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Ludacris Aims For ‘Number One Spot’ Mills Bill Stops Stalkers

Def Jam South/IDJMG rapper Ludacris is Most WALK/Nassau-Suffolk
Added at Urban this afternoon talent K.T.
week: “Number One ' Mils has dealt with a
B Spot” picks up 63 adds, | stalker since 1993. Her
|, for 90% of the Urban b : plight ultimately led to
8¢ panel, and debuts at No. ! 4 \ a change in New York's
45*. At CHR/Rhythmic, statking laws by way
the track snags 48 adds. of a law named after

It's off Ludacris’ latest ”l”/ﬂ & ”[””””lf@ her. Her stery is on

S album, Red Light Distict ) Page 47.
g www.rodioandreccrds.com ¢

ray Charles duets with natalie cole

elton john norah jones b.b. king gladys knight diana krall

michael mecdonald johnny mathis van morrison willie nelson

bonnie raitt james taylor genlus loves company
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GENIUS!

WINNER OF 8 GRAMMY AWARDS
N € L U D N G

ALBUM 0) ) THE YEAR
RECORD OF THE YEAR

RAY CHARLES AND NORAH JONES/ “HERE WE GO AGAIN”
David Morrell * DavidM @ Concordrezords.com * [310) 335-41-9




THE ARTIST DEVELOPMENT STORY OF THE YEAR!

GAVIN DeGRAW “CHARIOT"

THE FOLLOW UP SINGLE
TO THE #1RECORD “IDON'T WANT TO BE"

THE CHARIOT ALBUM IS
NOW CERTIFIED PLATINUM

_ PERFORMANCES ON
éTHE TONIGHT SHOW, LETTERMAN,
CONAN O'BRIEN, CARSON DALY,
CRAIG KILBORN, JIMMY KIMMEL,
GOOD MORNING AMERICA
AND MORE

SOLD OUT TOURS
THROUGHOUT 2004 & 2005

“A soulful singer and a fiery presence,
DeGraw was born to be on stage.
He's bawdy and humble and raw

and adorable and a fearless singer.

He has fire in his belly."

Boston Globe

IMPACTS NOW
AT TOP 40 AND HOT AC

www.gavindegraw.com

reconds

“ e ’ ‘www.jreccrds.com
« Cus, % R OF SOty AR




FEBRUARY 18 2005

To— —————= S —

A Life Of Right Turns [
HOW TO DEVELOP |

1 Michael Medved has released
AIR TALENT

his autobiography, answering
| Personalities are the oft-asked question of how
just as important he went from a liberal activist to
| in Smooth Jazz a modern-day conservative. An
| as they are in interview with the talk host, who
other formats. has admirers in both political
| WNUA/Chicago camps, begins on Page 16.
i PD Steve Stiles

THE INOUSTRY’S NEWSPAPER

www.radioandrecords.com

shares his passion for guiding new
talent and for keeping the fires
burning in the veterans.

See Page 53 |

| FROM PD TO PD

Country Editor Lon Helton
| interviews three program directors
< who were promoted from
promotion director. They share their
| | thoughts on reaching the gig via a
I nontraditional route.
See Page 40
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v Filling the void after star talent departs: Page 35 , _

Barnett To Lead Infinity Programming

Accountability, ROI
Dominate RAB2005

Radio focuses on increasing share of ad pie

By Roger Nadel

R&R Exec. Editor
fnadel@radioandrecords.com

Radio had only a little
over a week to celebrate the
Feb. 1 announcement that
the industry generated a
record $20 billion in revenue
during 2004: At the RAB2005
conference, held Feb. 10-12 in
Atlanta, the focus of sales
managers from across the
country was on how radio
must adapt to a changing
landscape if it is to remain
competitive and grow.

The buzzwords of the con-
ference were accountability
and return on investinent, or
ROI. Those topics seemed to
be on the mind of every
speaker and panelist, whether
the individual was from the
station, advertiser or research
side of the industry.

Right out of the starting
gate, attendees heard from

Fries

Zns Media President Wayne
=ns, who said too many ra-
dio account executives fail
to meet client needs to such
a degree that money is left
on the table. Ens Media’s re-
search found that in three
markets studied, 82% of all
local businesses say they’re
never approached to do ra-
dio advertising.
RAB2005 See Page 18§

Rivers will focus on consultancy

By Kevin Carter & Adam Jacobsen

R&R Staff Writers
newsroom@radioandrecords.com

Rob Barnett, a radio and television veteran
who was named Infinity’s Sr. VP/Original Pro-
gramming in mid-2004, has been promoted to
President/Programming for the company. He
succeeds Steve Rivers, who has exited Infinity
and will now focus on his work as a consultant.
Rivers will, however, continue to work with se-
lect Infinity stations and as a special adviser to
the company on various projects.

Barnett

Barnett will now oversee programming operations at Infinity’s

BARNETT See Page 13

Greenberg Tapped As Columbia PreS|dent

By Keith Berman

RA&R Associate Radio Editor
kberman@radioandrecords.com

Columbia Records has appointed Steve
Greenberg President, replacing Will Botwin, who
was recently elevated to Chairman of Columbia
Records Group and to whom Greenberg reports.
Most recently President/CEO of S-Curve
Records, Greenberg will work closely with
Botwin to oversee Columbia’s A&R activities and
develop strategies to further expand the label’s

presence in the marketplace.

“Steve’s extraordinarily successful track records

Greenberg

in A&R and artist development, combined with his considerable

GREENBERG See Page 13

Darus Named Pres.
Of Kirtland Records

Twenty-year label veteran
Dave Darus has been ap-
pointed Presi-
dent of Kirtland
Records and will
be based at the
label’s newly
created Los An-
geles office. Darus,
who most recently
spent several
years developing
Spivak Entertainment’s roster,
brings his promotion, market-
ing and artist-management
expertise to Kirtland, where
he will oversee a catalog that
includes all four platinum-
selling Bush titles and the
soundtrack to the recent box-
office hit Hide and Seek.

Kirtland Records Chairman/
CEO John Kirtland said, “I am

DARUS See Page 13

Darus

Westwood One radio host
and MSNBC television per-
sonality Joe Scar-
borough has joined
the lineup of special
guest speakers for
the upcoming 10th
annual R&R Talk Ra-
dio Seminar. Scar-
borough will speak
to TRS 2005 attend-
ees during an exclu-
sive general session

Scarborough — who re-
cently launched his West-
wood One radio show (Mon-
day-Friday, 10am-1pm ET)
— became the first Republi-
can to be sent to Congress by
his Florida district in over a
century when he was elected
to his first term in the House

Scarborough Joins TRS 2005 Lineup

L.A. hosts annual News/Talk radio gathering

of Representatives in a land-
slide victory in 1994. After
seven years in Con-
gress, he retired from
politics in 2001 to
spend more time
with his family and
to launch his nightly
MSNBC show, Scar-
borough Country.
Scarborough also
wrote the best-selling
Rome Wasn't Burnt in

onFriday, March 11, Scarborough 4 pay, in which he

skewers Republicans and
Democrats alike over the
reckless spending and back-
door deals that cost Ameri-
cans millions every year.
“We're extremely pleased
that Joe Scarborough will

TRS See Page 13

Benedik To Head
Christal Radio

The vacancy at the helm of
Katz Radio Group’s Christal
Radio lasted only
a week: KRG
President Steve
Shaw has tapped
Brian Benedik
to succeed Tucker
Flood as Presi- |
dent of the na-
tional rep firm.

Flood moved
from Christal to become
President of the newly re-es-
tablished Eastman Radio
when Eastman opened for
business on Feb. 14. Benedik
assumes his new duties on
Feb. 28, returning to the na-
tional side after 2 1/2 years
as GSM of Clear Channel’s
CHR/Pop WHTZ (Z100)/
New York.

Benedik

BENEDIK See Page 13




The John Bayliss Broadcast Foundation

Janet E. Schulze
Emerson College

Brandon Tidd
Kent State
University

Jason Peifer
Temple University

Congratulations
to these 2004-2005

Gregg M. Bishop Bay‘iss Radio

Florida A&M

gl Scholarship Recipients!

THE '
JOHN

l BAYLISS

Celtzegr?ting BROADCAST
S HHEPOUNDATION

g T | .

1985-2005

Celebrating 20 Yezrs
Ainber Goodain of enabling qualified
O i college students
riversity K
who seek a radio career
to receive financial aid
while attending
universities nationwide.

Today, efforts to encourage
aspiring broadcasters
include partnerships with
radio corporations in the
development of the
Bayliss Intern Program.

Timothy M. Rainey
University of Nevada

Thank you Radio Industry
for your devotion tc the
development of new talent
in radio through your
contributions to the
Bayliss Broadcast Foundation.

For information call 831.655.5229
or visit online at
www.baylissfoundation.org

Michael K. Girts

Syracuse University

Steve Flamisch
Syracuse University

Krista J. Gradberg
Niinois State
University

Lacey Blue
Stephens College

Leslie K. Fredman
University of llncis

Brian D. Eichenberger
University of Arkansas
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Cunningham Named KMEL/San Francisco PD

Stacy Cunningham has been
named PD of Clear Channel
CHR/Rhythmic KMEL/San Fran-
cisco, rising from Promotion Direc-
tor for KMEL and Hot AC clus-
termate KIOI (Star 101.3). Her new
duties are effective immediately.

Cunningham replaces Clear
Channel Sr. VP/Programming,
West Coast Michael Martin, who
was promoted late last year to his
current post.

Martin told R&R, “There is no
other person out there who
knows the station, the audience
and the Bay Area better than
Stacy. I am proud and confident
of her and her abilities. Along

TDOWN TO CLEVELAN

s

Spotlight: The Rock and Roll Hall of Fame & Museum

with KMEL MD Big Von, I now
have a very good, complementary
team in place.”

“I'm proud and honored to be
stepping into the shoes of such
great programmers before me,”
Cunningham said. “Now — where's
the bar?”

Cunningham has been with
Clear Channel/San Francisco
for three years, starting as Asst.
Promotions Director in 2001. Be-
fore that she was Asst. Promo-
tions Director at Urban KKBT
(The Beat)/Los Angeles. She be-
gan her radio career at The Beat
in 1995, as a member of the
street team.

\ |

Convention 2005 -r.lune 23-25

The Rock and Roll Hall of Fame & Museum provides an important
backdrop for R&R Conventicn 2005. This year marks the hall's 10th
anniversary. It was built in Cleveland
because of that city's importance to both
radio and the rock-music industry.

The museum contains many one-of-
a-kind artifacts and exhibits. More than

: """‘““*“*‘;'.ﬂv nuﬂﬁ 200 artists, groups and radio and record-

S BLY PLaz|. ) ; :

LT 2B industry figures have been inducted into
the hall. The 20th class (including U2, The Pretenders, Percy Sledge
and Buddy Guy) will be installed March 14. See it for yourself: The
opening-night party of R&R Convention 2005 is at the Rock and Roll
Hall of Fame & Museum.

NosobY DoEs IT BETTER.
POINT-To-POINT
DIRECT MARKETING SOLUTIONS
GREAT CLIENTS, GREAT MARKETING.

Following the 47th annual Grammy Awards on Feb. 13, Sony BMG Music Entertainment held a post-party to celebrale the 28
awards its artists took home. Seen here during the festivities at the Hollywood Roosevelt hotel are (I-r} Sony Corp. of America
Chairman Howard Stringer, Columbia Records Group Chairman Will Botwin, Sony Music Label Group U.S. CO0 Michele
Anthony and President/CEQ Don lenner, BMG Label Group U.S. Chairman/CEQ Clive Davis and President/CO0 Charles
Goldstuck, Sony BMG Music Entertainment CEO Andrew Lack and Chairman Rolf Schmidt-Holtz, Epic Records President
Steve Barnett and Zomba Label Group President/CEQ Barry Weiss.

Rosen Scores WSCR/Chicago PD Post

Fifteen-year Chicago radio vet-
eran Mitch Rosen has been
tapped to become the new PD at
Infinity Sports Talker WSCR (The
| Score)/Chicago. Rosen will take
over day-to-day programming at
The Score from WBBM-AM/Chi-
cago and WSCR OM Drew Hayes.
Hayes remains OM for both sta-
tions but will now focus his time
on News WBBM-AM.

“Mitch is another positive addi-
| tion to The Score,” said WSCR
GM and Infinity/Chicago Direc-
tor/Sales Paul Agase. “With our
on-air hitters, including Steve
Stone, Rick Telander and our new
Mike North Morning Show, and
Mitch at the programming helm,
WSCR will continue to grow and
prosper.”

Rosen began his radio career in
1988 as a producer for Tribune’s

News/Talk WGN/Chicago. He
then moved to crosstown Sports
Talker WMVP, spending eight
years at ABC Radio’s Windy City
ESPN Radio flagship before exit- |
ing the station two years ago.
Most recently Rosen was VP at
Chicago’s Paragon Marketing
Group, where he represented a
number of local media figures, in-
cluding Chicago White Sox play-
by-play man John Rooney and
Chicago Tonight host Bob Sirott.
“I'm looking forward to the chal-
lenge of working with a great heri-
tage station like The Score,” Chi-
cago native Rosen said, “and I am
honored to be working with great
talents like Mike North, Dan
Bernstein, Terry Boers, Rick Tel-
ander, Doug Buffone, Jonathan
Hood and Mike Murph.” Rosen is
scheduled to join WSCR on Feb. 22.

" Nemitz Takes KLLC/S.F VP/GM Post

Infinity Broadcasting has ap-
pointed Greg Nemitz VP/GM of
Hot AC KLLC (Alice @ 97.3)/San
Francisco. He replaces Steve
DiNardo, who retains his GM du-
ties for Alternative clustermate
KITS (Live 105).

Infinity Sr. VP/Market Man-
ager Doug Sterne said, “Focused
brand management leads to accel-
erated ratings and revenue
growth. It’s that simple. The Infin-
ity team in San Francisco is most

|
!

fortunate to feature two superbly
talented leaders in Greg Nemitz
and Steve DiNardo.” ‘

Nemitz said, “The chance to
contribute to Alice’s legend is a
once-in-a-lifetime opportunity.”

Nemitz began his radio career
in 1988 as an AE for News/Talk
KGO/San Francisco and later rose
to GSM for clusterbuddies KSFO
and KMKY. He was promoted to
Director/Sales for the ABC/San
Francisco cluster in 2003.

' WPYM/Miami Moves To Active Rock

The Rock hole in South Florida
didn't last long following the Feb.
10 flip of Active Rock WZTA/Mi-
ami to “Hurban” (see story, this
page): On Feb. 14 Cox Radio’s
WPYM (Party 93.1)/Miami
flipped from Dance-leaning
CHR/Rhythmic to Active Rock as
793 Rock — South Florida’s Pure
Rock Station.”

Among the artists heard in the
station’s first 90 minutes were
Korn, Cracker, Audioslave, Nir-
| vana, Guns N’ Roses and Limp

Bizkit.

Cox Radio/Miami OM David

Isreal and WPYM PD Phil
Michaels-Trueba remain in place.
Isreal told R&R, “We saw an op-
portunity in the market, and we
moved quickly. Over the last 72
hours we mobilized a group of
very talented folks to pull this all
together. We're going to focus on
a fresh start for Active Rock in
South Florida.”

Isreal also noted that the His-
panic makeup of the market is an |
advantage for the station. “Histori- |
cally, Rock stations in this market |

WPYM See Page 18 |

R&R To Relocate
LA. Headquarters

Radio & Records is moving!
Effective Feb. 24, the new ad-
dress for our Los Angeles head-
quarters will be 2049 Century
Park East, 41st Floor, Los Ange-
les, CA 90067. Qur phones, fax-
es and e-mail addresses will re-
main the same.

Due to the move, our teiecom-
munications equipment will not be
available for part of the day on
Feb. 23. That includes our web-
site at www.radioandrecords.com
and our telephone lines. We ap-
preciate your understanding as
we relocate 10 a facility where we
can better serve you.

R&R Observes
Presidents Day

In observance of the Presi-
dents Day holiday, R&R's Los
Angeles; Nashville; and Washing-
ton, DC offices will be closed
Monday, Feb. 21.

WITAMiami
Flips To ‘Hurban’

On Feb. 10, Clear Channel Ac-
tive Rock WZTA (94.9 Zeta)/Mi-

{ ami flipped to Hispanic Urban, or

“Hurban,” as “Mega 94.9,” with
the call letters WMGE.
Mega targets an 18-34-year-old

|
| demo who are also second- and

third-generation bilingual His-
panics. The station now features
music by such artists as Daddy
Yankee, Tego Calderon, Don
Omar, Yvy Queen, Pitbull, Fat Joe,
Shakira, Enrique Iglesias and
Marc Anthony.

Juan Arroyo is serving as
WMGE's PD. Arroyo previously
programmed Big City Radio’s
New York stations and most re-
cently oversaw the flip of Clear
Channel’s KLOL/Houston to
Hurban.

“This presents a unique oppor-
tunity to appeal to and reach the

WZTA See Page 12
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Senate Bill Aims To
Slash License Terms

By Joe Howard
R&R Washington Bureau
hovard@radioandrecords.com

en. John McCain on Tuesday introduced the Localism in

Broadcasting Act of 2005, which would cut all broadcast-
station license terms from eight years to three years. Stations
would also be required to file quarterly reports detailing
their community-service and public-interest efforts.

sites to post details about their pub-

lic-affairs programming.
Additionally, companies owning

more than one station would be re-

Execs Discuss Trends

The legislation would also require
the full five-member FCC to review
5% of all license and renewal appli-
<cations and direct stations with web-

quired to demonstrate how all their
stations — not just the station or sta-
tions up for license renewal — are
meeting their public-inter=st obliga-
tions.

“feel it is now time to introduce leg-
islation to bring the local back into
local broadcasting, and I believe this legi-
slation is a step in the right direction,”

SENATE See Page 1

As Earnings Season Begins

uring his company’s Tuesday-morning earnings confer-

ence call, Regent Communications Chairman/CEO
Terry Jacobs said that while he’s seeing some stations being
offered by owners willing to sell, he’s also cbserving will-
ingness among private investors to pay top dollar.

“There’s a lot of private equity  that are a lot more optimistic about
money and, in some cases, some  valuations than the public market is
new players coming into the market  at this point,” facobs said, noting that

some buyers aren’t balking at valu-
ations in the 13.5- to 15-fimes-cash-
flow range.

He also revealed that Regent is
ready to strike some deals. "We're
looking at a couple of opportunities
to upgrade or complete tuck-in ac-
quisitions in a couple of markets,” he

EARMMIGS See Page &
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House Approves New Indecency Legislation

y a vote of 46-2, the House Commerce Committee approved
on Feb. 9 a bill to increase to $500,000 the maximum penalty
the FCC can impose against broadcast stations for indecency-rules
violations. The FCC's current limit on penalties is $32,500. The bill also
allows the FCC to impose the increased fine on individual performers.
Expressing concerns about artists’ First Amendment rights, Rep.
Jan Schakowsky offered an amendment to strike that language from
the bill, but the effort was defeated. While he offered no amend-
ments, Rep. Henry Waxman lamented that the legislation and the
current pressure broadcasters face regarding content is leading to
a culture of self-censorship that he believes is stifling creativity.
“Things that are happening as a tesult of this fear of being singled
out for indecency makes people act in ways that defy common
sense,” he said during a debate on the bill. “I don't think govern-
ment should stand there as a possible censor of what some might
consider indecent that others might not.”
Like previous versions of the bill, the new law would require the
FCC to consider revoking a station’s license after three indecency-
rule violations.

2005 Women's Professional-Advancement
Series Announced

Katz Media Group and American Women in Radio & Televi-
sion have announced the details of their 2005 Women's Ca-
reer Summit, which will take place throughout the year. The goal is
to provide a forum where media-industry leaders can address is-
sues including career advancement, diversity and industry hot top-
ics in sessions geared toward women. Five programs are planned
throughout the year, beginning Feb. 25 with “Continuing the Dia-
log: Expanding the Definition of Real Beauty and the Infiuence of

Continued on Page 8

Study Finds Optimism
Among RAB Attendees

uring last week’s RAB2005 Radio Sales, Management

& Leadership Conference, it was revealed that 83% of
radio-industry professionals surveyed by Banc of America
Securities analyst Jonathan Jacoby said current industry
pacings are above year-ago levels. Among that group, 58%
said pacings are 3% or more higher than last year, while 42%
said pacings are up 5% or more. Only 10% of respondents
overall reported seeing declines in year-over-year pacings.

Of the 110 respondents — includ-
ing sales reps, sales managers and
group owners — who participated in
Jacoby’s annual survey, 65% said ad
pricing is on the rise, while 99%
agreed that pricing is “stable or ris-
ing.”

Meanwhile, 86% of respondents
said Clear Channel’s “Less Is More”
ad-inventory-reduction program has
had no effect on their stations’ inven-
tory — a finding Jacoby said may not
bode well for the industry’s long-term
health.

“We admit this is not a statistically
significant survey, but our concern is
that operators are not broadly follow-
ing Clear Channel,” Jacoby said in a
report on the survey, released Mon-
day. “Operators may be taking busi-
ness for near-term benefits, but this
hurts the radio industry’s ability to
move the pricing lever over the long
term.”

Despite that, 50% of respondents
who work in large markets said they
believe the Less Is More plan will
havea positive effect on their markets,
compared to 35% in midsized mar-
kets and only 14% in small markets.

Relatively small numbers of re-
spondents believe the program will
impact their markets negatively:
While 15% of large-market respon-

dents expect Less Is More to hurt
their businesses, the percentage falls
to 8% for midsized markets and 7%
for small markets.

Sixty percent of total respondents
say Less Is More will have no effect
on their businesses, 31% expect it to
have positive implications, and 10%
say the effect will be negative. Inter-
estingly, a sizable 70% of small-mar-
ket respondents believe the program
will have no impact on their busi-
nesses, compared to 56% in mid-
sized markets and 35% in large mar-
kets.

In a separate industry report, Ja-
coby noted that there has been “lots
of variability” between markets since
Clear Channel launched the program
but said the early results are "still
stronger than we would have expect-
ed.”

In a Feb. 11 industry note, Jacoby
said, “Radio seems to be picking up
a tad from last week. It appears that
February is seeirg strong TV tune-in
money and, in some markets, bene-
fit from Less Is More.” He said na-
tional ad spending is accelerating
while local business remains steady
but noted that he isn’t hearing of
changes in sentiment about radio
among advertisers.

—Joe Howard
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RADJO BUSINESS

Earnings
Continued from Page 6

said. “We've looked at a number of
different things in different markets,
and we anticipate that we’re going
to have the opportunity to look at
some other things.

“Our balance sheet is in good
shape, and we think that we'd be in
a position to take advantage of the
right opportunity at the right time.”

Regent’s Q4 net income rose from
$1.5 million (3 cents per share) to $2.5
million {6 cents), but that total in-
cluded $1.5 million (3 cents) in in-
come from discontinued operations
related to the company’s deal last
summer to swap six stations and
make a $3.7 million cash payment for
five Citadel stations.

Less that deal, Regent’s Q4 net in-
come from continuing operations de-
clined from $1.4 million (3 cents) a
year ago to $1 million (3 cents).
Thomson First Call analysts had ex-
pected Q4 net income of 5 cents. Re-
gent’s Q4 net broadcast revenue rose
15%, to $22.1 million, while station
operating income increased 33%, to
$8 million. However, free cash flow
dipped 7%, to $4 million.

For 2004, Regent’s net income rose
from $5.7 million (12 cents) to $13.2
million (29 cents), including gains
from the Citadel swap and another
swap Regent completed with Clear
Channel in January 2004. Without
those gains, Regent’s net income
from continuing operations in-

broadcast revenue increased 15%, to
$84.2 million, while station operating
income rose 31%, to $28.7 million.

Looking ahead, Regent forecasts
Q1 net broadcast revenue of between
$18.6 million and $18.8 million and
station operating income of between
$4.6 million and, $4.8 million. Jacobs
said, “We are entering 2005 with ex-
cellent momentum.”

Interest In 30-Second
Spots Grows

Beasley Broadcasting COO Bruce
Beasley said during his company’s
Feb. 9 earnings conference call that
some advertisers — primarily na-
tional advertisers — are showing in-
terest in 30-second spots in the wake
of Clear Channel’s “Less Is More”
inventory-reduction initiative.

“We are beginning to see advertis-
ers request rates for 30-second
spots,” Beasley said, noting that his
company is happy to accommodate
those requests. “We are an advertis-
er-friendly company, and if an adver-
tiser wants 30s, we will certainly give
them a chance to buy 30s. If they
want a chance to buy 60s, we'll give
them a chance to buy 60s.”

However, Beasley said his compa-
ny isn’t necessarily offering deep dis-
counts on the shorter ads. “We have
a floor that we won't price them be-
low, but they could go as high as
100% of a 60-second rate if a radio
station is in heavy demand,” he said.
“We don’t have a corporate dictate

creased from $4.9 million (10 cents)

that says you have to charge a cer-
to $6.4 million (14 cents). 2004 net

tain percentage of 60s.”

BUSINESS BRIEFS

Continued from Page 6

the Media.” That session is being held in conjunction with AWRT’s
annual leadership summit in Washington, DC. It will be followed
on June 21 with a session at the annual PROMAX & BDA confer-
ence in New York City. KMG launched the Women's Career Sum-
mit series in 2003.

TV/Cable Category Tops 2004 Advertiser List
For Radio; TV Networks Dominate
Most-Played Ads Survey

edia Monitors has compiled its 2004 advertiser list for

radio, which counts airplay of commercials on radio stations
in leading markets around the country. Its data shows the TV/cable
TV category accounted for more commercial airplay than any other
category last year, followed by the live theater/opera/music/dance
category. Other top 10 categories include car and light truck sales
(both import and domestic), financial institutions, over-the-counter
medical products, hospitais/clinics, home improvement, finance and
mortgage services and home centers/hardware stores.

A separate Media Monitors survey shows the four most-played
advertisers around the country last week were television networks,
underscoring the importance of radio to television's February
sweeps campaigns. Fox, ABC, NBC and CBS led the national
pack, followed by Sprint PCS, Geico, Verizon Wireless and the WB
Network. Radio Shack and McDonald's round out the top 10.

News/Talk is the only format where TV spots did not play a key
role — perhaps because television tends to aim for younger demos.
Geico, Sam'’s Club and TurboTax fed the most-played ads list in
the News/Talk format.

Microsoft, Nokia, Loudeye Team
For Mobile Music Service

M icrosoft, Nokia and Loudeye have announced a new joint
venture into mobile music. Loudeye introduced its white-label
music service when it began powering AT&T Wireless' song store in
2004. On Monday at the 3GSM World Congress in Cannes, France,
it debuted a new version of the service that lets users browse, search,
listen to and download full-length songs and ringtones to their mobile
devices. A branded, PC-based digital music store is also part of the

Continued on Page 13
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Beasley Eroadcasting’s Q4 revenue
increased 4%, to $33.4 million, while
operating income rose 15%, to $8.5
million, anc station operating income
grew 14%, to $11 million. Net income
rose from $3.3 million (14 cents per
share) a year ago to $3.9 million (16
cents).

For the year, net revenue increased
7%, to $122.2 million, while operat-
ing income rose 11%, to $29.4 million,
and station operating income grew
10%, to $39 1 million. However, 2004
net income declined from $12.8 mil-
lion (52 cents per share) to $12 mil-
lion (49 cerits), due in part to a $2.4
million prezax loss; 2003 net income
included $€.1 million in pretax gains.
For Q1, the company expects net rev-
enue to grow 3%.

Offers Aid XM Growth

XM Satellite Radio CFO Joe Eute-
neuer said during his company’s Feb.
10 earnings conference call that six
out of 10 new-car buyers whose ve-
hicles come equipped with free trial
XM subscriptions convert to paid
subscribers when their trials expire
—arate hesaid falls within XM’s ex-
pectations.

Euteneuer said XM ended 2004
with 402,000 trial subscriptions but
noted that £7% of its customers, or 2.8
million subscribers, are paying for
the service. The remaining 26,000
subscriptions are attached to rental
cars through XM’s partnerships with
the Avis, National and Alamo agen-
cies.

Euteneuer also revealed that 14%
of XM's subscribers at year’s end
were under multiyear prepaid plans
and that arother 12% are signed up
under family plans offering dis-
counts to households with more than
one subscription. He said the compa-
ny’s monthly customer-churn rate
stands at 1.2%, though some of those
accounts have been canceled by XM
for nonpayment of subscription fees.

Meanwtile, XM CEO Hugh Pan-
ero said that while he’s had conver-
sations with Apple CEO Steve Jobs
about creating an XM-capable iPod,
Jobs has indicated that he’s not cur-
rently interested in such a venture.
“Their business is based on driving
the price of their [devices] down and
is very focused on an onslaught of
competiticn that’s coming from a
variety of different sources,” Panero
said of Apple’s plans.

“They have a service-confidential
air about their products, and on these
convergence issues they feel that
they‘re happy where they are.” How-
ever, Paner did note that Jobs left the
door open for a future deal. “Steve
told me he’s willing to be wrong,” he
said.

While declining to share details —
because he didn’t want to “explain
them all to Sirius” — Panero revealed
that XM is exploring other partner-
ships. “We are looking into all the
spaces where you would logically
think that there are some conver-
gence opportunities,” he said. “We
are looking to proliferate XM’s tech-
nology across a lot of different plat-
forms, and when' we’re ready to an-
nounce something, we'll tell you.”

XM’s Q4 net loss increased from
$162.9 million ($1.12 per share) to
$188.4 million, due primarily to
deleverage charges. The satcaster’s

All transaction information provided by
BIA’s MEDIA Access Pro, Chantilly, VA.

Multistate Deal
» KVUW-FM/Wendover, NV and FM CP/Laramie, WY $750,000
State-By-State Deals
® KTTP-AM/Pineville (Alexandria), LA $175,000
» WRKN-AM/Brandon (Jackson), MS Undisclosed
* KADD-FM/Logandale (Las Vegas), NV $8 million
® WXXY-FM/Port Republic (Atlantic City-Cape May), NJ
Undisclosed
© KWPK-FM/Sisters, OR $475,000
. ® WTHM-AM/Red Lion, PA $280,000
» WSVS-AM/Crewe, VA $95,000
* WISS-AM/Berlin and WAUH-FM/Wautoma, WI $288,000

Full transaction listings, posted daily, can be found at
www.radioandrecords.com.

DEAL OF THE WEEK

o WFFN-FM/Coaling; WDGM-FM/Greenshoro
(Tuscaloosa); WANZ-FM/Helena (Birming-
ham); WBEI-FM/Reform; and WJRD-AM,

WTSK-AM & WTUG-FM/Tuscaloosa, AL
PRICE: $29 million

TERMS: Asset sale for cash

BUYER: Citadel Broadcasting Corp., headed by Chairman/
CEO Farid Suleman. Phane: 212-355-5656. It owns 219
other stations, including WAPI-AM, WJOX-AM, WRAX-FM,
WYSF-FM & WZRR-FM/Birmingham.

SELLER: Apex Broadcasting Inc. of Alabama, headed by
Chairman Houston Pearce. Phone: 205-750-0929

. FREQUENCY: 95.3 MHz; 99.1 MHz; 100.5 MHz; 101.7 MHz;
- 1150 kHz; 790 kHz; 92.9 MHz

POWER: 18kw at 840 feet; 3kw at 623 feet; 93kw at 1,014
feel; 23kw at 725 feet; 20kw day/1kw night; 5kw day/36

AT

Urban AC

200

==

Dollars to Date:

Dollars This Quarter:

Stations Traded This Year:

Stations Traded This Quarter:

per-share loss narrowed to 93 cents,
thanks to an increase in the number
of outstanding XM shares, handily
deating the $1.02 per-share loss fore-
cast of analysts polled by Thomson
First Call.

XM'’s Q4 EBITDA loss was tm-
pacted by $41.6 million in delever-
age charges, and the EBITDA loss
widened from $95.5 million to
$139.7 million. That was offset,
however, by an increase in XM's
revenue during Q4, from $33.5 mil-
lion to $83.1 million. For 2004, XM’s
net loss widened from $584.5 mil-
lion ($4.83 per share) to $642.4 mil-
lion ($3.30), but the per-share result
— also lower due to the number of

watts night; 100kw at 981 feet
FORMAT: Oldies; Oldies; Alternative; AC; Oldies; Gospel;

BROKER: Gary Stevens of Gary Stevens & Co.
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$295,664,811
(Last Year: §1,838,742,951)

$295,664,811

(Last Year: $493,050,533)

120
(Last Year: 849) ]
120 |

(Last Year: 230)
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outstanding XM shares — sur-
passed Thomson First Call ana-
lysts’ estimate of $3.39.

XM'’s fiscal 2004 EBITDA loss
widened from $318.9 million to
$388.4 million, including $76.6
million worth of deleverage charg-
es.

For the year, XM’s revenue in-
creased from $91.8 million to $244.4
million. XM also said it added exact-
ly 713,101 new subscribers during
Q4, including 50,000 new activations
on Christmas Day. The company
added 1.8 million net subscribers
during the full year, to end 2004 with
3.3 million customers.

— Joe Howard

Senate

Continued from Page 4
McCain said. “It will have a small
impact on those stations that are cur-
rently meeting their public-interest
obligations, but it should have a large
impact on those citizens whose local
broadcaster is not meeting its obliga-
tion to serve the local community.”

NAB spokesman Dennis Wharton
told R&R his group will oppose the
legislation.

The bill came following a study, re-
leased Tuesday by McCain, criticizing
the television industry’s coverage of
the 2004 elections.



l% é--l

=f:=

i EE =F jus

Hi=RE==1%

i =EE==

E é ié
=3

The Ultimate Spot Building Package For Country Radio

Designed To Transcend All Of Country Radio's Formats

A Mus'c Intensive Package For A
Broad Range Of Clients

12 Versions Of Ead™ Country Music
Track For Easy Editing

Recorded Ev The Nations' Top
Sessicn Players

COUNTRY

Pr=-Produced Eits That Are Drag
Ard Dro> Read,

18 2Ds With Cvzr 800 Tracks To Start

Material Updated Monthly!

MUSIC Ll B RARY Corplete Oninz Lib-ary

Visit www.America-Country.com To Receive Your Free Sample Today!
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What's Hot In Los
Angeles Radio

ROGER NADEL

Where the sales growth is occurring

s reported recently in R&R (2/4), in 2004 the Los Angeles

radio market topped $1 billion, for the second consecutive
year. But it didn’t come easy for the nation’s leading revenue
market: Sales increased just 1% from 2003, according to the ac-
counting firm of Miller, Kaplan, Arase & Co.

LEADERSHIP

SPOTLIGHT

You know you are in the presence of a great leader when you can tell your chitd,
“Watch him, and do what that person does.” Traits often associated with leaders
W — but not great leaders — are accomplishment, strength and
power. To be truly great, however, a leader should also be hum-
ble, show courage, be wise and evidence some sacrifice.

How a leader treats those he leads is as important as
what he accomplishes. All of us, at some point in our lives, are
called to some form of ieadership. When that time comes, our
ultimate responsibility, legacy and reputation will be determined
by how we kept faith with those great leaders who walked be-
fore us and whose character and example transcend their own

lives and times.

Bill Bennett, host, Bill Bennett’s Moming in America (Salem Radio Network)

Each wez2k R&R invites successful people in and outside the radio and recording in-
dustries to share their thoughts on defining and communicating leadership.

Aside from simply being astounded at the
amount of money advertisers spend to be on o 1 A o
the radio in California’s I- A R d F t t_ G c t
el [A. RUAIO0 S Fastest-uvrowing vategories
Orange counties,
it might be in- Category $ Jan.-Nov. ‘03 $ Jan.-Nov. ‘04 % Change
structive to havea
look at some of the Political _ 1.8 million 48milion 471
categories  that Publications 2.3 million 4.4 million 91
showed the most e — — = s == S
growth during the B Postal/Delivery 3.2 million 5.1 million 58

Southern California -~ = - - — =

first 11 months of Broadeasters Association Oil/Gas 4.3 milljon 6.4 million 49
last year. -

The current issue of Call Letters, the bi- Casinos/Lottery B 88 rpilliﬂ\ ) 1_23 m_il_lion 41
monthly publication of the Southern Califor- > ) .
nia Broadcasters Association, includes a chart - Unclasgf@di - — g8ﬁ2'-0,00 S— _ limilion _ 34 -
of the fastest-growing categories. SCBA Pres- Education 8.6 million 11.0 mitlion 28
ident Mary Beth Garber, a longtime observer . . N - )
of local trends, says, “It’'s no surprise that the Grocery/Liquor Stores 25.5 million 32.4 million 27
political category would jump 170% over the Entertainment 9.4 miltion 11.3 million 21
prior year, but increases in the casino and lot- = = - e ———
tery, oil and gas, and publications categories Professional Services - 18.3 million 221 milion 20
are most gratifying and support the growing '
enthusiasm that this will be a banner year for Source: “Los Angeles X-Ray” report by Miller, Kaplan, Arase & Co. and TNS/CMR.
radio.”

Streng th

with Bob Reccord

A

Interviews with peaple who have discovered the secref of dealing with the daily grind. |

Each program offers your audience a relevant message of hope, and spiritual encouragement

in their search to find strength for living, hosted by Bob Reccord and Mike Ebert.

Also Available:

POWERLINE/ AC Music, Commentary / Jon Rivers
COUNTRY CROSSROADS / Hit Country Music, Interview, Commentary / Bill Mack
MASTERCONTROL / Total Health for Contemporary Living / Ralph Baker & Terri Barrett
ON TRACK / AC Christian Music with Interviews / Dave Tucker

AT A GLANCE SPOTS / Variety of Topics
2004 HOLIDAY SPECIAL

Fcf?mlyNet

10

www.FamllyNelHadlo.com
e-mail: Inffo@FamilyNetRadio.com

800.266.1837
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Investing In
Radio’s Future

RAB minority scholarship program pays dividends

W'hen Mike Watkins stood at the lectern to address attend-
ees at the RAB2005 sales conference Feb. 12, it must have
seemed a world away from the Cingular Wireless store in
Wichita he managed a couple of years back. The truth is, it was
a world away, and that shows how far this Entercom/Wichita AE

has come.

It wasn’t so much that Watkins was unhap-
py selling mobile phones or, after he moved
on from Cingular, office equipment. But he
wanted more. He focused on radio and came
to Entercom’s CHR/Rhythmic KDGS and
Talk KFH/Wichita to try his hand at radio
sales.

Every sales manager is looking for eager
people who aren't afraid of picking up the
phone and cold calling. But, as every sales
manager can attest, attitude is only part of the
package. It's also important to understand
how to present yourself and your radio sta-
tion, as well as how to conduct a needs analy-
sis, then respond to that analysis with a pro-
posal that is ultimately negotiated into a sale.

It was curiosity that led Watkins to the
RAB’s FastStart to Radio Success Minority
Scholarship Program, which is entering its
fourth year of providing 25 minority scholar-
ships annually to the RAB Radio Training
Academy in Dallas, under the sponsorship of
BMI. The 6-year-old academy trains roughly
a thousand people each year.

Watkins found out about the scholarship on
the RAB website (www.rab.com). He tells R&R,
“I came across the program and submitted an
application, and here we are. | wanted more
knowledge on the industry and more train-
ing as far as the selling process and selling
techniques go.”

Experience Varies

The training session Watkins attended took
place last December in Dallas. He says of the
two dozen people in his class, “There were
some newbies, and there were folks who had
been in the industry longer. One fellow had
maybe 12 years of radio experience, but he had
been in programming and a few other areas
of radio and was just getting over to the sales
side.

“ After some introductions we jumped right
into the training, going through the seven
steps of the sales process and then focusing
three or four hours of the day on each step. It
was really instructive, with real attention to
detail.”

Watkins says the importance of doing this
kind of training in a focused environment
can’t be overemphasized. “For me,” he says,
“it was an opportunity to escape from the real
world of selling and sit back and see how the
sales process works.”

Making Sense Of It All

RAB VP/Education Services John Potter
tells R&R that, during the weeklong acade-
my training, things begin to click at different
times for different individuals. For a lot of
people, particularly those who are new to
sales, it happens when they hear that selling
radioisall about not asking for money. “How

about if we work to reverse
it,” Potter says, “and we
say, 'It’s all about the client
and not about the radio sta-
tion?”

The training also covers
prospectingand how to get
an appointment. Potter ex-
plains that sellers should
discuss “why you don‘tsay,
‘T've got anidea,’ and why
youdon't say, Let me come
inand tell you how youcan
make more money,” or
something equally pre-
sumptuous.” Instead, he
says, students get the tools
to engage clients, rather
than overpromising,

For some, the sense of

RAB2005 HEARS FROM SCHOLARSHIP WIN-
NER RAB FastStart to Radio Sales Success Minority Scholarship
recipient Mike Watkins (1) and RAB VP/Educational Services John
Potter take a moment at the RAB2005 Sales Conference in Atfanta
to reflect on Watkins' experience at the RAB Training Academy.

self-confidence and enjoy-

ment of selling don’t come easily. Potter says;,
“Have you ever had an advertiser ask, 'How
many commercials will it take to ensure suc-
cess on your radio station?” Nobody in the
room knows what that number is, but we
give [sellers] the confidence to feel comfort-
able saying it’s 36 — not 37 or 35, but 36. It's
important that these inexperienced salespeo-
ple can relay that confidence to their adver-
tiser.”

Part of the training also involves service
after a sale. As Potter notes, “We know that
once an advertiser says yes, we getinto a sit-
uation where the copy has toberight and the
schedule has to be right.” At the Training
Academy, the RAB’s creative director shows
students what makes a compelling spot.

Sales Is About People

Being able to read a situation is a critical
part of sales. Potter says a portion of the acad-
emy training is devoted to helping sellers rec-
ognize their own social behavioral style, then
learn how to recognize the social style of the
prospective buyer and adapt their own style
to match. He says, “There’s nothing more
frustrating than having a great pitch and a
wonderful story to tell, only to run into a

brick wall because you and your prospect
don’t mesh.”

By the last day of training, Potter normally
sees everyone begin to make all the connec-
tions. He says he often hears people saying,
“Oh, I'see how it all fits together now.” Headds,
“Itreminds meof how we're taught history. You
hear about different important events one ata
time and then see how they all relate.”

Watkins, speaking at RAB2005, said, “The
real meat and potatoes of the sales process is
taking and executing a needs analysis. From
that information, you‘re able to put together an
effective proposal or marketing plan foran ad-
vertiser.”

RAB Exec. VP/Services Mike Mahone says
every student fills out a survey at the end of
the training, and 98% report that the session
was worth their time. Hesays, “The evaluations
are phenomenal. It’s just amazing the kind of
positive feedback we get.”

Mahone will certainly enjoy this feedback
from Watkins: “Foranybody who'sjust getting
into radio or has been in radio but is just mov-
ing to sales, [ would very much recommend
they apply for this training program. It takes
you out of the day-to-day and lets you sit back
and absorb it step by step.”

Would you like to know ten reasons why? In just one day, Irwin
Pollack can tell you. Flying over 250,000 miles a year -
advising, speaking to, and working hand-in-hand with over
100,000 radio, newspaper, and television executives in every
one of the fifty United States (and Canada) - owners,
managers, and salespeople can get the continuous feedback

YOUR

COMPETITOR’S

[sales feedback is rarely this clear]

SALES STAFF IS

BETTER

1-888-RADIO-50

they need so they know what they’re doing right and what they
can do better. From introductory sales training to advanced
in-house sales management issues, Irwin Pollack takes the
guesswork out of understanding exactly what you need to
catch up to, then (eventually) surpass the competition. Call
today for a free, no-obligation phone consultation.
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After three months and a

nationwide search, Milwau- |

kee Radio Alliance has
named acting PD/MD
Kenny Neumann PD of Al-
ternative WLUM. He re-
places Tommy Wilde, who
stepped down in Novem-
ber 2004 to concentrate on
his midday shift.

“Kenny shows a great vi-
sion for the future,” WLUM

GM Bill Hurwitz told R&R. “We in-

Neumann

terviewed 50 people from all over

BRIGHT COLORS.

NEWS. BREA KERS
Neumann Named WLUM/Milwaukee PD

the country, but this was
truly a case where the best
guy was right here in the
building. Had he worked
in any city in America, this

. is the guy I would want to

hire.”

“I'm very excited about
the new position,” said
Neumann, who has been
with the Milwaukee Radio
Alliance since 1998. “I have

lived in Milwaukze all my life, and

NEUMANN See Page 19

LONG-LASTING.

DURABLE

0SCAR SHO WS ‘EmM HOW mrs DONE Oscar de la Hoya recently
stopped by KLOS/Los Angeles to visit with morning guys Mark & Brian.

Seconds before a brawl erupted, someone snapped this pic of (I-r) Brian Phelps,

de la Hoya and Mark Thompson.

WEATHER-RESISTANT.

2
/ "
Need more allfention?

You're a bigdog. You have a big promotion goingon. But,
how do you get more attention from vour promotional
partners? Pick the rignt onel Communication Graphics.
Preferred by more radio stations since 1973.
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Mickelson Tapped
As KEGA/S.L.C. PD

KEGA (101.5 The Eagle} Salt
Lake City Asst. PD/MD Jim Mick-
elson has been promoted to PD of
the Simmons Media Country sta-
tion. He takes the programming
reins from Simmons VP/Program-
ming & Operations Alan Hague.

Hague said, “Simmons is proud
of the progress The Eagle has made
in a very crowded market in just
one year. Jim will be able to focus
on The Eagle and contribute even
further to its growth in the Utah
Country radio market.”

Mickelson, who joined KEGA in
November 2003, has spent more
than 23 years in Salt Lake City
Country radio.

TR AR . B R A R

Cherry Picked For
WLZT/Columbus PD

Clear Channel has named Steve
Cherry PD of AC WLZT (93.3
litefm)/Columbus, OH. The move
marks a return to Columbus for
Cherry, who was MD/afternoon
host for WSNY (Sunny 95) from
1998 to 2003.

Cherry told R&R, “I'm excited to
be back in Columbus. I was born in
Ohio and grew up listening to ra-
dio here. I'm looking forward to
working with the team in place
[and] moming show hosts Shawn
Ireland and Dave Starkey. I'm
working for a great company with
wonderful man-
agement in Mar-
ket Manager Tom |
Thon and Direc-
tor/Programming |
Steve Konrad.”

Cherry was
most recently PD
of Clear Channel
Hot AC WBBQ/

Augusta, GA. For-
mer KMUS (Radio Disney)/Tulsa
GM Steve Fernandez replaces
Cherry at WBBQ.

wzia

Continued from Page 3
largest growth sector in the Miami
market: 18-34-year-old Hispanics
who prefer to mix English and
Spanish together in daily life,”
Arroyo said. “The culture and gen-
erational growth of the Latino
population in Miami gives rise to
an incredibly strong need for the
Hurban format.”

Clear Channel Regional VP
David Ross said, “This segment of
our community is proud of its cul-
ture and heritage. They are highly
acculturated and have developed a
way of weaving Spanish and En-
glish seamlessly together.

“Mega 94.9 will be the first and
only radio station targeted at this
growing Latino audience, which
has not been served by any of the
existing Spanish-primary radio sta-
tions.”




NEWSBREAKERS

WWMY Returns
Oldies To Raleigh

Curtis Media has decided to end
the absence of Oldies in Raleigh by
flipping WWMY from ‘80s-based
Hot AC “Star 102.9" to "Y102.9 —
Carolina’s Greatest Hits.” Bill Camp-
bell stays on as PD.

The move brings the format back
to North Carolina’s Triangle region:

CAROLINA'S GREATEST HITS

In November 2004 Clear Channel
flipped Oldies WTRG/Raleigh to
Classic Hits as WRVA (100.7 The
River).

According to Curtis Media/Ra-
leigh GM Mike Hartell, WTRG's de-
cision to drop Oldies prompted his
company to research the format to see
if it would work. He told R&R, “Old-
ies, in many markets, is one of the top
formats in terms of ratings and rev-
enue. We did an extensive music test
and tested thousands of songs, and
we were shocked at what we saw.”

Hartell said station research
found that many of the ‘80s songs
played on the former Star “are just

Recently formed Raven Broad-
casting has appointed 32-
year radio broadcast vet-
eran Russ Dodge GM of
the company’s ESPN Ra-
dio outlet WXLW/India-
napolis. Raven recently
acquired WXLW from
Pilgrim Communica-
tions and is currently op-
erating it under an LMA.

Dodge replaces Paula
Phillips, who is remaining with
Pilgrim as GM of the company’s
suburban-Indianapolis Christian
Contemporary WIJY /Franklin, IN.

Dodge was most recently Na-
tional/ Regional Sales Manager
for Artistic Media Partners, over-
seeing regional and national sales

Raven Taps Dodge As WXLW/Indy GM

Dodge

for the company’s 14 stations
across Indiana. His ex-
perience also includes
sales and management
positions with Network
Indiana; WXTZ, WTLX
and WTUX/Indianapo-
lis; WRBR and WJVA/
South Bend, IN; and
KJJY, KRKQ and KBGG/
Des Moines.

“We are extremely
pleased to have been able to at-
tract Russ to our team,” Raven
Broadcasting co-founder Jonathon
Byrd said. “His talents and ex-
pertise are what we feel are
needed to lead the sales and
marketing efforts for our station,
which will be second to none.”

toasted.” Star was already playing
some ‘70s titles, and in its studies
following the disappearance of
WTRG, Curtis found a passion for
1960s titles, no “flashback” features,
no reverb and no 1950s titles.
Hartell said Y1029's playlist is fo-
cused on hits from 1966-77. The
station’s airstaff features Jack Boston
and Campbell remaining in mornings

and afternoons, respectively, while
James Garner takes middays. Nights
are currently open, Hartell said.

Former WTRG middayer Ron
McKay will take a weekend shift at
WWMY. Fox News is running at the
top of the hour.

Hartell added that Curtis Media
is planning an extensive marketing
campaign for Y102.9.

Barnett

Continued from Page 1
183 radio stations, as well as lead-
ing initiatives for talent recruitment
and development and the integra-
tion of Infinity content with emerg-
ing technologies.

As Sr. VP/Original Program-
ming, Barnett worked with Infinity’s
format VPs on developing and pro-
ducing content — including the
“Street Date” and “Infinity Con-
nects” service offerings — for all 14
formats found on the company’s ra- |
dio stations.

While his more recent experience |
also includes roles in programming |
and music at MTV and VH1, Bar-
nett began his career in radio in
1980, at WAAF/Boston. He served
as WAAF’s PD from June 1982 to
early 1985, then became PD of AOR
KZEW /Dallas (now Urban KBFB) |
under then-owner Belo.

“Anyone who knows Rob can at-
test to his creative vision, strategic in- |
sight and business acumen working
with programmers, talent and indus-
try executives,” said Infinity Chair-
man/CEQ Joel Hollander, to whom
Barnett reports. “He has enjoyed suc-
cess at every step in his career and has

Continued from Page 8

made a strong impact on our opera-
tions since joining Infinity.

“I have no doubt that, under
Rob’s leadership, Infinity will con-
tinue to prosper as we develop new
formats, personalities and content
unique to our stations.”

Meanwhile, Rivers exits as Presi-
dent/Programming after just over a

year in the role, which he took over
from Andy Schuon. Rivers rose to
President from Sr. VP /Programming
for Infinity and is also known for his
programming stints at WXKS-FM/
Boston, KMEL/San Francisco and
KIIS-FM/Los Angeles. He also for-
merly served as Chief Programming
Officer for AMFM Inc.

Greenberg
Continued from Page 1

business acumen, will make him a
key asset as we continue to build
Columbia’s roster,” Botwin said.
“I'm thrilled that Steve is joining the
Columbia team to help make the
best records possible and establish
the next generation of Columbia art-
ists.”

Before founding S-Curve in 2000,
Greenberg worked for three years at
Mercury Records, where he was Sr.
VP and head of A&R. He also spent
three years as an A&R executive at
Atlantic Records, headed A&R for
Atlantic’s Big Beat Records from
1991-1992 and served as Director/
International Marketing & A&R for
Warner Music International from
1988-1991.

deal. Songs for mobile use are sold in AAC format, while songs for com-
puter use come in Microsoft's WMA format.
Additionally, Microsoft's digital rights management will be supported on

Nokia phones, white the Open Mobile Alliance DRM and AAC codec will play
through the Windows Media Player with a plug-in (an XP machine is required).
Microsoft and Nokia said in a joint release, “This dual-technology-stack
support from both companies will further broaden the range of music-
enjoyment choices for consumers and delivery options: for content own-
ers and service providers, as well as ensure easy device connection and
content flow between Nokia handsets and Windows XP-based PCs.”

Greenberg has also worked on
many Grammy-winning and -nom-
inated projects. Most recently he co-
produced Joss Stone’s Mind, Body
and Soul, which was nominated for
three Grammys. He also co-pro-
duced The Baha Men’s “Who Let
the Dogs Out,” which earned the
Best Dance Recording Grammy in
2001.

During his time at Warmer Music
International, Greenberg produced
the Grammy-nominated The Con-
plete Stax/Volt Singles 1959-1968
boxed set.

Benedik

Continued from Page 1

Brian is the ideal person to lead
Christal Radio,” Shaw said. “He has
a proven track record of success,
both in the rep industry and on the
station side. Equally important is his
ability to attract and motivate tal-
ented employees.”

Benedik told R&R, “After speak-
ing at length with Katz Media
Group CEO Stu Olds and Steve
about the direction of the company,
[ found that [ share their core values.
I'am very much looking forward to
working with all the station dlients
and the great people at KRG.”

Benedik worked in the national
arena from 1993-2002, rising through
the ranks from New York Team Man-

Musgrave Named To New Arbitron SVP Post

rbitron has named Scott Musgrave to the new-
ly created post of Sr. VP/U.S. Media Client Soft-
ware, with the task of integrating the computing needs
of radio stations and advertisers into future software.
Musgrave, a veteran manager, will oversee the en-
hancement of existing client software and the devel-

opment of new products.

Musgrave moves to his new position from Sr. VP/
GM of Arbitron Radio. He started with Arbitron in 1986
and, except for a five-year stretch in the early 1990s
when he worked in radio sales in Philadelphia, has

been there ever since.

“We want to create new tools to help programming

Musgrave

and sales better maximize their investments in Arbitron and Scarbor-
ough,” Musgrave told R&R. “As the Portable People Meter becomes a
reality, there is a great opportunity for us 10 take all the new, raw infor-
mation availabte from the panel and turn it into usable solutions for our

customers.”

Lewis Becomes Weather Channel VP/GM

arold Lewis has been promoted to VP/GM for
the Weather Channel's radio and newspaper syn-
dication division. In his new role Lewis will oversee
and have full responsibility for the Weather Channel
Radio Network and for TWC's weather products and

services for newspapers.

Lewis joined TWC in 2001 as Director/Strategy &
Corporate Development. Before that he was VP/Prod-
uct Development for eLaunchpad, an Atlanta technol-

ogy company.

His resume also Includes stints as Director/Site Ser-
vices for mp3Radio.com, Business Development Man-

ager for Cox Interactive Media and Manager/Financial
Services for Andersen Consulting. Lewis began his career as an AE for

the Atlanta Journal-Constitution.

TRS
Continued from Page 1
bring his wit and wisdom to TRS
2005,” R&R News/Talk/Sports Edi-
tor Al Peterson said. “From the
power brokers of the White House
and Congress to the sharks of Wall
Street and the average Joes of Main
Street, Joe Scarborough has met
them all.
“TRS 2005 attendees can expect to

hear the kind of stories, insights and
perspectives on today’s hot issues
that only a real insider like Joe can
offer. He’s a terrific addition to this
year’s program.”

The 10th annual R&R Talk Radio
Seminar takes place March 10-12 at
the Loews Santa Monica Beach ho-
tel in Los Angeles. For the complete
agenda, hotel information and
online registration, visit wewtw radioand
records.con.

Darus
Continued from Page 1

very excited about working with
Darus. His knowledge and experi-
ence will be instrumental in bring-
ing Kirtland Records to the next
level, developing our roster and
working catalog acquisitions.”

Kirtland Records’ roster includes
The Burden Brothers, whose lead
singer, Todd Lewis, is well-known
from his previous work with The
Toadies; and The Vanished.

Darus said, “I've known John for
a long time, and I'm very excited to
represent his entertainment group.
We will be putting together an art-
ist-friendly environment resem-
bling the 360-degree business mod-
els that are currently working well

ager for Katz Radio Group at Eastman
to Office Manager for Eastman in Chi-
cago and, in 1998, to Eastman’s New
York Sales Manager. From there, it
was a promotion to Midwest Divi-
sional VP for Clear Channel Radio
Sales, where he remained until the
move to Z100in 2002.

— Roger Nadel

for a handful of innovative labels.
“I'm eager to break acts in today’s
changing environment in the record
industry and am pleased to be a

part of it with Kirtland Records.”
~— Keith Berman

| CHRONICLE |

CONDOLENCES

R&B singer Tyrone Davis, 66,
Feb. 9.

Former CBS Face the Nation
host George Herman, 85, Feb. 8.

Doobie Brothers drummer Keith
Knudsen, 56, Feb. 8.

Former Nashville radio person-
ality Roger “Captain Midnight”
Schutt, Feb. 8.

Legendary jazz organist Jim-
my Smith, 79, Feb. 8.

Performer, songwriter and
Hank Williams Jr. manager Merle
Kilgore, 70, Feb. 6.

Longtime WCMS/Norfolk own-
er George Crump, 79, Feb. 3.

Nashville label veteran and

former Country Music Foundation
Chairman Frank Jones, 76, Feb. 3.
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NATIONAL MUSIC

Live365 is the largest Intemet radio
network, with thousands of stations in
a wide variety of formats. Programmed
by true music tastemakers from
around the globe, Live365 offers an
enthusiastic audience for established
and up-and-coming artists alike. In a
world of consolidated playlists,
Live365 charts the tastes and
preferences of today’s most vibrant
music community. Tracks with the
most plays during the seven days
gnfled Feb. 15, 2005 are listed
elow.

LIVE LOM

Travis Storch * 866-365-HITS

Top Attermative

GREEN DAY Boulevard Of Broken Oreams
KILLERS Somebody Told Me

MODEST MOUSE Float On

U2 Vertigo

YEAH YEAH YEAHS Maps

Top Jazz

CHRIS BOTTI Indian Summer

EUGE GROOVE XXL

BONEY JAMES {/JOE SAMPLE Stone Groove
NORMAN BROWN Up ‘N At ‘Em

PAUL BROWN Moment By Moment

Top Electronica-Dance

HOUSE OF URBAN GROOVES House Of Urban...
DELERIUM USARAH McLACHLAN Silence 2004
GOLDFRAPP Black Cherry

ASSEMBLAGE 23 Ground

LASGO Surrender

SIRIUSH/

SATELLITE RADIO
1221 Ave. of the Americas
New York, NY 10020

212-584-5100
Steve Blatter
Alt Nation New Country
Ric[l McLaughiin Al Skop
U2 ity Of Blinding Lights DARRYL WORLEY If Something Should Happen
The Pulse TIM McGRAW Drugs Or Jesus
Haneen Arafat SHEDAISY Don't Worry 'Bout A Thing
U2 Sometimes You Can't Make It
CARBON LEAF Life Less Ordinary Spectrum
Sirius Hits 1 Gary Schoenwetter
id Kelh BETTER THAN EZRA A Lifetime
,’,‘,(,,A ’.fmy,, Scars MADALEINE PEYROUX Oance Me To The. ..
50 CENT Candy Shop STEREOPHONICS Oakota. .
AARON CARTER Saturday Night U2 Sometimes You Can't Make It On Your Own
NATALIE Goin’ Crazy KATHLEEN EDWARDS Back To Me
HOWIE DAY Collide JOHN BUTLER TFIO Zebra
JOJO Not That Kinda Girl
Hot Jamz Shade 45
Geronimo Lil Shawn
LIL JON /R, KELLY & LUDACRIS tn Oa Club JIM JONES U1, & BUN B End Of The Road
GAME Hate It Or Love It GAME Put On Your Game
NAS #/QUAN Just A Moment BUSTA RHYMES I'l Hurt You
FAT JOE So Much More LIL SCRAPPY t/MASE Take A Picture

Music
CHOICE

Your Music. Your Choice

30 million homes
27,000 businesses

Available on digital cable and DirecTV
Damon Williams ® 646-459-3300

HIT LIST

Justin Prager

NATALIE Goir’ Crazy
OMARION 0

ROB THOMAS Lonely No More

Soft Rock

Justin Prager

MICHAEL BUBLE Home

FIVE FOR FIGHTING If God Made You
ROB THOMAS Lonely No More

RAP

DJ Mecca

800 I'm Ready

FAT JOE So Much More

HOMEBWOI 1/8.G. Where They At
PITCH BLACK I/STYLES Nice

THREE 6 MAFIA LIL WYTE Who i Is

ROCK

Gary Susalis
SILVERTIDE California Rain

ALTERNATIVE

Gary Susalis

BECK E-Pro

MY CHEMICAL ROMANCE Helena
RAVEONETTES Love In A Trashcan
RELIENT K Be My Escape

TODAY’S COUNTRY

Liz Opoka
BLAINE LARSEN How Do You Get That Lonely

ADULT ALTERNATIVE

Liz Opoka

BEN FOLOS Landed

KATHLEEN EDWARDS Back To Me
RACHAEL YAMAGATA Letter 3ead

AMERICANA

Liz Opoka

HAYES CARLL Down The Road Tonight
CHARLIE ROBISON El Cerrito Place
RAY WYLIE HUBBARD Cooler-N-Hell

DIy

Rick Gillette « 800-494-8863
10million homes 180,000 businesses

OMX Fashion Retail
Linda Kennedy

The hottest tracks at DMX Fashion Retail,
targeted at 18-34 adults.

HANDSOME BOY MOOELING SCHOOL Breakdown
KERRI CHANDLER On My Way

GREENSKEEPERS Skppin’
ESTELLEUSEAN LENNON Everycay ks AHolday (With You)
ROLANO BRIVAL Sakitayo

This section features this week's new adds
on DMX MUSIC channels available via digi-
tal cable and direct broadcast satellite.

ROCK

Dave Sloan
COLLECTIVE SOUL Better Now
PORCUPINE TRE: Shatlow

DANCE

Randy Schiager

BODYROCKERS | Like The Way

JENNIFER LOPE2 Get Right (Louie Vega Edit)
ALSOU Betore You Love Me (Sleaaesisters Anthem EdR)
BASEMENT JAXX Oh My Gosh

GLOBAL OEEJAYS The Sound Of San Francisco...
MOTIV8 Riding On The Wings (Soul Seekerz Vocal Edit)
SUZANNE PALMER Baby it's You (DJ Volume Utimix Edit)

ULTRASUN Love Me More
GIDIA Incredible
CHR/POP THERESE Time (Stonebridge Edit)
Jack Patterson DANNII VS. FLOWER...You Won't Forget About Me
ROB THOMAS Lonely No More TIMO DI ROY Don't Stop (Babylon Robots Edit)
ASLYN Be The Girl JENNA DREY Killio' Me (Mike Rizzo Radio Mix)
ASHLEE SIMPSON La La (Femando Garibay Edit)
URBAN DR. T Last Night | Was Dreaming
01 My Mind (Sha Vi
Jack Patterson T L LSk
MARIO How Could You
AL GREEN Perfect To Me COUNTRY
Leanne Flask
BLAINE LARSEN How Do You Get That Lonely
ALTERNATIVE GRETCHEN WILSON Homewrecker
Dave Sioan
FEATURES Blow It Out RAP/HIP-HOP
KEANE Everybody's Changi “ »
RODE T HOUSE A Mark “In The Dark” Shands
CUBAN LINK Sugar Daddy
©
gnsﬂe A
Artist/Title Total Plays WEST
BOWLING FOR SOUP 1985 79 1. LEANN RIMES Notnin‘Bout Love Makes Sense

JESSE McCARTNEY Because You Live 76
ALY & A.J. Do You Believe In Magic 76
JESSE McCARTNEY Beautiful Soul 74

J0JO Leave (Get Out) n
KELLY CLARKSON Breakaway n
RAVEN SYMONE Backflip 70
J0JO Baby It's You 69

BLACK EYED PEAS Let's Get It Started 61
KELLY CLARKSON Since U Been Gone 42
AVRIL LAVIGNE My Happy Ending 31

HILARY DUFF ! Am 30
DIANA DeGARMO Emotionat 29
HILARY DUFF Why Not 29

SKYE SWEETNAM Tangied Up InMe 29
NELLY #/T. McGRAW Over And Over 29
LIL ROMEG t/N. CANNGN My Cinderela 29

HILARY DUFF Fly 28
ASHLEE SIMPSON Pieces Of Me 2%
JESSE McCARTNEY Good Life 25

Playlist for the week of Feb. 7-13.

2. RAY CHARLES What I'd Say

3, DR. JOHN | Ate Up The Apple Tre

4 TIM McGRAW Live Like You Were Dying
5. MONTY LANE ALLEN If | Wera An Angel

MIDWEST

1. RAY CHARLES What I'd Say

2. COLLECTIVE SOUL Better Now

3. MONTY LANE ALLEN If | Wers An Angel
4. AARDN CARTER Saturday Night

5. NORAH JONES Sunrise

SOUTHWEST

Aol Radio @ Network
Ron Nenni 415-934-2790

Top Pop
Jeff Graham
AKON Lonely

Top Country
Beville Darden
GRETCHEN WILSON Homewrecker

Top Jams

Donya Floyd
AMERIE One Thing
FAITH EVANS Again

R. KELLY In The Kitchen

Top Jazz
Beville Darden
NANCY WILSON An Older Man Is....

@RADI O NETWORKS

Phil Hall  972-991-9200

Hot AC

Steve Nichols

AVRIL LAVIGNE Nobody's Home
JET Look What You've Done

Country Coast-To-Coast

Dave Nichoison
DIERKS BENTLEY A Lot Of Leavin’ Left To Oo

Real Country

Richard Lee

DIERKS BENTLEY A Lot Of Leavin’ Left To Do
BLAKE SHELTON Goodbye Time

0

HET®IAT
Ken Mouitrie  800-426-9082

Hot AC
John Fowlkes
AVRIL LAVIGNE Nobody's Home

CHR

Steve Young/John Fowlkes
JET Look What You've Done
WILL SMITH Switch

Rhythmic CHR

Steve Young/John Fowlkes
AXON Lonely
NELLY N Dey Say

Soft AC
Mike Bettelli/Teresa Cook
R. STEWART 'S. WONDER What A Wonderful World

The Alan Kabel Show — Mainstream AC
Steve Young/Teresa Cook
KENNY G VEARTH, WIND & FIRE The Way You Move

The Alan Kabel Show — Hot AC

Steve Young/John Fowikes
ROB THOMAS Lonely No More

24 HOUR FORMATS
Jon Holiday * 303-784-8700

Adult Hit Radio

Jon Holiday
ROB THOMAS Lonely No More

U.S. Country
Penny Mitchell
GRETCHEN WILSON Homewrecker

GREAT AMERICAN COUNTRY

Jim Murphy « 303-784-8700

K. THOMAS /€. HARRIS & V. GILL Not Me
BUDDY JEWELL If She Were Any Other Woman
JESSI ALEXANDER Canyon Prayer

REBECCA LYNN HOWARD That's Why | Hate Pontiacs

WESTWOOD ONE |

Charlie Cook » 661-294-9000

Soft AC

Andy Fuller

RYAN CABRERA True
MICHAEL BUBLE Home

[ Bright AC

Jim Hays
DURAN DURAN Whal Happens Tomorrow

Mainstream Country
David Felker

| PHIL VASSAR I'li Take That As A Yes....
i Hot Country

Jim Hays
PHIL VASSAR I'l Take That As A Yes. ..
Young & Verna

David Felker
GRETCHEN WILSON Homewrecker

Country Today
John Glenn

| TIM McGRAW Orugs Or Jesus
| AC Active

Dave Hunter
VELVET REVOLVER Fall To Pieces
Alternative Now!

Chris Reeves « 402-952-7600
HOT HOT HEAT Goodnight

MUDVAYNE Happy?

BRAVERY An Honest Mistake

o o

Muaic and nteligence for your Lite

[ Scott Meyers « 888-548-8637
| Nightly Tesh Show

JOHN MAYER Daughters
KELLY CLARKSON Breakaway

LAUNCH

muste oN YAHOO!
Jay Frank « 310-526-4247

Audio

ALCHEMIST Hold You Down

BILLY 1DOL Scream

FAITH EVANS Again

GRATITUDE Drive Away
HAWTHORNE HEIGHTS Ohia Is For Lovers
INTERPOL Evil

JENNIFER LOPEZ Hold You Oown
MUDVAYNE Happy?

MY CHEMICAL ROMANCE Helena
TED LEQ & PHARMACISTS Me & Mia
ADORED TV Riot

2UTONS Pressure Point

Video

EISLEY Telescope Eyes

GRATITUDE Drive Away
HAWTHORNE HEIGHTS Ohio Is For Lovers
PAPA ROACH Scars

TED LEQ & PHARMACISTS Me & Mia
ADORED TV Riot

TOBY KEITH Honkytonk U

£ musicsnippet.com$»
Tony Lamptey * 866-552-9118
Hip-Hop

CAM'RON Down And Out
GAME Hale It Or Love It

TWEET Tum Da Lights Off
RAHEEM DEVAUGHN Guess Who Loves You More

1. RAY CHARLES What I'd Say

2. COLLECTIVE SOUL Better Now

3. MONTY LANE ALLEN If | Were An Angel
4.0R. JOHN | Ate Up The Apple Tres

5. AARON CARTER Saturday Night

NORTHEAST

1. RAY CHARLES What Id Say
2. LEANN RIMES Nothin' Bout Love Makes Sense
3. MONTY LANE ALLEN If | Were An Angel

4. AARON CARTER Saturday Night

5. NORAH JONES Sunrise

SOUTHEAST

1. RAY CHARLES What I'd Say

2. COLLECTIVE SOUL Better Now

3. MONTY LANE ALLEN If | Were An Anget
4. NORAH JONES Sunrise

5. AMRON CARTER Saturday Night

Please Send Your Photos

R&R wants your best snapshots.
Please include the names and titles of all pictured

and send pics to:

R&R, c/o Keith Berman:
kberman@radioandrecords.com
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72 mitlion households

Prays |

JENNIFER LDPEZ Get Fight 47
50 CENT Candy Shop 43
EMINEM Like Toy Sofdiers 39
GREEN DAY Boulevard Of Broken Dreams 38
DESTINY'S CHILD Soldier 36
USHER Caugh! Up 36
GAME 1/50 CENT How We Do 35 |
KELLY CLARKSON Since U Been Gone 34
KILLERS Mr. Brightside 33
CIARA /MISSY ELLIOTT 1.2 Step 28
LINDSAY LOHAN Over 20
SNDOP DDGG Let's Get Biown 18
JESSE McCARTNEY Beautiful Soul 17
SIMPLE PLAN Shul Up 16 |
GWEN STEFANI Rich Girl 19
OMARION O 14
T.). Bring 'Em Dul 13
MY CHEMICAL ROMANCE I'm Not Dkay... 12
LUDACRIS Get Back n
JET Look What You've Done 3]
TWISTA t/FAITH EVANS Hope 9

Video piaylist for the week of Fe 7-13,

David Cohn
General Manager

GAME 1/50 CENT How We Do

50 CENT Candy Shop

T.I. Bring 'Em Qut

USHER Caught Up

LUDACRIS Get Back

SNOOP DOGG Let's Ge! Blown
TRILLVILLE Some Cut

JENNIFER LOPEZ Get Right

EMINEM Like Toy Soldiers

GREEN DAY Boulevard Of Broen Dreams
SUM 41 Pieces

MUSE Hysteria

CROSSFAOE Cold

DESTINY'S CHILD Soldier

KILLERS Mr. Brightside

MARS VOLTA The Widow (I'il Never Sleep Alone}

TAKING BACK SUNDAY This Photograph Is Proaf

UNWRITTEN LAW Save Me
JIMMY EAT WORLD Pain
USED Al That I've Got

Video playlist for the week of Feb. 7-13.

75 million households

Rick Krim
Exec. VP

ADDS

DURAN DURAN what Happens Tomorrow

QUEEN LATIFAH /REVEREND AL GREEN Simply Baautiful I

3 DODRS DOWN Let Me Go

KELLY CLARXSON Since U Been Gone
DESTINY'S CHILD Lose My Breath
GREEN DAY Boulevard Of Bokert Dreams
EMINEM Like Toy Soldiers

KEANE Somewhere Only We Know
JENNIFER LOPEZ Get Right

GWEN STEFANI I/EVE Rich Girt

U2 All Because Of You

GOOD CHARLOTTE t Just Wanna Live
ALICIA KEYS Karma

KILLERS Mr. Brightside

LENNY KRAVITZ Lady

JOHN LEGENO Drdinary People
MAROON 5 Sunday Morning

JOHN MAYER Daughters

SNOW PATROL Run

USHER Caugh! Up

ASHANTI Only U

ASLYN Be The Gl

Video playlist for the week of Feb. 7-13.

Lori Parkerson
202-360-4425

|_This week's chart is frozen. |

20 ON 20 (XM 20)
Michelle Boros
KILLERS Mr. Brighlside
TYLER HILTON When It Comes
MARIAH CAREY it's Like That
SIMPLE PLAN Shut Up

HIGHWAY 16 (XM 16)

Ray Knight

TIM McGRAW Drugs Or Jesus

BUDDY JEWELL if She Were Any Other Woman
BIG & RICH Big Time

DARRYL WORLEY If Something Should Happen
TRAVIS TRITT | See Me

DIAMOND RIO One Believer

SQUIZZ (XM 48)

Chariie Logan

TRUST COMPANY Stronger

BLACK LABEL SDCIETY Suicide Messiah
FULL SCALE Party Political

U-POP {XM29)

Zach Overking

IAN BROWN Time Is My Everything

U2 Neon Lights

ANOUK Girl

SONIQUE ON TOMCRAFT Another World

THE LOFT (XM50)
Mike Marrone

BUTCH WALKER My Best Friend's..

IRON & WINE Freedom Hangs Like Heaven
(RON & WINE Jezebel

IRON & WINE Woman King

KATHLEEN EDWARDS Back To Me

LOU BARLOW Round-N-Round

LOU BARLOW Caterpillar Girl

LOU BARLOW Holding Back The Year
RAW (XMB6)

Leo G.

CLINTON SPARKS 1/P DIDDY Run This City
FAT JOE So Much More

CASSIDY Y'm A Hustla

MAIND Rumors

T.. U Don't Know Me

COMMON {/KANYE WEST Corners

50 CENT 1/0LIVIA Candy Shop

DAVIO BANNER Gangsta Walk

WATERCOLORS (XM71)
Trinity

CHUCK LOEB Tropical

MATT BIANCO Crdinary Day

0°2L Riders On The Storm

X COUNTRY (XM12)

Jessie Scott

RECKLESS KELLY Wicked Twisted Road

XM CAFE (XM45)

Bill Evans

MOBY Hotel

DUHKS The Duhks

LUCID 3 Ali Moments Leading To This

KYLE HOLLINGSWDRTH Never Odd Or Even
XMLM {XM42)

Ward Cleaver

CROWBAR Lifesblood For The Qowntrodden

36 million households

Lindy Mahmoud.
VP/Music Programming
& Entertainment

VIDEQ PLAYLIST

NATIONAL MUSIC

50 CENT Candy Shop

GAME 1/50 CENT How We Do
CIARA /MISSY ELLIOTT 1,2 Step
USHER Caught Up

DESTINY'S CHILD Soldier
OMARION 0

MARIO Lei Me Love You
TRILLVILLE (/CUTTY Some Cut
JOHN LEGEND Ordinary Pecple
FANTASIA Truth 1s

T.1. Bring ‘Em Out

RAP CITY TOP 10

TRILLVILLE {/CUTTY Some Cut

T.1. 8ring 'Em Out

NAS 1/QUAN Just A Moment
SNOOP DOGG Let's Get Blown
GAME 1/50 CENT How We Do
LUDACRIS Get Back

TRICK OADDY Sugar (Gimme Some)
50 CENT Candy Shop

Video playhst for the week of Feb. 13,

CMT -

COUNTRY MUSIC TELEVISION

75.1 milion households
Bran Philips. Sr. VP/GM
Chris Pati, VPMusic & Talent

ADDS

GEDRGE CANYDN My Name

BUDDY JEWELL If She Were Any Other Woman Prays
TOP 20 ™ W

LEE ANN WOMACK | May Hate Myself In... 32 28
ALAN JACKSON Monday Morning Church 30 33
BRAD PAISLEY Mud On The Tires 3 3
RASCAL FLATTS Bless The Broken Road 29 28
GRETCHEN WILSON When | Think About... 28 M

MARTINA McBRIDE God's Will 28 33
KEITH URBAN You're My Better Half 28 32
KENNY CHESNEY Anything But Mine 28 31
TRACE ADKINS Songs About Me 27 30
SHANIA TWAIN Don't! a2 ¥
NELLY #/TIM McGRAW Over And Over 27 26
LEANN RIMES Nothin' 'Bout Love Makes Sense 27 25
KENNY CHESNEY Old Blue Chair 25 R
JOSH GRACIN Nothin' To Lose 21 3
BIG & RICH Holy water 20 28
SAWYER BROWN Mission Temple Fireworks... 20 13
JULIE ROBERTS Wake Up Older 19 27

ALISON KRAUSS & UNION STATION Restless 16 16
BIG & RICH Save A Horse (Ride A Cowboy) 16 0
OARRYL WORLEY Awfui Beautiful Life 15 23

Airplay as monltored by Mediabase 24/7
between Feb. 7-13, 2005.

GREAT AMERICAN COUNTRY ™

Jim Murphy, VP/Programming
26.5 million households

JESSI ALEXANDER Canyon Prayer

REBECCA LYNN HOWARD That's Why | Hate Pontlacs
BUDDY JEWELL If She Were Any Other Woman

KENI THOMAS Not Me

GAC TOP 20

ALAN JACKSON Monday Morning Church

JOSH GRACIN Nothin' To Lose

KEITH URBAN You're My Better Half

BRAD PAISLEY Mud On The Tires

LEE ANN WOMACK | May Hate Myself [n The Morning
SHANIA TWAIN Don't!

MARTINA McBRIDE God's Will

RASCAL FLATTS Bless The Broken Road
MIRANDA LAMBERT Me And Charlie Talking
KENNY CHESNEY Anything But Mine

BILLY DEAN Let Them Be Little

CHELY WRIGHT Bumper Of My SUvV

JOE NICHOLS What's A Guy Gotta Do

CRAIG MORGAN That's What | Love About Sunday
BLAINE LARSEN How Do You Get That Lonely
TRACE ADKINS Songs About Me

KENNY CHESNEY Old Blue Chair

SUGARLAND Baby Girl

TERRI CLARK The World Needs A Drink

SAWYER BROWN Mission Temple Fireworks Stand

information curcent as of Feb. 18, 2005.

PLRILLSTAR

CONCERT PULSE

Avg. Gross
Pos. Artist (in 000s)
1 BETTE MIDLER $7595
2 METALLICA $639.1
3 CHER $625.5
4 TOBY KEITH $567.9
§ JAY-Z & FRIENDS $514.0
6 MANNHEIM STEAMROLLER $370.0
7 YANNI $367.1
8 VAN HALEN $348.7
9 PIXIES $3006
10 TRANS-SIBERIAN ORCHESTRA $268.7
11 SARAH BRIGHTMAN $264.0
12 NORAH JONES $256.4
13 GREEN DAY $249.2
14 AVRIL LAVIGNE $226.1
15 RASCAL FLATTS $222.8

Among this week's new tours:

AARON TIPPIN

BOB DYLAN

ELVIS COSTELLD

GAVIN DeGRAW
GREEN DAY

The CONCERT PULSE is courtesy of
Poiistar, a publication of Promoters’
On-Line Listings, 800-344-7383;
California 209-271-7900,

\

TELEVISION

Friday, 2118

Joss Stone

* Joss Stone, The Tonight
Show With Jay Leno (NBC,

check local listings for time).

* Vanessa Williams, The
Tony Danza Show (check local

listings for time and channel).

Saturday, 219

50 Cent

50 Cent, Saturday Night Live

(NBC, 11:30pm ET/PT).

Monday, 2/21

« Jesse McCartney, The Elilen
DeGeneres Show (check local

listings for time and channel).

* Mavis Staples, Late Night

With Conan O'Brien (NBC,
check local listings for time).

* Ani DiFranco, Late Late
Show With Craig Ferguson
(CBS, check local listings for
time).

Tuesday, 2/22
* Jamie O'Neal, Jay Leno.

Kings Of Leon I

¢ Kings Of Leon, Late Show
With David Letterman (CBS,
check local listings for time).

* Rufus Wainwright, Conan
O'Brien.

« Brian McKnight, Craig Fer-
guson.

Wednesday, 2/23

¢lan Brown with Noel Gal- |
lagher, Conan O'Brien.

Thursday, 2/24
* The Futureheads, Conan
O'Brien.
* Sum 41, Craig Ferguson.
— Julie Gidlow

/

s The iTunes Music Store Top 10 )

Apple’s iTunes Music Store is the leading digital-music service in ]
the U.S., offering a catalog of more than 1 million songs from all four |
major label groups and hundreds of independents. Here's a

snapshot of the top-selling downloads on Tuesday, Feb. 15, 2005.

2. 50 CENT Candy Shop

6. USHER Caught Up

8. KILLERS Mr. Brightside

USHER Confessions

2OENOO DS WLN

1. VARIOUS ARTISTS Across The Universe £

3. GREEN DAY Boulevard Of Broken Dreams
4. GWEN STEFANI f/EVE Rich Girl
5. KELLY CLARKSON Since U Been Gone

7. CIARA f/MISSY ELLIOTT t, 2 Step

9. JENNIFER LOPEZ Get Right
10. LOS LONELY BOYS Heaven

Top 10 Albums

RAY CHARLES Genius Loves Company i
GREEN DAY American idiot
VARIOUS ARTISTS Garden State ST 3
MAROON 5 Songs About Jane

VARIOUS ARTISTS 2005 Grammy Nominees
ALICIA KEYS The Diary Of Alicia Keys

U2 How To Dismantie An Atomic Bomb
3 DOORS DOWN Seventeen Days
0. POSTAL SERVICE We Wiil Become Silhouettes J
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Right Turns

AL PETERSON

apeterson@radioandrecords.com

Talk host chronicles his life — so far

alem Radio Network talk host and best-selling author
Michael Medved has friends in high places, and the dust
jacket wrapped around his new autobiography, Right Turns: Un-
conventional Lessons From a Controversial Life (Crown Forum),

confirms that fact.

Quotes from movie star Mel Gibson, con-
servative commentator Ann Coulter and na-
tional Talk radio stars Rush Limbaugh, Dr.
Laura Schlessinger and William Bennett ap-
pear on the book’s cover, and inside Medved
tells the candid tale of his journey from liber-
al activist to outspoken conservative. Medved
writes openly about the events in his life that
led him from being a Vietnam War protester
to becoming an optimistic promoter
of patriotism who speaks to millions
of listeners daily on his coast-to-
coast radio show.

If bringing a wealth of life expe-
rience to the job is the primary re-
quirement for a Talk radio host,
Medved is more than qualified.
Over the course of his life so far he’s
been a campaign aide for radical
Democrats, a minority recruiter for
police departments, a Hollywood screen-
writer, a volunteer for Bobby Kennedy, a reli-
gious-school teacher, a world-renowned film
critic and a television host who doesn’t own
aTV set.

A study in contrasts, Medved is an observant
Jew whose radio show is extremely popular with
evangelical Christians. He's sought advice from
Rush Limbaugh and Hillary Clinton and given
advice to Mel Gibson and Barbra Streisand. His
new book mirrors the style and wit evident on

TRUSTED, CREDIBLE, COMPLETE *
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his daily radio show, which is focused on poli-
tics and pop culture in America today.

I recently caught up with Medved to talk
about his new book and how he’s managed to
move from baby-boomer liberal to modern-day
conservative while retaining friends and admir-
ers in both camps.

R&R: What motivated you towrite this new book?

MM : Ever since I started doing Talk
radio in 1996, the most common ques-
tion I'd get from listeners would e,
“How did you go from being a liber-
al, activist punk to the lovable conser-
vative curmudgeon you are today?”
Answering that was hard to do in a
few words on radio, so the book for-

A mat seemed a better way to really an-
Michael Medved SWer the question.

Another reason was, as we ap-
proached the election season last year, it seemed
clear to me that some of the changes that I'd gene
through in my own life were reflective of very
cormunon changes that have taken place among
tens of millions of Americans. We've gone from
asituation where less than 25% of Americans de-
scribed themselves as Republicans back in the
1970s to more than a third of Americans who call
themselves that today — even more than those
who describe themselves as Democrats. That
kind of change, I felt, deserved some deeper ex-

sion you will not want to miss.
Moderated by CBS Radio News VP
Harvey Nagler, the panel will also
include the Associated Press’ Thom
Callahan, WTOP/Washington’s Jim
1 Farley, ABC News Radio’s Steve
Jones, Fox News Radio's Kevin
Magee and KGO & KSFO/San

Radio News Ta kes Center
Stage At TRS 2005

A special Friday-morning leaming session titled “The Future of
News in America” will offer Talk Radio Seminar 2005 attendees a round-
table discussion of the challenges facing those in the news business
today. In a world where news and quasi-news outlets are proliferating
across the Intemet and bloggers are breaking the rules and the news
for an audience that wants information on demand 24/7, this is a ses-

} Francisco's Jack Swanson. Register now for the 10th annual R&R Talk
§ Radio Seminar by logging on to www.radioandrecords.com and clicking on

planation beyond just the sunny personality of
Ronald Reagan cr disillusionment with Demo-
crats’ policies.

R&R: Is it because you have “looked at love from
both sides-now,” se to speak, that you are able to call
such diverse perscnalities as Rush Limbaugh and
Hillary Clinton friends?

MM : It's challenging, but it shouldn’t be im-
possible. One of the things 1 find frustrating is
that people talk about a culture war in America,
and [ have always rejected that term. The whole
purpose of a war is to destroy the opposition. I
don’t want to destroy anyone, but I sure would
like to persuade everybody. We need to come
back around to the idea in this country that our
political differences — as serious as they are —
need to be treated with a bit more openness and
mutual respect.

It's ironic that Americans are incredibly good
at finessing our religious differences — differ-
ences that have been responsible for so much
bloodshed and suffering in human history —but
can’t seem to do as well with our political dif-
ferences these davs. What strikes me is that, de-
spite the fact that I am not a Christian and am a
religious Jew, it’s amazingly easy to work across
religious lines with people whom I disagree with
on some of the most important questions in life.

d the “Conventions” tab at the top of the page.
;v Tty T

But it seems that while we can do that, we are
increasingly having a tough time finessing our
political differences in this country, and thatisa
real shame.

R&R: So I have to know — how did wou come to
know Hillary Clinton?

MM: I knew her in law school. I teil the story
in the book of going out to see the film Easy Rid-
er with her and also the story about when she
first told me she was planning to move in with
Bill Clinton. My initial reaction was, “Don’t do
it! He'll do you wrong.” But it does seem that,
in the end, Hillary and Bill have a truly perfect
relationship, because they have everything in
cormunon. Hillary absolutely adores and wor-
ships Bill, and Bill absolutely adores and wor-
ships Bill. Soit’s a perfect fit.

R&R: What is it about your approact to life and
issues that makes your show so appealing to people
with religious philosophies that are radically differ-
ent from yours?

MM: There is a sense of shared values. I iden-
tify myself not as a neo-con, but, rather, a theo-
con. By that I mean someone for whom an in-
creasingly conservative political commitment
has gone hand-in-hand with a deepening reli-
gious faith. That has been the case for me, and 1

Continued 01 Page 18
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Don’t miss the most talked about annual event in
Talk Radio — R&R’s Talk Radio Seminar 2005!
Fill out and submit registration form below.
For full agenda, or to register online, go to
www.radioandrecords.com
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Right Turns

Continued from Page 16

believe there are far more theo-conservatives
than neo-conservatives in America today.

I also think there is another truth that is part
of my message that makes some people uncom-
fortable, as so many obvious truths do. The fact
is, the United States has been, by far, the most
hospitable, loving, wonderful and accepting
country for Jewish people in the history of hu-
manity. [ would submit that this is not in spite
of America’s deep Christian heritage, but be-
cause of it.

R&R: In the post-2004-election world, in which
your former party did not do very well, how do you
evaluate the Democrats’ near-term and long-term
prospects?

MM: They're having a nervous breakdown.
Part of the whole tradition of American liberal-
ism, particularly in the past 30 years, is the
Chicken Little school of social commentary. The
sky is always falling — global warming is de-
stroying the world, it’s the worst economy in 50
years, racism is worse than ever before. Every-
thing is a disaster or a crisis. Everything is al-
ways wrong, and the answer for them is always
that we need a sweeping new government pro-
gram to address every single little problem. That
has been liberalism in a nutshell.

However, in the current situation, they have
been forced into an anomalous position. For ex-
ample, their position on Social Security is not the
usual “sky is falling” and everything is terrible
position, it's that everything is fine and we
shouldn’t touch it. Their position regarding Iraq
and Saddam was that everything was fine; he
was confined and in a box, so don't touch it.
Their position on abortion is that it’s perfect the
way itis, don't touch it. The same goes for a con-
stitutional amendment protecting marriage —
they say everything is terrific, the courts are tak-
ing care of it, so leave things alone.

So you have this whole group of activists who
have stumped for change very energetically for
years — that's what they have been trained and
raised to do — suddenly finding themselves in
the role that has been traditionally filled by con-
servatives where they are saying, “Stop! Slow
down! Don't alter things!” The tension that has
grown out of, on the one hand, saying things are
worse than ever before and, on the other, saying
don’t change anything is causing all kinds of
psychological depth charges to go off among
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those on the left todav. The idea of “Vote for us
and we won't change anything” didn’t work for
Republicans in the 1950s and ‘70s, and it won't
work for Democrats today.

R&R: Why do you think politics in America is so
bitter today?

MM: The issues that really divide us today
are, frankly, not all that big. They re very intense
and very important, but when you compare
them with things like the issues that led to the
War Between the States or even the issues of the
1960s and the Vietnam era, we're really not that
far apart. This level of bitterness and hatred for
the other side is really unprecedented consider-
ing the kinds of issues we are talking about.

“| identify myself not
as a neo-con, but,
rather, a theo-con. By
that | mean someone
for whom an
increasingly
conservative political
commitment has gone
hand-in-hand with a
deepening religious
faith.”

Look at the controversy surrounding the films
The Passion of the Christ and Fahrenheit 9/11, where
the conventional wisdom spouted by much of
the media was that thase films were mirror im-
ages — the left wing had Michael Moore’s mov-
ie, and the right wing had The Passion. That's
absurd, because there is not a single political
message anywhere in The Passionn — not one. It's
a religious movie. But the left confuses religion
and politics, and they assume that anyone who
is a serious Christian or a serious Jew is auto-
matically a right-wing menace and a threat to
them.

The left embraces liberalism as their religicn,

and that’s why I think this has become so bitter.
They hold up, with a religious faith, politics —
something for which conservatives have an in-
herent contempt. Meanwhile, conservatives tend
to hold up, with a religious faith, religion —
something for which liberals have inherent con-
tempt because they are overwhelmingly secular.

R&R: Why do vou think Talk radio is so vilified
by the left in America?

MM: I've asked myself that question, because,
obviously, a TV show like 60 Minufes has far
greater reach than conservative Talk radio. How-
ever, in terms of political conversation in Amer-
ica, a very high percentage of it occurs in our
medium, because many Americans and most
media don’t talk about politics much. I think it’s
safe to say that a majority of all political conver-
sation in the United States occurs on Talk radio,
and that's why it’s so important.

R&R: When we last spoke liberal Talk radio was
only an idea, but tocay it has become a reality. What's
your take on the current evolution of "progressive”
Tulk radio?

MM: I've been listening quite regularly, and
[ actually get a kick out of it. What strikes me
most about it, just from a radio-professionalism
point of view, is that it is so sub-par. The excep-
tion is Randi Rhodes, who is a broadcaster, and
I respect her professionalism. Her show is so
much more effectively put together than the oth-
ers out there. They have very few callers, and
they never have any disagreement.

I've had Al Franken on my show four times,
but he won’t have me on his program. Part of
the maturation of conservative Talk radio is that
we have become confident enough to engage the
other side. That's one of the most exciting and
insufficiently noted changes in the whole format.

I also think liberal Talk radio points out the
double standard that exists. For example, Jew-
ish people tend to be so eager to jump on con-
servatives for anything that's even vaguely of-
fensive or edgy concerning Jews. Look at the
massive attack on The Passion as an example of
that. On the other hand, Al Franken has some-
thing on his show called the “Oy, Oy, Oy Hour”
that makes me squirm, and I am a pretty tough
guy to offend. But no one on the left complains
about that.

I know this sounds condescending, but I feel
a responsibility to be truthful. Liberal Talk ra-
dio has a sizable number of conservatives who
listen because it is such a train wreck and fits the
negative liberal stereotype so well. They’re still
talking about reccunts in Ohio.

I don’t think liberal Talk radio presents a
threat or a challenge for conservative Talk radio,
but I do think it represents a gigantic problem
for the Democratic Party. With Howard Dean
heading up the Democratic National Committee,
Nancy Pelosi in charge of the House of Repre-
sentatives, and Air America as the quasi-official
voice of the left, it’s going to be very difficult for
the Democratic party to moderate either its sub-
stance or its image.

R&R: You have been pretty tough on Hollywood
over the years. What's your take on this year's crop

of films?

“Part of the
maturation of
conservative Talk radio
is that we have
become confident
enough to engage the
other side. That’s one
of the most exciting
and insufficiently
noted changes in the
whole format.”

L PEHSRELS 1]

MM: Interestingly, none of the movies nomi-
nated for the Best Picture Oscar this year is a box-
office hit. That’s unprecedented. What it says
from Hollywood is, “We're proud to anoint as
our most important work stuff that the public
doesn’t really seem to care about.” I don’t want
every movie to have a conservative point of
view, but it would be nice if there were just a lit-
tle bit of balance. There are tons of films out there
with overt, heavy-handed liberal messages, but
it’s tough to find any with a conservative politi-
cal agenda.

R&R: Any picks for this year’s Oscar race?

MM: The Aviator will win. As soon as I saw
it, I said it is the film that will be Martin Scors-
ese’s revenge. The only exception to that might
be if Million Dollar Baby slips in, and that would
be a terrible shame. I hated that film.

It's fime fo call Coleman.

You've tried the latest gadget.
You've been inundated with mounds of research data.

You've gone the cheap, no-frills route.

And you’re not getting what you need.

It’s time for deeper insights.
It’s time to make better decisions.

It’s time to bring in the industry’s leading team.

H’s time fo call Coleman.
919-571-0000

COLEMAN

Mus:C. TRENDS. BRANDING.

www.Colemaninsights.com
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Further, Ens noted that while
80% of all Yellow Pages advertisers
say they run ads to increase sales,
eight of 10 sales presentations never
address how to accomplish that. He
advised sellers to spend less time
talking about the radio station and
the competition and more time ad-
dressing the needs of the client.

Cautious Optimism

The Friday sessions began with
RAB President/CEO Gary Fries’
"State of the Industry” report, in
which Fries urged sales executives to
embrace the new reality in winning
over advertisers. He said, “We are
moving from a measurement-con-
sumer media to a return-on-invest-
ment media to an environment in
which the advertiser is trying to con-
nect, at the store and at the shelf, with
the consumer.”

Though Fries sounded a note of
pessimism in October 2004 at the
NAB Radio Show in San Diego dur-
ing his last semiannual “State of the
Industry” address, he was cautiously
optimistic about 2005 this time
around, noting that the nonmedical
insurance, professional-services and
Internet categories showed double-
digit growth last year. Meanwhile,
there was 7% growth in the key health
care category and 6% growth in fi-
nancial-services spending. These
emerging categories, Fries said, are
reason to feel encouraged.

Fries also congratulated the radio
industry on having banded together
in the face of new challenges and
competition, noting that 30 compa-
nies are now jointly funding projects
ranging from research on improving
ad share to studies on how the ad
industry perceives radio to promo-
tional efforts that underscore radio’s
link to its local communities.

Later, in a meeting with a small
group of reporters, Fries said radio
has to realize that accountability has
become a huge issue. Advertising
constitutes only 17% of all marketing
expenditures, and radio currently
reaps just 8% of that 17%. The ad busi-
ness, Friessaid, is undergoing funda-
mental change, and radio has to ad-
justits systems and processes to be in
a position to grow its share by offer-
ing quick reaction and precise com-
munication.

A Perceptible Difference

That theme of accountability was
echoed throughout the conference.
The “Advertiser Perceptual Study”
session both provided evidence of the
problem and pointed to opportuni-
ties for radio to respond — while also
providing a forum for some radio
managers to gripe about the results
of the research.

The research was presented by
TargetCast President Steve Farella
and Padin & Estabrook partner Ed
Padin. Padin said the study found
that buyers have a weak view of ra-
dio when it comes to schedule integ- |
rity, credibility, confidence in affida-
vits and radio’s ability to document

BMI AT THE RAB During RAB2005 in Atianta last week, BMI hosted a
group dinner that featured country singer-songwriter Paul Branat, who
performed some of his songs and spoke about his career and the songwriting
process. Seen here are (I-r) WBEB-FM President/CEQ Jerry Lee, R&R
Publisher/CEQ Erica Farber, Brandt, BMI Sr. VP/Licensing Johin Shaker and BMI
Exec. VP Mike Mahone.

ROI. Radio people, on the other hand,
have a much more positive view of
their performance in these areas.

Farella said the research indicates
a direct link between accountability
and ad spending, noting that buyers
take their performance concerns into
consideration when they allocate
budget. Further, the study found that
planners and buyers say they’d be
more likely to increase radio’s por-
tion of future ad campaigns if ac-
countability improves.

Meeting Advertiser Needs

Arbitron’s session on its Portable
People Meter project provided yet
another forum for a discussion on ac-
countability. While Arbitron Sr. VP/
PPM Marketing Jay Guyther opened
the session by saying that the current
PPM test in Houston ison track—and
using the 10th generation of the PPM
hardware — panelists focused on the
need to move away from paper dia-
ries to passive measurement via elec-
tronic devices such as the PPM.

Nick Anthony, GM of Country
WQMX/Akron and a member of the
Arbitron Advisory Council, called
the existing ratings methodology a
“broken system,” saying the elec-
tronic data-measurement train has
"left the station” and it's time for ra-
dio to stop resisting and get on board.

Infinity Sr. VP/Research Tony
Jarvis said radio is behind other me-
dia in moving to electronic mea-
surement, adding that the PPM can
re-establish radio as a key part of a
media mix. Jarvis said, “Every lis-
tener we don’t capture means we're
not monetizing to our full potential.”

Initiative Media Exec. VP/Local
Broadcast Strategy Janice Finkel-
Greene took it a step further, sug-
gesting that radio can grow its
share if it abandons its “1960s”
model in favor of the more thor-
ough and reliable PPM. Advertis-
ers, Finkel-Greene said, need elec-

weYym

Continued from Page 3

garner about 30% to 35% Hispanic
composition,” he said. “This station
will reflect Active Rock for the mar-
ketplace.”

Interim jocks are handling on-air
duties for now, but the station is
looking for full- and part-time tal-
ents, including a morning show
producer.

tronic technology to do a better job
of understanding consumers.

Building on that theme, Jarvis
proposed using the transition to
passive measurement as an oppor-
tunity to call on buyers and sellers
to work together to redefine what
is being measured and discuss how
the data will be distributed. That
could open the door to replacing
quarter-hours and dayparts with
other measures that better reflect
how radio is used today.

At a breakfast meeting with
R&R, Arbitron PPM President
Pierre Bouvard said that one of the
benefits to moving to the PPM is
that while there are fewer people
carrying PPM devices than are cur-
rently surveyed during a 12-week
ratings period, the weekly sample
is larger than with the paper diary,
increasing the reliability of the data.

Bouvard said Arbitron is still de-
termining the eventual cost of the
PPM service, which has previously
been pegged at 40%-65% higher
than the diary system and depends
to some degree on whether Nielsen
becomes a partner with Arbitron in
the PPM.

During a lunch address on Fri-
day, Clear Channel Radio CEO John
Hogan urged radio to use this time
of change, when radio is being chal-
lenged by competitors for audience
and revenue share, as an opportu-
nity to show what an inventive
medium it is. Hogan said, ”As in-
dustry professionals, it is our job to
continue to search for ways to make
radio even better for listeners.

“’Less is More’ is a start, but oth-
ers in the industry need to step up
with innovations that raise the bar
for our medium.”

RAB2006 will take place in New
Orleans next winter; dates will be
announced shortly.

Neumann
Continued from Page 12
now I'm running a major-market
radio station in my hometown.
What more could you ask for?”
Neumann has served as
WLUM’s MD since 2003 and has
handled afternoon drive at the sta-
tion for the past four years. Before
that his career included stints in
overnights and middays at WLUM
and overnights at Oldies WZTR/
| Milwaukee.
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Is Stevens AboutTo Get Rlch"

& a whirlwind weekend of Grammy parties and hob-
niobbing in Los Angeles, KALC (Alice 105.9)/Denver Asst. PD/
MD/midday talent Rich Stevens was headed home on Mon-
day when his trip took a strange and painful tum. “l was sit-
ting in the first row of the Frontier Airfines plane at LAX,” he
reports. “While the plane was still loading, | stretched my legs
[he’s 6°5"] through this opening in the bulkhead for about 20
minutes. Suddenly, I'm hit
with a pain like I've never
~ felt — the flight attendant
i had slammed the plane’s
#| huge hydraulic door on my
foot!” Stevens said the at-
tendant offered him some
aspirin and ice as a remedy.
= “My foot was killing me,”
he continues. “it was swell-
ing like crazy. | didn’t dare
take my shoe off to ice it because | never would have gotten
it back on again.”

When the plane landed in Denver it was met by paramed-
ics and “big shots from Frontier,” says Stevens. He continues,
“They gave me a ride in one of those golf carts with the blue
lights, picked up my luggage and transported me by ambulance
to a nearby trauma center.” A CAT scan showed his foot was
fractured. “I'm wearing a boot cast and walking with crutches,”
Stevens says.

Luckily, a police sketch artist was
passing by....

Miss Info Still Missing

When Miss Jones returned to mornings on WQHT (Hot
97)/New York last Friday following her suspension, potentially
litigious newsperson Miss Info was noticeably MIA. You'll re-
call that Miss Info, who is Asian-American, publicly took ex-
ception to the show’s airing of the “Tsunami Song,” which re-

suited in the firing of producer Rick Delgado and co-host |
Todd Lynn. Folks in the know expect a peaceful resolution |

to be reached soon. Meanwhile, Asian-American activists
staged a romantic Valentine's Day protest rally outside the sta-
tion.

The Programuming Dept.

* Despite an up fall book, PD/afternoon dude Boomer exits
Clear Channel CHR/Pop KSLZ/St. Louis after seven years.
Marketing Director Craig Carmichael is currently sporting
interim PD stripes, while CC Regional VP/Programming Mike
Wheeler interviews to fill the position. Meanwhile, Boomer
needs a gig. His previous stops include KHTS/San Diego,
WKBQ/St. Louis and WYHY & WRVW/Nashville. Find him at
314-223-7587, 314-961-2705 or cdinsti@aol.com.

* Ft. Myers radio fixture Randy Sherwyn, longtime mom-

ing talent on Beasley CHR/Pop WXKB, adds PD duties at Adult |

Standards clusterbuddy WJPT. The gig has been vacant since
Chris Cue left last year when his wife took a sweet job in Con-
necticut.

* Big doin’s at the NextMedia/Carolinas branch office: Matt
Lee is upped from Asst. PD/MD to plain old PD of Active
Rocker WXQR/Greenvitie, NC. Meanwhile, also look for Mike
“Mud” Kennedy, Asst. PD/MD of NextMedia's WSFM (Surf
107.5)/Wilmington, NC, to have the “Asst.” surgically removed
from his title soon, making him a beautiful swan of a PD.

* WHKF/Harrisburg Asst. PD/MD/afternoon talent Jerry
Kidd prepares to embark on his next programming adventure:
occupying the long-vacant PD slot at Cumulus CHR/Pop
KMCK/Fayetteville, AR.

* WQSM (Q98) & WKQB (Kix 106.9)/Fayetteville, NC PD
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Chris Chaos is leaving — for a gig that cannot be named. As
we breathlessly await that news, Q98 Asst. PD/night dude
Glenn Michaels and Kix 106.9 Asst. PD/midday goddess

stripes for their respective stations from the Frankiin Mint.

* PD Tim Bronson exits Aiternative WEQX/Albany, NY.
Replacement packages should be directed to owner/GM
Brooks Brown at brooks@wegx.com.

Quick Hits

* Sean “Hollywood” Hamilton is the new morming show
host at Infinity Oldies KRTH (K-Earth
101)/Los Angeles. Current wakeup ar-
tiste Gary Bryan shifts to aftemoons.
Hamilton is best known for his night
stint at WHTZ (Z100)/New York at age
19 and, later, doing nights at KIIS/Los
Angeles from 1987-94.

* In a surprising turn of events, mar-

I‘vi‘l,rlé‘r’:/ ;i‘;d;;:rz;n;,rakes ried morning team Jagger & Kristi

sense. have exited Clear Channel Hot AC
| KMY1 (My 94.1)/San Diego. No word yet on their replace-
| ment.
| * New PD Tommy Del Rio swings right for the fences at
Entravision CHR/Rhythmic KBMB (103.5 The Bomb)/Sacra-
mento by hiring a morning show guaranteed to irritate the
crap out of crosstown competitor KSFM: Please welcome
former KSFM moming man Davey D, who [eft the station in
aflurry of legal activity in late 2003. His noncompete recently
expired, leaving him free to spew his on-air magic once again.
| Joining Mr. D is his former KSFM roommate Mixxula (may
not be his real name). They replace the syndicated Doug Banks
| Morning Show. KBMB still has afternoons open as “D-Funk”
exits.
¢ Congrats to morning team Jackie & Bender and the rest
of the staff of Infinity CHR/Pop KBKS (Kiss 106.1)/Seattle
after its third annual radiothon, One Big KISS for Children’s
Hospital, raised $1,070,957.57! We would call that amount
“significant.”
* Across the street at Sandusky’s KLSY (Mix 92.5)/Seattle,
morning co-host Lisa Foster has left the building. Mitch

Elfiott is flying solo for now.

* Frank Murphy of Ashiey & Murphy in the Morning at South
Central Oldies simulcast WRMX & WTXMKnauvill2 exits due
to budget cuts. Ashley Adams is now doing the show solo.
Murphy’s previous major-market stops include executive-pro-
| ducing Kevin & Bean on KROQ, Mark & Brian on KLOS and
| Jay Thomas on KPWR (Power 106) in Los Angeles in the "90s.

He was also Executive Producer of Don & Mike's old WAVA/
| Washington show for five years. Reach Murphy at 865-691-
1559, or e-mail frank@frankmurphy.com.
¢ Houston air vet Larry Jones is the new morning talent
| on Infinity Smooth Jazz KHJZ/Houston. He replaces Asst. PD/
MD Greg Morgan, who slides into the afternoon shift vacated
by PD Maxme Todd, who steps aside to concentrate on hon-
= ing her awesome programming
skillz. Most recently Jones did
mornings on crosstown Urban
s AC KRWP before it flipped to
Rock as KIOL.

* The Valentine in the Morn-

ing empire grows yet again,

with the momentous an-
. nouncement of his latest affili-

Valentine (with friend} looking for ate: KORQ (95Q)/Abilene,
Abilene in his atlas.

Tracy Taylor are presented with commemorative interim PD |

TX. Please hold your applause — we hear more fab call let-
ters are imminent.
* WRVQ (Q94)/Richmond PD Wayne Coy is reunited with
his old WNVZ/Norfolk buddy Larry Davis, who signs on for
‘ nights at Q94 as just plain “Davis.” He replaces Jake Glenn,
who exits.

{ Actual Damn Major-Market Gigs

* Jefferson-Pilot CHR/Rhythmic KQKS (KS107.5)/Denver
has its first full-time opening in over four years as afternoon
personality Lucas heads to California’s Central Valley — where

¥ it doesn't snow much — to do mornings at Buckley CHR/
Rhythmic KSEQ (Q97)/Fresno.

()TIMELINE

|
YEAR AG QD

* Ryan Seacrest named morning host at
KlIS/Los Angeles.

« Cecilia “C.C.” McClendon elevated to j
Sr. VP/Urban Promotion at Arista Rec- [l ¥
ords. X

* Harvey Wells named VP/Radio Group RyanSeaumt
Manager for Newsweb Corp.s WSBC
Radio Group.

FEARS AGO

¢ Capitol Records names Dave Sholin VP/Pop Promo-
tion.

« Casey Keating appointed PD of Bonneville's KZQz/San
Francisco.

+ Kipper McGee named PD of Talk KTRS-AM/St. Louis.

YEARS AB O

®

« Jerry Blair elevated to Sr. VP/Promo-
tion at Columbia Records.

¢ Matt Bisbee promoted to Director/Pro-
gramming & Production at WLUP/Chi-
cago.

« Gary Moss named PD of KIKK-AM & Matt Bisbee
FM/MHouston.

YEARS AG O

'@

e Andy Allen upped to Sr. VP/Promotion for Island
Records.

¢ Valerie Geller named PD of Cap Cities/ABC's Talk
WABC/New York.

* Wynn Jackson becomes VP/National Album Promotion
at RCA.

YEARS AG O |

®

* Arista promotes Don lenner to VP/Promotion.

* Tony Anderson promoted to VP/R&B Promotion at Aris-
ta

« Jaye Albright named PD of KMPS-AM & FM/Seattle.

YEARS AGO

'@

* Neil Bogart resigns as President of Casablanca Record
and Film-Works.

« Dr. Perri Johnson joins WCAU-FM/Philadelphia as an
air personality.

YEARS AGD

®.

¢ Stan Monteiro joins Columbia Records
as VP/Promotion.

= Rick Sklar nominated to the board of
directors of ABC as VP/Programming.

* Steve Kelly moves to WIXY/Cleveland
asaPD.

s
Stan Monteiro
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¢ Afternoons are open for the first time in six years at In-
finity CHR/Pop WNKS/Charlotte as Adam Smasher exits af-
ter contract negotiations fall apart.

Reumted&ltl-'eelsSoGood

Detroit (boasting direct flights to Cleveland, homeofR&RCon—
vention 2005') is girding its loins for its biggest radio reunion ever!
Save the date: Saturday, Sept. 24 at the Sheraton Hotel in subur-
ban Novi. Ml. The event is being coordinated by Art Vuolo,
“Radio’s Best Friend"; Millie Felch of CHUM Group Ltd.; Mike
Seltzer of SKM Advertising and Marketing; and Dick Kernen
of Specs Howard Schoot of Broadcast Arts. Similar events were
held in 1988 and 1998 and were hugely successful.

This upcoming event will also celebrate Art’s big 6-0! Most
important, this reunion is also a benefit, with proceeds going
to the Gail Purtan Ovarian Cancer Fund. Gail, the wife of De-
troit morning legend Dick Purtan, has been fighting the dis-
ease for over seven years. If you have ever worked or cur-
rently work in Detroit, contact Art today at artvuolo@aol.com.

._1,,,.
.-"‘.’hbt

Formats You’ll Flip Over

¢ After a weekend stunting with nothing but love songs as
“Cupid 99.3,” Clear Channel mercifully knocked that off and
split WFKP/Newburgh, NY from its simulcast of CHR/Rhyth-
mic sibling WPKF/Poughkeepsie, NY by taking it Soft AC as
“99.3 Lite FM.”

¢ CHR is back in Dothan, AL as Styles Media flips WXUS
from Oldies to CHR/Pop as “Wild 100 — Today’s Hit Music”
under the care and feeding of Styles Media/Dothan Director/
Programming Craig Cooper.

Talk Topics

* Fox News Radio host Tony Snow revealed on Feb. 14
that he is being treated for colon cancer. The 49-year-old Snow
says doctors discovered the cancer during a routine colon-
oscopy.

* Jay Marvin, most recently at WLS/Chicago, resurfaces as
the new morning host at Clear Channel liberal Talker KKZN/
Boulder, CO.

F I L M S ¢ After five years away, Pete McMurray returns to nights

BOX OFFICE TOTALS
February 11-13 |
$ Weekend $ To Date |

Title Distributor

1 Hitch (Sony)* $43.14 $43.14
2 Boogeyman (Sony) $10.23 $32.76
3 Are We There Yet? (Sony) $8.23 $61.25 |
4 Million Doliar Baby (WB) $7.44 54494
5 Pooh's Heffalump Movie (Buena Vista)* $5.80  $5.80
6 The Wedding Date (Universal) $5.51 $19.42
7 Hide And Seek (Fox) $5.40 $43.41
8 The Aviator (Miramax) $4.67 $82.32
9 Sideways (Fox Searchiight) $4.47 $52.77
10 Meet The Fockers (Universal) $3.45 $269.94

*First week in release. All figures in millions.
Source: ACNielsen EDI
COMING ATTRACTIONS: This week's openers include Be- |
cause of Winn-Dixie, starring recording artist Dave Matthews.
The film's Nettwerk soundtrack sports Emmylou Harris'“Cab-
aret,” Shawn Colvin's “Fly” The Finn Brothers' “Won't Give
in, Leigh Nash's “I've Gotta See You Smile; The Beu Sis-
ters’ “Someday, Somehow” and cuts by The Be Good Tan- |
yas, Alice Peacock, Shirley Ellis and more.

New Line is releasing the soundtrack to Son of the Mask,
starring Jamie Kennedy. The CD includes Ryan Cabrera’s “in-
side Your Mind;” as well as songs by Neil Diamond, Chubby |
Checker, Paul Anka and others.

— Julie Gidlow

at WCKG/Chicago. McMurray, who has since been heard at
crosstown WLUP and WZZN, will take over his former night
slot on WCKG.

* Today's lucky winner of a show on Sirius is ... Jay Tho-
mas! The veteran TV actor and jock just scored an afternoon
talk show on Sirius’ Talk Central. Other than being deeply be-
loved as “Remo” on TV's Mork & Mindy, Thomas' radio ca-
reer includes New York stops at WKTU, WXLO, WXRK and
the former WT]M, as well as mornings on KPWR (Power 106)/

Los Angeles.

Condolences

Music-industry veteran Tim Lane, father of former R&R
employee Mike Lane, passed away Feb. 7 from complications
due to colon cancer. He was 67 years old. Lane’s lengthy la-
bel career spanned from 1958-1987 and included stints at
Decca, Liberty, Atlantic, Prophesy, Capricorn and Marsel. For
the past |8 years Lane had been a member of the Screen Ac-
tors Guild and enjoyed bit parts in several movies and TV
shows. He is survived by his wife. Joy, four sons and 1| grand-
children. Funeral services are being held at |0am on Feb. 18
at Our Lady of Grace in Encino, CA.

2 ALK

ST Shat 0’ The Week

LEX & TERRY — PIMP MY CART! tnis week
syndicated morning guys Lex & Terry, in a nod to their loyal
homeless audience, are giving away a shopping cart that has
been completely pimped out with over $3,000 in electronic
doodads to an unsuspecting homeless person. This bitchin’
“electric candy blue” cart boasts the latest in homeless luxury
accoutrements like an AM/FM/cassette deck, LCD-TV, theft
alarm, GPS tracking, a refrigerator/heater, a solar-powered
charging system, driving lights, a pull-out seat, a fold-away tent
and a manual can-crusher, All in all, it's a pretty sweet ride for
some poor disheveled bastard.

TELEVISION

TOP 10 SHOWS | Feb. 7-13
Total Audience
(109.6 million households) Adalts 1545,
1 ocst | 1 American tdof (Tues.)
2 American Idol (Tues.) 2 American tdol (Wed.)
3 American ldol (Wed.) 3 Desperate Housewives
4 Desperate Housewives 4 CSI
5 Without A Trace 5 Grammy Awards
& CSI: Miami § ER.
7 Grammy Awards 7 Lost
tie Lost 8 Apprentice 3
8 ER. 2 CSI: Miami
10 Everybody Loves Raymond | tie Extreme Makeover; Home Ed.
| (8pm)

Source: Nielsen Media Research
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HITSTOP 50 ALBUMS

THE INDUSTRY’S NO. 1 RETAIL CHART February 18, 2005

w ™ ARTIST ALBUM

- 1 3 DOORS DOWN Seventeen Days

1 2 GAME The Documentary

3 3 GREEN DAY American Idiot

- 4 BRIAN MCKNIGHT Gemini

- 5 TOTALLY COUNTRY 1V Various

5 6 JOHN LEGEND Get Lifted

- 7 MICHAEL BUBLE It's Time

4 8 KENNY CHESNEY Be As You Are

4 9 TINA TURNER All The Best

9 10 USHER Confessions

7 1 EMINEM Encore

- 12 LEE ANN WOMACK There’s More Where That Came...
12 13 KELLY CLARKSON Breakaway

8 14 GRAMMY NOMINEES 2005 Various

18 15 RAY CHARLES Genius Loves Company
1 16 FANTASIA Free Yourself

10 17 LI JON & THE EASTSIDE BOYZ Crunk Juice

14 18 RAY! Soundtrack
20 19 SHANIA TWAIN Greatest Hits
24 20 RASCAL FLATTS Feels Like Today

13 21 CIARA Goodies
27 22 GWEN STEFANI Love, Angel, Music, Baby
16 23 NOW VOL. 17 Various

15 24 DESTINY'S CHILD Destiny Fulfilled
25 25 KILLERS Hot Fuss
22 26 MAROON 5 Songs About Jane

6 27 MOTLEY CRUE Red, White & Crue

17 28 LUDACRIS The Red Light District

18 29 PHANTOM OF THE OPERA Soiindirack

30 30 GRETCHEN WILSON Here For The Party

21 K1l MARIO Turning Point

23 32 NELLY Suit

32 33 JESSE MCCARTNEY Beautiful Soul

26 34 SNOOP DOGG R&G (Rhythm & Gangsta)
29 35 JAY-ZILINKIN PARK Collision Course
31 36 TL Urban Legend
33 37 u2 How To Dismantle An Atomic Bomb
37 38 TOBY KEITH Greatest Hits 2
39 39 TIM MCGRAW Live Like You-Were Dying
36 40 GEORGE STRAIT 50 #1's
28 41 LEANN RIMES This Woman
— 42 FIREQ UP! 2 Various

- 43 K-Cl & JOJO All My Life: Their Greatest Hits
- an KEANE Hopes And Fears
45 45 BIG & RICH Horse Of A Different Color
— 46 ALICIA KEYS The Diary Of Alicia Keys
46 47 JOHN MAYER Heavier Things
- 48 KRAYZIE BONE Gemini-Good Vs. Evil
40 49 GAROEN STATE Soun track
47 50 ASHLEE SIMPSON Autobiography

LABEL

Republic/Universal
Aftermath/G-Unit/Interscope
Reprise

Motown
Saony Music
Columbia

Reprise

BNA

Capitol
LaFace/Zomba Label Group
Shady/interscope
MCA

RCA/RMG

Capitol

Concord

JIRMG

wr

WSM Soundtracks
Mercury

Lyric Street
LaFace/Zomba Label Group
Interscope

Capitol

Columbia
Island/iDIMG
OctonelJIRMG
Hip-0

Def Jam/IDJMG
Sony Classical
Epic

JIRMG

Derrty/Fo’ ReellUniversal
Hollywood

Geffen

Warner Bros.
Atlantic
Interscope
DreamWorks

Curb

MCA

Curl

Razor & Tie
Geffen

Interscope

Warner Bros.
JIRMG
Aware/Columbia
Imusic

Epi.

Geffen

POWERINDEX CHANGE
235,020 L
151,797 -21%
129,770 +15%
104,542 -

97,647 =
91,903 5%
91,004 C
90,889 14%
90,635 -24%
87,213 +26%
84,511 0%
84,468 -
83,005 +31%
74,052 2%
71,607 +53%
63912 +2%
62,520 8%
60,018 +6%
59,493 +32%
58,124 +34%
26,779 -1
55,920 +38%
55,128 +3%
54,967 1%
54,315 +25%
54,314 +22%
54,279 41%
53,487 +10%
53,240 +15%
51,067 +33%
48,046 +7%
46,368 +5%
45,127 +25%
44,636 +5%
41,563 +T%
41,368 +11%
40,068 +17%
39,236 +22%
38,938 +42%
38,847 +17%
36,920 9%
34,804 =
32,511 -
32471 <
31,825 +22%
31,084 =
30,740 +19%
29,844 -
79568 +11%
29,449 +21%

© HITS Magazine Inc.
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It's All Up
For 3 Doors Down

Now that this week’s album chart is baked
and served (much like us), we can report that
Republic/Universal’s 3 Doors Down's Sev-
enteen Days eas-
ily claims the <3
No. 1 chart slot
on sales of
235,000, beating
Aftermath/G-
Unit/Inter-
scope rapper
The Game by

Green Day

the comfortable &
margin of 83,000 .
units and change.
This week’s
top five includes
two other debuts:
Brian McKnight's
Gemini (Motown/
Universal) and
BNA/RLG/
SMG's Totally Country IV, which land at No. 4
and No. 5, respectively. They're right behind
Green Day (Reprise), standing pat at No. 3.
The top 10 includes one further debut,
Michael Bublé’s It’s Time (Reprise), which
comes on the chart at No. 7, between No. 6 John
Legend (G.0.0.D./Columbia/Seny Urban)
and No. 8 Kenny Chesney (BNA). Tina Turn-

3 Doors Down

er (Capitol) and Usher (LaFace/Zomba) round
out the chart’s upper fifth.

Also of note is Lee Ann Womack's There’s
More Where That Came From (MCA Nashville),
which makes its debut at No. 12.

The biggest-increase award for the week
goes to Grammy dominator Ray Charles (Con-
cord), who logs a 53% increase and moves up
three spots, 18-15. Tim McGraw (Curb) notch-
es a 42% increase (but stays at No. 39), while
Rascal Flatts (Lyric Street) improve by 34%,
moving 24-20. Redneck woman Gretchen Wil-
son (Epic/Sony Nashville) gains by 33% and
stays put at No. 30. Yes, folks, ain’t nothin’ but
a soul country thang.

And, speaking of big increases, keep an eye
on the aforementioned Charles, Green Day, Leg-
end and McGraw — as well as the likes of Ali-

cia Keys,
Usher, U2,
Maroon 5,
Kanye West
and  John
Mayer — as /
expected post- W
Grammy sales
spikes kick in.
Our retail
mystics are al-
ready predict-
ing a battle for
No. 1 on next
week’s chart between Charles and Green Day,
both of whom are expected to be among the
biggest beneficiaries from the awards show.
But that’s a story for next week.

Ray Charles
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GO/NG FORADDS

MIKE TRIAS

mtrias@radioandrecords.com

JustOne Believer?
NotLikely

When Diamond Rio go for adds at Country next week for “One
Believer,” it is highly doubtful that they will have just one believer
among all the stations in the format. Just look at their track record.
Diamond Rio have released many al-
bums over the years, all of which have
been certified either Gold or Platinum. In
fact, “One Believer,” the title track from
the band’s upcoming album, already has
two believers at Country radio: WYGY/
Cincinnati and WIVK/Knoxville have
both added the track early.

Diamond Rio are not all about music,
however. In 2004 they were honored
with the Minnie Pearl Humanitarian
Award, and this year they plan to continue their philanthropic ef-
forts. The boys, who are also the longtime national spokespeople for
Big Brothers Big Sisters of America, will spearhead a fundraising ini-
tiative called Team Rio that will participate in high-profile events
such as the 2005 Country Music Marathon & 1/2 Marathon, taking

- place April 30 in Nashville.

Moby is coming back to radio with a
brand-new bag of tricks in the form of
his fifth CD, Hotel, due in stores March
22. Next week Hot AC, Alternative and
Triple A outlets get a teaser in the form
of “Beautiful,” the lead single from the
album. The CD, which was recorded in
the New York area at both Moby's apart-

Moby ment and professional studios, will fea-

ture 14 tracks and was produced by the

artist. Hotel will mark the first time that Moby will not use vocal

samples on an album. In fact, he uses his own vocals on 10 of the

tracks. A couple of the songs are duets,

with at least one of them featuring Laura
Dawn.

In true do-it-yourself fashion, Moby
also plays every instrument on the new
project except the drums, which were }
played by Scott Frassetto. And, in case
you didn't already know, Moby received
his nickname as a child — Herman
Melville, author of Moby Dick, is his
great-great-granduncle.

Over the years Garbage have proven they are not just some
throwaway one-hit wonder. Now Shirley Manson and company are
back with “Why Do You Love Me,” which is Going for Adds at Al-
ternative and Triple A. The song marks our first peek at Bleed Like
Me, the group’s first album in three years, which is slated to drop
April 12,

Manson says that Garbage are “giddy with relief, excitement and
a great sense of accomplishment” now that they have finished the
CD. She continues, "The record is done, and not only is it done, but
it's pretty tucking stellar.” As icing on the cake, Dave Groh! of The
Foo Fighters lends his drumming skills to the song “Bad Boyfriend.”
In more Garbage news, Manson will be a guest on the forthcoming
Queens Of The Stone Age album, Lullabies to Paralyze, hitting stores
March 22.

Ben Lauren and Justin Long formed No Address almost three
years ago while attending college at Florida State University. After
adding Phil Moreton, Bill Donaldson and Randy Martin, the band
garnered a following thanks to their single "When 1I'm Gone (Sadie),”
which arrives at Rock, Active Rock and Alternative next week. The
band were once so sick of the song that they almost didn’t record it
for their CD, Time Doesn’t Notice. They reluctantly played the song
while jamming in the studio, and after hearing the playback they
knew they had to include it on the album. Lauren says, “It taught
us an important lesson: You have to trust your audience.”

" Diamond Rio

Garbage

CHR/POP

AKON Lonely (SRC/Universall

FEATURES Blow it Out (Cherry/Universall

GAVIN DeGRAW Chariot (J/AMG/

JA RULE fLLOYD Caught Up (Murder lnc./IDJMG/
JIMMY EAT WORLD Work /lnterscope/

CHR/RHYTHMIC

AKON Lonely (SRL/Universall
FOKISSED You Must Be Mistaken /Big League/
JARULE fILLOYD Caught Up (Murder Inc./IDJMG)

MARQUES HOUSTON All Because Of You (7.U/.6./Atlantic)

MASHONDA Back Of The Club A/AMG/

URBAN

JA RULE fILLOYD Caught Up (Murder Inc./IDJMG)

MARQUES HOUSTON All Because Of You (7.U/.6./Atlantic)

MASHONDA Back Of The Club (/AMG/
YING YANG TWINS Wait (TV7/

URBAN AC

KIERRA “KIKI” SHEARD You Don't Know (EM/ Gospel/

GOSPEL

DARREL PETTIES & STRENGTH IN PRAISE Yes Lord EM/ Gospel)

KURT CARR God Blocked It (Gospo Centric/Seny BMG)
KURT CARR God Great God (Gospo Centric/Sony BMG)

KURT CARR Power Praise (Reprise) (Gospo Centric/Sony BMG)

KURT CARR Psalm 68 (Gospo Centric/Sony BMG)
COUNTRY

AMBER DOTSON Il Try Anything (Capitolf

BRIAN McCOMAS The Middie Of Nowhere /L yric Street)
OEANA CARTER One Day At A Time (Vanguard)
DERRYL PERRY Four Nights In Albuguerque Music City/
DIAMOND RIO One Believer (Arista)

GRETCHEN WILSON Homewrecker /Epic/
HANNA-MCcEUEN Something Like A Broken Heart (MCA/

AC

HOWIE DAY Coliide /Epic/

HOT AC

FEATURES Blow !t Out (Cherry/Universall
GAVIN DeGRAW Chariot (L/RMG)
MOBY Beautiful V2)

RELIENT K Be My Escape /[Capitol/Gotee)

SMOOTH JAZZ

GEORGE DUKE T-Jam (BPM)

LISA LAUREN Here Comes The Rain Again (Planet Jazz/
PAUL TAYLOR Nightlife /Peak/

TEKNEEK Joyride (Tek South)

URBAN KNIGHTS My Boo /Narada Jazz)

Week 0f 2/22/05

=,

ROCK
FEATURES Blow It Out [Cherry/Universal)

NO ADDRESS When |'m Gone (Sadie} fAtiantic/
PORCUPINE TREE Shallow fava/

ACTIVE ROCK

NO ADDRESS When 'm Gone (Sadie} /At/antic/
PORCUPINE TREE Shallow /Zava)

ALTERNATIVE

FEATURES Blow It Out (Cherry/Universall

GARBAGE Why Do You Love Me (Geffen/

HEAD AUTOMATICA Beating Heart Baby (Warner Bros.)
HOT HOT HEAT Goodnight Goodnight (Sire/Reprise)
KEANE Everybody's Changing /lnterscope/

MARDO Here She Comes (House Of Restitution)

MOBY Beautiful 2/

MODEST MOUSE World At Large /Epic/

N0 ADDRESS When I'm Gone (Sadie} /At/antic/

U2 Sometimes You Can't Make It On Your Own finterscope)
UNDERDATH Reinventing Your Exit (Tooth & NailEMC)

TRIPLE A

DEVLINS Careless Love (Nettwerk/

FEATURES Biow It Qut (Cherry/Universall

GARBAGE Why Do You Love Me (Geffen/

GAVIN DeGRAW Chariot A/RMG)

KEANE Everybody’s Changing flnterscope/

KIERAN McGEE Waiting For A Friend /Stanton Street)
MOBY Beautiful (V2/

STREAMERS This Is Not Material World (Omorica/
SUSIE SUH Shell /£pic/

UMPHREY'S McGEE Anchor Drops (SC/-Fidelity)

CHRISTIAN AC

FFH You Drive, V'll Ride (Essential/PLG)
TREVOR MORGAN Better Than Life (BH7/

CHRISTIAN CHR

FFH You Drive, I'll Ride (Essential/PLG)
TREVOR MDRGAN Skin And Bones /8HT)

CHRISTIAN ROCK

CHEMISTRY From Within (Rezor & Tie/
EVERYDAY SUNDAY Comfort Zone (Fiicker/
KAINOS Selfish Me (Southern Signall
MANIC DRIVE Nebulous (Whiglash/

INSPO

FFH You Orive, I"! Ride {Essential/PLG/

JEFF DEYO The Bread Has Been Broken (Spring Hill Worship)

CHRISTIAN RHYTHMIC

No Adds

R&R’s Going for Adds features the complete list of songs impacting radio for the coming week. Going for
Adds is e-mailed each week to participating radio and record executives. For more info, contact John Fagot at
jfagot@radioandrecords.com.
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On The Radar

New international talent poised for U.S. radio

"["here’s been an influx of international repertoire hitting the
desks of stateside A&R and music-publishing executives
over the past several months, leading to a slew of signings and
increased interest in overseas artists. The compelling factor be-
hind this trend is that the U.S. repertoire pipeline has been dry.
There isn’t enough quality domestic content to perk up the ears

of A&R representatives.

Record companies need product to sell to con-
sumers, and they have to build solid catalog for
future earnings. Contemporary radio formats
rely on content supplied by the record compa-
nies to attract the listeners who, in turn, attract
advertising dollars. If the quality isn’t there in
the content, consumers have other places to go
— the Internet, iPods, satellite radio, etc,

Much music from the overseas markets is ex-
citing, fresh and compelling, which is why the
major labels will be servicing you with a lot more
artists from those markets in the coming months.

We've assembled a short list of some interna-
tional artists who have either just been signed
by major labels stateside or who are the focus of
A&R reps, publishers and label heads for ink-
ing in the near future. If you're looking to add
some quality content to your airwaves, you may
want to check out these great new acts.

Verra Cruz

St. Albans, U K. trio Verra Cruz independent-
ly released their Soul Collides EP in 2004, and the

Verra Cruz

music has made its way onto the airwaves of
tastemaker major-market stations across the
United States and the U.K.

WXRK/New York; KROQ and KDLD in Los
Angeles; WPLY /Philadelphia; WBCN/Boston;
KED] and KUPD in Phoenix; WXDX/Pitts-
burgh; KNRK/Portland, OR; and many others
recognized the band'’s potential and supported
them with airplay. In fact, KROQ's Jed The Fish
chose this unsigned U K. outfit as his “Catch of
the Day” three times in 2004,

Verra Cruz have built a ground swell of support
that has helped them land an all-digital recording
deal with Universal Worldwide. That alliance will

24 ® Radio & Records February 18, 2005

There’s big buzz on Tom
Vek overseas (think a
British Beck).

help Verra Cruz launch their career online by giv-
ing them worldwide digital distribution.

Verra Cruz have had the support of UK. ra-
dio for quite some time, and they recently put
together a limited-edition two-disc collection of
singles released overseas. The collection, Verra
Cruz: The U.K. Singles (Crazeltown), is in the
hands of a number of intemnational radio pro-
grammers.

The band is touring the U.K. through Febru-
ary and will release their debut LP in March. Fcr
more information, check out their website zt
wuww.verracruz.com. Their management contact is
Matt Booth at matt@crazeltown.com.

Teddybears STHLM

Stockholm-based three-piece Teddybears
STHLM are creating a large amount of interest
at radio and with film and TV music supervi-
sors worldwide with their latest album, Fresh.
The full-length contains the infectious dancehall
alternative smash “Cobra Style,” featuring Mad
Cobra, and the track is getting very strong ra-
dio reaction throughout Europe.

The trio are inked to Sony Music Sweden, and
they’ve just signed a U.S. deal with Atlantic

008 o BRI

Records co-Chairman/COO Craig Kallman
Teddybears STHLM's music will also be fea-

tured on an upcoming international Heineken
TV ad. Many international radio programmers
predict that “Cobra Style” will be a multiformat
radio summer smash. For more information,
check out www.teddybearssthim.com, or contact
manager Thaddeus Rudd at wemegyers@acd.com.

LCD Soundsystem

The self-titled debut LP from New York elec-
tro-punk outfit LCD Soundsystem was released
stateside on Feb. 15, and it's already gotten taste-
makers’ attention. The two-CD set, featuring a
brand new nine-track album and a six-song bo-
nus CD of previous singles (including the 2002
club hit “Losing My Edge"”), is currently the
most-played album on commercial Alternative
specialty shows across the U.S. Meanwhile, the
full-length has been generating support on
such influential UK. stations as BBC Radio 1
(Zane Lowe and Steve Lamacg), Xfm, Kerrang!
and 6 Music.

A little about LCD Soundsystem: While
there’s a full band onstage during live perfor-
mances, the project is actually one man, New
York producer extraordinaire James Murphy,
who serves as LCD Soundsystem’s main song-
writer and programmer.

Murphy is also half of the DFA label and pro-
duction team who have done production and
remix work for such acts as The Rapture, Radio
4, Le Tigre, N.E.R.D,, Fischerspooner and Jun-
ior Senior. LCD Soundsystem will tour the UK.,
Germany and Japan through February. The band
are signed to EMI Records in the UK. and are
releasing their latest album via Capitol in the
States. Read more at wuw Icdsoundsysten.com.

Much music from the over-
seas markets is exciting,
fresh and compelling,
which is why the major
labels will be servicing you
with a lot more artists
from those markets in the
coming months.

Ch

Lucid 3

New Zealand is known for its natural beau-
ty, but it's also becoming famous for its deep
pool of musical talent. One of the strongest Tri-
ple A- and Hot AC-flavored acts is Lucid 3, on
Lupin Music. If you enjoy something a bit more
mellow and vibey for your station, then Lucid 3
offer a jammy interpretation of bands like
Morcheeba and Massive Attack.

The trio’s strong lyrics and catchy melodies
would fit into the stable of a label like Aware,
ATOor Lost Highway. Lucid 3 have a greatsong
called “Smooth Machine,” featured on the im-
port Pitch Jumping EP. For more information, visit
their website at wuww.lucid3.com or contact man-
ager Mark Roach at mark@lucid3.com.

The Dead 60s

Liverpool, England quartet The Dead 60s’
debut full-length will hit stores across the pond
in April through Deltasonic (an imprint of Sony
U.K)). They will also see a stateside release later
in the year, through Epic.

The band, formed in early 2003, have toured
the UK. relentlessly since their inception, sup-
porting the likes of The Thrills, The Tears, The
Zutons, The Bees, Morrissey and Kasabian, It's
easy to hear who their influences are, and if

If you’re a fan of The
Clash and The Specials,
you'’ll enjoy The Dead
60s’ fresh take on the
punk-ska-dub sound.

you're a fan of The Clash and The Specials, you'll
enjoy The Dead 60s’ fresh take on the punk-ska-
dub sound.

Their first single, “Riot Radio,” is already see-
ing airplay on U S. stations including KITS/San
Francisco; KNRK/Portland, OR; KED]/Phoe-
nix; and KATT/Oklahoma City. The trio also
recently signed a management deal with Q
Prime (Metallica, Red Hot Chili Peppers). See
more on the web at www.dead60s.com.

Warren Suicide

Warren Suicide are a Berlin-based trio who
will absolutely connect with fans of Kraftwerk,
Cabaret Voltaire and The Chemical Broth-
ers, Their self-titled debut album was released
in Europe in November 2004 through indie
Fume Records, and they’ve already topped the
German dance and alternative charts.

The band’s track “Warren Suicide” has been
championed on BBC Radio 1 by the likes of Steve
Lamacq, Zane Lowe, Annie Nightingale, An-
drew Weatherall and Paul Oakenfold, and their
material has the ability to translate just as suc-
cessfully in the U.S. The band’s website at www.
warrensuicide.com is phenomenal — check it out
for yourself!

Kid Symphony

Kid Symphony are an unsigned Leeds, UK -
based five-piece who recently wrapped up re-
cording an impressive debut album. Their ener-
getic performance at SXSW 2004 helped them
pick up tours in the U K. with Electric Six, Snow
Patrol and Feeder. Singer Chris Langdon (broth-
er of Spacehog frontman Royston) has true star
quality, and “Underqualified,” the standout
track from Kid Symphony’s LP, is destined to be
an Alternative and Rock radio smash.

KIDSYMPHONY

There’s already a large amount of A&R inter-
est on both sides of the Atlantic brewing on Kid
Symphony, with both major and independent
labels showing strong signs of wanting to secure
this outfits. Check out their website at www.
kidsymphony.com, or contact manager Rob Swerd-
low at rswerdlow@cybase.co.uk.

Tom Vek

Twenty-three-year-old Londoner Tom Vek
was recently signed to Island Records U.K. He
plays multiple instruments and recorded his
entire debut album, We Have Sound, in his par-
ents’ garage.

There's big buzz on this guy overseas (think a
British Beck). His full-length hits stores overseas
in April, and the single, “C-C (You Set the Fire),”
is a great introductory track, as is “If You Want.”
Tom Vek hasan amazing future ahead. Check out
his Myspace page at www.myspace. com/tomvek.

Send your unsigned or sigred
refeasas to:
Sat Bisla
ASE Worldwide
4449 5, Beverty Drive, Suite 300
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Cool Commercials

Magneto puts a fresh spin on TV spots

" Jicture a bright yellow flower shining vividly in the sun. The
_scene is accompanied by a soft ballad with the lyrics, “You're
like a flower to me/Blowing in a soft summer breeze.” Now pic-
ture a happy little bulldog, tongue flapping in the breeze, uri-
nating on the flower while the intro to George Thorogood's “Bad
to the Bone” plays over a superimposed message reading “100%

Pure Classic Rock.”

Welcome to the wvacky and incredibly cre-
ative world of radio-station spots for TV au-
diences done by Portland, OR-based Magne-
to Brand Advertising.

That particular commercial was used by
Entercom’s KGON/Portland, OR. Other sta-
tions that have taken a liking to Magneto’s
spots include WMMR/Philadetphia; WIYY
(98 Rock)/Baltimore; KSEG /Sacramento;
WAQY/Springfield, MA; and WPLR/New
Haven, CT.

The spot that’s garnered Magneto the
most attention is its de-
ceptively simple “Rock
Machine” commercial.
il Here's the visual: Aprint-
ing press with a station’s
logo puts the names of
| that station’s core artists
| onbig stone tablets. The
musical accompaniment
is Queen’s "We Will
Rock You.” After every
artist name, the station logo appears. It's a
spot that doesn’t even need audio. If you're
in a bar and it appears on a muted TV, you
know exactly what it’s for.

Craig Opfer

Unique And Eye-Catching

Craig Opfer, Magneto’s Principal and
Creative Director, won initial acclaim for his
advertising work with Nissan. As an art di-
rector at the ad firm J. Michael Thompson,
he worked on TV, print and outdoor cam-
paigns for Honda, Yamaha, Kraft, Kellogg's
and Oscar Mayer.

Opfer then found his way to Portland, OR,
chasing a desire to work in a smaller market
and on smaller projects. “I gained some exper-
tiseinand an understanding of radio,” he says
of his previous work, which included putting
together commercials for Clear Channel. “I
have a good understanding of the media and
all kinds of accounts.”

Entercom was the first account for Magne-
to’s fledgling radio commercial development
team. “We did a couple of spots for a person-
ality named Nelson at a station called ‘Rosie
105" [KRSK/Portland, OR],” Opfer says.

That commercial highlighted Nelson’s
switch from a crosstown rival to Rosie 105 by

first focusing on his face, and then panning
out to reveal the male host sitting on a couch
in women’s lingerie, holding a martini. “They
wanted to identify the fact that he was mov-
ing to Rosie from a Clear Channel station,”

Opfer says.

“Our work stands out
because the spots are
a little edgier and not
those canned kind of

commercials.”

Business Explodes

Then came a call from Rosie’s market sis-
ter, KGON. “They came to me and said, ‘We
need this right now. Please help us,” Opfer
recalls. That's when he and his team put to-
gether the Rock Machine spots.

“The goal was to combat a Clear Channel
station that had come on the air to compete
with KGON and [Infinity’s] KINK. The sta-
tion [KRVO (The River)] was doing a spot that
just focused on the artists they play. We did
that, too, but we put it in a gritty, industrial
environment with ‘We Will Rock You' as the
music bed.”

Magneto’s business exploded following the
initial airings of the Rock Machine spots. “The
commercial was presented at an Entercom
sales meeting, and a lot of people were wowed
by it and asking how they could get the spot.”
One of the nation’s biggest consultancies, Ja-
cobs Media, recommended the spot to its cli-
ents — without any pushing at all from Mag-
neto, Opfer says, laughing.

“The Rock Machine spot is simple,” he con-
tinues. “It's something you can see without
any music and get it. We then put together the
‘Encore’ spot, which is the most feminine,
most ethereal and most passive commercial
we offer.”

That spot features a crowd of men and
women at a Rolling Stones concert. The band
is never shown — just images of ecstatic
Stones fans jumping up and down as Mick
Jagger announces that the band will do one
more song, “Jumpin’ Jack Flash.” As the song
begins a superimposed message reads, “2,500
Songs. 7 Days A Week. 365 Days A Year. 100%
Pure Classic Rock.”

“All three commercials are instructively
different,” Opfer says. “We’re not following a
campaign, nor do we want that feel to our
commercials.”

A Lingering Challenge

A lingering challenge at radio is finding
the money to actually pay for a TV cam-
paign. Opfer admits that he’s seen some
hesitation from stations that have limited
budgets for such things, so he works with
each station to determine how much the
commercial should cost and then negotiates
from there.

“We'll do it for a station at a reduced price
if we keep the rights and can syndicate the
spot across the country,” Opfer says. “But even
that has slowed down.”

Opfer likes to travel to the market to meet
with a station’s staff. “] want to see where the
competition is going and tailor the spots for
the station,” he says. “The strategy is simple:
What do they like, and what’s bogus to them?
With KRXQ (98 Rock)/Sacramento, we went
down there and interviewed some of the lis-
teners.”

Given that 98 Rock is an Active Rocker, the
responses weren’t too surprising. “Most of
them had that ‘Tlike to fuck and rock’ attitude,
that ‘trash the hotel room’ mentality. We try
to get out of the office and work on concepts,
and I like our stuff to look national even when
it’s local.”

Magneto wound up putting together three
attention-getting TV spots with 98 Rock lis-
teners in mind. One, “Backstage Pass,” fea-
tures a woman who flashes her breasts at two
security guards checking for concert-goers’
backstage passes. Another, “Bathroom Stall,”
focuses on a young man prayving to the por-
celain god, then shrugging it off to return to
enjoying the rock concert he’s attending.

“With our spots,
there’s a strategy in
each one. We're
trying to make a
point. | think there’s
value in that, rather
than just a
memorable idea.”

"The interesting thing is that people are
geared to watching the commercials, espe-
cially women, who aren’t so much into the
game,” Opfer says of the NFL's annual cham-
pionship.

And remember all of those dot-com com-
mercials? “I remember the commercial, but I
don’t remember the company,” Opfer says.
“Withour spots, there’s a strategy in each one.
We're trying to make a point. I think there’s
value in that, rather than just a memorable
idea.”

Alternative Selection

Magneto has branched out by offering
commercials to News/Talk, Country and
AC stations. When KTTH/Seattle wanted
to tell listeners that Rush Limbaugh’s Pre-
miere-syndicated show was now on the
station, they had Magneto put together an
ad that featured a Rush rant with the mes-
sage, “His ideological position hasn’t
changed. His dial position has.”

In “The Tracker,” an outdoorsman seeks to
hunt down a wolf. His tracking device leads
him to a cabin where he barges in on KPLX
(The Wolf)/Dallas air personalities, live on the
air.

And then there’s “The Power of Music,” an
award-winning spot that's generated lots of
talk. A room full of women perform yoga dur-

In a third spot a female groupie is urged to
wake up and leave a band’s tour bus after a
hard night of partying. However, the Ohio
resident finds herself in Sacramento.

A Little Edgier

“I'm not going after FilmHouse or any
of those big guys,” Opfer says. “We're
more of a boutique kind of place. Qur work
stands out because the spots are a little
edgier and not those canned kind of com-
mercials.”

He also believes that a renaissance has be-
gun over the last several years, in that lis-
teners are appreciating commercials that are
funnier and that have a point to them —
something illustrated during most Super
Bow! telecasts.

ing a thunderstorm while listening to Elton
John's “Can You Feel the Love Tonight.” Cha-
0s ensues when the power goes out and the
music suddenly stops.

The women begin to fight with one an-
other, but then the power comes back on
and the music starts up again. The women
realize what they’ve done and apologize
profusely as a message appears on the
screen: “The right music makes all the dif-
ference.” As the women engage in a group
hug, the station’s tagline appears: “K103
FM. Soft rock for a busy world.”

In an era when people are bombarded by
messages all day, every day, Magneto has
made its mark by offering an edgy alternative
for stations looking to make an impact in their
communities.
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Our New-Reporter
Rodeo Roundup

CHR/Pop family additions put the fun in dysfunctional

) nce every quarter we barricade ourselves in our neighbor-

..~ hood Starbucks and check our ratings lists twice to see
who’s been naughty and who's been nice. Using a complicated
scientific formula that would confuse NASA engineers — and
taking into account such intangibles as who pesters us inces-
santly and who sends us gift baskets — a select few candidates
are found to be qualified. After a secret midnight ceremony and
a simple blood oath, they are then invited into our wonderful
CHR/Pop family. Here, now, are the latest additions, in no par-

ticular order.

WHEQ (Q107. EIfMemphls
PD: Karson With AK
MD: Lugnut
Top 10 songs, week ended
Feb. 5:
ARTIST Title
JESSE McCARTNEY Beautiful Soul
KELLY CLARKSON Since U BeenGone
MARIO Let Me Love You
CIARA f/MISSY ELLIOTT 1, 2 Step
GREEN DAY Boulevard Of Broken
Dreams
LENNY KRAVITZ Lady
DESTINY'S CHILD Soldier
MAROON 5 Sunday Morning
47 56 BOWLING FOR SOUP Almost
58 55 JAY-Z& LINKIN PARK Numb/Encore

""You always hear programumers say their city
is unique, but I'm pretty sure not many mar-
kets have six of the top nine stations in some
sort of Urban format, with another that just
signed on looking strong,” says Karson. “Mem-
phis defines the word diversity when it comes
to the ethnicity of the population.

““We're coming up on our one-year anniver-
sary and are continuing to bring new people
to the station every day. We have taken morn-
ings from dead last to top 10 and recently so-
lidified our last two jocks to round out a great
staff. WHBQ)'s addition to the CHR panel is a
direct result of the hard work of my team and
label support of a much-needed CHR in Mem-
phis.

“The King may have ruled Beale Street on our
call letters in the '50s, but WHBQ in the 21st cen-
tury is pure Pop. I'd bet a large rack of Rendez-
vous ribs on its continued growth and success!”

KCDD [Power 103])/Abilene, TX
PD/MD: Brad Elliott
Top 10 songs, week ended
Feb. 5:
LWTW ARTIST Title
74 73 LILJON & THE EASTSIDE BOYZ

fAUSHER & LUDACRIS Lovers & Friends

72 73 GAVIN DeGRAW IDon't Want To Be
73 72 JESSE McCARTNEY Beautiful Soul
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58 57

CIARA {/MISSY ELLIOTT 1, 2 Steo
DESTINY'S CHILD Soldier

KELLY CLARKSON Since U Been
Gone

MARIO Let Me Love You

GREEN DAY Boulevard Of Broken
Dreams

EMINEM Mockingbird

NELLY £/TIM McGRAW Over And
Over

“We're on a high here at Power 103,” says
Elliott. “The fall Arbitron was good to us, and
weclimbed froma 5.8 toa9.112+. It's full steam
ahead as we head into the spring, and we have
some very hot promotions and contests com-
ing in the weeks ahead.

“The music is right on. We feel really good
about what we have accomplished and are
staying focused on the high goals we have set
in 2005.”

WBNQ/Bloomington, IL.

PD: Tony Travatto
MD: Russell Rush
Top 10 songs, week ended Feb. 5:
LWTW ARTIST Title
70 81 GREEN DAY Boulevard Of Broken
Dreams
KELLY CLARKSON Since U Been
Gone
JESSE McCARTNEY Beautiful Soul
MARIO Let Me Love You
GAVIN DeGRAW I Don't Want To Be
CIARA f/MISSY ELLIOTT 1, 2 Step
RYAN CABRERA True
LENNY KRAVITZ Lady
DESTINY'S CHILD Soldier
JENNIFER LOPEZ Get Right

“We've got a great staff, starting with The
Susan & Fasig Morning Show,” Travatto says.
“Russell Rush just moved to afternoons and is
already getting people talking. I was hoping to
hire Mark Anderson from WKST/Pitisburgh
and Joey Buttafuoco for nights, but their agent
says they are out of my budget.

"We're pumped to be part of the R&R panel.
I'm especially excited that Russell can eamn his

73
73
72

=
28 N8 8939

49 76

27 41

pay by taking all those music calls, which he will
gladly accept, even on his cell phone at 2am.”

KRCS (Hot 93.1)/Rapid City, 5D
D: Chad Bowar

PD: —

MD: D. Ray Knight ﬁl

Top 10 songs, week ended Feb. 5: N

LWTW ARTIST Title

57 59 DESTINY'S CHILD Soldier

58 58 KELLY CLARKSON Since U Been
Gone

56 JESSE McCARTNEY Beautiful Soul

55 GREEN DAY Boulevard Of Broken

Dreams

MAROON 5 Sunday Morning

RYAN CABRERA True

GOODCHARLOTTE! Just Wanna Live

AVRIL LAVIGNE Nobody’s Home

USHER Caught Up

GWEN STEFANI £/EVE Rich Girl

WGIC [Magic 98.5)/
Cookeville, TN

RESSE® L8
BES&EES

PD: Scooter

MBD: Freaky Dave

Top 10 songs, week ended
Feb. 5:
LWTW
- 70
53 70
69 69
69 69
68 69
69 68
34 55

ARTIST Title

KELLY CLARKSON Breakaway

DESTINY'S CHILD Soldier

GAVIN DeGRAW I Don't Want To Be

CIARA {/MISSY ELLIOTT 1, 2 Step

NELLY {/TIM McGRAW Over And Over

MARIO Let Me Love You

GREEN DAY Boulevard Of Broken

Dreams

JOHN MAYER Daughters

SEETHER f/AMY LEE Broken

LIL JON & THE EASTSIDE BOYZ

HUSHER & LUDACRIS Lovers & Friends
“Wow — label service!” says Scooter. “That’s

awesome, but Wal-Mart is going to be pissed.”

WWAX (The Beat 92.1)/
Duluth, MN
PD/MD: Tony Hart
Top 10songs, week ended Feb. 5:
TW ARTIST Title
74 JOJO Baby It's You
69 JESSE McCARTNEY Beautiful Soul
69 GAVIN DeGRAW I Don't Want To Be
68 GOOD CHARLOTTE I Just Wanna Live
67 MARIO Let Me Love You
67 KELLY CLARKSON Since U Been Gone
67 GREEN DAY Boulevard Of Broken
Dreams

67 CIARA {/MISSY ELLIOTT 1, 2 Step
66 SWITCHFOOT Dare You To Move
53 USHER & ALICIA KEYS My Boo

“We are so excited to be part of R&R'’s pan-
el that the whole staff decided to celebrate with
amidwinter plunge into the Great Lake Gitchee
Gummi,” says Hart, obviously still suffering
the aftereffects of his refreshing moming swim.
“Unfortunately, a week later, we all got a weird
rash....

“We are all very proud to be a member of
the R&R family.”

WAZO (Z107.5)/
Wilmington, NC

PD/MD: Mark Jacobs
Top 10 songs, week ended Feb. 5:

70 42
27 36
29 30

ﬂﬁq

LWTW ARTIST Title

68 66 MARIO Let Me Love You

65 65 GAVIN DeGRAW IDon’t Want To Be

42 65 LILJON & THE EASTSIDE BOYZ
fUSHER & LUDACRIS Lovers & Friends

4 56 CIARA f/MISSY ELLIOTT 1, 2 Step

62 51 NELLYfTIM McGRAW Over And Over

50 50 JOJO Baby It's You

49 50 KELLYCLARKSON Since UBeenGone

48 50 GREEN DAY Boulevard Of Broken
Dreams

45 49 RYAN CABRERA True

- 47 JESSE McCARTNEY Beautiful Soul

WNKI [Wink IDEIJ'Ehira NY

Top 10 songs, week ended i =

Feb. 5:
LWTW
62 62
61 62

ARTIST Title
GAVIN DeGRAW I Don't Want To Be
GREEN DAY Boulevard Of Broken
Dreams
61 MARIO Let Me Love You
60 CIARA f/MISSY ELLIOTT 1, 2 Step
59 KELLY CLARKSON Since UBeenGone
58 JESSE McCARTNEY Beautiful Soul
53 DESTINY'S CHILD Soldier
52 RYAN CABRERA True
44 LIL JON & THE EASTSIDE BOYZ
HUSHER &LUDACRIS Lovers & Friends
42 NELLYffTIMMcGRAWOver And Over
“Even though we had been a Hot AC report-

 BRELRED

58 57
58 57

er previously, it's great to be a part of where
it's really happening,” says Morgan. “We're the
most listened-to station in the Twin Tiers re-
gion, with one out of every four people in the
region listening, We have the biggest stick and
know how to use it, with over $100,000 in cash
and prizes given away in ‘04. And we're not
book-centric in regard to promotions, since we
give away $106 every weekday of the year.
“Among the cool, unique promotions here
is the opening of the WINK Wedding Chapel
on Valentine’s Day, where The WINK Wake Up
Crew — myself and Amanda Valentine — will
marry and renew vows for listeners, with all
the bells and whistles, prizes and more.
“Thanks, R&R!"”
WDAY (Y94|/Fargo, ND
PD: Mike "Big Dog” Kapel 7
MD: Troy Dayton F‘l
Top 10 songs, week ended
Feb. 5:
LWTW ARTIST Title
80 81 JESSE McCARTNEY Beautiful Soul
81 80 RYAN CABRERA True
81 80 MAROON 5 Sunday Morning
4 71 CIARA {MISSY ELLIOTT 1, 2 Step
48 70 KELLY CLARKSON Since UBeenGone
79 67 NELLY{TIMMcGRAW Over And Over
58 58 AVRIL LAVIGNE Nobody’s Home
57 58 GREEN DAY Boulevard Of Broken

Dreams

JAY-Z & LINKIN PARK Numb/Encore

MARIO Let Me Love You

KKXL (XL93)/

Grand Forks, HD-HH
PD: Rick Acker
MD: Trevor D
Top 10 songs, week ended Feb. 5:
LWTW ARTIST Title
55 53 JESSE McCARTNEY Beautiful Soul
55 53 GREEN DAY Boulevard Of Broken

Dreams
53 53 GAVIN DeGRAW I Don't Want To Be
51 52 KELLYCLARKSON Since UBeenGone
50 51 RYAN CABRERA True
35 38 AVRIL LAVIGNE Nobody’s Home
37 37 SIMPLE PLAN Welcome To My Life
37 36 SWITCHFOOT Dare You To Move
31 36 GWEN STEFANI £#/EVE Rich Girl
37 35 YELLOWCARD Only One

X193 is very excited to be back in the R&R
family,” Acker says. “Now we have somebody
to report to other than Field & Stream. X193 is a
heritage CHR station that will be celebrating
its 25th anniversary in 2006. It's one of the few
stations that has never changed formats over
the years.”
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~ CHR/POP TOP 50

February 18, 2005

W W ansT TIE LAseLs) L I A%‘l'& i e
2 1 MARIO Let Me Love You (/AMG/ 8341 129 662601 13 1710
1 2 CIARA tIMISSY ELLIOTT 1, 2 Step (LaFace/Zomba Label Group) 8284 292 697890 13 116/0
4 ©  GREEN DAY Boulevard Of Broken Dreams {Reprise/ 7905 +776 682207 8 118/0
3 o KELLY CLARKSON Since U Been Gone (RCA/RMG/ 7661 +337 668616 1 118/0
5 5  JESSE MCCARTNEY Beautiful Soul (Hollywood/ 6872 -32 579625 16 118/0
6 6  DESTINY'S CHILD Soldier (Columbia) 5851 743 446934 12 11310
7 7 GAVIN DEGRAW |Don't Want To Be L/RMG/ 5451 444 453987 21 116/0
8 O tMem Mockingbird (Shady/Aftermatiylaterscapel 5443 +180 420885 9 116/0
n e GWEN STEFANI fIEVE Rich Girl finterscape/ 5065 +435 475344 9 118/0
10 10 UL JON & THE EASTSIDE BDYZ flUSHER & LUDACRIS Lovers &Friends (7V7) 4696 29 338347 9 1912
14 @ USHER Caught Up (LaFace/Zomba Label Group) 4457 +573 382859 7 "m
] 12 RYANCABRERA True (£.V.L.A/Atlantic/ 4297 -615 367713 15 11110
18 @ FRANKIE J. fiIBABY BASH Qbsession (No Es Amor) (Columbia/ 3848 +910 344016 4 115/8
12 14 NELLY f/TIM MCGRAW Over And Over (Derrty/Fo’ ReelCurtylinivearsal) 3725 620 290581 18 104/0
18 @ 50 CENT Disco Inferno (G-Unit/Shady/Aftermatiyimterscame) 3658 +635 296974 8 987
13 16 JAY-Z & LINKIN PARK Numb/Encore (Warner Bros.) 3492 -642 321579 1" 110
15 17 KELLY CLARKSON Breakaway (Holywood/ 3133 317 294481 28 113/0

2 @  ASHANTI Only U (Murder Inc/IDIMG) 2988 +144 171987 7 9810
2 19 JENNIFER LOPEZ Get Right (£pic/ 2874 8 213528 6 1032
27 @ GAME /50 CENT How We Do (Aftermath/G-Unit/interscope) 2828 +502 221143 4 718
24 @ MAROON 5 Sunday Morning (Octone/J/AMG) 2708 +50 177949 1 110/0
26 @ NELLY N Dey Say (Derrty/Fo’ Reel/Universal) 2627 +194 179614 7 8714
16 23 AVRIL LAVIGNE Nobody's Home (Arista/AMG) 2518 -592 204275 14 110/0
17 24 GOOD CHARLOTTE | Just Wanna Live (Dayhght/Epic) 2518 517 119532 10 10110
22 25  SNOOP DOGG fIPHARRELL Drop it Like t's Hot {Daggysrplerfiedfen) 2297 533 151731 14 106/0
23 26 JOHNMAYER Daughters (Aware/Columbia) 2263 431 135907 17 86/0
25 27  LENNY KRAVITZ Lady (Virgin/ 2240 273 139692 15 920
30 @  MARIAH CAREY It's Like That (island/i0JMG) 2163 +295 163002 3 103/8
28 @  AUCIAKEYS Karma (J/AMG) 2160 +238 123571 8 1005
36 € SNOOP DOGG flJUSTIN TIMBERLAKE Signs iDoggystyleGarfen) 1977 +594 148810 3 94/16
3 €  BOWLING FOR SOUP Almost (Sitvertone/Jive/Zomba Label Group) 1830 +106 103495 5 9612
@  ROBTHOMAS Lonely No More (Atiantic/ 1703  +1082 135471 1 89124
33 €  EMINEM Like Toy Soldiers (Shady/Aftermath/interscope) 1690 +113 163048 6 55/8
32 34 LUDACRIS Get Back (Def Jam South/IDJMG/ 1655 68 105342 8 59/0
35 €@  3DOORS DOWN Let Me Go el Ainiversal 1482 +1 65694 6 7214
48 @ NATALIE Goin’ Crazy (Latium/Universal) 1339 +622 161444 2 62114
K2 37  TRICK DADDY Let's Go (Sip-N-Slide/Atiantic/ 1248 -256 75713 20 81/0
40 €D  TYLERHILTON When It Comes (Maverick/Reprise) 1225 +61 38763 8 623
37 33  EMINEM fIDR. DRE & 50 CENT Encore (Shady/Aftermatlyinterscope) 1200 -166 138291 12 85/0
@ 50 CENT Candy Shop (Shadyy/AftermatlVinterscape) 123 +486 103626 1 35/15
38 41 SIMPLE PLAN Welcome To My Life (Lava/ 1070 -246 78736 20 100/0
41 42  LINDSAY LOHAN Over (Casablanca/Universall 991 4 46574 7 7514
42 @®  JET Look What You've Done Atiantic) 961 +87 86418 4 51
44 @ KEANE Semewhere Only We Know {/nterscope) 899 +81 44439 6 6313
47 @ KILLERS M. Brightside /siand//DJMG) 892 +147 41642 2 66/10
@  SIMPLEPLAN ShutUp fLava/ 776 +106 52454 1 6217
50 @ TRICK DADDY Sugar (Gimme Some) (Slip-N-Slide/Atlantic/ 765 +89 43875 2 43
46 48  GOO GOO DOLLS Give A Little Bit (Warner Bros.) 753 -8 47963 7 3012
- @ CROSSFADE Cold (Columbia) 694 +91 25618 3 4
43 50  JARULEf/R. KELLY & ASHANTI Wonderful (Murder Inc./IDJMG) 649 AN 47640 13 820

119 CHR/Pop reporters. Monitored airplay data supplied by Mediabase R , adivision of Premiere Radio Networks. Songs ranked by total plays for the airplay week

of 2/6-2/12. Bullets appear on songs gaining plays or remaining flat from previous week. If two Songs are tied in totaf plays, the song with the larger increase in plays is
placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total numter of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Flays lists the songs with the greatest week-to-week
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100}, Each caypart on each station is assigned an AQH number.
Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.). © 2005, Racio & Records
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ARTIST TITLE LABEL(S) ADDS

WILL SMITH Switch finterscape) 53
J0JO Not That Kinda Girf (fisciiFroamalinisersall 28
ROB THOMAS Lonely No More /Atiantic) 24
SNOOP DOGG #/JUSTIN TIMBERLAKE Signs (Doggystylk/Geffen) 16
50 CENT Candy Shop /Shady/Aftermath/interscape/ 15
LUDACRIS Number One Spot Def Jam South/IDJMG/ 15
NATAUIE Goin' Crazy (Lativm/Universsl] 14
JENNIFER LOPEZ f{FAT JOE Hold You Down (Epic/ 12

e

il MOST. ()
j//é/ VJCREASED e%/

/

oL

PLAY
ARTST TILE LABELES NCREASE
ROB THOMAS Lonely No More /Atéantic/ +1082

FRANKIE J. ffBABY BASH Obsession (No Es Amar) (Lokumbia) +910

GREEN OAY Boulevard Of Broken Dreams (Reprise) +7768
50 CENT Disco Inferno /G-Unit/Shady/Aftermatiinterscope)  +635
NATALIE Goin’ Crazy (LatiumiUniversal] +622
SNOOP DOGE f/JUSTIN TIMBERLAKE Signs

{DoggystylefGeffen) +594
USHER Caught Up LaFace/Zomba Label Group) +573
GAME 150 CENT How We Do 4 immarhilintierseape) — +602
50 CENT Candy Shop (Shady/Aftermatiinterscope) +486
GWEN STEFANI fiEVE Rich Girl nterscope/ +435

TIM MCGRAW Live Like You Were Dying /Curd/
Total Plays: 641, Total Stations: 33, Adds: 6
PAPA ROACH Scars (Geffen/

Total Plays: 632, Total Stations: 48, Adds: 6
HOWIE DAY Colide (pic/

Total Plays: 509, Total Stations: 38, Adds: 7
T.L Bring 'Em Out (Grand Hustie/Atiantic)

Total Plays: 474, Total Stations: 27, Adds: 4
WILL SMITH Switch finterscape)

Total Plays: 388, Total Stations: 53, Adds: 53
OMARION 0 £pic/

Total Plays: 348, Tota! Stations: 32, Adds: 4
BRIE LARSON She Said Universall

Total Plays: 284, Total Stations: 28, Adds: 1
ASLYN Be The Girl (Capitof}

Total Plays: 219, Total Stations: 32, Adds: 8
JENNIFER LOPEZ f{FAT JOE Hold You Down (Epic/
Total Plays: 185, Total Stations: 15, Adds: 12
FRICKIN' A Jessie’s Girl (Toucan Cove/Alert)
Total Plays: 177, Total Stations: 14, Adds: 2

Songs ranked by total plays

Station playlists for atl R&R reporters
are available on the web at

www.radi ros. .

clear. consistent. quality.
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CHR/POP TOP 50 INDICATOR

February 18, 2005 i ST T JTRAE)
W WE armst e Leews) T siavs AJI?!»%‘;ILCE Ve T SN MOSTADDED
1 o GREEN DAY Boulevard Of Broken Dreams (Reprise/ 4213 +165 80766 8 67/0
ARTISTTITLE LABEL(S) ADDS
% e CIARA fIMISSY ELLIOTT 1, 2 Step (Laface/Zomba Label Group) 3928 +39 77421 12 65/0 ROB THOMAS Lonely No More (Arlanti/ 7
4 0 KELLY CLARKSON Since U Been Gone (RCA/AMG) 3913 +134 75913 " 65/0 WILL'SMITH Switch #nterscape) 7
5 @ JESSEMCCARTNEY Beautiful Soul (Hallywoad) 3822 #1111 75162 15 66/ SNOOP DOGG fIJUSTIN TIMBERLAKE Signs (Joggystyle/Gefien) 13
NATALIE Goin' Crazy fLatium/Universal) 13
3 5 MARIO Let Me Love You L/AMG) 3722 119 68964 12 6210 50 GENT Candy Shap (Shady/Aftermath/interscapel 1"
6 6  DESTINY'S CHILD Soldier (Columbial 3333 -32 64246 12 6411 FRANKIE J. fBABY BASH Obsession [No Es Amor) (Columbia) 8
7 7 GAVIN DEGRAW | Don't Want To Be (J/AMG) 2953 30 53402 17 5710 J0JO Not That Kinda Girl (BlackGround/Universal) 8
9 GAME £/50 CENT How We Do (Aftermath/G-Unit/Interscope) 7
VLA, 2897 -275 53616 15 61/0
- il e | ! | Rk DADDY Sugr (e Some) Sip 4 Sielhtani) 5
9 o GWEN STEFANIfIEVE Rich Girl finterscope) 2836 +260 56374 9 65/0 ALICIA KEYS Karma (/AMG) 4
n @ EMINEM Mockingbird (Shady/Aftermath/interscope) 2384 +184 45373 7 64/3 JENNIFER LOPEZ f/FAT JOE Hold You Oown (Epic/ 4
12 @ UL'JON& THEEASTSIDEBOYZ HUSHER & LUDACRIS Lovers & Friends (7V7) 2240 +45 41897 8  &7/0 EMINEM Mockinghird (Shady/Aftemati/interscope) 3
, 3 EMINEM Like Toy Soldiers (Shady/Aftermath/interscope/ 3
10 12 NELLY fITIM MCGRAW Over And Qver (Derrty/Fo’ Reel/Curb/Universal) 1964 -247 32508 17 5310 TYDYL WAVE tay Down /independent] 3
16 @ USHER Caught Up [LaFace/Zomba L abel Group) 1913 +209 35738 J 6311
13 14 AVRIL LAVIGNE Nobody's Home {Arista/RME) 1691 -452 32655 14 a0
23 @ FRANKIE J. fiBABY BASH Bbsession (No Es Amor) (Columbia) 1657 +433 34449 4 5718
15 16 JAY-Z & LINKIN PARK Numb/Encore (Warner Bros.) 1634 113 31442 1 4310
14 17 GOOD CHARLOTTE | Just Wanna Live (Daylight/Epic) 1585 -207 30752 9 45/0
17 18 MAROON 5 Sunday Morning (Octone/ /RMG) 1545 -n 29598 12 4910
21 @ NELLY N Dey Say (Derrty/Fo’ Reel/Universal) 1448 +76 28789 6 56/1
25 @ ASHANTI Only U (Murder Inc./IDJMG) 1402 +198 25601 7 511
18 21 KELLY CLARKSON Breakaway (Hollywood) 1339 174 24054 28 470
19 22 JENNIFER LOPEZ Get Right /Epic/ 1291 174 25270 6 501
20 23 JOHNMAYER Daughters ([Aware/Columbial 1268 122 22376 16 40/0
21 @  50CENT Discolnferno (G-Unit/Shady/Aftermathiinterscape) 1250 +175 22963 7 5312 MOST
24 @  3DOORS DOWN Let Me Go /Bepublic/Universal 1236  +20 23283 7 4900 INCREASED PLAYS
26 @ BOWLING FOR SOUP Almost /Silvertone/Jive/Zomba Label Group) 1214 +70 22268 6 53/0
22 27 SNOOP DOGG fIPHARRELL Drop It Like It's Hot (Doggystyle/Geften) 1013 295 18554 13 3700 B
L ARTIST TITLE LABEL(S) INCREASE
23 @  MARIAH CAREY It's Like That fsland/iDJMG) 1008 +211 20780 4 441 | popTOMAS Lonely NoMore riantic =
28 29 LENNY KRAVITZ Lady (Virgin/ 940 -26 17786 16 n FRANKIE J. flBABY BASH Obsession (No Es Amor) (Coiumbia) +433
31 €D GAME /50 CENT How We Do /Aftermatt/G-Unit/interscape) 904  +254 18084 3 457 SNOOP DOGG fIJUSTIN TIMBERLAKE Signs
€@  ROB THOMAS Lonely No More /Atlantic/ 851 659 16752 1 3 | esaystylklGelten e
OneYy Ko vere iZuantic) * GWEN STEFANI H/EVE Rich Girl (nterscope/ +260
37 @ SNOOP DOGG f/JUSTIN TIMBERLAKE Signs (Doggystyle/Geften) 803 +384 14912 2 45113 GAME 1150 CENT How We Do (Aftermath/G-Unitinterscope)  +258
30 €  ALICIAKEYS Kama (/AMG) 787 +50 18596 9 334 MARIAH CAREY It's Like That //s/aﬂd//l[UMGI +211
n . . USHER Caught Up (LaFace/Zomba Label Group) +209
32 @ GOO GOO DOLLS Give A Little Bit /Warner Bros.) 601 +8 10955 10 23iD NATALIE Goir Crazy ALatimyUniversal +202
36 €  FRICKIN' A Jessie’s Girl (Toucan Cove/Alert] 549 +74 11038 ) 2812 ASHANTI Only U (Marder Inc/IDIMG) +198
39 @ EMINEM Like Toy Soldiers (Shady/Aftermath/interscope/ 470 +118 9474 3 28/3 50 CENT Candy Shop (Shady/Aftermath/interscape) +181
49 €D NATALIE Goin Crazy fLatium/Universal 447 4202 8708 2 29113 | EMINEM Mockinghird (Shad/ +18
. 50 CENT Disco Inferno (6-Unit/Shady/Aftermath/l pel 178
33 38 SIMPLEPLAN Welcome To My Life ava/ 443 137 7215 19 170 | GREENDAY Bouevard Of Broken Dreams fReprse 16
40 @ KILLERS Mr. Brightside {/siand//DJMG) 402 +53 655D 2 2212 KELLY CLARKSON Since U Been Gone (RCA/RMG) +134
42 @ JET Look What You've Done /At/antic) 350 +34 7927 [ 2040 EMINEM Like Toy Soldiers lSlIady/Aftelmalll//nlelstapel +118
JESSE MCCARTNEY Beautiful Soul (Hollywood) +111
38 41  LUDACRIS Get Back /Def Jam South/{DJMG) 342 -30 6554 8 1910 WILL SMITH Switch fnterscope) +09
45 @  TIMMCGRAW Live Like You Were Dying (Curb/ 324 +60 6105 3 m JDJO Not That Kinda Girl (BlackGround/Universall +93
46 ®  KEANE Somewhere Only We Know flaterscope/ 285 +26 5529 7 1911 NELLY N Dey Say (Derrty/Fo’ ReellUniversall +76
FRICKIN' A Jessie's Girl {Toucan Cove/Alert) +74
@ 50 CENT Candy Shop (Shady/Aftermatiyinterscope/ 281 +191 6038 1 22 PAPA ROACH Scars (Geffen) o
50 @  STYXIAmThe Walrus findependent) 265 +25 4950 2 BOWLING FOR SOUP Almost (SivertonelJive/Zomba Label Group) +70
@ PAPA ROACH Scars {Geffen) 264 +71 4547 1 1711 TRICK DADDY Sugar {Gimme Some) (Siip-N-Shide/Atlantic) +68
48 47 LINDSAYLOHAN Over (Casablanca/Universal) 248 2 6330 6 150 | SMPLEPLANShlpiiae #h
i ) TIM MCGRAW Live Like You Were Dying /Curb/ +60
@  HOWIEDAY Colide (Epic/ 238 +6 372 1 142 | oysmon 0/mi 60
@ TRICK DADDY Sugar (Gimme Some) (Slip-N-Slide/Atiantic) 233 +69 4411 1 18/5 KILLERS M. Brightside f/slanc/i0JMG/ +53
43 50 U2 Vertigo finrerscope) 231 57 3010 13 100 | AUCIAKEYS Kama L/AMG) +50
——_ LIL' JON & THE EASTSIDE BDYZ flUSHER & LUDACRIS
67 CHR/Pap reporters. Songs ranked by total plays for the airplay week of Sunday 2/6 - Saturday 2/12. Lovers & Friends (TV7) +45
© 2005 Radio & Records TYDYL WAVE Lay Down (/adependent) +42

"Powergold offers us limitless options with scheduling criteria and has integrated with all our

other systems seamlessly. The reliability, customer service, and support that the folks at
0 | Powergold have provided us have been exactly what any customer could ask for."
—
/ s 5 Dan Turner, Vice President ‘e~

TELLITE
Programming Services ~ >A #avin
The Leaders in Advanced Music Scheduling Software for Windows S8/ME/NT/2000/XP e

Call us and we'll make it EASY for you to switch.
Sales: 1-800-870-0033 ® Support: 501-821-1123

Download a free trial version at www.powergold.com
info@powergold.com
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CHR/POP
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I~

\:alling 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. »,

America’s Best Testing CHR/Pop Songs
12 + For The Week Ending 2/18/05

¢ RateTheMusic.com

W w \
Burn 12-17 18-24 25-34

Artist Title (Label) ™W LW Famil.
KELLY CLARKSON Since U Been Gone (RCA/RMG) 447 438 98% 13% 453 436 470
GREEN DAY Boulevard Of Broken Dreams [Reprise/ 418 426 96% 22% 455 411 414
KELLY CLARKSON Breakaway (Hollywood) 410 412 9% 46% 402 403 423
RYAN CABRERA True (£.V.L.A/Atiantic) 409 396 98% 28% 440 415 403
AVRIL LAVIGNE Nobody's Home [Arista/RMG) 401 384 97% 22% 402 394 418
JESSE MCCARTNEY Beautiful Soul (Hollywood) 395 393 98% 7% 424 387 3In
GOOD CHARLOTTE I Just Wanna Live (Daylight/Epic/ 389 393 91% 17% 399 389 396
MAROON 5 Sunday Morning (Octone/ JRMG! 385 377 9% 22% 388 384 3
GAVIN DEGRAW [ Don't Want To Be L/RMG! 382 381 98% M41% 392 367 3380
CIARA fMISSY ELUOTT 1, 2 Step fafaceZomba Latel Gro) 382 376 97%  32% 402 361 4.02
EMINEM Mockinghird /Shady/Aftermathfinterscope/ 375 367 8% 4% 415 388 351
JAY-Z & LINKIN PARK NumbiEncore (Warner Bros. 374 364 95% 35% 386 360 417
USHER Caught Up (LaFace/Zomba Label Group) 370 361 85% 21% 4.05 360 361
FRANKIE J. f/BABY BASH Obsession (No Es Amor} (Cobmba)  3.65 - 56% 14% 374 397 3.67
GWEN STEFAN! f/EVE Rich Girl finterscope) 364 343 93% 28% 362 357 38
NELLY §TM MCGRAW Over Ad Over Demtyfo RefCutflmersdl - 361 368 99% 56% 338 360 413
MARID Let Me Love You (L/RMG/ 361 361 95% 42% 381 358 360
NELLY N Oey Say (Derrty/Fo’ ReelUniversall 3.50 - 68% 19% 343 340 361
DESTINY’S CHILD Lose My Breath (Columbia) 349 350 98% 652% 334 332 390
JOHN MAYER Daughters (Aware/Columbial 347 346 96% 40% 357 354 348
USHER & ALICIA KEYS My Boo fLaface/Zomba Labe/ Growp) 339  3.38 99% 61% 358 327 363
DESTINY'S CHILD Soldier (Columbia) 336 340 97% 47% 362 331 3N
LIL' JON & THE EASTSIDE BOYZ... Lovers & Friends (7V7] 3.34 328 79% 33% 361 344 339
50 CENT Disco Infemo (G-Unit/Shady/Aftermath/interscope/ 3.31 3.3  68% 23% 372 326 3.33
JENNSFER LOPEZ Get Right /Fpic/ 330 324 86% 28% 339 83 317
TRICK DADDY Let's Go /Sip-N-Shide/Atlantic) 328 336 86% 40% 360 304 361
LENNY KRAVITZ Lady (Virgin/ 323 327 83% 4% 315 288 3}
ASHANT! Only U (Murder Inc./OJMG/ 321 345 79% 28% 334 310 306
GAMEISUCENT How We Do (Aftermath/6-Unitinterscope) 312~ 68% 2% 325 311 332
Total sample size is 354 respondents. Total average favorability estimates are basgd onascale of 1-5. {1=distike very much, 5 = like very

much). Tolal familiarity the p of who the song. Total bum rep/esems the number of

e N
RR«v  cHrpopTOP30 (oo
CANADA L
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2 @  MARID Let MeLove You (/AMG) 492 +8 10 50

4 e GWEN STEFANI t{EVE Rich Girl finterscope/ 475 +41 7 5/0

L 3 CIARA fIM. ELLIOYT 1,2 Step (LaFace/Zomba L abel Group) 457 47 1 710

3 o GREEN DAY Boulevard Of Broken Dreams (Reprise/ 442 0 7 5/0

5 9 KELLY CLARKSON Since U Been Gone (RCA/RMG! 430 +34 ] 70

6 e USHER Caught Up {LaFace/Zomba L abel Group) 375 +8 4 7io

1 o* K-0S Man | Used Yo Be {Astralwerks/EMC) 361 +5 7 70

8 o DESTINY'S CHILD Soldier /Columbial 345 +3 10 6/0
13 @)  JENNIFER LUPEZ Get Right (Epic/ 338 442 5 70
12 @ LIl JON... lUSHER & LUDACRIS Lovers & Friends (7V7] 311 +16 6 40
15 @ SUMS1 Pieces fisanainIiG) 309 +46 a m
10 12 JESSE MCCARTNEY Beautiful Sout (Hollywood! 299 -20 9 40
1 13 GODD CHARLOTTE | Just Wanna Live (Daylight/Epic/ 292 -5 7 5/0

9 14* AVRIL LAVIGNE Nobody's Home [Arista/AMG) 279 41 15 5/0
24 @ MARIAH CAREY It's Like That #sland/iDJMG} 243 +40 2 m
20 D SIMPLEPLAN Shut Up Lava) 23 422 24
14 17*‘ KESHIA CHANTE Let The Music Take You Vik/Sony BMG/ 219 62 15 8/0
21 @ ASHANT! Only U Murder lnc JOJMG) 218 +7 6 5/0
23 @* KALAN PORTER Single /Sony BMG/ 215 +9 4 51
16 20 NELLY flT.MCGRAW Over... Demty/Fo'RecdCutyUniversal 212 -47 15 8/0
18 21 JAY-Z & LINKIN PARK NumblEncore (Wamer Bros.) 207 -34 8 0
25 @ EMINEM Mockingbird /Shady/Aftermath/interscopel 201 +14 2 5/0
17 23 RYANEABRERA True(£ V.LA/Atintic) 197 5D 9 50
27 @ MARDON 5 Sunday Morning (Dctone/ /RMG) 192 +24 2 6/0
30 @ SOCENT Discolnfemod! Unt/Shady/Aftemattinterscope/ 191 +29 7 50
26 @ GAME f/50 CENT How We Oo (Aftermath/G.-Unit/interscope/ 189 +20 3 4j0
D% SHAWN DESMAN Let's Go (Vik/Sony BMG) 176 +114 R
- @* SKYE SWEETNAM Number One (Capitol) 164 +2 4 40
28 29 S.DOGG fiPHARRELL Drop It.... (Doggystyle/Gerten) - 164 -2 14 710
19 30 GAVIN DEGRAW 100n’t Want To Be L/AMG) 163 ‘59 12 710

respondents who said theyare tired of healmg the song Songs must have 40% familianty to appear on survey. Sample Is based
on persons 12+. Persons are screened via the Infemet. Once passed. they can take the music test based on the format/music preference.
RateTheMusic.com results are not meant to replace caflout research. The results are intended to show opinions of participants on the the
Internet only. RateTheMusic Is a registered trademark of RateTheMusic.com. The RTM system, is availabie for local radio stations by

14 Canadian CHR reporters. Monitored airplay data supplied by Mediabase Research, adivision of Premiere Radio Networks.
Songs ranked by total plays for the airplay week of 2/6-2/12. Bullets appear on songs gaining plays of remaining flat from
previous week_ If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No.

\15 are moved to recurrent after 20 weeks on the chart. © 2005, Radio & Records o Indicates Cancon.
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At WQEN (103.7 The Q)/Birming-
' ham we try to be all over the high
schools. We have a high school

spirit contest that we did not too long

¥ With )

o ago with Ryan Cabrera, where the
: BMadison o —— o
i MD/middays, WQEN . school that voted the most online go

| (103.7 TheE)_/Birmin_gham ¢ afree concert from him. The winning

school went above and beyond and

got food for the needy, and the people who coi-
lected the most food got to go backstage and
meet Cabrera.
Q-Pid — one of our interns, who usually is not in |
those clothes. This year’s Q-Pid is a skater guy

who wears all biack. The Q-Pid wears pink tights ||

and has a bow and arrow. He hands out roses
all over town, and we had a remote last night where he went out
on the empty dance floor and made a fool out of himself, so he’s
got bigger balls than | do! ® We're trying to get personal with our
listeners and hit the streets as much as possible, going to schools
and being everywhere. Musically, Tim McGraw and Nelly’s “Over
and Over” is huge. Our biggest songs are rap — Trick Daddy's
“Let's Go" is still huge for us. The rock stuff also works, like Green
Day and Maroon 5. “She Will Be Loved” just came back as a
power. We may not be leading, as far as new music, but it's work-
ing for us.
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#® For Valentine’s Day, we have a |I

h

armist: Giara

LageL: LaFace/Zomba Label Group
By MIKE TRIAS/ASSOCIATE EDITOR

Doesn't it seem like Ciara came out
of nowhere to dominate

the airwaves? First, she
warmed people up with a
simple tune. “Goodies,” fea-
turing Petey Pablo, crept all
the way up the Pop chart to
No. 3. The song introduced
Ciara as singer and dancer,
and it also introduced the
new sound of “Crunk & B.”
Then, not only did Ciara
avoid becoming a one-hit
wonder, she hit No. 1 at the
format with her latest track, “1, 2 Step,”
featuring Missy Elliott, which currently
lingers in the No. 2 spot.

Now Ciara is up for four Soul Train
Awards: Best R&B Soul Album (Good-
ies), Best R&B Soul/Rap New Artist, Best
Dance Cut (“Goodies”) and Best R&B
Soul Single (“Goodies”. She will also
receive the 2005 Sammy Davis Jr. Award
for Entertainer of the Year — Female. By
the way, Usher will receive the Sammy
Davis Jr. Award in the Male category,

making it a sweep for dancing Crunk & B
artists from Atlanta.

Ciara’s musical career began when she
met Jazze Pha through her production
company. The first day they only talked,
but on the second day they hit the studio.
She recorded five tracks with Jazze Pha,
and everyone involved soon determined
that she should meet L.A. Reid while the
iron was hot. Ciara gave Reid an im-
promptu performance when they met
and then proved that the second time is
the charm when it comes to
her career — she signed
with Reid’s label on their
second meeting.

Next up for Ciara is the
cut “Oh.” Like her previous
two singles, “Oh” features a
heavyweight rapper, this
time Ludacris. The accom-
panying video will be dance-
heavy like the ones for
“Goodies” and “1, 2 Step,”
thanks to a crack team of
choreographers that includes Devyne
Stephens.

Despite keeping with her winning
game plan, Ciara says, “I'm not just about
penning clever lyrics and singing and
dancing to a banging track. My goal is to
deliver a positive message and let people
know they’re not the only ones going
through things. I don’t wanna write
records just to write; I wanna have a
message to everything that I write. That
gives you longevity.”
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CHR/RHYTHMIC

DANA HALL

PART ONE OF A Two-PART SERIES

Fab Fall 04

Rhythmic ratings success stories

The fall ‘04 Arbitron ratings period proved how strong the

format is. In numerous markets Rhythmic reigned supreme
or dominated the 18-34 demo in multiple dayparts. Powerhouses
like KPWR (Power 106)/Los Angeles, WPGC-FM/Washington,
KBBT/San Antonio, KGGI/Riverside and KDON/Monterey
maintained their top positions. In other markets Rhythmic sta-
tions beat their rivals in head-to-head battles. There were even
a couple of new stations that had such successful first books they

shook up their entire markets.

It was such a great book for the format that
I'm forced to break this review into two parts in
order to give as many stations as possible their
props. This week we're highlighting two as-
tounding debuts and several heritage market
leaders that continue to dominate. More high-
lights will appear next week, and, who knows,
your station could be part of the party.

Congratulations to all the programmers and
their staffs on a fab fall '04.

New Kids On The Block

KIBT (96.1 The Beat)/Colorado Springs
PD: Jared Goldberg
Summer '04-Fall ‘04: 2.2-9.8 (No. 1)

“KIBT (96.1 The Beat)/
Colorado Springs signed
on Sept. 21, 2004 and basi-
cally went to No. 1 in the
market in one book,” says
Goldberg. “This market
was really starved for this
music, as well as for a sta-
tion that caters to the lis-
teners. The CHR station in
the market has been No. 1
for years, and they're a good Pop station, but it
was time for a change. The Beat filled that void.
We play all the hip-hop, but we're still a pop-
leaning Rhythmic. We play the JoJos and the re-
mix of Jay-Z and Linkin Park — that kind of sound.

““We were No. 1 in every daypart 12+ and 18-
34. The biggest surprise was that we were No. 1
25-54 in every daypart except middays, and
there we were No. 2. Our expectations were that
we'd probably be top five overall, but this, of
course, was wonderful.

“We understand that people are checking us
out, sampling the station, so we know we'll see
some fluctuation in the coming books. We're not
on the air with imaging saying we’re No. 1 or
anything. We're just staying with what we've
been doing, only we've added live announcers
in all dayparts except mornings. There we're fo-
cusing on more music.

“I was hired in October and moved here in
December, so while I was working with the peo-
ple here from afar, I really do have a lot of folks
to thank: Clear Channel CHR Brand Manager
Todd Shannon; our OM, Bob Richards; JoJo, from
our sister station in Denver [KFMD), who helped

32 ® Radio & Records February 18, 2005

Jared Goldberg

with the music logs; and our Promotions Direc-
tor, Gabe Charboneau.”

WIBT (96.1 The Beat)/Charlotte

PD: Rob Wagman

Summer ‘04-Fall '04: 2.9-5.3 (No. 5)

“Let’s say there are a
bunchof people, and they’re
8| thirsty, but someone has
| been giving them burgers,”
says Wagman. “But they're
thirsty, so they take the

&% burger but don't love it.
Bel Then another person gives
| them chips and dip, and,

again, they take it, try it,
don't love it, but do put it
into their mouths.

“Finally, a guy shows up with nothing but
water. The burger guy and the chips-and-dip
guy laugh at the waterboy and say, ‘It'll never
work because it’s just plain ol’ water.’ But the
crowd goes wild, and the waterboy becomes
their king. Honestly, it’s a lot like that. This town
has been thirsting for this format, and it has been
kept from them — but no longer.

“This station is keeping Charlotte radio hon-
est. The new WIBT (96.1 The Beat) signed on Sept.
3, 2004. Within three months the local Pop sta-
tion’s playlist had changed drastically from a
Gavin DeGraw, Avril Lavigne, MercyMe sound
to sharing eight out of 10 of my powers. To steal
aline from the Oldies format, I'd say there’s been
a whole lotta shakin’ goin’ on!

“It's got to be hardest on the Urban competi-
tor, though, because while [ don’t share as many
tities with them and [ don’t consider them my
direct competition, they’ve seen their audience
gutted overnight.

“We absolutely own the 18-34 demographic:
No. 1 with women, No. 2 overall, No. 2 with
men. The Pop station lost 50% of its audience,
as did the Urban. From fetus to 25 years of age,
it ain’t even close —— we own it all.

“We built the station from nights on down,
with C] Lusk doing nights. He began Nov. 1. He
was No. 1 from birth to death in the fall book.
Micki Gamez, a.k.a. Michelle Taylor, from
WKQI/Detroit was hired for middays, but I
couldn't find the right afternoon talent, so [ had
her voicetrack afternoons, and she shined —No.
1 with women, No. 2 with men.

Rob Wagman

“The success of this station truly belongs to my
Regional VP/Programming, Bruce Logan. He's
the one who saw the hole in the market and rolled
the dice on an Oldies format that was already
enjoying success. Bruce had the vision to know
that this would be a dominant station in the mar-
ket beyond the success it was already experiencing.

“My brand manager, Todd Shannon, gets the
credit for the brilliant way this station was
launched and for its incredibly focused yet not
rigid playlist. Right from Day One the station ex-
uded attitude, fun, consistency and a bitof mys-
tery.”

Still On Top

KGGI/Riverside
PD: Jesse Duran
Summer "04-Fall ‘04: 6.5-7.3 (No. 1)

“There are now five Los Angels stations and
two Riverside stations =
playing a version of hip-
hop and R&B in this mar-
ket,” says Duran. “KGGI/
Riverside’s success has not
beenjust about the success §
of the format. With that
kind of competition, you've
got to create something
more to attain our level of
success.

“We've become a culture to our listeners, a way
of life. We superserve them, yet we still invite oth-
ers to the party as well. We broadcast, we don't
narrowcast. We actually gained in men more than
any other demo. We've always been a success
with women. We are consistently No. 1 women
1849.

“The market is always changing. Our new
direct competitors at Wild 96 [KWIE/ Riverside]
have forced us to step up our game. But the fall
book isover, and we’ve already moved on to try-
ing to win again in the winter and spring
books. There’s no finish line in radio.

“We have a team, not a bunch of superstars.
That is why we win. That is not to say that [ don’t
have the most talented staff in Southern Califor-
nia. [ believe [ do. But they work harder and are
just as concerned with the station’s success as
they are with their own.

“Jeff Pope, Evelyn Erives, 5 Cent and Irma are
in momings; Mike Medina does bomb-ass im-
aging and middays; I do afternoons; and ODM
does nights and is MD. Plus our Production Di-
rector, KC, does The Love Zone.

“All of them are pros who've been here four
years or more and love this station as much as [
do. They are alsojust as qualified for the PD chair
as [ am. It's the situation I've worked 16 years
in radio to be in. I also have to shout out to sta-
tion GM Bob Ridzak for giving us a chance to
do radio the right way. It's great to have a GM
who gets it.”

KBBT (94.5 The Beat)/San Antonio
PD: Rick Thomas
Summer ‘04-Fall '04: 7.2-9.0 (No. 1)

“We attribute KBBT
(94.5 The Beat)/San Anto-
nio’s fall success to intense
focus on knowing and serv-
ing our listeners’ wants
and needs both musically
and lifestylewise and
making it all come out of
the speakers in a relatable,
compelling way,” says
Thomas.

“We also put a lot of
emphasis on defining our brand and promoting
it. 'm very proud to say that in the past year all
our dayparts have risen to No. 1 in their target
demos. Each time slot had clear goals, and the
talent worked hard to achieve them.

“One of the little victories in the past year has

Jesse Duran

Rick Thomas

been growing the station despite two, if not
three, new direct format competitors. In Febru-
ary Clear Channel came at us with a new full-
time Hip-Hop station [KHTY/San Antonio]. It
has been my distinct pleasure to have kept them
down to below a one share. In March Cox
launched Z106.7 [KLEZ/San Antonio), and al-
though they are a decent-sounding station, 94.5
The Beat's immense popularity has forced them
to operate with a very low ceiling numberswise.

“Ihaveto give thanks to my staff. [am blessed
with very passionate and focused people. Our
jocks and promo teams live in a state of exhaus-
tion due to the effort it takes to rule the airwaves
and run the streets. [ also owe a shout-out to Pete
Manriquez, our regional PD, and GM Dan Wil-
son, whoallows us the necessary freedom within
the established guidelines to get the job done.”
KSFM/Sacramento
PD: Byron Kennedy
Summer'04-Fall‘04:4.8-5.1 (No.1 music station)

“KSFM/Sacramento __
has been holding steady
for quite some time,” says
Kennedy. “We're usually |
No. 1 or No. 2 in the mar- |
ket overall, but we are |
most proud of our status as
No. 118-34. In fact, we've
been No. I nineoutof the last
11 books, seven of those con-
secutively.

“The thing is, when you are No. 1 for so long,
it’s easy to get complacent. The old saying is true
— getting to No. 1 is hard, but staying there is
harder. We constantly check ourselves and each
other, my staff and L. I tell them when they are
slacking off, and, believe me, they tell me when
[am. It’s equal-opportunity here. I'm not above
anyone on my staff. I can have a bad show just
as easily as anyone else.

“This may sound like a cliche, but I truly be-
lieve that winning starts in the hallways. We
have aball here. Everyone loves working togeth-
er. [ have an incredible young, energetic team
that gets things done. My guys are so important
to me, and, honestly, they make me look good
— from Asst. PD/MD Tony Tecate to the intern,
who doesn’t even get paid.”

KCAQ/Oxnard, CA
PD: Big Bear
Spring ‘04-Fall '04: 6.2-9.2 (No. 1)

“In this market we get a lot of bleed-in from
the Los Angeles stations,
but KCAQ/Oxnard con-
tinues to dominate be-
cause we are all about this
market,” says Big Bear.
“Everything we do is for
Oxnard. We live and
breathe the 805. And my
staff, they give 159%. In the
last book we went down,
and that’s why you saw
such a huge jump. But we didn’t panic. We stuck
to our game plan, and everybody was onboard.

“One of our strategies has been to embed
ourselves in all that is happening here, from
partnering with clubs and promoters to sim-
ply being out in the community. Hell, when I
go to Wal-Mart to buy light bulbs, people see
me and know me. We're only about an hour
outside L.A., so it would be easy for folks to
listen to those stations, because they’re good.
But because they feel we’re repping them, peo-
ple stay loyal to KCAQ.

“I have to give props to my entire staff: Asst.
PD Mambo, Mix Show Coordinator Fred Rock
and the on-air staff. [ also need to thank GM Chip
Ehrhardt and the sales department for working
so well together and OM Mark Elliott and con-
sultant Jimmy Steal. It's the entire collaboration
that makes this a winning station.”

Byron Kennedy

Big Bear
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Artist Title (Labe/) W LW Familiarity Burn  12-17  18-24 25-34 arTist: Will Smith
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50 CENT Disco Inferno (G-Unit/Shady/Aftermathyinterscope) 413 411 94% 19% 430 401 403 BYINIKE TRIS/Associate Editoy
MARID Let Ma Love You LR 412 427 8% % 405 403 L% R
50 CENT Candy Shop (Shady/Aftermath/interscope) 409 388 77% 13% 435 3.99 3.89 '0 say that Will Smith is one to push
LIL’ JON & THE EASTSIDE BOYZ ([USHER & LUDACHIS Lovers & frunds 77/ 405 408 96%  20% 414 398 391 the envelope is an understate-
EMINEM Mockingbird (Shady/Aftermathinterscope) 402 39 95% 20% 430 39 378 "‘e'}th Beginning his career as rap-
ASHANTI Only U (Marder fnc. /IBIME 400 391 84% 28% 397 396 408 gf:" thegl’ﬁzﬂlz"”:f:d"; tger:;"f];s?g;
MARIAH CAREY it's Like That fisland/iDJMG) . 398 381 68% 8% 404 397 404 himself with the comical Grammy-
GAME /50 CENT How We Do (A ftermath/G:-Unitlnterscope) 397 482 95% 2% 401 382 399 | inning hit“Parents JustDon't Un-
FRANKIE J. BABY BASH Obsession (No Es Amor) (Columbia) 394 390 70% 13% 424 376 376 derstand.” He transitioned to televi-
NATALIE Goin’ Crazy {LatimyUniversall 3153 - A% B% 485 384 300 sion via The Fresh Prince of Bel Air, yet continued to drop hot
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DESTINY'S CHILD Soldier (Columbis) 385 384 100% 40% 385 391 369 |  omiths ‘!"t'e'%“""g t'?‘"sul" °{h"iw h°"§°’r‘]? took his act(;
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USHER Caught Up {LaFace/Zomba Label Group) 383 406 92% 4% 387 381 375 danceable hits like “Men in Black.” His recent endeavors con-
TRICK DADDY Sugar (Gimme Some) (Siip-N-Slide/Atlantic) 3719 379 60% 11% 4.05 372 368 tinue the trend; Hitchis his first romantic comedy, and it took
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NELLY f/TIM MCGRAW Over And Over (Derrty/Fo’ ReelCurbf/Universall 366 375 99% 52% 354 3.67 3.73 in nature, thanks to a clap-driven track filled with simple, catchy
TORI ALAMAZE Don't Cha Universal) 3.55 3151 45% 1% 340 3 397 ca"_and_response ho"eﬁng by men and women.
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JENNIFER LOPEZ Get Right (£pic) 341 347 91% 28% 336 355 326 | howherenearthe TV orcomputer, justimagine “Switch” play-
Tofal sample sia /s 335 raspondents, Total avarage favorabiity esfimates are based on 2 scale of 1-5. (1=0isike very much, 5 = ke very much). Tolal famiiiarty | 1NQ during a timeout at an NBA game and the cheerleaders
represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Songs hitting the floor.
musthave 40% familiarity to appear on survey. Sampl ition is based on persons 12+. Persons are screened via the In‘ernst. Once passed, they can take the music ith' : !
test based on the format/music preference. Rate TheMusic.com resuits are not meant to replace callout research. The results are i to show opini icij As ,for th,e rgst of Smith's new musical moveg, you Il have
on the the Internet only. Rate TheMusic is a registered trademark of RateTheMusic.com. The RTM system, is avaliable for local radio stations by calling 818-377-5300. to wait until his album Lost and Found drops in stores on
\_RateTheMusic.com data Is p by Me a divislon of Premiere Radlo Networks. _/  March 29.
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Mornings After Joyner

How stations are filling the void when

Joyner crosses the street

Ute last year two of Urban radio’s powerhouse entities joined
orces when Radio One — the largest African-American-
owned broadcast corporation — bought 51% of Reach Media,
parent company of the highly successful syndicated Tom Joyner

Morning Show.

While that was a major news story in itself,
the fallout in several markets when the Joyner
show jumped from stations it had been airing
on to Radio One outlets caused a stir as well.
In Philadelphia WDAS-FM lost the show to
new rival WRNB, in St. Louis Joyner left
KMJM to go to WFUN, and there’s specula-
tion that the same thing could happen in oth-
er markets.

It's not the first time the Joyner show — or
other superstar talents — has crossed the
street. Several years ago the show moved from
WHUR/Washington to Radio One’s WMM].
Early in 2004 Radio One was able to lure the
show away from Infinity-owned WBAV to its
new Urban AC WQNC/Charlotte. And last
fall Cumulus stole the show from crosstown
KDKS/Shreveport, LA when it launched Ur-

AT,

“What happened with us is
a perfect example of the
pendulum swinging in the
opposite direction.”

Chuck Atkins

SREEEESH RTINS IENITT i1

ban AC KVMAL. In each of these situations the
switch impacted the show’s former home sta-
tion’s ratings.

Lessons Learned

How are stations dealing with competing
against Joyner after years of selling him on
their own airwaves? How do they fill the void
left by a highly successful morning team, and
is it a difficult task to find talent who are up
to the challenge? Most important, has this new
dynamic at Urban AC radio actually created
opportunities for morning talent at the for-
mat?
T—— Terry Avery, OM of
Infinity’s Charlotte
cluster, oversees Urban
WPEG and WBAV. The
Joyner show had been
on WBAV for almost 10
years and helped that
station to its highest
ratings ever in fall ‘03,
when it tied WPEG for
No. 1overall. By Febru-
ary 2004, though, the show had moved across
town.

“We went through this without any real
kind of waming,” Avery says. “We were
caught completely off-guard. I think many of
the stations that are going through this now,
and even some who run Joyner without the
threat of losing him, look at our situation and
are probably starting to consider a backup
plan, just in case. They

GEMINI GEMS Motown recording artist Brian McKnight
celebrates the release of his latest album, Gemini, with his friends at
radio. Pictured here (I-r) are WUSL/Philadelphia’s Kashon Powell,
McKnight, WUSL's Thea Mitchem, and Azim Rashid, formerly with
Universal.

learned from our experi-
ence. Look at WDAS.
They had Carter & San-
born back on the air
within a few weeks after
Joyner left.
“Unfortunately, it took
us a lot longer than we
hoped to find a replace-
ment. We didn't have the
new show, Jaye in Your
Day, up and running un-
til May, five months after
Joyner started on the
competition. It was hard
because, for a long time,
the format simply wasn't
developing moming show
talent that could com-
pete with Joyner. Now,

with stations like ours, we're seeing that hap-
pen.”

Man About Town

Avery eventually hired Jaye Delai, a mom-
ing show talent who had worked in Houston;
Montgomery, AL; and a number of other,
smaller markets. His father, Rick Roberts, was
a legendary personality at Urban radio in the
'70s.

“It's been a struggle, but it's a year later and
we're finally making some headway,” Avery
says. “In the fall ‘04 book we were up, and
we've reached the top 10 again in the 25-54
demo.

b ATUHETETITETE,

“We can’t keep relying on
the same listeners to come
back year after year. They
are growing older, and
their habits change.”

Terry Avery
| T T e

"From our diary review I can see that lis-
teners are now starting to write down Jaye’s
name. One woman in her 40s wrote, ' was
hurt when Joyner left, but I'm really enjoying
the Jaye in Your Day moming show.” That
shows me that you can make an impact with
the right approach.

“Our focus is that we are now the local show.
Joyner does what he does very well, so we have
to do something different very well. Jaye is the
complete man about town. He gets out every
day. He's always shaking hands and kissing ba-
bies. He makes a point of meeting the movers
and shakers of Charlotte and has them on his
show. It’s everything that Joyner can‘t do.”

Avery notes that the format is in a unique
place right now. “Urban AC programmers
have to learn how to grow the format,” she
says. “We can’t keep relying on the same lis-
teners to come back year after year. They are
growing older, and their habits change.

“We have to look at the next generation of
25-54-year-olds and try to serve them better.
Maybe you focus on the 25-34 demo to start.
Those are the listeners who feel they're too
young for the real old-school stuff, but they
don’t want the hip-hop approach of a young-
er station like WPEG.

"One way to grow is by offering something
different. The Michael Baisden show [ABC Ra-
dio-syndicated Love, Lust and Lies}, which we
picked up for afternoons on WBAV, is that. His
form of radio entertainment involves the lis-
tener. He plays a good amount of music, and
he offers something totally unique in terms of
content and talk. It's getting a very positive
response already for us.” The show has been
airing on WBAV for three weeks.

Carpe Diem

In St. Louis Joyner
moved from Clear Chan-
nel’'s KMJM (Magic
104.9), where it had aired
for more than two years,
to Radio One’s WFUN,
which flipped to Urban
AC just a few weeks be-
fore Joyner started there.

Chuck Atkins

Clear Channel/St. Louis OM Chuck Atkins
says, "We really didn’t have a backup plan in
place. Although, when we put Joyner on Mag-
ic, our then-morning man, Tony Scott, was
moved over to our Urban clustermate, KATZ,
to do mornings. So, to me, that was the logi-
cal choice. :

"We decided to take Joyner off the first
week in December, before the contract was up.
Right around that time St. Louis had a major
crisis in the schools. Both Tony and I felt it was
something we needed to address on-air. I told
him to go on KATZ and say whatever he want-
ed. He did, and he really laid into the kids.

“He told them he was fed up with how they
acted and the senseless violence, and he
walked off the air. He then went on at Magic
and laid into the parents, telling them they had
to take more responsibility in raising these
kids. He said what he truly felt.

“We had the television news and the news-
papers there. Over the next few days he had
community leaders and school officials on-air
to discuss the problems. So, in this instance,
we stole the competition’s thunder.”

The Right People

Atkins is finally at peace, now that his
morning show is the local, community-orient-
ed one he always desired. He says, “Over the
past two years so many things happened in
the community that [ felt we needed to be
dealing with on the moming show at Magic,
and we couldn't. It drove me crazy. ] had to
wait until 10am to do anything local. So, hon-
estly, I don’t view this as a negative at all.

¢ HHHEHITH I TS I

“Programmers need to
start thinking in terms of
developing talent. Having
all these syndicated
moming shows has kind of
made us complacent.”

Chuck Atkins
L T

“In fact, for us, Joyner only reached sixth
place 25-54 in the fall ‘04 ratings. What hap-
pened with usis a perfect example of the pen-
dulum swinging in the opposite direction, but
you have to be proactive. We were lucky be-
cause we had the right people in-house who
could step up, and then I took my time find-
ing the right team to surround them. We found
Guy Tory and Tammie Holland.”

But, Atkins adds, not everyone has the kind
of talent available that he did. “Programmers
need to start thinking in terms of developing
talent,” he says. “Having all these syndicated
moming shows has kind of made us compla-
cent.

“You can’t just throw anyone into mom-
ings. [ had a veteran like Tony, who didn’t give
up on the company even though he wasn't
completely comfortable in the hip-hop world.
And to fill the void at KATZ, we had a talent,
my night jock Kaos, who was prepared to
move up.”

Atkins says they are moving quickly to mar-
ket the new morning show on Magic as well.
"The outdoor is going up today, in fact,” he
says. "I completely see this as an opportunity
to better the station’s position in the market.”
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15 @  USHER Caught Up LaFace/Zomba Label Group) 1833 +112 181160 6 6611 | “ieZombaLabel Grop) 5
14 O NIVEAILIL' JON & YOUNGBLOOOZ Okay (ive/Zomba Label Group/ 1789 +52 145850 11 6O/
11 15  SNOOPDOGG fPHARRELL Drop t Like It's Hot fDoggystyle/Geffen) 1787 286 219221 20 6501 i W MiMOST / A/////, 17
18 @ T YouDon't Know Me (Grand Hustle/Atlantic) 1755 +328 187541 8 6701 "INCREASED,PLAYS
13 17 LUDACRIS GetBack (Jef Jam South/IDJMG) 1659 451 177604 13 6401
16 () SNOOPDOGG Let's Get Blown oyyystpleiiatfan 1607  +130 162768 7 552 ARTST TIE LABELES) ,,g;gse
20 @ FABOLOUS Baby fAdantic) 1582 +180 159821 7 64 50 CENT Candy Shop (Shady/Aftemmathinterscape) +615
17 @  TYRA CountryBoy 66&L/ 1510 +40 112988 12 4500 GAME 1/50 CENT How We Do MM,;, Unifinterscopel - +446
. . 112 U Already Know (Def SoulliDJM! +348
23 @ TWISTAHFAITH E’va_ns Hope (Atiantic/Capital 1506  +175 143623 3 a e ey e e B Joss
24 @ MARIAH CAREY It's Like That //.Valld//DJMG/ 1493 +168 15974“ 5 57“ TRILLVILLE SOI‘I'B Cut /ME/W@IMIBIMJ +310
21 23 LLOYOBANKS Karma finterscope/ 1220 139 218792 16 44N MIKE JONES f/SLIM THUG & PAUL WALL St Tippin'
29 @  AMERIE One Thing (Columbia) 1208 +225 148194 4 514 (SwishaHousalAsylumWarner Bres) +288
22 25 ALICIAKEYS Karma L/AMG) 1170 185 158916 12  Sojp | FATWEVANS Again Capto) —
@  TRICK OADOY Sugar (Gimme Some} /Ship-N-Slide/Atiantic) 1163 126 96357 5 5911 FANTASIA Trth i (RME) i
. L ugar (Gimme Some) (Sl antic & I | BRODKE VALENTINE f1BIG BOI & LIL' JON Grfight Vigin)  +250
33 @D BROOKE VALENTINE f/BIG BOI & LI’ JON Girlfight MVirgin/ 992 4250 71579 4 5612 AMERIE One Thing (Columbia) +225
26 28 JARULEf/R.KELLY & ASHANTI Wonderful (Murder Inc./IDJMG) 946 460 91633 18 55D ) —— weereres 1 e
25 29 ASHANTI Only U (Murder inc./IDJMG) 812 268 98685 15  55/0 f;/////N We&AC it
27 30  JADAKISS f/MARIAH CAREY UMake Me Wanna finterscope) 842 231 75814 15 49 R0 Where ) Fo? e o i -
31 31 JENNIFER LOPEZ Get Right (Epic/ 824 70 74528 5 4500 Total Plys: 33$;mlgzti:ns: pod :‘d',',’sz 3
43 €D  M.JONES HS. THUG & P.WALL Stil Tippin' (SwishaHouss/Asybim/Worner Bros) 807  +298 63696 5  58/8 20 UERMAINE DUPRI Bay MaraLove gt
49 @ 112 U Already Know (Def Soul/IDJMG) 778 +348 84538 2 5713 Total Plays: 330, Total Stations: 38, Adds: 2
30 34 LI JON& THE EASTSIOE BOYZ fiLIL SCRAPPY What U Gon’ Do T¥VT) 737 4196 78904 16 53[0 MIRI BEN-ARI HiSCARFACE & ANTHONY HAMILTON
41 €@ TWEET fIMISSY ELLIOTT Turn Da Lights OFf (Atiaatic/ 728 +164 76077 3 e Sunstine To The Rain (Universal
35 € URBAN MYSTIC Long Ways (Sote/ 679  +30 35849 4  agjp | Total Plavs: 314, Total Stations: 24, Adds: 0
. YOUNGBLOODZ f[YOUNG BUCK Datz Me S0 So DeffZomba Labe! Groug)
47 € YING YANG TWINS Wait TVT) 674  +217 56949 2 m N ir kit = i
33 € FANTASIA Baby Mama (/AMG)/ 673 +78 86058 3 5857 ALCHEMIST §NA SKY HoldYouDow (o
. 0ld You Down
36 €D  BABY Shyne On (Cast Money/Universal) 669 +29 38659 6 4m Total Plays. 296, Total Stations: 23, Adds: 0
40 @ R.KELLY Sexin The Kitchen (/ive/Zomba Label Group) 668 +91 110746 32 BOBEY VALENTING Siws Dow (TR0 Jora M)
32 41  YOUNGBUCK Shorty Wanna Ride terscape/ 638 124 58481 20 5B/0 | Total Plays: 293 Total Stations: 44, Adds: 42
38 42 CAM'RON fIK. WEST & S. JOHNSON Down And Out (Roc-A-Fela/iDJMG) 582 36 82209 4 a0 LYFE JENNINGS Must Be Nice (Cotmbia)
34 43 JARULE fIFAT JOE & JADAKISS New York /Murder inc./i0JMG) 516 222 45733 11 5000 Total Plays: 276, Total Stations: 37, Adds: 36
42 44 TANGOf/DAVID BANNER & BONE CRUSHER Wobble And Shake It Vigin) 503 47 30302 7 330 TORI ALAMAZE Don't Cha (Universal
@  LUDACRIS Number One Spot (Def Jam South/iDJME) 451 +04 45683 1 6ajy | TotalMlays: 273, Total Stations: 10, Adds: 0
37 46  CHINGY flJANET JACKSON Don‘t Worry (Capitol/ a48 191 29211 8 350 BEANIE SIGEL Feel It In The Air (oc-A-FebiaIJMG)
. . Total Plays: 261, Total Stations: 20, Adds: 0
@  FAITHEVANS Again (Capitoll 447  +298 38489 1 4956 WAS it A ot
. . ust A Moment (Cokumbia)
48 (@ BOOY HEAOBANGERS f/YOUNGBLOOOZ | Smoke, | Drink Universsl) a4 #1369 0 2B | TotlStation: 34, Adds: 2
@  LIL JON/ICE CUBE Roli Call /7¥7 431 +128 24681 1 46
@ RAHEEM OEVAUGHN Guess Who Loves You More (ive/Zombs Label Group) 424 +136 41662 1 40/5 Songs ranked by total plays
70 Urban reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of R B
2/6-2112. Buﬂlets appear on songsrgalr‘:lng plays or rem‘a(mmg flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed Station playlists for all R&R reporters
first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officlalty reported to R&R by each reporting are available on the web at
station. Songs unreported as adds do not count toward overal total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases .
in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Mﬂaﬂﬂ[ﬂjﬂ[ﬂ_&,ﬂm
Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.). © 2005, Radio & Recards
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URBAN

-~
For The Week Ending 2/18/05

¢ RateTeMusiccom

America’s Best Testing Urban Songs 12 +

T

Pers. Pers. Pers.
Artist Title (Label) TW LW Famil. Burn 12-17 18-24 25-34

LIL' JON & THE EASTSIDE BOYZ.. Lovers & Friends (7V7] 426 4.21 96% 26% 4.26
50 CENT Disco Infemo (6-Unit/Shady/Aftermati/interscope) 4.22 4.23 82% 19% 413

CIARA f/M. ELLIOTT 1, 2 Step LaFace/Zomba Label Growy) 420 420 99% 37% 413
MARID Let Me Love You L/AMG/ 419 421 100% 35% 4.10
TWISTA fJFAITH EVANS Hope (Atiantic/Capitoll 407 402 76% 11% 390
USHER Caught Up [LaFace/Zomba Label Group! 405 408 94% 24% 4.04
LLOYD BANKS Karma flnterscope/ 405 389 82% 2% 395
T.1. Bring ‘Em Qut (Grand Hustle/Atiantic) 402 390 8% 25% 391
LUDACRIS Get Back (Def Jam South/IDJMG) 401 390 96% 31% 389
T.1. You Don't Know Me (Grand Hustle/Atieetic ~ 401 387 56% 0% 397
ALICIA KEYS Karma (/AMG) 398 396 91% 24% 4.06
LIL' JON & THE EASTSIDE BOYZ... What U Gon’ Do /7¥7/3.96 3.79 88% 25% 386
DESTINY'S CHILD Soldier (Columbia/ 393 385 100% 42% 398
SNOOP DOGG fPHARRELL Drop Like s Hot DogystybBefiey 392 379 100%  63% 395
MARIAH CAREY It's Like That /siand//DJMG) 392 89% 8% 392

JADAKISS fIM. CAREY U Make Me Wanna finferscope) 380 373  82% 25% 4.00
JARULE #R. KELLY & ASHANTI Wonderful Murder lc/DUMG) 387  3.73  95% 38% 379
TRICK DADDY Sugar (Gimme Some) (Skp-A-Siide/Atéantic) 3.85 - 60% 10% 375
SNOOP DOGG Let's Get Blown (Doggystyle/Geffen/ 382 367 75% 18% 389

NIVEA LI’ JON & YOUNGBLOODZ Okay (WeZomin [abd/Gmpy382 369 47% 9% 368
TRILLVILLE Some Cut (BME/Warner Bros.) 379 363 50% 1% 375
ASHANTI Only U (Murder Inc AOJMG) 378 379 94% 36% 367
FABOLOUS Baby /Atlantic/ 377 379 64% 1% 370
JARULE fIFAT JOE & JADAKISS New Yok My e OMG) 374 368  89% 34% 364
FANTASIA Truth Is (/RMG/ 313 377 61%  15% 385
LIL" WAYNE Go DJ {Cash Money/Universal] 367 364 84% 32% 355
OMARION O /Epic/ 362 340 62% 17% 358

JOHN LEGEND Ordinary People (Columbia) 340 345 52% 18% 352

GAME f150 CENT How We Do idfematiGitbermape 437 413 83% 1% 431430

432
416
4.25
417
382
an
4.05
3.95
3.86
4.04
4.15
3.96
413
3.95
3.99
401
3.96
kR E]
385
378
3.85
33
3.75
364
4.05
355
372
3.68

437
407
404
379
3.90
3.85
384
3.65
380
3.98
380
379
359
354
3.96
3.76
3.98
330
382
kRE]
342
348
348
3.56
363
3.20
3.56
3.19
3.12

Total sample size is 338 respondents. Tolal average favorabifity estimates are based on a scale of 1-5. (1=dislike very much, 5 = like
very much). Total familiarity represents the percentage of respondents who recognized the song. Tolal burn represents the number
ol respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition
is based on persons 12+. Persons are screened via the Intemet. Once passed, they can take the music test based on the format/music
preference. RateTheMusic.com results are not meant to réplace callout research. The resulls are intended to show opinions of

&

PO

ARTIST: Urban Mystic

LABEL: Sobe Entertainment

CURRENT PROJECT: Ghetfo Revelations
IN STORES: Now

CURRENT SINGLE: “Long Ways™

TOP SPINS AT: KBTT/Shreveport, LA; WFXA/
Augusta, GA; WRIH/Jackson, MS; WENZ/
Cleveland; WTMG/Gainesville, FL; WUBT/Nashville

By CARRIE HAYWARD/ASSOCIATE EDITOR

Personal stats: 19-year-old Brandon Influences: Al Green, Bobby Wo-
Williams, a.k.a. Urban Mystic, is the son  mack, K.C. & The Sunshine Band, K-Ci
of a minister and the youngest of four & JoJo, Usher and David Hollister. His
children. Born and raised in Ft. Lauder-  singing style and vocal qualities are most

dale, FL, Mystic started singing in his  often compared to Womack and K-Ci.

father’s church at a very young age. By The album: Urban Mystic has put to-
13, he convinced his family thatheshould  gether an album filled with gritty R&B
sing secular music and started to learn  ballads, along with hip-hop-infused
what he refers to as “the business of mu-  uptempo tracks. He enlisted the help of

”

sic.

producers KayGee (Jaheim, Next,

But he hasn’t been alone in this en- Naughty By Nature), Red Spyda
deavor. He's guided and managed by his  (Twista, Jadakiss, Lloyd Banks) and El
older brother Christopher. In a few short  Debarge (who's also heard singing back-
years Mystic has learned thecraftsof writ-  ground on “Mystic Spot”). The album’s
ing, singing, performing, playing and firstsingle, “Where Were You?” —asong
producing. He has appeared inanational  that reminisces about the days of youth
Sprite commercial, as well as in the 1999 and the songs and artists we grew up

\

participants on the the Internet only. isareg of RateTheMusic.com. The RTM system, is available for q 3 . q ’
Llaul radio stations by calling 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere independent film Ghetto Fabulous for Big ~ with — spent 17 weeks on R&R's Ur-
Halo / Baller Records. ban chart.
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URBAN AC TOP 30

February 18, 2005 POWERED[:TH
LAST THIS TOTAL ol TOTAL  WEEKS ON TOTAL STATIONS/
WEEK  WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS  AUGENGE CHANT ADDS M E I" AB ASE
2 0 FANTASIA Truthls (/RMG) 1273 +101 145045 10 5111 y .
3 @  LALAHHATHAWAY Forever, For Always, For Love (GRE/VIMG) 1213 455 117078 22 480 MOST ADDED
1 3 JILLSCOTT Whatever (Hidden Beach/Epic) 1192 47 MB350 | e e \ons
4 o ANITA BAKER How Does It Feel (Blue Note/Virgin) 1070 +37 117732 18 49j0 MINT CONDITION Y'm Ready fimage) 16
5 5  MARIO Let Me Love You (/RMG) 882 83 122852 8 130 R. STUDDARD fIMARY MARY Ain’t No Need To Worry (/AMG) 12
6 e ALICIA KEYS fITONY, TONE, TONE & JERMAINE PAUL Diary (/AMG/ 850 +4 100774 35 39/0 FAITH EVANS Again (Capitol ) 10
8 @ LUTHERVANDROSS Think About You (/RMG) 798 +5 110672 63 450 | TROYJOHNSON It's You (Sought Afer Entertainment 8
12 @  BRIAN MCKNIGHT Everytime You Go Away (Motown/Universal 762 +109 76301 8 473 | SRAELANDNEW BREED Friend Of God fitegriy Gospel 5
7 9 GERALD LEVERT One Millon Times (Atiantic) 194 57 63686 16  agp | N-GREEN PerfectToMe e Aotelipi '
BRIAN MCKNIGHT Everytime You Go Away (Motown/Universall 3
" @ BRIAN MCKNIGHT What We Do Here (Motown/Universal) PEL +57 74060 32 4210 M a sr
10 11 JOSS STONE Spoiled (S-Curve/Virgin) 703 -18 70779 20 450 _
9 12 PATTILABELLE & RONALD ISLEY Gotts Go Solo (Def Soul/DIMG) 693 79 68580 27 420 INCREASED PLAYS
15 (D KEMICan't Stop Loving You Motown/Universal) 684  +92 62912 5 49/ Y
. . ARTIST TITLE LABEL(S) INCREASE
18 @ JOHN LEGEND Ordinary People. (Columbia) 673 +210 93527 6 14§3 JOHN LEGEND Ordinary Peopie (Columbil 210
14 15 PRINCE Call My Name (Columbia) 563 -38 71430 38 40/0 . -
: FAITH EVANS Again (Capitol +138
16 O  09AYS Make Up Music World/SRG) 491 +3 38038 18 280 BRIAN MCKNIGHT Everytime You Go Away Matawn/Universall+ 109
19 @ GERALD LEVERT So What (If You Got A Baby) /At/antic) 481 +98 52841 3 4313 AL GREEN Perfect To Me (Bive Note/Virgin/ +103
17 18  USHER & ALICIA KEYS My Boo (LaFace/Zomba Label Group) 417 65 50407 19 35/0 FANTASIA Truth Is (/AMG/ +101
20 19 ALICIAKEYS Karma (/RMG) 345 -23 43468 1 25/0
22 20  TINA TURNER Open Amms (Capitol) 320 16 25282 4 3312 NEW & AETIVE
2 21 ANGIE STONE f/ANTHONY HAMILTON Stay For Awhile (/RMG) 297 12 23550 11 2400 AL GREEN Perfect To Me (Blue Note/Virgin)
21 22 BOYZIIMEN You Make M Feel Brand New (MSM/Koch/ 296 41 18283 12 26 | TotelPlays: 122 Total Stations: 20, Adds: 4
23 23 EARTH,WIND & FIRE fIRAPHAEL SAADIQ Show Me The Way (Sanctuary/SRG) 285 34 06 w200 | P ?.‘!&"f'ﬂ'f?‘f ;”s"t“tl,"vég":;:"f%””’/z""'“ Label Group)
2% € LEDISIfIBONEY JAMES My Sensitivity (Gets In The Way) (GREVMG) 266 +48 21633 4 220 s:\:aso:‘ Am'sp::e /ﬁ:l?;m Y s
28 @  RAHSAANPATTERSON Forever Yours (rtistry Music) 200 18 7826 2 2 | o e St 13, Adds: 2
25 26  KENNY G. fIEARTH, WIND & FI!IE The Way. You Move (Arista/RMG) 199 19 6804 4 2312 BARKAYS Glad You're My Lady (EA Music)
27 27 QUEEN LATIFAH flAL GREEN Simply Beautiful (Vector) 184 22 12786 13 1810 | Toralpiays: 101, Total Stations: 7, Adds:0
@ FAITH EVANS Again (Capitol) 154 +138 8963 1 29/10 KOOL & THE GANG f/BLACKSTREET No Show ‘05 (Sanctuary/SRG)
30 @ TAMIA still (Atiantic) 152 +5 10616 20 9/0 Total Plays: 79, Total Stations: 13, Adds: 2
29 30  RUBEN STUDDARD i Need An Angel L/RMG/ 128 .38 7215 12 15/0 Songs ranked by total plays
56 Urban AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week : f
of 2/6-2/12. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in tota plays, the song with the larger increase in plays is Station p Iavl ists for all R&R reporte rs ]
placed first. Songs betow No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each are available on the web at
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week . d
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each dayparton each station is assigned an AQH number. www.radioandrecords.com.
Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.). © 2005, Radio & Records
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They did and together they've created a brilliant
blend of street reality and anointed spirituality!”
Date E-Murray, Program Director Star 94.1
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From Promotions To
Programming

Three top Country PDs offer their
thoughts on a rare transition

T'here’s a comforting familiarity to the natural progression of
radio. Air talents work their way up through the system, add-
ing music director or assistant program director duties as they
advance. The lucky ones are able to grow in one company or,
better yet, one city, but most bounce from market to market un-
til they get that small-town PD gig that proves a steppingstone

to bigger and better things.

A glance around the Country format reveals
at least three programmers at powerhouse sta-
tions who got their gigs via a different route.
WQYK/Tampa’s Mike Culotta, WSIX/Nash-
ville's Keith Kaufman and KPLX/Dallas’ Paul
Williams all made the leap from promotions to
programming.

To understand the challenges of such a move
and to encourage other promotions directors
withan eye on the PD chair, R&R asked the three
about their unique career paths. But first, a little
background.

Culotta actually grew up in the Tampa area
and was an avid listener to WQYK, as was his
grandmother. His first gig at the station came in
1992, as moming show producer for Cleveland
Wheeler. After 18 months he took on the same
role for new moming man Tom Rivers.

He moved from there to the Promotions Di-
rector post for the vari-
ous permutations of
WQYK-AM & FM,
WRBQ and WYUU that
consolidation brought to
|| the area. He was named
OM/PD for WQYK-FM,
WYUU (Outlaw Coun-
try) and “Hot Talk”
WBZZ-AM in 2002, put-
ting him in a position of
overseeing many of the
air talents he had listened to as a kid.

Kaufman got his start in radio as GM of
WAPX at Austin Peay State University in 1985
— "a free ride through school,” he says. He took
the evening airshift at AC WCVQ/Clarksville,
TN in 1986. Two years later he moved to Classic
Rock WGFX/Nashville as Asst. Promotions Di-
rector. In 1989 he headed for Classic Rock
WAFX/Norfolk as Promotions Director.

After four years in Virginia Kaufman re-
turned to Nashville as Promotions Director for
Soft AC WIXA. In 1995 he took a similar role at
CHR/Pop WYHY/Nashville (now WRVW)
and a year later added promotion responsibil-
ities for WSIX. By 1998 he was also overseeing
promotion efforts for the cluster’s Urban AC
WJCE (now Urban WUBT), News/Talk WLAC
and Classic Rock WNRQ. In 2002 he was
named Director/Marketing & Broadcast Oper-
ations for Clear Channel/Nashville.
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Mike Culotta

Williams started in CHR/Pop radio, first on-
air in Tallahassee, FL at stations including
WTAL, WBGM and WGLF. He also worked one
summer at WPFM/Panama City Beach, FL. His
first promotion gig was at WSSX/Charleston,
SC, where he also handled swing airshift duties.

Fk

“The fear | have about
being a PD/OM is getting
so caught up in numbers
and research that I stop
being a listener, a friend,
and can’t see the big
picture.”

Mike Culofta

Williams dropped the jock role and focused
on promotions at WBJW /Orlando, KDWB/
Minneapolis, WLTA/ Atlanta and WEGX/Phil-
adelphia. He also worked at Universal Studios/
Orlando for six years, handling regional and lo-
cal promotion. He started with KPLX in 1999 as
Promotions Director and was promoted to PD
in January 2002.

R&R: Before you were promoted to PD, how big
did you think the leap would be?

PW: [ never really though about it until
[former KPLX PD] Brian Philips told me he was
leaving. I put together a written pitch for our
GM, Lon Bason, and as I created it, I realized I
could absolutely do the job.

MC: Iwas very lucky coming up through the
ranks of one station and having people like In-
finity’s Eric Logan, Tom Rivers and Beecher
Martin in the positions they were in. As much
as [ wanted to learn, they’d let me. They were
never protective of what they did. I had full,
open-door access, which allowed me to see
everything — music; hiring and firing; and Ar-
bitron ratings and how they relate to sales. So
it didn’t seem like that big a step. It was like

WORLD’S LARGEST SLINGSHOT nashvitie’s Cumberiand River Bridge was the setting for
WSIX/Nashville’s Bras Across the Cumberiand promotion, which raised $7,200 for breast cancer efforts.
Listeners sent the station their support (literally and figuratively), which the Big D & Bubba aftemoon
team strung across the bridge with the help of volunteers. The 5,000 brassieres spanned the structure
four times over and were eventually donated to women's shelters throughout middie Tennessee.

I'd been going to college and finally graduat-
ed.

KK: I'd seen what Paul and Mike had done
but hadn't really considered programming. I
was all right with the gig [ had. Being the right-
hand man to the GM and doing the marketing
for a five-station cluster was pretty cool. It was
a great year that really prepared me to be a PD
more than [ knew.

R&R: Now that you've been PD for a while, how
big did the leap turn out to be?

PW: Not a big one for me, but I appreciate
Lon, Market Manager Dan Bennett and Susque-
hanna for giving me the opportunity.

KK: Huge!

MC: Radio has changed so much over the last

five or six years, and most of those changes come
from the influence of corporate —
America on the industry. I'm very
comfortable looking at the transition
fromboth sides, and the main reason
for that is the team [ have around me.
[ happen to be the guy on top, but I
could not do it without such a great
team.
Our four-book average has us at
No. 1 in the market, we've grown
Outlaw’s numbers, and we've grown
the Country cume, and that's a result
of having a devoted and dedicated team. You
really see that come out in adverse situations,
like the four hurricanes we had last year.

R&R: What's the toughest part of making the tran-
sition from promotions director to PD?

KK: Earning respect. It certainly doesn’t come
overnight.

PW: Letting go of the old job. Letting the new
person make their mark, and convincing the
folks who are used to calling you to work with
the new person.

MC: Having been as active on the promotions
side as I was, it was tough letting go and dele-
gating. Even though things aren't always done
the way I might have done them, I see the same
sort of results, and that's the point. My way
wasn't the only way. You have to let other peo-
ple have that freedom that Tom, Eric and Beecher
gave me.

R&R: What part of the PD role were you least
prepared for?

KK: The pressure. The pressure that comes
with being the No. 1 Country station in a four-
Country-station market, as well as the pressure
I'm putting on myself. What's next? How can it
be bigger, better, faster, stronger?

PW: Probably the music, but Cody Alan, our
afternoon guy and MD, along with Asst. PD
Smokey Rivers, eased the transition.

MC: Even though I knew how to get Arbitron
numbers, it was a learning process to figure out
how to find the stories for salespeople tosell and

Keith Kaufman

promote. Dissecting and digesting those num-
bers, as well as using them to find out where
you're strong and where you're vulnerable, was
a challenge.

R&R: How much of a help was it that you all were
promoted to PD at stations where you were working
as promotions director? Was it an easier transition
than going from one station as promotions director
to another station as PD?

KK: A huge part of being offered this job was
my relationships in and knowledge of the mar-
ket. [ couldn’t imagine starting anywhere else.

PW: It was a huge help. I knew the airstaff,
and they knew me — same with sales.

MC: Very important in my success was that
upon Eric’s resignation at a staff meeting, the staff
asked if [ was the next guy. Tom said there would
be a search, but they sort of nominat-
ed me. Knowing from Day One that [
had their support, knowing I had built
up that kind of credibility and trust,
made me feel good about it.

R&R: Do you think promotions direc-
tors can change stations and make the leap
to PD?

MC: You could make that work, but
it's easier to do it at the station you're
already at. Promoting from within is
usually better. There’s more continu-
ity and less time lost ramping up. You see that in
sports. Something can be gained from making a
big switch if you've got a failed system — you
might need to change everything. But if the sys-
tem is strong, promoting from within is good.
People are more comfortable, and that keeps the
creativity high.

KK: It would be very tough to change mar-
kets as a first-time PD. You have to have some-
one who's willing to be patient with you. Clay
Hunnicutt, my Regional VP/Programming,
took time teaching me initially. I'm not sure you
can expect to have somebody at your new sta-
tion, in your new market, do that. The attitude
would most likely be, “You're the PD, you're
supposed to know that.”

PW: It would probably be doable to go from a
big-market promo job toa smaller-market PDjob.

R&R: Before you became a PD, was there a part
of that job that you were concerned that your back-
ground in promotions might not have prepared you
for, and were you right?

PW: The music side. Again, Smokey and
Cody work on-air six hours a day, so KPLX is
pretty unique for a major-market station. That
certainly helps.

R&R: What has been the biggest surprise about
sitting in the PD chair?

KK: How much time I spend doing things that
don't affect the sound of the radio station. Scary!

PW: We have so many ideas, we can't execute
them all. We have to figure out when to do what.
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You can’t throw them all on the air at once. And
then a more timely one comes along to step in
front of the line.

R&R: What do you like most about being a PD?

KK:Coming up with the ideas, writing, produc-
ingand listening to the finished product on the air.
Much like promotions, it's very gratifying.

MC: Putting a winning team together that has
fun and can keep the tradition going. It's not
necessarily the PD job I'm most proud of, it's
continuing the tradition where people have fun
working and we have great ratings and revenue
success doing it.

PW: The creative part. When our VO man, Bar-
ry Corbin, comes for his sessions. He is amazing,
R&R: What do you like least about being PD?

KK: The actual physical scheduling of the
daily music logs.

PW: Having all these ideas we
have to sit on until the right timing
or opportunity presents itself.

MC: The fear I have about being a
PD/OM is getting so caught up in
numbers and research that I stop be-
ing a listener, a friend, and can’t see
the big picture. Research and callout
are tools, but I don’t want to fall into
the numbers game. There are num-
bers to it, but creativity and art are
very important.

R&R: Was there any part of the PD job you
feared?

KK: Not knowing how long it was going to
take to get my feet under me. Sometimes I pre-
tended I knew what I was doing, and more times
Ljust went to the boss man with my arms in the
air and said, “I have no idea what to do on this,
Help me.” I was scared of both.

PW: There wasn't really any part of the job I
feared,

R&R: What part of the PD job has proved harder
than you expected?

IR T 7

“‘We have so many ideas,
we can’t execute them
all. We have to figure out
when to do what. You
can'’t throw them all on
the air at once. And then
a more timely one comes
along to step in front of
the line.”

Paul Williams
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MC: Being open to creativity and not isolating
myself from what makes radio successful. Guthas
to be a part of the decisionmaking process.

KK: Getting our unfair share out of the labels.
I hate their idea that every station in Nashville
is equal and gets the same thing,. I have to work
harder than I thought to get our unfair share.
Sometimes it works, sometimes it doesn't.

PW: Prioritizing the ideas to put on the air.

R&R: What part of the PD job has proved to be
easier than you expected?

MC: Working with talent. It seems like we've
been able to reach understandings and have
honest discussions.

KK: Dealing with the on-air talent on a daily
basis.

Paul Williams

PW: There is not a person in the building —
other than our receptionist — who gets more
phone calls than the promo director. [ was sur-
prised my phone message volume went down.

R&R: What's your relationship with your promo-
tions director? Do you have to resist the temptation
to tell them how you would do their job?

PW: At first | did, but once they hit the
ground running, it's off to the races. Its not so
much me letting go, but sales, clients and event
partners learning that someone else is the go-
to person.

MC: Heidi Heinz is our Promotions Director.
She wasn'’t brought up in the radio world and is
very open-minded. We have a great relationship.
If she has a question, she’s not scared to ask. She
understands that if I give her an opinion, it's just

_, that; she doesn’t have to do it that
way. We’ve had some very successful
events that were as big as [ might
have hoped had I been doing them.
As with my becoming PD, she
stepped into a solid team that I had
already put in place, which is a great
position to be in.

KK: Jessica Hayes is a total pro. I
do find myself sometimes getting a
little too involved with the details. I'm
sure it drives her crazy.

R&R: Are most promotions directors more pre-
pared for the PD post than they think?

PW: It depends. If they are a part of the man-
agement team and report to the GM, they are. It
would be tough if they reportto a PD or an OM.

KK: Many promotions directors | know have
absolutely no desire to go into programming.
Those I know who do want to make the move
can absolutely be effective.

MC: It's all based on the individual. Those
who learn and feed on knowledge of the indus-
try and what's going on at the station and who
havea PD, an OMand a sales manager who will
help them could easily be more prepared. Those
who just want to do promotions and ignore ev-
erything else wouldn't be as prepared.

R&R: Did you consciously do anything over the
years to prepare yourself to become PD?

KK: Consciously? Unfortunately, no.

PW: I started in programming, so it was nat-
ural to end up there.

R&R: Knowing what you do now, what should
promotions directors aspiring to be PDs do to better
prepare themselves to get the gig?

PW: Number one, do your job and do it bet-
ter than anyone. Once you prove to the PD and
GM you've got that covered, you can take things
off the PD’s plate to prove yourself.

KK: Ask the PD “Why?” 14 times each week.
When I was Promotions Director I had no idea
how or why the PD did the music the way he did.
Thad no idea how to set up an auditorium music
testusing a screener, much less how to dissectand
implement the results. I had no idea that pro-
grams like PD Advantage existed. The list goes
on and on. Had I asked, I'm sure the PD would
have told me.

MC: If your desire is to move into the PD
chair, develop a great relationship with the PD,
the GM and the GSM. Let them know that you
want to be a part of everything. Get your job
done, and once it's done, ask for more responsi-
bility. Tell them you want to know about Miller,
Kaplan; revenue; ratings; where the station
stands, Get to know the employees — sales, pro-
gramming and promotion. Learn everybody’s
job. The more you know, the better transition you
can make to program director.

R&R: How did your relationship with the GM
change after you were elevated to PD?

PW: Not much, since I reported to him al-
ready.

KK: Tom Schurr, my GM, ultimately signed

WOLF DANGE when KPLX (The Wolf)/Dallas puts on a party, it always promoles the Wolf brand
as well. Here are just some of the more than 20,000 college students who partied in downtown Ft.
Worth when Robert Eari Keen headlined one of the station’s “Wolf Dances.”

off on this, and it's my goal in life to make him
look like a genius. After all, these guys took a
huge chance on me. That doesn’t weigh lightly.

MC: I don’t know that it changed much orig-
inally, because Tom was my GM. Then Charlie
Ochs returned to WQYK from WMZQ, and he
really understood the heritage, was very sup-
portive and offered up a great deal of knowl-
edge. We have a great relationship.

R&R: Any concerns about selecting or schedul-
ing music, setting clocks, etc.?

I ] S

“It would be very tough to
change markets as a first-
time PD. You have to have
someone who’s willing to
be patient with you.”

Keith Kaufman
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KK: Yes, yes, yes. I'm the MD too. Iamextreme-
ly fortunate tohave a great Selector teacher in Clay
Hunnicutt. I completely get the whys of music
scheduling and flow, and, though I hate physi-
cally doing the scheduling, music is one of my
favorite things. Ilove our weekly music meetings.

MC: I have a great MD in Jerry Roberts. The
other guys will say theirs is the best, but Jerry
and I have a great relationship that goes back to
my days as a morning show producer. We'd lis-
ten to everything then, and we still do. Several
times a week we sit down, and we still get ex-
cited about the new stuff.

We were the first station in America to play
Gretchen Wilson, Big & Rich, Joe Nichols and
Josh Turner and Randy Travis” “Three Wooden
Crosses.” As for rotations, gold and scheduling,
Tunderstand the theory, but it's not a day-to-day
concern of mine.

R&R: Have you ever been on the air? If not, does
that create any interesting scenarios or problems in
dealing with air talent?

MC: I have only been on as part of a morning
show. So far, that hasn't reared its head. The best
coaches in any sport weren’t necessarily the best
players. Sometimes being a great player can
hinder you. It doesn’t necessarily translate into
being a great teacher.

KK: I was on the air for several years a long
time ago.

PW: I started as a baby DJ, so it certainly helps.

R&R: How about aircheck sessions? Did you feel
confident right mvay in your ability to coach talent?
How did you handle the early sessions with jocks?

MC: I'm probably unique, in that the hot line,
for me, is basically for saving our license and
complimenting people. “Great bit, great job.”
The light doesn't start blinking so I can yell at
people. If there was some dead air after a spot,
they know it; they don’t need to hear it from me
too.
As for airchecks, we'll have a lunch or dinner
and use it as a bonding session. It's a chance for
them to ask questions about the station. ] can get
to know them, and they can get to know me. At
the level we'reat, this is the NFL. This is the pros,
and the guys here understand that. At most they
need tweaking. My position is, “"How can [ help
you get better?”

KK: Every morning at 10 when I sit down
with Gerry House to aircheck his show ... wait,
never mind. With Gerry, Billy Greenwood, Big
D & Bubba and Slam Duncan, the biggest thing
is keeping them on the basics when they slip.
That's the easy part. From a content standpoint,
they are right on the mark most of the time.
When they arent, I'll talk to them that day.

With the weekend team, I'd listen to their
tapes, take some notes and schedule sessions
with them and invite Clay. I learned a lot about
how to handle talent while watching him in
those sessions. Again, I kind of faked it while
learning the how-to.

R&R: Did any of the jocks try to take advantage
of you early on?

PW: Not at all.

KK: Are you kidding? Absolutely!

MC: If they did, I was unaware of it. They
were very supportive of the transition and have
remained so.

R&R: Any trials and tribulations you'd care to
share?

KK: I got a taste of that No. 1 thing in the sum-
mer book. We slipped to second behind the AC
station in the fall, and it was the worst day of
my life. A year ago we would have jumped up
and down with a No. 2 book. It's amazing how
quickly things change.

R&R: Final thoughts?

MC: No matter how you look at it, if you're a
good promo director and outstanding at that
position, you could be outstanding as a PD.
Those who excel at that position have what it
takes to excel at the next level.

PW: [ was really happy to see Mike and Keith
get promoted. I hope we see more of that.
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COUNTRY TOP 50

116 Country reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total points for the airplay week
of 2/6-2/12. Bullets appear on songs gaining points and/or plays or remaining flat from previous week. If two songs are tied in total points, the song with the larger increase
in points is placed first. Songs below No. 1 and down in points and plays for three consecutive weeks are moved to recurrent. Most Added is the total number of new adds
officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Points lists the
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COUNTRY CALLOUT AMERICA. v ®liseve

EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES February 18, 2005
Callout Americae song selection is based on the top 35 titles from the R&R Country chart for the airplay week of February 6-12.

TOTAL STRONGLY
ARTIST Title (Labe) POSITIVE PASSION  INDEX  NEUTRAL FAMILARITY  DISLKE  pisxe | CALLOUT AMERICAs
CRAIG MORGAN That's What | Love About Sunday (BBA) 450%  86.0% 428  9.0% 98.8% we  osw | MHOT SCORES
BRAD PAISLEY Mud On The Tires (Arista) 415% 84.3% 4.23 12.8% 99.5% 1.8% 0.8%
ALAN JACKSON Monday Morning Church (Arista) 475% 823% 4.23 12.3% 99.5% 2.8% 2.3% ThiS WEEk At
JOSH GRACIN Nothin’ To Lose /Lyric Street/ 365% 755% 4.06 18.5% 99.3% 4.0% 1.3% .
ANDY GRIGGS If Heaven /RCA/ 303% 705% 3.97 21.8% 97.3% 3.3% 1.8% cu IIOUt Ame"cu
LEANN RIMES Nothin’ ‘Bout Love Makes Sense /Asylum/Curb)} 343% 695% 395 19.5% 97.5% 6.0% 2.5% By John Hart
SUGARLAND Baby Girl (Mercury) 298% 67.8% 393 21.0% 95.8% 5.3% 1.8%
BROOKS & OUNN it's Getting Better All The Time fArista/ 288% 66.8% 394  19.0% 92.3% 4.5% 2.0% .+ ver the last several weeks Craig
REBA MCENTIRE He Gets That From Me (MC4) 325% 665% 385 203%  985% 83%  3.5% N]‘;’;ga“vl\‘;;fec‘ e"ﬂf“"’g“";"h “;"‘
' “That's t I Love About Sunday.” For
LEE ANN WOMACK | May Hate Myself in The Morning (MCA} 255% 66.0% 3.88 20.5% 93.5% 5.0% 2.0% the first time ever Morgan takes over the
RASCAL FLATTS Bless The Broken Road L yric Street/ 33.5% 66.3% 3.92 24.0% 97.3% 6.3% 1.8% No. 1 slot overall, and he’s in the No. 2
KEITH URBAN You're My Better Half (Capito)l 28.8%  64.8% 3.90 26.3% 96.8% 4.8% 1.0% passion slot this week. “That’s What 1
MARK CHESNUTT I'm A Saint (Vivatan) 195% 64.0% 384 18.8%  89.8% RN Eig | Love About Sunday” is the No. 1 song
3 with men and the No. 2 song with fe-
BLAINE LARSEN How Do You Get That Lonely (Giantslayer/BNA) 248% 62.8% 384 21.8% 91.8% 3.8% 3.5% males
KENNY CHESNEY Anything But Mine (BVA) 288% 60.3% 391 20.0% 87.0% 4.0% 2.8% Andy Griggs moves into the Callout
MARTINA MCBRIDE God's Will (RCA4) 27.3% 58.3% 3.81 19.8% 88.5% 71.0% 3.5% America top five, with “If Heaven” at No.
JOE NICHOLS What's A Guy Gotta Do (Universal South) 21.3% 578% 377  260%  90.8% SRR | ° overall: Griggs has the No.  passion
BILLY DEAN Let Them Be Little (Curt/ 205% 575% 375 230%  91.3% 75% 3% | OB nd the No.5 positive song with
et Them Be Little Aun . S 3 : e 20 - males. Female strength is from 25-34s,
JAMIE O'NEAL Trying To Find Atlantis (Capitol} 205% 558% 3.64 25.0% 93.8% 10.0% 3.0% who rank “If Heaven” as the No. 9 song.
JEFF BATES Long, Slow Kisses (RCA/ 170% 545% 366  28.3% 92.0% 7.8% 1.5% Sugarland continue to show impressive
MONTGOMERY GENTRY Gone (Columbia) 23%%  538% 366 285%  94.0% SRRy | £ovth. moving to the No. 7 spot with
. 4 905% 363 25 8% 84.0% 7.0% 1.8% “Baby Girl,” up from No. 11 last week.
TRACE ADKINS Songs About Me (Capitol) 135%  49.5% i 8% 0% 0% 8% They have the No. 9 passion song, up
TERRI CLARK The World Needs A Drink (Mercury) 15.5% 478% 3.56 33.0% 90.8% 15% 2.5% from No. 12. Females are the strength,
CHELY WRIGHT Bumper Of My S.U.V. (Dualtone/Painted Red) 185% 47.3% 31N 18.5% 75.0% 6.3% 3.0% ranking “Baby Girl” as the No. 8 song,
J0 DEE MESSINA My Give A Damn's Busted (Curty 135% 470% 354 205%  80.8% TR § o v the No. 9 female passion song,
. . - . y ] Blaine Larsen’s “How Do You Get That
AMY DALLEY | Would Cry [Curt/ 120%  46.0% 3.62 28.3% 81.0% 5.5% 1.3% Lonely” is in a strong growth trend,
PHIL VASSAR I'll Take That As A Yes (The Hot Tub song) (Arista) 15.5% 44.8% 3.45 21.3% 87.8% 10.5% 5.3% rankjng as the No. 14 song for the week
LONESTAR Class Reunion (That Used To...} (BNV4) 11.3% 428% 348 25.0% 80.0% 9.0% 3.3% at Callout America. "How Do You Get
MIRANDA LAMBERT Me And Charlie Talking /Epic/ 13.0% 410% 337 308%  87.5% LR | Tt Lonely” s the No. 15 passion song
—— . . ao% 387 20.3% 70.0% 10.5% 1.3% in the sample. Male listeners are driving
KEITH ANDERSON Pickin’ Wildflowers (Arista) 13.5% ‘ . 3% § .5% .3% this song, ranking it No. 6 overall and
BLUE COUNTY Nothin’ But Cowboy Boots (Asylum/Curb) 120% 395% 3.46 24.8% 76.8% 8.5% 4.0% No. 12 passion.
TOBY KEITH Honkytonk U (DreamWorks/ 13.0%  395% 351  19.0% 70.0% 6.5% 5.0% Brooks & Dunn are the big growth sto-
OIERKS BENTLEY Lot Of Leavin’ Left To Do /Capitol 105% 383% 351 178%  67.5% FET R | 1Y for the week, moving into the Callout
. . . . N “ 8.3% 43% America top 10 with the No. 8 song, up
SHANIA TWAIN Don't! (Mercury) 1.3% 31.3% 342 18.3% 62.0 .3% 3% from No. 12. They have the No. 12 pas-
TIM MCGRAW Drugs Or Jesus /[:ll/b} 8.5% 30.0% 334 26.5% 68.0% 7.5% 4.0% sion song and are No. 7 with males.
Total sample size is 400 persons weekly, with a margin of error of plus or minus 5%. Scoring is done each week using live interviewers conducting an interview with each respondent. Scores are: 5) 1 like it a lot; in fact, it's one of my favorites; 4} | like
it; 3) It's OK, just so-so; 2) | don't like it; and 1) I strongly dislike it. The index score is an average of all 1-10-5 scores. The total positive score is an aggregate of the 4 and 5 scores. To be included in weekly callout, songs must have entered the top 40
positions on R&R's Country airplay chart. The sample is composed of 400 25-54-year-oids who identify country as their favorite music and who listen daily to competitive Country radio in the sample markets. The sample is 50% male/female and
evenly distributed in the 25-34, 35-44 and 45-54 demos. The sample is balanced by region and markets within each region. Bullseye Callout is conducted in these regions and markets. SOUTH: Charleston, SC; Charlotte; Baton Rouge; Nashville;
Atlanta. MIDWEST: Flint, MI; Indianapolis; Madison; Omaha; Cincinnati. EAST: Harrisburg; Rochester, NY; Springfield, M4; Providence; Washington, DC. WEST: Modesto, CA; Salt Lake City; Colorado Springs, CO; Porttand, OR; Houston. © 2005 Radio
& Records. © 2005 Bullseye Marketing Research Inc.
Irace Adkins
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America’s Best Testing Country Songs 12+ R R ¢ U . POWEREDT]
Km ”””’ For The Week Ending 2/18/05 b A YTOP 30’ MEDIARASE
CANAD A1
Per. W M -
Adtist Title (Label) TW LW Famil. Burn 25-54 25-54 25-54 WEK W ARTIST TITLE LABEL(S) THS  sivs "Gt stk
BRAD PAISLEY Mud 00 The Tires Arista) A15 420 9B 28 AIT 414 A9 + & @  RASCALFLATTS Bless The Broken Road Ryrc Stroat) 548 19, pB 130
JOSH GRACIN Nothir' To Lose (yzic Street 414 422 91% 18% 406 415 4D 2 KEITH URBAN You're My Better Half (Lapitol 80 16 13 120
CRAIG MORGAN That's What | Love About Sunday BB 411 411 3% 1% 415 420 412 ] ©  J0SH GRACIN Nothis' To Lose 2yric Strst) 81 +26 1 12
RASCAL FLATTS Bless The Broken Road flyric Street/ 408 420 96% 24% 402 423 389 1 4 BRADPAISLEY Mud On The Tires Arista) 52 45 17 150
SUGARLAND Baby Girl (Mercury) - 497 ADS 9% W% 41D 407 442 3 5  GRETCHEN WILSON Whnl Think About Cheatin’ i) 452 81 12 140
KEITH URBAN You're My Better Half (Capitol 403 413 9% 23% 398 402 395 9 @ LEEANNWOMACK |MayHateMyselt.. MCA/ 817 +34 5 130
JOE NICHOLS What's A Guy Gotta Do (Universa/ South) 482 418 85% 11% 403 397 406 17 @  AARONLINES Waitin'On The Wonderful B34/ 385 +70 i up
MONTGOMERY GENTRY Gone (Columbia/ 401 403 92% 16% 399 404 396 7 8 ol DEAN TUFTIN Wide Open Highway (Stoken Horse) 395 8 s 80
ANDY GRIGGS If Heaven JRL4/ 401 403 B9  1M%: 4B 427 3SL B8  LEANNRIMES Muthin' Boutlowe tloplontfuy 385 26 18 16D
MARTINA MCBRIDE God's Wil (AC4/ 401 428 8% 6% 402 427 387 18 @ SHANIA TWAIN Don't! Mercury) 373 450 3 140
DARRYL WORLEY Awful, Beactih Life GresmMorks) 338 441 7% 3% 405 408 41 13 @ PAULBRANDT Home (Trangs Linversal 7 16 3 1w
BLAINE LARSEN How Do You Get That Loney Sontipen®hy 399 404 68% 9% 398 428 3.80 10 12 BROOKS & DUNN It's Getting Better... fArista/ 368 1 7 1310
BROOKS & DUNN It's Getting Better All The Tme /4nists) 388 414 B3% 13% 398 408 392 iz 13 DOC WALKER Forgive Ma... inen fuilioherald 343 15 13 1210
KENNY CHESNEY Anything But Mine (BVA/ 397 404 86% 13% 389 391 388 23 m KENNY CHESNEY Anything But Mine (BN4/ 342 +58 3 90
ALAN JACKSON Monday Morming Church (ristaf 397 an e a%Fanz 38 @n 21 (D MONTGOMERYGENTRY Gone [Cobmisy m 4 PR
GRETCHEN WILSON When | Think About Cheatin’ i/ 388 395 98% 37% 384 388 391 16 164 GORDBAMFORD My Heart's A Gerius G/ 127 4 7 e
lEANNWMAGKlMayHmMMhTMMmthW 386 405 8% 0% 387 374 395 2 (D LY DEAN Lot Them B it Doy S 5 1
TRAGE ADKINS Sorgs Abeut Me (Latol i85 3% ;’: 1% 389 386 39 8 18 DARRYLWORLEY Awfu, Beautifu life ramifrks/ 322 11 12 110
OO NESSH Wy oot ot 383 318 ot 1 o g o | | 10 10 USBMMNOPler Dol ChagkenCesyds B 7 %0
et ’:; ""’M’F“"SM"““”I wollene g;: ol i 11 20 ALAN JACKSON Monday Moming Church Arsta) 306 58 14 110
6 Gots That Frp K : ol 19 21 REBAMCENTIRE HeGetsThatfromMe MC4/ 281 31 14 150
BILLY DEAN Let Them Be Little (Curt/ 378 401 98% 2% 389 411 375 2 e - 78 a8 I
+
LEANN RVES Notir Bout oveMakes Sense i~ 373 382 0B% 3% 377 370 381 @23“ ottt pe " po
PHILVASSARI Take That AsA Yes (TheHot T Song) dstal 373 370 79% 19% 366 374 361 ‘”%‘ﬁ@* MM::""W mm":w?mml j ) . . ol
JAMIE O'NEAL Tryig To Find Atants (Capitol 30 37 NN Z% 368 379 380 UL L B e S S0 el )
BIG & RICH Holy Water Wamer Bos. 369 375 %% 3% 361 376 350 3 @  ANDYGRIGGS Ifhesien (Y i
AMY DALLEY [ Would Cry Curt] - W o g, T 37 35 388 @« caROLYN DAWN J.OHNSON Drus!lehears‘al (Arista) 285 +121 1
PAY GREEN DBk My Hoat g At Mo 359 373 85%  28% 362 362 382 % 25 JMERNERCINRTTS N BT g Tk A
MIRANDA LAMBERT Me And Charlie Talking €/ 350 358 77% 20% 363 363 383 @  SUBARLAND Baby Gil (Mercuy) n 20 1oon
- p” 20 7 BLAKESHELTON Some Beach (Ware Bog) 217 4 16
otal sai 1 Total favorablifty estimates are based on a scake of 1-5. (1=diskke ueh, 5 = fike
o ','f,”,f,“,ffn’f,,,,,,,‘“”,,,m’”mgmzwm S DU e e s o 15 30 BIG&RICH Holy Water (Wamer Brus.) M aM 16 150
who said they are ing the song. S -have 40% familiarity to appear on survey. Sample. ition is based - - - - - — - -
on persons 12+. Persons are screened via the Infemet. Once passed, they can take the music test based on the format/imusic preference. 20 Canadian Cou reporters. Monitored airplay data Supplied by Mediabase Research, a division of Premiere Radio Networks.
RateTheMusic.com results are not meant to replace callout research. The results are intended to show oinions of participants on the the Songs ranked by total plays for the airplay week of 2/6-2/12. Bullets appear on songs gaining plays or remaining flat from
internet only. RateTheMusic s a registered trademark of RateTheMusic.com. The RTM system, is avaliable for local radio stations by previous week. If two SOngs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No.
&calllngau-aﬂ-saw. RateTheMusic.com dala is provided by Mediabase Research, a division of Premiere Radio Networks. Y, \15 are moved to recurrent after 20 weeks on the chart. © 2005, Radio&Records*lndicates Cancon. Y,
e N ~
c * 0 N U . “ . T - R . Y 'y 2 X X /1
FLASHBAECK Ve s AcTivE!
DARRYL WORLEY If Something Should Happen (Dreamorks/
®YEAR AGO Total Plays: 155, Total Stations: 29, Adds: 24
T Al 4 e A RS | i PR b
q 5 JEDD HUGHES Soldier For The Lonely (MCA/
5 __
* No. [#“American Soldier™—Toby Keith Total Plays: 132, Total Stations: 22, Adds: 2
YEARS AGO
@ ST R e ST S i e ey S e e, KATRINA ELAM | Want A Cowboy [Universal South/
* No. 1:“My Best Friend” — Tim McGraw Total Plays: 130, Total Stations: 21, Adds: 5
@ YEARS AGO - ) REBECCA LYNN HDWARD That's Why | Hate Pontiacs (dnista)
— — : P — Total Plays: 129, Total Stations: 18, Adds: 1
* No. 1:“Old Enough To Know Better” — Wade Hayes ZONA JONES Two Hearts {0/ uarterback)
@YEAR$ AGO Total Plays: 99, Total Stations: 10, Adds: 0
. ) : LILA MECANN G Ezsy On Me (B8
. &6 99
* No. I:“No Matter How High” — Oak Ridge Boys Total Plays: 96, Total Staions: 22, Adds: §
YEARS AGO
SHELLY FAIRCHILD Tiny Town (Columbia)
* No. 1:“A Lady Like You” — Glen Campbell Total Plays: 64, Total Stations: 14, Adds: 5
YEARS AGO TRAVIS TRITT | See Me (Columbia)
Total Plays: 49, Total Stations: 20, Adds: 19
* No. 1:*1 Ain’t Living Like You” — Waylon Jennings GEORGE CANYON My Name (Universal South)
yms RGO Total Plays: 37, Total Stations: 18, Adds: 17
A =
. . R HANNA-MCEUEN Something Like A Broken Heart (MCA/
* No. I:“Linda On My Mind” — Conway Twitty J Total Plays: 23, Total Stations: 14, Adds: 14
N . J
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PART ONE OF A TwO-PART SERIES

Radio Stalkers

WALK afternoon host tells her story

When we think of the word stalk, we don’t realize how se-
rious it really is. For example, I often describe how I got
my job at R&R by saying, “I stalked Erica Farber and Kevin
McCabe until they granted me an interview.” I once had a di-
sheveled board op who followed me around the office offering
me food from a crumpled grocery bag; I called him a stalker.

Then there was the bartender I met e
while studying abroad in London
who showed up with flowers on my
doorstep in Foster City, CA. lused to |
consider myself a stalker magnet, but
after hearing WALK /Nassau-Suffolk
afternoon host K.T. Mills’ story, I will
no longer use the word so lightly.

Last month Suffolk County, NY
police arrested 50-year-old Alexander
Rousseau for stalking Mills. Rous-
seau, who has a history of stalking
Mills since 1993, allegedly sent her a package,
which was a violation of the order of protection
Mills has against him. He was arrested and
charged with second-degree criminal contempt.
I spoke to Mills about her 12-year ordeal and
how she has taken steps to change New York’s
stalking laws.

R&R: Describe the series of events that led you to
file an order of protection against Rousseau.

KM: He would show up at the radio station
and refuse to leave. He would sit in our lobby
and have to be physically escorted out. At first I
didn’t have a restraining order, and the only
thing the police would be able to charge him
with was trespassing. Then it became harass-
ment.
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“He would show up at the
radio station and refuse to
leave. He would sit in our
lobby and have to be
physically escorted out.”
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The problem was, because he hadn't bran-
dished a weapon or threatened to kill me, it was
not a felony. Stalking to this day remains a mis-
demeanor. A misdemeanor is akin tospitting on
the sidewalk. It doesn’t hold much weight in the
court system.

When I finally got the restraining order
against him, tests showed he was mentally in-
competent. He is a paranoid schizophrenic, de-
lusional and irrational, but our rights at the time
were such that if someone was declared men-

K.T. Mills

tally incompetent, an order of protec-
tion couldn’t be enforced, so the au-
thorities told me they were taking the
restraining order away from me.

If anything, the fact that he was
certifiably insane should have vindi-
cated my order of protection. But,
according to the commissioner of
mental health in New York State,
someone who is mentally ill cannot
understand or comprehend what an
order of protection is; therefore, they
cannot abide by it.

I'thought, “What about my rights?” and rath-
er than have the then-current law work against
me and have him get a free pass to pretty much
coast through life, I took action to protect my-
self.

R&R: Wasn't he remanded to a mental facility?

KM: Yes, twice. Once he was released on his
own recognizance, and another time he actual-
ly escaped and came to see me. He's in that gray
area — he’s obviously a very sick man, but he
hasn’t wiped out a family or blown up a build-
ing. Schizophrenics improve immeasurably un-
der a doctor’s care, but when they are released
they stop taking the medications, and the delu-
sions return. That's what happened in my case.
He kept turning up over and over and over
again. That was when | finally decided to do
something.

R&R: Tell us about your bill that changed New
York stalking laws, the "Mills Bill.”

KM: My bill was actually partof a trio of bills.
One bill dealt with the issue of videotaping peo-
ple without their knowledge, and another dealt
with Internet stalking — people being harassed
via e-mail. Everything is changing, and the laws
have to catch up with technology.

The Mills Bill was named after me because it
was specific to my case. Women are generally
stalked or harassed by someone they know or
someone they have had a relationship with —
an ex-boyfriend, an ex-lover, a co-worker. Inmy
case it was more of a celebrity stalking. 1 had no
relationship with this man. He was an obsessed
fan who subsequently was found to be mental-
lyill.

We knew we had to have specifics in our bill
so that you could take out a restraining order
against someone who is emotionally disturbed
and mentally ill. We had to spell out certain con-
ditions because nothing had addressed this type
of issue up to that point.

The second thing we changed with my bill,

GROUP HUG Artemis band Better Than Ezra are pictured here with R&R AC & Hot AC Editor Julie
Kertes and Triple A Editor John Schoenberger (the two hipsters in the middle) during a recent Club
R&R visit.

which passed in 2003, is that we extended the
length of time for an order of protection. The
standard issue for a restraining order or order
of protection was six months to a year, and what
I saw happening was that women were having
to take the day off from work without pay and
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“Stalking to this day
remains a misdemeanor. A
misdemeanor is akin to
spitting on the sidewalk. It
doesn’t hold much weight
in the court system.”
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go to court and sit there all day while they were
renewing orders of protection against the same
individual. The duration of an order should be
far longer than six months to a year if it’s taken
out against the same individual.

The Mills Bill helped to extend orders of pro-
tection to anywhere from five years to, under
special circumstances, 10 years. Women depend
on that. That is our safety net. There needs to be
an order of protection for the police to do their
job in these circumstances. Even though it's just
a piece of paper, it's important to show that you
took the proper steps and went through the
proper channels in order to establish your situ-
ation and let the police know that this is the in-
dividual you fear and that you fear for your life.

R&R: Rousseau attempted to contact you recent-
ly. Explain what happened.

KM: Two packages arrived at the station last
month. I recognized the handwriting instantly.
I knew it was him. The last time I went through
this was 2002-2004; he was then remanded to a
group home in Florida. I don’t know whether
he was released on his own recognizance or
whether he escaped again. I did not geta phone
call.

In my bill it states that the victim should be
notified if the perpetrator is being let out or, cer-
tainly, if he’s escaped. But that applies to New
York state laws. I don’t know what the laws are
in Florida. Because all 50 states are allowed to
have their own laws and their ownjurisdictions,
it can be a hindrance when you're following a
criminal across the country.

R&R: Did he violate the protection order by send-
ing packages to you from Florida through the U.S.
Postal Service?

KM: My order of protection mandates that
there be no contact with me whatsoever. E-mails
have been added to the list, which is an exam-
ple of how the laws are catching up with tech-
nology. He is to have no contact with me by e-
mail, phone or mail and certainly no contact in
person within 100 yards.

R&R: What other improvements can be made with
regard to stalking laws?

KM: I would like to see the stalking laws in
New York become nationwide laws. Another
change that I want to make now is that I would
like to see stalking become a felony for repeat
offenders, like a “three strikes and you're out”
arrangement. Leave it as a misdemeanor, but if
the stalking continues, it should become a felony
and should incur jail time — or, in my perpetra-
tor’s case, incarceration at a mental-health-care
facility.

One of the most ridiculous things that hap-
pened five years ago was that he was put in a
group home right here on Long Island. So when
he walked away — or escaped — he walked or
hitched right back here to the station. And that's
something else I need the laws to examine: the
geographical proximity of where the perpetra-
tor is incarcerated relative to the victim's loca-
tion, be it her home or her workplace.

So it’s time to sit down with my legislators
yet again and see if we can make even greater
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“Two packages arrived at
the station last month. |
recognized the handwriting
instantly. | knew it was
him.”
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changes to the laws. It's always baby steps. You
do what you can at the time, and now, since I'm
going through this again, I'm all fired up and
ready to take action — again.

Mills” story will be concluded in the March 4 AC
column. She'll discuss how this frightening experi-
ence has affected her and the staff at WALK and how
people in similar situations can protect themselves.
She'll also reveal the outcome of Rousseau's recent ar-
raignment,
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I've been at WLTM/Atlanta for over
| 25 years. | started out working as a
writer and producer for our sister sta-
tion, News/Talk WGST-AM/Atlanta,
during the summer — | was a high
| school history and political science
. teacher at the time. | was always inter-
ested In radio but saw it as a hobby.

Wwith

Steve GOSS Then one day | was offered a weekend
Asst. PD/MD/midday host, | job at WLTM (The Peach), which was
- Easy Listening back then. One thing

WLTMW/Atlanta

led to another, and eventually | went
full-time on The Peach. @& Doing Easy Listening was really
... different. It was a very slow, laid-back format that would
deliberately use dead air to slow down the pace. in 1990
we made a gradual transition from Easy Listening to Soft
AC by slowly getting rid of the instrumentals. By 1992 the
evolution was complete. Now AC has become a format that
borrows artists from other formats — like Country, Rock and Alterna-
tive — which | think is a natural evolution. # As for ratings, we had an
awesome December. It was especially gratifying because two other
stations in the market went all-Christmas. Though some people tire
of holiday tunes, it's a good feeling when you hear firsthand from lis-
teners that you're adding joy to their lives. it may sound sappy, but
it's true. ® Lastly, I'd like to add that '04 was a special and memorable
year for me because of what the Red Sox accomplished. Go Red Sox!

Congrats to all the Grammy winners
... Best Pop Performance by a Duo
or Group With Vocal winner Los Lonely
Boys' “Heaven” (Or Music/Epic) remains
at No. 1, Kelly Clarkson’s “Breakaway”
(Hollywood) sits at No. 2, and multiple
Grammy winner John Mayer goes to No. 3
with “Daughters” (Columbia). Mayer also
picks up second Most Increased Plays,
with +171 ... Rod Stewart, who received
the Grammy for Best Traditional Pop Vocal Album for Stardust: The Great
American Songbook Volume I, gets Most Added this week for “Blue
Moon” (J/RMG), with 19 adds ... Most Increased Plays goes to Michael
Bublé’s “Home” (143/Reprise) again this week, with +179. He goes from
18 to 15 and is second Most Added, with 11 adds ... Over at Hot AC,
The Goo Goo Dolls’ “Give a Little Bit” (Warner Bros.) holds strong at
No. 1, Grammy winners for Best Rock Album (American Idiof) Green Day
jump to No. 2 with “Boulevard of Broken Dreams” (Reprise), and Kelly
Clarkson’s “Breakaway” drops to No. 3 ... Rob Thomas’ “Lonely No More”
(Atlantic) continues to charge up the chart, going from 23 to 11 while pick-
ing up Most Increased Plays, with +956 ... Lifehouse’s “You and Me”
(Geffen) has second Most Increased Plays, with +339, and is second
Most Added, with 12 adds ... Multiple Grammy winners U2 are Most
Added this week, with 28 adds for “Sometimes You Can’'t Make It on Your
Own” (Interscope) ... Debuts this week at Hot AC include Gwen Stefani
f/Eve’s “Rich Girl” (Interscope) at 39 and Jack Johnson’s “Sitting, Wait-
ing, Wishing” (Brushfire/Universal) at 40.

AC_/Hot AC

— Julie Kertes, AC/Hot AC Editor

AC

artist

armist: Michael Bublé
weeL: 143/Reprise

8y JULIE KERTES/AC/HOT AC EDITOR

ancouver crooner Michael Bublé has

his grandfather to thank for exposing
him to the standards Bublé is known for
performing today. “My grandfather was
really my best friend growing up,” says
Bublé. “He was the one who opened me
up to a whole world of music that seemed
to have been passed over by my genera-
tion. Although I like rock 'n’
roll and modern music, the
first time my granddad played
me The Mills Brothers, some-
thing magical happened. The
lyrics were so romantic — so
real — the way a song should
be, for me. It was like seeing
my future flash before me. I wanted to be
a singer, and I knew that this was the
music I wanted to sing.

Bublé’s grand‘ather, a skilled plumber,
bartered his services with local musicians
in exchange for an opportunity for
Michael to perform onstage with them.
The natural-born star met Grammy-win-
ning producer and label executive David
Foster through former Canadian Prime
Minister Brian Mulroney, himself a mu-
sic fan, and was signed to Foster’s label,
143, through Reprise Records.

Bublé’s latest release, It’s Time, is an-
other collection of timeless songs that
appeal to audiences of all ages. The CD
features an original track, “Home,” which
is charging up the AC chart. The week of
Feb. 7 “Home” received Most Increased
Plays, with +196, jumping from 23 to 18;
it was also Most Added, with 19 adds.

WWLI/Providence PD Tony Bristol
tells R&R, “Home’ proves Michael Bublé
has what it takes to be a major pop star.
Women love his music. This song will be

Livity

in hot rotation sooner than later.” Writ-
ten by Bublé, Amy Foster-Gillies and
Alan Chang, “Home” has taken program-
mers by surprise. KKCW/Portland, OR
MD Alan Lawson says, “OM/PD Tony
Coles and I listened to ‘Home’ during a
music meeting and were blown away in-
stantly. It's really the most intimate and
simple love song. This one just knocked
us out. It's a dynamite tune!” Though
“Home” isn’t what you would expect from
this modern-day Sinatra, it exemplifies
Bublé’s true talent and versatility.

Radio support is widespread,
with stations like KOST/Los
Angeles; WMJX/Boston; WRNMMY/
Rochester, NY; WLEV/Allen-
town; WLRQ/Melbowrne; WTPL/
Indianapolis; WDEF/Chatta-
nooga, TN; KBEE/Salt Lake
City; WWLI; and KKCW lead-
ing the way in plays.

KOST PD Stella Schwartz says, “The
upcoming KOST 103 Valentine's Party
featuring Michael Bublé sold out in only
a few days, and we are so excited about
treating our listeners to a romantic
evening of music. ‘Home' has elicitad posi-
tive listener response and sounds great
on the air.

KBEE PD Rusty Keys says, “It's a
great-sounding song. Listeners have imn-
mediately reacted to it. Utah leads the
nation in National Guard deployment to
Iraq, so many families who have loved
ones overseas have found comfort in
‘Home.”

Bublé’s “Home” does evoke a strong
emotional response with listeners. For
me, it was the Ivric “And I feel just like
I'm living someone else’s life/It’s like I just
stepped outside when everything was go-
ing right/And I know just why vou could
not come along with me/This was not
vour dream, but you always believed in
me” that made me yearn for home.

Reach & Frequency Yo u N EED '
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.- R&R:
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W W aRmsT TMLE LABELES) s saTs Au%’;‘ks Ve SN M E I] lA BA SE
1 1 GO0 GOO DOLLS Give A Little Bit (Warner Bros.) 3520 115 239182 17 95/0 ;. é .
3 e GREEN DAY Boulevard Of Broken Dreams (Reprise/ 3414 +276 229438 10 93i0 ‘M Os T A D DE
2 3 KELLY CLARKSON Breakaway /Hollywood) 3149 54 218999 26 80/0 ARTISTTITLE LABEL(S) A00S
4 4  LENNY KRAVITZ Lady Virgin) 2762 -108 205548 22 90/0 U2 Sometimes You Can't Make It On Your Own finterscape/ 28
6 5 MAROON 5 She Will B Loved Gctone/d/RMG) 2683 124 192135 32 930 | LIFEMOUSE YoulndMe (Geffer) 2
. X 2 9000 COLLECTIVE SOUL Better Now (£ Music Group/ 1"
5 6  FINGER ELEVEN One Thing (Wind-up/ 2636 -181 187323 j ROB THOMAS Lonely No More (Arantic/ 10
7 7 JOHNMAYER Daughters {Aware/Columbia) 2519 236 160183 24  86/0 KELLY CLARKSON Since U Been Gone (RCA/RME) 7
9 0 MAROON 5 Sunday Morning (Octone/J/AMG) 2308 +70 139345 1 94j2 AVRIL LAVIGNE Nobody's Home (Arista/AMG/ 5
8 9 SWITCHFOOT Dare You To Move (Red ink/Columbia) 2252 232 17251 20 7900 ;E::g,:::gls‘fxﬁ:hxm; m;://a:%/ - :
9 0U Are
10 @ HOWIE DAY Colide /Epic/ 2206 +24 129812 25 84j2 JACK JOHNSON Sittng, Waiting, Wishing (Brushfie/Uni 5
23 @ ROBTHOMAS Lonely No More (Arantic/ 1923 +956 144618 2 9110 | wicuapi TOLCHER Mission Responside (ctone) 5
14 @ KEANE Somewhere Only We Know flnterscope) 1721 +75 87528 16 752
n 13 RYAN CABRERA On The Way Down /£.V.L.A/Atlantic) 1648 1198 104246 27 730
13 14 HOOBASTANK TheReason //sland/iDJMG) 1626 40 139793 50 89/0
15 15  LDS LONELY BOYS Heaven /08 Music/Epic) 1548 -79 111866 46 85/0 MO S r
17 @ RYAN CABRERA True /£.V.L.A/Atlantic) 1531 +125 89123 7 1nj2 I CREA SED PLAYS
12 17 U2 Vertigo finterscope/ 15144 163 111370 19 68)0 TomL
18 ) 3DOORS DOWN Let Me Go (Republic/tiniversal 1486 +85 65420 T 2 | nnst tme sy T
21 D AVRILLAVIGNE Nobody's Home Arista/AMG) 1384 +203 67956 7 675 | ponTuoMAS Lonely NoMare deintic o]
20 @ KELLY CLARKSON Since U Been Gone /RCA/RMG) 1335 +188 92338 8 5411 LIFEHOUSE You And Me (Geffen/ +339
19 @ JET Look What You've Done (Atlantic/ 1303 +86 63684 15 58/2 GREEN DAY Boulevard Of Broken Oreams (Reprise/ +276
16 22 NELLYTIM MCGRAW Over And Over (Derrty/Fo’ Reel/Curt/Universal) 1250 188 83975 13 420 :::‘l"l{ ;{Xf::o':"’;'}dfsu";m g‘"s%ﬂzm +f::
. ince U Been Gone +
22 @ ANNA NALICK Breathe (2am} [Calumbia/ 1130 +84 49050 1 56/3 VELVET REVOLVER Fall To Pieces (RCA/RMG) 131
24 @ JESSE MCCARTNEY Beautiful Soul Hollywood) 981 +112 64751 5 391 RYAN CABRERA True £..LA/Atisntic) +125
28 @ LIFEHOUSE You And Me (Geffen) 977 +338 50984 2 66/12 JESSE MCCARTNEY Beautiful Soul fHolywood/ +112
26 €@ LOWMILLIONS Eleanor Manhattan/EMC) 820 +10 2432 15 422 DURAN 0""3" What Happens Tomerrow (Epic) +105
27 €D  DURANDURAN What Happens Tomarrow (Eic/ 816 4105 32011 5 s4q | VM2 UTORCARMG S5
29 €D  ASLYN Be The Girl (Capital 598 +65 12364 11 360
25 29  HOOBASTANK Disappear f/sland/I0JMG) 573 -267 18780 15 46/0
33 @ VELVET REVOLVER Fall To Pieces (RCA/RMG) 520 +131 18618 2 36/5 NE IVE
30 @ TIM MCGRAW Live Like You Were Dying /Curb) 509 +50 32673 6 2511 w & A cr
32 @ KILLERS M. Brightside f/sland//0.JMG) 500 +67 18025 3 M MARC BROUSSARD Where You Are lsand//0MG)
35 € BOWLING FOR SOUP Almost (SivertonelJive/Zomba Label Group) 412 +76 8846 3 33N (T:t:;'BP‘;a"vsl: E1A9F1 L; otLa;Sstgr':_ns: %ykdds::ﬂ
. e inary (Vangual
34 @ JOSS STONE Right To Be Wrong /S-Curve/EMC) 406 +46 12654 4 24J0 Total Plays: 187, Total Stations: 20, Adds: 1
kil 35  SIMPLE PLAN Welcome To My Life /ava/ n 126 14500 12 19/0 JEM 24 (ATOIRCA/RMG)
38 BLACK EYED PEAS Let's Get It Started (A&M/nterscope) 290 21 22886 14 70 Total Plays: 141, Total Stations: 17, Adds: 3
37 ? MINDY SMITH C arted | i 924 * 1 ,7 U2 Sometimes You Can't Make It On Your Own finterscape/
LU U T3 48 7581 14 10y plays: 120, Total Stations: 32, Adds: 28
39 38  LOS LONELY BOYS More Than Love (OR Music/Epic] 210 -2 7412 20 13/0 COLLECTIVE SOUL Better Now {&/ Music Group/
€  GWEN STEFANIfIEVE Rich Gin finterscope) 203 +59 15775 1 61 Total Plays: 96, Total Stations: 16, Adds: 11
@ JACK JOHNSON Sitting, Waiting, Wishing /Brushfire/Universal) 194 +67 4343 1 2115 Songs ranked by total plays
95 Hot AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by totai plays for the airplay week H i
of 2/6-2/12. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is Station play"_Sts for all R&R repnrte rs
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each are available on the web at
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times ﬂﬂﬂﬂ]ﬂmﬂm
number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron inc. g.C0m.
(© 2005, Arbitron Inc.). © 2005, Radio & Records
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Artist Title (Label) TW LW Famil. Burn 1'&34 ";/Y?“ 25V‘v34 WK WEEC  ARTIST TITLE LABEL(S) N eks R sTaons
GREEN DAY Boulevard Of Broken Dreams {Reprise/ 432 432 94% 1% 425 433 413 3 o GREEN DAY Boulevard Of Broken Dreams (Reprise/ 654 +15 7 90
MAROON 5 She Will Be Loved (Octonell/RMG) 414 397 99% 42% 423 426 419 1 e GO0 GOO DOLLS Give A Little Bit (Warmer Bros.) 621 +8 14 9/0
SWITCHFOOT Dare You To Move (Red Jnk/Columbia) 409 406 95% 33% 405 408 4.0C B o KELLY CLARKSON Since U Been Gone (RCA/RMG/ 583 +55 7 10/0
MARBON 5 Sunday Morning (Octone/ /RMG) 409 389 92% 19% 414 409 A2 5 o MAROON 5 Sunday Morning (Octone/ JIRMG) 569 +34 7 14/0
3 DOORS DOWN Let Me Go (Regublic/Universal) 409 410 0% 9% 406 413 3.@ 2 5 NELLY fT. MCGRAW Over_. (Derrty/Fo’ ReefCurtylUniversa) 559 -47 12 910
KELLY CLARKSON Since U Been Gone (RCA/AMG} 403 397 91% 23% 398 393 404 4 6 o AVRIL LAVIGNE Nobody's Home (Arista/AMG 516 48 14 120
KELLY CLARKSON Breakaway (Hollywaod) 400 392 99% 40% 409 392 432 8 7 ofp LOW MILLIONS Eleanor (Manhattan/EMC) 4 23 10131
HOWIE DAY Colide (Epic/ 398 400 70% 15% 390 395 384 7 8 * SIMPLE PLAN Welcome To My Life (Adlantic/ 399 -100 16 1710
FINGER ELEVEN One Thing (Wind's) 391 391 96% 3% 392 378 Afl 10 9o LIAMTITCOMB Sad Eves /Sony BMG/ % 47 11 100
HOOBASTANK The Reason fstand//MG) 387 376 100% 57% 384 383 410 1 KEANE Somewhere Only We Know fnterscope) 363 0 5 &0
RYAN CABRERA On The Way Down (EVLA/Atknti) 387 392 6% 36% 380 374 388 24 e JANN ARDEN Where No... (Universal Music Caneds) 350 +101 i
JESSE MCCARTNEY Becutiful Soul Hollywood) 387 - 8% 20% 385 378 396 17 @ 105 Manl Used ToBe Msraberksi) I
RYAN CABRERA True (£.V.LA/Atiantic) 386 393 8% 5% 382 379 386 18 PV BN o I S SRR N
JET Look What You've Daone (Atiantic/ 386 386 82% 15% 389 390 386 192 :g hi"\x:t::‘;/xg;:z Wiginl gg: ; :: lzjg
::]MPLE PLAN Weicome To My Life (Lava/ 379 389 92% 3% 37 361 383 27 @ GWEN STEF AN fIEVE Rich Girl nterscape/ 322 +81 2 610

WLING FOR SOUP 1985 (Shertone!/ive’Zomba Label G b . % ¥ . . .

KEANE Somewhere Only W{:Know {Interscope) sl 3 ;: : ;? 3:“//: :2; : :2 : :: : zg L @* SARA RELACHIAMIP s gloi ) 421 ; ; 0
- - . : . 15 18 JOHN MAYER Daughters (Aware/Columbia) 310 q 16 1010
HOOBASTANK Disappear (island//DJMG/ 376 376 7% 19% 378 3N 387 2 @ 3 DOORS DOWN LetMe 6o (Republic/Universal 305 +62- 9 103
GOO GOO DOLLS Give A Little Bit (Warner Bros.) 375 384 94% 29% 383 3B0 386 13 20* SOULDECISION Kiss The Walls (HBE/Sextant! 296 36 12 8/0
AVRIL LAVIGNE Nobody's Home (Arista/RMG) 374 378 91% 25% 380 364 402 19 BRYAN ADAMS Flying (Universal 292 410 T
LOW MILLIONS Eleanor (Manhattan/EMC) 364 356 50% 12% 342 351 330 22 JET Look What You've Done (Atiantic) 265 4 2 611
ANNA NALICK Breathe {2am) (Columbia) 358 375 50% 8% 365 376 353 @ RDB THOMAS Lonely No More (Atfantic/ 264 +169 1 1265
JOHN MAYER Daughters (Aware/Columbial 343 329 96% 41% 337 342 330 23 244y STABILO One More Pil (Vigin Music Canadta) 247 4 4 611
U2 Vertigo flnterscope/ 343 336 95% 46% 338 327 352 20 25 S. TWAIN wiM. MCGRATH Party... Mercury/IDJMG) 245 -25 20 160
DURAN DURAN What Happens Tomorrow (Eprc/ 342 - &% 1% 343 321 364 @ DURAN DURAN What Happens Tomorrow (Epic/ 223 +61 1 m
LENNY KRAVITZ Lady {Virgin/ 338 325 96% 43% 319 318 320 - 27 HOOBASTANK Disappear (Island//0/MG) 206 18 10 51
LOS LONELY BOYS Heaven (0R Musit/Epic) 337 337 96% 53% 325 305 353 28 28* NELLY FURTADO Explode (OreamWorks/interscope) 204 -32 8 710
’gﬁ?zﬁi :g; :; 53’6) ’;Z?;’;Zfr’::[/s:arr:%al fvelaye tl;:ﬂlahili'y esgrlnates are bast:;ih gn a scale qtl;fé o(;;d:rsalgj :53: 29 29  KILLERS Somehody Told Me (/s/and//DJMG/ ' 201 -29 15 110
sl it st i e g e o e | | O o 2L TV BRRAL A TR S

Can take the music test based on the formal/music preference. RateTheMusic.com results are ot meant o replace callout 24 Ganadian Hot AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio

research. The results are intended lo show: opinions of pafticipants on the the Internet only. RateTheMusic is a registered Networks. Songs ranked by total plays for the airplay week of 2/6-2/12. Bullets appear on songs gaining plays or remaining

trademark of RateTheMusic.com. The RTM system, is ava:lahle for local radio stations By calling 818-377-5300. flat from previous week. If two songs are tled in total plays, the song with the larger increase in plays is placed first. Songs

ided by Mediab, , a division of Premiere Radio Networks. Qelow No. 15 are moved to recurrent after 20 weeks on the chart. © 2005, Radio & Records o Indicates Cancon.
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SMOOTH JAZZ

Personality,

CAROL ARCHER

[ ]

Creativity And Style

How to recruit, develop and inspire air talent

¢ Y. ne cannot overestimate the importance of Smooth Jazz air
talent in conveying the format's many benefits to listen-
ers. This week we explore how WNUA/Chicago PD Steve Stiles
recruits and guides new personalities and reinvigorates veteran

talent.

Stiles enumerates the attributes he seeks
when hiring talent: “The qualities
that I would look for in talent are the
exact same qualities that I look for
in anyone else who wants to be a
part of WNUA. It would be no dif-
ferent if I were the manager of a res-
taurant or worked in a bank.

“I want someone with a great at-
titude, first and foremost; someone
who has a passion for life. Positive
attitude is the one thing you can't
teach someone. They need to bring that to the
table themselves. You can teach somebody
how to be proficient at tasks, but you can't
teach them how to do it with heart. The abili-
ty to inspire others and just make you feel
good to be around are great qualities.

“If you start messing with
the subtlety, essence and
texture of talents’
performances, they start
second-guessing
themselves, and their
performance uftimately
suffers.”

“Air talent must possess that innate quali-
ty that makes them talent. This is a unique
combination of personality, creativity, style
and a way about them that makes them spe-
cial both on and off the air.

“It's an indefinable collection of qualities.
All our talent possess it, but in wonderful and
different ways. They all haveit, butitisn’t the
same on any of them. That's the cool part:
There is no magic formula, and yet it all gels
beautifully.”

Covert Ops

Stiles explains that hiring an air talent some-
times resembles an undercover operation.
“The times when I've needed to find some-
one have all been very stealthy,” he says. “I

Steve Stiles

have a short-list of close personal advisers,
both internally and externally and
in and outside the business.

“Our newest airstaff member is
afternoon host Shirley Hayes. I
3| knew of Shirley when I first came
to 'NUA in "97. She was the mid-
day host for our now-sister station
WVAX (V103) and killed over there
for, like, 13 years. Years later I got
to know her better when our paths
crossed at XM. She was still an un-
believable talent.

“When we had the opening in afternoons
last summer, [ wanted someone from Chica-
go. Initially, I spent a lot of time listening to
other radio stations in the market to see if we
could possibly raid from them, and I also
checked out the local TV news, traffic and
weather folks. I made a couple of calls and had
a couple of discreet meetings, but nothing
came of it.

“It was during a conversation with anoth-
er PD about a completely different subject that
Shirley’s name came up, and a bell went off. [
called her the next day to ask if she wanted to
come home. She’s been with us almost a year,
and now | can’t imagine a time without her.
She fit in so well that it’s like she’s been here
as long as [veterans] Rick O'Dell and Danae
Alexander.”

No Micromanaging

Explaining how he offers feedback and sug-
gestions, Stiles says, “I've never believed in
micromanaging talent — or anyone on our
team, for that matter. The reason these men
and women are here is because they are pro-
fessionals who bring something unique and
special to the party and they're wonderful
people to be around.

"One of the worst things you can do to a
talent is limit them from doing the very thing
that you hired them for in the first place. Yes,
there are things that need to be accomplished
in the course of their show each day. There is
an order and a system in place for how and
when we do things on-air. That's the structure.
But as long as they are within the broad pa-
rameters of the structure, let them do their
thing.

“I would much rather have to rein in jocks
than kick them in the ass to get something out

R R s ]

| brevity is the soul of wit.

]
! have enough substance.
1

“Steve had an outstanding facility with language, and he
was a stickler that it be used correctly on the air,” Lopez
says. “He insisted that jocks be brief but thorough. Words,
like great, nice and fun were verboten because they didn't

! “He always wanted us to be more descriptive and sometimes insisted that |
write out all the breaks for an entire show in longhand to focus my attention.”

Advice From A Master |

Veteran air personality Maria Lopez voicetracks shifts
for KSSJ/Sacramento; WSSM/St. Louis; KOAS/Las
Vegas; KJZY/Santa Rosa, CA; and WJZZ/Atlanta. Be-
low is her remembrance of a lesson leamed from
KKSSF/San Francisco’s founding PD, the late Steve
Feinstein, a world-class talent coach who believed

Maria Lopez

of them. If you start messing with the subtle-
ty, essence and texture of their performance,
they start second-guessing themselves, and
their performance ultimately suffers. Their
uniqueness goes away.

“I treat them like anybody would want to
be treated, like we all like to be treated. Empower
people, make them feel good about what they
doand allow them to make an occasional mis-
take to learn from. This is the key to having a
team that wants to do well for the team.

“Being blessed with such a veteran team,
there aren’t a whole lot of formal meetings or
aircheck sessions. We all talk every day. I make
my rounds and check in with everyone and
have informal conversations to see what's
going on.

“I'll bring everyone up to date on what the
current priorities are. ‘Hey, I need you to give
our upcoming concert a little more love in
your show today,’ or, ‘Let’s really focus on
warm-weather trip-a-day destinations this
week while it’s ass-cold outside.”

Trust The Talent

Stiles continues, “Obviously, I listen to the
station during most of my waking hours. [
make notes —a lot of notes — and then work
those into our conversations. I don't believe
in hot-lining; there’s no sense in putting your
talent on tilt. That just screws up their next
break. There's plenty of time to talk off the air
if you hear something that needs correction.

“As a rule, most people are their own
toughest critics, and talent is generally the first
to cop to a break that didn't go the way they
wanted. The great part is, they’ll have anoth-
er chance to do it right tomorrow.

“I'will send a quick e-mail while they are
on the air to say how great the last break was
or how much fun it sounds like they're
having. Sometimes I'll just walk in and tell
them they’re having a great show. Positive
reinforcement is always the better way to
go.

“When you respect and trust air talent, it's
easier to give them the broad strokes and let
them do their thing. I sincerely doubt that
anyone here would ever say or do something
sooutrageous on the air that it could cause any
major problems for us. That's one of the real-
ly nice things about working for a grown-up
radio station.”

Make It New

Stiles says it's a constant challenge to keep
an air talent's breaks fresh, on-message and
motivated. “Their job is to come in every day;
create a unique, one-of-a-kind aural master-

piece; let it go; and be ready to do it all over
again tomorrow. That's no small order.

"“The best talent gets this, and it's just a part
of what they do for show prep. They challenge
themselves to come up with a different twist
on back-selling a song that they’ve back-sold
thousands of times before so it's freshly made
and unique every single day.

“Anybody can have an off day. We're all
human, and that's part of the human condi-
tion. For talent, though, it’s much more in-
tense, because they don't have the luxury of
closing the door to their office and not taking
calls. It's show biz, and no matter how lousy
they feel, they have to screw on a smile and
perform. That’s a lot of pressure, but that’s
what separates the stars from those who do
their four and hit the door.

“Our talent challenge
themselves to come up
with a different twist on
back-selling a song that
they’ve back-sold
thousands of times before
so it’s freshly made and
unique every single day.”

“My challenge as the coach is to give unique
and different angles for discussion that can be
incorporated into their shows. What's going
on today? The weather is the obvious. Go
deeper. It's Super Bowl weekend. What
else? We've got the Grammys and the Acade-
my Awards coming up.

“Now make it all relate to your show and
listeners; tie it all together. I encourage every-
one to share information with each other. A
great Grammy bit will sound great in the
moming with Ramsey and Karen and also in
Danae’s show at night. We can absolutely re-
cycle.

“I remind them that every time they open
the mike somebody is listening to us for the
very first time. Somebody is new to Chicago
and experiencing our presentation for the very
first time every day. Our goal is to make them
want to hang with us and make us their new
favorite radio station.”
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SMOOTH JAZZ TOP 30

February 18, 2005 POWEREDL:) |
W st nme wems RS s Wi ERRTSE MEDIABASE
1 1 SOULBALLET Cream /215 736 48 80351 24 350 : i /

5 ©  MINDI ABAIR Come As You Are (GRP/VME) 661 +53 70243 23 34)0 MOST ADDED

2 3 TIMBOWMAN Summer Groove /Liguid 8) 660 -19 76154 26 31/0 ARTISTTITLE LABEL(S) ADDS

3 4 NDRMAN BROWN Up ‘N‘ At 'Em fWarner Bros.) 643 3 76854 27 3200 ANITA BAKER How Does It Feel /Blue Note/Virgin) 5

4 5 MARION MEADOWS Sweet Grapes (Heads Up/ 584 31 67973 3 mn NILS Pacific Coast Highway /Baja/TSR) 4

8 @ DAVEKOZ LetltFree (Capitol §26  +31 68981 16 3on | °F ““:”““: F‘E'dTS 0f '3"":]’”“ Victan/RME) _ 2

6 7 RICHARD ELLIOT Your Secret Love [GRP/VMG) 514 74 54928 28 330 5:;‘, :nt:aal:: 'SOL'L:’{': (,Z,i',/'ﬂ;w“ S ;

7 8 CHRIS BOTTI Back Into My Heart [Cofumbia) 430 19 61033 39 32/0 CHUCK LOEB Tropical /Shanachie) 2

10 @  KENNYG. Pick Up The Pieces frista/AMG) 486 +25 63719 8 301 MATT BIANCO f/BASIA Ordinary Day (DeccalUniversal 2

9 10 QUEEN LATIFAH California Dreamin’ (Vector) 4538 40 48493 16 310 PAUL TAYLOR Nightlfe /Peak/ 2

11 € PAULBROWN Moment By Moment (GRP/VMG) 455 +14 59272 19 330 | ANDY SUMMERS fISTING Round Midnight Fue/ 2000) 2

12 12 GERALD ALBRIGHT To The Max (GRP/VMG) a12 4 53209 38 3400 M OST

13 (D BONEY JAMES {lJOE SAMPLE Stone Groove (Warner Bros.) 410 +5 66707 7 3300 INCREA SED PLAYS

14 @  WAYMAN TISDALE Ain't No Stoppin’ Us Now (Rendezvous/ 401 +5 45880 33 3100 e o

15 15  EUGE GROOVE XXL fNaradaJazz) 343 6 3663 16 310 ARTIST TTE LABELLS .

17 (D RAY CHARLES HiDIANA KRALL You Don't Know Me (Concord) 348 +7 32781 16 28/0 | MINDI ABAIR Come As You Are (GREVMG) +53

16 17 MICHAEL LINGTON Twa Df A Kind (Rendezvous) 324 18 36478 10 320 | MATT BIANCO HBASIA Ordinary Day (Deccalliniversal) +39

19 )  SEAL Walk On By Warmer Bros) 316 0 28326 11 220 | ANITABAKER How Does it Feel (Blie Note/Vingin +32

20 19 MICHAELMCDONALD Tracks Of My Tears (Motown/Universal 300 5 24680 17 23/0 l":;’:;:‘o‘f;:a:;g’; {f;‘:’:”""mh B i LD :g;

21 @  CHRIS BOTTI No Drdinary Love [Columbiaj 281 +1 23358 11 2610 | kEnNy G. Pick Up The Pieces Arsta/AMG) 25

22 21 HALL & DATES V'l Be Around /U-Watch) 262 4 19556 s 211 NAJEE Eye 2 Eye V-Coded) +2

23 €D  DAVID SANBORN Tin Tin Deo /GRPVME) 208 0 34937 §  16/0 | JEFFLORBER OohLa la MNarads Jazz) +24

24 23 FOURPLAY Fields Of Gold (RCA Victor/RME) 162 29 23858 12 18j2 | CHUCKLOEB Tropical (Shanachie/ +24

%5 24 JOYCECOOLING Camelback Warada Jazz) 140 A0 15250 7 130 | DAVIDLANZ KatEFomia (Deccalhiverse) £

28 @  PAMELA WILLIAMS Fly Away With Me (Shanachie/ 135 +7 10191 a4 150 MO 5"7*

20 € KENNYG.f[EARTH, WIND & FIRE The Way You Move /Arista/AMG) 130 +2 16657 a 122 HL A YED RECURRENTS

26 27 GREG ADAMS Firefly (215 130 7 15773 18 120 | 7 & '

27 €@  3RDFORCE Believe In Me Migher Octave) 128 0 12701 3 120 | aanst e veeu S
@ ANITA BAKER How Does It Feel (Blue Note/Virgin) 11§ +32 18143 1 14/ PIECES OF A BREAM It's Go Time (Heads Up/ 302
€  JEFF LORBER Och La La Varada Jazz) 13 +24 7438 1 122 PETER WHITE How Does It Feel (Columbia/ 295

36 Smooth Jazz reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the alrplay PAUL JACKSON, J‘“' Walkin' (e Note/EME) 5 1
week of 2/6-2/12. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are t ed in total plays, the song with the larger increase in NICK COLIONNE It's Been Too Long /3 Keys Music/ m
plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R | KIM WATERS In Deep (Shanachie! 259

by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Averagz Quarter Hour Persons | GEORGE BENSON Softly, As In A Morning Sunrise (GRAVMG) 255
times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from

Arbitron Inc. (© 2005, Arbitron Inc.). © 2005, Radio & Records ANITA BAKER You're My Everything (Blue Note/Virgin) 240
: ay— BONEY JAMES Here She Comes (Warner Bros.) 216
RICHARD SMITH What'z Up? (440 DAVE KOZ All1 See Is You (Capito) m
NEW & ACTIVE TofellRysa AT NG/ o Cans 4 L0 MARC ANTOINE Mediterranea (Rendezvous) 210
b DIDO White Flag AristalbiG) ' PAUL TAYLOR Stegpin’ Out (Peak/ 209
_ [ER ks = T BN e MICHAEL LINGTON Show Me (Rendezvous) 194
VANESSA WILLIAMS You Are Everything /lava/ KEN NAVARRO You Are Everything (Positive/ PAUL BROWN 2417 (GRPIVMG) 191
Total Plays: 106, Total Stations: 10, Adds: 1 Total Plays: 49, Total Stations: 6, Adds: 1 RICK BRAUN Daddy-0 (Warner Bros.) 189
AOANI & WOLF Daylight (Rendezvous/ MATT BIANCO f{BASIA Ordinary Oay (Decca/liniversal? NICK COLIONNE High Flyin' (3 Keys Music/ 184
Total Plays: 108, Total Stations: 9, Adds: 0 Total Plays: 47, Total Staticns: 5, Adds: 2
NILS Pacific Coast Highway (Baja/TSR) RAFE GOMEZ icy (Tommy Soy/ . -
Totat Plays: 84, Total Stations: 14, Adds: 4 | Total Plays: 35, Total Staticns: 7, Adds: 0 Station playlists for all R&R reporters
THA’ HOT CLUB 'm Gonna Love You Just A Little More Baby (Shanachie) CHUCK LOEB Tropical (Shanachis) are available on the web at
 Total Plays: 83, Total Stations: 6, Adds:0 ' Total Plays: 32, Total Statians: 7, Adds: 2 - www.radioandrecords.com.

Songs ranked by total ptays

_era ge_aWhiter.

S T@ -"J'

~Jaz ml)'()__' '

A Newly Recorded Version Of Their Own Classic
On Your Desk Now — Smooth Jazz Add Date Feb. 28th

From the long-awaited release
Greatest & Latest (in stores April 19th)

Major Tour To Be Announced Soon

Liquid 8 Records: Eric Foss—project manager (952)224-4134
Radio Promotion Contact: Matt Ulanoff (248) 514-3918 m 3

NTERTAINMENT

Additional Radio Promotion Contact: All That Jazz (702) 453-6995  wwwiauidsrecoras.com
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/lmosT ADDED'

LAST THIS TOTAL - TOTAL  WEEKSON TOTAL STATIONS/
WEEK WEEK ARTIST TITLE LABEL(S) PLAYS PLAYS AUIroE“;ICE CHART AODS
1 1 MINDI ABAIR Come As You Are (GRP/VMG) 175 4 962 22 15{0 ARTIST TITLE LABEL(S) ADOS
- R I T I Tt e
4 @ EUGEGROOVE XXL Warads Jazz Wil 987 18 13N )\ ROUNTREE fITIM BOWMAN For Your Love (B0K/ 3
3 4 NORMAN BROWN Up ‘N’ At ‘Em (Warner Bros.) 156 -5 906 27 120
7 €@ JEFFLORBER OohLala Warads Jazz 5 420 a1 4 1302 I MOST,
6 6  QUEEN LATIFAH California Dreamin’ (Vector) 129 4 1163 15 1010 INCR E A S.ED PL A yS
10 @ BONEYJAMES flJOE SAMPLE Stone Groove (Wamer Bros.) 122 +6 7% 6 100 ronL
12 0 NILS Pacific Coast Highway (Baja/TSR) 118 +17 335 4 1N ARTIST TITLE LABELS) ,,‘C’,';QXSE
13 €@  PAMELA WILLIAMS Fly Away With Me (Shanachie) 118 +17 397 3 110 | 350 FoRCE Beiee In e MHigher Octave) Y
14 @ DAVE KOZ Let It Free {Capitol) 113 +14 595 18 8/0 NORMAN BROWN West Coast Coolin’ /Warner Brs.) +31
9 11 GARRY GOIN Don't Ask My Neighbors (Compendia) m 8 1158 18 910 g::g: mﬁ Wat IF;;;;VG c%flmﬂmﬂ +§;
ropical (Shanat +
5 12 RICHARD ELLIOT Your Secret Love (GRP/VMG) 105 -32 357 27 1110 NELSON RANGELL That's The Way Of The World /Kach/ +21
@ 3RD FORCE Believe In Me /Higher Octave) 100 +32 b3 1 11 JEFF LORBER Ooh La La Narads Jazz) +20
8 14 NOVECENTO f/STANLEY JORDAN Easy Love (Favored Nations) 99 -22 504 16 1010 EVERETTE HARP Groove Control (4440/ +20
21 @®  JAMES GABRIANO Red Teddy (Gabriano Productions/ 94 +6 M 4 100 Xf:)’(‘::n‘;n%ag‘mmﬂf’m Wad o Rand s U I;g
16 (D SERGIOCAPUTO Jazzy Gil ddiosyncrasyl 94 0 631 11 80 | Ghic AR Ler's Stay Togther igher OctoveMarada Jaz) +19
15 17 FOURPLAY Fields Of Gold /RCA Victor/RMG) 92 -4 689 20 9/0
17 18 WAYMAN TISDALE Ain't No Stoppin’ Us Now (Rendezvous) 9 B 508 K}l 710 ,
1 19 DAVID SANBORN Tin Tin Deo (GRA/VMG) 87 15 237 4 80 MOST
18 20 RAY CHARLES f/DIANA KRALL You Don't Know Me (Concord) 86 5 850 13 60 PLAYED RECURRENTS
- €@  KENNAVARRO You Are Everything (Positive) 85  +13 20 2 8 T TS LABEL) Torau
19 22 GREGADAMS Firefly (275 85 -6 433 19 9/0 ANITA BAKER You're My Everything /Blbee Note/Virgin) 75
22 23 CAROL DUBOC Use Me (Gold Note) 83 349 3 8/0 PETER WHITE How Ooes it feel {Columbia) 51
20 24 GRADY NICHOLS Tuesday Morning (Compendia) 81 8 82 21 M0 :’;ﬁm’m’s":: “eéhi“[v;'"e"" ;J’e“"g ’”7”""' Jazl ::
. ere She Comes /Warner Bros.
30 @  MICHAEL LINGTON Two Of A Kind (Rendezvous) 80 +1 21 7 92| SEvEQUIVER Chips & Salsa e/ 5
2% @ BOBBYWELLS Bayside (BW Music/ 79 +1 213 2 80 GLADYS KNIGHT f/EDESIO ALEJANORO
24 @  JOYCECOOLING Camelback (Narada Jazz) 79 0 405 5 80 Feelin’ Good (Vacilon)} (Pyramid) " 40
. . KIM WATERS In Deep /Shanachie 38
CHUCK T | (Shanachie, 7 25 234 1 101
@ I.OEF ropiee (, anae , * I GEORGE BENSON Softly, As In A Morning Sunrise (GRP/VMG) 28
26 29 KENNY G. Pick Up The Pieces {Arista/RMG) 76 B 351 6 710 HIL ST. SOUL For The Love Of You /Shanachie! 27
27 30  PAUL BROWN Moment By Moment (GRP/VMG)/ 74 3 301 15 710 JOYCE COOLING Expression (Narada Jazz) 24
18 Smooth Jazz reporters. Songs ranked by total plays for the airplay week of Sunday 2/6 - Saturday 2/12 PAUL TAYLOR On The Move Pest B
. r - . -
© 2005 Radio & Records DAVE KOZ All| See s You (Capitol) 19
4 KSBR/Los Angeles, CA WQCD/New York, NY* DMX Jazz Vocal Blend/Satellite Music Choice Smooth Jazz/Satellite
R E Po R TE RS OM/PD: Terry Wedel PD: Blake Lawrence PD/MD; KenKi Johnson APD: Will Kinnalty
A ol Lo i
Stations and their adds listed alphabetically by market 1 MICHAEL LIGTON 20 KLEXANDER 200,1C 11 KEN NAVARRO
KAJZ/Atbuguerque, NM* WVSU/Birmingham, AL WZIZ/FL. Myers, FL* 1 MATT BiAN i %%ﬁﬁ% FAILS :0 23&'?2&'833@“
OM: Jim Walton PO/MD: Andy Parrish OM: Steve Amari WL00/0rlando, FL* 18AL JARREAU 10 ANDRE WARD
PO/MD: Paul Lavoie ANITA BAKER PD: Joe Turner . PD/MD: Brian Morgan 18 JASON MILES 10 MICHAEL LINGTON
ANITA BAKER MATT BIANCO U/BASIA MO: Randi Bachman KTWV/Log Angeles, CA 3 KENNY G. 18 KENNY G. //ARTURO SANDOVAL 9 JEFFLORBER
CHUCK LOEB 1 ANITA BAKER PD: Paul Goldsteln 3 ANDY SUMMERS USTING 18 NOVECENTO 7 ERIC DARIUS
pomem | oy s e e e e,
LIN ROUNTREE f/TIM BOWMAN 15GERALD ALBRIGHT 5 FATTBURGER
WJZZ/Atlanta, GA® WJZ/Philadelphia, PA* 15 DAVID LANZ 4 POSITIVE FLOW
PD/MD: Dave Kosh WSBZ/F1. Wallon Beach, FL WJZL L ouisville, KY* PD: Michael Tozzi 15 RAMSEY LEWIS TRIO 4 COUCH POTATO ALLSTARS
No Adds PD: Mark Carter POMD: Oatoy Glass MD: Frank Childs 15KIM WATERS 4 RAMSEY LEWIS TRIO
WNUA/Chicago, IL* MD: Mark Edwards APD: Ron Fisher No Adds 15 KEVIN RUSSELL
: No Adds 14 ALL-FOR-7
OM: Bob kaake FOURPLAY 13GREG ADAMS
KSMU/Bakersfield, CA® MO: Michae! La Crosse 5 13JEFF KASHIWA
OM/PD: Chris Tawnshend ANTABACH WaTQMarttord, €T WLVEMiami, FL* mﬂ.‘;’ﬂ'ﬂ‘hy" }35’.‘,‘,"‘,?0?(.‘,:‘? N Bhias dies CoA AL
APD: Nick Novak PD/MD: Stewart Stone OM: Rob Roberts APD/MD: Angie Handa 12 NIGHTBYRD MD: Rick Laboy
No Adds 8 MOCEAN WORKER PD/MD: Rich McMiltan 1 MATT BIANCO #/BASIA 11 JAMES GABRIANO 163RD FORCE
8 CAMIEL No Adds 11DOC POWELL
, 8 ERIC DARIUS 11 ERIC DARIUS
OMIPD: Gorml Kile § JEFF LORBER KIZS/Reno, WV* N
WEAA/Baltimore, Y Wi : Rot
am: ?..l'?!';'.e'-'-'s'in g%f‘mbn;vz v !’n’fé’:'.‘.'.".i!iﬁn"' Z“m.mwa‘ws }gﬁms EONK XM Watercolors/Satellite
. Kayona Brown KHJZMouston, TX* MD: Steve Scott 9 JUEWETT BOSTICK PD/MD: Shirlitta Colon
1 ANORE OELANO PD: Maxine Todd No Adds 9 REGINA BELLE e
APD/MD: Greg Morgan 7 INCOGNITO
WAZNColumbus, OH* KENNY G. /EARTH, WIND & FIRE KSSJ/Sacramento, CA® 7 PETE BELASCO
PO/MO: Bill Harman KiZMinneagolis, NN* AL 7 JONATHAN SIGEL
WSMJ/Battimors, MD* ANITA BAKER PO: Lauren MacLeash 7 URBAN KNIGHTS KWJZ/Seattle, WA*
o o v gt e et s AR B G i
° M/PD: Carl Frye . 6 ANDRE WARD MO Dianaa Bass
— VANESSA WILLIAMS KBZW/Satt Laks Cily, UT & LALAH HaTHAWAY No
2 JEFF LORBER OM/PD; Dan Jessop CICHAKAKNAN
OM/PD: Kurl Johnson KAVA/Modesto, CA* 10 DAVID LANZ 6 QUEEN LATIFAH
MO: Mark Sanford OM/MD: Doug Wult 5NILS 6 SWING OUT SISTER
PAMELA WILLIAMS PD: Jim Bryan 5 JAMES VARGAS
PW'EH!D BY NILS KL datorsonGity, MD HALL & DATES £ RENEE OLSTEAD WSSM/S. Louis, MO*
/MD: Dan Turner STEVE OLIVER 5 JOYCE COOLING PD: David Myers
M En l AB AQE 2 ALEXANDER ZONJIC MATT BIANCO VBASIA KIFW/San Diego, CA® SovCE Choune| e
2 MATT BIANCO /BASIA KEN NAVARRO PD: Mike Vasquez ey
KICO/Deaver, CO* 2 URBAN KNIGHTS CHUCK LOEB APD/MD: Kelly Coie 5 MICHAEL LINGTON
POM Wickae! Fischer Hodde 5021
*Monitored Reporters s S JANITA R
54Total Reporters A WD: vt R KKSFASai . e - ey
: n Franeisco, CA' MD: Kathy Cartis
— No Adds 12LIN ROUNTREE UTIM BOWMAN | PD: Michael Erickson 5 BEN TANKARD No Adds
36 Total Monitored WVMV/Detroit, MI* MID: Ken Jones
m:";‘;m&'::ﬂ 2 .&F; LORBER
18 Total Indicator : WFSKMashvitie, TH
e LY ﬁ,‘u'{,‘f:"u“:ﬂ;h‘f,‘m MD: Chris Nochowicz
3."& Not Report, Playlist Frozen (5): 8 NELSON PANGELL 8 808BY CALDWELL wgwm-sgnmn. '3
. Smooth -"Muo . 4 URBAN KNIGHTS 4 NELSON RANGELL o ||t EE Jones Radia Network/Sateiiite* ;o Anderion
KNiZAnchorags, AK T ama L 4 UNROUNTREE T sowman ~ | Fpenentist KENNY G UEARTH. WIND & FIRE | D: Renee DePuy
&mmm. "“""‘N'Ii;ih"‘;é:'ﬂh"w 2 MATT BIANCO /BASIA N NG 1 ANDY SUMMERS USTING CHUCK LOEB J
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KRZR/Fresno’s
Wild Hare

The station mascot has a *hare-story’ of bad puns

T f you’ve ever toyed with the notion of having your own
:{ station mascot, I'm sure a wild hare is the last thing you’d
think of, right? Well, KRZR/Fresno’s Wild Hare, the brainchild
of Clear Channel/Fresno Director/Programming E. Curtis
Johnson, has enjoyed a colorful history of fun and excitement

- Wild Hares Through History

Here's a fist of the shirts associated with the Wild Hare. KRZR/Fres-
no has produced other station merchandise during this period, but
these are the ones that feature the Hare.
1 1994 Hare-Mary
14994 Original Wild Hare Logo
1994 Puck Off
1994 Hare-Heads
1995 Born to Be Wild Hare
1995 Hare-Roids
1995 Bat-Hare Forever
1995 Hang Six
1995 Hare-line of Scrimmage
1995 Hare-ly Davidson
1995 Hareosmith
1985 Haresman
1955 Pearl Hare
1995 Van Hare-len
1954 Haretallica
1997 Harecules
1997 Second-Generation Logo
1958 Slack-Hare
1955 Harey Punt
19598 Hare Jordan
i 1999 Grim Reap-Hare
| 1999 Ref-Hare-Ree

based on one major concept: bad puns.

But, seriously, a wild hare? “I've always
been intrigued by mascots, but most of them
don’t make sense or have any-
thing to do with what the prod-
uct is,” says Johnson. “If you
talk about an Active Rock sta-
tion and you talk about having
a wild hair up your ass, it's ob-
vious.”

When Johnson came up with
the wild hare concept in late
1993, he found it was truly an
original idea. “I was absolutely
shocked that no one had a trademark on it and
no registration on it at all,” he says. “I thought
this would have been done already, but 1
couldn’t find anybody who had done it.”
Johnson and the station subsequently regis-
tered the Wild Hare, and they have a federal
patent and a trademark registration in Cali-
fornia.

But, hey, hold it now:
Isn’t a hare only a few
4 degrees of separation
from a rabbit or a bunny?
“I have slash marks on
my wrist from all the
times I've been reminded
of this,” Johnson says.
“Our whole radio station
is not about this mascot.
The mascot is just one
way we press the flesh with the audience.

“It's a way to get them to put our logo on
and think theyre cool and want to be identi-
fied with us because, for a brief moment, they
think something we’ve done is funny.”

A Little ‘Hare-story’

The original rendition of the Wild Hare was
created in 1994. It was simply
a hare holding a guitar and
jumping into the air and was
designed as a basic logo for
the station. “The idea was to
change the logo every year,”
says Johnson. “But [ realized
that would have been too fast
and too much. The best op-
portunities for using the con-
cept really came in one-shot
parodies and not so much as a revolving logo.”
56 ® Radio & Records February 18, 2005
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E. Curtis
Johnson

“ETHE WILD HAR
The Wild Hare circa 1994

The Wild Hare circa 1997

The station has used three versions of the
Wild Hare asa logo. The second one came out
in 1997, and the current in-
camation has been in use
since 2002. Going to the sta-
tion’s website at
wuww.krzrcomand clicking on
“Hare Wear” will take you to
several hilarious renditions
of the Wild Hare in various
poses. From Hare-Roids to
Sup-Hare Bowl, the Grim
Reap-Hare to Van Hare-len
— you get the idea.

“If you read the list, they're just bad puns,”
says Johnson. “All of these are snapshots for
events, and some of them were very short-

“I've always been intrigued
by mascots, but most of
them don’t make sense or
have anything to do with
what the product is.”

lived. The Bat-Hare Forever is one of my favor-
ites. If you look at it, his ears are ripping through
the top of his cowl. It’s from 1995, when the Bat-
man movie came out. It was a hot movie, and
we marketed this thing for abouta month, then
moved on to something else.”
Hare Wear

KRZR markets various Wild
Hare items as Hare Wear, and
each concept calls for a diffe-
ent approach creatively. “Our
Slack-Hare shirt came out in
1998 when the whole rap-rock
thing was starting,” says
Johnson. “We actually used this
concept to introduce the debu:t
Limp Bizkit CD. If you bougt't
the CD at a local Wherehouse
music store, you got the Slack-Hare shirt for free.”

1999 Tig-Hare Woods
1999 Hare Witch Project

2002 Current Logo
2002 Sup-Hare Bowl
2004 Jag-Hare-Meister

1999 Choice of a New Gen-hare-ation

KRZR -]

B e e ona |
T o

SERVE LOUD - KEEP ON

Johnson notes that the inspira-
tion for a Hare Wear item has to
be tied to a specific idea or some-
thing the station wants to make
fun of. “Generally, we're making
fun of ourselves,” he says. “Our
latest shirt, Jag-Hare-Meister, is
probably the only one we've ever
done that didn't have a specific
purpose. It was a cool idea, and we have a lot
of hard-drinking listeners, so they went for it
like a duck to water.”

The first time Aerosmith came to town
KRZR debuted the Hareosmith shirt, but
Johnson admits that some of the concepts
skate very close to the line between parody
and trademark infringement. “We have made
aband or two rather upset with us,” he says.
“Metallica weren't really crazy about our
Haretallica shirt, which we did in association
with one of their shows, but it‘s a parody.”

Johnson has worked with one artist
throughout the Wild Hare’s history. “While
these concepts are all my stupid ideas, one of
my part-time guys, Dale Berry, is the artist,”
he says. Berry is a comic-book artist by day,
and on the weekends he rocks Fresno as one
of KRZR's air talents.

When the Johnson and Berry team is ready
to put out another Wild Hare shirt, they have
to find creative ways to get it out to the KRZR
listeners. “We used to have a budget for these
shirts, but it’s the year 2005,” Johnson says.

“There was a period where we were gener-
ating good sales —four or five years when we
were doing about $20,000 a year in shirt sales.
It became a self-perpetuating fund. Whatev-
er profit we made from shirt sales was stuck
right back into our shirt budget.”

The Last Laugh

No matter how clever or comy you might
think the Wild Hare puns are, Johnson and
KRZR are having the last laugh. “I've taken
some flak on the design because people think

The Wild Hare today

that the whole station is
about this character, and it's
not,” Johnson says. “It's just
one marketing vehicle
among many for the brand
that is KRZR.”

Beyond the station’s basic
positioner as “Fresno’s Rock
Station,” KRZR occasionally
calls itself “The Wild Hare” on the air. Johnson
feels this is a distinct programming and mar-
keting advantage for the station. “To your
passive listener, all radio stations have the

“To your passive listener,
all radio stations have the
exact same name —
three or four numbers
and three or four letters.
This is one little trick to
stand out.”

exact same name — three or four numbers and
three or four letters,” he says. “This is one lit-
tle trick to stand out from some other station.”

All in all, Johnson says, KRZR’s hare-
brained idea has definitely worked. And you
can count on one hand the other Rock stations
around the country that have set the standard
for using a mascot. The Frog at WEBN/Cin-
cinnati and KSHE/St. Louis’ Sweetmeat come
to mind.

“I wouldn't claim that the way we do it is
the only way to do it,” says Johnson. “This is
simply what has come out of what is left of
our gray matter.”
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WK Wek  ARTIST TIE LABEL(S) s
1 1 GREEN DAY Boulevard Of Broken Dreams (Reprise/ 884
2 @  SHINEDOWN BurningBright /Atlantic/ 681
3 3 VELVET REVOLVER Fall To Pieces (RCA/RMG) 569
4 o MOTLEY CRUE If { Die Tomorrow (/sland//DJMG) 546
5 5  THREE OAYS GRACE Home (Jive/Zomba Label Group) 486
6 6 3 DOORS DOWN Let Me Go (Republic/Universall 434
8 @ PAPAROACH Scars (Geffen) 423
7 8 ALTER BRIOGE Find The Real (Wind-up/ 3718
10 9 VELVET REVOLVER Dirty Little Thing /RCA/RMG) 354
14 @ U2 All Because Of You finterscope/ 349
9 11 PAPA ROACH Getting Away With Murder (Geffen/ 3
" 12 THREE DAYS GRACE Just Like You (five/Zomba Label Group) 293
12 13 BREAKING BENJAMIN So Cold (Hollywood! 290
13 14 U2 Vertigo f/nterscopel 275
15 @ CROSSFADE SoFar Away (Columbis) 258
16 ) SLIPKNOT Vermition (RoadrunneniDJMG) 217
18 0 BREAKING BENJAMIN Sooner Or Later (Hollywood) 215
20 @  BILYIDOL Scream (Sanctuary/SRG) 208
17 @ JUDAS PRIEST Revolution (Epic/ 190
25 @  COLLECTIVE SOUL Better Now (& Music Group/ 183
22 @ THEORY OF A OEADMAN No Surprise {Roadrunner/\DJMG) 182
26 @ CHEVELLE The Clincher (Epic/ 157

é®  MUDVAYNE Happy? (Epic/ 156
19 24  KORN Another Brick In The Wall (£pic/ 154
24 25  SUBMERSED Hollow (Wind-up/ 138
21 26 COLLECTIVE SOUL Counting The Days (£/ Music Group) 132
27 @ KENNY WAYNE SHEPHERD The Place You're In (Reprise/ 128
28 @  APERFECT CIRCLE Passive (Virgin) 126
- @ QUEENS OF THE STONE AGE Little Sister ffaterscope) 107
29 @ JET Look What You've Done (Atlantic/ 104

wavs AIGENEE
(09)

-6 47890
+26 30933
-21 N2
+5 20780
-1 18104
-2 27131
+48 15355
5 12223
+21 14809
+66 19946
-39 21063
-38 16693
-33 11390
19 14548
+1 1814
+6 4142
+27 9980
+26 8608
+1 5767
+37 6656
+21 6532
+11 4758
+112 7974
-32 9269
-1 6591
-32 7504
+5 2147
+16 3387
+12 3404
+1 6954

30 Rock reporters.

Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
2/6-2/12. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-
week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH

number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.). © 2005, Radio & Records

NEW & ACTIVE

BLACK LABEL SOCIETY Suicide Messiah (Artemis/

Total Plays: 92, Total Stations: 11, Adds: 0
MEGADETH 0f Mice And Men (Sanctuary/SRG)
Total Plays: 78, Total Stations: 10, Adds: 0
TRUST COMPANY Stronger (Geffen)

Total Plays: 50, Total Stations: 7, Adds: 1
PROM KINGS Alone (Three Kings/

Total Plays: 49, Total Stations: 5, Adds: 0

SKINDREO Pressure (Lava/

MADSIDE Enemy (£vo/

DROWNING POOL Killin' Me (Wind-up/
Total Plays: 43, Total Stations: 5, Adds: 3

Total Plays: 36, Total Stations: 4, Adds: 0

SILVERTIDE Blue Jeans (/RMG/
Total Plays: 33, Total Stations: 10, Adds: 6

FALL AS WELL Dead & Growing Older {imprint/
Total Plays: 27, Total Stations: 3, Adds: 0

NO ADDRESS When I'm Gone (Sadie) (At/antic/
Total Plays: 22, Total Stations: 6, Adds: 3

Total Plays: 21, Total Stations: 4, Adds: 1

powereD 13
WL O oLt MEDIABASE
13 270
;3 :::g ‘i MOST ADDED’,
e
8 2511 ARTIST TITLE LABEL(S) ADDS
16 2400 SILVERTIDE Blue Jeans (/AMG/ 6
10 240 NO ADDRESS When I'm Gone (Sadie) fAtfantic) 3
13 260 DROWNING POOL Killn' Me (Windp/ 3
A COLLECTIVE SOUL Better Now (€/ Music Group/ 2
THEORY OF A DEADMAN No Surprise (RoadrunneriDJMG/ 2
T B0 | MUDVAYNE Happy? fEsic) 2
7180 TESLA What A Shame (Sanctuary/SAG/ 2
23 180
41 250
3k 1700 )
19 200 ol MOST 4 7
:: :::g INCREASED PLAYS
6§ 1800 Ty
4 18“ ARTIST TITLE LABEL(S) INCREASE
MUDVAYNE Happy? (Epic/ +112
5 170 |y at Because Of You finterscope/ +66
3 182 | pAPAROACH Scars (Geffen) +48
3 18/2 | COLLECTIVESOUL Better Now /E Music Group) +31
5  14/0 | BREAKING BENJAMIN Sooner Or Later (Holywond! +2
1 iz | SHINEDOWN Buring Bright Atiantic/ +26
12 op | BILLYIDOL Scream SarcuarySHG) +26
VELVET REVOLVER Dirty Little Thing (RCA/RMG) +21
8 1411 | tyEoRY OF A DEADMAN No Surprise (RoadrumenlDUMG)  +21
19 130 | DROWNING POOL Kitin' Me Wind-up) +21
3 1o
2 1
2 1
16 50 MOST
PLAYED RECURRENTS
TOTAL
ARTIST TITLE LABEL(S) PLAYS
CROSSFADE Cold (Columbia/ 246
JET Cold Hard Bitch Atfantic) 233
VELVET REVOLVER Sither (RCA/AMG) 210
LINKIN PARK Breaiing The Habit (Warner Bros.) 179
GREEN DAY American ldiot (Aeprise/ 172
CHEVELLE Vitamin R (Leading Us Along} (Epic/ 169
SLIPKNOT Ouality (Readrumren/iDJMG) 160
NICKELBACK Figured You Out (Roadrunner/0/MG) 159
AUDIOSLAVE Like A Stone flnterscope/Epic) 157
AUDIOSLAVE Show Me How To Live finterscope/Epic/ 152
Station playlists for all R&R reporters
are available on the web at
www.radioandrecords.com.

Songs ranked by total plays

{ WRCQ/Fayetteville, NC*
REPORTERS R
PD: Mark Arsen
) ) . ) MO: Al Field
Stations and their adds listed alphabetically by market BiLLY 100
KZRHIAMI:yuqucmuc NM* :‘(aol;lnﬂalon Rouge, LA* WEBN&cgm, [ WBZT/Greemille, SC*
160, S el i S Slieamoe P G e
: LVERTIDE g
Ho Adds RO P00, 2{N0 ADORESS
EIGHTEEN VISIONS
HO ADDRESS WMMS/Cleveland, OH*
WZZ0/Alientown, PA W e St mmcﬁmmn
= . : Hunter
PD: Rick Strauss ot X No Adds APOMD:
MD: Cheis Line No Adds 3
Hoddts 2 res e
WPTOBowing Green, KY | hin/corras, Chrtl, TX 2 WIDVANE
OM/PD: Alex “Axe” Parocai APO/MD: Monte Montara 2 CROSSFADE
:("N:L/sﬁuelhnmge. AK mm&vm 1 DROWNING POOL 1 SLIPKNOT
3 n
APON: Brad Semel 10 BLLY IDOL WRKR/Xal M
12 MUDVAYNE Blaay KLAQ/EI Paso, TX* MRl
9 RUTURE LEADERS OF THE WORLO OWPD: Courtrey Nelson POMO: day Deacon
9 THEORY OF A DEADMAN WROK/Canton, OH* APDMO: Glewn Garza SILVERTIOE
PD: GamettHart DROWNING POOL
e KzzEMedtord, OR
WTOS/Augusta, HE WMTTElmir, NY e
OMPD: i : George Hai P
ooy wncCapecot A | [GSERE, Mo
No hats POMD: Sunﬂ:Tmn LS0UND R0 FURY 5
APD: James WOHAMorristown, NJ*
NoAdds POMD; Terre Carr
T KFLYIESng:m OR S EXIES
in, TX*
0PD: el Carm WKLC/Charteston, WV Wt T O
MD: Loris Lowe OM/PD: Bil Knight SLIPKNOT OM: John Shomby
1 SUBMERSED No Adds APERFECT CIRCLE POMD: Jay States
SUVERTIDE MUDVAYNE No Adds

KFZXIUdm TX
POMD. Steve
11 KENNY WAWE srmno
3 SUBMERSED
KCLB/PaIm Springs, CA
Gary DeMaroney

Pl) Rick
3 REDLIGHTMUSIC

WMMR/Philadelphia, PA*
PD: Bifl Weston
APD: Chuck Damico
MD: Sean “The Rabbi” Tyszler

SILVERTIDE
KDKB/Phoenix, AZ*
PD: Joe Bonadosna
WD: Paut Peterson
No Adds
wnKZ/Pmsbumh, PA*
m n,u mu

PAPA ROACH

KUFO/Portiand, OR*
OMPD; Dave Dave Numme
APOMD: uanuzyk

30 MUDVAYNE

18 APERFECT CIRCLE

WHEB/Partsmouth, NH*
PD: Chis “Doc™ Gamrett
MD: Jason “JR" Russell
COLLECTIVE SOUL
NO ADDRESS
WHJY/Providence, RI*
PD: Scott Laudani
APD: Doug Paimier
MD: John Laureati
TESLA

WBBB/Raleigh, NC*
PﬂMD:hylbﬂlls
KCAlJﬂlvmlde CA*
mn I!ayl mn
WROV/Roanoke, VA*
PD: Aaron Roberts
APMII:MI Keummest-Tale
KHXQISammmm CA*
m Pa Ml

17 MUDVAYNE

12 TESLA

8 TRUST COMPANY

& BREAKING POINT
2 THEORY OF A DEADMAN
PORCUPINE TREE

KBER/Sait Lake City, UT*
OM: Bruce Jones

KSRXISan Armmlo. ™
W BI“IIWEG Lambert

MD; Mark Landis
SILVERTIDE
THEORY OF A

¥Z0Z/San Luis Dbispo, CA
PO/MD: David Atwood
1 SILVERTIDE

1 REDLIGHTMUSIC
KTUXmavepon LA*
IID FMIM
51 MOTLEY CRUE
WWOG/Syracuse, NY*
ﬂll Rich Lauber

PD: Scorch
MD: Scott Dixon

No Adds

WKLT/Traverse City, Ml
POMD; Temi Ray

KMOOD/Tulsa, OK*
0M/PD: Don Criski

COLLECTIVE SOUL

KBRO/MWaco, TX
PO/MD: Brent Henslee
No Adds

WMZK/Wauuu wi
12 DRONNI'G POOL

KBZS/Wichita Falls, TX
OM: Chis Wahers

roiveren3d
MEDIABASE

*Monitored Reporters
50 Total Reporters
"30 Total Monitored
207Total Indicator
'Did Not Report,
Playlist Frozen (2):

KQDS/Duluth
WXRX/Rockford, IL
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ACTIVE ROCK TOP 50

February 18, 2005 POWERED[TY
A p— B i g e MEDIABASE
1 1 GREEN DAY Boulevard Of Broken Dreams (Reprise/ 1953 -43 100066 14 58/0 °
2 2 THREE DAYS GRACE Home (ive/Zomba Label Group) 1820 -55 82403 18 5710 MOSTADD ED
3 3 SHINEDOWN Burning Bright Atiantic) 1760 -3 82931 18 60/0 ARTSTITILE LASELES) ApDS
4 4 PAPAROACH Scars (Geffen) 1520 51 G5 14 sgp | OROWRNGPOOL K e "
. ue Jean:
5 0 CROSSFADE So Far Away (Columbial 1454 +157 65603 16 57/0 TRUST COMPARY Stronger (Geffen) 7
6 6  MOTLEY CRUE If | Die Tomorrow (/sland//0JMG) 1242 -38 57618 8 £310 MARS VOLTA The Widow (I'l Never Sleep Alone)
9 @  BREAKING BENJAMIN Sooner Or Later (Hollywood) 1181 +03 48944 7 600 {Strummer/Universal) 7
. . NO ADDRESS When I'm Gone (Sadie) fAt/antic] 7
7 8  ALTER BRIDGE Find The Real (Wind- 1 -17
6 Find The Real Windup) 141 A543 12 BB SWITCH ENGAGE Rose Of Sharyn (RoadumnerloJMe) 1
9 3 DOORS DOWN Let Me Go (Republic/Universal) 1127 14 44413 1 49/0 SLIPKNOT Before | Forget (Roadrunner/iDJMG) B
10 @ VELVET REVOLVER Dirty Little Thing (RCA/RMG) 1097 +45 40426 9 56/1 MUOVAYNE Happy? (Epic/ 5
12 Q CHEVELLE The Clincher (Epic/ 1087 +80 40075 6 582
1 12 BREAKING BENJAMIN So Cold fHollywood) 988 -4 59149 41 5710
13 13 PAPA ROACH Getting Away With Murder (Geffen/ 925 -53 59830 30 55/0 M a ST
16 14 EXIES Ugly Virgin} 908 -2 25550 16 5513
14 15 CROSSFADE Cold (Columbial 865 -98 48505 53 5410 I N CR EA s ED FLA YS
18 @ A PERFECT CIRCLE Passive (Virgin) 862 +41 29123 6 5311 TOTAL
15 17 SLIPKNOT Vermilion (Roadrunner//0JMG) 820 129 3088 17 510 ;’mmi“ﬁ:’y? o "i"::‘
17 18  VELVET REVOLVER Fall To Pieces (RCA/RMG/ 798 74 45560 28 52i0 THEDRY OF A DEAOMAN No Surprise (RoadrunnenI0JMG) +162
21 @  DUEENS OF THE STONE AGE Little Sister (interscape) 780 +100 26076 5 5400 CROSSFAOE So Far Away (Columbial +157
3¢ @  MUDVAYNE Happy? (Epic) 748 +045 42365 2 59)5 | TRUST COMPANY Stronger (Geffen/ +150
. QUEENS OF THE STONE AGE Little Sister interscopel +100
2 3
2 @ SUBMERSED B 680 423 20332 13 A0 | por NG BENJAMIN Sooner Or Later folwaod)  +93
19 22 KORN Another Brick In The Wall (Egic/ 627 A2 28989 16 390 CHEVELLE The Clincher (Epic/ +80
27 @ THEORY OF A OEADMAN No Surprise (Roadrunner/IDJMG) 604 +162 19089 4 4914 MARS VOLTA The Widow ('ll Never Sleep Alone}
25 € JUDAS PRIEST Revolution i) 501 ¢ 25206 7 38/ (Strummer/Universal) ] +19
28 @D  BLACK LABEL SOCIETY Suicide Messiah (Artemis/ a4 453 19702 5  3n | DROWNING POOL Killn" Me Windup) )
SKINOREO Pressure (Lava/ +70
24 26 U2 All Because Of You finterscopel 463 81 16271 7 31/0
32 @ SKINDRED Pressure Lava) 408 +70 7667 4 42i0 Ma S T
26 28 SEVENDUST Face To Face (7V7) 397 -87 15257 18 280 PL A YED RECURREN TS
29 @ FUTURE LEADERS OF THE WORLD Everyday /£pic/ 392 +19 8051 4 40/4 —
37 € TRUST COMPANY Stronger (Geffen) 388 +150 7750 2 an *s"LT";TK;‘f:; 6“’5'5:5' P ’;;'45
, . uality {Roadrunnern
30 31  KENNY WAYNE SHEPHERD The Place You're In (Reprise/ 361 -8 10522 7 35/0 CHEVELLE Vitamin R (Leading Us Along} /Epic/ 641
23 32 LOSTPROPHETS | Don’t Know (Columbia) 343 -202 8998 14 3410 THREE DAYS GRACE Just Like You {ive/Zomba Label Groug) 502
35 @ PROM KINGS Alone (Three Kings) 305 +30 8539 4 3714 LINKIN PARK Lying From You (Warner Bros.) 438
33 34  SHADOWS FALL What Drives The Weak (Century Media) m 37 8368 13 2910 :;;KCE"[': ::;:FF"C" ;‘;’3"':’ P ;;g
. igured You Out fRoadrunner,
36 35 CRAZY ANGLOS Fade (At/antic) 270 -1 5095 4 30/0 VELVET REVOLVER Sither (RCA/AMG) o
38 36  SYSTEM OF A DOWN Cigaro (American/Columbia) 227 -8 18230 4 9/0 FUTURE LEADERS OF THE WORLD Let Me Out (Epic/ 385
3 37  EARSHOT Someone (Warner Bros.) 222 -147 5721 17 21/0
47 €  MARS VOLTA The Widow (Il Never Sleep Alone} (Strummer/Universal) 199 +79 4939 3 297 NE W& ACT/I VE
39 39 MEGADETH Of Mice And Men (Sanctuary/SRG) 197 -30 4368 5 230 N0 ADORESS When | 'G il W ”
. en I'm Gone (Sadie} (At/antic
40 40 U2 Vertigo (Interscope) 195 22 8130 18 200 Total Plays: 97, Total Stations: 15, Adds: 7
41 41 STRATA Never There (Wind-up/ 185 -6 3an 3 2010 SLIPKNOT Before | Forget (Roadrunner/iDJMG]
46 @@ BILLY IDOL Scream /Sanctuary/SRG) 162 +37 6751 2 160 Lﬂ:}'s‘;‘;ﬁ% Tolt;v' IStmnx 1, Adds: 6
emy (Evo,
@  DROWNING POOL Killn' Me (Wind-up) 158 +73 a1 1 216 | gy plays: 79, Total Stations: 10, Adés: 1
44 44 COLLECTIVE SOUL Better Now (£ Music Group) 140 -5 3415 2 1310 SILVERTIOE 8lue Jeans (J/AMG/
: N . Total Plays: 78, Total Stations: 22, Adds: 14
@ ATREYU Right Side 0f TI!e Bed (Victory) 134 +47 2844 1 1714 REOLIGHTMUSIC Say It Again /OM)
45 46  JIMMY EAT WORLD Pain finterscope/ 128 -14 5844 12 6/0 Total Plays: 39, Total Stations: 7, Adds: 0
42 47  COLLECTIVE SOUL Counting The Days // Music Group/ 121 -58 380 20 170 #qu:lllm; sENTGM:Esﬂose UfsSh:;;n lyoadwnner/IDJMG/
- 5 otal Plays: 38, Total Stations: 8, Adds:
@ FULL SCALE Party Political (Cokumbia) 113 +53 2200 1 121 EIGHTEEN VISIONS | Let Go £/
43 49 CANDIRIA Down (Type A 13 -40 1998 11 15/0 Total Plays: 37, Total Stations: 9, Adds: 2
- @ AMERICAN HEAD CHARGE Loyalty (Nitrus/ORT) 103 +3 4633 2 132 — —'?m—r.m 2 by — vlm -
60 Active Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week A A
of 2/6-2/12. Bulletsappearongongs gaining plays or femaining flat from previous week. If two songs are tiedin total plays, the song with the larger increase in plays is placed Station playlists for all R&R reporters
first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting are available on the webh at
station. Songs unreported as adds do not count toward overall total stations piaying a song. Total Audience equals Average Quarter Hour Persons times number of plays =
(times 100). Each daypart on each station is assigned an ACH number. Average Quarter Hour Persons used herein with permission from ArbitronInc. (© 2005, Arbitron | | www.radioandrecords.com.
inc.}. © 2005, Radio & Records
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—
. 1 EC
mlBMﬂMIISII.'. com America’s Best Testing Active Rock Songs 12+ R R JIRQCK TOP 30 m KE‘
phrd-triH For The Week Ending 2/18/05 CANAD: fict = . g L
Artist Title (Label) TW LW Famil. Bum 18-'%‘4 18-“5‘4 25-'%‘4 W s amst TME LBELs) OBE ol MESIN o
CROSSFADE Cold (Columbia) 435 426 96% 21% 429 464 389 2 1 UZ AN Becauss Of You finfersceym LEL 8 10 128
BREAKING BENJAMIN So Cold Holjwood 433 428 9% 2% 441 465 AN U2 VR C ol enlecizy - (1) B Ui
GREEN DAY Bouevard Of Boken Dreams egrss) 427 424 7%  31% 425 437 A&11 i & : :;'i:spge"::m;f;g}’ww”m‘” %2: B ::: . ':::
e s 421 420 B8 TR A17 A4l 389 ©  MOTLEY CRUE It Die Tomorrow Asnd/OUMG) 453 +384d T 4 120
EXIES Uply Virgn) Gl (B e B2l ey 6 B JET Look What You've Done (Atéantic/ a5 -15 " 1210
PAPA ROACH Getting Away With Murder (Geffen/ 415 421 95% 26% 389 419 376 7 e TER PARTY Stargaue (40 Mo Canode e P 130
THREE DAYS GRACE Home (five/Zomba Label Group) 415 416 90% 17% 406 ‘416 394 g @< THEORY OF A DEADMAN No.. G04Uniersa) 408 +57 4 121
SEVENDUST Face To Face (TV7) 414 416 65% T% 428 442 412 ©  PAPARDACH Scms el B B, 7 a0
BREAKING BENJAMIN Sooner Or Later (Hodywood/ 412 419 79% 11% 407 422 388 10 10 KILLERS Mr. Brightside fisiand//0IMG) 338 5 13 131
CHEVELLE Vitamin R {Leading Us Along) Epic/ 409 413 90% 24% 410 428 388 12 114 TREWS Ficeting Trust (Sony MG 299 M1 8io
EARSHOT Someone (Warer Bros.) 407 399 48% 3% 377 400 352 14 (D VELVET REVOLVER Dirty Little Thing (RCA/RMG/ 296 +35 5 8h
SHINEDOWN Buming Bright (Atiantic/ 404 414 66% 1% 394 405 379 8 COLLECTIVE SOUL Counting The Days /B Music Group/ 208 111 18 160
CHEVELLE The Clincher (£pic/ 404 400 52% 4% 411 418 44 16 @  QUEENS OF THE STONE AGE Litte Sister finterscope) 263 +23 4 8h
CROSSFAOE So Far Away (Columbia) 402 403 6% 12% 395 414 373 13 15 VELVET REVOLVER Fall To Pieces (RCA/RMG) 240 38 2 220
LOSTPROPHETS | Dot Know (Columbia) 399 391 73% 9% 388 384 394 15 16 SILVERTIDE Ain't Comin’ Home (/RMG) 24 23 15 1210
SLIPKNOT Vermilion (Roadrunmer/iD/MG) 397 388 7% 14% 394 391 397 B @ THORNLEY Beauil 04 tinversad 1 +E 4 R
3 DODRS DOWN Let Me Go (RepublicUniersal 38391 % 6% 384 40 3R 21 Do WAKING EYES Boguig WormerMosic Carade) 135 412 8101
VELVET REVOLVER Falt To Pieces (RCA/AMG) 383 388 90% 32% 389 370 411 B Oy eATWORLD Wor ””””'_““"” 198 436 3 1
NICKELBACK Because Of You (Roadrumner//0JME) 381 373 95% 2% 373 3M 3N fg ;?: ;:':?Tu ,ﬁ,ﬁnﬁ:ﬁ: B::’;ﬁ'f:;ww} 11:: = ;?4: 1::;
A PERFECT CIRCLE Passive Vigin/ 379 388 50% 9% 369 376 362 18 22 BOY Same 0d Song Wi - * P 160
KORN Another Brick In The Wall (£pic/ 374 366 91% 2% 388 385 1M 28 @  COLLECTIVE SOUL BetterNow (Fbbsi 6o 162 8 ’ o2
VELVET REVOLVER Dirty Little Thing (RCA/RMG) 369 365 68% 15% 376 352 397 2 2 U2 Vertigo iterscopel 149 16 19 200
ALTER BRIDGE Find The Real (Wind-up/ 369 364 B1% 1% 3167 373 360 @* BOY Up In This Town dhtambdusiclinversal 148 +A7 1 62
MOTLEY CRUE If | Die Tomorrow (/sland/D/MG) 353 360 60% 14% 341 3.14 365 30 @ LENNY KRAVITZ Lady (Virgin/ 146 +26 2 512
JUDAS PRIEST Revolution (£péc/ M - W NN U 25 AN 274 TRAGICALLY HIP Gus: The Polor... Zoo/Rounder) 33 14 7 L]
QUEENS OF THE STONE AGE Little Sister fnterscope/ 338 — 84% 14% 317 300 332 27 28 PROJET ORANGE Tell All Your Friends (Vik/Sony BMG/115 a0 17 50
Tota samplesiz s 321 respondets, Total average favorabily estimates ars based on a scae of 1-5. (1=dlists very much, 5 = e very 26 294 NICKELBACK Because Of You RocchumenEM/ Consd/107 22 18 110
much). Total familiarity the of who recognized the song. Tatal bum represents the number of - 30  HOOBASTANK Disappear (island/iDJMG) 105 9 2 40
m'slgomx mﬁmﬁmmﬁ@%ﬁ&%ﬂ;ﬁ?ﬂmﬂmmm 25 Canadian Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio
RateTheMusic.com resulls are not meant to replace callout research. The results are intended to show opinions of participants on the the Networks. Songs ranked by total plays for the airplay week of 2/6-2/12. Bullets appear on songs gaining plays or remaining
Internet only. RateTheMusic is a regi [ ic.com. The RTM system, is available for locai radio siations by flat from previous week. f two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs
\ulllna 818-377-5300. RateTheMusic.com dala is provided by Mediabase Research, a division of Premiere Radio Networks.

Y, \below No. 15 are moved to recurrent after 20 weeks on the chart. © 2005, Radio & Records ofis Indicates Cancon. Y,

-
it WRUFGainesvile, LY WRWidackson, MS® WauOMadison, W1* KATT/Oktahoma City, 0K* Diego, CA* W Y w
REPORTERS RIS |ERRES MRy |EEERSC | @R MEms
: Monica lx A APOMD: Blake Paton W0: Jak Daviels PIMD: Shawna Moran-Brown | PD: Aleis
v oM sl ?Klwm 4 SUPKNOT 1 BT s Ly
Slations and their adds listed alphabetically by market SLVERTIDE HSHTOIHGHGE Sivemmoe o AL VURQ/Sa0 Lais Otispo, CA | DEADMAN
NO ADDRESS KR oy, M0° Y1 eanama Gy, by TESLA
KEY Abiene, TX WAAFBosion, MA® KAZRDes Moines, A* . Edvards WG Manchestar, M : The Freak o Bell
ON: Jomes Cameron Keih astngs OM: Jim Schacler WLGrand Rapics, W D o L P0: Nl James 10 TRUST COMPANY KiLERs bl B
: Fank NO: Misiress Carie PD: Ryan Pabrck Dh e At M S APD: Becky Pohosky 10 MUDVAYNE MUSE Bt
SEVEN DROWNING POOL WO: Aty ha e Ho Adds 9 CRAZY ANGLOS BECK Ll
SILVERTIDE N ey ALl NFROMcANen, TX* s YOFWSanta Rusa, CA* e
OM/PD: Mike Allen etroit, CHARGE OM/PD: Alex Duran APOAMD: PO XORYTri-Ciies,
bl M > ey T WIOR/Groon Bay, WI }gﬁ'fmnsufx”ﬁswnf 1 SIVERTOE T W o e Rt
! m%:om Aods WM L L CA fc&%m MARS VOLTA m’ﬁ:"“”"
MARS OM: Kris Van Dyke 1 QUEENS OF THE STONE AGE %wn m:;:ym CHEVELLE e "
e e s reiacky WXORGroemville, NC* M Crade Sone SLVERTIDE it PU: Dave Rictarts OMPD: ef Andrews
OMD Eic S 12 MGy SOEo ke Acx APONG Nl oc SV wosoe ! % APOC: Sam . s
s, . 3 S DROWNIG POOL KOMP/Las Vagas, V" O ADDRESS S 11 ALTER BRIDGE W PLAETOF9
FoMD Sk P { e NO ADDRESS PO Jg G N peciibrce ] G 10 SHADOWS FALL
3 . TAMiami, AL* . .
EROM 20 Siew v i NPT G 55 o PO Tro Hanson Nso Pt PA FUTURE LEADERS OF THE | GCTMichka, kS
WCHZAugusta, GA' 1 ATREVU COLLECTIVE SOUL MO Smack T 40 ks Kilabrew APD: Gil Edwas )
s iz i | g, | Lt S f
POMD: Chuck GODSMACK {DROPBOX DROW D08 Cxterd Sy NoAdds iaL/saoboygan, W1 TRUST COMPANY
Norsts o o TAKNGBACKSUNDAY | 4 GROWNING POOL WLIRMiwackoe, W e
e OM: Ron Woodward — BECK PD: Sean i u T WESXWitkes Ba, PA
£ Daia Sandovl el - WD Markn Mee PD: 1 efkies 18 oy
PD: John Boyle A e hARGE ON: Nike Sanders gmmm" WO ADDRESS MO: Lany McFoelie 18 ST O s
MO J) Prieve PD:Faboy O s e s e 4 17 Mg ;
SAVERTIOE : AR rol POMD: Wike Holder it K0OW Minnsapolis, WH* 2 EGRYOFADEADMAN | 1T HOORS I
RUST COMPANY ) APD: Shawn Quisn o Adds OM: Dave Hamilion EADE 16 BALY 1D0L SLVERTIOE
1 FUTURE LEADERS OF THE B
o LO/Coorsdo Springs, €0 L TRUST COMPANY PO:Wade Linder 16 AUDICSLAVE SUPKNOT
: ON: Rich Hawk 10BZAincoln, NE APOAD: Pablo 16 SHNEDOWN
P oy Spanks PD: Ress Fort WWEN i, MI* WOXAManisburg, PA* OM: Jm Steel 12 PROM KINGS WXLP/uad Cifies, A 14 6T KATS/Yakima, WA
MUDVAYNE 2 DROWNING POOL OM: Jay Paiick %c':l!lml)el.uum W‘TIIBSMGM 1 TRUST COMPANY M&a:nm 14 COLLECTIVE SOUL A :Ran'lzv’r’km
VAN KNGS ; giﬁ;r L2 10 HUAKE Nodds QMo 4o 5l Sage WRBR/South B, N
OOt fack Lowsos: CHARGE RUS OMPD: Ron
WIYY/Balimors, MD* FOAD: Brad Savage e KDiE il Rock POAMD: fack Pager KDOTReno, NV DT
M Keny SRVERTIDE KEZRfFrosmo, CA* SuveRTIDE PD: APD:Mat O: fim McCTain 11 SGWDRED
PD; Dave il MUDVAYNE wmﬁngm O, Mary gl ENGAGE OND:Jove Parsan POWERED ]
APOMD: b 4 =il .
4 JUDAS PREST WRD(Cokumbus, OH° W0: ck Raddam 0 kot P WIFLosiswl NOADRES W PO i et MEDIABASE
3 MUOVA PO: ol Fsh O/ DROMWG POOL APOMD: Miks Kavolyi -y Py Tamasis VELSWITGH G
2 MARSVOLTA APDMD: Romni Hunker PROMKINGS 1 SLVERTIDE 4 Lea WRATMonmouth, N mﬂmm SN " lmoni
2JBEcK DROWNING R 1 SLIPWT Rt (DOERSOFTE | WA CarCn 4 DROWNING POOL VERTIE e
1 CHEVELLE EIGHTEEN VISIORS WROGR. Myers, AL MARS VOLTA WORLD APDMO: Robyn Lane 1 THEQORY OF A DEADMAN 90 Total Reporters
—— PO s, TESLA AMERICAN HEAD CHARGE WaBHSaiisuy, MO w |—
%:&W:a O s D {4k Fcnncl WAMXHuntiigion S WoLG Mo, WY O S 4 ©0 Total Monitored
; oot Fox G ; iown, APOMD: ;Couey —_—
oy L] MARS VOLTA il (P M SOUND AND FURY AITURE LEADERS OF THE | 30 TotatIndicator
) SILVERTIDE HEYRR Wa 2 MOTLEY CALE DORRL: Baecaria SILVERTIOE PD: Kevin Vargas ) Did Not Report,
WKGE Bingharion, NY Gy WRTTMurtsvile, AL* 6 ELII1ZE LLACEFES OF THE o MO:C.J. Cna KIRWSpringfield, MO Playlist Frozen (3):
T A broe: Hhoblorer WoRD Tl i Pl i e e | KPMWWateroo, 1A
: Bob flichards : i 0 n- KNRQ/E; , OR
{ TEOR O ADCADMAN m“:"'“ mes SLVERTIOE 9 DROWNING POOL Ll le [ WKLLUtica, NY
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ALTERNATIVE

KEVIN STAPLEFORD
I 2
Life In The Top 100 Markets
I Market 12+ 18-34
| No. Calls/City Share (Rank) Share (Rank)
1 WXRK/New York 3.3(11) 5.5 (5)
[ 2 KROQ/Los Angeles 41(4) 6.7 (2)
3 WKQX/Chicago 2.0(19) 4.8(8)
4 KITS/San Francisco 2.7 (11) 5.2 (4)
e 4 5  KDGE/Dallas 31(11) 4.9(6)
ternative Ratinas 6 WL Prisceti 25 15 507
: ] 7 KTBZ/Houston 3.5(9) 5.8(4)
! 8  WWDC/Washington 2.7 (14) 5.4 (3)
i ] 9  WBCN/Boston 3.6 (10) 74 (3)
co recu r t 10  CIMX/Detroit 2.6 (16) 42(9)
iy | 11 WNNX/Atlanta 2.6 (16) 4.3(6)
: ! 14  KNDD/Seattle 2.1(18) 45(7)
How the format fared in fall 2004 L T -
|: 15 KEDJ/Phoenix 1.4 (20) 2.5 (14)
In the top 100 markets there are 67 stations contributing to the i g ;?;;;::: g::z fé ((21;; g:g gg:
R&R Alternative panel. The programmers at every single one | 10 KPNT/St Louis 3.4(11) 89
of them would argue that their stations are absolutely vital to g; n’TSCUNéE‘mpa gi (12) 3'2 (S)
the lives of the rock-leaning adults between the ages of 18 and 23 WXDL)f/Pit:::urgh 3; (9; 103 $3;
34 residing in their towns. 24 KNRK/Portland, OR 2.5(16) 5.1 (5)
25 - WXTM/Cleveland 2.4 (15) 5.9(8)
Ft?r the moment I'd like to forgo this warm  nated by listeners who do not traditionally lis- 26 WAQZ/Cincinnati 2.6(14) 6.5 (4)
sentiment and focus instead on t}'Ie simp}e ques-  ten to rocl.(-oriented rad'io. ThlS means that, in 27 KWOD/Sacramento 25 (15) 4.4(5)
tion of whether or not Alternative stations are  order to win, an Alternative station simply must 28  KOXX/Riverside 20(17) 35(10)
players in their markets. I'm not talking about  be the top Rocker in town. In other words, if we 29 KRBZ/Kansas City 3' 0(14) '7 3(3)
selling records here; this is all about the Arbitron  don’t win the white guys, we don’t win at all. E d : :
game. Politically correct? Not really. True? Absolute- S RK/Salt Lake City 228 2@
Earlier this week I had a deep conversation  ly. Just ask your friends at WHFS/Washington, 32 KCNL/San Jose 2.6(11) 4.7(9)
with one of those highly respected PDs, who  or look at what's going on in places like Detroit, | | 33 WLUM/Milwaukee 2.1(15) 4.8(8)
asked me if the format was in good shape. When ~ Milwaukee, Norfolk, Louisville, Riverside and 34 WBRU/Providence 29(10) 4.9(6)
I coyly responded, “I guess so,” he informed me ~ Madison. . 35 WWCD/Columbus, OH 2.0(14) 4.0(6)
that I was completely insane. “How many mar- 36 WEND/Charlotte 3.1(12 6.1(4
kets have Alterl;ativz stations in the top 1)(,)?" he k) e Bl Ovier ) ) 38 KXTE/ias Vegas 4.0 Ell; 7.0 23;
asked. “Forget the demo, look at 12+. It ain't Nationwide, the average 12+ ranking for Al- 39  WOCL/Orlando 41(9) 81(3)
pretty.” e Stgga’“%sgi‘}i'd e Rl 39 WIRR/Oriando 2.6(16) 4.9(9)
Legends Of The Fall althoughlsthe So.utheas:) cof'nes ien a lt'aed hghr:?andl i 40’ “WROYHD rf'éfk " 1.5448) 292
Indulge me for amoment, and let’s agree that,  the western Pacific area comes in a bit lower. | a1 WRZX/Indlz?napolls 4.5(7) 11.2(2)
inorder for astation to be considered a true mar- Maijor kudos is due to some bona fide Alter- 42 KROX/Austin 35(9) 6.0(4)
ket leader, it must rank in the top 10 12+ and in  native leaders outside the 100 largest markets. ! 44 WBUZ/Nashville 2.3(14) 4.5 (6)
the top five 18-34. Out of 67 monitored stations ~ Check out KQXR/Boise, ID, for example. It tied f 46  KKND/New Orieans 26(11) 5.1(5)
in the 100 largest markets, 21 fit this bill. Notbad.  for No. 118-34 and scored a 5.2 12+ (good for a ; 47  WPBZ/West Palm Beach 38(7) 83 0
However, a mere four of these stations arein  No. 7 ranking). WBTZ/Burlington, VT not onlv i 48 WMFS/Memphis 2.4 (16) 4.2(8)
markets 1-30. That’s four stations outof 26. We’ll  reaches a massive number of French-Canadian i 50 WPLA/Jacksonville 4.4 (9) 106 (2)
pause to shudder at the thought and then give  bastards in Montreal, it also pulled i{\a five share i 51  WHTG/Monmouth-Ocean 1.8(22) 38(8)
major props to KROQ/Los Angeles, KTBZ (The (5.1, fifth 12+) ar}d ﬁ.nished fouxt}} in-demo. ! 52 WEDG/Buffalo 4.0(10) 10.6 @
B}IZZ)/ Houston, WBCN/Boston and WXDX/ WIJSE/ Atlantic City, NJ was eighth 12+ and i 53  KHBZ/Oklahoma City 31(13) 5.1 (6)
Pittsburgh. fourth 18-34; WCYY/Portland, ME was first 18- 55  WLRS/Louisville 17(16) 3.2(10)
Perhaps we're being too hard on ourselves. 34 and fifth 12+; and WKZQ/Myrtle Beach, SC | - . .
After all, 13 of the top 30 markets boast an Alter- ~ was No. 1 in-demo and fourth 12+, witha 5.4 — i WRXL/Rfchmond 260 6:2 (6)
native station in the top five 18-34. What’s more,  the highest share in the entire format. § 56_ M BNL/Richriond 2.3(13) 3.9 (10)
in many of these places our format retains brag- So there you have it. The Alternative formar ) 57  WRAX/Birmingham 3.7(10) 6.6(4)
ging rights as the most-listened-to Rock station.  is not falling apart at the seams, nor is it the king | 58 WXEG/Dayton 4.7(7) 10.4 (3)
Look at Dallas, where KDGE (The Edge)isonly  of the world. Not to get too coldly Darwiniar. 61 KUCD/Honoluiu 4.9(8) 9.4 (2)
beaten in 18-34 by an Urban, two CHRs and two  on you, but our overall success depends on 2 62 KFMA/Tucson 3.9(8) 9.1 (3)
Spanish-language formats. Ditto inSan Francisco,  heightened ability to adapt to the needs of eack 63  WHRL/Albany, NY 2.8(12) 5.7(7)
where KITS (Live 105) isbested by a pairof CHR/  individual market. I don’t know about you, but : | 64 KMYZ/Tulsa 2.2 (16) 4.6(7)
Rhythmics and a Regional Mexican station. I'd rather see the panel splinter more than shrink. | |I 65 WIBX/Ft. Myers 2.4(15) 5.2 (6)
Sipce the biggest markets cor'ltain the largesf Then aga-in, we might all want to brush up on i 66 WGRD/Grand Rapids 36(7) 68(3)
ethnic populations, the 18-34 pie can be domi-  our Espaiiol. | 67 KFRR/Fresno 31(15) 55 (6)
= | ' 71 WNFZ/Knoxville 3.4(8) 75(3)
3 77 KMBY/Monterey 2.7 (13) 3.4(8)
! TheNo. 1Club | 78 WHKRL/Syracuse 23(12) 6.0(5)
r Arbitron was very, very good to them 87 WAVF/Charleston, SC 4.6(7) 91 (2)
88 WXNR/Greenville, NC 4.0(7) 8.6 (2)
| The following stations are not only No. 1 in our book, they were No. 89  WARQ/Columbia, SC 3.7 (13) 8.3(3)
18-34 in their markets in the fall book too. 95 WMAD/Madison 2.0(14) 2.8(12)
KPNT (The Point)/St. Louis KXRK/Salt Lake City | =984 ERl lopnso Ciy =0 g
WPBZ/West Palm Beach WEDG (The Edge)/Buffalo 98 WTZR/Johnson City 29(9) 8.7(4)
KQXR/Boise. ID WCYY/Portland, ME © Arbitron. May not be quoted or reproduced without prior written permission
WHKZQ/Myrtte Beach, SC | from Arbitron. Data is from Maximiser, Monday-Sunday, 6am-midnight.
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° ALTERNATIVE TOP 50

February 18, 2005 P'I}:WEHED BY |
W WE AT TIE LBELS) he v Al}?g;‘),.‘cg S DU IOI STATIORY H Iﬁ “ IABASE
1 1 GREEN DAY Boulevard Of Broken Dreams (Reprise/ 2701 -63 192288 19 7210 e L doli
2 2 PAPAROACH Scars (Geffen) 1898 98 100000 14 620 o //AMOS TA .DDEd :
FRITLRRE L7 T I
3 3 KILLERS M. Brightside f/siand//0JMG) 1768 10 125681 19 591 T e
6 o UNWRITTEN LAW Save Me (Lava/ 1623 +59 79431 10 6912 BECK E-Pro finterscape) 17
4 9 MY CHEMICAL ROMANCE I'm Not Okay (I Promise) (Reprise/ 1594 +2 88239 18 65/0 HOT HOT HEAT Goodnight Goodnight (Sire/Reprise/ 10
7 @ QUEENSOF THE STONE AGE Littie Sister dnterscope/ 1578 +66 111797 5  68j0 | TRUST COMPANY Stronger fGeffen) 8
" MUDVAYNE Happy? (Epic/ 7
153 71145 17 55/0
5 7  THREEDAYS GRACE Homfa (Jive/Zomba Label Group) 1438 f KILLERS S Lie You Meanlt MG 8
8 8 CROSSFAOE Cold (Columbia) 1374 -100 93954 37 5210 NO ADDRESS When I'm Gone (Sadie) (4tiantic/ 5
1 9 MUSE Hysteria (FastiWest/Warner Bros.) 1319 -2 85577 24 6140 U2 Sometimes You Can't Make it On Your Own flaterscape/ 5
10 10 JIMMY EAT WORLO Pain (/nterscope) 1221 4129 107240 23 5210
13 0 JIMMY EAT WORLO Work f/nterscope/ 1259 +39 70490 9 65/0
9 12 U2 Al Because Of You finterscope) 1180 -263 59234 10 63/0
18 @ MARS VOLTA The Widow (I'll Never Sleep Alone) (Strummer/Universal) 1101 +99 79639 6 62/a
16 @ A PERFECT CIRCLE Passive (Virgin/ 1077 +43 64942 7 571
15 15 SUM A1 Pieces fIsland/IDJMG) 1072 -1 55354 1 6011 Ma 5 r i
28 @ BECK E-Pro fInterscope) 1056 +507 83336 2 66/17 INCREA SED PLA YS
17 @ 3 00DRS DOWN Let Me Go (Republic/Universal) 1019 +2 54842 10 45)0 ’ S
20 @ BREAKING BENJAMIN Sooner Or Later (Hollywood/ 1012 +48 45353 7 5012 S PLAY
12 19 JET Look What You've Done (Atlantic/ 950 -289 60442 17 45/0 BECK E-Pro lnterscape) +507
19 20  BREAKING BENJAMIN So Cold (Hodywood) 930 -36 70633 40 4710 MUDVAYNE Happy? (Fpic/ +225
14 21 LOSTPROPHETS | Don’t Know (Columbial L1R 238 292717 13 520 TRUST COMPANY Stronger (Geffen/ +185
BrrlF . BRAVERY Honest Mistake (/sland/DJMG) +116
23 @ VELVET REVOLVER Dirty th'tle Thing (RCA/RMG) 890 +46 40656 8 5110 KINGS OF LEON The Bucket (RCARMG) +106
2 23 USEO Al That I've Got (Reprise/ 886 -28 34080 1" 53/0 MARS VOLTA The Widow {1l Never Sieep Alone)
25 @ CHEVELLE The Clincher (Epic/ 749 +57 26546 5 48j4 (Strummer/Universal) +99
22 25  SLIPKNOT Vermilion (Roadrunner//0JMG) 659 -206 25440 16 36/0 GREEN DAY Holiday (Reprise/ +83
L . N0 ADDRESS When I'm Gone {Sadie) fAt/antic/ +58
2 B Bright (At/: 47 1 33/0
g LRI T G 655 a7 22438 0 | QUEENS OF THE STONEAGE Licte Sistr fntrscopel~~ +66
27 @ KASABIAN Club Foot (RCA/RME) 628 +30 23216 8 4613 SYSTEM OF A DOWN Cigaro (American/Columbia) +66
26 @ EXIES Ugly (Virgin) 615 +2 26245 12 39i3
29 @ CROSSFADE So Far Away (Columbial 599 +57 16536 4 3812
30 @ SYSTEM OF A OOWN Cigaro (American/Columbia) 582 +66 41259 4 1N
K« @ GREEN DAY Holiday (Reprise) 573 +83 48845 6 25/4
31 @ ZUTONS Pressure Point (Epic/ 550 +35 24204 7 4113 ; 0.0
32 @ LOUIS XIV Finding Out True Love Is Blind (Pineapple/Atiantic) 535 +22 41352 5 312 il ng w & A CII VE
% €@ INTERPOL Evil Matador) 495 +11 42 5 3 CHEMICAL BROTHERS Galvanize (Astratwerks/EMC)
35 35 U2 Vertigo finterscope) 433 4 33104 19 350 :‘%tal 3‘;‘,"55: sig?N rTota'[ Stétlons(:s1;1_. Afgis/: 2 ,
48 @ TRUSTCOMPANY Stronger Goffen W7 85 B 2 A | e e e nate
@ MUOVAYNE Happy? (Epic/ 376 +225 26029 1 3317 GOLDFINGER Wasted (Maverick/Warner Bros.)
3 RISE AGAINST Give It All (Geff: 363 1 14 23i0 Total Plays: 154, Total Stations: 11, Adds: 0
5 @ AGAINST Give Al (Geffen/ oo 0| THEORY OF A DEADMAN No Surise (Aoadrumner/BIMG)
37 39  KORN Another Brick In The Wall (£pic/ 339 -20 23933 1" 12/0 Total Plays: 146, Total Stations: 12, Adds: 2
47 @ KINGS OF LEON The Bucket (RCA/RMG/ 334 +106 15370 2 313 ARCADE FIRE Neighborhood #3 {Power Out) (Merge/
. - . . . Total Plays: 137, Total Stations: 10, Adds: 1
38 41 JACK JOHNSON Sitting, Waiting, Wishing (Brushfire/Universal) 33 22 19043 6 19/0 KILLERS Srmle Like You Mean It (stang/iDIMG)
39 42 TAKING BACK SUNOAY This Photograph is Proof (| Know You Know) fVictory) 310 5 1an 6 2011 Total Plays: 119, Total Stations: 11, Adds: 6
0 @ SNOWPATROL Chocolate (A&M/nterscope) 285 +14 10969 2 a2 ﬂﬂrg'Klei‘Si (I]\IoTne /|7gre'e(/(iﬂgs1/1 a1
R otal Plays: 110, Total Stations: 11, Adds:
@ BRAVERY Honest Mistake (/s/and//0JMG) 283 +116 18235 1 293 BILLY IDOL Scream (Sanctuary/SRG)
44 @ TEGAN & SARA Walking With A Ghost (Vapor/SRG/ 282 +33 19576 4 1210 Total Plays: 86, Total Stations: 7, Adds: 0
45 D  KAISER CHIEFS I Predict A Riot Universall 269 +38 15844 2 262 FUP'S All The Young Dudes (Capitol)
Total Plays: 85, Total Stations: 11, Adds: 2
42 @ SKINORED Pressure {Lava/ 265 +9 9009 3 231 HOT HOT HEAT Goodnight Goodnight (Sire/Reprise/
46 @  LONG-VIEW When You Steep (Columbia) 253 +22 6585 3 2210 Total Plays: 63, Total Stations: 10, Adds: 10
43 49  KEANE Somewhere Only We Know flaterscope/ 237 -17 20873 19 12/0
@ GRATITUDE Drive Away (At/antic/ 215 +17 7538 1 18/0 Songs ranked by total plays
73 Aiternative reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 5 :
of 2/6-2/12. Bullets appear on songs gaining plays or remaining flat from previous week. if two songs are tied in total plays, the song with the larger increase in plays is Station pIaVII_Sts for all R&R reporters
placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting are available on the web at
station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience eguals Average Quarter Hour Persons times number of plays dioan c ﬂ_ﬂ_ﬁ_ﬁo
(times©1 20). Each daygan on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (€ 2005, Arbitron W_[ﬂ_ﬂ_ﬂ_ﬂ_ﬂ_ww- r rps.com.
Inc.). © 2005, Radio & Records

clear. consistent. quality.
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¢ RateTheMusic com

ALTERNA

America’s Best Testing Alternative Songs 12 +
For The Week Ending 2/18/05

Persons Mer.  Women
Artist Title (Label) ™ LW Familiarity Bumn 18-34 18-34 18-34
GREEN DAY Boulevard Of Broken Dreams /Sl 448 A.38 8% 0% 4.48 444 457
KILLERS Mr. Brightside //sland//0JMG) 426 416 88% 16% 433 422 445
JIMMY EAT WORLD Work f/nterscope/ 413 a12 ”» 408 &0t 12
JIMMY EAT WORLD Pain //nterscape) 412 406 92% 21% 4.05 401 409
MY CHEMICAL ROMANCE I’ Not [lkz {| Promise) (v’ 402 3.92 BE% 18% 391 379 4.04
SUM 41 Pieces f/sland/0JMG) 398 395 83% 13% 3.92 3712 a0
SOCIAL DISTORTION Reach For The Sky (Time Bomt)  3.95  3.98 s 17% 392 395 388
PAPA ROACH Scars (Geffen) 393 3m 86% 18% 384 3.76 394
JET Loak What You've Dane (dtésric! i i 3% % im0 359 405
UNWRITTEN LAW Save Me /Lava/ 389 396 7% 10% 383 3.75 394
MUSE Hysteria {Fas Mt/ Warnr Bene.! 1M 3Em B 1% 182 im 402
BREAKING BENJAMIN So Cold (Holywood) 386 379 94% 33% 3.86 383 390
CROSSFADE Cold (Cotumbia/ 384 373 0% 21% 381 378 384
LOSTPROPHETS | Don't Know /Columbis/ 382 388 8% 1% 381 383 379
EXIES Ugly Virgin) 382 - 4% 8% 382 385 378
BREAKING BENJAMIN Sooner Dr Later fHollywood) 378 3719 4% 16% Kk 363 396
THREE OAYS GRACE Home (/ive/Zomba Label iiroog! 317 3.60 % nu KR 16 4
CHEVELLE The Clincher /Epic) kR - 54% % 384 3.70 408
3 D0ORS DOWN Lar Me G eawdi s sal 31 368 Ba% 1% 1.65 ian am
USED All That I've Got /Reprise/ 3N 31 63% 12% 3.66 348 388
SHINEDOWN Burning Bright /4tlantic/ 369 356 Lha 1% 3.65 3.60 3.73
QUEENS OF THE STONE AGE Little Sister /nterscoge/  3.63  3.61 50% 8% 364 356 378
A PERFECT CIRCLE Passive (Vigin/ 363 385 A % an 354 392
VELVET REVOLVER Dirty Little Thing /RCA/RMG) 349 340 61% 12% 342 351 3.30
U2 Vertigo finterscope/ 313 306 96% 51% 3.03 290 317
SLIPKNOT Vermilion (Roadrunner/|DJMG) 306 320 65% 24% 3.09 3.01 319

Tolal familiarity represents the percentage of respondents

Total sample size is 306 respondents. Tolal average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much).
who recognized the song. Tolal burn represents the number of respondents vho said they
are tired of hearing the song. Soags must have 40% famitiarity to appear on survey. Sample composition is based on persons 12+. Persons are
screened via the Internet. Once passed, they can take the music test based on the format/music preference. RateTheMusic.com results are not meant

TIVE

With
Chris Williams
Former WNNX (99X)/Atlanta
PD, international traveler

-t

—

A 1

“To hear a dog bark, press five” That's |
a prompt | once heard on the KROQ/Los

. Angeles’ info line. The first time | heard
| it, | was caught off-guard and laughed at

the completely random opportunity the

| station found to entertain and surprise

me. ® As I've been traveling recently
and listening to radio from city to city, |
am reminded of that prompt because it
represents a forgotten opportunity to en-
dear listeners to our stations. @ The
most indelible listening moments I've

experienced came when stations took the opportunity to entertain
just for the sake of entertainment or to tell a joke just for the laugh.
If you are already writing creatively to promote your station, kudos!
You are ahead of 90% of radio being created today. # The mo-
ments that went above and beyond and really made me a fan oc-
‘| curred when a station put the listeners’ entertainment as a priority
over another repetition of “Today's Best Hits and All the Rock Va-

riety, blah, blah, blah.” Because of the amazing pressure on our inventory, these
moments are the exception, not the rule, but their power shouidn’t be under-
estimated. # These opportunities showcase your station’s personality and com-
municate that listener entertainment takes priority. These implied messages are
also absorbed quicker because the listeners aren’t being sold and don't have their
advertising guard up. # Looking to create fans and station evangelists? Plan a
few brief moments of entertainment with no other motive than to entertain.¢ You

| can visit Chris at www.chriswilliams.biz.

: o M1
FROM DRESDE.

N TO PHOENIX Basking in the afterglow of a sold-out Low Dough

to replace callout research. The results are intended o show opinions of participants on tha the Infemet ony. isareg Show in Phoenix are (i-r) The Dresden Doils’ Amanda Palmer, KEDJ (The Edge)/Phoenix PD
of RateTheMusic.com. The RTM syslem, is available for local radio stations by calling 818-377-5300. RateTheMusic.com dala is provided by Mare Young, Dresden Doil Brian Viglione and Roadrunner’s Elias Chios.
\Mediabase Research, a division of Premiere Radio Networks. Y,
4 N
WRZXAndianapolis, IN® WMAD/Madison, W1* WRARVMewburgh, NY WCYY/Portiand, ME XTRA/San Diego, CA* WXSR/Tallahassee. FL
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Mo Adds 1 LOLRS XIv 4 MUDVAYNE 1 ﬁm" e H‘): Dale "l-SM'IA
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'NO ADDRESS PO : Bobby Duncan POAMD; Ress Scheack SNOW PATROL APEAD: oy 140: Shodow Wikions
TRUST GOMPANY 4O bk e¥ess 5, K Comow 2] FEATURES BXES 0. Sekly WIERPOL
RIS KTER a8 Vegas, NV* O ACRecs 1 w
WBCN/Bostan, MA* PO: Clrts Riley SLOW TO SURFACE KEDJ/Phoenix, AZ* KWOD/Sacramesto, CA* gt
PO: Dave Weiogion . WOIR/Breeaviile, NC* “mmmn . o ';'.‘.l P R
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!ﬂm smh' e WIE oH° N i I20N/Phoenlx, AZ* KGRK/Bak Lake Ciy, UT 1 MARS VOLTA S4fory
! : (i p— 20 Pt ; X b e ——
N SO oF A DEAOMAN o0 oo T XUcoMonslola, Hi o TRUST G- e Lewis ON: Aan togee TRUST couPANY 73 Total Monitored
1 BECX Wsm’w VAN 3 BRIGHT EYES mwww mmm MD: Atie mw e em—— —
WBTZ/Burtingt KTBZHousion, TX TRST ot 1'1 TO?“:‘? S
o0 L . TX WLRS/Louisville, KY* 5 N
OM/PO: Metl Grasso enver, C0° PO: Viecs Richarés ; WXRKMew York, NY . 3 Did Not Report, Playlist
APOMD: Kevi Mave L) MO: Dos Joatze £ Mererienld PO: Raber Cross. L i, PA KBZ1/San Diego, CA* mr"% Frozen (1):
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TRIPLE A

JOHN SCHOENBERGER

Triple A Panel
Checklist

Info for your promoting pleasure

‘ith a few new additions to the Triple A reporting panel
recently (bringing our total to 70!), it seemed like a good

time to give you the most up-to-date contact information for both
the monitored and Indicator panels. I have also included music

HANGIN’ WITH THE MAN Bruce Hornsby recently did a sold-out show in indianapolis,
presented by WTTS. Hornsby opened the soundcheck to 20 lucky WTTS listeners, and a meet-and-
greet followed. Pictured here are (I-r) Hornsby and WTTS PD Brad Holtz.

Indicator Stations

call times and direct lines where available.

Monitored Stations

Calls/City Title Name Phone Call Times
KBCO/Denver PD Scott Arbough  303-444-5600 No set time
MD Keefer  303-444-5600 W 11:30am-1pm

KENZ/Salt Lake City OM/PD Bruce Jones  801-484-6700 No set time
KFOG/San Francisco PD Dave Benson  415-543-1045 No set time
Asst. PD/MD Haley Jones  415-995-7098 W 3-5pm

KGSR/Austin PD Jody Denberg ~ 512-908-4961 No set time
MD Susan Castle  512-908-4986 M 3:15-6:15pm

KINK/Portland, OR PD Dennis Constantine  503-517-6000 Th 10am-noon
MD Kevin Welch ~ 503-517-6180 Th 10am-noon

KMTT/Seattle Station Manager/PD Chris Mays  206-233-1037 No set time
Asst. PD/MD  Shawn Stewart ~ 206-577-2492 W 3:15-5pm

KPRI/San Diego VP/Programming Bob Burch  858-678-0102 W 9am-5pm
KRSH/Santa Rosa, CA OM/PD Dean Kattari ~ 707-588-0707 W 3-4pm
KRVB/Boise, ID OM/PD Dan McColly  208-344-3511 _. Th 1-3pm
KTCZ/Minneapolis PD Lauren Macleash  952-417-3000 No set time
Asst. PD/MD Mike Wolf  952-417-3292 Th2-4pm

KTHX/Reno, NV PD Ron Brooks  775-333-0123 M-F 3-5pm
Asst. PD/MD Dave Herold ~ 775-333-0123 MF 9am-5pm

KWMT/Tucson OM/PD Tim Richards ~ 520-618-2174 No set time
MD Blake Rogers  520-618-1677 MF 9am-5pm

KZPL/Kansas City PD Ted Edwards ~ 913-344-1586 MF 2-5pm
MD Ryan “Stash” Morton ~ 913-344-1569 WTh 34pm

WBOS/Boston oM Buzz Knight  617-822-9600 No set time
MD  David Ginsburg  617-822-6723 TW llam-4pm

WDOD/Chattanooga, TN OM/PD  Danny Howard  423-321-6200 F10am-1pm
WGVX/Minneapolis PD Jeff Collins  612-617-4009 Th 1-5pm
WMMM/Madison PD Tom Teuber  608-826-0077 No set time
MD  Gabby Parsons  608-826-1229 Th 1lam-2pm

WNCS/Burlington, VT PD/MD Mark Abuzzahab  802-223-4295 W noon-2pm
WOKI/Knoxville PD Joe Stutler ~ 865-212-4603 M-F 9am-5pm
WRLT/Nashville PD David Hall ~ 615-242-5600 No set time
Asst. PD/MD Keith Coes  615-242-5600 TTh 2-4pm

WRNX/Springfield, MA Asst. PD Donnie Moorhouse  413-536-1105 No set time
MD Lesa Withanee  413-536-1105 Th 1-3pm

WTTS/Indianapolis PD Brad Holtz ~ 812-332-3366 No set time
MD Laura Duncan  812-332-3366 Th 1-3pm

WXRT /Chicago VP/Programming Norm Winer  773-777-1700 No set time
OM/MD John Farneda  773-777-1700 Th 11lam-2pm

WXRV/Boston PD Dana Marshall ~ 978-374-4733 Th 2-5pm
WZEW /Mobile VP/Programming Jim Mahanay ~ 251-438-5460 No set time
MD  Lee AnnKonik  251-438-5460 WTh 10am-2pm

WZGC/Atlanta PD  Michelle Engel  404-851-9393 No set time
MD Margot Smith  404-851-9393 T 4-6pm, Th3-5pm

Indicator Stations

Calls/City Title Name Phone Call Times
KABQ/ Albuguerque PD Phil Mahoney  505-338-7414 No set time
MD  Scott Warmuth  505-338-7420 T noon-2pm

KBAC/Santa Fe, NM GM/PD Ira Gordon  505-898-3338 ThF 9-11am
KBXR/Columbia, MO oM Jack Lawson  573-449-1520 No set time
Asst. PD/MD Jeff Sweatman  573-449-1520 T9-11am

KCLC/St. Louts PD Rich Reighard ~ 636-949-4887 No set time
MD  Scott Chenowith  636-949-4887 MF 1-5pm

KEXP/Seattle PD Kevin Cole  206-520-5837 W noon-1pm
MD Don Yates  206-520-5833 M noon-2pm

W 10am-noon

KFMU /Steamboat Springs, CO PD/MD John Johnson ~ 970-879-5368 Th noon-2pm

Calls/City Title
KMMS/Bozeman, MT PD/MD
KLRR/Bend, OR OM/PD
KMTN/Jackson Hole, WY PD/MD
KOZT/Ft. Bragg, CA GM/PD
Asst. PD/MD

KPIG/Monterey PD/MD
KRVI/Fargo, ND PD
MD

KSPN/Aspen, CO PD
KSQY/Rapid City, SD PD/MD
KSUT/Durango, CO PD
MD

KTAO/Taos, NM GM/PD
MD

KTBG/Kansas City PD
WAPS/Akron PD
WBJB/Monmouth-Ocean PD
MD

WCBE/Columbus, OH OM/PD
MD

WCLZ/Portland, ME oM
MD

WDET/ Detroit PD
MD

Asst. MD

WDST/Poughkeepsie, NY PD
MD

WEBK /White River, VT PD
Asst. PD

WEHM/Hamptons, NY PD
MD

WEFPK/ Louisville PD
WFUV /New York PD
MD

Asst. MD

WMVY/Cape Cod, MA  Station Mgr./PD
WMWYV /Conway, NH PD/MD
WNCW/Spindale, NC PD
Asst. PD/MD

WNRN /Charlottesville, VA PD
MD

WQKL/ Ann Arbor, MI OM/PD
WRNR/Baltimore OM
PD

WTMD/Baltimore Asst. PD
WUIN/Wilmington, NC PD
MD

WVOD/ Elizabeth City, NC PD
MD

WWVV/Hilton Head, SC OM/PD
Asst. PD

WXPK/ Westchester, NY PD
Asst. PD/MD

WXPN/Philadelphia Asst. GM/Prog.
OM/MD

WYEP/Pittsburgh PD
MD

DMX Folk Rock PD
MD

Music Choice Adult Alternative PD
Sirius Spectrum PD
MD

XM Cafe PD

Name

Michelle Wolfe
Doug Donoho
Mark “Fish” Fishman
Tom Yates

Kate Hayes
Laura Ellen Hopper
Ryan Kelly
David Black
Sam Scholl
Chad Carlson
Steve Rauworth
Stasia Lanier
Brad Hockmeyer
Paddy Mac

Jon Hart

Bill Gruber

Rich Robinson
Jeff Raspe

Dan Mushalko
Maggie Brennan
Herb Ivy

Brian James
Judy Adams
Martin Bandyke
Chuck Hom
Greg Gattine
Jimmy Buff

Lesa Withanee
Mitch Terriciano
Brian Cosgrove
Lauren Stone
Stacy Owen
Chuck Singleton
Rita Houston
Russ Borris
Barbara Dacey
Mark Johnson
Kim Clark
Martin Anderson
Michael Friend
Jaz Tupelo

Rob Walker

Bob Waugh
Alex Cortright

Mike Matthews
Mark Keefe

Jerry Gerrard
Matt Cooper

Tad Abbey

Bob Newmann
Gene Murrell
Chris Herrmann
Rob Lipshutz
Bruce Warren
Dan Reed
Rosemary Welsch
Mike Sauter
Leanne Vince
Dave Sloan

Liz Opoka

Gary Schoenwetter
Jessica Baseck
Bill Evans

MD Brian Chamberlain
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Phone
406-587-2343
541-382-5263
307-773-4500
707-964-7277
707-964-0095
831-722-9092
701-297-3578
701-297-3604
970-453-2234
605-343-0888
970-563-0255
970-563-0255
505-758-5826
505-758-5826
660-543-4491
330-761-3098
732-224-2492
732-224-2457
614-365-5555
614-365-5555
207-774-6364
207-774-6364
3135774146
313-5774146
313-577-3000
845-679-7600
845-679-7600
413-536-1105
802-776-7618
631-267-7800
631-267-7800
502-814-6519
718-817-4560
718-365-9815
718-817-4550
508-693-5000
603-356-8870
828-287-8000
828-287-8000
434-971-4096
434-971-4096
734-302-8100
410-626-0103
410-626-0103

410-704-5394
910-772-6331
910-772-6313
252-475-1888
252-475-1888
843-785-9569
843-785-9569
914-397-0127
914-397-0127
215-746-329
215-746-3293
412-3819131
412-381-9131
310-696-4133
310-696-4133
646-459-3316
212-584-5100
212-584-5142
202-380-4000
202-380-4454

Call Tintes

T 10am-noon
ThF 8-10am

F 10:30am-noon
No set time
W 1-3pm
MTW 8-10am
No set time

F 10am-noon
Th 9am-noon
ThF noon-1pm
No set time
Th 9am-noon
No set time
W 1lam-1pm
M-F 10am-noon
W 10am-4pm
No set time
W 3-5pm

No set time
Th4-6pm

No set time
M-F 10am-noon
No set time
F4-5pm

Th 1:304pm
WTh 2-3pm
WTh 2-3pm
Th 1-3pm

Th 1-3pm

T llam-1pm
T3-5pm

Th 1-3pm

No set time
No set time
W 5-7pm
TWTh 2-3pm
TWTh 10am-noon
No set time
TW 3-5pm
No set time
Th 1-3pm
WTh lam-1pm
No set time
W 10:30am-
12:30pm

TF 11am-2pm
T 2-4pm

W 10am-noon
No set time

T 2-4pm

Th noon-5pm
MW 1lam-lpm
No set time
WThF 1-4pm
No set time
M-F 9am-5pm
No set time

T 3-6pm

No set time
TW 10am-4pm
T24pm

No set time
No set time
No set time
M-F Zam-noon




TRIPLE A TOP 30

February 18, 2005 PO‘WERED BY
WEEK Wbk ARTIST TITLE LABEL(S) 1765 PLavs AJI%)‘I)%‘;{]EE i M I‘JBIABASE
1 1 GREEN DAY Boulevard Of Broken Dreams (Reprise/ 5E6 -1 31674 15 2411
2 2 U2 AllBecause Of You finterscopel 462 -3 23706 10 2411 o 2
3 0 JACK JOHNSON Sitting, Waiting, Wishing (Brushfire/Universal) 439 +12 23444 6 2612 MOSTADDED
4 4 JET Look What You've Done (At/antic) n -20 16639 16 2011 ARTIST TITLE LABEL(S) ADDS
5 5 KEANE Somewhere Only We Know finterscope/ mn 13 22738 23 2000 gi;;g‘;“["f‘isrvmca:; Malée It ?: Yo'lurﬂ(/]wn ﬂn;/erswpe/ ?/
6 6  LENNYKRAVITZ Lady Vigin/ 346 5 15611 16 2212 e SN Ao
. BECK E-Pro flnterscope) 5
10 0 BLUE MERLE Burning In The Sun fisiand//0JMG) 336 +51 18331 5 2112 JEM 24 (ATOIRCA/RMGT 4
7 8 LOW MILLIONS Eleanor (Manhattan/EMC) 330 -1 17750 19 201 JOSEPH ARTHUR Even Tho (Vector/ 4
" ©  TORIAMOS Sleeps With Butterflies (£pic/ 322 +39 16872 6 2312 | COLLECTIVE SOUL Better Now fE/ Music Group/ 3
8 10 SHORE HardRoad (Maverick/Reprise) 286 A 9330 10 191 ;"A"“'CF:%EL':ST; "ﬁck;d O'd/)”/'“;//gﬁg”""“/ﬁf”f”/ g
. . RC BR ARD Home {/sian
12 @  HOWIEDAY Colide (Epic ) s *22. 1397 12 MO e HORNSBY Circus On The Moon (Columbil 3
8 12 JOHNMAYER Daughters (Aware/Columbia) 263 -33 12175 14 1911 CHARLIE MARS Try So Hard 2/ 3
13 @ MADELEINE PEYROUX Don't Wait Too Long /Rounder) 264 +12 11643 9 1811
16 @ MARC BROUSSARD Home {isiand/iDJMG) 254 +33 9965 10 1513
14 @ RAY LAMONTAGNE Trauble (RCA/RMG) 241 +2 11209 20 1811 MOST
18 16 U2 Vertiga finterscope) 190 -8 14491 19 21 INCR A ED PLA ys
23 0 ANNA NALICK Breathe (2am) (Columbia) 188 +37 7804 8 100 E S o
27 @ COLLECTIVE SOUL Better Naw (£/ Music Groug) 187 +50 12396 3 1713 PLAY
ARTIST TITLE LABEL(S) INCREASE
25 @ SNOW PATROL Chacolate (A&M/Interscape) 186 +41 11377 2 142 -
BECK E-Pro flnterscopel +93
17 20 R.E.M. Aftermath (Warner Bros.) 185 15 6024 7 1511 .
A BLUE MERLE Burning In The Sun fisland//0JMG) +51
22 @ JOSS STONE Right To Be Wrong I.S'~L‘u/ve/'EML‘I 180 +15 6897 4 151 COLLECTIVE SOUL Better Now (5 Musiz Group) +50
2 @ KENNY WAYNE SHEPHERD Let Go (Reprise/ 176 +8 7608 5 131 U2 Sometimes You Can't Make It On Your Qwn {interscope) ~ +46
19 23 RAY CHARLES f[VAN MORRISON Crazy Love (Concord) 173 12 14918 15 1511 SNOW PATROL Chocolate (A&M/interscope/ +41
29 @ JOHN BUTLER TRIO Zebra (Lava) 163 +33 4237 2 1411 TOR! AMOS Sleeps With Butterflies (Epjc/ +39
30 €@  JOHN FOGERTY Wicked Old Witch (Dream¥Works/Geffen) 161 +27 5603 2 1683 m“é ::blggsl:r;;:h: (Zan;/) 500%%0) +:;
i I ome fIslan +
24 @ MOBY Beautiful (V2) 15¢ +10 10744 2 8N JOHN BUTLER TRIO Zebra dLava/ 433
@  BECK E-Pro interscope) 152 +93 8008 1 14/5 JEM 24 (ATOIRCAIBME) o
26 28 ALISON KRAUSS & UNION STATION Restless (Rounder/ 136 -5 2949 [ N
28 29 BRUCE HORNSBY Circus On The Moon (Columbia) 132 5 4152 4 1313
€0) MAROON 5 Sunday Morning (Octone/J/AMG) 131 +8 5666 1 m MOST
26 Triple A reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Netwcrks. Songs ranked by total plays for the airplay week PM YED RE C URR EN TS
of 2/6-2/12. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in tctal plays, the song with the [arger increase in plays is
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added i the total number of new adds officially reported to R&R by each | oricr rime aseugs) TOTL
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience: equals Average Quarter Hour Persons times number CARBON LEAF Life Less Ordi W - 208
of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, e Less Ordinary (Vanguard)
Arbitron {nc.). © 2005, Radio & Records SNOW PATROL Run /A&M/interscope) 188
T T ol i - | MARKKNOPFLER Boom, Like That (Warner Bros./ 160
THGEIE, ?“7““ il Wepaisi BRUCE HORNSBY Gonna Be Some Changes Made (Columbial 152
NEW & ACTIVE el e ] SARAH MCLACHLAN World On Fire Arista/AMG) 152
ANI DIFRANCO Studying Stones (Righteous Babe/Music Allies/ sk 1
Total Plays: 87, Total Stations: 7, Adds: 0 MODEST MOUSE Float On Bpic/ 2
MAIA SHARP Something Wild (Koch/ BEN LEE Catch My Discase fNew West/ LOS LONELY BOYS Heaven (O Music/Epic/ 2
Total Plays: 125, Total Stations: 10, Adds: 1 Total Plays: 86, Total Stations: 8, Adds: 1 JOHN MELLENCAMP Welk Tall fisiand/iDJMG) 16
KATHLEEN EDWARDS Back To Me (Zog/Rounder) U2 Sometimes You Can’t Make It On Your Own faterscope/ MINDY SMITH Come To Jesus Vanguard] 14
Total Plays: 111, Total Stations: 9, Adds: 0 Total Plays: 80, Total Statioss: 11, Adds: 8 FINGER ELEVEN One Thing Windup/ 14
DZOMATLI Love & Hope (Concord) MARK KNDPFLER The Trawlerman’s Song (Warner Bros.]
Total Plays: 110, Total Stations: 10, Adds: 2 Total Plays: 79, Total Statio1s: 8, Adds: 1 Station playlists for all R&R reporiers are
DAMIEN RICE The Blower's Daughter (Vector/Warner Bros.) RACHAEL YAMAGATA Letter Read (RCA Victor/RMG) available on the web at
Total Plays: 106, Total Stations: 7, Adds: 0 Total Plays: 78, Total Stations: 9, Adds: 0 3
— S — - S www.radioandrecords.com.
Songs ranked by total plays P S i
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GOING FOR ADDS NOW !!

Ceuldn’t Wait:

WXPN  WXRV
WRNR KZPL ~ WR

BDS: 77* - 34*

WNCS WXPK

WTMD & mare

Scles: Certified Gold! Scanned 29,000 this week (+71%)

Tour: Sold Out Everywhere. Touring Again this Spring.

www.keanz.com
MANAGEMENT: ADAM TUJHOPE
PFODUCED by ANDY GREEN and KEANE




TRIPLE A TOP 30 INDICATOR

February 18, 2005 ) i 1128 ¥ 28 1isz i
W W aams e weey A L / ////M OSTADDED /
1 @  JACKJOHNSON Sitting, Waiting, Wishing (Brushfire/Universal) 612 +44 7186 5 400 |, aoos
3 o TORI AMOS Sieeps With Butterflies Epic/ 538 +27 5678 5 381 BECK E-Pro flnterscape) 14
2 3 U2 AllBecause Of You iaterscope) 510 -108 5263 9 3110 :': ss::(;:;: ;nuTcr:ﬂ; Nl:ake It %I;:;%ﬂ /’ﬂmd :z
. 's ighttime fsc/Music Al
4 o BLUE MERLE Burning In The Sun (/sland//DJMG) 483 +15 5344 [ 36/3 MARY GAUTHIER Mercy Now (Lost Highway) g
5 5  GREEN DAY Boulevard Of Broken Dreams (Reprise) 452 -10 3068 13 22i0 CARBON LEAF What About Everything? (Vanguard)
6 @O  MARCBROUSSARD Home fIstand/iDJMG) 427 +6 4606 12 290 | JOSEPH ARTHUR Even Tho fVecter) 7
8 @ JOSSSTONE Right To Be Wrong (S-Curve/EMC) M3 413 3823 7 320 | MOBYBeawtilf2) §
BETTER THAN EZRA A Lifetime (Artemis) 6
7 8 R.E.M. Aftermath (Warner Bros.) 362 53 3962 8 26/0 IVY Thinking About You Nettwerk) [
9 9 LOW MILLIONS Eleanor (Manhattan/EMC) 347 -32 2151 22 210
15 )  MAIASHARP Something Wid (Koch/ 30 +29 317 5 310 ' ‘////////f/ﬂMOS T ’Zly it lf
12 Q) SHIVAREE | Close My Eyes (Zoe/Aounder) 320 +21 3665 6 290 ,,INC REASED, PLA Ys
@ KATHLEEN EDWARDS Back To Me (Zoe/Rounder) 307 +124 4404 1 3312 Tg}*‘l
10 13 JET Look What You've Done fAtlantic/ 293 -20 1940 15 18/0 :(TTSIILTEZL; m&ns N mcn:;s:
3 . ack 1o e (7] +
13 14 HOWIE DAY Collide (£pic/ 288 -9 1519 7 181 BECK EPro (Interscape) +102
19 @ JOHN BUTLER TRIO Zebra (Lava/ 287 +13 2716 3 2710 JEM 24 (ATORCAIRMG) +57
21 (O  BENLEE Catch My Discase Mew West/ 285 +21 3894 3 28/ | BENFOLDS Landed /Epic/ +52
11 17 RAYLAMONTAGNE Trouble (RCA/RMG) 279 26 29 21 om0 | M :::.:::E;‘vzzm Trawlerman's Sang Warmer Bras e
18 18 ANIDIFRANCO Studying Stones (Righteous Babe/Music Allies/ 277 -6 4610 21 BRIGHT EYES First Day Of My Life (Saddlke Creek/ +45
17 19 BRUCE HORNSBY Circus On The Moon /[Columbia) 270 -15 1717 9 23/0 JACK JOHNSON Sitting, Waiting, Wishing (Brushfire/Universall +44
23 €@  SHORE HardRoad (Maverick/Reprise) 267 +23 2430 8 1 ;g'l":;g::g;‘:lm;‘grggh‘(”'ﬁzm’/ﬁew +;:
14 21 KEANE Somewhere Only We Know flaterscope/ 264 32 25 29 170 Ll A
26 @ RACHAEL YAMAGATA Letter Read (RCA Victor/RMG) 257 +37 2483 2 26§12 '
, /|ISYNDICATED/,
28 @ MARK KNOPFLER The Trawlerman’s Song (Warner Bros.) 252 +49 44389 2 2913 ,‘ P ,R O ,G .R A M M ‘. N G .
22 @ ALISON KRAUSS & UNION STATION Restless (Rounder) 252 +1 3305 1 22i0 e
29 JOHN Wicked [
. 2 FOIGIERTY icked Old ’wmﬂ.l {DreamWorks/Geffen) 243 +40 1930 2 24i0 World Cafe - Dan Reed 215-898-6677
MADELEINE PEYROUX Don't Wait Too Long (Rounder/ 243 -46 2636 21 20/0 CROOKED FINGERS A Call To Love
@  BENFOLDS Landed /£pic/ 219 +52 2872 1 2612 JOSH ROUSE it's The Nighttime
27 28 JOHN MAYER Daughters (Aware/Columbia) 215 5 1339 7 1210 ROBBERS ON HIGH STREET Beneath The Trees
@  SNOWPATROL Chocolate (4&M/nterscope) 20 +26 2305 1 2012 | Acoustic Cafe - Rob Reinhart 734-761-2043
X AMOS LEE Give It Up
20 30  FINN BROTHERS Anything Can H Nettwerk, 204 5 1456 1 180
nything Can Happen ettwert] b | 08 HAMMOND In You Ams Agsin
i i JOSH ROUSE Life
44 Triple A reporters. Songs ranked by total plays for the airplay week of Sunday 2/6 - Saturday 2/12.
peATe R T Tt ey RACHAEL YAMAGATA Letter Read
( Tt E“ p T / ’ WOKKnoxville, TH* wvewmwm XFOG/San Francisco, CA* WNCW/Spindale. NC h
/ R PORTERS i it M— I fagenany vl Ao T Pt
" P gl g S A Mt turon
Stations andtheir adds listed alphabetically by market e 1 e s on saon 5%"‘,““ g.mt
WAPS/Akron, OH wucsm»mm WvoO/ELzabetn iy NG PO g o b | M iy
'-?’a'&#-'!.&"..'ﬂ" ok .u u. ngw Bhuecounr
e U Rusewo “ﬂw Satrovse - KBAC/Santa Fe, NM WRNXSoringteid, A"
2 oy R RosaveLy PD: W'“ﬂ' ME ”"-"é'n"‘?'-&"m APD: Dmlu;.mn
WMVY/Cape Cod, MA . Itld- mes n.uh nee
Do M rag, b cr Pl - ot " Sl 3 Blccon
o "'w'i'n"..'h €5 Bran ey : Gabby Parze KINKiPostiand, OR* { G
AD: 3 . ck ennis Cosianting
WNRN/Charlottesville, VA SHOW PATROLU un K,,, Welch KRSH/Santa Rosa, CA
§ eex OM: o Reyoolds SHIRE KTCZ/Minneapolis, MN* OM/PO: Dean KCLE/SL. Louis, MO
PO: Hlmmm PD: Lauren Mat mm 3 BRIGHT EVES : Rich
WOKL/Ann Arhor, M1 MOz Topalo KOZV/Ft. Bragg, CA APOMD: Mike Wott e AN MG: Sieve Chenows
Ry LT jaa mmtn ﬂl" WXRV/Portsmouth, NH* 7 3
H3 3 MARY GAUTHIER PO/MO Kale Hayes . PO/MD; Cans Marshall Hp-Dis
1 MARDON 5 F 3 oS LE n f%mlmapnﬁs MN D ”&-go Wilber 3.'.“.5‘.‘.“‘. Rock/Satettite
KSPN/Aspen, CO ol el o e . i KL Sac2 oy Sorings. CO
m‘k%m vt 2 STEPHEN KELLOGG & THE SIXERS xlnﬂ."ﬁ MHomptons, NY 1 s !lnl:)‘simm:bupsla. NY : % B
1 SCUNDTRAGK OF OUR LVES WDOD/Ch TN MO: Loures § . D; Jimmy Belt M sl Ci Adult Al ive/Satelli
- ety - B S e | S
3 mroceany 9 MO: u-m YOURG DUBLINERS m B rotps TS Srad Hockmeyer
WZGC/Atanta, GA* w2 KSUTAgnacia, CO 'HORNSBY " nn mg [
PO Michetle Engel PO: Steve ROB THOMAS KSOVI_Rapm City, SO . CARBOM LEAF
N0 Mg it WXRT/Chicago, IL* O WMo, e it Siris SpectrumiSatelite FerARTIn
(e S DMAID: e Farieds -t e Tom brencan B ue; Jensica Besack %‘m
e i "\ o — | D
70: Jody Denberg MD: Lawra Duncan I3 (ﬁu XM Cafe/Sateltite W0 Blaks
APD: Jyl Hershman-Ross 5 BECK PALL BRADY PD: Bl Evans. 1 mnlm"l‘s
M SraaCitite KBXR/Solumbia, MO - — . NO: Brisa Chamberiain
Xl B enes ¢ 1A 007 WXPKWestchester, NY
e 23oh Swenman w KENZ/Salt Lake City, UT* H .
WANR Battmore, MO o SR nckoan, WY oo i B * Dseoe "" e
0"1"“ M &m - r?wm P Fshman KPIGIMOntv cA 0w PATROL 206 ROUSE %nmm
gu“m""""m o ! mu: PO LowlEhen s = WWVV/Savannah, GA WUIN/Wilmington, NC
WINDBatimor, MO T | S e e o e PRI e,
: Mikn “Matihews” Vasilikes SECC e 1 uos 3 Lo HAICHD FIME: Gora Shaieh | @heen owasos gl
ooy 3 B mnm city, MO WALI Mashvile, TH" ; o
XLRR/Bend, OR 3 ChonkeD rwces m‘m ¥ o ""m P E KEXPMI!HO WA 2 MARY GAUTHER
m‘ :“' Doacho e nouse 13 ERC % & DAVE KAVARRD b ml::l;l c'rll:.-“
ooy oy B o i o it POWERED
xnvn@&;w'n SUOSHROUSE nn%ﬁg .em MoO* %flwu York, NY : Z E&om ME“IABA E
04 FOGERTY KBCO/Denver, CO L W A e 4 B coou
. . Son Arbough S Morton S ey amn [ “Monitored Reporters
WBOS/Bas!on, MA MO Kontet o1z H mw SN B e
munn o Dot d Glmsbrg $ Vouac smoussao e Mcsoeent % 70 Total Reporiers
e !’ﬂr":’."ﬂ'n"m..rxw. e 26 Totat Monitored
KMMS/Bozeman, MT oy e MU PO: Losa Wilanos WXPH/Philadelphia, PA KNTI/Seatile, WA* 20 7ot Mon
mﬂ‘%" JLLD I’D:‘gﬂu P st gnmif'" J ar %m:..'l.‘... 44 Total Indicator
memtﬁg HEr i o e~ 1 HCADGER L DAY STOWART U SHERYL COOW Hg® )
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TRIPLE A

According to Shivaree’s bio, their
name is a word derived from a French
term for “drunken serenade.” In the
case of their latest single, “| Close My
Eyes,” it sounds as if that serenade is
v coming from a sultry librarian with a
! Henry Miller novel slipping from the
pages of her Derrida. @ Go ahead,
close your 2yes and feel the thrill of
the aptly named Ambrosia Parsley's
.| kitten purr and the slinky twang of the guitar, both of
| which made Shivaree’s previous hit, “Goodnight Moon,”
1 such a treat. The subtle bossa nova rhythm is certain to
heat up those chilly nights. ® The single originally came
| to me on an EP, Breach, which also included covers of

= Brian Eno, John Cale and Waterboys songs. Shivaree’s
eclectic song choices were enough to make me, ahem, shiver with an-
ticipation for the full length, Who’s Got Trouble. Released by Zoe/
Rounder, the disc retains a lot of the torch-song carnival feel of 1999's
! Oughtta Give You a Shot in the Head for Making Me Live in This
Dump. # Audierce recognition for Shivaree is particularly high now,
given Quentin Tarantino’s use of “Goodnight Moon” on the Kill Bill 2
soundtrack. Listzner response to “I Close My Eyes” has been imme-
diate and positive here at WNRN/Charlottesville, VA, as the song fits
perfectly with our Triple A-Alternative mix.

. Jaz Tupelo
| MD, WNRN/Charlottesville, VA *

R - _—

Grammy-award winners Green Day
continue to ride at the top of the
monitored chart, with Jack Johnson
hanging tough at 3*, Blue Merle jumping
to 7%, and Tori Amos moving into the top
10 at 9" ... Other key projects showing
staying power include Howie Day,
Madeleine Peyroux, Marc Broussard,
Anna Nalick, Collective Soul, Snow
Patrol, Joss Stone and John Butler Trio
... Beck and Maroon 5 debut ... On the Indicator chart, Johnson holds
at 1" for the second week, Amos moves up tc 2%, Blue Merle hold at 4%,
Broussard remains at 6%, and Stone increases to 7*. Maia Sharp is now
in the top 10 at 10* ... Shivaree are knocking on the door at 11*, with
Kathleen Edwards right behind, debuting at 12*(!) ... Also doing well are
John Butier Trio (19*-15"), Ben Lee (21*-1€*), The Shore (23*-20%),
Rachael Yamagata (26*-22*) and Mark Knoptier (28*-23*) ... Ben Folds
and Snow Patrol also debut ... Keep an eye on Tegan And Sara, Chuck
Prophet, Damien Rice, Ani DiFranco and Mocean Worker ... In the
Most Added category, folks are starting to segue to the next U2 track,
“Sometimes You Can't Make It on Your Own,” with 20 official adds com-
ing in this week ... Beck brings another 19 stations, and the new songs
by Carbon Leaf and Josh Rouse get 14 adds apiece ... Also off to good
starts are Joseph Arthur, Mary Gauthier, Better Than Ezra and lvy ...
Jem, Moby, John Fogerty and Bright Eyes close some important holes.

— John Schoerberger, Triple A/Americana Editor

S ———
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A lerist

armist: Blue Merle

LABEL: Island/IDIMG

8y JOHN SCHOENBERGER / TRIPLE A &
AMERICANA EDITOR

ast week’s AAArtist of the Week was
Anna Nalick, whom we first learned
about at last year’s Triple A Summit. We
got another sneak preview last year when
Blue Merle played at the Fox on the open-
ing night of the Summit. This quartet of
young musicians is one of the most excit-
ing success stories to emerge from
Nashville's diverse rock scene in the past
few years.

Blue Merle have a unique blend of mu-
sical colors. While the instrumentation
leans bluegrass, the sound is a refresh-
ingly new take on pop and rock. The
subtle intensity of their songs, the raw
intimacy of their vocals and the dynamic
force of their live performances have
made them one of America’s hottest new
bands. In fact, in the past year or so they
have opened for such acts as J.J. Cale and
Badly Drawn Boy and have garnered new
fans at such festivals as Farm Aid and
Bonnaroo, as well as headlining their own
national tours.

Blue Merle formed when vocalist-gui-
tarist-keyboardist Luke Reynolds met
bassist Jason Oettel. The two started
working on some of Reynolds’ songs, and
it wasn't long before things started to
click. Multi-instrumentalist Beau Staple-
ton eventually joined the band, and, fi-
nally, drummer William Ellis — a friend
of Oettel’s from college — rounded out the
group.

Of their musical approach, Reynolds
says, “There wasn't a lot of thought put
into the instruments we play. We just
came together as musicians who loved
playing with each other. It’s not unusual
for us to spend hours in rehearsal work-
ing and reworking a song so that by the

time we perform it, everyone in the band
1s fully committed. You have to enjoy each
other’s company and respect them to
make that really work.”

The band eventually hooked up with
producer Stephen Harris, who has
worked with such diverse acts as U2,
Dave Matthews Band and Kula Shaker.
Says Harris of the group’s more acoustic
mix of guitar, upright bass, mandolin,
fiddle and drums, “It’s actually simpler to
work with. It's a fresh feeling and pleas-
ing to the ear. You don't have to knock the
listener on the head. That’s the whole
thing with this band — they have
subtlety, which is beyond many musi-
cians these days.”

The subtlety and grace that make Blue
Merle such an exciting and unique act
come through quite clearly on their debut
for Island, Burning in the Sun. It hasn’t
taken long at all for Triple A radio to em-
brace the title track in a big way, but the
exciting music doesn't stop there. Several
other tracks could easily see significant
airplay down the line, including “If I
Could,” “Every Ship Must Sail Away” and
“Seeing Through You.”

Blue Merle are currently on the road
with Donavon Frankenreiter and will
later go out with The Graham Colton
Band. They have been a featured down-
load on iTunes, and some of their music
in now being used on the TV show North
Shore. And if you're wondering about the
band’s name, it comes from Led Zep-
pelin’s “Bron Y Aut Stomp,” referring to
a breed of dog known as Blue Merle.

Our prices are so low
some might say they are
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LAST THIS THIS WEEK +/ CUMLATIVE AMERICA NA SPOTL IGHT
WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS PLAYS
1 1 ALISON KRAUSS... Lonely Runs Both Ways (Rounder/ 623 -25 8762 | By John Schoenberger
5 €  RAYWYLIE HUBBARD Defciom Tremolos (Phio/Rounder) 444 +69 Tl Rl dia
Label: Carnival
2 3 WILLIE NELSON It Always Will Be (Lost Highway) 442 37 8487
It's always fun to discover new talent, and right now everybody in the Americana community
i 94 1351 ; . ; /
7 @ NANCIGRIFITH Hearts b Mid ew DoorUHE L ‘ is talking about a singer-songwriter from Texas named Mando
6 0 DUHKS The Duhks (Sugar Hill 422 +72 1135 ’7 Saenz. Born in San Luis Potosi, Mexico, Saenz grew up in
4 6 TOM GILLAM Shake My Hand (95 North) 78 15 6917 29 Cor.pus Ch_nstl, TX. His family en;oyed abroad vgnety of music,
- | which ultimately formed a musical foundation for Saenz.
3 7 KASEY CHAMBERS Wayward Angel (Warner Bros.) 372 -42 12649 However, music wasn't that high on his priority list during
8 o RECKLESS KELLY Wicked Twisted Rozd (Sugar il 368 48 1238 ! h!gh school and college. Infact, Saenz was just about to finish
his MBA when he decided to take a sharp left turn and pursue
10 €  CLAY DUBOSE These Days (Lazy River 327 +38 1246 music as his livelihood. After relocating to Houston, he set
13 @ JOHN FOGERTY Deja Vu {All Over Again) (Beffen/ 302 21 2910 himself to writing a collection of songs that would send him
) on his way. His distinctive, laid-back vocal delivery and the
9 11 BUDDY MILLER Universal United House Of Prayer (New West/ 294 18 10007 | oiten serious lyrical message in his songs-remind music critics of fellow Texans Lyle Lovett
23 D  HAYES CARLL Little Rock (Highway 87 Musicy 272 +95 484 | and Townes Van Zandt. Check out the title track, “April’s End” and “Rusty Steeple” from Saenz's
debut, Watertown.
15 B)  JESSE DAYTON Country Soul Brother (Stag/ 263 0 3816
18 @  SONNY LANORETH Grant Street (Sugar Hil) 257 425 1144 AMERICANA NEWS
n 15 NEKOCASE The Tigers Have Spoken Ansitpitaph 28 40 5135 Three-time Grammy winner Lucinda Williams will release Live at the Filimore, her first-ever
16 16 STEVE EARLE The Revolution Starts Now /£-Squared/Artemis) 243 15 13068 | live album, on May 10. The two-disc set, recorded at San Francisco’s legendary Fillmore
1 17 CHARLIE ROBISON Good Times Duattore/ 241 38 2008 Auditorium last year during her World WIthOUF Tearsf tour, features 22 tragks ... Ryan Adams
has announced plans to release three albums, including one double-CD, this year. The double
12 18 RICKY SKAGGS... Brand New Strings (Skaggs Family/ 228 53 7130 | album is the only one with a confirmed release date: April 19. That record is credited to Ryan
17 19 TIFT MERRITT Tambourine Lost Highway) 227 5 8890 | Adams And The Cardinals and is produced by Thomas Schick. Schick aiso produced an Adams
[ 19 @ MANDO SAENZ Watertown (Carmival 273 18 187 solo release to be titled Jacksonville, after the town where Adams was born. The other album is
another solo effort, called 29, which reunites Adams with longtime collaborator Ethan Johns ...
2 @  ANIDIFRANCO Knucke Down (Aighteous Babe m s 866 | Bob Dylan and Merle Haggard will team up in March and early April for a brief tour of theaters
20 @ TONY JOE WHITE The Heroines /Sanctuary/SRG) 206 +2 6369 | ... Wilco are prepping a reissue of A Ghost Is Born. The repackaged record will include a
25 @ SARAH LEE GUTHRIE & JOHNNY IRION Exploraton fVew Wesy/ 191 +28 §97 second dlsF contal.nmg an unreleased oqttake and a B-side from th.e |nma|. recording sessions
and three live versions of songs from Wilco'’s October 2004 show in Madison ... Loretta Lynn
oepa> @) KATHLEEN EDWARDS Back To Me (Zae/Rounder W 463 33 | will be the subject of an exhibit at the Country Music Hall of Fame and Museum in Nashville to
@ HACIENDA BROTHERS Hacienda Brothers (Koch/ 164 +80 248 | celebrate her career resurgence following last year's critically acclaimed album Van Lear Rose.
2 26 JASON BOLAND... Somewhere In The... (Smith Entertainment) 159 10 2597 Thg exhibit opened Feb. 4 gnd run§ for three months ....Country m.u5|c songwriter, recording
artist and manager Merle Kilgore died Feb. 6 of congestive heart failure. He was 70.
27 27 JUNIOR BROWN Down Home Chrome (Telarc) 156 -2 8198
2 28 STOLL VAUGHAN Hold On Thru Sleep and Dreams (Shadowdag/ 147 34 3081 MOST ADDED®
[Debut> @ MARY GAUTHIER Mercy Now Lost Highway) 145 +133 162
ARTIST TITLE LABEL(S) ADDS
@ VARIOUS ARTISTS Because Of Winn Dixie iVertwerk/ 144 +3 473 MARY GAUTHIER Mercy Now Lost Highway/ 7
T T e oo HACIENDA BROTHERS Hacienda Brathers (Koch/ 12
e Americana Airplay chart represents the reported play of terrestrial radio stations, nationally syndicate ; : P
radio shows, satellite radio and internet stations that have agreed to submit weekly spin counts. "AY:sECEARElé lmlenﬁsnch il it
For more information please visit www.americanamusic.org. KATHLEEN EDWAR ac'f To Me (Zoe/Rounder) 9
u © 2005 Americana Music Association. DUHKS The Duhks (Sugar Hil) 8
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Jars 0f Clay’s Redemption Songs

revisits some classics

fter more than a decade of writing hit songs, on their next

. CD Jars Of Clay take text from old hymns and pre-Civil War

spirituals and put them together with a more contemporary

sound. I sat down recently with bandmembers Dan Haseltine
and Charlie Lowell to talk about Redemption Songs.

Why would a band that has sold millions of
records, won Grammy and Dove awards and
had numerous No. 1 songs do something so dif-
ferent? “We‘ve been kind of outside of the con-
versation in the worship community, a lot of
what's going on there,” Haseltine says. “What
we wanted was just a chance to communicate,
at least in our church and our community, the
way we've been inspired by worship.

“It’s looking very different lately, because it
seems like people are moving away from a lot
of the church traditions. We’re finding a lot of
positive things by moving closer to some of
those traditions. Hymns have so much depth
and authenticity to the lyrics. They are songs that
really describe.

“They’re written by people who care about the
way the gospel enters into suffering and feeds
people who are struggling. That was inspiring to
us, so we wanted to do that kind of project.”

Not Your Grandpa’s Hymns
Actually, some of the tracks on Redemption
Songs are your grandpa’s hymns, but he proba-
bly never sang them the way Jars Of Clay do.

When we were growing up, a lot of us did-'t
appreciate the musical style of hymns, which
may have kept us from appreciating the depth
and meaning of the lyrics.

Task Lowell if that's why the band chose to
make the music more con-

“Hopefully, these songs will do that for peo-
ple who have sung them for years and love ele-
ments of them. For people who have never heard
them before, hopefully there will be something
really appealing about them.”

Kids In A Candy Store

With hundreds of great hymns from around
the world to choose from, how do you decide
which 13 to put on an album? “At first we just
went throughold hymnals and didn't really care
much about what the melodies were or how they
were as actual songs,” Haseltine says. “We just
looked for text that seemed to speak the clearest
about the things that we care about and the
things that are important to the gospel story.

“It doesn't take long to go through an old
hymnal and find stuff that's really substantive
and important, so we picked a bunch of them
and started working with those. We started with
a lot of obscure ones simply because we didn’t
care if they were popular or not. We just want-
ed to find the text that seemed to be the stron-

t.

“After that part of the process was finished,
the record company got involved. They were
trying to find the balance between art and com-
merce. Since we're from the art side, we would
be happy to take all these obscure songs, but they
thought we should kind of help people get in-
volved in this, rathér than blindsiding them with
abunch of old songs.

“They encouraged us to look to some of the
more popular, widely known hymns and see if
_ there was anything inany

temporary. He responds, |
“Our experience in our |
church has been to value |4
the hymns and use them &
in a way that's helpful as
an aid in remembering
what your faith is and
why it is and why we
need it. There's a leveling
quality to hymns when
we sing them.

“Putting them in a new skin does a couple of
things. For those of us familiar with the worcs,
it kind of allows us to hear the words fresh. I
guess the conversation that this album has
spawned is this idea of, how do we make od
things new? How do we make a gospel that be-
comes familiar and routine fresh? How do we
make it break through the daily grind?

Rocketown Records offers a post-Valentine's gift...
songs your listeners will “love”!

Watermark “M Y CD‘E’ERING (GLORY, GLORY)”
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sealung new adds and spincreases!
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Jars Of Clay

| of those that appealed to
us. We found a few that
we felt were important
beyond just being popu-
lar and that had really
amazing things to say.

“It seemed like a fairly
easy process — partly be-
cause, given the actual ex-
ercise of taking old hymns
and re-approaching their
melodies, we could keep doing that. This album
isn’t the end of that kind of exercise.”

Does that mean Redemption Songs could be
the first in a series? “It could be,” Haseltine
says. “But, even for us, beyond a piece of mu-
sic that's out there for people to buy, it's some-
thing that we can do simply as inspiration and

“We’re finding a lot of
positive things by moving
closer to some of the
church traditions. Hymns
have so much depth and

authenticity to the lyrics.”

Dan Haseltine

something to contribute to our own worship
community. There wasn’t a huge amount of
pressure to get the songs that we wanted be-
cause we knew there would be an opportunity
to do more later.”

Which Sound With What Song?

When you're changing the sound of old
songs, how do you decide how toapproach each
song musically? “Part of that was the demo pro-
cess, which is usually a pretty important one for
us,” Lowell says. “We sort of try to realize a song,

take it to its own end, and then we live with it
for a while.

“When we can do that maybe half a dozen
times, then we have a little body of demos to lis-
ten to and say, “These two or three don’t stand
out from each other; they’re too similar,’ or, ‘This
one doesn't fit in at all.” As we step back and get
more songs and more arrangement ideas, we can
start to see the whole picture.

“We really enjoy the art of an album. We feel
like there’s a lot of value in that, and we still ap-
preciate a body of work existing together instead
of a series of singles. It's something that gets a
little tricky, but we look forward to that process.”

"God Will Lift Up Your Head” will be going
for adds Feb. 21. Jars Of Clay’s new version has
tempo and, to me, a little bit of a U2 sound. “The
original version of that song was actually a real-
ly slow blues number when we first wrote it,”
Haseltine says.

JARS OF CLAY
REDEMPTION SONGS

“Then we kind of went back and felt like we
should bring people into something that was a
little more of a corporate worship experience or
just a song that had more of an anthem quality.
When you're trying to write an anthem, it’s hard
to not sound like U2, in one respect, because it
seems like they're the ones who have been the
model for that.”

A Little Help From Friends

Listening to Redemption Songs, | heard some
familiar voices besides the band’s. Lowell says,
“It felt like the kind of record where we didn’t
want to be on the outside saying, “This is what
worship is.” It felt like more of a family, a comer
of the body of the church — different people who
have connected with hymns and with gospel
SOongs.

“So we brainstormed a short-list of six or sev-
en people and were able to get three or four of
them in to sing. Sarah Kelly is a new artist who
sings on ‘I'll Fly Away.” We toured with her, and
she would sing that song on the road with us
and just kill it. Martin Smith from Delirious was
on ‘Let Us Love and Sing and Wonder.” And the
‘feature,” which was one of the greatest parts of
making this record, were The Blind Boys Of Al-
abama. That was just spectacular.

“For the last few years everybody has want-
ed to do something with The Blind Boys Of Al-
abama. We had done a show with them in New
Hampshire. It was a big music festival, and they
played right before us. I don’t think I've ever
been afraid to get onstage after 70-year-olds be-
fore, but they are so spectacular and electric.
wanted to do something with them because
they’re so inspiring,”

Jars Of Clay have hit the road again, start-
ing a tour in Wheaton, IL, so I have to ask about
the logic of opening in the chilly Midwest in
February. I am referred to their booking agent
for an explanation, but Haseltine jokes, “You
know, hymns are about the depravity of man,
and we just felt like we might as well enter into
that as deeply as we can by hitting the Midwest
in the winter.”
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1 o CASTING CROWNS Voice Of Truth (Beach Street/Reunion/PLG) 1207 +8 18 38i0
2 o SALVADOR Heaven (Word/Curb/Warner Bros.) 1061 +24 16 35/0
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14 @ BIG DADDY WEAVE & BARLOWGIRL You're Worthy Of My Praise (Fervent/ 567 +50 6 2712 NATALIE GRANT Held /Curty 2
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15 @ NEWSONG When God Made You (Reunion/PLG) 511 +55 1" 1911 MOST
12 15  NATALIE GRANT Live For Taday (Curb) 461 -B8 16 25/0
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21 @ BEBO NORMAN Nothing Without You (Essential/PLG) 429 +61 4 2413 rPoLw
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19 O SELAH AIMy Praise (Curt) 388 +11 b 19/ | JEREMY CAMP Take You Back (BEG/Taath & Nl +115
20 20 TOBYMAC Gone (Forefront/EMI CMG) 354 A7 n 170 CHRIS TOMLIN Holy Is The Lord (Sparrow/EMI CMG) +99
25 @ PAUL COLMAN Gloria (All God's Children) (inpop/ 316 +15 6 1140 BEBO NORMAN Nothing Without You /Essential/PLG) +61
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40 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of ’ Tot
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(© 2005, Arbitran Inc.). © 2005, Radio & Records MATTHEW WEST More Universal South/EM! CMG/ 466
JEREMY CAMP Walk By Faith (BEC/Tooth & Nail) 454
JOEL ENGLE Louder Than The Angels [Doxology/ CASTING CROWNS Who Am | (Beach Street/Reunion/PLG/ 446
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Total Plays: 183, Total Stations: 8, Adds: 0 Total Plays: 132, Total Stations: 7, Adds: 1 BUILDING 429 The Space In Between Us (Word CurtyWamer Bros) 371
RACHAEL LAMPA No Other One (Word/Curb/Warner Bros.) | KARA WILLIAMSON Where You Are INO/ SELAH You Raise Me Up (Curt/ 330
Total Plays: 177, Total Stations: 8, Adds: 0 Total Plays: 127, Total Stations: 7, Adds: 1 - o
SCOTT KRIPPAYNE Gentie Revolution (Spring Hill) CHRIS RICE Me & Becky fRocketown) : i \I
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OVERFLOW Cay On My Shoulder Essential/PLG) | 1AN ESKELIN Magrify (fapop/ are available on the web at
Total Plays: 139, Total Stations: 7, Adds: 0 | Total Plays: 103, Total Stations: 7, Adds: 0 www.radioandrecords.com.
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Debut single from Spring Hill Worship's
“Songs From the Bennett House”

Carl Cartee
My Offering

A great hook combined with a vertical
outlook

Impacting Now!

Promotion: Linda Meyers, Legacy Promotions 402.932.3301 Aspenmeyers@msn.com
Servicing: Derek Bruner, Spring Hill Music 615.312.5647 dbruner@springhillmusic.com
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WNAZ WYLVERWIRF * KWOF KNML...

70 ® Radio & Records February 18, 2005

§ y Stmels 3 For service and promotions contact INO Records - 615. 777. 2500




February 18, 2005

CHRIS
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INSPO TOP 20

TOTAL

+f-

WEEKS ON

WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS CHART
@  SELAH AlMy Praise /Curt) 369 +23 12
2 CASTING CROWNS Voice... (Beach Street/Reunion/PLG) 342 8 18
©  MERCYME Homesick (INO/Curt) 334 +30 10
@  STEVENC. CHAPMAN Much OF You (Spamow/EMI CMG) 292 +15 n
o MARK SCHULTZ He Wili... (Word/Curb/Warner Bres.) 273 +19 1
6 PAUL BALOCHE Offering fintegrity/Verticall M -25 16
o AMANDA OMARTIAN Worthy... (integrity/Vertical) 220 +1 6
8  THIRD DAY You Are Mine (Essential/PLG/ 208 22 17
©  WATERMARK Knees To The Earth (Bocketown/ 197 +34 4
@ NICOLE €. MULLEN | Am (Word/Curb/Warner Bros] 191 +1 5
m BEBG NORMAN Nothing Without You (EssentialPLG) 190 +9 3
12 NEWSBOYS Presence... (Sparow/EMI CMG) 178 -5 19
&  JENN WEBER One Pure... (Creative Trust Workshop) 177 +7 6
14 BABBIE MASON Jesus is (Spring Hil) 145 -4 6
@ VARIOUS ARTISTS Extraordinary God (Discovery House/ 143 +16 3
16 CAEDMON'S CALL There's Only One... [Essential/PLG) 139 7 14
@ C. BILLINGSLEY In Your... Perpetual Entertainment) 133 +9 3
18 CHRIS TOMLIN Indescribable (Sixstens/Spamow/EMI CMG/ 132 15 18
D ALLEN ASBURY f/RUSS TAFF We Will Stand /Doxology/ 130 +22 1
@  NEWSONG When Gad Made You Reunion/PLG) 125 +18 s

TOTAL
STATIONS

19/0
1810
1801
1710
16/0
140
1440
12/0
1501
150
161
101
12/0
12/0
1110

810
10/0

8/0
1313

mn

© 2005 Radio & Records

19 Inspo reporters. Songs ranked by total plays for the airplay week of Sunday 2/6 - Saturday 2/12.

WEEK  WEEK  ARTIST TITLE LABEL(S) PLAYS  PLAYS  CHART  STATIONS
1 @  MERCYME Homesick ANO/Curt) 1064 +61 14 35/1
2 2 CASTING CROWNS Voice... (Beach Street/Reunion/PLG/) 961 -35 19 3310
3 3 STEVEN C.CHAPMAN Much Of You (Spamow/EMI CMG) 866 A7 15 I
4 4 THIRD DAY You Are Mine (Essential/PLG) 805 51 18 29/0
] 5 MONK & NEAGLE Dancing With The Angels (Flicker/ 794 -38 16 2910
5 6  SALVADOR Heaven (Word/Curt/Warner Bros.) m -70 15 3010
i o JEREMY CAMP Take You Back (BEC/Tooth & Nail 763 +72 F 321
8 8 PHILLIPS, CRAIG & DEAN You Are God Alone (/N0/ 626 -25 22 2410
10 o MARK SCHULTZ He Will... (Werd/Curb/Warner Bros.) 536 +31 14 2512
9 10 ANDY CHRISMAN Complete (Upside/SHELTER) 565 3 n 211
12 @  SELAH AIMy Praise (Curt) 564 +30 9 2210
15 @  NEWSONG When God Made You (Reunion/PLG/ 514 +50 15 201
14 13 NEWSBOYS Presence... (Sparrow/EM! CMG) 493 -26 2 19/0
13 14 CHRIS TOMLIN Indescrbable /Sixsteps/Sparrow/EMICMG) 486 -38 25 1710
16 ®  BIGDADDY WEAVE... You're Warthy... (Fervent) 484 +45 4 25(2
17 @ AVALON | Wanna Be With You (Sparrow/EMI CMG] 476 +39 7 21N
2 @  BEBONORMAN Nothing Without You EssentialPLG) 425 +40 3 2401
22 O  BETHANY DILLON Lead Me On (Sparrow/EMi CMG) 813 +37 5 1911
" 19 NATALIE GRANT Live For Today (Curb/ 404 137 14 160
18 20 NICOLEC. MULLEN | Am (Word/Curb/Warner Bros) 395 1 " 2011
2% @  SHAWN MCDONALD AlI Need... (Sparrow/EMI CMG/ 317 +38 9 2013
28 @  BY THE TREE Hold You High (Fervent/ 372 +75 4 1912
28 €  CHRIS TOMLIN. Holy Is The Lord (Sparrow/EMI CMG) 368 +44 3 2212
24 @ SONICFLOOD Your Love Goes On Forever /V0/ 364 +16 6 1501
20 25  MATTHEW WEST You Know... (Sparow/EMI CMG) 362 27 8 15/0
27 26 SCOTT KRIPPAYNE Gentle Revolution (Spring Hifl 316 -3 5 14i0
19 27 POINT OF GRACE | Choose You (Word/CurtyWamer Bros) 293 102 19 150
29 @  OVERFLOW Cry On My Shoulder EssentialPLG) 283 +47 2 1512

@  CHRIS RICE Me & Becky /Rocketown) 243 +56 1 414

@  SWITCHFOOT This!s Your Life (Sparrow/EMI CMG) 231 +16 1 10/0

WD~ B W -

o

Rhythmic Specialty Programming

RANK  ARTIST TITLE LABEL(S)

GRITS We Don't Play (Gotee)

LOJIQUE Adrenaline Rush filect/

SOUL PURPOSE Bounce With Me (BEC/Tooth & Naill
KJ-52 Are You Real (BEC/Tooth & Nail)

CROSS MOVEMENT Lord You Are (Cross Movement)
FLAME Open My Heart /Cross Movement)
SINTAX.THE.TERRIFIC Dramamine (iect)

M.0.C. Daddy We Need Ya (Move/

LEGACY Green Light (Flavor Alliance/Leg-up)
APT.CORE | Am A Temple (Rocketown/

)
CHRISTIAN AC TOP 30 INDICATOR

LAST THIS TOTAL +1- WEEKS ON  TOTAL

37 AC reporters. Songs ranked by total plays for the airplay week of Sunday 2/6 - Saturday 2/12.
© 2005 Radio & Records

NEW & ACTIVE

RACHAEL LAMPA No Other One (Word/CurtyWarner Bros.)
Total Plays: 229, Total Stations: 13, Adds: 0

JOEL ENGLE Louder Than The Angels (Daxology/

Total Plays: 169, Total Stations: 8, Adds: 0

WATERMARK My Covering {Glory Glory} fRocketown/
Total Plays: 158, Total Stations: 8, Adds: 1

RUSS LEE Sweetest Sound Vertical Vibel

Total Plays: 143, Total Stations: 9, Adds: 1

EXIT EAST All Of This /Fervent/

Total Plays: 131, Total Stations: 6, Adds: 0

OUT OF EDEN Fairest Lord Jesus /Gotee/
Total Plays: 127, Total Stations: 10, Adds: 2
NATALIE GRANT Held /Curt)

Total Plays: 119, Totat Stations: 8, Adds: 6
VARIOUS ARTISTS Hosanna fPinnacle/
Total Plays: 116, Total Stations: 4, Adds: 1
KARA WILLIAMSON Where You Are (/N0)
Total Plays: 110, Total Stations: 7, Adds: 1
TREEE3 Maker Of All Things /apap/

Total Plays: 105, Total Stations: 6, Adds: 1

CURB
1 ECORD
curb.cot

"ALL MY PRAISE"
ALL My Praisk #1 R&R INsro

THANK YOU RADIO!

6 2005 GMA Music Award Nominations including: Group of the Year, Artist Of The Year, Song Of The Year (You Raise Me Up)
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LATIN FORMATS

JACKIE MADRIGAL

Jjmadrigal@radioandrecords.com

Wake Up And
Smell The Rock

A sumpler of the latest rock releases

"e’ve come a long way from the days when rock music was

a weird and scary thing. Although there’s still much work
to be done, artists like Julieta Venegas and Café Tacuba are no
longer strangers to Contemporary radio. Does anyone remem-
ber just a few years ago when Juanes was a new rock act? Now
whatever he puts out, radio plays, no questions asked. Whether
it's because some rock music is more pop or because radio is sud-
denly interested in rock, let’s take advantage of the momentum.
Much of the rock material out there is a great fit for CHR radio.

R&R has the only Rock/Alternative chart
based on specialty shows broadcast on radio
stations across the country. Why are these
shows so important? Because they are reach-
ing a young audience that craves new, excit-
ing music that they may not hear on commer-
cial radio until it has been
deemed a proven hit. And in
this era of the Internet, down-
loads and iPods, a proven hit
is old news.

Here's a taste of some of the
new and exciting music out
there now. These are new re-
leases that you may or may not
hear on the radio but that will
surely show up on your favor-
ite specialty show. So dive in, the water is
warm and the rock is hot.

Various Artists, Sabbath Crosses:
Tributo A Black Sabbath {Delanuca/
DLN)

Some of Argentina’s hottest rock bands pay
tribute to one of hard rock’s greatest, Black

Sabbath, on the album Sabbath Crosses: Tribito

A Black Sabbath. The album in-
cludes songs from Sabbath’s
different eras (Ozzy Osbourne,
Ronnie Dio, lan Gillan, Tony
Martin and Glenn Hughes}.
Sabbath Crosses will be available
in Argentina, Latin America,
Spain, Germany and Japan,
and it’s expected to be released
in the U.S,, England, Italy and
Mexico.

Some of the bands and tracks included on
the album are Nativo doing “War Pigs,” Plan

“La Primera Casa de Rock en Espaiiol”

Afixién Records

El Ché Records

El Comandante Records
DiVa Records g
Escuchalo Records |
Koolito Records

MAKZ Records

Morrison County Music

€4

MoFo Records

, Nimodo Communications
lodof
Oso Records
Re-Evolucion Records
Supermercado23
Viper Records

R&R Alternative Rock Latin TOP 10’s

Stoic Frame #4!!

Enjambre #9!!

ARTISTAS:

Afixion ~ Ana Sidel ~ Antidoto Orbital Compilation ~ Cubiky
Dados Por Vivos ~ Dildo ~ Dr. Jack ~ Enjambre ~ Estigma ~ Guillotina
Juguete ~ Morrison ~ Nefalim ~ Pro-fé-cia ~ Salon Victoria
La Banda Skalavera ~ Stoic Frame ~ Viva Malpache

- Oficinas de Verdad y Justicia:
Los Angeles ~ San Francisco ~ Chicago ~ Minneapolis
415.664.9743 ~ Verdady.Justicial@aol.com
Distributed in the U.S. & Canada by NAVARRE CORPORATION
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4 doing "TV Crimes,” Barilari doing “Heav-
enand Hell,” Rata Blanca & Glenn Hughes do-
ing “No Stranger to Love,” Los Natas doing
“Paranoid,” Horcas & Andrés Giménez doing
“Children of the Grave” and Magika doing
“Anno Mundi.”

Stoic Frame, Justicia

(El Comandante/V&J)

Want to listen to some hard rock with sub-
stance? Check out Stoic Frame’s Justicia. Their
current single, “Demonios Del Asfalto,” is
charting high on R&R'’s Rock/Alternative
chart. They came together as a band in El Sal-
vador, moved to New Mexico and are now liv-
ing in California, and the band has much to
say.

Here's just a taste of what this band is
about, taken
from “Demo-
nios Del Asfal-
to”: “;Culntos )
afios metidos |
en esta situ-
acién?/Que |
no se vaya a
incendiar/Ya
no doy mas/
También tru-
chas if you think I chose this shit/ What? You
got a finger on the pulse/No quieras ver half
of what I've seen.”

Oh, yeah, they sing in English too. Definite-
ly worth more than a listen.

Circo, En El Cielo De Tu Boca
{Universal Music Latino)

Tremember when I first saw Circodo an acous-
tic performance at the LAMC, way before they
were signed to
Universal. Impres-
sive. After re-re-
leasing No Todo Lo
Que Es Pop Es
Bueno to intro-
duce themselves

. to audiences in
J - % Mexico and Latin
= - . America, the Pu-

erto Rican band is finally back with a new al-
bum, E! Cielo De Tit Boca.

Their pop rock music has what it takes to
cross over to Contemporary radio. There’s
nothing scary about Circo, but there is a lot to
be excited about.

Rata Blanca, En Vivo:
Estadio Obras (Delanuca/DLN}

Craving some Rata Blanca? With the DVD
En Vivo: Estadio Obias you get much more than
their music. This is the first DVD for the leg-
endary Argentinean band, and they let it
all out, giving
their fans a
chance to see
the acfion ata
sold-out con-
certonJuly 26,
2003 at Estadio
Obras in Bue-
nos Aires. The
DVD features
some of the band’s greatest hits, videos, a pho-
to gallery and a discography.

Those of you who don’t speak Spanish, no
worries, because it also offers subtitles in En-
glish and Portuguese. Get ready to get a taste
of Rata Blanca with hits like “Mujer. Amante,”

“S6lo Para Amarte,” “La Leyenda Del Hada
Y Del Mago,” “Guerrero Del Arco Iris” and
“Volviendo A Casa.”

Enjambre, Consuelo
En Domingo (0so/V&J)

Three Mexicans and one Chilean make up
the band Enjambre from Anaheim, CA. Their
self-described
sound is “the
bastard son of
grunge and
‘60s rock with
a dose of ma-
cabre pop.”
No need to
say more —
take a chance
and give it a listen.

Now making their way up R&R’s Rock/
Alternative chart with the single “Biografia,”
Enjambre are looking the take the rock world
by storm. So far they have performed with
bands like Café Tacuba, Aterciopelados, Fobia,
Enanitos Verdes, Jumbo and Zurdok.

A.N.LM.A.L., Combativo
{Universal Music Latino)

Here’s more great hard rock for you.
ANIMAL.
are back with
their seventh
album, a 10-
track disc that
includes songs
like “Espiritu-
al,” “Escrito
Con Sangre”
and “Combati-
vo,” the first single, as well as acoustic ballads
like “Real” and “Huellas De Mi Destino.” The
album also marks the return of drummer Martin
Carrizo.

Enjambre

Andrea Echeverri,
Andrea Echeverri {National)

We had a
chance to hear
some of An-
drea’s latest
3 work as a solo

A0 artist at the
9787 | LAMC in the

s oW e summer  of
de 2tk ;!!'(" 2004, and now
Ao SRS she’s releas-
ing that music

on her first, self-titled solo album.

The Arteciopelados singer gets personal
on this album by infusing her music with
her experiences as a new mother. On the
first single, “A Eme O,” for example, she
sings, “Since you were born/I've become a
better lover/It's as if you've unplugged my
tubes.”

When the album is released in March,
Andrea will be on tour across the U.S.

TALK BACK TO R&R!

Do you have questions, comments or
feedback regarding this column
or other issues?
Call me at 310-788-1670

or e-mail:
jmadrigal@radioandrecords.com




S REG/IONAL MEXICAN TOP 30

February 18, 2005 POWERED[1]
W WEEC  ARTIST THTLE LABEL(S) R pLavs T e M E]" AB ASE
3 ﬂ CONJUNTO PRIMAVERA Hoy Como Ayer (Fonovisa/ 1367 +124 5 380 !y B ¢ Hi I
2 @  INTOCABLE Aire (EMiLatin 1357 +146 5 3400 y / /,'/,%Q’S TADDED)~
1 0 LOS TUCANES DE TIJUANA El Virus Del Amor (Universal) 1288 +22 12 380 IS O o
4 o K-PAZ DE LA SIERRA Volveré (Univision) 1034 +40 18 36/0 L0S HOROSCOPOS DE DURANGO Si La Quieres (lisa/ 2
8 0 LOS HURACANES DEL NORTE Tu Ponte En Mi Lugar (Univision) 775 +119 5 231
6 0 BETO Y SUS CANARIOS Esté Llorando Mi Corazén (Edimonsa) 766 +10 18 35/0
5 7  GRUPOMONTEZ DE DURANGO Quiero Saber De Ti (Disa/ 722 -84 15 28/0
9 6 LALO MORA Si Me Vas A Dejar (Edimonsa) 702 +62 9 2210
10 0 BANDA EL RECODO Ya Soy Feliz (Fomovisa) 695 +73 10 2310
13 @ LOS HOROSCOPOS DE DURANGO Si La Quieres (Disa/ 611 +73 3 212 i P
m LA AUTORIDAD DE LA SIERRA Me Quedé Sin Nadie (Disa/ 598 +448 1 n ’ ,f/z / // / / WM OST f// ///l :
7 12 KUMBIA KINGS Fuego (EM/ Latin) 571 -89 18 25/0 /:f[ I N CREASE D P LA YS .
14 13 GRUPO BRYNDIS La Ultima Cancion (Disa/ 522 -1 " 18/0 TOTAL
n 14  DIANA REYES Rosas Universal) 496 117 13 210 ARTIST TILE LABEL(S) mg;gss
22 @ ANA BARBARA Loca fFenovisal 484 +27 12 17/0 LA AUTORIDAD DE LA SIERRA Me Quedé Sin Nadie (Disa)  +448
16 16 ISABELA A Manos Llenas (Disa/ 478 -29 17 24{0 LOS INVASORES DE NUEVO LEON Si Por Mi Fuera (EM/ Latin) +232
15 17 BRONCO “EL GIGANTE DE AMERICA" Sefior Mesero (Fonovisa/ an 38 5 20/0 LOS TIGRES DEL NORTE La Sorpresa (Fanovisa/ +203
17 @ PESADO Te Apueste Lo Que Quieras (Warner M.L) an +24 7 16/0 I‘;"’T':;::“A';TL': ‘;,““:;fg;“ Vi Con El (Universa) *:::
19 19 LOSRIELEROS DEL NORTE TuNuevo Carifito (Fonovisa) 454 25 18 240 | oyeos o s:;:s{m Am:m T s
25 @ GRUPO INNOVACION Mafiana Que Ya No Esté (Fonovisa/ 439 +64 4 140 CONJUNTO PRIMAVERA Hoy Como Ayer (Fonovisal +124
30 @ JULIO PRECIADO Lo Mejor Fue Perderte (Sony BMG/ 428 +93 2 n JOAN SEBASTIAN Como Olvidar (Balboa/ +120
12 22 PALOMO MiTristeza (Disa/ 425 -94 12 18/0 LOS HURACANES DEL NORTE T Ponte En Mi Lugar (Univsi/  +119
21 23 LOSTEMERARIOS Sombras (Fonovisa) 396 n 16 2000 ZAINO No Podré Sobrevivir (Fanovisal +106
23 24 BETOY SUS CANARIOS A Usted (Disa/ 395 10 4 1710
20 25  DUELO Bienvenido Al Amor (Univisian) 385 -26 5 1310
18 26 LUPILLORIVERA Renunciacion (Univision) 382 112 7 1710
24 27  YOLANDA PEREZ La Reina Del Mall (Fonovisal 363 " 5 140
26 28 CUISILLOS Adicto (Balboa) 359 10 4 15/0
@  POLOURIAS Mi Primer Amor (Fonovisa) 349 +48 1 100 i ,
29 € MARCO ANTONIO SOLIS Mi Mayor Sacrificio (Fonovisa) 347 +2 15 1710 S MOST I
48 Regional Mexican reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the PL A YED RE c URREN TS
airplay week of 2/6-2/12. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase -
in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R TOTAL
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest | ARTIST TITLE LABEL(S) PLAYS
week-to-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays {times 100). Each daypart on each station is assigned | PESADO Ojaté Que Te Mueras (Wamer M.L/ 502
an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.). © 2005, Radio & Records PATRULLA 81 No Aprendi A Olvidar (Disa/ 474
CONJUNTO PRIMAVERA Pa’ Qué Son Las Pasiones (Fonovisal m:m’ﬁg;gz%;ﬂuriﬁ"fﬁ ;JFZS L:;:}s isa) g?i
: ions: : ante De Mi (Fonol
"NEW & ACT/ V€ ! Ilﬂmﬁfﬁg ss:altéo\r;:s}lzjmw:mn LOS MORROS DEL NORTE Dos Botellas De Mezcal fLz Siemal 271
JENNIFER PENA Si Yo Me Vuglvo A Enamorar Univision/ Total Plays: 222, Total Stations: 7, Adds: D LOS HURACANES DEL NORTE Te Perdoné Una Vez (Univision) 263
Total Plays: 342, Total Stations: 9, Adds: 0 VIOLENTO No Me Quiero Enamorar /Disa/ PATRULLA 81 Camo Pude Enamoararme De Ti (Disa/ 17
EL PODER DEL NORTE En Tu Basura Disa/ Total Plays: 210, Total Stations: 7, Adds: 0 RAMON AYALA Y Bailando (Freddie) 236
Total Plays: 337, Total Stations: 10, Adds: 0 AOAN CHALINO SANCHEZ Amor Del Alma (Univision) PALOMO Miedo (Disa/ 230
ORO NORTERNO Lobo Domesticado (Fonovisa/ Total Plays: 198, Total Stations: 8, Adds: 0 GRUPO MONTEZ DE OURANGO Lastima Es Mi Mujer (Disa) 222
Total Plays: 301, Total Stations: 6, Adds: 0 GRUPO EL MOMENTO Yo No Sé Qué Me Pasé (EM/ Latin) -
LA ORIGINAL BANDA EL LIMON Abeja Reina (Edimonsal Total Plays: 170, Total Stations: 5, Adds: 0 Station playlists for all R&R
Total Plays: 296, Total Stations: 11, Adds: 0 LA TROMBA DURANGUENSE No Sé Por Qué (Fonovisa/ reporters are available on the web
Total Plays: 108, Total Stations: 6, Adds: 0 at Www.r |i ndrecords,com.
Songs ranked by total plays

Promote your company, product, or event with
Roll-a-Sign’s versatile disposable banners

Cost-effective and reusable

PLASTIC
BANNERS

Many sizes and colors available

Durable enough for indoor or outdoor use

Advertise your message in any color

Call today for more information!
1-800-231-6074 www.rollasign.com
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CONTEMPORARY TOP 30

February 18, 2005 POweReD[1]
W WERC  ARTIST TME LABELIS) i aws  owr e “EDIABASE
1 1 JUANES Volverte A Ver (Universal) 750 -80 8 21J0
4 @ JULETAVENEGAS Algo Esta Cambiando (Sony BMG) m +52 9 191 MOST ADDED’
2 3 JUANES Nada Valgo Sin Tu Amor (Universal) 664 43 19 210
3 4 CRISTIAN TeBuscaris SonyBME) 655 36 1 2000 ;mgfa‘c‘f“f‘;’"m P -
6 5  PAULINA RUBIO Dame Otro Tequila (Universal) 612 13 16 2310
5 6  ALEJANDRO FERNANDEZ Me Dediqué A Perderte (Sony BMG) 570 96 19 220
8 7 ALEKS SYNTEK f/ANA TORROJA Duele E! Amor (EA/ Latin) 557 12 19 2310
9 8  LASA.ESTACION El Sol No Regresa (Sony BMG) 487 -28 1 1710
n e KALIMBA Tocando Fondo (Sony BMG) 481 +29 7 1610
7 10  OBIE BERMUDEZ Todo El Afio (EM/ Latin/ 456 -120 15 1910
12 Q PEPE AGUILAR Miedo (Sony BMG/ 418 +1 19 2110 Ma s T
10 12 DAVID BISBAL Esta Ausencia (Universal) 366 -88 1" 1310 A 7' A
26 @ LUIS MIGUEL Sabes Una Cosa (Warner M.L} 356 +101 2 0 INCREASED PLA ys omL
14 14 MARCO ANTONIO SOLIS Mi Mayor Sacrificio (Fanovisa) 356 -35 16 1710 PLAY
18 @  FEY La Fuerza Del Destino (EM/ Latin) /6 24 7 00 | oot o — i
13 16 CARLOS VIVES Voy A Olvidarme De Mi (EM/ Latin) 342 -54 8 8i0 LUIS MIGUEL Sabes l?;a Cosa (Warer ML) +101
23 Q REYLI BARBA Amor Del Bueno (Sany BMG) 336 +62 4 9/0 ALEJANORO FERNANOEZ Qué Léstima (Sony BMG/ +94
@ JUANES La Camisa Negra (Universal/ 335 +219 1 2/0 REYLI BARBA Amor Del Bueno (Sony BMG/ +62
30 @  ALEJANDRO FERNANDEZ Qué Lastina (Sony BMG) 324 +94 2 610 RBD Rebelde (EM Latin/ . +60
17 20 PEPEAGUILAR El Autobis (Sony BMG) 323 13 5 13jp | JULIETA VENEGAS Algo Esth Cambiando (Sovy SMS] e
19 @  SINBANDERA De Visje (Sony BMG) 42 14 120 | WEGTOR MONTANER Amor el Buena (Sony BHG/ +38
YAHIR Te Amaré (Warner ML) +37
15 22 LAURA PAUSINI Escucha Atento (Warner M.L.) 296 -80 17 15/0 EOOIE SANTIAGO Loco Por Tu Amar (MP/ +35
28 @ TOMMY TORRES Dame Esta Noche (Ole Music) 275 +3 2 20
22 24  GLORIA TREVI En Medio De La Tempestad (Sony BMG) 275 2 15 9/0
186 25 LUIS MIGUEL Que Seas Feliz (Wamer M.L.) 263 -76 17 14/0
20 26  ALEXANDRE PIRES Cosa Del Destino (Somy BMG) 261 -25 12 1110
21 27  ENANITOS VERDES Tu Cércel (Universal) 255 -30 13 12/0
29 28  DADDY YANKEE Gasolina (V/ Music/ 291 5 3 90
24 29  HA*ASH Te Quedaste /Sany BMG/ 228 -44 5 110 M O 5 r
27 30  MOENIA NiTu NiNadie (Sony BMG/ 227 -25 5 o / A P -
32 Spanish Contemporary reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere 3adio Networks. Songs ranked by total plays for the PL YE l} R ECUR REN TS
airplay week of 2/6-2/12. Bullets appear on songs gaining plays or remaining flat from previous week. it two songs are tied in total plays, the song with the larger increase TOTAL
in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R | apmist TiTLe LABELS) PLAYS
by each report?no statior]. Songs unreported as_adds do not count toward overall total statigns playing a song. Mo:st Increased Plays lists the songs wim t!le orgatest LA OREJA O VAN GOGH Rosas (Sony MG/ 46
week-to-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned
an AQH number, Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.). © 2005, Radio & Records JULIETA VENEGAS Lento (Sony BMG/ 365
FRANCO OE VITA f/SIN BANOERA Si La Ves (Sony BMG/ 362
JULIETA VENEGAS Andar Conmigo (Sany BMG/ 3
J ( DANIELA PEDALI Quisiera (Avalon/Sony BMG) Mariposa Traicionera (Wamer M.L 276
NEW & ACTIVE T A bt ! 27
CONJUNTO PRIMAVERA Hoy Como Ayer (Fonovisa) KALIMBA No Me Quero Enamorar (Sony BMG/ 13
Total Plays: 221, Total Stations: 6, Adds: 0 FRANCO OE VITA Ti) De Qué Vas /Sony BMG) 73
SERRALDE Vida De Mi Vida (Universal) CHAYANNE Cuidarts El Aima {Sony BMG) 272
YAHIR Te Amaré (Warner ML) Total Plays: 67, Total Stations: 4, Adds: 1 REYLI BARBA Desde (ue Llegaste (Sany BMG/ 257
Total Plays: 213, Total Stations: 5, Adds: 1
LA 5A. ESTACION Algo Més (Sony BMG) AIDA Te Tengo Que Aprender A Olvid: s Station playliSts for all R&R
Total I;Iays: 201, Tota? gtati:ns:a gAdds:) 0 '?:Lz Pllays: ;9, '?:?:I Statio::lt, A:ds:'l; o Fonortel i LUt .ava“able on the wed
- at www.radipandrecords.com.
Songs ranked by total plays

=

372 or email us @ qus uca.com delanuca
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LATIN FORMATS

February 18, 2005

KINITO MENDEZ Hony Ta Si Jony L/&N/

OBIE BERMUDEZ Todo El Afio (EM/ Latin/
ADASSA {TAINO De Tra (Universall

10 IVY QUEEN Dile (Perfoct Image)

11 JHOSY & BABY ( Sazén De Mi Isla Wnivision/
12 PAULINA RUBIO Dame Otro Tequila (Universall

(" N\ ™
' ; rgr mmemw o
TROPICAL TOP 25 [f/,/],)/, “I'"]IROCK/ALTERNATIVE [ ./,
W ARTIST THLE LABEL(S) o W ARTST Tte Lateks
1 JUANLUIS GUERRA ParaTi Vene MusicUniversal 229 1 MOLOTOV Amateur (Universal
2 MARCANTHONY SeEsfuma TuAmor (Sony BMG) 212 2 VOLUMEN CERO Autos (Wamer M.L)
3 MONCHY & ALEXANDRA Perdidos (/&) 181 3 STOIC FRAME Demonios Del Asfalto (£/ Comandante/V&.J)
4 FLGRANCOMBO OE PUERTORICO El Matrimonio (Sony BMG/ 160 4 ELY GUERRA Ojos Claros, Labios Rosas (Higher Octave/
5  GILBERTO SANTA ROSA Piedras Y Flores (Sony BMG/ 125 5  ENJAMBRE Biografia (0so/V&J/
6 TITO NIEVES f/LA INOIA Ya No Queda Nada (SGZ Entertainment) 125 6  LIQUITS Chido /Surco)
7 OOMENIC MARTE VenTi (/&N [T 7 LUCYBELL Hoy Sofé Warner M.L)
8  OBIE BERMUDEZ Todo El Afic (EM/Latin) 93 8  VICENTICO Los Caminos De La Vida (Sony BMG)
9 TITOROJAS Quiero MF/ 23 9 LALEY Mirate (WamerM.L)
10 DADDY YANKEE Lo Que Pasé, Pasé (V/ Musit/ 81 10 JULIETA VENEGAS Algo Esta Cambiando (Sony BMG)
n OSCARD'LEON Enamoraito /Sony BMG) 73 11 ELY GUERRA Te Amo, | Love You (Higher Octave)
12 ELVIS CRESPO Pan Comid (Ol Music/ 7 12 PANTEON ROCOCO La Ciudad De La Esperanza (Delanuca/DLN)
13 JULIO VOLTIO Juiito Maraiia (Sany BMG/ 70 13 IGNACIO PENA Dénde Estabas (Fverywhere Music)
14 CARLOS VIVES Voy A Otvidarme De Mi (EM Latin) 70 14 JUANES La Camisa Negra (Universal)
15 TONOROSARIO Resistiré [Uniersal 69 15 RABANES & DON OMAR Rockton (Sony BMG)
18 ot 69 Songs ranked by total number of points. 12 Rock/Alternative reporters.
17 ENRIQUE FELIX Galttes De Avena Mayinds Prokictions) 88 )
18 CHARLIE CRUZ Ven Devorame Otra Vez (SGZ Entertainment/ 55 - w
19 DADDY YANKEE Gasofna (V7 Musi) 56 / ' /
20 CRISTIAN TeBuscaria Sy BMG) 5 M IrECORD POOL ], 1] /
21 AVENTURA LaBoda (Premium) R '
2 GILBERTO SANTA ROSA Enséitame A Vivir Sin Ti /Sony BMG/ 52 1 BANDA GORDA Traigo Fuego MP/
s KINITOMENOEZ Hony TdSiJony /&) 52 2 EDDIE SANTIAGO Loco Por Tu Amor (MF)
% VY QUEEN Die Perect imagel . 8 3 ELGRAN COMBO OE PUERTO RICO El Matrimonio (Sony BMG/
25 JUANES Nada Valgo Sin Tu Amor Unversall 41 4 TITOROJAS Quiero MP)
Data is complied from the airplay week of 2/6/05-2/12/05, 5  DOMINGO QUINONES El Mas Buscado (Universall
Noh o 6 TONOROSARIO Resistiré (Universal
N Y, 7
8
9

s » L
. )= 13 E T (Sony BM
e _eee CONTEMPORARY €sn- . p MARC ANTHONY Se Esfuma Tu Amor (Sany BMG)/
3 4 14 ILEGALES Como Ti fPerfect Imagel
; 4
] ELEFANTE Mentirosa (Sony BMG/ 15 DON OMAR Reggaeton Latino /V/ Music/
HOMBRES G Por Qué No Ser Amigos (Warner M.}
Songs ranked by total number of points. 22 Record Pool reporters.
\. J
LI 2 N 4 ( N
.tee REGIONAL MEXICAN ver . .
-
iQué Pasa Radio!
CONJUNTO ATARDECER Y Te Vi Con El (Universall
DIANA REYES Basta Ya (Universal) Wow! Conjunto Primavera’s “Hoy Como Ayer” really has a nice
LOS TELEZ Gritaria (Mock & Rolff K d it tak th 1 iti the Reagi | .
SOMBRA MUSICAL A L Luna Mock & Rol) week, and i a.es over the No. position ’on“ .e" eglor.\a Mexican
TRINY Y LA LEYENDA Vete Ya Wniversall chart. Just behind, by 10 points, Intocable’s “Aire” remains at No. 2.

Check out La Autoridad De La Sierra with “Me Quedé Sin Nadie,”

which enters at No. 11. Julio Preciado takes a big jump and lands at

0 vessrras No. 21, up from No. 30. Also debuting this week are Polo Urias, with
L X ve

= TROPICAL T. “Mi Primer Amor,” which enters at No. 29. You go, boys!

ALEXA Te Vas De Aqui (Cutting) It never stops, and it won't if Universal continues to release

FULANITO Trai La Bulla (Cutting/ Juanes’ singles. This week the rocker has three, count them, three
NORIEGA ITITO “EL BAMBINO" Te Encontraré (Flow Music/Cutting) songs on the Contemporary chart: “Volverte a Ver,” at No. 1; “Nada
VICTOR MANUELLE La Vida Es Un Carnaval (Sany BMG/ Valgo Sin Tu Amor,” at No. 3; and “La Camisa Negra,” which enters

the chart at No. 18. Alejandro Fernandez is also hot, as “Qué
o voee Lastima” takes a big jump to No. 19, up from No. 30. Luis Miguel is
> TR
= ROCK/ALTERNATIVG ) also moving up, with “Sabes una Casa” at No. 13 from No. 26.

ELEFANTE Mentirosa (Sony BMG) Remember that you, radio PDs, are responsible for the hits, the

HOMBRES G Por Qué No Ser Amigos (Warner M.L.) debuts and the drops. Report your adds and make things happen.

L ‘ L The deadline is Tuesday at noon PT.
J
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OMMUNICATIONS

Needed: New Energy
Sources — Saga Marketing
Directors
Promo/Marketing openings with real
budgets, real tools and real desire to be
“purple cow.” Responsible for the plan-
ning, execution of on-air, website, and
special event campaigns. Also, work with
sales and in the community. All stations
have strong support staffs. Must be or-
ganized, detail-oriented, and capable of
working in a fast-paced. creative envi-

ronment.

Rockin” Hampton Roads - Norfolk, VA
Legendary Rock station WNOR and Clas-
sic Rock WAFX need a Marketing Direc-
tor who thinks “purple” {if you are, you'll
aiready know what that means) who
preferably has some experience outside
of radio. Contact: Dave Paulus, GM,
tcigm@aol.com

One of the countrys top AC stations
Manchester, NHS WZID [AC), wQLL {Old-
ies} & WFEAAM need a Marketing Di-
rector for these promotionally active ra-
dio stations. Contact: Bob Bronson, Ops
Mgr - bobbronson@wzid.com
Milwaukees WKLH - Marketing Director
for heritage Classic Hits, WKLH in the land
of the Packers. Work with a top notch
staff. Contact GM, Tom Joerres, c/o
Sandy Jung - sjung@mekeradiogrp.com.

EAST

AFTERNOON-DRIVE

ANNOUNCER

Looking for a place where your life and
talent has purpose and meaning? Family
Life Network is looking for creative, out-
going, afternoondrive announcer who
is passionate for serving Jesus Christ. FLN
adheres to high standards of profession-
allsm and integrity. Join an effective team
who impact lives with the message of
hopel FLN reaches significant amounts of
NY/PA. Substantial experience necessary;
competitive salary and benefits; call Rick
Snavely at 1-800-927-9083. www.fin.org.
EOE.

SOUTH

SALES MANAGER

Access.1 Communications-Shreveport-
seeks a seasoned Sales Manager for their
three station Urban cluster. The Urban cluster
is a part of a six station market cluster that
is very successful. You must be very
organized and have tremendous leadership
skills. Access.1 is an Equal Opportunity
Employer. Minorities and Women are
encouraged to apply.

Contact: Cary Camp, General Manager
carycamp39@aol.com
318-222-3122

OPPORTUNITIES

 SOUTH

IMMEDIATE CUMULUS PD
OPPORTUNITY

At Cumulus Broadcasting we have pro-
gramming opportunities in our Rock pro-
gramming department including our
new flagship station, KIOL-FM -
Houston's Rock Station! Our successful
candidate will be able to develop and
follow o tactical plan of action, have
excellent time management and talent
development skills, as well as manag-
ing a strategic marketing plan. If you are
prepared to work closely in a team er-
vironment please send your tape and
resume to: Val Garris, Executive Format
Director, Cumulus Media, Inc., 3535
Piedmont Road, 14" Floor, Atlanta, GA
30305. Or email your package to:
val.garris@cumulus.com. No phon=2
calls please. Cumulus Broadcasting,
LLC. EOE.

Tatented announcers needed for local
radio station. Rocket City Broadcasting
c/o Jimbo Wood, 1900 S. Memorial
Pkwy, Huntsville, AL 35801. Or email
tapes/resumes: jwood@rocket951.fm.
EOE (2/18)

NEWS DIRECTOR
Fulltime opening for experienced
newsperson who loves not only
being first with the story, getting the
story behind the story, but also is
passionate about coaching others tc
the same level. You'll work with a
staff of professionals and oversee a
2-person news staff at small-mar-
ket AM, plus 2 FM’s located about
2 hours south and west of Chicago.
Excellent place to live and work!
Good pay, health, dental, life insur-
ance, 401k, savings plan plus DB
pension plan funded by company.
We are the established stations in
this Midwest market. Send resume
and demo to: WLPO/WAJK/
WKOT, PO Box 215, La Salle, IL
61301 or to joyce@wlpo.net. EEO/
M/F employer.

Join the team of radio pros at the Midwest
Family Broadcasting Radio group. Full time
mornings and production on The River
(WYVR.) T&R: Kellie Michaels, PO Box 460,
Springfield, IL 62704 or keliie@wnns.com.
EQE (2/18)

Hot AC KLZR P.D. Rob Ryan is on the hunt

for a new Morning Show. Overnight pack-
ages to: 3125 West 6th, Lawrence, KS
66049. Must have prior Morning Show ex-
perience. No calls. EOE (2/18)

~ MIDWEST

"CoY ch

Radio 720

Chicago’s News and Talk

WGN Radio has a rare opportunity for
a Vice President and General Man-
ager to lead the number one radio
station in the Chicago market. Quaili-
fied candidates must have at ieast 5
years of GM experience in all aspects
of managing a radio station and must
have proven ieadership abilities. We
are seeking innovative candidates
with the ability to deveiop and
execute strategic and operating plans.
demonstratedd excellence with moti-
vating an internally diverse group of
professionals and providing the envi-
ronment for employees to contribute
to the statiors success. Strong sales,
programming, analytical, communi-
cation, organizational and negotia-
tion skills are required. BA degree in
business, broadcast/entertainment or
equivalent related experience is also
required. Business travel and
entertainment is necessary. Interested
candidates may forward resume and
salary requirements to: WGN Radio,
Human Resources, 435 N. Michigan
Ave., Chicago, IL 60611

Fax: 312-222-5031. EOE

| POSITIONS SOUGHT

Established travel talk
show ready to join your
talk format. The Travel-

ing Blues Show is looking
or a new outlet to ex-
pand our current loyal
listening audience.
julybill04@yahoo.com or
call 631-327-6302.

R&R Opportunities

Free Advertising

Radio & Records provides free (20 words maximum)
listings to radio stations ON A SPACE AVAILABLE BA-
SIS in Opportunities. Free listings of the same length
are also available to individuals Seeking work in the in-
dustry under Positions Sought.

Deadline

To appear in the following week's issue, your ad must be
received by Thursday noon (PST), eight days prior to issue
date. Free Opportunities listings should be typewritten or
printed on 8 1/2° X 11° company/station letterhead and are
accepted only by mait or fax: 310-203-8727. Only tree po-
sitions sought ads are accepted by e-mail to:
kmumaw@radioandrecords.com. Address all 20-word ads
to R&R Free Opportunities, 10100 Santa Monica Bivd., Third
Foor, Los Angeles, CA 90067.

R&R Opportunities

Advertising

1x 2x
$200/inch $150/inch

Rates are per week {maximum 35 word per Inchinclud-
ing heading). Includes generic border. If logo, custom
border or larger heading are required, add 1/2 inch {$60
for 1x, $50 for 2x). In addition, all ads appear on R&R's
website. (www. radioandrecords.com).

Blind Box: add $50

The R&R address and your box numbér adds 12 words
to your ad. Regular Opportunities rates apply to Blind
Box ads, but a $50 service charge is added for ship-
ping and handling.

Positions Sought: $50/inch

Individuals seeking employment may run ads in the
Positions Sought section at the special rate of $50/inch.

Payable In Advance

Opportunities Advertising orders must be typewritten
on company/station letterhead and accompanied by
advance payment. Please submit ad copy & logos via
email to kmumaw@radioandrecords.com. Ads are also
accepted by fax: (310-203-8727) or mail. Visa, MC,
AmEx or Discover card accepted. Include card num-
ber, name as it appears on credit card, expiration date
and phone number. Blind box responses are sent to
advertisers every Friday by first-class mail.

Deadline

To appear in the following week’s issue., your ad must
be received by Thursday noon (PDT) eight days prior
to issue date. Address all ads to:R&R Oppertunities.
10100 Santa Monica Bivd., Third Floor, Los Angeles,
CA 90067.

RADIO & RECORDS

10100 Santa Monica Blvd., Third Floor, Los Angeles, CA 90067

R&R is published weekly, except the week of December 25. Subscriptions are available for $325.00 per year (plus applicable
sales tax) in the United States, $330.00 in Canada and Mexico, and $495.00 overseas (U.S. funds only) from Radio & Records
Inc.. at 10100 Santa Monica Bivd., 3rd Floor, Los Angeles, California 90067. Annual subscription plan includes the weekly
newspaper plus two R&R Directories issues and other speclal publications. Refunds are prorated based on the actual valie of
issue received prior to cancellation. Nonrefundable quarterly rates available. All reasonable care taken but no responsibility
assumed for unsolicited material. R&R reserves all rights in material accepted for publication. All letters addressed to R&R or its

Editors will be assumed intended for icati p

Publisher.

ion and may
for space and clarity and may appear in the electronic versions of R&R. The writer assumes all liability regarding the content of
the letter and its publication in R&R. Nothing may be reproduced in whole or in part without written permission from the

be used for this purpose. Letters may be edited

© Radio & Records 2005
POSTMASTER: Send address changes to R&R, 10100 Santa Monica Bivd., Third Floor, Los Angeles, California 90067.

WEBSITE: www.radioandrecords.com

HOW TO REACH US RADIO & RECORDS / 10100 SANTA MONICA |BLVD., THIRD FLOOR, LOS ANGELES, CA 90067
CIRCULATION: subscribe @ radioandrecords.com

NEWS DESK:

R&R MUSIC TRACKING:

310-788-1625
310-788-1699
310-788-1668

310-203-8727
310-203-9763
310-203-9763

OPPORTUNITIES/MARKETPLACE: 310-788-1621
EDITORIAL, OTHER DEPTS:  310-553-4330
WASHINGTON, DC BUREAU: 301-951-9050
615-244-8822

310-203-8727 kmumaw @ radioandrecords.com

newsroom @ radioandrecords.com 310-203-9763 mailroom @radioandrecords.com

301-951-9051

cmaxwell @radicandrecords.com jhoward @radioandrecords.com

ADVERTISING/SALES: 310-553-4330 310-203-8450

hmowry @radioandrecords.com

NASHVILLE BUREAU: 615-248-6655  Ihelton @ radioandrecords.com
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MARKETPLACE

Roberta Solomon (Y10’ NEIL

IMAGING LISTENERS DAILY

Hearing is believing. I Wit

DEMO: 1-877-4-YOURVO
www.samoneil.com JEECEFEETR: V)]

JOE CIPRIANO

AMERICA'S NUMBER 1 VOICE

7 the voice of FOX, €BS and The Grammys
MARKETING & PROMOTION It =

PUBLICITY PRINTS =

Lithographed On Heavy, Semi-Gloss Paper %

< st e  DAVE PACKER YOUR
CATALOG AND SAMPLES! b, VOICEOVERS (NEW VO'CE)
1000 — $120.00 major market voice ... at a price

B/W - 8x10's
5x7 - JOCK CARDS any market can ‘afford! ALTERNAT ' VE

500 — $90.00 ¢ e’:’* The versatillity that comes with a
e ora000/ . Saniod -* . -~ www.davepacker.com 609-290-3333 mattrawlings.com ¢ 317-440-1761

“The Son Of The Mask”

Interviews with Jamie Kennedy & Alan Cumming
Download these free interviews and more at

www.radiolinkshollywood.com

Contact Lori Lerner at {310)457-5358
B (310)457-9869(Fax) radiolnks @aol.com (e-mail)

www.voicegal.com
013.341.8475 www.joecipriano.com

* PRICES INCLUDE

e TYPESETTING & FREIGHT R . = p ™
; * FAST PROCESSING [
¥ & OTHER SIZES AVAILABLE
m PRICES SUBJECT T0
CHANGE WITHOUT NOTICE

j?ﬁ www.mitchcraig.com @ 3 ITTTTTIL 901,561 4876

Send 8x10 photo, check/M.0. Visa/MC. instructions 10:
1867 E. Flora Street, Dept. R Springfield, MO £5803 e e e

PICTURES TOLL wfv’:lEaEc ;C-Zt?:s-iii-ssse MUSIC REFERENCE

MARKETPLACE e sers s = .
ADVERTISING New! 5th Edition Green Book Of Songs By Subject:
The Thematic Guide To Popular Music
Paygble in advance. Qrder must be typewritten and accom- 1,569 jam-packed pages
p:g;‘edm bly;] F’?]yun’fnté(;l:js_:ti{:\)/InCa/IAMEx/chover accepted. One 86,000 listings
| s | .
space up to six inches avail- | Sane 380 35,000 so.ngs
ol 6 insertions  90.00 1,800 subjects
able in increments of one- g .0 0 nc 8500
: . All music formats
inch. Rates for R&R market-  oe jncortions  75.00
place (per inch): 51 insertions 70.00 100 years"sf music
b o m\- =)

Marketplace Order via R&R: Save 20% and get free UPS shipping®™ (*on U.S. orders)
(310) 788-1621 Discounted price: $51.96 softcover/$63.96 hardcover
Fax: (?13) 203-87@;7 di d d (CA reaidsngs’add saes tax) Charge by phone: 310.788.1621 or send a check to:
&-mail: kmumaw@radioancrecords.com R&R, 10100 Santa Monica Bivd., 3rd Floor, L.A., CA 90067

The R&R Annual Subscription Package Delivers The Most For Your Money

SUBS ERIBEYnEFSAVE

51 weeks of R&R PLUS 2 semi-annual R&R Directories
(5330 valve) (S150 valve)
e-mail R&R at: Call R&R at: FAX Credit Card Payments To: Subscribe online: ®

subscribe@radioandrecords.com 310-788°1625 310-203:8727 www.radioandrecords.com  TheInousier's Newspaer
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MARIO Let Me Love You L/RMG)

CIARA fIMISSY ELLIOTT 1, 2 Step (LaFace/Zomba Label Group)
GREEN DAY Boulevard 0f Broken Dreams (Reprise)

KELLY CLARKSON Since U Been Gone (ACA/RMG)

JESSE MCCARTNEY Beautiful Soul /Hodywood)

DESTINY'S CHILD Soldier /Columbia)

GAVIN DEGRAW | Don’t Want To Be /AMG)

EMINEM Mockingbird (Shady/Aftermathil

GWEN STEFANI HEVE Rich Girl flnterscope/

LIL* JON... HHUSHER & LUDACRIS Lovers & Friends (TV77

14 USHER Caught Up (LaFace/Zomba Label Group)

9 12 RYAN CABRERA True /£.V.L.A/Atlantic)

19 (D FRANKIE J. {/BABY BASH Obsession (No Es Amor) (Columbia)

12 14 NELLY f{TIM MCGRAW Over And Over (Derrty/Fo’ Reel/CurtyUniversal)
18 D 50 CENT Qisco Interno (6-Unit/Shady/Aftermath/interscope)

13 16 JAY-Z & LINKIN PARK Numb/Encore (Warmer Bros.)

15 17 KELLY CLARKSON Breakaway /Hodywood)

21 O ASHANTI Only U (Murder Inc/IDIMG)

20 19 JENNIFER LOPEZ Get Right (Epic/

27 GAME 1/50 CENT How We Do /A frermusthS-Cloitinsisrogs!

24 MAROON 5 Sunday Momning /Octonell/AME)

26 NELLY N Dey Say [Derrty/Fo’ ReellUniversall

16 23 AVRIL LAVIGNE Nobody's Home (Arista/AMG)

17 24 GOOD CHARLOTTE | Just Wanna Live (Daylight/Epic/

22 25 SNOOP 00GG fIPHARRELL Drop It Like It's Hot Doggystyke/Geffen)
23 26 JOHN MAYER Daughters (Aware/Columbis/

25 27 LENNY KRAVITZ Lady (Virgin)

MARIAH CAREY it's Like That ((slsnd/i0/ME)

ALICIA KEYS Karma (/AMG)

SNOOP DOGG f/JUSTIN TIMBERLAKE Signs Doggystyie/Geffen/

SCevomwa-NE
©:00---00~- 2

29 @
36 €

THE BACK PAGES

February 18, 2005

CHR/RHYTHMIC

LIL' JON... fUSHER & LUDACRIS Lovers & Friends (7V7]

MARIO Let Me Love You L/RMG/

GAME 1/50 CENT How We Do /A frsrmswlyT-Limtdar2inge!

50 CENT Disco Inferno /G-Unit/Shady/Aftermath/interscope)

DESTINY’S CHILD Solcier (Columbia)

CIARA fIMISSY ELLIOTT 1, 2 Step LaFace/Zomba Lebel Group)

50 CENT Candy Shop (Shady/Aftermatiinterscape)

FRANKIE J. iBABY B2 SH Obsession (No Es Amor) (Columbia)

EMINEM Mockingbird (Shady/Aftermeth/interscope)

T.1. Bring ‘Em Out (Grand Hustie/Atlantic)

SNOOP DOGG fIPHARRELL Drop it Like it's Hot (Doggystyle/Geffen/

12 MARIAH CAREY it's Like That (/sland/ID/ME}

13 USHER Caught Up fLaFece/Zomba Label Group)

16 NATALIE Goin’ Crazy fLatiunyUniversal)

18 TRICK DADDY Sugar (Gimeme Some) (Skp-N-Skde/Atlantic)

14 16 LUDACRIS Get Back /Daf Jam South/{DJMG)

15 17 DADDY YANKEE Gasoting (V/ Music/

22 (D BABY BASH Baby I'm Back (Universall

20 19 TORIALAMAZE Don't Cha {Universal]

17 20 LLOYD BANKS Karma finterscope)

21 21 JENNIFER LOPEZ Get Right /Enic/

19 22 ASHANTI Only U (Murder Inc/IDJMG)

25 OMARION 0 (Epic/

29 TRILLVILLE Some Cut (BME/Warner Bros.)

27 PITBULL #/LIL' JON Toma (7V7)

23 26 NELLY tiTIM MCGRAW Dver And Over (Derrty/Fo’ ReelCurlyUniversal)

30 % NIVEA fiLIL’ JON & YOUNGBLOODZ Okay {/ive/ZomEs Label Group)
30

25000 ~O~ - 2

R e N L

4 YING YANG TWINS Wait (TVT]
36 BOBBY VALENTINO Siaw Down [0 7F/Def Jem/IDJMG)
24 JA RULE f/R. KELLY & ASHANTI Wonderful Murder lnc./DJMG)

POWERED
MEDIARA!
URBAN
(L
1 0 LIL’ JON... {USHER & LUDACRIS Lovers & Friends (TV77
2 2 MARIO Let Me Love You L/RMG)
6 GAME /50 CENT How We Do /4revmani-fiavitarcsrapal
7 TRILLVILLE Some Cut (BME/Warner Bros.)
8 FANTASIA Truthls L/AMG)
3 6 DESTINY'S CHILD Soldier (Columbial
5 7 T.. Bring ‘Em Out (Grand Hustle/Atlantic)
10 o JOHN LEGEND Ordinary People (Columbial
8 9 50 CENT Disco Infemo (G-Unit/Shady/AftermatiVinterscops)
4 10 CIARA tIMISSY ELLIOTT 1, 2 Step (LaFace/Zomba Label Group]
18 50 CENT Candy Shop /Shady/Aftermatiyinterscope/

-
[

OMARION 0 /Epic/

USHER Caught Up (LaFace/Zomba Label Group)

NIVEA fiLIL’ JON & YOUNGBLOODZ Okay &/ia/Zomba Label Group)
SNOOP DOGG f/PHARRELL Drop kt Like It's Hot (Doggystyle/Geffen/
T.L You Don’t Know Me /Grand Hustle/Atiantic)

LUDACRIS Get Back (Def Jam South/ID.JMG/

SNODP DOGG Let's Get Blown (Doggystyke/Geffen)

FABOLOUS Baby (Atisntic/

TYRA Country Boy (66&L/

TWISTA fIFAITH EVANS Hope (Atlantic/Capitol

MARIAH CAREY It's Like That fistand/iR/MG)

LLOYD BANKS Karma dinterscape)

@ AMERIE One Thing (Columbia)

ALICIA KEYS Karma (/RMG)

TRICK DADOY Suger (Gimme Some) (Skp-N-Shde/Atlentic)

BROOKE VALENTINE #/BiG BOI & LIL' JON Girlfight (Virgin/

28 JA RULE f/R. KELLY & ASHANTI Wondertul (Murder Inc./0JMG)
29 ASHANTI Only U (Murder inc./\RIME)

30 JADAKISS H/MARIAH CAREY UMake Me Wanna flnterscaps)

MMM M NN NEN N o o
NN LEND—-E0NOHTWD = Fw
N AN AN~ —
o1 €9 PSSO

#1 MOST ADDED
WILL SMITH Switch interscope)

#1 MOST INCREASED PLAYS
ROB THOMAS Lonely No Mare /Atiancic)

TOP5 NEW & ACTIVE
TIM MCGRAW Live Like You Were Dying /Cord/
PAPA ROACH Scars (Geffen/
HOWIE DAY Collide (£pic/
T.\. Bring ‘Em Qut /Grand Hustie/Atiantic/
WILL SMITH Switch /interscape/

CHA/POP bagins on Page 26.

™

LOS LONELY BOYS Heaven (08 Music/Epic/
KELLY CLARKSON Breakaway (4/olywood)
JOHN MAYER Daughters (Aware/Columbial
KEITH URBAN You'tl Think 0f Me (Capital)
5 MARTINA MCBRIDE In My Daughter’s Eyes (RCA/
@ TIMMCGRAW Live Like You Were Dying (Curty
7 MAROON 5 She Will Be Loved (Octone//AMG)
© HALL & DATES I'li Be Around (U-Watch/
9 PHIL COLLINS Oon't Let Him Stea! Your Heart Away (Atlentic)
10 MAROON 5 This Love (Octone//AMG)
n HOOBASTANK The Reason fislend//MG/
12 KENNY G. f/EARTH, WIND & FIRE The Way You Move (Arista/RMG/
15 GOO GOO 0OLLS Give A Little Bit (Warner Bros.)
13 14 ROOSTEWART f/STEVIE WONDER What A Wonderfu! World L/AMG/)
18 (® MICHAEL BUBLE Home /743/Repriss)

£

DOOD NW BN

#1 MOST ADDED
MARIO How Could You L/RME}

#1 MOST INCREASED PLAYS

50 CENT Candy Shog {Shasiyil fravmisnyiarevsroze)

TOP 5 NEW & ACTIVE
AMERIE One Thing (Cokumivs)
LUDACRIS Number One Spot (Def Jam South/IDJMG!
M. JONES F/S. THUG & P, WALL Still Tippin® SwvinhatassaidspiwevWiamsr Sros.)
112 U Already ¥now (Def SouliDJMG)
CAM'RON F/K. WEST & S. JOHNSON Down And Qut {Roc-A-Fela/IDIME)

LDS LONELY BOYS Heavan (0 Music/Epic)

CHR/RHYTHMIC begins on Page 32.
HOT AC
[L 2
1 1 GOOGOO DOLLS Give A Little Bit (Warner Bros.)
3 @ GREEN DAY Boulevard 07 Broken Dreams (Reprise/
2 3 KELLY CLARKSON Breakaway /Holywood)
4 4 LENNY KRAVITZ Lady (Vigin)
6 5 MAROON 5 She Will Be Loved (Octonell/AMG)
5 6 FINGER ELEVEN One Thiag (Wind-up/
7 7 JOHNMAYER Daughters (Aware/Columbia)
9 © MAROON5 Sunday Mom ng (Octone/d/RMG)
8 9 SWITCHFOOT Oare You To Move (fed Ink/Cokumbia)
10 HOWIE DAY Coliide /£pic
23 ROB THOMAS Lonely No More (Atiantic/
14 KEANE Somewhere Only We Know / )
11 13 RYAN CABRERA On The ‘Nay Down /£, V.LA/Atlantic)
13 14 HOOBASTANK TheReascn fisland/iDIMG)
15
®

#1 MOST ADDED
LUDACRIS Number One Spot (Def Jam South/IDJMG)

#1 MOST INCREASED PLAYS

50 CENT Candy Shop [Simstil iavwmmiaracaropsl

TOP 5 NEW & ACTIVE
TRU Where U From? (Wew No Limit/Koch/
N2U F/JERMAINE DUPRI Baby Mama Love (Vagin/
MIRI BEN-ARS F/SCARFACE & ANTHONY HAMILTON Sunshine To TheRair (Universall
YOUNGBLOODZ FIYOUNG BUCK Datz Me (So So Def/Zombs Laber Group)
ALCHEMIST FININA SKY Hold You Down (Koch/

URBAN begins on Page 35.

(L

1 1 GREEN DAY Boulevard Of Broken Dreams {Aeprise/

2 @ SHINEDOWN Burming Bright (Atiantic)

3 3 VELVET REVOLVER Fall To Pieces (RCA/AMG/

4 €@ MOTLEY CRUE ! 1 Die Tomorrow //sland//D.IME)

5 5 THREEDAYS GRACE Home (/iva/lZomba Label Group)
6 6 3DOORS DOWN Let Me Go (Rapublic/Universall

8 @ PAPARDACH Scars (Gaffen/

7 8 ALTER BRIDGE Find The Real (Wind.up)

10 VELVET REVOLVER Dirty Little Thing (RCA/AMG/

i U2 All Because Of You interscope)

PAPA ROACH Getting Away With Murder (Geffen)
THREE DAYS GRACE Just Like You (iva/Zomba Label Group)
12 13 BREAKING BENJAMIN So Cold (Holywood)

13 14 U2 Vertigo fnterscope)

15 CROSSFADE So Far Away (Columbia)

9 N
n 12

17 16 TINATURNER Open Arns /Capitol 17 RYAN CABRERA True (€. /.. A/Atiantic) 16 SLIPKNOT Vermiion (7aadrunnen/IDJMG/
16 17 MICHAEL MCODNALO Reach Out, V'l Be There (Motown/Universa) | 12 17 U2 Vertigo flnterscope] 18 BREAKING BENJAMIN Soaner Or Later (Holywood)
19 18 KATRINACARLSON Orive (Kataphonic/ 18 (@ 3DOORS DOWN Let Me Go (Republic/Uiniversal 0 BILLY IDOL Scream (Sanctusry/SRE/
2 RYAN CABRERA True /E. VL. A/Atlontic) 21 @) AVRILLAVIGNE Nobody's Home (Arista/RMG) 7 JUDAS PRIEST Revoltion (Epic/
2 MERCYME Homesick (N0/Curt) 20 € KELLY CLARKSON Since U Been Gone (RCA/ZMG/ 25 COLLECTIVE SOUL Better Now (E/ Music Group/
20 21 SHANIA TWAIN wiMARK MCGRATH Party For Two (Mercuryiub) | 19 €8 JET Look What Youive Done (Arisntic) 2 THEORY OF A DEADMAN N Surprise (Rosdrunner/IDIMG)
23 22 RICHARD MARK Ready To Fly (ManhattenEMC) 16 22 NELLY fITIM MCGRAW Over And Over Werrty/Fo’ ReedCurtyUniversal) | 26 CHEVELLE The Cincher (Epic/
24 23 JIM BRICKMAN #/ROCH VOISINE My Love ls Here (Windtiam HWAMG/ | 22 €8 ANNA NALICK Bresthe (23m) (Cokmbia/ - MUDVAYNE Happy? (Epic/
25 RAY CHARLES HDIANA KRALL You Don't Know Me (Concord) 24 @) JESSEMCCARTNEY Beastiful Soul fHolywood) 19 24 KORN Another Brick In The Wall (Epic/
2 SCOTT GRIMES Sunset Blvd. Vasocity) 28 LIFEHOUSE You And Me (Geffen/ 24 25 SUBMERSED Hollow (Windup/
- FIVE FOR FIGHTING !f God Made You (Aware/Cokmbia) 26 LOW MILLIONS Eleanor (Manhottan/EMC/ 21 26 COLLECTIVE SOUL Counting The Oays (& Music Group/
- VANESSA WILLIAMS You Are Everything (Lava/ 27 DURAN OURAN What Happens Tomorrow (Epic/ 27 €@ KENNY WAYNE SHEPHERD The Place You're In (Reprise)
21 28 CELINE DION Beautiful Boy (Epic/ 29 ASLYN Be The Gil (Capito] 28 @) APERFECT CIRCLE Passive (Vigin/
30 8 FINGER ELEVEN One Thing (Wind-up/ 25 79 HOOBASTANK Disappear (IsiancIDIME/ ~  €8) QUEENS OF THE STONE AGE Little Sister fnterscops)
- JOE COCKER One (UME/ 33 € VELVET REVOLVER Fal T Pieces (RCA/AM6) 29 €1 JET Lok What You've Done (Atiantic/
#1 MOST ADDED #1 MOST ADDED #1 MOST ADDED
ROD STEWART Biue Moon /RMG/ U2 Sometimes You Can't Make it On Your Own (interscape) SILVERTIDE Blue Jeans L/AMG)/
#1 MOST INCREASED PLAYS #1 MOST INCREASED PLAYS #1 MOST INCREASED PLAYS
MICHAEL BUBLE Home (/43/Reprise) ROB THOMAS Lovely No More (Atiantic/ MUDVAYNE Happy? (Epic/

TOP5 NEW & ACTIVE
MAROON 5 Sunday Morning (Jctonel/AMG)
CROSBY & NASH Lay Me Down (Sancruary/SAG)
ELTON JOHN Al That 'm Abowed (Universal
CHICAGO FIPHILIP BAILEY f You Leave Me Now (Rhino/
ROD STEWART Blue Moon L/RMS5/

AC begins on Page 47.
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TOP5 NEW & ACTIVE
MARC BROUSSARD Were You Are siand//D/MG/
CARBON LEAF Life Less Ordinary (Vanguerd)
JEM 24 (£ TO/RCA/RME)
U2 Sometimes You Can’t Make It On Your Own flaterscope/
COLLECTIVE SOUL Better Now (£/ Mussc Group)

AC hegins on Page 47.

TOP5 NEW & ACTIVE
BLACK LABEL SOCIETY Suicide Messiah (Artemis/
MEGADETH 0f Mica And Men (Sanctuary/SAG)
TRUST COMPANY Stronger (Gefen/
PROM KINGS Atone (Three Kings/
DROWNING PODL Kilin'Me (Wind )

ROCK begins on Page 56.
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KOOL & THE GANG F/BLACKSTREET No Show ‘05

FANTASIA Truth Is (/AMG/

LALAH HATHAWAY Forever, For Always, For Love (GRP/VMG/

JILL SCOTT Whatever (Hidden Beach/Epic)

ANITA BAKER How Does it Feel (Blue Note/Virgin/

MARIO Let Me Love You (/AMG/

ALICIA KEYS f{YONY, TON!, TONE & JERMAINE PAUL Diary A/8MG/
LUTHER VANDROSS Think About You Ly/RMG/

BRIAN MCKNIGHT Everytime You Go Away (Motown/Universal]
GERALD LEVERT One Million Times (Atlantic/

BRIAN MCKNIGHT What We Do Here (Motown/Universall

JOSS STONE Spoded /S-Curve/Virgin!

PATT! LABELLE & RONALD ISLEY Gotta Go Solo (Def Souli0JMG/
KEM | Can't Stop Loving You (Motown/Universalj

JOHN LEGEND Ordinary People Columbial

PRINCE Call My Name (Columbial

0'JAYS Make Up (Music World/SRG)

GERALD LEVERT So What {if You Got A Baby) /Atlentic/

USHER & ALICIA KEYS My Boo (LaFace/Zomba Label Group)

ALICIA KEYS Karma (/AMG/

TINA TURNER Open Arms (Capitol]

ANGIE STONE f/ANTHONY HAMILTON Stay For Awhile L/AMG/
BOYZ Il MEN You Make Me Feel Brand New /MSM/Koch/

EARTH, WIND & FIRE fiR. SAADIQ Show Me The Way (Sanctusry/SRG)
LEDISI f/BONEY JAMES My Sensitivity (Gets In The Way) (GRP/VMG/
RAHSAAN PATTERSON Forever Yours (Artistry Music/

KENNY G. flEARTH, WIND & FIRE The Way You Move /Arista/AMG/
QUEEN LATIFAH fIAL GREEN Simply Beautiful Vector/

FAITH EVANS Again {Capitol)

TAMIA Still (Adlentic/

RUBEN STUDDARD ! Need An Angel //2MG)

#1 MOST ADDEO

Sanctuary/SRG)
URBAN begins on Page 35.

GREEN DAY Boulevard Of Broken Oreams /Reprise)
THREE DAYS GRACE Home (Jive/Zomba Label Group)
SHINEDOWN Buming Bright (Atkantic/

PAPA ROACH Scars {Geffen)

CROSSFADE So Far Away (Columbia/

MOTLEY CRUE If ! Oie Tomorrow //skand//DIMG)
BREAKING BENJAMIN Sooner Or Later (Hollywood)
ALTER BRIDGE Find The Reat (Wind-up/

3 DOORS DOWN Let Me Go (Republic/Universal)
VELVET REVOLVER Dirty Little Thing /3CA/RMG/
CHEVELLE The Clincher /Epic/

BREAKING BENJAMIN So Cold Holywood!
PAPA-ROACH Getting Away With Murder (Geffen/
EXIES Ugly (Virgin/

CROSSFADE Cold {Columbia/

@ APERFECT CIRCLE Passive Vigin/

SLIPKNOT Vermition {Roadrunner/I0JMG/

VELVET REVOLVER Fall To Pieces /RCA/AMG)/
QUEENS OF THE STONE AGE Little Sister finterscape/
MUDVAYNE Happy? /Epic)

SUBMERSED Hollow (Wind-up/

KORN Another Brick In The Wall (£pic/

THEORY OF A DEADMAN No Surprise (Roadrunner/lDJMG}
JUDAS PRIEST Revolution /Epic/

BLACK LABEL SOCIETY Suicide Messiah (Arremis/

U2 All Because Of You finferscope/

SKINDRED Pressure {Lava/

SEVENDUST Face To Face (7¥7)

FUTURE LEADERS OF THE WORLD Everyday Fpic/
TRUST COMPANY Stronger (Geffen/

#1 MOST ADDED
DROWNING POOL Kilin' Me (Wind-up/

#1 MOST INCREASED PLAYS

MUDVAYNE Happy? (Epic/

TOP 5 NEW & ACTIVE
NO ADDRESS When I'm Gone (Sadie) Atiantic/
SLIPKNOT Before | Forget {Roadrunner//0JME)
MADSIDE Enemy (Evo/
SILVERTIDE Blue Jeans //RMG/
REDLIGHTMUSIC Say it Again DM/

ROCK begins on Page 56.

THE BACK PAGES

February 18, 2005

COUNTRY

w ™

0 RASCAL FLATTS Bless The Broken Road fLysic Street/
KEITH URBAN You're My Better Half (Capitol/

BRAD PAISLEY Mud On The Tires (Arista)

JOSH GRACIN Nothin' To Lose yric Street/

ALAN JACKSON Monday Morning Church (Arista)

LEANN RIMES Nothin' ‘Bout Love Makes Sense /Asylum/Curb/
CRAIG MORGAN That's What | Love About Sunday {884/
SUGARLAND Baby Girl (Mercury/

REBA MCENTIRE He Gets That From Me (MCA/

BILLY DEAN Let Them Be Little {Curd/

BROOKS & DUNN it’s Getting Better All The Time fArista)
LEE ANN WOMACK | May Hate Myself In The Morning /MC4/
5} MONTGOMERY GENTRY Gone /Columbia)

KENNY CHESNEY Anything But Mine /BNA/

JO DEE MESSINA My Give A Damn’s Busted (Cuvt/

ANDY GRIGGS If Heaven (RCA/

JAMIE 0°'NEAL Trying To Find Atlantis /Capitoll

) TOBY KEtTH Honkytonk U (DreamWorks/

JOE NICHOLS What's A Guy Gotta Do (Univarsal South!
MARTINA MCBRIDE God's Will (RCA/

TRACE ADKINS Songs About Me (Capitol)

BLAINE LARSEN How Do You Get That Lonely (Giantslayer/BNA}
TIM MCGRAW Drugs Or Jesus (Curb/

MIRANDA LAMBERT Me And Charlie Talking /£pic/

) JEFF BATES Long, Slow Kisses /3CA/

TERRI CLARK The World Needs A Drink (Mercury/

PHIL VASSAR I'll Take That As A Yes {The Hot Tub Song) /Arista/
LONESTAR Class Reunion {That Used To...} (BNVA/

SHANIA TWAIN Don't! (Mercury/

EZ0 AMY DALLEY | Would Cry (Curb/

#1 MOST ADDED

CHEN WILSON Homewrecker /£

TOP 5 NEW & ACTIVE

KATRINA ELAM | Want A Cowhoy (Universal South)
REBECCA LYNN HOWARD That's Why | Hate Pontiacs (Arista/
)

COUNTRY bagins on Page 40.

ALTERNATIVE

w ™

11 GREEN DAY Boulevard Of Broken Dreams /Reprise/

2 2 PAPARDACH Scars (Geffen/)

3 3 KILLERS Mr.Brightside /island//0JMG)

[} UNWRITTEN LAW Save Me (Lava/

4 MY CHEMICAL ROMANCE {'m Not Okay (I Promise} (Reprise/
7 QUEENS OF THE STONE AGE Little Sister /interscope/
5 7 THREE DAYS GRACE Home (Jive/Zomba L abel Group/
8 8 CROSSFADE Cold {Columbia/

11 9 MUSE Hysteria (FastWest/Warner Bros)

10 10 JIMMY EAT WORLD Pain (lnterscape/

13 ) JIMMY EAT WORLD Work finterscope/

9 12 U2 All Because Of You finterscope/

18 8 MARS VOLTA The Widow {I'll Never Sleep Alane) /Strummer/Universal)
16 A PERFECT CIRCLE Passive (Vagin/

15 15 SUM41 Pieces /island/IDMG/

28 BECK E-Pro {interscope/

17 3 DOORS DOWN Let Me Go /Rapublic/Universal)
20 BREAKING BENJAMIN Sooner Dr Later (Holywaod)
12 19 JET Look What You've Done (Atiantic/

19 20 BREAKING BENJAMIN So Cold /Hodywood)

14 21 LOSTPROPHETS | Don't Know (Columis/

23 @ VELVET REVOLVER Dirty Little Thing (RCA/AMG/
USED Al That I've Got (Reprise/

CHEVELLE The Clincher (£pic/

SLIPKNOT Vermilion (RoadrunneniDJMG/
SHINEDOWN Buming Bright (Atiantic)
KASABIAN Club Foot (RCA/AMG)

EXIES Ugly (Vigin/

CROSSFADE So Far Away (Columbia)

SYSTEM OF A DOWN Cigaro (American/Columbls/

#1 MOST ADDED

BECK E-Pro finterscope)

#1 MOST INCREASED PLAYS
BECK E-Pro faterscope)

TOP5 NEW & ACTIVE
CHEMICAL BROTHERS Galvanize (Astrafwerks/EMC/
NO ADDRESS When |'m Gane (Sadie} {Atlantic)
GOLDFINGER Wasted Maverick/Warner Bros)
THEORY OF A DEADMAN No Surprise (Roadrunner//0JMG)
ARCADE FIRE Neighborhood #3 {Power Out} (Merge/

ALTERNATIVE begins on Page 60.

POWERED [:)4

MEDIABASE

SMOOTH JAZZ

N
©

KENNY G. {EARTH, WIND & FIRE The Way You Move (Arista/AMG/
GREG ADAMS Firefly (275/

3RD FORCE Believe In Me (Higher Dctave)

ANITA BAKER How Does It Feel /Bilue Note/Virgin/

JEFF LORBER Ooh La La /Narads Jazz/

#1 MOST ADDED

~ N
-~ D

w ™
1 1 SOUL BALLET Cream 275/
5 e MIND! ABAIR Come As You Are (GRP/VMG)
2 3 TIM BOWMAN Summer Groove /Liguid 8/
3 4 NORMAN BROWN Up ‘N’ At ‘Em (Warner Bros)
4 5 MARION MEADOWS Sweet Grapes /Heads Up/
8 @ DAVEKOZ Let It Free (Capitol
6 7 RICHARD ELLIOT Your Secret Lave (GRP/VMG/
7 8 CHRIS BOTTI Back Into My Heart {Columbia/
10 o KENNY G. Pick Up The Pieces (Arista/AMG)
9 10 QUEEN LATIFAH Califomia Breamin’ {Vector/
1 m PAUL BROWN Moment By Moment (GRP/VMG/
12 12 GERALD ALBRIGHT To The Max [GRP/VMG/
13 8 BONEY JAMES flJOE SAMPLE Stone Groove /Warner BrosJ
14 WAYMAN TISDALE Ain‘t No Stoppin’ Us Now {Rendezvous)
15 15 EUGE GRDOVE XXL (Narads Jazz/
17 @ RAY CHARLES f/DIANA KRALL You Don’t Know Me (Concord]
16 17 MICHAEL LINGTON Two Of A Kind /Rendezvous/
19 @ SEAL Walk On By (Warner Bros)
20 19 MICHAEL MCDONALD Tracks Of My Tears (Motown/Universalf
21 @ CHRIS BOTT! No Drdinary Love /Columbial
22 21 HALL & DATES I'lt Be Around {U-Watch/
23 @ DAVID SANBORN Tin Tin Deo (GRP/VMG)
24 23 FOURPLAY Fields Of Gold (RCA Victor/AMG)
25 24 JOYCECOOLING Camelback iNarada Jazz
28 8 PAMELA WILLIAMS Fly Away With Me (Shanachie/
27
28
29
30

thing

RICHARD SMITH What'z Up? (4440/
SMOOTH JAZZ begins on Page 53.

w W

11 GREEN DAY Boulevard Of Broken Dreams /Reprise)

2 2 U2 AltBecause Of You finterscope/

3 o JACK JOHNSON Sitting, Waiting, Wishing /Brushfire/Universal)
4 4 JET Look What You've Done {Atiantic/

5 5 KEANE S here Only We Know /) P

6 6 LENNY KRAVITZ Lady (Vigin/

10 o BLUE MERLE Burning In The Sun //sland/I0JMG/

7 8 LOWMILLIONS Eleanor (Manhattan/EMC}

1 o TOR! AMOS Sleeps With Butterfiies (£pic/

9 10 SHORE Hard Road (Maverick/Reprise)

12 ) HOWIEDAY Collide /£pic/

8 12 JOHN MAYER Daughters /Aware/Columbia)

13 MADELEINE PEYROUX Don't Wait Too Lang (Rounder/
16 MARC BROUSSARD Home (/sland//DJMG/

14 RAY LAMONTAGNE Trouble (RCA/RMG/

18 16 U2 Vertigo flnterscapel
23 ANNA NALICK Breathe (2am) (Columbia)
27 COLLECTIVE SOUL Better Now /£ Music Group)
25 SNOW PATROL Chocolate /A&M/interscape/

17 20 R.E.M. Aftermath /Wamer BrosJ/

22 8 JOSS STONE Right To Be Wrong (S-Curve/EMC/

21 KENNY WAYNE SHEPHERD Let Go (Rapnise/

19 23 RAY CHARLES fIVAN MORRISON Crazy Love /Concord/
29 JOHN BUTLER TRIO Zebra (Lave/

30 JOHN FOGERTY Wicked Otd Witch (OreamWorks/Geffen/
24 MOBY Beautiful /2/

- BECK E-Pro /Interscope/

26 28 ALISON KRAUSS & UNION STATION Restless /Rounder/
28 29 BRUCE HORNSBY Circus On The Moon [Columbia/

— €D MARDDN 5 Sunday Moming (Octonel /AMG/

#1 MOST ADDED

U2 Sometimes You Can‘t Make It On Your Own finterscope/

#1 MOST INCREASED PLAYS
BECK E-Pro finterscope)

TOP 5 NEW & ACTIVE
MAIA SHARP Something Wild /Koch/
KATHLEEN EOWARDS Back To Me (Zoe/Rounder)
0ZOMATLI Love & Hope (Concord)
DAMIEN RICE The Blower's Daughter (Vector/Warner Bros.)
TEGAN & SARA Walking With A Ghost (Vapor/SRG/

TRIPLE A begins on Page 63.
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his month Nancy Vaeth-DuBroff assumed the position of President/C00 of
Susquehanna Radio. A highly accomplished and much-recognized executive,
Vaeth-DuBroff was promoted from her St. VP/Regional Manager 1ole to oversee
the company’s radio division. She will be relocating to fusquehanna’s
headquarters in York, PA.
Getting into the business: "I graduated with a degree in television and
radio advertising, so you would think I knew exactly what I wanted to do. After
I graduated I locked for jobs in anything related — television, 1adio,
advertising agencies. I got offered a couple of jobs at the same time. Cne was as a copywriter
at an agency, but the position was junior copywriter, and the salary was really junior. I was
also offered a commission sales job at a local radic statien, and I thought, Tve got to be able
to make a little bit more money selling radio than at the junior copywriter job, so I opted for
that.

“I'loved it from the first day. I was a little surprised, because when I was in college I
really didn't think of sales as a career. They didn’t have a lot of sales in the curriculum, so we
weren't exposed to much of the business side. I was leaning more towaxd the creative side.

“Living in Syracuse, there’s always a foot of snow on the ground, and I guess I'd been
there for about two years when I started considering where I
wanted to go. Plus, the income potential was limited, so I
decided to look at ott.er opportunities. I got a call from a
station in Boston. The first interview I got snowed in to
Syracuse and couldn’t get out. We rescheduled for the next
week, and I was snowed out of Boston that week. They had
a two-day blizzard.

“In the middle of that I got a call from a guy who used
to be the manager of our Syracuse station. He was in
Houston as a GSM and said he had an opening. I called the
guy back in Boston ard said, 1 think fate is pointing me in
the direction of Houston. We had 80 inches of snow that
month in Syracuse. The guy in Houston said, You really
should come down here and see it first, and I said, ‘What is
the temperature there?” He said it was 75 degrees, and it
was January. I took the job. It seemed like a great adventure
and a tremendous opportunity.”

Joining Susquehanna: “I worked in Houston for a
couple of years and then started handling some regional and
national business that took me up to Dallas a lot.
Susquehanna owned KPLX and KLIF in Dallas then. Some
friends told me about a job at KPLX, and I interviewed and
went to work there in 1980.”

Her recent promotion: “When I was in sales I wanted
to be a sales manager, when I was a sales manager I wanted
to be a GM. You could say that the grass is always greener,
or that I was a malconzent or restless or something, but it
was definitely something I wanted to do. I was a little
surprised at the timinc, however. All this came down over
the Thanksgiving holicay.”

Her responsibilities: "I don't know that my responsibilities are that much different from
what they were before. They are probably broader though. I wasn't invalved in acquisitions in
my role as Regional Manager. We're a customer-driven company, and thet will never change.
The culture and philosophy that have been created are working well ani will continue. My job
is to foster that within the group.”

The company culture: “It's a wonderful company. Our stationery says, ‘Experience,
Stability and Vision, and those are three good words to describe the company. As I said, we
are customer-driven. If we're going to meet. the expectations of our advertisers, the first thing
we have to do is meet the expectations of our listeners. That's very important in terms of
content, creativity, entertainment, information and all the things they xpect from us.

“If we do that, we'll do the right job for our advertisers. And if we'r doing all that, it
comes back to our employees. It's got to be a win-win, and it's importart today to take a look
at the long term and make sure we are delivering on our expectations ox all levels —
employees, listeners and advertisers.”

Biggest challenge in her new position: “I'm stepping into big shces, and when you do
that it's always a challenge. Dave Kennedy is very well-respected in the company and well-
liked, and I will always be mindful of that and make sure I carry on the traditions that have
already been started.”

Long-range plans: “We're very pleased with the presence we've bui't in all of our current
markets, and we're always looking to expand and grow — they've just got to be the right
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NANCY VAETH-DUBROFF

President/C00, Susquehanna Radio Corporation

acquisitions. We're aggressively pursuing those things, and that is something that has
certainly been oncoing.

“It’s importan- that we continue to operate the way we have been in all of our markets.
People have a lot of expectations of us. Advertisers have expectations for accountability and
1eturn on investment, and our listeners have expectations of us. It's important that we
continue to pay attention to that and to meet those needs in every way we can.”

State of radic: “Our business is terrific. I'm looking forward to 2005. It's going to be 1
good year. We're all working on doing the best we can to improve our products and make ~hem
as entertaining, compelling and relevant to the listeners as we possibly can. I'm including
everybody in that. It's a very important initiative. I also think that what the industry is doing
and what the RAB is doing with enhanced marketing is important. On the local level, we cell
the value of radio, but if we show people how and why radic works, that is goed for the
industry and will pay off for all of us.”

Something about her company that might surprise our readers: “It's important to
create a climate internally where people tell the truth and are not afraid to expose what
might not be working and a climate where they feel empowered to come up with better ways
to do things or solutions to problems. They must feel
comfortable saying things like that, because if they dor’t,
nothing is going to happen. You're not going to get any
forward momentum. We have that kind of climate.

“If people feel disenfranchised, if theyre not part of the
solution and are just doing what they are told to do, you
don’t make any progress.”

Most influential individual: “First of all, my parents,
because they never put limits on me. They always encouraged
me to do anything I wanted to do and were always very
supportive. My husband as well. He is terrific about this
move.

“In terms of people I've worked with, I have been
fortunate to work for a lot of great people who took the time
to work with me. It wasn't just people who hired me and
said, ‘Go’; it was people. who spent time with me and
answered questions and told me when I did something wrong
or helped me through a problem.

“I've also been lucky to work with a lot of people at the
station level. I've learned an awful lot from program
directors, air talent and salespeople we've worked with,
traffic directors. There’s a constant flow of information back
and forth, and I've really tried to tap in to all that’s been
around me. I have been fortunate in that way.”

Career highlight: “Getting this job. As I look back over
the last 20 years or so and look at the people I've worked
with, I see that finding the right people is the key to
success. Making more right decisions than wrong ones is
what separates people, and I think I have made some realty
good decisions. I've made some bad ones, too, but the really
good ones are the ones I'm most proud of.”

Career disappointment: “There are plenty of things I wish had gone differently, but I try
not to dwell on ‘What if I had done that? I try to look at those things and say, ‘OK, next time
I'm confronted with this kind of problem or situation, here’s what I might do differently. I -1se
that information to be a little more positive about it.”

Favorite radio format: “I love almost all of them. I just won’t tell you the ones I hate.”

Favorite television show: “Desperate Housewives and The Sopranos.”

Favorite kind of music: “Depends on my mood.”

Favorite movie: “Casablanca.”

Favorite book: "For business books, it would be Good to Great and anything Tom Peters
writes. I love mysteries, and there’s a slew of mystery writers I like: P.D. James, Michael
Connelly, David Baldacci, Linda Fairstein and Stuart Woods.”

Favorite restaurant: "I like steak, so I like the Palm and those kinds of places.”

Beverage of cheice: “Fresca.”

Hobbies: “Ilove to garden, especially roses, because Houston is deemed a hostile climate
for them, so it's a challenge. Pilates and any kind of exercise — jogging, walking, swimming.
Reading, going to restaurants, hanging out, shopping.”

E-mail address: “nvaeth@susradio.com.”

Advice for broadcasters: “The best advice would be the same thing we preach internal.y:
Take care of your customers, all of them — listeners, advertisers-and staff. If you do that,
everything else will fall into place.”

TELEELT



MAT KEARNEY
BULLET

[ MATKEARNEY.COM
| INPOPCOM
AWARERZCORDS.COM




BIGGER RATINGS

The higgest morning show in radio backs it up with big ratings.
Ranked #1 or #2 in target demos in over 70% of affiliates coast to coast.

For more information, visit www.bobandtominfo.com or contact Laura Gonzo-Premiere Radio Networks (317) 841-4769 Igonzo@premiereradio.com



