
NEWSSTAND PRICE $6.50 

Are Mudvayne `Happy ?' You Bet! 

The Epic band scores Most Added at Active Rock and 

Rock with the single 'Happy ?" from Lost and Found, 

which hits stores on 

April 12. With 54 adds. 

"Happy ?" picks up 90% 

of the Active Rock 

panel, and it debuts at 

No. 34 *. At Rock, the 

track gets 10 adds, for 

one -third of the panel. 
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The Power Of Hispanic Consumers 

According to a recent Arbitron study, Hispanics use 

radio far more than newspaper or television How can 

you sell to 

this fast - 

growing 

demo- 

graphic? 

Find out 

on Page 

75. 
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PRODUCED BY 
MAX HSU (St SUPERCHI 
THE FIRST SINGLE FROM 
THEIR THIRD STUDIO PROJECT, 

, 

etltfdli ( 
STORES 

"A fun song that connects Moms and kids 

in the van A DIFFERENT SIDE OF 

SUPERCHICK that may put them in the 
'new generation category of our format 
-Bob Thornton, PD, KXOJ/KXCR Tulsa, OK 

"IT'S FRESH...reany singable and fun! 
It brings variety back into our music!" 
-Torn Pettijohn, Music Director, KCMS- Spirit 105.3, 
Seattle, WA 

"Superch:ck is back in a big way! 
The new single 'PURE' IS AMA 
it's doing amazing, they are amazi. 
-Nikki Cantu, Music Director. RadioU Network. 

"Listeners are looking to positive music that 
allows them to 'experience' the potential to 
live beyond themselves. Superchick's 

'PURE' HAS THE SOUND AND THE 
WORDS TO MAKE IT HAPPEN." Ïe St. John, Q les oines 

"To borrow a lyric 
from their next smash... 
Pure' from Superch'ck is 
'pure flow'... pure groovin', 
pure listener satisfaction. 

!. THEY MADE MY NEXT 
ADD S000 EASY.." 

KXWA/WAY-FM Denver 

motional info, 

tlio@inpop.com 

SUPERCHICK.NET INPOP COM 

r 
out. rk 
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In honor of RAB 2005 this week in Atlanta. R &R's 

editors focus on a variety of topics related to radio 

sales. Whether it's selling specific formats, 

refereeing sales and programming departments or 

learning how heritage AM stations keep winning, 

you'll find it throughout this issue. 

MAX IT OUT! 

Country superstar Keith Urban 

(Ends his suppol 
ki a new charity 

that researches 

aid promotes 

awareness of 

meningitis. Other 

c iuntry artists 

a-e also joining n with 

performances, auctions and 

e'en a 5K run. 

See Page 43 

Change is afoot in the nEtwork- 

s:ation barter relationship, if 

Talk Radio Netwcrk CEO Mark 

Masters has his way. 

See Page 20 

Ni: GOO GOO DOLLS 
Give A Little Bit (Warner Bros.) 

'CHR/P0P 
CIARA 1/M. ELUOTT 1.2 Stec (LaFace Zomba Label Group) 

'CHR/RHYTHMIC 
MARIO Let Me Love You (J/RMG) 

'URBAN 
UL JON & THE EASTSIDE B3YZ Lovers & Friends (RIT, 

URBAN AC 
JILL SCOTT Whatever (Hidden BeachVEpic) 

'GOSPEL 
J MOSS We Must Praise ( Gaspo Centric) 

'COUNTRY 

/R 
RASCAL FLATTS Bless The Broken Road (Lyric Street) 

L S LONELY BOYS Heaven /Or MusiEpic) 

'SMOOTH JAll 
SOUL BALLET Cream (215) 

'ROCK 
GREEN DAY Boulevard Of Broken Dreams (Reprise) 

'ACTIVE ROCK 
GREEN DAY Boulevard Of Broken Dreams (Reprise) 

'ALTERNATIVE 
GREEN DAY Boulevard Of Broken Dreams (Reprise) 

,TRIPLE 
A 

GREEN DAY Boulevard Of Broken Dreams (Reprise) 

'CHRISTIAN AC 
CASTING CROWNS Voices Of . (Beach Street/Reunion/FLG; 

'CHRISTIAN CHR 
SWRCHFOOT This Is Your t ite (Sparrow/EMI CMG) 

'CHRISTIAN ROCK 
FALLING UP Escalates (Tooth & Nail) 

'CHRISTIAN INSPO 
CASTING CROWNS Voices Of... (Beach StreelReuniorVPLG; 

'SPANISH CONTEMPORARY 
JUANES Volverte A Ver (Universal) 

'REGIONAL MEXICAk 
LOS TUCANES DE TIJUANA El Virus Oel Amor (Universal) 

TROPICAL 
MARC ANTHONY Se Esfuma Tu Amor (Sony Discos) 

THE IND!/STRY'S NEWSPAPER 
www. radíoandrecords. com 

Killing clutter benefits programming and sales: Page 58 

Columbia Records Group 
Ups Botwin To Chairman 
By Keith Berman 
R&R Asociate Radio Editor 
kberman &radoandrecords. cam 

Will Botwin has been 
promoted from Pres- 
ident to Chairman of 
Columbia Records 
Group. In his new 
posi :on Botwin will 
determine the over- 
all strategic direction 
of CRG and oversee 
all aspects of Colum- 
bia Records. He re- 
mains based in New 
York and reports to 
Sony Music Label 
Group U.S. President /CEO 
Don lenner. 

Botwin became CRG Pres- 
ident in 2002 after spending 
four years as Exec. VP /GM, 
during which time he 
played an integral role in all 
creative areas of the com- 
pany, as well as the day-to- 
day management of label 
operations. He also directly 

oversaw domestic and in- 
temational A&R, working 
closely with Jessica Simp- 
son, Train, Marc Anthony, 

Pete Yom and Five 
For Fighting, among 
others. 

Before joining Co- 
lumbia in 1996 as 
Sr. VP, Botwin 
owned and oper- 
ated Side One Man- 
agement for more 
than 15 years, over- 
seeing the careers of 
such artists as Lyle 
Lovett, John Hiatt, 

Rosanne Cash, Liz Phair, 
Los Lobos, Luscious Jack- 
son and Steve Earle. 

"It's a genuine pleasure 
to announce this well -de- 
served promotion," Ienner 
said. "Will has done a phe- 
nomenal job of leading Co- 
lumbia. It's been great 
working closely with him 

BOTWIN See Page 19 

Botwin 

Analysts Clash On 

Satcasters' Impact 
In the span of just a few 

days, two respected Wall Street 
analysts issued very different 
reports on the impact that sat- 
ellite radio could have on ter- 
restrial broadcasting. 

Lehman Brothers' William 
Meyers on Feb. 4 reduced his 
2006 industry forecast and cut 
ratings on several radio compa- 
nies, citing his expectation that 
satellite radio will erode in-car 
terrestrial -radio listening. 

"Our analysis suggests that 
in-car usage of satellite radio 
will reduce terrestrial radio's 
total audience delivery by 0.5% 
per year through 2013," Meyers 
said in a report. "This audience 
erosion will be deepest for in-car 
listening, the daypart that repre- 
sents most of radio's ad sales." 

Based on this expectation, 
Meyers reduced his 2006 radio 
revenue growth forecast from 

ANALYSTS See Page 19 

Artemis Appoints Glass CEO 
Artemis Records President Daniel Glass has 

added CEO duties at the independent record la- 
bel. He takes over for Artemis founder Danny 
Goldberg, who will remain with the company as 
a consultant. Glass will also add the role of Chief 
Creative Officer for Artemis owner Sheridan 
Square Entertainment, overseeing all marketing 
and A &R decisions related to the company's 
catalog and label operations. 

Glass has previously served as President of 
Universal Records and EMI Records and has de- 
veloped the careers of many prominent artists, 

GLASS See Page 19 

Glass 

Silver Adds OM Duties At K- Earth/L.A. 
By Adam Jacobson 
R &R Radio Editor 
ajacobson®radioandrecords.com 

Veteran Los Angeles radio executive Jack Sil- 
ver has been named to the newly created OM role 
at Infinity's heritage Southern California Oldies sta- 
tion KRTH (K -Earth 101)/L.Á. He will continue as 
the day -to-day PD of FM Talk dustermate KLSX, a 
job he's held since 1997, and as VP /Programming 
for all eight Infinity FM Talkers throughout the US. 
K -Earth PD Jay Coffey will now report to Silver. 

"We are so fortunate to have Jack Silver join the Silver 
K -Earth team," KRTH VP /GM Maureen Lesourd 
said. "Jack is a stellar programming talent, a keen strategist and a 
sales and programming mediator who will be able to interface with 
every department at the station." SILVER See Page 19 

Katz Revives Eastman Name 
Flood moves to reopened rep firm as President 

By Roger Nadel 

R &R Exec. Editor 
rnadeleradioand ecords.tom 

Like the phoenix, 
Eastman Radio has 
risen from the ashes. 
Beginning Feb. 14, 
the national rep firm 
will reopen for busi- 
ness under newly in- 
stalled President 
Tucker Flood. East- 
man Radio will join 
Katz Radio and Christa! s 
the third company under tle 
expanded Katz Radio Group 
umbrella. 

Katz Radio acquired East- 
man Radio in 1990 and even- 
tually folded it into KRG and 
Christal. KRG President 
Steve Shaw said the opportu- 
nity to attract new radio d- 
ents to Katz Radio for na- 

Flood 

tional representation 
made the decision to 
bring Eastman back 
an easy one. 

He added, "This is a 
natural evolution of 
our expansion plans 
that began four years 
ago. Our strategy has 
been to structure 
growth in order to 
best serve the needs 
of our clients." 

Shaw also said KRG is 
proud to have the opportu- 
nity to re- establish the East- 
man brand. "The three great 
names in independent repre- 
sentation have always been 
Katz, Christa! and Eastman," 
he said. "United again, they 
create a stronger platform 

EASTMAN See Page 16 

Senators Renew 
LPFM Crusade 
By Brida Connolly & Joe Howard 
R&R Staff Writers 
newsroom ®radioandrecords. con, 

On a day when the FCC 
marked the five- 
year anniversary 
of low -power 
FM radio, Sens. 
John McCain, 
Maria Cantwell 
and Patrick Lea- 
hy on Tuesday 
introduced the 
Local Commu- 
nity Radio Act of 
2005, a new version of a bill in- 
troduced last year that proposes 
to eliminate the congressionally 
mandated third- adjacent channel 
protections full-power stations 
have against LPFMs. 

The bill also aims to stop a 
proposed study on LPFM's eco- 
nomic impact on full -power 
broadcasters. McCain's office 

McCain 

LPFM See Page 6 
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Establish Your Presence 
with Roll-a-SignTM 

--- 
www.959TheRanch.com 

O Cost -effective and Durable O 
O Perfect for concerts, events and giveaways O 
O Will beat or match competitor's pricing* 0 

Roll -a -Signs disposable plastic banners are a cost effective way to promote your station, 
company or special event. Each banner is printed on high quality, weather resistant, 6 mil 
plastic film. We can print up to four spot colors of ink per banner. Depending on the con- 
figuration of your logo, you can get anywhere from 169 to 340 banners on a 1,000' roll. 

It's easy to use ... just roll off the desired length and cut! Indoor or outdoor, Roll -a -Sign' 
gets your message across and is ideal to give away at concerts and other public events. 

Fax us your logo along with the specific color separations and size, and we will give you a 
free quotation. If you have questions, please contact Roll- a- Sign" TODAY! 

Visit our website today for more information or call to place an order! 

See us at the RAB 

Booth #604 

www.rollasign.com 
1-800-231-6D74 

Reef Industries, Inc. - 9209 Aimeda Ge noa Rd. - Houston, TX 77075 
Phone 713 -507 -4200 - Fax 713 -507 -4295 - email: ri @reefindustries.com 

©2004 REEF INDUSTRIES, INC. Roll -a -Sign is a registered trademark of Reef Industries, Inc. *Restrictions apply. Call for details! 
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Stevens Assumes WMJI /Cleveland PD Job 

Meg Stevens, PD of 
Clear Channel's Country 
WGAR /Cleveland since 
2000, has added similar 
duties for top -rated Oldies 
clustermate WMJI. She 
succeeds Dave Popovich, 
who has been named PD of 
Infinity's Hot AC KIMN/ 
Denver (see story, this 
page). 

Stem WMJI is one of Amer- 
ica's best- performing Oldies sta- 
tions and has seen 12+ ratings in 
the mid -eight -share range since 
winter 2003. It also enjoys a 
power ratio of 1.4 and billed $17 
million in 2003. Stevens' first task 
is to adapt to WMJI's environs. 

"Right now my roe is to fit in 

with WMJI," she told R&R 
"It's a monster in Cleve- 
land, and it ain't broken It 
has Lanigan & Malone - 
the No. 1 morning show, a 
larger- than -life morning 
show. And we've got air 
talent who have been in 
the market forever. From 
sales to promotion, every- 
thing the station does is 

ens first -class. I just need to in- 
sert myself in the system" 

Stevens noted that WGAR and 
WMJI share many qualities, in- 
cluding audiences that are passion- 
ate about the stations' morning 
shows and the music each station 
plays. 

STEVENS See Page 1£ 

COUNTDOWN TO CLEVELAND 

Convention 2005 June 23 -25 

Fun Facts About Cleveland Radio Revenue 
In the 10 yeas suce the Rock and Roll Hall of Fame opened, 

Cleveland radio -evenues has risen from $70 million annually to 
$130 million per year 

Cleveland's ead ng radio category is Automotive, which ac- 
counts for 15% of mErket revenue. 

From 1995 -200C, Cleveland revenue growth averaged 10% 
per year. From 2002 -2004, market growth averaged 4% annually. 

2001 was the ony down year for revenue in the past 10. 
The hottest ç rowth category in 2004 was Home Improvement - up 15% over 2002. 

See you in C eveland at R &R Convention 2005! 
Data compile° by Miller, Kaplan. Arase & Co. 

NOBODY DOES IT BETTER. 

GREAT CLIENTS. GREAT MARKETING. 

As part of ESPN Radio's more than 75 hours of Super Bowl coverage from 
Radio Row down in Jacksonville, Dan Patrick Show host and namesake Dan 

Patrick had a chance to chat with Adam Sandler and Chris Rock, who star in 
the upcoming football -themed movie The Longest Yard. Seen here mid - 
broadcast are (l -r) Patrick, Sandler and Rock. 

RED Inks Buch As VP /Promo & Artist Dey 
Record -label vet Danny 

Buch has been appointed 
to the newly created posi- 
tion of VP /Promotion & 
Artist Development for 
RED Ink/RED Distribu- 
tion. In his new role he'll 
support and nurture artist 
development while in- 
creasing awareness and 
sales for the label's al- 
bums. 

Buch was previously Sr. VP/ 
Promotion for Atlantic Records, 
where he spearheaded the pro- 
motional campaigns for such art- 

ists as AC /DC, The Roll- 
ing Stones, Led Zeppelin, 
Matchbox Twenty, Stone 
Temple Pilots, Jewel and 
Sean Paul. 

"We are extremely pleased 
to have Danny onboard 
here at RED," said RED 
Distribution President 
Ken Antonelli. "His sensi- 
bilities, coupled with his 
expertise - not to men- 

tion his amazing energy - add 
another dimension to RED's mar- 
keting and promotion arsenal. 

BUCH See Page 16 

Popovich Appointed PD At KIMN/Denver 
Dave Popovich has been 

named PD of Infinity's 
Hot AC KIMN (Mix 100)/ 
Denver, effective Feb. 21. 
He replaces Ron Harrell, 
who left the station in De- 
cember 2004 to program 
WDVD /Detroit. 

Popovich was most re- 
cently OM of Clear Chan- 
nel's Oldies WMJI and Hot 
AC WMVX in Cleveland. 
His other radio experience in- 
cludes stints as PD at WDOK/ 
Cleveland and VP of McVay Media. 

Popovich 

"Mix 100 deserves noth- 
ing but the highest levels 
of leadership, experience 
and AC expertise from 
the PD chair," said Infin- 
ity/Denver VP /Program- 
ming Keith Abrams. "Dave 
brings all that to the party 
and much more. We 
could not be more excited 
about him leading [mom - 
ing show hosts] Dom 

Testa and Jane London, [midday 
host] Michael 'Giff' Gifford and 

POPOVICH See Page 16 

Stowe Set As PD For Radio One /Charlotte 
Radio One has hired pro- 

gramming veteran Alvin 
Stowe as PD of Gospel 
WPZS (Praise 100.9) and 
Urban AC WQNC (Q92.7) 
in Charlotte, effective Feb. 
21. The stations have been 
without a PD since Boogie 
D exited last year. 

For the past seven years 
Stowe has been PD at 
Entercom's Urban AC 
WQMG /Greensboro, 
where he started as Production 
Director. In the 1980s he pro- 
grammed WDUR and WFXC in 
Raleigh; WBLX /Mobile; and 
WMGL /Charleston, SC. He later 
joined Atlantic Records as South- 
east promotion regional. 

Sto we 

"I'm leaving home, but 
I am eternally grateful for 
the seven years I spent 
serving my community 
with WQMG," Stowe said. 
"I'd like to thank VP /GM 
Brent Millar, OM Brian 
Douglas and the wonder- 
ful radio family in Greens- 
boro for all their support. 

"At the same time, I'm 
excited to be joining the 
Radio One family in 

Charlotte. GM Debbie Kwei -Cook 
and her staff at Q92.7 and Praise 
100.9 have done a tremendous job 
with these stations already, and 
that will make for a smooth tran- 
sition as I take on the Charlotte 
market." 

R&R To Relocate 
L.A. Headquarters 

Radio & Records is moving! 
Effective Feb. 24, the new ad- 
dress for our Los Angeles head- 
quarters will be 2049 Century 
Park East, 41st Floor, Los Ange- 
les, CA 90067. Our phones, fax- 
es and e-mail addresses will re- 
main the same. 

Due to the move, our telecom- 
munications equipment will not be 
available for part of the day on 
Feb. 23. That includes our web - 
site at www.radioandrecords.com 
and our telephone lines. We ap- 
preciate your understanding as 
we relocate to a facility where we 
can better serve you. 

Take On The Day 
Taps Baldassano 

Take On The Day, the newly 
created venture between Dr. 
Laura Schlessinger and Geoff Rich 
to independently syndicate The 
Dr. Laura Schfessinger Program, has 
tapped industry veteran Corinne 
Baldassano as Sr. VP /Program- 
ming & Marketing. 

In her new role Baldassano will 
be responsible for overseeing the 
programming, production and 
marketing of Dr. Laura and be 
available as a resource to affiliates 
for assistance in their local pro- 
gramming and marketing needs 
for the show. 

"I absolutely love working with 
women who are incredibly smart, 

BALDASSANO See Page 16 

Radio Tricolor Adds 
Sanchez, El Cucuy 

Carlos "Napoleon" Sanchez 
has been appointed PD for Entra- 
vision Radio's Regional Mexican 
Radio Tricolor network. He re- 
places Manuel Sepulveda, who 
has exited the company. Sanchez 
most recently spent more than 
eight years as PD /morning host 
at KIWI /Bakersfield, and before 
that he was PD /morning host at 
KLOQ /Merced, CA and KWKW/ 
Los Angeles. 

"We are thrilled to welcome 
Carlos Sanchez as the new head 
of our Radio Tricolor network," 
Entravision Radio President 
Jeffery Liberman said. "Carlos has 
an impressive radio- program- 
ming track record, and we are 
confident in his ability to carry 
out Entravision Radio's mission 
of providing the best entertain- 
ment and information for our lis- 
teners." 

SANCHEZ See Page 19 

R&R Observes 
Presidents Day 

In observance of the Presi- 
dents Day holiday, R &R's Los 
Angeles; Nashville; and Washing- 
ton, DC offices will be closed 
Monday, Feb. 21. 

February 11, 2005 Radio & Records 3 
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RADIO BUSINESS 

Copps Seeks New Ownership Review BUSINESS BRIEFS 
By Joe Howard 

Journal's Broadcast Revenue Grows 

r .1'n;0125C0' 

uring a Feb. 3 meeting with reporters, FCC Commis - 
sioner Michael Copps told R &R that even though the 

commission's new - and, some say, re- regulatory - local - 
radio ownership rules have largely gone into effect, he wants 
the agency to launch a new, more comprehensive review of 
the entire media- ownership landscape. 

Copps said that since each of the 
media -ownership rules - especially 
those concerning newspaper- broad- 
cast cross- ownership - has ramifica- 
tions for all the other rules, all the rules 
must be reviewed. He called on the 
FCC to hire outside consultants to 
study the marketplace and hold hear- 
ings across the country to listen to cit- 
izens' feelings about local media. 

"We need to have a complete pro- 
ceeding," Copps said. "We need in- 
dependent research, not just studies 
done on a shoestring by our folks 
here. We need to ask the questions 
that didn't get asked the first time 
around. In the past year and a half we 
have created a whole new world, and 
it's not a world of my choosing. But 
now we have a second chance to get 
it right." 

Copps also said that despite sepa- 
rate Supreme Court challenges to the 
June 2003 media-ownership rules by 
the NAB and a coalition of media 
companies, the FCC must focus on 
abiding by the Circuit Court's edict 
to either rewrite or further justify the 
part of the regulations that was re- 
manded. 

Indeed, Copps insisted that the 
FCC cannot sit idly by while the Su- 
preme Court decides whether to hear 
the case. "I would like the FCC to get 
on with the job of rewriting the rules 
that have been sent back here," he 
said. 'The last thing I want to see is 
someone saying we don't need to do 
anything here for another year or two 
while this is adjudicated. Even if the 
court would take the case, we have a 
responsibility to move ahead." 

Copps also said he hopes outgo- 
ing FCC Chairman Michael Powell's 
replacement hits the ground running 
with a new ownership review. 
"Whoever comes in needs to under- 
stand the immediacy of moving 
ahead," Copps said. "We have con- 
sumers and industries out there who 
have been waiting for years and years 
for some kind of certainty, predictabil- 
ity and continuity in the rulemaking 
process, and we haven't given it to 
them." 

Copps admowledged that the agen- 
cy's productivity may suffer between 
Powell's departure and the appoint- 
ment of a new chairman and said he 
hopes Congress will resolve the issue 
quickly: 'The shorter, the better." 

As for his own future at the FCC - 
his term expires in June -Copps said 
he wants to stay and continue work- 
ing on the commission's agenda. "I'm 
deeply immersed in all these issues," 
he said. "I've been here 31/2 years 
now, and while I'm surprised we're 
just getting to all of this now, I'm inter- 
ested in doing the best job I can. It's 
hard to imagine doing anything else." 

NOBODY DOES IT BETTER. 

P O I N T - T O- P O I N T 
i 

DIRECT MARKETING SOLUTIONS 
GREAT CLIENTS. GREAT MARKETING.' 

MARK HEIDEN 970- 472 -0131 
RICK ToRCAsso 972 -661 - 1 361 

ELIZABETH HAMILTON 703- 757 -9866 
MARK VERONE 847 -705 -2046 

W W W. PT P M ARKET I NG. COM 

DIRECT MAIL. TELEMARKETING. 
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evenue in Journal Communications' radio and TV division 
increased 21 %, to $51.2 million, during Q4, a result of strong 

political spending and growth in local advertising. 04 operating in- 
come for the division rose 33 %, to $15 million. For 2004, broad- 
cast revenue increased 14 %, to $172.1 million, while operating in- 
come was up 49 %, to $44.4 million. Journal Chairman/CEO Steven 
Smith said that as the company moves into 2005, it expects "con- 
tinued improvement at developmental markets in both radio and 
television and tougher comparisons at our television stations due 
to an off-cycle year in political and Olympics." 

In other news, Journal's board of directors has authorized a re- 
purchase program of up to 5 million shares of the company's class 
A common stock. The board also declared a quarterly dividend of 
6.5 cents per share on Journal's class A and B shares, payable 
March 4 to shareholders of record as of Feb. 22. Additionally, Jour- 
nal will hold its annual shareholders' meeting on April 28 at the 
Pfister Hotel in Milwaukee. 

Jefferson -Pilot Profits Rise 

efferson -Pilot Communications saw its earnings rise from 
$15.4 million a year before to $16.6 million in Q4 2004 thanks 

to broadcast cash flow that increased 9 %, to $31.8 million. For 
2004, the division's profit rose 19 %, to $54.5 million, while BCF 
was up 18 %, to $108.1 million. Jefferson -Pilot CEO Dennis Glass 
said, "Jefferson -Pilot Communications' excellent performance con- 
tinues to demonstrate our ability to conceive and implement sound 
and profitable strategies." 

Radio One Previews Q4 Results 
though it hasn't yet set an earnings release date, Radio One 
announced on Feb. 2 that it expects its 04 net revenue to grow 

3 %, to $79.5 million, and its operating income to rise 14 %, to $38.1 
million. Radio One also announced its intention to issue $200 mil- 
lion worth of 10 -year senior subordinated notes, which will be used 
to redeem its outstanding 6.5% convertible preferred securities. 

In other news, Radio One announced that repayments have been 
made on loans to company President/CEO Alfred Liggins and Exec. 
VP /CFO Scott Royster of $21.1 million and $750,000, respectively. 
Liggins obtained the loan in April 2001 to purchase 1.5 million 
shares of Radio One's class D common stock. In December 2004 
he made an initial payment of $2 million, and he followed that up 
this month with a payment of about $17.8 million, using 1.1 million 
shares of class D Radio One stock. That lowers the balance on 
the loan to $5.9 million, due in full in April. 

Clear Channel Expands Share Buyback 

Clear 
Channel Communications' board of directors has autho- 

rized the repurchase of an additional $1 billion worth of Clear 
Channel common stock over the next 12 months. The company's 
previous $1 billion buyback program has been completed, and Clear 
Channel President/CEO Mark Mays said the new program reflects 
the board's confidence in CC's financial strength. Clear Channel 
has repurchased $2 billion worth of its common stock over the past 
10 months. 

Analyst Upgrades Salem 
Banc of America Securities analyst Jonathan Jacoby has raised 

his rating on Salem Communications stock from "neutral" to 
"buy;' saying the company offers investors an attractive growth op- 
portunity. "We are beginning to appreciate Salem's low -cost acqui- 
sition and growth strategy' Jacoby said. "Salem's growth strategy 
focuses on acquisition, swaps, reformats and increased invest- 
ments in the higher -return conservative News/Talk format:' He also 
praised the company's consistent ability to generate revenue, point- 
ing specifically to its block- programming business, which brings in 

about 40% of Salem's revenue and boasts a renewal rate of over 
90%. "The current stock price does not fully discount Salem's long- 
term operational and free -cash -flow potential," Jacoby said. 

AWRT Sets 2005 National Board 
The American Women in Radio and Television's 2005 board 
of directors will be officially installed on Feb, 26, in conjunction 

with the AWRT Leadership Summit, but the board officially began 
its duties this week. Katz Direct Marketing President Chickie 
Bucco will serve as President, and taking the VP role is RAB Exec. 
VP /National Marketing Mary Bennett. Katherine Smith becomes 
Group Media Director, Fry Hammond Barr is named Treasurer, 
and Melodie Virtue becomes Immediate Past President. On the 
AWRT board are Susquehanna Radio /San Francisco Director/Busi- 
ness Operations Valerie Blackburn, RAB Sr. VP /Communications 

Continued on Page 6 
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Experience. Stability. Vision. 
And T.J. Holland. 

T.J. Holland is one of those guys who always wanted to 

be in radio. He dreamed about it as a kid, then began 

to live that dream in college radio. Next came jobs as 

on -air personality, music director, and program director. 

Name the format, he'd done it - from Rock to Top 40 

to Oldies and Hot AC. It was only natural that he 

would eventually land at Susquehanna Radio Corp. 

"Susquehanna provides opportunity for 

advancement, and I'm a perfect case in point." T.J. was 

given the chance to prove himself as PD of WRRM, then 

challenged with more responsibility when a second 

and third station were acquired. 

"Susquehanna is all about being a good 

broadcaster and doing it the right way. They invest 

in the company and the employees so their products 

and their people can grow!" 

T.J. Holland 
Director of Programming 
Susquehanna - Cincinnati 

susQuEI-_ANNA 
RADIO CORP. 
A subsidiary of Susquehanna Pfaltzgraff Co. 

Make a Sound Career Choice! 
With operations in major markets across the United States, 

Susquehanna Radio Corp. offers a number of radio career 

opportunities. For more information, visit our website, or 

call our Human Resources Department at (717) 852 -2132. 

Susquehanna Commerce Center West 

221 W. Philadelphia St. York, PA 17404 
(717) 852 -2132 Fax (717) 771 -1436 
www.susquehannaradio.com 
Susquehanna Radio Corp. is an Equal Employment Opportunity Employer 

an ESOP Company, and maintains a Drug -Free Work Environment. 
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RADIO BUSINESS 

LPFM 
Continued from Page 1 

told R &R that provision was includ- 
ed based on the belief that complet- 
ing the study would be difficult at 
this early stage in LPFM's develop- 
ment. 

New to the 2005 version of the leg- 
islation is language aimed at assuag- 
ing LPFM operators' concerns about 
a slew of new FM translator appli- 
cations the FCC is reviewing. The bill 
directs the FCC to ensure that "li- 
censes are available to both FM trans- 
lator stations and low -power FM sta- 
tions, and that such decisions are 
made based on the needs of the lo- 
cal community" 

McCain said, "While low -power 
FM stations were authorized five 
years ago, implementation has been 
severely hampered by commercial 
broadcasters' flagrantly exaggerated 
claims of interference. The most re- 
cent obstruction, a two-year study 
conducted at the behest of broadcast- 
ers, cost taxpayers over $2 million 
and proved what the FCC and com- 
munity groups have known for 
years: Low -power FM stations will 
not cause significant interference to 
other broadcasters' signals. It is time 
for broadcasters to stop hiding be- 
hind false claims of interference 
when they are really afraid of the 
competition from truly local broad- 
casters." 

The NAB has led the effort to have 
LPFM interference studied and to 
retain third -adjacent channel protec- 
tion, and NAB spokesman Dennis 
Wharton told R &R, "The NAB has 
never opposed the concept of LPFM. 
Our only concern has been with in- 
terference, and these concerns are 
real, not imaginary." 

He also pointed out that the NAB 
was not the only organization that 
supported the retention of third -ad- 
jacent protection, noting that Nation- 
al Public Radio and Radio Reading 
Services for the Blind have also asked 
that the protection be retained. Un- 
der the Local Community Radio Act, 
noncommercial stations that broad- 
cast reading services on subcarrier 
frequencies would keep their third - 
adjacent channel protection. 

On Monday the NAB sent a letter 
to all members of Congress noting 
the fifth anniversary of the FCC's 
decision to authorize LPFM service 
and urging Congress to retain third - 
adjacent channel protection for exist- 
ing FMs. The letter read, in part, 'The 
commission should move expedi- 

tiously to roll out pending LPFM 
applications that are third- adjacent 
channel compliant. Everyone agrees 
those applications can provide valu- 
able niche service without risking 
interference to millions of full-pow- 
er FM listeners. However, Congress 
should resist any efforts to remove 
third -adjacent channel protections." 

LPFM Wants 'Primary' Status 
The FCC marked LPFM's anniver- 

sary by hosting a forum where cur- 
rent LPFM operators shared their 
experiences and discussed their chal- 
lenges. Appearing at the Tuesday fo- 
rum, several operators urged the 
commission to afford LPFM "prima- 
ry" status over FM translators, insist- 
ing that the public- interest value of 
their stations' programming out- 
weighs the benefits of translators' 
typical service. 

Full -power radio stations current- 
ly have primary status, which means 
they can bump from the air both 
LPFMs and FM translators that cause 
them interference or stand in the way 
of a full-power station's move. LPFM 
operators seek the same protection 
over translators. In particular, panel- 
ists stressed their stations' ability to 
connect with underserved segments 
of local communities and criticized 
translator services that either rebroad- 
cast full-power stations or carry sat- 
ellite content from noncommercial 
broadcasters. 

Speaking through a translator, 
Lucas Benitez from WCIW -LP/ 
Immokalee, FL said his station has 
"developed a community within the 
community" of Spanish -speaking 
agricultural workers in the region, 
pointing out that the station airs pro- 
gramrning aimed at Guatemalans 
and Mexicans. He noted that the sta- 
tion also has programming for Hai- 
tians living in the region and will 
soon launch programs aimed at Af- 
rican Americans. "For years, we were 
a community without a voice," Ben- 
itez said. 'The station has become the 
voice for those without a voice." 

'Commercialization' Of LPFM 

WFSJ -LP /Indiana, PA President 
Chris Lash said the FCC should help 
LPFM grow by loosening the restric- 
tions prohibiting LPFMs from selling 
advertising. "Restrictions can be put 
in place that could restrict advertis- 
ing to one or two minutes per hour," 
he said, adding that low -priced 
LPFM advertising could offer small 
businesses a new outlet. "LPFM 
should be the voice of small business. 
The diner where I have breakfast 

probably can't afford Clear Channel's 
rates, but it can probably afford 
[LPFM] underwriting." 

LPFMs are currently allowed to 
accept underwriting, and Lash said 
his station is generating underwrit- 
ing in five -figure amounts, but he be- 
lieves selling just a small amount of 
traditional ad time could help the 
service. "Commercialization could 
be the difference in saving certain 
low -power FM operations, and it 
would certainly allow me to double 
my monthly revenue," Lash said. 

Michael Shay from WRYR -LP/ 
Sherwood, MD said the federal gov- 
emment should help fund the ser- 
vice. "We now have a seat at the ta- 
ble, but we'd like a slice of the pie, 
and that includes the Corporation for 
Public Broadcasting, which distrib- 
utes $80 million per year," Shay said. 
"We meet the mission of the CPB, 
and we want a slice of that pie." 

WUVS -LP /Muskegon, MI GM 
Paul Billings said Verizon provides 
his station with $5,000 worth of an- 
nual funding. 

Meanwhile, Lash had a message 
for full-power broadcasters that op- 
pose the service. "I truly hope the big 
commercial radio stations read, learn 
and understand the FCC rules of un- 
derwriting, instead of jumping to 
conclusions and turning stations in 
[as they have done] during the past 
few years, including mine," he said. 
"They continue to say that we are 
their competition from a dollars -and- 
cents standpoint, and I disagree. 
They continue to say that LPFM is 
bad and is going to hurt them. My 
message back is, 'You've already de- 
stroyed yourselves.'" 

New Proceeding Ahead 

FCC Media Bureau Chief Ken Fer- 
ree announced at the forum that the 
FCC will soon kick off a new proceed- 
ing to address some of the issues that 
were raised. However, he pointed out 
that the FCC must consider how 
changes endorsed by LPFM propo- 
nents would affect other services. 

"Our panelists have demonstrated 
not only that there is a role for LPFM 
stations, but that they and many oth- 
ers in the LPFM community are work- 
ing diligently to fill and expand that 
role," Fenee said. "But we're also sen- 
sitive to the fact that other licensees will 
be impacted by any decision the com- 
mission makes with respect to LPFM. 
The commission still has much to learn 
about maximizing the value of the 
LPFM service without impairing the 
service offered by other licensees." 

FCC ACTIONS 
First FCC FM Auction Winners Get Permits; 
14 States Get New Stations 

On Feb. 4 the FCC granted the first 18 of the 258 new construction permits that were sold off during 
the November 2004 FM station auction. It has given these winning bidders until Feb. 18 to submit 

their final payments. Thirteen of the winning bidders qualified for "new entrant' bidding credits, which were 
awarded to bidders with interests in fewer than three mass -media facilities. More credits were awarded to 
bidders with no media interests. FCC Media Bureau spokeswoman Rebecca Fisher said, "The FCC is 
moving expeditiously to advance our goal of diversity in the radio industry by quickly granting construc- 
tion permits to winning bidders. This only reinforces our view that these auctions will provide owners with 
the opportunity to become pioneers in the ever-changing broadcast marketplace." 

On the list of 18 new permits are stations in Arkansas, Arizona, California, Colorado, Florida, Hawaii, 
Kentucky, Nebraska, Oregon, South Dakota, Tennessee, Utah, Wisconsin and Wyoming, along with 
one station in Guam. Colorado, Hawaii and Oregon each got two new stations; the other states each 
got one. 
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All transaction information provided by 
8IA's MEDIA Access Pro, Chantilly, VA. 

WJHX -AM /Lexington (Florence- Muscle Shoals). AL 
Undisclosed 
KTOY- FM/Texarkana, AR $1.5 million 
FM CP /Orlando, FL Undisclosed 
WBGE -FM /Bainbridge, GA $485,000 
KONS -FM /Lindsborg, KS $220,000 
WSPR -AM /Springfield and WACM- AM/West Springfield 
(Springfield), MA $6.8 million 
WZNN -AM /Black Mountain (Asheville), NC $850,000 
WFXO -FM /Creedmor, NC $7.25 million 
WBIE -FM /Delphos (Ottawa) and WAUI -FM /Shelby, OH 
$1.5 million 
WSPI- FM /Mt. Carmel, PA $460,000 
KTCJ -FM /Centerville, TX $424,809 
WATK -AM & WACD- FM/Antigo, WI $500,000 
WRPN -AM /Ripon, WI $150,000 

Full transaction listings, posted daily, can be found at 
www.radioandrecords.com. 

WBAZ- FM/Bridgehampton, WHBE- FM/East 
Hampton, WEHM- FM/Southampton and 
WBEA -FM/Southold (Hamptons -Riverhead), 
NY 
PRICE: $12 million 
TERMS: Asset sale for cash 
BUYER: Cherry Creek Radio, headed by CEO/President 
Joseph D. Schwartz. Phone: 303 -468 -6500. It owns 32 
other stations. This represents its entry into the market. 
SELLER: AM Entertainment, headed by President/CEO 
John Maguire. Phone: 401 - 726 -1550 
BROKER: Bob Maccini of Media Services Group 

Dollars to Date: 

Dollars This Quarter: 

Stations Traded This Year: 

Stations Traded This Quarter: 

$256,591,811 
(Last Year 51.838,022,951) 

$256,591,811 
(Last Year: $493,050,533) 

99 
(Last Year: 849) 

99 
(Last Year: 230) 

BUSINESS BRIEFS 
Continued from Page 4 

Christa Dahlander, Jones Radio Networks personality Lia Knight, 
CBS Radio Networks/Westwood One VP /Broadcast Operations Beth 
Robinson and Capitol Broadcasting VP /Human Resources Janice 
Sharp. 

NABEF Seeks Service To America Nominees 
The NAB Educational Foundation is accepting entries for its 2005 

Service to America Awards. The annual awards, which recognize 
broadcasters' community service efforts, are presented each year 
at NABEF's Service to America Awards gala. This year's ceremony 
will be held June 13 in Washington, DC as part of NABEF's all -day 
Service to America Summit. Earlier honorees have included first lady 
Laura Bush, former President Jimmy Carter and first lady Rosalyn 
Carter, former first lady Nancy Reagan, boxing legend Muhammad 
Ali and former New York Mayor Rudy Giuliani. 

Nielsen Expands Radio Spot Monitoring 
Radio spots get more attention from Nielsen's Nielsen Monitor - 

Plus under changes announced by the research company this 
week. Among the improvements: expansion of radio monitoring from 
19 to 26 markets and monitoring of more stations in the original mar- 
kets; Spanish -language monitoring; and 24/7 monitoring, expanding 
from daytime -only. Nielsen Monitor -Plus uses data from Media Moni- 
tors for the radio portion of its integrated reporting, which includes 
such categories as spot dollars being spent, spot occurrences and 
creative used in spots. Radio is among 18 media for which spots 
are tracked by Monitor -Plus. 
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BIGGER 
IS 1 

A BIGGER SHOW 
The biggest morning show in radio also has the biggest cast. 

Our colossal crew of characters, writers, producers, and musicians brings you the funniest show in radio! 

R A OIO NETWORKS 
For more information, visit www.bobandtominfo.com or contact Laura Gonzc -Premiere Radio Networks (317) 841 -4769 Igonzoa--vpremiereradio.com 
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MANAGEMENT MARKET / N G SALES 
ROGER NADEL 
model@radioandretords.com 

Revenue - Generating 
Machines 
How heritage AM stations keep winning 

ust as proponents of satellite and Internet radio have been her- 
alding the impending death of terrestrial radio, so it was back 

in the 1970s, when FM radio, with its remarkably clear sound, 
put AM on the defensive and threatened to run it off the dial. 
Eventually, FM stations were receiving 75% of the radio listen- 
ing in some markets. 

But even as people were tuning to music on true that play -by -play sports generates substan- 
FM, AM stations like KGO /San Francisco, tial revenue, but neither WINS nor KFI has 
KMOX /St. Louis, KFBK /Sacramen- sports. They do, however, have great 
to, WLW /Cincinnati, KDKA /Pitts- ratings stories, and they have the 
burgh, WGN /Chicago and a hand- conceptual sell that enables the most 
fol of others remained market ratings successful AM stations to overdeliv- 
leaders. More important, these AM er on power ratio (the comparison 
stations, once bashed for inferior - between audience share and revenue 
sound quality, continued - and con- share). 
tine today -to be revenue standouts. 

A look at the final 2004ller,Ka- Do Ratings Equal Revenue? 
Mi 

plan, Arase & Co. revenue report News /Talk WGN /Chicago had a 

card for the top three radio markets Mark Krieschen story last year that any station would 
tells a fascinating story. In New York, be proud to tell. The Chicago market 
three of the four top -billing stations are AMs: was down 2 .4 % last year, but former WGN grew 
WINS, WCBS and WFAN. In Los Angeles, KFI- its revenue more than 9%, jumping from No. 2 

AM finished No. 2 in the market, falling just in the market to the No. 1 biller. 

short of No. 1 despite finishing first locally and Some would say that the top -rated station 
billing more than $60 million overall. And in shook/ finish No. 1 in billing, but it's not that sim- 

Chicago, AM stations WGN and WBBM fin- ple. In WGN's case, a good season for the Cubs 
ished first and second in billing and together played a big part, but former WGN GM Mark 
rang up nearly one of every five dollars spent Krieschen (interviewed prior to his Feb. 4 res- 

on radio in the market. ignation) says that doesn't paint the whole pic - 
What is it that makes these AM powerhous- hire. He notes, "Actually, all segments of our 

es able to be top five billers - even the ones business were good last year local, national and, 
whose ratings aren't top 10? How are they able of course, Cubs play -by- play." 

to come out swinging, year in and year out? It's And, by the way, good season or not, Krie- 

LEADERSHIP 
SPOTLIGHT.= 

I once read that leadership can't take place in a vacuum. Yet, to me. leadership 
comes down to two basic principles, one very personal: integrity. And the other. 

which can't take place it a vacuum, is communication. 
Integrity: All successful relationships, be they personal or pro- 

fessional, are based on integrity. Leadership starts and ends 

with that. One's words anc, more important. one's actions must 
be consistent. Its about responsibility. 

Communication: In this fast -paced and ever -changing world 

in which we live and work. there's no room for assumptions. A 

good leader will welcome input and will ultimately convey a mes- 

sage clearly. A good leader will help cultivate an environment 
that encourages and supports professional performance and 

persona g-owth. A good leader will empower people and welcome feedback. 

Bonnie Press, President, Clear Chanret Kaz Advantage 

Each week R &R invites successful people in and outside the radio and recording in- 

dustries to share their thoughts on defining anc communicating leadership. 

schen says sports is no piece of cake. 'We've 
never sold wins and losses at our radio station 
with the Cubs, because, dearly, there 
haven't been that many winning sea- 
sons to go out and talk to people 
about," he says. "We just sell the pas- 
sion of the Cubs - that we're the 
place to get every single game." 

Except that the Cubs became 
more competitive, there wasn't real- 
ly much new in the way WGN went 
to market in 2004. But the results 
were different, and Krieschen says, 
"You certainly have to credit our sales manage- 
ment team and all the sellers at the radio sta- 
tion, but you have to go beyond that. Everybody 
at the radio station cares about our customers, 
and we give excellent customer service to our 
advertisers. Our clients see real value in being 
on WGN radio The station works." 

a good response. But when you have a mature 
radio station, the hill is, by definition, going to be 

that much tougher to climb each year. 
Think for a moment about the chal- 

lenge: To grow a $60 million business 
by just 5% means adding another $3 

million a year. That's an additional 
$250,000 a month. It kinda makes 
your heart start pounding, doesn't it? 

Now put yourself in the shoes of 
Krieschen or News WINS /New York 

GM Greg Janoff or any of the other 
managers who work at that altitude. 

You know there are limits to what you can do 
on the air to create new revenue opportunities 
without jeopardizing the stationality that makes 
your heritage AM unique. You have to be creative. 

Says Janoff, "We do more events than we did 
in the past that supplement what we do on the 
air. We can't necessarily do the kind of promo- 
tional on -air things an FM can, so we work with 
clients to create entitlement sponsorships." 

That there's really not much new to put on 

Greg J 

Selling Results 

It's great to be able to say that a station works. 
Conversations with clients and buyers are a lot 
easier to initiate when the advertiser is getting 

anoff 

Continued on Page 10 

"Leslie & Torn are helping millions of 
Americans fix their HOW-TO problems." 

aa Kneutler 

"THE MONEY PIT brings The kind of personality 
and entertainment audiences crave to the consumer 
' h cw -to' shows." - An, Program Director, WDEI, Wilmington 

HOME IMPROVEMENT RADIO SHOW 

r Introducing 
Leslie Segrete 

Co -Host 
from TLC's 

"While You Were Out" 

THE MONEY PIT' is a complete NTR- producing, ratings - 
j.lmping, experience -driven rado program package that 
is sweeping the nation. "These folks really get it." 

- Dick Rakovan, Senior VP /Stations, RAB 

rCOMPLETE HOW -TO- MAKE -REVENUE ` "AFFILIATE TOOL KIT" READY A 
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THE MONEY PIT Minute :6C) `eature available FREE! 
To affiliate, call Skip at 888 -263 -1050 
Visit us online @ www.MONEYPIT.com /backdoor 
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PERFORMANCE -DRIVEN 

MARKET NG 

dmr has a long history in the radio business and a vision 
for developing winning marketing campaigns. That's why 
our clients depend on our Strategy, Project Management 
and Creative teams. Collectively, we know nothing matters 
except results...that's performance -driven marketing. 

1-800-261-0831 dmrinteractive.com/results 

direr direct 

marketing 

results 

Cincinnati I Boston Atlarta ¡ Chicago 
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MA NAGEMENT MARKETING SALE S 

PART ONE OF A TWO -PART SERIES 

Radio's Revenue Hurdle 
Eight isn't enough 

he RAB announced last week that radio achieved a record 
$20 billion in sales in 2004, and that was cause for celebra- 

tion. Despite its having grown at relatively modest levels since 
the dot -coin boom of the late '90s turned into the "dot- gone" 
bust, there is hope that radio may be poised to move beyond the 
2% growth of last year and the 1% growth of 2003. 

For years, radio was advertising's 6% solu- 
tion, never achieving a 7% share of total U.S. 
ad revenue until 1994. Radio held steady at 
that 7% share through 1998. In 1999 radio in- 
aeased its share to 8 cents of every dollar, but now 
it's six years later, and radio's store is still 8%. 

This week R &R asks a number of influen- 
tial people to share their ideas on how to grow 
radio beyond 8 %. You might consider their 
comments as a jumping -off point for making 
the 9% -share goal a topic the next time you're 
sitting with a group of radio folks. 

Gary Fries 
President/CEO, RAB 

We are already doing some of the things 
necessary to increase radio's share of all ad- 

vertising dollars, but 
this only a beginning. 

The research from 
the Radio Ad Effective- 

ness Lab has already 
gone a long way toward 
proving to advertisers 
that radio is an effective 
advertising medium, 
and the studies that will 
be released this year 

will take that even further. The leadership of 
the RAB and RAEL are indicative of wide in- 

dustry support and funding for these types of 
initiatives. 

At the RAB2005 conference we will release 
the second phase of the "Advertiser Percep- 
tion Study," and let me tell you, it will identi- 
fy several challenges we need to immediate- 
ly overcome in terms of scheduling integrity 
and other accountability issues. Today, adver- 
tising and marketing reside in a highly sophis- 
ticated environment. Radio needs to deliv- 
er proof of advertising effectiveness and 
proof that the commercial aired as ordered. 

Moreover, we need to stop commodity sell- 
ing. While the shift in sales from transactions 
to marketing solutions has already taken root 
in our industry, we need to accelerate that at 
every level and in every size market. 

Finally, we need to adopt new lID Radio 

Gary Fries 

technologies and use the power of our medi- 
um to promote them. Advertisers want it. Lis- 

teners want it. It is up to us to provide it. 

Debbie Durben 
President, Interep Marketing Group 

Radio is uniquely suited to be the driver of 
multimillion-dollar platforms. To break through 

that 8% barrier, we as an 
industry need to bring 
new and innovative pro- 
grams to the market- 
place. These programs 
should highlight not only 
the benefits of radio as a 
branding vehicle, but 
also its ability to provide 
a national strategy solu- 
tion for advertisers. 

We have been very 
successful in designing customized multimil- 
lion-dollar dimensional programs that include 
branding, interactive exchange with consumers 
and additional ROI opportunities for advertis- 
ers. 

Interep's new-business-development efforts 
generated 72 million new dollars for radio in 
2004. This is all a part of our 10x10 Innovations 
Initiative to call on upper -level decisionmakers 
at agencies and advertisers, working toward a 
10% share of dollars for radio by 2010. Since In- 
terep began its business-development program 
in 1992, the company has developed over $1 

billion for the industry. 

Tony Salvadore 
VP/Market Manager, 

Susquehanna/San Francisco 

Remember that total 
revenue for 2004 makes 
it radio's biggest year 
ever. With that said, 8% 

is a number that should 
be 10% -plus, and it can 
and will get there. Ra- 
dio is all about the 
strength of our unique 
platform. It's one -on- 
one, it's personal, and 

Debbie Durben 

Tony Salvadore 

Revenue Generating Machines 
Continued from Page 8 

the air can be seen as either a strength or a short- 
coming. Janoff believes WINS's predictability is 

a positive. He says, "Some of the things that 
make the AM radio station 'sell' differently - 
not necessarily better - than FM is that it's not 
just about ratings and demos. It's 
about reach and cume. It's about 
great credibility and consistency in 
the marketplace." And rate is less of 
an issue. 

That conceptual sell we referred to 
earlier also has its rewards. Janoff 
says, "A higher percentage of AM 
revenue tends to come direct, where 
you're talking to a business owner 
about specific marketing objectives. 
If you can achieve those objectives, 
you'll get the renewal. AM tends to have a pret- 
ty high renewal rate with advertisers like that." 

Getting & Keeping Clients 

Clear Channel /Los Angeles Director /Sales 
Jeff Thomas says KFI - which finished 2003 

as L.A.'s top biller and missed repeating in 2004 

by a fraction of a percent - puts the emphasis 
on client retention. "We grow our business by 
helping our customers grow their businesses," 
Thomas says. "We spend inordinate amounts of 
time being solution providers and idea people, 
rather than just spot schleppers. We also try to 
do business with clients we feel we can really 
help. It's a longer, more challenging process, but 
it pays off in better, more consistent clients." 

And it always takes more than just showing 
up every day. At WGN, for example, planning 
for the coming year begins six or seven months 
out. Krieschen says, "We get together as a sales 
management team and we start talking about 
what has to happen for us to grow. We develop 
a game plan, then we get the salespeople on the 
same page. Once we're all together, we move 
forward and make it happen." 

It's also about knowing how best to structure 
your department. For example, many stations 
that carry play -by -play sports have one staff for 
regular programming and another for sports 
sales. But Krieschen says WGN succeeds by 
having a single sales staff. Everyone can sell 
every product, from sports to agricultural news 
to specialty programming and even event mar- 
keting. 

And not only that, Krieschen says no one is 

excused from cold calling. "All of our people sell 

new business; that's the key," he says. "We don't 
have anyone sitting on a big list and collecting 
big commission checks. Our commission struc- 
ture is set up where we reward for new busi- 
ness with a nice premium. That's been the edict 
at WGN for a long time." 

Back To Basics 

Keeping sellers motivated and di- 
rected is a daily challenge. Krieschen 
says, "We just went back to basics: 
more sales calls, having great rela- 
tionships with our customers and, 
obviously, being able to sell a station 
with our reputation and heritage. 
And the fact that we work certainly 
helps, too." 

Janoff reminds us that everyone is 
different, and you have to know 
which buttons to push to get the 

most out of your sellers. "Salespeople are moti- 
vated by their own personal income and ego 
and the fact that sales provides unlimited com- 
pensation," he says. Krieschen, meanwhile, 
notes that you can't overestimate the importance 
of having good sales management to provide 
the leadership. 

Sales is no different than any other competi- 
tion: You're only as good as your last report card. 
While we're focusing on how well these big AM 
stations performed in 2004, the station manag- 
ers are eye-level-deep working to achieve this 
year's goals. It takes new ideas. 

Janoff notes a new initiative by WINS's dus- 
termate WCBS -AM, which has begun stream- 
ing its audio and inserting spots that are sold 
only for the webcast. One can assume that if it 
starts to gain fraction for WCBS, that approach 
will quickly spread across the Infinity chain. 

Thomas points out that Clear Channel's "Less 
Is More" initiative requires a new playbook for 
KFI. He says, "We are offering advertisers more 
options than ever - 30- second as well as 60 -sec- 

ond commercials, opportunities for premium 
spot placement, a new creative services depart- 
ment, third -party primary research and more 
tie -ins with our weekend personalities and our 
outstanding late -night host, John Ziegler" 

Krieschen says standalone WGN is working 
more and more to leverage Tribune's cross -me- 
dia assets (the Cubs, the Chicago Tribune, WGN - 
TV and local cable) as a way of countering the 
Clear Channel, Infinity, ABC and Emmis dus- 
ters in the market. But, ultimately, when agen- 
cy avails come down, WGN - like the others - has to stand on its own merits. 

Jeff T honras 

it's been proven over and over again: Radio 
can and will move goods and services. 

All the hubbub about iPods, satellite and cell 

phones can make you think about radio as 
some outdated delivery system, but ponder 
this scenario for a moment The Wall Street Jour- 

nal wrote an article recently about a "new tech- 
nology that will allow consumers the ability to 
hear their favorite music, news, sports and stay 
deeply connected to their community. It'll be 

interactive and totally portable, and the devic- 
es to receive this new technology will be plen- 
tiful and inexpensive. And here's the amazing 
part The service will be free! This new indus- 
try is called 'radio. "' 

If that kind of delivery system went to the 
IPO market today, it'd make Google look like 
Harry's Horseshoes Inc. 

Next week More insights from industry leaders. 

Cost -effective 

Promote your company, product, or event with 
Roll -a- Sign's versatile disposable banners 

and reusable 
Many sizes and colors available 

Durable enough for indoor or outdoor use 

Advertise your message in any color 

Call today for more information! 
1-800-231-6074 www.rollasign.com 
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Government issues new dietary guidelines!t 

0 calories, 
0 carbs, 

0 cholesterol, 
0 trans fat: 

Listen 
liberally, 

unlimited 
servings 

Milk, yogurt 
and cheese 
song group: 

2 -3 listenings 

Vegetable 
song groLp: 

3 -5 listenings 

CHEESE 
BURGER 

IN 
PARADISE* 

DO 
THE 
FUNKY 
CHICKEN * 

Meat, 
poultry, 
fish, 
dry bean, 
egg and nut 
so-g group: 
2 -3 listenings 

GREEN ONIONS* 
SWEET PEA* 

ONE BAD 
APPLE* 
BLUEBERRY 
HILL* 

INCENSE AND PEPPERMINTS* 
SUGAR. SUGAR* 

JUNK FOOD JUNKIE* 
THE CANDY MAN* 

AMERICAN PIE* 
GREASE * 

Fruit 
sorg group: 
2 -4 listenings 

Fa-s, oils 
and sweets 
song group: 
6 -11 servings 

The Food Song Pyramid 
Source and daily allowance guidelines: 
USDA (United Singers & Diners Association) 
t Government of Diet Land. 

Dietary supplement available separately. 

The solution to America's diet woes 
is in this song! 

m u s i c 

Download "Diet Land" free at patriciamusic.com /sample. 
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BR/DA CONNOLLY 
bconnolly@rodioandrecords.com 

TECHNOLOGY 

Music Is Going (More) Mobile 
Ringtones are just one way to use music 

hat do you use music for? It is no longer only about en- 
tertainment. It's become something that's used, by indi- 

viduals and organizations, to personalize, brand and provide cool - 
ness-by- association to everything from movies to mobile phones. 

Ralph Simon, Chairman of Mobile Enter- 
tainment Forums /Americas, knows all about 
it. Aside from having a serious label back- 
ground - he's one of the founders of Zomba 
and established the new -media division at 
EMI - he's also recognized as a leading au- 
thority on mobile entertainment. 

This week Simon talks with R &R about the 
most visible part of the mobile -music biz, the 
burgeoning ringtone industry, and some of the 
other things people in the radio and record- 
ing industries should be thinking about as 
music goes on the move. 

R &R: Can you tell us about ringtones and how 
big a business that's getting to be? 

RS: In the U.S., last year saw the ringtone 
business being a $200 -million -a -year business, 
and it's growing at an exponential rate. It's 
proving to be a business that record compa- 
nies and radio stations have to be aware of, 
because, in essence, it's a leading wing flap 
for the record business. 

Ringtones have become more than just sin- 
gles; ringtones have become almost like a 
badge of the young music consumer's person- 
ality - it makes them interesting and differ- 
ent and unusual. Ringtones are also providing 
interesting new opportunities for the creative 
community where, when people are putting 
together singles now - in the same way they 
used to look at radio mixes and construct 
something specifically for radio - mobile is 

now having a role in that space. 
R &R Is the perception that only young people 

buy ringtones accurate? 
RS: I think you'll find that the greatest vol- 

urne generally tends to come from what is re- 
ferred to as the "early adopter audience," 
which generally tends to be under 28. Chart 
hits, top hits, movie themes and TV themes 
tend to be popular. But you are also finding 
that older demographics, more traditional 
record buyers, are going for it. So it's not nec- 
essarily restricted just to younger people. 

R &R Have record companies responded intelli- 

gently to the demand? 
RS: They have. All the record companies are 

now seeing this as a meaningful and, actual- 
ly, a tangible revenue generator for them- 
selves, because it is now bringing in money. 
It is a very important new revenue stream that 
major companies are looking into. 

R &R: Are ringtones a bigger business than song 

downloads? 
RS: No. With iTunes and iPod, Rhapsody 

and the other services, digital downloading 
is bigger at this point. But ringtones are ex- 
pected to double in the U.S. this year. I don't 
have specific figures at my fingertips, but it 
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would not be unrealistic to expect that this 
could grow into a $400 million business. 

R &R I keep seeing reports saying that phones 
are someday going to replace all the dedicated digi- 
tal music players. 

RS: I think that would be unlikely in the 
foreseeable future, but what is clear is this: The 
iPod has sold some 12 million units since its 
inception, and the mobile phone business each 
year sells between 600 million and 700 million 
phones - and the storage capability on these 
phones is getting bigger and better. 

At MIDEM, a couple of weeks ago in 
Cannes, France, it was clear that all the major 
phone companies are looking at the music 
business with greater focus than I've ever seen 
before. And everyone was talking about the 
fact that, in the coming months, certainly in 
the next 12 to 18 months, you will see mobile - 
phone manufacturers - people like Samsung, 
Siemens, LG, Motorola, Nokia - all start to 
apply a much greater seriousness to music 
than we've seen before. 

R &R Are they using it like Apple does, as a sales 

driver for hardware? 

"il/rU /f11Afl / /IdtlSFhá! 

" Ringtones have become 

more than just singles; 

ringtones have become 

almost like a badge of the 

young music consumer's 

personality." 

_all/IIqIII/illlluuuu/i-: 

RS: They still want to sell phones, but the 
storage capacity on phones is going to be in- 

creasing exponentially. And there's another 
whole new area that has emerged, which we 
call the science of " mociology." Mociology is 

the sociology of the mobile -to-mobile lifestyle. 
People's lifestyles are increasingly mobile; 

they don't want to be tethered to a PC. Peo- 
ple want to experience more and more stuff 
by mobile. People want immediacy When 
they hear something or a friend shows it to 
them, they want to immediately try to get it 

for themselves. 
This whole world of mociology and "mo- 

cioeconomics" is becoming something that 
record labels and radio stations are looking at, 
because it's another factor by which you can 

i 

1 

Yahoo!'s LaunchCast Leads 
December '04 Webcast Ratings 

Yahoo's LaunchCast streams garnered a weekly workday (Monday- Friday, 

6am -7pm) AQH cume of 246,300 and an overall workday cume of 1.4 million 
in the December 2004 Arbitron ComScore Webcast Ratings. LaunchCast's over- 

all cume - Monday- Sunday, 6am- midnight - for an average week in Decem- 
ber was 2.3 million. 

The Arbitron ComScore ratings are based on a subset of U.S.-based partici- 
pants in ComScore's volunteer panel of Internet-connected consumers. Tak- 

ing second place in December was AOL Radio Network, with AQH cume of 
149,000, workday cume of 1.2 million and overall cume of 2.2 million. Mi- 
crosoft's MSN Radio and WindowsMedia.com had a workday AQH cume of 
72,200 and an overall workday cume of 481,200, with overall weekly cume 
of 622,700. Meanwhile, the weekly cume for all rated streams rose approxi- 
mately 16% between November and December 2004. 

Napster To Go Officially Debuts 
Napster's Napster to Go service, which has been in beta for a few months, 

has officially launched. The new offering from Napster uses Microsoft's Janus 
digital rights management, which lets the unlimited tethered, or non- transfer- 
able, downloads offered to Napster subscribers be moved to compatible por- 
table players. The Napster to Go tracks remain tied to the subscription; if the 
subscription lapses or the player isn't hooked to a computer to check licenses 
at least once a month, the music becomes inaccessible. 

Napster, which has seen a significant bump in subscriptions recently, is bet- 

ting that the offer of access to its million -song -plus catalog for a flat rate 
($14.95 a month, or $5 more than a basic Napster subscription) will appeal 
to young consumers, and it's expected to spend as much as $30 million pro- 

moting Napster to Go. 

Sony To Launch Music Service For Handheld Playstation 
Sony will reportedly debut a music -download service compatible with its up- 

coming Playstation Portable this summer. The hotly anticipated PSP is set to 
be released in the U.S. in March, and a download platform for games and up- 

grades will be in place before the Playstation- branded music service joins So- 

ny's product lineup. 

grow, consolidate and reinforce your audi- 
ence. For a group, for a record, for a label, for 
a radio station, mobile is an absolutely fun- 
damental part of the modem American life- 
style. 

R &R: Aside from ringtones, what should radio 

and record people be thinking about for the future? 
RS: From an A &R point of view, what's 

going to be important is to try to secure the 
rights to an artist's mobile personality as well 
as their recorded personality. Because it's not 
just music, it's voices, it's pictures, it's name 
and likeness, it's graphics. A &R people are 
going to guide the writers and producers to 
come up with musical excerpts or little musi- 
cal elements that are effective for mobile use. 

In terms of looking at radio and develop- 
ing a radio sensibility, at MIDEM the only 
handset maker to exhibit was Nokia, which 
was exhibiting its Nokia Visual Radio. Visual 
Radio is a means by which a radio station can 
be sampled and experienced on a mobile 
phone device. There's a parallel track that al- 
lows someone to get graphics and data over 
the mobile phone. 

Ringtones have really been just a start, be- 
cause coming in the wake of ringtones is 
something called ringback tones. Ringback 
tones are generally original sound recordings, 
and they're used to identify a person's mobile 
phone. It's different from a ringtone in that 
you don't hear it when someone's phone 
rings, you hear it when you ring somebody. 
Instead of callers hearing a conventional "ring, 
ring," you can assign a song. 

The other thing to note is that this whole 
notion of mociology that I've spoken about, 
this whole mobile lifestyle, is now a function 

of the way young people, and people in gen- 
eral, live their lives. What's going to happen 
over the next 12 to 18 months is that more and 
more of people's musical tastes will be ex- 
pressed by means of their mobile devices. It's 
anticipated that by the end of 2005 there will 
be between 2.4 billion and 2.7 billion phones 
worldwide. 

R &R It seems that Europe and Asia have more 
advanced devices than we have in the U.S. 

RS: Well, the United States tends to be 
about nine to 12 months behind Europe and 
a little bit farther behind Asia- Pacific, but it's 
catching up very, very fast indeed. 

It's getting to be very important when plan- 
ning a new release and a radio profile for your 
release that you are aware of the mobile com- 
ponent. Where this might have been com- 
pletely underemphasized a year ago, today, 
if you're going to go to your young audience, 
you absolutely have to take this into account. 

It seems that a lot of the contracts that are 
being signed with new artists are going to 
embody mobile rights as well as recording 
rights, because the record companies realize 
that - as was the case with the first -ever plat- 
inum ringtone, "In da Club" by 50 Cent, or 
key singles by Destiny's Child and Beyoncé - this is effectively becoming the replacement 
for the singles business. 

Also, radio stations that are really smart are 
going to make a mobile persona and a mobile 
adjunct. They are going to find that being able 
to tap in to that mobile community can play a 
role in helping to reinforce the station's im- 
pact in that particular market, particularly if 

it's to an audience that falls into that pattern 
of mociologists. 
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HURRY! 
Hotels are filling up 
register on -line at 

sxsw.corn 

MARC H 1 e - ZO » AUSTIN, TEXAS 

J- 

L I N C O L N 

The South by Southwest Music and Media 
Conference showcases hundreds of musical acts 

from around the globe on fifty stages in down- 

town Austin, TX. 

By dey, conference registrants do business in 

the SXSW Trade Show in the Austin Convent on 

Center and partake of a fAIl agenda of informative 
and prcvocative panel discussions featuring 
hundreds of speakers of international statur2. 

For more information including: 
» conference updates 
» regist -ation discounts 
» exhibitors 
» confi-med artists & paielists 

TalentMatc 
CHRONmIE 

h ,,, 
Talent, Industry and the 
Fans that Support Them. 
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NEWSBREAKERS 

WKCK/Norfolk Flips To CHR/Pop 'Zone' 
After dropping Country on Feb. 2 

and stunting for a couple of days, 
Sinclair Broadcasting's WKCK/ 
Norfolk flipped on Feb. 4 to CHR/ 
Pop as WZNR (The New Zone 43 

106.1). The station is currently being 
overseen by KKDL /Dallas Asst. 
PD /MD Jay Michaels. 

"I'm very excited to be involved 
with this project," Michaels told 
R&R. "Cm happy to be back work- 
ing with [Sinclair owner] Bob 
Sinclair, who has been an amazing 
person in my life both profession- 

ally and personally. We see a won- 
derful opportunity here, not to 
mention a big hole in the market for 
mainstream Pop, and we're taking 
it." 

The station, which is currently 
running jockless, had some fun 
launching its new format, initially 
putting up a smokescreen as AC 
"Mix 106.1, the best mix of the '80s, 
'90s and now" and playing Celine 
Dion 's "A New Day Has Come." 

WKCK See Pace 16 

IDOL STILL VITAL RccF legend dilly Idol dropped by Sirius' New 1úk 
headquarters to do a show on the satcaster's Alt Nation channel. During his three 

hours of mayhem Idol played whatever he felt like, including selections from 

Elvis Presley and Sisters Of Mercy and some reggae tunes. Seen here is Sirius 

Format Manager Rich McLaughlin (I) getting a manly squeeze from Idol. 

RIGHT COLORS. LONG -LASTING. DURABLE. WEATHER -RESISTANT. 

L)10112' on easy sfreef.2 

Life's a breeze when you choose Communication 
Graphics as your decal or:nter. Expert craftsmanship 
and worry-free customer service. 

Preferred by more 'ado stations since 1973. 

THE DECAL COMPANY 
(800) 331-4438 - www.cgilink.com 

14 Radio & Records February 11, 2005 

WEBG /Orlando Is 

Ready To 'Rumba' 

Oldies WEBG /Orlando on Feb. 2 

flipped to a Tropical format called 

"Rumba 100.3." The move is part of 
the Spanish- language initiative 
Clear Channel announced in Sep- 
tember 2004. 

WWVA /Atlanta PD Victor Mar- 
tinez is acting PD for WEBG until 
further notice, Clear Channel Sr. 

VP /Hispanic Radio Alfredo Alonso 
confirmed to R &R. The station is 
currently airing 5,000 songs in a 

row featuring artists like Marc An- 
thony, Gilberto Santa Rosa, El Gran 
Combo, Tego Calderon, Olga Tanon 
and Victor Manuelle. 

"We are thrilled to bring His- 
panic listeners throughout Orlando 
a station they can call their own," 
said Clear Channel Regional VP/ 
Central & North Florida Linda 
Byrd. "Orlando is one of the fastest - 
growing Hispanic markets in the 
nation and is one of the largest, 
with approximately 20% of listen- 
ers being Hispanic." 

Rumba 1003 will compete head - 
to-head on with Mega Communica- 
tions' WNUE /Orlando, a station 
Alonso launched while he was 
Mega's President /CEO. 

WTQR/Greensboro 
Names Cooler PD 

WEZL /Charleston, SC PD Trey 
Cooler has been named PD of Clear 
Channel sister WTQR/Greensboro, 
where he will also hold down after- 
noons. He starts Feb. 21 and suc- 
ceeds Bill Dotson, who stepped 
down a couple of months ago to 
concentrate on his morning show 
with Aunt Eloise. 

Clear Channel /Greensboro OM 
Tim Satterfield said, "When you go 
looking for the best and brightest 
programmers in Country radio, it 
becomes apparent they're already 
working for Clear Channel. Trey's 
efforts at WEZL made him an ob- 
vious choice to breathe new life 
into our heritage Country station, 
which has been No. 1 in the market 
for three decades, but his love of 
caffeine, nicotine and a big bar tab 
really sealed the deal." 

Cooler told R &R, "I am excited 
that Clear Channel is giving me the 
opportunity to work at such a great 
station. The people there are so tal- 
ented and hand -working. This is the 
biggest thing to happen to me in 
my 16 years in radio." 

Cooler's career began at WCHY 
and WSCA in Savannah, GA. He 
later moved on to WIBW /Topeka, 
KS and in June 2002 joined WEZL. 
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MAKE YOUR 
NTR BUDGET! 

And score big time with your advertisers! 

Start generating non -spot revenue immediately with our off -air sports 
programs in Racing, Golf and Baseball 

Delivering Strategic Solutions For: 

New Business Development 

Ad Campaign Extensions 

Added Value Programs 

We do it all, from concept to implementation, and have created thousands of customized 
NTR programs for hundreds of stations in over 300 markets, generating more than 

$25 million in local station revenue. 

Contact: Jay Freedman 
818.461.8047 

jfreedman@premiereradio.com 

Get into the game today! 

11BIPMEININIVIS 

1NNOVAT 1 E 
\ O 

(,, MARV I., 
Q' 

o 

Register to be an actin 

station at www.getntr.coi 
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NEWSBREAKERS 

Triozzi, Rusch Merge Gar -Bil With JMA 

Industry veterans Gary Triozzi and Bill Rusch 
have merged their company, Gar -Bil Entertain- 
ment, with Jeff McClusky & Associates. As part 
of the merger, Triozzi will take VP /Promotion du- 
ties and Rusch will head JMA's alternative and 
rock departments. JMA's Kevin Kollins remains 
VP /Top 40 Promotion. Triozzi and Rusch each 
have 20 years of experience, induding senior na- 
tional promotion positions with Columbia, SBK, 

Mercury and Elektra. 
"In today's changing business environment our 

first priority is to explore and create new business 
models that address growing opportunities with 
major and independent labels, artist-owned labels 
and management firms," said Jeff McClusky. "In ad- 
dition, we aim to expand our great relationships 
with programmers, who are all part of the value 

chain of exposing 
music. Gary and 
Bill are a perfect fit 
for this expansion, 
and, together with 
our other key ex- 
ecutives, they will 
create a superstar 
team of music -ex - 
posure service pro- 
viders." 

Triozzi said, "The combination of two great compa- 
nies, JMA and Gar -Bil Entertainment, will guarantee 
our customers the best service in the industry. This ex- 
citing merger will enable us all to fill the needs of our 
ever -changing marketplace. We all look forward to 
many years of mutual growth." 

Triozzi Rusch 

Radio 
MIKE CAPPIELLO, formerly with 

United Stations and ABC affiliate rela- 
tions, becomes Director /Affiliate Rela- 
tions for the newly formed Take on the 
Day, which syndicates The Dr Laura 
Schlessinger Program. Also hired for 
affiliate -relations duties is TAMARA 
KARCEV, who was previously with 
Jones MediaAmerica and ABC Radio 
Networks. 

VONNEVA CARTER joins Max Me- 
dia as Corporate Director /Sales. She 
was most recently Director /Sales for 
Entercom/Norfolk. 

CAROL HANLEY is elevated from 
Sr. VP /Sales & Marketing, Advertiser/ 
Agency Services at Arbitron to Sr. VP/ 
Sales, U.S. Media Services, which in- 

cludes the radio, advertiser /agency, 
outdoor and product/customer servic- 
es groups. 

MIKE IVERSON is named GSM at 

KCBS -FM /Los Angeles, effective Feb. 

14. He most recently helped launch Vi- 

acom's Spike TV and was previously 
NSM for KROO & KRTH /L.A. 

STEVE LEE is named Promotion Di- 

rector at KPLX/Dallas. He previously 
held similar posts at WUSN /Chicago 
and KZLA/Los Angeles. 

KARL MOORE is named Regional 
Director /Operations for the Boston hub 

of Clear Channel's Total traffic Net- 
work. He has served as Director /Op- 
erations for Metro Networks' traffic, 
news and sports divisions for the past 
12 years. 

CARLOS SAN JOSE is named Di- 

rector /Hispanic Sales for ABC Radio 
Networks. His experience includes 
stints as Sr. VP /GM of WNTD /Chica- 
go and Sales Manager of WOJO /Chi- 
cago. 

DAVID SMITH is named VP /GM of 
NextMedia's North Dallas cluster, 

WKCK 

which comprises KLAK, KMAD & 

KMKT /Sherman- Denison, TX and 
KKAJ, KTRX, KVSO & KYNZ/Ard- 
more, OK. He was previously VP /GM 
of NextMedia's Saginaw, MI cluster. 

DAN YUKELSON is promoted from 
Sr. VP /CFO to Exec. VP /CFO for Pre- 
miere Radio Networks. 

Records 
MONICA COATES rises from Assoc. 

Director /A &R to Director /A &R for Veri- 
ty Records. 

LAURIE GORE is elevated from Pro- 
motion Coordinator to Manager/Promo- 
tion at Universal South Records. 

DANIEL MANDIL is named Exec. 
VP, Global General Counsel & Secre- 
tary for Sony BMG Music Entertain- 
ment. He was most recently a partner 
in the litigation and technology, media 
and communications groups of the 
New York- and Washington, DC -based 
law firm of Covington & Burling. 

ZEESHAN ZAIDI is appointed VP/ 
Digital Business Operations at RCA 
Music Group. He comes from Arista 
Records, where he was Sr. Director/ 
Marketing. 

National Radio 

Continued from Page 14 

After 30 seconds of Dion's tune, the 
true format launched with Kelly 
Clarkson's "Sühee U Been Gone." 

Michaels is currently looking for 
talent to fill all dayparts and asks 
record labels to send Pop and 
Rhythmic product. 
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ABC NEWS RADIO will broadcast 
Grammy Guide 2005, a one -hour spe- 
cial hosted by recording act Josh 
Groban that showcases the nominees, 
performers and presenters at Sunday's 
Grammy Awards. The special will be 

available to affiliates twice a day, at 
10:06am and 2:06pm ET, from Feb. 10- 

13; also included are 15 minutes of lo- 

cal availability. 
ABC News Radio is also planning 

special programming for the Acade- 
my Awards.The ABC Radio Networks 
Remote Package includes a two -day 

broadcast from the Kodak Theatre 
area on Feb. 24 -25, with interview op- 
portunities with presenters, producers 
and on- camera talent. Broadcast 
times should run between 11 am and 
7pm PT, with ABC Radio Networks 
providing all equipment, transmission 
lines, microphones, signage and en- 
gineering. 

There will also be a network pre -Oscar 
broadcast available to ABC Radio Net- 
works affiliates on Feb.26 from 5 -9pm 
PT and an ABC News red- carpet pre - 

show on Feb. 27 from 3 -5pm PT. 

For more information, call Nora 
Grudman at 212 -576 -2700, x223. 

DOUG HALL and JIM MATHIS on 

March 5 will launch Youth Sports Ra- 
dio, a weekly two -hour show dedicat- 
ed to the parents, coaches and men- 
tors of youth sports athletes. Hall is a 

20 -year radio veteran who was most 
recently an AE at WXRK/New York; 
Mathis has worked for Fox Television 
and is President of Mathis Productions. 
For more information, call Hall at 410- 
459 -6788. 

SYNDICATED SOLUTIONS INC. 
inks The Financial Guys, which cur- 
rently airs on flagship station WBEN/ 
Buffalo and KXNT /Las Vegas and will 
go national on March 5. The show, 
hosted by Glenn Wiggle and Mike Lo- 
mas, will air on Saturdays from 4 -6pm 
ET, with an encore broadcast on Sun- 
days from 8 -10pm ET, and will be 
available via the SSI Radio Network 
on ABC Starguide III or via CD ser- 
vice. For more information, call 203- 
431 -0790. 

TALK RADIO NETWORK is set to 
launch Forbes Radio, which will fea- 

ture content from Forbes magazine, 
commentary from and interviews with 
the magazine's editors and writers, and 
interviews with business leaders. The 
weekly three -hour show will debut on 

March 5 from 1-4pm ET. For informa- 
tion, contact TRN Enterprises' Greg 
Doyle at 541 -474 -2297. 

Buch 
Continued from Page 3 

It certainly raises the bar once again, 
outdistancing us from our competi- 
tion. We expect Danny's contribution 
to further our mission as an artist-de- 
velopment, career-development and 
label- friendly company." 

Buch said, "At a time when the in- 

dustry is going through dramatic 

change, RED is perfectly positioned 
to help develop its core roster of the 

strongest independent labels in the 
business, as well as providing assis- 
tance to Sony BMG's future stars 
with artists like Train, Los Lonely 
Boys, Coheed & Cambria and 
Switchfoot, who have all come 
through the RED Ink system. I am 
excited at the opportunity to help de- 
velop many more artists' careers 
here." 

EXECUTIVE ACTION 
Smith Now PD At Journal/Tulsa Country Duo 

WIXY /Champaign, IL PD RW Smith has been named PD of Jour- 
nal's Country KVOO and Classic Country KXBL in Tulsa, effective 

Feb. 14. He succeeds Moon Mullins, who left the stations at the end of 
last year. 

Smith spent 71/2 years at WIXY, which was named CMA Small Mar- 
ket Station of the Year in 2002. He has also programmed WDEZ/Wau- 
sau, WI and held the Asst. PD post and afternoon airshift at KJJY /Des 
Moines. 

Dunaway To Program WTGE & WYPY 

nave Dunaway has been named Director /Programming for Guaran- 
ty Broadcasting's Classic Country WTGE and Country WYPY in 

Baton Rouge. He was previously OM for Mississippi Radio Group in Tu- 

pelo, MS. 
Dunaway replaces Randy Chase, who left Baton Rouge in November 

for OM/PD duties at Double O Radio's W WNO/Columbia, SC. Asst. PD/ 
MD Jimmy Brooks has been handling the day -to-day programming du- 
ties at WTGE & WYPY in the interim. 

Williams New Music Choice Dir./Urban Prog. 

Lamonda Williams has been appointed Director /Urban Programming 
at Music Choice. She will be based in NewYork and report to Music 

Choice Director /Music Programming Damon Williams. 
Lamonda Williams has been PD of On Top Communications' Urban 

KNOU/New Orleans since 2003. Prior to that she spent several years 
as PD of Radio One's Urban WCDX/Richmond. Williams started with 
Radio One as Asst. PD /midday personality at CHR/Rhythmic WPHI/ 
Philadelphia and began her radio career as PD of Urban WNHC /New 
Haven, CT. 

Eastman 
Continued from Page 1 

for attracting new advertisers to ra- 
dio." 

Word began circulating in mid - 
December 2004 that Katz was con- 
sidering reopening Eastman Ra- 
dio. At that time a Katz spokes- 

which companies will move to 
Eastman representation. 

Flood is a 20 -year radio veteran 
who was President of Christal be- 
fore this move. He said, "I have run 
Christal Radio, been part of Katz 
Radio and worked closely with the 
old Eastman Radio. Having led and 

worked with the very 
best in the business, I 

know the key elements 
that create excellence in 

national representation. We will 
make history again." 

Carl Butnun, who was President 
of Eastman Radio for 12 years, said 
the decision to bring back the 
Eastman organization is a great com- 
pliment to those who built it, adding 
that its greatness will be perpetuated 
by re- establishing the Eastman name. 

EASTMAN R A D I D 

man confirmed to R &R that ex- 
pansion was being contemplated 
to provide additional customer 
service for some of the groups cur- 
rently being repped by Katz or 
Christal, possibly including Cita- 
del, Saga, Cox and others. So far, 

however, Katz Media Group CEO 
Stu Olds has not announced 

Popovich 
Continued from Page 3 

the rest of the Mix team to the pro- 
verbial next level. He is simply one 
of the very best." 

Popovich told R &R, "Denver has 

always been on the short list of cit- 

ies I would like to live in if I ever left 

Cleveland. Infinity is a great com- 
pany with a great management 
team. The opportunity was too 
good to pass up. I'm absolutely 
thrilled." 

Baldassano 
Continued from Page 3 

self -motivated, hard -working, compe- 
tent and successful, who also have a 

great sense of humor and profoundly 
good character," Schlessinger said. 
"We put all those ingredients in a 

blender, and out popped Corinne!" 
Baldassano's broadcast resume 

includes stints as VP /GM for Asso- 
dated Press Radio, Sr. VP /Program- 
ming for Sony's SW Networks, VP/ 

Programming at Westwood One 
and VP /Programming at ABC Ra- 

dio Networks. 
Before her network -radio career . 

she was PD at local stations in 
Houston and Cincinnati and MD at 
WPLJ and WHN in New York. Most 
recently Baldassano was President 
of Translucent Media, a consulting 
company with such clients as the 
Discovery Channel, Animal Planet, 
Sirius Satellite Radio and Qantum 
Communications. 
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Live365 is the largest Interne: radio 
network, with thousands of stations in 
a wide variety of formats. Prog ammed 
by trie music tastemakers from 
around the globe, Live265 offers an 
enth Jsiastic audience for established 
and up- and- coming artists alke. In a 
world of consolidated playlists, 
Live365 charts the tastes anc 
preferences of today's most vibrant 
music community. Tracks with the 
most plays during the seven days 
ended Feb. 8, 2005 are listed 
below. 

OM 

Travis Storch 866- 365 -HITS 

Top Rock 
QUEENS OF THE STONE AGE Little Sister 

112 Vertigo 
BREAKING BENJAMIN So Cola 

PAPA ROACH Getting Away With Murder 

SLIPKNOT Vermilion 

Top Country 
KEITH URBAN You're My Better Hall 
LEE ANN WOMACK I May Hate Myself In... 

LEANN RIMES Nothin 'Bout Love Makes Sense 

GRETCHEN WILSON When I Think About_. 

BLAKE SHELTON Some Beach 

Top Blues 
BLACK KEYS till I Get My Way 
JONNY LANG Give Me Up Again 
HOLMES BROTHERS Run Myself Out Of Town 
LOS LONELY BOYS More Than Love 

JOHN EARL WALKER BAND Last Time Out 

MUSIC 
CHOICE 

Your Mud . Your Choke 

30 million homes 
27,000 businesses 

Available on digital cable and DirecTV 

Damon Williams 646- 459 -3300 

NIT LIST 

Justin Prager 
GAME How We Do 

FRANKIE J. Obsessron INo Es Aman 

ELLIE LAWSON Gotta Get Up From Here 

SNOOP DOGG Signs 

R&B & HIP -HOP 

Damon Williams 
112 U Already Know 

FAITH EVANS Again 

MARQUES HOUSTON All Because Of You 

RAP 

DJ Mecca 
CASSIDY l'm A Hustle 

GAME 1/50 CENT Hate It Or Love It 

LIVING LEGENDS Blast Your Radio 

PURPLE CITY Purple City Byrdgame 

XZIBR UJELLY ROLL Saturday Night Live 

ROCK 

Gary Susalis 
ALTER BRIDGE Save Me 

DROWNING POOL K /lm' Me 

MUDVAYNE Happy, 

NO ADDRESS When I'm Gone (Sadie) 

ALTERNATIVE 

Gary Susalis 
GOLDEN REPUBLIC You Almost Had It 

GREEN DAY Holiday 

KAISER CHIEFS I Predict A Riot 

OPEN HAND Tough Girl 

TODAY'S COUNTRY 

Liz Opoka 
KENNY CHESNEY Anything But Mine 

CRAIG MORGAN That's What I Love About Sunday 

ADULT ALTERNATIVE 

Liz Opoka 
HOWIE DAY Cade 
JEM 24 

AMOS LEE Arms Of A Woman 

AMERICANA 

z Opoka 
SARAH LEE GUTHRIE Kindness 

BILLY JOE SHAVER Drown In Love 

NATIONAL MUSIC 

1221 Ave. of the Americas 
New York. NY 10020 

212 -584 -5100 

Steve Blatter 

Alt Nation 

Rich McLaughlin 
BECK E -Pro 

A PERFECT CIRCLE Passive 

LONG VIEW When You Sleep 

BRIGHT EYES Take It Easy (Love Nothing) 

SNOW PATROL Chocolate 

The Pulse 
Haneen Arafat 

ROB THOMAS Lonely No More 

Sirius Hits 1 

Kid Kelly 
ROB THOMAS Lonely No More 

AKON Lonely 

New Country 
Al Skop 
TOBY KEITH Honkylonk U 

BUDDY JEWEL If She Were Any Other Woman 

RASCAL FLATTS Skin 

AARON LINES Waitin' On The Wonderful 

Octane 

Jose Mangin 
MUDVAYNE Happy? 

SILVERTIDE Blue Jeans 

Spectrum 
Gary Schoenwetter 
MOBY Beautiful 

RAY CHARLES 1MORAH JONES Here We Go Again 

P McCARTNEY I/O. STEWART Whole Life 

Heart & Soul 
BJ Stone 
GERALD LEVERT So What (If You Got A Baby) 

Shade 45 
Lil Shawn 
NONE. Cuts From N.O.R.E. 

DE LA SOUL The Grind Date 

D X 
NAJJL,- 

Rick Gillette 800 -494 -8863 

10 million homes 

DMX Fashion Retail 
Mark "In The Dark" Shands 

The hottest tracks at DMX Fashion Retail, 

targeted at 18 -34 adults. 
NELLY N Dey Say 

MARIAH CAREY It's Like That 

EMMA Maybe 

NATALIE Goin Crazy 

FRANKIE J f/BABY BASH Obsesses (No Es Amor) 

DESTINY'S CHILD Cater 2 U 

JENNIFER LOPEZ (/FAT JOE Hold You Down 

This section features this week's new adds 

on DMX MUSIC channels available via digi- 

tal cable and direct broadcast satellite. 

CHR/POP 

Jack Patterson 
TIM McGRAW Live Like You Were Dying 

SIMPLE PLAN Shut Up 

HOT JAMZ 

Mark "In The Dark" Shands 
JENNIFER LOPEZ I/FAT JOE Hold You Down 

URBAN 

Jack Patterson 
SAMSON Atmosphere 

50 CENT Candy Shop 

180.000 businesses 

ADULT CONTEMPORARY 

Jason Shift 
JEM 24 

JACK JOHNSON Sitting. Wailing. Wishing 

INTERNATIONAL HITS 

Mark "In The Dark" Shands 
GEMS Young Boys 

DIZZY X Show Me 

CHEMICAL BROTHERS Galvanize 

DURAN DURAN What Happens Tomorrow 

ANON Locked Up 

XZIBIT Hey Now 

USHER Caught Up 

EMINEM Like Toy Solders 

COUNTRY 

Leanne Flask 
DIAMOND RIO One Believer 

DIERKS BENTLEY Lot 01 Leaviù Left To Do 

DARRYL WORLEY li Something Should Happen 

TIM McGRAW Drugs Or Jesus 

RAP/HIP -HOP 

Mark "In The Dark" Shands 
JA RULE Caught Up 

LUDACRIS Number One Spot 

RADIO 
`ei'srap_ 

Artist/Title Total Plays 

BOWLING FOR SOUP 1985 79 

JESSE McCARTNEY Because You Live 75 

JESSE McCARTNEY Beautiful Soul 75 

BLACK EYED PEAS Let's Get It Started 74 

JOJO Leave (Get Out) 74 

RAVEN SYMONE Backflip 74 

KELLY CLARKSON Breakaway 72 

JOJO Baby It's You 72 

ASHLEE SIMPSON Pieces Of Me 59 

ALY & A.J. Do You Believe In Magic 45 

KELLY CLARKSON Since U Been Gone 34 

HILARY DUFF Why Not 31 

DIANA DEGARMO Emotional 31 

HILARY DUFF Fly 30 

JESSE McCARTNEY Good Life 30 

HILARY DUFF I Am 29 

SKYE SWEETNAM Tangled Up In Me 29 

AVRIL LAVIGNE My Happy Ending 27 

NELLY IR. McGRAW Over And Over 27 

CHRISTY CARLSON ROMANO Dive In 26 

Playlist for the week of Jan. 31 -Feb. 6 

eke, !. 866- MVTUNES 

MO 

1 21,000 movie theaters 

WEST 
1. TIM McGRAW Loe Like You Were Dying 

2. RAY CHARLES IMORAH JONES Here We Go Again 
3. LEANN RIMES Nothin 'Rout Love Makes Sense 
4. DR. JOHN I Ate Up The Apple Tree 

5. TROY JOHNSON Its You 

MIDWEST 
1 RAY CHARLES ' MORAN JONES Here We Go Again 

2 ANITA BAKER Tonne Everything 
3. MONTY LANE ALLEN If I Were An Angel 
4. COLLECTIVE SOUL Better Now 

5 AARON CARTER Saturday Night 

SOUTHWEST 
I. TIM MCGRAW Loe Like You Were Dying 

2 RAY CHARLES IMORAH JONES Here We Go Again 

3. MONTY LANE ALLEN If I Were An Angel 
4 COLLECTIVE SOUL Better Now 

5 DR. JOHN I Ate Up The Apple Tree 

NORTHEAST 
1. RAY CHARLES IMORAH JONES Here We Go Again 

2 KEITH URBAN You're My Better Half 
3 LEANN RIMES Nothrù 'Bout Love Makes Sense 
4 MONTY LANE ALLEN If I Were M Angel 
5 AARON CARTER Saturday Night 

SOUTHEAST 
1. TIM MCGRAW Loe like You Were Deng 

2. RAY CHARLES I/NORAH JONES Here We Ga Again 
3. OR. JOHN I Ate Up The Apple Tree 

4. MONTY LANE ALLEN If I Were M Angel 
5. COLLECTIVE SOUL Better Now 

ao Radio @Network 
Ron Nenni 415-934-2790 

Top Alternative 
Pete Schiecke 
TRUST COMPANY Stronger 

BECK E -Pro 

LONG VIEW When You Sleep 

Top Pop 

Jeff Graham 
ROB THOMAS Lonely No More 

BROOKE VALENTINE Girlfight 

T.I. U Don't Know Me 

OMARION 0 
FRANKIE J Obsession 

Top Country 
Beville Darden 
KATRINA ELAM I Want A Cowboy 

WRIGHTS Down This Road 

KENI THOMAS Not Me 

DARRYL WORLEY It Something Should Happen 

Top Jams 
Donya Floyd 
OMARION 0 

AKON Lonely 

CASSIDY I'm A Hustla 

Top Jazz 

Beville Darden 
KENNY O.1/EARTH,WIND & FIRE The Wry You Move 

JEFF LORBER Doh la La 

ANITA BAKER How Does It Feel 

RADID NETWORKS 

ABC AC 

Peter Stewart 
KENNY G. f/EARTH, WIND & FIRE The Way You Move 

Hot AC 

Steve Nichols 
ROB THOMAS Lonely No More 

Touch 
Stan Boston 
BRIAN McKNIGHT EveMime You Go Away 

MARIO Let Me Love You 

Country Coast To Coast 
Dave Nicholson 
TIM MCGRAW Drugs Or Jesus 

v 
JONES 

Ken Moultrie 800 -426 -9082 

Hot AC 

John Fowlkes 
ROB THOMAS Lonely No More 

CHR 

Steve Young /John Fowlkes 
ROB THOMAS Lonely No More 

GAME 1/50 CENT How We Do 

NATALIE Goffri Crary 

Rhythmic CHR 

Steve Young /John Fowlkes 
PITBULI f/IJL JON Toma 

OMARION 0 

SNOOP DOGG 1 /JUSTIN TIMBERLAKE Signs 

NIVEA Okay 

TWISTA f/FAITH EVANS Hope 

Soft AC 

Mike Bettelli/Teresa Cook 
KENNY G. (/EARTH, WIND, & FIRE The Way You Mow 

Mainstream AC 

Mike Bettelli/Teresa Cook 
KENNY G. VEARTH, WIND, & FIRE The Way You Move 

The Alan Kabel Show - Hot AC 

Steve Young /John Fowlkes 
JET Look What You've Done 

Mainstream Country 
Hank Aaron 
TOBY KEITH Hankylonk U 

New Country 
Hank Aaron 
TIM MCGRAW Drugs Or Jesus 

Lia 
Ken Moultrie /Hank Aaron 
TOBY KEITH Honkytonk LI 

Danny Wright 
Ken Moultrie /Hank Aaron 
TIM MCGRAW Drugs Or Jesus 

24 HOUR FORMATS 

Jon Holiday 303 - 784 -8700 

Adult Hit Radio 

Jon Holiday 
JESSE McCARTNEY Beautiful Soul 

ANNA NALICK Breathe (2 A.M.) 

Adult Contemporary 

Rick Brady 
KENNY G. I/EARTH.WINO & FIRE The Way You Move 

GREAT AMERICAN COUNTRY 

Jim Murphy 303 - 784 -8700 
TOBY KEITH Honkytonk U 

EDDIE BUSH It's Hard To Slop A Train 

Charlie Cook 661- 294 -9000 

Bright AC 

Jim Hays 
ROB THOMAS Lonely No More 

LIFEHOUSE You And Me 

Mainstream Country 

David Felker 
TIM MCGRAW Drugs Or Jesus 

BLAINE LARSEN How Do You Get That Lonely 

Hot Country 

Jim Hays 
TIM MCGRAW Drugs Or Jesus 

Young & Verna 

David Felker 
TIM McGRAW Drugs Or Jesus 

DIERKS BENTLEY Lot Of team' Left To Do 

WRN 
Country Today 

John Glenn 
DARRYL WORLEY It Something Should Happen 

DIERKS BENTLEY Lot Of Leaviù Left To Do 

AC Active 

Dave Hunter 
ROB THOMAS Lonely No More 

LIFEHOUSE You Z. Me 

KELLY C LARKSO N Si nce Yoù ve Been Gone 

Alternative Now! 

Chris Reeves 402- 952 -7600 
BECK E -Pro 

TRUST COMPANY Stranger 

FALL AS WELL Dead And Growing Older 

LAUNCH 

Jay Frank 310- 526 -4247 

Audio 
ARCADE FIRE Neighborhood #3 (Power Out) 

EISLEY Telescope Eyes 

FRANKIE J Obsession 

JD NATASHA Tanto 

JEM 24 

KYLIE MINOGUE I Believe In You 

LOS LONELY BOYS Velvet Sky 

MANA Rayando El Sol 

RILO KILEY Portions For Foxes 

ROB THOMAS Lonely No More 

Video 
A PERFECT CIRCLE Passive 

BOWLING FOR SOUP Almost 

JOHN LEGEND Ordinary People 

MUDVAYNE Determined 

NAS Just A Moment 

RASCAL FLATTS Bless The Broken Road 

ZUTONS Pressure Point 

K musicsnippet.com» 
Tony Lamptey 866 - 552 -9118 

Hip -Hop 

BENZINO Look Into My Eyes 

50 CENT Candy Shop 

R &B 
112 U Already Know 

N2U Baby Mama 
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NATIONAL MUSIC 

72 million households 

PJYa 

JENNIFER LOPEZ Get Right 38 

GAME 1/50 CENT How We Do 35 

DESTINY'S CHILD Solder 34 

GREEN DAY Boulevard Of Broken Dreams 32 

MARIO Let Me Love You 31 

USHER Caught Up 29 

EMINEM Like Toy Soldiers 27 

KELLY CLARKSON Since U Been Gone 27 

LUDACRIS Gel Back 26 

CIARA (/MISSY ELLIOTT 1. 2 Step 24 

SIMPLE PLAN Shut Up 19 

LINDSAY LOHAN Over 16 

JESSE McCARTNEY Beautiful Soul 14 

GWEN STEFANI Rich Gol 12 

SNOOP DOGG Let's Get Blown 12 

U2 All Because DI You 12 

JOHN MAYER Daughters 11 

MY CHEMICAL ROMANCE Fm Not Okay (I Promise)10 

T.I. Bnng'Em Out 

TWISTA UFARH EVANS Hope 

Video playlist for the week of Jan. 31-Feb 6 

10 

9 

David Cohn 

General Manager 

GAME 1/50 CENT How We Do 

JENNIFER LOPEZ Get Right 

DESTINY'S CHILD Solder 

EMINEM Like Toy Solders 

CIARA I/ MISSY ELLIOTT 1.2 Step 

USHER Caught Up 

LUDACRIS Get Back 

T.I. Bring 'Em Out 

SNOOP DOGG Let's Get Blown 

GREEN DAY Boulevard Of Broken Dreams 

KILLERS Mr Brightside 

UNWRITTEN LAW Save Me 

MUSE Hysteria 

TAKING BACK SUNDAY This Photograph Is Proof 

MARS VOLTA The Widow (I'll Never Sleep Alone) 

JIMMY EAT WORLD Pain 

SUM 41 Peces 

USED All That I've Got 

CROSSFADE Cold 

LIL JON d EASTSIOE BOYZ LICE CUBE Roll Call 

Video playlrst tor the week of Jan. 31 -lib. 6. 

39 

33 

33 

32 

30 

30 

28 

27 

26 

19 

19 

19 

19 

19 

19 

18 

17 

17 

17 

17 

75 million households 

Rick Knil 

Exec. VF 

ADDS 
DURAN DURAN What Happens Tomorrow 

QUEEN LATIFAH I/REVEREND AL GREEN Simply Beautiful 

3 DOORS DOWN Let Me Go 

KELLY CLARKSON Since U Been Gone 

DESTINY'S CHILD Lose My Breath 

GREEN DAY Boulevard Of Broken Dreams 

EMINEM Like Toy Solders 

KEANE Somewhere Only We Know 

JENNIFER LOPEZ Get Right 

GWEN STEFANI VEVE Rich Gol 

112 All Because Of We 

GOOD CHARLOTTE I Just Wanna Live 

ALICIA KEYS Karma 

KILLERS Mr. Bnghtside 

LENNY KRAVITZ Lady 

JOHN LEGEND Ordinary People 

MAROON 5 Sunday Morning 

JOHN MAYER Daughters 

SNOW PATROL Run 

USHER Caught Up 

ASHANTI Only U 

ASLYN Be The Gln 

Video play/is( for the week of Feb. 7 -14. 

Lori ParkersOn 

202- 380 -4425 

20 ON 20 (XM 20) 

Michelle Boros 
KILLERS Mr. Bnghtside 

TYLER HILTON When It Comes 

MARIAN CAREY It's Like That 

SIMPLE PLAN Shut Up 

HIGHWAY 16 (XM 16) 

Ray Knight 
TIM McGRAW Drugs Or Jesus 

BUDDY JEWELL If She Were Any Other Woman 

BIG á RICH Big Time 

DARRYL WORLEY If Something Should Happen 

TRAVIS TRITT I See Me 

DIAMOND RIO One Believer 

SQURZ ()cM 48) 

Charlie Logan 
TRUST COMPANY Stronger 

BLACK LABEL SOCIETY Suicide Messiah 

FULL SCALE Party PoNiwl 

U-POP (XM29) 

Zach Overking 
MN BROWN Time Is My Everything 

U2 Neon Lights 

ANOUK Gnl 

SONIQUE ON TOMCRAFT Another World 

THE LOFT (XM50) 

Mike Marrone 
BUTCH WALKER My Best Frond's... 

IRON d WINE Freedom Hangs Like Heaven 

IRON 6 WINE Jezebel 

IRON d WINE Woman King 

KATHLEEN EDWARDS Back To Me 

LOU BARLOW Round -N -Round 

LOU BARLOW Caterpillar Girl 

LOU BARLOW Holding Back The Year 

RAW (XM66) 

Leo G. 

CUNTON SPARKS f/P DIDDY Run This City 

FAT JOE So Much More 

CASSIOY l'm A Hustle 

MAID Rumors 

T.I. U Don't Know Me 

COMMON I/KANYE WEST Comers 

50 CENT I/OLIVIA Candy Shop 

DAVID BANNER Gangsla Walk 

WATERCOLORS (XM71) 

Trinity 
CHUCK LOEB Tropical 

MATT BIANCO Ordinary Day 

0'2L Riders On The Storm 

X COUNTRY (XM12) 

Jessie Scott 
RECKLESS KELLY Wicked Twisted Road 

XM CAFE paA45) 

Bill Evans 
MOBY Hotel 

DUNKS The Duhks 

LUCID 3 All Moments Leading To This 

KYLE HOLLINGSWORTH Never Odd Or Even 

XMLM (10A42) 

Ward Cleaver 
CROWBAR Lifesblood For The Downtrodden 

36 million households 

Cmd, Mahmoud. 
VP /Music Programming 

6 Entertainment 

VIDEO PLAYLIST 
50 CENT Candy Shop 

GAME f/50 CENT How We Do 

CIABA I/ MISSY ELLIOTT 1.2 Step 

USHER Caught Up 

LUDACRIS Get Back 

DESTINY'S CHILD Solder 

MARIO Let Me Love You 

TRILLVILLE I/CUTTY Some Cut 

JOHN LEGEND Ordinary People 

FANTASIA Truth Is 

T.I. Bring' Em Out 

RAP CITY TOP 10 
TRILLVILLE I/CUTTY Some Cut 

T.I. Bring 'Em Out 

MAS i/QUAN Just A Moment 

SNOOP DOGG Let's Get Bloom 

GAME I/550 CENT Hon We Do 

LUDACRIS Get Back 

TRICK DADDY Sugar (Gimme Somel 

TWISTA (/FAITH EVANS Hope 

50 CENT Candy Shop 

Video playlrst for the week of Feb. 6 
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CMT 
COUNTRY MUSIC TELEVISION 

75 t mden households 

Brian Phibps, Sr VP/GM 

Chris Parr, VP/Music 6 Talent 

ADDS 
TOBY KEITH Honkylonk U 

MONTGOMERY GENTRY Gone 

TOP 20 
GRETCHEN WILSON When I Think About... 

ALAN JACKSON Monday Morning Church 

MARTINA McBRIDE God's Will 

KEITH URBAN You're My Better Hall 

KENNY CHESNEY Old Blue Chair 

BRAD PAISLEY Mud On The Tires 

KENNY CHESNEY Anything But Mine 

JOSH GRACIN Nothin To Lose 

TRACE ADKINS Songs About Me 

SHANIA TWAIN Don't! 

BIG á RICH Holy Water 

RASCAL FLATTS Bless The Broken Road 

JULIE ROBERTS Wake Up Older 

LEE ANN WOMACK I May Hate Myself In 

HELLY 17TIM McGRAW Over And Over 

LEANN RIMES Nothin'Bout Love Makes... 

P+r+ 
TW LW 

34 

33 

32 

32 

32 

31 

31 

31 

30 

29 

28 

28 

27 

26 

26 

25 

DARRYL WORLEY Awful Beautiful Life 23 

REBA McENTIRE He Gets That From Me 19 

ALISON KRAUSS á UNION STATION Restless 16 

MONTGOMERY GENTRY It You Ever Stop... 16 

Airplay as monitored by Mediabase 2411 

between Jan. 31 -Feb. 6. 

31 

32 

28 

32 

31 

31 

26 

24 

14 

29 

31 

31 

27 

28 

24 

14 

33 

13 

13 

12 

GREAT AMERICAN COUNTRY' 

Jim Murphy, VP/Programming 

26.5 minion households 

ADDS 
EDDIE BUSH Its Hard To Stop A Train 

TOBY KEITH Honkytonk U 

GAC TOP 20 
BRAD PAISLEY Mud On The Tires 

ALAN JACKSON Monday Morning Church 

JOSH GRACIN Nothin To Lose 

KEITH URBAN You're My Better Hall 

RASCAL FLATTS Bless The Broken Road 

CHELY WRIGHT Bumper Of My SUV 

SHANIA TWAIN Don't! 

BILLY DEAN Let Them Be Little 

MARTINA McBRIDE God's Will 

KENNY CHESNEY Anything But Mine 

SUGARLANO Baby Girl 

CRAIG MORGAN That'S What I Love About Sunday 

MIRANDA LAMBERT Me And Charlie Talking 

BLAINE LARSEN How Do You Get That Lonely 

REBA McENTIRE He Gets That From Me 

TRACE ADKINS Songs About Me 

KENNY CHESNEY Old Blue Char 
TERRI CLARK The World Needs A Drink 

AARON LINES Minn' On The Wonderful 

Information current as of Feb. 11. 2005. 

PoZLLSTAR. 
CONCERT PULSE 

Po&. Artist 
Avg. Gross 

(in 0005) 

I This week's chart and tour list are frozen. 

1 METALLICA 57726 
2 BETTE MIDLER S737.8 

3 BARRY MANILOW $691.7 

4 CHER $627.2 

5 JAY -2 á FRIENDS $549.8 

6 TOBY KEITH S544.8 

7 VAN HALES $4721 

8 VANNI $374.4 

9 MANNHEIM STEAMROLLER 5370.0 

10 R.E.M. S296.0 

11 PIXIES 5271.2 

12 TRANS- SIBERIAN ORCHESTRA 5265.9 

13 NORAH JONES 5263.0 

14 SARAH BRIGHTMAN S246.0 

15 GREEN DAY $241.8 

Among this week's new tours: 

CITIZEN COPE 

EMERSON DRIVE 

JACK JONES 

LEANN RIMES 

O.A.R. 

The CONCERT PULSE is courtesy of 
Pollstar a publication of Promoters' 

On -Line Listings, 800- 344 -7383: 
Cakfomia 209 -271-7900. 

TELEVISION 
Tube Tops 

The Black Eyed Peas; Franz 

Ferdinand; Green Day; Alicia 

Keys; Jennifer Lopez with 

Marc Anthony; Los Lonely 
Boys; Maroon 5; Gwen Stefani 

with Eve; Usher; U2: and Kanye 

West featuring John Legend, 

Mavis Staples and The Blind 

Boys Of Alabama are slated to 

perform when CBS presents the 

47th Annual Grammy Awards, 

which is also set to include a trib- 

ute to Ray Charles featuring 

Bonnie Raitt and Billy Preston; 

a salute to Southern rock with 

Tim McGraw, Gretchen Wil- 
son, Lynyrd Skynyrd, Dickey 

Betts and Elvin Bishop; and a 

tsunami -relief benefit perfor- 
mance of The Beatles' "Across 

the Universe" that includes 

Bono, Stevie Wonder, Norah 

Jones. Velvet Revolver, Brian 

Wilson and more (Sunday, 2/13. 

8pm ET/PT). 

Friday, 2/11 

Avril Lavigne, The Ellen De- 

Generes Show (check local list- 

ings for time and channel). 

Haylie Duff guest -stars on 

Joan of Arcadia (CBS, 8pm ET/ 

PT). 

Ani DiFranco, The Tonight 

Show With Jay Leno (NBC, check 

local listings for time). 

Avril Lavigne, Jimmy Kimmel 

Live (ABC, check local listings 

for time). 

Steve Earle, late Late Show 

With Craig Ferguson (CBS, 

check local listings for time). 

The Zutons, Last Call With 

Carson Daly (NBC, check local 

listings for time). 

Saturday, 2/12 

Kelly Clarkson, Saturday 
Night Live (NBC, 11:30pm ET/ 

PT). 

Monday, 2/14 

Loretta Lynn, Ellen DeGen- 

eres. 

Unwritten Law, Late Show 

With David Letterman (CBS, cheek 

local listings for time). 

Los Lonely Boys, Jimmy 
Kimmel. 

My Chemical Romance, 
Late Night With Conan O'Brien 

(NBC, check local listings for 

time). 

Bright Eyes, Craig Ferguson. 

Tuesday, 2115 

Michael Buble. David Letter- 

man. 

Ludacris, Jimmy Kimmel. 

Gavin Rossdale and They 

Might Be Giants, Conan O'Brien. 

Wednesday, 2/16 

Sum 41. Jay Leno. 

Interpol, Craig Ferguson. 

Thursday, 2117 

Vanessa Williams, The 

View (ABC, check local listings 

for time). 

Dave Matthews, Jay Leno. 

Tori Amos, David Letter- 

man. 

Sum 41, Craig Ferguson. 

-Julie Gidlow 

The iTunes Music Store Top 10 
r- 

I 

Apple's iTunes Music Store is the leading digital -music service in 

the U.S., offering a catalog of more than 1 million songs from all four 
major label groups and hundreds of independents. Here's a 

snapshot of the top -selling downloads on Tuesday. Feb. 8, 2005. 

1. 50 CENT Candy Shop 
2. GREEN DAY Boulevard Of Broken Dreams 

3. KELLY CLARKSON Since U Been Gone 

4. GWEN STEFANI & EVE Rich Girl 

5. LIFEHOUSE You And Me 

6. JENNIFER LOPEZ Get Right 

7. CIARA f /MISSY ELLIOTT 1, 2 Step 

8. BEN FOLDS Landed 
9. KILLERS Mr. Bnghtside 
10. 50 CENT Disco Inferno 

Top 1 O Albums 
1. BECK Hell Yes(EP) 
2. VARIOUS ARTISTS Garden State ST 
3. GREEN DAY American Idiot 
4 KEANE Hopes And Fears 
5 VARIOUS ARTISTS Grammy Nominees 2005 

6. 3 DOORS DOWN Seventeen Days 

7. KILLERS Hot Fuss 

8. MAROON 5 Songs About Jane 

9. THE GAME The Documentary 
10. BRIGHT EYES I'm Wide Awake it's Morning 
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4% to 33% and set his 2007 forecast 
at 2%. He let stand his 2005 forecast 

of 2% growth. 
As for investing in the sector, 

Meyers expressed a preference for 
companies that are diversified be- 

yond radio broadcasting, as he be- 
lieves such companies are less sus- 

ceptible to competition from emerg- 
ing technologies and have room for 
secular growth. 

In fact, he lowered his price tar- 
gets on nine radio companies and re- 

duced his rating on Cumulus from 
"equal weight" to "underweight" 
and on Radio One from "over- 
weight" to "equal weight." How- 
ever, he raised his rating on Entra- 
vision from "underweight" to 
"equal weight," based on his belief 
that Spanish -language companies 
are less vulnerable to threats from 
new technology. 

Pointing to Lehman Brothers re- 

search that predicts that the number 
of satellite radio subscribers will 
reach 4.4 million this year and then 
double in 2006, Meyers forecast that 
some of the growth will come from 
the wealthier listeners terrestrial ra- 
dio counts on to attract advertisers. 

"Attrition of terrestrial radio's 
more affluent listeners represents a 

material threat to revenue growth 
and profit generation," Meyers said. 
"Given attrition of radio's most de- 
sirable listeners, radio will likely 
face additional difficulties pushing 
through the modest price increases 

that it has historically enjoyed." 
Meyers added that the factory- 

installation deals both XM and Sirius 
have with automakers contribute to 
his expectations for the satcasters' 
long -term growth prospects. 

However, J.P. Morgan analyst 
Barton Crockett and entertainment 
analyst Spencer Wang in December 
2004 conducted their firm's second 
consumer survey on satellite radio, 
and, after they received more than 
1,600 responses, their results showed 
a diminished interest in subscribing 
to XM or Sirius. 

According to the brokerage firm, 
interest in satellite radio dipped 
from 43% of households - seen in 
J.P. Morgan's May 2004 consumer 
study - to 35% of households. And 
while content exclusivity is shifting 
share between XM and Sirius, it does 

not seem to be expanding the over- 
all market, which the brokerage said 
is driven mainly by commercial -free 
music options. 

"We are comfortable assuming 
that satellite radio achieves substan- 
tial household penetration, but not, 
based on the results of our survey, 
majority penetration," Crockett said 
in a report released Monday. Still, he 
maintained his "neutral" rating on 
both XM and Sirius. 

'Less Is More' ... Later 

Turning to terrestrial radio, 
Wachovia Securities analyst Jim 
Boyle predicted that while Clear 
Channel's "Less Is More" ad -reduc- 
tion initiative may not improve 
radio's financial fortunes in the near 
term, he expects the industry will 
reap benefits by early summer. 

"The long -term move to cut 
bloated inventory should shift the 
demand -supply equation back to 
radio's benefit by mid -'05, but there 
are no guarantees," Boyle said in a 

Feb. 2 report. "The industry has to 
prove its price -to-value again to ad- 
vertisers, and that takes time - his- 
torically, three to six months." 

Over at Merrill Lynch, Laraine 
Mancini maintained her 2005 spot - 
radio revenue growth forecast of 
3.5% and said she expects that Less 

Is More "will have a stronger impact 
on the radio industry starting in 
May and gain momentum in the sec- 

ond half of 2005 as higher demand 
and sellout levels will allow radio 
companies to increase unit pricing." 

Banc of America Securities ana- 
lyst Jonathan Jacoby said recent in- 
dustry checks indicate that national 
ad spending continues to outpace 
local. "National radio is flexing 
more muscle," he said in a Feb. 4 

report. "It remains stronger than we 
would have expected, with January 
up low single digits, February up 
low singles and March up high 
singles." He attributed the increases 
to strong network business and the 
migration of some TV dollars to 
radio. 

While Jacoby called the local -ad- 
spending market "steady but 
uninspiring," he said current over- 
all radio market trends are "prob- 
ably better than some expected, but 
nothing spectacular." He main- 
tained his Ql industry growth fore- 
cast of 2.7%. - Joe Howard 

Silver 
Continued from Page 1 

Silver said he's looking forward 
to working with the staff at K -Earth, 
many of whom he's worked with in 
the past at other stations. "K -Earth 
has a 30 -year history as one of the 
most -listened -to and most -loved 
radio stations in Los Angeles, and 
we hope to continue to build on that 
tradition," he said. "I'm especially 
excited to be working with a music 
format again." 

Silver's career dates back to the 
early 1980s, when he worked at 
WWCT /Peoria, IL. In 1983 he be- 

came a PD, succeeding Rick Balis at 
KSHE /St. Louis and working un- 
der then -Exec. VP Shelly Grafman. 
He later served as PD of KMEL/ 
San Francisco, WLUP- AM /Chi- 
cago and KKBH /San Diego. He's 
also been the co-producer for Rick 
Dees' former KIIS /L.A. morning 
show. 

At KLSX Silver was instrumental 
in making The Howard Stern Show a 

highly successful program in 
Southern California. He also 
worked closely on the development 
of syndicated afternoon talk host 
Tom Leykis' popular program. 

Botwin 
Continued from Page 1 

as we've continued to intensify the 
label's focus on the music and the art- 
ists. This newly expanded role will 
make even greater use of Will's many 
talents and his proven abilities as a 

leader, and I look forward to continu- 
ing to work with him as we write the 
next chapter in the label's long and 
successful history." 

Sony Music Label Group U.S. 
COO Michele Anthony said, "Will's 
varied and extensive experience, 
deep understanding of the market- 
place and unwavering commitment 
to his artists combine to make him an 
invaluable leader, as well as one of 
the most effective executives in the 
business." 

Sanchez 
Continued from Page 3 

The company also announced 
that, through an agreement with 
ABC Radio Networks, Radio Tri- 
color will carry Renan Almendarez 
Coello's morning show, Ef Cucuy 
De La Maiiana. The program is one 
of the three morning shows Span- 
ish Broadcasting System is syndi- 
cating through a joint relationship 
with ABC. 

"El Cucuy is the premier Spanish - 
language radio talk show in the 
country, and we are excited to bring 
it to our listeners," Liberman said. 
"The show is a great fit for Radio 
Tricolor's target audience, adults 
18-34, and a great complement to 
our existing programming lineup." 

Glass 
Continued from Page 1 

including Billy Idol, Wilson Phil- 
lips, Sinead O'Connor, Jon Secada, 
Warren Zevon and Erykah Badu. 
He also co- founded LIFEbeat, the 
music industry's AIDS organiza- 
tion, and is a founding board mem- 
ber of the Dance Music Hall of 
Fame. 

"Working with Danny Goldberg 
has been a tremendously creative 
and rewarding experience both 
personally and professionally," 
Glass said. "I am looking forward 
to making Artemis one of the 
world's greatest cutting -edge inde- 
pendent labels." - Keith Berman 

Stevens 
Continued from Page 3 

Before joining WGAR Stevens 
spent two years programming 
Clear Channel's Country WBBS/ 
Syracuse. She began her career at 
WAQX /Syracuse as a weekend 
overnighter in 1987. The appoint- 
ment at WMJI marks Stevens' first 
foray into Oldies. 

"I'm very excited for the oppor- 
tunity that Clear Channel has given 
me," she said. "I just walked into 
the No. 1 radio station. What more 
could you ask for? This station is 
what every station in the country 
wants to be. It delivers on what the 
positioning is." 
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NEWS /TALK /SPORTS 

TRN Mines New 
Talk Territory 
Paradigm shifting in network -station 
barter relationships 

hile network radio and syndicated shows are a part of just 
about every radio station, they are a more important com- 

ponent of programming at News /Talk radio than at any other 
format. 

The traditional relationship between net- 
works and syndicators and the radio stations 
they serve has changed very little in recent years. 
The network provides the station with a fully 
produced, high -quality program, and the station 
provides the program supplier with 
an agreed -upon amount of commer- 
cial inventory. 

It's a deal that has worked pretty 
well for both sides for many years. A 
station gets quality programming and 
national talents that it could not afford 
to produce locally, and the program 
supplier gets a nationwide distribu- 
tion system for its national advertisers. 

But can the traditional network -sta- 
tion spot -barter system continue to survive in its 
current form in the new "less is more" commer- 
cial -radio world? With programmers and man- 
agers at many stations tighter than ever when it 
comes to clutter and commercial overload on the 
air, will broadcasters continue to accept the sta- 
tus quo from the network -syndicator relation- 
ship? 

One person who believes the paradigm is 

changing is Talk Radio Network CEO Mark 
Masters. In fact, he's spent a good deal of time 

thinking about and developing ideas for what 
he thinks could be the new model for that rela- 
tionship. I recently caught up with Masters to 
ask him about that topic and about his recent 
deal with WKQX /Chicago morning host Erich 

"Mancow" Muller. 
Never one to follow conventional 

wisdom, Masters has, in recent years, 
been behind the successful syndication 
of Michael Savage and Laura Ingra- 
ham, and he recently signed a deal 
with Forbes magazine to distribute a 
new weekly three -hour show called 
Forbes Radio. 

In a radio business that will soon see 
Howard Stem ride off into the satellite- 

radio sunset and a new sheriff ride into town to 
replace Michael Powell at the FCC, Masters is 

about to embark on his latest challenge with the 
deal to syndicate Mancow, the highly talented 
but controversial host of Mancow's Morning Mad - 
house. 

Mark Masters 

R &R Tell us about the origins of TRN. 

MM: Talk Radio Network was launched in 
1993 to syndicate The Art Be!! Show. That show, 
as everyone knows, did very, very well. In 1997, 

The Other Side Of Talk Radio 
A quartet of nationally syndicated talk hosts will kick off the upcom- 
ing R &R Talk Radio Seminar at a very special session on Thursday, 
March 10. On the dais for this 
year's TRS Roundtable will be Pre - 1-11/4 

miere Radio Networks' Phil Hend -( 
rie, Talk Radio Network syndicated 
personality and WKQX /Chicago 
morning host Erich "Mancow" 
Muller, Westwood One's Tomb 
Leykis and Twisted Radio creator 
and KZOK/Seattle host Bob Rivers. 

On hand to moderate this special panel, focused on Talk radio success 
beyond politics, will be veteran broadcast personality and Talentmasters 
President Don Anthony. 

The 10th annual R &R Talk Radio Seminar will take place March 10-12 at 
the Loews Santa Monica Beach hotel in Los Angeles. You can review the 
full program agenda, get hotel -reservation information and take advantage 
of easy and secure online registration by logging on to www.radioandrecords. 
corn and clicking on the "Conventions" tab. 

as consolidation was really heating up, it became 
clear to those of us who were independent syn- 
dicators that it could mean the end of indepen- 
dent syndication. We sold The Art Bell Show to 
what ultimately became Premiere Radio Net- 
works. 

As time passed what happened was what I 

had always believed would happen: Stations 
gravitated to powerful ratings-driven program- 
ming regardless of the source, and that kind of 
leveled the playing field for independent syn- 
dicators again. In fact, I believed that an inde- 
pendent could have a powerful edge because it 
wouldn't be owned by a company that also 
owned distribution, like the big networks are. 
So we decided to actively getback into the business. 

R &R: The return of TRN happened when you 
signed Michael Savage to a syndication deal, correct? 

MM: Yes. I think we were the first of the old 
independent syndicators to relaunch in the post - 
consolidation radio world. Once again, the con- 
ventional wisdom was that it would never work. 
But we knew Savage had an impressive ratings 
track records in San Francisco. He's a unique 
talent, and he generated tremendous word -of- 

mouth referral, which is the magic that very 
quickly made him the No. 1 syndicated person- 
ality in his daypart in the country. 

We then launched Rusty Humphries and 
were able to quickly clear him on more than 150 

stations. Next we acquired The Laura Ingraham 

Show from Westwood One, and now she's on 
the air at over 300 stations. We then launched 
Jerry Doyle, and he's now heard on 150 stations 
in just nine months, making him the fastest - 
growing show we've had in the history of the 
company. 

We're also having tremendous success with 
Tammy Bruce, whom we began syndicating 
last year, mostly on weekends. Her show is 
quickly converting to more and more weekday 
clearances. 

R &R: What, if any, commonality is there among 

the shows of TRN? 
MM: The unifying principle of our hosts is 

authenticity, validation and a way of electrify- 
ing an audience so that most people hear about 
the host even before they have actually heard the 
show. Just like great movies are carried by word 
of mouth, great show hosts create the kind of 
buzz that makes listeners tell their friends about 
something they heard on the show at dinner, 
around the water cooler at work or at the bar. 

That is a rare quality for a host, and it is real- 
ly all I look for. I only look for shows that will 

Continued on Page 22 
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TRN Mines New Talk Territory 
Continued from Page 20 

generate referral -based audience. When you get 
that, you get ratings in a way that you could 
never afford to generate with promotional dol- 
lars invested in a new program. That's the key- 
stone for all of TRN's shows. 

R &R What is it about TRN as n company that 

separates it from the competition? 

MM: We are the syndicator that tries to help 
our talents realize that on a certain level they are 
entrepreneurs. We believe that they have to have 
a rewards system on an entrepreneurial level 
that allows them to see their affiliates as part- 
ners in the whole entrepreneurial process. 

It takes them beyond the level of being only 
the talent and puts them in the mode of seeing 
their show as a business. That's when they real- 
ize that they have the ability to impact their own 
future beyond just the ratings that they bring to 
the table. 

I believe that the future of syndication is in 

creating a seamless connection among the talent, 
the syndicator and the station, where the syndi- 
cator is charged with consistently finding ways 
to bring new revenue streams to both the station 
and the talent. 

The syndicator has to figure out how to low- 
er the station's costs while increasing the net- 
work's bottom line so that the network can, in 

turn, enhance the compensation and potential 
of what the talent can receive beyond anything 
they can imagine under the existing model of 
network or syndicated radio. 

R &R So you see changes ahead in the traditional 

relationship between networks and syndicators and 

radio-station affiliates? 

MM: Yes. I believe the barter system at radio, 
as we know it now, will give way to new mod- 
els. When you look at the situation as it exists in 
Talk radio today, you see stations with very tight 
commercial inventory that are getting a lot of 
money for, on their own, giving some of that in- 
ventory to networks and syndicators, who 
then turn around and get comparatively very 
little money for it. Both of them are losing. 

I have found a way to cut a station's costs for 
syndicated programming in half while also sig- 
nificantly increasing the bottom line for the net- 
work. These are concepts that, in the years ahead, 
I plan to bring to the industry. It's what I mean 
by closing the gap and recognizing that we need 
more innovative and creative ways to enhance 
the relationship between the station and the syn- 

dicator, where we both win instead of both los- 
ing, which is the existing formula. 

Fifteen years ago the formula was not lose - 
lose, it was win -win, but it's a different world 
out there today. We not only have to be compet- 
itive with the great talents we bring to a station, 
we also have to be competitive with the highly 
entrepreneurial models we bring to them for 
compensation. 

R &R Why is the network based in Central Point, 

OR vs. New York or Los Angeles? 

MM: The reality is that we don't need to be 
in New York or L.A. This area has been named 
the All- American City for two years. It's a big 
vacation area - best salmon fishing in the 
world, by the way - and it costs about 35% less 
to run a network out of here than anywhere else. 
We take that savings and invest it back into 
things that matter, like talent and promotion, 
instead of wasting it on overhead just to be lo- 

cated in New York or Los Angeles. 
Then there is the issue of attractiveness to our 

employees. You can buy a lot more house in 
Central Point than you could in New York or 
Southern California, and when you step outside, 
you are immersed in some of the most beautiful 
scenery in the world right in your backyard. 

"Mancow heads an 

ensemble cast that has a 

sophistication of subject 

matter that allows him to 

get ratings without having 

to go blue, as they say." 

People can live here and still work for a com- 
pany with national reach without having to ride 
the train or subway in from the suburbs for an 
hour or sit in bumper -to-bumper traffic on the 
freeway every day just to get to the office. These 
are the kinds of things that have great appeal and 
bring us low turnover and strong employee loy- 
alty. It's not only their job here, it's a way of life 
they cannot easily duplicate elsewhere. 

R &R: Let's talk about your recent deal to syndi- 

cate Mancow. 

MM: Obviously, I am very honored that Man- 

cow has chosen our company to syndicate his 
show nationally. We've actually been talking off 
and on about it for the past couple of years, long 
before the news of Howard Stem's pending de- 
parture from radio to Sirius. 

Mancow is really the only personality who 
has consistently beat Stem in head -to-head corn - 
petition over the long term. He's done it with a 

team of players that, to me, is almost reminis- 
cent of Seinfeld. Mancow heads an ensemble cast 
that has a sophistication of subject matter that 
allows him to get ratings without having to go 
blue, as they say. 

You'll hear everyone on Mancow's Morning 
Madhouse, from political pundits like Dick Mor- 
ris to celebrities like Dr. Phil, Jerry Bnrckheimer 
and Russell Crowe. The show offers the full spec- 

trum of entertainment - movies, music and even 
politics - and pulls massive numbers without 
having to resort to being blue. Mancow is a guy 
who really gets this business. He understands 
what it takes for his stations to make money. 

When I look at so-called FM Talk, it is an ap- 
proach that has been dependent for too long on 
people who create voyeuristic events to see how 
far they can go before they actually destroy your 
station's FCC license. Mancow does a show that 
has edgy, high- impact content without having 
to resort to voyeuristic acts that risk the station's 
license and alienate advertisers. He is a vent' 
smart and sophisticated talent. 

R &R What do you think is the most misunder- 

stood thing about Mancow's program among those 

who have not heard it? 

MM: People have tended to compare him to 
Stem because Mancow has beaten Stem defini- 
tively in Chicago, but the truth is the two shows 
are not anything alike. What's made him suc- 
cessful is that he knows how to take an ensem- 
ble cast and do subject matter that is simply 
brilliant without crossing the line and without 
being blue - and get double -digit shares to 
boot. 

He considers those who resort to bits like les- 

bian mud -wrestling lazy. I think it is the laziness 
on the part of some talents who have had to re- 
sort to doing shocking things to get ratings that 
has forced some of them over to satellise radio. 
Mancow doesn't do that kind of show. 

R &R: Is Mancow, as some have speculated, the 

heir apparent when Stern exits to go over to Sirius 

in January 2006? 

MM: Remember, as I noted, this whole deal 
to take the show national started Ions before 
there was any idea that Stem was leaving radio. 

"When I look at so- 

called FM Talk, it is an 

approach that has been 

dependent for too long 

on people who create 

voyeuristic events to see 

how far they can go 

before they actually 

destroy your station's 

FCC license." 

Now, of course, there is a lot of speculation about 
who might "replace" Stern, but it's important to 
put it in context. 

Let's look ahead to Day One when Stem is 

gone. Listeners will be faced with the choice of 
listening to someone like maybe Whoopi Gold- 
berg or Chris Rock - people who have been 
mentioned as possible replacements and who 
are brilliant for 15 minutes on David Letterman 
but who have never done a radio show before - or Mancaw's Morning Madhouse, a show that 
has been No. 1 in Chicago, San Francisco and 
Kansas City, as well as numerous smaller mar- 
kets. Everywhere he's been, he's gone to No. 1. 

Who would you bet on? 
Let's be frank. The reality is that a listener's 

loyalty does not exist because of the call letters 
or dial position; it exists only because of the bond 
between the talent and the listener. When that 
talent is no longer there, those who don't want 
to pay $120 or more a year to listen to Stem on 
Sirius are going to be out there sampling for a 
new morning radio station. 

On the one hand, you have Mancow, who 
hosts a show with a proven track record in mul- 
tiple markets, both big and small, and has many 
years of success. On the other hand, you have 
an untested new show, no matter how big a 

name the individual hosting it might have, with 
absolutely no track record of success at radio. 
Again, I ask you the question: Who would you 
bet on? 

Doug Stephan Gets Results 
SuperTalk 1570 . Flint Ml 
Up 400% adults 25 -54 in one book 

Put Doug to work on your morning drive 
or early mornings 
Contact Bob K: 16501 654.3969 or 18171 541 -5250 

Doug Stiphùú4s 

Listen to Doug online at dougstephan.com 

DEMO: dougstephan.com /affiliate 

22 Radio & Records February 11, 2005 

www.americanradiohistory.com

www.americanradiohistory.com


LOEWS SANTA MONICA BEACH HOTEL 
LOS ANGELES ÇA 

DON'T MISS THE MOST IMPORTANT ANNUAL EVENT IN TALK RADIO! 

CELEBRATING OUR 10TH ANNIVERSARY! 

SfM /MAS! 
I registration 

I OR REGISTER ONLINE AT 

Name 

FAX THIS FORM BACK TO 

OR MAIL TO: 
R &R Talk Radio Seminar 2005 
P.O. Box 515408 
Los Angeles, CA 90051 -6708 

MAILING ADDRESS 

11111111 #8111 

310 -203 -8450 
Please print carefully or type in the form below. 

=till payment must accompany registration 
term. Please include separate forms for each 

registration. Photocopies are acceptable. 

www.radioandrecords.com 

Title 

Call Letters/Company Name 

Street 

City State Zip 

Telephone a 

E-mail 

Fax a 

/11/If' 
registration 

SEMINAR FEES 

ocrvnc reonjmn 14, 2vuz 5399 

FEBRUARY 5 - MARCH 4, 2005 5450 

AFTER MARCH 4, 2005 
ON -SITE REGISTRATION ONLY 5500 

There is a $50.00 

cancellation tee. 

No refunds after 

February 4, 2005 

METHOD OF PAYMENT 
PLEASE ENCLOSE SEPARATE FORMS =OR EACH INDIVIDUAL REGISTRATION 

Amount Enclosed: S 

visa MasterCard Amerian Express Check 

Account Number i 

Expiration Date 

I II 
Month Date Signature 

Print Carcholder Name Here 

QUESTIONS? Call the R &R Talk Radio Seminar 2005 
Hotline at 310- 788 -1696 

Loews Santa Monica Beach Hotel, Los Angeles, CA 

Thank you for requesting reservations at the 

Loews Santa Monica Beach Hotel. Our staff would like to take the opportunity 
to extend a warm welcome to you during your upcoming meeting. 

To confirm your reservation, your arrival mist be guaranteed by charging two 

nights deposit to a major credit card, or iou may send payment by mail. Deposits 

will be refunded only if reservation is cancelled by February 18, 2005. 

Reservations requested after February 18, 2005 or after the room block has been 

filled are subject to availability and may not be available at the Seminar rate. 

Check in time is 3:00 pm: check out time is 12noon. 

FOR HOTEL RESERVATIONS, PLEASE CALL: 310.458 -6700 
Or mail to: 

Loews Santa Monica Beach Hotel 
1700 Ocean Avenue 
Santa Monica, CA 90401 

or visit R &R's website to email your reservation 
request directly to Loews Santa Monica Beach Hotel 
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Wardrobe Malfunction Almost Guaranteed 
WEBN /Cincinnati (just a "frog's leap" from Cleveland, 

home of R&R Convention 2005!) celebrated the "Big Game" 

in manly fashion, awarding one lucky listener a halftime "Su- 

per Pole." The gala prize package included a stripper pole, an 

actual stripper, kegs of beer, a big -screen TV (but who cared 

about that) and, best of all, $500 in singles! Cue the ballsy an- 

nouncer tag: "It's another touchdown from the tight ends here 

at 102.7 WEBN!" 

Stem Brakes For Junkies 

WJFK- FM/Washington has started cutting The Howard 

Stern Show off right around I Oam to give The Junkies in middays 

a more predictable start time. 

Naturally, Stern was none too 
pleased at the news. WJFK VP /GM 

Michael Hughes downplayed the 

notion that the move had any con- 

nection to Stern's impending switch 

to Sirius. "We have many terrific 

shows - The Junkies, Don & Mike, 

Ron & Fez. Bill O'Reilly, Loveline and 

this exciting new show in develop- 

ment called Big 0 & Dukes - who 

all deserve a spot on WJFK," he 

said. "Our challenge was taking the pieces of this puzzle and 

putting them into a situation where each show has its due time. 

This was a way to organize it to maximize all of these terrific 

shows." 

Mentally counting the 
minutes until Dec. 31. 

The Programming Dept. 

On the very day that WYOK/Mo- 

bile returned to its full 100,000 -watt 

fury, PD Ted Striker left the building. 

Hurricane Ivan destroyed the station's 

tower last September, and it's been a 

low -power festival since then. 

Striker's previous stops include PD of 

KQAR/Little Rock; afternoons at 

KJYO /Oklahoma City; and PD of 

WILN /Panama City Beach, FL. He can 

be reached at 25 I -295 -1041 or tedstriker @comcast.net. 

With one wave of his Ronco SpellMaster 5000 Magic PD 

Wand' "', KHHT (Hot 92 Jamz) /Los Angeles PD Mike Marino 

upgrades Damon Knight to MD and Exec. Morning Show 

Producer. 

XHTZ (Z90) /San Diego Asst. PD /afternoon dude Sonny 

Boom Boom slides over to do mornings at clustermate 

XHRM. He's replaced by T -Ski, a veteran of Clear Channel/ 

Las Vegas, who also annexes MD duties. 

Clear Channel Alternative WMAD (Mad Radio) /Madison 

names Brad Savage PD, effective Feb. 28. Savage, who is in- 

bound from Rocker KBBM /Columbia, MO, will replace Curtis 
Gross, who remains at WMAD in a promotions and on -air 

capacity. 

WEDG /Buffalo has a new MD. Here's the scoop from 

painfully candid PD Kerry Gray: 'After wearing every hat in 

the industry, internationally renowned, award -winning morn- 

ing show producer and rock star Evil Jim has finally been 

handed another mercy title. During the four -month absence 

of a PD or MD, Evil stepped up, ran the whole show and de- 

veloped some solid relationships, and his relentless ethic and 

passion for the product helped lead the station to No. I per- 

sons 18 -34, so the least we could do is throw him a bone. 

Evil will play 'good cop,' while the PD remains an asshole." 

Chad Elliott, PD of Max Media CHR/Pop WCIL/Marion- 
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What a pisser 

Carbondale, IL, is awarded bonus OM stripes, which are valid 

throughout the entire five- station cluster and at participating 

Red Lobster restaurants. He replaces Rusty James, who ex- 

ited in December. 

Just two weeks ago Todd Martin left his OM gig at 

WRHQ/Savannah, GA and traveled to exotic Traverse City, MI 

to become OM /PD of WLXT (Lite 96). Martin now adds PD 

duties for CHR/Pop clusterbuddy WKHQ, replacing Mark 

Elliott, who recently exited for a gig TBA. Martin's first order 

of business was to bust into the control room, scaring the crap 

out of MD /night jock Luke Spenser, and staple Asst. PD 

stripes onto Spenser's other sleeve. Next up: finding a morn- 

ing replacement for Elliott on WKHQ. 

Entercom Hot AC WPTE /Norfolk night jock Jason 

Goodman has been named Asst. PD /afternoon personality at 

WKZL/Greensboro. "Even after witnessing the outrageous 

behavior of certain unnamed WKZL staff members at my 

house, he still wanted the job," says WKZL PD Jeff McHugh. 

Goodman will replace Terrie Knight, who will announce her 

new plans shortly. 

Lotus Active Rocker KOMP /Las Vegas midday personal - 

ity Carlota adds flattering MD stripes. 

Formats You'll Flip Over 

While Sinclair was busy in Norfolk, flipping WKCK from 

Country to CHR/Pop WZNR (The Zone @ 106.1), they 

also got busy on the West Ccast, flipping KSXY (Hot 98.7)/ 

Santa Rosa, CA back to CHR/Pop. No staff changes were 

made, although PD Danny Wright needs to fill his night va- 

cancy. Get your stuff to KSXY 3565 Standish Ave., Santa Rosa, 

CA 95407, or e-mail hot987danny @aol.com. 

WKKB /Providence flip3ed from Rock to a Tropical for- 

mat, according to Davidson Media President Peter Davidson, 

who purchased the station from Citadel, along with WAKX, 
which now carries a Portuguese -language format. 

Some Sweet, Sweet Openings 

PD Steve Bender exits Clear Channel Hot AC WVMX 

(Mix 94. I )/Cincinnati and is ooking at non -radio career op- 

tions. Interested replacement candidates should get in the face 

of Mix OM Tommy BoDean today at tommybodean @clear 

channel.com. Locate Bender at 513 -550 -3536 or stevebender 

@hotmail.com. 

Rob Ryan, the new Director /Programming for Hot AC 

KLZR and CHR/Rhythmic KKYD (Wild 92 -9) in Topeka, KS, 

hits the ground running. He needs a morning pro for KLZR 

and a whole damn staff for Wild 92 -9 - except for morn- 

ings, which features The Playhouse from KXJM /Portland, OR. 

If you've always dreamed of sporting Kansas license plates to 

impress the chicks, this could be your shot. Overnight your 

package to Ryan at 3125 West 6th, Lawrence, KS 66049. No 

damn calls, please. 

Label Love 

Urban promo vet Michelle Madison has been named 

Universal Records VP /Urban Promotion. Madison held the 

same title at Elektra before that label was consolidated into 

the Warner Music Group las: year. 

Quick Hits 

KHKS /Dallas Asst. PD /MD /midday dude Fernando 

Ventura is headed back to San Francisco for mornings at 

KNGY (Energy 92.7). "Its always been my fervent goal to hire 

as many people from red states as 

possible in order to save them," says 

Energy PD Chris Shebel. Ventura 

knows the market, having spent 

some time at the late KZQZ a few 

years back. 

After several months of jockless 

splendor, during which the station 

rocketed from nowhere to No. I in 

the fall book, Clear Channel CHR/ 

Rhythmic KIBT (96.1 The Beat)/ 

Colorado Springs now boasts sev- 

eral live bodies: While the Most Music Mornings show remains 

Yes. he knows the way to 
San Jose.... 

IDJMG names Antonio "L.A." Reid Chairman. 
Joan Gerberding resigns from Nassau Broadcasting 
Partners. 
Nate Herr named Sr. VP /GM of the Verve Music Group. 

Y E A R S A G O 

Universal Records elevates James 
Boyce to VP /Urban Promotion. 
Larry Sharp named PD at Susquehan- 
na's new Classic Hits KSAN /San Fran- 
cisco. 

Larry Sharp 

Barry Weiss promoted to President of Jive Records. 
Matthew Zucker promoted to PD of WWDB- FM /Phila- 
delphia. 
Island Records taps Dave Ross as VP /AOR Promotion 
and John Sigler as Sr. Director /National AOR Promo- 
tion. 

Nick Trigony is appointed President of 
the Broadcasting division of Cox Enter- 
prises. 
EMI Records promotes Jack Satter to 
Sr. VP /Promotion. Nick TYigony 
Gayle Shaw transfers to Genesis Broad- 
casting KRZN & KXTT /Denver as VP/ 
GM. 

Y E A R S A G O 

Jeff Sattler rejoins Sandusky Radio as Director /Program- 
ming. 
Ed Christian promoted to President of Josephson Corn - 
munications. 
Steve Roddy moved up to the new post of GM /Radio at 
Scripps- Howard Broadcasting. 

Y E A R S A G O 

Bruce Marr named Operations Director 
at KVI /Seattle. 
Moon Mullins named PD of WDAF /Kan- 
sas City. 
Neil Portnow appointed President of 
20th Century Fox Records. Moon Mullìrs 

Jim Davenport leaves WFOM /Marietta, GA to pursue 
independent promotion. 
Dave Swengros named National Promotion Directo-for 
Columbia Records. 
Bill Tanner promoted to National PD for Heftel's Rock 
stations. 
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a jukebox, PD Jared Goldberg will be handling middays, fol- 

lowed by Rory, who most recently did nights at WXKS -FM 

(Kiss 108) /Boston. The nightly Freak Show will be hosted by 

market vet 'Carson With A K (not to be confused with the 

PD of WHBQ /Memphis, who is on Line 1 with his lawyer as 

we speak). 

Emmis CHR/Pop WNOU (Radio Now 93.1 )/Indianapolis PD 

Chris Edge just finished tweaking The Morning Mess: Marco re- 

mains the show's lead, with the addition of producer Shannon 

Murphy and stunt guy Superphat Mikey, who are both 

upped from part -time. Finally, let's welcome co -host Shawnda 

McNeal, a.k.a. Madison, who segues from mornings at 

KCLD /St. Cloud, MN. 

Bushman moves from nights to his former afternoon slot 

at WJLB /Detroit. Mr. Man replaces Reggie Reg, who exited last 

month. Weekender Dr. Darius slides into nights. 

Longtime WTMX/Chicago weekender Jeff Corder is 

upped to nights, replacing Ronie Alexander, who left last No- 

vember. 

KZHT /Salt Lake City night jock Geller is the winner of 

VAM/WQ (All The Hits Q 100) /Atlanta s big -ass night jock derby. 

After 15 years with Clear Channel CHR/Pop KGOT /An- 

chorage, AK, afternoon jock Phil Kirn slides across the hall 

to Country buddy KASH for afternoons and cluster produc- 

tion duties. T- Marteen is upped from nights to afternoons, 

while Timmy Daniels is lured from part-time to nights with 

the promise of free CDs and numerous bar remotes. 

Fun With Noncompetes 

WPLY /Philadelphia morning team Preston & Steve will 

exit at the end of February and cross the street for wakeup duty 

on rival WMMR. Just one small catch: The duo's contract ex- 

pires Feb. 28. Factor in a six -month noncompete, and chances 

are they won't see the light of day until around Labor Day. 

Ryan Cameron, who started his career at WVEE (V- 103)/ 

Atlanta in 1991, is returning to do afternoons ... out not until 

July, when his noncompete expires. He replaces Porsche Foot, 

who's been MIA since December. Most recently Cameron was 

doing mornings at rival WHTA (Hot 107.9), but left Dec. 31. 

Available Now! 

Joey B, longtime Exec. Producer of Chio in the Morning 

on WIOQ (Q I 02)/Philadelphia, has left the building. Mr. B's 

producing credits include working for MJ & BJ at WFLZ/Tampa 

and RuPaul at WKTU /New York. He can be reached at 610- 

212 -4528 or bboy3 17 @aoi.corn. 

After getting his horse shot out from underneath him, 20- 

year PD J.J. Duling is up for grabs after Clear Channel's 

WEBG (Big 100.3) /Orlando flipped from Oldies to Tropical. 

He can be reached at 407- 327 -6862 orjjduling @aol.com. 

Great Moments In Managementshiposityness 

After 16 years in the big chair, Infinity /Fresno VP /GM Chris 

Pacheco exits to pursue other ventures. 

James Conner, Station Manager of WTHI -FM & WWVR/ 

rTerre Haute, IN, will become VP /GM following the March 4 

retirement of Dave Bailey. 
TELEVISION 

TOP 10 SHOWS 

Total Audience 
(109.6 million households) 

Jan. 31 -Feb. 6 

Adults 18 -49 

1 Super Bowl XXXIX 
(Patriots vs. Eagles) 

2 Super Bowl Postgame 

3 American Idol (Tues.) 
4 American Idol (Wed.) 
5 CSI 

6 The Simpsons 
7 Happy Days 30th Anniversary 

Reunion 
8 Without A Trace 

9 E.R. 

10 Everybody Loves Raymond 

1 Super Bowl XXXIX 
(Patriots vs. Eagles) 

2 Super Bowl Postgame 

3 American Idol (Tues.) 

4 The Simpsons 

5 American Idol (Wed.) 

6 CSI 

7 E.R. 

8 American Dad 

9 The Apprentice 3 

10 Happy Days 30th Anniversary 
Reunion 

Source' Nielsen Media Research 

Get Well 

Our best wishes go out to industry vet Charlie Scott, who is 

undergoing treatment for lung cancer. Scott's programming stints in- 

cluded KDWN /Las Vegas and KMAK/Fresno. He remained in the 

market as consultant and station manager at KBOS /Fresno from 

1986 -1995. Well- wishers can send e -mails to rickcaller @yohoo.com. 

Condolences 

We are saddened to report that Helen Barbis - mother 

of promo icons Johnny and Dino Barbis and grandmother of 

David Barbis and Q PrimeNolcano s Warren Christensen - 
passed away Feb. 2 in Alameda, CA. She was 90. 

Talk Topics 

Phil Hendrie is moving from his longtime night perch at 

KFI /Los Angeles to Sports/Talk clustermate KLAC (XTRA 

Sports 570) on Feb. 21. The move 

has no effect on Hendrie's Premiere - 

syndicated show. KFI late -night guy 

John Ziegler slides into Hendrie's 

former 7- I Opm slot and will be fol- 

lowed by Premiere's Coast to Coast 

With George Noory. 

WGN /Chicago VP /GM Mark 
Krieschen - who has been on per- 

sonal leave for the past couple of 

weeks - has officially exited. Former 

WGN GM Steve Carver, currently VP /GM of Tribune's WATL- 

TV /Atlanta, is running the show while Krieschen 's replacement 

is sought. The station also needs a PD to replace Mary June 

Rose, who recently resigned after eight years. 

Multiple -personality 
disorder is a laughing 
matter 

7.=111111233111( 
BOX OFFICE TOTALS 

January 28 -30 
Title Distributor 

1 Boogeyman (Sony)' 

2 The Wedding Date (Universal)' 

3 Are We There Yet? (Sony) 

4 Hide And Seek (Fox) 

5 Million Dollar Baby (WB) 

6 The Aviator (Miramax) 

7 Meet The Fockers (Universal) 

8 Sideways (Fox Searchlight) 

9 Racing Stripes (WB) 

10 Coach Carter (Paramount) 

S Weekend S To Date 

$19.02 $19.02 

S11.12 S11.12 

$10.61 $51.27 

S8.90 $35.71 

S8.51 S34.43 

$5.42 S75.89 

$4.80 $265.16 

S4.65 $46.66 

$4.28 $40.37 

$4.23 $59.33 

'First week In release. All figures in millions. 
Source: ACNielsen EDI 

COMING ATTRACTIONS: This week's openers include Hitch, 
starring recording artist Will Smith. The film's Columbia 
soundtrack sports two cuts by Earth, Wind & Fire - "This Is 

How I Feel" (featuring Kelly Rowland and Sleepy Brown) and 
"Reasons" - along with Amerie's "1 Thing :. John Legend's 
"Don't You Worry 'Bout a Thing:" Omarion's "Never Gonna Let 
You Go (She's a Keepa):' Kevin Lyttlès "Turn Me On (Low 
Tide Remix)" and Mark Ronson f /Ghostface Killah, Nate 
Dogg, Trife Da God & Saigon's "Ooh Wee. Songs by The 
O'Jays, The Temptations. Jimmy Cliff, Martha Reeves & 
The Vandellas, Heavy D & The Boyz and Meleni Smith com- 
plete the ST. - Julie Gidlow 

REGISTER NOW! 
@ WWW.RADIOANDRECORDS.COM 

R &R ROCKS 
CLEVELAND 
JUNE 23.25.2005 /w CONVENTION 2005 

RENAISSANCE CLEVELAND HOTEL 
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ifitZ Z.S TOP 50 ALBUMS 
THE INDUSTRY'S NO. i RETAIL CHART February i i, 2005 

LW TW ARTIST ALBUM LABEL PO WERINDEX CHANGE 

2 1 GAME The Documentary Aftermath /G- Unit /lnterscope 193,165 -27% 

2 TINA TURNER All The Best Capitol 118,841 - 
4 3 GREEN DAY American Idiot Reprise 112,510 +23% 

1 4 KENNY CHESNEY Be As You Are BNA 105,239 65% 

7 5 JOHN LEGEND Get Lifted Columbia 96,652 +64% 

6 MOTLEY CRUE Red, White & Crue Hip -0 91,983 - 
5 7 EMINEM Encore Shadyllnterscope 84,556 +14% 

8 GRAMMY NOMINEES 2005 Various Capitol 75,632 - 
9 9 USHER Confessions Laface /Zomba Label Group 68,965 +28% 

8 10 LIL' JON & THE EASTSIDE BOYZ Crunk Juice 111T 68,491 +19% 

11 11 FANTASIA Free Yourself J /RMG 62,889 +25% 

6 12 KELLY CLARKSON Breakaway RCA /RMG 60,762 +2% 

10 13 CIARA Goodies LaFace /Zomba Label Group 57,157 +13% 

44 14 RAY! Soundtrack WSM Soundtracks 56,769 +143 

13 15 DESTINY'S CHILD Destiny Fulfilled Columbia 55,488 +16% 

12 16 NOW VOL 17 Various Capitol 53,779 +8% 

14 17 LUDACRIS The Red Light District DefJam /IDJMG 48,619 +11% 

29 18 RAY CHARLES Genius Loves Company Concord 46,743 +41% 

16 19 PHANTOM OF THE OPERA Soundtrack Sony Classical 46,229 +11% 

15 20 SHANIA TWAIN Greatest Hits Mercury 45,136 +8% 

21 21 MARIO Turning Point J /RMG 44,899 +16% 

32 22 MAROON 5 Songs About Jane Octone/J/RMG 44,584 +31% 

19 23 NELLY Suit Derrt y /fo' Reel /Universal 44,206 +12% 

23 24 RASCAL FLATTS Feels Like Today Lyric Street 43,486 +14% 

17 25 KILLERS Hot Fuss Island /IDJMG 43,322 +5% 

24 26 SNOOP DOGG R &G (Rhythm & Gangsta) Geffen 42,330 +14% 

25 27 GWEN STEFANI Love, Angel, Music, Baby lnterscope 40,642 +13% 

3 28 LEANN RIMES This Woman Curb 40,358 -59% 

20 29 JAY- ZILINKIN PARK Collision Course Warner Bros. 39,020 0% 

33 30 GRETCHEN WILSON Here For The Party Epic 38,295 +18% 

27 31 T.I. Urban Legend Atlantic 37,201 +7% 

31 32 JESSE MCCARTNEY Beautiful Soul Hollywood 36,125 +11% 

34 33 U2 How To Dismantle An Atomic Bomb lnterscope 34,293 +6% 

34 DO OR DIE D.O.D. Legion 33,960 - 
30 35 2PAC Loyal To The Game lnterscope 33,563 +2% 

35 36 GEORGE STRAIT 50 #1's MCA 33,276 +8% 

36 37 TOBY KEITH Greatest Hits 2 Dream Works 32,239 +7% 

38 UNWRITTEN LAW Here's To The Mourning Lava 29,840 - 
41 39 TIM MCGRAW Live Like You Were Dying Curb 27,484 +14% 

37 40 GARDEN STATE Soundtrack Epic 26,524 -9% 

18 41 BRIGHT EYES I'm Wide Awake, It's Morning Saddle Creek 26,361 .35% 

42 RAY Soundtrack WSM Soundtracks 26,305 - 
45 43 CREED Greatest Hits Wind -up 26,261 +17% 

38 44 ASHANTI Concrete Rose Murder Inc. /IDJMG 26,258 -5°/u 

39 45 BIG & RICH Horse Of A Different Color Warner Bros. 26,039 +2% 

47 46 JOHN MAYER Heavier Things Aware /Columbia 25,739 +18% 

46 47 ASHLEE SIMPSON Autobiography Geffen 24,264 +9% 

48 CROSSFADE Crossfade Columbia 24,232 - 
42 49 KENNY CHESNEY When The Sun Goes Down BNA 23,660 -2% 

50 AVRIL LAVIGNE Under My Skin Arista /RMG 21,418 - 
© HITS Magazine Inc. 

Tina: Simply The 
(Second) Best 

Going into the second month of 2005, the 

biggest sales star so 

far is a newcomer. 

We're talking about 
G- Unit/Aftermath/ 
lnterscope rapper 
The Game, whose 

debut album, The 

Documentary, returns 
to the No.1 position 

on the HITS Top 50 

after being unseated Ray Charles 

last week by Kenny 
Chesney's Be As 

You Are (BNA). 
The Game 

shows his resilience 

by bouncing back 
with 193,000 in 
sales, off last week's 

pace by 27% but 
still enough to take 

back the laurels. Chesney, meanwhile, drops 65 %, 

to 105,000, and settles at No. 4. 

The biggest debut is Tina Turner's All the Best 

(Capitol), which comes on strong to finish at No. 2 

on 119,000 units, thanks to a week-of-release TV blitz 

involving a pair of Today appearances and an Oprah 

special. The album is also being sold at Starbucks 

locations nationwide in a second such successful ar- 

rangement for the coffee chain; the fast was for Ray 

Charles Genius Loves Company (Concord). 

Another debut beating expectations is Motley 
Crué s Red, White & Crue (Hip-0), which comes 

in at No. 6 on a robust 92,000 units. Also bowing 
is the Grammy Nominations 2005 compilation (Cap- 

itol), which winds up in the No. 8 position on 

76,000 in sales. 

Despite the lack of a blockbuster debut, sales 

are up slightly from the same week in 2004(a rar- 

ity so far this year), thanks to sales increases 

throughout the chart. That includes five top 10 en- 

tries: No. 3 Green Day (Reprise), +23 %; No. 5 

John Legend (Columbia), +64%; No. 7 Eminem 

(Shady /lnterscope), +14 %; No. 9 Usher (LaFace/ 

Zomba), +28%; and No. 10 Lil Jon & the Eastside 
Boyz (TVT), +19%. 

Very nice. But nicest of all by a country mile is 

Charles' Ray! 

soundtrack (At- 

lantic /Rhino/ 
WSM), which 
shoots up 143% 

following the 
DVD release of 
the film and fin- 

ishes at No. 14. 

Genius Loves 

Company also 

benefits, mov- 
ing 29-18, while 
More Music 
From Ray! debuts at No. 42. 

Next week: The big fun will be waiting for 
the following week's chart and the hoped -for 
Grammy spikes. 

Tina Turner 
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GOING FOR ADDS 
MIKE TRIAS 
m trias.à ra di oan drerords. com 

Love Is InlheAir 
Valentine's Day is just around the corner, and the labels are 

bringing you some of music's most beloved artists. 

Will Smith returns to the fold as he presents "Switch" to Pop 

and Rhythmic audiences. It's the lead single from his upcoming 

CD Lost and Found. Although the album comes out March 29, 

whether Smith will have ample time to 

promote it is debatable - after all, he 

does have a movie coming out this 
week. Hitch, in which Smith plays love 

doctor Alex "Hitch" Hitchens, is a ro- 

mantic comedy that has "date movie" 

written all over it. Smith hit the televi- 

sion circuit earlier this week, promot- 

ing the film on Oprah, The Late Show 

With David Letterman and Good Morning 

America. He also, however, found time to promote the brand -new 

video for "Switch" on TRL and 106 & Park. 

Haven't gotten your Rob Thomas fix lately? Well, the Matchbox 

Twenty frontman is going to leave you "Lonely No More" as he in- 

troduces his first solo endeavor to Pop, Hot AC and Triple A out- 

lets on the day of love. The tune was 

written by Thomas, who says, "'Ever 
since I can remember, I've always want- 

ed to tell stories, but I never had the pa- 

tience to sit down at a typewriter and 

write short stories or anything like that. 

I started writing songs as a way of com- 

municating ideas the best way I could." 

As for his upcoming solo CD, Something 

to Be, look for special guests Robert Ran- 

dolph and John Mayer to add some spice to the project. 

Those of you who are absolutely in love with Beck and his mu- 

sic are in for a very special treat. The 

Los Angeles native is Going for Adds 

at Alternative and Triple A with "E- 
Pro," the first single from his forthcom- 

ing album Guero. Depending on their 

love for Beck, fans can choose one of 
three versions of Guero: A standard CD, 

a two -disc set containing two videos 

and a 5.1 Surround Sound audio mix or 

a version featuring four remixes of 

songs. Fans of Beck will also be happy to know that his tour will 
kick off in early May. 

What better way to introduce Bobby Valentino to the masses 

than on Valentine's Day? The R &B crooner, who was previously 
lead singer of the Atlanta -based group MISTA, is Going for Adds 

at Rhythmic and Urban with "Slow Down," a sexy slow jam that 
is blowing up at stations across the country. The single has already 

risen to No. 36' at Rhythmic, and two Urban stations, WGCI /Chi- 
cago and KKBT /Los Angeles, have added it early. 

For those of you who love timeless classics, Rod Stewart is here 

to deliver. Next week he presents his version of "Blue Moon" to 

AC, from his album Stardust: The Great American Songbook Vol. 3. 

Featuring Eric Clapton on guitar, "Blue Moon" was produced by 

Steve Tyrell and Clive Davis. Says Stewart about the origins of his 

Great American album series, "When we first started talking, I told 

Clive this was a big risk. At one point I said, 'I think we should 

shelve the whole bloody thing. I feel like a rock 'n' roll traitor. "' 
Now he feels a bit different about the matter. "I could probably 
make six albums of these songs quite easily," Stewart says. "I've 
enjoyed this experience so much. I understand how much it's 
meant to me and to the fans, and I want it to always remain some- 

thing special." 

Will Smith 

Rob Thomas 

Beck 

4 Week Of 2/14/05 

CHR /POP 
BRANDY LYNN East Of Vegas (Caliber) 

JOJO Not That Kinda Girl (B /ackGround /Universa /) 

ROB THOMAS Lonely No More /Atlantic) 

SCISSOR SISTERS FilthylGorgeous (Universal) 

UNWRITTEN LAW Save Me (Lava) 

WILL SMITH Switch (lnterscope) 

CHR/RHYTHMIC 
BOBBY VALENTINO Slow Down (DTP /De /Jam/IIJJMG) 

JOJO Not That Kinda Girl (BlackGround/Universal) 

LUDACRIS Number One Spat (De / Jam South /IDJMG) 

MARIO Flow Could You (J /RMG/ 

RED CAFE All Night Long (Capitol) 

WILL SMITH Switch (Interscope) 

URBAN 
BOBBY VALENTINO Slow Down (DTP /DelJam/IDJMGI 

FANTASIA Baby Mama (J /RMG) 

LUDACRIS Number One Spot (Del Jam South/IDJMG) 

LYFE JENNINGS Must Be Nice (Columbia) 

MARIO Haw Could You (J /RMGI 

RED CAFE All Night Lang (Capitol) 

URBAN AC 
ISRAEL AND NEW BREED Friend Of God (Integrity Gospel) 

MINT CONDITION I'm Ready (Image) 

R. STUDDARO fIM. MARY Ain't No Need To Worry (J /RMG) 

GOSPEL 
K. RUTHERFORD Last Say So (Pinnacle Entertainment Group 

TROY SNEED In This Place (Emtro Gospel) 

COUNTRY 
BIG & RICH Big Time (Warner Bros.) 

BRANDY LYNN East Of Vegas (Caliber) 

D. WORLEY If Something Should Happen (Dream Works) 

GEORGE CANYON My Name (Universal South) 

HOSKINS FAMILY What Are You... (Daywind/Word) 

J. STEELE Just The Way We Do It (Lofton Creek/3 Ring Ckcus) 

KEVIN FOWLER Hard Man To Love (Equity Music Group) 

TRAVIS TRITT I See Me (Columbia) 

AC 
ANNA NALICK Breathe (2am) (Columbia) 

BRANDY LYNN East Of Vegas (Caliber) 

ROD STEWART Blue Moon (J /RMG) 

HOT AC 
COLLECTIVE SOUL Better Now (El Music Group) 

CROSSFADE Cold (Columbia) 

KELDA Special (KSM) 

LISA MARIE PRESLEY Dirty Laundry (Capitol) 

MARIO Let Me Love You (J /RMG) 

ROB THOMAS Lonely No More (Atlantic) 

TORI AMOS Sleeps With Butterflies (Epic) 

U2 Sometimes You Can't Make It On Your Own (lnterscope) 

UNWRITTEN LAW Save Me (Lava) 

SMOOTH JAZZ 
ANDY SUMMERS fISTING'Round Midnight (Fuel 2000) 

BOBBY CALDWELL Can't Get Over You (Music Force) 

LIN ROUNTREE fITIM BOWMAN For Your Love (BM 
MATT BIANCO fIBASIA Ordinary Day (Decca /Universal) 

NELSON RANGELL That's The Way Of The World (Koch) 

ROCK 
COWBOY MOUTH I Know It Shows (Valley) 

DROWNING POOL Killin Me (Windup) 

SILVERTIDE Blue Jeans (J /RMG) 

TESLA What A Shame (Sanctuary /SRG) 

ACTIVE ROCK 

COWBOY MOUTH I Know It Shows (Valley) 

DROWNING POOL Killid Me /Windup) 

SEVEN WISER Lies (Kiklt) 

SILVERTIDE Blue Jeans (J /RMG) 

TESLA What A Shame (Sanctuary /SRG) 

ALTERNATIVE 
BECK EPra (Geilenllnterscope) 

COWBOY MOUTH I Know It Shows (Valley) 

MUDVAYNE Happy? (Epic) 

RADIO 4 Absolute Affirmation (Astralwerks /EMC) 

SEVEN WISER Lies (KM /t) 

VANISHED Favorite Scar (Kirtland) 

TRIPLE A 
BECK E -Pro (Gef /en /Interscope) 

BETTER THAN EZRA A Lifetime (Artemis) 

CARBON LEAF What About Everything? (Vanguard) 

HEM Redwing (Waveland) 

JOSEPH ARTHUR Even Tho (Vector) 

JOSH ROUSE Its The Nighttime (Rykodisc /Music Allies) 

MAYONNAISE To My Head (Lunatic Works) 

NIC ARMSTRONG Broken Mouth Blues (New West) 

PAUL BRADY Don't Try To Please Me (Compass) 

ROB THOMAS Lonely No More (At /antic) 

SCOTT FISHER Nothing (l AM Approach) 

TRISHIA O'KEEFE, MATT DUKE & JULIE OTHMER Don't Ask 

(For Too Much) (Mad Dragon) 

CHRISTIAN AC 
CARL CARTEE My Offering (Spring Hill Worship) 

DARRELL EVANS All We Want Is You (Whitaker) 

FERNANDO ORTEGA Mildred Madalyn Johnson (Curb) 

MICHAEL W. SMITH Bridge Over Troubled Water (Reunion /PLG) 

SAWYER BROWN fIROBERT RANDOLPH Mission Temple 

Fireworks Stand (Curb) 

STEVE DEAL BAND Wash (Oeepercalling/Whitaker) 

CHRISTIAN CHR 
DELIRIOUS? Inside Outside (Sparrow /EMI CMG) 

STEVE DEAL BAND Wash (Oeepercalling /Whitaker) 

CHRISTIAN ROCK 
EVERLIFE I'm Over It (Shelter) 

INSPO 
CARL CARTEE My Offering (Spring Hill Worship) 

CROSSWAY Unscarred (Spring Hill) 

FERNANDO ORTEGA Mildred Madalyn Johnson (Curb) 

MICHAEL W. SMITH Bridge Over Troubled Water (Reunion /PLG) 

CHRISTIAN RHYTHMIC 

No Adds 

L 
jR&R's Going for Adds features the complete list of songs impacting radio for the coming week. Going for 
Adds is e- mailed each week to participating radio and record executives. For more info, contact John Fagot at 
lagotcradioandrecords. com. J 
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A&R WORLDWIDE 
SATB/SLA 
sat@radioandrecords.com 

MIDEM 2005 
Gathering in Cannes leaves a 

spring in the musical step 

he 39th annual MIDEM conference in Cannes, France 
1. attracted more than 9,000 international music and media pro- 

fessionals. The general attitude about the music industry at the 
event was very positive, with the digital and new -media sectors 
forecasting a robust 2005. 

There was also a resurgence in the creative 
community, with a slew of new artists lined up 
to impact the global market. MIDEM 2005 rein- 
forced the fact that international repertoire is 

leading the way for radio content worldwide - 
including the U.S. market, where A&R depart- 
ments continue to focus their attention on for- 
eign signings. 

There is a slew of international music ready 
to impact the American radio market. The MIDEM 

buzz focused on a number of acts, some of 
whom we highlight in this special MIDEM edi- 
tion of A&R Worldwide. 

Bands To Watch 

If you're a proactive radio programmer, you 
should be aware of Swedish group Teddybears 
STHLM, who were signed just weeks ago by 
Atlantic Records Group COO /co-Chairman 
Craig Kaltman. Teddy - 
bears STHLM have the 
potential for a 2005 mid worldwide summer 
smash with the infec- 
tious anthem "Cobra 39th edition 
Style," featuring Mad 
Cobra. The song is al- 
ready being chased after by major film and TV 
music supervisors and ad agencies for licensing. 

"Cobra Style" is the type of track that could 
cross from Alternative to Hot AC, CHR /Rhyth- 
mic and CHR /Pop. You can get more informa- 
tion about the band at www.teddybearssthlm.com. 

Also on the Swedish front, there was strong 
MIDEM buzz on alternative band Kid Down, a 
teenage quartet from a small town just outside 
Stockholm. Their single "Reality Through a Tele- 

scope" already has A&R executives in North Amer- 
ica and Europe reacting positively. Kid Down are 
currently writing and recording songs for their 
debut album. Visit wwwkiddwm.tk for details. 

Other acts generating talk included German 
electronic outfit Warren Suicide, who have al- 
ready gotten a lot of radio interest in the U.K. 
with their Kraftwerk- influenced sound. BBC 

Radio 1 and Xfm new -music programmers are 
supporting the trio. Meanwhile, stateside film 
and TV supervisors have Warren Suicide on their 
radar, as do mix -show hosts and aficionados of 
electronic- influenced radio. The band has a very 
interesting website at tww.warrensuicide.com. 

Another German trio attracting street talk at 
MIDEM were Berlin- and Hamburg -based alt 
rockers AK4711 (rww.ak4711.de), currently the 
objects of a major -label bidding war in mainland 
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Europe. Meanwhile, German alternative outfit 
Diva International, who get their musical influ- 
ences from David Bowie and Iggy Pop (and who 
sound very Anglo- American) are also to be 
watched, with early A &R interest already brew- 
ing from a handful of majors. 

Other international talent at MIDEM, includ- 
ing acts from the conferences' home base in 
France, as well as Finland, Australia, New 
Zealand, Canada, Japan, South Korea, Norway, 
Denmark and the U.K., will be highlighted in 

upcoming A &R Worldwide columns. 

International Indies Meet 

The independent -label forum at MIDEM ad- 
dressed the benefits of today's industry climate 
for Indies and how the major labels' cuts are 
good for smaller companies. Among the panel- 
ists at the International Indie Summit, held at the 

Esterel Auditorium at 
the Palais (the confer- 
ence center), were Tom- 
my Boy President Tom 
Silverman, Lesley Bleak - 
ley of Beggars Group 
US., Brian Chater of the 
Canadian Independent 

Record Producers Association, Jose Carlos Cos- 
ta Netto of Brazilian Music & Arts, David Vod- 

icka of the Association of Independent Record 
Labels, Alison Wehnam of Impala and the As- 

sociation of Independent Music and Patrick 
Zelnick of Impala. 

Other MIDEM highlights included a gala din- 
ner at the Carlton Hotel with Blue Note CEO and 
EMI Classics U.S. President Bruce Lundvall; the 
exquisite V.I.P. dinner on the Rive Droite yacht 
on the French Riviera with the Right Bank Pub- 
lishing staff and EA Worldwide music head 
Steve Schnur; the Siemens Mobile networking 
dinner at the Hotel Martinez; and the NRJ 
Awards, with Bono, Naomi Campbell, Jennifer 
Lopez, Prince Albert of Monaco, Usher, Anasta- 
cia and Alicia Keys. 

As MIDEM 2005 has come to a close, the 
worldwide music and media industries are pre- 
paring for SXSW (:ww.sxsw.com) in Austin, the 
international MUSEXPO (wwwmusexpo.net) in 
Los Angeles and the R &R Convention (www. 

radioandrecords.com) in Cleveland. 
MIDEM is a must -attend for those in the in- 

dustry who have an interest in the global music 

and media businesses and in the acquisition and 
sale of music copyrights. Until next year, it's a 

fond adieu to MIDEM! 

em 
The world's music market - 

Dl, WHERE'S THE BAIT? Lcoking for toe French wine at 1/119, =M are (l -r) DJ. producer and 

remixer bic Flipper; Fume ILK Mareging Di, error Seamus Morley; A7 Music U.K Managing U ector 
Seven Webster;; and 36rß Ma'agement Germai i's Uli Kuppel. 

CHILLiN' OH THE RIVIERA Enjo.iirrj .2 lazy French afternor aboard the Rive Droite a.e (l -r) 

Right Bank F'abEshing ASA v ecuti Fa .ica trianio, Rive Droite at.:. Managing Director Sir Harry 

Cowell, rive Jrcite/Riga' Barr Worldwide heal Latrent Dreux- Leaaa, A &R Woridwide's Sat aisle 

and Right Baik.JS. Pre sides.' Steprane Sont et. 

A LEAD STORY music Week News Editor Paul Williams (I) poses with the man with the golden 

touch, Shall Global Managing Director. Jonathan Shalit. 

ALL SMILES AT 1NIDEM3rniliog for 'e camera are (I -r) New on the Charts Publishe /Editor 

Leonad Kalikow, Machtnehead Ni'sic Supervisor Jason Bantle!, fxynpion Records owner Mel 

Medale and C.ierry Rod Claimed Ian Moller 
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CHR/POP 
KEVIN CARTER 
krorta@rodioondrecords.com 

Didn't Get The Memo? 
Pop Doesn't Work Here 
When sales and programming play nice together, 
good things happen 

ainstream Pop doesn't work in Fresno." I know that, 
thanks. I lived under that fluttering banner during the de- 

cade I spent in the Fresno radio trenches from 1980 -1990. When I 
arrived there were three Pop stations beating each other up for 
the ratings crown: KYNO -FM (96FM), where I started; KBOS 
(B95); and KMGX. At its peak, 96FM pulled a 12.5 share 12+ play- 
ing a dizzying array of product like "Back in Black" and "Let It 
Whip" as night powers and "Jessie's Girl" and "Elvira" during 
the day. Remember those hazy, crazy, pre- niched days? 

Gradually, however, mainstream product be- 

gan to fade from playlists as evolving market 
tastes and a heavy Hispanic component dictat- 
ed that Rhythmic was the rule. Any fringe pop 
product was relegated to countdown shows 
and the Hot AC stations. In 1989 KMGX flipped 
to Active Rock as KRZR. The following year 
KYNO -FM flipped to Classic Rock, leaving 
KBOS and, later, KSEQ (Q97) in nearby Visalia 

the only outposts of what passed for Pop in 
Fresno. Until now. 

A New World Order 

Fast -forward to fall 2004: "Mainstream Pop 
doesn't work here" suddenly doesn't fly any- 
more. Just ask Mike Yeager, PD of Infinity 
CHR /Pop KWYE (Y101), after he and his crew 
pulled some positively Rhythmic numbers in 
the fall book: No. 3 persons 12 +, No. 3 women 
12 +, No. 1 teens, No. 2 women 18-49 (except 
for afternoons, where the station was No. 1) 

and, in the almighty money demo, No. 4 per- 
sons 18-49. 

The biggest victory of all, however, was that 
a station that made the gutsy decision two years 
ago to leave the safe though unspectacular mid- 
dle ground of Hot AC and venture into the un- 
charted waters of CldR /Pop was able to beat 
both B95 and Q97 12+ - that was sweet. 

Yeager has been in the market for about nine 
years and helped launch then -Modem AC KVSR 

for American Radio Systems, garnering decent 
but not outstanding ratings. About 21/2 years 

"It's been a slow climb. 

Arbitron's given us a few 

kisses over the past kw 
years, and then the fall 
book came out." 
Mike Yeager 

itywllllllffl/ /Ill /lR1 /D/ / /,,,, 

Ashley Taylor and Mike Yeager 

ago, after the station was sold to Infinity, Yea- 

ger and then -Infinity guy Bill Figenshu took a 

hard look at the market to see if there were any 
format holes. 

"The Pop hole looked huge on paper," Yea- 

ger says. "When I walked into the conference 
room and said, So, what do you think ?' Figen- 
shu's response was, 'I've never seen anything 
so blatant when it came to research.' 

"The perceptual showed that we'd be able 
to hold on to the majority of our Modern AC 

audience, as well as claim quite a bit of the 
cume fringe from the Rhythmics in town and a 

smaller portion from the Alternative and Rock 
stations. And it was right. It's been a slow climb. 
Arbitron's given us a few kisses over the past 
few years, and then the fall book came out." 

Saved By Save -Mart 

During the 31/2 years that Ashley Taylor 
has been with Y101, she's been one of the sta- 
tion's top salespeople. As a matter of fact, she 
was promoted to GSM just a few short weeks 
ago. It was nice that the fall book plopped in 
her lap just as she was settling in to her new 
gig, making for a very sweet promotion 
present. "It absolutely makes my job easier," 
she says. 

Taylor believes that the tastes of the market 
have indeed changed, allowing Y101 to drive 
right down the middle and deliver the Pop 

goodness that the market had 
been lacking - and desiring, 
apparently. Along with own- 
ing exclusive music and art- 
ists, Y101 is able to slap its 
name on a whole bunch of 
concerts that are now hitting 
town thanks to the new Save - 
Mart Center that opened 
shortly after the format flip. 

Taylor says, "Britney 
Spears, Avril Lavigne and Hi- 
lary Duff have all been very 
successful shows, and, of 
course, they're core artists for 
us. Nobody else at the time 
was playing Britney Spears, 
but that concert sold out in, 
like, 90 minutes." 

Yeager is able to give us a complex explana- 
tion of what's going on in the market, but we're 
going to have to ask someone to dumb it down 
for us so we can understand it. 

"There's been some erosion with the Rhyth- 
mics," Yeager says. "When we put this station 
on the air there were B95 and Q97. Since then 
KHTN /Merced, CA has gotten a signal up- 
grade, so now they have a city-grade signal in 

Fresno. Most recently, KOKO, the Art Laboe 
station in Fresno's South Valley, flipped to Lat- 

in hip -hop. 
"You're seeing come duplication that is just 

ridiculous. Between B95 and Q97, they're shar- 
ing 80% of their audience, which is not just ben- 
eficial to us, but also to the salespeople when 
they go to clients who have traditionally pur- 
chased 895 and Q97. They can say, 'Look, you 
can buy one of those stations and hit a majori- 
ty of the time on both and then buy us, who 
have more of a unique cume.' 

"We're sharing 45%-50% with those two sta- 
tions, but what we're doing is the cume con - 
version. Our Pls -our partisans - are in their 
mid -30s right now. The P2s are growing slight- 
ly, and the Pas and P4s are dropping off. So we 
are converting more and more. 

"What made the big difference for us in this 
book was the TSL with the Pls, which is tradi- 
tionally 30% -35% of the audience giving you 
70%80% of your listening." 

Pop: Not Just For Breakfast Anymore 

Now that we've gotten the numbers and big 
words out of the way, what does that mean for 
sales? Well, let's consider the wholesomeness 
that is Pop and its music. "The beauty of this 
format is that it's something the moms and the 
children can agree on, and the parents don't 
have to monitor what they're listening to," says 
Taylor. 

"Mom feels really good about it because she's 
in tune with the lifestyle of today, and she's a 

very active listener anyway - and a qualified 
buyer, which is great for all of our advertisers." 

In fact, it's all about buying potential, and 
through Pop, advertisers can also target kids 
who are spending their hard -earned cash. 
"Kids are in an acquisition stage of life, so 

they're prepared to shift loyalty to someone 
who's going to serve them," Taylor says. "We 

pitch that to the advertisers, that this is the time 
to get in front of them and build a relationship 
and continue to grow their business for years 
to come." 

Yeager is also trying to fan the flames of 
brand loyalty, though it's difficult with today's 
kids. "In our generation and before, if my 
grandmother used Ivory soap, so did my moth- 
er, and I use it because my mother did," he says. 

"Kids these days work under a 'What have 
you done for me lately ?' mentality. It's 'You 
show me the best cell plan, and I'll buy your 

A CLASSIC FLANKING MANEUVER Howie Day made 

the initial mistake of stopping by the studios of WHBQ (0107.5)/ 

Memphis; then, he screwed things up even more by posing for 

this picture with PD /morning guy Karson With a K and morning 

co -host Kennedy. Seen here are (1 -r) Kennedy, Day and Mr. K. 

phone and stick with your plan until someone 
else comes along who's better.' It's all about im- 

mediate gratification." 

So Happy Together 

"The beauty of Pop is that it's a very inter- 
active format," Taylor says. "We can do tons of 

promotions; bring great, unique ideas to the 
marketplace that advertisers can see a direct 
benefit from; and drive traffic to their locations. 
We've branched out from doing two-hour car - 
dealer remotes to creating events that stand out. 
We're lucky because we have a great Promo- 
tions Director, Erin Deis, who is brilliant." 

Yeager says, "None of this would have been 
possible without the support of [Infinity Presi- 
dent /Programming] Steve Rivers, [Infinity 
VP /Top 40 Programming] Mike Preston and 
[ Infinity/Seattle VP /OM] Lisa Decker." 

"The beauty of this format 

is that it's something the 

moms and the children can 

agree on, and the parents 

don't have to monitor what 

they're listening to." 
Ashley Taylor 

Y101 has also transformed the sometimes - 
frosty relationship between sales and program- 
ming into one that is full of sunshine, puppies 
and ice cream - and free balloons for the kids. 
It is pulling off multiclient promotions that 
don't come off like the station is blatantly 
pumping client after client after client. Instead, 
they sound like wacky adventures that the jocks 
and listeners are on. 

Yeager says that his GSM is his not- so-secret 
weapon. "Ashley is awesome," he says. "She 
gets behind the promotions and makes the 
package worthwhile, so it works not only with 
programming, but also with sales. 

"You usually either have great promotions 
that emanate from programming and try to in- 
crease cume and TSL but are bad for sales or 
you have lame-ass sales promotions. 

"Ashley's open- minded, and she works 
closely with Erin to come up with ideas - some 
unique and some not -that are friendly to both 
programming and sales, and they're going to 
help us succeed in the future. 

"Our success is a crack in the mold that Pop 
doesn't work here, but we haven't broken that 
mold. We're starting to educate the listeners 
that they're part of the station. Every program- 
mer is trying to do the same thing." 
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February 11, 2005 
ARTIST TT .L: !ABEL S' 

TOTAL 
PLAYS PLAYS 

TOTAL 
AUDIENCE 

IOOI 

WEEKS ON 

CHART 
TOTAL STATIONS' 

ADDS 

CIARA MISSY ELLIOTT 1, 2 Step (Laface /ZombaLabet Group) 8576 +253 685652 12 11610 

MARIO Let Me Love You (J /RMG) 8470 67 695983 12 11710 

KELLY CLARKSON Since U Been Gone (RCA /RMG) 7324 +618 647282 10 11810 

GREEN DAY Boulevard Of Broken Dreams (Reprise) 7129 +641 613528 7 11811 

JESSE MCCARTNEY Beautiful Soul (Hollywood) 7004 +293 567084 15 11810 

DESTINY'S CHILD Soldier (Columbia) 6600 .19 526282 11 11310 

GAVIN DEGRAW I Don't Want To Be (J /RMG) 5895 -520 475212 20 11710 

EMINEM Mockingbird (Shady /Aftermath /(nterscope) 5263 +480 393084 8 11611 

RYAN CABRERA True (E.V.L.A. /Atlantic) 4912 -502 391691 14 11310 

LIL' JON & THE EASTSIDE BOYZ fIUSHER & LUDACRIS Lovers & Friends (TVT) 472E +223 353790 8 7716 

GWEN STEFANI f /EVE Rich Girl ( /nterscope) 4630 +474 439782 8 11810 

NELLY fITIM MCGRAW Over And Over (Derrty /fo'Reel /Curb/Universal) 4345 .921 325541 17 10410 

JAY -Z & LINKIN PARK NumblEncore (Warner Bros.) 4134 -151 368568 10 11210 

USHER Caught Up (La Face/Zomba Label Group) 3884 +661 339148 6 11611 

KELLY CLARKSON Breakaway (Hollywood) 3450 .341 315359 27 11310 

AVRIL LAVIGNE Nobody's Home (A rista/RMG) 3111 881 239721 13 11410 

GOOD CHARLOTTE I Just Wanna Live (Daylight /Epic) 3035 +14 163033 9 10210 

50 CENT Disco Inferno (G- Unit /Shady /Aftermath //nterscopel 3023 +504 236240 7 9117 

FRANKIE J. fIBABY BASH Obsession (No Es Amor) (Columbia) 2938 +854 270448 3 10619 

JENNIFER LOPEZ Get Right (Epic) 2882 +215 215832 5 10113 

ASHANTI Only U (Murder Inc. /IOJMG) 2844 +241 176007 6 9813 

SNOOP DOGG fIPHARRELL Drop It Like It's Hot (Doggystyfe /Geffen) 2830 -903 190092 13 10610 

JOHN MAYER Daughters (Aware /Columbia) 2694 -172 171128 16 8910 

MAROON 5 Sunday Morning (Octone/J/RMG) 2658 18 178525 10 11110 

LENNY KRAVITZ Lady (Virgin) 2513 +68 157925 14 9310 

NELLY N Dey Say (Derrty /fo'Reel /Universal) 2433 +380 190932 6 8317 

GAME f150 CENT How We Do (Aftermath /GUnit //nterscope) 2326 +629 193403 3 69111 

DESTINY'S CHILD Lose My Breath (Columbia) 2219 -159 160859 20 11610 

ALICIA KEYS Karma (J /RMG) 1922 +275 101388 8 9512 

MARIAH CAREY Its Like That (island /IOJMG) 1868 +655 157954 2 95/7 

BOWLING FOR SOUP Almost (Si/vertone /Jive /Zomba Label Group) 1724 +206 90415 4 9413 

LUDACRIS Get Back (Del Jam South /fDJMG) 1723 +65 107965 7 5910 

EMINEM like Toy Soldiers (Shady /Aftermath //nterscopel 1577 +207 169178 5 4719 

TRICK DADDY Let's Go (Slip.NSlide /Atlantic) 1504 252 102081 19 9110 

3 DOORS DOWN Let Me Go (Republic /Universal) 1411 +59 61069 5 6812 

SNOOP DOGG 1 /JUSTIN TIMBERLAKE Signs (Doggystyle /Geffen) 1383 +439 114085 2 78125 

EMINEM fIDR. DRE & 50 CENT Encore (Shady /Aftermath /lntarscope) 1366 -271 158909 11 9310 

JOJO Baby It's You (BlackGround /Universal) 1343 136 93490 20 94(0 

SIMPLE PLAN Welcome To My Life (Lava) 1316 214 89072 19 10310 

TYLER HILTON When It Comes (Maverick/Reprise) 1164 +51 39194 7 5915 

LINDSAY LOHAN Over (Casablanca /Universal) 995 +18 47120 6 7212 

JET Look What You've Done (Atlantic) 874 +60 79121 3 5112 

JA RULE fIR. KELLY & ASHANTI Wonderful (MurderInc. /fDJMG) 840 440 61694 12 8510 

KEANE Somewhere Only We Know (/nterscopel 818 +58 34334 5 6011 

EMINEM Just Lose It (Shady /Aftermath //nterscope) 788 196 45548 18 10010 

GOO GOO DOLLS Give A Little Bit (Warner Bros.) 761 +9 48627 6 3010 

KILLERS Mr. Brightside Us/and/ID/MG) 745 +172 28175 1 5618 

NATALIE Gain' Crazy (Latium /Universal) 717 +381 118114 1 48124 

ASHLEE SIMPSON La La (Geffen) 680 .577 33745 10 8910 

TRICK DADDY Sugar (Gimme Some) (Slip'NSlide /Atlantic) 676 +196 36307 1 4115 

119 CHR /Pop reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 

of 1/30 -2/5. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total p ays, the song with the larger increase in plays is 

placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 

reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week 

increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AOH number. 
Average Quarter Hour Persons used herein with permission from Arbitron Inc. (0 2005, Arbitron Inc.). © 2005, Radio & Records 

POWERED 
MEDIABASE 

MOST ADDED 
ARTIST TITLE LABEI(S) ADDS 

ROB THOMAS Lonely No More (Atlantic) 64 

SNOOP DOGG fIJUSTIN TIMBERLAKE Signs (Doggystyle /Geffen) 25 

NATALIE Gain' Crazy IlatiumlUniversal) 24 

ASLYN Be The Girl (Capitol) 22 

FANTASIA Truth Is (J /RMG) 16 

T.I. Bring 'Em Out (Grand Hustle /Atlantic) 12 

GAME 1150 CENT How We DD (Aftermath /GUnitl/nterscope) 11 

FRANKIE J. fIBABY BASH Obsession (No Es Amor) (Columbia) 9 

EMINEM Like Toy Soldiers (Shady /Aftermath //nterscope) 9 

MOST 
INCREASED PLAYS 

AR115' '-'.-. 

FRANKIE J. IIBABY BASH Obsession (No Es Amor) (Columbia) 

USHER Caught Up (LaFace/Zomba Label Group) 

MARIAN CAREY It's Like That (lslandlIOJMG) 

GREEN DAY Boulevard Of Broken Dreams (Reprise) 

GAME 1150 CENT How We Do (Aftermath /GUnit/Lnterscope) 

ROB THOMAS Lonely No More (Atlantic) 

KELLY CLARKSON Since U Been Gone (RCA /RMG) 

50 CENT Disco Inferno (GUnit /Shady /Aftermathllnterscope) 

EMINEM Mockingbird (ShadylAftermathllnterscope) 

GWEN STEFANI fIEVE Rich Girl (Inter-scope) 

NEW & ACTIVE 
SIMPLE PLAN Shut Up (lava) 

Total Plays: 670, Total Stations: 55, Adds: 8 

50 CENT Candy Shop (Shady /Aftermathllnterscope) 

Total Plays: 637, Total Stations: 20, Adds: 8 

ROB THOMAS Lonely No More (Atlantic) 

Total Plays: 627, Total Stations: 65, Adds: 64 

CROSSFADE Cold (Columbia) 

Total Plays: 603, Total Stations: 36, Adds: 7 

TIM MCGRAW Live Like You Were Dying (Curb) 

Total Plays: 592, Total Stations: 27, Adds: 3 

PAPA ROACH Scars (Geffen) 

Total Plays: 490, Total Stations: 42, Adds: 5 

TWISTA //FAITH EVANS Hope (AtlaniclCapitol) 

Total Plays: 455, Total Stations: 36, Adds: 1 

T.I. Bring 'Em Out (Grand Hustle /Atlantic) 

Total Plays: 390, Total Stations: 23, Adds: 12 

HOWIE DAY Collide (Epic) 

Total Plays: 383, Total Stations: 31, Adds: 3 

BRIE LARSON She Said (Universal) 

Total Plays: 348, Total Stations: 27, Adds: 1 

TOTAL 

PLAY 

,CREASE 

+854 

+661 

+655 

+641 

+629 

+627 

+618 

+504 

+480 

+474 

Songs ranked by total plays 

Station playlists for all R &R reporters 
are available on the web at 
www.radioandrecords.com. 

R &R ROCKS 
CLEVELAND! 
JUNE 23- 25.2005 RR CONVENTION 2005 

RENAISSANCE CLEVELAND HOTEL 

ftEGISTER 
NOW! 

W W W. RADIOANDRECORDS. COM 
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February 11, 2005 
ARTIST ' - - - --_Ar5 
GREEN DAY Boulevard Of Broken Dreams (Reprise) 4048 

CIARA fIMISSY ELLIOTT 1, 2 Step (Laface /Zomba Label Group) 3889 

MARIO Let Me Love You (J/RMG) 3841 

KELLY CLARKSON Since U Been Gone (RCA/RMG) 3779 

JESSE MCCARTNEY Beautiful Soul (Hollywood) 3711 

DESTINY'S CHILD Soldier (Columbia) 3365 

GAVIN DEGRAW I Don't Want To Be (J /RMG) 3254 

RYAN CABRERA True (E.V.L.A. /Atlantic) 3172 

GWEN STEFANI fIEVE Rich Girl (lnterscopel 2576 

NELLY fITIM MCGRAW Over And Over (Derrty /fo'ReeI /Curb /Universal) 2211 

EMINEM Mockingbird (Shady /Aftermath /lnterscope) 2200 

LIL' JON & THE EASTSIDE BOYZ f /USHER & LUDACRIS Lavers & Friends (TV) 2195 

AVRIL LAVIGNE Nobody's Home (Arista /RMG) 2143 

GOOD CHARLOTTE I Just Wanna Live (Daylight /Epic) 1792 

JAY Z & LINKIN PARK Numb/Encore (Warner Bros.) 1747 

USHER Caught Up (Laface /Zomba Label Group) 1704 

MAROON 5 Sunday Morning (Octone/J/RMG) 1616 

KELLY CLARKSON Breakaway (Hollywood) 1513 

JENNIFER LOPEZ Get Right (Epic) 1465 

JOHN MAYER Daughters (Aware /Columbia) 1390 

NELLY N Dey Say (Bern y /fo'Reel /Universal) 1372 

SNOOP DOGG fIPHARRELL Drop It Like It's Hot (Doggystyle /Geffen) 1308 

FRANKIE J. fIBABY BASH Obsession No Es Amor) (Columbia) 1224 

3 DOORS DOWN Let Me Go (Republic /Universal) 1216 

ASHANTI Only U (MurderInc. /IDJMG) 1204 

BOWLING FOR SOUP Almost (Silvertone /Jive /Zomba Label Group) 1144 

50 CENT Disco Inferno (GUnit /Shady /Aftermath /Interscope) 1075 

LENNY KRAVITZ Lady (Virgin) 966 

MARIAN CAREY It's Like That (Island /IDJMG) 797 

ALICIA KEYS Karma (J /RMGI 737 

GAME f150 CENT How We Do (Aftermath /G -Unit /lnterscopel 650 

G00 GOO DOLLS Give A Little Bit (Warner Bros.) 593 

SIMPLE PLAN Welcome To My Life (Lava) 580 

DESTINY'S CHILD Lose My Breath (Columbia) 545 

JOJO Baby It's You (BlackGround /Universal) 527 

FRICKIN' A Jessie's Girl (ToucanCove /Alert) 475 

SNOOP DOGG fIJUSTIN TIMBERLAKE Signs (Doggystyle /Geffen) 419 

LUDACRIS Get Back (Del Jam Sou! h/I/k/MG) 372 

EMINEM Like Toy Soldiers (Shady /A ftermath/nterscopel 352 

KILLERS Mr. Brightside (Island /IDJMG) 349 

HOOBASTANK Disappear (Island /IDJMG) 318 

JET Look What You've Done (Atlantic) 316 

U2 Vertigo (Interscope) 288 

JA RULE fIR. KELLY & ASHANTI Wonderful (Murderinc. /IDJMG) 269 

TIM MCGRAW Live Like You Were Dying (Curb) 264 

KEANE Somewhere Only We Know (Interscope) 259 

A.J. CROCE Don't Let Me Down (Seedling /Eleven Thirty) 258 

LINDSAY LOHAN Over (Casablanca /Universal) 250 

NATALIE Goin' Crazy (Latium /Universal) 245 

STYX I Am The Walrus (Independent) 240 

PLAYS 

+730 

+147 

+64 

+468 

+110 

+290 

318 

-272 

+257 

-465 

+371 

+148 

-139 

+195 

+35 

+309 

+125 

-508 

+204 

-61 

+246 

-339 

+472 

+84 

+225 

+126 

+197 

-2 

+269 

+154 

+334 

+33 

-164 

-376 

+67 

+67 

+243 

+20 

+84 

+121 

+2 

+34 

65 

-188 

+39 

+21 

-17 

-17 

+178 

+74 

TOTAL 
AUDIENCE 

78496 

76599 

72088 

73188 

71826 

65210 

59262 

59142 

51453 

36181 

42752 

40770 

40281 

34607 

35003 

32629 

31992 

28135 

28594 

25541 

27929 

23593 

26644 

23400 

21674 

20484 

20188 

17709 

16333 

16837 

13025 

11281 

10169 

8860 

10449 

9940 

8521 

7360 

7209 

5865 

5629 

6748 

4609 

5108 

4939 

5322 

4541 

6418 

5002 

4524 

WEEKS ON 
CHART 
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6 

6 

5 
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15 

3 
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20 

3 

1 

7 

2 

1 

14 

4 

12 

12 

2 

6 
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5 

1 

1 

TOTAL STATIONS 
ADDS 

6712 

6511 

6311 

6511 

6512 

6410 

5911 

6311 

6512 

5510 

6112 

5711 

5411 

5214 

5413 

6214 

4911 

5010 

5413 

4511 

5512 

4511 

4918 

4913 

5019 

5315 

5116 

3310 

4317 

2913 

3918 

2311 

2110 

2510 

1811 

2613 

32111 

2112 

2513 

2215 

1211 

2011 

1310 

1310 

1612 

1810 

710 

1813 

16112 

1111 

MOST ADDED 
ARTIST TITLE LABEL(S) ADDS 

ROB THOMAS Lonely No More (Atlantic) 34 

NATALIE Goin' Crazy (LatiumlUniversal) 12 

SNOOP DOGG fIJUSTIN TIMBERLAKE Signs LDoggystyle/Geffen)11 

ASHANTI Only U (Murder/nc.//DJMG) 9 

FRANKIE J. EIBABY BASH Obsession INo Es Amor) (Columbia) 8 

GAME f150 CENT How We Da (Aftermath /G Unit /Interscope) 8 

50 CENT Candy Shop (Shady /Aftermath /Interscope) 8 

MARIAH CAREY It's Like That ( /slandlIDJMG) 7 

50 CENT Disco Inferno (GUnit /ShadylAftermath /Interscope) 6 

OMARION O /Epic) 6 

BOWLING FOR SOUP Almost /Sdvertone /Jive /Zomba Label Group) 5 

KILLERS Mr. Brightside (/stand /IDJMG) 5 

FANTASIA Truth Is (J /RM6) 5 

USHER Caught Up (LafacelZomba Label Group) 4 

GOOD CHARLOTTE I Just Wanna Live (Daylight /Epic) 4 

PAPA ROACH Scars (Geffen) 4 

SIMPLE PLAN Shut Up (Lava) 4 

ASLYN Be The Girl (Capitol) 4 

MOST 
INCREASED PLAYS 

TOTAL 
PLAY 

ARTIST TITLE LABELS, INCREASE 

GREEN DAY Boulevard Of Broken Dreams (Reprise) +730 

FRANKIE J. fIBABY BASH Obsession No Es Amor) (Columbia) +472 

KELLY CLARKSON Since U Been Gone (RCA /RMG) +468 

EMINEM Mockingbird (ShadylAttermathllnterscope) +371 

GAME f150 CENT Haw We Do (Aftermath /GUnitllnterscopel +334 

USHER Caught Up (LafacelZomba Label Group) +309 

DESTINY'S CHILD Soldier (Columbia) +290 

MARIAN CAREY Its Like That ( /s/and/IDJMG) +269 

GWEN STEFANI fIEVE Rich Girl (Interscope) +257 

NELLY N Dey Say (Dentylfo'ReellUniversal) +246 

SNOOP DOGG fIJUSTIN TIMBERLAKE Signs (DoggystylelGeffen) +243 

ASHANTI Only U (MurderInc. /IDJMG) +225 

JENNIFER LOPEZ Get Right (Epic) +204 

50 CENT Disco Inferno (GUnit /Shady /Aftermathllnterscope) +197 

GOOD CHARLOTTE I Just Wanna Live (Daylight /Epic) +195 

ROB THOMAS Lonely No More (At /antic) +192 

NATALIE Goin Crazy (Latium /Universal) -178 
ALICIA KEYS Karma (JIRMG) -154 
LIL' JON & THE EASTSIDE BOYZ f /USHER & LUDACRIS 

Lavers & Friends (TVT) +148 

CIARA fIMISSY ELLIOTT 1, 2 Step (Laface /Zomba Label Group) +147 

BOWLING FOR SOUP Almost (Siivertone/Jive/Zomba Labe/ Group) -126 
MAROON 5 Sunday Morning (Dctone/J/RMG) -125 
KILLERS Mr. Brightside (ls /and /IDJMG) -121 

JESSE MCCARTNEY Beautiful Soul (Hollywood) -110 

3 DOORS DOWN Let Me Go (Republic /Universal) +84 

EMINEM Like Toy Soldiers (Shady /Aftermath /Interscope) +B4 

STYX I Am The Walrus (Independent) +74 

FRICKIN' A Jessie's Girl (ToucanCove /A /ertl +67 

JOJO Baby Its You (BlackGround /Universal) +67 

MARIO Let Me Love You (J /RMG) +64 

67 CHR /Pop reporters. Songs ranked by total plays for the airplay week of Sunday 1/30 - Saturday 2/5. 

© 2005 Radio & Records 
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February 11, 2005 CHR/POP 

lieteTheMusic.cvm 
n euww 

America's Best Testing CHR /Pop Songs 
12 + For The Week Ending 2/11/05 

W W W 
Artist Title (Label) TW LW Famil. Burn 12-17 18-24 25-34 

KELLY CLARKSON Since U Been Gone (HCA/RMG/ 4.38 4.36 97% 14% 4.60 4.29 4.46 

GREEN DAY Boulevard Of Broken Dreams (Reprise) 4.26 4.27 94% 18% 4.41 4.25 4.03 

KELLY CLARKSON Breakaway (Hollywood) 4.12 4.07 98% 44% 3.94 4.12 4.43 

RYAN CABRERA True (EVL.A.IAt/anticl 3.96 4.02 95% 28% 4.09 3.97 4.03 

AVRIL LAVIGNE Nobody's Home (Arista /RMG) 194 3.91 96% 25% 4.13 3.98 3.75 

JESSE MCCARTNEY Beautiful Soul (Hollywood) 3.93 4.06 96% 26% 3.98 4.02 3.94 

GOOD CHARLOTTE I Just Wanna Live (Oay/ight/Epic) 3.93 174 90% 19% 4.20 3.76 3.62 

GAVIN DEGRAW I Don't Want To Be (JIRMG) 3.81 3.95 96% 43% 3.91 3.79 3.78 

MAROON 5 Sunday Morning (Ottone /J /RMG/ 3.78 3.84 91% 21% 3.73 3.98 3.64 

CIARA fIM. ELLIOTT 1, 2 Step (LaFace/Zomba Labe/ Group) 3.76 3.74 96% 29% 3.91 3.64 3.78 

NELLY K. MCGRAW OWL. IDerrty /Fo'Red/CurQ/Universal/ 3.69 3.58 99% 55% 3.58 3.70 3.93 

EMINEM Mockingbird [Shady /AftermathlInterscope) 3.67 3.60 82% 20% 3.98 3.83 3.75 

JAY -Z & LINKIN PARK NumblEncare (Warner Bros.) 3.64 3.70 96% 37% 3.54 3.69 3.68 

MARIO Let Me Love You (JIRMG) 3.62 3.53 96% 37% 3.61 3.59 3.73 

USHER Caught Upfiaface /Zomba Label Group) 3.61 - 77% 22% 3.73 3.53 3.69 

DESTINY'S CHILD Lose My Breath (Columbia) 3.50 3.33 99% 53% 3.25 3.37 3.80 

GWEN STEFANI fIEVE Rich Girl (/nterscopel 3.50 3.47 91% 27% 3.40 3.45 3.59 

EMINEM fIDR. ORE... Encore ( Shady /Aftermath/lnterscope/ 3.48 3.39 89% 31% 3.53 3.49 3.72 

JOHN MAYER Daughters (Aware/Columbia) 3.47 3.33 94% 36% 3.63 3.52 3.33 

ASHANTI Only U (Murderinc. /IOJMG) 3.45 - 75% 21% 3.47 3.33 3.60 

DESTINY'S CHILD Soldier (Columbia) 3.40 3.28 96% 42% 3.28 3.47 3.51 

USHER &A. KEYS My Boo (La Face /Zomba Label Group) 3.39 3.44 98% 61% 3.58 3.37 3.30 

ASHLEE SIMPSON la La (Geffen) 3.37 3.37 96% 33% 3.74 3.33 3.15 

TRICK DADDY Let's Go (SlipNS /ide /Atlantic/ 3.36 3.22 87% 38% 3.52 3.42 3.20 

50 CENT Disco Inferno ( GUnitIShady /Aftermathllnterscope) 3.34 - 67% 22% 3.36 3.28 3.63 

LIL' JON... fIUSHER & LUDACRIS Lovers & Friends (TVT) 3.28 3.09 76% 31% 3.62 3.43 3.24 

LENNY KRAVITZ Lady (Virgin) 3.27 3.28 91% 35% 3.08 3.12 3.34 

JENNIFER LOPEZ Get Right (Epic) 3.25 - 82% 26% 3.37 3.21 3.27 

JA RULE fIR. KELLY -. Wonderful (Murder IncJIDJMG) 3.19 3.14 77% 30% 3.35 3.04 3.33 

Total samplesize is 364 respondents. Total average favorability estimates are based on a scale of 1 -5. (1= dislike very much, 5= like very 

much). Total familiarity represents the percentage of respondents who recognized the song. Total bum represents the number of 
respondents who saki they are tired of hearing thesong. Songs must have 40% familiaritytoappearonsurvey Samplecomposition is based 

on persons 12r. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music preference. 

RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the 

Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RIM system, is available for local radio stations by 

`ailing 818-377 -5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. 

RR CHR /POP TOP 30 
POWERED CANADA HEIIIABASE 

LAST 
WEEK 

THIS TOTAL 
WEE{ ARTIST TITLE LABEL(SI PLAYS 

- 
PLAYS 

WEEKS ON 
CHART 

TOTAL 
STATIONS 

2 Q CIARAfIM. ELUOTT1 ,2 Step (Lafacu'Zanba Label Growl 504 +31 10 710 

1 Q MARIO Let Me Love You (J/RMG) 484 +6 9 510 

3 Q GREEN DAY Boulevard Of Broken Dreams (Reprise) 442 +33 6 510 

5 to GWEN STEFANI fIEVE Rich Girl (Interscopel 434 +48 6 510 

4 0 KELLY CLARKSON Since U Been Gone (RCA /RMG) 396 +4 8 710 

11 0 USHER Caught Up (1aface /Zomba Label Group) 367 -59 3 710 

8 0. K-OS Man I Used To Be (Astralwerks/EMC) 356 +21 6 710 

9 0 DESTINY'S CHILD Soldier (Columbia) 342 ( 7 9 610 

7 9 4, AVRIL LAVIGNE Nobody's Home (Arista /RMG) 320 24 14 5/0 

6 10 JESSE MCCARTNEY Beautiful Soul (Hollywood) 319 -40 8 410 

12 GOOD CHARLOTTE I Just Wanna Live (Daylight/Epic) 297 0 6 510 

13 ® LIL' JON... fIUSHER &LUDACRIS Lovers & Friends (TVT) 295 + 1 5 410 

15 e JENNIFER LOPEZ Get Right (Epic) 292 +10 4 710 

14 14* KESHIA CHANTE Let The Music Take You (Vik/SonyBMG) 281 -7 14 810 

20 0e SUM 41 Pieces (island /IOJMG) 263 +52 3 711 

10 16 NELLY ffT. MCGRAW Ova... (Omty /Fó Ree4Curb/Iniversal) 259 -71 14 810 

17 17 RYAN CABRERA True (EV.L.A. /Atlantic) 247 -17 8 510 

19 JAY-Z & LINKIN PARK NumblEncore (Warner Bros.) 241 +26 7 710 

16 19 GAVIN DEGRAW I Don't Want To Be (J /RMG) 222 -43 11 710 

LDebut mlile SIMPLE PLAN Shut Up (Lava) 221 +67 1 410 

24 ASHANTI Only U (MurderInc./IDJMG) 211 +24 5 511 

18 22 4, SIMPLE PLAN Welcome To My Lite (Lava) 209 -34 19 1210 

23 9. KALAN PORTER Single (Sony BMG) 206 +14 3 410 

¡Debut) MARIAN CAREY It's Like That (island /IOJMG) 203 +60 1 611 

rDebut> EMINEM Mockingbird (Shady /Aftermath /Interscope) 187 +47 1 510 

28 GAME f150CENT How WeDo(Aftermath/GUM/Imerscope) 169 +1 2 410 

¡Debut> ® MAROON 5 Sunday Morning (Ottone /J /RMG/ 168 +24 1 611 

22 28 S. DOGG fIPHARRELL Drop It... (Doggystyle /Geffen) 166 -34 13 710 

30 29* JAKALOPE Pretty Life (Orange/Universal) 164 -2 8 610 

29 30 50 CENT Disco Inferno ( G11ráUShady /Aftermatldlmerscrpe)162 4 6 511 

14 Canadian CHR reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. 
Songs ranked by total plays for the airplay week of 1/30 -2/5. Bullets appear on songs gaining plays or remaining flat from 
previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No. 

\15 are moved to recurrent alter 20 weeks on the chart. © 2005, Radio & Records I. Indicates Cancon. 
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Brad Elliott 
``PD, KCDD (Power 103) /Abilene, TX 

At KCDD (Power 103) /Abilene, TX 

we're extremely promotionally ac- 

tive. We're flying people to the 

Grammys and giving them a hotel 

4. stay, a limo and tickets to the show. 

We've got Valentine's Day promo- 

tions where we're sending people to 

the Enterprise Building downtown - the 

19th floor is very romantic and overlooks the 

town. They'll get the limo- and -tux treatment, 

along with flowers and a special dinner. Our other Valentine's 

promotion, the Ultimate Love Package, is his -and -hers spa treat- 

ments, a gift basket, candy, dinner and an overnight stay at our 

most posh hotel with complimentary champagne. We're having the 

Abilene's Most Kissable Lips contest, where women can enter to 

win a Merle Normal Makeup Hookup by kissing an entry form while 

wearing their favorite shade of lipstick. Musically, the relatively 

new stuff, like Frankie J, works. It seems like Frankie J and Baby 

Bash always do well in this part of Texas, and their song "Obses- 

sion" is no different. Mario is awful hot. Bowling For Soup are do- 

ing well, and they're from Wichita Falls, TX, which is about an hour 

and a half away. I remember seeing them play when they were 

unsigned and nobody, but look at them now! 
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PAIN 

ARTIST: Jesse McCartney 

LABEL: Hollywood 
By MIKE TRIAS /ASSOCIATE EDITOR 

I iu.,1. 17 years old, Jesse McCartney is 
already a star - he earned two Emmy 

nominations for his role as Adam Chandler 
Jr. on All My Children. These days he's 
capturing the hearts of teenage girls nationwide 
on the WB show Snmmerland. He plays 
Bradin, the eldest of three siblings who lost 
their parents and subsequently moved from 
the Midwest to the beaches of California to be 
raised by their aunt. McCartney says that his 
character "is a lot like me, except for the 
orphan part." He continues, "He loves water 
sports and he loves music. It's a pretty fun 
role, because I can honestly relate to this guy." 

While his love for water sports hasn't 
won him a surfing championship just yet, Mc- 
Cartney's love for music has grown into a 
healthy singing career. His introductory 
single, "Beautiful Soul," sits in the top five on 
the Pop chart. If you check out his website, 
you can hear a bit of his skills on a recording 
of a live performance of his hit, provided that 
you can hear his voice over the screams and 
cheers of his many female fans. 

"Beautiful Soul" is also the title track of 
McCartney's solo debut album (he used to 
be in the groups Sugar Beats and Dream 
Street a few years back), which recently 

reached gold status. McCartney, who 
describes his style as blue -eyed soul, co- 
wrote some of the songs on the album but 
also received help from such notables as 
Matthew Gerrard, Robbie Nevil, Andreas 
Carlsson and Desmond Child. 

Although Summerland is about to kick off 
its second season on Feb. 28, McCartney is 
ready to dive into his music career while 
filming the teen drama. He will perform on 
The Ellen DeGeneres show on Feb. 21- the 
same day he'll appear at the MTV TRL 
Awards, where he's up for the Fake ID 
Award: TRL's Favorite Artist Under 21. He 
is also in the midst of a radio tour and will 
visit markets in the Midwest this month. 

"I feel like I've found myself," says Mc- 
Cartney. "Now I'm in- the -know about my 
surroundings and what Pm doing. I realized 
how I used to be pushed along, kind of 
spoon -fed ideas rather than having the 
opportunity to create my own. But those 
experiences are what you need to grow as a 
person and fmd your niche." 

www.americanradiohistory.com
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CHR /POP REPORTERS 

KCDD /Abilene, TX 
ORPO. Brad Film? 

WFLY /Albany, NY' 
OM Kenn Callahan 
PD John Fou 
MD Chnsly Taylor 

WKKF /Albany, NY' 
PO/AD Rob Oawes 

KKOB /Albuquerque, NM' 
0M Eddie HaLell 
Po Kns Moms 
APO Marl MOerson 
NO Graos Duran 

KOID /Alexandria, LA 
PD eon Roberts 

WAEB /Allentown. PA' 
PO Laure SI lames 
MD'. Mike Melly 

KPRF/Amarillo, TX 
OM- John McQueen 
POMO ManNl BkvimMBEra/441 

KGOT /Anchorage. AK 
0M: Mark Murphy 
PD'. Bill SMean 

WIXXI'Appleton, WP 
POMD David Bums 

WSTR/Allanta. GA' 
Po Dan Bowen 
APO: J R. lamons 
MD'. Memel Chase 

d Ir 

WWWWADBMa, GA' 
NAM Orle Blralae MP. WM 

THOMAS 

KHFI /Austin, TX' 
PO,MD. Tommy Austin 

WBZN,Bangor. ME 
OM Paw Dupuis 
Po. Dan caslwan 
APOMO'. Ahn'K1d 

J 

Jammu; 
n u 

WFMFBaIon Rouge, LA 
PD. Kevin Campbell 

NM 

KOXYBeaumoni. TX' 
OM him WeV 
POND 3randin Shaw 
Apo Palria Sanders 

KRSOBillings. MT 
0M loir Oates 
Po Kyle McCoy 
MD Jell Michaels 

WXYKBiloxi, MS' 
OM Jan Taylor 

PO KYl.,Curiey 
WOMO Lucas 

WWYLBinghamlon, NY 
OM. Ed Walker 
POMO. M Bryanl 

WOENBirmingham, AL' 
DM: Dow flamand 
PO Tommy KW 
MD: Madison Reeses 

vxr' Ig6P i am iryOMM,. 

44re OMM,. 

WBNOBIoominglon, IL 
o d: rem WeMMn 
PD: Tom Travelo 
APD: Clad Fasq 
M0: Ruuselllflen 

KSASBoise. ID' 
rokNUM Gnpp 

KZMG/Boise,ID' 
PD.AmMien 

WXKSBOSIOn, MA' 
Po Cadillac Jack Metanley 
APO MO David Corey 

KNDEBryan, TX 
POMD:lealay K. 

WKSEButlalo, NY' 
MD Bnan Wilde 

WXXXBurlinglon 
POND Ben Hamilton 
ND Pet< 6elair 

WZKLJCantOn. OH' 
PD John Slewan 
MO Sue T1ler 

WRZE/Capye Cod, MA 
OM- Slew MW. 
POND: Lae Mae 

KZIWCedarRapids, M 
pA: Rob Nain 
PORC: Keie Wtlx 
ro MING. So, 

i .Nrl a mum Bade 

WOOBChampalgn. IL 
OMPO John Mcaei;han 

WSSX,Charleslon. SC' 
OM PO Mlle Edwards 

*POND Sonal Ed 

WNKSICharlotte 
PO Jahn Reynolds 
MD Bei Reynolds 

WKX1Chatlanooga. TN' 
OM End Van Dyle 
PD Riego 

WD'. Mike MMhonskl 

MO Realher Bae/aun 
ExSrin 

WKSCICAicago, IL' 
PD- Rod PMIIIps 
MD Jed Murray 

KLRSJChico, CA 
POMO: Eric Brown 

WKFS/Cincinnah. OH' 
OM: San Reine. n 

PO. lo ray Bndcan 
MD: Jordan 

WAKS/Cleveland, 0H' 
OM. Kevin Melheiry 
OM Jeff Zubauckas 

PO Dan Masan 
UOMO: Kasper 

KKMGBolorado Spdngs, CO' 
OM. Boxy lao 
PD: IXW Rab 

WNOK/CUlumbia. SC' 
PD:TOyKnapp 
MO: Parera 

WCGO/Colunòus, GA 
totem Balk 0rk 

rtut 

WNCIColumbus, OH 
PC' Mchael McCay 
N IH0 Me Kelly 

WJYYCamd hala Retiens), Mi 
POMO Al Oukene 

WGIC Cookeville. TN 
0M Many MCFly 
PD. Scooter 
MD' Frealny Clase 

KHKSBallas. TX' 
PD. Peina Dans 
APDMD Femando ventura 

WDKF/DayytIon, OH' 
OM Tom IIOoM 
PO Wes MKCMn 

WGTZBaylon, 0H' 
0M: JO. Kanes 

POA1AO: Sain Slorp 

t GN[ VAdFMr 

WVYB/Daylona Beach, FL' 
OM Frank Sain 
POND Koller 

KFMO/Denver. CO' 
POMO Jim Lawson 

KKOMBes Moines, IA' 
Po. Greg Chance 
MO Sieve Won 

WORQDetroll. MI' 
PD Ales rear 
Wh Jay movers 

MD Keimcnrry 

WKObDetroil. MI' 
PD Dom Theodore 
APDMD Beau Daniels 

WWAXrDuIolh 
OM BHI Jones 
PD Tony Han 

WLVY/EImi2, NY 
NARD: Gary Mien 
APO: Onan Moll 

WNKIrElmia, NY 
POND Jo Morgan 

WRTS/Ene, PA 
0M RlaRamballo 
APDMO. Karen Bbb 

KDUIVEugene, OR 
OM. Crans Sargent 
PD: Valerie Steele 

WSTO/Evansville. IN 
PD: Stan 'The Man eriesi 
APO Brad Booker 
MD'. Josh Steckland 

WDAY/Fargo 
OMPO: Mite' Oag Kapel 
MO. boy Dayton 

KMCKPaMeBeville, AR 
OM: Py Irps 

utiLlMn 

WWCK/Flint. MI' 
PO: Seo. Free 

Stations and their adds listed alphabetically by market 

WJMX/Florence. SC 
0M RaneyWlkor 
POMO .Sol G. 

KWYE,Fresno. CA' 
Po' Mte Yeager 

APD. Ryder 
MO Naki Thomas 

KSME/FI. Collins. CO' 
PD.Chns Kelly 
MO Jo Je Tumbeaugn 

WXKBPI. Myers, FL' 
PT Mal Johnson 
W DMD. Randy Sherwyn 

KISRJFI. Smith, AR 
OMPD Bi Dog- Rock Hayes 
APDA10. Mechad Oldham 

910V WWYASTM INERME 
soma 
rada 01100E 

KZBB/Ft. Smith. AR 
OM lee Mannews 
PO MO Toed cease 

WYKS /Gainesville. FL' 
PO Jeri Banta 

WO MD Man For 

KKXLBrand Forks. NO 
OMIT Rd Acker 
WD Dale Andrews 
MO TrevorD 

WSNXrGrand Rapids. MI' 
PD Eric D'Rien 
000510. Broadway 

WKZL/Greensboro. NC' 
PO Jell McHugh 
WD. Terne Knight 
MD Marcia Gan 

WEROBreenville, NC' 
PO. TOM Banks 
WOMD CIns `Mollywone- Mann 

WRHT:Greenville, NC' 
OMPO Jeff Dans 
WOMD. Blake tann 

WFBCrGreenville. SC' 
PD Nllkl NHe 

WOMD Kobe 

WWMDrHagerstown 
PO. Chris Carmichael 
MO le, Orwell 

WHKFiTarrisburg. PA' 
Po Jell Hurley 
WD MO Jerry Kida 

err todt, 

WKSS/Hamord. CT' 
PO: RO Vaughn 
MO Jo Jo Brooks 

KRBEMauslon. TX' 
Pp Tracy Austin 
MD Leslie MW* 

WKEEMuntington 
PO Jim Dans 
UOMO. Gary Miller 

WZYP/Huntsville. AL' 
PO: KWh SMWI 

MO: 1611.1.0" Elise 
em 4m44, 
51,4 MAN 
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WNOUAndianapolis, IN' 
OM. David Edgar 
PO Chris Edge 
MO Dylan 

WYOY /Jackson. MS' 
OMPO' Johnny O 

WOMD. tape West 

WAPF/Jacksonville. FL' 
OMPO. Cat Thomas 
AFOMD Tony Mann 

WFKS/Jacksonville, FL' 
Po $kipKelly 
APO,MO-. Mak 

uJrSxllAemAM 

WGLUOOhnslaWn, PA 
PU Milon Edwaras 
APDAIO Jonanan Reed 

KSYN/JUplin, MO 
PO JasonKnNm 
APD: Steve Anus 
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WKFRACalamaz0o, MI 
OM: Mile McKelly 
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KCHZJKansas Cily, MO' 
OMPD Maunce OeVoe 
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KM/Kansas City. MO' 
M0: sentie Co, 
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i úÑìñ(}Nllr 

WWSTMnoxville. TN' 
PD: Rion BMley 
MO. Sinn Bohannon 

KSMB4atayette. LA' 
PO BobbyNnVasad 
WD MO Andrew AG"Gordon 

WLAN/Lancaster. PA' 
PD JT Bosch 
APO MD'. Holly Love 

WHZLLansing. MI' 
OMPO. Jason Addams 
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0M PO. Bam Foa 

ynRML 

KLAg4aeLdyBPb¡IHedtr AR' 
PO 
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MO amble bk 
Fb 
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Mort 

KII$Aos Angeles. CA' 
PD'. John hey 

A RMD Jule Pilal 

WOJXILouisville, ICI' 
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WZKF;Louisvllk, KY' 
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01A: wes Nemnan 
POND: Canon 
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WZEÚMadòDn, WI 
0M: lidio Fen,IE 

PO:iknRepMyyr 

is d1HENtA'eaGr.rlSMFs 

KIFS/MedJord, OR 
0M: BM Webe 
POMO: MkNM Men 

iAartuOD 
t ADAMS 

cwn 
FMA*FONn 

WAOMAelhoume. FL 
PD Seau Richards 
MD: Eri[ Dean 

r'wïíiEa Lied iMSc 
M nasce 

WHBOrMemphis, TN' 
PD' narson WdO a K 

IMAM: 
SÓAF 
Nd 

A4N 
SMppPpnGG14151n:,4PFR::e: 
IIOBIrO1M 

WHYIAAiami, FI.' 
PO: Rob ROUIS 
APO: Bomie MidaNs 
MD: MkMel Yo 
a Mlke 

JOWIRM 
a AM TOMS 

I6FIaFlltAi 

WXSSPAilwaukee, WI' 
DIAPO BnanKelly 
APDMO: PJ 

KDWBMInneapOlis. MN' 
PO. ROO Moms 
MD. Derek Moon 

WABBMObile. AL' 
OM. lay Hasting 
PD MO Jammer 

WYOK/MObile, AL' 
APOMO. Sinn Adams 

KHOP/Modesto, CA' 
0M Richard Perry 
PD Crase Murphy 

KNOE/MOnroe. LA 
OMPO. Hobby Rimarás 

WHHY/Monlgomery, AL 
0M. Bill Jones 
PO: Slow Moat 
MO. 

ROB 

LUartu 
noms 2 

r bICE',T 

OrkrelEPUN 

WVAO/MOrgantown. WV 
Ont Happy Kenhawl 
PD Lacy Net 
APD. Brian Mn 

MO. Magnan lune 

WWXMMydle Beach, SC 
ON Malt Andrews 
APO'. Kovno 

ab, É wgrrMtr .. 

MAn'W CIPry 

WRVWRaasBVille. TN' 
PMU Rob 

i Wart YÌ6ÚXT 
t BoMrrraBaP 
r aMNM.r tMm 

MrRW DMKY 

WBLI/Nassau, NY' 
OM Nanry Cambino 
PD L Rice 

MIO Al Lmannm 

MO Utabelai 

WFHN/New Bedford, MA 
PS James bell 
MO: Dand Duran 

a AGI taus 

WKCl/New Haven, CT' 
PO trias Kelly 
MD Kelly Collins 

WOGNMew London, CT 
PO: Kar Palana 
MD SbWn Muryhy 

6 Snot? 

WE/J3/New Orleans. LA' 
MIR A Mixe Kaplan 
APO: Clods Stell 
ND: Skvb O 

WHTZRIew York. NY' 
Po Tom Poleman 
WD: Sharon 0astur 
Mo: Paul -Lobby" Bryant 

KBAT /Odessa, TX 
OM John Maesen 
PD. Les Caro 
MD. tory Knight 

KCRS/Odessa, TX 
MD: Mata Rodngue: 

ra MrOw":r 

a 

KJYD/Oklahoma City, OK' 
PO. MM McCay 

J. Rod 
nAaCi4leneaAsleaeN!LSe!n 
Ys 

M eAAS154parr4 
a SURE,. UE 

WXXIJOrlando, FL 
0MP0: Man Cook 

WOiO: Pete De Graaff 

WILNPanama City, FL 
0M. Male flegle 
PD'. Keen Allen 
MOMO G -Man 

WIOOPhiladelphia, PA' 
PD Toad Shannon 

APo MO Manan Newsome 

KZZP/Phoenix.AZ' 
PD. Mark Modma 

MO Chino 

WKST/PiOSbulgh, PA' 
PD. Man Anderson 
ANI Mark Mien 
MO Miley 

WJBQPadland, ME 
OMPO. Lm Moore 
MD: Mite Adams 

KKRZJPodland, OR' 
PD'.9nanBndgman 

WERZPodsmoulh. NH' 
OMPO. Mike O Donnell 
APO MO' Kenn Mannews 

WSPKPoughkeepsie. NY 

AAPOSSky Walker 
MD: Pauke Cw 

WPRO/Pravidence. RI' 
OMPD' Tony Bnaol 

APOMP. batey Moms 

i. 

SP l 

x 

KOU/Oued Cities. IA' 
OM: Darren Para 

PD lei James 
MO'. Slew Fuller 

WHTS/Ooad Cities. IA' 
PO. ram Waaelus 
MO. Joey Tad 

WDCGBaIelgqh, NC' 
PO: Rick Sohmick 

KRCS/Rapid City, SO 
0M Charlie O'Oouglas 
PO. Chad Bowar 
MO 0_Ray NniM 

WRVQIBichmond. VA' 
PD Wayne Coy 

Wo harren Stone 
MO Jonathan Reed 

WJJSRoanoke.VA' 
PD,MO Cmgo 

WXLKBoanoke. VA' 
PD Kenn Scan 
APo: Danry Meyers 
Mo: Bob Pond 

1111X5 hw a IAsrs. rvaaza u. 

WKGS,Rochesler, NY' 
PO End Amers. 
MO Nia OTU[Ci 

WPXY'Rochester. NY' 
Po: Mum Ganger 
WO Carson 
MODE 

WZOKRacklord, IL 
PD AMO Senna West 

KDNDSacramenlo, CA' 
PD Stete Weed 

MO. Chnstopner K. 

WIOGSaginaw, MI' 
PO Brera Carey 

MD: Enc Clase 

ne 
u xM4 

aPWSIWlatlPtut b ROB 

.WMVIS 

KZHT/Salt Lake City, UT' 
PO: Je Mótanney 
MD: Bramer 

KELZ/San Antonio, TX' 
PO Doug Eennen 

KXXMSan Antonio. TX' 
FO Jay Shannon 
MO'. Tony Canez 

KHTSSan Diego, CA' 
PD Diana Lard 
WDMO Holman Han 

KSLYSan Luis Obispo. CA 
PD. Addy Wlnlore 
MO. Craig Marshall 

WAEVBavannah, CA 
OM Brad Kelly 
POMO: Chns Man 
WD' Ross Francis 

WVZATSavannah, GA 
PO Onan Raman 

MS/Seattle, WA' 
OMM. Mike Preston 
WOMO. Manus D. 

KRUF/Shreveporl. LA' 
PO En, Bnsal 
MD'. Evan Harley 

KZZUSpokane. WA' 
PO: Casey Cnnslapher 
MD' Brooke Fos 

KSLZ/SO. Louis, MO' 
PO' Boomer 
MD,FaylorJ 

WNTOSyracuse. NY' 
ONTO Tom Mitchell 
MO Jimmy Olsen 

WWHTSyracuse. NY' 
PD Butch Charles 
MO ken Wise 

WFLì/Tamfa, FL' 
OMPD. Jeff iaapuM 
VO MD Kane 

WMGLTerre Haute. IN 
MD. Man Luecking 

WVKSToledo, OH' 
OMPO Boll Michaels 
WOMO Mark Andre. 

WKHOrTaverse City. MI 
OMNI Tode Martin 
PO Mark bon 
/MM Luke Spencer 

WPST/Trenton, NJ' 
OMPO Dale Me ay 
MMO Cree Nono 

ema 
Moke 

KROO/Tuu0n. AZ' 
0M: Tun Richards 
PS Ken Can 
MO. Clins Polers 

ROe r10kr 

KHTT,Tulsa, OK' 
OMPO Tod Fucker 

APO Man The Bran' Denica 
An. May Ryder 
MO Tram Rainey 

Foreakid 

KIZ&Tulsa. ON' 
PD Chase 

WWKZ/fupelo. MS 
PD Ria Saetero 
MD Marc A41en 

KISX/Tyler, TX 
OM law AMlcran 
PO.MD. Larry ihnmpson 

WSKSBtica. NY 
OM. Mew Slant 
PR Sieve Lawrence 
M'OMD. Shun Andrews 

WLDI/W. Palm Beach. FL' 
OM Daw Denver 

PD Clins Manna 

MD Deys Vayaa 

KWTXAVaco. TX 
PD Barren Taylor 
WOMD. John Oakes 

WIHT,Washington. DC' 
PD'. Jenrey Wyatt 
MD Anne Dee 

WIFCANausau. WI 
PD' John Jahn 

APO Jammre Joe Marone 

MD Belay 

WBHLWilkes Barre. PA' 
Po- Mark Mcnay 

MOM) AJ 

WKRZWilkes Barre. PA' 
OM. Jim Rising 

P0. rias Scnusler 
AMMO Kelly0 

WSTW/Wilminglon. DE' 
PD. John Wilson 
APO MO Mie Roser 

WAZO/Wilminglon. NC 
PO Mark larobs 

KFFM/Yakima. WA 
OM. son Hams 
PO MD Slew Rocha 

WAKZ/Youngslown. OH' 
OM. Oan Rivers 
PD MO lem Mac 

WHOT1Youngstown. OH' 
PO'. John Tmul 
MD'. Lise Reynolds 

'Monitored Reporters 

186 Total Reporters 

119 Total Monitored 

67 Total Indicator 

Did Not Report, 
Playlist Frozen (7): 
KFRX/Lincoln, NE 
KMXF /Fayetteville. AR 
KOMG /Springfield, MO 
WAZY /Lafayette, IN 
WHTF/Tallahassee, FL 
WMGB /Macon, GA 
WNDV/South Bend, IN 
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Are You Ready 
To Ruuuumble? 
Promotions directors referee the 
programming vs. sales battle 

i e all know that at times the programming and sales 
/departments are not on the same page when it comes to 

promotions for the station. That's when the promotions and mar- 
keting director usually steps in and pulls it all together, mak- 
ing the clients, the salespeople and the PD happy. Playing the 
role of creative director, arbitrator, devil's advocate, facilitator 
and even therapist is not uncommon for a promotion director. 

Sarah O'Connor, MD /Marketing Director 
for WPHI /Philadelphia, has a unique posi- 
tion: She's handling promotions and she's in 
programming, and she admits that one of her 
biggest challenges at the station is playing the 
middleman role. "But, honestly, my program- 
ming mind -set takes over, and I can't let any- 
thing get by promotionally that wouldn't first 
be a benefit to the station programmingwise," 
she says. 

"One of the first things you have to ask your 
salesperson is, how much 
is the client spending? 
What you often find out 
is that they're trying to 
get you to do this massive 
promotion for a $2,500 
buy. That's ridiculous. 
Now, if it's a $25,000 buy, 
we'll bend some rules 
when necessary. Less 
than $2,500 and they 

want us to give away gift certificates or some- 
thing small? Well, that's what we have the 
website for. 

"When you are constantly giving your cli- 

ents added -value giveaways with every $1,500- 

to-$3,000 advertising run, you're actually di- 
minishing the value of your station. It makes it 
seem like the station's airtime isn't worth the 
money they are spending and that they should 
be getting more value for their dollar. Your air- 
time is very valuable. Don't sell it short." 

Meeting Of The Minds 

Maurice "Mo Better" Rivera, Marketing/ 
Promotions Director for Flinn Broadcasting's 
KXHT /Memphis, says, "Always, the chal- 

Sarah O'Connor 

"Your airtime is very 

valuable. Don't sell it 
short." 
Sarah O'Connor 
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lenge is to satisfy both sales and program- 
ming. Right now we don't have a PD in place, 
so I have to take on that role of making sure 
we don't compromise the on -air sound." 

"Hip -hop is a unique 

entity, and you don't 

always have salespeople 

who totally get it." 
Maurice Rivera 

"Communication is key," says WPOW (Pow- 
er 96) /Miami Promotions Director Kenny 
Bernstein. "Without it, you're bound to run into 
issues. We have a promotion meeting every 
Monday to go over the upcoming promotions." 

Bernstein says the entire Power 96 staff is 
invited to attend this meeting so they can see 
how promotional decisions are made. And 
when it's time to illustrate to the sales execu- 
tives what's good programming and what's 
not, he says, "You make fun of them by recit- 
ing their request back in promo form." 

While some promotions directors like to visit 
clients with the account executives, Bernstein 
believes that's not always a good idea. "At 
meetings, the account rep usually puts you on 
the spot, saying, 'We can do that, right ?'" he 
says. "I actually feel it's better to do conference 
calls instead of meeting the client face to face 
so you can give sign language to the account 
rep during the meeting, like thumbs-down sig- 
nals and silently mouthing, 'No way. "' 

O'Connor says, "We do have a weekly sales 
and promotions meeting, but we probably 
communicate more on a daily basis. My of- 
fice is next to our PD [Colby Coll)] and across 
the hall from sales. More often than not I'm 
talking to them every day about promotions. 

"From what I've seen, marketing and pro- 
motions people usually have some kind of 
sales background, whereas I have a program- 
ming background. Because of this, I might 

A LITTLE BIRDIE TOLD ME Atlantic recording artist Tweet made a stop at WONT (Hot 97)/ 
New York to promoter her latest single, "Turn Off da Lights. "Seen here are (l -r) Hot 97 MD E -Bro, 

Tweet and Atlantic Northeast Regional Dwight Willacy 

seem extra -cautious about saying yes auto- 
matically, but I think that's a good thing. In 
the past I've seen a promotion person give an 
inch, and the salesperson goes back and gives 
the OK to the client without final approval 
from the PD. Then, when it can't happen, there 
is a problem." 

Problem Clients 

Clients can also be a problem sometimes. 
"One of the biggest challenges we run into is 

dealing with corny ideas from clients," 
O'Connor says. "Hip -hop is all about image, 
and there are some things you can't get away 
with. Some of the younger salespeople who 
grew up on Hp -hop understand, and if they're 
real creative, you can come up with alterna- 
tive ideas with them for the client, and they 
sell that idea." 

Rivera agrees, saying. "Hip-hop is a unique 
entity, and you don't always have salespeople 
who totally get it. At one station I worked for an 
account exec wanted us to give away DVDs of 
the movie Forrest Gump. Sorry, that ain't hip -hop." 

He goes on to say, however, "In this day and 
age there should be no 
such thing as an un-do- 
able promotion. It's my 
job as the Promotions Di- 
rector to get it done some- 
how, some way. If we 
can't do it on -air, I take it 
to the streets. 

"Mom-and-pop clients 
want you to come out, 
even if there's no real rea- 
son; they just want your van at the store. This 
is how a hip -hop station markets itself: 
through street hits. If you can tie in a client by 
showing up at their location to give away CDs 
or give away their coupons, do it." 

When you have a promotion for a client that 
must be done but you know it's not of great 
on -air value, what other avenues can you take 
to make the client happy? Bernstein says, "For- 
tunately, we have the station website for that." 

O'Connor says, "The reason you would 
choose to move a promotion to the Internet is 

because you want to avoid duller on the air, 

especially in a competitive situation like we 
are in here. One thing we are running into 
more often now, though, is clients requesting 
standalone promotions. 

"They are getting more savvy to the ways we 
package things to benefit us, and so we run into 
the issue of their specifying that we can't do that. 
Now there's a whole new set of challenges." 

Coming Together 

Bernstein recalls a very successful promo- 

Maurice Rivera 

"When you and the client 

take aim at the same 

target demo, it can be 

highly successful for 
both." 
Kenny Bernstein 

tion that satisfied both programming and 
sales' needs, and the client's. "It was Victoria's 
Secret's spring break launch for their 'Pink' 
line," he says. "When you and the client take 
aim at the same target demo, it can be highly 
successful for both. 

"In this case it was 18 -24 females. We 
promoted a concert and a fashion show on 
the beach during spring break for the new 
VS Pink line, and girls attending received gift 
cards for free 'Pink' cotton panties. Fifteen 
minutes after the beach concert hundreds of 
girls were storming the nearest Victoria's 
Secret store." 

O'Connor says, "If you can tie in a client's 
product to the lifestyle of your station, a pro- 
motion or giveaway generally works. Right 
now we are working out something with 
World Wrestling Entertainment. Most people 
might not think it would fit this format, but it 
totally does. In fact, it's getting even bigger in 
hip -hop. 

"The client might think we should do some 
kind of a stunt like our sister Rock station, so 
that's what the salesper- 
son wants us to do. But 
what they have to under- 
stand is that the client 
doesn't always know 
what will reach our listen- 
ers the best." 

Rivera says, "We just 
finished up a very success- 
ful on -air promotion and 
event called 'The Hot 
Whips, Wheels and Babes Show.' Initially, when 
the salesperson brought us the client, I was re- 

luctant to do it fora number of reasons. The idea 
was there, but itwasa little thin, and they want- 
ed to promote it over just three weeks. 

"For the station to sponsor it, we needed to 

add more meat to it, which we did by pulling in 
some artists and other clients, like car dubs, rim 
shops and car -stereo stores. So it's still a team 
effort Programming and promotions does the 
creativity, while sales gets the money." 

Kenny 
Bernstein 
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CHR /RHYTHMIC TOP 50 
LAST THIS 

WEEK 

February 11, 2005 
WEEK ARTIST TITLE LABELISI 

TOTAL I - TOTAL WEEKS ON TOTAL STATIONS' 

PLAYS PLAYS AUDIENCE CHART ADDS 

L7 

POWERED 

MEDIABASE 

1 

2 

4 

6 

5 

3 

14 

7 

9 

8 

11 

16 

15 

10 

13 

23 

17 

20 

12 

21 

24 

26 

22 

18 

31 

29 

40 

25 

35 

38 

27 

30 

36 

37 

32 

43 

33 

34 

28 

39 

[Debut> 

49 

42 

1 

2 

0 
0 

5 

6 

8 

0 

0 
14 

15 

17 

m 
19 

m 

23 

24 

26 

® 
28 

31 

32 

1:1) 

35 

37 

38 

39 

40 

CD 

1:1) 

CD 

(1) 

49 

50 

MARIO Let Me Love You (J/RMG) 6354 

LIL' JON & THE EASTSIDE BOYZ f!USHER & LUDACRIS Lovers & Friends (7-VP 6254 

50 CENT Disco Inferno (GUnit /Shady /Aftermath /Interscopel 5838 

GAME f150 CENT How We Do (Aftermath /GUnit /Interscopel 5521 

DESTINY'S CHILD Soldier (Columbia) 5363 

CIARA t /MISSY ELLIOTT 1, 2 Step (Laface /Zomba Label Group) 5321 

50 CENT Candy Shop (Shady /Aftermath / interscope) 3661 

SNOOP DOGG f1PHARRELL Drop It Like Its Hot (Doggystyle /Geffen) 3593 

T.I. Bring 'En- Out (Grand Hustle /Atlantic) 3411 

EMINEM Mcckingbird (Shady /Aftermath /lnterscopel 3398 

FRANKIE J. fIBABY BASH Obsession No Es Amori (Columbia) 3224 

MARIAH CAREY Its Like That (island /IDJMG) 2764 

USHER Caught Up (1aface /Zomba Label Group) 2574 

LUDACRIS Get Back (Del Jam South/IDJMG) 2491 

DADDY YANKEE Gasolina (VI Music) 2302 

NATALIE Gain' Crazy (Latium /Universal) 1984 

LLOYD BANKS Karma ( lnterscope) 1970 

TRICK DADDY Sugar (Gimme Some) (Slip NSbde /ANantic) 1963 

ASHANTI Only U (Murderinc. / /DJMG) 1935 

TORI ALAMAZE Don't Cha (Universal) 1809 

JENNIFER LOPEZ Get Right (Epic) 1718 

BABY BASH Baby I'm Back (Universal) 1665 

NELLY fITIM MCGRAW Over And Over (Derrty /fo'Reel /Curb /Universal) 1498 

JA RULE fIR. KELLY & ASHANTI Wonderful (Murderinc. /IDJMG) 1456 

OMARION 0 (Epic) 1291 

LIL' JON & THE EASTSIDE BOYZ fILIL SCRAPPY What U Gon' Do (TVT) 1156 

PITBULL MIL' JON Tonle (TVT) 1138 

ALICIA KEYS Karma (J /RMG) 1137 

TRILLVILLE Some Cut (BME /Warner Bros.) 1096 

NIVEA fILIL' JON & YOUNGBLOODZ Okay (Jive /Zomba Label Group) 1079 

SNOOP DOGG Let's Get Blown (Doggystyle /Geffen) 1023 

NB RIOAZ Pretty Girl (Upstairs) 985 

CHINGY fIJANET JACKSON Don't Worry (Capitol) 962 

TWISTA fIFAITH EVANS Hope (Atlantic /Capitol) 944 

FABOLOUS Baby (Atlantic) 937 

BOBBY VALENTINO Slow Down (DTP /DelJam / /DJMG) 924 

DESTINY'S CHILD Lose My Breath (Columbia) 924 

EMINEM Like Toy Soldiers (Shady /Aftermath //nterscope) 923 

JA RULE fIFAT JOE & JADAKISS New York (Murderinc. /IDJMG) 914 

GWEN STEFANI f /EVE Rich Girl (Interscope) 806 

PING YANG TWINS Wait (TVT) 725 

FANTASIA Truth Is (J /RMG) 719 

YOUNG BUCK Shorty Wanna Ride ( lnterscope) 664 

BROOKE VALENTINE fIBIG BOI & LIL' JON Girlfight (Virgin) 612 

AKON Lonely (SRC /Universal) 607 

BABY Shyne On (Cash Money /Universal) 582 

JOHN LEGEND Ordinary People (Columbia) 582 

GAME Hate It Or Love It (Aftermath /G-Unit /Interscope) 576 

JADAKISS fIMARIAH CAREY U Make Me Wanna (lnterscopel 570 

NELLY N Dey Say (Derrty /fo'Reel /Universal) 556 

-278 

-177 

+86 

+273 

375 

586 

+1247 

262 

+235 

+133 

+626 

+476 

+200 

178 

129 

+331 

225 

+216 

525 

+90 

+100 

+277 

.181 

.449 

+157 

-50 

+298 

325 

+127 

+150 

277 

-191 

+24 

+11 

-141 

+306 

-131 

-67 

-326 

40 

+480 

+233 

+7 

+193 

+348 

4-221 

+175 

+151 

-250 

13 

762149 

781722 

710815 

702361 

525006 

624913 

453096 

429981 

385917 

276116 

278425 

271531 

303405 

245289 

278859 

168612 

280781 

124929 

197402 

107262 

187749 

130883 

127346 

136465 

170522 

158147 

93764 

106453 

138690 

94445 

103231 

134830 

54696 

68852 

79773 

95690 

120927 

123641 

100701 

140985 

108451 

76189 

65269 

37306 

85749 

30831 

72187 

117923 

54241 

47948 

14 

11 

9 

13 

11 

17 

4 

21 

11 

10 
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4 
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14 

11 

9 

14 

7 

14 

9 

5 

4 

18 

17 

5 

16 

2 

11 

8 

9 

6 

19 

4 

5 

6 

2 

20 

6 

10 

7 

1 

3 

19 

1 

1 

1 

1 

1 

12 

3 

8410 

3911 

7812 

7410 
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8311 

8112 

7810 

7811 

6711 

6314 

7813 

7911 

7510 

2411 

48115 

6011 

6714 

7411 

4711 

5412 

5511 

4211 

6610 

5318 

6410 

4915 

6111 

4619 

61111 

4910 

3110 

4513 

4211 

5311 

3216 

5810 

1710 

6011 

3110 

36117 

53110 

3911 

4714 

312 

4312 

2911 

1013 

2710 

38125 

MOST ADDED` 
ARTIST TITLE LABEL /SI ADDS 

T.I. You Don't Know Me (Grand Hustle /Atlantic/ 28 

NELLY N Dey Say /Derrty /fo'ReellUniversall 25 

112 U Already Know (Del Sou// /BJMG) 25 

YING YANG TWINS Wait (TVT) 17 

S5 Ooh That A" (J /RMG) 17 

NATALIE Goir Crazy (LatiumlUniversal) 15 

SNOOP DOGG IIJUSTIN TIMBERLAKE Signs (Doggystyle /Geffen) 15 

NIVEA all' JON &YOUNGBL00DZ Okay (JrvelZomba Label Group) 11 

FANTASIA Truth Is (JIRMG) 10 

MIKE JONES fISLIM THUG & PAUL WALL Still Tippin' 

(SwishaHouselAsylum/Warner Bros.) 10 

MOST 
INCREASED PLAYS 

TOTAL 
PLAY 

ARTIST _.. INCREASE 

50 CENT Candy Shop (Shady/Aftermathllnterscope) +1247 

FRANKIE J. fIBABY BASH Obsession No Es Amor) (Columbia) +626 

PING YANG TWINS Wait (TVT) +480 

MARIAN CAREY It's Like That (lslandl /DJMG) +476 

AKON Lonely (SRC /Universal) +348 

NATALIE Goió Crazy (Latium /Universal/ +331 

BOBBY VALENTINO Slow Down (DTP /Del Jam / /DJMG) +306 

PITBULL fILIL' JON Toma (TVTJ +290 

BABY BASH Baby I'm Back (Universal) +271 

GAME f)50 CENT How We Do (Aftermath /GUnitllnterscopel +273 

NEW & ACTIVE 
T.I. You Don't Know Me (Grand Hustle /Atlantic) 

Total Plays: 495, Total Stations: 30, Adds: 28 

AMERIE One Thing (Co/umbia) 

Total Plays: 417, Total Stations: 13, Adds: 2 

SNOOP DOGG fIJUSTIN TIMBERLAKE Signs (DoggystylelGeffen) 

Total Plays: 390, Total Stations: 27, Adds: 15 

TWEAPONZ Mira Mira (Defiant) 

Total Plays: 386, Total Stations: 13, Adds: 0 

CAM'RON fIKANYE WEST & SYLEENA JOHNSON Down And Out 

(RocA Fella / /DJMG) 

Total Plays: 331, Total Stations: 18, Adds: 1 

MIKE JONES fISLIM THUG & PAUL WALL Still Tippin' 

ISwishaHouse /Asylum /Warner Bros.) 

Total Plays: 313, Total Stations: 14, Adds: 10 

11211 Already Know (Del Soul/IDJMG) 

Total Plays: 179, Total Stations: 29, Adds: 25 

K YOUNG Happy Together (Treacherous) 

Total Plays: 131, Total Stations: 17, Adds: 4 

S5 Ooh That A" (J /RMG) 

Total Plays:4, Total Stations: 17, Adds: 17 

foebut> 

¡Debut> 

IDebut> 

¡Debut> 

IDebut> 

41 

44 Songs ranked by total plays 

86 CHR /Rhythmic reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay 
week of 1/30 -2/5. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays 
is placed first. Songs below No 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total lumber of new adds officially reported to R &R by each 
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week 
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AOH number. 
Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005. Arbitron Inc.). © 2005, Radio & Records 

Station playlists for all R &R reporters 
are available on the web at 

www.radioandrecords.com. 

Pa wer o C 
The Leaders in Advanced Music Scheduling Software for Windows 98/MFJNT /2000/XP 

"Powergold offers us limitless options with scheduling criteria and has integrated with all our 
other systems seamlessly. The reliability, customer service, and support that the folks at 

Powergold have provided us have been exactly what any customer could ask for." 

Dan Turner, Vice President ^ SATELLITE 
Programming Services R A D I O v 

Call us and we'll make it EASY for you to switch. 
Sales: 1-800-870-0033 Support: 501 -821 -1123 

Download a free trial version at www.powergold.com 
info @powergold.com 

February 11, 2005 Radio & Records 35 

www.americanradiohistory.com

www.americanradiohistory.com


POWERED 
MEDIABASE 

February 11, 2005 CHR/RHYTHM/C 

America's Best Testing CHR /Rhythmic Songs 12 + ReteTheMusic.com For The Week Ending 2/11/05 
M mluln 

TY 

Persons Persons Persons 
Artist Title (Label) TW LW Familiarity Burn 12 -17 18 -24 25 -34 

MARIO Let Me Love You (J /RMG) 4.27 4.21 97% 29% 4.26 4.40 4.16 

CIARA fIMISSY ELLIOTT 1, 2 Step Raface/Zomba Label Group) 4.25 4.15 98% 25% 4.38 4.16 4.23 

50 CENT Disco Inferno (G -Unit /Shady /Aftermath /lnterscope) 

USHER Caught Up ( LafacelZamba Label Group) 

4.11 

4.06 

4.10 

3.91 

91% 17% 

85% 18% 

4.09 4.21 

4.13 4.11 

4.09 

3.95 

LIL' JON & THE EASTSIDE BOYZ fIUSHER & LUDACRIS Lovers & Friends (TVT) 4.04 4.11 94% 26% 4.03 3.99 4.00 

GAME f150 CENT How We Do (Aftermath /GUnitlfnterscope) 4.02 3.96 94% 20% 3.89 4.16 4.06 

EMINEM Mockingbird (Shady /Aftermath /lnterscope) 3.97 4.01 91% 20% 4.19 3.97 3.91 

ALICIA KEYS Karma (J/RMG) 3.97 3.82 88% 20% 4.07 3.85 4.03 

TRICK DADDY Let's Go (Slip N- Slide /Atlantic) 3.96 3.88 94% 37% 3.91 4.12 3.83 

LLOYD BANKS Karma (lnterscope) 3.95 3.92 81% 16% 4.03 4.04 3.82 

ASHANTI Only U (Murder /nc. / /DJMG) 3.92 3.84 92% 25% 3.92 3.99 3.86 

JA RULE fIR. KELLY & ASHANTI Wonderful (Murder /nc. //DJMG/ 3.90 3.78 94% 30% 3.88 3.99 3.87 

FRANKIE J. fIBABY BASH Obsession (No Es Amor) (Columbia) 

LUDACRIS Get Back (Der Jam South //DJMG) 

3.89 

3.88 

3.91 

3.94 

53% 9% 

94% 28% 

3.93 4.14 

3.81 3.91 

3.51 

3.99 

50 CENT Candy Shop (Shady /Aftermath /lnterscope) 3.88 55% 11% 3.90 4.05 4.02 

DESTINY'S CHILD Soldier (Columbia) 3.84 3.86 98% 37% 3.83 3.88 3.71 

T.I. Bring 'Em Out (Grand Hustle /Atlantic) 3.83 3.81 75% 19% 4.09 3.75 3.88 

TERROR SQUAD Lean Back (Universal) 3.81 3.79 97% 51% 3.73 3.89 3.81 

MARIAH CAREY It's Like That OSland //DJMG/ 3.81 51% 8% 3.77 3.97 3.74 

JA RULE NEAT JOE & JADAKISS New York (MurderInc./IDJMG) 3.79 3.70 86% 25% 3.99 3.92 3.58 

TRICK DADDY Sugar (Gimme Some) (Slip-N-Slide /Atlantic) 3.79 3.59 50% 8% 3.70 3.93 3.78 

USHER & ALICIA KEYS My Boo (LafacelZamba Label Group) 3.78 3.82 99% 56% 3.78 3.82 3.70 

NELLY VIM MCGRAW Over And Over (Derrty /Fo'Reel /Curb /Universal) 3.74 3.77 98% 50% 3.54 3.76 3.76 

glum) nnrtit I or co, RIn n m 11114 t i raarr nl 3.72 3.62 R76/ 14% 375 3.61 3.78 

LIL' JON & THE EASTSIDE BOYZ fILIL SCRAPPY What U Gon' Do (TVT) 3.70 3.72 90% 28% 3.69 3.78 3.72 

SNOOP DOGG fIPHARRELL Drop It Like It's Hot (Doggystyle/Geffen) 3.69 3.75 99% 54% 3.65 3.71 3.77 

TORI ALAMAZE Don't Cha (Universal) 3.50 3.47 40% 11% 3.38 3.23 3.88 

JENNIFER LOPEZ Get Right (Epic) 3.46 3.38 79% 23% 3.75 3.39 3.16 

Total sample size is 319 respondents. Total average /avorability estimates are based on a scale of 1 -5. (1= dislike very much, 5 = like very much). Total familiarity 
represents the percentage of respondents who recognized the song. Total bum represents the number of respondents who said they are tired of hearing the song. Songs 

must have 40% familiarity to appear on survey. Sample composition is based on persons 12.. Persons are screened via the Internet. Once passed, theycan take the music 

test based on the format/music preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants 

on the the Internet only. RateTheMusicis a registered trademark of RateTheMusic.com. The RTM system. is available for local radio stations by calling 818 -377 -5300. 

RateTheMusic. corn data is , rovided b Mediabase Research, a division of Premiere Radio Networks. 

NO BORED GAME HERE The Game was entertained by 

the folks at KKFR/Phoenix, where he also did a little show for the 

listeners. Pictured (1-r) are tour manager Ron Byrd, Lawman Pro- 

motions' Gary Spangler, KKFR co -MD /afternoon host John 
11Philla "Medrano and mixer DJ Fashen, The Game, KKFR co -MD/ 

afternoon host Joey Rodriguez and Interscope's Brian Gray. 

Please Send Your Photos 

R &R wants your best snapshots 

(color or black & white). 

Please include the names and titles of all 

pictured and send them to: 

dhall@radioandrecords.com 

REPORTERS 
Stations and their adds listed alphabetically by market 
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Black Radio Today 
Urban Radio is key for advertisers 

rbitron has released its annual in -depth study on how black 
listeners use radio. "Black Radio Today: How America Lis- 

tens to Radio 2005" is available for anyone to download from 
Arbitron's website at www.arbitron.com /studylblackrt.asp. 

The black -listener study examines the popu- 
larity of different radio formats among the more 

than 22 million black Americans aged 18 and 
over, as well as how they listen to radio. The 

study also shows that Urban radio is one of the 

best vehicles for advertisers to use to reach this 

consumer. 
Julian Davis, Arbitron's Director /Urban 

Media, spoke with R &R about the 

study and what programmers, man- 

agement and anyone interested in bet- 

ter understanding the black radio lis- 
tener can learn from it. 

Davis was previously Arbitron's 
Director /Urban Radio Marketing Ser- 

vices, working predominantly on key 

Urban radio accounts. He's been with 
Arbitron since 1989 and enjoyed a 

lengthy career in broadcasting and en- 

tertainment before that. 
His primary focus is to educate urban media 

and urban -focused agencies and marketers 
about the viability of the urban consumer, and 
he assists advertisers in expanding their brands 
into urban communities. He also hosts the an- 

nual Arbitron Urban PD Clinic, which takes 

place this year on March 4 at the University of 
Memphis. 

this community. We have been working closely 

with the agency and advertising worlds to bet- 

ter use Arbitron's services in ways that will help 

those worlds make appropriate placement de- 

cisions. 

If an advertiser is looking to reach the great- 

est volume of black listeners, they can see by the 

cume numbers that we were able to attribute to 

each format that the Urban formats are 

where those listeners most often tune 
in. The Urban formats include Urban 
Contemporary, Urban AC, Urban Old- 
ies, Contemporary Inspirational, Gos- 

pel and CHR /Rhythmic. 
R &R Can a station doa study like this 

on its own market? If so, how? 

JD: Yes, by breaking out its cume 

and all the gender and demo informa- 
tion for each format in its market. Our 
24 -hour help line could walk them 

through how they would pi eed. With all the 

tools we provide broadcasters, from PD Advan- 
tage to Maximiser and Tapscan, you can pull al- 

most any information you need as a subscriber. 

R &R What are the year -to-year trends in black 

listening habits, and where are the biggest growth sto- 

ries? 

JD: Over the five years we have been conduct- 
ing this study we have seen incremental growth 
in all Urban formats. Audience shares for Urban 
stations have increased from 11.6 in 1999 to 17.4 

in spring 2004, which is what "Black Radio To- 

day 2005" is based on [see Graph 2]. 

Urban Contemporary cume across the nation 
is 11,102,700- 49.5% of the22,408,700 total black 
cume [see Graph 3]. Effectively half of all black 
listeners tune in to this format, making it the most 

Continued on Page 39 

Julian 

R &R How did you compile this study, and what 

were the primary objectives? 

JD: We put it together by looking at all the 

formats and, specifically, looking at where black 
people were listening - not by call letters, but 
purely by format [see Graph 1]. We then broke 
that out into a number of demos and time peri- 
ods. One of our objectives with this study is to 
show the value of Urban formats for reaching 

Davis 

Graph 1 

Black Listeners' Favorite Formats 

45.4% 
Format Shares for Blacks 
Persons 12 +, AOH Share 

20.3% 

Urban Urban AC 
(Includes Urban AC. 

Urban Contemporary 
and Urban Oldies) 

24.0% 

1.2% 

Urban 
Contemporary 

Urban Oldies 

Source: Maximiser Plus national regional database, spring 2004, Mon. -Sun., 6am -mid., 
Arbitron black -controlled metro survey areas. 0 2005 Arbitron Inc. 
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Graph 3 
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Source: Format definitions are from Arbitron radio listening trends. All data comes from 
Maximiser Plus national regional database, spring 2004, Arbitron black-controlled metro 
survey areas. c 2005 Arbitron Inc. 
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URBAN TOP 50 
February 11, 2005 

ARTIST _ 
TOTAL I- TOTAL WEEKS ON TOTAL STATIONS 
PLAYS PLAYS AUDIENCE CHART ADDS 

(001 

POWERED 

11EDIABASE 
1 1 LIL' JON & THE EASTSIDE BOY? f /USHER & LUDACRIS Losers & Friends (TUT) 3895 -171 523588 10 810 

2 2 MARIO Let Me Love You (J/RMG) 3872 -133 494755 16 6810 MOST ADDED` 
3 3 DESTINY'S CHILD Soldier (Columbia) 3377 -255 454753 12 6710 ARTIST TITLE _SSE.S ADDS 

4 4 CIARA MISSY ELLIOTT 1, 2 Step (LaFace /Zomba Label group) 2931 -208 381641 14 6910 T.I. You Don't Know Me (GrandHustlelAtlanticl 62 

5 5 T.I. Bring 'Em Out (Grand Hustle /Atlantic) 2892 -104 359128 11 6710 112 U Already Know (Del Saul /IDJMGI 54 

6 0 GAME f150 CENT How We Oo (Aftermath /GUnit /Interscope) 2865 +14 377182 10 6010 
MIKE JONES fISLIM THUG & PAUL WALL Still Tippin' 

(Sw/shaHouse /Asylum /Warner Bros.) 50 
8 Ip TRILLVILLE Some Cut (BME /WarnerBros.) 2782 +215 316797 13 6410 FAITH EVANS Again (Capitol) 45 

10 0 FANTASIA Truth Is (J/RMG) 2732 +385 318870 9 6310 LIL' JON fIICE CUBE Roll Call (TIT 35 

7 9 50 CENT Disco Inferno (Gllnit /Shady /Aftermath /Interscopel 2500 -104 300906 8 2410 NAS Just A Moment (Columbia) 34 

12 JOHN LEGEND Ordinary People (Columbia) 2373 +316 274781 8 6110 
00 OR DIE Magic Chick (Legion) 

S5 Ooh That A" (J/RMG) 

29 

24 
9 11 SNOOP DOGG fIPHARRELL Drop It Like Its Hot (Doggystyle /Geffen) 2073 -324 262153 19 6510 50 CENT Candy Shop (ShadylAftermathllnterscope) 6 

13 OMARION 0 (Epic) 1977 +108 218319 8 5311 BROOKE VALENTINE fIBIG BOl & LIL' JON Girlfight (Virgin) 5 

11 13 LUDACRIS Get Back (De1 Jam South /IDJMG) 1810 -346 196844 12 6310 

14 NIVEA fILIL' JON & YOUNGBLOODZ Okay (Jive /Zomba Label Group) 1737 +31 151198 10 5911 

15 ® USHER Caught Up (LaFace /Zomba Label Group) 1721 +121 189627 5 6510 MOST 
17 SNOOP DOGG Let's Get Blown (Doggystyle /Geffen) 1477 +13 161318 6 5410 INCREASED PLAYS 
21 TYRA Country Boy (GG &L) 1470 +109 117334 11 4711 

33 50 CENT Candy Shop (Shady /Aftermath / Interscope) 1468 +635 198905 3 6816 ARTIST r 

TOTAL 

PLAY 

INCREASE 

22 T.I. You Don't Know Me (Grand Hustle /Atlantic) 1428 +123 177760 7 66162 50 CENT Candy Shop (Shady /Aftermath /lnterscopel +635 

24 FABOLOUS Baby (Atlantic) 1402 +101 133164 6 6311 MARIAN CAREY It's Like That (ls /and /IDJMG) +394 

19 LLOYD BANKS Karma (lnterscope) 1359 +2 233455 15 4610 
FANTASIA Truth Is (J /RMG) +385 

JOHN LEGEND Ordinary People (Columbia) +316 
23 ALICIA KEYS Karma (J/RMG) 1355 +23 167253 11 5410 TRILLVILLE Some Cut (BME/ Warner Bros.) +215 

25 ® TWISTA f /FAITH EVANS Hope (Atlantic /Capitol) 1331 +95 127965 8 4712 AMERIE One Thing (Columbia) +203 

30 MARIAH CAREY It's Like That (island / IDJMG) 1325 +394 160798 4 6611 R. KELLY Sex In The Kitchen (JivelZomba Label Group) +166 

16 25 ASHANTI Only U (Murderinc. /IDJMG) 1140 -395 133987 14 5810 
PING YANG TWINS Wait (TVT) +158 

N2U IIJERMAINE DUPRI Baby Mama Love (Virgin) +139 
18 26 JA RULE fIR. KELLY & ASHANTI Wonderful (Murderinc. /IDJMG) 1106 -349 113024 17 5710 YOUNGBLOODZ f /YOUNG BUCK Oatz Me (So SoDef /Virgin) +135 

20 27 JADAKISS fIMARIAH CAREY U Make Me Wanna (Interscope) 1073 -284 95548 14 5410 

29 TRICK DADDY Sugar (Gimme Some) (Slip N.Shide /Atlantic) 1037 +60 89800 4 5911 

34 AMERIE One Thing (Columbia) 983 +203 110419 3 4714 NEW & ACTIVE 
27 30 LIL' JON & THE EASTSIDE BOYZ fILIL SCRAPPY What U Gon' Do (TVT/ 933 -183 92099 15 5610 

TRU Where U From? (New No Limit /Koch) 
31 JENNIFER LOPEZ Get Right (Epic) 894 +28 76798 4 4510 

Total Plays: 313, Total Stations: 25, Adds: 1 

32 32 YOUNG BUCK Shorty Wanna Ride ( Interscope) 762 -57 79623 19 6010 
LIL' JON VICE CUBE Roll Call (TVTI 

37 ® BROOKE VALENTINE f /BIG BUI & LIL' JON Girlfight (Virgin) 742 +114 48328 3 5415 Total Plays: 303, Total Stations: 36, Adds: 35 

26 34 JA RULE f /FAT JOE & JADAKISS New York (Murderinc. / IDJMG) 738 370 71874 10 5310 RAHEEM DEVAUGHN Guess Who roves You More 

43 URBAN MYSTIC Long Ways (Sobel 649 +111 37162 3 4011 (JivelZomba Label Group) 

41 BABY Shyne On (Cash Money /Universal) 640 +118 34921 5 4811 
Total Plays: 288, Total Stations: 37, Adds: 3 

35 37 CHINGY fIJANET JACKSON Don't Worry (Capitol) 639 -136 39257 7 4510 ALCHEMIST fININA SKY Hold You Down (Koch) 

Total Plays: 274, Total Stations: 26, Adds: 2 

39 CAM'RON f /K. WEST & S. JOHNSON Down And Out (Roc- AFella /IDJMG) 618 +23 80492 3 4411 
BEANIE SIGEL Feel It In The Air (Roc-A-Fella /IDJMG) 

45 FANTASIA Baby Mama (J /RMG) 595 +99 84486 2 110 
Total Plays: 253, Total Stations: 22, Adds: 0 

49 (1.) R. KELLY Sex In The Kitchen (Jive/Zomba Label Group) 577 +166 107976 2 211 
TORI ALAMAZE Don't Cha (Universal) 

46 TWEET MISSY ELLIOTT Turn Da Lights Off (Atlantic) 564 +82 46593 2 4111 Total Plays: 239 Total Stations: 10, Adds: 2 

44 TANGO f /DAVID BANNER & BONE CRUSHER Wobble And Shake It (Virgin) 550 +34 31254 6 3310 N2U fIJERMAINE DUPRI Baby Mama Love (Virgin) 

48 ® M. JONES f /S. THUG & P. WALL Still Tippin' (SwishaHouse /Asyum /WamerBros.) 509 +71 46168 4 51150 Total Plays: 234, Total Stations: 36, Adds: 2 

42 44 FABOLOUS Breathe (Atlantic) 509 -13 64155 20 4810 YOUNGBLOODZ f1YOUNG BUCK Datz Me (So So Del /Virgin) 

38 45 TRICK DADDY Let's Go (Slip -N- Slide /Atlantic) 464 -143 50383 18 4810 
Total Plays: 217, Total Stations: 20, Adds: 3 

47 46 RAZAH Feels So Good (Virgin) 461 -16 20299 7 3110 JILL SCOTT Whatever (Hidden Beach /Epic) 

Total Plays: 167, Total Stations: 11, Adds: 0 
LDebut> YING YANG TWINS Wait (TVT) 457 +158 33900 1 110 

40 48 BODY HEADBANGERS f!YOUNGBLODDZ I Smoke, I Drink (Universal) 433 -93 34668 19 2910 
DO OR DIE Magic Chick (Legion) 

Total Plays: 154, Total Stations: 29, Adds: 29 

/Dbut> (1) 112 U Already Know (Del Sou / /IDJMG) 430 +80 43010 1 55154 

(Debut> 
(11.) MARQUES HOUSTON All Because Of You (TUG /At /antic) 386 +95 26448 1 010 Songs ranked by total plays 

69 Urban reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays tor the airplay week of 

1/30 -2/5. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays. the song with the larger increase in plays is placed 

first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Addeo is the total number of new adds officially reported to R &R by each reporting 

station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week increases 

in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (limes 100). Each daypart on Each station is assigned an AQH number. Average 

Quarter Hour Persons used herein with permission from Arbitran Inc. (© 2005, Arbitron Inc.). © 2005. Radio & Records 

Station playlists for all R &R reporters 
are available on the web at 

www.radioandrecords.com. 

M usic Test Is Here! 
Cam - -ftl The Music Testing Specialists LuIuI YCL www.ComQuestMusicTesting.com 
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RateTheMusic.com 
WlirLr 

America's Best Testing Urban Songs 12 + 

For The Week Ending 2/11/05 

Pers. Pers. Pers. 

Artist Title (Label) TW LW Famil. Burn 12 -17 18 -24 25 -34 

50 CENT Disco Inferno (6-Unit /Shady /Ahermathllnterscope) 4.22 

MARIO Let Me Love You (JIRMG) 4.21 

LIL' JON... GUSHER & LUDACRIS Lovers & Friends (TVT) 4.21 

CIARA 11M. ELLIOTT), 2 Step (LaFace/Zomba label Group) 4.19 

GAME f150 CENT How We Do (Aftermath /G-Unitllnterscope/ 4.13 

USHER Caught Up (LaFace /Zomba Label Group) 

TWISTA fIFAITH EVANS Hope (Atlantic /Capitol) 

LLOYD BANKS Karma (lnterscope) 

ALICIA KEYS Karma IJ /RMG) 

T.I. Bring 'Em Out (Grand Hustle /Atlantic) 

LUDACRIS Get Back (Del Jam South /IDJMG) 

USHER & ALICIA KEYS My Boo (LaFace /Zomba Label Group) 

T.I. You Don't Know Me (Grand Hustle/Atlantic) 

DESTINY'S CHILD Soldier (Columbia) 

LIL' JON... 111.11 SCRAPPY What U God Do (TVT) 

S. DOGG fIPHARRELL Drop It... (DoggystylelGellen) 

ASHANTI Only U (Murder /ncl /DJMG) 

FABULOUS Baby (Atlantic) 

FANTASIA Truth Is (J /RMG) 

JADAKISS JIM. CAREY U Make Me Wanna (lnterscopel 

JA RULE fIR. KELLY... Wonderful (Murder /nc. / /DJMG) 

NIVEA fILIL' JON... Okay (Jive /Zomba Label Group) 

JA RULE JIFAT JOE... New York (Murderinc /IDJMG) 

SNOOP DOGG Let's Get Blown(Doggysty /e /Gel /en) 

YOUNG BUCK Shorty Wanna Ride (loferscope) 

LIL' WAYNE Go DJ (Cash MoneylUniversal) 

TRILLVILLE Some Cut (BME /Warner Bros.) 

JOHN LEGEND Ordinary People (Columbia) 

()MARION 0 (Epic) 

4.07 

4.03 

3.98 

3.96 

3.90 

3.89 

3.88 

3.87 

3.85 

3.80 

3.79 

3.79 

3.79 

3.77 

3.74 

3.73 

3.69 

3.68 

3.66 

3.64 

3.63 

3.63 

3.43 

3.40 

4.25 

4.26 

4.22 

4.30 

4.25 

4.15 

4.07 

4.08 

4.08 

3.97 

4.01 

3.95 

3.96 

3.86 

4.08 

3.87 

3.92 

3.76 

3.92 

3.88 

3.75 

3.86 

3.77 

3.77 

3.64 

3.76 

3.57 

3.55 

89% 

97% 

93% 

98°A 

93% 

89% 

73% 

82% 

90% 

79% 

95% 

99% 

54% 

99% 

87% 

99% 

92% 

67% 

63% 

82% 

94% 

55% 

89% 

70% 

82% 

85% 

49% 

48% 

65% 

15% 

36% 

26% 

33% 

17% 

21% 

8% 

20% 

25% 

23% 

28% 

56% 

11% 

43% 

26% 

54% 

25% 

12% 

14% 

27% 

37% 

11% 

31% 

16D/o 

32% 

33% 

13D/D 

1fiD/o 

18% 

4.19 

4.14 

4.15 

4.14 

4.08 

4.04 

3.92 

3.92 

4.02 

3.88 

3.89 

3.87 

3.80 

3.82 

3.80 

3.91 

3.67 

3.68 

3.79 

3.74 

3.64 

3.64 

3.61 

3.75 

3.63 

3.66 

3.61 

3.66 

3.30 

4.18 

4.13 

4.19 

4.18 

4.09 

4.09 

3.89 

4.00 

4.10 

4.04 

3.93 

3.95 

3.77 

3.88 

3.80 

3.97 

3.65 

3.71 

3.90 

3.75 

3.75 

3.71 

3.63 

3.74 

3.72 

3.68 

3.74 

3.62 

3.44 

4.23 

4.17 

4.04 

4.00 

4.05 

3.91 

4.03 

3.66 

3.78 

3,43 

3.76 

3.61 

3.88 

3.63 

3.80 

3.70 

3.74 

3.62 

3.49 

3.71 

3.29 

3.45 

3.56 

3.79 

3.33 

3.57 

3.33 

3.75 

2.95 

Total sample size is 369 respondents Total average lavorabilityestimates are based on a scale of 1 -5. (14islike very much, 5 like very 
much) Total familiarity represents the percentage of respondents who recognized the song. Total bum represents the number of 
respondents whosaidtheyare tired of hearing thesong Songs must have 40% familiaritytoappearonsurvey. Samplecomposihonis based 
on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the formaUmusic preference. 
RateTheMusic.com results are not meant to replace afoot research. The results are intended to show opinions of participants on the the 
Internet only RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, Is available for local radio stations by 

`calling 818 -377 -5300. RalelheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. 
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dominant segment of Urban format op- 
tions. This is based on pure volume of dif- 
ferent people listening to a format. Adver- 
tisers should not bypass this segment of 
Urban formats in their media plan; they 
can develop brand loyalty for their prod- 
ucts at an early age. 

Contemporary Inspirational had 80 
stations in spring 2003 and 87 stations in 
spring 2004. Black cume for Contempo- 
rary Inspirational stations in spring 2003 
was 696,400, and in spring 2004 the black 
cume was 836,800 [see Graph 4, Page 37]. 
This means that with only seven addi- 
tional stations, there was a 20% increase 
in the cume in one year. That's a great 
growth story. 

R &R: There have been reports that TSL 
for radio across the board has been diminish- 
ing for several years. Is this true with black 
listening as well? 

JD: Historically TSL for the Urban for- 
mats has mirrored what's happening in 
the industry overall, but the erosion has 
not been as great in this format. The Ur- 
ban formats are comparatively stronger 
and longer in TSL, but they have dimin- 
ished over the years. 

R &R: As expected, black women 18+ tune 
inslightly more than black men - but, sur- 
prisingly, it's black men 50 -54 who spend the 
most time listening among all male groups. 
Among females, black women 45 -54 spend 
more time listening than any other demo. I 
thought younger listeners were listening to 
radio more? 

JD: There is a general misperception 
that teens and young people listen more to 
radio, but they are not the longest listeners 

to radio simply due to the fact that they 
are in school during the day and have less 
control over their lives in general. They 
may be more active listeners when they 
are tuned in, though, which makes it ap- 
pear that younger listeners are using ra- 
dio more. Overall, the 40-55 demo is the 
demo listening to radio the longest. 

R &R: Not only does the study tell us who 
is listening to what formats and for how long, 
it also tells us when black listeners are tuned 
in. Not surprisingly, morning drive is peak 
listening time for blacks. In addition, black 
listening from 7pm- midnight is much higher 
than general -market listening during this 
time, with black female teens and women 18- 
24 the most dedicated nighttime listeners. Is 
there any time in general when there are more 
male listeners than female? 

JD: In overnights you see a larger 
group of male listeners 25 -54 tuned in, 
usually away from home, implying they 
are possibly working an overnight shift. 

R &R: Which brings up another element 
of this study: It also includes lifestyle and 
qualitative information about black listeners 
in each format breakout. Can this informa- 
tion help programmers do their jobs better, 
or should it be viewed more as a report card? 

JD: This is more of a tool, to be used 
as a guide. Each programmer has to 
look at his or her unique competitive 
situation. Are you competing with a 
format crosstown, or are you compet- 
ing with a format down the hall, one of 
your clustermates? Programmers can 
use this information as a benchmark 
and apply it to their unique market situ- 
ation. They need to see how their city 
shakes out and then compare it to the 
national picture. 
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Music Tracking. 

POWERED 
luEDIAB11SE 
'Monitored Reporters 

101 Total Reporters 

69 Total Monitored 

32 Total Indicator 

Did Not Report, Playlist 
Frozen 121: 

W EAS /Savannah, GA 
XM The City /Satellite 
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POWERED 
l7E l{ 

1,EDI:lll1SF 

URBAN AC TOP 30 
February 11, 2005 

ARTIST TITLE LABEL(S) 
TOTAL 
PLAYS 

/ - 
PLAYS 

TOTAL 
AUDIENCE 

(00) 

WEEKS ON TOTAL STATIONS/ 
CHART ADDS 

1 JILL SCOTT Whatever (Hidden Beach /Epic) 1239 +83 125948 13 4910 

4 © FANTASIA Truth Is (J /RMG) 1172 +185 132207 9 5012 

3 © LALAH HATHAWAY Forever, For Always, For Love (GRP /VMG) 1158 +53 101907 21 4910 

2 4 ANITA BAKER How Does It Feel (B /ueNote /Virgin) 1033 -73 115055 17 4910 

8 © MARIO Let Me Love You (J /RMG) 965 +106 146122 7 1312 

5 6 ALICIA KEYS f /TONY, TONI, TONE & JERMAINE PAUL D ary (J /RMG) 846 139 98044 34 3910 

6 7 GERALD LEVERT One Million Times (Atlantic) 801 117 61337 15 4810 

9 8 LUTHER VANDROSS Think About You (J /RMG) 793 -61 117527 62 4510 

7 9 PATTI LABELLE & RONALD ISLET Gotta Go Solo (DelSoul7DJMG) 772 -119 78044 26 4310 

11 10 JOSS STONE Spoiled (SCurve /Virgin) 721 -10 73612 19 4611 

12 11 BRIAN MCKNIGHT What We Do Here (Motown /Universal) 674 -37 69331 31 4210 

16 ® BRIAN MCKNIGHT Everytime You Go Away (Motown /Universal) 653 +120 66576 7 4411 

10 13 T. MARIE 110. LEVERT A Rose By Any Other Name (Cash Money /Universal) 617 116 48287 21 4110 

13 14 PRINCE Call My Name (Columbia) 601 -33 94771 37 4010 

18 KEM I Can't Stop Loving You (Motown /Universal) 592 +83 56493 4 4813 

15 16 O'JAYS Make Up (Music World /SRG) 488 48 43054 17 2810 

17 17 USHER & ALICIA KEYS My Boo (1aface /Zomba Label Group, 482 -41 66798 18 3510 

21 JOHN LEGEND Ordinary People (Columbia) 463 +83 70080 5 1114 

28 GERALD LEVERT So What (If You Got A Baby) (Atlantic) 383 +138 44469 2 4013 

20 20 ALICIA KEYS Karma (J /RMG) 368 -25 59876 10 2610 

23 21 BOYZ II MEN You Make Me Feel Brand New (MSM /Koch) 337 -20 16784 11 2710 

26 ® TINA TURNER Open Arms (Capitol) 336 +42 30919 3 3110 

25 23 EARTH, WIND & FIRE f)RAPHAEL SAADIQ Show Me The Way (Sanctuary/SRG) 319 -32 27862 13 2310 

24 24 ANGIE STONE fIANTHONY HAMILTON Stay For Awhile (J /PMG) 309 -42 25197 10 2410 

30 ® KENNY G. fIEARTH, WIND & FIRE The Way You Move (Arista /RMG) 218 +24 9047 3 2211 

29 26 LEDISI fIBONEY JAMES My Sensitivity (Gets In The Way) (Gr7P /VMG) 218 -26 13871 3 2210 

27 27 QUEEN LATIFAH fIAL GREEN Simply Beautiful (Vector) 206 -53 16157 12 1610 

(Debut> RAHSAAN PATTERSON Forever Yours (Artistry Music) 189 +115 8308 1 2013 

29 RUBEN STUDDARD I Need An Angel (J /RMG) 166 -21 7963 11 1610 

30 TAMIA Still (Atlantic) 147 -6 10472 19 910 

56 Urban AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 

of 1/30 -2/5. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is 

placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 

reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased PI Jys lists the songs with the greatest week -to -week 

increases in total plays. Total Audience equals Average Quarter Hour Persons times numberof plays (times 100). Each deypart on each station is assigned an AOH number. 

Average Quarter Hour Persons used herein with permission from Arbitron Inc. (©2005, Arbitron Inc.). © 2005, Radio & Records 

POWERED 

iluEDI1BASE 

MOST ADDED` 
ARTIST TITLE LABEL(S) ADDS 

FAITH EVANS Again (Capitol) 19 

AL GREEN Perfect To Me (Blue Note /Virgin) 16 

K001. & THE GANG fIBLACKSTREET No Show '05 (Sanctuary/SRC) 11 

JOHN LEGEND Ordinary People (Columbia) 4 

KEM I Can't Stop Loving You (Motown /Universal) 3 

GERALD LEVERT So What (If You Got A Baby) (Atlantic) 3 

RAHSAAN PATTERSON Forever Yours (Artistry Music) 3 

MOST 
INCREASED PLAYS 

TOTAL 
PLAY 

ARTIST ' -_F sSS, INCREASE 

FANTASIA Truth Is IJ /RMGI +185 

GERALD LEVERT So What (If You Got A Baby) (At /antic) +138 

BRIAN MCKNIGHT Everytime You Go Away (Motown /Universal) +120 

RAHSAAN PATTERSON Forever Yours (Artistry Music) +115 

MARIO Let Me Love You (J /RMG) +106 

NEW & ACTIVE 
BAR-KAYS Glad You're My Lady (JEA Music 

Total Plays: 99, Total Stations: 7, Adds: 0 

SAMSON Atmosphere (Five Eight's) 

Total Plays: 95, Total Stations: 11, Adds: 2 

RAHEEM DEVAUGHN Guess Who Loves... (JivelZomba label Group) 

Total Plays: 89, Total Stations: 8, Adds: 0 

MICHAEL B. SUTTON Nobody (Little Dizzy) 

Total Plays: 67, Total Stations: 9, Adds: 0 

Songs ranked by total plays 

Station playlists for all R &R reporters 
are available on the web at 
www.radioandrecords.com. 

REPORTERS 
Stations and their adds fisted alphabetically by market 

WOVE/Albany. GA 
OM. Bill Jones 
PO: Hook 

MackkAA, 

KSYU /Albuquerque, NM' 
OM. Bill May 
PO: Tim Jones 
REDIMO. Jaimey Baneras 

JOSS SION: 

WAKB /Augusta. GA' 
OMPO: Ron Thomas 

WKSP /Augusta. GA' 
OM. Mike Kramer 
PC/3710 rim -Fathi- Snell 

APO. Cher Best 

WWINBaltimore. MD' 
PO- nm Watts 
APOMO Keith Fisher 

KO%UBaton Rouge. LA' 
OM Jell Jamigan 
PO T10 Mya Vernon 

WBHKBirmingham. AL' 
OM Jay Olson 
Po Darryl Johnson 
MD. Lou Bennett 

WMGL/Charleston, 5C 
OMPD- Terry Base 
MD TN Jones 

WXST /Chadeslon, SC' 
OM John Wthorry 
?LIMO Michael Tee 

WBAV/Charlone 
POMO. Tern Avery 

WONC/Chadotte 
Po AC Slone 
MD. Kim Stevens 

WSRB/Chicaga, IL' 
MD Bonbon Vance 
M0 Trace Reynolds 

WVA7JChicago. IL' 
()KV) Elroy Smith 
ROMO Armando Rivera 

WZAK/Cleveland, OH' 
OMPO. Kim Johnson 
MD: Bobby Rush 

WLXC/Columbia. SC' 
Po oouOlWinama 

xòói a iM Gah:tel.F051RFFr 
ruin!EVMg 

WWDMICotatrlbla, SC* 
PD: Mb LDM 
MO: Lod MW 

e uGPaN 

ú°M 
na GaNGteiAR:SmFET 

man 

WAGHiColumbus. GA 
OM. Bnan Waters 
PO/APo. Queen Rasneeda 
MO: ifideTO,Lewis 

;a::J.BTMFI 

WKZJ/Columbus, GA 
OM: Carl Conner. Jr. 
PO.MO. Michael Saul 

WXMG/Eolumbus, OH' 
0M'. Paul Strong 
PO: Warren Stevens 

WROUBaylon. OH' 
OMPO J 0 Runes 

WMXDBetroit. MI' 
OM: KJ Holiday 
PO Ja illah Muhammad 
APO: One) Stevens 
MO: Sheila )rule 

WUKSIFa etleville. NC' 
Po: Ganen Davis 

MO Calvin Pee 

WOZZiFIint. MI' 
PO. Trey Michaels 
MO Yvonne Daniels 

WCMG/Florence. SC 
OM. Man Scurry 
PO Emle Dee 

WFLM/Ft. Pierce. FL' 
OM. Mike James 
Po MD James r. 

APO. Taman Gant 

60, 
EvAVS:.zW 

6U:wSiMFr 

SAV6o! 

WOMGBreensbom, NC' 
PD. Shire Cole 

KMJOMouston, TX' 
OM: Tom Calococn 
POND' Sam Choice 
No Ado, 

WTLCAndianapolis, IN' 
PO: Brian Wallace 

WIIXYJaclson, MS' 
OMNO wStan Snow 

LEPI 

"SOL/Jacksonville, FL' 
9>O. kJ Brooks 
ye sae. 

KMIK/Kansas City, MO' 
'0' Jerold Jackson 

KSSMArilleen. TX 
19/MD: Mark Raymond 
/PO Monica Reid 

wwo 

ENEK/Lalayehe, LA' 
Po. D-Rock 

MOKY!Litlle Rock, AR' 
CM. Joe Booker 
PDMO: Mart Dylan 

M É' áK 
,vY 

2 

KJLH/Los Angeles. CA' 
POND: Aurrdrae Russell 

14.11 FV.15 

WMJM/Louisville, KY' 
%0: Tim Genti Olden 

KIMS/Memphis. TN' 
PB Mat Bell 
RDMO: Eileen Collier 

WINDT/Miarm. FL' 
PO: Omsk Brown 
All/MO: Karen Vaughn 

WJMRRAilwaukee, WI' 
POND: Laun Jones 

WOLT/Mobile. AL' 
PO: Steve Cmmbley 
MOogsKaOry Barleu 

KJMGIMonme, LA 
PO Ones Collins 
No 

WOOK/Nashville. TN' 
POW!: Dem o Corbett 

WYBC/New Haven. CT' 
OM. Wayne Schmidt 
PO Juan Casnlla 
APO Angela M Jerba 

KMELNew Orleans. LA' 
EDRAO: LeBron 10.1 Joseon 
APO; Nlecy Dans 

FAIR, NOSS 

WYLO/New Orleans, LA' 
OM. Cada (Ratner 
PO Appleberry 

WBLS/New York. NY' 
PO: Vinny Brown 
MD Orneen Womack 

WRKS/New York, NY' 
PO: Toys Beasley 
MD. Julie Manes 
No 

WKUS/Nortolk, VA' 
OM/eri. lEnc Mlchaes 

2 

WVNLModolk, VA' 
OM Oink Lamb 
POMO -. Don London 

KRMP/Oklahoma City, OK' 
Po: Terry Monday 
MO: Eddie Brasce 

J KO. a nn GANG mmLUaSIPEET 

WCFBBdando. FL' 
0M1)0: Steve Holbrook 

WOASARIiladelphia. PA' 
OM Thee M)cAem 
PD. Tambaleo 
APO/M0 .M Gamble 

WFXCBaleigh, NC' 
PO: Cy young 
APOMOU: Jodi Berry 

WKJSBichmond. VA' 
(IMPLY M Pape 

WVBEJRoanoke, VA' 
PO/MD. Wan Ford 
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OM: Lori Pitman 
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WLVH/Savannah. GA 
0M end Kelly 
PD/MD. Gary Young 
APO: Jewel Caner 

KMJMSt. Louis, MO' 
OBW Crook Atkins 
25 .1121.11.10.0 

WFUN/St. Louis, MO' 
ED: Garth Adams 

WPHRSymcuse, NY 
0M: Rick Lauber 
PD: BMch Chartes 
APÒT d.. Kenny Dees 

WHBXRallahamee. FL 
OMPO. Humeare Dave 
APO: vigor Duncan 

WIMX/roledo. OH' 
ED' Rocky love 
MO'. &owne Brandi 

WHIM/Washington. DC' 
Po 0ave oisknaon 
Mu_ VOCi Morelle 

WMMJ/Washington. DC' 
PO. Kathy Brown 
MO'. Mike Chase 

WKXS,Wilminglon. NC 
APO La rnanya Russ 

'Monitored Reporters 

75 Total Reporters 

56 Total Monitored 

19 Total Indicator 
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W W MG /Montgomery. AL 

J 

o I i i s F= o -I=R A ono 

TEMM IAA 
4=1-TUiI f-lG Ht=3 LU 1=1- Fia H- BUJ -TT 

Xe)te« < FEB 28th /6 & MAR 1st 
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GOSPEL TOP 30 
LAST 

WEEK 

THIS 
WEEK 

February 11, 2005 
ARTIST TITLE LABEL(S) PLAYS PLAYS AUDIENCE 

TOTAL 

1001 

WEEKS ON TOTAL STATIONS/ 
CHART ADDS MOST ADDED` 

1 J MOSS We Must Praise (Gasp Centric) 949 +22 40808 23 3210 ARTIST ADDS 

2 0 SMOKIE NORFUL I Understand (EMI Gospel) 929 +53 37767 13 3310 RON WINANS Walking In My Season iEntheos) 3 

3 © DONNIE MCCLURKIN I Call You Faithful (Verity) 862 +107 34089 12 3011 
BENITA WASHINGTON Thank You (Light) 2 

MIAMI MASS CHOIR Glory, Glory (Independent) 2 

5 0 OEITRICK HADDON God Is Good (Verity) 628 +27 24528 25 2410 
DENETRIA CHAMP I Really Love You (JO /l 2 

4 5 BISHOP TD JAKES Take My Life (Dexterity / EMlGospel) 614 -4 25219 18 2510 
TYE TRIBBETT & G.A. Everything Part 1, Part 2 (Sony Music) 2 

6 6 DONALD LAWRENCE Healed (Verity) 578 .20 23025 20 2110 BISHOP PAUL S. MORTON... A Mighty Good Friend (Tehillah /Light) 2 

9 0 TED & SHERI Celebrate (Word/Curb/Warner Bros.) 500 +34 19212 9 2111 ANOINTED Gonna Lift Your Name (Sony Urban) 2 

7 8 NEW BIRTH TOTAL PRAISE CHOIR Suddenly (EMI Gospel) 499 47 23964 28 2210 

8 p KIERRA "KIKI" SHEARD You Don't Know (EMI gospel) 488 0 18519 28 2110 MOST 
13 0 BENITA WASHINGTON Thank You (Light) 455 +72 16553 12 1812 INCREASED PLAYS 
11 DENETRIA CHAMP Go On Through It (JDII 432 +24 20448 11 2010 TOTAL 

10 12 KEITH WONDERBOY JOHNSON Let Go And Let God (Verity) 432 24 18297 28 1810 
PLAY 

ARTIST E _.... INCREASE 

17 ® LASHUN PACE For My Good (EMI Gospel) 398 +67 12905 4 1911 DONNIE MCCLURKIN I Call You Faithful (Verity) +107 

12 14 GMWA MASS CHOIR Only A Test (Gospo Centric) 388 -20 12675 15 1910 BENITA WASHINGTON Thank You (Light) +72 

14 ® BISHOP MICHAEL V. KELSEY... Run And Tell That (Somari Sound) 378 +6 11186 18 1910 
LASHUN PACE For My Good (EMI Gospel) +67 

SMOKIE NORFUL I Understand (EM /Gospel) +53 
16 ISRAEL AND NEW BREED Friend Of God (Integrity Gospel) 365 +27 10961 3 1611 

TIM BOWMAN My Praise (Liquid B, +49 

18 FORTITUDE He's Alright /Word /Curb /Warner Bros.) 335 +23 16575 12 1710 RUBEN STUDDARD I Need An Angel (J/RMGI +43 

21 TIM BOWMAN My Praise (Liquid 81 332 +49 14777 8 1911 TED & SHERI Celebrate (Word /Curb /WarnerBros.) +34 

19 RUBEN STUDDARD I Need An Angel (J /RMG) 332 +43 13408 5 1210 STEPHEN HURD Lead Me To The Rock (Integrity Gospel) +34 

22 BEBE WINANS Safe From Harm (Still Waters/TMG) 285 +23 9286 2 1911 
R. ALLEN GROUP 11K. FRANKLIN Something... (Tyscot/Taseis) +29 

J MOSS I Want To Be (Gaspe Centric' +28 
20 21 MEN OF STANDARD Just Like You (Muscle Shoals Sound Gospel) 285 4 12434 13 1310 

26 STEPHEN HURD Lead Me To The Rock (Integrity Gospel) 263 +34 10770 5 1411 NEW & ACTIVE 
24 ® JOE PACE We've Come To Praise Him (Integrity Gospel) 244 +7 10709 16 1610 

23 24 LORI PERRY I Found It In You (Music One) 239 -12 13347 7 910 DONALD LAWRENCE f /HEZEKIAH WALKER 

25 25 TWINKIE CLARK He Lifted Me (Verity) 221 8 9059 6 1210 
You Covered Me (Verity) 

Total Plays: 192, Total Stations: 10, Adds: 0 

27 26 JOHN P. KEE Harvest (Verity) 215 8 8533 3 1010 JONATHAN BUTLER Oon't You Worry (Maranatha.l) 

oebut> KURT CARR Let God Arise (Gospo Centric /lnterscope) 207 +19 4796 1 1010 Total Plays: 189, Total Stations: 10, Adds: 0 

29 28 LASHELL GRIFFIN Free (Epic) 204 .11 12112 17 1110 ISRAEL AND NEW BREED & BYRON CAGE Give Thanks (Gaspe Centric) 

Total Plays: 186, Total Stations: 8, Adds: 0 
'Debut> R. ALLEN GROUP f /K. FRANKLIN Something About The Name Jesus (Tyscot/Tasels) 197 +29 7269 1 1111 

CHOIR BOYZ Its Alright (Music One) 
IDebut JAMES FORTUNE You Survived (World Wide Gospel) 197 +15 8397 1 1311 Total Plays: 185, Total Stations: 8, Adds: 0 

DARIUS BROOKS Your Will (EM /Gospel) 

35 Gospel reporters. Songs ranked by total plays for the airplay week of Sunday 1/30 - Saturday 2/5. 
Total Plays: 159, Total Stations: 7, Adds: 1 

© 2005 Radio & Records Songs ranked by total plays 
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HEAR HER AGAIN FOR THE FIRST TIME 

LASHUN PACE 
"Fen Hy. gatan 

ON R &R GOSPEL AND RISING! 

MORE! 
FROM HER DEBUT ALBUM IT'S MY TIME 

IN STORES MARCH 1ST 

EMI GOSPEL CONTACT: EBONI FUNDERBURK, NATIONAL MANAGER PROMOTIONS @ 615 -371 -6890 
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COUNTRY 
LON HELTON 
/he/fon@rod oondrecords.com 

Selling Country 
Radio Today 
Local and national sales perspectives 

elling Country radio has been an interesting endeavor over 
the years. There have been cyclical highs and lows and the 

much -dreaded bias of "no Country" dictates. To get a feel for 
the opportunities and challenges of selling Country today, I 

chatted with WKIS (99 Kiss Country) /Miami GSM Carole 
Bowen to get the local view, as well as the national view from 
the station standpoint. Offering her take on national ad sales and 
Country is Interep's Lynn Kite. 

Consumer, Qualitative Data 
Drives Country 

Bowen has been in the Miami market since 

1980 and joined WKIS in 1982, so she's been 

through a couple of the up- and -down cycles 

Country historically goes through. I begin by 
asking her if she thinks today's Country station 
is easier or harder to sell than other formats. "It's 
a lot easier to sell," she says. 

"Now, it's the only thing I've ever sold, so my 
view is admittedly biased. However, when 
you're looking at a 25-54 demo, Country has a 

lot of advantages. You're targeting a very eco- 

nomically desirable group of consumers. And, 
at least in our market - and, I'm going to guess, 

in most markets - when you look at the quali- 
tative data on a Country station, you're talking 
about income levels, home ownership, value of 
homes owned, number of cars and frequency of 
buying a new car all out -indexing a market. 

"All those qualitative 
factors are very, very 
high for Country. And, 
although predisposi- 
tions against Country 
are rare these days, it's 
easy to dispel notions 
that Country listeners 
are low-end, because the 

qualitative really backs 
up the quality of Coun- 
try listenership. 

"Most of all, though, I really believe in the 

consumer that Country radio delivers to adver- 
tisers. They have money in their pockets. They're 
ad believers and the sort of people advertisers 
want walking into their establishments. So, 

again, Country is an easy sell." 

Local Sales Challenges 

One of the hardest sells is getting an adver- 
tiser onto a radio station they don't listen to and 

when they aren't fans of the music, and that can 

especially be a roadblock at Country. To over- 
come it, Bowen recommends, "There are two 
really strong selling tools and two things that are 

hugely positive. First, I don't care if you listen 

to it or not, if you're a smart business owner, it's 
about making the cash register ring. 
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Carole Bowen 

"And the qualitative story is so strong for 
Country. Country stations are response-orient- 

ed radio stations. It works, which is the bottom 
line. I'm always com- 
fortable tracking the re- 

sults of an advertising 
campaign we think is 

properly executed. 

"The other thing that 
has played very well for 
us, at least through all of 
'04, is that Country is a 

very comfortable place 

for major advertisers to 

be. After the Super Bowl 

costume -failure debacle, everyone became very 
sensitive to being more responsible. And, of course, 

the nice thing is that Country has been very respon- 

sible all along. Advertisers appreciate that. 

"Listen, there's a whole group of advertis- 
ers - nightclubs, bars, etc. - who buy the sta- 

tion up the street, looking for something dif- 
ferent. But I'd rather be selling to American 
Express, Ford and Nissan than to the guy who 
owns the bar on South Beach. It's better busi- 
ness and a nicer type of business to deal with." 

Addressing another of the challenges of sell- 

Lynn Kite 

"I really believe in the 

consumer that Country 

radio delivers to 

advertisers. They have 

money in their pockets. 

They're ad believers and 

the sort of people 

advertisers want walking 

into their establishments." 

Carole Bowen 

"VIIIwrun1lur»ru>'rr, ;. 
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CRS: Not Just For 
Programmers Anymore 

For 36 years, the Country Radio Seminar has lived up to its credo 
of "Growth Through Sharing" While it may have started out as a 
programmers' confab, today salespeople can gain as much as their 
programming counterparts. 

CRB Exec. Director Ed Salamon says, "Those who sell Country radio know 
that the Country radio audience is especially responsive to advertisers on their 
favorite stations. The Country Radio Seminar provides sales training focused 
on the unique opportunities and challenges of the format that are not 
addressed by more generic sales training." 

WKIS /Miami GSM Carole Bowen served on the CRS Agenda Committee for 
three years and has been on the CRB Board for the last three years. She says 

of the event, "The CRS has taught me more about my product than anything 
I've ever done. I highly recommend it. I know budget -conscious market 
managers and GMs don't send salespeople to CRS, but it is worth the invest- 

ment. You cannot leave the CRS without a passion in your gut for our format. 
"In the selling environment we're in, it's easy to let your product almost 

become a commodity. You're talking ratings points, and clients are cost -per- 

pointing you to death. This event really brings back what it's all about and 
gives you a sense of your product. And if you're passionate about your product 
and you're good, you can convey that tpo your client - instead of letting them 
cost- per -point you to death." 

A Passion Infusion 
"The other great thing about the CRS is the sharing and the networking," 

Bowen continues. "Both are unlike anything I've experienced at other events. 
I've gone to a lot of conventions, and generally people hold their cards close to 

their vests. At the CRS there's truly a goal of moving the format forward. There 
really is a brotherhood of everybody together, and you get so much more out of 
the CRS on so many levels. 

"I network with so many people I have met there. We share proposals and 
ideas to make money. It's a very lucrative use of my time. I know there's a 

feeling of 'Oh, the CRS is for program directors.' I actually think there's more to 

learn for those on the sales side, because it's all stuff you don't get to see and 
do on a daily basis. The programmers are almost a little jaded. 

"The salespeople who go to the CRS soak everything up like a sponge. I've 
watched them do it. It's like your 'fix' of information and feel for the industry for 
the whole year. I'm a huge fan of salespeople going to the CRS." 

Bowen also notes that CRS attendance pays dividends throughout the year. 

"Those three days give me sales meetings for the entire year," she says. "I 

collect all the different ideas and thoughts, stick them in my sales -ideas 

drawer and go to it all the time." 
Many salespeople attend the RAB. Comparing the two, Bowen says, "They 

are two very different types of conventions. I love what you get at the CRS. At 

the RAB you get selling tools, actionable ideas and some good general 

business practices, like time -management tools, etc. At the CRS you leave with 

both ideas and a tremendous passion for the product that you sell." 

ing Country locally, Bowen says, "A lot of the 

demos upon which ad buys are based are shift- 
ing younger, and that poses some challenges. 

More emphasis is being placed on 18-49 and 18- 

34. When that happens, the Country sales job is 

harder. You can kind of squeak your way onto an 

18-49 buy, but 18-34 is almost impossible unless 

you're in Dallas or somewhere like that." 

A Bright Future 

Bowen is especially bullish in the aftermath 
of WKIS's recent annual chili cook-off. "I've been 

in the format long enough to know that, like all 
formats, it's cyclical," she says. "But if our chili 
cook -off is any indication, we're moving into 
being a much hipper format. It was packed with 
18-30-year-olds, more than I've ever seen at this 
event before." 

Bowen notes that she was in a sushi restau- 

rant the night before the cook-off, wearing her 

W KlS denim jacket, when a Florida State student 
approached her and asked if she worked at Kiss. 

The student went on to say that everybody she 

knew at Florida State was driving down to Mi- 
ami - from Tallahassee - for the festivities. 

"That really took me by surprise," Bowen says. 

I know the cook-off is a little different from the 

station - the event almost has legs of its own - 
but I still think artists like Big Sr Rich and others 

are tapping into the hip thing and attracting a lot 
of new, younger fans to country. 

"The crowd at the cook-off was young and 

really excited about the artists and music. Any 
time you're capturing the under -30 crowd, 
you're shoring up the center of your 25-54 demo, 

especially because as they age, they will stay 
with you." 

National Sales, Local Perspective 

Moving to the national sales picture, I ask 
Bowen if she perceives any lingering anti-Coun - 
try bias these days. "Not too much," she says. 

"Occasionally, on an isolated basis, you might 
see it. National buyers are excited about Coun- 
try as well. The best thing about Country for 
them is that it is a safe place to put their money. 

They're under a tremendous amount of pressure 

to make sure they don't make any faux pas with 
where they put a client's money. There are a lot 
of 'no this' and 'no that' mandates for contro- 
versial programming. 

Continued on Page 48 
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NASHVILLE 
CHUCK ALY 

cary @radioandrecords.com 

Maxing Out For A Cause 
Artists support a fast -growing new charity 

he country community has long placed a premium on giv- 
ing back, with the extraordinary efforts in support of St. Jude 

Children's Research Hospital setting the standard. While most art- 

ists lend themselves to as many charitable activities as time and 
energy permit, some have chosen to champion specific causes. 

For Chely Wright's Reading, Writing & 
Rhythm Foundation, the issue is music educa- 
tion in public schools. Charlie Daniels reaches 

out to disadvantaged youngsters with the 

Christmas for Kids program he supports. And 
one of the newest and fastest -growing efforts is 

Keith Urban's Max It Out for Meningitis. 
The organization held its third Urban -head- 

lined event in Nashville on Jan. 22, raising more 
than $275,000. That is a substantial jump from 
2003's $110,000, which was itself a hefty in- 
crease from the first year's $62,000. The chal- 

lenge for Max It Out founders Matt and Jill 
Royka is twofold: directing those funds toward 
effective research and awareness efforts and 
managing an event that is growing beyond all 
expectations. 

Out Of The Blue 

The impetus for Max It Out was the Roykas' 

first child, Max, who, at 6 weeks old, developed 
bacterial meningitis, an extremely dangerous 
inflammation of the membranes around the 
brain and spinal cord. 

"It was Jill's birthday, and Max was fine," says 

Matt Royka, who owns and operates a Nashville - 
based fitness company. "I was getting him ready 
for bed and noticed he was really pale. Scary pale. 

He was kind of lethargic and wouldn't take a 

breast, which was very unusual. 
"He developed a fever, and we took him to 

the hospital. From there it was just a whirlwind 

of him fading and getting spinal taps and us 

wondering what in the heck was going on." 

Max was admitted to pediatric intensive care 

at Vanderbilt Children's Hospital as his body re- 

acted to the infection. "He started having sei- 

zures, one eye swelled shut, and finally the oth- 
er eye did too," Matt says. 

"Your body tries to fight the infection, which 
causes swelling, but these are areas that can't 
take swelling. You have swelling there and you 

kill brain cells. Period. We didn't know if he was 

ever going to come out of that. And if you do, 

you have brain damage." 

Ultimately, Max was able to fight off the in- 
fection, but the effects linger. His optical nerve 
was damaged, leaving him mostly blind, his 
communication remains extremely limited, and 

he continues to be fed through a tube. He takes 

medication to prevent seizures, regulate a form 
of diabetes, balance his mood and behavior and 

deal with reflux. "He's in there," Matt says. "He 
understands us a lot more than we understand 
him. He knows yes and no. His gestures are ex- 

aggerated, so sign language is hard. But gener- 
ally, he's a very, very happy child. He can blow 
kisses, and he'll come over and give us hugs." 
Max is now enrolled in preschool 

Moving Forward 

The precursor event to Max It Out, held in 
2000, was put together to help the family offset 
expenses incurred during Max's seven -week 

hospital stay. A writer's 
night featuring Harley 
Allen and Victoria Shaw 

was supplemented by a 

5k run. 
"I really wanted toccan- 

tinue that on a regularba- 
sis, but our world was 
turned upside down," 
says Matt. "That next 
year Max wasn't doing 
well. His feedings were 

taking an hour and a half 
and he needed round - 
the-clock care." 

By 2002 the Roykas 
were ready to make 
Max's story the center- 

piece of an effort to help 
others. "Max was the in- 
spiration, but we wanted 
to raise money for men- 

ingitis research," Matt 
says. "It was a way for us 

to heal and to give back 
to the community" 

A personal trainer to 
professional athletes and 

BIG PUMPKIN Max Royka is the inspiration for the growing Max It 

Out for Meningitis effort, headlined by Keith Urban. 

Getting The Word Out 
Education and awareness are a focus for Max It Out for Meningitis 

founders Matt and Jill Royka. Most people are unaware of the disease, 
its symptoms and the urgency with which it must be treated. 

What Is It? 
Meningitis is an inflammation of the membranes that protect the brain and 

spinal cord. The most common forms are bacterial meningitis, which can be 

extremely serious, and viral meningitis, which is more common but less 

dangerous. Infant mortality rates for bacterial meningitis range as high as 25 %. 

Who's At Risk? 
Meningitis is caused by common bacteria and viruses, and doctors don't 

completely understand why these bugs sometimes attack the nervous system. 

Anyone can get it, but particularly high -risk groups include children under 5, 18- 

24- year -olds and older adults. Dormitories and nursing homes are considered 
high -risk environments. 

How Does It Spread? 
Again, meningitis results from common illnesses, so close physical contact 

like touching, kissing, sharing utensils or drinking glasses, coughing and 
sneezing can spread it. 

What Are The Symptoms? 
Fever, nausea, headache, stiff neck and light sensitivity are the most com- 

mon, but each case is different. Matt points out that many of these symptoms 
are difficut to assess in an infant. "A sore neck is hard to tell, and babies throw 
up all the time,' he says. You really have to take fevers seriously. If you've got 
it, meningitis moves so fast that every minute is absolutely crucial." 

What Should I Do? 

"People love to come up and grab a baby's hand or kiss them, both of which 
are not good," Matt says. "Ask permission before you touch someone's infant, 
and you shoulc definitely wash your hands first." 

What's The Good News? 
The FDA recently approved a meningitis vaccine for people aged 11 to 55. 

For more infcrmation, visit www.maxitout.org. 

recording artists, Matt hoped to bring in some 

star power to aid the effort, and he wanted to 

approach client Urban. He says, "I was worried 
about crossing a line by asking him something 
on a personal level, but I pitched the idea, and 

he kind of laughed. He said he'd been talking 
to his business managers about finding some- 
thing that made sense to get involved with. He 

said yes right away." 
That year's event established a template, with 

a mix of high -profile musical performers, includ- 
ing Urban, Shaw, Richard Marx and Troy Gen- 
try; live and silent auctions; and a 5k run. In 2003 

Radney Foster, Carolyn Dawn Johnson, Wynon- 
na and Royka client Kenny Chesney also per- 
formed, with Urban continuing to serve as the 

evening's host. 

Full-lime Job 

Urban's schedule required moving the 2004 

event, held at Nashville's Rocketown club, to 
January of this year, but anticipation was high. 
Artists participating included Urban, Tim 
McGraw, Faith Hill, LeAnn Rimes, Montgom- 
ery Gentry, Lee Ann Womack, Katrina Elam, 
Shaw, Foster, Johnson, Wynonna and Marx. 

"Six months before the event people were 
sending in money, trying to get tickets," Matt 
says. "Instead of a couple of months of work, it's 
become a year -round thing." 

Adding to the extended operating window 
was an eBay auction of autographed artist mem- 
orabilia. New items were posted online every 10 

days or so, with Gretchen Wilson's jeans from 
the "Redneck Woman" video bringing $7,000. 

Two pairs of VIP tickets for couch seats in front 
of the stage went for $7,400 and $13,600. 

Additionally, 357 Customs has agreed to cre- 

ate a custom chopper for Urban every year, with 
the previous year's bike being donated to Max 
It Out for raffle or giveaway. Tim McGraw will 
also be donating his custom motorcycle at a new 

annual bike ride tentatively scheduled to begin 
this summer. 

Funds raised are currently supporting Dr. 

Kathy Edwards at Vanderbilt. "She has done 
some world -renowned research on meningitis," 
Matt says. "We're also looking at other ways to 

promote awareness. 

"We have a lot of choices to make about the 

social and political route, but that's a full-time 
commitment, and Max's care and well -being are 

obviously the priority for us right now." 

Next Steps 

A number of factors have kept meningitis 
from being a more prominent health care issue. 

"Testing vaccines that would protect infants re- 

quires testing on expectant mothers," Matt says. 

"The potential for lawsuits there is huge. There 

are some vaccines that theoretically could pre- 
vent meningitis in infants, but the financial risk 
to drug companies is more than they're willing 
to bear." 

Eventually, the Roykas hope to establish a 

foundation that would be able to work on a 

number of fronts, including direct financial sup - 
port of families affected by the disease. 'The goal 
is to get the dangers of meningitis nationally rec- 

ognized like Alzheimer's, leukemia or breast 
cancer," Matt says. 

The success of this year's Max It Out event 
and growing support from Nashville's artist 
community have the Roykas considering a move 
to Nashville's Gaylord Entertainment Center 
next year. The effort's explosive growth has giv- 
en meaning to the seemingly random illness that 
befell their son. 

"Everybody handles stuff differently, and I 
feel lucky that Jill and I were on the same page," 
Matt says. "You either give up or you go for- 
ward, and we both just wanted to make some- 
thing good out of this. It gives you an idea of 
the difference one child can make." 
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COUNTRY TOP 50 
LAST THIS 

WEEK WEEK 

February 11, 2005 
ARTIST TITLE LABEL(S) 

TOTAL 
POINTS POINTS 

TOTAL 
PLAYS 

b 
PLAYS 

TOT.AUD. 

(00) 
/. AUE. 

(001 

WEEKS 

ON 

TOTAL 
ADDS 

1 RASCAL FLATTS Bless The Broken Road (Lyric Street) 12702 231 4582 +123 433352 5226 14 11610 

3 1© KEITH URBAN You're My Better Half (Capitol) 11944 26 433e +7 406034 1984 15 11510 

2 © BRAD PAISLEY Mud On The Tires (Arista) 11882 -224 4473 +53 390556 19853 20 11610 

7 Q ALAN JACKSON Monday Morning Church (Arista) 9763 312 3786 +128 320790 10910 17 11610 

5 LEANN RIMES Nothin "Bout Love Makes Sense (Asylum /Curb) 9531 -71 3471 +8 314758 1110 22 11510 

8 JOSH GRACIN Nothin' To Lose (Lyric Street) 9386 425 3512 +188 321277 23174 21 11511 

4 7 GRETCHEN WILSON When I Think About Cheatin' (Epic) 8331 2374 3263 -829 259226 -77262 15 11610 

9 Q REBA MCENTIRE He Gets That From Me (MCA) 8185 145 3023 +31 278955 6632 23 11410 

12 Q CRAIG MORGAN That's What I Love About Sunday MR) 7993 978 2911 +349 271381 38998 14 11512 

10 (J) BILLY DEAN Let Them Be Little (Curb) 7914 421 2963 +160 260002 12928 21 113)1 

11 SUGARLAND Baby Girl (Mercury) 7860 481 2889 +175 266087 25436 27 11412 

13 LEE ANN WOMACK I May Hate Myself In The Morning (MCA) 7227 444 2661 +98 232848 15720 15 11410 

14 ® MONTGOMERY GENTRY Gone (Columbia) 7152 424 2537 +152 228293 17904 11 113)1 

15 BROOKS & DUNN Its Getting Better All The Time (Arista) 6823 370 2527 +160 232504 13608 10 11311 

17 ® KENNY CHESNEY Anything But Mine (SNA) 6238 583 2287 +208 207607 17509 6 111)1 

16 ANDY GRIGGS If Heaven (RCA) 6080 357 2255 +98 190609 10159 15 11210 

19 JO DEE MESSINA My Give A Damn's Busted (Curb/ 5903 1072 2022 +403 186933 25929 6 104)3 

20 JAMIE O'NEAL Trying To Find Atlantis (Capitol) 4870 121 1903 +71 150371 6423 17 105)0 

21 JOE NICHOLS What's A Guy Gotta Do (Universal South) 4522 352 1692 +137 136103 13449 11 10512 

22 CD MARTINA MCBRIDE God's Will (RCA) 3955 201 1495 +76 120483 7344 9 9413 

23 TRACE ADKINS Songs About Me (Capitol) 3839 649 1477 +204 115685 22798 8 9912 

34 TOBY KEITH Honky Tonk U ( DreamWorks) 3718 2202 1317 +818 130659 62300 2 102126 

24 BLAINE LARSEN How Do You Get That Lonely (Giantslayer /BNA 3324 284 1207 +92 102608 9468 13 8915 

25 (2) MIRANDA LAMBERT Me And Charlie Talking (Epic) 2963 88 1193 +31 82068 3548 16 9313 

27 ® TERRI CLARK The World Needs A Drink (Mercury) 2868 -5 1099 +3 84344 1210 12 8411 

28 JEFF BATES Long, Slow Kisses (RCA) 2752 340 1015 +102 83936 8742 17 8116 

29 ® PHIL VASSAR I'll Take That As A Yes The Hot Tub Song) (Arista) 2499 277 892 +96 78021 6650 10 7514 

Breaker LONESTAR Class Reunion That Used To...) BNA/ 2342 461 938 +188 75020 11990 5 81111 

Breaker TIM MCGRAW Drugs Or Jesus (Curb) 2327 1646 786 +587 80638 57227 2 76)32 

Breaker SHANIA TWAIN Don't! (Mercury) 1190 454 851 +171 69479 14364 4 7818 

Breaker ® AMY DALLEY I Would Cry (Curb) 2117 1 781 116 59253 1628 13 70)1 

33 MARK CHESNUTT I'm A Saint (Vivaton) 1950 296 810 +111 48379 6157 14 6514 

41 ® DIERKS BENTLEY Lot Of Leavin' Left To Do (Capitol) 1739 874 705 +381 50671 24246 4 68115 

35 KEITH ANDERSON Pickin' Wildflowers (Arista) '458 120 559 +40 28877 427 7 5812 

37 BLUE COUNTY Nothin' But Cowboy Boots (Asylum /Curb/ 153 108 592 +29 30355 2111 6 6514 

36 36 CHELY WRIGHT Bumper Of My S.U.V. (Dualtone/Painted Red) 1228 40 465 -26 36992 3879 11 3310 

42 BLAKE SHELTON Goodbye Time (Warner Bros.) 1041 315 428 +127 30688 10251 2 5717 

44 CD SHEDAISY Don't Worry 'Bout A Thing (lyric Street) 985 355 434 +140 24181 9870 3 5218 

39 (1) ALISON KRAUSS & UNION STATION Restless (Rounder) 922 11 334 +1 26921 -68 7 3312 

40 40 SARA EVANS Tonight /RCA) 877 27 370 .9 22287 2065 7 47)0 

46 TRENT WILLMON The Good Life (Columbia) 765 265 168 +88 20135 3434 18 6)2 

Debut> BUDDY JEWELL If She Were Any Other Woman (Columbia) 579 218 250 +127 16777 6572 1 32)6 

Debut JULIE ROBERTS Wake Up Older (Mercury) 543 273 232 +90 14537 7643 1 3716 

48 (1) RANDY ROGERS BAND Tonight's Not The Night (Smith Entertainment) 540 66 100 +10 16743 1927 6 810 

45 45 TRICK PONY It's A Heartache /Asylum /Curb) 466 46 192 -6 14508 731 2 2317 

(Debut> O BIG & RICH Big Time (Warner Bros.) 142 179 122 +30 15109 10515 1 19114 

- KENI THOMAS Not Me (Moraine) 136 48 191 +9 10483 335 4 2411 

(Debut> O GRETCHEN WILSON Homewrecker (Epic) 405 138 108 +40 13036 4451 1 514 

(Debut CD AARON LINES Waitin' On The Wonderful (BNA) 397 67 185 +46 9537 2026 1 2614 

(Debut> ® BOBBY PINSON Don't Ask Me How I Know (RCA) 384 384 82 +82 12650 12650 1 11110 

116 Country reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total points for the airplay week 

of 1/30-2/5. Bullets appear on songs gaining points and /or plays or remaining flat from previous week. If two songs are tied in total points, the song with the larger increase 

in points is placed first. Songs below No. 1 and down in points and plays for three consecutive weeks are moved to recurrent. Most Added is the total number of new adds 

officially reported to R8R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Points lists the 

songs with the greatest week -to -week increases in total points.Station Weight = AOH Persons E (Market rank X 10) divided by 4180. Total Audience equals Average Quarter 

Hour Persons times number of plays (times 100). Each daypart on each station is assigned al AQH number. Average Qua-ter Hour Persons used herein with permission 

from Arbitron Inc. (© 2005. Arbitron Inc.). © 2005. Radio 8 Records 

POWERED 
MEDIABASE 

MOST ADDED® 
ARTIST TITLE LABEL(S, ADDS 

TIM MCGRAW Drugs Or Jesus (Curb) 32 

TOBY KEITH Honky Tank LI (Dream Works) 26 

DIERKS BENTLEY Lot Of Leavin' Left To Do (Capitol) 15 

BIG & RICH Big Time (Warner Bros.) 14 

LILA MCCANN Go Easy On Me (BBR) 13 

LONESTAR Class Reunion That Used To...! )BNA/ 11 

BOBBY PINSON Don't Ask Me Haw I Know (RCA) 10 

SHELLY FAIRCHILD Tiny Town (Columbia) 10 

SHANIA TWAIN Don't! (Mercury) 8 

SHEDAISY Don't Worry 'Bout A Thing (Lyric Street) 8 

MOST 
INCREASED POINTS 

ARTIST TITLE LABELS, 

TOTAL 

POINT 

INCREASE 

TOBY KEITH Hanky Tonk U (Dream Works) +2202 

TIM MCGRAW Drugs Or Jesus (Curb) +1646 

JO DEE MESSINA My Give A Damn's Busted (Curb) +1072 

CRAIG MORGAN That's What I Love About Sunday (BR +978 

DIERKS BENTLEY Lot Of Leavin' Left To Do (Capitol) +874 

TRACE ADKINS Songs About Me (Capitol) +649 

KENNY CHESNEY Anything But Mine (BNAI +583 

SUGARLAND Baby Girl (Mercury) +481 

LONESTAR Class Reunion That Used To...) (BNA) +461 

SHANIA TWAIN Don't! (Mercury) +454 

MOST 
INCREASED PLAYS 

ARTIST TITLE LABELISI 

TOTAL 
PLAY 

INCREASE 

TOBY KEITH Honky Tank U (Dream Works) +818 

TIM MCGRAW Drugs Or Jesus (Curb) +587 

JO DEE MESSINA My Give A Damn's Busted (Curb/ +403 

DIERKS BENTLEY Lot Of Leavin' Left To Do (Capitol) +381 

CRAIG MORGAN That's What I Love About Sunday (MR) +349 

KENNY CHESNEY Anything But Mine AA/ +208 

TRACE ADKINS Songs About Me (Capitol) +204 

JOSH GRACIN Nothin' To Lose (Lyric Street) +188 

LONESTAR Class Reunion (That Used To...) (BNA) +188 

SUGARLAND Baby Girl (Mercury) +175 

BREAKERS 
LONESTAR 

Class Reunion (That Used To...) (BNA) 

11 Adds Moves 31 28 

TIM MCGRAW 

Drugs Or Jesus (Curb) 

32 Adds Moves 4329 
SHANIA TWAIN 

Don't! (Mercury) 
8 Adds Moves 3230 

AMY DALLEY 

I Would Cry (Curb) 

1 Adds Moves 3031 

Songs ranked by total plays 

Station playlists for all R &R reporters 
are available on the web at 

www.radioandrecords.com. 

powprqold 
The Leaders in Advanced Music Scheduling Software for Windows 98/MEJNT /2000/XP 

"Powergold offers us limitless options with scheduling criteria and has integrated with all our 
other systems seamlessly. The reliability, customer service, and support that the folks at 

Powergold have provided us have been exactly what any customer could ask for." 

Dan Turner, Vice President ^ SATELLITE 
Programming Services xv R A o I 

Call us and we'll make it EASY for you to switch. 
Sales: 1- 800 -870 -0033: Support: 501- 821 -1123 

Download a free trial version at www.powergold.com 
info @powergold.com 
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COUNTRY TOP 50 INDICATOR 

O 
4 1© 

3 © 
5 4 

2 5 

6 Q 
7 

10 Q 
9 Q 
11 (1) 

12 

8 12 

15 ® 
13 (I) 

14 ® 
16 (1) 

17 (I) 

19 (E) 

21 (E) 

22 m 
20 ® 
33 ® 
23 ® 
25 61) 

36 ® 
27 fiE) 

24 ® 
29 

28 CE) 

18 30 

31 ® 
30 ® 
38 

32 34 

39 ® 
35 m 
34 37 

37 (ID 

40 iD 
41 () 
42 m 
44 m 
46 (1) 

48 (1) 

45 (E) 

43 46 

¡Debut> (1) 

IDebut> (I) 

LDebut> 

February 11, 2005 

ARTIST TITLE LABELISI 

RASCAL FLATTS Bless The Broken Road (Lyric Street) 

KEITH URBAN You're My Better Half (Capitol) 

BRAD PAISLEY Mud On The Tires (Arista) 

ALAN JACKSON Monday Morning Church (Arista) 

GRETCHEN WILSON When I Think About Cheatin' (Epic) 

LEANN RIMES Nothin "Bout Love Makes Sense (Asylum /Curb) 

JOSH GRACIN Nothin' To Lose (Lyric Street) 

SUGARLAND Baby Girl (Mercury) 

LEE ANN WOMACK I May Hate Myself In The Morning (MCA) 

BROOKS & DUNN It's Getting Better All The Time (Arista) 

BILLY DEAN Let Them Be Little (Curb) 

REBA MCENTIRE He Gets That From Me (MCA) 

CRAIG MORGAN That's What I Love About Sunday LBBR) 

ANDY GRIGGS If Heaven (RCA) 

MONTGOMERY GENTRY Gone (Columbia) 

KENNY CHESNEY Anything But Mine (BNA) 

JAMIE O'NEAL Trying To Find Atlantis (Capitol) 

JOE NICHOLS What's A Guy Gotta Do (Universal South) 

JO DEE MESSINA My Give A Damn's Busted (Curb) 

TRACE ADKINS Songs About Me (Capitol) 

MARTINA MCBRIDE God's Will /RCA) 

TOBY KEITH Hooky Tonk U (DreamWorks) 

MIRANDA LAMBERT Me And Charlie Talking (Epic) 

LONESTAR Class Reunion (That Used To...) (BNA) 

TIM MCGRAW Drugs Or Jesus (Curb) 

BLAINE LARSEN How Do You Get That Lonely (G/antslayer /BNA) 

TERRI CLARK The World Needs A Drink (Mercury) 

SHANIA TWAIN Don't! (Mercury) 

MARK CHESNUTT I'm A Saint (Vivaton) 

BIG & RICH Holy Water (Warner Bros.) 

DIERKS BENTLEY Lot Of Leavin' Left To Do (Capitol) 

PHIL VASSAR I'll Take That As A Yes (The Hot Tub Song) (Arista) 

BLAKE SHELTON Goodbye Time (Warner Bros.) 

SARA EVANS Tonight (RCA) 

SHEDAISY Don't Worry 'Bout A Thing (Lyric Street) 

AMY DALLEY I Would Cry (Curb) 

CHELY WRIGHT Bumper Of My S.U.V. (Dualtone /PaiitedRed) 

BLUE COUNTY Nothin' But Cowboy Boots (Asylum /Curb) 

ALISON KRAUSS & UNION STATION Restless (Rounder) 

KEITH ANDERSON Pickin' Wildflowers (Arista) 

S. BROWN UIR. RANDOLPH Mission Temple Fireworks Stand (Curb) 

JULIE ROBERTS Wake Up Older (Mercury) 

AARON LINES Waitin' On The Wonderful (BNA) 

JEDO HUGHES Soldier For The Lonely (MCA) 

KENI THOMAS Not Me (Moraine) 

JOHN STONE Shame On Me (Tootsie's) 

BIG & RICH Big Time (Warner Bros.) 

BUDDY JEWELL If She Were Any Other Woman (Columbia) 

KATRINA ELAM I Want A Cowboy (Universal South) 

47 a) TIFT MERRITT Good Hearted Man (Lost Highway /DreamWorks) 

TOTAL 

POINTS 

+1' 

POINTS 

TOTAL 

PLAYS 

.b 
PLAYS 

TOT.AUD. 

100) 

.i' AUD. 

1001 

WEEKS 
ON 

TOTAL 

ADDS 

5224 1 4109 +36 123809 1732 14 10611 

5139 105 4079 +126 121370 3679 15 10711 

5134 53 4052 +73 121574 2334 21 10611 

4442 5 3494 19 106876 503 17 9810 

4416 725 3458 588 105140 16192 15 10011 

4346 15 3511 +22 103896 751 22 10511 

4094 209 3232 +193 97385 5067 22 10313 

3524 233 2742 +218 81305 6085 28 102(5 

3509 179 2855 +201 83670 5155 15 10312 

3444 209 2721 +209 78501 4960 10 10412 

3385 179 2678 +125 79938 5427 19 10111 

3322 -352 2620 251 76844 6617 23 9911 

3012 232 2476 +230 72952 6125 13 9814 

2899 62 2309 +67 69813 1722 16 9913 

2858 66 2276 +63 68993 1104 11 9816 

2787 249 2263 +216 64947 6137 7 10013 

2459 35 1987 +53 56432 1662 17 10112 

2435 162 1924 +123 57581 4922 12 9413 

2196 359 1739 +276 52974 8365 5 8414 

2018 249 1569 +185 45643 5916 8 8914 

2014 154 1633 +137 46389 3429 9 8317 

1786 1100 1437 +873 41332 24684 2 93131 

1715 127 1343 +105 39047 3351 16 9014 

1553 198 1269 +159 36150 4939 5 8313 

1478 857 1189 +729 32449 20127 3 79143 

1446 155 1216 +109 33405 3920 10 7312 

1439 58 1090 +47 33378 1301 12 7011 

1413 211 1105 +134 32162 5274 5 7513 

1292 55 1016 +75 28163 1796 15 7413 

1124 1194 859 903 29758 -25491 19 6011 

1108 327 869 +247 25241 7327 4 67112 

1054 105 875 +86 26021 2762 11 5912 

834 274 689 +212 18242 5354 5 66115 

700 -4 584 2 15154 119 13 4411 

680 164 527 +123 15693 3872 3 5017 

627 -4 507 +4 15006 188 12 3811 

608 -43 558 16 15876 286 10 4011 

601 16 488 +20 13663 96 7 4010 

522 63 421 +48 12970 1923 9 3713 

474 57 370 +54 11338 1500 7 3112 

335 17 284 12 7360 587 5 2311 

314 75 260 +46 6515 1814 3 3115 

239 41 168 +31 5560 1051 4 1511 

236 65 192 +61 4643 819 2 1815 

231 26 182 +26 4623 561 6 1610 

231 24 148 24 3259 397 8 1110 

230 178 192 +156 4903 3504 1 23120 

221 110 161 +78 4574 2415 1 18/7 

186 70 172 +68 3734 1283 1 1816 

184 -1 152 0 4055 11 3 1811 

108 Country reporters. Songs ranked by total plays for the airplay week of Sunday 1!30 - Saturday 2/5 
© 2005 Radio & Records 

MOST ADDED' 
ARTIST TITLE LABEL(S) ADDS 

TIM MCGRAW Drugs Or Jesus (Curb) 43 

TOBY KEITH Honky Tonk U (DreamWorks) 31 

BIG & RICH Big Time (Warner Bros) 20 

BLAKE SHELTON Goodbye Time (Warner Bros.) 15 

DIERKS BENTLEY Lot Of Leavin' Left To Do (Capitol) 12 

MARTINA MCBRIDE God's Will (RCA) 7 

SHEOAISY Don't Worry 'Bout A Thing (lyric Street) 7 

BUDDY JEWELL If She Were Any Other Woman (Columbia) 7 

DARRYL WORLEY If Something Should Happen (DreamWorks) 7 

MOST 
INCREASED POINTS 

ARTIST TITLE LABELS, 

TOBY KEITH Honky Tonk U (DreamWorks) 

TIM MCGRAW Drugs Or Jesus (Curb) 

JO DEE MESSINA My Give A Damn's Busted (Curb) 

DIERKS BENTLEY Lot Of Leavin' Left To Do (Capitol) 

BLAKE SHELTON Goodbye Time (Warner Bros.) 

KENNY CHESNEY Anything But Mine (BNA) 

TRACE ADKINS Sangs About Me (Capitol) 

SUGARLAND Baby Girl (Mercury) 

CRAIG MORGAN That's What I Love About Sunday (BBR) 

SHANIA TWAIN Don't! (Mercury) 

MOST 
INCREASED PLAYS 

ARTIST 

TOTAL 
POINT 

INCREASE 

+1100 

+857 

+359 

+327 

+274 

+249 

+249 

+233 

+232 

+211 

TOTAL 

PLAY 
INCREASE 

TOBY KEITH Hanky Tank U (DreamWorks) 

TIM MCGRAW Drugs Or Jesus (Curb) 

JO DEE MESSINA My Give A Damn's Busted (Curb) 

DIERKS BENTLEY Lot Of Leavín' Left To Do (Capitol) 

CRAIG MORGAN That's What I Love About Sunday (BBR) 

SUGARLAND Baby Girl (Mercury) 

KENNY CHESNEY Anything But Mine (BNA) 

BLAKE SHELTON Goodbye Time (Warner Bros.) 

BROOKS & DUNN It's Getting Better All The Time (Arista) 

LEE ANN WOMACK I May Hate Myself In The Morning (MCA) 

+873 

+729 

+276 

+247 

+230 

+218 

+216 

+212 

+209 

+201 

The R &R Annual Subscription Package Delivers The Most For Your Money 

07/ gOEL sa 
51 weeks of R &R 

($330 value) 

e -mail R &R at: Call R &R at: 

subscribe @radioandrecords.com 310.788.1625 

TO 
PLUS 2 semi- annual R &R Directories 

($150 value) 

FAX Credit Card Payments To: Subscribe online: 
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COUNTRY CALLOUT AMER /CA. BY 
Bullseye 

EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES February 11, 2005 
Callout Americas song selection is based on the top 35 titles from the R &R Country chart for the airplay week of January 30- February 5. 

TOTAL STRONGLY 
ARTIST'! T,, l ,ibeU POSITIVE PASSION INDEX NEUTRAL FAMILIARITY DISLIKE DISLIKE 

ALAN JACKSON Monday Morning Church (Arista) 51.3% 80.3% 4.26 14.5% 99.5% 3.3% 1.5% 

CRAIG MORGAN That's What I Love About Sunday (BBR) 39.5% 79.5% 4.18 13.8% 97.0% 3.0% 0.8% 

BRAD PAISLEY Mud On The Tires (Arista) 36.0% 78.8% 4.12 16.5% 98.8% 3.0% 0.5% 

JOSH GRACIN Nothin' To Lose (Lyric Street) 31.5% 73.3% 4.00 20.8% 99.0% 4.3% 0.8% 

LEANN RIMES Nothin "Bout Love Makes Sense (Asylum /Curb) 32.3% 69.0% 3.95 20.5% 97.0% 6.3% 1.3% 

GRETCHEN WILSON When I Think About Cheatin' (Epic) 29.8% 66.8% 3.85 20.3% 97.8% 8.0% 2.8% 

KEITH URBAN You're My Better Half (Capitol) 26.5% 66.0% 3.89 25.8% 97.3% 4.8% 0.8% 

REBA MCENTIRE He Gets That From Me (MCA) 33.3% 65.8% 3.84 20.8% 98.8% 8.5% 3.8% 

ANDY GRIGGS If Heaven (RC/ 29.8% 65.0% 3.92 21.0% 93.8% 7.0% 0.8% 

RASCAL FLATTS Bless The Broken Road (Lyric Street) 33.0% 64.5% 3.88 20.8% 95.5% 7.5% 2.8% 

SUGARLAND Baby Girl (Mercury) 27.3% 64.3% 3.87 22.0% 94.0% 5.8% 2.0% 

BROOKS & DUNN Its Getting Better All The Time (Arista) 29.8% 64.0% 3.92 19.5% 91.0% 5.0% 2.5% 

LEE ANN WOMACK I May Hate Myself In The Morning (MCA) 26.0% 61.8% 3.84 23.3% 92.8% 5.8% 2.0% 

MARK CHESNUTT I'm A Saint (Vivaton) 17.0% 59.5% 3.76 20.5% 88.0% 6.3% 1.8% 

BLAINE LARSEN How Do You Get That Lonely (Giants layer /BNA/ 23.8% 58.5% 3.80 21.8% 88.8% 5.5% 3.0% 

MARTINA MCBRIDE God's Will (RCA) 30.8% 58.3% 3.89 18.0% 85.8% 6.5% 3.0% 

BILLY DEAN Let Them Be Little (Curb) 26.8% 57.0% 3.73 23.0% 93.0% 10.0% 3.0% 

KENNY CHESNEY Anything But Mine (BNA) 24.0% 56.8% ;.78 24.5% 89.5% 5.3% 3.0% 

JOE NICHOLS What's A Guy Gotta Do (Universal South) 20.0% 55.5% 3.71 23.8% 89.3% 8.3% 1.8% 

JAMIE O'NEAL Trying To Find Atlantis (Capitol) 18.5% 53.5% 3.61 27.0% 93.3% 10.3% 2.5% 

BIG & RICH Holy Water (Warner Bros.) 24.0% 52.8% 3.60 24.3% 93.3% 11.8% 4.5% 

MONTGOMERY GENTRY Gone (Columbia) 19.5% 50.5% 3.56 28.3% 92.8% 10.0% 4.0% 

JEFF BATES Long, Slow Kisses (RCA) 17.8% 49.8% 3.60 31.3% 92.3% 10.0% 1.3% 

CHELY WRIGHT Bumper Of My S.U.V. (Dualtone /PaintedRed) 19.3% 46.5% 3.70 16.8% 74.0% 7.8% 3.0% 

TRACE ADKINS Songs About Me (Capitol/ 13.0% 45.3% 3.53 26.3% 82.8% 8.3% 3.0% 

JO DEE MESSINA My Give A Damn's Busted (Curb) 15.3% 44.0% 3.55 19.5% 76.5% 9.0% 4.0% 

KEITH ANDERSON Pickin' Wildflowers (Arista) 15.0% 43.5% 3.49 26.5% 84.3% 11.3% 3.0% 

PHIL VASSAR I'll Take That As A Yes (The Hot Tub Song) (Arista) 15.3% 43.3% 3 41 24.8% 85.3% 11.3% 6.0% 

ALISON KRAUSS & UNION STATION Restless (Rounder) 14.5% 42.5% 3.54 16.0% 72.5% 10.5% 3.5% 

TERRI CLARK The World Needs A Drink (Mercury) 14.8% 42.3% 3.51 33.0% 86.3% 9.3% 1.8% 

MIRANDA LAMBERT Me And Charlie Talking (Epic) 11.8% 38.8% 3.33 29.3% 84.5% 10.3% 6.3% 

AMY DALLEY I Would Cry (Curb) 11.0% 38.8% 3.45 28.0% 79.0% 10.3% 2.0% 

BLUE COUNTY Nothin' But Cowboy Boots (Asylum /Curb) 11.8% 38.5% 3.41 23.5% 76.8% 10.8% 4.0% 

LONESTAR Class Reunion (That Used To...) (BNA) 8.8% 35.8% 3.36 28.0% 76.8% 9.3% 3.8% 

SHANIA TWAIN Don't! (Mercury) 12.5% 33.8% 3.46 19.3% 65.0% 7.8% 4.3% 

CALLOUT AMERICA 

HOT SCORES 

This Week At 
Callout America 

By John Hart 

et there be no doubt as to the 
strength of Alan Jackson's "Monday 
Morning Church" - it repeats as the 
No. 1 song overall in this week's Call- 
out America, and it's the No.1 passion 
song too. 

Craig Morgan is on fire with "That's 
What I Like About Sunday," moving 
from No. 5 overall to No. 2 this week. Ws 

a strong move inside the top five for 
Morgan, who also has the No. 2 passion 
song overall, the No. 1 song with fe- 

males and the No. 1 song with listeners 
35-44. 

Keith Urban's "You're My Better Half" 
is new to the top 10 total positive titles 
as the No. 7 song this week, up strong 
from last week's No. 11. This week Ur- 

ban has the No. 8 song with females, and 
with listeners 25-34 "You're My Better 

Half" ranks as the No. 5 song. 

Andy Griggs' "If Heaven," also new to 

Callout America's top 10 titles, is the No. 

9 song, up strong from No. 13 last week. 

Griggs has the No. 5 song with male lis- 

teners and is top 10 overall in all demos. 
The big move, or big moves, this week, 

are from two songs, moving seven plac- 

es. Mark Chesnutt's "I'm a Saint" is the 
No. 14 song overall this week at Callout 
America, up from No. 21, while Blaine 

Larsen's "How Do You Get That Lone- 

ly" moves from No. 22 to No. 15. 

Heads up for Martina McBride's "God's 

Will." At 8 weeks of age it's already the 

No. 8 passion song in the sample. 

Total sample size is 400 persons weekly, with a margin of error of plus or minus 5 %. Scoring is done each week using live interviewers conducting an interview with each respondent. Scores are: 5) I like it a lot; in fact, it's one of my favorites; 4) I like 

it; 3) It's OK, just so -so; 2) I don't like it; and 1) I strongly dislike it. The index score is an average of all 1 -to -5 scores. The total positive score is an aggregate of the 4 and 5 scores. To be included in weekly callout, songs must have entered the top 40 

positions on R &R's Country airplay chart. The sample is composed of 400 25 -54 -year -olds who identity country as their favorite music and who listen daily to competitive Country radio in the sample markets. The sample is 50% male/female and 

evenly distributed in the 25-34, 35 -44 and 45 -54 demos. The sample is balanced by region and markets within each regior.. Bullseye Callout is conducted in these regions and markets. SOUTH: Charleston, SC; Charlotte; Baton Rouge; Nashville; 

Atlanta. MIDWEST: Flint, MI; Indianapolis; Madison; Omaha; Cincinnati. EAST: Harrisburg; Rochester, NY; Springfield, MA; Providence; Washington, DC. WEST: Modesto, CA; Salt Lake City; Colorado Springs, CO: Portland, OR; Houston. © 2005 Radio 

& Records. © 2005 Bullseye Marketing Research Inc. 
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RateTheMusic,cqin America's Best Testing Country Songs 
12 + For The Week Ending 2/11/05 

Per. W M 

Artist Title (Label) TW LW Famil. Burn 25 -54 25 -54 25 -54 

MARTINA MCBRIDE God's Will (RCA) 4.28 4.07 84% 12% 4.32 4.39 4.26 

JOSH GRACIN Nothin' Ta Lose (Lyric Street) 4.22 4.10 95% 17% 4.21 4.29 4.15 

BRAD PAISLEY Mud On The Tires (Arista) 4.20 4.17 99% 21% 4.22 4.09 4.30 

RASCAL FLATTS Bless The Broken Road (Lyric Street) 4.20 4.08 96% 18% 4.14 4.25 4.06 

JOE NICHOLS What's A Guy Gotta Do (Universal South! 4.18 4.06 85% 8% 4.21 4.27 4.17 

BROOKS & DUNN It's Getting Better All The Time (Arista) 4.14 4.02 86% 13% 4.17 4.22 4.14 

KEITH URBAN You're My Better Half (Capitol) 4.13 4.23 97% 22% 4.13 C26 4.03 

DARRYL WORLEY Awful, Beautiful Life (DreamWorks) 4.11 4.13 97% 28% 4.12 4.07 4.16 

ALAN JACKSON Monday Morning Church (Arista) 4.11 3.94 97% 26% 4.15 4.12 4.18 

CRAIG MORGAN That's What I Love About Sunday (BBR) 4.11 3.97 90% 13 % 4.14 4.21 4.09 

ANDY GRIGGS If Heaven (RCA) 4.09 4.05 85% 12% 4.14 4.21 4.10 

SUGARLAND Baby Girl 'Mercury) 4.06 3.98 90% 18% 4.09 4.02 4.13 

REBA MCENTIRE He Gets That From Me (MCA) 4.05 3.85 99% 29% 4.15 4.17 4.15 

LEE ANN WOMACK I May Hate Myself... (MCA) 4.05 3.86 96% 13% 4.10 4.12 4.08 

KENNY CHESNEY Anything But Mine (BNAI 4.04 4.09 82% 13% 4.00 3.98 4.01 

BLAINE LARSEN How Do You Get.. (Giantslayer /BNA) 4.04 3.86 60% 8% 4.11 4.21 4.03 

MONTGOMERY GENTRY Gone /Columbia) 4.03 4.07 90% 20% 4.02 3.93 4.09 

BILLY DEAN Let Them Be Little (Curb) 4.01 3.82 93 °/ó 22% 4.12 4.27 4.01 

JEFF BATES long, Slow Kisses (RCA) 3.97 3.87 52% 8% 4.03 4.12 3.95 

GRETCHEN WILSON When I Think About Cheatin' (Epic/ 3.95 3.83 99% 33% 4.04 3.96 4.10 

TRACE ADKINS Songs About Me /Capitol) 3.94 3.95 69% 12% 4.00 4.00 4.00 

LEANN RIMES Nothin 'Bout Love Makes... (Asylum/Curb) 3.92 3.95 97% 25% 3.96 3.98 3.94 

JO DEE MESSINA My Give A Damn's Busted (Curb) 3.88 3.81 56% 9% 3.86 3.80 3.90 

BIG & RICH Holy Wate (Warner Bros.) 3.75 3.75 97% 33% 3.73 3.88 3.62 

TERRI CLARK The World Needs A Drink (Mercury) 3.75 3.61 74% 16% 3.79 3.66 3.88 

PAT GREEN Don't Break... (Universal /Republic /Mercury) 3.73 3.75 90% 24% 3.77 3.80 3.74 

JAMIE O'NEAL Trying To Find Atlantis (Capitol) 3.73 183 88% 22% 3.74 3.66 3.78 

PHIL VASSAR I'll Take That As A Yes... (Arista) 3.70 78% 21% 3.69 3.78 3.61 

MIRANDA LAMBERT Me And Charlie Talking (Epic) 3.59 3.58 69% 16% 3.58 3.45 3.67 

Total sample size is 357 respondents. Total average hvorability estimates are based on a scale of 1 -5. ( 1= dislike very much. 5= like very 

much). Total familiarity represents the percentage of respondents who recognized the song. Total bum represents the number of 

respondents who said theyare tired of hearing thesong. Songs must have40% familiaritytoappearonsurvey. Sample composition is based 

on persons 12.. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music preference. 
RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the 

Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system. is available for local radio stations by 

calling 818 -377 -5388. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. 

RR COUNTRY TOP 30 POWERED 
MEDIAHASE 

CANADA 
LAST THIS 

WEEK WEEK ARTIST - -J- 
TOTAL I- WEEKS ON TOTAL 
PLAYS PLAYS CHART STATIONS 

1 

3 

2 

4 

6 

5 

10 

9 

17 

13 

7 

8 

21 

15 

14 

16 

26 

25 

12 

11 

19 

18 

28 

27 

24 

30 

22 

20 

¿Debut} 

1 BRAD PAISLEY Mud On The Tires (Arista) 547 

Q KEITH URBAN You're My Better Half (Capitol) 546 

3 GRETCHEN WILSON When I Think About Cheatin' (Epic) 533 

Q RASCAL FLATTS Bless The Broken Road (Lyric Street/ 529 

© JOSH GRACIN Nothin To Lose (Lyric Street) 485 

G LEANN RIMES Nothin ''Bout... (Asylum/Curb) 411 

0* DEAN TUFTIN Wide Open Highway (Stolen Horse) 403 

8 DARRYL WORLEY Awful, Beautiful Life (DreamWorks) 393 

Q LEE ANN WOMACK I May Hate Myself... (MCA) 383 

0 BROOKS & DUNN It's Getting Better All The Time (Arista) 369 

11 ALAN JACKSON Monday Morning Church (Arista) 365 

12* DOC WALKER ForgiveMe... (Open Road /Universal) 358 

04' PAUL BRANDT Home (Orange /Universal) 356 

0* LISA BROKOP Hey, Do You... (Curb /EM /Music Canada) 336 

15 BIG & RICH Holy Water (Warner Bros.) 

0.y GORD BAMFORD My Heart's A Genius (GWB) 

e AARON LINES Waitin' On The Wonderful (BNAI 

0e SHANIA TWAIN Don't! (Mercury) 

19 REBA MCENTIRE He Gets That From Me (MCA) 

20 BLAKE SHELTON Some Beach (Warner Bros.) 

MONTGOMERY GENTRY Gone (Columbia) 

BILLY DEAN Let Them Be Little (Curb) 

Q KENNY CHESNEY Anything But Mine (RNA) 

0i AARON PRITCHETT John Roland Wood (Royalty) 

25 JAMIE O'NEAL Trying To Find Atlantis (Capitol) 

TERRI CLARK The World Needs A Drink (Mercury/ 

27. JASON MCCOY I Lie (Open Road /Universal) 

28 TIM MCGRAW Back When (Curb) 

eik. GEORGE CANYON My Name (Universal South) 

ANDY GRIGGS If Heaven (RCA) 

335 

331 

325 

323 

322 

321 

320 

319 

284 

272 

266 

254 

251 

241 

229 

226 

-4 16 1510 

-11 12 1210 

16 11 1410 

+51 8 1310 

+41 8 1210 

-35 17 1610 

+11 8 810 

30 11 1110 

+68 4 1310 

+15 6 1310 

60 13 1110 

-67 12 1210 

+61 2 1010 

+6 6 910 

-7 15 1510 

+1 6 1010 

+52 2 1111 

+49 2 1411 

-36 13 1510 

.48 15 1410 

+16 3 1110 

+6 4 1010 

+31 2 911 

+4 5 8(0 

-10 6 910 

+26 3 910 

-32 10 910 

-55 16 1710 

+104 1 1013 

+2 2 810 

20 Canadian Cou reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. 
Songs ranked by total plays for the airplay week of 1/30 -2/5. Bullets appear on songs gaining plays or remaining flat from 
previous week. if two songs are tied in total plays. the song with the larger increase in plays is placed first. Songs below No. 

`15 are moved to recurrent after 20 weeks on the chart. © 2005, Radio & Records Indicates Cancon. 

Selling Country Radio Today 
Continued from Page 42 

"There are few morning shows in Miami that 

a very image-conscious company will buy. In fact, 

one of the two major soft -drink manufacturers 
will only buy our morning drive show in this 
market. They may buy other dayparts on other 
stations, but they buy only Kiss in the morning, 
because the other stations have morning shows 
they will not risk being associated with." 

Talking with Bowen, it's obvious that she 

loves working at a Country radio station as 

much as the programmers and personalities who 
populate the format. I ask if she thinks the sales- 

people from other formats she comes in contact 
with have the same passion for their product. 
"No," she replies. "I think it tends to be more of 
a commodity sale. 

"But that's just the way Country is. If you 
work in the format, you get an appreciation for 
what you're delivering, and you're delivering 
such a quality product that it's easy to have con- 

fidence in it and go in and sell it. 

"The audience is more involved, and those of 
us who work in it am more involved. In fact, my 
entire sales staff is more involved. They all know 
what's going on in Nashville, they know people's 

names, they know some of the people who head 

up the labels, and they're excited when we have 

an artist come into the station to play. They all want 
to hear and see who's new. I'm not so sure sales- 

people in other formats have the same level of pas- 

sion for their product that people in Country do." 

The National Country 
Sales Picture 

Lynn Kite is VP /Director of Sales for Susque- 

hanna Radio Sales, a division of Interep. (Interep 
is the umbrella company for McGavren Guild, 
ABC Radio Sales, Infinity Radio Sales and D &R 

Radio Sales.) She has been involved with sell- 

ing Country for a number of years and was an 

integral force in the Power of Country Radio 

tours that went through the major ad markets 
in the early '90s. 

Offering an overview of Country's place in 
the market, she says, "I don't run across the is- 

sues we used to. I suspect there may be some 

'no Country' dictates out there, but I don't face 

any of that. Of course, I'm in the luxurious posi- 
tion of representing Susquehanna Country, 
which includes KPLX (The Wolf) /Dallas, 
WFMS /Indianapolis and WYGY /Cincinnati. 

"When we did the Power of Country Radio 
tour in the early '90s, there was a real need to talk 
about the value of the format. There were still 
some holdover attitudes about the type of listen- 

er Country attracted. We should be happy that it's 
not thought of negatively anymore on a national 

basis. We've come a long way in 10 years. 

"Selling Country is a non -issue. The bigger 

issue is selling radio. Radio spending is down, 
and, depending on whom you talk to, it's expect- 

ed to increase by 2 %-5% for 2005. That's a grim 
picture. Our focus in 2005 is new business; it's 
not being able to rely on the availed business 

anymore." 

Tough Times 
Kite notes that tough economic conditions make 

the services offered by national reps even more im- 
portant. 'The advertisers, and the marketers who 
work for them, are under the same pressures we are," 

she says. 'They're wearing more hats than ever be- 

fore and have fewer people to work for them They're 

also operating with smaller budgets. 

"In the early '90s there was 

a real need to talk about 

the value of the format. We 

should be happy Country 

isn't thought of negatively 

anymore on a national 

basis. We've come a long 

way in 10 years." 

Lynn Kite 

"Those conditions mean that, more than ever, 

clients need our help, because we have the ve- 

hicle to help them implement programs, and 
they don't have the marketing departments or 
field people they used to. 

"They don't have the creative staff in the field 
they used to have. They need people to come at 

them with efficient ways to market their prod- 
ucts. They look to us for solutions to their mar- 
keting needs. Agencies need help too. They have 
creative departments, but they don't really know 
how to implement things." 

Asked what Country could do better in the 
national arena, Kite says, "We could do a better 
job of putting together fun programs for Coun- 
try. Locally, stations often do that, but maybe we 
haven't done as good a job of that as we could 
on the national level." 

As for Country's place in this increasingly 
conservative climate, she says, "We position 
Country as family -friendly, and I've always 
looked at Country that way. But, to be honest, 
it's really all about the station's place in the in- 
dividual marketplace. 

"Country is a good place to put advertis- 
ing, but advertisers aren't saying, 'I want my 
spots on a Country station.' But they're also 
not saying that they want their spots on any 
particular format. More than ever, especially 
from the national perspective, it's totally 
about numbers. We have agencies that will not 
buy past the top five stations - maybe top six 
or seven - because then they have too much 
explaining to do. 

"Irs all a numbers game. That's not as true 
locally, because advertisers can hear the cash reg- 

ister ring. They know what works, regardless of 
numbers." 
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COUNTRY REPORTERS 
f 

KBCY/Abilene. TX 

OM Brad Elhoft 

PD/MD JO Cloud 

APO Dot Alexander 

WOMX/Akron, OH 

OWPD, Kevin Mason 

AO: Ken Steel 

.. 

WGNNAlbany. NY 

PD Bun Bnndle 

MG Bill Earley 

KBQUAlbuguergue, IM 
PO: Tim Jones 

MD: Jeff Jay 
;2 flu 

415. C.,555 MON 5i41, 
.ErrWIS 
VA, 1/40 N-9,, 

KRST/lUbuguergue, NM. 
OM/PD: Eddie Haskell 

MD 1Itty le 

KRRV/Alexandria, LA 

PO/MAD:Stew Casey 
UT 1C0 ,1,11M 
'5 

WCTO/Allentown, PA' 
PlIShelty Easton 

AMMO: Sam Malone 
4 6035V MSON 

TE,N DA. 
r 

AARON .5 
ULA MGM 

KGNC/Amarillo. TX 

OM: Dan Gorman 

PD:11m Butler 

APDRAD: Patrick Clark 

KBRJ/Anchorage, AK 

OM: Dennis Bookey 

PD: Matt Valley 

MD, BO), Hatcher 

WWWW,Ann Arbor, MI 

OM PO Rob Walker 

MD Tom Baker 

WNCY/Appleton, WI 

OM Jell McCarty 
PO. Randy Shannon 

WKSF/Asheville. NC 

OMPD Jett Davis 

APD Shams Green 

MD Bnan Natlield 

TPAC,..AS 

WKIIX/Atianta, GA' 
OWPD: Mark Richards 

Ma Johnny Gray 

WPUFVAllanbc Coty. NJ 

PDRAD Joe Kelly 

WKXCiAugusta, GA 

PD T Gentry 

APO/Ma Zach Taylor 

PLO, 1WELL 

KASE/Austin. TX' 
PD: Mac Daman 

WONG Bob Pickett 

KUZZ/Bakerslield, CA* 

PD: Evan [indwell 

MD: AdamJennes 

WPOC/Baltimore. MD 
PD: Ken Rouser 

MD:Michael.). 

WYNKBaton Rouge. LA' 
OM Bob Murphy 

PD. Paul Orr 

APDRAD: Austin James 

WYPY/Balon Rouge. LA' 
PD/MD4immy Brooks 

KYKRA3eaumont. TX 

OM Joey Armstrong 

PDRAD Mickey Ashworth 

WJLS/Beckley, WV 

OM: Dave Wills 
PORAD Darrell Ramsey 

WKNN Blom. MS 

OM Wafter Brown 

PD Kipp Gregoory 

WZIOUBrIoxi. MS 

PO. Bryan Rhodes 

MO Gwen Wilson 

WHWK/Binghamlon. NY 

PO/AMO Ed Walker 

WOXI3Birming ha m. AL 
PD. Tam Hanrahan 

APO MD Jay Cruze 

WPSKillacksburg. VA 

OMREI Scoft Stayers 

APDRAD. Sean Sumner 

WBWN/Bloomington. IL 

OMANI: Dan Westhoff 

AP11/Ma Buck Stevens 

Mira/Bluefield, WV 

Plata Joe Jarvis 
5 5,EVAI, 
5 TN.,. 
5 L411,/i.4 RAN 
5 0.15136N1IFY 
s noir KUM 
4 DE 14.0 
4 4.0f 51Arrt 
3 ...91 

3 1.111M. 

KIZNA3oise, ID 

OWPO: Rich Summers 

APD/MO: Spencer Borke 
,1 TDB, hUrl. 

KOFC/Parse. ID 

APEI/MD. Jim Miller 

WKLB,Boston. MA 
PD Mike Bmphey 

APD TAD Gmny Rogers 

KAGG,Bryan. TX 

PO MO Jennifer Allen 

WYRK/Bultalo. NY' 
PD John Paul 

APDRAD. Wendy Lynn 
. 

WOKOA3unington 

PO. Steve Pelkey 

MD. MargM St John 

KHAN/Cedar Rapids. IA 

OM: Dick Stadlen 

PO: Bob James 

MD: Darmlohrson 

WIXY/Champaign. IL 

MD: Nicole Beals 

VART 

WEZL/Cha Heston. SC' 
PEIRAD: Trey Cooler 

WNKT/Charleston SC 
Po. Dnver 

MO Tyler On The Radio 

WORE Charleston. WV 

OM Jell Whitehead 

PO Ed Roberts 

MD Bill Nagy 

WKKT/Charlotte 
OM: Bruce Logan 

PURA!): John Roberts 

WSOC/Charlotte' 

OM/PO:Jell Roper 

APORAD Rick McCracken 

WUSY/Chattanooga. TN 

PD Kris Van Dyke 

MD till 

WUSN/Chicago, IL' 
PD: Mike Peterson 

MD: Marti Braun 

MBE/Cincinnati. OH 

APD: Kathy O'Connor 

MO: Duke Hamilton 

WYGY/Cincinnati. OH' 
OM: TJ Holland 

PO: Slephen Giuttan 

APO/RID. Dawn Michaels 

WGAFVCIeveland. OH' 

PO: Meg Sievers 

MO Chuck Collier 

KCCY/Colorado Springs. CO' 

PD: Travis Daily 

MD: Valerie Had 

KKCS/Colorado Springs, CO' 
PD Cody Carlson 

WCOS/Columbm, SC' 

POI LI Smith 

APp/MD: Cleo Carrell 

WCOL/Colurrbus. OH' 
PD John Crenshaw 

APDRAD Dan E. Zuko 

WGSCXookeville, TN 

OK Marty McFly 

PD Gator Harrison 

APO: Philip Gibbons 

MD, SiewartJarnes 

KRYS/Corpus Christi. TX 

PD Frank Edwards 

MD :Deena Blake 

KPUUDallas, TX* 

PD: Paul Williams 

APD:Smokey Rivers 

MO: Cody Alan 
e . 

KSCS/Dallas. TX' 
°AVM: Lorin Palagi 

APO/MD: Class Hull 

WGNE/Daytona Beach, FL' 
OM: B.J. Nielsen 

PO/MO: Jell Davis 
7 YS/ÇLYSA CWARO 

KYGO/Denver, CO' 
PO: Joel Burke 

MD: Garrett Doll 

KHKI/Des Moines, IA' 
0M Jack D'Ilhen 

POND: Jimmy Olsen 

WYCO/Detroit, mr 
PO: Chip Miller 

APORAD, Ron Chatman 

WOJR/Dothan. AL 

Oft. Jerry Broadway 

PDMO: Brett Mason 

KKCB/Duluth 

OM/PD: Johnny Lee Walker 

MO: JimDandy 

WAXX/Eau Claire, WI 

P0/MD George House 
6G5,1 

KHEY/El Paso, TX' 
P0/MD. Steve Grammy 

Stations and their adds listed alphabetIcal# by market 
WRSF/Elnabeth City. NC 

OM/PO-Torn Chanty 

WXTA/Ene, PA 

OM Adam Reese 

PO/MO Fred Horton 

KKNU/Eugene, OR 

PDRAD: Jim Davis 

WKDO/Evansville, IN 

PDAAD. Jon Prell 

KVOX/Fargo 

OM: Janice Whilimare 

PD: Ent Heyer 

MD: Scoli Winston 

12 IDAY., 
11..4.1.," 

3 1(4111= RAM 
44Y TOP 

3 JAVIOWS 
3 1A011.411014 

WKML/Fayetteville. NC 

PO :Paul Johnson 

MD: Dea n0 

KAFF/Flagstafl, Al 
PD, Chris Halstead 

APD/MD: Hugh James 

WFBE/Flint, MI 

PO: Coyote Collins 

APO/MD:Dave Geronimo 

'-"' 

WXFUFlorence, AL 

Portn: Gary Murdock 

KSKS/Fresno. CA' 

PO. Steve Kasha 
MD Jason Hurst 

KUAD/Ft. Collins. CO 

Pa Mark Callaghan 

APO: Dave Jensen 

MD:Brian Gary 

WCKT/Ft. Myers, FL' 
01A/PD: Steve Amai 

APO/MD:Dave Logan 

WWGR/Ft. Myers, FL' 
Pa Mark Phillips 

MD: Steve Had 

WYZBfft. Walton Beach. FL 

0M. Snatch Malone 

PV Todd Nixon 

MO:JolrnSylses 
'LEE A:A A,. 

WOHN/EI. Wayne, IN' 
OWPD: Rob Kelley 

WE; 3F".36,Pr MAIDOLin 

WOGIVGainewille, FL' 
PO: Mr Bob 

MD. 1351 

COUS, '4 

5.. 
WBCT/Grand Rapids. MI' 
°IMP& Doug Montgomery 

MO: Dave Taft 
S.HAVA 

WTOFVGreensboro, NC' 

0M: lia SattedieM 

PO: Bill Dotson 

APDRAD: Angie Ward 

WRNS/Greenville, NC 
PO: Wayne Carlyle 

MO: Jell Hackett 

WESC/Greenville, SC' 
OM /Pa SconJohnson 

APDA40: John Landrum 

WSSL/Greenville. SC' 
0M PO. Scott Johnson 

APDRAD:Kix Layton 

WAYDNagentown 
PO: Chrt Carmichael 

MO: Tori Anderson 

WCAT/Harrisburg. PA' 
PD: Will Robinson 

APD/MB. Don Brake 

WRBT/Hamsburg, PA' 
OM: Chhs Tyler 

MO: Newman 

WWYZ/Hartford. CT' 
PD: Justin Case 

MO. Jay Thomas 

KILTRIouston. TX' 
Pa Jeff Ganison 

MD:Greg Frey 

KKBO/Houston, TX' 
PO:Johnny Chiang 

MD: Christi Brooks 

WTCR/Huntington 

PO:Judy Eaton 

MD: Dave Poole 

5 SKL, 

WDRM/Huntsville. AL 

OM,1,0 Todd Berry 

MD-Dan McClain 

WFMSAndianapolis, IN 

OM: David Wood 

PO: Bob Richards 

MD: JD. Cannon 

WMSI/Jackson, MS 
PO. Rock Adams 

MO: Marshall Stewart 

-r EFA.eCiEiO 

WUSJ/Jackson, MS 
PO: Tom Freeman 

WROO/Jacksonville, FL' 
Oht Gail Austin 

PO: Casey Carter 

WXBOIJohnson City' 
PO/MD:Bill Hap 

6 Dn. wax, 

WFGI/Johnstown, PA 

OMPO. Steve Walker 

MD: Lara Mosby S., TVW.1 

KIXO/Joptin, MO 

OM: Jason Knight 

FO Steve Kelly 

APD:JayMcRae 

WNWN/Kalamazoo, MI 

PO. PI Lacey 

APO/MB: Phil O'Reilly 
3 A.M. 20W 

KBEO/Kansas City, MO' 
PD: Mike Kennedy 

MO: T.J. McEntire 
TN 1.40 
03611.1V5.311 

KFKF/Kansas City. MO' 
OM/Pa- Dale Carter 

APO/MO: Tony Stevens 
No A. 

WDAF/Kansas City, MO' 
PD: Wes McShay 

APO/Ma Jesse Garcia 

WIVIUKnoxville. TN' 
ORPO Mike Hammond 

Ma Colleen Addair 

WKOA/Lafayette. IN 

PD: Mark Allen 

MO: Bob Vizza 

KMOL/Lalayette, LA' 
MD: TO. Smith 

KXKC/Lafayette. LA' 
PD Renee Revell 

MD Sean Riley 

WPCV/Lakeland, FL' 
PD MikeJames 

MO Juni Taylor 

uh. ,..71, 

WIOV/Lancaster, PA 

PORAD: Dick Raymond 

WIR/Lansing, MI 

PD: Jay J. McCrae 

ApO/A1D,OMis Tyler 

KWNR/Las Vegas. NV' 
PD: Brooks Olinan 
MD: Sammy Cruise 

WBBN/Laurel, MS 

0M PO. Larry Blakeney 

APORAD MIron Scott 

WOKEINewiston. ME 

0M Mart Ericson 

PD: MarkJennings 

APORAD: Dan Lonnie 

WBUL/Lexington, KY 

PORAD, Ric Larson 

WULX/Lekington, KY 

OM Robed Lindsey 

PD: C.C. Matthews 

MD:Karl Shannon 

n1.11.1".6 
2 

S.M. 
P5 $M., 
10,305F - 

KSSN/bItle Rock. AR' 
PO/MD: Chad Heritage 

2 r.1.040,50 
,D11(sfeeflos 

K2LA/Los Angeles, CA' 
OALPD: R.J. Curtis 

APDRAD: Tonya Campos 

WAMZ/Louisville. KY' 
P0140: Coyote Calhoun 
, 

KILL/Lubbock, TX 

OWPD: Jeff Soft 
APO/MD:Kelly Greene 

re 108,, 
15 NA I.C.S.A 

WDEN/Macon, GA 

'D: Bob Raleigh 

APO/MD:Laura Starling 

WW0M/Madison. WI' 
PO Mark Gamin 

MO Mel McKenzie 

KIAI/Mason City, IA 

POPO: J. Brooks Iv''. 

tat/McAllen, TX' 
OM Billy Santiago 

PO Jolo Cerda 

APD: Frankie Dee 

MD. Patches 

KRWQ/Medlord, OR 

FO Larry Neal 

MO Scott Schuler 

WGKX/Memp his, TN' 
PD: Tidwell 

MD: Trapper John 

lVOKKAiendian. MS 

POND. Scatty Ray 

WKIS/Miami, FL' 
PD, Bob Raman 

MD: Darlene Evans 

WMIL/Milwaukee. WI' 
PD:Kerry Wolfe 

APO: Sinn Dolphtn 

MO: Mitch Morgan 

KEEY/Minneapolis, MN' 
OM/PD: Gregg Swedberg 

APDRAD: Travis Moon 

WNW/Mobile, AL' 
OP Kit Carson 

Patila Bill Black 
W.THA VC.Cf 
va, ,f5,7 

2 

' .46 

IULO/Monroe, IA 
PO:John Reynolds 

MD: Toby Otero 

KTOM/Monterey, CA' 
PO. Dave KUM 

WLWIRelontgomery. AL 

OMPD Bill Janes 

MD Darlene Dun 

WGTWOlyrtle Beach. SC 

PD Steve Stewart 

WKDF/Nashville. TN' 
DIAPO Dave Kelly 

MD Kim Leslie 

WSIKNashville. TN' 
OM Clay Hunnicutt 

POND Keith Kaulman 

WSM/Nashville. TN' 
PO L John Sebastian 

MD:Frank Seres 

WCTY/New London. CT 

PORAD: Jimmy Lehn 

/RD: Dave Elder 

WGH/Norlolk. VA" 

ONVPO. John Shomby 

OPDAAD Mark McKay 
Ito 

KHKX/Odessa, TX 

PO: Mike Lawrence 

APDAND: Kelley Peterson 

KTST/Oklahoma City, OK' 

PU- Allen 

KXKT/Omaha NE' 
FO Tom Goodwin 

MO: Craig Allen 

KHAVOmard, CA 

MK:Buddy Van Arsdale 

KPLMA'alm Springs. CA 

Pa AI Gordon 

MO KoryJames 

WPAP/Panama City, FL 

DM/PO: Jim Radford 

APO/MO: Shane Collins 
BUM sew-, 

25 1.01114 
15 111G1P0 
15 001.1.4.n5 

WXBM/Pensacola, FL 

PO/MO: Lorin West 

PEBECCA L HOWARD 

WFYR/Peoria, IL 

OM/PO:Ric Morgan 

WXTU/Philadelphia, PA' 
PO Bob McKay 

APQMD: CadillacJack 

KMLE/Phoenie, AZ' 
PO: Jay McCarthy 

APO/MD. Dave Collins 

KNIX/Phoenix. AZ' 

POI Shaun Holly 

MO Gwen Foster 

WDSY/Pittsburgh, PA' 
PO: Keith Clark 

APO/M0: Stoney Richards 

WOGI/Pittsburgh, PA' 
OM. Frank Bell 

PO. Mark Lindow 

WPOFOPortland, ME 

PD Ft ick Jordan 

Glon Mane 

KUPL/Portland, OR' 
PO: Cary Rolfe 

MO Rick Taylor 

KWJJ/Portand, DR 
PD: Mike Moore 

MD: Savannah Jones 

WCTIC/Providence, RI' 
MD: Sam Stevens 

WILR/Cluad Cities. IA 

PO: Jim O'Hara 

MD Ron Evans 

WOOR.Flaleigh NC' 

PO: Lisa Mckay 

APO/MD:Mike 'Maddava' 

Biddle 

KOUT/Flapid City, SD 

PORAD, Mark Houston 

KBUL/Reno, NV 

OM/PD: Torn Jordan 

MD: Chuck Reeves 

KFRG/Riverside. CA' 
OM Lee Douglas 

PD/MD: Don Jeffrey 
,Arzs 

WSLC/Roanoke. VA 

PQ Brett Sharp 

MO Robynn Jaymes 

WYYD/Roanoke, VA 

PO MD Joel Dearing 

WBEE/Rochester, NY' 
OM. Dave Symonds 

PD: Billy Kidd 

MD: Nilid Landry 

WXXCl/RocIdord. IL 

PD: Steve Summers 

APD/MI3: Kathy Hess 

KNCl/Sacramento, CA' 
MAIM Mark Evans 

APO. Greg Cole 

MD. Jenniter Wood 

WCEN/Saginaw, MI 

PD: Joby Phillips 

MD: Keilte Allen 

WKCCVSaginaw, MI 

OM/PD: Rick Walker 

VAVFG/Salisbory, MO 

OM/PO: &tan Cleary 

APO/MU: Sandra Lee 
[11..5 5.10N 

5 MR. einslf, 
s 4Mo., ON. 

KSOP/San Lake City. UT' 
APOPD: Debby Twain 

9 ,o W.5..4 

KUBL/Sall Lake City. UT' 
PD: Ed Hill 

MD: Pat Garrett 

KAJASan Antonio. TX' 
pqmo Clayton Allen 

KSON,San Diego. CA' 
FO L John Dun ai 
POND John Marks 

KUSSSan rhego, CA' 
PD Mke O Bias 
MD Gwen Foster 

KZBR/San Francisco, CA' 
PD Ray Massie 

KRTY/San Jose, CA' 
Pa Julie Sevens 

KKJG/San Luis Obispo, CA 

PD/MD: Pepper Daniet 

KRAZ/Santa Barbara. CA 

PDRAD: Rick Barker 

KSNI/Santa Maria, CA 

PORAD Tim Brown 

WCTQ/Sarasota, FL' 
OMTD. Mark Wilson 

APO: Heidi Decker 

WJCL/Savannah. GA 

OM, Pat Garrett 

PD: BoomerLee 

KMPS/Seattle. WA' 
PO: Becky Brenner 

Ma Tony Thomas 

WKKO/Toledo. OH' 
OM: Tim Roberts 

PORAD: Gary Shares 

APD: Harvey Steele 

WIBW/Topeka. KS 

OM: Ed O'Donnell 

PD: Rich Bowers 

pp/MO:Stephanie Lynn 

WTCM/fraverse City. MI 

OAVPD: Jack O'Malley 

APORAD: Ryan Dobry 

KIIM/Tucson, AZ' 
OM: Herb Crowe 

PORAD: Boa Jaclaon 

KVOO/Tulsa. OK' 
PO Ric Hampton 

KRMO/Shieveport. LA 

PD: Les Acree WFRG/Uhca, NY 

APO/RID James Anthony OM/PD. Tom Jacobsen 
... . 

. , . ... 

KXKS/Shreveport. LA 

OP Gary McCoy 

PO: Russ Winston 

KSUX/Sioue City, IA 

Po: Bob Rounds 

APO/l: Tony Michaels 
102500011.5 

5 A+G NCII 

WBYT/SOssth Bend. IN 

OM/PO: Clint Marsh 

APD/MD: Lisa Kuhr 

KDRKSpokane, WA' 
lim Cotter 

Pa Jay Daniels 

APO: Bob Castle 

MD: Tony Trovato 

KIXZ/Spokane, WA' 
OM. Robed Harder 

PO/M0 Paul "Coyote" Neuman, 

APD tr Daniels 

WPICOSpringfield, MA 
PO: FU McKay 

APO: Nick Damon 

MDJessft.a Tyler 

IMS/Springfield, MO 

OM/PD: Bond Hansen 

APO: Curly Clark 

KSD/St. Louis. MO' 
OM: Mike Wheeler 

PD: Steve Geolleries 

MD Billy Greenwood 

WILzSt. Louis, MO' 
PD Greg Mozingo 

MD:Danny Montana 

KATM/Stockton, CA' 

OR Richard Perry 

PO Randy Black 

APD/MD: Make Robert 

WBBS/Syracuse, NY' 
PO: Rich Lauber 

ApDRAI3 Skip Clark 

WAIB/rallahassee. FL 

PDRAD: Gary Evong 

WOYK/Tampa. FL' 
ONVPD: Mike Culotta 

APD: Beecher Martin 

MD. Jay Roberts 

INTUU/Tampa, FL' 
DAVPD: Mike Culotta 

MD: Jay Roberts 

WTHI/Tene Haute. IN 

OM/PD. Burry Kest 

MO: Marty Party 

KJUGNisalia, CA 

PDRAD: Dave Daniels 

WIRK/W. Palm Beach, FL' 
PO:Mitch Mahan 

MD: J.R. Jacksan 
: Er, 
7FICSPOlf 

NC.11 

SKDATI 

WACO/Waco, TX 

OWPD: Zack Owen 

WAZO/Washington, DC' 
OM: Jeff Wyatt 

George King 

Ma Shelley Rose 

WDEZN4ausau, WI 
FU Bob Jung 

APD/M0 Vanessa Ryan 

WOVKAVheeling. WV 

POND: Jim Elliott 

KLUNWrchita Falls, TX 

OMPD: Brent Warner 
.05.4.4:11 

KFDIAVichita. KS' 
OM/PO: Bene dee Brans Man 

Ma Carol Hughes 

KZSMAkhchita, KS' 
FO Cluck Geiger 

MO: Pat Molter 

eA,5 
9,24'. USSEN 

WGGYAVilkes Barre, PA' 
PO: Mike Khnik 

MO: Carolyn airway 

WWCIOAVilmington. NC 

OM: Perry Stone 

APURE:81qt Bann 

A. .,1,5 LA 

IGDD/Takima, WA 

PO Dewey Boynton 

APDRAD, Joel Baker 

WG1Y/York, PA' 
PO/MO:Brad Austin 

WQXK/Youngstown OH 

MI Dave Steele 

WO: 000g James 

MD: Burton Lee 

POINEREDM 

MEDIABASE 
'Monitored Reporters 

224 Total Reporters 

116 Total Monitored 

108 Total Indicator 

Did Not Report, 
Playlist Frown (6): 
KGKL/San Angelo, TX 
KKDUFayetteville, AR 
KNFM/Odes., TX 
KNUEPTyIer, TX 
WWZD/Tupelo, MS 
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MONEY WELL SPENT WILV (Love tm) /Chicago will launch a 

million- dollar billboard campaign on Feb. 14, featuring lovely images 

j like these. 

AC 
JULdEKERTES 
jkertes@rodioandrecords.com 

Love Is In The Air 
How WILY /Chicago is selling Love to the Windy City 

February will be an exciting month for Bonneville's WILV/ 

Chicago. The former AC WNND took bold steps last Novem- 
ber, flipping to an all -love songs format - conceived by 
Bonneville /Chicago programming executives Greg Solk and 
Barry James - and calling itself "Love fm." 

WILV is the only station in the country devot- 
ing all its airtime to love, so what better time than 
February for it to launch a million-dollar mar- 
keting campaign and execute its first event? The 
station is taking a new approach, with a refresh- 
ing on -air presence, innovative promotional op- 
portunities and unique sales angles. 

The Programming Department 
I m fm's presentation is smooth, comfortable 

and familiar, and the mu- 
sic and air personalities 
create a soothing listening 
environment. Bonneville/ 
Chicago VP /GM Barry Southern is an entertainment -industry veter- 
James tells R &R, "Radio an, having appeared in TV shows like Spenser: 

stations are generally built For Hire and Suddenly Susan, as well as several 
upon the strength of imag- national TV commercials. He says, "I'm so ex- 
es of their music, their per- cited to be at 100.3 Love fm because of the 
sonalities or a mix thereof. uniqueness of the format. I didn't get into the 
Love fm takes that one step broadcasting business to do cookie-cutter radio." 

further, to reach the emotional piece. Symons brings everything together at the end 
"When you listen to Love fin, it can be asemo- of the day with Love Notes. He brought the show 

tional an experience as you choose it to be. Emo- to WNND in 1998 and is honored that his ap- 
tion is the primary and strongest element of the proach has become the focus of the station. 
station, followed by a blend of the music and 
personalities. The rationale is simply to become 
more than a utility for our audience. We want Love fm approaches promotions and contest - 
to become famous for how people use us ing in a subtle way. It's not about caller 10, it's 
throughout their lives." about finding ways to thank the listeners, and 

Love fm's current lineup consists of Megan there's not a lot of conventional radio hype. 
Reed in middays, Ken Southern in afternoons WILV Promotion Director Mandy Irwin acts as 
and John Symons for Love Notes at night. A host the station's advocate for the sales department, 
for mornings has not yet been announced. Reed, as well as a protector for the listeners. 
the newest addition to the Love fm airstaff, did "At Love fin we're taking bold steps to break 
afternoons at crosstown WLIT for 12 years. Af- the mold," she says. "Consequently, we've dis- 
ter taking some time off to raise a family, she re- covered tremendous opportunities to keep a 

turned to the air on Love fm on Feb. 8. happy, effective balance on both sides, sales and 
programming. Because 
we don't allow clutter on 
the air, we're always eval- 
uating and re- evaluating 
the needs of the station, 

. the clients and the listen- 
ers." 

During the month of 
February Love fm is kick- 

ing off two momentous 
events: On Feb. 14 (appro- 
priately) millions of Chica- 
go residents will see Love 
fm's new marketing cam- 
paign when 190 innovative 
billboards are erected 
around town. "The bill- 
board campaign is as 
curb- jumping as the radio 

Barry James 

"Emotion is the primary 

and strongest element of 
the station, followed by a 

blend of the music and 

personalities." 

Barry lames 

The Promotions Department 

Love, 24/7 
WILY (Love fm /Chicago Sample Hour 

Listen to Love fm, and you'll hear a seamless collection of love songs. 

The station is streaming live at wwwlovefm.fm. Below is a recent sam- 

ple hour. 
Monday, Jan. 31, 2pm 

WHITNEY HOUSTON How Will I Know 

STYLISTICS Break Up To Make Up 

BARBRA STREISAND & BARRY GIBB Guilty 100 3 

MARVIN GAYE I Heard It Through The Grapevine Love " 

PEABO BRYSON & ROBERTA FLACK Tonight I Celebrate My Love 

ELTON JOHN Can You Feel The Love Tonight 

STEVI E WONDER You Are The Sunshine Of My Life 

GEORGE BENSON Love Ballad 

SMOKEY ROBINSON & THE MIRACLES I Second That Emotion 

JOE COCKER You Are So Beautiful 

KLYMAXX Miss You 

LIONEL RICHIE &THE COMMODORES Love Will Conquer All 

Source: WILV /Chicago 

station," Irwin says. "Our clients will join us in 
reaping the rewards of a million-dollar market- 
ing campaign and a long- 

term commitment to great 
radio." 

In addition, Love fm will 

kick off its fast major station 
event this month. The pro- 
motion, supported on -air 
and online, will culminate 
with a first-class affair that, 
Irwin says, will be a tangi- 
ble version of Love fm: "so- 
phisticated, swanky, simple and sexy" 

The three -week on -air promotion will direct 
listeners to unuw.lovefrn.fm, where they can enter 
to be one of the 250 winners invited to celebrate 
love at the Swissotel Chicago on Saturday, March 
12. The winners will enjoy a gounnet spread and 
a performance by RCA /Victor artist Jim Brick - 
man. 

One hundred and twenty-five lucky winners 
will receive personal visits from the Love fin 

team (air personalities and management includ- 
ed), who will deliver special invitation baskets 
filled with spa lotions, Swiss chocolates and 
more. Irwin says, "At the event, Chef Willi Nu- 
enlist will showcase one of his specialties, Swiss 
fondue, and an assortment of amazing desserts. 

"Professional masseuses 
will give complimentary 
hand massages. Professional 

photographers will be on- 
site, takingcandid photos for 

the website and formal pho- 

tos for each of the guests. The 

formal photos will be print- 
ed on -site and distributed 
with designer frames to all 

Suzanne Werley 

Mandy Irwin 

During the evening Love fm will also carry 
out "Random Acts of Love," awarding guests 
such lavish gifts as Tiffany bracelets and ear- 
rings, Coach purses and weekend getaways, 
adding to the upscale feel of the event. 

"We're in radio," Irwin says. "It's all about 
the presentation, both on -air and on- site." In 

keeping with Love fm's against- the -grain 
thinking, sales opportunities are intentionally 
being kept to a minimum, ensuring that the 
event is clean and simple: Walter E. Smithe 
Custom Furniture and Swissotel Chicago are 
the only sponsors. 

The Sales Department 

Love fm is not a big promotional machine, yet 

it meets the needs of its clients while working 
in harmony with the programming department. 
GSM Suzanne Werley says, "We have a great 
group of professional people at Love fm who 
understand the sales and programming process. 
We are unique because we respect each other's 
goals and work together to achieve a win -win 
for our clients and our listeners." 

Because of the conversational style of the air 
personalities, endorsements work well for Love 
fm. Live reads don't sound like obvious commer- 
dals, but more like conversations between the on- 
air host and the listener. 

Symons has been working with Comcast, help- 
ing the cable company promote a new branch of 

its business, digital video recorders. A daily en- 
tertainment minute was created to meet Corn- 
cast's needs, in addition to endorsement spots 
voiced by Symons, who, because of his work 
schedule, is a huge fan of DVRs. 

"At Love fm we're taking 

bold steps to break the 

mold. Consequently, 

we've discovered 

tremendous opportunities 

to keep a happy, effective 

balance on both sides, 

sales and programming." 

Mandy Irwin 

Werley admits that advertisers are lured by 
Love - the station, that is. "Clients are very 
excited about Love fm," she says. "It is a refresh- 
ing, innovative format. We provide our clients 
with a unique environment appealing to a di- 
verse audience, giving them a one -of -a -kind 
platform for their marketing message. 

"Our clients' needs are also met through the 
success of Love fm. As we continue to grow in ap- 
peal, it allows us to tell more and more consum- 
ers about the products and services of our clients." 

February is a notable month for Love fin: It 
marks the start of a long- lasting love affair with 
its listeners. 
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February 11, 2005 
ARTIST TITLE LABEL(S) 

TOTAL 
PLAYS 

I - 
PLAYS 

TOTAL 
AUDIENCE 

WEEKS ON TOTAL STATIONS! 
CHART ADDS 

LOS LONELY BOYS Heaven (OR Music /Epic) 2206 -7 198510 34 10210 

KELLY CLARKSON Breakaway (Hollywood) 2041 +85 206452 19 9918 

MARTINA MCBRIDE In My Daughter's Eyes (RCA) 1811 -26 161769 22 10410 

KEITH URBAN You'll Think Of Me (Capitol) 1742 -93 131050 36 10510 

JOHN MAYER Daughters (Aware /Columbia) 1722 +124 153183 15 10416 

MAROON 5 She Will Be Loved (Octone/J/RMG) 1581 +102 164910 16 8415 

TIM MCGRAW Live Like You Were Dying (Curb) 1560 +66 99484 18 9713 

HALL & OATES I'll Be Around Ill Watch) 1426 +103 106042 21 9713 

PHIL COLLINS Don't Let Him Steal Your Heart Away (Atlantic) 1328 .46 95743 20 9610 

MAROON 5 This Love (Octone /J /RMG) 1150 .103 113166 40 9311 

HOOBASTANK The Reason (island /IDJMG) 949 -30 83162 32 6011 

KENNY G. f /EARTH, WIND & FIRE The Way You Move (Arista /RMG) 708 +171 72135 4 7716 

ROD STEWART fISTEVIE WONDER What A Wonderful World (J /RMGI 693 +51 75937 14 6310 

ELTON JOHN Answer In The Sky (Universal) 647 -65 32672 21 7910 

GOO GOO DOLLS Give A Little Bit (Warner Bros.) 638 +185 98166 6 4917 

MICHAEL MCDONALD Reach Out, I'll Be There (Motown /Universal/ 530 -54 35994 17 5410 

TINA TURNER Open Arms (Capitol) 512 +147 24488 4 5613 

MICHAEL BUBLE Home (143 /Reprise) 456 +196 42901 2 71119 

KATRINA CARLSON Drive (Kataphonic) 390 +33 11017 16 5210 

SHANIA TWAIN WIMARK MCGRATH Party For Two (Mercury/IDJMG) 328 -5 21581 11 3312 

CELINE DION Beautiful Boy (Epic) 325 +60 13449 14 2810 

RYAN CABRERA True (E.V.L.A. /Atlantic) 301 +116 35587 3 3819 

RICHARD MARX Ready To Fly (Manhattan /EMC) 264 0 6173 7 4313 

JIM BRICKMAN fIROCH VOISINE My Love Is Here (Windham Hill /RMG) 255 -24 7793 9 3810 

RAY CHARLES fIDIANA KRALL You Don't Know Me (Concord) 235 +17 6637 6 3914 

MERCYME Homesick ( /NO /Curb) 199 +97 3505 1 4219 

SCOTT GRIMES Sunset Blvd. (Velocity) 171 +51 4247 2 3518 

LIONEL RICHIE Long Long Way To Go (Island /IDJMGI 153 62 7468 13 2810 

JOSH GROBAN Believe (Reprise) 117 .10 36760 11 1210 

FINGER ELEVEN One Thing (Wind-up) 108 0 4865 3 610 

117 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 

1/30 -2/5. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total ploys. the song with the larger increase in plays is 

placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Songs below No. 5 are moved to recurrent after 50 weeks on the chart. Most Added 

Is the total number of new adds officially reported to R &R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. 

Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AOH number. Average Quarter Hour 

Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.). © 2005, Radio & Records 

NEW & ACTIVE 
FIVE FOR FIGHTING If God Made You (Aware /Columbia) 

Total Plays: 97, Total Stations: 23, Adds: 8 

VANESSA WILLIAMS You Are Everything (Lava) 

Total Plays: 94, Total Stations: 21, Adds: 7 

JOE COCKER One (UME) 

Total Plays: 88, Total Stations: 1E, Adds: 2 

CROSBY & NASH Lay Me Down.Sanctuary/SRG) 

Total Plays: 67, Total Stations: 14, Adds: 4 

ELTON JOHN All That I'm Allowed (Universal) 

Total Plays: 0, Total Stations: 15, Adds: 15 

Songs ranked by total plays 

POWERED 
!UEDIABASE 

MOST ADDED` 
ARTIST TITLE LASE. à ADDS 

MICHAEL BUGLE Home (143 /Reprise/ 19 

ELTON JOHN All That I'm Allowed (Universal) 15 

CHICAGO fIPHILIP BAILEY If You Leave Me Now (Rhino) 10 

MERCYME Homesick (INO /Curb) 9 

RYAN CABRERA True (f. V.L.A.(Atlannc 9 

KELLY CLARKSON Breakaway (Hollywood) 8 

SCOTT GRIMES Sunset Blvd. (Velocity) 8 

FIVE FOR FIGHTING If God Made You (Aware /Columbia) 8 

GOO GOO DOLLS Give A Little Bit (Warner Bros.) 7 

VANESSA WILLIAMS You Are Everything (Laval 7 

MOST 
INCREASED PLAYS 

ARTIST TITLE LABEL(S) 

TOTAL 
PLAY 

INCREASE 

MICHAEL BUGLE Home (143 /Reprise/ +196 

GOO GOO DOLLS Give A Little Bit (Warner Bros.) +185 

KENNY G. HEARTH, WIND & FIRE The Way You Move 

/Arista/RMG) +171 

TINA TURNER Open Arms (Capitol) + 147 

JOHN MAYER Daughters (Aware /Columbia) +124 

RYAN CABRERA True (EV.L.A.lAtlantic) +116 

KIMBERLEY LOCKE 8th World Wonder (Curb) +112 

HALL & OATES I'll Be Around (UWatch) +103 

MAROON 5 She Will Be Loved (Octane /J/RMG) -102 

MERCYME Homesick (/NO /Curb) 97 

MOST 
PLAYED RECURRENTS 

TOTAL 
PLAYS 

ARTIST TITLE LABELISI 

FIVE FOR FIGHTING 100 Years (Aware /Columbia) 1323 

MICHAEL MCDONALD Ain't No Mountain... (Motown /Universal/ 1125 

SHERYL CROW The First Cut Is The Deepest (A &M /Interscope) 1067 

UNCLE KRACKER fIDOBIE GRAY Drift Away (Laval 1045 

OIDO White Flag )Arista /RMG) 1038 

MARTINA MCBRIDE This One's For The Girls (RCA) 961 

TRAIN Calling All Angels (Columbia) 947 

MATCHBOX TWENTY Unwell (Atlantic) 905 

SHANIA TWAIN Forever And For Always (Mercury//OJMG) 860 

JOSH GROBAN You Raise Me Up (143 /Reprise) 801 

SEAL Love's Divine (WarnerBros.) 799 

SANTANA MICHELLE BRANCH The Game Of Love IAristaa/RMG) 781 

Station playlists for all R &R reporters 
are available on the web at 

www.radioandrecords.Com. 

REGISTER NOW! 
@ WWW.RADIOANDRECORDS.COM 

R..&R ROCKS 
CLEVELAND 
JUNE 23- 25.2005 8, CONVENTION 2005 

RENAISSANCE CLEVELAND HOTEL 
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February 11. 2005 AC 

America's Best Testing AC Songs 12 + 
IlateTheMusic..cvm For The Week Ending 2/11/05 

W W W 

Artist Title (Label) TW LW Famil. Burn 25-54 25 -34 35 -54 

KELLY CLARKSON Breakaway /Hollywood/ 3.87 3.82 95% 32% 3.86 4.04 3.81 

MAROON 5 This Love (Ottone /J /RMGI 3.84 3.67 96% 43% 3.84 3.82 3.85 

MAROON 5 She Will Be Loved (Ottone /JIRMG) 3.76 3.55 96% 38% 3.71 3.77 3.70 

MARTINA MCBRIDE In My Daughter's Eyes (RCA) 3.76 3.65 94% 34% 3.78 3.53 3.85 

KEITH URBAN You'll Think Of Me (Capitol) 3.74 3.60 89% 27% 3.78 3.91 3.74 

HOOBASTANK The Reason ( /slandlIOJMG) 3.73 3.58 93% 42% 3.73 3.70 3.74 

GOO GOO DOLLS Give A Little Bit (Warner Bros.) 3.73 - 83% 17% 3.73 3.90 3.69 

TIM MCGRAW Live Like You Were Dying (Curb) 3.71 3.76 92% 26% 3.79 3.60 3.83 

PHIL COLLINS Don't Let Hml Steal Your Heart Away (Atlantic) 3.69 3.54 86% 24% 3.68 3.35 3.77 

ELTON JOHN Answer In The Sky (Universal) 3.68 3.45 90% 26% 3.66 3.39 3.73 

LOS LONELY BOYS Heaven (ORMusic /Epic) 3.58 3.56 95% 42 °/D 3.71 3.40 3.79 

FIVE FOR FIGHTING 100 Years (Aware/Columbia) 3.58 3.47 93% 46% 3.58 3.62 3.58 

HALL & OATES I'll Be Around (UWatch) 3.49 3.49 91% 35% 3.61 3.33 3.68 

KENNY G. fIEARTH, WIND & FIRE The Way... (Arista /RMG) 3.46 69% 18% 3.54 2.83 3.72 

S. TWAIN wIM. MCGRATH Party For Two IMercuryllOJMG) 3.41 3.42 76% 25% 3.47 3.26 3.53 

KATRINA CARLSON Drive (Kataphonicl 3.41 3.23 64% 14% 3.39 3.35 3.40 

R. STEWART flS. WONDER What A Wonderful... IJ /RMGI 3.34 3.09 92% 32% 3.39 2.93 3.50 

TINA TURNER Open Arms (Capitol) 3.31 - 44% 12% 3.39 3.17 3.46 

MICHAEL MCDONALD Reach Out... (Motown /Universal/ 3.25 3.17 93% 42% 3.32 3.00 3.40 

JOHN MAYER Daughters (Aware/Columbia) 3.14 2.95 91% 42% 3.09 2.85 3.15 

Total sample size is 318 respondents. Total average lavorability estimates are based on a scale of 1 -5 (1 =dislike very much. 5 = 

very much). Total familiarity represents the percentage of respondents who recognized the song. Total bum represents the number 
of respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition 
is based on persons 12e. Persons are screened via the Internet. Once passed. they can take the music test based on the formaVmusic 
preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of 
participants on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic corn The HMV system, is available for 
local radio stations by calling 818-377-5300. RateTheMusic.com data is provided by Media base Research. a division of Premiere 
Radio Networks. 
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AC TOP 30 POWERED 

MEDIABASE 

TOTAL / - WEEKS ON TOTAL 
PLAYS PLAYS CHART STATIONS 

MAROON 5 She Will Be Loved (Ottone /J /RMG) 425 

LOS LONELY BOYS Heaven (ORMusic/Epic) 360 

HALL & DATES I'll Be Around (Red/Sony Music Canada) 332 

BRYAN ADAMS Flying (Universal) 331 

KELLY CLARKSON Breakaway (Hollywood) 326 

PHIL COLLINS Don't Let Him Steal... (Atlantic) 305 

KALAN PORTER Awake In A Dream (Sony MG) 296 

MICHAEL RUBLE Home (WarnerBros.) 282 

S. TWAIN wlM. MCGRATH Party... (Mercury /LDJMG) 277 

SARAH MCLACHLAN World On Fire (Arista /RMGI 

ELTON JOHN Answer In The Sky (Universal) 

HOOBASTANK The Reason (lslandlIOJMG) 

TINA TURNER Open Arms (Capitol) 

JOHN MAYER Daughters (AwarelColumbia) 

CELINE DION You And I (Epic) 

JANN ARDEN Where No... (Universal Music Canada) 

ANDY KIM I Forgot To Mention (Iceworks/MNW) 

270 

258 

238 

236 

215 

197 

193 

188 

J. BRICKMAN fIR. VOISINE My... (WindhamHill/RMG/175 

LIONEL RICHIE Long Long Way To Go (Island/1DJMG) 172 

TIM MCGRAW Live Like You Were Dying (Curb) 156 

R. STEWART fIS.WONOER What A Wonderful.. (J /RMG) 150 

KIMBERLEY LOCKE 8th World Wonder (Curb) 115 

MARTINA MCBRIDE In My Daughter's Eyes (RCA) 112 

NELLY FURTADO Try (DreamWorks /lnterscope) 111 

RON SEXSMITH Not About To Lose (Nonesuch) 104 

FINGER ELEVEN One Thing (Wind-up) 93 

ALICIA KEYS If I Ain't Got You (J /RMG/ 90 

GOO GOO DOLLS Give A Little Bit (Warner Bros./ 05 

CELINE DION Beautiful Boy (Epic) 80 

SHAWN SMITH Fly (Slide) 68 

+6 16 910 

-11 28 1110 

6 17 810 

+16 10 910 

+72 10 910 

+6 17 710 

1 18 1110 

+44 3 1411 

+4 19 1110 

13 25 1310 

11 19 910 

-10 27 810 

+69 3 1311 

+61 4 910 

12 34 14)0 

+58 3 1112 

12 19 410 

+19 7 310 

0 16 710 

+8 11 610 

0 12 210 

-29 19 410 

-27 15 410 

-5 20 510 

-7 7 210 

.6 17 410 

-21 15 510 

+26 1 410 

+4 10 110 

0 10 3)0 

23 Canadian AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. 
Songs ranked by total plays for the airplay week of 1/30 -2/5. Bullets appear on songs gaining plays or remaining flat from 
previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No. 

X15 are moved to recurrent after 20 weeks on the chart. © 2005. Radio & Records ate Indicates Cancon. 
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OC 7bE 
REp©RI© 

KUDL/Kansas City had a stellar fall 
book. It was awesome, and I'm de- 
lighted for this staff. Their performance 
on the air and in the streets has been 
fantastic! KUDL is still No. 1 women 
25 -54 and top three adults 25 -54. That 
has always been our goal in Kansas 

Thom McGinty M City. It is the best team I've ever 
worked with, and I've had the privilege 
of working with great people from De- 
troit to Seattle to Kansas City. Our 

talent lineup is the key to our success: The Dan & Darcie 
Morning Show, Roger Carson in middays, Dina Michaels in 
afternoons, and then Delilah After Dark They're very focused, 
involved in the community personally and professionally, and 
willing to learn new tricks all the time, and they continuously 

communicate with one another. w Taylor Scott is spectacular at imag- 
ing, and Marcy Caldwell is the best marketing and promotions pro in 
AC radio today. I must add that we love our sales team and spend 
time getting to know their key accounts and agency contacts. 
Entercom's upper management supplies us with brainpower and damn 
good tools. David Field, Pat Paxton, Weezie Kramer and our market 
manager, Cindy Schloss, have spent countless hours making KUDL 
into one of the best AC stations in the country. 

Operations Director, KUDL & 

KXTR -AM/Kansas City 

Los Lonely Boy's "Heaven" (Or 
Music /Epic) sits tight at No. 1, while 

Kelly Clarkson's "Breakaway" (Holly- 
wood) remains No. 2 and looks like a 

No. 1 contender for next week ... 
Martina McBride's "In My Daughter's 
Eyes" (RCA) remains No. 3 ... Most In- 
creased Plays goes to Michael Bublé's 
"Home" (143 /Reprise), with +196. The 
song goes 23 -18 and is Most Added, with 19 adds ... The Goo Goo 
Dolls' "Give a Little Bit" (Warner Bros.) is second Most Increased, with 
+185, and sits at No. 15 ... Second Most Added is Elton John's "All 
That I'm Allowed" (Universal), with 15 adds ... MercyMe's "Homesick" 
(INO /Curb) debuts at No. 26 ... At Hot AC, The Goo Goo Dolls remain 
No. 1, Kelly Clarkson's "Breakaway" holds the No. 2 slot, and Green 
Day's "Boulevard of Broken Dreams" (Reprise) jumps 6 to 3 with +257 
plays ... Big week for the folks at Atlantic on Rob Thomas' "Lonely 
No More," which gets Most Increased Plays, with +967, debuts at Hot 
AC at 23 - and gets 81 adds, leading in 2005 to date. The year is 
young, but this one certainly raises the bar ... Second Most Increased 
Plays goes to Lifehouse's "You and Me" (Geffen), with +416. The track 
debuts at 28 ... Jem's "24" (ATO /RCA/RMG) is second Most Added, 
with 14 adds. - Julie Mertes, AC/Hot AC Editor 
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artist 
ARTIST: Marc Broussard 

LABEL: Island /IDJMG 
By JULIE KERTES /AC /HOT AC EDITOR 

u sic has been a focal point of singer- 
... .ongwriter Marc Broussard's life 
since he was young. Broussard began play- 
ing club gigs with his father, Louisiana 
Hall of Fame guitarist Ted Broussard, at 
the age of 5. He sang in a Catholic church 
choir at the Shrine of the Immaculate Con- 
ception at Catholic University in Washing- 
ton, DC and has extensive ex- 
perience performing solo and 
with bands. Last August his 
Island/IDJMG debut album. 
Carencro, was released, and 
for the last year Broussard 
has been touring relentlessly. 
showing audiences across the 
country what he's made of. 

I spent time with Carencro 
in preparation for this write -up and was 
drawn in immediately. The CD opens 
with an invigorating track called "Home," 
which will make even the most soulless 
person move to the groove. Later I 

learned that the 22- year -old wrote the 
song on the fly while driving back to his 
hometown of Carencro, LA - for which 
the CD is named - from New Orleans. 

Broussard is an artist whose music I 
can listen to over and over and over. His 
voice is strong, warm and soulful. I think 
of critically acclaimed singer -songwriter 
Willie Porter when I hear Broussard's 
moving vocals, and I listen in awe for the 
duration of the album. What appeals to 
me most about Broussard's music (be- 
sides his vocals) is the '70s R &B instru- 
mentation that wraps around a 21st cen- 
tury sound. It works so well here. 

At press time the single "Where You 
Are" was New & Active at Hot AC. Early 
radio support comes from KFMB /San Di- 

tlVlty 
ego, KZZO /Sacramento, KALZ /Fresno, 
KAMX/ Austin, KPEK /Albuquerque, 
WZPL/Indianapolis, WWMX/Baltimore 
and KURB/ Little Rock. The single is up- 
lifting, hooky and so well delivered, and 
it's representative of the other gold nug- 
gets on the CD. 

Broussard is featured as Emerging Art- 
ist of the Month at House of Blues in Los 
Angeles. A touring maverick, he's played 
with acts like Dave Matthews, Willie 
Nelson, Tori Amos, Robert Randolph & 
The Family Band, O.A.R. and Maroon 5. 

Of last year's touring 
schedule Broussard says, 
"We did something like 200 
dates, and it couldn't have 
been better preparation to go 
in to make this album. Lay- 
ing down the tracks with 
these guys felt like a natural 
extension of what we did on 
the road. It was the perfect 

culmination of songwriting and perform- 
ing, and I couldn't be happier with the 
process and result." 

Broussard turned to old friends when 
it came to recording Carencro. Produced 
by Marshall Altman - who produced 
Broussard's 2003 independent EP, Mo- 
mentary Setback - the CD features 
songwriting collaborations with notable 
writers like Radney Foster, Martin Sex- 
ton, Jay Joyce and Angelo. But the most 
sentimental treat of all is featured guest 
guitarist Ted Broussard, to whom the CD 
is dedicated. 

To list the tracks that I favor the most 
would mean going through the entire 
track listing. Everything on the CD - 
from the driving and energizing "Rock 
Steady" to the sultry "The Beauty of Who 
You Are" to the retro feel of "Saturday" 
to the Triple A- leaning "Hope for Me Yet" - makes for a solid 60 minutes of great 
music listening. 

Act now to attend the Bayliss Radio Roast 
on Wednesday, March 16, 2005 

at the 
Cipriani 42 °d Street, New York City 

A new location for the Radio Roast, 
the Cipriani 42nd Street near 

Grand Central Station, provides an 
unforgettable setting in which to 

roast Jefferson -Pilot's Clarke Brown to perfection! 

Purchase tickets before January 156 to 
receive advance purchase discount pricing! 

Contact 831.655.5229 or visit www.baylissfoundation.org 

Your generosity funds the Bayliss Radio Scholarship Program. 

MASTER OF CEREMONIES 
Bill Stakelin 

Regent Communications, Inc. 

ROASTERS 
Don Benson 

Jefferson -Pilot Communications 

Chad Brown 
CBS Radio 

Jeff Dashev 
Interep 

Jerry Farber 
The Soda/ Chairman 

Jeff Smulyan 
Emmis Communications Corp. 

Hugh Wilson 
TV Writer /Producer 
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February 11, 2005 
ARTIST ' 

_ 
.._.... 

TOTAL 
0,0,S 

l- 
PLAYS 

TOTAL 
AUDIENCE 

(00) 

WEEKS ON 

CHART 

TOTAL STATIONS/ 
ADOS 

GOO GOO DOLLS Give A Little Bit (Warner Bros.) 3635 +48 241445 16 9510 

KELLY CLARKSON Breakaway (Hollywood) 3203 -13 229982 25 8011 

GREEN DAY Boulevard Of Broken Dreams (Reprise) 3138 +257 215534 9 9310 

LENNY KRAVITZ Lady (Virgin) 2870 .75 204852 21 9210 

FINGER ELEVEN One Thing (Windup) 2817 -133 204124 38 9010 

MAROON 5 She Will Be Loved (Octane /J /RMG) 2807 -62 201310 31 9310 

JOHN MAYER Daughters (Aware /Columbia) 2755 -203 180419 23 8710 

SWITCHFOOT Dare You To Move (Red Ink/Columbia) 2484 -201 136025 19 8310 

MAROON 5 Sunday Morning (Octone/J/RMG) 2238 +168 142309 10 9213 

HOWIE DAY Collide (Epic) 2182 +108 129440 24 8211 

RYAN CABRERA On The Way Down (E V.L.A. /Atlantic) 1846 -118 123452 26 7510 

U2 Vertigo (lnterscopel 1677 -197 124778 18 7010 

HOOBASTANK The Reason (island /IDJMG) 1666 17 139673 49 8910 

KEANE Somewhere Only We Know (lnterscopel 1646 +148 78432 15 7313 

LOS LONELY BOYS Heaven (ORMusic /Epic) 1627 -27 122035 45 8510 

NELLY fITIM MCGRAW Over And Over (Derrty /Fo'Reel /Curb /Universal) 1438 -62 90445 12 4311 

RYAN CABRERA True (E. V.L.A. /Atlantic) 1406 +153 85051 6 6914 

3 DOORS DOWN Let Me Go (Republic /Universal) 1401 +159 55109 6 7110 

JET Look What You've Done (Atlantic) 1217 +72 56001 14 5711 

KELLY CLARKSON Since U Been Gone (RCA /RMG) 1147 +158 75682 7 4717 

AVRIL LAVIGNE Nobody's Home (Arista /RMG) 1141 +274 59170 6 6315 

ANNA NALICK Breathe (tam) (Columbia) 1046 +151 45691 10 5312 

ROB THOMAS Lonely No More (Atlantic) 967 +967 90117 1 81181 

JESSE MCCARTNEY Beautiful Soul (Hollywood) 869 178 52368 4 3813 

HOOBASTANK Disappear (Island /IDJMG) 840 -306 27288 14 6111 

LOW MILLIONS Eleanor (Manhattan /EMC) 810 -3 25069 14 4210 

DURAN DURAN What Happens Tomorrow (Epic) 711 +159 27503 4 5015 

LIFEHOUSE You And Me (Gellen) 638 +416 36164 1 54112 

ASLYN Be The Girl (Capitol) 533 +76 9571 10 3611 

TIM MCGRAW Live Like You Were Dying (Curb) 459 +124 28613 5 24)1 

SIMPLE PLAN Welcome To My Life (lava) 437 -109 17610 11 2810 

KILLERS Mr. Brightside (island /IDJMG) 433 +96 14972 2 30/4 

VELVET REVOLVER Fall To Pieces (RCA /RMG) 389 +148 12666 1 3116 

JOSS STONE Right To Be Wrong (S- Curve /EMC) 360 +44 10444 3 2510 

BOWLING FOR SOUP Almost (Si /vertone /Jive /Zomba Label Group) 336 +9 7673 2 3215 

RACHAEL YAMAGATA Worn Me Down (RCA Victor /RMG) 288 -102 10183 8 2710 

MINDY SMITH Come To Jesus (Vanguard) 272 -19 7527 13 2010 

BLACK EYED PEAS Let's Get It Started (A &M /lnterscope) 269 +5 18827 13 710 

LOS LONELY BOYS More Than Love (OR Music /Epic) 212 .50 7660 19 17/0 

SNOW PATROL Run (A &M /lnterscope) 194 .21 365) 1 1711 

95 Hot AC reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 
of 1/30 -2/5. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is 

placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times 
lumber of plays (times 100). Each daypart on each station is assigned an AOH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. 

(© 2005, Arbitron Inc.). ©2005. Radio & Records 

POWERED 

MEDIABASE 

MOST ADDED' 
ARTIST TILE LABELS ADDS 

ROB THOMAS Lonely No More (Atlantic) 81 

JEM 24 (ATO /RCA /RMG) 13 

LIFEHOUSE You And Me (Geffen) 12 

KELLY CLARKSON Since U Been Gone /RCA /RMG/ 7 

VELVET REVOLVER Fall To Pieces IRCA /RMG/ 6 

CARBON LEAF Life Less Ordinary (Vanguard) 6 

TEARS FOR FEARS Closest Thing To Heaven (New Door /UME) 6 

AVRIL LAVIGNE Nobody's Home (Ar/staIRMG) 5 

DURAN DURAN What Happens Tomorrow /Epic) 5 

BOWLING FOR SOUP Almost (Silvertane /Jive /Zamba Label Group) 5 

MOST 
INCREASED PLAYS 

ARTIST TITLE LABEL(S 

ROB THOMAS Lonely No More (At /antic) 

LIFEHOUSE You And Me (Geffen) 

AVRIL LAVIGNE Nobody's Home (Arista /RMG) 

GREEN DAY Boulevard Of Broken Dreams (Reprise) 

JESSE MCCARTNEY Beautiful Soul (Hollywood) 

MAROON 5 Sunday Morning (Octone /J /RMG) 

3 DOORS DOWN Let Me Go (Republic/Universal) 

DURAN DURAN What Happens Tomorrow (Epic) 

KELLY CLARKSON Since U Been Gone (RCA /RMG) 

RYAN CABRERA True (E.V.L.A.IAt /antic) 

NEW & ACTIVE 

TOTAL 
PLAY 

INCREASE 

+967 

+416 

+274 

+257 

+178 

+168 

+159 

+159 

+158 

+153 

MARC BROUSSARD Where You Are (Island /IOJMG) 

Total Plays: 173, Total Stations: 17, Adds: 2 

CARBON LEAF Life Less Ordinary (Vanguard) 

Total Plays: 134, Total Stations: 19, Adds: 6 

JACK JOHNSON Sitting, Waiting, Wishing (Broshlire/Universall 

Total Plays: 127, Total Stations: 16, Adds: 1 

JEM 24 (ATO /RCA /RMG) 

Total Plays: 38, Total Stations: 14, Adds: 13 

Songs ranked by Iola! plays 

Station playlists for all R &R reporters 
are available on the web at 

www.radioandrecords.com. 

WA R N N G. 
300 
T- Shirts 
$295 

1000 
T- Shirts 

$21k. 

N D ECE N Ti 
White T- shirts 

Heavy 100% Cotton 
Printed up to 4 Colors on 1 Side 

No Setup Charges! 
- No Art Charges! 

[00OVA tH 
1a 

/t 5 \LJL 
g1Gd 

Free Catalog 
CALL NOW! 

1. 1300.34 -EMKAY 
631 -777 -3175 

FAX: 631 -777 -3168 

www.emkaydesigns.com 
info @emkaydesigns.com 
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HOT AC TOP 30 
LAST -1S TOTAL 

WEEK :ICED ARTIST TITLE LABEL (E) PLAYS 

1 

2 

4 

3 

5 

7 

6 

8 

9 

10 

14 

12 

11 

16 

13 

15 

21 

19 

23 

18 

17 

fDebu7 

24 

¡Debut> 

26 

iDebut> 

IDebut> 

25 

20 

22 

1 GOO G00 DOLLS Give A Little Bit (Warner Bros.) 613 

© NELLY fIT. MCGRAW Over... (Dentylfo'Ree'Cudi/Urwersall 606 

© GREEN DAY Boulevard Of Broken Dreams (Reprise) 

01111p AVRIL LAVIGNE Nobody's Home (Arista /RMG) 

© MAROON 5 Sunday Morning /Ottone /J /RMGI 

o KELLY CLARKSON Since U Been Gone (RCA /RMGI 

7 i SIMPLE PLAN Welcome To My Lite (Atlantic) 

8 +ja LOW MILLIONS Eleanor (Manhattan /EMC) 

9 U2 Vertigo (loferscopel 

D. LIAM TITCOMB Sad Eyes (SonyBMG) 

e KEANE Somewhere Only We Know (loterscope) 

12 LENNY KRAVITZ Lady (Virgin) 

13 i SOULDECISION Kiss The Walls (HBE /Sextant) 

0e SARAH MCLACHLAN Push (Arista /RMG) 

15 JOHN MAYER Daughters (Aware /Columbia) 

16 KELLY CLARKSON Breakaway (Hollywood) 

K-OS Man I Used To Be (Astralwerks/EMCI 

HOWIE DAY Collide (Epic) 

o. BRYAN ADAMS Flying (Universal) 

20 S. TWAIN wlM. MCGRATH Party... (Mercury/IDJMG) 270 

21 RYAN CABRERA On The Way Down (E. V.L.A.IAtlantic) 269 

® JET Look What You've Done (Atlantic) 261 

23 i STABILO One More Pill (Virgin Music Canada) 251 

ey JANN ARDEN Where No... (Universal Music Canada) 249 

e DESTINY'S CHILD Lose My Breath (Columbia) 244 

3 DOORS DOWN Let Me Go (Republic /Universal) 243 

m GWEN STEFANI f /EVE Rich Girl (lnterscope) 241 

28; NELLY FURTADO Explode (DreamWorks /Interscope) 236 

29 KILLERS Somebody Told Me (island /IDJMG) 230 

30 DURAN DURAN (Reach Up For The) Sunrise (Epic) 229 

579 

564 

535 

528 

499 

447 

401 

386 

363 

332 

332 

321 

317 

313 

310 

297 

282 

POWERED 
IIEDI.tBASE 

I- 
PLAYS 

-19 

WEEKS ON 
CHART 

13 

TOTAL 
STATIONS 

910 

+4 11 910 

+50 6 910 

+9 13 1210 

+17 6 1410 

+27 6 1010 

-18 15 17)0 

10 9 12/0 

33 16 16)0 

0 10 1010 

+37 8 810 

2 11 910 

-17 11 810 

+1 6 710 

-11 15 1010 

.8 20 2210 

+29 4 711 

+9 4 810 

+15 6 810 

-30 19 1710 

-37 20 1610 

+58 1 510 

-13 3 510 

+70 1 1012 

+4 17 1310 

+42 1 710 

+39 1 611 

21 8 710 

-55 14 1110 

.44 17 1510 

24 Canadian Hot AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio 

Networks. Songs ranked by total plays for the airplay week of 1/30 -2/5. Bullets appear on songs gaining plays or remaining 

flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs 

below No. 15 are moved to recurrent atter 20 weeks on the chart. © 2005, Radio & Records lip Indicates Cancon. 
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RaielheMusic.com 
America's Best Testing Hot AC Songs 12,- 
For The Week Ending 2/11/05 

I!KHIHIV 

Artist Title (Label) TW LW Famil. Burn 
W 

18-34 
W 

18-24 
W 

25 -34 

GREEN DAY Boulevard Of Broken Dreams (Reprise) 4.32 4.33 96% 15% 4.31 4.38 4.21 

3 DOORS DOWN Let Me Go (Republic /Universal) 4.10 4.00 69% 6% 4.25 4.22 4.30 

SWITCHFOOT Dare You To Move (Red Ink /Columbia/ 4.06 4.07 97% 33% 4.14 4.11 4.19 

HOWIE OAY Collide (Epic) 4.00 3.87 71% 16% 4.09 4.17 4.00 

MAROON 5 She Will Be Loved (Ottone /J /RM6) 3.97 4.05 98% 48% 4.10 4.06 4.17 

KELLY CLARKSON Since U Been Gone (RCA /RMGI 3.97 3.98 87% 18% 4.13 4.14 4.13 

RYAN CABRERA True (E. V.I.4.lAtlanticl 3.93 3.75 87% 22% 4.10 4.11 4.07 

KELLY CLARKSON Breakaway !Hollywood) 3.92 3.96 99% 41% 4.04 4.09 3.96 

RYAN CABRERA On The Way Down/El/IA./Atlantic) 3.92 3.83 95% 39% 3.99 3.95 4.04 

INGRAM HILL Will I Ever Make It Home (Hollywood) 3.92 3.96 56 °/o 8% 4,05 4.24 3.75 

FINGER ELEVEN One Thing (Windup) 3.91 3.72 97% 43% 4.01 3.87 4.25 

KILLERS Somebody Told Me (IS/and/IDJMG) 3.91 4.02 93% 32 % 3.85 3.83 3.88 

SEETHER fIAMY LEE Broken (Windup) 3.90 3.92 96% 40% 3.99 4.01 3.96 

SIMPLE PLAN Welcome To My Life (Lava) 3.89 3.81 91% 23% 3.86 3.77 4.00 

MAROON 5 Sunday Morning (Ottone /J /RMG) 3.89 3.93 91% 23% 4.08 4.04 4.15 

JET Look What You've Done (At/amid 3.86 3.92 85% 19% 3.95 3.93 3.98 

GOO GOO DOLLS Give A Little Bit (Warner Bros.) 3.84 3.87 95% 26% 3.91 3.84 4.02 

KEANE Somewhere Only We Know (Interscope) 3.81 3.82 72% 18% 3.84 3.77 3.94 

AVRIL LAVIGNE Nobody's Home (Arista /8MG) 3.79 - 91% 26% 3.82 3.91 3.69 

HOOBASTANK The Reason ( /slandlIDJMG) 3.76 3.81 100% 60% 3.76 3.78 3.75 

BOWLING... 1985 (Silvertone /Jive /Zomba Label Group) 3.76 3.78 98% 47% 3.68 3.70 3.64 

HOOBASTANK Disappear (island /IÛJMG) 3.76 3.73 77% 16% 3.90 3.92 3.87 

ANNA NALICK Breathe 12am) (Columbia) 3.75 3.72 45% 6% 3.74 3.69 3.83 

LOW MILLIONS Eleanor (Manhattan /EMC) 3.56 3.56 48% 11% 3.77 3.65 4.00 

NELLY 1ff. MCGRAW Over... (Deily /Fó ReeyCwMJdversal) 3.51 3.35 91% 46% 3.60 3.59 3.61 

LOS LONELY BOYS Heaven (ORMusiclEpic) 3.37 3.34 97% 60% 3.37 3.33 3.44 

U2 Vertigo (lnterscUpe) 3.36 3.42 95% 44% 3.32 3.04 3.77 

JOHN MAYER Daughters (Aware /Columbia) 129 3.53 95% 47% 3.39 3.54 3.15 

Total sample size is 307 respondents. Total average favorability estimates are based on a scale of 1 -5. (1= dislike very 

much, 5 = like very much). Total familiarity represents the percentage of respondents who recognized the song. Total bum 
represents the number of respondents who said they are tired of hearing the song. Songs must have 40% familiarity to 

appear on survey. Sample composition is based on persons 12 +. Persons are screened via the Internet. Once passed, they 

can take the music test based on the format/music preference. RateTheMusic.com results are not meant to replace callout 
research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic is a registered 

trademark of RateTheMusic.com. The RTM system, is available for local radio stations by calling 818 -377 -5300. 

RateTheMusic. corn data is provided by Mediabase Research, a division of Premiere Radio Networks. 
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Less Is More 
(No, Really) 
John Gehron on spotload reduction 

C 
ear Channel's "Less Is More" initiative came about in 

response to factors Clear Channel Radio President/CEO John 
Hogan identified as having the potential to undermine the 
group's profitability: a significant drop in TSL, more competi- 
tion for listeners' time and encroaching clutter. This week CC 

Chicago Regional VP /Market Manager John Gehron sheds some 
light on cutting spotloads. 

"If we were to remain competitive in the fu- 

ture, we had to make changes," Gehron says. 
"Less Is More is reducing clutter in the com- 
mercial and promotional areas on our air. We 

are reducing spotloads in commercial minutes 
and reducing spotloads in promotional time. 
Clear reductions are being made across our ra- 
dio stations. 

John Gehron 

"Overall, many of our 
music stations are going 
to 10 minutes per hour, 
even in morning drive on 
WNUA /Chicago. We 

also have stopset limits 
throughout the day: three 
stopsets an hour, with no 
more than four minutes 
in a stopset, so the listen- 
er is never more than four 

minutes from music." 
Gehron makes it clear that Less Is More re- 

flects fiscal reality "Over time certain things 
have crept into our systems," he says. "In the 
'90s times were flush and commercial units 
were added on many stations. Radio has had 
to exercise more promotional effort to get 
buys, and that takes time. That's why we're 
doing this in both commercial and promotion- 
al areas. It has to go hand in hand." 

In order for Less Is More to be profitable, 
adjustments are required in the pricing struc- 
ture of Clear Channel's commercial units. 
"What I like about what we're doing is that in 
the past we pretty much sold radio one way: 
You bought it our way," Gehron says. "If you 
needed to be on our radio stations, we sold 
you a 60- second spot, whether 60 seconds was 
what you needed or not. 

"But what we're finding is that if we're go- 
ing to be competitive with other mediums, 

11//91/! u!Jlllll)lllllit 

"People don't dislike 

commercials; they dislike 

bad commercials." 
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we're going to have to be more flexible in the 
way we sell our time to advertisers. Where 
you start is by finding out what the advertis- 
er needs. Now we're able to ask what the ad- 
vertiser is trying to craft a message based on, 
rather than selling them 60 seconds and that's 
all, then trying to fill that time." 

Market Forces 

Gehron continues on the subject of pricing: 
"Demand will determine price. Certainly, we 
have charged in the 75% range, historically, for 
a 30- second spot - those of us who are old 
enough remember that, before we went to all 

"If we're going to be 

competitive with other 

mediums, we're going to 

have to be more flexible 

in the way we sell our 

time to advertisers." 

units - so there is a discount for 30s. Howev- 
er, a 30 still reaches the same number of people 
as a 60, so length is not a determining factor 
of results; it's the message that will determine 
the results. A 30 or even a 15 can be just as ef- 
fective as, or more effective, than a 60. 

"It comes down to what the advertiser 
needs. If you are an advertiser that has lots of 
fine language -like auto dealers, who require 
a lot of legal language - you're going to need 
more than 30 seconds. But if you have a sim- 
ple and very focused message with one 
thought, a 30 -second spot can be more effec- 
tive than one that adds a lot of words that can 
confuse the message in order to fill 60 seconds. 

"There are two goals here that John Hogan 
has, beyond improving clutter. One is to make 
our medium more amenable to creative solu- 
tions, and having a variety of lengths allows 
us to come up with more creative solutions to 
the advertiser's challenges. 

"Another, and it's key, is that we have to im- 
prove the quality of our commercials. That's 

why we've set up a special department with- 
in Clear Channel to provide a higher caliber 
of creativity to our stations and advertisers. 
Hogan has made a huge commitment to [CC 

Sr. VP /Creative Services] Jim Cook in running 
that department, and all Clear Channel sta- 
tions will have access to its resources. 

"We have to do a better job of cutting back 
on commercial load, but that's not the ultimate 
answer, because everything has to go hand in 

hand. I am so pleased that Clear Channel has 
approached this. We've cut back on commer- 
cial load. We're offering more variety and 
lengths of spots to the advertisers so we can be 
more flexible in satisfying their needs. We're 
going to have better commercials. These three 
steps together will make our medium do a bet- 
ter job of holding listeners' time and attention." 

Creating Better Spots 

Gehron addresses clients' needs, beginning 
with the placement of their messages within 
a commercial cluster. "Obviously, to not be 
No. 12 in a 13 -unit stopset is an advantage," 
he says. "To be in an environment with less 
clutter, where their message is heard, is anoth- 
er. To be able to select the proper length of a 

spot is an advantage that can save clients 
money. If they don't need to pay for a 60, they 
can get more commercials for their money and 
thus have greater impact. 

"People don't dislike commercials; they dis- 
like bad commercials. If a commercial doesn't 
appeal to someone - doesn't offer them ben- 
efits - it's useless. But if it's entertaining and 
gives listeners something they need, they'll lis- 

ten, because they know the stopset isn't go- 
ing to be that long." 

Gehron points out that spotloads were cut 
at the beginning of last year on AC giant 
WLIT /Chicago, which subsequently earned 
its best spring book in years. "We didn't make 
a big deal about it on the air; we just did it," 
he says. "And that reduction in clutter creat- 
ed a flow on the radio station that the listener 
was able to sense. 

"I predict that if the station is more listen- 
able, it will enjoy better time spent listening. 
Each station will take the best approach for 
what it is doing. WNUA has already sold very 
effectively the fact that we play a lot of music, 
so it's hard to come up with another angle. But 
I think listeners will sense that there is an im- 
provement, which will transfer to TSL. We 

plan to do three short breaks an hour." 
This, Gehron explains, will not affect key 

promotions like trip -a-day. "Trip-a-day will go 
on as -is," he says. "We'll find better ways to 
handle other promotions off the air, and we 
have a lot of tools to do that. But Less Is More 
will take a lot of superfluous things off the air, 
things that get in the way. 

"We have to be more selective and really an- 
alyze all the points of access that we have with 
our listeners in order to handle some of the 
value -added that advertisers look for while 
keeping the on -air signal clean. This includes 
appearances, our website, streaming, concerts, 
NTR events, the database and more." 

Demand Controls Rates 

Clear Channel doesn't want to lose revenue 
under this new initiative, but Gehron explains 
that the company has been very realistic about 
its goals and realizes that there will be reve- 
nue hits on some stations as they make the ad- 
justment. "Demand controls rates," he says. 
"Sometimes you have to take a step back be- 
fore you can go forward. 

"We can't just, on our own, go out and say 

that we're going to charge more for a 60 if the 
market won't support that. Our hope is that 
if we get a rate increase, it will be because our 
TSLs, comes and ratings are up. Our efficien- 
cies will remain the same, only we'll be able 
to do a better job for our advertisers. That's 
worth something. 

"Not every advertiser will feel that this is 
an environment they want to be in. However, 
agencies that are connected to the results they 
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"We can't just, on our 

own, say that we're going 

to charge more for a 60- 

second spot if the market 

won't support that. Our 

hope is that if we get a 

rate increase, it will be 

because our TSLs, cumes 

and ratings are up." 
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get for their clients will see the benefit and 
what it's worth. We believe Less Is More gives 
our stations greater value now, but it's an on- 
going negotiation. It's not us setting rates; it's 
the advertiser's belief in our product. The cli- 

ent, ultimately, has the fmal answer." 
Gehron goes on to say that Less Is More is 

being well- received by ad agencies, especial- 
ly those that take a highly creative approach. 
"They understand they can use radio differ- 
ently," he says. "Suddenly, we're offering 
bookends, like television. To be able to buy the 
first position in the stopset -a 30 in the pre- 
mium position - and maybe close with a 15 

at the end of the stopset is something they 
have never been able to do. They see the val- 
ue in that." 

Indeed, before WNUA instituted the 
change to Less Is More, before the fall book, 
30- second spots accounted for only 2% of the 
station's commercial inventory. By the end of 
last month 30s made up 40% of WNUA's busi- 
ness. 

"Until now people have tended to focus on 
the reduction of cutter with Less Is More." Geh- 
ron says. "What hasn't been examined as 
much is the creativity that needs to go into 
commercials. We could have just cut commer- 
cial loads in length, but we felt strongly that 
there had to be a three- pronged effort that in- 
cluded greater flexibility in what clients can 
buy on the air and, especially, a department 
to provide guidance to get more creativity on 
the air. 

"People do what they have to in order to 
be successful, and I have no doubt this will 
work for Clear Channel. If you're competing 
against a Clear Channel station and you're 
carrying a much heavier load, you'll have to 
consider that. 

"2005 will be a year of building and transi- 
tion, and 2006 is when we will really see the 
benefits of ratings, opportunities and the suc- 
cess that the advertisers have. John Hogan and 
[CC Chairman and President /CEO] Lowry 
and Mark Mays feel that, long-term, this is im- 
portant for our industry, not just for our com- 
pany. We'll all be better off for this." 
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February 11, 2005 
ARTIST TITLE LABEL IS; 

TOTAL 
PLAYS 

.1- 
PLAYS 

TOTAL 
AUDIENCE 

loo) 

WEEKS ON TOTAL STATIONS/ 
CHART ADDS 

SOUL BALLET Cream (215) 754 -20 85194 23 3510 

TIM BOWMAN Summer Groove (Liquid B) 679 +46 79207 25 31/1 

NORMAN BROWN Up 'N' At 'Em (Warner Bros.) 646 -51 76715 26 3210 

MARION MEADOWS Sweet Grapes (Heads Up) 615 0 67347 30 3010 

MINDI ABAIR Come As You Are (GRP /VMG) 608 +57 74691 22 34/0 

RICHARD ELLIOT Your Secret Love (GRP /VMG) 588 62 58983 27 3310 

CHRIS BOTTI Back Into My Heart (Columbia) 509 -21 69880 38 3210 

DAVE KOZ Let It Free (Capitol) 495 +41 57181 15 2911 

QUEEN LATIFAH California Oreamin' (Vector) 469 -3 49366 15 3210 

KENNY G. Pick Up The Pieces (Arista /RMGI 461 +70 62186 7 2910 

PAUL BROWN Moment By Moment (GRP /VMG) 441 +12 68527 18 3310 

GERALD ALBRIGHT To The Max (GRP /VMG) 416 12 53382 37 3410 

BONEY JAMES WOE SAMPLE Stone Groove (Warner Bros.) 405 +40 60893 6 3311 

WAYMAN TISDALE Ain't No Stoppin' Us Now (Rendezvous) 396 -26 45859 32 3210 

EUGE GROOVE XXL (Narada Jazz) 355 +19 37680 15 3110 

MICHAEL LINGTON Two 0f A Kind (Rendezvous) 342 +2 38565 9 3210 

RAY CHARLES f /DIANA KRALL You Don't Know Me (Concord) 341 +24 29860 15 2411 

PIECES OF A DREAM Its Go Time (Heads Up) 316 +52 22790 21 2611 

SEAL Walk On By (Warner Bros.) 316 -2 28665 10 2310 

MICHAEL MCDONALD Tracks Of My Tears (Motown /Universal) 305 -12 25804 16 2410 

CHRIS BOTTI No Ordinary Love (Columbia) 280 +13 23208 10 2610 

HALL & OATES I'll Be Around (U- Watch) 266 +19 20580 8 21310 

DAVID SANBORN Tin Tin Deo (GRP /VMG) 208 +5 31519 4 16/0 

FOURPLAY Fields Of Gold (RCA Victor /RMG) 191 +17 27062 11 1710 

JOYCE COOLING Camelback (Narada Jazz) 150 0 16598 6 1310 

GREG ADAMS Firefly (215) 137 +2 15902 17 1211 

3RD FORCE Believe In Me (Higher Octave) 128 +26 11293 2 1211 

PAMELA WILLIAMS Fly Away With Me (Shanachiei 128 +21 9789 3 15/2 

KENNY G. f(EARTH, WIND & FIRE The Way You Move (Arista /RMG) 128 +12 15527 3 1011 

ALEXANDER ZONJIC Leave It With Me (Heads Up) 105 +15 11944 1 8)0 

36 Smooth Jazz reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay 
week of 1/30 -2/5. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays. the song with the larger increase in 

plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R 

by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons 

times number of plays (times 100). Each daypart on each station is assigned an AOH number. Average Quarter Hour Persons used herein with permission from 

Arbitron Inc. (© 2005, Arbitron Inc.). © 2005, Radio & Records 

NEW & ACTIVE 
JEFF LORBER Ooh La La (NaradaJazz) 

Total Plays: 89. Total Stations: 10, Adds: 1 

VANESSA WILLIAMS You Are Everything (Lava) 

Total Plays: 86, Total Stations: 9, Adds: 3 

ANITA BAKER How Does It Feel (Blue Note /Virgin[ 

Total Plays: 83, Total Stations: 9, Adds: 3 

TH A' HOT CLUB I'm Gonna Love You Just A Little More Baby (Shanachie[ 

Total Plays: 83, Total Stations: 6, Adds:O 

EVERETTE HARP Can You Hear Me (4440) 

Total Plays: 80, Total Stations: 7, Adds: 0 

NILS Pacific Coast Highway (Baja /TSR) 

Total Plays: 64, Total Stations: 11, Adds: 3 

MARC ANTOINE Cubanova (Rendezvous) 

Total Plays: 48, Total Stations: 5, Adds: 0 

RICHARD SMITH What'z Up? (A440) 

Total Plays:48, Total Stations: 5, Adds: 0 

KEN NAVARRO You Are Everyrhing (Positive) 

Total Plays: 40, Total Stations:5, Adds: 1 

DAVID LANZ Big Sur (Decca /Universal) 

Total Plays: 35, Total Stations: 5, Adds: 0 

Songs ranked by total plays 

POWERED 
MEDIABASE 

MOST ADDED' 
ARTIST TITLE EASEL; S, ADDS 

CHUCK LOEB Tropical (Shanachiei 4 

NILS Pacific Coast Highway (Baja/TSR) 3 

VANESSA WILLIAMS You Are Everything (Laval 3 

ANITA BAKER How Does It Feel (BlueNote /Virgin) 3 

DAVID LANZ KafE Fornia (DeccallIniversal) 3 

MATT BIANCO f /BASIA Ordinary Day (Dacca /Universalii 3 

PAMELA WILLIAMS Fly Away With Me (Shanachie) 2 

0'2L Riders On The Storm (Peak /Concord) 2 

EVERETTE HARP When Can I See You Again (4440) 2 

MOST 
INCREASED PLAYS 

ARTIST 
. 

. ... ,. 

KENNY G. Pick Up The Pieces IAnsta /RMG) 

MINDI ABAIR Come As You Are (GRP /VMGI 

PIECES OF A DREAM It's Go Time (Heads Up) 

TIM BOWMAN Summer Groove (Liquid 8) 

DAVE KOZ Let It Free (Capital) 

BONEY JAMES WOE SAMPLE Stone Groove (Warner Bros.) 

GEORGE BENSON Take You Out (GRPIVMG) 

3RD FORCE Believe In Me (Higher Octave) 

NILS Pacific Coast Highway (Baja /TSRI 

RAY CHARLES fIDIANA KRALL You Don't Know Me (Concord) 

MOST 
PLAYED RECURRENTS 

TOTAL 
PLAY 

INCREASE 

+70 

+57 

+52 

+46 

+41 

+40 

+30 

+26 

+25 

+24 

ARTIST TITLE LABEL1S' 

TOTAL 
PLAYS 

PETER WHITE How Does It Feel (Columbia) 309 

PAUL JACKSON, JR. Welkin' (Blue Note /fb1C) 289 

KIM WATERS In Deep (Shanachie) 282 

NICK COLIONNE It's Been Too Long (3 Keys Music) 281 

ANITA BAKER You're My Everything (Blue NatelVirgim 261 

GEORGE BENSON Softly, As In A Morning Sunrise IGRPIVMG1 251 

PAUL TAYLOR Steppin' Out (Peak) 226 

BONEY JAMES Here She Comes (Warner Bros.) 224 

MARC ANTOINE Mediterraneo (Rendezvous; 212 

MICHAEL LINGTON Show Me (Rendezvous) 206 

DAVE KOZ All I See Is You (Capitol) 204 

PAUL BROWN 2417 (GRPNMG) 199 

NICK COLIONNE High Flyin' (3 Keys Music) 181 

SEAL Love's Divine (WarnerBros.) 169 

RICK BRAUN Daddy .0 (Warner Bros.) 168 

Station playlists for all R &R reporters 
are available on the web at 
www.radioandrecords.com. 

DMX ': XM /WATERCOLORS SIRIUS /JAZZ CAFE 

KWJZ s. 

JONES NETWORK 

KJCD 

KRVR 

KOAS 

KSBR KYOT 

KIFM 
KAJZ 

WJZA 

KJLU 

KCOZ 

KUAP 

KOKY 

New This Week: 
KJCD, KYOT 
WJZA, WSBZ 

KPVU 

WFSK 

WQTQ 

WJZW 

WVSU ;! 

WVAS 

E3aJa1ITEMs 
R E C O R D S 

LS 
"PACIFIC COAST HIGHWAY" 

Top 30 New & Active 
Indicator 27 * -12* 

A 30- DAY WONDER 
1/10/05 - 2/10/05 

a peer pressure promotion Roger Lifeset 
1 -877- JAZZCAT pppromo @dslextreme.com 

56 Radio & Records February 11, 2005 

www.americanradiohistory.com

www.americanradiohistory.com


POWERED 
MEDIARASE 

SMOOTH JAZZ INDI CA TOR TOP 30 
LAST 
WEEK 

2 

3 

1 

5 

4 

6 

10 

8 

7 

9 

14 

27 

17 

15 

12 

16 

11 

19 

13 

18 

20 

21 

22 

24 

WEEK 

1 

© 
3 

O 
5 

6 

0 
Q 

9 

c 
Q 
® 
O 

15 

17 

0 
19 

20 

21 

® 
23 

24 

® 

® 

29 

30 

February 11, 2005 
ARTIST TITLE L45EL S 

MIND/ ABAIR Come As You Are /GRP /VMGI 

SOUL BALLET Cream (215) 

NORMAN BROWN Up 'N' At 'Em (Warner Bros.) 

EUGE GROOVE XXL ( NaradaJazz) 

RICHARD ELLIOT Your Secret Love (GRP/VMG) 

QUEEN LATIFAH California Dreamin' (Vector) 

JEFF LORBER Ooh La La (Narada Jazz) 

NOVECENTO f!STANLEY JORDAN Easy Love (Favored Nations' 

GARRY GOIN Don't Ask My Neighbors (Compendia) 

BONEY JAMES fIJOE SAMPLE Stone Groove (Warner Bros.) 

DAVID SANBORN Tin Tin Deo (GRP /VMG) 

NILS Pad ic Coast Highway (Baja /TSR) 

PAMELA WILLIAMS Fly Away With Me (Shanachiel 

DAVE KOZ Let It Free (Capitol) 

FOURPLAY Fields Of Gold (RCA Victor /RMG) 

SERGIO CAPUTO Jazzy Girl (Idiosyncrasy) 

WAYMAN TISDALE Ain't No Stoppin' Us Now (Rendezvous) 

RAY CHARLES f /DIANA KRALL You Don't Know Me (Concord) 

GREG ADAMS Firefly (215) 

GRADY NICHOLS Tuesday Morning (Compendia) 

JAMES GABRIANO Red Teddy (Gabriano Productions) 

CAROL DUBOC Use Me (Gold Note) 

JEFF KASHIWA Peace Of Mind (Native Language) 

JOYCE COOLING Camelback (Narada Jazz) 

BOBBY WELLS Bayside (BWMusic) 

KENNY G. Pick Up The Pieces (Arista /RMGI 

PAUL BROWN Moment By Moment (GRP /VMG) 

BOBBY CALDWELL f /DENISE WILLIAMS Where Is The Love (Music force) 

CHRIS BOTTI No Ordinary Love (Columbia) 

MICHAEL LINGTON Two Of A Kind (Rendezvous) 

TOTAL 
PLAYS 

179 

168 

161 

146 

137 

133 

125 

121 

119 

116 

102 

101 

101 

99 

96 

94 

92 

91 

91 

89 

88 

87 

80 

79 

78 

77 

77 

76 

76 

73 

- TOTAL 
PLAYS AUDIENCE 

.7 1019 

+4 991 

33 911 

+3 980 

10 567 

-4 1185 

+19 335 

+3 522 

-1 1163 

0 794 

+2 223 

+24 301 

+8 389 

+3 491 

-6 708 

0 633 

-11 515 

+1 983 

-11 433 

-3 920 

-1 338 

+2 333 

-4 532 

-4 411 

+24 267 

+1 327 

0 314 

+25 368 

-6 286 

-2 233 

WEEKS ON 

CHART 

21 

24 

26 

17 

26 

14 

3 

15 

17 

5 

3 

3 

2 

17 

19 

10 

30 

12 

18 

20 

3 

2 

14 

4 

1 

5 

14 

1 

10 

6 

TOTAL STATIONS/ 
ADDS 

1510 

1310 

1210 

1210 

1210 

1010 

1112 

1110 

1010 

1010 

910 

1011 

1110 

810 

910 

810 

710 

610 

910 

810 

911 

811 

1010 

810 

812 

710 

710 

510 

1010 

710 

MOST ADDED' 
ARTIST TITLE LABEL(S) ADDS 

CHUCK LOEB Tropical (Shanachiel 6 

MOCEAN WORKER Right Now (Hyena) 3 

02L Riders On The Storm (Peak /Concord) 3 

MOST 
INCREASED PLAYS 

TOTAL 
PLAY 

ARTIST TITLE LABEL(S) INCREASE 

MOCEAN WORKER Right Now (Hyena) +38 

DAVID LANZ KalE-Fornia (Decca /Universal) +34 

CHUCK LOEB Tropical (Shanachiel +31 

BONEY JAMES Break Of Dawn (Warner Bros.) +28 

STEVE OLIVER Wings Of Spring (Koch) +26 

BOBBY CALDWELL IIDENISE WILLIAMS 

Where Is The Love (Music Force) +25 

NORMAN BROWN Let's Play (Warner Bros.) +25 

NILS Pacific Coast Highway (BajaITSRI +24 

BOBBY WELLS Bayside (BW Music) +24 

CRAIG CHAQUICO Dream Date (Higher Octave) +24 

MOST 
PLAYED RECURRENTS 

TOTAL 

ARTIST TITLE LABELIS, PLAYS 

ANITA BAKER You're My Everything (Blue Note /Virgin,i 73 

STEVE OLIVER Chips & Salsa (Koch) 58 

PETER WHITE How Does It Feel (Columbia) 57 

CRAIG CHAQUICO Her Boyfriend's Wedding (NaradaJazzl 49 

BONEY JAMES Here She Comes (WarnerBros.) 45 

KIM WATERS In Deep (Shanachiel 40 

GLADYS KNIGHT fIEDESIO ALEJANDRO 

Feelin' Good IVacilon) (Pyramid) 40 

GEORGE BENSON Softly, As In A Morning Sunrise (GRP /VMG) 30 

HIL ST. SOUL For The Love Of You ( Shanachie) 27 

JOYCE COOLING Expression ( NaradaJazz) 24 

PAUL TAYLOR On The Move (Peak) 23 

EUGE GROOVE Lien' Large (NaradaJazzl 18 

!Debut> 

29 

28 

/Debut> 

25 

30 

18 Smooth Jazz reporters. Songs ranked by total plays for the airplay week of Sunday 1/30 - Saturday 2/5. 
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REPORTERS 
Stations and their adds listed alphabetically by market 

KAJZ/Alhuguergue. NM' 
OM. Jim Walton 
POMO. Paul Lavoie 

WJZZ,'Allanla. 6A' 
POMD: Dave Kash 

ANI IA BAKI H 

PAMELA WILLIAMS 

KSMJ/Bakerslield. CA' 
ORAFO Chris Townsnend 

APO'. Nick Novak 
FIS :. 

W'EAA/BalIimore. MD 
OM/P0: Malle Jackson 
MD: Kayona Brown 
12 MARCUS JOHNSON 
12 FERTILE GROUND 

6 DAVID LANZ 

6 EVERETTE HARP 

I JAMES GABRIANO 

WSMJ/Ballimore. MD' 
PDMD Ior, Lewis 

? EVEREIII ..APP 

'Monitored Reporters 

54 Total Reporters 

36 Total Monitored 

18 Total Indicator 

Did Not Report, Playlisl Frozen (4): 
KNIKQAnchorage, AK 
KPVUMouston, TX 
Music Choice Smooth Jazz/Satellite 
WJABMuntsville, AL 

WON/Birmingham. AL 
PDTAD. Andy Parrish 

WNUA/CNcago. It' 
OM Bob Kaake 

PO'. Steve Stiles 
1A0: Michael La Crosse 

PETER WHITE 

WNWViCleveland, OH' 
OWN) Bernie Kimble 

KSKX /Colorado Springs. CO' 
Po'. Steve Hibbard 

MO'. Laune Cobb 

STEVE OLIVER 

ANITA BAKER 

WJZAJColumhuc, 0H' 
POMO: Bill Harman 

MATT BIANCO I: BASIR 

NILS 

KOAI/Oallas. TX' 
ONPD. Kun Johnson 
MO: Mart Sanlord 

3R0 FORCE 

','ANF SSA WILLIAMS 

KJCD /Denver, CO' 
POMO Michael Fischer 

2 DAVID LANZ 

2 NILS 

2 EVERETTE HARP 

WVMVIDelroit, MI' 
ON/PD, Tom Sleeker 
MD: Sandy Conch 

7 PAMELA WILLIAMS 

KEZL/Fresno, CA' 
OM. E. Curtis Johnson 
PDMO': J. WeidenAeimer 
No Adds 

WZJZJFI. Myers. FL' 
OM. Steve Amari 

PD: Joe Rimer 
MO. Plinth Bachman 
No Adds 

WSBZ/Ft. Walton Beach. FL 

Po'. Man Caner 
MD: Man Edwards 

PETE BELASCO 

HALL 8 OATES 

STEVE OLIVER 

CRAIG CHAGUICO 

INCOGNITO 

ADAN18 WOLF 

NILS 

CAROL DUBOC 

JEFF LORBER 

EVERETTE HARP 

SLOW TRAIN SOUL 

CHUCK LOEB 

WOTO/Harltord. CT 

POND. Stewart Slone 
No Adds 

KHJZ/HOUSton, TX' 
Po'. Malin., Todd 

APD/NO Greg Morgan 
1 ANITA RAKER 

WYJZ/lndianapolis, IN 
DM/PD: Can Frye 

No Adds 

KJLU /Jellerson City, MO 
POMO: Dan Turner 

3 BOBBY WELLS 

2 0'1L 
2 INCOGNITO 

2 PAUL TAYLOR 

I NELSON RANGELL 

KOAS/Las Vegas, NV' 
PRIMO: Erik Fon 

I VANESSA WILLIAMS 
I CHUCK LOEB 

021, 

KUAP/Little Rock, AR 
POMO: Michael Nellums 

1 LIN ROUNTREE I TIM BOWMAN 

KSBR/Los Angeles, CA 
OWPD: Terry Wedel 
MD: Sour kes:May 

3RD FORCE 

1 CHUCK LOEB 

KTWV /Los Angeles, CA' 
PO'. Paul Goldslein 
APOMO. Samantha Pascual 

6 KIRK WHALUNI 

WJZL/Louisville, KY' 
PDMB: Gator Glass 
APO: Ron Fisher 
No Adds 

WLVEMiami, FL 
0M. Rob Robens 
POMO. Rich McMillan 
No Adds 

WJZIMilwaukee, WP 
Po. Stan Aronson 
M0: Shan Scan 

CRAIG CHAOUICO 

lUZIMinneapolts, MN' 
PD: Lauren Macleach 
MD: Mike Wolf 
No Adds 

KRVRModesto, CA' 
OMMD Doug WaIH 

PO'. Jim Bryan 
Ns Add:. 

WVAS/Montgomery, AL 
M0: EegenM Ricks 
17 TEKNEEK 

16 PAUL TAYLOR 

15 HALL 8 OATES 

15 ANITA BAKER 

15 ANDRE DELANO 

15 ALAN HEWITT PROJECT LAUGE GROOVE 

15 0'2L 
14 NELSON RANGELL 

14 MOCEAN WORKER 

14 DAVID LAN? 

14 MATT BIANCO I/8ASIA 
FATTBURGER 

WFSK/Nashville, N 
MD: Chris Nochowico 
10 JEEP LORBER 

9 GABRIEL MARK HASSELBACH 

9 MOCEAN WORKEP 

9 JEFF COFFIN 

9 GABRIEL KATONA 
7 JIM ADKINS 

6 GENE OUNLAP 

5 CHUCK LOEB 

WOCO/New York, NY' 
Po'. Blake Lawrence 
13 ALEX CORTIì 
10 TIM BOWMAN 

8 ALE% CORTI? 

B 0'2'. 

WL00/Orlando, FL' 
PD/MIX Brian Margan 

JOHN MAYER 

DAVID LANZ 
MAR BIANCO 1/BASTA 

ALAN HEWITT PROJECT TAUGE GROOVE 

CHUCK LORE 

WJJZ/Philadelphia, PA' 
PO'. Michael Iona 
MO'. Rank Cnilda 

No Adds 

KYOT/Phoenis. AZ 
Po: Shaun Holly 

APO/11D: Angle Handa 
BONEY JAMES t'JOE SAMPLE 

NILS 

KJZS /Reno. NV' 
POND Robed Dees 

KSSI/Sacramenlo, CA' 
POMO: Lee Hansen 
No Adds 

KBZIUSatI Lake City. UT* 
0Á1/P0. Dan Jessog 
11 DAVE KO? 

11 PIECES OE A DREAM 
7 BOBBY CALDWELL 

5 GREG ADAMS 

3 MATT BIANCO VBASIA 

KIFM/San Diego, CA' 
PO'. Mike Omen! 
APD110. Kelly Cole 

B KFNNY G t1 ART,i WIND A FIRE 

CHUCK 10E 6 

KKSF /San Francisco. CA' 
Po'. Michael Erickson 
M0. Ken Jones 

RA' I.n:Sii ' l,AIJA KRALL 

KJZY/Santa Rosa. CA' 
P0: Gordon Zlol 
APO/MO Roh Singleton 

2 VANESSA WILL WAS 

DMX Jars Vocal Blend/Satellite 
POND. KenKi Johnson 

28 BONEY JAMES 

25 NORMAN BROWN 
20 RONNY JORDAN 
17 KIM WATERS 

16 BOBBY WELLS 

16 ALLFOR7 
16 MINOI ABAIR 

16 ANDRE DELANO 
16 JASON MILES 

15 WAYMAN TISDALE 

15 DAVID LANZ 

Id KEVIN RUSSELL 

14 WILL DOWNING 
13 KEN NAVARRO 

13 ERIC DARIUS 

13 STEVE OLIVER 

13 RAMSEY LEWIS TRIO 

12 DOC POWELL 

11 DIANA KRALL 

11 GABRIEL MARK HASSELBACH 

10 VORRIECE 

10 SHADES OF SOUL 

8 CHAKA KHAN 

8 PETE BELASCO 

8 RENEE OLSTEAD 

8 AYA 

7 ANDRE WARD 

7 PAUL JACKSON. JR. 

6 REGINA BELLE 

6 SPYRO GYRA 

6 NESTOR TORRES 

6 PETER WHITE 

6 DUEEN LATIFAH 

6 INCOGNITO 

6 MARILYN SCOTT 

6 (ALAN HATHAWAY 

6 PIECES OF A DREAM 
6 SEAN GRACE 

5 CAROL 0000C 
5 GABRIELA ANDERS 

5 JANITA 

5 NORAN JONES 

5 ELISE GROOVE 

5 JAMIE CULLUM 
5 MARION MEADOWS 

5 MADELEINE PEYROUX 

5 FOURPLAY 

BMX Smoolh Jarz/Salellile 
POMO. Jeanne Destro 
13 C "JCF.'. 21 

9 PAUL JACKSLIII JF 

Sirius Jazz Cale/Satellite 
PO Teresa Kincaid 

MO. Rick Land 
No Adds 

XM Walercolors/Salellite 
POND: Shining Colon 

MATT BIANCO VBASIA 

CHUCK LOEB 

02L 

KWJZJSeattle, WA' 
PO: Carol Handley 

MD: Dianna Rose 

DAVID LANZ 
KEN NAVARRO 

KCOZ/Springlield. MO 
0M'. Jae Jones 

POMO: Courtney Notion 
16 VLAD 
IS MOCEAN WORKER 
14 ALISON KRAUSS 8 UNION STATION 

12 ARMIN 
10 CHUCK LOEB 

7 ANDRE WARD 

7 STEVE OLIVER 

WSSM/St. Louis. MO' 
PD'. David Myers 

t JEFF LORVET. 

WSITnampa, FL' 
PD. Ross Block 

MD: Kathy Curtis 

No Adds 

WJZW/Washington. DC' 
OM Kenny King 

PO. Can Anderson 
MO: Renee OePuy 

No Adds 
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ROCK 
KEN ANTHONY 
kanthony@radioandrecords.com 

Dealing With The Clutter 
Cleaning up radio's act will serve 
programming and sales 

ver the last several weeks we've been discussing the state 
of Rock in 2005. This week Alex DeMers, President of 

DeMers Programming, offers his thoughts on Rock's biggest chal- 
lenge beyond music, morning shows and marketing: clutter. 

According to DeMers, it's not just 
the reality of too many spots, weak 
production or excessive and poorly 
prepped jock chatter. "The fact that the 
major broadcasting companies have 
made clutter the issue for 2005 makes 
it every radio station's problem," he 
says. "That means Rockers, along with 
all stations, need to pay critical atten- 
tion and re- evaluate all nonmusic and 
nonentertainment elements on their 
stations." 

Alex D 

Sound The Alarm 
For more than five years DeMers Program- 

ming has been sounding the alarm bell that clut- 

ter would adversely affect radio use. "After the 
years of pressure that Wall Street put on the pub- 
lic companies to grow revenue at all costs, we 
have reached a tipping point," says DeMers. "It 
is our belief that no issue is more immediately 
critical to broadcasters than recently initiated 
polices to control clutter on radio stations at the 
group- ownership level." 

While DeMers is thrilled that many major 
broadcast companies are now taking steps to 

control clutter, he remains concerned about 
those in the business who don't think they share 
this problem. "It is our sense that many man- 
agers still feel clutter control is a nonissue for 

their operations," he says. "This is because their 
station, cluster or group has maintained good 
inventory control over recent years, while some 
competitors were less responsible in this re- 

gard." 
DeMers feels that the growing perception out 

there in the real world is that radio is a duttered 
medium as a whole - not just on a handful of ra- 

dio stations. "As far as radio listeners and adver- 
tisers are concerned, when the largest broadcast 
companies acknowledge a problem, that paints 
every radio station with the same brush," he says. 

"If your station, cluster or group has not ad- 
dressed the clutter issue in some manner up to 

this point, you'd better get on it. If you share our 
belief that radio has an industrywide perceptual 
problem, what can and should you do about it ?" 

Defining Clutter 
What is clutter, anyway? "From a product 

perspective, clutter is anything that takes away 
from the listener's positive experience," De- 

Mers says. "While some may feel that is an 
oversimplification, the truth is that this is how 
listeners perceive radio. To them we are a utili- 
ty whose job is to entertain and inform, period. 

"Obviously, we cannot eliminate from our 
stations everything that any individual listener 
would deem clutter; we'd be broadcasting dead 
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eMers 

air. But we can improve our stations 
by cleaning up our act." 

DeMers is convinced that tackling 
the problem effectively at the local 
level requires management's blessing. 
"This is a problem that needs to be ad- 
dressed on a stationwide or cluster - 
wide basis," he says. "This is not just 
a sales or programming issue. 

"The two poles of the radio station 
each need to take responsibility for 

their fair share of the problem and work togeth- 
er to devise practical solutions that benefit the 
entire station or market cluster. 

"But before you get into counting spots and 
timing breaks, it's important to get a good sense 
of the local playing field. First, review your rat- 
ings and research. How does your station stack 
up in terms of the competitive environment? Is 

there anything in the data pointing to a potential 
issue with spotloads or too much talk? 

"After that review it's quite possible that many 
managers still would not perceive the need for 
any change at their radio stations. That's great, 

but there's another level to all this. Unfortunate- 
ly, the challenge is not simply a matter of deter- 
mining if you may have a clutter problem now, 

it is also a matter of determining what the future 
may bring. Will you soon develop a perceived 
clutter problem due to changes in the competi- 
tive environment ?" 

A Cluttered Perception? 
DeMers says that no radio station in any mar- 

ket can operate without acknowledging this is- 

sue. "As other stations in your market deploy 
anti- clutter tactics, reduce spotloads or change 
spot deployment, you are now almost forced to 

get into the game," he says. "The acts of individ- 
ual stations change the collective perception of 

the medium across the market." 
DeMers says it will be months before research 

projects yield evidence of a station moving the 

needle in listeners' minds in terms of clutter -re- 

duction, but a little improvement in this area 
could go a long way. He says, "Conventional 
wisdom suggests that at least one station in a 

market, and perhaps one per format, will be 
successful in improving its images in this regard 
simply by telling listeners that it has been proac- 
tively combating dutter. 

"The acknowledgment of this issue as a nega- 
tive for radio makes it a problem for the radio 
industry across the board, not just individual 
operators. Some of these clutter -busting initia- 
tives have become national news. The percep- 
tion being driven home is that all radio is dut- 
tered, so be prepared." 

Questioning Clutter 
DeMers Programming has developed this checklist of suggestions for 
your consideration when examining clutter. These questions are divid- 
ed into "sales" and "programming" for each department to review as 
part of the process of developing your own anti -clutter initiatives. 

Sales 
Is there a station policy on commercial inventory? Define a limit on total 

commercial load, and make sure everyone clearly understands and implements 
the policy - including what to do when that limit is reached. 

Do you have a policy concerning commercial quality? The goal should be to 
create quality commercial messages that complement the station's programming 
product. Clients who insist on doing their own spots may change their minds if 

they are presented with creative options. 
Do value -added mentions really add value? Is there a rule of thumb that 

determines the amount of value -added promotion you will provide that takes into 
account the size of the order? 

Do you have consistent policies on billboards and live tags? Tags were once 
simply "Brought to you by Fred's Taco Hut." These days it's "Brought to you by 
Fred's Taco Hut at 239 Canondega Way off of Route 34, behind the Wal- Mart." 
You get the idea. 

Have your live endorsements outlived their usefulness? We're running out of 
disc jockeys who need to lose weight or get laser surgery. Unless you are using a 
major station personality, these endorsements often come across as insincere 
chatter. 

Are sponsorships weighing you down? Your station was doing a feature, and 
you'd get someone to sponsor it. Now we're often asked to provide ideas to 
stations that need a feature for the 10 o'clock hour simply to meet sponsorship 
demands, not programming goals. 

Are your remote broadcasts even remotely interesting? Poor technical 
quality, poor controls on live personality breaks and unprepared client content 
can conspire to drive away listeners - and potential customers. 

Are you manufacturing clutter with weak sales promotions? There was a 
time when these were described as "no-charge 30- second commercials," but 
now they are often referred to as sales promos. It is important that there be a 
consistent review and approval process that works across both the sales and 
programming departments. 

Progrananing 
Have you reviewed the program log recently? Do you know exactly what 

nonmusical elements are scheduled on your station hour by hour over the course 
of a day? Is everything on the air for a good reason? 

Are station promos produced for maximum impact? Taking 60 seconds to tell 
a story that you could adequately tell in 30 seconds is not a good idea. If you 
have a big promotion with a lot of moving parts, produce several versions of a 
promo: one to catch listeners' interest, one to explain the details. 

Do your sweepers and liners deliver a streamlined message that's brand 
appropriate? Be careful to construct copy that isn't too busy or overwritten. Take 
the time to write - and rewrite - for clarity and brevity. 

Does your airstaff practice good word economy? Most listeners will tell you 
that they want the music, not useless chatter. Have your airstaff prep for 
maximum impact and entertainment value with minimum words. 

Who's got the time, traffic, weather? In morning drive, tell us the time and if 

it's going to rain, and give us traffic. Outside of that, if your station is not built that 
way, don't reach. Meet the expectations of listeners, and stay with your strengths. 

Are you winning with contests and games? Whether playing for Arbitron or 
playing for clients, be sure that your games are entertaining for everyone. 
Contesting that has narrow appeal or does not match the attitude of your brand 
is creating tune-out potential. 

Are all your barter spots necessary? Many stations have agreements to run 
commercials in exchange for some sort of information service or syndicated 
programming. Justify why each barter spot is on the air. 

What's with all the bad sow? Playing a bad song is like sending an 
embossed invitation to tune out. Manage your music for maximum TSL. 

Taking Inventory 
To get a handle on the scope of your particu- 

lar challenge, DeMers suggests you take inven- 
tory of what's really happening on the air at 
your radio station. He says, "How many units 
and minutes of nonentertainment content are 
you really running per hour? Don't leave out 
anything. Write it down, and get ready to ne- 

gotiate. 
"While it's relatively easy to point out sales 

clutter, some of it is just plain necessary for the 
economic viability of the station. Often, pro- 
gramming clutter can be more insidious, dan- 
gerous and, frankly, easier to fix. 

"The challenge is to implement change - 
and do it now. Don't wait for the other guys to 

lighten their spotload or streamline their pro- 

motional announcements. Take a hard look at 

every nonentertainment element on the station, 
make the call on what to dump and what to 
keep, then follow through. Learning there is a 

problem and not doing anything about it is a 

useless exercise." 
DeMers is challenging the industry to deal 

with the clutter issue now and for the long haul 
ahead. "Reducing inventory, changing remote - 
broadcast policies and controlling superfluous 
jock talk are all difficult challenges," he says. 
"Many of the really hard choices have the po- 
tential to cost money in the short run. 

"The goal here is to gauge that cost against 
the potential for long -term erosion in listener- 
ship and, ultimately, abandonment of our me- 
dium for other, less- cluttered options." 
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ROCK TOP 30 
February 11, 2005 

LAST THIS 
WEEK WEE ARTIST TITLE LABELIS) 

1 0 GREEN DAY Boulevard Of Broken Dreams (Reprise) 

2 2 SHINEDOWN Burning Bright (Atlantic) 

O VELVET REVOLVER Fall To Pieces (RCA /RMG) 

4 0 MOTLEY CRUE If I Oie Tomorrow (Island/AOJMG) 

5 0 THREE DAYS GRACE Home (Jive/Zomba Label Group) 

6 0 3 DOORS DOWN Let Me Go (Republic /Universal) 

la o ALTER BRIDGE Find The Real (Windup) 

9 8 PAPA ROACH Scars (Geffen) 

7 9 PAPA ROACH Getting Away With Murder (Geffen) 

12 0 VELVET REVOLVER Dirty Little Thing (RCA /RMG) 

11 11 THREE DAYS GRACE Just Like You (Jive /Zomba Label Group) 

8 12 BREAKING BENJAMIN So Cold (Hollywood) 

13 13 U2 Vertigo (lnterscope) 

14 0 U2 All Because Of You (lnterscope/ 

16 0 CROSSFADE So Far Away (Columbia) 

19 SLIPKNOT Vermilion (Roadrunner /IOJMG) 

17 17 JUDAS PRIEST Revolution (Epic) 

22 0 BREAKING BENJAMIN Sooner Or Later (Hollywood) 

20 19 KORN Another Brick In The Wall (Epic) 

24 0 BILLY IDOL Scream (Sanctuary/SRG) 

21 21 COLLECTIVE SOUL Counting The Days (El Music Group) 

27 a THEORY OF A DEADMAN No Surprise (Roadrunner /IJJMG) 

18 23 NICKELBACK Because Of You (Roadrunner/IOJMG) 

23 24 SUBMERSED Hollow (Windup) 

26 ® COLLECTIVE SOUL Better Now (El Music Group) 

25 ED CHEVELLE The Clincher (Epic) 

KENNY WAYNE SHEPHERD The Place You're In (Reprise) 

bur A PERFECT CIRCLE Passive (Virgin) 

29 JET Look What You've Done (Atlantic) 

28 30 EXIES Ugly (Virgin/ 

TOTAL I 

PLAYS PL AYS 

- 

890 +79 

655 .20 

590 +9 

541 +6 

487 +28 

446 +15 

383 +11 

375 -2 

370 -43 

333 +11 

331 -10 

323 -58 

294 -19 

283 +8 

257 +3 

211 +1 

189 -24 

188 +16 

186 -21 

182 +23 

164 -39 

161 +42 

160 -51 

149 .13 

146 +25 

146 +20 

123 +30 

110 +26 

103 +6 

100 -5 

TO 

AUDIENCE 
TAL 

1001 

WEEKS ON TOTAL ATIONS( 
CHART ADDS 

47300 12 2710 

29875 15 2610 

34443 26 2710 

19783 7 2410 

16256 15 2410 

22134 9 2411 

11993 10 2410 

13839 12 2611 

23046 28 1910 

13252 6 2311 

19359 40 2510 

11887 34 1810 

14854 18 2110 

17722 6 1812 

7997 12 1510 

3803 12 1410 

5891 4 1711 

4667 5 1810 

9015 11 1210 

6375 3 1711 

8509 18 1510 

5339 2 1613 

4173 20 1610 

5921 8 1610 

6179 2 1611 

4065 4 1411 

2169 2 1110 

2117 1 1011 

6254 15 510 

2774 7 1210 

30 Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 
1/30 -2/5. Bullets appear on songs gaining plays or remaining flat from previous week. It two songs are tied in total plays, the song with the larger increase in plays is 

placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to- 
week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AOH 

number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.). © 2005, Radio & Records 

NEW & ACTIVE 

QUEENS OF THE STONE AGE Little Sister (lnterscope) 

Total Plays: 95, Total Stations: 10, Adds: 1 

BLACK LABEL SOCIETY Suicide Messiah (Artemis) 

Total Plays: 81, Total Stations: 11, Adds: 2 

EARSHOT Someone (Warner Bros.) 

Total Plays: 47, Total Stations: 6, Adds: 0 

PROM KINGS Alone (Three Kings) 

Total Plays: 45, Total Stations: 5, Adds: 1 

MUDVAYNE Happy? ( Epici 

Total Plays: 44, Total Stations: 10, Adds: 10 

TESLA Into The Now (Sanctuary/SRG( 

Total Plays: 40, Total Stations: 3, Adds: 0 

CRAZY ANGLOS Fade (Atlantic/ 
Total Plays: 36, Total Stations: 5, Adds: 1 

TRUST COMPANY Stronger (Geffen) 

Total Plays: 33, Total Stations: 6, Adds: 2 

SILVERTIDE Blue Jeans (J /RMG( 

Total Plays: 17, Total Stations: 4, Adds: 3 

MADSIDE Enemy (Evo) 

Total Plays: 17, Total Stations: 3, Adds: 0 

Songs ranked by total plays 

POWERED 
MEDIABASE 

MOST ADDED` 
ARTIST TITLE LABEL(S) ADDS 

MUDVAYNE Happy? (Epic) 10 

THEORY OF A DEADMAN No Surprise (Roadrunner /IDJMG) 3 

SILVERTIDE Blue Jeans (J /RMG) 3 

U2 All Because Of You (Ieterscope) 2 

BLACK LABEL SOCIETY Suicide Messiah (Artemis) 2 

TRUST COMPANY Stronger (Geffen) 2 

MOST 
INCREASED PLAYS 

ARTIST .. ..... 

GREEN DAY Boulevard Of Broken Dreams (Reprise) 

MUDVAYNE Happy? (Epic) 

THEORY OF A DEADMAN No Surprise (Roadrunner/IDJMG) 

JOE CONKLIN Let's Ga To The Superbowl (Independent) 

KENNY WAYNE SHEPHERD The Place You're In (Reprise) 

THREE DAYS GRACE Home (Jive /Zomba label Group) 

PROM KINGS Alone (Three Kings) 

A PERFECT CIRCLE Passive (Virgin) 

JOE CONKLIN Were In The Superbowl (Independent) 

TOTAL 
PLAY 

INCREASE 

+79 

+44 

+42 

+35 

+30 

+28 

+28 

+26 

+26 

MOST 
PLAYED RECURRENTS 

TOTAL 

ARTIST TITLE LABE:4S) PLAYS 

CROSSFADE Cold (Columbia) 283 

VELVET REVOLVER Slither (RCA /RMG) 232 

JET Cold Hard Bitch (Atlantic) 231 

CHEVELLE Vitamin R (Leading Us Along) (Epic) 202 

LINKIN PARK Breaking The Habit (Warner Bros.) 186 

AUDIOSLAVE Like A Stone (lnterscope /Epic) 169 

GREEN DAY American Idiot (Reprise) 167 

NICKELBACK Figured You Out (Roadrunner / /WMGI 164 

SLIPKNOT Duality (Roadrunner /IDJMG/ 161 

JET Are You Gonna Be My Gid (Atlantic) 146 

Station playlists for all R &R reporters 
are available on the web at 

www.radioandrecords.com. 

REPORTERS 
Stations and their adds listed alphabetically by market 

KZRR /Albuquerque, NM 
OM. Bill May 
PD: Phil Mahoney 

APO Judi Civemlo 
No Adds 

WZZO /Allentown, PA' 
PD: Rid Straus 
MD: Chris Line 

LILLY IDOL 

KWHL/Anchorage, AK 
PO: Jen Shevlin 

AMMO: Brad Stenneti 
' SYSTEM OF A DOWN 

WTOS /Augusta, ME 
OM/PD: Sieve Smith 

APD: Olds Bush 
AMERICAN HEAD CHARGE 

2 MUDVAYNE 

KLBJ /Austin, TX' 
OM PO Jell Canot 
MD: Loos Lowe 

KOOJ/Baton Rouge, LA' 
OM. JenJanogan 
PO. Paul Cannel' 
MO: Jay Burns 

3 MUDVAYNE 

KIOC/Beaumont, TX' 
PD!MO: Mike Davis 
14 VELVET REVOLVER 

10 CHEVELLE 

10 U2 

4 THEORY OF A DEADMAN 

2 COLLECTIVE SOUL 

TRUST COMPANY 

MUDVAYNE 

WPFO/Bowling Green, KY 
OMRD: Alen "Are" Parocai 
APD/MO: Monty Foster 

11 LOSTPROPHETS 

11 QUEENS OE THE STONE AGE 

6 MEGADETH 

WROK/Canlon, OH' 
PD: Gaseo Han 
MD: Nid Ardmvs 
2 MUDVAYNE 

WPXC/Cape Cod, MA 
OM: Steve McVie 
PERAO: Suzanne Bonaire 

APO: James Gallagher 
COLLECTIVE SOUL 
THEORY OF A OFAOMAN 

WKLC/Chadeston, WV 
OMPD: Bill Knight 

1 DROWNING POOL 

1 THEORY OF ADEADMAN 

WEBN /Cincinnati. O H 

DMRMO: Scott Reinhart 
MD: Rick Vaske 
13 MUDVAYNE 

li PROM KINGS 
. 

QUEENS OF THE STONE AGE 

WMMS/Cleveland, OH' 
PO: Bo Matthews 
MD: Humer Scott 

1 MUDVAYNE 

A PERFECT CIRCLE 

KNCN/Corpus Christi, TX' 
OM/PO, Paula Newell 

APORAD: Monte Montana 
2 THEORY OF A DEADMAN 

2 MUDVAYNE 

TRUST COMPANY 

KLAO/EI Paso, TX' 
OM/PD: Courtney Belson 

APoRAD: Glenn Garra 
I luDVAINE 

WMTT/Elmira, NY 
Po: George Hants 

MD: Stephen SMmer 
1 MADSIDE 

1 FUTURE LEADERS OF THE WORLD 
1 BLACK LABEL SOCIETY 

1 THEORY OF A DEADMAN 

KFLY/Eugene, OR 
OMRD: Chris Sargent 

MD: Tun Davis 

1 SKINDRED 

WRCOJFayetteville, NC' 
OM. Perry Stone 

PD Mao Arsen 

MD AI F f^ 

L1J.1l,cNE 

WBZr/Greenville, SC' 
OM:ScohJohraon 
PD: Craig Debut 

5 CRAZY ANGLOS 

MUDVAYNE 

WRVC/Huntington 
OMITO: Jay Bunny 
APO/MD:Reeves Kibler 

3 REDLIGHTMUSIC 

WRKRMalamazoo, MI 
OM: Mike McKelly 
PD/MD: Jay Deacon 

7 BILLY IDOL 

6 TRUST COMPANY 

6 COLLECTIVE SOUL 

5 THEORY OF A DEADMAN 

KZZE/Medford, OR 
PO: Marty McGuire 
MD: Rob King 

5 COLLECTIVE SOUL 

5 THEORY OF A DEADMAN 

4 QUEENS OF THE STONE AGE 

WDHARAorrislown, NJ' 
PD/MD: Berrie Can 

No Adds 

WXMM/Nodolk, VA' 
OM: John Slemby 
PoRAD: Jay Slater 

No Adds 

KFZX/Odessa, TX 
PD/MD: Steve Drittoll 

B COLLECTIVE SOUL 

KCLB/Palm Springs, CA 
DM: Gary DeMamney 
Po: Rid Spans 

3 THEORY OF A DEADMAN 

2 TRUST COMPANY 

2 CROSSFADE 

2 3 DOORS DOWN 

WWCT/Peoria, IL 
Po: Gabe Reynolds 

MD: John Marshall 

6 MUDVAYNE 

5 BREAKING BENJAMIN 

5 CHEVELLE 

WMMR/Philadelphia, PA' 
Po: Bill Weston 
APO: Chuck Oamica 

MD: Sean The Rabbi Tysrler 

No Adds 

KDKB/Phoenix, AZ' 
PO: Joe Bo nad on na 

MD: Paul Peterson 
4 PAPA POACH 

3 GREEN DAY 

WRIa/Pittsburgh, PA' 
OM: Keith Clad 
PO: Ryan Mill 
No Aals 

KUFO/Podland, OR' 
OMRD: Dave Numme 
APORAD: Dan Bean 
No Adds 

WHEB/Portsmouth, NH' 
PD: Chas "Doc Garrett 

MO: Jason "JR" Russell 
No Adds 

WHJY/Pmvidence, RI' 
PD. Scott Laudani 

APD: Doug Palmiers 

MO:Jahn Laurenli 
No Adds 

WBBB/Raleigh, NC' 
PO AD: Jay Nachtet 

No Adds 

KCAL/Riverside. CA' 
P0: Steve Hoffman 

APORAD'. Daryl Norsell 

U'S 

WROV/Roanoke, VA' 
PO: Aaron Roberts 

APDRAD: Heidi KNmmerl -Tate 

12 3 DOORS DOWN 

4 SILVERTIDE 

BLACK LABEL SOCIETY 

JUDAS PRIEST 

WXRR/Rotidord, IL 
OM: Keith Edwards 

MAD: Jim Stone 
18 MUDVAYNE 

1 ATREYU 

1 TRUST COMPANY 

KRXO/Sacramento, CA' 
OM: Lm Fos 

PD: Pal Badin 

KBERSaIt Lake City, UT' 
OM: Brace Jones 

PO: Kelly Hammer 

APO/MO: Helen Powers 

No Adds 

KSRXSan Antonio, TX' 
OM/PO: John Cook 

APD: Ed "Mister Ed" Lambed 

MD: Mark Landis 
8 MUDVAYNE 

KZOZ/San Luis Obispo, CA 
POND: David Atwood 

1 A PERFECT CIRCLE 

KTUX/Shreveport,LA* 
PO: Kevin Wesl 

MD: Frynt Stone 
POWOERFINGER 

SILVERTIDE 

U? 

WWDGSyracuse, NY' 
OM: Rich Lauber 
PO: Scorch 

MO: Scoff Dixon 

No Adds 

WKLT/rraverse City, MI 
PO/MO: Terri Ray 

SKINDRED 

EARSHOT 

REDLIGHTMUSIC 

THEORY OF A DEADMAN 

QUEENS OF THE STONE AGE 

TRUST COMPANY 

KMOD/Tulsa. OK' 
OMRD. Don Casti 

B: ACK LABEL SOCIETY 

NO ADDRESS 

KRTO/Telsa, OK' 
OM: Steve Humer 

PoRAD: Ceis Kelly 

APO: Kelly Garrett 
THEORY OF A DEADMAN 

KBRO/Waco, TX 
PRIMO: Brent Hemlee 

I BREAKING BENJAMIN 

1 CHEVELLE 

TRUST COMPANY 

KBZS/Wichita Falls, TX 
OM: Chris Walters 
PD: Lb Ryan 

APORAO: Vices Vox 

6 QUEENS OF THE STONE AGE 

S BLACK LABEL SOCIETY 

POWERED 
MEDIABASE 

'Monitored Reporters 

50 Total Reporters 

30 Total Monitored 

20 Total Indicator 

Did Not Report, 
Playlist Frozen (2): 
KO DS /Duluth 
WMZK/Wausau. WI 
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ACTIVE ROCK TOP 50 
February 11, 2005 

LAST THS 

NEB( RE( ART TT_:,ix: 

1 GREEN DAY Boulevard Of Broken Dreams (Reprise) 

® THREE DAYS GRACE Home (Jive /Zomba Label Group) 

© SHINEDOWN Burning Bright (Atlantic) 

4 PAPA ROACH Scars (Geffen) 

Q CROSSFADE So Far Away (Columbia) 

o MOTLEY CRUE If I Die Tomorrow (island /IDJMG) 

Q ALTER BRIDGE Find The Real (Wind -up) 

8 3 DOORS DOWN Let Me Go (Republic /Universal) 

O BREAKING BENJAMIN Sooner Or Later (Hollywood) 

o VELVET REVOLVER Dirty Little Thing (RCA /RMG) 

11 BREAKING BENJAMIN So Cold (Hollywood) 

® CHEVELLE The Clincher (Epic) 

13 PAPA ROACH Getting Away With Murder (Geffen) 

CROSSFADE Cold (Columbia) 

15 SLIPKNOT Vermilion (Roadrunner /IDJMG) 

EXIES Ugly (Virgin) 

17 VELVET REVOLVER Fall To Pieces (RCA /RMG) 

A PERFECT CIRCLE Passive (Virgin) 

19 KORN Another Brick In The Wall (Epic) 

20 CHEVELLE Vitamin R (Leading Us Along) (Epic) 

QUEENS OF THE STONE AGE Little Sister ( /nterscope/ 

22 SUBMERSED Hollow (Windup) 

23 LOSTPROPHETS I Don't Know (Columbia) 

U2 All Because Of You (/nterscope) 

25 JUDAS PRIEST Revolution (Epic) 

26 SEVENDUST Face To Face (TVT) 

THEORY OF A DEADMAN No Surprise (Roadrunner/IDJMG) 

BLACK LABEL SOCIETY Suicide Messiah (Artemis) 

e FUTURE LEADERS OF THE WORLD Everyday (Epic) 

KENNY WAYNE SHEPHERD The Place You're In (Reprise) 

31 EARSHOT Someone (Warner Bros.) 

SKINDRED Pressure (Lava) 

33 SHADOWS FALL What Drives The Weak (Century Media) 

MUOVAYNE Happy? (Epic) 

e PROM KINGS Alone (Three Kings) 

CRAZY ANGLOS Fade (Atlantic) 

e TRUST COMPANY Stronger (Geffen) 

c SYSTEM OF A DOWN Cigaro (American /Columbia) 

MEGADETH Of Mice And Men (Sanctuary/SRG) 

40 U2 Vertigo (/nterscope) 

STRATA Never There (Windup) 

42 COLLECTIVE SOUL Counting The Days (El Music Group) 

43 CANDIRIA Down (Type A) 

jDebut> COLLECTIVE SOUL Better Now (El Music Group) 

45 JIMMY EAT WORLD Pain (/nterscope) 

BILLY IDOL Scream (Sanctuary/SRG) 

MARS VOLTA The Widow (I'll Never Sleep Alone) (Strummer/Universal) 

48 CRADLE OF FILTH Nymphetamine (Roadrunner /IDJMG) 

COPPER Turn (Rockpie) 

cco FALL AS WELL Dead & Growing Older (Imprint) 

2 

3 

4 

5 

6 

8 

7 

10 

12 

9 

18 

11 

16 

13 

17 

14 

20 

15 

19 

24 

21 

22 

27 

25 

23 

33 

31 

34 

30 

28 

32 

29 

[Debut> 

40 

37 

[Debut> 

42 

38 

35 

49 

36 

39 

43 

[Debut> 

50 

44 

48 

TOTAL 
PLAYS 

1996 

1875 

1763 

1574 

1297 

1280 

1158 

1141 

1088 

1052 

1029 

1007 

978 

963 

949 

910 

872 

821 

748 

734 

680 

657 

545 

544 

501 

484 

442 

431 

373 

369 

369 

338 

308 

303 

275 

271 

238 

235 

227 

217 

191 

179 

153 

145 

142 

125 

120 

116 

111 

106 

PLAYS 

-57 

+35 

+74 

-32 

+8 

+36 

+11 

-9 

+70 

+79 

-35 

+130 

-12 

+61 

-24 

+22 

86 

+75 

-170 

119 

+131 

13 

-102 

+49 

28 

-89 

+182 

+102 

+131 

+18 

-126 

+47 

-50 

+303 

+77 

+52 

+149 

+49 

+10 

-15 

+97 

42 

-53 

+83 

-30 

+32 

+27 

38 

+7 

+16 

TOTAL WEEKS ON TOTAL STATIONS/ 
AUDIENCE CHART ADDS 

al 
101166 13 5810 

86619 17 5810 

86611 17 6010 

69405 13 5810 

53202 15 5712 

59096 7 5311 

48278 11 5710 

45772 10 5110 

45186 6 6010 

41373 8 5611 

61871 40 5710 

33499 5 5610 

58566 29 5610 

51187 52 5410 

40295 16 5310 

26482 15 5212 

46520 27 5310 

28205 5 5210 

30709 15 4710 

33743 26 5010 

24640 4 5412 

18084 18 4310 

12320 13 4110 

19947 6 3210 

25119 6 3711 

18578 17 3110 

15241 3 45111 

17940 4 3712 

7468 3 3714 

10971 6 3511 

11924 16 3010 

5980 3 4214 

8803 12 2910 

28340 1 54154 

6911 3 3313 

4610 3 3012 

5691 1 3716 

20761 3 913 

4842 4 2310 

9568 18 2110 

3478 2 2011 

7040 19 2010 

2796 10 1710 

3493 1 1310 

7380 11 710 

7472 1 1613 

3999 2 2217 

2405 8 1510 

2002 4 1010 

1747 3 1210 

60 Active Rock reporters. Monitored airplay data supplied by Mediabase Research, a divisio i of Premiere Radio Networks. Songs ranked by total plays for the airplay week 

of 1/30-2/5. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays the song with the larger increase in plays is placed 

first. Songs below No 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each reporting 

station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number of plays 

(times 100). Each daypart on each station is assigned an AOH number. Average Quarter Ho it Persons used herein with permission from Arbitron Inc. (©2005, Arbitran 

Inc.). © 2005. Radio & Records 

POWERED 

IIEDIABASE 

MOST ADDED. 
ARTIST TITLE Layas) ADDS 

MUOVAYNE Happy? (Epic) 54 

THEORY OF A DEADMAN No Surprise (Roadrunner /IDJMG) 11 

MARS VOLTA The Widow (1'11 Never Sleep Alone) 

(Strummer /Universal) 7 

TRUST COMPANY Stronger (Geffen) 6 

DROWNING POOL Killin' Me (Wind-up) 5 

EIGHTEEN VISIONS I Let Go (Epic) 5 

SKINDRED Pressure (Laval 4 

FUTURE LEADERS OF THE WORLD Everyday (Epic) 4 

FULL SCALE Party Political (Columbia) 4 

SILVERTIDE Blue Jeans (J /RMG) 4 

MOST 
INCREASED PLAYS 

TOTAL 

PLAY 

ARTIST "'.i INCREASE 

MUDVAYNE Happy? (Epic) +303 

THEORY OF A DEADMAN No Surprise (RoadrunnerlIDJMG) +182 

TRUST COMPANY Stronger (Geffen) +149 

QUEENS OF THE STONE AGE Little Sister ( /nterscope) +131 

FUTURE LEADERS OF THE WORLD Everyday (Epic) +131 

CHEVELLE The Clincher (Epic) +130 

BLACK LABEL SOCIETY Suicide Messiah (Artemis) +102 

STRATA Never There (Wind-up) +97 

COLLECTIVE SOUL Better Now (El Music Group) +83 

VELVET REVOLVER Dirty Little Thing (RCA/BM +79 

MOST 
PLAYED RECURRENTS 

TOTAL 
ARTIST "_E LARELSI PLAYS 

SLIPKNOT Duality (Roadrunner /IDJMG) 682 

THREE DAYS GRACE Just Like You (Jive /Zomba Label Group) 540 

FUTURE LEADERS OF THE WORLD Let Me Out (Epic) 465 

LINKIN PARK Lying From You (Warner Bros.) 436 

JET Cold Hard Bitch (Atlantic) 396 

NEW & ACTIVE 
AMERICAN HEAD CHARGE Loyalty (Nitras /ORT) 

Total Plays: 100, Total Stations: 11, Adds: 1 

ATREYU Right Side Of The Bed (Victory) 

Total Plays: 87, Total Stations: 13, Adds: 3 

DROWNING POOL Killin' Me (Wind -up) 

Total Plays: 86, Total Stations: 12, Adds: 5 

NO ADDRESS When I'm Gone (Sadie) (Atlantic) 
Total Plays: 70, Total Stations: 8, Adds: 3 

MADSIDE Enemy (Eva) 

Total Plays: 68, Total Stations: 9, Adds: 2 

FULL SCALE Party Political (Columbia) 

Total Plays: 60, Total Stations: 11, Adds: 4 

SILVERTIDE Blue Jeans (J /RMG) 

Total Plays: 60, Total Stations: 8, Adds: 4 

REDLIGHTMUSIC Say It Again (DMl) 

Total Plays: 36, Total Stations: 7, Adds: 1 

EIGHTEEN VISIONS I Let Go (Epic) 

Total Plays: 15, Total Stations: 7, Adds: 5 

Songs ranked by letal plays 

Station playlists for all R &R reporters 
are available on the web at 
www.radioandrecords.com. 

R &R ROCKS 
CLEVELAND! 
JUNE 2 3-25 2005 RR. CONVENTION 2005 

RENAISSANCE CLEVELAND HOTEL 

REGISTER 
NOW! 

WWW.RADIOANDRECORDS.COM 
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TiiIRMY OF D 

Over 110 stations on by Impact Date! 
#2 Most Added Active Rock and Rock! 

Top 5 Most Added Active Rock and Rock 3 weeks in a row. 
Top 5 phones already at KTUX and KDOT Top 10 phones at WYBB and KFMW 

&R Active Rock: e to J #2 Most increased 

R&R Rock: e to e #3 Most Increased 

Munitor Active Rock: 36* to 25* #2 Greatest Gainer 

Monitor Mainstream Rock: 32* to 24* 42 Greatest Gainer 

Monitor Heritage Rock: 24* to 19* #4 Greatest Gainer 

On tour with Shinedown through February Main Support for Breaking Benjamin starting March 1 

4.Con 

AMY,' 
Ar.R..4:01..nc 

VbrAl3CADIVAM.00.4 W.R0d-DPI/t11:( 
- . 

THE BRAND NEW ALBUM GASOLINE 
IN STORES MARCH 29TH 

AND BREAP Ng' AMIN IN MARCH Iiiii 
...S. IIIII0 f't xucta by 11 ',1 01,14,;t1 II / WI', I fl,t1 Au 

twanatp: , 1 , ft f.h.,,.,,, 
... 

, 

.. 

0. rt,,r1.1,0 :.Y 
......... ,- 

- 4.41P,If 
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POWERED 

MEDIABASE 

PoWERtED03 

MEDIABASE 

February 11, 2005 

fiateTheMllsÍcacom 
n IDIILW 

ACTIVE ROCK 

America's Best Testing Active Rock Songs 
12 + For The Week Ending 2/11/05 

Artist Title (Label) TW LW Famil. Burn 
M 

18 -34 
M 

18 -24 
M 

25 -34 

BREAKING BENJAMIN So Cold (RoNywood) 4.28 4.29 95% 25% 4.29 4.33 4.25 

CROSSFADE Cold (Columbia) 4.25 4.23 95% 20% 4.21 4.55 3.83 

GREEN DAY Boulevard Of Broken Dreams (Reprise) 4.24 4.22 99% 27% 4.17 4.46 3.83 

PAPA ROACH Getting Away With Murder (Geffen) 4.21 4.14 97% 24% 4.25 4.27 4.22 

BREAKING BENJAMIN Sooner Or Later (Hollywood) 4.20 4.09 73% 5% 4.19 4.3B 3.96 

PAPA ROACH Scars (Geffen) 4.19 4.03 89 °:6 12% 4.07 4.13 4.00 

THREE DAYS GRACE Horne (Jive/Zomba Label Group) 4.17 4.13 91% 15% 4.0B 4.21 3.94 

SEVENDUST Face To Face (TYP 4.15 4.14 64% 7% 4.28 4.54 4.03 

SHINEDOWN Burring Bright (Atlantic) 4.14 4.09 65% 9% 4.25 4.37 4.14 

CHEVELLE Vitamin R (Leading Us Alangl (Epic/ 

CROSSFADE So Far Away (Columbia) 

CHEVELLE The Clincher (Epic) 

4.13 

4.03 

4.01 

4.07 

4.01 

3.88 

91% 

73% 

56o.. 

21% 

9% 

6% 

4.07 

4.00 

4.08 

4.33 

4.35 

4.32 

3.76 

3.65 

3.77 

EXIES Ugly (Virgin) 3.99 4.11 62% 6% 3.72 3.84 3.61 

EARSHOT Someone (Warner Bros.) 3.99 3.96 50% 40/ 3.98 4.23 3.74 

3 DOORS DOWN Let Me Go (Republic /Universal) 3.90 3.71 78% 12% 3.65 3.85 3.42 

LOSTPROPHETS I Don't Know (Columbia) 3.90 3.89 75% 9% 3.91 4.14 3.63 

VELVET REVOLVER Fall To Pieces (ACA/RMG) 3.88 3.69 90% 34% 4.00 4.13 3.85 

SLIPKNOT Vermilion (Roadrunner /IUJMG) 3.88 3.95 77% 14% 3.81 3.45 4.19 

A PERFECT CIRCLE Passive (Virgin) 3.88 48% 7% 3.73 3.94 3.58 

NICKELBACK Because Of You (Roadrunner/JDJMG) 3.72 3.60 82% 21% 3.78 3.90 3.68 

SALIVA Razor's Edge (island/1DJMG) 3.70 3.19 56% 9% 3.59 3.65 3.54 

KORN Another Brick In The Wall (Epic) 3.67 3.74 85% 24% 3.51 3.62 3.40 

VELVET REVOLVER Dirty Little Thing (RCA/RMG) 3.64 3.60 64% 13% 3.66 3.82 3.50 

ALTER BRIDGE Find The Real (Windup) 

MOTLEY CRUE If I Die Tomorrow (lsland/IDJMG) 

3.64 

3.59 

3.50 

3.47 

53% 

62% 

10% 

11% 

3.76 

3.35 

3.85 

3.62 

3.68 

3.11 

Total sample size is 332 respondents. Total average tavorabiliry estimates are based on a scale of 1 -5. (1= dislike wry much, 5= like wry 
much). Total familiarity represents the percentage of respondents who recognized the song. Total bum represents the number of 

respondents who said they are tired of hearing the song. Songs must have 40% familiarity toappearonsurvey. Sample composition is based 

on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music preference. 

RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the 

Internet only. RateTheMusic is a registered trademark of RateTheMusic com. The RTM system, is available for local radio stations by 

`calling 818. 377.5300. RatelheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. 

1 

R Rr 
CANADA 

ROCK TOP 30 
LAST 

WEEK 
THIS TOTAL 

WEEK ARTIST L_ . 45F.. PLAYS 
/- 

PLAYS 
WEEKS ON 

CHART 
TOTAL 

STATIONS 

1 1 GREEN DAY Boulevard Of Broken Dreams (Reprise) 647 -17 15 1510 

2 

4 

7 

5 

6 

B 

0 U2 All Because Of You (lnterscopel 642 

0 3 DOORS DOWN Let Me Go (Republic /Universal) 464 

Di SUM 41 Pieces (island /1DJMG) 450 

5 Ai TEA PARTY Stargazer (EM/Music Canada) 431 

6 JET Look What You've Done (Atlantic) 430 

0 MOTLEY CRUE It I Die Tomorrow (lsland/lDJMG) 414 

+38 

+23 

+23 

-6 

-4 

+9 

9 

8 

7 

12 

10 

6 

1210 

1310 

911 

1310 

1210 

1210 

3 8 COLLECTIVE SOUL Counting The Days (El Music Group) 401 -96 17 1710 

12 Q THEORY OF A DEADMAN No Surprise (604/Universal) 347 +49 3 1111 

10 KILLERS Mr. Brightside (Island / /D MG) 343 +8 12 1210 

13 PAPA ROACH Scars (Geffen) 331 +37 6 9(1 

11 12* TREWS Fleeting Trust (Sony BMG) 310 14 13 810 

9 13 VELVET REVOLVER Fall To Pieces (RCA/RMG) 278 -88 23 2210 

19 VELVET REVOLVER Dirty Little Thing (RCA/RMG) 261 +59 4 711 

17 15 SILVERTIDE Ain't Comm r Home (J /AMG) 247 .12 14 1210 

20 0 QUEENS OF THE STONE AGE Little Sister (lnterscopel 240 -55 3 710 

16 17e*r BILLY TALENT Nothing To Lose (Atlantic) 231 31 10 1110 

15 18 BOY Same Old Song (MapleMusic /Universa// 225 41 19 1610 

14 19 JIMMY EAT WORLD Pain (lnterscopel 222 -55 20 1910 

18 20 eEr THREE DAYS GRACE Wake Up (Jive/Zomba label Group) 198 -19 12 710 

22 DT WAKING EYES Beginning (Warner Music Canada) 183 +18 7 910 

21 22 U2 Vertigo (lnterscopel 165 17 18 2210 

23 CE4 THORNLEY Beautiful (604/Universal) 164 +10 3 912 

28 JIMMY EAT WORLD Work (lnterscopel 158 +26 2 611 

26 emir TRAGICALLY HIP Gus: The Polar._ geiversalMoscCanada) 147 +4 6 810 

24 26* NICKELBACK Because Of You (Roadrunner /EM/Canada) 129 -23 18 1210 

25 27* PROJET ORANGE Tell All Your Friends (Vik/SonyBMG) 125 -19 16 610 

fDebut> COLLECTIVE SOUL Better Now (El Music Group) 123 +93 1 813 

27 29* SIMPLE PLAN Me Against The World (Atlantic) 123 -12 8 410 

/Debut> LENNY KRAVITZ Lady (Virgin) 120 +27 1 310 

25 Canadian Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio 

Networks. Songs ranked by total plays for the airplay week of 1/30 -2/5. Bullets appear on songs gaining plays or remaining 
flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs 

below No. 15 are moved to recurrent after 20 weeks on the chart. © 2005, Radio & Records Alp Indicates Cancon. 
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Stations and their adds listed alphabetically by market 
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6 PROM KINGS 

5 SYSTEM Of A DOA'N 
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DROWNING POOL 
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PD Troy Huron 
MD. Mie oiler, 

3 SKINORED 
I FUTURE LEADERS OF THE WORLD 
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Anti -Sales: Cartoon 
Network's Adult Swim 
Making a major splash in the 18 -34 pool 

elling against the grain of perception can be a daunting 
thing. Alternative radio, for example, is often perceived as 

being too young, too weird and too ... well ... alternative. In 2001 
Cartoon Network faced a similar perceptual challenge. Although 
a third of its audience was over the age of 18, only 5% of its ad- 
vertisers targeted adults. By the end of 2004, however, more than 
50 adult- oriented clients had happily climbed aboard. Did the 
network sell its soul to an animated devil? No, silly, it simply 
developed a groundbreaking sales, programming and market- 
ing franchise called Adult Swim. 

Adult Swim is Cartoon Network's hugely 
successful block of animated programming 
aimed at adults 18-34. It airs six nights a week 
(Saturday -Thursday) from 11pm -2am with a re- 

play from 2 -5am. The lineup includes experi- 
mental original series (Aqua Tern Hunger Force, 

Sealab 2021), quirky network acquisitions (The 

Family Guy and Futurana) and action and animé 
series (InuYasha, Witch Hunter Robin) wrapped 
in an inventive package of image pmduction. 

What started as a two-night experiment in 
2001 has since grown into the top -rated late - 
night show on ad- supported basic cable with 
adults 18-24 and adults 18-34. It regularly beats 

its network competition as well. As a result, ad- 
vertisers like Honda, Verizon Wireless and Wrig- 
ley's have jumped into Adult Swim, and Car- 
toon Network has created innovative marketing 
and promotional opportunities for the likes of 
Quizno's Subs and America's Dairy Fanners that 
incorporate Adult Swim stars into promotional 
spots and sweepstakes. 

We're talking true ratings and sales domi- 
nance courtesy of flying milkshakes, post -apoc- 
alyptic wolves and a talk show host named 
Space Ghost. Only in America.... 

World Domination Via 18 -24 Adults 

"IC., sate to sac that Adult Swim was a pro- 
gramming experiment," says Greg Heanue, 
who heads up of the franchise's marketing ef- 

forts. "We knew that a third of Cartoon Net- 
work's viewers were over the age of 18. When 
we looked deeper into that, we quickly dispelled 
the notion that these were all parents watching 
with their kids. Half of the people over 18 were 
either watching by themselves or with other 
adults. Based on that, we saw an opportunity to 
create a programming destination for adults 
who appreciate animation. 

"Our sales group has always been after the 

brass ring of men 18-34 because it's such a large 

and lucrative audience for any advertiser. We 

didn't have the money that other networks might 
have to connect with this group, especially in an 

arena that is as competitive as entertainment, so 

what we decided to do with our limited funds 
was to focus specifically on the 18-24 demo. 

"We realized that this audience would even- 

tually become 18-34- year -olds, and they were 
more likely to buy into the idea of animation for 
adults because they had grown up with Cartoon 
Network. These were easy fish for us to catch, and 

the 24- year -olds that started with us are now 28. 

"Also, the college market is, toa degree, neglect- 

ed by many marketer: because their influence is 

not realized. They represent a sort of cultural bench- 

mark. Everybody is looking at what college stu- 

dents are doing, which allows them to serve as the 
arbiters of American pop culture. By targeting 
them, we knew that we would be indirectly im- 
pacting older demographic groups as well." 

Product As Supreme Ultra Lord 

Once Adult Swim displayed some potential 
and increased its in -demo awareness, Cartoon 
Network's marketing and sales teams grappled 
with the lure of cumeexpansion vs. the need to 
superserve the existing core audience. "In other 
words," says Heanue, "should we work harder 
to get new viewers, or do we focus on retaining 
the ones that we already have? This is a debate 
that we have daily, and what you end up seeing 
in the marketplace is a mix between the two 
objectives. 

Aqua Teen Hunger Force: 
Master Shake, Frylock and Meatwad 

"Adult Swim is the most experimental place 
on TV, and this fact is fully reflected in our mar- 
keting. What we have done in the past year 
would never fly at Procter & Gamble, because 

our tactics often make no sense in typical mar- 

Minimalist Imaging/Maximum Effect 
Adult Swim's black- and -white brand consistency 

The sensibility and branding of Adult Swim is reflected in its on -air 
packaging, consisting of black- and -white messages that appear be- 
tween the cartoons and commercials. These bumps contrast starkly 
with the programming and, according to Cartoon Network's Greg 
Heanue, "speak to the viewer with a shared sensibility." He contin- 
ues, "They do not patronize, they are cliché -free, and they don't look 
like the standard programming promos." 

The series of bumpers below appeared after Janet Jackson's "ward- 
robe malfunction" at last year's Super Bowl. 

(X) 
We'd like to apologize for the 
preceding "font malfunction." 

X , _ 

During rehearsals there was 
no indication this would happen. 

keting- speak. But they are fun, and we do have 
a sense that they increase word -of -mouth mar- 
keting. We also work hard to ensure that we're 
not making the job more difficult for our sales 

team by going too far out there." 
Heanue points to a recent billboard campaign 

for Aqua Teen Hunger Fora' as an example. "In a 

campaign for the top 20 markets we had outdoor 
creative that used all three of the show's main char- 

acters with the tag line 'Crazy as hell,'" he says. 

"Existing viewers would totally get it, but for new 
viewers, you'd have to tell them where to go, right? 
We should direct them to Cartoon Network. 

"Unfortunately, in outdoor arenas we didn't 
want parents or kids to see a cartoon message 

that wasn't for them on the channel that they 
think is safe and appropriate for them - espe- 

cially one that has the word hell in it. We debat- 
ed changing the word hell, but instead we took 
off Cartoon Network and just had it say Adult 
Swim. 

"So, at a time when most people who saw this 
billboard might not know what Adult Swim 
was, we were spending a lot of money promot- 
ing a show that new viewers could not possibly 
find. That's an example of extreme risk taking, 
but it made people think twice about us, it forced 

a dialogue, and it was in line with the sensibili- 
ty of the product." 

When Sales & Programming Collide 

Key to the Adult Swim sales scheme are inte- 
grated sponsorship promotions in which adver- 
tisers are embedded in the image packaging - 
with a knowing wink at the media -savvy audi- 
ence. "There's an entire department here at Car- 

toon Network that deals with these promotions," 
Heanue says. "But unlike other initiatives we've 
done, Adult Swim has maintained a sense of 
purity, in that we will not integrate our cartoons 
with a product unless it's done in a very smart 
and unique way. 

"One technique has been to use the black -and- 
white bumpers between the cartoons and the 
commercials. If we can give an advertiser a 

shout-out by using them, we'll do it. They're cre- 

ated in such a way that the viewer understands, 
'Ah, yes, this is a sponsor plug that they've been 

paid to do,' but it's still in the sincere voice of 
Adult Swim. We've done this with car compa- 
nies, cell phone companies, quick -service restau- 
rants and deodorants, so it runs the gamut. 

"In the beginning it was a 

real challenge to sell a 

block of programming that 

was so experimental and 

abstract." 

"We're in a unique position where the mar- 
keting has to keep up with the programming. 
The programming on Adult Swim is so unlike 
anything else on TV, it's hard to compare it to 
anything else. The expectation, internally, is that 
we need to do sales and marketing campaigns 
that are as entertaining and outrageous as our 
programming." 

Introducing The Experimental 

Adult Swim is truly an anti -product that is 
anti -promoted to a generation that has been 

spoon -fed mass marketing since Day One. For 
this reason, the franchise's introduction to pro- 
spective clients had to be handled with kid gloves. 

"In the beginning it was a real challenge to 
sell a block of programming that was so experi- 
mental and abstract," Heanue says. "We had to 
find advertisers that got it. Some jumped on ear- 
ly, and they've reaped a lot of rewards. In fact, 
that was a big part of the initial pitch. 

"When we launched Adult Swim it had to be 

carefully marketed to advertisers and to our af- 
filiates. We needed to sell the idea that Cartoon 
Network is not just for kids, but for adult ani- 
mation lovers too. In launching it, we had a clear 
plan to be very distinct. Our sales materials 
didn't really reference Cartoon Network. 

"We also created specific upfronts for Adult 
Swim. These are basically a type of official party 
that networks throw to introduce their new pro- 
gramming. The goal is to get media buyers and 
potential advertisers excited about the upcoming 
year and perhaps make an order upfront. 

"We're very specialized when it comes to 
Adult Swim. It's really all about the franchise, 
all about the product. And the advertising com- 
munity seems to be ready for this type of ap- 
proach. The results sort of speak for themselves." 
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TOTAL 
PLAYS 

1- TOTAL WEEKS ON TOTAL STATIONS' 
PLAYS AUDIENCE CHART ADDS 

SOI 

POWERED 
MEDIABASE 

GREEN DAY Boulevard Of Broken Dreams (Reprise) 2764 -6 202746 18 7210 

PAPA ROACH Scars (Geffen) 1996 +49 120083 13 6310 MOST ADDED` 
KILLERS Mr. Brightside ((stand /IDJMG) 1778 +111 134792 18 5810 

ARTIST TITLE LABEL .5; ADDS 

MY CHEMICAL ROMANCE I'm Not Okay (I Promise) (Reprise) 1592 +78 96331 17 6511 
BECK E Pro (Geffen /Interscope) 46 

THREE DAYS GRACE Home (Jive /Zomba Label Group) 1591 +22 78328 16 5711 MUDVAYNE Happy? (Epic) 26 

UNWRITTEN LAW Save Me (Lava) 1564 +133 83870 9 6710 TRUST COMPANY Stronger (Geffen) 12 

QUEENS OF THE STONE AGE Little Sister (lnterscopel 1512 +260 119357 4 6810 
F UP'S All The Young Dudes (Capitol) 9 

CROSSFADE Cold (Columbia) 1474 110 112673 36 5310 
BRAVERY Honest Mistake (Island /IDJMG) 

GREEN DAY Holiday (Reprise) 5 

U2 All Because Of You ( lnterscope) 1443 -18 74924 9 6710 THEORY OF A DEADMAN No Surprise (Roadrunner /IDJMG) 5 

JIMMY EAT WORLD Pain (Jnterscopel 1400 -94 122034 22 53)0 KASABIAN Club Foot (RCA /RMG) 4 

MUSE Hysteria (East West /Warner Bros.) 1321 +40 88632 23 6110 
KINGS OF LEON The Bucket (RCA /RMG) 4 

JET Look What You've Done (Atlantic) 1239 -186 84464 16 5310 

JIMMY EAT WORLD Work (lnterscope) 1220 +86 73014 8 6511 

LOSTPROPHETS I Don't Know (Columbia) 1149 25 42230 12 5610 

SUM 41 Pieces (island /IDJMG) 1083 +67 50532 10 6111 

A PERFECT CIRCLE Passive (Virgin) 

3 DOORS DOWN Let Me Go (Republic /Universal) 

MARS VOLTA The Widow (I'll Never Sleep Alone) (Strummer/Universal) 

1034 

1017 

1002 

+135 

+16 

+127 

66415 

49924 

81290 

6 

9 

5 

5612 

4511 

5813 

MOST 
INCREASED PLAYS 

BREAKING BENJAMIN So Cold (Hollywood) 966 -35 83804 39 4810 
TOTAL 

PLAY 

ARTIST :.E :ABES, INCREASE 

BREAKING BENJAMIN Sooner Or Later (Hollywood) 964 +64 46075 6 4811 
BECK E Pro (Geffen /lnterscopel +545 

USED All That I've Got (Reprise) 914 +33 37518 10 5310 QUEENS OF THE STONE AGE Little Sister ( Interscopel +260 

SLIPKNOT Vermilion (Roadrunner /IDJMG) 865 162 33366 15 4310 MUDVAYNE Happy? (Epic) +151 

VELVET REVOLVER Dirty Little Thing (RCA /RMG) 844 +10 43039 7 5110 A PERFECT CIRCLE Passive (Virgin) +135 

SHINEDOWN Burning Bright (Atlantic) 702 +7 24838 10 3410 
UNWRITTEN LAW Save Me (Lava) +133 

TRUST COMPANY Stronger (Geffen) +133 
CHEVELLE The Clincher (Epic) 692 +72 24728 4 4413 MARS VOLTA The Widow (Ill Never Sleep Alone) 

EXIES Ugly (Virgin) 613 +50 26414 11 3611 (Strummer /Universal) +127 

KASABIAN Club Foot (RCA/RMG) 598 +33 24105 7 4314 CROSSFADE So Far Away (Columbia) +118 

KILLERS Mr. Brightside (Island /IDJMG) +111 
BECK E -Pro (Gellen /lnterscope) 549 +545 61159 1 49146 

CROSSFADE So Far Away (Columbia) 542 +118 14433 3 3610 

SYSTEM OF A DOWN Cigaro (American /Columbia) 516 +85 41652 3 1611 

ZUTO NS Pressure Point (Epic) 515 +57 20110 6 3811 

LOUIS XIV Finding Out True Love Is Blind (Pineapp le /Al /antic) 

GREEN DAY Holiday (Reprise) 

513 

490 

+59 

+59 

41521 

45061 

4 

5 

2913 

2115 
NEW & ACTIVE 

INTERPOL Evil (Matador) 484 +32 29159 4 3111 GRATITUDE Drive Away (Atlantic) 

U2 Vertigo (lnterscope) 437 65 39046 18 3710 Total Plays: 198, Total Stations: 18, Adds: 2 

BRAVERY Honest Mistake (island /IDJMG) 
RISE AGAINST Give It All (Geffen) 362 +26 21825 13 2310 

Total Plays: 167, Total Stations: 26, Adds: 8 

KORN Another Brick In The Wall (Epic) 359 -15 30106 10 14)0 DRESDEN DOLLS Coin -Operated Boy (8 Foot/Roadrunner) 

JACK JOHNSON Sitting, Waiting, Wishing (Brushlire /Universal) 356 1 27093 5 19)1 
Total Plays: 152, Total Stations: 10, Adds: 0 

MUDVAYNE Happy? (Epic) 
TAKING BACK SUNDAY This Photograph Is Proof (I Know You Know) (Victory) 315 +11 14518 5 2311 Total Plays: 151, Total Stations: 26, Adds: 26 

SNOW PATROL Chocolate (A &M /lnterscopel 271 +86 11605 1 2213 GOLDFINGER Wasted (Maverick/Warner Bros.) 

FRANZ FERDINAND This Fire (Domino /Epic) 269 -111 18868 16 25)0 
Total Plays: 147, Total Stations: 11, Adds: 0 

STRATA Never There (Wind -up) 

SKINDRED Pressure (lava) 256 +47 8405 2 2212 Total Plays: 129, Total Stations: 12, Adds: 2 

KEANE Somewhere Only We Know (lnterscopel 254 +22 29008 18 1310 NO ADDRESS When I'm Gone (Sadie) (Atlantic) 
Total Plays: 109, Total Stations: 8, Adds: 2 

TEGAN & SARA Walking With A Ghost (Vapor /SRG) 249 +31 15404 3 1311 
ARCADE FIRE Neighborhood #3 (Power Out) (Merge) 

KAISER CHIEFS I Predict A Riot (Universal) 231 +77 13471 1 2411 Total Plays: 97, Total Stations: 9, Adds: 3 

LONG VIEW When You Sleep (Columbia) 231 +33 5790 2 2211 
THEORY OF A DEADMAN No Surprise (Roadrunner /IDJMG) 

Total Plays: 90, Total Stations: 10, Adds: 5 

KINGS OF LEON The Bucket (RCA /RMG) 228 +84 12726 1 2814 PROM KINGS Alone (Three Kings) 

TRUST COMPANY Stronger (Gellen) 222 +133 7879 1 35112 Total Plays: 90, Total Stations: 10, Adds: 2 

CHEMICAL BROTHERS Galvanize (Astralwerks /EMC) 203 -12 17639 2 1211 

FINGER ELEVEN Thousand Mile Wish (Windup) 201 -24 8090 2 1410 Songs ranked by total plays 

73 Alternative reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 
of 1/30 -2/5. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is 

placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Aided isthe total numberof newadds officially reported to R&R by each reporting 
station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number of plays 
(times 100). Each daypart on each station is assigned an ACM number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron 
Inc.). © 2005, Radio & Records 

Station playlists for all R &R reporters 
are available on the web at 

www.radioandrecords.com. 
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February 11, 2005 ALTERNATIVE 

OliieTheMusicecò 
n IlanLa 

Artist Title (Label) 

America's Best Testing Alternative Songs 12 + 

For The Week Ending 2/11/05 

Persons Men Women 
T LW Familiarity Burn 18 -34 18 -34 18 -34 

GREEN DAY Boulevard 01 Broken Dreams (Reprise) 4.38 4.41 100% 28% 4.40 4.32 4.51 

KILLERS Mr. Brightside (island/ /DJMGI 4.16 4.23 89% 15% 4.19 4.10 4.30 

JIMMY EAT WORLD Work ( lnterccope) 4.12 4.06 73% 7% 4.04 4.12 3.94 

JIMMY EAT WORLD Pain ( lneerscope) 4.06 4.15 93% 24% 3.95 3.94 3.97 

SOCIAL DISTORTION Reach For The Sky (Time Bomb) 3.98 4.08 82% 16% 3.96 4.01 3.89 

UNWRITTEN LAW Save Me (lava) 3.96 3.98 75% 8% 3.91 3.85 3.98 

SUM 41 Pieces (lsland //OJMG) 3.95 3.91 80% 11% 3.78 3.69 3.89 

MY CHEMICAL ROMANCE Fm Not Okay II Promise) (Reprise) 3.92 4.01 84% 15% 3.85 3.85 3.85 

LOSTPROPHETS I Don't Know (Columbia) 3.88 3.80 79% 14% 3.74 3.62 3.94 

A PERFECT CIRCLE Passive (Virgin) 3.85 - 49% 4% 3.97 3.96 3.97 

JET Look What You've Done (Atlantic) 3.84 3.78 93% 23% 3.80 3.60 4.06 

MUSE Hysteria (EastWest/Warner Bros.) 3.82 3.84 67% 13% 3.93 3.94 3.92 

PAPA ROACH Scars (Geffen) 3.81 3.90 89% 19% 3.56 3.47 3.69 

BREAKING BENJAMIN So Cold (Hollywood) 3.80 3.89 91% 37% 3.67 3.63 3.73 

BREAKING BENJAMIN Sooner Or Later (Hollywood) 3.79 3.88 71% 13% 3.63 3.48 3.85 

CROSSFADE Cold /Columbia) 3.73 3.84 91% 31% 3.50 3.37 3.71 

USED All That I've Got (Reprise) 3.73 3.83 62% 12% 3.49 3.48 3.52 

CHEVELLE Vitamin R (Leading Us Along) (Epic) 3.71 3.74 87% 26% 3.63 3.67 3.59 

QUEENS OF THE STONE AGE Little Sister (/nterscopel 3.61 - 45% 8% 3.69 3.75 3.57 

THREE DAYS GRACE Home (Jive /Zomba Label Group) 3.60 3.57 81% 22% 3.42 3.22 3.68 

3 DOORS DOWN Let Me Go (Republic /Universall 3.56 3.71 82% 22% 3.47 3.31 3.68 

SHINEDOWN Burning Bright (Atlantic) 3.56 3.68 48% 11% 3.41 3.28 3.72 

FRANZ FERDINAND This Fire (Domino/Epic) 3.46 3.45 73% 23% 3.61 3.66 3.52 

VELVET REVOLVER Dirty Little Thing (RCA/RMG/ 3.40 3.33 57% 16% 3.45 3.48 3.40 

SLIPKNOT Vermilion (Roadrunner /IDJMGI 3.20 3.14 67% 26% 3.16 3.13 3.20 

MARILYN MANSON Personal Jesus (Nothing //nterscopel 3.13 2.97 87% 39% 3.16 2.80 3.63 

U2 Vertigo (/nterscope) 3.05 3.30 96% 54% 2.92 2.90 2.96 

Total sample size is 299 respondents. Total average favorability estimates are based on a scale of 1 -5. (1= dislike very much, 5 = like very much). 

Total familiarity represents the percentage of respondents who recognized the song. Total bum represents the number of respondents who said they 
are tired of hearing the song. Songs must have 40% familiarity to appear on survey Sample composition is based on persons 12s. Persons are 

screened via the Internet. Once passed, they can take the music test based on the formaVmusic preference. RateTheMusic.com results are not meant 
to replace callout research. The results are intended to show opinions of participants on the the Internet only RateTheMusic is a registered trademark 
of RateTheMusic.com. The RTM system, is available for local radio stations by calling 818 -377 -5300. RateTheMusic.com data is provided by 
Medlabase Research, a division of Premiere Radio Networks. 

Who The Hell Are 
Tegan And Sara? 

ARTIST: Tegan And Sara 

LABEL: Vapor /SRG 

CURRENT PROJECT: So Jealous 

IN STORES: Now 

CURRENT SINGLE: "Walking With 

a Ghost" 

Now playing at: KITS (Live 105) /San 

Francisco; CIMX (89X) /Detroit; XTRA 

(91X) /San Diego; KRBZ /Kansas City; KEW 

Phoenix; WWCD(CD101)Columbus, OH 

By KEVIN STAPLEFORD /ALTERNATIVE EDITOR 

hind the music: Twins have always 
I I-caked me out because you can 

never be absolutely sure which one 
you're talking to (and there's always the 
lingering possibility that a secret triplet is 
hiding around the comer). Perhaps this 
explains why twins Tegan And Sara can 
veer into definite pop rock territory and 
still retain an unsettling edge. 

"It really is a weird thing to think that 
we were supposed to be one person and 
then our egg split and we became two," 
Tegan says. "We do complement each 
other really well, probably because we're 
so polar. Our attitudes are very different; 
we're never doing the same thing at the 
same time. Also, I'm sort of the rambling, 
quirky one, and Sara is more poetic." 

Hailing from Calgary, Alberta, the girls 
both took up the guitar when they were 
14 and spent a lot of time at punk gigs 
during their high school years. "That's 
why our first band was really loud and 
fast," says Tegan. "Then we discovered 
people like Bob Dylan and Neil Young. 
Sara and I were also obsessed with 
Smashing Pumpkins, Violent Femmes 
and Juliana Hatfield." 

For the record, Tegan And Sara are a 

band, consisting of the twins on guitar 
and vocals, Rob Chursinoff on drums, 
Chris Carlson on bass and Ted Gowans 
on guitar and keyboards. "If we could go 
back five years, we would probably pick 
an actual band name, because a lot of 
people just see us as a duo," Tegan says. 
"The two of us do write all the songs, but 
we're a band, really." 

They're a weird band, and I mean that 
in a good way. Remember The Shining, 
when the ghostly twin girls who had 
been chopped up by their dad appeared 
in the hallway? If they were musicians, 
they would sound like Tegan And Sara. 
"There's a real sort of doom and gloom 
to the lyrics," says Tegan. "But the mu- 
sic itself can be very upbeat. We have this 
way of singing that can sound very child- 
like, but we're writing about very intense 
emotions, so there's definitely a di- 
chotomy there." 

Tegan And Sara are currently touring 
Canada, with American dates to follow 
(including SXSW), interspersed with a 
few trips to London. So jealous is their 
fourth release, following 2002's If It Was 
You; 2000's This Business of Art; and 1999's 
indie debut, Under Feet Like Ours. 

REPORTERS 
Stations and their adds listed alphabetically by market 

WHRL/Albany, NY' 
OH lohn Cooper 
PO' Lisa Aiello 

6 BECK 

2 MUDVAYNE 

WNNX/Atlanta, GA' 
MMPO. Leslie Fram 
MD Jay Narren 

WJSE/Atlantic City, NJ' 
PD Stoll Reilly 

BRAVER. 
SOUNDIAACe lCGP.P.E 
BLUE AIERIE 

Billy IDOL 
1,PS 
BECS 

KROX/Austin, TX' 
OM Jev Carral 
PO: Lynn Barstow 
MD. Toby Ryan 

R DICK 

WRAXBirmingham, AL' 
Pa Susan Groves 
MO'. Mark Lindsey 

MIRLE 

.11RI1ILDC 

KOXR/BOise. 10' 
OM. Dan MCCOIN 

PD. Eric Knnensen 
MO'. Jeremi Smith 

WBCNBoslon, MA' 
PD' Dan Wellington 
MOMO'. Sleren Sirick 

Ia, 

WEDGButfalo, NY' 
PD. Kerry Goy 
MO. EMI Jim 

aNS 

WBTZBurlinglon 
OMPD Mall Grasso 
MOO. Kevin Mays 
12 BECK 

WAVFICharleslon, SC' 
Po: Ban ROSSI 

MO: Say Ba 
27 GREEN DAY 
19 DRIVE'BY TRUCKERS 

IEGAN a SARA 

WEND/Charlotte' 
OM Brace Logan 
POMO Jack Daniel 

2 TRUST COMPANY 
I CHEVELLE 
1 A PERFECT CIRCLE 

MARS VOLTA 

WKOXRhiago, IL' 
Po' Min Stem 
MOMO: Jaunt Watson 
15 BECK 

15 MLDVAYNI 
JIMMY EAT WORT D 

WAOZJCincinnati, OH' 
PDMO. Jet Nagel 

WXTM/Cleveland. OH' 
P0: Kim Monroe 
MD. Com Kardena 
MO. Tim '5.01$' 

9 MUDVAVNI 

WARO /Columbia, SC' 
PO Dive Slewan 
MD Dave Farra 

1 ;BD'. 
uPz 

WWCO /Columbus, 0H' 
OM Randy Malloy 
PO Andy Davis 
MD Jack DeVess 

KDGE,Dallas, TX' 
PO Duane Ooneny 
APO/MO Ann Ayo 

WXEOBaylon. OH' 
OM Tom Word 
PO'. S:eve Kramer 
MD'. Boomer 

R MSJCv Cr., 

LPB 

KTCL/Denver. CO' 
Po. Mike O'Connor 
APO: Rich Rubin 
MO: Rill Jordan 

THREE DAYS GRACE 

AXIAL OST0R11ON 

CIMX/Detroil, MI' 
Brookshalv PO 

APD Vince Canno,. 
MD'. Man Franklin 
21 BECK 

I DOVES 

KXNNTayetteville, AR 
POMO: Dave Julson 
17 MUDVAYNE 
12 TRUST COMPANY 

9 BECK 

3 THEORY Of A DEADMAN 
3 SEVENDUST 
3 SUBMERSED 
3 FRIES 
I FALL AS WELL 

WPM 

WYSKIFredericksburg, VA 
OM/PD- Paul Johnson 
APO,MO Frank Wells 

2 GREEN DAY 

1 TRUST COMPANY 

KFRRIFresno, CA' 
PO: Reverend 
MO Jack Hammer 

9 3 DOORS DOWN 
BECK 

BRAVERY 

WJBX/Tt Myers. F1' 
OM;PO. John Roza 

APO Fib Madrid 
MD: Jell tilo 

-BE:.'K 

WXTW/TI. Wayne. IN' 
OM. LI FaLinl 
OM'. Bill Stewart 
PD. Don Walker 

SOLSGSPACK DI GLUS DYES 
'PEN , -,ADMAN 
MUDS,f 'SSr ' 

WGROBrand Rapids, MI' 
PO' Bobby Duncan 
MD: Kevin Curnow 

BECK 

L TD'iS 

WXNR/Greenville, NC' 
OM: Brae Sichel 
PD- Jed Sanders 
MOMD'. Charlie Shaw 
`:c Adds 

WEEO/Hageaslown 
M0: M Meyer 
20 MARS VOLTA 

LONGVIEW 
10 SNINDRED 
IO NIGER ELEVEN 
10 RISE AGAINST 
19 CHEMICAL BROTHERS 

['UPS 
TRUST COMPANY 
BECK 

PR 
Jule 

Hyatt 
HI' 

31 LIFEHOUSE 
IV F UPS 
3 BECK 

2 BREAKING BENJAMLN 
SNOW PATROL 

KTBZ/Houston. TX' 
PD: Vince Richards 
MO'. Don lanDen 

19 
RFC; 

'E,. SUDMAN 

WW1/Indianapolis, IN 
PO. Lenny Diana 
MD. Michael Young 
20 NO ADDRESS 

1 nUDVAYNE 

WP WJacksOnWlle, FL' 
0M Soll 000m 

MDMO'. Chad Chunky 
I 050551NE 

I BECK 

WRZK/JOhnson Ciry 
KASAR' :01, 

TRUST COMPANY 

WTZR /JOhnson City 
OM/PO Bruce Clark 
APO: Loki 

5 SKIES 

2 INTERPOL 
1 STRATA 

KINGS Of LEON 
TRUST COMPANY 

KRBZ/xansas City, M0' 
OM Greg Bergen 
PD Laalo 
MD Jason Almei 

19 BECK 

FOPS 
PPAPERV 

WNFZJKnoBVille, TN' 
PS Anthony Rollin 
MD Greg utton 

KASIB, 
MJC`JAu.0 

KFTE/Lalayehe, LA' 
PD Soon Perrin 
MD: Roger Pride 
No Adds 

KXTF/Las Vegas. NV' 
PD. Chris Ripley 
MO'. Cady Brown 

I1 

MIID`JAYNE 

BECK 

I NO A- ,.RISS 
SLIPKNOT 

KROO/Los Angeles, CA' 
PD. Kevin Weatherly 
APO: Gene Sandhloom 
M0: Man Smiln 

7 P2STAL SERVICE 

WLRS/Louisville. KY' 
PD tonne Fitzgerald 

Davie Hill 
KINGS OS LEON 

rPLST COMPANY 

WMADIMROI0on, WI' 
OM: Mike Ferris 
PO'. Culls Gross 
No Adis 

KKNOMew Orleans, LA' 
PO Sig 
MD. ApOra 
16 BECK 

MUDVAYNE 

WXRKBew York, BY 
PO'. Rohen Cross 
MO'. Mike Peer 

5 '-CJS XiV 
1 SUM 41 

MUDVAVNE 

WRRVBewburgh, NY 
PO. Andrew Bons 
19 TRUST COMPANY 

WROXMOrlolk, VA' 
PO'. Michele Oramond 
MD. Mike Powers 

STRATA 

ARCADE EIRE 
PUPS 
TRUST COMPANY 
BECK 

WMFS/Memphis, TN' KORX/Odessa, TX 
PD Rob Cresman PO. Todd 
MO. Sydney Nabors MÒ' DM 

_ ,i A CEAT y:1 7 SNOW PATROL 
... O', 7 BRAVER" 

SECS THEORY OF A DEADMAN 
7 TRUST COMPANY 

WLUM/Milwaukee, WI' 
PD Tommy Wilde KHBZ/Oklahoma City, OK' 
MO: Kenny Neumann OM'. Bill Hurla 
':ì BECK PD. Jimmy !Swede 

:'CJVAYNE 
SR 

BRAVER'/ 

WHTG/MUnm0Ulh. NJ' TRUST COMPANY 

PD: Mike Gavin 
APOMD Brian Phillips 

3 BECK 

KMBY/Morterey, CA' 
POND Kenny Allen 

WKZDRAyyRle Beach. SC 
PD Man Al Kinney 
MDMD. Charley 

Adds 

WBUZBashville, TN 
0H. Jim Putrid 
PDMD. Rus Schena 

YA E 

JACK JOHNSON 

BECK 

'HE 2P5 Cr A DEADMAN 

BOL? 

WJAR /Orlando. FL' 
OM: Adam Cook 
PD. Pal WO 
MD. Rick Everett 
MD: Brian Du:kerman 
15 MOW, NE 

KASABIAN 

WOCUOrtando, FL' 
Po'. Bobby Smith 
12 BECK 

WPLYBhiladelphia, PA' 
PO_ Jim Maalinn 
MD: Oan Fein 
TOO OTO 

KEDJ/Phoeniu, AZ' 
PD Marc Young 
MD. Robin Nas 

9 RICK 
TAKING BACK SUNDAY 
A PERFECT CIRCLE 

KZON/Phoenio, AZ' 
PD'. Chris Pays 
MD: MANie Lewis 
20 BECK 

CAKE 

WXDXBiesburgh, PA' 
PO'. John /Machete 
MO Dunne F. 

'_ '.JOVAYNE 
CHEVELLE 

BECK 

wCYYBodland, ME 
PD: Herb rey 

MD: Brian Jima 
18 GREEN DAY 

U2 
PUPA 
NO ADDRESS 
BECK 

KNRK/Padland. OR' 
PD. Mad Hampton 
APB Jaime Cooley 
u BECK 

3 GREEN DAY 

DE CE MBE RISTS 

WBRUBrovidence, RI' 
PO' Seth Rester 
M0: Sarah Rose 
MO'. Chris Ravello 
17 BECK 

MARS VOLTA 
BILLY IDOL 

KRZO/Reno, NV 
Po: Jermy ld mi 
MDMD: Mal Diablo 
16 BECK 

SNOW PATROL 
TRUST COMPANY 

WOYLBichmond, VA' 
PB: Mike Murphy 

MB: Dustin Matthews 
3 BECK 

I PROM KINGS 
UNOERDATE 

WRXLBitmond, VA' 
OM' Bill Cahill 
PDMD: Casey Krukowsli 
13 MUDVAYNE 

I SIGNORED 

KCXXBiverside, CA' 
PO: Jake Weber 
APO/A10: Bobby Selo 

6 F -UP'S 
MUDVAYNE 

1 GRATITUDE 
KAISER CHIEFS 
THEORY OF A DEADMAN 
BRAVERY 

KWODBacramento, CA' 
OM: Colin Johnson 
PO: Ron Bence 
APO/MO: Violet 
37 GREEN DAY 
by BECK 
13 SYSTEM Of A DOWN 

BRAVERY 

MIRK/Sall Lake City, LET' 

ON: Alan Hague 
PO: Todd Noter 
MD: Mie Eakin 
28 BECK 

BRAVERY 

KBZTBan Diego. CA. 
PO Gann Michaels 
APO/AID : Mike Halloran 

9 BECK 

XTRA/San Diego, CA' 
Fir Jim Richards 
M0: Mane Whilney 

E BECK 

1 KASABIAN 
1 LONGVIEW 

KRS/San Francisco. CA' 
PD: Sean Demery 
Monto. Aaron Aaelsen 

9 BSCK 

KCNIBan Jose, CA' 
PDMD: John Allers 

TRUST COMPANt 

KJEE/Santa Barbara, CA 
PO' Eddie Gutierrez 
MD: Dan Memel 
17 MODEST MOUSE 
13 BECK 

6 GREEN DAY 
KINGS OF LEON 

KHDD/Seattle, WA' 
Po: Phil Manning 
APO. Keller 
33 BECK 

5 MY CHEMICAL ROMANCE 
SOCIAL DISTORTION 
BRIGHT EYES 

KORNSpyeingfield, MO 
OMBD: Kristen Bergman 
M0: Shadow Williams 

GREEN DAY 

BECK 

KPNT/St. Louis, MO' 
PO' Tommy Manen 
NO Jen Frise 
B MUDVAYNE 

7 BECK 

WKBLISpracuse, NY' 
PD Sun Petibore 
MOND: Tim Noble 
11 BECK 

1 MUDVAYNE 

WXSRnallahassee, FL 
OM: Steve Cannon 

Po: Dale Flint 
No Adds 

WSUNRampa. FL' 
OM: Paul Cillano 
PD. Shalt 
NO Adds 

KFMA/Tucson, AZ' 
PO Man Spry 

APOMD. Stephen llalteo 
Is BECK 

2 MODVAVNF 
SP-ADE uIAE 

KMYZJTuIsa, OK' 
PO' Corot, Pierce 

6 Br4:5 

1:IN 
DAY 

R Sf COMPANY 

NE 

LOUIS XIV 

WPBZ/W. Palm Beach, FL 
PO John O'Connell 
M0. NIE Rivers 

I 

n' '.:ACTJE 

TRUST COMPANY 

CHEMICAL BROTHERS 

WWDC/Washington, DC' 
P0: Joe BeviMCeua 
MO'. Donielle Flynn 

7 BECK 

WSFM/Wilminglon, NC 
PD: Bean Bumo 
POND: MOie Kennedy 
No Adds 

POWERED 
MEDIABASE 
'Monitored Reporters 

84 Total Reporters 

73 Total Monitored 

11 Total Indicator 
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TRIPLE 
JOHN SCHOENBERGER 
jschoenbergerdrodioond emrdscom 

Thinking Beyond The 
60- Second Spot 
Survival means keeping up with the changes ahead 

By Dave Rahn 

f I were a station account executive today, I couldn't imagine 
a better format to sell than Triple A. A lot is written about 

Triple A's great qualitative. Indeed, our format reaches arguably 
the best audience in commercial radio today: adults who are edu- 
cated, affluent, forward -thinking, have active lifestyles ... the list 
goes on. And many Triple A stations are 25-54 leaders in their 
markets, combining great numbers with world -class audience 
qualitative for one of the best revenue -to- ratings power ratios 
in the industry. 

But this article isn't just about lauding Triple 
A's sales success over the past 10 to 30 -plus years. 
It's about looking forward to the next five to 10 

years - something we in radio rarely do - and 
getting ready for some major changes 
that are coming down the pike. Triple 
A is well -poised to evolve as rapid 
changes in music, media, technology 
and advertising occur - provided, of 
course, that we choose to learn, adapt 
and change ahead of the curve. 

Deconsolidated Ad Dollars 
Not long ago our primary competi- 

tion for advertising dollars was the lo- Dave Rahn 
cal newspaper and our crosstown radio compet- 
itors. Radio consolidation was supposed to lev- 

el the playing field for radio and enable it to ex- 
pand beyond the traditional 6 %-7% of the ad- 
vertising pie to, well, something more than 6 %- 

7%. But we're nearly 10 years into consolidation 
and still stuck at about that level. What hap- 
pened? 

At the same time that radio and Big Media 
were consolidating, consumers (listeners) and 
advertisers were dispersing. Computers, cable 
TV, the Internet, cell phones, broadband, TiVo 

and other new technologies have given listen- 
ers unprecedented control over what, how and 
when they consume media and information. In 
a sense, consumers have become less "visible" 
and less reachable by traditional mass media, 
including radio. 

Advertisers, in turn, have been scrambling to 
catch up with the consumer, spreading their dol- 
lars out in new and different ways: database 
mining, buzz and street marketing, product 
placement on TV and in movies, iTunes tie -ins, 

elaborate websites - you name it. As KBCO/ 
Denver GSM Greg Hoffman says, "There are so 
many pockets where people are hiding, there's 
no doubt that we're competing for dollars with 
other, new media." 

Advertisers are desperate to cut through the 
cacophony of daily marketing messages to stay 
one step ahead of savvy consumers who have 
more tools than ever to avoid those very mar- 
keting messages. They're looking for means to 
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get in front of listeners in such a way that their 
product, message or offer is actually welcome - 
or at least tolerated. 

Increasingly, that means relying less on 60- 

second spots, with the requisite ton- 
nage of value -added promotional 
mentions, and more on innovative, 
multipronged strategies that address 
the client's specific needs. 

It likely also means further blurring 
the lines between programming, sales 
and promotion and requiting the de- 
partments to work together creatively 
like never before. 

Picky But Humble 

Consider this common -sense observation 
from the 2004 Radio Ad Effectiveness Lab study: 
"Listeners trust their stations and networks to 
bring them personally relevant content, includ- 
ing the advertising. If the ads clash with that 
environment, the potential for disappointment, 
even anger, is high." 

Most of us can remember a time when we 
would have shuddered at the idea of airing 
many of the types of commercials we currently 
have on the air. Economic realities have forced 
us to lower the bar. But successful Triple A sta- 
tions remain vigilant, diplomatic and proactive 
when it comes to ads or advertisers that clash 
with the personally relevant environment of 
their station. 

KFOG /San Francisco GSM Dave Milner 
says, "The format has had a reputation with 
some media buyers of being difficult or inflexi- 
ble in terms of the types of ads and promotions 
it will accept." The trick is to turn that percep- 
tion into the truth that you're just looking out 
for the client's best interest. 

Sometimes you have to call the client's baby 
ugly. But good AEs are skilled at diplomatically 
explaining why it's in the best interest of the 
advertiser to modify their approach when com- 
municating to the station's audience. 

For example, show an advertiser how its mes- 
sage could be more effective with a unique web 
and e-mail promotion to your database than 
with a typical van appearance. "I tell my AEs, 

yes, there are things we cannot do," says Mil- 
ner,'but we need to find a solution and be hum- 
ble." 

Show Them The Goods 
Finding solutions to problem advertisers is 

not easy. It requires exceptional collaboration 
between programming, promotion, creative, 
production and sales. "We're fortunate that 
KFOG does invest in people and has a staff for 
creativity, production and writing." says Milner. 
But, he adds, "AEs need to dig deeper and get 
more information from clients as to what their 
goals are" in order for the creative team to be 
effective. 

Triple A stations like WXRT /Chicago have 
benefited from being media darlings in their 
markets, in large part because they're the favor- 
ite stations of media buyers and ad- agency cre- 
ative folks. But often you have to educate buy- 
ers and clients about what makes your station 
different from other stations the buyer might be 
more familiar with. 

WXRT Marketing Director Sean Smith thinks 
magic happens when you're able to get the ad- 
buying community to "attend a station event, 
get the VIP experience, see the station at work 
and actually see the audience." He says, "That's 
something that doesn't show up on a ranker or 
one-sheet." 

WITS /Indianapolis PD Brad Holtz agrees, 
saying, "When a prospective client looks at a 
room full of well-dressed, educated and civi- 
lized listeners, their eyes light up. Station events 
like WITS Private Concerts are a great way to 
expose advertisers to the people they'll be reach- 
ing on the station." 

"Buyers used to buy stations on gut, then 
strictly on the numbers," says Smith. "Now they 
have to buy on results." Getting clients to see 
and interact with your station's audience first- 
hand is a powerful way of proving your quali- 
tative and your ability to generate results 
through listener response. 

The new bottom line is, you do a good job of 
marketing to your core listeners on the air and 
through database marketing, with the hope 
they'll give you Arbitron ratings. Are you do- 
ing an equally good job of marketing to and 
making fans of the people who give you mon- 
ey? 

Give Them Ownership 

Advertisers are looking for ways to stand out 
amid the clutter. No doubt you have any num- 
ber of opportunities to give advertisers a few 
extra mentions or product giveaways. But pro- 
gramming feature or benchmark sponsorships 
are often a revolving door of "clients of the day," 
offering no real long -term marketing value 
(hence the term dumping ground). 

WMMM /Madison GM Lindsay Wood 
Davis says that long -term station benchmark 
and program sponsorships allow advertisers to 
have "pride of ownership and association with 
the station." Mercury Radio Research President 
Mark Ramsey takes this concept a step further, 
saying, "I hear one major- market station is re- 

naming its studios after a major soft drink - 
that's really product placement." 

WXRT has seen renewed interest in nontra- 
ditional offerings over the past year. "NTR is tak- 
ing on a life of its own," Smith says. "There's a 
remarkable change in the number of clients re- 
questing sponsorships and product placement." 
It's not that traditional spots don't work, it's that 
advertisers recognize the need to reach listen- 
ers in different ways. 

If you're willing to carve off a piece of your 
station for ownership by an appropriate spon- 
sor, go for it. But do so only if you choose the 
sponsor carefully and if that sponsor is ready to 
commit long-term - at least a year - at a price 
worthy of your coveted possession. Increasing- 

ly, advertisers are willing to pay for unique, cut - 
through marketing opportunities. Don't give 
them away - they just might be your next big 
growth area. 

We're always looking for ways to surprise lis- 
teners on the air. WXRT took this to the extreme 
in November 2004 by suspending regular pro- 
gramming to devote an entire day to playing 
U2's new album, How to Dismantle an Atomic 
Bomb, continuously for 12 hours. Risky, atten- 
tion- getting programming? You bet. Prime spon- 
sorship opportunity? Yep. 

WXRT's simple and well -worded proposal 
pitched the opportunity for just three category- 
exclusive sponsors to be essential partners with 
WXRT for this one -time, immediate, attention - 
grabbing radio event. 

Triple A is well -poised 

to evolve as rapid 

changes in music, 

media, technology and 

advertising occur - 
provided, of course, 

that we choose to 

learn, adapt and 

change ahead of the 

curve. 

This wasn't an event planned three months 
or even three weeks in advance, but WXRT cap- 
italized on the buzz around U2's new record to 
provide an "oh wow" experience for listeners 
and a unique chance for three clients to own a 

little piece of WXRT history. 

Embrace New Technologies 
Let's face it, radio doesn' t move very fast 

when it comes to adapting to new technologies. 
We've got to get better at doing so, because new 
technologies and media are going to be bigger 
and bigger competitors for our share of ad dol- 
lars. Unfortunately, because revenue models for 
most new technologies are not proven, they of- 
ten require an R &D investment by radio - sad- 
ly, not our industry's strong suit. 

HD Radio is beginning to emerge, though few 
radio people have any idea what it is or how it 
will change what they do. Internet streaming at 
radio stations is making a slow comeback. But, 
meanwhile, AOL, Yahoo!, Live365, Microsoft, 
iTunes, XM, Sirius and hundreds of other new 
services are making moves on our listeners and 
our advertisers. 

While no single nonradio competitor is like- 
ly to put a big dent in our audience overnight, 
new technologies as a whole will likely be the 
thing that keeps a lid on our growth. Specialty 
programming on side-channel streams, podcasts 
of exclusive station content, text messaging, so- 
phisticated database mining, weblogs and dig- 
ital -music downloads are just a few of the new 
innovations available to us to capture listeners 
and create opportunities for advertisers. 

It's time for radio to embrace and invest in 
new ways to use emerging technologies to stay 
connected and relevant to listeners so we can 
continue to sell advertisers access to our listen- 
ers' eyes, ears and lifestyle. 

Dave Rahn is co-President of SBR Creative Me- 

dia. He can be reached at 303444 -7700 or at Bave@ 

sbrcreative.com. 
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TRIPLE TOP 30 
February 11, 2005 

ARTIST TITLE LABEL(SI 
'OTAL 
PLAYS 

i- 
PLAYS 

TOTAL 
AUDIENCE 

1E01 

WEEKS ON 

CHART 
TOTAL STATIONS' 

ADDS 

1 Q GREEN DAY Boulevard Of Broken Dreams (Reprise) 557 +10 34454 14 2310 

2 Q U2 All Because Of You (lnterscopel 465 +10 26329 9 2310 

3 © JACK JOHNSON Sitting, Waiting, Wishing (Brushfire /Universal/ 437 +22 23078 5 2410 

5 0 JET Look What You've Done (Atlantic) 401 +37 16791 15 1911 

4 0 KEANE Somewhere Only We Know ( /nterscope) 384 +3 23692 22 2110 

7 0 LENNY KRAVITZ Lady (Virgin) 351 +1 15016 15 2112 

6 7 LOW MILLIONS Eleanor (Manhattan/EMC) 341 -13 19528 18 2010 

8 8 JOHN MAYER Daughters (Aware /Columbia) 301 .17 17493 13 1810 

9 0 SHORE Hard Road (Maverick /Reprise) 287 +13 9740 9 1811 

13 CI BLUE MERLE Burning In The Sun (Island /0JMG7 285 +46 15780 4 1911 

11 Q TORI AMOS Sleeps With Butterflies (Epic) 283 +34 14606 5 2110 

14 ® HOWIE DAY Collide (Epic) 262 +24 12966 11 1411 

15 0 MADELEINE PEYROUX Don't Wait Too Long (Rounder) 252 +16 11018 8 1710 

12 14 RAY LAMONTAGNE Trouble (RCA /RMG) 238 -8 12088 19 1810 

10 15 SNOW PATROL Run (A &M /lnterscope) 236 -38 13826 21 1910 

18 MARC BROUSSARD Home (Island /IOJMGI 221 +18 8924 9 1211 

17 17 R.E.M. Aftermath (Warner Bros.) 200 8 6846 6 1410 

16 18 U2 Vertigo ( lnterscope) 198 119 15902 18 2210 

20 19 RAY CHARLES fIVAN MORRISON Crazy Love (Concord) 185 .9 12889 14 1410 

19 20 MARK KNOPFLER Boom, Like That (Warner Bros.) 176 .19 10283 20 1710 

26 ® KENNY WAYNE SHEPHERD Let Go (Reprise) 168 +30 6577 4 1210 

23 ® JOSS STONE Right To Be Wrong (SCurve /EMC) 165 +18 8460 3 1410 

22 23 ANNA NALICK Breathe (2am) (Columbia) 151 -11 4828 7 1010 

(Debut> MOBY Beautiful (V2) 149 +93 11011 1 711 

(Debut> ® SNOW PATROL Chocolate (A &M /lnterscope) 145 +46 7688 1 1213 

27 ALISON KRAUSS & UNION STATION Restless (Rounder) 141 +4 3078 3 810 

30 COLLECTIVE SOUL Better Now (El Music Group) 137 +18 10524 2 1413 

24 28 BRUCE HORNSBY Circus On The Moon (Columbia) 137 -5 3872 3 10 /0 

(Debut> JOHN BUTLER TRIO Zebra (Lava) 134 +18 2755 1 1312 

(Debut> Ii JOHN FOGERTY Wicked Old Witch (Dream Works /Geffen) 134 +17 4571 1 13/1 

25 Triple A reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 
of 1/30 -2/5. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is 

placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number 
of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, 
Arbitron Inc.). © 2005, Radio & Records 

NEW & ACTIVE 
GOO GOO DOLLS Give A Little Bit (Warner Bros.) 

Total Plays: 127, Total Stations: 6, Adds: 1 

MAROON 5 Sunday Morning (GctonelJ /RMG) 

Total Plays: 123, Total Stations: 6, Adds: 0 

MAIA SHARP Something Wild (Koch) 

Total Plays: 110, Total Stations: 9, Adds: 0 

3 DOORS DOWN Let Me Go (Republic /Universal) 

Total Plays: 105, Total Stations: 5, Adds: 0 

OZOMATLI Love & Hope (Concord) 

Total Plays: 99, Total Stations: 8, Adds: 0 

TEGAN & SARA Walking With A Ghost (Vapor /SRG) 

Total Plays: 96, Total Stations: 9, Adds: 2 

DAMIEN RICE The Blower's Daughter (Vector /WarnerBros.) 

Total Plays: 94, Total Stations: 7, Adds: 1 

KATHLEEN EDWARDS Back To Me (Zoe /Rounder) 

Total Plays: 82, Total Stations: 9, Adds: 1 

ANI DIFRANCO Studying Stones (Righteous Babe /Music Allies) 

Total Plays: 81, Total Stations: 7, Adds: 0 

RACHAEL YAMAGATA Letter Read (RCA Victor /RMG) 

Total Plays: 76, Total Stations: 9, Adds: 0 

Songs ranked by total plays 

POWERED 
MEDIABASE 

MOST ADDED' 
ARTIST TITLE LABEL(S) ADDS 

BECK E-Pro (Gelfenllnterscopel 9 

COLLECTIVE SOUL Better Now (El Music Group) 3 

SNOW PATROL Chocolate (A &M /lnterscopel 3 

JEM 24 (ATO /RCA /RMG) 3 

SOUNDTRACK OF OUR LIVES Big time (Republic /Universal) 3 

MOST 
INCREASED PLAYS 

ARTIST TITLE LABEL(S) 

TOTAL 

PLAY 

INCREASE 

MOBY Beautiful (V2) +93 

KATHLEEN EDWARDS Back To Me (ZoelRounder) +70 

BECK E Pro (Gellenl /nterscopel +59 

BLUE MERLE Burning In The Sun (island /IDJMG) +46 

SNOW PATROL Chocolate (A &M /lnterscopel .46 
MARK KNOPFLER The Trawlerman's Song (Warner Bros.) +44 

JET Look What You've Done (Atlantic) +37 

TORI AMOS Sleeps With Butterflies (Epic) +34 

BRIGHT EYES First Day Of My Life (Saddle Creek) +31 

KENNY WAYNE SHEPHERD Let Go (Reprise) -30 

MOST 
PLAYED RECURRENTS 

ARTIST TITLE LABEL(S) 
TOTAL 
PLAYS 

CARBON LEAF Life Less Ordinary (Vanguard) 200 

SARAH MCLACHLAN World On Fire (Aosta /RMG) 152 

BRUCE HORNSBY Gonna Be Some Changes Made (Columbia) 147 

LOS LONELY BOYS Heaven (ORMusiclEpic) 144 

MODEST MOUSE Float On (Epic) 117 

JOHN MELLENCAMP Walk Tall (Island /IDJMG) 116 

MAROON 5 She Will Be Loved (Dctone /J /RMGI 108 

COUNTING CROWS Accidentally In Love (DreamWorks /Geffen) 104 

FINGER ELEVEN One Thing (Wind-up) 104 

COLDPLAY Clocks (Capitol) 102 

Station playlists for all R &R reporters are 
available on the web at 

www.radioandrecords.com. 

The Dre Allen Project - A new band for a new day & age! 

The debut hit single "It Be Like That" 

Already spinning at: 

KALX - BERKLEY CA. 

KPFT - HOUSTON R. 
KTDE - GUALALA CA. 

- , KQKY - KEARNEY NE. ', WHAY- HINDMAN KY. 

KDDB - PARK HILLS MO. 

KRVM - EUGENE OR. 

KNON - DALLAS TX. 

and many more to come! 

Going For Adds Now!!! 
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TRIPLE A TOP 30 INDICATOR 
..FK .C. 

February 11, 2005 
ARTIST -_ _ =E- J 

TOTAL 
PLAYS 

OTAL 
PLAYS AUDIENCE 

LIE 

WEEKS ON 

CHART 

TOTAL STATIONS 

ADDS MOST ADDED 
2 0 JACK JOHNSON Sitting, Waiting, Wishing (Brushlire /Univer.:al) 628 +21 7001 4 4010 

ARTIST rl L _,Be s ADDS 

1 2 U2 All Because Of You (Interscope) 618 -14 6059 8 3410 JEM 24 (ATO /RCA /RMGI 14 

3 0 TORI AMOS Sleeps With Butterflies (Epic) 511 +50 5106 4 3710 KATHLEEN EDWARDS Back To Me (Zoe /Rounder) 11 

6 0 BLUE MERLE Burning In The Sun (Island //BJMG/ 468 +43 5212 5 3310 
BECK E-Pro (Gallen) /nterscope/ 11 

DUNKS Mists Of Down Below (Sugar HO 9 

4 0 GREEN DAY Boulevard Of Broken Dreams (Reprise) 462 +14 3174 12 2210 YOUNG DUBLINERS Touch The Sky (Higher Octave) 9 

7 0 MARC BROUSSARD Home (island /IDJMG) 421 +13 4336 11 2910 SOUNDTRACK OF OUR LIVES Bigtime (Republic /Universal) 7 

5 R.E.M. Aftermath (WarnerBros.) 415 -26 4521 7 2911 
MARK KNOPFLER The Trawlerman's Song (Warner Bros.) 5 

BEN FOLDS Landed (Epic) 5 

10 0 JOSS STONE Right To Be Wrong (S -Curve /EMC) 400 +30 4023 6 3211 BRAZILIAN GIRLS Lazy Lover (Verveforecast/VMG) 5 

8 9 LOW MILLIONS Eleanor (Manhattan /EMC) 379 -17 2376 21 2110 BRIGHT EYES First Day Of My Life (Saddle Creek) 5 

12 10 JET Look What You've Done (Atlantic) 313 -15 2421 14 1910 MOST 
11 11 RAY LAMONTAGNE Trouble (RCA /RMG) 305 -47 2957 20 2010 INCREASED PLAYS 
13 a SHIVAREE I Close My Eyes (Zoe /Rounder) 299 +8 3742 5 2910 

TOTAL 

14 e HOWIE DAY Collide (E ic) p 297 +17 1412 6 1711 
PLAY 

ARTIST TITLE LABEL(S) INCREASE 

9 14 KEANE Somewhere Only We Know ( /nterscope) 296 -79 2489 28 1810 KATHLEEN EDWARDS Back To Me (Zoe /Rounder) +138 

17 ® MAIA SHARP Something Wild (Koch) 291 +25 2958 4 3111 
BEN FOLDS Landed (Epic) 104 

MARK KNOPFLER The Trawlerman's Song (Warner Bros.) +97 
15 D MADELEINE PEYROUX Don't Wait Too Long (Rounder) 289 +12 3007 20 2411 

COLLECTIVE SOUL Better Now (E /Music Group) +66 

16 a BRUCE HORNSBY Circus On The Moon (Columbia) 285 +12 1884 8 2511 JEM 24 (ATO /RCA /RMG) +63 

18 0 ANI DIFRANCO Studying Stones (Righteous Babe /Music Allies) 283 +28 4888 3 2611 CHARLIE MARS Try So Hard (1/2) +52 

23 0 JOHN BUTLER TRIO Zebra (Lava) 274 +35 2493 2 2711 
TORI AMOS Sleeps With Butterflies /Epic/ +50 

DUNKS Mists Of Down Below (Sugar Hill) +49 

19 CI FINN BROTHERS Anything Can Happen ( Nettwerk) 260 +5 2040 10 2010 BRIGHT EYES First Day Of My Life (SaddleCreekl +49 

27 ® BEN LEE Catch My Disease (New West) 258 +35 3513 2 2710 BECK E Pro (Gellenl /nterscope) +48 

20 22 ALISON KRAUSS & UNION STATION Restless (Rounder) 251 -3 3372 10 2210 SYNDICATED 
22 23 SHORE Hard Road (Maverick /Repnsel 244 -5 2043 7 1610 PROGRAMMING 
21 24 JACKSON BROWNE WIBONNIE RAITT Poor Poor Pitiful Me (Artemis) 231 -19 2419 9 1510 Added This Week 

24 25 TEGAN & SARA Walking With A Ghost (Vapor /SRG) 225 -7 1542 9 2010 World Cafe -Dan Reed 215 -898 -6677 
(Debut> I0 RACHAEL YAMAGATA Letter Read (RCA Victor /RMG) 220 +36 2245 1 2413 ANDREW BIRD A Nervous Tic Motion... 

26 27 JOHN MAYER Daughters (Aware /Columbia) 220 -5 1369 6 1210 BECK E Pro 

BEN FOLDS Landed 
!Debut> MARK KNOPFLER The Trawlerman's Song (Warner Bros.) 203 +97 4277 1 2615 CHEMICAL BROS. The Boxer a JOHN FOGERTY Wicked Old Witch (UreamWorks /Gellen) 203 +38 1905 1 2411 MERCURY REV In A Funny Way /Debot> 

30 CHUCK PROPHET Pin A Rose On Me (New West) 199 +3 1848 2 2011 
Acoustic Cafe - Rob Reinhart 734-761-2043 
CLEM SNIDE Weird 

44 Triple A reporters. Songs ranked by total plays for the airplay week of Sunday 1/30 - Saturday 2/5. MARIANNE FAITHFUL Last Song 

© 2005 Radio & Reçords RECKLESS KELLY Wicked Twisted Road 

REPORTERS 
Stations and their adds listed alphabetically by market 

WAPS/Akron. OH 
POMSOUDxóÌIHApmDbi Gruber 

LAWS 
I 

DW 
KATHLEEN 

xÉOGG B THE SIMRS 
GLEN 

üúNL áms 

KABO/Albuguergue, NM 
OM. Bill May 
P0: Phil Mahoney 
MD: Scan WarmaN 

R MADELHNEPEYROUx 
3 

JMÑLEELÑGHP 

WOKIIAnn Arbor, MI 
OM 

óS05 
ROJE Walker 

KSPN /Aspen. CO 
PD/MM: Sam Scholl 

MARK KROMER 
COLLECTIVE SOUL 
KATHLEEN EDWARDS 

MUSS 

WZGC /Atlanta. GA' 
PD'. Michelle Engel 
APD. Chris Brannen 
MD'. Margot Smith 

KGSR /Austin, TX' 
OM. Jell Carrot 
PD: Jody Denberg 
APO: Jyl Hershman-Ross 
MD: Susan Castle 

WRNRBaltimore. MD 
OM: Bob 

Alex C 

Waugh 
0nighl 

27 BE, 
33 Am 

7 KEANE 

WTMDBaINmore, MD 
APO/MO. Mike -MatMewa- yaailikoa 

SPCA 

KLRRBend. OR 
OM/PD. Doug Donoho 
APO: Dori Donoho 

KRVBBoise, 10 
OM:PO Dan MoColly 

WBOSBostan. MA' 
OM Burs Knight 
APO MD'. David Ginsburg 

KMMSBoreman. MT 
OM PD'. Michelle Wolle 

WNCS Burlmdlon' 
POMO 

WMVY /Cape Cod, MA 
PD /MO. Barbara Dacey 

WNRN /Charlo0esville, VA 
DM. Jell Reynolds 
PD: Michael Friend 
MO: iax Tupelo 

9 BRIGHT 

a SUCKSRE 

FS 

s YOUNG SURLINESS 
A OE JOHISIONE 

1 GLEN PPHIILIPS 
i 1151300TH 

WOOD/Chattanooga. TN' 
OMRD: Danny Howard 

INTERP 
5 BECK L 

A ROB MOMS 

WART/Chicago, IL' 
014/140: John P eda 
PD: Norm Winer 

SEECK 

EPOS 
KATHLEEN 

RACK DF OUR LIVES I 

KBXR/Columbia, MO 
OM: Jack Lawson 
APD: Jett Sweatman 

DO,AD CE ODP USES 

WCBE /Columbus. OH 
0 :'Tammy Allen 
P : Dan MuShaIkS 
M : Maggie Brennan 

NIICCy OP,. :A 

9ER, S.. 3 

ÁHÑ HAMMOND 
KERMIT 
ASS, U ALERANDER 

APA 
MINNIE 

DUB IiIP MRS POE. 
OMME CASTRO 

WMWV/Conway, NH 
MAD: Mark Johnson 

a500P M :Ec 
ry S 

KBCOBenver. CO' 
PD: Scott Arbough 
MO: Kieler 

WOETBetroit, MI 
PD: Judy Adams 
MD: Martin Bandyke 

Ciñ:ill 550Ì5V ARV° 
0,11 REDO:ARDS 

WVOD/Elitabelh City, NC 
PD'. Man Cooper 
MO'. Tad Abbey 

KR VI /Fargo 
OM: Mike -Big Dog' Kapei 
PD. Ryan Kelly 
MD. David Black 

KOZT /Ft. Bragg. CA 
PD'. Torn Vales 
A Hy es OMO: IÑ 

a DOSE NAVARRO ERIC 
TOMMY CASTR 

6 NOT BMMERSVSTiNG 
6 TOMMY CASTRO 

WEHM/Hamplons. NY 
PD. CosgroYe 
MO: 

BEaHLrailRiEñw>eRDs 

KSUTAgnacio, CO 
PD: Steve Rauwort 
M0: Stasia Lanier 

5 SARAH LEE GUTBRIE E JOHNNY .FRON 

5 YOUNG 058LNERS 
SBEN FOLDS 

ASSEMBLY DF OUST 
3 

a WNN EAMGMOND 
IAN 

WTTSAndianapolis, IN' 
P0: Brad Holtz 
MD: Laura Duncan 
IT mocIAN won 

SNOW PATROL 
Rl T 

KMTN /Jackson, WY 
DM: Scort Anderson 
PO/MÚ'. Mark -Fish- Fishman 

RipKNOKOLER 

.., 

P 
BOON 

KTBG /Kansas City. MO 
PD Jon Han 
MO: 

áÑá O i FRANNKE 5Enl B 

RAUL BORDE 

KZPL/Kansas City, M0' 
OM: Nick McCabe 
PD: Ted Edwards 
MO. Ryan -Slash' Morion 

WEBK/Killington. VT 
OM /APO. Mitch Terricciano 
PD: Len Withaeee 

-.ND r'P.IN 
óomarvls 

WOKI/Knoxville. TN' 
PO-Joe Sñep 

"ESAN 

WFPK/Louisville, KY 
OM: Brian Conn 
PO: Stacy Owen 

RPIGHT EVES 

COALITION 

WMMM/Madison. WI' 
PD: Torn Ruben 
MD: Gabby Parsons 

SNOW PATROL 
KYLE 
CARBON LLEAAFF 

KTCZ/Minneapclis. MN' 
PO: Lauren Maci eOSh 

APDO: Mike Wolf 

15E NOW PATROL 
EZRA 

WGVX/Minneapolis. MN' 
OM: Oave Hamilton 
PO: Jett Collins 

WZEWRAObfle. AL' 
0M: Tim Camp 
PO: Jim Mahanay 
MD: Lee Ann Konik 

I BEN BEN 

WBJB/Monmoulb. NJ 
0M: Tom Brennan 
PD: Rich Robinson 
APO: Leo bocas 
NO: 

SOÁw RIiANN .RE In 

SHAADBUTLER 1 RLS 
MB00111 

PP 

EDWARDS 
GRRINEFO C SS 

JESU EIEIN 

BEN FOLDS 

KPIG/Monterey, CA 
OM Flank Comm 
PO/MD. Laura Ellen Hopper 
APO :AMIlee 

n HUacle ary 
o KATHLEEN EDWARDS 
, LOLN1, )'PPS 

WRIT/Nashville, TN' 
OM/PD: David Hall 
APO/MO. Rev. Keith Wes 

' ASSÉMBY m 
SOUL 

I T 

WFUV/New York, NY 
PO: Chuck Singleton 
MD Rita Houston 
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TRIPLE A 

Jeff Raspe 

Tegan and Sara Quin are twin sisters 
from Calgary, Alberta born in 1980. 
They burst onto the Canadian music 
scene in 1998 when they earned the 
highest score in history at Calgary's 
Garage Warz battle of the bands com- 
petition. That led to a bunch of dates on 
Sarah McLachlan's Lilith Fair that year 

MD, WBJB /Monmouth -Ocean and a record deal with Neil Young's Va- 
por Records in 2000. They've re- 

cently released their third CD, So Jealous, on Vapor/ 
Sanctuary. It follows 2000's This Business of Art and 
2002's If It Was You. It's by far their most ambitious 
record. Even though you may see them perform live 
around the country as an acoustic duo, Tegan And Sara's 
latest is really a band project. Produced by Tegan And 
Sara with members of The New Pornographers, this al- 

bum is still somewhat punk folk, but it's also heavy on the new -wave 
synths (courtesy of Matt Sharp from Weezer and The Rentals) and 
has incredible pop hooks. So Jealous is by far Tegan And Sara's most 
accessible effort to date, and it should easily win them a wider, more var- 
ied audience. But that doesn't mean they've sold out in any way - there's 
still plenty of nervy girl angst in the 14 tracks offered here. Besides the 
single, "Walking With a Ghost," I'd suggest checking out "I Bet It Stung," 
"You Wouldn't Like Me," Take Me Anywhere" and "Speak Slow." 

Green Day's "Boulevard of Broken 
Dreams" continues to dominate 

the monitored chart, with the rest of the 
top 10 remaining relatively unchanged, 
except for Blue Merle jumping 13' -10' 
... Other key projects knocking on the 
door of the top 10 include Tori Amos, 
Howie Day, Madeleine Peyroux and 
Marc Broussard .. Artists making gains 
include Kenny Wayne Shepard. Joss Stone, Anna Nalick. Collec- 
tive Soul. Goo Goo Dolls, Maroon 5, 3 Doors Down. Tegan And 
Sarah, Ben Folds, Glen Phillips and Kathleen Edwards ... Moby, 
the new Snow Patrol track, The John Butler Trio and John Fogerty 
debut ... We have a new No. 1 song on the Indicator chart, Jack 
Johnson's "Sitting, Waiting, Wishing" ... Also in the top 10 are Amos 
(31, Blue Merle (4'), Green Day (5 *), Broussard (6') and Stone (8') 
... Other projects showing growth include Mala Sharp, Bruce 
Hornsby, Ani DiFranco and Ben Lee ... Rachel Yamagata. Mark 
Knopfler and Fogerty debut ... In the Most Added category, Beck 
comes in with 20 before -the -box adds, Jem garners 17 total adds, The 
Young Dubliners get 11 adds, and The Duhks and Soundtrack Of 
Our Lives each bring in an even 10 ... Edwards closes out 12 more 
stations, while Bright Eyes, Brazilian Girls, Folds, Collective Soul 
and Knopfler also close some important holes. - John Schoenberger, Triple A/Americana Editor 

OF THE WEEK 

ARTIST: Anna Nalick 

LABEL: Columbia 

By JOHN SCHOENBERGER /TRIPLE A & 

AMERICANA EDITOR 

t s always exciting to see young artists 
gain a foothold and then start to de- 

velop a success story at Triple A radio, 
and one of the latest to do so is Anna 
Nalick. As you'll recall, she was one of 
many artists we were introduced to at 
last year's Triple A Summit, and much 
has happened for her since then. 

From the time she was a little girl, 
Nalick knew she wanted to be a per- 
former. Her grandparents had performed 
on Broadway, and that got her interested 
in music. "My earliest inspiration came 
from them," she says. "My grandmother 
even danced with Fred Astaire. She was 
in the stage versions of the Marx Broth- 
ers' Coconuts and Animal Crackers. I 
learned many of the songs from those old 
shows and have been enthralled by show 
business ever since." 

In high school she played in a couple of 
hard rock cover bands in Glendora, CA, 
where she grew up, but when Nalick de- 
cided to get serious about her own music, 
things took a decided turn in a softer, 
more melodic musical direction. While at- 
tending college, she started to focus on 
writing her own material and - believe 
it or not - put rough demos of her songs 
on cassette using her old Rainbow Brite 
tape machine! 

Through a contact she made, Nalick 
was able to pass her lo-fi demo to a per- 
son in the music business. Like a dream 
come true, one thing led to another and 
she was introduced to Christopher Thorn 
and Brad Smith, founding members of 
Blind Melon, who had turned their tal- 
ents to production. In addition, she met 
Eric Rosse, best known for his production 
work with Tori Amos. 

Shortly thereafter Nalick was working 
on a master demo with this team of 
people who'd been involved with some of 
the very artists who had influenced her 
most. 'That was my first experience in a 
professional studio," she says. "I couldn't 
believe it was really happening. I loved 
having my music fully realized." 

It wasn't long before labels became inter- 
ested, and she ultimately signed with Co- 
lumbia. She re- entered the studio with the 
same production team to finish up, and the 
result is her debut, Wreck of the Day. A 
group of all-star musicians participated, 
including Smith on bass; Thorn, Lyle Work- 
man and Stuart Mathis on guitar; Rosse 
and Zak Rao on keys; and Joey Waronker 
and Matt Chamberlain on drums. 

Nalick's first single, "Breathe (2 a.m.)," 
has already made an impact at both Hot 
AC and Triple A radio, but there is plenty 
more on the album worth checking out, 
including "Wreck of the Day," "Citadel" 
and "Satellite." 

Nalick may be just 21, but she already 
has keen insight into the human spirit 
and a mature way of expressing it. She 
says her inspiration comes from a variety 
of sources. "Not necessarily my personal 
experiences, but sometimes just observa- 
tions of situations or relationships of 
people I've known," she explains. "What- 
ever the source of the interpretation, the 
feelings I get are personal. I find I need 
to write these feelings down in words, and 
the melody soon follows." 

clear. consistent. quality. 
All hooks are not created equal. Some are too short, some are too long, and some 

are just wrong. You invest big dollars in research - why risk testing with bad hooks? 

Hooks Unlimited's clear, consistent, quality never leaves you guessing about your 

listeners' music tastes. Contact Michael Pelaia for your next project. 

(770)452-4665 hooks@hooks.com www.hooks.com Featuring 'GM GENTURr H1tD15C5 
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AMERICANA TOP 30 ALBUMS 
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ARTIST TILE LABELS, 
THIS WEEK 

PLAYS 

ALISON KRAUSS... Lonely Runs Both Ways (Rounder) 648 

WILLIE NELSON It Always Will Be (Lost Highway) 479 

KASEY CHAMBERS Wayward Angel (Warner Bros.) 414 

TOM GILLAM Shake My Hand (95 North) 393 

RAY WYLIE HUBBARD Delirium Tremolos (Philp, :Rounder) 375 

DUHKS The Duhks (SugarH)Ii 350 

NANCI GRIFFITH Hearts In Mind (NewDoor,UMf) 344 

RECKLESS KELLY Wicked Twisted Road (Sugar Hill) 320 

BUDDY MILLER Universal United House Of Prayer (New West) 313 

CLAY DUBOSE These Days (Lazy River) 289 

NEKO CASE The Tigers Have Spoken (AntilEpitaph) 286 

RICKY SKAGGS... Brand New Strings !Skaggs Family) 281 

JOHN FOGERTY Deja Vu (All Over Again) tSefieni 281 

CHARLIE ROBISON Good Times Dualtone, :79 

JESSE DAYTON Country Soul Brother 6tag) 263 

STEVE EARLE The Revolution Starts Now !ESquared-Artems, 258 

TIFT MERRITT Tambourine (Lost Highway) 232 

SONNY LANDRETH Grant Street (Sugar HO 232 

MANDO SAENZ Watertown (Carnival) 205 

TONY JOE WHITE The Heroines (Sanctuary) 204 

ANI DIFRANCO Knuckle Down (Righteous Babe) 189 

22 STOLL VAUGHAN Hold On Thru Sleep and Dreams (Shadowdog) 181 

e HAYES CARLL Little Rock (Highway 87 Music) 

26 JASON BOLAND... Somewhere In The Middle (Smith) 169 

177 

IDebut> 

22 

23 

21 

( Debut> 

25 

The Americana Airplay chart represents the reported play of terrestrial radio stations, nationally syndicated 
radio shows, satellite radio and internet stations that have agreed to submit weekly spin counts. 

For more information please visit www.americanamusic.org. 
© 2005 Americana Music Association. 

SARAH LEE GUTHRIE & JOHNNY IRION Exploration (New West) 163 

26 IRIS DEMENT Lifelines (Flariella.t 160 

27 JUNIOR BROWN Down Home Chrome (Telarc) 158 

28 VARIOUS ARTISTS Hard-Headed Woman... (Bloodshot) 153 

1D ROOMFUL OF BLUES Standing Room Only (Alligator) 147 

30 METERS Easy For The Takin (free Bound/ 146 

- 
PLAYS 

CUNLATIVE 
PLAYS 
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18 12277 

-18 6533 

+78 943 

+134 713 

+110 913 
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+39 319 
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-28 6902 

+30 260E 

-26 8767 

+9 3553 

-18 12825 

-5 8663 

+14 887 

+38 564 

.59 6163 

+41 655 

-22 2934 

+142 212 

+2 2438 

+25 506 

-20 3689 

-20 8042 

-29 2817 
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AMERICANA SPOTLIGHT 
By John Schoenberger 

Artist: Sonny Landreth 

Label: Sugar Hill 

Lafayette, LA guitarist 

71, 

.. 

r 

the disc: "Port of Calling," 
and "Congo Square." 

extraordinaire Sonny Landreth returns with his eighth album, and 

this time around it's a live outing recorded at the Grant Street 

Dancehall in his hometown. Landreth is revered by musicians 
far and wide for his unique playing style, and he displays all of 
his skills and creativity amply on Grant Street. Backed by bassist 
David Ronson and drummer Kenny Bevins, he stomps through 
11 songs, some instrumental and others with vocals. Over 

the years Landreth has been used extensively in the studio, 
and he has toured with luminaries such as John Hiatt and 
Allen Toussaint - plus he was a show -stopper at Eric Clapton's 

Crossroads Festival last summer. But he shines best when 
he's out on his own. Check out the three new compositions on 

"Pedal to the Metal" and "Wind in Denver," as well as "Gone Pecan" 

AMERICANA NEWS 
Bluegrass fiddler Art Stamper died Jan. 23 in Louisville. During his lengthy career he worked 

with Bill Monroe, The Stanley Brothers, The Osborne Brothers, The Goins Brothers, Larry 

Sparks, Jim & Jesse, Bill Clifton and J. D. Crowe ... Toby Keith and Ted Nugent are going to tour 
together! The unlikely pairing came about after the two avowed patriots teamed up for a series 

of overseas USO shows ... Hank Williams Jr.'s neighbor has been arrested for allegedly stealing 
more than half a million dollars in jewelry from the Williams family's home, according to the 
Tennessean ... Nearly nine years after the release of his Grammy- nominated Lost Dogs & 

Mixed Blessings, iconic American songwriter John Prine is putting the finishing touches on 

Fair & Square, which will be released on Prine's Oh Boy label in April ... Singer- songwriter- 
guitarist- producer Charlie Sexton has signed a deal with Back Porch Records. His new album 

will be his first in 10 years. A major fall tour is planned ... Early 1900s musician- songwriter- 
performer Charlie Poole is often called the patron saint of country & western music, and he 

influenced artists ranging from Uncle Dave Macon, Roy Acuff, Jimmie Rodgers and Hank 

Williams to Earl Scruggs, Woody Guthrie, Ramblin' Jack Elliott and Bob Dylan. A deluxe triple - 
CD box set finally puts his life and music in historic perspective. You Ain't Talkin'to Me: Charlie 

Poole and the Roots of Country Music arrives in stores May 10 on Columbia/Legacy. 

MOST ADDED® 
ARTIST' -S ADDS 

HACIENDA BROTHERS Hacienda Brothers (Koch) 18 

HAYES CARLL Little Rock (Highway 87 Music) 14 

DUNKS The Duhks (Sugar Hill) 13 

KATHLEEN EDWARDS Back To Me (Zoe /Rounder/ 12 

RAY WYLIE HUBBARD Delirium Tremolos (Philo /Rounder) 11 

MANAGER's2'\ MINUTE 
Your Free, Weekly E -Mail 

Study Summaries from BIA, Center for Media Research, E- Marketer, Interep, Katz, The Media Audit, NAB and more. 

Management and Sales ideas from Sylvia Allen, Dave Anthony, John Lund, Irwin Pollack, Walter Sabo and many others. 

Research insights from Larry Rosin, Gerry Boehme, Mike Henry, Bill Moyes, Mark Ramsey, Rick Torcasso and many others. 

Industry event calendar update 

If You've Got 60 Seconds, 
You'll Want To Read the R &R Manager's Minute! 

To subscribe, send your name, email and contact information to managersminute @radioandrecords.com 
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CHRISTIAN 
KEVIN PETERSON 

kpefersonCarodioandrecords. rom 

Sold Out For Jesus 
Coping with sales success 

hen you talk to Melene Thompson, it doesn't take long 
` It to figure out that she's passionate - about her family, her 

faith in Jesus and her job as Director /Sales for Crista Broadcast- 
ing, which includes KCMS (Spirit 105.3) /Seattle, one of the top - 
billing Christian music stations in the country. This week 
Thompson talks about the incredible growth of KCMS, the chal- 
lenges of managing inventory when the station is sold out and 
her journey from mainstream to Christian radio. 

Thompson has been with Crista for almost four 
years, first as a senior account executive, then Sales 

Manager and, now, Director /Sales. She 

spent the 25 years before she took the 

job at Crista at several different proper- 
ties. "Everything I've done up to this 

point has been a training ground for this 

job," she says. "I was an AE at lots of 
different radio stations, an in -house 
marketing gal and a media buyer, and 
I worked in cable television." 

After all those years in mainstream 
media, Thompson was ready to move 
to Christian radio, but she had to work 
to make the transition. "I sought this job for about 
a year," she says. "I was doing very well at KIST/ 
Seattle, now 'Mix 925.' Back then they were one of 

the top five stations with women 25-54, and I had 
a great job there, but I was a baby Christian and 
really wanted to work for VP /GM Tony Bollen at 
Spirit 105.3, so I pursued him for quite some time. 

'When I got the job he there really wasn't a 

client list, so Tony pretty much carved out this lit- 

tle hole for me and said, 'Come on in, and let's see 
what wean make of this thing.' I was really excit- 

ed. I spent the first five months pinching myself. 
"It was really different being in an environ- 

ment where we could pray. For me, the stan- 
dards were different, but I've seen and worked 
through lots of different ways to approach work 
from a biblical perspective, and I learned a lot 

from our counterparts in the mainstream envi- 
ronment. I love being here now. It's great." 

Same Clients, 
Different Format 

When you go from one of the highest -rated 
stations in the market to a station that isn't so 
highly rated and to a format that some of your 
clients aren't familiar with, how do they re- 

spond when you go back to see them? 
"There was a lot of room for me to grow a list 

of clients that the station didn't know or that 
didn't know the station," Thompson says. "Be- 

cause I had worked with so many of my ac- 

counts for so long, almost everybody was recep- 

tive to seeing me and interested in learning more 
about the station. 

"We made some great inroads right off the bat, 
but I could be the best salesperson in the whole 
world, and if this station hadn't grown the way 
it has over the last four years, I would still be 
selling a 13th- ranked radio station. The station, 
by comparison, is now a completely different 
animal. 

"Everything I did to prepare for this - selling 
for top -rated radio stations, charging high rates, 

working in a pressure-filled environment - has 
helped me be a much better manager now that 

we're a top three station with great 
ratings and a need to position our- 
selves in this marketplace. 

"It has been really, really fun driv- 
ing through some of the stereotypes 
that people have. There's a lack of un- 
derstanding about what Christian ra- 

dio is and what it means to be a Chris- 
tian radio station. On my proposals I 
position it as Adult Contemporary. 
We're an AC station that plays Chris- 
tian music. Our PD, Scott Valentine, 

is extremely professional and extremely compet- 
itive. He and I get along brilliantly, which is an 
awesome opportunity as well." 

Perception Issues 

Even though KCMS is the No. 2 station in Se- 

attle with women 25-54, Thompson says there are 

still clients that won't advertise with it. "There are 
a couple of areas that we will continue to grow," 

she says. 'The fast involves the 'no Christian' dic- 

tates some clients have. A lot of that is national 
firms that Flat-out across the board and across the 
nation say 'No Christian.' They think that we're 
doing shock talk, that we're screaming that they're 
going to go to hell and everything. 

'Their bottom line is that we can sometimes 
be a pain to work with. We have the 'Spirit Prom- 
ise,' which prevents us from running creative 
that's offensive to the family. In some cases agen- 
cies don't want to work with us because they 
don't want that hassle. They don't want to be told 
that they can't run their violent commercial or 
they don't want us pulling out the beer reference 

or the wine reference. 
"We deal with that every single day. We turn 

away well over half a million dollars in advertis- 
ing each year, but it's also exciting to see the cli- 

ents changing and working with us to make cre- 

ativecha ages in their scripts. Now the TV stations 
will actually send us a script, and we can turn it 
down before it is ready to go on the air. 

"We have a brand -new buy from our local ABC 

affiliate, and they're giving us an entire month to 
clear the points that they bought from us because 
they know that we're going to have certain spots 
that we can't dear. 

"We have made so many awesome strides to- 

ward being able to work with our clients. We're 
trying to overcome some of their objections by 

being super service- oriented. My big thing with 
our salespeople is that we need to make the job 

as easy as possible for our clients. Even though 
you can get a little heady with the high ratings, I 

Mel 
Thom 

ene 
pson 

remind the salespeople that the clients can buy 
around anybody, including the No. 1 station. 
Don't ever think that they have to buy us. 

"Our exclusive come is fabulous, and we love 

being part of everybody's business, but, at the 

same time, if we ever get to a place where we get 
too cocky, they're going to say, 'Take your high 
rates and go away.' We try to be really careful on 
both sides of that, but it is challenging." 

Sold Out 

With the continued ratings success of KCMS 

comes continued revenue success, and it's getting 
tougher to manage the inventory. Thompson says, 

"Today inoursales meeting I said, 'Wére sold out 
in February, and we're sold out in March.' It kind 

"In some cases agencies 

don't want to work with us 

because they don't want to 

be told that they can't run 

their violent commercial or 

they don't want us pulling 

out the beer reference or 
the wine reference." 

of took us by surprise, but it wasn't due to bud- 
geting improperly. Our pricing has been good, 
and we're over our goal. 

"There are some really positive things happen - 
ing, but in order for us to keep up this pace, we're 
going to have to be very smart. We're going to 
have to be really proactive with the demo buys 
that come in - anything more than 25-54 - be- 

cause those big agencies are buying 17 or 18 sta- 
tions deep. They're looking at us like a commod- 
ity, and that's OK. I don't mind being part of the 
commodity It makes our airwaves sound fabu- 

lous. 
"We have so many well- produced commercials 

miming right now. I work very closely with Scott 

on that, because I know it's a huge component. 
Even though commercials drive the revenue that 

keeps the station on the air, if we have a bunch of 

crappy- sounding stopsets, we're going to lose the 

listeners. My No. 1 goal is to build the audience 
too. I'm really into whatever Scott's into to make 

that happen." 

Radio Sales 101 

I ask Thompson what basic instructions she 
would give someone who is moving from main- 

stream radio to Christian radio. "First and fore- 

most, they have to love Jesus," she says. "That 
has to have a really big place in their life, be- 
cause so much of what we do here is to serve 
Him. 

'The revenue that we make goes back into Cris - 

ta Ministries and helps place children in adoptive 
homes, helps place foster kids, helps with schools, 
with camps. We help with international relief, so 

there's a lot more to our activity here." 
And once they're in the door, how do you keep 

your staff motivated, hungry and happy? "That's 
a big job in itself, because people are people," 
Thompson says. "During my devotions this 
morning, I found something that I could share. 
We're going into some really tight weeks, and 
we're in sold-out mode. We had like 30 orders 
turned in yesterday, and right in the middle of it 

our traffic manager started to panic. She hadn't 
even started to massage the March logs yet, we 
knew we might be sold out, and the salespeople 
were still turning in orders. 

"All I said was, 'Let's think of being part of the 
Special Olympics.' There's abook written by Lau- 
rie Beth Jones called Jesus CEO. She gives an ex- 

ample of this person who's in the Special Olym- 
pics. He had been training, training and training. 
When it was time for the race, he got to the start- 
ing line and everybody was ready to go. The sec- 
ond he left the start box, though, he tripped and 
fell down. 

"In another race everybody would have kept 
going, but at the Special Olympics everybody 
who was racing turned around and came back 
and picked him up. They held each other and 
crossed the finish line together. 

"What I said to the staff this morning is that 
we need to treat each other like that. We're going 
to be in places where we're going to be envious 
of other people's orders, envious that they've got 
more inventory, and we're going to want to se- 

cure more business for ourselves. But we also 
have to remember that we're in this for a bigger 
goal, and that's to reach people for Jesus and sup- 
port people with the revenue we generate." 

nteutk a ,teal ee 
"Dancing, With 'The Angea . 

Thanks AC Radio for making 
"Dancing With the Angels" a success! 

Look for them on the UNDONE TOUR 
featuring Mercy Me and Jeremy Camp 

PROMOTIONS: AJ Strout / aj @flickerrecords.com 
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CHRISTIAN AC TOP 30 
LAST THIS 

WEEK WEEK 
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¡Debut> 

February 11, 2005 
ARTIST TITLE LABELIS) 

-OTAL 
PLAYS °-LAYS 

WEEKS CN 
CHART 

TOTAL 
STATIONS 

CASTING CROWNS Voice Of Truth (Beach Street /Reunion /2LG) '199 +35 17 3810 

SALVADOR Heaven (Word /Curb /WarnerBros.) 1037 +15 15 3511 

MERCYME Homesick (INO /Curb) 946 +15 12 3511 

JEREMY CAMP Take You Back (BEC /Tooth & Nail) 924 +107 6 3411 

CHRIS TOMLIN Indescribable (Sixsteps /Sparrow /EM /CMG) 849 +42 25 3711 

MONK & NEAGLE Dancing With The Angels (Flicker) 823 +11 14 3411 

STEVEN CURTIS CHAPMAN Much Of You (Sparrow /EMLCMG) 781 +26 12 3112 

NEWSBOYS Presence (My Heart's Desire) (Sparrow/EM/CMG) 778 67 21 3411 

PHILLIPS, CRAIG & DEAN You Are God Alone (INO) 661 +24 18 29/1 

MARK SCHULTZ He Will Carry Me (Word /Curb /Warner Bros.) 621 +90 11 2511 

THIRD DAY You Are Mine (Essential /PLG) 616 23 15 2811 

NATALIE GRANT Live For Today (Curb) 549 2 15 2610 

BY THE TREE Beautiful One (Fervent) 533 +17 25 2911 

BIG DADDY WEAVE & BARLOWGIRL You're Worthy Of My Praise (Fervent) 517 +104 5 2 513 

NEWSONG When God Made You (Reunion /PLG) 456 +10 10 1912 

BUILDING 429 The Space In Between Us (Word/Curb/Warne-Bros.) 425 -54 20 2810 

ANDY CHRISMAN Complete (Upside /SHELTER) 391 +23 9 1710 

POINT OF GRACE I Choose You (Word /Curb /Warner Bros.) 379 16 18 2610 

SELAH All My Praise (Curb) 377 +81 5 1810 

TOBYMAC Gone (ForeFront /EM /CMG) 371 +28 10 1711 

BEBO NORMAN Nothing Without You (Essential /PLG) 368 +64 3 2113 

CHRIS TOMLIN Holy Is The Lord (Sparrow /EMI CMG) 361 +90 2 1815 

NICOLE C. MULLEN I Am (Word /Curb /WamerBros.) 308 +26 6 1710 

AVALON I Wanna Be With You (Sparrow /EMI CMG) 302 +58 4 1510 

PAUL COLMAN Gloria (All God's Children) (Inpop) 301 +51 5 1111 

THIRD DAYISTEVEN CURTIS CHAPMANIMERCYME I SeE Love (Lost Keyword) 273 +34 16 1511 

CAEDMON'S CALL There's Only One (Holy One) (Essential /PIG) 242 +16 5 1110 

SWITCHFOOT This Is Your Life (Sparrow /EMI CMG) 238 +9 5 1011 

BETHANY DILLON Lead Me On (Sparrow /EMI CMG) 234 +16 2 1313 

SONICFLOOD Your Love Goes On Forever (INO) 230 +30 1 1210 

40 AC report ers. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 

1/30 -2/5. Bu. lets appear on songs gaining plays or remaining flat from previous week. f two songs are tied in total plays, the song with the larger increase in plays is 

placed first. Songs below No. 15 are moved to recurrent atter 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 

reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times 
number of plays (times 100). Each daypart on each station is assigned an AOH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. 

(© 2005, ArSitron Inc.). © 2005. Radio & Records 

SUPERCHICK Pure (lnpop) 

NEW & ACTIVE Tctal Plays: 157, Total Station:: 8, Adds: 2 

OVERFLOW Cry On My Shoulder (Essential /PLG) 

MATTHEW WEST You Know Where To Find Me (Sparrow / EMLCMG) Total Plays: 129, Total Stations: 7, Adds: 0 

Total Plays: 203, Total Stations: 13, Adds: 1 
DAVID CROWDER BAND Revolutionary Love (Sixsteps/Sparrow /EMLCMG) 

SHAWN MCDONALD All I Need Its Your Love) (Sparrow /EM /CMG) Total Plays: 123, Total Station: 7, Adds: 0 

Total Plays: 196, Total Stations: 11, Adds: 0 SCOTT RIGGAN I Love You Lord (Spinning Plates) 

SCOTT KRIPPAYNE Gentle Revolution (Spring Hill) 
Total Plays: 121, Total Station :: 4, Adds: 0 

Total Plays: 173, Total Stations: 15, Adds: 0 EXIT EAST All Of This (Fervent) 

RACHAEL LAMPA No Other One (Word /Curb /Warner Bros.) 
Total Plays: 113, Total Stations: 8, Adds: 3 

Total Plays: 165, Total Stations: 10, Adds: 0 BY THE TREE Hold You High (Fervent) 

Total Plays: 108, Total Stations: 6, Adds: 0 

Songs ranked by total plays 

POWERED 
.IiEDIABASE 

MOST ADDED` 
ARTIST ADDS 

CHRIS TOMLIN Holy Is The Lord (Sparrow /EMLCMG) 5 

BIG DADDY WEAVE & BARLOWGIRL 

You're Worthy Of My Praise (Fervent) 3 

BEBO NORMAN Nothing Without You (Essential/PLG) 3 

BETHANY DILLON Lead Me On (Sparrow /EMLCMG) 3 

EXIT EAST All Of This (Fervent) 3 

TREE63 Maker Of All Things (Lnpop) 3 

MOST 
INCREASED PLAYS 

ARTIST 

TOTAL 

PLAY 
INCREASE 

JEREMY CAMP Take You Back (SEC/Tooth & Nail) +107 

BIG DADDY WEAVE & BARLOWGIRL 

You're Worthy Of My Praise (Fervent) +104 

MARK SCHULTZ He Will Carry Me (Ward /Curb /Warner Bros.) +90 

CHRIS TOMLIN Holy Is The Lord (Sparrow /EMLCMG) +90 

SELAH All My Praise (Curb) +81 

BEBO NORMAN Nothing Without You (Essential /PLG) +64 

AVALON I Wanna Be With You (Sparrow /EMLCMG) +58 

PAUL COLMAN Gloria All God's Children) (Inpop) +51 

OVERFLOW Cry On My Shoulder (Essential /PLG) +49 

MOST 
PLAYED RECURRENTS 

ARTIST TITLE LABEL(S) 

TOTAL 
PLAYS 

TREE63 Blessed Be Your Name (Inpop) 545 

MATTHEW WEST More (Universal South /EMLCMG) 497 

JEREMY CAMP Walk By Faith (BEC/Tooth & Nail) 471 

CASTING CROWNS Who Am I (Beach Street /Reunion /PLG) 434 

BUILDING 429 Glory Defined (Word /Curb /WarnerBros.) 426 

MERCYME Here With Me ( /NO /Curb) 400 

MERCYME I Can Only Imagine (INO /Curb) 373 

NEWSBOYS He Reigns (Sparrow /EM /CMG) 358 

BETHANY DILLON All I Need (Sparrow /EMLCMG) 356 

MERCYME Word Of God Speak (INO) 342 

Station playlists for all R &R reporters 
are available on the web at 

www.radioandrecords.com. 

EXPOSE 
YOURSELF k 

EventTape"' 

BunchaBanners' 
FlashBags'" 
BumperStickers 
Ponchos 
KeyTags 
StadiumCups 

FirstFlash! 
L I N E 

6528 Constitution Drive Fort Wayne, Indiana 46804 
Fax: [260] 436 -6739 www.firstflash.com 

1- 800 -21 FLASH 
1- 800 -213 -5274 
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February 11, 2005 CHRISTIAN 

LAST 
WEEK 

TN; 
WEEK 

CHR TOP 30 
TOTAL 

ARTIST TITLE LABELIS) PLAYS 
I - 

PLAYS 

1 1 SWITCHFOOT This Is Your Life (Sparrow /fM /CMG) 1278 .64 

2 0 JEREMY CAMP Take You Back (BEC /Tooth & Nail) 1208 +61 

3 3 EARLOWGIRL Mirror (Fervent) 1120 -8 

5 Q F ELIENT K Be My Escape (Capitol / Golee/ 1032 +27 

4 5 MAT KEARNEY Undeniable (Inpop) 1030 -88 

6 0 SKILLET A Little More (Ardent /Laval 903 +21 

8 0 CASTING CROWNS Voice... (BeachStreetReunion,PLGj 842 +55 

7 p SANCTUS REAL Things Like You (Sparrow /EMI CMG) 814 +17 

11 0 SUPERCHICK Pure (Lnpop) 789 +72 

9 m -HOUSAND FOOT KRUTCH This IsA Call (Toot h &Nail) 776 +9 

16 KUTLESS It's Like Me (BEC/Tooth & Nail) 629 +35 

17 ® AFTERS You (Simple /INO) 605 +77 

12 13 NEWSBOYS Presence... (Sparrow /EM /CMG) 603 -85 

13 14 BIG DISMAL Rainy Day (Lost Keyword) 572 -86 

14 19 BUILDING 429 The Space... (Word /Curb /WarnerBros.) 560 .88 

20 1É> 3Y THE TREE Hold You High (Fervent/ 554 +91 

21 SHAWN MCDONALD All I Need... (Sparrow /EMICMG) 522 +65 

15 18 THIRD DAY You Are Mine (Essential /PIG/ 515 -94 

22 0 SEVEN PLACES Even When (BEC /Tooth & Nail) 507 +50 

19 MATTHEW WEST You Know... (Sparrow /EMI CMG) 497 +28 

18 21 SALVADOR Heaven (Word /Curb /Warner Bros.) 448 -36 

30 BETHANY DILLON Lead Me On (Sparrow /EMI CMG) 396 +107 

23 23 BOA Maybe You (Creative Trust Workshop) 374 -44 

28 (1.10 SEVENTH DAY SLUMBER Caroline (BEC) 357 +9 

25 25 EXIT EAST All Of This (Fervent) 347 -21 

26 26 PAUL COLMAN Gloria (All God's Children) ( lnpop) 339 22 

29 27 JEFF ANDERSON Open My Eyes (Gotee) 323 -3 

/Debut OVERFLOW Cry On My Shoulder (Essentia / /PLG/ 302 +133 

24 29 DAY OF FIRE Cornerstone (Essential /PLG/ 271 -113 

¡Debut e GRITS We Don't Play (Gotee) 267 +15 

WEEKS ON TOTAL 
CHART STATIONS 

14 2910 

12 2910 

14 2610 

15 2510 

17 2610 

12 2610 

13 2211 

B 2510 

5 2711 

10 2110 

8 1810 

5 2212 

19 2010 

20 1410 

20 1810 

5 1912 

4 1811 

13 1811 

7 1713 

5 1610 

14 1310 

3 1712 

13 1210 

3 1511 

7 1210 

6 1310 

3 1110 

1 1112 

20 1010 

1 910 

30 CHR reporters. Songs ranked by total plays for the airplay week of Sunday 1/30 - Saturday 2/5 
© 2005 Radio & Records 

NEW & ACTIVE 
TOBYMAC Atmosphere (Frog ronUEM /CMG, 

Total Plays: 229, Total Stations: 11, Adds: 8 

STORYSIDEE More To This Life (Silent Majority) 

Total Plays: 213, Total Stations: 8, Adds: 2 

FALLING UP Escalates (Tooth & 

Total Plays: 211, TotalStations: 8, Adds: 3 

MERCYME homesick 4N0 /Curb) 

Total Plays: 200, Total Stations: 9, Adds: 1 

STELLAR KAFT Spending Time (Word/Curb /Warne, Bros.) 

Total Plays: 207, Tote' Stations: 10, Adds: 4 

D. CROWDER... Revolutionary Love (Sixsteps/Sparrow /EM /CMG) 

Total Plays: 202, Total Stations: 8, Adds: 0 

RACHAEL LAMPA Outrageous (Word /Curb /Warner Bros.) 

Total Plays: 201, Total Stations: 12, Adds: 3 

HAWK NELSON Letters To The President (Tooth & Nail) 

Total Plays: 187, Total Stations: 7, Adds: 0 

CHICA Then You Came (Independent) 

Total Plays: 180, Total Stat ans: 7, Adds: 2 

TREE63 Maker 3f All Things (Inpopl 

Total Plays: 179, Total Stations: 7, Adds: 2 

ROCK TOP 30 
ARTIST TiT:E LABELS) 

TOTAL 
PLAYS 

+l - 
PLAYS 

WEEKS ON 

CHART 
TOTAL 

STATIONS 

6 0 FALLING UP Escalates (Tooth &Nail) 300 +12 11 2410 

8 0 WEDDING Move This City (Rambler) 297 +16 7 2512 

2 3 HAWK NELSON Letters To The President (Tooth & Nail) 296 25 14 2110 

4 4 THOUSANDFOOTKRUTCH This lsA Call (Tooth &Nail) 290 -1 12 1911 

9 5 SEVEN PLACES Even When (BEC /Tooth & Nail) 271 -5 13 1810 

7 6 PILLAR Hypnotized (Flicker/Virgin/EMI CMG) 268 -3 11 3011 

3 7 FLYLEAF Breathe Today (Octane) 265 71 14 2212 

16 0 STELLAR KART Spending Time (Word/Curb/WarnerBros.) 254 +61 4 2918 

1 9 RELIENT K Be My Escape (Capitol / Gotee) 250 .93 15 2712 

11 ID SUPERCHICK Pure ( Inpop) 236 +16 5 2113 

12 11 OLIVIA THE BAND Shut It Out (Essential /PLG) 236 -3 8 2314 

15 ® 12 STONES Photograph (Windup) 224 +24 7 2612 

29 ® SEVENTH DAY SLUMBER Caroline (BEC) 211 +73 2 2019 

24 0 DAY OF FIRE Detainer (Essentla/PLG) 208 +57 2 2617 

13 15 SANCTUS REAL Alone (Sparrow /EM /CMG) 208 13 18 20/0 

17 0 TOBYMAC Slam (forefront /EMI CMG) 202 +30 4 2912 

5 17 MAT KEARNEY Undeniable (Lnpop) 195 -56 14 2112 

18 0 EOWYN Hold Me (Independent) 194 +13 4 1611 

19 e ADELAIDE Hard To Find (Word Of Mouth) 178 +9 8 910 

10 20 SWITCHFOOT This Is Your Life (Sparrow /EMI CMG) 178 -36 12 2112 

28 ® SPOKEN How Long (Tooth & Nail) 174 +35 2 1617 

22 ® BARLOWGIRL On My Own (Fervent) 166 +11 4 2212 

14 23 RADIAL ANGEL Not Beautiful (Independent! 164 -41 12 1811 

¡Debut 0 POOR MAN'S RICHES Break Me (Word O /Mouth) 158 +34 1 1011 

21 ® GRITS We Don't Play (Gotee) 156 +12 5 1312 

26 0 AFTERS You (Simple/lNO) 155 +9 3 1812 

30 ® KUTLESS It's Like Me (BEC /Tooth & Nail) 141 +3 8 1310 

- e BDA Maybe You (Creative Trust Workshop) 138 +1 11 1112 

27 29 EVER STAYS RED Blue (Wrinkle Free) 132 -10 5 1510 

23 30 EMERY Fractions (Tooth & Nail) 130 -24 9 1311 

35 Rock reporters. Songs ranked by total plays for the airplay week of Sunday 1/30 - Saturday 2/5. 
© 2005 Radio & Records 

NEW & ACTIVE 
PROJECT 86 A Shadow On Me (Tooth & Nail) 

Total Plays: 124, Total Stations: 6, Adds: 3 

JEREMY CAMP Take You Back (BEC /Tooth & Nail) 

Total Plays: 115, Total Stations: 5, Adds: 0 

ANBERLIN Paperthin Hymn (Tooth & Nail) 

Total Plays: 112, Total Stations: 8, Adds: 6 

KJ.52 Are You Real BEC /Tooth & Nail) 

Total Plays: 110, Total Stations: 10, Adds: 8 

DENISON MARRS Dancing Over Me (Floodgate) 

Total Plays: 96, Total Stations: 6, Adds: 0 

SKILLET A Little More (Ardent/Lava) 

Total Plays: 93, Total Stations: 5, Adds: 1 

MONDAY MORNING Dear You all 
Total Plays: 91, Total Stations: 16, Adds: 4 

EXIT EAST The Way You Are (Fervent) 

Total Plays: 89, Total Stations: 11, Adds: 4 

GRAND PRIZE It's Not Over (Apostrophe) 

Total Plays: 77, Total Stations: 14, Adds: 5 

JEFF ANDERSON Open My Eyes ( Gotee) 

Total Plays: 77, Total Stations: 7, Adds: 0 J 

-* 1 f LS * 
For any kind of government information, 

from student loans to 
Social Security benefits to buying 

surplus government property, 
go to www.FirstGov.gov. 

Need more help? 
E -mail us or call 1 (800) FED INFO. 

FIRSTGOV.gov 
Government made easy 
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February 11, 2005 CHRISTIAN 

LAST 
WEEK 

1- 
PLAYS 

INSPO TOP 20 
ARTIST - ".: .4E_.: 

TOTAL 
PLAYS 

1 1 CASTING CROWNS Voice... (Beach Street/Reunion/PIG/ 350 -13 

2 © SELAH All My Praise (Curb) 346 +11 

3 © MERCYME Homesick ( /N0 /Curb) 304 +10 

5 STEVEN C.CHAPMAN Much Of You (Sparrow/EM /CMG/ 277 +19 

4 5 PAUL BALOCHE Offering... (Integrity /Vertical) 266 .12 

6 O MARK SCHULTZ He Will... (Word/Curb/Warne /Bros.) 254 +20 

7 p THIRD DAY You Are Mine (EssentiallPLG) 230 +23 

9 0 AMANDA OMARTIAN Worthy Is... (Integrity /Vertical/ 219 +12 

12 0 NICOLE C. MULLEN I Am (Word /Curb /Warner Bros./ 190 «39 

8 10 NEWSBOYS Presence... (Sparrow /EMICMG) 183 23 

17 BEBO NORMAN Nothing Without You (EssentiallPLG) 181 +48 

15 G JENN WEBER One Pure... (Creative Trust Workshop) 170 +23 

11 ® WATERMARK Knees To The Earth (Rocketown) 163 -10 

14 0 BABBIE MASON Jesus is (SpringH,ll) 149 +1 

16 0 CHRIS TOMLIN Indescribable (S&xsteps/Sparrow /EM /CMG) 147 +3 

13 16 CAEDMON'S CALL There's Only One... ( Essential /PIG) 146 3 

10 7 PHILLIPS, CRAIG & DEAN You Are God Alone ( /NO) 139 -36 

20 VARIOUS AFTISTS Extraordinary God (Discovery House/ 127 -15 

- C. BILLINGSLEY In Your... (Perpetual Entertainment) 124 +17 

PAUL COLMAN Gloria (All God's Children) ( /npop) 112 +4 (Debut> 

WEEKS ON TOTAL 
CHART STATIONS 

17 

11 

9 

10 

15 

1910 

1910 

1710 

1710 

1510 

10 1610 

16 1210 

5 1410 

4 1512 

18 1110 

2 1513 

5 1212 

3 1411 

5 1211 

17 910 

13 810 

20 810 

2 1111 

2 1011 

1 BIO 

19 Inspo reporters. Songs ranked by total plays for the airplay week of Sunday 1/30 - Saturday 2/5. 

2005 Radio & Records 

Rhythmic Specialty Programming 
RANK ARTIST ... 

1 GRITS We Don't Play 'Gotee) 

2 FLAME Open My Heart (Cross Movement) 

3 SOUL PURPOSE Bounce W th Me (BEC /Tooth & Nail) 

4 FLYNN f1SHARLOCK POEMS Get Up (Illect) 

5 APT.CORE I Am A Temple (Rocketown) 

6 LOJOUE Adrenaline Rush (ilea) 

7 CROSS MOVEMENT Lord You Are (Cross Movement) 

8 SEAN SLAUGHTER D e Daily (Slaughter) 

9 LECRAE Represent (Reach) 

10 KJ -52 Are You Real (BEC/Tooth & Nail) 
J 

CHRISTIAN AC TOP 30 INDICATOR 
WEEK ... -. 

2 0 
1 2 

4 0 
5 0 
6 0 
3 6 

8 Q 
7 8 

12 0 
11 10 

10 11 

14 ® 
13 13 

9 14 

15 0 
20 0 
16 m 
18 18 

17 19 

21 a 
26 a 
22 a 
19 23 

23 24 

24 a 
29 a 
25 ® 
27 a 

loebut> m 
28 30 

ARTIST TITLE LABEL(S) PLLAYS PLAYS 
ON 

WCHARTT STATIONS 

MERCYME Homesick ( /NO /Curb/ 1003 +7 13 3410 

CASTING CROWNS Voice... (BeachStreet/Reunior/PLG) 996 -63 18 3410 

STEVEN C. CHAPMAN Much OtYou /Sparrow/FM/CMG) 883 +35 14 3410 

THIRD DAY You Are Mine (Essential/PM 856 +15 17 3010 

SALVADOR Heaven (Ward /Curb/WamerRms.) 843 +3 14 3111 

MONK & NEAGLE Dancing With The Angels (Flicker) 832 -34 15 3110 

JEREMY CAMP Take You Back (BEC/Tooth &Nail/ 691 +51 6 3110 

PHILLIPS, CRAIG & DEAN You Are God Alone (IND) 651 7 21 2410 

ANDY CHRISMAN Complete (Upside /SHELTER) 568 +11 10 2111 

MARK SCHULTZ He Will... (Word /Curb /WarnerBros.) 565 -11 13 2411 

NATALIE GRANT Live For Today (Curb) 541 -55 13 2110 

SELAH All My Praise (Curb) 534 +63 8 2211 

CHRIS TOMLIN Indescribable (Sixstcps/Spanow /EM /CMG) 524 -14 24 1910 

NEWSBOYS Presence... (Sparrow /EMICMG) 519 79 21 2010 

NEWSONG When God Made You (Reunion /PLG) 464 +43 14 2012 

BIG DADDY WEAVE... You're Worthy... (Fervent) 439 +68 3 2414 

AVALON I Wanna Be With You (Sparrow /EMICMG) 437 -19 6 2010 

NICOLE C. MULLEN I Am (Word /CurblWarnerBros.) 406 -7 10 1910 

POINT OF GRACE I Choose You (Word/Curb/Warne/Bros) 395 21 18 1811 

MATTHEW WEST You Know... (Sparrow /EM /CMG) 389 +28 7 1610 

BEBO NORMAN Nothing Without You (EssentiallPLG) 385 +110 2 2315 

BETHANY DILLON Lead Me On (Sparrow /EMICMG) 376 +21 4 1810 

BUILDING 429 The Space... (WordlCurblWarnerBros.) 356 -37 20 1610 

SONICFL00D Yaur Love Goes On Forever (INO) 348 -2 5 1510 

SHAWN MCDONALD All I Need... (Sparrow /EMICMG) 339 +1 8 1710 

CHRIS TOMLIN Holy Is The Lord (Sparrow /EMICMG) 325 +96 2 2013 

SCOTT KRIPPAYNE Gentle Revolution (Spring Hill) 319 +43 4 1412 

BY THE TREE Hold You High (fervent) 297 +65 3 1711 

OVERFLOW Cry On My Shoulder (Essential /PIG) 236 +28 1 1312 

PAUL COLMAN Gloria All God's Children) ( /npop) 230 .1 5 1110 

37 AC reporters. Songs ranked by total plays for the airplay week of Sunday 1/30 - Saturday 2/5. 

© 2005 Radio & Records 

NEW & ACTIVE 
SWITCHFODT This Is Your Life /Sparrow /fMI CMG) RUSS LEE Sweetest Sound (Vertical Vibe) 

Total Plays: 215, Total Stations: 10, Adds: 2 Total Plays: 136, Total Stations: 8, Adds: 1 

RACHAEL LAM PA No Other One /Word /Curb /Warner8rosl WATERMARK My Covering (Glory Glory) (Rocketown/ 
Total Plays: 209. Total Stations: 13, Adds: 1 Total Plays: 134, Total Stations: 7, Adds: O 

CHRIS RICE Me & Becky (Rocketown) THIRD_ISTEVEN C. CHAPMAN/MERCY_ I See.. (LastKeyward) 

Total Plays: 187, Total Stations: 10, Adds: 1 Total Plays: 130, Total Stations: 6, Adds: 2 

KUTLESS It's Like Me /BEC/Tooth & Na,?) SUPERCHICK Pure (Inpop) 

Total Plays: 162, Total Stations: 9, Adds: 0 Total Plays: 111, Total Stations: 5, Adds: 0 

JOEL ENGLE louder Than The Angels (Doxology) OUT OF EDEN Fairest Lord Jesus (Gotee) 

Total Plays: 157, Total Stations: B. Adds: 1 Total Plays: 101, Total Stations: 8, Adds: 3 

Find What You Need 
In Print and Now Online at 

www.radioandrecords.com 
The Industry's most complete, most used DIRECTORY 

is now delivered free to all R &R subscribers and is 

available online in a searchable database. 
Get what you need the way you like it ... 

on your desk or on your monitor. 
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L A TIN FORMATS 
JACK /EMADR /GAL 
jmodrigakdrodioandrecords. corn 

The Power Of The 
Hispanic Market 
Tips on how to sell to the growing population 

Jave 
you noticed that Spanish -language stations are taking 

over the world? Well, not quite, but the Latin radio mar- 
ket is growing. Every week we hear of another station flipping 
to a Spanish -language format, which speaks to the power of the 
Hispanic listener and certainly the Hispanic consumer. 

According to the most recent census there 
are 39.9 million Hispanics in the U.S., which 
means there are potentially 39.9 million His- 
panic radio listeners to be targeted through 
either a Spanish -language station or an En- 
glish- language station for second- and third - 
generation Hispanics who prefer that lan- 
guage. 

Understanding the true 
scope of these numbers is 

a huge factor that can 
make or break a station. 
Success is also dependent 
on understanding the 
cultures and idiosyncra- 
sies of every Hispanic 
community in the U.S., as 
well as knowing which 
language each likes to be reached in, especially 
if you're trying to sell a product. 

The Study 
Arbitron recently released "The Power of 

Hispanic Consumers Study 2004," which says 
that Hispanic buying power is estimated at 
$686 billion. California alone has Hispanic 
buying power of $198.5 billion, followed by 
Texas, with $119.3 billion; Florida, with $63.7 

billion; New York, with $56.6 billion; and Illi- 
nois, with $31.3 billion. The total buying pow- 
er is projected to rise to $923 billion by 2008. 

The study finds that the largest Hispanic 
community in the U.S. is of Mexican origin (25 

million, or 66.9 %), followed by Central or 
South American (5.3 million or 14.3 %), Puerto 
Rican (3.2 million or 8.6 %), other Hispanics 
(2.4 million or 6.5 %) and Cuban (1.4 million 
or 3.7%). The city with the largest Hispanic 
population 18+ is Los Angeles, followed by 
New York, Miami, Chicago and Houston. 

The study indicates that the Hispanic pop- 
ulation is younger than the average popula- 
tion in the U.S., and that its members have 
larger families, are more likely to be employed 
full-time and have heavier spending patterns. 
For example, 9% of Hispanics spend over $100 

per month on cell phone bills vs. 7% of the 
non -Hispanic population. 

Also, 52% of Hispanic adults (age 18 +) own 
a computer; Hispanics are 81% more likely to 
see a movie on opening weekend than the 
average person; and Hispanics are likely to 

Luis Villarreal 

take several trips per year outside the U.S., 
with the top destinations being Mexico and 
South and Central America. The auto brands 
Hispanics prefer are Ford (29 %), Chevrolet 
(22 %), Toyota (14 %), Honda (11 %) and Dodge 
(11 %). 

Hispanics And Radio 

Arbitron's study indicates that Hispanics 
use radio a lot more than newspaper or tele- 
vision, that they spend a significant amount 
of time with radio, and that half of their radio 
time is spent on Spanish -language formats. 
The favorite format is Regional Mexican 
(24.6 %), followed by Contemporary (23 %), 

CHR /Rhythmic (19.9 %), Cl-IR /Pop (15.4 %) 

and Tropical (12 %). 

Another point the study makes clear -and 
which some people have yet to understand - 
is that "Spanish language" is not a format, but 
a group of formats: Regional Mexican, Con- 
temporary, Tropical, Tejano, News /Talk, Old- 
ies and Variety. Of those formats, some are 
more popular in certain regions of the coun- 

try 
In the South Central part of the U.S. the 

most popular format is Regional Mexican, as 
it is in the Mountain, Pacific and East North 
Central regions. Contemporary is more pop- 
ular in the South Atlantic region, Tropical 
leads in the Middle Atlantic region and New 
England, and Spanish Variety is stronger in 
the West North Central region. 

"The Power of Hispanic Consumers Study 
2004" (available at www.arbitron.com) is a use- 

"Hispanics expect big 

events, and the entire 

family attends. So be 

prepared to invest in your 

broadcasts and provide 

live music, piñatas, food, 

etc." 

'^T"?)Ir/Imnu/naiulunlíli: r: 

DYNAMIC DUO KSCA/Los Angeles morning show host Eddie "Piolin" Sotelo (r) is all smiles while 

sharing a Kodak moment with KPWR/L.A. morning show host Big Boy. 

ful tool tor anyone in the Hispanic radio mar- 
ket, but even more so for those who have been 
thinking of entering the market and don't 
know where to begin. 

Hot Sales Tips 

To get specific, McVay Media Hispanic di- 
vision VP Luis Villarreal gives us 10 guide- 
lines to consider when selling to the Hispanic 
market. 

Understand the socioeconomic and cultur- 
al makeup of the Hispanic community you 
are targeting. As is the case with your format 
and programming, the makeup of your sales 
staff depends entirely on the market you are 
serving. 

Divide your staff into teams for general - 
market targets and Hispanic targets. Depend- 
ing on the size of the community you are serv- 
ing, you may need to divide your sales staff 
into two teams, one that services those gener- 
al- marketbusinesses that can benefit from the 
growing Hispanic community and another 
that focuses on Hispanic -to- Hispanic busi- 
ness. 

Present options to general- market clients 
in order to serve the Hispanic community. Al- 

though you are discovering the buying pow- 
er and potential for growth in the Hispanic 
community, a lot of general -market business- 
es are not reaching out to Hispanics. It is par- 
amount that you bring that knowledge and 
information to these businesses and perhaps 
make some revenue sacrifices at first to show 
the effectiveness and value of advertising to 
your audience. 

Decide whether or not you will sell time 
to spiritual healers or "brujos." Again, de- 
pending on the size and maturity of your 
market, you will undoubtedly be approached 
by individuals selling their services and wish- 
ing to buy time on your station. Some of these 
individuals may be less than honorable, and 
you will need to decide if you will allow them 
to sell their services and products on your sta- 
tion. Typically, these clients bring with them 
revenue that is hard to turn away. 

Invest in your remote broadcasts. More so 
than in the general market, remote broadcasts 
will be in high demand and highly profitable. 
However, in the majority of cases Hispanics 
expect big events, and the entire family at- 
tends. So be prepared to invest in your broad- 
casts and provide live music, piñatas, food, etc. 

Hire biculturally. Just because someone 

speaks Spanish doesn't mean they understand 
the culture and its idiosyncrasies. Whenever 
possible, hire sales consultants who under- 
stand the makeup of your community and its 
heritage. 

Hire bilingual employees. At the very least 
you should have a good team of Spanish - 
speaking account executives who can commu- 
nicate effectively with your Spanish -speaking 
clients. 

"The Hispanic 

community is about 

family; it is about 

community. You should 

consider this when 

making decisions on 

promotions, sales 

packages, events and 

the like." 

NUMW1111#iunlitmumrn,n; 

Invest in someone to link management 
and staff linguistically. Especially when own- 
ership and management are not Hispanic, you 
should have a link who can bridge the lan- 
guage barrier. This is particularly important 
when communicating with the GM, the sales 
manager, the traffic department, the program- 
ming department and the rest of the opera- 
tion. The "lost in translation" syndrome can 
lead to lost business and an array of problems 
that make it difficult to operate a successful 
radio station. 

Think family, think community. The His- 
panic community is about family; it is about 
community. You should consider this when 
making decisions on promotions, sales pack- 
ages, events and the like. 

Apply the same standards that you would 
with any other operation. It is not uncommon 
to hear things like "That is the way we do 
things" and "You don't understand how we 

do business." The bottom line is, nonsense! 
You should apply the same standards, poli- 
cies and rules that you would with any oper- 
ation. 
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LATIN FORMATS 

Radio Y Música News 
Intocable are back with a new album to follow up on the success of their 

studio album Nuestro Destino Estaba Escrito and 

their live album Intimamente. The latest album is 

titled X, and the new single, "Aire," is a top R &R 

charter that is threatening to take the No. 1 

position. 

Superstar Olga Tañón has signed with Sony 

BMG. Tañón has won two Grammys and two Latin 

Grammys, among many other awards. "Bandolero," her first single from her new 

record company, is set to go out to radio Feb. 14. The singer's new album includes 

songs by songwriters like Kike Santander, Christian Zalles, José Luis Morin, Pablo 

Manabelo and Manuel Tejada. "I feel very confident in this return, supported by 

the great fusion of Sony and BMG," Tañón says. "i thank everyone who has made 

this musical work possible, which I give to my public with all my Love. Watch out, 

world, La Tañón is back." 

Talk about talent running in the family: Another of Ricardo Montaners sons, 

Héctor Montaner, has released a debut album: Amor Del Bueno, on Vene Music. The 

single of the same title is already out to radio. Héctor follows a music formula 

similar to his father's by including ballads and dance songs on the album. 

Norteño ballads are what Conjunto Primavera are known for, and their new 

album, Hoy Como Ayer, pays tribute to the genre. The album, which is due out this 

month, includes 10 tracks by songwriters like Cornelio Reyna, Teodoro Bello, Martin 

Urieta and Ernesto Cortazar. The single "Hoy 

Como Ayer" is riding high on R &R's Regional 

Mexican chart. 

Not content with all the success she's 

had during her long musical career, superstar 

Gloria Estefan is now writing children's 

books. Her first features a dog who feels that 

she doesn't fit in at her new home. The 

story, based on Estefan's bulldog Noelle, will 

help children understand how important it is to feel 

content with themselves in order to be happy. The 

book is scheduled to be released in Spanish and 

English versions in November. 

Cuca is one of those Mexican rock bands that hit 

the U.S. back in the '90s alongside the likes of La 

Lupita, Tijuana No and Santa Sabina. After a five - 

year hiatus, Cuca are back with the live album Viva 

Cuca. Recorded in Guadalajara and produced by the 

band, the album includes songs like "El Mamón De 

La Pistola," "Alcohol Y Rocanrrol," "Hijo Del Lechero," "Qué Chingaos Es La Vida" 

and "Don Goyo." 

Speaking of rock, Argentina's Rata Blanca have just released their first DVD, En 

Vivo - Estadio Obras, which features a concert in 

Buenos Aires. The band played to a sold -out crowd 

that enjoyed hits like "Mujer Amante," "Solo Para 

Amarte" and "La Leyenda Del Hada Y Del Mago." The 

DVD also offers a photo gallery, band bio, discogra- 

phy, subtitles in English and Portuguese and the 

music videos "Guerrero Del Arco Iris" and "Volviendo 

A Casa." 

Intocable 

Gloria Estefan 

Conjunto Primavera 

a, . , 's± y;'. 

a.4 
ii7.41. . 

Cuca 
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See Them Live 
11 Los Tigres Del Norte, Universal Amphitheatre, Los Angeles 

12 Enjambre, Westchester Sports Bar and Grill, Westchester, CA 

12 Marco Antonio Solís & Ana Gabriel, Madison Square Garden, New York 

12 Los Tigres Del Norte, Phoenix 

12 Los Tucanes De Tijuana, Aragon Ballroom, Chicago 

13 Los Tigres Del Norte, Oakland, CA 

14 Marco Antonio Solís, American Airlines Arena, Miami 

17 Juguete & JD Natasha, X Fandango's, Anaheim, CA 

17 Stoic Frame, Flame Convention Center, Silver City, NM 

18 Los Tigres Del Norte, Winston- Salem, NC 

18 Kumbia Kings, Aragon Ballroom, Chicago 

18 Stoic Frame, Nancy's Mesa Inn, Belen, NM 

19 Los Tigres Del Norte, Atlanta 

19 Juguete, Coffee Depot, Riverside, CA 

19 Stoic Frame, The Launchpad, Albuquerque 

20 Los Tigres Del Norte, Charlotte 

23 Juanes, Tampa Bay Performing Arts Center, Tampa 

24 Premio Lo Nuestro, American Airlines Arena, Miami 

24 Juguete, The Gig, Hollywood, CA 

25 Los Tigres Del Norte, Newburg, NY 

26 Ozomatli, Glass House, Los Angeles 

26 Gilberto Santa Rosa, James L. Knight Center, Miami 

26 Los Tigres Del Norte, New York 

26 -27 Juanes, Coliseo De Puerto Rico, San Juan, PR 

27 Los Tigres Del Norte, Camden, NJ 

2 Juanes, Constitution Hall, Washington, DC 

4 Los Lobos, Royce Hall (UCLA), Los Angeles 

4 Juanes, Madison Square Garden, New York 

5 Juanes, Taj Mahal, Atlantic City, NJ 

5 Gilberto Santa Rosa, Kodak Theatre, Los Angeles 

6 Juanes, Orpheum Theatre, Boston 

8 Juanes, Dekalb Atlanta Center, Atlanta 

9 Juanes, Hard Rock Live, Orlando 

11 Juanes, American Airlines Arena, Miami 

12 Reggaetón Concert 2005, Miami Arena, Miami 

16 Juguete, SXSW Festival BMI Showcase, Austin 

18 Juanes, UIC Pavilion, Chicago 

19 Juanes, Detroit Opera House, Detroit 

20 Juanes, Ohio Theatre, Columbus, OH 

20 Stoic Frame, Zen Sushi Bar, Los Angeles 

21 Andrea Echeverri, House of Blues, Anaheim, CA 

22 Andrea Echeverri, House of Blues, Los Angeles 

26 Los Tigres Del Norte, Denver 

27 Los Tigres Del Norte, Greeley, CO 

30 Juanes, Paramount Theatre, Denver 

31 Juanes, Sandia Casino, Albuquerque 

Marco 
Antonio Solís 

Juanes 

A NEW BEGINING The moment of truth came when Olga Tañón signed with Sony BMG. Seen 

here are (l -r) Sony BMG Chairman & CEO/Latin America Frank Welzer, Sony BMG Norte President 

Kevin Lawrie, Tañón and Sony BMG Sr VP /A &R Angel Carrasco. 
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February 11, 2005 
ARTIST TITLE L4BEUSI ó ATS PLAYS 

WEEKS ON 
CHART 

TOTAL STATIONS/ 
ADDS 

LOS TUCANES DE TIJUANA El Virus Del Amor (Universal) 1317 63 11 4010 

INTOCABLE Aire ( EMlLatin) 1257 +142 4 3510 

CONJUNTO PRIMAVERA Hoy Corno Ayer (fonovisal 1243 +191 4 3810 

K-PAZ DE LA SIERRA Volveré ( Univision) 994 -52 17 3610 

GRUPO MONTEZ DE DURANGO Quiero Saber De Ti (Risa) 806 82 14 2910 

BETO Y SUS CANARIOS Está Llorando Mi Corazón (Edimonsal 756 -21 17 3510 

KUMBIA KINGS Fuego (EMlLatinl 693 -11 17 2610 

LOS HURACANES DEL NORTE Tú Ponte En Mi Lugar ( Univision) 667 +56 4 2310 

LALO MORA Si Me Vas A Dejar (Edimonsa) 641 +39 8 2210 

BANDA EL RECODO Ya Soy Feliz ( fonovisa) 622 -7 9 2310 

DIANA REYES Rosas (Universal) 613 +3 12 2110 

PALOMO M Tristeza (Bise) 545 -79 11 2210 

LOS HOROSCOPOS DE DURANGO Si La Quieres (Bise) 538 +134 2 010 

GRUPO BRYNDIS La Ultima Canción (Bise) 524 +9 10 2010 

BRONCO "EL GIGANTE DE AMERICAS Señor Mesero ( fonovisa) 521 -30 4 2210 

ISABELA A Manos Llenas (Risa) 507 -30 16 2410 

PESADO Te Apuesto Lo Que Quieras (WarnerML.) 496 52 6 1910 

LUPILLO RIVERA Renunciación (Univision) 494 -57 6 2010 

LOS RIELEROS DEL NORTE Tu Nuevo Cariñito (Fonovisa) 489 -46 17 2710 

DUELO Bienvenido Al Amor (Univis /on) 475 +42 4 1410 

LOS TEMERARIOS Sombras (Fonovisa) 467 -92 15 2010 

ANA BARBARA Loca (fonovisa) 457 -33 11 1810 

BETO Y SUS CANARIOS A Usted (Bisa) 405 -16 3 1810 

YOLANDA PEREZ La Reina Del Mall (fonovisal 377 +17 4 1610 

GRUPO INNOVACION Mañana Que Ya No Esté (fonovisal 375 +19 3 1410 

CUISILLOS Adicto (Balboa) 369 -40 3 1510 

DINORA Y LA JUVENTUD Dile (fonovisal 361 +264 1 DIO 

EL PODER DEL NORTE En Tu Basura (Bise) 350 +54 1 1110 

MARCO ANTONIO SOLIS Mi Mayor Sacrificio (fonovisal 345 -24 14 1710 

JULIO PRECIADO Lo Mejor Fue Perderte (Sony BMG) 335 +222 1 010 

49 Regional Mexican reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the 
airplay week of 1/30 -2/5. Bullets appear on songs gaining plays or remaining flat trom previous week. If two songs are tied in total plays, the song with the larger increase 
in plays is placed first. Songs belon No 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R 
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest 
week -to -week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned 
an AQH number. Average OLarter Hour Persons used herein with permission from Arbitron Inc. (© 2005. Arbitron Inc.). © 2005. Radio & Records 

NEW & ACTIVE 
JENNIFER PENA Si Yo Me Vuelvo A Enamorar ( Univision) 

Total Plays: 301, Total Stations: 11, Adds: O 

POLO URIAS Mi Primer Amor (fonovisal 

Total Plays: 301, Total Stations: 10, Adds: 0 

LA ORIGINAL BANDA EL LIMON Abeja Reina (Edimonsa) 

Total Plays: 281, Total Stations: 11, Adds: 0 

DON FRANCISCO Mujeres Siempre Mujeres ( Univision) 

Total Plays: 270, Total Stations: 7, Adds: 1 

LOS MORROS DEL NORTE Dos Botellas De Mezcal (La Sierra) 

Total Plays: 265, Total Stations: 13, Adds: O 

ORO NORTEÑO Lobo Domesticado (fonovisal 

Total Plays: 253, Total Stations: 6, Adds: 0 

DUETO VOCES DEL RANCHO Los Males De Micaela (EMI Latin) 

Total Plays: 250, Total Stations: 10, Adds: 0 

TRINY Y LA LEYENDA Vete Ya (Universal) 

Total Plays: 216, Total Stations: 6, Adds: 0 

JENNI RIVERA Amiga, Si Lo Ves ( Univision) 

Total Plays: 203, Total Stations: 7, Adds: 0 

PAQUITA LA DEL BARRIO Las Rodilleras (Ba /boa) 

Total Plays: 196, Total Stations: 6, Adds: 0 

Songs ranked by total plays 

POWERED 

1EDIABASE 

MOST ADDED` 
ARTIST TITLE LABEL(S, 

No Adds This Week. 

MOST 
INCREASED PLAYS 

ADDS 

ARTIST TITLE LABEL(S) 

TOTAL 
PLAY 

INCREASE 

DINORA Y LA JUVENTUD Ode (fonovisal +264 

JULIO PRECIADO Lo Mejor Fue Perderte (Sony BMG) +222 

CONJUNTO PRIMAVERA Hoy Como Ayer (Fonovisa) +191 

EZEQUIEL PEÑA Beso A Beso (fonovisal +184 

LA AUTORIDAD Yo Me Quedé Sin Nada (Visa) +150 

INTOCABLE Aire (EMlLatin) +142 

LOS HOROSCOPOS DE DURANGO Si La Quieres (Visa) +134 

ZAINO No Podré Sobrevivir (fonovisal +114 

GRUPO MONTEZ DE DURANGO Adiós Amor Te Vas (Oise) +60 

LOS HURACANES DEL NORTE Tú Ponte En Mi Lugar (Univision) +56 

MOST 
PLAYED RECURRENTS 

ARTIST - - 

TOTAL 

PLAYS 

PESADO Ojalá Due Te Mueras (WarnerML.) 522 

PATRULLA 81 No Aprendí A Olvidar (Visa) 435 

LOS HOROSCOPOS DE DURANGO Dos Locos (Visa/ 373 

BANDA EL RECODO Delante De Mí (fonovisal 363 

PATRULLA 81 Cómo Pude Enamorarme De Ti (Visa) 282 

GRUPO MONTEZ DE DURANGO Lástima Es Mi Mujer Luisa/ 271 

PALOMO Miedo (Bisa) 235 

RAMON AYALA Y Bailando (Freddie) 234 

LOS HURACANES DEL NORTE Te Perdoné Una Vez (Univision) 232 

PALOMO Baraja De Oro (Visa) 227 

Station playlists for all R &R 
reporters are available on the web 

at www.radioandrecords.com. 

ubscribe to the most comprehensive and up -to- the -minute coverage of radio business news...at a special VIP package rate! 

EtR's INDUSTRY VIP PACKAGE RftR: The Industry's Newspaper 

RftR Today: The Industry's Leading Daily Fax 

RftR's Today's News 
E -mail updates of breaking stories 

The R&R Directory 
The most comprehensive resource guide available 

SAVE OVER 25 %! 
RftR'S INDUSTRY VIP PACKAGE IS $4450 

(Regular rate S595.00) 

Call R &R at Subscribe online: 

310.788.1625 www.radioandrecords.com 
1i 
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CONTEMPORARY TOP 30 

WEE TEEK 

February 11, 2005 

ARTIST TfTLE MBEL(SI 
TOTAL 
PLAYS PLAYS 

WEEKS ON 
CHART 

TOTAL STATIONS' 
ADDS 

1 0 JUANES Volverte A Ver (Universal) 830 +38 7 2210 

2 2 JUANES Nada Valgo Sin Tu Amor (Universal) 707 -57 18 2710 

5 0 CRISTIAN Te Buscaria (SonyBMG) 591 +36 10 2110 

7 0 JULIETA VENEGAS Algo Está Cambiando (Sony BMG) 089 +97 8 1810 

4 0 ALEJANDRO FERNANDEZ Me Dediqué A Perderte ( Sony3MG) 666 +4 18 2310 

6 6 PAULINA RUBIO Dame Otro Tequila (Universal) 625 .7 15 2310 

3 7 OB1E BERMUDEZ Todo El Año (EM/Latin) 576 -86 14 1910 

8 8 ALEKS SYNTEK fIANA TORROJA Duele El Amor (EM /Lan) 569 -8 18 2310 

9 0 LA 5A. ESTACION El Sol No Regresa ( SonyBMG) 515 +27 10 1710 

11 DAVID BISBAL Esta Ausencia (Universal) 454 +3 10 13/0 

10 11 KALIMBA Tocando Fondo ( SonyBMG) 452 -10 6 16)0 

14 ® PEPE AGUILAR Miedo (Sony MG) 407 +3 18 2110 

16 (I) CARLOS VIVES Voy A Olvidarme De Mi (EM /Latin) 396 +21 7 910 

15 o MARCO ANTONIO SOLIS Mi Mayor Sacrificio (fonovisal ;91 +5 15 1710 

12 15 LAURA PAUSINI Escucha Atento (WarnerM.L.) 286 -35 16 1610 

17 16 LUIS MIGUEL Que Seas Feliz (Warner ML.) 339 -12 16 1510 

18 D PEPE AGUILAR El Autobús ( SonyBMG) 336 +5 4 1310 

19 0 FEY La Fuerza Del Destino (EM/Latin) 331 +2 6 1010 

30 Q SIN BANDERA De Viaje (Sony BMG) 287 +53 13 1210 

20 20 ALEXANDRE PIRES Cosa Del Destino (SonyBMG) 286 -17 11 1110 

23 ® ENANITOS VERDES Tu Cárcel (Universal) 285 +2 12 1210 

24 e GLORIA TREVI En Medio De La Tempestad (SonyBMG) 277 +17 14 910 

27 e REYLI BARBA Amor Del Bueno (SonyBMG) 274 +25 3 910 

22 24 HAASH Te Quedaste (Sony BMG) 272 -13 4 1210 

21 25 ALEJANDRO SANZ Tú No Tienes Alma (WarnerM.L.) 263 -31 6 1110 

'Debut> LUIS MIGUEL Sabes Una Cosa (WarnerM.L.) 255 +63 1 710 

29 ® MOENIA Ni Tú Ni Nadie (SonyBMG) 252 +13 4 710 

'Debut> TOMMY TORRES Oame Esta Noche (OleMusic) 244 +35 1 210 

28 29 DADDY YANKEE Gasolina (V /Music) 236 -8 2 910 

IDebut> CI ALEJANDRO FERNANDEZ Qué Lástima (SonyBMG) 230 +56 1 611 

32 Spanish Contemporary reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays fortne 
airplay week of 1/30 -2/5. Bullets appear on songs gaining plays or remaining flat from p- evious week. If two songs are tied in total plays, the song with the larger increase 

in plays is placed first. Songs betmv No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R 
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest 
week -to -week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned 
an AOH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitror. Inc.). © 2005, Radio & Records 

NEW & ACTIVE SDRAYA Llévame (EM /Latin) 
Total Plays: 153, Total Stations: 6, Adds: 1 

CONJUNTO PRIMAVERA Hoy Como Ayer (Fonovisa) BELINDA Angel (Sony BMG) 

Total Plays: 187, Total Stations: 6, Adds: O 

LA 5A. ESTACION Algo Más (Sony BMW 
Total Plays: 178, Total Stations: 5, Adds: 0 

Total Plays: 114, Total Staticns: 4, Adds: 0 

SERRALDE Vida De Mi Vida (Universal) 

Tctal Plays: 75, Total Stations: 4, Adds: 0 

Songs ranked by total plays 

POWERED 
MEDIABASE 

MOST ADDED` 
ARTIST TITLE LABEL S1 

JUANES La Camisa Negra (Universal) 

MOST 
INCREASED PLAYS 

ADDS 

2 

TOTAL 
PLAY 

ARTIST TITLE LABEL(S) INCREASE 

JUANES La Camisa Negra (Universal) +116 

PABLO PORTILLO Demas ado (Pina Records) +109 

JULIETA VENEGAS Algo Está Cambiando (SonyBMG) +97 

LUIS MIGUEL Sabes Una Cosa /WarnerM1.) +63 

ALEJANDRO FERNANDEZ Qué Lástima (Sony MG) +56 

SIN BANDERA De Viaje (Sony BMG) +53 

JD NATASHA Tatuaje (EMI Latin) +53 

ANDY & LUCAS Quiero Ser Tu Sueño (Sony BMG) +51 

MANA Mariposa Traicionera (Warner Mil +46 

FRANKIE J. fIBABY BASH Obsession (No Es Amor) (Columbia) +40 

MOST 
PLAYED RECURRENTS 

ARTIST TITLE LABEL(SI 

TOTAL 
PLAYS 

LA OREJA DE VAN GOGH Rosas (Sony BMG) 408 

JULIETA VENEGAS Lento (Sony BMG) 376 

FRANCO DE VITA f /SIN BANDERA Si La Ves (Sony BMG) 367 

KALIMBA No Me Quiero Enamorar (Sony BMG) 305 

JULIETA VENEGAS Andar Conmigo (Sony MO 299 

SIN BANDERA Que Lloro (Sony BMW 291 

MANA Mariposa Traicionera (WarnerM.L.) 289 

REYLI BARBA Desde Que Llegaste (Sony BMG) 288 

CHAYANNE Cuidarte El Alma (Sony BMGI 267 

OBIE BERMUDEZ Antes (EMILatin) 268 

Station playlists for all R &R 
reporters are available on the web 

at www.radioandrecords.com. 

BRIGHT COLORS. LONG -LASTING. DURABLE. WEATHER -RESISTANT. 

9CeerJmare al/en/ion 

Ycu're a big dog. You have a big promotion going on. But, 
hcw do you get mo-e attention from your promotional 
partners? Pick the rigit one! Communication Graphics. 

Preferred by more radio stations since 1973. 
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THE DECAL COMPANY 
(800) 331-4438 - www.cgilink.com 
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L A TIN FORMATS 
February 11, 2005 

TROPICAL TOP 25 

ARTIST TITLE LABELIS 

1 MARC ANTHONY Se Esfuma Tu Amor (SonyBMG) 220 

2 JUAN LUIS GUERRA Para Ti (VerzeMusic /Universa[/ 216 

3 MONCHY &ALEXANDRA Perdidos (J &N) 195 

4 EL GRAN COMBO DE PUERTO RICO El Matrimonio (Sony BMG) 172 

5 TITO NIEVES fILA INDIA Ya No Queda Nada (SGZEntertainment) 144 

6 GILBERTO SANTA ROSA Piedras Y Flores (SonyBMG) 114 

7 DOMENICMARTE Ven Tú (J &N) 106 

8 TITOROJAS Quiero (MP) 103 

9 OBIE BERMUDEZ Todo El Año (EMI Latin) 89 

10 DADDY YANKEE Lo Que Pasó, Pasó (V/Music) 85 

11 JUANES Volverte AVer (Universal) 83 

12 CARLOS VIVES Voy A Olvidarme De Mi (EMI Latin) 78 

13 TOÑOROSARIO Resistiré (Universal/ 77 

14 OSCAR D'LEON Enamoraíto (SonyBMG) 73 

15 ELVIS CRESPO Pan Comió (Ole Music) 66 

16 CRISTIAN Te Buscaría (SonyBMG) 66 

17 JULIO VOLTIO JulitoMaraña (SonyBMG) 66 

18 ENRIQUE FELIX Galletitas De Avena (MayimbaProductions) 66 

19 EL PUEBLO Shorty Ven Conmigo (DAMProductions) 65 

20 LA GRAN BANDA Cartas Del Verano (DAMProductions) 62 

21 DADDY YANKEE Gasolina /V /Music/ 59 

22 KINITO MENDEZ Hony Tú Sí Jony (J&NI 51 

23 IVY QUEEN Dile (Perfect Image) 50 

24 CHARLIE CRUZ Vert Devórame Otra Vez (SGZEntertainment) 49 

25 DON OMAR Reggaetón Latino (V/Music/ 49 

Data is complied from the airplay week of 1/30/05- 2/5/05, 
and based on a point system. 

2005 Radio & Records. 

CONTEMPORARY 

DAVID DEMARIA Precisamente Ahora (WarnerM.L.) 

ELEFANTE Mentirosa (Sony BMG) 

HOMBRES G Por Qué No Ser Amigos (WarnerM.L.) 

MIGUEL BOSE Ella Dijo No (WarnerM.L.) 

REGIONAL MEXICAN 

CONJUNTO ATARDECER Y Te Vi Con El (Universal) 

DIANA REYES Basta Ya (Universal) 

LA SINFONIA Abrázame Muy Fuerte (SonyBMG) 

LOS TELEZ Gritaría (Mock & Roll) 

SOMBRA MUSICAL A La Luna (Mock & Roll) 

TRINY Y LA LEYENDA Vete Ya (Universal) 

TROPICAL 

ALEXA Te Vas De Aquí (Cutting) 

FULANITO Trai La Bulla (Cutting) 

NORIEGA fITITO "EL BAMBINO" Te Encontraré (Flow Music /Cutting) 

PEDRO JESUS Ella No Sabe (MP) 

ROCK /ALTERNATIVE 

ELEFANTE Mentirosa ( SonyBMG) 

HOMBRES G Por Qué No Ser Amigos (Warner M.L.) 

ROCK/ALTERNATIVE 

TW ARTIST Title 

1 MOLOTOV Amateur (Universal) 

2 VOLUMEN CERO Autos (Warner Mil 
3 VICENTICO Los Caminos De La Vida ( SonyBMG) 

4 STOIC FRAME Demoiios Del Asfalto (E /Comandante /V &J) 

5 ELY GUERRA Ojos Claros, Labios Rosas (Higher Octave) 

6 LIQUITS Chido (Surco) 

7 LUCYBELL Hoy Soñé (Warner ML.) 

8 LA LEY Mirate (Warner ML.) 

9 ENJAMBRE Biografía (Oso /V &J) 

10 JULIETA VENEGAS Algo Está Cambiando ( SonyBMG) 

11 ELY GUERRA Te Amo, I Love You (HigherOctave) 

12 ZOE Solo ( SonyBMG' 

13 TOMMY TORRES De Rodillas (Ole Music) 

14 PANTEON ROCOCO La Ciudad De La Esperanza (Delanuca /DLN) 

15 RABANES & DON OMAR Rockton ( SonyBMG) 

Songs ranked by total number of points. 12 Rock/Alternative reporters. 

RECORD POOL 
TW ARTIST Title Lace .r>; 

1 BANDA GORDA Traigo Fuego (MP) 

2 EDDIE SANTIAGO Loco Por Tu Amor (MP) 

3 EL GRAN COMBO DE PUERTO RICO El Matrimonio (SonyBMG) 

4 TITO ROJAS 3uiero (MP) 

5 DOMINGO QUIÑONES El Más Buscado (Universal) 

6 TONO ROSARIO Resistiré (Universal) 

7 OB1E BERMUDEZ Todo El Año (EMI Latin) 

8 KINITO MENDEZ Hony Tú Si Jony (J &N) 

9 JHOSY & BABY Q Sazón De Mi Isla (Univision) 

10 PAULINA RUBIO Dame Otro Tequila (Universal) 

11 ADASSA fITAINO De Tra (Universal) 

12 IVY QUEEN Dile (Perfect /mage) 

13 ILEGALES Ccmo Tú (Perfectlmagel 

14 MARC ANTHONY Se Esfuma Tu Amor (SonyBMG) 

15 JULIO VOLTIO Julito Maraña (SonyBMG) 

Songs ranked by total number of points. 22 Record Pool reporters. 

i Qué Pasa Radio! 
There's no stopping them now! Los Tucanes De Tijuana hold on to 

No. 1 on the Regional Mexican chart with "El Virus del Amor," while 
Intocable stay strong at No. 2 with "Aire." The biggest jump this week 
is Los Horóscopos De Durango's "Si La Quieres," which landed at No. 

13, up from No. 24. And making their debuts are Dinora Y La 

Juventud's "Dile" at No. 27, El Poder Del Norte's "En Tu Basura" at 

No. 28 and Julio Preciado's "Lo Mejor Fue Perderte" at No. 30. 

It seems things are moving again in the world of Contemporary 
radio, although Juanes remains at the No. 1 and No. 2 positions with 
"Volverte a Ver" and "Nada Valgo Sin Tu Amor," respectively. Luis 
Miguel debuts at No. 27 with "Sabes una Cosa," Tommy Torres' 
"Dame Esta Noche" enters the chart at No. 29, and Alejandro 
Fernandez's "Qué Lástima" at No. 30. 

Remember that you, radio PDs, are responsible for the hits, the 

debuts and the drops. Report your adds and make things happen. 
The deadline is Tuesday at noon PT. 
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NATIONAL 

SALEM 
COMMUNICATIONS 

PROFESSIONAL 
BROADCASTERS 

Sales, News, Web and 

Ministry Relations 

If you are ambitious and very good at 

what you do, you should consider 

being part of one of America's fastest 

growing, innovative and dynamic ra- 

dio companies. We are presently ex- 

panding into new markets, and enlarg- 

ing our scope in existing ones - with 

general market and Christian stations. 

Opportunities also exist at our radio 

network (SRN), our web network 

(SWN), and at National News and Pub- 

lic Affairs and Corporate Ministry Rela- 

tions operations. Here is a sample: 

Radio Sales and General Management 

Sales Reps, National and Local 

Sr. News Reporters 

Sr Editors 

Web Designers 

Ministry Relations Director 

If you think you are good enough to 

run with the best. please contact us. 

Interviews can be scheduled at the 

NRB Convention in Anaheim, Feb 12 

15. Or, if you are not attending, con- 

tact us to make other interview ar- 

rangements. Salem Communications 

is the leading U.S. radio broadcaster 

targeting the large and growing audi- 

ence interested in programming related 

to religion, family and culture.Contact: 

jobs[ salem.cc, tamib@salem.cc or 

send a fax to 805/384 -4522. Salem 

Communications is an Equal 

Opportunity Employer When applying 

please reference code: NRB /RR. 

OPPORTUN /TIES 
EAST 

APD /MD Air Talent 
Major market East Coast Contem- 
porary station looking for an APD/ 
MD Air talent. At least 2 years 
medium to large market PD 
experience or 4 years experience 
as APD in a medium or large 
market. Creative thinker. Good 
with Selector. Can manage an 
incredible team. Radio & Records, 
Inc., 10100 Santa Monica Blvd., 3rd 
Floor, # 1131, Los Angeles, CA 
90067. EOE 

MIDWEST 

MORNING SHOW -WNCI 
We have a rare opening for a 

co -host of the top -rated "WNCI 
Morning Zoo" program. It is a 

primary air talent position and 
requires doing two newscasts 
per hour as well as interaction 
with two heritage personalities. 
Superior communication skills, 
team - player and a slightly 
warped sense of humor are 
musts! Contad: Michael McCoy, 
Program Director, 97.9 WNCI, 
2323 West 5th Avenue, Suite 
200, Columbus, OH 43204- 
4988. Clear Channel Radio is 

an equal opportunity employer. 

Northern Michigans #1 Hit 
Music Station looking tc 
fill Mornings.T &R to:Todd Mar- 
tin, Ops Manager, 106KHQ, PO 
Box 286, Petoskey, MI 49770 or 
todd.martin @106khq.com EOE 
(2/11) 

POSITIONS SOUGHT 

Established travel talk 
show ready to join your 
talk format. The Travel - 

ing Blues Show is looking 
for a new outlet to ex- 
pand our current loyal 

listening audience. 
julvbill04@yahoo.com or 

call 631-327-6302. 

High energy rock chick...) know produc- 
tion, continuity, copywriting, character 
voices... not a liner jock....prod /imaging 
demo /aircheck ready if you are. 
Showgir1626 @comcast.net. (2/11) 

POSITIONS SOUGHT 

Country radio and production talent 
willing to re- locate with in reasonable dis- 
tance to advance my career. ANTHONY: 
(765)349 -1291 broadcastprofessional© 
yahoo.com. (2/11) 

John Holcomb diverse talent, adaptable 
to multiple formats; topnotch writing 
ability. Trustworthy, relaxing voice, 
exceptional organizational skills. 
Will relocate. (903) 887 -6898 
dj_JohnHolcombOmsn.com. (2/11) 

Honest, loyal, hard -working individual 
seeking employment in the radio broad- 
casting industry as on -air talent. Willing 
to travel. WilliamMcClellan34 @man.com 
(817) 790 -3585. (2/11) 

(MI) 16 year in radio - DJ, promotions 
and board op, currently working at a top 
40 station that is number 2. Nights /over- 
nights and weekends, I have done it all! 
E -mail me for more info: 
djmartin88 ©hotmail.com (2/11) 

Seeking Division I Play -by -Play /Sales 
position. JOE: (888) 327 -4996. (2/11) 

Former morning man at UAC sta- 
tion in Charleston, SC in search 
of my next opportunity. Visit 
websites for more info: www. 
radiodemos.com/ 4 -2 9 - 

05brionobrion.html or www. 
geocities.com /therealbdiddy/ 
brionobrion.html. (2/11) 

Midwest stand -up comic seeks full -time 
radio gig. Extensive, award -winning 
broadcast experience with much to of- 
fer: writing, voice -overs, ratings! 
richardcason @yahoo.com. (2/11) 

Bill Elliott & Tim Subra. Great audience 
builders! Available immediately any- 
where. Check our "all request radio" at 

www.3DSJ.com. (813)920 -7102, 
billelliottO3DSJ.com. (2/11) 

REtR Opportunities 
Free Advertising 

Radio & Records provides free (20 words maximum) 

listings to radio stations ON A SPACE AVAILABLE BA- 

SIS in Opportunities. Free listings of the same length 

are also available to individuals seeking work in the in- 

dustry under Positions Sought. 

Deadline 
To appear in the following week's issue, your ad must be 

received by Thursday noon (PST). eight days prior to issue 

date. Free Opportunities listings should be typewritten or 

printed on 8 1,7 X 11' company /station letterhead and are 

accepted only by mail or fax: 310 -203 -8727. Only free po- 

sitions sought ads are accepted by e-mail to: 

kmumaw dradioandrecords.com. Address all 20 -word ads 

toR &R Free Opportunities. 10100 Sarta Monica Blvd.. Third 

Floor, Los Angeles, CA 90067. 

R&R Opportunities 
Advertising 
lx 2x 

$200/inch $150finch 
Rates are per week (maximum 35 word per inch includ- 
ing heading). Includes generic border. If logo. custom 
border or larger heading are required. add 1/2 inch ($60 
for lx. 350 for 2x). In addition, all ads appear on R &R's 
website. Irwiw. radioandrecords.com1. 

Blind Box: add $50 

The R &R address and your box number adds 12 words 
to your ad. Regular Opportunities rates apply to Blind 
Box ads. but a $50 service charge is added for ship- 
ping and handling. 

Positions Sought: $50/inch 
Individuals seeking employment may run ads in the 
Positions Sought section al the special rate of S50frnch. 

Payable In Advance 
Opportunities Advertising orders must be typewritten 
on company/station letterhead and accompanied by 

advance payment. Please submit ad copy & logos via 

email to kmumawaradioandrecords.com. Ads are also 

accepted by fax: (310- 203 -8727) or mail. Visa. MC. 

AmEx or Discover card accepted. Include card num- 
ber. name as it appears on credit card, expiration date 

and phone number. Blind box responses are sent to 

advertisers every Friday by first -class mail. 

Deadline 
To appear in the following week's issue, your ad must 
be received by Thursday noon (PDT) eight days prior 

to issue date Address all ads to:R &R Opportunities. 
10100 Santa Monica Blvd.. Third Floor, Los Angeles, 

CA 90067. 

RADIO 8 RECORDS 
10100 Santa Monica Blvd.. Third Floor, Los Angeles, CA 90067 

R &R is published weekly. except the week of December 25. Subscriptions are available for $325 00 per year (plus applicable 

sales tax) in the Drifted States. $330.00 in Canada and Mexico. and $495.00 overseas (U.S. funds only) from Radio & Records 

Inc., at 10100 Santa Monica Blvd., 3rd Floor. Los Angeles. California 90067. Annual subscription plan includes the weekly 

newspaper plus two R &R Directories issues and other special publications. Refunds are prorated based on the actual value of 

issue received prior to cancellation Norrefundable quarterly rates available. All reasonable care taken but no responsibility 

assumed for unsolicited material. R &R reserves all rights in material accepted for publication. All lettersaddressed to R&R or is 
Editors will be assumed intended for publication reproduction and may therefore be used for this purpose. Letters may be edded 

for space and clarity and may appear in the electronic versions of R &R. The writer assumes all liability regarding the content of 

the letter and its publication in R &R. Nothing may be reproduced in whole or in part without written permission from the 

Pudisher. 

© Radio & Records 2005 

POSTMASTER: Send address changes to R&R. 10100 Sarta Monica Blvd.. Third Floor. Los Angeles. California 90067. 

HOW TO REACH US RADIO & RECORDS / 1 01 00 SANTA MONICA BLVD., THIRD FLOOR, LOS ANGELES. CA 90067 

CIRCULATION: 

hone 

310 -788 -1625 

NEWS DESK: 310.788 -1699 

R &R MUSIC TRACKING: 310- 788 -1668 

ADVERTISING /SALES: 310 -553 -4330 

E-mail 

310 -203 -8727 subscribe @radioandrecords.com 

310.203 -9763 newsroom @ radioandrecords.com 

WEBSITE: www.radioandrecords.com 

one Fax E-mai 

OPPORTUNITIES/MARKETPLACE: 310-788-1621 310-203-8727 kmumaw4radioandrecords.corn 

310- 203 -9763 cmaxwell e radioandrecords.com 

310 -203 -8450 hmowry @radioandrecords.com 

EDITORIAL, OTHER DEPTS: 310 -553 -4330 310 -203 -9763 mailroom áradioandrecords..,c 

WASHINGTON, DC BUREAU: 301 -951 -9050 301 -951 -9051 jhoward ®radioandrecords.com 

NASHVILLE BUREAU: 615- 244 -8822 615- 248 -6655 Iheiton ®radioandrecords.com 
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AIR CHECKS 

AUDIO & VIDEO AIRCHECKS 

+CURRENT #292 WKQX/Mancow Z100 /Paul Cubby Bryant 

WKTU /Baltazar & Goumba Johnny KIIS /JoJo Wright KDND, 

Heather Lee KZBR.J.D. WPEN /Kim Martin. $13. 

+CURRENT #291 WKTU /Bill Lee, WNEW /Ricky & RuPaul, 

WOGL/Big Ron O'Brien, KJR /Ric Hansen, KALC /Mr. 

Mantastic, KTTB/Tone E. Fly, KXXR /Remy Maxwell, WRTH/ 

Johnny Rabbitt. $13 

+PERSONALITY PLUS #PP -200 KGB /Dave Shelly & 

Chainsaw KDKB/Tim & Mark WROR /Loren & Wally Z100/ 

Elvis Duran & Z Zoo. $13 CD 

+PERSONALITY PLUS #PP -199 WBMX/John Lander, 

WIOO /Chio & Angie Taylor, KKBT /Steve Harvey, KUBE/The T- 

Man. CD $13 

+PERSONALITY PLUS #PP -198 WOMC /Dick Purtan, WRIF/ 

Drew & Mike, KMPS /Ichabod Caine, KDWB/Dave Ryan. $13 CD 

+ALL COUNTRY #CY -147 WSOC, WKKT, KNCI, KZBR. $13.CD 

+ALL CHR #CHR -117 KFMD, WNKS, KSFM, KBMB, KDND, $13 CD. 

+ALL NC #AC -125 WBEB, WLNK, WKQC, WNIC, WMGC $13 CD. 

+PROFILE #S -516 DETROIT! CHR AC AOR Gold Ctry UC $13 

CD $10 cassette 

+PROFILE #S -517 LOS ANGELES! CHR AC AOR Gold Ctry UC 

$13 CD 

+PROMO VAULT #PR -58 promo samples - all formats, all 

market sizes. $15.50 CD 

+SWEEPER VAULT #SV -44 Sweeper & legal ID samples, all 

formats. $15.50 CD 

+ 0 -26 (All Oldies) +CHN -36 (CHR Nights), +AAA -1 (Triple A), 

+MR -10 (Alternative) +F -28 (All Female) at $13 each 

+CLASSIC #C -284 . WABC /Charlie Greer -1965 KYA/Chris 

Edwards -1969 KFRC /Eggs Benedict -1994 KFXM -1973 

KCBO -1974 KEZY /Mark Denis -1978 $16.50 CD, $13.50 

cassette 

VIDEO #99 NY's Z100 /Joe Rosati, Dallas' KKDL/Domino, 

Pittsburgh's WBZZ/Kobe, 3WS /Merkel & Cris, St. Louis' 

KSLZ/Jet Black, Vegas' KOOL Zippo & Sheri, KSNE/Tom & 

Nicole. 2 hrs, VHS $30, DVD $35. 

+ tapes marked with + may be ordered on cassette for $3 less 

www.californiaaircheck.com 

1454 CALIFORNIA AIRCHECK 
Box 4408 - San Diego, CA 92164 - (619) 460 -6104 

FEATURES 

"Academy Awards Preview" 
Interviews with host Chris Rock 

Download these free interviews and more at 

www.radiolinkshollywood,com 

Contact Lori Lerner at (310)457 -5358 
(310)457- 9869(Fax) radiolnks @aol.com (e -mail) 

MARKETPLACE 

MARKETING & PROMOTION 

PUBLICITY PRINTS 
Lithographed On Heavy, Semi -Gloss Paper "_Si 

* REQUEST FREE 
CATALOG AND SAMPLES' 

Alt 
PI("fCRTS 

BIN - 8x10's 
500 - $90.00 

1 000 - $120.00 

5x7 - JOCK CARDS 
B &W 1000- $100.00 
Color 2000 - $408.00 

* PRICES INCLUDE 

TYPESETTING & FREIGHT 
,E FAST PROCESSING 
* OTHER SIZES AVAILABLE 

VNCES SUBJECT TO 

CHANGE WITNOUS NOME 

Send 6x10 pnOIO. CSOCWM.o Visa/MC. Insuucttors ie. 

1867 E Flonda Street, Dept R Springfield. MO 65803 

TOLL FREE: 1- 888 -526 -5336 
www.abcpictures.com 

VOICEOVER SERVICES 

JerdoIy/m ag ing Prom os Commercials 
h°dedsoístationsar ound the Wprid 1 5L LA 

. 

WROR 
E Boston 

HOt92aLA 

f,,B4YeaCOh1 

3'3933 

PR O D U C T I ON S I N 

For a free demo, email us at: 
info @davidkaye.com 

Small Space Works' 
you just read this. 

VOICEOVER SERVICES 

Roberta Solomon 
Hearing is believing. 

www.voicegal.com 
913.341.8475 

I YOUR 
(NEW VOICE) 
ALTERNATIVE 

maHfrawlings.com 317.440.1761 

DAVE PACKER 
V O I C E O V E R S 

Relatable, Authentic, Credible 
and surprisingly affordable. 

www.davepacker.com 609 -290 -3333 

MARKETPLACE 
ADVERT /SING 

Payable in advance. Order must be typewritten and 

accompanied by payment. Visa /MC /AMEx /Discover 
accepted. One inch minimum, additional space up 

to six inches available in 

increments of one -inch. 
Rates for R &R market- 
place (per inch): 

1 time 
6 insertions 

13 insertions 
26 insertions 
51 insertions 

$95.00 
90.00 
85.00 
75.00 
70.00 

Marketplace 
(310) 788 -1621 

Fax: (310) 203 -8727 
e -mail: kmumaw @radioandrecords.com 

R &R Packa es The Reach & Fre I uenc 

R& o ay The leading management daily fax 

radioandr s s s.co : Radio's Premiere Website 

The Industry's Newspaper with the 
rgest help wanted section 

CLASSIFIED ADVERTISING Contact KAREN MUMAW at kmumaw@radioandrecords.com or 31 0.788.1621 for information. 
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CHR/POP 
LW 

2 

1 

4 

6 

3 

5 

7 

10 

8 

11 

13 

9 

12 

17 

15 

14 

19 

24 

27 

22 

23 

16 

20 

21 

25 

28 

30 

26 

32 

41 

1W I CIARA fIMISSY ELLIOTT 1, 2 Step deface/Zomba Label Group) 

2 MARIO Let Me Love You (J /RMGJ 

KELLY CLARKSON Since U Been Gone (RCA/RMGI 

GREEN DAY Boulevard Of Broken Dreams (Reprise) 

JESSE MCCARTNEY Beautiful Soul (Hollywood) 

6 DESTINY'S CHILD Soldier (Columbia) 

7 GAVIN DEGRAW I Don't Want To Be (J /HMG) 

Q EMINEM Mockingbird (Shady /Aftermath /lnterscopel 

9 RYAN CABRERA True (E.V.L.AJAt /antic) 

LIL' JON... fIUSHER & LUDACRIS Lovers & Friends (TVT) 

GWEN STEFANI fIEVE Rich Girl (lnterscope) 

12 NELLY fITIM MCGRAW Over And Over /Derrty /fo'Reel /Curb /Universal) 

13 JAY.Z & LINKIN PARK NumblEncore (Warner Bros.) 

O USHER Caught Up LLaface /Zomba Label Group) 

15 KELLY CLARKSON Breakaway (Hollywood) 

16 AVRIL LAVIGNE Nobodys Home (Arista /RMG) 

GOOD CHARLOTTE I Just Wanna Live (Daylight /Epic) 

50 CENT Disco Inferno (GUnit /Shady /Aftermath /lnterscopel 

FRANKIE J. fIBABY BASH Obsession No Es Amor) (Columbia) 

JENNIFER LOPEZ Get Right (Epic) 

ASHANTI Only U (Murder Inc. //DJMG) 

22 SNOOP DOGG IIPHARRELL Drop H Like Its Hot (Ooggystyle /Geffen) 

23 JOHN MAYER Daughters (Aware /Columbia) 

24 MAROON 5 Sunday Morning (Octane /J/RMG) 

LENNY KRAVITZ Lady (Virgin) 

NELLY N Dey Say (Derrty /Fo'Reel/Universap 

GAME fí50 CENT How We Do (Aftermath /G Unit /lnterscopel 

28 DESTINY'S CHILD Lose My Breath (Columbia) 

ALICIA KEYS Karma (J /RMG) 

MARIAN CAREY It's Like That (Island/WWI 

#1 MOST ADDED 
ROB THOMAS Lonely No More (Atlantic) 

#1 MOST INCREASED PLAYS 
FRANKIE J. FIBABY BASH Obsession (No Es Amor) /Columbia) 

TOP 5 NEW & ACTIVE 
SIMPLE PLAN Shut Up (Laval 

50 CENT Candy Shop IShady/A(termalh /lnterscope) 

ROB THOMAS Lonely No More (At /antic) 

CROSSFADE Cold (Columbia) 

TIM MCGRAW Live like You Were Dyirg (Curb) 

CHR/POP begins on Page 29. 

AC 
LW TW 

1 1 LOS LONELY BOYS Heaven (OR Music /Epic) 

2 0 KELLY CLARKSON Breakaway (Hollywood/ 

3 3 MARTINA MCBRIDE In My Daughter's Eyes (RCA) 

4 4 KEITH URBAN You'll Think Of Me (Capitol) 

5 JOHN MAYER Daughters (Aware /Columbia) 

7 MAROON 5 She Will Be Loved (Octone/J/RMG) 

6 TIM MCGRAW Live Like You Were Dying (Curb) 

9 ; HALL & OATES I'll Be Around (DWatch) 

8 9 PHIL COLLINS Don't Let Him Steal Your Heart Away (Atlantic) 

10 10 MAROON 5 This Love !Octane /J /RMG) 

11 11 HOOBASTANK The Reason (island/ /OJMG) 

15 ® KENNY G. fIEARTH, WIND & FIRE The Way You Move (Ansta/RMG) 

13 ® ROD STEWART fISTEVIE WONDER What A Wonderful World (J/RMG) 

12 14 ELTON JOHN Answer In The Sky (Universal) 

16 ® GOO GOO DOLLS Give A Little Bit (Warner Bros.) 

14 16 MICHAEL MCDONALD Reach Out, I'll Be There (Motown /Universal) 

17 TINA TURNER Open Arms (Capitol) 

23 MICHAEL BUBLE Home (143 /Reprise) 

18 KATRINA CARLSON Drive (Kataphonicl 

19 20 SHANIA TWAIN wIMARK MCGRATH Party For Two (Mercury /IDJMG) 

21 CELINE DION Beautiful Boy (Epic) 

26 RYAN CABRERA True (E.V.L.A. /Atlantic) 

22 RICHARD MARX Ready To Fly (Manhattan/EMC) 

20 24 JIM BRICKMAN MOCK VOISINE My Love Is Here (Windham WIMP 
24 RAY CHARLES fIDIANA KRALL You Don't Know Me (Concord) 

MERCYME Homesick //NO/Curb/ 

29 SCOTT GRIMES Sunset Blvd. (Ve %ocity) 

25 28 LIONEL RICHIE Long Long Way To Go (island /IDJMG) 

28 29 JOSH GROBAN Believe (Reprise) 

30 CI FINGER ELEVEN One Thing (Windup) 

#1 MOST ADDED 
MICHAEL BUBLE Home (143 /Reprise/ 

#1 MOST INCREASED PLAYS 
MICHAEL BUBLE Home (143 /Reprise) 

TOP 5 NEW & ACTIVE 
FIVE FOR FIGHTING If God Made You (Aware /Columbia/ 

VANESSA WILLIAMS You Are Everything (Lava) 

JOE COCKER One (LIME) 

CROSBY & NASH Lay Me Down (Sanctuary/SRG( 

ELTON JOHN All That I'm Allowed (Universal) 

AC begins on Page 49. 
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CHR/RHYTHMIC 
LW 1W 

1 1 MARIO Let Me Love You (J /RMGI 

2 2 LIL' JON... flUSHER & LUDACRIS Lovers & Friends (TVT) 

4 © 50 CENT Disco Inferno (GUnit /Shady /Altermathpnterscopel 

6 O GAME /150 CENT How We Do (Altermath /G Unit /lnterscopel 

5 5 DESTINY'S CHILD Soldier (Columbia) 

3 6 CIARA fIMISSY ELLIOTT 1, 2 Step (Laface /Zomba Label Group) 

14 0 50 CENT Candy Shop (Shady /A ftermathllnterscopel 

7 8 SNOOP DOGG fIPHARRELL Drop It Like It's Hot (Doggystyle /Ge /fen) 

9 T.I. Bring 'Em Out (Grand Hustle/Atlantic) 

8 I EMINEM Mockingbird (Shady /Altermath /lnterscopel 
11 FRANKIE J. fIBABY BASH Obsession (No Es Amor) (Columbia) 

16 MARIAH CAREY It's Like That (Island /IDJMG) 

15 USHER Caught Up (Laface /Zomba Label Growl 
10 14 LUDACRIS Get Back (Del Jam South /IDJMG) 

13 15 DADDY YANKEE Gasolina (V /Music/ 
23 0 NATALIE Gain' Crazy (Latium/Universall 

17 17 LLOYD BANKS Karma (lnterscopel 

20 TRICK DADDY Sugar (Gimme Some) (Slip-NSlide/Atlantic) 

12 19 ASHANTI Only U (Murder /nc. /IDJMG) 

21 I TORI ALAMAZE Don't Cha (Universal) 

24 JENNIFER LOPEZ Get Right (Epic) 

26 BABY BASH Baby I'm Back (Universal) 

22 23 NELLY fITIM MCGRAW Over And Over (Derrty /fo'ReellCurb /Universal/ 

18 24 JA RULE fIR. KELLY & ASHANTI Wonderful (Murderinc. //OJMG) 

31 ® OMARION 0 (Epic) 

29 26 LIL' JON & THEEASTSIDEBOYZfILILSCRAPPY What UGon' Do (TV7) 

40 ® PITBULL fILIL' JON Toma (TVTJ 

25 28 ALICIA KEYS Karma (J /RMGI 

35 TRILLVILLE Some Cut (BME/Warner Bros.) 

38 t NIVEA fILIL' JON & YOUNGBLO0OZ Okay (Jive /Zomba Label Group) 

#1 MOST ADDED 
T.I. You Don't Know Me (Grand Hustle /Atlantic) 

#1 MOST INCREASED PLAYS 
50 CENT Candy Shop (ShadyiAftermath /Interscope) 

TOP 5 NEW & ACTIVE 
T.I. You Don't Know Me (Grand Hustle /Atlantic) 

AMERIE One Thing (Columbia) 

SNOOP 006G FIJUSTIN TIMBERLAKE Signs (Doggysty /e /Ge /len) 

TWEAPONZ Mira Mira (Defiant) 

CAM'RON FIK. WEST & S. JOHNSON Down And Out (RocA.fel/a /IDJMG) 

CHRA8NYTNMIC begins on Page 34. 

HOT AC 
LW TW 

1 0 GOO GOO DOLLS Give A Little Bit (Warner Bros.) 

2 2 KELLY CLARKSON Breakaway (Hollywood) 

6 0 GREEN DAY Boulevard Of Broken Dreams (Reprise) 

5 4 LENNY KRAVITZ Lady (Virgin) 

4 5 FINGER ELEVEN One Thing (Wind-up) 

7 6 MAROON 5 She Will Be Loved (Octane /J /RMG/ 

3 7 JOHN MAYER Daughters (Aware /Columbia) 

8 8 SWITCHFOOT Dare You To Move (Red Ink/C o/unrlj/a) 

10 

' 

MAROON 5 Sunday Morning (Octone/J/RMG) 

9 I HOWIE DAY Collide (Epic) 

11 11 RYAN CABRERA On The Way Down (EVL.A. /Atlantic/ 

12 12 U2 Vertigo (lnterscope) 

13 13 HOOBASTANK The Reason (Island /IDJMG) 

17 0 KEANE Somewhere Only We Know (lnterscopel 

14 15 LOS LONELY BOYS Heaven (OR Music/Epic) 

16 16 NELLY fITIM MCGRAW Over And Over /Derrty /Fo'Reel /Curb /Universal) 

18 RYAN CABRERA True (EV.L.A. /Atlantic) 

19 3 DOORS DOWN Let Me Go (Republic /Universal) 

21 ' JET Look What You've Done (Atlantic) 

22 I KELLY CLARKSON Since U Been Gone (RCA/RMG) 

24 AVRIL LAVIGNE Nobody's Home [Arista /RMGI 

23 ANNA NALICK Breathe (2am) (Columbia) 

ROB THOMAS Lonely No More (Atlantic) 

26 - JESSE MCCARTNEY Beautiful Soul (Hollywood) 

20 25 HOOBASTANK Disappear /lsland/LOJMG) 

25 26 LOW MILLIONS Eleanor (Manhattan /EMC/ 

27 DURAN DURAN What Happens Tomorrow (Epic) 

- LIFEHOUSE You And Me (Geffen) 

29 ' ASLYN Be The Girl (Capitol) 

32 I TIM MCGRAW Live Like You Were Dying (Curb) 

#1 MOST ADDED 
ROB THOMAS Lonely No More (At /antic) 

#1 MOST INCREASED PLAYS 
ROB THOMAS Lonely No More (At /antic) 

TOP 4 NEW & ACTIVE 
MARC BROUSSARD Where You Are (island /IDJMG) 

CARBON LEAF Life Less Ordinary (Vanguard) 

JACK JOHNSON Sitting, Waiting, Wishing /Brush /ire /Universal' 

JEM 2-1 'ATC'RCA /RMGJ 

AC begins on Page 49. 

POWERED 
MEDIABASE 

URBAN 
LW 

1 

2 

3 

4 

5 

6 

8 

10 

7 

12 

9 

13 

11 

14 

15 

17 

21 

33 

22 

24 

19 

23 

25 

30 

16 

18 

20 

29 

34 

27 

TW 

1 

2 

3 

4 

5 

LIL' JON... BOYZ fIUSHER & LUDACRIS Lovers & Friends (TVT) 

MARIO Let Me Love You (J /RMG) 

DESTINY'S CHILD Soldier (Columbia) 

CIARA fIMISSY ELLIOTT 1, 2 Step (Laface /Zomba Label Group) 

T.I. Bring 'Em Out (Grand Hustle /Atlantic) 

GAME f150 CENT How We Do (Aftermath /GUnit /lnterscopel 

TRILLVILLE Some Cut (BME /WarnerBros.) 
FANTASIA Truth Is (J /RMGI 

9 50 CENT Disco Inferno (GUnit /Shady /Altermath /lnterscopel 
JOHN LEGEND Ordinary People (Columbia) 

11 SNOOP DOGG fIPHARRELL Drop It Like Its Hot (Doggystyle /Geffen! 

® OMARION 0 (Epic) 

13 LUDACRIS Get Back (Del Jam South /IDJMG) 

NIVEA fILIL' JON & YOUNGBL000Z Okay (Jive /Zomba Label Group) 

USHER Caught Up (Laface /Zomba Label Group) 

SNOOP DOGG Let's Get Blown (Doggysty /e /Geffen) 

TYRA Country Boy /GG &Ll 
50 CENT Candy Shop (Shady /Aftermath /lnterscopel 

T.I. You Don't Know Me (Grand Hustle /At /antic) 

FABULOUS Baby (Atlantic) 

LLOYD BANKS Karma (lnterscopel 

ALICIA KEYS Karma (J /RMG) 

TWISTA fIFAITH EVANS Hope (Atlantic /Capitol) 
MARIAH CAREY It's Like That (IslandADJMG) 

25 ASHANTI Only U (Murder /nci /DJMG) 

26 JA RULE fIR. KELLY & ASHANTI Wonderful (Murderinc.//LUMG) 

27 JADAKISS IIMARIAH CAREY U Make Me Wanna (lnterscopel 

TRICK DADDY Sugar (Gimme Some) (Slip-NSlide /Atlantic) 

AMERIE One Thing (Columbia/ 

30 LIL' JON& THE EASTSIDEBOYZfILIL SCRAPPY What UGon Do(TVT7 

#1 MOST ADDED 
T.I. You Don't Know Me (Grand Hustle /Atlantic) 

#1 MOST INCREASED PLAYS 
50 CENT Candy Shop (Shady /A(termathlnterscope' 

TOP 5 NEW & ACTIVE 
TRU Where U From? (New No (imit/Kochl 

LIL' JON NICE CUBE Roll Call (TVT) 

RAHEEM DEVAUGHN Guess Who Loves You More (Jive /Zomba Label Group) 

ALCHEMIST FININA SKY Hold You Down (KochI 

BEANIE SIGEL Feel It In The Air (Roc.A.Fel /a//DJMG) 

URBAN begins on Page 37. 

ROCK 
LW TW 

1 0 GREEN DAY Boulevard Of Broken Dreams (Reprise) 

2 2 SHINED OWN Burning Bright (Atlantic) 

3 VELVET REVOLVER Fall To Pieces (RCA /RMG) 

4 MOTLEY CRUE If I Die Tomorrow Llsland //DMG) 
5 THREE DAYS GRACE Home (Jive /Zomba Label Group) 

6 3 DOORS DOWN Let Me Go [Republic /Universal) 

10 ALTER BRIDGE Find The Real (Windup) 

9 8 PAPA ROACH Scars (Geffen) 

7 9 PAPA ROACH Getting Away With Murder ( Geffen) 

12 0 VELVET REVOLVER Dirty Little Thing (RCA/RMG) 

11 11 THREE DAYS GRACE Just Like You (Jive /Zomba Label Group) 

8 12 BREAKING BENJAMIN So Cold (Hollywood) 

13 13 U2 Vertigo [lnterscopel 

14 U2 All Because Of You (lnterscopel 

16 CROSSFADE So Far Away (Columbia) 

19 ' SLIPKNOT Vermilion (Roadrunner / LDJMGI 

17 17 JUDAS PRIEST Revolution (Epic) 

22 0 BREAKING BENJAMIN Sooner Or Later (Hollywood) 

20 19 KORN Another Brick In The Wall (Epic) 

24 0 BILLY IDOL Scream (Sanctuary/SRG/ 

21 21 COLLECTIVE SOUL Counting The Days (El Music Group) 

27 ® THEORY OF A MADMAN No Surprise (Roadrunner /IDJMGI 

18 23 NICKELBACK Because Of You (Roadrunner /IDJMG) 

23 24 SUBMERSED Hollow (Wind-up) 

26 COLLECTIVE SOUL Better Now (El Music Group) 

25 ' CHEVELLE The Clincher (Epic) 

KENNY WAYNE SHEPHERD The Place You're In (Reprise) 

A PERFECT CIRCLE Passive (Virgin) 

29 JET Look What You've Done (Atlantic) 

28 30 EXIES Ugly (Virgin) 

#1 MOST ADDED 
MUDVAYNE Happy? (Epic) 

#1 MOST INCREASED PLAYS 
GREEN DAY Boulevard Of Broken Dreams (Reprise) 

TOP 5 NEW & ACTIVE 
QUEENS OF THE STONE AGE Little Sister (lnterscopel 

BLACK LABEL SOCIETY Suicide Messiah (Artemis) 

EARSHOT Someone (Warner Bros.) 

PROM KINGS Alone (Three Kings) 

MUDVAYNE Happy? (Epic/ 

ROCK begins on Page 58. 
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URBAN AC 
LW 

1 

4 

3 

TW 

JILL SCOTT Whatever (Hidden Beach /Epic! 

FANTASIA Truth Is (J /RMG) 

LALAH HATHAWAY Forever. For Always, For Love /GBP /VMGI 

2 4 ANITA BAKER How Does It Feel (Blue Note /Virgin) 

8 o MARIO Let Me Love You (J /RMG) 

5 6 ALICIA KEYS ffTONY, TONI, TONE & JERMAINE PAUL Diary (J /RMG) 

6 7 GERALD LEVERT One Million Times (At /antic) 

9 8 LUTHER VANDROSS Think About You (J /RMGI 

7 9 PATTI LABELLE & RONALD ISLET Gotta Go Solo (Del Sou / / /DJMG) 

11 IO JOSS STONE Spoiled (SCurve /Virgin! 

12 11 BRIAN MCKNIGHT What We Do Here (Motown /Universal) 

16 0 BRIAN MCKNIGHT Everytime You Go Away (Motown /Universal) 

10 13 T. MARIE 116. LEVERT A Rose By Any Other Name (Cash Money /Universal) 

13 14 PRINCE Call My Name /Columbia) 

18 o KEM I Can't Stop Loving You /Motown /Universal) 

15 16 O'JAYS Make Up (Music World /SRG) 

17 17 USHER & ALICIA KEYS My Boo RaFace /Zamba Label Group) 

R 21 

8 
JOHN LEGEND Ordinary People (Columbia) 

28 GERALD LEVERT So What (If You Got A Baby) (Atlantic) 

20 20 ALICIA KEYS Karma (J /RMGI 

23 21 BLITZ II MEN You Make Me Feel Brand New (MSM /Koch) 

26 ® TINA TURNER Open Arms (Capitol) 

25 23 EARTH, WIND & FIRE fIR.L SAADIQ Show Me The Way (Sanctuary/SRG) 

24 24 ANGIE STONE fIANTHONY HAMILTON Stay For Awhile (J /RMG) 

30 ® KENNY G. fIEARTH, WINO & FIRE The Way You Move (Arista /RMG) 

29 26 LEDISI IIBONEY JAMES My Sensitivity (Gets In The Way) (GRP /VMGI 

27 27 DUEEN LATIFAH fIAL GREEN Simply Beautiful (Vector) 

0 RAHSAAN PATTERSON Forever Yours (Artistry Music) 

29 RUBEN STUDDARD I Need An Angel /J /RMGI 

30 TAMIA Still (At /antic) 

#1 MOST ADDED 
FAITH EVANS Again (Capitol) 

#1 MOST INCREASED PLAYS 
FANTASIA Truth Is (J/R4/67 

TOP 5 NEW & ACTIVE 
BAR-KAYS Glad You're My Lady (JEA Music) 

SAMSON Atmosphere (Five Eight's) 

RAHEEM DEVAUGHN Guess Who Loves You More (Jive /Zomba Label Group) 

MICHAEL B. SUTTON Nobody (tittle Dizzy) 

KOOL & THE GANG FIBLACKSTREET No Show '05 (Sanctuary/SRC/ 

URBAN begins on Page 37. 

ACTIVE ROCK 
LW 1W 

1 1 GREEN DAY Boulevard Of Broken Dreams (Reprise) 

2 0 THREE DAYS GRACE Home (Jive /Zomba label Group) 

3 © SHINEDOWN Burning Bright (Atlantic) 
4 4 PAPA ROACH Scars (Geffen) 

5 © CROSSFADE So Far Away (Columbia) 

6 ' MOTLEY CRUE If I Die Tomorrow (Island/ /DJMGI 

8 ALTER BRIDGE Find The Real (Windup) 

7 8 3 DOORS DOWN Let Me Gc (Republic /Universal) 

10 BREAKING BENJAMIN Sooner Or Later (Hollywood) 

12 t VELVET REVOLVER Dirty Little Thing (RCA /RMGI 

9 11 BREAKING BENJAMIN So Cold (Hollywood) 

1B ® CHEVELLE The Clincher (Epic) 

11 13 PAPA ROACH Getting Away With Murder (Gellen) 

16 0 CROSSFADE Cold (Co /umbra) 

13 15 SLIPKNOT Vermilion (Roadrunner //DJMG) 

17 13) EXIES Ugly ( Vbgin) 

14 17 VELVET REVOLVER Fall To Pieces /RCA /RMG) 

20 Q A PERFECT CIRCLE Passive (Virgin) 

15 19 KORN Another Brick In The Wall (Epic) 

19 20 CHEVELLE Vitamin R /Leading Us Along) (Epic/ 

24 ® QUEENS OF THE STONE AGE little Sister /lnterscopel 

21 22 SUBMERSED Hollow (Windup) 

22 23 LOSTPROPHETS I Don't Know (Columbia) 

27 J U2 All Because Of You /lnterscopel 

25 25 JUDAS PRIEST Revolution (Epic) 

23 26 SEVENDUST Face T3 Face (TM 
33 THEORY OF A BEAOMAN No Surprise /Roadrunner //DJMG) 

31 BLACK LABEL SOCIETY SJicide Messiah (Artemis) 

34 
. FUTURE LEADERS OF THE WORLD Everyday (Epic) 

30 ' KENNY WAYNE SHEPHERD The Place You're In (Reprise) 

#1 MOST ADDED 
MUDVAYNE Happy? (Epic) 

#1 MOST INCREASED PLAYS 
MUDVAYNE Happy? (Epic) 

TOP 5 NEW & ACTIVE 
AMERICAN HEAD CHARGE Loyalty fNi /rus /ORTI 

ATREYU Right See Of The Bed (Victory) 

DROWNING POOL Killió Me (Wind -up) 

NO ADDRESS When I'm Gone (Sadie) (Atlantic) 

MADSIDE Enemy (Evol 

ROCK begins on Page 58. 

THE BACK PAGES 
February 11, 2005 

COUNTRY 
LW TW 

1 RASCAL FLATTS Bless The Broken Road /Lyric Street) 

3 KEITH URBAN You're My Better Half (Capitol) 

2 BRAD PAISLEY Mud On The Tires (Arista) 

7 ALAN JACKSON Monday Morning Church (Arista) 

5 LEANN RIMES Nothin "Bout Love Makes Sense (Asylum /Curb) 

8 JOSH GRACIN Nothin To Lose (Lyric Street) 

4 7 GRETCHEN WILSON When I Think About Cheatin' (Epic) 

9 8 REBA MCENTIRE He Gets That From Me (MCA) 

12 9 CRAIG MORGAN That's What I Love About Sunday (888) 

10 10 BILLY DEAN Let Them Be Little (Curb) 

II 11 SUGARLAND Baby Girl (Mercury) 

13 12 LEE ANN WOMACK I May Hate Myself In The Morning (MCA) 

14 13 MONTGOMERY GENTRY Gone (Columbia) 

15 14 BROOKS & DUNN Its Getting Better All The Time (Arista) 

17 15 KENNY CHESNEY Anything But Mine (BHA) 

16 16 ANDY GRIGGS If Heaven (RCA) 

19 17 JO DEE MESSINA My Give A Damn's Busted (Curb) 

20 18 JAMIE O'NEAL Trying To Find Atlantis (Capital) 

21 19 JOE NICHOLS What's A Guy Gotta Do (Universal South) 

22 20 MARTINA MCBRIDE God's Will (RCA) 

23 21 TRACE ADKINS Songs About Me (Capitol) 

34 22 TOBY KEITH Hanky Tonk U (Dream Works) 

24 23 BLAINE LARSEN How Do You Get That Lonely (Giantslayer /BNA) 

25 24 MIRANDA LAMBERT Me And Charlie Talking (Epic) 

27 25 TERRI CLARK The World Needs A Drink (Mercury) 

28 26 JEFF BATES Long, Slow Kisses /RCA) 

29 27 PHIL VASSAR I'll Take That As A Yes (The Hot Tub Song) (Arista) 

31 28 LONESTAR Class Reunion (That Used To...) IONA) 

43 29 TIM MCGRAW Drugs Or Jesus (Curb) 

32 30 SHANIA TWAIN Don't! (Mercury) 

#1 MOST ADDED 
TIM MCGRAW Drugs Or Jesus (Curb) 

#1 MOST INCREASED PLAYS 
TOBY KEITH Honky Tonk U (Dream Works) 

TOP 5 NEW & ACTIVE 
SAWYER BROWN FIROBERT RANDOLPH Mission Temple Fireworks Stand (Curb) 

JEDO HUGHES Soldier For The Lonely (MCA) 

REBECCA LYNN HOWARD That's Why I Hate Pontiacs (Arista) 

JIMMY BUFFETT Piece Of Work (Mai /boat/ICAI 

KATRINA RAM I Want A Cowboy (Un /versa /South) 

COUNTRY begins on Page 42. 

ALTERNATIVE 
LW 1W 

1 1 GREEN DAY Boulevard Of Broken Dreams (Reprise) 

2 PAPA ROACH Scars (Geffen) 

3 KILLERS Mr. Brightside llsland/IOJMGI 

6 MY CHEMICAL ROMANCE I'm Not Okay (I Promise) (Reprise) 

5 THREE DAYS GRACE Home (Jive /Zomba label Group) 

9 UNWRITTEN LAW Save Me (Lava) 

12 QUEENS OF THE STONE AGE Little Sister (lnterscopel 

4 8 CROSSFADE Cold /Columbia/ 

8 9 U2 All Because Of You (lnterscopel 

7 10 JIMMY EAT WORLD Pain (lnterscopel 

11 Q MUSE Hysteria (East West /Warner Bros.) 

10 12 JET Look What You've Done (Atlantic) 
14 ® JIMMY EAT WORLD Work /lnterscope) 

13 14 LOSTPROPHETS I Don't Know (Columbia) 

16 SUM 41 Pieces (island //DJMG) 

20 A PERFECT CIRCLE Passive (Virgin) 

18 3 DOORS DOWN Let Me Go (Republic /Universal) 

22 MARS VOLTA The Widow (I'll Never Sleep Alone) (Strummer /Universal) 

17 19 BREAKING BENJAMIN So Cold (Hollywood) 

19 r BREAKING BENJAMIN Sooner Or Later (Hollywood) 

21 USED AII That I've Got (Reprise/ 

15 22 SLIPKNOT Vermilion !Roadrunner //DJMGI 

23 VELVET REVOLVER Dirty Little Thing (RCA /HMG) 

25 SHINEDOWN Burning Bright (Atlantic) 

26 CHEVELLE The Clincher (Epic) 

28 EXIES Ugly (Virgin) 

27 KASABIAN Club Foot (RCA /RMG) 

BECK E.Pro (Gellen /lnterscope) 

36 ' CROSSFADE So Far Away (Columbia/ 

34 I SYSTEM OF A DOWN Cigaro (American /Columbia) 

#1 MOST ADDED 
BECK E.Pro (Geffen /lnterscope) 

#1 MOST INCREASED PLAYS 
BECK EPro (Gellenynterscopel 

TOP 5 NEW & ACTIVE 
GRATITUDE Drive Away (Atlantic) 

BRAVERY Honest Mistake (island //DJMG) 

DRESDEN DOLLS Coin-Operated Boy (8 FootRoadrunneri 

MUOVAYNE Happy? (Epic) 

GOLDFINGER Wasted (Maverick/Warner Bros.) 

ALTERNATIVE begins on Page 63. 

POWERED Cal 

MEDIABASE 

SMOOTH JAll 
LW TW 

1 1 SOUL BALLET Cream (215) 

4 0 TIM BOWMAN Summer Groove (Liquid 8) 

2 3 NORMAN BROWN Up 'N' At 'Em (Warner Bros.) 

5 MARION MEADOWS Sweet Grapes (Heads Up) 

6 MINDI ABAIR Come As You Are (GRP /VMG) 

3 6 RICHARD ELLIOT Your Secret Love (GRP /VMG) 

7 7 CHRIS BOTTI Back Into My Heart (Columbia) 

9 0 DAVE KOZ Let It Free (Capitol) 

8 9 QUEEN LATIFAH California Dreamin' (Vector) 

13 8 KENNY G. Pick Up The Pieces /Arista /RMGI 

10 PAUL BROWN Moment By Moment (GRP /VMG) 

11 12 GERALD ALBRIGHT To The Max (GRP/VMG) 

14 ® BONEY JAMES WOE SAMPLE Stone Groove (Warner Bros.) 

12 14 WAYMAN TISDALE Ain't No Stoppin' Us Now (Rendezvous! 

16 EUGE GROOVE XXI. ( NaradaJazz) 

15 MICHAEL LINGTON Two Of A Kind (Rendezvous) 

19 RAY CHARLES fIDIANA KRALL You Don't Know Me (Concord) 

21 PIECES OF A DREAM It's Go Time (Heads Upl 

17 19 SEAL Walk On By (Warner Bros.) 

18 20 MICHAEL MCDONALD Tracks Of My Tears /Motown /Universal) 

20 CHRIS BOTTI No Ordinary Love (Columbia/ 

22 HALL & OATES I'll Be Around (UWatch) 

23 DAVID SANBORN Tin Tin Deo (GRP /VMG) 

24 ' FOURPLAY Fields Of Gold (RCAVictor /RMG) 

25 JOYCE COOLING Camelback (Narada Jazz) 

26 GREG ADAMS Firefly (2/5) 

30 3RD FORCE Believe In Me (Higher Octave) 

29 PAMELA WILLIAMS Fly Away With Me (Shanachie) 

28 ' KENNY G. HEARTH, WIND & FIRE The Way You Move (Arista /RMG) 

ALEXANDER ZONJIC Leave It With Me (Heads Up) 

#1 MOST ADDED 
CHUCK LOEB Tropical (Shanachiel 

#1 MOST INCREASED PLAYS 
KENNY G. Pick Up The Pieces (Arista /RMGI 

TOP 5 NEW & ACTIVE 
JEFF LORBER Ooh La La ( NaradaJazz) 

VANESSA WILLIAMS You Are Everything (Laval 

ANITA BAKER How Does It Feel (8 /ueNote /Virgin) 

THA' HOT CLUB I'm Gonna Love You Just A Little More Baby (Shanachiel 

EVERETTE HARP Can You Hear Me (A440) 

SMOOTH JAZZ begins on Page 55. 

TRIPLE A 
LW 1W 

1 GREEN DAY Boulevard Of Broken Dreams (Reprise) 

2 U2 All Because Of You (lnterscope) 

3 JACK JOHNSON Silting, Wailing, Wishing (Brushfire /Universal/ 

5 JET Look What You've Done (At /antic) 

4 KEANE Somewhere Only We Know (lnterscope/ 

7 , LENNY KRAVITZ Lady (Virgin) 

6 7 LOW MILLIONS Eleanor (Manhattan /EMC) 

8 8 JOHN MAYER Daughters (Aware /Columbia) 

9 SHORE Hard Road /Maverick /Reprise) 

13 I BLUE MERLE Burning In The Sun (Island //DJMGI 

11 TORI AMOS Sleeps With Butterflies (Epic) 

14 HOWIE DAY Collide (Epic) 

15 MADELEINE PEYROUX Don't Wait Too Long (Rounder) 

12 14 RAY LAMONTAGNE Trouble (RCA,'RMG) 

10 15 SNOW PATROL Run (A &M/lnterscope) 

18 Q MARC BROUSSARD Home dslandIDJMG) 

17 17 R.E.M. Aftermath (Warner Bros.) 

16 18 U2 Vertigo (lnterscopel 

20 19 RAY CHARLES VVAN MORRISON Crazy Love (Concord) 

19 20 MARK KNOPFLER Boom, Like That (Warner Bros.) 

26 ® KENNY WAYNE SHEPHERD Let Go (Reprise) 

23 ® JOSS STONE Right To Be Wrong (S-Curve /EMC) 

22 23 ANNA NALICK Breathe )2aml (Columbia) 

MOBY Beautiful (V2) 

- SNOW PATROL Chocolate (A &M /lnterscope) 

27 ALISON KRAUSS & UNION STATION Restless (Rounder) 

30 COLLECTIVE SOUL Better Now (El Musk Groupl 

24 28 BRUCE HORNSBY Circus On The Moon (Columbia) 

. 

JOHN BUTLER TRIO Zebra (Laval 

JOHN FOGERTY Wicked Old Witch (Dream Works / Gellen) 

#1 MOST ADDED 
BECK E-Pro (GelleNlnterscope) 

#1 MOST INCREASED PLAYS 
MOBY Beautiful (V21 

TOP 5 NEW & ACTIVE 
G00 COO DOLLS Give A Little Bit (Warner Bros.) 

MAROON 5 Sunday Morning (Otton /J /RMG) 

MATA SHARP Something Wild (Koch) 

3 DOORS DOWN Let Me Go (Republic /Universal} 

OZOMATLI Love & Hope (Concord) 

TRIPLE A begins on Page 66. 
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BY ERICA FARBE R 

r on Ruth has done it all. He has worked with some of he true legends in the 
business and knows practically everyone who is anyore or is going to become 

someone. He is also one of the industry's great storytellers. 

Acting as a sort of ambassador or official greeter fir radio, Ruth is the fast 
person one encounters when one joins the Radio Advertising Bureau. Ar.d he will 

be at RAB 2005 in Atlanta this week, in his red jacket personally welcoming 

everyone who attends. 
Getting into the business: "I was a gofer in high school for the McClendon 

station in San Antonio, KTSA. I was enthralled by the disc jockeys. Ro:k'n' roll was just starting, 
and it was so exciting. They let me drive one of the mobile news units I didn't get to report 

because I had such a terrible Southern accent. 
"I worked my way through college as a disc jockey at WTAW /College Station, TX. WTAW stood 

for 'Watch the Aggies Win' at Texas A &M, but it was owned by a guy oit of Waco, TX. I worked 

two airshifts and sold spots in the middle of the day at a 'dollar a holler: The most exciting thing 

that had ever happened to me was when I got my business card that said Account Executive. I 

went to a business in downtown Bryan, TX and carefully presented my card to the receptionist 
who then announced to the boss that Ron Ruth from the accounting cepament of WTAW was 

there to see him." 

His career journey: "I went to Boston and became a disc 

jockey. I roomed with Jack Burns and George Carlin, who were 

also disc jockeys at the station. The three of us shared a small 

one -bedroom apartment on the seamy side of Beacon Hill. 

Jack worked mornings, I worked afternoon drive, and Carlin 

worked 9- midnight, so he slept on the couch or in the alcove, 

because he was the one who would come in late. 
"I soon realized I had no talent for being on -air, so I 

talked the GM into letting me sort of get into sales. I would 

call on food brokers and put a bunch of them together to buy 

spots. I finally became a member of the junior sales staff. 

Then I went off to protect our country. I was in the Army in 
Augusta, GA, at Ft Gordon. I was introduced to a guy who 

owned a station there, and I became a disc jockey at night. 

"After that I went back to Boston and continued to sell. I 

got an opportunity to move to Buffalo to work for Gordon 

McClendon as a salesman. I became Sales Manager under 
Gordon at WYSL and then was moved to Chicago to introduce 
WNUS, the first News station in the country, as Sales Manager 

and, later, GM. I then moved to New York as National Sales 

Director for the McClendon stations. 
"I got tired of New York and went to work for Robert 

Eastman, who owned KAFY /Bakersfield. I met Gene Chenault 

during this time, and he suggested I talk to the fellow 

running RICO Radio at the time. I did and was hired to move 

WGMS /Washington, which was a Classical AM & FM, to Rock. 

About that time our attorneys were meeting with the FCC, and 

they came back and said, 'I don't think so: So I had some fun 

for about 18 months or so. 

"Then they moved me to New York to this thing called WOR -FM. It was an amazing rocket 

ride and going absolutely nuts as the No. 1 FM in the country. I decide I to move to Europe. I 

took my wife at the time and our two young children and packed everything into six boxes and 

four suitcases and went off to London. We bought a van and struck out 
"Fast -forward 18 months, and I got a call from San Juan Racing. They tracked me down 

because of my supposed expertise in classical music and wanted me to jo to WTMI /Miami, which 

I agreed to do. I was there about a year, and Storz contacted me to go over to WOAM, which was 

No. 1 in Miami at the time. I was there about four or five years and that went to Hawaii, where I 

got into ownership. 
'Through Dwight Case I started to work for Transtar in Colorado Springs. Initially, I signed 

stations to air the product, or at least clear spots for us, and worked with advertisers and 

agencies. That was a 10 -year experience, until the merger with United stations into Unistar, 

which is now part of Westwood." 

Joining the RAB: "Gary Fries was leaving Unistar to become Presicent of the RAB, and he 

said, 'Why don't you come with me ?' I said, 'Gary, you're out of your mind. There are only two 

things wrong with the RAB: perception and reality: That was 13 years ago." 

His responsibilities: "We all get involved with a little bit of every-ling because we are a 

small organization working for a lot of radio stations. We have 6,000 m ?mbers and another 3,5C0 

who think we work for them. My basic responsibilities are to get new stations and groups to join 

and make sure they are serviced, maintained and kept up -to -date on what we have available so 

they will stay with us." 

The value of RAB membership: "I want radio to perceive us as a partner. If things are 

good, we're good; if things are bad, we'll hang in with you. If somebody is having a tough time, 

it's not up to me to hold the line; we're in this together. We serve radio stations. We try to make 

them smarter, better, faster, quicker, etc. That's our basic mission. Our other mission, of course, is 

marketing, which has been beefed up dramatically in the last seven to eight months and is going 

full -tilt now. Those are the only two things we do - or should do." 

Biggest challenge: "Probably retention in bad times. Twenty -two percent of our members 

are in markets 1 -50; 64% are in markets 100 -plus. So, we have an enormous number of small - 

market stations, and that's where our biggest attrition comes in a down economy. Even at the 
bottom tier of our membership dues, it's expensive, but we keep about even or creep ahead over 

the course of time. We will net add maybe 60 or 70 stations a year, sometimes more. 

"It saddens me to lose a station. I will call to make sure it's not a service issue, because if 

what we're doing isn't working, we've got to fix it, because they are the lifeblood of radio." 

What someone will miss by not attending RAB 2005: "It's the only true radio show for 

sales and marketing people, the only real place to network with other sales and marketing people 

and to sit in sessions aimed at all size markets and all kinds of formats and all kinds of problems 

and learn more about NTR and cause marketing. 

"We get comments that say, 'I learned more in three days than Tye learned in three years: 

Attendees are exposed to people from similar-size markets with similar problems. The experience 

of being able to talk to a salesperson you've never met before 

and exchanging ideas is worth whatever it costs to get here - 
and you don't have to wear a red coat!" 

State of radio: "I think it's quite healthy. The only 

negative thing is that Wall Street has a negative view of the 
sector as a whole, or else radio keeps turning in remarkable 

results in terms of bottom line and still the market doesn't 

acknowledge it or allow the stock to go anywhere. 

"I am a radio fan; I am never without one. There are iPods, 

satellite radio, cell phones, WiFi in cars - it's competitive. But 

I don't see noncommercial entities making it. People need the 
interruptions of commercials, if for no other reason than to 

complain about them. I understand the advertisers' viewpoint 

that if there are six ads in a cluster, they don't want to be the 
middle one, but it must still be effective to some degree or 

they wouldn't keep buying time. 

"I don't see the death of radio from a programming 

standpoint. Time will tell. The great thing about radio as an 

industry - and certainly as a programming vehicle - is that 
if something is wrong, it can be fixed quickly. That's the 
beauty of it. I don't think any other industry can do a 180 as 

quickly as radio." 

Something about the RAB that might surprise our 
readers: "As embarrassing as it is, we have so much stuff, so 

much data and so many things that can be of help that I doubt 
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there is a single person at the RAB who could start at A and go 

to Z. That is the most surprising thing to me." 

Most influential individual: "Gordon McClendon, no 

question. He was a creative genius. To watch him think or 

listen to him think - because he did it mostly out loud as he 

paced a room - was unbelievable. There have been many, but I would have to put Dwight Case in 

that room as well." 

Career highlight: "WOR -FM would certainly be No. 1. In those days no one even knew what 

FM was, where it was or how it was, so Fm still very thrilled about it. Second would have to be 

Transtar - actually getting people to sign up for programming they could get out of the sky. 

Third would have to be the RAB coming from roughly 1,600 or 1,700 members to 6,000." 

Career disappointment "I don't think I ever had anything I would consider a 

disappointment. I have never not looked forward to coming to work each day, and there are not a 

lot of people who can say that. I don't mean that there have not been disappointments, but they 
are far outweighed by the ups." 

Favorite format "Oldies and News /Talk." 
Favorite television show: "The History Channel." 

Favorite song: "Anything by Ray Charles. He could sing the Yellow Pages and it would be a 

hit 

Favorite movie: "The Shawshank Redemption and Blazing Saddles." 

Favorite book: "American Caesar by William Manchester." 

Favorite restaurant: "Piero's in Las Vegas." 

Beverage of choice: "Rum." 

Hobbies: "Golf. I am currently an 18 handicap, but who cares ?" 

E -mail address: "rruth@rab.com.- 
Advice for broadcasters: "Play some music and sell some spots." 

For The Record: Jay Meyers' (profiled 1/28) e-mail address is jaymeyers @clearchanneLcom. 
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LARRY ADAMS 

JILL ALBERT 

JAMIE ARONOW 

AMANDA ARRINGTON 

AUNIE AUBREY 

MATT BAILEY 

NANCY BARRE 

LUCIA BERTRAND 

NICHOLE BLACK 

LAURAN BLOOM 

DESMONIQUE BONET 

ANGELA BRILIS 

NINA CAMMARATA 

GEORGE CAMPBELL 

DEAN CANTER 

MARI ANN CATER 

JAMES CLEMENTE 

ERIC COPLIN 

JANA COSGROVE 

DAVID CRISCITELLI 

MIKE DEAMICIS 

MARK DECLOUX 

MARC DIAMANT 

CORRIN DROWICA 

DEBBIE. DURBEN 

ERIN EASI'HOPE 

JINA EIMNUKOOL 

ANDREA EVAN 

MICHAEL FERRANTI 

BARRY FISCHER 

TOM FOGERTY 

JOHN FRASER 

STEPHEN FRIEDMAN 

JULIE GALLEY 

ABBIE GLANTZ 

BARB GMEREK 

TAMMY GRADANTE 

MARTHA HARRINGTON 

JULIE HEIDT 

TERRY HOUSTON 

CARYN JACOBY 

KEVIN JAIBUR 

PATTI JOHNSON 

JESSICA JONES 

AMY JOSCHER 

NANCY KAHN 

LAUREN KINNUCAN 

SHEILA KIRBY 

SHARON KITROSER 

BRUCE KLEIN 

PETER LARSEN 

MELISSA LEEDS 

YOEL LEINWAND 

TRACTE MAFFEI 

THOMAS MANCUSI 

AIRIKUH MARSHALL 

FRANCES MATSUOKA 

PATRICK MCGEE 

TRICIA MCNAMARA 

MATT MECS 

STEPHANIE MILCZARCZYK 

KAREN MILLER 

LARRY MULLER 

DANIELLE NEARY 

ROB NEVILLE 

KATHLEEN O'CONNOR 

KAY OLIN 

MARK OSBORNE 

LISA PADRON 

ROZ PELLMAN 

LORI PLOCHARCZYK 

CLARE POLLARD 

TRACY QUEEN 

JANINE QUINTANA 

ANN RANSON 

MICHAEL RICH 

JAMES ROMAN 

BRIAN ROONEY 

DEREK ROSS 

EDWARD RYAN 

RONI RYAN 

ANN RYSENGA 

HAL SASS 

SHAYLA SCHAEFER 

TOBY SCHLESINGER 

STEFANIE SCHREIBER 

GABBY SELVA 

ELLIOTT SELZER 

PAM SIGLIN 

GAILYA SILHAN 

JESSICA SILVER 

DIAHANN STRICKLAND 

PAMIT SURANA 

JENNIFER TARLETON 

LINDA THOMPSON 

JOANNA VALENTINE 

CYNTHIA VAN NOSTRAND 

MARTHA ZAMIRSKI 

INTFRI INNoVaTIOs 

SALUTES EVERYONE ON THE 

ITEREP T&ii WHO HELPED CREATE 

iWJ 

M1LLI01 

APIO DOLLARS 

k ?00 

AT INTEREP, CREATING NEW BUSINESS 

FOR OUR CLIENT STATIONS ISN'T AN OPTION, 

IT'S OUR JOB! 

WORKING TOWARD A 10% SHARE 

OF DOLLARS FOR RADIO BY 2010. 

INTEREP 
www.interep.com 
I-800-INTEREP 
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CONGRATULATIONS TO THE ARTISTS 
OF REUNION RECORDS AND BEACHSTREET RECORDS ON YOUR 

GOSPEL MUSIC AWARD NOMINATIONS 

CASTING CROWNS now RIAA 
certified platinum 

New album, GENESIS, 
available May 3, 2005 

MICHAEL W. SMITH/ CASTING CROWNS <JOY WILLIAMS 

Eight GMA Music Award nominations 
including: 

ARTIST 
SONG OF THE YEAR 

POP CONTEMPORARY ALBUM OF THE YEAR 

Seven group GMA Music Award nominations 
including: 

GROUP OF THE YEAR 

ARTIST OF THE YEAR 

Six GMA Music Award nominations for lead 

singer MARK HALL including: 
MALE VOCALIST OF THE YEAR 

PRODUCER OF THE YEAR nomination for 
Casting Crowns producer MARK A. MILLER 

FEMALE VOCALIST OF THE YEAR 

Nominee 

\ , ,:., ra 

provident r )STREET 
lABti L9[, 

« rI : ; 
JvWW.REUNIONRECORDS.COM WWW.BEACHSTREETRECORDS.COM 

WWW.MICHAELWSM1TH.COM // WWW.CASTINGCROWNS.COM // WWW.JOYWILLIAMS.COM 
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