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Mariah Is 'All That For Island /IDJMG 

I =_land /IDJMG artist Mariah Carey grabs Most 

Added at two formats this week as "It's All That" 

hits Urban and CHR /Pop. 

Taking almost 85% of the 

Urban panel, Carey snags 

58 adds and rises 44 -38' 

while also scoring 54 adds 

at Pop. Her next album. The 

Emancipation of Mimi. hits 

stores April 12. 
RABID &RIMS 
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Elroy Smith Gets HOTT In Bermuda 

The OM of three Chicago stations launched his own 

radio station, with 

two partners, in 

his homeland of 

Bermuda last July. 

Its an intriguing 

story, and you can 

read it in his own 

words on 

Page 36. 

PRÒDUCED BY 
MAX HSU St. SUPERCHI I K 
THE FIRST SINGLE FROM 
THEIR THIRD STUDIO PROJECT, 

eau4 )m eltir 
TOREE I S 3:29.05 

`A fun song that connects e l 
, rl 

in the van. A. DIFFERENT SIDE Q 

SUPERCHICK that may put them in the 
'new generation' category of our form. . 

-Bob Thornton, PD, KXOJ /KXCRTu1sá,'O1" 

- 
"IT'S FRESH...really singable and fun 
It brings variety back into our music!" 
-Tom Pettijohn, Music Director, KCMS- Spirit ;05. 
Seattle, WA 

"Listeners are looking to positive music a ; 

allows them to `experience' the potential to 
live beyond themselves. Superchick's 

`PURE' HAS THE SOUND AND THE 
WORDS TO MAKE IT HAPPEN." 

"Superchick is back in a 

big way! The new single 

`PURF.IS AMAZING, 
it's daft amazing, they 
are amazing!" 
-Nik',Cantu, Music Director, 

'',- RadioU Network 

"To borrow a lyric 
from their next smash... 
`Pure' from Superchick is 
`pure flow'... pure groovin', 
pure listener satisfaction. 

THEY MADE MY NEXT 
ADD S000 EASY..." 

or promotional info, 
I radio@inpop.com 

inpop scrructucti. FI 
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M md m _ m 
"Come to Jesus" 

from album 
One Mthe oment More 
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WJLK KLLY WRFY 
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ROCK FOCUS 

Rock Editor Ken Anthony talks TO 

the format's experts on where 

Rock radio stands today, and 

Christian Editor Kevin Peterson 

talks to leading Chr stian Rock 

band Sanctus Real. 

See Pa i 57 and 71 

DEVELOPING A &R 
In addition to our weekly A &R 

column (Page 26), Urban/ 

Rhythmic Editor Dana Hall and 

Alterrative Editor Kevin 

Stapleford zero in on artist 

development. 

See Pages 33 and 63 
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R &R NEWS/TALK AWARD NOMINEES 
The finalists for the 2005 News/Talk Industry 

Achievement Awards 

are revealed this 

week! Check out the 

full slate of nominees 

and voting 

instructions, 

beginning on 

Page 18. 

Britney Spears' surprise appearance at KITS /Los Angeles: Page 27 

FCC's Powell Steps Down 
Will Commissioner Martin be the new chairman? 

By Joe Howard 
R8R Washc. .n Bureau Chief 
ihoward@rao.oandrecords.com 

Confirming rumors that 
have circulated for 
months, FCC Chair- 
man Michael Powell 
on Jan. 21 announced 
plans to resign from 
the agency in March. 
He'll end an often tu- 
multuous run that 
has been highlighted 
by broadcast -inde- 
cency enforcement 
and a historic rewrite of the 
agency's media -ownership 
rules. 

In a statement Powell 
thanked President Bush for 
the "incredible privilege" of 
leading the FCC but said it 
is now time to "let someone 
else take the reins of the 
agency." 

Powell continued, "Hav- 
ing completed a bold and 
aggressive agenda, it is time 

for me to pursue other op- 
portunities. During my 
tenure we worked to get 

the law right in or- 
der to stimulate in- 
novative technol- 
ogy that puts more 
power in the hands 
of the American 
people. Evidence of 
our success can be 
seen increasingly in 
the offices, the auto- 
mobiles and the liv- 

ing rooms of the American 
consumer. 

"My only significant re- 
gret is that I will no longer 
have the pleasure and 
privilege of working shoul- 
der to shoulder with the 
most talented and dedi- 
cated staff and colleagues 
that I have known." 

Powell was named FCC 
Chairman on Jan. 22, 2001; 

POWELL See Page 14 

Powell 

You Live, You Learn 
KPRI's Sean Smith experienced the tsunami 
and lived to tell the tale 

By John Schoenberger 

rsc' oenoerger.:radoandrecords.com 

When KPRI /San Di- 
ego morning show pro- 
ducer Sean Smith went 
on vacation in Thailand 
with his girlfriend, he 
had no idea the trip 
would turn into a life - 
changing experience. 
Then a tsunami gener- 
ated by a massive earth- 
quake off the coast of Indone- 
sia turned his little slice of para- 
dise into a disaster zone. 

Smith went to college in the 
Midwest and did his senior the- 
sis on cultural relationships and 
how people connect through 
music. His gig at KPRI is his 
first in radio, and he has been 
in the job for about a year now. 

Sm ith 

He started at the station 
as a volunteer to get 
himself in the door, and 
KPRI has given him the 
opportunity to grow. 

"The folks at KPRI are 
great," Smith says. "It's 
wonderful that they 
would give me a chance 
based mainly on my en- 
thusiasm, because I cer- 
tainly didn't have much 
experience. Getting that 

kind of shot is not easy these 
days, and the fact that they 
were willing to mentor me says 
a lot about the station." 

Smith is also very grateful 
for the way that KPRI has sup- 
ported him through his experi- 
ence in Thailand, and, frankly, 

See Page 66 

Franken Signs On For TRS 2005 
Air America Radio host will speak to general session 

Air America Radio host Al Franken has joined 
the lineup for the 10th annual R&R Talk Radio 
Seminar. An award- winning writer and come- 
dian, Franken will speak to TRS 2005 attendees 
during a special Saturday -morning general ses- 
sion on March 12. 

A relative newcomer to Talk radio, Franken is 

best -known for his years as one of the original 
writers and performers on the groundbreaking TV 
show Saturday Night Live. The author of five New 
York Times best -selling books, Franken launched his 
daily Air America Radio program in March 2004. Since then he's 

TRS See Page 14 

Franken 

Dupri To Run Virgin Records Urban 
By Keith Berman 

HMI Associate Ratlm Editor 
kbermanaradioandrecordscam 

Artist, producer and songwriter Jermaine 
Dupri has been appointed President of Virgin 
Records Urban Music, a new division of the la- 
bel. Reporting to Virgin Records Chairman /CEO 
Matt Serletic and COO /GM Larry Mestel, Dupri 
will be based in Atlanta and New York and work 
closely with Exec. VP /Urban Music Lionel 
Ridenour. 

Dupri will bring his So So Def label, which has 
been a part of the Zomba Label Group, into the Virgin Records 

DUPRI See Page 14 

Dupri 

To Baghdad And Back 
Radio connects a community with its soldiers 

By Lon Helton 
MR Co r; Editor 
lhehon a rndmandrecords. com 

While most of us were 
ringing in the new year with 
friends and family, Clear 
Channel /Minneapolis Exec. 
VP /GM and Regional VP 
Mick Anselmo and Coun- 
try KEEY /Minneapolis 
morning personality John 
Hines were in Baghdad to 
carry out an ambitious pro- 
gram dubbed "Operation 
Northern Lights." 

With KEEY as the event's 
anchor, Anselmo put to- 
gether a group of CC sta- 
tions in his region and 
teamed with the Mall of 
America and other sponsors 
to connect servicemen and 
-women from the region 
with loved ones back home. 

They carried with them 
over 500,000 minutes in tele- 
phone cards for Minnesota 
troops, funded by donations 
from listeners. Also partici- 
pating were CC Country out- 
lets KMFX /Rochester, MN; 
KYSM /Mankato, MN; KKCB 
(B105) /Duluth, MN; KFAB 
(Outlaw Country) /Fargo, 
ND; and Oldies KSNR/ 
Grand Forks, ND. 

The intrepid duo left Min- 
neapolis on Dec. 26, 2004 and 
were embedded with Corn - 
pany B of 134 Signal Battalion 
at Camp Liberty in Baghdad. 
They returned Jan. 7. As far 
as we know, they are the only 
music -radio people ever to be 
embedded with a military 
unit. 

See Page 41..: 
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st& R ROCKS 
CLEVELAND 
JUNE 23- 25.2005 

KR CONVENTION 2005 and these are the people who 
RENAISSANCE CLEVELAND HOTEL are going to help make it happen... 

CHR/POP 

Trcicy Austin 
KRBE/Houston 

URBAN 

Terry Base 
Citadel 

SMOOTH JAll 
Suzanne Berg 
Verve 

AC/HOT AC 

Sete Cosenza 
Columbia 

RHYTHMIC 

Kid Curry 
WPOW/Miami 

ALTERNATIVE 

esiie Fram 
WNNX/Atlanta 

ROCK 

Gmeiner 
Virgin 

ADVISORY COMMITTEE MEMBERS 

SMOOTH JAll 
Paul Goldstein 
KTWV/Los Angeles 

CLEVELANDINSIDER 

Mike McVay 
McVay Media 

ROCK ROCK 

Keith Hastings Raymond McGlamery 
WAAFBoston Reprise 

URBAN 

Ilia Johnson 
Warner Bros. 

URBAN 

Ken Johnson 
Cumulus 

SMOOTH JAll 
Bob Kaake 
WNUA & WLIT /Chicago 

SMOOTH JAll 

.lien Kepler 
Broadcast Architecture 

ALTERNATIVE 

Robbie Lloyd 
Interscope 

CHR/POP 

Richard Palmese 
RCA Music Group 

ROCK 

Doug Podell 
WRIF/Detroit 

CHR/POP 

Tom Poleman 
WHTZ/New York 

CHR/POP 

Dave Reynolds 
Universal 

AC/HOT AC 

Jim Ryan 
WLTW/New York 

RHYTHMIC 

Rick Sackheim 
Zomba 

ALTERNATIVE 

Jacqueline Saturn 
Epic 

RHYTHMIC 

Jimmy Steal 
KPWR/Los Angeles 

AC/HOT AC 

Greg Strassell 
Infinity 

AC/HOT AC 

Linde Thurman 
Curb 

ALTERNATIVE 

Kevin Weatherly 
KROQ/Los Angeles 

RHYTHMIC 

Michael Williams 
J Records 

LAST WEEK TO REGISTER AND SAVE OVER $250! 
Register aefore January 31, 2005$299 

and receive our extra -early -bird rate of only 

WWW.RADIOANDRECORDS.COM 
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Two New PDs At CC /San Francisco 
Keating returns to KI01; Martinez programs KYLD 

Clear Channel /San Francisco 
has named Casey Keating PD of 
Hot AC KIOI (Star 101.3) and 
Dennis Martinez PD of CHR/ 
Rhythmic KYLD (Wild 94.9). 
They replace Michael Martin, 
who was recently named Clear 
Channel Sr. VP /Programming, 
West Coast. 

Martin said, "Casey is an easy 
choice to take over programming at 
Star 101.3. He's smart, creative, ex- 
perienced and a solid leader. And 
he has an amazing team of profes- 
sionals as his partners at Star 101.3 
who will ensure great strides and 
continued success for a flagship sta- 
tion in the fourth -largest market. 

"Fortunately, we had all of 
the top programming minds in 
the country throw their hats in 
the ring for this position, and 
Casey earned this highly sought - 
after appointment and opportu- 
nity." 

Keating returns to MOI after 
having programmed the station 
from 1996 -97. His programming 
experience also includes stints at 
KZQZ /San Francisco, KPLZ /Se- 
attle, KVI /Seattle and WHYI /Mi- 
ami. Keating, who starts his new 
job on Feb. 1, has been providing 
media services to radio and will 

CLEAR CHANNEL See Page 17 

Salem Plans Flip Of WKAT/Miami To N/T 
Can-iarillo, CA -based Salem in the crowded South Florida mar - 

Communications has announced ket. 
its intention to flip Clas -N áWó TA L K Salem VP /Operations 
sical WKAT/Miami to, Allen Power said, "Our 
conservative News / . entry into the Miami 
Talk upon completion? 

aft 
market, where we previ- 

of the company's pun -Wstr ously have not had a 
chase of the station on 

nn nn 
presence, allows us to of- 

Jan. 31. The move will fer Miami -area residents 
pit WKAT directly against estab- some of the most compelling talk 
fished Clear Channel conservative on radio today." 
News /Talker WIOD and recently 
launched liberal Talker WINZ WKAT See Page 17 

Razor & lie Taps Steffek As VP/Promo 
Razor & Tie has named Kurt 

Steffek VP /Promotion. Steffek, 
who begins his new job on Jan. 31, 
will handle all radio and video pro- 
motion for the label's acts, includ- 
ing Danko Jones, Dar Williams, The 
Chemistry and The Giraffes. 

"Kurt brings a wealth of expe- 
rience to the table, and we are 
thrilled to have him at the helm of 
our promotion department," said 
Razor Sr Tie co -owners Cliff Chen - 
feld and Craig Balsam. "We are 
very optimistic about our 2005 re- 

p Radio & Records 

leases and expect Kurt to play a 
major role in the success of Razor 
Si Tie." 

Most recently Steffek was Na- 
tional Sr. Director /Modem Rock 
& Rock for Reprise and worked 
with bands like Green Day, The 
Used, Disturbed and Story Of The 
Year. He also previously ran the 
East Coast office for Time Bomb 
Recordings and was VP /Music 
Programming and Talent & Artist 

STEFFER Ses Page.) 
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'Good Night, Johnny 
Late -night TV legend Carson started career in radio 

By Al Peterson 
R&R Nee,' Talk Spor's Editor 
apeterson4 radmandrecorÖS.corn 

Johnny Carson, the 
one -time radio disc 
jockey who became 
legendary as host of 
NBC's The Tonight 
Show, died on Jan. 
23 from complica- 
tions of emphysema. 
He was 79. 

Born in Corning, 
IA, Carson began his 
broadcasting career in 
1948 as an announcer at 
KFAB /Lincoln, NE. In 1949 he 
landed his first TV gig, at 
WOW -TV /Omaha, hosting a 
daily afternoon show called 
Squirrel's Nest, where the young 
performer told jokes, con- 
ducted humorous interviews 
and staged comedic skits in a 

foreshadowing of his television 
career to come. 

Following a move 
to Los Angeles in the 
early 1950s and sev- 
eral forays into local 
TV there, in 1957 
Carson was named 
host of ABC -TV's 
highly rated day- 
time quiz show 
Who Do You Trust? 

His five years of suc- 
cess hosting that show 

brought him numerous 
offers to appear elsewhere, in- 

cluding an offer to substitute for 
then -Tonight Show host Jack 
Paar. When Paar retired he was 
replaced by Carson. 

In spring 1962 Carson took 
over as host of NBC's late -night 

CARSON See Page 111 

AMMON- .zINir 
Sony BMG Unveils Global Marketing Grp. 

Sony BMG Music En- 
tertainment announced 
the structure of its Global 
Marketing Group, a spe- 
cialized marketing unit 
designed to create and ex- 
ecute worldwide cam- 
paigns for the company's 
major releases and devel- 
oping artists. The unit will 
be based in New York and 
will also have teams in 
Europe, Latin America, 
the Asia -Pacific region and Japan. 

The group was unveiled by 
Sony BMG Exec. VP /Chief Mar- 
keting Officer Tim Prescott, who 
said, "In today's fast -moving mu- 
sic world, there is no longer any 
such thing as an isolated, local 
market. With this in mind, we've 
appointed this new team as a uni- 
fied group capable of creating co- 
hesive, fully integrated global 
marketing plans for the benefit of 
our artists and projects." 

Del aney 

The key members of the 
new group are Tim De- 
laney, who has been 
named Sr. VP /Global 
Marketing, Europe; Dan- 
iel Levy and Ryan Wright, 
VPs /Global Marketing; 
Luana Pagani, Sr. VP/ 
Global Marketing, Latin; 
Cate Smith, VP /Global 
Marketing, Asia /Pacific; 
Daniel DiCicco, VP/Glo- 
bal Marketing, Japan; 

Guy Kinnell, Sr. Director /Global 
Marketing; and Waco Moore, Di- 
rector /Global Marketing Services. 

Delaney, who will be based in 
London, will oversee all Sony 
BMG Global Marketing activities 
in Europe and serve as liaison 
between Sony BMG U.K. and 
Global Marketing. Prior to this 
appointment he was Sr. VP /Inter- 
national at the RCA Music Group. 

SONY BMG See Page 17 

Simmons /Salt Lake City Welcomes 'Jack' 
The North American "Jack" phe- 

nomenon has spread to Salt Lake 
City Thanks to Simmons Media, si- 
mulcast partners KJQN & KNJQ/ 
Salt Lake City on Jan. 21 said 
goodbye to Classic Alternative by 
adopting the eclec- 
ticAdult Hits "Jack 
FM" presentaban. 

Simmons is brand- 
ing the stations as - playutg 
"103.1 Jack FM," al- 
though KNJQ - located in the far 
southern portion of the metropoli- 
tan area - broadcasts at 105.1 FM. 
Ian McCain, who joined KJQN & 
KNJQ after a programming stint at 
crosstown Alternative KCPX (now 
Classic Hits KXRV), stays on as PD. 

KJQN & KNJQ's liners and over- 
all presentation mirror other "Jack" 

stations in Canada and the U.S., 
and 103.1 Jack FM is being con- 
sulted by noted programmerGany 
Wall. 

Asked about Jack's arrival in 
Salt Lake City, McCain told R &R, 
'It's a fun format; it's not boring. 

When Simmons re- 
searched this, they 
looked at the mar- 
ket and saw the 
oversaturation of 

adult- formatted stations. This 
format doesn't fit a specific 
genre, but it does fill a hole in 
Salt Lake. It's going to be a great 
challenge, and it's going to be a 
fun project. We can go to places 
where people have never ven- 
tured before." 

JACK See Page 6 

what we want 

KTLK/L.A. Appoints 
Quinlan Station Mgr. 

Twenty -year market veteran 
John Quinlan has been tapped to 
fill the newly cre- 
ated position of 
Station Manager at 
Clear Channel's 
soon -to-launch lib- 
eral Talker KTLK/ 
Los Angeles. He is 
currently VP of 
Clear Channel 
Traffic /Los Ange- 
les. 

KTLK is set to debut on Feb. 3 
at the 1150 AM dial position, 
which is currently home to 
Sports /Talk KXTA. Those call let- 
ters and the Sports programming 
will migrate down the dial to 570 
AM as part of a realignment re- 
ported by R &R last week involv- 
ing three of the company's South- 
ern California AM outlets: KXTA, 
KLAC /Los Angeles and XTRA/ 
Tijuana -San Diego. 

"I'm really looking forward to 
a wonderful opportunity to fill a 
significant void in the L.A. radio 
market," Quinlan told R &R. 
"Based on the success we have 
seen with this approach in a num- 
ber of other markets already, I ex- 
pect that progressive Talk will be 
a big hit with Los Angeles radio 
listeners." 

QUINLAN See Page 13 

Quinlan 

WCAUMinneapolis 
Now 'The Current' 

Classical WCAL/Minneapolis 
flipped to an eclectic hybrid of 
Triple A and Alter- 
native on Monday, 
switching call let- 
ters to KCMP and 
calling itself "The 
Current." Minne- 
sota Public Radio, 
which purchased 
the station from St. 
Olaf College last 
year, has named 
former KREV & WREV (Rev 
105) /Minneapolis morning man 
Steve Nelson PD of KCMP. 

"MPR is trying to reach out and 
attract new listeners to public ra- 
dio," Nelson told R &R. "Our goal 
is to serve the community in ways 
that commercial radio can't, and 
the response has been over- 
whelming. We received over a 
thousand e-mails within the first 
24 hours [of the format flip]." 

Nelson has been with MPR for 
several years, most recently as 
Production Manager for news 
and music services. He previously 
served as Assoc. Producer for 
Public Radio International's na- 
tional arts and culture show Stu- 
dio 360 out of WNYC /New York. 

Former Rev 105 Asst. PD 
Thorn Akroch joins KCMP as 
MD /middayer. Other Rev 105 
alumni joining The Current are 
Mary Lucia (sister of alternative 
icon and former Replacements 
frontman Paul Westerberg) for af- 
ternoons and Mark Wheat for 
nights. 
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RADIO BUSINESS 

Arbitron Beats Q4, 
2004 Profit Forecasts 
Morris focuses on PPM's 'next set of hurdles' 
By Joe Howard 

.eau 
-'_ordSCCm 

rbitron on Tuesday reported Q4 and full -year 2004 fi- 
nancial results that bested Wall Street expectations. The 

company's Q4 earnings per share of 31 cents topped by 2 

cents the 29 -cent estimate of Thomson First Call analysts, as 
net income improved from $8.7 million (28 cents) a year ago 
to $9.6 million. Q4 net revenue grew 11 %, to $72.9 million, 
while EBIT grew 5 %, to $16.9 million. 

Arbitron 's 2004 EPS of $1.79 also 
beat estimates, finishing 2 cents 
ahead of Thomson First Call's $1.77 
forecast, as net income increased 
from $49.9 million ($1.63) in 2003 to 
$60.6 million last year. 2004 revenue 
grew 8 %, to $296.6 million, while 
EBIT rose 6 %, to $98.4 million. For 

Q1 2005, Arbitron expects revenue to 
increase 2.5 %-4% and forecasts EPS 
of 59 cents -61 cents. 

For 2005, the company predicts 
revenue growth of 5 %-7% and EBIT 

growth of between 1.5% and 3.5 %. 
Arbitron predicts that 2005 net in- 
come will be flat to 2% higher than 

2004 levels and predicts 2005 EPS of 
$1.93 -$1.97. 

During Tuesday's conference call 
with investors, Arbitron President/ 
CEO Steve Morris said that while the 
ongoing Houston test of the Portable 
People Meter is vital to the compa- 
ny's plans for electronic audience 
measurement, Arbitron is also fo- 
cused on leaping over the "next set 
of hurdles" the PPM faces this year. 

He listed completion of an eco- 
nomic- impact study Arbitron is con- 
ducting with the industry, accredita- 
tion of the PPM by the Media Rating 
Council and "thorough negotiations" 

ARBITRON /See Page 6 

Analyst: 2005 'Off To A Rocky Start' 
n a recent report, Banc of America Securities analyst 
Jonathan Jacoby said the radio industry is "off to a rocky 

start" in 2005. He noted that recent checks he's conducted 
indicate that the previously robust national advertising mar- 
ket is weakening. 

"National radio is starting to show 
sequential weakness - as expected - slipping a bit since last week," Ja- 
coby said in the Jan. 20 report, not- 
ing that January is pacing ahead, but 
below his 10% estimate. He said Feb- 
ruary pacings are "anemic" and have 
slipped from mid- single digits last 
week to low -single -digit levels. 

Jacoby added that while national 
advertising is strong in Baltimore, 
Chicago and Denver, national is 
weak in Dallas; Houston; and Wash- 
ington, DC. 

Declines Predicted For Infinity 

In a Jan.18 report, Prudential analyst 
Katherine Styponias predicted that In- 
finity's Q4 revenue will slip 1%, to $546 

million and said that while Infinity has 
"significant exposure" to the national 
advertising market, the company's 
spending will likely negatively impact 
the quarter. 

Styponias predicted that Infinity's 
costs will continue to be higher at the 
radio division because of increased 
promotional spending and higher pro- 
gramming expenses. Viacom co-Presi- 
dent/co-COO Les Moonves has said 
the company will continue to invest in 
itself, but Styponias believes positive 
results from these efforts won't begin 
to be seen until later this year. 

For the company overall, Sty - 
ponias predicted Viacom's Q4 reve- 
nue will grow 7%, to $6.3 billion. She 
assigned an "overweight" rating to 

the company's stock, setting a target 
price of $43. 

Should Disney Sell? 
Over at Merrill Lynch, analyst Jes- 

sica Reif Cohen wondered if now 
may be the time for Disney to sell its 
radio assets. While the media pow- 
erhouse hasn't announced any plans 
to sell, Cohen said, 'With only 21 ra- 
dio stations, Disney's radio opera- 
tions are small relative to its peers. 
While these stations are strong cash - 
flow generators, they are not critical 
drivers of Disney's businesses." 

In a Jan. 14 report, Cohen said she 
believes Disney could take advan- 
tage of "still robust" private -market 
values for radio assets. She believes 
the company's stable of stations 
could command anywhere from $2.8 

billion on the low end to $5.1 billion, 
on the higher end of historical private 
equity deals. 

She said, "2005 could very well be 
the year when Disney decides wheth- 
er or not to stay in the radio business." 

FCC Says No To 36 Indecency Complaints 
TV shows off the hook for questionable language 

By Adam Jacobson 
RP Radio Editor 
ae,mbsonaradwandrecords. cam 

he FCC on Monday, in two separate orders, denied a 

total of 36 complaints from the Parents Television Coun- 
cil alleging that TV- station licensees had aired indecent ma- 
terial on a variety of programs. 

The complaints centered on mate- 
rial aired between Oct. 29, 2001 and 
Feb. 11, 2004. Among the programs 
targeted by the PTC were such pop- 
ular NBC -TV primetime shows as 
Friends, Will & Grace and Scrubs, as 
well as ABC -TV's NYPD Blue and 
the WB Network's Gilmore Girls. 

Many of the complaints con- 
cerned dialogue that included the 
word dick, although others cited uses 
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of bitch, penis, bastard, testicle and ass. 

Other complaints involved vaguer 
dialogue, such as an exchange on the 
WB program Charmed during which 
a female character discussed wheth- 
er to "take it to the next level" with 
her boyfriend. 

In denying the complaints, the 
FCC said, "Although use of such 
words may, depending on the nature 
of the broadcast at issue, contribute 

to a finding of indecency, their use 
here was not patently offensive and 
therefore not indecent." 

Of the PTC's numerous com- 
plaints focused on the word dick, the 
FCC said, "In context and as used in 
the complained-of broadcasts, these 
were epithets intended to denigrate 
or were a play on words. Their use 
in these contexts was not sufficiently 
explicit or graphic and /or sustained 
to be patently offensive." 

PTC Exec. Director Tim Winter 
criticized the FCC ruling, saying in a 

statement on the group's website that 

FCC /See Page 6 

Clear Channel Unveils 'Less Is More' Study 

tear Channel took the wraps off a study of its "Less Is More" 
inventory- reduction initiative during a meeting with the Asso- 

ciation of American Advertising Agencies last week. The study, con- 
ducted by research company Burke Inc., found that the "Less Is 

More" plan "should work for both the listener and the advertiser." 
Among the findings: Study respondents preferred the shorter com- 
mercial breaks and increase in music that are the plan's staples 
and perceived that the "Less Is More" broadcast clocks ran fewer 
commercials. Burke reported that 55% of respondents said previ- 
ous clocks ran too much advertising, as opposed to 42% and 43% 
for two versions of the "Less Is More" clock. Seventy -three per- 
cent of survey participants said they would be less likely to switch 
stations if commercial breaks were shorter. 

While the "Less Is More" initiative also stresses a move away 
from 60- second spots to more 30- and 15- second commercials, 
the one -minute spots still had the highest recall average, at 49%. 
Fifteen- second spots posted a 46% recall average, and 30 -sec- 
ond spots generated 36% recall. (It's worth noting that 15- second 
sponsored traffic breaks were in the top third of the most -recalled 
spots.) "These results suggest that a compelling message can be 
recalled and retained no matter what the length," the researchers 
said. 

Analyst: Stern Deal 'Strategically Important' 
For Sirius 

errill Lynch analyst Laraine Mancini said this week that while 
IVI Sirius Satellite Radio's five -year, $500 million agreement to 
bring Howard Stern on board will delay the satcaster's break -even 
point beyond 2007, the move will help Sirius catch up with front- 
runner XM. Mancini said in a report issued this week that the "stra- 
tegically important" deal will "build brand awareness and lock in 

marquee programming" for Sirius. "Such premium content should 
make Sirius a stronger competitor when interoperability allows con- 
sumers to choose their satellite radio provider" she said, although 
chips capable of receiving both satcasters' signals are still a few 
years away. 

Mancini also said she believes Sirius' ability to compete for pro- 
gramming and advertisers was heightened by the arrival of CEO 
Mel Karmazin. "Karmazin brings decades of media experience and 
a reputation for strict cost discipline, which should help Sirius to 
develop content -advertising- distribution relationships as content 
becomes a larger catalyst than distribution," she said. Mancini re- 
instated coverage of both Sirius and XM, assigning a "buy" rating 
to Sirius' stock and a "neutral" rating to XM. 

S&P Launches Coverage Of Sirius 

&P's Equity Research arm initiated coverage of the Sirius Sat- 
ellite Radio with a "hold" rating and a 12 -month target price of 

$6.50. S &P said it expects Sirius to see a break -even point on its 

free cash flow by 2007. It also noted that Sirius' manufacturing 
deals with automakers are crucial to the company's strategy and 
said Sirius' programming deals with the NFL and Howard Stem 
have bolstered its long -term prospects. 

The research firm projected that Sirius will have 4.8 million sub- 
scribers by 2006, but it said declining subscriber- acquisition costs 
will be offset by higher costs for programming and sales and mar- 
keting. Additionally, S &P said it expects Sirius to post a 2004 loss 
of 52 cents per share, and it projected that the company's net loss 
per share will narrow to 41 cents this year, followed by a 2006 net 
loss of 43 cents. 

Emmis Completes Swap for WLUP /Chicago 

The deal that sent Emmis' KKLT -FM, KMVP -AM & KTAR-AW 
Phoenix to Bonneville in exchange for WLUP /Chicago and 

$70 million in cash closed on Jan. 14. The acquisition of Rocker 
WLUP gives Emmis its second station in the Windy City; it's owned 
WKQX/Chicago since 1988. Emmis plans to use the cash infusion 
from the deal to pay down debt. 

RTNDA To Honor CBS News' Osgood 

Veteran newsman and anchor of CBS News Sunday Morning 
Charles Osgood will be the recipient of the Radio- Televi- 

sion News Directors Association's 2005 Paul White Award, 
saluting Osgood for his contributions to electronic media. He will 

be honored at an RTNDA dinner set for April 18, during the 
RTNDA @NAB Convention in Las Vegas. Osgood, who joined 
CBS News in 1971, also writes and anchors "The Osgood File," 

Continued on Page 6 
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RADIO BUSINESS 

BUSINESS BRIEFS 
Continued from Page 4 

daily news commentaries heard on the CBS Radio Network. A multi- award -winning newsman, Osgood 
was honored in. 2002 at the annual R &R Talk Radio Seminar with the R&R News/Talk Radio Lifetime 
Achievement Award. 

Rainey Founds Maverick Broadcasters Alliance 

Rodney Rainey is leaving his post as VP /Market Manager of Archway Broadcasting Group's North 
Carolina duster to form the New Bern, NC -based Maverick Broadcasters Alliance. Rainey told 

R &R that Maverick's mission will be to provide small- and midsized broE_dcaste-s, especially indepen- 
dent companies, with resources that will help them compete more effectively with larger companies. We're 
laying out a systematic network of services they can tap in to," Rainey told R &R, adding that broadcast- 
ers and equipment manufacturers will be part of the alliance. The company's launch is set for March 1. 

Digital Musicworks Partners With Loudeye 

igital record label Digital Musicworks International has made an international distribution deal with 
Loudeye, covering 17 countries outside North America and a U.S. deal under which Loudeye will 

distribute DMI music to AT &T /Cingular Wireless' digital song store. In Europe, Loudeye will distribute DMI 
content to sites includng Virgin, Big Noise Music, the Coca -Cola promotional site My Coke Mus:c.com 
and MTV digital music stores. 

Jack 
Continued from Page 3 

When asked why Simmons de- 
cided to give up on the Classic Al- 
ternative "KJQ" presentation, 
McCain said, "Classic Alternative 

has legs, but this market is oversat- 
urated with that product. There are 

six stations playing Dexy's Mid- 
night Runners. Jack FM is now one 
of them, but at least I can play For- 
eigner and go into Madonna and not 
be so narrow." 

Steffek 
Continued from Page 3 

Steffek said, "I'm excited by the op- 
portunity afforded me by Razor & Tie, 

and I look forward to being part of the 
team as the label continues to grow 
and develop new artists." 

NOBODY DOES IT BETTER. 

GREAT CLIENTS. GREAT MARKETING. 

MARK HEIDEN 970- 472 -0131 
RICK TORCASSO 972- 661 -1 361 

ELIZABETH HAMILTON 703 -757 -9866 
MARK VERONE 847 -705 -2046 

W WW. PTPMARKET I NG.COM 
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All transaction information provided by 
BIA's MEDIA Access Pro, Chantilly, VA. 

WGZS -AM /Dothan, AL 5135.000 
WRSM -AM /Sumiton (Birmingham), AL $106.501 
WKZE -FM /Salisbury and WKZE -AM /Sharon, CT Si 4 million 
KLHS -FM /Lewiston, ID $5,000 
KMYR- AM/Wichita, KS $1.3 million 
KPGM- AM /Pawhuska (Tulsa), OK $100,000 
KSIW -AM/Woodward, OK $500 

31 
KCGR -FM /Cottage Grove (Eugene -Springfield), OR $350.000 
KHTO -FM /Milton -Freewater (Richland- Kennewick -Pasco), OR 
Undisclosed 
WCEO- AM/Cotumbia. SC S1.6 million 
WLGO- AM/Lexington (Columbia), SC $575,000 
KDBX- FM/Clear Lake, SD $250.000 

Full transaction listings, posted daily, can be found at 
www.radioandrecords.com. 

i 

DEAL OF THE WEEK 

WKZX- FM/Lenoir City (Knoxville), TN 
PRICE: $2.25 million 
TERMS: Asset sale for cash 
BUYER: Cherokee Media Inc., headed by President/ 
Secretary/Treasurer Brenda Palmer. Phone: 865- 539 -1919. 
It owns no other stations. 
SELLER: BP Broadcasters LLC, headed by Chief Manager 
Zollie Cantrell. Phone: 865 -981 -9636 

Dollars to Date: 

LiDollars This Quarter: 

Stations Traded This Year: 

Stations Traded This Quarter: 

$116,522,002 
(Last Year: $1,838,672,951) 

$116,522,002 
(Last Year $493.700,533) 

61 
(Last Year 851) 

61 
(Last Year: 231) -s 

Arbitron 
Continued from Page 4 

with customers among the other is- 

sues Arbitron must address. 
"There's a lot to do, but the next 

12 months should bring much of this 
to resolution," Morris said. Still, he 
acknowledged the importance of the 
Houston test. "The Houston data is 
critical for people to get their arms 
around," he said. "The effect of elec- 

tronic measurement on audiences, 
for both buyers and sellers, is tre- 
mendously important. The full 
spring survey from the diary mea- 
sured against the same three months 
from PPM is, for radio, going to be 

the most critical piece of info they'll 
get." 

Morris also said he's seeing a new 
openness to change throughout the 
radio business, and he believes 
that's something that will ultimate- 
ly serve the industry well. "The in- 

dustry - in a lot of dimensions, not 
just the PPM - has been rethinking 
its long -term strategy," he said. 

"Look at initiatives like 'Less Is 

More' on the part of Clear Channel, 
and their interest in getting verifica- 
tion in place so they can prove ads 
run where they're supposed to. All of 
this contributes to raising the per- 
ceived and actual accountability of 
the radio industry. There is very 
strong leadership emerging in the 
industry that is championing those 
kinds of ideas." 

Morris also believes that the in- 
creased willingness to change he's 
seeing could speed adoption of elec- 

tronic measurement in radio. "I 
think, long -term, this is fundamental- 
ly a positive for electronic measure- 
ment - PPM or whatever - because 
it is part of the package of making the 
industry accountable and earning a 

larger share of the total [advertising] 
pie," he said. 

FCC 
Continued from Page 4 

the FCC "abandoned its public- inter- 
est responsibility by lumping all 36 

complaints into one great mish -mash 
of imprecision." He continued, "It 
took the FCC over. three years to rule 
on at least one complaint and almost 
two years to rule on several others. 
That's unacceptable. The FCC should 
be able to determine and rule within 
six months' time whether a broadcast- 
er has crossed the line." 

Meanwhile, one FCC scholar said 
he wasn't surprised by the rulings. 
"From a historical perspective, up 
until two years ago the FCC took into 
account visual indecency more than 
words spoken on screen," said John 
Watson, a School of Communication 
professor at American University in 
Washington, DC. 

"Just from those words, I don't 
believe they have elicited an indecen- 
cy finding. I hear those words on rap 
records all the time." 

Additional reporting by Joe Houmrd. 
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Bright Days Ahead 
For Radio 
An elder statesman admonishes the naysayers 

en Dab -Row has seen a lot in his 75 years. He was around 
n the early days of commercial radio. He was there when 

television began intruding on radio. He saw the impact of cable 
on TV and the effect of eight- tracks and cassettes on radio. And 
he's still around today, as radio is experiencing the challenges 
of satellite, the Internet and iPods. 

Dab -Row was a champion of the radio 
medium as a disc jockey, and he is no less its 
champion today, as the owner of a successful ad 
agency. He estimates he's placed more than $200 
million in auto-dealership advertising on radio 
stations in the Los Angeles -Orange County and 
Riverside -San Bernardino metro areas in the 
past 20 years. 

That's money he says would have gone to 
print had there been no one to direct the dealer- 
ships into radio. And that gives him the chops 
to speak about his love for radio and the need 
for radio to get up off the mat and fight back 
against the new threats. 

The course Dab -Row took from Pennsylva- 
nia to Southern California can be traced back 50 

years. He loved radio and wanted to be on the 
radio, and when he began running his own busi- 
nesses, he used radio as an advertising vehicle. 

"In the early '60s I would use radio as my 
major advertising medium," Dab -Row tells 
R &R. "While everybody else was buying full 
pages and half pages, I went on radio and pro- 
moted my furniture businesses to the point 
where we outsold everybody else in the indus- 

Ken Dab -Row 

try, using radio as the primary medium at a 
point when it was truly a cottage industry.' 

Dab -Row's personal success convinced him 
that he could help others succeed using radio, 
so he opened an agency in Orange County, CA 
to serve local auto dealerships. Today, Dab -Row 
Broadcast Advertising has almost 90 clients in 
40 markets, all using a mix with at least two- 
thirds of the dollars devoted to radio. 

The Industry Had It Too Good 

But this isn't a story about what was happen- 
ing in radio 30 or 40 years ago, Ws about the reve- 
nue struggles the industry is experiencing today 
and the threats facing the industry going forward. 
And that's where Dab -Row really lets loose. 

He says, "Radio all of a sudden is going through 
a certain phase, right? No, it's not Not any differ- 
ent than anybody else. They just had :t too damn 
good for too damn long, and with the Internet 
bubble they overpriced themselves and made 
promises they couldn't fulfill." 

Dab -Row says radio is the last medium where 
them 's still loyalty to a particular station. "Are we 

"If I don't get their 

attention in the first five to 

eight seconds, if I don't 

get them to respond 

mentally, I've lost them for 

the other 52 seconds." 

Ken Dab -Row 

going to have competition?" he says. "You bet. Is 

Sirius going to do well? You bet Is XM going to 
do well? You bet. Are we [in radio] going to do 
well? You bet we're going to! They can't stop us." 

Dab -Row reminds us that even with competi- 
tion from other media, such as cassettes and CDs, 
more than 90% of the population listens to radio 
each week. It's a challenge for us to be better," he 
says. "We shouldn't take things for granted. 
There's still an audience out there - it's mon- 
strous. People still have loyalty to a personality or 
to a format." 

What does the short term hold? Dab -Row says, 
"In the next year or two, with the likes of Howard 
Stem going over to satellite radio, is the landscape 
going to change? Certainly. Well, let's get on our 
damn toes. Let's get sharp. Let's just speed it up a 

littlebit Let's make a bigger effort We've got com- 
petition. What's wrong with competition? I've had 
it all my life from print, and I've won." 

Clearly, Dab -Row is passionate about radio. 
Sports WIP /Philadelphia VP /GM Marc Rayfield 

says about Dab -Row, "You can feel the energy 
when he enters the room. If he wanted to sell local 
radio, I would hire him on the spot today. He has 
more knowledge of the automotive business and 
what sells cars than virtually anyone." 

Accentuate The Positive 

While others may worry about new technolo- 
gies, Dab -Row wants no part of the moping. "You 
can't look at it negatively," he says. "Too many 
people are concentrating on the negative. Of 
course there are problems. Of course there are 
negatives to overcome. We live in a very nega- 
tive, contrary world. Everybody's saying no, 
wouldn't, couldn't, shouldn't. How about yes, 
would, could, will? Think positive. Do positive." 

From his vantage point, Dab -Row thinks it's 
simply a matter of accepting that radio is no long- 
er on easy street. "Our medium's as strong as it's 
ever been," he says. "We are not adrift. We are 
not rudderless. The problem is, we've had it so 
good the last 10 years. We've had a license to steal. 
Forty years ago we didn't. Let's go back to that 
mentality. Let's get that extra -thick shoe leather 
on our shoes so we can walk the streets and knock 
on doors and sell our product." 

One area where Dab -Row thinks radio has 
become lazy is with creative. Programming, he 
says, is going to have to get better. "Are we go- 
ing to come out of it ?" he asks. "Sure, if we do 
our job, we will. Am I going to stay with it? 
Are you kidding? It's still my primary buy. I 

spend two-thirds on radio and use the other 
third on television to support the radio cam - 

" 

In the view of this agency owner, radio made 
a mistake by expanding stopsets. Dab -Row 
says he once told a GM, "I don't care about 
your 5.4 share, because when you have a 

stopset with five minutes of commercials - 
and some are longer than that - you can't tell 
me people don't tune out and then tune back 
in. And on top of that, you brag on the air about 
35 straight minutes of music with no commer- 
cials, like commercials are bad." 

Product Focus 

There's another problem Dab -Row says must 
be addressed, and he minces no words: "Crap - 

py commercials." And the reason, he says, is that 
too many people are writing lousy copy. Mean- 
while, he believes the push toward 15- and 30- 
second spots will lead to spots that reinforce 

Continued on Page 10 
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PromoSuite is proud to release ListenerEmail 3.0 -the first suite 
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lifestyle of a radio professional in mind. 
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you don't have any spare time. That's why we've made our 
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CREATE EMAILS EFFORTLESSLY 

No need to know HTML coding -ListenerEmail creates 
your colorful Email Blasts and Newsletters for you. 

AUTOMATIC EMAIL GREETINGS 
Schedule Birthday Cards, Anniversary Wishes and 
Thank You Notes to be sent automatically. 

Database Building & Management Tools 
EASY SIGN -UP PAGES 

Create customized online Email Club and Contest 
Sign -Up Pages. 

CONTEST MANAGEMENT 
Create on -line contests, select random winners, track 
entries and contest history. 

Audience Research Tools 
AUDIENCE RESEARCH TOOLS 
Test music, create research studies and conduct 
instant polling to learn more about your listeners. 

TONG REQUEST TRACKING 
Go paperless with song requests & reports. 

Special Premium Tools 

TEXT MESSAGING 
Reach Listeners Instantly on their Cell Phones. 

`EB BASED AUCTIONS 
Create custom on -line auctions for Events and 
Promotions. 

Call 1- 800 -318 -0390 to schedule your Instant Demo! 
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Strategy From The Master 
By Hal Rood 

can still remember the first time I read a Jack Trout book, 
Positioning: The Battle for Your Mind. I was going to Syra- 

cuse University and was the PD at the student -run CHR, which 
had a 100 -watt toaster oven for a transmitter. Everything in 
Positioning made so much sense: "Keep it simple," and "Own 
a word in the listener's mind." I was a naive college kid, but I 

adopted and incorporated as much as I could, and the station 
immediately climbed to a nine share 12 +. 

The results from these positioning fundamen- 
tals made me a Jack Trout fan for life, and my col- 

leagues and I continue to use those principles to 
this day. I had the pleasure of sitting down with 
Trout to talk about his new book, Trout on Strategy, 

and how we can apply the book's lessons to the 
issues we all face. 

Trout on Strategy is like a greatest -hits CD. It is a 

primer on strategy. Trout says, 'The trick here is 

getting top management to understand what strat- 
egy is all about and give them a quick briefing. So 
we pulled the best stuff from everything I've writ- 
ten over the past 25 years. 

"I am appalled at how little top management 
understands about marketing strategy. We all talk 

about how honible these job losses are but the big 
reason for job losses is lousy strategy. Nobody 
writes about that. For example, AT &T: bad strate- 
gy, and that is why they've had to fire people." 

Cut Through The Clutter 

What I love about this guy is that he encourag- 
es us to keep it simple. The overriding theme of 
Trout on Strategy is to focus on what is most impor- 
tant, from the way you think about your product 
to how you communicate your marketing strate- 
gy to your listeners. Trout says to ask yourself, 
"Why should someone listen to my station ?" 

Figure out what is happening in the minds of 

your listeners, and design a strategy that places 
your station at the top of a "product ladder," so the 

listener thinks of your station first for a mood or 
other quality. This should be the foundation of how 
your research is conducted and interpreted. 

A lot of radio stations in your market do re- 

search, but not all of them are successful. The win- 

ners find the key listener benefits, then design an 

Jack Trout (1) and Hal Rood 

action plan that takes the station to the top of the 
ladder. 

Better Vs. Different 

Trout says that merely saying your station is 

better than other stations is not an effective way to 

differentiate. It's also difficult to differentiate with 
music in a direct battle. since most stations use the 
same tools for music research. Stations need to dig 
deeper. 

Some questions Trout says you should ask 
"Where are we good ?" 

"Where is our success based ?" 

"What works for us vs. our competitors?'" 
Once a radio station is headed in the right di- 

rection, it is tempting to grab the steering wheel 
and make adjustments. Trout says, "So often the 
rationale for change is that we have to move with 
the market. But the problem is that when you make 
a move with the market, you end up going no- 
where. You become everything to everybody - 
and become nothing." 

It's tempting to take a strong brand and extend 
it into another product category - making you 
vulnerable to competitors in both categories. Many 

times my colleagues and I at Broadcast Atrhitec- 
ture will see a radio station that receives a great 
report card in a strategic perceptual and then, due 
to boredom, greed or personnel changes, ends up 
making adjustments that violate the listeners' ex- 

pectations. Sometimes your best move is not to 
move. 

That said, Trout says that sometimes you reach 
a fork in the road: "You makethecall.Youaskyour- 
self if you can live with the brand you have or if 

you want to go after the 'Under New Management' 
plan" 

If you go the route of calling yourself "new and 
improved," you'd better have a way to draw lis- 

teners to try you again. As Trout says, 'That's the 
trick You've got to bring people back to check out 
the product, because your product is not the same 
old stuff anymore" 

Reseaznc can help determine how listeners per- 
ceive your product's strengths and weaknesses vs. 

your opponent, and that knowledge shows you 
how to carve out a unique position. Information 
on consumer perceptions can help form a strategy 
that betters your chances of winning the game. 

Radio & Positioning 

Trout says radio sells itself short with its own 
positioning. 'The radio industry has got to learn 
how to sell the medium and the power of sound 
and get over the fact that you have no pictures," 
he says. "The saying 'A picture is worth a thousand 
words' is a myth that radio people have allowed 

to live, and radio people don't attack it. You don't 
need pictures; it should be about sound. 

"The biggest brands in America were built in the 
1920s, and they were all built with a medium that 
has no pictures: radio. I think the industry has got 
to do a better job at selling the power of sound to 
build brands." 

After I observe that radio stations look at com- 
petitors in other audio media and forget that radio 
still has the lion's share of usage, Trout says, "Ra- 
dio has got to get off this 'mother's little helper' 
mentality of We'll fill in the holes around TV' No 
Radio is a primary medium, and you can build 
brands." 

Trout's easy -to- understand explanations of po- 
sitioning and strategy are often overlooked in ra- 

dio and other businesses, perhaps because the con- 
cepts seem so simple. But people like myself, who 
have applied these principles, become converts to 

his way of thinking. 
Of course, reading the book won't make your 

stations win, just like doing research doesn't auto- 
matically lead to higher ratings. But having a bet- 
ter understanding of brand positioning and 
strategy and scrupulously implementing a stra- 
tegic plan will lead you to success. 

Hal Rood is VP of Broadcast Architecture, 
which provides strategic and tactical research 
and counsel for radio stations in 19 countries 
on five continents. He can be reached at 
hatrood@broadcastarchitecture.com. 

Bright Days Ahead For Radio 
Continued from Page 8 

branding but contain no call to action and there- 
fore won't work for his direct- response clients. 
Conversely, Dab -Row says he has convinced a 

couple of News stations to run 120 -second com- 
mercials and is finding that clients are getting 
results from them because the content is inter- 
esting. 

"How do you get their attention? How do you 
imbue their interest ?" he asks. "That's the secret 
to radio. You have to come up with something 
that is passionate and believable, told by peo- 
ple who believe in radio and believe what they 

And how narrow is the window for making 
that connection with a consumer? Dab -Row 
says, "If I don't get their attention in the first five 
to eight seconds, if I don't get them to respond 
mentally, I've lost them for the other 52 seconds. 
So if you want to keep radio interesting, and you 

want to keep it productive, and you want to take 
people's money to buy your time, write them a 

good commercial." 
Clear Channel /Los Angeles Director /Sales 

Jeff Thomas says Dab -Row knows what he's 
talking about. "Ken developed a memorable 
style of delivering his message and really be- 
lieves in frequency in getting his message 
across," Thomas says. "At a time when so many 
auto dealers were married to newspaper, Ken 
got them to believe in the power of the spoken - or shouted - word. 

"Many people see Ken just as someone who 
writes and reads corny car spots, but in reality 
he is a master at understanding consumer be- 
havior and knows the value of focusing the mes- 
sage on what the car buyers are looking for." 

If you want someone to commiserate with 
about the state of radio, don't bother calling Ken 
Dab -Row. He says, "I'm not going to cry in my 
beer. I'm going to work hard, and then work 
harder." 
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TECHNOLOGY 
BR/DA CONNOLLY 
bconno//y@rodloandrccordxrom 

Getting To Know You 
Using taste -matching to build community 

ebcasters, digital music services and other online enter- 
tainers have become ever more accommodating over the 

years. Like the staff of a really good hotel, they want to get to 
know you so they can serve you better. Programmers spend their 
days working on algorithms and statistical models designed to 
make their products a better match for your own very personal, 
very specific tastes. 

And why are all these high -tech outfits so 
helpful and eager to please? To sell you things, 
naturally, and also to keep you coming back so 
you, in the aggregate, can be sold to advertisers. 
Visitors who spend time filling out forms, check- 
ing off preferences and rating content at a site may 
be more likely to return, especially if they can 
dearly see that the content and recommendations 
they receive are being influenced by their infor- 

mation. Single- user -level taste -matching is one of 
the unique strengths of digital entertainment. 

Meanwhile, there's another old 'Net buzzword 
to be considered: community. The 'Net, so short 
on faces and voices, could easily seem a lonesome 
place, but people have been building little out- 
posts of humanity since the earliest days - on 
Usenet; in chat moms, e-mail lists and message 
boards; and, now, through blogs and instant mes- 
saging. And a genuine, living online community 
is, among other things, a long -term audience for 

both content and commercials. 
And now some companies are figuring out that 

by matching tastes, they may also be able to match 
people and build communities that last and grow. 
One such company is Siren Systems, headed by 
CEO Steve Skrzyniarz. Siren has developed a 

taste -matching system called Soundflavor, and 
what it does, says the site at rrnvw.sowrdflawr.conr, 

is "help you discover music through people and 
people through music." 

Skrzyniarz says, 'With the shift in digital mu- 
sic, where we're seeing the reinvention of the en- 
tire music industry, the changes are being driven 
by consumers who want more choice and more 
freedom and more connectedness with other peo- 
ple. 

"We believe that it's going to have profound 
ramifications for the whole industry, and, as the 

digital model increases in popularity, it's going to 
change the way people discover music, the way 
artists reach their fans, the way labels market 
music and the way media captures audiences." 

Down To The Song 

About Soundflavor's technology, Skrzyniarz 
says, "It includes the most advanced song -level 
search, navigation and recommendation technol- 
ogy out there. At the most basic level, a user of 
our technology gives us a song or a playlist of 

songs that they like, and we give them back a rel- 

atively ranked list of songs and playlists that 
match the tastes they've expressed in the song or 
list. Essentially, what we can do for them is, if they 
give us a couple of songs, we can create a playlist 
or mix tape of other songs that match the things 
that they like. 

"All of our recommendations are contextual, 
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because they're based on songs that somebody 
gives us that match a mood or an activity that 
they're engaged in at that moment. So we don't 
make grandiose judgments like ' If you tell us once 
that you don't like this particular song, from that 
point forward we're going to assume you'll nev- 
er like it,' because that's not the way people relate 
to music." 

::11U/t////lllllllllllllplfì 

"We see playlists as being 

a new form of personal 

expression." 

¿' 5Sr11111111/It- 

What constitutes a successful recommenda- 
tion? 'We're measuring it by looking at our us- 
ers' activity online," Skrzyniarz says. "We've got 
thousands of users in the system now, and they've 
created many thousands of playlists that they're 
generating using our recommendations. Gener- 
ally, what we find is that people ask for three or 
four different sets of recommendations when 
they're building their playlists, and they're often 
selecting songs that are being ranked within our 
top 20% of recommendations. So it seems to be 
effective, and people are definitely finding songs 
that they like." 

Trust Me, Trust My Playist 

What about the "discovering people" part? 
Noting that Friendster community site founder 
Jonathan Abrams has just become an adviser to 

Siren Systems, Skrzyniarz says Abrams is "con- 
vinced that this whole peer-to-peer music model 
where people are exchanging songs online is 

ready to give way to people exchanging playlists 
and recommendations online." 

Skrzyniarz continues, "We really see the play - 
list as becoming the new album. It's pretty obvi- 
ous that people in the digital world are starting 
to prefer to collect and arrange their own music. 
At the Music 2.0 show [in Los Angeles in Decem- 
ber '04], Apple was talking about how they've 
now got 150,000 [user -created mixes] online. 
Every one of those represents somebody tak- 
ing the time to arrange songs in a particular 
set and then saving it for everybody else to 
find it. We see playlists as being a new form 
of personal expression." 

MGM V. Grokster Gets Rolling 
The Supreme Court won't hear oral arguments in MGM v. Grokster, 
the case that let peer -to -peers Grokster and StreamCast's Morpheus 
off the hook for their users' infringement, until the end of March, but 
the first briefs in the case were filed this week. 

As expected, the plaintiffs - the record labels represented by the RIM and 
the movie studios represented by the Motion Picture Association of America 
- filed their briefs Monday. Also on Monday, the NAB filed an amicus, or "friend 
of the court," brief in the case. The NAB said, "In providing free over - the -air 
audio and video programming to the public, radio and television broadcast sta- 

tions respect the U.S. copyright laws and pay for their use of copyrighted con- 
tent as appropriate. 

This court should not uphold a decision that penalizes content distributors 
who respect the copyright laws by immunizing from liability software purvey- 
ors who enable and encourage peer - to-peer content distribution." 

The next day dozens of other individuals and groups also filed amicus briefs 
in the case, all of them urging the Supreme Court to overturn MGM v. Grokster. 
Among those filing were Sens. Patrick Leahy and Orrin Hatch; ASCAP, SESAC 

and BMI; the Nashville Songwriters Association International; the Recording 
Academy; the Country Music Association; the Gospel Music Association; the 
Hip -Hop Summit Action Network; Jazz Alliance International; AFTRA; and the 
attorneys general of 40 U.S. states and territories. 

On the technology side, briefs were filed by Snocap, the licensing and copy- 

right management firm run by Napster founder Shawn Fanning; former unau- 
thorized P2P iMesh; and legal services Napster Inc. (unaffiliated with the orig- 

inal Napster), Musicnet and Passalong. 

Meanwhile, more than three dozen artists also made amicus filings, among 
them Avril Lavigne, Sarah McLachlan, Billy Preston, Diana Krall, Elvis Costel- 
lo, The Eagles, Brooks & Dunn, The Dixie Chicks, Reba McEntire, Mya, Michael 

W. Smith, Kenny "Babyface" Edmonds, Jimmy Buffett, Gavin Rossdale, Brian 

Wilson, Sum 41 and Nichole Nordeman. 

The sheer number and diversity of people taking an interest in this case 
shows how critical an issue it is. Yes, the RIM will go on suing a few hundred 
file -traders every month, and the MPAA has begun suing P2P infringers as well, 

but those suits have only driven some traffic underground and damaged some 
of the higher- profile P2Ps. Nobody believes P2P traffic overall is dropping off. 

The only way to slow online infringement (nothing is going to stop it) is to 

make the P2Ps themselves pay for it. That's why so many people and organi- 

zations want to see MGM v. Grokster go down on appeal so they can get back 

to pursuing the best, most logical targets. And if the ruling is ultimately up- 

held, watch for the laws concerning P2P technology to change - soon. 

As a further bit of connection and communi- 
ty, members can let users with similar tastes have 
a say in the recommendations they receive. "This 
is how the social networking part of our system 
works," Skrzyniarz says. 'The idea is that if you 
are using our system and you're getting recom- 
mendations for building your own playlists, 
we'll recommend other playlists to you, and also 
other people who reflect what you're looking for. 

"You can browse through the collection of 
people we have recommended to you and look 
at their playlists. If you find somebody whose 
tastes seem to be interesting to you, you can say, 

'I trust this person.' From that point forward, 
any songs they have listened to and that they 
have given a rating to, those ratings will start 
skewing the recommendations we give you. 

"We don't rely on their ratings, but if there's 
a song we've identified as being maybe an 
85% match to something you're looking for, 

and somebody on your trusted network has 
given it a five -star rating, we might bump that 
up to 94 %." 

Deeper Content 

Though its demo site is up and accepting 
members, Soundflavor isn't an end in itself; it's 
designed to help build communities and expose 
music for other sites. Infinity Alternative 
WXRK /New York already has a co-branded 

Soundflavor site up and running at www. 

krockradio.com, and, through a new partnership 
with technology company MediaSpan Group, 
Siren Systems is extending its reach to radio. 
MediaSpan's First MediaWorks division has 
developed more than 1,600 radio websites 
worldwide, and now it's added Soundflavor to 
its offerings. 

Skrzyniarz says, "We think all this stuff is im- 
portant to radio in particular because online 
music consumers are starting to show that 
they're interested in much deeper content than 
they've had access to before. [RealNetworks'] 
Rhapsody is one example of a company that 
provides a really deep and wide selection of 
music online - and they're not radio, but they 
have similar characteristics. 

'The problem is that while people will wan- 
der down these virtual aisles and try to find 
deeper content, it's still very difficult for some- 
body who comes to the homepage of a website 
or a top 100 list to go from that to something 
that they're really going to like. That's where 
our technology comes in, since our recommen- 
dations are totally objective. 

"We're likely to give you something obscure 
or eclectic, and if that's what you decide that 
you are interested in, we'll give you more of it. 
It makes it a lot easier to connect somebody to 
what they're really looking for." 
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NEWSBREAKERS 

Hecht To Head JMA Rhythmic Music Div. 

Independent promotion 
firm Jeff McClusky & As- 
sociates has hired CHR/ 
Rhythmic promotion vet 
Joe Hecht to head up its 
Rhythmic Music division. 
He will also oversee the 
company's newly formed 
Music Exposure Services 
Network. 

Jeff McClusky said, "The 
Music Exposure Services Network 
is our way of providing assistance 
to independent and artist -owned 
labels that lack promotion staffs of 
their own. We bring to the table our 
many associates in the field, which 
gives smaller enterprises greater le- 
verage in the marketplace." 

During his 15 -year label career 
Hecht has worked in promotion at 
Elektra, Arista, Sony /Relativity 
and RCA Records, working with 
such artists as Missy Elliott, 
Fabolous, Puff Daddy, OutKast, 
Usher, The Notorious B.I.G., 
Whitney Houston and more. 

"I am very excited to join Jeff 
McClusky & Associates as a part- 
ner in this venture," said Hecht, 
who will be based in New York but 

Hecht 
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Lowenberg Named 

SVP/Mktg. At Virgin 

Virgin Records has named mar- 
keting veteran Adam Lowenberg Sr. 

VP /Marketing. Lowenberg, who 
will be based in New York and re- 

port to Exec. VP/ 
Marketing Randy 
Miller, will oversee 
marketing and pro- 
duct management 
for Virgin's pop 
artists. 

"Adam is an ex- 
ceptional market- 
ing executive," 

said Miller. "His expertise and re- 
lationships will be highly valued in 
our marketing plans as we roll out 
our new releases this year. He is an 
outstanding addition to our team. 
With his addition, I think that Vir- 
gin has the strongest marketing 
team in the industry" 

Lowenberg worked at Arista /J/ 
BMG for seven years; when he de- 
parted, he was VP /Marketing. Be- 

fore that he held various marketing 
positions at Chrysalis Records and 
EMI Records. 

"The challenge of working with 
Virgin's diverse roster of artists and 
creative team of executives is a 

great one, but a fun one that I wel- 
come," said Lowenberg. "[Virgin 
Chairman /CEO] Matt Serletic has 
created a clear, exciting vision for 
the label. Working with Randy 
Miller and collaborating once again 
with [Virgin COO /GM] Larry 
Mestel will help bring an incredible 
focus to executing this vision in the 
marketplace." 
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Lowenberg 

level." 

maintain an office at IMA's 
home base in Chicago. "As 
our industry evolves, it is 

still always about musk, 
passion, creativity and rela- 
tionships. My experience in 

exposing and promoting 
music will serve me in de- 
livering a competitive ad- 
vantage to our artists and 
enable them to achieve suc- 
cess on a much higher 

Infinity Brings Back 'The Beat' In Austin 

Infinity flipped FM Talker 
KOYT (104.3 The Coyote) /Aus- 
tin back to CHR /Rhythmic as 
KXBT (The Beat 104.3) on Jan. 
21, returning it to the format 
and moniker it held for seven 
years in the market. The corn - 
pany took the frequency to Talk 
in July 2004 to build the station 
around new morning host How- 
ard Stem. 

Infinity /Austin GM John 
Hiatt told R &R that cluster VP/ 
Programming Dusty Hayes, 
who originally signed on the sta- 
tion, will once again serve as The 
Beat's PD and that Stem will re- 
main in mornings. 

"Honestly, the response has 
never died off," Hiatt told R &R. 
'Me still got e-mails from people 

AUSTIN See Page 17 

Quinlan 
Continued from Page 3 

Quinlan 's resume includes stints 
as an L.A.-based sports reporter for 
both the Associated Press and UPI 
in the early 1980s and a three -year 
run as afternoon drive traffic re- 
porter for KFWB /L.A. in the mid - 
'80s. In 1989 Quinlan joined Air - 
Watch, now Clear Channel Traffic, 
where he's held a variety of posi- 
tions, including Director /Affiliate 
Relations, OM and GM. 
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NEWSBREAKERS 

Letter To The Editor 

Reader Seeks To `Figure it All Out' 
Last week R &R Sr. Director /Digital Initiatives & New Business Development John Fagot sent a Going for Adds 

e -mail titled "That Oughter Learn Ya," in which he outlined changes that have spread through the industry and 
stressed the need for radio and records to adapt. Here, Dark Horse Recording Studio Manager /in -house producer 
Bill Elder responds to that e-mail. 

The other day the owner of the recording studio where I work said this: "If you want to do well in the music 
business, you just have to [long pause] ... figure it all out "You gotta love clear, pointed advice. 

But I think that kind of sums up the quagmire everyone is in. Needless to say, I have yet to "figure it all out and, 
as told by your poignant e-mail, nobody else has either. I don't suspect "follow the dollar" will ever not be a focal 
point of music- business strategy (or any business strategy, for that matter). 

The biggest questions on my mind, and apparently others', are "Where will the dollar be to follow? And where is 
it now ?" How will artists, production companies, record labels big and small and the slew of other right- brained 
music makers and peddlers who just want to make great music and make a living at it be compensated? That's a 
hard one to explain to those of us on this side of things. 

The views expressed in a letter to the editor are those of the writer only The writer is solely responsible for the 
content. R &R reserves the right to edit letters. 

Powell 
Continued from Page 1 

he first became a commissioner in 
1997. His chairmanship was domi- 
nated by controversy: The June 2003 

media-ownership rules rewrite was 
almost universally panned by the 
media industry, even though the 
FCC completed numerous industry 
studies and one official public hear- 
ing before releasing the regulations. 
That fall the Senate passed a resolu- 
tion of disapproval to vacate the 
rules. The resolution stalled in the 
House. 

The rules were also challenged in 
a Philadelphia appeals court, which 
upheld most of them but remanded 
the agency's numerical station -own- 
ership limits. Many expect the FCC 
to seek a Supreme Court review of 
that ruling. 

Janet Jackson's "wardrobe mal- 
function" at last year's Super Bowl 
sparked an increase in indecency en- 
forcement, which led to a spate of sub- 
stantial fines. Both Clear Channel and 
Emmis reached costly settlements 
with the FCC over indecency investi- 
gations at their stations. 

The crackdown ultimately led 
WXRK /New York -based syndi- 
cated morning show host Howard 
Stem to plan a January 2006 move 
from terrestrial radio to Sirius Satel- 
lite Radio. Stern has been a frequent 
target of indecency investigations, 
and a $495,000 fine imposed last 
year against Clear Channel stations 
that carried his show led that com- 
pany to drop him altogether. 

During his Jan. 21 show Stem 
said of Powell, "Thank God he's 
gone. This is a great day in broad- 
casting." Stern has frequently criti- 
cized Powell on his show. 

Who's Next? 
Many believe Republican FCC 

Commissioner Kevin Martin will be 
Powell's successor. Those predicting 
Martin's ascension note that it's easier 
to promote a sitting commissioner 
than to win Senate approval for an 
outsider. Indeed, Powell took over for 

former FCC Chairman Bill Kennard 
under similar circumstances. Further- 
more, Martin worked on President 
Bush's first election campaign. 
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Martin said of Powell, "Over the 
last four years I have been im- 
pressed by his tireless efforts to pro- 
mote the nation's communications 
industry. The country has been well - 
served by his enthusiasm, dedica- 
tion and engaging manner. He will 
be sorely missed by everyone here." 

Despite published reports that 
had her following Powell out the 
door, Republican FCC Commis- 
sioner Kathleen Abernathy hasn't 
made any announcements about 
her future. While she could be con- 
sidered a candidate to replace 
Powell, some say she hasn't taken 
the necessary steps to win Senate fa- 
vor. For her part, Abernathy told 
R &R, "It's all in the capable hands 
of the White House." She added, 
"We've been really privileged to 
have Michael as a Chairman." 

Other names mentioned as pos- 
sible successors include former 
Texas Public Utilities Commission 
head Rebecca Klein and Commerce 
Department Asst. Secretary/Com- 
munications & Information Michael 
Gallagher. 

Incoming Senate Commerce 
Committee Chairman Ted Stevens 
reportedly wants to appoint Wash- 
ington, DC attorney Earl Comstock, 
Stevens' Chief Counsel and Legisla- 
tive Director from 1992 -1997, to the 
FCC. Stevens said that he's "sad- 
dened" that Powell won't be around 
when his committee later this year 
launches a review of the Telecom- 
munications Act of 1996 - one of 
the senator's top objectives. 

'Good Time To Leave' 
In an exclusive interview with 

R &R, Abernathy said that Powell's 
departure at the outset of President 
Bush's second term will serve his 
successor well. 'This is a good time 
to leave," she told R&R. "A chair- 
man needs time to get things done." 

Abernathy also praised Powell's 
legacy "He has accomplished a tre- 
mendous amount, especially with 
spectrum management and broad- 
band deployment," she said. 

Commissioner Michael Copps 
frequently disapproved of Powell's 
stance on media ownership, but he 
issued a gracious statement about 

Powell's departure. "I have enjoyed 
working with Chairman Powell, 
and I continue to admire the knowl- 
edge and enthusiasm he brought to 
the chairmanship of the FCC," 
Copps said. "While he and I have 
had some differences on issues, we 
never let that get in the way of a col- 
legial relationship." Copps' tenure 
expires this year, and the Democrat 
seeks a second term. 

While most praised Powell, Rep. 
Maurice Hinchey said Powell's res- 
ignation offers the country "a fresh 
opportunity to re- examine the direc- 
tion of media -ownership policy" He 
urged President Bush to select a re- 
placement who will "value diverse 
media ownership so that all sides of 
a story can be told." 

Hinchey believes Powell's FCC 
has "continuously sought ways to 
consolidate media ownership and 
thus limit the American people's 
access to a variety of reporting." He 
claimed that Powell "stripped the 
ability of the American people to 
have easy access to vast sources of 
news so that they can be well -in- 
formed with a diverse mix of report- 
ing and opinion." 

Hinchey's Senate colleagues were 
kinder. While Sen. Byron Dorgan 
spearheaded the Senate resolution of 
disapproval to vacate the media - 
ownership rules, he said, "We've had 
our differences over issues like me- 
dia ownership, but I respect Chair- 
man Powell's service, and I like him. 
I look forward to working with his 
successor, whom I hope will see 
things a little differently on the need 
for localism and diversified owner - 
ship of broadcasting stations." 

Sen. John McCain said, "Under 
[Powell's] stewardship, the com- 
mission's deregulatory decisions 
have increased investment in the 
telecommunications sector, allowing 
this segment of the economy to 
grow exponentially" 

Industry Reaction 
Emmis Chairman /CEO Jeff Smul- 

yan told R &R that while he didn't 
always agree with Powell, he appre- 
ciated Powell's thoughtfulness. "I 

admired his commitment," Smulyan 
said. "He always asked provocative 

EXECUTIVE ACTION 
Interscope/Geffen/A&M, ¡ovine Team With Sirius 
Interscope/Geffen/A &M this week announced a creative, marketing 

and promotional alliance with Sirius Satellite Radio under which In- 
terscope /GeffeNA &M artists will execute marketing and promotional op- 
portunities with the satcaster. Interscope /GeffeNA &M Chairman Jimmy 
lovine - who already serves as Exec. Producer of Sirius' Shade 45 
channel and was instrumental in its launch - will also begin consulting 
Sirius on new programming opportunities. 

lovine said, "The opportunity that this relationship creates for an indi- 
vidual artist, a record label or, for that matter, an industry, customizing 
distribution and exposure, is unparalleled in the history of the music busi- 
ness." 

Sirius President/Entertainment & Sports Scott Greenstein said. "Over 
the last 14 years Jimmy lovine took Interscope Records from a startup 
operation to what is now one of the most influential record companies in 

the world. His artists, including U2, Eminem, No Doubt, Sheryl Crow, 50 
Cent and Queens Of The Stone Age. among many others, represent the 
best that music has to offer. He is a forward- thinking entertainment 
executive who shared our initial vision for Shade 45. I look forward to the 
exciting new projects we will work on together for Sirius." 

A Sirius spokesperson declined to comment on the agreement. except 
to say that the satcaster will not launch a channel dedicated exclusively 
to interscope artists. 

Dupri 
Continued from Page 1 

fold. He will also oversee Virgin's 
entire urban music operation, record 
as a solo act, produce artists on the 
Virgin roster and provide his pro- 
duction services to artists across the 
entire EMI family. 

"Jermaine Duprï s outstanding 
work has extended in every direc- 
tion since the mid -'90s: as a pro- 
ducer and songwriter, as an entre- 
preneur, as a label executive and as 
a recording artist," Serletic said. "All 
of us at Virgin are thrilled to wel- 
come Jermaine to the company. We 

know that his remarkable ability to 
identify and develop talent will con- 
tinue to build great careers in the 
years to come while bringing inno- 
vative and refreshing ideas to well - 
established acts." 

Dupri established So So Def in 
1993, and the label has spawned 
such hit artists as Xscape, Da Brat, 
Anthony Hamilton and J -Kwon. 

Additionally, Dupri helped launch 
multiplatinum artist Usher, produc- 
ing and co- writing several of 
the R&B star's hits. 

Dupri said, "I am happy to join 
the Virgin Records family, and I look 
forward to working with Matt, 
Larry, Lionel and the whole Virgin 
Records team. As the new President 
of Urban Music for Virgin Records, 
I'm up for the challenge. My 
strengths as a producer and 
hitmaker were magnified this year 
with the success of my work with 
Usher. 

"By joining So So Def and Virgin, 
I plan to do for Virgin what Russell 
Simmons did 10 years ago when he 
moved Def Jam to Island Records. I 

will catapult Virgin into a young, 
hip label with chart- topping success 
in both R &B and rap music. I also 
hope to change the whole look of 
the company so that when up-and- 
coming R &B and hip -hop artists are 
looking for a home, Virgin will be 
the first stop." 

TRS 
Continued from Page 1 

become a leading figure in the evolu- 
tion of progressive Talk, lending his 
liberal voice to the generally conser- 
vative world of Talk radio. 

"For nearly three decades Al 
Franken has poked and prodded all 
of us through his pointed writings 
and performances," said R &R 
News /Talk /Sports Editor Al 
Peterson. "From his earliest work on 
SNL to his memorable characteriza- 
tion of new -age cable TV host Stuart 
Smalley to his new role as host of 

his own daily radio show, Al 
Franken has definitely left his mark 
on American pop culture. Whether 
you lean to the left or the right, this 
is sure to be one very entertaining 
session." 

TRS 2005 takes place March 10-12 

at the Loews Santa Monica Beach 
Hotel in Los Angeles. Get a look at 
the complete TRS 2005 agenda and 
hotel -reservation information and 
save more than $100 on registration 
by logging on to www.radioand 
records.com. But hurry! Early -bird 
registration savings end Feb. 4. 

questions. He clashed with our in- 
dustry a few times, but I like him 
and I respect him a lot." 

NAB President /CEO Eddie Fritts 
said, "While we have shared occa- 
sional policy differences, I have 
nothing but the utmost respect for 
the intellect, passion and good hu- 
mor that [Powell] brings to the job." 

Meanwhile, R&R learned Monday 
that FCC Media Bureau Chief Ken 
Ferree will exit the agency on March 
4. Ferree didn't reveal his post -FCC 
plans. One of the bureau's top deputy 
chiefs will likely serve as interim chief 
until Ferree's permanent replacement 
is named. However, that won't occur 
until a new FCC chairman is named. 
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Live365 is the largest Internet radio 
network, with thousands of sta:ions in 
a wide variety of formats. Progr mmed 
by true music tastemake -s Iron 
around the globe, Live365 offers an 
enthusiastic audience for established 
and up -and- coming artists alike. In a 
world of consolidated playlists, 
Live365 charts the tastes and 
preferences of today's most vibrant 
music community. Tracks with the 
most plays during the seven days 
ended Jan. 25, 2005 are listed 
below. 

LIVE .COM 

Travis Storch 866- 365 -HITS 

Top Rap & Hip -Hop 
SNOOP OOGG 1/PHARRELL Drop It Like It's Hot 

MARIO Let Me Love You 

ASHANTI Only U 

DESTINY'S CHILD ULM WAYNE & T.I. Soldier 
50 CENT Disco Inferno 

Top Latin 
DADDY YANKEE Gasoline 
ANDY & LUCAS Son De Amores 
AVENTURA La Boda 

JUANES Nada Valgo Sin Tu Amor 
MARC ANTHONY Ahora Omen 

Top World 
BEANIE MAN King Of The Dancehall 
VETTO GALVEZ Mirame Fiiamente 
ALKEMX Lae To Lounge 
RAMMSTEIN Amerika 
MANIC STREET PREACHERS The Love OL. 

MUSIC 
CHOICE` 

30 million homes 
27.000 businesses 

Available on digital cable and DirecTV 

Damon Williams 646- 459 -3300 

HIT LIST 

Seth Neiman 
50 CENT Disco Inferno 
ASHANTI Only You 

MARIAN CAREY Its Like That 

BRIE LARSON She Said 

NELLY N Dey Say 

SIMPLE PLAN Welcome To My Lite 

SOFT ROCK 

Seth Neiman 
KENNY G I/EARTH, WIND & FIRE The Way You... 

TINA TURNER Open Arms 

R &B & HIP -HOP 

Damon Williams 
50 CENT Candy Shop 

AMERIE One Thing 

MARIAN CAREY Its Like That 

FABOLOUS I/MIKE SHOREY Baby 

JENNIFER LOPEZ Get Right 

USHER 1/BAD SEED Ride 

RAP 

DJ Mecca 
2PAC 1/G UNIT Loyal To The Game 

GETO BOYS Yes Yes V'all 

GAME The Documentary 

LUOACRIS Number One Spot 

ROCK 

Gary Susalis 
ATREYU Right Side Of The Bed 

EIGHTEEN VISIONS I Let Go 

FOZZY Nameless Faceless 

BILLY IDOL Scream 

QUEENS OF THE STONE AGE Little Sister 

THEORY OF A DEADMAN No Surprise 

SEEMLESS Lay My Burden Dowr 

STRATA Never There 

ALTERNATIVE 

Gary Susalis 
BRAVERY An Honest Mistake 

CHEMICAL BROTHERS Galvanize 

DEATH CAB FOR CUTIE The Sound 01 Settling 

FURTHER SEEMS FOREVER Like Someone... 

KAISER CHIEFS I Predict A Riot 

OPEN HAND Tough Girl 

STREET DOGS In Defense Of Dorchester 

TED LEO & THE PHARMACISTS Me And Mia 

TRAIL OF DEAD Caterwaul 

TODAY'S COUNTRY 

Liz Opoka 
LONESTAR Class Reunion 

ADULT ALTERNATIVE 

Liz Opoka 
TREMOLO Wading Room 

SMOOTH JAll 
Gary Susalis 
RONNY JORDAN After 8 

KEN NAVARRO Love Coloured Soul 

NILS Pacdic Coast Highway 

PAMELA WILLIAMS Sweet Saxsations 

AMERICANA 

Liz Opoka 
SHOOTER JENNINGS Solid Country Gold 

© Radio & Records 
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SIRIUS* 

The Pulse 

Haneen Arafat 
JESSE MCCARTNEY Beautiful Soul 

KILLERS Mr. Brighlside 

Sirius Hits 1 

Kid Kelly 
SNOOP DOGO I /J. TIMBERLAKE Signs 

KILLERS Mr Bnghiside 

Hot Jamz 

Geronimo 
OMARION 0 

TRICK DADDY Sugar (Gimme Some) 

TRU Where U From 

MARIO How Could You 

MARIAN CAREY its Like That 

1221 Ave. of the Americas 
New York, NY 10020 

212 -584 -5100 
Steve Blatter 

New Country 
Al Skop 
LONESTAR The Used To Be Us 

JOE NICHOLS What's A Guy Gotta Do 

Spectrum 

Gary Schoen wetter 
BEN FOLDS Landed 

I. BROWN IM. GALLAGHER Keep What Ya Got 

CHUCK PROPHET Pin A Rase On Me 

ASSEMBLY OF DUST Man With A Plan 

KEANE Everybody's Changing 

MOCEAN WALKER Chick A Boom Boom 

Shade 45 

Lil Shawn 
EMINEM Rare Man 

INFA RED & CROSS Ghetto Children 

SLIM THUG Move Somethin' 

LIL WAYNE The Heat 

FLASHY You Ain't Built Like That 

Rick Gillette 800 -494 -8863 

10 million homes 180,000 businesses 

DMX Fashion Video 

David Mihail 

The top music videos shown on DMX Fash- 

ion Video. targeted at 18 -34 adults. 

JIMMY EAT WORLD Work 

U2 All Because 01 You 

CARBON LEAF A Life Less Ordinary 

BRAVERY Unconditional 

ARI HEST They're On To Me 

KYLIE MINOGUE I Believe In You 

LE TIGRE TKO 

GREEN DAY Boulevard Of Broken Dreams 

This section features this week's new adds 

on DMX MUSIC channels available via digi- 

tal cable and direct broadcast satellite. 

CHR/POP 

Jack Patterson 
KEANE Somewhere Only We Know 

JET Look What You've Done 

DIANA DeGARMO Emotional 

HOT JAMZ 

Mark "In The Dark" Shands 
PRETTY RICKIE & MAVERICKS Grind On Me 

USHER Caught Up 

TWISTA dope 

FABOLOUS Baby 

OMARION D 

URBAN 

Jack Patterson 
TERRY CUMMINGS All I Want 

CAM'RON Down 8 Out 

BROOKE VALENTINE Gulfight 

ALTERNATIVE 

Dave Sloan 
ARCADE FIRE Neighborhood 31 Power Out 

BRAVERY An Honest Mistake 

BLUE MERLE Burning In The Sun 

ROCK 

Dave Sloan 
BLACK LABEL SOCIETY Suicide Messiah 

STRATA Never There 

ADULT ALTERNATIVE 

Stephanie Mondello 
JOHN SURER TRIO Zebra 

FRENCH KICKS The Trial of the Century 

ADULT CONTEMPORARY 

Jason Shift 
ELLIE LAWSON Gotta Get Up From Here 

COUNTRY 

Leanne Flask 
KATRINA ELAM I Want A Cowboy 

KENNY CHESNEY Anything But Mine 

LONESTAR Class Reunion 

BLAINE LARSEN If Merle Would Sing My Song 

TRACE ADKINS Songs About Me 

TRAVIS TRITT I See Me 

RAP/HIP -HOP 

Mark "In The Dark" Shands 
PING YANG TWINS Wad 

PRETTY RICKIE A MAVERICKS Grind On Me 

R14111mep 
Artist/Title Total Plays 

BOWLING FOR SOUP 1985 78 

BLACK EYED PEAS Let's Get It Started 74 

RAVEN SYMONÉ Backflip 74 

ASHLEE SIMPSON Pieces Of Me 73 

KELLY CLARKSON Breakaway 73 

JESSE McCARTNEY Beautiful Soul 73 

JOJO Leave (Get Out) 72 

JESSE McCARTNEY Because You Live 74 

JOJO Baby It's You 71 

KELLY CLARKSON Since U Been Gone 32 

HILARY DUFF Why Not 31 

HILARY DUFF I Am 30 

SKYE SWEETNAM Tangled Up In Me 30 

AVRIL LAVIGNE My Happy Ending 29 

CHRISTY CARLSON ROMANO Dive In 29 

FAN_3 Geek Love 29 

HILARY DUFF Fly 27 

JENNIFER LOPEZ Jenny From The Block 27 

JESSE McCARTNEY Good Lite 27 

Video playlist for the 

week of Jan. 17 -23. 

POWEREDE3 

MEDIABASE 

866- MVTUNES 

21,000 movie theaters 

I Tins week's Movie Tunes is frozen I 

WEST 
1. SHANIA TWAIN 11M. McGRATH Party For Two 

2 RAY CHARLES IMORAH JONES Here We Go Again 
3. TROY JOHNSON Its You 

4. U2 Vertigo 
5 TIM MCGRAW Live Like You Were Dying 

MIDWEST 
t MARY J. BLIGE Children Of The Ghetto 
2. SHANIA TWAIN I/M. McGRATH Parry For Two 

3 TROY JOHNSON Its You 

4. RAY CHARLES IMORAH JONES Here We Go Aga 

5. MONTY LANE ALLEN If I Were An Angel 

SOUTHWEST 
1. SHANIA TWAIN MA. MCGRATH Party For Two 

2. TROY JOHNSON It You 

3 RAY CHARLES IMORAH JONES Here We Go Again 

4. MONTY LANE ALLEN If I Were An Angel 

5. TIM McGRAW Live Like You Were Dying 

NORTHEAST 
1. SHANIA TWAIN f/At. McGRATH Party For Two 

2 MARY J. ELIGE Children 01 The Ghetto 
3 TROY JOHNSON It's You 

4. RAY CHARLES IMORAN JONES Here We Go Again 
5 MONTY LANE ALLEN If I Were An Angel 

SOUTHEAST 
1. SHANIA TWAIN UM. MCGRATH Party For Two 

2. MARY J. ELIGE Children Of The Ghetto 
3. TROY JOHNSON It's You 

4. RAY CHARLES IMORAH JONES Here We Go Again 
5. TIM MCGRAW Live Like You Were Dyug 

AoL Radio @Network 
Ron Nenni 415-934-2790 

Top Pop 

Jeff Graham 
BRIE LARSON She Said 

SIMPLE PLAN Shut Up 

GAME How We Do 

KILLERS Mr. Bnghtside 

Top Country 
Beville Darden 
PHIL VASSAR Amazing Grace 

DIERKS BENTLEY Lot Of Leavin Lett To Do 

Top Jams 

Donya Floyd 
TRICK DADDY Sugar (Gimme Some) 

NIVEA Okay 

Top Jazz 

Beville Darden 
AYA Uptown 

VANESSA WILLIAMS You Are Everything 

RADIO NETWORKS 

Phil Hall 972 -991 -9200 

Tom Joyner Morning Show 

Vern Catron 
MARIO Let Me Love You 

Country Coast -To -Coast 

Dave Nicholson 
TERRI CLARK The World Needs A Drink 

,. III 
Ken Moultrie 800 -426 -9082 

Mainstream Country 
Hank Aaron 
BLAINE LARSEN How Do You Get That Lonely 

TERRI CLARK The World Needs A Drink 

PHIL VASSAR Ell Take That AsAYes (The Hot Tub Song) 

LONESTAR Class Reunion That Used To Be Us) 

New Country 
Hank Aaron 
LONESTAR Class Reunion (That Used To Be Us) 

BLAINE LARSEN How Do You Get That Lonely 

ANDY GRIGGS It Heaven 

JOE NICHOLS What's A Guy Gotta Do 

Lia 

Ken Moultrie /Hank Aaron 
JOE NICHOLS What's A Guy Gotta Do 

TRACE ADKINS Songs About Me 

JO DEE MESSINA My Give A Damn's Busted 

Danny Wright 
Ken Moultrie /Hank Aaron 
JO DEE MESSINA My Give A Damn's Busted 

BLANE LARSEN How Do You Get That Lonely 

PHIL VASSAR I'll Take ThatAsAYes (The Hot Tub Song) 

24 HOUR FORMATS 

Jon Holiday 303 - 784 -8700 

Adult Hit Radio 

Jon Holiday 
JET Laok What You've Done 

Adult Contemporary 
Rick Brady 
JOHN MAYER Daughters 

Rock Classics 
Adam Fendrich 
BILLY IDOL Scream 

U.S. Country 
Penny Mitchell 
ALISON KRAUSS & UNION STATION Restless 

JULIE ROBERTS Wake Up Older 

DIERKS BENTLEY Lot Of Leavin Lett To Do 

SHEDAISY Don't Worry 'Bout A Thing 

GREAT AMERICAN COUNTRY 

Jim Murphy 303 - 784 -8700 
TRACE ADKINS Songs About Me 

AARON LINES Waiting On The Wonderful 

WESTWOOD ONE 

Charlie Cook 661 -294 -9000 

Soft AC 

Andy Fuller 
JIM BRICKMAN (/ROCH VOISINE My Love Is Here 

Mainstream Country 

David Felker 
TRACE ADKINS Songs About Me 

SHANIA TWAIN Dont 

Hot Country 

Jim Hays 
BLAINE LARSEN How Do You Get That Lonely 

Young & Verna 

David Felker 
SHANIA TWAIN Dont 

WRN aurr MGM.. 

Country Today 

John Glenn 
SARA EVANS Tonne 

SHANIA TWAIN Dori t 

AC Active 
Dave Hunter 
AVRIL LAVIGNE Nobodys Home 

Alternative Now! 

Chris Reeves 402- 952 -7600 
KAISER CHIEFS I Predict A Riot 

CROSSFAOE So Far Away 

SNOW PATROL Chocolate 

CHEMICAL BROTHERS Galvanize 

LAUNCH 
MUSIC onylÁHOO! 

Jay Frank 310- 526 -4247 

Audio 
A PERFECT CIRCLE Passive 

ANTHRAX Deathider 

BRAD PAISLEY Mud On The Tires 

DURAN DURAN What Happens Tomorrow 

MIKE JONES Still Tnppin 

QUEENS OF THE STONE AGE Little Sister 

SNOW PATROL Chocolate 

CHEMICAL BROTHERS Galvanize 

USED All That I've Got 

TWISTA I/FAITH EVANS Hope 

UNWRITTEN LAW Save Me 

Video 
DARRYL WORLEY Awful Beautiful Life 

FRANKIE J (/EASY BASH Obsession 

INTERPOL Evil 

JOE NICHOLS What's A Guy Gotta Jo 

JUANES Volverte A Ver 

KENNY CHESNEY Old Blue Chair 

LINDSAY LORAN Over 

SIMPLE PUN Shut Up 

UNWRITTEN LAW Save Me 

musicsnippet.com» 
Tony Lamptey 866 -552 -9118 

Hip -Hop 
BEANIE SIGEL Feel It In The Air 

GETO BOYS I Try 

XZIBIT Scent Of A Woman 

R&B 
B5 All I Do 

Please Send 
R &R wants your best sna 

Please include the names 

and send pics to: 

R &R, c/o Keith Berman: 

kberman@radioandrecords. corn 

Your Photos 
pshots. 

and titles of all pictured 
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NATIONAL MUSIC 

72 million households 

Play, 

JENNIFER LOPEZ Get Right 

GREEN OAT Boulevard Of Broken Dreams 

DESTINY'S CHILD Soldier 

EMINEM Like Toy Soldiers 

MARIO Let Me Love You 

USHER Caught Up 

GAME I/50 CENT How We Do 

CIARA I/MISSY ELLIOTT 1.2 Step 

LINDSAY LORAN Over 

TWISTA I/FAITH EVANS Hope 

KELLY CLARKSON Since U Been Gone 

LUDACRIS Get Back 

JESSE MCCARTNEY Eeaoldul Soul 

22 

21 

17 

16 

15 

15 

12 

10 

9 

7 

7I 
6 

MY CHEMICAL ROMANCE I'm Not Okay (I Promise) 6 

SIMPLE PLAN Shut Us 6 

T.I. Bring 'Ern Out 5 

SNOOP DOGG Lets Get Blown 3 

TYLER HILTON When It Comes 3 

KILLERS Mr. Brightside 3 

KILLERS Somebody Told Me 

Video playlist for the week of Jan. I7 -23. 

David Cohn 

General Manager 

3' 

2 
GAME I/50 CENT How We Do 30 

LIL JON 8 THE EASTSIDE BOYZ What U Gott Do 28 

DESTINY'S CHILD So'!dwer 28 

LUDACRIS Get Back 28 

T.I. Bring 'Ern Out 28 

JENNIFER LOPEZ Get Right 28 

EMINEM Like Toy Soldiers 25 

CIARA f/MISSY ELLIOTT 1, 2 Step 25 

SNOOP DOGG Let's Get Blown 25 

MY CHEMICAL ROMANCE I'm Not Okay (I Promise)22 

KILLERS Mr. Brightside 19 

GREEN DAY Boulevard Of Broken Dreams 16 

MUSE Hysteria 16 

FRANZ FERDINAND This Fire 16 

CROSSFADE Cold 15 

U2 NI Because Of You 15 

H008ASTANK Disappear 14 

MODEST MOUSE Ocean Breathes Salty 14 

SNOOP DOGG I/PHARRELL Drop It Like Its Hot 14 

JIMMY EAT WORLD Pain 14 

Video playlist for the week of Jan 17 -23 

75 million households 

Rick Knm 

Exec. VP 

ADDS 
ASLYN Be The Girl 

GREEN DAY Boulevard Of Broken Dreams 

GAVIN DeGRAW I Don't Want -o Be 

DESTINY'S CHILD Lose My Breath 

NELLY !/TIM McGRAW Over And Over 

KELLY CLARKSON Since U Been Gone 

EMINEM Like Toy Soldiers 

JENNIFER LOPEZ Get Right 

GWEN STEFANI VEVE Rich Gn 

U2 An Because Of You 

GOOD CHARLOTTE I Just Wanna Loe 

KEANE Somewhere Only We Know 

LENNY KRAVITZ Lady 

AVRIL LAVIGNE Nobody's Home 

MAROON 5 Sunday Morning 

JOHN MAYER Daughters 

JOHN MELLENCAMP Walk Tall 

SNOW PATROL Run 

USHER Caught Up 

CROSSFADE Cold 

HOWIE DAY Collide 

Video playlist for the week of Jan. 24 -31. 

16 R &R January 28, 2005 

Lori Parkerson 

202-380-4425 

20 ON 20 (XM 20) 

Michelle Boros 
EMINEM Mockugbnd 

SNOOP DOGO S -a 

BPM (XM 81) 

Alan Freed 

ERASURE Breathe 

SOUL CENTRAL I/K. BROWN S:riogs 01 life... 

THERESE Time 

GWEN STEFANI What You Waning For? 

HIGHWAY 16 (XM 16) 

Ray Knight 
JIMMY BUFFETT I/TOBY KEITH Piece Of Work 

DIERKS BENTLEY Lot Of Leavin Left To Do 

SHEDAISY Don't Worry 'Bout A Thing 

BLAKE SHELTON Goocbye Time 

CLEDUS T. JUDD Paycheck Woman 

JULIE ROBERTS Wake Up Older 

SUUUZ (XM 48) 

Charlie Logan 

QUEENS OF THE STONE AGE Little Sister 

FUTURE LEADERS Everyday 

PROM KINGS Alone 

STRATA Never There 

U -POP (XM29) 

Zach Overking 
DURAN DURAN What Happens Tomorrow 

JOSS STONE Less Is More 

EVE 8 DAMIEN MARLEY Where Is The Love 

THE LOFT (XM50) 

Mike Marrone 
BEN LEE Into The Dark 

BEN LEE Close I've Core 

BEN LEE Begin 

BEN LEE Gamble Everything For Love 

GLEN PHILLIPS Thankful 

MARK GEARY Whisper (Set Your Guns To Stun) 

MARK GEARY Up 8 Ur 

MARK GEARY Mid -Nlte Sun 

MARK GEARY Ghosts 

MARK GEARY !Fell 

WAIFS Don't Think Twice, Its Alright 

WAIFS London Still 

WAIFS Lighthouse 

RAW (XM66) 

Leo G. 

Z -R0 I/DEVIN THE DUDE 8 JUVENILE The Mule 

BABY 111.11 WAYNE Shyne On 

SLY BOOGIE !/JAGGED EDGE If You Got Crew 

WATERCOLORS (XM71 ) 

Trinity 
MAXIMUM GROOVES Chasing Shadows 

NILS Pacific Coast Highway 

PAMELA WILLIAMS Fly Away With Me 

XM CAFÉ (XM45) 

Bill Evans 

ETHAN DANIEL DAVIDSON Free The Ethan Daniel 

BUTCH WALKER Letters 

Please Send Your Photos 

R&R wants your best snapshots. 

Please include the names and 

titles of all pictured and send 

pics to R &R, c/o Keith Berman: 

kberman @radioandrecords. coro 

CMT 
COUNTRY MUSIC TELEVISION 

751 million households 

Brian Philips. Sr VP /GM 

Chris Parr. VP/Music 8 Talent 

ADDS 
TRACE ADKINS Songs About Me 

BLAINE LARSEN How Do You Get That Lonely 

TOP 20 
Plays 

1W LW 

ALAN JACKSON Monday Morning Church 29 

GRETCHEN WILSON When I Think About... 29 

KEITH URBAN You're My Better Half 29 

RASCAL FLATTS Bless The Broken Road 29 

KENNY CHESNEY Old Blue Chair 29 

BIG 8 RICH Holy Water 28 

BRAD PAISLEY Mud On The Tires 27 

SHANIA TWAIN Dont! 27 

S. BROWN I/R. RANDOLPH Mission Temple... 26 
KENNY CHESNEY Anyhing But Mine 26 

LEE ANN WOMACK I May Hate Myself In The... 24 

DARRYL WORLEY Awful Beautiful Life 24 

MARTINA McBRIDE God's Will 

JULIE ROBERTS Wake Up Older 

NELLY I/TIM MCGRAW Over And Over 

J. BUFFETT f/M. MCBRIDE Trip Around The. 

LEANN RIMES Nothin'Bout Love Makes... 

JAMIE O'NEAL Trying To Find Atlantis 

JOSH GRACIN Nottun To Lose 

RASCAL FLATTS Feels Like Today 

22 

22 

22 

19 

19 

18 

18 

18 

Airplay as monrtored by Mediabase 24/7 

between Jan. 17 -23. 

34 

30 

28 

25 

24 

28 

32 

31 

26 

20 

26 

17 

26 

25 

24 

30 

18 

17 

16 

16 

GREAT 

AMERICAN 

COUNTRY_ 

Jim Murphy. VP /Programming 

26.51r million households 

ADDS 
TRACE ADKINS Songs About Me 

AARON LINES Waiting On The Wonderful 

GAC TOP 20 
ALAN JACKSON Monday Morning Church 

BRAD PAISLEY Mud 01 The Tires 

SUGARLAND Baby Girl 

GRETCHEN WILSON When I Think About Cheabn 

REBA McENTIRE He Gets That From Me 

KEITH URBAN You're My Better Half 

MARTINA McBRIDE God's Will 

JOSH GRACIN Nothin' To Lose 

CHELY WRIGHT Bumper Of My SUV 

SHANIA TWAIN Don't, 

KENNY CHESNEY Atyting But Mine 

LEE ANN WOMACK I May Hate Myself In The Morning 

BILLY DEAN Let Them Be Little 

LEANN RIMES Nothln'Boat love Makes Sense 

BIG 8 RICH Holy Water 

DARRYL WORLEY Awml Beautiful Life 

MIRANDA LAMBERT Me And Charlie Talking 

JOE NICHOLS What's A Guy Gotta Do... 

ANDY GRIGGS If Heaven 

RASCAL FLATTS Bless The Broken Road 

lnlormation current as of Jan 28. 

CONCERT PULSE 

Avg. Gross 
Pos. Artist (in 0008) 

I BETTE MIDLER $887.8 

2 METALLICA $842.3 

3 BARRYMANILOW $708.2 

4 VICENTE FERNANOEZ $670.9 

5 CHER 5627.2 

6 TOBY KEITH $550.7 

7 JAY -Z 8 FRIENDS 5549.8 

8 VAN HALEN $472.1 

9 YANNI 53744 
10 MANNHEIM STEAMROLLER 53700 
11 BEASTIE BOYS 5313.7 

12 R.E.M. 5296.0 

13 TRANS -SIBERIAN ORCHESTRA 5269.9 

14 NORAH JONES 5268.7 

15 PIXIES 5265.6 

ALICIA KEYS 

CHUCK LOEB 

GWAR 

KINGS OF LEON 

OK GO 

The CONCERT PULSE is courtesy of 
Pollster, a publication of Promoters' 

On -Line 'Listings. 800. 344.7383: 
California 209 -271 -7900. 

TEL 
Friday, 1/28 

Hilary Duff guest -stars on 

Joan of Arcadia (CBS, 8pm ET/ 

PT). 

Kelly Clarkson, The Ellen 

DeGeneres Show (check local 

listings for time and channel). 

Tift Merritt, The Tonight 

Show With Jay Leno (NBC, 

check local listings for time). 

B.B. King, Late Show With 

David Letterman (CBS, check 

local listings for time). 

Ja Rule, Jimmy Kimmel Live 

(ABC, check local listings for 

time). 

Vanessa Williams and 

Razorlight, Late Late Show 

With Craig Ferguson (CBS, 

check local listings for time). 

Michael Stipe and Luda- 

cris, Last Call With Carson Daly 

(NBC, check local listings for 

time). 

Saturday, 1/29 

Scissor Sisters, Saturday 

Night Live (NBC, 11:30pm ET/ 

PT). 

Monday, 1/31 

Trick Daddy, Jimmy Kimmel. 

They Might Be Giants, Late 

Night With Conan O'Brien (NBC, 

check local listings for time). 

Scissor Sisters, Craig Fer- 

guson. 

Tuesday, 2/1 

Duran Duran, Good Morn- 

ing America (ABC, lam ET/PT). 

Duran Duran 

Paula Abdul, The View 
(ABC, check local listings for 

time). 

Kenny Chesney, Jay Leno. 

Nanci Griffith, David Letter- 

man. 

Maroon 5, Conan O'Brien. 

Wednesday, 2/2 

Duran Duran, Live With Re- 

gis & Kelly (check local listings 

for time and channel). 

Ashanti, Jay Lena. 

The Features, Jimmy Kim- 

mel. 

Thursday, 2/3 

LeAnn Rimes, Jay Leno. 

Elton John. David Letter- 

man. 

- Julie Gidlow 

The iTunes Music Store Top 10 

Apple's iTunes Music Store is the leading digital -music service in 

the U.S., offering a catalog of more than 1 million songs from all five 

major label groups and hundreds of independents. Here's a 

snapshot of the top -selling downloads on Tuesday. Jan. 25, 2005. 

1. GREEN DAY Boulevard Of Broken Dreams 

2. KELLY CLARKSON Since U Been Gone 

3. CIARA f/MISSY ELLIOTT 1, 2 Step 

4. JENNIFER LOPEZ Get Right 

5. FAITH EVANS & TWISTA Hope 

6. KILLERS Mr. Brightside 
7. 50 CENT Disco Inferno 
8. LENNY KRAVITZ Lady 
9. THE GAME f /50 CENT How We Do 

10. USHER f /LUDACRIS & LIL JON Yeah! 

Top 10 Albums 
1. VARIOUS ARTISTS Garden State ST 
2. THE GAME The Documentary 
3. KENNY CHESNEY Be As You Are 
4. BRIGHT EYES I'm Wide Awake It's Morning 
5. KILLERS Hot Fuss 

6. ANDREW LLOYD WEBBER Phantom Of The Opera ST 
7. BRIGHT EYES Digital Ash In A Digital Urn 

8. GREEN DAY American Idiot 

9. CHEMICAL BROTHERS Push The Button 
10. U2 How To Dismantle An Atomic Bomb 

© Radio & Records 
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KR. 
NEWS 

10100 Santa Monica Blvd. Third Floor Los Angeles CA 90067 -4004 

Tel (310) 553 -4330 Fax (310) 203 -9763 
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Clear Channel 
Continued from Page 3 

continue to work with his current 
clients. 

"This is like picking up where I 

left off," he told R &R. "Michael 
Martin has done such a great job 
branding the station in the market. 
Being able to continue the mission 
is very exciting to me. 

"Returning to Star 101.3 is like go- 
ing back to family. I've worked with 
Michael Martin and [Sr. VP /North- 
west Region] Ed Krampf before, 
along with Star 101.3 morning show 
host Don Bleu and afternoon team 
Gene & Julie from the days at KZQZ. 
I'm excited to continue building the 
brand and making it better." 

Martinez has been OM /PD of 
Clear Channel's KDON /Monterey 
since July 2004; he became PD there 
in November 2000. Martinez's re- 
sume also includes stints as PD at 
KSTN and KWIN in Stockton, in 

the music department at KBOS/ 

Fresno and as Programming Asst. 
at then -KIBB (Mega 100) /Los An- 
geles. 

"Dennis Martinez has the creativ- 
ity it takes to lead KYLD in this im- 

portant market," Martin said. "It's 
hard to let go of a station I've been 
creating and driving for so long, but 
the confidence I have in Dennis, the 
solid team he has to work with and 
the ease with which we communi- 
cate and collaborate make it a little 
easier. We work together well and 
plan to continue to do so." 

Clear Channel /San Francisco 
Market Manager Joe Cunningham 
said, "Dennis Martinez has been 
working closely with Michael Mar- 
tin for some time in Salinas - 
Monterey as Michael has overseen 
the region's programming, and 
their vision for KYLD's future is 

similar and exciting. Dennis is 
uniquely qualified, with the talent, 
experience and passion to bring 
that vision to life." 

WKAT 
Continued from Page 3 

WKAT's heavily syndicated talk 
lineup will include Salem Radio 
Network personalities Bill Bennett, 
Dennis Prager, Michael Medved, 
Hugh Hewitt, Mike Gallagher and 
Ernie Brown, along with Talk Radio 
Networks' Laura Ingraham and 
Michael Savage. 

Local news, weather and traffic 
will also be featured throughout the 
day, along with national and world 
news coverage from Salem -owned 
SRN News. WKAT will continue to 

be the South Florida radio flagship 
of Florida International University 
basketball. 

Remaining on board to manage 
the station following the format flip 
will be current WKAT GM Andy 
Korge. He'll be joined at the end of 
the month by newly hired PD Jay 
Hart, who was most recently at Ra- 

dio Disney outlet WDWD /Atlanta 
as Production Director. 

Sony BMG 
Continued from Page 3 

Levy and Wright will work in 
New York and be responsible for 
developing global marketing initia- 
fives with Sony Music Label Group 
U.S. and BMG Label Group U.S. 
Most recently Levy was Sony Mu- 
sic International VP /International 
Marketing, and Wright was BMG 
VP /Global Marketing. 

Pagani will be based in Miami 
and coordinate all global marketing 
and promotional activities across 
the company's Latin American re- 
gion, as well as oversee campaigns to 
introduce local artists to the global 
audience. She previously worked as 

Sony Music International Sr. VP/ 
Marketing, Latin Region. 

Based in Sydney, Smith will be 
responsible for global marketing 
across the Asia -Pacific region, ex- 
cept for Japan. Before taking these 
duties she was BMG Asia /Pacific 
Marketing Director. 

DiCicco will have oversight of 
the company's global marketing 
and promotions in Japan and will 
work in Tokyo. His last position 
was Sony Music International VP/ 
International Marketing. 

Reporting directly to Prescott, 
Kinnell will be responsible for all 
marketing reporting and analysis 
and will act as a liaison between the 

Global Marketing Group and Global 
Digital Business Group to ensure the 
appropriate integration of priority 
marketing plans with Sony BMG's 
digital efforts. He most recently 
served as BMG Sr. Director /Global 
Marketing Strategy & Performance. 

Moore will oversee the activities 
of the Global Marketing Services 
Group, which will provide key 
marketing tools and services to the 
global team, as well as manage and 
coordinate marketing -related inter- 
actions among repertoire owners, 
affiliates and the supply chain 
group. He joined Sony Music 
International's marketing depart- 
ment in 2003. 

Carson 
Continued from Page 3 

franchise, besting Paar's ratings 
and adding nearly two dozen new 
affiliates to the NBC network 
within four months of his debut. 
With Carson behind the desk, The 

Tonight Show went on to become 
NBC's most successful program 
ever, at one time accounting for 
nearly one -fifth of the network's 
total revenue. 

For more than 30 years Carson 
reigned as America's undisputed 
king of late night - until May 22, 

1992, when more than 50 million 
viewers tuned in to watch Carson's 
poignant and emotional farewell 
broadcast. 

Following his retirement, Carson 
was rarely seen or heard from, 
choosing a decidedly private 
lifestyle after living more than five 
decades in the public eye. Although 
apparently suffering from emphy- 
sema for some time, Carson re- 
mained active and kept up on cur- 
rent events, even penning jokes for 
friend and fellow late -night talk 
host David Letterman, who would 

sometimes use the jokes in his mono- 
logue. Letterman said after learning 
of Carson's death, "He was the best 
-a star and a gentleman." 

A Close Encounter 

Dave Morrell of Concord Rec- 
ords shared with R &R an encoun- 
ter he had with Carson. "I was a kid 
who loved to skip school and go to 
watch TV shows being filmed in 
New York," he told R &R. "I wrote 
to The Tonight Show many times, but 
I could never get tickets." 

That's when Morrell decided to 
exercise his creativity: "I started 
writing 'Dr.' or 'Esquire' or 'M.D.' 
on the envelope next to my name. 
Suddenly, I was able to get tons of 
tickets, so I always went. 

"In January 1970 I went to see the 
show. While I was standing in line, 
they asked if anyone had a song for 
'Stump the Band.' I raised my hand 
and sang 'She Came in Through the 
Bathroom Window. - Morrell was 
picked by Carson during the show, 
the band was stumped, and Carson 
handed him a certificate for dinner 
at Pancho Villa's. 

"He asked me if I ever had Mexi- 

can food, and I said no," Morrell re- 
called. "He said 'No? OK, then you 
better order it with a little prune 
juice.' After the show he gave me an 
autographed book and two tickets 
to see The Ed Sullivan Show. I went - Little Richard was the musical 
guest - and I have never been the 
same. So long, Johnny." 

Additional reporting by Kevin 
Carter. 

Austin 
Continued from Page 13 

saying, 'We miss The Beat. You 
should bring it back.' We started 
talking about this about 60 days ago. 
We wanted to see if the Talk format 
would get any legs, and it really 
didn't seem to. But the feeling is that 
Howard supersedes the format. 

"We really feel like it's going to 
do well, and response from adver- 
tisers has already been good. I think 
we'll be back to where we were in 
as little as eight weeks. We're call- 
ing it 'The Big Switchback' - we 
had a seven -year history in the mar- 
ket, we were the first ones here, and 
it was kind of home for a lot of 
people." 
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2005 WT Industry Achievement 
Award Nominees 
R&R readers to determine winners 

1 
his week we recognize the nominees for the 2005 R &R News/ 
Talk Industry Achievement Awards. Voters will have a tough time 

choosing this year's winners, because every person and station nomi- 
nated represents the very best the fonnat has to offer. The oft -used 
phrase "It's an honor just to be nominated" truly applies here. 

If you're currently an R &R newspaper News /Talk /Sports subscriber in good standing, look in your 
e-mail inbox this week for instructions on how to cast your vote via our new online voting system. 

Winners will be announced at our annual awards luncheon at the upcoming 10th annual R&R 

Talk Radio Seminar, March 10 -12, at the Loews Santa Monica Beach Hotel in Los Angeles. Congrat- 
ulations to each and every one of our 2005 nominees. 

NEWS/TALK INDUSTRY EXECUTIVE OF THE YEAR 

Jack Abernethy Amy Bolton Shane Coppola 
Fox News Jones Radio Network Westwood One 

Aix 

Bill Hampton Kraig Kitchin Mark Masters 
The Dave Ramsey Show Premiere Radio Networks Talk Radio Network 

NEWS/TALK RADIO EXECUTIVE OF THE YEAR 

Ken Beck 
Enter_om 

if 
Tyler Cox 

Salem Communications 

Brian Jennings Tom Langmyer 

Gabe Hobbs 
Clear Channel Radio 

John McConnell 
CitadelCcmnunications Infinity Broadcasting ABC Radio 

NEWS/TALK GM OF THE YEAR 

Mark Krieschen 
WGN /Chicago 

Joel Oxley 
WTOF /Washington WIBC /Indianapolis WBBM- AMlChicago 

Mickey Luckoff 
KGO & KSFO/ 
San Francisco 

Tim McCarthy 
WABC /New York 

Tom Severino Rod Zimmerman 

Continued on Page 20 

FROM CRISIS COVERAGE TO SPECIAL EVENTS 

TRUSTED, CREDIBLE. COMPLETE 

212 -735 -1700 

ABC NEWS RADIO HAS YOU COVERED 
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NEWS /TALK /SPORTS 
Continued from Page 18 

NEWS/TALK PD OF THE YEAR 

Robin Bertolucci Phil Boyce Laurie Cantillo 
KFI /Los Angeles WABC /New York KFYI/Pnoenix 

Peter Casey Joe O'Brien 
WBZ/Boston KSTP/Minn.eapolis 

Jack Swanson 
KGO & KSFO/ 
San Francisco 

NEWS RADIO EXECUTIVE OF THE YEAR 

,:_ J k _ . 
Thom Callahan 
Associated Press 

Steve Jones 
ABC News Radio WINS /New York CBS Radio News 

Georgeann Herbert Jim Farley 
WWJ /Detroit WTOPIWashington 

Mark Mason Harvey Nagler 

NEWS/TALK LOCAL PERSONALITY OF THE YEAR 

Chris Baker Chris Core Bill Handel 
KTRH /Houston WMAL/Washington KFI /Los Angeles 

II 

igt4,-111 
Ronn Owens Rick Roberts Paul W. Smith 

KGO /San Francisco KFMB- AMJSan Diego WJR/Detroit 
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KFI 
ANF640 
1fte:..p , 4e.-a.So 

KFI /Los Angeles KFMB- AM/San Diego KGO /San Francisco 

KMOX 
NewsTalkRad 

7? WAS"' 
News Opinion Passion 

INBAp 
WOO 
NEWS/TALK 820 

KMOX/St. Louis WABC /New York WBAP /Dallas 

NEWS/TALK STATION OF THE YEAR (MARKETS 26 +1 

tie«1sTalk 

1530 
KFBK 

KFBK/Sacramento 

AM580 WDBO 

KMJ530 
KSU 

Salt Lake 
City 

KMJ/Fresno KSUSalt Lake City 

1180. 
dERSEY,1o1 RA WHAM 

WDBO/Orlando WHAM/Rochester, NY WKXW/Trenton, NJ 

NEWS/TALK SYNDICATED PERSONALITY OF THE YEAR 

Glenn Beck Sean Hannity Don Imus 
The Glenn Beck Show The Sean Hannity Show Innis in the Morning 
PremieeeRadioNetworks ABC Radio Networks Westwood One 

Laura Ingraham Rush Limbaugh 
The Laura Ingraham Show The Rush Lùrrhaugh Show 
Talk Radio Network Premiere Radio Netwod s 

Dave Ramsey 
The Dave Ramsey Show 

Independent 
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DON'T MISS THE MOST IMPORTANT ANNUAL EVENT IN TALK RADIO! 

CELEBRATING OUR 10TH ANNIVERSARY! 

if I/lITE/i liti 
ffe Of ("oil 

FAX THIS FORM BACK TO 310- 203 -8450 
OR MAIL TO: Please print carefully or type in the form below. 

R &R Talk Radio Seminar 2005 Full payment must accompany registration 

P.O. Box 515408 form. Please include separate forms for each 

Los Angeles, CA 90051 -6708 
registration. Photocopies are acceptable 

OR REGISTER ONLINE AT www.radioandrecords.com 
MAILING ADDRESS 

Name 

Tile 

Call Letters/Company Name 

Street 

City State Zip 

Telephone Fax 

E-mail 

II//TE' 
registration 

SEMINAR FEES 

BEFORE FEBRUARY 4, 2005 $399 

FEBRUARY 5 - MARCH 4, 2005 $450 

AFTER MARCH 4, 2005 
ON -SITE REGISTRATION ONLY $500 

There is a $50.00 
cancellation fee. 

No refunds after 

February 4, 2005 

METHOD OF PAYMENT 
PLEASE ENCLOSE SEPARATE FORMS FOR EACH INDIVIDUAL REGISTRATION 

Amount Enclosed' S 

Visa MasterCard American Express Check 

Account Number I J 

Expiration Date 

E El I 

Month Date Signature 

Print Cardholder Name Here 

QUESTIONS? Call the R &R Talk Radio Seminar 2005 
Hotline at 310- 788 -1696 

Loews Santa Monica Beach Hotel, Los Angeles, CA 

Thank you for requesting reservations at the 
Loews Santa Monica Beach Hotel. Our staff would like to take the opportunity 
to extend a warm welcome to you during your upcoming meeting. 

To confirm your reservation, your arrival must be guaranteed by charging two 

nights deposit to a major credit card, or you may send payment by mail. Deposits 

will be refunded only if reservation is cancelled by February 18, 2005. 

Reservations requested after February 18, 2005 or after the room block has been 

filled are subject to availability and may not be available at the Seminar rate. 

Check in time is 3:00 pm; check out time is 12noon. 

TYPE OF ROOM TALK RADIO SEMINAR RATE 

Single / Double $199 /night 

FOR HOTEL RESERVATIONS, PLEASE CALL: 310-458-6700i 
Or mail to: 
Loews Santa Monica Beach Hotel 
1700 Ocean Avenue 
Santa Monica, CA 90401 

or visit R &R's website to email your reservation 
request directly to Loews Santa Monica Beach Hotel 

1 
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Tsunami Of Ugliness Swamps Hot 97 

WQHT (Hot 97) /New York is still feeling the love 

nearly a week after the Miss Jones in the Morning show re- 

peatedly aired what many felt was an ill -advised, tasteless, ra- 

cially insensitive song parody about the victims of the recent 

tsunami. The Asian Media Watch (yes, there is such an orga- 

nization) took offense after hearing the song, performed to the 

tune of "We Are the World," which referred to the victims as 

"screaming chinks" and "little Chinamen." "We are absolutely 

appalled, saddened, outraged and angered," said Kai Yu of 

Asian Media Watch, who was quoted in the New York Daily 

News. According to the New York Post, Asian Media Watch, in 

a letter to Hot 97, accused the show of "repeated racist atti- 

tudes" and called for it to be taken off the air. 

We heard a Jan. 20 aircheck of one particularly tense and 

disturbing exchange between Jones, co -host Todd Lynn and 

newsperson Miss Info, who is of Asian descent. After Info 

6, f /0') ,f rí 
.. vn ekday mrxnnps ß 4}am 

Pole - vaulting over the line of good taste. 

objected to the song, she and Jones argued heatedly for sev- 

eral minutes, culminating in this blast by Jones: "I know you 

feel you're superior probably because you're Asian, but 

you're not." Minutes later someone, reportedly Lynn, mut- 

tered, "I'm going to start shooting Asians." 

ST reached Emmis Radio President Rick Cummings Tues- 

day afternoon. "Nothing to say here, except all involved and 

those of us associated with the morning show at Hot are 

ashamed this happened and deeply sorry for the hurt this has 

caused," he said. "But I also know people make errors in 

judgment, and this company has always tried to give people 

a second chance when they are contrite. That's all I can tell 

you right now." 

A more lengthy apology appears on the Hot 97 website. 

PD John Dimick issued a recorded apology, adding that the 

show's seven -member staff were each donating a week's sal- 

ary to tsunami relief efforts. We're guessing that Dimick, who 

just started at Hot last month, probably never had to deal 

with this type of intense media firestorm while he was pro- 

gramming Country KSON /San Diego. 

Adding to Emmis' frustration at its inability to douse this 

growing PR fire, Honnity & Colmes caught wind of the story 

on Jan. 25 and devoted a segment to it on their Fox News 

Channel show that night, featuring as in- studio guest former 

Hot 97 co -host Lisa G. 

Neither Snow, Nor Rain, Nor Format Flip.... 

Just because WHFS/Washington is officially gone doesn't 

mean it can't still have its annual big -ass HFStival. This week, 

on Infinity sister FM Talker WXYV (Live 105.7) /Baltimore, 

where she's now based, WHFS PD 

Lisa Worden announced that there 

will indeed be a 2005 HFStival. She 

later confirmed that news with ST: 

"Right now we are planning on host- 

ing the HFStival. The date and venue 

may change, so stay tuned for further 

notice." 

Foo Fighters/Queens Of The Stone 

Age /Probot /ex- Nirvana member 

Dave Grohl called in and offered to 

play the 2005 HFStival. The essence 

22 R &R January 28, 2005 

A pumped Grohl is already 
rehearsing for HFStival 05. 

of 'HFS will remain alive 24/7 via www.whfs.com, while Live 

105.7 will devote nights and weekends to 'HFS programming. 

"The request lines have been busy since we signed on," 

Worden reports. "Dave Grohl called in, it was so surreal ... 

the listeners brought the sation back." 

Before we exit The District, our DC sources tell us that 

WKYS/Washington night jock Zxulu reportedly became 

involved in an altercation with members of The Game's en- 

tourage on Jan. 24, which resulted in a hallway fight. While 

complete details of what happened are still sketchy, we hear 

Zxulu made a brief visit to the hospital and was off the air 

Morday evening. 

Backhanded R &R Convention Plug 

You may recall - or are still mentally blocking out - our 

previous sordid tales of Dan Mason, PD of WAKS in Cleve- 

land (home of R &R Convention 2005!), who has moonlighted 

for years as a wrestler. Now the semi -reputable- sounding 

United Wrestling Council is knee -deep in nominations for 

their realistic- looking year -end awards. To our utter amaze- 

ment, Mason was nominated in several key categories, in- 

cluding Broadcaster of the Year, Villain of the Year and Feud 

of the Year, and scored two nominations for Most Memo- 

rable Moment. Josh Reich of RCA Music Group, who has per- 

sonally witnessed Mason in action, comments, 'As a longtime 

fan of the UWC, I feel the only award Dan Mason deserves 

is Head Most Likely to Be Smashed With a Metal Tray," re- 

ferring to one of Mason's many ring exploits that went hor- 

ribly awry. 

The softer, slightly 
creeper side of Mason. 

Mason says, 'As you know, I'll never 

actually beat WHTZ (Z I 00)/New York 

PD Tom Poleman for an R &R Award 

for PD of the Year, so taking the Most 

Hated Villain award would mean a lot 

to my career. Show a brotha some love, 

won't you ?" Please help Mason unfairly 

stack the deck in his favor - cast your 

vote today at www.uwclive.com /2004 

ballot.htm. 

The Programming Dept. 

PD Jim Lawson. "I attempted to do the job myself, but I 

quickly realized that just pushing F I O and F9 doesn't really 

produce a good music log," Lawson tells ST. "I figured that 

if I was going to snowboard at all this winter, I needed a lackey 

to schedule music. That way I can say, 'Not good enough! 

Do it again! Then e-mail me a copy up in Vail, and I'll get back 

to you. 

Monti Carlo makes the treacherous journey south from 

WSEA/Myrtle Beach, SC to Clear Channel's WLDI (Wild 

95.5)/West Palm Beach, where PD Chris Marino stands by 

After a decade at Cumulus CHR/Pop WZOK/Rockford, 

IL, PD Dave Johnson announces his departure, effective 

Feb. 4. Asst. PD /MD /midday goddess Jenna West will as- 

sume interim PD duties. Johnson can be reached at 

daye97zok@hotmail.com. 

WCTO /Allentown PD Shelly Easton adds OM duties 

for Citadel's picturesque Allentown cluster. Seconds later 

Asst. PD /MD Sam Malone hands his stripes to afternoon 

talent Jerry Padden and opts to concentrate on his morn- 

ing show. 

WYAY /Atlanta PD /afternoon personality Steve 
Mitchell is named Director /Imaging Services for the station 

following the elimination of his PD post. 

WHTS /Quad Cities, IA -IL MD /night guy Joey Tack ex- 

its for a new gig TBA. Interested replacement folks should 

commence the official harassment process now: Rush your 

stuff to Mr. Waitekus at WHTS, 3535 E. Kimberly Road, Dav- 

enport, IA 52807. No phone calls or ponderous, e- mail -crash- 

ing files, please. 

KFMD /Denver afternoon talent Jojo Turnbeaugh finds 

it in his heart to accept the mauve MD stripes proffered by 

Lyor Cohen becomes Chairman /CEO 
of Warner Music Group's recorded mu- 
sic division. 
Ken Robold elevated to GM of Univer- 
sal Music Nashville. 
Christina Norman promoted to Presi- 
dent of VH1. 

Y E A R S A G O 

Lyor Cohen 

Andy Schuon appointed President/COO for Universal 
Music Group's online record company, Jimmy and Doug's 
Farmclub.com 
George Silva named VP /National Promotion at Beyond 
Records. 
R.J. Curtis returns to Los Angeles as OM /PD for Bon - 
neville's Country KZLA. 

Y E A R S A G O 

Jon Leshayjoins Columbia Records as 
Sr. VP /Special Projects. 
Doug Daniel returns to Elektra Enter- 
tainment as Sr. VP /Black Music Promo- 
tion. 
EZ Communications PresidenUCOO 
Alan Box adds CEO to his title. 

Y E A R S A G O 

Doug Daniel 

Jim Crawley joins EMI Records as Sr. VP /Marketing 
George Cappellini upped to National Promotions Di- 

rector at Geffen Records. 
Columbia Records's Kid Leo assumes responsibilities 
for four newly created music departments: alternative, 
dance, jazz and metal. 

Brian Bieler named President of Viacom Radio. 
Rene Evans promoted to Station Manager atTransCom's 
KLZI /Phoenix. 
Tim Fox moves to WKTI /Milwaukee as OM /PD. 

Dan Mason appointed GM of KFMK/ 
Houston. 
Charlie Kendall returns to AOR as PD 

of WMMR/Philadelphia. 
Ted Cramer takes the programming 
reins of Taft's Pop /Adult- formatted 
WTVN /Columbus. 

Charlie 
Kendall 

Simon Trane named PD of WEAM/Washington. 
Jim Elliot moves to WPGC -AM & FM/Washington as 
MD /midday jock. 
Ken Dowe becomes VP of Waterman Broadcasting and 
GM of KTSA/San Antonio. 

J 
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to present Asst. PD /MD stripes to Ms. Carlo upon her ar- 

rival on Feb. 7. Shell also handle middays. 

Quick Hits 

After a year of doing nights at WIOQ (Q I 02)/Philadel- 

phia, Mo Bounce and management have amicably agreed 

to go in another direction. "Mo is a great guy and has devel- 

oped into a great personality, but we need something differ- 

ent to cut through -- the Philly radio scene is fierce at night," 

Q IO2 OM /PD Todd Shannon tells ST. Bounce received his 

major -market break last year, when he was plucked from 

WHTF/Tallahassee, FL. 

Longtime afternoon -lost Reggie Reg exits Urban WJLB/ 

Detroit. Part-timer Dr. Darrius is filling in until PD KJ Holi- 

day names a replacement. 

Scott Bristow, a.k.a. Scott E. Mack, joins Cumulus CHR/ 

Pop WHHY /Montgomery, AL. Mack comes from Clear Chan - 

nel/West Palm Beach, where he produced the morning show 

on WOLL and was a part -timer on WLDI. 

WRKZ/Pittsburgh Creative Services Director Kevyn 

Howard segues to the same position at WLUP /Chicago. 

A tattooed freak known simply as Howie has joined The 

Alice Morning Show with BJ & Shea at Entercom Hot AC 

KALC (Alice 105.9) /Denver. Howies checkered past includes 

stops at KKMG and KVUU in Colorado Springs and WVMX/ 

Cincinnati. 

TOP 10 SHOWS 

Total Audience 
(109.6 million households) 

Jan. 3 -9 

Adults 18 -49 

1 AFC Championship 
(Patriots vs. Stcelers) 

2 American Idol (Tues.) 

3 American Idol (Wed.) 
4 Desperate Housewives 

5 AFC Championship 
Postgame 

6 Numb3rs Preview 
7 CSI: Miami 
8 Lost 
9 Everybody Loves Raymond 

10 CSI 

L __ 

1 AFC Championship 
(Patriots vs. Steelers) 

2 American Idol (Tues.) 

3 American Idol (Wed.) 
(tie) Desperate Housewives 

5 AFC Championship Postgame 
6 Numb3rs Preview 
7 E.R. 

8 CSI: Miami 
9 The Apprentice 3 

Elie) Extreme Makeover: Home 
Edition 

(tie) Lost 

Source: Nielsen Media Research 

Man @ Large, last seen at WDRQ /Detroit, has reap - 

peared at WIOG /Saginaw, MI. Ironically, Mr. @ Large returns 

for his second go- around in mornings at the station - in be- 

tween, the show had been hosted by Andrew Z, now co- 

hosting mornings at KZPT/Tucson. 

On The Mend 

Best wishes for a speedy recovery to Toby Young, CMA 

Award- winning morning co -host on WTQR/Greensboro, 

NC, who recently underwent emergency surgery for a rup- 

tured intestine. While Young will be out of commission for 

several weeks, he's already requested an ISDN line for his 

home so he can get back on the air. 

Talk Topics 

Steve Hill and Miles Montgomery, last heard in 

middays on Infinity FM Talker WXYV /Baltimore, are headed 

to nights on Entercom's KQBZ (100.7 The Buzz) /Seattle. To 

accommodate the duo's arrival, KQBZ will cut Tom Leykis' 

show by an hour and drop Phil Hendrie from its lineup. 

Oregon -based Talk Radio Network is set to launch a 

three -hour, nationally syndicated radio program, Forbes Ra- 

dio, and other financial stuff. The show debuts on Saturday, 

March 5, from 1 -4pm (ET). 

Jeff Howell exits the Monsters in the Morning show on 

Clear Channel FM Talker WTKS (Real Radio 104. I) /Orlando. 

Howell, who claims that he hasn't been able to adjust from 

the show's former midday hours, said the dawn patrol shift 

was detrimental to his health and prevented him from spend- 

ing quality time with his son. 

ST Shot 0' The Week 

.4MERIGa'STALK STATIO\ 

Infinity News/Talker KLIF -AM /Dallas designed their latest 

billboard campaign to capture the public's attention. In the 

words of George Bush, "Mission accomplished." This is 

just one of several controversial boards the station has 

spread across the Metroplex. Can you picture yourself 

swerving off the road into the bushes after spotting this 

disturbing image? 

Condolences 

WWLD (Blazin' IO2.3)/Tallahassee, FL has lost a member 

of its family: Mixer Timothy Burroughs, a.k.a. DJ Skip -A- 

Chuck, died Jan. 21. He was 23. Burroughs had been hospi- 

talized since New Year's Eve when he was involved in a se- 

-ious motorcycle accident. Last week he was moved to a hos- 

?ital in Tampa and underwent a nine -hour operation. Last 

Friday Burroughs suddenly died. 

Cumulus OM "Hurricane" Dave Smith told ST, "We were 

all shocked at the news of his death. He was a big guy with 

a bigger- than -life personality. We will all miss him greatly." 

Services will be held Jan. 29 in Burroughs' hometown of Mi- 

ami. 

Baby Poop 

Congrats to WALK/Nassau- Suffolk PD Rob Miller and 

his wife, Jennifer, on the birth of their second son, Bran- 

don Scott Miller, born Monday, Jan. 17, at 6am. He weighed 

at an even 7 lbs. 

Congrats and best wishes to Reprise VP /Rock Promo- 

tion Raymond McGlamery and his wife, Wendy, on the 

birth of their first child - Jackson Clark McGlamery was 

born at 2:20am on Wednesday, Jan. 18, weighed in at 7 lbs, 

3 oz and measured 20 inches long. A heavily medicated 

McGlamery said, 'All adds pale in comparison." 

Title 

1 

2 

3 

4 

5 

6 

7 

8 

9 

10 

BOX OFFICE TOTALS 
January 21 -23 

Distributor S Weekend S To Date 

Are We There Yet? (Sony)' S18.57 $18.57 

Coach Carter (Paramount) $10.54 S42.79 
Meet The Fockers (Universal) $9.68 $247.24 

In Good Company (Universal) $7.98 S27.42 

Racing Stripes (WB) S6.81 S27.08 

Assault On Precinct 13 (Focus)' $6.50 $8.04 

White Noise (Universal) $4.98 $49.37 
The Aviator (Miramax) S4.83 S58.02 

The Phantom Of The Opera (WB) S4.55 $33.11 

Elektra (Fox) $3.96 $20.37 

'First week in release. All figures in millions. 
Source: ACNielsen EDI 

f 
Creating Listener - Driven Innovation 

Since 1981 

2002 
JACK FM 

(Canada) 

2000 
Jammin' Oldies 

1981 
"Athens' 

Rock Alternative" 
(Athens, GA) 

1993 
All News 

(first in Canada) 

Hip Hop 

Triple A 

1991 
Alternative 

1994 
Modern AC 

1999 
NPR News 

2001 
NPR News 

& Progressive 

2003 
Progressive Talk 

Imagine the Future... 

IPARAGON 

1987 
Smooth Jazz 
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TOP 50 ALBUMS 
THE INDUSTRY'S NO 1 RETAIL CHART January 28, 2005 

LW TW ARTIST ALBUM LABEL POWERINDEX CHANGE 

1 GAME The Documentary Aftermath /G- Unit/nterscope 611,623 - 
1 2 GREEN DAY American Idiot Reprise 87,995 -12% 

2 3 EMINEM Encore Shady /lnterscope 73,295 -12% 

5 4 LW JON & THE EASTSIDE BOYZ Crunk Juice TVT 62,386 -11% 

4 5 JOHN LEGEND Get Lifted Columbia 61,754 -14% 

6 6 KELLY CLARKSON Breakaway RCA /RMG 60,976 +8% 

8 7 USHER Confessions LaFace /Zomba Label Group 50,934 -8% 

10 8 LUDACRIS The Red Light District Del Jam /IDJMG 50,577 -3% 

9 9 NOW VOL 17 Various Capitol 48,291 -10% 

11 10 DESTINY'S CHILD Destiny Fulfilled Columbia 47,548 -8% 

7 11 JAY- ZILINKIN PARK Collision Course Warner Bros. 44,803 -20% 

15 12 CIARA Goodies Laface /Zomba Label Group 44,417 +6% 

19 13 PHANTOM OF THE OPERA Soundtrack Sony Classical 44,296 +14% 

21 14 KILLERS Hot Fuss Island /IDJMG 43,362 +16% 

3 15 SHANIA TWAIN Greatest Hits Mercury 42,600 -41% 

29 16 FANTASIA Free Yourself J /RMG 40,311 +24% 

14 17 SNOOP DOGG R &G (Rhythm & Gangsta) Geffen 39,308 -10% 

17 18 MARIO Turning Point J /RMG 38,386 -5% 

13 19 GWEN STEFAN( Love, Angel, Music, Baby lnterscope 37,792 -14% 

20 20 NELLY Suit Derrty /Fo' Reel /Universal 37,560 -2% 

18 21 2PAC Loyal To The Game lnterscope 36,098 -10% 

23 22 T.I. Urban Legend At /antic 34,927 0% 

26 23 COACH CARTER Soundtrack Capitol 34,576 +2% 

30 

16 

25 

24 

25 

26 

GARDEN STATE 

U2 

RAY CHARLES 

Soundtrack 

How To Dismantle An Atomic Bomb 

Genius Loves Company 

Epic 

lnterscope 

Concord 

34,453 

32,714 

31,805 

+10% 

-20% 

-7% 

27 27 GEORGE STRAIT 50 p1's MCA 31,473 -6% 

24 28 MAROON 5 Songs About Jane Octone/J/RMG 31,090 -9% 

12 29 TOBY KEITH Greatest Hits 2 DreamWorks 31,034 -38% 

28 30 ASHANTI Concrete Rose Murder lnc. /IDJMG 29,997 -9% 

32 31 JESSE MCCARTNEY Beautiful Soul Hollywood 29,702 +13% 

22 32 RASCAL FLATTS Feels Like Today Lyric Street 28,945 -18% 

31 33 GRETCHEN WILSON Here For The Party Epic 28,781 -5% 

34 34 BIG & RICH Horse Of A Different Color Warner Bros. 24,357 -1% 

33 35 TIM MCGRAW Live Like You Were Dying Curb 24,033 -6% 

35 36 JOHN MAYER Heavier Things Aware /Columbia 22,623 -8% 

41 37 RAY! Soundtrack WSM Soundtracks 22,216 -1% 

39 38 LINDSAY LOHAN Speak Casablanca /Universal 22,023 -7% 

38 39 AVRIL LAVIGNE Under My Skin Arista /RMG 21,625 -9% 

43 

37 

36 

42 

40 

41 

42 

43 

44 

GUNS N'ROSES 

CREED 

SIMPLE PLAN 

KORN 

KENNY CHESNEY 

Greatest Hits 

Greatest Hits 

Still Not Getting... 

Greatest Hits Vol.1 

When The Sun Goes Down 

Geffen 

Wind -up 

Lava 

Epic 

BNA 

21,074 

20,923 

20,590 

19,204 

19,097 

-2% 

-14% 

-15% 

-13% 

- 
44 45 MY CHEMICAL ROMANCE Three Cheers For Sweet Revenge Reprise 19,052 -8% 

46 JOSH GROBAN Closer 143 /Reprise 15,963 - 
48 47 VELVET REVOLVER Contraband RCA /RMG 15,955 -14% 

48 CROSSFADE Crossfade Columbia 15,942 - 
40 49 MODEST MOUSE Good News For People Who Love... Epic 15,324 -34% 

50 BLACK EYED PEAS Elephunk A &M /lnterscope 15,300 - 
© HIS Magazine Inc. 

LJjJ ALBUMS 

Game Winner! 

The Game has game. 
The G -Unit/ 

Aftermath/ln- 
terscope rapper 
has been shot 
only five times, 
compared to his 
boss 50 Cent's 
nine bullet holes, 
but that's evi- 
dently enough to The Game 

make The Game's debut album, The Docu- 

mentary, this week's No. 1. 

The total of 611,000 is almost seven times 
the sales of Reprise's Green Day, the sec- 

ond- place finisher, followed by Shady /In- 
terscope's Em- 
inem (No. 3), 
TVT's Lil Jon & 

The Eastside 
Boyz (No. 4) and 
GOOD /Colum- 
bia /Sony Ur- 
ban's John Leg- 

end (No. 5). 

The rest of the 
top 10 includes Fantasia 

RCA /RMG's Kelly Clarkson (No. 6), 
LaFace /Zomba multi -Grammy nominee 
Usher (No. 7), Def Jam South/IDJMG's 
Ludacris (No. 8), Capitol's Now 17 (No. 9) 

and Columbia's Destiny's Child (No. 10). 

Double -digit increases are registered by 
J Records /RMG's American Idol winner Fan- 

tasia (No. 29 -16, +24 %); Island /IDJMG's 
The Killers (No. 21 -14, +16 %); Sony Cias- 
sical's Phantom of the Opera soundtrack (No. 

19 -13, +14 %); Hollywood's Jesse McCart- 
ney (No. 32 -31, +13 %), thanks to CHR /Pop 
airplay; and Epic's Garden State soundtrack 
(No. 30-24, +10 %), riding the DVD release. 

Next week: Look for BNA country super- 
star Kenny Chesney's Be As You Are, his 

Caribbean - 
flavored ode 
to island liv- 
ing, to chal- 
lenge for the 
top spot, de- 
spite the fact 

the album is 

a change of 
pace from 
Chesney's 
usual style and a personal record that 
doesn't have the normal gargantuan, air- 

play-driven single. Chelney's previous al- 

bum, When the Sun Goes Down, returns to 

the top 50 this week, at No. 44. 

Jesse McCartney 
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GOING FOR ADDS 
MIKE TRIAS 

mtrians radioondierords. rom 

50Cent's Musical 
Confections 

Next week we get to officially visit 50 Cent's "Candy Shop," but 
a word to the wise: The G Unit leader 

isn't taking you to a confectionary for the 

young'uns. If you still aren't sure exact- 

ly where his candy shop is located, lis- 

ten to the single (after covering the kids' 
ears). "Candy Shop" is the first single 
from 50's much- anticipated forthcoming 
sophomore release, St. Valentine's Day 

Massacre. 

In an ironic twist, the album that was 

supposed to drop the day after Febru- 
ary's celebrated day of love won't get any love until it hits stores 

March 8. Back to "Candy Shop ": Dr. Dre produced the joint, so you 
know that you can groove to it or - more appropriate in this case - get your freak on. Check it out as it goes for adds at Rhythmic 
and Urban next week. 

Chicago are back in town, delivering "If You Leave Me Now" to 

AC outlets next week. The single, which features Philip Bailey of 

Earth, Wind Sr Fire, was recorded during the band's 2004 summer 
tour with EWF. But that's not the end of the Chicago-EWF connec- 
tion on Chicago's just -released CD, Lott Song. Chicago member Bill 

Champlin, who co-wrote EWF's Grammy -winning song "After the 

Love Has Gone," sings that classic on Lote Song. Travelers on Unit- 
ed Airlines will get a special treat next month when a live version 

of "If You Leave Me Now" is featured on the company's Sound 
Check program. 

In even more Chicago happenings, the band has signed on to a 

project headed by Richard and Janina Akins to create a musical based 

on Chicago's songs. The show is tentatively scheduled to hit Broad- 
way this spring. 

If you're a PD who's a bit of a cow- 
boy, it's your lucky day. Katrina Elam, 
the 21- year -old Bray, OK native, is Going 
for Adds at Country with "1 Want a 

Cowboy," and she's looking to rustle up 
some action for the latest track from her 

self -titled debut CD. "I have videos of me 

goofing around and trying to sing when 
I was little," Elam says. "It was terrible. 
I was just screaming." 

However, at age 9 Elam sang like an angel at a local talent show 
and began performing all over town. By the time she was 15 she 

had won many prestigious country music awards in her home state 

and went on to become the youngest artist ever (and first female in 
21 years) to win the Oklahoma Opry's award for Entertainer of the 
Year. Things are just starting for Elam on the national scale. She's 

Launch.com's very first "New Now" artist and will open for Keith 
Urban in Florida at month's end. 

They are Caleb (vocalist, guitar), Mat- 
thew (lead guitar), Jared (bass) and Nathan 

(drums). All have the last name Followill, 
and all are brothers except Nathan, who is 

a first cousin. Yet they didn't opt to name 

themselves something cheesy or easy like 
The Followi is or Follow Will or so forth; 

they are Kings Of Leon, and they're go- 

ing for the Alternative crown next week 
with their single 'The Bucket." 

From the look of things, they're hop- 
ing to gain control of Altemativedom with a campaign that speaks 

directly to the masses. They are currently wrapping up a headlin- 
ing tour on the West Coast and preparing for a trip to Japan. After- 
ward they will do more shows in the U.S. until they open the U.S. 

leg of U2's world tour, beginning March 28 in San Diego. Amid the 
touring they will also appear on The Late Show With David Letter- 

man on Feb. 22 and Last Call With Carson Daly on March 1. 

® Radio & Records 

50 Cent 

Katrina Elam 

Kings Of Leon 

RRVoingFordidds 
CHR/POP 

LB fIWAYNE MARSHALL All Rise (Universal) 

OMARION 0 (Epic) 

STRICKLAND Come Crying (Britney /Alice) 

CHR/RHYTHMIC 

Week Of 1/31/05 

50 CENT Candy Shop (Shady /Aftermath /lnterscope) 

K YOUNG Happy Together (Treacherous) 

LB fIWAYNE MARSHALL All Rise (Universal) 

LOKTYTE Ridin' And Swervir (Loktyte) 

RAHEEM DEVAUGHN Guess Who Loves You More 

(JivelZornba Label Group) 

URBAN 
50 CENT Candy Shop (Shady /A ftermathllnterscope) 

KIERRA "KIKI" SHEARD You Don't Know ¡EMI Gospel) 

LOKTYTE Ridin' And Swervin' (Loktyte) 

RAHEEM DEVAUGHN Guess Who Loves You More 

(JivelZamba Label Group) 

No Adds 

URBAN AC 

COUNTRY 

AARON LINES Waitin' On The "Wonderful ;RNA) 

BUDDY JEWELL If She Were Any Other Woman (Columbia) 

DIERKS BENTLEY Lot Of Leavin' Left To On (Capitol! 

KATRINA ELAM I Want A Cowboy ;Universal Scuth) 

TOBY KEITH Hanky Tonk U (Dream Works) 

AC 
BARRY MANILOW Sweet Heaven (I'm In Love Again( (Concord) 

CHICAGO fIPHILIP BAILEY If You Leave Me Now (Rhino) 

HOT AC 
ARI HEST They're On To Me (Columbia /Red Ink) 

JACK JOHNSON Sitting, Waiting, Wishing (Brushfire /Universal) 

LIFEHOUSE You And Me (Gellen) 

MARC BROUSSARD Where You Are (island /IOJMG) 

SMOOTH JAZZ 
CRAIG CHAOUICO Dream Date (Higher Octave) 

STEVE OLIVER Wings Of Spring (Koch) 

ROCK 
BILLY IDOL Scream (Sanctuary /SRG) 

TRUST COMPANY Stronger (Gellen) 

ACTIVE ROCK 
ATREYU Right Side Of The Bed (Victory) 

BILLY IDOL Scream (Sanctuary/SRG) 

FULL SCALE Party Political (Columbia) 

TRUST COMPANY Stronger (Gellen) 

ALTERNATIVE 
BILLY IDOL Scream (Sanctuary/SIN) 

BRAVERY Honest Mistake (Island/10JMQ) 

KAISER CHIEFS I Predict A Riot (Universal) 

KINGS OF LEON The Bucket (RCA /RMG) 

LAGWAGON Razor Burn %Fat Wreck Chords) 

TRUST COMPANY Stronger (Gellen) 

TRIPLE A 

e 

ALANA DAVIS Wide Open (Tigress /Telarcl 

AMOS LEE Arms Of A Woman (BlueNote/EMCI 

ANDREW BIRD Tables And Chairs (Righteous Babe /Music Allies) 

BEN FOLDS Landed (Epic) 

BRAZILIAN GIRLS Lazy Lover (Verve ForecastdVMG) 

CAROL DUBOC My Luck Is Gonna Change (Gold Note) 

CHARITY VON Shine (Slanted) 

CHARLIE MARS Try So Hard íl/2/ 

CHICAGO fIPHILIP BAILEY li You Leave Me Now /Rhino/ 

GLEN PHILLIPS Thankful (Lost Highway( 

HUBERT SUMLIN About Them Shoes (Autcuns! 

KATHLEEN EDWARDS Back To Me (20e Rounder, 

MARK KNOPFLER The Trawlerman's Song (Warner Bros. 

MOCEAN WORKER Right Now (Hyena) 

PIERCES A Way To Us (Universal) 

PINETOP PERKINS WI MADELEINE PEYROUX He's Got Me Goir (MCI 

TOM GILLAM Outside The Lines (95 North) 

CHRISTIAN AC 

CHARITY VON In Your Presence (Slanted) 

CHRISTIAN CHR 

MAYBERRY What Is Love (Perfection) 

TOBYMAC Atmosphere (forefront /EMI CMG) 

CHRISTIAN ROCK 

EPH' PHA-THA Lay It Down (Independent) 

FORGIVEN 5 He Is Alive (Risen Son) 

MAYBERRY What Is Love (Perfection) 

WINKLE Standing Here (Independent) 

INSPO 

CHARITY VON In Your Presence (Slanted) 

JEREMY CAMP Empty Me (BEC /Tooth & Nail) 

CHRISTIAN RHYTHMIC 
MAN OF WAR Open Mic (Syntax) 

MAXONE Chance? (Syntax) 

MAYBERRY What Is Love (Perfection/ 

R &R's Going for Adds features the complete list of songs im 
LAdds is e- mailed each week to participating radio and record 
¡fagot ®radioandrecords. com. 

pacting radio for the coming week. Going for 
executives. For more info, contact John Fagot at 
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A&R WORLDWIDE 
SATBISLA 
sot@radioandrecords.com 

Off To MIDEM 2005 
Parlez -vous Français, mon ami? 

f you're a buyer and seller of music in the global marketplace, 
you're probably just returning home, knackered from an in- 

tense four days of networking and deal brokering on the floor 
of the Palais Des Festivals in Cannes, France (yep, the south of 
France). 

The 39th edition of MIDEM attracted more 
than 10,000 music -industry professionals, all 
seeking to acquire and sell music titles and pub- 
lishing rights, develop new licensing platforms 
and gather information on 
the status of the internation- 
al market. If you're a MI- 
DEM veteran like moi, you 
appreciate the fact that it's 
a fantastic place to develop 
new and existing commer- 
cial relationships while ad- 
vancing your knowledge of the business of mu- 
sic on the international stage - and witnessing 
a slew of live performances. 

After a few croissants and a naughty night on 
the yacht at the Rive Droite Publishing party, it 
was down to business. Some of MIDEM's high- 
lights: the Mobile Music Forum, the Internation- 
al Indie Summit, the Live Music Network, elec- 

tronic and urban workshops and "Music for 
Images," which focused on music in all aspects 
of visual media. 

Global Sound Bites 

British rockers Engerica recently inked a 

worldwide deal with Sanctuary Records. After 
four years of development 
and countless tour dates in 
the U.K., the band signed 
with Sanctuary U.K. VP/ 

The world's n,us,k market A &R John Williams last 
39th edition week. Engerica's "The 

Smell" got huge response 
as an import on key U.S. 

radio stations, paving the way for future U.S. 

campaigns, and the support of international ra- 
dio tastemakers made a lot of label executives 
take serious notice of the band's global poten- 
tial. Sanctuary is going to be a fantastic label for 
this band. 

"With the debut album due to be recorded 
throughout February with Dave Eringa [Manic 
Street Preachers, Idlewild], the future looks very 
good for Engerica," says band manager Warren 
Higgins. 

Hotly tipped Liverpool, England -based trio 
Dead 60s have just signed a U.S. deal with Epic 

Records. The group inked with Deltasonic (tied 
to Sony U.K) last year and have been recording 
their debut album in the U.K. Dead 60s have 
been the focus of major U.S. management com- 
panies and recently closed a representation deal 
with Q Prime Management. 

After a fierce bidding war, Australian artist 
Kate Elsworth has signed a major -label deal with 
Polydor / Univeral Music in England. Elsworth 
is due to relocate to London next month and will 
begin recording her debut album, scheduled for 
release in the U.K. in late 2005 with the rest of 
the world to follow. Elsworth signed with Aus- 
tralia's Legit Music two years ago and has 
worked with such European producers and writ- 
ers as Ignorants (Craig David), Amthor Jenni- 

fer Lopez, Janet Jackson) 
and Felix Howard (Sug- 
arbabes, Kylie Mi- 
nogue). For more infor- 
mation on Elsworth, 
contact Legit Music's 
Andrew Hawkins. 

Rock quartet AK4711 

are in the midst of a huge 
major -label bidding 
competition in their na- 
tive Germany and are 
beginning to generate 
label interest abroad. 
The band has been get- 
ting a lot of attention as 
a result of the strong 
worldwide radio interest 

mìdem© 

Meilleur Musicien 

French rap crew TTC were in the lineup at the 
utterly essential urban night on Monday. The 
group, self-described as "half thugs, half nerds," 
recently released &ïtards Sensibles, one of the most 
exciting things to happen to French hip -hop in a 

long time. Who cares if they rap only in French? 
Masters At Work's Louie Vega DJ'd twice at 

MIDEM 2005, most notably at the Microsoft - 
sponsored opening -night party. Vega is among 
the growing number of artists who are taking 
business into their own hands, thanks to advanc- 
es in technology and increased independent 
marketing and distribution outlets. 

Look for our pictorial overview of these and 
other MIDEM highlights in an upcoming issue 
of R &R. 

BRIGHT DAYS AHEAD A&R Worldwide's Sat Bisla (r) 

congratulates Engerica and their manager Warren Higgins (second 

from I) on the band's recent worldwide signing to Sanctuary Records. 
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in their latest single, "Rock" AK4711 are repre- 
sented by respected German music -industry 
entrepreneur Deville Schober and his Brainzone 
team, who discovered and developed the alter- 
native rock outfit Liquido, now a million- selling 
act on Vugin Germany. AK4711 have the poten- 
tial to be the biggest rock export from Germany 
since Rammstein. For more information, contact 
Schober at deville@brainzone.de. 

London -based alternative band The Rakes 
are generating A &R interest in the U.K. thanks 
to the anthemic single "Strasbourg," which has 
been compared to Kaiser Chiefs' "I Predict a 
Riot" and Dead 60s' "Riot Radio"; it's catchy, 
cool punk pop. The Rakes have been champi- 
oned since last year by U.K. radio tastemaker 
Zane Lowe of BBC Radio 1, and they've been 
getting U.S. support on the nationally syndicat- 
ed Passport Approved. For more information, con- 
tact Rakes manager Phil Morais at 011- 44 -207- 

837 -2517. 
Independent Scandinavian label Kong Tiki 

Records was on hand at this year's MIDEM, se- 

curing licensing opportunities for a number of 
its talented artists. Kong Tiki's signings include 
the hotly tipped Costar, Norwegian rockers Pop - 
ium, Ricochets, Cadillac and Pekka Volt. The la- 

bel was created by artist-development entrepre- 
neurs Jens Petter Wiig and Peter Ditlevesen back 
in 2003 in Oslo, Norway. Kong Tiki is distribut- 
ed in the U.K by Popfiction /Shelshock and in 
Scandinavia by Playground Music. 

Norway has been delivering some compelling 
music recently, with such artists as Royksöpp, 
Kate Havnevik and Silver, and Kong Trkf has 
built a roster that's adding to that momentum. 
For more information, e-mail info@kongtiki.com 

or visit www.kongtfkf.com. 

Talented U.K. singer -songwriter Cass has 
inked a worldwide deal with Universal /Island 
Records Group Managing Director Nick Gat - 
field. Cass' debut, helmed by legendary produc- 
er Rollo Armstrong (Dido, Faithless), is slated for 

Cass 

international success. Cass is generating signifi- 
cant interest among film and TV music supervi- 
sors in the U.S. thanks to her sync -friendly tracks. 
In addition, she has garnered pre -signing airplay 
from tastemaker Nic Harcourt at KCRW /Los 
Angeles and at KDLD (Indie 103.1) /Los Ange- 
les; KNRK /Portland, OR; KEDJ /Phoenix; and 
other stateside radio outlets. 

Cass' manager, Jean-Nicol Chelmiah from 
Conception Artist Management, says, "We are 
all delighted to have Cass at Island, as they have 
shown in 2004 that they are the most prolific la- 
bel in the U.K. Nick Gatfield's enthusiasm for 
the project and his insistence on personally 
A&R'ing the album made Island an easy choice 
above the many other interested parties." 

Domestic Sound Bites 

Active Rocker WYBB /Charleston, SC has been 

supporting two unsigned local acts, Kapone and 
Quench, with regular- rotation airplay. WYBB PD 
Mike Allen says, "Kapone came to the station 
one day and dropped off a CD. I listened and 
liked their sound. We settled on a particular cut 
to support on the air ['Scars & Matches'], and 
since then the song has grown, and so have the 
crowds at their shows. 

"Quench is a Charleston band whose second 
single we're supporting. A track from their first, 
self -released LP, called 'Ryan's War,' is still in re- 
current for us, and their new album is called 
Number One Contender. The current single is'Say- 
onara; which we're playing now, but I'd say the 
album is easily four or five radio cuts deep." 

If you're a MIDEM 

veteran, you appreciate 

the fact that it's a 

fantastic place to 

develop new and existing 

commercial 

relationships while 

advancing your 

knowledge of the 

business of music on the 

international stage. 

Active Rock outlets WAAF /Boston and 
WCCC /Hartford have been supporting the 
Boston band Dogfight for quite some time now. 
"WCCC has added only a handful of unsigned 
bands to the playlist over the last 10 years," 
says WCCC MD Mike Karolyi. "Boston -based 
Dogfight is one of the bands we believe in. If 

this were a few years ago, Dogfight would have 
a major record deal by now. Due to most labels' 
hesitation in signing as many bands as they 
once did, it will take longer, but I truly believe 
Dogfight will be signed soon." 

Active Rock KMRQ /Modesto, CA is spin- 
ning an up- and -coming act called Evil Engine 
#9. KMRQ PD/ MD Jack Paper says, "This 
band has such huge potential. I just bumped 
up their rotation. It's a band that I think could 
be worked at both Altemative and Active Rock. 

The song we're playing, 'Thom [Inside of You],' 

is already getting some reaction. In a world of 
a billion songs and a lot of big names and in a 

format that is always putting out new music, I 

think that's awesome. I'd encourage anyone to 
give these guys a shot. A big deal should be 
coming their way soon." 

KUPD /Phoenix, WTFX/ Louisville and 
WRQC /Ft. Myers are also supporting the In- 
diana -based band. Active Rock WRQC PD 
Lance Hale, who discovered the band while 
programming WLRS /Louisville (which is also 
playing Evil Engine #9), says, "I threw Thom 
[Inside of You]' into rotation as soon as I got it 
from the band, and the reaction has been as- 
tounding. These guys are on to something." 

Send your unsigned or signed 

releases to: 

Sat Bisla 

A&R Worldwide 

449 S. Beverly Drive, Suite 300 

Beverly Hills, CA 90212, USA 
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A Close Encounter 
Of The Britney Kind 
Spears makes a surprise visit to KIIS /Los Angeles 

t was just your average day in beautiful downtown Burbank. 
At least it started out that way for Clarence Barnes, who has 

been doing weekends for quite some time at KIIS/Los Angeles - when he's not doing mornings at KOSS /Palmdale, CA or his 
other gig as Executive Producer of The Rick Dees Top 40. 

On the Thursday before New Year's, oth- 
erwise known as New Year's Eve Eve, Barnes 

was minding his own business while filling 
in for KITS afternoon driver Valentine when 
he received a call on the request line -a call 
that not only profoundly changed his life and 
the lives of everyone in Southern California, 
but, more important, a call that was instru- 
mental in helping us fill this entire page with 
words. 

No Way In Hell 

At around 6pm on Dec. 30, 2004, Barnes' 

phone op burst into the studio to breathlessly 
give him the news: Some- 
one claiming to be Brit- 
ney Spears was on the re- 

quest line. Now, Barnes is 

not fresh out of the Con- 
necticut School of Broad- 
casting; he's been around 
a while, and he knew that 
it was a distinct possibil- 
ity that the person on the 
phone could be someone 

doing a bad Britney impersonation hying to 
get on the radio. His initial suspicion centered 
on several bored teenagers out in Pacoima, CA 
betting on whether they could fool the dude 
on the radio. 

"I took the call, and I'm thinking, 'I've spo- 
ken to Britney before, and this sounds like 
her, "' Barnes says. "So I start asking her things 
like who her manager is. She said she didn't 
have one, but she gave me the name of her 
previous manager. I kept going back - I was 

trying to get Johnny Wright out of her." 
illustrating what an incredibly small world 

this industry is, Barnes spent some time early 
in his career in the lovely tourist area of Cape 

Cod, MA, where he worked with Wright at 

WKPE (Cape 104) - oddly enough, a station 
owned by David Lee Roth's uncle. But I digress. 

Wright later went on to manage a few artists 
you may have heard of, including New Kids 
On The Block, 'N Sync - and Britney Spears. 

Wright's name finally came up in Barnes' 

conversation with the caller, but he still wasn't 
fully convinced, because Wright has been pret- 
ty visible on TV. And when the person on the 

other end of the phone said she wanted to 

come down to the station and play a track 

Clarence Barnes 

® Radio & Records 

from her new, unfinished CD, Barnes was still 
skeptical. 

Cue Spears & Chihuahua 

"In the back of my mind I'm thinking, 'No 
signed artist would ever do that, because [Zom- 

ba Label Group President /CEO] Barry Weiss 

would cut them in half with a cleaver, - 
Barnes says. "If you don't have the record out 
yet, you're going to find some radio guy who 
will ship it out half done, and the whole project 

will be trashed." 
Barnes finally agreed to give 

the woman /possible psycho di- 
rections to the station, expecting 

that a) no one would ever show 

up orb) some half -baked Britney 

lookalike /soundalike would 
appear shortly thereafter at 
KIIS's Burbank studios. "About 
half an hour later my phone op 

says, 'She just called back. She's 

going to give the CD to her body- 
guard and have him drop it off,- 
Barnes says. At this point he was 
more certain than ever that it was a hoax. 

FEAR ABOUNDS! It was a day that will live in infamy when members of Universal's Terror Squad 

stopped by WHIZ (Z100)/New York. Seen here are (l -r) Universal's Dave Reynolds, Terror Squad's 

Remy Martin. Z100 MD /afternoon guy Paul "Cubby' Bryant. Universal's Paul Munsch and Fat Joe. 

Fast -forward to an hour later. It's about 
7:50pm, and Barnes is headed into his last 
stopset and getting ready to turn things over 
to Boy Toy Jesse at 8pm. The two of them are 

chatting in the studio when Barnes turns his 

head to see a huge guy holding a tiny Chihua- 
hua with painted toenails ... standing next to 

none other than Britney Spears, who is clutch- 
ing a CD in her hand. Oh my God! 

CD Players, Brains Hit Overload 

Spears had apparently had some trouble get- 

ting up to the studio and had been standing 
downstairs until a security guard asked her if 
she needed help. "I don't even think the securi- 

ty guy knew who she was," Barnes says. "But 
she said, 'Hi, I'm Britney Spears, and I'm sup- 

posed to be up there. "' 
And then things got weird. 

"Jesse's brain went on pause," 
Barnes says. At the same time, 
Manny -a member of the KITS 

street team who also works on 
Ryan Seacrest's morning show - began chatting up Spears 
and attempted to give her his 
business card and pitch his 
band. Things had been so calm 
just a minute earlier, and now 
everything was threatening to 

spin out of control. 
Barnes' brain kicked into warp speed as he 

tried to figure out what to do as the last spot 
in the break played. It was time to, er, spit or 
get off the pot. Turns out the studio CD play- 
ers had gone unused for so long - thanks to 
the in -house computer system - that they 
weren't accepting Britney's CD. The clock con- 
tinued to tick down toward zero as Barnes 

tried to coax them back to life. 
What to do? Oh, hell - let's just crack the 

mike and see what happens: "Ladies and gen- 

tlemen, you're never going to believe who's 
here. Come over and say hi," Barnes said, 
turning to look at Spears. 

"I was trying to signal the guys to help me 
with the CD or pull a microphone over," he 

says. "She couldn't get close to the mike, so I 

was shifting bricks. Manny was still talking 
to her, so I told him to shut up, and I told Jesse 

to move the mike over, but it was like some- 

one had given them some weird potion and 
their brains were gone." 

Delicious Britney Goodness 

Barnes knew he had to act quickly not only 
because he was vamping live on a 50,000 -watt 
radio station, but also because he was afraid 

Britney 

"Manny was still talking to 

Britney, so I told him to 

shut up, and I told Jesse to 

move the mike over, but it 
was like someone had 

given them some weird 

potion and their brains 

were gone." 

"I predicted that some random guy was 
going to walk into the station and drop this 
CD off," he says. "If we were stupid enough 
to think it was Britney Spears, we'd play it, 
and someone in Pacoima would get a big 
laugh. It's a clever thing to do, because if you 
do sound like Britney, the papers will all pick 
it up if we're stupid enough to put it on." 

Spears 

"I'm thinking, 'No signed 

artist would ever come 

down to the station and 

play a track from their 

new, unfinished CD, 

because [Zomba's] Barry 

Weiss would cut them in 

half with a cleaver."' 

that Spears would change her mind at the last 

second. "I had to do it ASAP, because if she 

started thinking it through, any normal per- 
son would think they were crazy to do it, and 

I wanted to get the record on," he says. 

"I went live because I wanted to ask her to 
play it on the air. I don't like people who hi- 

jack the interview and use it against the peo- 
ple they're interviewing - it's not my thing - but I wanted to get the record on the air 
and have a little fun." 

Just then the hot line rang as KITS MD Julie 
Pilat called in, the CD player finally fired up, 
and the delectable sounds of Britney's track 
"Mona Lisa" began pulsating out of the stu- 
dio monitors and over the airwaves. 

"We taped some stuff for later in the show," 
Barnes says. "Britney was only there for like 
eight minutes, and then she left. She couldn't 
have been nicer." 

He adds that she also looked pretty damn 
good, despite the fact that she wore no make- 
up and was in your average hang- around -the- 
house- and -then -spontaneously -decide -to- 
debut -your- new -song -on -KITS clothes. 

Needless to say, the request lines went cra- 

zy as half of the greater L.A. area - includ- 
ing building security - called in to ask if that 
was really Britney Spears. 

In the end, Barnes has yet another close en- 

counter with Ms. Spears under his belt, KIIS 
got an exclusive shot at Britney's new record, 

and no animals were harmed in the process. 

All in all, it made a great late Christmas, er, 

generic, nonspecific, nonreligious holiday 
present for all involved. 

As usual, Associate Radio Editor/Evil Minion 
Keith Berman claims he had a good deal to do with 
the creation of this column. 
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ARTIST TITLE LABELS! PLATS 

I- 
PLAYS 

TOTAL 

AUDIENCE 

(00) 

WEEKS ON 

CHART 

TOTAL STATIONS 
ADDS 

MARIO Let Me Love You (J /RMGI 8473 +103 735216 10 11610 

CIARA MISSY ELLIOTT 1, 2 Step (Laface /Zomba Label Group) 7719 +252 647493 10 11410 

GAVIN DEGRAW I Don't Want To Be (J /RMGI 6980 .709 559336 18 11810 

JESSE MCCARTNEY Beautiful Soul (Hollywood) 6454 +218 516123 13 11711 

NELLY f(TIM MCGRAW Over And Over (Derrty /Fo'Reel /Curà /Universal) 6332 .987 479568 15 10510 

DESTINY'S CHILD Soldier (Columbia) 6061 +921 496215 9 11210 

KELLY CLARKSON Since U Been Gone (RCA /RMG) 5854 +468 547743 B 11610 

RYAN CABRERA True (E.V.L.A. /Atlantic) 5650 +297 494980 12 11311 

GREEN DAY Boulevard Of Broken Dreams (Reprise) 5578 +1017 483664 5 11510 

SNOOP DOGG fIPHARRELL Drop It Like It's Hot (Doggystyl /Geffen) 4672 .628 313799 11 11010 

KELLY CLARKSON Breakaway (Hollywood) 4472 -617 353940 25 11510 

LIL' JON & THE EASTSIDE BOYZ fIUSHER & LUDACRIS Loves & Friends (fVf) 4411 +209 335944 6 6812 

JAY -Z & LINKIN PARK NumblEncore (WarnerBros.) 4245 +252 399170 8 11111 

AVRIL LAVIGNE Nobody's Home (Arista /HMG) 4227 +88 317229 11 11610 

EMINEM Mockingbird (Shady /Altermath /lnterscopel 3813 +1116 301036 6 11217 

USHER & ALICIA KEYS My Boo (Laface /Zomba Label Group) 3681 542 326158 19 11510 

GWEN STEFANI f /EVE Rich Girl (Interscope) 3578 +512 327603 6 11616 

DESTINY'S CHILD Lose My Breath (Columbia) 2924 .749 217894 18 11610 

JOHN MAYER Daughters (Aware /Columbia) 2915 +23 213369 14 9011 

GOOD CHARLOTTE I Just Wanna Live (Daylight /Epic) 2899 +127 148299 7 9810 

MAROON 5 Sunday Morning (Octone/J/RMG) 2489 +41 170900 8 11010 

USHER Caught Up (Laface /Zomba Label Group) 2457 +766 233482 4 105112 

JENNIFER LOPEZ Get Right (Epic) 2345 +376 171221 3 9211 

LENNY KRAVITZ Lady (Virgin) 2276 +169 141680 12 9116 

JA RULE fIR. KELLY & ASHANTI Wonderful (MurderInc. / IDJMG) 2273 .459 139702 10 9110 

EMINEM UDR. DRE & 50 CENT Encore (Shady /Altermath //aterscope) 2110 542 201783 9 9510 

ASHANTI Only U (MurderInc. / IDJMG) 2089 +610 130569 4 9118 

ASHLEE SIMPSON La La (Geffen) 2070 129 101817 8 9410 

TRICK DADDY Let's Go (Slip NSlide /Atlantic) 2036 268 133957 17 9110 

50 CENT Disco Inferno (GUnit /Shady /Altermath /Interscope) 2035 +452 170372 5 71122 

SIMPLE PLAN Welcome To My Life (Lava) 1941 609 148994 17 10810 

JOJO Baby It's You (BlackGround /Universal) 1774 588 127967 18 10010 

NELLY N Dey Say (Derrty /fo'Reel /Universal) 1581 +339 160122 4 68126 

LUDACRIS Get Back (Del Jam South /IDJMG) 1490 +164 95331 5 5912 

ALICIA KEYS Karma (J/RMG) 1395 +250 74106 6 8915 

FRANKIE J. f /BABY BASH Obsession (No Es Amor) (Columbia) 1330 +677 134452 1 81116 

BOWLING FOR SOUP Almost (Silvertone /Jive /Zomba Label Group) 1322 +316 59068 2 8219 

EMINEM Just Lose It (Shady /Aftermath /lnterscopel 1292 .458 83273 16 10610 

3 DOORS DOWN Let Me Go (Republic /Universal) 1231 +214 53108 3 6515 

GAME fI50 CENT How We Do (Aftermath /GUnit /lnterscope) 1127 +434 103097 1 43115 

U2 Vertigo (Interscope) 1104 -528 47983 9 6510 

EMINEM Like Toy Soldiers (Shady /Aftermath /lnterscopel 1045 +191 127618 3 2819 

CHINGY Balla Baby (Capitol) 1020 -318 73775 12 8310 

TYLER HILTON When It Comes (Maverick /Reprise) 962 +122 36486 5 5111 

GOO GOO DOLLS Give A Little Bit (Warner Bros) 808 +5 47017 4 3211 

LINDSAY LOHAN Over (Casablanca /Universal/ 805 +109 38821 4 6713 

JET Loak What You've Done (Atlantic) 758 +102 55612 1 4514 

KEANE Somewhere Only We Know (Interscope) 704 +52 25758 3 5814 

HOOBASTANK Disappear (Island /IDJMG) 585 .457 19009 11 5710 

N.O.R.E. fININA SKY & DADDY YANKEE Oye Mi Canto (RocA fella / IDJMG) 582 265 54272 14 5610 

119 CHR /Pop reporters. Monitored airplay data supplied by Medlabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 

of 1/16 -1/22. Bullets appear on songs gaining plays or remaining flat from previous weak. If two songs are tied in tctal plays. the song with the larger increase in plays is 

placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week 
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Eac i daypart on each station is assigned an AQH number. 
Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005. Arbitron Inc.). © 2005, P &R, Inc. 

POWERED 

MEDIABASE 

MOST ADDED' 
ARTIST -' 

MARIAH CAREY Its Like That ( /Slandl /OJMG) 

NELLY N Dey Say (Derrty /Fo'Reel /Universal) 

PAPA ROACH Scars (Geffen) 

50 CENT Disco Inferno (GUnit /Shady /A ftermathlInterscope) 

SNOOP DOGG IIJUSTIN TIMBERLAKE Signs (Doggystyle /Geffen) 

SIMPLE PLAN Shut Up (Lava) 

FRANKIE J. EIBABY BASH Obsession (No Es Amor) (Columbia) 

HOWIE DAY Collide (Epic) 

GAME f150 CENT How We Do (Aftermath /GUnit/Interscopel 

TRICK DADDY Sugar (Gimme Some) (Slip (SlidelAt /antic) 

MOST 
INCREASED PLAYS 

ARTIST 

ADDS 

54 

26 

23 

22 

22 

21 

16 

16 

15 

14 

TOTAL 

PLAT 

INCREASE 

EMINEM Mockingbird (Shady /Aftermathllnterscope) +1116 

GREEN DAY Boulevard Of Broken Dreams (Reprise) +1017 

DESTINY'S CHILD Soldier (Columbia) +921 

USHER Caught Up (LaFacelZomba Label Croup) -766 

FRANKIE J. fIBABY BASH Obsession (No Es Amor) (Columbia) -677 

ASHANTI Only U (MurderInc. /IDJMG) +610 

GWEN STEFANI fIEVE Rich Girl (Interscope[ +512 

KELLY CLARKSON Since U Been Gone (RCA/RMG) +468 

50 CENT Disco Inferno (GUnit /Shady /Aftermath/lnterscopel +452 

GAME f /50 CENT How We Do (Aftermath /GUnitllnterscope) +434 

NEW & ACTIVE 
MARIAN CAREY It's Like That (island /IDMG) 
Total Plays: 538, Total Stations: 71, Adds: 54 

TIM MCGRAW Live Like You Were Dying (Curb) 

Total Plays: 462, Total Stations: 23, Adds: 0 

SNOOP 006G fIJUSTIN TIMBERLAKE Signs (Goggysty /e /Geffen) 

Total Plays: 403, Total Stations: 34, Adds: 22 

TWISTA f /FAITH EVANS Hope (At /antic /Capitol) 

Total Plays: 362, Total Stations: 34, Adds: 5 

CROSSFADE Cold (Columbia) 

Total Plays: 304, Total Stations: 25, Adds: 9 

KILLERS Mr. Brightside (lslandl/DJMGI 

Total Plays: 276, Total Stations: 42, Adds: 9 

TRICK DADDY Sugar (Gimme Some) (Slip-Al-Slide/Atlantic) 

Total Plays: 271, Total Stations: 32, Adds: 14 

SIMPLE PLAN Shut Up (Lava) 

Total Plays: 236, Total Stations: 38, Adds: 21 

T.I. Bring 'Em Out (Grand Hustle /Atlantic) 

Total Plays: 233, Total Stations: 12, Adds: 4 

BRIE LARSON She Said (Universal) 

Total Plays: 230, Total Stations: 23, Adds: 5 

Songs ranked by total plays 

Station playlists for all R &R reporters 
are available on the web at 

www.radioandrecords.com. 

R &R ROCKS 
CLEVELAND! 
JUNE 23 -25 ßO05 

Y , O 

RR CONVENTION 2005 
FNAISSANCE CLEVELAND HOTEL 

www.radioandrecords.com 

AS A SPECIAL THANK YOU 
FOR YOUR MANY YEARS OF SUPPORT 

REGISTER NOW 
AND SAVE OVER $250! 

Register before 
January 31, 2005 
and recorvo our extra 
early -bird rato of only $299` 
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January 28, 2005 
ARTIST 

TOTAL 
PLAYS 

1- 
PLAYS 

TOTAL 
AUDIENCE 

100) 

WEEKS ON 

CHART 

TOTAL STATIONS' 
ADDS MOST ADDED' 

MARIO Let Me Love You (J /RMG) 3429 +91 66461 9 5610 
ARTIST TITLE LABELS ADDS 

GAVIN DEGRAW I Don't Want To Be (J/RMG) 3383 +2 65766 14 5410 
MARIAH CAREY It's Like That /Island /IDJMGI 20 

JESSE MCCARTNEY Beautiful Soul (Hollywood) 3281 +393 68249 12 5713 NELLY N Dey Say /Derrty /fo'Reel /Universal/ 15 

CIARA f /MISSY ELLIOTT 1, 2 Step (Laface /Zomba Label Group) 3279 +345 67646 9 5811 USHER Caught Up Itaface /Zomba Label Group) 10 

50 CENT Disco Inferno (G .Unit /Shady /ARermathllnterscope) 10 

RYAN CABRERA True (E V.L.A. /Atlantic) 3000 +344 61950 12 5710 
FRANKIE J. EIBABY BASH Obsession (No Es Amor) (Columbia) 9 

NELLY fITIM MCGRAW Over And Over (Derrty /fo'Reel /Curb /Universal) 2667 -404 48334 14 5410 GAME f150 CENT How We Do (Aftermath /G- Unitllnterscopel 9 

KELLY CLARKSON Since U Been Gone (RCA /RMG) 2652 +477 51912 8 5710 HOWIE DAY Collide (Epic) 8 

DESTINY'S CHILD Soldier (Columbia) 2569 +359 51738 9 5712 
EMINEM Like Toy Soldiers (Shady /Aftermath /Interscope) 7 

GWEN STEFAN/ f /EVE Rich Girl ( /nterscopel 6 

GREEN DAY Boulevard Of Broken Dreams (Reprise) 2469 +515 45789 5 5713 
3 DOORS DOWN Let Me Go (RepubliclUniversal) 6 

AVRIL LAVIGNE Nobody's Home (Aosta /RMG) 2190 +48 43319 11 5210 EMINEM Mockingbird (Shady /AltermathlInterscopel 5 

KELLY CLARKSON Breakaway (Hollywood) 2161 -303 43985 25 5010 LIL' JON & THE EASTSIDE BOYZ IIUSHER & LUDACRIS 

Lovers & Friends (TVT) 5 

GWEN STEFANI fJEVE Rich Girl (lnterscopel 1723 +320 36526 6 5616 
BOWLING FOR SOUP Almost (Sdvertane /Jive /Zamba Labe /Group) 5 

LIL' JON & THE EASTSIDE BOYZfIUSHER & LUDACRIS Lovers & Friends LTVTI 1688 +319 31629 5 4715 FRICKIN' A Jessie's Girl (Toucan Cove /Alert) 5 

USHER & ALICIA KEYS My Boo (Laface /Zomba Label Group) 1679 .575 33554 19 4410 KILLERS Mr. Brightside Its /and /IDJMGI 5 

PAPA ROACH Scars (Geffen) 5 

SNOOP DOGG fIPHARRELL Drop It Like It's Hot (Doggystyle / Gellen) 1658 189 31740 10 4711 
JENNIFER LOPEZ Get Right (Epic) 4 

JAY -Z & LINKIN PARK NumblEncore (Warner Bros.) 1535 +100 32309 8 4711 JET Look What You've Done (Atlantic) 4 

GOOD CHARLOTTE I Just Wanna Live (Daylight /Epic) 1387 +209 28998 6 4412 SIMPLE PLAN Shut Up (Lava) 4 

EMINEM Mockingbird (Shady /Aftermath / lnterscope) 1317 +417 27338 4 5215 

DESTINY'S CHILD Lose My Breath (Columbia) 1239 -440 24699 18 3910 

JOHN MAYER Daughters (Aware /Columbia) 1234 -37 23207 13 4010 

MAROON 5 Sunday Morning (Octone/J/RMG) 1224 +78 25136 9 4612 

JENNIFER LOPEZ Get Right (Epic) 1055 +396 20597 3 4114 

USHER Caught Up (Laface /Zomba Label Group) 956 +388 19345 4 47110 

SIMPLE PLAN Welcome To My Life (Lava) 946 -740 17944 16 2910 MOST 
3 DOORS DOWN Let Me Go (Republic /Universal) 870 +176 16656 4 4016 INCREASED PLAYS 
LENNY KRAVITZ Lady (Virgin) 846 +91 15418 13 3111 

TOTAL 

NELLY N Dey Say (Derrty /fo'Reel /Universal) 807 +417 17303 3 40115 
PLAY 

ARTIST' ..... NCR EASE 

BOWLING FOR SOUP Almost (Silvertone /Jive /Zomba Label Group) 755 +234 13727 3 3915 GREEN DAY Boulevard Of Broken Dreams (Reprise) +515 

JA RULE fIR. KELLY & ASHANTI Wonderful (MurderInc. /IDJMG) 710 104 15076 10 2711 KELLY CLARKSON Since U Been Gone (RCA /RMG) +477 

EMINEM Mockingbird (Shady /Aftermath /lnterscopel +417 
ASHANTI Only U (Murderinc. /IDJMGI 689 +88 13459 4 3413 

NELLY N Dey Say /Derrty /Fo'ReeI /Universal) +417 

50 CENT Disco Inferno (GUnit /Shady /Aftermath /lnterscope) 641 +145 13142 4 34110 JENNIFER LOPEZ Get Right (Epic) +396 

ASHLEE SIMPSON La La (Gellen) 570 -59 10700 8 2411 JESSE MCCARTNEY Beautiful Soul (Hollywood) +393 

GOO GOO DOLLS Give A Little Bit (Warner Bros.) 544 -3 9730 7 2311 
USHER Caught Up ILaFacelZomba Label Group) +388 

DESTINY'S CHILD Soldier (Columbia) +359 
JOJO Baby It's You (BlackGround /Universal) 522 510 11517 18 2010 CIARA fIMISSY ELLIOTT 1, 2 Step (LaFacelZomba Label Group) +345 

U2 Vertigo ( Interscope) 467 -206 8757 10 2210 RYAN CABRERA True (EVL.A.IAtlantli) +344 

TRICK DADDY Let's Go (Slip N- Slide /Atlantic) 452 -169 9574 17 2111 GWEN STEFANI lIEVE Rich Girl (lnterscopel +320 

LIL' JON & THE EASTSIDE BOYZ RI ISHER & LUDACRIS 
ALICIA KEYS Karma (J /RMG) 441 +31 10621 6 2111 

Lovers & Friends ITVT) +319 

EMINEM f!DR. DRE & 50 CENT Encore (Shady /Aftermath /lnterscopel 430 248 9229 8 2010 BOWLING FOR SOUP Almost (Sdvertone/Jivellomba Label Group) +234 

HOOBASTANK Disappear (island /IDJMG) 402 -297 7229 12 1610 GOOD CHARLOTTE I Just Wanna Live (Daylight /Epie) +209 

FRICKIN' A Jessie's Girl (Toucan Cove /A /en) +209 
LUDACRIS Get Back (Del Jam South/IDJMW 359 +27 7475 5 1910 

3 DOORS DOWN Let Me Go (Repub lic /Universal) +176 

A.J. CROCE Don't Let Me Down (Seedling /Eleven Thirty) 328 +6 6513 6 911 FRANKIE J.IIBABY BASH Obsession INo Es Amori (Columbia) +170 

FRICKIN' A Jessie's Girl (Toucan Cove /Alert) 318 +209 6501 1 2115 MARIAN CAREY Its Like That (IslandlIDJMG) +158 

FRANKIE J. fIBABY BASH Obsession (No Es Amori (Columbia) 318 +170 7618 1 2319 
50 CENT Disco Inferno LGUnit /Shady /Aftermath /lnterscopel +145 

JAY-Z & LINKIN PARK NumblEncore (Warner Bros.) +100 
EMINEM Just Lose It (Shady /Aftermath /Jnterscopei 314 408 5751 16 1710 MARIO Let Me Love You (JIRMGI +91 

LINDSAY LOHAN Over (Casablanca /Universal) 295 +29 6704 3 1713 LENNY KRAVITZ lady (Virgin) +91 

KEANE Somewhere Only We Know (lnterscopel 241 +4 4458 4 1812 
KILLERS Mr. Brightside ( /slandl /DJMG) +91 

ASHANTI Only U (Murderinc.IIDJMG) +88 
JET Look What You've Done (Atlantic) 231 +20 5369 2 1714 

MAROON 5 Sunday Morning (Octane /J /RMG) +78 

YELLOWCARD Only One (Capital) 226 83 3686 14 1111 GAME f150 CENT How We Do (Aftermath /GUnit /Interscooel +73 

TIM MCGRAW Live Like You Were Dying (Curb) 205 +20 3795 1 1110 DADDY YANKEE Gasolina (V /Music) +51 

AVAIL LAVIGNE Nobody's Home (Arista /RMG) +48 
MARIAH CAREY It's Like That (Island /IDJMG) 204 +158 5260 1 25120 

PAPA ROACH Scars (Geffen) +47 

59 CHR/Pop reporters. Songs ranked by total plays for the airplay week of Sunday 1/16 - Saturday 1/22. 50 CENT Candy Shop (Shady /Aftermath /lnterscopel +45 

© 2005 Radio & Records. 
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January 28, 2005 
( 1 

CHR/POP 

áteTheMusic.com 
n Xmuni 

Artist Title (Label) 

America's Best Testing CHR/Pop Songs 12+ 
For The Week Ending 1/28/05 

W W W 
TW LW Famil. Burn 12 -17 18 -24 25 -34 

KELLY CLARKSON Since U Been Gone (RCA /RMG) 

GREEN DAY Boulevard Of Broken Dreams (Reprise) 

KELLY CLARKSON Breakaway (Hollywood) 

RYAN CABRERA True (E.VL.A./At /antic) 

AVRIL LAVIGNE Nobody's Home (Arista /RMG) 

JESSE MCCARTNEY Beautiful Soul (Hollywood) 

MAROON 5 She Will Be Loved (Octone/J /RMG/ 

GAVIN DEGRAW I Don't Want To Be (J /RMG) 

MAROON 5 Sunday Morning /Octane /JIRMG) 

SIMPLE PLAN Welcome To My Life /Laval 

GOOD CHARLOTTE I Just Wanna Live (Daylight /Epic) 

SWITCHFOOT Dare You To Move (Red Ink/Columbia) 

4.31 

4.27 

4.11 

4.05 

3.99 

3.94 

3.93 

3.85 

3.80 

3.77 

3.75 

3.73 

GARA MISSY EWOI'T 1, 2 Step (Lafacel7mda Late' Growl 3.72 

JAY-Z & LINKIN PARK NumblEncore gamer Bros.) 3.66 

NELLYf( F. MCGRAW Ova Wd (ttelikrtyrk'R®fCub1áters32 3.65 

EMINEM Just Lose It (Shady /Attermathllnterscope) 3.61 

MARIO Let Me Love You (J /RMG/ 3.61 

DESTINY'S CHILD Lose My Breath (Columbia) 3.60 

DESTINY'S CHILD Soldier (Columbia) 3.60 

GWEN STEFANI fIEVE Rich Girl (/nteiscopel 3.53 

JOJO Baby It's You (BlackGround /Universal/ 3.49 

EMINHut f10 DILE & 50 CEM 5cae /S7eny/AftarredrintaazTrJ 349 

USHER & ALICIA KEYS My Boo (Laface7Zomba Label Group) 3.43 

JOHN MAYER Daughters (Aware /Columbia) 3.36 

ASHLEE SIMPSON La La (Geffen) 3.28 

JA RULE f!R. KELLY &ASHAN11Wondah!Warder /nci7DJMG/ 3.24 

LIL' JON & THE EASTSIDE BOYZ._ Lovers & Friends (TV77 3.21 

TRICK DADDY Let's Go (SIiptlSlide /Atlantic) 3.19 

SNOOP DOGGWfARRfl1 Drop ItU ft's Hot Eellad 3.04 

4.36 97% 14% 4.48 4.37 4.29 

4.24 89% 13% 4.49 4.19 4.12 

4.10 100% 41% 4.07 4.00 4.34 

4.11 94% 21% 4.34 4.04 4.05 

3.88 95% 18% 4.10 3.86 4.06 

4.00 96% 22% 4.27 3.95 3.98 

3.94 99% 51% 4.07 3.77 3.95 

3.89 96% 36% 4.01 3.94 3.73 

- 90% 18% 3.89 3.87 3.70 

3.93 97% 33% 4.19 3.56 3.68 

3.73 79% 14% 3.95 3.82 3.51 

3.82 95% 42% 3.79 3.56 3.84 

3.77 93% 25% 3.96 3.65 3.47 

3.72 94% 31% 3.69 3.53 3.81 

3.57 98% 52% 3.50 3.30 4.17 

3.48 97% 46% 3.86 3.56 3.41 

3.57 92% 33% 3.61 3.48 3.67 

3.53 99% 49°% 3.47 3.51 3.56 

3.38 94% 31% 3.66 3.58 3.45 

3.60 87% 23% 3.32 3.62 3.52 

3.40 93% 42% 3.60 3.45 3.45 

3.55 89% 28% 3.71 3.48 3.45 

3.54 98% 58% 3.65 3.26 3.53 

3.37 90% 37% 3.40 3.34 3.42 

3.37 96% 37% 3.77 3.27 3.00 

3.24 77% 28°iß 3.34 3.07 3.30 

3.28 71% 25% 3.56 3.03 3.33 

3.21 85% 40% 3.45 2.96 3.14 

3.10 97% 57% 2.82 3.03 3.33 

Total sample size's 365 respondents. Total average favorabil tyestimates are based on a scale of 1 -5. (1= dislike very much. 5 = like very 

much). Total familiarity represents the percentage of respondents who recognized the song. Total bum represents the number of 
respondents who said theyare tired of hearing the song. Songs must have 40 famifiaritytoappearon survey. Sampfecomposition is based 

on persons 12 +. Persons are screened via the Internet. Once passed. they can take the music test based on the formaUmusic preference. 

RatelheMusic.com results are not meant to replace rollout research. The results are intended to show opinions of participants on the the 

Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by 

calling 818- 377 -5300. RateTheMusic.com data is provided by Mediabase Research. a division of Premiere Radio Networks. 

-R CHR /POP TOP 30 POWERED 
MED1ABASE CANADA 

,AST 
WEEK WEEK ARTIST TITLE LABEL(S) 

2 

5 

3 

7 

4 

9 

13 

10 

18 

6 

12 

17 

14 

8 

15 

¡Debut> 

24 

11 

20 

21 

26 

!Debut> 

19 

)Debut> 

25 

22 

iDebut> 

16 

23 

1 

o 

TOTAL 1- WEEKS ON TOTAL 
PLAYS PLAYS CHART STATIONS 

MARIO Let Me Love You (J /RMGI 483 

CIARA fIM. ELLIOTT 1, 2 Step (Laface/Zomba Label Group) 442 

GREEN DAY Boulevard Of Broken Dreams (Reprise) 391 

4 e AVRIL LAVIGNE Nobody's Home (Arista /RMG) 364 

© JESSE MCCARTNEY Beautiful Soul (Hollywood) 353 

6 NELLY$IT.MCGRAW Over... (Darty/Fo'ReeadaR7riversa4 353 

0 KELLY CLARKSON Since U Been Gone (RCA /RMG) 331 

o GWEN STEFANI f /EVE Rich Girl (Interscope) 328 

Q DESTINY'S CHILD Soldier (Columbia) 326 

04, K-OS Man I Used To Be (Astralwerks /EMC) 319 

11 GAVIN DEGRAW I Don't Want To Be (J/RMG) 318 

o.*. KESHIA CHANTE Let The Music Take You NildSonyBMG) 308 e GOOD CHARLOTTE I Just Wanna Live (Daylight /Epic) 295 

LIL' JON... fIUSHER & LUDACRIS Lovers & Friends (TV7) 294 

15 SIMPLE PLAN Welcome To My Life (lava) 290 

RYAN CABRERA True (E.V.L.A./Atlanticl 275 

USHER Caught Up (Laface /Zomba Label Group) 236 

JENNIFER LOPEZ Get Right (Epic) 227 

19 S. DOGG fIPHARRELL Drop It... (Doggystyle / Geilen) 225 

20 DESTINY'S CHILD Lose My Breath (Columbia) 218 

21 JAY-Z& LINKIN PARK NumblEncore (Warner Bros.) 203 

®.y SKYE SWEETNAM Number One (Capitol) 195 

ASHLEE SIMPSON La La (Gellen) 191 

24 JOJO Baby It's You (BlackGroundlUniversall 184 

®e SUM 41 Pieces(lslandl /DJMG) 174 

ED ASHANTI Only U (Murder /nc. //D MG) 164 

274 JAKALOPE Pretty Life (Orange /Universal) 162 

s14, KALAN PORTER Single (SonyBMG) 156 

29 USHER & A. KEYS My Boo (LaFace /Zomba Label Group/ 155 

30 50 CENT Disco Inferno (GUnit /Shady /Aftennath/lntetscope) 150 

-23 

+19 

+13 

-27 

+27 

.28 

+8 

+61 

+4 

+84 

60 

+18 

+47 

+43 

-36 

+26 

+103 

+59 

-67 

.8 

1 

+38 

+48 

-51 

+82 

+4 

-33 

+45 

-94 

-25 

7 510 

8 710 

4 510 

12 510 

6 410 

12 810 

6 710 

4 510 

7 610 

4 611 

9 710 

12 810 

4 510 

3 410 

17 1210 

6 510 

1 411 

2 713 

11 710 

17 1110 

5 710 

2 410 

1 510 

13 810 

1 411 

3 110 

6 610 

1 411 

19 1010 

4 411 

14 Canadian CHR reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. 
Songs ranked by total plays for the airplay week of 1/16-1/22. Bullets appear on songs gaining plays or remaining flat from 
previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No. 

15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R 

by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. © 2005, R &R, 
Inc . rallfk Indicates Cancan. 

Brent Carey 
PD, WIOG /Saginaw, MI 

At WIOG /Saginaw, MI, we just got 

our ratings back - 12+ we went 6.3- 

7.5, but our big gains came in women 

18 -34, just what we were trying for. 

We went from a 16.9 to a 20 share, 

with particular strengths in 25- 
34. The key was just having a good 

balance on the radio station. Every 

week we see a variety of songs at the top. Gavin 

DeGraw. Seether and things of that sort really work 

here. but so do certain rhythmic records, like Ciara 

or The Game. That balance led us to also be the No. 1 

at -work station, which surprised me. It's almost like 

we've got that confidence from the audience. They 
trust us musically, and it's been about playing the hits, 

wherever they come from. We just had our fifth annual WIOG 

Winter Wonderjam concert, and this was probably our biggest one 

yet. We had Jesse McCartney, Fabolous, Diana DeGarmo, Tyler 

Hilton and Nitty. There were 1,700 screaming girls for McCartney 

and Hilton, and Fabolous closed the show. It was a great night; ev- 

erybody had a lot of fun. The fun backstage carried onto the stage, 

and it was pretty cool even at the afterparty. We all went out, and 

Hilton got up with a local bar band and did a blues song at 1:30am 

that brought the house down. DeGarmo asked Hilton to her prom - and he said yes! 

1 
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ARTIST: Killers 

LABEL: Island /ID1MG 
By MIKE TRIAS/ ASSOCIATE EDITOR 

The buzz around The Killers in the 
U.K. was already deafening by the 

time their debut album, Hot Fuss, 
dropped in the U.S. last June. Now The 
Killers are up for three Grammy 
Awards - Best Rock Album, for Hot 
Fuss; and Best Rock Song and Best 
Rock Performance by Duo or Group 
with Vocal for their breakthrough 
single, "Somebody Told Me." They're 
also the headliners for the NME 
Awards Tour 2005, which is roaming 
Europe through early February. 

The Killers formed in Las Vegas in 
late 2002 when lead vocalist- keyboard- 
ist Brandon Flowers was dumped from 
his old band for not wanting to move to 
Los Angeles. A dejected Flowers soon 
spotted an ad in a local paper submitted 
by guitarist David Keuning that listed 
an influence both musicians loved - 
Oasis. 

"He was the only person to reply to my 

ad who wasn't a complete freak," says 
Kenning. "He came over with his 
keyboard, and we started going through 
song ideas straight away. I had the 
verse to 'Mr. Brightside,' and he went 
away and wrote the chorus. That was 
the first song we wrote together and 
remains the only song we've played at 
every single Killers show." "Mr. 
Brightside" also happens to be the 
current single from the CD, and it's top 
five at Alternative. 

As they are based in Las Vegas, it was 
a given that the pair should take a big 
gamble. Flowers and Keuning left their 
day jobs - as a hotel bellhop and retail 
salesman, respectively - after rescu- 
ing bassist Mark Stoermer from his 
medical- courier job and drummer 
Ronnie Vannucci from his gig as a 
photographer at one of Las Vegas' 
many wedding chapels. Good call. 
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CHR /POP REPORTERS 

WFLY/Albany. NY' 
OM Kevin Callahan 
PO Jotn Fou 
MO Crnstylaylar 

WKXF /Albany, NY' 
POMO Rob Drama 

Snon 
08ä 

NO 

F ..110 NUN 
Nor 

KNOB/Albuquerque. NM' 
OM Coale Kamen 
PD. Kt Abram 
APO. Matt non 
MD Carlos 

wow we, 

KOIDAIesandria, LA 
PO Ron Rollt 

WAEB /AIIenloWII. PA. 
PO ban Sl. lamm 
MD'. Mike Kely 

KPIIF/Amarillo, TX 
0M: IS McClung 
P0940. Marshal Bknm 

WIXX/Appleton, WI' 
PDMÓi Dard Burs 

WSTR/Allanla. GA' 
Po Dan Bowel 
APO J.R. Minors 
MD'. Michael Chase 

WWWQIAIIanta. GA' 
OMIT Dylan Sprague 
MI Jen Mlles 

1001.11 0010'1 bbl 

KHFI,'Austin,TX' 
POND Tommy Austin 

ñ TAY RI011.9 

WBZN/Bangor. ME 
OM' Paul Dupin 
Po. Dan Cashman 
AMMO. Men "Kid-Jameson 

WFMF/Bata Rouge. LA' 
PD Kevin Campbell 

KOXY/Beaumont. TX 
0M J m Wen 
POND Brandin Shaw 
APO Patrick Sanders 

KRSORillings, MT 
OM. Ton Oakes 
Po KFM McCoy 

Jeff SE RAN 

.2 Mill 

WXYKBIIOCi. MS 
OM'. Jay Taylor 

Po Kyle Curley 
APOMD Lucas 

WWYLJBinghamlon, NY 
OM d Welker 
Pq10ILI BryM aMay 

WOEN/8irmhngham, AL' 
OM. Doug romand 
PO. Tommy Chuck 
MO. Madison Reeve, 

KSAS/BOitseal. ID' 
PD.HOssu6l.Miv 

NMAT 

KZMGRoise, ID' 
Po NH Ankn 

WXKS,Boslon, MA' 
PO: CadIllaa Jack McCartney 
AMMO: Dana Cary 

wwari 0E. 

KNDE/Bryan.TX 
F0 a10 Inky K 

WKSE/Budalo, NY' 
MP Bnan Wilde 

: 

J 
CARD 

Flu[ 
AArw1EJ Me, NH. 

1LOIN n4hnP1Ad 
Hon 

W302X/8udington' 
POW. km Nanam 
GPO: PehexkMk 
38 I 

WIURN 
toe[a[G MM. IIIMRwI 

HAVE Cm 

HALn 

WZKLJCaMOn, OH' 
PO: John SeMM 
MO. Sm TMw 

iváN' 
HMF bCEm 

wlwa 
MILI 

KZIAICedar Rapids. IA 
OM Rob Nonan 
PO MO Kenn Walker 

W00B/Champaign. IL 

OMPO. John MMKelghan 

WSSX/Charleston, Sc. 
PO Mike Edwards 
MO Greg P2 
MO. Smial C' 

WNKS/Chadode' 
PO John Reynolds 
MO Kell Reynolds 

WKXJ/Chahanooga, TN' 
OM Kos van Drye 
PO RICO 

MO Nee MelamM 
MD leather Berkman 

WKSC/Chhcago. IL' 
PO Rad Phillips 
MD:JenMurray 

IQASJChIa, CA 
MAID: 

.ION a MüI11n MM'W51Aa 

WIffS/ChncinaB OH' 
OM'. Seth Retied 
Po' TmneF BrWUn 
MD: JO r 

1SWOP H1COGGLBLAWN iMAWUu 
IMAINHARry 

WAKS/Cleveland, OH' 
OM: Kinn Wherry 
OM: Jeff TMMwbs 
PD: DM Moo 
Mä10: Kamer 

t 0101M rolly 

10(11G/ Colorado Springs, CO' 
008 May Kan 
P0: Mlód Boa 

I Mw, 

0WL1ana 

WNOKCUIumbha, SC' 
PO. Toby Knapp 
MO NreM 

WCGO/Columbus, GA 
o_PO'. Bob Quick 

WNCLCoklmbus, OH' 
PO Jimmy Slick 
APCMO. Joe Kelly 

WJYY,Co'cord (Lake Regions), 
NH 
POND, Ad Oeiket 

MONT 
HAW .. 

KILNS/Dallas. TX' 
Po'. Patrick Jars 
APOMO. Femado Wmura 

WDKFfiallon. OH' 
0M- Tony Tilton/ 

PD. Wes McCain 

WGTZ/Daylon, OH' 
0M J 0. (nies 
PO AAlD Son Sharp 

WVYB/Daylona Beach, FL' 
OM' Frain 5010 
POrtlo: Baller 

6 001300o 
3 Wire 

HUNT 

a Nl6MIlOM CAM 
Huta 

KFMD/Oenver, C0 
POMO: Jim Lawson 

1.8 

SNOW DOLL 0060111 VBINMI I 

nto Oy 

KKOM/Des Moines, M' 
PO ' Greg Chance 
MO Sieve Maas 

WDROJDeiroil. MI 
PO. Aes Tear 
APO Jay Towers 
MD Keiln Curry 

WKOI/Detroht MI' 
PO IMO Theodore 
AMMO. Beau Darnels 

WLVY/ElmÍm. NY 
0100 Gary Knight 
APO Bilan $loll 

WNKI/EImÍre, NY 
POND L Mogan 

WRTS/Ene. PA 
ON Rick Rambaldo 
AMMO Karen Black 

KDUKEugene. OR 
ON Chris Sargent 
FO Valerle Steele 

WSTO)EvansWlle, IN 
Po:. 'lire Mar Priest 
APR. had loam 
BtD.hmla WOW 

e 

ßNaMAKARIn 
slKv 

Mon 

KMCK/Fayyetteville. AR 
OM lay RCHm 
AFOND L Ryan 

KMXF/Fayedeville, AR 
OM Tom Tram 
PAM Ike 

WWCK/HìM, MI' 
PO: Idesóm 

1aPwurúá(1 
eA1 

WJMX/Florence, SC 
ON Party Wilcox 
PO,MO. Salty G. 

KWYÚFresno. CA' 
Mia Yeager 

APO Ryder 
Nildu 

0ó01w0lMabpelueEMw1 
EnuitH 

;Wm OAP 

KSME/FI. Collins, CO' 
PO Chris Kelly 
MO Jo le rumbeaugn 

WXKBfft. Myers, FL' 
PD. Man Johnson 
MONO Randy Skervryn 

KISR/FI. Smith, AR 
MN) 'Big ON' Rick Hayes 
APO -MO. Michael Oldham 

Stations and their adds listed alphabetically by market 
KZEB/FI. Smith. AR 
Om. Matthews 
POMO. Told Chase 

WYKS/Gainesville. FL' 
PO: Jen Bah 
APDMMD: MM Fox 

WOO/Grand Rapids, MI' 
P9. 0 -Breen 

APDMD Broadway 

WIC/L./Greensboro. NC' 
Po: Jett McHugh 
APO . lente Kn y0 
MO Marva Can 

WERO/Greenville, NC' 
PO Tony Bario 
AMMO ChM "Hollywood Mann 

WRHT/Creenville, NC' 
0MP0: Jell Gars 
MDMO. Blake Larson 

WFBC/Greenville. SC' 
PO NMI larle 

APDMO.Kobe 

WWMD /Hagerstown 
PO Crans Carmichael 
MD Jett Daniels 

WHKFMarnsburg. PA' 
PO. Jell Haney 
APOND. Jerry Kidd 

WKSSAIarllord. CT' 
Po-. Rick yaughn 
MO: Jo Jo BroNt 

KABEAIOUSton. TX' 
Po : Tory Ad91n 

MO'. Leslie Whale 

WKEEHunlington 
Po: Lm cans 
MO,MD. Sal) Mil er 

WZYPMunlsvllle, AL' 
PD Kenn Scott 
MO Ally lisa' Trion 

WNOUF ndianapol Is. IN' 
GM David Edgar 
FO. Crans Edge 
MD Dylan 

WYOY/Jackson, MS' 
0MP0 Johnny 0 
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S. 

WAPF/Jadaonville, FL' 
OMPR- Cal Thomas 
APDM0TanA Mann 
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WFKS /Jadaonville, FL' 
PO Skiy Kelly 

MONO'. Mack 

WGLU /Johnslown. PA 
PO. Mach Edwards 
MOMO Jonathan Reed 
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KSYN/Joyylin, MO 
PO Jason knight 
MÚ. Steve Kraus 

WKFR/Kalamaaoo. MI 
0M: Mike McKelly 
PDMO'. Ba Rioni 

KCHZA(ansas City. M0' 
OMITO : Maurice oeYoe 
Po UaveJonnson 
MO Jacgm LuM1 

KMXVA(ansas City, MO' 
MD. Jamie Goa 

WWST/Xnorville, TN' 
PD Rich Bailey 
MO Scott Bohannon 

KSMBAatayette, LA' 
PO Bobby Noyosad 
APOND. Andrew 'A G.' Gordan 

WLAN/Lancaster, PA' 
OM. Michael McCoy 
Po. 1T Bosch 
APO.MD. Hol9 Love 

WHZZ/Lansing, MI' 
MATO Jason Addams 
APo FDavd Br. 
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WLKT/Lexinglon, KY' 
ChM: Barnf Fox 

KFRG,tincoln, NE 
PD Ryan Sampson 
MO Alum Michaels 

KLALJLihle Rock. AR' 
Po Randy Cain 
APO'. Ed Johnson 
MO: Charlotte 

KIIShos Angeles. CA' 
PO John Trey 

AMMO. Julie Hal 

WDJXAOUISville. KY' 
PO. Shane Collée 

V MIIPCMIV 

WZKF/LOUisville. KY' 
POMO Ono Randolph 

KZII/Lubbock. TX 
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WZEEJMadian, WI' 
OM: Mh Forth 
POE 48. fitly 
APMÇ 0gM 

KIFSIMedfom. OR 
OM Bill Nielsen 
POND. Michael Moon 

WAOA/Melboume. FL' 
PO . Beau ROMrds 
MO'. Bec Deliro 

WHYI/Miam, FL' 
00 Rob Rebecs 
MO Donnie Michaels 
MD'. Michael Yo 

WXSS,RAilwaukee. WV 
0MP0. finan Kelly 

¡POMO PJ,P,,... 

KOWBMinneapolis, MN' 
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KHOP/tAodeslo, CA' 
OM'. Rioum Petty 
Po: Chase NIOPHR 
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KNOEKMonroe,LA 
OMPp Bobby Richards 

WHHY/Montgomery, AL 
OM. Bauorts 
PO. Slew Sm. 
MO, Lane LaParl 

WVAO/MOrgantown, WV 
OM: HOPF Kertneral 
PD. Lxxyy Nell 
APO: Man Mo 
MD: MaglMn pest 

WWXM/Mynle Beach. SC 
ON Mart Andreas 
APO '. (lomo 

WRVW/Nashville. TN' 
POMO Porn oars 

WBLIMassau. NY' 
OM Nancy Oman, 
PO L Rice 
APO Al Lerne 
MO. U Zao:elsi 

WFHNFNew Bedford. MA 
PO Janes Rem 
MD: Dana Dunn 
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PO CKIMMOIvKelly 
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WOGN/New London. CT 
PD. Kern Pakt 
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WHTZJNew York, NY' 
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KBAT/Odessa, TX 
0M: Joke YpIfA 
PD Leo Cam 

MD 

m WISMUls, 

KCRS/Odessa, TX 
MO. Nate ROdnguea 

KJYOOklahoma City, OK' 
PO Mie McCay 
MO J Rod 

MXXL/Odarda, FL' 
OMPD. Adam tank 
APOMID: hale De Caaan 

WILN/Panama City, FL 
OM: Mie Preto!. 
PO. Kenn AMR 
M0MO: &Man 

W1001Philadetphia, PA' 
PD Todd Shannon 
AMINO Manan Newsome 

KZZP,PhoeniO, AZ' 
PO Mara Medina 
MD Celt 
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MIST/Pittsburgh. PA' 
PR: Mark Anderson 
APO: Mart Mk, 
ML OMM 

WJBO/Portland. ME 
OMPO Lim Mosre 
MO'. Mike Adams 

KKRI/POdland, OR' 
PD: Brian Bnegman 

WERZ/Porlsmouth, NH 
OMPD' Make O'Donnell 
AMMO: Kenn Matthews 

VAS: arn161.1 

WSPK/Poughkeepsie, NY 
PO SOW Mac 
APO: Sty Walker 
MO: PPiale Gnu 

WPRO/Providence, RI' 
0MP0: Tony Bndol 
APOMm0 Only Moms 
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KBEA/Ouad Cities. IA' 
OM. Darren Pera 

PD. Jett James 
MD. Stew Fuller 

WHTS /Ouad Cities, IA' 
PO Tom Wanekm 
MO Joey bala 
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P0: Rick 
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PD Wayne Coy 

APO Darren Slane 
MD: Jonathan Reed 
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KIND/Sacramento, CA' 
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KPoNTTS/SaL Diego. CA' 

MONO. Heman Haae 

SWOP OLLtHEMN IMa.,+ne 

KSLYISan Luis Obispo, CA 
PO Andy WinlON 
MD. Craig Marshall 

WAEVISavannah, GA 
OM Brad Kelly 
PO MO. Cans Man 
MO'. Rus Francis 
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KBKS/Seattle, WA' 
0MP0: Mike Pre501 
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KZZU/Spokane, WA' 
Po: Casey Cnmbphe 
MO'. Brooke Fox 

KOMG/Springtheld, MO 
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KStZJSI. Louis. MO' 
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MO: TaykNJ 
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MC Jimmy Olsen 
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Jet Jet Wke 
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OM. Jay Taylor 
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WFLZ/Tampa. FL' 
01440 Jet Kamp 
APOMD Kane 

WMGI/Terre Haute, IN 
MD. Mal Linking 
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WVKS/Toledo. 011' 
LMPD Bili Michaels 
AMMO: Mark Andrews 

WKHQ/Traverse City, MI 
PO Mae Ethan 
MO: Lake Spencer 

WPST/Trenton. NJ' 
OMFh Owe McKay 

M01110 Cans Novo 

KHOO/Tucson, AZ' 
OM. im Richards 
Po- Ken Can 
M0. Chris Pelers 

KHTT/Tulsa. OK' 
OMIT ioa Tucker 

APO Man - Re Bra- Den. 
MO Tim Rainey 

KIZS/TUlsa, OK' 
Po Chase 

WWKZ/Tupelo, MS 
PO. RAW Stevens 
MO: Marc Alkyl : s.N1z.... o.p. 

KISX/Tyler, TX 
OM Dave Ashcan 
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WSKS/UtICa. NY 
OMPD. Slew Schank 
APO Shaun Andrews 
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WLDNW Palm Beach, FL' 
OM. Dave Denver 
PO Claro Mane 
MD Dave Weh 

KWTXWaco, TX 
PO Darren Taylor 
080 MO'. John mees 

WIHT/Washington. DC' 
PO. Jenner Waal 
MD: Mime Dee 

S 

WIFCIWausau. WI 
ro John Jost 
APO. Jammin Joe Malone 
M0 Belo 

WBHT/Wilkes Barre. PA' 
PD: Mari McKay 

APOND A.J 

WKRZJWilkes Barre. PA' 
OM'. Jim Rising 
Po: ius Schuster 
APOMO'Fetty K 

WSTW/Wilminglon. 0E' 
PO'. Jahn Wilson 
APD,MO.Mike Ras, 

KFFM/Yakima, WA 
OM. Ron Hams 
PoMD. Sieve ROCIM 

WAXZ/YOeegslown. OH' 
OM' DM Rivers 
PoMD'. Jerry Mac 

WHOT/Youngstown. OH' 
PD' John bromuIIW 
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'Monitored Reporters 

178 Total Reporters 

119 Total Monitored 

59 Total Indicator 

Did Not Report, 
Playlhst Frozen (2): 
KGOT /Anchorage, AK 
W RZE/Cape Cod. MA 
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CHR/RHYTHM/C 
DANA HALL 
dhoti @radioandrerords. ccm 

The Art Of A &R 
Bryan Leach on 'Crunk' and competing 
with the majors 

f Lil Jon And The Eastside Boyz are Crunk's main attraction, 
TVT Records VP Bryan Leach can be considered the genre's 

ringmaster. He is the man who signed Jon, and later The Ying 

Yang Twins, to the label and ultimately helped the Crunk craze 
reach new heights at Rhythmic and mainstream radio. 

But now Leach's claim to fame is ex- 
panding beyond Crunk and Jon with his 
signing of Pitbull, Miami's Latin hip -hop 
leader, and R &B and soul singers Teeadra 
Moses and Oobie. 

I recently spoke with Leach about his ex- 
perience with Lil Jon, as well as how 
the job of A &R has evolved in recent 
years. And, just to prove that not 
everyone in the music business is 

solely absorbed in their work, Leach 
explains his reasons for founding 
FanMale, a nonprofit organization to 

mentor young men and boys from 
his native Harlem to aspire to new 
heights in their educations and ca- 
peers. 

what I saw in Lil Jon. When I look back at the 
history of hip -hop, it's the trendsetters, the 
artists who break out and do their own thing, 
who have the greatest success and impact. I 
felt at that time, in 2000, that there was room 
for change in hip -hop, and that if everyone 

saw what I could see in Lil Jon, he 
would be a major part of that change - and he was. 

R &R: Is Lil Jon the reason the Crunk 

phenomenon struck the industry with 

such force? 

BL: I have to credit Lil Jon for be- 
ing a force there, his personality and 
style. He certainly wasn't the first 
Southern artist to make it big, or 
even the first artist to hit with a 

Crank song. Prior to Jon you had The Goodie 
Mob, OutKast, Pastor Troy, Drama and a num- 
ber of others, all of whom had national expo- 
sure. But Jon was able to take it beyond one 
or two hits. He was the first in the next wave 
of Crunk artists. 

While Jon had relationships with many of 

those early acts, he can't take credit for open- 
ing the doors for them. But, with respect to the 
current wave of Southern hip -hop artists, I 

think he has a lot to do with opening the doors 
at radio nationally for acts like T.I., Bone Crush- 
er, David Banner and others. 

R &R: What qualities and achievements do you 

like to see an artist have before you sign them? 

BL: What excites me creatively is something 
that stands out, whether it's an artist's lyrical style, 

voice, music or even who they're talking to. Take, 

tor example, Pitbull, whom I signed recently. He's 
on the forefront of the Latin hip -hop scene and 
what's happening in the reggaeton movement. 
Even though he is not a reggaeton artist, he's a 

sign of what's to come. It reminds me of where 
Crunk was five years ago. 

You also have to remember that this is a busi- 
ness first, so you have to take into consideration 
whether an artist has a history of selling records. 
It helps to have that history, but it's not a pre- 
requisite. Not everyone has the resources or is 

sophisticated enough to put out their own al- 
bum for sale, but if you can get airplay in your 
hometown, that saysa lot. We've definitely seen 
radio open up to supporting more local artists, 
which helps us at the A &R level. 

R &R What is the role of the A &R person at a 

label, beyond finding new talent? 

Bryan 

R &R: Tell me how you heard about Lil Jon and 

why you decided to sign him to TVT. He had been 

putting out his own independent projects with The 

Eastside Boyz for a few years down South, but ra- 

dio was still n little closed to hire. Was that a con- 

cern? 

BL: In 20001 was in Atlanta meeting with 
Organized Noize. I kept hearing about Lil Jon 
And The Eastside Boyz every time I went into 
a club or when I talked to people in music 
there. I heard his song "I Like Dem Girls" and 
was impressed. In the clubs, the dance floor 
would go nuts whenever the DJ put it on. I 

did a little research and learned that he had 

"In the past you got signed 

if you could sing. Today 

you get signed if you can 

sing and you're a smart 

businessperson." 

put out two albums on his own BME Records. 
He had sold 100,000 singles and 40,000 al- 

bums. Those numbers were really impressive. 
My personal philosophy, or what I tend to 

be attracted to musically, involves artists and 
songs that don't follow the current trends. 
They are generally trendsetters, and that's 

Radio & Records 

Leach 

BL: No disrespect to the other departments 
at a label, but I believe A&R is the most impor- 

tant piece of the puzzle - more so than people 
realize. In addition to finding and nurturing new 
artists and making the records, we also have to 

protect the integrity of the artist's vision and sell 

it to the rest of the company. 
We often live with a project a year or more 

before it's even played for the promotion and 
marketing staffs. We have to get them excited 

and get them to believe in a project, because we 

are competing with other projects within our 
own company for attention and support. 

A &R is also usually involved with the mar- 

keting department in creating the video because 

we've developed a bond with the artists, who 
see us as their voice within the company. That's 
the case even with an artist like Lil Jon, who is a 

self -contained artist, writer and producer. He 
looks to me and trusts my opinion on creative 

issues, as well as company politics. I aggressive- 
ly protected his vision, especially in the early 
days, when not everyone got it. 

R &R You obviously have an ear for predicting 

musical trends. You proved it with Lil Jon, and now 

you're having similar success with Pitbull. What are 

your predictions about the Latin hip -hop scene and 

how it might impact mainstream radio? 

BL: The Latin movement is just starting to take 

off. It's still in its baby stages, but it's going to be 
huge. You have Pitbull blowing up, and, of 
course, you have artists who are Latin who have 
been in the hip -hop scene for years, like Fat Joe. 

But now you also have a whole new genre of 

acts from the reggaeton world, like Daddy Yan- 

kee, who are getting mainstream radio play. 

I also think we will see more rap /rock col- 

laborations, like the Jay -Z and Linkin Park 
project. Lil Jon did a song with Rick Rubin on 
his latest album. I've been listening to a lot of 
new acts that have that kind of influence. And 

"We realize now that kids 

can like 50 Cent and 

Anthony Hamilton at the 

same time. They don't 

have to choose one over 

the other." 

when you think about it, it makes sense. 
There's a natural synergy between rap and 
rock, and we will see more collaborations in 
the years to come. 

R &R: What about the movement toward hip - 
hop soul? It started with artists like D'Angelo and 

Jill Scott, and now we're seeing it blossom with new 

artists like Jive's Raheenr DeVaughn and TVT's 
Teedra Moses. Will it grow? 

BL: I think so. When you see the develop- 
ment and success of an artist like Anthony 
Hamilton, or Mario's No. 1 record, record 
companies have to take notice. Not everything 
has to be hip -hop only. Teedra is still devel- 
oping, and people are starting to take notice. 
We have to remember, though, that this genre 
may not be as quick to react as a hip -hop track. 

I have seen changes in the consumers too. 
The gap between the hip -hop generation and 
their parents is not as wide. The kids are more 
open to good music whether it is rap or soul. 
We see this with Jay -Z taking off his jersey and 

putting on a button -down. The audience is 

maturing. We realize now that kids can like 

50 Cent and Anthony Hamilton at the same 

time. They don't have to choose one over the 
other. 

R &R: Despite all the music industry's woes, is 

there more room for success now for independent 

labels or, in the case of TVT, mini majors? 

BL: The playing field has leveled a bit, 
particularly in terms of content and talent. You 

even see majors taking notice of the value of 
small labels in situations like Atlantic starting 

"My personal philosophy, 

or what I tend to be 

attracted to musically, 

involves artists and songs 

that don't follow the 

current trends." 

what it calls an "incubator" label to help fos- 

ter and develop independent acts. Universal 
has also been active in developing an indepen- 
dent roster of labels. But TVT is the best proof 
that a small label can compete on the same 
level as the majors when it comes to the tal- 

ent on its roster, and we've accomplished that 
with smart spending and artist development. 

R &R Do you find that the artists you work with 

are more savvy about the business as well? 

BL: I've been in the music business since 
'90, '91, and at TVT since '95. Over the 
years I have seen artists evolve as the busi- 
ness has changed. They had to adapt in 
order to survive. In the past you got signed 
if you could sing. Today you get signed if 

you can sing and you're a smart busi- 
nessperson. Many of the artists today have 
started their own businesses. They've 
worked radio and Soundscan on their own. 
In some instances major labels have even 
learned a thing or two from them. 

R &R: In addition to all you are responsi- 

ble for at TVT, wiry did you decide to start your 
own nonprofit company? 

BL: I felt it was important because in 
our culture you see a lot of organizations 
that help and mentor young girls, but not 
as many for young men. I grew up in Har- 
lem, and I know that this is something that 
these boys need. They need to be chal- 
lenged. They need to know they have op- 
tions. 

My goal over the past year has been to 
get as many men in the industry to be men- 
tors as I could - and not just artists or pro- 
ducers. I want kids to see that if you're a 
computer geek, there are jobs for you. It's 
not just about the "Lights, camera, action" 
side of the business. There are opportuni- 
ties behind the scenes in finance, legal and 
other areas. But first, we have to show 
them what's possible. 

R &R: What artists would you have liked to 

work with? 
BL: This might surprise some folks, but 

I always wanted to work with Bobby 
Brown. He was the consummate entertain- 
er, and I always had a vision for what he 
could have accomplished. And, of course, 
there are the obvious ones like Jay -Z or 
2pac and Biggie. Even Prince is on my list. 
I'm like the typical teenage fan. 
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CHR /RHYTHMIC TOP 50 
LAST 

WEEK 

THIS 

WEEK 

January 28, 2005 
ARTIST TI "LE LAEELISI 

TOTAL 
PLAYS PLAYS 

TOTAL 

AUDIENCE 

i00) 

WEEKS ON 
CHART 

TOTAL STATIONS 
ADDS 

POWERED 

IiEDIABASE 
0 MARIO Let Me Love You (J /RMGI 6621 -15 809591 12 8210 

© LIL' JON & THE EASTSIDE BOYZ fIUSHER & LUDACRIS Lover: & Friends (TVi) 6305 +52 759517 9 3611 MOST ADDED` 
3 CIARA fIMISSY ELLIOTT 1, 2 Step (Laface /Zomba Label Gaup) 6204 -156 739341 15 8110 

o DESTINY'S CHILD Soldier (Columbia) 5715 +221 584728 9 7810 
ARTIST :IT_E L,5__ ,. ADDS 

© 50 CENT Disco Inferno (G- Unit /Shady /Aftermath /lnterscope) 5441 +295 618296 7 7510 
BABY Shyne On (Cash Money /Universal) 42 

MARIAN CAREY It's Like That dSland/IDJMG) 34 Q GAME f150 CENT How We Do (Aftermath /G- Unit /lnterscope) 5310 +395 653733 11 7311 
50 CENT Candy Shop (ShadylAftermathllnterscope) 28 

7 SNOOP DOGG f1PHARRELL Drop It Like Its Hot (Ooggystyle'Geffen) 4297 -691 516527 19 7810 JOHN LEGEND Ordinary People (Columbia) 14 

CO T.I. Bring 'Ent Out (GrandHust /erAtlanticl 3040 +234 358961 9 7610 FANTASIA Truth Is (J/RMG) 12 

3 ASHANTI Only U (Murderinc. //DJMG) 3020 -376 272628 12 7810 
PITBULL itll:' JON Toma (TVT) 11 

BROOKE VALENTINE fIBIG B01 & LIL' JON Girlfight (Virgin) 10 
10 LUDACRIS Get Back (Del Jam South/IBJMG) 2921 115 262327 12 8210 

TRICK DADDY Sugar IGimme Some) (SlipN-Slide /Atlantici 7 

EMINEM Mockingbird (Shady /Aftermath /( nterscope) 2866 +546 233785 8 6514 BOBBY VALENTINO Slow Down /DTP /De(Jam / /DJMG) 6 

e DADDY YANKEE Gasolina (V /Music) 2406 +100 253399 9 2310 

0 LLOYD BANKS Karma (lnterscope) 2244 +103 319469 12 6010 

14 

15 

JA RULE FIR. KELLY & ASHANTI Wonderful (Murderinc. /101MG) 

USHER & ALICIA KEYS My Boo (LafacerZomba Label Group; 

2227 

2015 

331 

-298 

189700 

249269 

15 

21 

7310 

7710 
MOST 

USHER Caught Up (la Face/Zomba label Gm* 1982 +454 236758 4 7512 INCREASED PLAYS 
TOTAL 

17 NELLY fITIM MCGRAW Over And Over (Derrty /fo'Reel /Curelniversal) 1974 -270 162444 16 4210 PLAY 
ARTIST TITLE LABELS INCREASE 0 FRANKIE J. fIBABY BASH Obsession No Es Amor) (Columbia) 1938 +509 161493 3 5313 
50 CENT Candy Shop (Shady /Ahermathhnterscope) +887 

19 ALICIA KEYS Karma (J/RMG) 1745 10 155815 9 6510 
MARIAN CAREY It's Like That (/Slandl/DJMG) +628 

20 TERROR SQUAD Lean Back (Universal) 1649 -171 148416 31 7510 EMINEM Mockingbird (ShadylAftermath /lnterscopel +546 

21 JA RULE fIFAT JOE & JADAKISS New York (Murderinc. /IGJMG) 1641 108 173678 8 6610 FRANKIE J. EIBABY BASH Obsession No Es Amor) (Columbia) +509 

MARIAN CAREY It's Like That (island //DJMG) 1605 +628 202277 2 72134 
USHER Caught Up (LafacelZomba Label Group) +454 

GAME f150 CENT How We Do (Aftermath /G -Unit /lnterscope) +395 ® TORI ALAMAZE Don't Cha (Universal) 1572 +115 86378 7 4711 
TRICK DADDY Sugar (Gimme Some) (SbpNfide /Atlantic) +378 

TRICK DADDY Sugar (Gimme Some) (Slip NSlide /Atlantic) 1509 +378 101086 5 5817 BABY BASH Baby I'm Back (Universal) +375 

25 LIL' JON & THE EASTSIDE BOYZ fILIL SCRAPPY What U Gon' Do (TVT) 1471 .334 172470 14 7110 50 CENT Disco Inferno (G-0 nit /Shady /Aftermathllnterscope) +295 

50 CENT Candy Shop (Shady /Aftermath /lnterscopel 1454 +887 212747 2 48128 
CHINGY fIJANET JACKSON Don't Worry (Capitol) +277 

® JENNIFER LOPEZ Get Right (Epic) 1427 +265 140008 3 5012 

SNOOP DOGG Let's Get Blown (Doggystyle /Gellen) 1322 +71 116251 4 5312 

29 TRICK DADDY Let's Go (Slip- NSlide /Atlantic) 1271 -278 133172 20 5810 NEW & ACTIVE 
NATALIE Goin' Crazy (Latium /HiFi /Virgin) 1268 +97 99316 7 2211 

31 DESTINY'S CHILD Lose My Breath (Columbia) 1176 -219 151790 18 6510 
BOBBY VALENTINO Slow Down (DTP/Del Jam// /DJMG) 

Total Plays: 508, Total Stations: 14, Adds: 6 

32 NB RIDAZ Pretty Girl (Upstairs) 1153 83 154496 17 3210 
PITBULL fILIL' JON Torna (WTI 

FABOLOUS Baby (Atlantic) 1051 +110 89814 4 5411 Total Plays: 504, Total Stations: 37, Adds: 11 

Q EMINEM Like Toy Soldiers (Shady /Aftermath /lnterscopel 1025 +76 130268 4 1712 TEAM It's Gettir Hot (Moe DoelUpstairs) 

35 JADAKISS fIMARIAH CAREY U Make Me Wanna (lnterscope) 981 117 125014 10 3410 Total Plays: 405, Total Stations: 16, Adds: 1 

BABY BASH Baby I'm Back (Universal) 969 +375 85526 2 4715 
FANTASIA Truth Is (J/RMC) 

Total Plays: 382, Total Stations: 36, Adds: 12 
ED OMARION 0 (Epic) 895 +118 102092 3 4113 

JOHN LEGEND Ordinary People (Columbia) e GWEN STEFANI f)EVE Rich Girl (lnterscope) 880 +39 100165 5 3312 Total Plays: 324, Total Stations: 23, Adds: 14 

CHINGY fIJANET JACKSON Don't Worry (Capitol) 863 +277 52006 2 4112 BROOKE VALENTINE í181G 801 & LIL' JON Girlfight (Virgin) 

TWISTA fIFAITH EVANS Hope (Atlantic /Capital) 850 +173 66373 4 3811 Total Plays: 234, Total Stations: 32, Adds: 10 

TRILLVILLE Some Cut (BME /WamerBros,) 850 +114 105161 6 2915 TWEAPONZ Mira Mira (Defiant) 

Total Plays: 230, Total Stations: 12, Adds: 1 

ED NIVEA fILIL' JON & YOUNGBLOODZ Okay (Jive /Zomba Label Group) 809 +124 72583 7 4614 
CAM'RON fIKANYE WEST & SYLEENA JOHNSON Down And Out 

O YOUNG BUCK Shorty Wanna Ride (lnterscopel 766 +20 87534 17 4010 (Roc-A Fella) /DJMG,' 

44 NINA SKY Turnin Me On (Next Plateau /Universal) 726 84 65329 4 3410 Total Plays: 209, Total Stations: 14, Adds: 5 

45 GUERILLA BLACK MARIO WINANS You're The One (Virgo) 703 -339 35047 11 3710 MIRI BEN -ARI fISCARFACE & ANTHONY HAMILTON 

Sunshine Ta The Rain (Universal) 
46 JAY -Z & LINKIN PARK NumblEncore (Warner Bros.) 665 36 66032 8 2110 

Total Plays: 202, Total Stations: 17, Adds: 0 

47 LIL' WAYNE Go DJ (Cash Money /Universal) 607 .166 85311 16 4910 
BABY Shyne On /Cash Money /Universal/ 

NELLY N Dey Say (Derrty /fo'Reel /Universal) 586 +114 63560 1 1510 Total Plays: 159, Total Stations: 43, Adds: 42 IDebut> 

44 49 EMINEM flOR. ORE & 50 CENT Encore (Shady /Aftermath / lnterscope) 550 -141 69888 11 2610 

42 50 CHINGY Balla Baby (Capitol) 548 -155 30539 20 4610 Songs ranked by total plays 

85 CHR /Rhythmic reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay 

week of 1/16 --/22. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied it total plays, the song with the larger increase in plays 

is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 

reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week 

increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AOH number. 

Average Quarter Hour Persons .tsed herein with permission from Arbitron Inc. (© 2005. Arbitron Inc.). © 2005, R &R, Inc. 

Station playlists for all R &R reporters 
are available on the web at 

www.radioandrecords.corn. 

Powergola 
The Leaders in Advanced Music Scheduling Software for Windows 98/MENT /2000/XP 

"Powergold offers us limitless options with scheduling criteria and has integrated with all our 
other systems seamlessly. The reliability, customer service, and support that the folks at 

Powergold have provided us have been exactly what any customer could ask for." 

Dan Turner, Vice President - SATELLITE 
Programming Services R A D I O 

Call us and we'll make it EASY for you to switch. 
Sales: 1- 800 -870 -0033: Support: 501 -821 -1123 

Download a free trial version at www.powergold.com 
info @powergold.com 
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January 28, 2005 CHR/RHYTHM/C 

61aleTlieMuSÍCcOm 
rlenna 

America's Best Testing CHR /Rhythmic Songs 12 + 

For The Week Ending 1/28/05 

Persons Persons Persons 
25 -34 Artist l ' TW LW Familiarity Burn 12 -17 18 -24 

CIARA fIMISSY ELLIOTT 1, 2 Step/Laface /Zomba label Group) 4.27 4.21 98% 24% 4.40 4.25 

MARIO Let Me Love You (J/RMG) 4.23 4.21 98% 27% 4.40 4.15 

LIL' JON & THE EASTSIDE BOYZ fIUSHER & LUDACRIS Lovers & Friends (TVTI 4.09 4.11 91% 21% 4.29 4.01 

50 CENT Disco Inferno (G -Unit /Shady /Aftermathllnterscopel 4.05 4.11 83% 13% 4.22 3.99 

EMINEM Mockingbird /Shady /Aftermathllnterscopel 4.03 4.08 83% 15% 4.13 4.02 

LLOYD BANKS Karma (lnterscopel 4.00 3.85 79% 18% 4.11 4.09 

DESTINY'S CHILD Soldier (Columbia/ 3.99 4.01 98% 32% 4.22 3.90 

LUDACRIS Get Back (Del Jam South/IOJMG) 3.99 3.99 90% 23% 3.92 4.07 

GAME f150 CENT How We Do (Aftermath /G Unit/lnterscopel 3.98 3.88 88% 18D/0 4.11 4.02 

TRICK DADDY Let's Go (Slip-NSlide /Atlantic) 3.97 3.83 94% 33% 3.95 4.06 

JA RULE fIR. KELLY & ASHANTI Wonderful (Murder /nc. / /DJMGI 3.97 3.95 91% 26% 4.14 3.91 

TERROR SQUAD Lean Back (Universal) 3.95 3.76 99% 49% 3.79 4.02 

ASHANTI Only gqurderinc,11DJMG) 3.94 3.93 91% 20% 4.14 3.92 

EMINEM lion. DRE & 50 CENT Encore (Shady /Aftermath /lnterscopel 3.93 4.00 94% 22% 3.99 3.92 

CIARA fIPETEY PABLO Goodies(Laface /Zomba Label Group) 3.90 3.89 99% 49% 3.93 3.90 

USHER & ALICIA KEYS My Boo(Laface /Zomba Label Group) 3.89 3.81 99% 54% 4.10 3.65 

NELLY f1TIM MCGRAW Over And Over (Derrty /Fo'Reel /Curb /Universal) 3.89 3.82 98% 47% 3.91 3.89 

ALICIA KEYS Karma (J /RMG) 3.84 3.91 86% 20% 3.85 3.76 

GUERILLA BLACK fIMARIO WINANS You're The One (I/kg/n) 3.82 3.88 58% 9% 3.74 3.83 

T.I. Bring 'Em Out (Grand Hustle /Atlantic) 3.76 3.83 74% 18% 3.82 3.92 

JA RULE fIFAT JOE & JADAKISS New York (Murderinc./IDJMG) 3.74 3.73 86% 21% 3.92 3.71 

DESTINY'S CHILD Lose My Breath (Columbia) 3.72 3.69 99% 48% 3.91 3.65 

SNOOP DOGG fIPHARRELL Drop It Like It's Hot (Doggystyle /Geffen) 3.71 3.79 99% 47% 3.85 3.70 

LIL' JON & THE EASTSIDE BOYZ fILIL SCRAPPY What U Gon' Do (TVTI 3.69 3.78 93% 29% 3.81 3.72 

JADAKISS IIMARIAH CAREY U Make Me Wanna (lnterscopel 3.69 3.84 78% 21% 3.80 3.54 

N.O.R.E. fININA SKY & DADDY YANKEE Oye Mi Canto (Roc-A- Fella /IOJMG) 3.56 3.56 90% 40% 3.61 3.54 

SNOOP DOGG Let's Get Blown (Doggystyle /Geffen) 3.51 52% 11% 3.20 3.52 

NB RIDAZ Pretty Girl /Upstairs/ 3.40 3.32 57% 15% 3.69 3.22 

4.15 

4.12 

3.84 

4.04 

3.96 

3.62 

3.75 

3.98 

3.87 

3.80 

3.80 

4.06 

3.64 

3.95 

3.69 

3.91 

3.86 

3.93 

3.97 

3.59 

3.67 

3.48 

3.50 

3.58 

3.70 

3.59 

3.77 

3.21 

Total sample size is 300 respondents. Total average lavorability estimates are based on a scale of 1 -5. (1= dislike very much, 5 = like very much). Total familiarity 
represents the percentage of respondents who recognized the song. Total bum represents the number of respondents who said they are tired of hearing the song. Songs 
must have 40% familiarity to appear on survey. Sample composition is based on persons 12 +. Persons are screened via the Internet. Once passed, they can take the music 
test based on the format/music preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants 
on the the Internet only. Rate TheMusic is a registered trademark of RateTheMusic.com. The RTMsystem, is available for local radio stations by calling 818477-5300. ` RaleTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. 

ARTIST: Brooke Valentine 

LABEL: Virgin 
By MINE TRIAS,:, ...date Editor 

Isn't it amazing what time can do 

to change a person? Houston na- 

tive Brooke Valentine started sing- 
ing when she was just a shy little 
fifth grader. Now the 19- year -old 

singer- songwriter snaps, "We 
'bout to throw them 'bows" in her 

debut single, "Girlfight." Valentine 

is making headway at Rhythmic, 
and she's already elbowing her 

way up the Urban chart, debuting 
at No. 44N this week. 

"Girlfight" is an aggressive party starter - then again, 

aren't all songs that have Lil Jon screaming the intro party 
starters? Valentine then takes the forceful nature of the Lil 

Jon -produced track -a rhythmic mosh pit of heavy beats 

vs. guitars -to the next level with assertive vocals. OutKast's 
Big Boi also drops a verse to give the cut some pimp juice. 

As for her upcoming March album, Valentine says, "Chain 

Letter takes you on a ride as you go through the different 
phases in your life." One of those phases is apparently dys- 
functional relationships. Valentine explores the darker re- 

cesses of her personality in "I Want U Dead" by imagining 
revenge on an ex -love - from condom sabotage to running 

his car off the road. 

Don't be skurred. Valentine, who co -wrote all the tracks 

on the CD, also includes several tracks dealing with the inno- 
cence of love. To gather these emotions into a single cohe- 
sive project, she turned to a bevy of producers, including 

Soul Diggas, Heatmakers, BloodShy, Bink and Tricky. "It was 

important that this album was an accurate reflection of me," 

says Valentine. "We worked with producers who didn't try to 

change that." 
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URBAN 
DANA HALL 
dha// aYOdioondrecords. com 

Bermuda's HOlT Spot 
A veteran programmer's homeland endeavor 

hat does a top Urban programmer in the No. 3 market do 
after he's been No. 1 consistently for, like, a gazillion 

books? If he's Elroy Smith, OM of Clear Channel/Chicago's Ur- 
ban properties - Urban WGCI -FM, Urban AC WVAZ (V103) and 
Gospel WGRB -AM - he adds one more station to his plate. But 
this one is in Smith's native country, Bermuda, and he's not only 
programming it, he's part owner. 

Not long ago many programmers' dreams may 

have included one day owning a radio station, but 
that's changed in the past nine years, with the 

wave of broadcast consolidation. Smith, howev- 
er, was able to realize that dream last summer, 

with two Bermudian partners. I spoke to Smith 
recently, and here, in his own words, is 

the inspiring story of HOTT/Bermuda and the 
immediate success of the station. 

The Dream 

When I started in radio 
in Boston, at an AM day - 
timer [WILD] with own- 
er Ken Nash, our hope 
was to one day launch a 
full-fledged FM Urban in 
the market. It almost hap- 
pened under Ken's lead- 
ership. When I think back 
to what we accomplished 
at that little station in a 

major market, that is what fueled my passion 
for radio. We might have been listening to the 
music in mono, but the desire and the com- 
mitment to be more and to be better were in- 

credible. 
Two years ago, when I was honored at the 

Salute to Excellence dinner in New York, I was 
approached by Scott Pearman and Glenn 
Blakeney, the two partners in a Bermuda sta- 
tion, to join their partnership. 

Elroy Smith 

They sent me an in -depth proposal, and it 
was very impressive. But, honestly, I'm a pro- 
gramming guy, and when I realized that the 
money they were talking about that needed 
to be laid out - that I would have to relin- 
quish all of my savings as a contribution - I 
started to step back. I had visions of my fam- 
ily being out on the street if this failed. Lucki- 
ly, a good friend said to me, `Elroy, that's why 
they have banks -to loan people money for 
business." 

The process went rather quickly after that. 
We had a meeting with the Bermuda Telecom- 
munications Committee in April 2004 to ask 
them to grant us a license. Now, keep in mind, 
they had not granted a new radio license in 
Bermuda for almost 20 years. There were 10 

members on the Telecommunications Board, 
but it was also a public forum, so the press was 
also there, as well as the station management 
of our main competition. 

We had to explain in detail all of our plans, 
from what the format would be to how we 
would present it to our lineup. It was insane. 
The GMs of the other stations were sitting 
there taking notes. Here, you keep everything 
top secret - not even your staff knows. 

But it gets even better. The newspapers re- 
ported our plans, detailing everything we 
were proposing, from the name of the station 
to the format, so that the general public could 
read about it. It was so bizarre for me, but it 

was also a learning 
experience. What was 
even more bizarre 
was that even though 
this was three months 
before we actually 
signed on, our com- 
petition didn't do 
anything to change 
what it was doing or 
take any of our ideas. 

We were granted the 
license six weeks later, 

and we immediately 
began the process of 
building the station 
from the ground up, 
which I had never been 
involved with before. 

THE GODFATHER OF SOUL James Brown visited Sirius 

Satellite Radio's New York City headquarters to talk about his book I Feel 

Good: A Memoir ofa Life in Soul. Brown also appeared on Sirius' Soul 

Revue, where he discussed his favorite songs. Seen here (l -r) are Sirius 

DirJR &B Programming B.J. Stone. Brown, and Soul Revue Format 

Manager Wayne Mayo. 
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We held a press conference to announce the sta- 
tion. It was the second- biggest story on the 
news that night, and the dip lasted six minutes. 
Have you ever heard of anything like that in 
the States? 

The Launch 

On Julys, 2004, HOTT 107.5 debuted in Ber- 

muda. This was after almost two months of 
buying equipment, hiring a staff and securing 
a location. The studios are housed in an old 
chicken restaurant in Hamilton. For the first 
couple of weeks all you could smell was fried 
chicken. Our landlord is the Bermuda Indus- 
trial Union. I told them that if they try to 
unionize the station, we're moving. 

We launched using a loop of Nelly's "Hot 
in Herre" that WGCI's DJ Phantom had cre- 
ated for me. We took Glenn's wife's truck (she 
was out of town that weekend), plastered it 
with HOTT logos and drove all around Ber- 
muda to promote the new station. The island 
had never seen or heard anything like this sta- 
tion. It was all new to them, which is what 
helped to create the excitement. 

Radio in Bermuda before had been more 
like public radio here. It was block -formatted 
and not very slick. You'd have a couple of 
hours when they played reggae, then anoth- 
er couple of hours for R &B. Our plan was to 
present a radio station that was straight up 
hip -hop and R &B programmed like a station 
you would hear in the States. 

H(31...r 
1075M 

''4 Play 
TheNN 

We also brought on Grady Moates, who 
was my engineer when I worked in Boston. 
He created a sound for the station using state - 
of-the-art technology. Listeners would call and 
say, "You sound like a CD," which we ended 
up using as an imaging drop. 

I left a few days after our launch, and by 
the time I was on the plane back to Chicago, 
our morning show drivetime was almost sold 
out of commercial inventory. It was an imme- 
diate reaction. 

,'.tll /llfllfliAí "£Æ9JPd4A' 

1 feel very satisfied that I 
was able to go back to my 

country, my home, and 

give something back. 

The Music 

Of course, there was some fine- tuning to be 
done. The population in Bermuda is only 
60,000, and 70% of that is black, but their time 
spent listening is like 50 hours a week. Early 
on, one of the complaints we got was that we 
played the same songs over and over, so I had 
to loosen up ourpowersa bit, let them breathe. 

We're also a lot more like a mainstream Ur- 
ban from 10 years ago. We can play Ludacris 
into Anita Baker, and the audience doesn't 

mind. We have a broader audience listening 
than a mainstream Urban here. 

We also noticed that BET is huge on the is- 

land, so anything played on BET would go 
over big on the station. BET had been their 
main source for new music in hip -hop and 
R &B. The hip -hop culture there is growing. 
Kids dress just like they do here, and they have 
the same appetite for the music. We really 
don't do any music research. I've been told 
that you can play what BET is playing, and 
the kids will respond immediately. It's really 
more gut programming, the way we used to 
do in the States before research. 

a/Ulli!!1ltiJ/ltf, 

We can play Ludacris 

into Anita Baker, and the 

audience doesn't mind. 

We have a broader 

audience listening than a 

mainstream Urban in the 

U.S. 

I here is a difference, however, in the cul- 
ture's tolerance for content. Culturally speak- 
ing, in Bermuda I would not be able to play 
songs that have strong sexual overtones, and 
spiritually, from a personal point of view, I 

would not want to. The power of the family in 
Bermuda is so intense, and the parents simply 
would not accept that kind of content. In fact, 
we were playing a Chicago artist named Teefa, 

and we got some flak from the listeners because 
it was a bit too suggestive for them. 

At the station, I have an Asst. PD /MD, Thao 
Dill, a 21-year-old music genius. He handles af- 

ternoons, and he came from the competition's 
television station. We also brought over Ms. 

Thang for nights. For middays, I have WGCI's 
Bioncé Fox voicetracking the show. When she 
came to the island for her "Welcome to Bermu- 
da" party, she was treated like a superstar. 

I also run a Saturday -morning show with 
WGCI's Tony Schofield, which is an entertain- 
ment- type show. In mornings, we decided to 
hire the island's most popular comedian and 
partnered him with a couple of radio folks for 
Bootsyand Company. 

Live Action 

We're already taking the idea of promotions 
to a whole new level in Bermuda. The first on- 
air campaign we did was Commit to Switch. 
I didn't want to attack the competition by 
name, so we just had listeners say, "I commit 
to switch to HOTT 107.5." Every caller in the 
first three months qualified for $1,075. 

Next we did a promotion to fly a winner and 
guest to Washington, DC to see Usher live in 
concert. Then we sent winners to Chicago to see 
the Jay -Z and R Kelly show. Nothing like that 
had ever been offered before on radio there. 

We've also started to do shows, bringing 
artists to the island. Previously, the biggest 
thing was the BET Jazz Festival, held once a 
year. Last year they had Anita Baker and Kin- 
dred. We brought in Yolanda Adams and Dar- 
ius Brooks. This weekend we're bringing in 
Mario. Never before have so many acts come 
through Bermuda. 

I believe in compensating the acts for their 

Continued on Page 38 
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January 28, 2005 
ARTIST TITLE LABEL(S) 

TOTAL 1- TOTAL WEEKS ON TOTAL STATIONS( 
PLAYS PLAYS AUDIENCE CHART ADOS 

00) 

POWERED 
11EDIABASE 

MARIO Let Me Love You (J /RMG) 4260 

IA' JON & THE EASTSIDE BOYZfIUSHER & LUDACRIS Lovers & Friends (TVT) 4133 

DESTINY'S CHILD Soldier (Columbia) 4047 

CIARA fIMISSY ELLIOTT 1, 2 Step (Laface /Zomba Labe /Group) 3471 

T.I. Bring 'Eno Out (Grand Hustle /Atlantic) 2898 

GAME (150 CENT How We Do (Aftermath /GUnitífnterscope) 2652 

SNOOP DOGG fIPHARRELL Drop It Like Its Hot (Doggystyle /Geffen) 2549 

50 CENT Disco Inferno (GUnit /Shady /Aftermathlinterscope/ 2512 

LUDACRIS Get Back (Del JamSouth /(DJMG) 2450 

TRILLVILLE Some Cut (BME /Warner Bros.) 2314 

FANTASIA Truth Is (J /RMGI 1962 

JOHN LEGEND Ordinary People (Columbia) 1924 

ASHANTI Only U (Murder/nc./ /DJMG) 1892 

JA RULE fIR. KELLY & ASHANTI Wonderful (Murder/nc./ /DJMG) 1855 

LLOYD BANKS Karma (lnterscope) 1696 

OMARION 0 (Epic) 1684 

NIVEA fILIL' JON & YOUNGBLOODZ Okay (Jive /Zombalabel Group) 1652 

JADAKISS fIMARIAH CAREY U Make Me Wanna (lnterscope) 1636 

JA RULE f /FAT JOE & JADAKISS New York (Murder /nc./IDJMG) 1468 

SNOOP DOGG Let's Get Blown (Doggystyle /Geller) 1392 

UL' JON & THE EASTSIDE BOYZ fILIL SCRAPPY What U Gon' Do (TVT) 1343 

USHER Caught Up (Laface /Zomba Label Group) 1287 

ALICIA KEYS Karma (J/RMG) 1269 

T.I. You Don't Know Me (Grand Hustle /Atlantic) 1215 

LIL' WAYNE Go DJ (Cash Money /Universal) 1200 

TYRA Country Boy (GG &LI 1198 

FABOLOUS Baby (At/antic) 1180 

TWISTA fIFAITH EVANS Hope (Atlantic /Capitol) 1081 

YOUNG BUCK Shorty Wanna Ride (Interscope) 948 

USHER & ALICIA KEYS My Boo (Laface /Zomba Label Group) 937 

CHINGY f /JANET JACKSON Don't Worry (Capitol) 884 

TRICK DADDY Sugar ;Gimme Some) (Slip-IV-Slide/Atlantic) 833 

TRICK DADDY Let's Go (SlipNShde /Atlantic) 790 

JENNIFER LOPEZ Get Right (Epic) 702 

BODY HEADBANGERS f /YOUNGBLOODZ I Smoke, I Drink (Universal) 620 

FABOLOUS Breathe (Atlantic) 617 

GUERILLA BLACK ((MARIO WINANS You're The One (Virginl 601 

MARIAN CAREY Its Like That (island //DJMG) 556 

RAZAH Feels So Good (Virgin) 495 

AMERIE 0leThing (Co/umbra/ 484 

TANGO fIDAVID BANNER & BONE CRUSHER Wobble And Shake It (Virgin) 463 

NELLY f /TIM MCGRAW Over And Over (Derry /Fo'Reel /Curb /Universal) 452 

URBAN MYSTIC Long Ways (Sobel 423 

BROOKE VALENTINE fIBIG BOI & HL' JON Girlfight (Virgin) 417 

BABY Shyne On (Cash Money /Universal/ 408 

MIKE JONES StillTippin' (SwishaHouse /Asylum /WMG) 386 

NELLY Na nana -na (Derrty /fo'Reel /Universal) 384 

CAM'RON fIK. WEST & S. JOHNSON Down And Out (Roc-A- fella/IDJMG) 373 

SLIM THUG Like A Boss (Boss Hogg) 358 

50 CENT Candy Shop ( Shady /Aftermath /lnterscope) 341 
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MOST ADDED` 
ARTIST TITLE LABEL1S 

MARIAH CAREY It's Like That (Island //DJMG) 

ALCHEMIST fININA SKY Hold You Down (Koch) 

K YOUNG Happy Together (Treacherous) 

ALL STARS Do Whatcha Do (Universal) 

CAM'RON fIKANYE WEST & SYLEENA JOHNSON 

Down And Out (Roc-A-fellal /DJMG) 

TWEET MISSY ELLIOTT Turn Da Lights Off !Atlantic! 

YOUNGBLOODZ f /YOUNG BUCK Datz Me 

iSo So Def /Zomba Label Group! 

BABY Shyne On (Cash Money /Universal/ 

MOST 
INCREASED PLAYS 

ARTIST TITLE LABELIS) 

FANTASIA Truth Is (J /RMGI 

50 CENT Candy Shop (Shady /A ftermathllnterscope) 

AMERIE One Thing (Columbia) 

GAME f150 CENT How We Do (Aftermath /GUnitllnterscopel 

USHER Caught Up (L aFace/Zomba Label Group) 

JENNIFER LOPEZ Get Right (Epic) 

TRILLVILLE Some Cut (BME /WarnerBros.) 

NIVEA f /LIL' JON & YOUNGBL00DZ Okay 

(JivelZomba Label Group) 

TWEET MISSY ELLIOTT Turn Da Lights Off (Atlantic) 

BROOKE VALENTINE fIBIG B01 & LIL' JON Girlfight (Virgin/ 

NEW & ACTIVE 
TWEET MISSY ELLIOTT Turn Da Lights Off (Atlantic) 

Total Plays: 282, Total Stations: 40, Adds: 7 

GERALD LEVERT One Million Times (Atlantic) 

Total Plays: 282, Total Stations: 18, Adds: 0 

MIRI BEN ARI fISCARFACE & ANTHONY HAMILTON 

Sunshine To The Rain !Universal) 

Total Plays: 252, Total Stations: 24, Adds: 2 

RAHEEM DEVAUGHN Guess Who Loves You More 

(Jive /Zomba Label Group) 

Total Plays: 204, Total Stations: 12, Adds: 2 

TORI ALAMAZE Don't Cha (Universal) 

Total Plays: 186, Total Stations: 8, Adds: 0 

ALCHEMIST f /NINA SKY Hold You Down (Koch) 

Total Plays: 179, Total Stations: 23, Adds: 22 

TRU Where U From? (New No Limit/Koch) 

Total Plays: 164, Total Stations: 22, Adds: 4 

BEANIE SIGEL Feel It In The Air (RocAFe //a //DJMG) 

Total Plays: 156, Total Stations: 23, Adds: 3 

SLY BOOGY fIJAGGED EDGE If U Got Crew (J/RMG) 

Total Plays: 134, Total Stations: 21, Adds: 1 

ALL STARS Do Whatcha Do (Universal) 

Total Plays: 81, Total Stations: 9, Adds: 8 

Songs ranked by total plays 

ADDS 

58 

22 

13 

8 

7 

6 

5 

TOTAL 

PLAY 

INCREASE 

+426 

+336 

+334 

+325 

+292 

+249 

+237 

+233 

+230 

+227 

69 Urban reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Netvorks. Songs ranked by total plays for the airplay week of 
116-1/22. Bullets appear on songs gaining plays or remaining flat from previous week. It two songs are tied in total plays. the song with the larger increase in plays is placed 
first. Songs below No. 20 are moved to recurrent atter 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each reporting 
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week increases 
in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average 
Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005. Arbitron Inc.). © 2005. R &R. Inc. 

Station playlists for all R &R reporters 
are available on the web at 
www.radioandrecords.com. 

1 

9 

"Truth Is" 

TRUE RESEARCH@ 
WKYS WQUE WJBT WGCI 
WPEG WQBT WWDM & more 

R &R Urban Mainstream: e Billboard R &B Hip Hop Monitor: 16* 
R &R Urban Adult: © Billboard Adult Monitor: 5* 

- nun>IEtvcE 

J)5THE VIDEO HAS MADE IT'S WAY ON THE 106 &PARK COUNTDOWN 
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r'ateTheMasÍCwcOm 

nrnwlr 

Artist Title (Label) 

America's Best Testing Urban Songs 12 + 
For The Week Ending 1/28/05 

TW 

CIARA RM. EWOTT1 ,2 Step (Laface/Zomba Label Group) 4.22 

MARIO let Me Love You (J /RMG) 4.21 

ill' JON & THE EASTSIDE BOYZ_ Lovers & Friends (7,77 4.19 

50 CENT Disco Inferno 16- Unit /Shady /Aftermathllnterscope) 4.17 

GAME fI50 CENT How We Do (AftermatWG- UniUlnterscope) 4.09 

USHER & ALICIA KEYS My Boo (La facelZomba Label Group) 4.04 

T.I. Bring 'Em Out (Grand HustlelAtlantic) 4.04 

DESTINY'S CHILD Soldier (Columbia) 4.03 

LUDACRIS Get Back (Bel JamSouth/IDJMG) 3.97 

LLOYD BANKS Karma (lnterscopel 3.97 

SNOOP DOGGfRHARREII Drop h Lie h 's Hot lDeggysryéfefci 3.96 

ASHANTI Only U (Murder /nc.//DJMG) 3.91 

TRICK DADDY Lets Go (Slip-N-Slide /Atlantic) 3.88 

FABULOUS Breathe (Atlantic) 3.87 

JA RULE fIRKE11Y & ASHANTI Wonder))afride /nc aktiG/ 3.85 

JA RULE fIFAT JOE & JADAKISS New York (Murder 3.85 

FABULOUS Baby (At /antic) 3.84 

ALICIA KEYS Karma &JIRMG) 3.83 

LIL' JON & THE EASTSIDE BOY2_. What U Don' Do (TV77 3.82 

JADAKISS fIMARIAH CAREY U Make Me Wanna (lnterscopel 3.76 

GUERILLA BLACK ffMARIO WINANS You're The One (Virgin) 3.75 

SNOOP DOGG Let's Get Blown(OoggystylelGeffen) 3.74 

NNEA IIJL' JON & YOUNGBLOODZ Okay Láie7maaLdriarel 3.74 

YOUNG BUCK Shorty Wanna Ride (lnterscopel 3.73 

FANTASIA Truth Is (J /RMGJ 3.73 

LIL' WAYNE Go DJ (Cash Money /Universal) 3.56 

OMARION D (Epic) 3.45 

TRILLVILLE Some Cut (BMEIWarner Bros.) 3.44 

JOHN LEGEND Ordinary People (Columbia) 3.42 

Pers. Pers. Pers. 

LW Famil. Burn 12 -17 18 -24 25 -34 

4.14 97% 28% 4.01 4.05 3.88 

4.32 98% 30% 4.12 4.14 4.03 

4.28 90% 20% 4.11 4.21 3.76 

4.21 81% 13% 4.12 4.06 4.30 

4.16 85% 19% 4.07 4.00 4.29 

4.10 99% 54% 4.02 4.19 3.37 

3.95 74% 12% 3.92 3.98 3.70 

4.03 99% 34% 3.92 4.11 3.23 

4.13 91% 24% 3.96 3.94 4.03 

3.96 78% 18% 3.84 3.85 3.80 

4.02 98% 47% 3.98 3.99 3.94 

3.93 92% 27% 3.88 3.93 3.67 

4.02 93% 34% 3.76 3.81 3.59 

3.90 88% 36% 3.85 3.76 4.16 

3.98 93% 34% 3.84 3.93 3.48 

4.06 85% 25% 3.84 3.83 3.88 

51% 7% 3.80 3.87 3.62 

4.08 89% 26% 3.91 4.02 3.52 

3.92 90% 26% 3.82 3.81 3.88 

3.95 79% 24% 3.74 3.69 3.90 

3.69 58% 9% 3.82 3.81 3.87 

3.85 64% 12% 3.82 3.80 3.87 

3.78 43% 7% 3.77 3.69 4.00 

3.82 80% 26% 3.72 3.70 3.81 

3.55 54% 9% 3.78 3.93 3.23 

3.83 83% 33% 3.46 3.39 3.73 

3.49 50% 14% 3.35 3.56 2.77 

40% 11% 3.48 3.51 3.40 

43% 12% 3.49 3.49 3.50 

Total sample size is 301 respondents. Total avenge tavorability estimates are based on a scale of 1 -5. (1 =dislike very much. 5= like very 

much). Total familiarity represents the percentage of respondents who recognized the song. Total bum represents the number of 
respondents who said theyare tired of healing the song. Songs must have 40% familiarityto appear on survey. Sample composition is based 

on persons 12 +. Persons are screened via the Internet Once passed, they can take the music test based on the format/music preference. 

RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the 

Internet only. RateTheMusic is a registered trademark of RateTheNuslc.com. The RTM system, is available for local radio stations by 

`calling 818.377 -5300, RateTheMusic.com data Is provided by Mediabase Research, a division of Premiere Radio Networks. 

Bermuda's HOTT Spot 
Continued from Page 36 

their time. These aren't freebie shows cour- 
tesy of the labels. Before they might not have 
gone out of their way to come here, but now, 
with HOTT on the air, any show that comes 
here will be that much more successful. 

Also, whenever we bring in an inter- 
national act, we have to put a local group 
on the show as an opener. Because of this, 
we've been able to really dig in to the thriv- 
ing music scene here. We make a point of 
supporting the acts that we put on shows. 

Thus far, our biggest event has been 
the Bermuda Idol show. We sold out the 
initial venue in 45 minutes and had to 
make arrangements to move it to a larger 
venue, which also sold out. It was so large 
that Glenn came up with the idea to offer 
it as a pay -per -view show for cable. 

High Impact 

We don't have Arbitron here, but we 
do have the Bermuda Omnibus Survey. 
In the third- quarter 2004 report, which 
was the first three months we were on, 
HOTT 107.5 soared to No. 1, with 27% of 
all listeners. The competition - the for- 
mer No. 1 station - dropped to 19%. 

I've learned a different side of the busi- 
ness in this endeavor. I've always been in 
programming, but now I see the bigger pic- 
ture. How are we going to pay the bills? 
How can we make the clients happy? I was 
told early on that 80% of all new businesses 
fail. That struck me as very high. I want to 
be sure that this business is in the other 20%. 

I also feel very satisfied that I was able 
to go back to my country, my home, and 
give something back - The fact that the own- 
ers of this radio station are all from Ber- 
muda makes a difference to the listeners. 
We're not a foreign company coming in. 

I have to thank my bosses at Clear 
Channel, too, for being so understanding 

In the third -quarter 2004 
Bermuda Omnibus Survey, 

which was the first three 

months we were on, HOTT 

107.5 soared to No. 1, 

with 27% of all listeners. 

and supporti\ e. I've told them from the be- 
ginning what I was trying to accomplish, 
and they've done nothing but encourage 
me - from Tom Owens, Clear Channel's 
Sr. VP /Programming, to [Clear Channel 
VP /Urban Programming] Doc Wynter to 
my boss [Clear Channel /Chicago Regional 
VP /GM], John Gehron. They also know 
that the properties in Chicago are still my 
primary concern and focus. 

I'm so grateful for the support from my 
staff and the company that I will continue 
to put my heart and soul into the Chicago 
stations while at the same time following 
my dream. 

Tolisten to HOTT lire,go towww,hott1075.bm. 

REPORTERS 
Stations and their adds fisted alphabetically by market 

WJIZ Albany. GA 
PO,MD. Jamm:n Jay 

17 JCHNLEGEND 
) 1N'EPT MASSY ELLIOTT 
6 BOW ING11000 
6 SMDOPOD"+G 

WaIVNbaTty, GA 
OM N knee 

bABR 

WAJLA6ary, NY 
PO:SaaarMa 
APO Weigh WOmaa 
12 6LAMEIGgEY 

SLY BOWY WAGGED EOGE 

ItBCF/Aeandria, to 
PD: Denim Thus 
45 MARIO 
35 ALL SCOTT 
30 50 CENT 
25 DIME 650 CENT 
0 KvOUNG 

KWG/Mesandria. LA 
OMITO: Jay Stevens 
MO Watt Hanplon 

5 K'OUNG 

WHTNANada, GA' 
P0: Jens Suhle B 

APO: wake SKamrN 
MD: Ramona (harem 
1f TERRORSOU4^ 

MNIIMCAa.. 

WVff/AUanta. GA' 
PD: Tory Brom 
MD: Tma toe 
No Adds 

WFXNAuguse, GA' 
OWPD: Rn home 
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0 R Neal 

WBOT/Boston. MA' 
PORAO; Lama/ ; LBO;' Robinson 

WBLKButIaID. NY' 
PO MO CmrsFeY,Nlds 

WWwc Charleston. SC' 
OM PO erry Bane 
MD Yon, Rede 

WPEG ChadOtle' 
Tern 

MD Teen CÓ_ 

WJTT /Chananooga. TN' 
PO Keith landecher 
M0. Maagg CMCMr 
12 MMIMCAREY 

KY]ING 
NCIEMISTVNINASKY 
ALL STARS 

WGCl/Chicaaggaa 11 

As AIOOsa 
S ALCHEMIST NINA MC 

FANTASIA 
BOBBY VAL ENTINO 
SOLENT 

WPWX/ChEcago, G' 
PO Jay AMA 
MD: BMWs McDowell 

MARINE CAREY 

WIZFAincinnab, OH' 
PO -. 

Tern Thoma 
No: Greg Wllhams 

WENZ/Cleveland, OH' 
(MAYO: Kim Johan 
MO: Eddie Bauer 

3 CM' E_'.' auVvE WEST. 

WHXT/COlumbia, Sc. 
PD: Puns Connors 
MO Bill Black 
M0: SMnú Mincie 

3 MAñIAr CAPI 
AICHEMIST(NINASAY 

WXBTJCalumbla, SC' 
OM: U MARS 
PDaIb. 

2:I1WEErMa ELLIOTT 
MARIAN CAREY 

WFXE,Columhus. GA 
OM Cnerlt Davis 
PD MD Manuel Soul 

WMSUColumbus. MS 
UMPO James Alexander 
MO'. Shawn Young 

WM( Columbus. OH' 
PO Paul Strong 
MD Wane, Steven, 

KKDADallas, TX' 
POND Skip Cnealnam 

WOTJ Detroit. MI" 
Po Scud, 

WJLB D9N011. MI' 
PO KJ Ho idar 
APO TAD Ma sKeller 

WJJNDothan, AL 
0M JR Wilson 
PO MD Tony Blatt 

WZFXTayeSenille. NC' 
OM Mac Edwards 
KIND JET Anderson 
APO Mike Tech 

WYNN/Florence. SC 
OM: Man Scurry 
PD Gerald Mcswaln 
MD. Pam Jordan 

WTMGiGainesaille. FL' 
POND: Scpn Hinds 
APO: Terence Brom 
21 1.1AaAH LAYE:. 

'- AMSI'ONDA 
K YOUNG 

WIKSIBremMee, NC' 
POAO: Bk. attend 

JENNIFER TOPEZ 

WJMZJGreenville. SC' 
0M: Tony Fields 
APO: Karen Bland 
MD: Mug Davis 
N. Abs 

WPHHMareord, CT' 
POnND: *label Maguire 
21 ALCHEMIST ", :.. S+1 
It MARIAN CAREY 

KYOAG 

WEUPMantsville. AL' 
OM'. Steve Muny 
PO Big Ant 
MO Jaye Daniels 

WHRP Huntsville. AL' 
PO TAO Phillip David Martin 
el EAHO. OLA 
6 IAMIAH GAPE, 
2 180 

WJMWadoon, MS' 
DIM She Mason 

APO: Mb MM. 
7 MARIAN CAREY 

SAPS 

WRAC/Jackson, MS' 
P0: Sow Posa 
22 ALL STARS 
IB -OHNLEGEND 

WAWICAAEY 
TARET MISSY ELLIOTT 

WJ8T /Jadaolwille, R' 
OM: Gail Austin 
PD a Wiz 

r.,,.aBi.w 

KPRSXansas City, M0' 
OM Andre Carson 
PO MD Myron Fears 

KIIZXIIIeen. TX 
0'A TimTcmas 
PO MO TneBaby Smer 

KRRO/Lalayette. LA' 
PO. AMO Kiki Cain 

lUMA /Lake Charles. LA 
OM. Bryan Taytar 
POMO. Lok Thomas 
APO Gina Cock 

KZWAAake Charles. LA 
0M: Antony Barlee 
PO -. Funk Tray 
MD Tammy Tousanl 

WOHHAansing, MI' 
POMO: Brant JOIm n 

I- MARINE CAREY 
2 TANGO EDAVID BANNER 6 BONE 

CRUSHER 
ALCHEMIST 
Id 

CHINA SKY 

KJMZLawMn. OK 
SMPO Terri Monday 
APO Tony Tone 

REMO: Jay 

'LNGBLOpCZIvOJ::GB:JLN 
q 

KIPRAIDIe Rock, AR' 
AMPO: Joe eater 

E SuFIAN CAREY 
K JSG 

S7API 
SAN ;EL 

KKBT/Los Angeles. CA' 
M0: Tawala Sham 

2 TRICK DAP , 
MAFIMCARES 

WG2BAmbvllle, KY 
P0: MM Gam 
MD: hall Iberian 

2 HARM CAREY 
BMY 

WFXMAAacon. GA 
OM PO Ralph Meacham 

GC '.: 
.YOUNG 

WIBB/MaCOA GA 
P0/111): OM : M When 

7 TVAS1AVFM1I EVANnS 

5 BROOKE VALENTINE 1131G B014. LIL'JON 
2 KYOUBG 

WMKSMacon, GA 
01.1 Inn Silvers 
PO 7413 Brian Pas 

WHRIGMemphis, TN' 
PO: Hale Bell 

APO/MO: Oman Sleet 
TWEET MM5SV ELLIOTT 
WPM CARP' 
K YOUNG 

WEDRMiami, FL' 
POMO. Cednc xo11w301 

WMIBIMiami, FL' 
DM Rob Roberts 
PO Dian Sumrrlet 
MO cola -Lanf Kinheeph 

WKKV,Milwaukee. WI 
PO Doc love 
MO Bailey Coleman 

WBLXMOhBe, AL' 
POSED Myronda Reuben 

KRW/Manme. LA 
Po :CA Collins 

Mn 

WOAI/Mydle Beach. SC 
OM: Dare Solomon 
PO: Kenny Smoov 
MD: W ylcioa 
40 GAME t50 CENT 

30 
IVGOLIL'J]A 6 YOJNOBL000Z 

10 FABD.WS 
5 DAs 

WUBLNashville. TN' 
PO/MO: Pamela Miese 

' +0,,GBLONCV 
I YOJKG pL)eu 

BIAS :E SIGEL 

KNOU/New Orleans, LA' 
PO: AMMO MMaa 
13 NAME 
2 MMKMBEREY 

CMAAONIAAm'E WEST .. 

Orleans, u' 
PD:IM4ala Wann 
a6 LARCAREY 

BVWPNNeW York, NY' 
PU: WWI Samba 
APO Mala Wes 
MD Me MaKIPa 
25 ALCHEMIST MENA SKY 
3 MMWICMEY 

WOMMlablk, VA' 
OMTD: Ert Mwknn 

6 Maim 
ALDEMbi woo SKY 

WWINAIorek, VA' 
PD: Perish amo 
SD: Pen Ceteme 
N MMIMCAREV 

1 ALC E MBA SKY 
TWEET MASS' E3110TT 

yDNA/Omaha 

EE' 

1 wow CAREY 
10 ALCHEMISTLINASKY 

2 PIIBIAL6lIL'JaM 
HYPING 

MJSLJPMNdelphM, PA' 
HF ld Yeho 
APO: Kul= Pesas 
21 TWTSTAWAED EVANS 
3 TI 

2 MBdOUS 
MARINE GREY 

WAMOJPiMMbulgh, PA' 
WPM Genie het Ca5 
MO: Ruh WIN 
22 MMMHCMEY 
19 ALICIA KEYS 

1 RAHEEM DEVAJGIN 
ALCHEMIST MAJA SKY 
GRIMM MYSTIC 

WOOHRIaIMph, NC' 
PD:pyaaaa 
MD: SMMn Alauww 

5 MMIMCARE 

;FABOl01N5 srrooplJacc 

WBTJmichmond. VA' 
PO: Aaron Mawell 
WOMB: Mike Street 
21 ALCHEe.' v SA SKY 

WCOX/Bichmend, VA' 
PO MO Reggie Baker 

WDKX/ROthester. NY' 
OMPO: Andre Martel 
APO: Jim Jordan 
MD'. Tang Scenes 

..NA SKY 

CAMP OH WAWA WEST... 

WTIIJSaglnaw, Ml 
PO/MS: tome Meo 

Music Choke HAB -Hip Hep/ 
Satellite 
OMPD: Dama Menu 
1' 7P.1 t50 CENT 

Musk Choke Rap/Satellite 
NM Demon Whim 
Me. Janie 'Di Mum" names 

LUOAPaS 

Sirius HotJamrJSatHINe 
eM Gamine 
PO: Taw SIM 
MO: heap Chinn 

50 CENT 41 

5 CASSIm' 
18 FTWIME J. MARY BASH 
15 KELLY 
15 HIVM KIT JON &YWNGBL00o2 
15 BROOKE VALENTINE P&G BD16 LIL'JON 
u BOaYVALENTINO 
9 BONEBEOTNERS 
2 TRIGODAODY 

XM Raw/Satellite 
PO: trio G. 

OS DOOR DIE 
20 ALL STAGS 

'9 
COOL MIR 

9NM 

XM The City/Satellite 
PO Lisa M. leery 
MO'. DJ Kclusm 
21 MARIAN CAREY 

ALCHEMIST MINA SKY 

KBTT LA' 
PM: him b 
24 MARIMGREY 
2 ALL STARS 

URBAN MYSTIC 

>LCHOUNG E/AST NONA SITY 

MKS/Shreveport, LA' 
OMTO Omen Wins 

7 MMIMfAREV 
8 MIMBEN.ARIESCARFACE 
5 lI1CKDADDY 

ALI STABS 

IoAU51LT.repal, LA' 
PB: M WattR 

8 MMIMGREY 

KAR/St- Louis, MO' 
OM: ChM ARM; 
HI:DMYHSbM 

7 BROdtEVALEmNEtO'S?_ s. _ 

1 JENNIFER LOPEZ 
MARIAN CAREY 

WM/Tallahassee, FL 
PO: Dale MM 
APe: Yaaaa Jerome 
55 MAGN:OIUTCHEG 
54 BODYHEIDBABGERSI'CUNGBLOOOZ 
47 rANTASA 
43 TBEJLDADDY 
40 TBICKOADDY 
39 AJJTHOmHAMILTON 

22 
28 

SNLpPDOGO 
22 MVGtLIL JON & Y002GBL0002 
16 50 CENT 
13 YING YANG TWIA6 
13 !SHER 
10 TWEET OMISOS ELLIOTT 

WELD/Tallahassee, FL 
OM: MAMOa O Dam 
PD: a M Wald Foos 
AMMO: Jay Blae 

6 Pneuct.1 L JON 
5 WRIARCMEY 

MJnRKpgW 
R' 

PO: Ron "bmaa" ShpaG 
MO: amen ROMan 

3 NAEME 
N25 

WIMPampa R 
OMPO: Lan 

eo _homy 
1LDIEVERY 

W.uCRoleeo, OH' 
PO: CERTA. BUBE 
I- MARIAMCMEY 

2 YD 0 00pZtvgJr.S BUCK 
MI SKi- 

KYOLNG 

WKYSAVashington. OC' 
Ph DarrylHuüaby 
MD. P.SleW 

L 

WJKS/Wilmtngton, DE' 
PO- Tony G.aaroM 
MD: MBno.I MOO. 
ì MAP. CAREY 
4 HIVGIhIL JCn & VouNGBL000Z 

CHINO, GANS JACKSON 

WMNXBWilmirglal, NC 
PM: MM Mauer 

5 USHER 
5 BABY 
5 MARINICAREY 

Note: For complete 
adds, see R &R 

Music Tracking. 

POWERED 
iEDIABASE 

'Monitored Reporters 
98 Total Reporters 

69 Total Monitored 

29 Total Indicator 

Did Not Report, Playlist 
Frozen (2): 
WEASSavannah, GA 
WZHT/Montgomery, AL 
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January 28, 2005 
ARTIST TITLE LABEL,S 

TO-A. 
o-1 `S PLAYS 

'DIAL 
AvDIENCE 

WEEKS ON 
CHART 

TOTAL STATIONS/ 
ADDS 

LALAH HATHAWAY Forever, For Always, For Love (GRP /VMG) 1126 +58 99812 19 5010 

JILL SCOTT Whatever (HirldenBeach/Epic) 1089 +11 113894 11 4910 

ALICIA KEYS fITONY, TONI, TONE & JERMAINE PAUL Oiary (JIRMG) 1084 -17 138511 32 3910 

ANITA BAKER How Does It Feel (B /veNate /Virgin/ 1044 71 106981 15 5010 

FANTASIA Truth Is ( JIRMG) 968 +269 118020 7 4712 

GERALD LEVERT One Million Times (At /antic) 965 +30 75311 13 5010 

PATTI LABELLE & RONALD ISLEY Gotta Go Solo (De1Sou / /IUJMG) 942 -70 82489 24 4510 

LUTHER VANDROSS Think About You (J /RMGI 852 +14 127885 60 4410 

JOSS STONE Spoiled (S.Curve /Virgin) 762 +2 78074 17 4710 

ANITA BAKER You're My Everything (Blue Note /Virgin) 760 -13 80685 29 4510 

T. MARIE fIG. LEVERT A Rose By Any Other Name (Cash Money /Universal) 759 112 58976 19 4310 

BRIAN MCKNIGHT What We Do Here (Motown /Universal) 744 .192 79751 29 4710 

PRINCE Call My Nanie (Columbia) 719 +2 109767 35 4010 

MARIO Let Me Love You (J /RMGI 695 +349 113526 5 1013 

USHER & ALICIA KEYS My Boo (Cal-ace/Zomba Label Group) 616 120 88162 16 3510 

O'JAYS Make Up (Music World /SRG) 553 +15 44400 15 2911 

NORMAN BROWN I Might (Warner Bros.) 489 -8 31743 19 2910 

BRIAN MCKNIGHT Everytime You Go Away (Motown /Universal) 485 +64 50485 5 4112 

BOYZ II MEN You Make Me Feel Brand New (MSM /Koch) 431 +3 29204 9 3311 

EARTH, WIND & FIRE fIRAPHAEL SAADIQ Show Me The Way (Sanctuary/SRG) 393 -14 31756 11 2610 

ANGIE STONE 1 /ANTHONY HAMILTON Stay For Awhile (J /RMG) 365 -19 28558 8 2710 

NELLY My Place (Derrty /fo'Reel /Universal) 341 69 31503 19 1110 

KEM I Can't Stop Loving You (Motown /Universal) 338 +168 34117 2 3819 

ALICIA KEYS Karma (J /RMG) 314 .17 38227 8 2611 

JOHN LEGEND Ordinary People (Columbia) 257 +11 42658 3 712 

QUEEN LATIFAH fIAL GREEN Simply Beautiful (Vector) 251 -12 16768 10 1810 

RUBEN STUDDARD I Need An Angel (J /RMG) 232 -14 10434 10 2010 

TINA TURNER Open Arms (Capitol) 214 +73 15088 1 3014 

KENNY G. fIEARTH, WIND & FIRE The Way You Move (Arista/RMG) 187 +38 7280 1 2113 

LEDISI fIBONEY JAMES My Sensitivity (Gets In The Way) (GRP /VMG) 182 +48 12463 1 2011 

56 Urban AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 
of 1/16 -1/22. Bullets appear on songs gaining plays or remaining flat from previous week. It two songs are tied in total plays, the song with the larger increase in plays is 
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week 
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AOH number. 
Average Quarter Hour Persons used herein with permission from Arbitran Inc. (© 2005, Arbitron Inc.). © 2005, R &R, Inc. 

NEW & ACTIVE 
BAR-KAYS Glad You're My Lady (JEA Music) 

Total Plays: 120, Total Stations: 8, Adds: 0 

GERALD LEVERT So What (If You Got A Baby) (Atlantic) 

Total Plays: 109, Total Stations: 36, Adds: 32 

N2U Issues (Virgin) 

Total Plays: 87, Total Stations: 10, Adds: 1 

RAHEEM DEVAUGHN Guess Who Loves You More (Jive/Zomba Label Group) 

Total Plays: 84, Total Stations: 7, Adds: 0 

CARLTON BLOUNT Acting Like You're Free (Magnate') 

Total Plays: 69, Total Stations: 7, Adds: 0 

MICHAEL B. SUTTON Nobody (Little airy) 
Total Plays: 67, Total Stations: 10, Adds: 1 

SAMSON Atmosphere (Five Eight's) 

Total Plays: 66, Total Stations: 9, Adds: 2 

RAHSAAN PATTERSON Forever Yours (Artistry Music) 

Total Plays: 10, Total Stations: 16, Adds: 16 

Songs ranked by total plays 

POWERED 
11EDIABASE 

MOST ADDED' 
ARTIST TITLE LABELS) ADDS 

GERALD LEVERT So What (If You Got A Baby) (Atlantic) 32 

RAHSAAN PATTERSON Forever Yours (Artistry Music) 16 

KEM I Can't Stop Loving You (Motown /Universall 9 

TINA TURNER Open Arms (Capitol) 4 

KENNY G. f /EARTH, WIND & FIRE The Way You Move (Arista /RMG)3 

MARIO Let Me Love You (J/RMGL 3 

FANTASIA Truth Is (JIRMGI 

BRIAN MCKNIGHT Everytime You Go Away (Motown/Universal) 

SAMSON Atmosphere (Five fight's) 

JOHN LEGEND Ordinary People (Columbia) 

MOST 
INCREASED PLAYS 

ARTIST TITLE LABEL(S) 

2 

2 

2 

2 

TOTAL 

PLAY 
INCREASE 

MARIO Let Me Love You (JIRMG) +349 

FANTASIA Truth Is IJ /RMG) +269 

KEM I Can't Stop Loving You (Motown /Universal) +168 

BEBE WINANS I Have A Dream (Bull Waters /TMG) +155 

RUBEN STUDDARD Sorry 2004 ( JIRMG) +84 

FANTASIA Baby Mama (J /RMGI +81 

LIL' WAYNE Go DJ (CashMoney /Universal) +78 

TINA TURNER Open Arms /Capitol) +73 

GERALD LEVERT So What Ill You Got A Baby) (Atlantic) +67 

BRIAN MCKNIGHT Everytime You Go Away (Motown /Universal) +64 

MOST 
PLAYED RECURRENTS 

TOTAL 
ARTIST TITLE LABEL(S) PLAYS 

ANTHONY HAMILTON Charlene (So So Del /Zomba Label Group) 753 

KEM Love Calls (Motown /Universal) 397 

ALICIA KEYS If I Ain't Got You ( J/RMG) 359 

PATTI LABELLE New Day (Del Soul /IDJMG) 352 

ALICIA KEYS You Don't Know My Name ( J/RMG) 263 

SMOKIE NORFUL I Need You Now (EMI Gospel) 246 

JILL SCOTT Golden (Hidden Beach /Epic) 244 

TEENA MARIE Still In Love (Cash Money /Universal) 242 

RUBEN STUDDARD Sorry 2004 ( J/RMG) 235 

Station playlists for all R &R reporters 
are available on the web at 

www.radioandrecords.com. 

REPORTERS 
Stations and their adds /(sled alphabetically by market 

WOVE/Albany. GA 
OM. Bill bits 
PO: Rorie Mack 

WAKB /Augusta, GA' 
OM/P1). Ron Thomas 

WKSP /Augusta. GA' 
OM: Moe Kamer 
POMD. Tim -Fatti Snell 
APO. Cher Best 

WWIN/Ballimore, MD' 
PD Tim Wain 
APÓrtrO: Korth naher 

KOXLJBaton Rouge. LA' 
OM: Jell 
PO relli 

bemire 

KENNY MMm whoa FINS 

LIMO 
win( wrr 

WBHK/Birmingham, AL 
OM. Jay Dunn 
PD. Darryl Johnson 
MO. Lou Binnen 

WMGt/Chadeston. SC' 
OMR): Temo Base 
Mo _TE Jere. 

WXST/Ctladeslon,SC' 
OM John Anthony 
PO . Michael he 

Mama 
GERALD API 

WBAV/Chadol0e' 
POMP 7md Awry 

I min 
BOW!, LIST PI 

WONC/Chado)e 
PO J O Nunn 
Idbklm Stevens 
Nos 

WUVWCharlottesville. VA 
OIAPO. Tanana R. Thompson 

20 SNOOP/ i(., 
In MS. 
la saal 

toren1 (VMS 

Tre MATO U Bort 
IT 

al 
IT 

cneteuwar úr 
13 TR. DAM 

WSRB/Chica o, IL' 
Po MD. Inne Reynolds 
APO. Rostion Vance 

WVAZ/Chicago. IL' 
OMRO. Elroy Smdh 
APO MO Armando Riven 

WZAK/Cleveland, OH' 
OALPO Aim Johnson 
MO. Booby Rush 

WLXpppoCi/oleColumbia. SC' 
PO itxiJ WiIN Ñ 

ari HVAnppxsau 

WWDMltolumbia, SC' 
PO: Mike low 
MO: Lori Mack 

iwnAANPAIRaiRSCN 

WAGH/Columbus. GA 
OM. Onan Wafers 
P0,'APO Gueen Rasheoa 
MO. Edward Levers 

WKZJ /Columbus, GA 
OM Cad Conner, Jr 
POND Michael Soul 

WMXU/Columbus. MS 
POND. Bobby Wonder 

ssalksLi 
.2.7171.3 OR1 

WXMG/Columbus, OH' 
OM: Paul Strung 
PO. Wanes Stevens 

WROU/Dayton, OH' 
OMIPO: J.D. Cores 

WM/Detroit, MI' 
OM KJ Holiday 
Po:lamillah Muhammad 
APP. Dncd Stevens 
MO: Sheila Little 

WUkS/Fayettevlle. NC' 
PO: Game Darle 
MO: Ca&Y PM A vw PATTORSmi 

WOZI/FIiM, MI' 
PO: Trey Michaels 
Mo: YwmeEDanniels 
o G1 1221, 

WCMG/Florence, SC 
OM: Mae Sony 
PD. Eme Dee 

11 MU 

WFLMnt. Pierce. FL' 
0M MAS James 
P0,MO: James 7. 

APO. Tamara Gam 

WOMG/Greensboro. NC' 
POMO AC Stone 

KMJOMouston. TX' 
DM Tom Caloroul 
PO;MO. Sam Choice 

6 elm 

WrlCAndianapolis, IN' 
PO: Brno Wallace 
No 00. 

WJXN/Jackson, MS' 
PO: Stew Poston 

WKXUJad¢on. MS' 
DIA/PD: Son Branson 

WSOL/JarAaonville, FL' 
P&MOAKJ 1100IEs 

KMJK/Kansas City. MO' 
PO'. Jerold Jaod¢on 

Gf 

KSSM/Killeen, TX 
POMD. Man Raymond 
APO. Monica Reid 

KNEIULalayette. LA' 
POMO.+Ntoin.MCKeOh 

KKRXAawton. OK 
CIMPO. Ter'/ Monda, 
APO. Tony Tone 

KOKY/Linle Rock. AR' 
DM. JOe Booker 
POMD. Man Dylan 

KJLH/LOD Angeles. CA' 
Po MO Bundle Russell 

WMJM/Louisville, KY' 
KIND Tim Gerard Gmon 

WRBV/Macon, GA 
POMO Chrrs Williams 

KJMS/Memphls, TN' 
PO Mate Bell 
APOO: EAeen Collier 

WHOT/Miami, FL 
Po. Denut &own 

APO MD Karen Vaughn 

WJMRIMilwaukee, WI' 
POMO. Laun Jones 

WDLT/Mohile. AL' 
PO : Steve Cnmbtey 
MO. umf mw 

uçsw mrGON 

KIM/Monroe. LA 
Po Ch,isco,hm 

WWMG/Mont omery. AL 
POMD. Dann, UMW 

9 FANTASIA 

9 GEM 1191 R1 

WOOKMashWlle. TN' 
POMOóenioaRCnabeK 

WYBCMew Haven, CT' 
OM: Wayne Schmidt 
PO : Juan CMMM 
,1Po:IMOeia Malena 

KIM 
MS 'OHMS 

KMEZ/New Odeals, LA' 
PDMO'. LeBmn 1.111" Joseph 
APO Davis 

WYLD/New Orleans. LA' 
OM. Cana Butner 
POu Mplexm 

WBLSndew York, NY' 
PO: Vinny Brown 

MO. 
Down Womack 

WRKSMew Yolk, NY' 
Po: Top Beasley 
MO: Julie Cutines 
12 7.1 if al9S 
12 GER98 air ael 

WKUS/Nortolk, VA' 
OM/PD: D: Ere Myelin* 

GÌRAt'Utl.nxr 

WVKIJNOdolk, VA' 
OM: oak Iamb 
PO,MO. Don London 

KAMP /Oklahoma City, OK' 
PO: Teto Monday 
MO. Me 

WCFB/Odando, FL' 
OMRD. stew Halbmole 

Aufn 

WDAS/Philadelphia, PA' 
OM: Tina MAchem 
PO: Jae Tamburo 
APO D. Jo Gamble 

Po 
WFXC/Raleigh. NC' 

Cy Young 
A 9!o. Jodi Benn 

WKJS/Richmond, VA' 
OM?Ol, Al Payne 

uim WIN? a,ver 

WVBEAtoanoke. VA' 
POMP: Wan Ford 

xxx 

WSBY/Salisbury, MD 
OM: Brian Cleary 
PO. Kemy Lone 
Mo: Finn BMt 

some 

KBLX/San Francisco, CA' 
PD: Kevin &own 

Bones MO: Jeff 
110FRT 

Koota Tif GYGtBVlASTREEl 

OMPII.r:® 
nSEEE HótRÓak 

Williams 
No bas 

Sirius Head & SoulBalellile 
OENPO:BJ Slone 

Sirius Slow Jamm/Salellite 
DM:TT1o.n4K. aStonee 

PD: 
eau 

leraME INNINGS 

ro ANNULAS 

XM The Flow/Satellite 
OM: Lori Patterson 
PO Ma N 

STONE iuwi TON MGR 
21 80117110Nr RAMA TON 
19 Ha. 
11 JOGS STON2 

WLVH/Savannah. GA 
OM Brad Kelly 
PO/MO: Gary Young 
MO JewelCader 

KMJM/St. Louis. MO' 
oMPO: Chuck Atkins 

8 Kral 

WFUN/St. Louis. MO' 
PO: Garth bans 

WPHRlsyracuse. NY' 
OM: Rich Lauber 
PO Butch Merles 
APÓ/AD. Kenny Dees 

WHBX/Tallahassee. FL 
OMPO. Humeare Dave 
APO: Victor Duncan 

5 GSAAAI0I EVERT 

WIMX/roledo, OH' 
PD: Rocky Love 
MO Mandl &Celle 

I 

(Olin O 001srm a lino 
CERAO LEVERT 

rnROx 

WTUG/Toscaloosa, AL 
0M: Greg Thomas 
POMD. Charles Anthony 
APO Michelle Miller 

WHUR/Washington, DC' 
Po. Dave Dickinson 
MD: Taci LaTrelle 

WMMJ/Washington, DC' 
PO. Kathy Brawn 
MD Mike Chase 

POWERED 
IEDIABASE 

'Monitored Reporters 

76 Total Reporters 

56 Total Monitored 

20 Total Indicator 

Did Not Report. Playlist 
Frozen (1): 
WKXS/Wilmington. NC 

J 
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GOSPEL TOP 30 
January 28, 2005 

ARTIST - 

TOTAL 
PLAYS 

. / - 
PLAYS AUDIENCE 

TOTAL 

IOOI 

WEEKS ON 

CHART 
TOTAL STATIONS' 

ADDS MOST ADDED' 
1 1 J MOSS We Must Praise (Gospo Centric) 911 14 37571 21 3211 ARTIST TITLE LABEL(S) ADDS 

2 Q SMOKIE NORFUL I Understand (EMI Gospel) 895 +45 35798 11 3310 ISRAEL AND NEW BREED Friend Of God (Integrity Gospel) 4 

3 fp DONNIE MCCLURKIN I Call You Faithful (Verity) 691 +71 25362 10 2711 BEBE WINANS Safe From Harm (Still Wuters/TMG) 4 

6 4 DONALD LAWRENCE Healed (Verity) 616 +26 22881 18 2210 
R. ALLEN... fIK. FRANKLIN Something About... (Tyscot/Taseisl 4 

7 Q NEW BIRTH TOTAL PRAISE CHOIR Suddenly (EM /Gospel) 586 +2 26112 26 2310 
LASHUN PACE For My Good (EMI Gospel) 3 

DEANDRE PATTERSON Great Things (Tyscot/Tasels 3 

5 6 DEITRICK HADDON God Is Good (Verity) 557 -31 21916 23 2410 LORI PERRY Wrote This Song (Music One) 3 

4 7 KIERRA "KIKI" SHEARD You Don't Know (EMI Gospel) 531 -64 19294 26 2310 MEN OF STANDARD Just Like You (Muscle Shoals Sound Gospel) 2 

9 Q BISHOP TO JAKES Take My Life (Dexterity / EMlGospel) 525 +25 21901 16 2311 JAMES FORTUNE You Survived (World Wide Gospel) 2 

11 TED & SHERI Celebrate (Word /Curb /Warner Bros.) 443 +43 14914 7 2011 
LASHELL GRIFFIN Free (Epic) 2 

10 (D KEITH WONDERBOY JOHNSON Let Go And Let God (Verity) 426 +19 19303 26 1811 
JOHN P. KEE Harvest (Verity) 2 

12 BISHOP MICHAEL V. KELSEY... Run And Tell That (SamariSocnd) 414 +32 11560 16 2010 MOST 
15 BENITA WASHINGTON Thank You (light) 399 +47 14032 10 1711 INCREASED PLAYS 
8 13 JIMMY HICKS & VOICES OF INTEGRITY Blessed Like That (World Wide Gospel) 393 112 17970 26 2011 TOTAL 

PLAY 
16 D GMWA MASS CHOIR Only A Test (Gospo Centric) 360 +31 14485 13 1811 ARTIST INCREASE 

17 0 DENETRIA CHAMP Go On Through It (JDI) 357 +33 18099 9 1811 ISRAEL AND NEW BREED Friend Of God (Integrity Gospel) +102 

18 0 BISHOP PAUL S. MORTON fIARETHA FRANKLIN Seasons Change (Tehillahl 325 +2 9953 9 1310 
R. ALLEN... fIK. FRANKLIN Something About... (Tyscot/Taseis) +80 

24 LASHUN PACE For My Good (EM /Gospel) 304 +63 10039 2 1613 
DONNIE MCCLURKIN I Call You Faithful (Verity) +71 

ROSALYN BRUNSWICK.M000FFIE Speak To Me (Independent) +69 
/Debut> ISRAEL AND NEW BREED Friend Of God (Integrity Gospel) 302 +102 9325 1 1414 LASHUN PACE For My Good (EM /Gospel) +63 

25 (D MEN OF STANDARD Just Like You (Muscle Shoals Sound Gospel) 299 +63 13440 11 1312 MEN OF STANDARD Just Like You (Muscle Shoals Sound Gospel) +63 

20 TIM BOWMAN My Praise (Liquid 8) 296 +12 11588 6 1811 ISRAEL AND NEW BREED Another Breakthrough (Integrity Gospel) +63 

19 FORTITUDE He's Alright (Word /Curb /Warner Bros.) 294 +6 15320 10 1710 BEBE WINANS Safe From Harm (Still Waters/TMG) +54 

22 1 L. SPENCER SMITH & TESTAMENT God Will (Emtro) 267 -3 11257 20 1410 
JOHN P. KEE Harvest (Verity) +51 

28 RUBEN STUDDARD I Need An Angel (J /BMG) 264 +37 12104 3 1110 NEW & ACTIVE 
26 LORI PERRY I Found It In You (MusicOnel 232 +4 11351 5 910 

BEBE WINANS Safe From Harm (Still Waters /TMG) 
21 25 JOE PACE We've Come To Praise Him (Integrity Gospel) 231 -40 10281 14 1510 

Total Plays: 189, Total Stations: 14, Adds: 4 

LDebul> DAMON LITTLE Do Right (World Wide Gospel) 223 +47 11383 1 1111 CANTON SPIRITUALS fIPAUL PORTER Stronger (Verity) 

/Debul JOHN P. KEE Harvest (Verity) 222 +51 9109 1 1012 Total Plays: 183, Total Stations: 10, Adds: 1 

29 CD STEPHEN HURD Lead Me To The Rock (Integrity Gospel) 211 +2 6206 3 1210 JAMES FORTUNE You Survived (World Wide Gospel) 

Total Plays: 172, Total Stations: 13, Adds: 2 

30 e TWINKIE CLARK He Lifted Me (Verity) 206 +4 5747 4 910 
ISRAEL AND NEW... & B. CAGE Give Thanks (Gospo Centric) 

27 ?0 LASHELL GRIFFIN Free (Epic) 206 .22 12364 15 1112 Total Plays: 166, Total Stations: 8, Adds: 0 

MIAMI MASS CHOIR Glory, Glory (Independent) 

35 Gospel reporters. Songs ranked by total plays for the airplay week of Sunday 1/16 - Saturday 1/22. 
Total Plays: 165, Total Stations: 8, Adds: 1 

© 2005 Radio & Records. Songs ranked by total plays 

REPORTERS 
Staiio,7s and their adds fisted alphabetically by market 

WPZE/AUanta. GA 
OM Frank Johnson 
PD: Connie Fhm 

WPM/Augusta. GP 
0M6P0. Ron Thomas 
AP . Sister Mary Kull Cannon 

WCAO/Bellimore, MD 
POND' Lee Michael, 

WKOIIO0BBaIOn Rouge. LA 
OM JettJamigan 
PDRAD: Kerwin Feali \ .17 MICAH STAMPLEY 

WENW8lrmingham, AL 
OM: Doug Hamand 
PD'. Wlllrs Pnde 

OMNMidlael BeyTUÑ C 

PD: Clin Fletcher 

OWM i Chanrleeston, SC 

PO Edwin "CAN' WngM 
APO MD.. James Wallace 

WMPZ/Ghattanooga, TN 
M: eM dar 

rea 
nde 

ORE r IOR OL AND 

5 KURT CARR 
5 GOSPEL WONDERS 

WJMO /Cleveland, OH 
OMPD An Johnson 

WFMV/Columbia. SC 
PD Ton Gee Green 
APDRAU Monica Washington 

WJYD'Columbus. OH 

PO. Dawn Many 

KNVFUDai 
1s RANCE ALLENGR«JPCNRKFRNaLW 
10 ISRAEL AND rEWBREED 

WRCRndianapolis. IN 
OM: Bnan Wallace 
PD: Paul Robinson 
MD: Donovan Hartwell 

WHLH /Jackson. MS 
OM: Slue Kelly 
PO Jenell Roberts 
MD: Torren Hams 

WOAD /Jackson. MS 

PO Percy Claws 
MD: Stacia Hunter 

5 FRED HAMMOND 
BEBE WINANS 

J IASIELL GRRAN 
2 ISRAEL AND NEW BREED 

KPRT/KanSas City, MO 
OM. Andre Carson 
PD Myron Fears 
APO: Freddie Bell 
MO: Debbie Johnson 

pOM, 
JJooee1BoIovkerr 

APO: Mark Dylan 
mer 

ro DAHIUS BROOKS 
9 NEW BIRTH TOTAL PRAISE CHOIR 

9 MEN OE STREAM/ 
2 BENITA WASHINGTON 

TWINME CLARK 
LASHELL GHIHIN 

rrmaLyy 

s. TN 

52 ISRAELT AND NEW BREED 
27 DENETRACIMMP 

PU/MU: IBm HaryérTM 

25 DOTTIE PEOR. 
25 RAUB 
25 PERFECTION 
1s TE06 SHER 
15 BYRON CAGE 
Is IanHWON::, 

BMddim 
FFL e m an 

RAA Goodin 
25 RAJCE ALEN GROUP AMA FRANKLIN 

WGOK/Mobile, AL 
OM: Dan Bella 
PDMD: Felicia Allbrinon 

e ANDERSON SANCTJARYEIIOIR 
6 MANOR, PATTERSON 

WPRF/¡NNew Orleans. LA 
PD Leon LBS Joseph 
APD:Kns "Capo Kris" McCoy 
Nc om( 

o VA 
:John 

od 
Sholk mby 

PO: Dale Murr 
Z6 BEBEM 
9 ISRAEL AND NEW BREED 

J MOSS 
I TYE TRINE IT VGA LIVE 

WDAS/Philadelphia, PA 
OM: Theo Milchem 
PO Joe Tambunn 
APO/MD. Gamble 
22 LAS.N PACE 

19 TIM ADWMME 
16 GMWA MASS CHOIR 
re TED SHERI 
tJ BISHOP MAKES 

OMNÓ JJerry Sm ithC 
APO. Dennis Lee 
MD Melissa Wade 

ABC's Re oice atellire 
PD: Willie Mae dyer 

Sheridan Gospel Network/ 
Satellite 
PO Michael Gamble 
APO' Morgan Dukes 

TTLE 

WYCBiWashington. OC 
PO. Ron Thompson 

WPGC/Washington, DC 
PD/MD. Cheryl Jadaon 

a A,: A: OI N GROUP I VIRE ERAKLIN 
i7 DEÑ+DRE PATTERSON 

7 LEM 
E5 LASHUN PACE 

S A" TC', SE RITUALS (PAUL PORTER 

35 Total Reporters 

35 Total Indicator 

Did Not Report, 
Playlist Frozen (6): 
WAGG /Birmingham, AL 
WCHB /Detroit, MI 

WGRB /Chicago, IL 
WPZZ/Richmond. VA 
W WIN /Baltimore, MD 
WYLD /New Orleans, LA J 

All hooks are not created equal Some are too short, some are too long, and some 

are just wrong. You invest big do}Iars in research - why risk testing with bad hooks? 

Hooks Unlimited's clear, consistent, quality never leaves you guessing about your 

listeners' music tastes. Contact Michael Pelaia for your next project. 

(7:0)452-4665 hooks@hooks.com www.hooks.com Featuring ocii.mnâr t-IitDiscs 

HCB(KS 
U N L I M I T E D 
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To Baghdad And Back 
Continued from Page 1 

In addition to Anselmo's description of their 
journey and how Operation Northern Lights 
progressed from a simple idea to deliver music 

to GIs into a trip to the war zone, we also have 

excerpts from Hines' online diary (see sidebar), 

which he updated during the trip. 

R&R Where did this idea crone from? 

Mk It started with me thinking what it was 
like when I was 20 years old and in Vietnam, then 

thinking about the position I am in now and won- 
dering what I could do. I remembered what it felt 
like when I was 20and facing Christmas in a place 

called Phan Rang. What a horrible feeling that is. 

You feel like nobody else on the planet even 

knows you're alive other than your family. Its 
really a time of depression. 

The idea was to try to partner with somebody 

like Target and collect music and DVDs and send 

them to Baghdad. We quickly got shut down, 
because, post -9/11, you cant give anything to any 

military personnel anonymously because of an- 

thrax. 

Then we called Congressman Jim Ramstad, 
who has been a longtime supporter of our radio 
stations and active with us in many community 
events. He routed us to the head of the Minneso- 
ta National Guard. We already had a strong work- 
ing relationship with them because of the Free- 

dom Festival we help them do on Memorial Day 

every year. 

After discussions with them, we decided the 

only way for us to do this was to embed as re- 

porters. That led me to my Country stations. There 

is no format that flies the flag higher and louder 

or has such patriotism in its music. I approached 

John Hines sometime in August. He came back 

about a week later and said, "You're not kidding, 
are you ?" 

Then he approached his wife. She wasn't hap- 
py. My wife wasn't happy. My sons were not hap- 
py. My oldest son, who's 24, said, "Why do you 
have to do stuff like that? Why can't you be like 
everybody else's dad? If you want to ride in a 

Blackhawk helicopter, why don't you get one at 

the air show? Why do you have to get yours in 
downtown Baghdad ?" Everybody was nervous. 

I had Hines be the reporter, and I had to be 

embedded as the producer. That's how we got 

clearance from the military. You are embedded 

right into the company, and you are actually free 

to go on missions. You mom with them. 

R &R The cornerstone of your trip tors a broadcast 

where you had troops gathered in Iraq and families 

gathered in Minnesota. 

MA: We had a Minnesota Day at Camp Lib- 
erty in Baghdad centered on a two-hour live 

"We raised 500,000 

minutes of phone cards for 

Minnesota soldiers. The 

premise was that there 

should be no deployed 

Minnesota soldier without 

the ability to call home 

when he or she got the 

chance." 

ry/llBllt/lttl/, 

broadcast. We had 1,000 family members at 
Camp Snoopy in the Mall of America. The 

kids got free wristbands and got to go on the 
rides, and the government gave us a video 
uplink that we hooked up in Baghdad. 

Our Infinity television station let us use 

their satellite truck, so we were able to con- 

nect the party that we were having in Bagh- 

dad to show it to the families at Camp Snoopy. 
All the family members got to see their loved 
ones at this party. That was really powerful. 

R &R: How did you pay for all of this? 

MA: We pretty much begged the Mall of 
America to give us Camp Snoopy for nothing. 
And then I had a $21,000 trade with Panera 

Bread. After pleading my case with them, they 

agreed to cater the event for my trade balance. 

We had brunch for 1,000 

people. 
R &R: How did you de- 

cide who got in? 

MA: Through the mili- 
tary unit. They have a 

pretty firm grasp on all 
the families of people 
who are deployed. 

R &R: Did the families at 

Camp Snoopy know if their 

loved one was going to be on 

the broadcast? 

MA: No. They knew the 

ones who were on the base 

would be at this Minnesota 
Day at Camp liberty. It tied 

it in. 

We wondered what we 

could take to the soldiers 

Continued on Page 42 

A REAL REMOTE Clear Channel/Minneapolis' Mick Anselmo (I) 

and John Hines prepare for a broadcast from Baghdad as part of 
Operation Northern Lights. 

® Radio & Records 

Front Line Diary 
Morning man recounts Iraq trip 

During Operation Northern Lights, KEEY(K102) /Minneapolis morning guy 
John Hines kept an online diary. Excerpts of his postings appear below. 
The full diary and a number of pictures can be found at www.k102.com/ 
northernlights /frontlinediary.html. 

Wednesday, Dec. 29 

The trip to Baghdad is a long trip just 
to get here. Sitting sideways on a sort 
of canvas bench where everybody is 

wearing earplugs, body armor and 

Kevlar helmets, you get a sense of 

reality when you notice that all of the 

service personnel are carrying 

sidearms or rifles. 

The plane twists through the air in a 

series of evasive maneuvers, but you 

can't see anything since there are only 

a couple of porthole windows on each 

side of the plane. At one point I 

removed my earplugs to see just how 

loud it is. It's very loud! 

When we land at Baghdad a couple 
of the soldiers get off first and stand 

guard at the back of the plane while 

we unload. While waiting at the 
passenger center we can hear 

explosions, and in the distance we can 

see helicopter gunships flying low with 

gunners at the doors. 

Friday, Dec. 31 

Yesterday was spent interviewing and 
photographing your loved ones, friends 

and neighbors. We started Thursday at 
7am and finished up after midnight. 

We had a chance to visit with Col. 

Joseph Kelly. He is from Minnesota 

and invited us to lunch at one of 

Saddam's palaces, or perhaps I should 

say the palace formerly known as 

Saddam's." It was magnificent, and 

only one of about 40. 
I had two thoughts right away. The 

first, because I am a Minnesotan, was, 

"I wonder what it costs to heat this 
place ?" And second, "How was this 
built ?" The answer is that it was more 

than likely built by slave labor -a 
sobering thought. 

Most of the men and women here 
miss the comforts of home. They know 

they have a job to do - we all do - but 
what if you weren't free to drive your 
car when you wanted to or have a beer 
with your buddies? Or what if you had 

to walk 100 yards to use a bathroom 
and then share it with 60 other 
people? 

They miss driving their kids to hockey 

practice or after -school activities or 
being able to drop them at day care. 

They are offered time for leave, and 
many try to time that with the birth of a 

child back at home or a birthday for 
their 5- year -old son. 

Saturday, Jan. 1 

Today we went "outside the wire" in a 

Blackhawk helicopter to a couple of 

other bases. After putting on "battle 
rattle" (that's slang for body armor), 

Kevlar helmets. special concussion 

earplugs and blast -protection eyewear, we 

flew to Camp Falcon. 

The men of the 134th [get there by] 

driving Route Irish - known as the most 

dangerous highway in the world. They clear 

the way with armored Humvees that carry 

50-caliber machine guns. if they have to, 

and oftentimes they do, they will push cars 

out of their way, jump medians and drive on 

sidewalks to avoid roadside bombs. 

When we arrived we were greeted by 

some of the greatest people I have ever 

met. They are a very close -knit group 
who prove just how talented the citizen 

soldier is. 

From Camp Falcon we headed back to 

the next helicopter taxi and on to Taji. We 

found special people with special skills 

and loved ones at home -a wife and six 

sons or a husband who is all alone at 

home after two months of a marriage 

that had to be pushed seven months 

sooner because of this deployment. 
It's 10:45pm here, 1:45pm at your 

house. Enjoy the bowl games. Happy New 

Year. Have a beer for me and toast a 

better, safer 2005. That's what these 
folks here are working to provide. 

Sunday, Jan. 2 

This is the last entry while I am still "in 

country." We started on the road this 
morning at the motor pool. Too many 

great folks to interview in way too short a 

time. From there we went to the J -lens 

sight. That is where the 134th operates a 

blimp that houses cameras so they can 

see beyond the fence line and report any 

suspicious activity. 

Next we went to visit with some 
neighbors of the 134th. Their job is to go 

out on the streets of Baghdad and patrol 
for "bad guys," as they put it. I know that 
they are not without fear, but they 
managed to keep it to themselves. The 

thing that I found most interesting is that 
there was not a hint of macho swagger or 

bold bravado, just a quiet confidence. 
Next we hurried to the neighboring 

base, Camp Stryker. It's kind of like the 
outlying small -town community vs. the big 

city. And, as it often is in a small town, 
they are a tight, close community. Again, I 

was left with too little time, and the clock 
was ticking. We said goodbye after a 

group photo and headed back to Liberty, 

where we began to set up for the 
broadcast. 

God bless the men and women and the 
families of Bravo Company 134 Signal 

Battalion, 34th Infantry Division. Say a 

prayer for all of the men and women 

serving at home and overseas. and think 
of some small thing you can do to 

support those who are still at home. 

Continued on Page 42 
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To Baghdad And Back 
Continued from Page 41 

that would make a difference, and we decided the 
best thing was phone cards. We started the chive 
the week of Christmas, and we left Dec. 26, so we 
only had a week But we raised 500,000 minutes 
of phone cards for Minnesota soldiers. The 
premise was that there should be no deployed 
Minnesota soldier without the ability to call home 
when he or she got the chance. 

I called an auto dealer who spends a lot of 
money with me and told him what I was do- 
ing and that I needed some help. Denny Heck- 
er Auto Dealerships wrote a check for $10,000 
that was the impetus to get the drive going. 
Every one of the markets did phone -card 
drives. John and I took about 40,000 minutes 
with us and FedEx-ed the rest. 

R &R: It had to be tough at times, seeing these 
soldiers face to face. 

MA: One of the people who runs the build- 
ing our radio stations are in has a son with that 
unit in Baghdad. I not only got to see him, I got 
to take him a note from his mother and a card 
from his wife. That was powerful. 

I also got really emotionally involved with 
one of our receptionists from Duluth, who is 
deployed to Iraq. She is 23, a single mother of 
two. She got the call while she was sitting at 
the desk of B105 and was deployed in six days. 
She now works for the Armed Forces Network 
as a videographer. 

I got special permission from her unit, and 
she was able to fly in with her camera equip- 
ment and shoot a television news package that 
aired on the Pentagon channel, as well as the 
Armed Forces Network. She was also able to 
come to our party, and I got to hook her up with 
her kids. 

I tell you what, when one of those folks turns 
their DOD badge around and shows you pic- 
turesof theirbabieson the back, you start to well 
up. It takes a stronger man than I not to ay. 

R &R How did the soldiers react to you guys? 
MA: They're so appreciative. And Hines was 

as professional as I thought he would be. He 
worked 20 -hour days and was absolutely tire- 
less in his approach. He really put all these sol- 
diers at ease, and each one had a different sto- 
ry. It was disheartening to me that so many kids 
who should be freshmen at the University of 
Minnesota and who probably joined the Na- 
tional Guard to pay for college got deployed. 

Sally O'Malley, 19 years old, joined the 
Guard to handle her college. The day she gets 
back from All' she gets a deployment notice for 
six days later. She'd never been away from 
home. She broke down on the broadcast, sob- 
bing and talking to her mom. It was powerful, 
powerful stuff. 

R &R What else struck you during the trip? 
MA: The ingenuity of the American soldier 

fascinates me. They all have laptops, and they 
all watch movies. Here were 100 kids from Min- 
nesota, and they all chipped in $300 to set up a 

high -speed satellite link. They wired their 
hooches [quarters] so at night they can all talk 
to their families and look at their wives and kids 
on webcams. 

They have a guy who is an IT guru whose 
hooch looks like an IT shop. Every night after 
he gets off work he's up until 1 or tam making 
sure the network is up. I asked them what they 
needed in their system, and they said a signal 
meter for the satellite dishes. They're about 
$400. When I got back I instructed our IT guy 
to buy a signal -strength meter, and we're send- 
ing it to those kids as a gift from the station. 

R &R: You guys got out to one of Saddam's 
former palaces. 
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Mk He had 40 palaces around the country, 
and the opulence will make you ill. Even the 
toilet bowls were lined with porcelain and 24- 

karat gold. We stayed at Saddam's wild game 
farm, where the hunting shacks had marble 
fireplaces and floors. The lake he dug around 
the palace is spectacular. They dredged the lake 
looking for weapons of mass destruction and 
found more than 300 bodies. He was a butch- 
er, an absolute butcher. 

R &R Any particularly disturbing moments for 
you? 

MA: While we were waiting on a helicop- 
ter, an ambulance backed onto the pad just 50 

feet from us. Then an ambulance helicopter 
landed, and they took this guy out of the back 
of the ambulance. He was in a body bag from 
his feet up to above his waist, and they loaded 
him up with all his personal effects - his pack, 
his bags. He was clutching his medical records. 

The captain told me that he had died after be- 
ing hit with an improvised explosive device. IEDs 

are really what'skilling our kids. They strap these 
artillery shells together and plant them on the road 
or put them in the carcass of an animal or just kill 

an Iraqi civilian and put the body over it. They 
know the American soldier has a duty to roll that 
body over. Well, of course, they detonate the TED. 

"When one of those folks 

turns their DOD badge 

around and shows you 

pictures of their babies on 

the back, you start to well 

up. It takes a stronger man 

than I not to cry." 

If it is under a vehicle, the shrapnel comes 
straight up. The vehicle is disabled, and if it 
doesn't kill everyone in the vehicle, the soldiers 
now have to get out. They're like sitting ducks, 
and snipers pick them off. As we engage the 
bad guys, they drop back into the mosques, 
drop their weapons and come out as civilians 
with the masses. We have rules of engagement 
that are really frustrating for our troops. 

Another thing that was really sobering was a 
military hop we caught out of Baghdad to Ku- 
wait City. I knew something was different be- 
cause they only had 10 people on this airplane. 
Normally, you board a C -130 through the cargo 
bay, but in this case they took us in the front door. 

I was the second one in line, and my seat was 
six feet from a kid's casket. He was coming 
home in a box, and I sat there for the next hour 
and a half looking at his packs, at the stuff they 
packed up to send to his family, wife and kids. 
I am telling you, it's overpowering. 

The good news is the great work these kids 
are doing over there. Their attitudes are as good 
as can be, considering they are separated from 
their families for an extended period of time. 

R &R You were in the Air Force in the early '70s 

and did a tour in Vietnam. What's your sense of the 

similarities and diffirences? 
MA: First, the amenities today are much nic- 

er. But the amenities don't make up for being 
deployed in a shitty war zone. In Vietnam, 
when we were done with our 12- to 14 -hour 
day, we'd go back to the squadron and hang al 

the patio bar, put on some music, play cards 
and drink beer. Then you'd go off to your 

hooch, take a shower and 
go to bed. 

There is no alcohol in 
Iraq because it's against the 
law in Muslim countries. 
You have 150,000 GIs with 
no beer. Another difference 
is, instead of having gath- 
ering places, technology 
has taken over, and they're 
playing Madden 2005 on 
the Xbox in their hooch. 

Another big difference is 

the number of female sol- 
diers. And 40% of the 
troops over there are Na- 
tional Guard. They bring 
an interesting civilian 
knowledge base to the war. 
They trained 10 months as 
an Army unit, but there's 
nothing over there. If you 
need a hooch, somebody is 
a carpenter on the civilian side. Or they're an 
electrician. The civilian backgrounds add a dif- 
ferent level to what might otherwise be just a 

deployed Army unit. 
R&R In Vietnam you could get away from the 

war to some degree and retreat to a space where you 

felt safe. It doesn't seem like you can do that in Iraq. 

MA: That's accurate. We had dinner with an 
ambassador to the Iraq mission in Kuwait. We 

left all of our gear in a van parked a block from 
the hotel. When we came out there was a guy 
lurking in the shadows by the van. As we got 
closer he moved off into the dark. This guy from 
the embassy told us not to go near the van, and 
he got down on his hands and knees with a flash- 
light and a mirror to make sure no one had put 
C4 explosives on it. That's what you are dealing 
with all the time - even in Kuwait City. 

I'm still not convinced that the night of our 
broadcast they weren't trying to walk mortar 
fire into that tent. About an hour into the broad- 
cast we took a mortar round. I turned around 
and was nervous because I felt the concussion. 
My knees buckled a little bit, and this medic 
said, "Relax, man, it was 200 meters." Their 
mentality is, you don't worry about the things 
that you hear in the background; you only 
worry about them if they're dose. 

R &R: How are you bringing this experience 
home? 

MA: I'm making presentations to different 
civic organizations around the state with the 
participating stations in their area. I talk about 
what it meant to those soldiem to have their lo- 

cal radio station embed a reporter. And there's 
a photo essay that's about eight minutes long, 
with [SheDaisy's] "Come Home Soon," [John 
Michael Montgomery's] "Letters From Home" 
and [Toby Keith's] "American Soldier" mixed 
with audio dips of the soldiers. 

One of the things I did was take a dozen 
American flags with me. They flew with John 
and me in a Blackhawk over Baghdad at the 
stroke of midnight on Jan. 1. I am going to 
present a flag to each of the participating radio 
stations around the state in a shadow box with 
a certificate of authenticity. 

R&R: Where do you take it from here? 

MA: We got Valentine's Day wishes from 
each of the soldiers we interviewed, and we'll 
route those to whatever radio station is dosest 
to where they're from. They'll start heavy on 
those as we roll into Valentine's. 

We haven't had a followup meeting yet, but 
I know Hines and I are both emotionally en- 
gaged. Two guys from different bases told 
Hines they really miss beef sticks and beef jerky. 

The day after we got back, Hines went to one 

THRONE HOME Wnlle souvenir hunting in Baghdad, Clear 

Channel/Minneapolis' Mick Anselmo came across this little item that 

once belonged to Saddam Hussein. No word on whether Mick was 

able to get this throne back to the States. 

of his contacts who runs a meat company and 
had huge boxes of beef sticks and jerky sent to 
about three different bases - all on his own. 

We are going to continue the support on both 
ends. We feel a responsibility to support the 
families here, so if we get tickets to shows, we're 
going to try to include some of those families, 
maybe have a picnic for them out at Valley Fair. 
Ultimately, I would really like to do a concert 
in Baghdad. I just don't know if that is possi- 
ble. I know Toby Keith is going back the day 
after the ACMs, but I was surprised how few 
acts have gone. 

R&R Was getting it done extremely dot? 
MA: Well, the military had to do it. You can't 

just wake up and say, "I am going into Baghdad," 
without total support from the military. Without 
the support of the congressman and the head of 
the National Guard here, there's no way we could 
have gotten in. 

Front Line Diary 
Continued from Page 41 

Friday, Jan.7 
When we would ask the troops 

what we could do for them, they 
responded almost overwhelmingly 
that we do something for the families 
back here. Maybe a note or a phone 
call - or even run an errand when we 

can help. To know who needs help, 
you need only ask. I can steer you in 

the right direction. 
Since Wednesday evening I have 

gone many times to the [Operation 
Northern Lights] website and looked 
over the photos and reread my notes. 

Some faces and the voices I hear in 

my mind's ear bring me to the verge 

of tears. These are special people I 

am looking at, and I feel a special 
closeness to everyone I met and 
spoke with. 

This experience has made me a 

better person. Ifs hard to explain, so 
I wont try, for fear that I'll get all 
wound up and go rambling on and 
on. One of the things I think about 
when I reread and look over the 
photos is that I plan to be a little 
more thoughtful and a lot more 

patient from day to day. If I feel that 
I'm getting short, I will go back to the 
photos and remind myself. 
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January 28, 2005 
u =_Gt ARTIST TITLE LABEL(S) 

0 RASCAL FLATTS Bless The Broken Road (Lyric Street) 

TOTAL 

POINTS 

11787 

0 KEITH URBAN You're My Better Half (Capitol) 11681 

0 BRAD PAISLEY Mud On The Tires (Arista) 11580 

GRETCHEN WILSON When I Think About Cheatin' (Epic) 11452 

5 DARRYL WORLEY Awful, Beautiful Life (DrearnWorks) 11319 

LEANN RIMES Nothin' 'Bout Love Makes Sense (Asylum /Curb) 

ALAN JACKSON Monday Morning Church (Arista) 

JOSH GRACIN Nothin' To Lose (Lyric Street) 

REBA MCENTIRE He Gets That From Me (MCA) 

BILLY DEAN Let Them Be Little (Curb) 

LEE ANN WOMACK I May Hate Myself In The Morning (MCA) 

SUGARLAND Baby Girl (Mercury) 

CRAIG MORGAN That's What I Love About Sunday (BBR) 

BIG & RICH Holy Water (Warner Bros.) 

MONTGOMERY GENTRY Gone (Columbia) 

BROOKS & DUNN It's Getting Better All The Time (Arista) 

ANDY GRIGGS If Heaven (RCA) 

JAMIE O'NEAL Trying To Find Atlantis (Capitol) 

KENNY CHESNEY Anything But Mine (BNA) 

PAT GREEN Jon't Break My Heart Again (Universal /Republic /Mercury) 

JO DEE MESSINA My Give A Damn's Busted (Curb) 

JOE NICHOLS What's A Guy Gotta Do (Universal South) 

MARTINA MCBRIDE God's Will (RCA) 

MIRANDA LAMBERT Me And Charlie Talking /Epic) 

BLAINE LARSEN How Do You Get That Lonely /RNA/ 

TRACE ADKINS Songs About Me (Capitol) 

TERRI CLARK The World Needs A Drink (Mercury) 

TOBY KEITH fIKRYSTAL Mockingbird (DreamWorksi 

PHIL VASSAR I'll Take That As A Yes (The Hot Tub Song) (Arista) 

JEFF BATES Long, Slow Kisses (RCA) 

AMY DALLEY I Would Cry (Curb/ 

MARK CHESNUTT I'm A Saint (Vivaton) 

LONESTAR Class Reunion (That Used To...) (RNA) 

CHELY WRIGHT Bumper Of My S.U.V. (Dualtone /Painted Red) 

BLUE COUNTY Nothin' But Cowboy Boots (Asylum /Curb/ 

KEITH ANDERSON Pickin' Wildflowers (Arista) 

SHANIATWAIN Don't! (Mercury) 

SARA EVANS Tonight (RCA) 

ALISON KRAUSS & UNION STATION Restless (Rounder) 

TRACY BYRD Revenge Of A Middle Aged Woman (BNA) 

KENI THOMAS Not Me (Moraine) 

TRENT WILLMON Home Sweet Holiday Inn (Columbia) 

PAT GREEN Somewhere Between Texas... (UniversalRepublic/Mercury) 

TRENT WILLMON The Good Life (Columbia) 

RANDY ROGERS BAND Tonight's Not The Night (Smith Entertainment) 

DIERKS BENTLEY Lot Of Leavin' Left To Do (Capitol) 

LILA MCCANN Go Easy On Me (888) 

RANDY TRAVIS Four Walls (Word/Curb/ Warner Bros.) 

KENNY CHESNEY Guitars And Tiki Bars (BNA/ 

CROSS CANADIAN RAGWEED Alabama (Universal South) 

9290 

9103 

8189 

7906 

6860 

6669 

6525 

6364 

6212 

6211 

5727 

5281 

4620 

4612 

4196 

4159 

3771 

3017 

2833 

2763 

2757 

2735 

2285 

2201 

2051 

2001 

1720 

1451 

1437 

1298 

1176 

1079 

866 

759 

746 

562 

559 

520 

486 

406 

373 

358 

357 

337 

313 

POINTS 
TOTAL 
PLAYS 

b 
PLAYS 

TOT.AUD 
100) 

AUD. 

100) 

WEEKS 

ON 

TOTAL 

ADDS 

772 4186 +284 399049 28889 12 11610 

643 4231 +211 394760 21624 13 115/0 

767 4219 +240 394126 26980 18 11610 

643 4285 +294 370487 4464 13 11610 

1104 4161 486 387634 28468 28 11610 

692 3373 +200 309975 9119 20 11511 

677 3499 .269 296988 8740 15 11511 

553 3087 +260 273096 23682 19 11410 

82 2970 +78 261114 530 21 11410 

457 2609 +136 222749 21644 19 11210 

296 2453 +131 212706 10871 13 11412 

691 2409 +273 214207 25904 25 11110 

890 2302 +366 201437 21913 12 11213 

13 2312 .5 198640 1671 16 11410 

804 2192 +256 192366 23566 9 112/3 

948 2138 +284 196264 31895 8 11117 

235 1978 +128 167809 8898 13 10811 

228 1743 +61 139451 6412 15 10411 

1240 1687 +422 149284 34867 4 108/7 

236 1554 34 127100 8384 22 9110 

1274 1298 +425 134527 38372 4 91118 

488 1418 +213 109586 9281 9 100113 

162 1165 +42 97163 8415 7 8616 

359 1105 +128 72822 5196 14 9011 

232 1016 +75 83676 8670 11 8112 

383 1115 +166 81827 11219 6 91111 

449 1039 +141 79155 12251 10 8215 

770 844 291 70848 23844 9 8210 

330 767 +75 70511 12007 8 6415 

82 779 +15 60892 4983 15 7513 

122 736 +17 57646 1405 11 6912 

.34 716 +7 43956 2568 12 6014 

423 576 +175 47281 14889 3 64114 

95 531 +15 48186 1742 9 3410 

156 543 +13 30473 7364 4 5815 

2 483 +4 24203 -116 5 5515 

263 411 +110 34740 13513 2 60122 

.103 365 -27 22312 2207 5 4610 

133 278 +27 23815 6401 5 3212 

-342 293 .161 18944 7910 14 4410 

193 238 +68 9582 626 3 2014 

.45 279 .17 10501 2210 7 3710 

103 100 +38 15227 1859 9 010 

34 74 +5 16648 1206 16 010 

105 78 +25 13191 4410 4 814 

71 129 +10 12055 6296 2 22116 

333 109 +99 8155 7248 1 210 

112 189 .50 7025 2694 6 2710 

270 83 +67 9134 6726 1 111 

76 62 +12 9912 3194 1 210 

116 Country reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total points for the airplay week 
of 1/16 -1/22. Bullets appear on songs gaining points and /or plays or remaining flat from previous week. If two songs are tied in total points, the song with the larger 
increase in points is placed first. Songs below No. 1 and down in points and plays for three consecutive weeks are moved to recurrent. Most Added is the total number of 
new adds officially reported to R &R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Points 
lists tie songs with the greatest week -to -week increases in total points.Station Weight = AOH Persons + (Market rank X 10) divided by 4180. Total Audience equals Average 
Quarter Hou, Persons times number of plays (times 100). Each daypart on each station is assigned an ACM number. Average Quarter Hour Persons used herein with 
permission f om Arbitron Inc. (© 2005, Arbitron Inc.). © 2005, R &R, Inc. 

POWERED 
! 1EDIABASE 

MOST ADDED" 
ARTIST TITLE L.BEL.S ADDS 

BLAKE SHELTON Goodbye Time (Warner Bros.! 35 

SHEDAISY Don't Worry 'Bout A Thing (Lyric Street) 27 

SHANIA TWAIN Don't! (Mercury! 22 

JULIE ROBERTS Wake Up Older (Mercury) 21 

JO DEE MESSINA My Give A Damn's Busted (Curb) 18 

DIERKS BENTLEY Lot Of Leavin' Left To Do (Capitol) 16 

LONESTAR Class Reunion (That Used To...) (BNA) 14 

JOE NICHOLS What's A Guy Gotta Do (Universal South) 13 

JEOD HUGHES Soldier For The Lonely (MCA) 13 

REBECCA LYNN HOWARD That's Why I Hate Pontiacs (Ar/sta) 12 

MOST 
INCREASED POINTS 

ARTIST TITLE LABEL(S) 

TOTAL 

POINT 

INCREASE 

JO DEE MESSINA My Give A Damn's Busted (Curb) +1274 

KENNY CHESNEY Anything But Mine (BNA) +1240 

BROOKS & DUNN It's Getting Better All The Time (Arista) +948 

CRAIG MORGAN That's What I Love About Sunday (88R) +890 

MONTGOMERY GENTRY Gone (Columbia) +804 

RASCAL RATTS Bless The Broken Road (Lyric Street! +772 

BRAD PAISLEY Mud On The Tires (Arista) +767 

LEANN RIMES Nothin "Bout Love Makes Sense (Asylum /Curb) +692 

SUGARLAND Baby Girl (Mercury) +691 

ALAN JACKSON Monday Morning Church (Arista) +677 

MOST 
INCREASED PLAYS 

ARTIST - .. . 

TOTAL 
PLAY 

INCREASE 

JO DEE MESSINA My Give A Damn's Busted (Curb) +425 

KENNY CHESNEY Anything But Mine (RNA) +422 

CRAIG MORGAN That's What I Love About Sunday (BBR) +366 

GRETCHEN WILSON When I Think About Cheatin' (Epic) +294 

RASCAL FLATTS Bless The Broken Road (Lyric Street) +284 

BROOKS & DUNN It's Getting Better All The Time (Arista) +284 

SUGARLAND Baby Girl (Mercury) +273 

ALAN JACKSON Monday Morning Church (Arista) +269 

JOSH GRACIN Nothin' To Lose (Lyric Street) +260 

MONTGOMERY GENTRY Gone (Columbia! +256 

BREAKERS 
No Songs qualify for Breaker Status 

this week. 

Songs ranked by total plays 

Station playlists for all R &R reporters 
are available on the web at 

www.radioandrecords.com. 

It's time to call Coleman. 
It's time for deeper insights. 
It's time to make better decisions. , 

It's time to bring in the industry's leading team. 

919 -571 -0000 
COLEMAN 
Music. TRENDS. BRAND II'G 

www.ColemanInsights.com 
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COUNTRY TOP 50 INDICATOR 
January 28, 2005 

LAST TN 5 
eEEK ,;_E: ARTIST T -.í _ .__ 

4 0 RASCAL FLATTS Bless The Broken Road (Lyric Street) 

1 o BRAD PAISLEY Mud On The Tires (Arista) 

2 © GRETCHEN WILSON When I Think About Cheatin' (Epic) 

5 0 KEITH URBAN You're My Better Half (Capito /) 

3 5 DARRYL WORLEY Awful, Beautiful Life (DreamWorks) 

6 Q ALAN JACKSON Monday Morning Church (Arista) 

7 o LEANN RIMES Nothin "Bout Love Makes Sense (Asylum /Curb) 

9 0 REBA MCENTIRE He Gets That From Me (MCA) 

10 Q JOSH GRACIN Nothin' To Lose (Lyric Street) 

11 ® BIG & RICH Holy Water (Warner Bros.) 

12 Q LEE ANN WOMACK I May Hate Myself In The Morning (MCA) 

14 ® BROOKS & DUNN It's Getting Better All The Time (Arista/ 

15 ® SUGARLAND Baby Girl (Mercury) 

13 0 BILLY DEAN Let Them Be Little (Curb) 

16 ® ANDY GRIGGS If Heaven (RCA) 

17 ® MONTGOMERY GENTRY Gone (Columbia) 

19 CRAIG MORGAN That's What I Love About Sunday (BBR) 

18 JAMIE O'NEAL Trying To Find Atlantis (Capitol) 

22 ® KENNY CHESNEY Anything But Mine (BNA) 

20 20 PAT GREEN Don't Break My Heart Again (Universal /Republic /Mercury) 

21 ® JOE NICHOLS What's A Guy Gotta Do (Universal South) 

25 ® TRACE ADKINS Songs About Me (Capitol) 

24 ® MARTINA MCBRIDE God's Will (RCA) 

31 ® JO DEE MESSINA My Give A Damn's Busted (Curb) 

26 ® MIRANDA LAMBERT Me And Charlie Talking (Epic) 

27 ® TERRI CLARK The World Needs A Drink (Mercury) 

28 ® MARK CHESNUTT I'm A Saint (Vivaton) 

30 ® LONESTAR Class Reunion (That Used To...) (BNA) 

29 ® BLAINE LARSEN How Do You Get That Lonely (BNA) 

23 30 TOBY KEITH fIKRYSTAL Mockingbird (DreamWorks) 

38 ® SHANIA TWAIN Don't! (Mercury) 

32 ® PHIL VASSAR I'll Take That As A Yes (The Hat Tub Song) (Arista) 

33 ® SARA EVANS Tonight (RCA) 

34 ® CHELY WRIGHT Bumper Of My S.U.V. (Dualtone/Painted Red) 

35 35 AMY DALLEY I Would Cry (Curb) 

36 ® BLUE COUNTY Nothin' But Cowboy Boots (Asylum /Curb) 

37 ® ALISON KRAUSS & UNION STATION Restless (Rounder) 

50 ® DIERKS BENTLEY Lot Of Leavin' Left To Do (Capitol) 

39 ® KEITH ANDERSON Pickin' Wildflowers (Arista) 

41 0 BLAKE SHELTON Goodbye Time (Warner Bros.) 

43 c S. BROWN 11R. RANDOLPH Mission Temple Fireworks Stand (Curb) 

(Debut.> TIM MCGRAW Drugs Or Jesus (Curb) 

42 43 JOHN STONE Shame On Me (Tootsie's) 

40 44 RANDY TRAVIS Four Walls (Word /Curb /Warner Bros.) 

¡nebut> Ie SHEDAISY Don't Worry 'Bout A Thing (Lyric Street) 

45 KENT THOMAS Not Me (Moraine) 

49 el JIMMY BUFFETT Piece Of Work (Madboat /RCA) 

47 ® AARON LINES Waitin' On The Wonderful (BNA) 

44 49 TRENT WILLMON Home Sweet Holiday Inn (Columbia) 

Illelopt> JULIE ROBERTS Wake Up Older (Mercury) 

TOTAL 
POINTS POINTS 

TOTAL 
PLAYS 

4 
PLAYS 

TOTAUD. 

1001 

.;.AUD. 

In) 
WEEKS 

ON 

TOTAL 

ADDS 

5145 345 3938 +293 118803 9254 12 10710 

5133 133 3957 +104 117673 3511 19 10510 

5106 125 3996 +100 117050 3210 13 10610 

5062 296 3913 +247 116041 7022 13 10710 

4653 201 3573 -198 106080 5655 28 10110 

4413 114 3464 +106 102771 3285 15 10210 

4209 200 3337 +135 97215 5130 20 10510 

3873 133 3026 +106 88143 3062 21 10710 

3621 236 2793 +190 83955 5299 20 10011 

3306 35 2576 +44 75634 191 17 10413 

3231 130 2531 +97 75071 2816 13 10010 

3109 216 2391 +172 69309 4745 8 10212 

3084 273 2346 +213 68511 6114 26 9714 

3028 17 2355 +74 68537 .639 17 10211 

2782 92 2153 +98 65112 2430 14 9611 

2650 229 2050 +175 63210 4823 9 9112 

2626 430 2080 +343 61082 9597 11 9415 

2397 42 1894 +50 52796 525 15 10012 

2146 370 1701 297 49234 8222 5 9616 

2126 .53 1655 -45 47907 1280 21 8210 

2117 223 1661 +176 47205 5121 10 8813 

1636 198 1247 +144 36916 4411 6 8517 

1618 125 1285 +89 35329 2353 7 7312 

1437 512 1120 +393 33797 11984 3 7519 

1434 156 1091 +116 32149 3045 14 8115 

1322 58 988 +27 29662 1792 10 6714 

1295 57 966 +45 27512 922 13 7312 

1222 268 960 +214 27110 6059 3 7216 

1193 217 1021 +192 26857 4799 8 6816 

1075 533 809 462 27030 11263 9 5110 

953 449 754 +357 21539 9795 3 62124 

865 31 697 +18 20465 610 9 5513 

773 57 606 +34 16395 1316 11 4612 

633 4 535 +5 14239 .4 8 4315 

573 -2 442 3 13315 141 10 3512 

520 12 421 +21 11957 114 5 3612 

489 6 373 5 11332 .54 7 3310 

450 361 385 +314 9562 7556 2 41130 

396 5 301 +3 9083 .135 5 2710 

372 122 305 +106 8175 2473 3 40117 

305 84 252 +71 6412 1779 3 2213 

247 167 155 + 101 4547 3194 1 1112 

227 .6 149 -8 3063 116 6 1210 

217 58 164 .65 4503 .1191 7 1510 

216 134 201 +130 4911 2792 1 30122 

201 44 158 +33 4730 1260 4 1513 

176 83 138 +63 4016 1886 2 1314 

169 55 115 +32 3807 1131 2 1314 

164 3 150 2 3204 .43 4 1311 

139 110 123 +91 2800 2273 1 15111 

107 Country reporters. Songs ranked by total plays for the airplay week of Sunday 1/16 - Saturday 1/22. 

© 2005 Radio & Records. 

MOST ADDED' 
ARTIST TITLE LABELS ADDS 

DIERKS BENTLEY Lot Of Leavin Left To Do (Capitol) 30 

SHANIA TWAIN Don't! (Mercury) 24 

SHEDAISY Don't Worry 'Bout A Thing (Lyric Street) 22 

BLAKE SHELTON Goodbye Time (Warner Bros.) 17 

JULIE ROBERTS Wake Up Older (Mercury) 11 

JO DEE MESSINA My Give A Damn's Busted (Curb) 9 

TRACE ADKINS Songs About Me (Capitol) 7 

KENNY CHESNEY Anything But Mine (BNA/ 6 

LONESTAR Class Reunion (That Used To...) /BNA) 6 

BLAINE LARSEN How Do You Get That Lonely (BNA) 6 

MOST 
INCREASED POINTS 

ARTIST ' ' 

TOTAL 
POINT 

INCREASE 

JO DEE MESSINA My Give A Damn's Busted (Curb) +512 

SHANIA TWAIN Don't! (Mercury) +449 

CRAIG MORGAN That's What I Love About Sunday (BBR) +430 

KENNY CHESNEY Anything But Mine (BNA) +370 

DIERKS BENTLEY Lot Of Leavin Left To Do (Capitol) +361 

RASCAL FLATTS Bless The Broken Road (Lyric Street) +345 

KEITH URBAN You're My Better Half (Capitol) +296 

SUGARLAND Baby Girl (Mercury) +273 

LONESTAR Class Reunion (That Used To...)/BNA/ +268 

JOSH GRACIN Nothin' To Lose (Lyric Street) +236 

MOST 
INCREASED PLAYS 

ARTIST TITLE LABELISI 

TOTAL 
PLAY 

INCREASE 

JO DEE MESSINA My Give A Damn's Busted (Curb) +393 

SHANIA TWAIN Don't! (Mercury) +357 

CRAIG MORGAN That's What I Love About Sunday (BBR) +343 

DIERKS BENTLEY Lot Of Leavin' Left To Do (Capitol) +314 

KENNY CHESNEY Anything But Mine (BNA) +297 

RASCAL FLATTS Bless The Broken Road (Lyric Street) +293 

KEITH URBAN You're My Better Half (Capitol) +247 

LONESTAR Class Reunion (That Used To...1 (BNA) +214 

SUGARLAND Baby Girl (Mercury) +213 

BLAINE LARSEN How Do You Get That Lonely (BNA) +192 

R&R Packa es The Reach & Fre . uenc YOU NEED! 
.: R &R Today: The leading management daily fax 

.: radioandrecords.com: Radio's Premiere Website 

.: R &R: The Industry's Newspaper with the 
largest help wanted section 

CLASSIFIED ADVERTISING Contact KAREN MUMAW at kmumaw@radioandrecords.com or 310.788.1621 for information. 
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COUNTRY CALLOUT AMER /CA BY Bullseye 
EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES January 28, 2005 

Callout American song selection is Cased on the top 35 titles from the R &R Country chart for the airplay week of January 16 -22. 

ARTIST iole (1 Abell 
TOTAL 

POSITIVE PASSION INDEX NEUTRAL FAMILIARITY DISLIKE 
STRONGLY 

DISLIKE 

BLAKE SHELTON Some Beach (Warner Bros.) 57.0% 86.5% 4.40 9.0% 99.3% 2.5% 1.3% 

ALAN JACKSON Monday Morning Church (Arista) 46.3% 82.0% 4.25 12.3% 98.5% 3.0% 1.3% 

BRAD PAISLEY Mud On The Tires /Arista) 35.0% 75.5% 4.06 17.3% 97.8% 3.3% 1.8% 

DARRYL WORLEY Awful, Beautiful Life (Dream Works) 37.5% 75.0% 4.07 14.3% 96.5% 5.3% 2.0% 

LEANN RIMES Nothin "Bout Love Makes Sense (Asylum /Curb) 33.8% 73.8% 4.01 17.3% 98.0% 5.3% 1.8% 

CRAIG MORGAN That's What I Love About Sunday (BBB) 30.5% 71.0% 4.03 17.8% 93.0% 3.0% 1.3% 

JOSH GRACIN Nothin' To Lose (Lyric Street) 29.8% 70.0% 3.96 20.5% 96.3% 3.8% 2.0% 

REBA MCENTIRE He Gets That From Me (MCA) 35.0% 69.0% 3.95 19.5% 97.8% 7.0% 2.3% 

SUGARLAND Baby Girl (Mercury) 21.5% 65.0% 3.84 21.3% 93.0% 5.5% 1.3% 

GRETCHEN WILSON When I Think About Cheatin' (Epic) 29.5% 63.3% 3.86 24.0% 95.8% 6.3% 2.3% 

RASCAL FLATTS Bless The Broken Road (Lyric Street) 29.3% 61.5% 3.86 24.8% 94.3% 6.0% 2.0% 

LEE ANN WOMACK I May Hate Myself In The Morning (MCA) 26.3% 61.5% 3.85 19.5% 89.8% 6.3% 2.5% 

SILLY DEAN Let Them Be Little (Curb) 25.3% 59.5% 3.78 25.3% 93.8% 6.5% 2.5% 

KEITH URBAN You're My Better Half (Capitol) 22.5% 58.8% 3.80 27.0% 92.0% 4.8% 1.5% 

BROOKS & DUNN It's Getting Better All The Time (Arista) 25.3% 58.0% 3.85 23.5% 88.0% 4.5% 2.0% 

ANDY GRIGGS If Heaven (RCA) 23.3% 57.5% 3.86 18.5% 83.3% 5.8% 1.5% 

I! ARTINA MCBRIDE God's Will (RCA) 26.3% 54.0% 3.89 15.8% 78.3% 6.3% 2.3% 

BIG & RICH Holy Water (Warner Bros.) 25.5% 53.8% 3.70 23.8% 90.5% 9.8% 3.3% 

PAT GREEN Don't Break My Heart Again (Universal /Republic /Mercury) 17.3% 53.5% 3.70 26.3% 87.5% 6.3% 1.5% 

K _NNY CHESNEY Anything But Mine (BNA) 20.3% 53.5% 3.78 22.0% 83.0% 5.8% 1.8% 

.OE NICHOLS What's A Guy Gotta Do (Universal South) 17.5% 52.0% 3.71 21.8% 82.5% 6.5% 2.3% 

. AMIE O'NEAL Trying To Find Atlantis (Capitol) 22.5% 51.3% 3.69 31.8% 91.8% 7.3% 1.5% 

_EFF BATES Long, Slow Kisses (RCA) 17.0% 50.0% 3.65 28.0% 86.3% 5.8% 2.5% 

TRACY BYRD Revenge Of A Middle Aged Woman (BNA) 16.8% 49.3% 3.58 24.0% 86.0% 9.8% 3.0% 

B _AINE LARSEN How Do You Get That Lonely (BNA /G. .'antslayer) 20.5% 49.3% 3.81 21.8% 77.3% 5.0% 1.3% 

MARK CHESNUTT I'm A Saint (Vivaton) 15.5% 47.0% 3.68 26.5% 80.0% 5.3% 1.3% 

MONTGOMERY GENTRY Gone (Columbia) 15.0% 43.8% 3.45 25.5% 85.3% 11.3% 4.8% 

TRACE ADKINS Songs About Me (Capitol) 12.0% 38.5% 3.51 28.3% 76.5% 8.3% 1.5% 

FHIL VASSAR I'll Take That As A Yes The Hot Tub Song) (Arista) 12.3% 38.0% 3.36 24.0% 78.5% 11.0% 5.5% 

CHELY WRIGHT Bumper Of My S.U.V. (Dualtone /Painted Red) 11.5% 36.5% 3.48 16.5% 65.0% 7.0% 5.0% 

JO DEE MESSINA My Give A Damn's Busted (Curb) 13.3% 35.0% 3.46 16.5% 65.3% 9.3% 4.5% 

MIRANDA LAMBERT Me And Charlie Talking (Epic) 9.0% 33.5% 3.27 26.3% 76.0% 10.8% 5.5% 

TERRI CLARK The World Needs A Drink (Mercury) 7.5% 32.3% 3.33 33.5% 77.0% 8.3% 3.0% 

TOBY KEITH fIKRYSTAL Mockingbird (Dream Works) 13.5% 30.8% 3.03 22.5% 81.8% 15.5% 13.0% 

PLAY DALLEY I Would Cry (Curb) 9.8% 30.3% 3.41 27.3% 67.5% 7.5% 2.5% 

CALLOUT AMERICA 

HOT SCORES 

This Week At 
Callout America 

By John Hart 

or the third consecutive week Blake 

Shelton's "Some Beach" is the top -test- 

ing song at Callout America and the No. 

1 passion song too. Shelton is also the 

No. 1 positive and passion song with 
both male and female listeners. 

Leann Rimes' "Nothin "Bout Love 

Makes Sense" spends its first week in the 

top five as the No. 5 song, up from No. 

7 last week. It's also the No. 6 passion 

song in the sample, up from No. 9. 

Brad Paisley's "Mud on the Tues" moves 

to the No. 3 song total positive this week, 

up from No. 4 last week. It is the No. 5 pas- 

sion song, the No. 3 song overall with men 

and the No. 4 male passion song. 

"Baby Girl" by Sugarland is new to the 

top 10 titles as the No. 9 song, up from 

No. 11. Sugarland have the No. 8 song 

with male listeners and the No. 12 song 

with females. The strength of this song 

is with younger 25-34 listeners, giving 
Sugarland the No. 8 song in the demo. 

Martina McBridé s "God's Will" is 

making loud noise very early. While fa- 

miliarity is only 79 %, "God's Will" is the 

No. 17 song at Callout America this 
week, up strong from No. 27 last week. 

This song is the No. 12 passion song in 

the sample, up from No. 20, and it is 

both the No. 13 song with female listen- 

ers and the No. 13 female passion song. 

Lots of potential with plenty of strength. 

Total sample size is 400 persons weekly, with a margin of error of plus or minus 5 %. Scoring is done each week using live interviewers conducting an interview with each respondent. Scores are: 5) I like it a lot; in fact, it's one of my 

favorites: 4)) I like it; 3) It's OK, just so -so; 2) I don't like it; and 1) I strongly dislike it. The index score is an average of all 1 -to -5 scores. The total positive score is an aggregate of the 4 and 5 scores. To be included in weekly callout, 

songs mus7 have entered the top 40 positions on R &R's Country airplay chart. The sample is composed of 400 25 -54- year -olds who identify country as their favorite music and who listen daily to competitive Country radio in the 

sample iiarkets. The sample is 50% male/female and evenly distributed in the 25 -34, 35 -44 and 45 -54 demos. The sample is balanced by region and markets within each region. Bullseye Callout is conducted in these regions and 

markets SOUTH: Charleston, SC; Charlotte; Baton Rouge; Nashville; Atlanta. MIDWEST: Flint, MI; Indianapolis; Madison; Omaha; Cincinnati. EAST: Harrisburg; Rochester, NY; Springfield, MA: Providence; Washington, DC. WEST: 

Modestc, CA; Salt Lake City; Colorado Springs, CO; Portland, OR; Houston. ©2005 R &R Inc. © 2005 Bullseye Marketing Research Inc. 

For any kind of government information, 
from student loans to 

Social Security benefits to buying 
surplus government property, 

go to www.FirstGov.gov. 
Need more help? 

E-mail us or call 1 (800) FED INFO. 
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January 28, 2005 COUNTRY 

61aleTheMuSic.cOm 
II lllllllcr 

Artist Title (Label) 

America's Best Testing Country Songs 
12 + For The Week Ending 1/28/05 

BROOKS & DUNN It's Getting Better All The Time (Arista) 

TIM MCGRAW Back When (Curb) 

BRAD PAISLEY Mud On The Tires (Arista) 

RASCAL FLATTS Bless The Broken Road (Lyric Street) 

DARRYL WORLEY Awful, Beautiful Life (DreamWorks) 

JOSH GRACIN Nothin To Lose (lyric Street) 

JOE NICHOLS What's A Guy Gotta Do (Universal South) 

BLAKE SHELTON Some Beach (Warner Bros.) 

KEITH URBAN You're My Better Half (Capitol) 

ANDY GRIGGS It Heaven (RCA) 

CRAIG MORGAN That's What I Love About Sunday IBM) 

ALAN JACKSON Monday Morning Church (Arista) 

GRETCHEN WILSON When I Think About Cheatin' (Epic) 

SUGARLAND Baby Girl (Mercury) 

MARTINA MCBRIDE God's Will (RCA) 

LEE ANN WOMACK I May Hate Myself In The Morning (MCA) 

BILLY DEAN Let Them Be Little (Curb) 

BLAINE LARSEN How Do You Get That Lonely (BNA/G.ardslryer) 

REBA MCENTIRE He Gets That From Me (MCA) 

MONTGOMERY GENTRY Gone (Columbia) 

LEANN RIMES Nothin "Bout Love Makes Sense /AsylumrCurbl 

KENNY CHESNEY Anything But Mine /BNA) 

JIMMY WAYNE Paper Angels (DreamWorks) 

JAMIE O'NEAL Trying To Find Atlantis (Capitol) 

TRACE ADKINS Songs About Me (Capitol) 

BIG & RICH Holy Water (Warner Bros.) 

PAT GREEN Don't Break My Heart Agait/Ikliesdl(rd 4t4onry) 

MIRANDA LAMBERT Me And Charlie Talking (Epic) 

TERRI CLARK The World Needs A Drink (Mercury) 

TW LW Famil. Burn 
Per. 

25 -54 
W 

25 -54 
M 

25 -54 

4.25 4.05 81% 7% 4.24 C38 4.17 

4.23 

4.18 

4.18 

4.26 

4.16 

4.06 

98% 

99% 

97% 

30% 

18% 

17% 

4.22 

4.12 

4.09 

4.27 

3.96 

4.20 

4.20 

4.19 

4.03 

4.17 4.14 98% 22% 4.16 4.15 4.17 

4.15 4.10 88% 16% 4.08 4.02 4.10 

4.12 4.05 70% 8% 4.11 4.16 4.08 

4.11 4.31 100% 36% 4.16 4.24 4.13 

4.09 4.06 96% 19% 4.00 4.13 3.94 

4.08 4.07 79% 9% 4.04 4.07 4.02 

4.06 4.09 89% 13% 4.07 4.19 4.01 

4.02 4.03 98% 23% 4.04 4.01 4.05 

4.01 3.90 98% 28% 4.06 4.08 4.05 

COO 4.03 86% 18% 3.95 4.07 3.90 

3.99 81% 14% 3.92 4.03 3.86 

3.97 3.97 87% 15% 3.98 3.95 4.00 

3.96 3.91 90% 20% 3.98 4.07 3.93 

3.96 3.78 54% 8% 4.00 4.13 3.95 

3.93 3.92 99% 32% 3.99 3.97 3.99 

3.93 

3.92 

3.93 

3.92 

84% 

96% 

16% 

21% 

3.88 

3.92 

3.90 

3.88 

3.87 

3.94 

3.92 14% 12% 3.81 3.82 3.81 

3.86 3.85 87% 24% 3.81 4.00 3.71 

3.82 3.74 85% 17% 3.81 3.79 3.82 

3.82 52% 10% 3.83 3.89 3.81 

3.75 3.73 97% 30% 3.72 3.92 3.63 

3.73 3.81 83% 21% 3.74 3.75 3.73 

3.62 3.63 65% 15% 3.49 3.35 3.55 

3.62 3.88 62% 16% 3.61 3.76 3.56 

Total sample size is 295 respondents. Total average tavorability estimates are based on a scale of 1 -5 ( 1= d,Snke very much. 5 = Mika very 

much). Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of 
respondents who said theyare tired of hearing thesong. Songs must have 40% familiarity toappearon survey. Sample composition is based 

on persons 12.. Persons are screened via the Internet. Once passed. they can take the music test based on the format/music preference. 

RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the 

Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system. is available for local radio stations by 

calling 818 -377 -5300. RaleTheMusic.com data is provided by Mediabase Research. a division of Premiere Radio Networks. 

R.R COUNTRY TOP 30 POWERED 
EDIABASE CANADA 

LAST THIS 
WEEK WEEK ARTIST TITLE LABELISI 

TOTAL 
PLAYS 

- WEEKS ON TOTAL 
PLAYS CHART STATIONS 

2 0 KEITH URBAN You're My Better Half (Capitol) 

1 2 BRAD PAISLEY Mud On The Tires (Arista) 534 

5 0 GRETCHEN WILSON When I Think About Cheatin' (Epic) 515 

4 LEANN RIMES Nothin "Bout Love... (Asylum /Curb) 485 

O. DOC WALKER Forgive Me... (Open Road /Oniversal) 434 

6 ALAN JACKSON Monday Morning Church (Arista) 432 

O RASCAL FLATTS Bless The Broken Road (Lyric Street) 425 

542 

3 

8 

4 

9 

7 

6 

10 

13 

11 

16 

21 

15 

14 

22 

23 

19 

8 TIM MCGRAW Back When (Curb) 422 

9 BLAKE SHELTON Some Beach (WarnerBros.) 416 

DARRYL WORLEY Awful, Beautiful Life (DreamWorks) 413 

Q JOSH GRACIN Nothin' To Lose (Lyric Street) 403 

®4 DEAN TUFTIN Wide Open Highway (Stolen Horse) 385 

® REBA MCENTIRE He Gets That From Me (MCA) 364 

BROOKS & DUNN It's Getting Better All The Time (Arista) 362 

® BIG & RICH Holy Water (Warner Bros.) 344 

164 CAROLYN D. JOHNSON Head Over High Heels (Arista) 324 

194 CORD BAMFORD My Heart's A Genius (GWB) 314 

04 LISA BROKOP Hey, Do You... (Curb/EM /Music Canada) 307 

194 JASON MCCOY I Lie (Open Road /Universal) 293 

18 204 GEORGE CANYON I'll Never Do... (Universal South) 289 

¡Debut> ® MONTGOMERY GENTRY Gone (Columbia) 279 

27 ® BILLY DEAN Let Them Be Little (Curb) 278 

20 234 CHRIS CUMMINGS Not Again (Warner Bros.) 277 

30 ED LEE ANN WOMACK I May Hate Myself... (MCA) 271 

24 25 JAMIE O'NEAL Trying To Find Atlantis (Capitol) 264 

17 264 S. TWAIN wIB .CURRINGTON Party For Two (Mercury) 257 

12 27 KENNY CHESNEY The Woman With You (BNA) 250 

29 AARON PRITCHETT John Roland Wood (Royalty) 243 

ANDY GRIGGS If Heaven (RCA) 219 

TERRI CLARK The World Needs A Drink (Mercury) 218 

'Debut 

1Debut> 

+11 

28 

10 

14 

1210 

1610 

+35 9 1411 

-6 15 1710 

+12 10 1210 

37 11 1110 

+1 6 1310 

-25 14 1710 

-43 13 1410 

+2 9 1111 

+38 6 1110 

+6 6 810 

+17 11 1510 

+63 4 1310 

+7 13 1510 

-26 15 1810 

+28 4 1010 

+30 4 910 

12 8 1010 

-29 18 1910 

+53 1 11)0 

,29 2 1011 

-18 11 1310 

+48 2 1110 

-3 4 910 

-59 17 1810 

-120 18 1710 

+18 3 811 

+9 1 8/0 

+19 1 710 

20 Canadian Cou reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. 

Songs ranked by total plays for the airplay week of 1/16 -1/22. Bullets appear on songs gaining plays or remaining flat from 
previous week. If two songs are tied in total plays. the song with the larger increase in plays is placed first. Songs below No. 

15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R 

by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. © 2005. R& R. 

`Inc.'4 Indicates Cancon. 

C O U N T R Y 

FLA 
OYEAR AGO 

No. I : "Remember When" - Alan Jackson 

OYEARS AGO 

No. I: "Cowboy Take Me Away" -The Dixie Chicks ® Yf.AFtS AGO 

No. I: "Mi Vida Loca" - Pam Tiflis 

15 
YEARS AGO 

J No. I: "Statue OfA Fool " - Ricky Shelton 

0 YEARS AGO 

No. I : "Make My Life With You " - Oak Ridge Boys 

@ YEARS AGO 

No. I: "Love Me Over Again " - Don Williams 

0 YEARS AGO 

No. I: "City Lights " - Mickey Gilley 

46 R &R January 28, 2005 

NEW & ACTIVE 

SHEDAISY Don't Worry 'Bout A Thing (Lyric Street) 

Total Plays: 132, Total Stations: 35, Adds: 27 

JULIE ROBERTS Wake Up Older (Mercury) 

Total Plays: 119, Total Stations: 22, Adds: 21 

SAWYER BROWN f1ROBERT RANDOLPH Mission Temple Fireworks Stand (Curb) 

Total Plays: 116, Total Stations: 19, Adds: 6 

AARON LINES Waitin' On The Wonderful (BNA) 

Total Plays: 100, Total Stations: 16, Adds: 8 

BLAKE SHELTON Goodbye Time (Warner Bros.) 

Total Plays: 93, Total Stations: 40, Adds: 35 

JEDD HUGHES Soldier For The Lonely (MCA) 

Total Plays: 90, Total Stations: 13, Adds: 13 

REBECCA LYNN HOWARD That's Why I Hate Pontiacs (Arista) 

Total Plays: 36, Total Stations: 14, Adds: 12 

© Radio & Records 
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COUNTRY REPORTERS 
Stations and then adds listed alphabetically by market 

WOMXAkron, OH' 
OM PD: Kevin Mason 

APO. Ken Steel 

WGNNAIhatry. NY' 
PO: Kw Bandle 

M0: Bill Earley 

KBOI,Albuquerque. NM' 
PD. Tim Jones 

MD Sammy Croise 

MD Jell Jay 

KRST /Albuquerque. NM' 
OMPO'. Eddie Haskell 

MD. Paul Bailey 

KRRV/Nexandria. LA 

PD AMO. Sieve Casey 

WCTOAllentown, PA' 
PD. Shelly Easton 

APO Sam Malone 

KGNC /Amarillo. TX 

OM. Dan Gorman 

PO Tim Butler 

APOMD: Palnck Clark 

KBRJ /Anchorage. AK 

OM'. Dennis Sankey 

PD. Matt Valley 

MO. BIN Hatcher 

WWWW /Ann Arbor, MI 

OMPD. Rob Walker 

MO. Tom Baker 

WNCY /Appleton. WI 

OM'. Jed MCCadhy 

PD Randy Shannon 

WKSF /Asheville, NC 

OMPD: Jell Davis 

APO: Sharon Green 

MD: Brian Hatfield 

WKHX/Allana, GA' 
0M/PD: Mark Richards 

MO: Johnny Gray 

WPUR/Allantic City, NJ 

Po/MO :Joe Kelly 

WKXC/Augustz, GA 

PD: T Gentry 

APDMD Zach Taylor 

KASE/Ausnn. TX' 

PO Mac Daniels 

APDMD. Bob Picken 

KUZZLBakerslield. CA' 

PD: Evan Bndwell 

MD: m 

i umar 
evvrnror,00wo 

WPOC/Ballimore, MD' 
PO: Ken Biesen 

MO: Michael J. 

WYNK/Balon Rouge. LA' 
OM. Bob Murphy 

PO. Paul Ore 

APO MD. Austin James 

WYPY Balen Rouge. LA' 
PO MD Jmmy Brooks 

KYKRBeaumonl. TX 

OM: Joey Amntmng 

POMD'. Mickey Ashworth 

WJLS/Beckley. WV 
0M: Dave Willis 
PDAID:ppanel'Ransey 

rase - 
is vors nvm rn 
.r Wvrtnwrawxnepeai Maapre 

WKNN/Biloxi, MS 

OM. Walter Brown 

PO: Kipp Greggory 

WZKX/Bilozi, MS 

Po: Bryan Rhodes 

MO: Gwen Wilson 

WDXBSirmingham. AL' 
PO Ton- Hanahan 

APOMD'. Jay Cnae 

WPSK/Blacksburg, VA 

OMPD: Stoll Stevens 

APo.MC. Sean Sumner 

WBWN,Bloomington, IL 

OMPD: Dan Westhoff 

APD,BAD. Buck Stevens 

KIZNIBoise. ID 

0MP0'. Rich Summers 

APORAD: Spencer Burke 

KOFCBoise, ID 

AFORAD. Jim Miller 

ii KW áú: 
ouaou . 
n !MUM 
In M MySW 
iiWM 
011005 

q s mm 

WKLB/BUSton, MA' 
PO: Mike Brophey 

APOMD: Ginny Rogers 

KAGG:B yon, TX 

POND Jennifer Allen 

WYRKSut'alo, NY' 
PO: John Paul 

APDMD: Wendy Lynn 

WOKO/BudingIon 
PO: Stew Pelkey 

MO:Magot St John 

KHAKCedar Rapids. IA 

OM: Dick Stadler 

Po: Bob James 

MD: Dawn Johnson 

1 Mt. 
MY/Champaign, IL 

OMPD: R.W. Smith 

WEZL/Charleslon, SC' 
RRMD' Trey Cooler 

WNKT /Charleston. SC' 
PO: Brian Drover 

MD: Tyler On The Radio 

WOBE/Charleslon, WV 

OM. Jell Whitehead 

PO: Ed Roberts 

MDµ Bill Hagy 

WKKT/Charlc0e 
OM: Broce Logan 

POMD: John Robeds 

WOOC/Charlone 
OMPO'. Jell Roper 

APO/MD: Rick McCracken 

WUSY/Chananooga, TN' 
PD. Kris Van Dyke 

MD: Bill Poindexter 

WUSN/Chicago. IL' 
PO: Mike Peterson 

MD: Marti Braun 

WUBE/Cincinnati, OH' 
APO: Kalil O'Connor 

MD: Duke Hamilton 

WYGY /Cincinnati, OH' 
OM: TJ Holland 

PU: Stephen Giunan 

AMMO. Dawn Michaels 

sewn. .. . . 

WGAFLCleveland. OH' 
PO Meg Stevens 

MC Chuck CalI:er 

Ñwc:srwicn» 

KCCY;Colorado Springs. CO' 

PD: Travis Daily 

MD. Valerie Had 

KKCS /Colorado Springs. CO' 
PO: Cody Carlson 

WCOS /Columbia, SC' 
PO: U Smith 

POND Glen Garrett 

WCOLColumbus, OH' 
PD: John Crenshaw 

AFFIRM Dan E. Zuke 

WGSO/Coekeville. TN 

OM: Marry Mcf ly 

PD: Cater Hamsun 

APO'. Philip Gibbons 

MD: Stewart James 

KRYS /Comos Christi, TX 

PD' Frank Edwards 

KPLX/Dallas. TX' 

PO: Paul Williams 

APO: Smdkey Rivers 

MD: Cody Man 

KSCSNallas, TX' 
OMPD: Lomo Palage 

APO/MD Chris Hut' 

WGNENaylona Beach, FL' 
OM: B.J. Nielsen 

PD/MD. Jet' Davis 

KYGO/Denver. CO' 

PD. Joel Burke 

MO'. Garrett Doll 

KHKI/Des Moines. IA' 
OM: Jack O'Brien 

POND Jimmy Olsen 

WYCD/Detmit, MI' 
PO: Chip Miller 
ARRIBAD: Ron Chabnan 

I 

sewnn wioeaal Mwopm 
MOONY 
MOM M vin 

WDJR/Dothan, AL 

OM'. Jetty Broadway 

PO,MD. Brett Mason 

KOCBIDeluth 

OM/PO: Johnny Lee Walker 

MD'. Jim Dandy 

WAXXFau Claire, WI 

PO TOO: George House 

KHEYEI Paso, TX' 
PO/M0. Sieve Grammy 

WRSFElltahem City, NC 

OM Tom Cleanly 

WXTAErie. PA 

0M: Adam Reese 

POND: Fred Horton 

KKNURugene. OR 

POND'. Jim Davis 

WKDQRvansville, IN 

POMD'. Jon Prell 

KVOXPargo 
OM: Janice Whibmare 

PD: Eric Beyer 

MO Scott Winston 

KKIX/Fayetteville. AR 

PO: Dave Athcratt 
APD MDR Jake McBride 

WKMLFayeOeville, NC 

PO: Paul Johnson 

MO: Dean° 

KAFF/Flagstall, AZ 

Po: Chris Halstead 

APOMD: Hugh James 

WFBE/Flint. MI 

Po: Coyote Collins 

APO/MO. Dave Geronimo 

WXFLFlorence, AL 

POMO' Gary Murdock 

KSKS/Fresno. CA' 

PO: Steve Pleshe 

MD: Jason Hurst 

KUAD/FI. Collins. CO 

Po: Mark Callaghan 

APO: Dave Jensen 

MD: Bran Gary 

WCKT/FI. Myers. FL' 
OM/PO: Steve Aman 

APO/MIL Dave Logan 

WWGRFI. Myers, FL' 

PO: Mark Phillips 

M0: Steve Had 

WYZB/Ft. Walton Beach, F 

0M: Scratch Malone 

PO: Todd Noon 

MD: John Sykes 

WOHK/FI. Wayne, IN' 
OMPD: Rob Kelley 

WOGK/Gainesville. FL' 

PO: Mr. Bob 

MD; Big Red 

WDCT /Gand Rapids. MI' 
OMPD: Doug Montgomery 

MD: Dave Tad 

o M Lrs`v SIM. 

WTOR/Greeeoboro. NC' 

OM. Tim Satterfield 

PO. Bill Dotson 

APOMD. Angie Ward 

WRNS /Greenville, NC' 
PO: Wayne Carlyle 

MD: Jett Hacked 

WESC/Greenville, SC' 

OMPD: Scott Johnson 

AMMO' John Landrum 

WSSLiGreenville. SC' 
OMPD: ScelJahnson 

APOMLT. Kir Layton 

WAYZ/Hagerstown 
PS: Chas Carmichael 

MD. Ton Anderson 

WCAT/Hamsburg, PA' 

PD: Will Robinson 

APOMD: Don Brake 

WWBTIHartiobune, PA' 

OM: Chore Tyler 

APO. Newman 

WWYZ/Hamord, CT' 
Po: Justin Case 

MD: Jay Thomas 

KILTMouslon. TX' 
PE: Jett Carlson 
MD. Greg Frey 

KKBOMOUSton, TX' 
RR: Johnny Chiang 

MD'. Christi Brooks 

WTCR/Huntingtan 
PD: Judy Eaton 

MD' Dave Poole 

WORM/Huntsville. AL 

OMPD: Todd Berry 

MD: Dan McClain 

WFMSMdianapolis, IN' 
OM: David Wood 

PD: Bob Richards 

MO. J.11 Cannon 

WMSI /Jackson, MS 
PD: Rick Manes 

MD Marshall Stewart 

WUSJ /Jackson, MS 

PD: Tom Freeman 

WROD /Jacksonville, FL' 
0M: Gail Auslin 

PD: Casey Caner 

WXBO/Johnson City' 
POND. Bill Hagy 

WMTZJJohnstown, PA 

OM/PD: Steve Walker 

MD: loa Mosby 

KIXO/Joplin, MO 

OM: Jason Knight 

RR: Steve Kelly 

APOMcRae 
a ,w nitr 

WNWNMalamazoo. MI 

PD: P.J. Lacey 

AMID: Phil O'Reilly 
6 010,165 6,66, 

KBEOMansas City, M0' 
RR: Mike Kennedy 

MD: TA. McEntire 

KFKFBansas City. MO' 
OMR'D: Dale Cadet 

APO/MD: Tony Stevens 

WOAFRansas City, MO' 
PO: Wes McShay 

POND: Jesse Garcia 

WIVK/Xeoxville. TN' 
OM/PO: Mike Hammond 

MD: Colleen Addair 

WKONLalayene. IN 

PO: Mark Allen 

MD: Bob Vizza 

KMDL/Lalayede, LA 

KXKC/Lalayette. LA' 
PO: Renee Reved 

MO: ean S Riley 

WPCV/Lakeland. FL' 
PO: Mike James 

MD: Joni Taylor 

WIOV/Lancaster, PA 

PO/MD'. Dirk Raymond 

WITL/Lansing MI 

PD'. Jay J. McCae 

APDRAO. Clers Tyler 

KWNR/Las Vegas. NV' 
P0: Brooks O'Brian 

MD: Sammy Cruise 

MO'. Jett Jay 

WBBN/Laurel. MS 

OMPO: Larry Blakeney 

APO/MD: Allysan Scott 

W0K0/Lewiston. ME 

0M: Mark Encson 

PO: Mark Jennings 

APO/MD:Dan Lennie 

WBUL/Lextngton. KY 

PO/MD: Ric Larson 

WWI/Lexington. KY 

OM: Robert Lindsey 

PD: C.C. Matthews 

MO: Karl Shannon 

KZIOOLincoln, NE 

OM: Jim Steel 

PO: Brian Jennings 

AFORAD: Carol Temer 

KSSN/.inle Rock. AR' 
POND: Chad Heritage 

KZIM.os Angeles, CA' 

OMPO: R.J. Cutis 

APoRAD: Tomya Campos 

WAMZ/LOeisville, KY' 

PO/MO: Coyote Calhoun 

KLLLLubhock, TX 

OMPD'. Jell Scott 

APO MD: Kelly Greene 

WDEN/Macon, GA 

PO: Bob Raleigh 

APO/AD:Laua Staring 

WWOM /Madison. WI' 
PD: Mark Grantin 

MD: Mel McKemie 

KTEX/McAllen. TX' 

OM: Billy Santiago 

Po: JoJO Cerda 

APO: Frankie Dee 

MD; Patches 

KRWO/Medtord, OR 

PO: Lanny Neal 

MD: ScotteSdwler 

FIRT ores to 
A120 ÑM 

morn ate 

WGIWMemphis, TN' 
PD: Lance idwell 
M0: TmpperJOhn 

WOKK/Meridian, MS 

PO/MD: Scotty Ray 

WXIS/Miami. FL' 
PO: Bob Barnett 

MD Darlene Evans 

WMIL/TAilwaukee. WI' 
PO: Kerry Wolle 

APO:Scott Dolphin 

MO: Mrch Morgan 

KEEYRMinneapolis, MN' 
OMPD: Gregg Swedberg 

APOMD: Travis Moon 

WKSJRAObile, AL' 
0M: KO Carson 

PO/MD: Bill Black 

KJLO,Monroe. LA 

PD John Reynolds 

KTOM/Monlerey, CA' 
PO Dennis Madmen 

WLWI/Montgomery. AL 

OMPD: Bill Jones 

MD: Darlene Dixon 

WGTR/Myrtle Beach. SC 

PO: Steve Stewart 

s si0u k,. 

WKDF/Nashville, TN' 
OM/PO: Days Kelly 

MD. Kim Leslie 

WSIK/Nashville. TN' 
0M: Clay Hunnicutt 

PDMD: KeiN Kadman 

WSM/Tlashville. TN' 
P0: John Sebastian 

MD: Frank Se res 

WCTY/New London, CT 

PD,MD:Jimmy Lein 

APO: Dave Elder 

WGHModolk, VA' 
OM RD: John Shomby 

APD IO: Mark McKay 

WKCKMorlolk. VA' 

OM: Oave Morgan 

PO/MD: Jack Prater 

APO: Kristen Cmm 

KHIWOdessa. TX 

PD: Mike Lawrence 

APOMD'Kelley Peterson 

KNfM /Odessa, TX 

OM/PD: John Moesck 

KIST /Oklahoma City. OK' 
PO'Anthony Allen 

NXKT /Omaha, NE' 
PO'. Tom Goodwin 

MO. Craig Allen 

KHAY;Danard. CA 

PDMD: Buddy WnArsdale 

KPLM/Palm Springs, CA 

PD: Al Gordon 

MD: Kory James 

WPAPPanama City. FL 

OMPD: Jim Radford 

APOMD: Shane Collins 

WXBM/Pensacola. FL 

P .LYniW est 610o 
s 

WAN/Philadelphia, PA' 
Po: Bob McKay 

APDRAD'. Cadillac Jack 

KMLEPhoenix, AZ' 
Jay McCarthy 

APDMO: Dave Collins 

Láwsrirì 

KNIX/Phoenix, AZ' 
PD. Shaun Holly 

MD: Gwen Foster 

WOSY/Pittsburh, PA' 
P0: Keith Clark 

APDMD: Stoney Richards 

WOW/Pittsburgh, PA' 
OM'. Frank Bell 

PD: Mark Llndow 

WPORPodland, ME 

PD: RickJordan 

MD: Glori Mane 

KUPLPodland, OR' 
PD. Cary Rote 

MO'. Pock Taylor 

KWJJ/Ponland. OR' 
PD: Mike Moore 

MD: Savannah Jones 

E. ROOK . =, 

WCTKIProyidence. RI' 
MD'. Sam Stevens 

s 

ññwraawr 

WLLR/Quad Cities. IA 

PD: Jim O'Hara 

M0: Ron Evans 

WOOR/Raleigh. NC' 
PD. Lisa Mckay 

APDMD: Mike -Maddawg 

Biddle 

KOUT/Rapid City. SO 

POAMO: Mark Houston 

KBULReno, NV 

OMPD: Torn Jordan 

MD: Chuck Reeves 

KFRG/Riverside, CA' 

OM: Lee Douglas 

RR/MD: Don Jeffrey 

WSLCRoanoke. VA 

PD: Brett Sharp 

MD. Rabynn Jaymes 

WYYDRIoanoke, VA 

POND. Joel Dearing 

WBEERlochester. NY' 
OM: Dave Symonds 

PD: Billy Kidd 

MD: Nikki Landry 

w, r 

WXXQRoclderd, IL 

PD: Steve Summers 

APD/MD: Kathy Hess 

KNCISacamento. CA' 

OMPD: Mark Evans 

APO: Greg Cole 

MdJennAfrWood 

r Ma, Id 
plins alb ;F 

WCEN/Saginaw, MI 

PD: Joby Phillips 

MD: Keith Allen 

WKCWSaginaw, MI 

OMPO: Rick Waller 

WICO/Salisbury, MD 

oM:JoeEtlwards 

PO/ASID: EJ Foe 

KSOP/Sall Lake City, ITT' 

APOMD: Debby Tumin 

KUBLSalI Lake City. UT' 
PO: Ed Hill 

MO:PalGan!B 

I 16/119416/11941.16,1 100uree 
.6551 ALUMS 

K R5v 

11/.41/14066,51. 

KGKL/San Angelo, TX 

OMPO: Boomer Kingston 

KAJA/San Antonio. TX' 
Po/TAD: Clayton Allen 

KSON/San Diego, CA' 
OM/PD: John Dimick 

ARRIBAD: John Marks 

IN I 

KUSS/San Diego, CA' 
PD: Mike 0 -Bean 

MD: Gwen Foster 

KZBR/San Francisco, CA' 
PD' Ray Massie 

vuv,4 x.s 
ux,axsr.rvw 

KRTYSan Jose, CA' 
PD: Julie Stevens 

KKJG/San Luis Obispo, CA 

PRIMO: Pepper Daniels 

/7 .11.04 4:. 
n snub,. rots 

KRAZSanta Barbara, CA 

PO/MO: Rick Barker 

KSNI:Santa Mana. CA 

PO MD in Brown 

WCTO/Sarasota. FL' 
OMPO: Mark Wilson 

APO. Heidi Decker 

WJCLSavannah, GA 

OM. Pal Garret' 

PO. Boomer Lee 

KMPS/Seame, WA' 
PD: Becky Brenner 

MD: Tony Thomas 

KRMDShreveport, LA 

PD: Les Acree 

APDRAD: James Anthony 

KXKSShreveport, LA 

0M: Gary McCoy 

PD' Russ Winston 

KSUX/Sioux City. IA 

PO' Bole Rounds 

APO MD. Tony Michaels 

WBYT.South Bend, IN 

OM PD. Clint Marsh 

APO MMD. Lisa Kosry 

KDRKSpokane. WA' 

OM. Tim Cone, 

Po: Jay Daniels 

APO: Bob Castle 

MO. Tony Tenuto 

KIXZSpokane, WA' 
OM. Robed Harder 

PO MD. Paul' Coyote Neumann 

APO' Lyn Daniels 

WPKXSpnnglield. MA' 
PV RI McKay 

APO: Nick Damon 

MD: Jesica Tyler 

KTTS/Spnngtield, MO 

OMPD: Brad Hansen 

APO : Curly Clark 

KSO/St. Louis. MO' 

OM: Mike Wheeler 

PO: Steve Geoderies 

MD: Bil ly Greenwood 

WILBI. Louis, MO' 

PO: Greg Mozingo 

MD :Danny Montana 

KATM/Stackton, CA' 
OM: Richard Perry 

PD'. Randy Black 

APDRMO: Moloe Roberts 

WBBSSyracuse. NY' 
PO Rich Lauber 

APDAID Skip Clark 

WTNT/Tallahassee. FL 

OM'. Steve Cannon 

POMD; "Big: Woody Hayes 

WOYK/Tampa. FL' 
OMPD. Mike Culotta 

APO: Beecher Marin 

MO' Jay Roberts 

WYUU/Tampa, FL' 

0M PG: Mike Culotta 

MD: Jay Roberts 

WTHI/Terre Haute. IN 

OMPD: Barry Kent 

MD: MardyoPa/ty 

r. _ Mii1Cw MM../ 
amer 

WKKO/TOledo, OH' 
OM: Dm Roberts 

POMD'. Gary Shores 

APO: Harvey Steele 

WIBW/Topeka, KS 

OM. Ed O'Donnell 

PD: Rich Bowers 

APO/MO Stephanie Lynn 

WTCM/Traverse City. MI 

OMPD. Jack O'Malley 

APD!MD: Ryan Dobry 

KIIM/Turson, AZ' 

OM:HeaCrowe 
PDAD: Jaclaen 

au.uxsxrrON 
DOM (IMO 

KV00/rulsa, OK' 
PO: Ric Hampton 

KNUE/Tyler, TX 

OMPD: Michael Cruise 

KJUGNisalia. CA 

POND. .Dave Daniels 

WIRK/W, Palm Beach, FL' 
PD: Mitch Mahan 

MD, J.B. Jackson 

WACOAVaco, TX 

OMPD: Zack Owen 

WMZQAVashington. DC' 
OM. Jell Wyatt 

PO. George King 

MO. Shelley Rose 

WDEZAVausau. WI 

PD: Bob Jung 

APOMO: Vanessa Ryan 

WOVK/Wheeling. WV 

POND: Jim Elliott 

KLUR/Wichia Falls, TX 

OSTPO; Brent Wanner 

KFDI/Wichita. KS' 
OMPD: Bevedee Brannigan 

MD: Carol Hughes 

KZSNAVichita. KS' 
PD: Chuck Geiger 

MD: Pat Moyer 

WGGY/Wilkes Bane, PA' 
PO'. Mike Krinik 

MD: Camlyn Dorsey 

KXDD/Yakima WA 

PD: Dewey Boynton 

APO MD. Joel Baker 

WGTY.York, PA' 

POND Brad Paden 

WQXK/Youngstown. OH 

PO : Dave Steele 

APO: Doug James 

MD: Bedon Lee 

POWERED 
MEDIABASE 
'Monitored Reporters 

223 Total Reporters 

116 Total Monitored 

107 Total Indicator 

Did Not Report, 
Playtint Frozen (6): 
KIAUMason City, IA 
WFRGNtica, NY 
WHKX/Bluetield, WV 
WHWKEtinghambakNY 
WW00Wiinilglon, NC 
WWZD/Tupelo, MS 
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AC 
JUL/EKERTES 
jkerres@rodioandrecordscom 

PART ONE OF A TWO -PART SERIES 

2005 Grammy 
Predictions 
Care to take bets on the outcome? 

ith the 47th annual Grammy Awards just around the cor- 
ner, I asked a panel of music experts whom they thought 

would walk away winners from this year's ceremony. Next week 
we'll have an in -depth examination of everyone's favorite cat- 
egory, Best New Artist. Now, let's see what our panel of experts 
is predicting for the Feb. 13 award show. 

Donna Miller 

MD /middays, KOSO/ 
Modesto, CA 

For Record of the Year, 

I'll pick Ray Charles and 
Norah Jones. I feel the 
voters will go for a sen- 
timental vote on this 
one. 

Donna Miller 

Jen Myers 

MD /nights, KYKY (Y98) /St. Louis 

No surprise for Record of the Year: It has to 

be "Yeah!" Usher's already won a billion awards 
this past year, why should the Granunys be the 
exception? His album sold more than twice as 
much as the second best -selling album of 2004, 

Norah Jones' Feels Like Home. I was happy to see 
the other nominees in the category though. 

The Black Eyed Peas' "Let's Get It Started" was 
a great surprise hit for Y98 and a lot of other Hot 
ACs this year. Los Lonely Boys' "Heaven" was 
another example of a hit song at Hot AC that 
seemed to explode from out of nowhere. And it's 

great to see that Green Day put out their best al- 

bum more than 15 years into their career. 

Jeff Cooper 

MD/afternoons, KNEV/Reno, NV 

For Record of the Year, I would bet my chips 
on Los Lonely Boys' 
"Heaven." The song has 
been phenomenal across 
the charts on multiple for- 

mats. Plus, how can you 
not love that song? The 
guitars are awesome, and 
the sound of the group is 

incredible. When I first re- 

Jeff Cooper 
ceived the song it was on 
loop in my CD player for 

pretty much the entire day. 

Marne Mason 

Asst. PD/MD, 
WYYY (Y94FM) /Syracuse 

Album of the Year. It's been a long time since 
I've liked every single nominee in this category, 
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but it has finally happened. I'm such a huge fan 
of the Ray Charles album, and it is so good to 
have Green Day back with new stuff. Still, I have 
to give the pick to Usher. Confessions is a phe- 
nomenal album that really pushed him to the 
next level of fame. I actually bought this CD the 
first week it was out. For any radio person to buy 
music is unheard of, so that says a lot. 

Jason Goodman 

Asst. PD/MD, WPTE 
(94.9 The Pointl/Norfolk 

Hoobastank's "The Reason" will probably 
take Song of the Year. It was a song that crossed 
over to many formats and into the mainstream. 

It got tremendous airplay 
across the country and was 
The Point's most -played 
song of the year. 

Green Day have a very 
good chance of getting Al- 

bum of the Year. They have 
been around for a long 
time now and, with this 
new album, have demon- 
strated that they will be 
around for much longer. 

This may be their best stuff. 

Mike Mullaney 

Asst. PD/MD, WBMX/Boston 

For Best Male Pop Performance, I'm predicting 
that John Mayer will emerge victorious. Although 
"Daughters" is a long shot for Song of the Year, it's 

the best among the contenders and should take 

home the gold. The song really strikes an emotional 
chord with anyone whohasa daughter, is a daugh- 
ter or dates a daughter (and that about covers it!). 

Josh Groban's "You Raise Me Up" is your 
dark horse. His success goes across age groups 
and genres, and the song was clearly special. IYs 

hard to ignore a song that drove sales of almost 
5 million CDs. Prince and Elvis get sentimental 
nods, but neither really made an impact with 
their tracks. 

Jason Goodman 

Cheryl Park 

MD /morning show host, 
WCOD/Cape Cod, MA 

As far as Best Pop Performance by a Duo or 

} 

2005 Grammy Score Card 
Here are the nominees in some of the most popular categories. 

Record of the Year 
"Let's Get It Started," The Black 

Eyed Peas 

"Here We Go Again," Ray Charles 

& Norah Jones 

"American Idiot," Green Day 

"Heaven," Los Lonely Boys 

"Yeah," Usher f /Lil Jon & Ludacris 

Album of the Year 
Genius Loves Company, Ray Charles 

& Various Artists 

American Idiot, Green Day 

The Diary of Alicia Keys, Alicia Keys 

Confessions, Usher 

The College Dropout, Kanye West 

Song of the Year 
"Daughters," written by John Mayer 

"If I Ain't Got You." written by Alicia 

Keys 

"Jesus Walks," written by Miri Ben - 

Ari, C. Smith and Kanye West 

'Live Like You Were Dying," written 

by Tim Nichols and Craig Wiseman 

"The Reason," written by Daniel Es- 

trin and Douglas Robb 

Best Female Pop Vocal 
Performance 

"Oceania," Bjórk 

"The First Cut Is the Deepest," 
;. Sheryl Crow 

"Sunrise," Norah Jones 

"What You Waiting For?" Gwen Stefani 

"You Had Me," Joss Stone 

Best Male Pop Vocal 
Performance 

"Let's Misbehave," Elvis Costello 

You Raise Me Up," Josh Groban 

"Daughters," John Mayer 

"Cinnamon Girl," Prince 

"Love's Divine," Seal 

Best Pop Performance by 
a Duo or Group With Vocal 

"My Immortal," Evanescence 

The Reason," Hoobastank 

"Heaven," Los Lonely Boys 

"She Will Be Loved," Maroon 5 

"It's My Life," No Doubt 

Best Pop Collaboration 
With Vocals 

"Redemption Song," Johnny Cash 

& Joe Strummer 

"Sorry Seems to Be the Hardest 

Word," Ray Charles & Elton John 

"Here We Go Again," Ray Charles 

& Norah Jones 

"Something," Paul McCartney & 

Eric Clapton 

"Moon River," Stevie Wonder & Take 6 

Best Pop Vocal Album 
Genius Loves Company, Ray Charles 

& Various Artists 

Feels Like Home, Norah Jones 

Afterglow, Sarah McLachlan 

Mind, Body & Soul, Joss Stone 

Brian Wilson Presents Smile, Brian 

Wilson 

Group With Vocal goes, I'll admit there's a bit of 

a tug on my part to root for 
Los Lonely Boys. I remem- 
ber hearing "Heaven" well 
in advance of it getting any 
airplay and yelling, "Hot 
damn - that's a freaking 
hit!" It's a perfect song, 
and I still like hearing it- 
which says something. 
Mass appeal? Definitely. 
And in the world of Hot 
AC, that's what we look 
for. Translation: staying power. 

Partyboy Bueller 

Cheryl Park 

MD /nights, KLLY/Bakersfield 

I really hope Maroon 5 take home Best Pop 
Performance by a Duo or Group. After hearing 
"Harder to Breathe" I became impatient and re- 

fused to wait for a copy to land on my desk, so I 

picked up Songs About Jane that evening and an- 
ticipated many more releases from it. I can't get 
enough from this album. 

Dennis Davis 

Dennis Davis 

Asst. PD/MD, WDAR/ 
Darlington, SC 

Maroon 5's "She Will Be 

Loved" is my pick for Best 
Pop Performance by a Duo 
or Group. They are the hot - 
test band around and seem 
to be everywhere. More- 
over, their performance is 

unmatched. It is definitely Maroon 5's year. 

For Best Pop Vocal Album, I'm going to say 
Ray Charles. This is one of Charles' finest works. 
An icon such as Ray Charles has earned our love 
and respect. 

Patty Morris -Capers 

National Director/Promotion, 
Vanguard Records/The Welk Group 

My vote for Best Female Pop Vocal Perfor- 
mance would be Norah Jones for "Sunrise," if 

for no other reason than she and her label 
opened the door for eclectic, different -sounding 
songs at the format. Norah has opened the door 
for all of us. 

My pick for Best Pop Collaboration With Vo- 

cals is Mike Easterlin and De La Soul for "Me, 
Myself and I" - kidding! I have to say my pick 
here is Paul McCartney Sr Eric Clapton for 
"Something," probably because that song breaks 
me down. Plus, it was done at the Concert for 
George, who, let's face it, was the most graceful 
Beatle. 

Rob Lucas 

MD /morning show 
host, WTSS/Buffalo 

[ think the Ray Charles 
album will win for Best Pop 
Vocal Album. The great 
thing about the movie Ray 

is that it has brought his ge- 
nius to a whole new audi- 
ence. Everyone interested in 

the history of music should spend time with his 
Modern Sounds in Country and Western Music. IYs 

one of the most groundbreaking albums of the '60s. 
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LAST 
MEN 

1 Q 
2 

3 t© 
6 tO 

4 5 

5 6 

8 Q 
9 Q 
11 0 
7 10 

10 11 

13 

12 13 

14 

15 ® 
26 e 
16 

22 0 
18 

27 

17 21 

21 

20 23 

24 

25 e 
23 26 

19 27 

'Debut> 

29 29 

IDebut ®I 

January 28, 2005 
ARTIST TITLE LABEL/Si 

TOTAL 
SLAYS 

' 

PLAY- $ 

TOTAL 
AUDIENCE 

(oo) 

WEEKS ON TOTAL STATION 
CHART ADDS 

LOS LONELY BOYS Heaven (OR Music /Epic) 2169 +10 207372 32 10110 

KEITH URBAN You'll Think Of Me /Capitol/ 1800 +56 134011 34 10410 

MARTINA MCBRIDE In My Daughter's Eyes (RCA) 1774 +96 151728 20 10311 

KELLY CLARKSON Breakaway (Hollywood) 1663 +198 179069 17 8417 

FIVE FOR FIGHTING 100 Years (Aware /Columbia) 1540 -51 124214 54 10810 

PHIL COLLINS Don't Let Him Steal Your Heart Away (Atlantic) 1440 -27 106163 18 9610 

HALL & OATES I'll Be Around (U-Watch) 1387 +56 102190 19 9411 

TIM MCGRAW Live Like You Were Dying (Curb) 1382 +61 85312 16 9412 

JOHN MAYER Daughters (Aware /Columbia/ 1372 +230 130703 13 9416 

MAROON 5 This Love (Octone /J /RMG) 1347 -56 126751 38 9210 

MAROON 5 She Will Be Loved (Octone /J /RMG) 1233 -4 135201 14 7315 

HOOBASTANK The Reason (island /LDJMG) 952 +60 91058 30 5911 

ELTON JOHN Answer In The Sky (Universal) 848 268 46773 19 8210 

MICHAEL MCDONALD Reach Out, I'll Be There (Motown /Universal) 626 +23 46820 15 5611 

ROD STEWART f!STEVIE WONDER What A Wonderful World (J /RMG) 604 +59 67616 12 6611 

KENNY G. f(EARTH, WIND & FIRE The Way You Move (Arista /RMG) 375 +197 44971 2 59110 

SHANIA TWAIN WIMARK MCGRATH Party For Two (Mercury /IOJMG) 353 +20 26456 9 3411 

GOO G00 DOLLS Give A Little Bit (Warner Bros.) 347 +90 48461 4 3217 

KATRINA CARLSON Drive (Kataphonic) 314 +19 6783 14 4816 

TINA TURNER Open Arms (Capitol) 309 +137 11957 2 4714 

CELINE DION Beautiful Boy (Epic) 289 -9 13974 12 3410 

JIM BRICKMAN fIROCH VOISINE My Love Is Here (Windham Hill /RMG) 275 +14 8028 7 3812 

LIONEL RICHIE Long Long Way To Go (Island /IOJMG) 251 -17 19813 11 3411 

RICHARD MARX Ready To Fly (Manhattan /EMC) 235 +19 5413 5 3611 

RAY CHARLES fIDIANA KRALL You Don't Know Me (Concord) 209 +23 7085 4 3415 

SIMPLY RED Home (simplyred.com /RedInk) 209 -23 4834 11 3410 

JOSH GROBAN Believe (Reprise) 180 -91 32957 9 2210 

RYAN CABRERA True (E. V.L.A. /Atlantic) 106 +72 13577 1 1615 

JOHN MELLENCAMP Walk Tall (/s /and /IOJMG) 96 -39 3931 8 1410 

FINGER ELEVEN One Thing (Wind -up) 92 +3 4354 1 310 

116 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 
1/16 -1/22. Bullets appear on songs gaining plays or remaining flat from previous week. It two songs are tied in total plays, the song with the larger increase in plays is 

placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Songs below No. 5 are moved to recurrent after 50 weeks on the chart. Most Added 
is the total number of new acts officially reported to R &R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. 
Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour 
Persons used herein with permission from Arbitron Inc. (© 2005. Arbitron Inc.). © 2005, R &R, Inc. 

NEW & ACTIVE 
MICHAEL BUBLE Home (143 /Reprise/ 
Toto Plays: 84, Total Stations: 34, Adds: 24 

SCOTT GRIMES Sunset Blvd. (Velocity) 

Total Plays: 54, Total Stations: 22, Adds: 6 

JOE COCKER One lUMel 
Total Plays: 29, Total Stations: 13, Adds: 3 

MERCYME Homesick (INO /Curb) 

Total Plays: 15, Total Stations: 22, Adds: 22 

Songs ranked by total plays 

POWERED 
MEDIABASE 

MOST ADDED* 
ARTIST_._ ..___ ADDS 

MICHAEL BUBLE Home (143 /Reprise) 24 

MERCYME Homesick IINO /Curb) 22 

KENNY G. HEARTH, WIND & FIRE The Way You Move 

(Arista /RMG) 10 

FIVE FOR FIGHTING If God Made You (Aware /Columbia) 10 

KELLY CLARKSON Breakaway (Hollywood) 7 

GOO GOO DOLLS Give A Little Bit (Warner Bros.) 7 

JOHN MAYER Daughters (Aware /Columbia) 6 

KATRINA CARLSON Drive (Kataphonic) 6 

SCOTT GRIMES Sunset Blvd. (Velocity) 6 

MOST 
INCREASED PLAYS 

ARTIST TITLE LABEL(S) 

TOTAL 

PLAY 

INCREASE 

JOHN MAYER Daughters (Aware /Columbia) +230 

KELLY CLARKSON Breakaway (Hollywood) +198 

KENNY G. fhEARTH, WIND & FIRE The Way You Move 

(Arsta /RMG) +197 

TINA TURNER Open Arms (Capitol) +137 

MARTINA MCBRIDE In My Daughter's Eyes (RCA) +96 

G00 G00 DOLLS Give A Little Bit (Warner Bros.) +90 

RYAN CABRERA True (E. V.L.A.IAtlantic) +72 

KIMBERLEY LOCKE 8th World Wonder (Curb) +66 

MICHAEL BUBLE Home (143 /Reprise) +66 

TIM MCGRAW Live Like You Were Dying (Curb) +61 

MOST 
PLAYED RECURRENTS 

TOTAL 

PLAYS 

ARTIST TITLE LABEL(SI 

DIDO White Flag (Arista /RMG/ 1234 

UNCLE KRACKER f(DOBIE GRAY Drift Away (Lava) t 154 

SHERYL CROW The First Cut Is The Deepest (A &M /lnterscope) 1093 

MARTINA MCBRIDE This One's For The Girls (RCA) 1060 

MICHAEL MCDONALD Ain't No Mountain High Enough 

(Motown /Universal) 1038 

TRAIN Calling All Angels (Columbia) 1021 

SHANIA TWAIN Forever And For Always (Mercury/ /OJMG) 930 

Station playlists for all R &R reporters 
are available on the web at 
www.radioaodrecords.com. 

Also Available: 
COUNTRY CROSSROADS / Hit Country Music, Interview, Commentary / Bill Mack 
MASTERCONTROL / Total Health for Contemporary Living / Ralph Baker & Terri Barrett 
ON TRACK / AC Christian Music with Interviews / Dave Tucker 
STRENGTH FOR LIVING / Real Life Stories Offering Spiritual Encouragement / Bob Rector 
AT A GLANCE SPOTS / Variety of Topics 
2004 HOLIDAY SPECIAL 

AC music with commentaries about life, hosted by Jon Rivers 

FamilyNet 
radio 

www.FamilyNetRadia.com 
e-mail: Info@FamilyNetRadio.com 

800.266.1837 
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WEATIW. Palm Beach. FL' 
PD MO Ref SWdkl 
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0014 me.NER 
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OM4D: Sorn haw 
AMMO Im Ma 
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i MPALOON58mu 

WMGS/kVilkes Barte. PA' 
FR: 51e P0111,1, 
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MA900N5 

2 LEM, KMOSO 
2 RYANCO&9W.: 
2 MOMEt RUBLE 

WJBington.OE' 
Machael 

wm 

pCCaaYyMG III 

IQ,ah LFAAM VnND S FIRE 

WSRSIWorses0er, MA' 
POMTmltll 

fü0 Gm OCILS 

WARM/York, PA' 
10,E01:00ú 

COTRL50a 

POWERED 
MEDIABASE 

'Monitored Reporters 

137 Total Reporters 

116 Total Monitored 

21 Total Indicator 

Did Not Report, 
Playlist Frozen (5): 
KEZA/Fayetteville, AR 
WGFB /ROoktord, IL 
WGNI/Wilmington, NC 
WSWT/Peoria, IL 
WZID /Manchester, NH/ 

January 28, 2005 AC 

laleTheMusÍC çqm 
America's Best Testing AC Songs 12 + 

For The Week Ending 1/28/05 

Artist Title (Label) TW LW Famil. Burn 
W 

25-54 
W 

25-34 

JOSH GROBAN Believe (Reprise) 3.85 3.79 88% 27% 3.87 3.77 

KELLY CLARKSON Breakaway (Hollywood) 3.80 3.81 95% 29% 3.75 3.98 

MARTINA MCBRIDE In My Daughter's Eyes (RCA) 3.78 3.65 95% 34% 3.77 3.55 

KEITH URBAN You'll Think Of Me (Capitol) 3.77 3.65 87 °/D 27% 3.76 3.92 

TIM MCGRAW Live Like You Were Dying (Curb) 3.75 3.76 91% 29% 3.75 3.49 

MAROON 5 This Love (Octone /J /RMG) 3.70 3.68 98% 47% 3.76 3.75 

ELTON JOHN Answer In The Sky /Universal/ 3.68 3.54 89% 23% 3.65 3.42 

MARTINA MCBRIDE This One's For The Girls (RCA) 3.67 3.65 96% 44% 3.70 3.74 

MAROON 5 She Will Be loved (OctonelJIRMG) 3.67 3.64 94% 36% 3.64 3.71 

PHIL COLLINS Don't Let Bin Steal Your Heart Away (At/aMc 3.65 3.52 83% 22% 3.61 3.50 

HOOBASTANK The Reason (Island /IDJMG) 3.64 3.59 90% 40% 3.59 3.50 

FIVE FOR FIGHTING 100 Years (Aware /Columbia) 3.57 3.51 95% 49% 3.55 3.68 

CELINE DION Beautiful Boy (Epic) 3.56 3.50 65% 14% 3.47 3.55 

HALL & OATES I'll Be Around (U-Watch) 3.55 3.56 92% 32% 3.61 3.32 

LOS LONELY BOYS Heaven (ORMusic /Epic) 3.54 3.53 95% 43% 3.64 3.30 

ALICIA KEYS If I Ain't Got You (J /RMG) 3.37 3.23 93% 40% 3.37 3.30 

MICHAEL MCDONALD Read' Qn,11 Be There (Motowreltivetsa9 3.36 3.36 91% 38% 3.39 3.24 

S. TWAIN WIM. MCGRATH Party For Two (MercuryllhJMG) 3.32 3.45 70% 23% 3.33 3.36 

R. STEWART }IS. WONDER What AWorderfdWodd/J /RMG) 3.25 3.16 91% 33% 3.22 2.72 

JOHN MAYER Daughters (Aware /Columbia) 3.05 3.01 88% 43% 2.97 2.70 

W 

35-54 

3.89 

3.68 

3.83 

3.72 

3.82 

3.76 

3.72 

3.69 

3.62 

3.64 

3.62 

3.51 

3.44 

3.69 

3.74 

3.39 

3.43 

3.32 

3.36 

3.05 

Total sample size is 296 respondents. Total average favorability estimates are based on a scale of 1 -5. (1= dislike very much, 5= like 

very much). Total familiarity represents the percentage of respondents who recognized the song. Total bum represents the number 

of respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition 
is based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the formaUmusic 

preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of 
participants on the the Internet only RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system. is available for 
local radio stations by calling 818 -377 -5300. RateTheMusic. cam data is provided by Mediabase Research, a division of Premiere 
Radio Networks. 
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25 

AC TOP 30 POWERED 
1IEDIABASE 

TOTAL ,I- WEEKS ON TOTAL 
NEE< ARTIST TILE LABE_ S PLAYS PLAYS CHART STATIONS 

O MAROON 5 She Will Be Loved (Octane /J /RMG) 386 

2 LOS LONELY BOYS Heaven (ORMusic/Epic) 366 

HALL & OATES l'II Be Around (Red/SonyMusicCanada) 328 

§410 KALAN PORTER Awake In A Dream (Sony CMG) 

PHIL COLLINS Don't Let Him Steal... (At /antic) 

6 4 SARAH MCLACHLAN World On Fire (Arista /RMG) 

7 ELTON JOHN Answer In The Sky (Universal) 

302 

300 

285 

283 

8 S. TWAIN wIM. MCGRATH Party... (Mercury /IOJMGI 275 

9 HOOBASTANK The Reason (lslandl /OJMG) 261 8; BRYAN ADAMS Flying (Universal) 253 

KELLY CLARKSON Breakaway (Hollywood) 223 

12; ANDY KIM I Forgot To Mention (lceworks /MNW) 214 

13+ CELINE DION You And l (Epic) 213 

LIONEL RICHIE Long Long Way To Go (Island/ /DJMG) 196 

15; JACKSOUL Shady Oay (Vik/SonyBMG) 192 

16; BRYAN ADAMS Open Road (Universal) 190 

R. STEWART EIS. WONDER What A Wonderful... (J /RMG) 158 

MICHAEL BUBLE Home (Warner Bros.) 157 

J. BRICKMAN fIR. VOISINE My... (Windham Hill /RMG) 149 

145 KIMBERLEY LOCKE 8th World Wonder (Curb) 

21 NELLY FURTADO Try (DreamWorksllnterscope) 

22 TIM MCGRAW Live Like You Were Dying (Curb) 

MARTINA MCBRIDE In My Daughter's Eyes (RCA) 

JOHN MAYER Daughters (Aware /Columbia) 

TINA TURNER Open Arms (Capitol) 

ALICIA KEYS If I Ain't Got You (J /RMG) ; RON SEX SMITH Not About To Lose (Nonesuch) 

28; FINGER ELEVEN One Thing (Windup) 

JANN ARDEN Where No One... (Universal Music Canada) 77 

30ge SHAWN SMITH Fly (Slide) 74 

139 

130 

124 

122 

119 

118 

105 

105 

+18 

-13 

+33 

0 

0 

-18 

-7 

.4 

-21 

+41 

+46 

3 

-6 

+4 

31 

-42 

+9 

+130 

+14 

+12 

-17 

6 
+1 

-36 
+47 

+6 

+9 

-19 

+58 

.35 

14 910 

26 1210 

15 910 

16 1110 

15 710 

23 1310 

17 1010 

17 1110 

25 910 

8 813 

8 911 

17 510 

32 1410 

14 711 

24 1110 

19 1210 

10 210 

1 1013 

5 312 

17 410 

18 510 

9 511 

13 410 

2 711 

1 1115 

13 510 

5 210 

15 510 

1 713 

9 311 

23 Canadian AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. 

Songs ranked by total plays for the airplay week of 1/16 -1/22. Bullets appear on songs gaining plays or remaining flat from 
previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No. 

15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R 

by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. © 2005, R &R, 

Inc. lip Indicates Cancon. \ J 
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Brian Demay f winning team we have in place that 

OM, WBQB (8101.5) & WFVA/ really makes the difference at this 
Fredericksburg, VA 50,000 -watt Hot AC blowtorch in 

."m4 Northern Virginia. Our music mix is 

hipper than the average Hot AC while maintaining a family - 
friendly image. My programming philosophy is based more 
on texture than charts: There is a certain sound to The Bee, 

and not every charting record has it. It's a philosophy that 
translates to personalities, imaging and promotion as well. 

Everything has to fit, and if it doesn't, we don't air it. Research in 

2004 was an eye- opener. I wouldn't have predicted Switchfoot to be 
one of our top testers, but they, along with Maroon 5 and Los Lonely 
Boys, led the pack into 2005. Bee listeners are also excited about The 
Goo Goo Dolls' "Give a Little Bit," which started strong and holds down 
our top spot again this week. Hot AC is an ever -changing format with 
a much different sound now than it had even 12 months ago. In one of 
the fastest -growing markets in the country, it's a perfect fit for 8101.5! 

In this age of consolidation and au- 
tomation, WBQB (B101.5 "The Bee ") / 
Fredericksburg, VA is an anomaly: to- 
tally live 24/7, extremely successful 
and expanding. We enjoy better -than- 
major -market facilities here, but it's the 

The top three hold strong at AC, all 
with bullets: Los Lonely Boys' 

"Heaven" (Or Music/Epic) at No. 1, Keith 
Urban's "You'll Think of Me" (Capitol) at 
No. 2 and Martina McBride's "In My 
Daughter's Eyes" (RCA) at No. 3 ... John 
Mayer's "Daughters" (Aware /Columbia) 
gets Most Increased Plays, with +230 
and goes from 11 to 9 ... Kelly 
Clarkson's "Breakaway" (Hollywood) gets second Most Increased 
Plays, with +198, and jumps 6 to 4 ... Big moves for Kenny G featur- 
ing Earth, Wind & Fire's "The Way You Move" (Arista/RMG), which 
goes 26 -16 with +197 plays ... Most Added this week are Michael 
Bublé's "Home" (143/Reprise), with 24 adds, and MercyMe's "Home- 
sick" (INO /Curb), with 22 ... The Goo Goo Dolls' "Give a Little Bit" 
(Warner Bros.) is still No. 1 ... Kelly Clarkson remains at No. 2, and John 
Mayer moves up to No. 3 ... Most Increased Plays goes to Green Day's 
"Boulevard of Broken Dreams" (Reprise) again, with +428 plays taking 
it from 10 to 8 ... Second Most Increased Plays goes to Maroon 5's 
"Sunday Morning" (Octone /J /RMG), with +241 plays and a move to No. 
15 ... Avril Lavigne's "Nobody's Home" (Arista/RMG) jumps from 33 
to 27 with +239 plays ... Most Added is Velvet Revolver's "Fall to 
Pieces" (RCA/RMG), with 13 adds. -Julie Kertes, AC/Hot AC Editor 
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artist 
ARTIST: Carbon Leaf 

LABEL: Vanguard 
By JULIE KERTES /AC /HOT AC EDITOR 

e been eager to write about Carbon 
Leaf after seeing them perform at a 

Club R &R late last year. The Virginia - 
based quintet - vocalist Barry Privett, 
mandolin player and guitarist Carter 
Gravatt, guitarist Terry Clark, bassist 
Jordan Medas and drummer Scott 
Milstead - has a sound that 
makes you say, "This is what 
the format has been missing." 
Some people describe their 
music as Celtic rock, but it's 
much more than that. Their 
music is textured with man- 
dolin and guitar riffs that are 
as memorable as the vocal 
melody, and they feature 
great harmonies underneath Privett's 
warm, inviting vocals. 

In 2002 Carbon Leaf made history by 
being the first unsigned artists ever to 
perform at the American Music Awards. 
"We entered a contest that one of our fans 
had forwarded to us," Privett tells R &R. 
"A few months later we got a letter say- 
ing we'd been narrowed down to 50 final- 
ists from over 1,000 entries. A couple 
weeks later we got another letter saying 
that we made the top 10 and were invited 
to come to New York City and compete. 

"The five finalists from this round 
would go on a three -week bus trip that 
night, so we had to bring our bags, not 
knowing if we'd be flying home the next 
day or going on the tour. As it turns out, 
we made the semi -finals and hit the road. 
We returned to L.A. to compete for the 
finals. Dick Clark was a judge that night 
and announced that we had won. 

"Two days later we were on the AMAs 
in front of 7,000 moguls and stars, and 

tlVlty 
millions of TV viewers worldwide. Not a 
bad gig." Carbon Leaf received a standing 
ovation that night, and the performance 
generated radio airplay across the country. 

After recording their sixth album, In- 
dian Summer, the band decided to part- 
ner with Vanguard, bringing their days 
as a hugely successful independent group 
to an end. Privett says, "Signing to a la- 
bel seemed like a natural next step. We 
had released five albums independently. 
We knew how many to order, what kind 

of tour to put together, what 
kind of press to expect. 

"Things were becoming 
predictable, so we wanted to 
risk working in the label sys- 
tem as long as we could find 
the right one for us and steer 
clear of a lot of the nonsense 
our friends were going 
through with other labels. It 

was time to take things to the next level 
without destroying everything we had 
worked toward." 

Their single, "Life Less Ordinary," went 
top five at Triple A and is now going for 
adds at Hot AC on Jan. 24. The guys are 
excited about their label venture and are 
ready to work. Says Privett, "We essentially 
told Vanguard, 'If it's physically possible for 
us to make the drive for an in- studio inter- 
view or performance, book it. We want to 
go. We'll drive through the night.' 

"To have a song on the radio is a privi- 
lege we don't take for granted. Everyone 
we've met at radio has been amazingly 
down -to- earth. There is so much bad- 
mouthing about the industry and radio. 
But at the end of the day, it's run by real 
people, and if you can connect on some 
human level, then everyone realizes why 
we got into the business in the first place - because we love music and love creat- 
ing something substantial to share with 
others." 

In 
Dreams 
She Runs... 
Muscular dystrophy must be 
stopped and it will be. MDA, the 
Muscular Dystrophy Association, is fund- 
ing research to find treatments and 
cures. To learn more, call 1- 800 -FIGHT -MD 
or go to www.mdausa.org. 

SIDA 
Where hope begins 
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January 28, 2005 
ARTIST TITLE LABEL(SI 

TOTAL 
PLAYS 

I- 
PLAYS 

TOTAL 
AUDIENCE 

IDol 

WEEKS ON TOTAL STATIONS 
CHART ADDS 

G00 GOO DOLLS Give A Little Bit (Warner Bros.) 3674 129 251764 14 9410 

KELLY CLARKSON Breakaway (Hollywood) 3201 -20 229562 23 7811 

JOHN MAYER Daughters (Aware /Columbia) 3115 -80 212598 21 8910 

MAROON 5 She Will Be Loved (Octane /J /RMG) 2985 -194 222353 29 9110 

FINGER ELEVEN One Thing (Windup) 2909 -101 226077 36 8810 

LENNY KRAVITZ Lady (Virgin) 2840 +45 201855 19 9012 

SWITCHFOOT Dare You To Move (Red Ink/Columbia) 2659 +11 157504 17 8411 

GREEN DAY Boulevard Of Broken Dreams (Reprise) 2472 +428 172803 7 9014 

RYAN CABRERA On The Way Down (E. VL.A./Atlantic) 2086 -161 137284 24 7810 

HOWIE DAY Collide (Epic) 2040 +82 120727 22 7810 

U2 Vertigo (Interscope) 1994 152 139545 16 7310 

BOWLING FOR SOUP 1985 (Sil vert one /Jive /Zomba Label Group) 1782 212 127692 24 7010 

HOOBASTANK The Reason (Island /IOJMG) 1775 -81 139023 47 9010 

LOS LONELY BOYS Heaven (OR Music /Epic) 1685 .131 129544 43 8510 

MAROON 5 Sunday Morning (Octane /J /RMG) 1660 +241 110265 8 85111 

NELLY fITIM MCGRAW Over And Over (Oerrty /fo'Reel /Curb /bniversal) 1491 +11 88980 10 4210 

KEANE Somewhere Only We Know (lnterscope) 1378 +97 67078 13 6612 

HOOBASTANK Disappear (Island /IDJMG) 1341 -180 56535 12 7010 

KILLERS Somebody Told Me (Island /10JMG) 1068 91 77711 22 3410 

3 DOORS DOWN Let Me Go (Republic /Universal) 1037 +195 45268 4 6819 

JET Look What You've Oone (Atlantic) 1034 +52 48945 12 5412 

RYAN CABRERA True (E. V.L.A. /Atlantic) 934 +145 50332 4 56110 

ANNA NALICK Breathe (tam) (Columbia) 841 +74 37396 8 4612 

KELLY CLARKSON Since U Been Gone (RCA /RMGI 776 +184 48566 5 3415 

LOW MILLIONS Eleanor (Manhattan /EMC) 730 +63 23724 12 4011 

SIMPLE PLAN Welcome To My Life (Lava) 690 60 22571 9 3511 

AVRIL LAVIGNE Nobody's Home (Arista /RMG) 646 +239 30702 4 4818 

INGRAM HILL Will I Ever Make It Home (Hollywood) 564 89 28051 20 3410 

ASLYN Be The Girl (Capitol) 448 6 10201 8 3210 

JESSE MCCARTNEY Beautiful Soul (Hollywood) 442 +173 20127 2 3019 

CALLING Anything (RCA /RMG) 388 -177 9384 14 3210 

LOS LONELY BOYS More Than Love (OR Music /Epic) 382 .163 15824 17 2810 

DURAN DURAN What Happens Tomorrow (Epic) 380 +126 16280 2 3719 

RACHAEL YAMAGATA Worn Me Down (RCA Victor /RMG) 373 +54 11758 6 2710 

TIM MCGRAW Live Like You Were Dying (Curb) 342 +73 26004 3 2112 

RICHARD MARX Ready To Fly (Manhattan /EMC) 305 +1 14221 10 2211 

JOSS STONE Right To Be Wrong (S-Curve /EMC) 302 +62 10727 1 2412 

LINKIN PARK Breaking The Habit (Warner Bros.) 297 -9 17529 19 1410 

MINDY SMITH Come To Jesus (Vanguard) 289 -4 8693 11 2310 

DURAN DURAN (Reach Up For The) Sunrise (Epic) 289 -146 13925 19 2110 

94 Hot AC reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 

of 1/16 -1/22. Bullets appear on songs gaining plays or remaining flat from previous week If two songs are tied in total plays, the song with the larger increase in plays 
is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 

reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times 
number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. 

(© 2005. Arbitran Inc.). © 2005. R &R, Inc. 

POWERED 

liEDIABASE 

MOST ADDED` 
ARTIST' 

VELVET REVOLVER Fall To Pieces (RCA /RMGI 

MAROON 5 Sunday Morning (Octone /J /RMG) 

CARBON LEAF Life Less Ordinary (Vanguard) 

RYAN CABRERA True (EV.L.A.lAtlantic) 

3 DOORS DOWN Let Me GD (RepubliclUniversal) 

DURAN DURAN What Happens Tomorrow (Epic) 

JESSE MCCARTNEY Beautiful Soul (Hollywood) 

AVRIL LAVIGNE Nobody's Home (Arista /RMG) 

BOWLING FOR SOUP Almost (Silvertone /Jive /Zomba Label Group) 

KELLY CLARKSON Since U Been Gone (RCA/RMG) 

MOST 
INCREASED PLAYS 

ARTIS" 
. -_ - v..5 

GREEN DAY Boulevard Of Broken Dreams (Reprise) 

MAROON 5 Sunday Morning (Octane /J /RMG) 

AVRIL LAVIGNE Nobody's Home (Arista /RMG) 

3 DOORS DOWN Let Me Go (Republic /Universal) 

KELLY CLARKSON Since U Been Gone (RCA /RMG) 

JESSE MCCARTNEY Beautiful Soul (Hollywood) 

RYAN CABRERA True (E. V.L.A. /Atlantic) 

DURAN DURAN What Happens Tomorrow (Epic/ 

KILLERS Mr. Brightside (lslandlIOJMG) 

BOWLING FOR SOUP Almost 

(Silvertone /Jive /Zomba Label Group) 

NEW & ACTIVE 

ADDS 

15 

11 

11 

10 

9 

9 

9 

8 

7 

5 

TOTAL 
PLAY 

INCREASE 

+428 

+241 

+239 

+195 

+184 

+173 

+145 

+126 

+125 

+102 

KILLERS Mr. Brightside (ls/andl /D MG) 
Total Plays: 238, Total Stations: 23, Adds:4 

SNOW PATROL Run (A &M/lnterscope) 

Total Plays: 195, Total Stations: 16, Adds: 0 

BOWLING FOR SOUP Almost (Silvertone /Jive /Zomba Label Group) 

Total Plays: 178, Total Stations: 25, Adds: 7 

SCISSOR SISTERS Laura (Universal) 

Total Plays: 173, Total Stations: 11, Adds: 0 

ELLIE LAWSON Gotta Get Up From Here (Atlantic) 

Total Plays: 163, Total Stations: 15, Adds: 0 

MARC BROUSSARD Where You Are (Island /IDJMG) 

Total Plays: 126, Total Stations: 10, Adds: 1 

VELVET REVOLVER Fall To Pieces (RCA /RMG) 

Total Plays: 115, Total Stations: 20, Adds: 15 

CARBON LEAF Life Less Ordinary (Vanguard) 

Total Plays: 14, Total Stations: 11, Adds: 11 

Station playlists for all R &R reporters 
are available on the web at 

www.radioandrecords.com. 

Own Your Events 
If no one can see your signs, do they know who staged 
the event? Make sure you claim ownership at all your 
events with cost -effective, disposable plastic banners. 

We print your logo using up to four spot colors. 

Perfect for concerts, events and giveaways. 
Packaged on a roll and easy to use. 

Up to 3' High and 6' Wide 
Durable 
Weather- resistant 

1- 800 -231 -6074 
P.O. Box 750250 Houston, Texas 77275 -0250 

713/507 -4200 713/507 -4295 FAX 

ri @reefindustries.com www.reefindustries.com 
PLASTIC 

BANNERS 
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POWERED 

MEDIABASE 

January 28, 2005 HOT AC 

RateTheMuSlC.cOim 

America's Best Testing Hot AC Songs 12 + 

For The Week Ending 1/28/05 
n M11111r\1 

w w w 
Artist Title (Label) TW LW Famil. Burn 18 -34 18 -24 25 -34 

GREEN DAY Boulevard Of Broken Dreams(Reprise) 4.26 4.3B 91% 11% 4.22 4.30 4.09 

MAROON 5 She Will Be Loved (Ocmne /J /RMG) 4.09 4.11 99% 44% 4.13 3.99 4.35 

3 DOORS DOWN Let Me Go íRepublc /Universal) 4.09 56% 6% 4.07 4.18 3.94 

HOWIE DAY Collide (Epic) 4.04 3.92 710,o 14% 4.06 4.00 4.12 

SWITCHFOOT Dare You To Move (Red Ink/Columbia) 4.03 4.10 98% 32% 4.08 4.07 4.10 

RYAN CABRERA True (EV.LA./Atlantrc) 4.00 3.94 78% 17% 4.07 4.12 3.97 

KELLY CLARKSON Breakaway (Hollywood) 3.98 3.95 98% 42% 4.01 4.01 4.00 

RYAN CABRERA On The Way Down (E. V.L.A. /Atlantic) 3.97 3.87 97%0 38% 3.94 3.87 4.06 

MAROON 5 Sunday Morning (Ottone /J /RMG) 3.93 4.12 88% 19% 4.07 3.96 4.24 

CALLING Anything (RCA /RMG) 3.92 3.82 61% 11% 3.85 3.79 3.92 

INGRAM HILL Will I Ever Make It Home (Haywood) 3.91 3.92 59% 9% 3.97 4.05 3.89 

SIMPLE PLAN Welcome To My Life (lava) 3.89 3.84 89% 24% 3.69 3.69 3.68 

SEETHER f /AMY LEE Broken (Windup) 3.88 3.91 98% 42% 3.98 3.92 4.08 

GOO GOO DOLLS Give A Little Bit (WarnerBros.) 3.88 3.80 94% 25% 3.88 3.94 3.78 

FINGER ELEVEN One Thing (Windup) 3.83 3.82 96% 43% 3.88 3.71 4.12 

KILLERS Somebody Told Me (lslandllDJMG/ 3.82 3.89 91% 27% 3.90 3.88 3.92 

HOOBASTANK The Reason (lslandllDJMG) 3.79 3.78 100% 57% 3.78 3.67 3.94 

JET Look What You've Done (Atlantic) 3.76 3.94 76 % 16% 3.87 3.81 3.97 

BOWUNG FOR SOUP 1985 (Siva -tone: 2máaLa el Group) 3.73 3.75 98% 46% 3.64 3.55 3.78 

HOOBASTANK Disappear (lslandllDJMG) 3.72 3.66 79% 15% 3.75 3.81 3.69 

KEANE Somewhere Only We Know ( /nterscopel 3.68 3.86 70% 19% 3.83 3.92 3.73 

NEELY fiT. MCGRAW Over And Over /lbrty/Eo'Rerrurt llniesa'I 3.48 3.51 92 % 46 % 3.57 3.54 3.60 

U2 Vertigo //nterscopel 3.43 3.49 95% 43% 3.42 3.11 3.86 

JOHN MAYER Daughters (Aware /Columbia) 3.34 3.58 9B °/ 47 % 3.41 3.38 3.45 

LENNY KRAVITZ Lady /Vnginl 3.31 3.42 97% 42% 3.33 2.99 3.84 

LOS LONELY BOYS Heaven (OR MusiclEpicl 3.30 3.26 98% 61% 3.26 3.16 3.41 

LOS LONELY BOYS More Than Love (OR Music /Epic) 3.28 3.20 75% 31% 3.22 3.18 3.26 

Total sample size is 298 respondents. Total average lavorability estimates are based on a scale of 1 -5. (1 =dislike very 
much, 5= like very much I. Total familiarity represents the percentage of respondents who recognized the song. Total bum 
represents the number of respondents who said they are tired of hearing the song. Songs must have 40% familiarity to 
appear on survey. Sample composition is based on persons 12 +. Persons are screened via the Internet. Once passed, they 
can take the music test based on the format/music preference. RateTheMusic.com results are not meant to replace cahoot 
research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic is a registered 
trademark of RateTheMusic.com. The RTM system. is available for local radio stations by calling 818 -377 -5300. 
RateTheMusic.com data is provided by Mediabase Research. a division of Premiere Radio Networks. 

CANADA 
LAST 

WEEK 

THIS 
WEEK ARTIST T:TE LABELS. 

TOTAL 
PLAYS 

i - 
PLAYS 

WEEKS ON 
CHART 

TOTAL 
STATIONS 

1 1 NELLY f I T. M C G R A W Mr... (Dent y/Eo'RR el/CusM/ni versa) 613 -13 9 910 

2 2 GOO GOO DOLLS Give A Little Bit (Warner Bros.) 595 10 11 911 

3 3* SIMPLE PLAN Welcome To My Life (Lava) 594 8 13 1710 

4 4 i AVRIL LAVIGNE Nobody's Home (Arista /RMG) 564 9 11 1210 

5 5 112 Vertigo (/nterscopel 466 24 14 1610 

8 MAROON 5 Sunday Morning (Ottone /J /RMG) 462 +57 4 1411 

9 GREEN DAY Boulevard Of Broken Dreams (Reprise) 455 +59 4 910 

7 i LOW MILLIONS Eleanor (Manhattan /EMC) 439 25 7 1210 

17 KELLY CLARKSON Since U Been Gone (RCA /RMG) 431 90 4 1110 

15 SOULDECISION Kiss The Walls (HBE /Sextant) 367 +24 9 810 

10 11 RYAN CABRERA On The Way Down (EV..L.AJAtlantic) 365 -29 18 1710 

16 e LENNY KRAVITZ Lady (Virgin) 362 +20 9 910 

6 13 KELLY CLARKSON Breakaway (Hollywood) 351 -85 18 2210 

18 o JOHN MAYER Daughters (Aware /Columbia) 349 +13 13 1010 

13 15* LIAM TITCOMB Sad Eyes (SonyBMG) 349 -4 8 1010 

12 16; S. TWAIN w(M. MCGRATH Party.. (Mercury/ /DJMG) 349 -16 17 1910 

11 17 DURAN DURAN (Reach Up For The) Sunrise (Epic) 325 -53 15 1610 

14 18 GWEN STEFANI What You Waiting For? (/nterscopel 321 -23 12 910 

20 19 KILLERS Somebody Told Me //s /and /LDJMG) 304 -8 12 1110 

24 $* BRYAN ADAMS Flying (Universal) 297 +18 4 810 

22 KEANE Somewhere Only We Know (/nterscope) 295 +4 6 810 

19 22 DESTINY'S CHILD Lose My Breath (Columbia) 293 -39 15 1310 

27 ®e SARAH MCLACHLAN Push (Arista /RMG) 275 +26 4 710 

23 24* NELLY FURTADO Explode (Dream Works //nterscopel 275 -16 6 710 

30 K-OS Man I Used To Be (Astralwerks/EMC) 248 +55 2 611 

21 26é K OS Crabbuckit (Astralwerks /Virgin) 247 -48 19 1910 

25 27 EVANESCENCE Missing (Wind-up) 231 -29 6 610 

29 HOWIE DAY Collide ( Epici 228 +27 2 711 

1Debut> STABILO One More Pill (Virgin Music Canada) 221 +33 1 410 

26 30 HOOBASTANK Disappear ( /slandl /DJMG) 216 -40 8 610 

24 Canadian Hot AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio 
Networks. Songs ranked by total plays for the airplay week of 1/16 -1/22. Bullets appear on songs gaining plays or remaining 
flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs 
below No. 15 are moved to recurrent atter 20 weeks on the chan. Most Added is the total number of new adds officially 
reported to R8R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a 

song. ©2005, R&R, Inc. rigliv Indicates Cancon. 

REPORTERS 
Stations and their adds listed alphabetically by market 

WADED/Limn. OH' 
OM Kenn Kennedy 

WRVEAIbany. NY 
PO Rana, MCCanen 

APO. Kenn Rust, 
MD. Ted Rulse 

NS Nth, 

KPEK/Mbuquerque. NM' 
Po Tarry Maam 
MD Deer MCClunm 

I KILLERS 
I CARBON LEAF 

KMXS/MdMage, AK 
POND Roal Lemon 
17 ASHLEE SIMPSON 

3 DOORS DOWN 

KEANE 

WNSZ/Appleton. Wl' 
OM Greg Bell 

PO Oanon Kane 

APO.MD finan Dan! 
if ONI MILLIONS 

VELVET REVOLVER 

WAVY/Atlantic city. NJ 
ro Pail Kelly 

CARBON I EM 

MAX/A rstin, TX' 
PO ousry Hayes 

APOMD. Came Benlamm 
Ne Adds 

KLLYBakerslield, CA' 
PO EJ Tyler 

APO'. EA for 
MO'. Forms Steile, 

VELVET Hí VO.!riR 

CARBON I EA, 

RAY CHARLES I NC PAN JONES 

WWMXATakinlore. MD' 
OM Josh Median 
PO Jason Kidd 

No Adds 

WWAUBibai, MS' 
0M Jay Tayor 
PD Kyle Darla 

8 MARC BROUSSARD 

VELVET REVOLVER 

WMRV/Binghamlon, NY 

OM Jim Free 

Po BOhyD 
MO Josh Wolf 

3 HOWIE DAY 

3 JIMMY EAT WORLD 

3 GOOD CHARLOTTE 

NCO/Boise, ID' 
ORLAD. Jen Gowan 
APO Tobin Jenner 

AVRIL LAVIGNE 
3 DOORS DOWN 

WBMX:Host°n, MA' 
PO Jon Zella 
VOW) hike Mullaney 

..,äS SCNE 

WrSSBufab, NY' 
Po Sue ONeil 
MD Rob laio 

TT SIMPLE PIA': 
:ESSE r.1LCAvI:'l'Y 

WMLCedar Rapids. IA 
OMPO lI Com 
APO John Ran 

WCSOChadeston. SC' 
0M. John Manny 
PD Billy Sun 

eaAPOOrJ s 

SI:rITCHF70T 
OREEN DA: 

WvsRthadeston. WV 
OM -ea Whitehead 
PO Cary Rate 
APO Wade HIII 

MD Lima Clad, 

JESS: ',!C :AP INS.. 

WLNKCharlotte 
PO 1Mal Sharpe 

APO MO. Oct James 
,,LL I C:AKSLT. 

WTMX/Chicago, IL' 
POMD. Mary Ellen Kublmte 

CARBOY) LEAF 

WKRO/tincinlati. OH' 
APO Vow Coram 
MO. (Man Douglas 

VELVET REVOLVER 

WVAU/Cincinnati, 011. 
Pam: Men tinder 

DURAN DURAN 

WMVX/tleveland, 0H 
PO Dare Agana 
MD Jay Hudson 

No Md. 

WOALJtieveland, OH' 
Po Anan Fee 

MD' Rebecca Wide 
28 KELLY CLARKSON 

KVUUrtoloado Spnngs. CO' 
POMO AlCansle 

WBNS,CoIambus, OH' 
DM Dare Van Stone 

PO Jen BalleRna 
MD. Sue Lennon 
No Add. 

KKPRtorpras Chndi, TX' 
0M Soon Ion 
Mo Brad Weirs 

CARBON LEAF 

LIL' JON 8 THE EASTSIOE 
BOYS I USHER 8 LUDACRIS 

KLTGCnrpus Christi. IX' 
OM/P0 Bed Clan 

VELVET REVOLVER 

CARBON LEAF 
RYAN CABRERA 
BOWLING FOR SOUP 

KDMXBallas, TX' 
Po'. PM McMahan 

M0: Lia llamas 
6 MAROON 5 

WMMXA3aymn. OH' 
PO Jen Stevens 

MD Shaun Vincent 

LENNY KRAVITZ 

RYAN CABRERA 

DURAN DURAN 

KALCBenver, CO' 
PD fiJ Mann 

1St VE REVOLVER 

KIMRDeaMer, CO' 
AMID Mchael Word 
TES A"/Js 

05171D s Moires, IA' 
Po: Jim Scheter 
MO'. Jimmy Wright 

I GWEN STEFANE IDOS 

JEMMY EAT WORLD 

COLLECTIVE SOUL 

WDVODeTmN, Ml' 
PO Byron 'Ron' Harren 

APO'. Kna Hava 
TIO Alls 

MX/Dothan, AL 
OMND. Phil Thomas 

PO. John Houdon 

9 RACHAEL YN.TAGATA 

KILLERS 

KSItIEI Paso, TX' 
OM. Courtney Nelson 

P0.110 CMS Eilion 

TES Add, 

KEHKlfugene, OR 

O1490. Rua Datano 
Ila Adds 

WOSMAayetleville, NC' 
POND: Cha Chaos 

AVRIL LAVIONS 

LASSE MCCARTNEY 
BOWLING FOR SOUP 

KAIZ/FRSM. CA' 
WARD: E. CISIh Almon 
MD'. Nan IV 

VELVET REVOLVER 

RYAN CABRERA 

WINK/Ft. Myers, FL' 
DM90'. Bab Grlainger 
No Adds 

WAJER. Wayne, IN' 
Po. Barb Richards 

MO. Maro Taylor 

6 RYAN CABRERA 

JESSE MCCARTNEY 

DURAN DURAN 

WTI/Grand Rapids. MI' 
OM Doug Montgomery 

PO Sian Casey 

APo.MD. Ken Enns 
MARCON5 

WOZN/Creensboro, NC' 
0M Brian Douglas 
PD. Mchael Bryan 

MO. Neil Wilson 

N° Adds 

WIKLNagerstown 
oMPO RrCkAlexander 
M0. Jen Roleman 

TPJ L:CGRAVN 

WNNKNamsburg. PA' 
OMPE. John ODea 

MO Demy Logan 

DURAI DURAN 

BONING FOR SOUP 

WRCAtamo, , CT' 
DM/PO. deve Samalry 

APOMO. Jeannine Jersey 

No Adds 

KNMXMarston, TX' 
PO. Buddy Scott 

AMMO: Ra 0 Bryan 

1 MAROON 5 

1 JET 

AVRIL LAVONS 

WENS,Tndúrapolis, IN' 
OMPO Dand Edgar 

wo. Jim Cerone 

KEANE 

3 DOORS DOWN 

LIFEMOUSE 

WZPLlndiaoapolis, IN' 
OMDD. Soon Sands 

APO Kan Johll 
MD: Dave Dean 

2 3 DOORS DOWN 

WAEZ/Johinon City' 
PO. Jay Pal, 
MO. Bruce CIae 

JESSE MCCARTNEY 

KMXBAas Vegas, NV' 
POMO'. porta Fraye 

APO'. earn Case 
28 CROSSFADE 

4 RYAN CABRERA 

WMXLIlesinglon, KY 
POMO. Dale Oman 

L'ARDON 5 

JESSE MCCARTNEY 

KURB4ittle Rod, AR' 
PD'. Randy Cam 

MO. Becky Rogen 
CARBON LEAF 

ANNA NALICK 

KBIGLos Angeles. CA' 
0M. Jha,, Kaye 

PO. Chichi Ones 
APO Roben Reber 

4 LENNY KRAVITZ 

3 KENNY G TEARTH OVINO 

FIRE 

KYSREos Angeles. CA' 
PO Angela Pertly 
14 DURA: DURAN 

6 MAROON 5 

BOWLING FOR SOUP 

WXMMnumille,KY 
Po'. George Lindsey 

MD Wm Stan 

JESSE MCCARTNEY 

DUwJE DURAN 

WMBZ/Memphis, TN' 
DM. Jeny Dean 

PO Brad Carson 

22 ...SA X% S 

WMC/Memphis, TN' 
PO : Lana Banana 

5 GREEN DAY 

3 MAROON 5 

WKTMliiwa lme, WI' 
OM RKh Beadier 

PO. Bob Wate 
No Adds 

WMYXMilwaotee, WI' 
0M Ban Kerry 

PO tom Oviform 
MO Kidd O'Shea 

RYAN CABRERA 

KOSOAAodesto, CA' 
Po: Mai Miller 
MO: Donna Miller 
No Adds 

WJLKAAOnmocdh, NJ 
014P0'. Lou Russo 

MDAIO. Debba Manna 
CARBON LEAF 

KCDUAAonteiey, CA' 
PO MD Mie SM 
No Adds 

WPLJ/New York. NY' 
DM. rom Cuddy 

PD Scott Shannon 

MO'. Torn Masan 
JESSE MCCARTNEY 

LIFEHOUSE 

WPTEMorlolk, VA' 
PD. Steve McKay 

AFORAD: Jason Goodman 

19 RYAN CABRERA 
T3 JESSE MCCARTNEY 

KYISiOMahoma City. OK' 
MR) Crans Bater 
MO'. Roma Ramat 

AVRi LAVIGNE 

RYAN CABRERA 

KOKO/Omaha. NE' 
PO Nenn Dalle 
MD. Enter, Woman 

6 KILLERS 

JOSS STONE 

KSRtAlmaha, NE' 
OM Tom land 
PO Dana Thomas 

TIM t.!CGRACI 

3 DOORS DOVuTI 

WOMXAdando, FL' 
PO'. lei Coalman 
MO: Laura Franca 

I MAROON 5 

AVRIL LAVIGNE 

KBBYÑanard, CA' 
OVA: Gall Palillo 

PE J. Low 
AMID: Dann M4PeMa 

DURAN DURAN 

KFW/OmaId, CA' 
OM/PD: Nan Ball 

8 GREEN DAY 
7 KILLERS 
6 FMARIO 

2 BOWLING FOR SOUP 

WJLORensacob, FL' 
PO Joan Sloan 

3 RYAN CABRERA 

DURAN DURARE 

WMWXJPhiladelphia, PA' 
PO'. Mite Sommers 
AMMO. Joe Rote 
No Adds 

KMXP/PhOenrs, AZ' 
PO: Ron Rice 
MO. Jon Wildmale 

VELVET REVOLVER 

WZPT/Pittsburgh, PA' 
OMPO: Kedh Clara 

APO: Joann Hartwell 
MO. Won Meander 
No odds 

WMGXPodland, ME 
PS Rands Kirshbaum 
APO:MO. Fen Moan 

I CARBON LEAF 

KRSKAaodland, OR' 
Po Dan RRlgenl 
MD. Sheryl Sinai 

2 5702 CHARLOTTE 

WSNEProvidence, He 
PD'. Steve Pert 
MO Gary Trust 

WRFYBeading. PA' 
FOAM M Buhe 

19 VELVET REVOLVER 

9 CARBON LEAF 

KLCAReno, NV' 
0M: Bill Sdal 
Po Bal Bret 
M0. Connie Wray 

VELVET REVOLVER 

CARBON LEAF 

BOWLING FOR SOUP 

WVORBoMester. NY' 
PO Dare LeFms 
MD: Ja Bonaar 

3 DOORS DOWN 

IC/20/Sacramento. CA' 
APOMD Todd Vane 
No Adds 

KOMBSaEI Lake City. UT' 
OMPO. Bike Nelson 

APO Justin Riley 

MD: lush, Taylor 

DURAN DURAN 
KELLY C-ARKSON 

KFMB/San Diego. CA' 
OMPO. Tracy Johnson 

KEANE 

U2 

KMYUSan Diego. CA' 
PS Duncan Pagan 

AO-MB: Mel McKay 
AVRIL LAVIGNE 
3 DOORS DOWN 

DOLSan Francisco, CA' 
DMPO Michael Manin 

MO James Eater 

KLI CSan Francisco, CA' 
Po John Pente 

APDMD Jam 
r.. I. 

KEZRSan Jo se, CA' 
OM%) Jrm Murphy 
woydo 

-. 
Mahlset Minima 

9 KELLY CLARKSON 

3 DOORS DOWN 
JESSE MCCARTNEY 

KRUZ/Sanb Barbara. CA 
APOMD. Mamoye Thomas 
15 MAN CABRERA 

KLSYSeaKle,WA' 
PO BM West 

TII.I L'CGPAP, 

KPLLSeaile, WA' 
PD Kern Pella 
ND'. Alm HaRmm 

JET 

MARIO 

KCDASpokane. WA' 
OM'. Rohn Mama 

MAW Sam RBI 

7 AVAIL LAVIGNE 
BONING FOR SWP 

WHYNSpnnglield, MA' 
MAKI Pal McKay 

APO Man Gregory 

No Adds 

KYKYr51. Louá, MO' 
PS Kan Rodman 
APD. Greg Hernia 

MD Jen aven 
No Adds 

WVRVSI. Louis, MO' 
PD Marl URA 
MD el! tenne 

VELVET REVOLVER 

WMTXnampa, FL' 
OMPD JenKapugl 

APO. Kun Smmner 
MO Roste KngM 
No Adds 

WWWM/Toledo, OH' 
OM'. Trm Rohm 
Po: Steve Mahall 
MO. Jen Water 

KELLY CLARKSON 
3 DOORS DOWN 

WKPKrtaverse CM MI 
PO ROI Weaver 

MD: RelIMe Leila 
BOWLING FOR SOUP 

KEYW/Tritoies, WA 
POMO. Paul Orate 
15 RYAN CABRERA 

9 3 DOORS DOYEN 

KZPT/Tuaon, AZ' 
OM. Tom Land 

PO Greg Donlon 

NO. Leslie Lois 

NO Adds 

WRMF;W. Palm Beach, FL' 
PO Dennn Wrmlow 
APO Amy Navano 

tic Adds 

WROUJWWi11Mn,DC' 
CORD Kra Ky 
LIP.emMPaM 
No Adds 

WVRZAFIaairg . DC' 
Po: Samoyy SD e 
AMID Sm Man 
13 GOOD CHARLOTTE 

5 AVRIL LAVIGNE 
VELVET REVOLVER 

KFBLWichNa KS' 
PO Barry Mcay 
VO F, Summen 
MD Caron 

4 RICHARD IAAFY 

MAROON 5 

KELLY CLARKSON 

WXLOWOrcester, MA' 
OMPD. Jay But Jones 

APOMD. Nary KnrQM 

T RAY CMORLíSL'e'?.U.J : 
KILLERS 

.cELVET 

CARBON LEVI 

WMXYMuungnown. OH' 
OM Oan Dyers 
PO Jerry Mac 

MO Mart French 

2:NA NALICK 

POWERED 
MEDIABASE 

'Monitored Reporters 

109 Total Reporters 

94 Total Monitored 

15 Total Indicator 

Did Not Report, 
Playliot Frozen (4): 
KPSUPaIm Springs. CA 
W B W Z/Pough keeps ie. 
NY 
WCOD /Cape Cod, MA 
WDAO /Danbury, CT 
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CAROL ARCHER 

torcher àrodioandrerords.rom 

PART Two OF A TWO -PART SERIES 

All Things Radio 
My conversation with Barry Mayo continues 

ast week 

By Pat Prescott 

Emmis/New York Sr. VP/Market Manager Barry 
Mayo discussed the state of Smooth Jazz with a longtime 

friend, KTWV (The Wave) /Los Angeles morning co -host Pat 
Prescott. This week Mayo addresses chill music, the role of 
localism and more. 

PP: You're a proponent of chill music. Do you 

believe chill is compatible with the Smooth Jazz 

format? 
BM: Some elements of chill music are ab- 

solutely compatible with Smooth Jazz, but 
when you say chill, that's 
like saying jazz, because 
there's as varied and as 
wide a range of music 
that people put in that 
category as they do in 
jazz: Kenny G to Miles 
Davis. So a lot of these 
chill compilations would 

Barry Mayo not be applicable for any 
radio stations, but some 

of them absolutely would. 
The answer to whether it is compatible, I can 

assure you, will not come out of research. Re- 

search can't tell you the future. For the great 
visionaries, ideas come first, research comes 
later. If you do a really good job of researching 
music, every year your base gets smaller and 
smaller and smaller, and as you get narrower 
and narrower to find the nub of what people 
like, you end up playing 225 same -sounding 
songs. This may sound familiar to you. 

PP: Let's talk about Chill With Chris Botti, 

Rafe Gomez's Groove Boutique and destination 
programming. 

BM: Frank Cody came up with the idea for 
Chill With Chris Botti, and k's a great idea. If 
they're smart, radio stations, particularly in 
markets where chill music is being heard and 
played around town, should pick it up. Think 
you're going to kill your format because you 
take two hours to introduce something new 
to your listeners? I don't think so. 

'-',-rf,'1,111111111111.11MBINNINIAMMIRIN 

"Localism is critical. You, 

the person at the radio 

station, have to be in 

touch with your customers 

in new and open -minded 

ways." 
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The genius of that show is taking one of the 
established poster children of the Smooth Jazz 
format, Chris Botti, and giving chill music 
credibility by having him say, "I was in Paris 
in 1999, and I went to this hotel and heard this 
cool music and said, 'Wow! " I've been listen- 
ing to chill and going to record stores since 
1998, spending $25 -$35 on a CD to find it. 

"Think you're going to 

kill your format because 

you take two hours to 

introduce something new 

to your listeners? I don't 

think so." 

Remember when Kent Burkhart and Wan- 
da Ramos took a box of records to a radio sta- 
tion called WKTU in New York? It was music 
that was being heard all over Manhattan but 
not on the radio, just like chill today. They put 
it on the radio station, and, boom, things Mt. 

WQCD (CD 101.9) /New York is airing Chris' 
show five nights a week at 9pm, and it's a 

breath of fresh air, as is Rafe Gomez's Groove 

Boutique. Rafe has been around; he used to 
work at WBIS /New York back in the day. 

I give our former OM John Mullen full cred- 
it, because it was his idea to have Rafe mix 
some jazz and chill sounds for Friday or Sat- 
urday night. From the first book for Groove 

Boutique, his hour -by -hours are higher than the 
hours before it. It's working. People love it 

because it's hip and different. 
If radio doesn't continue to find ways to 

innovate, iPods will kick our ass, because peo- 
ple will always seek out new and different 
music - always, because it's about innova- 
tion. The challenge is how to monetize these 
ideas. How do we introduce chill in a fashion 
where we make the ratings go up? 

To reiterate, real programming is the bal- 
ance of art and science. Science is the business - Arbitron - and when we go too far to one 
side, we're dead. Speaking not for Emmis, but 

only myself, radio has gone too far to the busi- 
ness side. When and if I can't continue to be 
challenged within my own company, within 
my own job, to find that balance between art 
and science, I'm out. But not right now - this 
is fun! 

PP: How fortunate do you feel to be able to say 
that? 

BM: [Emmis Radio President] Rick Cum- 
mings took a risk on me. It was a gamble be- 
cause I had not worked inside of a radio sta- 
tion in 71 /2 years. Many people could have 
said that the business had passed Barry Mayo 
by, and it would have been a fair thing to say. 

On the flip side, I took a risk on Rick. I did 
it because he and [Emmis Communications 
CEO] Jeff Smulyan would allow me the lati- 
tude to do what I thought was right, even 
when they didn't necessarily agree with me, 
for these three radio stations in New York 

When Rick offered me the job, I told him, 
"Even though I've been out of the business, 
you are getting the best Barry Mayo that has 
ever existed, because I don't think like a ra- 

dio guy anymore; I think more like a listener. 
At some point I might start to become a radio 
guy again, and if that happens, I'll be like the 
rest of them, and I won't be as good for you." 
When that radio -guy stuff creeps in, I start 
thinking about research and relying too much 
on what the numbers say, and that's when 
you're in trouble. 

PP: Is there a science to making Arbitron work 

for you? 
BM: It helps define the boundaries of how 

far you can go creatively, and that's not bad, 
because, in essence, it forces you to be even 
more creative, because you can go only so far 

and still get ratings. That's the fun of it to me. 
You can be an artist, but then you're just 

making art for yourself. If you believe in the 
whole concept of doing radio for masses of 
people in ways that make them go, "Wow, I 

like that," Arbitron forces you to follow cer- 
tain rules. If you get too artsy, your cure will 
go down and you'll have a problem with TSL. 

You have to understand Arbitron and how it 
works to be successful. It's critical. 

By the way, I am very excited right now. I'm 
not one of the radio naysayers who says ra- 
dio is broken. I am a huge radio champion 
today, and I look at the iPod, satellite radio, 
DVDs and all other forms of competition as a 

challenge to become more creative. 
PP: Will satellite be able to deliver personality? 

BM: They're certainly going after person- 
alities for Talk, like Howard Stem and Opie 
& Anthony. But for music radio, I have not 
seen the first inkling, and I've had XM for 
more than three years. I was an early adopter, 
but I didn't go to satellite for personalities; I 

went to hear music that was unavailable to 
me. 

PP: If satellite decides to start injecting person- 
ality into its music prugramming, will it make them 

more competitive? 

BM: Maybe, but it's going to be tough. It 

will be years and years. We will be dead be- 
fore they can come up with a model that 
would have people paying $10 or$13 a month 
to hear what radio can give them for free. 

PP: Is terrestrial radio asleep at the wheel? If so, 

can satellite radio make a difference? 

BM: Yes. To the degree that we have been 
asleep at the wheel, we have given satellite the 
opening that they've had so far. But I'll be 
damned if I'm going to let a satellite take me 
out. No way. And by the way, I'm a jazz freak. 
There are a few satellite channels that play a 

breadth of jazz that I can't get on the radio, 

so, yeah, they get my money. But replace Hot 
97 [WQHT /New York], Kiss FM [WRKS/ 
New York] or WQCD? It will never happen. 

PP: Let's talk about the importance of localism 
and what that means in the epic battle between ter- 

restrial and satellite radio in particular. 
BM: A lot of people in terrestrial radio are 

concerned about satellite radio starting to give 
local weather and traffic. It wasn't supposed 
to be that way. I understand their angst, be- 
cause localism is one of the fundamentals of 
what makes radio radio. I do not believe that 
satellite will ever do a better job of localism 
then we do. 

"If radio doesn't continue 

to find ways to innovate, 

iPods will kick our ass, 

because people will always 

seek out new and different 

music - always, because 

it's about innovation." 

11111111111110M/lilllllll,,ffAlrtJJ1, 

It almost goes against the grain of their idea 
that you can put a product on and get in your 
car in New York and drive to Los Angeles and 
listen to the same channel the whole way. It's 
a conflict in terms. They won't be able to do it 
unless we do nothing, unless we stink and 
unless we forget what radio affords us. That's 
our job. I'm not worried about satellite on that 
front. 

Localism is critical. You, the person at the 
radio station, have to be in touch with your 
customers in new and open -minded ways. 
One of the problems is that big companies that 
have hundreds and thousands of radio sta- 
tions look for ways to have economies of scale 
that keep expenses in line so they do the right 
thing for the stock price, which sometimes 
flies in the face of doing the best job you can 
locally. That's radio's challenge. 

I'm not sure how many Clear Channel ra- 
dio stations have local shows. I own a lot of 
Clear Channel stock, so I worry about this 
stuff, because it's a strength to have the best 
talent on in as many places as you can, but it's 
a weakness at the same time. 

PP: Because it doesn't allow you to have that 

immediacy? 

BM: It doesn't allow you to be in touch. 
PP: That's really the whole magic of radio, isn't it? 
BM: Absolutely. Now the real question is, 

how similar are syndication and satellite? In 
all fairness, because I worked for four years 
for ABC Radio Networks, I'm a huge believ- 
er in syndication in certain arenas. I'll be spe- 
cific: There are some shows or some person- 
alities whose subject matter transcends re- 
gions. There will always be a place like that. 
Howard Stem is a great example. Sex is not 
regional. 

TALK BACK TO R &R! 
Do you have questions, comments or 

feedback regarding this column 
or other issues? 

Call me at 310 -788 -1665 

or e-mail: carcher @radioandrecords.corn 
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January 28, 2005 
ARTIST TITLE L4BEL!S1 

TOTAL 
PLAYS PLAYS 

TOTAL 
AUDIENCE 

!Col 

WEEKS ON TOTAL STATIONS 
CHART ADDS 

SOUL BALLET Cream (215) 771 +62 85119 21 3510 

RICHARD ELLIOT Your Secret Love (GRP/VMG) 700 17 73502 25 3310 

NORMAN BROWN Up 'N' At 'Em (Warner Bros.) 683 31 86217 24 3310 

TIM BOWMAN Summer Groove (Liquid 8) 587 +66 60453 23 3010 

MARION MEADOWS Sweet Grapes (Heads Up) 578 +36 68725 28 3010 

MINDI ABAIR Conte As You Are (GRP /VMG) 532 -6 72185 20 3510 

CHRIS BOTTI Back Into My Heart (Columbia) 514 +4 62790 36 3310 

QUEEN LATIFAH California Dreamin (Vector) 480 .9 49552 13 3410 

GERALD ALBRIGHT To The Max (GRP /VMG) 450 2 56625 35 3410 

WAYMAN TISDALE Ain't No Stoppin' Us Now (Rendezvous) 448 -59 48448 30 3210 

DAVE KOZ Let It Free (Capitol) 436 +28 44479 13 2810 

PAUL BROWN Moment By Moment (GRP /VMG) 422 +29 67779 16 3311 

EUGE GROOVE XXL (Narada Jazz) 381 +43 43297 13 3110 

KENNY G. Pick Up The Pieces (Ar,sta /RMG) 349 +10 47778 5 2712 

MICHAEL LINGTON Two Of A Kind (Rendezvous) 345 +35 39601 7 3211 

PETER WHITE How Does It Feel (Columbia) 338 +1 49427 20 3011 

SEAL Walk On By (Warner Bros.) 331 -23 31053 B 2310 

RAY CHARLES fIDIANA KRALL You Don't Know Me (Concord) 321 +6 27421 13 2210 

MICHAEL MCDONALD Tracks Of My Tears (Motown /Universal' 313 9 29076 14 2410 

BONEY JAMES f /JOE SAMPLE Stone Groove (Warner Bros.) 306 +40 49464 4 3014 

PIECES OF A DREAM Its Go Time (Heads Up) 272 -1 20681 19 2510 

CHRIS BOTTI No Ordinary Love (Columbia) 249 +21 22274 B 2413 

HALL & OATES I'll Be Around (U Watch) 223 +8 20352 6 1811 

FOURPLAY Fields Of Gold (RCA Victor /RMG) 177 3 25300 9 1711 

DAVID SANBORN Tin Tin Deo (GRP /VMG) 175 +50 27920 2 1613 

JOYCE COOLING Camelback ( NaradaJazz) 156 +38 20698 4 1110 

GREG ADAMS Firefly (215) 150 +7 16413 15 1310 

KENNY G. HEARTH, WIND & FIRE The Way You Move (Arista /RMG) 124 +49 13732 1 811 

ADAM & WOLF Daylight (Rendezvous) 99 +26 20558 1 10/2 

PAMELA WILLIAMS Fly Away With Me (Shanachie) 97 +43 6453 1 910 

36 Smooth Jazz reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay 

week of 1/16 -1/22. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase 

M plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R 
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons 
times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from 
Arbitron Inc. (© 2005, Arbitron Inc.). © 2005, R &R, Inc. 

NEW & ACTIVE 
3RD FORCE Believe In Me (Higher Octave 

Total Plays: BO, Total Stations: 9, Adds: 2 

EVERETTE HARP Can You Hear Me (01440) 

Total Plays: 77, Total Stations: 7, Adds:O 

ALEXANDER ZONJIC Leave It With Me (Heads Up) 

Total Plays: 61, Total Stations: 8, Adds:3 

JEFF LORBER Ooh La La ( NaradaJazz) 

Total Plays: 59, Total Stations: 6, Adds: 3 

VANESSA WILLIAMS You Are Everything (Lava) 

Total Plays: 56, Total Stations: 5, Adds: 1 

MARC ANTOINE Cubanova (Rendezvous) 

Total Plays:46, Total Stations: 5, Adds: 0 

NILS Pacific Coast Highway (Baja /TSR) 

Total Plays: 45, Total Stations:4, Adds: 0 

RAFE GOMEZ Icy (Tommy Boy) 

Total Plays: 43, Total Stations: 7, Adds: 1 

ANITA BAKER How Does It Feel (Blue Note /Virgin) 

Total Plays: 34, Total Stations: 4, Adds: 2 

KEN NAVARRO You Are Everything (Positive Music Records) 

Total Plays: 12, Total Stations: 4, Adds: 3 

Songs ranked by total plays 

POWERED 

11EDIABASE 

MOST ADDED` 
ART.ST 

_ 
--.-' ADDS 

BONEY JAMES WOE SAMPLE Stone Groove (Warner Bros) 4 

CHRIS BOTTI No Ordinary Love (Columbia) 3 

DAVID SANBORN Tin Tin Deo (GRP /VMG) 3 

ALEXANDER ZONJIC Leave It With Me (Heads Up) 3 

JEFF LORBER Ooh La La ( NaradaJazz) 3 

KEN NAVARRO You Are Everything (Positive Music Records) 3 

KENNY G. Pick Up The Pieces (Arista /RMG) 2 

AOANI & WOLF Daylight (Rendezvous) 2 

3RD FORCE Believe In Me (Higher Octave) 2 

ANITA BAKER How Does It Feel (Blue Note, /Virgin) 2 

MOST 
INCREASED PLAYS 

ARTIST 
T.-.E 

LABEL(S) 

TIM BOWMAN Summer Groove (Liquid 8) 

SOUL BALLET Cream (215) 

DAVID SANBORN Tin Tin Deo (GRP /VMG) 

KENNY G. HEARTH, WIND & FIRE The Way You Move (Arista/RMG) 

EUGE GROOVE XXL ( NaradaJazz) 

PAMELA WILLIAMS Fly Away With Me (Shanachie) 

JEFF LORBER Goh La La ( NaradaJazz) 

BONEY JAMES fIJOE SAMPLE Stone Groove (Warner Bros) 

JOYCE COOLING Camelhack ( NaradaJazz) 

MARION MEADOWS Sweet Grapes (Heads Up) 

TOTAL 
PLAY 

INCREASE 

+66 

+62 

+50 

+49 

+43 

+43 

+43 

+40 

+38 

+36 

MOST 
PLAYED RECURRENTS 

ARTIST ' 

TOTAL 

PLAYS 

ANITA BAKER You're My Everything (Blue Note /Virgin) 343 

GEORGE BENSON Softly, As In A Morning Sunrise (GRP /VMG) 331 

PAUL JACKSON, JR. Welkin (Blue Not e/EMC) 308 

NICK COLIONNE It's Been Too Long (3 Keys Music) 288 

KIM WATERS In Deep (Shanachie) 278 

MARC ANTOINE Mediterraneo (Rendezvous) 239 

BONEY JAMES Here She Comes (Warner Bros.) 223 

PAUL BROWN 2417 (GRPIVMGI 219 

PAUL TAYLOR Steppin Out (Peak) 217 

MICHAEL LINGTON Show Me (Rendezvous) 214 

DAVE KOZ All I See Is You (Capitol) 21t 

NICK COLIONNE High Flyin (3 Keys Music) 194 

RICHARD SMITH Sing A Song (A440) 180 

DAN SIEGEL In Your Eyes (Native Language) 180 

Station playlists for all R &R reporters 
are available on the web at 

www.radioandrecords.com. 

ROCKS 
CLEVELAND 
JUNE 23 -25 2005 

AS A SPECIAL THANK YOU FOR YOUR MANY YEARS OF SUPPORT 

: EWSTER NOW Aiv vë OVER $250 1« CONVENTION 2005 
Register before January 31. 2005 

and receive our extra -early -bird rate of only 299 R L 'Y; 
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January 28, 2005 
ARTIST TILE 

TOTAL 
PLAYS 

/- 
PLAYS 

TOTAL 
AUDIENCE 

IDO) 

WEEKS ON TOTAL STATIONS 
CHART ADDS MOST ADDED` 

NORMAN BROWN Up 'N' At 'Em (Warner Bros.) 176 1 912 24 1310 ARTIST TITLE LABEL(S) ADDS 

MIND( ABAIR Come As You Are /GRP /VMGI 157 -23 994 19 1510 GABRIEL MARK HASSELBACH Take That (Wind Tunnel) 4 

SOUL BALLET Cream (215) 157 -31 983 22 1210 
JEFF LORBER Ooh La La (Narada Jazz) 3 

NILS Pacific Coast Highway (Baja/TSR) 3 

RICHARD ELLIOT Your Secret Love (GRP /VMGI 147 -3 599 24 1210 PAMELA WILLIAMS Fly Away With Me (Shanachie) 2 

EUGE GROOVE XXL (Narada Jazz) 144 -3 942 15 1210 JAMES GABRIANO Red Teddy (Gabriano Productions) 2 

QUEEN LATIFAH California Dreamin' (Vector) 137 +23 1187 12 1011 
LINO Wings (DMl) 2 

BOBBY WELLS Bayside (BW Music) 2 
GARRY GOIN Don't Ask My Neighbors (Compendia) 121 13 1163 15 1010 

HALL & OATES l'II Be Around (UWatch) 2 

WAYMAN TISDALE Ain't No Stoppin' Us Now (Rendezvous, 116 -9 762 28 810 INCOGNITO Autumn Song (NaradaJazz/EMI) 2 

RAY CHARLES fIDIANA KRALL You Don't Know Me (Concord) 111 +20 1077 10 711 

GREG ADAMS Firefly (215) 105 22 641 16 1010 
MOST 

NOVECENTO f /STANLEY JORDAN Easy Love (FavoredNat'ons) 99 -36 591 13 1010 INCREASED PLAYS 
BONEY JAMES fIJOE SAMPLE Stone Groove (Warner Bros) 98 +8 788 3 910 

TOTAL 
PLAY 

ARTIST TTLE ?BEIS. INCREASE 
FATTBURGER Work To Do (Shanachiel 96 -9 691 15 810 

JEFF LORBER Ooh La La (Narada Jazz) 95 +58 220 1 913 
JEFF LORBER Ooh La La (Narada Jazz) +58 

BOBBY WELLS Bayside LBW Music) +30 
GRADY NICHOLS Tuesday Morning (Compendia) 94 +3 853 18 910 VANESSA WILLIAMS You Are Everything (Lava) +27 

DAVE KOZ Let It Free (Capitol) 94 -6 444 15 810 GABRIEL MARK HASSELBACH Take That (Wind Tunnel) +27 

DAVID SANBORN Tin Tin Dec (GRP /VMS) 93 +19 210 1 910 ANDRE DELANO Night Riders (7th Note) +24 

BONEY JAMES 2:01 AM (Warner Bros.) +24 
FOURPLAY Fields Of Gold (RCA Victor /RMG) 92 15 690 17 910 

QUEEN LATIFAH California Dreamin' (Vector) +23 

GERALD ALBRIGHT To The Max (GRP /VMS) 89 +1 752 35 610 B. CALDWELL f /0. WILLIAMS Where Is The Love (Music Force) +23 

JAMES GABRIANO Red Teddy (Gabriano Productions) 88 +20 292 1 712 LINO Wings (DML) +22 

CHRIS BOTTI No Ordinary Love (Columbia) 83 -8 277 8 1010 

PAUL BROWN Moment By Moment (GRP /VMG) 82 0 316 12 710 MOST 
SERGIO CAPUTO Jazzy Girl (Idiosyncrasy) 82 -21 630 8 710 PLAYED RECURRENTS 
MAYSA Hypnotic Love (N-Coded) 79 -5 743 3 1010 TOTAL 

JOYCE COOLING Camelback (Narada Jazz) 78 1 406 2 810 
ARTIST TITLE LABELS; PLAYS 

STEVE OLIVER Chips & Salsa (Koch) 78 

POSITIVE FLOW The City Streets (Shanachie) 78 -8 411 13 710 CRAIG CHAQUICO Her Boyfriend's Wedding (Narada Jazz) 74 

MICHAEL LINGTON Two Of A Kind (Rendezvous) 77 -8 255 4 810 ANITA BAKER You're My Everything (Blue Note /Virgin) 72 

KENNY G. Pick Up The Pieces /Arista /RMG) 76 -4 338 3 711 KIM WATERS In Deep ( Shanachie) 52 

BONEY JAMES Here She Comes (Warner Bros.) 50 
NILS Pacific Coast Highway (Baja/TSR) 74 +21 209 1 813 

G. KNIGHT f /E. ALEJANDRO Feelin' Good (Vacilonl (Pyramid) 40 

PETER WHITE How Does It Feel (Columbia) 72 -2 445 4 610 GEORGE BENSON Softly, As In A Morning Sunrise (GRP /VMS) 30 

18 Smooth Jazz reporters Songs ranked by total plays for the airplay week of Sunday 1/16 - Saturday 1/22. 
HIL ST. SOUL For The Love Of You (Shanachie) 27 

© 2005 Radio & Records. PAUL JACKSON, JR. Welkin' (Blue Note /EMC) 26 

REPORTERS 
Stations and their adds listed alphabetically by market 

KAJZ/Alhuquerque. NM' 
0M: Jim Walton 
PD/MD: Paul Lavoie 

KENNY G 

WJZZ/Atlanta, GA' 
PDND: Dave Nosh 

No Adds 

KSMJ/Bakerstield. CA' 
OM/PD: Chris Townshend 

APD: Nick Novak 
BONES JAMES I /JOE SAMPLE 

WEAA/Baltimore. MD 

OM/PD: Maxie Jackson 
MD: Kayona Brown 

1 ALEXANDER ZONJIC 

WSMJ/Baltimere. MD' 
PD/MD: Lori Lewis 

BONEY JAMES I /JOE SAMPLE 

WVSU/Birmingham, AL 

PO/MO: Andy Parrish 
HALL 8 OATES 

GABRIEL MARK HASSELBACH 

JIM ADKINS 
MICHAEL BUGLE 

WPM/Chicago, 1L 

OM: Bob Kaake 
PO: Steve Stiles 
MD: Michael La Crosse 

3 BONES JAMES f /JOE SAMPLE 

3 DAVID SANBORN 

2 KENNY G. 

WNW/Cleveland. OH' 
OMiPD: Bernie Kimble 
15 KENNY G. LEARTH. WIND 8 FIRE 

VANESSA WILLIAMS 

KSKX/Colorado Springs. CO' 
PD: Steve Hibbard 
MO: Laurie Cobb 

1 PAUL BROWN 

RAFE GOMEZ 

KEN NAVARRO 

WJZA/COlumbus, OH' 
PD/MD: Bill Harman 

KEN NAVARRO 

JEFF LORBER 

KOAI/Dallas. TX' 
OM/PD: Kurt Johnson 
MD: Mark Sanford 

JEFF LORBER 

KJCD/Denver, CO' 
POND: Michael Fischer 
2 ANITA BAKER 

2 JEFF LORBER 

SLOW TRAIN SOUL 
RONNY JORDAN 

WVMV/Detroil. MI' 
OM/PO: Tom Sleeker 
MD: Sandy Kovach 

2 FOURPLAY 

KEZLlFresno, CA' 
OM: E. Curtis Johnson 
POND: J. Weidenheimer 
No Adds 

WZJZ/Fl. Myers. FL' 
OM: Steve Amad 
PD: Joe Turner 
MD: Rand' Bachman 
2 CHRIS BOTTI 

WSBZ/Ft. Walton Beach. FL 

PD: Mark Carter 
MO: Mark Edwards 
No Adds 

WOTO/Hartlord. CT 

PDND: Stewart Stone 

8 NORMAN BROWN 

8 INCOGNITO 

8 BRUCE MACLEOD 

8 NICOLAS BEARDE 

8 JASON MILES 

KHJZ/Houston. TX' 
PD: Macine Todd 

APO/AD: Greg Morgan 

No Adds 

KPVU/Houston, TX 

PD: Wayne Tumer 
9 BOBBY CALDWELL IiDFNISE 
WILLIAMS 

6 JAMES GABRIANO 

5 VERNON D. FAILS 

WYJZAndianapolis, IN' 
OM/PD: Carl Frye 

No Adds 

KJLU /Jefferson City, MO 

POND: Dan Turner 
5 MICHAEL MCDONALD 
4 LINO 
2 CAROL DUBOC 

2 KENNY G. 

2 NILS 

KOAS/Las Vegas, NV' 
PO/MD: Erik Foss 

No Adds 

KUAP/Little Rock. AR 

POND: Michael Nellums 
STEVE OLIVER 

^_ EVERETTE HARP 

' GABRIEL MARK HASSELBACH 

HALL R. OATES 

KSBR /Los Angeles. CA 

OM/PD: Terry Wedel 
MD: Susan Koshbay 

t JEFF LORBER 

KTWV/Los Angeles. CA' 

PD: Paul Goldstein 
APDND: Samantha Pascual 

3RD FORCE 

WJZL/Louisville, KY' 
PDND: Gator Glass 
APO: Ron Fisher 

2 CHRIS BOTTI 

WIVE/Miami. FL' 
OM: Rob Roberts 

PD/MD: Rich McMillan 
ANITA BAKER 

WJZI/Milwaukee. WI' 
PO: Stan Atkinsor 
MD: Steve Scott 

No Adds 

KJZI/Minneapolis, MN' 
PD: Lauren Macteash 
MD: Mike Wolf 

PETER WHITE 

BONEY JAMES f /JOE SAMPLE 

KRVR /Modesto. CA' 
OM/MD: Doug Wollt 
PD: Jim Bryan 

ADANI 8 WOLF 
ALEXANDER ZONJIC 

WVAS/Montgomery, AL 

MD: Eugenia Ricos 

15 MARC ANTOINE 

15 AYA 

15 INCOGNITO 
14 VANESSA WILLIAMS 

WFSK/Nashville. TN 

MD: Chris Nochowicz 
8 JOE JOHNSON( 

6 INCOGNITO 

'NOCD /New York, NY' 
PO: Blake Lawrence 
'20ALMINJO 

WLOOJOrlando, FL' 
PDND: Brian Morgan 
No Adds 

WJJZ/Philadelphla, PA' 
PD: Michael Tozzi 

MD: Frank Childs 
GEORGE BENSON 

ALEXANDER ZONJIC 

KYOT/Phoenia, AZ' 
P0: Shaun Holly 
APD/MD: Angie Honda 

3RD FORCE 

KJZS/Reno, NV' 
PD/PAD: Robert Dees 
No Adds 

KSSJ/Sacramenlo, CA' 
PDND: Lee Hansen 
No Adds 

KBZN/Sall Lake City, UT' 
OM/PD: Dan Jessop 

4 DAVID SANBORN 

KIFM /San Diego, CA' 
PD: Mike Vasquez 
APDND: Kelly Cole 
No Adds 

XNSF.San Francisco. CA' 
PD: Michael Erickson 
MD: Ken Janes 

:c :cd< 

KJZY /Santa Rosa. CA' 
PD: Gordon Zlot 

APD /MD: Rob Singleton 
No Adds 

0 M Jazz Vocal Blend/Satellite 
PD/MD: Kenki Johnson 
20JIM ADKINS 
16 ANDRE DELANO 

15 ALL -FOR -7 

12 WILL DOWNING 
11 CRAIG CHAOUICO 

11 JAMIE BONK 
10 GERALD ALBRIGHT 

9 REGINA BELLE 

6 JAMIE CULLUM 

6 3RD FORCE 

5 ANITA BAKER 

5 ADANI 8 WOLF 

5 JOYCE COOLING 

DIANA KRALL 

TEKNEEK 

MARION MEADOWS 

RAMSEY LEWIS TRIO 

DOC POWELL 

NOVECENTO 

BONES JAMES 
SWING OUT SISTER 

LALAH HATHAWAY 
AL JARREAU 
RENEE OLSTEAD 

INCOGNITO 

BOBBY WELLS 

JEFF LORBER 

GABRIEL MARK HASSELBACH 

SOUL BALLET 

JAMES GABRIANO 

CHAKA KHAN 
PAMELA WILLIAMS 

DMX Smooth Jazz/Satellite 
PO/MO: Jeanne Destro 
13 JEFF LORBER 
13 GABRIEL MARK HASSELBACH 

12 BOBBY WELLS 

9 CRAIG CHAOUICO 

8 ALAN HEWITT PROJECT 

Music Choice Smooth Jazz/Satellite 
APD: Will Kinnally 
M0: Gary Suaalis 
11 GARRY GOIN 

8 JEFF KASHIWA 

5 ERIC ESSIX 

4 TOPCOATO MARIANO 

4 VLAD 

4 PETE BELASCO 
4 TEKNEEK 

3 FOURPLAY 

3 BRIAN LENAIR 

JAMIE BONK 

Sirius Jazz Cale/Satellite 
P0: Teresa Kincaid 

MD: Rick Laboy 

No Adds 

EM Watercolors/Satellite 
PD/MD: Shirlitta Colon 

MAXIMUM GROOVES 
PAMELA WILLIAMS 
NILS 

KWJZ/Seattle, WA' 
PD: Carol Handley 

MD: Dianna Rose 
1 ADAM 8 WOLF 

KCOZ/Springlield. MO 

OM: Jae Jones 
PD/MO: Courtney Hutton 

21 RAY CHARLES 1 /DIANA KRALL 

20 CRAIG CHAOUICO 

20 QUEEN LATIFAH 

18 LINO 

17 MADELEINE PEYROUX 
I6JAARED I/KEN NAVARRO 
16 NILS 
15ALISON KRAUSS 8 UNION STATION 
14 BOBBY WELLS 

WSSM/St. Loom, MO' 
PD: David Myers 
2 MICHAEL LINGTON 

WSJTnampa, FL' 
PD: Ross Block 

MD: Kathy Curtis 

CHRIS BOTTI 

ALEXANDER ZONJIC 

WJZW/Washington. DC' 
OM: Kenny King 
PD: Carl Anderson 
MD: Renee DePuy 
7 KEN NAVARRO 

HALL 8 OATES 

DAVID SANBORN 

POWERED 
ti1EDIABASE 

'Monitored Repo-lers 

54 Total Reporters 

36 Total Monitored 

18 Total Indicator 

Did Not Report, 
Playlist Frozen (2): 
KNI WAnchorage, AK 
WJAB/Hunisville, AL 
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ROCK 

n KEN ANTHONY 
konthony@radioandrecords.com 

PART ONE OF A TWO-PART SERIES 

the State Of Rock 2005 
Rock's finest weigh in on the challenges 
of the new year 

s this the year the Rock format finally dies a slow and hor- 
rible death? If you've been reading recent press about Rock 

radio, you'd certainly think it was time to throw in the towel. A 

recent Washington Post article titled "Rock, Rolling Over" all 
but buried the format in the wake of the flip of longtime Alter- 
native rocker WHFS /Washington. But haven't we been hearing 
the same theme for years? 

True, there's a whole host of challenges for the 
format as we enter 2005, but last time I looked 
Active and Rock were still going strong. The 
question is: How strong? This week we'll take a 

good look at the state of rock in 2005. While I'm 
probably the most bullish proponent of the for- 

mat, I must go on record as saying that I do have 
concerns, and these concerns are Rock radio's 
ultimate challenge. 

How does a format that has been around for 
over 30 years stay relevant to a younger audi- 
ence raised on rap, hip -hop and the latest tech- 
nical gadgets? At the same time, how does a for- 

mat that many aging baby boomers have grown 
up listening to find a place in their busy adult 
schedules? 

The R &R Rock Conference Call 

Armed with many questions and seeking an- 
swers, I recently spent an hour with six radio and 
record folks on the first of what will be many 
R&R Rock Conference Calls. My esteemed pan- 
el included WAAF/ Boston PD Keith Hastings; 
WRIF /Detroit PD Doug Podell; KUFO /Port- 
land, OR PD Dave Numme; Reprise VP /Rock 
Promotion Raymond McGlamery; Virgin 
Records VP /Promo Ray Gmeiner; and Q 
Prime /Volcano Sr. VP /Promotion Warren 
Christensen. 

We discussed rock music's relevance today, 
the need for new rock stars, why some heritage 
Rockers recently flipped to Spanish -language 
formats, Howard Stem's move to satellite and 
the future of Rock radio. Are you ready for some 
rock 'n' roll? 

R &R: With the iPod and satellite radio facilitat- 
ing personal and adventurous music choices for lis- 

teners, what does terrestrial radio need to do to stay 
relevant when it comes to breaking new music? 

DN: In terms of the music industry itself, ra- 
dio is still as relevant as it's ever been. It is still 
creative and dynamic, and the data supports the 
fact that most people still get introduced to new 
music via terrestrial radio. As we move forward 
that's going to diffuse a little bit, but it's just a 

matter of being challenged and continuing to 
serve our target audience and doing the things 
that we've always done. 

We also need to continue to integrate our- 
selves with the artists promotionally and 
through live shows and be the lookout for the 

o Radio & Records 

next great rock band. The heart of the issue is, 

where is the next rock band going to come from? 
Is it going to be more organic, or is it going to 
come from the corporate structure of the record 
community, which is becoming more risk -ad- 
verse? We all have to look for those bands and 
be willing to take risks and create unique con- 
tent that can't be duplicated so that we're not just 
a jukebox, like an iPod. 

"It's rare when we or any 

label have a new act that 

everyone agrees has a 

great song that we should 

all hit early." 

Raymond McGlamery 

reterrrnunurrinmrr.::, 

KH: I keep reading about people saying iPod 
this and iPod that. You know what? I own an 
iPod, and I'm sure most of the people on this call 
do, and it's a great tool for a music consumer, 
but it's a lousy tool fora radio consumer. An iPod 
can't tell you when the major arteries are 
jammed with traffic. An iPod can't tell you when 
there's a bad storm coming. An iPod can't get 
excited because your local sports team 
is going to the Super Bowl or the World 
Series. 

DP: One of our problems has been 
that maybe we've been taking too 
many risks and playing far too much 
new music - more than the listener 
can handle or absorb at any one time. 
A lot of this new music hasn't stood the 
test of time. 

I can tell you of several times dur- Doug 
ing the year where there was a song 
that, had we stuck with it, we probably could 
have driven it home and made the listener and 
the record company and the radio station all feel 
good about it. But before we got the chance to 
do that, the record label was moving on to an- 

REDLIGHTMUSIC ROCKS CLUB R &R DMI Records' Redlightmusic recently rocked 

acoustic for Club R &R. Seen here during the visit are (l -r) DMI's Michael Vogel, RLM's Tom Woo, R &R 

Publisher /CEO Erica Farber, RLMs Peter Klett and R &R VP/Editorial & Music Operations Cyndee 

Maxwell and Rock Editor Ken Anthony. 

other track and trying to break something else. I 
don't think we're patient enough with what we 

have. A lot of these are 
baby bands, and we have 
to nurture them like chil- 
dren and bring them along 
slowly. 

RM: I agree with you, 
Doug. With a new band, 
we're stuck in the same 
mode of trying to move 
things along, and you have 
to choose a pace and hope 
that pace is good for every- 
body. When you're build- 

ing a new act you've got radio guys supporting 
it on the front end, the middle and the back end 
of the project. Everybody can't hit every record 
at the same time. It's rare when we or any label 
have a new act that everyone agrees has a great 
song that we should all hit early. 

The other side of that problem is, with a ma- 
jor band like Disturbed, their songs won't go 
away. I'll work one of their songs for seven 
months. 

DI': Disturbed have a story now, and I don't 
think that's the band we're talking about. We're 
talking about the flood of new groups you won't 
remember two days after you start playing their 
records. The industry has realized that we're in 
a little bit of a critical situation. The music isn't 
flying, and the public isn't clamoring for it. 

We've got to start developing artists and tak- 
ing the time to work groups like Disturbed to 
make them even bigger than they are. Maybe 
Disturbed need to put two albums out a year like 
The Beatles used to. 

R &R: You're talking about baby bands and how 

We're not being as patient in developing new acts, 

then along come Motley Crue and Judas Priest. We've 

also seen derivative bands like Audioslave and Vel- 

vet Revolver work well. Isn't it nice to be playing rock 

stars again? Are we starving for these art- 
ists because we have been shoving too 

many faceless baby bands down the throats 
of our listening audience? 

DP: The timing was good for Mot- 
ley Crue, because we really don't have 
anything in that rock -star vein right 
now. Above and beyond it all, Motley 
Crue gave us a good song. Had it not 
been a good song, I don't know that it 

Podell would be getting the attention it has. 
There have been a few '80s bands hy- 

ing to do this - Def Leppard being one of them - but their songs weren't that good, so they 
didn't fly. 

DN: All the artists you just mentioned are 25- 

44-year-old-male targeted. That's what we're talk- 

Raymond 
McGlamery 

"The Active format has 

always stood for new rock, 

but, unfortunately, we 

don't have the best new 

rock in the world to play 

right now." 

Doug Podell 

ing about. Let's bring it back more globally. Where 
is the next cultural wave coming from? It's com- 
ing from hip -hop, and it's going to continue to 
unless something changes 
seismically that makes rock 
relevant to youth. None of 
us are targeting 18 -year- 
olds, let alone 18-24 -year- 
olds, as much as we are 25+ 

listeners. 
We need to have more 

bands like Linkin Park 
who come out and really 
mean something. 

R &R: Who have been the 

artists at Rock during the last year or two who have 
really broken beyond the format? 

DP: Nickelback come to mind. You see them 
on TV. They're the one group that gets called for 
the award shows. 

KH: 3 Doors Down would be another one. 
WC: How about Velvet Revolver? 
KH: Epic has a Mudvayne record coming, and 

they're talking about hying to get that on mul- 
tiple formats. If it's anything like they've done 
in the past, that's just laughable. 

RM: Every band wants to have huge success. 
I don't care who they are, they think about be- 
ing multiplatinum and how they're going to get 
there. That's OK as long as they don't forget the 
guys who got them there in the first place. In the 
case of Rock, you have to superserve the rock 
community. Having the crossover discussion 
this early on a band like Mudvayne could be the 
undoing of it. 

WC: If you've got to break a band, it's very 
hard to do it at Active Rock alone, or even at 
Active Rock and Rock. We don't have stations 
in Los Angeles, San Francisco or New York. 

Continued on Page 58 
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The State Of Rock 2005 
Continued from Page 57 

These are major metropolitan markets where 
you need to sell a lot of records. We're hindered 
by the fact that we can't succeed in those mar- 
kets. Losing KLOL /Houston and KSJO /San 
Jose is another shot. 

We almost have to do coalition marketing, 
where we tie in two or three formats, so at least 
we have one station in every market in the U.S. 
playing the band. That's not an ideal scenario, 
but it's come about out of necessity. We go 
through this with Metallica. Fortunately, with 
them, we've been able to bridge the gap in a lot 
of different places. We can get played on KROQ/ 

"You've got to have 

properly trained sales 

management and 

salespeople for this 

format, more so now than 

ever." 

Keith Hastings 

Los Angeles and WXRK /New York, but we can 
also still go to WRIF, KUFO and WAAF as our 
bread -and - butter stations. It's the best of both 
worlds, but, unfortunately, there are not a lot of 
bands that can do that. 

RG: Warren nailed it. 
We need multiple impres- 
sions to make things hap- 
pen. The more impressions 
we have, the better off we 
are. Our biggest problem is 

all the competition for 
young people's attention 
and dollars right now. It's 
being spread in so many 

Ray Gmeiner directions. 
Just like the radio guys 

on this call are fighting to keep listeners in the 
face of all the things that are competing with 
radio listening, we have to maximize impres- 
sions. We have an agenda from management, the 
artists and the record company to get maximum 
airplay and impressions on as many radio sta- 
tions as possible. That doesn't always work well 
with keeping friends. 

R &R Let's talk about the Active Rock format for 
a minute. While rap, hip -hop and the Alternative for- 
mats cater to youth and have relevance there, do you 

believe that "graying" the Active Rock format is im- 

portant for the format's growth and survival? 

DP: We're graying the format out of necessi- 
ty. We're grasping at straws for new music to 
play. This hasn't just been happening over the 
past six months; it's been going on a good two 
years now. Over a period of time we've had to 
shave back some of the new music that didn't 
stand the test of time. In combination with the 
research, we've had to replace this new rock with 
tried- and -true Guns N' Roses-style rock 'n' roll. 

There's still a bunch of men from 22 to 44 years 
old who want to hear Jimi Hendrix and The Doors. 
When you do your music tests, these artists mean 
something, and you want to incorporate that 
music into the format The Active format has al- 

ways stood for new rock, but, unfortunately, we 
don't have the best new rock in the world to play 
right now. 

KH: There are a couple of issues here. We all 

know there's that demographic line in the sand 
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"You have to get into adult 

humor, but you can be 

smart about it and do it in 

a way that doesn't get you 

in trouble." 

Dave Numme 

somewhere in the mid- to upper 20s. Rock Pls 
over that line don't have a tolerance for rap and 
hip-hop, so anything we're going to play that ap- 
peals to ages younger than that has got to be 
pretty carefully chosen. As Doug says, part of 
that is due to our owner- 
ship's and the agencies' 
need for us to get the 25+ 

audience. 
I'd love to go out and 

try to create a format that 
has a lot of rock sensibili- 
ty but doesn't draw a line 
between hard rock and 
hip -hop. I'm sure a lot of 
20 year olds would just 
(ricking love it, but I couldn't get anybody over 
the age of about 28 to listen to it, and, therefore, 
I couldn't get any agencies to place ads on it. 

DN: I agree with all the comments so far about 
how we're programming during this dearth of 

current rock. You have to do what the audience 
asks you to do. You have to lead the way with 
new music and keep your eyes open and take 
calculated risks to break new bands, but once 
you've gone through that process and you real- 
ize that these bands are just not connecting, you 
have to go back and ask your audience what re- 
ally matters. 

It's very easy to see that the library consistent- 
ly outperforms new music. If this were 1996, 

you'd see a higher current- to-recurrent ratio on 
more Active Rock stations. You'd also see new 
music being shared a lot more between Active 
and Alternative. 

WC: We have lost a lot of the new -music lov- 
ers who would listen to radio regularly to the 
iPod and satellite radio. They're great and en- 
ticing sources for a hard -core music fan to get 
what he wants exactly when he wants it. The 
Active format does have some uphill battles 
there, but I still think we're at a point where we 
could turn a comer and some good things could 
pop through. 

R &R With the Active Rock fonnat graying by ne- 

cessity, how will the mainstream Rock format sur- 

vive and stay relevant without being one step awai, 

from becoming totally classic- based, or, in the case of 

KLOL and KSJO, flipping formats altogether? 

RM: There are two distinctly different types 
of mainstream Rock stations. There are the ones 
that are really Active Rock stations that don': 
play a high enough percentage of current mate- 
rial, and then there are the others that are clas- 
sic -based and make no bones about it. It's really 
two different formats being called one. 

In the case of the stations you mentioned, 
sometimes it's easier to flip these stations than 
it is to program a mainstream Rock station. In 
the case of Houston, San Jose and even KEGL 
(The Eagle) /Dallas, management walked into 
those stations and said, "It'll be a whole lot eas- 
ier to flip this format than to go to the trouble of 
finding a really great programmer to come in 
and bring back 'Runaway Radio' at KLOL and 
bring back The Eagle and ICSJO." 

DP: That's a great point. It costs so much 

Keith Hastings 

money to make it as a Rock station today. To win, 
you have to bring in heavy -hitting personalities. 
That costs a lot of money. You also have to do 
huge, over -the -top promotions. You have to 
spend a lot of money on a killer production di- 
rector and equipment. Then there's the cost of 
doing concerts and things where you might not 
make much income. It's an expensive medium 
right now. 

ICH: I'll throw another one in here: You've got 
to have properly trained sales management and 
salespeople for this format, more so now than 
ever. You come across so many objections to it 
that if you don't have well- trained and well-ed- 
ucated sales representation, you're dead in the 
water. It's really a shame, because the power ra- 
tios at this format still kick ass. 

RG: As much as I want to agree with all of 
you, I want to say that when you're talking 
about Rock stations in Texas and California, 
you're talking about an ever -increasing Hispan- 
ic population. When you look at the econom- 
ics of flipping stations, maybe it makes sense. 
I'm not saying that these stations made the 
right move, but there is that part that you have 
to think about in these cases. 

WC: If you have a great radio station that has 
a great brand and you can maintain it at a rea- 
sonable economic cost, you're fine. But if you 
have a brand that's been tainted by either bad 
programming or changing demographics in the 
marketplace, to pull out of that is very difficult. 
It's much easier to flip the station to go after an 
underserved audience. 

DN: It's a young audience, too, especially 
if you're talking about the emerging 18 -34 de- 
mographic. We've got five Hispanic AMs here 
in the Portland market, and combined they 
have shares equal to our station's 18-34 num- 
bers. If somebody were to coalesce all of those 
onto the FM dial, you'd really have something 
going. And Portland is market 26 and not 
nearly as Hispanic as Texas or Cali - 
fomia. 

I'll say one other thing: You have to 
nurture and feed these heritage Rock 
properties, because, as Warren said, 
these brands could get tainted because 
of mismanagement, which can contin- 
ue to move them out of relevance. 
That's exactly what happened in the 
Bay Area with KSJO. All of us need to 
feed our stations in our individual 
markets so we can continue to remain 
relevant. 
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for that pretty handsomely. That's got to be part 
of the plan too. Once you do find somebody, 
you're going to have to come up with the mon- 
ey and means to keep them happy. 

I think radio is waiting to see what Infini- 
ty is going to put on in place of Howard, and 
I would venture to say that most of the affili- 
ates will probably carry that for a while. It's 
going to come to a point where we are going 
to have to give somebody a chance and de- 
velop some talent. It's out there, but I don't 
know if anybody's been looking at it. 

KH: Did I miss something? Is satellite ra- 
dio a bottomless pit of money? I don't think 

"Our biggest problem is 

all the competition for 

young people's attention 

and dollars right now." 

Ray Gmeiner 

it is. They may have more to throw around 
right now because they're at startup and they 
can go get a Howard Stern and an Opie & An- 
thony, but sooner or later the brass tacks of 
common business sense have to come home. 

RG: I agree with you. How much longer 
can Sirius keep bleeding huge amounts of 
money? 

RM: Not only that, let's see how it works 
before we start deciding that it's the be -all 
and end -all. The public's perception seems to 
be that Howard's going to satellite and it's all 
over for the local station, and that's horseshit. 

It's up to programmers to reinvent 
their radio stations and not have 
them based on just what goes on in 
the morning. If they can't do that, 
then they've been sitting on their 
asses this whole time anyway. 

DP: The FCC put us in this position. 
Where are you going to find a morn- 
ing show with any salt that you would 
want to hire or that would want to work 
for you under these conditions? If Opie 
& Anthony were available to a station 

that lost Howard Stem, who would have the balls 
to hire them now? I don't know how you're go- 

ing to hire a morning show today and give them 
the room to do what it takes to get ratings. 

DN: I completely disagree. I think that you 
can create an environment where the talent 
know the boundaries and what's expected of 
them. It's about building trust with your tal- 
ent and having deep, rich content that doesn't 
have to spill into indecency areas. You have 
to get into adult humor, but you can be smart 
about it and do it in a way that doesn't get 
you in trouble. It's a cop -out for people to say 
they can't find great talent. You have to look 
and build and find it wherever you can. 

Final Notes 
Next week, in Part Two, consultants Fred 

Jacobs, Jeff Pollack and Alex DeMers weigh 
in with their take on the state of rock in 2005. 
We'll also get a researcher's perspective from 
Chris Ackerman of Coleman. 

Finally, special thanks to Raymond 
McGlamery and Reprise Records for sponsor- 
ing the R &R Rock Conference Call. McGlam- 
ery and his wife, Wendy, are also the proud 
new parents of their first child, Jackson Clark 
McGlamery. The future rock star was born on 
Jan. 19. 

War 
Christ 

"We have lost a lot of the 

new -music lovers who 

would listen to radio 

regularly to the iPod and 

satellite radio." 

Warren Christensen 

xrsrfr!/llllt/1/Illl1/,'. :.; r 

R &R With Howard Stern going to satellite next 

year, how will terrestrial radiogrowand develop new 

talent in an environment filled with FCC scrutiny 
and Arbitren ratings pressure? 

DP: We're going to be forced into it now. So 

far my experience with young and upcoming 
new talent hasn't been overwhelmingly positive. 
There are a lot of guys who think they have an 
act but really don't. We're very fortunate to have 
two guys who have an act here in Detroit who 
are doing an incredible show, but we also pay 

ren 
ensen 
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R &R Active Rock: 

R &R Rock: 

#1 Tour in the country - Polistar Top 50 

Red White & Crue tour kicks off 

February 17th in Ft Lauderdale 

Red White & Crue in stores 
February 1. Shipping Gold! 
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A Universal Music Company 
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INS lik; 

' "HnPPr ? 
A<f iv-e e, koa Atltls 

FeLet4c.ey g 

Akerxa{iv-e Acicls Felrt.icoy 15 

., Tivz Fortim ,ma Ardw.., LOST AM) FOUND 

Protected by Beno and Jonathan Cohen, Michael Guido, 

Elliot Groffrran and Rob Cohen for Carol! Guido & Groffman 

= EPICa 
1 \WS"'_ 

emu e 
THE FOLLOW -UP TO THE TOP 10 SMASH "NOBODY" 

R &R ACTIVE ROCK: DEBUTS 
BM ACTIVE ROCK: DEBUT 40* OVEK 

100,000 PCS. 
SCANNED 

NEW THIS WEEK: 
K\JPD WLZR WRAC WLZX KRAB 
KAZR WSW WWII W 13 KATS 

ALREADY IN: 

WNOR WCCC KATT KCAL 

KFRQ WQBK KRZR WAQC 

WXQR KHTQ KI CT W)JO 

WC HZ_ WYB8 KN-lRQ WRXW 

KIOC WXL! WIXO WZOR 

WTFX WEPT KSRX 

WQCA KKXX WY88 
KILO WXZZ WRXR 

WWBN WWWX KRPX 

KEYJ 

ON TOUR WIT-1 PAPA ROACH STARTING MID FEBRUARY OM 

www.americanradiohistory.com

www.americanradiohistory.com


ROCK TOP 30 

1 

3 

2 

4 

5 

6 

8 

12 

13 

7 

9 

11 

16 

10 

14 

17 

19 

15 

20 

18 

23 

21 

22 

¡Debut> 

25 

27 

26 

/Debut 

30 

(Debu > 

1 

© 
3 

0 
5 

6 

o 
o 
Q 
10 

11 

12 

® 
14 

15 

e 
18 

20 

® 
® 
® 
® 

27 

® 
29 

January 28, 2005 
ARTIST 

TOTAL 
PLAYS 

./- 
PLAYS 

TOTAL 
AUDIENCE 

(001 

WEEKS ON TOTAL STATIONS! 
CHART ADDS 

GREEN DAY Boulevard Of Broken Dreams (Reprise) 749 -20 41487 10 2611 

SHINEDOWN Burning Bright (Atlantic) 622 +33 28127 13 2610 

VELVET REVOLVER Fall To Pieces (RCA /RMG) 564 -42 34823 24 2710 

MOTLEY CRUE If I Die Tomorrow (island / IDJMG) 483 +40 16897 5 2411 

THREE DAYS GRACE Home (Jive /Zomba Label Group) 433 .4 17018 13 2310 

PAPA ROACH Getting Away With Murder (Gellen) 400 -32 26075 26 1810 

3 DOORS DOWN Let Me Go (Republic /Universal) 397 +1 20091 7 2411 

PAPA ROACH Scars (Geffen) 376 +42 14531 10 2611 

ALTER BRIDGE Find The Real (Wind -up) 367 +48 10489 8 2410 

U2 Vertigo (lnterscope) 360 -66 17875 16 2210 

BREAKING BENJAMIN So Cold (Hollywood) 357 29 13680 32 1710 

THREE DAYS GRACE Just Like You (Jive /Zomba Label Group) 341 .3 21056 38 2510 

VELVET REVOLVER Dirty Little Thing (RCA /RMG) 313 +42 11935 4 2212 

COLLECTIVE SOUL Counting The Days (El Music Group) 273 -102 13145 16 2110 

CHEVELLE Vitamin R (Leading Us Along) (Epic) 268 -39 12368 23 1510 

U2 All Because Of You (lnterscope) 266 +26 15917 4 1610 

CROSSFADE So Far Away (Colombia) 235 +29 6893 10 1510 

NICKELBACK Because Of You (Roadrunner /IDJMG) 222 -73 8180 18 1910 

SLIPKNOT Vermilion (Roadrunner / IDJMG) 215 +17 3936 10 1310 

KORN Another Brick In The Wall (Epic) 201 -14 9812 9 1310 

JUDAS PRIEST Revolution (Epic) 200 +79 7268 2 1611 

SUBMERSED Hollow (Windup) 152 +5 2640 6 1611 

BREAKING BENJAMIN Sooner Or Later (Hollywood) 146 +18 3859 3 1610 

BILLY IDOL Scream (Sanctuary /SRG) 120 +54 4986 1 1314 

CHEVELLE The Clincher (Epic) 117 +6 3549 2 1312 

EXIES Ugly (Virgin) 110 +3 3433 5 1211 

JET Look What You've Done (Atlantic) 95 -15 5991 13 710 

KENNY WAYNE SHEPHERD The PlaceYou're In (Reprise) 86 +21 1915 1 1011 

MARILYN MANSON Personal Jesus (Nothing /lnterscope) 81 -15 4996 13 610 

MEGADETH Of Mice And Men (Sanctuary/SRG) 75 +29 908 1 1011 

29 Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 
1/16 -1/22. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is 

placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increasei Plays lists the songs with the greatest week -to- 
week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100) Each daypart on each station is assigned an AQH 

number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. t© 2005, Arbitran Inc.). © 2005, R &R, Inc. 

SEVENDUST Face To Face (; VTl 

NEW &ACTIVE Total Plays: 50, Total Stations: 3, Adds: 0 

EARSHOT Someone (Warner Bros.) 

Total Plays: 47, Total Stations: 7, Adds: D 

THEORY OF A DEADMAN No Surprise /Roadrunner / LDJMGI BLACK LABEL SOCIETY Suicide Messiah /Artemis) 

Total Plays: 74, Total Stations: 10, Adds: 5 Total Plays: 38, Total Stations: 8, Adds: 5 

COLLECTIVE SOUL Better Now (El Music Group) FALL AS WELL Dead & Growing Older (Imprint) 

Total Plays: 69, Total Stations: 10, Adds: 5 Total Plays: 31, Total Stations: 3, Adds: 0 

QUEENS OF THE STONE AGE Little Sister (lnterscope) SKINDRED Pressure (Lava) 

Total Plays: 65, Total Stations: 9, Adds: 4 Total Plays: 24, Total Statiors: 4, Adds: 1 

A PERFECT CIRCLE Passive (Virgin) CIRAZY ANGLOS Fade ( Atlantic) 

Total Plays: 57, Total Stations: 6, Adds: 1 Total Plays: 21, Total Statiors: 3, Adds: 0 

Songs ranked by retal plays 

POWERED 
1IEDlABASE 

MOST ADDED` 
ARTIST TITLE LABELIS) ADDS 

COLLECTIVE SOUL Better Now (El Music Group) 5 

THEORY OF A DEADMAN No Surprise (Roadrunner /IDJMG) 5 

BLACK LABEL SOCIETY Suicide Messiah (Artemis) 5 

BILLY IDOL Scream /Sanctuary /SAG/ 4 

QUEENS OF THE STONE AGE Little Sister Onterscopel 4 

TRUST COMPANY Stronger (Geffen/Interscopel 3 

VELVET REVOLVER Dirty Little Thing (RCA/RMG) 2 

CHEVELLE The Clincher (Epic) 2 

STRATA Never There (Wind-up) 2 

MOST 
INCREASED PLAYS 

ARTIST TITLE LABEL,S,, 

TOTAL 
PLAY 

INCREASE 

JUDAS PRIEST Revolution (Epic) +79 

BILLY IDOL Scream (Sanctuary/SRGI +54 

ALTER BRIDGE Find The Real (Windup/ +48 

COLLECTIVE SOUL Better Now (El Music Group) +46 

PAPA ROACH Scars (Geffen) +42 

VELVET REVOLVER Dirty Little Thing (RCA /RMG) +42 

THEORY OF A DEADMAN No Surprise (Roadrunner /IDJMG) +42 

MOTLEY CRUE If I Die Tomorrow (Island /IDJMGI +40 

SHINEDOWN Burning Bright (Atlantic) +33 

MOST 
PLAYED RECURRENTS 

ARTIST TITLE LABEL(S) 

TOTAL 
PLAYS 

CROSSFADE Cold (Columbia) 290 

VELVET REVOLVER Slither (RCA/RMGI 215 

JET Cold Hard Bitch (Atlantic) 213 

NICKELBACK Figured You Out (Roadrunner /IDJMG) 182 

SILVERTIDE Ain't Comm d Home IJ /RMGI 180 

AUDIOSLAVE Like A Stone (lnterscopeEpic) 172 

AUDIOSLAVE I Am The Highway (lnterscope /Epic/ 168 

LINKIN PARK Breaking The Habit (Warner Bros.) 165 

GREEN DAY American Idiot (Reprise) 165 

SLIPKNOT Duality (Roadrunner / IDJMG) 156 

Station playlists for all R &R reporters 
are available on the web at 

www.radioandrecords.com. 

REPORTERS 
Stations and their adds listed alphabetically by market 

KIRR /Albuquerque, NM' 
OM: Bill May 

PD: Phil Mahoney 

APO:Judi CiveeM 
1 BLACK LABEL SOCIETY 

WZZO /Allentown, PA' 
PD: Rick Straus 
M0: Chris line 

5 QUEENS OF THE STONE AGE 

1 JUDAS PRIEST 

PAPA ROACH 

KWHL/Anchorage, AK 
APO: Brad Stemma 

3 CROSSFADE 

2 QUEENS OF THE STONE AGE 

2 SKINDRED 

WTOS /Augusta, ME 
OM/PD: Steve Smith 

APD: Chris Rush 

2 A PERFECT CIRCLE 

1 THEORY Of A DEADMAN 

1 KENNY WAYNE SHEPHERD 

KLBJ /Austin, TX 
OMPD: Jere Canot 
MD: Loris Lowe 

LOS LONELY BOYS 

MEGADETH 

'HEORY OF A DEADMAN 

KOOJBaton Rouge. LA* 
OM: Jett Jareigan 

PD: Paul Cannell 
MO: Jay Buns 

I COLLECTIVE SOUL 

BILLY IDOL 

QUEENS OF THE STONE AGE 

TRUST COMPANY 

SKINDRED 

STRATA 

KIOCBeaumonl, TX' 
PORAO: Mike Davis 

No Adds 

WROK/Camon, OH* 
PD: Gantt Kart 
MO: Rid Andrews 

COLLECTIVE SOUL 

THEORY OF A DEADMAN 
TRUST COMPANY 

WPXC/Cape Cod, MA 
OM: Steve McVie 

POND: Suzanne To na ire 

APD: James Gallagher 
BLACK LABEL SOCIETY 

QUEENS OF THE STONE AGE 

WKLC/Chadeston, WV 
OM/PD: Bill Knight 

I STRATA 

1 COLLECTIVE SOUL 

1 BLACK LABEL SOCIETY 

WEBN/Cincinnati, OH' 
IM4PO: Sore Reinhart 

MO: RkkVeda 
10 THEORY OFAOFADMAN 
6 HILL SCALE 

WMMSACIeveland, OH' 
PD: 80 Matthews 

MO: Hunter Scott 

KNCN /Corpus Christi. TX' 
OM,PD.. Paula Newell 

AMMO : Monte Montana 

EXITS 

QUEENS OF THE STONE AGE 

KODS/Duluth 
OM/PD: Bill Jones 

APD: Jason Manning 

15 COLLECTIVE SOUL 

10 KENNY WAYNE SHEPHERD 

LENNY KRAVITZ 

KLAOBI Paso. TX* 
OM/PO: Courtney Nelson 

AFORAD: Glenn Garra 

MY CHEMICAL ROMANCE 

O'UEELS OF THE STONE AGE 

WMTT/Elmira, NY 
PO: George Harns 

MO: Stephen Shimer 
1 COLLECTIVE SOUL 

KFLY/Eugene, OR 
OM,PO: Chris Sargent 

MD: Tim Davis 

5 QUEENS OE THE STONE AGE 

2 BREAKING BENJAMIN 

2 CHEVELLE 

WACO/Fayetteville, NC' 
OM. Perry Slone 

PO: Mart Amen 

MO: Al Field 

3 THEORY OF AOEADMAN 
1 TRUST COMPANY 

COLLECTIVE SOUL 

WBZT/Greenville, SC* 
OM: ScdlJOhnson 
PD: Craig Debora 

3 BLACK LABEL SOCIETY 

2 THEORY OF ADEADMAN 

2 SUBMERSED 

WRVC/Huntington 
OMPO: Jay Henley 
AMMO: Reeves Kutner 

12 BILLY IDOL 

2 COLLECTIVE SOUL 

WRKR/Kalamazoo. MI 
OM: Mike McKelly 

POND: Jay Deacon 

COLLECTIVE SOUL 

THEORY OF A DEADMAN 

KZZE/Medlord, OR 
PO'. Marty McGuire 
MD: Rob King 

No Adds 

WDHA/Morrlstowo, NJ 
P0/910: Teme Can 

9 VELVET RR'OLVER 

WXMMMorfolk, VA' 
OM: John Shomby 

PDRAO: Jay Slater 
BILLY IDOL 

KFZX/Odessa, TX 
PD/MD: Steve NUCOR 

7 CHEVELLE 

6 THEORY OF A DEADMAN 

4 BILLY OCT 

KCLB/Palm Springs, CA 
DM: Gary DeMamney 

PO: Risk Spada 
2 BREAKING POINT 

WWCT/Peoria, IL 
PO: Gabe Reynolds 

MO:John Marshall 

13 JUDAS PRIEST 

5 PROM KINGS 

WMMR/Philadelphia, PA' 
PD: Bill Weston 

APD: Chuck Gamico 

MD: Sean The Rabbi" Tyseler 

No Ades 

KDKB/Phoenix. AZ 
PO: Joe Bonadonna 

MD: Paul Peterson 

2 MOIL Y CRUE 

2 BILLY IDOL 

KUFO/Portland.OR 
OM/PD: Dave Numme 
APD/MO: Dan Beryl, 

10 SYSTEM OF A DOWN 

WHEB/Portsmouth, NH 
PD: Chris "Doc" Garrett 

MD: Jason "JR" Russell 

1 BLACK LABEL SOCIETY 

WHJY/Providence, RI' 
PO. Soon Landani 

APO: Doug Palmieri 
MO John Laurent! 

WBBB/Raleigh, NC 
POND: Jay Nachlis 

K:LLHS 

KCAL/Riverside, CA' 
PO: Sieve Roffman 

APD/MD: Daryl Norsell 

No Ados 

WROV/Roanoke, VA* 
PD: Aaron Roberts 
APO/P40: Heidi Krummen -Tale 

No Adds 

WXRX/Rockford, IL 
0M: Keith Edwards 
PO,MO. Jim Stone 

Lu Ados 

KRXQ/Sacramento, CA' 
OM: Jim Fox 

PO: Pat Marlin 
15 DROWNING POOL 

14 COLLECTIVE SOUL 

7 FUTURE LEADERS OF THE WORLD 

3 BLACK LABEL SOCIETY 

1 PROM KINGS 

KBERBalt Lake City, UT 
DM: Bruce Jones 

PD: Kelly Hammer 

APO7MO: Helen Powers 

KSRX/San Antonio. TX 
DMPO: John Cook 

APD: Ed 'Mister Ed' Lambed 
MD: Mark Landis 

2 BILLY IDOL 

STRATA 

BLACK LABEL SOCIETY 

KZOZBan Luis Obispo, CA 
POW: David Atwood 

t BLLY FCO; 

KTUX/Shreveport, LA' 
Po: Kevin West 

MO: Flynt Stone 

GREEN DAY 

CHEVELLE 

KENNY WAYNE SHEPHERD 

3 DOORS DOWN 

WWDG/Syracuse, NY' 
OM: Rich Lauber 

PD: Scorch 

M0: Scott Dono 
No Adds 

WKLT/rraverse City, MI 
PDRAO: Teri Ray 

15 BREAKING BENJAMIN 

10 BILLY IDOL 

3 COLLECTIVE SOUL 

KMOD/rulsa, OK* 
OM/PD: Don Cani 
No Adds 

KRTO/fulsa, OK* 
OM: Steve Mutier 
MAD: Chris Kelly 
APO: Kelly Ranee 

CHEVELLE 

A PERFECT CIRCLE 

COLLECTIVE SOUL 

KBRO/Waco, TX 
PORAO: Brent Heulee 

BILLY IDOL 

WMZK/Wausau. WI 
P0/MD: Nick Summers 

4 CROSSE 

2 BILL, __ 

KBZS/Wichita Falls. TX 
OM: Chris Walters 

PO'. La Ryan 

AMMO: Vicki Vox 

5 LOSTPROPHLETS 

5 MEGADETH 

5 3 DOORS DOWN 

5 THEORY OF A DEADMAN 

POWERED 
MEDIABASE 

'Monitored Reporters 

48 Total Reporters 

29 Total Monitored 

19 Total Indicator 

60 R &R January 28 2005 o Radio & Records 
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January 28, 2005 
AATtST 

TOTAL 

PLAYS PLAYS 

TOTAL 

AUDIENCE 

WEEKS ON 

CHAR' 
TOTAL STA *IONS 

ACCS 

GREEN DAY Boulevard Of Broken Dreams (Reprise) 2002 +58 107324 11 5810 

THREE DAYS GRACE Home (Jive /Zomba Label Group) 1757 +53 84581 15 5810 

SHINEDOWN Burning Bright (Atlantic) 1579 +115 75449 15 6012 

PAPA ROACH Scars (Gellen) 1494 +136 69063 11 5710 

CROSSFADE So Far Away (Columbia) 1240 +128 51281 13 5510 

MOTLEY CRUE If I Die Tomorrow (lsland /IDJMG) 1217 +71 58356 5 5210 

BREAKING BENJAMIN So Cold (Hollywood) 1169 -81 72379 38 5910 

ALTER BRIDGE Find The Real (Wind-up) 1162 +28 48709 9 5810 

3 DOORS DOWN Let Me Go (Repubbc/Universal) 1111 +12 45841 8 5110 

SLIPKNOT Vermilion (Roadrunner /IDJMG) 1058 -23 41150 14 5610 

KORN Another Brick In The Wall (Epic) 1053 -84 40430 13 5310 

PAPA ROACH Getting Away With Murder (Gellen) 1039 -202 63083 27 5610 

VELVET REVOLVER Fall To Pieces (RCA /RMG) 1036 -70 61098 25 5410 

CHEVELLE Vitamin R (Leading Us Along) (Epic) 1013 -332 48474 24 5510 

BREAKING BENJAMIN Sooner Or Later (Hollywood) 935 +170 34568 4 6010 

CROSSFADE Cold (Columbia) 897 -70 51512 50 5411 

VELVET REVOLVER Dirty Little Thing (RCA/HMG) 889 +36 37228 6 5510 

EXIES Ugly (Virgin) 865 +8 26429 13 5211 

CHEVELLE The Clincher (Epic) 771 +275 30765 3 5514 

NICKELBACK Because Of You (Roadrunner /IDJMG) 710 -127 31597 19 4310 

LOSTPROPHETS I Don't Know (Columbia) 681 -24 19052 11 4511 

SUBMERSED Hollow (Wind-up) 607 +2 15976 16 4011 

SEVENDUST Face To Face fTVT) 596 -47 17632 15 4310 

EARSHOT Someone (Warner Bros.) 549 -47 17284 14 4310 

JUDAS PRIEST Revolution (Epic) 535 +121 28688 4 3511 

A PERFECT CIRCLE Passive (Virgin) 533 +167 18273 3 5016 

U2 All Because Of You (lnterscope) 478 +42 20077 4 3114 

SHADOWS FALL What Drives The Weak (Century Medial 372 .7 10097 10 3110 

KENNY WAYNE SHEPHERD The Place You're In (Reprise) 341 +32 9724 4 34/1 

QUEENS OF THE STONE AGE Little Sister ( lnterscopel 325 +196 13920 2 42111 

COLLECTIVE SOUL Counting The Days (El Music Group) 308 -166 11360 17 3310 

U2 Vertice (Interscopel 279 -171 13015 16 2710 

SPIDERBAIT Black Betty (Interscopel 231 -47 5466 19 18/0 

MARILYN MANSON Personal Jesus (Nothing /lnterscopel 216 -48 12305 20 2010 

BLACK LABEL SOCIETY Suicide Messiah (Artemis) 209 +86 12863 2 29114 

CANDIRIA Down (Type Al 207 +6 4044 8 1910 

NONPOINT In The Air Tonight (Lava) 197 -147 4571 11 2510 

MEGADETH Of Mice And Men (Sanctuary /SRG 189 +87 4229 2 2311 

SKINDRED Pressure (Lava) 183 +114 2788 1 3317 

JIMMY EAT WORLD Pain (lnterscope) 183 -19 8363 9 710 

CRADLE OF FILTH Nymphetamine (Roadrunner /IDJMG) 173 +2 4835 6 1510 

SYSTEM OF A DOWN Cigaro (American /Columbia) 148 +105 16978 1 4/2 

LAMB OF GOD Laid To Rest (Prosthetic /Epic) 145 -24 3262 10 16/0 

FUTURE LEADERS OF THE WORLD Everyday (Epic) 128 +37 2126 1 26112 

THEORY OF A DEADMAN No Surprise (Roadrunner /IDJMG) 117 +61 3112 1 22112 

CRAZY ANGLOS Fade (Atlantic) 111 +40 1996 1 2417 

JET Look What You've Done (Atlantic) 103 -50 4478 13 810 

DAMAGEPLAN Soul Bleed (Atlantic) 94 +3 3753 2 610 

PROM KINGS Alone (Three Kings) 91 +78 1359 1 2518 

COPPER Turn (Rockpie) 89 .7 1264 2 1010 

60 Active Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 
of 1/16-1/22. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is 

placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported toRBRby each reporting 
station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number of plays 
(times 100). Each daypart on each station is assigned an AOH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (©2005, Arbitron 
Inc.). © 2005, R8 R, Inc. 

POWERED 
MEDIABASE 

MOST ADDED* 
ARTIST TITLE LABELIS ADDS 

BLACK LABEL SOCIETY Suicide Messiah (Artemis) 14 

FUTURE LEADERS OF THE WORLD Everyday (Epic) 12 

THEORY OF A DEADMAN No Surprise (Roadrunoer/IDJMG) 12 

QUEENS OF THE STONE AGE Little Sister (lnterscope) 11 

STRATA Never There (Wind-up) 10 

COLLECTIVE SOUL Better Now (El Music Group) 10 

PROM KINGS Alone (Three Kings) 8 

SKINDRED Pressure (Lava) 7 

CRAZY ANGLOS Fade (At /antic) 7 

TRUST COMPANY Stronger (Geffen /lnterscope) 7 

MOST 
INCREASED PLAYS 

ARTIST TITLE LAeEL(S) 

TOTAL 

PLAY 

INCREASE 

CHEVELLE The Clincher (Epic) +275 

OUEENS OF THE STONE AGE Little Sister (lnterscope) +196 

BREAKING BENJAMIN Sooner Or Later (Hollywood) +170 

A PERFECT CIRCLE Passive (Virgin) +167 

PAPA ROACH Scars (Geffen) +136 

CROSSFADE So Far Away (Columbia) +128 

JUDAS PRIEST Revolution (Epic) +121 

SHINEDOWN Burning Bright (Atlantic) +115 

SKINDRED Pressure (Lava) +114 

SYSTEM OF A DOWN Cigaro (American /Columbia) +105 

MOST 
PLAYED RECURRENTS 

TOTAL 

ARTIST LE LAAFL(S! PLAYS 

SLIPKNOT Duality (Roadrunne //ID MG) 701 

THREE DAYS GRACE Just Like You (Jive /Zomba Labe /Group) 606 

FUTURE LEADERS OF THE WORLD Let Me Out (Epic! 570 

LINKIN PARK Lying From You (Warner Bros.) 442 

JET Cold Hard Bitch (At /antic) 440 

VELVET REVOLVER Slither (RCA/RMG) 430 

GODSMACK Re-Align (RepubliclUniversall 408 

LINKIN PARK Breaking The Habit (Warner Bros.) 390 

KILLSWITCH ENGAGE The End Of Heartache (Roadrunner/ 

NEW & ACTIVE 
BILLY IDOL Scream (Sanctuary /SRG) 

Total Plays: 82, Total Stations: 6, Adds: 0 

AMERICAN HEAD CHARGE Loyalty (Nitrus /ORT) 

Total Plays: 70, Total Stations: 8, Adds: 2 

MARS VOLTA The Widow (I'll Never Sleep Alone) 

(Strummer/Universal) 
Total Plays: 48, Total Stations: 10, Adds: 4 

STRATA Never There (Windup) 

Total Plays: 38, Total Stations: 14, Adds: 10 

TRUST COMPANY Stronger (Geffen /Interscopel 

Total Plays: 36, Total Stations: 7, Adds: 7 

COLLECTIVE SOUL Better Now (El Music Group) 

Total Plays: 18, Total Stations: 10, Adds: 10 

REDLIGHTMUSIC Say It Again (MI) 
Total Plays: 18, Total Stations: 6, Adds: 4 

Songs ranked by total plays 

Station playlists for all R &R reporters 
are available on the web at 
www.radioandrecords.com. 

- "ALONE" 
DEBUT 0 R &R ACTIVE ROCK - IST WEEK 

OVER 50 STATIONS IN 2 WEEKS INCLUDING: 
WRIF KIOZ KUPD 
KCXX WBUZ KOMP 
KSRX KXRQ KATT 
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January 28, 2005 ACT /VE ROCK 

ieTheMusic.cnm 
rl 1HI'.IySF 

America's Best Testing Active Rock Songs 
12 + For The Week Ending 1/28/05 

M M M 
Artist Title (Label) TW LW Famil. Burn 18 -34 18 -24 25-34 

GREEN DAY Boulevard Of Broken Dreams (Reprise) 4.52 4.41 98% 18% 4.48 4.76 4.21 

BREAKING BENJAMIN So Cold (Hollywood) 4.40 4.36 95% 24% 4.38 4.60 4.17 

PAPA ROACH Getting Away With Murder (Geffen) 4.31 4.21 96% 22% 4.27 448 4.07 

CROSSFADE Cold (Columbia) 4.30 4.27 95% 21% 4.27 4.57 3.95 

PAPA ROACH Scars (Geffen) 4.29 4.13 84% 9% 4,29 4.46 4.09 

BREAKING BENJAMIN Sooner Or Later (Hollywood) 4.29 73% 6% 4.16 4.38 3.93 

THREE DAYS GRACE Home (Jive/Zomba Label Group) 4.25 4.15 92% 12% 4.23 4.34 4.11 

SLIPKNOT Duality (Roadrunner /lI)MGi 4.24 4.12 89% 19% 4.38 4.32 4.44 

SEVENDUST Face To Face (TVT) 4.17 4,12 61% 7% 4.21 4.30 4.14 

EXIES Ugly (Virgin) 4.10 4.09 61% 6% 3.92 4.15 3.69 

CHEVELLE Vitamin R (Leading Us Along) (Epic) 4.08 4.14 91% 21% 3.99 4.24 3.76 

CROSSFADE So Far Away (Columbia) 4.07 4.05 73% 8% 3.92 4.19 3.62 

DROWNING POOL Love And War (Windup) 4.02 3.94 65% 11% 4.03 3.93 4.12 

SLIPKNOT Vermilion (Roadrunner /IDJMG) 4.01 3.92 72% 9% 4.21 4.14 4.26 

EARSHOT Someone (Warner Bros.) 4.01 3.96 49% 5% 3.84 4.19 3.54 

SHINEDOWN Burning Bright (Atlantic) 3.98 4.04 63% 9% 4.02 4.04 4.00 

LOSTPROPHETS I Don't Know (Columbia) 3.94 3.89 69% 11% 3.82 4.12 3.50 

3 DOORS DOWN Let Me Go (Republic /Universal) 3.91 3.92 76% 12% 3.69 3.81 3.59 

KKLSWTTCH ENGAGE The End Of Heartache /Rca zincalLUMG) 3.90 3.96 47% 7% 3.90 4.21 3.58 

KORN Another Brick In The' Wall (Epic) 3.85 3.81 89% 20% 4.06 3.95 4.17 

FUTURE LEADERS OF THE WORLD Let Me Out /Epic) 3.79 3.84 75% 21% 3.84 3.85 3.84 

VELVET REVOLVER Fall To Pieces (RCA /RMG) 3.76 3.83 92% 33% 3.71 3.53 3.86 

NICKELBACK Because Of You Lfloadcunner /IDJMG) 3.74 3.78 82% 19% 3.57 3.59 3.54 

VELVET REVOLVER Dirty Little Thing (RCA /RMG) 3.68 3.74 57% 13% 3.69 3.47 3.83 

SALIVA Razor's Edge (island /IDJMG) 3.68 3.68 57% 8% 3.56 3.33 3.75 

COLLECTIVE SOUL Counting The Days (El Music Group) 3.56 3.62 63% 14% 3.48 150 3.46 

ALTER BRIDGE Find The Real (Windup) 3.53 3.66 54% 13% 3.62 3.86 3.39 

MOTLEY CRUE If I Die Tomorrow (Island /IDJMG) 3.46 3.35 54% 11% 3.28 3.06 3.40 

Total sample size is 340 respondents. Total average (notability estimates are based on a scale of 1 -5. (1= dislike very much, 5= like very 

much). Total familiarity represents the percentage of respondents who recognized the song. Total bum represents the number of 
respondents who Said they are tired of hearing the song. Songs must have 40'0 famiiiaritytoappear on survey. Sample composition is based 

on persons 12, Persons are screened via the Internet. Once passed. they can take the music test based on the format/music preference. 

RateTheMusic.com results are not meant to replace called research. The results are intended to shore opinions of participants on the the 

Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by 
calling 81B -377 -5300. RateTheMusic.com data is provided by Mediabase Research. a division of Premiere Radio Networks. 
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ROCK TOP 30 

ARTIST TITLE LABEL(S) 
TOTAL 
PLAYS 

0 GREEN DAY Boulevard Of Broken Dreams (Reprise) 680 

© U2 All Because Of You (Interscope) 538 

3 COLLECTIVE SOUL Counting The Days (El Music Group)522 

4 ; TEA PARTY Stargazer (EMI Music Canada) 436 

© 3 DOORS DOWN Let Me Go fflepublic /Universal) 433 

6 JET Look What You've Done (Atlantic) 420 

7 VELVET REVOLVER Fall To Pieces (RCA /RMG) 408 

0 MOTLEY CRUE If I Die Tomorrow (is/and/aO/MG) 384 

0* 
SUM 41 Pieces(lsland /IDJMG) 372 

I KILLERS Mr. Brightside (island /IDJMG) 344 

11 JIMMY EAT WORLD Pain (Interscopel 334 

12* BOY Same Old Song (MapleMusic /Universal) 324 

13* TREWS Fleeting Trust (Sony MG/ 305 

14 SILVERTIDE Ain't Comin' Home (J/RMG) 292 

®.*a BILLY TALENT Nothing To lose (Atlantic) 284 

PAPA ROACH Scars (Gellen) 261 

17;e THREE DAYS GRACE Wake Up (J/ve/Zomba label Group) 246 

18 U2 Vertigo ibnerscapel 241 

THEORY OFA0EADMAN No... (604 /Universal) 194 

NICKELBACK Because Of You (Roadrunner/IOJMG) 166 

21* PROJET ORANGE Tell All Your Friends (Vik /SonyBMG) 166 

®e WAKING EYES Beginning (Warner Music Canada) 164 

ee TRAGICALLY HIP Gus: The Polar... (Zoe /Rounder) 150 

ei y THORNLEY Beautiful /604 /Universal) 146 

e VELVET REVOLVER Dirty Little Thing (RCA /RMG) 145 

26 BREAKING BENJAMIN So Cold (Hollywood) 145 

27* MATTHEW GOOD It's Been... (Universal Music Canada) 141 

28. SIMPLE PLAN Me Against The World (Lava) 140 

e QUEENS OF THE STONE AGE Little Sister (Interscope) 135 

30 MUSIC Breakin' (Capitol) 112 

POWERED 

61EDIABASE 

+I- WEEKS ON TOTAL 
PLAYS CHART STATIONS 

+9 

+55 

-20 

-5 

+57 

-3 

.45 

+40 

+15 

+5 

-13 

-24 

-3 

33 

+10 

+22 

6 
96 

+104 

+1 

78 

+21 

+5 

-42 

+28 

16 

-44 

11 

+86 

.12 

13 1510 

7 1210 

15 1710 

10 1410 

6 1310 

8 1210 

21 2310 

4 1111 

5 810 

10 1212 

18 1910 

17 1910 

11 810 

12 1310 

8 1110 

4 811 

10 710 

16 2310 

1 813 

16 1210 

14 1110 

5 710 

4 811 

1 410 

2 412 

18 1010 

13 810 

6 611 

1 411 

7 610 

25 Canadian Rock reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio 

Networks. Songs ranked by total plays for the airplay week of 1/16-1/22. Bullets appear cn songs gaining plays or remaining 
flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs 
below No. 15 are moved to recurrent atter 20 weeks on the chart. Most Added is the total number of new adds officially 
reported to R &R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a 

song. © 2005 R &R. Inc. O Indicates Cancon. 

REPORTERS 
Stations and their adds listed alphabetically by market 
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The Social Distortion Model 
Lessons learned from 25 punk years 

Now that The Ramones have left the building, Social Distortion, 
formed in 1979, are arguably the longest- running Alternative act that 
radio still cares about. Mike Ness and his band stand as the verita- 
ble punk rock poster boys of Alternative artist development. What 
lessons can they teach the rest of us? 

Artist Development Secret No. t The power of patience. Despite the 
presence of a nascent Alternative radio community, the idea of actual airplay 
for Social D was pretty laughable in the early '80s. KROQ/Los Angeles' 
Rodney on the ROQ show and other specialty 
play was about all the band could muster. 

A constantly developing fan base got them 
signed to a major label in 1988, leading to 
some commercial radio acceptance. Still, the 
Social D model consisted of developing fans 

of the band, rather than singles. The ap- 
proach continues to this day, as evidenced by 

their latest track, "Reach for the Sky." Players 

like WPLY (Y100) /Philadelphia and WDGE 

(The Edge) /Buffalo have only recently re- 

added and added the tune, which originally 
impacted in August of 2004. It's all about the 
development game, Mister, not the chart game. 

Artist Development Secret No. 2: Just tour, dammiti Throughout their 
history Social D have been on the road relentlessly, ignoring the industry 
standard of touring "on cycle" (whenever new product is released). "If that's 
the only time you tour," says SD manager Jim Guerinot, "You're missing a 

great opportunity to establish long -term fans who are with you regardless of 
what song is out." We are not worthy, Social Distortion. 

Mike Ness 

ALTERNATIVE 
KEV/NSTAPLEFORD 
kstapleford@radioandrecords.com 

The Truth About 
Artist Development 
How to get on mega- management radar screens 

f I had a dollar for every time a PD bragged to me about break- 
ing a band, I'd be sipping mai tais on Maui right now. The 

fact of the matter is, radio is only part of the artist -development 
story, albeit a pivotal one. With that in mind, we've roped in two 
heavy management types to help fill in the blanks. 

While Alternative stations have always 
been pretty effective at using the artist- devel- 
opment game to their advantage, competition 
for bands' attention is becoming increasingly 
fierce. Stations still have to battle other radio 
geeks for face time, and now monoliths like 
AOL and Apple have stepped into the fray. 

Thus, as we move forward, it would be nice 
to know exactly what alt -leaning managers 
are looking for. 

The Big Picture 

Jim Guerinot, owner of Rebel Waltz Man- 
agement (Nine Inch Nails, No Doubt, The Off- 
spring, Hot Hot Heat, Social Distor- 
tion), says, "Most people end up talk- 
ing about radio stations solely in 
terms of airplay, rather than artist de- 
velopment. Airplay clearly contrib- 
utes in a big way, but what can be 
even more powerful is the promotion- 
al coordination around the live 
shows. 

"My experience is that when one 
of my artists comes to town, the good 
stations involve themselves above 
and beyond airplay in terms of what they do 
on the air. That's really important in develop- 
ing a brand identity for an artist and some- 
thing that goes beyond a song. 

"I'm talking about everything from ticket 
giveaways to live remotes to phoners. Usual- 
ly, the artist appearance in a market ends up 
being the catalyst for the radio marketing 
machine to kick in. When it works, it's awe- 

some, because it really helps to create a deep- 
er bond with the artist and their audience." 

Guerinot divides programmers into two 
distinct groups. "You have one group of pro- 
grammers who ignore all exterior input and 
do the best thing for their market," he says. 
"And I give them kudos for that. They play 
records regardless of chart position, and their 
only business is what's going on in their mar- 
ket. They also couldn't care less about the 
length of time that a record has been on the 
chart; it's all about what's working for them. 
That's good radio. 

"Then you have another group of program- 
mers, those who ride the charts. I can 
deal with stations not playing my 
records. That's OK. But what's frus- 
trating is when you find out that it's 
because the song is not top 10 at R &R. 
Radio that ignores a potential fan base 
in favor of a chart is a bummer. That's 
bad radio." 

Jim G 

"My experience is that 
when one of my artists 

comes to town, the good 

stations involve themselves 

above and beyond airplay 

in terms of what they do 

on the air." 
Jim Guerinot 

uerinot 

The Show's The Thing 

"There's a lot of frustration in hav- 
ing to spend an inordinate amount of 

money on markets that you're never going to 
visit on a tour or that have no quality 
retail simply to prop up a chart," 
Guerinot continues. "If you want to 
see how the game is played, go to the 
far right column on Mediabase and 
look for the artists in the top 20 whose 
audience shares are substantially low- 
er than the others. Compare them to 

the artists who are standing on their 
own two feet in terms of what their 
airplay actually means. 

"When a radio guy calls up and 
wants one of my bands to come play a show, 
he needs to know what I'm dealing with. I've 
got to get the band from here to there and pay 
the salaries, the fuel, the hotel and everything 
else. While there's something to be said for 
doing this just for the love of visiting radio, 
the artists shouldn't be losing money in the 
process. Most bands prefer to have managers 
who make them money. 

"This doesn't mean that our attention is 
focused only on the big markets. We just did 
a great thing in Tucson with Social Distortion, 
and that is turning into an 'A' market for us. 
They made it very attractive for us to play 
their radio show, and they did a great job pro- 

moting it. I think there was something like 
10,000 people, paid. 

"If I can go into Tucson with Social Distor- 
tion, where otherwise we would have played 
a 1,500 -seater, and get in front of 10,000 peo- 
ple, I'm thrilled. They gave us enough notice 
that we actually routed our tour around them. 
Put a big asterisk on that: Advance notice 
saves us money and makes appearing at ra- 
dio shows much more feasible." 

The Starting Line 

Warren Christensen, Sr. VP of Q Prime 
(Metallica, Red Hot Chili Peppers, Garbage, 

Lostprophets, Muse), says, "I have a 
tremendous amount of appreciation 
for what the Alternative format can 
do, and I love the fact that it's embrac- 
ing so many great new bands right 
now. 

"At the same time, the format is 
more disjointed than it has ever been. 
I don't remember seeing so many 
mismatched playlists. Things that 
might work on the West Coast, for 
example, aren't working in the heart- 

land at all, and vice versa. While it's very chal- 
lenging, it's also more exciting, because we've 
got numerous places to go to get records start- 
ed. We can develop different types of success 
stories for different types of records." 

As for the Q Prime approach to develop- 
ment, Christensen says he views the process 
in terms of "building blocks." "You've got to 
have a foundation before you can put in the 
flooring and build the walls," he says. "This 
means that a little airplay could mean that we 
come into a market and sell out an 800 -seat 
club, and then we can go back and sell out a 

1,200 -seat club and move a bunch of T- shirts 
and albums. 

Wa 
Christ 

rren 
ensen 

"Then, when the next album comes along, 
we've got something to build on and be in a 
position to sell out that 2,000 -seat club - as- 
sunvng that we continue to grow our momen- 
tum with radio airplay, a groundswell in the 
fan base, or a combination of the two." 

Building The Next Green Day 

"To me, breaking a band means selling out 
shows," Christensen continues. "In the case 
of Muse, for example, it's coming in to Los 
Angeles and selling out two nights at the Wil- 
tern in two hours. Breaking a band at radio, 
meanwhile, means having a song test well 
enough to go into the library. So we have dif- 
ferent goals, but they intersect very nicely, 
because we're all working together to improve 
the format's long -term viability. 

"We're creating the Green Days of the fu- 
ture right now. It's important that we have 
more of these franchise artists, like The Red 
Hot Chili Peppers, that the format can lean on 
when times are tough. As an artist manager, 
that's important on all fronts, because we 
want to invest in the formats that have a real 
future, and Alternative very clearly has one. 

"Of course, every management company is 

going to worry about the baby bands the most. 
We call them baby bands because they have 
to be nurtured and cared for. Breaking a band 
requires a tremendous amount of energy and 
effort, and to get things moving, somebody 
has got to believe in them. That's the way that 
a station gets on our radar screens, really. 

"We know that you can't break every band 
and you can't believe in every record, but 
smart radio people should identify bands they 
really feel good about, and then they need to 
step out. Everybody notices when you're first. 
When you're that little sprout just breaking 
through the soil, it's definitely noticed." 
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ALTERNATIVE TOP 50 
January 28, 2005 

LAST THIS 

WEEK WEEK ARTIST TITLE LABELS) 

1 1 GREEN DAY Boulevard Of Broken Dreams (Reprise) 

2 0 PAPA ROACH Scars (Geffen) 

3 3 CROSSFADE Cold (Columbia) 

5 0 KILLERS Mr. Brightside (lsland /IDJMGI 

4 5 JET Look What You've Done (Atlantic) 

7 0 THREE DAYS GRACE Home (Jive /Zomba Label Group) 

8 0 U2 All Because 01 You (lnterscope) 

6 8 JIMMY EAT WORLD Pain (/nterscope) 

9 0 MY CHEMICAL ROMANCE I'm Not Okay (I Promise) (Reprise) 

10 UNWRITTEN LAW Save Me (Lava) 

12 m MUSE Hysteria (East West/Warner Bros.) 

13 ® LOSTPROPHETS I Don't Know (Columbia) 

15 ® JIMMY EAT WORLD Work (lnterscope) 

17 SLIPKNOT Vermilion (Roadrunner //DJMG) 

16 15 3 DOORS DOWN Let Me Go (Republic /Universal) 

14 1E BREAKING BENJAMIN So Cold (Hollywood) 

20 SUM 41 Pieces (lsland / IDJMG) 

11 lE CHEVELLE Vitamin R (Leading Us Along) (Epic) 

31 Q QUEENS OF THE STONE AGE Little Sister (lnterscope) 

22 a USED All That I've Got (Reprise) 

29 ® BREAKING BENJAMIN Sooner Or Later (Hollywood) 

26 ® VELVET REVOLVER Dirty Little Thing (RCA /RMG) 

30 ® MARS VOLTA The Widow (I'll Never Sleep Alone) (Strummer/Universal) 

33 A PERFECT CIRCLE Passive (Virgin) 

27 SHINEDOWN Burning Bright (Atlantic) 

28 a) SOCIAL DISTORTION Reach For The Sky (TimeBomb) 

25 27 U2 Vertigo (lnterscope) 

24 28 MARILYN MANSON Personal Jesus (Nothing //nterscope) 

23 29 FRANZ FERDINAND This Fire (Domino /Epic) 

35 KASABIAN Club Foot (RCA/RMG) 

34 ® EXIES Ugly (Virgin) 

46 ® CHEVELLE The Clincher (Epic) 

38 ® ZUTONS Pressure Point (Epic) 

32 34 COHEED AND CAMBRIA Blood Red Summer (Equal Vision / Columbia) 

48 ® INTERPOL Evil (Matador) 

37 36 SUM 41 Were All To Blame (/s /and /IDJMG) 

45 © LOUIS XIV Finding Out True Love Is Blind (Pineapple /Atlantic) 

40 KORN Another Brick In The Wall (Epic) 

44 GREEN DAY Holiday (Reprise) 

39 40 RISE AGAINST Give It All (Gelten) 

43 CD JACK JOHNSON Sitting, Waiting, Wishing (Brushfire /Universal) 

rebuÇ SYSTEM OF A DOWN Cigaro (American /Columbia) 

50 TAKING BACK SUNDAY This Photograph Is Proof (I Know You Know) (Victory) 

41 44 KEANE Somewhere Only We Know (lnterscope) 

/Debut> CROSSFADE So Far Away (Colombia) 

47 46 ELEFANT Misfit (Kernado/Hollywood) 

42 47 HOOBASTANK Disappear (lsland / 1DJMG) 

(Debut> 48 ALTER BRIDGE Find The Real (Wind -up) 

loebut> a TEGAN & SARA Walking With A Ghost (Vapor/SRO 

50 JAY -Z & LINKIN PARK NumblEncore (Warner Bros.) 

TOTAL . I - TOTAL WEEKS ON TOTAL STATKINSI 
PLAYS PLAYS AUDIENCE CHART AIDS 

IOC 

2782 -32 208270 16 7110 

1818 +74 114328 11 6211 

1715 16 123327 34 5210 

1680 +15 140204 16 5711 

1646 -49 107228 14 6610 

1565 +40 83313 14 5711 

1531 +48 95328 7 6910 

1521 -7 128919 20 5410 

1497 +68 89576 15 6310 

1339 +69 73255 7 6610 

1238 +102 78676 21 6015 

1161 +36 45508 10 5510 

1076 +38 65158 6 6110 

1034 +46 41412 13 4310 

998 -7 51756 7 4310 

996 -67 85340 37 4810 

976 +56 52102 8 5712 

934 -284 60815 24 4510 

931 +405 94939 2 66120 

877 +30 40136 8 5012 

824 +188 38183 4 4511 

783 +66 44140 5 4713 

752 +206 69366 3 4716 

715 +200 61682 4 4815 

711 +33 26788 8 3410 

699 +27 64221 19 2911 

613 133 47956 16 4310 

586 170 33173 19 3210 

565 .249 42531 14 4210 

555 +81 23025 5 3811 

552 +39 23717 9 3411 

460 +168 17331 2 3718 

443 +29 18054 4 3511 

415 .109 14210 8 3310 

402 +126 22247 2 2812 

377 -67 29350 20 1710 

371 +75 33294 2 2414 

365 +4 24925 8 1410 

352 +44 39139 3 1513 

342 -31 14694 11 2312 

337 +26 25157 3 1810 

323 +206 38513 1 816 

310 +48 12942 3 2211 

296 63 27287 16 1710 

292 +90 7886 1 30110 

243 -41 9382 7 2110 

223 -116 13385 11 1510 

214 -2 5309 1 910 

210 +39 12333 1 1010 

205 -2 29122 8 910 

72 Alternative reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 

of 1/16 -1(22. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is 

placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R & R by each reporting 

station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number of plays 

(times 100). Each daypart on each station is assigned an AOH number. Average Quarter -lour Persons used herein with permission from Arbitron Inc. (02005, Arbitron 
Inc.). © 2005, R &R, Inc. 

POWERED 

MEDIABASE 

MOST ADDED' 
ARTIST TITLE LABEL(S) ADDS 

QUEENS OF THE STONE AGE Little Sister (/nterscopel 20 

CROSSFADE So Far Away (Columbia) 10 

GRATITUDE Drive Away (Atlantic) 9 

CHEVELLE The Clincher (Epic) 8 

SNOW PATROL Chocolate (A &M/ /nterscopel 

GOLDFINGER Wasted (Maverick/WarnerBros.) 

8 

8 

STRATA Never There (Windup) 8 

SKINDRED Pressure (Lava) 1 

LONG -VIEW When You Sleep (Columbia) 

KAISER CHIEFS I Predict A Riot (Universal/ 7 

MOST 
INCREASED PLAYS 

ARTIST T E .BEE' 

TOTAL 

PLAY 

KRUSE 

QUEENS OF THE STONE AGE Little Sister (lnterscope) +405 

MARS VOLTA The Widow (I'll Never Sleep Alone) 

(Strummer/Universal) +206 

SYSTEM OF A DOWN Cigaro (American /Columbia) +206 

A PERFECT CIRCLE Passive (Virgin) +200 

BREAKING BENJAMIN Sooner Or Later (Hollywood) +188 

CHEVELLE The Clincher (Epic) +168 

INTERPOL End (Matador) +126 

MUSE Hysteria (EastWest/WarerBros.) +102 

CROSSFADE So Far Away (Columbia) +90 

KASABIAN Club Foot (RCA/RMG) +81 

NEW & ACTIVE 
FINGER ELEVEN Thousand Mile Wish (Wind-up) 

Total Plays: 197, Total Stations: 16, Adds: 1 

CHEMICAL BROTHERS Galvanize (Astralwerks /EMC) 

Total Plays: 183, Total Stations: 9, Adds: 2 

DRESDEN DOLLS Coin-Operated Boy (8 Foot/Roadrunner) 

Total Plays: 151, Total Stations: 9, Adds: O 

KAISER CHIEFS I Predict A Riot (Universal) 

Total Plays: 133, Total Stations: 12, Adds: 7 

KINGS OF LEON The Bucket (RCA /RMG) 

Total Plays: 133, Total Stations: 8, Adds: 1 

SNOW PATROL Chocolate (A &M //nterscopel 

Total Plays: 123, Total Stations: 14, Adds: 8 

SKINDRED Pressure (Lava) 

Total Plays: 109, Total Stations: 20, Adds: 7 

VANISHED Favorite Scar (Kirtland) 

Total Plays: 92, Total Stations: 8, Adds: 0 

LONG -VIEW When You Sleep (Columbia) 

Total Plays: 90, Total Stations: 19, Adds: 7 

PROM KINGS Alone (Three Kings) 

Total Plays: 60, Total Stations: 7, Adds: 0 

Songs ranked by total plays 

Station playlists for all R &R reporters 
are available on the web at 

www.radioandrecords.com. 

clear. consistent.ji .. uil 
All hooks are not created equal. 

1 Id/KS 
Contact Michael Pelaia for your next project (770)452 -4665 hooks@hooks.com www.hooks.com Featuring HitDiscs 
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atelheMusic.cnm 
sn MNU1A! 

America's Best Testing Alternative Songs 12 + 

For The Week Ending 1/28/05 
Persons Men Women 

Artist Title (Label) TW LW 

GREEN DAY Boulevard Of Broken Dreams (Reprise) 4.49 4.56 

GREEN DAY American Idiot (Reprise) 4.18 4.12 

JIMMY EAT WORLD Pain (lnterscope) 4.18 4.20 

KILLERS Mr. Brightside (/stand /IDJMG/ 4.13 4.27 

JIMMY EAT WORLD Work (lnterscopel 4.01 4.05 

MY CHEMICAL ROMANCE I'm Not Okay...(Reprisel 4.00 4.04 

SOCIAL DISTORTION Reach For The Sky (Time Bomb) 3.99 4.07 

PAPA ROACH Scars (Geffen) 3.91 3.98 

SUM 41 Pieces (Island /IDJMG/ 3.90 3.96 

PAPA ROACH Getting Away With Murder (Geffen) 3.84 3.76 

BREAKING BENJAMIN So Cold (Hollywood) 3.83 3.76 

CHEVELLE Vitamin R (Leading Us Along) (Epic) 3.83 3.81 

LOSTPROPHETS I Don t Know (Columbia) 3.82 3.71 

JET Look What You've Done (Atlantic/ 3.81 3.96 

MUSE Hysteria (EastWest/WarnerBros.) 3.76 3.82 

USED All That I've Got (Reprise) 3.72 3.94 

MODEST MOUSE Ocean Breathes Salty (Epic) 3.70 3.66 

UNWRITTEN LAW Save Me (Laval 3.68 3.94 

CROSSFADE Cold (Columbia) 3.67 3.83 

THREE DAYS GRACE Home (Jive /Zomba Label Group) 3.63 3.65 

FRANZ FERDINAND This Fire (Domino. /Epic) 3.61 3.50 

VELVET REVOLVER Fall To Pieces (RCA /HMG/ 3.60 3.65 

3 DOORS DOWN Let Me Go (Republic, /Universal) 3.49 3.70 

SHINEDOWN Burning Bright (Atlantic) 3.48 3.63 

VELVET REVOLVER Dirty Little Thing (RCA /RMG) 3.45 - 
MARILYN MANSON Personal Jesus (Nothi /lnterscope/ 3.23 3.06 

U2 Vertigo (lnterscope/ 3.19 3.35 

MUSIC Breakin' (Capitol) 3.15 - 
SLIPKNOT Vermilion (Roadrunner / /DJMG) 3.06 3.13 

Familiarity Burn 18 -34 18 -34 18 -34 

99% 22% 4.54 4.51 4.56 

98% 31% 4.08 3.98 4.19 

93% 24% 4.08 4.09 4.08 

87% 17% 4.16 4.09 4.25 

55% 7% 3.97 4.06 3.85 

76% 15% 3.90 3.84 3.97 

77% 16% 3.91 3.90 3.92 

81% 16% 3.64 3.43 3.88 

69% 11% 3.80 3.86 3.73 

95% 27% 3.65 3.50 3.81 

92% 33% 3.58 3.43 3.76 

84% 27% 3.75 3.53 4.02 

76% 14% 3.68 3.67 3.69 

93% 22% 3.84 3.56 4.15 

65% 10% 3.75 3.75 3.74 

56% 10% 3.64 3.63 3.64 

86% 25% 3.72 3.62 3.83 

63% 11% 3.62 3.60 3.64 

93% 31% 3.46 3.22 3.73 

78% 22% 3.32 3.14 3.53 

71% 20% 3.59 3.62 3.56 

85% 34% 3.49 3.44 3.55 

74% 17% 3.48 3.34 3.62 

45% 10% 3.34 3.39 3.28 

50% 14% 3.41 3.49 3.29 

89% 37% 3.19 2.74 3.67 

97% 52% 3.09 3.03 3.15 

44% 15% 3.09 2.93 3.28 

61% 23% 2.83 2.71 2.98 

Total sample size is 288 respondents. Total average Movability estimates are based on a scale of 1 -5. (f= dislike very much, 5 = like very much). 

Total familiarity represents the percentage of respondents who recognized the song. Total bum represents the number of respondents who said they 
are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is based on persons 12, Persons are 
screened via the Internet Once passed, they can take the music test based on the format/music preference. RateTheMusic.com results are not meant 
to replace rollout research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic is a registered trademark 
of RateTheMusic.com. The RIM system, is available for local radio stations by calling 818 -377 -5300. RateTheMusic.com data Is provided by 
Mediabase Research. a division of Premiere Radio Networks. 
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Who The Hell Are Louis XIV? 

ARTIST: Louis XIV 

LABEL: Pineapple /Atlantic 

CURRENT PROJECT: Illegal Tender EP 

IN STORES: Now 

CURRENT SINGLE: "Finding Out True 

Love Is Blind" 

TOP SPINS AT: KROQ/Los Angeles, 

KTIS (Live 105) /San Francisco, 

CIMX (89X) /Detroit and XTRA 

(91X) /San Diego 

By KEVIN STAPLEFORD /ALTERNATIVE EDITOR 

Poway, CA is a quaint bedroom 
community of San Diego where 

people sometimes ride their horses 
down the street. Blink -182 are from 
there, and so am I. Now? Poway has 
spawned Louis XIV, a band that some- 
how sound like a post- post -punk Euro 
glam rock outfit. 

"Everyone thinks we're English," 
shrugs guitarist- vocalist- pianist Brian 
Karscig. "But we never set out to be 
different from the other bands in town. 
Our influences were just along the lines 
of T. Rex, whereas a lot of the other 
bands were more into Bad Religion or 
whatever." 

Comprising Karscig, producer -vo- 
calist- guitarist -pianist Jason Hill and 
drummer Mark Maigaard, Louis XIV 
came about when the trio escaped to 
Paris following the demise of their 
former band, Convoy. "We just packed 
up and moved to France for a while 
because we had a friend who had a flat 
there, and he said we could stay for 
free," Karscig says. 

"We had the whole Palace of Ver- 
sailles thing going; it wasn't planned at 
all. While we were there we recorded 
a jam that turned into a song called 
'Louis XIV' [which was on their indie 
debut album and will also appear on 
the forthcoming CD]. The name just 
found us. 

"When we made the first album we 
weren't even going to release it. We 
were going to press up a few copies for 
our parents and friends. Then we de- 
cided to tour up and down the coast, 
and we needed some extra cash, so we 
printed up a thousand copies to sell at 
the shows. 

"Next thing you know, it started get- 
ting into certain people's hands, and they 
started talking about us in the press. The 
dude from Queens Of The Stone Age 
heard it, his girlfriend from The Distill- 
ers was talking it up, and boom!" 

What's Next. An EP called Illegal Ten- 

der, which features "Finding Out True 
Love Is Blind," hit stores on Jan. 25, and 
the full-length major -label debut is set 
for March 22. Look for Louis XIV on 
tour with Hot Hot Heat. "We put on a 
show," Brian says. "We get into our 
own sort of bubble onstage, and then 
we look up at the audience and see 
people's chins on the ground." 

REPORTERS 
Stations and their adds listed alphabetically by market 

WHAT.AILany NY' 
OM John Cooper 
Po. Ina Beetle 

CROSSFADE 
A PERFECT CiRCLF 

WNNX/Allanla. GA' 
OMiPO. Lolle Fram 
Na: Ja Haman 

1 LOUIS SR/ 
I BRAVERY 

BETTER THAN EZRA 

WISE/Atlantic City, NJ' 
Po: Sell Reny 

SNOW PATROL 

CROSSFADE 
STRATA 

GRATITUDE 
KAISER CHIEFS 
GOLDRNGER 

KROX/MMin, TX' 
ON Jell Canol 
PO. Lynn Bargee 
MD'. Toby Ryan 

FICEL_E 
a PERFECT CIRCLE 

WRAX/Birmingham. AL' 
PD Susan Groves 
MD: Man Lindsey 

R OSS FACE 

KDXR/Boise,ID 
OM On M[COIry 
PO EricKrmensen 
MO JeremiSmilh 

]REMI DM' 

WBCNBoslon, MA' 
PD. Dave Wellington 
APDMO. Steven Stuck 
No Adds 

WEDGBuffalo. NT' 
Po Kerry Gray 
No Adds 

WBTZJBudington 
OMNO Man Gram 
APRMO: Kan Mays 

1 MARS VOLTA 
EMES 
GRATITUDE 

WAVF/Charleslon. SC' 
PD. Dave Rossi 
MO 5 n Boe 
SS B - 

Ç P'_ 
MARS':..'.: 

Sï^.N _: 

WEND /ClarlOtte 
OM. Bruce Loge 
POÁIO Jan O,nlel 

S_01,0 AGE 

WKOXCvioap0, IL' 
PO'. Hike Stern 
APO MD. .anal Jackson 
us AL, 

WAQZ/Cincinnali, ON' 
PRMD: Jeff Ma4l 
30 (MEETS OF HE STONE AGE 

s LOUIS XIV 
3 A PERFECT CIRCLE 

VELVET REVOLVER 

WXTM/Cleveland. 0H' 
PO Kim Monroe 
APO Dom Nardella 
NO Tim 'Stan' 

TRL5' OCMFM. 

WARO/COIUmbia, SC' 
PR Dee denn 
MO: Once Pm 

STRATA 
KAISER CHIEFS 
COLLECTIVE SOUL 
COL CRINGER 

WWCD/Columbos. OH' 
ON Rand Malloy 
Po Mar lais 
M0: Jan DeYen 

SNOW PATROL 

CHEVELLE 
GRATTUDE 

X06E/Dallas, TX' 
PO Inane Doherty 
APO,MO. Man Ayo 

No Adds 

WXEG/Dayton, OH' 
OM: Tony Tl Tom 

Po Sieve Kramer 
MO: Roomer 

B MUSE 

7 QUEENS OF THE STONE AGE 

5 KILLERS 

KTCL/Denver, CO' 
PP Mike O'Connor 
APO Rich Rubin 
MD. Hill Jordan 

1 KILLERS 

CIMNicetrell, MI' 

APO nce Cannon V 
MO: Mall Franklin 

QUEENS OF THE STONE AGE 

THREE DAYS GRACE 

KXNAÑFayetteville, AR 
POMO: Dao Jackson 
16 APERFECT CIP0E 
A QUEENS OF THE STONE AGE 

MARS VOLTA 

KFRR/Fmsno, CA' 
PD Reverend 
APO: Jack Hammer 

4 GUEEIiS OF THE STONE AGE 

USED 

WJBX/Ft. Myers, FL' 
NMPO. John Rou 
APO : FIR Madrid 
MO Jett Zito ' aces 

WX1W/Ft. Wayne, IN' 
OM- EJ Fabini 
OM: BIII siena 
PD. Don Walker 

^UEENS OF THE STONE AGE 

SNCIY PATRO. 

STRATA 

WGB D/G and Rapids, MI' 

MD:Kevn Cunde 
t SDNI a1 

WXNRICreenville, NC' 
OM Erin Simel 
Po. Jeff Sanders 
APOMD: Charlie SN. 
No Adds 

WEEOMagemown 
MO: Meyer 

5 SNOW PATROL 
i GOLDFNGER 

RASER CHIEFS 

Pó Jamie Hyatt 
u, HI' 

2 TRUST COMPANY 

KTBZ/HOUSton, TX' 
PD Vine Richards 
MD. Don JanOen 

MUSE 

WRZX/Tndianapolis, IN' 
PD: Leery Diary 
MD: Michael Young 

Adds 

WPL/Wacksonville, FL' 
OM- Gail Austin 
APIMO. Caad Chummy 

6 VELVET REVOLVER 

1 MAPS VOLTA 

OVENS OF THE STONE ASE 

WRZK/JOhnson Cily' 
s ILRC_ 

KRBZBamas Cily, M0' 
OM Grog Bergen 
PD Lazio 
MO: Jason Ularier 

I VRATITJCE 

KAISER CHIEFS 
LONGVIEW 
MLSE 

WNFZ/Knonville, TN' 
PD Anthony Proffitt 
MD. Greg Sutton 

2 QUEENS OF THE STONE AGE 

CHEVELLE 
MARS VÒ_TA 

KFTEAalayene, LA' 
PD: Scan Perrin 
MD Roger Pride 

CHEVELLE 
KINDPED 
STRATA 

KXTE/Las Vegas, NV' 
PD. Chris Riomy 
MD Carly Brown 
16 SYSTEM OF A DOWN 
TO MUSE 

2 TRUST COMPANY 
JIMMY EAT WORLD 

PDOWLOMar Angeles, CA' 

APR: Gene S,MBeom 
MD: Mall Smith 

5 RISE AGAINST 

5 SYSTEM OF A DOWN 
KINGS OF LEON 

WAS/Louisville, KY' 
Po: Anne Fitzgerald 
MO, Davie Hill 

I OUEENS OF THE STONE AGE 

CROSSFADE 

WMAD/wadison. WI' 
DM: Mike Ferris 
PR: Canis Gross 

CRASSFAOE 
CHEW LEE 

()VEERS OF THE STONE AGE 

WMFSJMemphl$, TN' 
PR: Rob Gassman 

MD'Syydd 

eyq Nabos 
I QUEENS OF THE STONE AGE 

CROSSFADE 

CHEAP. LE 

WLUM/Milwaukee, WI' 
PD Tommy Wilde 
MD'. Kenny Neumann 

RISE AGAINST 

GOLDFINGER 

WHTG/MOnmoulh, NJ' 
PO: Mike Gamin 

APÓMD. Brian Phillips 
VELVET REVOLVER 

RIM 
L ONOVIELE 

KMBYINEOICrey. CA' 
PIMD' Kenny Allen 
12 KAISER CHIEFS 

1 CHEVELLE 
GRATITUDE 

SOLDAINGER 

SKINCRED 

WKZB/Myrtle Beach, SC 
PO, Mark Kinne 
APDMO Chaney 

INTERPOL 

PROM KINGS 
KASARIAN 

WBUZMashville, TN' 
OM: Jim Pend 
POMO, Russ Schenck 
13 PIETY SING 

7 COLLECTIVE SOUL 
BEN LEE 

SKINNED 
STRATA 

MIND/Nee Orleans, LA' 
PR: Sig 
MD 
2 EÓ 

I MANS VOLTA 
I SIDNDRED 
I CROSSFADE 

WXRItiNew York, NY' 
PO: Robed Cron 
M0: Mike Peer 
31 SYSTEM OF A DOWN 

JAO a LINKIN PARK 

WRRVMewburgh, NY 
Po: Androw Boris 

CHEVELLE 
TRUST COMPANY 

WROXMortolk, VA' 
Po: Michele Dlamnd 
MO: Mitr Powers 

3 UNDEROATH 
KAISER CHIEFS 

CROSSFADE 

KORX/Odessa, TX 
P0:1181401 Tae 
APR: Om 
17 LOSTPROPHETS 

7 VELVET REVOLVER 
7 PROM KINGS 

T COLLECTIVE SOUL 

KHBZ/Oklahoma City, OK' 
om Bill 
PD Jimmy Minen 

QUEENS OF HE STONE AGE 
DATONS 

WJRR/Orlando, FL' 
OM: Adam Cook 
PO: Pal Lynch 
APO: Rick Everett 
MD: Brian Dickerman 

3 TRUST COMPAS. 

2 

- QUEENS OF -HE S'5'á AO, 
SKINNED 
SOCIAL O'.S7OFT,Ci 

WOCL/Orlando. FL' 
PO: BObbr aman 

F MG5- 
LEY . 

5 PEEN 

AV. V 
DAY 

WPLY/Philadelphia, PA' 
Po' Jim McGurn 
1A0: On Fein 

No Adds 

KEOJ/Phoenis, AZ' 
PD' Marc Young 
MD' Robin Nas 

7 QUEENS OF IHE STONE AGE 
1 GOLDFINSER 

SNOW PATROL 

KZON/Phoenlo, AZ' 
PO: Chris Rhk 
MD Mirale Lens 

LOUIS 0IV 
SHINS 
GREEN DAY 

CHEMICAL BROTHERS 

MARS VOLTA 

WXOÌtNbñéh. PA' 
John 

MD- Vinnie F. 

No Adds 

KNRKJPOetland, OR' 
PD Mark Hammon 
APO Jane Cooley 

WBRU/Providence, Rl 
PO'. Seth Resler 
BPD. Sarah Rose 
MD. Chris Noello 

QUEENS OF THE STONE AGE 
A PERFECT CIRCLE 

KRZOAeao, NV' 
Po: Army Sh *PM NM Diablo 

1 CHEMICAL BROTHERS 
BREAKING BENJAMIN 
GRATITUDE 

WDYLIRiohmond. VA' 
PO: Mike Murphy 
MD: Onlin Matthews 

2 LONGVIEW 
1 QUEENS OF THE STONE AGE 

1 A PERFECT CIRCLE 
TRUST COMPANY 

WR XL/Richmond , VA' 
ON Bill Cahill 
POMO- Casey Krutonh 

_ E SICHE AGE 

KCXX/RiversiOe, CA' 
PO Jake Weller 
APDMO. Bobby Salo 

KWODBacmmenlo, CA' 
OM. Curtin Johnson 
PD_ Ron Bunn 
APDIAD: Violet 

i SNOW POTFUL 

KXRK/SaI Lake City, UT 
OM. Man Hague 
PD' Todd Mohr 
MD: Mie Faris 

GOLDFINGER 
QUEENS Of THE STONE AGE 

KBZTSan Olege, CA' 
PO: Garen mamas 
APDMD. Mee Helena 
No Adds 

XTRA/San Diego, CA' 
Po' Jim Richards 
MO: Marty Whine, 

EOC1 

KITS/San Front Sto, CA' 
PO'. Sean Demery 
APDIMD: Aaron Arelsen 

Ales 

KCNLBan Jose, CA' 
PDIMD. John Ariers 
I9 

_ 
-. 

KJEE/Santa Barbara, CA 
PD Eddie Gutierrez 
M0: Dave Nana 

A PERFECT CIRCLE 

CHEMICAL BROTHERS 
LONGVIEW 

KNODSeaCle, WA' 
PD: Phil Manning 
APO. Jim Keller 

d ARCADE FIRE 

BORA/Springfield, MO 
OM/PD Kristen Bergman 
Mo: Shadow Williams 
' LN'NRT*EN LAW' 

KPNT/SI. Louis, MO' 
PD' Tommy Mattem 
MD. Jell Frisse 

!LERPOL 
FOT TODE 

LOOS -NIE 

WKRL/Symcuse, NY' 
P0: Soon Pelibare 
APOIMS Tim Noble 

CROSSFADE 
KAISER CHIEFS 

WXSR/Tallahassee, FL 
OM: See Cannon 
PO'. Dal. Flen 

1 5110W PATROL 

I GRATITUDE 
1 QUEENS OF THE STONE AGE 

I TRUST COMPANY 

WtktNVfamgM, FL' 
Pul Cam 

MOM 
31 SYSTEM OFADOWN 
1 SKINDRED 

KFMIVFBBMB,AZ' 
PO: NM 
MOND: Ube 

LONG-VIEW 
MANG BACK SUNDAY 

KMYZ/rulsa. OK' 
PO Corbin Pierce 

1 CROSSFADE 
CHEVEIIE 

WPBZ/W. Palm Beach, FL' 
PO. John O'Connell 
MO MA Rivers 

J SYSTEM OF A DOWN 
1 OSONS OF THE STONE AGE 

1 GOLDFINGER 
LONGVIEW 

WWOC/Washilgton, DC' 
Ph Joe Manama 
Mò: 00,1,1íe Flynn 

I GRATITUDE 
PAPA ROACH 

WSFMJWilmington, NC 
Po: Man Bens 
APOMD: NM Kennedy 

5 MUSE 

5 GOLDFINGER 
3 CHEMICAL BROTHERS 

POWERED 
MEDIABASE 
'Monitored Reporters 

82 Total Reporters 

72 Total Monitored 

10 Total Indicator 

Did Not Report, Playlìst 
Frozen (1): 
WCYY/Portland, ME 
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JOHN SCHOENBERGER 
jsrhoenbergers'radioandrerords. mm 

You Live, You Learn 
Continued from Page 1 

the station left it up to him as to whether he 
wanted to do this interview with me. As you 
will read, he consented to share his story in 
order to let us know about the amazing peo- 
ple he met and the lessons they taught him. 

R &R I imagine that being asked "How are you 

doing ?" means a little more to you now? 

SS: That's for sure! I am still in the middle 
of processing all that kind of stuff. I do know 
that I have a major shift in attitude these days, 
and I am very humbled by all that has oc- 
curred. You know, you always give the typi- 
cal answer of, "I'm well. How are you ?" These 
days 1 pause and think first. 

R &R I understand you were down in Thailand 

on vacation. 

SS: My girlfriend, Carey, and I were on an 
island called Koh Jum just off Krabi, which is 

on the mainland of Thailand. To give you an 
idea of where we were, Koh Jum is near the 

"I can't even begin to tell 

you how lucky 1 feel and 

how humbled I am by this 

entire experience." 

island of Koh Phi Phi, which was hit pretty 
hard. As you may know, that island is a big 
tourist area, mainly because that is where Le- 

onardo Di Caprio filmed The Beach. Koh Phi 
Phi was basically in front us - like a 20- 

minute boat ride - and that actually ended 
up reducing the effects of the tsunami on our 
little island. 

R &R How did you discover Koh Jum? 

SS: We just kind of stumbled across it while 
we were on our trip. We ran into some folks 
from Ireland who had been down in the area 
for a while, and they told us about it. We were 
actually on our way to another island but, af- 

ter hearing about the remoteness and beauty 
of Koh Jum, we decided to go there instead. 

In retrospect, I guess it ranks as one of the 
worst decisions of my life. But you could also 
say it was one of the best, because I discov- 
ered how beautiful and compassionate the 
Thai people truly are. In most places in the 
world you are just a tourist and a stranger, but 
these people reach out to everyone and any- 
one. I took a lesson from them on how to be 
there for one another. 

I got that feeling from them prior to the tsu- 
nami and saw it tenfold after the disaster. They 
truly understand the universal language of the 
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heart. I can honestly say that I owe my life to 
a lot of luck and the kindness and concern of 
these simple people - and in having faith in 

a mountain. 
R &R: It has been often reported that there was 

no warning that the tsunami was coming. Was that 

the case with you? 

SS: Yes. We had been there about a week. 
The island is about one mile wide and seven 
miles long. Carey and I were having break- 
fast in our little bungalow near this stretch of 
beach, and we noticed some commotion go- 
ing on down at the beach. It was uncommon. 
because thus far everything had been so 
peaceful, and it was truly like being in para- 
dise. 

I decided to go down and see what was up. 
The owner of the bungalows, some other em- 
ployees and a couple of other tourists were 
down there, and they were pointing out to the 
horizon over the ocean. That's when I saw this 
white wall of water in the distance. 

Keep in mind the ocean is generally so qui- 
et there that you almost feel like you are on 
the shores of a lake in the morning: very calm 
and almost like glass. So to see anything ris- 
ing in that water was cause for alarm. At first 
I really didn't know what to think, so I waved 
my girlfriend down, and she came to see too. 

By then two groups of locals had gotten into 
these small boats to investigate what was go- 
ing on, and suddenly we all realized how 
quickly the wave was approaching us. The 
next thing we did was scream and motion to 
the men in the boats to turn around and come 
back. At that time the tide was pulling very 
far out as the wave was building. Unfortu- 
nately, they didn't make it back, and the boats 
were completely destroyed, but I learned lat- 

er that the six men did survive the experience. 
R &R What happened then? 

SS: We all started to run as that first wave 
broke. Thankfully, the tide pulled out so far 
that the first wave broke far away from us. 
Because of that, we escaped the pull action of 
it. The whole experience was kind of seduc- 
tive in a way, because you were almost drawn 
into going back to the beach to see what would 
happen next. 

But Carey grabbed me, and we went back to 
our bungalow to pack our stuff. We were trav- 
eling pretty light, so we got that done rather 
quickly, realizing that more waves were likely 

to come. Remember, at this time we still thought 
that a storm was causing this, not an earthquake 
far away and the subsequent tsunami. 

As the waves started getting bigger and 
coming further in, the owner of the bunga- 
lows pointed us toward the local mountains. 
We noticed that everyone was heading in that 
direction - from the locals to the other tour- 
ists - so we joined them. We all went to this 
hill first, but later hiked more inland and up 
one of the two mountains on the island. It was 
a group effort, with everyone helping the kids, 
the elderly and others get up that mountain. 

Your Help Is Still Needed 
Below is the list of relief agencies that KPRI /San Diego has on its web - 
site. You can also go to wwwusafreedomcorps.gov, the site that former 
Presidents Bush and Clinton are directing people to visit. 

Action Against Hunger www.aah -usa.org 
American Jewish World Service www.ajws.org 
ADRA International 
American Friends Service 

www.adra.org 

Committee (AFSC Crisis Fund) 

Catholic Relief Services 
Direct Relief Services 
Doctors Without Borders 
International Medical Corps 
International Federation of Red 

Cross and Red Crescent 
International Orthodox Christian Charities 
Lutheran World Relief 

MAP International 
Mercy Corps 
Network For Good 
Northwest Medical Teams 
Operation USA 

Relief International 
Save The Children 

United Nations World Food Program 

United States Fund for UNICEF 

World Concern 

World Relief 

World Vision 
World Emergency Relief 

www.afsc.org 
www.kintera.org 
www. d i rec trel ief. org 
www.doctorswithoutborders.org 
www.imcworldwide.org 
www.ifrc.org 

www.iocc.org 
www.lwr.org 
www.map.org 
www.mercycorps.org 
www.networkforgood.org 
www.nwmedicalteams.org 
www.opusa.org 
www.ri.org 
www.savethechildren.org 
www.wfp.org 
www.unicefusa.org 
www.worldconcem.org 
wwwwr.org 
www.worldvision.org 
wwwworldemergencyrelief.org 

Everyone expected that a really big wave 
would hit within a few hours, so we waited it 
out and eventually spent the night on the 
mountain. Thankfully, the big one never came 
-to our island, anyway. 

Here, once again, the beauty and compas- 
sion of the Thai people came through as 
they shared their food with us and reas- 
sured us that we were safe. In this terrify- 
ing time I was also experiencing the amaz- 
ing care and concern that people can have 
for one another. They welcomed us like we 
were family. 

"In this terrifying time I 

was also experiencing the 

amazing care and concern 

people can have for one 

another." 

It wasn't until about 5 the next morning, 
when another tourist was able to receive a text 
message on his phone, that we realized the 
true scale of the event and that it had been 
caused by a huge earthquake and that thou- 
sands of people in Thailand and other coun- 
tries were dead. Of course, the total horror of 
the event has grown since then. 

R &R: It took you about a week to get home. 

SS: We were living with the fear of poten- 
tial aftershocks and more waves and, of 
course, wondering how we were going to get 

off the island. Luckily, that all sort of worked 
itself out, and we eventually got ourselves to 
Bangkok. Needless to say, it was pandemoni- 
um there, and we held off on taking a flight 
back for a few days in deference to others who 
had a more pressing need to get home. 

While we waited we contacted the local 
hospitals to see what we could do to help, but 
communication in those early stages was very 
limited. Basically, other than giving blood, 
there wasn't much we could do. At that time 
Bangkok was still pretty far removed from the 
devastation, and international relief efforts 
were barely underway. 

R &R Were you able to discover if everyone on 

Koh Jum survived? 

SS: It is very hard to know for sure, but 
I have been in contact via a website from 
that area of the world, and, as far as I can 
tell, there are still many fisherman who 
were out in the water and are still missing. 
It is also my understanding that one worn - 
an who was staying in our bungalows lost 
her life. 

Fortunately, our island was less touristy - 
you could easily walk for a mile and not see 
anyone else. The more popular islands didn't 
fare so well. Plus, as 1 mentioned, the position 
of the island prevented more destruction than 
occurred in other places, but that didn't keep 
the whole front of the island, including where 
we stayed and where many of the locals lived, 
from being completely destroyed. 

My heart goes out to these people, because 
the tourism and the boats for fishing and so 
on are a big part of their livelihood, and most 
of that is now gone. 

R &R: You have gotten very active since you 
returned. 

Continued on Page 69 
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TRIPLE TOP 30 
A' K 

January 28, 2005 
ARTIST TITLE LABEL(S) 

"DIAL 
PAYS PLAYS 

TOTAL 
AUDIENCE 

lops 

WEEKS ON TOTAL STATIONS 
CHART ADDS 

1 GREEN DAY Boulevard Of Broken Dreams (Reprise) 543 +14 33215 12 2310 

2 0 U2 All Because Of You (/nterscopel 444 +29 24473 7 2310 

8 JACK JOHNSON Sitting, Waiting, Wishing (Brushfire /Universal) 392 +81 23032 3 2510 

3 4 LOW MILLIONS Eleanor (Manhattan/EMC) 375 -21 15415 16 2210 

4 0 KEANE Somewhere Only We Know ( lnterscope) 374 +3 19418 20 2110 

7 0 JET Look What You've Done (Atlantic) 340 +11 14469 13 1910 

6 7 LENNY KRAVITZ Lady (Virgin) 340 4 15132 13 1910 

5 8 JOHN MAYER Daughters (Aware /Columbia) 339 -32 17945 11 2011 

9 0 SNOW PATROL Run (A &M /lnterscopeJ 299 +1 15019 19 2010 

15 SHORE Hard Road (Maverick /Reprise) 275 +30 9801 7 1811 

11 11 RAY LAMONTAGNE Trouble (RCA/RMG) 262 2 12738 17 1810 

18 R.E.M. Aftermath (Warner Bros.) 245 +45 8488 4 1610 

17 ® TORI AMOS Sleeps With Butterflies (Epic) 245 +39 13606 3 2111 

12 14 RAY CHARLES fIVAN MORRISON Crazy Love (Concord) 236 -18 14448 12 1710 

16 0 MADELEINE PEYROUX Don't Wait Too Long (Rounder) 231 +17 9596 6 1711 

10 16 U2 Vertigo (lnterscopeJ 231 -44 16192 16 2410 

13 17 MARK KNOPFLER Boom, Like That (Warner Bros.) 230 -21 13790 18 1910 

14 18 HOWIE DAY Collide (Epic) 226 -21 12198 9 1311 

22 BLUE MERLE Burning In The Sun (island /IDJMG) 210 +51 14627 2 1813 

19 MICK JAGGER & DAVE STEWARTfISHERYL CROW Old Habits Die Hard (Virgin) 203 +11 8097 11 1510 

21 ® MARC BROUSSARD Home (island /IDJMG) 190 +7 6934 7 1211 

23 22 ANNA NALICK Breathe (2am) (Columbia) 154 -1 5630 5 1110 

20 23 JACKSON BROWNE w1BONNIE RAITT Poor Poor Pitiful Me (Artemis) 152 40 3916 6 1410 

29 ED KENNY WAYNE SHEPHERD Let Ga (Reprise) 151 +17 8925 2 1311 

/Debui> JOSS STONE Right To Be Wrong (S -Curve /EMC) 147 +26 5609 1 1411 

'Debut> BRUCE HORNSBY Circus On The Moon (Columbia) 146 +13 4963 1 1010 

25 27 NORAH JONES Those Sweet Words (Blue Note/EMC) 144 -7 4031 10 1110 

24 28 SARAH MCLACHLAN World On Fire (Arista/RMG) 135 -20 8870 19 1110 

- JAMIE CULLUM High And Dry (Verve /Universal) 134 +6 4624 4 1010 

26 30 WILCO theologians (Nonesuch) 134 15 7366 10 10/0 

25 Triple A reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 

of 1/16 -1/22. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays 
is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number 
of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitran Inc. (© 2005, 
Arbitron Inc.). © 2005, R &R, Inc. 

NEW & ACTIVE 
MAIA SHARP Something Wild (Koch) 

Total Plays: 104, Total Stations: 10, Adds: 0 

MAROON 5 Sunday Morning (Octane /J /RMG) 

Total Plays: 93, Total Stations: 5, Adds: 0 

FINN BROTHERS Anything Can Happen (Nett werk) SNOW PATROL Chocolate (A &M / /nterscopel 
Total Plays: 122, Total Stations: 11, Adds: 0 Total Plays: 86, Total Stations: 7, Adds: 3 

MODEST MOUSE Ocean Breathes Salty (Epic) TEGAN & SARA Walking With A Ghost (Vapor /SRN) 
Total Plays: 121, Total Stations: 7, Adds: 0 Total Plays: 84, Total Stations: 8, Adds: 1 

JOHN BUTLER TRIO Zebra (Lava) 3 DOORS DOWN Let Me Go (Republic /Universal) 
Total Plays:109, Total Stations: 10, Adds: 1 Total Plays: 75, Total Stations: 5, Adds: 0 

OZOMATLI Love & Hope (Concord) STEVE EARLE The Revolution Starts Now (ESguared /Artemis) 
Total Plays:108, Total Stations: 9, Adds: 0 Total Plays: 72, Total Stations: 9, Adds: 0 

Songs ranked by total plays 

POWERED 
MEDIABASE 

MOST ADDED° 
ARTIST TITLE LABEL(S) ADDS 

JOHN FOGERTY Wicked Old Witch (DreamWo ks /Geffen) 6 

COLLECTIVE SOUL Better Now (El Music Group) 5 

BLUE MERLE Burning In The Sun (lslandllDJMGI 3 

SNOW PATROL Chocolate (A &M /lnterscope) 3 

BEN LEE Catch My Disease (New West) 2 

ANI DIFRANCO Studying Stones (RghteousBabe /Music Allies) 2 

ASSEMBLY OF DUST Man With A Plan (Hybrid) 2 

PETER SALETT With Anybody Else 

(Dusty Shoes/Rykodisc /Music Allies) 2 

ALANA DAVIS Wide Open (Tigress/Telarc) 2 

MOST 
INCREASED PLAYS 

ARTIST TITLE LABEL(S) 

TOTAL 
PLAY 

INCREASE 

JACK JOHNSON Sitting, Waiting, Wishing (Brustsire /Universal) 

JOHN BUTLER TRIO Zebra (Lava) 

BLUE MERLE Burning In The Sun (lslandllDJMG) 

R.E.M. Aftermath (Warner Bros.) 

JOHN FOGERTY Wicked Old Witch (DreamWorks/Gelfen) 

TORI AMOS Sleeps With Butterflies (Epic) 

MAIA SHARP Something Wild (Koch) 

BEN LEE Catch My Disease (New West) 

RACHAEL YAMAGATA Letter Read (RCA Victor /RMG) 

SHORE Hard Road (Maverick/Reprise) 

MOST 
PLAYED RECURRENTS 

+81 

+63 

+51 

+45 

+42 

+39 

+38 

+33 

+32 

+30 

ARTIST TITLE LABELS) 
TOTAL 
PAYS 

CARBON LEAF Life Less Ordinary (Vanguard) 173 

JOHN MELLENCAMP Walk Tall (/s /and //DJMG) 141 

BRUCE HORNSBY Gonna Be Some Changes Made (Columbia) 139 

LOS LONELY BOYS Heaven (OR Music /Epic) 137 

R.E.M. Leaving New York (Warner Bros.) 133 

MODEST MOUSE Float On (Epic) 124 

MINDY SMITH Come To Jesus (Vanguard) 116 

FINGER ELEVEN One Thing (Wind -up) 113 

NORAH JONES What Am I To You? (Blue Note /EMC) 112 

MAROON 5 She Will Be Loved (Octane /J /RMG) 112 

Station playlists for all R &R reporters are 

available On the web at 

www.radioandrecords.com. 

It's fune to call Coleman. 
You've tried the latest gadget. 
You've been inundated with mounds of research data. 
You've gone the cheap, no- frills route. 

And you're not getting what you need. 

It's time for deeper insights. 
It's time to make better decisions. 
It's time to bring in the industry's leading team. 

It's time to call Coleman. 
919- 571 -0000 

(C) Radio & Records 

MUSIC. TRENDS. BRANDING. 

www.ColemanInsights.com 
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TRIPLE A TOP 30 INDI CA TOR 
LAST 

WEEK 

THIS 

WEEK 

January 28, 2005 
ARTIST TITLE LOEL(S 

TOTAL 

PLAYS 
1- TOTAL 

PLAYS AUDIENCE 

100) 

WEEKS ON 

CHART 

TOTAL STATIONSI 
ADDS MOST ADDED' 

1 O U2 AH Because Of You (lnterscope) 644 +26 6714 6 3410 
ARTIST TITLE ABEL(s) ADDS 

5 0 JACK JOHNSON Sitting, Waiting, Wishing /Brush /ire /Universal/ 508 +106 6140 2 3712 JOHN FOGERTY Wicked Old Witch (D,eamWorks /Geffen) 13 

3 0 GREEN DAY Boulevard Of Broken Dreams (Reprise) 474 +24 3062 10 2410 ALANA DAVIS Wide Open /Tigress /Te/arcl 10 

2 0 R.E.M. Aftermath (Warner Bros.) 462 +12 4860 5 2910 
BEN LEE Catch My Disease (New West) 8 

TIM BOOTH Wave Hello (Koch) 8 

12 0 TORI AMOS Sleeps With Butterflies (Epic) 449 +83 5412 2 3611 COLLECTIVE SOUL Better Now (El Music Group) 7 

8 0 MARC BROUSSARD Home //stand /IDJMG/ 403 +23 3868 9 2710 JOHN BUTLER TRIO Zebra (lava) 6 

6 7 KEANE Somewhere Only We Know ( /nterscopel 389 10 2973 26 2211 
PINBACK Fortress (Touch And Go) 6 

RACHAEL YAMAGATA Letter Read (RCA Victor /RMG) 5 

7 8 LOW MILLIONS Eleanor /Manhattan /EMC/ 381 -9 2734 19 2110 SNOW PATROL Chocolate (A &M / /ntetscope/ 5 

11 0 JOSS STONE Right To Be Wrong (S-Curve /EMC) 380 +10 3801 4 3110 DUHKS Mists Of Down Below (Sugar Hill) 5 

13 0 BLUE MERLE Burning In The Sun (Island /IDJMG) 376 +37 4594 3 3111 MOST 
4 11 RAY LAMONTAGNE Trouble (RCA /RMG) 375 45 4552 18 2310 INCREASED PLAYS 
10 12 JET Look What You've Done (Atlantic) 336 .35 2618 12 2110 

TOTAL 

14 ® FINN BROTHERS Anything Can Happen ( Nettwerk) 305 +2 2092 8 2510 PLAY 

ARTIST T TLE 6ELIS) INCREASE 

9 14 MARK KNOPFLER Boom, Like That (Warner Bros) 304 .75 3851 18 2510 BEN LEE Catch My Disease (New West) +110 

16 ® JACKSON BROWNE WIBONNIE RAITT Poor Poor Pitiful Me (Artemis) 289 +11 2875 7 2010 JACK JOHNSON Sitting, Waiting, Wishing (Brushfire /Universa // +106 

15 16 MADELEINE PEYROUX Don't Wait Too Long (Rounder) 288 1 2670 18 2311 
JOHN BUTLER TRIO Zebra ((oval +95 

RACHAEL YAMAGATA Letter Read (RCA Victor /RMG) +85 

17 17 BRUCE HORNSBY Circus On The Moon (Columbia) 272 1 1750 6 2411 TORI AMOS Sleeps With Butterflies (Epic) +83 

19 0 HOWIE DAY Collide (Epic) 271 +3 1221 4 1710 MAIA SHARP Something Wild (Koch) +57 

28 0 MAIA SHARP Something Wild (Koch) 270 +57 3395 2 2910 
ANI DIFRANCO Studying Stones (Righteous Babe /MusicAllies) +51 

STEVE EARLE Rich Man's War If- Squared /Artemis) +46 

25 a) SHIVAREE I Close My Eyes (Zoe /Rounder) 263 +41 3092 3 2812 SHIVAREE I Close My Eyes (Zoe /flounder) +41 

20 21 ALISON KRAUSS & UNION STATION Restless (Rounder) 257 -6 4322 8 2410 BRIAN WILSON Surf's Up (Nonesuch) +39 

22 ® RAY CHARLES fIVAN MORRISON Crazy Love (Concord) 246 +3 2409 10 1510 SYNDICATED 
18 23 SHORE Hard Road (Maverick /Reprise) 244 27 2118 5 1810 PROGRAMMING 
23 CD TEGAN & SARA Walking With A Ghost (Vapor /SRG) 243 +7 2374 7 2110 

Added This Week 

21 25 JAMIE CULLUM High And Dry (Verve /Universal) 243 8 1822 8 1810 World Cate - Dan Reed 215 -898 -6677 

0 ANI DIFRANCO Studying Stones (Righteous Babe /MusicAllie,) 233 +51 4627 1 2311 JESS KLEIN Soda Water ¡Debut> 

24 27 JOHN MAYER Daughters (Aware /Columbia) 228 .6 1440 4 1310 
M. WARD HiFi 

SHIVAREE Close My Eyes 

26 28 SNOW PATROL Run (A &M /lnterscope) 201 -19 1894 13 1310 

/Debet> ELVIS COSTELLO There's A Story In Your Voice (Lost Highway) 186 +8 3054 1 2110 Acoustic Cafe -Rob Reinhart 734 -761 -2043 

29 30 WILCO Theologians (Nonesuch) 184 .26 1879 10 1410 
AMOS LEE Bottom Of The Barrel 

DUNKS Everybody Knows 

42 Triple A reporters. Songs ranked by total plays for the airplay week of Sunday 1/16 - Saturday 1/22. 
MAIA SHARP A Home 

© 2005 Radio & Records. NANCI GRIFFITH Old Hanoi 

REPORTERS 
Stations and their adds listed alphabetically by market 

WARS /Akron. OH 
POND: Bill Gruber 

KEANE 
STEVE EARLE 
ASSEMBLY OF OUST 
BEN LEE 
TIM BOOTH 
ALANA DAVIS 
KYLE VINCENT 

KARD/Albuquerque. NM 
OM: Bill May 
PD: Phil Mahoney 
MO: Scott Warmuth 
6 KEANE 

DAMIEN RICE 

WOKL/Ann Arbor. MI 
DMIPD: Rob Walker 
9 DAMIEN RICE 
9 TORE AMOS 
5 JEM 

5 OZOMATLI 
5 MADELEINE PEYROUX 

KSPN/Aspen, CO 
POND: Sam Scholl 

1 BIG HEAD TODD AND THE MONSTERS 
1 SNOW PATROL 
1 JOHN FOGERTY 
1 ANI DIFRANCO 
1 QUEENS OF THE STONE AGE 

KGSR /Austin, TX 
0M: Jell Carrot 
PO. Jody DenberO 
APO'. Jyl Hershman Ross 
MO: Susan Castle 

T BUDDY MILLER 
6 JOHN BUTLER TRIO 
6 U1 
6 PATIN GRIFFIN 
6 JOHN FOGERTY 
5 ELVIS COSTELLO 
5 NEVILLE BROTHERS 
2 JON DEE GRAHAM 

WRNR/Ballimore, MD 
OM: Bob Waugh 
PDND: Alen Conniff 
13 FRANZ FERDINAND 

6 JOHN BUTLER TRIO 
5 SHIVAREE 

JOSH RITTER 
PINBACK 

WTMDBallimore. MD 
APONO Mike "Matthews_ Vasillkos 

PINBACK 
JOHN FOGERTY 
GLEN PHILLIPS 
FRAMES 

KLRRBend. OR 
OWPD. Doug Donoso 
APD: Dori Oanoho 

OZOMATLI 
JOHN FOGERTY 

JOHN BUTLER TRIO 

KRVB/Boise. IO 
OMIPO: Dan Mecolly 

MADELEINE PP/ROUX 

WBOSBoston. MA' 
OM'. Bun Knight 
APO/FAD David Ginsburg 

1 r o Adds 

KMMS/Boleman. MT 
OM/PO. Michelle Wolle 
No Adds 

WNCS/Burlington 
POND: Mark ASultanab 

4 JOHN FOGERTY 
STEVE EARLE 

WMVY /Cagye Cod. MA 
PD/MD: Barbara Deny 

1 RACHAEL YAMAGATA 
1 JOHN FOGERTY 

JACK JOHNSON 
1 BEN LEE 
1 AMOS LEE 

WNRN /Charlottesville. VA 
OM: Jeff Reynolds 
PD: Michael Friend 
MD: Jaa Tupelo 

9 INTERPOL 
3 RECKLESS KELLY 
3 ADRIAN BELEW 
3 MARTHA WAINWRIGHT 
3 STEVE EARLE 
2 PINBACK 
2 DJ HARRY 

1 ALANA DAVIS 

WDOO /Chattanooga. TN' 
OM/PD: Danny Howard 

6 TEGAN A SARA 
BILLY IDOL 

WXRT/Chicay0. IL' 
OM/MO: John Fa eda 
PO Norm Winer 

3 MARIANNE FAITHFULL 
2 JOSS STONE 
2 BLUE MERLE 
I HUBERT SUMLIN 

MOBY 

KBXR/Columbia, MO 
DM: Jack Lawson 
APD Jeff Swealman 

RACHAEL YAMAGATA 
PINBACK 
BEN LEE 

WCBE /Columbus. OH 
ON Tammy Allen 
PO: Ban Musnalko 
MD: Maggie Brennan 

9 AMOS LEE 

6 OANIELIA COTTON 
6 JESS KLEIN 
3 PINBACK 
3 TIM BOOTH 
3 PAUL BRADY 
3 HOLLY WILLIAMS 
3 MARK GEARY 

WMWV /Conway. NH 
PD/MO: Mart Johnson 

9 NANCI GRIFFITH 1 /JIMMY BUFFETT 
4 JESS KLEIN 
4 WAYNE BAKER BROOKS 
4 JOHN BUTLER TRIO 
4 COLLECTIVE SOUL 
J BEN LEE 
2 SONNY LANDRETH 

ALANA DAVIS 

NBC°; Denver. CO' 
Po Soon Arbough 
MO: Keeler 
No MOs 

MET/Detroit. MI 
PD: Judy Adams 
MD: Marlin Bandyke 

5 AL GREEN 
A DUNKS 
2 SEAN COSTELLO 
2 JOHN FOGERTY 
2 BRIAN WILSON 
2 JOHN BUTLER TRIO 
2 BEN LEE 

WVOD/Elioabeth City, NC 
PD: Man Cooper 
MD: Tad Abbey 
No Adds 

KR VI/Fargo 
OM'. Mike Kapel 
PE: Ryan Kelly 
MD: David Black 
29 BRUCE HORNSBY 

WEHM/Hamptons. NY 
PO: Brian Cosgrove 
MD: Lauren Slone 
17 MARK KNOPFLER 
12 BLUE MERLE 

1 BEN LEE 
1 JOHN FOGERTY 

KSUTAgnacio, CO 
PD: Sten Remo* 
MO: Stasi, Lanier 
24 DARRELL SCOTT 

7 TONY JOE WHITE 
7 DUNKS 
5 SHIVAREE 
5 HOLLY WILLIAMS 
5 JESS KLEIN 

WTTSAndianapolis, IN' 
PO: Brad Holtz 
MD: Laura Duncan 

I JOHN FOGERTY 
I COLLECTIVE SOUL 

KMTN /Jackson, WY 
OM: Stoll Anderson 
POMO: Mart "Fish- Fishman 

15NOW PATROL 
I KENNY WAYNE SHEPHERD 
I JOHN FOGERTY 
I COLLECTIVE SOUL 
1 ALANA DAVIS 

KTBG/Kansas City. MO 
P0: Jon Han 
MD: Byron Johnson 

SNOW PATROL 
JOHN FOGERTY 
TIM BOOTH 
LOU BARLOW 
MARK GEARY 
DUNKS 

KZPtJXansas City, M' 
OM' Nick McCabe 
PO Ted Edwards 
MD: Ryan 'Stash" Monon 
No Adds 

WEBK/Killington, VT 
OM /APO: Mitch Ter icciano 
PO. Lesa Withanee 

PE'ER SALE TO 

ASSEMBLY CF LUST 
ALANA DAVIS 

WOKI/Knooville. TN 
PO: Joe Miller 
No Adds 

WFPKA.ouisville, KY 
OM: Brian Conn 
PO Stacy Owen 

T000 SNIDER 
CARBON LEAF 
ARCADE FIRE 

OUHKS 

WDMMM/Maadiisoi, WI' 

MD: Gabby Parsons 
11 JOHN FOGERTY 

COLLECTIVE SOUL 
SHORE 

KTCZ/Minnea o is, MN' 
PD: Lauren Maciassh 
APDND: Mike Wog 

2 COLLECTIVE SOUL 

WGVX/Minneapolis, MN' 
OM: Dave Hamilim 
PD: Jeff Collins 
24 SNOW PATROL 
22 PINBACK 

WZEW/Mobile, AL' 
OM: Tim Camp 
PO: Jim Manny 
MD: Lee Mn Kanik 

2 TORI AMOS 
1 COLLECTIVE SOUL 

KENNY WAYNE SHEPHERD 

WBJB/Monmouth. NJ 
OM: Tom 
PD: Rich Robinson 

APO: Leo lacean 
MO: Jeff Raspe 
14 MARK KNOPFLER 

JACK JOHNSOF 
BEN LEE 
FRAMES 
MARK GEARY 
NANCI GRIFFITH 
OZOMATLI 

KPIG/Monterey, CA 

OM: Frank Caprista 
POND: Laura Elles Hopper 
APD: Aileen Macanaryry 

4 SONNY LANDR_TH 
4 NANCI GRIFFITH 
2 KERMIT RUFFINS 
2 VARIOUS ARTISTS 

WRLT/NashvillE. TN 
OM;PB. David Hal 
APOWL Rev. Keil Coes 

7 TIM BOOTH 
SNOW PATROL 

ANI DIFRANCC 
BEN LEE 

WFUV/New Yorr. NY 
PD: Chuck Singleton 
MD: RIM Houston 

BEN LEE 
JESS KLEIN 

WXPN/Philadelphia, PA 
OMNO: Dan Reed 
PO: Broce Warren 

3 MICHAEL WARD 
I TIM BOOTH 
I CLEM SNIDE 
I MARTINA TOPLEY-BIRD 

JESS KLEIN 
MARK KNOPFLER 

WYEP/PINSburNh, PA 
PD: Rosemary Welsch 
MD: Mike Sauter 

TIM BOOTH 
BILLY MILES 
JESS KLEIN 
MARK DIGNAKI 

WCLZ/Portland. ME 
PD: Herb lry 
MD: Brian James 
No Adds 

KINK /Portland. OR' 
PD Dennis Constantine 
MD: Kevin Welch 

2 JOHN FOGERTY 
MARK KNOPFLER 

EO ó n 
NH' 

FM Dana Marshall 
APD: Cabe Wilber 
No Adds 

WDST/Poughkeepsie, NY 
PD: Greg Gahine 
M0: Jimmy Butt 

BRUCE HORNSBY 
PINBACK 

JOHN FOGERTY 
TIM BOOTH 

KSOY/Rapid City, SO 
POND: Chad Carlson 

JOHN FOGERTY 
COLLECTIVE SOUL 

KTHX/Reno. NV 
PO'. Rob Brooks 
APO/MO: Dare Henold 

DAMIEN RICE 
BLUE MERLE 
ANI DIFRANCO 

KENZ/Sall Lake City, UT 
OWPD: Bruce Jone 

s M0: Mari Bushman 
roa Adds 

KPRI/San Diego. CA' 
OM. Bob Burch 
PO MD Dona Shaieb 

KFOG/San Francisco. CA 
PD David Benson 
AMMO. Haley Jones 

11,IARC BROUSSARD 

KBAC/Santa Fe, NM 
PD: Ira Gordon . 

ROOMFUL OF BLUES 
ALANA DAVIS 
RACHAEL YAMAGATA 
JIMMY CHAMBERLIN COMPLEX 

KRSH/Santa Rosa. CA' 
OM/PD: Dean BalMri 

8 CHUCK PROPHET 
3 BLUE MERLE 
2 NANCI GRIFFITH liJIMMY BUFFETT 

STEPHEN KELLOGG B THE SIXERS 
ALANA DAVIS 
ASSEMBLY OF DUST 
JOHN FOGERTY 
HOWIE DAY 
PETER SALEM 

OMX Folk Rock/Satellite 
OM: Leanne Flask 
MO. Dare Sloan 
10 HOLLY'NILLIAMS 

a JOHN BUTLER TRIO 
AI ANA DAV:S 

Music Choice Adult Altemalive/Satellile 
PO'. Liz 0poka 

9 TREMOLO 

Sirius Spectrum/Satellite 
PO: Gary Schoenwener 
MD: Jessica Besack 
16 JOHN MELLENCAMP 
11 RILO KILEV 
10 COLLECTIVE SOUL 
10 OZOMATLI 
10 GLEN PHILLIPS 
6 BILLY IDOL 

KEANE 
BEN FOLDS 

MOCEAN WORKER 
CHUCK PROPHET 
IAN BROWN 
ASSEMBLY OF DUST 

XM Cate/Satelilte 
PO: Bill Evans 
MD: Brian Chamberlain 

9 GLEN PHILLIPS 
6 MIKE DOUGHTY 
6 MIKE DOUGHTY 
3 JOHN BUTLER TRIO 
2 BRUCE HORNSBY 
2 U2 
1 ELVIS COSTELLO 
1 BRUCE HORNSBY 

LOU BARLOW 
LOU BARLOW 
BEN FOLDS 
ANDREW BIRD 
ANDREW BIRO 

GM 0 á b Ñ umannGA 
APO: Gene Murrell 

1 RACHAEL YAMAGATA 
1 JOHN BUTLER TRIO 
1 COLLECTIVE SOUL 

KMTTBeattle, WA' 
OWPO: Chris Mays 
APDND. Shawn Slewan 

1 COLLECTIVE SOUL 
1 BEN LEE 

WNCW/Spindale, NC 
DM: Ellen Phrrmann 
PO: Kim Clart 
AMID: Martin Anderson 
10 NANCI GRIFFITH 

5 STEPHANIES ID 

3 VANCE GILBERT 
3 ALEX SCHULTZ 
3 DUHKS 
2 ADRIAN BELEW 
2 MARIANNE FAITHFULL 
2 LEMON JELLY 
2 COALITION 

DAVID STEELE 
MANDO SAEND 
BE G00D TANYAS 
CANTINERO 
AMOS LEE 
CHRISTOPHER WILLIAMS 
RECKLESS KELLY 
JESS KLEIN 
PRECIOUS BRYANT 

WRNX/Springtield. MA 
PO. Tom Davis 
APO Donnie Moorhouse 
MO. Lesa WIEharet 

ï JOHN MAKE P 

PETER SALEM 
ASSEMBLY OF OUST 
ALANA DAVIS 

KCLC/St. Louis. MO 
PD: Rich Reinhard 
MD: Steve Chenowith 
IT BEN FOLDS 

7 TIM BOOTH 
7 ALANA DAVIS 
5 FRAMES 

KFMU/Steamboat Springs, CO 
POND John Johnson 

I SNOW PATROL 
1 JOHN FOGERTY 
1 COLLECTIVE SOUL 
1 ALANA DAVIS 

KTAO/Taos, NM 
DM: Mitch Miller 
PD: Brad Hockmeyer 
MD: Paddy Mac 

8 COLLECTIVE SOUL 
7 JOHN FOGERTY 
6 SNOW PATROL 
6 STEPHEN KELLOGG a THE SIXERS 
6 ALANA DAVIS 
5 TIM BOOTH 

KWMT/Tucson. AZ 
OM/PD. lins Richards 
MO' Blake Rogers 

SNOW PATROL 

WXPK/Westchesler, NY 
PO'. Chris Herrmann 
APO/MO. Rob Opshutr 
ND Adds 

MIN/Wilmington. NC 
PO: Mart Kerle 
MO: Jerry Gerard 

2 RACHAEL YAMAGATA 
2 JOHN FOGERTV 
2 PAUL BRADY 
2 JESS KLEIN 
2 MARK GEARY 

POWERED 
NEDIABASE 

'Monitored Reporters 

67 Total Reporters 

25 Total Monitored 

42 Total Indicator 
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TRIPLE A 

TnuYE 

EC©R {,fi 

Martin Anderson 
MD. WNCW /Spindale. NC 

Music fans in Chapel Hill, NC have 
heard the name Tift Merritt since 1999 
or so, when the Houston native started 
making a name for herself in the alt 
country scene there. When her first 
CD, Bramble Rose, came out in 2002, 
all of us at WNCW /Spindale, NC were 
instantly smitten, and news of her 
charm and talent spread like wildfire 
throughout the Southeast. Now, 
with the release of the eclectic Tam- 

bourine, it's time for the rest of the country to fall in love 
with Merritt's work. The album is a perfect blend of soul- 
ful R &B, belt -it -out rock and country the way you wish it 

was played on Country radio stations these days. This 
is the first record to give Merritt some national exposure. 
With its fine production by George Drakoulias and use 
of choice studio musicians, I doubt Tambourine will dis- 

appoint as the rest of the Triple A and Americana worlds get turned 
on to our not -so -little secret. a Don't ignore Merritt just because coun- 
try may not be your thing. Although her roots lie with the likes of 
Emmylou Harris, Two Dollar Pistols and Thad Cockrell, Tambourine 
is a true genre- bender. I hear a Memphis /Stax influence on this one 
as much as an Austin or Nashville one. This Lost Highway release was 
one of WNCW's top 10 CD picks of 2004. If she keeps this up, Merritt 
will become one of our core artists and one of the most sought -after 
chanteuses in no time. 

You Live, You Learn 
Continued from Page 66 

SS: I am trying to help in any way I can. I got 
on the air not long after my return to share my 
experiences and to motivate KPRI listeners to 
help in any way they can. I have been directing 
them to our station's website, which lists several 
places they can go to help with money and 
goods and in other ways. This gives people a 

choice to support an organization that they feel 

comfortable with. 
Carey and I are also in the process of estab- 

lishing a fund specifically for the people on Koh 
Jum. We are taking it step by step to do it right 
and make sure we can establish a proper chan- 
nel to ensure that the money will actually get to 
those people who were so wonderful to us. 

Carey works at the Paul Ecke Ranch in En- 
cinitas, CA, which is offering its offices as a base 

to help this get going. The company has also 
committed to match whatever money we raise. 

It's important to realize that even $10 goes a long 
way in that part of the world. 

I can't even begin to tell you how lucky I feel 
and how humbled I am by this entire experi- 
ence. Hundreds of thousands of people have 
died or been severely injured, and my girlfriend 
and I came out of it physically unharmed. It will 
certainly affect the way I look at life and the 
world for the rest of my life. 

Once again, out of all of this tragedy and 
fear, I learned something amazing about the 
people of Thailand and people in general that 
I will always carry with me. It has also made 
me more compassionate and sensitive to the 
plight of people all over the world. How that 
will manifest itself in me will only be revealed 

over time. 
These people showed me that even when you 

live in what is essentially poverty, there are 

many ways you can give to others. The spiritu- 
ality and general happiness of the Thai people 
are beyond words. They have a relationship 
with the earth and the universe, as well as with 
each other, that we could all learn from. 

ARTIST: Snow Patrol 

LABEL: A &M /Interscope 
By JOHN SCHOENBERGER /TRIPLE A EDITOR 

h eve it when a project slowly develops and I ultimately becomes a hit at the format, 
and that's certainly the case with Snow 
Patrol's "Run." But, like so many acts, this 
band has had a slow climb to success in the 
States. Snow Patrol formed back in 1994, 

when Gary Lightboy (vocals, guitar) and 
Mark McClelland (bass, keys) met at school 

in Scotland. They were originally a duo, but 
with the addition of drummer John Quinn, 
the core of the band was in place. 

Snow Patrol signed a deal with Jeepster 
Records in 1998 and later that year released 
their debut, Songs for Polar Bears (as an 
aside, the band's original name was Polar 
Bear; they changed it because there was 
another band with that name). In 2001 they 
followed it up with When It's All Over We 

Still Have to Clear Up. By then, the trio was 

touring throughout the U.K. and receiving 
rave reviews from the press. 

During this time Lightboy worked on a 

side project called The Reindeer Section, 
which included such Scottish luminaries as 

Norman Blake of Teenage Fanclub and 
members of Idlewild and Arab Strap. That 
experience influenced Lightboy in ways that 
would only be revealed when Snow Patrol 
entered the studio to record Final Straw 
with producer Garret Lee. By now, guitar- 
ist Nathan Connolly had also joined the 
band. 

With their third outing - this time on 
Polydor in the U.K. and A &M in the U.S. - Snow Patrol have created an album 
that's packed with ringing guitars, interest- 
ing arrangements and a variety of moods all 
neatly tucked into melodic and lyrically in- 

telligent songs. Whereas most of the subject 
matter on the first two albums was about 
relationships, the influence of the Iraqi con- 

flict has come into play this time around. 
"I think it's the first time I've written 

about something other than my own prob- 
lems," says Lightboy. "It was a really scary 
time, and that war impacted the album. 
There's still the theme of relationships on 
there, too, but there's always been that on 
Snow Patrol albums. I never write about the 
nice bits where the relationship starts; it's 
always about when the chaos kicks in at the 
end." 

Unlike many Brit -pop bands, Snow Pa- 
trol pack a little more punch in their music 
and, by doing so, easily distance themselves 
from the pack. With tunes such as the afore- 
mentioned "Run," "Chocolate" (the new 
single), "How to Be Dead" and "Somewhere 
a Clock Is Ticking," it's quite clear that the 
band is forging new musical territory. 

Snow Patrol did a U.S. tour last year, and 
while in the States they did a live perfor- 
mance on The Late Show With David 
Letterman in November. Expect them to be 

back for another round of dates this year. 
Of their newfound fame, Lightboy says, "It's 
flattering to know much is expected of us 
now. We just hadn't thought about obtain- 
ing that level of success, but that's not to say 
that we're not prepared for it, because we 

Poweriold 
The Leaders in Advanced Music Scheduling Software for Windows 98 /ME /NT /2000 /XP 

"Powergold offers us limitless options with scheduling criteria and has integrated with all our other systems seamlessly. 
The reliability, customer service, and support that the folks at Powergold have provided us 

have been exactly what any customer could ask for." 

Dan Turner, Vice President 
S A T E L L I T E 

Programming Services r " R A D I O v 
Call us and we'll make it EASY for you to switch. 

Sales: 1- 800 -870 -0033 o Support: 501- 821 -1123 
Download a free trial version at www.powergold.com 

info @powergold.com 
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AMERICANA TOP 30 ALBUMS 
January 28, 2005 

LAST 
WEEK 

THIS 

WEEK 
THIS WEEK 

ARTIST TITLE L .12E S PLAYS 
/- 

PLAYS 
CUMLATI"E 

PLAYS 

1 1 A. KRAUSS & UNION STATION Lonely Runs Both Ways Roods/ 681 -16 6840 

2 2 WILLIE NELSON It Always Will Be (Lost Highway) 510 -22 707:i 

3 3 KASEY CHAMBERS Wayward Angel (Warner Bros.) 433 40 11431 

5 4 TOM GILL4M Shake My Hand i95North) 405 5 5735 

4 5 BUDDY MILLER Universal United House Of Prayer New West/ 371 40 9061 

6 6 NEKO CASE The Tigers Have Spoken rAntrFpnaph. 359 9 4287 

7 7 RICKY SKAGGS... Brand New Strings (Skaggs Family) 339 16 6312 

8 8 CHARLIE ROBISON Good Times iOualtone/ 330 7 8183 

10 9 STEVE EARLE The Revolution Starts Now IESquared /Arteins% 292 -8 12291 

9 10 JESSE DAYTON Country Soul Brother ,Stags 291 .15 3033 

11 11 TONY JOE WHITE The Heroines (Sanctuary /SRC) 267 -32 5693 

12 12 TIFT MERRITT Tambourine dost Highway( 255 -20 8193 

13 13 STOLL VAUGHAN Hold On Thru Sleep And Dreams (Shadowdog) 220 24 2553 

'Debut) CLAY DUBOSE These Days !Lary River) 211 +98 380 

16 15 DAN HICKS & THE HOT LICKS Selected Shorts (Surldog) 208 -10 2837 

'Debut> RAY WYLIE HUBBARD Delirium Tremolos 'Phdo /Roundea 207 -155 271 

15 17 IRIS DEMENT Lifelines (F /ariela) 195 -40 3349 

17 18 VARIOUS ARTISTS Hard Headed Woman... Bloodshot) 190 13 2482 

20 0 JUNIOR BROWN Down Home Chrome (Telarcl 188 0 7706 

14 20 VARIOUS 4RTISTS Enioy Every Sandwich: The Songs... tArternis) 187 55 4226 

19 21 PETER ROWAN & TONY RICE You Were There For Me (Rounder) 182 -12 4116 

"Debut> ® SONNY LANDRETH Grant Street (Sugar Hill) 182 +39 437 

21 23 SKEETERS Easy For The Takin (Free Bound) 171 .3 1395 

30 JULIE LEE Stillhouse Road (Compadre) 170 +23 2562 

26 ® JASON BOLAND AND THE.. Somewhere In ...(SrrithEntertaimemi 169 +11 2102 

IDebutt) e RECKLESS KELLY Wicked Twisted Road (SugarHdl) 166 -77 296 

18 27 MELONIE CANNON Melonie Cannon (Skaggs family) 159 38 5083 

23 28 JOHN FOGERTY Deja Vu All Over Again) (Geffen) 157 6 2076 

27 TOMMY ALVERSON Heroes & Friends (Smith Entertainment) 156 +2 1143 

22 30 STRAY CATS Rumble In Brixton (Sur/dag) 147 -23 1971 

The Americana Airplay chart represents the reported play of terrestrial radio stations, nationally syndicated 
radio shows, satellite radio and internet stations that have agreed to submit weekly spin counts. 

For more information please visit www.americanamusic.org. 
© 2005 Americana Music Association. 

AMERICANA SPOTLIGHT 
By John Schoenberger 

Artist: Jesse Datton 

Label: Stag 

Jesse Dayton is not as new to the music scene as you might think. Raised in Beaumont. TX, he 

fronted two rockabilly bands in the late '80s and early '90s -The 
Roadkings and The Alamo Jets - that were very popular on the 

club circuit in Texas. He then began a solo career, serving as an 

opening act for such artists as Willie Nelson, Merle Haggard and 

Waylon Jennings. He signed to Justice Records in 1995 and 

released Raisin' Cain. He also contributed a song to the Nelson 

tribute Twisted Willie. In 2000 Dayton started his own Stag label 

and subsequently released three albums. including his latest, 

Country Soul Brother. Dayton has a way of taking a group of 
musical styles - country, rockabilly and a touch of R&B - and 

blending them into a fresh and entertaining style. Check out the 

itle track, "All Because of You," "Ain't Grace Amazing" and an interesting take on The Cars' "Just 
What I Needed. " The Austin American Statesman said it best when it wrote, "Dayton is the possessor 

of a tear -stained voice, a lost -soul sensibility and probably a high degree of familiarity with the kinds 

of places mama warned you about." 

it\ 
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AMERICANA NEWS 
The sixth annual Americana Music Conference will return to the Nashville Convention Center 

Sept. 8-10, with a full schedule of professional panels, presentations and roundtables, a trade show, 

more than 40 daytime and evening showcase performances and many additional attractions. During 

the conference the Americana Honors & Awards ceremony will take place on Friday, Sept. 9, at the 

storied Ryman Auditorium. Awards nominees, guest performers and presenters will be announced 

over the coming months. Registration details and artist showcase submission information for the 

conference will be posted on www.americanamusic.org beginning Feb. 1 ... CMT.com recently ran a 

very interesting article called "10 Women With Something to Say." The female singer- songwriters 

mentioned included Kasey Chambers, Patty Griffin, Lori McKenna, Tift Merritt, Mindy Smith, Allison 

Moorer and Holly Williams ... The Buck Owens Ranch Show has been released on three new DVD 

compilations ... Brothers Johnny and Donnie Van Zant are teaming up to record a country album for 

Sony's Columbia Records Nashville label. The duo- best known as latter -era Lynyrd Skynyrd frontman 

and .38 Special singer -guitarist, respectively - will work on the set with producers Mark Wright and 

Joe Sciafe ... Robert Earl Keen was recently the headline performer at the Great Texas Mosquito 

Festival and Fajita Cookoff in Clute, TX. The Food Network was there to cover the event, and Robert 

ended up as a special guest who opens the episode singing a fajita song he wrote the day before the 

taping. 

MOST ADDED ® 

ARTIST TITLE LABEL (Sr 

RAY WYLIE HUBBARD Delirium Tremolos (Phdo /Rounder) 

RECKLESS KELLY Wicked Twisted Road (Sugar Hill) 

DUHKS The Duhks (Sugar Hill) 

VARIOUS ARTISTS Because Of Winn Dixie ( Nettwerk) 

CLAY DUBOSE These Days (Lary Rived 

ADDS 

23 

21 

16 

13 

11 l 
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CHR/ST/AN 
KEVIN PETERSON 

kpeterson@rodioandrecords.com 

Sanctus Real 
Really Rock! 
Christian Rock's most -played artists in 2004 

fter two No. 1 songs in 2004 and a third song in the top five 
at the end of the year, Sanctus Real started 2005 at No. 3 on 

the R &R Christian Rock chart with "Alone." This week lead 
singer Matt Hammitt talks about his friends in the band, the 
road they've traveled and the ride ahead. 

Sanctus Real comprises Hammitt, guitarist 
Chris Rohman, bassist Steve Goodrum and 
drummer Mark Graalman, but it took a while 
for the lineup to solidify. "In the fall of '96 
Chris and I went to the same high school," 
Hammitt says. "We used to jam together, and 
along the way we had a different band. It was 
actually really cheesy, called Down At 16 be- 
cause we were 16 years old. 

"We weren't really happy with the singer 
we had for that band, and I was playing drums 
at the time, believe it or not. We found our new 
drummer, Mark, through another band. He 
wasn't happy with his situation, and I kind 
of wanted to sing. 

"We want to let kids know 

that we're not too good 

just because we've been 

blessed with a platform to 

sing our music." 

"So we brought Mark in to play drums, and 
I started singing, and that's when we started 
Sanctus Real. We had another buddy of ours 
who also went to high school with Chris and 
me who is no longer in the band but at that 
time played bass. 

"I think December of '96 was our first show. 
It's pretty crazy to think that we've been do- 
ing this for that long. It's gone by really fast." 

Getting Real 

How did the name Sanctus Real come 
about? "Actually, a guitar player who was 
only in the band for a couple of months came 
up with it at the very beginning," says Ham- 
mitt. "He decided that whatever we named 
it, it had to have 'real' on the end of it. 

"We thought it was kind of weird, but he 
said to trust him, it was cool. Mark was look- 
ing through the dictionary to find a word to 
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go with it, looking at everything he could 
think of, and he saw sanctus, which is Latin 
for holy. 

"It's actually pronounced 'song -tool; but 
we went with 'sank -tus' because it sounds 
better to us. The idea of it, the root word, is 

sanctuary or sanctified. It's also a hymn of 
praise that they sing at the end of the Eucha- 
ristic liturgy in Catholic churches. We're not 
Catholic, but we liked the way it sounded 
and that sanctus meant holy, because we be- 
lieve, as a Christian group of guys, that Christ 
makes us holy, and that allows us to be real. 

"The 'real' to us over the years has come to 
mean that we want no affiliation with being 
rock stars. You can have a recognizable face 
or a measure of success, but your attitude de- 
termines whether or not you're a rock star in 

this culture. We just hate that whole idea that 
you would have an arrogance that would 
place you above somebody whom people 
would consider to be an average person. 

"We feel like we're all just average people, 
and we make it a real point to connect with 
our fans in that way. We let kids know that 
we want to associate with them and get to 
know them, and we take time after the show 
to hang out. We want to let them know that 
we're not too good just because we've been 
blessed with a platform to sing our music." 

Mainstream bands, take note! 

Say It Loud 

The first CD Sanctus Real released with 
Sparrow Records was Say It Loud, in 2002, but 
Hammitt remembers some independent re- 
leases before that. "Back in the day, like in '97, 
we did a tape," he says. "It was self- titled. 
Then we went on to do three independent 
CDs. Some of the songs on Say It Loud actual- 
ly came from the independent CDs. It was an 
interesting process, trying to go back and pick 
some of the old songs. 

"It's weird making your first CD compared 
to your second, because your first CD is typi- 
cally kind of a collection of songs that you've 
been doing forever and some new songs. Say 
It Loud was our first national release though." 

I ask Hammitt if there was some symbol- 

ism in that title. "Absolutely," he replies. "A 
little bit on a personal note, we had lost our 
first bass player. He went to high school with 
us and was actually best friends with Chris 
and me. He had some personal struggles and 
was feeling that it was kind of hard to be do- 
ing music with us at that time. 

"He ended up going off to the military, and 
he's actually serving in Iraq right now. This 
was back before we signed with Sparrow, and 
that's when we met Steve, who is our current 
bass player. Even though Steve is great, it is 

really hard to lose your best friend in a band. 
"We went through that, and then Chris had 

dated a girl throughout high school whom he 
was real serious about, and he had hopes for 
the future for them. Things didn't work out. 
It seemed like she was a different person than 
when they first met, and it was a really hard 
time for Chris. He lost two of his best friends. 
in a sense. 

"It was a hard time for all of us. We really 
had a hard time with the band. We knew we 
wanted to keep doing it, but it was a struggle, 
and it took us a while to find a new bass play- 
er. When we wrote 'Say It Loud,' the whole 
idea was that times weren't so good, a lot of 

bad things had happened, but it was time to 

move on and get over it. 

"That's what God wants us to do. He wants 
us to receive the grace that He has for us, re- 

ceive the restoration that He allows us and 
move forward with boldness, in a sense, be- 
cause we have to take steps that are uncom- 
fortable for us to move forward. We really 
have to work at it. So that's what we did. We 

decided to write that song - 'Say it loud/ 
Loud and clear /Forget about /Forget about 
last year' - and move forward." 

Beautiful Day 

Sanctus Real's first No. l song, their version 
of U2's "Beautiful Day," came out last year. 
The song was on In the Name of Love: Artists 
United for Africa, a CD consisting of U2 covers 
by Christian artists. Proceeds from the CD 
went to fight AIDS in Africa. 

Sanctus Real 

"I know that Bono has some friends in the 
Christian-music industry and that he had 
urged them to by to get the Christian com- 
munity involved in some way," Hammitt says. 
"Sparrow headed up the project, and they 
wanted to get us involved because we were 
one of their only rock bands. They thought 
'Beautiful Day' would be a good song for us 
to play. 

"When they came to us with this idea we 
were more than happy to be part of it. We 
wanted to do almost anything we could to 
help out with a good cause, something that's 
really helping people who need it. 

"But we were a little nervous at fast, be- 

cause this song just came out a few years ago, 
and it had a lot of success in the mainstream. 
How could we improve on something that 
already seems perfect to us? We're huge U2 
fans! We did our best to put our thumbprint 
on it and try to keep it virtually the same but 
change it enough that it sounded like Sanctus 
Real. 

"The money from this project sponsored an 
African village in Zambia that had virtually 
nothing and was completely destroyed by 
AIDS. We were honored to have a single on 
that CD, and I hope it really made a difference - I think it did." 

"God wants us to receive 

the grace that He has for 

us, receive the restoration 

that He allows us and 

move forward with 

boldness, because we have 

to take steps that are 

uncomfortable for us to 

move forward." 

Fight The Tide 

The band's second No. 1 song in 2004 
came from their latest CD, Fight the Tide. 

"Everything About You" spent six weeks 
at No. 1 on the R &R Rock Chart, and even 
though it was their second No. 1 song, it 
was nonetheless special to the band. 

"It was really nice to have 'Everything 
About You' go to No. 1," Hammitt says. 
"'Beautiful Day' had gone to No. I on the 
Rock chart, but that was a very bittersweet 
moment for us, because it wasn't our song. 
I think we had hoped that our first time 
around would be our own song. So when 
'Everything About You' went to No. 1, we 
thought that was cool. 

"It even went to No. 1 on the CHR chart 
for three weeks. We weren't expecting that 
at all, because of the nature of the song. 
It's got a little more of a rock edge to it. 
They actually remixed some of the acous- 
tic tracks on it and made it a little more 
accessible for CHR. That version turned 
out to be really cool as well. Everything 
that came from that song really excited 
us." 

With more and more Christian artists 
getting airplay on mainstream radio, will 
Sanctus Real be the next to cross over? 
Hammitt says, "I always tell people that 
we would be happy if we played to a 

Christian audience for the rest of our lives, 
because there are so many kids who call 
themselves Christians who still need en- 
couragement, who are struggling. 

"There are a lot of kids who go to church 
who aren't really even Christians; they just 
come with their friends. We can reach 
those people and show them hope. But, of 
course, we hope that someday the whole 
world will hear our music. There's a huge 
mission out there, and it's what Jesus told 
us to do - to go and tell the world about 
Him - and that's what we want to do." 
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CHRISTIAN AC TOP 30 
January 28, 2005 

LAST T-IS 
NEEK ARTIST TITLE LABELS) 

1 o CASTING CROWNS Voice Of Truth (Beach Street /Reunion /PIG) 

2 © SALVADOR Heaven (Word /Curb /Warner Bros.) 

3 3 CHRIS TOMLIN Indescribable (Sixsteps /Sparrow /EM /CMG) 

4 4 NEWSBOYS Presence (My Heart's Desire) (Sparrow /EMICMG) 

5 0 MERCYME Homesick (/NO /Curb) 

6 0 M )NK & NEAGLE Dancing With The Angels (Flicker) 

8 0 STEVEN CURTIS CHAPMAN Much Of You (Sparrow /EMICMMG) 

7 8 PHILLIPS, CRAIG & DEAN You Are God Alone (MIO) 

12 0 JEREMY CAMP Take You Back (BEC /Tooth & Nail) 

9 0 THIRD DAY You Are Mine (Essential /PIG) 

10 11 BY THE TREE Beautiful One (Fervent) 

11 12 NATALIE GRANT Live For Today (Curb) 

14 ® MARK SCHULTZ He Will Carry Me (Word /Curb /Warner Bros.) 

13 0 BUILDING 429 The Space In Between Us (Word /Curb /Warner Bros.) 

15 15 POINT OF GRACE I Choose You (Word /Curb /Warner Bros.) 

18 0 NEWSONG When God Made You (Reunion /PIG) 

17 17 FFH Still The Cross (Essential /PIG) 

20 0 ANDY CHRISMAN Complete (Upside /SHELTER) 

19 TOBYMAC Gone (Forefront /EMICMG) 

23 BIG DADDY WEAVE & BARLOWGIRL You're Worthy Of My Praise (Fervent) 

25 SELAH All My Praise (Curb) 

22 THIRD DAYISTEVEN CURTIS CHAPMANIMERCYME I See Love (Lost Keyword) 

24 a NICOLE C. MULLEN I Am (Word /Curb /Warner Bros.) 

27 SWITCHFOOT This Is Your Life (Sparrow /EMICMG) 

21 25 BEBO NORMAN Disappear (Essential /PIG) 

26 26 TREE63 King (Inpop) 

29 AVALON I Wanna Be With You (Sparrow /EMICMG) 

30 PAUL COLMAN Gloria (All God's Children) (Inpop) 

28 el CAEDMON'S CALL There's Only One (Holy One) (Essential /FIG/ 

BEBO NORMAN Nothing Without You (Essential /PIG) [Debut> 

T7TAL EEKS ^, -CTA. 
P_AYS PLAYS .1AP' ET.1TI2:S 

1163 +31 15 3810 

988 +15 13 3411 

907 -35 23 3610 

897 -39 19 3410 

891 +4 10 3410 

831 +21 12 3210 

726 +17 10 2910 

690 25 16 2810 

675 +169 4 3317 

635 +39 13 2612 

568 -9 23 2910 

546 -1 13 2510 

518 +47 9 2211 

512 +7 18 2810 

442 -18 16 2610 

404 +11 8 1711 

349 -77 19 2010 

339 +62 7 1611 

338 +12 8 1610 

330 +87 3 2015 

273 +46 3 1412 

268 +1 14 1410 

255 +19 4 1613 

214 +17 3 810 

211 -58 20 1710 

206 -14 15 1210 

205 +32 2 1412 

199 +27 3 1012 

198 +12 3 1111 

196 +68 1 1416 

39 AC reporters. Monitored airolay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 
1/16-1/22. Bullets appear on songs gaining plays or remaining flat from previous wee:. If two songs are tied in total plays. the song with the larger increase in plays is 

placed first. Songs be ow No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 
reporting station. Songs unreported as adds do not count toward overall total statio Is playing a song. Total Aucience equals Average Quarter Hour Persons times 
number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. 

((Di 2005, Arbitron Inc.). © 2005. R &R. Inc. 

NEW & ACTIVE 
CHRIS TOMLIN Holy Is The Lord (Sparrow /EMI CMG) 

Total Plays: 160, Total Stations: 9, Adds: 4 

RACHAEL LAMPA No Other One (Word /Curb /Warner Bros.) 

SHAWN MCDONALD AU Need Is Your Love) (Sparrow /EMICMG) 
Total Plays: 140, Total Stations: 7, Adds: 0 

Total Plays: 184, Total Stations: 9, Adds: 1 
SCOTT KRIPPAYNE Gentle evolution (Spring Hi /Il 

MATTHEW WEST You Know Where To Find Me (Sparrow /EMI CMG) -otal Plays: 131, Total Stations: 8, Adds: 1 

Total Plays: 182, Total Stations: '1, Adds: 1 
AMY GRANT The Water (Wad /Curb /Warner Bros) 

BETHANY DILLON Leal Me On (Sparrow /EMI CMG) 
-otal Plays: 103, Total Stations: 5, Adds: 0 

Total Plays: 180, Total Stations: 1, Adds: 1 
SUPERCHICK Pure (Inpop/ 

SONICFLOOD Your Lov: Goes Or Forever (INC) 
Total Plays: 97, Total Stations: 5, Adds: 2 

Total Plays: 172, Total Stations: 11, Adds: 2 DAY OF FIRE Cornerstone (Essential /PLG7 

Total Plays: 92, Total Stations: 4, Adds: 0 

Songs ranked by -otal plays 

POWERED 
11EUTABASE 

MOST ADDED' 
ARTIST . ADDS 

JEREMY CAMP Take You Back (BEC /Tooth & Nail) 7 

BEBO NORMAN Nothing Without You (Essential /PIG) 6 

BIG DADDY WEAVE & BARLOWGIRL 

You're Worthy Of My Praise 'Fervent) 5 

CHRIS TOMLIN Holy Is The Lord (Sparrow /EMI CMG/ 4 

NICOLE C. MULLEN I Am (Nord /Curb /WarnerBros.) 3 

OVERFLOW Cry On My Shc iIder (Essential/PLG) 3 

MOST 
INCREASED PLAYS 

ARTIST TITLE LABELS, 

TOTAL 

PLAY 
INCREASE 

JEREMY CAMP Take You : -ck (BEC/Tooth & Nail) +169 

BIG DADDY WEAVE & BARLOWGIRL 

You're Worthy Of My Praise fervent) +87 

BEBO NORMAN Nothing Without You (Essential /PIG) +68 

ANDY CHRISMAN Completo (Upside /SHELTER) +62 

MARK SCHULTZ He Will Carry Me (Word,Curb/Warner &ros.) +47 

SELAH All My Praise (Curb) +46 

CHRIS TOMLIN Holy Is The Lord (Sparrow /EM/ CMG) +43 

BETHANY DILLON Lead ME On /Sparrow/at/CMG/ +42 

THIRD DAY You Are Mine (Essential /PLGI +39 

RACHAEL LAMPA No Other One (Ward /Crrb /WarnerBros.) +38 

MOST 
PLAYED RECURRENTS 

ARTIST TITLE LABEL(S) 

TOTAL 

PLAYS 

TREE63 Blessed Be Your Name (Inpop) 536 

JEREMY CAMP Walk By Faith (BEC/Tooth & Nail) 508 

CASTING CROWNS Who An I (Beach Street /Reunion /PIG) 467 

MATTHEW WEST More (Lhiversa / South/EMI CMG) 447 

MERCYME Here With Me IING /Curb/ 421 

BUILDING 429 Glory Oefinrd (Word /Curb.'WarnerBra) 418 

BETHANY DILLON All I Need (Sparrow /EMICMG) 386 

MICHAEL W. SMITH Healing Rain (Reunion /P162 364 

MERCYME I Can Only Imagine (LNG /Curb) 362 

NEWSBOYS He Reigns (Sparrow /EMI CMG) 342 

Station playlisis for all R &R reporters 
are available on the web at 

www.radioandrecords.com. 

Pa wergalel 
The Leaders in Advanced Music Scheduling Software for Windows 98 /ME /NT /2000 /XP 

"Powergold offers us limitless options with scheduling criteria and has integrated with all our other systems seamlessly. 
The reliability, customer service, and support that the folks at Powergold have provided us 

have been exactly what any customer could ask for." 

Dan Turner, Vice President 
Programming Services 

Call us and we'll make it EASY for you to switch. 
Sales: 1- 800 -870 -0033 Support: 501 -821 -1123 

Download a free trial version at www.powergold.com 
info @powergold.com 
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CHR TOP 30 
ARTIST TITLE LABELS 

TOTAL * I - WEEKS ON TOTAL LAST 
PLAYS PLAYS CHART STATIONS WEEK 

SWITCHFOOT This Is Your Life (Sparrow /EMLCMG) 1333 +87 12 

MAT KEARNEY Undeniable (Inpop) 1128 +2 15 

BARLOWGIRL Mirror (Fervent) 1115 +64 12 

JEREMY CAMP Take You Back (BEC/Tooth & Nail) 1095 +95 10 

RELIENT K Be My Escape (Gotee) 970 +28 13 

TOBYMAC Gone (forefront /EM /CMG) 903 48 21 

SKILLET A Little More (Ardent /Laval 868 +120 10 

BUILDING 429 The Space ...(Wad /Curb /Warner Bros.) 757 -12 18 

SANCTUS REAL Things Like You (Sparrow /EMLCMG) 723 +130 6 

NEWSBOYS Presence... (Sparrow /EM /CMG) 710 -3 17 

BIG DISMAL Rainy Day (Lost Keyword) 700 -113 18 

THOUSANDFOOTKRUTCH This IsACall (Tooth &Nail) 687 +60 8 

CASTING CROWNS Voice... (BeachStreet/Reunion/PLG) 679 +15 11 

SUPERCHICK Pure (Inpop) 616 +81 3 

THIRD DAY You Are Mine /EssentiaUPLG) 610 +25 11 

KUTLESS Its Like Me (BEC/Tooth & Nail) 567 +90 6 

DAY OF FIRE Cornerstone (Essential /PLG) 503 178 18 

BDA Maybe You (Creative Trust Workshop) 493 .21 11 

SEVEN PLACES Even When (BEC /Tooth & Nail) 441 +9 5 

MUTE MATH Control ( Tekprompt/Word/Curb/WarnerBros.) 434 68 14 

AFTERS You (Simple /NO) 432 +58 3 

SHAWN MCDONALD All I Need... (Sparrow /EM /CMG) 418 +123 2 

SALVADOR Heaven (Word/Curb/Warner Bros.) 418 61 12 

BY THE TREE Hold You High (Fervent) 417 +81 3 

MATTHEW WEST You Know... (Sparrow /EMLCMG) 394 +102 3 

EXIT EAST All Of This (Fervent) 361 +9 5 

PAUL COLMAN Gloria (All God's Children) (Inpop) 345 -8 4 

JEFF ANDERSON Open My Eyes (Gotee) 286 -44 1 

BETHANY DILLON Lead Me On (Sparrow / EMLCMG) 276 +32 1 

SEVENTH DAY SLUMBER Caroline (BEC) 260 +93 1 

TH 
WEEK 

2911 1 1 

2810 4 © 
2711 2 3 

2910 6 0 
2510 3 ., 

2511 7 6 

2610 12 0 
2210 13 0 
2412 5 9 

2111 8 10 

1910 11 0 
2112 14 ® 
1910 21 ® 
2512 15 0 
2010 9 15 

1911 16 e 
1610 10 17 

1410 26 0 
1310 23 0 
1510 19 20 

1711 22 ® 
1612 18 22 

1310 25 ® 
1613 27 0 
1512 29 ® 
1210 24 0 
1310 (Debut> ® 
1111 28 0 
1211 17 29 

1114 20 30 

30 CHR reporters. Songs ranked by total plays for the airplay week of Sunday 1116 - Saturday 1/22 

2005 Radio & Records. 

NEW & ACTIVE 
GRITS We Don't Play (Gotee) 

Total Plays: 243, Total Stations: 9, Adds: 1 

THIRO_ISTEVEN C. CHAPMANIMERCY_ I See Love Lost Keyword) 

Total Plays 221, Total Stations: 6, Adds: 0 

CHRIS TOMLIN Indescribable (Sixsteps/Sparrow/ EMLCMG) 

Total Plays: 227, Total Stations: 6, Adds: O 

STACIE ORRICO I Could Be Tie One (ForeFiont/EMI CMG) 

Total Plays: 216, Total Stations: 9, Adds: 1 

L 
MERCYME Homesick (IN0 /Curb) 

\Total Plays: 119, Total Stations: 8, Adds: 0 

ROCK TOP 30 
TOTAL 

ARTIST TITLE LABEL(S) PLAYS 
.l- 

PLAYS 
WEEKS ON 

CHART 
TOTAL 

STATIONS 

RELIENT K Be My Escape (Gotee) 413 11 13 3110 

HAWK NELSON Letters To The President (Tooth &NaiI) 353 +24 12 2312 

FLYLEAF Breathe Today (Octane) 345 -9 12 2813 

THOUSAND FOOT KRUTCH This lsA Call (Tooth &Nail) 326 +33 10 2111 

MAT KEARNEY Undeniable (Inpop) 300 37 12 2110 

FALLING UP Escalates (Tooth & Nail) 285 -1 9 2511 

SWITCH FOOT This Is Your Life (Sparrow / EMLCMG) 273 +25 10 2211 

WEDDING Move This City (Rambler) 272 +26 5 2013 

SANCTUS REAL Alone (Sparrow / EMLCMG) 264 29 16 2410 

SEVEN PLACES Even When (BEC /Tooth & Nail) 254 29 11 2010 

RADIAL ANGEL Not Beautiful (Independent) 250 +1 10 2112 

PILLAR Hypnotized (Flicker /virgin /EMI CMG) 245 +1 9 3112 

SUPERCHICK Pure (lnpop) 243 +79 3 1813 

OLIVIA THE BAND Shut It Out (EssentiaUPLG) 233 +10 6 1710 

ROPER Amplify (5 Minute Walk) 219 48 14 2410 

12 STONES Photograph (Wind-up) 192 +1 5 2413 

MUTE MATH Control (Tekprompt/WorreCurb/WamerBros) 191 -59 16 2711 

TOBYMAC Slam (ForeFront/EMICMG) 186 +51 2 2813 

STELLAR KART Spending Time (WordlCurb/WarnerBros.) 173 +26 2 1914 

ADELAIDE Hard To Find (Word Of Mouth) 170 -6 6 1010 

EOWYN Hold Me (Independent) 155 +6 2 1614 

GRAND PRIZE King Of Kings (Apostrophe) 155 -25 13 1911 

GRITS We Don't Play ( Gotee) 152 +15 3 1311 

BARLOWGIRL On My Own (Fervent) 151 +18 2 1912 

EMERY Fractions (Tooth &Nail) 143 +15 7 1312 

KUTLESS Its Like Me (BEC /Tooth & Nail) 139 0 6 1411 

AFTERS You (Simple //NO) 138 +20 1 1412 

EVER STAYS RED Blue (Wrinkle Free) 135 +7 3 1613 

BDA Maybe You (Creative Trust Workshop) 135 -46 10 1512 

FURTHER SEEMS FOREVER Hide Notting (Tooth & Naá1 129 -42 18 1610 

36 Rock reporters. Songs ranked by total plays for the airplay week of Sunday 1/16 - Saturday 1/22 
© 2005 Radio & Records. 

HAWK NELSON Letters To The President (Tooth & Nail) 

Total Plays: 175, Total Stations: 7, Adds: 1 

STORYSIDE:B More To This Life Silent Majority) 

Total Plays: 157, Total Stations: 6, Adds: 1 

FALLING UP Escalates (Tooth & Nail) 

Total Plays: 152, Total Stations: 5, Adds: 1 

RACHAEL LAMPA Outrageous (Ward /Curb /WarnerBros.) 

Total Plays: 126, Total Stations: 7, Adds: 2 

OVERFLOW Cry On My Shoulder (Essential /PLGI 

Total Plays: 124, Total Stations: 7, Adds: 4 

NEW & ACTIVE 
DAY OF FIRE Detainer (EssentiaUPLG) 

Total Plays: 123, Total Stations: 18, Adds: 1 

SPOKEN How Long (Tooth & Nail) 

Total Plays: 123, Total Stations: 6, Adds: 2 

SEVENTH DAY SLUMBER Caroline (BEC) 

Total Plays: 107, Total Stations: 8, Adds: 1 

JEREMY CAMP Take You Back (BEC /Tooth & Nadi 

Total Plays: 101, Total Stations: 5, Adds: 1 

POOR MAN'S RICHES Break Me (Word Of Mouth) 

Total Plays: 91, Total Stations: 7, Adds: 1 

DENISON MARRS Dancing Over Me (Floodgate) 

Total Plays: 90, Total Stations: 5, Adds: 1 

FADED ME Free (Independent) 

Total Plays: 79, Total Stations: 7, Adds: 3 

JEFF ANDERSON Open My Eyes (Gotee) 

Total Plays: 74, Total Stations: 7, Adds: 1 

SONICFL000 This Generation (INC) 

Total Plays: 67, Total Stations: 7, Adds: 3 

MONDAY MORNING Dear You (3.1) 

Total Plays: 59, Total Stations: 11, Adds: 5 

PARAGON 
Creating Listener - Driven Innovation 

Since 1981 

2004 
JACK FM 

(u.s.) 

2002 
JACK FM 

(Canada) 

2000 
Jammin' Oldies 

1981 
"Athens' 

Rock Alternative" 
(Athers, GA) 

1993 
All News 

(first in Canada) 

1997 

Hip Hop 

1987 
Triple A 

1991 
Alternative 

1994 
Modern AC 

1999 
NPR News 

2001 
NPR News 

& Progressive 

2003 
Progressive Talk 

Imagine the Future... 

1987 
Smooth Jazz 

PARAGON 

MEDIA STRATEGIES 

303.922.5600 www.paragonmediastrate9ies.com 
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LAST 
WEEK 

1 

THIS 
WEEK 

O 

INSPO TOP 20 
TOTAL 

ARTIST - -_. PLAYS 

CASTING CROWNS Voice... (Beach Street/Reunion/PLG) 356 

r1- 
PLAYS 

1 

2 0 SELAH All My Praise (Curb) 334 +36 

5 0 MERCYME Homesick ( /ND /Curb) 283 +41 

4 0 PAUL BALOCHE Offering... (Integrity /Vertical) 258 +15 

8 0 STEVEN C. CHAPMAN Much Of You (Sparrow /EM /CMG) 253 +42 

6 6 THIRD DAY You Are Mine (Essentia(/PLG) 238 3 

7 O NEWSBOYS Presence... (Sparrow /EMI CMG) 236 +18 

10 0 MARK SCHULTZ He Will... (Word/Curb/Warner Bros.) 221 +15 

3 9 MICHAEL W. SMITH Healing Rain (Reunion /PLG) 203 43 

9 10 PHILLIPS, CRAIG & DEAN You Are God Alone (/410) 183 27 

12 11 CAEDMON'S CALL There's Only One... (Essentia/ /PLG) 162 7 

11 12 CHRIS TOMLIN Indescribable (SústapsrSpanow /EMICMG) 162 18 

14 ® AMANDA OMARTIAN Worthy Is... (Integrity /Vertical) 160 +19 

17 0 NICOLE C. MULLEN I Am (Word /Curb/WarnerBros.) 138 +21 

15 ® JENNWEBER One Pure... (Creative Trust Workshop) 132 +9 

19 16 BABBIE MASON Jesus is (Spring Hill) 114 -1 

/Debut> WATERMARK Knees To The Earth (Rocketown) 113 +51 

13 18 TODD AGNEW Still Here Waiting (Ardent) 113 34 

Q NEWSONG When God Made You (Reunion/PLC) 108 +24 LDebut 

'Debut> Q C. BILLINGSLEY In Your... (Perpetual Entertainment) 103 +6 

WEEKS ON 

CHART 

TOTAL 
STATIONS 

15 1910 

9 1910 

7 

13 

8 

14 

16 

8 

20 

18 

11 

15 

3 

2 

3 

3 

1 

12 

1 

1 

1711 

1510 

1712 

1410 

1210 

1511 

1210 

1210 

1011 

911 

1310 

1112 

910 

910 

1013 

710 

711 

911 

19 Inspo reporters. Songs ranked by total plays for the airplay week of Sunday 1716 - Saturday 1/22. 
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Rhythmic Specialty Programming 
RANK ARTIST TITLE LABEL(S) 

1 GRITS We Don't Play (Gotee) 

2 LOJIOUE Adrenaline Rush (/I/ectl 

3 SOUL PURPOSE Bounce With Me (BEC /Tooth & Nail) 

4 CROSS MOVEMENT Lord You Are (Cross Movement) 

5 APT.CORE I Am A Temple (Rocketown) 

6 FLYNN fISHARLOCK POEMS Get Up (Nest) 

7 PEACE OF MIND We Gen A Make It (BEC /Tooth & Nail) 

8 RJ HELTON Why Don't We Pray (B Ritel 

9 L.A. SYMPHONY The End Is Now (Gotee) 

10 DJ MAJ DJ Maj Attack (Gotee) 

CHRISTIAN AC TOP 30 INDICATOR 
AS 

WEEK 
TOTAL 

ARTIST -.':... PLAYS 
I- 

PLAYS 
WEEKS ON 

CHART 
TOTAL 

STATIONS 

1 1 CASTING CROWNS Voice... (BeachStreelReumÓn/PLG) 1052 -51 16 3410 

2 © MERCYME Homesick ( /1110 /Curb) 983 +33 11 3410 

3 MONK & NEAGLE Dancing With The Angels (flicker) 888 -4 13 3210 

4 Q THIRD DAY You Are Mine (Essential /PLG) 871 -5 15 3310 

6 © STEVEN C. CHAPMAN Much Of You (Sparrow /EMI CMG) 869 +21 12 3411 

5 E SALVADOR Heaven (Word /CurblWarnerBros.) 848 4 12 3111 

7 7 PHILLIPS, CRAIG & DEAN You Are God Alone (/410) 773 6 19 28/0 

9 E NEWSBOYS Presence... (Sparrow /EM /CMG) 649 -9 19 2410 

13 0 JEREMY CAMP Take You Back (BEC/Tooth &Nail/ 616 +87 4 3013 

11 MARK SCHULTZ He Will... (Ward /Curb /WarnerBros.) 592 +25 11 2311 

10 0 NATALIE GRANT Live For Today (Curb) 580 +11 11 2311 

8 12 CHRIS TOMLIN Indescribable (Srrsteps/Sparrow /EMICMG) 563 -164 22 1910 

12 H POINT OF GRACE I Choose You (Word /Guth /WamerBros) 529 -20 16 2110 

16 ANDY CHRISMAN Complete (Upside /SHELTER) 487 +21 8 1810 

14 15 BUILDING 429 The Space... (Word /Curb /WarnerBros.) 452 76 18 1910 

17 NEWSONG When God Made You (Reunion /P16) 435 +22 12 1711 

18 Q SELAH All My Praise (Curb) 430 +51 6 2012 

20 Q AVALON I Wanna Be With You (Sparrow /EMI CMG) 404 +61 4 1912 

19 Q MATTHEW WEST You Know... (Sparrow / EMICMG) 368 +14 5 1611 

21 NICOLE C. MULLEN I Am (Ward /Curb /Wamer8ros.) 354 +17 8 1610 

23 SONICFL000 Your Love Goes On Forever (/NO) 316 +59 3 1412 

22 22 SHAWN MCDONALD All I Need... (Sparrow / EMICMG) 304 -9 6 1710 

!Debut> BIG DADDY WEAVE... You're Worthy... (fervent) 275 +116 1 1818 

24 BETHANY DILLON Lead Me On (Sparrow / EMICMG) 261 +18 2 1512 

_ Q SCOTT KRIPPAYNE Gentle Revolution (Spring Hill/ 251 +68 2 12(2 

28 TOBYMAC Gone (forefront /EM /CMG/ 221 +21 2 10/3 

25 27 AMY GRANT The Water (Word /Curb/WarnerBros.) 213 -19 13 910 

30 PAUL COLMAN Gloria All God's Children) (Inpop) 210 +16 3 1011 

26 23 TREE63 King (Inpopl 201 -14 14 910 

27 3:7 CAEDMON'S CALL There's Only One... (Essentia/ /PLG) 201 -13 14 910 

37 AC Teporters. Songs ranked by total plays for the airplay week of Sunday 1/16 - Saturday 1/22. 

© 2005 Radio & Records. 

NEW & ACTIVE 
BY THE TREI Hold You High (fervent) 

Total Plays: 192, Total Stations: 12, Adds: 1 

OVERFLOW Cry On My Shoulder (EssentialPLG) 

Total Plays: 130, Total Stations: 11, Adds: 0 

SWITCHFOOT This Is Your Life (Sparrow /EM /CMG) 

Total Plays: 174, Total Stations: 8, Adds: 1 

KUTLESS It's Like Me BEC/Tooth & Nail) 

Total Plays: 156, Total Stations: 9, Adds: 0 

BEBO NORMAN Nothing Without You (EssentratPIG) 

Total Plays: 119, Total Stations: 10, Adds: 4 

DARRELL EVANS You Stole My Heart (Whitaker) 

Total Plays: 143, Total Stations: 6, Adds: 0 

CHRIS RICE Me & Becky (Rocketown) 

Total Plays: 122, Total Stations: 7, Adds: 6 

RACHAEL LAMPA No Other One (Word/Curb /Warner Bros.) 

Total Plays: 121, Total Stations: 10, Adds: 5 

RUSS LEE Sweetest Sound (Vertical Vibe) 

Total Plays: 120, Total Stations: 7, Adds: 0 

JOEL ENGLE Louder Than The Angels (Doxology) 

Total Plays: 105, Total Stations: 7, Adds: 4 

EDUCE YOUR CHANCES,OF AF RELATED STROKE, 

Most atrial fibrillation -related strokes could be prevented with anti -coagulation treatments. 
Yet, up tto two -thirds of AF patients who suffer these strokes 

are not prescribed anti- coagulants o- blood thinner upon hospital discharge. 
National Stroke Association is launching Beat the Odds, a national awareness campaign urging consumers to ask their doctors 

about the risks of AF and the importanc: of treatment. 

Get more information on Beat the Odds at www.stroke.org. For details on atrial fibrillation visit www.afadvisor.org 

National Stroke Association 
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The Changing World 
Of Entravision Radio 
Jeffery Liberman and Néstor Rocha on 

the company's new strategies 

ntravision Radio owns the best -known CHR format in Latin 
radio, Súper Estrella, which is carried on KSSE /Los Ange- 

les with local programming and on the Súper Estrella Network. 
Súper Estrella was the first true pop- driven format when it be- 
gan back in 1997. At that time Los Angeles boasted of being on 
the cutting edge with a format that would play pop and rock 
tunes by artists no one else would touch who are now house- 
hold names at Latin Contemporary (CHR and AC) radio. 

Entravision was also home to the AC Ra- 

dio Romántica Network, Regional Mexican 
Radio Tricolor Network, Oldies La Consenti- 
da Network and Cumbia Oye, but the com- 
pany recently instituted a series of sweeping 
changes, beginning with naming a new Pro- 
gramming VP, Néstor Rocha (a.k.a. Pato). 

Rocha is credited with creating the Súper 
Estrella format on KSSE. He also hosted the 
station's morning show in the early years and 
later became the station's PD, a title he con- 
tinues to hold while overseeing the company's 
programming strategies as VP. 

Verónica Medina, who 
programmed the Súper 
Estrella Network, is no 
longer with the company, 
and Rocha has taken on 
the role of programming 
that network as well. Ra- 

dio Tricolor PD Manuel 
Sepúlveda is also gone, 

Jeffery Libennan and the search for a re- 

placement is on. 
Another change was the disappearance of 

La Consentida Network. Its stations flipped 

"We want to make sure 

that the same quality you 

hear in Los Angeles is in 

the rest of the network." 

Néstor Rocha 

to other formats, including Radiovisa's 
News /Talk format. The Radio Romántica Net- 
work has disappeared as well, with its stations 
also flipping to other formats, particularly 
Súper Estrella. In fact, KBRG /San Francisco- 
San Jose is the only station still carrying the 
Radio Romántica brand. 

Entravision Radio President Jeffery Liber- 
man explains how Radio Romántica survived 
in the Bay Area: "From the big- pichire stand- 
point, going into this year we looked at every 
single one of our markets and whether there 
was a network format we could deliver to 
those markets or, if not, what format needed 

to be delivered there, 
as not all our stations 
are network -fed. 

"In the research we 
saw that in the Bay 
Area, especially with 
the entrance of two 
new competitors in 
the marketplace, our 
AC brand, Radio Ro- 

mántica, was very 
strong. We felt that, in 
light of the competi- 
tion there, the best 
formats for the mar- 
ket would be Radio 
Romántica and our 
Cumbia station on the 
AM to take our piece 
of the market. 

WORTH GOLD Beto Y Sus Canarios have sold over 15,000 

copies of their album 100% Tierra Caliente and recently received a 

gold record from their record company, Disa. 

© Radio & Records 

SHARING THE WEALTH 71/ personality Mario Kreutzberger, a.k.a. Don Francisco (second from I), 

received a gold record for sales in excess of 100,000 units of his debut album, Mi Homenaje A La 

Música Norteña. A percentage of the album's sales go to the nonprofit organization Casa Del Migrante 

in Tijuana, Mexico. 

"It is a changing market, with two new 
competitors in a matter of two or three weeks. 
We know by what we have seen and because 
Radio Romántica has been in the market since 
September 1992 that it is a heritage station 
there. For us to change it in any way would 
have been a mistake." 

What's Next? 

With Rocha now at the helm, what other 
changes is the company 
planning? "One thing we 
want to do is take the 
success we've had in Los 
Angeles to other markets 
and brand our stations," 
Rocha says. 

"We want to make sure 
that the same quality you 
hear in Los Angeles is in Néstor Rocha 
the rest of the network. 
That's the challenge I will be facing: making 
sure that Starbucks is Starbucks, whether it's 
in Los Angeles, Dallas or Barcelona." 

"The important thing is that we have de- 
veloped brands, Súper Estrella and Radio Tri- 

color, and we need to make sure that we de- 
liver on our promise to our listeners in the 
marketplace," says Liberman. "Prior to this 
move we were sort of reinventing the wheel 
twice. We had a very, very successful L.A. ver- 
sion of Súper Estrella, and we were re-creat- 
ing music lists, jocks and everything else for 
our network. 

"I sat with Pato, and he asked me why we 
were doing two music logs and why we didn't 
just use the same style of music on both enti- 
ties and not reinvent the wheel. Just to be clear, 

our jocks and stopsets on the network are a 
bit different from what we are doing in L.A., 

but the flow of music, the sound, and the atti- 
tude between songs are similar." 

It was logical that Rocha's input would 
come in handy. Liberman points out that 
Rocha has not spent one day since the begin- 
ning of 1997 thinking of anything else but 
Súper Estrella, and there was no way Liber- 
man was going to turn away from somebody 
who had lived and breathed the format for 
eight years. 

Pop Vs. Ballads 

Because Rocha has been there since the birth 
of Súper Estrella, he has seen the changes the 
station and industry have gone through. One 
of the most obvious is that the station that once 
took risks with new music that could not be 
heard on other stations now has a slower feel 
and pace and sounds more AC than ever. Is 

that because Súper Estrella has become more 
ballad -driven or because other stations have 
opened up to upbeat music? 

"A lot of it has to do with the fact that the 
industry has developed more ballad artists," 
Rocha says. "But even though our audience 
is 18-34, that doesn't mean it won't like a bal- 
lad as well. That doesn't mean that if there are 
more ballads, a 12 -, 18- or 20- year -old won't 
listen. 

"When we launched the station it was the 
first CHR in the country. We are going to play 
the biggest hits. There may be times when 
there are more ballads and other times when 
there is more upbeat music, so we try to keep 
a steady flow so the station has its own image 
and style." 

Looking at R &R's Contemporary chart, at 
the top are people like Juanes and Paulina 
Rubio, which means more stations are follow- 
ing Súper Estrella's example and leaning more 
CHR. "I'm happy that a format that I helped 

"We know by what we have 

seen and because Radio 

Romántica has been fin 

the Bay Areal since Sep- 

tember 1992 that it is a 

heritage station there. For 

us to change it in any way 

would have been a 

mistake." 

Jeffery Liberman 

develop here at Entravision is working in the 
rest of the country," Rocha says. "If there are 
more pop stations adding the music we play, 
that means we'll grow more." 

"From another standpoint, the artists will 
look at that and develop music around the 
format," Liberman says. "More artists will 
decide to record versions of their songs for 
CHR stations. 

"A good example of this are two Regional 
Mexican artists, Pepe Aguilar and Alejandro 

Continued on Page 76 
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The Changing World.... 
Continued from Page 75 

Fernández, who have sort of stepped away 
from their traditional mariachi music and 
moved toward pop. That was a big move 
by those two gentlemen, and we are going 
to see more of that as time goes on." 

With expansion comes competition, which 
means there are more stations targeting the 
same young demo that Súper Estrella targets. 
Clear Channel's "Hurban" /CHR format on 
KLOL /Houston, for example, aims not only 
at a young demo, but also a bilingual one, 
an audience that could have been listening 
not only to English- language radio, but also 
to a CHR station like Súper Estrella. 

This doesn't seem to bother Rocha, who 
says that all stations, regardless of format 
or language, are his competition, because 
they all share the same audience. 

"Any station that comes into the market 
is our competition," he says. "A person who 
likes listening to Regional Mexican may all 
of a sudden want to listen to an Oldies sta- 
tion. What we need to know is who our di- 
rect competitors are so we can focus more 
on those stations to try to create a defense 
strategy." 

Between The Music 

Speaking of competition, not only is the 
music important in the ratings game, but also 
what comes between the songs. In the case of 
a CHR station whose music caters to a young- 
er audience, the station's sound has to follow 
that lead. 

Súper Estrella's DJs are all young, hip- 

sounding people who give the station a 
younger feel. They also have interesting jobs 
on the side, like KSSE morning show co- 
host Serralde, who is also a recording artist 
and currently has a self -titled album out on 
Universal Music Latino. 

"As far as programming, that is one of the 
most important things - to have the right 
people between the music," says Rocha. 

"You need on -air talent who live the life- 

"Other stations may play 

Maná, but we play next to 

them onstage. We're not a 

station that claims to be 

hip because we play their 

songs, we actually hang 

out with the guys, and they 

want to do stuff with us." 
Nestor Rocha 

style of the station, whether it's Regional 
Mexican, Recuerdo or whatever the format 
is," Liberman says. "Serralde, in particular, 
was a radio junkie. We gave him his first op- 
portunity in 1997 or '98 as part of the morn- 
ing show. 

"He always had a desire to sing, and I 

IN HONOR OF To commemorate the 20th birthday of artist Aden Chalino Sánchez, who passed 

away last year, Ga /pin Motors created 20 limited-edition 2005 Lincoln Navigators. Chalino's sister, 

Sintia (I), and mother, Maricela, are seen here in one of the vehicles. 

COLOMBIA ROCKS Rock was the theme at Colombia's Rock Al Parque fest, where Andrea 

Echeverri (I) was one of the many performers. She's seen here with Café Tacuba's lead singer, who 

changes his name with every record. Guess what it is now. 
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MiLLON *`*' n1SCOS VENDIDOS 

WORTH A MILLION Vale Music awarded David Bisbal a diamond record for selling over a 

million records in his native Spain. Bisbal (r) is seen here with label President Ricardo Campoy 

GIRL POWER Seen here (l -r) are Betzaida aad Yolanda Pérez, who are both having great success 

with their albums. They recently joined Renán Almendárez Coello at the El Cucuy Foundation gala in 

Beverly Hills. 

think it is the obligation of a company, if you 
want to have loyal employees, to allow peo- 
ple to achieve their dreams. About three 
years ago Serralde released a CD on Holly- 
wood Records. It was his tie with our radio 
station and one of our key artists, Maná, 
that got him his next break, which was 
working with Sergio [Maná's guitar play- 
er] to develop the album that is out now." 

Serralde's putting records out also fits 
right in with the company's strategy of hav- 
ing the air personalities live the lifestyle of 
the listeners. "Other stations may play 
Maná, but we play next to them onstage," 
says Rocha. "We are recording music with 
them, and that's part of the lifestyle. We're 
not a station that claims to be hip because 
we play their songs, we actually hang out 
with the guys, and they want to do stuff 
with us." 

Rocha says that he sees his jocks as per- 
sonalities, not just DJs. "Serralde is our rock 
star in the morning show," he says. "It's like 
on American Idol - people support local tal- 
ent, and that's part of what we want to do 
on the rest of the network. We want to take 
advantage of the connections and talent we 
have to start building their personalities and 
grow them even more." 

Reventón Time 

Another thing Súper Estrella has created 
and branded is its massive yearly concert 
in Los Angeles, Reventón Súper Estrella. 

Rocha wanted his biggest station event to 
be different from those of other stations, 
which typically take place around Mexican 
holidays like Cinco De Mayo or Mexican In- 
dependence Day, so he decided to stage 
Reventón Súper Estrella in the summer. The 
event has grown every year, and the chal- 
lenge is to keep making it bigger. 

"It's hard to take an event that now 
runs from 4pm until past 11pm and 
make it any bigger," Liberman says. "In 
2004 we brought in nine proven artists. 
I know that Pato is working diligently 
on getting the lineup for this year, and 
I don't see this year's show being any 
different from those in years past." 

Rocha is also working on bringing 
that Reventón vibe to other markets 
where the company has Súper Estrella 
stations, although on a smaller scale. 
"We're concentrating on Phoenix and 
Dallas in particular as we look at 
launching mini versions with three or 
four artists rather than nine," Liberman 
says. 

"We did one last year in Dallas. It was 
called Parranda and had Aleks Syntek, 
Serralde and Akwid performing. It was 
quite an amazing night. We did it as a 
listener party, where we gave our listen- 
ers a free concert. It's really important 
that you never neglect your listeners 
and that you give back to them, because 
they give to us every day." 

® Radio & Records 

www.americanradiohistory.com

www.americanradiohistory.com


REGIONAL MEX /CAN TOP 30 
January 28, 2005 

WEEK iTA ARTIST TITLE IABEL(S) 

1 o LOS TUCANES DE TIJUANA El Virus Del Amor (Universa /) 

2 © K PAZ DE LA SIERRA Volveré ( Univision) 

5 0 INTOCABLE Aire (EMILatin) 

19 0 CONJUNTO PRIMAVERA Hoy Como Ayer (fonnvisa) 

3 5 GRUPO MONTEZ DE DURANGO Quiero Saber De Ti (DisaJ 

4 6 BETO Y SUS CANARIOS Está Llorando Mi Corazón (Edimonsa) 

6 7 KUMBIA KINGS Fuego (EMILatin) 

7 8 PALOMO Mi Tristeza (DisaJ 

11 o BANDA EL RECODO Ya Soy Feliz IFonovisa) 

12 0 LALO MORA Si Me Vas A Dejar (Edimonsa) 

8 11 LOS RIELEROS DEL NORTE Tu Nuevo Cariñito ( Fonovisa) 

9 12 PESADO Ojalá Que Te Mueras (Warner ML.) 

20 e BRONCO "EL GIGANTE DE AMERICA" Señor Mesero (fonovisaJ 

17 0 DIANA REYES Rosas (Universal) 

14 0 PESADO Te Apuesto Lo Que Quieras (Warner ML.) 

10 16 ISABELA A Manos Llenas (Disa) 

30 e LOS HURACANES DEL NORTE Tú Ponte En Mi Lugar ( Univision) 

15 18 LUPILLO RIVERA Renunciación ( Univision) 

18 19 GRUPO BRYNDIS La Ultima Canción (Bisa) 

22 ANA BARBARA Loca (fonovisaJ 

21 LOS TEMERARIOS Sombras (fonovisaJ 

16 22 LOS TIGRES DEL NORTE La Manzanita (Fonovrsa) 

13 23 INTOCABLE Invisible (EM/Latin) 

23 24 MARCO ANTONIO SOLIS Mi Mayor Sacrificio (fonovisaJ 

/Debut ® CUISILLOS Adicto (Balboa) 

27 YOLANDA PEREZ La Reina Del Mall (Fono visa) 

28 ® DUELO Bienvenido Al Amor ( Univision) 

ED BETO Y SUS CANARIOS A Usted (Visa) 

25 29 JOSE MANUEL FIGUEROA Regalo A Mi Medida (Universa /) 

30 GRUPO INNOVACION Mañana Que Ya No Esté (fonovisaJ 

foebut> 

!Debut> 

TOTAL 
PLAYS 

1428 

1073 

977 

962 

934 

875 

788 

702 

667 

625 

615 

593 

591 

580 

567 

560 

54B 

526 

523 

522 

501 

450 

450 

422 

409 

404 

395 

384 

384 

346 

PLAYS 

+82 

+44 

+119 

+461 

-55 

112 

-37 

-33 

+51 

+45 

-63 

-77 

+98 

+49 

+14 

61 

+185 

11 

-4 

33 

+9 

85 

-115 

-47 

+328 

+17 

+11 

+152 

-13 

.11 

WEEKS ON 
CHART 

`07AL: A" ,> 

9 610 

15 2010 

2 410 

2 211 

12 510 

15 2910 

15 1710 

9 510 

7 210 

6 910 

15 1710 

16 2710 

2 410 

10 310 

4 310 

14 1110 

2 110 

4 210 

8 510 

9 310 

13 210 

14 410 

10 710 

12 510 

1 010 

2 311 

2 510 

1 210 

5 310 

1 210 

48 Regional Mexican reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the 
airplay week of 1/16-1/22. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase 
in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R 
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest 
week -to -week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned 
an AOH lumber. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitran Inc.). © 2005, R &R, Inc. 

MOST 
PLAYED RECURRENTS 

ARTIST TITLE LABEL(S) 

PATRULLA 81 No Aprendí A Olvidar ( Bisai 

LOS HOROSCOPOS DE DURANGO Oos Locos (Bisa) 

GRUPO MONTEZ DE DURANGO Lástima Es MI Muler (Disa) 

BANDA EL RECODO Delante De Mi (FonovisaJ 

TOTAL 
Purs 

409 

402 

350 

339 

TOTAL 

ARTIST TITLE LABEL(S) PLAYS 

PALOMO Baraja De Oro (Disc) 

LOS HURACANES DEL NORTE Te Perdoné Una Vez ( Univision) 

PATRULLA 81 Cómo Pude Enamorarme De Ti (DisaJ 

PALOMO Miedo Visa) 

K -PAZ DE LA SIERRA Imposible Olvidarte (Edimonsa) 

KUMBIA KINGS Sabes A Chocolate (EM /Latin) 

264 

264 

255 

243 

195 

191 

POWERED/3z 
1,((,\\ i1 F If l:i li7LeE 

MOST ADDED" 
ARTIST TITLE LARELISi 

No Adds This Week. 

MOST 
INCREASED PLAYS 

ARTIS 

ADDS 

TOTAL 
PLAY 

INCREASE 

CONJUNTO PRIMAVERA Hoy Como Ayer (Fonovlsa) +461 

CUISILLOS Adicto (Balboa) +328 

LOS HURACANES DEL NORTE Tú Ponte En Mi Lugar (Univision) +185 

JENNIFER PEÑA Si Yo Me Vuelvo A Enamorar ( Univision) +169 

BETO Y SUS CANARIOS A Usted (Din) +152 

VICENTE FERNANDEZ No Creo Que Tú (SonyBMG) +124 

INTOCABLE Aire I:M /Latnp +119 

ADAN CHALINO SANCHEZ Amor Del Alma ( Univision) +114 

BRONCO "EL GIGANTE OE AMERICA" Señor Mesero (fonovisaJ +98 

ORO NORTEÑO Lobo Domesticado (fonovisaJ +84 

NEW & ACTIVE 

LOS ANGELES DE GNARLY Yo No Te Voy A Olvidar (fonovisaJ 

Total Plays: 224, Total Stations: 6, Adds: O 

COYOTE Y SU BANDA... Piquetes De Hormiga (EM /Latin) 
Total Plays: 106 Total Stations: 10, Adds: 0 

GRACIELA BELTRAN Corazón Encadenado (Uniwsion) 

Total Plays: 100, Total Stations: 8, Adds: 0 

Songs ranked by total plays 

Station playlists for all R &R 

reporters are available on the web 
at www.radioandrecords.com. 

Can you imagine... 
a world without children? 

At St. Jude Children's Research Hospital, we can't. 
That's why we are working every day to find cures for life -threatening 

diseases that strike children everywhere. Diseases like cancer, 

pediatric AIDS, and sickle cell. And we won't stop until every child 

is cured, and every disease is defeated. 

Because we can't imagine a world 
without children... can you? 

Call 1- 800 -996 -4100 or log onto www.stjude.org 

to learn how you can help. 

St. Jude Children's 
Research Hospital 

üfAC Non.. T.on., IcceLrt 
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CONTEMPORARY TOP 30 

1 
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28 e 
22 r2) 

17 25 

25 ri'! 
26 

24 28 

¡Debut> 

¡Debut> el 

January 28, 2005 

ARTIST L45ELiS, 
TOTAL 
PLAYS 

I - 
PLAYS 

WEEKS ON 

CHART 

TOTAL STATIONSI 
ADDS 

JUANES lada Valgo Sin Tu Amor (Universal) 759 -92 16 2210 

PAULINA RUBIO Dame Otro Tequila (Universal) 682 .46 13 710 

JUANES Volverte A Ver (Universal) 678 +153 5 210 

ALEJANDRO FERNANDEZ Me Dediqué A Perderte (Sony BMG) 658 -19 16 1710 

CRISTIAN Te Buscaría (SonyBMG) 625 -36 8 210 

OBIE BERMUDEZ Todo El AFo (EMILatin) 609 -19 12 410 

ALEKS SYNTEK fIANA TORROJA Duele El Amor (EM /Latini 591 -33 16 1710 

JULIETA VENEGAS Algo Está Cambiando (SonyBMG) 477 +125 6 010 

LA 5A. ESTACION El Sol No Regresa (Sony 8MG) 460 +72 8 511 

JULIETA VENEGAS Lento (SonyBMG) 425 -29 16 1310 

DAVID BISBAL Esta Ausencia (Universal) 423 +2 8 310 

MARCO ANTONIO SOLIS Mi Mayor Sacrificio (Fonovisa) 419 .9 13 410 

KALIMBA Tocando Fondo (SonyBMG) 408 +31 4 110 

LAURA PAUSINI Escucha Atento (WarnerML.) 408 -16 14 810 

PEPE AGUILAR Miedo (Sony BMG) 398 52 16 1610 

LUIS MIGUEL Que Seas Feliz (Warner ML.) 333 -21 14 210 

ALEJANDRO SANZ Tú No Tienes Alma (Warner ML.) 314 +31 4 110 

FEY La Fuerza Del Destino (EMILatin) 301 0 4 110 

PEPE AGUILAR El Autobús (Sony BMG) 290 +105 2 2/1 

ALEXANDRE PIRES Cosa Del Destino (Sony BMG) 287 -28 9 110 

GLORIA TREVI En Medio De La Tempestad (SonyBMG) 282 -43 12 310 

N.O.R.E. fININA SKY & DADDY YANKEE Oye Mi Canto (Rcc- A- Fella /IDJMG) 275 +44 4 210 

HA'ASH Te Quedaste (Sony BMG) 274 +66 2 211 

CARLOS VIVES Voy A Olvidarme De Mi (EMI Latin) 272 +32 5 110 

ENANITOS VERDES Tu Cárcel (Universal) 262 72 10 610 

MOENIA Ni Tú Ni Nadie (Sony BMG) 227 +8 2 010 

LA LEY Mírate (Warner ML.) 219 +3 4 210 

SIN BANDERA De Viaje (SonyBMG) 215 -13 11 310 

REYLI BARBA Amor Del Bueno (Sony BMG) 203 +80 1 210 

JUAN LUIS GUERRA Para Ti (Vene Music/Universal) 201 +23 1 210 

30 Spanish Contemporary reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the 

airplay week of 1/16 -1/22. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase 
in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on tie chart. Most Added is the total number of new adds officially reported to R &R 

by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest 
week -to -week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned 

an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitran Inc.). © 2005. R &R. Inc. 

NEW & ACTIVE 

DADDY YANKEE Gasolina (V/ Music/ 

Total Plays: 195, Total Stations: 3, Adds: 0 

DIEGO TORRES Déjame Estar (Sony BMW 

Total Plays: 106, Total Stations: 4, Adds: 0 

DON OMAR Pobre Diabla (V /Music) 
Total Plays: 66, Total Stations: 3, Adds: 0 

JD NATASHA Lágrimas (EMI Latin) 

Total Plays: 56, Total Stations: 4, Adds: 0 

Songs ranked by total plays 

POWERED 
MEDIABASE 

MOST ADDED' 
ARTIST." - -. .. 

MDO Otra Vez ,Ole Music, 

MOST 
INCREASED PLAYS 

ADDS 

2 

ARTIST - ._ 

TOTAL 
PLAY 

INCREASE 

JUANES Volverte A Ver (Universal) +153 

JULIETA VENEGAS Algo Está Cambiando (Sony BMG) +125 

PEPE AGUILAR El Autobús (Sony BMG) +105 

DANIELA PEDALI Quisiera (Avalan /SonyBMG) +94 

REYLI BARBA Amor Del Bueno (Sony BMG) +80 

LA 5A. ESTACION El Sol No Regresa (Sony BMG) +72 

CONJUNTO PRIMAVERA Hoy Como Ayer (Fonovisa) +70 

HAASH Te Quedaste (Sony BMGI -66 
ELVIS CRESPO Pan Comiú (Ole Musici +57 

VICENTE FERNANDEZ No Creo Que Tú (Sony BMG) -55 

MOST 
PLAYED RECURRENTS 

ARTIST _ . .. 

TOTAL 

PLAYS 

LA OREJA DE VAN GOGH Rosas (Sony BMG) 396 

FRANCO DE VITA f /SIN BANDERA Si La Ves (Sony BMG) 333 

KALIMBA No Me Quiero Enamorar (Sony BMG) 317 

CHAYANNE Cuidarte El Alma (Sony BMG) 300 

JULIETA VENEGAS Andar Conmigo (Sony BMGI 282 

REYLI BARBA Desde Que Llegaste (Sony BMG) 276 

SIN BANDERA Que Lloro (Sony BMG) 267 

FRANCO DE VITA Tú De Qué Vas (Sony BMG) 255 

OBIE BERMUDEZ Antes (EM /Latin) 248 

MANA Mariposa Traicionera (WarnerML.) 231 

Station playlists for all R &R 

reporters are available on the web 
at www.radioandrecords.com. 

WA N i N G. 
Our prices are so low 

some might say they are 

i N DECE N T! 

300 
T- Shirts 
$295 

1000 
T- shirts 
$255 

500 
T- Shirts 
$2 75 

1500 
T- Shirts 

$235 
White T- shirts 

Heavy 100% Cotton 
Printed up to 4 Colors on 1 Side 

No Setup Charges! 
No Art Charges! 

Free Catalog 
CALL NOW! 

1.1300.34 -EMKAY 
631 -777 -3175 

FAX: 631 -777 -3168 

www.emkaydesigns.com 
info@emkaydesigns.com 
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ii 

:IfirGoíngaxAcids 
CONTEMPORARY 

MIGUEL BOSE Ellla Dijo No (Warner ML.) 
SORAYA Llévame (EM /Latin) 

DAVID DEMARIA Precisamente Ahora (Warner M.L.) 

REGIONAL MEXICAN 

EL CUERO Y SU BANDA CENTENARIO Te Vi Con El (A.R.C.) 

JULIO PRECIADO Lo Mejor Fue Perderte (SonyBMG) 

LA SINFONIA Abrázame Muy Fuerte (Sony 8MG) 

TROPICAL 

BANDA GORDA Traigo Fuego (MP) 

KULEBRA La Chlflera (MP) 

PEDRO JESUS Ella No Sabe (MP) 

TITO GOMEZ Hay Un Corazón (MP) 

TITO ROJAS Quiero (MP) 

ROCK /ALTERNATIVE 

No Going for Adds for this Week 

LATIN FORMATS 
January 28, 2005 

l 

TROPICAL TOP 25 

ARTIST 

1 MARC ANTHONY Se Esfuma Tu Amor (SonyBMG) 205 

2 JUAN LUIS GUERRA Para Ti (VeneMusic/Universal) 177 

3 MONCHY & ALEXANDRA Perdidos (J &N) 165 

4 EL GRAN COMBO DE PUERTO RICO El Matrimonio (SonyBMG) 131 

5 GILBERTO SANTA ROSA Piedras Y Flores (SonyBMG) 125 

6 TITO NIEVES RA INDIA Ya No Queda Nada (561 Entertainment) 115 

7 OBIE BERMUDEZ Todo El Año (EMlLatin) 114 

8 DOMENICMARTE Ven Tú (J &N) 88 

9 JUAN LUIS GUERRA as Avispas Nene Music/Universal) 88 

10 TONO ROSARIO Resistiré (Universal) 84 

11 DADDY YANKEE Lo Que Pasó, Pasó (VIMusic) 84 

12 OSCAR D'LEON Enamoraito (SonyBMG) 79 

13 ENRIQUE FELIX Galletitas De Avena (Mayimba Productions) 72 

14 CRISTIAN Te Buscaría (SonyBMG) 70 

15 JULIO VOLTIO Julito Maraña (SonyBMG) 68 

16 CARLOS VIVES Voy A Olvidarme De Mí (EM /Latin) 64 

17 EL PUEBLO Shorty Ven Conmigo (DAM Productions) 63 

18 KINITO MENDEZ Hony TO Si Jony (J &N) 63 

19 ELVIS CRESPO Pan Comió (0 %Music) 62 

20 LA GRAN BANDA Cartas Del Verano (DAM Productions) 59 

21 JUANES Volverte A Ver (Universal) 57 

22 IVY QUEEN Dile (Perfect Image) 56 

23 ALEJANDRO SANZ Tú No Tienes Alma (WarnerML.) 53 

24 TITO NIEVES Fabricando Fantasias (S67 Entertainment) 50 

25 FRANK REYES Quién Eres Tú (J &N/ 48 

Data is complied from the airplay week of 1/16/05 -1/22/05, 
and based on a point system. 
© 2005 Radio & Records. 

© Radio & Records 

TW ARTIST Title sr, s 

ROCK/ALTERNATIVE 

1 MOLOTOV Amateur (Universal) 

2 LUCYBELL Hoy Soñé (Warner M.L.) 

3 VOLUMEN CERO Autos (Warner ML.) 

4 ELY GUERRA Ojos Claros, Labios Rosas (Higher Octave) 

5 LIQUITS Chido (Surco) 

6 VICENTICO Los Caminos De La Vida (SonyBMG) 

7 JULIETA VENEGAS Algo Está Cambiando (Sony BMG) 

8 LA LEY Mirate (Warner M.L.) 

9 STOIC FRAME Demonios Del Asfalto (E /Comandante) 

10 RABANES & DON OMAR Rockton (SonyBMG) 

11 JUANES Nada Valgo Sin Tu Amor (Universal) 

12 ZOE Solo (SonyBMG) 

13 PANTEON ROCOCO La Ciudad De La Esperanza (Delanuca /OLN) 

14 ENJAMBRE Biografía (Oso) 

15 TOMMY TORRES De Rodillas (Ole Music) 

Songs ranked by total number of points. 12 Rock/Alternative reporters. 

RECORD POOL 
TW ARTIST Tale.:e 

1 BANDA GORDA Trago Fuego (MP) 

2 EDDIE SANTIAGO Loco Por Tu Amor (MP) 

3 EL GRAN COMBO DE PUERTO RICO El Matrimonio (SonyBMG) 

4 OBIE BERMUDEZ Todo El Año (EMlLatin) 

5 TONO ROSARIO Resistiré (Universal) 

6 DOMINGO QUIÑONES El Más Buscado (Universal) 

7 PAULINA RUBIO Dame Otro Tequila (Universal) 

8 KINITO MENDEZ Hony Tú Si Jony (J &N) 

9 GILBERTO SANTA ROSA Piedras Y Flores (SonyBMG) 

10 TITO ROJAS Quiero (MP) 

11 ILEGALES Como Tú (Perfect Image) 

12 GUANÁBANAS Pa' Mis Mujeres Del Mundo (Cutting) 

13 FULANITO Gozando Viviré (Cuffing) 

14 MONCHY & ALEXANDRA Perdidos (J &N) 

15 JULIO VOLTIO Julito Maraña (SonyBMG) 

Songs ranked by total number of points. 22 Record Pool reporters. 

i Qué Pasa Radio! 
On the Regional Mexican chart, Tucanes De Tijuana stay strong at 
No. 1 with "Virus del Amor," while K -Paz De La Sierra hold on to the 
No. 2 position with "Volveré." And Intocable move up to No. 3 with 
"Aire," while Conjunto Primavera take a huge jump from No. 19 to 
No. 4 with "Hoy Como Ayer." Making its debut on the chart this week 
are Cuisillos' "Adicto," at No. 25; Beto Y Sus Canarios' "A Usted," at 
No. 28; and Grupo Innovación's "Mañana Que Ya No Esté," which 
enters the chart at No. 30. 

Surprise, surprise - Juanes now holds the No. 1 and No. 3 
positions on the Contemporary chart with "Nada Valgo Sin Tu Amor" 
and "Volverte a Ver," respectively. That gives Universal Music Latino 
the top three songs on the chart, as Paulina Rubio holds on to No. 2 
with "Dame Otro Tequila." Reyli Barba enters the chart at No. 29 
with "Amor del Bueno" from the album En la Luna, while Juan Luis 
Guerra also makes his debut, at No. 30, with "Para Ti" 

Remember that you are responsible for the hits, the debuts and 
the drops. So don't forget to report your adds. The deadline is 
Tuesday at noon PT. 
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OPPORTUN /TIES 

REGIONAL 
ACCOUNT EXECUTIVE 

Hit the Jackpot! Join 
American Media & Spe- 

cial Promotions as an AE, 

selling million dollar pro- 
motions around the 
country to radio and TV 

stations, casinos, and 
corporate accounts. Prior 

experience with phone 
sales, writing proposals, 
developing new business 

and exceeding goals a 

must. NE ATL office. Base 

plus commission. Email 

cover letter & resume to: 

amsphr @ahno.net EOE 

WEST 

POSITIONS SOUGHT 

EAST 

AFTERNOON -DRIVE 
ANNOUNCER 

Looking for a place where your 
life and talent has purpose and 
meaning? Family Life Network 
is looking for creative, outgoing, 
afternoon -drive announcer 
who is passionate for serving 
Jesus Christ. FLN adheres to high 
standards of professionalism and 
integrity. Join an effective team 
who impact lives with the 
message of hope! FLN reaches 
significant amounts of NY /PA. 

Substantial experience neces- 
sary; competitive salary and 
benefits; call Rick Snavely at 1- 

800- 927 -9083. www.fln.org. 
EOE. 

AC Production/Imaging 
Wizard needed imme- 
diately! Best stuff to: 
Michael Waite, VP/ 
Operations, WJBR- 
FM, 812 Philadelphia 
Pike, Wilmington, DE 
19809. EOE (1/28) 

ROCK 

Imaging Director 

Two years minimum experience 

as radio Creative or Production 

Director. Ability to do on air fill - 

ins and station remotes a plus. 

Knowledge of digital editing 
programs necessary. Write and 

produce amazing imaging and 

special features as needed. 

Come win in Pittsburgh. Please 

send CD demo and resume to 

Ramie Zomisky c/o Infinity 
Broadcasting, 651 Holiday 
Drive, Pittsburgh, PA 15220. 

EEO. 

PROMOTIONS 
DIRECTOR 

Jefferson Pilot Communica- 
tions Company of Colorado 
has an immediate opening for 
a Promotions Director for 
Sports Radio powerhouse 
KKFN -950 The Fan. Do you 
have what it takes to keep up 
with Denver s Sports Leader in 

one of Americas top sports 
markets? If you're looking to 
work for a great company and 
have at least 3 years sports ra- 
dio promotions experience this 
may be the opportunity for you! 
Great opportunity for profes- 
sional growth and upward 
mobility. Interested parties 
please rush resume c/o 
Promotions Director Position - 
KKFN Radio, Jefferson -Pilot 
Communications Company, 
1095 S. Monaco Pkwy, Denver, 
CO 80224 or e -mail resume 
to promojob @fan950.com 
(No Phone Calls Please) 
Jefferson Pilot is an Equal 
Opportunity Employer. 

WEST 

KSON -FM 97.3 & 92.1, San 
Diego's Premier Country Station 
is looking to fill a Music Director 

position. 
Candidate must have a minimum 
5+ years experience On -Air. 
Selector and Music Scheduling 
experience preferred. 
Candidate must be detail -ori- 
ented and proficient with various 
types of computer automation 
equipment. 
JPC is an EOE. 

Please send resume to: 
Jefferson Pilot Communications 

Attn. Human Resources /MD 
1615 Murray Canyon Rd. Ste 710 

San Diego, CA. 92108 

Fax (619)543 -1353 

For a good show call! SHARPE DUNAWAY 
seeks full time air. Check me out at: 
www .sharpedunaway.com/audio.html. (1/28) 

PD's, seeking experienced, versatile 
broadcaster? Sports /News/Production, I'm 
it! Hard working /willing to do what it takes. 
JOHN LEWTER: (580) 775 -3774 
abcjohnlewter ©yahoo.com. (1/28) 

Not a rookie! 5+ years programming, pro- 
duction, imaging, and on -air experience. Not 
a van sitter, I love remotes and production! 
epeterse@mail.wsu.edu. (1/28) 

Experienced country announcer looking for 
a full time position immediately. Willing to 
relocate. ANTHONY: (765) 349 -1291 
broadcastprofessional @yahoo.com. (1/28) 

Seeking Collegiate Play -by -Play /Sales po- 
sition JOE: (888) 327 -4996. (1/28) 

Bill Elliott & Tim Subra. Huge audience 
builders! Available anywhere. Check our "all 
request radio" at: www.3DSJ.com. (813) 
920 -7102, billelliott @3DSJ.com. (1/28) 

Looking for Mornings on UAC contact JAY 
SINCLAIR: (212) 876 -2719, New York, New 
York. (1/28) 

R &R Opportunities 
Free Advertising 

Radio & Records provides free (20 words maximum) 

listings to radio stations ON .A SPACE AVAILABLE BA- 

SIS in Opportunities. Free listings of the same length 

are also available to individuals seeking work in the in- 

dustry under Positions Sought. 

Deadline 
To appear in the following week's issue, your ad must be 

received by Thursday noon (PST), eight days prior to issue 

date. Free Opportunities listings should be typewritten or 

printed on 81/2 X 11' company /station letterhead and are 

accepted only by mail or fax: 310-203-8727. Only free po- 

sitions sought ads are accepted by e-mail to: 

kmumaw 'radioandrecords.com. Address all 20 -word ads 

to R &R Free Opportunities, 10100 Santa Monica Blvd., Third 

Floor, Los Angeles, CA 90067. 

R&R Opportunities 
Advertising 

1x 2x 
$200 /inch $150 /inch 

Rates are per week (maximum 35 word per inch includ- 
ing heading). Includes generic border. If logo, custom 
border or larger heading are required, add 1/2 inch ($60 
for lx, $50 for 2x). In addition, all ads appear on R &R's 
website. (www radioandrecords.com). 

Blind Box: add $50 

The R &R address and your box number adds 12 words 
to your ad. Regular Opportunities rates apply to Blind 
Box ads, but a $50 service charge is added for ship- 
ping and handling. 

Positions Sought: $50 /inch 
Individuals seeking employment may run ads in the 
Positions Sought section at the special rate of S50 /inch. 

Payable In Advance 
Opportunities Advertising orders must be typewritten 
on company /station letterhead and accompanied by 

advance payment. Please submit ad copy & logos via 

email to kmumaw @radioandrecords.com. Ads are also 

accepted by fax: (310- 203 -8727) or mail. Visa, MC, 

AmEx or Discover card accepted. Include card num- 
ber. name as it appears on credit card, expiration date 

and phone number. Blind box responses are sent to 

advertisers every Friday by first -class mail. 

Deadline 
To appear in the following week's issue. your ad must 
be received by Thursday noon (PDT) eight days prior 
to issue date. Address all ads to:R &R Opportunities, 
10100 Santa Monica Blvd., Third Floor. Los Angeles, 

CA 90067. 

RADIO Er RECORDS 
10100 Santa Monica Blvd., Third Floor, Los Angeles, CA 90067 

R &R is published weekly, except the week of December 25. Subscriptions are available for $325.00 per year (plus applicable 

sales tax) in the United States, $330.00 in Canada and Mexico, and $495.00 overseas (U.S. funds only) from Radio & Records 

Inc., at 10100 Santa Monica BNd., 3rd Roar, Los Angeles, California 90067. Annual subscription plan includes the weekly 

newspaper plus two R &R Directories issues and other special publications. Refunds are prorated based on the actual value of 

issue received prior to cancellation. Nonrefundable quarterly rates available. All reasonable care taken but no responsibility 

assumed for unsolicited material. R &R reserves all rights in material accepted for publication. All letters addressed to R &R or its 

Editors will be assumed intended for publication reproduction and may therefore be used for this purpose. Letters may be edited 

for space and clarity and may appear in the electronic versions of R &R. The writer assumes all liability regarding the content of 

the letter and its publication in R &R. Nothing may be reproduced in whole or in part without written permission from the 

Publisher. 

® Radio & Records, Inc. 2005. 

POSTMASTER: Send address changes to R &R. 10100 Santa Monica Blvd.. Third Floor. Los Angeles. California 90067. 

HOW TO REACH US R ADIO & RECORDS INC. / 10100 SANTA MONICA BLVD., THIRD FLOOR, LOS ANGELES, CA 90067 

hone Fax 

310-203-8727 

E -mail 

moreinfo radioandrecords.com CIRCULATION: 310 -788 -1625 

NEWS DESK: 310- 788 -1699 310 -203 -9763 newsroom @radioandrecords.com 

R &R ONLINE SERVICES: 310 -788 -1668 310-203-9763 cmaxwell ® radioandrecords.com 

ADVERTISING /SALES: 310 -553 -4330 310-203-8450 hmowry@radioandrecords.com 

WEBSITE: www.radioandrecords.com 

Phone Fax E -mail 

OPPORTUNITIES/MARKETPLACE : 310- 788 -1621 310- 203 -8727 kmumaw @radioandrecords.com 

EDITORIAL, OTHER DEPTS: 310 -553 -4330 310- 203 -9763 mailroom@ radioandrecords.com 

WASHINGTON, DC BUREAU: 301- 951 -9050 301- 951 -9051 rrdc ® radioandrecords.com 

NASHVILLE BUREAU: 615-244-8822 615-248-6655 Ihelton radioandrecords.com 
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AIR CHECKS 

AUDIO & VIDEO AIRCHECKS - 
+CURRENT #294 KRTH/JoJo Kincaid. KIIS/OMD, KGBY/Robins & 

Cowan. KOOL/Dan Donovan, WOGL/Ross Britain. KITS/Jared, WAXO/Jim 

Kerr. $13. 

+CURRENT #293 WBLS/Rick Party. Z100/Romeo, KMEL/Supersnake. KYLD/ 

St. John. KESZ/Beth & Bill. KNIX/Tin & Willy, KWID flip to Spanish. S13 

PERSONALITY PLUS #PP -202 KFMB -FM /Jett & Jer, WROX/Jack 

Diamond, KRFX/Lewis & Floorwax. KYSR /Jamie & Danny . $13 CD 

PERSONALITY PLUS #PP -201 WXKS /Matt Siegel, WPLJBcott & Todd, 

WODS /Dale Dorman. KSSK/Perry & Price. $13 CD, $10 cassette. 

+PERSONALITY PLUS #PP -200 KGB /Dave Shelly & Chainsaw KDKB/ 

Tim & Mark WROR /Loren & Wally Z100 /Elvis Duran & Z Zoo. $13 CD 

+ALL COUNTRY #CY -149 WXTU, WSM, WSM -FM, WSIX. WKDF. 

$13.CD 

+ALL CHR #CHR119. Z100, WKTU. WIOO. WLDW, KPWR. WPRO $13 CD. 

+ALL NC #AC -127 WBMX, WMJX. WROX. WASH. KBIG $13 CD. 

+PROFILE #S -520 PHILADELPHIA! CHR AC AOR Gold Ctry UC $13 CD 

+PROFILE #S -521 CHARLOTTE! CHR AC UC AOR Gold Ctry $13 CD 

+PROMO VAULT #PR -59 promo samples -all formats, all market sizes. $1550 CD 

+SWEEPER VAULT #SV -45 Sweeper & legal ID samples, all formats. 

S15.50 CD 

+CHN -37 (CHR Nights). +0-26 (All Oldies) +AAA -1 (Triple A). +MR -10 

(Alternative) +F -28 (All Female) at $13 each 

+CLASSIC #C-286 . WNBC/The Real Bob James -1988. KYA/Jimmy Jet - 

1974. WOHT /Bill Lee -1988, KRTH /Joey Reynolds -1981 $16.50 CD. 

$13.50 cassette 

VIDEO #100 Minneapolis' KSTP -FM /Moon & Staci, Denver's KYGO/ 

Catfish. KIMN/Tuna, KALC /Mr. Mantastic. Phoenix' KNIX/Tim & Willy, 

Cincy's WKRO/Jeff & Jen, Providence's WCTK/Robby Bridges. 2 hrs, 

VHS $30, DVD $35. 

+ tapes marked with may be ordered on cassette for S3 less 

www.califomiaaircheck.com 

CALIFORNIA AIRCHECK 
Box 4408 - San Diego, CA 92164 - (619) 460 -6104 

FEATURES 

"Hotel Rwanda" 
Interviews with Don Cheadle, 

Nick Nolte & Joaquin Phoenix 
Download these free interviews and more at 

www.radiolinkshollywood.com 
Contact Lori Lerner at (310)457 -5358 

(310)457- 9869(Fex) radiolnks@aol.com (e -mail) 

am 

MARKETPLACE 

MARKETING & PROMOTION 

PUBLICITY PRINTS 
Lithographed On Heavy, Semi -Gloss Paper 

* REQUEST FREE 
CATALOG AND SAMPLES! 

f'f( I11ll.ti 

KCBX 

B/W - 8x10's 
500 - 590.00 

1000 - 5120.00 

5x7 - JOCK CARDS 
L38w 1000 - S100.00 
Color 2000 - 5408.00 

PRICES INCLUDE 

TYPESETTING 8 FREIGHT 

FAST PROCESSING 

OTHER SIZES AVAILABLE 

PIECES eLccr TO 

- . r.,. x,o . .or ee 

TOLL FREE: 1- 888 -526 -5336 
www.abcpictures.com 

PRODUCTION SERVICES 

9 
Ado 

C ommercials ' nbundredsonsdltpgnd 
the 

CA[ [A WROR. Bcs+ an 

H0t9Z' LA 

m 

43.3933 

For a free demo =mail Ls at: 
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CHR/POP 
LW TW 

1 8 MARIO Let Me Love You (J /RMG) 

3 © CIARA tIMISSY ELLIOTT 1, 2 Step (Laface /Zomba Label Group) 

2 3 GAVIN DEGRAW I Don't Want To Be ( /RMG) 

5 0 JESSE MCCARTNEY Beautiful Soul (Hollywood) 

4 5 NELLY KIM MCGRAW Over And Over (Derrty /fo'Reel /Curb /Universal) 

9 DESTINY'S CHILD Soldier (Columbia) 

6 KELLY CLARKSON Since U Been Gone IRCA/RMG) 

7 RYAN CABRERA True (f.V.L.A. /Atlantic) 

11 GREEN DAY Boulevard Of Broken Dreams (Reprise) 

8 10 SNOOP DOGG fIPHARRELL Drop It Like It's Hot )Doggystyle /Geilen) 

10 11 KELLY CLARKSON Breakaway (Hollywood) 

13 LIL' JON... tIUSHER & LUDACRIS Lovers & Friends (TVT) 

15 JAY-Z & LINKIN PARK NumblEncore (Warner Bros.) 

14 AVRIL LAVIGNE Nobody's Home /Arista /RMGI 

23 EMINEM Mockingbird (Shady /Aftermath /lnterscopel 

12 16 USHER & ALICIA KEYS My Boo (Laface /Zomba Label Group) 

18 ® GWEN STEFANI flEVE Rich Girl (Intel-scope) 

16 18 DESTINY'S CHILD Lose My Breath (Columbia) 

20 JOHN MAYER Daughters (Aware /Columbia) 

21 i GOOD CHARLOTTE I Just Wanna Live (Daylight /Epic) 

26 MAROON 5 Sunday Morning (Octone /J /RMG) 

33 USHER Caught Up (La face /ZambaLabel Group) 

31 JENNIFER LOPEZ Get Right (Epic) 

30 LENNY KRAVITZ Lady (Virgin) 

22 25 JA RULE fIR. KELLY & ASHANTI Wonderful (Murderinc./ /DJMG) 

24 26 EMINEM flOR. DRE & 50 CENT Encore (Shady /Altermath /lnterscopel 
36 ® ASHANTI Only U (Murder lnc. /IOJMG) 

29 28 ASHLEE SIMPSON La La (Geffen) 

28 29 TRICK DADDY Let's Go (Slip-111Slide /At /antic) 

35 50 CENT Disco Inferno (G -Unit /Shady /Altermath /lnterscopel 

#1 MOST ADDED 
MARIAN CAREY Its Like That (lsland/l0MG1 

#1 MOST INCREASED PLAYS 
EMINEM Mockingbird (Shady /Altermath/lnterscopel 

TOP 5 NEW & ACTIVE 
MARIAH CAREY Its Like That (island //DJMGI 

TIM MCGRAW Live Like You Were Dying (Curb) 

SNOOP DOGG FIJUSTIN TIMBERLAKE Signs /Doggystyle /Geflenl 
TWISTA FIFAITH EVANS Hope (Atlantic /Capitol) 

CROSSFADE Cold (Columbia) 

CHR/POP begins on Page 27. 

AC 
LW TIN 

1 LOS LONELY BOYS Heaven (ORMusiclfpic) 

2 KEITH URBAN You'll Think Of Me (Capitol) 

3 MARTINA MCBRIDE In My Daughter's Eyes (RCA) 

6 KELLY CLARKSON Breakaway (Hollywood) 

4 5 FIVE FOR FIGHTING 100 Years (Aware /Columbia) 

5 6 PHIL COLLINS Don't Let Him Steal Your Heart Away (Atlantic) 

8 HALL & OATES I'll Be Around (U-Watch) 

9 TIM MCGRAW Live Like You Were Dying (Curb) 

11 JOHN MAYER Daughters (Aware /Columbia) 

7 10 MAROON 5 This Love (Octane /J /RMG) 

10 11 MAROON 5 She Will Be Loved (Octane /J /RMG) 

13 ® HOOBASTANK The Reason (island / IDJMG) 

12 13 ELTON JOHN Answer In The Sky (Universal) 

14 MICHAEL MCDONALD Reach Out, I'll Be There (Motown /Universal) 

15 ROD STEWART f1STEVIE WONDER What A Wonderful World (J /RMG) 

26 KENNY G. HEARTH, WIND & FIRE The Way You Move (Arista /RMG) 

16 SHANIA TWAIN wIMARK MCGRATH Party For Two (Mercury/IOJM67 

22 GOO GOO DOLLS Give A Little Bit (Warner Bros.) 

18 KATRINA CARLSON Drive (Kataphonic) 

27 TINA TURNER Open Arms (Capitol) 

17 21 CELINE DION Beautiful Boy (Epic) 

21 ® JIM BRICKMAN IIROCH VOISINE My Love Is Here (WindhamHdiRMG) 

20 23 LIONEL RICHIE Long Long Way To Go Ilsland / /DMG) 
24 RICHARD MARX Ready To Fly (Manhattan /EMC) 

25 RAY CHARLES fIDIANA KRALL You Don't Know Me (Concord) 

23 26 SIMPLY RED Home (simplyred.com /Redlnk) 

19 27 JOSH GROBAN Believe (Reprise) 

- RYAN CABRERA True (EVL.A. /Atlantic) 

29 29 JOHN MELLENCAMP Walk Tall (Is /and/ /DJMG) 

- FINGER ELEVEN One Thing (Wind-up) 

#1 MOST ADDED 
MICHAELBUBLE Home (I43 /Reprise) 

#1 MOST INCREASED PLAYS 
JOHN MAYER Daughters (Aware /Columbia) 

TOP 4 NEW & ACTIVE 
MICHAEL RUBLE Flame (143 /Reprise) 

SCOTT GRIMES Sunset Blvd. (Velocity) 

JOE COCKER One (UMe) 

MERCYME Homesick (INO /Curb) 

AC begins on Page 48. 
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CHR/RHYTHMIC 
LW 

1 

3 

2 

4 

5 

1 

6 

10 

8 

9 

12 

14 

16 

11 

13 

22 

15 

24 

19 

17 

20 

33 

23 

30 

18 

50 

29 

26 

21 

28 

TW 

8 
3 

MARIO Let Me Love You (J /RMG) 

LIL' JON... fIUSHER & LUDACRIS Lovers & Friends (TVT) 

CIARAfIMISSY ELLIOTT 1, 2 Step ( Laface /Zomba Label Group) 

DESTINY'S CHILD Soldier (Columbia) 

50 CENT Disco Inferno (C-Unit /Shady /Altermath /lnterscopel 
GAME f150 CENT Haw We Do (Altermath /G -Unit /lnterscope) 

7 SNOOP DOGG fIPHARRELL Drop It Like Its Hot (Doggystyle /Geffen) 

Q T.I. Bring 'Em Out (GrandHustle/ Atlantic) 

9 ASHANTI Only U (Murderinc. //DJMG) 

10 LUDACRIS Get Back (Del JamSouth / /OMG) 
EMINEM Mockingbird !Shady /Altermath /lnterscopel 
DADDY YANKEE Gasolina /V /Music) 

LLOYD BANKS Karma (lnterscopel 

14 JA RULE fIR. KELLY & ASHANTI Wonderful (Murder Inc. //DJMG) 

15 USHER & ALICIA KEYS My Boo gat-ace/Zomba Label Group) 

o USHER Caught Up (La Face/Zomba Label Group) 

17 NELLY fITIM MCGRAW Over And Over /Derry /fo'Reel /Curb /Universal) 

o FRANKIE J. fIBABY BASH Obsession No Es Amor) (Columbia) 

19 ALICIA KEYS Karma (JIRMG) 

20 TERROR SQUAD Lean Back (Universal) 

21 JA RULE HEAT JOE & JADAKISS New York (Murderinc./LDJMG) 

MARIAN CAREY Its Like That (island //DJMG) 

TORI ALAMAZE Don't Cha (Universal) 

TRICK DADDY Sugar iGimme Some) (Slip-NSlide /At /antic) 

LIL'JON & THE EASTSIDEBOYZ$ILILSCRAPPY What UGon Do (TVTI 

50 CENT Candy Shop (Shady /Aftermath /lnterscopel 
JENNIFER LOPEZ Get Right (Epic) 

SNOOP DOGG Let's Get Blown (Doggystyle /Geflen) 

29 TRICK DADDY Let's Go (Slip-N-SlidelAtlantic) 

C) NATALIE Goiñ Crazy (Latium /Hifi /Virgin) 

#1 MOST ADDED 
BABY Shyne On (Cash Money /Universal) 

#1 MOST INCREASED PLAYS 
50 CENT Candy Shcp (Shady /A ftermath/lnterscopel 

TOP 5 NEW & ACTIVE 
BOBBY VALENTINO Slow Down (DTP /DelJam/ /DJMG) 

PITBULL FIR' JON Torna (TVTI 

TEAM It's Gettiñ Hot (Moe Doe/Upstairs) 

FANTASIA Truth Is (J/RMG) 

JOHN LEGEND Ordinary People (Columbia) 

CNR/RHYTHMIC begins on Page 33. 

HOT AC 
Lw TW 

1 1 G00 G00 DOLLS Give A Little Bit (Warner Bros.) 

2 2 KELLY CLARKSON Breakaway (Hollywood) 

4 3 JOHN MAYER Daughters (Aware /Columbia) 

3 4 MAROON 5 She Will Be Laved (Octane /J /RMG) 

5 5 FINGER ELEVEN One Thing (Wind-up) 

6 LENNY KRAVITZ Lady (Virgin) 

7 SWITCHFOOT Dare You To Move (Redlnk /Columbia) 

10 GREEN DAY Boulevard Of Broken Dreams (Reprise) 

8 9 RYAN CABRERA On The Way Down (EVL.A. /Atlanticl 

12 C) HOWIEDAY Collide (Epic) 

9 11 U2 Vertigo (lnterscape) 

11 12 BOWLING FOR SOUP 1985(Silvertone /Jive /Zomba Label Group) 

13 13 HOOBASTANK The Reason (lsland //BJMG) 

14 14 LOS LONELY BOYS Heaven (ORMusit /Epic) 

18 MAROON 5 Sunday Morning füctone/J/RMG) 

17 NELLY fITIM MCGRAW Over And Over(Derrty /Fo'Reel /Curb /Universal) 

19 KEANE Somewhere Only We Know (lnterscope) 

16 18 HOOBASTANK Disappear (lsland/IDJMG) 

20 19 KILLERS Somebody Told Me (á /and / /DMG) 
22 r 3 DOORS DOWN Let Me Go (Republic /Universal) 

21 JET look What You've Done (Atlantic) 

23 RYAN CABRERA True (E. V.L.A. /Atlantic) 

24 ANNA NA LICK Breathe (2am1(Columbia) 

28 KELLY CLARKSON Since U Been Gone (RCA/RMG) 

26 LOW MILLIONS Eleanor / Manhattan /EMC) 

25 26 SIMPLE PLAN Welcome To My Life (Lava) 

33 ® AVRIL LAVIGNE Nobody's Home (Arista /RMGI 

27 28 INGRAM HILL Will I Ever Make It Home (Hollywood) 

31 29 ASLYN Be The Girl (Capitol) 

38 a JESSE MCCARTNEY Beautiful Soul (Hollywood) 

#1 MOST ADDED 
VELVET REVOLVER Fall To Pieces IRCA/RMG) 

#1 MOST INCREASED PLAYS 
GREEN DAY Boulevard Of Broken Dreams (Reprise) 

TOP 5 NEW & ACTIVE 
KILLERS Mr. Brightside (Island /10JMGl 

SNOW PATROL Run (A &M /lnterscopel 

BOWLING FOR SOUP Almost (Silvertone /Jive /Zomba Label Group) 

SCISSOR SISTERS Laura (Universal) 

ELLIE LAWSON Gotta Get Up From Here (At /antic) 

AC begins on Page 48. 

POWERED 

MEDIABASE 

URBAN 
LW 1W 

1 1 MARIO Let Me Lave You (J /RMG) 

2 2 LIL' JON... fIUSHER & LUDACRIS Lovers & Friends (TVTI 

3 3 DESTINY'S CHILD Soldier (Columbia) 

4 4 CIARA fIMISSY ELLIOTT 1, 2 Step (Laface /Zomba Label Group) 

6 T.I. Bring 'Em Out (Grand Hustle /Atlantic) 
9 GAME 1150 CENT Haw We Do (Altermath /G -Unit /lnterscopel 

5 7 SNOOP DOGG fIPHARRELL Drop It Like It's Hot (Doggystyle /Geffen) 

8 8 50 CENT Disco Inferno (G -Unit /Shady /Altermath /lnterscope) 

7 9 LUDACRIS Get Back (OefJam South/ /DJMG) 

12 r TRILLVILLE Some Cut (BME/Warner Bros.) 

18 FANTASIA Truth Is (J /RMG) 

15 JOHN LEGEND Ordinary People (Columbia) 

11 13 ASHANTI Only U (Murder /nc./ /DJMG) 

10 14 JA RULE 11R. KELLY & ASHANTI Wonderful (Murderinc. //DJMG) 

13 15 LLOYD BANKS Karma (lnterscopel 

19 

8 
OMARION 0 (Epic/ 

20 NIVEA fILIL' JON & YOUNGBLOODZ Okay (Jive /Zomba Labe/ Group) 

14 18 JADAKISS IIMARIAH CAREY U Make Me Wanna Ilnterscopel 
17 19 JA RULE HEAT JOE &JADAKISS New York (Murderinc. //DJMG) 

25 SNOOP DOGG Let's Get Blown (Doggysty /e /Geffen) 

16 21 LIL' JON W THE EASTSIDEBOYZfILILSCRAPPY What U Gun' Do (TVTI 

30 ® USHER Caught Up (Laface /ZombaLabelGroup) 

22 23 ALICIA KEYS Karma IJ /RMG) 

29 T.I. You Don't Know Me (Grand Hustle/Atlantic) 

21 25 LIL' WAYNE Go DJ (Cash Money /Universal) 

27 TYRA Country Boy (GG &L) 

28 FABOLOUS Baby (Atlantic) 

32 TWISTA fIFAITH EVANS Hope (Atlantic /Capitol/ 

26 29 YOUNG BUCK Shorty Wanna Ride (lnterscopel 

23 30 USHER & ALICIA KEYS My Boo (Laface /Zomba Label Group) 

#1 MOST ADDED 
MARIAN CAREY It's Like That (lsland/IQ/MG) 

#1 MOST INCREASED PLAYS 
FANTASIA Truth Is (J/RMG) 

TOP 5 NEW & ACTIVE 
TWEET FIMISSY ELLIOTT Turn Da Lights Off (Atlantic) 

GERALD LEVERT One Million Times (Atlantic) 

MIRI BEN-ARI FISCARFACE & A. HAMILTON Sunshine Ta The Rain (Universal) 

RAHEEM DEVAUGHN Guess Who Loves You More (Jive /Zomba Label Group) 

TORI ALAMAZE Don't Cha (Universal) 

URBAN begins on Page 36. 

ROCK 
LW TW 

1 1 GREEN DAY Boulevard Of Broken Dreams (Reprise) 

3 0 SHINEDOWN Burning Bright (At /antic) 

2 3 VELVET REVOLVER Fall To Pieces (RCA /RMG) 

4 0 MOTLEY CRUE If I Oie Tomorrow (Island /IOJMGL 

5 5 THREE DAYS GRACE Flame (Jive /Zomba Label Group) 

6 6 PAPA ROACH Getting Away With Murder (Geffen) 

8 3 DOORS DOWN Let Me Go (Republic /Universal/ 

12 PAPA ROACH Scars (Gellen) 

13 ALTER BRIDGE Find The Real (Wind-up) 

7 10 U2 Vertigo (lnterscopel 

9 11 BREAKING BENJAMIN So Cold (Hollywood) 

11 12 THREE DAYS GRACE Just Like You (Jive /Zomba Label Group) 

16 0 VELVET REVOLVER Dirty Little Thing IRCA/RMG) 

10 14 COLLECTIVE SOUL Counting The Days (f /Music Group) 

14 15 CHEVELLE Vitamin R (Leading Us Along) (Epic) 

17 U2 All Because Of You (Interscope) 

19 CROSSFADE So Far Away (Columbia) 

15 18 NICKELBACK Because Of You (Roadrunner //DJMG) 

20 SLIPKNOT Vermilion (Roadrunner / /BJMG) 

18 20 KORN Another Brick In The Wall (Epic) 

23 JUDAS PRIEST Revolution (Epic) 

21 SUBMERSED Hollow (Wind -up) 

22 BREAKING BENJAMIN Sooner Or Later (Hollywood) 

BILLY IDOL Scream (Sanctuary/SRG) 

25 CHEVELLE The Clincher (Epic/ 

27 EXIES Ugly (Virgin) 

26 27 JET Look What You've Done (Atlantic) 

- se KENNY WAYNE SHEPHERD The Place You're In (Reprise) 

30 29 MARILYN MANSON Personal Jesus (Nothing /lnterscopel 

- ts' MEGADETH Of Mice And Men (Sanctuary/SRG) 

#1 MOST ADDED 
THEORY OF A DEADMAN No Surprise (Roadrunner //BJMG) 

#1 MOST INCREASED PLAYS 
JUDAS PRIEST Revolution (Epic) 

TOP 5 NEW & ACTIVE 
THEORY OF A DEADMAN No Surprise (Roadrunner //DJMGI 

COLLECTIVE SOUL Better Now (El Music Group) 

QUEENS OF THE STONE AGE Little Sister (lnterscopel 

A PERFECT CIRCLE Passive (Virgin) 

SEVENDUST Face To Face (TM 

ROCK begins on Page 57. 
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URBAN AC 
LW TW 

4g3 

2 3 

1 4 

14 

7 

5 

9 O 
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10 10 

8 11 

6 12 

13 

22 
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16 

18 17 

20 20 

21 21 

19 22 

29 

23 

25 

24 

26 

CiJ 

8 

LALAH HATHAWAY Forever, For Always, For Love (GRP/VMG) 

JILL SCOTT Whatever !Hidden Beach /Epic) 

ALICIA KEYS IITONY, TONI, TONE & JERMAINE PAUL Diary (J /RMG) 

ANITA BAKER How Does It Feel (Blue Note /Virgin/ 

FANTASIA Truth Is (J/RMG) 

GERALD LEVERT One Million Times (At /antic/ 

7 PATTI LABELLE & RONALD ISLEY Gotta Go Solo (Del Saul /IOJMG) 

LUTHER VANDROSS Think About You (J/RMG) 

JOSS STONE Spoiled (SCurve /Virgin) 

ANITA BAKER You're My Everything (Blue Note /Virgin) 

T. MARIE fIG. LEVERT A Rose By Any Other Name (Cash Money /Universal) 

BRIAN MCKNIGHT What We Do Here (Motown /Universal) 

PRINCE Call My Name (Co(onhia) 

MARIO Let Me Love You (J/RMG) 

USHER & ALICIA KEYS My Boo (laFace /Zomba Label Group) 

O'JAYS Make Up (Music World /SRG) 

17 NORMAN BROWN I Might (Warner Bros.) 

BRIAN MCKNIGHT Everytinte You Go Away IMotown/Universall 

BOYZ II MEN You Make Me Feel Brand New (MSM /Koch) 

EARTH, WIND & FIRE fIR. SAADIQ Show Me The Way /Sanctuary/SRG) 

ANGIE STONE fIANTHONY HAMILTON Stay For Awhile (J/RMG) 

NELLY My Place (Oerrty /Fo "Ree/ /Universal) 

KEM I Can't Stop Loving You (Motown /Universal) 

24 ALICIA KEYS Karma (J /RMG) 

JOHN LEGEND Ordinary People /Columbia) 

26 QUEEN LATIFAH fIAL GREEN Simply Beautiful (Vector) 

27 RUBEN STUDDARD I Need An Angel (J/RMG) 

TINA TURNER Open Arms (Capitol) 

KENNY G. DEARTH, WINO & FIRE The Way You Move (Arista /RMG) 

LEDISI fIBONEY JAMES My Sensitivity (Gets In The Way) (GRP /VMG) 

#1 MOST ADDED 
GERALD LEVERT So What Ilf You Got A Baby) (Atlantic) 

#1 MOST INCREASED PLAYS 
MARIO Let Me Love You (JRMGI 

8 
15 

TOP 5 NEW & ACTIVE 
BAR.KAYS G ad You're My lady IJEAMusic) 

GERALD LEVERT So What (If You Got A Baby) (At /antic) 

N2U Issues (Virgin) 

RAHEEM DEVAUGHN Guess Who Loves You More (Jive /Zomba Label Group, 

CARLTON BLOUNT Acting Like You're Free (Magnate') 

URBAN begins on Page 36. 

ACTIVE ROCK 
LW TV/ 

1 GREEN DAY Boulevard Of Broken Dreams (Reprise) 

2 THREE DAYS GRACE Home (Jive /Zomba Label Group) 

3 SHINEDOWN Burning Bright (Atlantic) 

4 PAPA ROACH Scars (Geffen) 

11 CROSSFADE So far Away (Columbia) 

B MOTLEY CRUE If I Die Tomorrow (island /IOJMGI 

6 7 BREAKING BENJAMIN So Cold (Hollywood) 

10 8 ALTER BRIDGE Find The Real (Windup) 

13 3 DOORS DOWN Let Me Go (Republic /Universall 

14 10 SLIPKNOT Vermilion (Roadrunner / /0JMG) 

9 11 KORN Another Brick In The Wall (Epic) 

7 12 PAPA ROACH Getting Away With Murder (Geffen) 

12 13 VELVET REVOLVER Fall To Pieces (RCA /RMG) 

5 14 CHEVELLE Vitamin R Reading Us Along) (Epic) 

20 ® BREAKING BENJAMIN Sooner Or Later (Hollywood) 

15 16 CROSSFADE Cold (Columbia) 

17 VELVET REVOLVER Dirty Little Thing (RCA /RMGI 

16 t EXIES Ugly (Virgin) 

27 CHEVELLE The Clincher (Epic) 

18 20 NICKELBACK Because Of You (Roadrunner /IDJMG) 

21 21 LOSTPROPHETS I Don't Know (Columbia) 

23 SUBMERSED Hollow (Windup) 

22 23 SEVENDUST Face To Face (TVT) 

24 24 EARSHOT Someone (Warner Bros.) 

31 JUDAS PRIEST Revolution (Epic) 

33 A PERFECT CIRCLE Passive (Virgin) 

30 U2 All Because Of You (/ nterscope) 

32 28 SHADOWS FALL What Drives The Weak (Century Media) 

35 

8 
KENNY WAYNE SHEPHERD The Place You're In (Reprise) 

43 r QUEENS OF THE STONE AGE Little Sister (/ nterscope/ 

#1 MOST ADDED 
BLACK LABEL SOCIETY Suicide Messiah (Artemis) 

#1 MOST INCREASED PLAYS 
CHEVELLE The Clincher (Epic) 

TOP 5 NEW & ACTIVE 
BILLY IDOL Scream (Sanctuary /SRG( 

AMERICAN HEAD CHARGE Loyalty (Nitrus/ORT1 

MARS VOLTA The Widow (I'll Never Sleep Alone) (Strummer /Universal/ 

STRATA Never There (Windup) 

TRUST COMPANY Stronger (Geffen) 

ROCK begins on Page 57. 
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COUNTRY 
LW TW 

4 RASCAL FLATTS Bless The Broken Road (Lyric Street) 

3 KEITH URBAN You're My Better Half (Capitol) 

5 BRAD PAISLEY Mud On The Tires (Arista) 

6 GRETCHEN WILSON When I Think About Chea6n (Epic) 

1 5 DARRYL WORLEY Awful, Beautiful Life (Bream Works) 

7 LEANN RIMES Nothin'Beut Love Makes Sense (Asylum'Curbl 

8 ALAN JACKSON Monday Morning Church (Arista) 

10 JOSH GRACIN Nothin' To Lose (Cync Street) 

9 REBA MCENTIRE lie Gets That From Me (MCA) 

11 i BILLY DEAN Let Them Be Little (Curb) 

12 LEE ANN WOMACK I May Hate Myself In The Morning /MCA) 

14 SUGARLAND Baby Girl (Mercury) 

15 CRAIG MORGAN That's What I Love About Sunday (BBR) 

13 14 BIG & RICH Holy Water (Warner Bros.) 

16 MONTGOMERY GENTRY Gone (Columbia) 

18 ' BROOKS & DUNN It's Getting Better All The Time (Arista) 

17 ANDY GRIGGS If Heaven (RCA) 

20 JAMIE O'NEAL Trying To Find Atlantis (Capitol) 

21 KENNY CHESNEY Anything But Mine (BHA) 

19 20 PAT GREEN Don't Break My Heart Again (Universal /Republic /Mercury) 

24 JO DEE MESSINA My Give A Damn's Busted (Curb) 

22 JOE NICHOLS What's A Guy Gotta Do (Universal South) 

25 MARTINA MCBRIDE God's Will (RCA) 

27 MIRANDA LAMBERT Me And Charlie Talking (Epic) 

26 BLAINE LARSEN How Do You Get That Lonely (BHA) 

28 ' TRACE ADKINS Songs About Me (Capitol) 

29 TERRI CLARK The World Needs A Drink (Mercury) 

23 28 TOBY KEITH fIKRYSTAL Mockingbird (Dream Works) 

32 

8 
PHIL VASSAR I'll Take That As A Yes The Hot Tub Song) (Arista) 

30 JEFF BATES Long, Slow Kisses (RCA) 

#1 MOST ADDED 
BLAKE SHELTON Goodbye Time (Warner Bros.) 

#1 MOST INCREASED PLAYS 
JO DEE MESSINA My Give A Damns Busted (Curb) 

TOP 5 NEW & ACTIVE 
SHEDAISY Dont Worry 'Bout A Thing (Lyric Street) 

JULIE ROBERTS Wake Up Older (Mercury) 

SAWYER BROWN FIROBERT RANDOLPH Mission Temple Fireworks Stand (Curb) 

AARON LINES Waitin' On The Wonderful (BHA) 

BLAKE SHELTON Goodbye Time (Warner Bros.) 

COUNTRY begins on Page 41. 

ALTERNATIVE 
LW 

1 

2 

3 

5 

4 

7 

8 

6 

9 

10 

12 

13 

15 

17 

16 

14 

20 

11 

31 

22 

29 

26 

30 

33 

27 

28 

25 

24 

23 

35 

TW 

o 
3 

o 
5 

8 
8 

15 

16 

18 

27 

28 

29 

GREEN DAY Boulevard Of Broken Dreams (Reprise) 

PAPA ROACH Scars (Gellen) 

CROSSFAOE Cold (Columbia) 

KILLERS Mr. Brighiside (Island/WDJMGI 

JET Look What You've Done (Atlantic) 

THREE DAYS GRACE Home (Jive /Zomba Label Group) 

U2 All Because Of You (Lnterscope) 

JIMMY EAT WORLD Pain (Interscopel 

MY CHEMICAL ROMANCE I'm Not Okay II Promise) (Reprise) 

UNWRITTEN LAW Save Me (Lava) 

MUSE Hysteria (EastWest/Warner Bros.) 

LOSTPROPHETS I Oon't Know (Columbia) 

JIMMY EAT WORLD Work ikterscopel 

SLIPKNOT Vermilion (Roadrunner /LDJMG) 

3 DOORS DOWN Let Me Go (Republic /Universal/ 

BREAKING BENJAMIN So Cold (Hollywood) 

SUM 41 Pieces (Island /IOJMG) 

CHEVELLE Vitamin R (Leading Us Along) (Epic/ 

QUEENS OF THE STONE AGE Little Sister (/nterscope) 

USED All That I've Got (Reprise) 

BREAKING BENJAMIN Sooner Or Later (Hollywood) 

VELVET REVOLVER Dirty Little Thing (RCA /RMGI 

MARS VOLTA The Widow (I'll Never Sleep Alone) (Strummer /Universal/ 

A PERFECT CIRCLE Passive (Virgin) 

SHINEDOWN Burning Bright (Atlantic) 

SOCIAL DISTORTION Reach For The Sky (rime Bomb) 

U2 Vertigo (Interscopel 

MARILYN MANSON Personal Jesus (Nothing / /nterscopel 

FRANZ FERDINAND This Fire (Domino/Epic) 

KASABIAN Club Foot (RCA/RMG) 

#1 MOST ADDED 
QUEENS OF THE STONE AGE Little Sister (Lnterscopel 

#1 MOST INCREASED PLAYS 
QUEENS OF THE STONE AGE Little Sister (lnterscope/ 

TOP 5 NEW & ACTIVE 
FINGER ELEVEN Thousand Mile Wish (Windup) 

CHEMICAL BROTHERS Galvanize (Astralwerks/EMC) 

DRESDEN DOLLS CoimOperated Boy (8 Foot /Roadrunner) 

KAISER CHIEFS I Predict A Riot (Universal) 

KINGS OF LEON The Bucket (RCA /RMGI 

ALTERNATIVE begins on Page 63. 

POWERED 
MEDIABASE 

SMOOTH JAll 
LW TW 

3 0 SOUL BALLET Cream (2151 

1 2 RICHARD ELLIOT Your Secret Love (GRP/VMG) 

2 3 NORMAN BROWN Up 'N' At 'Em (Warner Bros.) 

6 8 TIM BOWMAN Summer Groove (Liquid 8) 

4 © MARION MEADOWS Sweet Grapes (Heads Up) 

5 6 MIND( ABAIR Came As You Are (GRP /VMG) 

7 o CHRIS BOTTI Back Into My Heart (Columbia) 

9 8 QUEEN LATIFAH California Oreamin (Vector) 

10 9 GERALD ALBRIGHT To The Max (GRP/VMG) 

8 10 WAYMAN TISDALE Ain't No Stoppin Us Now (Rendezvous) 

11 DAVE KOZ Let It Free (Capitol) 

12 PAUL BROWN Moment By Moment (GRP /VMG) 

17 EUGE GROOVE XXL ((taradaJazz) 

16 KENNY G. Pick Up The Pieces (Arista /RMG) 

21 MICHAEL LINGTON Two Of A Kind (Rendezvous) 

18 ' PETER WHITE How Does It Feel (Columbia) 

15 17 SEAL Walk On By /Warner Bros.) 

20 Q RAY CHARLES fIDIANA KRALL You Don't Know Me (Concord) 

19 19 MICHAEL MCDONALD Tracks Of My Tears (Motown /Universall 

23 m BONEY JAMES fIJOE SAMPLE Stone Groove (Warner Bros.) 

22 21 PIECES OF A DREAM It's Go Time (Heads Up) 

24 8 CHRIS BOTTI No Ordinary Love (Columbia) 

25 ® HALL & OATES I'll Be Around (U Watch) 

26 24 FOURPLAY Fields Of Gold (RCA Victor/RMG) 

28 DAVID SANBORN Tin Tin Oeo (GRP /VMG) 

29 JOYCE COOLING Camelback (NaradaJazz) 

27 GREG ADAMS Firefly (215) 

KENNY G. DEARTH, WIND & FIRE The Way You Move (Arista /RMGI 

ADANI & WOLF Daylight (Rendezvous) 

PAMELA WILLIAMS Fly Away With Me (Shanachie) 

#1 MOST ADDED 
BONEY JAMES FIJOE SAMPLE Stone Groove (Warner Bros.) 

#1 MOST INCREASED PLAYS 
TIM BOWMAN Summer Groove (Liquid B) 

TOP 5 NEW & ACTIVE 
3RD FORCE Believe In Me (Higher Octave) 

EVERETTE HARP Can You Hear Me (A440) 

ALEXANDER ZONJIC Leave It With Me (Heads Upl 

JEFF LORBER Doh La La (NaradaJazz) 

VANESSA WILLIAMS You Are Everything (Lava) 

SMOOTH JAZZ begins on Page M. 
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20 
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24 
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8 
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18 

22 

23 

27 

28 

30 

GREEN DAY Boulevard Of Broken Dreams (Reprise) 

U2 All Because Of You (Interscopel 

JACK JOHNSON Sitting, Waiting, Wishing (BrushfirelUniversall 

LOW MILLIONS Eleanor (Manhattan /EMC) 

KEANE Somewhere Only We Know (Inter-scope) 

JET Look What You've Done (Atlantic) 

LENNY KRAVITZ Lady (Virgin) 

JOHN MAYER Daughters (Aware /Columbia) 

SNOW PATROL Run (A &M /Lnterscope) 

SHORE Hard Road (Maverick /Reprise) 

RAY LAMONTAGNE Trouble (RCA /RMGI 

R.E.M. Aftermath (Warner Bros.) 

TORI AMOS Sleeps With Butterflies (Epic/ 

RAY CHARLES fIVAN MORRISON Crazy Love (Concord) 

MADELEINE PEYROUX Dont Wait Too Long (Rounder) 

112 Vertigo (Interzone) 

MARK KNOPFLER Boom, Like That (Warner Bros.) 

HOWIE DAY Collide (Epic) 

BLUE MERLE Burning In The Sun (Island /IDJMGI 

M. JAGGER & D. STEWART fl S. CROW Old Habits Die Hard (Virgin) 

MARC BROUSSARD Home (lsland/IOJMGI 

ANNA NALICK Breathe l2am) (Columbia) 

JACKSON BROWNE WIBONNIE RAITT Poor Poor Pitiful Me (Artemis) 

KENNY WAYNE SHEPHERD Let Go (Reprise) 

JOSS STONE Right To Be Wrong (SCurve /EMC) 

BRUCE HORNSBY Circus On The Moon (Columbia) 

NORAH JONES Those Sweet Words (Blue Note /EMC) 

SARAH MCLACHLAN World On Fire (Arista /RMG) 

JAMIE CULLUM High And Dry (Verve /Universal) 

WILCO Theologians (Nonesuch) 

#1 MOST ADDED 
JOHN FOGERTY Wicked Old Witch (DreamWorks /Geffen/ 

#1 MOST INCREASED PLAYS 
JACK JOHNSON Sitting, Waiting, Wishing (Brushfire /Universal) 

TOP 5 NEW & ACTIVE 
FINN BROTHERS Anything Can Happen (Nettwerk) 

MODEST MOUSE Ocean Breathes Salty (Epic) 

JOHN BUTLER TRIO Zebra (Lava) 

OZOMATLI Love & Hope (Concord) 

MAIA SHARP Something Wild (Koch) 

TRIPLE A begins on Page 66. 
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ay Meyers loves radio, from programming to m 

when each day is filled with new opportunities. 
reason he got into the business is that he couldn't 
really wanted to be when he grew up was the n 

As Sr. VP of Clear Channel, Meyers oversees 

includes Louisiana, southern Mississippi, Alabama, 

of Florida, covering close to 150 stations in almost 
Getting into the business: "I was a member of Nesh 

was basically a radio club at my high school. We got to do half an hour every Monday 

night at 7:30 on the local radio station, WBCD -AM /Levittown, PA. When I went off to 

college I started doing midnight to 6am on Saturdays at that station. I went to Drexel 

University. I have a B.S. in mathematics, but I pretty much majored in hanging out and 
running the college radio station. 

First real job in radio: "I was technically the PD, although the title was Chief 

Announcer, at WCHE, which was and still is at 1520 AM in Westchester, PA. It was a 

daytimer then and was on the same frequency as the legendary WKBW /Buffalo. When we 

turned our station off, WKBW would come in like a local 

radio station, so I programmed WCHE to sound as much 
like WKBW as I could, with what I had to work with. Our 

sign -off used to say, 'Join our sister station, and we'll see 
you tomorrow morning." 

From PD to GM: "I worked in a number of places in 

suburban Philadelphia. I was an overnight Country jock in 

Philly and got a lead from a friend and became PD of 

WVOR /Rochester, NY. I stayed about a year and a half, and 

the station grew from a .8 to six share. I left and became 
PD of WNDR -AM and WNTQ in Syracuse. WNTQ was, at the 
time, Beautiful Music. That was in late '78. My crowning 
glory was my 12 share 12+ for WNDR. It was great. 

"In 1979 I saw an ad for a PD for WPEN /Philadelphia. 
Philly was my hometown, and I always wanted to get 
back there, so I answered the ad. Greater Media owned 

WPEN, and I didn't hear anything. About six months 
later I got a call from Julian Breen, and he said, 'We're 

not going to fill that position, but we're looking for an 
OM for our flagship station in New Jersey, WCTC -AM/New 

Brunswick: The FM was WMGQ. Although I wasn't all that 
interested in New Brunswick, NJ, it was suburban New 

York, and it was an opportunity to get my foot in the 
door with a good broadcaster, so I went in to interview. 

"My sights were still set on my dream job, which was 

to someday become PD of WFIL /Philadelphia. That dream 
came to fruition in 1983. Then I left there and got hired 

lifigligt/884 
i ERICA FARBER 

// managing. He is most happy 
Meyers claims that the real 

carry a tune - what he 

next Frankie Valli. 

the Southeast region, which 

southern Georgia and all 

30 markets. 
aminy School's On the Air, which 

as VP /Operations for WBUF /Buffalo and was also working 

with the rest of the Lincoln Group stations. I got a call 

from a guy who had read an article about me where the 
last thing I said was, 'I think I'm ready to be a GM: He asked me to be GM of WOJY & 

WGLD in Greensboro, so, in 1986, I got the chance to make the big jump from PD to GM. 

I went down there for a couple of years and then was offered another GM gig, in 

Rochester. 

Joining Clear Channel: "I left Rochester and joined Sherman Broadcasting in late 
1990 as VP and was destined to manage their first major -market acquisition, which was 

in Detroit. The Gulf War and the recession happened, and about six months after I got 

there the company went into bankruptcy. The board gave me a personal guarantee of 90 

clays, and when they decided it was time to declare bankruptcy, I went from being VP to 

being President of the company and working it out of bankruptcy for the next 3 1/2 
years. 

"As that was winding down, I found myself with a business. I became a receiver for 

some troubled radio loans in the early and mid -'90. I did a lot of financial consulting and 
was a management consultant for a number of companies. One of the people I sold 

something to was Randy Michaels at Jacor. He asked me to do some management 

consulting work for them. He kept asking me, 'What would you like to do?' I said, Beirg 
a group head was the best job I ever had, and if something like that ever comes up at 

Jacor, let me know: 

"One night in Dayton, when he was on his way back from Cclumbus, OH, he handed 

me a piece of paper and said, 'Do you know what this is?' I opened it, and it said, 'We got 

Nationwide: I said, 'Congratulations: Randy said, 'You don't understand. That's the ticket 
to your new job. As soon as we close, we'll expand enough that we're going to need 
another group head, and I'd like that to be you: Clear Channel bought Jacor, and I am 

now celebrating almost six years with Clear Channel." 
Biggest challenge: "Staying on top of everything. I've never been diagnosed, but I 

think I'm borderline ADD, so, for me, having a lot of different things to do is a really 
good thing. My mind has never wandered on this job because it's an always -changing 
business. I'm an old radio guy. I love this business so much, and it's really neat to have 
been in it so long and to find it more exciting than ever." 

Overall state of radio: "We are at a crossroads. Our President, John Hogan, has been 
very courageous in his willingness to put the 'Less Is More' initiative on the table and 
address our issues head -on. We have to do that, because we are by far the leader in this 
industry. Industries will flourish if their leaders choose to lead, and industries will 

become troubled if their leaders sit on the sidelines." 
Something about Clear Channel that would surprise our readers: "We have a 

reputation based on the notion in American society that big is bad. Your readers would 
be very surprised to know that Clear Channel is 

everything that we tell people we are. [CC President /CEO] 

Mark Mays likes to say that we're a small company with 
big- company tools. We can give you systems and all the 
other stuff that big companies can, but, at the end of the 
day, we're an entrepreneurial company. We have local 
managers who run their markets. The general industry 
thinks that we are a corporate -led culture, telling our 

markets what to do, when the exact opposite is true. Our 

local market managers run their markets." 
Most influential individual: "The first person who 

was a big influence on me was Jay Cook. When I was 

going to college Jay was PD of WFIL. I used to call him, 

and he would invite me to sit in his office and talk radio 
and programming and stuff. He was someone I talked to 
throughout my career, right up to when he passed away. 

Later on Bud Wertheimer, who ran the Lincoln Group, 

became like a second father to me." 

Career highlight: 'There have been a lot of things I 

have been proud of, but I think I have been most proud 
of the fact that I've always been looking forward into the 

lear Channel Radio Sr. Vice President, C 
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future. All careers have ups and downs, and when I look 

back I'm awfully proud of the fact that I always kept 
myself focused on the future regardless of whatever short- 
term disappointments there might have been." 

Career disappointment: "I got my dream job at 
WFIL. The thing was, by the time I got there, in 1983, no 

one was going to save a music AM radio station. In a 

sense, that's kind of a disappointment. I have learned 
that disappointments are generally short-term situations, 

measured in weeks or months at most. Anything I can point to as a disappointment, had 
it not happened, then the door would not have opened to an opportunity that led me to 
where I am today." 

Favorite radio format: "Oldies." 

Favorite television show: "The West Wing and the original Law & Order." 

Favorite song: "'Sherry' by The Four Seasons." 
Favorite book: "My favorite book is the next one that's going to be written by Scott 

Turow, who wrote Presumed Innocent. He writes a book every three years, and his last 
one came out in 2002, which means that his next one is due out, hopefully, in 2005." 

Favorite movie: "The Natural." 
Favorite restaurant: "The Waterfront South Beach Grill in Covington, KY." 

Beverage of choice: "I'm a bottled -water drinker." 
Hobbies: "I play hardball and golf, and my hobbies now include spending time with my 

wife and my kids - the older ones and my brand -new baby, who is just 15 months old." 

E -mail address: jaymeyer @clearchannel.con." 
Advice for broadcasters: "I'd like to give everybody the same advice that Jay Cook 

gave me 33 or 34 years ago, when I first met him. It's pretty trite, but it's the truth. The 

advice is that perception is reality. Whether you are selling a client or programming a 

radio station, it's not the reality of what you get done that's important, it's how people 

perceive what you got done that makes all the difference in the world." 
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IT'S A NICE DAY TO START AGAIN... 

"SCREAM" 
ON YOUR DESK NdW! 

DEVIL'S PLAYGROUND 
ES MARCH 22 

Produced by Keith Forsey 
John Kalodner: John Kalod 
Management:Tony Dimitriades and Robert Richards 
East End Management 
WWW.BILLYIDOL.COM 
WWW.SANCTUAR RECORD 
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