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Brawl In The Bay

Howard Stern phone-ambushed Michael Powell
when the FCC Commissioner was on KG0/San

Snoop & Pharrell Crank Up Thermostat

“Drop It Like It's Hot" (Doggy Style/Geffen), the
single from Snocp Dogg and Pharrell Williams,
picks up Most Increased Plays for the fourth week in

Francisco
arow on R&R’s Urban chart. This week it's up 541 morning host
plays and moves Ronn Owens'
4-2*. The song show. Read

also moves into
top five terrltory

excerpts of
their dialogue

on the Rhythmic p in this week's | ¥ &
chart, climbing ”l”lﬂ &If#ﬂlﬂ(‘: Street Talk. ~ 4%

9-5* this week. 3
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See the powerful "NOBODY'S HOME" video
== on MTV, VH! and Fuse.

% On tour through November 25.
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Z100 KIIS KBKS WXKS- WXXL
WBLI Q100 KHKS WKQI WDRQ
KZHT WAKS WXSS WFLZ WKSS
KXXM WHBQ KDND KCHZ KMXV
Y100 KDWB WKSC--K&RZ KRBRE
Over 70 new adds... — =

Produced by Do? Gilmore
Mixed by Tom rLord-ilgs
A4R: Joshua Sarublin

Shauns Brids, Ne t.-werk_ihnngamem.
Uanagement: 2

Gold & Terry S

wwA.avrillavigne. com
waw, rearecords.com

ﬂg] The RCA Rozords Lebel 1 a Ualt of BYY / Toxfs) @ Rexistared
@ uarca{s) Regtatrade s} Ris Tradozarx Mamagecent 5.4.

B3 10g0 1e & registarmd tradomerc of AL Uusts

2 ga © 2004 Arista Razorde. LLi.

nericanraaiohis

WWW v COm


www.americanradiohistory.com

Most Added again at CHR!

Leaders include:

KRBE/Houston WSTR/Atlanta
WWWQ/Atlanta WHYI/Miami

WFLZ, Tampa KMXV/Kansas City
KZHT/Salt Lake WPRO/Pravidence
WNKS/Charlotte  KUDD/Salt Lake
KHFI/Austin WKSS/Hartford
WRVQ/Richmond  and more...

==

Phenomenal Research and Spins!

V.
KYSR/LA 60x WTMX/Chicago 44x © £ 4
WBINX/Boston 40x KFMB/San Diego  45x
WVRV/St. Louis 44x WPTE/Norfolk 46x
WMBZ/Memphis 40x WMGC/Memphis 40x
WWZZ/DC 30x KALC/Denver 35x
KRSK/Portland 35x WZPL/Indianapolis 30x
KPLZ/Seattle  30x and MANY more!

Great Early

CHR Gallout!
“This song is a smash. Callout is huge. PLAY IT NOW!” Y100/Miami
—Angela Perelli.PD,KYSR/Los Angeles WSTR/A“ama

“RESEARCH looks very strong...built-in familiarity from
the Gap commercials and positive reaclion on the
PHONES. Looks like another hit for Lenny!”

-Jon Zellner, VP Programming, Infinity Broadcasting

“‘Lady’ is all over TV in the Gap ads, so it has a huge
head start in pop-culture awareness... Already showing
great early potential!”

—Michael Chase,MD,WSTR/Atlanta

“‘Lady’ is a fantastic track and our audience is embrac-
ing it as a MAJOR HIT song. HUGE callout!”
=Tracy Johnson,VP Programming,KFMB/San Diego

.P r

B
eatured in the massive multi media Gap campaign with Sarah Jessica Parker
] 7

Produced written, arranged and performed by
Lenny Krawitz for Roxie Productions ' A D D ' '
L

——

www lenirykravitz.com « www.Yirginrecords.com
® 2004 Virgin Records America, Inc.
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CHR/POP

« KELLY CLARKSON Breakaway (Hollywood)

CHR/RHYTHMIC

* USHER & ALICIA KEYS My Boo (Laface/Zomba)
URBAN

* USHER & ALICIA KEYS My Boo (Laface/Zomba)
URBAN AC

* ALICIA KEYS t/TONY. TONI, TONE... Diary (/AMG)
GOSPEL

« KIERRA SHEARD You Don't Know (EM! Gospel)
COUNTRY

* PHIL VASSAR In A Real Love (Arista}

AC

« LOS LONELY BOYS Heaven (Or/Epic)

HOT AC

« MAROON 5 She Will Be Loved (Octone/J//RMG)

SMOOTH JAZZ

« BONEY JAMES Here She Comes (Warner 8ros.)
ROCK

« VELVET REVOLVER Fali To Pieces (RCA/RMG)
ACTIVE ROCK

« PAPA ROACH Getting Away With Murder {Geffen)
ALTERNATIVE

« U2 Venrtigo {interscope)

TRIPLE A

« U2 Vertigo {Interscope)

CHRISTIAN AC

« CHRIS TOMLIN Indescribable {Sixsteps/Sparrow/EMI CMG)

CHRISTIAN CHR

« TOBYMAC Gone (ForeFront/EMI CMG)
CHRISTIAN ROCK

« TOBYMAC Gone (ForeFront/EM! CMG)
CHRISTIAN INSPO

« MICHAEL W. SMITH Healing Rain {Reunion/PLG)

SPANISH CONTEMPORARY

« JUANES Nada Vaigo Sin Tu Amor (Universai}

| REGIONAL MEXICAN
' + BETO Y SUS CANARIOS Esta Llorando Mi Corazon (Olsa)
TROPICAL
« JUAN LUIS GUERRA Las Avispas (Karen)

I N S I D E

KIDD KRADDICK’S 20
YEARS IN DFW

R&R CHR/Pop Editor Kevin Carter tells the
story of Kidd Kraddick, from his humble
beginnings riding a moped to work and living
in an apartment without electricity to his
current success, which includes a new
contract extension at KHKS (106.1 Kiss FM)/
Dallas and a lucrative syndication deal. Part
One of this two-part series focuses on Kidd’s
early years.

Page 21

PARADIGM SHIFT FOR LABELS

Universal Music & Video Distribution
President Jim Urie was one of the keynote
speakers at R&R’s 10th Smooth Jazz Label
Summit. Urie talked about the recent
upswing of CD sales, the holidays that help
music sales and how jazz sales have fared
recently, among other topics. R&R Smooth
Jazz Editor Carol Archer provides highlights
from his presentation in her column this
week.

Page 51
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It’s Official: Mark Mays

CEO Of Clear Channel

Lowry Mays to remain CC board Chairman

By Adam Jacobsen

R&R Radic Editor
ajacobson@radwandrecords.com

Lowry Mays has
passed the leader-
ship torch at Clear
Channel to one of
his sons. The com-
pany’s President/
COO, Mark Mays,
last week assumed
the role of Presi-
dent/CEO for the
nation’s largest radio-
station owner. The
elder Mays will re-
main the company’s Chair-
man.

The appointment of the
younger Mays to the CEO
post was expected; he was
named interim CEO in May
to allow his father to fully
recover from brain surgery.
At the time industry ob-
servers predicted that the
elder Mays would step

4

M. Ia ys

down from running Clear
Channel after 32 years in the
broadcast business.

Lowry Mays be-
came a radio-station
owner in 1972, when
he teamed with
longtime friend and
business partner Red
McCombs to ac-
quire, for $125,000,
what is now KAJA/
San Antonio.

“Mark is the ideal
executive to lead
Clear Channel into an excit-
ing future,” Lowry Mays
said. “He has been instru-
mental in the company’s de-
velopment and growth, and
the board and I have full
confidence in Mark’s leader-
ship and vision.”

Mark Mays has been a
Clear Channel director since

MAYS i See Page 10

OCTOBER 29, 2004
Barnett Now Epic President

By Keith Berman = ‘

R&R Associate Radio Editor
kberman@radioandrecords.com

Epic Records Exec. VP/GM Steve Barnett has
been promoted to President of the label. He will
remain based in New York and will report to
Sony Music Label Group U.S. President/CEO
Don lenner.

An eight-year Epic veteran, Barnett joined the
label in June 1996 as Sr. VP/International and was
elevated in September 1997 to Sr. VP/Worldwide
BARNETT - See Page 10

Barnett

Infinity’s Sabean Goes Corporate
Philly VP adds Active Rock Programming title

By Ken Anthony

R&R Rock Editor
kanthony@radioandrecords.com

In a reorganization of management over its
more than 30 rock-oriented stations, Infinity
Broadcasting has named Tim Sabean VP/Active |
Rock Programming. Sabean will supervise the
programming at Infinity’s WYSP/Philadelphia;
WBCN/Boston; WRKZ/Pittsburgh; KUFO/Port-
land, OR; KSRX/San Antonio; WAZU/Colum-
bus, OH; and WBUF/Buffalo.

Sabean

SABEAN » See Page 15
itor
jkertes@radioandrecords.com
pagan), so I thought it only fitting that this issue’s Hot AC Focus
ing show producers at the format. And in “Unveiling Phantom

Is Hot AC A Tricky Format?
In this editor’s opinion, it’s all treats

By Julie Kertes

RARACEdtor |

Happy Halloween! g : .L’ L S
All Hallow’s Eve has al- 0
ways been my favorite
holiday, overriding Christmas and Thanksgiving (no, I'm not a
feature some creepy topics.

In “Hot AC Is Not Dead,” KMXB/Las Vegas PD Charese Frugé
stands up for the format and talks about what it takes to win. In “Sa-
luting the Zombies of Daybreak,” we'll meet two of the best morn-
Cume,” Arbitron VP/Radio Programming Services Bob Michaels
talks about the latest findings surrounding the Portable People Meter.

With Hot AC’s continuing success in mornings and more tools
available to us to help us reach our listeners, it’s an exciting time
for the format, a time when we can regroup, rebuild and rede-
fine our parameters. The thrills and chills begin on Page 43.

NY Atty. General
Takes On Labels,
Indie Promoters

By Joe Howard

R&R Washington Bureau
Jhoward@radioandrecords.com

New York Attorney General
Eliot Spitzer has served sub-
poenas on the four major record
companies — Universal Music
Group, Sony BMG Music En-
tertainment, the EMI Group
and Warner Music Group —
requesting copies of contracts,
billing records and other infor-
mation detailing the label
groups’ relationships with inde-
pendent promoters.

So far, only EMI has ac-
knowledged the action. In a
statement, the label said, “We
are cooperating fully with this
inquiry, which is at a prelimi-
nary stage. EMI has no reason
to believe that there will be a
material financial impact on the
company.”

LABELS + See Page 15

to a record year

By Lon Helton and Chuck Aly
R&R Nashvilie Bureau

Joe Galante had
worked for RCA/
New York for two
years when he was
transferred to Nash-
ville as Manager/
Administration in
1973. Working for §
the legendary Chet
Atkins and Jerry
Bradley, he was el-
evated to Director/Nash-
ville Operations in 1977. He
rose to VP/Promotion and
VP/Marketing before suc-
ceeding Bradley as head of
RCA /Nashville in 1982.
RCA was R&R’s Country
Label of the Year in 1982, a
title it would hold for the
next eight years.

In 1990 Galante returned to

A Talk With Joe Galahte

Industry veteran guides RLG/Nashville

alante

WBLS & WLIB
Tap Levingston
For VP/GM Post

New York as President/RCA

Records, U.S. Among the acts By Dana Hall
he signed during his ﬁga’zg;gsggggcwds.wm
four-year tenure Inner City

were The Dave
Matthews Band and
The Wu-Tang Clan.
He returned to Nash-

Broadcasting
Corp. has ap-
pointed Deon
Levingston §

ville in 1994 and, as VP/GM for the

Chairman of RCA company’s Ur-

Label Group/Nash- ban WBLS and

ville, oversaw the Talk WLIB in

RCA and BNA im- New York. .
prints. On July 1, Levingston FEviRan

2000 Arista/Nashville was

added to the RLG fold.
During his years at the
helm of RCA and RLG
Galante signed Alabama,
The Judds, Keith Whitley,
K.T. Oslin, Clint Black and
Restless Heart, among many
others. As we sat down to
chat with Galante last week,
See Page 35

has served as VI’/GM for Ra-
dio One/Indianapolis, where
he oversaw CHR/Rhythmic
WHHH and Gospel-Urban AC
duo WTLC-AM & FM, as well
as a television station.
Levingston has also held sales
management positions in Green-
ville, NC over the course of his 13-
year radio career. For Inner City
he replaces Kernie Anderson,
LEVINGSTON - See Page 15

Creative radio ads that work for client, listener and station: Page 8
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Eliminate Clutter @
® Go Paperless! & ¢

Radio’s Only “Paperless” Promotion Information System

600+ radio stations are stressing less and being more productive with PromoSuite’s time-saving.
organizing and money-saving features. What are you waiting for? Now that PromoSuite
is available for Cash or Barter... you have no more excuses!

PromoSuite® Software Tools Include... PromoSuite’s “Paperless” In-Studio Link Includes...
> ListenerSync® Listener Database System > All Promo, Liner, PSA and Contest Copy Sent
> |ntegrated Web Collaction & Email Capabilities Directly to Your Studio
> Contest Tools w/Prize Closet Manager > Winner Eligibility Automatically Checked
> Liner, PSA & Promo Scheduling by Name & Household
» Event, Remote & Appearance Coordination Tools > Weather, Traffic Report, Concert Listings
» Sales Promotion & Client Affidavit Management and Links to Important Websites
> Promotional Calendars » Song Request & Storm Closing Tracking

Gall 212.509.1200 to schedule your “stress-free” live demo llll'ﬂ!!

Now Available for Cash or Barter. No Excuses! www.PromoSuite.com

Copyright ©2004 Broadcast Manager. inc. All Rights Reserved

www americanradiohistorv com
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RIAA: Unit Shipments Show
Record Industry Recovering

half of 2003 — with a 4.5% gain in |

By Keith Berman
R&R Associte Ragio EdHor
lberman@radioandrecords.com

According to the figures released
by the RIAA last week regarding
shipments of CDs and DVDs over
the first half of 2004, the music in-
dustry is beginning to — albeit
slowly — recover from a multiyear
slump. Unfortunately, the upswing
over the January-June 2004 period
does not erase the decline the in-
dustry has suffered over the past
few years.

Full-length-CD shipments to re-
tail outlets increased 10.2% com-
pared to the first six months of
2003, marking the first time in five
years there’s been an increase over
the January-June period. Addition-
ally, the RIAA reports that 58 mil-
lion single tracks were downloaded
or bumed from licensed online mu-
sic services — this report being the
first by the organization to track
digital sales.

Overall, there was an 8.5% in-
crease in CDs and other music-re-
lated audio and video products

the dollar value of those shipments.

Also showing growth were new
formats of music consumption,
such as music videos. The RIAA re-

ports that shipments of DVD mu- '

sic videos rose 101%, from 5.6 mil-
lion last year to 11.2 million units
this year. This segment also in-
creased 54% in value compared to
the same period last year. When ex-
panded to encompass the overall
music-video marketplace, including
tapes and DVDs shipped to retail
and direct and special markets, the
numbers reflect a 91.6% gain, from
6.3 million to 12 million units.
However, the news was not all
positive. There was a 16.7% decline
in shipments of top 50 albums and

a19.7% dip in top 100 albums dur- |

ing the first half of 2004 — declines
the RIAA attributed primarily to pi-
racy.

“The record industry has expe-
rienced some gains so far in 2004,
but we are rising out of a deep hole
and still have a long way to go,”
said RIAA Chairman/CEO Mitch

shipped to retail in the same period
— 289 million units in the first half Bainwol. “Piracy, both online and
of 2004 vs. 263 million in the first RIAA - See Page 15 |
First-Half 2004 Music Shipments
Six months ended June 30, in millions of units to retail.
Format 2003 2004 % Change
) 2453 2702 +102%
_Cassette 6.6 21 -68. 2%
Vinyl LP/EP 08 06 85%
€D Single 58 26 658%
Vinyl Single 14 19 8%
Music Video 05 05 +87%
SACD 07 = A EwEgent
DVD Video 58 12 +101.7%
DVD Audio 0.1 03 +109.8%
Digital Singles M a6 NA
Total 267.1 280.8* +8.5%
* Does not inchsde -:Ilgdal aingas 1or 2004, Source: RIAA
— I |

Yadgarofif Adds WPHT GM Job

David Yadgaroff, VP/GM at
Infinity’s News KYW /Philadelphia,
has added similar duties
for News/Talk clustermate
WPHT. Yadgaroff takes over
for Sil Scaglione, who re-
mains as VP/GM of Oldies
WOGL/Philly. Both Yadgaroff
and Scaglione will continue
to report to Infinity Exec.
VP/Eastern Region Scott
Herman.

Herman said the reas-
signing of responsibilities for man-
agement of the stations made good
business sense. “WOGL is an im-
portant station to our Philadelphia
cluster,” Herman told R&R. “This
move will now allow Sil to focus all

Yadgaroff

of his attention on WOGL. Mean-
while, with David’s long history in

management of our Philly
News/Talk station, WPHT.”

Yadgaroff was named
VP/GM at KYW in May,
following the retirement of
longtime manager Roy
Shapiro. Yadgaroff joined
the station as an AE in
1992. In 1996 he was named LSM
for KYW, a post he held for five
years before moving to Greater

SISTERS ARE DOIN’ IT FOR EVERYONE Lian and Liz Dolan, two
of the five Satellite Sisters who host the weekly ABC Radio Networks show,
recently delivered the keynote speech at Working Mother Media's 100 Best
Companies Worklife Congress, held at the Sheraton New York Towers. Seen
here are (Ir) Working Mother Publisher Mary Jo Romeo, Liz Dolan, Working
Mother Media CEQ Carol Evans and Lian Dolan.

Univision To Switch Chicago
‘Fish’ To Spanish AC ‘Pasion’

On Nov. 1 Univision Radio will
place a Spanish AC format on its
soon-to-be-acquired WZFS
(106.7 The Fish)/Chi- ‘
cago. The new “Pasion |
106.7” will target the | [IF
2554 demo by play- | [
ing romantic hits
from the 1980s and
'90s by such artists
as Luis Miguel, Rocio
Durcal, Roberto Carlos,

Yuri, Jose Jose, Juan Gabriel,
Alejandro Fernandez and Vikki
Carr.

The current Christian AC “Fish”
format on WZFS is expected to dis-
appear. Current WZFS owner Sa-
lem is expected to place a secular
News/Talk format on WIND-AM/
Chicago, which it’s getting from
Univision as part of the multistate
deal that gives Univision WZFS.

“We are very excited with the lat-

est addition to the Univision Radio/
Chicago family,” said Pasion
Marketing & Promotions
Director Alicia Chava-
rria, “There exists a
tremendous rela-
tionship between
our stations and
listeners, which
helps us address
their needs. When
we saw the desire fora

Spanish AC radio station,
we were able to fill the void. I
“At a time when we are con-
stantly being bombarded with all
sorts of information, it is comfort-
ing to know there is a station that
allows us to simply tune in, relax
and forget the stress and demands
of our daily lives. Pasion 106.7 defi- |

nitely fits the bill, and we believe
that it will be an important part of ‘

our listeners’ daily lives.”

' Indy’s WKLU Shifts To Classic Hits

sales and management at |
KYW, it just made sense |
for him to also oversee the

WKLU/Indianapolis’ days as an
eclectic, progressive-influenced
Classic Rocker officially ended last
week. The station is now focusing
on “Classic Rock for people 40
years old,” offering Classic Hits as
"Kool 101.9” under new owner
Russ Qasis. Libby, a veteran air tal-
ent who handled afternoons at
WKLU under its previous owner-
ship, has risen to PD.

“This is a "10 years younger’
Classic Rocker,” Qasis told R&R.
"We're going after women who are
sick of the softer side of the AC for-
mat, but it's certainly not women-

| focused. It certainly has the hard

Media’s crosstown Classic Rock |

WMGK in 2001 to become GSM. He
returned to KYW as GSM in 2003.

stuff.”

Among the artists included on
WKLU'’s playlist are Aerosmith,
Bon Jovi, Phil Collins, The Eagles,
Elton John, Fleetwood Mac, Jour-

competition,” Oasis said. "We're
really going after the younger
side of [crosstown Classic Rock]
WFBQ’s women listeners and the
younger [Oldies WGLD] Gold
104.5 listeners.”

When asked why WKLU went
with its new format, Qasis said the
station’s format under the Quinn
Family had its merits, but added,
“What they were doing was so eso-
teric, so left-of-center. We said,
"Let’s just put this ship on track.”

Meanwhile, Libby has earned her
first-ever PD role. “I'm very, very
excited,” she said. “This could not
have happened at a better time in
my life. I had gotten out of radio for
a while and got back in with
WKLU. To be able to work for

WKLU: See Page 15

ney and Styx. “We have no direct I
!
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Miller Moves
To Motown

' As WYCD PD

Infinity’s Country WYCD/De-
troit has tapped Chip Miller as PD.
He replaces Mac
Daniels, who de- [}
parted in August
for the OM post at
Clear Channel/
Austin.

Miller is cur-
rently OM/PD of
Citadel's WGKX/
Memphis. His pre-
vious programming stops include
WEFBE/Flint, MI; WPKX/Spring-
field, MA; and a regional program-
ming gig for the eight-station
Nassau Broadcasting cluster in
Newton, NJ.

WYCD VP/GM Steve Schram
told R&R, "It was an exhaustive
search, and we had a tremendous
fleld of candidates. But one of our
criteria was having someone with

MILLER: See Page 10

Miller

Fall
Back!

Don't farged: Daylight-saving
time ends this weekend. Re-
member to set your clocks back
one hour at 2am on Oct. 31.
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RADIO BUSINESS _

XM Secures Baseball

Broadcast Rights

Also debuts its first Walkman-style receiver

By Joe Howard
R&R Washington Bureau
thoward@radioandrecords.com

M Satellite Radio and Major League Baseball on Oct. 20
announced that they have reached an 11-year, $650 million
deal that makes XM the exclusive satellite radio carrier for
all MLB games, starting with the 2005 regular season. XM is
also creating a Major League Baseball channel that, in addi-
tion to carrying live games, will feature original content and

broadcasts of classic games.

The deal entitles XM to use the
MLB logo and the marks of all 30
teams in its marketing. XM will also
air select games in Spanish.

XM President/CEQO Hugh Panero
said, “This is the crown jewel — the
deal that we've been waiting for.
Baseball is a sport ideally suited for
radio, given its natural pace and the
ability to vividly describe each play.”

MLB Commissioner Bud Selig
said, “This agreement between Major
League Baseball and XM Satellite
Radio is a significant step forward in
providing baseball fans greater access
to more games in more locations. This

is a wonderful opportunity for Ma-
jor League Baseball, given XM's ever-
increasing national availability.”

While XM made a PR splash with
the announcement, the deal was only
possible because of sports network
ESPN's dedision to relinquiskh its sat-
ellite broadcast rights. According to
the Washington Post, when ESPN re-
cently renewed its MLB deal, it de-
clined to renew its right to prevent
satellite services from carrying the
games. XM and MLB began negotia-
tions soon after.

MLB VP Tim Brosnan said that
while the league also spoke with Sir-

ius, it chose XM because of the sat-
caster’s “commitment to our prop-
erty and the fact that we were the
centerpiece for their sports play.”
XM also carries NASCAR races and
has a channel devoted to the auto-
racing circuif.
Analyst: Baseball
Tops Football

William Blair & Co. analyst Alis-
sa Goldwasser said in an Oct. 21 re-
port that snagging MLB broadcast
rights was “a must” competitively
for XM, because rival Sirius has
rights to the NFL.

She continued, however, “We be-
lieve radio rights for MLB are more
valuable than radio rights for the
NEFL. The large number of games
and the varied start times of each
game make baseball an arguably
more radio-friendly sport. Baseball
fans are more likely to be away from

XM See Page 6

Analyst: Viacom
Not A Radio Stock

Merrill Lynch analyst Jessica Reif Cohen said this week
that she believes investors’ scrutiny of Viacom'’s Infinity ra-
diounit is unfairly weighing down Viacom's stock. She noted
in a recent report that Infinity is only a small part of its par-

ent company’s larger financial picture.

In the report, released Monday,
Cohen said, “We believe the compa-
ny is too often categorized as a ‘radio
stock,” although radio comprises 15%
of Viacom’s EBITDA.” Still, she be-

lieves Viacom makes a compelling
case for investment. She maintained
a “buy” rating on the stock, based in
part on the company’s extensive ex-
posure to advertising revenue, and set

a target prize of $52 per share on the
issue.

“We regard Viacom’s risk/ reward
profile as the most compelling in our
coverage group,” Cohen said. "Via-
com has a significantly lower level of
financial risk and higher degree of
flexibility *han virtually all its peers
based on its balance-sheet strength
and free-cash-flow generation.”

— Joe Howard

BUSINESS BRIEFS
Study: Recall Of Radio Promos Is Down

A study conducted by Coleman on how effective radio stations
are at advertising themselves shows that recall for promotional
announcements has fallen 9% over the last five years. Coleman
President Jon Coleman said, “A 9% decrease in ad recall doesn’t
equate to a 9% decline in listenership, but, as with any product, con-
sumption will drop without marketing support.” Coleman said the new
report adds fuel to the argument that radio's effectiveness is being
challenged by high spotloads and commercial clutter, as well as by
the increasing number of new technologies trying to invade radio’s
turf.

Guild: Reports Of Radio’s Impending
Demise Exaggerated

Don't believe those prognosticators who are preparing radio’s
obituary, said Interep Chairman Ralph Guild in a “think piece’
released last week. Guild, whose company provides national repre-
sentation for radio groups including ABC, Infinity, Cumulus, SBS,
Entercom, Emmis, Radio One and Susquehanna, said he isn't ready
to quit in the face of new technologies like the iPod, the Internet,
satellite radio and direct downloading. “Radio is_getting a sour
deal,” wrote Guild, referring to the recent rash of negative publicity
about the state of the medium. He noted that all media — not just
radio — have been suffering from the soft advertising environment.
Guild also said television revenue has been artificially boosted as a
result of huge political dollars and that the playing field should level
off after the elections.

Economic Impact Of PPM To Be Studied

Can the Portable People Meter help radio increase its share of
the ad-revenue pie? Can it be a too! for improving sales? Can
it help radio better program and- promote itself? What's the risk if
radio fails to adopt electronic ratings measurement? Those are some

.of the questions brcadcasters hope will be answered in a new study

commissioned by the RAB’s PPM Task Force. Forrester Research
has been retained to do the study, which Arbitron will pay for as it
continues working to convince broadcasters to buy in to PPM tech-
nology. Pearlman Advisors President David Pearlman will continue
to coordinate the PPM economic-impact discussion.

In other news, during Arbitron’s Q3 earnings call company CEQ
Steve Morris talked about Procter & Gamble’s recently announced
commitment to be the first customer when the PPM becomes avail-
able. Morris said P&G's support for the PPM generated big-time buzz
at the recent Association of National Advertisers Conference in
Florida.

MobilTrak Expands Monitoring To oc

M obilTrak, which uses shoebox-sized devices attached to utility
poles to monitor in-car FM listening, has expanded its service
to the Washington, DC area. The Washington Post reported that the
system has already shown its worth to car dealers, which are willing

Continued on Page 6
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® From _"7Subj_egt _ ’ ~ Date Received

From: “Network Executive” <networkexec @ bigradiocompany.com>
Date: Fri Oct 22, 2004 11:13:11 AM US/Pacific

To: “Kidd Kraddick”

Subject: Your Piss Poor Performance

Kidd, ! hate to write this letter and I trust that you'li never show it to anyone. It will just be between us. | know | can trust you.

I have to tell you how deeply disappointed we ail are in you. Haven't we done everything you asked? Built you your own studio (so you could be five minutes closer
to your house)? Provided you with a support staff that could run the U.S. military? Even given you an Asian houseboy attending to your every need? We don’t
understand why you are treating us this way.

This may come to you as “out of the blue”. You may be saying to yourself, “l work hard, | get great ratings for the affiliates (#1 18-34 on a bunch of them), |
customize the show left and right (so it sounds live and local), I'm working my fingers to the bone putting on a great show for America everyday. What are they so
mad about?”

I'll tell you what we're mad about. Why do we only have 30 affiliates? This must be your fault. Did you do something to piss off all the program directors? It's
true; you DO have great ratings pretty much EVERYWHERE your show is on. You DO work hard to customize the show for other markets. You even changed
your clock so that stations could play up to FOUR SONGS PER HOUR if they want to. But that's the thing. Since you've done all that and Kidd Kraddick in the
Morning still has fewer affiliates than Paris Hilton has sex-tapes, you must be doing something wrong.

We've done our part. Haven't we bought you the best awards? Radio and Records Personality of the Year 2004, Radio Music Awards Best Morning Show,
Billboard Personality of the Year, even the treasured Marconi Award (and that wasn't cheap.) The least you could do is get us some affiliates. Do you realize that
Bob and Tom have like 900 stations? | guess program directors fike them. And don't even get me started on John Tesh.

I've talked to some of the people that run your show and | can't find the answer. Mark St. John of Zapoleon Media Strategies (consultant for KMXW) “Kidd and his
team are a joy to work with. It feels like Kidd is one of the local staff -- he is always energetic and enthusiastic with helping us make the show sound local. They
are always accommodating and are genuinely interested in helping make the station a success. The show itseif is always fun, topical and relatable -- but you don't
ever have to worry about potentially offensive content. For stations targeting females, the Kidd Kraddick show is a winner”.

Mike Kaptan (PD-WKZN/New Orleans) says, “Kidd's one of the best...ever. Simply put, he knows how to make you feel good and part of his special community”.

Kevin Campbell, Clear Channel (PD-WFMF) in Baton Rouge says, “An important part of the success of Kidd Kraddick on WFMF is the use of customized liners.
It gives us an opportunity to marry Kidd to the station, and the station to Kidd. It's one of the most powerful tools we use”.

If they're all saying great things about you and the show, why don't YOU have 900 affiliates? It's certainly not the price. Most stations could put the show on for
less than their last morning show was paid, and they're all in jail now! It can't be the quality of the show...trade magazines have referred to it as the best
female-targeted morning show in the country. So what's the problem?

And don't give me that “no marketing budget” excuse. Advertising is silly, we both know that. People find a good product, eventually. The listeners have found it
in every city you're on. Why haven't the PD's? As | told you in our meeting on my plane, we simply don't have the money to spend on marketing your show. Why
don't you get off your butt and do what the indies used to do back in my day? Give them drugs and prostitutes!

Bottom line is, you're not doing enough, Kidd. Okay, so you've just been added to San Antonio and Austin. That's good. But what good does it do to be top-ranked
in Dallas, Baton Rouge, Panama City, Amarillo, Bowling Green, Lubbock, Biloxi, Tyler, and a bunch of others if we can't get enough affiliates to fill up a post-it
note? In the words of John Kerry, “We can do better!”

Now get your ass in gear. And do something about your nose hair.

RE/wgh

For Affiliate Information Call
Amy Lowe

(972)432-0379 KIDDKRADDICK
amyllowe @ clearchannel.com
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Continued from Page 4

vices.

BUSINESS BRIEFS

to pay to find out which stations drivers are listening to near their dealerships. The nation’s capital marks
MobilTrak’s fifth jocation; it's aiready up and running in Los Angeles, Seattie, Charlotte and parts of New
Jersey. The MobiiTrak system monitors only FM listening in the immediate vicinity of its monitoring de-

WW1 Names Hillman SYP/General Counsel

estwood One has elevated David Hitiman to Sr. VP/General Counsel, responsibie for the day-to-
day management and oversight of all legai affairs for the company. Hiliman joined WW1 in 2000 as
VP/Labor Relations/Assoc. General Counsel. He will continue to be based in New York and wii report
directly to WW1 President/CEO Shane Coppoia.

()

Continued from Page 4

their television sets when games are
broadcast, compared to football fans,
who are religiously glued to their
couches on Sunday afternoons.”
Goldwasser also believes baseball
has a financial edge over football.
“The fact that there are over 8.5 times
more regular-season MLB games
than regular-season NFL games re-
sults in significantly more advertis-
ing inventory,” she said. “These ad-
vantages support the differences in

On Tuesday XM introduced the
Delphi-built “MyFi,” the first wear-
able, Walkman-style satellite radio
receiver. In addition to live XM lis-
tening, the device features a memo-
ry that can store up to five hours of
programming and that can be pro-
grammed to record specific shows
even if the receiver is turned off.

For the suggested retail price of
$349.99, the MyFi kit includes the
receiver, a rechargeable battery,
home and car kits and a built-in
antenna that replaces the usual ex-

‘Users can program up to 30 pre-
set stations and can set up stock and
sports tickers, and the MyFi has a
built-in FM transmitter that can relay
the XM signal through an FM radio
for in-car or home-stereo listening.

XM President/CEO Hugh Panero
said, “Consumers have been waiting
for a wearable satellite radio that also
works in the car and home. XM and
Delphi are thirilled to make this prod-
uct a reality in time for the upcom-
ing holiday season.”

The MyFi will hit major retailers’

license fees terrestrial radio stations  ternal unit. The kit also includes  shelves in December, and singer Elton

pay for MLB and NFL team broad-  headphones, a remote control and  John will be featured in a national TV

cast rights.” a carrying case. advertising campaign for the receiver.
ARBITRON

Find out what PD Advantage insight zan do for your
station—contact your Arbitron representative or drop
an email fo bob.michaels@arbitron.com,

© 2004 Arbitron Inc. PD Advontage® is a regisiered mark of Arbion Inc.

() advantage

When You Know More, You Program Betier

“With PD Advantage, | Walk
into My GM'’s Office
Confident That | Know
What I'm Talking About.”

"PD Advantage® helps me get o deeper
undarstanding of my liskners. It gives me
a lag up on my competifion, too—! see
where they're weak, where our 2est
opportunifies exist, and then develop a
plon of attack. | use tha P1 ZIP code tools
fo zero in on where o focus my marksting
and evenis. The Diary Comments have
been incredibly useful. They're ike o focus
group—with a kot lass work!”

&

www.ArbitronRadio.com

TRANSACTIONS AT A GLANCE

All transaction information provided by
BIA’s MEDIA Access Pro, Chantilly, VA.

Multistate Deal

©* WMBP-FM/Beipre (Parkersburg-Marietta), OH and WVRP-FW/
Ripiey, WV $700,000

State-By-State Transactions

* WWUS-FM/Big Pine Key and WCNK-FM/Key West, FL Undisclosed

© WCYN-AM/Cynthiana, KY $122,000

® WSKV-FM/Stanton, KY $650,000

* WHSB-FM/Alpena, WCLS-FM/Oscoda and WHAK-AM & WHAK-
FM/Rogers City, Ml $1.35 million

* WSDS5-AMSalem Township (Ann Arbor), MI $1.5 million

¢ KHBQ-FM/Kalispell, MT $95,000

® KAWL-AM & KTMX-FM/York, NE $1 miliion

® KVLC-FM/Hatch, NM $1.3 million

® WDLC-AM & WTSX-FM/Port Jervis, NY $4 million

* WBKC-AM/Painesville, OH $450,000

® WNNV-FM/San German, PR $1 million

® WTMZ-AM/Dorchester, SC $500,000

© KELO-AM, KWSN-AM, KELO-FM, KRRO-FM & KTWB-FM/Sioux
Falls, SD $28.5 million

Full transaction listings, posted daily, can be found at
www.radioandrecords.com.

o KNGY-FM/Alameda (San Francisco), CA
PRICE: $33.64 million
TERMS: Asset sale for cash
BUYER: Flying Bear Media, headed by Manager of LLC
Joe Bayliss. Phone: 415-296-0375. It owns no other
stations.
SELLER: 3 Point Media LLC, headed by Manager Bruce

Buzil. Phone: 312-204-9900
2004 DEALS TO DATE

Dollars to Date: $1,688,643,505

(Last Year: $2,324,227,266)

Dollars This Quarter: $205,732,022

{Last Year: $847,001,455)

Stations Traded This Year: 721

(Last Year; 880)

Stations Traded This Quarter: 62

(Last Year: 300)

FCC ACTIONS

Viacom Loses Cross-Ownership Appeal

he Third Circuit Court of Appeals last week denied Viacom’s

petition asking that the stay on implementation of the FCC's
new radio-TV cross-ownership rules be lifted. Industry watchers
expected the denial, given that the court has remanded the FCC's
numerical station-ownership limits for further review. Earlier this
year the court granted an FCC motion seeking authority to enact
its new Arbitron-based radio-market-definition rules.

Uniradio Fined For Mexican Broadcasts

he FCC last week fined Uniradio, owner of XEMO-AM/

Tijuana, Baja California, Mexico, $25,000 after the commis-
sion determined that XEMO was broadcasting at more than its
approved 5kw power level from a new site the FCC had not been
notified of. XEMO's broadcasts were creating interference prob-
lems for Salem’s KRLA/Los Angeles. Uniradio explained that the
Mexican government had authorized an upgrade to 20kw during
the day and 10kw at night, but operation at those leveis was not
coordinated with the FCC’s international Bureau.
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You've tried the latest gadget.
You’ve been inundated with mounds of research data.
You’ve gone the cheap, no-frills route.

And you’re not getting what you need.

It’s time for deeper insights.
It's time to make better decisions.
It’s time to bring in the industry’s leading team.

It’s time to call Coleman. (I)LEMAN

919-571-0000 MUsIC. TRENDS. BRANDING.

PO. 13829, Research Triangle Park, NC 27709
wwiw,Colemanlns ghts.com
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It’s The Creative, Stupid!

The role of creative in making a station, and its
advertisers, memorable

Radio broadcasters enjoy a good (and, usually, loud)
discussion as much as anyone. Pick a radio topic — any
topic — and you're likely to hear as many different
viewpoints on it as there are people in the room.

Clear Channel’s “Less Is More”
initiative is one such flash point. In
short, it's 2 mandate to reduce the
number of commercial and promo-
tional minutes per hour, with an as-
sociated emphasis on
moving from 60-second
spots to 30-second spots.

Is nonprogram clutter
causing listener erosion?
A new study by media re-
search firm Coleman pro- |
vides food for thought— |
and appears to be leaving
a bad aftertaste. The
study shows that listen-
ers are not remembering radio’s pro-
motional advertising for itself as
well as they did five years ago. In
fact, recall of promotional marketing
is down 9%.

“| think clients come
up with more ideas
sometimes than AEs
are willing to take
the time to listen

to 9
Dick Orkin

Coleman President Jon Coleman
tells R&R that this should be a
warning sign to managers. In light
of concerns over clutter and in-
creased competition from other me-
dia, he says, “a decline in the recall
of station marketing efforts makes a
difficult situation even worse.”

Quality Vs, Quantity

Intellectually, everyone can sup-
port the notion that improving the
quality of commercials, or the envi-

April Winchell

ronment that surrounds them, is
good for radio. But for many broad-
casters, the challenge is knowing
how and where to start focusing on
quality, as opposed to quantity.

A study released in
August by the Radio Ad
Effectiveness Lab (www.
radioadlab.org) —the RAEL
| is a joint effort of station
operators and radio net-
works and organizations
that support them, in-
cluding Arbitron, Interep,
Katz, the RAB and the
Radio Marketing Bureau
of Canada — concluded that radio
ads can and should reach people at
a personal and emotional level. Ads
need to reach people individually,
not just as part of “the public.” Ge-
neric ads are anathema to radio ef-
fectiveness. Bottom line: They’re a
turnoff.

So off we go, in search of the key
to developing radio ad campaigns
that work for the client, the listener
and the station.

Changing A Mind-Set

We all know that the more a spot
can cut through, the more likely it
is to get results. But taking the time
to create a quality spot and give it
the necessary care and feeding can
be a tall order in a world where ef-
fectiveness is most often measured
on a spreadsheet.

April Winchell sees this as one of
the roots of the problem. Winchell has
produced radioads that have won the
Radio Mercury Award, a Clio, a Gold-
en Pencil and a Cannes award, to
name a few. She tells R&R, “ At its best,
radio advertising can be theater, and
atits worst, it’s basically talking news-
paper ads — just retail messages —
and there’s a lot of argument about
whether that works or not.”

Another creative genius who
sometimes feels like he’s spitting
into the wind is Dick Orkin, co-
founder of the Famous Radio
Ranch, creator of the memorable
Chickenman and Tooth Fairy radio
serials and 2002 inductee into the
NAB Radio Hall of Fame.

“Radio has been absolutely
bound to the notion that it’s selling
a commodity, and that's why you
getalaundry list of features on these
spots,” Orkin tells R&R. “But itisn't
to sell a commodity, it’s to get re-
sults. And that’s the point of view
we've always taken.” Meaning AEs
can'’t be order takers. They have to
become marketing partners with
their clients.

Orkin says the solution —as is so
often the case —is to get back to ba-
sics. “Most clients really don’t have
an understanding of advertising
generally and radio specifically,” he
says. “The first thing anyone who's
working with clients needs to do is
to introduce them to how advertis-

dium,” he says. “Secondly, we'll be
guiding by example — making ra-
dio spec ads that use the medium to
its full potential.”

Orkin is one of the experts Cook
will be using to help in the training.
Orkin says, “I'm absolutely con-
vinced that if they can break away
from just doing spots reading a laun-
dry list, as they did 25 or 30 years
ago, and sell results instead of a
commodity, they can help radio ad-
vance from a repetitive sound that
bores the hell out of people who
can't tell one spot from another —
and leads to a loss of clients and lis-
tenership as well.”

Spot Length Matters

But there’s another issue that has
Orkin and Winchell concemed: the
new movement toward shorter
spots. Can you create and tell as
good a story in 30 seconds as you
can in 60?

Orkin believes the key will be
convincing clients to focus on only
one message per 30-second spot. But
in Winchell’s view, the move to 30s
is simply going in the wrong direc-
tion. She says, “It’s hard evenin a
60 to get the client to really focus on
what it is they want the listener to
hear. When they’ve got less time,

they may feel com-
pelled to double up on

o the message, thinking it
will add seconds for

Effectiveness

ing works, and then, if they’re sell-
ing radio, to the strengths of radio
as opposed to other media, and then
the approach they need to take.”
What Orkin says sellersshouldn'tbe
doing is focusing on cost per point
and Arbitron rankings.

Winchell, who runs the creative
agency Radio Savant Productions,
observes, “The creative is almost
never a part of the sell process. It's
always handed off to someone who
either doesn’t understand the work,
doesn’t know how to sell the work

or has limited information to make"

it work.” By the time the creative
goes through all the layers of station
personnel who want or need to put
their stamp on it, the message can
get lost.

As a corollary to the “Less Is
More” mandate, Clear Channel Ra-
dio President John Hogan recently
announced the creation of a new di-
vision whose mission will be to
change the way radio ads sound and
are used. Jim Cook was named to
head up the Creative Resource
Group. Cook tells R&R his team’s
goal is to address the same concerns
Winchell and Orkin are voicing, us-
ing a two-pronged approach.

“First is training and equipping
our local sales and creative staffs
with direction and usable materials
that exemplify better use of our me-

cramming in informa-
tion. But it risks becom-
ing a tune-out.”

Orkin says this is where training
will have to take hold. “I think cli-
ents come up with more ideas some-
times than AEs are willing to take
the time to listen to,” he says. “AEs
have been trained with a set of
words that talk about station rank-
ing and audience. That
can put off a client. AEs

R&R October 29, 2004
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number of broadcasters and serves
on several broadcast-related boards
of directors, insists that good talent
is what keeps listeners tuned in.

“At its best, radio
advertising can he
theater, and at its
worst, it’s basically
talking newspaper
ads — just retail
messages — and
there’s a lot of
argument about
whether that works

or not.”
April Winchell

He says, “When you get into a
spotload discussion, you are talking
about ‘generic radio,’ and, sadly, a
good number of stations in each
market have fallen into the generic
category, void of some uniqueness
that really makes people want to lis-
ten.”

Mason believes the time has come
to redirect the investment commu-
nity’s focus. He says, “If they believe
it's about spotloads, they will miss
the true essence of how unique pro-
gramuming wins.”

And unique commer-
cials win too. Orkin wins

should listen to their cli- awards because his ap-
ents talk about their own proach s o create engag-
personal relationship to ing spots. He explains,
the product or service.” “Most good advertising
Orkin says it's during the has a story, a narrative
listening process that you style toit, which is useful
most often find that mag- for all ages of listener and
ic moment that makes a Dick Orkin helps dramatize the cli-
spot compelling and suc- ent’s unique selling prop-
cessful. ositions.” Orkin says a “story spot”
So give yourselfa goal —onethat  distinguishes the product and ser-
sounds easy on the surface,butmay  vicein a very personal way, adding,
take some extra work. Winchellsays ~ “Radio isjust terrific at intimacy and
it best: “If you can get a listener to  emotion.”
remember one thing in a spot, Winchell sees an even larger ben-

you‘ve done a lot.”

Coleman fears that ongoing pres-
sure to achieve budgets, especially
if there’s no change in the softness
of the advertising market, will result
in many managers continuing to do
what’s expedient, even at the risk of
sacrificing quality.

Ultimately, the issue is bigger than
ads, generic or otherwise. Former
Infinity and CBS Radio President
Dan Mason, who now consults a

efit to putting in the time and cre-
ativity to make a memorable spot.
“Whatever opinion you form about
theadvertising is generally the same
opinion you form about the adver-
tiser,” she says.

If, as one bright individual once
said, the purpose of a radio station
is to serve as a vehicle for commu-
nicating advertising messages, let’s
keep the focus where it can really
make an impact.
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‘Music Rental Lives!

Virgin ventures into subscription digital music

ast month the flashy and ubiquitous Virgin —
among whose U.S. and U.K. offerings are record
stores, webcasts, mobile phones, an airline, soft
drinks, health clubs, hotels, bridal shops and, in the
works, space flight — dressed MusicNet in a top hat
and tails and tap danced into digital music sales with
an open beta of a service called Virgin Digital, includ-
ing a brand-new subscription package, tethered

downloads and all.

When digital music first got legal,
the subscription model was the only
way to go. Ancestral service eMusic
has always been for subscribers only,
and the original label-backed press-
play (now the innards of the legal
Napster) and MusicNet (now white-
labeling for other services) were sub-
scription-only when they launched at
the end of 2001.

But in April 2003 Apple strolled
into the market with an iPod in its
pocket and no need to make money
off downloads and launched the
iTunes Music Store, no monthly fee re-
quired. Since then Wal-Mart, BuyMu-
sic, PassAlong and dozens of others
have adopted the same approach, sell-
ing songs a la carte to anybody with a
credit card. Hybrids like
Napster and Circuit City’s
MusicNow have member-
ship options but emphasize
their buck-a-track menus.

But Virgin figures there’s
a market out there for mu-
sic rental — for $7.99 a
month, $2 less than anybody else is
charging — and has debuted the first
new subscription service to hit the
market in more than a year.

A Handsome Package

Virgin Digital is offering a free two-
week trial membership at the mo-
ment, and signup is simple enough,
though slow — patience is required.
Once I'd succeeded in signing up and
logging in, the system wouldn't be-
lieve | really had an account and kept
sending me back to the membership
offer. Closing and relaunching cleared
that up, and I was able to begin ex-
ploring for real.

The player is handsome, with a nice
gray metallic interface that hardly
looks like iTunes at all. It includes a
“Media Bar” with buttons for an a la
carte store, the Digital Music Club
membership area, Radio Free Virgin,
whose premium webcasts are part of
the subscription package, and the us-
er’s personal playlists.

With an eye toward ease of use, the

player includes the working mini-
mum (or perhaps not even that) of
buttons and menus. Many functions
are context-sensitive, with back-
ground colors to teil you where you
are — red for the store, blue for the
Digital Music Club and green for Ra-
dio Free Virgin.

The search function is critical in
these sorts of services, and it’s still a
bit eccentric at Virgin Digital. Ina con-
ventional pulldown menu, you high-
light an option, then click to choose it.
But there’s no highlighting in Virgin
Digital's search pulldown — rather, as
the mouse pointer goes down the list,
the options roll by in a little oval
above. This seems like being different
for its own sake and makes it way too
easy, to change search op-
tions accidentally.

The search options are
artist, album, song, a
search all function and the
mysterious “Works,” which
looks like it might be the
equivalent of other servic-
es’ “Writer” category but isn’t. And
there’s no online help to find out. One
of the things Virgin is particularly
proud of is its “Ask the Expert” but-
ton, which routes questions to, as Vir-
gin says, a “real live person.”

I asked the button what “Works”
means and got this quick reply: “The
‘Works' feature on the search options
is mainly focused on classical selec-
tions. For example, search for ‘Mozart’
under ‘Works' and Violin Concerto in
D major ('Adelaide,’ in the style of
Mozart) comes up.” Seems of limited
usefulness, but OK.

3D Browsing

Search results appear as a list with
direct hits at the top, and even a 100%
match requires a second click to see.
Searches without results get sugges-
tions — spelling-based rather than
taste-matched — or the message “We
looked but we couldn’t find anything,
Sorry.”

Within the search results, clicking
onan artist’s name brings up a picand

a list of albums, along with, often, re-
cent singles listed as albums — a bit
of minor confusion that happens on
many services. It takes a click on a sep-
arate tab to see the tracks, and two
more clicks to get the track list, which
defaults to order by album, into right-
side-up alphabetical order.

It can take quite a while for a long
list to load, and scrolling is bumpy,
with an odd delay between mouse
movement and the scroll bar’s re-

Virgin has dressed
MusicNet in a top
hat and tails and
tap danced into
digital music sales
with an open heta
of a service called
Virgin Digital.

sponse. Mouse-wheel scrolling moves
the list one track at a time, which kind
of defeats the purpose of mouse-
wheeling, and scrolling from the key-
board also has an odd delay.

But, in one handy feature, searches
carry over from one section to anoth-
er. If you search for, say, “Psychedelic
Furs” in the store, then switch to the
membership section, the background
changes from red to blue while the
track option changes from “Buy” to
“Download.” Double-clicks on song
titles are also context-sensitive;-in the
store, a click loads up a 30-second
sample, while in the membership
area, it starts an on-demand stream.

Searches also start up what Virgin
Digital is calling “3D Browsing,” and
this is where some taste-matching
kicks in. A search on Usher brings up
the artist’s available material, plus,
under a “Related Artists” tab, what
the service perceives to be similar art-
ists, including Mary J. Blige, Toni
Braxton, En Vogue, TLC and (a guy at
last!) Tyrese. “Formal connections”
seems to refer to producers, and there
are links to Babyface, Jermaine Dupri
and Puff Daddy.

But the real “3D" experience is un-
der the “Biography” tab, where any
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artists and producers mentioned who
have work available on the service get
links. (Usually — duet partner Moni-
ca gets a link in Usher’s bio, but
“Yeah!” guest rapper Ludacris
doesn’t.) This feature works particu-
larly well with bands and older acts.
The Deep Purple bio tab, forexample,
leads to a number of interesting and
relevant links.

Personal Playlists

The playlist function works fine,
though it’s not as flexible as similar
functions on some other services. Lists
can be created by dragging and drop-
ping into an existing or new list, with
the defaults automatically naming a
new list after the album the song ap-
pears on. Tracks can also be appended
to existing playlists with a right-click.

The “My Collection” section lets us-
ers index everything the player can
handle, including ripped files in com-
patible formats, purchased tracks, Vir-
gin tethered downloads and even
saved streams. Tracks and streamns can
be dragged and dropped into playlists
in any combination. It's straightfor-
ward and easy to use, but this area is
walled off from the rest of the service,
and search results don't carry over to
the other sections. Also, the browser-
style forward and back buttons don’t
work in this part of the player.

Once a playlist is created, a click
starts it playing, with tracks appear-
ing in a queue on the right of the
screen. A little blue window that Vir-
gin calls the “digital tone arm” ap-
pears over the song currently playing
and can be moved from track to track
like the tone arm on a record player.
It’s not a huge innovation, but it does
look pretty cool. The three-button con-
trols — start, stop and pause on one
button, skip forward and skip back —
are at the top of the player, a bit too
far away from the queue to be ideal.

A "Settings” button on the Virgin
Digital player promises to let you
“make the player work the way you
want it to,” including choosing re-
minders and “Are you sure?”
prompts for buying tracks (for the
sake of new users, this really ought to
default on), deletions and auto log-in.
This being Virgin, there are other op-
tions as well, including “Prompt
when the cat needs to be fed.”

There are no skins for the player as
yet, and aslider that changed the play-
er’s color over a small range of hues
stopped working a few days into my
test drive. CD encoding and burning
options are under “Settings,” too, as
are check boxes to change the list-
naming conventions in the playlist
section. Account and billing info are
also here, though it's more usual for
services to provide single-click access
for these functions.

Those Tethered
Downloads

The FAQ for Virgin Digital says,
“Think of us as a music rental ser-
vice.” Embracing the “rental” label is
a little different, but Virgin — which
includes “We love you” in its copy-
right notice — likes to be different.
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Alibrary of a
million or so tracks
that can be
switched out at will
may he tempting
enough to make the
subscription
digital-music
model attractive at
last.

And tethered downloads do have
their defenders; if consumers under-
stand what they‘re getting, they're not
abad deal.

But, really, why is Virgin getting
into the music-rental biz at this late
date? The answer to that came two
weeks after Virgin Digital launched,
with the announcement that Virgin
Electronics will soon debut its first
hard-drive-based portable player, a
five-gigabyte, $250 machine that
weighs just 3 ounces.

Virgin is taking direct aim at the
iPod Mini with this player, which will
also include an FM radio, something
no Apple player has yet offered. The
new player can handle music bought
from Virgin Digital (naturally), Real-
Networks and Musicmatch and will
join the “Plays for Sure” compatibility
program whenever that becomes a re-
ality.

But — and here’s where the iPod-
killer fantasy breaks down a little —
it's not pretty. The Virgin player is yet
another little gray box (what is it with
digital-player designers and gray?)
with a bitty screen and rounded cor-
ners that jazz it up just a little. Looks
are not going to be a big selling point
here. But what may be is the fact that
this player will support Janus.

Janus is the Microsoft technology
that untethers tethered downloads,
making them portable on a compati-
ble player as long as the player is
synced up with the home machine
once a month. And there’s no sign,
even by way of the ever-churning
Apple fans’ rumor mill, that Apple
has anything equivalent in the works.

Though some online help would be
nice, Virgin Digital is a perfectly good
service as it stands, and once it’s out
of beta and the bumps are smoothed
out, it'll be even better. Meanwhile,
the $2-a-month price break may bring
insome of the younger users who are
the focus of the Virgin brand. And a
library of a million or so tracks that
can be switched out at will — that
may be tempting enough to make the
subscription digital-music model at-
tractive at last.
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WGBT/Greensboro |
Taps Davis As PD

Clear Channel’s CHR/Rhythmic
WGBT (94.5 The Beat)/Greensboro
has appointed Zac Davis PD. Davis |
comes from sister WBVD/Mel-
bourne and replaces Chris Rollins,
who becomes Imaging Director for
the entire Clear Channel/Greens-
boro cluster.

“I' had serious doubts Zac was
the guy when he showed up wear-
ing a tie,” said WGBT OM Tim
Satterfield. "But I figured if he
would go that far just to suck up,
it's hard to tell what he‘ll do to
make The Beat a winner.” |

Prior to working at WBVD Davis
was Asst. PD/MD at KUUU/Salt
Lake City and worked at KQKS/
Denver. "I'm really looking forward
to joining the team in Greensboro,”
he said. “The growth potential for
The Beat exceeds that of any other
station in the market. There is a fan-
tastic support staff, and 1 can't wait
to work with the team on The Beat
to take it to the next level.”

Radio Industry Business Intelligence
at Your Fingertips
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Investing In’
Radio

NEWSBREAKERS

SATELLITE OF LOVE white in the house at Sirius’ national broadcast
studios in New York last week, Trick Daddy (1) and Wyslef Jean happened to
cross paths, then broke inte their secret handshake, which was captured on
film.

e

|| have some fun.” Q

EXECUTIVE ACTION
Jones Joins KBQI & KSYU/Albuquerque As PD

DDD-FM/Marion, IL PD/afternoon driver Tim Jones is transfer-

ring to Clear Channel sisters KBQI & KSYUW/Albuquerque, where
he'll be PD of the Country-Urban AC combo. He succeeds Steve Giut-
tari, who left last month for the WYGY/Cincinnati PD post.

Jones told R&R, “This is the opportunity of a lifetime. | am very fortu-
nate to have a chance to work and leam from the best in the biz inside
this company. The team at Clear Channel/Albuquerque is amazing. The
pieces are all in place to win, and win big, there. | can't wait to dive in and

Before joining WDDD-FM 18 months ago Jones spent three years as
| PD of Country KEZS/Cape Girardeau, MO.

' WPTI Goes Country; Killion New PD

| Cox Radio flipped ‘80s WPTL/Louisville to Country on Oct. 21, segueing

from Supertramp’s “Goodbye Stranger” to Gretchen Wilson’s “Here for
the Party.” PD Matt Killion comes over from Soft AC clustermate WVEZ
and is also expected to handle programming for the cluster’s Oldies
WRKA.

Under the “New Country 103.9” flag, the station is playing 10,000 songs
commercial-free while Killion searches for an airstaff. Musically, WPTI will
be positioned young, without much gold. The station’s website contains
an identity statement that refers to older artists, saying, “We don't have
anything against [them], but we just weren’t around when they were mak-

Two Profitable Ways to Keep Ahead of
the Competition

BIA Financial Network enhances your ability to expand, compete, advise,
or invest in the media industry with in-depth market, owner and station
information, analysis, valuation services and other investment resources.

MEDIA Access Pro™—Containing comprehensive and accurate

radio station data, this powerful analytical software provides instant
access to revenues, ratings, multi-level contact information, ownership,
transactions, demographics, technical stats, and more. Updated daily,
MEDIA Access Pro is the ONLY integrated media business application
providing a cross-media view between the radio, television and
news-paper industries.

Investing In® Radio Market Report—An in-depth quarterly
invest-ment guide providing historical and projected financial data
MARKET REPORT  and statistics for each Arbitron-rated market. Each edition includes
estimated advertising revenues, 12+ total day Arbitron ratings for

the past 8 periods, station competitive and performance information,
technical data, and ownership details.

Call now for a live
demonstration of
Media Access Pro
at 800-331-5086

Or visit www.bia.com for
information on BiAfn's
full portfolio of services

N Financial
netwerk

Media Inteligence aad investment Resources

ing hits.”

Miller

Continued from Page 3

experience in Michigan. We were
impressed with Chip’s track record
in Memphis and with what he ac-
complished in Flint.

"Chip has kind of been observ-
ing the scene up here for a while.
He was actually at our Hoedown
event in mid-May, and [ had a
chance to spend some time with
him there. So he was kind of watch-
ing WYCD, and when this became
available in August, he was the sec-
ond person to contact me.”

Miller said, “1 am very excited
to return to Michigan and be a part
of the great team at WYCD. [ appre-
ciate the faith that Steve Schram,
Steve Rivers, Jeff Garrison and the
entire Infinity management team
have demonstrated in this process.
Detroit, get ready for a re-energized
WYCD."

In Memphis, meanwhile, the
search is on for Miller’s replace-
ment. As of Nov. 15, current WGKX
MD Trapper John Morris will step
in as interim PD while Citadel/
Memphis President/GM Tony
Yoken looks to fill the empty chair.

Barnett

Continued from Page 1

Marketing. From 1999-2000 he
served as Exec. VP/Worldwide
Marketing for Epic and 550 Music
| and in 2000 was upped to his most
recent post.

Before to his stint at Epic Barnett
served as President of Hard to
Handle Management, where his cli-
entele included AC/DC, Cyndi
Lauper and Foreigner. He also spent
eight years as a partner in UK. art-
ist-management company Part
Rock.

“It's a pleasure to announce this
well-deserved promotion,” said
lenner. “Steve’s intense focus on
A&R and artist development has
resulted in a wide range of success
stories, including recent break-
throughs such as Los Lonely Boys,
Modest Mouse and Franz Fer-
dinand, and he has a great track
record of creating and implement-
ing innovative marketing and dis-
tribution deals that expand the
reach of our artists. [ know he’ll

www americanradiohistorv com

continue to be a major asset as we
further build Epic’s presence in a
wide variety of genres.”

Sony Music Label Group U.S.
COO Michele Anthony said,
"Steve’s understanding of the cre-
ative process, dedication to helping
his artists realize their goals, and
skill in positioning his releases in
the marketplace have helped to es-
tablish Epic as a powerhouse in this
industry. He has the drive, vision
and leadership skills necessary for
success, and this expanded role will
recognize and make even greater
use of his many talents and abili-
ties.”

Mays

Continued from Page 1

May 1998 and was named to the

President/COO role in 1993. Before
| joining Clear Channel he worked

for St. Louis-based investment-

banking firm Eppler, Guerin &
| Turner. He is the brother of Clear
| Channel Exec. VP/CFO Randall
| Mays.
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_ NATIONAL MUSIC _

Live365 is the largest Intemet radio
network, with thousands of stations in
a wide variety of formats. Programmed
by true music tastemakers from
around the globe, Live365 offers an
enthusiastic audience for established
and up-and-coming artists alike. In a
world of consolidated playlists,
Live365 charts the tastes and
prefarences of today’s most vibrant
music community. Tracks with the
most plays during the seven days
ended Oct. 19, 2004 are listed below.

LIVE LCOM

This week's Live365 is frozen.
Travis Storch » 866-365-HITS

Top Pop

MARDODN 5 She Will Be Loved

AVRIL LAVIGNE My Happy Ending
BLACK EYED PEAS Let's Get It Started
KELLY CLARKSON Breakaway

RYAN CABRERA On The Way Down

Top Christlan

KUTLESS Sea Of Faces
SWITCHFOOT Dare You To Move
DELIRIDUS? Rain Down
MERCYME | Can Only Imagine
STARFIELD Filled With Your Glory

Top Folk

CATIE CURTIS It's The Way You Are
JASON MRAZ You And | Both
SARAH HARMER Pendutums

DAR WILLIAMS Mercy Of The Fallen
ANNIE LENNOX Into The West

SIRIUS&

1221 Ave. of the Americas
New York, NY 10020

Music
CHOICE

30 miltion homes
27,000 businesses

Available on digital cable and DirecTV
Damon Williams e 646-459-3300

HIT LIST

Seth Neiman
SHANIA TWAIN /MARK MCGRATH Party For Two

R&B & HIP-HOP

Damon Williams

BABY 1/LIL WAYNE Shyne On

CAM’RON /MONA LISA Girls

GAME 1/50 CENT How We Do

MIRI BEN-ARI 1/JOE BUDDEM You Can Get it

RAP

DJ Mecca

OF LA SOUL Grind Date
GAME 1/50 CENT How We Do
JA RULE (/FAT JOE New York
LUOACRIS Get Back

MDS DEF The Rape Over

T.1. Bring Em Out

ROCK

Gary Susalis

A PERFECT CIRCLE Passive

NEMES!S 3 She Said

SHADOWS FALL What Drives The Weak

ALTERNATIVE

Gary Susalis

FAINT Desperate Guys

MUSIC Breakin'

NUMBER DNE FAN Don't Say Anything
ONE TRUE THING Do You Remember
STRUNG OUT Katatonia

TODAY'S COUNTRY

Liz Opoka

PAT GREEN Don't Break My Heart Again
TIM McGRAW Back When

OARRYL WORLEY Awtul, Beautitul Life

ADULT ALTERNATIVE

Liz Opoka

JAMIE CULLUM High And Dry

HANOSOME BOY MODELING SCHODL Breakdown
LOW MILLIONS Hey Jane

ANNA NALICK Breathe (2am)

AMERICANA

Liz Opoka

NEKO CASE It 'm Gonna Sink (I Might As ...)
PAT GREEN Lucky Ones

JOHN HIATT The Baltad Of Curtis Loew
ALISOM KRAUSS & UNIOM STATION Restless

212-584-5100
Steve Blatter
The Pulse Octane
Haneen Arafat Jose Mangin
LOS LONELY BOYS More Than Love EARKHOACH Scaes
KILLSWITCH ENGAGE The End Of Heartache
Sirius Hits 1 SHADOWS FALL What Drives The Weak
Kid Kelly RAMMSTEIN Amerika
B.A.M.A. Sweet Home Alabama Speﬂl‘lll'll
U2 Vertigo
Gary Schoenwetter
Hot Jamz JACKSON BROWNE Poor Poor Pitiful Me
Geronimo BEN ARTHUR Mary Ann
CIARAMISSY ELLIOTT 1,2 Step CARBON LEAF Life Less Ordinary
KEYSHIA COLE ) Changed My Mind WILCO Theologians
NELLY 1/TIM McGRAW Over & Over
DIPLOMATS Santana Underground Garage
EMINEM /DR, ORE & 50 CENT Encore Kid Leo
PRIESTS More
New Country
Tropical
Al Skop .
TRACY BYRD Revenge Of A Middle-Aged Woman Gino Reyes ! )
GRETCHEN WILSON When | Think About Cheatin' GRAN COMBO DE PUERTD RICO Mi Gordo Bonita
DSCAR 0'LEON Enamoraito
DANCE
Randy Schiager
bR 0-Z0ME Despre Tine
S AVADAYTON Again (Chrs “The Greek” Panaghi Radio M)
FLASH BROTHERS Amen (Don't Be Afraid)
Rick Gillette » 800-494-8863 JILL SCOTT Golden (Wookie Remix)

10 millionhomes 180,000 businesses

DMX Hospitality
Joel Oltyan

The hottest tracks at DMX Hospitality,
which inciudes restaurants, bars, hotels
and cruise ships, targeted at 25-54 adults.
ELEFANT Misfit

LOW MILLIONS Eleanor

GOO GOO DOLLS Give A Littie Bit

BUTTERFLY BOUCHER | Can't Make Me
TRAVIS Walking In The Sun

ELVIS COSTELLD Monkey To Man

LE TIGRE TKO

DN Deeper State Of Mind

MARC BROUSSARD Where You Are

This section features this week’s new adds
on DMX MUSIC channels available via digi-
tal cable and direct broadcast satellite.

THE {/MARIA NESKOVSKI REPLACEMENT Fairytale...
DAVID I1EA LORIEM MDRALES How Would U Feel
SCISSOR SISTERS Mary (Junkie XL Mix)
ULTRABEAT Pretty Green Eyes (CJ Stone Radio Edit)
ROBBIE WILLIAMS Radio (Maloney Mix)
WHIGFIELD Was A Time (Gambafreaks Main Radio)
RACHEL PANAY 8ack To Love (JH Filter Mix)
AARDN {/LUVL] SMITH Dancin’ (JJ Fiores...)
RIMIMI PROJECT A Day In The Sun (Radio Edit)
MADISON PARK Ocean Drive {Lenny B's Radio Edit)
SAFRI DUO Rise

KORN Word Up (Dr. Octavo Metatron Club Mix)
RACHEL STEVENS More More More (Sky's The Limit...)
ADULT CONTEMPORARY

Jason Shiff

AVRIL LAVIGNE Nobody's Home

BUTTERFLY BOUCHER | Can't Make Me
INTERNATIONAL HITS

Mark “In The Dark” Shands

RACHEL STEVENS More More More

CHRISTIMA MILIAN Whatever U Want

0IDO Sand In My Shoes

oL Radio@Network |

Ron Nenni 415-934-2790
Top Alternative

Robert Benjamin

MUSIC Breakin'

Fresh 100

Mark Hamilton

AVRIL LAVIGNE Nobody's Home
VELVET REVOLVER Fall To Pieces |
Top Jams |
Davey D .
GAME 1/50 CENT How We Do |
JACKI-D Pretty

Smooth Jaz

Stan Dunn

DAVE KOZ Let It Free

EUGE GRODVE XXL

RAY CHARLES /DIANA KRALL You Don't Know Me
QUEEN LATIFAH Cafifornia Dreamin®

@RADIU NETWDREKS

Phil Hall+ 972-991-9200 |
Tom Joyner Morning Show

Vern Catron
GERALD LEVERT One Million Times

Country Coast To Coast
Dave Nicholson

KEITH URBAN You're My Better Half
Real Country

Richard Lee
RANDY TRAVIS Four Walls

24 HOUR FORMATS
Jon Holiday » 303-784-8700
Adult Contemporary

Rick Brady
KELLY CLARKSON Breakaway

U.S. Country

Penny Mitchell
JOSH GRACIN Nothin' To Lose

GREAT AMERICAN COUNTRY

Jim Murphy » 303-784-8700
GRETCHEN WILSDM When ) Think About Cheatin®
HOMETOWN NEWS If | Could

PAT GREEN Don't Break My Heart Again

LELANO MARTIN Our American Heroes

| WESTWOOD ONE |

Charlie Cook * 661-294-9000

Mainstream Country

David Felker

BIG & RICH Holy Water

JOSH GRACIN Nothin’ To Lose

Hot Country

Jim Hays

GRETCHEN WILSON When | Think About Cheatin’
Young & Verna

David Felker

KE(TH URBAN You're My Better Half

e ETAISEI=
[l E P TWAATHTRC S
After Midnite
Sam Thompson
ALAN JACKSON Monday Moming Church
BIG & RICH Holy Water

=

WASTY A

Country Today

John Glenn

JOSH GRACIN Nothing To Lose

TRACY BYRD Revenge Of A Middle Aged Woman
AC Active

Dave Hunter

CALLING Anything

LOS LONELY BOYS More Than Love
Alternative Now!

Chris Reeves * 402-952-7600
LOSTPROPHETS ! Don't Know

HEAD AUTOMATICA Beating Heart Baby

HOOBASTANK Disappear
RAZORLIGHT Golden Touch

LAUNCH

music on Yaroo!

Jay Frank* 310-526-4247

Audio .
MOOEST MOUSE Ocean Breathes Saty
TRICK DADOY Let's Go

Video

ALICIA KEYS Karma

JADAKISS {/MARIAH CAREY U Make Me Wanna
LL COOL J Hush

LLOYD BANKS Karma

OUTKAST I/P. LABELLE & LIL JON Ghetto Musick
RESA McENTIRE He Gets That From Me

XZIBIT Hey Now (Mean Muggin’)

COUNTRY
CHR/POP Leanne Flask
HANK . Devi
Jack Patterson AR S e e
3 rying To Find Atiantis
VELVEF nzvowizg Fall To Pieces JOE MICHOLS What's A Guy Gotta Do
N.0.R.E.... Oye Mi Canto NEITH URBAN You're My Better Hall
ALAN JAGKSON Monday Moming Church
'I:?T;A"rzTh Dark” Shand GRETCHEN WILSON When | Think About Cheatin’
lark “In The Dar, ands
GUERILLA BLACK You're The One n"",'"M“: DANCE
N.0.R.E.... Oye Mi Canto Danielle Ruysschaert
ASHANTI Only U FRANKIE J Don't Wanna Try (Al B Rich Mix)
SOUL CONTROL Chocolate U2 Beautiful Day (Quincey and Sonance Mix)
U2 Vertigo (Jaclknife Lee Mix)
URBAN EMMA BURTON Free Me (Full Intention Mix}
Jack-Patterson ASHLEE SIMPSON Pieces Of Me (David Garcia Mix)
TOSHI Breaking Through MARIO Let Me Love You
ASHANTI Only U RAP/HIP-HOP
Mark “In The Dark” Shands
ALTERNATIVE EMINEM Mosh
Dave Sloan EMIMEM Encore
COHEED & CAMBRIA Blood Red Summer GUERILLA BLACK You're The One
LOSTPROPHETS 1 Don't Know SHAWNNA Shake Dat Sh**
JUVENILE /WACKD & SKIP Nolia Clap
B866-MVTUNES SOUTHWEST
1. HILARY DUFF Fly
71,000 mavie aales 2. BROOKE HOGAN Everything To Me
3. CAKE No Phone
4. JESSE McCARTNEY Beautitul Soul
S RAEN Baclp
NORTHEAST
WEST 1. HILARY DUFF Fly
1. HILARY DUFF Fly 2. BROOKE HOGAN Everything To Me
2. BRODKE HOGAN Everything To Me 3. REGIS PHILBIN ht Had To Be You
3, JESSE McCARTNEY Beautiful Soul 4. RAVEM Bacidlip
4. COLLECTIVE SOUL Counting The Days 5. JESSE McCARTNEY Beautitul Soul
5. RAVEN Backllip
1. HILARY DUFF Fly -
2 BROOKE HOGAN Everything To Me e b
3. JESSE McCARTNEY Beautiful Soul A mmmw“m"’ s
4. RAVEN Backfip y Yihing
5 CAKE o P 5. REGIS PHILBIN 1t Had To 8¢ You

Soft AC <€ musicsnippet.com®)»

Andy Fuller |

KATRINA CARLSON Drive | Tony Lamptey * 866-552-9118

MICHAEL McDONALD Reach Out, I' Be There n

. | Hip-Hop

Bright AC KANYE WEST The New Workout Plan

Jim Hays R. KELLY & JAY-Z Big Chips

HODBASTANK Oisappear | NAS Bridging The Gap
Artist/Title Total Plays
RAVEN SYMONE Backdtip 79
JOJO Baby It's You 76
KELLY CLARKSON Breakaway 73
BLACK EYED PEAS Let's Get [t Started 73
JOJO Leave (Get Out) 73
JESSE McCARTNEY Good Life 72
HILARY DUFF Come Clean n
ASHLEE SIMPSON Pieces Of Me 69
HILARY DUFF Why Not 61
HILARY DUFF Fly 39
BOWLING FOR SOUP 1985 -38
AVRIL LAVIGNE My Happy Ending 33
ASHLEE SIMPSON Shadow A
JESSE McCARTNEY Beautiful Soul 29
YELLOWCARD Ocean Avenue 29

. SKYE SWEETNAM Tangled Up In Me 26

AVRIL LAVIGNE Sk8er Boi 2%
DIRTY VEGAS Days Go By 25
LILLIX What | Like About You 24
VANESSA CARLTON A Thousand Miles 2

HE[" AR Aﬁ Playlist for the week of Oct. 18-24.
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72 million households

EMINEM Just Lose it

- USHER 1/ALICIA KEYS My Boo
SNOOP DOGG /PHARRELL Drop It Like it's Hot
LINDSAY LOHAN Rumors
NELLY 1/C. AGUILERA Tt Ya Head Back
G000 CHARLOTTE Predictable
GREEN DAY American Idiot
SIMPLE PLAN Weicome To My Lite
BRITHEY SPEARS My Prerogative
KANYE WEST The New Workout Plan
GWEN STEFAN! What You Waiting For?
JIMMY EAT WORLD Pain
J0JO Baby It's You
SECRET MACHINES Nowhere Again
INTERPOL Slow Hands
TALIB KWELI i/MARY J, BLIGE I Try
JA RULE /ASHANT! & B. KELLY Wonderful
USHER Bad Girt
KZIBIT Hey Now (Mean Muggin’)
JOHN LEGENO Used To Love You

Video playfist for the week of Oct. 18-24.

David Cohn @
General Manager 7

EMINEM Just Los it
USHER YALICIA KEYS My Boo

FABOLOUS Breathe

SNOOP DOGG {/PHARRELL Drop 1t ks s Hot
KANYE WEST The New Workout Plan

JUVENILE /WACKO & SKIP Nojia Clap

LIL WAYNE Go DJ

LL COOL J Hush

LIL JON & THE EASTSIDE BOYZ What U Gon' Do
GREEN DAY American Idiot

GOOD CHARLOTTE Pradictabie

JIMMY EAT WORLO Pain

KORN word Up

YELLOWCARO Only One

SUM 41 We're All To Blame

MY CHEMICAL ROMANCE 'm Not Okay...
CHEVELLE Vitamin R (Leading Us Along)

ROOTS StarPointro

USED Take it Avay

SECRET MACHINES Nowhars Again

Video piaylist for the week of Oct. 18-24.

75 miliion houssholds
Rick Krim
Exgc. VP

ADDS

L T I -

U2 Vertigo
BEASTIE BOYS Right Right Now Now
JOHN MELLENCAMP Wak Tal

VELVET REVOLVER Fall To Pieces
EMINEM Just Lose 1t

MAROON 5 She Will Be Loved
USHER /ALICIA KEYS My Boo
GREEN DAY American idiot

KEANE Somewhers Only We Know
SWITCHFOOT Dare You To Move
GWEN STEFANI What You Waiting For?
U2 Vertigo

BEASTIE BOYS Right Right Now Now
BOWLING FOR SOUP 1985

GAVIN DeGRAW | Don't Want To Be
DURAN DURAN (Reach Up For The) Sunrise
KILLERS Somebody Told Me

SARAH MCLACHLAN World On Fire
JOHN MELLENCAMP Waik Tal
SEETHER {/AMY LEE Broken

J03S STONE You Had Me
CROSSFADE Cold

DONNAS Fall Behind Me

KORN Word Up

Video playkist for the week of Oct. 11-18,

_ INATIONAL IV!_USIC )

Lori Parkerson
202-380-4425

20 on 20 (XM 20)
Michelle Boros
SHIFTY Tuming Me On

MASE Breathe, Stretch, Shake
GREEN DAY American Idiot

BPM (XM 81)
D. MINOGUE VS. FLOWER POWER You Won't Forget.
DURAN DURAN (Reach Up For The) Sunrise

SYLVER Love is An Angel

DOLCE Fesls Good

HOLLY JAMES Touch It

U-POP (XM 29) |
Zach Overking

GREEN OAY Boweverr Of Broken Dreares [
MANIC STREET PREACHERS The Love Of Richard Noxon |
LUCIE SILVAS What You'ra Made Of

ROOSTER Come Get Some

FAULTLINE /FLAMING LIPS The Colossal Gray Sunshine |
CLEFF RICHARDS Somethin’ Is Goin’ On

THE LOFT (XM50) |
Mike Marrone

BOB OYLAN Mutineer

EARLIMART The Hidden Track

EARLIMART First Instant Last Report |
ELLIOTT SMITH Memory Lane |
ELLIOTT SMITH A Fond Farewel

ELLIOTT SMITH Twilight |
ELLIOTT SMITH Pretty (Ugly Before) |
ELLIOTT SMITH Let's Get Lost |
LOWEN & NAVARRO Raining In My Eyes |
LOWEN & NAVARRO The Opposite of Everything

LOWEN & NAVARRO If You Loved Me Like That

* MARK KNOPFLER 5:15am

MARK KNOPFLER Sucker Row

MARK KNOPFLER The Trawlerman's Song

NICK CAVE & THE BAD SEEDS Nature Boy

NICK CAVE & THE BAD SEEOS Messiah Ward

NICK CAVE & THE BAO SEEOS Carry Me

NICK CAVE & THE BAD SEEDS There She Goes, My

NICK CAVE & THE BAD SEEOS Breathless

RY COODER & DAVID LINOLEY Monkey Wash Donkay finse
WALLFLOWERS Lawyers, Guns & Money

RAW (XM66)

Leo G

SHKK THE SHOCKER Be There
B.6. Don't Talk To Me

NAS Bridging The Gap

WATERCOLORS (XM71)
Trinity |
POSITIVE FLOW The City Siveats |
QUEEN LATIFAH Califomia Dreamin”

X COUNTRY (XM12) [
Jessie Scott

LEGENDARY SHACK SHAKERS County Of Graves

MAGEE PAYNE Never Gonna Assita

TOM GILLAM Take it Easy

DAN ISRAEL Somebody Better

ROO PICOTT Kerosene

STEVE TENPENNY BANO Texas Girl

XM CAFE (XM45)
Bill Evans

TRASHCAN SINATRAS Weightiifting
CITIZEN COPE The (larence Greenwood fiei-inifine
SLANG More Tak About Tonight

XMLM (XM42)
Ward Cleaver

DIECAST Teasing Down Your Biue Sloes.
IMPIOUS Halkisnats

www americanradiohicetorv com

CMT

COUNTRY MUSIC TELEVISION

75.1 miltion households
Briaa Philips, Sr. VP/IGM
Chris Pam, VPMusic & Talent

ADDS
CROSS CANADIAN RAGWEED Atabama
PAT GREEN Don't Ereak My Heart Again
LORETTA LYRN 1/JACK WHITE Portiand, Oregon

TIFT MERRITT Gocd Hearted Man
GRETCHEN WILSON When | Think About Cheatin'
Plaps

TOP 20 ™ oW
TOBY KEITH Stays In Mexico )
RASCAL FLATTS My Worst Fear B
KEITH URBAN Days Go By 3 2
BROOKS & DUNN That's What Its Al About 33 28
B. PAISLEY UA. KRAUSS Whiskey Lulaby 33 28
OIERKS BENTLEY How Am | Doir' B %
BLAKE SHLETON Some Beach U

S. TWAIN I/B. CURRINGTON Party ForTwo 32 34
GRETCHEN WILSON Here For The Party 2 2

LONESTAR Mr. Mom 2 u
SARA EVANS Suds In The Buckst 0 4
KATRINA ELAM Mo End In Sight 0 2

ALAN JACKSON Too Much Of A Good Thing 28 30
REBA MCENTIRE He Gets That From Me 28 16
T. TRITT I/J. MELLENCAMP What Say You 27 14
H. WILLIAMS JR. /G, WILSON Outiaw... % 2B

JULIE ROBERTS The Chance 23 %
MONTGOMERY GENTRY You Do Your Thing 18 13
TRICK PONY The Bride 18 17
LOS LONELY BOYS Heaven 17 15
Airplay as monitored by Mediabese 24/7
between Oct. 18-24.

o
", ANERAN

* COUNTRY. |

Jim Murphy, VP/Programming
26.5 million househoids

ADDS

PAT GREEN Don't Break My Heart Again
HOMETOWN NEWS If | Could

LELAND MARTIN Our American Heroes
GRETCHEN WILSON When | Think About Cheatin®

TOP 20

S, TWAIN /8. CURRINGTON Party For Two
BLAKE SHELTON Some Beach

KEITH URBAN Days Go By

TOBY KEITH Stays In Mexico

SHEOAISY Come Home Soon

TRICK PONY The Bride

SARA EVANS Suds In The Bucket

TRACE ADKINS Rough & Ready

LONESTAR Mr. Mom

RASCAL FLATTS Feels Like Today

GEORGE CANYOH 7l Never Do Better Than You
DIERKS BENTLE™ How Am | Doin"

BROOKS & DUNN That's What It's All About
REBA MCENTIRE He Gets That From Me
KATRINA ELAM Ho End In Sight

LEANN RIMES Noth.n’ 'Bout Love Makes Sense
MONTGOMERY GENTRY You Do Your Thing

T. TRITY {/J. MELLENCAMP What Say You
PHIL VASSAR I'li Take That As A Yes

PAUL BRANDT Convoy
Information current as of Oct. 29.
m‘
CONCERT PULSE
Avg. Gross
Pos. Artist (in 000s)
1 PRINCE $1560.8
2 DAVE MATTHEWS BAND $1.1358
3 PHILCOLLINS $1,016.1
4 VAN HALEN $846.9
5 STING $837.7
6 METALLICA §7999
7 OZZFEST 2004 $7605
8 USHER $§738.0
9 KENNY CHESNEY §7334
10 OEAD $7266
11 TIM MCGRAW $631.5
12 ROD STEWART $614.3
13 CHER $605.7
14 RUSH $594.7
15 PROJEKT I!VOLUTIOHIUNK!H PARK $544.7
Among this week's new tours:
BRETMICHAELS  ~
GEORGE JONES
KEITH URBAN
RIDOLIN’ KiDS
WAY OUT WEST
The CONCERT PULSE is courtesy of
Polis:ar, a publication of Promoters’
On-Ling , 800-344-7383;

Listings,
Caiifornia 209-271+7900.

-

TELEVISION

Fridey, 1028

« Anita Baker, The Tonight Show
With Jay Leno (NBC, check local list-
ings for time).

« Auf Der Maur, Late Night With
Conan O'Brien (NBC, check local
listings for time).

 LilWayne, The Late Late Show
(CBS, check local listings for time).

 Fat Joe and Dressy Bessy, Last
Call With Carson Daly (NBC, check
local listings for time),

Saturday, 10/30

« Eminem, Saturday Night Live
(NBC, 11:30pm ET/PT).

Monday, 1111

* The Neville Brothers, Jay Leno.

¢ The Pussycat Dolls, Jimmy
Kimmel Live (ABC, check local list-

ings for time).
\

Wednesday, 113
« Jet, Conan O'Brien.
Thursday, 118 “53%'
* Ruben Studdard, Jay Leno.
» Wyclef Jean, Jimmy Kim-mel.

Jay-Z |

« Jay-Z, Conan O'Brien.
— Julie Gidlow

| snapshot of the top-selling downloads

| 1. U2 Vertigo
2,
3, EMINEM Just Lose It
4
i 5. USHER #/ALICIA KEYS My Boo
B.
7. TRICK DADDY Let's Go
B
o
0

{ o

., KELLY CLARKSON Breakaway

. JIMMY EAT WORLD Futures
. GREEN DAY American Idiot

. JOHN MELLENCAMP Words &

—

. MOS DEF The New Danger

Apple's iTunes Music Store is the leading digital-music service in
| the US, offering a catalog of more than 1 million songs from all five
. major label groups and hundreds of independents. Here's a

on Tuesday, Oct. 26, 2004.

Top 10 Songs

NELLY f/TIM McGRAW Over And Over
. DESTINY’S CHILD Lose My Breath
SNOOP DOGG f/P. WILLIAMS Drop It Like it's Hot

. GWEN STEFANI What You Waiting For?
SIMPLE PLAN Welcome To My Life

Top 10 Albums
. ORIGINAL CAST Team America ST

ELLIOTT SMITH From A Basement On The Hill
VARIOUS ARTISTS Garden State ST
. RAY CHARLES Genius Loves Company

Music/Greatest Hits

. ROD STEWART Stardust: The Great American...
. JAY-Z & R. KELLY Unfinished Business

p
The iTunes Music Store Top 10 !

GRANDMA’S BACK 0r. Eimo, who did the classic “Grandma Got Run
Over by a Reindeer,” has retumed with “Christmas All Across the U.S.A.,” and
he stopped by ABC Radio Networks to promote the single. Seen here are (I-r)
Disney distributor Chris Paczkowski, Dr. Elmo and ABC Radio Networks Sr.
Producer Rob Frankel,

L%

-——— . A
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20 Years Of ‘Jimbo’

Jim Bohannon has been lighting up late-nights

for two decades

his fall marks the 20th anniversary of the nightly
Jim Bohannon Show and the Bohannon-hosted daily
morning newsmagazine program, Amierica in the Morn-
ing, on the Westwood One Radio Network.

Throughout his 20 years on the air
at Westwood One, Bohannon has
covered numerous major news
events — from presidential summits
and political conventions to natural
disasters and national tragedies —
from locations across the
globe. With both pro-
grams now airing on 300-
plus stations nationwide,
Bohannon’s voice is a fa-
miliar and comforting
sound to his many regu-
lar late-night fans and to
dial-twisting insomniacs
from coast to coast.

Inducted into the Ra-
dio Hall of Fame in 2003, the Wash-
ington, DC-based talk host and self-
described “militant moderate” sat
down with me recently to talk about
the fascinating journey his 37-year
broadcast career has taken him on
so far.

R&R: OK, take a decp breati and tell
us how it all started.

JB: I started on the radio when |
was a sophomore in high school in
Lebanon, MO. Quite frankly, I want-
ed to meet girls. | was sort of the

THE | |
S

Jim Bohannon

r)r)
J1J]

white Steve Urkel at Lebanon High
School, and 1 figured that if I could
get ajob spinning records on the lo-
cal radio station — all 250 watts of
it — my stud quotient was bound
to go way, way up.

I got my first job at
KLWT — or, as we used
to call it, "Keep listening,
we're trying.” 'll never
forget the guy who was
the GM there at the time
~he was also the PD and
the Sales Manager. He
said to me, "Jim, we’d
pay you what you're
worth, but that's illegal,”
so [ got paid a dollar an hour to spin
country tunes, some jazz at night
and a few rock 0’ roll records here
and there. Ironically, I'm back on
that station; they carry my network
shows.

R&R: From that illustrious begin-
ning, where did you go next?

JB: I went to Southwest Missouri
State in Springfield, MO and got a
job at KICK, a Rock station there. I
was now up to around $1.87 an
hour, and the radio business was
looking pretty good to me. One of

—

the other jocks on the air with me at
that station was Les Garland, who
went on to found MTV. And our
morning news guy-was Charles
McCord, who, of course, went on to
become the longtime newsman on
the Inus in the Morning show.

From there, Uncle Sam called,
and [ spent a year in Vietnam. After
that the Army sent me back to Wash-
ington, DC. I'd done some news
back in my Springfield days, at
KWTO, so I took that experience
and wound up working at WIOP,
the News station here in DC. T also
worked at WRC back when it was
News.

Next I got offered a job with Mu-
tual Broadcasting on a new 0&0O
they had in Chicago, WCFL, where
I'spent three years. One night Larry
King, who was on the Mutual Net-

“As Frank Sinatra
sang, ‘Regrets,
I've had a few/But
then again, too
few to mention.””

l J r-'_usuow
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STRANGE BEDFELLOWS Doing whatever it is that three radio-industry
heavies do while hanging around a New York City hotel lobby are (I-r) Clear
Channel VP News/Talk/Sports programming Gabe Hobbs and Air America Radio
host Al Franken and President Jon Sinton.

work, came to town and did his
show live from the Hyatt hotel. I'd
never heard his show, but he bor-
rowed one of our engineers for his
broadcast, and apparently the guy
was nice enough to extol my talents
to Larry during the breaks. That was
in the spring of 1981.

R&R: How'd that first big break to
fill in for Larry King come about?

JB: I got to fill in for Larry King
because a mechanic left a wrench in
a rocket at Cape Canaveral. What
happened was, Larry’s backup at
the time was a guy by the name of
Jim Slade, who was Mutual’s, and
then later ABC’s, space correspon-
dent. In November ‘81 Larry was
away doing a speech and Jim was
supposed to fill in for him.

But the day before that Jim was
covering a launch at Cape Canaver-
al, and a mechanic left a wrench in
the rocket — you can look it up —
and Jim got stuck at the Cape. Mu-
tual realized that they had nobody
to fill in for Larry that night, and
somebody apparently said, “Hey,
what about that guy Bohannon in
Chicago?” That's how I got to fill in

“I got to fill in for
Larry King
hecause a
mechanic left a
wrench in a rocket
at Cape
Canaveral.”

for Larry King, which I then did for
the next 11 years.

R&R: You say you'd never heard
Larry's show until that night in Chica-
go. What did you think when you heard
it?

JB: 1 thought it was fascinating.
He got paid to talk to interesting peo-
ple. He was getting paid to do what
most of us do for free at a bar, and |
thought that was really interesting.

Continued on Page 14

AMERICANS LOVE
TOLISTEN TO,
READ and WATCH
LARRY ELDER.

THEY COUNT ON LARRY
TO BRING OUT THE TRUTH.

PUT THE POWER OF THE TRUTH
BEHIND YOUR RATINGS.

CALL (212) 735-1700 TODAY

@Ezixbm NETWORKS
america listens to abc

www americanradiohistorv com

www.larryelder.com
www.abcradio.com
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Continued from Page 13

I would watch him do his act, and I
was really intrigued by it all. Just
talking off the top of my head was
something that really appealed to
me, and once [ saw Larry doing that
on the radio, in retrospect, I'm sur-
prised that I didn’t actually ask for
the chance to fill in for him right
away. But I'm sure glad I got it.

R&R: When did you finally take over
the overnight show as your own?

JB:In 1993, when Larry moved to
a daytime radio show, they decided
to put me into his old midnight-
5:30am slot. 1’d been filling in for
Larry all those years, plus since 1984
I'd had my own Saturday-night
show on the network, and I'd also
been doing America in the Morning.
Both of those shows just passed the
20-year mark, and I've hosted my
regular nightly show since "93.

R&R: Do you recall how sitting in
that chair with a nationtwide microphore
felt the first time?

JB: I'must confess that [ was very
aware that there were a lot of peo-
ple out there listening on a lot of ra-
diostations and that there would be
no second takes. I remember that the
first person [ interviewed was Pierre
Salinger, who had written a book
called America Held Hostage, about
the Iranian hostage crisis. It didn’t
overwhelm me, but I confess that
even though I have been pretty com-
fortable behind a microphone for
most of my life, I was impressed.
That first night was pretty daunting.

R&R: Compare that night with the
first time you sat down and the chair was
now Jim Bohannon's, not Larry King’s.

JB: The first night that it was my
show was a Friday night. I'sat down,
and the theme music from my Sat-
urday-night show began to play. I
remember thinking, “Wow, this is
my show.” But 1 was really aware
that I still had to prove myself. Be-
fore, the standard was, “Are you

NEWS/TALKISPORTS

good enough to come off the
bench?” Now it was, “Are you good
enough to start?” The difference def-
initely occurred to me at that mo-
ment.

R&R: Were you always a big fan of
radio?

“I am not happy,
quite frankly,
with the notion
that seems to he
pretty prevalent
in our industry
that, with regard
to the whole
argument over
indecency, we’re
all in this
together.”

JB: I've always liked listening to
the radio as long as I can remember.
There was always something magi-
cal about it, and I was always in-
trigued by it. I very much remem-
ber the first time I walked into that
radio station in my hometown and
saw the DJ in the booth behind the
glass and thought, “That looks pret-
ty OK to me.” I'd spent the previous
summer stacking 100-pound sacks
of sugar in a warehouse — also for
adollar an hour, [ might add —and
I figured lifting records looked like
a much better idea.

R&R: Who were some of your early
radio influences?

JB:Stan Freberg, without question.
I was mesmerized by the creative

things he did. At night I'd listen to
WLS/Chicago with Art Roberts and
Ron Reilly; they were influences. 1
also used to tune in KAAY/Little
Rock and KOMA /Oklahoma City.
I'd also say that Paul Harvey was al-
ways an influsnce, as well as Charles
Osgood after he came to national
prominence.

R&R: What are some nioments from
past shows that stand out in your mind
today?

JB: Oh, gee, there have been so
many. I remember making Ted
Kennedy really mad one night, but
I can’t remember why. 1 just remem-
ber him sitting there with his face
getting redder by the minute over
something I'd said, but to this day
honestly don’t remember what it
was.

[ also remember the night I had
civil-rights leader James Farmer on.
When he walked into the studio I
remember thinking how old he
looked, but it turned out that his
mind and voice were as sharp as
ever, and he took us on a chillingly
fascinating journey back to the time
of apartheid America.

He talked about what it was like
in 1950 to be a black man living in
Baltimore with relatives in Birming-
ham and taking a trip to visit them.
He told how they’d have to pack
enough food in the car because you
never knew if you'd find a restau-
rant that weuld serve you or a mar-
ket where you could shop. They'd
have to bring pillows and blankets
because you never knew if you
could find a hotel that would rent
you a room.

It occurred to me that young
whites —and, for that matter, young
blacks — in America today knew
nothing of that time. It's a story that
was only known by an older gener-
ation of African Americans, and it
was fascinating.

Iremember the night Carol Chan-
ning came by right after a perfor-
mance at the Kennedy Center and
got her lipstick and stage makeup all

over my shirt when she hugged me.
I kept that shirt for a long time be-
fore 1 finally had it cleaned. Then
there was the night  had on twoen-
tertainers — who shall remain Bob-
by Vinton and Tony Orlando —
who'd had just a little too much to
drink before they came to the studio.
They weren't exactly drunk, but
they were pretty loose, I'll tell you
that. It was a very funny show.
R&R: What's it been like living on
the opposite side of the clock fromi the ma-
Jority of people for all these years?

“P've always
liked listening to
the radio as long
aslcan
remember. There
was always
something
magical about it,
and | was always
intrigued by it.”

JB: It's been great. No rush hour,
no dress code and no bosses at the
office when you get to work. My
wife and I play tennis in the morn-
ing ona publiccourt because they're
all empty on weekday mornings. If
I take an overseas trip, I have no jet
lag. They're wonderful hours, and
the only impact they’ve ever had on
me is realizing how wonderful
working these hours really is.

R&R: After being part of it for all
these years, what do you think of the
state of Talk radio today?

JB: 1 am not happy, quite frankly,
with the notion that seems to be
pretty prevalent in our industry
that, with regard to the whole argu-
ment over indecency, we're all in
this together. I have no problem de-
fending the First Amendment. I'm
the originator of National Freedom
of Information Day, observed every
year on March 16. That was my idea
in 1979, and I'm proud of it. It will
be on my epitaph.

But1 havea difficult time trying
to equate the kind of freedom of
information that led to the tradi-
tion of reporting by people like
Edward R. Murrow and others on
information that is vital to an in-
formed electorate in a free society
with the idea of being free to have
somebody go screw in St. Patrick’s
Cathedral.

Idon’tknow if it's possible to sep-
arate the two, and I realize that
many of my colleagues don’t think
so, but I believe we can. It bothers
me when people do garbage on the
air that is nothing more than pure
pandering, then run and hide be-
hind the First Amendment, leaving
the rest of us obliged to defend it. I
find that distasteful, but I guess in
the practical world it's difficult to
separate the wheat from the chaff.

T also think that much of Talk ra-
dio today has become pretty conten-
tious. I don’t enjoy that too much. [
don‘t shrink from it— I can hold my
own with the best of them —but
don’t really enjoy it. At times it
seems we have less dialogue and a
lot more shouting at cross purpos-
es, and I sort of lament that. But
that’s not a symptom of radio; it's
really a symptom of our society that
radio reflects.

On the whole, though, I thirk we
do a pretty good job in Talk radio
today, and I'm really grateful. I've
had a wonderful romp so far, and I
look forward to continuing it for
many more years. As Frank Sinatra
sang, "Regrets, I've had a few /But
then again, too few to mention.”

It's iime fo call Coleman.

You've tried the latest gadget.
You've been inundated with mounds of research data.
You've gone the cheap, no-frills route.

And you’re not getting what you need.

It's time for deeper insights.
It’s zime to make better decisions.
It’s zime to bring in the industry’s leading team.

s time fo call Coleman.
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Continued from Page 3

on the street, continues to hit the
music community hard, and thou-
sands have lost their jobs because
of it.”

The RIAA and the record indus-
try are actively working toward re-
ducing illegal downloads through
various education efforts, includ-
ing partnering with the FBI to put
anti-piracy warnings on CDs, ex-
panding the “I Download ... Le-
gally” campaign and working
with universities to inform stu-
dents about legal download op-
tions and intellectual-property
laws.

Labels

Continued from Page 1

According to the Oct. 22 edition
of the New York Times, the inquiry
covers all major radio formats and
doesn't target any specific promoter.

While Clear Channel, Infinity,
Entercom and Cox Radio have
stopped working with promoters,
many radio chains still use the in-
dependent promotion system,
which has been the target of scru-
tiny from Congress. Much of that
heat has come from Sen. Russ
Feingold, who believes payola still
takes place and has made several
unsuccessful attempts to pass anti-
payola legislation.

It's worth noting that the sub-
poenas only seek information
from the labels and that Spitzer’s
office has not launched a formal
investigation. New York Attorney
General spokeswoman Mari Arce
declined to comment to R&R.

Still, executives at major labels
have for weeks been talking qui-
etly about the implications of a
possible investigation, and some
believe Spitzer’s interest could
have originated with the mix
shows that have become increas-
ingly popular on CHR/Rhythmic
and Urban stations.

Mix-show hosts often enjoy the
freedom to play whatever songs
they want, so there is a sense
among some in the industry that
labels turn to those hosts when
they can’t get a song added to a
station’s playlist through the pro-
gram director.

Indeed, while many labels have
curtailed their marketing budgets,
label spending at the annual Mix
Show Summit — which was re-
cently held in Puerto Rico — was
brisk.

Radio Stocks Affected?

Merrill Lynch analyst Laraine
Mancini doesn’t expect any direct
financial impact on radio opera-
tors from the possible investiga-
tion, but she does believe the con-
troversy could hurt radio stock
values.

Noting inan Oct. 22 report that the
above-mentioned radio groups have
all quit working with indies, shesaid,
“There is little or no revenue risk for
most radio operators. Nonetheless,

WKLY

Continued from Page 3

someone like Russ after being out
of radio for a while, it’s just an in-
credible opportunity.”

Libby began her career in her
hometown of El Paso, working at
KPAS, KINT and KFIM. She
shifted to Classic Rock AM
KRQX/Dallas in the mid-1980s
before moving to Indianapolis to
handle the morning news for
WFBQ-based Bob & Tom. Libby
then moved to nights at WFBQ
and, in a second stint at the station,
handled weekends before joining
WKLU.

“WKLU was a funky, indepen-
dent little radio station that let me
take my kids to work so I didn’t
have to put them in day care,”
Libby said about the station’s
former incarnation. “But they
were not radio people. The guy
who owned it, Bruce Quinn, was
like an underground pirate. We
played Frank Zappa, Phish, deep
cuts. It was a DJ’s dream come
true, but it was never going to be
commercially successful.”

Former WRZX/Indianapolis af-
ternoon host Adam Ritz will take
afternoons at WKLU. Jay Baker,
who spent close to 20 years in
middays at WFBQ, takes WKLU’s
6-10pm slot.

webelieve the issue will likely remain
an overhang on the stocks until the
investigation is resolved.”

Mancini warned, however,
“Some radio stocks will likely be
more impacted than others if the at-
torney general can liken past prac-
tices to payola. In that case, we rea-
son Clear Channel could be the most
exposed, given its sheer size.”

— Additional reporting by Dana Hall. |

Sabean
Continued from Page 1

Sabean will continue to serve as
VP /Programming for Infinity’s
Philadelphia cluster, a title he as-
sumed in May, as well as OM for
WYSP, a position he’s held for 13
years. In his new post he joins
Norm Winer, who serves as VP/
Adult Rock Programming and
oversees Classic Rock and Triple
A, and Kevin Weatherly and Oedi-
pus, who oversee the program-
ming operations of Infinity’s Al-
ternative stations.

“Infinity’s Rock programmers
are second tonone,” Infinity Presi-
dent/Programming Steve Rivers
said. “Norm, Kevin and Oedipus
are proven leaders in the industry,
and Tim's resume of programming
legendary stations and winning
countless ratings battles speaks
volumes about his strategic ability
and creativity. | look forward to
the exciting opportunities that lie
ahead and welcome Tim to our
team of format captains.”

Levingston
Continued from Page 1

who moved to ICBC's WHAT-
AM/Philadelphia as GM earlier
this year.

“I'm excited about joining the
ICBC family,” Levingston said.
“New York is the No. 1 market,
and I am delighted to have been
chosen to lead the company’s pre-
mier radio stations.”

ICBC President/COO Charles
Warfield Jr. said, "We are ex-
tremely pleased to have been able
to attract Deon, whose talents and
expertise are what we feel are
needed to lead the resurgence of
New York’s heritage Urban sta-
tions.”

HANGIN’ IN THE DESERT cartier this month Grammy-winning artist
Lenny Kravitz staged an exclusive concert in Las Vegas for 60 iucky Infinity
listeners who were flown in from alf over the country. After the set Kravitz
treated his guests to an after-party in the Real World suite at the Palms Casino
Hotel. Seen here are (I-r) KMXB/Las Vegas PD Charese Frugé, Kravitz and
Infinity Director/Marketing Jonathan Azu.
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Stern Refuses To Hang Uﬁ &_Try Again

l:;was FCC Chairman Michael Powell’s worst nightmare:
a live, surprise phone ambush by close, personal friend
Howard Stern. This uncomfortable moment in broadcast-
ing history happened Tuesday morning during Ronn Owens'
show on ABC News/Talk KGO/San Fran-
cisco. Stern found out that Powell, who
has ducked repeated requests from Stem
to debate him, would be a guest on
Owens’ show — so he simply called in.
The contentious conversation included
Stern ranting about Powell’s lack of cre-
dentials to be FCC Chairman. In fact,
Stern repeated his frequent charge that
Powell got his job because of his daddy, Secretary of State
Colin Powell, a claim the younger Powell called “a cheap
shot.”

Stern asked, “Do you deny your father got you your job?”
Powell replied, "I would deny it exceedingly. You can look at
my resume if you want, Howard.... I'm not ashamed of it,
and | think it justifies my existence.... | think it’s a little unfair
that just because | have a famous father, and other public of-
ficials don’t, that you make an assumption that's the only ba-
sis on which | serve my position.”

‘Is the caller there?
Oh, crap...."

And Then It Got Weird

Stern then ratcheted up the tension by accusing Powell and
the FCC of racketeering. “You do something sneaky behind
the scenes: You continue to block Viacom from buying new
stations until we pay the fines, you are afraid to go to court,
you are afraid to get a ruling time and time again,” he said.
"When will you allow this to go to court and stop practicing
this racketeering?” Powell responded, “That's flatly false. We
have no basis to keep people from going to court.”

Later, Powell re-addressed Stern’s charges of nepotism, say-
ing, "l think you have a right to be concerned about the way
the indecency fines are done, but rather than attack me per-
sonally ... you can challenge the regime, but the entire com-
mission has voted on those fines and has a statute it has to
enforce, and | think it's a cheap shot to say just because my
father is famous, | don’t belong in my position, even though
I've served longer than any commissioner in decades. If you
don’t believe the commission should have any rights to draw
limits, | think that’s a respectable position, but it doesn’t hap-
pen to be the law.”

Stern responded, “Michael, it's not a cheap shot to say your
father got you your position. Guys like me who came from
nowhere, who worked their way up and committed them-
selves to a career in broadcasting, have to answer to you. And
it's in question how you got to where you got to ... You got
to the head of the class the way George W. Bush got out of
the draft.”

Stern also took Powell to task over Janet Jackson's “ward-
robe malfunction” and asked him why Oprah had not yet
been fined. Before the segment ended, Stern finished with
this flurry: “1 don’t take this personally — | don't think you
personally hate me. | think what you've been doing is dan-
gerous to free speech, | don't think just against me, ! think
things have gotten way out of control. | don't think you're
personally vindictive. I'm happy to go to satellite radio and
Sirius — | welcome the move. | think it's a sad day when the
marketplace no longer determines what is indecent.”

Wide World Of Sporks

More wacky radio/sports scenarios are playing out in the
two World Series cities, Boston and St. Louis, where WM|X/
Boston morning guy Mike Addams and infinity KEZK/St. Louis

morning dude Ed Goodman are reprising their Super Bowl
bet from a few years ago: ‘The loser has to fly to the winner’s
city and do that guy’s showy, giving him the day off,” says KEZK
PD Mark “Cubs Didn’t Win!” Edwards, who is negotiat-
ing with his counterpart, Don Kelley at the Greater Boston
Radio Group, to make a friendly, food-based station wager
on the outcome of the series.

The Programming Dept.

* Congrats to longtime WHTZ (Z100)/New York Asst. PD
Sharon Dastur, who just inked a nice new multiyear con-
tract. Dastur, Z100 MD Cubby Bryant and Clear Channel/
New York Sr. VP/Programming Tom
Poleman have been together, like old
Army buddies, since their days at KRBE/
Houston.

* Last week PD. Danny Ocean an-
nounced he was leaving Infinity's WMC-
FM (FM100)/Memphis for a gig with
FMQB. Now FM 100 MD/night jock Toni
St. James is leaving after seven years —
to practice law! St. James recently graduated from law school
and is ready to hang out her shingle.

* WPGC-FM/Washington PD Jay Stevens has located a new
MD: Please welcome Boogie D, fresh from the still-warm
PD chair at Radio One CHR/Rhythmic WQMC/Charlotte.

* She’s only been in the building for, like, two friggin’ weeks,
and already KKND (105.7 The End)/New Orleans midday
personality Vydra has made an impression, earning colorful
MD stripes. She will cortinue to juggle middays and co-host-
ing afternoons with PD Sig.

* After recently celebrating his fifth anniversary as PD of
WMGI/Terre Haute, IN, Steye Smith is named PD of heri-
tage Cumulus CHR/Pop WHHY/Montgomery, AL. Smith, who
starts Nov. 8, replaces Karen Rite, who's headed to Lex-
ington, KY as PD of Lite AC WGKS. WMGI MD Matt
Luecking is upped to interim PD, while afternoon jock Chad
Edwards slides across the hall to become PD/moming guy
at Classic Hits sister WWSY.

* KWOD/Sacramento MD/midday dude Marco Collins
has resigned. Night goddess Violet is handling music duties
for now. Reach Collins at 530-210-9050 or marcocollins@
hotmail.com.

* While suffering from food coma following a giant lunch
at a local Red Lobster, Entercom AC WKTK/Gainesville PD
Les Howard Jacoby unwittingly handed midday hostess
Camille Somers nonrefundable Asst. PD stripes.

Great view from her
vantage point.

Quick Hits _

* KYSR/Los Angeles morning co-host and former Partridge
Family bass player Danny Bonaduce inks a deal to do mom-
ings on All Comedy Radio O&O KPHX/Phoenix through the
magic of voicetracking. Bonaduce will team with fabulous
babe Kerri Kasem (yes, Casey's daughter).

* Ted Striker, PD of Cumulus
CHR/Pop WYOK (Hoz 104)/Mobite,
is proud to debut The Sid Morning
Show, starring some guy named Sid, |
along with Emily and Q-Tip. They |
replace Johnny Vincent, who exits, |
and Heather Branch, who moves
to middays. Sid, Emily and Q-Tip I
used to do nights together at KSLZ/ The resembiance is
St. Louis. “Striking.”

* KXJM/Portland, OR inks Drea for late-nights. She re-
places Christina, who just moved to middays. Most recently,
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» The FCC holds its first official field hearing on broadcast lo-
calism at the Charlotte-Mecklenburg Govemment Center.

* Nate Lundy is promoted to OM for KTKR & WOAI/San
Antonio.

» KTFM/San Antonio flips from CHR/Rhythmic to Rock.

£ o "

@ VEARS AGD

e Liberty Media Group acquires a 14% [
stake in Emmis Communications for $150
million.

* Nancy Leichter is elevated to VP/GM of |}
KKBT-FM/Los Angeles. .

» Ex-Capstar executives Harve Alan, Alan
Furst, Rich Hawkins, David Lange and
Buddy Scott all named AMFM Sr. VPs/
Programming.

» The Radio Music License Committee files
a lawsuit against BMI to change the way
BMI charges radio stations for licensing agreements.

ﬂﬂ YEARS AGO

* R&R Publisher/CEQ Erica Farber receives the American
Women In Radio & Television Southern California chap-
ters 1994 Industry Award.

* Former KYLD & KYLZ/San Francisco-Santa Cruz execs
are accused of rigging the stations’ contests to make it
easier for the target 18-34 Hispanic female audience to
win prizes.

* Michael Weiss appointed Infinity Radio
Sales President.

fl) I —

» Gerry DeFrancesco returns to KlIS/Los
Angeles as VP/Station Manager.

* A federal judge rules that KABC/Los An-
geles has the sole right to use the term
“Talk Radio” as an identifier.

* Charlie Quinn named PD of KHYI/Dallas.

AP
QA VE4RS 460
« Nationwide Communications buys eight Western Cities
Broadcasting properties for $43.5 million.
* Jim Hilliard becomes Sr. VP of John Blair & Co.
* Peter Ferrara named VP/GM of the National Radio Broad-
casters Association.

W2) VEIRS AGO

» EMI Ltd. turns down a $350 million acquisition offer from
Thom Electrical industries.
* Ric Libby resigns as Operations Director of KENR/MHouston,

Nancy
Leichter

Charlie
Quinn

Bt /45 460
* R&R Country Editor Jim Duncan resigns as PD at KSON/
San Diego.

* WMOH/Hamilton, OH talent Gary Paul buries himself alive
L to promote the station's Halloween Haunt. J

Drea was hosting the weekend underground show Future
Flavas at KUBE/Seattle. KXJM PD Mark Adams cracks, “Drea’s
so good, she could turn crunk juice into wine.”

* After a remarkable 33-year run at the infamous WMMS
(The Buzzard)/Cleveland, the station's signature voice, Len
“Boom” Goldberg, has left the building. Characterized as
“the quintessential survivor” by former WMMS PD John
Gorman, Boomer endured “six owners, 60 managers and 600
sub-formats during his stay,” Gorman says. “No one could
ever say ‘The Wrath of the Buzzard' better than the Boom.”
Boomer can be reached at rg@apk.net.

* Married moming team Doug Erickson and Mary Love,
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most recently heard at WXXM/Madison, get to keep their
license plates as they take over wakeup duties at Woodward
Communications Hot AC WKSZ/Appleton-Green Bay, WI.

* Market legend Julio G joins KZAB (93.5 K-Day)/Los An-
geles for nights. He was a mixmaster for the original KDAY-
AM back in the '80s and earty "90s.

* The Kidd Kraddick in the Moming empire swells to 27 mar-
ets with the addition of Clear Channel CHR/Pop KXXM
(Mix 96.1)/San Antonio and KFMK (Jammin’ 105.9)/Aus-
tin. The show debuts in Austin on Monday, Nov. |, and in
the Alamo City on Dec. 6, following a month of “best of”
shows. (Read Part One of a two-part profile of Kraddick as
he celebrates 20 years in Dallas in this week’s CHR/Pop col-
umn on Page 21.)

FiLms

BOX OFFICE TOTALS
October 22-24
Titfe Distributor $ Weekend $ To Date
1 The Grudge (Sony)* $39.12 $39.12
2 Shark Tale (DreamWorks) $14.30 $136.98
3 ShallWe Dance? (Miramax) $8.58 $24.41
4 Friday Night Lights (Universal) $6.94 $47.26
5 Team America: World Police (Paramount) $6.38  $22.11
6 Ladder 49 (Buena Vista) $5.32 $61.36
7 Surviving Christmas (DreamWorks)*  $4.44  $4.44
8 Taxi (Fox) $4.12 $29.72
9 The Forgotten (Sony) $3.27 $61.98
10 1Heart Huckabees (Fox Searchlight) $290 $5.80

“First week in release. Al figures in millions.
Source: ACNielsen EDI

COMING ATTRACTIONS: This week's openers include
Ray, starring Jamie Foxx as Ray Charles. Before his death
in June Charles was involved in the making of the film and
the compilation of its Rhino/Atlantic soundtrack, which
contains such original studio recordings as “Mess Around,”
“I've Got a Woman,”“Drown in My Own Tears,”“(Night Time
Is) The Right Time,” “Mary Ann,” “Hard Times (No One
Knows Better Than |),” “Georgia on My Mind,”“Hit the Road
Jack,” “Unchain My Heart,” “Bom to Lose” and “Bye Bye,
Love.” Live recordings include “Hallelujah | Love Her So,”
“What'd | Say."“| Can't Stop Loving You,” “You Don’t Know
Me” and “Let the Good Times Roll”

Also opening this week is Saw, starring Cary Eiwes. The
film's Koch soundtrack sports tunes by Front Line Assem-
bly, Fear Factory, Pitbuti Daycare and Psycho Pumps,
as well as original music by producer and former Nine Inch

Nails member Charlie Clouser. — Julie Gidlow
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| Let’s Get Ready To Reminisce!

| The Washington Quarter Century Broadcasters’ Club —
now in its 28th year — will host its annual dinner Oct. 29 at
the swanky Kenwood Country Club in Bethesda, MD. The |
group was founded by the late Eddie Gallaher and others as
a social club for broadcasters who've worked in the Balti-
more-Washington market for at least 25 years, but younger '
broadcasters are also welcome to attend as associate mem-

| bers. For more info, e-mail WQBC co-Chair Walt Starling at

starling@starpower.net.

| Formats You'll Flip Over

* Infinity Classic Country KYCW/Seattle flips to progres-
| sive Talk as KPTK with a new lineup that includes Jones '
| Radio’s Ed Schultz and Air America’s Al Franken, Randi Rhodes
| and Janeane Garofalo.
| * KBME-AM/Houston will flip from Adult Standards to
| Fox Sports Radio on Jan 1, 2005. |

* Salem is expected to flip its newly acquired WIND/Chi-

cago from Spanish-language to News/Talk as early as next
| Monday. Stay tuned.

Talk Topics

* Former KGO/San Francisco morning anchor Mary |
Ellen Geist crosses the country to become afternoon co-
| anchor at Infinity’s WCBS-AM/New York, teaming with
Wayne Cabot. ‘

¢ Alex Sullivan, who's been an
anchor-reporter at Infinity’s KNX/
Los Angeles since the station de-
buted in 1968, is retiring after 36
years on the air. 1

* Alamo City radio legend Ricci
Ware, midday host on KTSA/San
Antonio, is set to be inducted into
the Texas Radio Hall of Fame on
| Oct. 30 at the San Antonio Radisson Ware's Rigci?

Hill Country Spa & Resort. l

¢ Is IDT-owned Liberty Broadcasting for sale? That's what

IDT founder/CEO Howard Jonas recently indicated. in an |
| interview with The Forward, IDT's chief executive called Lib- |
erty — formerly known as Talk America — “a dumbed-down
network” and said IDT is currently in the process of selling |

it, but will keep some of its personalities for the company’s
Washington Talk outlet, WMET.

Condolences

* Former KLOS/Los Angeles PD Charlie West, who
-

7| brought Mark & Brian to the sta-
tion in the late '80s, died in his
| sleep Oct. 23 at his home in Tuc-
son. He had reportedly informed
friends in August that he needed
surgery for a brain tumor. A
former KMOD/Tulsa co-worker of
West's, Jim Jones, has launched a
website for all of West's friends to
share photos and memories. Go to
http://members.cox.net/charliewest.

¢ Legendary BBC radio host

Vintage Charlie West.

| John Peel died of a heart attack while on a working vacation

in Cuzco, Peru. He was 65. Peel got his radio start in the U.S.
in the early '60s, when he worked at KOMA/Oklahoma City
before jumping to Gordon McClendon’s legendary Top 40
KLIF/Dallas. He later worked at crosstown WRR before mov-
ing to KIMN/Denver in 1964. In 1966 Peel became one of
the “K-Men” at KMEN/Riverside. He joined the BBC's Radio
One ayear later.

TOP TEN SHOWS Oct. 18-24
Total Audience Adults 18-49 I
(105.5 million households)
1 MLBALCSGame7 | 1 MLBALCS Game7
(Red Sox vs. Yankees) (Red Sox vs. Yankees)
2 ¢Sl 2 Desperate Housewives
3 World Series Game 2 3 Cs!
(Cardinals vs. Red Sox) 4 MLBALCS Game
4 MLBALCS Game & ' (Red Sox WG ay,,,lg”)
(Red Sox vs. Yankees) )
5 World Series Game 1 | S e e
/ {Cardinals vs. Red Sox)
(Cardinals vs. Red Sox) 6 Worid Series Game 1
6 Desperate Housewives  Deres bams
(Cardinals vs. Red Sox)
7 MLBNLCS Game 7 7 ER
{Astros vs. Cardinals) Cer g
8 St Miami U BB
9 Survivor: Vanuatu 9 Survivor: Vanuaty
10 Without A Trace | 10 The Apprentice 2
Source: Nielsen Media Research
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A ¢/ B
N THE INDUSTRY'’S NO. 1 RETAIL CHART October 29, 2004
w ™ ARTIST ALBUM LABEL POWERINDEX CHANGE
— 1 ROD STEWART Stardust...The Great American... JIAMG 245,517 -
3 2 NELLY Suit Derrty/Fo’ ReelfUniversal 153,580 +5%
1 3 GEORGE STRAIT 50 #1's MCA 141,005 -26%
2 4 USHER Confessions LaFace/Zomba 134,862 -23%
13 5 RAY CHARLES Genius Loves Company Concord 99,102 +60%
- 6 JIMMY EAT WORLD Futures Interscope 97,435 -
- 7 BROOKS & DUNN Greatest Hits Vol. 2 RCA 83,583 -
6 8 HILARY DUFF Hitary Duft Buena Vista/Hollywood 77,354 -8%
4 9 CELINE DION Miracle Fpic 73120 -28%
9 10 TIM MCGRAW Live Like You Were Dying Curb 69,163 +1%
- 1 JOHN MELLENCAMP Words & Music: Jm's Greatest... urv 61,568 -
8 12 GREEN DAY American Idiot Reprise 60,789 17%
5 13 MOS DEF New Danger Geffen 58,459 -36%
16 14 NOW VOL. 16 Various ury 51,566 1%
14 15 RASCAL FLATTS Feels Like Today Lyric Street 50,526 -16%
1 16 KORN Greatest Hits Vol.1 Epic 49,975 -28%
12 17 NELLY Sweat Derrty/fo’ Reelflniversal 49,245 -22%
7 18 GOOD CHARLOTTE Chronicles Of Life & Death Epic 48,559 -38%
15 19 CIARA Goodies Laface/Zomba 42,045 -29%
20 20 MAROON 5 Songs About Jane Octone/JIAMG 41,367 1%
18 21 ASHLEE SIMPSON Autobiography Geffen 39,325 -18%
10 22 SUM 41 Chuck Island/iDIMG 36,539 -46%
- 23 ELLIOT SMITH From A Basement On The Hill Ant/Epitaphi 35,906 -
19 24 QUEEN LATIFAH The Dana Owens Album Vector 35,098 -22%
- 25 JUVENILE Greatest Hits Cash Money/Universal 34,263 -
271 26 GRETCHEN WILSON Here For The Party Epic 33,584 +2%
- 21 RAY! Soundtrack Atlantic 33,389 -
26 28 VELVET REVOLVER Contraband RCA/RMG 31,913 -3%
2 29 AVRIL LAVIGNE Under My Skin Arista/RMG 31,762 -14%
24 30 LLcootJ Definition Def Jam/IDJMG 31,222 11%
23 3 YOUNG BUCK Straight Outta Cashville G-Unit/interscope 30,980 -13%
25 32 KILLERS Hot Fuss Island/iDJMG 30121 -10%
28 33 BIG & RICH Horse Df A Different Golor Warner Bros. 29,949 -8%
- 34 PAT GREEN Lucky Ones Mercury 29,482 -
32 35 BLACK EYED PEAS Elephunk A&M/Interscope 29,334 2%
29 36 JOSS STONE Mind, Body & Soul S-Curve/EMC 29,112 1%
39 37 LOS LONELY BOYS Los Lonely Boys Epic 28,119 +1%
35 38 CHEVELLE This Type 0f Thinking Could Do.. Epic 27,149 1%
22 39 MARILYN MANSON Lest We Forget: The Best Of... Interscope 21,077 -26%
- 40 JIN The Rest Is History Virgin 26,709 -
17 M DURAN DURAN Astronaut Epic 26,328 47%
4 42 SWITCHFOOT Beautiful Letdown Columbia 26,023 -3%
31 43 KEITH URBAN Be Here Capitol 25,651 16%
40 44 GUNS N'ROSES Greatest Hits Geffen 24,859 -8%
43 45 J0Jo Jojo BlackGround/Universal 24,677 -3%
44 46 BREAKING BENJAMIN We Are Not Alone Hollywood 23,033 -6%
42 47 ANITA BAKER My Everything Blue Note/Virgin 22,415 -14%
34 48 TALIB KWELI The Beautiful Struggle Geffen 21,381 -28%
- 43 GARDEN STATE Soundtrack Epic 21,052 -
33 50 R.EM. Around The Sun Warner Bros. 20,772 -30%

© HITS Magazine. Inc.

0 ALBUMS
Hot Rod!

Rod the Mod is now a full-fledged crooner.

Rock veteran Rod Stewart’s Stardust, the
third JJ/RMG in-
stallment of the
singer’s Great
American Song-
book series, de-
buts at No. 1 this
week with, al-
most 250,000 in 2
sales. Rod Stewart

The last Songhook edition debuted at No.
2 back in October ‘03 with more than 200,000

in sales, but this
album surpasses
that, thanks in
part to an exten-
sive AOL Music
promotional push
that included a
live streamed con-
cert from New
York’s legendary
Apollo Theater.
Derrty/Fo’ Reel/Universal hip-hop icon
Nelly’s Suit, bolstered by the multiformat
smash “Over and Over,” with country star Tim
McGraw, jumps back up to No. 2. Meanwhile,
Concord’s Ray Charles tribute disc is surging
at No. 5 on a huge 60% jump, thanks to this Fri-

Ray Charles

day’s opening of the Jamie Foxx-starring biop- |

ic and last week’s prime-time CBS special.

In addition to Stewart, newcomers to the top
10 include Interscope emo rockers Jimmy Eat
World (No. 6) and RLG’s Brooks & Dunn
greatest hits (No. 7).

Holdovers include last week’s two-time
chart-topper, MCA Nashville’s George Strait
(No. 3); LaFace/Zomba’s repackaged Usher
(No. 4); Buena Vista/Hollywood's Hilary Duff
(No. 8); Epic’s Celine Dion (No. 9); and Curb’s
Tim McGraw (No. 10).

Veteran Hoosier rocker John Mellencamp’s
UTV hits retrospective is the week’s other top

' debut, at No. 11, followed by Anti’s Elliott

Smith (No. 23), Cash Money/Universal’s Ju-
venile (No. 25), Rhino/Atlantic/WMG
Soundtracks’ Ray (No. 27), Mercury Nash-
ville’s Pat Green (No. 34) and Virgin’s Asian

rapper Jin (No.
40).

The 60% rise
for Charles’ Ge-
nius Loves Com-
pany tops the list
of gainers this
week, with Nel-
ly's Suit up 5%.
Curb’s McGraw,
Epic/Sony Nashville’s Gretchen Wilson and
Epic’s Los Lonely Boys also show incremen-
tal growth.

Nelly

Next week: Expect Def Jam/Jive/Zomba/
IDIMG's Jay-Z & R. Kelly album to debut at
the top, with Lava/ Atlantic’s Simple Plan in
the runner-up slot.

wwWw americanradiohistorvy com



www.americanradiohistory.com

| MIKE TRIAS

mtrias@radioandrecords.com

~y oY

ki

Halloween Treats

Do you hog all the Halloween candy for yourself instead of giv-
ing it to the cute little kids knocking on your door? If so, Kanye
West will help you work off the guilt (over gaining weight, that
is). West’s “The New Workout Plan,” the latest single from his al-
bum The College Dropout, is Going for Adds at Pop radio next week.
Though in the past West was known for producing such midtem-
po club bangers as Jay-Z's “lzzo 3 .
(H.O.V.A)" and “Girls, Girls, Girls,” .
“Workout” is definitely a track that will

GOING FOR ADDS
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CHR/POP

B.A.M.A. Sweet Home Alabama (Republic/Universal)

KANYE WEST The New Workout Plan fRoc-A-Fella/i0JMG)

MARIO Let Me Love You L/RMG/
NEW FOUND GLORY ! Don't. Wanna Know (Geffen)
SCISSOR SISTERS Laura WUniversall

ROCK

PAPA ROACH Scars (Geffen/
STYX | Am The Walrus findependent/

ACTIVE ROCK

get your heart rate up — it's even got a U2 Vertigo finterscope)
dance breakdown toward the end that B ——
you can do a little step aerobics to. The CHR/RHYTHMIC 1

video for the song takes place at a gym
and features the newly svelte Anna |
Nicole Smith, among others. However,
if you're expecting another song along
the lines of “Jesus Walks,” you've got another thing coming. On
“The New Workout Plan” West gives advice to the ladies on how
to gain the favor of ballers, rappers or even just plain old dudes
with cars.

If you've still got more junk in the trunk to work off, check out
Ciara’s “1, 2 Step,” arriving at Rhythmic and Urban outlets next

Kanye West

named the First Lady of Crunk & B by
Lil Jon, made waves with her introduc-
tory single, “Goodies,” and in Novem-
ber the ocean will only grow choppier.
She has been nominated for a Next
Award at this year’s Vibe Awards, air-
ing on UPN on Nov. 16. She will also

Ciara

AKON Ghetto (SRC/Universall

B.A.M.A. Sweet Home Alabama (Republic/Universall
CIARA fIMISSY ELLIOTT 1, 2 Step /LaFace/Zomba/
LUDACRIS Get Back (Def Jam South//{DJMG)
RAZAH Feels So Good (Virgin/

SANDMAN f/DAVID BANNER & JT MONEY
You Don’t Want None (Brimestone/

TALIB KWELI f/MARY J. BLIGE | Try (Geffen/

B.AM.A. Sweet Home Alabama (Republic/Universal)
BEANIE SIGEL Gotta Have It (Roc-A-Fella/l0JMG)
CIARA fIMISSY ELLIOTT 1, 2 Step /LaFace/Zombal
LUDACRIS Get Back (Def Jam South/IDJMG)
N.0,R.E. Get Down (Roc-A-Felia/iDIMG)

TALIB KWELI fIMARY J. BLIGE | Try (Geffen)

ALTERNATIVE
PAPA ROACH Scars fGeffen)
TRIPLE A

BRAD JOHNER Free finfinity/
ROB HOTCHKISS Midnight Ghost flndependent/

week. The single is Ciara’s second from URBAN SCISSOR SISTERS Laura Universal)

her debut album, Goodies, and guest STYX | Am The Walrus findependent)

stars Missy Elliott. Ciara, who was nick- TREMOLO Waiting Room Upper Level)
ALICIA KEYS Karma (/AMG)

BLUE DAHLIA The General (Independent)

DAN HICKS & HOT LICKS Selected Shorts (Surfdog/

CHRISTIAN AC

DAY OF FIiRE Cornerstone (Essential/PLG)
EVERLIFE Evidence (Tovah/SHELTER)

f
i X I
perform at the Source Awards, airing on BET on Nov. 30, and will URBAN AC
appear at the Z90 Jingle Jam in San Diego on Dec. 2. 3 ‘ égf@fg,ﬁ:‘;gﬂ,fgj DISCOVER CHURCH
While some of you are looking to get back into shape, others g
: e ¢ ALICIA KEYS Karma (/AMG) I & s Like Me /BEC)

such as Ludacris may have a golden opportunity to get back at
their detractors. A while back Bill O'Reilly singled out Luda for
his naughty lyrics, which led Pepsi to rescind the rapper’s endorse-
ment deal with the company. In light of O’Reilly’s recent sex
scandal, Luda told AllHipHop.com, “I'll be real, I always give
somebody the benefit of the doubt. He’s just being accused. It's
innocent until proven guilty. it's just bad press for him now.” How-
ever, he did add, “I'm not going to say that [ am going to exploit
[O'Reilly’s scandal] to the fuilest, but I am going to have a field

day with it. I'm not going to say exactly what I'm going to do.” AC CHRISTIAN ROCK
Meanwhile, Ludacris is Going for Adds at Rhythmic and Urban I

with “Get Back,” the lead single from his forthcoming CD Red Light No New Adds EOWYN Hold Me (/ndependent)

District. Special guests on the CD are said to include Nas, Doug ‘

E. Fresh, DMX, D} Quik, Timbaland and Lil Jon. HOT AC | INSPO

Back to our Halloween theme, Papa Roach are helping Rock,
Active Rock and Alternative get their gory costumes together by
supplying them with “Scars.” Here's the ironic thing: If you look
on the CD pro, the boys of Papa Roach § -
appear very happy and proper in their | N
suits, and if you block out the lyrics to /
“Scars,” the song sounds hopeful and §
reminiscent. However, let's examine the
chorus: “Tear my heart open/I sew my-
self shut/My weakness is/That | care
too much/Our scars remind us the past
is real /1 tear my heart open just to feel.”

Papa Roach

1INl

BOYZ il MEN You Make Me Fee! Brand New IMSM/Koch/

COUNTRY

CRAIG MORGAN That's What | Love About Sunday (B8}
RASCAL FLATTS Bless The Broken Road /L yric Street)

ANNA NALICK Breathe (2am) {Columbia)

BOB SCHNEIDER Cap'n Kirk (Shockorama/Vanguard)
LISA LOEB | Control The Sun (Zoe/Rounder)
SCISSOR SISTERS Laura (Universal)

SMOOTH JAZZ

CHRIS BOTTI No Ordinary Love (Columbia)
JOYCE COOLING Camelback (Varada)

NICOLE C. MULLEN | Am (Word/Curb/Warner Bros.)
SCOTT KRIPPAYNE Gentle Revolution /Spring Hil)

CHRISTIAN CHR

KUTLESS It's Like Me (BEC)

EVERLIFE Evidence (Toval/SHELTER)

JONATHAN FOSTER & DISCOVER CHURCH
God 0f Grace (Devotion)

KATHIE LEE GIFFORD Finally (Maranatha)
NICOLE C. MULLEN | Am (Word/CurbyWarner Bros.)

CHRISTIAN RHYTHMIC

No New Adds

niiiinininininig,

There is a little silver lining in one lyr-

ic of the song though: "I gotta move on with my life.” In other
Papa Roach news, they are currently touring North America with
rockers TRUSTcompany and Chronic Future. The tour wraps up
in Toronto on Dec. 1.

R&R's Going For Adds features the compiete list of songs impacting radio for the coming week. Going For Adds
is e-mailed each week to participating radio and record executives. For more info, contact John Fagot at
Jjfagot@radioandrecords.com.
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Calgary: Canada’s
Newest Music Center

More notes from the road

! n last week’s column I gave you some notes on my
trip to Popkomm in Germany — and my stop in Lon-
don on the way home. While I was wearing my
lederhosen and celebrating Oktoberfest in Berlin, A&R
Worldwide Sr. Director/Creative & Media Mike Sav-
age flew north to the second annual Western Canadian
Music Awards & Festival, held in Calgary, Alberta on

Sept. 30-Oct. 3.

Savage was the guest of the Cana-
dian Consulate & Trade Office. Here's
his report from the foothills of the
Canadian Rockies.

“The early mornings and late
nights got down into the single digits
[Celsius], leaving the convention’s
contingency of Los Angelenos missing
the warmth of their home city. Some
got a quick fix from a morning cup of
freshly brewed coffee from one of the
cozy downtown Calgary moin-and-
pop cafes, and others chose to chase
the shivers away with a freshly
tapped and fully potent Canadian
microbrew at one of the many local
pubs. (1 approve of both methods.) All
of us were happily warmed by a sol-
id dose of music from all provinces
and territories of the Northland.

“The conference fulfilled its prom-
ise to be an exciting event of national
and'international significance. At the
Industry Awards, honoring Western

Canadian music-industry executives,
the theme of the night seemed to be
the incredible desire of the Canadian
music industry to expose its talent to
the rest of the world with pride and
conviction, as opposed to a desperate
‘Save Canadian Music” attitude.

“The Western Canadian Music
Awards honored the outstanding
achievements of the region’s record-
ing artists, signed and unsigned. Some
of the award recipients are well-
known worldwide (Nickelback for
Outstanding Album, Major Label;
Nelly Furtado for Outstanding Pop
Recording), while some are rising
stars ready to be recognized outside
Canada (Doc Walker for Entertainer of
the Year and Outstanding Country
Recording, Qutstanding Pop Record-
ing nominee Joel Kroeker).

“The WCMA was an intensive glo-
bal three-day music-industry confer-
ence with panels focusing on A&R,

FESTIVALS CONSPIRE western Canadian Music Alliance Director
Thom Sparling (i) with Glastonbury Festival Music Director Martin Elbourne at
the Western Canadian Music Awards & Festival.

www americanradiohistorv com

music festivals, world consulates, one-
on-one mentcring sessions and more.
Topic A was ‘breaking outside Cana-
da.” With the Canadian federal and
provincial governments’ comprehen-
sive support of Canadian regional acts
through moretary investment, man-
datory airplay of Canadian music on
radio stations, etc,, artists really want
to know how to make it outside their
homeland.

“Panels on specific worldwide mar-
kets were the most popular among reg-
istrants. International delegates from
Australia, Sweden, Germany, the UK.
and the US. offered advice to artists
and managers considering business
opportunities in those countries.

“ Aside from the panels and award
ceremonies, the WCMA offered three
nights of multigenre music showcas-
es. More than 80 acts performed in
premier venues in downtown Cal-
gary. These concerts proved to be an
effective showcasing of unsigned and
indie-label Canadian talent.”

We'll share more highlights of the
convention and some standout Cana-
dian acts in an upcoming issue of
R&R focusing on our great neighbor
above the 54/40 parallel.

Artist Development
Makes A Comeback

It dawned on me during this Pop-
komm and London trip that there’s a
mounting sense that the music busi-
ness has touched the bottom of the
abyss and a turparound is now under-
way. Finding real solutions to real
problems facing the industry was the
recurring theme of Popkomm and my
London meetings, and there was a
consensus that things are finally im-
proving globally and that ‘05 will be
a more lucrative and productive year
for all in the industry.

These conversations with A&R ex-
ecutives, managers and European la-
bel heads reinforced our attitude at
A&R Worldwide that burgeoning cre-
ativity, from wherever it may come,
will always help save the industry.

A revival of the development of
credible artists and a focus on making
great records that consumers will be
compelled to purchase and writing
exceptional songs that radio wants to
play and listeners want to hearare the
winds of this most welcome change.

Sound Bites
¢ Sony BMG Entertainment Austra-

ONE SMILE IS BETTER THAN NONE! shock Records Australia Sr.
International Manager/A&R lan Bennett (I} and A&R Worldwide Sr. Director/
Creative & Media Mike Savage.

UMMM....WEST SIDE? 28R Woridwide's Mike Savage (1) and Barfly
Group Operations Manager Jon Mcildowie make a lame attempt at throwing up
gang signs.

ONE UP OVER, ONE DU WN UNDER emi Music Canada Manager/
A&R Tracey McNamarra (1) and Dave Batty of Australia’s Custom-Made Touring
& Artist Representation.

lia-New Zealand Chairman/CEO Denis
Handlin has announced his new execu-
tive lineup. John Parker will oversee
marketing anc. promotion for the newly
rest-uctured company within Australia,
while BMG Music Australia GM/Na-
tional Sales David Pritchard takes simi-
lar responsibilities with Sony BMG.

Meanwhile, former Shalitglobal
UK. and Sony Austratia A&R execu-
tive Jay Dee takes Director/ A&R du-
ties for the newly merged group.
Former BMG New Zealand GM
Michael Bradshaw wiil oversee Sony
BMG's operations in New Zealand,
base