EYEWITNESS TO
HISTORY

London Bureau Chief
Linda Albin rushed to
Rome to cover the
final days of Pope
John Paul It and his
funeral for ABC Radio.
This week she describes the kind of
quick thinking it takes to bring such a
big story to listeners on short notice.

See Page 17

HOW CHUM
GETS IT DONE

One of the biggest broadcast entities
in Canada, CHUM owns 35 radio
stations. Exec. Editor Roger Nadel
talks to the company’s Paul Ski about
CHUM's success and the mysteries of
radio north of the border.

See Page 9 |

Sometimes You Can't Make It... (Inferscope)
»CHR/POP
W KELLY CLARKSON Since U Been Gone (RCA/RMG)

HR/RHYTHMIC
50 CENT Candy Shop (Shady/Aftermath/lnterscope)

@URBAN

¥ GAME 1/50 CENT Hate It Or.. (Aftermath/G-Uni/interscope) -

%URBAN AC
FANTASIA Truth Is (J/RMG)

GOSPEL
DONNIE McCLURKIN | Call You Faithtul (Verity)

5 COUNTRY
7 KENNY CHESNEY Anything But Mine (BN4)

uAC
%ELLY CLARKSON Breakaway (Hollywood)

0T AC
# GREEN DAY Boulevard Of Broken Dreams (Reprise)

MOOTH JAZZ

BONEY JAMES {/J. SAMPLE Stone Groove (Warner Bros.) ]

ROCK
AUDIOSLAVE Be Yourself (Interscope/Epic)

CTIVE ROCK
AUDIOSLAVE Be Yourself (Interscope/Epic)

» ALTERNATIVE
AUDIOSLAVE Be Yourself (Interscope/Epic)

LCHRISTIAN AC
JEREMY CAMP Take You Back (BEC/Tooth & Nail)

HRISTIAN CHR
TOBYMAC Atmosphere (ForeFront/EMI CMG)

LCHRISTIAN ROCK
ANBERLIN Paperthin Hymn (Tooth & Nail)

WRISTIAN INSPO
BEBO NORMAN Nothing Without You (Essential/PLG)

?PANISH CONTEMPORARY
JUANES La Camisa Negra (Universal)

QEGIONAI. MEXICAN
CONJUNTO PRIMAVERA Hoy Como Ayer (Fonovisa)

%TROPICAI.

FRANKIE NEGRON Todo Es Mentira (SGZ Entertainment)
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THE POWER OF URBAN RADIO

On April 27 Interep’s Power of Urban
Radio symposium will take place in New
York Gity, bringing together radio leaders
and marketers and agencies from across
the country. Urban/Rhythmic Editor Dana
Hall this week talks with Interep’s Sher-
man Kizart and the event’s three chair-
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URRAN

Page 34.

men, Barry Mayo, Charles Warfield and Zemira Jones.

Radio’s Digital Future Reigns At NAB2005

HD Radio, expansion to new platforms hi

By Joe Howard

R&R Washington Bureau Chiet
jhoward@radioandrecords.com

LAS VEGAS — Broadcasters,
regulators and even other in-
dustries’ executives unani-
mously agree that radio must
embrace digital technology as
it confronts competition from
a growing variety of new me-
dia services.

The NAB, which held its
annual convention here from
April 16-21, demonstrated its
support of radio’s digital mi-
gration by welcoming leaders
from the telecommunications
and computer sectors to dis-
cuss how radio can converge
with their industries to grow
in the 21st century.

Delivering the keynote ad-
dress at Tuesday’s radio lun-

cheon, Sun Microsystems co-founder and
Chief Researcher John Gage encouraged radio
to use new-media devices to expand its exist-
ing relationship with listeners. “The trust you
build up, enabled by technology, is the essence

e
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ghlight annual conference

Eddie Fritts (r) applaud as Clear Channel Chairman Lowry Mays (c) accepts
the Distinguished Service Award. Top right: Emmis Chairman/CEQ Jeff
Smulyan participates in a town-hall meeting on indecency. Bottom (I-r):
CBS’s Charles Osgood, ABC's Sam Donaldson and CNN's Jeff Greenfield
discuss the future of broadcast media.

of what we all can do for radio,” he said, add-

ing that radio must “look at the edge” of tech-
nology and expand through new services.
Gage noted that cell phones that are capable
of streaming radio signals can offer radio an-
other way to reach listeners, and he stressed

NAB See Page 14

Kosann, Bortnick
Now Westwood
One Co-C00s

By Roger Nadel

R&R Exec. Editor
rnadel@radioandrecords.com

In a move similar to the one
where Viacom Chairman/CEO

Bortnick

Kosann

Sumner Redstone split the senior
responsibilities of his corpora-
tion, Westwood One President/
CEO Shane Coppola has created
a two-person team to run his
company’s day-to-day opera-
tions. Effective immediately,
COQO Chuck Bortnick becomes
co-COQ, sharing the title with
former WW1 President/Sales
Peter Kosann.

Kosann will be responsible for

WW1 See Page 19

Earnings Season
Gets Underway

By Adam Jacobson

R&R Radio Editor
ajacobson@radioandrecords.com

Forget cherry blossoms and
balmy weather — the real sea-
SON upon us is earnings season,
with no less than nine of the
industry’s publicly traded radio
operators scheduled to release
their Q1 financial results during
the week of May 2.

If the performances by Via-
com and Emmis are a harbin-
ger of things to come, inves-
tors could be in for a mixed
bag. On Tuesday all eyes were
on Viacom as the company
reported that its Infinity radio
arm saw a 2% increase in Q1
revenue, to $463 million. The
growth was a result of adver-
tising growth at the radio
stations. However, operating
income decreased 5%, to $190

EARNINGS See Page 6

The Island Def Jam Mu-
sic Group has announced
the formation of the Russell
Simmons Music Group, a
50/50 joint label that will in-
clude a consultancy agree-
ment. RSMG will be headed
by Chairman/CEO Russell
Simmons, who co-founded
Def Jam Records in 1984 with
producer Rick Rubin. Tony

Simmons Comes Home To Def Jam

Austin will serve as Presi-
dent of the new label.
Simmons, who co-founded
and currently serves as Chair-
man of the Hip-Hop Summit
Action Network, has been
out of the record industry
since 1999, when he sold Def
Jam Records for a reported
$100 million. The new label

SIMMONS See Page 19

Tony Austin.

Seen here are (I-r) Island Records President
Chairman Antonio “L.A.” Reid, RSMG Chairman/CEQ Russell Simmons,
Def Jam Records President Shawn “Jay-Z” Carter and RSMG President

Steve Bartels, IDJM

P Diddy, Bad Boy
Move To WMG

By Keith Berman

R&R Assoc. Radio Editor
kberman@radioandrecords.com

Bad Boy Entertainment and
Warner Music Group will
launch a 50/50 joint venture
under which Bad Boy will be
able to draw on WMG'’s mar-
keting, promotional and distri-
bution resources. Bad Boy
founder/CEO Sean “P. Diddy”
Combs will remain CEO of the
label, which will now be
known as Bad Boy Records.

Bad Boy and Combs have
been without a major-label
home since 2002, when Combs
ended his relationship with
Arista and, in an unprec-
edented arrangement, left the
label with his entire artist ros-
ter and rights to 100% of his
catalog. Bad Boy will continue
to operate out of its New York
offices.

DIDDY See Page 19
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Arbitron Flies Solo In Houston PPM Test

Nielsen role is redefined, but market trial still on track

By Adam Jacohson

R&R Radio Editor
ajacobson@radioandrecords.com

Arbitron last week opted to go
it alone in its upcoming Houston
market trial of the Portable People
Meter, telling Nielsen Media Re-
search that it need not participate
in the day-to-day operations of
the PPM test.

Nielsen will now focus its ac-
tivities related to its potential joint
venture with Arbitron on the
PPM on a more detailed examina-
tion of the PPM’s audio-detection

COUNTDOWN TO CLEVELAND

:

lowing historical footnotes:

Convention 2005 - June 23-25

Spotlight On WMMS

While you're in Cleveland for R&R 2005, check out WMMS (The
Buzzard), “Cleveland’s Rock station” WMMS has been around since
1968. Bo Matthews, PD of the Clear Channel Rocker offers the fol-

« Fall 1972: With heavy support from WMMS, David Bowie sells
out his American debut at Cleveland Music Hall,

« Early 1975: Legendary WMMS jock Kid Leo heavily promotes an
advance copy of the single “Born to Run” by Bruce Springsteen.
Springsteen sells out two concerts at Cleveland Music Hall.

* L ate 1975: “The Buzzard” is bom. Before that the logo was a little
green guy smoking under a big mushroom with WMMS on the 'shroom.

 February 1988: A front-page story in the Cleveland Plain Dealer
reports that WMMS rigged the Rolling Stone Reader's Poll to win
Station of the Year nine times in a row.

NoBoDY DOES IT BETTER.

capabilities, as well as the re-
search, business and financial is-
sues that a potential joint venture
must resolve in order for the PPM
to be deployed as a local market
ratings service for both radio and
TV.

In a statement sent to Arbitron
subscribers, company President/
Portable People Meters & Interna-
tional Pierre Bouvard said,
“Given the progress of the Hous-
ton PPM market trial, by the time

ARBITRON See Page 13
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Entercom Rhythmic AC
WQSX (Star 93.7)/Boston on
April 14 commerated its “Last
Dance” by playing the 1978 hit
from hometown girl Donna
Summer, then switched to the
Adult Hits “playing every-
thing” nonformat as “93-7
Mike FM.”

The Dropkick Murphys’
“Tessie” — a song that became
synonymous with the 2004
Boston Red Sox’s quest for the
World Championship — was
the first song aired on Mike
FM. That was followed by KC
& The Sunshine Band’s “Keep
It Comin’ Love,” The Doobie
Brothers’ “China Grove,” Bob
Seger’s “Mainstreet” and an-

WQSX Steps Up To The ‘Mike’

Entercom moves ‘Star’ to anything-goes format

.

We piay everything.

other Donna Summer song,
“Bad Girls.” Jerry McKenna re-
mains WQSX’s PD.

In a message on the station’s
website introducing Mike to
Bostonians, Entercom said,
“Mike is not just a radio sta-
tion. Mike is everything you
would download if you had
time to download. Mike plays
everything ... from Donna
Summer to Def Leppard, Abba
to Aerosmith, Journey to Janet,

WQSX See Page 13

Jon Horton has been
hired by Salem Communi-
cattons to serve as VP/Op-
erations. Horton has been
consulting the Christian
and family-themed broad-
caster since February 2005
and joins Salem after serv-
ing as COO of Fresno-based
Mondosphere Broadcast-
ing, which is winding
down its operations fol-
lowing the sale of its final assets
to Wilks Broadcast Group.

Horton will manage Salem
properties in the Midwest and
Great Lakes regions while con-
tinuing to advise on the program-
ming of the company’s Contem-

Chicago-based 3 Point Media on
April 13 flipped recently acquired
Hot AC KVNA/Phoenix to an En-
glish-language “Hurban” format.
Kevin Lewis of 3 Point Media
oversaw the planning and debut
of the new “Latino Beat, 97.5, Loud
& Proud.”

KVNA recently moved its city
of license and tower location from
Flagstaff, AZ to the rural commu-
nity of Dewey-Humboldt, AZ.
The move-in signal now covers
three quarters of the Phoenix mar-
ket, including the heavily His-

Ho

porary Christian stations.
He reports to Salem Exec.
VP /COO Joe Davis.

“Jon has proven him-
self over the years as a
seasoned broadcaster
and as a consultant to our
1 music stations,” Davis
said. “He’ll make a solid
addition to our senior
management team, and
we are glad to have him
aboard. His unique per-
spectives, combined with his
broadcast experience, will bring
added value to each of our stra-
tegic formats.”

HORTON See Page 13.

Horton Appointed Salem’s VP/Operations

rton

3 Point Launches ‘Hurban’ KVNA/Phoenix

panic-populated West Valley, with
a city-grade signal.

Lewis told R&R, “The new for-
mat will focus first on reggaetén
artists and songs, as well as
reggaet6n remixes of popular hip-
hop songs like Terror Squad’s
‘Lean Back’ and Usher’s “Yeah.’
Right now the station is playing
10,000 songs in a row and run-
ning jockless.”

Lewis expects the station to
staff up the programming depart-
ment and debut an on-air team
within the next month.

KSRX (K-Rock)/San Antonio
Asst. PD/MD/ afternoon talent
Mark Landis has been promoted
to PD of the Infinity Rocker. He
had been interim PD since John
Cook left in March to program
Susquehanna’s KPLX (99.5 The
Wolf)/Dallas.

“Mark has been with us from
the beginning, working hand-in-
hand with John Cook, and has
been instrumental in the success
of the station in all aspects,” Infin-
ity/San Antonio VP/Market
Manager Reid Reker said. “"He is

www americanradiohistorv com

Landis Lands KSRX/San Antonio PD Post

a creative and hard worker who
completely gets who we are and
where we need to go. I cannot
think of any other person who
would be more suitable to be at
the programming helm of K-Rock
than Mark.”

Landis told R&R, “I'm excited
about this opportunity to con-
tinue the work that John Cook
started and to be able to work
with Infinity VP/Rock Formats
Tim Sabean, Reid Reker and Infin-
ity Exec. VP/Western Region Brian
Ongaro.”

1 months without a

Douglas Now PD
0f WB0S/Boston

After several
PD, Greater Med-
ia Triple A WBOS/
Boston has tapped
Dave Douglas for
the position. Dou-
glas has been PD i
of WAAF/Boston, -
KISW/Seattleand 018138
KGB/San Diego, among other
stations, and was most recently
PD of Business Talk WBIX/Bos-
ton.

“It's nice to finally be in a for-
mat that fits my age,” Douglas
said. “It is a real privilege to join
a terrific team of professionals at
Greater Media. A better future
filled with many successes begins
now at WBOS.”

Greater Media/Boston Presi-
dent/GM Matt Mills said, “I'm
very familiar with Dave’s out-
standing track record as a pro-
gram director. We are excited to
bring him on board.”

WBOS recently went through
some programming adjust-
ments, including the elimination
of its morning show. It is concen-
trating instead on all music in

DOUGLAS See Page 13

WTBT/Tumpa Loses
‘Thunder,” Flips To
Country 'US103-5

Clear Channel on April 13
launched a new Country outlet in
Tampa, flipping Classic Rock
WTBT (Thunder 103.5) to
“US103-5 — Tampa Bay's Best
Country.” Clear Channel Regional

VP/Program-
ming and mar-
ket OM Brad 103.5"'

Hardin is run- b‘m”m
ning the main-

stream, hits-based station until a
decision can be made on a PD.

As part of Clear Channel’s at-
tack on crosstown Infinity Coun-
try combo WQYK & WYUU, CC
has lured away WQYK’s morning
show: Five-year WQYK morning
host and three-time CMA Person-
ality of the Year Skip Mahaffey
will debut as US103-5's morning
host on Oct. 13 after sitting out a
six-month noncompete. Joining
US103-5 in the next few weeks to
hold down the fort until Mahaffey
arrives will be his former WQYK
partners Braden Gunn (sports)
and Les McDowell (traffic).

Explaining the move, US103-5
VP/GM Dan DilLoreto said,
“There was saturation with six
area stations offering up Classic
Rock. Once we signed Skip
Mahaffey and his ensemble, it
was obvious Country was the
best direction for us to take with
103-5 FM.”

US103-5 is running jockless for
now and can be heard at the old
Thunder website at www.thunder
1035.com.

WTBT See Page 13
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Growth, At Ri

On Radio’s Radar

ght Cost,

Companies at AG Edwards confab tout medium’s strengths

By Adam Jacobson

R&R Radio Editor
ajacobson@radioandrecords.com

s NAB2005 commenced at the nearby Las Vegas Conven-

tion Center, analysts and executives from several radio
companies held court this week during two days of sessions
at the AG Edwards Media & Entertainment Conference, held
at the Venetian Hotel & Casino on the Las Vegas Strip.

Much of the chatter at the confer-
ence and at the convention center
dealt with the rumored sale of Sus-
quehanna’s radio stations, which
was not confirmed at press time. But
Entercom President/CEO David
Field was well-aware of the gossip
and told those in attendance at his
Tuesday presentation that his com-
pany is certainly in acquisition
mode.

“Will we have an interest in a Sus-
quehanna or some of the Infinity
spinoffs? Sure,” Field said. But he
noted that Entercom would take a
conservative approach when it
comes to any deals and would not
overspend in order to increase the
company’s holdings.

Field responded to a question
about the impact of satellite radio by
calling the technology a niche that
has had little effect on the 260 mil-
lion to 270 million people listening
to radio 20 hours a week. “All of the
data I've seen says it is taking one-
half of 1% of listeners away,” Field
said.

He also touted Entercom’s over-
all performance, stressing that his
company’s strength is “much broad-
er” than that of industry leader
Clear Channel. While Field remains
excited about what lies ahead for
radio, he said, “If the industry isn’t
growing at a compelling pace, we're

“If the industry isn’t
growing at a
compelling pace,
we’re never going to
see the valuations
that we want to see.”

David Field

never going to see the valuations
that we want to see.”
Some Stern Affiliates ‘Broken’

At a Monday session, Infinity
Chairman/CEO Joel Hollander said
Viacom's radio arm is “very excited
about where things are going now.”
He sees sequential growth as a cen-
tral part of Infinity’s plan and is op-
timistic about the company’s future.

“We want to operate stations
long-term in the biggest markets
with the most revenue,” Hollander
said, noting that that day’s news of
a forthcoming divestment of KBAY
& KEZR/San Jose “fits in right to
where we want to go in the future.”

On the subject of life after
Howard Stern, Hollander reiterated
the “great opportunity” presented
to Infinity by the forthcoming de-
parture of the WXRK/New York-
based morming host. “Some of Stern’s

affiliates are broken, and this is an
opportunity for us to fix them,” he
said, alluding to format changes
that could be seen in the next six to
nine months at some current affili-
ates of The Howard Stern Show.

Radio One Cool On Alternative

Radio One Exec. VP/CFO Scott
Royster said at a Monday session
that the company’s Louisville clus-
ter is an “anomaly,” meaning there
are stations there that the company
inherited from its merger with Blue
Chip Broadcasting that aren’t target-
ed to African Americans. However,
WDJX/Louisville isn’t changing
from CHR/Pop anytime soon, nor
are any changes in the works — at
least publicly — at Classic Country
WECGK, Alternative WLRS and Hot
ACWXMA.

Royster took time out to address
the recent demise of Alternative
WPLY / Philadelphia by saying the
station was “doing fine, but, ulti-
mately, modern rock is on the wane
in terrestrial radio.”

At a later session Monday, Clear
Channel President/CEO Mark
Mays said he wants a clutter-free
environment in radio and that his
company’s goal is to offer free and
compelling product. “Our stations
sound pretty good,” he said, re-
marking that the company’s “Less
Is More” initiative has already im-
proved Clear Channel properties
across the board.

On HD Radio’s rollout, Mays
said, “We've got to take a big role
and be a big driver in getting folks
to migrate over to digital radio.”

NRSC Approves Digital Radio Broadcasting Standard

he National Radio Systems Committee on Saturday at

NAB2005 approved an in-band, on-channel digital radio broad-
casting standard for the United States. iBiquity’s HD Radio received
the group's stamp of approval as the radio business accelerates
its transition to digital broadcasting. NRSC Chairman Charles Mor-
gan said the NRSC's action “will expand the possibilities for FM
broadcasters, providing improved-quality signals plus multicasting
and enhanced datacasting opportunities.”

Radio Listeners Less Likely To Tune Out Spots

A new Arbitron/Edison Media Research study on how consum-
ers respond to commercials found that radio listeners less
likely than TV viewers to tune out commercials. In the study,
half the radio fisteners stayed tuned through the spot set, com-
pared with just 6% of TV viewers. The entire study, which tracks
listener behaviors and attitudes toward radio commercials and
examines how stations should schedule commercial breaks, will
be unveiled May 4.

In other radio-spot news, the weekly Media Monitors survey of
commercials played in top markets lists Home Depot as the most-
played advertiser for the week ending April 17. It's followed by
Geico, McDonald's, Verizon Wireless and Ford/Lincoln/Mercury. The
next five are Toyota, Cingular, Chrysler/Jeep/Dodge, Shane Co. and
AutoZone.

Fries Blasts Lackluster Ad Creativity

AB President/CEO Gary Fries Monday afternoon criticized ad

agencies for giving radio the short end of the creative stick in
past years. He said more imagination in radio commercials will help
improve the medium’s image among advertisers. “We've had some
cheap production, and we haven't always had good creativity,” Fries
said while appearing on the NAB convention’s “Straight Talk From
the Top” panel, which focused on media advertising. “People get
tired of stale, stagnant creativity, but good creativity almost becomes
in sync with compelling programming.”

Fries lauded the efforts of some in the industry to embrace
change, including adopting HD Radio and electronic audience mea-
surement. He also believes that traditional media must adapt to
compete with newer media. “Everything is not going to happen over-
night, but the thinking is advancing,” Fries said. “Media must use
whatever they have — in radio’s case, its relationship with listen-
ers — to establish the value of its touch points for advertisers. Me-
dia that don't accept this proposition will be obsolete.”

In other RAB news, the organization will launch “Breaking the
Daily Habit: Winning New Radio Dollars From Print," a series of
training sessions on selling against print, on May 19 in Baltimore.
RAB SVP/Training Lynn Anderson will be the instructor. The goal
of the sessions is to provide strategies for showing clients radio’s
strengths against newspaper, particularly with the continuing de-
cline in the circulation of many of the nation’s dailies. The initial training

Continued on Page 13

MORE OPTIONS

FOR BETTER RADIO

Introducing Jones Music
Programming, the single
source for all of your music pro-
gramming needs. Whether you
need an hour of music or 24, a
word of advice or an entire

makeover we have the solution.

800.609.5663

www.jonesradio.com
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i's fime fo upgrade
your music festing.

You test your music to find the hits, but if you think about it, every song your
station plays also represents a marketing decision. It says what your station stands

~ for, what it’s all about. Only FACTe Strategic Music Tests from Coleman provide
you with the deeper insights you need to make the best decisions. Any “no frills”
music test can tell you what songs are most popular, but only FACT provides
exclusive benefits that help you blow away the competition.

1. ADVANCED STRATEGIC MEASURES

2. IN-DEPTH ANALYSIS & RECOMMENDATIONS

HANDS-ON IMPLEMENTATION

Coleman not only recommends the best way to implement the
results of your FACT study, we help you do it. Every FACT
presentation includes assistance with sorting your results

using our state-of-the-art pcFACTsu software. Instead of wasting
hours manipulating spreadsheets and reviewing printouts, pcFACT
allows you to sort your results quickly and, most importantly,

in a way that is consistent with your strategic plan. We also
provide ongoing support with music monitor analyses and strategic
advice to help you stay on target. Coleman stays involved long
after delivering your study.

4. A SUPERIOR APPROACH

g B stmeto o0 aN
| ‘ull “Iemun. Music. TRENDS. BRANDING.

www.ColemanInsights.com
919-571-0000
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Earnings
Continued from Page1

million, primarily due to increases in
programming expenses and higher
employee-related and promotional
expenses.

“Radio continued to show top-line
improvement, reflecting our targeted
station and programming investment
strategy to drive future growth,” Via-
com Chairman/CEO Sumner Red-
stone said. Radio’s operating income
as a percentage of Viacom's total rev-
enue was 41% in Q1 2005 vs. 44% in
Q1 2004.

Viacom’s strongest overall perfor-
mance came in its Cable Networks di-
vision, which includes MTV Net-
works, BET and Showtime Networks:
Revenue increased 19%, to $1.7 billion,
thanks to a 27% improvement in ad
revenue led by gains atMTV Interna-
tional, Nickelodeon, Comedy Central,
MTV, VHI and BET.

Viacom’'s Television division,
which includes CBS and UPN, saw
revenue fall 5%, to $2.1 biilion, main-
ly due to lower advertising revenue
at the two broadcast networks be-
cause of the absence of a Super Bowl
telecast (the event aired on Fox this
year) and lower political ad spending
and television license revenue.

Revenue at Viacom Outdoor in-
creased 6%, to $429 million, thanks to
a 6% increase in North American
properties and 7% growth in Europe.

Overall, Viacom revenue improved
5%, to $5.6 billion. Net earnings from
continuing operations moved to $585
million (36 cents per diluted share),
compared to $618 million (35 cents)
during Q1 2004. Results for Q1 2004
included the recognition of a tax ben-
efit of $111 million (6 cents) from the
resolution of the company’s federal in-
come tax audit for 1997 through May
4,2000. Excluding this tax benefit, Q1
2004 net earnings from continuing op-
erations were $508 million (29 cents).

Redstone said during Tuesday’s

quarterly earnings call that the com-
pany is continuing to explore divid-
ing Viacom into separately traded
companies. “It's a complicated pro-
cess, but we’re making good prog-
ress,” Redstone said. “Iwantall of you
to know that I am personally commit-
ted to achieving this separation.”

One company, led by Viacom co-
President/co-COO Tom Freston,
would comprise MTV Networks and
Viacom’s cable operations, as well as
the Paramount operation. The second
company, led by Viacom co-Presi-
dent/co-COO Les Moonves, would
include the broadcast TV networks,
Viacom Outdoor and Infinity.

“This will yield steady dividend
pay,” Redstone said. “It should be ex-
tremely appealing to yield investors.”
The corporate split is expected to oc-
cur during QQ2; Viacom is on track to
deliver mid-single-digit growth in rev-
enue and operating income and high-
single-digit growth in EPS during Q2.
Emmis Misses Street Expectations

Investors received their first batch
of quarterly reports on April 14. The
industry’s traditional bellwether, Em-
mis, posted alarger fiscal Q4 2005 loss
due to an accounting change that cost
the broadcaster $303 million ($5.37 per
share).

Minus the charge, Emmis’ loss per
share narrowed from $12 million (26
cents per share) to $1.5 million (7
cents). But the per-share result missed
the 2 cents per share loss forecast by
analysts polled by Thomson First Call.
And while Emmis’ Q4 revenue in-
creased 5%, to $137.9 million, that re-
sult fell short of the $138.5 million an-
alysts expected.

Emmis’ radio revenue grew 9%, to
$61.2 million, in fiscal Q4. That figure
includes $5.7 million from the compa-
ny’s international radio operations.
On a pro forma basis, net radio reve-
nue grew 4%. Q4 operating income
jumped from $5.2 million to $17.5 mil-
lion, but Jast year’s number was im-

PAR/\G

Creating Listener-Driven

Since 1981

1997

pacted by a $12.4 million impairment
charge. Emmis’ fiscal Q4 station op-
erating income slipped 4%, to $39.3
million.

Emmis Chairman/CEQ Jeff Smu-
lyan noted during his company’s
quarterly earnings call that March was
the company’s best month in a long
time. In fact, he said it may have been
its best month ever when weighed
against its competitors’ performance.
“We are seeing more signs of life in
radio,” Smulyan said. “Our perfor-
mance relative to our markets and our
peers is very encouraging. Our local
sales are very good, and we're beat-
ing our markets.”

But Smulyan said he gets nervous
when looking at the trends, remark-
ing, “We've been down this road for
the last two years, and none of us
wants to jump up and down and say
we're through the worst of it. But,
clearly, radio is doing very well.”

Emmis Radio President Rick
Cummings said that, despite recent
industry weakness, Emmis’ ability
to maintain consistent ad-rate
growth demonstrates there’s life
left in the radio business. “Over the
past seven quarters we've averaged
5.8% growth rates. In Q4 we were
up about 6%. So we're seeing nice
consistency. If the radio market was
anemic, [ don't think we’d be able
to drive these numbers.”

For the tull fiscal year, Emmis’ net
revenue grew 9%, to $618.5 million,
while operating income rose 34%, to
$140.4 million. Station operating in-
come rose 12%, t0 $233.9 million. For
Emmis’ fiscal Q1 2006, the compa-
ny forecasts domestic radio revenue
of $70.3 million and total net reve-
nue of $160.2 million. Emmis’ fiscal
year runs from March through Feb-
ruary.

Advertisers Returning To ‘Hot 97’

Emmis” Cummings also said that
advertisers are bringing their business
back to CHR/Rhythmic WQHT (Hot

ON

Innovation

2000
Jammin' Oldies

97)/New York despite the lingering
controversy over two high-profile
incidents associated with the sta-

P

All transaction information provided by
BIA’s MEDIA Access Pro, Chantilly, VA.

°* WLDX-AM/Fayette, AL $450,000

® KSEC-FM/Bentonville (Fayetteville), AR $1.99 million
e KDAI-FM/Ontario (Riverside), KDAY-FM/Redondo Beach
(Los Angeles) and KWIE-FM/San Jacinto (Riverside), CA

Undisclosed
® KQZR-FM/Craig, CO $160,000

* WVOJ-AN/Fernandina Beach and WNNR-AM/Jacksonville, FL

$2.1 million
® WPIK-FM/Summerland Key, FL $1
® WVDA-FM/Valdosta, GA $100,000

.85 million

* WFBR-AM/Glen Burnie (Baltimore), MD Swap

¢ FM CP/Winchendon, MA $15,000

® WSAG-FM/Pinconning (Saginaw), Ml Undisclosed

°* WMBH-AM/Joplin, MO $1

* WDLX-AM/Washington (Greenville), NC $400,000

® FM CP/Bay City, OR $150,000

® WNSG-AM/Nashville, TN $2.7 million

® WKDV-AM/Manassas, VA Swap

o KEAR-FM/San Francisco

PRICE: $95 million
TERMS: Asset sale for cash

Full transacticn listings, posted daily, can be found at
www.radioandrecords.com.

by
4

o

BUYER: Infinity Broadcasting, headed by President/C00
Joel Hollander. Phone: 212-846-3939. It owns 179 other
stations, including KCBS-AM, KYCY-AM, KFRC-FM, KITS-

FM & KLLC-FM/San Francisco.

SELLER: Family Stations, headed by President Harold

Camping. Phone: 916-641-8191

BROKER: Media Venture Partners

Dollars to Date:
Dollars This Quarter:
Stations Traded This Year:

Stations Traded This Quarter:

2004
JACKFM
(US) gm

JKfm

2002
JACK FM
(Canada)

.

$674,459,438

(Last Year: $1,838,642,950)

$124,664,001

(Last Year: $475,125,310)

335

(Last Year: 846)

103

(Last Year: 217)

Many came back very quickly,”

Cummings said. “They didn't all
come back right away to morning

Continued on Page 13
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R CONVENTION 2005

RENAISSANCE CLEVELAND HOTEL

© How To Register: © Name/Address: '
Please print carefully or type in the form below. Full payment must accompany
Register Instantly At: registration form. Please include a separate form for each registration. Photocopies
H re a able. Registrati re -tr; er; 5
www.radioandrecords.com 210 accoptade. Regiatons are non-wansierable
Fax This Form To:
(310) 203-8450
Title
R&R CONVENTION 2005
Po Box 51 5408 Call Letters/Company Name Format
Los Angeles, CA 90051-6708
Street
- City State Zip
9 Convention Fees:
Convention Fee includes admission to all sessions, opening night party and hospitality events. Telephone # Fax#
3 OR MORE* ON OR BEFORE APRIL 29,2005 $399 eacr () —
SINGLE ON OR BEFORE APRIL 29, 2005 $425 gAcH
— O Payment Method:
3 OR MORE* APRIL 30 - JUNE 17, 2005 saso eacr ()
SINGLE APRIL 30 - JUNE 17, 2005 sa75 eact () U
- T Visa MasterCard AMEX Check
EXTRA OPENING NIGHT PARTY TICKETS $125 EACH O w2 O mastercars O O enaO

ON-SITE REGISTRATION AFTER JUNE 17, 2005 $550 EACH
Account Number Exp. Date

* All 3 Attendee Names Must Be Submitted Together

CANCELLATION POLICY: All canceliations must be submitted in writing. A full refund less a UL TC LU LD

$150.00 administrative fee will be issued after the Convention if notification is received on or
before May 20, 2005. No refunds will be issued for cancellations after May 20, 2005 or for no shows.

Cardholder’s Signature

Questions? Please Call Our Hotline at: (310)788-1696

RE NAI S S AN CE ® When Making Your Hotel Reservations...

CLEVELAND HOTEL Tell them it’s the Radio & Records Convention.
= To confirm your reservation, your arrival must be
TYPE OF ROOM R ONVENTIONBATES guaranteed by charging two nights deposit to a major
: I N N credit card, or you may send payment by mail.
SINGLE/DOUBLE  $155.00 + Deposits will be refunded only if reservation is
SUITES $249.00 and up cancslied by June 1, 2005.

** Reservations requested after June 1, 2005 or after
the room block has been filled are subject to availability

: and may not be available at the Convention rate.
For Hot(ezl ;Ess)mgggmss'spoksse call: ** Check in time is 3:00 pm; check out time is 12 noon.

or 1-800-468-3571 Mailing Address: Renaissance Cleveland Hotel
24 Public Square, Cleveland, OH 44113

Or reserve your hotel room online at: www.renaissancecleveland.com

Please do not call R&R for hotel reservations. Thank you.
(Group Code: RRCRRCA)
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Radio Has Been Very,

Very Good To CHUM

Canadian broadcaster makes the most of its portfolio

anadian radio has been on a revenue roll over the past few
years. Indications are that when the 2004 numbers come in,
they could show double-digit growth. Coming on the heels of
4.8% growth in 2001, 3.1% improvement in 2002 and an 8.4% in-
crease in 2003, one might conclude that it’s a good time to be in

radio north of the border.

Among the companies riding
high these days is CHUM Ltd.,
which owns 33 radio stations, 12
television stations and 21 specialty
channels. CHUM also creates con-
tent that is distributed to more than
130 countries and is moving quick-
ly to adopt new technologies.

Overseeing CHUM's radio assets
is Paul Ski, a 30-year radio veteran
who worked his way up the pro-
gramming ladder into management. Ski now
serves as CHUM's Exec. VP /Radio, a position
he’s held for two years since transferring to
company headquarters in Toronto from station
management in Vancouver.

R&R: How many formats are you involved
with?

PS: CHUM stations are predominantly AC
stations across the country. We have three
Sports stations, we have Talk, we have Coun-
try, we also have Alternative, but the majority
of our stations are AC stations. As a result of
that, the majority of our stations are also No.
1, No. 2 or No. 3 in their markets with adults
25-54.

R&R: Does that make you the dom-
inant broadcaster in Canada?

PS: We're not the largest. We
don’t have the most stations. We
don’t have the highest revenue, but
t that's just a function of having only
{33 stations. Having said that, our sta-
| tions are dominant in their respective
markets, so, as a result of that, we do
extremely well, particularly in Can-
ada’s two largest English-speaking
markets, Toronto and Vancouver.

R&R: How has Canada avoided the revenue
problems that have plagued U.S. radio operators in
recent years’

PS: [ believe the latest figures show that ra-
dio in Canada is up in the 10%-12% range this
year. This is the best year we've had in a while.
That's almost double the previous year. We
have not experienced the same malaise that
has hit the US.

Certain categories are coming to radio that
weren't in radio previously. Advertisers are
using traditional television a little less, and ra-
dio has benefited from that. Some categories,
like home decor, home building and auto, have
increased their spending.

LEADERSHIP

SPOTLIGHT

After 20 years at the Michigan Association of Broadcasters as
President/CEO, I've seen management styles come and go. But
| think it comes down to two things: respect and expectations.

The MAB is a small trade association, yet it is one of the larg-
est state broadcast associations, with 12 employees and 425
members. | hire the best people | can and make certain that
they fully understand their jobs and what is expected of them

and how we measure success.
; | expect no more of others than | expect from myself. | tell
our young employees — who are often fresh out of college —
that in business there is no such thing as a B grade. It s excellence all the way.

Karole White, President/CEQ, Michigan Association of Broadcasters

Each week R&R invites successtul people in and outside the radio and recording
industries to share their thoughts on defining and communicating leadership.

Broadcasters and Canada’s Radio Market-
ing Bureau have done a better job of showing
advertisers that they can experience a good re-
turn on investment by using radio. It's like a
perfect storm, where all these things are hit-
ting at the same time.

R&R: Can you talk about commercial and pro-
motional clutter and the big push by U.S. radio to
clean up stations’ sound?

PS: That really hasn’t been a big issue in
Canada. The larger broadcasters in Canada, al-
though many are public companies, are still
operated by the families that founded them. [
don’t think we ever experienced the same high
degree of overcommercialization.

From what ['ve read, it appears there was a
constant demand for U.S. broadcasters to in-
crease the margins and show a particular re-
turn. Not that it isn’t the case in Canada, but |
don’t believe there’s the same kind of pressure.

CHUM was one of the pioneers in using re-
search to get feedback from our listeners and
advertisers. By getting constant feedback, you
can determine whether your commercial loads
are too high or too low. There hasn’t been the

kind of backlash here in Canada on the num-
ber of commercials because 1 just don’t think
it's been an issue. I believe our commercial
loads are lower.

R&R: Most Canadian markets have fewer sta-
tions and less competition than most ULS. markets.
Does that affect the way you strategize?

PS: 1 don't think so. We want to be sure of
what we're doing. We try to combine the art
of programming with the science of research
for making decisions. The “Bob” format is a
good example of that.

We acquired a station in Winnipeg, MB
[CFWM] three years ago for which we didn't
have a format. By doing some research in the
market and also doing focus groups to determine
what we could really do that might ring a bell
with listeners, that’s how the Bob format was
born.

R&R: You have a number of markets that are adja-
cent to U.S. citizs. Do you operate them differently from
stations where there’s no border overlap?

PS: There aren’t too many markets that are as
close to the border as Windsor, ON and Detroit

Continued on Page 10
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Radio Has Been Very,
Very Good To CHUM

Continued from Page 9

are. When you realize that you might have 30
signals that come into your market, you have
to stay on your toes and pick a format that will
garner audience, in the market you're licensed
toserve, and a format that maybe is not already
being done by somebody in Detroit.

But if we're serving the needs of the resi-
dents of Windsor, then we'll do OK. It’s easier
to do with an older audience, because the
younger audience is more intent on finding the
music they’d like to hear.

R&R: What do we do about the loss of those
younger listeners to other forims of entertainment?

PS: We have to tind new ways to attract the
younger demo. There’s been a lot of talk about
further experimentation to make radio more
relevant to them. We're looking for ways to
merge their music needs with the Internet, in-
stant messaging, cell phones, etc. —what’s go-
ing to be the next iteration of that.

CHUM has some experience with the youth
audience; we have MuchMusic, and we also
have an MTV channel. MuchMusic is the
younger-based video channel.

“We have to find new ways
to attract the younger
demo. We’re looking for
ways to merge their music
needs with the Internet,
instant messaging, cell
phones, etc.”

One of the things that I see happening in the
States is the move toward digital radio. In Can-
ada we're hoping to be able to move along a
little faster. 1t's my sense that we won't get
younger listeners to listen to radio unless it's
on a digital platform.

R&R: I understand CHUM has also begun do-
ing some podcasting.

PS: We only have one station doing it now
[CHUM-FM/ Toronto]. We make the morning
show with Roger, Rick & Marilyn, which is the
No. 1 morning show in the market, available
the next day with highlights in podcast form.
I'm sure we'll expand that to our other stations
across the country.

R&R: The pendulum swing from the niche for-
mats that have prospered over the past decade to the
new “We play anything” mentality makes it tough
to know where radio is headed in the short term.

PS: We found that when we launched Bob.
Some of the Bob and “Jack” formats may be
misunderstood. Bob is in three of our larger
markets. Unfortunately, we didn’t have more
markets to expand it.

When Jack launched [on CKLG] in Vancou-
ver, where we’ve got a Soft AC, it didn’t hurt
us. We would have loved to have launched
Bob there, but our format there was already

successful. We do well, and Jack has gone to

No. 1.

A lot of people are launching that format
thinking that they re just going to play a whole
lot of records and they’ll be successful. But
there’s really a lot more to that format than
people think. It's one of the few times in mu-
sic radio that the importance of the actual
music isn't 90% or 100% of its success. There
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are other elements that make the music part
of that format responsible for only maybe 60%
of its success.

R&R: Do you think that when all you do is play
more music, you really don’t stand for anything in
the listener’s mind?

PS: Someonecoined the “paradox of breadth,”
which means the broader the music base, nor-
mally, the smaller the audience. But there are
different elements to this format that engage
people in listening in a different way. Our ap-
proach is “’80s, "90s and whatever.”

R&R: Talk about CHUM's work in expanding
beyond traditional radio in Canada.

PS: The Canadian Radio-Television and
Telecommunications Commission some time
ago issued a call for applications for subscrip-
tion radio services. Our particular service will
be terrestrial-based. The other two applications
are from XM [with John Bitove] and Sirius [in
partnership with Standard and the CBC] and
are going to be offering essentially the U.S. ser-
vice with a few Canadian channels.

The CHUM service will be a “made in Can-
ada” solution. All the channels we offer will
be developed here and will have the requisite
amount of Canadian content on them.

R&R: Do you see any changes coming with the
Canadian content rules?

PS: No, I don't. The rules have helped de-
velop the Canadian music industry. I think the
level of 35% is not a bad percentage. On top of
that, we do many things to develop Canadian
content. All the radio stations in Canada sup-
port something called FACTOR [Foundation
to Assist Canadian Talent on Record] and the
Radio Starmaker Fund, which supports emerg-
ing artists.

R&R: How has the loss of the 2004-2005 Na-
tional Hockey League season affected radio?

PS:1t's a bit of a double-edged sword. You're
not paying the rights fees, but, at the same time,
are you able to maintain any of the revenue? In
some cases, we have. For advertisers that want
toreach a particular male audience, some of that
hockey money earmarked for TV has made its
way to male-oriented radio stations. It's one of
the reasons we're having a better year.

R&R: Do Canadian radio stations have the same
issues with indecency we have in the U.S.?

PS: The indecency issue has not been a huge
issue for us. In Canada we have something
called the Canadian Broadcast Standards Coun-
cil, which provides self-regulation. The “shock
jock” phenomenon has not been prevalent here
the way it has been in the U.S.

R&R: Where does CHUM stand on issues such
as live vs. voicetracking?

PS: It is important to us. That’s not to say
that, in certain cases, we haven't used voice-
tracking, which has gotten something of a bad
rap over the years. If it's done right and in the
proper context, it’s not necessarily a negative
— as is the case in Vancouver, where our long-
time afternoon host recently had a baby and
is voicetracking to accommodate her child’s
needs.

But she works harder than most to keep the
show relevant, local and interactive. If you're
voicetracking a station 24/7 primarily as a cost-
cutting measure, I'm not sure that works.

R&R: With consolidation in the U.S., more and
more stations in small markets are sounding just
like stations in the big cities. Is the situation simi-
lar in Canada?

PS: I don't think that in a lot of those smaller
markets you need to sound “big city.” People
live in those markets for a reason. Radio in the
small market doesn’t have to sound the same
as New York and can still be very successful.

In Canada, we don't have stations that air

Is The Dial A Great
Music Research Tool?

One researcher says maybe not

By Matt Hudson

‘ve flown more than 700,000 miles over the past 10 years, con-

ducting research projects for some of America’s brightest radio
operators. It’s truly amazing how many broadcasters think that
using the “new technology” of a perception-analyzing electronic
dial, or the “dial method,” is such a great idea. But is it really?

First, the electronic dial was original-
ly developed for use in a focus-group
setting to test emotional responses to
radio and television messages —

that is, commercials — and story- e ¥

boards. It was not intended to test
hundreds of songs or messages in
one sitting.

Most dial devices use a 1-to-100 73
scale. I have promoted the use of a 1-
to-7 scale for music testing for years.
It's neat, clean and simple to under-
stand. All semantic differential scales offer a cen-
ter, or “fence,” that forces the respondent to
choose either negative or positive. The dial’s 1-
to-100 scale has way too many choices and no
real center point. And if a person really likes a
song but is tired of it, what score do they give
it?

Research has revealed that after a person has
scored 600 songs, they simply get tired of mov-
ing their hand back and forth to turn the dial.
Their scores begin to look the same, lowering
the standard deviation. Is it too much to ask a
person to make a choice of 1 to 100 every seven
seconds as hundreds of song hooks are played?

Broadcasters touting the dial method often
tell me “It's fun. You can see people’s reactions
rightaway.” Then they’ll add, “You can test how
people react to each song-to-song segue.” But
that's impossible.

If you really want to test song segues, here’s
how. Let’s say you're testing 600 songs. Play
song No. 1 going into song No. 2. Then play
song No. 1 going into song No. 3. Then song No.
1 into song No. 4 — all the way to No. 600. Then
test song No. 2 going into every one of the oth-
er 599 songs. This is the only way to test segues,

B e W

predominantly syndicated talk programming.
Most of the syndicated programming would
come from the U.S., because that's where they
originate, so they likely would not be relevant.
We've got a Talk station in Vancouver that's tar-
geted at females. I believe it runs one syndicat-
ed show.

We've found that it's more difficult to mone-
tize syndicated shows than local shows, so
there’s a reason for us to be as local as we can,
because they are part of the community, where
our revenue comes from.

R&R: The big sales buzzwords in the U.S. are
accountability and ROL.

PS: Accountability has always been an issue
here. Advertisers and agencies are looking for
audience-measurement technologies that are
personal, passive and multimedia-capable. And
maybe even capable of some commercial test-
ing.

The reason agencies are asking for it is be-
cause their advertisers are looking for it. If you
don’t have some kind of ROl mechanism to

www.americanradiohistorv.com
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and it would cost you a million dol-
lars for one music test.
=\ The dial does have some practical
uses in market research. Specifical-
ly, it’s useful for what it was de-
| signed for: gathering emotional re-
sponses while testing messages in a
focus-group setting. Song hooks are
simply too short to expect any accu-
racy from this technology.
Remember the saying “Keep it sim-
ple, stupid”? There’s nothing simple
about the dial method. It's entertaining for the cli-
ents to watch in real time, but it compromises the
integrity of the data-collection process.

People in written music tests often change their
answers. You'll see 20 or 30 erasure marks on a
form where the person changed their mind on
what score they wanted to give a song. With the
dial method, how can people go back and change
their answers?

One really important piece of data that’s gath-
ered at written music tests is fatigue, or “tired
of” scores. What PD doesn’t want to know the
percentage of burn in their on-air library? Isn’t
burn what causes tune-out and drops in TSL?

Sometimes what seems to be a great leap for-
ward turns out to be a giant step backward.
Some research companies offer music testing
over the Internet or over the phone, or even take-
home tests that are completed without super-
vision.

In my opinion, there is still no substitute for
good old-fashioned data collection. A pencil and
a Scantron form is still the best approach. Period.

Matt Hudson is President/CEO of Hudson Me-
dia Research.

e ¥

measure that, it becomes very difficult. We've
got to find ways to provide them with the in-
formation they need to feel comfortable that
whatever media purchases they’re making are
money well spent.

CHUM'’s approach to sales is to partner with
the advertiser. We don’t have the same pressures
that some people in the U.S. and Canada have.
We try to ensure that they're going to have an
experience they feel is not just somebody who's
selling them some advertising, but rather help-
ing their business grow.

R&R: As a company with substantial radio and
television assets, has CHUM created in-house sales
promotion agencies, as a number of multiplatform
U.S. companies have done?

PS: We do some cross-platform selling with
advertisers, but, given our sales approach based
on finding solutions to our clients’ problems, we
only recommend radio and TV usage when it
makes sense. Given that philosophy, we have
not felt it appropriate to establish a separate
cross-platform sales group.
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Get Some MusicNow

First-generation music service gets a new look

usicNow goes back a long way. All the way back, in fact,
to 1999, when the outlaw Napster was a frisky kitten and

nobody else was ready to play. MusicNow is old enough to have
had a deal in place (under its old name, FullAudio) to offer a
tethered-download subscription service on a few Clear Chan-
nel websites way back in November 2001, just a hair before the
launch of the first label-backed legal music services, MusicNet

and pressplay.

In mid-2003, when FullAudio became the full-
service song and streaming subscription down-
load store MusicNow, it was embedded in the
Windows Media Player —so deeply embedded
thatit was best suited to people who were scared
to wander too far from Microsoft’s loving arms
for a fling with a new interface.

But MusicNow, which is now owned by Cir-
cuit City, has just relaunched with a new look, a
new logo, a new interface — and no player at
all.

While the service is still available through
WMP, MusicNow’s true home is on the web, and
the $10-a-month package involves no down-
loads (unless, of course, you buy a song). Mu-
sicNow President Gary Cohen, who co-found-
ed the service way back when, talks with R&R
this week about why an old-line service is tak-
ing such a radically new approach.

“In our first service we
listened to what people
said. They said, ‘| know
what | want. Just give me a
search button.” We did,
and it was a terrible
mistake.”

Search Fatigue

Asked whatled to the changes, especially the
decision to get unstuck from the Windows Me-
dia Player, Cohen says, “The change is a little
bit more fundamental than that. What led to it
was a lot of work and a lot of research.

“We were purchased by Circuit City about 10
months ago, and we took a month or two to kind
of get settled in. Then we started to say, ‘OK,
what do we want to build? What do we think
the next generation of digital music services is
going to look like? Who are we going after, and
what do they want?"

MusicNow spent about six months doing a
lot of research. And what it concluded, says Co-
hen, was that “while the first generation of mu-
sic services spent a lot of time getting the tech-
nical aspects to work, what they didn’t do
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enough of was focus on the normal consumer.”
He goes on, “As a result, they tended to be, and
still tend to be, a bit complicated.

“We built our first service many years ago,
and in our first service we listened to what peo-
ple said. They said, ‘[ know what I want. Just
give me a search button.” We did, and it was a
terrible mistake.

“What happens is that users get search fa-
tigue. They know what to look for for the first
month and for the second month, then they start
to run out of gas. By the third month they‘ve got
nothing left. They don’t know who to look for,
and it's overwhelming. And that was when we
had 60,000 tracks. Now we have a 1.2 million or
1.3 million tracks. What do you do with that?
It's overwhelming.”

And that, Cohen says, is part of why Music-
Now became a web-based service. “We wanted
to make it simple, a familiar format,” he ex-
plains. “That’s one of the reasons it's laid out
very cleanly. Because it's web-based, it's ubig-
uitous. [ can get it at my home, I can get it at my
office.

“Because it's web-based, if you go to another
page and say, "You know, I really want to be
where [was,’ you hit the back button. You know
where it is; it's in the same browser that you use
17,000 times a day.”

Priorities In Order

Once a MusicNow account is set up — and
the multilayered setup process is the only mild-
ly frightening thing about MusicNow — it op-
erates as simply as this kind of thing is ever likely
to. And there’s no search box on the homepage.

“If you want it, you just click it, and it plays,”
Cohen says of MusicNow’s new priorities. ”"We
thought that was important, rather than having
a lot of other options. We don’t focus heavily on
‘buy.” If you want to buy something, it's there,
but we also felt that you're coming there to play
music.

“You would not appreciate if your CD player
asked you, ‘Hey, before you play that CD you
justbought, do you want to buy a different one?’
Relax. I've bought you, and now let’s be friends.”

To make things even more comfortable, Mu-
sicNow also wants to get to know you: Picking
favorite artists so it can make you a homepage
is part of the slightly daunting setup process.
“One of the things we did is put in a personal-
ized homepage,” Cohen says. “We're the only
ones who have that. You go to the homepage,
and it’s specific to you. It shows your playlists.

U.S. under an agreement with Nokia.

term growth strategy.”

mit to offering the service.

It shows your network. It shows just a couple of
recommendations that are focused on you.

“It's got over a hundred hours of music right
on that front page. You don‘t have to go anyplace
else, and you can still have a very rich experi-
ence and a very simple experience.”

But what if you actually want to venture out
and search for new music? Then, Cohen says,
“You go to ‘Get Music,’ and you're in a more
typical ‘Here’s anew album,’ "Here's the editor’s
choices,” 'Here’s the staff picks area’ — all that
kind of stuff.

“We also created something called Hotlists.
We're a big believer in the concept of playlists, but

“You would not appreciate
if your CD player asked
you, ‘Hey, before you play
that CD you just bought,
you want to buy a different
one?"”’

the problem with playlists is that they re kind of
time-consuming and even, frankly, intimidating
to create. So what we created were Hotlists, which
are dynamically updated playlists.

“You can Hotlist tons of different things. You
can Hotlist an artist’s top 10 tracks, soif you like
U2 and you want to listen to just the best of U2
— 'best of” being determined by the number of
plays they get— you click on ‘U2 Top 10 Tracks,’
and you've got them. When How to Dismantle an
Atomic Bomb comes out and changes the order
of things, it automatically changes for you.”

Hotlists can also be created by genre, and you
can share lists with your fellow members and
listen to the lists created by and for the people
in your MusicNow network. Thatlittle network

www americanradiohistorv.com

Infinity, HP To Bring Visual Radio To U.S.

Infinity and HP are teaming to bring Visual Radio mobile-phone technology to
the United States. The Nokia-developed technology lets listeners with FM-ca-
pable mobile phones view information and graphics that are synchronized with
the broadcast on their phones’ screens.

Visual Radio-capable phones will also let users see the artists and titles of
currently playing songs, buy ringtones and artist merchandise and participate
in contests and other on-air promotions. The content is created by radio sta-
tions with software supplied by HP, which sells and markets the system in the

Infinity Chairman/CEOQ Joel Hollander said, “Mobile phones are the most widely
used portable device, and we're thrilled to be leading the Visual Radio effort in
the United States in concert with HP and Nokia. Partnerships that afford us the
opportunity to integrate our content with new technologies and serve our lis-
teners with an additional interactive environment are central to Infinity’s long-

Visual Radio is already being used or is set to go live soon at stations in the
U.K., Finland, Sweden and Germany. Infinity is the first U.S. broadcaster to com-

: NPR Sets Timetable For HD Radio Multicasts

Through the Tomorrow Radio initiative, National Public Radio will begin offering
Classical, Jazz, Electronica, Triple A and Folk HD Radio multicast streams to 24 af-
filiate stations this summer. It also plans to add news and information services.

NPR has also established a seven-station “receiver team” that is holding talks
with manufacturers about muiticast-capable receivers, and NPR engineering has
certified two Kenwood receivers to carry an “NPR Multicast” seal.

Tomorrow Radio, a partnership of NPR, Kenwood and Harris with support from
g the Corporation for Public Broadcasting, has been testing HD Radio multicasting
for the last two years. According to NPR, there are 56 public radio stations broad-
casting in HD, and 312 more are committed to converting in the coming months.

of fellow users is one of the limited community
features in MusicNow, but Cohen says commu-
nity is something the company is approaching
cautiously.

“Community is a really interesting feature,
because you've got to be very careful about how
youdoit,” he says. “Our target audience, frank-
ly, is not the 15-year-old. Our target audience is
25 to 55, and those are not people who are sit-
ting around in chat rooms. They’re not looking
for a lot of new friends, generally, but they do
often miss getting recommendations from
friends.

“They feel like the way that they hear about
new music is from friends, and we wanted to
give them some of that. So we allow people to
create profiles, and then the top profile for each
artist and each genre — and that changes all the
time — is posted. You don’t know who the pro-
file is, generally, just the user name. What you
can do then is make your own little network.”

What’s Ahead?

Cohen believes MusicNow's unadorned ap-
proach is part of a trend. “The next big thing is
simplicity — that we don’t need to drive a ton
of new features that the users see,” he says. "The
value proposition is really great. I hark back to
the days when the Palm first came out. Certain-
ly, it was not the first PDA, but it was the one
that introduced it to the masses because ithad a
better design. It had four buttons on it for the
four things that you did 95% of the time.”

And what about visibility? MusicNow has
been partners with a lot of high-profile outfits,
but the service itself has kept pretty quiet. Now
that it belongs to Circuit City, however, Cohen
says it's about to make itself heard.

“We're about to do that on a couple of differ-
ent levels,” he says. “You'll see us on the front
page of the Circuit City circular in the next week.
We'll be on the front of Circuit’s web page, and
we'll be all over the Windows Media Player. We
will also be announcing some deals with some
distribution partners and really starting to get
things out.”
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Dylan Adds Clear
Channel/Norfolk
Market Ops Duties

Travis Dylan, who serves as OM,
PD and afternoon host for Clear
Channel AC simulcast WCDG &
WIJCD (Lite FM)/Norfolk, has taken
on additional duties as the head of
market operations for all of CC’s sta-
tions in the Tidewater region.

In his new role Dylan will add
oversight for Urban WKUS (105.3
Kiss FM) and the market's heritage
Urban station, WOWI (103 Jamz).
Eric Mychaels will continue as OM of
WKUS & WOWI, and Dylan will
continue to report to CC/Norfolk
Market Manager Reggie Jordan.

Jordan told R&R that the move
was made mainly “to improve inter-
departmental communication and to
help Clear Channel /Norfolk continue
on its winning track.”

Before joining WCDG & WJCD in
June 2004, Dylan was MD/ afternoon
talent at Clear Channel’'s CHR/Pop
WRVQ (Q94)/Richmond. He had
two separate tenures at Q94, first join-
ing the station in 1995 under former
PD Billy Surf. He has also been Asst.
PD of WXLK/Roanoke, VA.

Douglas
Continued from Page 3

the morning. The station is also featur-
ing a live “Studio 7” recording every
day at noon as a half-hour, spot-free
block, and the very popular Sunday
morning show Over Easy has been
expanded to Over Easy After Dark and
airs from 7pm-midnight every night.

Buzz Knight, OM of WBOS and
clustermate WROR, said, “As a
smart, strategic programmer, Dave’s
presence at WBOS will be felt imme-
diately.”

Earnings
Continued from Page 6

drive, but most returned. But be-
tween the "Tsunami Song’ and other
things that happened in New York,
Hot 97 has lost some advertising
business, and we’ve had some can-
cellations.”

Smulyan said, “The brunt of the
issue was in Q4. That doesn’t mean
there won't be a lingering impact,
and we have projected there will be
a lingering impact. But in terms of
revenue, that will be somewhat off-
set by significant gains at WRKS
(Kiss), Hot 97's sister station. In terms
of ratings, Hot had nice trends last
month.”

More Earnings

Q1 revenue at Journal Communi-
cations’ radio division increased 9%,
to $18.2 million, while operating
earnings rose 23%, to $3.8 million.
For the entire broadcast division,
which includes Journal’s television
operations, revenue improved 7%, to
$37.2 million. But operating earnings
decreased 17%, to $5.4 million, due

this week at Jennifer Lopez’s Pasadena, CA restaurant, Madre, and invited a
bunch of programmers and contest winners from around the country. Lopez
chatted and posed for pictures, including this incriminating one featuring KOHT
(Hot 98.3)/Tucson PDyafternoon guy R Dub!

Z Epic threw a soirée earlier

Arbitron
Continued from Page 3

Nielsen would make its decision, the
Houston demonstration will be up,
running and producing audience es-
timates.

So instead of spending time deter-
mining how Nielsen might fit into to
an already functioning Arbitron orga-
nization in Houston, we would
rather spend our time with Nielsen
focused on the issues that hold the
most promise for bringing the PPM
to the marketplace.”

Nielsen will still provide access to
its meter/diary television audience
estimates in Houston, enabling the
industry to compare the Nielsen TV
ratings to audience estimates pro-
duced by the PPM.

Bouvard addressed concerns about
Arbitron finalizing the Houston

panel without Nielsen’s participation
by noting that Arbitron has already
shown it can “recruit a panel of con-
sumers that is highly representative in
terms of key demographics, including
race, ethnicity and language preference.”

He continued, “It is for these rea-
sons and more that we believe
Nielsen’s efforts should be focused
on the other priorities regarding the
potential PPM joint venture.”

Arbitron stressed that it remains
on schedule to complete recruitment
of the planned 2,100-person panel at
the end of June. The company would
then begin compiling PPM station-
level data for the month of July, with
the release of comparisons of station-
level radio-audience estimates from
July PPM radio data to May-June-
July radio-diary data produced from
a special tabulation set for late Au-
gust and early September.

wasx

Continued from Page 3

Beatles to Bananarama. If you love it,
Mike is gonna play it.” Mike FM is
streaming at wuww.937mikefin.com.

WQSX is currently jockless;
Entercom has confirmed that morning
talent Ralphie Marino, morning co-
host Karen Blake and midday talent
Mike McGowan have exited the sta-
tion.

wrBT

Continued from Page 3

Back at WQYK — which is posi-
tioned as “Tampa Bay’s Country Sta-
tion” — 20-year market vet and
WQYK weekender/fill-in personality
Steve Austin is handling wakeups
with longtime morning show
newswoman Rita Ciccarello until a
new morning show is hired.

to tough comps from year-ago politi-
cal dollars and overall softness at
many of the company’s television sta-
tions. For March, radio revenue grew
1%, to $7.4 million. Overall broadcast
revenue for the month rose 4%, to
$15.4 million.

Q1 revenue for The New York
Times Co.’s radio and television di-
vision came in at $31.3 million,
matching the year-ago result. How-
ever, Q1 operating income decreased
from $4.9 million to $4.1 million.

At Tribune Co., owner of WGN-
AM/Chicago and such newspapers
as the Chicago Tribune, Los Angeles
Times, South Florida Sun-Sentinel, Bal-
timore St and Newsday, Q1 net in-
come rose from $120.7 million (35
cents) to $142.8 million (4 cents). But
the company’s overall revenue fell
1%, to $1.32 billion, due to declines
in newspaper circulation and broad-
cast advertising revenue.

— Additional reporting by
Joe Howard

www.americanradiohistorv.com

Harrison New PD At WKBU/New Orleans

Don Harrison has been named PD
of Entercom’s Rock WKBU (Bayou
105.3)/New Orleans, effec-
tive April 25. Harrison was
most recently OM/PD of Mav-
erick Media’s Santa Rosa, CA
cluster, which includes Clas-
sic Rock KVRV (The River)
and Active Rock KXFX (The
Fox).

“I'm thrilled to have a great
programmer like Don on our
team,” said Mike Kaplan, OM
of WKBU and clustermate
WEZB (B97). “His experience program-
ming in the Rock world, along with his

..._w
Harrison

creadvity and passion, will be integral
as we continue to build the Bayou
___ brand in New Orleans.”

Harrison told R&R, “I'm
proud of what I did with The
Fox and The River, but five
years in the wine country
feels like a long weekend.
I've been looking forward to a
real challenge in a larger mar-
ket, and that's what we have in
New Orleans. Entercom is a
great company, and what can
you say about New Orleans?
Some cities try and throw a party; New
Orleans is the party.”

Horton

Continued from Page 3

Horton told R&R, "We've gotten
to know each other pretty well over
the last two years of working to-
gether, and we discovered that we
work pretty well together. This is a
marvelous opportunity, as Salem is
one of the most successful companies
in the industry. I'll be overseeing sta-
tions in markets including Cleveland
and Portland, OR.

’On both personal and profes-
sional levels, ] am grateful for this op-
portunity to join Salem. I have the
highest respect for Salem’s manage-
ment team, and I'm looking forward
to my role in this dynamic organization.”

Before spending 11 years at Mondo-
sphere, Horton worked at Emmis for
10 years, serving as VP/Research af-
ter holding down the GSM role at
KPWR (Power 106}/ Los Angeles dur-
ing its 1986 transition from AC
KMGG (Magic 106).

Continued from Page 4

session is limited to 50 people, runs three hours and is free. Media Mon-
itors is sponsoring the classes. Informafion can be obtained by e-mailing

seminar@ mediamonitors.com.

Russ QOasis, Potamkins Partner With Styles

Styles Media Group has entered in"o a partnership with Russ Oasis
and Alan and Robert Potamkin that creates an ownership-sharing
arrangement for KDAY/Los Angeles ard KDAI & KWIE/Riverside. Oasis
and the Potamkins will hold 100% oferational interest in the stations
and obtain 41% ownership of the three properties. Corporate control of
the three stations will be split 50-50 between Oasis and the Potamkins
and Styles Media, which retains 59% ownership of the stations. FCC
documentation now lists the stations’ owner as Oasis McCoy Potamkin
Broadcasting LLC for operational purposes. The name reflects the own-
ership interest of Don McCoy; Tom DiBacco and Kim Styles remain Styles

Media's principals.

Oasis is the owner of Indy Radio LLC, which operates WKLU/India-
napolis, and Fort Wayne Radio Corp., which operates WJFX/Ft. Wayne,
IN. He is perhaps best-known for orchestrating the $111 million sale of
WRMA & WXDJ/Miami by his former company, New Age Broadcasting,
to Spanish Broadcasting System in 1€97. He entered radio-station own-
ership in 1987 with the acquisition of WXDJ after building Miami's third-
largest ad agency during the mid-1980s. During the 1970s Oasis heid
on-air positions at WMJX {96X), WLVE (Love 94), WMYQ and WFUN in
Miami. Early in his career he held on-air positions as “Rick Williams” at
such stations as WMEX/Boston and WNHC/New Haven, CT.

Alan and Robert Potamkin are best known for their roles in one of the
leading automobile dealerships on the East Coast. They have invested

in radio properties in the past.

Salem, Beasley Update Guidance

alem Communications annourced April 15 that it expects Q1 net
broadcasting revenue and sams-station net broadcasting to both
grow 10%, updating guidance it furnished last month
Also updating its guidance, Beasley announced April 14 that it ex-
pects to report net revenue growth cf 8%-10%, well above its previous
guidance of 3% growth. Chairman/CEO George Beasley said, “Reve-
nue growth during the first quarter was consistently strong in each month
of the period and benefited from continuing strength at our Philadelphia,
Las Vegas and Ft. Myers clusters” The company is scheduled to re-
lease its Q1 financial results before the market opens on May 2 and will
host a conference call that day at 1Dam ET to discuss the results. The
call will be webcast on the company’s website, www.bbgi.com.
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that radio must stay focused on its
strengths in order to maintain its re-
lationship with listeners. He also
suggested connecting with listeners
through text-messaging functions
on cell phones, including encourag-
ing listeners to text in news tips.
“Your industry is changing rapidly,
but maintaining that core of con-
nectivity is vital,” he said.

During Monday’s all-industry
opening ceremony, Verizon CEO
Ivan Seidenberg made similar
pleas, stressing that the telecommu-
nications and radio industries can
work together toward a mutually
beneficial future. “All we know for
sure is that a new generation of
consumers has thrown all of our
tidy definitions and old ideas into
a giant multimedia Mixmaster to
turn America into a broadband na-
tion,” he said.

“Phone calls over cable. Radio
over the Internet. Television on the
tiniest handsets and the biggest
plasma screens imaginable. Com-
munications embedded in every
electronic device and home appli-
ance you can think of. What tech-
nology has long made possible,
customers have now made a real-
ity.”

Regulators discussed radio’s
digital future as well. While the
comment probably didn’t win him
any new friends, Commerce Dept.
Asst. Secretary Michael Gallagher
said the XM Satellite Radio MyFi
portable receiver he carries around
is “very empowering” since it en-
ables him to listen to the same sta-
tions wherever he travels. How-
ever, during Tuesday’s “Regulatory
Face-Off,” he said that radio’s
adoption of digital technology pre-
sents a chance to fight satellite ra-
dio and other new challengers.

“Competition is going to be the
way forward,” said Gallagher.
“Right now it’s coming from satel-
lite, and they have a terrific prod-
uct. But digital radio is a very pow-
erful service, and, with it, radio can
answer back. Satellite radio is still
in its infancy, and even if it reaches
20 million subscribers by 2009, as
some analysts predict, that still
leaves terrestrial radio with the ma-
jority of listeners.”

FCC Commissioner Jonathan
Adelstein pledged that his agency
would help create a smooth path
for radio to follow into its digital fu-
ture. “We want to pursue policy
that will promote the growth and
fostering of HD Radio,” he said.
“Broadcasters can provide the local-
ism that satellite radio can't offer,
and we need to give terrestrial ra-
dio the tools it needs. Competition
drives good, quality services, and
radio’s move to digital is critical if
radio wants to keep up.”

Radio may also get help from
Capitol Hill. During Monday's
Congressional Breakfast, lawmak-
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ers took XM and Sirius Satellite Ra-
dio to task for using nationally
available channels to offer localized
content, namely the satcasters’ re-
spective regional traffic and weath-
er offerings. They vowed to ensure
that XM and Sirius never create
channels available only in the local
areas those channels are targeting.

While both satcasters have re-
peatedly said they don’t plan to in-
sert local content through their ter-
restrial repeaters, Rep. Gene Green
has co-sponsored a bill with Chip
Pickering that would prohibit the
practice.

“What I see them trying to do is
move in a direction toward break-
ing the rules on their licenses,”
Green said. “Local content is not al-
lowed on their license; it's as plain
as can be.” He added that while the
companies could ask the FCC to
change its rules when their licenses
come up for renewal, he believes
satellite-delivered local content
“violates the spirit of the laws” gov-
erning the service.

Rep. Greg Walden, who owns
five radio stations in his home state
of Oregon, said, “The agreement
satellite radio had when it entered
this business was that it wouldn't
localize and would have a national
product. They’re moving as fast as

“For all my reporter
friends who are buying
the smoke-and-mirrors
hype of satellite radio,
let me respectfully
suiggest you start
paying attention to HD
Radio.”

Eddie Fritts

they can away from that agreement,
and it's wrong.”

Veteran Reporters Chime In

ABC’s Sam Donaldson, CNN’s
Jeff Greenfield and CBS'’s Charles
Osgood appeared on a Tuesday
breakfast panel titled “The Fourth
Estate Unplugged,” which replaced
the convention’s annual FCC
Chairman’s breakfast after Kevin
Martin bowed out due to his
father’s death. NAB President/
CEO Eddie Fritts acted as modera-
tor and asked the three newsmen
for their thoughts on the future of
broadcast media.

On radio specifically, Osgood
said the birth of Internet radio, sat-
ellite radio and other new broadcast
technologies will lead to new job
opportunities for those interested in
the business. “There are more

places to work and to apply what
you learn in business school,”
Osgood said.

But Donaldson noted that, what-
ever the medium, it’s content that
counts. “Radio today wants sharp
opinions,” he said. “People need to
do it right, learn the facts and keep
their opinions out of it.”

The issue of broadcast indecency
was yet again a hot topic at the con-
vention. On this issue, Donaldson,
in his trademark outspoken style,
said the task of setting decency
standards for broadcasters is nearly
impossible. “Defining indecency is
a moveable feast,” he said. “"How
do you set standards over genera-
tions? And who should set the
standard?”

Addressing an audience member
who asked the panel if setting stan-
dards was a bad idea, Donaldson
said, “Your view is fine for you, but
who are you, or |, to set the stan-
dard?”

While Greenfield stopped short
of supporting hard indecency stan-
dards, he said putting broadcasters
on notice about racy content could
reap results. “It's not necessarily a
bad thing to apply pressure to
bring some level of appropriate-
ness to when and where things are
said,” he said.

Indecency Town Hall

During a Tuesday afternoon,
town-hall discussion on indecency,
Emmis Chairman/CEQ Jeff Smul-
yan said that deciding who should
dictate what constitutes indecent
programming is just as difficult as
determining what programming
violates the FCC’s indecency regu-
lations.

In a reference to Emmis’ CHR/
Rhythmic WQHT (Hot 97)/New
York, he asked whether a “64-year-
old congressman from Tupelo, MS”
who likely doesn't relate to an Ur-
ban station’s young audience could
or should have the power to set
standards for that station.

He also pointed out that the
station’s audience is similar to
those of TV shows like Fear Factor
or Celebrity Boxing, in that it seeks
out a type of programming that
only appeals to certain segments of
the population. Smulyan noted that
society has become “more coarse”
over the years and has changed a
lot since the 1950s, when shows
like The Adventures of Ozzie and
Harriet were on TV.

Clear Channel CEO Mark Mays
said that, considering the 24-hour
nature of the radio business, the in-
dustry should be credited for how
few instances of indecency actually
arise. Both Mays and Smulyan also
said their companies carefully train
their airstaffs and have policies
their talents must follow to protect
them and the company from draw-
ing indecency fines.

NAB Responsible Programming
Task Force co-Chairman and LIN
TV Chairman/CEO Gary Chap-
man said that recommendations

www.americanradiohistorv.com

PHOTO OP rcc commissioner Jonathan Adelstein (i) made time for a
quick pic with R&R Washington Bureau Chief Joe Howard at the NAB's annual

convention earlier this week.

from the NAB’s five working
groups should be assembled and re-
leased sometime this summer. In
particular, he said, the NAB is de-
veloping a list of best practices for
live broadcasts and is working on
consumer-awareness campaigns to
educate parents on how to protect
their kids from racy programming,

Asked by Greenfield, who mod-
erated the town-hall session,
whether such industry efforts can
help when Congress is seeking to
toughen indecency laws, NAB Re-
sponsible Programming Task Force
co-Chair and Susquehanna Media
CEO David Kennedy said the in-
dustry can’t wait for lawmakers to
take action. “We can’t head off
something from happening on the
Hill,” said Kennedy. “But we can
marshal our efforts as an industry,
we can self-regulate, and we do
take this problem seriously.”

Noting that the group has one
task force focused on First Amend-
ment issues, Kennedy said the dif-
ferences among stations’ program-
ming make it difficult to write hard
and fast rules for everyone to fol-
low. “You can't write rules that ap-
ply to all,” he said.

Should Content Providers
Face Fines?

During the Congressional Break-
fast, Rep. Joe Barton suggested that
a new way to address concerns
about racy broadcast content would
be to penalize the creators of pro-
grams that violate indecency regu-
lations, and he believes such a law
could win support. “If the creative
community decides that artistic li-
cense requires them to say and do
things that the average citizen
thinks is indecent, I think it's con-
stitutional to hold them liable for
those actions,” he said.

While Sen. Conrad Burns doesn’t
support fining content providers, he
did urge the creative community to
voluntarily clean up its act. “When
will the creative community and

programmers start taking some re-
sponsibility?” Burns asked. “When-
ever something happens, everyone
starts going after the broadcasters,
but that’s not the root of our prob-
lem.”

Panelists from both houses of
Congress traded playful barbs
about which side might ultimately
succeed in getting legislation to
toughen the FCC’s indecency regu-
lations signed by the president, but
Rep. Fred Upton noted that his col-
leagues in the House have already
passed a bill and urged his Senate
colleagues to follow suit. Upton
also said that he believes the stan-
dards for determining if a broadcast
is indecent still work, but that Con-
gress needs to raise the FCC’s maxi-
mum-fine amounts to make the
stakes higher for those who violate
the rules.

Lowry Mays Honored

Clear Channel Communications
founder/Chairman Lowry Mays
accepted the NAB's Distinguished
Service Award on Monday, making
a rare public appearance since un-
dergoing brain surgery last year.
Flanked onstage by NAB Presi-
dent/CEO Eddie Fritts and Joint
Board Chair Phil Lombardo, Mays
harked back to his own days as
Joint Board Chair when accepting
the award. “I have helped Eddie
present this award in years past,
but I never dreamed I'd be up here
one day receiving it,” he said.

Wheelchair-bound since his sur-
gery, Mays spoke from behind a
table about Clear Channel’s journey
from a company that owned one
station with 13 employees to the
nation’s largest radio station owner,
and he acknowledged his employ-
ees’ contributions in building the
company.

“I never think that I or my com-
pany has been given any award
that doesn’t emanate from the

Continued on Page 19
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Live365 is the largest Intemet radio
network, with thousands of stations in
a wide variety of formats. Pro-
grammed by true music tastemakers
from around the globe, Live365 offers
an enthusiastic audience tor
established and up-and-coming artists
alike. In a world of consolidated
playlists, Live365 charts the tastes
and preferences of today’s most
vibrant music community. Tracks with
the most plays during the seven days
ended April 19 are listed below.

-7}.com

Travis Storch s 866-365-HITS

Top Rap & Hip-Hop

MARIO Let Me Love You

SNOOP DOGG f/PHARRELL Drop it Like It's Hot
50 CENT Candy Shop

MARIAH CAREY It's Like That

USHER {/FABOLOUS Caught Up

Top Latin

DADDY YANKEE Gasolina

JULIETA VENEGAS Algo Esta Cambiando
TREBOL CLAN Agarrate

DON OMAR Reggaeton Latino

FEY La Fuerza Del Destino

Top World

FEY La Fuerza Del Destino

JULIETA VENEGAS Algo Esta Cambiando
FAITHLESS Mass Destruction

DON OMAR Pobre Diabla

K1 A Que Te Pongo

Music
CHOICE

Your Music. Your Choice

30 million homes
27,000 businesses
Available on digital cable and DirecTV

Damon Williams e 646-459-3300

Hit List

Justin Prager

AMERIE One Thing

BLACK EYED PEAS Don’t Phunk With My Heart
BABY BASH 1/AKON Baby I'm Back

MARIAH CAREY We Belong Together

SOFT ROCK

Justin Prager

ANNA NALICK Breathe (2am)

MICHAEL W. SMITH Bridge Over Troubled Water

ROCK

Gary Susalis

ALSTON Anna

INTANGIBLE Those Around You
OANKO JONES Lovercall

LOVE SCENE A Stone To Call My Own
MAGNA-F1 This Life

PAPA ROACH Take Me

SEETHER Remedy

ALTERNATIVE

Gary Susalis

CHEMISTRY From Within
COLOPLAY Speed Of Sound
DECEMBERISTS 16 Military Wives
ELKLAND | Think | Hate Her

LOST CITY ANGELS Liberation
RAVEONETTES Love In A Trash Can
RISE AGAINST Swing Life Away
TSAR Band-Girls-Money

WHITE STRIPES Blue Orchid

TODAY’S COUNTRY

Liz Opoka

JOSH GRACIN Stay With Me (Brass Bed)

STEVE HOLY Go Home

SHOOTER JENNINGS 4th Of July

NEAL McCOY Billy's Got His Beer Goggles On
RANOY ROGERS BAND Tonight's The Night
AMANOA WILKINSON No More Me And You

LEE ANN WOMACK He Oughta Know That By Now

ADULT ALTERNATIVE

Liz Opoka

BECK Girl

MIKE OOUGHTY Looking At The Worid From...
REDWALLS Thank You

SMOOTH JA2Z

Akim Bryant

CAMIEL Sunset

JEFF GOLUB Temptation

MARCUS MILLER Silver Rain
PATRICK YANOALL Just Be Thankful

AMERICANA

Liz Opoka

JESSE DAYTON Tall Walkin® Texas Trash
TRACY GRAMMER Laughlin Boy
BRUCE SPRINGSTEEN Devils And Dust

k:

1221 Ave. of the Americas
New York, NY 10020

Rick Gillette » 800-494-8863

9 _ 212-584-5100
10million homes 180,000 busingsses Steve Blatter
DMX Inflight Alt Nation
Mary Lee Kelly Rich McLaughlin
The hottest tracks in the air on 31 airlines COLDPLAY Speed 0f Sound
worldwide, targeted at 25-54 adults. z:s?:m;c”‘ L AL AL S

NOUVELLE VAGUE A Forest

GWEN STEFANI Hollaback Girl

BEVERLEY KNIGHT Keep This Fire Burning
AMERIE One Thing

WHITE STRIPES Blue Orchid

LEMON JELLY '79 (A KA. The Shouty Track) The Pulse

MANDO DIAO This Dream Is Over Haneen Arafat
MANDO DIAO Clean Town COLOPLAY Speed Of Sound
KINGS OF LEON Milk

DECEMBERISTS We Both Go Down Together . )

CLEM SNIDE The Sound Of German Hip-Hop Sirius Hits 1

IVY Clear My Head Kid Kelly

JACK JOHNSON Sitting, Waiting, Wishing
BACKSTREET BOYS Incomplete
COURTNEY JAYE Can't Behave
LIFEHOUSE You And Me

NATASHA BEQINGFIELD These Words

This section features this week’s new adds
on DMX MUSIC channels available via digi-
tal cable and direct broadcast satellite.

CHR/POP

Jack Patterson

BACKSTREET BOYS Incomplete

KELLY CLARKSON Behind These Hazel Eyes
BLACK EYED PEAS Don’t Phunk With My Heart

Hot Jamz

Geronimo
MISSY ELLIOTT {/CIARA & FATMAN SCOOP Lose Control

HOT JAMZ MARY J. BLIGE {/GAME MVP
Mark “In The Dark” Shands B.G. /HOMEBWOI Where Da At?
MISSY ELLIOTT Lose Control CAMP LO Gotcha

BOW WOW I/OMARION Let Me Hold You

URBAN Octane

Jack Patterson

Jose Mangin
KEYSHIA COLE | Just Want It To Be Over

FOO FIGHTERS Best Of You

B5 A1 Do WHITE STRIPES Blue Orchid

ADULT CONTEMPORARY 3 DOORS OOWN Behind Those Eyes
Jason Shiff PAPA ROACH TakeMe
BACKSTREET BOYS [ncomglete MARS VOLTA The Widow (Il Never...)
COLDPLAY Speed Of Sound

INTERNATIONAL HITS Spectrum

Mark “In The Dark” Shands Gary Schoenwetter

NAOINE BENNY The Good Thing COLDPLAY Speed Of Sound

ABIE TOIBER Stars

SARAH CONNOR From Zero To Hero
SINSEMILIA Tout Le Bonheur Du Monde
NATALIE IMBRUGLIA Shiver

SHINS New Slang
MIKE DOUGHTY Looking At The World...

=

Mark “In The Dark” Shands ALKALINE TRIO Time To Waste
LSO YOUNG GUNZ Set 1t Off

UNICORN Filled With Love Again GREEN DAY Letterbomb

UNICORN Love Star

UNICORN Time | Got To Know You

RHYTHMIC DANCE Heart & Soul

Danielle Ruysschaert BJ Stone

AMERIE One Thing LALAH HATHAWAY Better And Better

KILLERS Mr. Brightside (Jack Lu Cont Mix)
INTENSO PROJECT Get It On

NIVEA Okay SI!ade 45
RAP/HIP-HOP Lil Shawn
p ” COMMON Go
Mark “In The Dark” Shands LUDACRIS t/NATE DOGG Child Of The Night
MISSY ELLIOTT Lose Control

YOUNG JEEZY 1/BABY O Air Forces
BOW WOW f/OMARION Let Me Hold You

T.0.8.A. Miss Thang

)

rRADIO
NETWORK -

Ken Moultrie « 800-426-9082

Hot AC

John Fowlkes
GWEN STEFANI Rich Girl
GAVIN DeGRAW Chariot

CHR

Steve Young/John Fowlkes
JESSE McCARTNEY She’s No You

Rhythmic CHR

Steve Young/John Fowlkes
K YOUNG Happy Together

FAT JOE So Much More

Mainstream AC

Mike Bettelli/Teresa Cook
BRYAN ADAMS This Side Of Paradise

Mainstream Country

Hank Aaron
BOBBY PINSON Don't Ask Me How | Know
HOT APPLE PIE Hillbillies

New Country

Hank Aaron
REBA McENTIRE My Sister

Lia
Ken Moultrie/Hank Aaron
REBA McENTIRE My Sister

Danny Wright
Ken Moultrie/Hank Aaron
BOBBY PINSON Don't Ask Me How | Know

U.S. Country

Penny Mitchell
LEANN RIMES Probably Wouldn't Be This Way

Charlie Cook « 661-294-9000
Soft AC

Andy Fuller
HOWIE DAY Collide
SHANIA TWAIN Don't!

Mainstream Country
David Felker

Young & Verna

David Felker
SHANIA TWAIN | Ain’t No Quitter
BOBBY PINSON Don't Ask Me How | Know

—f — ——J-‘A\ P 1% T ey v
et AW I
FRAALIICD) NEW‘WONKS_J

After Midnite

Sam Thompson
RASCAL FLATTS Fast Cars And Freedom

£
WAITT RADIG NETWURKS

Country Today

John Glenn

VAN ZANT Help Somebody
SHOOTER JENNINGS 4th Of July
AC Active

Dave Hunter
BETTER THAN EZRA A Lifetime

Alternative Now!

Polychronopolis
WHITE STRIPES Blue Orchid
COLDPLAY Speed Of Sound
DEAD 60’S Riot Radio

LAUNCH

sgusic on YT

Jay Frank s 310-526-4247

Audio

B5 All | Do

FRANZ FERDINAND Michael
JOSS STONE Spoiled

MIKE JONES Back Then
OMARION Touch

WEBBIE 1/BUN B. Give Me That

Video

B5 All | Do

BONE BROTHERS Hip-Hop Baby
CLEDUS T. JUOD Paycheck Woman
OASIS Lyla

PRETTY RICKY Grind With Me
THREE 6 MAFIA Who | Iz

TREY SONGZ Gotta Make It

¢ musicsnippet.com )

Tony Lamptey » 866-552-9118

D

Artist/Title Total Plays
BOWLING FOR SOUP 1985 77
JESSE McCARTNEY Beautiful Soul 75
J0JO Leave (Get Out) 74
KELLY CLARKSON Since U Been Gone 73
USHER Caught Up 73
GWEN STEFANI f/EVE Rich Girl 72
ALY & A.J. Do You Believe In Magic 7
CHEETAH GIRLS | Won't Say 64
ALY & A.J. No One 4
NELLY /T. McGRAW Over And Over K]
BLACK EYED PEAS Let's Get It Started 29
J0J0 Baby It's You 29
JESSE McCARTNEY Good Life 29
YELLOWCARD Ocean Avenue 29
DIANA DeGARMO Emotional 29
LIL ROMEO f/N. CANNON My Cinderella 28
RD DAWGZ On The Radio 28
KELLY CLARKSON Breakaway 27
AVRIL LAVIGNE My Happy Ending 27
RAVEN SYMONE Backflip 27

Playlist for the week of Aprif 11-17.

SUGARLAND Something More Hip-Hop
Z-RO Platinum
Hot Country R&B
Jim Hays MARIAH CAREY We Belong Together
SHANIA TWAIN | Ain't No Quitter FAITH EVANS True Love
TRISHA YEARWOOD Georgia Rain AL GREEN Everything's OK
SOUTHWEST

866-MVTUNES

21,000 movie theaters

WEST

1. MARK KNOPFLER The Trawierman’s Song

2. COLLECTIVE SOUL Better Now

2. AARON CARTER Saturday Night

4. TROY ANDREWS QUINTET Sottly, As In A Morning...
2, LEANN RIMES Nothin' 'Bout Love Makes Sense

NORTHEAST

1. AARON CARTER Saturday Night

2. MARK KNOPFLER The Trawlerman's Song

3. COLLECTIVE SOUL Better Now

4. LEANN RIMES Nothin' ‘Bout Love Makes Sense

5. TROY ANDREWS QUINTET Softly, As In A Momning...

MIDWEST

1. MARK KNOPFLER The Trawlerman's Song

2. COLLECTIVE SOUL Better Now

3. AARON CARTER Saturday Night

4 LEANN RIMES Nothin' 'Bout Love Makes Sense

5. TROY ANDREWS QUINTET Softly, As In A Morning...

SOUTHEAST

1. COLLECTIVE SOUL Better Now

2. AARON CARTER Saturday Night

3. MARK KNOPFLER The Trawlerman’s Song

4. LEANN RIMES Nothin' ‘Bout Love Makes Sense

5. TROY ANOREWS QUINTET Softly, As n A Morning...

1. AARON CARTER Saturday Night

2. MARK KNOPFLER The Trawlerman's Song

4. LEANN RIMES Nothin’ ‘Bout Love Makes Sense
4. COLLECTIVE SOUL Better Now

5. LISBETH SCOTT No One But You

Please Send Your Photos

R&R wants your best snapshots.
Please include the names and titles of all pictured

and send pics to:

R&R, c/o Keith Berman:

kberman@radioandrecords.com

WWW.americanradiohistorv.com
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72 million households

MUSIC TELEVISION

Plays
GAME /50 CENT Hate it Or Love It 26
LUDACRIS Number One Spot 24
MARIAH CAREY It's Like That 21
U2 Sometimes You Can't Make It On Your Own 21
WILL SMITH Switch 21
T.I. You Don't Know Me 20
EMINEM Mockingbird 19
KILLERS Mr. Brightside 19
ALICIA KEYS Karma 19
FRANKIE J. {/BABY BASH Obsession (No Es Amor) 18
GREEN DAY Holiday 14
GWEN STEFANI Hollaback Girl 12
AMERIE One Thing 11
60 CENT Candy Shop 10
SNOOP DOGG 1/J. TIMBERLAKE Signs 10
CIARA f/LUDACRIS Oh ]
OMARION O 9
ROB THOMAS Lonely No More 8
MIKE JONES #/SLIM THUG... Still Tippin’ 8
AKON Lonely 8

Video playlist for the week of April 11-17.

David Cohn =g
General Manager 2
GAME/! 50 CENT Hate it Or Love It 32
LUDACRIS Number One Spot 30
WEEZER Beverly Hills 29
CIARA f/LUDACRIS Oh 27
YING YANG TWINS Wait (The Whisper Song) 27
BRAVERY An Honest Mistake 25
GREEN DAY Holiday 25
FAT JOE So Much More 24
NINE INCH NAILS The Hand That Feeds 24
ARCAOE FIRE Rebettion (Lies) 23
TRILLVILLE Some Cut 23
MIKE JONES /SLIM THUG... Still Tippin' 21
T.I. You Don't Know Me 20
CASSIDY 'm A Hustla 19
QUEENS OF THE STONE AGE Little Sister 17
MY CHEMICAL ROMANCE Helena 16
HAWTHORNE HEIGHTS Ohio Is For Lovers 16
PAPA ROACH Scars 15
GORILLAZ Feef Good Inc. 15
50 CENT Candy Shop 12

Video playlist for the week of Aprif 11-17.

75 million households

Rick Krim
Exec. VP

ADDS

MARIAH CAREY We Belong Together
OAVE MATTHEWS BAND American Baby
JOSS STONE Spoiled

FAITH EVANS Again

ANNA NALICK Breathe (2am)

FRICKIN' A Jessie's Girl

ROB THOMAS Lonely No More

MARIAH CAREY It's Like That

MARIAH CAREY We Belong Together
EMINEM Mockingbird

ALICIA KEYS Karma

3 000RS OOWN Let Me Go

JACK JOHNSON Sitting, Waiting, Wishing
KILLERS Mr. Brightside

JOHN LEGENO Ordinary People

U2 Sometimes You Can't Make It On Your Own
CROSSFADE Cold

DESTINY'S CHILD Girl

GREEN DAY Holiday

HOWIE DAY Collide

DAVE MATTHEWS BAND American Baby
JENNIFER LOPEZ {/FAT JOE Hold You Down
LISA MARSE PRESLEY Dirty Laundry

GWEN STEFANI Hollaback Girl

JOSS STONE Spoiled

BECK E-Pro

Video playlist for the week of April 18-25
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B e S, I o

Lori Parkerson
202-380-4425

20 ON 20 (XM 20)

Michelle Boros
BACKSTREET BOYS Incomplete
PAPA ROACH Scars

BPM (XM81)

Alan Freed

JENNA DREY Killin' Me

MYLO Drop The Pressure

KASKADE Everything

OURAN DURAN What Happens Tomorrow

HIGHWAY 16 (XM16)

Ray Knight

TRISHA YEARWOOD Georgia Rain
JASON ALDEAN Hicktown

JDSH GRACIN Stay With Me (Brass Bed)

SQUIZZ (XM48)
Charlie Logan
SEETHER Remedy
ADEMA Tornado

U-POP (XM29)

Zach Overking

KEANE Bend And Break

RACHEL STEVENS Negotiate With Love

ROOTS MANUVA Too Cold
PHANTOM PLANET California

THE LOFT (XM50)

Mike Marrone

DAN BERN Eva

JIMMY LAFAVE River Road

JIMMY LAFAVE Revival

JIMMY LAFAVE Rain Falling Down
LOUOON WAINWRIGHT 11l Hank And Fred
LOUDON WAINWRIGHT Il Choppers

RAW (XMG66)

Leo G.

MIKE JONES Back Then
N.0.R.E. Chosen One

50 CENT £/TONY YAYQ | Run NY
EBONY EYEZ In Ya Face

REAL JAZZ (XM70)

Maxx Myrick

ONAJE ALLAN GUMBS Remember Their Innocence
MARY LOU WILLIAMS Mary Lou’s Mass

GARY BURTON Next Generation

JUDY BADY Blackbird

DOUG WAMBLE Bluestate

WATERCOLORS (XM71)
Trinity

CAMIEL 'm Ready

JEFF GOLUB Simple Pleasures
WAYMAN TISDALE Ready To Hang

X COUNTRY (XM12)
Jessie Scott

MATT KING Roadkill

TDOD THIBAUO Northern Skies
BELIEVERS Crashyertown

XM CAFE (XM45)

Bill Evans

EELS Blinking Lights And Other. ..
CITIZEN COPE The Clarence Greenwood. ..
JOHNATHAN RICE Trouble is Real

36 million households

Cindy Mahmoud,
VP/Music Programming
& Entertainment

VIDEOQ PLAYLIST
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50 CENT Candy Shop

BOBBY VALENTINO Siow Down

T.1. You Don't Know Me

GAME /50 CENT Hate It Or Love It

AMERIE One Thing

112 U Already Know

CIARA f/LUDACRIS Oh

YING YANG TWINS Wait (The Whisper Song)
BROOKE VALENTINE t/LIL JON & BIG BO! Girl Fight
FANTASIA Truth Is

LUDACRIS Number One Spot

RAP CITY

TRILLVILLE #/CUTTY Some Cut

T.1. Bring 'Em Qut

WEBBIE {/BUN B. Give Me That

90 CENT Just A Lil' Bit

YING YANG TWINS Wait (The Whisper Song)
MIKE JONES /5. THUG & P. WALL Still Tippin’
LUDACRIS Get Back

CASSIDY I'm A Hustla

FAT JOE So Much More

Video playlist for the week of Aprif 17.

o S

CMT

COUNTRY MUSIC TELEVISION
75.1 million households
Brian Philips, Sr. VP/IGM
Chris Parr, VP/Music & Talent

ADDS

BIG & RICH Big Time
SHELLY FAIRCHILD Tiny Town

Plays
TOP 20 ™ W
TOBY KEFTH Honkytonk U 1 2
KEITH URBAN Making Memories Of Us 33 23

DIERKS BENTLEY Lot Of Leavin' Left ToDo 32 21
LEE ANN WOMACK | May Hate Myself In_.. 29 30

SUGARLAND Baby Girl 29 28
SHANIA TWAIN Don't! 29 28
MONTGOMERY GENTRY Gone 28 26

CRAIG MORGAN That's What | Love About.. 28 22
MIRANDA LAMBERT Me And Charlie Talking 27 28
BLAINE LARSEN How Do You Get That Lonely 27 28

KENNY CHESNEY OId Blue Chair 27 24
COWBOY TROY | Play Chicken With A Train 25 26
BLAKE SHELTON Goodbye Time 23 24
JO DEE MESSINA My Give A Damn’s Busted 21 26
TIM McGRAW Drugs Or Jesus 21 23
RASCAL FLATTS Bless The Broken Road 17 28
MARTINA McBRIDE God's Will 15 18
CHARLIE ROBISON El Cerrito Place 15 16
JOSH GRACIN Nothin’ To Lose 15 14
KEITH URBAN You're My Better Half 14 22

Airplay as monitored by Mediabase 24/7
between April 11-17.

GREAT AMERICAN COUNTRY ~

Jim Murphy, VP/Programming
26.5 million households

ADDS

FORTY 5 SOUTH We're Country So We Can
NEAL McCOY Billy's Got His Beer Goggles On
RAGSDALE I'm Glad It Was You

GACTOP 20

BLAKE SHELTON Goodbye Time

LEE ANN WOMACK | May Hate Myself In The Morning
KEfTH URBAN Making Memories 0f Us

JO OEE MESSINA My Give A Damn's Busted
BLAINE LARSEN How Do You Get That Lonely
TOBY KEITH Honkytonk U

TRACE AOKINS Songs About Me

BUODY JEWELL If She Were Any Other Woman
JOSH GRACIN Nothin’ To Lose

DIERKS BENTLEY Lot Of Leavin’ Lett To Do
CRAIG MORGAN That's What | Love About Sunday
SUGARLAND Baby Girt

SHANIA TWAIN Don't!

OARRYL WORLEY If Something Should Happen
WRIGHTS Down This Road

HOT APPLE PIE Hillbilies

GEORGE CANYON My Name

SHEOQAISY Don't Worry 'Bout A Thing

BOBBY PINSON Don't Ask Me How | Know

VAN ZANT Help Somebody

Information current as of April 22.

PSRILLSTAR

CONCERT PULSE

Avg. Gross

Pos. Artist (in 000s)
1 EAGLES $1,176.6

2 GEORGE STRAIT $794.4

3 CHER $590.9

4 JOSH GROBAN $550.0

5 MOTLEY CRUE $482.7

6 HILARY DUFF $462.5

7 YANNI $440.0

8 OURAN DURAN $296.4

9 LARRY THE CABLE GUY $284.2

10 JUANES $2736
11 RASCAL FLATTS $253.2
12 DAVIO COPPERFIELD $241.2
13 MAROONS $232.8

14 BILL GAITHER & FRIENDS “HOMECOMING™ $216.7
15 KEITH URBAN $192.9

Among this week's new tours:
DROWNING POOL
LIFEHOUSE
MOODY BLUES
PIXIES
STEREOPHONICS

The CONCERT PULSE is courtesy of
Polistar, a publication of Promoters’
On-Line Listings, 800-344-7383;
Caiifornia 209-271-7900.

www americanradiohistorv com
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Tube Tops

Ryan Cabrera, Gavin De-
Graw, Finger Eleven, Hooba-
stank and Maroon 5 are slated
to perform when Fox presents
American Top 40 Live, a two-
hour special hosted by Ryan
Seacrest that is also set to fea-
ture appearances by Black
Eyed Peas, Ciara, J-Kwon and
Avril Lavigne (Sunday, 4/24,
8pm ET/PT).

Friday, 422

* Alan Jackson, The Tonight
Show With Jay Leno (NBC,
check local listings for time).

* Gwen Stefani, Late Show
With David Letterman (CBS,
check local listings for time).

¢ Killswitch Engage, Jimmy
Kimmel Live (ABC, check local
listings for time).

* Guided By Voices, Late
Night With Conan O’Brien (NBC,
check local listings for time).

* Allman Brothers Band,
Last Call With Carson Daly
(NBC, check local listings for
time).

Saturday, 423

*Kelly Clarkson, Saturday
Night Live (NBC, 11:30pm ET/
PT).

Sunday, 4/24

» Twisted Sister's Dee Snider
and JJ French, Anthrax’s Scott
lan and Mountain’s Leslie West
discuss their Jewish heritage
when VH1 Classic presents

Matzo and Metal: A Very Clas-
sic Passover (7pm ET/4pm PT).
Monday, 425

* Rob Thomas, The Elien
DeGeneres Show (check local
listings for time and channel).

* Anna Nalick, Jay Leno.

* Ludacris and Jessi Alexan-
der, Jimmy Kimmel.

* Erykah Badu, Late Late
Show With Craig Ferguson (CBS,
check iocal listings for time).

Tuesday, 4/26

* Kenny Loggins & Jim
Messina, Ellen DeGeneres.

* The Eels, Jay Leno.

* Ben Folds, Conan O'Brien.

¢ lce Cube and Bowling For
Soup, Carson Daly.

Wednesday, 427

* LCD Soundsystem, David
Letterman.

* New Order, Jimmy Kimmel.

* The Raveonettes, Conan
O'Brien.

* Ozzy Osboumne, Craig Fer-
guson.

* Gomez, Carson Daly.

Thursday, 4/28

* Jo Dee Messina, The View
(ABC, check local fistings for ime).

* Keane, Jay Leno.

* Todd Rundgren & Joe
Jackson, Conan O'Brien.

* The Futureheads, Craig
Ferguson.

* Rhymefest, Carson Daly.

— Julie Gidlow
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ic Store Top 10

; i Apple’s iTunes Music Store is the leading digital-music service in

| the U.S., offering a catalog of more than 1 million songs from all five

. GREEN DAY Holiday

AW =

. THE KILLERS M. Brightside
. WILL SMITH Switch

. WEEZER Beverly Hills

. COLDPLAY Speed Of Sound
0. AKON Lonely

= © 0O N0,

. BECK Guero
GARBAGE Bleed Like Me

AW

THE KILLERS Hot Fuss

. GREEN DAY American Idiot
0.IL DIVO /I Divo

e

3 i maijor label groups and hundreds of independents. Here's a
- i snapshot of the top-selling downloads on Tuesday, April 19, 2005.

Top 10 Songs
. GWEN STEFANI Hollaback Girl
. THE USED/MY CHEMICAL ROMANCE Under Pressure

. BLACK EYED PEAS Don’t Phunk With My Heart
. ROB THOMAS Lonely No More

Top 10 Albums

. ROB THOMAS Something To Be
. MARIAH CAREY The Emancipation Of Mimi

JACK JOHNSON /n Between Dreams
VARIOUS ARTISTS Napoleon Dynamite Soundtrack

. GWEN STEFANI Love, Angel, Music, Baby

—— &
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History

A reporter’s notebook on the death of Pope John Paul |l
By Linda Albin

" arlier this month journalists and news organizations from
- around the world descended on Rome, Italy and Vatican City
to cover an event that has now taken its place in history as the
most watched and listened-to media event ever — the death of

Pope John Paul I1.

The final days, death and funeral of
the pope became one of those major
news events that remind a station just |4
how valuable partnering with a net- |3
work with worldwide resources can be. {3
From the earliest reports of the pope’s
rapidly deteriorating condition B
through the final moments of his fu- |
neral, news organizations and report-

3 Planning Pays Off

k| When the news broke that Pope
| John Paul II's condition had serious-
ly worsened, we at ABC News were
| ready. Years of planning paid off.
Within minutes reporters in Lon-
don; Boston; New York; and Wash-
ington, DC were scrambling. ABC
News Radio moved four people,

ers from across the globe mobilized to
give stations instant access to infor-
mation and a live front-row seat to history.

This week we offer you a first-person account
of these events from one of those reporters on the
scene, ABC News Radio London Bureau Chief
Linda Albin. Albin describes for us what it takes
to move a team of reporters and 200-plus pounds
of broadcast equipment in short order halfway
across the world to cover a story.

What follows is Albin’s “reporter’s notebook,”
her personal impressions and observations on this
historic story. From the moment she got her first
alert through the pope’s final hours and, finally,
the dramatic funeral where millions from around
the world gathered in and around St. Peter’s
Square to pay tribute to Pope John Paul II, Albin
describes what it was like to witness history be-
ing made.

Linda Albin

plus 204 pounds of gear, nearly half-
way around the world within hours.

Chief Engineer Steve Densmore was on the
last day of his vacation when the call came.
He hopped a train from Boston to Baltimore,
where he and his wife went their separate
ways. Densmore headed to the airport while
his wife rushed home, packed a suitcase for
him and rushed it to him at the airport just in
time for Steve to make his flight to Rome.

In New York my colleague Aaron Katersky
was roused from bed and told to geton a Vat-
ican-bound flight that was about to depart.
Steve, along with Operations Producer Rusty
Lutz, was to be responsible for getting our re-
mote operation up and on the air.

Rusty would prove instrumental in coordi-
nating the many deadlines we faced — the
hundreds of affiliate two-ways, status reports

and show tops — as well as

in finding guests who would
offer special insight, depth
and analysis to our coverage.
And much of it would origi-
nate from our makeshift stu-
dio in the 16th-century crypt
of a Vatican-owned hospital, '
from St. Peter’s Square or di-
rectly from the streets of
Rome.

As Aaron, Steve and Rusty
began traveling to Rome, [
was ina London theater. Dur-
ing intermission [ had
checked in with the news
desk, and all was quiet. But
the next time I checked my
cell phone, it blinked with
nine messages. The pope was
seriously ill, and I was on the
next flight to Rome.

As Rusty made his trip toward Rome, he
was worried. Onboard with him were 10 cas-
es of broadcasting gear, but he had no import-
export documentation for them. All he could
think was that Italian customs would im-
pound it.

Fortunately, two burly “angels” from a lo-
cal shipping company presented themselves
at the airport and performed our first mira-
cle. An hour later Rusty arrived at the work-
space, just two blocks from St. Peter’s Square,
with his gear.

“Every once in a while this
business of ours offers
jounalists like myself a
chance to get right up
close to history in the
making.”

CIAO DA ROMA! ABC News Radio Correspondent Linda
Albin broadcasts from a phone booth in Vatican Cily during recent
coverage of the funeral of Pope John Paul Il.

i

Our first orders of business were to get the
ISDN line to New York working, set up gear
for our live transmission locations and have
the information systems specialists get high-
speed Internet access pulled to our section of
the workspace.

Conflicting Reports

Meanwhile, premature reports of the pope’s
death caused a media panic. First, a Reuters
report quoted Italian media reporting the pope
had died. In our New York newsroom it was
decided that the report was not credible.

Soon after that a New York monsignor an-
nounced to congregants at St. Patrick’s Cathe-
dral that the pope was dead. This set off an-
other flurry of bulletins, including calls to our
newsroom from affiliates wondering why we
were silent. But minutes later we were able to
knock down this report, too, after reaching a
senior New York Archdiocese official who told
us the monsignor had misspoken.

Next, Washington’s Cardinal McCarrick
told the media he’d heard reports that the
pope was dead. Heard reports from whom?
we wanted to know. Minutes later we reached
the cardinal’s spokesman, who told us the car-
dinal had gotten the inaccurate reports from
cable TV news, not the Vatican. What we chose
not to report was a point of pride.

Continued on Page 18
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The following Saturday at noon ET, the
pope’s spokesman, Joaquin Navarro-Valls,
said the pope had a high fever and remained
in very serious condition. With his condition
deteriorating, we decided to produce a one-
hour instant special on Saturday night cele-
brating the pope’s life. Then, at 2:56pm, ABC
News Radio broadcast a bulletin — the first
network radio report — that Pope John Paul
Il was dead.

A Long Week

Minutes later | was on the air live with
ABC’s Karen Chase on our Information Net-
work newscast while ABC national correspon-
dent Jim Hickey and Father Paul Keenan were
providing live, continuous coverage to over
2,500 affiliates and, via the American Forces
Networks, listeners around the world. It was
just the beginning of a very long and challeng-
ing week for those of us at the Vatican.

Aaron and Steve remember it well. The
technological hurdles were every bit as chal-
lenging as the editorial pressure to get it right.
One night Aaron was asked to find the end of
the line of mourners waiting to view the
pope’s body, so he and Steve packed up the

M4 satellite phone and headed out into the
swelling crowds.

They went to the end of the Via Conciliaz-
one. The line continued. They went across
King Victor Emmanuel Bridge over the Tiber,
and still the line of mourners continued. Aaron
struck out alone, leaving Steve to set up the
satphone. Forty minutes later Aaron returned,
breathless, with the news that he’d failed to
find the end of the line of mourners.

Standing with the crowd that night, Aaron
said that while he was broadcasting live via
satellite phone, he couldn’t help but be swept
up in the euphoria. Our ability to transmit
superior quality allowed us to pick up the ca-
cophony of languages all around us. Being in
the middle of things made it easy to inspire
the word pictures we painted for listeners
back home. At one point Aaron and Steve
taped the satellite dish to a garbage can, with
Steve doing his best to keep pedestrians from
blocking the path.

On the day that Pope John Paul’s body was
transferred to St. Peter’s Basilica, a phone booth
became our broadcasting studio. At one point
Rusty and [ were trying to move a TV monitor
and some other ISDN gear to the far side of the
square, where Steve was waiting for us. We
used hand signals to communicate to one an-
other that we wanted tojump the barricade that
had been erected.

[t was like salmon swim-

LIVE FROM HIGH ABOVE ROME has ABC News

Radio Correspondent Aaron Katersky reporting from ABC News’

rooftop workspace near Vatican City.

ming against the current. Pil-
grims were packed between
partitions like passengers in
the Tokyo or New York sub-
way. A lot of mi scusis and
grazies later, we finally made
it to the other side of St. Pe-
ter’s Square and jumped the
barricade. [ made it on the air
withjust 10 minutes to spare.

A Moment In History

On the day of the funeral
we were all up by 4am, ready
to depart the hotel by 5am
and in our workspace by
bam — four hours before the
actual event. With 4 million
people swelling the popula-
tion, security was very, very
tight.

More than 200 dignitaries
were in town, including Pres-
ident Bush. By 7:30am Steve,
Father John Wauck — an
American priest in Rome
whom we jokingly called my
“spiritual coach” —and [ were
all on the platform in St. Pe-
ter’s Square, ready to go. Our
ISDN was up and running.
Aaron was on a rooftop over-

looking Rome with two Amer-
ican students from Notre
Dame University, and ABC's
Ann Compton — who had
traveled with the president —
was at the Vatican.

As the pope’s simple coffin
emerged from behind the
doors of St. Peter’s, our live
continuous coverage began.
Suddenly, some official was
ordering me off the platform.
It appeared there was some
kind of misunderstanding over identification
badges. The official was unrelenting, first or-
dering Steve out of the area, then asking Fa-
ther John to leave.

As I continued my live report, waiting for
the official to return and order me off the air
and out of the area, a miracle occurred: She
let me stay. I was able to report live from my
remarkable vantage point on the world's larg-
est-ever audience at the biggest, most magnif-
icent funeral in recent history.

Starting the day before the pope’s death and
through his funeral, I can say with pride that
ABCNews Radio provided 492 status reports,
two special reports, one bulletin, seven hours
of live coverage, two one-hour instant specials,
39 show tops and 233 live reporter two-ways
with affiliates.

Putting It All Together

As ABC Director/News Coverage Peter
Salinger pointed out, preparation was the key
to our coverage. In the case of the pope’s
death, our coverage planning had been in the
works for over 10 years.

In addition to the technical challenges we
faced, covering the death of a world leader
involved a number of other elements. At ABC
News Radio we had been producing and

NE W TECHNOLOGYA T WOHK ABC News Radio
Correspondent Aaron Katersky, with engineer Steve Densmore
(kneeling), broadcasts live via Inmarsat satellite just outside St.
Peter’s Square.

updating obituaries on the pope over the past
several years and doing pieces on his trips to the
United States, his visit to the Holy Land, his im-
pact on the church and his recent illnesses.

When you cover a trial you call on legal
experts. When the leader of the world’s 1 bil-
lion Catholics is sick, vou call on a priest to
offer insight and perspective. For us that man
was Father Paul Keenan, who hosts a show
on WABC/New York called Religion on the
Line.

Over the past three years Father Paul has
become our go-to guy on this subject. Togeth-
er with reports from Jim Hickey, our live, con-
tinuous coverage gave listeners comprehen-
sive and colorful reporting of a historic event.
We even had our own interpreter, who did a
terrific job translating Cardinal Joseph Ratz-
inger’s moving homily from Italian into En-
glish.

Every once in a while this business of ours
offers journalists like myself a chance to get
right up close to history in the making. But
with that privilege comes the enormous re-
sponsibility of sharing your front-row seat
with your listeners. Covering the death of
Pope John Paul II was one of those defining
moments that stands out among all the rest.

AIntrucihg
Leslie Segrete

Co-Host
from TLC's
"While You Were Out"
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"THE MONEY PIT* brings the kind of personality
and entertainment audiences crave to the consumer

‘how-to' shows.”

~ Rick Jensen, Program Direcios, WDEL, Wilmington

THE MONEY PIT® is a complete NTR- -producing, ratings-
mpmg, experience-driven radio program rackage that
s sweeping the nation. “These folks really get it.”

-- Dick Rakovan, Senior VP/Stations, RAB

COMPLETE HOW-TO-MAKE-REVENUE
“AFFILIATE TOOL KIT” READY

HE MONEY PIT Minute® :60 feature available FREE!
To affiliate, call Skip at 888-263-1050
VIsIt us online @ www.MONEYPIT.com/backdoor
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Simmons
Continued from Page 1

will debut later this year with al-
bums from Run-DMC member
(and Simmons’ brother) Reverend
Run and R&B trio Buddafly.

“The reason I'm back in the mu-
sic business is because I'm in-
spired by the wonderful opportu-
nity to work again directly with
[IDJMG Chairman Antonio] ‘L.A.
Reid, [Def Jam President/CEOQ]
Jay-Z and Reverend Run,” said
Sim-mons. “The opportunity to
develop, help and protect young
artists as they seek out their own
truth deep inside of them and to
express that truth toa world that’s
thirsty for the genius of hip-hop
and pop culture is a blessing of a
lifetime.

“I'm also inspired by Tony Aus-
tin, my partner and the President
of RSMG, in whom I believe ['ve
found a musical genius. Reverend
Run'’s and Buddafly’s presence on
RSMG demonstrates our commit-
ment to cultural diversity and in-
tegrity.”

Reid said, “Russell Simmons is
one of the guiding spirits and mu-
sical godfathers of hip-hop in
America and around the world. He
is a forward-thinking innovator
with a profound awareness of ev-
ery nuance that the movement is
going through. It has always been
my intention to structure a situa-
tion that would keep Russell in the
Island Def Jam family, and I am
proud that we will be able to con-
tinue to accomplish our goals to-
gether.”

Diddy

Continued from Page 1

“Sean and Bad Boy are an excit-
ing new addition to Warner Music
Group and its renowned roster of
artists and labels,” WMG Chair-
man/CEQO Edgar Bronfman Jr.
said. “His ability to cultivate new
artists, combined with his relent-
less drive, makes Sean one of the
entertainment industry’s truly
gifted and rare talents.”

WMG U.S. Recorded Music
Chairman/CEO Lyor Cohen said,
“We're thrilled to welcome Sean
and Bad Boy Records to the Warner

Music fold. We believe Sean’s en-
trepreneurial spirit and willing-
ness to push the envelope cre-
atively will be a perfect fit for
Warner Music Group. The Bad Boy
name has not only stood for hip-
hop music for more than a decade,
but has evolved into a unique and
vital brand.”

Combs said, “I am thrilled to be
working with Lyor Cohen and the
entire WMG family. It was impor-
tant for me to have the opportunity
to grow Bad Boy, and I can do that
with WMG. This is a perfect situa-
tion for me and Bad Boy, and [ can't
wait to get out there and continue
making music history.”

NAB

Continued from Page 14

employees,” he said. “I never fail
to thank all of those employees.”

Mays also credited his sons —
Clear Channel CEO Mark Mays
and CFO Randall Mays — for
their efforts in guiding the com-
pany he built. “Any success any-
one has can be measured by their
kids,” said Mays, adding that his
children “have been running the
company a lot longer than people
realize.”

Mays also took a moment to
thank Fritts for his years of service
to broadcasters and joked, “I'm
glad I'm not on the search commit-
tee to replace this guy.” He then
added, “From the bottom of my
heart, I appreciate the NAB think-
ing of me for this award.”

Eddie Fritts Bids Farewell

Fritts, who earlier this year an-
nounced plans to step down from
his leadership post, delivered his
final state of the industry speech on
Monday morning. He thanked the
group’s members, staff and direc-
tors for their hard work over his 23-
year tenure and called leading the
agency “the thrill of a lifetime.”

He said, “I would submit that
broadcasters and the American
people are better off because of the
successes we have gained. As we re-
view those great accomplishments,

www americanradiohistorv com

[ like to refer to a journey traveled to-
gether—united asoneindustry.” Fritts
also looked forward, naming broad-
cast indecency, radio’s transition
to digital and Congress’ upcoming
rewrite of the Telecommunications
Act of 1996 among the top issues
upon which the broadcasting indus-
try must focus.

Speaking of the Telecom Act re-
write, Fritts said, “Some have said
this could be the ‘mother of all leg-
islative battles,” as it has the poten-
tial to reshape every communica-
tions company on the globe. Be-
cause of the complexity and enor-
mity of this endeavor, many pre-
dict it will take months, if not years,
to finalize a package. I happen to
believe we have both challenges
and opportunities, but make no
mistake — the stakes are high.”

On indecency, Fritts reiterated
his group’s position that industry
self-regulation is preferable to gov-
ernment action but asked if inde-
cency regulations should still be
applied only to broadcasters. “If
Congress decides to regulate
broadcasters for indecency, does it
make any sense for cable and sat-
ellite radio and TV to get a free
pass?”

He also trumpeted HD Radio’s
promise of improved sound qual-
ity and its potential for new ser-
vices and called the media indus-
try to task for its coverage of the
nascent satellite radio industry.

wwi

Continued from Page 1

operations, including program-
ming and affiliate sales. He'll also
continue to oversee radio ad sales
for the Westwood One network
and Metro Networks. Bortnick's re-
sponsibilities will include over-
sight of Metro Networks, Metro
Television and SmartRoute Sys-
tems. He’ll also be in charge of new
business development and acqui-
sition integration.

“We are very excited about the
expanded roles for these talented
executives,” said Coppola. “Our
continued focus on investing in
network programming, while si-
multaneously enhancing both ex-
isting and complementary distri-
bution channels, positions us well
for the future.”

Kosann joined Westwood One as
Sr. VP/ Affiliate Sales from Bloom-
berg and was promoted twice,
most recently in April 2003 to Presi-
dent/Sales. Bortnick joined Metro
Networks in 1993 after 17 years in
station management. He was Presi-
dent of Metro Networks/Shadow
Broadcast Services when that com-
pany merged with Westwood One
in 1999 and was elevated to COO
in July 2002.

“It is a pleasure to have the
chance to work more closely with
Chuck and the rest of the com-
pany,” Kosann told R&R. “We are
very bullish about the opportuni-
ties to launch new programs and
products to superserve our ever-
expanding roster of advertisers
and affiliates.”

Both Bortnick and Kosann are
based in New York, reporting to
Coppola. Westwood One is man-
aged by Viacom subsidiary Infin-
ity Broadcasting.

“For all my reporter friends who
are buying the smoke-and-mirrors
hype of satellite radio, let me re-
spectfully suggest you start paying
attention to HD Radio,” said Fritts,
heralding yet another broadcasting
innovation even as he winds down
his tenure as one of the industry’s
leaders.

Crystal Award Winners

Ten radio stations were honored
with Crystal Awards for outstand-
ing year-round excellence in com-
munity service. Stations must be
owned by companies that belong
to the NAB to be considered for
recognition and were culled from
a list of 50 finalists. Major-market
winners included KLOS/Los An-
geles, WTOP/Washington, KOIT/
San Francisco and WTMX/Chi-
cago. Other winners included
WCMT/Martin, TN; WJBC/
Bloomington, IL; KBBX/Omaha;
WUGO/Grayson, KY; WLEN/
Adrian, MI; and KNOM/Nome,
AK. Also at Tuesday’s awards
lunch, legendary sportscaster Jack
Buck was posthumously inducted
into the NAB Broadcasting Hall of
Fame.
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The Anatomy Of AStrlkeout

On the heels of a | | 5-add week on The Backstreet Boys'
new Jive/Zomba single, “Incomplete,” we are proud to share
the recent adventures of Keith Kennedy, OM of Clear
Channel/Akron, and his frequent partner-in-crime, Dan Ma-
son, PD of WAKS/Cleveland (home of R&R Convention
2005). The following story transpired during a recent BSB
appearance in Cleveland. “Picture two highly rated, hand-
some, single DJs hanging out at the House of Blues,” says
Kennedy. [Ed. note: Give us a second while we picture two other
guys.] “There were about 1,100 people in the sold-out
crowd. Dan and | were two of maybe a total of 10 men, so
we decided to take advantage of the situation. We figured
we could casually throw out who we were, and women
would offer us anything to get backstage and meet the band
because they assumed we had connections. We were
wrong.”

After the show, Kennedy and Mason strategically placed
themselves in one of those swanky private club rooms adja-
cent to the backstage area in order to fully display their, er,
wares to the parade of
gorgeous women walking
past. Kennedy says, “We
F watched woman after
woman walk right past us
to make advances on one,

two or even all of The

Backstreet Boys, get

Not pictured: Dan Mason, Keith
Kennedy.

turned down and walk
right past us again. What other juicy tidbits did | leave out —
besides the fact that Dan drinks White Russians like a school-
girl?”

Mason now picks up the story: “My favorite part of the
evening was Nick Carter coming up and telling me he liked
my shirt. “Where did you get this shirt? That's tight!" he said
to me. In my drunken stupor, | think | actually looked at him
and said, ‘Hey, | bet you never said that to Paris Hilton!" For-
tunately, by that point, some blonde bimbo began molesting
him, so he didn’t hear it.” Kennedy adds, “The only thing
more girly than sipping White Russians would be losing a fight
to a Backstreet Boy.”

Could Be True, Could Be Crap

Rumblings grow stronger that KBXX (The Box)/Houston
OM/PD Tom Calococci could be transferring to Los Ange-
les to assume the vacant PD slot at Radio One Urban sister
KKBT (100.3 The Beat). Naturally, he was hesitant to com-
ment, but he did let us know that middays are open at The
Box as MD/midday princess Carmen Contreras transfers
to sister KBFB/Dallas to do mornings with comedian Ricky
Smiley. Interested? Rush your stuff to Calococci at KBXX
(while he’s still there), 24 Greenway Plaza, Houston, TX
77046, or e-mail tcalococci@radio-one.com.

The Programming Dept.

* Veteran programmer/consultant Tom Watson is the
new OM of Triad's four-station cluster in Tallahassee, FL:
CHR/Pop WHTF, Country WAIB, Classic Rock WUTL and
Oldies WEGT. Most recently Watson was PD of Clear
Channel's WOLL/West Palm Beach.

* The winner of the KDWB/Minneapolis MD derby is
Lucas, who exits his MD/night post at KMXV (Mix 93.3)/Kan-
sas City after |4 months. Lucas was previously at KQKQ/
Omaha, where he worked his way up from overnights to
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Asst. PD/MD and, later, PD. He replaces Derek Moran,
now OM of Clear Channel’s Duluth, MN cluster.

* WDEK, WKIE & WKIF (Nine-FM)/Chicago PD (and
R&R vet) Sky Daniels has resigned and is headed for Young-
stown, OH to help care for his father, Frank Rudolph, who
sustained serious injuries recently when he was hit by a car.
“| believe family is first and foremost, and the only thing we
wish is for Sky’s dad to have a full recovery,” Newsweb VP/
Group Station Manager Harvey Welis tells ST. Nine Pro-
duction Director Matt DuBiel is now acting PD, and Wells
seeks a new production guru.

* Veteran programmer Charlie Kendall is the new PD/
afternoon talent at Archway Oldies KOLL/Little Rock. Most
recently Kendall was PD of Sandusky Classic Rocker KSLX/
Phoenix.

* Qantum CHR/Pop WRZE (96-3 The Rose)/Cape Cod,
MA welcomes David Duran as PD/afternoon jock. Duran
travels from nearby New Bedford, MA, where he was he
was Asst. PD/afternoon driver at Citadel's WFHN. He re-
places Shane “Jackson” Blue, now doing nights at WXKS-FM
(Kiss 108)/Boston.

* WBVD/Melbourne, FL night jock James Steele trades
in his flip-flops for Tar Heels as he grabs nights and, eventu-
ally, MD duties at Clear Channel CHR/Rhythmic sister WGBT
(The Beat)/Greensboro. Steele replaces Pretty Boy AD, who
exited about three weeks ago.

* John McKeighan exits as Director/Programming & Op-
erations for AAA Entertainment’s cluster in Champaign,
IL as his position is eliminated. He's available at 217-359-
9435,

* K]JY/Des Moines PD Andy Elliott doubles his pleasure
by annexing PD duties at Country clusterbuddy KHKI. He
replaces KHK| PD/MD/morning personality Jimmy Olsen,
who exits after seven years.

* After hundreds of years using the same legendary calls,
longtime R&R CHR/Pop Indicator WGLU/Johnstown, PA has
changed call letters to WYOT and will henceforth be known
as “Hot 99.”

Quick Hits

* Jonathon Brandmeier, erstwhile morning talent at
KCBS-FM/Los Angeles, has been off the air since the station’s
recent flip from “Arrow 93" to “Jack-FM.” While Johnny B
remains under contract to Infinity,
ST has learned that he made a re-
cent field trip back to Chicago,
where he met with Infinity Talk sis-
ter WCKG and Emmis’ WLUP, both
in need of a morning show. WLUP

Yy -

el i PD Tim Dukes confirmed that the
ggé% (tjhgf:p%?;o-th& station met with Brandmeier, as

well as “other legends from the
station’s glory days.” Stay tuned.

* WKTU/New York morning show sidekick Noel
“Speedy” Mercado has inked a new two-year contract.
Speedy has been with The Baltazar & Goumba Johnny Morn-
ing Show since 1997.

* CHR/Rhythmic KQIZ (93.1 The Beat)/Amarillo, TX says
hello to D} Supreme for nights. He replaces Chuey
Fuentez, who moves up to afternoons and adds MD/imag-
ing duties. Mr. Supreme was last seen at WOCQ (OC104)/
Ocean City, MD.

* WKSS/Hartford PD Rick Vaughn is losing his Promotion

WWW.americanradiohistorv.com

Director of five years, Sarah Hannon, to sister KHKS/Dal-
las. Hannon was hired by Marketing Director Bill Alfano, her
predecessor at WKSS. Hmmm....

* KDMX/Dallas PD Pat McMahon hires Logan (ex-WIOQ/
Philadelphia) for afternoons. He replaces Tony Zazza, who
moved to mornings last month. In a memo to the staff,
McMahon urged his jocks not to panic over Logan’s solo
moniker: “The fact that ‘Logan’ has no first or last name
should not concern you — after all, this approach has worked
very well for Sting, Bono, Prince, Madonna and the pope.”

* Adimu is coming home to afternoons on WPGC/Wash-
ington. For the past two years Mr. Mu has been doing middays
on Inner City Urban AC WBLS/New York, which he will con-
tinue to do, at least for now. He replaces EZ Street, who

exited a while back.

YEAR AGO

¢ J.D. Gonzalez appointed VP/Station Manager for Univi-
sion Radio/Houston.

* Journal/Tucson names G. Michael Donovan VP/GM.

* Lee Cagle named PD at WBTS/Atlanta.

YEARS AGO

©

= Robert Williams named Market Exec
VP for AMFM/Philadelphia

* Valerie DeLong elevated to Sr. VP/ [§k'
Crossover Promotion at Universal/Mo-
town Records Group. 5

» Mercury/ Nashville elevates Sr. VP/A&R
Keith Stegall to Exec. VP/A&R.

YEARS AGO

®

= Evergreen Media hires Jake Karger as
VP/Sales & Development.

« Ardenia Brown moves from Giant Black
Music Promotion to become VP/Promo-
tion for Warner Bros. Black Music Divi-
sion.

* Dave Darus joins Polydor/Atlas as VP/
Promotion & Artist Development.

Dave Darius

YEARS AGO

®

* Michele Anthony moves to Sr. VP of CBS Records.

* Shamrock Broadcasting VP/Administration Karen Mer-
rell moves up to Exec. VP.

* Bill Hurley promoted to GM of the Country combo KXXY-
AM & FM/Oklahoma City.

YEARS AGO

®

* WMGK/Philadelphia PD Bob Craig promoted to OM.
* Marni Pingree named PD of KTAR/Phoenix.
* Bill Garcia named PD of KSD-FM/St. Louis.

YEARS AGO

» John Hare appointed VP/GM of WRIF/ [ .
Detroit. i

* KLOS/Los Angeles PD Damion Brag- 3
don resigns,

* Don Ellis appointed Exec. VP/COO of
Kendun Recorders Service and Artisan
Recorder.

YEARS AGO

®

John Hare

®

« Bat Johnson appointed PD of KGFJ/Los Angeles

« Phil Rush named East Coast Promotion Manager for
Capricorn Records,

+John Davis leaves U.A. to become Buddha Records’
Western Regional Promotions Manager.

./-— =
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* After a nationwide search that spanned not only the na-
tion, but the entire country, Sandusky Hot AC KLSY (Mix 92-
5)/Seattle PD Bill West has secured a new midday personal-

ity: Please welcome Northwest vet Lisa Adams, who also

earns instant MD stripes. Adams crosses the street from In-
finity, where she had been Asst. PD/MD of the late KYPT
and Director/Marketing for KRQI. She will replace Lori Brad-

ley, who is leaving to spend more time with her family.

¢ KYLD (Wild 94.9)/San Francisco middays personality
Dreena Gonzalez has accepted the vacant afternoon shift
at Jefferson-Pilot CHR/Rhythmic KQKS (KS107.5)/Denver.

¢ Down the hall, with the departure of KIOI (Star 101.3)/

San Francisco afternoon team Gene & Julie to mornings on

KVIL/Dallas, Clear Channel replaces them with the

voicetracked stylings of Lara Scott, midday personality at
sister KYSR (Star 98.7)/Los Angeles. “Lara was previously on
KZQZ here in the Bay Area, and she was great,” Clear Chan-
nel Grand Programming Poobah Michael Martin tells ST.

“I thought this time someone
should actually hear her.”

* KHOP/Modesto, CA Asst. |
} PD/morning princess Madden is
named producer/sidekick of the
syndicated Ace & TJ Show. Madden

ﬁ SPORTS .
1, will relocate to Charlotte and re- |
n2005E place Angie Fitzsimmons, who is

moving to Los Angeles to join her
husband, Chad, Promotions Direc-
tor at KCBS-FM (93.1 Jack-FM).

TOP 10 SHOWS |

Total Audience
(109.6 million households)

e

Your actual Madden may vary.

April 11-17
Adults 18-49

1 CSI 1 American Idol (Wed.)
2 American Idol (Tues.) | 2 Desperate Housewives
3 Desperate Housewives ‘ 3 American Idol (Tues.)
4 American Idol (Wed.) 4 €SI

5 CSI: Miami 5 Grey’s Analomy

6 Survivor: Palau 6 Survivor: Palauy

7 Without A Trace | 7 CSI: Miami

8 Grey’s Anatomy 8 House

9 House 9 Without A Trace

10 Law & Order | 10 The Apprentice 3

Source: Nielsen Media Research
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¢ Gloria Neal demonstrates some serious street-cross-
ing skillz as she jumps from News/Talk KOA-AM/Denver into
4 jump:

teaming up with Dave Otto. Neal replaces Jennifer Wilde,
who exited a while back.

* WAKS/Cleveland (home of R&R Convention 2005) and '
night jock Jet Black have parted ways after a 10-week en-
gagement. PD Dan Mason (yes, the same Mason from our
wacky opening bit) would love to hear from you, so mail your ‘
best stuff to him at WAKS, 6200 Oak Tree Blvd., 4th Floor,
Independence, OH 44131. And now, this special heartfelt
message from Mason himself: “No mp3s, dammit!” Get Black
at 636-734-2819 or jetblackz 1077 @aol.com.

¢« WHTA (Hot 107-9)/Atlanta night jock CoCo Brother
has relinquished his shift but will remain with the station to
host The Spirit of Hip-Hop from 7-10am on Sunday mornings.

* WNNK (Wink 104)/Harrisburg night jock Dave
Michaels exits. PD John O’Dea promotes Actual English Guy
Daniel from part-time to nights. ‘

News/Talk Topics

* Domestic diva/hardened ex-con Martha Stewart be-

comes the 5,543rd lucky person to score a satellite radio

show, inking a four-year deal with Sirius to create and launch

a new channel, aptly called Martha Stewart Living Radio.

* KOGO/San Diego afternoon talk host Roger

Hedgecock and a dozen fellow talk hosts and their listen-
ers will invade Washington, DC the week of April 24-27 to

lobby Congress on immigration and other issues. Hedgecock,
who has done this annual Hold Their Feet to the Fire event '
for the past few years, will be joined this year by John Kobylt
and Ken Champiou of KFl/Los Ange- i i
les, Melanie Morgan of KSFO/San
Francisco, Mark Williams of KFBK/
Sacramento and at least |0 other hosts
from across the country.

* CNN news anchor Paula Zahn

will be host and Honorary Chair of this § | _ |
Bejeweled house-arrest |
ankle bracelet sold

separately.

year's annual American Women in Ra-
dio & Television awards banquet on
June 22 in New York. The Gracies are
celebrating their 30th anniversary this year. For ticket info or |

to get involved as a sponsor, go to www.awrt.org. ‘

www americanradiohistorv com

ST Shot 0’ The Week |

Jealous? Epic hosted a party at Madre’s, the Pasadena,
CA restaurant owned by Jennifer Lopez, and someone
made the mistake of talking about the soirée out loud
in front of R&R'’s Kevin Carter (1) and Steve Resnik (r).
The duo is shown serving up the house specialty, the
“J-Lo Sandwich.”

* Last, but certainly not least, congrats to Infinity
Newsmonster WINS/New York, which celebrated 40 years
in the format on April 19.

BOX OFFICE TOTALS

April 15-17

Title Distributor $ Weekend  $ To Date
1 The Amityville Horror (MGM/UA)*$23.50  $23.50

Sahara (Paramount) $13.07 $36.41
3 Fever Pitch (Fox) $8.51  $23.66
4 Sin City {Miramax) $6.68  $61.30
5 Guess Who (Sony) $4.87 $57.54
6 Beauty Shop (MGMWUA) $3.74  $31.22
7 Robots (Fox) $3.60 $115.76
8 Miss Congeniality 2... (WB) $2.98  $41.67
9 The Pacifier (Buena Vista) $2.41 $103.72
10 The Upside of Anger (New Line) $2.06  $15.11

*First week in release. All figures in millions.
Source: ACNielsen EDI!

COMING ATTRACTIONS: This week’s openers include A
Lot Like Love, starring Ashton Kutcher. The film's Colum-
bia soundtrack includes Anna Nalick's “Breathe (2am),’
Ray Lamontagne’s “Trouble,” Aqualung’s “Brighter Than
Sunshine,” Jet's “Look What You've Done” and cuts by Third
Eye Blind, Smash Mouth, Eagle-Eye Cherry, The Cure,
Hooverphonic, Travis, Chicago, Groove Armada and
Butch Walker.

— Julie Gidlow
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TOP 50 ALBUMS

THE INDUSTRY’S NO. 1 RETAIL CHART April 22, 2005

S

@ 2. e
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LW ™ ARTIST ALBUM

- 1 MARIAH CAREY The Emancipation Of Mimi
- 2 MUDVAYNE Lost & Found

3 50 CENT The Massacre

- 4 GARBAGE Bleed Like Me

2 5 FAITH EVANS First Lady

4 6 BECK Guero

3 7 NOW VOL 18 Various

5 8 GREEN DAY American |diot

14 9 GWEN STEFANI Love, Angel, Music, Baby
10 10 KILLERS Hot Fuss

9 1" JACK JOHNSON In Between Dreams

16 12 CIARA Goodies

7 13 WILL SMITH Lost & Found

15 14 KELLY CLARKSON Breakaway
13 15 FRANKIE J The One

6 16 ONE TWELVE Pleasure & Pain

12 17 BEANIE SIGEL The B.Coming

17 18 LARRY THE CABLE GUY Right To Bare Arms

21 19 AKON Trouble

20 20 JOHN LEGEND Get Lifted

18 21 GAME The Documentary

22 22 LUDACRIS The Red Light District

- 23 SLIPKNOT Vol 3: (The Subliminal Verses}
32 24 RASCAL FLATTS Feels Like Today

23 25 3 DOCRS DOWN Seventeen Days

- 26 KEITH URBAN Be Here

26 27 Tl Urban Legend

24 28 EMINEM Encore

8 29 LISA MARIE PRESLEY Now What

19 30 JOSS STONE Mind, Body & Soul

25 31 JENNIFER LOPEZ Rebirth

33 32 DADDY YANKEE Barrio Fino

28 33 FANTASIA Free Yourself

31 34 USHER Confessions

38 35 u2 How To Dismantle An Atomic Bomb
48 36 GRETCHEN WILSON Here For The Party

37 37 MY CHEMICAL ROMANCE Three Cheers For Sweet Revenge
34 38 JESSE MCCARTNEY Beautiful Soul

42 139 KENNY CHESNEY Be As You Are .

36 40 MAROON 5 Songs About Jane

- 41 SUGARLAND Twice The Speed Of Life
35 42 LIFEHOUSE Lifehouse

33 43 SHANIA TWAIN Greatest Hits

4 4 TIM MCGRAW Live Like You Were Dying
- 45 GUNS N'ROSES Greatest Hits

30 46 RAY CHARLES Genius Loves Company

- 47 KENNY CHESNEY When The Sun Goes Down
27 48 QUEENS OF THE STONE AGE Lullabies To Paralyze

- 49 PAPA ROACH Getting Away With Murder
40 50 CROSSFADE Crossfade

LABEL

Def Jam/IDJMG

Epic
Shady/Aftermath/interscope
Geffen

Capitol

Interscape

Epic

Reprise

Interscape

Island//IDJMG
Brushfire/Universal
Laface/Zomba Label Group
Interscape

RCA/RMG

Columbia

Def SouliDJMG

Def Jam/IDJMG

Warner Bros.
SRC/Universal

Columbia
Aftermath/G-Unit/Interscope
Def Jam/IDJMG
Roadrunner/IDJMG

Lyric Street
Republic/Universal

Capitol

Atlantic .
Shady/Aftermath/interscope
Capital

S-Curve/EMC

Epic

Universal Music Latino
JIRMG

Laface/Zomba Label Group
Interscope

Epic

Reprise

Hollywood

BNA

Octone/J/AMG

McA

DreamWorks

Mercury

Curh

Geffen

Concord

BNA

Interscope

DreamWorks

Columbia

POWERINDEX CHANGE
406,330 -
147,941 -
135,366 17%

75,182 -
59,666 -62%
59,593 7%
59,157 -23%
56,047 -8%
54,572 +8%
52,127 A%
50,939 -8%
47,280 +3%
46,723 -20%
44,950 -3%
40,852 -20%
39.974 -32%
39,500 -26%
39,323 12%
37.434 +9%
30.185 -13%
29,944 16%
28,061 -13%
26,608 -
25,845 +2%
25,706 -14%
25,458 -
24,975 1%
24,745 -12%
24,047 -57%
23,986 -32%
23,778 12%
23,372 -3%
23,357 -10%
23,326 -8%
22,501 +6%
21,220 +18%
20,372 4%
20,315 -10%
20,151 +5%
19,910 -8%
19,888 -
19,646 1%
19,612 6%
19,233 +1%
18,518 -
18,403 -28%
18,340 -
18,251 -30%
18,127 -
17,953 9%

© HITS Magazing Inc.

i ALBUMS

They Call The Winner
Mariah

Puffs of white
smoke come waft-
ing out of retail this
week, signaling a
change at the very
top of the chart hi-
erarchy. And look
who pulls off the
coup:  Mariah
Carey has made a boffo career comeback fol-
lowing a pair of major disappointments, with
the expert A&R help of IDJMG honcho LA
Reid. Carey’s new album, The Emancipation of

“"Mariah Cafey

Mimi (Island/IDJMG), racks up a zaftig No. 1 de-
but on first-week sales of 400,000, the diva’s big-
gest first week ever — and in a down year, yet
— outpacing 1999’s Rainbow, which logged first-
week sales of around 320,000.

Just as significantly, Carey knockers...um,
knocks 50 Cent off his throne following a six-
week, nearly 3 million-unit run at No. 1 with
The Massacre (Shady/Aftermath/Interscope).
Fiddy drops not one spot but two, to No. 3, af-
ter getting mugged by Epic’'s Mudvayne,
whose Lost and Found scares up 148,000 fans,
nearly doubling the first-week total of the shock
rock band’s previous album, 2002s The End of
All Things to Come.

Another rock group, Geffen’s Garbage,
grabs the No. 4 position on first-week sales of
over 75,000. And rounding out the top five is

Faith Evans, whose Capitol album falls just
short of 60,000 in its second week at retail.
Evans tops No. 6 Beck (Interscope) by a mere
73 units — a vir-
tual dead heat.
Also of note:
Reprise should
call the band Ev-
erGreen Day,
‘cause American
Idiot refuses to go
away, keeping a
stranglehold on
the top 10 at No. 8. The fact is, Green Day are
as crucial to WMG as IPO time nears as the up-
coming Coldplay album is to EMI. And how
about that new Coldplay single, kids? Whoa.
In case you were wondering, there are 10 al-

Green Day

bums in the
top 10 this
week. The oth-
ers are Now 18
(Epic) at No.
7, Gwen Ste-
fani (Inter-
scope) at No
9, and The
Killers (Is-
land /IDJMG) at No. 10.

If you took away Interscope/Geffen'’s four
entries and the two apiece from IDJMG and
Epic, the top 10 would be very a lonely place.

Mudvayne

Next week, look for debuts from Asylum/
Warner Bros. rapper Mike Jones, Atlantic’s
Rob Thomas and Columbia’s Anna Nalick.

22 *® Radio & Records April 22, 2005
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MIKE TRIAS

mtrias@radioandrecords.com
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Coldplay are ready to re-enter the mainstream at the “Speed
of Sound.” In fact, their highly anticipated single of that name was
already being played on cellular phones days in advance of its
first airplay at radio. A 30-second snippet of the song was made
available to Cingular Wireless customers as a ringtone before the
song hit the air. The song is the introductory single to Coldplay’s
upcoming third album, X & ¥, e
which was co-produced by the band
and is slated for a June 7 release.

Coldplay frontman Chris Martin §
is so nervous about people’s opin-
ions of the new album that he re-
portedly joked with a few news
outlets about committing suicide to
ensure its success. However, he b
quickly added that while offing him- Coldplay
self would put the album and band
in the annals of music history, he would never do it, because he
has to care for his daughter. So, luckily for fans and family, Mar-
tin and Coldplay will headline the first day of the Coachella Mu-
sic Festival in Indio, CA on April 30 and will also appear at the
HFStival in Baltimore on May 14.

The Foo Fighters are ready to give their best to Rock, Active

Rock and Alternative with “Best of
You,” the lead single from their up-
coming fifth album, In Your Honor. The
double CD, which features guest ap-
pearances by Norah Jones and John
Paul Jones, will have one disc of rock
songs and one disc of acoustic songs
and is slated to drop June 14.
3 “It is by far the most ambitious
project I have ever had anything to do
with in my entire life,” says frontman
Dave Grohl. “Never before have we ever put so much effort into
the making of an album. First record, six days. Second record,
two months. Third record, three or four months — but mostly
just drinking and BBQ. Fourth record, 2 1/2 weeks. Fifth record
— writing, rehearsing, recording — nine months. And now we
are the proud parents of a beautiful two-headed baby, born with
a 666 on her head, just like that creep from The Omen.” Like Cold-
play, Foo Fighters will play at the HFStival in May.

You may have already heard Citizen Cope’s single “Son’s Gon-
na Rise” without even realizing it: It's featured in Pontiac’s new
commercial for the company’s G6 Coupe and G6 Sedan. The song
is the latest single from Citizen
Cope’s RCA debut, The Clarence ; W«\i
Greenwood Recordings (Clarence
Greenwood is Cope’s real name).
The version Going for Adds at Tri-
ple A next week features Robert
Randolph, while the album version
features Carlos Santana.

Says Greenwood about his art,
“It might sound corny, but for me
music should be able to transcend
all boundaries. Society has a way of trying to set limits, but there
are no limits in music. I like bringing together guys from differ-
ent musical genres, be it go-go, hip-hop or rock, and just follow-
ing where the music takes us.” Like Coldplay and Foo Fighters,
Citizen Cope will play the HFStival in May. .

From starting as a backup singer for Garth Brooks to making
a stellar career for herself and garnering three Grammys along
the way, Trisha Yearwood has done it all. Next week she gives
us “Georgia Rain,” our first look at her upcoming album (her
11th), Jasper County. Says Yearwood about the video, “The song
is about young love, and there were certain things that I didn’t
want to show in the video. I don’t think you literally need to
show teenagers making out in a truck. The treatment that we
decided to go with is really a performance.” While she will not
perform at the HFStival, she is planning a small 20- to 30-city
tour for fall.

Citizen Cope

A\
LW

Trisha Yearwood

0006006006000 060000000

Week Of 4/25/05

CHR/POP

BROOKE VALENTINE f/BIG BOI & LIL JON Girlfight (Virgin/
COURTNEY JAYE Can't Behave (Island//DJMG)
KELLY OSBOURNE One Word (Sanctuary/SRG)

CHR/RHYTHMIC

BABY (A.K.A. THE BIRDMANj) f{LIL WAYNE Neck Of The
Woods (Cash Money/Universall

EBONY EYEZ In Ya Face (Capitol)

EMINEM Ass Like That (Shady/Aftermath/interscope)
JOHN LEGEND Number One (Columbia)

TEAIRRA MARI Make Her Feel Good (Roc-A-Fella/IDJMG)

URBAN

BABY (A.K.A. THE BIRDMAN) f/LIL WAYNE Neck Of The
Woods (Cash Money/Universal)

EBONY EYEZ In Ya Face (Capitol)

JOHN LEGEND Number One (Columbial

PUSSYCAT DOLLS f/BUSTA RHYMES Don’t Cha
(A&M/Interscope)

URBAN AC

No Adds

GOSPEL

OUT OF EDEN God Will Take Care Of You fGotee/

RANDALL FEARS & BLESSED THROUGH CHRIST All The Praise

(REF Entertainment)
RIZEN We've Come To Magnify... (Chez Musigue/Light)

COUNTRY

NEAL MCCQY Billy's Got His Beer Goggles On /903/
RHONDA VINCENT I've Forgotten You (Rounder/

RYAN SHUPE & THE RUBBERBAND Dream Big (Capitol)
TRISHA YEARWOOD Georgia Rain (MC4/

AC

No Adds

HOT AC

AQUALUNG Brighter Than Sunshine (Siightl Bigger/Red Ink/Columbia)
COURTNEY JAYE Can't Behave (Island//0JMG)

DEANA CARTER The Girl You Left Me For (Vanguard/

KEITH URBAN You'll Think Of Me (Capitol/

KELLY OSBOURNE One Word (Sanctuary/SRG)

NIKKA COSTA Till | Get You (Virgin)

SMOOTH JAZZ

BLACK GOLD MASSIVE Don't Give Up Now Major Menace)
KEM | Can't Stop Loving You (Motown/Universal)

ROCK

ALSTON Anna (Repossession)
CRINGE Been Alone (Listen/
FOO FIGHTERS Best Of You (RCA/RMG)

|

ACTIVE ROCK

ALSTON Anna (Repossessior/
CRINGE Been Alone (Listen/
FOO FIGHTERS Best Of You (RCA/RMG)

ALTERNATIVE

BLOC PARTY Banquet (At/antic)
COLDPLAY Speed Of Sound (Capital)
FOO FIGHTERS Best Of You (RCA/RMG)
MAE Suspension (Tooth & Nail/EMC)
RAZORLIGHT Somewhere Else (Universal)
RISE AGAINST Swing Life Away (Geffen)

TRIPLE A

CANTINERO Astronaut (Artemis)

CITIZEN COPE f/R.RANDOLPH Son's Gonna Rise (Ansta/RCA/RMG)
COLOPLAY Speed Of Sound (Capitol)

DESOL Karma (Curt)

GO-BETWEENS Here Comes A City (Yep Aoc/

JEFFERY HALFORO & THE HEALERS Hannah Ruth
(Shoeless/Joe’s Music)

JIM BOGGIA Live The Proof (Bluhammock/Red Ink)

JON POUSETTE-DART After The Rain (Little Big Deal)

JUDY COLLINS Can't Cry Hard Enough (Wildflower/

LISBETH SCOTT No One But You (Sarathan/

LITTLE CHARLIE & THE NIGHTCATS Keep Your Big Mouth Shut
(Alligator)

MADELEINE PEYROUX Dance Me To The End Of Love (Rounder/
MAE Suspension (Tooth & Nail/EMC)

MARCIA BALL No Ordinary Woman (4/ligatos)

CHRISTIAN AC

CRYSTAL LEWIS Learn To Fly (Metro One/
KRYSTAL MEYERS The Way To Begin (Essential/PLG)
SALVADOR You Are There (Word/Curb/Warner Bros.)

CHRISTIAN CHR

APRIL SIXTH Dear Angel [Columbia)

CRYSTAL LEWIS Just Sing (Metro One/

JOHN REUBEN f/MATT THEISSEN Nuisance (Gotee/

MUTE MATH Peculiar People (7elegrompt/Word/Curb/Warner Bros.)
SALVADOR You Are There (Word/Curby/Warner Bros.)

CHRISTIAN ROCK

JOHN REUBEN fIMATT THEISSEN Nuisance (Gotee/
MUTE MATH Peculiar People (Teleprompt/Word/CurlyWarner Bros.)

INSPO

SALVADOR You Are There (Word/Curb/Warner Bros.)

CHRISTIAN RHYTHMIC

No Adds

R&R's Going for Adds features the complete list of songs impacting radio for the coming week. Going for
Adds is e-mailed each week to participating radio and record executives. For more info, contact John Fagot at

ffagot@radioandrecords.com.

www americanradiohistorv com
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Fighting “Jack’
And His Siblings

Edmonton’s 'K-Rock’ refocuses on personality, playlist

7 hen NewCap Radio VP/Programming Steve Jones be-
came involved with CIRK (K-Rock 97.3)/Edmonton,

Alberta following its February 1999 purchase by the Nova
Scotia-based company, the mission was clear-cut: Focus on the

classics and take as many listeners away from Standard Radio’s

crosstown Rocker CFBR (The Bear) as possible.

Then a funny thing happened in this north-
ern Alberta metropolis: On Jan. 12, 2004 Corus
moved an eclectic “anything goes” Hot AC/
Classic Hits station called “Joe” from CHQT-AM
to CKNG-FM, which had been struggling as a
CHR called “"Power 92.”

Like many of the “Jack-FM” stations that have
wreaked havoc across Canada, CKNG as “92.5 Joe
FM” saw impressive ratings gains by taking
shares away from a handful of music stations —
just as it was designed to do. In the fall 2004 BBM
ratings for Edmonton, Joe stood at No. 312+ with
an 11.5, just behind Country CISN (11.9) and the
perennial market leader, News/Talk CHED (12.3).

On the losing side were K-Rock and The Bear:
The former fell to seventh place, while the latter
tumbled to eighth. In a market that has only eight
commercially licensed FMs — two of which didn’t
exist before Feb. 21 — that’s cause for concern.

Sit Back Or Fight Back?

“We’d seen what had happened in other mar-
kets, and we definitely knew Joe was going to
have an impact here,” Jones says. “In a market
of 1 million people, they spent $750,000 CDN on
marketing. We knew it was going to be a force
to contend with.”

To compound matters for NewCap, CKRA/
Edmonton, which it also owned, was just five
months into a change to CHR/Pop as “96X”
when Joe arrived. “The Joe marketing campaign
was on TV,” Jones says. “It involved outdoor. It
blanketed just about every billboard in the city.

One time a consultant came to town, and he
noted 12 impressions during his trip from the
airport to the hotel.”

Up to that point K-Rock had been the most
visible station in Edmonton as far as outdoor
was concerned. “Our ads were high-profile and
controversial, but when someone is throwing
that much money out there, you can’t compete
with it,” Jones says. “Our dilemma was to sit
back and let it happen or to fight back.

“Our research saw that Joe was going to do
really well, and it showed that K-Rock wasn't do-
ing many things wrong. The people who are pre-
disposed to your format are happy with what you
aredoing. They like your morning show. They like
your music. But Joe took from everybody. It took a
lot from K-Rock; it took a lot of women away. It
took a lot of P2s away. Almost everyone suffered
at the hands of that radio station. And they were
able to retain a lot of the listeners they had from
when they were Hot AC for six months.”

Fresh Context For Old Music

When the first BBM ratings with Joe in the
market were released, K-Rock fell 10.4-9.3 12+.
But Jones says, ”At that point it wasn't like we
were sounding the alarm bells and saying,
"We've been impacted.’

“But it did force us to sit back in the months
ahead and look at how the format is attracting
people and look at what they re doing that's mak-
ing them so great. Their playlist is incredibly wide.
Their production values are on the cheesy side.

Whaddya Know, Joe?

Here’s the 10pm hour on CKNG-FM (92.5 Joe FM)/Edmonton, Alberta
on April 13 as monitored by Mediabase 24/7.
SPANDAU BALLET True
JUDE COLE Baby, it's Tonight
BILLY JOEL Uptown Girl
ERIC CLAPTON My Father’s Eyes
IAN THOMAS Painted Ladies
OMD If You Leave
GIN BLOSSOMS Follow You Down
BARENAKED LADIES If | Had $1,000,000

; KIM MITCHELL Easy To Tame
MATCHBOX TWENTY Bright Lights
3%

L
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Block 0’ K-Rock

Here's the 10pm hour on CIRK (K-Rock 97.3)/Edmonton, Alberta on
April 13 as monitored by Mediabase 24/7.
VAN HALEN Dance The Night Away
PINK FLOYD Welcome To The Machine
NEIL YOUNG Rockin’ In The Free World
TOM PETTY & THE HEARTBREAKERS Learning To Fly
BRYAN ADAMS The Only One
T. REX Jeepster
FLEETWOOD MAC Don’t Stop
RUSH Time Stand Still
BEATLES Get Back
HEART Crazy On You

Yet here they are defying all of these traditional
rules of radio, and they're kicking butt.”

K-Rock’s team of programmers, including
day-to-day PD Brad Muir, looked at how they
could put together a better radio station, and
Jones, Muir and the crew feel upbeat about how
things have progressed in the last six months.

"“They're playing a lot of low-testing music,
but it's in the context of how they’re presenting
it,” Jones says of Joe. “In fact, they're playing
some of the songs K-Rock plays that are nega-
tive’ in K-Rock tests.” Jones explains that, to
some degree, listeners are more forgiving in a
“playing anything” context.

The biggest lesson K-Rock has leared from Joe's
arrival is to put its music into a fresh context. “This
gives us the opportunity to exploit the variety that
wehave on theradio station,” Jones says. “We
really do have access to thousands of
songs, but most of them won't come
back positive in a tradi-
tional auditorium test.

“K-Rock is 99% gold.
We play stuff off the
new Robert Plant and
Ozzy Osbourne and
the remakes off the latest Rush album,
but we have different themes and look
at the calendar a lot.”

With the April 16 anniversary of the 1966 re-
lease of Aftermath, the first original Rolling
Stones album, K-Rock got “Stoned” by playing
six hours of nonstop Stones tunes from noon-
6pm. The tunes played were based on listener
suggestions submitted on the station’s website.

The Future Looks Bright

Two weeks ago Edmonton saw the debut of
CHDI (Sonic 102.9) as an Alternative station. Jones
predicts that it will erode more shares from The
Bear, while K-Rock has a great future ahead.

“We're at a great point where we need to bring
things back up, but among men 25-54 the sta-
tion’s doing really well,” he says. “And I think
we have the best morning show in town.”

The Terry, Bill & Steve Show features popular hosts
Terry Evans, Bill Cowen and Steve Zimmerman.
There's lots of talk about hockey, the lack of an NHL
season and golf. There are also lots of laughs and a
female side to show off — Marcia, the guys’ side-
kick. Other air personalities include Melissa Wright
(middays), Rob Berg (afternoons), Chris Kuchar
(evenings) and Holly Robson (nights). MD Nick
Addams pilots K-Rock’s playlist.

In addition to relying on its air talent and
Addams’ prowess to bring it a good winter book,
K-Rock also did some advertising. According to
Jones, during the ratings period Joe spent no
money externally on marketing, while K-Rock
launched a creative, edgy TV campaign.

One spot features a male banker being hand-
cuffed and saying, “I'm about to get jail time for
embezzling $16 million. Atleast I still got K-Rock.”
Another features a man in a hospital gown who
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says, uncomfortably, “I just turned 40, and now [
have to get a ‘special’ exam from my doctor. At least
[still have K-Rock.” The third spot in the campaign
features two lesbians in lingerie noting that while
Alberta Premier Ralph Klein won't let them legal-
ly marry, at least they still have K-Rock.

“One of the keys to success for the Jack/Joe/
Bob format is the marketing,” Jones says. “In all
markets they spent a lot of money pushing the
format. But it’s like an AC: You have to keep re-
minding people that it's there. It's not a P1 ra-
dio station. The strength of that radio station is
that it is a second choice for everyone.”

In Ottawa, where NewCap owns successful

CHR/Pop CIHT (Hot 89.9), CHUM Group
flipped CKKL from Hot AC to “Bob FM.” That
station’s success has been limited, thanks to
high-profile promotions and marketing done
by Hot.
In Halifax, NewCap pre-empted an-
other station from placing
a “Jack”-like format in the
market by moving CKUL
(Kool 96.5) to Classic Hits
from AC. NewCap also
competes against an “anything goes”
FM in Thunder Bay, ON, where the com-
pany’s Classic Rock CKTG (The Giant}
moved from CHR/Pop in late January and does
battle with CFQK (Larry FM), a low-power signal
that's difficult to receive in much of the market.

Don't Panic

When reviewing the reasons he thinks K-Rock
will stay a leader in Edmonton, Jones returns to
the personality factor of the radio station. He
says, “Terry, Bill & Steve retained its listenership
really well with Joe’s sign-on and shows no sign
of slowing down. The personalities are part of
the K-Rock identity, and that is where the Joe,
Jack or Bob format will have to pass the test.

“When I hear these stations, they all seem
to use Howie Cogan, a Canadian voiceover
guy who could retire comfortably. He seems
to be the personality of the radio stations. And
when you have a person’s name as the name
of a station, that seems to be the personality
of that station.”

Inthe U.S, Jones believes the overall presentation
of Jack-type stations will lead them to a period of
long-term success. “They’ve got an irreverent at-
titude without being dangerous,” he says. “They
have a safe, soccer-mom irreverence to them.”

So what should a Classic Rocker do if a Jack-
like station shows up in its market tomorrow?
“Do anything you can to put the music in con-
text,” Jones says. “Make 30-year-old records
sound fresh. Do anything you can to get kick-
ass, high-profile personalities.

“And don’t panic when the ratings come out
and you're down two or three points. There will
be an immediate impact, but if you're a heritage
Classic Rocker with a lot of good things going
on with your radio station, don’t panic.”
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An overview of this year’s Juno Awards

By Barry Walsh

hile I'm in the trenches preparing for MUSEXPO, our

good neighbor from the Great White North, Canadian Mu-

sic Network Editor Barry Walsh, is kind enough to give R&R
readers an overview of events at the 2005 Juno Awards.

The 2005 edition of the Juno Awards, the
yearly celebration of achievement in the Ca-
nadian music industry, was, by all accounts,
one of the more successtul in recent memory.
The April show saw an increase in ratings
from 2004, in spite of last-minute cancellations
by such stars as Neil Young, Chan-
tal Kreviazuk and presenter Dan
Aykroyd.

This year’s event, in Winnipeg,
MB, marked the 34th anniversary of
the Juno Awards and the fourth con-
secutive year of the awards’ being
telecast by CTV. The awards were
originated in 1970, as the Gold Leaf
Awards, by Stan Klees and the late
Walt Grealis, publishers of trade publication
RPM.

The awards show was televised nationally
for the first time in 1975, and the Canadian
Academy of Recording Arts and Sciences was
established that year to oversee the event in
conjunction with the Canadian music indus-

try.
2005 Winners

This year’s top Juno winners included
genre-defying EMI Music Canada artist K-OS,
who took home three Junos: Single of the Year,
for “Crabbucckit”; Rap Recording of the Year,
for his second album, Joyfu! Rebellion; and Vid-

The 2005 edition of the
Juno Awards, the yearly
celebration of achievement
in the Canadian music
industry, was by all
accounts one of the more
successful in recent
memory.

eo of the Year, shared with director Micah
Meisner, for “B-Boy Stance,” a track K-OS per-
formed live on the telecast in a medley with
his new single, “Crucial.”

“I think Canada has the best bands in the

Allan Slaight

world right now,” said the soft-spoken artist
backstage, mentioning such acts as The Ar-
cade Fire, Metric and Feist. “When 1'm 60 or
70, I want to realize that Canada changed the
world of music.”

Another multiple-award winner who is just
j starting to make her presence felt in
the Canadian music mainstream is
Leslie Feist, who performs and
records as Feist. She nabbed the hon-
ors for Alternative Album of the
Year, for her Arts & Crafts/EMI
Music Canada set Let It Die, and Best
New Artist of the Year.

Let It Die, to be released inthe U.S.
on April 26 on Interscope imprint
Cherry Tree, has already garnered internation-
al acclaim through releases in Europe and the
U.K. The chanteuse, often compared to such
legendary voices as Jane Birkin and Joni
Mitchell, admits that the past year has been
“pretty unbelievable,” and if U.S. audiences
take to her the way others have, 2005 looks to
be even brighter.

The other major multiple-award winner
was Arista/Sony BMG superstar Avril La-
vigne, who took top honors as Artist of the
Year and also won Pop Album of the Year, for
Under My Skin, as well as the Fan Choice
Award. Lavigne was on tour in the Far East
and was unable to attend the awards.

Billy Talent, an aggressive rock act from
Atlantic/ WEA /Warner Music Canada, add-
ed two Juno Awards to their list of accomplish-
ments, claiming the prizes for Group of the
Year and, for their blistering selt-titled debut,
Album of the Year. A full list of winners is
available at www.junoawards.ca.

While the cancellation for health reasons by
music legend Neil Young, announced the Fri-
day betore the Sunday-night telecast, cast a
shadow over the proceedings, the roster of
talent assembled for the show was truly ex-
ceptional.

Star turns were provided before a sellout
audience at the MTS Centre by Nonesuch/
Warner artist kd lang, who performed Young's
“Helpless” in his honor; Aquarius/EMI rock
act and winners of Rock Album of the Year
Sum 41, who performed their crossover smash
“Pieces”; and Canadian Music Hall of Fame
inductees and Universal Music Canada re-
cording artists The Tragically Hip.

The show’s grand finale provided a tribute
to Winnipeg's musical heritage, featuring fa-

Universal Music Canada,
Victory Sign Deal

Along with the Junos, another Canadian music-industry story set
tongues wagging this week: the news that leading indie rock label Vic-
tory Records has signed an exclusive distribution deal with Universal
Music Canada, effective July 1.

Victory, based in Chicago and currently the No. 1 independent rock label in the
United States, is home to such acts as Atreyu, Taking Back Sunday, Hawthorne
Heights, Straylight Run and Canada’s own Silverstein, The Black Maria and met-
alcore outfit A Perfect Murder. The label was previously distributed in Canada by
Koch Entertainment Canada.

“It just seemed like this is the right company, from an artist-development stand-
point, to work with right now,” says Victory founder and President Tony Brummel.
“They've got the right opportunities for us to capitalize, and they've got the right
systems in place for us to execute the plans that we have for Canada.”

Universal Music Canada President/CEQ Randy Lennox says, “We had spent sev-
eral months talking, knowing that the deal was available early this summer, and
getting to know each other in terms of how our companies work from a musical,
cultural and logistical standpoint. And it culminated in our coming together.”

As for Koch Entertainment Canada and its President, Dominique Zgarka, Brummelt
refers to the company as “top-notch” and Zgarka as “a distribution and sales genius.”
“We simply needed our releases to be in the company of bigger-selling titles that our
artists can benefit from association with at retail,” Brummel says about the change.

For his part, Zgarka says, "I salute my friend on doing a very sharp deal with the
Canadian major that should be able to give the love and attention he deserves.”

The first major release to come out of the Victory/Universal Music Canada deal
will be the new effort from Silverstein, Discovering the Waterfront. “The Toronto
band has sold over 100,000 here in the States, and we're looking to increase
their presence in Canada,” says Brummel. “We're going to be very aggressive with
it. | really think that record is going to turn a lot of heads up there — they're my
brothers, and | love them.”

Lennox says, “We've watched Silverstein, and we think they're a great band.
We're very focused about this being one of our first projects with Victory.”

While Victory's plans for American distribution were unannounced at press time,
the news that the fiercely independent label was signing a distribution deal with
a major in Canada has surprised many. But Lennox says it shouldn't have. “My
sense is that Tony realized that size doesn’t matter when it comes down to pas-
sion for music,” he says. “Perhaps Universal Canada and Victory are not as far

apart as what people might think.”

This year’s top Juno
winners included genre-
defying EMI Music Canada
artist K-0S.

vorite sons Randy Bachman and Burton Cum-
mings of The Guess Who, as well as such new
artists as Warner Music Canada’s Waking Eyes
and hip-hop artist Fresh LE.

Slaight Honored

A special presentation of the Walt Grealis
Award, honoring a litetime of achievement in
the Canadian music industry, was made to
radio entrepreneur Allan Slaight. The Exec.
Chairman of Standard Broadcasting — and
father ot Standard President/CEO Gary
Slaight — received specially taped accolades
from such Canadian music legends as Gordon
Lightfoot and Ronnie Hawkins.

As for how this year’s Juno telecast, part of
a full weekend of celebrations in Winnipeg
that included showcases in the city’s clubs
under the JunoFest banner, impacted the Ca-
nadian music industry at large, EMI Music
Canada VP/Promotion Derrick Ross says,
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“We had a great weekend. | think we have
seen solid increases in Feist, K-OS and Sum
41 sales as a result of that weekend. You do
see some impact.”

“Sum 41 were really pleased with the way
things went at the Junos,” says Lenny Levine,
Exec. VP/Marketing for the Donald K. Donald
Group of Labels, which includes Aquarius
Records. “And now, with the way things are
going at radio and the fact that we’re now
touching upon a more mainstream sort of
demo — being No. 1 at CHR and being in the
top 20 at Hot AC — the band is crossing over
without losing their credibility.”

CTV reported that preliminary ratings in-
dicated a 500,000-viewer increase from last
year’s Junos, with an average of 1.5 miltion
viewers and a peak of 1.7 million during lang’s
performance. Universal Music Canada Presi-
dent/CEQ Randy Lennox says, “It was a great
rock show — kd lang was amazing, and many
of the bands were terrific. And, overall, I'm
delighted that the ratings were up so substan-
tially from last vear.”

Send your unsigned or signed
releases to:
Sat Bisla
A&R Worldwide
449 S. Beverly Drive, Suite 300
Beverly Hills, CA 90212, USA
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KEVIN CARTER

kcarter@radioandrecords.com

Toronto's Favorite Hits

But this 'C’ call letter thing still freaks us out

““ontrary to popular belief, Toronto is not Canada’s capital
~.-City — that honor belongs to Ottawa. However, Toronto is

the country’s largest city, and entertaining the masses is a tall
order, one that falls into the laps of PD Paul Evanov and his

minions at CIDC (Z103.5).

As Z103.5 celebrates its first decade of exist-
ence, Evanov explains the station’s musical evo-
lution: “We started off 10 years ago as a hybrid
CHR, playing more of a dance element since
there was a huge swell of dance
music then. As the rules changed in
Canada and the hit/non-hit rule
went away, we switched over to
more of a CHR station.”

The CRTC — Canada’s ice-cold
version of the FCC — used to have
arule that required stations play no
more than 50% of the current hits.
Blasphemy! Thankfully, that rule
was lifted around six years ago, and
Z103.5 reacted by moving smack
dab into a mainstream CHR space.

“We're still keeping our rhythmic and dance
edge, however, since we're the only radio sta-
tion in the Toronto area supplying that kind of
music and there’s a huge demand for it on the
nightclub and listener level,” says Evanov.

“We're one of the few stations in Toronto
— or basically anywhere — that’s never real-
ly flipped formats. We've stayed fairly consis-
tent as far as our sound goes. We've just kind
of grown with the times.

Paul Evanov

“It's like an evolution of the station, just
growing and altering to the tastes and needs
of the market. Five years ago, when the pop
craze came in with Britney Spears and ‘N Sync

— and The Backstreet Boys and revi-
talized CHR, we were all over that.

“As thatstarted fading out a few
years ago, the urban stuff started
coming in. Although we kept the
hits and the pop element, we add-
ed a few more urban hits into the
mix, because that was the new mu-
sic genre that was coming up.”

Sounds like the hip-hop injection
thathas changed the face of stateside
CHR over the past few years. Today
Z103.5 is still mixing in a little of everything,
cooking up a musical goulash that has kept it
consistently high in the ratings heap.

Break On Through

Despite the fact that Z103.5 has an Urban
competitor in CEX] (Flow 93.5), Evanov insists
Flow isn't stealing too many of his listeners,
even though the stations are waging an all-out
war for the 18-24 and 18-34 demos and shar-
ing more than a few titles.
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ARTIST Title
AKON Lonely

SHAWN DESMAN Let's Go

B N

USHER Caught Up
SUM 41 Pieces
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What’sOnZ103.5

Thanks to our friends at Mediabase, we were able to make a daring
midnight run to the border and bring back CIDC (Z103.5)/Toronto’s
top 10 songs along with a case of Molson and some Cuban cigars.

VANGUARDE Gimme! Gimme! Gimme!
GLOBAL DEEJAYS The Sound Of San Francisco
DIVINE BROWN 0Old Skool Love

CASCADA Everytime We Touch

BACKSTREET BOYS Incomplete
JESSE McCARTNEY Beautiful Soul

e

Fancy-ass title: PD.

‘ Toronto, Asst. PD & PD.

S B e T

but country.
Hobbies: Golf, biking, skiing.

R

1

Wheels: Kia Sorento.

Favorite food: Pizza.

Favorite cereal: Frosted Flakes.
Favorite junk food: Ice cream.
Labatt's or Molson? Molson.
Favorite city in the world: Montreal.

Get To Know: Paul Evanov

Favorite vacation destination: Greece.

Brief career recap: CING {Energy 108)/Toronto, Programming; CIDC (Z103.5)/
What possessed you to get into this business: Family.

Most influential radio station growing up: CILQ (Q107)/Toronto.

What CDs are in your car player as we speak: A variety of mixes — everything

The one gadget you can’t live without: Biackberry.

Favorite hockey team: Toronto Maple Leafs

Favorite local restaurant: Swiss Chalet.

| Favorite Tim Horton’s Donut flavor: Don't eat them. but love the coffee.

Favorite TV show: The Apprentice.
Favorite SCTV actor: John Candy.

Last movie you saw: Meet the Fockers.

Last movie you rented: Friday Night Lights.
Favorite nontrade publication: Maxim.

w

Pets: Dog.

Eye Color: Blue,

Ever gone toilet-papering: Yes.
Ever been in a car accident: Yes.
Croutons or bacon bits: Bacon bits.
Favorite day of the week: Thursday.
Favorite word or phrase: Better.
Favorite drink: Budweiser.
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Lorne Greene, dead or Canadian? Canadian. [Ed. note: Sorry, Paul, trick
question. The correct answer is both dead and Canadian. But thanks for playing!]

Favorite ice cream: Cookie dough flavor.

Favorite fast-food restaurant. McDonald's.

Most annoying thing people ask you: “Are you on the radio?”

Who would win in a fight, William Shatner or the late Pierre Trudeau?: Pierre

But while Flow plays the crap out of every-
thing on the Urban chart, Z103.5, like a true
CHR, hangs back and — you guessed it —
cherry picks the best hits from all genres and
goes for a more rounded sound.

“Surprisingly, our duplication is very
small overall,” Evanov says. “We only have
about 11%-13% audience duplication. As far
as advertising buys go, Flow is our biggest
competitor, because they’re going after the
same demographics. But soundwise, it's
very, very different.”

Looking at Z's playlist, we saw Evanov’s
point. One thing did catch our eye though: His
most-played tracks top out in the 40-plays-a-
week range, which translates into something
approximating the more conservative Hot AC
rotations here in the U.S., where we're hard-
pressed to find a Pop station that doesn’t ap-
proach (or break) the 100-play mark weekly
on its powers.

“Breaking the 100-spin barrier is kind of un-
heard of in Canada,” Evanov says. “The high-
estitever got was on [now-defunct] CISS (Kiss
92)/Toronto. When it was around it was a
pure CHR and had 75-80 spins a week.”

Evanov tells the tale of Kiss, which came
into the market with a three- to four-year game
plan, hammering the crap out of tracks by The
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Backstreet Boys and ‘N Sync. “We stuck to our
guns and never went down in ratings,” he
says. “Once that phase fizzled out, they ran
out of music to play but kept their music li-
brary small, like an American CHR, and
pounded the songs 65-80 times a week.

“After a few years people grew tired of it,
and the music wasn't there for them to play
anymore, so their market share went down,
and they flipped to Jack-FM.”

Creative Thinking

Something else that is different about Z103.5
is that, unlike its competitors — and many sta-
tions here in the States — the station is inde-
pendently owned by Dufferin, Canada’s ver-
sion of amom-and-pop operation, which owns
only a handful of stations across Canada.

So far, Z103.5, the little Zamboni engine that
could, has been able to ward off attacks from
such giants as CHUM, Corus and Rogers, the
Canadian equivalents of Clear Channel and
Infinity.

“The only disadvantage is that if there’s
someone coming straight at us, we may not
have all the resources for marketing,” says
Evanov. “We're at a disadvantage for adver-
tising buys. If we own one station and they

Continued on Page 29
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April 22, 2005 POWERED[Y]
B e v M e W M NS MEDIABASE
1 1 KELLY CLARKSON Since U Been Gone (RCA/RMG) 8016 261 738131 20 1150 .
2 2 USHER Caught Up (Laface/Zomba Label Group) 7018 422 482329 16 116/0 Mo S T A D D ED'
3 3 FRANKIE J. fiBABY BASH Obsession (No Es Amor) (Columbia) 6601 343 596162 13 115/0
4 4  GREEN DAY Boulevard Of Broken Dreams (Reprise/ 6558 -353 515840 17 117/0 ARTIST TITLE LABEL(S) LY
7 @ ALICIAKEYS Karma L/AMG) 6091  +381 546402 18  115/0 :l‘:ls“slvt:ﬁlnglgafl:glispﬂc;;m{;/gmt/ch — ::
on't Cha Brscope
5 0 50 CENT Candy Shop (Shady/Aftermath/Interscope) 5995 +48 508716 10 107/0 BLACK EYED PEAS Don't Phunk With My Heart (A&Mnterscapel 21
6 7 GWEN STEFANIf[EVE Rich Girl /lnterscope) 5357 -425 460737 18 116/0 JESSE MCCARTNEY She's No You (Hollywood) 12
8 8  NATALIE Goin' Crazy (Latium/Universal) 5047 -263 346524 1 114/0 KELLY CLARKSON Behind These Hazel Eyes (RCA/RMG) 10
10 9 50CENT Disco Inferno (6-Unit/Shady/Aftermath/Interscope) 5030 66 416538 17 1070 | TRILLVILLE Some Cut (BHAE/Mamer Bros) 10
1 @ W (SRC/Uni 7 g 106 MARIAH CAREY We Belong Tegether (/sland/DJMG) 9
AKON Lonely (SRC/Universal) 4788 +400 377707 06/0 DESTINY'S CHILD Girl (Columbia) 8
9 11 CIARAfIMISSY ELLIOTT 1, 2 Step (LaFace/Zomba Label Group) 4723 -531 349825 22 113j0 GAME /50 CENT Hate It Dr Love It /Aftermath/G-Unit/interscope) 8
12 @ 3 DOORS DOWN Let Me Go (Republic/Universal) 4564 +497 320167 15 105/0 GOOD CHARLOTTE We Believe (Daylight/Epic) 8
15 @  KILLERS Mr.Brightside isiand/iDJMG) 3933 +168 305724 11 1071
18 @ TRICK DADDY Sugar (Gimme Some) (Sip-N-Slide/Atlantic) 3732 +477 238852 1" 93/2
13 15  MARIO Let Me Love You (/RMG) 3610 382 278101 22 11500
27 @ GWEN STEFANI Hollaback Girl (/aterscope/ 3446 +1343 341421 3 137 MOST
22 @ WILL SMITH Switch /interscape/ 3113 +542 203147 95/4 :
33 @ BACKSTREET BOYS Incomplete (ive/Zomba Label Group) 3033 +1474 271128 2 1130 INCREASED PLAYS
14 19 ROBTHOMAS Lonely No More (Atlantic) 3029 800 231569 10 1080 b
19 20 GAVIN DEGRAW | Don't Want To Be (/RMG) 2064 133 279728 30  1ogjp | M e UEE NOREASE
23 @  GAME/50 CENT Hate It Or Love It (Aftermatty/G-Unit/Interscope) 2869 +481 259333 5 888 BACKSTREET BOYS Incomplete (/ive/Zomba Label Group) ~ +1474
16 22 EMINEM Mockingbird (Shady/Aftermath/interscape) 2803 778 215026 18 1110 gmi“:(i:i:)“gé:s""gbaz";" f""’;’t’:‘“‘;ﬂf’é , +1343
on Lun ) [
20 23 BOWLING FOR SOUP Almost (Silvertone/Jive/Zomba Label Group) 2776 89 178817 14 1080 | ey yrear 1054
25 @  HOWIE DAY Collide (pic/ 2564  +348 175637 8 844 KELLY CLARKSON Behind These Hazel Eyes (RCA/RMG) +815
24 @ OMARION 0 /Epic/ 2459  +101 130291 7 940 WILL SMITH Switch fiaterscape) +542
3 DOORS DOWN Let Me Go (Republic/Universal) +497
30 PAPA ROACH Geffe 2172 269 134916 g 934
g SR , * ' GAME {150 CENT Hate t O Love It (Aftemath/G-Uninterscope)  +81
29 JENNIFER LOPEZ f{FAT JOE Hold You Down (Epic/ 2089  +164 138327 7 8 TRICK DADDY Sugar (Bimme Some) (Sip-W Sli/Adntc) ~ +4T1
21 28  GAME /50 CENT How We Do (Aftermath/G-Unit/interscope) 1951 -691 158568 13 89/0 JESSE MCCARTNEY She's No You (Hollywood) +424
31 @ GAVINDEGRAW Chariot (J/RMG) 17717 +92 111281 7 991 AKON Lonely (SRL/Universalf +400
42 € KELLY CLARKSON Behind These Hazel Eyes (RCA/RMG) 1763 +815 167644 3 110110
32 €@ DESTINY'S CHILD Girl (Columbia) 1684 +46 87504 5 90/8
28 32 JET Look What You've Done (Atlantic) 1613 405 188811 13 86/0
36 €D CROSSFADE Cold (Columbia) 1492 +84 62943 12 6200 NEW & ACTIVE
34 34  JAY-Z & LINKIN PARK NumblEncore (Warner Bros.) 1445 -57 148862 20 98/0
@ BLACK EYED PEAS Don't Phunk With My Heart (A&M/interscope/ 1351 +1054 152409 1 87/21 U2 Sometimes You Can't Make It On Your Qwn (Interscope)
33 €@ BABY BASH Baby I'mBack (Universal 1294  +85 111488 4  49)2 Total Plays: 637, Total Stations: 53, Adds: 1
CAESARS Jerk It Dut (Astralwerks/EMC)
4 €  TRILLVILLE Some Cut (BME/Warner Bros) 12z +18 72125 4 5610 | 1y plays: 634, Total Stations: 45, Adds: 6
49 €  JESSEMCCARTNEY She's No You (Hollywood) 1147 +424 94692 2 7512 PUSSYCAT DOLLS f/BUSTA RHYMES Don't Cha (A&M/interscope)
47 € MARIAH CAREY We Belong Together //sfand/IDJMG) 1114  +306 52815 2 759 Total Plays: 629, Total Stations: 48, Adds: 36
35 40 MARIAH CAREY It's Like That island/iDJMG) 1090 361 79431 12 100/ | BROOKEVALENTINE fIBIG BOI & LIL' JON Girlfight Vigin
] Total Plays: 511, Total Stations: 25, Adds: b
46 @ SIMPLEPLAN Untitled Lava) 1076  +242 51637 2 777 CIARA ILUDACRIS O ([aFaceZomba Label 6o
44 @ MARIO How Could You (J/RMG) 989 +55 39843 4 65/2 Total Plays: 483, Total Stations: 17, Adds: 5
43 @ NIVEAfILIL' JON & YOUNGBLOODZ Okay (Jive/Zomba Label Group) 982 +37 51790 5 48/ BOBBY VALENTINO Siow Down (0TPDef Jam/I2MG)
39 44 TIMMCGRAW Live Like You Were Dying (Curty 972 219 60738 9 410 Total Plays: 468, Total Stations: 25, Adds: 1
. . . YING YANG TWINS Wait (The Whisper Song) (TV7)
48 €D  AMERIE One Thing (Columbia) 943  +173 96333 2 404 Total lays: 466, Total Stations 18, Adds: 4
37 46  LIL' JON & THE EASTSIDE BOYZ flUSHER & LUDACRIS Lovers & Friends (7V7) 894 342 55597 18 680 PRETTY RICKY Grind With Me /Atiantic)
M 47  MAROON 5 Sunday Morning (Octone/J/RMG) 875 124 62919 20  35)0 Total Plays: 453, Total Stations: 27, Adds: 4
45 48 RYANCABRERA 40 Kinds Of Sadness /£ V.LA/Atlantic) 861 20 48230 3 53j0 RELIENT K Be My Escape (Capitol/Gotee)
Total Plays: 450, Total Stations: 28, Adds: 2
@  LIFEHOUSE You And Me (Geffen) 727 +219 35409 1 475 600D CHARLOTTE We Beleve Daylight/Enic
@ AMERICAN HI-FI The Geeks Get The Girls (Maverick/Reprise) 647 +74 16728 1 KL Total Plays: 249, Total Stations: 28, Adds: 8

117 CHR/Pop reporters. Monitored airplay data supplied by Mediabase Research, adivision of Premiere Radio Networks. Songs ranked by total plays for the airpiay week
of 4/10-4/16. Bullets appear on songs gaining plays or remaining flat from previous week. {f two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overafl total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number.

Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records.

Songs ranked by total plays

Station playlists for all R&R reporters are available
on the web at www.radinandregards.com.

rhondachristensen@pacbell.net

To My Beloved Wife:

CONGRATULATIONS
RHONDA CHRISTENSEN!

After nearly 20 years in the record business you leave on top of your game, and head
off to UCLA Graduate School where you will take on the world of Interior Design.

Now can you design a wine bar for the den?

Love, Warren

WWW.americanradiohistorv.com
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CHR/POP TOP 50 INDICATOR

April 22, 2005 .
W WEK ARTIST TITLE LABEL(S) TS PLATS AJ%%?‘IZ:E j A M OS TA DDE D
3 1 USHER Caught Up (LaFace/Zomba Label Group) 3763 -38 70194 16 62/0
R ARTISTTITLE LABEL(S) ADDS
1 2 KELLY CLARKSON Since U Been Gone /RCA/RMG) 3709 -181 72796 20 61/0 BLACK EYED PEAS Dor't Phunk With My Heart (A&Minterscapel 21
4 0 FRANKIE J. f/BABY BASH Dbsession (No Es Amor) (Columbia) 3694 +53 72690 13 63/0 BACKSTREET BOYS Incormplete (five/Zomba Label Group) 17
2 4 GREEN DAY Boulevard Df Broken Dreams (Reprise/ 3483 -366 67462 17  62/0 KELLY CLARKSON Behind These Hazel Eves (RCA/RMG) 13
- , , AVRIL LAVIGNE Fall To Pieces (Arista/AMG) 12
6 9 NATALIE Goin' Crazy Latium/Universal) 3236 0 64747 1" 61/0 MARIAH CAREY We Belong Together (siand/3JMG) 10
8 0 ALICIAKEYS Karma (/RMG/ 3042 +423 61028 18 60/2 JESSE MCCARTNEY She's No You (Hallywasd) )
5 7 GWEN STEFANI f[EVE Rich Girl (interscape/ 2793 -449 51262 18 5810 PUSSYCAT DOLLS f/BUSTA RHYMES Don't Cha (A&M/interscape/ 8
9 @ 3DOORS DOWN Let Me Go (Republic/Universal) 2742 +137 52138 16 590 | HOWIEDAY Colide Epic/ 6
) LIFEHDUSE You And Me (Geffen/ 5
" 0 AKON Lonely (SRC/Universal) 2625 +409 47138 7 6111 WILL SMITH Switch /nterscope) ]
7 10 CIARA fIMISSY ELLIOTT 1, 2 Step (LaFace/Zomba Label Group) 2554 -333 47133 21 58/0 DMARIDN 0 (Epic/ )
10 11 ROBTHOMAS Lonely No More (Atiantic) 2339 214 46442 10 540 Qﬁfﬂmﬂ S?l‘“l;dzv N‘/ﬂh‘ {Trans Continental Records) :
i it ntitied {Lava,
14 @ 50 CENT Disco Inferno (G-Unit/Shady/Aftermath/interscaope) 2160 +121 39408 16 511 AMERIE One Thing (Callmbie) 4
15 @  KILLERS Mr. Brightside fisiand/iOJMG) 2122 +242 39399 11 53N GAME #/50 CENT Hate It Or Love It (Aftermath/G-Unit/interscope) 3
12 @ 50 CENT Candy Shop (Shady/Aftermath/interscope) 2101 +17 36310 10 540 DESTINY'S CHILD Gir (Columbia/ 3
PAPA ROACH Scars (Geffen/ 3
13 15 MARIO Let Me Love You (J/RMG) 1772 -302 34617 21 4710 BABY BASH Baby I'm Back (Universal 3
17 16 BOWLING FOR SOUP Almost (Silvertone/Jive/Zomba L abel Group) 1715 -16 32866 15 50/2
29 @ GWEN STEFANI Hollaback Girl (interscape/ 1527 +643 27456 3 57/2
22 @ WILL SMITH Switch (Interscope) 1375 +219 26227 9 53/4
2 @ TRICK DADDY Sugar (Gimme Some) /Sijp-N-Slide/Atlantic) 1294 +191 23074 10 48j2
18 20  EMINEM Mockingbird (Shady/Aftermath/interscope) 1291 -358 24215 16 3912
25 @@ HOWIEDAY Colide (Epic) 1183 +212 22694 10 466
20 @ DESTINY'S CHILD Girl (Columbia) 1163 +36 24222 5 46/3
19 23 GAVIN DEGRAW [ Don’t Want To Be (/AMG) 1a -130 21766 26 38n
27 @ GAME £/50 CENT Hate It Dr Love It (Aftermath/G-Unit/Interscope) 1125 +208 21208 4 493
26 @ OMARION O (Epic/ 1079 +130 21685 6 434 MOST
40 @ BACKSTREET BOYS Incomplete (ive/Zomba Label Group) 1009 +618 20848 2 54/17 I N CR EA S E D P LA y S
28 @ PAPA ROACH Scars (Geffen) 978 +93 19486 10 38/3 —
31 @ GAVINDEGRAW Chariot (/MG 929 +41 18357 7 422 | ncrime weas poLar
23 29  JET Look What You've Done /Atlantic) 920 -90 20126 14 30/0 GWEN STEFANI Hollaback Girl finterscope) +643
24 30  GAMEf/50 CENT How We Do (Aftermath/G-Unit/interscope) 763 209 15714 12 3100 ﬁf.i'.‘f}'lﬁ?f“s /'Jﬂ;%e‘e Wive/Zomba Label Group) +2;§
. arma +
39 @ KELLY CLARKSON Behind These Hazel Eyes (RCA/AMG) 739 +334 12662 2 50/13 AKON Lonely (SRC/Universal +409
33 32 RYAN CABRERA 40 Kinds Of Sadness (£.V.L.A./Atiantic) 724 16 12755 5 3an KELLY CLARKSON Behind These Hazel Eyes (RCA/AMG) +33
35 €D  BABY BASH Baby I'm Back WUniversall 700 +77 13809 4 2913 BLACK EYED PEAS Don't Phunk With My Heart (A&Minterscoe/ +282
. WILL SMITH Switch (Interscope) +219
34 @ JENNIFER LOPEZ f/FAT JOE Hold You Down (Epic/ 667 +28 14025 6 29/0 KILLERS M. Brightside (siand/DJMG) 2902
30 35 MARIAH CAREY It's Like That (Island/I0JMG) 625 -258 11115 13 241 HOWIE DAY Collide /Epic +212
44 @ SIMPLE PLAN Untitled (Lava/ 571 +212 12355 2 30/a SIMPLE PLAN Untitled {Lava/ +212
GAME £/50 CENT Hate It Or Love It (Aftermath/G-Unit/interscape)  +208
37 MARIO How Could You (/AMG, 507 1 11620 4 2712
D e _ * J TRICK DADDY Sugar (Gimme Some) (SipN-Side/Atlontic) ~ +191
41 @ AARON CARTER Saturday nght /TIBIIS L‘ant/nentalﬁemﬂ/s/ an +80 9922 q 33’4 JESSE MCCAHTNEY She’s No You (HD//}’WDD[// +161
47 @ MARIAH CAREY We Belong Together fIsland//DJMG) 467 +133 10337 2 30/10 3 DOORS DDWN Let Me Go (Republic/Universal) +137
36 40  FRICKIN' A Jessie's Girl (Toucan Cove/Alert) 459 139 10305 13 20/0 MARIAH CAREY We Belong Together (Isiand/0JMG)/ +133
45 @  TRILLVILLE Some Cut (BMEWarner B 423 69 780 3 202 | CMARION OB/ +130
. ome Cut (BME/Warner Bros.) b I 50 CENT Disco Infemo (6-Uni/Shady/Aftermatt/interscopel ~ +121
43 @ TYDYL WAVE Lay Down (lndependent) 386 +14 7151 6 15/0 PAPA ROACH Scars (Geffen/ +93
@ JESSE MCCARTNEY She’s No You (Hollywood) 374 +161 9364 1 30/8 AARON CARTER Saturday Night (Trans Continental Records) ~ +80
. BABY BASH Baby I'm Back (Universal) +17
46 @ CROSSFADE Cold (Columbia) 366 +12 7024 5 16/0 TRILLVILLE Some Cut (BME/Warner Bros.) +69
@ BLACK EYED PEAS Don’t Phunk With My Heart (A&M/interscape) 359 +292 7656 1 39121 LIFEHOUSE You And Me (Geffen/ +66
49 @ NIVEA t/LIL’ JON & YOUNGBLOODZ Okay (/ive/Zomba Label Group) 302 +53 5616 2 18/0 CRINGE Bum (Listen/ +59
. FRANKIE J. f/BABY BASH Obsession (No Es Amor) (Columbia)  +53
[Debut> 1"Mn
mesi>  (§)  CRINGE Burn /Listen/ 301 +59 5634 1 I TR T S
42 48  MARDON 5 Sunday Morning (Dctone/d/RMG) 297 85 7643 21 20| eszomta Label Group) 463
@ LIFEHOUSE You And Me (Geffen/ 281 +66 5782 1 1915 AMERIE One Thing (Columbia) +52
— @  AMERICAN HI-FI The Geeks Get The Girls (Maverick/Reprise) 258 +35 4177 3 152 | GAVINDEGRAW Chariot (//AMG) Ll
PUSSYCAT DOLLS f/BUSTA RHYMES Don't Cha (A&Minterscope) +47
65 CHR/Pop reporters. Songs ranked by total plays for the airplay week of Sunday 4/10 - Saturday 4/16. JOHNNY FREEMAN The Love (Southern Signal) +42
© 2005 Radio & Records

CHR/POP ROCKS CLEVELAND!

These people are making it happen... JUNE 23-25+2005

Tracy Austin  Richard Paimese Tom Poleman  Dave Reynolds 2005 CHR/POP ADVISORY
KRBE/Houstfon RCA Music Group WHTZ/New York Universal COMMITTEE MEMBERS

REGISTER TODAY AT:
RADIOANDRECORDS.COM

RR CONVENTION 2005

RENAISSANCE CLEVELAND HOTEL
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CHR/POP

April 22, 2005

. )
(,”)HMHMM”SI” l:””’ émerica 's Best Testing CHR/Pop Songs 12+
ket or The Week Ending 4/22/05
v W W W
Artist Title (Label) TW LW Famil. Burn 12-17 18-24 25-34
KELLY CLARKSON Since U Been Gone /RCA/AMG) 437 430 99% 34% 412 438 446
3 DOORS DOWN Let Me Go (Republic/Universall 415 397 90% 12% 431 426 415
GREEN DAY Boulevard Of Broken Dreams (Raprise) 410 403 98% 42% 400 401 4.16
ROB THOMAS Lonely No More /Atlantic/ 399 406 93% 19% 391 403 405
BOWLING FOR SOUP Almost (Sherioml finZomin [a/Gayy 396 403  89% 20% 441 382 382
KILLERS Mr. Brightside f/s/and/iDJMG) 395 394 85% 20% 418 376 398
HOWIE DAY Colkide /Epic/ 392 395 68% 13% 395 38 405
ALICIA KEYS Karma (/AMG) 377 380 93% 3% 362 37 392
GAVIN DEGRAW | Don't Want To Be (J/AMG) 376 384 99% 48% 367 373 392
WILL SMITH Switch finterscope) 376 360 82% 15% 374 391 380
JESSE MCCARTNEY Beautiful Soul (Holywood) 372 383 98% 45% 344 378 398
JET Look What You've Done (Atiantic) 372 374 88% 26% 389 354 396
CIARA fMISSY ELLIOTT 1, 2 Step lafaceZomi L2/ Goyy 3.68 368 96% 48% 347 376 380
FRANKIE J. flBABY BASH Dbsession (No Es Amor) (Cobmbia/ 3.61 369  91% 34% 342 365 365
NATALIE Goin’ Crazy fLatium/Universal) 361 356 80% 28% 352 377 351
EMINEM Mockingbird (Shady/Aftermath/interscope) 360 354 95% 45% 383 381 358
JAY-Z & LINKIN PARK Numb/Encore (Warner Bros.) 359 361 93% 43% 343 362 3N
GWEN STEFANI f/EVE Rich Girl finterscope) 358 363 99% 48% 333 341 378
USHER Caught Up /LaFace/Zomba Label Group) 351 362 98% 46% 346 344 366
MARIAH CAREY It's Like That fisland/IDJMG) 345 346 85% 26% 333 349 342
MARIO Let Me Love You (/AMG) 336 341 93% 52% 306 333 347
AKON Lonely (SRC/Universal) 335 346 87% 3% 377 357 316
TRICK DADDY Sugar (Gimme Some) (Skp-N-Slide/Atiantic) 3.30 308 72% 2T% 306 352 342
50 CENT Disco Inferno (G-Unt/Shady/Aftermathlrerscope 3.28 3.33  91%  43% 329 336 348
DESTINY'S CHILD Soldier (Columbia) 324 331 9% 58% 322 318 321
50 CENT Candy Shop (Shady/Aftermath/interscope/ 322 320 95% 52% 324 319 356
GAME /50 CENT Hate it Or Love it (4/fermettyG-Lind dninescopel  3.20 - 0% 26% 321 313 344
JENNIFER LOPEZ f(FAT JOE Hold You Down /Epic/ 314 302 79% 25% 343 300 3.10
GAME /50 CENT How We Do /AftermathG-Uivifrerscape?! 309 310 91%  45% 293 321 340
Total sample size is 302 respondents. Total average favorability estimates are based on a scale of 1-5. (1=(islike very much, 5 = like very
much). Tatal familiarity represents the percentage of respondents who recognized the song. Total bum represents the number of
respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is based
on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the formal/music preference.
RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the
Intermet only. RateTheMusic is a registered trademark of RateTheMusic.com. The ATM system, is available for local radio stations by

\_ calling §18-377-5300. RateTheMusic.com data is provided by Mediabase Research, 2 division of Premiere Radio Networks.

Ve
RRY¢ cHrpopTOP30 el
CANAD '
leIésE} JE’ESK ARTIST TITLE LABEL(S) ;EE; p’d\?s w%ﬁﬁ\? " S'ITgl:ll’G'ﬁs
2 a 50 CENT Candy Shop (Shady/Aftermath/interscope) 520 +25 9 710
1 2 USHER Caught Up [LaFace/Zomba Label Group) 517 15 13 8/0
3 o FRANKIE J. {{BABY BASH Obsession... (Columbia) 448 +10 8 70
5 4 GREEN DAY Boulevard Of Broken Dreams (Reprise) 415 -1 16 5/0
7 5 o SHAWN DESMAN Let's Go (Vik/Sony BMG Canada) 390 -1 10 6/0
6 6 o SUM 41 Pieces {Island/IDJMG) 389 12 13 70
8 o KELLY CLARKSON Since U Been Gone (RCA/RMG) 367 +6 18 710
n e ALICIA KEYS Karma (J/AMG) 365 +30 1 8/0
13 o AKON Lonely (SRC/Universal) 352 +12 3 8/0
4 10 GWEN STEFANI fIEVE Rich Girl //nterscope) 3 -93 16 5/0
18 m WILL SMITH Switch finterscape/ 316 +69 6 6/0
10 12 ROB THOMAS Lonely No More (Atlantic) 306 -38 9 8j0
9 13* K-0S Man | Used To Be /Astralwerks/EMC) 304 -57 16 70
14 @ KILLERS M. Brightside //sland//DJMG) 301 +33 6 5/0
22 @ GAME f/50 CENT Hatelt... /Aftermath/G-Unit/interscope/) 289 +60 3 611
20 @ BACKSTREEY BOYS Incomplete Live/Zomba Label Group) 286 +44 3 8/0
16 m DIVINE BROWN 0id Skool Love /Blacksmith) 286 +34 4 710
12 18 NATALIE Goin' Crazy (Latium/Universal) 281 -9 6 8/0
@ BLACK EYED PEAS Don't Phunk... (A&Myinterscape) 252  +147 1 6/3
17 @* AVRIL LAVIGNE He Wasn't /Arista/RMG) 251 +1 6 5/0
19 21 CIARA fM. ELLIOTT 1, 2 Step (LaFace/Zombia Label Group) 240 -16 20 70
VAl 22 DESTINY'S CHILD Girl (Columbia) 224 -13 2 6/0
28 @ 3 DOORS DOWN Let Me Go /Republic/Universal) 209 +17 ) L)
26 @* JULLY BLACK Stay The Night (Universal) 204 +1 ) 6/0
23 25  MARID Let Me Love You (/AMG) 193 -35 19 5/0
25 26 EMINEM Mockingbird /Shady/Aftermath/interscope) 191 -10 " 5/0
30 €@  SOCENT Discolnfomo (GUntStad/Afiemathitascope) 176 +6 15 710
@ GWEN STEFANI Hollaback Girl finterscape} 175 +86 1 6/2
@* MICHAEL BUBLE Home (Warner Bros.) m +9 1 6/0
19 30 MARIAH CAREY It's Like That //sland/I0JMG) 168 -18 " 70
15 Canadian CHR reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks.
Songs ranked by total plays for the airplay week of 4/10-4/16. Bullets appear on songs gaining plays or remaining flat from
previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No.

QS are moved to recurrent after 20 weeks on the chart. © 2005 Radio & Records. * Indicates Cancon.

_/

armist: Sum 41
LageL: Island/IDIMG

By MIKE TRIAS/ASSOCIATE EDITOR

jax, Ontario natives Sum 41 —

Deryck Whibley (vocals, guitar),
Dave “Brownsound” Baksh (vocals,
guitar), Cone McCaslin (bass)
and Steve Jocz (drums) —
are on a roll. They recently
backed Ludacris for his
performance of “Get Back”
on Saturday Night Live, won
the 2005 Juno Award for
Best Rock Album, recorded a
version of “Killer Queen” for
the upcoming Queen tribute
album and reportedly play
on Tommy Lee’s upcoming solo album.
They're also in the midst of their
headlining Go Chuck Yourself U.S. tour,
wrapping up June 8 in Omaha. But none
of this would have been possible if not for
Chuck Pelletier.

While filming a documentary for War
Child Canada in the Congo about that
country’s long civil war, Sum 41 met and
befriended Pelletier, a Canadian ex-
soldier who was doing volunteer work for
the U.N. Though Sum 41 arrived in the

country during a ceasefire, on May 26,
2004 gunfire erupted in Bukavu, where
the band was staying, and the peace was
broken.

Of the 40-plus people trapped in the
band’s hotel, Pelletier was the only one
with military experience, and he took it
upon himself to ensure everyone made it
out OK. He coordinated an effort with the
U.N. compound, which was a mile away,
to get Sum 41 and the rest of the guests to
safety. A day after the fighting started,
the group reached the compound. On
May 28 they were evacuated to Entebbe,
Uganda, thanks to the efforts
of Pelletier and others from
the U.N.

“We started joking around
about it while we were in
the U.N. compound,” says
©  Whibley. “If we make it out
of here alive, we're going to
name the album after Chuck.’
Then a week later we said,
‘Should we still name it
after Chuck? and we all thought it was
still a good idea.”

Sum 41 stuck to their guns and released
their third album, the Greig Nori-pro-
duced Chuck, in October. Though the
album is full of high-adrenaline rockers
that are guaranteed to get you a speeding
ticket if you crank them up while driving,
the band’s current single, “Pieces,” is more
of a ballad. “Pieces” peaked at No. 15* at
Alternative in February, and it is just
starting to make a push at Pop.

Z2103.5: Playing Toronto’s....

Continued from Page 26
own three, it’s a bit more difficult. A lot of these
companies can buy every billboard and bus
board in the whole city, and we could maybe
afford a quarter of it.

“We have to think a little more creatively, so
there’s more strategizing involved. We have a
really dedicated crew of people who make it
happen. We also can react quickly; we don’t have
to go through a whole chain of command and
consultants. We don'thave anyone running stuff
through a month’s worth of research and audi-
torium testing. If we want to do something, we
meet and get it done the next day or week.”

Show Us Your Hits

One element Evanov is very proud of is his
station’s metric tons of promotional work. He
describes Z's promo outreach as very grass-
roots, saying that during its 103 Days of Sum-
mer extravaganza, his street team will be
spread out across three different events every
night during the week and eight different
events over the weekend.

“We've also given away a car every summer
for the last eight years,” he says, also mention-
ing Z103.5’s annual Summer Rush concert.

"The promotion that put us on the map was
the one we did when we changed monikers
several years ago from ‘Hits 103" to 'Z103.5,”
he says. “"We printed up about 200,000 T-shirts
that said ‘Show us your hits.’

"We had billboards all over with great-look-
ing girls that said ‘Show us your hits. If you
show us anything with Z, you'll get a better

www.americanradiohistorv.com

prize.’ Everyone, all summer long, was wear-
ing Z103.5 on their clothes, on their arms, ev-
erything. It was unreal. Even today westill have
people saying to us, ‘Oh, show us your hits.”

Having been at the station’s helm for over
five years now (his last job was Asst. PD),
Evanov appears to have things well in hand

t

‘“We can react quickly. We
don’t have to go through a
whole chain of command

and consultants. If we want

to do something, we meet
and get it done the next day
or weel.”

PSS N O HH o

to keep Z103.5 cruising at warp speed with
everything humming along like a finely tuned
machine for years to come.

“One thing we've always taken pride in is
that, since Toronto is a very stale market and
everything’s crossing over and everyone al-
most sounds the same, we offer something
different,” he says. “That's why we've been
successful for years.”

For the lowdown on Toronto Alternative super-
power CFNY (The Edge), see Page 59.
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WFLY/Albany, NY*

OM: Kevin Calfahan

PO: John Foxx

Mg: isty Taytor
AVRIL LAVIGNE
BLACK EYED PEAS
MARID

WKKF/AIh%ny NY*

D:

3 BROOKEI\’IALENTINE VBIG BOI S LIL' JON
PRETIY ARy

KKOB/AIhmerque, NM*
OM: Eddie Haskelt

PD: Kris Abrams

APD: Mark Anderson

MD Carlos Duran

8 PUSSVCAT DOLLS 1BUSTA RHYMES
BLACK EYED

KQiD/Alexandria, LA
D: Ron Roberts
7 WILL SM!TH
3 3 DOORS DOWN
3 PAPA ROACH
3 AUDIOSLAVE
3 DASIS
SEETHER

COURTNEY JAYE
UNWR\TTEN LAW

OUEENS ()\t THE STONE AGE
HOT NGT

AWIL LAVIGNE
NINE INCH NAILS

WAEB/Allentown, PA*
D: Laura $t. James

MO: Mike Kelly

No Adds

KPRF/AmanIIo X
Queen

PD/M Marshal Blevins
[ mksmsmovs

CIARA O/LUDACRGS
MARIO

OM: Mark Mu

PO: Bill Stewart

11 KELLY CLARKSON
9 BLACK EYED PEAS

KGOT/Anchorage, AK
Murphy

WOOUAppieton, WI*

mm: David Bums

WSTRIMIama GA*

ILOPLAY
ANNA NALICK

WWW0Q/Allanta, GA*
OMPD: %n Sprague

GAME {/50 CEN
AVRIL LAVIGNE

KHF/Austin, TX*
DM: Mac Daniels
PD: Tommy Austin
APD: Brotha Fred
MD: Deidre Gott

PUSSYCAT DOLLS ¢BUSTA RHYMES

WBZN/Bangor, ME

DM: Paul Du m

PD: DanC

APD/MD: Arlen “Kid' Jameson
LACK EYED PEAS

HOCTREET 207

APAROACH

WFMF/Baton Rouge LA*
PD: Kevin Campbell
2 KELLY C
2 GROOKE VALEVTINE 181G 8018 LL" 00

BOBBY VALENTINO
ANNA NALICK
PUSSYCAT DOLLS #/BUSTA RHYMES

KQXY/Beaumont, TX*
OM:; Jim West

PO/MD: Brandin Shaw
APD: Patrick Sanders
1 JESSE MCCARTNEY
AVRIL LAVIGNE
KELLY CLARKSON

KRSQ/Bitlings, MT
oM Tom Oakes
e Mc
M wcm

5 BDEBV VALENTIND

WXYK/Biloxi, MS*
OM: Tom Watsen
POMD: Luzas

5,;" ROACH

AVRIL LAVIGNE
PUSSYCAT DOLLS #/BUSTA RHYMES

WWYL/Bmghamlon, NY
OM: Ed walker
POMO: KJ
1 AVRIL LAV
PUSSYCAT DOLLS BUSTA RHYMES

WOEN/Birmingham, AL*
OM: Doug Hamand

PD: Tommy Chuck

MO: Madison Reeves

No Adds

WBN(MIIoommgton L
OM: Dan Westho
PD: Tony Trmlto
APD: Chad Fasig
MD: Russell Rush
'AARON CARTER

KSASIBmse D*

;\.’SSVCA%LS 1/BUSTA RHYMES

KZMG/Boise, ID*
PO: Jim Allen

BONNIE MCKEE
NALICK
AVRIL LAVIGNE
PUSSYCAT DOLLS tBUSTA RHYMES

WXKS/Boston, MA*
PD: Cadillac Jack Mcl:anney
APD/MD: David Corey

1 ARIL uxv»t;ns

COLDPLA
DEST WYS CHILD

KNDE/Bryan, TX

PO; K.
n:ACKlS.%%g BUYS
BLACK EVED PEAS

WKSE/Buffalo, NY*

PD: Jimmy Steele

MD: Brian Wlklu
2 LIFEHOU
2 PUSSVCAT DOLLS IBUSTASHIMES
1 BLACK EYE

WXXX/Burlington*
DM/PD: Ben Hamitton
APD; Pote Belair
3 GAME 150 CENT
25 AVRIL LAVIGNE
PUSSYCAT DOLLS VBUSTA RHYMES

WZKL/Canton, OH*
PD: John Slewart

MD: Sue Txlﬂ

1 AVRIL LAVIGNE

1 BLACK EVED PEAS
WRZE/Cape Cod, MA
OM/PD: Steve McVie

21 MARIAH CAREY

8 JESSE MCCARTNEY

2 S0CENT

BLACK EYED PEAS
BACKSTREET 80YS

KZIA/Cedar Rapids, 1A
OM: Rob Norton

PO/M: Ric Swann
APD: Johnn! Waiver
£ 80YS
AVRIL LAVIGNE

WSSX/Charleston, SC*

OM/PD: Mike Edwards
APDIMD: ial Ed
ARLOTTE
AVRIL

I.AV
PUSSYCAT DOlLS BUSTA RHYMES

WNKS/Charlotte *
PD: John Reynoids
MD: Keli lds
3 KELLY CLARKSON
MARIAH CAREY
AMERIE

WKXJ/Chattanooga, TN*
OM: Kris Van Dyke
PD: Riggs

APD: Michonski
MD: Heather Backman
No Adds

WKSC/Chicago, IL*
PD: Rod Phillips

MD: Jeff Murray

No Adas

KLRS/Chlco CA
D: Erig Brown

H AVWL LAV}GNE

WKFS/Cincinnati, OH*
Scolt Rainhart

1 SIMPLE

BLACK EYED PEAS

WAKS/Cleveland, OH*

OM: Kevin Metheny

OM: Jolf Zukauckas

PD: Dan Mason

APD/MD: Kasper

16 PUSSYCAT DOLLS YBUSTA RHYMES

1 BROOKE VALENTINE /BIG BOI & LIL JON
AVRIL LAVIGNE

KKMG/Colorado Springs, CO*
DM: Bobby Irwin
PO: Chad Ruter

PRETTY RICKY
KELLY OSBOURNE
JESSE MCCARTNEY

WNOK/Cummhla Sc*
PO: Toby Knapp
MD: Pancho
7 GAME 150 CENT
5 JENNIF{R lDPHl/FAT JOE
KELLY Ct

WCGQ/Columbus, GA

OM/PD: Bob Quick
1 AVRIL LAVIGNE

WNCI/Columbus, OH*
PD: Michael McCay

APDMO: Joo Kul?!v
1 JESSE MCCARTN:

x‘u%: Y] Dnlwlg;‘e H

3 AMERICAN HI-A
JESSE MCCARTNEY
BLACK EYED PEAS

KHKS/Dallas, TX*
PO: Patrick Davi
7 YING YANG
PUSSYCAT DOtLS HBUSTA RHYMES

WGTZ/Dayton, OH*
OM: J.D. Kunes
PD/AMD: Scolt Sharp

3 TRICK DADOY

WVYB/Daytona Beach, FL*
OM: Frank Scott

POMO: Kotter
AVRIL LAVIGNE

KFMD/Denver co*

MD Jn Jo Tnmheaugh
1 CIARA 1A UDACRIS
1 MARIAH CAREY

KKDM/Des Momes 1A*
PO: Greg Ch

MD: Steve Wazz

No Adds

WKOI/Delroil, M+
om Theodore
D/MD Bean Daniels

47 50CENT
WLVY/Elmira, NY

AMERIE
11 SEETHER VAMY LEE
10 JO0U0
3 LIFEHOUSE

WRTS/Erie, PA
DM: Rick Rambalno
PD: Dan Edwards
APD: Jessica Curry
31 AARON CARTER
11 OMARION

KDUK/Eugene, OR
OM: Chris Sargeni

PD: Valerie Stesle

12 BACKSTREET BOYS

WSTOIEvanszIe IN
264 Tim Huel sing

WDAY Fargo
%/PTD: MDike “Big Dog™ Kapel
fiiid w%?ﬂr
KELLY CLARKSON
K EYED PEAS

KMCK/Fayenevﬂle. AR

BACKSTREU BOVS
MARIAH
BLACK EYED PEAS

KMXF/Fayenev:IIe AR
OM: Tom Travis

/MO: ke D.
29 BACKSTREET BOYS.
26 HOWIE DAY

WWCK/Flint, MI*

: Scott Free
R ATONE
JESSE MCCARTNEY

WJIMX/Florence, SC
DM: Randy Wilcox

D: Scotty
TRILLVILLE

JOHNNY FREEMAN
BLACK EYED PEAS

KWYEFresno, CA*
DM/PD: Mike Yeager
MD: Niki Thomas

No Adds

KSME/F! Collins, CO*
PD: Chris Ketly
MD: Jo Jo Tumbeaugh
CAESARS
SIMPLE PLAN

WXKB/Ft. Myers, FL*
:ID":]MaIt Johrson
A mbmm Sherwyn
2 AVRIL LAVIGNE
GWEN STEFANI

KISR/Ft. Smith, AR
OM/PD: “Big Dog” Rick Hayes
APD: Cunningham Rham
MD: Michael Oidham

AMERICAN Hi fI

5 BABY BASH
KZBB/Ft. Smith, AR
OM: Lee Matthews

5 BLACK EYED PEAS

3 BACKSTREET BOYS

WYKSIGainesviIIe, FL*

APDIM
1 Pussvcn Dous BUSTA RHYMES

AVR!L LAVKENE
COLDPLAY

KKXL/Grand Forks, ND
DM/PD: Rick Acker
APD: Dave Andrews
MD: Trevor D.
LreroUst

%SNX/Grand Rapids, MI*
APD/MD: Broadway
25 S0CENT

4T
2 PUSSYCAT DOLLS #BUSTA RHYMES
RELIENTK

WKZL/Greensboro, NC*
PD: Jeff McHugh
APL: Terrie Knight
MD: Marcia Gan
HOWIE DAY
GAME 1550 CENT

AVRIL LAVIGNE
PUSSYCAT DOLLS tBUSTA RHYMES

WERO/Greenville, NC*
APDMD: Chris ‘Hnllywom! Mann
MARIAH CARS

EY
1 BLACK EYED PEAS
1 DESTINYS CHRLD
1 LIFEHOUSE

WRHT/Greenvilie, NC*
DM/PD: Jefl Davis
APD/MD: Blake Larson
18 GAME 150 CENT
AVRIL LAVIGNE
Pusslcnr DOLLS 1BUSTA RHYMES
GOOD CHARLOTTE

WFBC/Greenville, SC*
PO: Nikki Nite
APDMD: Kobe
BLACK EYED PEAS
GWEN STEFANI

WHKF/Harrisburg, PA*
PO/MD: Jeff Hurtey
No Adds

WKSS Hartlord, CT*
PO: Rick Vaughn

MO: Jo Jo Brooks

No Adds

KRBEMouston, TX*
PO: Tracy Austin
MD: Leslie Whittle
2 WL SMITH
AVRIL LAVIGNE

WKEEMuntington
PD: Jim Davis

PUSSVCAT Dﬂ.LS 1/BUSTA RHYMES

WZYP/HuntszIe AL*

MD Alty “Lisa” Elliott

? GMwusocem
AVRIL LAVIGNE
KELLY CLARKSON

WNDUIIndlanapolls IN*
OM: David

TYLER HILTON

WYOY/Jackson, MS*
M/PD: Johnny D

APO/MD: Nate West

No Adds

WAPE/Jacksonwlle FL*
omas

BLACK EYED Pm

WFKS/JacksaanIe FL*

4 WIﬂWLL
GWEN STEFAN!

WYOT/Johnstown, PA
PD: Mifch Edwards
Mm: Jonathan Reed

E DAY
BACKSTREET BOYS.
PUSSYCAT DOLLS 1/BUSTA RHYMES

KSYN/JOEIm MO
PD: Jason mgm
APD: Stewe K
NB RIDAZ VANGELINA
PRETTY RICKY

PUSSYCAT DOLLS 1/BUSTA RHYMES

WKFR/Kalamazoo, MI
OM: Mike McKelly

PD: Glen Dilion

23 SIMPLE PLAN

2 mvw DEGRAW

24 RICRIEYS

13 DESYINVS CHILD
JESSE MCCARTNEY

KCHZ/ansas City, MO*
OM/PD: Maurice DaVoa
PUSSYCAT D(ILS UBUSTA RHYMES

KMXV/Kansas City, MO*

MD .lamle X
ID CHARLOTTE
Ame LAVIGNE

WWST/KnomlIe N

D Seotl Bnhanmm
KELLY CLARKSON

WAZYILalgxaene IN
P0: Dave Michagls

MD: Stephanie Patterson
87 ALCAKEYS

77 SOCENT

67 HOWE DAY

60 BOWLING FOR SOUP

51 OMARION

41 GAVIN DEGRAW

35 KILLERS
31 SIMPLE PLAN

16 TEFAN|

8 BLACK EYED PEAS
8 PAPA

7 KELLY CLARKSON
4 WEEZER

2 MARIAH CAREY

KSMB/Lafayette, LA*
OM: Keith LeBlanc
PD: Bobtyy Novosad
MD: Andrew “A.G." Gordon
15 DHT
1 AMERIE
1 GAME {550 CENT
AVRIL LAVIGNE
TRILLVILLE

WLAN/Lancaster, PA*
PD: JT Bosch
APDIMD Holly Love

WHZZ ansing, MI*
: Jason Addams

APD: David Bryan

MD: Meiissa Proffitt

No Adds

WLKTALexington, KY*
OM/PD: BaerLFox
BROOKE VALENTINE #/BIG BOI & LIL JON
AMERIE

AVRIL LAVIGNE
PUSSYCAT DOLLS BUSTA RHYMES

KFRXALincoln, NE

PD: Adam Michaels
JESSE MCCARTNEY
BLACK EVED PEAS

KLAL/Ljttle Rock, AR*
PD: in

AVRIL LAVIGNE
GWEN STEFANI

KIIS/I.os Angeles, CA*

APDIMD Julie Pilal
2 DADDY VANKEVE

MARIAH CARE!
PUSSYCAT DOLLS #BUSTA RHYMES

WDJXAouisville, KY*

PD $Shane Collins
3 PUSSYCAT DOLLS ¥BUSTA RHYMES
AVRIL LAVIGNE

WZKF/Lomsv:IIe KY'
PDMD: Chis Ra
|B PUSSVCAT DOLLS( USYARHYMES

KZIl/Lubbock, TX
OM: Wes Nessmann
PD/MO: Kidd Carson
No Adds

WMGB/Macon, GA
OM: Jeti Silvers
PD/MD: Catvin Hicks
No Adds

WZEE/Madison, WI*
DM: Mike Feris
PD: Jon Reilty
/MD: Dylan
e

PRETN
AVRIL LAV\G'(

KIFS/Medford, OR

OM: Bill Nielssn

PO/MD: Michael Moon
GAME 150 CENT
KELLY CLARKSON

WAOAMelbourne, FL*
PD: Beau Richards

KELLY CLARKSON
WHBQ/Memphls N
PD; Karson witha K

AVRIL LAVIGNE

GOOD CHARLOTTE

LIFEHOUSE

WHYl/Miami, FL*

PO; Rob Roberts

APD: Donnie Michaels

MO: Michael Yo

39 BLACK EYED P
TRILLVILLE

WXSS/Milwaukee, WI*
IM/PD: Brian Kelly
GWEN STEFANI

KDWB/Minneapolis, MN*
PD: Rob Morris

D: Lucas
1 DESTINY'S CHILD

1 MARIAH CAREY
PUSSYCAT DOLLS #/BUSTA RHYMES.
PAPA ROACH

Stations and their adds listed alphabetically by market

WABB/MuhiIe, ALY
O: Jay Hasting
POMD:

PUSSVCAT D{XLS HBLSTA RHYMES
15 S dociey

WYOK/Mobile, AL*
DM: Dan Balla
APD/MD: Brian Sims

AVRIL LAVIGNE
PUSSYCAT DOLLS #BUSTA RHYMES

gu%lf‘/m;dem, CA*

: Richard Perry

PD: Chasa Mu

10 AVRIL LAVIGRE
PUSSYCAT DOLLS 1BUSTA RHYMES
TRILLVILLE

KNOEMonroe, LA
OM/PD: Bobby Richards
BACKSTREET BOYS
KELLY CLARKSON

WHHY/Montgomery, AL
OM: Bill Jones

PO/MD: Steve Smith
1 AVRIL LAVIGNE
1 BLACK EYED PEAS
JESSE MCCARTNEY

WVAQ/Morgantown, WV
DM: Hoppy Kercheval
PO: Lacy Nef
APD: Bnan Mo
M Meynan Durst
BABY BASH
AVRIL LAVIGNE
KELLY CLARKSON

l)WMWXM/Mane Beach, SC

TRICK DADOY

18 DESTINYS CHILD

15 MARIO

14 RYAN CABRERA
GAVIN DEGRAW
MARIAH GAREY

CARTER

WILL SMITH

WRVW/Nashville, TN*
IMD Rich Davis

WBLINassau, NY*
OM: Nancy Cambino
PD: JJ Rice
APD: Ml Leving
MD: LI Zabielski
11DRT.
1 JESSE MCCARTHEY
HOWIE DAY
DESTINY'S CHILD

WFHN/New Bedford, MA
PD; James Reitz
M;]:Havid Duran

WKCVNew Haven, CT*

MD Karry CD lins
2 TGmLLvlLLE
H
2 JESSE MCCARTNEY
1 BLACK EVED PEAS

WOQGN/New London, CT
PD: l( @vin Palana

MD: ut
7 JESSE Mccmm
5 BLACK EYED PEAS
5 TRICK DADDY
5 02
5 DHT
5 LIFEHOUSE

WEZBINew Orleans, LA*
DM/PD: Mike Kaplan
APD: Clwlla
MD: Stevie G
1 TRILLVILLE
COLDPLAY

WHTZINew York, NY*
PD: Tom Poleman

: Sharon ﬂ
MD: Paul “l:uh " Bryanl
10 DESTINY'S CHILD

8 HOWIE DAY

SIMPLE PLAN
5 PUSSYCAT DOLLS 1BUSTA RHYMES

KBAT/Odessa, TX
OM: John Moesch
PD: Leo Caro

MD: Cory Knight

10 CIARA YLUBACRIS
10 BACKSTREE] BOYS
10 BLACK EYED PEAS

KCRS/0dessa, TX
MD: Nate Rodriguez
25 KELLY CLARKSON

KJYO/Oklahoma City, OK*
PD: Mike McCay

6 CAESARS

4 DESTINYS CHILD

GOOD CHARLOTTE

WXXL/Orlando, FL*
OM/PD: Adam Cook

& CAESARS

1 SIMPLE PLAN
Wll.NIPanama City, FL
APD/MD G-l Man

5 CRINGE
JESSE MCCARTNEY

WI0Q/Philadelphia, PA*

PD: Todd Shannon

APD/MD: Marian Nowsome-McAdam
2 BLACK EYED PEAS

KZZP/Phoemx AZ*
PD: Mark Me

MO: Ching

No Adds

WKST/Pmshurgh PA*

API! Mar\( Allun

MD:
5 VALENTINE /816 B0I & LIL' JON
4 KILLERS

3 PRETTY RICKY

WJBQ/Portland, ME
DM/PD: Tim Moore
MD: Mika Adams
0BEY VALENTINO
AVRIL LAVIGNE
KELLY CLARKSON
BLACK EYED PEAS

KKRZ/Portland, OR*
PD: Brian Bridgman
o Adds

WERL/Ponsmoulh NH*
IM/PD: Mike D'Donnell
APDIMD Kevin Matthews
GOOD CHARLOTTE

AVRIL LAVIGNE
KELLY CLARKSON

WSPK/Poughkeepsm NY

APD Skv Walkar
MD: Paulie Cruz
HOWIE DAY

WPRO/Providence, RI*
DM/PD Tony Bristol
n Da Morris

AVRIL LA GNE
PUSSYCAT DOLLS £BUSTA RRYMES

KBEA/Quad Cities, I1A*
DM: Darren Pitra
PD: Jelf James

MD: Steve Fuller
11 MARIAH CAREY
2 BUADK EYED PEAS

WHTS/(luad Cities, 1A*
aitekus

7 TRIL V\LLE

WDCGIHaIelgh NC*

APD: Randi West
MD: Brody
e

KRCSMaEEId City, SD
PD:D. R:
MD: ngon Mcsz

3 8l
27 TRILLVILLE
2‘ KELLVCLARKSUN

WRVD/Ru:hmond va*
Wayne Cay

APD Darren Stone

M‘D:BJnnalhan gsed

NATASHA BEDINGFELD

WJJSIHnannke VA*
nsqo

S
F‘USSYCAT DOLLS /BUSTA RHYMES

WXLK/ROanoke VA*
PD: Kevin Scott
APD: Danny Meyers
MD: Bob Patrick
2 CIARAULUDACRIS
TYLER HILTON

WKGSIﬂuchester, NY*
ick Anderson
MD Nld DiTueci

WPXY/Rochester, NY*
PD: Mike Dmgar

APD: Carso

MD: J.B,

No Adds

WZOK/Rockford, IL
PD/AMD: Jenna Wes!

13 EMINEM

13 LIL" JON & THE EASTSIDE BOYZ LUSHER &
LUDACRIS

GWEN STEFANI
BUACK EYED PEAS

KDND/Sacramento, CA*
POD: Steve Weed
MD: Christopher K.

AVRIL LAVIGNE

PUSSYCAT DOLLS YBUSTA RHYMES

WIOG/Saginaw, MI*
PO: Brant Carey
MD: Eric Chasa

3 BONNIE MCKE_E

1 RELIENT K

1 PUSSYCAT DOLLS tBUSTA RHYMES
AVRIL LAVIGNE

KZHT/Salt Lake City, UT*
PO: Jefl McCartney
MD: Kramer

LIFEHOUSE

PUSSYCAT DOLLS #BUSTA RHYMES

KELZ/San Antonio, TX*
PD: Doug Bannetl

1 BAB H
JESSE MCCARTNEY

KXXMISan Antonio, TX*
MD Yag Gonal

KHTS/San mego CA*
PD: Diana Lai

APOMD: Hmman Hars
3 CIARA VLUDACRIS
1 50 CENT

ANNANALICK
AVRIL LAVIGNE

KSI.Y/San I.uis Obispo, CA
MD CﬂlaMﬂlShlll

AMERIE
MARIAH CAREY

WAEV/Savannah, GA
DM: Brad Kelty
PO/M: Chris Alan
: Russ Francis
DESTINY'S CHILD
AVRIL LAVIGNE
JESSE MCCARTNEY
PUSSYCAT DOLL S ¢BUSTA RHYMES

KBKS/Seattle, WA*
DM/PD: Mike Presion
APD/MD: Marcus D.
2 WILL SMITH
AVRIL LAVIGHE
DESTINY'S CHILD

KHUF/Shrevepon LA*
MD Evan Harlev

WNDV/Soulh Bend, IN
PO: Tommy Frank

APD: Bemie Mack

MD Olls

1 WILl SMITH
1 BLACK EVED PEAS

KZZU/Spokane, WA*
OM: Ken Hopkins
MD: Brooks Fox
1 CIARAVLUDACRIS
1 YING YANG TWINS
KELLY CLARKSON
JESSEMCCARTNEY

KSLZ/Sl Louls MO*
MD: T:
YIN VANGTWINS
CENT
PUSSYCAT DOCLLS {/BUSTA RHYMES

WNTQ/Syracuse, NY*
OM/PD: Tom Mitcheil
MD: Jimmy Olsen

GOOD CHARLOTTE

SIMPLE PLAN

AVRIL LAVIGNE

WWHT/Syracuse, NY*

PO: Butch Charles

MD: Jetf Wise

7 C(ARM/LUDACRIS
BLACK EYED PEAS
GWEN STEFAN(

WHTF/Tallahassee, FL
OM: Tom Watson

PD: Darren Stephens
APD/MD: Justin Tyme

o Alds

WFLZ/Tampa, FL*
M/PD .Isﬂ Imlgl

2 PUSSVCM DOLLS BUSTA RHYMES
SIMPLE PLAN
AVRIL LAVIGNE
MARIAH CAREY

WMGI/Ten-e Haule IN

5 G()OO CHAFLDTT[
5 AVRIL LAVIGNE
1 MARIAH CAREY
1 PRETTY RICKY

WVKS/Toledo, OH*
OM/PD: Bill Michaeis

1 BLALK EYED PEAS

WKHQ/Traverse City, Ml
DM/PD: Todd Martin

ncer
N

WPST/Trenton, NJ*

DM/PD: Dave McKay

APO/MD: Chris Puorro
AVRIL LAVIGNE

KROQ/Tucson, AZ*
DM: Tim Richards

PD: Ken Carr

MD: Chris Peters

No Adds

KHTT/Tulsa, OK*
OM/PD: Tod Tucker
APD: Man lmu

MD: Tim m
CAT LS UBUSTA RHYMES
13 NA"TGBHA BED

2 EMINEM
1

AMERICAN H-F)
AVRIL LAVIGNE

KIZS/TuIsa 0K*

hase
2 NIVEA VLIL JON & YOUNGBLDODZ
AVRIL LAVIGNE

WWKZ/“IWNJ, Ms

MD Ma N
2 PUSSYCAT Dous {BUSTARHYMES

KISX/T{Ier L
Thompson
RFLVIGNE

MY
VUSSVCAT DOLLS f/BUSTA RFYMES
BLACK EYED PEAS

WSKS/Utica, NY

DM: Stow Schantz

PD: Steve Lawrsnce

APD/MD: Shaun Andrews

19 SIMPLE PLAN

BACKSTREET BOYS
PUSSYCAT DOLLS {BUSTA RHYMES
NB RIDAZ YANGELL

WLDIW. Palm Beach, FL*
DM: Dave Denver
PD: Chris Maring
APD/MD: Monti Carlo
GWEN STEFANI

KWTX/Waco, TX

PD: Daren Taylor

APD/MD: John Oakes
SIMPLE PLAN
BACKSTREET BOYS

WIHT/Washington, DC*
PD: Joff Wyatt

MD: Albie Dee
11 TRICK DADDY

WIFC/Wausau wi
PD; John

APn Jammin’ Joe Maione

\s GREEN DAY

15 LIFEHOUSE
12 BACKSTREET BOYS

WBHT/Wilkes Barre, PA*
PO: Mark McKay
APD/MD: A.J,
1 BLACK EYED PEAS
AVRIL LAVIGNE
PUSSYCAT DOLLS tBUSTA RHYMES

WKRZWilkes Barre, PA*
OM: Jim Rising
PD: Tias Schuster
APD/MD: Kefty K.
1 MARIAH
TRILLVILLE
ANNARALICK

WSTWIWiImingtun, DE*
APD/MD M lm Foss
2 PUSSYCAT DOLLS BUSTA RHYMES

AVWL LAV\GNE

WAZO/WlImlngton NC

PD: Mark Jacobs

A4 TM MCGRAW

22 BOWAING FOR SOUP
15 BLACK EYED PEAS

KFFM/Yakima, WA
DM: Ron Harris
:%M: Steve Rocha
22 KELLY CLARKSON

21 BLACK EVED PEAS

8 BACKSTREET BOYS

\DI#KZ/Youngslown OH*
POMD: Jomy Mac

JESSE M
PUSSYCAT DOLLS VBUSTA RHYMES
AVRIL LAVIGNE

WHOT/Youngstown, OH*
PD: Johy

KELLY CLARKSON

POWERED:3 ¢

MEDIABASE

*Monitored Reporters
182 Total Reporters

117 Total Monitored
65 Total Indicator

Did Not Report,
Playlist Frozen (6):
KCDD/Abilene, TX
WGIC/Cookeville, TN
WNKVEImira, NY
WQQB/Champaign, IL
WWAX/Duluth
WZAT/Savannah, GA

)
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DANA HAL

dhall@radioandrecords.com

Northern Beut

A look at one of Canada’s Rhythmic leaders

e Great White North — Canada — has a love for hip-hop
. justlike everywhere else in the world today. One of its funki-
est places is Kitchener, ON, where CKBT (91.5 The Beat) plays
the hottest hip-hop and R&B from the States and Canada. This
week we spotlight The Beat and talk to GM/PD David Jones

about the nuances of the Rhythmic format, Canadian-style.

Jones has been in radio since 1978, working
in the CHR and AC formats. This is his first
Rhythmic programming job. He joined The Beat
when it launched in January of 2004.

R&R: How are you enjoying working in Rhyth-
mic so far?

DJ: I'm lovin” it.

R&R: More than the other formats you've worked
in?

DJ: L like this format because the music is a lot
more active. You're following the charts, you're
following trends, you're dealing with new mu-
sic. Not that you don’t deal with new music in
other formats, but you're sort of on the cutting

edge here, as opposed to laying back | : *ﬂ'ﬁr

and doing a ton of research to find out »
what you should be playing and what
you should be avoiding, [

R&R: Tell me about the history of
CKBT. How long has it been in exist-
ence?

DJ: This station was first turned on
in late January of last year, so we've
been on the air for about a year and
a couple of months.

R&R: So you've been there the whole time. How
great is that?

DJ: It's a lot of work, but it was fantastic to be
here at the very beginning and watch things
progress and grow.

R&R: Tell me about the city of Kitchener.

DJ: They also call it the Tri-Cities. There’s
Kitchener, Waterloo and Cambridge, and just
about 20 minutes up the road from us there’s
Wellesley. So there are actually four cities in our
area. The population of the region is expected
to reach about a half a million people in the next
couple of years. If you look strictly at Canada,
it's probably the 10th-largest city in the country,
just outside what we deem our major markets.

R&R: What's the population now?

DJ: It's probably sitting at about 450,000.

R&R: What's the ethnic makeup?

DJ: It's very diverse. There are a variety of
businesses here. There are white-collar jobs, but
there are also factories. There’s an automobile
plant here. So there are people with all different
kinds of ethnic backgrounds.

R&R: Are there a lot of universities in the area?

DJ: Absolutely. There’s certainly a huge col-
lege atmosphere too.

R&R: Where is Kitchener in relation to Toronto?

DJ: It's probably about an hour outside of
Toronto. Virtually every station in Toronto comes
in here like it’s next door.

R&R: Out of all the Canadian stations on the
R&R CHR panel — which includes Rhythmic and
Urban stations — CKBT sects to be most like a

David Jones

CHR/Rhythmic in the States in terms of the artists
and songs played, and even the spins — 50-plus a
week for the most-played songs. Do programming
styles in the States influence you at all? If so, what
are some of the things you choose to incorporate?

DJ: Obviously, being a Canadian radio sta-
tion, we deal with Canadian content. It's man-
dated that 35% of your music each week has to
be Canadian. Our radio station, as do most new
radio stations that get licensed, promised to do
40%. So 40% of our music is going to be Canadi-
an out of the blocks, which wouldn't allow us
to rotate songs at quite the level that an Ameri-
can station would because we have to deal with
the other musical component.

InCanada there are fewer CHR sta-
tions than you have in the States, so [
would qualify us being sort of a
CHR/Rhythmic. CFX] (Flow) /Toron-
to would be more on the Urban side
of things, and some of the other
CHR/Rhythmics have kind of pulled
back to a more true CHR kind of
sound, so | would qualify us as be-
ing in the middle. The great thing is
that now when you look at the R&R
CHR chart, all that rhythmic stuff’s at the top
no matter what format you're in.

R&R: Are there any things you see in American
radio that you try to stay away from?

DJ: Not really.

R&R: You mentioned the Canadian-content rule
earlier. Are there any Canadian artists you feel have
the potential to be successful in the LS as well?

DJ: Absolutely. One of the best things about
this format is that, because you're dealing with
newer sounds and newer artists, the music real-
ly lends itself to CHR. And the fact that you have
to play Canadian music is not really aburden at
all, because all the stuff you're dealing with is
new and fresh and it really doesn’t matter where
it comes from. I think of people like Keshia
Chante, who is a huge young talent.

R&R: Is she a pop artist or R&B?

DJ: She's a little bit of both. Her latest song
happens to be a beautiful pop ballad that will
probably cross over to AC and light things up
on that chart, but she’s had a lot of success on
the Rhythmic and Pop side of things. Another
guy you can watch out for is K-OS. He’s huge
in this country, and he can probably go as far as
he wants to go in the industry. His whole phi-
losophy on music is really neat. He says that
right now a lot of people are just writing to be
popular for the moment, whereas his whole
thing is, he wants to write great songs that you'll
still be playing 50 years from now. His philoso-
phy is to make really long-term, intelligent mu-
sic that is still pop.
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- CKBT/Kitchener, ON Sample Hour

Tuesday, 4pm

USHER & ALICIA KEYS My Boo
50 CENT Just A Little Bit
SUNI CLAY f/FAITH WALKER Sunshyne (cc)
BABY BASH f/AKON Baby I'm Back
THE SHOW f/J-LUV Who? (cc)
BLACK EYED PEAS Where Is The Love
NELLY Country Grammar
SHAWNA DESMAN Let’s Go (cc)
LLOYD BANKS f/AVANT Karma
THE GAME /50 CENT Hate It Or Love It
KESHIA CHANTE Bad Boy (cc)

cc: Canadian Content

R&R: What do you base your music decisions on?
In the States research overwhelmingly dictates mu-
sic selection at the Rhythmic format. Do record sales
factor in, and if so, how much? Is gut still a tool?

DJ: We can usually divide things into the Ca-
nadian artists and the American artists. With the
American artists, because there’s so much ma-
terial out there charting American trends and
American artists, we rely more on the charts and
album sales around North America while being
sensitive to our own market. That is more of the
science side of things, with the option to go on
songs if we feel very strongly about them.

For the Canadian material, it's more of a gut
feel, because there are fewer obvious major hits
that would be mixed in with all the other inter-
national and American stuff. We would play
those obvious hits, but once you get past that
level, it's all gut. 've got a great Music Director
by the name of Mocha who has a great set of
ears for finding this stuff.

RE&R: Is there a local music scene in Kitchener?

s
i

“We wanted to start out
with a very consistent kind
of radio station, where no
matter what time you
tuned in, you would hear a
good cross section of what
we do.”

4 e Wy ? :

DJ: There is, and we've had great success.
We've made contact with a lot of local artists.
The other luxury we have is that we're about
an hour outside of Toronto, so we get that whole
influence and people coming up from London,
ON.

R&R: What's listener support like for local art-
ists?

DJ: We get tons of requests, and we feed back
all the time through various means, be it phone
calls or e-mail from our website. We get a great
response on that. I think there’s a significant
groundswell of support here for local talent.

R&R: In Toronto and Montreal there is a large
West Indian population. Does Kitchener have a sim-
ilar comnnmity, and, if so, do you have any kind of
specialty programming that wmight target them?

DJ: We don't parallel Montreal or Toronto,
but we are probably moving in that direction.
As far as specialty stuff that we run on the ra-
dio station, we haven't gotten too far into that,

www americanradiohistorv. com

because we wanted to start out witha very con-
sistent kind of radio station, where no matter
what time you tuned in, you would hear a good
cross section of what we do. We consciously
made an effort to go hip-hop and R&B as we
started the station.

R&R: Do you have any mix shows?

DJ: The only mix show we do is when we go
out to the club on Friday and do the live-to-air
with four hours of mixing,

R&R: How do you market the station? Are street
teams a useful tool, and, if so, how do you utilize them?

DJ: Because we're new, we're a very lean and
mean organization, but we do have a street
team. We reduced the role of the street team over
the winter months, but we’re just about to
launch our summer street team. When we first
started we got ourselves a Hummer — which
is a greatbillboard, if nothing else — with a huge
logo on the side. We try to get it out to each and
every event we can.

We happen to be a part of Global Communi-
cations, which is a huge TV network in Cana-
da, so we had the luxury of having a TV station
in Hamilton as a sister station. They were able
to produce some TV spots for us, and that gave
us a great leg up as we started the radio station.

R&R: What was the last big on-air promotion you
ran, and how was it executed?

DJ: One of the things we did when we start-
ed the station was the Hip-Hoptober Fest. The
reason it's called that is, Kitchener has a huge
German population. This is where they settled
when they came to Canada. What we did was
get together five major Canadian artists togeth-
er for one wild night. The only way you could
get in was to win tickets on the station.

R&R: Is that going to be an annual event?

DJ: Absolutely.

R&R: Run down your airstaff and what each
brings to CKBT's stationality.

DJ: We just changed the male side of our
morning show, so our new morning show is
Edge & Adele. Edge comes to us from Ottawa,
so he’s got major-market experience. He’s got a
CHR and Rock background, and he’s really
charged up about doing mornings. Adele is
somebody who was born and bred in Kitchen-
er, so she knows the market like the back of her
hand and has lots of friends here.

In middays right now we're just running [D's
and production. At 2pm Mocha takes over, to-
gether with my news guy in the afternoon, Big
Mike, and they have a great time. It's almost like
having another morning show from 2-7pm. The
newspeople play a huge role at the station, act-
ing almost as co-hosts, so that's really worked
for us. In the evening we have a young guy by
the name of Rob Daniels, who came to us from
Toronto. He keeps things hummin’ through to
midnight. He does a countdown each evening
at 8 and some other stuff.
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LAST THIS TOTAL ‘- TOTAL WEEKSON  TOTAL STATIONS/
WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS AU%%;JCE CHART ADDS ME“[ AB ASE
1 1 50 CENT Candy Shop (Shady/Aftermath/interscope) 5763 -445 709930 14 79/0
2 0 GAME /50 CENT Hate It Or Love It (Aftermath/G-Unit/interscope) 5646 +29 676056 1" 75/0 MO S T A D D ED'
4 0 TRILLVILLE Some Cut (BME/Warner Bros.) 4784 +260 537981 18 191
3 4 FRANKIE J. flBABY BASH Obsession (No Es Amor) (Columbia) 4211 515 416975 15  G3jp | ATSTIME LS A0S
. PRAS f/SHARLI MCQUEEN Haven't Found (Universal) 21
) 1 -62 1" 66/0
5 L e ans LAl ’ PUSSYCAT DOLLS flBUSTA RHYMES Dor't Cha (A&Minterscope) 15
" o CIARA f[LUDACRIS Oh (LaFace/Zomba Label Group) I +977 441848 7 79j2 50 CENT Just A Lil’ Bit (Shady/Aftermatlyinterscope) 12
7 8  BABY BASH Baby I'm Back (Universal) 3207 125 336062 14 59)0 FRANKIE J. How To Deal (Columbia) 8
OOWEE f/SNOOP DOGG Why Cry (FiSnoop) (Asylum/ 7
Def Jam/IDJMG) 166 62 16 7413
9 0 BOBBY VALENTINO Slow Down /27P/De 'am/ IMG) 3 +1 3640 12 / PRETTY RICKY Grind With Me (Adiantic) 6
10 @ T.l. You Don't Know Me (Grand Hustle/Atlantic) Jna +178 3374719 10 1312
12 m BROOKE VALENTINE £/BIG BOI & LIL' JON Girlfight (Virgin/ 2994 +316 288697 " 9
17 @ AMERIE One Thing (Columbia) 2775 +374 362806 9 nia
8 13 5OCENT Disco Inferno (G-Unit/Shady/Aftermath/interscope) 2152 -392 385004 19 76/0
2 m MARIAH CAREY We Belong Together //s/and//0JMG) 2614 +550 273093 4 70/5
18 @ NIVEA f/LIL" JON & YOUNGBLOODZ Okay (Jive/Zomba Label Group) 2536 +147 210683 19 691 MOST
25 @ 50 CENT Just A Lil’ Bit (Shady/Aftermath/interscope) 2317 +567 355023 5 42112 I N C R E A S E D P L A YS
13 17 NATALIE Goin’ Crazy (Latium/Universal) 2344 215 205177 19 56/0 TomAL
14 18 GAME{/50 CENT How We Do (Aftermath/G-Unit/interscope) 2320 -235 272399 23 720 PLAY
ARTIST TITLE LABEL(S) INCREASE
15 19 MARIO Let Me Love You-U/ﬁMG/ ' 2310 -225 294598 24 81/0 CIARA fILUDACRIS O (LaFace/Zomba Latel Group) 4977
22 @ PRETTY RICKY Grind With Me /Atlantic/ 2197 +230 217645 5 72i6 50 CENT Just A Lil’ Bit (Shady/Aftermathyinterscope) +567
16 21 OMARION 0 (£pic/ 2181 -309 166114 15 5911 MARIAH CAREY We Belong Together /isiand//DJMG) +550
20 22 LUDACRIS Number One Spot (Def Jam South/i0JMG) 1788 391 192867 9 7000 :m‘l‘éf oJ HTOhW To(CI'JPfI f”;”'"bll’/ +;§3
. . ) ) . ne Thing (Columbia +
24 23 TRICK DADDY Sugar (Gimme Some) (Siip-N-Slide/Atlantic) 1734 220 115989 17 55/0 GWEN STEFANI Hollaback Girl fnterscope) - +359
23 24 USHER Caught Up (L aFace/Zomba Label Group) 1649 -309 200005 16 68/0 BROOKE VALENTINE /BIG BOI & LIL' JON Girlfight (Virgin) +316
27 @ DESTINY'S CHILD Girl (Columbia) 1537 +13 145125 5 59/3 TRILLVILLE Some Cut (BME/Warner Bros.) +260
28 €D  MARIO How Could You L/AMG) 1488 +72 138222 8 g5/0 | PRETTYRICKY Grind With Me (Ariantic) +230
34 €D  GWEN STEFANI Hollaback Girl interscape/ 1413 4359 119175 4 aga | CASHM MMy BackiroundUnicersa) 28
32 @ NB RIDAZ fIANGELINA Notice Me (Upstairs/ 1235 +21 84589 7 33/0
33 @ CASSIDY I'm A Hustla (/RMG) 1179 +78 210415 5 60/5
26 30 EMINEM Mockingbird (Shady/Aftermath/interscope) 113 -305 118060 20 4710
29 31 MARIAH CAREY it's Like That (/siand//0JMG) 1058 -310 120173 14 67/0
38 @ FAT JOE So Much More (Terror Squad/Atiantic) 1057 +184 88902 3 62/2 NEW & A CTIVE
35 33 FANTASIA Truthls (/RMG) 1031 22 163197 13 4511 WEBBIE f/BUN B Give Me That (Asylumy/Tril)
36 @ 112 U Already Know (Def Soul//iDJMG) 1027 +59 170550 9 45/5 Total Plays: 364, Total Stations: 12, Adds: 3
37 €  M.JONES f/S. THUG & P. WALL Still... (SwishaHouse/Asylum/Warner Bros.) 898 +18 90961 7 402 CUBAN LINK fIMYA Sugar Daddy (M08)
Total Plays: 362, Total Stations: 22, Adds: 1
43 @ MASHONDA Back Of The Club L/AMG) 817 +48 62539 6 5313 )
. MEMPHIS BLEEK Like That (Roc-A-Fella/iDJMG)
4 37 JENNIFER LOPEZ f/[FAT JOE Hold You Down (Epic/ 749 -50 87403 9 3an Total Plays: 293, Total Stations: 17, Adds: 2
42 38 K YOUNG Happy Together (Treacherous) 746 -51 74251 8 3213 YOUNG GUNZ Set It 0f (Roc-A-FellaADJMG)
€@  FRANKIE J. How To Oeal (Columbia) 57 +433 36333 1 458 Total Plays: 284, Total Stations: 16, Adds: 2
39 40  PITBULLf/LIL' JON Toma (TV7) 564 2713 68441 12 3700 ;‘lﬂ?gﬂﬂwz'; gfIBTAB‘lf gASH Ev%ﬁa:gg M;-/-Mrwle X
48 @ NELLYflJUNG TRU & KING JACOB Errtime Derrty/Fo’ Reel/Universal 546 +49 46619 2 392 Ll e g
o PUSSYCAT DOLLS f/BUSTA RHYMES Don't Cha (A&M/interscope/
44 42 GWEN STEFANI f[EVE Rich Girl (interscope) 487 -150 69946 17 12/0 Total Plays: 243, Total Stations: 28, Adds: 15
45 43 JOHN LEGEND Ordinary People (Columbia) 484 -118 117619 1" 23/0 GUCCI MANE Icy (Big Cat/
46 44  TORIALAMAZE Don't Cha (Universal) 483 95 75795 19 22j0 Total Plays: 224, Total Stations: 14, Adds: 5
50 @ MARQUES HOUSTON All Because Of You (7.0.6,) 481 +43 41196 2 2472 ;MT{*,}I'E Enze;ugv lfafilllfg/l/f{ivem:@ )
@  KELLY CLARKSON Since U Been Gone (RCA/AMG) a0  +81 109006 1 20 s‘itfszﬁfsouﬁs;:fﬁfﬂiﬁv ; Add:' Jvaomte Lt G
i ypnotic (five/Zomba Label Group
47 47  FANTASIA Baby Mama (/AMG/ 422 147 61146 8 24/0 Total Plays: 213, Total Stations: 19, Adds: 15
@  XSCAPE What's Up (Rock City) an +203 2311 1 2813 OOWEE f/SNOOP DOGG Why Cry (F/Snoop} (Asyum)
@ LAYZIE BONE & BIZZY BONE Hip Hop Baby (Koch/ 417 +5 53000 1 1411 Total Plays: 173, Total Stations: 10, Adds: 7
@ C.A.S.H. My, My, My (BlackGround/Universal) 392 +223 12446 1 27/0
83 CHR/Rhythmic reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay Songs ranked by total plays
week of 4/10-4/16. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays
is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officialy reported to R&R by each Station playlists for all R&R reporters are available
reporting station. Songs unreported as adds do not count toward overail totat stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week on the web at www.radisandrecords, com
increases in total plays. Total Audience equais Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. o i
Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron inc.).© 2005 Radio & Records.

"Powergeld offers us limitless options with scheduling criteria and has integrated with all our

4 5 N N ; i 4 v other systems seamlessly. The reliability, custormer service, and support that the folks at
1 Poweargold have provided us have been exactly what any customer could ask for.*
4
' & Dan Turner, Vice President ‘e SATELLITE

Programming Sarvices RADID
g g o

The Leaders in Advanced Music Scheduling Saftware for Windows 98 MENT/2000/XF

Call us and we’'ll make it EASY for you to switch.
Sales: 1-800-870-0033 ® Support: 501-821-1123

Download a free trial version at www.powergold.com
info@powergold.com
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SETTIN’ IT OFF IN CALI Roc-A-Feiia/Def Jam recording
artists Young Gunz can't stop, won't stop promoting their new
single, “Set It Off,” as they enjoy their meal with KSEQ/Fresno PD
Alexa Smith. Seen here are (I-r) Chris, Neef and Smith.

PLEASE SEND

YOUR PHOTOS

\_ RateTheMusic.com dala is provided by Mediabase Research, a division of Premiere Radio Networks.

(ﬁﬂ’ﬂ”’ﬂ”llﬂ'ﬂ L.””’ ,:_gwerica 's Best Testing CHR/Rhythmic Songs 12 +
il r The Week Ending 4/22/05
) Persons Persons Persons

Artist Title (Label) TW LW Familiarity Burn  12-17 18-24  25-34
CIARA /LUDACRIS Oh (LaFace/Zomba Label Group) 417 409 83% 8% 446 410 4.12
MARIAH CAREY We Belong Together {/s/and//DJMG) 4.10 - 54% 6% 4.15 4.00 4.21
GAME /50 CENT Hate It Or Love It /Aftermath/G-Unit/interscope) 409 407 88% 21% 4.36 393 4.05
MARIO Let Me Love You (J/AMG) 406 392 99% 44%  3.96 405 4.08
MARIAH CAREY It's Like That (island//DJMG) 404 394 95% 18% 394 392 424
50 CENT Candy Shop (Shady/Aftermath/interscape) 401 409 100% 3% 433 3719 401
CIARA f/MISSY ELLIOTT 1, 2 Step (Laface/Zomba Label Group) 401 398 99% 47% 4.08 3.98 3.96
NATALIE Goin’ Crazy {Latium/Universal) 400 402 92% 19% 4.1 408 3.87
MARIO How Could You (/AMG) 396 4.00 7% 13% 395 3.92 397
FRANKIE J. fiBABY BASH Qbsession (No Es Amor) (Columbia) 395 3.98 96% 29% 4.12 39 382
50 CENT Disco inferno (G-Unit/Shady/Aftermath/Interscope) 393 404 98% 7% 4.02 312 414
GAME /50 CENT How We Do (Aftermath/G-Unit/Interscape) 3.93 3.96 98% 40% 3.98 382 4.02
TRICK DADDY Sugar (Gimme Some) (Sijp-N-Shide/Atlantic) 393 401 91% 22% 4.16 377 401
NIVEA f/LIL' JON & YOUNGBLOODZ Okay {/ive/Zomba Label Group) 390 3.92 79% 17% 4.03 394 388
BOBBY VALENTINO Slow Qown (07F/Def Jam/IDJMG) 387 395 69% 12% 3.97 3.89 3.72
LIL' JON & THE EASTSIDE BOYZ fJUSHER & LUDACRIS Lovers & Friends (7V/7) 3.82  3.83 99% 41% 3.88 378 3.76
EMINEM Mockingbird (Shady/Aftermath/interscope) 3g2 385 99% 46%  3.86 366 398
TRILLVILLE Some Cut (BME/Warner Bros.) 3st 384 83% 21%  4.01 32 3712
T.1. Bring 'Em Out (Grand Hustle/Atlantic) 380 3.86 91% 5% 4.03 363 393
T.1. You Don't Know Me /Grand Hustle/Atlantic) i1 397 80% 24% 3.88 372 380
PRETTY RICKY Grind With Me (At/antic) 3718 - 48% 9% 3.76 400 3.64
USHER Caught Up (LaFace/Zomba Label Group) 315 3712 99% 46%  3.60 365 392
LUDACRIS Number One Spot (Def Jam South//DJME) 3714 3N 88% 23%  3.96 349 388
BABY BASH Baby I'm Back (Universal) 3713 388 13% 14% 3.83 3.75 3.59
OMARION 0 /£pic/ 3.70 3.65 89% 27% 3.82 35 3N
BROOKE VALENTINE £/BIG BOI & LIL' JON Girlfight (Virgin/ 370 3.80 79% 22%  4.06 3.57 3.7
AKON Lonely (SAC/Universal) 365 3.82 94% 31%  4.16 383 3.27
DESTINY'S CHILD Soldier (Columbia) 359 365 100% 51% 3.58 360 353
Total sample size is 308 respondents. Tolal average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much). Total familiarity
represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Songs
must have 40% familiarity to appear on survey. Sample composition is based on persons 12+. Persons are screened via the Internet. Once passed, they can lake the music
test based on the format/music preference RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants
on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by calling 818-377- 5300.
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R&R wants your best snapshots
(color or black & white).

Please include the names and titles of
all pictured and send them to:

dhall@radioandrecords.com
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KKSS/Albui nanemus M-
PD: Pete Ma
AP Dara Core
" SYLEENAJDHNSON R KELLY
PUSSYCAT DOLLS l/BuSTA RHYMES
pras ',Esmmu MCQUE

KOII./AmanIIn ™

GWEN STEFAN\

FRANK{E J
BLACK EVED PEAS

KFAT/Anchorage, AK

\0 ClARA E/LUDACWS

WBTS/Atlata, GA*

MARIAH CAREY

WIZBZ/Attantic City, NJ*
POMD: Rob Garcia
2 YOUNG GUNZ
OMARION

FRANKIE {
SLIM THUG HJAZZE PHA
KDHT/Austin, TX*
PO: Bob Lewis
APOMD: Bradtey Grain
QOWEE 1/SNOOP D0GE

KISV/Bakersfield, CA*
n/M Picazn Stevans

4 CASSIDY

50 CENT
WBHJ/Birmingham, AL*
0" Mickey Johnson
APD: Mary K.
MD: Ll Homie

1 CASSIDY

PR

PRAS Y/SHARLI MCOUEEN

JON & THE EASTSIDE BOYZ /B0 HAGAN
SVLEENA JOHNSON (R KELLY

WJIMN/Boston, MA*
PO: Cadiltac Jack McCariney
0: Dennls 0'Heran
WD: Chils Tylar
PRETTY RICKY
CKEY/Butfalo, NY*
PO; Rob White
MD: Corey Mottiey
FRANKIE J

BLACK EYED PEAS
PRAS t/SHARLI MCOUEEN

WCZ0/Champaign, IL
OM: Josl Figtcher
POMO. Jamie Pendieton
12 WEBBIE Y8UN B

12 EMINEM

12 FRESH KID ICE

WRVZ/Charleston, WV

OM: Rick Jobason

POMO: Woody

13 50 GENT

1 PRAS /SHARL! MCOUEEN
WBBM/ChIcaq‘o, 6
PO: Todd Cavanal

28 DADOY YANKEE
FRANKIE
\ MISSY ELLIOTT

REPORTERS

Stations and their adds listed alphabetically by market

KNDNComus Christi, TX"

32 SLIM THUG VJAZZE PHA
24 COMMON
15 DAV?D BANNER
OMARION
PUSSYCAT DOLLS V/BUSTA RHYMES
360 INFINITE
PRAS 1/SHARLI MCOUEEN
FANTASIA

KZFM/Cn?us Christi, TX*
oo Anune Madall Cordell
% NATAUE

BABY BASH

WEBBIE UBUN B
KBFB/Dailas, TX*
PO: John Candelaria
M. 0J Blg Bink

DAVIC BANNER
WDHTDayion, OH"
PD/MD Craln Hhac

KQKS/Denver, O*
PD: Cai Colling

MD John E. Kage

21 50 CENT

FRANKIE J
PRAS #/SHARL! MCOUEEN
GWEN STEFANI

KPRR/E! Paso, TX'
PO/MD’ Bohby Rai
1 smwuowsou YR KELLY
CCI M

PUSSVCAT DOLLS /BUSTA RHYMES
LIL" JON & THE EASTSIDE BOYZ /B0 HAGAN

XHTO/E Pase, TX'

PD: Francisco lq

APD/MD" Alex “Big Al” nm
No Adds

WRCLFlin, MI*

WO- Clay Church
BUACK EYED PEAS

KBOS/Fresno, CA*
PO- Greg Holfman

MD Danny Salas

25 BROCKE VALENTINE 781G BOI & LiL JON
24 LAYZIE BONE & BIZZY BONE

22 XSCAl

PE
PUSSYCAT DOLLS /BUSTA RHYMES

KSEQIFlesno CA*
xa Smith

10 SYLEENAJOHNSONW KELLY
PRAS 1/SHARLI MCQUEEN

WBTT/Ft. Myers, FL®

OM: Steva Amarl

PD. Scrap Jackson

APD/M? Omar “The Bl 0~
T

WJFX/Ft. Wayne, IN®

PO/AMD: Weasel
2 SYLEENA JOHNSON #/R KELLY
MASHONDA

WNHT/F1. Wayne, IN*
OM: su@tm:v"

WLYD/Green Bay, Wi
0. Jasan ilory

19 FAITH EVANS.

MAmo

Pouv 01 1om grar

WGBTIGvusnsbom NG
ann e Do

4 TRIYLVILLE
MARIAH CAREY

12
7 F

WJMH/Greensboro, NC*
OM/PO: Brian Douglas

MO Tap Money

49 T1

WOSL/Greenvilie, NC*
PD/MD: Jack Spade
No Ads

WHZIlGrnsmllla SC*
APDMD Mumn Dawg

> Eosey vALENTING
WDLD/Magerstown
OM: Rick Alsxander
PO Artie Shultz

CIARA YLUDACRIS

DESTINY'S CHILD

BABY BASH
WWKLMHarrishurg, PA”
OM/PD: John 0°Dea

APDMD: Venatia
No Adds

WmXIHamDnI T
Rt

6 BEANIE SIGEL /SNOOP DOGG
3 SYLEENA JOHNSON /R KELLY

LIL JON & THE EASTSIDE BOYZ BO HAGAN

KDDBMonolulu, HI*
PO. Leo Baitwin
WD Sam “The Man™ Ambrose
12 PUSSYCAT DOLLS 1/BUSTA RHYMES
9K YOUNG
2 XSCAPE
KIKIMoﬂolqu HI*
:'\‘rn Pl s:tu
oowts Ponooe bosg
€ SVLEENA IOPRSON 1 KELLY
3 NNO BROWN {/BABY BASH
B
GUCCI MANE
PRAS /SHARLI MCOUEEN
KPHwMunolulu HI*

3 SYLEENAJUHNSON'IR KELLY
1 PUSSYCAT DOLLS #/BUSTA RHYMES

KBXX/Hnu:lnn ™
PD: Tom Calococe|
o canmn cnnms

5 LYFE JENNINGS
KPTYMouston, TX*
Pl)' mn;o Arias

K YOUNG

| PUSSYCAT DOLLS 1/BUSTA RHYMES
1 WEBBIE
GWEN STEFANI

WHHH/!ndlanapolls IN*

PD: Brian Wallace

0. Don -0 WrakOne” Wiliams
MARIAH CAREY

WKHT/Xnoxvillg, TN*
DM: Rich Balley
3‘/MD Russ Allen

H) PUSSVCAT DOLLS /BUSTA RHYMES
GWEN STEFANI

WYILAXnoxville, TN*
OM: Miks Hammond

PD: Nick Etfiott

MD. Viny V.

10 ,ONB

1

PRAS /SHARLI MCQUEEN
KRKAAafayette, LA®
PD: Dave Stee!
APO/MD: Chris Logan

NELLY #1JUNG TRU & KING JACOR
KLUC/Las Vepgas, NV*
GM/PO Cal Thomas

APD/MD: J.B. King
No Adds

g.yEsE/Lass\‘lsqas, LM
3 Isharmy
MD. JNoise
4 AMERIE
21 NATALIE
1 FRANKIE J

KHTEALittle Rock, AR™
PO. Joe Ratiift
APDMD: Toni Sevills
1" SYLEENA JOHNSON UR KELLY
1 MEMPHIS BLEEK
PRAS F/SHARL| MCQUEEN
lel.os Angeles, CA”
Anthany Acampora
APD: Cts L oos
13 ciama iNUDAGRIS
KPWR/Los Angslss. CA*
APD/MD Mzn

6 M\KE JONES lISUM THUG & PAUL WALL

5 DADDY YANKEE
IARION
KBTEAubbock, TX
OM: Jeff Scotl
PD/MO: Magoo

21112
10 NATALIE

KBFM/McAllen, TX*
D Bllly Santiago

ny O
e Bnhby Macias
3’ PRAS t/SHARLI MCOUEEN
Clmane
NING BROWN
B TER DOLLS CBUSTA RHYMES

KBTQMcAllen, TX*

MASHONDA
GWEN STEFANI
PRETTY RICKY

WBVD/MaIbouma FL*

1 FRANKIEJ
A KELLY

KXMT/Mam@Ius TN"
APD, Maica “Mo Batter” Rivera
MD: Big Sua

6§ PRETTY RICKY

WPOW/Mlaml FL*

Tony "¥M Tiger"
loll Eaﬂlu Mix
13 RUPEE
TREY SONGZ

KTTBIansapoIls MN"
PDMD:
n m ux

SSVCAT DOLLS /BUSTA RHYMES
NELLV #JUNG TRU & KING JACOB

KHTNModesto, CA®

DOM/PD: Rene Roberts
LIL JON & THE EASTSIDE BOYZ /B0 HAGAN
SYLEENA JOHNSON WR KELLY

OOWEE VSN
PRAS /SHAALI MCOUEEN

KDON/Morterey, CA*
OM- Jim Dorman
PD: Sam Diggedy
MO: Alex Carriio
PRETTY RICKY
PUSSYCAT DOLLS /BUSTA RHYMES

WWRX/New London, CT
PDIMI) lrhn Ram

4@, CASS\DV
a
4; NV\;EM/UL JON & YOUNGBLOODZ

40 50 CENT

38 CIARA 1/LLDACRIS
36 DESTINY S CHILD
32 TWLLVILLE

e
WKTU/Mew York, NY*
PO: Jofi 2.
MO: Skyy Walkee
1 PUSSYCAT DOLLS #BUSTA RHYMES

WOQHTNew York, NY”
P0: doin Dimick

APOOSE
!9 DAMIAN "JA GONG™ MARLEY
7 NIVEA /LI JOR & YOUNGBLOODZ
5 DESTINY'S CHILD

WNVZNorfolk, VA*

OM/PD: Don London

MD: Mike Kiein
CASSIDY

FAT JOE

KMRK/Odessa, TX
oM snm Oriscolf

APD/MD Danno
No Adds

KKWD/OkIahoma City, 0K~
OM: Chris B
PO: Ronnia lem
MD. Cisco Kidd
AMER)
MARQUES H
PUSSYCAT uous l/BUSTA RHYMES

KQCH/Omaha, NE*
OM: Tom Land
POMD Erlk Johnson
47 BACKSTREET BOYS
16 CIARA {LUDACRIS
JENNIFER LDPEZ 1FAT JOE
KELL CLARKSON
K EYED PEAS

WJHM/Ortando, FL*
PD. Stevie DeMann
APD. Kelth Memot

MD. Dawn Campbell

No Adds

WPY0/Ortando, FL*

OM: Sleve Hoibrook

PO" Pl Becker

APDMD: Jill Strada
TREY SONGZ

KCAQ/Oxnard, CA*
Pn/un; g Bear

39 50 CEN
5 QDWEE #/SNOOI
PUSSYCAT DOLLS 1/BUSTA RHYMES

KKUU/PaIm SDrInus CA
ny WW Oulroz

oo e

MO: Nnmld ‘Rnn! Tolliver

18 DOWEE /SNOO

P DOGG
PUSSYCAT DOLLS VBUSTA RHYMES
PRAS #/SHARLI MCQUEEN

WZPW/Peoria, IL
OM: Rick Hirschmagn
PO; Don Black

23 FANTASIA

18 FAT JOE

15 USHER

11 EMINEM

WPHIleIadsthla PA*
OM. Hell
PI) cmny I:uln

" aoasv v;uemmo
WRDW,Philadelphia, PA*
PD. Chuck Tisa

MASHONDA
MARQUES HOUSTON
PRAS V/SHARLI MCQUEEN

KKFHIPnnsmx Az*
PO. Bruca St James
APu Charlo Huero
2 Kotz
ks wcgm
4 MARIAH CAREY
3 MiKe JONES /SLIM THUG & PAUL WALL
PLSSYCAT DOLLS /BUSTA RHYMES

WRED/PortIand ME
APD/MD l.ol L Muumx

KXIM/Portland, DR*
OM: Tim McRamera
PO. Mark Adams
MD: Big Kid Bootz

30 S0 CE

2 SYLEENA JOHNSON IR KELLY
WPKF/Poughkeepsie, NY
OMm: Bnn Dunphy
PO Jimi Jamm
. M

6 PRETT

2 USSVCAT DOLLS 1/BUSTA RHYMES
MISSY ELLIOTT

KX/vam»:n:s RI*
i
I'? s
§ KEYSHIA COLE
PRETTY RICKY
KWYL/Reno, NV*
PO: Paitia Moreno

MD: Moto
YOUNG GUN:
PRAS I/SHARLI MCQUEEN

KGGVRIvumde CA”
APD Mo Mldlm

MO- DOM Gutierax
No Adds

KWIE/Riverside, CA*

PO Mikey Fuentes
DESTINYS CHILD
LIL ROB

KBMB/Sacramento, CA®
PD: Tommy Del Rlo
PRAS {fSHARL! MCOUEEN

KSFM/Sacramento, CA®
PO: Bymn Kennedy

ony Tecate
PRAS USHMU MCQUEEN
WOCQ/Salisbury, MD
PD. Wookie
MD: Deelile
CASSIDY
FRANKIE J

KUUU/Salt Lake City, UT*
OMO. Brian Michel
MD: Kevin Cruise

2 50 CENT
t QOWEE //SNOOP DOGG
EMINEM

KBBT/San Anlomo ™
OMPO.
APD: clmy mu
MD Romeo {Co-APD)
AMERIE
SYLEENA JOHNSON /R KEILY

XHTZ/San Diego, CA*
PD- Oiana Latrd
MO, Juico
14 LiL ROB
5 CASSIDY
PRAS /SHARL| MCQUEEN
XMOR/San Diego, CA”
PD/MD: D4 Saiza
12 OOWEE /SNOOP DOGG
PRAS /SHARL | MCQUEEN

KMEL/San Francisco, CA*
OM. Michagt Martin

PO, shcctunnlnumm

7 DUWEE #/SNOOP DOGG
PH&SF(I/SHARU MCQUEEN

ON
SYLEENA JOHNSON /R KiLLY

LD/San Franclsco CA*
om m e

PO
1 SYLEENAJOHNSON R KELLY
1 CUBAN LINK tMYA

PRAS /SHARL} MCQUEEN

KWWV/SanBLuls Obispo, CA

POMD. Ryan
9 SYLEENA JOHNSON #/R KELLY
9 TUSEYCAT DOLLS #/BUSTA RHYMES.
gL

7 XSCAPE
6 PRAS /SHARLI MCOUEEN

KSRT/Santa Rosa, CA*
PD: Lauren Michaels
1 CASS|

NING BROWN 1/BABY BA3H
FRANKIE J

Sirius The Beat/Satellite
OM: Garonimo
PO: Howard Marcus
MD: Lawrence Cirello
10’ DAPHNE ROSE
9 EYRAGAIL

KUBE/Seattle, WA*
PO: Eric Powers
MD: Karen Wild

18 NATALIE

17 JONB

15 FATJOE

6 XSCAPE

12

KSPWISprmqhelﬂ MO
ann cm; Dalmnn
1mu A

CL
1 PUSSYCAT DOLLS BUSTA RHYMES
1 BLACK EYED

KWIN/Stockton, CA*
PD. Mike Eiwaod
APD. Mlnnml Mann
MD. D
1 SVLEENAJDNNSON R KELLY
icel

PRAS 1/SHARLI MCQUFEN

WLLD/Tampa, FL*
PO:

KU.I/I’ri-Ciliss WA w

15 CIARA VLUDACH
15 NIVEARLIL JON & YOUNGBLOODZ

KDHY/Tucson, AZ*
OM: Tim Achards

APD/MD. Rico Vilislobos
1450 CENT
1 DESTINY'S CHILD

KTBT/Tulsa, OK*
OM: Don Crist/
PD: Bilty Madison
2 BOBRY VALENTIND
1 MEMPHIS BLEEK
NATALIE
PRAS VSHARLI MCOUEEN

KBLL/TyIa! ™

MD M s Love
SUM THUG #JAZZE PHA
PRAS #/SHARLI MCOUEEN

WMBX/W Palm Beach, FL*

WPGC/Washington, DC*
OM Reggls Rouse

PO: Jay Stevens

WO: Boogie D

24 BS
18 50 CENT
KDGS/Wichita, KS”

PO: Greg Willlams
MO: Mac Payne
No Adds

KHHKIVakIma WA

Pn/mn me
10 PRETTY RICKY
50 CENT
9 MARIAH CAREY
9 DESTINY'S CHILD
9 AMERIE

POWERED{:) §

MEDIABASE

*Monitored Reporters
105 Total Reporters

83 Total Monitored

22 Total Indicator

Did Not Report, Playlist
Frozen (2):

KQXC/Wichita Falls, TX
WJWZ/Montgomery, AL

Wy
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Mayo, Jones &

Warfield

Three of Urban radio’s leaders on the

power of Urban radio

nterep’s Power of Urban Radio symposium is set to take place
% April 27 in New York City. The annual event — this is its sev-

enth year — brings together Urban radio leaders and top mar-
keters and agencies from across the country to discuss the grow-
ing value of the African-American consumer and how Urban
radio is the best vehicle to reach that consumer.

This year’s event, conceived and executed by
Interep Sr. VP & Director /Urban Radio Sher-
man Kizart and his staff, will bring together
three of the Urban format’s superstars as co-
chairs: Barry Mayo, VP/GM for Emmis New
York; Charles Warfield, President and COO of
ICBC Broadcast Holdings; and Zemira Jones,
VP/Operations for Radio One.

“For the first time, we have the leaders of In-
ner City, Radio One and Emmis coming togeth-
er to spearhead the Power of Urban Radio,”
says Kizart. “Traditionally, the chairs have been
more ceremonial, but this year Barry, Charles
and Zemira have been actively engaged in
shaping, designing and implementing the en-
tire initiative.

“It was Zemira's suggestion to invite Nat [rv-
ing as our keynote speaker, and Charles’ idea
to have the co-chairs panel moderated by a

= 3 leader in the advertis-
E__ * ing world. It's this kind

7 . - ofagendaand direction
k (‘_.'3 g from the co-chairs that

| has set the tone for this
year’s Power of Urban
Radio.”

This week R&R
speaks with all three co-
chairs, as well as Kizart,
about the Power of Ur-
ban Radio — the event as well as the message.

An Emerging Market

This full title for this year’s symposium is
The Power of Urban Radio: The New Emerg-
ing General Market. What exactly does the
“new emerging general market” refer to?

“In the past marketers viewed the African-
American marketplace as a small segment of
the overall marketplace,” Kizart says. “But
when you look at major markets like New York;
Chicago; Washington, DC; or Atlanta, the Af-
rican-American population is actually a signif-
icant portion of the general market. You could
even say they represent the general market in
those cities.”

Jones says, “In the past the business commu-
nity and the radio industry have done a fabu-
lous job of educating others on the history of
the African-American marketplace, as well as
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Charles Warfield

educating them about the value of the market-
place in today’s consumer world. What we also
must do from this point on is speak to people
about the future impact the African-American
consumer will have.

“Up until now that
hasn’t been done — not
because the future
wasn’t three-dimen-
sional or bright, but be-
cause we were so busy
trying to catch up.
We've been focused on
looking in the rearview
mirror as opposed to
looking straight ahead
through the wind-
shield. We have finally moved the black com-
munities from being in a survivalist mentality
to, now, a ‘thrivalist’ mentality.

“The reason we are the emerging general mar-
ket is because of the future impact African Amer-
icans will have on popular culture in general.
What's already started happening is that African-
American culture is influencing and even domi-
nating pop culture, starting with music.

“You see our European brethren in the sub-
urbs talking like, dressing like and acting like
us. This is a level of acceptance and cultural
homogenization that we’ve never seen before.
What was once the minority cultural view has
become the majority cultural view.”

Mayo says, “With the growth of the black

Barry Mayo

“We have finally moved
the black communities
from being in a
survivalist mentality to,
now, a ‘thrivalist’
mentality.”

Zemira Jones

 Here

¢ seminar.

 When: April 27, 8am-2:15pm

) Where: Grand Hyatt, New York City

. E-mail: www.powerofurbanradio.com
. Highlights:

S

§

&

S

the future.”

e e

with Urban radio.”

VP/Operations Zemira Jones.

Power Of Urban Radio

Here’s all the info you need about Interep’s Power of Urban Radio

* Keynote Speaker: Nat irving, 8:45-9:45am. Interep Sr. VP & Director/Urban
Radio Sherman Kizart says, “Nat Irving is the country’s leading futurist. He
speaks about the importance of embracing the African-American audience
today and what that audience means for tomorrow, as well as the implications of
not embracing the African-American marketplace today and how that wilt impact

* Advertisers Panel, 11:30am-12:30pm. Kizart says, “Among a number of
leading advertisers we have Trey Hall, Chief Marketing Officer for Quiznos,
participating on the panel. It's the first time we've had Quiznos involved. He'll be
speaking on the inroads the company has made in the last year in partnering

* Broadcasters Panel, 12:45-2pm. Featuring Emmis/New York VP/GM Barry
Mayo, ICBC Broadcast Holdings President/COO Charles Warfield and Radio One

P - o 2

consumer over the past 20 years and the influ-
ences of our culture on society in general, you
can see why the African-American market is a
significant force in the general marketplace.
You can see our influence on music and in fash-

ion.

“In addition, you can see the growth of Af-
rican-American spending consumer trends to
include things like luxury cars and high-end
alcohol and other products. You can also see
how marketers like Prada or Mercedes are
regularly found in publications like Vibe and
other hip-hop magazines. All these things are
examples of how the African-American con-
sumer is part of the general market.”

The Most Effective Vehicle

While African Americans are influencing
pop culture and, ultimately, consumer spend-
ing, how do you most effectively reach that
audience? Our leaders say Urban radio is the
No. 1 choice.

“It is the most focused media reaching the
urban consumer across all age demos,” says
Warfield. “From teens to young parents to old-
er adults, they all spend
time with the Urban
format.

“Even as they grow
older and begin to
spend some time with
other formats — like
News/Talk — they will
always come back
home to their Urban
station. Our listeners
look to us to be a source
of information, not just entertainment.”

Mayo says, “It started over 50 years ago,
when the first ‘race’ radio stations began broad-
casting to the community. You have to take into
consideration the relationship that has devel-
oped there from generation to generation. The
black radio station was always the first place
African Americans turned to, whether it was
for news in the community or the hot new
music or to find out where to shop.

“That longstanding loyalty has not been
broken. The Urban format has the highest
TSL of any format, except in the case where
an ethnic station — for example, the Polish
station in Chicago has more because of the
high concentration of people of Polish de-
scent there.”

Zemira Jones

www americanradiohistorv. com

Jones says, “Urban radio is the best vehi-
cle not just because the listeners spend more
time with it than with any other format, but
also because of the quality of the relation-
ship that we have with African Americans.
Other platforms may be used by the com-
munity, but they are ‘arm’s length’ connec-
tions. Urban radio is —
ubiquitous to the cul-
ture for the African
American.

“Remember, too,
that radio was the first
medium to embrace
the African-American
consumer as its own
entity, and that long-
standing relationship
has flourished over the
years. Radio recognized the value of the Afri-
can-American consumer long before any oth-
er medium.”

Open Invitation

Mayo brings up another important point:
African-American consumers pay attention to
who invites them in. “One of the stories I've
been communicating to advertisers is that our
listeners pay attention to and go to where they
are invited,” he says. “The opposite is also true:
They take notice of and do not go where they
are not invited. They are keenly sensitive to
that, in fact.

“We've seen several marketers in recent
years that were able to turn that perception
around with the African-American consumer
— Bloomingdale’s and Mercedes Benz, for ex-
ample. When they started to actively pursue
the African-American consumer, they saw a
significant increase in patronage. Put that in
context, and you can see that commercials on
other formats are simply just commercials;
they are not getting an official stamp of ap-
proval.”

Warfield agrees, saying, “Urban radio can
encourage listeners to support an advertiser,
just as it can subtly inform them when an ad-
vertiser doesn’t want their business. There are
some companies that still have 'no urban’ dic-
tates, although they are a lot smarter in how
they position them. But it still says the same
thing: We don’t want your business. So it’s ac-
curate to say that our listeners do support our
advertisers.”

Sherman Kizart
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W W ammst e LaBeLs RRE s e VR TMEEOS MEDIABASE
2 o GAME £/50 CENT Hate It Or Love It (Aftermath/G-Unit/Interscope) 3244 +148 379758 8 66/0
5 @  AMERIE One Thing (Columbia) 3181 +308 391806 13 641 MOST ADDED
1 3 T.1. YouDon't Know Me (Grand Hustle/Atlantic) 3142 -136 343582 17 6710 ARTISTTITLE LABEL(S) ADDS
4 o YING YANG TWINS Wait (The Whisper Song) (7TV7) 3059 +152 331282 n 63/0 FANTASIA Free Yourself (/AMG) 45
8 € BOBBYVALENTINO Slow Down (O7F/Def Jam/IDJMG) 2986  +545 361640 9  63/0 g['mﬂﬁg?,ﬂ? z(zfglgm et Feing G ﬁ
ncredible Feeling (Geffen
6 0 LUDACRIS Number One Spot (Def Jam South/IDJMG) 2984 +239 369731 10 64/0 INDIA.ARIE Purify Me (Rowdy/Motows/ 20
1 0 CIARA fILUDACRIS Oh {LaFace/Zomba Label Group) 2765 +538 341706 6 700 EBONY EYEZ In Ya Face (Cagitol 16
3 8 50 CENT Candy Shop (Shady/Aftermath/interscope) 2438 -485 275402 13 69/0 DIRTBAG Ladies Love Me (ive/Zomba Label Group) 9
12 @ 112 UAkeady Know (Def SoulliDJME) 2423 +259 314824 11 6200 :::;‘Lﬁ:f;:;{i’m“v’; “°|G$ ”;"'[‘] 3‘“';4’2?;;/'/4"&”6//”1”5/ :
ust Want It To Be Over Interscope,
9 10 FANTASIA Truthls (J/RMG) 2284 -104 258974 19 65/0 B..G. {HOMEBWOI Where Da At (Chopper City/Koch) 6
7 11 TRILLVILLE Some Cut (BME/Warner Bros.) 2091 374 221355 23 64/0
10 12 OMARION 0 /Epic) 2064 -224 259728 18 56/0
16 @ BROOKE VALENTINE f/BIG BOI & LIL' JON Girlfight (Virgin/ 1941 +42 179970 13 621
20 @ FAITH EVANS Again (Capitol) 1851 +193 217313 10 62/2
13 15  FANTASIA BabyMama L/RMG) 1738 330 164912 12 670 MOST
22 D CASSIDY I'mA Hustla (/AMG) 1700 +211 222259 9 6033 INCREASED PLAYS
17 17 JOHN LEGEND Ordinary People (Columbia) 1689 -182 234793 18 63/0 ol
14 18 NIVEA fiLIL" JON & YOUNGBLOODZ Okay (Jive/Zomba Label Group) 1672 -330 164765 20 63/0 ARTIST TITLE LABEL(S) mcpv'z'Asze
19 19 M.JONES f/S. THUG & P. WALL Still... (SwishaHouse/Asylum/Warner Bros.) 1631 -85 143048 14 64/0 BOBBY VALENTINO Slow Down (OTP/Def Jam/iDJME) +545
23 @  MARIO How Could You (/AMG) 1626  +144 186055 8 600 CIARA fILUDACRIS Oh (Laface/Zomba Label Group) +538
R. KELLY Trapped In The Closet (/ive/Zomba Label Group) +375
24 @ MI}ROUES HOUSTON All Because Of You (7.U.G./ ' 1622 +280 128911 10 a8/ PRETTY RICKY Grind With Me (Aciantic 4315
15 22 LIL'JON & THE EASTSIDE BOYZ flUSHER & LUDACRIS Lovers & Friends (7V7) 1526 -408 170830 20 9/0 AMERIE One Thing (Columbia/ +308
25 @ DESTINY'S CHILD Girl (Columbia/ 1482 +184 155673 5 58/0 MARY J. BLIGE M.V.P. (Geffen) +293
26 @  WEBBIE /BUN B Give Me That (Asylum/Trill 1282 +43 113059 7 543 MARIAH CAREY We Belong Together f/sland/0.JMG)/ +283
MARQUES HOUSTON All Because 0f You (T.U.6.) +280
0
3 @ MARIAH CAREY We Belong Together {/s/aﬂuVID{MG/ 1272 +283 126023 4 52/3 112 U Aeady Know (ef SoulIDIME) 4258
21 26  GAME /50 CENT How We Do (Aftermath/G-Unit/Interscape) 1190 -455 144455 20 60/0 LUDACRIS Number One Spot (Def Jam South/IDJMG) +239
33 @ FAT JOE So Much More (Terror Squad/Atlantic) 976 +161 76769 4 61/4
3 @ LYFE JENNINGS Must Be Nice (Columbia) 955 +102 84940 9 39)2
40 @ PRETTY RICKY Grind With Me (At/antic/ 917 +315 104532 3 48j2
34 @ DESTINY'S CHILD Cater 2 U (Columbia) 858 +61 144253 7 10
39 € 50 CENT Just ALil Bit (Shady/Aftermath/interscope) 844  +185 126962 3  0/0 NEW & ACTIVE
36 @ BOYZ IN DA HOOD Dem Boyz (Bad Boy/Atlantic) 817 +75 59218 5 3710
28 33 50 CENT Discolnferno (6-Unit/Shady/Aftermathy/ints g2 238 1g1s7 18 240 | oAl DofBad Boy/teniic
isco Inferno /G- ./7/ ady/Aftermath/Interscope) : Total Plays: 336, Total Stations: 41, Adds: 2
27 34 R.KELLY In The Kltct'1en {Jive/Zomba Label Group) 802 -270 74294 12 48/0 AKON Lonely (SAC/Universal)
38 €D GUCCIMANE lcy Big Cat) 761 +719 46253 5 360 Total Plays: 312, Total Stations: 25, Adds: 1
@ R. KELLY Trapped In The Closet {Jive/Zomba Label Group) 699 +375 97006 1 10 VIVIAN GREEN Gotta Go, Gotta Leave (Columbial
42 @ YOUNG GUNZ Set It Off (Roc-A-Fella/iDJMG) 652 +95 53441 3 470 Total Plays: 308, Total Stations: 25, Adds: 0
32 38  USHER Caught Up {LaFace/Zomba Label Group) 586 -258 59153 15 51/0 STEVIE WONDER So What The Fuss (Motown/Universal)
48 € FANTASIA FreeYourself L/AMG) 552  +116 88828 2 46ja5 | Total Plays: 272, Total Stations: 25, Adds: 1
46 ) NELLYflJUNG TRU & KING JACOB Ertime (Derrty/Fo’ ReelfUniversal) 550 +81 41003 2 3800 B.G. fLI:UMEBWOI Whesre Da At lﬂhapggr %ity//(ach/
37 41 MARIAHCAREY It's Like That /isiand/0JMG) 53 157 53370 14  5gjp | ot Paks: 250, TotalStatons: 34, Adds
. . ) SYLEENA JOHNSON f[R. KELLY Hypnotic (Jive/Zomba Label Group/
35 42  TWEET fiMISSY ELLIOTT Turn Da Lights Off (At/antic) 536 215 49833 12 34/0 Total lays: 237, Total Stations: 35, Adds: 3
44 @ COMMON The Corner (6000/Geffen) 523 +4 49838 2 a3n ) )
: . TANK | Love Them Girls (BlackGround/Universal)
47 m MEMPHIS BLEEK Like That (Roc-A-Fella/{DJMG) 505 +49 53968 3 361 Total Plays: 235, Total Stations: 33, Adds: 4
41 45  TRICK DADDY Sugar (Gimme Some) (Slip-N-Slide/Atlantic/ 505 74 53506 14 3210 PITBULL fiLIL’ JON Toma (TVT)
43 46  N2U fJJERMAINE DUPRI Baby Mama Love (Virgin) 491 -39 28548 8 34/0 Total Plays: 194, Total Stations: 19, Adds: 2
@  BEANIE SIGEL f/SNOOP DOGG Don't Stop (Roc-A-Fella/l0JMG) 478 +192 40059 1 486 THREE 6 MAFIA Who | Is (Columbia)
@ 1) ASAP (Grand Hustle/Atlantic) 385 +33 57016 1 20 Total Plays: 148, Total Stations: 20, Adds: 2
@ ANTHONY HAMILTON I'm A Mess (So So Def/Zomba Label Group) 381 +49 23182 1 391 SLIM THUG f|JAZZE PHA [ncredible Feeling (Geffen/
@  KEYSHIA COLE | Just Want It To Be Over (A&M/interscape) 380  +197 27043 1 agjg | 1°tal Plays: 133 Total Stations: 41, Adds: 41
70 Urban reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
4/10-4/16. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed Songs ranked by total plays
first. Songs betow No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting ) - -
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases Station playlists for all R&R reporters are available
in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average on the web at www.radioandrecords.com.
Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records.
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( = ‘ . America’s Best Testing Urban Songs 12 +
HHIETIIEMIISII.' com For The Week Ending 4/22/05
-
ST NEDLABISE
Pers. Pers. Pers.
Artist Title (Label) TW LW  Famil. Burn 12-17 18-24 25-34
ARTIST: Common
GAME /50 CENT Hate t O Love t AftemathiGUnigierscope) 4.26 423 90%  19% 422 422 421 LABEL: Geffen
CIARA fILUDACRIS Oh (LaFace/Zomba Label Group) 413 411 8% 11% 411 420 378 CURRENT PROJECT: BE
50 CENT Disco Infemo (G-Unit/Shady/Aftermattyinterscope) 412 421  96% 33% 4.12 420 389 IN STORES: May 24
50 CENT Candy Shop (Shadly/Aftermath/interscope) 410 422 99% 4% 407 419 368 CURRENT SINGLE: “The Comner” featuring Kanye
MARIO How Could You (/AMG) 409 407 72% 8% 411 419 386 % " Al
MARIO Let Me Love You (/AMG) 407 412 98% 45% 408 407 414 | West&The LastPoets
LIL' JON & THE EASTSIOE BOYZ... Lovers & Friends 7V7/  4.02 408 98% 46% 403 406 391 TOP SPINS AT: WPWX/Chicago; WOWI/Norfolk;
GAME f/50 CENT How We Do (Aftermath/G-Unit/interscape/  4.01 412 99% 43% 399 398 402 WAMO/Pittsburgh; WIMH/Greensboro; WIKS/
112 U Aiready Know (Def SouliDJMG) ' 401 465 64% 10% 409 427 360 Wilmington, DE
T.L. You Don't Know Me (Grand Hustle/Atlantic) 399 387 8% 24% 393 394 390 B
USHER Caught Up (LaFace/Zomba Label Group) 393 388 9% 4% 392 400 3g6 | BY ;’TAF'::YETLm I'[’:?L:‘F:'BAA':\"' OO .
BOBBY VALENTINO Slow Down (OTP/Dcf Jam/IDJMG) 392 395 65% 13% 398 407 373 '
LUBACRIS Number One Spot (Def Jam South/i0JMG) 391 388 89% 22% 394 398 3.82 . . . .
C p . N . Personal stats: When he released his  his musical and fashion styles are back to
T.1. Bring ‘Em Out (Grand Hustle/Atlantic) 389 381 94% 39% 391 387 402 1992 debut CD. Cin I B Dollar?. th hat f inallv k dloved. H ‘
. . an I Borrow a Dollar?, the ans > / / oved. He
NIVEA fILIL’ JON... Okay (ive/Zomba Label Group) 387 381 78% 17% 389 398 356 ot ﬂe u o ! C‘ 0w e wha | an O”%;lf“‘ .‘d “e“d“B“E A © : €
= : e 7 3S ho 2 7 S hY 7 ( t’el
TRILLVILLE Some Cut (BME/Warner Bros.) 384 380 81% 23% 383 390 363 arstthen know “_‘151 : ‘?mI;‘OI‘ he/['?ﬁ ‘;{7 Lo et FETI 85 B tlm
FANTASIA Truth Is (J/HM[J‘/ 3182 3.76 84% 25% 3.89 399 354 the L]Ulntesstntla 'llp‘ : Op . . 1S maturlty he S de\'eloped through the
AMERIE One Thing (Columbia) 378 368 86% 28% 387 386 380 | rhymes wordplayand deliverykepthip- years. Common has even found a way to
DESTINY'S CHILD Girl (Columbia) 3.1 — 79% 15% 382 393 345 hop purists wanting more. His personal make his style profitable, launching Soji,
MARQUES HOUSTON-AN Because Of You (7.0/6./ 374 362 49% 9% 383 397 3.6 style was the typical hip-hop uniform of ~ a high-end line of hats to be released this
BRODKE VALENTINE fBIG BO! & LIL' JON Giffight Viwid ~ 3.73 358  80% 21% 373 378 351 the time: baggy jeans, a hoodie and aback-  fall.
OMARION 0 f£pic/ 367 357 92% 30% 366 385 3.02 pack. Influences: For BE Common used the
CASSIDY 'm A Hustla (J/RMG) 366 358 70% 21% 376 375 380 But as time passed, Common changed. legacies of Marvin Gaye, Bob Marley and
FAITH EVANS Again (Capitol) 363 368 65% 16% 374 378 363 As his relationship with the eclectic Donny Hathaway as motivation to create
YING YANG TWINS Wait (The Whisper Song) (7V7) 362 364 76% 22% 367 374 3.39 Erykah Badu blossomed, he evolved into  a classic album.
ML JONES fiSUM THUG S Ty Suidtbseflptnamer Bos/3.46 - 3.37  64%  22% 350 345 367 an earthy, thrift store-shopping bohemian. The album: BE is Common’s sixth al-
JOHN LEGENO Ordinary People (Columbia) 331 329 8% 4% 353 345 379 While his loyal fans still appreciated his bum, and it has limited guest appcarances
FANTASIA Baby Mama (/RMG) 321 392 5% 26% 335 343 3.8 lyrics, his choice of beats sounded experi-  (John Legend, Bilal, Kanye West, The Last
mental compared to his past musical of- Poets), very few producers (Kanye West,
Total sample size 1s 316 responcents. Tolal average favorability estimates are based on a scale of 1-5. (1=dishike very much, 5 = like very feri I:gs‘ . . . J v Dee) and Only 11 son gs. While marjy
much). Total familiarity represents the percentage of respondents vho recognized the song. Total bum represents the number of respondents Ilook at my career like a circle,” says rappers have numerous songs and skits
who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is based on “M e - g Y TN
persons 12+. Persons are screened via the Internel. Once passed. they can take the music test based on the format/music preference. Commo.n, y last album w Gk the f.Ul' on their élbuf,nS/ Common had a different
RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the thest point away from the starting point, perspective. “I felt each song was power-
Internet only. RateTheMusic is a registered trademark of Rate TheMusic.com. The RTM system, is available for local radio stations by and now I'm back at the root again.” ful enough that | didn’t need more thar
. . N 4 " e ; ! - N
calling 818-377-5300. Rate TheMusic.com dala is provided by Mediabase Research, a division of Premiere Radio Networks. Yy, i . a8 % e (L0 7
N Now Common has hissense back,and 11 songs,” he explains. “1t’s not overdone.
( WIMZGreenville. SC* KiMZ/Lawton. OK WDAIMyrtls Beach, SC WDKX/Rochesier, NY* WBWT/Taliahassee. FL \
OM: Tony Frelds ompD: Tefry Maaday Op: Dave Sclomon OM/PD: Andre Marcet DM: Jefl Hom
APD: Kamn Blang APD: Toay Tone PD: Kenny Smoav APD. im Jordan PD: Vanessa Jerome
MO: uu]gDa 3 EBONY EYEZ MD DJVN‘JM MD: Tarig Spence APOMD; Frank Lm!
, , , , # Bl Nonaen T } oA PO R ot
Stations and their adds Iisted alphabetically by market | s POMD o i —— S 1 YOWGGUZ
i OM: Clay Hunumm ASIA ”
e WPHHMarttord, CT* 2 EBONY EVEZ PDMD: Pamela
g{i’/‘lﬁ]“g:v’:xymﬁlhay glﬂﬂgﬂ/lllil'l‘nnl M- WXBT/CDIllmhIa SC pu@ggmu'rhﬂ Maguire ' EFI\”TABTI\T}“G HIAZZE PHA ) Ekm?é”'g’g”’*‘“ PHA WILZSaginaw, MI* z‘m?“nm:m FL
No Adds 23 FANTASIA PD Bn OMARION TANK POMD: Eugene Brown P1): Ed the World Famous
4 PTBULL fLIU JON 1 BMNIF S(GH (S‘\lC(‘P [x66 AMARION 26 FANTASIA APDMO: Jay Blaze
2 MEMPHIS B EFR KEYSHI WELIP/Hnntsv:ue AL KIPRALie Rock, AR® GMARION 7 SUIM THUG HJAZZE PHA
WZBNAlbany, GA AN INDIAARI[ OM. Ste SNIFD: Joe Booxer R iNDIAARIE 5 IANIASIA
ol HlAdMf L i B'“‘E " 11 SLIM THUS 1JAZZE PHA D e e AR ’ 5 OMARION
PD: THRFH-MAHA % L-‘gg;ml‘"'“ ‘E"(‘%»ﬁ\f‘gﬁu MD: |??an m’%cm:. \%mlxall:smwsml e WBTP/Tampa. FL*
2 LIARAVLUDN WMSU/Columbus, MS G ‘,\
B Sk FND0P DOBS Ist LHHUC G HIALZE PHA oo’ 'f,’,."':“:; D:Eu,,,, EE%E%L, _— AR . iﬁ,fﬂm CAZZE A 'f}’ ;WE';[;;';“ bogeris g",; R:'?"“ oI
WAJZ/Alhany, NY* ERONYEYEZ ANTHONY HAMILTON 17 LAYZIE BDNE & BIZZY BONE O ?Hj(;mm PHA
PD: Sugar Bear WBOT/Boston, MA' KKBT/Los Angeles. CA* WOUE/New Orleans. LA® 11 TALIB KWE
APD: Wonder Woman ";% ;’m T Rotinsan WCKX/Columbus, OH* WHRP Muntsills, AL M«?:ml/?nr 5 DM: Carla Boatner o SM”H WJLIC/Toledo, OH"
PO Paul Strong PUMO: Pl D vid March ’ A g L L] ity PD: Chartle Mack
19 85 MD. Warren Sievens 5 A X L 61 FANTASIA g GAM 3 DIRTHAG
12 FAT J0E & CASSIDY b OMAHKUN WGZB/Louisvilie, KY* CASSIDY 9 STEVIL WONDER 2 S IM THUG WAZZE PHA
KBCE/Alexandria, LA 1 BEANIE SIGEL 15SNOOP DOGG PD: Mark Gunp OMARION 9 EEANIE SIGEL HSNDOP UGG T $BONY [YEZ
PO: James Alexander WBLK/Buffalo, NY* KKDA/Dallas, TX* SUM THUG #JAZZE PHA MD: Gerald Harrison SLIM THUG YJAZZE PHA 7 KEY, FANIASIA
MD: Benise Thomas. PDMD: Chris Reynolds POM Cheatham 8 6. FHOMEBWO! 1 WLBBIE VBUNB 7 SOCENT TANK
EBONY £YEZ 14 FANTASIA DM SKip g WWPRNew York, NY* & USHER OMARION
e " e s e, s e
KEDG/Afexandria, LA . ; DM/D: Stan Branson it e 5 , Mo M Music Choics Rap/Salsilite
i e gt . B B R woemm | Bt B — .
1 EBONY EYEZ WD: Yo P 3 e BOBEV, e AU MD: Lamanda Williams F: Darmyl Huckaby
v WOTUBetruit, MI* Rk G312 YOWiMortol YA+ 10 GETOBOYS Aol
WiTAAanta, GA- INDIA ARIE ek L WHKSMacon, GA T g p— DR R EIARLT
PO: Jory Smokin EBONY EYEZ 13 PAETTY RickY OM: Jel Sitvers KEYSHIACOLE Sips o ama Sttt WJKSMWilmington, OF*
APD: Dimitnus Stevens FANTASIA B KEYSHIACOLE PO/MD: Birtan Paiz FANTASIA oM Baros PD: Tony Quartarone
H{J:gﬁa‘r}\twﬁmm DIRTBAG i mlx:::ﬁ:us 47 Mﬁ\‘mu‘» BG HOMEBWOI PD: Tom m MO: Manue! Mena
SLIM THUG £JAZZE PHA wPec :#Lmri:h M 7 SLiw THUG WAz s % Wcto WWHV/Norfoik, VA® U0 o Grlon OMABION e
Tem Arery APﬁMD‘ Kris Keliey OMARION PD: Parish Brown 25 USHER SLIM THUG #/JAZZt PHA
WVEE/Allanta, GA® MO: Deon Cole n W-TAS,A WHRKMemphis, TN MO: Pozo Coconutz 21 TEAIRRA MAR!
PO: Tory Brown 4 SLIM TI—IU‘; HIAZLL PHA PO: Nale Bell FANTASIA 20 CHRISTINAMILIAN HTWISTA WMNXWilmington, NC
MD: Tosha Love NTASIA 1 SUM YHUG WJBT/Jacksonville, FL* APD/MO; Devin Stes) OMARION 20 RODNEY JERKINS VATIBA MARTIN MO: Nikki Sanchez
35 FANTASIA T teowor e ON: Gail Austin 4 FNTASIA & RKELLY 5 FANTASIA
FAITHEVANS PB:G-Wiz ) 28 PRETTY RICKY KVSP/OKiahoma Ciy, OK- 5 INDIAARIE
e — I e B e
WEXMAugusta, GA* PO Keith Landockar OM: Jey Saatuay ARIN D: Eddie Brasco D ke Note: F let
OM/PL; Ros Thomas M Mapc Itcher POMD: Cr o Seon Scott T o8 SN Lanzze pn AR e ote: For complete
3 BEANIE SIGEL 'SNOOP DOGG 0 KEY S ACOLE gyl S 13 KEYSHIA COLE
2 INDIA ARE " SUIM THIG FIAZZE Prih 7 BEAESGE Tshoor 06 OM: Scotl Stephens OMARION adds, see R&R
85 10 IND! Kpnmm City, MO* POMD: Easual 1 EBONY EYEZ
i TEAIPRAMARI Aaudre Carson AEB s C FANTASIA, A Music Tracking.
WPRW/Augusta, GA* A T— W.INDothan, AL ':';"22,{,‘13.‘: . 12 50 CENT ' APOMND: Kenya Cabioe
Pﬂ»_ﬁm Fattz” Snell DIRTBAG OM: J8 Wison 4 INDIA ARIE 10 R. KELLY BLA/Omana, NE* 16 FANTAS|
LA FANTASIA PO Tony Blark SYLEENA IOHNSON 5 KELLY 10 LIL JON & THE EASTSIDE BOYZ B0 mmn
] 2’1&"1’ H M,m Amt BG. #H e B0CS PYER 1 BBy (AT BIRDMAN) suCwang | W8T Savamnah, GA )
i svugm NNaON TR KELLY WeeyThicags. L 10 1ANY g’wxou B APD: Joft Nice POWERED
I i e i G o i MEDIABASE
imol * i :
PO: Vitor St oo WZFXFayatevila, NC- e e : SR WUSUPhiadalphia, PA" KBHD revapot LA” \
MD: Neks Howse USHER OM; Ma Edwards POMD. The BabySiter TANK PD: Thea Milcham rit ot
7 MARIAH CAREY WEBBIF /BUN B PD/MO: Jeff Anderson No Adds OMARION . APDMD: Kashon Powsll 1 SLiM mu' IRZZE PHA *
FANTASIA APO: Wike Tech SLIM THUG FJAZZE PHA 19 BROOKE VALENTINE 186 BO! & LI JON FANTASIA - & Monitored Reporters
. WEWKEicaga, 1L & LTS . LIS 15 BEANIE SIGEL /SNOOP DOGG YHRMMAHA
L ey 0 A o s HeDowei SR B ooy, LA WMIBMiami, FL* WAMOPiisburgh, PA* 101 Total Reporters
MD: xé.glmsyuz Mike Ho Adds 5 [ SL:MTHUG HIAZZE PHA %"‘?.‘.:'; RM OMPI: ceom "Geo’ Cook XDXS/Shreveport, LA® _—
5 LI fuAzze PHa WYNNForence, SC Paony Evez MO Cota L Kimbrogh M R, i 70 Total Monitored
1 FAT JOE WIZ;ICmclnnah OH* OM: Mati Scury OMARION Ml?rggﬁ% ST sumwuc LIAZZE PHA 1 INDIAARIE _—
ety W0 Gog Wi WD P o . MARIAH CAREY R e 31 Total Indicator
No Adds 12 FANTASIA T Hvane Snaries. LA . WOOKRalsigh. NC* OMARION _—
KTCXBeaumont, TX° LI Pn/mu ik Thamas R aee 70: 0y Young SRR Did Not Report, Playlist
PD: Doug Harris WENZClevetand, OH* . D CinaCookl MD: Bailey Coleman AL e :
APIJMD: Adrian Scoft DM/PD: Kim Johason WTMEIGaImI!e FL 3 MAHAH CAREY % Eno&yv yard No Adds ;wmnon. Frozen (7):
S N vuazze prn N ST RARD e FANTASIA & LYFEJENNINGS } "PANTASI: KRVV/Monroe, LA
OMARION & o e ATSHUG R pn TR Rl BT iRictmond, VA SLIM THUG #UAZZE PHA KZWA/Lake Charles, LA
s O Holan Do INDIAARIE APDMD: Mike Srzet YATZ/S! Lous, MO* WESE/Tupelo, MS
YBUYBIL, Hs® WK Gaumbia, SC* INDIA ARIE ke = 3 bRk AL CheX e WiIBB/Macon, GA
POMD: Torrnce Bit AP Bl Back EBCHYEYEZ 1 HtNNT‘ T — :’u%.woh"' h“ P?s' EVFI "CNINGS WUVA/Charlottesville, VA
7o HANTACIA H: Shanik (:‘N'm WIKS Grsenvite, NC* ! oA s gu»wwf PHA w&znucnﬂ:fw' 1 %lvng THUG HAZE PHA WZHT/Montgomery, AL
SLIM THUG f4AZZE PHA 3 <L|M mu‘, JAZZE PHA PDAMD: B.X. Kirkland OMARION FANTASIA 5 BEANIE SIGEL /SNOOP DOGG FANTASIA XM Raw/Sateliite
k EBONY EVFZ FANT 6 AMERIE EBONY EYEZ INDIA ARIE B FHOMEBWOL Y,
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April 22, 2005
ARTIST TITLE LABEL(S)

FANTASIA Truthls (/AMG)
JOHN LEGEND Ordinary People (Columbia)

BRIAN MCKNIGHT Everytime You Go Away (Motown/Universal}

KEM i Can't Stop Loving You (Motown/Universal)

STEVIE WONDER So What The Fuss (Motown/Universal)

JILL SCOTT Whatever (Hidden Beach/Epic)

MARIO Let Me Love You (/RMG)

LALAH HATHAWAY Forever, For Always, For Love (GRP/VMG)
GERALD LEVERT So What (If You Got A Baby) /4t/antic/
FAITH EVANS Again (Capitol)

LUTHER VANDROSS Think About You (/RMG)

ANITA BAKER How Does It Feel (Blue Note/Virgin)

PRINCE Call My Name (Columbia/

ALICIA KEYS f[TONY, TONI, TONE & JERMAINE PAUL Diary (J/AMG)

FANTASIA FreeYourself (/RMG)

MINT CONDITION I'm Ready /image/
DESTINY'S CHILD Girl (Columbia)

AL GREEN Perfect To Me (Blue Note/Virgin)
TINA TURNER Open Arms (Capitol)

RAHEEM DEVAUGHN Guess Who Loves You More (Jive/Zomba Label Group/
LEDISI fIBONEY JAMES My Sensitivity (Gets In The Way) (GRP/VMG)

RAHSAAN PATTERSON Forever Yours (Artistry Music)
SMOKIE NORFUL | Understand (EM/ Gospel)

SAMSON Atmosphere (Five Eight s/

TROY JOHNSON It's You (Sought After Entertainment)
URBAN MYSTIC Long Ways (Sobe/

TEMMORA fHOWARD HEWETT There's No Me (L£6)
J MOSS We Must Praise (Gospo Centric)

ANGIE STONE ffANTHONY HAMILTON Stay For Awhile L/BMG/

ALICIAKEYS Karma (J/RMG/

TOTAL
PLAYS

1612
1428
1292
1237
1
987
968
936
853
779
653
637
542
527
489
473
407
395
383
380
354
Jas
312
246
209
205
194
m
165
156

PATS  AUDIENGE
(00)

-37 206960
-19 183912
+12 150754
+4 154344
+6 137616
-138 100454
-79 119459
-37 136512
-38 98905
+9 113715
+76 86190
-1 90175
-25 79118
-36 49526
+1M 74534
+23 34433
+47 46602
+40 20873
-15 26250
+61 28976
0 35480
-4 18816
+61 26813
+38 11868
+6 5849
+11 7824
4 6427
+66 22840
+1 11047
-65 50062

R T
19 5211
15 25/0
17 50/0
14 54/0

6 550
23 49/0
17 16/0
A 45/0
12 53N
10 51)2
12 410
27 460
a7 35/0
aM 34/0

3 336

8 352

5 2912

9 340
13 380

6 343
13 240
n 28/0

3 2912

9 15/0

5 1710

3 23

5 18/0

1 1716
20 12/0
20 8/0

56 Urban AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 4/10-4/16. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number.
Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records.

powerep[:3d

MEDIABASE
MOST ADDED'

ARTIST TITLE LABEL(S) ADDS
INDIA.ARIE Purify Me (Rowdy/Motown) 26
0'JAYS Imagination (Music World/SRG) 16
LALAH HATHAWAY Better And Better (MesaBlueMoon/AGU Music) 14
MARY MARY Heaven (Sony Urban/Columbial 9
FANTASIA Free Yourself (/AMG) 6
JMOSS We Must Praise (Gaspo Centric/ 6
RAHEEM DEVAUGHN Guess Who... (Jive/Zomba Label Group) 3
MOST
INCREASED PLAYS
TOTAL
PLAY
ARTIST TITLE LABEL(S) INCREASE
FANTASIA Free Yourself L/AMG/ +1N
AMERIE One Thing (Columbia) +120
TAMIA Things | Collected (Rowdy/Motown/ +79
EMINEM Mockingbird (Shady/Aftermathyinterscope) +719
LUTHER VANDROSS Think About You (/RMG/ +76
JMOSS We Must Praise (Gospo Centric/ +66
R. KELLY Step In The Name Of Love (Jive/Zomba Label Group) ~ +61
RAHEEM DEVAUGHN Guess Who... L/ive/Zomba Label Groug) ~ +61

NEW & ACTIVE

TAMIA Things | Collected (Rowdy/Motown/
Total Plays: 153, Total Stations: 16, Adds: 1
JON B. What | Like About You (Sanctuary Urban)
Total Plays: 144, Total Stations: 23, Adds: 2
CARLTON BLOUNT My Wife (Magnatar/

Total Plays: 135, Total Stations: 13, Adds: 0
MICHAEL B. SUTTON Nobody (Little Dizzy/
Total Plays: 110, Total Stations: 9, Adds: 1

Songs ranked by total plays

Station playlists for all R&R reporters are available
on the web at www.radipantdregords.com.

—

WOQVE/Albany, GA
KSYUWAIbuquerque, NM*
WAKB/Augusta, GA*
WKSP/Augusta, GA*

WWIN/Baitimore, MD*

K ton R , LA®
\OXUBa ouge, LA

REPORTERS

WBHK/Birmingham, AL*
WMGL/Charleston, SC*
WXST/Charleston, SC*
WBAV/Charlotte*

WONC/Charlotte*

WSRB/Chicago, iL*

Stations and their adds listed alphabetically by market

WVAZ/Chicago, IL*
WZAK/Cleveland, OH*
WLXC/Columbia, SC*
WWDM/Columbia, SC*
WAGH/Columbus, GA

WMXU/Columbus, MS

WXMG/Columbus, OH*
WROU/Dayton, OH*
WMXD/Detroit, MI*
WUKS/Fayetteville, NC*
WDZZFiint, MI*
WCMG/Florence, SC
WFLM/F. Pierce, FL*

WOQMG/Greensboro, NC*

KMJQ/Houston, TX*
WTLCAndianapolis, IN*
WKXI/Jackson, MS*
WSOL/Jacksonville, FL*
KMJK/Xansas City, MO*
KNEK/Latayete, LA*

KOKY/Little Rock, AR*

KJLH/Los Angeles, CA*

WMJIMLouisville, KY*
KJMS/Memphis, TN*
WHQT/Miami, FL*
WJIMAMilwaukee, WI*
WDLT/Mobile, AL*
WOQQKMNashville, TN*

WYBC/New Haven, CT*

3

WYLD/New Orieans, LA*

powereD 1l

KMEZ/New Orleans, LA*

WBLS/New York, NY*

WRKS/New York, NY*

WKUS/Norfolk, VA* Se—

56 Total Monitored
18 Total Indicator
Did Not Report,

Adds for reporters Playlist Frozen (4):

are listed in R&R Eé“s‘%’.f.‘?.’;’e“#,?

. . n,
Music Tracking. WRBV/Macon, GA

MEDIABASE

*Monitored Reporters

74 Total Reporters
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* The Bad Boy in the A
e A Provocative Mix of Relatienship Talk with
the Best of 0ld School and Today's R&B
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GOSPEL TOP 30
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LAST THIS TOTAL 4+ - TOTAL WEEKS ON  TOTAL STATIONS/ Y
WEEK  WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS  AUDENCE CHART ADDS MO S T A DD E D
1 1 DONNIE MCCLURKIN | Call You Faithful (Verity) 969 -4 37005 22 3310 | ammist TLE LaBEL(S) ADDS
2 2 SMOKIE NORFUL | Understand (EM! Gospel) 887 9 37290 23 34/0 | MARY MARY Heaven (Sony Urban/Columbia) 8
4 @  JAMES FORTUNE You Survived (Workd Wide Gospel) 592 +18 22282 1 28/0 ::;:‘;'E":'GNG f'UL:‘f't“\?" l’;"“/;’“ “'?Ihz f”‘j/”'t’d ‘:t"’j Gospel) ;
. . onna our Name (oony Urdan/integnty)
3 4 JMOSS We Must Praise (Gospo Cenlnf'/ 522 13 23775 33 23/0 LASHUN PACE Hey (EM! Gospe) 3
9 6 YOLANDA ADAMS Be Blessed (Atlantic/ 459 +3 16549 3 2400 ISRAEL ANO NEW BREED Friend Of God (Integrity Gospel) 2
7 6  TED & SHERI Celebrate (Ward/Curb/Warner Bros.) 442 -34 18039 19 18/0 | KURT CARR God Blocked It (Gospo Centric) 2
6 7 BISHOP TD JAKES fIMICAH STAMPLEY Take My Life (Dexterity/EM| Gospel) 441 36 22332 28 17/0 | OEITRICK HADOON God Didn't Give Up (Venty/ 2
16 €  NUBEGINNING fIDAMON LITTLE Do Right (Worid Wide Gospe) 438 +72 20150 12 2014 ;ﬂ'T‘ED"F :’32;‘02 Nd'*:” /_:"T'":/ e :
8 9 DONALD LAWRENCE Healed (Verity/ 438 23 16422 30 15/0 o0 Wil Taks Care (Gotoe/
14 D ISRAEL AND NEW BREED Friend Of God ntegrity Gospel 435 +29 11560 13 19)2 MOST
5 11 DEITRICK HADDON God Is Good (Verity/ 435 47 18608 35 201 INCREASED PLAYS
12 12 TIMBOWMAN My Praise Liguid §/ 419 2 17016 18 181 ToTAL
10 13 BEBE WINANS Safe From Harm Still Waters/TMG) a7 32 19413 12 2000 | amnsr e s INCREASE
13 14 LASHUN PACE For My Good (EM! Gospel) 413 4 14104 14 1710 | MARY MARY Heaven (Sony Urben/Columbia) +83
17 @ R ALLEN GROUP /K. FRANKLIN Something About The Name Jesus (TyscotTaseis) 375 “7 1085 N 16/1 [‘;’ﬁj“;’;’ﬂg:;’”“{';;}"glmf Do Right (World ide Gospel) *;:
. ey 0Sp +
19 @ JOHNNY SANDERS | Trust God (Platinum) 328 +2 13083 5 130 | ,NOINTED Goma Lif Your Name (Sany Urtardntegrity) =
18 17 RUBEN STUDDARD | Need An Angel (/RMG) 328 -15 10363 15 151 BISHOP EODIE LONG... Servant's Prayer (EM/ Gospel +38
27 @ ANOINTED Gonna Lift Your Name (Sony Urban/Integrity) 310 +51 13973 5 1813 TEXAS BOYZ | Still Love You (Blackberry) +36
23 @  KURTCARR God Blocked It (Gaspo Centric/ 301 +27 12217 ] 16/2 | MICAH STAMPLEY War Cry €M/ Gospel) +34
21 @  DONALD LAWRENCE fHEZEKIAH WALKER You Covered Me Verity/ 299 +11 7207 10 141 ;‘;ﬁ';{gxc'l{‘;‘égz:‘[;’g;gﬁ‘:“;“ ‘:j"“';VT“,’Mf EMI Gospel) *g;
od Didn't Give Up /Verity) +
2 21 LORIPERRY | Found It In You /Palance/. 281 2 11852 17 1500 | SRAEL ANO NEW BREED Friand Of God Integriy Gaspe)l~ +29
24 @D  MISSISSIPPIMASS CHOIR I'm Not Tired Yet (Malaco/ 279 +9 9923 3 13/0
29 @  MIAMIMASS CHOIR Glory, Glory Majo/ 274 +23 8841 6 141 NEW & ACTIVE
26 @ JONATHAN BUTLER Don't You Worry (Maranatha!) 269 +6 13817 8 1210 | ANTHONY EVANS Even More IV0)
28 @  STEPHEN HURD Lead Me To The Rock (Integrity Gospel) 261 +8 11708 15 13/0 | Total Plays: 190, Total Stations: 8, Adds: 0
25 26 TWINKIE CLARK He Lifted Me (Verity) 253 A7 11165 15 1311 f"tfl"g“" fgsl"}'m'gt'-?“ ;ei /d/;""ggﬂ'" Entertainment/
. . otal Plays: 185, Total Stations: 9, Adds:
30 @ TYE TRIBBETT & G.A. Everything Part 1, Part 2 (Sony Music/ 224 +9 11194 2 101 ISRAEL... & BYRON CAGE Give Thanks /Gaspo Centric/
@ DENETRIA CHAMP | Really Love You (/0 217 +9 10921 1 1210 | Total Plays: 183, Total Stations: 7, Adds: 0
@  MICAH STAMPLEY War Cry (EM/ Gospel 214 +34 6963 1 15/0 | WILLIAMS BROTHERS Good To Me (Blackberry/
€  MARY MARY Heaven (Sony Urban/Columbia) 207 +83 8231 1 168 | Total Plays: 181, Total Stations: 8, Adds: 0 ,
OEANORE PATTERSON Great Things (Tyscot/Tasers/
34 Gospel reporters. Songs ranked by total plays for the airplay week of Sunday 4/10 - Saturday 4/16. Total Plays: 173, Total Stations: 11, Adds: 1
© 2005 Radio & Records Songs ranked by total plays
( ~ \
REPOR TERS s O ¥’~°&F’n’*‘-§§’: s Dot A L Ratcigh. e 0 Tmpngton. DC
. i i 3 g'w-ﬂooxs Pgmre'tmn BETT & GA Fzm;dsﬁ%swn ﬂ:mm e
Stations and their adds listed alphabetically by market %% ‘...I.’.‘, KPR Marsas c,,, 0 i ke SURE
}? mﬁonmnsm s l;srﬁ“an"T? New 50 3 TWINKt Clan sl s NG ARG (DAMON LITLE :?Lgm&wm cHom ?%‘ %ﬁ CHOR
LASHUN PACE 16 TIM BOWMAN 5 MIGHTY CLOUDS OF JOY wcus/nmn Mi WHAL/ Memphis, TH 11 BYRON CAGE
T O 15 NU BEGINNING YDAMON LITTLE g?u‘mwono PD. Eiloon Cobier MARY MARY
wms/mcu WENNBirmingham, AL o cieyciand. OH MARY A kRO RSN e S ABC's Rejoice/Satellite
APD. Stsler Mary King Cannon MARY MARY WTL(:/lndlanapolls IN 13 DEITRICK HADDON PO.AJ PD: Willie #m 34 Total Indicator
LOUISIANA STATE MASS CHOIR. fegiocfi OM: Brian Wablace P et O 14' DEITRICK HADDON —
WCAO/Baltimore, MD No Adds WFMVMII‘mbIa SC PO. Paut Robwson WLOK/Memphis, TN No Adds 14 KURT CARR e
PO/MO; Loe Mchoes PO: Tony “Gea™ Groen MO: Oonovan Hartwell POMO. Kim Harper ) Did Not Report,
16 MISSISSIPPT MASS CHOIR wqcmrlutnn, SC m mu W RUBEN STUDDARD No Adds Sheridan Gosml Network/Satellite | Playlist Frozen (5):
! TURRENTINE-AGCE PO, et W 10 ISRAEL ANO NEW BREED WhiHidacksan, M3 iami WXEZ Noriol. VA AP oy KVLO/Little Rock, AR
A AP, s Wl 10 DONALD LAWRENCE UHEZEKWH | PO et e ol L WAGG/Birmingham, AL
§ Ry CAGO MASS CHOIR 2 RANCE ALLEN GHOUP UKIRK FRANKLI ' CHMVANMASS CHOIR ARy AR FLMG: Grep Cooper % Lon W WPGCWashington, DC WDAS/Philadeiphia, PA
4 RIZEN ‘6 g»w l);4‘"%55 Emsn g m# m‘t e AESE oI 4 QUT OF EDEN 25 WINFIELD PARKER 17 CHERYL PEPSH RILEY POMD: Choret Sockaon WJNVCharleston, SC
\Acmsronm L. GRAY 16 LEMMIE BATTLES 2 TONEX 20 NU BEGINNING YDAMOM LITTLE No Adds WXOK/Baton Rouge, LA )
Promote your company, product, or event with
Roll-a-Sign’s versatile disposable banners
§ Cost-effective and reusable
i
Many sizes and colors available PLASTIC

BANNERS
Durable enough for indoor or outdoor use

Advertise your message in any color

Call today for more information!
1-800-231-6074 www.rollasign.com

PLASTIC
BANNERS

PLASTIC
BANNERS
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Country Comes To Cleveland

We told you a couple of months ago that Country would once again
play a major role in the R&R Convention now that our event and the
CMA Music Festival no longer share the same weekend. Here’s what

Border

Crossing

Canadian programmers size up music on

both sides of the line

quick look at their respective singles charts reveals pro-
% nounced differences between the Canadian and U.S.

country music marketplaces. The reasons for those divisions
range from government-imposed Canadian-content rules, or
Cancon, to understandable differences between two sovereign
nations that harbor cultures as diverse as their populations.

Even so, it's hard to deny the strong con-
nection Canada has to country music, partic-
ularly when considering the stateside success
of Shania Twain, Terri Clark and others. To
that end, R&R this week confers with a num-
ber of Canadian Country programmers to re-
veal other artistic and musical connections
that could have greater impact on both sides
of the border.

Hit Machine

A number of Canadian artists are currently
signed toNashvillelabels,soweasked
our panel which artists U.S. stations
should take a closer look at, based on
their airplay success up north.

“Each of the Canadian artists
signed to U.S. deals brings some-
thing to the table, most notably |
Aaron Lines and Carolyn Dawn §#
Johnson,” says CILG/Regina, SK
PD Abbey White. “Both have had
some success in the U.S. and con-
tinue to be very popular in Canada but can’t
seem to make a real impact on the U.S. chart.

“Both are songwriters and keep pretty good
company while in Nashville. I don’t need to
run down the list of recent hits that their
songwriting friends have had, but the whole
Troy Verges, Brett James, Chris Lindsey, Aimee
Mayo crew are definitely a well-oiled hit ma-
chine. They have written a bunch of songs for
Aaron’s album, and Verges is producing it.
This would suggest at least one U.S. hit, right?
In Canada, yes.

Paul Brandt

SO ST R OSSR At N TSR SIS IS RIS WS N T

Abbey White

“Carolyn Dawn Johnson continues to be
Canada’s country-music sweetheart. She’s
charting hit after hitand winning pretty much
every award handed out this year. Where is
the previous support she had in the U.S.2”

Jackie-Rae Greening, PD of CFCW /Edm-
onton, AB, may have an answer to that ques-
tion. "1 understand they are back in the stu-
dio reworking Carolyn Dawn'’s Dress Rehearsal
album,” he says. “One particular single from
that CD, ‘Die of a Broken Heart,” was a huge
song for us at CFCW. For a two-month stretch
7 it was one of our most requested
songs. As you can tell by the title,
it's not a party tune.”

CJIR (JRfm)/ Vancouver PD Gord
Eno says that to know Johnson is to
love her. “Canadian programmers
have had a better opportunity to get
_-#| a deeper understanding of her real

| strength,” he says. “Carolyn is a great
writer and performer who generates
big listener response.”

"Carolyn Dawn Johnson is loved here in her
home country and has a bunch of top 10 hits
to her credit,” says Derm Carnduff, PD of
CICZ/Barrie, ON and CIKZ/Kitchener, ON.
“I will never know why her single ‘Die of a
Broken Heart,” which she sings with Keith
Urban, wasn't a huge song in the U.S.”

Hot Topic

Though he’s not currently signed in the U.S,,
Paul Brandt is a hot topic with this crowd. “Paul
regularly hosts our Canadian Country Music
Awards,” White says. “Wherever he tours in
this country, he sells out, and his latest album
is selling. Simply put, in Canada, Paul Brandt
is a star.”

Phil Kallsen, Director/Country Program-
ming for Corus Radio and PD of CKRY/Cal-
gary, AB, agrees. “Paul’s latest album has gone
gold in Canada, and his concerts routinely sell
out in 3,000-plus-seat venues.

“He is totally devoted to the charities that
he is involved with, is one of the best inter-
views from either side of the border, and his
music is outstanding. His initial foray into the
US. came when he was very young, but he
has now matured and is hitting his stride.”

Eno says, “Paul Brandt is no longer signed
in the U.S. and has his own label now. Paul’s

have just taken Country gigs.

LB s v 2

we have in store for you June 23-25 in Cleveland.
§ « The Great Lakes Country Reunion: Friday, June 24, we're going to bring together
folks who have worked in Country radio or records in the Great Lakes region. In
addition to gathering alumni of existing Country
outlets, we're looking to pay homage to the people
and stations that paved the way, including legendary
AM Country outlets WHK/Cleveland; WSLR/Akron;
WWOL/Buffalo; WSAl/Cincinnati; WMNI/Columbus,
OH; WXCI/Detroit; WCUZ/Grand Rapids; WTOD/
Toledo; and all the rest that played such an impor-
tant part in this format's growth and evolution.

And how many legendary record people have come from this region? Be sure
to pass the word atong to those who might be out of the business or retired.
Join us for a night of seeing old friends and reliving great memories.

« There are two Country panels on Friday, June 24: The late-morning session
is titled “So You Have a Country Station: Now What?” This panel is targeted to
cluster GMs and OMs who have a Country station under their purview but aren't
fluent in the format. We'll have as panelists former Pop PDs who have been
successful at Country stations over the last few years and former Pop PDs who

s The afternoon panel is “The Country Boiler Room” and is more of a town
% meeting than a panel. Our dais will feature a label president or two, the top
Country programmers from the various radio companies, a couple of VPs of
promotion and a consultant. We'll cover a wide variety of topics, and we

4 promise to ask and get answers to the tough questions.

Also on tap are the opening-night party at the Rock and Roll Hall of Fame, the
R&R Industry Achievement Awards, the TJ Martell “Texas Hold 'Em Poker Party”
and lots, lots more. Go to www.radioandrecords.com and click on the “Conven-
tions” box for more details and registration information.

latest album has very strong material that is
working very well on Canadian radio. Get a
copy. ‘Convoy’ is huge and tests high.”

"Brandt is indeed Canada'’s big-
gest male country star,” Carnduff
says. “Of course, he did havea U.S.
deal with Reprise/WEA about 10
years ago and enjoyed some mod-
erate success in the U.S,, but his ca-
reer has skyrocketed here in Cana-
da in the last five or six years.

"He’s another total package, ashe
is a great songwriter, a great per-
former and a truly great country
singer. His last two independently
released albums have gone gold
[50,000 copies), and his Canadian tour last year
sold out everywhere within days of tickets
going on sale.”

The Buzz On Lines

Brandt helped introduce a fellow Canadi-
an who also happened to land on a Nashville
label. “Aaron Lines got a lot of buzz when he
opened for Paul Brandt’s Canadian tour some
years back,” Carnduff says. “Canadian coun-
try fans couldn’t wait to hear this guy on ra-
dio. He released a couple of independent sin-
gles that did very well here, and then the U S.
deal came.

"“The opening slot on the Brooks & Dunn
Neon Circus tour a few summers ago made
him that much bigger of a star here in Cana-
da. His current single, ‘Waiting on the Won-
derful,’ is top 10 here in Canada and still mov-
ing up. He's a great songwriter and a great
performer, and he and hisband smoke ina live
setting.”

Kallsen feels that Lines’ current CD is his
best yet. “He is rapidly growing as an artist

wWww.americanradiohistorv.com

Jackie-Rae
Greening
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and recording some great music,” he says.

"'Waitin’ on the Wonderful’ is a hit song that
should be on everyone’s playlist. Acts like
Aaron deserve a shot because, once
established, he will have a great
career that can only help country
music.”

CFQC/Saskatoon, SC PD Dawn
Woroniuk praises Lines too.
“Aaron Lines and Emerson Drive
have both had U.S. deals and have
had a hit or two,” she says. “I'm
surprised they have not had more.
Aaron has to be one of the hottest
country performers on either side
of the border. He is the whole pack-
age — his looks, his songwriting and his per-
formances are fabulous. He is definitely Can-
ada’s version of Kenny Chesney.

“Emerson Drive have to be among the most
electrifying entertainers in the industry. Their
live performances are outstanding, and their
songs are unparalleled except by a few US.
groups like Lonestar or Rascal Flatts.”

Carnduff says, "Emerson Drive had
worked so very hard to get their U.S. deal and
have done very well here in Canada. They
bring incredible energy to their live show, and
the girls seem to love them. Lead singer Brad
Mates has great star power, and the band is
top-notch.”

Grand Canyon

And don’tdiscount George Canyon, who's
making some noise of his own on the U.S.
chart. “Nashville Star 2 viewers in the U.S.
know and love him,” White says. “His CD sold
surprisingly well, considering that a shuffle

Continued on Page 40
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Border Crossing
Continued from Page 39

at his label prevented a radio push for his first
single, which was a smash in Canada,

“Now he’s come out with a single that is
doing well here but is slow out of the gates
down south. He has the makings of a super-
star. Here's hoping he won't see the same fate
as the guy who beat him out.”

“Canada has known about
George Canyon for years, but he re-
cently came to notice in the U.S. on
Nashville Star,” Kallsen says.
"“George is the real deal — an hon-
est individual with a natural charis-
ma. He is now winning major
awards and getting huge press.

“He’s a world-class singer, and &
his debut album on Universal South
is full of world-class songs. This is an artist
who shouldn't be lost in the onslaught of new
talent.”

Canyon’s labelmate also gets a nod from
Kallsen. “While not much has been done with
Amanda Wilkinson yet on Universal South,
sheisa talent with limitless potential,” he says.
“She is already a seasoned performer live, in
studio and on video for such a young age, and
this could be her year.”

Doc Walker

Our final shout-out goes to Lisa Brokop,
courtesy of Carnduff. “Lisa Brokop is so truly
gifted but currently on her third U.S. label,”
he says. “Her two recent singles, ‘Wildflow-
er’ followed by "Hey, Do You Know Me,” have
been embraced by Canadian Country radio
and have both gone top 10. Ona personal note,
she is my favorite Canadian female singer, and
[just don't get why she still hasn’t broken big
down south.”

On Deck

Canadian Country programmers have
many suggestions about who the next big
Canadian export will be. “There are three acts
that immediately come to mind that U.S. la-
bels and radio should pay attention to: Aaron
Pritchett, Jason McCoy and the
group Doc Walker,” Greening says.

“Aaron’s strengths include great
hooks, great looks and a unique vo-
cal delivery. His sophomore album
will be out this summer, and it
sounds like he’s kept the momen- :
tum. Jason McCoy’s last album, [EE
Honky Tonk Sonatas, was, in my
humble opinion, the best Canadian
album in 2004. It truly amazes me
that Jason isn’t abigger star than he is, though
he is our reigning [Canadian Country Music
Association] Male Vocalist of the Year.

“And Winnipeg’s Doc Walker are hot. The
vocal work of frontman Chris Thorsteinson
and harmony work of Dave Wasyliw work so
well. And, best of all, there’s nothing else like

40 ® Radio & Records April 22, 2005

their sound on the radio. Doc Walker have also
worked extremely hard, with extensive tour-
ing in an expansive country, but, as a result,
their live shows are solid.”

Kallsen also gives Pritchett his due. “ Aaron
is one of Canada’s next stars,” he says. “He is
already one of Canada’s premier performers
but is on the cusp of moving to the next level.
He is a mainstream country singer in the mold
of Gary Allan but has a uniqueness
to him that is getting him noticed.”

Doc Walker seem to be across-
; the-board favorites. “Hands down,

8 the next Canadian superstars who
will get a deal in the U.S. real soon
are Doc Walker, a killer five-piece
| band who have worked very hard

21 for their success in Canada,” White
2 says.

“Relentless touring, great song-
writing, a top-notch producer and excellent
management have been key components. Doc
Walker will sell out a show anywhere in Can-
ada, and they are starting to build fans in the
States. They’ve got the look, they've got a
fresh, vibrant sing-along sound, and now all
they need is a big record deal.”

Eno concurs, saying, “For the instant mo-
mentum and big impact that are needed to
turn heads, Doc Walker is a group to watch.
They have strong material, and their live per-
formance is impressive. They are the type of
group that would blow the room away at a
CRS New Faces show.”

Carnduff says the band’s work ethic is com-
mendable. “Like Emerson Drive, they have
worked so hard at their craft,” he says. “Years
of relentless touring, writing and building a
strong fan base was rewarded with a CCMA
Award last year for Group of the Year. They're
another amazing live act that has produced
two great independent albums and a string of
top 10 single successes at Canadian radio.
These guys sell lots of concert tickets when
they tour and really do need to be exposed to
the U.S. market.”

Woroniuk offers another Canadian to
watch. “Deric Ruttan is a rising star,” she says.
“His songs epitomize country music. They are
filled with emotion and are always extremely
entertaining. His live performance is amazing.
Deric has a handful of songwriting successes
to his credit as well and has written for the
likes of Dierks Bentley.”

Translators Needed

Hits are the name of radio’s game, which-
ever side of the fence you're on. Canada's pro-
gramming experts have heard a few hits that
might work down south, even if a more es-
tablished U.S. artist has to cut them.

Kallsen suggests Paul Brandt's “Leavin’.”
“This would be a solid song for
Rascal Flatts or Lonestar,” le says.
“It's country, but with a driving
edge that makes it distinctive.”

“If I were an American artist
looking for new songs for an up-
coming album, I'd definitely tune in
Canadian Country radio,” White
says. “You'd be surprised at the
great songs written up here. If [ had
to pick one song that would be a
U.S. hit, it would have to be 'Free,’ by Brad
Johner. Now Brad is actually trying to launch
his career in the U.S., and if he got a
label behind him, it might be his hit. Other-
wise, Tim McGraw, what are you waiting for?”

Woroniuk offers up the same tune, but with
a different target. “"Free’ could be a huge hit
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BABY MAKES THREE wrms/indianapolis held its annual Country Music Expo last week,
bringing local fans in close contact with numerous country stars. Pictured backstage are (I-r) Jamie
O'Neal; her daughter, Aliyah Good; and WFMS PD Bob Richards.

for Rascal Flatts,” she says. “And a couple of
years ago Gil Grand had a hit, ‘Spilled Per-
fume,” which would be a perfect tune for Joe
Nichols.”

“Aaron Pritchett is not signed toa U.S. la-
bel yet, but until then, his single ‘My Way’
[written by Ruttan and Tim Taylor] could be
recorded by Dierks Bentley, Keith Urban or
Tim McGraw,” Enosug-
gests.

“Deric Ruttan had a
hand in writing Dierks’
‘What Was I Thinkin"’
A song I've always
thought would be a
great country hit is ‘She
Ain't Pretty,’ recorded §
by The Northern Pikes : i
15 years ago. Greatvid- ~ Phil Kallsen
eo potential too. A Montgomery Gentry ver-
sion of this song would rock.”

“Home,” by Paul Brandt, gets Carnduff's
nod. “Paul absolutely nails this one, and hope-
fully we'll see it at No. 1 very shortly here in
Canada,” he says. “It won't get played in the
U.S., which is such a shame, because there is
no doubt it would be a home run for Tim
McGraw or Kenny Chesney.

“I personally think it would be a great song
for Trace Adkins. I loved ‘Then They Do,” and
this song would fit perfectly with Trace’s im-
age.”

Not done yet, Carnduff says, “I'm Not So
Little Anymore” was a great top 20 single by
independent artist Dean Tuftin. It's a kind of
coming-of-age song that did very well lere in
Canada. It’s similar in theme to Toby Keith’s
‘How Do You Like Me Now?” and a fun song
that I would love to hear Dierks Bentley
record.”

Drive North, Eh?

Some artists from the lower 48 play partic-
ularly well in Canada, both in concert and on
the air. If they haven't already, perhaps a tour
is in order for....

“The Mavericks have a huge fan base in
Canada,” Woroniuk says. “In my opinion, they
are one of the most talented groups in coun-
try music. Raul Malo’s voice is as beautiful and
distinctive as Ronnie Dunn’s. I am shocked
they haven’t enjoyed more success.

“ Another one of my personal favorites, and
one of our most requested artists, is Charlie
Robison. Again, I thought he would have done
better in the U.S. than he did.”

“The Nitty Gritty Dirt Band are a big con-
cert draw in Alberta,” Kallsen says. “Even af-
ter years without a major hit, they remain an
Alberta favorite. Perhaps because of the Stam-
pede, Matraca Berg and ‘Back in the Saddle’
continue to test well. Steve Earle and Lyle
Lovett are two more Calgary concert draws.”

www americanradiohistorv.com

Cancon rules aren’t the only things that dis-
tinguish Canadian stations from their U.S.
counterparts. Our panel named U.S. songs that
were hits up there but not down here. “Right
now in our heavy rotation are Randy Travis’
‘Four Walls” and Alison Krauss’ ‘Restless,””
Greening says. “Songs like these really set us
apart from our competition, and our listeners’
response is just so positive.

“Other obscure songs that have worked
well for us and are still in rotation include a
couple of songs from Chalee Tennison, ‘Go
Back’ and "Lonesome Road.” Rhonda Vincent's
T'm Not Over You,” Allison Moorer’s "The
Hardest Part’ and Dolly Parton’s ‘Shine’ and
her duet with Norah Jones on ‘Creepin’ In’
were also big records for us.”

Eno says, “From the perspective of U.S. vs.
Canadian charts, the secret successes we have
are Canadian artists. However, Alison Krauss
appears to do better at JRfm than at most sta-
tions. Dwight Yoakam's songs did better in
Vancouver too.

“The most interesting success story so far
this year is 'Home,’ by Michael Bublé. Against
conventional thinking, JRfm began spinning
it, and this puppy took off. I couldn't recom-
mend that anyone else perform it. Michael
owns this song and sings it with such honest
emotion. That's one of |
the reasons it works on
Country radio. But the
main reason is, it's a
great song.

“U.S. Country pro-
grammers should give
this some serious con-
sideration. If you can
get by the fact that has
asound that is far from
traditional, you may end up spinning one of
the year’s strongest songs. It is on his new It'’s
Time CD.”

Whether these particular artists and songs
grow into the next big connection between
Canada and Nashville remains to be seen.
Nevertheless, Canada’s Country radio cap-
tains are finding what works.

“Canadian Country radio has never sound-
ed better in the 14 years I've been involved in
it,” Carnduff says. “The Cancon regulations
force us, as programmers, to listen to and take
notice of many incredibly talented Canadian
country artists who are releasing material in-
dependently.

“The quality of this music is as high as it
has ever been, and Canadian country artists
should be very proud of the incredibly com-
petitive environment they have created at
Country radio here in Canada.”

Dawn Woroniuk

R&R/Nashuille Assoc. Country Editor Chuck
Aly assisted in the preparation of this column.
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2 1 KENNY CHESNEY Anything But Mine BN/ 12185 88 4519 2 4211771 1033 16 1160
4 @ BROOKS & DUNN It's Getting Better All The Time (Arista) 12181 1117 4457 +371 405146 22362 20 116/0 MOST ADDED’
3 € MONTGOMERY GENTRY Gone (Calumbial 12047 943 4473 +385 392117 25767 21 116/0
1 4 CRAIG MORGAN That's What | Love About Sunday (BBR) 12031 653 4368 214 422429 19349 24 116/0 | ARTISTTILE LABELS) ADDS
5 @ JODEEMESSINA My Give A Damn’s Busted (Curt) 10249 49 3834  +60 339626 5137 16 1160 | EE ANNWOMACK He Oughta Know That By Now MC4) 15
@ GRETCHENWILSON H ker (Epi 9412 935 3410 +293 309428 15376 11 116/0 e e e "
8 il A ! * f 101 JOSH GRACIN Stay With Me (Brass Bedl (yric Steet) 13
7 @) ANDY GRIGGS If Heaven (RCA/ 9410 767 3553 +248 308858 24450 25 116/0 | STEVE AZAR Don’ It Right Mercury/ 13
9 8 TOBY KEITH Honkytonk U (DreamWorks) 8354 54 3021 51 280092 2193 12 116/0 | STEVEHOLY GoHome (Curt/ 1
. : JAMIE 0'NEAL Somebody's Hero (Capitol) 9
10 OE NICHOLS What's A Guy Gotta Do Universal South 8098 295 2991 +138 270384 14038 21 116/0
g J at's A Guy Gotta Do (Universal Soutt) ¥ 01 TRISHA YEARWOOD Georgia Rain /MCA) 9
12 TRACE ADKINS Songs About Me (Capital) 7748 435 2911 +135 252948 23970 18 1131 | pace FiATTS Fast Cars And Freedom fyric Streed 8
11 @ TIMMCGRAW Drugs Or Jesus (Curb 7266 12 2664  +23 238671 1567 12 115/0 | yANZANT Help Somebody (Calumbia) 8
13 (D DIERKS BENTLEY Lot Of Leavin’ Left To Do (Capital) 6938 273 2570  +70 222785 11049 14 11511
14 13 MARTINA MCBRIDE God's Will (7CA) 6374 168 2451 4 197505 -12354 13 111/0 MOST
18 @ KETHURBAN Making Memories Of Us (Capital 6118 944 2091 +310 200858 36241 6 1103 INCREASED POINTS
15 () BLAINELARSEN How Do You Get That Lonely (Giantslayer/BN4) 5807 27 2177 +12 180603 -3411 23 1100 TomL
POINT
17 @ LONESTAR Class Reunion (That Used To Be Us) (BNA/ 5518 1M 2038 +6 171977 2239 15 111j1 | aRmiST TTLE 14BEL(S) manNAse
22 @ GEORGE STRAIT You'll Be There (MCA/ 5085 1107 1877 +408 159708 34422 4 1133 | BROOKS &DUNN It's Getiing Better All The Time Mrista)  +1117
19 @ PHIL VASSAR Il Take That As A Yes (The Hot Tub Song) (Arista/) 5056 488 1806 +180 153733 16426 20 101/1 | GEORGE SLT:TAT" Yﬂﬂ’"cBeTheLe L s +1;g;
i RASCAL FLATTS Fast Cars And Freedom (Lyric Street) +
21 @ BIG&RICH Big Time /Warfieers.} 4684 251 1729 +107 130133 2981 11 10BM| Lol Ll ey Gore Colmhi) e
20 @ JEFF BATES long, Slow Kisses (RCA) 4615 201 1807 +105 137537 1889 27 100/0 KEITH URBAN Making Memories Of Us /cap,‘m/} +944
23 @ RASCALFLATTS Fast Cars And Freedom (Lyric Street) 4560 985 1600 +335 148005 27662 113/8 | GRETCHEN WILSON Homewrecker (Epic/ +935
24 @ DARRYLWORLEY If Something Should Happen (DreamWarks) 3817 295 1523 +136 109569 10798 1011 SUGA':;MND Something M/;; (Mercury) +g§;
- . ANOY GRIGGS If Heaven (RCA/ +
25 @ KEITH ANDERSON Pickin’ Wildflowers (Arista/ 3529 103 149 +19 93840 3037 7 Sai| oo Songs At Mo (i) e
16 24 LEE ANN WOMACK | May Hate Myself In The Moring (MCA/ 3521 2107 1323 811 110660 61374 25 11110 | pyy yASSAR Il Take That As A Yes (The Hot Tub Song) Arista/ +488
26 @ BLAKE SHELTON Goodbye Time (Warner Bros.) 3506 422 1446 +128 102086 7647 12 1023
28 €@ BOBBY PINSON Don't Ask Me How | Know (RCA/ 3287 431 1132 +139 92098 9581 11  89]2 MOST
29 @ SHEDAISY Don’t Worry ‘Bout A Thing (Lyric Street) 2806 207 1161 +60 78352 5700 13  93f1 INCREASED PLA ys
31 @D ALANJACKSON The Talkin' Song Repair Blues (Arista/ 2519 452 944 +178 80162 13211 5 827 o
Breaker @ PAT GREEN Baby Doll (Universal/Republic/Mercury) 2504 192 836 +57 68158 2944 8 745 PLAY
ARTIST TITLE LABEL(S) INCREASE
sreaker €) VAN ZANT Help Somebody (Columbia) 2119 170 790 +79 59336 3359 6 708 SEORGE STRAT YoulBe e CA s
. ou e e +:
Broaker €)) SUGARLAND Something More Mercury) 1943 823 630 4271 4607 29537 3 TB{A| oo ey G Colmbis e
33 @ TRICK PONY lt's A Heartache (Asyfum/Curb) 1897 62 813 +10 53477 2620 12 77i2| BROOKS & DUNN it's Getting Better All The Time (Arista/ N
sreaker € REBAMCENTIRE My Sister (MCA) 1884 266 682 +74 53743 8288 6  71/5| RASCALFLATTS Fast Cars And Freedom Lyric Street) +335
35 €D BUDDY JEWELL If She Were Any Other Woman (Columbia) 1695 93 722 +34 45661 3161 11 74)1 g:”sr"c“'::mg%kﬁ Memﬂfieskﬂf;’;/?"f"’” +:;g
. H omewrecker (Epic +
34 35 TRAVISTRITT | See Me (Columbia) 1670 75 684 41 50839 3803 9 59| gninnc kv More Mercy) o7
38 € HANNA-MCEUEN Something Like A Broken Heart (MCA/ 1284 40 503  +15 27997 1225 8 692 | ANDYGRIGGS If Heaven (RCA/ +248
39 €D LEANN RIMES Probably Wouldn't Be This Way (Asylum/Curb) 1256 82 446 +20 37532 4662 4  53[7 | PHILVASSAR I'li Take That AsA Yes (The Hot Tub Song} Arista/ +180
37 38 AARON LINES Waitin’ On The Wonderful (BVA/ 1226  -160 521 65 34852 168 11  66J5 | ALANJACKSON The Talkin' Song Repair Blues (Arista/ +178
44 €D JAMIE O'NEAL Somebody's Hero (Capitol 1107 306 346 +83 36804 11869 4  48)9
42 40 BRIAN MCCOMAS The Middle Of Nowhere (Lyric Street) 934 98 361 60 20176 4031 7 5500 BREAKERS
40 41 RASCALFLATTS Skin (Lyric Street) 878 282 226 .75 32749 9538 11 5[0
43 42 TRENT WILLMON The Good Life (Columbia) 805 .79 205 .12 26298 880 28  9/0 PAT GREEN
e Baby Doll (Universal/Republic/Mercury)
47 @ HOT APPLE PIE Hillvillies (DreamWorks) 786 91 322 +39 21683 4207 3  A1jA 5 Adds © Moves 30-29
46 @ DIAMOND RIO One Befiever (Arista/ 783 48 295 +4 20419 654 7 400 VAN ZANT
45 45 GEORGE CANYON My Name (Universal South) 731 7 33 14 18805 217 7 M0 Help Somebody (Columbia)
@ JASON ALDEAN Hicktown (BBA) 92 284 316 +126 16557 6665 1 4317 8 Ad?u};’:\n:::;smn
@ MIRANDA LAMBERT Bring Me Down (Epic/ 640 254 241 +94 17657 5139 1 376 Something More (Mercury)
@ SHOOTER JENNINGS 4th Of July (Universal Southy 620 467 187 +134 12171 6919 1 2266 14 Adds ® Moves 41-31
48 @ KENITHOMAS Not Me (Moraine/ 595 13 242 +4 15228 -1343 14 291 REBA MCENTIRE
— @ LAUREN LUCAS What You Ain’t Gonna Get (Warner Bros.) 481 A7 237 +4 10350 443 2 M5 My Sister (MCA)
5 Adds ® Moves 36-33

116 Country reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total points for the airplay week
of 4/10-4/16. Bullets appear on songs gaining points and/or plays or remaining fiat from previous week. If two songs are tied in total points, the song with the larger
increase in paints is placed first. Songs below No. 1 and down in points and plays for three consecutive weeks are moved to recurrent. Most Added is the total number of
new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Points
fists the songs with the greatest week-to-week increases in total points.Station Weight = AQH Persons + (Market rank X 10) divided by 4180. Total Audience equals Average
Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with
permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records.

Songs ranked by total points

Station playlists for all R&R reporters are available
on the web at www.radioandrecords.com.
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Wk WEE ARTIST TITLE LABELSS) PO powts oM elis an AR WS Tom MOST ADD ED'
1 1 KENNY CHESNEY Anything But Mine (8NV4) 5259 .69 4206 42 124130 2489 17 1080 .
2 @ BROOKS & DUNN It's Getting Better All The Time (Arista) 5208 99 4167  +72 122382 2337 20 107/0 | ARTISTTILE LABELS) LhLe
3 €@ MONTGOMERY GENTRY Gone /Colmbia) 4814 157 3846  +70 112907 2124 21 105/0 | SUGARLAND Something More (Mercury) .
) , TRISHA YEARWOOD Georgia Rain (MCA) 13
5 @ ANDY GRIGGS !f Heaven /BCA) 4583 157 3635  +89 105824 2824 26 104/0| SHOOTER JENNINGS 4th OF July Universal South) 10
7 @ GRETCHEN WILSON Homewrecker (£pic/ 4307 445 3451 +323 101736 9342 10 108)1 ::S:EEXZA;“:[??B' IF";: Pr:af;; To Sta)” (RCA) :
oin’ It Right Mercury,
6 @ TOBYKEITH Honkytonk U (DreamWorks) 4050 156 3258 +102 94850 3233 12 10T | e ena et P §
8 0 JOE NICHOLS What's A Guy Gotta Do Universal South) 3778 55 3016 +49 87298 700 22 107/0 | RASCAL FLATTS Fast Cars And Freedom {Lyric Street) 6
10 @ TRACE ADKINS Songs About Me (Capitol) 3515 337 2816 +244 84024 7038 18 103/3 | ALAN JACKSON The Talkin' Song Repair Blues (Arista/ 6
9 @ TIMMCGRAW Drugs Or Jesus (Curt) 3379 99 2687 +46 78578 1643 13 1041 | LEE ANNWOMACK He Oughta Know That By Now M4/ J
12 D DIERKS BENTLEY Lot Of Leavin’ Left To Do (Capital 3311 282 2666 +170 78371 5411 14 1053
11 12 MARTINA MCBRIDE God's Will (RCA/ 3032 .24 2461 50 72796 927 19 962
15 @ KEITHURBAN Making Memaries Of Us (Capital 2912 432 2329 +309 67721 9273 6 1064
16 ) GEORGE STRAIT You'll Be There /MC4) 2750 526 2210 +429 62173 12602 4 1036
13 15 LONESTAR Class Reunion (That Used To Be Us) /BVA/ 2676 37 2136 63 63706 649 15 9713
14 (D BLAINELARSEN How Do You Get That Lonely (Giantsiayer/BNA/) 2661 141 2179 +76 63130 2671 20 9273
19 @ BIG & RICH Big Time (Warner Bros.) 2270 165 1799 +131 53898 3864 11  89/1
17 (D BLAKE SHELTON Goodbye Time (Warner Bros.) 2264 72 1872  +61 53634 1912 15 9913
20 { DARRYL WORLEY If Something Should Happen [DreamWorks) 2255 179 1809 +117 53093 4061 10 101)2
21 @) RASCALFLATTS Fast Cars And Freedom fLyric Street) 2186 335 1788 +293 52008 8031 6 1016 MOST
22 € PHILVASSAR Il Take That As A Yes (The Hot Tub Song) (4rista) 2026 187 1649 +147 49218 4968 21 8173 INCREASED POINTS
23 €D ALAN JACKSON The Talkin' Song Repair Blues (Arista) 1660 232 1396 +199 37414 6435 5  89/6 wILs
24 €D SHEDAISY Don't Worry ‘Bout A Thing (Lyric Street) 1462 74 1147 +47 34288 1150 13  79j3 [ ARTIST TLE LaBeLs) LSS
27 @ BOBBY PINSON Don't Ask Me How | Know (RC4) 1427 202 1168 +139 34039 4545 8  75/2 | SEORGESTRAIT Youll Be There /#1C4) +526
o ) GRETCHEN WILSON Homewrecker (£pic) +445
26 @ KEITH ANDERSON Pickin Wildflowers /AflSI-?} 1358 78 1034 +63 31825 1751 17 63“ KEITH URBAN Maklng Memories 0f Us /L‘ap/m/) +432
29 @ PAT GREEN Baby Doll (Universal/Republic/Mercury) 1109 170 928 +123 25720 3842 8  61/4| SUGARLAND Something More (Mercury) +3n
28 € TRAVIS TRITT | See Me (Columbia) 975 1 852 7 24691 338 9 630 ;';ggi LAES':?SSEHQS gbfw; "ﬂeF/fag/f"’/ﬂ ot +gg;
. ast Cars And Freedom yrc treel) +
31 @ REBAMCENTIRE My Sister MC4) 951 67 792 457 23311 1901 T BAMA| pocnen o Lot OF Leaviy Left To Do (it e
36 @ SUGARLAND Something More Mercury) 888 3In 729  +315 20609 8886 3 64/21 | ALAN JACKSON The Talkin' Song Repair Blues /rista/ +232
30 30 TRICK PONY It's A Heartache /Asylum/Curb) 884 .20 733 9 21032 625 10  56/2 | VANZANT Help Somebody (Columbial +214
3 €D VANZANT Help Somebody (Columbia) 843 214 723 +162 21307 5352 5  gojg | BOBBY PINSON Don't Ask Me How | Know (RCA) i
33 €D HANNA-MCEUEN Something Like A Broken Heart /MCAJ 649 11 540 +3 15098 504 9  48)2
37 €D LEANNRIMES Probably Wouldn't Be This Way (Asylum/Curt/ 508 -2 an +1 11541 1589 5 42f5
35 34 BRIAN MCCOMAS The Middle Of Nowhere /Lyric Street) 473 96 357 .75 10627 1997 8 3200
40 €D HOT APPLE PIE Hillvllies (DreamWorks/ 456 72 382 +67 10987 2090 5 394
38 €D GEORGE CANYON My Name (Universal South) 37 1N 401 +1 9771 349 8 330
39 37 AARONLINES Waitin’ On The Wonderful (BV4) 397 22 305 .18 9496 869 14 251
42 € JAMIE O'NEAL Somebody’s Hero (Capital) 343 52 310 +55 7353 1188 3 3444
41 €D LAUREN LUCAS What You Ain't Gonna Get (Warner Bros.) 333 29 26 +23 7573 908 4 221
48 @ JOSHGRACIN Stay With Me (Brass Bed) /Lyric Street) 316 149 25 +115 6354 3128 2 29/10
43 € ZONA JONES Two Hearts (0/Quarterback) 315 43 31 +48 6424 974 9 2612 MOST
44 @ DIAMOND RIO One Believer (rists/ 258 14 194 +13 5526 324 7 16/0 INCREASED PLAYS
@® SHOOTER JENNINGS 4th Of July Universal South) 237 13 2001 +102 5435 3211 1 20/10 ToTAL
49 @ JASON ALDEAN Hicktown (BBR) 201 54 186 +60 5441 1743 2 g2 | M ME VRS INCREASE
GEORGE STRAIT You'll Be There /MC4) +429
H K M. 99 21 65 28 435 87 2 186
46 @ LEE ANN WOMACK He Oughta Know That By Now /MC4/ 1 1 + 1 1 fl GRETCHEN WILSON Homewrecker (£ic 43173
47 @ NEALMCCOY Billy's Got His Beer Goggles On (903 196 19 138 +17 5693 569 2 15/3| gyGARLAND Something More Mercury) +315
@ MARK CHESNUTT A Hard Secret To Keep (Vivaton) 188 718 152 +53 3488 1511 1 16/4 | KEITHURBAN Making Memories Of Us (Capitol) +309
50 () GLENN CUMMINGS Good Oid Days (5ulf Coast) 168 20 173 +29 3661 684 3 20j2 | RASCALFLATTS Fast Cars And Freedom fLyric Street +293
) . . TRACE ADKINS Songs About Me (Capitol) +244
45 49 AMBER DOTSON I'll Try Anything (Capito) 166 13 150 .33 3181 791 4 1610 | 1 un iacKSON The Talkin’ Song Repair Blues Arista 1199
- @ JOHN STONE Hell And Half Of Georgia (Tootsie’s) 159 19 139 +12 2921 412 2 10/0 | DIERKS BENTLEY Lot Of Leavin’ Left To Do (Capitol +170
VAN ZANT Help Somebody (Columbia) +162
108 Country reporters. Songs ranked by total plays for the airplay week of Sunday 4/10 - Saturday 4/16. PHIL VASSAR Il Take That As A Yes (The Hot Tub Song) (drista) +147
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HEBNITR R & COUNTRY CALLOUT AMERICA. &y Bullseve ... ...
EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES April 22, 2005
Callout Americae song selection is based on the top 35 titles from the R&R Country chart for the airplay week of April 10-16.

TOTAL STRONGLY
ARTIST Title (Labe) POSITIVE PASSION  INDEX  NEUTRAL  FAMILARITY  DisLke  oisuke | GALLOUT AMERICAe
CRAIG MORGAN That's What | Love About Sunday (BBR/ 543%  86.8% 440 9.8% 98.8% % o | FMOT SCORES
KENNY CHESNEY Anything But Mine (BVA) 405% 785% 418 145%  96.8% 2.5% 1.3% .
JOE NICHOLS What's A Guy Gotta Do (Universal South) 31.8% 740% 400 135%  953% 4.8% 3.0% This Week At .
TRACE ADKINS Songs About Me (Capitol) 32.8% 728% 402 168%  95.3% 3.5% 2.3% Callout America
MONTGOMERY GENTRY Gone (Columbia) 30.8% 703% 389 175%  97.0% 3.8% 5.5% By John Hart
JO DEE MESSINA My Give A Damn’s Busted /Curty 335% 70.3% 399 163%  94.3% 4.8% 3.0%
BROOKS & DUNN It's Getting Better All The Time (Arista/ 325% 69.8% 4.06 143%  89.3% 3.0% 2.3% £ Aate to say “same song,” but
ANDY GRIGGS If Heaven (RC4) 255% 678% 396 185%  90.8% 33% 13 | Craig Morgan’s “That's What I
. Love About Sunday” is the No. 1
BLAINE LARSEN How Do You Get That Lonely (Giantsiayer/BNA)  260%  67.8% 389  19.0%  94.3% 5.5% 2.0% song both positive and passion at
TIM MCGRAW Drugs Or Jesus (Curt) 290% 665% 388 183%  94.3% 6.3%  3.3% Callout America is for the 10th con-
MARTINA MCBRIDE God's Will (RC4) 33.0% 660% 394 21.8%  95.3% 55%  20% | secutiveweek CongratstoCraig.
In the top 10 for the first time in
JEFF BATES Long, Slow Kisses /RCA/ 235%  66.0% 385 21.0%  94.5% 6.3% 1.3% along time is Jo Dee Messina, with
TOBY KEITH Honkytonk U (DreamWorks) 233% 64.0% 385 23.3% 93.8% 5.0% 1.5% “My Gige a Dalmn’s iusf]ed-]; It
. was evident early on that Jo Dee
GRETCHEN WILSON Homewrecker (pic/ 198% 553% 372 258%  89.3% 6.0% 2.3% had something special, This song
DIERKS BENTLEY Lot Of Leavin’ Left To Do (Capital 145% 545% 366 21.3%  84.8% 5.3% 3.8% is No. 5 overall in the sample and
BLAKE SHELTON Goodbye Time (Warner Bros.) 185% 543% 377 220%  83.0% 5.0% 1.8% the No. 3 passion song. The
) strength is with females, who rank
LONESTAR Class Reunion (That Used To Be Us) (BNVA/ 163% 523% 369 253%  855% 6.5% 1.5% e B ST s
PHIL VASSAR I'll Take That As A Yes (The Hot Tub Song) /Arista)  19.5%  51.0% 359  27.0%  90.5% 7.5% 5.0% 25-34 listeners rank it at No. 3.
KEITH ANDERSON Pickin' Wildflowers /Arista/ 158% 505% 3.66 25.0% 84.3% 6.0% 2.8% I's a Curb week as Tim
McGraw’s “Drugs or Jesus” moves
TRICK PONY It's A Heartache /Asylum/Curb 230% 49.3% 382 193%  76.3% 5.8% 2.0% into the top 10 as the No. 10 song,
DARRYL WORLEY If Something Should Happen (DreamWorks) 150% 458% 369 213%  74.3% 5.3% 2.0% up from No. 13; it's the No. 9 pas-
TRAVIS TRITT | See Me (Columbia) 128% 435% 365 19.0%  70.8% 63%  20% | sionsong this week This song is
the No. 10 song with both male
SHEDAISY Don't Worry ‘Bout A Thing (Lyric Street) 125% 405% 358 19.8%  70.3% 7.5% 2.5% and female listeners. Core 35-44s
BUDDY JEWELL If She Were Any Other Woman (Columbia) 143% 405% 356  19.8% 71.8% 8.3% 3.3% ;ank it as the No. 4 song in the
. . emao.
BIG & RICH Big Time (Warner Bros.) 140% 403% 353 250%  76.5% 8.5% 2.8% Joe Nichols' "What's a Guy Got-
KEITH URBAN Making Memories Of Us (Capitol) 170%  400% 362 213%  713% 1.3% 2.8% ta Do” moves strong from last
REBA MCENTIRE My Sister (MCA) 140% 390% 364 213%  67.8% 5.3% 2.3% week’s No. 7 to No. 3 this week.
. This song is also the No. 3 song
VAN ZANT Help Somebody (Columbia) 105% 385% 355 238%  70.5% 6.3% 2.0% with females. The strength is with
GEORGE STRAIT You'll Be There /MCA) 11.8% 350% 354 223%  66.3% 6.8% 2.3% younger 25-34s, who rank Nichols
BOBBY PINSON Don't Ask Me How | Know (RCA/ 85%  340% 350 255%  66.3% a0%  28% | No-# .
Lonestar move strong, with
RASCAL FLATTS Fast Cars And Freedom (Lyric Street) 1.5% 33.3% 348  23.5% 64.8% 6.5% 1.5% “(Class Reunion” at No. 17 for the
AARON LINES Waitin' On The Wonderful (BNA) 108% 330% 355 250%  65.0% 6.0% 1.0% week, up from No. 21f t's the 1\210.
. . 19 passion song, up from No. 24,
0, 0, 0, 117
PAT GREEN Baby Doll (Universal/Republic/Mercury) 105% 328% 347 215%  64.8% 8.5% 2.0% showing, solid grovich for the song
ALAN JACKSON The Talkin' Song Repair Blues /Arista/ 88%  310% 335 190%  62.8% 1.5% 5.3% Core 35-44s are the strength, rank-
LEANN RIMES Probably Wouldn't Be This Way (Asylum/Curb) 105% 310% 347 21.5% 66.5% 6.0% 2.0% ing it the No. 16 song in the demo.

Total sample size is 400 persons weekly, with a margin of error of plus or minus 5%. Scoring is done each week using live interviewers conducting an interview with each respondent. Scores are: 5) | like it a lot; in fact, it's one of my favorites; 4) | like
it; 3) It's OK, just s0-s0; 2) | don't like it; and 1) | strongly dislike it. The index score is an average of all 1-to-5 scores. The total positive score is an aggregate of the 4 and 5 scores. To be included in weekly callout, songs must have entered the top 40
positions on R&R's Country airplay chart. The sample is composed of 400 25-54-year-olds who identify country as their favorite music and who listen daily to competitive Country radio in the sample markets. The sample is 50% male/female and
evenly distributed in the 25-34, 35-44 and 45-54 demos. The sample is balanced by region and markets within each region. Bullseye Callout is conducted in these regions and markets. SOUTH: Charleston, SC; Charlotte; Baton Rouge; Nashville;
Atlanta. MIDWEST: Flint, MI; Indianapolis; Madison; Omaha; Cincinnati. EAST: Harrisburg; Rochester, NY; Springfield, MA; Providence; Washington, DC. WEST: Modesto, CA; Salt Lake City; Colorado Springs, CO; Portland. OR; Houston. © 2005 Radio
& Records. © 2005 Bullseye Marketing Research Inc.

To My Beloved Wife:
CONGRATULATIONS
RHONDA CHRISTENSEN!

After nearly 20 years in the record business you leave on top of your game, and head
off to UCLA Graduate School where you will take on the world of Interior Design.
Now can you design a wine bar for the den?

Love, Warren

Gretchen Wilson * Dixie Chicks ¢ Miranda Lambert ¢ Chris Cagle * Patty Loveless * Wynonna < Lyle Lovett
Nirvana * Guns N’ Roses * Aerosmith * Counting Crows * Hole * Bananarama * Weezer * Don Henley * White Zombie
Joni Mitchell « Arc Angels * Whitesnake * Jackyl » Peter Gabriel * George Michael * Tesla * Beck ¢ Cher * Garbage * The
Eagles * Sammy Hagar * Ted Hawkins ¢ Pat Metheny Group * Sonic Youth * The Sundays * LA Guns * The Moody Blues °
XTC * Asia * Robbie Robertson * Coverdale/Page * Veruca Salt « Siouxsie and The Banshees  The Roots * The Stone
Roses °* Rob Zombie < Slash’s Snakepit * Blue Murder < Aimee Mann < Maria McKee < Urge Overkill
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respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is based
on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music preference.
RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the
Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, Is available for local radio statlons by
\_ calling 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. Y,

' N 7 ™
7 _— : : ‘roweren[T]
C RaleTieMusic.gom ) Arercrssestresng comsoss || QR+ cOUNTRY TOP 30 ool
" CANADA:

Artist Title (Label) W W Famil Bum 2554 25,54 2554 WEEC WK ARTIST TILE LABEL(S) BAS  pars G sTanioNs
CRAIG MORGAN That's What | Love About Sunday (BBR) 4.23  4.17  98% 24% 429 442 420 1 @  JODEEMESSINA My Give ADamw's Busted (Curt) 584 +17 3 80
GEORGE STRAIT You'l Be There /MC4) 423 - 5% 6% 423 42 422 2 2 SUGARLAND Baby Girl (Mercury) 528 .22 10 110
JOE NICHOLS What's A Guy Gotta Do (Universal South) 421 413  95% 18% 425 430 421 3 3 KENNY CHESNEY Anything But Mine (BNA/ 512 34 12 8i0
BLAKE SHELTON Goadbye Time (Warner Bros.) 421 413 76% 8% 424 439 4N 4 O  MONTGOMERY GENTRY Gane (Columic) 496 +3 13 10
SUGARLAND Baby Girl (Mercury/ 420 418 98% 29% 424 421 426 7 9* AARON LINES Waitin' On The Wonderful (BNVA/ 483 +10 12 1010
BROOKS & DUNN It's Getting Better All The Time (rista) 4.20 4.1  96% 20% 424 427 421 5 6  CRAIGMORGAN That's What | Love About Sunday (B8R 486 6 6 10/0
KENNY CHESNEY Anything But Mine /NV4) 415 403 96% 25% 400 413 407 8 @  GRETCHEN WILSON Homewrecker (Eaic/ 476 +11 6 150
ANDY GRIGGS If Heaven (RC4/ 415 418 95% 21% 420 429 413 10 @ GEORGE CANYON My Name WUniversal South) 456 +12 11 120
DIERKS BENTLEY Lot Of Leavin’ Left To Do (Capita)) ~ 4.15 421 87% 9% 415 418 413 8 9 TOBY KEITH Honkytonk U (DreamWorks) a1 34 8 1200
KEITH URBAN Making Memaries Of Us (Capita) 414 419 4% 9% 412 425 400 16 ) TIMMCGRAW Drugs Or Jesus (Curty 435 472 8 110
BLAINE LARSEN How Do You Get... (Giantslayer/BN4) 813 411 91% 20% 4.17 430 4.07 13 Q* EMERSON DRIVE If You Were My Girl (DreamWorks) 419 +36 7 13/0
JO DEE MESSINA My Give A Damn's Busted /Curb/ 411 396 96% 17% 4.16 416 4.16 17 @ DIERKS BENTLEY Lot Of Leavin’ Left To Do (Capital) 417 +57 6 112
TRACE ADKINS Songs About Me (Capital) 406 404 95% 18% 410 414 407 11 134 CAROLYN DAWN JOHNSON Dress Rehearsal (Arista) 405 -10 10 1200
MARTINA MCBRIDE God's Will /RCA/ 404 405 97% 31% 412 420 405 g 14 BROOKS & DUNN !t's Getting Better All The Time (4rista/ 369 .78 16 13/0
MONTGOMERY GENTRY Gone (Columbia) 404 400 96% 28% 406 417 399 18 @  KEITHURBAN MakingMemores Of Us Capita) 368 +47 s 100
JEFF BATES Long, Slow Kisses (AC4/ 404 401 83% 14% 408 421 398 20 Qe DERICRUTTAN Take The Whee! i Sred — 5 140
DARRYL WORLEY ff Something Shauid Happen (reamiforks) 4.01 391 71% 9% 405 418 395 19 @ ROAD HAMMERS 'mARoad... (pen RoadUniversal) 381 +22 3 13[0
GRETCHEN WILSON Homewrecker (Enic) 400 392 93% 18% 402 395 408 14 18w PAULBRANDT Hone (ramgelnierssl w 4 12 W
LEE ANN WOMACK | May Hate Mysel.. M4 394 392 98% 28% 403 399 406 12 13us SHANIATWAIN Dor't Mercuy/EUMG) R e R -
SHEDAISY Dor't Worry ‘Bout A Thing fyric Stree/ 391 388  75% 13% 387 386 388 2 20y BRAD JOHNER SheMoved ooty 01 7 5o
BOBBY PINSON Dor't Ask Me How | Know (RC4) 390 387 0% 7% 386 388 384 ,

_ 22 @)  JOENICHOLS What's A Guy Gotta Do Universal South) 282 +5 8 M
LONESTAR Class Reurion (That Used To Be Us) B%4) 389 375 89% 19% 390 386 394 6 22 ISHGRACM MW TolmsfiSmer M1 41 18 11p
TOBY KEITH Honkytonk U (DreamWorks) 388 377 9% 2% 397 389 402 .
PHIL VASSAR I'l Take That As A Yes... (rista) 388 388 93% 25% 384 389 381 23 @  MARTINAMCBRIDE God's Wi (24 284 1 8 60
RASCAL FLATTS Fast Cars And Freedom (Lyric Street) 384 394 58% 9% 373 377 371 24 @ TRACEADKINS Songs Abut e Capical 283 +26 8
TIM MCGRAW Drugs Or Jesus (Curt) 379 380 96% 2% 387 396 381 29 @  GEORGESTRAIT You'lBe There (M4 S
PAT GREEN Baby Doll UniversallReputlicMercury) 376 —  46% 8% 377 376 378 25 @  BLAINELARSEN How DoYouGet.. RCASony BMG) 261 +11 S
KEITH ANDERSON Pickin’ Wildflowers (Arista/ 375 363 7% 16% 369 372 366 26 @  BIc&RICH Big Tive MWarner B, 08 +8° 3 80
BIG & RICH Big Time (Warmer Bros.) 357 351 80% 26% 355 359 352 — @ LONESTAR CiassReurion (That Used To Be Us) (B4) 223 +18 i 50
— — — ) @’ MICHAEL BUBLE Home (Warner Bros.) 209 +10 1 i}
ey e 28 30w MICHAEL CAREY Watching YouWatchingMe Rantact/ 201 23 5 60

20 Canadian Cou reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks.
Songs ranked by total plays for the airplay week of 4/10-4/16. Bullets appear on songs gaining plays or remaining flat from
previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No.

15 are moved to recurrent after 20 weeks on the chart. © 2005 Radio & Records. * Indicates Cancon. Y,

e ™

FLASHBACK

* No. |:“Somebody Should Leave” — Reba McEntire

YEARS AGO
B R R s U R S, BB M e

I e A S e SR RS

* No. I:“Beneath Still Waters” — Emmylou Harris

@ YEARS AGO
E R T i s B WS O L
* No. I:“She’s Acting Single” — Gary Stewart

\_ Y

B RS B B e b

f )
NEW & ACTIVE

JOSH GRACIN Stay With Me (Brass Bed) Lyric Street)
Total Plays: 157, Total Stations: 39, Adds: 13

LEE ANN WOMACK He Oughta Know That By Now MC4)
Total Plays: 128, Total Stations: 34, Adds: 15

BLUE COUNTY That Summer Song (Asylum/Curly
Total Plays: 122, Total Stations: 28, Adds: 6

STEVE AZAR Doin’ It Right (Mercury)
Total Plays: 108, Total Stations: 14, Adds: 13

REBECCA LYNN HOWARD No One Will Ever Love Me (Arista)
Total Plays: 106, Total Stations: 23, Adds: 2

TRACY BYRD Tiny Town (BN4/
Total Plays: 106, Total Stations: 16, Adds: 1

MARK CHESNUTT A Hard Secret To Keep (Vivaton)
Total Plays: 76, Total Stations: 18, Adds: 5

STEVE HOLY Go Home (Curb)
Total Plays: 75, Total Stations: 25, Adds: 11

JULIE ROBERTS Wake Up Older (Mercury)
Total Plays: 57, Total Stations: 10, Adds: 1

CAROLINA RAIN Louisiana Love (Fquity Music Group/
Total Plays: 55, Total Stations: 12, Adds: 2
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Stations and their adds listed alphabetically by market

KBCY/Abilene, TX WHWK/Binghamton, NY | WGAR/Cleveland, OH* KKiX/Fayetteville, AR KiLTMouston, TX* WBBN/Laurel, MS WLWIi/Montgomery, AL KUPL/Portland, OR* KZBR/San Francisco, CA* WIBW/Topeka, K$

OM: Brad Elliott PD/AMD: Ed Walker PD: Meg Stevens PD: Dave Asheraft PD: Jeff Garrison OM/PD: Larry Blakeney OM/PD: Bill Jones PD: Cary Rolfe PD: Ray Massie OM:; Ed 0'Donnell

PO/MD: JB Cloud ALAN JACHKSON MD: Chuck Collier APD/MD: Jake McBride MD: Greg Frey APD/MD: Aliyson Scott MD: Darlene Dixon MD: Rick Taylor Nadats PD: Rich Bowers

APD: Doc Al ndi 7 BIG & RICH No Adds No Adds 13 SUGARLAND 17 TRACE ADKINS 3 DARRYL LEY .

; Doc Alexander & NEAL MCCOY 10 DAVID BALL 12 VAN ZANT 2 BIG & RICH APD/MD: Stephanie Lynn
10 GLENN CUMMINGS waB/Blfmlnqham, Al.' Sean 0 ZONA JONES ;g mu&nfns JOSH GRACIN No Adds
PD: Tom Hanrghan e 11 SRR £ DA KRTY/San Jose, CA*

WQMX/Akron, OH* APDMD: Jay Cruze WKML/Fayetteville, NC KKBQMHouston, TX* WBUL/Lexington, KY 10 BUDDY KW.JJ/Portland, OR* PD: Julie Stevens

OM/PD: Kevin Mason b PD: Paul Johnson PD: Johny Chiang PD/MD: Ric Larson bt PD: Mike Moore L WTCM/Traverse City, Mi

APD: Ken Steel KCCY/Colorado Springs, CO* | MD: Dean0 MD: Christi Brooks o Adds MD: Savannah Jones OMPD: Jack 0'Malley
g PD: Travis Daily tosas " e PN WGTR/Myrtie Beach, SC | ' FAT 3wt KRAZ/Santa Batbara, CA | ¢ SUind
LAURENLUCAS WPSK/Blacksburg, VA MZD%R Y?nyzﬁn % PD: Steve Stewart PD/MD: Rick Barker

OM/PD: Scott Stevens RASCAL FLATTS WTCRMuntington WLXX/Lexington, KY B S WOKQ/P - A KiiM/Tucson, AZ*
ek LA A7agH0: Sean Summer %Féf'aﬁ’iﬁ"'f PD: Judy Eaton OM: RobertLindsey g #‘%S‘H“’Ggfgmf OM: MarkoErr'is:o(:lu'h, # Dokeils OM: Herh Crowe

PD: Buzz Brindie KKCS/Colorado Springs, €0° - Lhns haislea MD: Dave Pool MD: Karl Shannon ’ > PD/MD: Buzz Jackson

D: Bill Erte . prings, 80°1 APOMD: Hugh James St e PD: Mark Jennings St

" e WK PD: Cody Cartson fekes MARK CHESAUTT WKDFNashville, TN® APDMD: Dan Lunnie KSN/Santa Maria, CA
WBWN/Bloominglon, IL | ] iesicrucn OM/PD: Dave Kelly s POMD: Tim Brown KVOO/Tulsa, OK*
Wi i EAL MCCO' 10 STEVE AZAR :

KBQAlbuquerque, NM* | OMPD: Dan Westhot O L€ P _ WORMMuntsville, AL KZIXLincoln, NE MD: Kim Lestle B $ T o PO/MD: Ric Hamplon

PD: Tim Jones APD/MD: Buck Stevens WFBEFint, M OM/PD: Todd Berry OM: Jim Steel ) $ ont OMeA Ho s

M Jefl ay WCOS/Columbia, SC* g Coyota Collis g APD: Stiart Langston PD: Brian Jennings I WCTKProvidence, RI*

oo fnss PD: LI Smith APD/MD: Dave Geronimo | Jp: Dan McClain APD/MD: Caral Turmer ool OM: Rick Everet WCTQ/Sarasota, FL*
WHIOUBluefield, WV APDMD: GI ,,G et S5 GRACH 10 LOBESTAR L3 OM: Clay Hunnicutt MD: Sam Stevens . KNUE/Tyler, TX
POMD: o Jarvs o e o § st POMO: Keith Kauman e o o son OWPD:Michael e

KRST/Albuquerque, NM* GLAMAREWEKIE 1 m»cxmm 3 KETHURBA 3 gﬁ%m*%wx A",D“:‘S}m%?ﬁscker :; J%IIH ;E?sasm

OM/PD: Eddie Haskell KSSNLittle Rock, AR* WLLR/Quad Cities, 1A

s KiZN/Boise, 1D WEOL/Columbus, OH* | WXFL/Florence, AL WEMS/Indianapolis, IN* | PO/MD: Chad Heritage WSM/Nashville, TN* P0: Jim O Hara wic h, GA i
UMEONEA OM/PD: Rich Summers PD: John Crenshaw, PO/MD: Gary Murdock OM: David Wood 2 TRLCK PORY PO: John Sebasiia MD: Ron Evans L/Savannah, WFRG/Utica, NY
- APOMD:SpercerBuke | spoMD: Dank. Zuko e H LA MO Fran Sees. ety P O Dt dacobsen

Qi e S 10 GEORGE STHUT Mznin‘ligé'cr&mm KZLA/Los Angeles, CA* JASON ALDEAN RE‘&&T&%" 16 DAY oReEN

il ke o it WODR/Raleigh, NC* .

APDMD: Sam Malone KQFC/Boise, 1D _ i ha WCTY/New London, €T | pD; Lisa Mckay KMPS/Seattle, WA* KJUGNisalia, GA
VEE AN WOVACK APD/MD: Jim Miller WGSQ/Cookeville, TN PO/MD: Jimmy Lehn APD/MD: Mike ‘Maddawy’ PD: Becky Brenner PD/MD: Dave Daniels
JASON ALDEAN Y LEE ANN WOMACK OM: Marty McFly KSKS/Fresno, CA* WMS!/Jackson, MS APD: Dave Elder Biddle MD: Tony Thomas No Adds

L PD: Gator Harrison PD: Steve Pleshe PD: Rick Adams WAMZ/Louisville, KY* e e MARK CHESNTT 2 ﬁ%‘r&ﬁﬁm

KGNC/Amarilio, TX APD: Philip Gibbons MD: Jason Hurst MD; Marshal! Stewart PO/MD: Coyote Calhoun

OM: Dan Gorman WKLB/Boston, MA* MD; Stewart James ST § GEORGE STRAT T AN JACKSON . KOUT/Rapid City, SD WIRK/W. Paim Beach, FL*

PD: Tim Butler PD: Mike Brophey bt ATHLNES :lm.ﬂolgh‘? PO/MD: Mok Houston KRMD/Shreveport, LA PD: Mitch Mahan

APOMD: Parick Clrk APO/MD: Ginny Rogers WUSJ/Jackson, MS KLLL/Lubbock, TX A s M:"K';'y 12 s :‘,’,;,;;;j‘j:;ﬁ Anthony MO 4. acican

st KRYS/Corpus Christi, TX KUAD/F. Collins, CO PD: Tom Freeman OM/PD: Jeff Scott 10 TR W00 MARK CHESHUTT RO INES
PD: Frank Edwards PD: Mark Callaghan me v;ssm APD: Kel!y Greene KBUL/Reno, NV LeE A vk

KBRY/Anchorage, AK KAGG/Bryan, TX MO Deena Blake A-Date Jensen ARk MO, st Qunizo AT OM/PE: Tom Jortan KHKS/Shreveport, LA

OM: Dennis Bookey PD/MD: Jennifer Allen MD. Brian Gary . y MD: Chuck Ree: OM/PD: Gary McCoy . .

PD: Matt Valley 20 ZONA JONES ! . PD: Mike Lawrence KENNY CHESNEY Ko hdds WMZQ/Washington, DC

Hat % EaROLNA AN WROO/Jacksonville, FL WDEN/Macon, GA APD/MD: Kelley Petersan OM: Jef Wyt

MDJEB'"X cher KPLXDallas. TX* OM: Gail Austin PD: Bobby Reed JOSH GRACN T O PD: George King

' 5 PD: Carter OMD: ; iverside, CA* B
A WYRKBufiato, NY* PD: John Cook WCKT/Ft. Myers, FL D a8 o APDMD: Laura Staring OM: Lee Douglas KSUX/Siou City, 1A MD; Sheley fose
PD: John Paul ' APD; Smokey Rivers OM/PD: Steve Amari 6 IV HICGRAW KNFM/Odessa, TX POIMD: Don Jelirey PD: Bob Rounds
H L] MD: Cody Alan APO/MD: Dave Logan ! § Dkt Bvney OMPD: Johin Moeseh 3PaT Gk APD/MD: Tony Michaels

WWWWiAnn Arbor, M | APD/MD: Wendy Lynn it i S WXBQ/Johnson City* TS Hosozs 2 LowRes POMD: Jony Michae WDEZ/Wausau, WI

LT DR . FoD oy b Pt v
3 56 8 JOSH GRACIN 4 EAT GRETN A APD/MO: Vanessa Ryan

5 ek KSCSDaltas, TX* WWGR/FL. Myers, FL* § B KTST/OKahoma ity OK' | por st sum Ll B S
WOKO/Burlington OM/PD: Lorrin Palagi PD: Mark Phill § HUNLCELEN Y o : e PD: Clint Marsh 18 o ot
: Lorrin Palagi 2 ps WEGH/Johnstown. PA 2 SHEDAISY OM/PD: Tom Travis MD: ﬁo%nn Jaymes 'SUGARLAND

WNCY/Applelon, Wi PD: Steve Pelkey Af%s‘cﬁ Chris Huff M‘D: Stevfe Hart MD: Lo Mﬂwwn. 2 XSON APD/MD: Anthony Allen i Jorn

OM: Jff McCarthy MD; Margat Stdohn 3 5000 i AW HSON Hohis * Sokee TN . WOVK/MWheeling, WV

PD: Randy Shannon 2 REBAMCENTIRE WWOM/Madison, Wi* COWBOY CRUSH KDRK/Spokane, WA b

s PO: arkGratn OM: Tim Colter P m Elon
5 : Beach : Mark Grantin . N .
KHAK/Cedar Rapids, 1A WGNE/Daytona Beach, FL* :IMY'ZSB/thW'T:on ach, FL - MD: Mel McKerzie KXKT/Omaha, NE WYYD/Roanoke, VA PD: Jay Daniets o

WKSF/Asheville, NC OM: Dick Stadlen EEt, : Scratch Malone KIXQ/Joplin, J0SH BRACN PD: Tom Goedwin PD/MD: Joel Deari APD: Bob Castle

sl ) PD: Bob James L] PO: Todd Nixon OM: Jasan Knight e MD: Craig Allen it MD: Tom Trovato

Sl . PO/MD: Jeft Davis MD; John Sykes PD: Steve Kelly REBECCA LYNN HOWARD Nokas 1 LEE AVN WOMACK KLUR/Wichita Falls, TX

APD: Sharon Green MD: Dawn Johrsan 5 STEVE AR o RASCAL FLATTS B BLUE LOUNTY 1 TRISHA

MD: Brian Hatfield i 8 SUGARLAND WAEONER OM/PD: Brent Wamer

16 é’mTERINNINGS . § MIRANCA LAMBERT KlAl/MBSOI'I Clty 1A WBEE/Rochestev NY* BLUE COUNTY L L)

WIXY/Champaign, L Pttt OGO ReoKeler FOMD: Brools sl OM: Dave Symonds
: : 14" SHOOTER JEMAIN( Y

WKHX/Atlanta, GA* MD:Ncse e MD; Garret Dol pib WNWNalamazoo, M1 | s SRAAE"S POMD: ByddyVan Arsdale | py: illy Kidd KIXz/Spokane, WA* KFDIWichita, KS*

OM/PD: Mark Richards i T € e 3 BLUE COURTY S "D "-' Lacey s MD: N Landry OM: Rober Harder L.

MD: Johnny G ” wey § AL e fdrles O -Gt Neumany|  OWIPD:Bveriee Bramigan

MD: Johnny Gray ey M e oo KPLM/Palm Springs. CA JASON ALDEAN bl MD: Carol Hughes

KHKI/Des Moines, [A* WOGK/Gainesville, FL* it prings, APD: Lyn Dariels NoAds
WEZL/Charleston, SC* OM: Jack O'Brien ::J'g' l:“:, KBEQ/Kansas City, MO* KTE,XI.M';;\;&"’ LS MD: Kory James WXXQ/Rockford, IL
POMO: Trey Cooler PO/MD: Jimmy Olsen &lg e PD: Mike Kenned OM: Bilty Santiago 10 SUGARL AN PD: Steve Summers I

WPUR/Atlantic City, NJ S stoch o s & - Mike Rennedy PD: Jodo Cerda : WPKX/Springfieid, MA* ichita. KS*

JAMIE ONEAL - . APD/MD: Kathy Hi KZSN/Wichita, KS

POMD: Joe Kel MD: T.J. McEntire APD: Frankie Dee thy Hess PD: RJ McKay :

2 TSy Notos o WPAP/Panama City, FL Frfine - Ni PD: Chuck Geiger
h MD: Patches g APD: Nick Damon MD: Pat Moyer
FeSEOC L HIWARD WNKT/Charleston, SC* | WYCD/Detrait, MI* WBCT/Grand Rapids, Mi* ) EMUD. Jin Radord MD; Jessica Tyler RO LAvSERT
PO: Brian Driver PD: Chip Miller OM/PD: Doug Montgomery N APD MDHESMM Collins KNCYSacramento, CA® Ko i STEVE HOLY
MD: Tyler OnThe Radio | APD/MD: Ron Chatman MD: Davs Taf KFF/Kansas City, MO e OMPD; Mark Evans WIReNLEkS

WIKXC/Augusta, GA 3 iy SULARLAND 3 U OM/PD: Dale Carler KRWQ/Medford, OR 5 dacnn e WGGY/Wilkes Barre, PA*
y 1 LEE ANN WOMACK JOHN MELLENCAMP 1 SHOQTER JENNINGS " N e APD: Greg Cole o V/Wilke 5

PD: T Gentry STy MRANOA LAVBERT Lewnnes APD/MD: Tony Stevens PD: Lamy Neal e A MD: Jennifer Wood KTTS/Springfield, MO PD: Mike Krinik

APD/MD: Zach Taylor KERY CHESHEY STEVR AR GE0RGE STRAT MD: Scolt Schuler isfMAsnR teehy LEE AN WOMACK OM/PO: Brad Hansen MD: Carolyn Orosey

2 MARTINA MCBRIDE SHOOTER JENNINGS EAL MCCOY 15 B0BBY PINSON ! SEARY
1 SHOOTER JENNINGS BLAINE LARSEN 15 AMMDAWILKINSDN APD: mrlv))lad( TRISHA YEARWOOD
B g WDJR/Dothan, AL - WDAF/Kansas City, MO* 0 SHOOTER SIS WEEN/Saginaw, Ml s Dcan
- OM: Je Bn)an’way LU PD: Wes McShay 5 /Saq_m_aw. 7 COWBOY TROY
WOBE/Charleston, WV PDI.MDT';MI Maso OM: Tim Satterfield APD/MD: Jesse Garvia WGIO{Memphis, TN* PD: Jm Phillips WWQQ/Wilmington, NC

KASE/Austin, TX* OM: Jeff Whilehead 5 BILY DEAN " PD: Bill Dotson LEANN AIMES PO: Lance Tidwell WXBM/Pensacola, FL MD: Keith Allen KSD/St. Lous, MO* OM: Perry Stone

PD: Mat Daniels PD: Ed Roberts 4 LEE AN WOMACK mn: Angie Ward MD&TUI?&?erJohn mﬁn: Lynn West SN DN OM: Mike Wheeler PD: John Stevens

APD/MD: Bob Pickett MD: Bill Hagy WIVK/Xnoxville, TN* PD: Steve Geofferies APD/MD: Brigitt Banks

12 SREHOLY KKCB/Duluth OM/PD: Mike Hammand EREECA L KD ! MD: Blly Greemnwood
3 B SHELION oLy curmnTon | OMVPD: Johniny Lee Walker MD: Colleen Addair WKCQ/Saginaw, M § BIG & K
. . Collees ¢
8 GEORGE STRAIT MD: Jim Dandy WRNS/Greenville, NG 1 LEE ANN WOMACK ; OM/PD; Rick Walker KXDD/Yakima, WA
7 KETH URBAN LAUREN LUCAS " WFYR/Peoria, IL e i akima,

KUZZ/Bakersfield, CA* 7 BALY CURGTON R PD: Wayne Carlyle WOKK/Meridian, MS OMPD: Ric Morgan WIL/SH, Louis, MO* PD: Dewey Boynion

PD: Evan Bridwel B Ll POMD: Seatly Ray e PD: Greg Mozingo APD/MD: Joel Baker

MD: Karen Garcia WA(Eau Claire, Wi 3 ANz WKOA/Lafayette, IN 12 LEE AN WOMACK 3 SARAEVANS WWFG/Salisbury, MD MD: Dam!mmmam SHOOTER KNGS
WNA(—:;ECSE'!‘)%T PD/MD Gewe muse LEE ANN WOMACK m: Mﬂft A"en 8 TRISHA YEARWOOD om Brian cmry 2 PNIL VAS!

WKKT/Charlotte* 5 JOSHGRALIN MD: Bob Vizza APDMD: Sandra Lee ! e o
OM: Bruce Logan 3 R WESC/Greenville, SC* ORIOREN o0 - WXTU/Philadelphia, PA* | *s TRiSHA Yesaioo0 MRS WGTY/York, PA*

WPOC/Baltimore, MD* | PD/MD: John Roberts 3 NEAL MCCOY y 10 Gouy PN WKISMiami, FL* PD: Boh McKay PD/MD: Brad Austin
I ) Yoras OM/PD: Scott Johnson 10 STEVEAZAR PD: Bob Bamett ey KATM/Stockton, CA* 1 ALANJACKSON

PD: Ken Boesen APD/MD: John Landrum 10 SARA EVANS . APDMD: Cadillac Jack KSOP/Satt Lake City, UT* 0f s 1 LEE ANR WOMACK

Mgnglﬁ"i‘mﬂ"- KHEY/El Paso, TX* & RASGALFLATTS "gnggﬁﬂ&'?s@“ s 3 T Erwo APD/MD: DehbyTurpinl g{')‘:amr:l;;"‘ WIRANDA LAMRER

WSOC/Charlotte* et KMDLALafayette, LA® - Aphmwmmenohem
arlo WSSL/Greenvilte, SC* MD: 1. Smith ! ) ST AR WOXKYoungstown, DH

WYNK/Baton Rouge, LA* | OM/PD: Jeff Roper DM/PD: Scott Johnson No ks WMIL/Milwaukee, WI* KMLE/Phoenix, AZ* PD: Dave Steele

OM: Bob Murphy A A MeCracken o APD/MD: Kix Layton LAl hind PD: ay Mctarty KUBL/Salt Lake City, UT* | waBs/Syracuse, NY* APD: Doug James

PD: Paul O JASON ALDEAN WRSF/Elizabeth City, NC 2 Skt APD: Scott Dolphin A@Mu%ave Collins PD: Ed Hill PO: Rich Laabel d MD: Burlon Lee

APO/MD: fustin James e OM/PD: Tom Charty ™ KXKC/Lafayette, LA* MD: Mich Morgan 1 PATHEN MD: Pat Garret APOMD: Skip Cirk 3 vzt
HOT APPLE PIE R PD: Renee Revett SUGARLAND e i e BLUE COU m‘r
STRHOY WUSY/Chattanooga, TN* WAYZHagerstown MD: Sean Riley ST DA LABEFT

PD: Kris Van Dyke PD: Chris Maestle 3 LEE o wowc ) KNIX/Phoenix, AZ* " R DOTSON

WYPY/Baton Rouge, LA | MD: Bill Poindexter WXTAfErie, PA MD: Tori Anderson -1 MEANDA LAMBERT KEEYMinneapalis, MN* ) : s 5 "POWEREL

PO/MD: Jiminy Buoks Rt OM; Adam Reese ey OM/PD: Gregg Swedberg :’D'.S'G:“E:"m e WQYK/Tampa, FL POWERED 1A
MR ety POMD.Fo foon S oD T | MRS Fo A Bher ot MEDIABASE

§ SHOOTE kv o WPCVALzkeland, FL* Kty Ry KGKL/San Angelo, TX APD: Beecher Martin
KYKR/Beaumont, TX WUSN/Chicago, IL* 3 e, PD: Mike James E OMPD: Boomer Kingston | MD: by Roberts
y , 90, MD: Jeni Téa&?v UL G | SEoe *Monitored Reporters

OM: Joey Armstrong PD: Mike Pelemn WCATMarrisburg, PA* 8 istun WDSYPitsburgh, PA*

Pn/gggwm Astworth M‘Dm&@n KKNU/Eugene, OR PD: Will Robinson 1 JEWELL WKSJ/Mobile, AL* PD: Keith Clack KAJA/San Antonio, TX*® WYUU/Tampa, FL* 224 Total Reporters
LEANN RIVES 3 VANZANT PO/MD: Jim Davis APD/MD: Do Brake D OM: Kit Carsan AL > : e -
S oD okas D/MD: Don B 2 APD/MO: Stoney Richards PO/MD: Clayton Allen OM/PD: Mike Culotia

HENNY CHESHEY IOv ster. PA m@“i Bill Black 6 BLAKE SHELTON 2 BGSRIH MD _!g, Roberts 116 Total Monitored

WIINBiloxi, MS WUBE/Cincinnati, OH* ’ m.fﬁi'ﬁ'm?ma , T e

OM: Walter Brown PD: Marty Thompso WKDQ/Evansville, IN (EANNRIMES WOG/Pittsburgh, PA® KSON/San Diego, CA*

o APD: Kathy 0"Connor Y ’ WRBT Harrishurg, PA* ’ POMD: John Marks WTHi/Terre Haute, N -
PD: Kipp Greggory PD/MD: Jon Prell 9 om Frank Bell Y Did Not R
Eri Mnémmiﬂm Noddts OM: Chris Tyler WITL\Lansing, MI KJLOMonroe, LA A Lindow eE OM{PD. Barry Kent i bll_ot eport, o
5 Dicats BoAEY APD: PD: JayJ. McCrae PD: John Reynolds P orsings SUGARLAD. MD: Party Marty Playlist Frozen (6):
MARTINA MCBRIDE & VAN ZANT . o MD: Toby Otero SHOOTER JENNINGS DEANA CARTER | STRVEFOLY KKJG/San Luis
HIC ) cinnati. OH* APO/MD: Chris Tyler el Obispo, CA
STEVE WYGY/Cincinnati, OH KVOXF 10 TRISHA'Y )
OM: TJ Holkand HC ) T KRRV/Alexandria, LA
¥ s OM: Janice Whitimore WWYZMartiord, CT* WPOR/Portiand, ME KUSS/San Diego, CA* e WACO/Waco, TX

WZKXBilox, MS PD: Stephen Giutiar PD: Eric Heyer PD: Justin Case KWNR/Las Vegas, NV* | KTOM/Monterey, CA* PD: Hamy Neison PD: Mike 0'Brian OM: Tim Roberts WAIB/Tallahassee, FL

PD: Bryan Ahodes APOMD: Dawn Michzels | D Seott Winston MD: Jay Thamas PD: Brooks 0'Brian PD: Dave Kinth MD: Glori Marie MD; Gwen Foster POMD: Gary Shores WJLS/Beckley, WV
. LEANN RIMES. 3 SHOOTER JENNINGS 1 FLATTS MD: Sa Cruise JAMIE ONEAL 1 KEITH ANDERSON 11 SHEDAISY APD: Harvey Steele ey,
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MapleCore

JULIE KERTES

Jkertes@radioandrecords.com

Overflowing with Canadian pride

made my first trip to Canada last month for the Canadian
Music Week Conference in Toronto, and what impressed me
most was the national pride all Canadians share. Love for all
things Canadian manifests itself in the music community as
well, from the government-imposed Cancon requirement to the
outpouring of public support for Canadian artists throughout

the country.

MapleCore is a full-service music company
that combines its love of Canada with its love of
music. It runs an independent record label, Ma-
pleMusicRecordings, that supports Canadian
artists. This week I speak to MapleMusic GM
Kim Cooke about the company’s commitment
to the Canadian music industry.

R&R: Describe all the pieces of MapleCore.

KC: MapleCore might be best described as a
services company to the music industry. Our
lines of business include Maple Solutions, a web
_ design and e-commerce
| facilitator that supplies
services in-house and to
clients inside and out of
the music business;

for 400 Canadian acts,
shipping CDs and mer-
chandise to all reaches of
the globe; and Maple-
Nationwide, a distribution company offering
digital distribution and access to brick-and-mor-
tar retail in partnership with our distributor, Uni-
versal Canada.

There’s also MapleMusic Recordings, an
autonomous independent label distributed
by Universal and home to such acts as The
Dears, Kathleen Edwards, Martha Wain-
wright, Pilate, Boy and more; Open Road
Recordings, a country- and roots-branded
sister label to MapleMusic and the home of
Doc Walker, Jason McCoy, The Roadhammers
and more; and Umbrellamusic.com, an on-
line rich-media magazine about both signed

Kim Cooke

Nt s @R L om v S tmd

Maplemusic.com,anon-  ing new digital marketplace
line fulfillment house both promotionally and in
thathandles transactions ~ terms of commerce. We have
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and unsigned Canadian and international
artists.

R&R: How is MapleMusic different front other
labels?

KC: Other than the selling; warehousing; and
pick, pack and ship aspects that Universal han-
dles admirably, we are a vertically integrated com-
pany offering full funding, publicity, promotion,
marketing and A&R services in-house. We need
to compete effectively with
some outstanding Canadian in-
dependent labels and the ma-
jors, and we feel we can do that
best with our full-on approach.

Our various lines of busi-
ness set us apart and give us
solid positioning in the emerg-

tried to be nimble in reacting to
opportunities in the market-
place and to be creative in our
approach to deals. For example, we'll do a li-
cense for Canada, a joint venture, a worldwide
signing — whatever a given situation calls for.

Nor are we limited in terms of A&R philoso-
phy. To me, there was no greater label than Warn-
er/Reprise Records from about 1965 to around
1990, when Captain Beefheart, Frank Zappa and
Randy Newman sat next to James Taylor, Fleet-
wood Mac and Black Sabbath. Great art begat
great commerce, and great commerce sustained
greatart. To emulate the best aspects of that com-
pany in some small way is my own humble goal.

R&R: Explain your online partnership with
MapleMusic.com and UmbrellaMusic.com.

KC: The online properties line of business was
the first one we started, and
it has provided a solid

R T

and Paul Miraldi.
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CROONIN’ STATESIDE Reprise Records recording artist
Michael Bublé wowed the WLTW (Lite-FM)/New York audience with a
special concert. Seen here are (I-r) Reprise’s Phil Costello, WLTW's
Morgan Prue, Bublé and WHTZ (Z100)/New York’s Sharon Dastur

foundation for the other
¢ lines. Because the technol-
ogy was developed in-
- house, it was an excellent
showpiece for MapleSolu-
tions.
( When we started the la-
i bel the two sites provided
an immediate way to get
some attention for our
young acts. Both sites have
. developed significant traf-
fic and mailing lists, and
our online audience is tru-
ly international.
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to stretch your marketing dollar.

The other amazing benefit has been the A&R
information we garner from both sites. Many of
our acts were involved with either Maple-
Music.com or UmbrellaMusic.com before they
were signed to the label — for example, Boy,
Cowboy Junkies and The Mark Inside.

R&R: What are MapleMusic’s biggest challenges?

KC: Like all labels, major or indie, in a mar-
ket just beginning to recover from the ravages
of the last five years, the daily imperative is to
sell records and develop artists, and to do it with
creativity and flair and in a financially prudent
manner. We're only beginning to develop a cat-
alog, so we walk the knife edge every day of
making every release count.

Our other major challenge is developing re-
lationships in foreign territories. It's a vast and
complex global marketplace. We are making in-
roads into it, but it's a huge
challenge to move the yard-
sticks forward for our artists.

R&R: What are your thoughts
on the Cancon requiretient? Does
it help your cause in breaking and
fostering Canadian music?

KC: The Canadian govern-
ments of the last 35 years have
been farsighted in the extreme
in their support for Canadian
cultural initiatives, including
the music industry. With apol-

s ogies to our American friends,
Canada is not America, and, with our geograph-
ical position next to the world’s cultural behe-
moth, the various government initiatives have
been crucial to fostering and nurturing the cur-
rentsuccess that Canadian music enjoys around
the world. Without that support Winnipeg be-
comes Lincoln, NB.

R&R: The national pride behind Canadian music is
s0 passionate, admirable and impressive. Explain why.

KC: It's a high-water mark in the history of
Canadian music right now. Canada has given
voice to globally venerated icons like Joni Mitch-
ell, kd lang and Neil Young and some of the big-
gest pop actsin the world, such as Avril Lavigne,
Diana Krall, Celine Dion, Shania Twain and Sa-
rah McLachlan.

It's also a globally respected hothouse of new
and emerging artists. Sam Roberts, Simple Plan,
Billy Talent, Sum 41 and Three Days Grace are
rockers selling in large quantities. And The Ar-
cade Fire, The Dears, The Stills, Pilate, Death
From Above 1979, Feist, Broken Social Scene,
Boy, Martha Wainwright, K-OS and Alexisonfire
are just a few of the names earning rave reviews
and establishing careers, all coming broadly
from the left end of the musical spectrum.

So, it's hard not to be flush with pride. Wher-
ever you live or whatever your musical bent,
chances are there is a Canadian act or three on
your favorites list.

R&R: What are you currently working to AC and
Hot AC?

WwWww.americanradiohistorv.com

R&R Rocks Cleveland

Here’s what's in store for the AC and Hot AC community at R&R Con-
vention 2005, which takes place June 23-25.

* “Do You Really Know Your Gal?” June 24, 3-5pm: Did you know that
women head some 40% of households in the U.S., make 85% of the consumer
buying decisions and run 40% of the companies? Who exactly is the AC and Hot
AC listener, how has she evolved, and how can radio better reach her?

* “How to Stand Out in a Crowd Without the Clown Suit” June 25, 11am-
1pm: With other media temptations enticing our listeners, how can radio make
itself the obvious choice? We’ll talk about the importance of being local and in-
volved with community and charitable events and how personality adds color to
your station. Hear from programmers with innovative marketing ideas and ways

KC: For Canadian radio, Hot AC is the core
format for Kathleen Edwards’ “Back to Me.” It's
just now breaking the top 30 and becoming her
first radio hit in her home country. MapleMusic
was fortunate enough to sign David Usher, and
the first single from his imminent If God Had
Curves Maple debut is “Love Will Save the Day.”
It, too, is having a great run at Hot AC and just
now breaking top 15 nationally.

Gordie Sampson is an icon in the Maritimes
and doing swell in Nashville, where he has
songs on new albums from Keith Urban and
Faith Hill. He’s a winner of five East Coast Mu-
sic Awards and a Juno nominee for Songwriter
of the Year. We're currently in the trenches with
the second single, “Hangin’ by a Wire,” from
Gordie's Sunburn album.

And right around the corner is “When the
Day Is Short” from Martha Wainwright's hotly
anticipated debut album.

“The Canadian
governments of the last
35 years have been
farsighted in the extreme
in their support for
Canadian cultural
initiatives, including the
music industry.”

R&R: What artists should we keep an eye out for?

KC: Ridley Bent is a Vancouver-based army
brat reared on pulp fiction, ganja and The Beastie
Boys. His Maple debut, Blam, streeting May 10,
is an exercise in story songs like no other I've
heard in a long while. The Mark Inside are a
thrilling four-piece rock band from Oshawa, just
east of Toronto. Their Static/Crash disc has just
been overhauled productionwise by indie god
lan Blurton and ships June 7.

Rochester, a.k.a. Juice, is a Toronto-based rap-
per whose Maple debut hits this summer. As
part of the ramp-up he will be out on tour open-
ing shows for Snoop Dogg and Young Buck in
coming months. Boy made a huge impression
at SXSW this year, and we will be relentless in
our drive to take their Every Page You Turn disc
to the masses.

Pilate’s Maple debut put them on the map in
Canada, and its major hit, “Into Your Hideout,”
grabbed a ton of airplay on CIMX (89X)/Wind-
sor-Detroit. They are in the home stretch of re-
cording album No. 2 right now. Watch for a sin-
gle in late May and an album in August.
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e WK ARTIST TITLE LABEL(S} FRYS PLATS AJ%]%?ILCE VAT T SAdIONS
1 o KELLY CLARKSON Breakaway (Hollywood) 2244 +60 210272 29 993 o
3 e JOHN MAYER Daughters (Aware/Columbia) 1963 +43 176072 25 106/1 MOSTADDED
2 3 LOS LONELY BOYS Heaven (OR Music/Epic) 1940 -38 182367 44 99/1 ARTIST TITLE LABEL(S) . RO
4 O  MICHAEL BUBLE Home (743/Reprise/ 1850 +1 141572 12 101/1 [ JIM BRICKMAN & MICHAEL BOLTON Hear Me (Tears Into Wine)
b 5 TIM MCGRAW Live Like You Were Dying (Curh) 1795 -48 124625 28 91/0 (RCA Victor) 21
6 6  MAROON 5 She Will Be Loved (Octone//AMG) 1707 14 153412 26 891 Z;CK S/;"{'/'“G/(F/'ﬂﬂ H/RICHARD PAGE Broken Wings )
8 wveAlLi it (Wi y omer/Red In 2
g GO0 GO0 DOLLS G,We . Little Bit /I 3I7EIBIOS/ 1446 +94 149882 16 8211 BRYAN ADAMS This Side Of Paradise (Mercuy) »
9 KEITH UHBAN You'll Think Of Me (Eﬂp/ta// 1278 +1 5 105146 46 99’0 MICHAEL W. SMITH Bfldge Over Troubled Water (HEUHIUH/P[E/ 6
7 9 MARTINA MCBRIDE In My Daughter’s Eyes (RC4) 1191 -124 104592 32 94j0 LISA MARIE PRESLEY Dirty Laundry (Capitol 6
10 10 HALL & OATES I'l Be Around (U-Watch) 1135 -40 81641 k] 96/0 E.S. POSTHUMUS Nara (Wigshop/ 6
11 11 MAROON 5 This Love (Octone/J/AMG) 931 21 112909 50  83j0 SHANIA TWAIN Don't! (Mercury/I0JMG] 5
12 @ HOOBASTANK TheReason /Isfand//0JMG) 862 +6 71830 42 581 :za%cé‘;'::::;’“e :fé‘rﬁ‘h//"/”"’{t”j’ :
. unset Blvd. /Velocity)
13 @ RYAN CABRERA True (£.V.L.A./Atlantic) 834 +17 65401 13 69/4 RASCAL FLATTS Bless The Broken Road (Lyric Street) 4
14 m MERCYME Homesick (/N0/Curb) 830 +83 27698 1" 70/0
17 @ ROB THOMAS Lonely No More /Atlantic/ 663 +67 70032 9 5111
15 16 TINA TURNER Open Arms (Capitol) 599 -36 22920 14 68/0 MOST
18 (@ SCOTT GRIMES Sunset Bivd. (Velocity) 486  +19 15422 12 624 INCREASED PLAYS
16 18 KENNY G. ffEARTH, WIND & FIRE The Way You Move (4rista/RMG) 479 -119 36803 14 4911 T’?LTA“VL
19 @ MAROON 5 Sunday Morning (Octone/J/RMG) 436 +36 56066 8 3213 ARTIST TITLE LABEL(S) INCREASE
20 €@ VANESSAWILLIAMS You Are Everything (Lava) 400 +26 14359 10 5503 BRYAN ADAMS This Side Of Paradise (Mercury/ +127
21 22 FIVEFORFIGHTING If God Made You (Aware/Columbi 361 2 13586 10 asp | CHAISTINA AGUILERA Beautitul (RCA/EMG) +108
et ARTIATE C AR %) : 58 121 600 GOO DOLLS Give A Litle Bit (Warner Bros,) 9
25 @ SHANIA TWAIN Don't! (Mercury//DJMG) 326 +89 11252 2 53/5 LUTHER VANDROSS Dance With My Father (//AMG) +89
23 @ ROD STEWART Blue Moon J/RMG) 321 +8 8038 7 56/2 SHANIA TWAIN Don't! (Mercury/I0JMG) +89
27 @ RASCAL FLATTS Bless The Broken Road (Lyric Street) 240 +23 8638 4 354 MERCYME Homesick (INO/Curb/ +83
24 26 ELTON JOHN All That 'm Allowed (Universal 233 1 6790 9 321 ;%":;hg:ﬁ"::'{“wl"ﬂ:“o ‘:ﬂlf 0{";;/“;? /Ra'"“‘” (Big Boy! +(7i‘7’
. onely No More (Atiantic, +
26 27  CELINE DION In Some Sma.lll Way (Epic) 203 -9 22311 5 2113 JOHN WAITE New York Gity Girl (o Braes/ +66
30 @ JOHN WAITE New York City Girl No Brakes) 201 +66 4648 2 31)2
28 @ MICHAEL W. SMITH Bridge Over Troubled Water (Reunion/PLG) 181 +26 2844 3 32i6
29 30  FINGERELEVEN One Thing (Wind-up/ 140 7 13023 13 81 NEW & ACTIVE
108 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of . .
4/10-4/16. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is BRYAN ADAMS This Side Of Paradise (Mercury)
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Songs below No. 5 are moved to recurrent after 50 weeks on the chart. Most Added | Total Plays: 130, Total Stations: 34, Adds: 11
is the total number of new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. f
Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour ?;EY:,IIE WUng:JETR S?thta.t Tt}e1};us:d(:4‘060wn/Unlversa//
Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records. otal Flays: o4, Total Stations: 14, Adds:
JIM BRICKMAN & MICHAEL BOLTON Hear Me
(Tears Into Wine) (RCA Victor)
M O ST TOTAL Total Plays: 46, Total Stations: 30, Adds: 27
ARTIST TITLE LABEL(S) PLAYS LISA MARIE PRESLEY Dirty Laundry (Capitol)
PLA YED RECURRENTS MATCHBOX TWENTY Unwell Atiantic/ 839 Total Plays: 39, Total Stations: 16, Adds: 6 .
ARTIST TTLE LABEL(S) TOML | vE FOR FIGHTING 100 Years (Aware/Columbial 635 25;;;:2;5'“0 ULUALLA L SE SIS
UNCLE KRACKER f/DOBIE GRAY Drift Away (/ava/ 1053 COUNTING CROWS Big Yellow Taxi (Geffen/interscope/ 687 Total Plays: 9, Total Stations: 22, Adds: 22
MICHAEL MCDONALD Ain't No Mountain High Enough (Motown/Universall 930 SHANIA TWAIN Forever And For Always (Mercury/IDJMG) 676
Songs ranked by total plays
DBIDO White Flag (Arista/AMG/ 912 LUTHER VANDROSS Dance With My Father (/AMG/ 671
SHERYL CROW The First Cut Is The Deepest /A&M/interscape) 908 MARTINA MCBRIDE This One’s For The Girls /RCA/ 659 Station playlists for all R&R reporters are available
TRAIN Calling All Angels (Columbia) 859 | VANESSA CARLTON A Thousand Miles (A&Minterscope) 655 on the web at www.tadioandrecards.com,

HEARD ON MORE THAN 2,000 STATIONS!

POWERLINE / AC Music / Jon Rivers
COUNTRY CROSSROADS / Hit Country Music, Interview, Commentary / Bill Mack
MASTERCONTROL / Total Health for Contemporary Living / Ralph Baker & Terri Barrett

ON TRACK / AC Christian Music with Interviews / Dave Tucker

STRENGTH FOR LIVING / Real Life Stories Offering Spiritual Encouragement / Bob Reccord & Mike Ebert
AT A GLANCE SPOTS / Variety of Topics
2004 HOLIDAY SPECIAL

AR -
% . 800.266.1837
FCII‘I‘II'YNE" www.FamilyNetRadio.com

raqgaio e-mail: Info@FamilyNetRadio.com
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/ﬁﬂlﬂ"’ﬂMllsiﬂ L. I” America’s Best Testing AC Songs 12 +
. ” For The Week Ending 4/22/05
B MRIARASE

" woow oW
Artist Title (Label) TW LW Famil. Burn 25-54 25-34 35-54
MICHAEL BUBLE Home (743/Reprise) 402 394 78% 10% 399 361 4.07
ROB THOMAS Lonely No More (At/antic/ 400 392 80% 9% 401 409 399
MAROON 5 This Love (Octonel/RMG) 381 356 99% 45% 382 363 3.86
KELLY CLARKSON Breakaway (Hollywood) 380 383 100% 39% 378 406 371
GOO GOO DOLLS Give A Little Bit (Warner Bros.) 379 370 9%6% 27% 380 400 375
TIM MCGRAW Live Like You Were Dying (Curfy In 381 93% 33% 369 341 375
MAROON 5 Sunday Morning (Octone/J/AMG) in - 5% 18% 371 332 38
MAROON 5 She Will Be Loved (Octone///RMG) 370 359 98% 45% 368 357 3N
HOOBASTANK The Reason (Island/i0JMG) 367 362 97% 50% 361 360 361
P. COLLINS Don't Let Him Steal Your Heart Away (Atlantic)3.64 354 87% 31% 364 348 3.67
LOS LONELY BOYS Heaven (0R Music/Epic) 363 364 97% 44% 375 324 387
KEITH URBAN You'll Think Of Me (Caprtal) 361 363 93% 31% 364 359 3566
MERCYME Homesick (IVG/Curb) 360 358 58% 13% 362 341 366
RYAN CABRERA True (£.V.L.A./Atlantic) 357 346 84% 22% 356 341 360
HALL & OATES I'll Be Around [U-Watch/ 352 342 9% 3% 363 346 367
MARTINA MCBRIDE In My Daughter’s Eyes (RCA/ 351 358 97% 48% 357 331 363
TINA TURNER Open Arms (Capitol) 349 331 80% 19% 353 3656 350
KENNY G. fEARTH, WIND & RRE The Way YouMove AsstaRMG) 333 327 88% 33% 346 270 362
SCOTT GRIMES Sunset Bivd. (Velocity/ 333 316 56% 13% 334 295 343
JOHN MAYER Daughters (Aware/Columbia) 303 300 98% 60% 301 290 303
Total sample size is 220 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like
very much). Tolal familiarity represents the percentage of respondents who recognized the song. Tolal burn represents the number
of respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition
is based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music
preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of
participants on the the Internet only. RateTheMusic is a registered trademark of Rate TheMusic.com. The RTM system, is available for
local radio stations by calling 818-377-5300. Rate TheMusic.com dala is provided by Mediabase Research, a division of Premiere

J

MEDIABASE

POWERED [}

VEHART STATIONS
13 150
20 100
% 90
%1200
1n 100

8 120
13 130
13 120

9 100

9 100
20 80

5 100
810

g 1
10 100
0 60
17 40

7120

6 92

4 6N

460

3 40

350

1

22

3 4o

110

2 0o

6 00

5 50

\- ACTOP 30
CANADA
WK WEEC  ARTIST TITLE LABEL(S) AS  rlavs
1 0* MICHAEL BUBLE Home (Warner Bros.) 480 +39
2 e KELLY CLARKSON Breakaway (Hollywood) 418 +17
4 @  MAROON 5 She Wil Be Loved (DctonelJ/RMG) 375 +3
3 4 JOHN MAYER Daughters (Aware/Columbia) 368 -16
7 6 GO0 GOO DOLLS Give A Little Bit (Warner Bros.) 300 +20
10 o ROB THOMAS Lonely No More /Atiantic/ 299 +39
5 7 & JANN ARDEN Where No... (Universal Music Canada) 298 1
6 8 TINA TURNER Open Arms (Capitol) 292 ]
9 0 KENNY G. flIEARTH, WIND... The Way... (Anista/RMG) 268 +5
12 Due AMANDASTOTT Homeless Heart (£4) 268 +31
" 1148 BRYAN ADAMS Flying (Universal) 246 -10
15 @* DIVINE BROWN Old Skool Love (Blacksmith/ 233 +24
8 13 LOS LONELY BOYS Heaven (OR Music/Epic/ 229 -37
13 1444 ASELIN DEBISON Faze (Sony BMG Canada) 223 -3
14 @* SHANIA TWAIN Don't! (Mercury/IDJMG) 2 +5
19 @* CELINE DION In Some Small Way (Epic/ 197 +34
16 17 ¢ J.BRICKMAN f/R. VOISINE My... (BMG Canads) m -25
18 (D BLUERODE Rena (Warner Bros, 167 +4
21 @ RYAN CABRERA True (£.V.L.A./Atlantic) 136 +9
20 20 VANESSA WILLIAMS You Are Everything fLava/ 126 1
22 @* HIPJOINT f/ANDERS JOHANSSON Sunshine (Higjoint) 104 +16
23 @* SARAH MCLACHLAN Push (Arista/RMG) 85 +8
24 @ MAROON 5 Sunday Merning (Octone/J/RMG) 8 +16
@ U2 Sometimes You Can't Make It On Your Own flaterscope) 78 +28
29 @ JOSS STONE Right To Be Wrong (S-Curve/EML) 69 +17
27 @ FIVE FOR FIGHTING If God Made You (Aware/Columbia) 67 +8
@)  BACKSTREET BOYS Incomplete (ive/Zomba Label Group) 66 +34
30 @* MARIE-CHANTAL TOUPIN Naitre (Disques La Quebecoise) 62 +12
25 29 MARILOU Chante (Sony BMG Canada) 61 B
26 30  ELTON JOHN All That I'm Allowed (Universal) 57 3
23 Canadian AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks.
Songs ranked by total plays for the airplay week of 4/10-4/16. Bullets appear on songs gaining plays or remaining flat from
previous waek. If two songs are tied in total plays, the song with the larger increase in plays is placed tirst. Songs below No.

15 are moved to recurrent after 20 weeks on the chart. © 2005 Radio & Records. * Indicates Cancon.

J

-

WYJB/Albany, NY*
PO: Kevin Callahan
MO, cnad 0" Hara

No Ad

KMGA/Albuquerque, NM*
OM/PD: Kns Abrams

APD: Alison Atwood

No Adds

WLEV/Allentown, PA*
POMD: Dave Russell
APD” Xri D Bnan

BRY,
JIM BRICKMAN & MICHAEL BOLTON

!D(Jl"IG/Anchorage AK
PO/MD: Dave Favin
8 ROB THOMAS
1 BRYAN ADAMS

WFPG/Atlantic City, NJ*
PO: Gary Guida

MD: Marlene Aqua
3 RICK SPRINGFIELD t/RICHARD PAGE
JiM BRICKMAN & MICHAEL BOLTON

WBB0O/Augusta, GA*
OM: Mike Kramer
PD" Hank Brigmond
21 JOHN MAYER
21 KELLY CLARKSON
5 MAROON 5
8 MICHAEL BUBLE

KKMJ/Austin, TX*
PD. Alex 01 Neal
MD: Shelty Knig

lfy K
RICK SPRI FIELD #RICHARD PAGE

KGFM/Bakg‘r:lleld CA*
VANESSA WILLIAMS
WBBE/Baton Rouge, LA*
APDMO Michelle Southern
6 KELLY CLARKSON
5 L0S LONELY BOYS
JIM BRICKMAN & MICHAEL BOLTON

WMJY Biloxi, MS*
OM/PD: Watier Brown
CELINE DION

WYSF/Blnmngham AL*
APD/MS Valerie Vining

KXLT/Boise, 10*
POMD: Tobin Jefines
LISA MARIE PRESLEY

WMJX/Boslon MA*

APD C: I!Tevry

MD: Marl :umm

JIM BRICKMAN & MICHAEL BOLTON

REPORTERS

WEBE/Bridgeport, CT*
B
Y

WEZF/Burlington*
OM: Stevs Cormier

PD: Gale Parmelee

APD. Bob Ca

MO Jennifer Foxx

No Adds

WHBC/Canton, OH*
OM/PD: Terry Simmons

MD- X; ::AE Kriss
W. SMITH
JIM BRICKMAN & MICHAEL BOLTON

KDAT/Cedar Rapids, IA
OM/PD: Dick Stadien
APD: Enc Connar

9 JET

1 MERCYME

1 MICHAEL BUBLE

1 HALL & OATES

1 KEITH URBAN

WSUY/Charleston, SC*
DM/PD: Mike EM
APDMD: Jom
JM BR!CKMAN & MICHAEL BOLTON
RICK SPRINGFIELD HRICHARD PAGE

WVAF/Charleslon wv
Rick Johnson

APD/MD Ric Cochran

No Adds

WOEF/Chattanooga, TN*
OM/PD: Danny Howard

APD: Patt Sanders

MD: Robin Daniels

No Adds

WLIT/Chicago, IL*
OM/PD: Boh Kaake
MD: Eric Richeke

WRRM/Cincinnati, OH*
PD: TJ Halland
MD: Ted Morro

RYAN CABRERA

SCOTT GRIMES

WOOK/Cleveland, OH*
PO: Scott Miller
MD: Ted szlskl
MICHAEL W SMITH
JIM BRICKMAN & MICHAEL BOLTON

KKLI/Colorado Springs, CD*
b Richars

TS
JIM BRICKMAN & MICHAEL BOLTON

WTCB/Columbia, SC*
PO/MO: Brent Johnson
No Adds

WSNY/Columbus, DH*
PO Chuck Kmght

MD: Mark Bingaman

18 RYAN CABRERA

KKBA/Co?us Christi, TX*

RICK SPR)NGF!ELD H/RICHARD PAGE

KVIL/Dallas, TX*

PD: Smokey Rivers

APD: Michae! Prendergast
BRYAN ADAMS

WLQT/Dayton, OH*
PD: Sandy Collins

APDMD: Brian Michaels
NoAdds

KOSi/Denver, CO*
PD: Dave Dillon
M- Steve Hamitton
JESSE MCCARTNEY

WMGC/Detroit, MI*
DM Jim Harper

PO. Lori Bennett

MD: Jon Ray

No Adds

WNIC/Detroit, MI*
POMD: Darren Dawis
APD: Theresa Lucas

No Adds

WOOF/Dothan, AL
PO/MD Leigh Simpson
No Adds

KTSM/E| Paso, TX*
PDMD: Bill Tole
APD: Sam Casstano

ANNA NAL ICK

WXKC/Erie, PA
PD. Ron Arlen
4 RICK SPRINGFIELD Y/RICHARD PAGE

WIKY/Evanswlle IN
POMD: Mark Bak
AIGK SPAINGHELD URICHARD PAGE

KEZNFayettewIIe, AR
PD: Jim Harvill

MD Rich Higdon

10 JOHN MAYER

WCRZ/Flint, MI*

OM/PD. Jay Patnck

APD/MD: George Mcintyre
BRYAN ADAMS

Stations and their adds listed alphabetically by market

WDAR Florence, SC
OM: Randy Wilcox
PD: Wil Nichols
APDMD: Dennis Daws
5 HALL & DATES
3 JIM BRICKMAN & MICHAEL BOLTON

WAFY Frederick, MD
MD: Marc Richards

30 LOS LONELY BOYS

29 MARDON 5

12 MATCHBOX TWi

11 SANTANA I/M\CHELL[ BRANCH
11 SHERYL CROW

11 CALLING

10 UNCLE KRACKER /DOBIE GRAY
10 SANTANA VALEX BAND

103 DOORS DOWN

10 MARDON 5

10 TRAIN

10 MICHAEL MCDONALD

9 TIM MCGRAW
HN MAYER
B SHERVL CROW

KSOF Fresno, CA*
OM: £. Curtis Johnson
PD: Mike Brady
MD: Kristen Keiley
1 SCOTT GRIMES
SHANIA TWAIN

KTRR/Ft. Callins, CO*
OM/PD: Mark Callaghan
5 BRYAN ADAMS

WMEE/Ft. Wayne, IN*
OM/PD: Mark Evans

MD: Chris Cage

No Adds

WKTK/Gainesville, FL*
PO/MD: Les Howard Jacaby
IV BRICKMAN & MICKAEL BOLTON

WLHT/Grand Rapids, Mi*
OMPD: Bl By

: Ko Carsa

BACKSTREET B0YS
WO0O0D/Grand Rapids, MI*
PD: John Patrick
No Adds

WMAG/Greensboro, NC*
PO/MD: Scoft Keith

WMYI/GreenviIIe Sc*

PD/MD G
M BRICKMAN & MVCHAEL BOLTON

WSP_N_GreenviIIe, SC*

RICK SPR)NGF(ELD IIF(ICHARD PAGE
S POS] S
JIM BRICKMAN & MICHAEL BOLTON

WRCHMartford, CT*
PD: Allan Camp
MD. Jge Hann

RASCAL FLATTS

KRTRMHonolulu, HI*
OM/PO" Wayne Maria
No Adds

KSSK/MHonolulu, HI*
PO/, Paul Wilson
APD. Chaz Michaels

HOWIE DAY

WAHRMuntsville, AL*
PD: Lee Reynolds
No Adds

WRSAMHuntsville, AL*
PD; John Malone
MD. Nate Cholevik

5
JiM BRICKMAN & MICHAEL BOLTON

WTP|/Indianapolis, IN*
DM/PD: Gary Havens

APD, Peter Jackson

MO: Steva Canper

6 SHANIA TWAIN
5 ANNA NALICK

WJKK/Jackson, MS*
PD: John Anthony
MICHAEL W SMITH
CELINE DION

JIM BRICKMAN & MICHAEL BOLTON | o

RICK SPRINGHELD YRICHARD PAGE

WTFM/Johnson City*
PD: David DeFranzo
No Adds

WKYE/Johnstown, PA
PD: Jack Mmﬁasls
MD Bria

it MARIE PRESLEY

WQLR/Xalamazoo, MI
OM/PD: Ken Lanphear
APD/MD: Brian Werz

7 SHANIA TWAIN

KSRC/Kansas City, MD*
PD Chns Tayl
JM BHICKMAN & MICHAEL BOLTON

KUDL/Kansas Cny Mo+
POMD" Tham McGi
ST

WJXB/Knoxville, TN*
PD: Jel Jarnigan

RICK SPRINGFIELD VRICHARD PAGE
JIM BRICKMAN & MICHAEL BOLTON

KTDY/Lafayette, LA*
PD; C.J. Ciements

APD: Dehbie Ray

MDO: Steve Wiley

IOWiE DAY
LISA MARIE PRESLEY

WFMK/Lansm& M+

PO/MD: Chn
"I BRICUAN & MICHAEL BOLTON
RICK SPRINGFIELD /RICHARD PAGE
ES POSTHUMUS

KMZ0/Las Vegas, NV*
PD/M?’D: Craig Powers
s

KSNE/Las Vegas, NV*
PD: Tom Chase
MD: John Be

"RICK SP’I{VNGHELD HRICHARD PAGE | No A

KOST/Los Angeles, CA*
PO/MO: Steila Schwartz
1 BACKSTREET BOYS

WMGN/Madison, WI*
PO: Pat 'Neill

D. Amy ]
4 KELLY CLARKSON
ES POSTHUMUS

WZID/Manchester, NH
OM/PD: Bah Bronson
5 ROB THOMAS

KVLY/McAllen, TX*

£D: Alex Duran

APOMD: Iris Hingjesa
BRYAN ADAMS
JIM BRICKMAN & MICHAEL BOLTON
RICK SPRINGFIELD PRICHARD PAGE

WLRO/Melboume, FL*
DM: Xen Holiday

PO: Michael Lowe

MD: Mindy Levy

Adds

WRVR/Memphis, TN*
OMPD Jerry Dean

MD- Lamy Wheelsr

No Adds

WMGQ/MIddIesex NJ*
PDMD.
No Mns

WMXC/MoblIe AL
Xif Carson

PD Dan Mason

MO: Mary Bocth

No Adds

KISN/Modesto, CA*
PO/MD: Gary Michaels
MICHAEL W SMITH
RICK SPRINGHELD 1 RICHARD PAGE

WDBM/Monmouth NJ*
MD Bnan Mngv.vm

MAROON
JM BRICKMAN & MICHAEL BOLTON
RiCK SPRINGFIELD PRICHARD PAGE

KWAV/Monterey, CA*
POMD: Bemle Moow
LISA MA
Rch spnwoﬂsm mcnmn PAGE

THU
.IIM BRICKMAN & MICHAEL BOLTON

WWLWMorgantown, WV
ugﬁ;gr Chad Pery

5 PMB
2 JIM BRICKMAN & MICHAEL BOLTON

WALK/Nassau, NY*
PDMD: Rob Miller
No Adds

WKJY/Nassau, NY*
PD: Bilt Edwards

MD: Jodi Vale

dds

WLMG/New Orleans, LA*
PO: Andy Holt

APDMD: Steve Suter

No Adds

WLTW/New York, NY*
PD; Jim Ryan

MD- Morgan Prue

No Adds

WWDENorfolk, VA*
PD: Don London

MD: Jefi Moreau

No Adds

KMGL/Dkiahoma City, OK*
PDMD: Steve D'Bnen
No Adds

KEFM/Dmaha, NE*

OM: Mitch Baker

PD: Michelle Matthews
BRYAN ADAMS

WMGF/Orlando, FL*

UM BRICKMAN & MICHAEL BOLTON

KEZN/Palm Springs, CA
OM: Ken White

PD: Rick Shaw
No Adds

WMEZ/Pensacola, FL*
PD. Anme Sommers

MAROON 5

JET

WSWT/Peoria, IL
OM/PD; Randy Rundle
2 PHiL COLLINS

KESZ/Phoenix, AZ*
PD: Shaun Holl

APDMD. Scolt Braty

No Adds

WLTJ/Pitisburgh, PA*

POMD: Chuck Stevens
JIM BRICKMAN & MICHAEL BOLTON
RICK SPRINGFIELD ERICHARD PAGE

WSHH/Pittsburgh, PA*
POMD: Ron Arti
6 RICK SPRINGFIELD URICHARD PAGE

WHOM/Portiand, ME
OM/PD: Tim Mogre
3 ELTON JOHN

KKCW/Portiand, DR*

BRYAN ADAMS

WWLI/Providence, RI*
DM/PD: Tony Bristol
APOMD: Mike Rown

ROD STEWART

WRAL/RaIelq{h NC*
OMPPD: Joe Wade Formicola
MD; Jim Kelty

No Adds

KRNO/Reno, NV*
POMO" Dant Friz

JOHN WAITE
RICK SPRINGFIELD ¥RICHARD PAGE

WTVR/Richmond, VA*
OMPD Bill Cahill
MD: Kat Simons

BRYAN ADAMS

JIM BRICKMAN & MICHAEL BOLTON

WSLQ/Roanoke, VA*
PD: Don Morison

MD. Dick Damiels

No Adds

WRMM/Mochester, NY*
APD/MD Terese Taylor
No Adds

WGFB/Rockford, IL
PDMD: Doug Damels
No Adds

KGBY/Sacramenlo CA*
PD: Mike Be
No Adds

KYMX/Sacramento, CA*
PD: Bryan Jackson
AP/MD. Jennder Wood

2 VANESSA WILLIAMS

1 RYAN CABRERA

WGER/Saginaw, MI*
OM: Dave Mauer
PO: Jesry D°Donnall
APD, Micheile Langefy
6 60O GOO DOLLS

KBEE/Salt Lake City, UT*
POMD: Rusty Keys

ROBT

RICK SPRINGFIELD YRICHARD PAGE

KSFI/Salt Lake City, UT*
PO: Dain Craig

APD: Bab Netson
MO: Brian deGeus
No Adds

KQXT/San Antonio, TX*
POMD: Ed Scarborough

APD: Jim Conlee

No Adds

KBAY/SanJose CA*
OM/PO: Jim Mu:
mwo mn o |mu

KRWM/Seattle, WA*
PO: Gary Nolan

MD: Laura Dane

No Adds

KVKI/Shreveport LA*

DMD %«pname Huftman
1 SCOTT GRIMES
LISA MARIE PRESLE
RICK SPRINGFIELD I/RICHARD PAGE

WNSN/SDuth Bend, IN
PD: Jlim Robe
No Adds

KISC/Spakane, WA*

OM: Rober! Harder

PO/AMD; Dawn Marcel
RASCAL FLATTS

SHANIA TWAIN
RICK SPRINGFIELD YRIGHARD PAGE

KXLY/Spokane WA*

& MICHAEL BOLTON
RICK SPRINGFIELD ¥RICHARD PAGE

MAS/SpnngheId MA*
PD; Paul Ca
N: b At ny

3 scorr GRIMES

6 BRYAN ADAMS

KGBX/Springfield, MD
DM: Paul Kefley
PD: To

APDM
No Adds

Mattgo
: Dave Roberts

KEZK/St. Louis, MO*
PD: Mark Edwards
APD: Bab L ondon

13 HOOBASTANK
MICHAEL W SMITH

KJOY/Stockton, CA*
OM: John Christian
PDMD: Dirk Kooyman
JIM BRICKMAN & MICHAEL BOLTON

WYYY/Syracuse, NY*
OM: Rich Lauber

PD: Kathy Rows

APD/MD: Mame Masan

No Adds

WRVF/Toledo, OH*
OM: Bill Michaels
PD: Don Gomlm

LISA MARIE

RICK SPRINGFIELD WICHARD PAGE

WLZW/Utica, NY

OM: Yom Jacobsen

PD: Peter Naugidon

MD: Mark Richards
MICHAEL W SMITH
JOHN WAITE

WEAT/W. Palm Beach, FL*
PDMD: Rick Shockley
No Adds

*

108 Total Monitored

Vgltsr:/Washmglon DCc*
P

FIVE FOR FIGHTING

RYAN CABRERA

SHANIA TWAIN

ELTON JOHN

WHUD/Wesichester, NY*
DM/PD: Steven Pelrone
APDMD: Tom Furc

] BRICKMAN & MICHAEL
BOLT

KRBB/Wichita, KS*
OM/PD: Lyman Sames
MD: Dave Wilson

JIM BRICKMAN & MICHAEL
BOLTON

WMGS/Wilkes Barre, PA*
PD: Stan Phillips

MD: Brian Hughes

17 FINGER ELEVEN

4 KELLY CLARKSON
3 JESSE MCCARTNEY

WJBR/WlImmglon OE*
PO; Michae! W
MO: Catey H|l|

8 KENNY G UEARTH WIND & FIRE
PAGERlCK SPRINGFIELD f/RICKARD

WSRS/Worcester, MA*
PO/MD: Tom Holt
8 JOHN WAITE
JIM BRICKMAN & MICHAEL
BOLTON

WARM/York, PA*
PD/MD: Rick Sten
FIVE FOR FIGHTING

POWERED[}4

MEDIABASE

Monitored Reporters

132 Total Reporters

24 Total Indicator

Did Not Report,
Playlist Frozen (4):
KOOUTyler, TX
KSBL/Santa Barbara,
CA
WGNVWilmington, NC
WPEZ/Macon, GA

J
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- Like you and everyone else in this

i : @N ii H E | business, I've been through a lot of

‘ change in my career — some good
: R E@@RD ~ and some not so good — but through
it all, my love for radio has stayed the

i . same. Here are a few of the reasons |
: love radio more today than ever be-

- fore.# | love the fact that it is virtually
w2 INPOSSIble to sit in any kind of pro-
gramming meeting without having at least one good
laugh. | love that my job requires me to listen to the ra-
dio — it’s sort of like being required to work in a Dairy
Queen for the summer. | love that watching The OC is
actually considered part of my job, to “stay in touch.” |
love that part of my job allows me the privilege of see-
: ing world-famous artists perform live. That feeling after
. witnessing Norah Jones or Jamie Cullum for the first time is absolutely
. thrilling. = | love that radio makes a real difference in our communi-
~ ties. We can and we do help people. | love that radio can change at
- any time. Whether it's playing a new song or a new format, we're like
. the Boy Scouts — be prepared! And | love that we’ll spend hours de-
~ bating the right song to play out of the right splitter, but we can change
- formats over lunch. # | love that most of us are incapable of having a
single conversation without talking about radio. And, finally, | love that
no matter how hard a typical day in this business has been, it is still
way more fun than having a real job.

Julie Adam
GM/PD, CHFI/Toronto

Kelly Clarkson's “Breakaway” (Holly-
wood) is still No. 1, John Mayer's

“Daughters” (Columbia) jumps back up to

| No. 2, and Los Lonely Boy's “Heaven”
. (Or Music/Epic) is No. 3 ... Bryan Adams’
§ “This Side of Paradise” (Mercury) gets
i

c/Hot “

ONETHE|

Most Increased Plays, with +127. Also on
. the rise is Goo Goo Dolls’ “Give a Little
.. Bit" (Warner Bros.), with +94, going from
¢ No. 8 to No. 7 ... Most Added this week
. are Jim Brickman f/Michael Bolton with “Hear Me (Water Into Wine)”
" (RCA Victor), which gets 27 adds. Brickman's album Grace hits stores
- this week. He tells R&R, “It's thrilling and exciting to see that program-
mers are behind this original song. It has such a strong message and
. hopefully will connect with the audience” ... Same top three at Hot AC
. for the third week in a row: Green Day’s “Boulevard of Broken Dreams”
" (Reprise) is No. 1, Rob Thomas' “Lonely No More” (Atlantic) is No. 2,
. and Kelly Clarkson’s “Since U Been Gone” (RCA/RMG) is No. 3 ... Most
- Increased Plays goes to Dave Matthews Band’s “American Baby” (RCA/
. RMG), again with +208 plays, taking it from No. 18 to No. 16. And it's
~ another week of second-Most Increased plays for Lifehouse’s “You and
. Me” (Geffen), with +174 ... Most Added is Keane's “Everybody’'s Chang-
. ing” (Interscope), with 13 adds, followed by Coldplay’s “Speed of Sound”
" (Capitol), with 12.

— Julie Kertes, AC/Hot AC Editor

i

L R R

Rk

artisti

armist: Jeremy Fisher
waseL: Sony BMG Canada

By JULIE KERTES/AC/HOT AC EDITOR

ancouver-based singer-songwriter

Jeremy Fisher tells interesting sto-
ries through song. There are no clichéd or
predictable lyrics on Let It Shine, his de-
but release on Sony BMG Canada. The
CD documents his life experiences, sto-
ries from the road and playing out and
the people he has met.

A touring veteran, Fisher traveled
Canada not in a tour bus or
van, but on his bicycle, cover-
ing more than 7,500 km (4,600
miles) to promote his 2001 in-
dependent release, Back
Porch Spirituals. The journey
took six months and raised ;
money for the Trou Des #
Femmes, an organization in
Ghana, Africa that provides
women with bicycles, giving
them greater access to education.

Now Fisher is back on the road again
(sans bicycle), promoting Let It Shine, and
it hasn’t taken long for Canadian radio to
embrace him. CKRV/Kamloops, BC PD
Murray Redman says, “He sings, plays
guitar and harmonica, writes all of his
own stuff and will have you hooked after
just one listen.”

At press time the single “High School”
was No. 11* on R&R’s Canadian Hot AC
Chart, with several stations leading the
way, including CHBE/Victoria, BC; CHOZ/
St. John's, NL; CKMB/Barrie, ON; CKZZ/
Vancouver; CKIZ/Vernon, BC; CHIQ/
Winnipeg, MB; and CFHK/London, ON.

CKIZ PD Don Weglo says, “One of my
favorite lines of all time is from ‘High
School,” and it goes like this: ‘I'm in a
band/We kind of suck/But we don’t know
it yet.” I met him in Toronto during Ca-

tivity

nadian Music Week, and he got a stand-
ing ovation at the private record party we
were attending.”

CKMB PD and morning show host
Dale Smith says, “Jeremy Fisher nails
memories of growing up so well, it makes
you take out your old yearbook to look
and see if he was in your homeroom.”

“High School” was inspired by an awk-
ward exchange with an old friend. “I went
to a wedding reception and sat at a table
with a guy I used to hang out with in high
school,” Fisher says. “We went back and
forth for a good half-hour about all the
stupid things we did back then and
briefly touched on what we’d
been up to since we were 16.

“Then he asked me how
one of my relatives was do-
ing, and I couldn’t for the life
of me figure out who the hell
he was talking about. It
turns out he thought I was
someone else, and T had to jog
his memory as to who [ was.”

Other tracks on the album
include the uplifting and romantic “Sing-
ing on the Sidewalk” and the melancholy
“Shooting Star,” written for a childhood
friend. “Lemon Meringue Pie” is a sweet
song whose lyrics — “We ate your lemon
meringue pie/ I suppose that I shouldn’t
Lie/It’s the only reason I came by tonight”
— Fisher says are literal and not figura-
tive. However, they are thought-provok-
ing, no matter how you slice it (no pun in-
tended)!

The album closes with an energetic,
toe-tappin’, knee-slappin’ version of “Let
It Shine” inspired by a gospel perfor-
mance Fisher saw in Seattle. “They
played it with so much soul, it made me
want to drop everything I was doing and
run and join them,” he says.

Fisher has a string of dates opening for
Kalan Porter, as well as several headlin-
ing gigs throughout the spring.

JUNE 23-25-

2005 AC/HOT AC ADVISORY COMMITTEE MEMBERS

Pete Cosenza
Columbia

Jim Ryan
WLTW/New York

Greg Strassell
Infinity

These people are making it happen...

Linde Thurman
Curb

REGISTER TODAY AT RADIOANDRECORDS.COM !

AC/HOT ACRroCKS
CLEVELAN

;

A

[’ CONVENTION 2005

" RENAISSANCE CLEVELAND HOTEL
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i W ARTIST TITLE LABEL(S) woms PLATS AUDIEN :’;’;L Ve Tmﬂgww
1 1 GREEN DAY Boulevard 0f Broken Dreams (Reprise/ 3541 127 251859 19 89/0
2 e ROB THOMAS Lonely No More (At/antic/) 3142 +38 224880 1 89/0
3 0 KELLY CLARKSON Since U Been Gone /RCA/RMG) 3os7 +62 212193 17 84/0
] 4 MAROON 5 Sunday Morning (Octone/J/RMG) 2411 -52 161296 20 84j0
6 6 3 DOORS DOWN Let Me Go (Republic/Universal) 2456 +110 140877 16 83/0
4 6 GO0 GOO DOLLS Give A Little Bit (Warner Bros.) 2440 132 173639 26 88/0
9 o LIFEHOUSE You And Me (Geffen/ 2292 +174 124061 1" 87/0
7 8 HOWIE DAY Collide (Epic/ ‘ 2180 -28 129723 3 81N
10 o ANNA NALICK Breathe (2am) (Columbia/ 2082 +152 116593 20 8213
8 10 KELLY CLARKSON Breakaway (Hollywood) 2020 133 150290 35 750
12 @ JET Look What You've Done (At/antic/ 1837 +29 103291 Y1 18]2
" 12 FINGER ELEVEN One Thing (Wind-up/ 1698 134 124432 43 86/0
13 13 MAROON 5 She Will Be Loved (Octone/J/RMG) 1574 -207 113808 4 86/0
14 @ JESSE MCCARTNEY Beautiful Soul (Hollywood) 1569 +35 171214 14 511
16 @ DURAN DURAN What Happens Tomorrow (£pic/ 1456 +46 67520 14 7210
18 @ DAVE MATTHEWS BAND American Baby (RCA/RMG) 1405 +208 84867 5 1413
17 @ U2 Sometimes You Can’t Make It On Your Own (Interscope) 1328 +88 58850 9 69/3
15 18 RYANCABRERA True (£.V.L.A/Atlantic) 1320 -186 63514 16 67/0
19 @ KILLERS Mr. Brightside (/s/and/iDJMG) 177 +120 66188 12 54/3
20 @ GAVINDEGRAW Chariot (/RMG) 1166 +115 49722 7 693
21 @ GWEN STEFANI f/EVE Rich Girl (/nterscope/ 1032 +144 70555 10 28)2
22 @ TIM MCGRAW Live Like You Were Dying (Curb) 834 0 71956 15 31/0
24 @ JACK JOHNSON Sitting, Waiting, Wishing (Brushfire/Universall 827 +94 41843 10 51/3
23 @ BOWLING FOR SOUP Almost (Silvertone/Jive/Zomba Label Group) 776 +30 42087 12 46/3
27 @ COLLECTIVE SOUL Better Now /£/ Music Group) - 653 +88 21007 8 42/2
25 @) JEM 24 (ATORCAAME) 622 +29 17310 9 a4
29 @ INGRAM HILL Almost Perfect (Hollywood) 615 +86 19571 6 3613
K] @ BETTER THAN EZRA A Lifetime (Artemis/ 608 +114 21837 5 3912
26 29  JOSS STONE Right To Be Wrong (S-Curve/EMC) 561 -29 22336 13 30/0
30 30  AVRILLAVIGNE Nobody's Home (Arista/RMG) 415 -104 271194 16 36/0
32 @ CARBON LEAF Life Less Ordinary (Vanguard) 395 +3 9661 8 2710
34 @ AFTERS Beautiful Love (Simple/INO) 389 +62 9909 4 3on
28 33  ASLYN Be The Girl (Capital) 34 -213 8373 20 2710
33 34  VELVET REVOLVER Fall To Pieces (RCA/RMG) 313 -20 15412 1 21j0
35 @ AVION Beautiful (Red Ink/Columbia) 309 +22 7697 4 20)2
37 @ ANASTACIA Left Outside Alone (Columbia) 264 +24 n7 3 22)2
36 @ SWITCHFOOT This Is Your Life (Columbia) 254 +13 5805 4 1011
@ CAESARS Jerk It Out /Astralwerks/EMC) 181 +39 3Nn 1 1313
39 @ MICHAEL TOLCHER Mission Responsible (Octone) 170 +16 3338 3 19/2
@ USHER Caught Up (Laface/Zomba Label Group) 154 +30 5768 1 30
90 Hot AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 4/10-4/16. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in piays
is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times
number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc.

(© 2005, Arbitron Inc.).© 2005 Radio & Records.

o

POWERED|:}{

MEDIABASE

MOST ADDED’

ARTISTTITLE LABEL(S)

KEANE Everybody's Changing (/aterscope/

COLDPLAY Speed Of Sound (Capitol)

ALTER BRIDGE Broken Wings (Wind.up/

MARC BROUSSARD Home (Isiand/IDJMG)
8ACKSTREET 80YS Incomplete {ive/Zomba Label Group)

MOST
INCREASED PLAYS

. ARTIST TITLE LABEL(S)

DAVE MATTHEWS 8AND American Baby (RCA/BMG)
LIFEHOUSE You And Me (Geffen/)

ANNA NALICK Breathe (2am} (Columbia)

GWEN STEFANI {/EVE Rich Girl /iterscope)

KILLERS Mr. Brightside (/sland/i0JMG)

GAVIN DEGRAW Chariot (J/AMG)

8ETTER THAN EZRA A Lifetime (Artemis)

3 DOORS DOWN Let Me Go (Republic/Universall

ADDS

13
12

4

TOTAL
PLAY
INCREASE
+208
+174
+152
+144
+120
+115
+114
+110

JACK JOHNSON Sitting, Waiting, Wishing (Brushfire/Universal) +94

NEW & ACTIVE

RELIENT K Be My Escape [Capitol/Gotee)
Total Plays: 147, Total Stations: 16, Adds: 0
KEANE Everybody's Changing (/nterscope/
Total Plays: 97, Total Stations: 16, Adds: 13
BILLY MILES Sunshine (dezra/EMI)

Total Plays: 89, Total Stations: 9, Adds: 2
COLDPLAY Speed 0f Sound (Capitol)

Total Plays: 2, Total Stations: 12, Adds: 12
ALTER BRIDGE Broken Wings (Wind-up/
Total Plays: 2, Total Stations: 9, Adds: 9

Songs ranked hy total plays

on the web at www.radigandrecards.com.

Station playlists for all R&R reporters are available

500

T-Shirtes

$2.ea.
1500

T-Shirts T-Shirts

255 | #2235

» White T-shirts
» Heavy 100% Cotton
» Printed up to 4 Colors on 1 Side
* No Setup Charges!
* No Art Charges!

INk10]DAYS]
OR LESSI

631-777-3175

Free Catalog

CALL NOW!

1-800-34-EMKAY

FAX: 631-777-3168

www.emkaydesigns.com
info@emkaydesigns.com
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== . America’s Best Testing Hot AC Songs 12 + POWERED: 2
/ For The Week Ending 4/22/05 -
RateTheMusic.com TN 55 HOTACTOP 30  yEDIABASE
W W W
Artist Title (Label) TW LW  Famil. Burn 18-34 18-24 25-34 WK WEEK  ARTIST TITLE LABEL(S) e ks "B sTons
3 DOORS DOWN Let Me Go (Republic/Universal) 427 419 93% 15% 431 434 4 1 1 ROB THOMAS Lonely No More (Atlantic/ 739 -3 10 16/0
LIFEHOUSE You And Me (Geffen/ 415 407 72% 8% 433 443 412 2 2 GREEN DAY Boulevard Of Broken Dreams (Reprise/ 598 -34 16 10/0
GREEN DAY Boulevard 0f Broken Dreams (Rgprise) 410 423 98% 4% 412 412 412 9 0 LIFEHOUSE You And Me (Geffen) 586  +101 8 161
BOWLING FOR SOUP Akmost (SikertonelfieZombe Label o) .10 398 81% 1% 407 418 381 4 Q  3000RS DOWN Let Me Go (Repubiic/Universall 585 +43 1no 1
KILLERS M. Brightside (is/and/I0JMG) 402 400 84% 18% 393 401 374 3 e e L
ROB THOMAS Lonely No More (4dfantic/ 400 413 93% 19% 426 417 446 o g* S B LR A o L en DS e )
HOWIE DAY Coliide (£pic/ 395 398 85% 20% 401 397 408 [75 " :\J/|2| CS:::TT:ISJ;(:L:E C:ntM:;I;lt on\g;mn}wn (interscope) 252: +; : : :;:g
ome (Warner Bros. .
MAROON 5 She Will Be Loved (Octone/J/RMG) 392 402 99% 51% 417 408 435
TGS l‘J’ B ; . /2’6‘,4 /}?MG 0 an 98“/0 uuu T 00 Of 12 0 KILLERS Mr. Brightside /Isiand/i0/MG/ 438 +44 7 101
LA L A Sl D" . u/“ S GRS 11 e JEREMYFISHER Highschool Sory BMG Canads) 436 +40 7 1000
GAVIN OEGRAW Chariot (J/AMG) 389 38 70% 10% 387 398 359 14 m COLLECTIVE SOUL Better Now (£ Music Group/ 437 +62 5 11
KELLY CLARKSON Breakaway (Hollywood) 388 391 97% 49% 402 401 405 8 12 GWEN STEFANI f/EVE Rich Girl (Interscape) 420 .75 1 8/0
MAROON 5 Sunday Morning (Jctone//RMG) 380 387 97% 36% 392 382 409 10 13 MAROON 5 Sunday Morning (Octone/J/RMG) 404 .37 16 14/0
AVRIL LAVIGNE Nobody's Home (Arista/RMG) 373 368 9% 3% 383 377 395 20 @* SUM 41 Pieces (/sland/IDJMG) 347 +32 5 1210
JET Look What You've Done (Atlantic) 3NN 388 9% 34% 37 377 375 18 @* OAVID USHER Love Wil Save The Day (MapieMusic/ 344 +20 5 12i0
FINGER ELEVEN One Thing (Wind-up/ 3NN 367 9% 4% 387 374 4.09 15 16 JET Look What You've Done (Atlantic) 328 -24 1" 910
GOO GOO DOLLS Give A Little Bit (Warner Bros.) 370 367 95% 34% 370 364 381 16 HOWIE DAY Collide (£pic/ 322 26 1490
RYAN CABRERA True (£.V.L A/Atiantic/ 369 361 94% 39% 388 378 4.08 25 e DIVINEBROWN 0id SkoolLove (Backsmith 310 +%5 i
ANNA NALICK Breathe (2am) (Columia) 369 372 68% 17% 382 375 392 17 5 OURAN DURAN What Happens Tomorow (Epic/ 307 22 10 1200
ASLYN Be The Gir (Capital 367 363 62% 14% 367 371 359 ;i o :;'::‘A KEYi — U/HZMG’ oo BHE :g: *g: : 1:’:
TIM MCGRAW Live Like You Were Dying (Curt) 361 385 87% 32% 362 346 392 kAl ¥ '
JESSE MCCARTNEY Beauifu Soul Holywood) 359 357 9% 40% 379 370 398 19 Z2d LOWMILLIONS Heanor MankttanHC) 2w
] caulttul SOttty won o v 21 234 STABILO One More Pil Virgin Music Canadt) 279 36 1370
GWEN STEFAN! f/EVE Rich Girl (interscape) 350 333 93% 39% 356 342 384 @ BACKSTREET BOYS Incomplete (fie/Zomba Label Growp) 268 +78 1 9
JACK JOHNSON Scttng, Wam WlSﬁfg BrushfreUnversa) 3.46 3.55 56% 14% 354 349 3.67 27 @ GAVIN DEGRAW Chariot (/AMG) 260 +26 4 1N
JOSS STONE Right To Be Wrong (S-Curve/EMC) 345 326 52% 13% 362 35 373 22 2 KEANE Somewhere Only We Know (/nterscape) 250 .35 18 10/0
U2 Sometimes You Can't Make It On Your Own flnterscope) 3.33 344 68% 21% 327 333 314 23 27  JESSEMCCARTNEY Beautiful Soul (Hollywood) 223 .38 9 50
OURAN OURAN What Happens Tomorrow (£pic/ 327 339 62% 20% 322 288 362 30 @* KATHLEEN EDWARDS Back ToMe Maple Musi;Universal) 218 +24 2 1N
Total sample size is 279 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very @* BRYAN AOAMS Room Service (Universal) 210 +28 1 81
much, 5 = like very much). Total familiarily represents the percentage of respondents who recognized the song. Total burn - - . ,
represents the nurgber 7f respondg;(:ts w/;o saé'd they are tirjeg o; hearing the song. .Zor(ginmlljstt hav;z 30% fami/iadritt)//7 to @ J. JOHNSON Sitting, Waiting, Wishing (BrustfireUniversall 208 +32 i 8/0
otk the misic 5t ased on the formatmusic reference. Fiate Thatlusc.com réSuts aré not meant fo repce calout | | 25 Canadian Hot AC reporters. Monitored arplay data supplieg by Mediabese Research, a divison of Premiee Racio
research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic is a registered Networks. Songs ranked by total plays for the airplay week of 4/10-4/16. Bullets appear on songs gaining plays or remaining
trademark of RateTheMusic.com. The RTM system, is available for local radio stations by calling 813-377-5300. flat from previous week. If two songs are tied in total plays, the song with the Ia(ger increase in plays is placed first. Songs
@teTheMusic.cnm data is provided by Mediabase Research, a division of Premiere Radio Networks. \below No. 15 are moved to recurrent after 20 weeks on the chart. © 2005 Radio & Records. * Indicates Cancon. )
Vs
WAJIFL, Wayne, IN* KBIGLos Angele, CA WPTENoriolk, VA* WIFT/Pitsturgh, PA KIOYSan Francisco, CA* WRME/WPaim Beach, FL*
R E P O R TE R S ;uuaﬁn:‘ _R{chrds PD cn hxgy PO: Barry Mckay 2 P Keith Clai OM: Michael Martin PD: Dennis
: Marti Taylor achi Denes No Adds 3 Hartwell PD: Casey Keating APDMD: AmyNavarm
No Adds APO: Roberl Archer MD: Scott Alexander MD: James Baker No Adds
. . ) . 5 HOWIE DAY ng T COLDPLAY
Stations and their adds listed alphabetically by market
F CA*
gOmmar |Gieeo, |Semor USRS wceewew (REZEESY BRSO weewes RERTTT | e
& BACKSTREET BOYS APD: Tokin efris U Bokty oy b RO Dave Popovic PD: B "“gm?“ i eanne Sa No Adds Al Chits AT KELERS Mo Carol gadwr
3 DAVE MATTHEWS BAND APD}:;:‘I:A :ZIL C:ans APD/MD Elnan Minten
WRVE/Albany. KETRSan dose, CA”
Randy Mc anen - X . AOMD, Mmhae i WWZZ/Wasmngign pc*
i m‘&?&“w ? ygmw zon Bm: Jﬂt%eﬂea?m' Nofdge 4 Kmv o S'TH%’E"M L
——— SRen OACH 7 gLy Chhcson KLSY Satte, WA
o WA
WTSEZBUH:I‘ID NY* WOALICIeveIand OH* WDVD/D M 5 BEIWN WSP'T/WH myardner
KPEKABueraue, W° 3 Ukeil %w o X'gsm"e}‘?"m"m“ WANKHaristurg, PA" WMBZMemphi, TN KSRZ/Omaha, NE* WBWZ Posglkeegsie, NY i %’g’?{%ﬁx !
Mo AlI)Je m’SﬁﬂKﬂ"" BETR R zzD rmzc by MO Denny Logan :gﬂsd’:d G gm.égﬁ?ﬁsﬂgut G gLZ’Seanle WA & B
N MO: Alisa Hashimoto o e
KIS Anchorage, AK YL Buriton KVUUColorado Springs, €0* | keM/Duluth . WSNEProvience, A" SRy 13 FNGER ELEVN
MD: Roxi Len APD: EJ. Evans PD/MD: AJ Cartisle DM: Johmnay Lee Walker WMCMemphis, TN* WOMX/Orlando. FL
{8 H’&E&%‘S‘;}S‘.&Eﬂ%@m‘f - el PO Carey Carter WG Martiord, CT WG Memps, Do e, ""’ °°"' o KCDA'Spoka AT
bt e | iR e
WKSZ/“PJ"*J‘“" W WM%JIP /Gc:'ége £t WENS/Columbus, OH* = e
PO; Daylon K DM: Dave Van Stone’ KSIVE| Paso ks KHM x WKTMilwaukee, WI* s WRFY/Readlng PA*
AP0 s Ep i St Foh o] e B e KRBy Drar A FURD A e e | M
o Adds e PD:J. Love KEANE prof i PR Knight
WMTl{CedarHaplds 1A Ackfmsi F?SRIDGE e ALTER BRIDGE w% . ATEE aﬁEsGE
APD: Jatn Rive
o 10 BACKSTREH BOYS .
At ciy. M ? SR R e T KEHK/Eugene, OR WZPL/Indianapolis, IN* WYX Mitwaukee, WI* "’('L‘cmgg'?"lw KYKYISt. Louis, MO* WMXY Youngsiown, OH*
KEANE n row Michaois DMPD ol Sands ¥ PD: Beej Bretz PD: Kevin Robinson M 0:
R BDET AP /M M/PD Russ Davidsan APD S i PO: Tom Gierdrum Mm{oxnam CA* WD: Connie W APD: Greg Hewitt B
WCSQ/Charteston, SC* R EAOUSSARD WD Dot Detter B o Mark Elat ALTER BRIDGY L - Laumvg"ﬁmncn
- A s ¢ e boe gt o
i WVOR/Rochester, NY*
Ao KOSOMagesto, CA* Ll WVRYISt Louis, MO*
rmie Benjamin . WQSMFayetteville, NC* 4 3
wsugw?(wﬁ&;gssr ‘é&végwé:fﬁﬁgn L gh%in/%lerxlésh ﬁhnsil. ™ 1%% R(;‘\%Tel:rlugs WAEaZy/Johnsun City* ;?,':Eéﬁmle, KPSI(J‘:’?AI'“‘ hgg,llg?gs‘ CA xoum”: Bonacei MO: .Illlr'ﬁevme POWERED
BOWLING FOR SOUP AP Wt Hil LTI Wa: s Ciar e R
e e WRQBFrederivshur, VA wov i Fanw MEDIABASE
KLLY/Bakersfield, CA* AVION Demay KZZ0/Sacramento, CA*
PO: E.J. Tyler . APD/MD Ltsa Parker N o ] ampa, . .
pobiin eIk T Wk Mot N* WiLQPensacola, FL* s ™ QM. ef Kapi Monitored Reporters
mi%&::; %Kéf{@:oqam Mg homs R e %"ﬁu '?'ggs APO(”G%: ?Ael':hm Mazella oo Shart ki o MD. Ky knight 108 Total Reporters
ERASURE No Adds 2 COLLECTIVE SOUL —
M%ng{s%;m" MADELEINE PEVROUX ALTER BRIDGE KOMB/SaH lzke Cily ure 90 Total Monitored
. . 0: Danr Hl . ' WWWMToledo, OH° P
WWMX/Baltimore, MD WMM ayton, OH* 20 GWEN STEFAN! tEVE 3 . WXMP/Peoria, IL A Justin ,| o 18 Total Indicator
P etk PDWTM/WX/r‘d;arIy 200 Ktisie MD sn)a%l:wm ? o rouoes %’&?ﬁ;‘u ' L P e N J"Im" Tm :': g&"ww Did N
1 BACKSTREET BOYS BOWLING FOR SOUP MARC BROUSSARD e %EII:IDESJ\ TN EZRA BACKSTREET BOYS P:ayli:: ?fozoerr:’(‘t):
WINK/FL, Myers, FL* KEYW/Tri, WA
WMRV/Binghamton, NY WKRQLincinnati, OH* KALC/Denver, CO* OMPD: m;’: er KURBALittle Rack, AR* WPLINew York, NY* . N KZPT/Jucson, AZ KRUZ/S:
e B, - ot e o on o, Mol gsapmec | M, Baroara, CA
28 45, ou s ,xms cia Wo: Tor Maszar "3 DJ:vaﬂ lo o APO/MD Wi Mekay MO: Leste Lois wz?n?(llgart‘:uml\ ?.T
\ othan,
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CAROL ARCHER

carcher@radioandrecords.com

A Passion For Radio

Doug Kirk's CIWV is David among Goliaths up north

usiness is up,” says Burlingham Communications President
"Doug Kirk. “Radio in Canada is pretty good right now. We

own three stations in Oshaua, an affluent suburb about 40 miles
east of Ontario: New Country CJKZ, Rock CKGE and an AM
Oldies station, for which we petitioned and recently received
permission for an FM repeater. Smooth Jazz CIWV (The Wave)
[which organized and presented the first Canadian Smooth Jazz
Awards gala on April 10] is about 50 miles in the other direc-

tion, near Hamilton.”

d  Radio consumes
| Kirk (as well as his
wife, Mary, who is ac-
tively involved in the
company’s operations
and MD of CIWV), and
il he takes a hands-on ap-
proach to the group’s
properties as the com-
pany’s controlling share-
holder.

Anavid radio fan, Kirk became a radio rep
in high school. There were two highly com-
petitive Top 40 stations in Winnipeg — CKY
and CKRC — through the British invasion of
the early and mid-'60s. He remembers that era
as a fascinating time in radio.

Kirk remained involved in radio as a pro-
ducer of four hours of student programming
on a local station before he attended business
school, earned an MBA and started a banking
career, where he focused on lending, first in
commercial banking, then in investment bank-
ing.

Doug Kirk

Follow Your Bliss

Kirk describes the earliest phase of his jour-
ney into station ownership: “I was following
my interest, especially cable, broadcasting and
publishing companies. In the mid-'80s I had
accumulated a little money. I finally took the
plunge and got involved in my first radio ap-
plication and was licensed in 1986 for a sta-
tion in a little town, Orangeville, ON.

“In the investment business I spent a lot of
time on the road, traveling several times a year
to the West Coast of the U.S. to visit clients as
an analyst, especially doing business in me-
dia stocks, which were pretty hot in the "80s
and "90s. I'd be in town somewhere talking
with Capital Research and others who man-
age money, and, radio maniac that  am, I was
spinning the dial constantly.

“WNUA /Chicago, WQCD/New York,
KKSF/San Francisco and KTWV (The Wave)/
Los Angeles captured my imagination, and I
thought, "Wow, this is a neat format.” I really
liked the music. In the 60s I was into Brazil-
ian music. Dave Brubeck, whose Time Chang-
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es was the first nonpop [
album I ever bought,
Wes Montgomery, Gro-
ver Washington Jr. and [
artists like that were [
fascinating to me.

“We also own a place
in Ft. Myers, where
WDRR started Smooth
Jazz in the '90s. Ruth
Ray owned it privately
at the time, but Clear Channel owns it now.
Smooth Jazz made sense to me.”

Definition Of Jazz

On Sept. 1, 2000 Kirk signed on CIWV. Four
and a half years later, he reflects on the inspi-
ration to program smooth jazz, saying, “Be-
ing on the road where I could listen to a
Smooth Jazz station for a week or 10days ata

Mary Kirk

7

Music Monitor

: Here is a sample hour of CIWV

. (The Wave)/Hamiiton, ON'’s play-

list from April 12, 11pm-midnight.

DONALD FAGEN LG.Y. (What A
Beautiful World)

i HEAVYSHIFT OXO Cubed

r NORMAN BROWN Up 'N’ At 'Em

i BET E & STEF I'm There

& JEFFREY OSBORNE We're Going All

i The Way

£ HARRIS BROTHERS f/JEFF GOLUB

% One Night Alone

§ EVERYTHING BUT THE GIRL

# Understanding

=

i ADANI & WOLF Daylight

% MARC JORDAN Slow Bombing The

World

MOLLY JOHNSON Sweetest World

i CHUCK YAMEK Little Sunflower

i ALFIE ZAPPACOSTA Me & Mrs. Jones

e ]

R e e

T

SENE TR

o

T RO R e i

the coming weeks.

Are You Ready To Rdck (Smoothly)?

The R&R Convention Smooth Jazz Steering Committee — Suzanne
Berg, Allen Kepler, Bob Kaake and Paul Goldstein — put their heads
together and thought way outside the box to come up with excellent sug-
gestions to new approaches to the format’s challenges.

For example, they believe Smooth Jazz will benefit by looking outside of the
format — and even outside of radio — for solutions. At R&R Convention 2005,
taking place June 23-25 in Cleveland, we'll present four Smooth Jazz sessions,
plus a format luncheon and heaps o' live music.

Broadcast Architecture President Allen Kepler moderates “The User’s Guide to
The Next Level” on June 23, from 2-4pm. Panelists include such illustrious
figures as Clear Channel Chicago Regional VP/Market Manager John Gehron,
Mercury Research President Mark Ramsey, Joint Communications President
John Parikhal and Broadcast Architecture Sr. VP Kevin Cassidy.

We'll cover the other Smooth Jazz convention sessions and festivities here in

\

time made me wonder why we didn’t have
this great format in Canada.

“Of course, we have a whole different set
of rules, and it’s much more restrictive in
terms of music. We have to play 35% Canadi-
anartists in pop formats, and whether Smooth
Jazz qualifies or is exempt is a good question.
Smooth Jazz in Canada is a specialty format,
which means we can play less Canadian con-
tent, but you must play large amounts of
music from certain categories. It's kind of like
sifting sand and deciding which size grains
go in to which pile.

“It's very confusing, but those rules came
into place after we got the license for The
Wave, so I operate with more flexibility than
either CIQX (The Breeze)/Calgary or CJZZ
(Cool FM)/Winnipeg. Both of them have spe-
cialty licenses and are much tighter in terms
of Cancon and the kinds of music they play.

“We're still in this regulatory regime where
songs have to be categorized and you have to
play certain percentages from those categories.
Ifa record has charted ona jazz or smooth jazz
chart, it's called a jazz song. When pop songs
chart on jazz or smooth jazz charts, they are
considered jazz songs in Canada. It’s a fairly
complicated regulatory framework you have
to work through.”

A Challenging Business Climate

Kirk explains that government regulation
of Canadian radio is one of the reasons there
weren't early adopters of the Smooth Jazz for-
mat in that country. “To be honest, the Cana-
dian radio business is concentrated among
four or five major groups,” he says. “Instead
of having one Clear Channel, as you do in the
U.S., we have about four of them of relative
size, and there aren’t that many independent
radio operators left in large markets.

“It’s tough, because when you're working
in your designated home market, like ours
[Hamilton, ON], there are seven stations —
three owned by one major group, three by
another major group, and then us, The Wave.
Business is very competitive, because clusters
can always somehow bundle their deals.

“On the programming side, it's no problem,

WwWww.americanradiohistorv.com

because we have a unique product. The more
difficult part is on the revenue side, since we
have a unique format that is growing ratings.
It's tough to compete against combos.

“The way we sell Smooth Jazz is to high-
affinity clients whose target clientele is our
audience. They don’t want tonnage, they
want quality. There are two issues: The 5] au-
dience, we believe, is under-reported. Then,

Ve p o Es A snd arwlem B

“Smooth Jazz in Canada is
a specially format, which
means we can play less
Canadian content, but you
must play large amounts of
music from certain
categories. It’s kind of like
sifting sand and deciding
which size grains go in to
which pile.”

AR AR NS IATE DS I L

if you have a super-attractive audience but not
the tonnage, it gets lost in the national ad-buy-
ing process.

“We have to try to educate the appropri-
ate clients to use the radio station. It’s a lot
of hard work getting to the right people in
the planning process for time buys. Upscale,
demo-specific retail clients aren’t huge ac-
counts, but they derive a lot of utility from
Smooth Jazz, as do business-to-business cli-
ents, like legal, tax, accounting and financial
services.

“We've had long-term relationships with
clients from Day One. Why? Not because of
ratings, but because our station gets the clien-
tele to their door.”
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April 22, 2005 POWERED[14
W TS ammst T LiseLs R b W R OIS MEDIABASE
1 o BONEY JAMES f/JOE SAMPLE Stone Groove (Warner Bros./ 738 +8 93703 16 34j0 .
3 0 KENNY G. Pick Up The Pieces (Arista/RMG) 685 +39 82499 17 30/0 M OS TA D D E D
2 3 DAVE KOZ Let It Free (Capitol) 684 -14 82586 25 30/0 ARTIST TITLE LABEL(S) ADDS
7 o EUGE GROOVE XXL (Narada Jazz) 577 +66 56698 25 30/0 JONATHAN BUTLER Fire & Rain (Rendezvous) 7
4 5  TIMBOWMAN Summer Groove (Liguid 8/ 566 18 65139 35 290 | DONNYOSMOND Breeze On By (Decca §
5 6  PAULBROWN Moment By Moment (GRE/VMG) 534 44 70831 28 3o | NORMANBROWN West Coast Coolin' Warner Bros, 5
8 o SOULBALLET C 215 a7 18 57733 1 3310 WAYMAN TISDALE Ready To Hang (Rendezvous) 4
LA i 3 10| AVERAGE WHITE BAND Wark To Do (Liguid § 3
6 8 MINDI ABAIR Come As You Are (GRP/VMG) 446 -85 41859 32 30/0 CAMIEL I'm Ready (Rendezvous/ 3
9 e MICHAEL LINGTON Two Of A Kind (Rendezvous/ 439 +16 49352 19 32j0 JEFF GOLUB Simple Pleasures Narada Jazz) 3
10 @ NILS Pacific Coast Highway (Baja/TSR/ 432 +14 61030 8 331N
12 m KENNY G. f/EARTH, WIND & FIRE The Way You Move (Arista/RMG) 394 +35 42876 13 2812
11 12 ANITABAKER How Does It Feel (Blue Note/Virgin) 350 6 40036 10 2400 MOST
13 13 CHRIS BOTTI No Ordinary Love (Columbia) 335 4 35276 20  28)0 INCREASED PLAYS
19 @ STEVE COLE Thursday (Narada Jazz/ 324 +26 34723 5 30j2 TOTAL
18 @ PAULTAYLOR Nightife Peak/ 312 +28 46594 5 291 e ) INGREASE
14 @ MARION MEADOWS Sweet Grapes (Heads Up) 306 +1 . 33093 40 29/0 EUGE GROOVE XXL (Narada Jaz2) +66
23 @ CHUCKLOEB Tropical (Shanachie) 302 +58 37928 6 281 | JONATHANBUTLER Fire & Rain (Rendezvous) +61
17 18 DAVID SANBORN Tin TinDeo (GRP/YMG) 294 5 48218 14 24)0 :::;';;“::OT‘;‘":“’;' ’f’g’””t":/ o Hame o) *ig
. est Coast Coolin” (Warner Bros. +
20 @ VANESSA Wlll'IAMS You A're Everything (Lava/ 293 +16 29368 8 2211 KENNY 6. Pick Up The Pieces (4rista/AMG) +39
21 @ 3RD FORCE Believe In Me (Higher Octave/ 283 +3 28813 12 28/2 KENNY G. f[EARTH, WIND & FIRE The Way... (Arista/AMG)  +35
16 21 JEFF LORBER Qoh La La (Narada Jazz/ 283 19 27366 10 26/1 CAMIEL I'm Ready (Rendezvaus) +32
24 22 HALL & OATES I'IBe Around (U-Watch/ 224 12 17831 18 20/0 FOURPLAY Fields Of Gold (RCA Victor/RMG) +29
30 @ NORMANBROWN West Coast Coolin’ (Warner Bros.) 209 +48 24669 2 26/5 :?&ET'C‘&S';:'G’:“& L”Eﬂ"/ , +§:
27 @  JOYCE COOLING Camelback Narada Jazz) 178 +4 20869 15 191 Ll e ¥
26 25  PAUL JACKSON, JR. Never Too Much (GRP/VMG) 174 -15 23249 4 1712
25 26  SEAL Walk On By (Warmer Bros.) 173 -48 14099 20 18/0 M o ST
28 @ PAMELA WILLIAMS Fly Away With Me (Shanachie/ 172 0 16066 13 15/0
- @ ALEXANDER ZONJIC Leave It With Me (Head's Up/ 156 +12 14717 12/0 PLA YED RECURRENTS
29 @ MARCUS MILLER f/ERIC CLAPTON Silver Rain (Koch/ 148 0 11092 2 11)2 TOTAL
o ARTIST TITLE LABEL(S) PLAYS
@ AVERAGE WHITE BAND Work To Do (Liguid §/ 143 +6 15261 163 . .
FOURPLAY Fields Of Gold /RCA Victor/AMG) 292
35 Smooth Jazz ® reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays forthe | NORMAN BROWN Up ‘N’ At ‘Em Wamer Bros.) 287
airplay week of 4/10-4/16. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger R R0
increase in plays is placed first. Songs below No. 15 are maved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported WAYMAN TISDALE Ain't No Stoppin' Us Now (Rendezvous) 256
1o R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour | GERALD ALBRIGHT To The Max (GRP/VMG/ 254
Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission RICHARD ELLIOT Your Secret Lave (GRP/VMG) 230
from Arbitron Inc. (© 2005, Arbitron |I'IC.).© 2005 Radio & Records. RAY CHARLES f/DIANA KRALL You Don't Know Me (Concord) 208
CAMIEL I'm Ready {Rendezvous) CHRIS BOTTI Back Into My Heart (Columbia) 198
Total Plays: 62, Total Stations: 9, Adds: 3 NICK COLIONNE It's Been Too Long /3 Keys Music/ 188
N E W & A CTI VE DAVE KOZ Love Changes Everything (Capitol PIECES OF A DREAM t's Go Time (Heads Up) 187
Total Plays: 60, Total Stations: 4, Adds: 0 GEORGE BENSON Softly, As In A Marning Sunrise (GRP/VMG) 183
KEN NAVARRO You Are Everything (Positive) DONNY 0SMOND Breeze On By (Decca) DAN SIEGEL In Your Eyes (Mative Language) 183
Total Plays: 125, Total Stations: 9, Adds: 0 Total Plays: 39, Total Stations: 7, Adds: 6 PAUL JACKSON, JR. Walkin' (Blue Note/EMC) 170
ACOUSTIC ALCHEMY Say Yeah (Higher Octave) RICHARD SMITH What'z Up? (4440) PAUL TAYLOR Steppin’ Out (Peak/ 165
Total Plays: 117, Total Stations: 11, Adds: 1 Total Plays: 37, Total Stations: b, Adds: 0 PAUL JACKSON, JR. It's A Shame [Blve Note/EMC) 152
JONATHAN BUTLER Fire & Rain {Rendezvous) PIECES OF A DREAM Lunar Lullaby (Heads Up) ALICIA KEYS If | Ain't Got You (J/RMG) 151
Total Plays: 115, Total Stations: 16, Adds: 7 Total Plays: 30, Total Stations: 4, Adds: 2
CHIELI MINUCCI Good Times Ahead (Shanachie/ SLOW TRAIN SOUL Twisted Cupid /Tommy Boy/ Station piaylists for all R&R reporters are available
Total Plays: 72, Total Stations: 6, Adds: 0 Total Plays: 27, Total Stations: 4, Adds: 2 on the web at www.radioandrecords.com.
Songs ranked by total plays

All hooks are not created equal. Some are too short, some are too long, and some
are just wrong. You invest big dollars in research - why risk testing with bad hooks?
Hooks Unlimited’s clear, consistent, quality never leaves you guessing about your

listeners’ music tastes. Contact Michael Pelaia for your next project.

www americanradiohistorv. com
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April 22, 2005
ARTIST TITLE LABEL(S)

NILS Pacific Coast Highway (Baja/TSR)
JEFF LORBER Ooh La La (Narada Jazz/
NORMAN BROWN West Coast Coolin’ (Warner Bros.)
GEORGE DUKE T-Jam (BPM)
3JRD FORCE Believe In Me (Higher Octave)
CHUCK LOEB Tropical (Shanachie/
BONEY JAMES f/JOE SAMPLE Stone Groove (Warner Bros.)
PAMELA WILLIAMS Fly Away With Me (Shanachie/

STEVE COLE Thursday (Narada Jazz)
NELSON RANGELL That's The Way Of The World Koch/
LIN ROUNTREE f[TIM BOWMAN For Your Love /B0K/
PAUL TAYLOR Nightlife (Peak/
MARCUS MILLER f/ERIC CLAPTON Silver Rain (Koch/
EUGE GROOVE XXL Narada Jazz)
KENNY G. Pick Up The Pieces (Arista/RMG)

MATT BIANCO f/BASIA Ordinary Day (Decca/Universal)
BOBBY WELLS Bayside (BW Music/
MINDI ABAIR Come As You Are (GRP/VMG)

ACOUSTIC ALCHEMY Say Yeah (Higher Octave)

URBAN KNIGHTS My Boo (Varada Jazz)

DAVID SANBORN Tin Tin Deo (GRP/VMG)

NOVECENTO f/STANLEY JORDAN Easy Love (Favored Nations)
SOULBALLET Cream (275)
AVERAGE WHITE BAND Work To Do (Liguid §)
DAVE KOZ Let It Free (Capitol)
JAMES GABRIANO Red Teddy /Gabriano Productions)
BEBE WINANS Love Me Anyway (Hidden Beach)
HALL & OATES ['ll Be Around (U-Watch)

CHIELI MINUCCI Good Times Ahead (Shanachie)
PAVLO Ella Ella (Sieeping Giant/

S PLAYS
197 +1
182 +1
161 +23
150 +6
146 +16
142 +15
138 +2
11 +6
130 0
129 +5
125 -6
125 -20
120 +31
113 12
m +6
109 +5
108 +9
107 +12
106 +7
99 +18
98 -1
36
94
88 +3
83 -8
82 -13
79 +3
78 0
1 +8
n +2

Bl VS g
1068 13 1501
753 13 151
688 6 141
628 7 12/0
548 10 13/0
540 10 13N
830 15 10/0
690 12 10/0
556 6 11/0
680 8 12/0
442 5 101
583 7 1N
735 2 101
611 27 7/0
518 15 8/0
537 12/0
545 an
485 A mn
339 5 /0
253 3 81
386 13 /0
436 25 /0
567 4 60
408 5 /0
338 27 6/0
445 13 /0
469 1 8j0
560 4 5/0
280 1 8/0
284 1 6/0

16 Smooth Jazz reporters. Songs ranked by total plays for the airplay week of Sunday 4/10 - Saturday 4/16
© 2005 Radio & Records

MOST ADDED

ARTIST TITLE LABEL(S) ADDS
JEFF GOLUB Simple Pleasures Narads Jazz) 7
WAYMAN TISDALE Ready To Hang (Rendezvous/ 6
JOE JOHNSON U Know What's Up (Yasny/ 6
JEFF KASHIWA Ecstasy (Native Language) 5
RIPPINGTONS Wild Card /Peak/ 4
CAMIEL I'm Ready (Rendezvous/ 3
DONNY OSMOND Breeze On By (Decca/ 3
MOST
INCREASED PLAYS
TOTAL
PLAY
ARTIST TITLE LABEL(S) INCREASE
JOE JOHNSON U Know What's Up (Yasny/ +36
MARCUS MILLER f/ERIC CLAPTON Silver Rain (Koch/ +31
CAMIEL I'm Ready fRendezvous) +28
KENNY G. fflCHAKA KHAN Beautiful (Arista/RMG) +26
JEFF KASHIWA Ecstasy (Native Language/ +25
NORMAN BROWN West Coast Coolin’ /Warner Bros.) +23
DONNY OSMOND Breeze On By (Decca/ +22
PIECES OF A DREAM Lunar Lullaby (Heads Up/ +22
PAUL TAYLOR Sitk ‘N’ Lace (Peak/ +22
THEO BISHOP Timeless (Native Language) +21

MOST
PLAYED RECURRENTS

ARTIST TITLE LABEL(S) ;(L)EIS.
RICHARD ELLIOT Your Secret Love (GRP/VMG) 59
ANITA 8AKER You're My Everything (Blue Note/Virgin) 52
QUEEN LATIFAH California Dreamin’ (Vector/ 50
STEVE OLIVER Chips & Salsa Koch/ 49
GREG ADAMS Firefly (275/ 40
WAYMAN TISDALE Ain't No Stoppin’ Us Now [Rendezvous/ 35
FOURPLAY Fields Of Gold (RCA Victor/RMG) 3
G. KNIGHT f/E. ALEJANDRO Feelin’ Good (Vacilon) (Pyramid) 3
HIL ST. SOUL For The Love Of You (Shanachie 27
ALICIA KEYS If | Ain't Got You (/RMG/ 26

RAY CHARLES #/DIANA KRALL You Don't Know Me (Concord) 16

KAJZ/Albuguerque, NM*
OM: Jim Walton

PD/MD: Paul Lavoie

4 DONNY OSMOND

2 ACOUSTIC ALGHEMY

1 PAUL JACKSON, JR.

WJZZ/Atlanta, GA*
PD/MD: Dave Kosh
JONATHAN BUTLER

KSMJ/Bakerstield, CA*
OM/PD: Chris Townshend
APD: Nick Novak

2 DONNY OSMOND

WEAA/Baltimore, MD
DM/PD: Maxie Jackson
MD: Kayona Brown

1 JOE JOHNSON

WSMJ/Baltimore, MD*
PD/MD: Lori Lewis
2 WAYMAN TISDALE

WVSU/Birmingham, AL
PD/MD: Andy Parrish

1 JOE JOHNSON

1 WAYMAN TISDALE

1 JEFF KASHIWA

1 DONNY OSMOND

1 JEFF GOLUB

pPOWERED[Nd
MEDIABASE

51 Total Reporters
35 Total Monitored

16 Total Indicator

Did Not Report, Playlist Frozen (2):

REPORTERS

Stations and their adds listed alphabetically by market

WNUA/Chicago, IL*

OM: Bob Kaake

PD: Steve Stiles

MD: Michael La Crosse
CAMIEL

WNWV/Cleveland, OH*

OM/PD: Bernie Kimbie

16 MARCUS MILLER t/ERIC CLAPTON
DONNY OSMOND

WJZA/Columbus, OH*

PD/MD: Bill Harman

2 ROBIN AVERY {/WARREN HILL
BLACK GOLD MASSIVE

KOAl/Dallas, TX*
OM/PD: Kurt Johnson
MD: Mark Sanford
6 KENNY G. {/EARTH, WIND & FIRE

KJCD/Denver, CO*
PD/MD: Michael Fischer
9 AVERAGE WHITE BAND
8 PIEGES OF A DREAM

5 KEM
2 JEFF GOLUB

WVMV/Detroit, MI*

OM/PD: Tom Sleeker

MD: Sandy Kovach

7 NORMAN BROWN
AVERAGE WHITE BAND

KEZL/Fresno, CA*

OM: E. Curtis Johnson

PD/MD: J. Weidenheimer
NORMAN BROWN

WZJZ/R. Myers, FL*
OM: Steve Amari

PD: Joe Turner

MD: Randi Bachman

1 VANESSA WILLIAMS

WSBZ/Ft. Walton Beach, FL
PD: Mark Carter
MD: Mark Edwards

WarQ/Martford, CT
PD/MD: Stewart Stone
8 ERIC ESSIX

8 EVERETTE HARP

KHJZ/Mouston, TX*
PD: Maxine Todd

APD/MD: Greg Morgan
1 PAUL TAYLOR
JEFF LORBER

WYJZ/Andianapolis, IN*
OM/PD: Carl Frye
PAUL JACKSON, JR.
JONATHAN BUTLER

KJLU/Jefferson City, MO
PD/MD: Dan Turner

3 JEFF KASHIWA

2 GAROL DUBOC

1 CAMIEL

1 RIPPINGTONS

1 JEFF GOLUB

1 BLACK GOLD MASSIVE

1 JOE JOHNSON

1 WAYMAN TISDALE

KOAS/Las Vegas, NV*

PD/MD: Erik Foxx

4 DONNY OSMOND
JONATHAN BUTLER

ROBIN AVERY f/WARREN HILL

KUAP/Little Rock, AR
PD/MD: Michael Nellums
7 JOE JOHNSON

4 WAYMAN TISDALE

3 JEFF GOLUB

KSBR/Los Angeles, CA
OM/PD: Terry Wedel
MD: Enid Cogswell

2 JONATHAN BUTLER
2 JEFF GOLUB
1 RIPPINGTONS

WJZL/Louisville, KY*
PD/MD: Gator Glass
APD: Ron Fisher

No Adds

WLVEMiami, FL*

OM: Rob Roberts

PD/MD: Rich McMillan

9 DONNY OSMOND

7 STEVE GOLE
NORMAN BROWN

WJZIMilwaukee, Wi*

PD: Stan Atkinson

MD: Steve Scott
JONATHAN BUTLER

KJZI/Minneapolis, MN*
PD: Lauren MacLeash

MD: Mike Wolf

3 STEVE COLE

KRVR/Modesto, CA*
OM/MD: Doug Wulff
PD: James Bryan
BURT CONRAD ALLSTARS
BOBBY CALDWELL
HIROSHIMA
CAMIEL

WVAS/Montgomery, AL
MD: Eugenia Kicks

15 JOE JOHNSON

15 JEFF KASHIWA

15BURT CONRAD ALLSTARS
15 THEO BISHOP

14 PIECES OF A DREAM

12 DONNY OSMOND

WFSK/Nashville, TN
MD: Chris Nochowicz

6 LALAH HATHAWAY
6 KEM

6 PAUL TAYLOR

6 CAROL DUBOC

6 RIPPINGTONS

6 JEFF GOLUB

6 BLACK GOLD MASSIVE
5 YELLOWJACKETS

5 WAYMAN TISDALE

4 JEFF KASHIWA

4 THEO BISHOP

4 WILL DONATO

WQCD/New York, NY*
PD: Blake Lawrence

WLO0Q/0Orlando, FL*
PD/MD: Brian Morgan
8 LIN ROUNTREE 1/TIM BOWMAN
3 TEKNEEK
JEFF GOLUB

W.JJZ/Philadelphia, PA*
PD: Michaet Tozzi

MD: Frank Childs

2 JONATHAN BUTLER

KYOT/Phoenix, AZ*

PD: Shaun Holly

APD/MD: Angie Handa
WAYMAN TISDALE
NORMAN BROWN
JONATHAN BUTLER

KJZS/Reno, NV*
PD/MD: Robert Dees
ALICIA KEYS
JOYCE COOLING
NORMAN BROWN
KE NNYG 1/EARTH WIND & FIRE
3RD FORCE

KSSJ/Sacramento, CA*

PD/MD: Lee Hansen

3 DONNY OSMOND
WAYMAN TISDALE

KBZN/Salt Lake City, UT*
OM/PD: Dan Jessop

7 AVERAGE WHITE BAND

6 JONATHAN BUTLER

5 PIECES OF A DREAM

2 SLOW TRAIN SOUL

KIFM/San Diego, CA*
PD: Mike Vasquez
APD/MD: Kelly Cole

3RD FORCE

KKSF/San Francisco, CA*
PD: Michael Erickson

MD: Ken Jones

No Adds

KJZY/Santa Rosa, CA*

DMX Jazz Vocal Blend/Satellite
PD/MD: KenKi Johnson

22 PAUL TAYLOR

20 CAMIEL

20 NORMAN BROWN

18 WAYMAN TISDALE

18 MARGUS MILLER f/ERIC CLAPTON
17 GHUCK LOEB

17 EVERETTE HARP

17 KENNY G. /ARTURO SANDOVAL
16 PATCHES STEWART

15 PAMELA WILLIAMS

15 NELSON RANGELL

15 QUEEN LATIFAH

15 PETE BELASGO

14 GEORGE BENSON

14 DAVID LANZ

14 KENNY G. {/CHAKA KHAN

14 HERB ALPERT & TIJUANA BRASS
14 BOBBY CALDWELL

14 JASON MILES

13 JIM ADKINS

13 GONNIE EVINGSON

13 SWING OUT SISTER

13 FATTBURGER

13 RENEE OLSTEAD

13 RAMSEY LEWIS TRIO

12 KEVIN RUSSELL

12 MINDI ABAIR

12 CRAIG CHAQUIGO

12 ALL-FOR-7

12 JANITA

12 ANDRE DELANO

11 WILL DONATO

11NILS

11 ANITA BAKER

10RONNY JORDAN

10 NIGHTBYRD

10 MAYSA

1002L

10 LIN ROUNTREE

9 GABRIEL MARK HASSELBACH
9 CHIELI MINUCCI

9 AL JARREAU

8 SOUL BALLET

8 MADELEINE PEYROUX
8 JUEWETT BOSTICK

8 TIM BOWMAN

8 HIROSHIMA

8 BELINDA UNDERWOOD
8 ALIGE RUSSELL

8 QUINTIN GERARD

7 SLOW TRAIN SOUL

7 RAY CHARLES #/GLADYS KNIGHT
7 DOG POW

7 NORAH JONES

7 JEFF LORBER

7 JAMIE BONK

7 INCOGNITO

7 KAI ALECE

6 PETER WHITE

6 PAUL BROWN

5 THEO BISHOP

5 MELODY

Jones Radio Network/Satellite*
OM: J.J. McKay
PD: Steve Hibbard
MD: Laurie Cobb
2 RIPPINGTONS
2 BOBBY CALDWELL
1 CAMIEL
PIEGES OF A DREAM
MARION MEADOWS

Music Choice Smooth Jazz/
Satellite

APD: Will Kinnally

MD: Gary Susalis

7 RIPPINGTONS

5 PRIVATE ISLAND

5 AL JARREAU

5 DAVE KOZ

5 DAVID BOSWELL

5 BOBBY WELLS

5LIN ROUNTREE 1/TIM BOWMAN
4 HIROSHIMA

4 DAN SIEGEL

4 DOC POWELL

4 DOTSERO

4 FATTBURGER

XM Watercolors/Satellite
PD/MD: Shlrlma Colon
WAYMAN TISDALI
CAMIEL
JEFF GOLUB

KWJZ/Seattle, WA*

PD: Carol Handley

MD: Dianna Rose
DAVID SANBORN
SLOW TRAIN SOUL
GEORGE DUKE

KCOZ/Springtield, MO
OM: Jae Jones

MD: Rachael Elliott

16 URBAN KNIGHTS
11:JOE JOHNSON

WSJT/Tampa, FL*

PD: Ross Block

MD: Kathy Curtis

10 MARCUS MILLER f/ERIC GLAPTON

WJZW/Washington, DC*
OM: Kenny King

WAYMAN TISDALE 21NILS PD: Gordon Zlot i PD: Carl Anderson
KPVUHouston, TX LALAH HATHAWAY KTWV/Los Angeles, CA* {8 SOEL APD/MD: Rob Singleton B MD: Renee DePuy
Sirius Jazz Cafe/Satellite JONATHAN BUTLER PD: Paul Goldstein 10 CHUCGK LOEB No Adds 8 PIECES OF A DREAM WAYMAN TISDALE
EFF GOLUB APDMD: Samantha Pascual 10JEFF GOLUB 8 WAYMAN TISDALE
L Nolds 8 PHILIPPE SAISSE
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A Big Bear

drecords.com

Hug For Children

Canada’s CKQB (The Bear)/Ottawa raises

money and spirits

his week we’re once again sharing stories from our friends
north of the border. I'm going to tell you about an incred-

ible charitable effort that has been hugely successful. Over the
last two years Standard Broadcasting’s Rock station in Ottawa,
CKQB (106.9 The Bear), has raised over $600,000 for the
Children’s Hospital of Eastern Ontario.

Bear PD Gord Taylor is rightfully proud of
the station and its staff for their amazing work.
The annual Have a Heart for CHEO Radiothon
has become a major event for The Bear, and the
station was recently honored by the Children’s
Miracle Network for excellence in broadcasting
and its dedication to children. Let’s let Taylor tell
the story.

R&R: Give mie an overview of The Bear and its
programming.

GT: We're considered a mainstream Rock sta-
tion that plays a little bit of everything. There
are basically two Rock stations in Ottawa —
there’s a Classic Rock station and us.
We'vejust celebrated our 10th anniver-
sary as The Bear.

R&R: How does the station do in your
nmiarket?

GT: We're doing quite well. We're
No. 3 overall. Ottawa is kind of a
weird market because we deal with
Anglophone and Francophone num-
bers, just like they do in Montreal. In-

We were actually an AM station before we were
granted a flip to FM. We were at 540 AM,, a little
Rock station called “54 Rock” that was battling
against FMs before we got the call to flip to FM.

R&R: Who do you have in the morning?

GT: Our moming show has been with us al-
most four years. We call it The Bear’s Breakfast
With Brad, Steph & Stuntman Stu. That's Brad
Dryden, Stephanie Egan, our news and info per-
son, and Stuntman Stu, our roving man on the
street. It's not a talk-heavy morning show. We
do bits, but we get about six or seven songs in
per hour, depending on what they have going
on.

R&R: What size market is Ottawa, and
how many stations are you competing
with?

GT: We're the fourth-largest market
in Canada, behind Toronto, Montreal
4 and Vancouver. There are about 26 sta-
l tions in the market — that includes En-
glish, French and some noncommer-
cial stations, with four CBC frequen-
cies as well. There’s a lot of radio in this

stead of getting the whole market, we Gord Taylor /e,
deal with just the Anglo market, which R&R: Tell me about tie Rock climate
is where the majority of our audience is. in Ottawa.

With the Anglo audience, we're No. 3 over-
all, and our cumeis 270,000 listeners a week. We
use the Bureau of Broadcast Measurement to
determine our ratings here in Canada. The me-
chanics are similar to Arbitron because it's a di-
ary-based system.

R&R: How long have you been the PD?

GT: The whole 10 years. I signed it on the air.
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THE BEAR AT THE RADIOTHON tere are CKQB (The
Bear)/Ottawa PD Gord Taylor (top 1), some of the station’s airstaff, a
young patient and Molly Penny the clown at Children’s Hospital of

{ Eastern Ontario, where the station’s second Have a Heart for CHEO
Radiothon was held.
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GT: Our main competitor would be CHEZ-
FM, a Classic Rock station that’s been around
since 1977, and we have a Bob-FM [CKKL],
which delves a little into rock, but it's more Clas-
sic Hits.

R&R: Let’s talk about the radiothons. You recent-
ly did your second one, with much success. How did
these come about?

GT: Our radiothon came
about through Gary Slate,
President/CEOQ of Standard
Radio. One of the mandates
of Standard Radio is to give
back to the community, and
. he got us hooked up with
- the Children’s Miracle Net-

work. Anumber of our sta-

tions throughout Canada
have started radiothons,
and last year a number of
us did our first.

R&R: How did you do last
year?

GT: We didn’t know
what to expect. Starting
from zero, we raised about
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Doug Podell; and others.
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WMMS/Cleveland PD Bo Matthews.
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$275,000. That's Canadian dollars, and 100% of
that goes back to the Children’s Hospital.

It was over a three-day period of a Wednes-
day, Thursday and Friday, where we broadcast
from 6am to 6pm each day. It was in February,
but this year we backed things up to early March
because of all the tsunami-relief efforts that were
going on.

R&R: What are the logistics of the radiothon?

GT: We actually set up in the cafeteria of the
Children’s Hospital. It's a way to let people see
us and to collect stories on the air. Most parents
and patients want to tell their stories. It's what
creates the emotion of the event. We had all the
talent down at the hospital, with a phone bank
set up and manned by volunteers.

R&R: How does it work? Do people just call in
and pledge money, or do
they get requests for their

$I2\
The Cleveland Rock Panels

Here's what's on tap for Active and Rock during R&R Convention 2005.
« “Active Rock: Between Rock and a Hard Place,” Friday, June 24, 3-5pm:
This panel will discuss Active Rock at the crossroads. The format is in a
challenging transition period and is looking to reinvent itself, but how? Some
Actives are moving more classic and conservative while others are playing
adventurous forms of hybrid rock. Plus, there’s increased competition from
sources beyond radio — the iPod, satellite and videc games. We'll explore the
current state of Active Rock and why it needs to listen to its audience for
direction with moderator Keith Hastings, PD of WAAF/Boston; WRIF/Detroit PD

o e A GEEO G MR N B

Ovtrwas Bese Rock Mlx 105 3 fm

«“Rock’s Future: Nurture the Heritage or Say Adios?” Saturday, June 25,
11am-1pm: With the much-publicized flips of major Rock stations like KLOL/
Houston, KSJO/San Jose and WZTA/Miami to Latin formats, this panel will
explore why Rock stations need to nurture and champion their market
heritage and music in order to stay relevant and successful. We'll feature
programmers from heritage Rock and Classic Rock stations in the discussion.
Participants include moderator and R&R Rock Editor Ken Anthony and
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tough thing to handle, because you're laying
your emotions on the line, and a lot of announc-
ers aren't used to that. There are a lot of tears
over the course of the radiothon. You're constant-
ly hearing stories about little kids with cancer.

Our announcers were ready for it this year
and were looking forward to it. We started on
March 9 at 6am, and right away the phones lit
up, because people knew what was coming. Our
total this year was around $319,000.

R&R: | understand you've received an award for
your work on these radiothons.

GT: It was totally unexpected. Every March
the Children’s Miracle Network has a conven-
tion down in Florida called Celebration, where
they bring the champions of each children’s hos-
pital from across North America to Disney
World, and the kids go
down there and have

donations?

GT: Oneof the keys to
holding a successful ra-
diothon is to keep the
message simple. Our
message was to join the Bear Care Club at $15 a
month. Just put it on your credit card for $15 per
month until you tell it to stop.

Lots of people can handle $15 if they break it
down. It could be a pizza a month or a large cof-
fee a day you're giving up, all for a great cause.
We did have some people who came in and
made larger donations, but, for the most part,
there were no corporate donations. It was all lis-
teners.

R&R: I heard you involved military personnel as
well.

GT: Yes, one of the cool things about the ra-
diothons both years is that our signal is picked
up by Canadian Forces Radio and Television and
is broadcast to the troops overseas. Last year we
had a ship out doing maneuvers off of Hawaii,
and the crew there got together and made a do-
nation. We had them live by satellite telephone
on the air.

This year some troops stationed in Afghani-
stan made a donation of around $4,000. Our sig-
nal north of Ottawa reaches a large military base
in that area, and a number of the troops that are
currently overseas are from this base, so their
families actually use the hospital.

R&R: Tell us how you did with this year's radiothon.

GT: This year we had the same setup, but the
announcers were a little more comfortable be-
cause they had a year under their belts. It's a

www . americanradiohistorv.com

some fun.

The families and rep-
resentatives of the hospi-
tal escort the children,
along with radio and
television people The radio and TV folks get to-
gether for a conference and share ideas on how
to effectively raise money.

Part of the event is the Radiothon Awards,
This year they started a new award called the
Founder’s Award, which is in honor of Ken
Peterson, the former President of Foresters, the
company that finances technical expenses like
phone lines and other production and volunteer
costs for the radiothons. That way 100% of the
money each station raises stays in the commu-
nity. They put this award together this year, and
we won it.

R&R: Congratulations — that's fantastic. You
were the only radio station that won?

GT: That’s correct. We were the first ones to
win it. A big part of the credit should go to the
people who work at the Children’s Hospital of
Eastern Ontario. One of the principals of the
hospital wrote a nominating letter that went to
the Children’s Miracle Network, and that was a
big part of why we won.

R&R: Beyond the money raised and the much-
deserved award, what did you take away from doing
these radiothons?

GT: It's a very fulfilling feeling as a broadcast-
er to give back to the community this way. In
many ways. we get just as much out of the ra-
diothon as the children and the hospital do. It's
an incredibly emotional experience.
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April 22, 2005 POWERED[T]
SR Qe B A VERROMEEe MEDIABASE
1 a AUDIOSLAVE Be Yourself finterscope/Epic) 749 +65 40040 5 28/0
2 2 GREEN DAY Boulevard Of Broken Dreams (Reprise/ 620 -23 33681 22 2710 .
3 0 VELVET REVOLVER Fall To Pieces /RCA/RMEG) 405 +11 23958 36 26j0 MOSTADDED
6 o BREAKING BENJAMIN Sooner Or Later (Hollywood) 362 +14 18094 15 18J0 ARTIST TITLE LABEL(S) ADDS
5 5  SHINEDOWN Burning Bright /Atlantic/ 351 -7 16587 25 20/0 SEETHER Remedy (Wind-up/ 2
7 o ROBERT PLANT Shine It All Around (Sanctuary/SRG) 345 +23 17948 7 20/0 DARK NEW DAY Brother (Warner Bros.) 2
9 ©  GREEN DAY Holiday (Reprise/ 340 +66 14335 5 2001 WEEZER Beverly Hills (Geffen) 2
13 0 NINE INCH NAILS The Hand That Feeds finterscope/ 323 +58 14220 5 17/0
4 9  THREE DAYS GRACE Home (Jive/Zomba Label Group) 323 -45 12977 25 19/0
10 @ THEORY OF A DEADMAN No Surprise (Roadrunner/IDJMG) 287 +3 8361 12 2011
15 @) MUDVAYNE Happy? (Epic/ 270 +13 12170 10 1500
8 12 BILLYIDOL Scream (Sanctuary/SRG) 270 -22 11773 13 17i0
16 @ CHEVELLE The Clincher (Epic) 247 +10 7162 14 171 Mo S T
14 14  BREAKING BENJAMIN So Cold Hollywood) 247 12 13850 44 15/0
n 15 VELVET REVOLVER Dirty Little Thing (RCA/RMG) 204 -36 7432 16 14j0 INCREASED PLA YS
12 16 0ZZY 0SBOURNE Mississippi Queen (Epic/ 242 -36 11692 7 14/0 T,PLT#
17 ) SILVERTIDE Blue Jeans (/AMG) 222 +11 5635 8 14 | AFTSTIME LEES) INCREASE
27 ) 3DOORS DOWN Behind Those Eyes (Republic/Universal 193 +69 6244 2 q5jp [ SEETHER Remedy (Hindup) . +130
. . 3 DOORS DOWN Behind Those Eyes (Regublic/Universal) +69
21 @ NO ADDRESS When I'm Gone (Sadie) (Atlantic) 186 +19 4898 6 2011 AUDIOSLAVE Be Yourself finterscape/Epic) +65
19 20 MOTLEY CRUE If 1 Die Tomorrow (Island/I0.JMG) 174 -15 7999 17 14j0 NINE INCH NAILS The Hand That Feeds f/aterscape) +58
@ SEETHER Remedy (Wind-up/ 1m +130 8836 1 18/2 GREEN DAY Holiday (Reprise) +56
24 @ MOTLEY CRUE Sick Love Song (Island//0JMG) 170 +28 5097 2 1200 SYSTEM OF A DOWN B.Y.0.B. (American/Columbia) +34
20 23 COLLECTIVE SOUL Better Now (&/Music Group) 159 21 8456 12 1)1 ::::E“:::‘:J;:;rj u’i"(i’:;’/vou Urelonts Lol G ::;
22 24 QUEENS OF THE STONE AGE Little Sister fInterscope) 158 -8 5865 1" 12j0 MOTLEY CRUE Sick Love Song ((siand/I0MG) +28
28 @ MARS VOLTA The Widow ('l Never Sleep Alone) (Strummer/Universal) 140 +17 2900 2 10/0 PAPA ROACH Getting Away With Murder (Geffen/ +27
@ SYSTEM OF A DOWN B.Y.0.B. (American/Columbia) 130 +34 5902 1 9/0
23 27  SLIPKNOT Before | Forget (Roadrunner/IDJMG) 130 -17 5027 3 101
18 28  3DOORS DOWN Let Me Go (Republic/Universal) 126 -79 5493 19 12j0
29 29 U2 Sometimes You Can’t Make It On Your Own flnterscope) 118 -1 6262 2 10/0
25 30 U2 All Because Of You fInterscope/ 105 -27 10827 16 9/0
i% go‘tc/l; ée%%rﬁfé{z.aMonitored airplay Qa_ta supplied by Me;ii;abase Research, a division of Premiere Radio [\Ietvyorks. Songs ranked by tptal plays forithe airplqy week Qf Mo ST
16. ppear on songs gaining plays or remaining flat from previous week. if two songs are tied in total plays, the song wnlh.the larger increase in plays is
eporing o, Sonsunepored 25 s 40l count owrd overal oo Satans pyi & son. oot ntensed e o s e g | PLAYED RECURRENTS
week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH TOTAL
number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records. ARTIST TITLE LABEL(S) LCLLE
THREE DAYS GRACE Just Like You (Jive/Zomba Label Group) 266
N E W & A CTIVE JET Cold Hard Bitch {Ar/ant{'c} 234
DAVE MATTHEWS BAND American Baby (ACA/AMG) Tao I (o0 fCoimbiy) 224
Total Plays: 44, Total Stations: 3, Adds: 0 ROACH Getting A LI T AL e
BECK E-Pro (Interscope) BREAKING POINT Show Me A Sign /Wind-up) VLT REVOLVER oter //'?L‘A/ﬁfzﬁl 10JME, zgs
Total Plays: 96, Total Stations: 7, Adds: 0 Total Plays: 33, Total Stations: 5, Adds: 0 ;‘L‘:,':ﬂnzﬂ Zg::d{g;;‘f;;}" (Roathumer LJME) :sg
ALTER BRIDGE Broken Wings (Wind-up/ DARK NEW DAY Brother (Wamer Bros.) U2 Vertigo finterscape) 156
Total Plays: 68, Total Stations: 5, Adds: 0 Total Plays: 28, Total Stations: 6, Adds: 2 TRAPT Headstrong (Warner Bras.) 131
PROM KINGS Alone (Three Kings) WEEZER Beverly Hills (Geffen) JET Are You Gonna Be My Girl /Atfantic) 131
Total Plays: 57, Total Stations: 5, Adds: 0 Total Plays: 21, Total Stations: 4, Adds: 2
PAPA ROACH Take Me (Geffen/ JOE PERRY Shakin' My Cage (Columbia/Sony BMG Canada) Station playlists for all R&R reporters are available
Total Plays: 53, Total Stations: 9, Adds: 1 Total Plays: 16, Total Stations: 3, Adds: 1 on the web at www.radioandrecords.com.

Songs ranked by total plays

WMTTEImira, NY KFZX/0dessa, TX WHJY/Pruvidpnce. RI* KBER/Salt Lake City, UT* ",(gngmam, ™
REPORTERS SR [RRMERS [Shmret MR S
MD: Steghen Shimer 13 OZZY OSBOURNE APD: Doug Paimieri PD: Kelly Hammer MOTLEY C
No Adds MD: John Laurenti APD/MD: Darhy Wilcox
Stations and their adds listed alphabetically by market KELY Eugene. OR KCLB/Paim Springs, CA LIS gllloiizs
. ugene, OM: Gary DeMaroney . . usa

KZRR/Albuquerque, NM* | WTOS/Augusta, ME WPXC/Cape Cod, MA OM/PD:Chvis Sargent PD: Rick Sparks ) KSRX/San Antonio, TX o )

OM: Bill May OM/PD: Steve Smith OM: Steve Mcie No Adds 4 SYSTEM OF A DOWN WBBB/Raleigh, NC* APD: Ed “Mister Ed” Lambert Gl L s

PD: Phil Mahaney APD: Chris Rush PD/MD: Suzanne Tonaire 2 GREEN DAY PD/MD: Jay Nachlis MD: Mark Landis 36 BREAKING BENJAMIN

APD: Judi Civerolo 10 SEETHER APD: James Gallagher WRCQ/Fayetteville, NG* COLOPLAY No Adds e ICHEELE

No Adds 6 PAPA ROACH JOE PERRY OM:PenySione WWCT/Peoria, IL EEEE . 35 GREEN DAY

SEETHER PD: Mark Arsen PD: Gabe Reynolds WHITE STRIPES gﬂlnlsnand%s 2blsnﬂ, CA | 34 SHINEDOWN

WZZ0/Allentown, PA* KLBJ/Austin, TX* MD: Al Field MD: John Marshall : David Atwoo 32 CROSSFADE

PD: Rick Strauss OMAPD: Jef Carol WKLC/Charteston, WY No Adds 3 AUDIOSLAVE o 1 INTANGIBLE 32 EXES

MD: Chis Line MD: Loris Lowe Omégwcg%os KCAL Riverside, CA* 31 AUDIOSLAVE

No Adds No Adds 1 DARK NEW DAY WRVC/Huntington WMMR/Phitadelphia, PA* PD: SIEV'E Hoffman KTUX/Shrevepun, LA* 26 THEORY OF A DEADMAN

OMPD: Jay Nunley PD: Bill Weston APD/MO: Daryl Norsell PD: Kevin West 28 VELVET REVOLVER

KWHL/Anchorage, AK K00J/Baton Rouge, LA* WEBN/Cincinnati, OH* APD/MD: Reeves Kirtner APD: Chuck Damico g \SNEEEETZHEE‘R MD: Flynt Stone 24 DROWNING

PD: Jen Shevin PD: Paul Cannell OM/PD; Scott Reinhart 2 DARK NEW DAY MD: Sean “The Rabbi” Tyszler No Adds T GEL SOCETY

APO/MD: Brad Stennett MD: Jay Bums MD: Rick Vaske 2 JOE PERRY No Adds it

No Adds 1 UNDEROATH No Adds . WWDG/Syracuse, NY* 23 QUEENS OF THE STONE AGE

WEEZER . WRKR/Kalamazao, M| KDKB/Phoenix, AZ* WROV/Roanoke, VA OM: Rich Lauber 23 APERFECT CIRCLE
DEF LEPPARD WMMS;/Cleveland, OH OM: Mike McKelly PD: Joe Bonadonna PO/MD: Aaron Roberts PD: Scorch 22 TRUST COMPANY
REDLIGHTMUSIC PD: 8o Matthews - MD: Paul Peterson APD: Heidi Krummert-Tate MD: Scott Dixon 20 NINE INCH NAILS
PO/MD: Jay Deacon
MD: Hunter Scott DARK NEW DAY No Adds f ggtb&ﬁ'f SouL No Adds 19 3 DOORS DOWN
- No Adds
POWERED- KIOC/Beaumont, TX T _ 18 SUBMERSED
T p— KNCN/Corpus Christi, TX* | KZE/Medford, OR WRKZPitisburgh, PA* 10E PERRY W il T
ME“IABASE once OM/PD: Paula Newell PO: Mary McGuire ONERERh Elart it 3 PAPA ROACH
APD/MD: Mante Moniana MD: Rob King PD: Ryan Mill e
WPTQ/Bowling Green, KY DARK NEW OAY 3 SEETHER fotds WXRXRociford, IL
UMD/;;): Mex "Axe” Parocai 2 GREEN DAY POMD: TSt KMOD/Tulsa, OK*

T APDMD: Moty Faster KQDS/Duluth KUFO/Portland, OR* : OM/PD: Don Cristi e
Monitored Reporters 12 PROM KINGS OMP: Bill ones WDHAMorristown, NJ* OMPD: Dave Numme e 3 GREEN DAY KBZS/Wichita Falls, T
oY rHICErr] 7 MARS VOLTA APD: Jason Manning PDMD: Terrie Carr APO/MD: Dan Bozyk PAPA ROACH oo Car

e No Adds No Adds 1 SLIPKNOT APOMD: Vicki Vox
- WRQK/Canton, OH* . 5 KRTQ/Tulsa, OK* & SEETHER
29 Total Monitored PO Garett Har Ll WXMM/Norfolk, VA* WHEB/Parismouth, NH* | k. Sacramento, CA OM: Steve Hurter 2 PROMKINGS

- MO Nk An OM/PD: Courtney Nelson . | Aol J OM: Jim Fox D: Chris Kel

20 Totad indicator rews APOMD: Glemn Garza OM: John Shomby PD: Chris “Ooc” Garrett PD: Pat Martin POMD: Chis Kelly 2 3DOORS DOWN
No Adds SHADOWS FALL POMD: Jay Slater MD: Jason “JR” Russell No Adds APD: Kelly Garrett 2 SYSTEM OF A DOWN
DARK NEW DAY SILVERTIDE No Adds No Adds

56 ® Radio & Records April 22, 2005
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April 22, 2005
ARTIST TITLE LABEL(S}
AUDIOSLAVE Be Yourself {Interscope/Epic)
MUDVAYNE Happy? (Epic/
BREAKING BENJAMIN Soaner Or Later (Hollywood)
CHEVELLE The Clincher (£pic/
NINE INCH NAILS The Hand That Feeds (lnterscope)
GREEN DAY Holiday (Reprise/
SYSTEM OF A DOWN B.Y.0.B. (American/Columbia)
THEORY OF A DEADMAN No Surprise (Roadrunner/IDJMG)
EXIES Ugly (Virgin/
THREE DAYS GRACE Home (Jive/Zomba Label Group)
SHINEDOWN Burning Bright (At/antic/
CROSSFADE So Far Away (Columbia)
SUBMERSED Hollow (Wind-up)
SILVERTIDE Blue Jeans (/RMG)
GREEN DAY Boulevard Of Broken Dreams (Reprise/
SEETHER Remedy (Wind-up/
0ZZY 0SBOURNE Mississippi Queen (Epic/
SLIPKNOT Before | Forget (Roadrunner/IDJMG)
QUEENS OF THE STONE AGE Little Sister (Interscope/
NO ADDRESS When I'm Gone (Sadie) (At/antic/
MARS VOLTA The Widow (I'll Never Sleep Alone) (Strummer/Universal)
TRUST COMPANY Stronger (Geffen)
PROM KINGS Alone (7hree Kings/
MOTLEY CRUE Sick Love Song (/sland/IDJMG)
BLACK LABEL SOCIETY Suicide Messiah (Artemis)
3 DOORS DOWN Behind Those Eyes (Republic/Universal)
VELVET REVOLVER Dirty Little Thing (RCA/RMG)
A PERFECT CIRCLE Passive (Virgin/
PORCUPINE TREE Shallow (Lava/
DROWNING POOL Killin" Me (Wind-up/
BECK E-Pro (/nterscope)
ALTER BRIDGE Broken Wings (Wind-up/
PAPA ROACH Take Me (Geffen)
ROBERT PLANT Shine It All Around (Sanctuary/SRG)
ATREYU Right Side Of The Bed (Victory)
BREAKING POINT Show Me A Sign (Wind-up/
LIFE OF AGONY Love To Let You Down (£pic/
SHADOWS FALL Inspiration On Demand (Century Media)
WEEZER Beverly Hills (Geffen)
BILLY IDOL Scream (Sanctuary/SRG)
MOTLEY CRUE If | Die Tomorrow (/sland/IDJMG)
FUTURE LEADERS OF THE WORLD Everyday (£pic/
FULL SCALE Party Political (Columbia)
DARK NEW DAY Brother (Warner Bros.)
3 DOORS DOWN Let Me Go (Republic/Universal)
MADSIDE Enemy (Evo)
SKINDRED Pressure (Lava/
EIGHTEEN VISIONS | Let Go (Epic/
Z-TRIP Walking Dead (Hollywood)
KILLSWITCH ENGAGE Rose Of Sharyn (Roadrunner/I[DJMG)

TOTAL
PLAYS

1824
1822
1609
1605
1310
1152
1074
1050
1047
985
899
828
827
802
152
137
730
728
705
681
601
588
535
504
482
437
am
409
403
401
386
368
360
i)
257
2
227
215
212
205
179
177
175
165
165
163
140
128
118
116

PLATS
+72
+69
-105
+57
+50

+163
+7
+13

17
-105
-110
17
-40
+58
-167
+491
-43
+47
N
+52
+54
-88
+3
+31
-59
+207
-85
-68
+36
-105
+20
+57
+219
+2
+31

+86
+14
+45
-103

-103

+102
-n
+19
-43
+8
+13
-26

TOTAL
AUDIENCE
(00)

94229
91659
70564
74892
60934
51468
37932
40149
36734
44149
38810
31475
28385
23564
38620
36991
37307
25949
25046
25402
19569
13588
14282
26476
20905
14454
18114
17387
6262
11369
15980
12852
7839
12252
5463
5303
4427
4288
6601
6222
7145
4016
3480
7073
6211
4894
2691
4882
3156
2574

WEEKS O
CHART

6
"
16
15

5

1

4
13
25
21
27
25
28

9
23

2

— - — — — o - —
W 0 O TN S W =—= N W A& WD o

—
- W W N Ao ;TN

- N — b —a -
—_ W W N O - O W~

N TOTAL STATIONS/
ADDS

59/0
5911
5911
5911
59/0
531
59/0
54)1
541
481
47/0
aMn
43)2
45(0
55/0
55/5
44)0
54)2
a3
522
4412
47/0
451
a3
3810
azi7
3n
2811
39N
3310
25/0
2710
43/5
18/0
26/3
2612
2817
2611
133
2210
12/0
211
170
a1j23
18/0
16/0
181
150
8/2
14j0

59 Active Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 4/10-4/16. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting
station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number of plays
(times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron
Inc.).© 2005 Radio & Records.

POWERED | :}1

MEDIABASE
MOST ADDED’

ARTIST TITLE LABEL(S)

ADDS

DARK NEW DAY Brother (Warner Bros.) 23
WHITE STRIPES Blue Orchid (V2 12
3 DOORS DOWN Behind Those Eyes (Republic/Universal) 7
LIFE OF AGONY Love To Let You Down (Epic/ )
SEETHER Remedy (Wind-up) 5
PAPA ROACH Take Me (Geffen) 5
STATIC-X I'm The One (Warner Bros.) 5
JUDAS PRIEST Worth Fighting For (Epic/ 4
MOST
INCREASED PLAYS

TOTAL

PLAY
ARTIST TITLE LABEL(S) INCREASE
SEETHER Remedy (Wind-up) +491
PAPA ROACH Take Me (Geffen/ +219
3 DOORS DOWN Behind Those Eyes (Republic/Universal) +207
GREEN DAY Holiday (Reprise/ +163
DARK NEW DAY Brother (Warner Bros.) +102
LIFE OF AGONY Love To Let You Down (Epic/ +86
AUDIOSLAVE Be Yourself //nterscope/Epic/ +12
SYSTEM OF A DOWN B.Y.0.B. (American/Columbia) +N
MUDVAYNE Happy? (Epic) +69
SILVERTIDE Blue Jeans (//RMG) +58

MOST
PLAYED RECURRENTS

TOTAL
ARTIST TITLE LABEL(S) PLAYS
BREAKING BENJAMIN So Cold (Hollywood) 697
CROSSFADE Cold (Columbia) 689
PAPA ROACH Scars (Geffen) 643
PAPA ROACH Getting Away With Murder (Geffen) 556
SLIPKNOT Duality (Roadrunner/IDJMG) 536
VELVET REVOLVER Fall To Pieces (RCA/RMG) 440
VELVET REVOLVER Slither (RCA/RMG) 423
CHEVELLE Vitamin R (Leading Us Along) (Epic/ 366
THREE DAYS GRACE Just Like You (/ive/Zomba Label Group) 354
JET Cold Hard Bitch (At/antic/ 336

NEW & ACTIVE

INTANGIBLE Those Around You (Larkio Music)
Total Plays: 69, Total Stations: 10, Adds: 2

JOE PERRY Shakin’ My Cage (Columbia/Sony BMG Canada)

Total Plays: 54, Total Stations: 8, Adds: 2
JUDAS PRIEST Worth Fighting For (Fpic/
Total Plays: 24, Total Stations: 7, Adds: 4
WHITE STRIPES Biue Orchid (V2)

Total Plays: 0, Total Stations; 12, Adds: 12

Sangs ranked by total plays

Station playlists for all R&R reporters are available

on the web at www.radipandrscords.com.

v "5-..-......-..-‘- ]
rhondachristensen@pacbell.net

To My Beloved Wife:

CONGRATULATIONS

RHONDA CHRISTENSEN!

After nearly 20 years in the record business you leave on top of your game, and head
off to UCLA Graduate School where you will take on the world of Interior Design.

Now can you design a wine bar for the den?

Love, Warren

www.americanradiohistorv.com
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April 22, 2005

4 N
R R POWERED[T2
/ RteTEMISIEEON D zovvezsicseysasazmsrer | | SRR ROCKTOP30  ygjiiR\SE
st Tt Labe) TW W Famil Bun 1854 1824 2534 | | B S ewer me s DI ke RO
BREAKING BENJAMIN So Cold Hallywood) 428 439 98% 29% 416 417 415 1 @ AUDIOSLAVE Be Yourself (terscopefepic/ 69 47 5 130
BREAKING BENJAMIN Sooner Or Later (Holywoos) 427 423 94% 16% 406 422 391 4 @  GREEN DAY Holday (Reprise 515 +60 8 130
PAPA ROACH Scars (Geffen/ 425 421 95% 21% 402 405 4.00 2 3 o THEORY OF A DEADMAN No Surprise (604/Universal) 492 -16 13 13/0
EXIES Ugly (Virgin/ 424 414 80% % 409 411 406 3 4 e SUM 41 Pieces (lsland/IDJMG) 470 3 910
MUDVAYNE Happy? (Epic) 424 428 74% 8% 428 435 422 7 e* MATT MAYS... Cocaine... (Sonic/Warner Music Canada) 411 +41 8 1710
SLIPKNOT Before | Forget (Roadrunner/IDJMG) 419 411 65% 8% 431 424 436 5 o QUEENS OF THE STONE AGE Little Sister /nterscope/ 406 +7 13 mn
THREE DAYS GRACE Home (ive/Zomba Label Group) 817 4.6 96% 28% 389 377 4.00 8 0* BOY Up In This Town (MapleMusic/Universal) 367 +13 10 n
SHINEDOWN Burning Bright (Atiantic/ 414 404 79% 16% 390 378 4.03 10 o* COLLECTIVE SOUL Better Now (£/ Music Groyp/ 359 +26 11 12{0
CROSSFADE So Far Away (Columbia) 413 400 89% 16% 4.02 408 398 15 0* SLOAN All Used Up (Vik/Sony BMG Canada) 347 +82 3 15{0
CHEVELLE The Clincher /£pic/ 412 416 82% 12% 417 431 405 ] 10 KILLERS M. Brightside (/sland/i0JMG) 39 -28 22 110
SUBMERSED Hollow (Wind-up/ 404 405 53% 5% 408 404 413 6 " U2 All Because Of You finterscape) 319 -52 19 10
GREEN DAY Holiday (Reprise/ 392 378 83% 2% 3N 382 362 14 @  ROBERT PLANT Shine It Al Around (Sanctuary/SRG) 307 +35 4 101
NINE INCH NAILS The Hand That Feeds finterscope/ 391 400 76% 1% 406 432 3.8 12 @* BECK E-Pro (Interscope/ 300 +21 9 710
TRUST COMPANY Stronger (Geffen/ 391 390 58% 7% 386 383 389 " 14 02ZY 0SBOURNE Mississippi Queen (Epic/ 278 13 6 1301
GREEN DAY Boulevard Of Broken Dreams (Reprise/ 390 394 99% ©&54% 366 367 366 19 @ NINE INCH NAILS The Hand That Feeds (/nterscope/ 265 +31 4 1001
PROM KINGS Alone (Three Kings/ 3.89 - 4% 5% 367 341 395 29 @ U2 Sometimes You Can'tMake It On Your Own finterscape) 260 +56 5 1312
A PERFECT CIRCLE Passive /VI'IyI'II/ 388 393 69% 11% 379 38 372 23 m WEEZER Beverly Hills (Geffen) 257 +59 3 101
DROWNING POOL Kilin' Me (Wind-up) 386 380 60% 9% 387 372 400 13 18 VELVETREVOLVER DinyLitle Thing RCAAMG) 251 24 14 80
AUDIOSLAVE Be Yourself finterscope/Epic) 376 377 76% 14% 361 382 344 % @ JACK JOHNSON Sitting, Waiting... BrushfiglUniversa) 226 ~ +60 4 101
SYSTEM OF A DOWN B.Y.0.B. (American/Columbia) 374 364 66% 13% 374 390 360 2 ®* STAGGERED CROSSING Perfect Prize (Bent Penny) 222 +29 4 1000
THEORY OF A DEADM.AN NFJ Surpri.se (Roadrunner/i0JMG)  3.713 379 5% 11% 355 342 365 17 21 PAPAROACH Scars (Geffen) 219 31 16 9/0
DU O ST A e et 390 930 0% 6 aar saa s | | D 2o THORMET ot @t SO
NO ADDRESS When I'm Gone (SladiZ) /jtj;ﬂfll':‘/e’sc " 3‘58 ‘ - 45"14(: 9% 3‘23 3‘00 3-44 @ s 198 113 1 B2
. ’ ’ ' ’ 18 24 3 DOORS DOWN Let Me Go (Republic/Universal) 175 -75 18 10/0
FUTURE LEADERS OF THE WORLD Everyday /£pic/ 353 335 51% 12% 349 310 386 20 25 MOTLEY CRUE If | Die Tomorrow (lsland/i0JMG) 173 50 16 1210
SILVERTIDE Bue Jears (/MG Moo - A8 0% 32030033 28 @ GRADY Hammer InMy Hand (Warmer Music Canady) 172 +16 2 10/0
BLACK LABEL SQCIETY Suicide Messiah (Artemis/ 339 351 56% 14% 355 319 3.87 97 @ GARBAGE Why Do You Love Me (Geffer - " . 50
02ZY 0SBOURNE Mississippi Queen (Epic/ 322 322 64% 20% 314 319 31

MOTLEY CRUE Sick Love Song /island//BIMG) 30 - 48% 15% 296 276 3.2 30 @ BREAKING BENJAMIN Suone Orlater folpwond) 141 47 & 60
- — - : @ HOTHOT HEAT Goodnight Goodnight (Warner Bros) 139 +18 1 6/0

Total sample size is 354 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very
much). Tolal familiarity represents the percentage of respondents who orecogq{ze(f the song. Total burn represents the number of 25 304 JIMMY EAT WORLD Work (Interscope) 137 -34 12 6/0
et g St Ay 7y SOSN8 || 2 gy ok eprrs o oy s s by s s i i
RateTheMusic.com results are not meant to replace caliout research. The results are intended to show opinions of participants on the the Networks, Songs ranked by total plays for the airplay week of 4/10-4/16. Bullets appear on songs gaining plays or remaining
K/nternet only. RateTheMusic is a registered trademark of Rate TheMusic.com. The RTM system, is available for local radio stations by flat from previous week. If two songs are tied in total pfays, the song with the larger increase in plays is placed first. Songs

calling 818-377-5300. RateTheMusic.com dala s provided by Mediabase Research, a division of Premisre Radio Netwarks. )\ below No. 15 are moved to recurrent after 20 weeks on the chart. © 2005 Radio & Records. ff Indicates Cancon. )
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Canada’s Alt
Superpower

CENY approaches the million mark in Toronto

s you scan Canada’s Alternative landscape, it’s clear that
.. CFNY (The Edge)/Toronto is the big one. In fact, once

you've removed your American blinders, The Edge emerges as
one of the most important Alt outlets in the world.

With over 944,000 weekly listeners, The Edge
holds bragging rights to the second-highest
cume in North America (only KROQ/Los An-
geles can claim a bigger one). In fact,
if Toronto were south of the border, it
would be the fifth-largest American
market, with between 5 million and
6 million people living around the
“golden horseshoe” that embraces
Lake Ontario.

“Alot of people don't realize how
big we are and what type of impact
we have,” says CFNY PD Alan Cross.
- “But it’s safe to say that we are to
Canada what KROQ is to the US.”

As Big As They Wanna Be

Easily the most visible programmer in Can-

ada, Cross has become a cottage industry unto -

himself. The author of several books, he also
writes and produces a documentary series
called The Ongoing History of New Music, which
airs every week in almost all of the nation’s
major markets.

He has placed his name on over a dozen CD
compilations, and when you fly Air Canada
you can hear him doing his “modern rock and
retro” thing on Channel 7. Last month Cross
was named PD of the Year at the Canadian
Music Awards, and The Edge was dubbed
Rock Station of the Year.

I get overwhelmed just thinking about it.
Please, hold me.

"We have a very broad spectrum of music to
cover and a very large audience to serve,” Cross

P R BTN o e amr ha

Alan Cross

says. “And since we've been around for a long
time, The Edge has become part of the cultural
fabric of the city. At the same time, despite our
size, we've managed to stick to our
roots and be very listener-friendly. We
want to share this music with as many
people as possible.”

Cross attributes the seemingly un-
American breadth of The Edge’s ap-
proach partly to Canadian owner-
ship regulations. “Canadian rules
state that any one company cannot
own more than two FMs and two
AMs in a city of this size,” he says.
“When you have that type of own-
ership regulation in place, you can’t have an
eight-station cluster that basically cuts up the
audience six ways to Sunday.

“We can’t afford to be — or don’t need to be
— as focused as, say, an Alternative station in
an eight-station cluster in San Diego.”

The Official Nod From Rush

Think you've got a heritage? The Edge signed
on July 1, 1977. "We began as a tiny underpow-

- ered station that broadcast out of what is now a

very famous little yellow house in a satellite city
of Toronto called Brampton,” Cross says.

“We became everybody’s best-kept secret,
with a small transmitter up in the hills north of
the city. A lot of people found us by putting a
coat hanger on their stereo, and back then we
were as eclectic as you could imagine.

“Over the next couple of years we had a PD by
the name of David Marsden, who was a former
screaming Top 40 hero
{ here in Canada called
” Dave Mickey. He was the
< guy who formulated the
~ attitude of CFNY.

I "Hecame up with the
, phrase "The Spirit of Ra-
: dio.” And, yes, before
i youask, Rush’s ‘Spirit of
Radio’ was written about
¢ us. If you read the liner
* notes on their album,
* there’s a dedication to
_us, because we were this
_ little station up in the
* hills that nobody knew
¢ about.

© “Itwas1983 when we
petitioned to have our
transmitter moved to
our current spot on the

£

CANADIAN VELVET Siash () and Scott Weitand of Velvet

*  Revolver meet the masses of Toronto from CFNY'’s streetside studio.

Getting Hitched In Edmonton

Canadian market No. 6 gains an Alternative

Please welcome the newest addition to Canada’s Alternative family:
OK Radio’s Alternative CHDI (Sonic 102.9), which has planted itself in
¢+ an Atco trailer parked on the side of Edmonton, AB’s Highway 2,

“The last month has been extremely stressful, but it's been one of the [
funnest things I've ever done in my life,” says CHDI PD Al Ford, proudly
proclaiming his station to be “Renegade Radio."

Ford’s no stranger to the Alternative scene, having spent 14 years with
OK Radio. He started with the company as MD and an air personality at
i CKKQ (100.3 The Q)/Victoria, BC back in 1991, then moved down the
| i hallto help launch CJZN (The Zone @ 91.3), which he's programmed for

the last 4 1/2 years.

L O

make everything come together.

R WAL TN DS e

When OK Radio’s owners asked him if he'd be interested in putting a
new station on in Edmonton, he said yes. “They've been nothing but
supportive of this crazy venture,” he says, adding that he's been flying
back and forth between Edmonton and Victoria for the past year to

Ford and seven other core people have been, in his words, “working
their butts off” to get the station on the air, and he promises that now
that Sonic has finally arrived, it will sound unique.

“We're really going out of our way to sound as different as we can,
playing The Arcade Fire and digging up Metric and The Stills and the
stuff that is quite often ignored,” he says.

“There’s a rock sound out there — which is the Theory Of A Deadmans,
¢ Nickelbacks, Defauits, Creeds and whatever — and we go out of our way
Z ©  to make sure we're not going down that avenue. It's something a little
@ - different that not everyone is going to play, but it’s still cool.”

BT e R e e B O N D0 e

By Keith Berman
Associate Radio Editor
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CN Tower. The tower is the world's tallest free-
standing structure. It's 1,800 feet tall, right in
the middle of downtown Toronto. Suddenly, we
had full coverage over the greater Toronto area,
and that’s when things really took off.”

Not Afraid Of Americans

From his vantage point atop Canada’s radio
heap, Cross is a strong advocate of the Canadi-
an-content rules that have, to a large extent, cre-
ated the very industry to which CENY has be-
come so pivotal. It’s like the circle of life.

Cross says, “You've got to understand that
one of the things we have to deal with is that

- we live next door to the biggest exporter of

-popular culture in the world — which is you
guys. We have to make sure that we don’t get
lost in the deluge of stuff that comes.over the
border.

“By law, 35% of everything we play has to be
Canadian, and there’s along set of rules on what
defines Canadianness. That makes us different
from our American counterparts, because we do
have to dip into a pool of music that American
programmers would probably never see.

“The Canadian-content rules were created as
an industrial strategy because we had no indig-
enous music industry. Over the past 35 years, as
aresult, we have created an industry. Now when
we go into music meetings, we often have a
tougher time deciding what Canadian songs to
play than we do with the international artists.

“It really has become an embarrassment of
riches here. There is a very strong and vibrant
Canadian music scene, and here in Toronto we
have an unbelievably strong local scene.

“Also, to make it on the radio, Canadian
bands know that they have to sound as good
as anything else that’s out there. When they
make it on a station like CFNY, they're going
to be played in between Pearl Jam and U2, so
they have to sound like they’re in the same
league. The rules force Canadian bands to be a
whole lot better than they otherwise might be,
and that’s good for everybody.”

www americanradiohistorv. com
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Not Afraid Of Canadians

While Toronto is a megalopolis, it’s unlike
most major cities of its size. It averages less than
two homicides per 100,000 people, for exam-
ple, while Atlanta averages 35, and St. Louis
hovers around 40.

“This is genuinely a nice place to live,” Cross
says. “Which is why we can have an actual
street-front studio. It's right on the street and
looks like a storefront. Eighteen hours a day
you can open the door, walk in and talk to
whoever is on the air.

"They’re not in a booth, they’re not behind se-
curity. We're as interactive as you could possibly
imagine. We only close up overnight. Otherwise,
you can walk right up to the announcer, wait for
them to finish their break and talk to them.

“We're trying to serve the audience as much
as we possibly can. We'll have bands come in, so
our Jisteners can get within three feet of Billie Joe
Armstrong or Anthony Keidis or Trent Reznor.

“We've never had an incident, ever,and we've
been doing this for 10 years this May. A lot of
American bands come in and can’t believe it:
"Aren’t you afraid?’ ‘No, why should we be?"”

Of course, Cross and company do not ignore
the crime-infested pop-culture machine that
sits just south of the border. “We have a series
of American stations that we look at, definite-
ly,” Cross says. “We're interested in what
they’re doing in Windsor at CIMX (89X)/De-
troit and what’s happening at KROQ/Los An-
gles, WKQX (Q101)/Chicago and KDGE (The
Edge)/Dallas.

“We want to know what's working for them.
The more information you can gather, the bet-
ter it is. We're looking for them to help us with
that 65% of international music we play. If we
can only devote 65% of our playlist to the rest
of the world, we want to get it right.”

Hey, hosers, for niore on the Toronto radio scene,
see Kevin Carter’s riveting expose of CIDC
(2103.5) in his CHR/Pop column on Page 26.
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W WEX  ARTIST TITLE LABEL(S) PATS pLavs AJ%‘;.%E ™
1 o AUDIOSLAVE Be Yourself (Interscope/Epic) 2408 +63 149721 6 70/0
3 e GREEN DAY Holiday /Reprise/ 2272 +201 142215 15 67/0
2 9 NINE INCH NAILS The Hand That Feeds //nterscope/ 2152 +49 124490 5 71)0
4 o BECK E-Pro (Interscope) 1986 +44 109259 1" 70/0
6 e WEEZER Beverly Hills (Geffen) ' 1942 +158 117583 4 np
5 o QUEENS OF THE STONE AGE Little Sister (Interscope) 1887 +5 113697 14 64/0
7 7 BREAKING BENJAMIN Sooner Or Later (Hollywood) 1325 -56 57509 16 50/0
12 o SYSTEM OF A DOWN B.Y.0.B. (American/Columbia) 1216 +59 67196 4 590
8 8 CHEVELLE The Clincher (Epic/ 1202 -20 50547 14 53/0
10 10 KILLERS Mr. Brightside (/s/and//0JMG) 121 -98 79737 28 48J0
" 11 GREEN DAY Boulevard Of Broken Dreams (Reprise) 1036 -139 70604 28 68/0
15 @ EXIES Ugly (Virgin/ 1023 +4 48788 21 43n
8 13 GARBAGE Why Do You Love Me (Geffen) 1015 -263 40453 9 66/0
18 @ MUDVAYNE Happy? (Epic) 978 +23 43195 10 41J0
16 15 CROSSFADE Cold (Columbia) 940 -74 62455 46 45)0

20 @ Z-TRIP Walking Dead (Hollywood) 891 +47 . 51893 6 493
17 17 CROSSFADE So Far Away (Columbia) 873 -1 31166 13 45)0
14 18 JIMMY EAT WORLD Work (interscope/ 855 -244 40814 18 51J0
13 18 MARS VOLTA The Widow (I'll Never Sleep Alone) (Strummer/Universal 819 -304 48321 15 54/0
18 20 PAPAROACH Scars (Geffen/ 813 -50 47161 23 36/0
23 @ KILLERS Smile Like You Mean It {/sland/i0JMG) 761 +84 50419 8 464
25 @ MY CHEMICAL ROMANCE Helena (Reprise/ 718 +68 28975 7 48/5
26 @ BRAVERY An Honest Mistake {/sland//DJMG) 701 +54 37930 10 a1
24 @ INTERPOL Evil (Matador) 687 +21 33761 14 36/0
27 @ JACK JOHNSON Sitting, Waiting, Wishing (Brushfire/Universal) 672 +36 47759 15 N
29 @ NO ADDRESS When 'm Gone (Sadie) (At/antic/ 648 +41 27583 8 401
22 27  KINGS OF LEON The Bucket (RCA/RMG) 631 -75 24443 1 471N
28 @ HOT HOT HEAT Goodnight Goodnight (Sire/Reprise/ 629 +15 25658 8 38/
47 @ SEETHER Remedy (Wind-up/ 626 +373 31042 2 426
21 30 TRUSTCOMPANY Stronger (Geffen/ 546 -165 17847 1" 420
30 31 U2 Sometimes You Can’t Make It On Your Own (nterscope/ 514 -53 28242 8 43/0
32 @ KAISER CHIEFS | Predict A Riot (Universal) 504 +16 18489 1" 3710
50 @ OASIS Lyla (Epic/ 479 +255 40493 2 36/2
35 @ SLIPKNOT Before | Forget (Roadrunner/IDJMG) 444 +16 14203 6 29/0
36 @ ACCEPTANCE Different (Columbia) 443 +19 14769 6 3812
31 36 3 DOORS DOWN Let Me Go (Republic/Universal) 439 -89 21789 19 26/0
37 @ THEORY OF A DEADMAN No Surprise (Roadrunner/IDJMG) 433 +14 17011 7 2811
33 38  SUM A1 Pieces (Island/IDJMG) 370 -67 22198 20 22/0
40 @ CAESARS Jerk it Out (Astralwerks/EMC) 367 +42 19040 4 22/0
34 40 A PERFECT CIRCLE Passive (Virgin) 364 -70 13927 16 21J0
46 @ GORILLAZ Feel Good Inc. (Virgin) 361 +90 16911 3 253
@ 3 DOORS DOWN Behind Those Eyes (Republic/Universal) 353 +131 14061 1 233
48 @ UNWRITTEN LAW She Says (Lava/ 336 +109 14035 2 29j0
38 44 LOUIS XIV Finding Out True Love Is Blind (Pineapple/Atlantic/ 333 -84 20328 14 250
@ MUSE Stockholm Syndrome (Warner Bros.) 315 +91 11452 1 3on
43 @ DAVE MATTHEWS BAND American Baby (RCA/RMG) 303 +11 16328 4 1911
42 47  PEPPER Give It Up (Volcom Entertainment/Lava) 281 13 20716 5 1911
39 48  UNWRITTEN LAW Save Me /Lava/ 273 - 9898 19 20/0
45 43  TEGAN & SARA Walking With A Ghost (Vapor/SRG) n -6 17401 13 1710
- @ POSTAL SERVICE Such Great Heights (Sub Pop/ 235 +38 35091 7 17/0

POWERED[:} 4
MOST ADDED’

ARTIST TITLE LABEL(S) ADDS
WHITE STRIPES Blue Orchid /V2/ 56
COLDPLAY Speed Of Sound (Capitol) 49
DEAD 60S Riot Radio Epic/ 8
SEETHER Remedy /Wind-up/ 6
MY CHEMICAL ROMANCE Helena (Reprise/ 5
PAPA ROACH Take Me (Geffen/ 5
RISE AGAINST Swing Life Away (Geffen/ 5
KILLERS Smile Like You Mean it /is/and/iDJMG/ 4

MOST
INCREASED PLAYS

TOTAL

PLAY
ARTIST TILE LABELS) INCREASE
SEETHER Remedy (Wind-up/ +313
0ASIS Lyla /Epic/ +255
GREEN DAY Holiday (Reprise/ +201
WEEZER Beverly Hills /Geffen/ +158
3 DOORS DOWN Behind Those Eyes (Republic/Universall +131
PAPA ROACH Take Me (Geffen/ +127
UNWRITTEN LAW She Says fLava/ +109
MUSE Stockholm Syndrome (Warner Bros.) +91
GORILLAZ Feel Good Inc. {Virgin) +90
KILLERS Smile Like You Mean It fisland/iDJMG) +84

NEW & ACTIVE

PAPA ROACH Take Me (Geffen/

Total Plays: 207, Total Stations: 29, Adds: 5
STEREOPHONICS Dakota (You Made Me Feel Like The One) (V2
Total Plays: 187, Total Stations: 21, Adds: 1

LIFE OF AGONY Love To Let You Down (£pic/

Total Plays: 146, Total Stations: 15, Adds: 1
HAWTHORNE HEIGHTS Ohio s For Lovers (Victory)
Total Plays: 143, Total Stations: 10, Adds: 0
WAKEFIELD C'mon Baby (ive/Zomba L abel Group/
Total Plays: 139, Total Stations: 13, Adds: 1

FALL QUT BOY Sugar, We're Goin’ Down (/sland/{0JMG}
Total Plays: 138, Total Stations: 14, Adds: 1

BETTER THAN EZRA A Lifetime (Artemis)

Total Plays: 134, Total Stations: 7, Adds: 0
FUTUREHEADS Decent Days And Nights (Sire/Reprise)
Total Plays: 104, Total Stations: 10, Adds: 0

BLOC PARTY Banquet (Atlantic/

Total Plays: 99, Total Stations: 7, Adds: 1

WHITE STRIPES Blue Orchid (V2/

Total Plays: 83, Total Stations: 56, Adds: 56

71 Alternative reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 4/10-4/16. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting
station. Songs unreported as adds do not count toward overali total stations playing a song. Total Audience equals Average Quarter Hour Persons times number of plays
(times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron inc. (© 2005, Arbitron
Inc.).© 2005 Radio & Records.

Songs ranked by total plays

Station playlists for all R&R reporters are available

on the web at www.radioandrecords.com.

rhondachristensen@pacbell.net Love, Warren

To My Beloved Wife:
CONGRATULATIONS

RHONDA CHRISTENSEN!

After nearly 20 years in the record business you leave on top of your game, and head
off to UCLA Graduate School where you will take on the world of Interior Design.
Now can you design a wine bar for the den?
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¢ RateTheMusic.com

America’s Best Testing Alternative Songs 12 +
For The Week Ending 4/22/05

Persons Men Women
Artist Title (Label) W LW Familiarity Burn 18-34 18-34 18-34
GREEN DAY Holiday (Reprise/ 428 432 98% 23% 4.26 433 4.19
KILLERS Mr. Brightside (/sland//DJMG) 4.27 423 96% 25% 4.27 412 441
GREEN DAY Boulevard Of Broken Dreams (Regrise/ 422 4 99% 52% 4.3 4.28 4.34
WEEZER Beverly Hills (Geffen/ 4.21 4.15 82% 5% 412 4.10 4.16
JIMMY EAT WORLD Work (/nterscape/ 412 an 89% 18% 412 4.03 4.22
KILLERS Smile Like You Mean It (/sland//DJMG) 4.09 4.00 7% 12% 4.20 400 441
PAPA ROACH Scars (Geffen/ 401 395 96% 27% 3.90 385 393
NINE INCH NAILS The Hand That Feeds (Interscope/ 38  3.83 75% 6% 394 380 3.98
BECK E-Pro (/nterscape) 391 368 76% 1% 3.83 4.07 3.80
BRAVERY An Honest Mistake (/s/and/iDJMG) 380 387 47% 5% 391 3.68 4.18
GARBAGE Why Do You Love Me (Geffen/ 3.85 3.62 75% 14% 3.86 3.77 3.95
EXIES Ugly (Virgin) 384 382 69% 10% 374 3.80 3.67
AUDIOSLAVE Be Yourself (/nterscope/Fpic/ 3.83 3.68 1% 12% 3.76 3.82 370
QUEENS OF THE STONE AGE Little Sister finterscope) 3.7 3.85 81% 14% 3.75 382 3.68
CHEVELLE The Clincher (£pic/ 374 389 14% 16% 387 385 3.88
TRUST COMPANY Stronger (Geffen/ 374 366 42% 6% in 375 3.65
BREAKING BENJAMIN Sooner Or Later (Hollywood) n 4.03 89% 26% n 3.76 3.67
NO ADDRESS When I'm Gone (Sadie) (At/antic/ 3.68 - 1% 6% 348 350 348
CROSSFADE Cold (Columbia/ 366 381 95% 1% 3.66 348 3.80
A PERFECT CIRCLE Passive (Virgin/ 363 383 57% 1% 3.76 3.66 3.86
3 DOORS DOWN Let Me Go (Republic/Universal) 362  3.89 93% 31% 3.65 3.55 374
THREE DAYS GRACE Home (Jive/Zomba Label Group) 362 364 89% 34% 357 354 3.60
INTERPOL Evil (Matador) 361 368 51% 9% 3.80 374 3.86
CROSSFADE So Far Away (Columbia) 3.60 3.65 81% 23% 348 343 354
J. JOHNSON Sitting, Waiting, Wishing (Brushfire/Universal) 358  3.65 81% 20% 374 3.78 n
MUDVAYNE Happy? (Epic/ 348 338 52% 1% 335 327 3.46
MARS VOLTA The Widow... (Strummer/Universal) 342 364 64% 17% 342 337 3.49

\Mediabase Research, a division of Premiere Radio Networks.

Total sample size is 287 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much).
Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they
are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is based on persons 12+. Persons are
screened via the Internet. Once passed, they can take the music test based on the format/music preference. RateTheMusic.com results are not meant
to replace callout research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic is a registered trademark
of RateTheMusic.com. The RTM system, is available for local radio stations by calling 818-377-5300. RateTheMusic.com dala is provided by
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and Meg White were stealing luggage
out of my backyard. Clearly, this was a
message from the ether that The White
Stripes would barge into Alt World this
week with “Blue Orchid” and promptly rack
up 56 adds. Boy howdy, that ties Nine
Inch Nails for the third-highest total of the
year (behind Audioslave and Weezer) ...
Meanwhile, get a load of The Exies, who
refuse to die and look poised to push
“Ugly” (No. 12) into the top 10 next week ...
deal with Seether? They score the highest gains yet again and cram “Remedy”
all the way up to No. 29 in its second week. In this era of battling Alternative vet-
erans, it's easy to lose sight of how a band like Seether is nicely developing into
a major act (their debut, Disclaimer, went platinum, after ail}. The new CD, Kar-
ma and Effect, hits stores May 24, with a national tour beginning May 28 ... Also
impressive is the epic story being pieced together by Sub Pop’s Postal Service.
“Such Great Heights” is still gaining momentum at KROQ/Los Angeles, KNDD
(The End)/Seattle, XTRA (91X)/San Diego and both of the Alt outlets in Phoe-
nix. This is another one of those long-term development stories that makes me
want to cry with happiness.

I had a dream the other night that Jack

Further down the chart, what’s the

MUS TACHE MEN VS CHROME DOMES it was  battie to the death when
Garbage visited KCNL/San Jose, as (I-r) the band’s Butch Vig and Duke Erickson took on
KCNL PD John Allers and bandmate Steve Marker. Since singer Shirley Manson is not bald
and sports no facial hair, she was disqualified from the photo op.

/

REPORTERS

nn Jay Harrs
10 WHITE STRIPES
CDLDPLAY WKQX/Chicago, IL*

Stations and their adds listed alphabetically by market

WHRL/AIbany NY* WENDICharInﬂe' KTCL/Denver, CO*
DM: John Cooper DM: 8rucs Lt PD: Mike D'Connor
PD: Lisa Bisllo PO/MD: Jad( lnlul APL: Rich Aubin
WHITE STRIPES 6 TR MD: Hil! Jordan
MY CHEMICAL ROMANGE No Adds
KINGS OF LEON
wnnxmlama GA* o
Lum ram
CIMX/Detroit, MI*

PD: Murray Brookshaw
APD: ¥ince Cannova

KUCDMonolulu, HI*

PD: Jamie Hyatt

24 GO JIMMY GO
COLDPLAY
KILLERS
RISE AGAINST
GWEN STEFANI

KTBZMouston, TX*
PD: Vince Richards
MD: Don Jankzen

COLDPLAY
WHITE STRIPES

PD: Lenny Diana
MD: Michaei You

WRAX/Birmingham, AL*
PD: Ken Wall

WHITE STRIPES

KQXR/Boise, ID*
OM: Dan McColly
PD: Erlc Kristensen
MD: Jeremi Smith

COLDPLAY
WHITE STRIPES

WBCN/Boston, MA*

PD: Dave Wellington

APD/MD: Steven Strick
WHITE STRIPES

WEDG/Buffalo, NY*
PD: Kerry Gray
MD: Evil Jim

2 ATREYY

WBTZ/Burlington*
OM/PD: Matl Grasso
APD/MD: Kevin Mays

COLDPLAY

WHITE STRIPES
WAVF/Charleston, $C*
PD: Dave Rossi
#D: Suzy Boe

BRAVERY

COLDPLAY
WHITE STRIPES

WXTM/CIeveIand OH*

1 HoT HOT HEAT
COLDPLAY
MY CHEMICAL ROMANCE & USED
WHITE STRIPES

WARQ/Columbia, SC*

PD: Qave Stewart

MD: Dave Fars

3 FALL OUT BOY
COLDPLAY

WHITE STRIPES

WWCD/Columbus, OH*
OM: Randy Malloy

PD: Andy Davis

MD: Jaﬁ DeVoss

1

AS|

THEORY OF A DEADMAN
COLDPLAY

WHITE STRIPES

KDGE/Mallas, TX*
PO: Duane Doherly
APD/MD: Alan Ayo
No Adds

WXEG/Dayton, OH*
DM: Tony Tilferd

PD: Steve Kramer
APD/MD: Boomer

No Adds

MUDVAYNE
WHITE STRIPES

PO: Mike Stern MD: Mat! Frankli
APD"I?-IEE ;ascunl Jackson COLDPLAY " [C]S‘I{FJF"VL'QU“E SLLD
i City, NJ* WHITE STRIPES
%{g’,‘“"}‘:{:{;‘ City, NJ MY CHEMICAL ROMANCE SDCIAL CODE ULIERGTE
OnIoe RSE AGAINST
LDPLAY RO
COLDPLAY WPLA/Jacksonville, FL
WHITE STRIPES WHITE STRIPES KXNA/Fayetteville, AR OM: Gail Auslin
wfaie | A .
WHITE ST
. ) ) WHITE STRIPES
5.'}",5’."&'."..'.!‘. L WAQZ/Cincinnati, OH*
Rl bn¥ q"agmou POMD: Jof Nagel WISK stk A WRZKJahnson City*
wm £ STRIPES L ORCAs DM/PD: Paul Johnson gyt
COLDPLAY WHITELTRIRES APD/MD: Tre Clarke

ZTRIP
WHITE STRIPES

WTZR/Johnson City*
KFRR/Fresno, CA* OM/PD: 8ruce Clark
POD: Reverend APD: LoKi
APD: Jatk Hammer 1 PAPA ROACH
APD/MD: Jason Squires WAKEFIELD
2 WHITE STRIPES LIFE OF AGONY
MY CHEMICAL ROMANCE SEETHER
COLDPLAY
KRBZ/Xansas City, MO*
WJBX/Ft. Myers, FL* OM: Greg Bargen
e .%u ;lil':ll:slonn Ulanet
P u S’FAB%S;“'”S
3 LIMP BIZKIT
WHITE STRIPES COLDPLAY

WXTW/F. Wayne, IN*
DM: JJ Fabini

OM: 8ill Stewart

PD: Don Walker

No Adds

WGRD/Grand Rapids, MI*
PD: Jerry Tarrants

3 DOORS DOWN

WHITE STRIPES

WXNR/Greenville, NC*

DM: Bruce Simel

PD: Jeft Sanders

APD/MD: Charlie Shaw
STEREOPHONICS

COLOPLAY
WHITE STRIPES

WNFZ/Xnoxville, TN*
DM: Terry Gillingham

PO: Anthony “Roacg" Protiitt
APD/MD: Greg Suttdn

No Adds

KFTE/Lalayette, LA*
PD: Scott Perrin
MD: Roger Pride

NO ADDRESS

GORILLAZ
WHITE STRIPES

KXTE/Las Vegas, NV*
PO: Chyis Ripley
MD: Carly Brnwn

2 DARK NEW

WRZXndianapolis, IN*

2 MY CHEMICAL RUMANCE & USED
2 STATIC-X

KROQ/Los Angeles CA*
PD: Kevin Weatherty
APL: Gene saMblnom

MD: Man Smith
17 WHITE STRIPES

16 0ASIS
14 MY CHEMICAL ROMANCE & USED
6 MXPX

COLDPLAY

WLRS/Louisville, KY*
PD: Annrag Fizgerald
MD: Davie Hill

WHITE STRIPES

WMADMadison, WI*

OM: Mike Ferris

PO: Brad SmB

3 DRESDEN DOLLS
WHITE STRIPES

WMFSMemphis, TN*

PD: Rob Crassman

G Y
WHITE STRIPES

WLUMMllwaukee, WI*
PD: Kenny Neumann
DEAD 605

COLDPLAY
WHITE STRIPES

WHTGMunmomh N*
APD/MD Bnan Phiilips

COLOPLAV
WHITE STRIPES

KMBY/Monterey, CA*
PDIMD l(umly Atlen
AD §0S
CULDPLAV
WHITE STRIPES

WKZQ/M'xnIe Beach, SC
PD: Mark McKinney
APD/MO: Charle

9 KAISER CHIEFS

& THEORY OF A DEADMAN

8 0ASIS

5 GORILLAZ

WHITE STRIPES

WBUZ/Nashville, TN*

OM: Jim Petrick

PD/MD: Russ Schenck
DEAD 60S

COLDPLAY
WHITE STRIPES

KKND/New Orleans, LA*
PO: Sig

MD: Vydra
2 JACK JOHNSON
3 DOORS DOWN
COLDPLAY
WHITE STRIPES

WRRV/Nuwburqh NY
PO: Andrew
WD: 8ill Dunn
NO ADDRESS
COLOPLAY
WHITE STRIPES

WROXMorfolk, VA*
OM: Jay Michael ls
PD: Michele Diamond
MD: Mike Powsrs
DEAD 60S
COLOPLAY
WHITE STRIPES

KORX/Odessa, TX
PD: Michael Todd
APD: Dre

34 EXIES
24 AVRIL LAVIGNE
17 PLUMMET

17 AMERICAN HI-FI

17 WORLD LEADER PRETEND

KHBZ/Oklahoma City, OK*
PD: Jimmy Barreda

MD: Crystai Clements

No Adds

WJRR/Orlando, FL*
DM: Adam Cook

: Pat Lync!
APD: Rick Evereft
MD: Brian Dickerman
WHITE STRIPES

WOCL/Orlando, FL*
PD: Bobby Smith
PAPA ROACH
GOLDPLAY

SEETHER
WHITE STRIPES

KEDJ/Phoenix, AZ*

PD: Marc Youn

MD: Robin Nas!
DRESDEN DOLLS
COLDPLAY
WHITE STRIPES

KZON/Phoenix, A2*
PD: Chrs Patyk
MD: Mitzie Lewis
COLDPLAY
WHITE STRIPES

WXDX/Pittsburgh, PA*
PO: John Moschitia
MD: Vinnie F.

7 SEETHER
1 MY CHEMICAL ROMANCE
Y
WHITE STRIPES

WCYY/PnﬂIand ME
MD Brlan?amn
CAESA

DEAD GOS
COLOPLAY
WHITE STRIPES

KNRK/Portiand, OR*
PD: Mark Hamilton
A:O: Jaima Cocley

EAD
CDLDPLAY
WHITE STRIPES

WBRU/Providence, RI*
PD: Seth Rester
APL: Sarah Rosa
MD: Chris Novello
11 DASIS
WHITE STRIPES
COLDPLAY

KRZQ/Reno, NV*
PD/MO: Mat Diablo

COLDPLAY
WHITE STRIPES

WDYL/Richmond, VA*
PD: Mike Murpl
114:1: Dustin Matihews

ABIAN
2 WHITE STRIPES
COLDPLAY

WRXL/Richmond, VA*
OM: Bill Cahill

PO/MD: Casey Krukowski
No Adds

KCXX/Riverside, CA*
PO Jake Weber
APD/MD: Bobby Sato
PEPPER
BLDC PARTY

3 DOORS DOWN
COLDPLAY

GORILLAZ

WHITE STRIPES
KWOD/Sacramento, CA*
OM: Cuntiss Johnson
PD: Jim Robinson

COLDPLAY

WHITE STRIPES

KXRK/SaIi Lake City, UT*
OM: Alan Hague
PO: Todd Noker
MD: Artie Fufkin
COLOPLAY

SEETHER
WHITE STRIPES

KBZT/San Diego, CA*
PO: Garelt Michaels
APD/MD: Mike Hailoran

5 ALKALIKE TRIO

2 WHITE STRIPES

2 MUSE

1 RISE AGAINST

COLDPLAY

XTRA/San Diego, CA*
DM/PD: Jim Richards
MD: Mar%?lhllnq

KITS/San Francisco, CA*

APn/MD hmannlmn
RISE AGAINST
COLDPLAY
WHITE STRIPES

KCNL/San Jose, CA*
DM/PD: John Aflers
APD: Rob [{t\ynll
2 DRESDEN DOLLS
MY CHEMICAL ROMANCE
COLDPLAY
WHITE STRIPES

KNDD/Seattle, WA*
PD: Phil Manaing
APD: Jim Keller

No Adds

KQRNSIangheId MO
risten Bergman
MO: Shadow Wiltiams

MY CHEMICAL ROMANCE

KPNT/St. Louis, MO*

COLDFLAY
WHITE STRIPES

WKRL/Syracuse, NY*
PD: Scon Patibone
APD/MD: Tim Noble
1 DARK NEW DAY
WHITE STRIPES

WXSR/Tallahassee, FL
OM: Jett Horn
PD: Dale Flint
MD: Kirsten Winquist
50 EXIES
1 SEETHER

WSUN/Tampa, FL*
Diq: Paul Ciliano

"COLOPLAY
WHITE STRIPES

KFMA/Tm:son AZ*

PO: Mat Spry
/MD Stephen Kallao

4 ALKALINE TRIO

1 KILLERS

OEAD 608
ACCEPTANCE
COLOPLAY
WHITE STRIPES

KMYZ/Tuisa, OK*

PD: Corbin Piercs

6 RISE AGAINST

1 SEETHER
WHITE STRIPES
COLDPLAY

WPBZ/W. Palm Beach, FL*
PO: John 0"Connall
MD: Nik Rivers
1 PAPA ROACH
1 GORILLAZ
COLDPLAY

WWDC/Washington, DC*
OM/PD: Jog Bevilacqua
APD/MD: Donielie Flynn

COLDPLAY
WHITE STRIPES

WSFM/Wilmington, NC
PO/MD: Mike Kennedy
3 DASIS

POWERED{:

MEDIABASE

*Monitored Reporters
82 Total Reporters
71 Total Monitored
11 Total Indicator
Did Not Report, Playlist
Frozen (2):

KJEE/Santa Barbara, CA
WEEO/Hagerstown

/
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TRIPLE A

JOHN SCHOENBERGER

Jschoenberger@radioandrecords.com

Making The Case
For Triple A

The format has yet to catch on up north

~_or whatever reason, the Triple A format has never been given
- areal shot in Canada. Some say that the marketplace is too
competitive for a targeted format like Triple A, while others say
it would do great in Canada. Some feel that radio has to be more
broadly targeted due to Canadian content, while others feel that
this very fact is the reason Triple A would thrive in the country.

At one time we had CKEY /Niagara Falls-
Buffalo, but it eventually went CHR and al-
ways leaned pop anyway. Then there was
CIDR/Windsor, just over the border from
Detroit, but it was a bit Hot AC-ish from the
beginning. And, in reality, both stations tar-
geted the U.S. market more than the Canadi-
an market.

So why hasn’t Triple A caught on up in Can-
ada? To gain some insight into this question, I
talked to a couple of key label executives —
Universal Music VP/National Promotion
Paul Jessop and Nettwerk Canada national
promotion head Daryl Faulkner — who each
have several artists who would benefit great-
ly from Triple A if the format existed in some
key markets.

In addition, I talked to Mike Giunta, who
programs several channels for the Canadian
Broadcasting Corp.’s
Galaxie service, which
includes an Adult Al-
ternative channel, and
CKKQ (The Q)/Victo-
ria, BC Sr. Program-
:| ming Manager John
Shields, who ap-
proaches the station’s
- heritage Rock format

with a strong lean to-
ward the Triple A programming philosophy.

As you'll read, there is plenty of goodwill
toward the format in Canada and, it would
seem, plenty of good reasons to give it a shot.

The Artists Are There

There are 31 million people in the 10 prov-
inces and three territories of Canada, with
most of them concentrated in Ontario, Que-
bec, British Columbia and Alberta. In addition,
there has always been a strong musical cul-
ture that supports roots artists and singer-
songwriters in the country.

Many artists who do well at the Triple A
format in the U.S. are actually from Canada.
A few who come to mind are Sarah
McLachlan, Alanis Morissette, Kathleen Ed-
wards, Sarah Harmer, Diana Krall, The Be
Good Tanyas, Ron Sexsmith, The Duhks and
the developing Kyke Riabko.

In addition, many heritage artists who have
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Mike Giunta

-

-Galaxie @

a home at the format are from Canada, too,
including Joni Mitchell, Neil Young, Bruce
Cockburn and The Barenaked Ladies.

Given the fact that Canadian programmers
have to make Canadian artists 35% of the
music mix, one would think that stable of art-
ists — plus all the core acts the format sup-
ports from other countries — would provide
enough familiar music to allow Triple A radio
to fly.

So what's the barrier? Does radio in gener-
al have to be abitbroader in its programming
stance in Canada than the U.S.?

“That is what the broadcast companies will
tell you up here, but I would disagree,” says
Jessop. “They really haven’t given it fair con-
sideration. | would much rather have a pure
Triple A station in some of the key markets up
here than another ‘Jack’ or Classic Rock or Hot
AC format.

“I'have many artists whoappeal ——

to adults on the label, and there re- |
ally isn’t a place to go to get them P
started. Many of them are Canadi- | 4
an, but on a larger scale, for exam- *
ple, Jack Johnson had to become a |
platinum artist up here before ra-
dio would pay attention to him. |
Formats such as AC, Hot AC and | e
even some CHRs are only waking
up to him now.”

Doing Without

Jessop continues, “Sarah Harmer and Kath-
leen Edwards do very well up here in terms
of touring and sales, but they are hard to get
on the radio. Both do well on the Triple A
charts in America, but here we get what we
can, regardless of the format.

"What happens is, you end up getting play
on one type of station here and another type
there. Thatexposure is good to have, and [ am
grateful to get it, but when it is piecemeal like
that, it is very difficult to build any kind of
chart consensus to show a success story.”

What do the labels do without the oppor-

John Shields

“l would much rather have
a pure Triple A station in
some of the key markets
up here than another
‘Jack’ or Classic Rock or
Hot AC format.”

Paul Jessop

tunity to build the same kind of story that we
can in the U.S. via Triple A? Nettwerk is not
only an important tastemaker label in Cana-
da, it also has the resources of a management
company at its disposal to find alternatives to
radio for developing adult-oriented artists.

“Touring, press and a variety of marketing
approaches are our alternatives,” says
Faulkner. “It gets down to creative marketing
and getting the word out. We can also make
sure the CBC knows about the record, as they
have several national specialty shows they do
that can give you some exposure.”

But if you want radio in the mix, you have
to pick and choose those stations that come
closest to a Triple A outlet. "We
do have a Triple A or Adult
Alternative channel up
here on the Galaxie net-
work,” Jessop says. “Mike
Giunta programs those, and that helps us out
in the larger markets where they have some
household saturation.

“Mike told me an interesting fact about the
Galaxie service: Of the 45 or so channels they
offer, the Adult Alternative channel is one of
the most popular. He also says their research
says that their core listeners buy about 12CDs
a year, which is way above the national aver-
age.”

As Close As You Can Get — For Now

As I asked around, several radio
stations were mentioned that play
around with triple A artists — a Hot
AC or AC here and a couple of Clas-
sic or heritage Rock stations there —
but The Q was mentioned by all as
the one station that comes closest to
Triple A in Canada at this time.

Evidently, the station leaned
more in that direction in the past,
but since it has to compete with a
number of stations booming into the market
from both Seattle and Vancouver, The Q has
gone a bit broader with its music mix.

“Our company has always believed in play-
ing new music,” Shields says. “We certainly
rely heavily on a familiar and broad library of
artists and songs to ensure a good appeal to
our potential listener base, but we also believe
that our adult audience wants to hear new
music by these heritage artists, as well as by
newer, compatible artists.

“When you combine those two things, we
easily fit into the programming philosophy that
drives most Triple A stations in America.”

www.americanradiohistorv.com
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Shields is convinced that the new-music
element is what gives the station its freshness
and keeps it contemporary in the minds of the
listeners. “Many other heritage Rock stations
could be doing the same thing as us — and
maybe even go further toward a true Triple A
format than I can — but they have somehow
put themselves into a box.

“They have narrowed their musical palette
and by doing so have excluded many artists
they could easily play. Hence, so many of the
exciting newer artists like Jack Johnson get
ignored, yet we find that the same people who
like the harder rock bands also like artists like
Johnson or Coldplay.

“The other thing is, most Rock stations
seem to cater to a male audience, and when
they do, they also tend to steer theirjocks and
other nonmusic content toward males. In do-
ing so, they turn off or exclude females. Fur-
ther, they tend to avoid playing almost all fe-
male artists except the token one or two who
are deemed worthy at the time.

”A good mainstream Rock station can ap-
peal to both male and female listeners. As far
as [ know, most women like to rock as much
as the guys do. So we at The Q avoid sexist or
blue content on our morning show, and we
also have several female hosts on the station.
We try to appeal equally to both genders. This
is another thing we have in common with Tri-
ple A radio’s programming philosophy.”

One Way Or Another

As part of the CBC, Galaxie is currently in
about 5 million homes and is a service much
like DMX or Music Choice in the

States.
"“We are carried by all
the major cable compa-
nies, as well as Express-
View and StarChoice via satellite,
so we are coast-to-coast,” says Giunta. “We
also have plans soon to launch an Internet ser-
vice. We are happening right now, and the
service is very successful for the corporation.”

Giunta says that as they were deciding on
the various channels for the service, they re-
alized that an important segment of artists —
many of whom are Canadian — weren't get-
ting a fair shake on terrestrial radio. For that
reason, they felt it was important to offer a
Triple A or, as they call it, Adult Alternative
music mix on one of their channels.

“There is a vast number of artists we can
use to fulfill our Canadian-content require-
ment, and it seemed like a natural choice for
us, if only for that reason,” Giunta says. “But
in addition to that, I personally enjoy this type
of adult rock music, and there are plenty of
folks out there like me who do too.

“The Adult Alternative channel has been
one of the top 10, if not the top five, channels
since we began doing surveys with our sub-
scribers seven years ago. It's not a surprise to
me, because this is not marginal or fringe
music like we play on some of the other chan-
nels we offer. It is a mass-appeal format.

“The Juno Awards have caught on. This
year they had an Adult Alternative category
that Sarah Harmer won. So, hopefully, there
is a groundswell developing. Sure, my main
concern is my service — which is a competi-
tor or alternative to radio — and being the
only true source for this music is a plus forme
and my company. But, as a fan of this music
and format, I'd like to see it happen for the
common good.”
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W st me e R e VS g MEDIABASE
1 3 U2 Sometimes You Can't Make it On Your Own (interscope) 583 +5 30696 9 24/0
2 JACK JOHNSON Sitting, Waiting, Wishing (Brushfire/Universal) 580 +25 33229 15 25/0 ®
3 0 DAVEMATTHEWS BAND American Baby (RCA/RMG) 557 +52 32064 5 25/0 MOSTADDED
4 o BLUE MERLE Burning In The Sun (Island//DJMG) 452 +12 21294 14 2410 ARTIST TITLE LABEL(S) . ADOS
s Qo a2 R I o O
10 G BRUCE SPRINGSTEEN Devils & Dust (Columbia) 338 +43 21023 3 2110 MOCEAN WORKER Chick A BoomvBoom Boom (Hyena) 3
7 o SNOW PATROL Chocolate /A&M//ﬂterscupe/ 337 +11 17126 " 23/0 WHITE STRIPES Blue Orchid V2) 3
6 8  TORIAMOS Sleeps With Butterflies (£pic/ 333 -16 17982 15 21/0
15 o WALLFLOWERS Beautiful Side Of Somewhere (Interscope) 303 +49 17490 3 221
n @ COLLECTIVE SQUL Better Now (£/ Music Group) 299 +9 14121 12 180
8 11 MADELEINE PEYROUX Don't Wait Too Long (Rounder) 296 -8 14171 18 16/0
9 12 GREEN DAY Boulevard Of Broken Dreams (Reprise/ 278 -23 18047 24 24/0
14 @ ROBERT PLANT Shine It All Around (Sanctuary/SRG) n +9 16315 6 191 MOST
13 14 KEANE Everybody's Changing flnterscape) 265 3 @m0 71 200 INCREASED PLAYS
16 @ JOHN BUTLER TRIO Zebra (Lava/ 264 +12 7434 1" 1710 TOTAL
17 @  BECK E-Pro (interscape) 258 412 10224 10 1710 | asnst me e INGRERSE
19 m MARC BROUSSARD Home (Island/IDJMG) 241 +7 11018 19 15’0 DAVE MATTHEWS BAND American Bahy (RCA/RMG) +52
20 18 JOSS STONE Right To Be Wrong (S-Curve/EMC) 224 -2 9038 13 18/0 WALLFLOWERS Beautiful Side Of Somewhere (Interscope/ +48
21 @  AUDIOSLAVE Be Yourself (interscope/Epic) 218 +7 12614 3 142 BRUCE SPRINGSTEEN Devils & Dust (Cofumbial +43
18 20  ANNA NALICK Breathe (2am) (Columbia) 199 37 7018 17 11)0 2"";‘;/ DOUGHTY Looking At The World From The Bottom Of A Wel "
. +
22 @ CARBON LEAF What About Everything? (Vanguard) 195 +3 5213 7 150 JACK JOHNSON Sitting, Waiting, Wishing (Brushfie/Universal) +25
23 22 KATHLEEN EDWARDS Back To Me (Zoe/Rounder) 185 -5 9098 8 17 AIMEE MANN Going Through The Motions
24 23 BETTER THAN EZRA A Lifetime (Artemis/ 179 -10 5064 5 16/2 (United Musicians/SuperegoMusic Allies) +23
26 @ BEN LEE Catch My Disease (Vew West) 176 +10 8019 6 16/2 LUCE Buy A Dog (Joe’s Music) +21
27 @  RINGSIDE Tired Of Being Sorry (Hawless/Geften) 169 +5 5661 3 152 STEREOPHONICS Dakota (You Made Me Feel Like The One) 42/ +21
29 @  MAIASHARP Something Wild Koch/ 168  +20 3873 7 1ojo | MAIASHARP Something Wild (Koch/ )
. . REDWALLS Thank You (Capitol) +19
28 @ BRIGHT EYES First Day Of My Life (Saddle Creek/ 160 +9 8556 4 13/0
@ KYLE RIABKO What Did | Get Myself into (Aware/Columbia) 129 +9 3347 1 1301
@ GLEN PHILLIPS Duck & Cover (Lost Highway) 117 +8 5018 1 1001
@ LOW MILLIONS Statue (Manhattan/EMC) 108 +11 2135 1 120
26 Triple A reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
pf 4/10-4/16. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song v_vi!h the larger increase in plays MOST
eporin i, Songa unrepria5 200 dono courttoward oeral ot s iing g Toa At e veage uare o prsons msonunser | PLAYED RECURRENTS
of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, TOTAL
Arbitron Inc.).© 2005 Radio & Records. ARTIST TITLE LABEL(S) PLAYS
) JET Look What You've Done (Atlantic) 229
UL ECIUEL ST S HOWIE DAY Colide (ic m
NEW & A CTIVE Total Plays: 85, Total Stations: 9, Ast. 0 LOW MILLIONS Eleanor fManhattan/eMC) 158
RAY LAMONTAGNE Forever My Friend (RCA/RMG)
Total Plays: 79, Total Stations: 7, Adds: 1 KEANE Somewhere Only ‘1.Ve.Know (Interscaope) 156
MAROON 5 Sunday Morning (0ctonels/AMG) RYAN ADAMS & THE CARDINALS Let It Ride (Lost Highway) Cal VLI G 148
Total Plays: 104, Total Stations: 6, Adds: 0 Total Plays: 76, Total Stations: 6, Adds: 1 U2 Vertigo (Interscope) 128
TEGAN & SARA Walking With A Ghost (Vapor/SRG) BEN FOLDS Landed (Epic/ CARBON LEAF Life Less Ordinary (Vanguard) 124
Total Plays: 102, Total Stations: 11, Adds: 0 Total Plays: 73, Total Stations: 6, Adds: 0 LOS LONELY BOYS Heaven (OR Music/Epic/ 18
CAESARS Jerk It Qut (Astralwerks/EML) STEREOPHONICS Dakota (You Made Me Feel Like The One) V) BRUCE HORNSBY Circus On The Moon (Columbia) 17
Total Plays: 102, Total Stations: 7, Adds: 0 Total Plays: 73, Total Stations: 5, Adds: 0 COLDPLAY Clocks (Capitol) 98

AIMEE MANN Going Through The Motions (United Musicians/Superego/Music Allies)
Total Plays: 86, Total Stations: 9, Adds: 0

OASIS Lyla fpic/
Total Plays: 62, Total Stations: 5, Adds: 1

Station playlists for all R&R reporters are available
on the web at www.radioandrecords.com.

Songs ranked by total plays

parents by Martin Mull
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ARTIST TITLE LABEL(S)

U2 Sometimes You Can't Make It On Your Own {Interscope)
DAVE MATTHEWS BAND American Baby (RCA/RMG)

JACK JOHNSON Sitting, Waiting, Wishing (Brushfire/Universal)
KATHLEEN EDWARDS Back To Me /Zoe/Rounder)

BRUCE SPRINGSTEEN Devils & Dust (Columbia)

TORI AMOS Sleeps With Butterflies (Epic/

MOBY Beautiful /12)

BLUE MERLE Burning In The Sun //sland/IDJMG)

BEN LEE Catch My Disease (New West)

ROBERT PLANT Shine It All Around (Sanctuary/SRG)
WALLFLOWERS Beautiful Side Of Somewhere (Interscope)

JOHN BUTLER TRIO Zebra (ava/

BECK E-Pro (interscape)

SNOW PATROL Chocolate (A&M/Interscope)

MAIA SHARP Something Wild (Koch/

BEN FOLDS Landed /£prc/

KEANE Everybody's Changing (/nterscape)

AIMEE MANN Going Through The Motions (United Musicians/Superego/Music Alies) 306

MARC BROUSSARD Home (Island//DJMG)

RAY LAMONTAGNE Forever My Friend /RCA/RMG)
COLLECTIVE SOUL Better Now £/ Music Group)

RYAN ADAMS & THE CARDINALS Let It Ride [Lost Highway)
CARBON LEAF What About Everything? (Vanguard)

GLEN PHILLIPS Duck & Cover (Lost Highway)

DUHKS Mists Of Down Below (Sugar Hill)

JOSH ROUSE It's The Nighttime (Rykodisc/Music Allies)
BETTER THAN EZRA A Lifetime (Artemis)

JOSS STONE Right To Be Wrong (S-Curve/EMC)

JEM 24 (ATO/RCA/RMG)

RINGSIDE Tired Of Being Sorry (Fawless/Geffen)

i LATS
677 -1
662 +42
586 -39
507 +6
503 +112
494 -41
491 +30
469 -36
449 +11
413 +24
412 +76
407 +19
365 +3
350 +8
330 -14
27 +5
322 +17

+42
270 13
258 +34
257 -15
236 +26
232 +5
227 +19
197 7
192 +10
192 0
192 -40
191 -36
187 +23

TOTAL WEEKS ON  TOTAL STATSIONSI

AUDIENCE CHART
(00)

1761 9 3710
7004 4 3710
7601 14 3310
6397 10 3710
6224 3 36/0
6451 14 3210
6937 8 340
5570 15 2710
5596 12 32/0
5791 5 K]
5098 3 3310
4138 12 300
6961 9 290
2395 10 2000
3258 14 2710
4193 10 30/0
2518 6 220
4496 2 3213

1818 21 19/0
2792 4 240
1782 8 14/0
3135 2 282
1183 4 18/0
2037 3 241
2077 6 20/0
4420 2 1710
1065 4 13/0
1844 16 13/0
1057 7 15/0
1720 1 2214

43 Triple A reporters. Songs ranked by total plays for the airplay week of Sunday 4/10 - Saturday 4/16.

© 2005 Radio & Records

MOST ADDED"

ARTIST TITLE LABEL(S)

COLOPLAY Speed Of Sound (Capital)
MIKE OOUGHTY Looking At The World From The Bottom... (A70/ 12
JACKIE GREENE Honey | Been Thinking... Verve Forecast/VMG/ 6

OASIS Lyla (Epic/)

JOHN PRINE Glory Of True Love (06 Boy/

MOCEAN WORKER Chick A Boom Boom Boom (Hyena/
RINGSIOE Tired Of Being Sorry (Flawless/Geffen/
EMILIANA TORRINI Sunny Road (Rough Trade/SRG)
OECEMBERISTS 16 Military Wives (Kill Rock Stars)

MOST
INCREASED PLAYS

ARTIST TITLE LABEL(S)

INCREASE

BRUCE SPRINGSTEEN Devils & Dust (Columbia)
WALLFLOWERS Beautiful Side Of Somewhere finerscope/

DASIS Lyla (Epic/

JOHN PRINE Gilory Of True Love (0% Boy/

MIKE DOUGHTY Looking At The World From The Bottom... (470)

OAVE MATTHEWS BAND American Baby (RCA/RMG)

A.MANN Going Through... (United Musicians'SuperegaMusic Alfes/
JACKIE GREENE Honey | Been Thinking... (Verve Forecast/VMG/ +39

RAY LAMONTAGNE Forever My Friend (RCA/RMG)
ROBERT EARL KEEN What | Really Mean (Xoch/

SYNDICATED
PROGRAMMING

Added This Week

World Cafe - Dan Reed 215-898-6677

JOHN PRINE Crazy As A Loon
NIKKA COSTA Till| Get To You

SPOON | Turn My Camera On
Acoustic Cafe

ELLIS PAUL Marc Chagall
JOHN PRINE Long Monday

LOUOON WAINWRIGHT HI Half Fist

MIKE ODUGHTY White Lexus

-Rob Reinhart 734-761-2043
BRENOAN BENSON Flesh & Bone

0LD SCHOOL FREIGHT TRAIN Superstition

ADDS
14

& aofnonon

TOTAL
PLAY

+112
+16
+13
+10
+54
+42
+42

+34
+34

WEBK/Killington, VT WXPN/Philadelphia, PA KBAC/Santa Fe, NM WRNX/Springfield, MA®
OM/APD: Mitch Tnmcclanu OM/MD: Dan Ree: PD: Ira Gordon P
e P o N
4 1 DEAD H VAUGH :
Stati d \their adds listed alohabetically b ket ROBERT EARL KEEN 1 SPOON 3 JOHNNY HICKMAN Mgclihfga‘c")m“
ations an eIr aaas Iisté. ap 120€ Iﬂﬂ/] ]mﬂ (-] QAEORCEA(;‘ WORKER gﬁ&gﬁ#ﬁg{gagom EU?}E E
| NOBLE KRSH/Santa Rosa, CA* ROBERT EARL KEEN
WAPS/Akran, OH KMMS/Bozeman, MT WDET/Detroit, Wi e ELoRtY OM/PD: Dean Kattari
PO/MO: Bill Gruber OM/PO: Michelle Walfe D: Judy Ad 3 MOCEAN WORKE .
1 JACKIE GREENE 5 BRENDAN BENSON o Marin Bandyke WOK)/Xnoxville, TN* WYEP/Plttsburgh, PA 3 ROBERT EARL KEEN KCLC/St, Louis, MO
1 MOCEAN WORKER 5 MIKE DOUGHTY 2 JACKIE GREENE PO: Jos Stutier PO: Rosemary Welsch 1 KERI NOBLE PO: Rich Holghard
1 NEW ORDER 5 0ASIS 2 RENDAN BENSON BEN LEE MO: Mike s.um COLDPLAY Mo: stm ch-nuvnm
1.0ASIS WNGS Burtnglon' WVODElzshth iy, NG OO DX Folk Rock/Satellite 9 EMILIANA TORRINi
: Mark Abuzzahab isvi MD: Dave Sioan
WaKL/Ann Arhor, MI AMBULANCE LTD. WO: T ooy B s o . KY LOUDON WAINWRIGHT. I EELS KEMU/Steamboat Springs, CO
OM/PO: Rob Walker COLDPLAY No Adds PO: Stavy Owen Dl 3 £ HARCOURT PO/MO: Joha Johason
MD: Mark Copeland "MIKE DOUGHTY AMY RAY 1 AQUALUNG
2 ANGSIOE WMVY/Cape Cod, MA Music Choice Adult Alternative/Satellite | 1 MIKE DOUGHTY
2 AUDIOSLAVE POIMO; Barbora Datey KRVUFargo ) PD: Li; Opoxs
gmlEKEEZEI(R)UGHTY 1 SCOTT FISHER %‘n'f,'." ig Dog™ Kapel V{)MMM/Mamsun. wi* wcLZIPunland ME 10 BECK i "
1 JOHN PRINE n K £0: Tom Teuber KTAO/Taos, N
Mncgtvld B|:tl MO: Gabby Parsons MD smn?.m“ 3 'ﬁ‘g'ﬁf,v[}\?t’g ald OM: Mitch Miller
KSPN/Aspen, CO WNRN/Charloftesville, VA B e JACKIEGREENE P: Brad Heckmayer
PDMD: Sam Scho : Jeft Reynoids — o :
T NATAN PICE £0: Michael Friend KOZT/Ft, Bragg, CA FEATURES §;,'_'g§,§';gf,§;';w,/§;'e""° 6 MOCEAN WORKER
1 CITIZEN COPE t/ROBERT RANDOLPH MD: Jaz Tupelo PD: Tom Yates KTCZ/Minneapolis, MN* COLDPLAY MOl laoiBoeaey 6 COLDPLAY
1 LUCE 4 OECEMBERISTS APD/MO: Kate Hayes PD: Lauren MacLeash’ B LR 5 KERI NOBLE
1 WEEZER 3 LOUDON WAINWRIGHT i 9 LOUDON WAINWRIGHT. i APO/MO: Mike Woit KINK/Portland, OR* ] G
il HN PRIN No Adds PD: Dennis Constantine 1 MIKE DOUGHTY KWMT/Tucson, AZ*
Yo Minale ol 7 dom: e wo WEHM/Hamptons, NY MR Than ez e D
: Michelle Enge amptons, i f . : Blake Rogers
APD: Cheis Branen 1 EMILIANA TORRINI PD. Brizn ml’mw W(;VXIangapolls. MN COLDPLAY XM CaleISatellne RAY L AMONTAGNE
MD: Margol Smith MD: Lauren Stong OM: Dave Hamilton PD; BiHl Eval COLDPLAY
COLD?’LAY g“n/%]/ghananoo?da TN* " COLDPLAY Eg.il;(:lscnllms WXRV/Portsmouth. NH* M7DD!EIr;1anschnmherlam
anny Howal s
COLDPLA PO/MD: Dana Marshall 6 DUHKS
KGSR/Austin, TX* WHITE STRIPES WWVV/Hilton Head, SC - APD: Catle Wilber 5 MARC BROUSSARD WXEX Westchester MY
OM: Jeti Carrol OM/PD: Bob Neumann WZEW/Mobile, AL COLDPLAY EWIDEAL APOMD, l'!‘:;’ﬂ:;‘!':mz
PO: Jody Denbery waT/(:h cago, IL* APD: Gong Murrell e e DE 8 AIMEE MANN
APD: Jy Hsrsnman Ross MD: I 4 1 WEEZER PO: Jim Mahanay NOUVELLE VAGUE AL
usan .
MO: S PD . John Fameda 1 COLDPLAY MO: Lae Ann Konik WDST/Poughkeepsie, NY MIKE DOUGHTY COLOPLAY
12 ALISON KRAUSS & UNION STATION orm Winer COLDPLAY ou Greg Gmme NOUVELLE VAGUE
3 NATALIE MAINES 8 SOUNDTRACK OF OUR LIVES OHN SCOFIELD WHITE STRIPES
7 JOHN PRINE 3 WALLFLOWERS KSUT/lgnacio, CO N WO: Rk Schnelder JOHN SCOFIELD MARC BROUSSARD
WHITE STRIPES PO: Steva Rauworth g’MPJTBD/,:":&T‘g:‘“hv | MARTHA WAINWRIGHT
WANR/Baltimore, MD e PD: Rich Robinson IS KEXP/Seattle, WA WUIN Wilminglon, NC
Om: Bob 8 KBXR/Columbia, MO ’APDDJ Leunzaccarl %ﬂ:l‘(l'unll ’::"Iz 0: Mark l
POMO: Alex nmlum . | : Jeff Raspe : Kevin Cole
7 AUDIOSLAY ADPD J:,'; 's'fm,m" WTTS/Indianapolis, IN* DEAD 608 KSOV/napm City, 8D APD: John Richards 2 MO"EAN WORKER
g QAnets” e W0 Laurn Dur ?Ilh’:%so‘gém P ignad Cartson Mzong\'}'égﬂas'ms 2 100N WANWRIGHT, i
: L
f géEBSF;\LAY . . s WCBE/Columbus, OH 7 m&‘@‘%‘é‘m : 1 RYAN ADAMS & THE CARDINALS 2 KIERAN MCGEE
DAV & THE CARDINAL OM: Tammy Alien ’ COLDPLAY K:'fé/r:ﬁ’:%'%%ﬂ KTHX/Reno, NV* MERCURY REV
. Dan Mushaiko PO: Rob Bro
WTMD/Baltimare, MD MD: Maggi PO/MD: Laura Ellen Hopper 0/MO: D: W
APOINO: Mike “Mathaws” Vasikos S Bne KNBE'E'H'S'SN KMTN/Jackson, WY APO: Aitgen Maceary AOIOHN AN KMTT/Seatfle, WA*
ELS § KYLE RIABKO OM: Scott Anderso 5 L0S SUPER SEVE 1 MIKE DOUGHTY e o Ma
ggcsmss;ums smoms DALY PRIDE POMO: Wark Fish Fishman 5 HAYES CARLL OASIS A A R DINALS e
§ ALISON BROW BETIER THAN EZRA POWERED[T
3 STEELTRAIN 3 CITIZEN COPE /ROBERT RANDOLPH N . z 1 AUDIOSLAVE BY
KLRR/Bend, OR 3 DECEMBERISTS 1 AQUALUNG WRLT/Nashville, TN COLDPLAY
AL 3 RINGSIDE 1 JACKIE GREENE OM/PO: David Hall KENZ/Sait Lake City, UT*
e Dendiiy 3 DAVE'S TRUE STORY AROMD]Rewikeiiies OWPO: Brute Jones WNCW/Spindale, NC
Y Scoft ) 3
JACKIE GREENE KTBG/Kansas City, MO asey OM: Etlan Ptirrmann
GLEN PHILLIPS WMWV/Conway, NH J.,{.Ka; . e e RINGSIDE PO: Ele Ellis
COLDPLAY 4/3!% MElékRJEnhnsun m) on Johnson o - APDIMD:EM’;m;‘ Anderson
BLUE MERLE an Diego, M eporters
KRVB/Boise, ID* 4 STEPHEN KELLOGG & THE SIXERS COLDPLAY WFUV/New York, NY OhiBct bt TODD THIBAUD onitored Rep
prif i 4 MIKE DOUGHTY TRACY GRAMMER PD: Chuck Singleton PD/MO: Dona Shaieb DECEMBERISTS
: an et 4 ROBERT EARL KEEN ALISON BROWN MO: Rita Houston JACKIE GREENE ELLIS PAUL 69 Total Reporters
3 ROBERT PLANT 4 JHN PRINE DECEMBERISTS AUDIGSLAVE EMILIANA TORRINI
MIKE DOUGHTY COLDPLAY JOHN BROWN'S BODY S
WBO0S/Boston, MA* KBCO/Denver, CO* KzPL/Kansas Gity, MO* COLDPLAY LR CHARLIESIHERNIGHICAS 26 Total Monitored
OM: Buzz Knight P0: Scott Abough Om: Nick McCabe TRACY GRAMMER ) .
£D: Dava Douglas MO: Keefer PD: Ted Edwards ALISON BROWN KFOG/San Francisco, CA BETH NIELSEN CHAPMAN .
0/MD: i MO: Ryan “Stash” Morton g : 0 TIM 43 Total Indicator
APO/MO: David Ginsburg 6 JOHN SCOFIELD W IlTE vy DAVE'S TRUE STORY :gnl':ald Boln:lz’n O B san
1 KYLE RIABKO 2 GLEN PHILLIPS EOHDEIAY UL MALCOLM HOLCOMBE Y,
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all, it's Beck’s strongest album in quite a while.

Guero is Beck’s most musically vi-
. brant recording since his ground-
: breaking 1996 album Odelay. « Like
" that album, this one’s produced by The

e ‘ Dust Brothers, but Guero isn't simply :
Don Yates £ Odelay redux. While some of the new '
MD, KEXP/Seattle 2 songs share Odelay’s kitchen-sink
s ) ]

dance-party aesthetic, others would !
i

sound more at home on other Beck albums, from the |
bossa nova-flavored Mutations to the down-home folk set |

One Foot in the Grave. In short, Guero is Beck success-
fully synthesizing different aspects of his multifaceted
career. ® Lyrically, the album is also considerably differ-
ent from the mostly fun, good-times party vibe of Odelay.
Despite the often-upbeat music, this one’s considerably darker and
shares more lyrically with his downer albums like Sea Change. Over-

I he top 10 on the monitored chart is
getting very active, with U2, Jack

Johnson, Dave Matthews Band, Blue
Merle, Moby and Bruce Springsteen
all bulleted, as well as The Wallflowers
and Collective Soul just moving in ...
Other projects continuing to build in-
clude Robert Plant, John Butler Trio,
Beck, Audioslave, Carbon Leaf, Ben
Lee, Ringside, Maia Sharp and Bright Eyes ... Three debut this
week: Kyle Riabko, Glen Phillips and the new Low Millions song
... A good portion of the Indicator chart is bulleted this week, with sev-
eral projects continuing to make gains, including Kathleen Edwards,
Keane, Ray LaMontagne, Ryan Adams & The Cardinals and Bet-
ter Than Ezra ... Ringside debuts ... Keep an eye on Marc
Broussard’s “Home,” as it is heating up again. Other projects worth
your attention include Aimee Mann, The Redwalls, Ben Folds,
Oasis, Amos Lee, White Stripes, The Ditty Bops and the new
John Scofield project ... Even though the official add date is not until
next Monday, the new Coldplay song, “Speed of Sound,” came in
at the top in the Most Added category, with 29 total adds ... Also hav-
ing a good first week are Mike Doughty, with 13 adds, as well as
Mocean Worker, Keri Noble, Alison Brown, The Decemberists
and The Dead 60s ... Jackie Greene, Oasis, Robert Earl Keen,
Emiliana Torrini and Luce close some important holes.

— John Schoenberger, Triple A/Americana Editor :

iy x A
A

arist: Gollective

waeeL: El Music

By JOHN SCHOENBERGER / TRIPLE A &
AMERICANA EDITOR

remember getting Collective Soul’s

first album — on the Atlanta-based
indie label Rising Storm — not long after
segueing from promotion to journalism
and thinking they were a great band for
Rock radio. In fact, I passed it along to my
Rock editor at the time. Not long after
that Atlantic picked up the project, and,
as you know, Collective Soul went on to
release several platinum-selling albums
and enjoy many radio hits.

What surprised me was that as they
got bigger, they became a staple act at
Triple A radio as well. I think what hap-
pened was that Triple A started to come
into its own a bit more and needed to ex-
pand its musical palette to reach a larger
audience. Collective Soul proved to be a
great act to do that with. But like so many
acts enjoying considerable success during
that period of the '90s, Collective Soul
eventually faded from prominence and
even left the major label they had all the
success with.

Fast-forward to the end of 2004, and
suddenly the band re-emerged with a
new album — their first new studio
project in four years. In addition, they
had come full circle and were back on a
small indie label again, but this time it
was their own. “El Music is not just an in-
dependent label,” says bandmember
Dean Roland. “We're doing it all from the
ground up. We're assembling our own
team and are going to tour our asses off.
With this album we switched gears, and
we went to more of our roots on the mu-
sic level and production level. It does feel
like a 10-year cycle to us.”

Most of the band has remained intact,
including Ed Roland on vocals, guitar and
keys; his brother Dean on guitar; Will
Turpin on bass; and Shane Evans on
drums. Joel Kosche, on guitar, is the only
addition. “There were a lot of things that
kind of slapped us upside the head and
told us it was time to take a break,” says
Ed. “But the band is indeed back and re-
energized, thanks in part to co-producer
Dexter Green [who also co-wrote three
songs on the new album] and new guitar-
ist Joel Kosche. We feel Youth is a very
fitting title for the new album. Youth to
me 1s a mindset, not a number. We've
been doing this 10 years now, and we've
never felt more youthful and more ready
to be in the position we are in.”

As you might expect from a Collective
Soul album, there are a variety of tempos
on Youth — from solid, anthemic rockers
to more introspective ballads — but all of
the songs are radio-ready and full o’ hooks.
In addition to the single, other songs worth
your attention include “Home,” "How Do
You Love” and “Perfect to Stay.”

Look for CS on the road in the U.S.
throughout April, with an extensive itin-
erary in Canada in May. They have also
tied in to a special arrangement with
major advertising agency Leo Burnett
USA’s new Musical Artist in Residence
Program, and the band performed their
latest hit single, “Better Now,” on the
WB’s hit television show Charmed on
April 17.

e

 Your Free, Weekly E-Mail

¢ Study Summaries from BIA, Center for Media Research, E-Marketer, Interep, Katz, The Media Audit, NAB and more.
+ Management and Sales ideas from Sylvia Allen, Dave Anthony, John Lund, Irwin Pollack, Walter Sabo and many others.

¢ Research insights from Larry Rosin, Gerry Boehme, Mike Henry, Bill Moyes, Mark Ramsey, Rick Torcasso and many others.

* |Industry event calendar update

MINUTE

" If You've Got 60 Seconds,

You’ll Want To Read the R&R Manager’s Minute!

To subscribe, send your name, email and contact information to managersminute@radioandrecords.com
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W R e e e W O AMERICANA SPOTLIGHT
2 €  HAYES CARLL Little Rock (Highway 87 Music) 554 +50 4568 | By John Schoenberger
1 @  LOSSUPER SEVEN Heard It On The X (Tolsrc 550  +39 2062 | Arist-Jimmy LaFave
Label: Red House
3 0 RECKLESS KELLY Wicked Twisted Road (Sugar Hil) 491 +7 5833
8 o KATHLEEN EDWARDS Back To Me Zoe/Rounder) a1 +9 175 | Born outside of Dallas qnd ra|§ed ina smgll Fown in Oklahoma,
Jimmy LaFave made music a big part of his life at an early age.
27 6 JOHN PRINE Fair And Square (G Boy) 435 +248 624 il Once he was bit older he decided he needed to go where music
4 6  MARY GAUTHIER Mercy Now (Lost Hihway a34 40 4008 was revered and nurtured, so in 1985 he packed his bags and
ercy Now Lost Highway : guitar and headed to Austin. Since then he has recorded as a solo
7 7 RAY WYLIE HUBBARD Delirium Tremolos (Philo/Rounder/) 821 14 6155 artist and as a member of various bands, but his sweet, sweet
] voice and uncanny sense of melody have always set him apart
6 8 DUHKS The Duhks (Sugar Hil) 420 28 9346 d from and above many of his musical counterparts. Blue Nightfall
5 9 NANCI GRIFFITH Hearts In Mind (Vew Door/Ue] 391 5 6296 is LaFave's sixth outing, and it presents him at his best— stripped
down and full of vocal passion. The album was recorded at the
9 ‘0 SHOOTER JENNINGS Put The O Back In Country {Universal South) 388 10 2362 | |egendary Cedar Creek Studios in Austin and features a number of great local players, including Will
1 a VARIOUS ARTISTS A Tribute To Bill Joe Shaver... Compadre) 365 +52 876 Lindon on bass, Wally Doggit on percussion and Larry Wilson on guitar. In addition, some special
guests were involved, including Gurf Morlix and Radoslav Lorkovic. Check out “Revival,” “River
10 12 JIMMY LAFAVE Blue Nightfall (Red House/ 364 21 2343 | Road” and the title track, and look for LaFave on tour all spring and summer.
12 @ ALISON KRAUSS... Lonely Runs Both Ways (Rounder/ 334 +13 12759
11 14 SARAHL..GUTHRIE & J. IRION Exploration (New West/ 332 -1 3802 AMERICA NA NEWS
15 15 CLAY DUBOSE These Days (Lazy River) 302 -5 a147 ] i ) i } i
A new site called AmericanaRoots.com launched in January. It provides music news, reviews
13 16 HACIENDA BROTHERS Hacienda Brothers (Koch/ 2717 -36 3105 | and interviews relating to the Americana music scene. In addition, it offers Randall’s Random Review,
. ) which is a weekly podcast (downloadable MP3) audio show. This show highlights two new Americana
17 REG TROOPER Make It Through This World /S il 274 6 868 ) . . .
m G ake It Through This World (Sugar Al ¥ artists each week with commentary from Americana radio consultant Ray Randall ... WoodSongs
20 @ BELIEVERS Crashyertown (Bona Fide) 27 +35 924 | Old-Time Radio Hour just celebrated its second year. Originating from Lexington, KY, the show now
@ AT . airs worldwide on 437 stations in 32 countries, with well over 900,000 listeners tuning in each week.
L LSV Gk * 2041 £6r more details, log on to www.woodsongs.com ... Caitlin Cary is releasing a duet album with Thad
19 @ SARAH BORGES Silver City (Blue Corn/ 255 +17 995 | Cockrell titled Begonias on June 14. The album was recorded in Nashville and produced by Brad
Jones ... The long-expected five album from Lucinda Williams will finally see the light of day in May,
el . N . . .
16 21 BLIND BOYS... Atom Bomb (Real World/Narada Jazz/EMC) 248 13 1261 | a5 will a separate DVD. The double CD will be released on Lost Highway, while New West will release
2 @ TiSH HINOJOSA A Heart Wide Open (Valley Entertainment/ 230 +2 1083 a DVD of Williams performing on Austin City Limits ... The Stanley Brothers’ Earliest Recordings:
The Complete Rich-R-Tone 78s (1947-1952) has just been released by Rounder ... For the first time
3 @  JESSI ALEXANDER Honeysuckle Sweet (Columbia) 228 +2 1367 | in his career, country artist Dale Watson will record two new projects in Nashville. Joining Watson in
this historical event will be legendary producer Aubrey Mayhew and steel guitar wizard Lloyd Green
21 24 DAVEINSLEY Call Me Lonesome fIndependent, 222 12 1501 - C S
g Sl ... Plans are underway for the 32nd annual Willie Nelson Fourth of July picnic to take place at the Fort
25 25 WILLIE NELSDN It Always Will Be (Lost Highway/ 203 -1 11281 | Worth Stockyards. Already confirmed to perform are Bob Dylan and Los Lonely Boys.
26 € GRASCALS Grascals (Rounder) 203 +8 1278
@ ROBERT EARL KEEN What | Really Mean /Koch/ 189 +75 329
qana ARTIST TITLE LABEL(S) ADDS
29 @ RHONDA VINCENT Ragin’ Live (Rounder) 186 +5 1153 JOHN PRINE Fair And Square /0 Boy/ 18
33 @ ERICSON HOLT The Blue Side (Waterman/ 185 +25 1496 LOUDON WAINWRIGHT Here Come The Choppers (Sovereign Artists) 17
ALISON BROWN Stolen Moments (Compass/ 15
The Ar;];ricarna Airpl:ty IclArt]ana[jgprssgmst the :eptgtrjed ptlﬁéltog aterrggt;i(z:(ljrtz:)diso ts)ﬁtionzéﬂﬁltig;ﬁllz syntdicated TRACY GRAMMER Flower Of Avalon (Signature Spurds) 12
radio sriows, satellite radto and internet stations Ve dagri u Itw ounts. . ) T
For more information please visit www.americanamusic.org. VARIOUS ARTISTS A Tribute To B'_"y Jge Shaver: 'L|ve {Compadre/ 5
L © 2005 Americana Music Association. WILLIE NELSON Songs For Tsunami Relief Lost Highway/ 5/

It's ime o upgrade
your music testing.

Only FACT= Strategic Music Tests from Coleman give you:

1. ADVANCED STRATEGIC MEASURES

2. IN-DEPTH ANALYSIS & RECOMMENDATIONS
3. HANDS-ON IMPLEMENTATION
4, A SUPERIOR APPROACH

It's fime fo call Coleman. COLEMAN

91 9A57| -oooo Music. TRENDS. BRAND

www.Colemanlnsights.com
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Christian Radio
Has Life In Canado

CJLF (Life 100.3)/Barrie is Ontario’s

Christian superstation

_cott Jackson spent most of his career in mainstream radio, but

X

" he always had a desire to work in Christian radio. This week

he discusses what led him to WAYM-FM/Nashville, then back
to Canada to start a brand-new Christian station. He also talks
about other Christian stations and the growth of the format in

Canada.

Jackson's resume includes 20 years in Pop,
Rock and Oldies radio in Canada before he
made the move to Nashville as Network VP/
Programming & Operations for the WAY-FM
Network. In 1997 he went back to Canada as
PD of CHR/Pop CICD-FM (Hits 103.5)/ Toron-
to, but it didn’t take long for him to realize he’d
made a mistake.

“My two weeks at Hits 103.5 really helped to
confirm for me how much I missed Christian
radio and how powerful Christian music is,” he
says. “There were a lot of dangers with some
secular music, and [ really felt like | wanted to
combine my faith with my radio experience.

“I'was able to learn a lot of really neat things,
work for some cool people and get some con-
tacts and resources. Christian radio is still pret-
ty new in Canada, unlike in the States, so I was
able to take that experience and bring it to Chris-
tian radio, and, hopefully, we can do some good
stuff.”

In The Beginning

Jackson is responsible for having put Chris-
tian CHR CJLF (Life 100.3)/Barrie, ON on the
air, but that wasn’t necessarily what he’d
planned. “I was at WAY-FM and got fired,” he
says. “I had nointention of coming back to Can-
ada, but God had a different plan and dragged
me back to Canada against my will.

“I went through a valley in my life where my
career wasn't going where I thought it should go.
Aslsaid, I wanted to combine my experience with
my faith, and I thought of this crazy idea of start-
ing a Christian radio station.

“There were a couple of Christian radio sta-
tions in Canada, but they were volunteer-based,
and there wasn't really anything that you could
work full-time at. I told my pastor about my
idea. He told me to meet with the ministerial at
breakfast and tell the pastors first, so they didn't
hear about it from somebody else.

“I presented the idea, and, of the 30 guys who
listened to my wild and crazy idea, 26 of them
snoozed and four thought I was on to something.
So I pursued those four guys. They invited me
to speak in churches and meet with other busi-
nesspeople, and they introduced me to other
people. That's how it all got started.”

Signing On

How long did it take to get Life 100.3 on the
air? “About a year and a half from the day I got

the vision to the day we went on the air,” Jack-
son says. “There were a couple of stalls in there,
or it would have happened faster.

“The day we launched was the day I came
out of my valley and knew that I was on to
something. I knew that, having worked at
WAY-FM and received e-mail and letters
from people about how much the music and
the teaching shows
blessed them, the
same thing would
happen in Canada if
we could just get peo-
ple to listen.

“I'knew that once it
was on the air they would love it, and they do. The
launch was in August of 1999, s0 it's been 5 1/2
years now.”

T ask Jackson if, once the station was on the air
and getting a great response, he started getting
calls from others in Canada who wanted to do the
same thing. “Yeah, I get calls almost every week,”
he says. “No exaggeration. And I'm sure I'm not
the only one. I'm sure other radio stations in Can-
ada are heard by passionate fans who think it
would be cool to start a radio station.

“I always tell them that just because you own
a radio doesn’t mean you're supposed to starta
station. It may not be a calling, or you may not
have the resources. I know that God calls peo-
ple first, and then he equips them. I clearly know
that. But it's a really big project. You have to have
a little bit of business sense.

“It really helps if you have a lot of contacts,
and my secular experience gave me lots of con-
tacts whom I could go back to and say, ‘Help, I
don’t know how to do this. How do you fill out
the application? How do you set up the budget?
How do you hire a sales guy?’ Those contacts
were able to give me tips.”

Jackson also has an advantage because of the
way his station is set up for business. “Life 100.3
is a combination of commercial and listener-
supported,” he says. “Many stations are one or
the other. We are both, which is nice in the rev-
enue department, because if the donations are
low, then, hopefully, the advertising balances
out.

“We're now in our sixth year, and last year we
did $1.1 million, which is just extraordinary. It's
more than double what I thought we would be
at, for sure. God seems to have His hand on us.
He seems to be blessing us.”

CHRISTIAN IN CANADA ssen nere are (I-r) CJLF (Life 100.3)/Barrie, ON Chairman Dave

Stephenson and Station Manager Scott Jackson.
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Christian Radio Today

How has Christian radio in Canada evolved
since Life 100.3 debuted? Jackson says, “I think
there are 30 Christian stations in Canada alto-
gether. Most of them are AC or Inspo or a com-
bination of the two. [ believe there are two full-
time Rock stations.

“There are sort of two camps: There are the
full-power stations that are making some mon-
ey and have 10-12 people on staff, and there are
stations that have a lot of volunteers, with may-
be one or two full-time people, and they’re low-
power [50 watts or less].

“The format is really growing fast. It was ille-
gal to have a Christian station in Canada until
1993, when the CRTC changed its mind. So, ev-
erything has grown since 1993. With each year
there are more Christian stations launching.”

In Canada both secular and Christian stations
must play a certain
amount of Canadian
content. “Secular radio
is playing about 40%
Canadian content,and
in Christian radio the
requirement is 10%,
but many of us opt to do more,” Jackson says. “At
Life 100.3 we play 12%. Some stations do 15%.

“But because the Christian-music industry is
still in its infancy, we're still growing. We don't
have any national record labels. We have one
main music distributor, CMC. We have a long
way to go to catch up with what the Nashville
industry represents. We're nowhere near that.

“Because our industry s still small, groups are
still getting together now and just trying to find

RN
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their way. Many bands are still part-time. We
have a long way to go to catch up.”

Up-And-Coming Artists

There are, however, some Canadian artists
whose names you'll recognize. Jackson says,
“Downhere are doing really well in the States,
Thousand Foot Krutch and FM Static, just to
name a few. There are a lot of really great Cana-
dian bands around, but because we don't have
the infrastructure in Canada that you do in the
States, they're peddling their music station by
station by station on their own.”

Asked to predict which Canadian Christian
artists might be next to break throughin the U.S,,
Jackson says, “One is Bevacqua. They are a hus-
band-and-wife team. They do great AC pop
music with really great songwriting and great
hooks, and they sound great on the radio. Their
big song is called ‘Forever.’

“The other artist is a young guy named Greg
Sczebel. He's kind of got a Justin Timberlake
sound, like a pop urban sound. It's really cool,
like a cross between AC and CHR with an ur-
ban flavor. It's really good, and I hope he breaks
open. He sounds awesome.”

Even though it wasn't his original plan, it's
obvious that Jackson is very happy with what
God had in store for him. “My dream job was
WAY-FM, and I got my dream job,” he says.
“Then I lost it, but whatever God takes away, he
always gives you something better.

“Inever thoughtit could be better than WAY-
FM, but Life 100.3 is awesome. I'm home, I'm
doing something I love to do, and God is taking
care of me.”

Music
Christian Music Group

Programmer’s Pick of the Month
“Devotion” newsboys

“It's fresh, upbeat and the

first single from newsboys on

our station in g while.”

— Dave St. John,

KZZQ/Des Moines

For promotional information on EMI CMG "II'Ig|E'-'

.untaci Jenn Erinn. Sh= ve Stroul or An
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CHRISTIAN ACTOP 30

April 22, 2005 POWERED[Y]
BB e e v B e UEE S MEDIABASE
1 1 JEREMY CAMP Take You Back (BEC/Tooth & Nail) 1200 -2 16 3710
2 0 CHRIS TOMLIN Holy Is The Lord (Sixsteps/Sparrow/EMI CMG) 972 +47 12 3,1
3 ©  BEBONORMAN Nothing Without You (EssentialPLG) 924 +41 13 33j0 MOST ADDED’
4 4 CASTING CROWNS Voice Of Truth (Beach Street/Reunion/PLG) 791 -37 27 37/0
5 @ BIG DADDY WEAVE & BARLOWGIRL You're Worthy Of My Praise Fervent) 751 +7 15 29/0 :’;’;TI'ILLEM;B:;S’ I “’:S
7 @ ZOEGIRL About You (Sparrow/EMI CMG) 730 +42 8 32| \ewsBovs Devoltlij:n /;:ngw e ;
6 7 MERCYME Homesick (NO/Curb) 669 38 22 3200 | NICHOLE NORDEMAN Brave (Sparrow/EMI CMIG) 3
8 8  SONICFLOOD Your Love Goes On Forever /IV0) 644 -1 1" 26/0 BRIAN LITTRELL In Christ Alone (Reunion/PLG) 2
13 0 JOY WILLIAMS Hide (Reunion/PLG) 623 +105 3 334 JADON LAVIK What If (BEC/Tooth & Naill 2
9 10 SALVADOR Heaven (Word/Curb/Warner Bros.) 583 -53 25 35/0 POINT OF GRACE Who Am | (Word/CurtyWarner Bros.) 2
" 11 MARK SCHULTZ He Will Carry Me (Word/Curb/Warner Bros.) 551 -16 21 26j0
10 12 STEVEN CURTIS CHAPMAN Much Of You (Sparrow/EMI CMG) 543 13 22 31j0
12 13 CHRIS TOMLIN indescribable (Sixsteps/Sparrow/EMI CMG) 491 -48 35 36/0
14 @  SWITCHFOOT This s Your Life (Columbia) 485 +7 15 2310 MOST
16 )  BRIANLITTRELL In Christ Alone (Reunion/PLG) 454 +39 7 192 INCREASED PLAYS
20 @ NEWSBOYS Devotion (Sparrow/EMICMG) 428 +83 4 193 ToraL
19 m NATALIE GRANT Heid (Curby) a1 +55 5 191 PLAY
ARTIST TITLE LABEL(S) INCREASE
18 @  SELAH AllMy Praise (Curt) 386 +16 15 20/0
21 @  AVALON | WannaBe With You (Sparrow/EMI CMG) 348 +3 14 180 :‘Lﬁ"&:ﬁ:‘:’;gm“"m&a"? ,%ZM/EM/ 20 ¥ :ﬁ;
22 @  BETHANY DILLON Lead Me On (Sparrow/EMI CMG) 340 +4 12 1600 | NEWSBOYS Dovoton ;:gfwm . s
23 @ PAUL COLMAN Gloria {All God's Children) fnpop) 337 +17 15 16/0 NATALIE GRANT Held Curt/ +56
24 @ BY THE TREE Hold You High (Fervent) 334 +23 3 151 CHRIS TOMLIN Holy Is The Lord (Sixsteps/Sparrow/EMI CMG)  +47
17 23 NEWSONG When God Made You /Reunion/PLG) 334 -48 20 20/0 ZOEGIRL About You (Sparrow/EM/ CMG) +42
@  NICHOLE NORDEMAN Brave (Sparrow/EMI CMG) 22 4127 1 1713 'J’::‘s‘ :g‘;’:ﬂﬂ"ﬁ”‘;‘w}?ﬂ?;""\t{ Y°"H/fs:"/;"'f"’/’:{‘zm +::
5 od Will Li our Head (Essentia +
25 @ OVERFLOW Cry On My Shoulder (Essential/PLG) 301 +21 3 131 BRIAN LITTRELL In Christ Alorp:e (Reunion/PLG) +39
30 @ JARS OF CLAY God Will Lift Up Your Head (Essential/PLG) 293 +4 2 1411
28 @ TREEG3 Maker Of All Things finpop) 2719 +12 6 6/0
27 @ RACHAEL LAMPA No Other One (Word/Curb/Warner Bros.) 276 +3 4 1211
@ JADON LAVIK What If (BEC/Tooth & Nail) 267 +33 1 13)2 MOST
10, Mo i s ogied oy Matas s, sor o s s, s os g e ey | PLAYED RECURRENTS
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each TOTAL
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times PLAYS
number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. ARTIST TITLE LABEL(S)
(© 2005, Arbitron Inc.).© 2005 Radio & Records. TREEG3 Blessed Be Your Name finpop/ 512
SWITCHFOOT Dare You To Move (Red Ink/Columbia) MATTHEW WEST More (Uniersal SouthEd] M) 40
N EW & A CTIVE Total Plays: 167, Total Stations: 4, Adds: 0 PHILLIPS, CRAIG &.DEAN You Are God Alone I¥0) 460
TOBYMAC Atmasphere (ForeFront/EMI CMG) VLIS L . 450
Total Plays: 164, Total Stations: 7, Adds: 1 CASTING CROWNS Who A.m | Beach Street/Reunion/PLG/ 433
JOEL ENGLE Louder Than The Angels (Doxalogy) KARA WILLIAMSON Where You Are () E"lf.'iﬁ.vmz?'éﬁ"'yﬁg'T,.C’,”'f,/fc””i,’ — ::2
Total Plays: 242, Total Stations: 13, Adds: 0 Total Plays: 162, Total Stations: 8, Adds: 0 B s e
FFH You Drive, Il Ride (Essential/PLG) BUILDING 429 No One Else Knows (Word/CurtyWarner Bros.) JEREMY CAMP Walk By Faith (BEC/Tooth & Nai) 382
Total Plays: 234, Total Stations: 11, Adds: 0 Total Plays: 161, Total Stations: 8, Adds: 1 MERCYME Here With Me (N0/Curt) 368
JEFF ANDERS ON Open My Eyes (Gote) MICHAEL TAIT How Great Thou Art (Waterfront) MERCYME Word Of God Speak /V0)/ 364
Total Plays: 219, Total Stations: 11, Adds: 1 Total Plays: 156, Total Stations: 7, Adds: 0
PHILLIPS, CRAIG & DEAN Friend Of God /NO/ KUTLESS It's Like Me (BEC/Tooth & Nail) Station playlists for all R&R reporters are available
Total Plays: 197, Total Stations: 6, Adds: 0 Total Plays: 122, Total Stations: 7, Adds: 0 on the web at www.radigandrecords, com.

Songs ranked by total plays

The R&R Annual Subscription Package
Delivers The Most For Your Money

SUBS CRIBER«ESAVE
$320

51 weeks of R&R pLus
(5330 value)

US. Oy 2 semi-annual R&R Directories
= (S150 value)

e-mail R&R at: Call R&R at: FAX Credit Card Payments To: Subscribe online: THE INDUSTRY’S NEWSPAPER
subscribe@radioandrecords.com 310-788-1625 310-203-8727 www.radioandrecords.com

®
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April 22, 2005

Cotal Plays: 202, Total Stations: 6, Adds: 1

. )
CHR TOP 30 ROCK TOP 30
WK WEEK  ARTIST TITLE LABEL(S) As  olais VDUTT sTanohs | e WESk  ARTIST TITLE LABEL(S PAS  plavs  CHARTT  STATIONS
3 o TOBYMAC Atmesphere (ForeFront/EMI CMG) 1057 +43 10 29/0 2 1 ANBERLIN Paperthin Hymn (Taoth & Nail) 342 -5 10 3212
2 2 JEREMY CAMP Take You Back (BEC/Tooth & Nai) 1044 -6 22 25/0 3 o STELLAR KART Spending Time (Word/CurtyWarner Bros.) 332 +15 14 30/0
1 3 SUPERCHICK Pure flnpop/ 1032 -53 15 261 1 3 SEVENTH DAY SLUMBER Caroline (BEC/Tooth & Nail 309 -39 12 2410
4 o AFTERS You (Simple/iNG) 1012 +35 15 28/0 5 4 KJ-52 Are You Real (BEC/Tooth & Nail) 278 -3 10 221
5 9 SEVENTH DAY SLUMBER Caroline (BEC/Tooth & Nai)) 866 +12 13 22/0 15 9 SANCTUS REAL The Fight Song (Sparrow/EMI CMG) 274 +47 6 241
7 0 Z0EGIRL About You (Sparrow/EMI CMG) 807 +23 10 2611 6 6 DAY OF FIRE Detainer (Essential/PLG) 270 -4 12 Jon
8 o KRYSTAL MEYERS The Way To Begin (Essential/PLG) 805 +31 6 2810 7 7 PROJECT 86 A Shadow On Me (Tooth & Nail) 260 -9 10 2210
10 o JARS OF CLAY God Will Lift Up Your Head /Essential/PLG) 765 +39 7 25/0 14 o FLYLEAF Red Sam (Octone/ 259 +28 9 2511
9 9 MATTHEW WEST You Know... (Sparrow/EMICMG) 7145 12 15 20/0 13 o DISCIPLE The Wait Is Over (SRE/ 254 +23 4 2310
6 10  CASTING CROWNS Voice... (Beach Street/Reunion/PLG) 683 -150 23 16/0 10 SPOKEN How Long (Tooth & Naill 253 -40 12 2710
15 m JOY WILLIAMS Hide (Reunion/PLG) 6714 +12 4 24)2 9 " SUBSEVEN Free To Conguer (Flicker/ 252 -1 9 230
12 12 THOUSAND FOOT KRUTCH This Is A Call Tooth & Naill 643 18 20 18/0 " @ FURTHER SEEMS FOREVER Like... (Tooth & Nail) 251 +10 7 18/0
16 @ OVERFLOW Cry On My Shoulder (Essential/PLG) 618 +74 1" 20i3 18 @ KRYSTAL MEYERS The Way To Begin (Essential/PLG) 233 +14 6 241
11 14 SHAWN MCDONALD Alll Need... (Sparrow/EMI CMG) 608 -65 14 16/0 20 m CASTING PEARLS Weighted (Bjg Box/ 232 +15 7 2210
21 @ NEWSBOYS Devotion (Sparrow/EMI CMG) 519 +62 4 1811 17 @ CHEMISTRY From Within (Razor & Tie/ 226 +5 6 2310
18 16 BY THE TREE Hold You High /Fervent/ 501 1 15 14/0 19 16 WEDDING Move This City (Rambler/ 207 -1 17 241
13 17 SANCTUS REAL Things Like You (Sparron/EMI CMG) 483 173 18 14/0 10 17 SUPERCHICK Pure finpop/ 207 -38 15 17/0
17 18 BETHANY DILLON Lead Me On (Sparrow/EM! CMG) 481 -57 13 15/0 21 @ APRIL SIXTH Dear Angel (Columbia) 195 +18 5 200
14 19 SEVEN PLACES Even When (BEC/Tooth & Naill 474 -99 17 1310 16 19 POOR MAN'S RICHES Break Me (Word Of Mouth) 190 -34 " 15/0
20 20 TREEG3 Maker Of All Things finpap/ 438 -4 9 16/0 12 20 TOBYMAC Slam fForefront/EMI CMG) 186 -65 14 2110
19 21 JEFF ANDERSON Open My Eyes (Gotee/ 418 -74 13 13/0 22 @ KUTLESS Strong Tower (BEC/Tooth & Nail) 183 +16 3 18/4
23 22 DELIRIOUS? Inside Outside /Sparrow/EM! CMG) 407 -6 5 1310 23 @ GRAND PRIZE 1t's Not Over (4 postrophe/ 166 +1 6 22/0
24 23 STELLARKART Spending Time (Word/CurlyWarner Bros.) 400 -2 6 120 24 @ EVERYDAY SUNDAY Comfort Zone (Flicker/ 159 +3 3 13/0
22 24 KUTLESS It's Like Me (BEC/Tooth & Nail) 397 -24 18 1/0 25 24 SLINGSHOTS57 Chase You Down flndependent/ 152 -4 3 14/0
25 25 RACHAEL LAMPA Qutrageous (Word/CurtyWarner Bros) 382 -15 10 1/0 29 @ GRETCHEN Passion (ML) 140 +19 3 15/0
26 @ STORYSIDE:B More To This Life (Sitent Majority) 360 +29 9 1j0 @ SKILLET Under My Skin (Ardent/ 138 +69 1 12/4
28 @ KJ-52 Are You Real (BEC/Tooth & Nail) k73| +21 3 130 26 27  MONDAY MORNING Dear You /3.7/ 137 -16 8 18/0
30 @ EVERLIFE I'm Over It (SHELTER) 310 +4 2 120 @ PLUMB | Can't Do This (Curb/ 132 +75 1 12/4
@ BUILDING 429 Show Me Love (Word/CurtyWarner Bros) 300  +139 1 1j2 27 @ KAINOS Selfish Me (Southern Signal) 132 0 2 14)0
@ PLUMB | Can't Do This [Curb/ 283  +189 1 156 30 @ KIDS IN THE WAY Apparitions Of Melody (Flicker) 124 +8 2 153
30 CHR reporters. Songs ranked by total plays for the airplay week of Sunday 4/10 - Saturday 4/16. 35 Rock reporters. Songs ranked by tota! plays for the airplay week of Sunday 4/10 - Saturday 4/16.
© 2005 Radio & Records © 2005 Radio & Records
NEW & ACTIVE NEW & ACTIVE
DAY OF FIRE Rain Song (Essential/PLG/ HAWK NELSON Take Me (Tooth & Nail) KEVIN MAX Seek (Blind Thief! INHABITED Gpen My Eyes fFervent/
Total Plays: 279, Total Stations: 14, Adds: 0 Total Plays: 200, Total Stations: 8, Adds: b Total Plays: 114, Total Stations: 13, Adds: 1 Total Plays: 95, Total Stations: 10, Adds: 1
THIRD.../STEVEN. CHAPMAN/MERCY...| See Love L ost Keyword! ~ JADON LAVIK What If (BEC/Tooth & Naill STAPLE Fists Afire (Fiicker/ BENJAMIN Activate (BEC/Tooth & Naill
Total Plays: 272, Total Stations: 6, Adds: 0 Total Plays: 163, Total Stations: 5, Adds: 0 Total Plays: 109, Total Stations: 9, Adds: 1 Total Plays: 89, Total Stations: 6, Adds: 1
KUTLESS Strong Tower (BEC/Tooth & Nail) ANBERLIN Paperthin Hymn (Tooth & Naill CALLS FROM HOME Hold On Vovember/Twelve) MANIC DRIVE Nebulous (Whiplash/
Total Plays: 258, Total Stations: 13, Adds: 5 Total Plays: 148, Total Stations: 6, Adds: 0 Total Plays: 103, Total Stations: 10, Adds: 3 Total Plays: 88, Total Stations: 8, Adds: 0
LIFEHOUSE You And Me (Geffen/ HAWK NELSON Letters To The President (Tooth & Nail) HAWK NELSON Take Me (Tooth & Naill CANDLEFUSIE Bulletproof findependent)
Total Plays: 208, Total Stations: 6, Adds: 0 Total Plays: 146, Total Stations: 6, Adds: Total Plays: 97, Total Stations: 11, Adds: 9 Total Plays: 75, Total Stations: 9, Adds: 1
JOHN DAVID WEBSTER Miracle (BHT/ SONICFLOOD This Generation /V0/ BUILDING 428 Show Me Love (Word/CurtyWarmer Bros.) WINKLE Standing Here /independent/
Total Plays: 138, Total Stations: 4, Adds: 0 Total Plays: 96, Total Stations: 9, Adds: 1 Total Plays: 71, Total Stations: 5, Adds: 0
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;" o
LAST THIS TOTAL +/- WEEKS ON TOTAL LAST THIS TOTAL +/- WEEKS ON TOTAL
WEEK WEEK ARTIST TITLE LABEL(S) PLAYS PLAYS CHART STATIONS WEEK WEEK ARTIST TITLE LABEL(S) PLAYS PLAYS CHART STATIONS
1 @  BEBONORMAN Nothing Without You (EssentialPLG) 405 +28 12 19/0 1 €  JEREMY CAMP Take You Back (BEC/Tooth & Nai) 1118 +12 16 36/0
2 ©  WATERMARK Knees To The Earth (Rocketown) 352 +19 13 19/0 2 ©  BIGDADDY WEAVE.. YoureWorthy... (Fervent) 1073 +79 13 3612
9 0 TOMLIN Halv | ) EMICME) 318 e . . 3 0 CHRIS TOMLIN Holy s... (Sixsteps/Sparrow/EMI CMG) 996 +55 12 36/1
LU IR A AL ’ 4 @ BEBONORMAN Nothing Without You EssemrialPLG) 933  +32 12 3600
4 4 A.OMARTIAN & D. SELBY Worthy... flntegrity/Vertical) 247 -1 15 13/0 6 6 BY THE TREE Hold You High /Fervent/ 722 +9 13 29]1
6 @  MICHAEL O'BRIEN PressingOn Discovery House) 243 +19 6 160 5 6 MERCYME Homesick (INO/Curt) 662 -84 23 2500
" e SONICFLOOD Your Love Goes On F oy 202 29 6 140 7 0 ZOEGIRL About You (Sparrow/EMI CMG) 648 +41 8 2711
OurLove Soes Tn Forever * 8 €  SONICFLOOD Your Love Goes On Forever IO 17 +12 5 26/0
10 ﬂ ALLEN ASBURY lRUSS TAFF We Will Stand (Doxology) 240 +3 9 15/0 10 ©  JOY WILLIAMS Hide (Reunion/PLG) 606 +44 4 29(0
7 8  MARK SCHULTZ He Will.. (Word/CurtyWarner Bros) 219 5 20 10 9 g BETHANY DILLON Lead Me On (Sparrow/EM/ CMG) 584 +13 “ 210
12 BRIAN LITTRELL in Christ Alone (Reunion/PLG) 555 +19 5 26/0
5 9 NICOLE C. MULLEN | Am (Word/CurtyWarmer Bros. -16 14 13/0
m Word/Curt/Wamer Bros) 213 ! 14 @  NATALIEGRANT Held (Curt/ 529 +40 7 50
12 D MERCYME Homesick (NO/Curt 205 +4 19 120 15  NEWSBOYS Devotion (Sparrow/EMI CMG) 514 +41 6 241
9 11 RUSS LEE Sweetest Sound (Vertical Vibe) 203 -16 g 1310 13 @  FFH You Drive, ' Ride (Essential/PLG) 504 +1 8 210
1 @ NATALIEGRANT Held (Curt/ 202 +15 6 1300 16 @ JARS OF CLAY God Will Lift Up Your Head (Esse”tlal/PlG/ 477 +16 6 2310
18 16 OVERFLOW Cry On My Shoulder (Essential/PLG) 400 -9 1 1710
8 13 STEVENC.CHAPMAN Much Of You (Spamow/EMI CMG) 200 -22 20 10/0 23 Q NICHOLE NORDEMAN Brave (Sparrow/EMI CMG) 371 +77 ) 202
16 @ MICHAEL TAIT How Great Thou Art (Waterfront/ 176 +15 1 13/0 20 @ RACHAEL LAMPA No Other One (Word/CurtyWamer Bros.) 359 +11 9 15/0
1 @ BRIAN LITTRELL in Christ Alone (Beunion/PLG) 178 +9 3 140 19 19 AVALON | Wanna Be With You (Sparrow/EMI CMG) 351 -33 16 140
' ' 22 @ CHRIS RICE Me & Becky (Rocketown/ 344 +34 10 14/0
15 16 VARIOUS ARTISTS Extramdlnary God /DI&'OVEI}/HW/ 159 -4 12 9/0 17 27 SELAH Al MY Praise (Curb) 343 .80 18 151
19 Q JADON LAVIK What If (BEC/Tooth & Nail) 149 +24 3 i 21 22 SWITCHFOOT This Is Your Life (Columbia/ 307 3 10 13t
18 (D JOELENGLE Louder ThanThe Angels Doxalogy) 142 +16 2 100 24 @  JOHNDAVID WEBSTER Miracle (847 s Ol
27 @ PHILLIPS, CRAIG & DEAN Friend Of God /N0) 296 +48 2 15/2
@ FFH You Drive, i'll Ride (Essential/PLG) 113 +15 1 710 29 @ JOEL ENGLE Louder Than The Angels [Joxology/ 259 +35 3 13n
= 28 @ SWIFT | Need You (Flicker/ 251 +25 3 15/0
19 Inspo reporters. Songs ranked by total plays for the airplay week of Sunday 4/10 - Saturday 4/16. - @ RN ML, (eI L T e ) i L
© 2005 Radio & Records 30 @ BUILDING 429 No One... (Word/Curb/Warner Bros.) 232 +10 2 141
€D  POINT OF GRACE Who Am | (Word/Curt/Warner Bros.) 181 +80 1 12/4
L . L) 37 AC reporters. Songs ranked by total plays for the airplay week of Sunday 4/10 - Saturday 4/16.
Rhythmic Specialty Programming porirs: SOTGS e O 2 306 Ratio & Records '
RANK  ARTIST TITLE LABEL(S)
1 PHANATIK Shot Clock (Cross Movement) N E W & A CTI VE
2 KJ-52 Are You Real (BEC/Tooth & Nail)
MICHAEL W. SMITH Bridge Over Troubled Water (Reunion/PLG) | SCOTT KRIPPAYNE Renee (Spring Hill
O LS QA S L) Total Plays: 173, Total Stations: 9, Adds: 0 Total Plays: 90, Total Stations: 5 Adds: 0
4 GRITS We Don't Piay Gotee) KARA WILLIAMSON Where You Are /N0
&  FLAME Open My Heart (Cross Movement) Total Plays: 162, Tatal Stations: 8, Adds: 0 JEFF ANDERSDN Open My Eyes (Gotee/
6 M.0.C. Daddy We Need Ya (Wove) ANTHDNY EVANS FearIes_s way Total Plays: 78, Total Stations: 6, Adds: 1
7 URBAN D The Passport (Flavor Alliance) :;‘;'E:;VXSLLEZVI:‘:'YSSU:'; . /A;:&;//” ” NICOL SPONBERG Resurrection (Curt)
k) one Va: 5 o 5 5
8 FLYNN f/SHARLOCK POEMS Get Up (llect/ e pop) Total Plays: 68, Total Stations: 4, Adds: 1
9 GRITS 1 Be (Gotes) MICHAEL TAIT How Great Thou Art /Waterfront/ SHAWN MCDONALD Open Me (Sparrow/EM! CMG/
g 10 L.A. SYMPHONY f/PAUL WRIGHT Gonna Be Alright {remix) (Gotee) Total Plays: 116, Total Stations: 6, Adds: 0 Total Plays: 65, Total Stations: 5, Adds: 1
J
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JACKIE MADRIGAL

The Importance
0f Smaller Stations

Why small Tropical stations matter

. any of today’s tropical hits, including the reggaeton hits,
wd .\?%got their first shots on medium-size and small stations.
These stations take more chances and usually feature a greater

variety of music.

That's good news for record labels, because
although the hottest thing at Tropical is reggae-
. ton, traditional tropical
music is by no means a
thing of the past, and la-
bels have not stopped
releasing traditional
tropical music despite
the reggaeton rage.

That’s because tradi-
tional sounds are the
foundation and strength
of any music genre.
Clubs from Miami to
Los Angeles that play tropical music know that
people love to dance to salsa, merengue and
bachata, and they especially love to dance to hit
songs — the ones they hear on their favorite ra-
dio station.

A Significant Role

Although the Tropical format is currently the
smallest of the three Latin formats, it will never
go away. Not only because salsa, merengue and
bachata will always be around, but also because
the Caribbean community in the United States
will never disappear, nor will its love for music
with Caribbean roots.

Now, with the popularity of reggaetdn, the
format can only get stronger. Although reggae-
t6n now has the support of Hispanic Urban sta-
tions, it was the Tropical stations that helped
launch the genre, particularly those smaller sta-
tions that took a chance when the larger stations
wouldn't.

So, do medium-size and small Tropical sta-
tions play a significant role in today’s music

S

Albert Saladin

i o SRR
TEREL: 7% R R

“Audiences react to songs
played on the radio, and
there are enough medium-
size and small stations and
markets to generate a
reasonable amount of
exposure to our product.”
Albert Saladin

“Sometimes larger

stations do not pay much
attention to independent
companies, but AMs do.”

Tony Moreno

business? “Absolutely,” says Cutting Records
President Amado Marin. “In the ‘play it safe’
format that major-market stations seem to rel-
ish, new and even established artists have a dif-
ficult time getting their music played unless it's
already a hit song.

“Secondary- and tertiary-market
stations are the guys who go up to bat
and take the necessary risk of expos-
ing new music, thereby creating po-
tential hits.”

In fact, tropical albums are released
with the intention of impacting those
smaller markets, even though these
stations may not have the same reach
as larger stations and many are AMs.

Universal Music Latino East Coast
Radio Promotions Director Albert
Saladin says, “We service all the stations with
our music equally. Our music is distributed with
a format preference in mind, not with a station-
reach limitation.”

Expanding The Field

“Any sort of medium that exposes music to
the human ear is a plus,” says Marin. “Whether
it's a million listeners in a large city or 100 lis-
teners in the remotest town in the U.S., radio play
is essential.

“Word of mouth is one of the most powerful
promotional tools in the music industry, and it
only takes a few people talking to help create a
hit. In this difficult radio landscape we've
learned not to take any airplay for granted.”

In some instances, medium-size and small
stations may be able to do more for an artist's
career and a label’s record sales than large sta-
tions. These stations expand the playing field.

And they reach an audience the larger stations
may not by offering more variety and more of a
“family” feel on the air.

“Medium-size and small stations have the
ability to reach listeners in areas that might not

Anthony Pérez

UNIVERSAL SUPPORT Artist Javier Garcia recently visited WRTO/Miami’s Fuego Rock show to
premote his album 13. Seen here (I-r) are Universal Music Latino Southeast Promoter Javier Huerres,
Garcia's manager, Andrés Recio; UML Label Manager Luis Estrada; Garcia; and Fuego Rock host Kike

Posada.

have a major or secondary station,” Marin
says. “They have a grass-roots existence that’s
critical to the development of artists and
genres.”

Another reason smaller stations are important
is thal larger stations may not give equal time
and aitention to all the labels. “Sometimes larg-
er stalions do not pay much attention to inde-
pendent companies, but AMs do,” says MP Pres-
ident Tony Moreno.

More Flexible

Wten it comes to programming, larger sta-
tions zre usually very research-driven, but a song
won't be researched until it is steps away from
being a hit — a cycle that doesn’t make much
sense. There’s little chance of a new song by a
new artist getting decent airplay.

That's where smaller stations can
have an impact. They tend to be a lot
more open-minded, and they not
only want, but need new material.
“They are much more flexible in their
programming,” says Marin. “They
dare to play a variety of music with
fewer boundaries, allowing us, as a
label, to expand to other genres.

“What's more, they present an op-
portunity for new artists to display
their onstage talents to thousands of
people at community events.”

Saladin says, “Audiences react to songs
played on the radio, and there are
enough medium-size and small sta-
tions and markets to generate a rea-
sonable amount of exposure to our
product.

“These stations are also more open
to taking risks when program-
ming. This gives them the ability to
program a wider variety of songs
that they feel could work with their sl &
audience, and some of these songs
may not be considered by a larger
station.”

And the exposure an artist gets on these small-
er stations, although limited, is important. “The
artist gets out there, and it could mean the be-
ginning for a record to start breaking,” says
Moreno.

Reaching The Goal

The ultimate goal for a record label is to get
exposure for its artists and to engage the audi-
ence enough that it is motivated to buy the

www.americanradiohistorv.com

Amado Marin

record featuring the song it heard on the radio.
Artists need radio and radio needs great music.
How do small and medium-size stations help the
labels reach their goal?

“Secondary- and tertiary-
market stations are the
guys who go up to bat and
take the necessary risk of
exposing new music,
thereby creating potential
hits.”

Amado Marin

“Latinos are moving into those smaller mar-
kets as well, and they long for their roots and
their music,” says Saladin. “They will look for
the music outlet that brings them closer to
home, and that’s where these stations come into
play.”

Marin says, “In this industry, having a pas-
sion for what you do and believing in
the music and artist is an integral part
of surviving. Delivering the music to
the public is paramount. As a result,
our objective is to stream the finest
music via radio play that will gain
| public acceptance and retail success.”

The bottom line, according to Per-
fect Image President Anthony Pérez:
“Any medium of communication is
important to us. AM stations and sta-
tions in small or medium markets are impor-
tant, because they need more product and of-
fer a window of opportunity for your product
and your artist. They are alternative media that
are important in the expansion of reggaetén
and Latin urban music in general.

“These stations have the advantage of being
more flexible to work with. They can take your
product to another audience, and the reality is
that they exist because they do have an audi-
ence.”

April 22, 2005 Radio & Records ® 71


www.americanradiohistory.com

LATIN FORMATS

A

e R O 8 035 O BSOS

—

T

¢

71

29
30

30

O WO 000 N NN !N DWW

NN R RN RNRN B B 3 B
VW RAROONWVMMWNNO

AL QUJ\/&OS

See Them Live

Paulina Rubio, Nokia Theater, Dallas
Daddy Yankee, Ivy Queen & Don Omar, Universal Amphitheater, Los Angeles

Paulina Rubio, Cynthia Woods Pavilion, Houston

Paulina Rubio, Verizon Wireless Amphitheater, San Antonio
Paulina Rubio, American Bank Center, Corpus Christi, TX

Los Lonely Boys, Ozomatli & Calexico, Dodge Arena, Hidalgo, TX
Paulina Rubio, Dodge Arena, McAllen

Los Lonely Boys, Ozomatli & Calexico, The Backyard, Austin
Juanes, Arrowhead Pond, Anaheim, CA

Paulina Rubio, Laredo Arena, Laredo, TX

Los Lonely Boys, Ozomatli & Calexico, River Stage, San Angelo, TX
Juanes, Universal Amphitheater, Los Angeles

EL Tri, The Vault 350, Long Beach, CA

Los Lonely Boys, 0zomatli & Calexico, El Paso Coliseum, El Paso
Paulina Rubio, SDSU Open Air Theater, San Diego

Los Lonely Boys, Ozomatli & Calexico, Sandia Amphitheater, Albuquerque
Paulina Rubio, Hilton Pavilion, Reno, NV

Los Lonely Boys, 0zomatli & Calexico, Anselmo Valencia Amphitheater, Tucson
Paulina Rubio, San Jose Events Center, San Jose

Los Lonely Boys & Ozomatli, Sandia Amphetheater, Albuguerque
Paulina Rubio, Casablanca, Fresno

Paulina Rubio, Greek Theater, Los Angeles

Paulina Rubio, House Of Blues, Las Vegas

Paulina Rubio, Dodge Theater, Phoenix

Paulina Rubio, AVA Amphitheater, Phoenix

Paulina Rubio, El Paso County Coliseum, EL Paso

Pepe Aguilar, Universal Amphitheater, Los Angeles

Paulina Rubio, Hard Rock Live, Orlando

Paulina Rubio, Tampa PAC, Tampa

Paulina Rubio, Royal Oak, Detroit

Paulina Rubio, Aragon Ballroom, Chicago

Paulina Rubio, Birchmere, Washington, DC

=y v 3

MUTUAL ADMIRATION white in Maracaibo, Venezuela, Spanish singer David Bisbal (1) had a

chance to share a moment with soccer legend Diego Armando Maradona.
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CONTEMPORARY

No Going for Adds for this Week

REGIONAL MEXICAN

BANDA SAN JOSE No Puedo Olvidarte /La Sierra)
CHIQUI RODRIGUEZ Lavado Cerebral (Fuentes/
JOSE ALEX Y LOS TROTAMUNDOS La Medallita (Fuentes/

LA FIRMA Lo Mejor De Mi Vida (Sony BMG)

LA SONORA DINAMITA Noches De Cumbia (Fuentes/

LOS ASTROS DE DURANGD Los Vergelitos (Sany BMG/

LOS INCOMPARABLES DE TIJUANA Rompiste Los Candados (Sany BMG)
NELSON TERAN De Muchas Cosas Tengo Miedo (Universal)
SERGIO VEGA "EL SHAKA" Duerio De Ti (Sony BMG)

TROPICAL

FRUKO Y SUS TESOS Con Todo (Fuentes)
FULANITO La Verdad (Cutting/
ORLANDO CONGA La Lavadora (Lantigua Music/
SONORA CARRUSELES Las Muchachas (Fuentes/

ROCK/ALTERNATIVE

No Going for Adds for this Week

A

f

iQué Pasa Radio!

It's such a thrill to welcome the Tropical monitored chart to the Latin Formats. So let's
begin with a summary of this chart. Taking the No. 1 position is Frankie Negron, with “Todo
Es Mentira” (SGZ Entertainment), followed by Juanes’ “La Camisa Negra” (Universal Music
Latino) at No. 2. Sony BMG takes the No. 3 position with Olga Tafion’s “Bandolero,” while
SGZ takes the fourth and fifth positions with “Se Fue Y Me Dejo” by Ismael Miranda w/Andy
Montanez & Cheka and “Ven Devorame Otra Vez” by Charlie Cruz, respectively.

0On the Contemporary side of things, two songs enter the chart: “La Tortura” by
Shakira (Sony BMG), at No. 22, and “Es Mi Soledad” by Antonio Orozco (Universal Music
Latino), at No. 30.

In Regional Mexican, “Ella Es Mi Diosa” by Control (Univision Records) takes a nice
jump to No. 11 from 21, while Sony BMG's Vicente Fernandez moves up to No. 21 from 27
with “Nacho Bernal.” And Pancho Barraza's “Y Las Mariposas” enters the chart at No. 26.

Remember that you, radio PDs, are responsible for the hits, the debuts and the drops.
Report your adds and make things happen. The deadline is Tuesday at noon PT.
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% TOP 10 SPANISH-LANGUAGE SHOWS TOP 10 ENGLISH-LANGUAGE SHOWS
ON HISPANIC NETWORKS MOST WATCHED BY HISPANICS

i 1 Madrastra (M-F) 1 American Idol (Wed.)
. 2 Apuesta Por Un Amor (M-F) 2 American Idol (Tues.)

3  Don Francisco Presenta 3  Desperate Housewives

4  Aqui Y Ahora 4 CSI

5  Cristina 5 WWE Smackdown!

6 Inocente De Ti (M-F) 6  CSIMiami

7 Casos De La Vida Real (Ed. Esp. Tues) 7  Revelations

8  Hospital El Paisa 8  Without A Trace

9  ParDe Ases 9  House

10 Sabado Gigante 10 Law And Order

April 11-17; Hispanics 2+. Source: Neilsen Media Research

www.americanradiohistorv.com


www.americanradiohistory.com

s

" REGIONAL MEXICAN TOP 30

April 22, 2005 POWERED[:}]
BB e s B e EA g MEDIABASE
1 1 CONJUNTO PRIMAVERA Hoy Como Ayer (Fonovisa) 1490 -42 14 47/0 R
2 2 INTOCABLE Aire (£M/Latin) 1419 -88 14 49/ M OS TA DDE D
3 6 LOS TIGRES DEL NORTE La Sorpresa (Fonovisa) 1361 +6 9 45/0 o ADDS
4 4  L0S HOROSCOPOS DE DURANGO Si La Quieres (Disa/ 898 -67 12 35/0 NOTABLE Se Vale Liorar (Univision) 2
6 9 PATRULLA 81 Eres Divina (Disa/ 837 +40 5 31/0
5 6  LOS HURACANES DEL NORTE T Ponte En Mi Lugar (Univision) 767 -57 14 33/0 M o T
7 7 K-PAZ DELA SIERRA Volveré (Univision) 727 -4 27 36/0 S
8 8  LOSTUCANES DE THIUANA ElVirus Del Amor (Universal 669 97 21 38/0 INCREASED PLAYS
n 0 GRUPO INNOVACION Maiiana Que Ya No Esté (Univision) 655 +55 13 25)0 TOTAL
12 D LA AUTORIDAD DE LA SIERRA Me Queds Sin Nadie (Jisa/ 606 +20 10 2710 T A INCREASE
21 m CONTROL Ella Es Una Diosa (Univision) 585 +11 3 2710 LOS TEMERARIOS Ni En Defensa Propia (Fonovisa) +323
14 @ ZAINO No Podré Sabrevivir (Fonovisa) 573 +3 6 270 CONTROL Ella Es Una Diosa {Univision) +N
13 13 BETO Y SUS CANARIOS Esta Llorando Mi Corazon (Fdimonsa) 573 -5 27 340 NOTABLE Se Vale Liorar (Uaivision) ) +110
10 14 JULIO PRECIADO Lo Mejor Fue Perderte (Sony BMG) 560 45 1 23/0 Ig;‘n':gl: :;:E:Et";g;i é"{r':"‘ﬁ/ﬁ”””gfa’ s oo +/‘ “:0
- . r Qué Nos Dijimes Adids (Fanovisa)+
9 15 EZEQUIEL PENA Beso A Beso (Fonovisa/ ' 552 713 8 23i0 VICENTE FERNANDEZ Nacho Bermal (Sany BMG) +86
15 @ BRONCO “EL GIGANTE DE AMERICA" Sefior Mesero /FUIIUVISH/ 538 0 14 24"] SERGIO VEGA “EL SHAKA” Duefio De Ti /SanyBMG/ +83
19 @ MARCO ANTONIO SOLIS En El Mismo Tren (Fonovisa) 533 +35 5 25/0 K-PAZ OE LA SIERRA Si Ti Fueras De Mi (Univision/ +18
17 18 ELPODER DEL NORTE En Tu Basura (Jisa/ 509 -1 9 18/0 JOAN SEBASTIAN Quiero Compartir (Balboa/ +63
20 @ DUELO Bienvenido Al Amor (Univision) 501 +20 14 18/0 GRUPO INNOVACION Mafiana Que Ya No Esté Univision)  +55
18 20 BETOY SUS CANARIOS A Usted (Disa/ 479 -22 13 240
27 @ VICENTE FERNANDEZ Nacho Bernal /Sony BMG) 477 +86 2 21j0
22 22  GRUPO BRYNDIS La Ultima Cancion (Disa/ 469 -4 20 21j0
23 23  KUMBIA KINGS Na Na Na (Dulce Nifia) (EM/ Latin) 452 -3 8 15/0 NE w & ACTI VE
Y Te Vi Con El (Universal) 450 - 7 20/0
LI UL LG s S AGUIBEL 2 ey 85 ' DUETO VOCES DEL RANCHO Tengo A Mi Lupe (EM/ Latin)
25 @ JOAN SEBASTIAN Como Olvidar /Balboa) 438 +15 9 18/0 Total Plays: 332, Total Stations: 17, Adds: 0
@ PANCHO BARRAZA Y Las Mariposas (Balboa/ 380 +19 1 16/0 LOS TEMERARIOS Ni En Defensa Propia (Fonovisa)
28 27 TONO Y FREDDY Lo Lindo De Ti (isa) 346 -29 8 18/0 Total P|§Y83 3?7, Tot‘al.S'tations: 13, Adds: 1
24 28 LALOMORA SiMe Vas A Dejar (Edimonsa) 343 87 18 23/0 'T":al"Pf;yT: oy /T‘{)':;Vl”s"t”a’{ions. o Adds:0
29 29  GRUPOMONTEZ DE DURANGO Adiés Amor Te Vas (Disa) 340 -3 3 10/0 SERGIO VéG A ':El SHAKA™ Dl‘Jer"'m De fi (Sony BMG)
- @ BANDA EL RECODO Ya Soy Feliz (Fonovisa) 337 +22 18 210 Total Plays: 285, Total Stations: 11, Adds: 0
51 Regional Mexican reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the LOsS ONGINALE_S DE SAN JUAN A Nadie Le Hago Dafio Con
airplay week of 4/10-4/16. Bullets appear on songs gaining plays or remaining fiat from previous week. If two songs are tied in total plays, the song with the larger increase Quereria (M Latin)
in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R Total Plays: 247, Total Stations: 10, Adds: 0
by each reporting station. Songs unreported as adds do nct count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest ROGELIO MARTINEZ Vida Prestada (Fonovisa)
week-to-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned Total Plavs: 230, Total Stations: 13, Adds: 0
an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records. UEULL S gUIELCIENDIES LK s ) .
LOS RIELEROS DEL NORTE Por Qué Nos Dijimos Adids (Fonovisa/
) Total Plays: 229, Total Stations: 11, Adds: 0
MO S T TOTAL L0S 6 DE DURANGO Mariposa Traicionera (Disa/
E C U S ARTIST TITLE LABEL(S) PLAYS Total Plays: 190, Total Stations: 12, Adds: 0
P LA YE D R R R E N T DIANA REYES Rosas (Universal) 282 AROMA Una Esté De Mas /fﬂnawka/
—— ) o Total Plays: 188, Total Stations: 8, Adds: 0
ARTIST TITLE LABEL(S) plays | GRUPO MONTEZ OE OURANGO Quiero Saber De Ti (Disa/ 215 NOTABLE Se Vale Liorar (Univision)
PESADO Djal4 Que Te Mueras (Warner ML) 320 | PATRULLA 81 No Aprendi A Olvidar (Disa/ o W L ERS A IR L FRG AL
KUMBIA KINGS Fuego (EM/ Latin) 308 VIOLENTO No Me Quiero Enamorar (Disa/ LY
. Songs ranked by total plays
LOS HOROSCOPOS DE DURANGO Dos Locos (Disa/ 306 RAMON AYALA Y Bailando (Freddie/ 240
_ Station playlists for ali R&R reporters are avaiiable
POLO URIAS Y SU MAQUINA NORTENA Mi Primer Amor (Fonovisa) 299 LOS MORROS DEL NORTE Dos Boteflas De Mezcal (La Sierra) 237 on the web at www.radiogndrecords.com.

Subscribe to the most comprehensive and up-to-the-minute coverage of radio business news...at a special VIP package rate!

R&R’s INDUSTRY VIP PACKAGE

R&R: The Industry’s Newspaper
R&R Today: The Industry's Leading Daily Fax
R&R's Today's News

E-mail updates of breaking stosies
The R&R Directory

The most comprehensive resousce guide available

SAVE OVER 25%!
R&R'S INDUSTRY VIP PACKAGE IS $44500

Gall R&R at:

(Regular rate $595.00)

Subscribe online:

| 310-788+1625 www.radioandrecords.com
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April 22, 2005 POWERED [T
WX WEEC  ARTIST TITLE LABEL(S) pLAS s Gar e ME“MBASE
1 0 JUANES La Camisa Negra (Universal) 1043 +69 10 2710
2 2 JULIETA VENEGAS Algo Esta Cambiando (Sony BMG) 533 60 18 21/0 MOSTADDED
4 3 OBIEBERMUDEZ Como Pudiste (EM/ Latin) 529 -2 6 1710
. ARTIST TITLE LABEL(S) ADDS
3 4 JUANES Volverte A Ver (Universal) 510 -34 17 25/0 INTOCABLE Aire (EM/ Latin) 9
5 5 REYLI BARBA Amor Del Bueno (Sony BMG) 475 -21 13 22/0
6 6 RICARDO ARJONA Por Qué Es Tan Cruel EF Amor (Sony BMG) 474 -3 2 1310
8 o FRANKIE J. f/BABY BASH Obsession (No Es Amor) (Columbia) 457 +58 7 18/0
12 € CHAYANNE Contra Vientos Y Mareas (Sony BMG) 443 +74 5 15/0 MOST
7 @  LAURAPAUSINI Viveme (Wamer M.L) 436 +29 6 17/0 INCREASED PLAYS
14 @ LA 5A. ESTACION Algo Més (Sony BMG) 379 +28 8 13/0 o]
10 11 INTOCABLE Aire (EM/Latin 360 17 6 1310 ARTIST TITLE LABEL(S) |Ncpt:€x'se
n 12 LA 5A.ESTACION El Sol No Regresa (Sany BMG) 358 -12 20 19/0 SHAKIRA La Tortura (Sony BMG) +265
20 @ RBD Rebelde (EM/ Latin) 348 +52 ] 11/0 CHAYANNE Contra Vientos Y Mareas (Sony BMG) +74
9 14 KALIMBA Tocando Fondo (Sony BMG) 344 -54 16 16/0 JUANES La Camisa Negra (Universal) +69
15 15 ALEJANDRO FERNANDEZ Qué Lastima (Sony BMG) 328 .20 1" 14/0 FRANKIE J. f/BABY B‘ASH Obsession {No Es Amor) (Columbia) +58
17 16 FEY LaFuerza Del Destino (EM/ Latin) 318 2 16 160 | RBO Rebelde M Lati) +52
18 17 VIVES A Ohi , . JANINA Porque Ti No Estas (Univision) +52
CARLOS Voy A Olvidarme De Mi [EM/ Latin) 312 -29 17 1210 JIMENA En Soledad (Univision) +50
18 @ DAVID DEMARIA Precisamente Ahora (Warner M.L.) 297 +1 6 12/0 MOENIA Juegos De Amor (Sany BMG) +49
22 @ MARCO ANTONIO SOLIS En El Mismo Tren (Fonovisa) 294 +16 3 13/0 ANTONIC GROZCO Es Mi Soledad (Universal) +46
21 20  PEPE AGUILAR EI Autobis (Sony BMG) 285 -4 14 130 CRISTIAN Una Cancién Para Ti (Sony BMG) +43
18 21 CRISTIAN Te Buscaria (Sony BMG) 284 -20 20 16/0
@ SHAKIRA La Tortura (Sony BMG) 276 +265 1 10/0
26 @ CRISTIAN Una Cancion Para Ti (Sony BMG) 272 +43 5 10/0
23 @ SORAYA Liévame ([EM/ Latin) 269 +1 7 10/0 NEW & ACTIVE
JIMENA E Visi
. @ " Soledad {Univsion) 263 +50 3 131 BETZAIDA No Te Quiero Olvidar (Fonovisa)
30 @ OLGA TANON Bandolero (Sony BMG) 238 +34 2 80 Total Plays: 168, Total Stations: 9, Adds: 0
27 @ PAULINA RUBIO Alma En Libertad (Universal) 238 +14 3 5/0 ALEKS SYNTEK A Veces Fui (EMi Latin/
25 28 CONJUNTO PRIMAVERA Hoy Como Ayer (Fonovisa) 223 -16 9 8/0 Total Plays: 140, Total Stations: 6, Adds: 0
24 29 DAVID BISBAL Esta Ausencia (Universal) 218 46 20 13/0 ?E"(l ;lo ﬂuis1if13r7a /%90"{ gM_G/ + A 0
- . tal Plays: 117, Total Stations: 4, Adds:
ANTONIO ORDZCO Es Mi Soledad (Ui Y 178 46 1 8/0 0
@ e MUGLTE * ’ MODERATTO f/BELINDA Muriendo Lento (Sony BMG/
31 Spanish Contemporary reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the Total Plays: 117, Total Stations: 4, Adds: 0
airplay week of 4/10-4/16. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase .
in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R VICO C Desahogo /EM“‘?’”.’/
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest Total Plays: 110, Total Stations: 3, Adds: 0
week-to-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned JANINA Porque Tt No Estas (Univision/
an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records. Total Plays: 108, Total Stations: 3, Adds: 0
ELEFANTE Mentirosa (Sony BMG)
MOST Total Plays: 106, Total Stations: 5, Adds: 0
LOTAL VICTOR MANUELLE La Vida Es Un Carnaval (Sony BMG)
PLAYED RECURRENTS ARTIST TITLE LABEL(S PLAYS L Total Plays: 106, Total Stations: 3, Adds: 0
TOTAL — Total Plays: 99, Total Stations: 6, Adds: 0
ALEX UBAGO Sin Miedo A Nada (Warner M.L) 2N
ARTIST TITLE LABELS) PLAYS e PAULINA RUBIO Mia (Universal)
ALEKS SYNTEK f/ANA TORROJA Duele El Amor (EM Latin) 3 JUANES Nada Valgo Sin Tu Amor (Universal) 270 Total Plays: 85, Total Stations: 3, Adds: 0
FRANCO DE VITA £/SIN BANDERA Si La Ves (Sany BMG) 314 JULIETA VENEGAS Lento (Sony BMG/ 243 Songs ranked by total plays
LA OREJA DE VAN GOGH Rosas /Sany BMG) 287 MANA Mariposa Traicionera (Warner M.L) 217 Station playlists for all R&R reporiers are available
on the web at www.radioandrecords.com.
JULIETA VENEGAS Andar Conmigo (Seny BMG/ 287 KALIMBA No Me Quiero Enamorar (Somy BMG) 216

IF YOU'RE NOT AT YOUR LAST JOB

YOUR 401(k) SHOULDN’T BE EITHER.

Leaving a 401(k) with a previous employer could mean leaving it alone with no one to watch over it.

At Edward Jones, we can explain options for your 401(k) and help you select the one that’s best for you. If you’d
like to roll it over into an Edward Jones IRA, we can help you do it without paying taxes or penalties. So you
can feel confident someone is looking out for you and your 401 (k).

To find out why it makes sense to talk with Edward Jones about your 401(k) options, call today.

RAFAEL L. CUEVAS, SR.

2863 Executive Park Drive, Suite #102
Weston, FL 33331 Edward Jones

Tel: 954-389-5517 Fax: 866-462-5335 www.edwardjones.com werversrc [EREANURCAS R
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TROPICALTOP30

12 JUANES La Camisa Negra (Universal)

13 JD NATASHA Tatuaje (EM/ Latin)

14 JUGUETE SinTi (Escichalo/V&J)

15 ELY GUERRA Te Amo, | Love You (Higher Octave)

Songs ranked by total number of points. Data compiled from playlists submitted on a
weekly basis by 10 specialty rock/alternative shows, airing at leasf 2 hours per week, on
\_ radio stations across the country. )

April 22, 2005 Nﬁvﬂﬁi&
Wk W aRmsT TITLE LABEL(S) o PLAYS wEﬁﬁ? N TOTALA%TnAsmNSI
- 1 FRANKIE NEGRON Todo Es Mentira (SGZ Entertainment) 307 +307 8 11J0 .
— 2 JUANES LaCamisaNegra (Universal 302 +302 1 8/0 MOSTADDED
- 3 OLGA TANON Bandolero (Sony BMG) 294 +294 4 9/0
= . . ARTIST TITLE LABEL(S) ADDS
- 4 ISMAEL MIRANDA w/A. MONTANEZ & CHEKA Se Fue Y Me Dejo (SGZ Entertainment) 264 +264 1 10/0 NO ADDS THIS WEEK
- 5 CHARLIE CRUZ Ven Oevorame Otra Vez (SGZ Entertainment) 239 +239 1 9/0
- 6 MONCHY & ALEXANDRA Hasta El Fin (/&N) 238 +238 6 9/0
- 7 MARC ANTHONY Se Esfuma Tu Amor (Sony BMG) 231 +231 16 9/0 MOST
— 8 LOS TOROS BAND Perdoname La Vida (0AM Proaductions) 230 +230 9 9 INCREA ED PLA Y
- 9 FRANKIE J. fIBABY BASH Obsession (No Es Amor) (Columbia) 228 +228 7 9/0 S S .
TOTAL
- 10 JUAN LUIS GUERRA Para Ti (Vene Music/Universal) 217 +217 16 8/0 S ¢ LBELS | cprkélss
L
— 11 DADDY YANKEE Lo Que Pas6, Pasd ¥/ Music/ 214 428 19 8/0 ARTIST TTLE LASELES) . _
. FRANKIE NEGRDN Todo Es Mentira /(SGZ Entertainment) +307
- 12 VICO C Se Escaman (FM/ Latin) 210 +210 3 9/0 JUANES La Camisa Negra (Universal +302
- 13 GILBERTO SANTA ROSA Ensériame A Vivir Sin Ti (Sony BMG) 208 +208 10 10/0 OLGA TANON Bandolero (Sony BMG) +294
- 14 SHAKIRA La Tortura (Sany BMG) 189 +189 1 51 L MIRANDA f/A. MONTAREZ Se Fue Y Me Deid (SGZ Entertaiment/  +264
—_ 15 DOMENIC MARTE Ella Se Llevo Mi Vida (/&V) 162 +162 1 70 CHARLIE CRUZ Ven Devorame Otra ng (SGZ Entertainment)  +239
- 16 TONODROSARIO Resistiré (Universal) 151 +151 15 9/0 mg:gl;L?HAoL;: ASNngA Ha;ta :I " g&MBMG/ +§:3
. e Esfuma Tu Amor (Sony +
R e 149 4148 10 810 LOS TORDS BAND Perdneme La Vida (DAM Productions) ~ +230
cs 18 DJ NELSONf’HECTOR “EL BAMBINO" & DIVIND Esta Noche De Travesura /ﬂowMusr} 143 +143 1 7’0 FRANKIE J. f/BABY BASH Obsession (No Es Amor) (Columbia) +228
S 19 JIMENA EnSoledad (Univision) 140 +140 1 8/0 JUAN LUIS GUERRA Para Ti (Vene Music/Universal) +217
- 20  ELIEL w|GLORY La Popola /¥/ Music) 137 +137 3 710
- 21 EL GRAN COMBO DE PUERTO RICO El Matrimonio /Sony BMG) 130 +130 16 4/0
- 22 WILLY CHIRINO Hielo /atinum Music) 126 +126 1 4j0 NEW& ACTIVE
- 23 TITOROJAS Quiero /(MP) 118 +118 12 6/0
- 24  DADDY YANKEE Machete (V/ Music/ 118 +118 6 4j0 DON DMAR Reggaetdn Latino (Urban Box Office)
- 25 ARTHUR HANLON W/TITO NIEVES La Gorda Linda (Fonovisa) 117 +117 1 5/0 Total Plays: 82, Total Stations: 4, Adds: 0
_ 26  DOMENIC MARTE Ven T (/&N 116 +116 19 1310 CARLOS VIVES Voy A Ul\(idarme De Mi (EM/ Latin)
— 27 CHAYANNE Contra Vientos Y Mareas (Sony BMG) 110 +110 610 Total Plays: 82, Total Stations: 3, Adds: 0
_ . , , . JOHNNY PREZ Tu Pum Pum (Sony BMG)
O T T s I o e
- L eI * ’ MAGNATE & VALENTIND Ya Lo S (V/ Music/
- 30  CICLON Pegaito (SGZ Entertainment) 88 +88 1 5/0 Total Plays: 75, Total Stations: 4, Adds: 0
16 Tropical reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week TOND RDSARID Ay Hombre WUniversal)
of 4/10-4/16. Bullets appear on songs gaining plays or remaining flat from previous week. if two songs are tied in total plays, the song with the larger increase in plays is Total Plays: 74, Total Stations: 5, Adds: 0
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each o o i )
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to- NG2 /G. S. ROSA & V. MANUELLE Solo Fue Una Noche (Sany BMG)
week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH Total Plays: 72, Total Stations: 3, Adds: 0
number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records. AMARFIS Y LA BANDA... Lamento Boliviano (AmarficalJ&N)
Total Plays: 70, Total Stations: 4, Adds: 0
M O ST CRISTIAN Una Cancién Para Ti (Sony BMG)
‘ Total Plays: 64, Total Stations: 5, Adds: 0
PLAYED RECURRENTS \RTIST TTLE ABEL T | RICARDO ARJONA Por Qué Es Tan Gruel El Amor (Sony BMG)
ToTL Total Plays: 61, Total Stations: 3, Adds: 0
ARTIST TITLE LABEL(S) PLAYS l N.O.RE. fININA SKY & DADDY YANKEE Oye Mi Canto (Roc-A-Fella/iDJMG) 118 DOMINGO QUINONES El Mas Buscado (Universal)
i i . Total Plays: b4, Total Stations: 2, Adds: 0
DADDY YANKEE Gasolina (V/ Music) 150 ‘ TITO NIEVES Fabricando Fantasias (SGZ Entertainment) 114
TITO NIEVES fILA INDIA Ya No Queda Nada (SGZ Entertainment) 149 MONCHY & ALEXANDRA Perdidos (/&N 110 Songs ranked by total plays
BANDA GDRDA Traigo Fuego (MP/ 139 GILBERTO SANTA ROSA Sombra Loca (Sany BMG) 107 Station playlists for all R&R reporters are available
on the web at www.radioandrecords.com.
MARC ANTHONY Valij La Pena (Sony BMG) 125 JUAN LUIS GUERRA Las Avispas (Vene Music/Universal) 9
r N\ [ )
TW  ARTIST Title Label(s) TW  ARTIST Title Labelis)
1 ENJAMBRE Biografia (Oso/V&J) 1 FRANKIE J. f/BABY BASH Obsession (No Es Amor) (Columbia)
2 ANDREA ECHEVERRI A Eme O Wacional) 2 VICO C Se Escaman (EM/ Latin/
3 CIRCO Un Accidente {Universal) 3 BANDA GORDA No Doy Mi Truco (MP)
4 LIQUITS Chido (Surca) 4  TOQUE D’ KEDA Debo Pensar (Perfect Image)
5 STOIC FRAME Demonios Del Asfalto (£/ Comandante/V&J) 5 MIGUEL BOSE Ella Dijo No (Warner M.L.)
6 MOLOTOV Amateur {iniversa) 6  FRANKIE NEGRON Todo Es Mentira (S6Z Entertainment)
7 ANIMAL Combatl\.lo {Universal) . 7 JULIO VOLTIO Bumper (Sony BMG)
g I\:I;:Illl\il\:lﬁ::f\:ge V\(Ijldow (Il Net\_/er Sleep Alol;e) (.S‘trummer/l/nwersa// 8 MONCHY & ALEXANDRA Hasta El Fin (/&)
l NA Dénde Estabas (Everywhere Music) 9 AVENTURA LaBoda (Premium)
10 VOLUMEN CERD Autos (Warner M.L.) 10 TRESMUNDOS Arabetén (Latinflava)
atinflava,
11 MOENIA Ni Ti NiNadie (Sony BMG) raveton (=a%
11 ELGRAN COMBO DE PUERTO RICO Amor Perfecto (Sony BMG)

12 TITO NIEVES Lo Que Le Molesta (SGZ Entertainment)

13 GILBERTO SANTA ROSA Enséiiame A Vivir Sin Ti (Sony BMG)
14 VICTOR MANUELLE La Vida Es Un Carnaval (Sony BMG)

15 TITOROJAS Quiero (MP/

Songs ranked by totat number of points. 22 Record Pool reporters.

\— __J
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MARKETING/
PROMOTIONS DIRECTOR
WXRV, The River, Boston’s most
imaginative AAA station is looking
for an experienced professional
who excels at:
—creating and executing station
events
—developing unique promotional
support for advertisers
—getting us our deserved visibility
in the consumer and trade press
Boston/New England background
a big plus! Must have excellent
communication and organiza-
tional skills. We're a scrappy, inde-
pendent broadcaster that’s always
willing to try new ideas in our mis-
sion to involve and entertain our
listeners. Please send cover letter
and resume to bob@wxrv.com. We
are an Equal Opportunity Em-
ployer.

Morning Show Host — Positive
89.3, an expanding New England
Station, is looking for a dynamic
on air talent with a minimum of
five years experience to lead our
morning team. Web or Graphic
design experience a plus. Send
MP3, resume, salary require-
ments and statement of faith to
wmsj@wmsj.org, or to Paula K,
PO Box 287, Freeport, Maine
04032 No calls please. EOE.

FLORIDA STATION LOOKING FOR
RHYTHMIC MORNING CO-HOST

The biggest morning show gig of the
year. Yours? Maybe. But first, answer
these questions:

* What time do you arrive at work?
* What time do you leave work?

* If we suggested that you needed to
think like a politician, would you “get”
what we were talking about?

* Tell us the best bit you've ever done
* Tell us the worst bit you've ever done
And then get ready for the funnest ride
of your life.

Radio & Records, 2049 Century Park
East, 41st Floor, #1135, Los Angeles,
CA 90067.
Email:fioridaradiohr@yahoo.com

FEMALES AND MINORITIES STRONGLY
ENCOURAGED TO APPLY. EOE.

HOW TO REACH US

OPPORTUNITIES

Marketing and
Promotions Manager
Help Us Tell Our Story. News/Talk
630 WMAL is the most important
radio station in the most important
city in America. We have a killer line-
up, anaward-winning news opera-
tion and a fantastic sales team. All
we need is a first rate Marketing
and Promotions Manager. We're
looking for an aggressive, experi-
enced radio pro to oversee both
client promotions and station mar-
keting. The ideal candidate will
know how to help the station us-
ing every marketing tool, from paid
| media to PR to stunts and guerilla
opportunities. Email resumes to

Randall Bloomquist at:
randall.bloomquist@abc.com.
ABC Radio - Washington, DC
EQUAL OPPORTUNITY EMPLOYER

We’re expanding LONG ISLAND’s MOST
LISTENED TO MORNING SHOW!

Is this you? Awesome at production. Saw
AMERICAN IDOL this week. Watched 3 top
movies this month. Aren't afraid to admit you
read an article in Cosmo.If you were in front
of a mic, you'd have something to say. Want
to win in a big market——that competes
with New York City. Great team player. People
think you're funny. Can think quick on your
feet as well as plan in advance and execute
both flawlessly. Please send your tape and
resume to: Jeremy.rice@cox.com. EQE

MIDWEST

MUSICIAN-RUN
STATION SEEKS TALENT

Musician-run WYMS-FM, a Milwaukee non-
comm, seeks on-air talent as it converts to
an innovative, locally focused music format.
We're looking for creative talent fed up with
stagnant radio formats and full of ideas and
energy for a new radio direction. Musicians
Peter Buffett and Joe Puerta are among our
founders. Dale Spear, former VP of PRI, is
our new general manager. Qur team includes
programming vets Mike Henry, Ben Manilla
and Paul Marszalek. Applicants should love
music, thrive in a creative environment, en-
joy community involvement and possess
strong communication skills. At least five
years on-air experience required, with pro-
duction experience strongly desired. Love
radio but not what radio has become? Send
materials to Dale Spear, WYMS-FM, 5225
W. Vliet St., Room 12, Milwaukee W1, 53208.
Questions to dale@wyms.org or 414,
331.7695. Visit us at www.wyms.org. EOE

MIDWEST

Director of Sales

Emmis Radio in Indianapolis is seeking
an experienced leader to take over as
Director of Sales for 4 radio stations and
a State Radio Network.
The candidate must have a minimum of
five years General Sales Management or
DOS experience. If you have excellent
communication skills and a proven track
record of success in a Top 50 Market, the
ability to manage sales systems, are a
great coach and recruiter of talent, can
accurately forecast revenues, develop and
manage budgets, and lead a dynamic
team of sales managers and sales talent,
then we would like fo hear from you.
Send resumes to:
Tom Severino
VP/Market Manager
Emmis Communications
40 Monument Circle Suite 600
Indianapolis, IN 46204
e-mail to: tjs@indy.emmis.com
Emmis is an Equal Opportunity
Employer

WEST

107.7 The Bone
Music Director
San Francisco’s “Bone” is looking
for a Music Director with minimum
3 years experience in Rock. Skills
must include label and artist
relationships, proficiency with
Selector, and experience with
website management, creative
writing, and morning show promo-
tions. On air experience preferred.
Send package to:
Larry Sharp
107.7 The Bone
55 Hawthorne St.
San Francisco, CA 94105
Email: PD@thebone.net
No Calls Please

SUSQUEHANNA RADIO CORP.

MAINTAINS A DRUG-FREE
WORK ENVIRONMENT AND IS

AN EQUAL EMPLOYMENT

OPPORTUNITY EMPLOYER

R&R Opportunities

Frea Adveortising

Radio & Records, Inc. provides free (20 words maxi-
mum) listings to radio stations ON A SPACE AVAILABLE
BASIS in Opportunities Free listings of the same length
are also available to individuals seeking work in the in-
dustry under Positions Sought

Deadline

To appear in the following week's issue. your ad must be
received by Thursday noon (PST), eight days prior to issue
date. Free Opportunities listings should be typewritten or
printed on 8 1/2" X 11" company/station letterhead and are
accepted only by mail or fax: 310-203-8727. Only free po
sitions sought ads are accepted by e-mail to
kmumaw@radioandrecords.com. Address all 20-word ads
to R&R Free Opportunities, 2049 Century Park East., 41st
Floor, Los Angeles, CA 90067

R&R Opportunitias

Advertising

1x 2X
$200/inch $150/inch

Rates are per week (maximum 35 word per inch includ-
ing heading). Includes generic border. If logo, custom
border or larger heading are required, add 1/2 inch ($60
for 1x, $50 for 2x). In addition, alf ads appear on R&R'’s
website. (www.radioandrecords.com)

Blind Box: add $50

The R&R address and your box number adds 12 words
to your ad Regular Opportunities rates apply to Blind
Box ads, but a $50 service charge is added for ship-
ping and handling

Positions Sought: $50/inch

Indviduals seeking employment may run ads in the
Positions Sought section at the special rate of $50/inch

Payable In Advance

Opportunities Advertising orders must be typewritten
on company/station letterhead and accompanted by
advance payment. Please submit ad copy & logos via
email to kmumaw@radioandrecords.com. Ads are also
accepted by fax: (310-203-8727) or mail. Visa, MC,
AmEx or Discover card accepted. include card num-
ber, name as it appears on credit card, expiration date
and phone number. Blind box responses are sent to
advertisers every Friday by first-class mail

™ endine

To appear in the following week's issue, your ad must
be received by Thursday noon (PDT) eight days prior
to issue date. Address all ads to:R&R Opportunities,
2049 Century Park East., 41st Floor, Los Angeles,
CA 90067.

RADIO & RECORDS, INC.
2049 Century Park East., 415t Floor, Los Angeles, CA 90067

R&R is published weekly, except the week of December 25. Subscriptions are available for $325.00 per year (plus applicable
sales tax) in the United States, $330.00 in Canada and Mexico, and $495.00 overseas (U.S. funds only) from Radio & Records
Inc., at 2049 Century Park East., 41st Floor, Los Angeles, California 90067. Annual subscription plan includes the weekly
newspaper plus two R&R Directories issues and other special publications. Refunds are prorated based on the actual value of
issue received prior to cancellation. Nonrefundable quarterly rates available. All reasonable care taken but no responsibility
assumed for unsolicited material. R&R reserves all rights in material accepted for publication. All letters addressed to R&R or its
Editors will be assumed intended for publication reproduction and may therefore be used for this purpose. Letters may be edited
for space and clarity and may appear in the electronic versions of R&R. The writer assumes all liability regarding the content cf
the letter and its publication in R&R Nothing may be reproduced in whole or in part without written permission from tha

Pubtisher

© Radio & Records. Inc 2005
POSTMASTER: Send address changes to R&R, 2049 Century Park East., 41st Floor, Los Angeles, California 90067

RADIO & RECORDS, INC. 7 2049 CENTURY PARK EAST.,, 4157 FLOOR, LOS ANGELES, CA 90067 WEBSITE: www.radioandrecords.com

310-788-1625
310-788-1699

CIRCULATION:
NEWS DESK:
R&R MUSIC TRACKING:

310-203-8727
310-203-9763

subscribe @ radioandrecords.com OPPORTUNITIES/MARKETPLACE: 310-788-1621 310-203-8727 kmumaw @ radioandrecords.com
EDITORIAL, OTHER DEPTS: 310-553-4330

WASHINGTON, DC BUREAU:

newsroom @ radioandrecords.com 310-203-9763 mailroom @radioandrecords.com

310-788-1668 310-203-9763 cmaxwell @ radioandrecords.com 301-951-9050 301-951-9051

jhoward@radioandrecords.com

ADVERTISING/SALES: 310-553-4330 310-203-8450 hmowry @radioandrecords.com NASHVILLE BUREAU: 615-244-8822 615-248-6655 Ihelton@radioandrecords.com
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MARKETPLACE

el Great Songs For Mother's Day!

+CURRENT #296. WMIB/Baka Boyz, KHKS/Billy The Kidd, WFLZ/Kane,

KMXB/Mark & Mercedes, KCCL/Big Jim Hall, KI1S/Suzy Tavares, WLNK/Matt ' - _
P New! 5th Edition Green Book Of Songs By Subject
+CURRENT #295 WBCN/Nik Carter, KSAN/Lamont & Tonelli, WXKS/ The Thematic Guide To Popular Music

Romeo, Y100/Michael Yo, WLLD/Freak Show, WPLJ/RaceTaylor. $13
+PERSONALITY PLUS #PP-204, KHKS/Kidd Kraddick, KQOL/Jim Zippo,
Y100/Kenny & Footie, KSCS/Terry Dorsey. $13

1,569 jam-packed pages
86,000 listings

+PERSONALITY PLUS #PP-203, WRBQ/Mason & Bill, KRTH/Gary Bryan 35,000 songs

KYLD/Elvis & J.V., WSIX/Gerry House. $13 1,800 subjects

PERSONALITY PLUS #PP-202. KFMB-FM/Jeff & Jer, WRQX/Jack Diamand, All music formats

KRFX/Lewis & Floorwax, KYSR/Jamie & Danny . $13 CD 100 years of music ' /
+ALL COUNTRY #CY-151, WQYK WYUU KWNR WSIX. $13.CD T ——

JALL CHR #CHR-121 WPOW Y100 WELZ KHKS KLUG $13 €D. Order via R&R: Save 20% and get free UPS shipping!™ (*on U.S. orders) ol
+ALL A/C #AC-129, KFMB-FM KSNE WMTX WWRM WDUV $13 CD. Discounted price: $51.96 softcover/$63.96 hardcover

+PROFILE #5-524 NASHVILLE! CHR AC AOR Gold Ctry UC $13 CD :

+PROFILE #5-525 MIAMI! CHR AC UG AOR Gold Ctry $13 CD (CA residents add sales tax) Charge by phone: 310.788.1621 or send a check to:
+PROMO VAULT #PR-53 promo samples — alf formats, all market sizes. R&R, 2049 Century Park East., 41st Floor, L.A., CA 90067
$15.50 €D

(Alternative) +F-28 (All Female) at $13 each
Britain,.Tampa's WFLZ/Kane, Sacto’s KDND/Heather Lee, KHYL/Don St. I 0 U R

+SWEEPER VAULT #SV-45 Sweeper & legal ID samples, all formats. $15.50 CD
S CH o2 T 0 MARKETING & PROMOTION VOICEOVER SERVICES
+CLASSIC #C-288. WKNR/Dick Purtan-1968, WABB/Gary Mitchell-1974,
KFRC 1972, KFRC 1973 & more. $16.50 CD, $13.50 cassette
VIDEQ #101, Charlotte’s WNKS/Ace & T.J., Philly's WOGL/Ross §
Johnn, KCCU/Big Jim Hall. 2 hrs, VHS $30, DVD $35. Lithographed On Heavy, Semi-Gloss Paper (N Ew VO ‘ E)
+ tapes marked with + may be ordered on cassette for $3 less M i

www.californiaaircheck.com * REQUEST FREE Y RN

. CATALOG AND SAMPLES!

. VISA - >
CALIFORNIA AIRCHECK S 0" seo. —
Box 4408 - San Diego, CA 92164 - (619) 460-6104 = EB0u- Eepin ﬂllngs.co 31 »_ __ 761

NGap

5x7 - JOCK CARDS

B&W 1000 — $100.00

Color 2000 — $408.00 MARKETPLACE

FEATURES

www.califayniaaircheck.com
B [t

ADVERTISING

+ PRICES INCLUDE THE INousTRY's NEWSPAPER

TYPESETTING & FREIGHT

* FAST PROCESSING ; ‘ i g
B s T Payable in advance. Order must be typewritten and accompa

5% nied by payment. Visa/MC/AMEx/Discover accepted. One inch mini-

PRICES SUBJECT TO

CHANGE WITHOUT NOTICE mum, additional space up to 1 time $95 00
six inches available in incre- . . )
6 insertions  90.00

i“ A Lot Like Love' ’ ) ments of one-inch. Rates for . .
, R&R marketplace (per inch): 13 insertions  85.00
. . Send 8x10 photo. checkM.O Visa/MC. instructions to: a d
Interviews with Ashton Kutcher and Amanda Peet ’ 1867 E. Florkta Stiset, Dept, R Springtied, MO 65803 26 insertions  75.00
TOLL FREE: 1-888-526-5336 51 insertions  70.00
Download these free interviews and more at PICTURES www.abcpictures.com Marketplace

(310) 788-1621
Fax: (310) 203-8727

www-radioandrecords-com e-mail: kmumaw@radioandrecords.com

www.radiolinkshollywood.com

Contact Lori Lerner at (310)457-5358
(310)457-9869(Fax) radiolnks @aol.com (e-mail)

@

CLEVELAND
JUNE 23-25-2005 % CONVENTION 2005
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CHR/POP

KELLY CLARKSON Since U Been Gone (RCA/RMG/

USHER Caught Up (LaFace/Zomba Label Group)

FRANKIE J. fiBABY BASH Obsession (No Es Amor) (Columbia/
GREEN DAY Boulevard 0f Broken Dreams (Reprise/

ALICIA KEYS Karma (J/RMG)

50 CENT Candy Shop (Shady/Aftermathyinterscope)

GWEN STEFANI f/EVE Rich Girl (/nterscape)

NATALIE Goin’ Crazy (Latium/Universal)

50 CENT Disco Inferno (G-Unit/Shady/Aftermathyinterscape)
AKON Lonely (SRC/Universal)

CIARA f{MISSY ELLIOTT 1, 2 Step (LaFace/Zomba L abel Group)
3 DOORS DOWN Let Me Go (Republic/Universal)

KILLERS Mr. Brightside //siand/iDJMG)

TRICK DADDY Sugar (Gimme Some) (Siip-N-Slide/Atlantic)
MARIO Let Me Love You (/AMG/

GWEN STEFANI Hollaback Girl /nterscape/

WILL SMITH Switch (interscape)

BACKSTREET BOYS Incomplete (Jive/Zomba L abel Group)
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14 ROB THOMAS Lonely No More (At/antic)

19 GAVIN DEGRAW | Don’t Want To Be (J/AMG)

23 GAME /50 CENT Hate It Or Love It (Aftermath/G-Unit/Interscope)
16 EMINEM Mockingbird (Shady/Aftermath/interscope)

20 BOWLING FOR SOUP Almost (Silvertone/Jive/Zomba Label Group)
25 HOWIE DAY Collide (Fpic/

24 OMARION 0 (fpic/

30 PAPA ROACH Scars (Geffen/

29 JENNIFER LOPEZ f{FAT JOE Hold You Down (£pic)

21 28 GAME f/50 CENT How We Do (Aftermatt/G-Unit/interscape)

31 GAVIN DEGRAW Chariot (/ARMG/
KELLY CLARKSON Behind These Hazel Eyes (RCA/RMG)

THE BACK PAGES
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CHR/RHYTHMIC
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1 1 50 CENT Candy Shop (Shady/Aftermattyinterscope)

2 8 GAME /50 CENT Hate It Or Love It (Aftermatl/G-Unit/interscope
4 TRILLVILLE Some Cut (BME/Warner Bros.)

3 4 FRANKIE J. f{BABY BASH Obsession (No Es Amor) ({Columbia)

5 5 AKON Lonely (SRC/Universal)

6 8 YING YANG TWINS Wait (The Whisper Song) (TV7/

1 CIARA fILUDACRIS Oh (LaFace/Zomba Label Group)

7 8 BABY BASH Baby I'm Back Universal/

9 BOBBY VALENTINO Slow Down (07P/Def Jam/IDJMG/

10 T.1. You Don't Know Me (Grand Hustle/Atlantic/

12 BROOKE VALENTINE f/BIG BOI & LIL’ JON Girlfight (Virgin)

17 - AMERIE One Thing (Columbia)

8 13 50 CENT Disco Inferno (G-Unit/Shady/Aftermathfinterscape)

21 MARIAH CAREY We Belong Together Isiand/IDJMG)

18 NIVEA fiLIL' JON & YOUNGBLOODZ Okay (J/ive/Zomba Label Group)
25 50 CENT Just A Lif' Bit (Shady/Aftermathyinterscope)

13 17 NATALIE Goin’ Crazy /Latium/Universal)

14 18 GAME f/50 CENT How We Do (Aftermath/G-Unit/Interscope)

15 19 MARIO Let Me Love You (/AMG)

22 @ PRETTY RICKY Grind With Me (At/antic/

OMARION 0 (£pic/

LUDACRIS Number One Spot (Def Jam South/IDJMG)
24 23 TRICK DADDY Sugar (Gimme Some} (Slp-N-Shide/Atlantic)
USHER Caught Up (LaFace/Zomba Label Group)
DESTINY'S CHILD Girl (Columbia)

MARIO How Could You (/AMG/

GWEN STEFANI Hollaback Girl /nterscope/

NB RIDAZ f/ANGELINA Notice Me (Upstairs/
CASSIDY I'm A Hustla (J/AMG)

EMINEM Mockingbird (Shady/Aftermatlyinterscope)
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MEDIABASE

URBAN
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2 8 GAME /50 CENT Hate It Or Love It (Aftermath/G-Unit/interscope/
5 AMERIE One Thing (Columbia)
1 3 T You Don't Know Me (Grand Hustle/Atlantic)
4 YING YANG TWINS Wait {The Whisper Song) (7V7)
8 BOBBY VALENTINO Slow Down (DTF/Def Jam/IDJMG)
6 LUDACRIS Number One Spot (Def Jam South/IDJMG)
] CIARA f{LUDACRIS Oh (LaFace/Zomba Label Group)
50 CENT Candy Shop (Shady/Aftermattyinterscope)
12 0 112 U Already Know (Def Soul/iDJMG)
FANTASIA Truthls (J/RMG)
TRILLVILLE Some Cut (BME/Warner Bros.)
OMARION 0 (£pic)
16 8 BROOKE VALENTINE f/BIG BOI & LIL' JON Girlfight (Virgin/
FAITH EVANS Again (Capitol)
FANTASIA Baby Mama (J/AMG)/
22 O CASSIDY I'm A Hustla L/AMG)
JOHN LEGEND Ordinary People (Columbia)
NIVEA fiLIL' JON & YOUNGBLOODZ Okay (Jive/Zomba Label Group)
M. JONES f/S. THUG & P.WALL Still... (SwishaHouse/Asytum/Warner Bros.)
23 8 MARIO How Could You (/AMG)
MARQUES HOUSTON All Because Of You (7.U.6./
LIL" JON... flUSHER & LUDACRIS Lovers & Friends (7TVT/
25 DESTINY'S CHILD Girl (Columbia/
WEBBIE f/BUN B Give Me That (Asy/um/Trill)
MARIAH CAREY We Belong Together (/sland//DJMG/
GAME /50 CENT How We Do (Aftermath/G-Unit/Interscape)
FAT JOE So Much More (Terror Squad/Atlantic)
LYFE JENNINGS Must Be Nice (Columbia/
PRETTY RICKY Grind With Me (At/antic/
DESTINY'S CHILD Cater 2 U [Columbia/

#1 MOST ADDED
AVRIL LAVIGNE Fall To Pieces (Arista/AMG/

#1 MOST INCREASED PLAYS
BACKSTREET BOYS Incomplete w/ive/Zomba L abel Group)

TOP5 NEW & ACTIVE
U2 Sometimes You Can't Make !t On Your Bwn (Interscope/
CAESARS Jerk It Out (Astratwerks/EMC)
PUSSYCAT DOLLS F/BUSTA RHYMES Don't Cha (A&M/interscape/
BROOKE VALENTINE F/BIG BOI & LIL' JOK Girtfight (Vigin/
CIARA FILUDACRIS Gh (Laface/Zomba Label Group)

CHR/POP begins on Page 26.
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1 8 KELLY CLARKSON Breakaway (Hollywood)

3 JOHN MAYER Daughters (Aware/Columbia)

2 3 LOS LONELY BOYS Heaven (OR Music/Epic/

4 o MICHAEL BUBLE Home (743/Reprise/

5 5 TIMMCGRAW Live Like You Were Dying (Curti
6 6 MAROON 5 She Will Be Loved (Octone/J/RMG)

8 8 GO0 GOO DOLLS Give A Little Bit (Warner Bros.)
9 KEITH URBAN You'll Think Of Me (Capitol/

7 9 MARTINA MCBRIDE In My Daughter's Eyes (RCA/
10 10 HALL & OATES I'll Be Around (U-Watch/

11 11 MAROON 5 This Love (Octone/J/RMG)

HOOBASTANK The Reason (/s/and//DJMG)

RYAN CABRERA True (£.V.L.A /Atlantic/

MERCYME Homesick //NO/Curb)

ROB THOMAS Lonely No More {At/antic/

TINA TURNER Open Arms (Capitol)

SCOTT GRIMES Sunset Blvd. (Velocity)

KENNY G. f/EARTH, WIND & FIRE The Way You Move {Arista/AMG/
MAROON 5 Sunday Morning (Octone//RMG/

VANESSA WILLIAMS You Are Everything (Lava/

HOWIE DAY Coliide (£pic/

21 FIVE FOR FIGHTING If God Made You (Aware/Columbia)
25 SHANIA TWAIN Don't! (Mercury/IDJMG)

23 ROD STEWART Blue Moon (J/AMG)

27 RASCAL FLATTS Bless The Broken Road (Lyric Street)
24 ELTON JOHN All That I'm Allowed (Universal)

26 CELINE DION In Some Small Way (£pic/

30 JOHN WAITE New York City Girl (No Brakes/

A —
NS w
] N —_ —
B0 2 00Dk 080= 0> 0000

MICHAEL W. SMITH Bridge Over Troubled Water (Reunion/PLG)
FINGER ELEVEN One Thing (Wind-up/
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#1 MOST ADDED
PRAS FISHARLI MCQUEEN Haven't Found (Universal

#1 MOST INCREASED PLAYS
CIARA FILUDACRIS Oh /LaFace/Zomba Label Group)

TOP5 NEW & ACTIVE
WEBBIE F/BUN B Give Me That /Asyhun/Trl)
CUBAN LINK FIMYA Sugar Daddy (M0B)
MEMPHIS BLEEK Like That (Roc-A-Fe/I0IMG)
YOUNG GUNZ Set it Off (Roc-A-Fek@/IR/MG)
NINO BROWN FIBABY BASH Eye Candy (M...A./Triple X)

CHR/RHYTHMIC begins on Page 31.

HOT AC

GREEN DAY Boulevard Of Broken Dreams (Reprise/
ROB THOMAS Lonely No More (Atlantic/

KELLY CLARKSON Since U Been Gone (RCA/RMG)/
MAROON 5§ Sunday Morning /Octone/J/AMG)

3 DOORS DOWN Let Me Go (Republic/Universall

GOO GOO DOLLS Give A Little Bit (Warner Bros.)
LIFEHOUSE You And Me (Geffen/

HOWIE DAY Collide /Epic/

ANNA NALICK Breathe (2am) (Columbia)

KELLY CLARKSON Breakaway (Hollywood)

JET Look What You've Done (At/antic/

FINGER ELEVEN One Thing /Wind-up/

13 MAROON 5 She Will Be Loved (Octone/J/RMG)
JESSE MCCARTNEY Beautiful Soul (Hollywood)
DURAN DURAN What Happens Tomorrow (Fpic/
DAVEMATTHEWS BAND American Baby (RCA/RMG)
U2 Sometimes You Can't Make It On Your Own {/nterscope/
RYAN CABRERA True (£.V.L.A./Atlantic)

KILLERS Mr. Brightside (/siand/{DJMG)

GAVIN DEGRAW Chariot (/AMG)

GWEN STEFANI f{EVE Rich Girl finterscape/

TIM MCGRAW Live Like You Were Dying (Curb)

JACK JOHNSON Sitting, Waiting, Wishing (Brushfire/Universal)
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23 BOWLING FOR SOUP Almost (Sifvertone/Jive/Zomba Label Group)
27 COLLECTIVE SOUL Better Now (& Music Group/

25 JEM 24 (ATO/RCA/RMG)

29 INGRAM HILL Almost Perfect (Hallywood

3 BETTER THAN EZRA A Lifetime (Artemss)

26 JOSS STONE Right To Be Wrong /S-Curve/EMC)

AVRIL LAVIGNE Nobody’s Home (Arista/RMG)

#1 MOST ADDED
FANTASIA Free Yourself (/AMG)

#1 MOST INCREASED PLAYS
BOBBY VALENTINO Slow Down (07P/Def Jam/IDJMG)

TOP5 NEW & ACTIVE
B5 AW\ Do (Bad Boy/Atlentic)
AKON Lonely (SRC/Universal
VIVIAN GREEN Gotta Go, Gotta Leave (Cokumbia/
STEVIE WONDER So What The Fuss (MotownUniversal)
B.G. FIHOMEBWOI Where Da At (Chopper City/Koch)

URBAN begins on Page 34.
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1 0 AUDIOSLAVE Be Yourself finterscope/Epic)

2 2 GREEN DAY Boulevard Of Broken Dreams (Reprise/

3 8 VELVET REVOLVER Fall To Pieces (RCA/RMG/

6 BREAKING BENJAMIN Sooner Or Later (Hollywood/
5 5  SHINEDOWN Burning Bright (At/antic/

7 ROBERT PLANT Shine It Alf Around (Sanctuary/SRG)
9 GREEN DAY Holiday (Reprise/

13 NINE INCH NAILS The Hand That Feeds finterscope/
4 9 THREE DAYS GRACE Home (Jive/Zomba Label Group)
10 8 THEORY OF A DEADMAN No Surprise (Roadrunner/IDJMG)
15 MUDVAYNE Happy? (Epic/

8 12 BILLY IDOL Scream (Sanctuary/SRG/

16 @ CHEVELLE The Clincher (£pic/

14 14 BREAKING BENJAMIN So Cold (Hollywood)

11 15 VELVET REVOLVER Dirty Little Thing (RCA/RMG)

12 16 0ZZY 0SBOURNE Mississippi Queen (Epic/

17 SILVERTIDE Blue Jeans (J/AMG)

27 3 DOORS DOWN Behind Those Eyes (Republic/Universal)
21 NO ADDRESS When |'m Gone (Sadie} (At/antic)

19 20 MOTLEY CRUE If | Die Tomorrow (/sland/IDJMG)

= 3 SEETHER Remedy (Windup)

24 MOTLEY CRUE Sick Love Song (/sland/{DJMG)

20 23 COLLECTIVE SOUL Better Now (£ Music Group)

QUEENS OF THE STONE AGE Little Sister //nterscope/

28 8 MARS VOLTA The Widow (I'll Never Sieep Alone) (Strummer/Universal)
SYSTEM OF A DOWN B.Y.0.B. (American/Columbia)

SLIPKNOT Before | Forget (Roadrunner/IDJMG)

3 DOORS DOWN Let Me Go /Republic/Universal)

U2 Sometimes You Can't Make It On Your Own /nterscope/

U2 All Because Of You (/nterscape)

#1 MOST ADDED
JIM BRICKMAN & MICHAEL BOLTON Hear Me (Tears Into Wine} (RCA Victor/

#1 MOST INCREASED PLAYS
BRYAN ADAMS This Side Of Paradise (Mercury/

TOP 5 NEW & ACTIVE
BRYAN ADAMS This Side Of Paradise /Mercury/
STEVIE WONDER So What The Fuss (Motown/Universal)
JIM BRICKMAN & MICHAEL BOLTON Hear Me (Tears Into Wine) (RCA Victor)
LISA MARIE PRESLEY Dirty Laundry (Capitol)
RICK SPRINGFIELD F/RICHARD PAGE Broken Wings (Gamer/Red Ink/

AC begins on Page 46.
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#1 MOST ADDED
KEANE Everybody's Changing (Interscope)

#1 MOST INCREASED PLAYS

DAVE MATTHEWS BAND American Baby (RCA/RMG/

TOP5 NEW & ACTIVE
RELIENT K Be My Escape /Capitol/Gotee/
KEANE Everybody's Changing /Interscope/

BILLY MILES Sunshine (dezra/EM/

COLDPLAY Speed Of Sound (Capitol/
ALTER BRIDGE Broken Wings (Wind-up/

AC begins on Page 46.

www americanradiohistorv com

#1 MOST ADDED
SEETHER Remedy (Windup)

#1 MOST INCREASED PLAYS
SEETHER Remedy (Wind-up/

TOP 5 NEW & ACTIVE
BECK E-Pro (interscope/
ALTER BRIDGE Broken Wings (Wind-up/
PROM KINGS Alone (Three Kings/
PAPA ROACH Take Me (Geffen/
DAVE MATTHEWS BAND American Baby (RCA/RMG/

ROCK begins on Page 55.
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1 1 FANTASIA Truth s (J/AMG)

2 2 JOHN LEGEND Ordinary People (Columbia)

3 BRIAN MCKNIGHT Everytime You Go Away (Motown/Universal)
4 KEM | Can't Stop Loving You (Motown/Universal)

6 STEVIE WONOER So What The Fuss (Motown/Universal)

5 6 JILL SCOTT Whatever (Hidden Beach/Epic)

7 7 MARIO Let Me Love You (/AMG/

8 8 LALAH HATHAWAY Forever, For Always, For Love (GRP/VMG/
9 9 GERALD LEVERT So What (If You Got A Baby) (At/antic/

10 8 FAITHEVANS Again (Capitol/

12 LUTHER VANDROSS Think About You (J/AMG/

11 12 ANITA BAKER How Does it Feel (Blue Note/Virgin)

PRINCE Call My Name (Columbial

ALICIA KEYS f[TONY, TONI, TONE & JERMAINE PAUL Diary (J/AMG/
FANTASIA Free Yourself (J/AMG/

MINT CONOITION I'm Ready (/mage/

OESTINY'S CHILD Girl (Columbia)

AL GREEN Perfect To Me (Blue Note/Virgin/

TINA TURNER Open Arms (Capitol)

RAHEEM OEVAUGHN Guess Who Loves You More (/ive/Zomba Label Group)
LEOISI f/BONEY JAMES My Sensitivity (Gets In The Way) (GRP/VMG)
RAHSAAN PATTERSON Forever Yours fArtistry Music/

SMOKIE NORFUL | Understand (EM/ Gospel)

SAMSON Atmosphere fFive Eight’s/

TROY JOHNSON It's You /Sought After Entertainment)

URBAN MYSTIC Long Ways (Sabe/

TEMMORA fHOWARO HEWETT There's No Me [L£G/

- J MOSS We Must Praise (Gospo Centric/
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29 ANGIE STONE f/ANTHONY HAMILTON Stay For Awhile (J/AMG/
24 30 ALICIAKEYS Karma (J/AMG/
i 1 7
URBAN begins on Page 34.

ACTIVE ROCK
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2 8 AUOIOSLAVE Be Yourself fInterscope/Epic)

1 MUDVAYNE Happy? (Epic/

3 3 BREAKING BENJAMIN Sconer Or Later (Hollywood)
4 &) CHEVELLE The Clincher (£pic/

5 &P NINE INCH NAILS The Hand That Feeds fInterscope/
11 Q) GREEN OAY Holiday (Reprise/

10 @) SYSTEM OF A OOWN B.Y.0.B. (American/Columbia)
8 &) THEORY OF A OEAOMAN No Surprise [Roadrunner/IDJMG)
6 9 EXIES Ugly Virgin/

7 10 THREE DAYS GRACE Home (Jive/Zomba Label Group/
9 11 SHINEOOWN Burning Bright /Atlantic/

13 12 CROSSFADE So Far Away (Columbia)

14 13 SUBMERSEO Hollow /Wind-up/

17 m SILVERTIDE Blue Jeans (/AMG/

12 15 GREEN DAY Boulevard Of Broken Dreams /Reprise/

35 ) SEETHER Remedy Wind-up/

16 17 0ZZY 0SBOURNE Mississippi Queen (Epic/

19 @ SLIPKNOT Before | Forget (Roadrunner//DJMG/

15 19 QUEENS OF THE STONE AGE Little Sister f/nterscope)
2 8 NO ADDRESS When I'm Gone (Sadie) (At/antic/

22 MARS VOLTA The Widow {I'l Never Sleep Alone) (Strummer/Universal)
20 22 TRUST COMPANY Stronger (Geffen/

2% 8 PROM KINGS Alone (7hree Kings/

28 MOTLEY CRUE Sick Love Song //sland/IDJMG)

23 25 BLACK LABEL SOCIETY Suicide Messiah (Artemis/

37 @ 3 DOORS DOWN Behind Those Eyes (Republic/Universal)
26 27 VELVET REVOLVER Dirty Little Thing (RCA/AMG)

27 28 APERFECT CIRCLE Passive (Virgin/

29 @ PORCUPINE TREE Shallow (Lava/

25 30 DROWNING POOL Killin Me (Wind-up/

#1 MOST ADDED

DARK NEW DAY Brother /Warner Bros.)

#1 MOST INCREASED PLAYS

SEETHER Remedy /Wind-up/

TOP 4 NEW & ACTIVE
INTANGIBLE Those Around You (Larkio Music/
JOE PERRY Shakin’ My Cage (Columbia/Sony BMG Canada/
JUOAS PRIEST Worth Fighting For (£pic/
WHITE STRIPES Blue Orchid (V2/

ROCK begins on Page 55.

THE BACK PAGES
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COUNTRY |
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2 1 KENNY CHESNEY Anything But Mine (BN4/
4 8 BROOKS & DUNN [t's Getting Better All The Time /Arista/
3 MONTGOMERY GENTRY Gone (Columbia)
1 4 CRAIG MORGAN That's What | Love About Sunday /BBR)
5 JO OEE MESSINA My Give A Damn's Busted (Curt)
8 GRETCHEN WILSON Homewrecker (Epic/
7 ANOY GRIGGS !f Heaven (RCA/
9 8 TOBY KEITH Honkytonk U (DreamWorks/
10 JOE NICHOLS What's A Guy Gotta Do (Universal South/
12 TRACE AOKINS Songs About Me (Capitol)
n TIM MCGRAW Drugs Or Jesus {Curb)
OIERKS BENTLEY Lot Of Leavin' Left To Do (Capitol)
13 MARTINA MCBRIDE God's Will (ACA/

KEITH URBAN Making Memories Of Us (Capitol)
BLAINE LARSEN How Do You Get That Lonely (Giantslayer/BNA)
LONESTAR Class Reunion {That Used To Be Us} /BVA/
GEORGE STRAIT You'll Be There (MCA/
PHIL VASSAR I'll Take That As A Yes {The Hot Tub Song) (Arista/
BIG & RICH Big Time (Warner Bros.)
JEFF BATES Long, Slow Kisses (RCA/
RASCAL FLATTS Fast Cars And Freedom (Lyric Street/
DARRYL WORLEY If Something Should Happen (OreamWorks/
KEITH ANDERSON Pickin’ Wildflowers (Arista/
LEE ANN WOMACK | May Hate Myself In The Morning /MCA/
BLAKE SHELTON Goodbye Time (Warner Bros.)
BOBBY PINSON Don't Ask Me How | Know (RCA/
SHEOAISY Don't Worry ‘Bout A Thing (Lyric Street/
ALAN JACKSON The Talkin" Song Repair Blues /Arista/
PAT GREEN Baby Doll (Universal/Republic/Mercury)
VAN ZANT Help Somebody (Cofumbia/

LEE ANN WOMACK He Oughta Know That By Now MCA)

COUNTRY begins on Page 39.
ALTERNATIVE

AUOIOSLAVE Be Yourself (interscope/Epic)

GREEN OAY Holiday (Reprise/

NINE INCH NAILS The Hand That Feeds finterscope/
BECK E-Pro finterscope)

WEEZER Beverly Hills (Geffen/

QUEENS OF THE STONE AGE Little Sister (/nterscope/
BREAKING BENJAMIN Sooner Or Later (Hollywood)
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12 SYSTEM OF A 00WN B.Y.0.B. {American/Columbia)
9 CHEVELLE The Clincher (£pic/

10 KILLERS Mr. Brightside (Island//DJMG)

n GREEN OAY Boulevard Of Broken Dreams (Reprise/
15 EXIES Ugly (Virgin/

8 GARBAGE Why Do You Love Me (Geffen)

18 MUDVAYNE Happy? /Epic/

16 15 CROSSFAOE Cold (Columbia)

20 @) Z-TRIP Walking Dead (Hollywood

17 17 CROSSFADE So Far Away (Columbial

14 18 JIMMY EAT WORLD Work //nterscaope)

13 19 MARS VOLTA The Widow {I'll Never Sleep Alone) (Strummer/Universall
19 20 PAPAROACH Scars (Geffen)

23 KILLERS Smile Like You Mean It (/sland/IDJMG)

25 MY CHEMICAL ROMANCE Helena (Reprise/

26 BRAVERY An Honest Mistake //siand/IDJMG/

24 INTERPOL Evil (Matador)

27 JACK JOHNSON Sitting, Waiting, Wishing (Brushfire/Universal)

29 NO ADDRESS When I'm Gone (Sadie) (At/antic/

22 27 KINGS OF LEON The Bucket (ACA/RMG/

28 HOT HOT HEAT Goodnight Goodnight /Sire/Reprise/
SEETHER Remedy /Wind-up/
21 30 TRUSTCOMPANY Stronger (Geffen/

WHITE STRIPES Blue Orchid /V2/

#1 MOST INCREASED PLAYS

SEETHER Remedy (Wind-up/

TOP 5 NEW & ACTIVE
PAPA ROACH Take Me (Geffen/
STEREOPHONICS Dakota (You Made Me Feel Like The One) /V2/
LIFE OF AGONY Love To Let You Down (Epic/
HAWTHORNE HEIGHTS Ohic Is For Lovers (Victory)
WAKEFIELO C'mon Baby (Jive/Zomba Label Group)

ALTERNATIVE begins on Page 58.
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POWERED

MEDIABASE

SMOOTH JAZZ

BONEY JAMES f{JOE SAMPLE Stone Groove (Warner Bros.)
KENNY G. Pick Up The Pieces (Arista/AMG)

OAVE KOZ Let It Free (Capitol/

EUGE GROOVE XXL Narada Jazz)

TIM BOWMAN Summer Groove (Liguid §/

PAUL BROWN Moment By Moment (GRP/VMG)

SOUL BALLET Cream (275)

MINOI ABAIR Come As You Are (GRP/VMG)

MICHAEL LINGTON Two Of A Kind /Rendezvous/

NILS Pacific Coast Highway (Baja/TSF)

KENNY G. f/EARTH, WIND & FIRE The Way You Move /Arista/AMG/
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n ANITA BAKER How Does It Feet (Blue Note/Virgin)
13 CHRIS BOTTI No Ordinary Love (Columbia)

19 STEVE COLE Thursday Varada Jazz/

18 PAULTAYLOR Nightlife /Peak/

14 MARION MEADOWS Sweet Grapes (Heads Up/
23 CHUCK LOEB Tropical (Shanachie/

17 18 OAVID SANBORN Tin Tin Dec (GRPIVMG)

20 8 VANESSA WILLIAMS You Are Everything /Lava/
3RO FORCE Believe In Me (Higher Octavel

16 21 JEFF LORBER Ooh La La (Narada Jazz/

24 22 HALL & OATES I'll Be Around (/- Watch/

30 8 NORMAN BROWN West Coast Coolin’ (Warner Bros.)
JOYCE COOLING Camelback (Varada Jazz)

PAUL JACKSON, JR. Never Too Much (GRP/VMG/

SEAL Walk On By (Warmer Bros.)

PAMELA WILLIAMS Fly Away With Me (Shanachie/

ALEXANOER ZONJIC Leave It With Me (Heads Up/

MARCUS MILLER f/ERIC CLAPTON Silver Rain (Koch/

AVERAGE WHITE BAND Work To Do (Liguid 8/

1 )
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26 25
25 26
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ad /Shanach

SMOOTH JAZZ begins on Page 52.
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1 U2 Sometimes You Can’t Make It On Your Own finterscope/
2 JACK JOHNSON Sitting, Waiting, Wishing (Brushfire/Universal
3 DAVE MATTHEWS BANO American Baby (RCA/RMG/

4 BLUE MERLE Burning In The Sun (/sland/{DJMG)

5 MOBY Beautiful /V2/

10 BRUCE SPRINGSTEEN Devils & Dust (Columbia)

7 SNOW PATROL Chocolate (A&M/interscope)

6 8 TORIAMOS Sieeps With Butterflies /Epic/

15 8 WALLFLOWERS Beautiful Side 0f Somewhere (/nterscope/
n COLLECTIVE SOUL Better Now (£/ Music Group/

8 11 MAOELEINE PEYROUX Don't Wait Too Long [Rounder/

9 12 GREEN DAY Boulevard Of Broken Dreams (Reprise/

14 €)) ROBERT PLANT Shine It All Around (Sanctuary/SRG)

13 14 KEANE Everybody's Changing /Interscope/

16 JOHN BUTLER TRIO Zebra /Lava/

17 BECK E-Pro (/nterscope/

19 MARC BROUSSARD Home (/sland//DJMG/

20 18 JOSS STONE Right To Be Wrong /S-Curve/EMC)
21 @ AUDIOSLAVE Be Yourself /Interscope/Epic/

18 ANNA NALICK Breathe (2am) (Columbia)

22 CARBON LEAF What About Everything? (Vanguard)
23 KATHLEEN EDWARDS Back To Me (Zoe/Rounder/
24 BETTER THAN EZRA A Lifetime /Artemis)

26 BEN LEE Catch My Disease Vew West/

27 RINGSIDE Tired Of Being Sorry (Flawless/Geffen)
29 ) MAIA SHARP Something Wild (Koch/

28 BRIGHT EYES First Day 0f My Life (Saddle Creek/

3 KYLE RIABKO What Did | Get Myself Into (Aware/Columbial
GLEN PHILLIPS Duck & Cover (Last Highway/
LOW MILLIONS Statue (Manhattan/EMC)
#1 MOST ADDED
COLDPLAY Speed Of Sound (Capitol/

#1 MOST INCREASED PLAYS

OAVE MATTHEWS BANO American Baby (RCA/AMG/

TOP 5 NEW & ACTIVE
MAROON 5 Sunday Morning (Octone/J/RMG)
TEGAN & SARA Walking With A Ghost Vapor/SRG)
CAESARS Jerk It Out /Astralwerks/EMC)
AIMEE MANN Going Through The Motions (United Musicians/Superego/Music Allies/
REDWALLS Thank You (Capitoll

TRIPLE A begins on Page 62.
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he Canadian Association of Broadcasters is the national voice of Canada’s private
broadcasters. Managing all aspects of its radio sector is Pierre-Louis Smith. Smith
started in radio while still in college, helping to build a campus radio station. He has
worked as a radio policy analyst and Director/Regulatory Affairs for one of Quebec’s
French-language television networks and as a consultant in both the English and
French markets in Canada.

Getting into the business: “I started in the mid-"80s by starting a college radio
station at the University of Montreal. It's a great tradition both in the U.S. and English Canada
that almost every university has a radio station, but there wasn't such a tradition in French
Quebec. The trend or tradition was more to focus on a weekly newspaper.

“I was always interested in radio and had the opportunity to basically create a job for
myself by starting that station. Following that we applied for a license to become an FM station,
and I've been more into the regulatory side of the business ever since.”

Joining the Canadian Association of Broadcasters: "My involvement with the CAB goes
back to the mid-'90s, when I was in charge of regulatory affairs for a French-language television
network called TVA, which was a member of the CAB. The CAB represents the interests of private

stakeholders that rely on the Canadian broadcasting system. In this case, it's mainly the Canadian
music industry. The program is designed to help artists get access to record deals and to help
expose the Canadian public to Canadian music. It has two purposes. One is to expose the public to
music, and the other is a cultural goal: to help create an infrastructure that will support the
production of Canadian music. That's why we have two sets of requirements. One is music quotas,
and the other is designed to help fund or to help support financially the music industry.”

Ownership restrictions: “A licensee can, in markets where we have more than eight private
radio stations, own up to four. It has to be two AMs and two FMs. In markets with less than
eight commercial stations it’s up to three stations, and one of the three has to be an AM. We
don't have the notion of market share here. We've got more flexibility, which helps the radio
sector consolidate and create synergies, in terms of revenue. It has contributed a lot to
providing a healthier business model for radio.”

Biggest issues facing radio in Canada: “First, the radio sector is faced with new
competition from both regulated and nonregulated businesses. There was an application to have
satellite radio licensed for the Canadian market, and we are expecting a decision by the CRTC in
the spring of 2005. There are two applications by Canadian companies in partnership with XM

radio, television and specialty services [cable] in Canada.
Through my work with TVA I was a member of the CAB, and
I got to know and work with them. Following a period of
four years where I was a consultant, I was approached by
the CAB to take care of the radio sector, and I went back to
my first love.”

CAB membership: “We represent the interests of radio
broadcasters in the Canadian market, both French and
English. The percentages are higher on the television and
specialty sides because there is less consolidation on the
radio side than in those two sectors. There are still a lot of
small independent owners spread across the country, and we
represent their interests and all the major groups. We
represent more than three quarters of all the radio
stations.”

Major differences between radio in Canada and in
the States: “First of all, we have a system where we have
music quotas. It derives from the Canadian Broadcasting Act.
We are requlated by an act of the federal government that
requires that the Canadian broadcasting system use
predominately Canadian resources. This has led to regulations
established by the Canadian Radio-Television and
Telecommunications Commission, which is the equivalent of
the FCC in the States. These regulations govern the radio
sector.”

Music quotas: “Thirty-five percent of the music played
on radio must be Canadian music, based on an 18-hour
schedule, between 6am and midnight. There’s also a weekly
requirement. The exceptions are some Oldies formats that
emphasis music from the '40s, ‘50s and ‘'60s, because at that
time the production of Canadian music was very low, and
specialty formats, like Classical or Jazz, where the level is 10%. We also have regulations
specifically for the French market, which is that two-thirds, or close to 65%, of all music played
should be in French.”

Additional regulations: “We have regulations that require broadcasters to spend a certain
amount of money to support the Canadian music industry. We call it the Contribution to
Canadian Talent Allotment. To our knowledge this is the only market in the world where private
radio is required to directly support financially the music industry. It’s a fixed amount of money
based on market size. For major markets like Toronto and Vancouver, for instance, it is $27,000
per station per year. The money goes to a fund called FACTOR, which provides grants to artists
and record labels on the English side, and MusicAction, which provides the same type of service
for the French market.

“We also have a regulation that says that whenever one buys a radio station, a percentage
of the transaction must go to support the music industry. That amount is 6% of the value of
each transaction. -

“These funds help record labels produce and market records. We actually have three
different funds: FACTOR and MusicAction, and the other one is called the Star Maker Fund.
That's a relatively new fund that was created in 2000. It is funded exclusively by broadcasters
and provides grants to help market Canadian music. FACTOR is a public-private partnership,
where private radio funds about 40% of the annual budget, and the federal government funds
the other 60%."

On Canadian talent development: “It comes from the Canadian Broadcasting Act, which says
that tve should help develop and foster a vibrant Canadian radio industry and help the different

N

PIERRE-LOUIS SMITH

VP/Radio, Canadian Association of Broadcasters

and Sirius and a 100% Canadian application for a subscription-
type of service. We are waiting for the decision by the
commission, but we're also looking at what's going on south of
the border in terms of the impact of satellite radio on
conventional radio.

“Second, there’s the same situation that you have in the
States with the downloading of music and Internet radio. It's
difficult to attract a young demographic to radio. Twelve-24-
year-olds are reluctant to listen to radio in the Canadian
market. We figure we've lost almost a quarter of all the hours
tuned in by teens and young adults over the course of the last

10 years. There’s concern about how we can bring those
listeners back to radio, because they are the future listeners.

“We also have an upcoming radio policy review that will
look at all the regulations that shape or govern the public
radio sector. This will probably take place starting this fall, so
the stakes will be high for the next couple of years as we
assess where radio is going, what its future is and what type of
regulatory regime we need to ensure that radio is still a vibrant
factor and can thrive in a very competitive landscape.”

His biggest challenge: “To make decisionmakers
understand the way the radio business works. Government is
looking at the figures and saying that the radio sector in this
country is doing much better than it was five or 10 years ago.
QOur job is to look down the road at potential risks or changes
in the landscape that would affect our industry and to try to
convince decisionmakers at the policy level to react and adopt
policies and requlations that would ensure that we continue to
thrive.”

State of radio in Canada: “The radio sector has improved
over the course of the last five years, basically since the
inception of the new commercial radio policy established back
in 1998. Before that, for almost 20 years the Canadian radio sector struggled. We had very, very
tough years, especially in the early '90s, and we are just getting back to the level of profitability
that we had back in 1975. It's like we are on a recovery curve. But radio is a cyclical business,
and we are proud of the fact that radio is stronger now than it was five or 10 years ago.”

Career hightight: “Starting a radio station back in the ‘80s — even though it was the start
of my career — was a great challenge that filled me with great pride. To see that 20-odd years
later all the universities and colleges in Quebec and the French market have radio stations is
something I'm pretty proud of.”

Career disappointment: “None. You never have regrets in your life, that’s my motto.”

Favorite radio format: “Alternative.”

Favorite television show: “It’s an American show called Rescue Me.”

Favorite song: “Tunnel of Love’ by a band.called Sisters Of Mercy.”

Favorite Canadian band: “Nicketback.”

Favorite book: “The Da Vinci Code.”

Favorite movie; “Apocalypse Now."

Favorite restaurant: “Clair De Lune in Quebec.”

Beverage of choice: “Scotch, Glenmorangie.”

Hobbies: “Playing tennis and football.”

E-mait address: “tismith@cab-acr.ca.”

Advice for broadcasters: “Don’t be afraid of change. Change can be good. We need to see
the opportunities in change.”
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