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softly at Alternative this week: “Don’t Tread on Me,”

from their upcoming album of the same name, picks up _ Let’s Hear It For The Ladies

Most Added at the This week R&R is devoted to the struggles and
. P format, with 55 adds, ’ accomplishments of women in the radio and record
&5 ‘g‘!; o & 7 2nd debuts at No. 35°. industries. Qur format editors tatk to some of the most
i x.};g PN Don't Tread on Me hits successful women in the business and discover that
, &1 J("l iy ' stores on Aug. 16, and they have a lot to say about sexism, juggling careers
RN 2 the band kicked off ” & ” and family, breaking down barriers and the importance
their nationwide tour /4 ” / ” [ ﬁ ” ” ” J' of a feminine touch. Prepare for an eye-opening and
on Wednesday. www.radioandrecords.com instructive experience.
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FEELS LIKE TODAY...BEST SELLING ALBUM OF 2005

CMT, CMA & ACM VOCAL GROUP OF THE YEAR

AND NOW THE MOST TALKED ABOUT SONG OF THE YEA
“SKIN (saraeTH)” IS ON YOUR DESK - IMPACTING NOW!
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THE FIRST SINGLE
FROM THE BRAND NEW ALBUM

e . Listen and download
cmdl ol \‘ ' \ - apreview of Nickelback’s
L’ = -f new single this Thursday,
July 28, 2005 at noon
Eastern Time

The full track will be available
at 7am Eastern Time
Wednesday, August 3rd at
www.dmds.com

Call your Roadrunner
representative
for further details

Impacting all ROCK formats
August 8, 2005

Register now. |
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HAPPY VALENTINE

Rock Editor Ken Anthony sits down
with Epic VP Cheryl Valentine to
relive her rock 'n’ roll

journey from child

equestrian to

successful record

exec. She's a woman

with her ear to the

underground and a

passion for music

who is not afraid to tell it like it is.

See Page 54
WONDER WOMEN

It hasn't been easy for women to win
prime spots at Rhythmic stations, but
more and more are making inroads
and taking on jobs traditionally
handled by men. Urban/Rhythmic
Editor Dana Hall talks to five female
personalities who have pushed their
way to the front of the line.

See Page 30
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By Jos Moward

REA W, Bureau Ctwet
1howar oy, com

the radio and record indus-
tries, New York Attorney Gen-
eral Eliot Spitzer's
| office announced
Monday morning
that Sony BMG had |
admitted that some
of its employees
made illegal pay-
ments to radio sta-
tion staff in ex-
| change for airplay

of its labels’ artists. |
Under a settle-
ment agreement, the
label group will pay $10 mil-
lion to a New York nonprofit
organization that funds mu-
sic-education programs.
According to the 43-page
settlement agreement, illegal
payments from Sony BMG
labels to station personnel
took the form of straight

Spitzer

THE VIEW FROM THE TOP

R&R Publisher/CEQ Erica Farber profiles
Summit City Radio Group President/CEQ
Kristine Foate, a hands-on executive
committed to the growth of individuals
within her company and to the
communities she proudly serves. Foate

details how she made it to the top and offers lots of
| useful advice, including: “Leaders should have zero
tolerance for staff who make disparaging remarks about
other radio stations or other radio companies.” Page 80.

The voice of New York middays: Page 46

bribes, vacations, electronics
and contest prizes for station
promotions. In some cases,
independent promoters
were used as middlemen to
funnel pavments to
stations.

Sony BMG Admits To Payola Practices

Industry reels as Spitzer’s investigation results in $10 million settlement

that Sony BMG employees
concealed some payments
by using fictitious contest
winners to document the
transactions, creating the ap-
pearance that payments and
gifts were going to listeners

Spitzer said, “"Our
investigation shows
that, contrary to lis-
tener expectations that
songs are selected for air-
play based on artistic merit
and popularity, airtime is of-
ten determined by undis-
closed payments to radio
stations and their employ-
ees.”

Spitzer’s office reported

SONYd; BMG

MUSIC ENTERTAINMENT

instead of station employees.
Under the settlement, the
company has committed to
cease making such payoffs
and will in the future fully
disclose all items of value
provided to radio stations.
Sony BMG has also agreed
to hire a compliance officer to
monitor promotion practices

PAYOLA See Page 12

Lioyd Brings Her
‘Best Self’ To The
Radio Newsroom

In a revealing interview for
this week’s focus
on women in
the radio and
record indus-
tries, CBS Radio |
News GM Con-
stance Lloyd |
discusses the
chailenges she
faced rising
through the ranks
of the male-dominated radio
news business and shares in-
sights on things she might have
done differently. The industry
veteran also offers advice to
women entering today’s news-
rooms.

Lloyd

R&R: How did you get into ra-
dio?

CL: | was a broadcast jour-
nalism major at Emerson Col-
lege. It was my fourth major! |
did news on WERS/Boston at
Emerson and several TV intern-
ships, but [ was a bigger radio

LLOYD See Page 11
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Study: PPM Would
Add $696 Million In
Annual Radio Revs

A joint RAB/Arbitron study
on the potential economic impact
of Arbitron’s Portable People
Meter audience-measurement
device determined that compiete
radio-industry adoption of the
device — and abandonment of
Arbitron’s existing diary-based
method — could result in an ad-
ditional $696 million in annual
revenue for the industry.

To arrive at that growth esti-
mate, study administrator
Forrester Research factored to-
gether both projected PPM
gains and diary-only declines.
Panelists indicated that if the
diary system remains, their an-
nual radio spending would de-
crease by $282 million annually,
while full PPM implementation
would result in an additional
$414 million in radio spending.

PPM See Paga 10>

Glickenhaus CEO As Finest City
Gets Control Of San Diego Trio

New company names Stapleford, Thomas PDs

By Keith Borman
R&R Associate Radio Editor
kbermanradioandrecords.com

Finest City Broadcasting,
a new San Diego-based com-
pany, has made an agree-
ment with Comunicacion
Xersa to secure the program-
ming, sales and marketing
rights for Rhythmic Oldies
XHRM (Magic 92.5), CHR/
Rhythmic XHTZ (Z90) and
Alternative XTRA-FM (91X)
in Tijuana-San Diego. The
company takes over those
rights from Clear Channel,
which has been operating
the trio.

Market veteran Mike Glick-
enhaus, who served as VI’/
Market Manager for Clear
Channel/San Diego from
1996-2004, wiil oversee Fin-

Glickenhaus Stapleford

est City Broadcasting as
Presidenf/CEO.

“This opportunity with
these three class C 100,000-
watt stations with some of
the best signals in the market
and heritage format brands
in my hometown is a career
dream come true,” Glickenhaus
said. “Finest City will be
GLICKENHAUS See Page 11

McKenna To Head
Entercomy/Seattle

By Adam Jacobson

R&R Radio Editor
aacobsondradiandrecords com

Entercom/Denver Market
Manager Jerry McKenna has
been transferred to a similar role
at the company’s Seattle cluster.
He'll oversee Oldies KBSG,
News/Talk KIRO, Active Rock
KISW, Triple A KMTT, Alterna-
tive KNDD, FM Talk KQBZ
and Talk KTTH.

“Jerry’s leadership of our
Denver stations has led to phe-
nomenal success,” said Enter-
com Regional VP Deborah
Kane, to whom McKenna re-
ports. “We look forward to re-
peated success with our Seattle
stations.”

McKenna said, “l am looking
forward to managing these ter-
rific properties and working
with the exceptional team that
Entercom has assembled in Se-
attle.”

McKENNA See Page 11"

www americanradiohistorv com


www.americanradiohistory.com

T e R, |

e

paul mecartney fine line

T
SN

the first single from the highly anticipated album
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Abrams Adds Oldies VP Role At Infinity

Keith Abrams, VP/Pro-
gramming for Infinity’s
Denver cluster, has added
corporate-level duties as
VP/’60s-70s Hits Program-
ming,.

In his new position Abrams
will oversee Infinity’s 11
Oldies stations nationwide,
assisting each station’s PD
with on-air content develop-
ment, new initiatives and
the creation of promotions and
events. He will work closely with

e
Abrams

Infinity President/Pro- |
gramming Rob Bamett and
Boston-based Sr. VP/Pro-
gramming Greg Strassell.
Strassell said, “Keith’s
expertise has greatly im-
proved our position at
[Oldies] KXKL (Kool
105)/ Denver. He brings a
wealth of creativity,
knowledge and experi-
ence to one of our most |
treasured formats. Keith has done

ABRAMS See Page 10

Schwartz To Manage Infinity In San Diego

Peter Schwartz has
been promoted to Market
Manager of Infinity Broad-
casting’s San Diego sta-
tions: Classic Rock KPLN
and AC KYXY. The ap-
pointment is effective
Aug. 1.

Schwartz has been
GSM for KYXY since 2000
and was GSM for KPLN
from 1997-2000. Before
joining Infinity /San Diego
he was GSM of American Radio
Systems’ KMXB & KXTE/Las Ve-

gas.

Schwartz

“Peter has earned this
promotion and has prov-
en himself as a leader and
the best candidate,” In-
finity Sr. VP/Western
Mid-Size Markets Lisa
Decker said.

“The fact that he has
successfully led the sales
efforts for Infinity’s top-
rated KYXY for the past
five years and is well-
known in the San Diego
market means he is uniquely
qualified and will be able to hit |
the ground running.”

DuBiel Official PD Of Chicago’s ‘Nine FM’

Matt DuBiel has been named
PD of Newsweb Corp.’s subur-
ban Chicago eclectic Adult Hits
trimulcast “Nine FM,” which
comprises WKIE/Arlington
Heights, WDEK/DeKalb and
WRZA/Park Forest, IL. He has
been the stations’ interim PD
since the April departure of PD
Sky Daniels to the VP/Station
Development post at Superior
Broadcasting.

DuBiel was Daniels’ first hire
when staffing for Nine FM began

in 2004. “My family and | owe
Sky big-time for making me a |
part of this station and this '
team,” DuBiel said. “Sky has |
been a great friend and mentor. | l
wouldn’t be here if it wasn’t for |
him.” |
DuBiel’s radio career began in |
the early 19905, when he interned,
for legendary Chicago air person- |
ality Steve Dahi at WLUP/Chi- |
cago. He's also worked at Chi-
cago’s WKQX and WTMX and |
suburban Chicago’s WLLL

| work,

The 2005 Hip-Hop Summit on Financial Empowerment National Tour recently
visited Washington, DC, where 2,500 peopie ages 18-35 iearned how to “Get
Your Money Right” from several experts and five members of Congress. Seen
here are (I-r}) Hip-Hop Summit Action Network partner and Chrysler Financial
VP William F. Jones Jr., a triend of Wammer Bros. recording artist Paul Wall,
HSAN Chairman Russell Simmons, host of CNBC's Suze Orman Show Suze
Orman, Wall and Russell Simmons Music Group recording artist Rev Run.

Def Jam Expands "La Familia’

Perez appointed President of new world-music label

Def Jam Recordings has launched
Roc La Familia, a new label that
will feature artists in various workd-
music genres, including
reggae, calypso, tribal,
West Indian and reg-
gaeton. Def Jam will

provide marketing, sales -
and distribution sup-@m
T 1 O —

port for Roc La Familia,

which will be based in

New York and overseen by Presi-
dent Juan Perez.

“Everybody talks about the
world getting smaller — well, we
are doing something about it,”
Def Jam and Roc-A-Fella Presi-
dent/CEO Shawn “Jay-Z” Carter

said. “Roc La Familia will lever- |

age the extensive resources of Def |

Jam to introduce fans to cuitures |

that they would not

normally be exposed

to. World music has |

evolved as a genre. It

now blends contempo-

rary styles such as hip-
hop, rock and elec-

tronica with traditional l

and roots music.” i

|

[

|

I

Roc La Familia’s debut artist will
be Houston-based rapper Aztek
Escobar, who is currently work-
ing on his first album, Colombian

ROC LA FAMILIA See Page 10

ESPN Radio Debuts In Suburban Boston

Tang set as 6M, Tribou now PD of WAMG & WLLH

ESPN Radio made its debut in
Boston this week on two subur-
ban AM outlets, WAMG/Ded-
ham, MA and WLLH/Lowell,
MA, which are now
simulcasting the
24/7 ABC Radio-
owned sports net-

The stations’ flip
from Tropical follows the recent
closing on the sale of the outlets
by Mega Communications to
WallerSutton 2000 LP. Newly

| == se g Ve |
R A D i O sports market in the

formed company J-Sports Boston
— headed by former ESPN execu-
tive Jessamy Tang — has inked |
an LMA to operate the two sta-
tions as “890 & r
1400 ESPN Radio/
Boston.”

“Boston is the best

country,” said Tang, |
who will also serve as GM of the
new ESPN Radio/Boston. “We are
thrilled to integrate our compelling

ESPH See Page 10

March Returns To WIZF/Cincinnati As PD

Radio One has hired veteran
programmer Phillip David
March as PD of Urban WIZF
(The Wiz)/Cincinnati. The ap-
pointment marks March'’s second
stint as PD of WIZF; he beld the
position in the late 1990s under
then-owner Blue Chip Broadcast-

ing.
March replaces Terry Thomas,
who recently moved to Radio

One’s CHR/Rhythmic KBXX
(The Box)/Houston as PD. March
was most recently PD of Cumu-
lus’ Urban WHRP/Huntsville,
AL, which he helped launch in
2003. Before that he was OM of
Cumulus’ Wilmington, NC clus-
ter, a post that included oversight
of Urban AC WKXS and Urban ;

WMNX " mARCH So0 Page 185 |

www. americanradiohistorv com

| KOOL/Phoenix as

Chicago’s 'Drive’
Ups Martin To PD

Patty Martin has been elevated
from Program Manager to PD of
Bonneville Classic Rock simulcast
WDRV/Chicago and WWDV/
Zion, IL, collectively known as
“The Drive.” She assumes duties
that had been held by Bonneville
National PD/Music Greg Solk,
who is now focusing on his cor-
porate role.

“Patty has been invaluable
these past four years in helping to
build The Drive brand in Chi-
cago,” Solk said in a memo to
Bonneville/Chicago staff. “As PD,
Patty will be assuming some of
my day-to-day responsibilities as
she continues to work with the
rest of the programming depart-
ment to take The Drive to new
heights.”

Before joining The Drive as Pro-
gram Manager in April 2001, Mar-
tin spent eight years as MD of
Infinity’s crosstown Triple A
WXRT. Her 20-plus years in radio
also include four years as KI.OL/
Houston MD, two years as KSJO/
San Jose MD and two years as
KMBY/Monterey MD.

Martin, speaking about her first
PD role, said, “Getting the PD title
is a great vote ot confidence from the
upper management at Bonneville
in Chicago. That they feel | have

MARTIN See Page 10

Lake Becomes PD
0f KOOL/Phoenix

Charley Lake, PD of WJMK/
Chicago from 2002
until its flip from
Oldies to Aduit
Hits on June 3, has |
transferred to In-
finity Oldies sister

PD. He succeeds .
Todd Wallace, who —
exited in May and Lake
is now focusing on

his consultancy.

Lake reports to Infinity /Phoe-
nix Sr. VI’/Market Manager Mark
Steinmetz, who said, “The KOOL.
staff is excited to work with Char-
ley. He is a terrific programming
manager who knows how to get
the most from a talented team.
He’ll have everyone involved in
the process of developing KOOL's
potent and compelling air sound
and brand image.”

lake told R&R, “KOOL is al-
ready an extremely successful ra-
dio station. So what's the first law
of the Hippocratic Oath? Do no
harm. I'll be following that.
KOOL, like many of today’s gold-
based stations, has moved far
more strongly into the era of “70s-
based music. That's a good thing
for Oldies stations.

“I'll miss the outstanding staff
at WIMK and the many friends
Fve made at Infinity /Chicagn, but the
opportunity 0 work with the super-
talented lineup at one of America’s

LAKE See Page il
July 29, 2005 Radio & Records © 3
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Arbitron Kicks 0ff Q2

Eamings

Season

Revenve groVs, one-time gain bopsts profit

By Joe Howard

R&R Washington Bureau Ctwe!
fhowara@ragdwandrecords com

etting the earnings season off to an upbeat start,
Arbitron on July 21 announced that its Q2 revenue in-
creased 7%, to $69.8 million, while EBIT rose 17%, to $18.6
million. Helped along by those increases and a one-time re-
duction in income-tax expenses, the company’s net income
improved from $8.6 million (27 cents per share) a year ago

to $15.4 million (48 cents).

Arbitron President/CEO Ste-
phen Morris said, “We made stead y
progress on our two key growth in-
itiatives, the Houston market dem-
onstration of the Portable People
Meter and the pilot panel for Project
Apollo, the national marketing-re-
search service that will collect mul-
timedia and purchase information
from a common sample of consum-

”

ers.

During Arbitron’s earnings con-
ference call, Morris said the compa-
ny is focused on getting the first
Project Apollo panel installed this
year and hopes to have initial feed-
back from that trial in the first six to
nine months of 2006.

About the PPM trial, he said, “ Ar-
bitron went to Houston to demon-
strate our ability to recruit a PPM
panel in an ethnically diverse mar-

ket and to show that consumers will
participate ina PPM ratings panel. As
of June 30, when we completed the
recruitment of 2,100 consumers, key
ethnic and racial groups were well-
represented in the installed panel.”

Morris also said the July 20 re-
lease of his company’s joint study
with the RAB on the PPM’s potential
impact (see story, Page 1), com-
bined with other efforts in the
industry, paints a hopeful picture
for radio’s adoption of electronic
measurement.

“This study certainly seems to
suggest that there are significant
economic incentives for radio to
move forward,” he said. “I think this

EARNINGS See Page 6

Study: Michigan Listeners
Loyal To Local Radio

By Adam Jacobson

R&R Raco Eddor
radigandrecords com

A study of radio listening conducted by the Communica-
\ tions Research Institute of East Lansing, MI shows that
local radio remains strong among listeners in the state of

Michigan.

Among the key findings of the
study, released last week: Seventy-
nine percent of those surveyed said
they spend as much or more time lis-
tening to local radio as they did a
year ago. Ninety-five percent said
they expect to listen to local radio as
much or more in the coming year,
887% feel their local radio station pro-

A4
jonesradio.com 2~

vides a valuable service to the com-
munity, and just 20% listen regular-
ly to personal players, including
iPods, CD players and Walkman-
type devices.

Meanwhile, says the study, “Vir-
tually every research participant
could name their favorite local ra-
dio station.” People also miss their

old stations when they move to an-
other area and like listening to local
radio for area news, weather and
sports.

On the subject of satellite radio,
8% of those surveyed had access to
either XM or Sirius. Half of those
satellite radio consumers said they
don't get good reception when driv-
ing, and 83% said they wouldn't
continue to pay for satellite radio if
it started carrying commercials.

MICHIGAN See Page 6

Emmis Would Buy ABC Radio For Right Price
fter London's daily Financial Times reported that Emmis had
made a bid on Walt Disney Co's ABC Radio stations, a well-
placed Emmis source told R&R that the company would be inter-
ested in acquiring some or all of the ABC stations if the deal made
financial sense.

“We've always been interested,” the source said. “At the right
valuation we'd do it, and at the wrong valuation we wouldn't. You
can't give up too much of your business to make a deal. Radio com-
panies have leamed that lesson over the last five years.”

The source nonetheless believes Emmis would be a perfect new
home for some of ABC’s top stations. “They have stations in Los
Angeles, New York and Chicago, and so do we, so the matchup is
the best,” the source said. “For a lot of reasons, it would strengthen
them and strengthen us. But the deal has to make sense.”

That Financial Times report also said that Citadel and Entercom
have bid on the ABC properties, then quoted an insider as saying
the bids were “underwheiming™ and that Disney had asked the three
bidders to “sharpen their pencils” before it decides whether to se-
lect a preferred bidder.

The 72 ABC stations are said to be worth approximately $3 bil-
lion, and ABC Radio is presently fifth in owner rank, with estimated
2004 revenue of $454.8 million, according to BIAf.

A Citadel executive did not wish to comment on the report when
contacted by R&R, and Entercom Exec. VP/General Counsel Jack
Donlevie was not available tor comment before R&R's press time.
Disney execs told the Financial Times that ABC Radio is “a won-
derful asset” but did not comment further.

In other news concerning Emmis, TheStreet.com last week
quoted “a source close to the deal” as saying that Emmis is willing
to “take a haircut” on the price of its TV stations, now up for sale,
since no serious bids have emerged for the whole group.

Responding to the report, an Emmis source told R&R, “This per-
son is absolutely, completely out to lunch. That Is totally erroneous.
false and nonsensical. I'm not sure what this person's agenda was,
but it sounds like somebody who wants to drive down the price.”

The source wouldn't comment on how many bidders are in the
running for the TV stations but did say that Emmis is happy with
the level of interest in its TV assets and believes it will snag more
than $1 billion for the properties.

Analyst: Ad Rates Struggie To Balance Inventory Cuts

n a report issued July 26, Wachovia Securities analyst Marci
Ryvicker credited the radio industry for sticking to its inventory-
reduction efforts. But she also said operators must do more to com-
pensate for the revenue that's being sacrificed in the name of lower

commercial loads. 2
“We do not believe ad rates are high enough to offset the year-
over-year inventory reduction that has occurred to date,” Ryvicker
said. “Year-over-year-FM drivetime reductions of approximately one
unit and 1 1/2 minutes per hour have remained unchanged since
the beginning of the year. We are pleased that radio groups are
Continued on Page 6
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Continued from Page 4

maintaining their lower inventory levels, but our hope is for this year-over-year reduction to expand even

turther”

Meanwhile, citing weak revenue trends, Ryvicker reduced her June radio-industry growth forecast from
3% to 1% and cut her Q3 forecast from 3% to 2%. She also cut her expectations for several companies,
including Cox Radio, Entercom and Radio One. Ryvigker said, “As Q2 appears to be weaker than origi-
nally expected, we believe that most groups will meet the low end rather than the high end of Q2 guid-
ance and provide Q3 forecasts of low- to mid-single digits.”

Meanwhile, in his weekly “Broadcast Beat” report, Banc of America Securities analyst Jonathan Jacoby
said national pacings have over the past week “decelerated further for July, August and September.”

He noted in the July 22 report that July business is pacing ahead in the single-digit-percentage range
and said August pacings are still negative. While acknowledging that it's still too early to make a firm cali
on the month, Jacoby said September pacings, while down siightly, are stiill up in the mid-single-digit range.
However, he also reiterated his befief that the month is being propped up by early business being booked

for Labor Day weekend.

When Stern Goes, Wil Listeners Stay?
ccoeding to a new report from Bridge Ratings, just 5% of listeners to affiliates of New York-based
syndicated moming host Howard Stern plan to stick with their station once Stem heads to Sinus

Satellite Radio in January 2006.

Earnings
Continued from Page 4

report, in aggregate, is good news for
radio and good news for the PPM.”

Morris said Arbitron is scheduling
meetings with some of its biggest
customers regarding the commercial
launch of the PPM, adding, “If the
radio industry is ready to move, we
are, infact, ready to move with them.”

Clear Channel last month request-
ed proposals for competing electron-
ic-measurement technology, and
Morris said the request is healthy for
the process. He said that while he
doesn’t know the details of how
Clear Channel is proceeding, he

thinks the move was a catalyst for
increasing interest in new measure-
ment technologies for radio.

In Other Earnings

In other eamings news, revenue
in Journal Broadcast Group’s radio
division grew 5%, to $21.4 million,
while operating earnings increased
9%, to $5.4 million. For the compa-
ny’s broadcasting division overall,
including its television operations,
revenue increased 2%, to $42.9 mil-
lion.

Operating revenue for the divi-
sion fell 19%, to $8.9 million, due
totough year-ago comps for the TV
side, which didn’t effectively re-

Continued on Page 11

place the robust political ad spend-
ing of 2004. TV revenue dipped 1%,
to $21.5 million, and operating eam-
ings decreased 43%, to $3.5 million.

In the New York Times Co.’s
broadcasting division, revenue
dipped 1%, to $37.2 million, as the
company’s stations felt the loss of
$3.4 million in political spending
from 2004. However, Q2 gains in
automotive, financial services and
home-improvement spending part-
ly offset the lost political dollars.

NYT’s Q2 operating profit de-
creased 17%, to $9.2 million, due
primarily to higher employee com-
pensation costs.

Michigan
Continued from Page 4
“The research confirms what we
suspected all along,” Jackson Radio
Works co-Chairman and Michigan
Association of Broadcasters Radio
Issues Committee Chairman Bruce
Goldsen said. “Listeners in Michi-
gan place a high value on what we
dobest, which is keeping citizens in
touch with their local communities
through news, community service,

6 © Racio & Records July 29, 2005

K}

music that is preferred by local citi-
zens and personalities who become
part of the extended family.”

The results were presented to the
MAB board, which commissioned
the research, on July 21 at the group's
annual meeting and leadership re-
treat. The MAB hired the CRI to con-
duct the study, led by Michigan
State University Communications
Professors Dr. William Donohue
and Dr. Charles Atkin and retired

MSU Professor Dr. Bradley Green-

During April and May 2005, the
CRI conducted a statewide tele-
phone survey of 300 Michigan resi-
dents and seven focus groups in-
volving 75 individuals.

“Most adults still feel close ties to
their local radio stations, which sat-
isfy listener needs for information
about the community as well as
their preferred type of music,” At-

www.radioandrecords.com.

PRICE: $2.25 milllon

Phone: 703-777-1200
FREQUERNCY: 1200 kiz

FORMAT: News/Talk

ANl transaction infermation provided by
BiA's MEDIA Access Pre, Chantilly, VA. -

© AM CP/Farmington, NM $50,000
© WMVO-AM & WQIO-FWMount Vernon, OH $2 million
®WTTC-AM & FMW/Towanda, PA $350,000

® WDRF-AM/Woodrut!, SC $210,000

© KLGH-FMMission, SD $32,000

© WBLT-AM/Bedford, VA $240,000

© WHLF-FM/South Boston, VA $1 million

* KTRW-AMSpokane, WA $850,000

Full transaction listings, posted daily. can be found at

DEAL OF THE WEEK
© WAGE-AM/Leesburyg, VA
TERMS: Asset sale for cash
BUYER: Potamac Radis, hoaded by Manager James
Weitzman. Phowe: 703-532-0400. It owns ne other stations.
SELLER: Radis WAGE, headed by President Grenville Emmet.
POWER: Skw day/1kw night

BROKER: Larry Patrick of Patrick Communications

2005 DEALS TO DATE

Dollars to Date: $1,081,456,641
(Last Year: $1,836,782,950)
Dollars This Quarter: $116,000,701
(Last Year: $492,830.639)
Stations Traded This Year: 554
(Last Year: 843)
Stations Traded This Quarter; 63
(Last Year: 198)

kin said. “Even young adultsunder by emerging technologies doesn’t

age 30 are regular radio listeners,
despite their increased use of per-
sonal players and other new tech-
nologies.”

MAB President/CEO Karole
White said, “We felt we had a good
story to tell, but we wanted hard,
unbiased data to demonstrate what
we suspected to be true. The facts
show that the hype being put forth

align with the reality that local ra-
dio is uniquely positioned to pro-
vide the local touch listeners value.”

The MAB plans-to use the CRI
research to help develop a cam-
paign, set for late summer, to pro-
mote the strengths of local radio
throughout Michigan. The MAB
represents more than 300 Michigan
radio and television stations.

Baton Rouge, LA  WJBO
Worcester, MA WTAG
Lubbock, TX KFYO
Green Bay, W1

Reaganamjcs

AQH Spring Fall

35
6.5
85
5.1
74

Weekdays 6p-9p EST, 3p-6p PST,
Refeed 9p-midnight EST, 6p-9p PST,

Weekend Edition, Saturdays 8a-10a EST, 5a-7a PST

"MITCHAEL

REAGAN

The Legacy Lives On

SHOW

Recently added:
WMET - Washington, D.C.
WWTC - Mpls/St. Paul
WCO]J - Philadelphia
KOGO - San Diego
WGKA - Atlanta
WIND - Chicago
KFYI - Phoenix
KBJD - Denver

Affiliate Relations, Call

Steve Graham, 866-523-4258

WWAV-aRekicakkadiohistore=cola

-
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‘The NAB Radio Show is a great place to o
refuel your creative engine. Our people really ks ?‘é
benefit from the timeliness of the discussions

and panels. From hearing about the latest on :
the Jack format to learning how HD Radio !
affects them, our team returns to their

stations more informed and focused. Don't

let this great opportunity to learn slip away.

See you there.”

PTEMBER 21-23

NSYLVANIA CONVENTI

HILADELP

2' FO R'1 Special offer for Register and Book Your Hotel Rooms Online Today!
I REGISTRATION NAB Members Only! www.nab.org/conventions/radioshow
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3:00-7:00pm

' 3:00-5:00pm
|

l 6:00-8:00pm

|

l 6:30pm-8:15pm

| 8:00pm- Midnight

8:30-9:30am

e

10:002m-4:00pm

10:00-11:45am

NOON-1:45pm

2:00-3:30pm

4:30-6:00pm

8:30pm- Midnight

9:00-11:00pm

12:30am

I 8:30:9:303m

I 10:00am-4:00pm

REGISTRATION OPEN

TRIPLE A LABEL SUMMIT *
By invitation only

NICKEL CREEK/XBCO PRIVATE PREVIEW AT THE REEF

Hear the band play their new CD, Why Should The Fire Die?, in it's
entirety as part of a KBCO promotion.

E-TOWN AT THE BOULDER THEATER
Performances by Soulive and Raul Midon

FOX THEATRE

Performances by:

Jackson Browne, insids Recordings/C85

Leo Kottke & Mike Gordon, RCA Victor Growp

FRIENOS OF BILL W.
REGISTRATION OPEN

BRINGING NEW BLOOD TO THE FORMAY
Sponsored by Capitol Records

The kickoff panel of the R&R Triple A Summit always seems to set the
tone for the rest of the gathering, and this year should be no exception.

This session will focus on the newer and younger members of the

community: the programmers, promotion people and potential listeners.

We will look at the subject from two angles: younger programmers

within the format and new ways to attract a younger adult audience to

Triple A programming.

LUNCHEON
Spoasored by Columbia Records and Red Ink
Performances by Aqualung snd Brandi Carlile

SIX IN 60
Sponsored by W.F. Leopold Management

This year’s SBR Creative Media session is catled “Six in 60." It wil

feature six hot topics that atfect your radio life defivered in 60 minutes,
including understanding and counter-programming the “Jack™-type Adult
Hits format and the evoiving ways to market your station. in addition to
its esteemed panelists, the session will open with an appearance by a

very special mystery guest.

COCKTAIL PARTY
Sponsored by Curd Records
Performance by DeSol

E-TOWN AT THE BOULDER THEATER
Performances by: Beth Orton and Turin Brakes

FOX THEATRE

Performances by:

David Gray, AT0 Records/RCA Music Group
Mike Ooughty, ATO Records

The Fray, Epic Records

PLAYERS CLUB -
Performances by:

Brett Dennen, Flagship Recordings

James Blunt, Atlantic Records

David Gray

CLUB R&R
Sponsored by Virgin Records
Pertormance by Tristan Prettyman

r—_—'— :

FRIENDS OF BILL W.

REGISTRATION OPEN

10:00-11:45am

NOON-1:45pm

2:30-4:15pm

4:30-6:00pm

8:30pm- Midnight

9:00-11:00pm

8:30-9:30am
10:00-2:00pm
10:00-11:45am

NOON-2:00pm

2:15-4:15pm

4:30-6:00pm

8:30pm- Midnight

9:00-11:00pm

Agenda subject to change.

WWwW-americantadiohistorn.-com

MENTORING

Just because we work in the format, does that mean we know everything
there is to know or that we can't learn something new? Some of the most
recognizable and successful format veterans will be available to answer your
questions. The session will be split into two parts: small-group
brainstorming and a period to ask questions and get advice from veterans on
both the radio and records sides.

LUNCHEON
Sponsored by Warner Bros. Records and RCA Music Group
Performances by William Topley and Judd & Maggie

SMALL BUT PROFESSIONAL

There are many stations that have been successfully executing the Triple A
format in small and medium-size markets for years. This panet will address
the unique — and perhaps not so unique — problems and needs of this very
important segment of the Tripie A radio community.

COCKTAIL PARTY
Sponsored by 429 Records
Performance by Saucy Monky

FOX THEATRE b
Performances by:

Pete Yorn, Columbia Records

The Walltlowers, Interscope Records

Ringside, Getien Records

Pete Yorn The Walifiowers

PLAYERS CLUB

Performances by:
World Leader Pretend, Warner Bros. Records
Missy Higgins, Reprise Records

CLUB R&R
Sponsored by Lost Highway
Performance by Mary Gauthier

FRIENDS OF BILL W.
REGISTRATION OPEN

STRATEGIC VISIONING

Lois Todd and Chris Chopyak, partners in consulting company Alchemy,
offer new ways to iook at your job and those who work with you, as well as
toois to help you reach your goais in your personal life. They believe that aii
the necessary resources exist in any given system or individual, and they
chalienge and encourage us to become inspired.

R&R INDUSTRY ACHIEVEMENT AWARDS LUNCHEON
Sponsored by Verve Music Grosp
Performances by Jackie Greene and Teddy Thompson

SNEAK PREVIEW OF ELIZABETHTOWN

Sponsored by RCA Records

Elizabethtown is a new film by director Cameron Crowe, starring Orlando
Bloom and Kirsten Dunst. Music s an integral part of the film, and it
includes new music written expressly for the feature by such artists as Ryan
Adams, Lindsey Buckingham, Nancy Wilson and My Morning Jacket. There
will 3iso be a short intro by the director himself and Jim James from My
Morning Jacket will perform a few songs. Sorry, no press allowed.

RATE-A-RECORO*

Sponsored by New West Records

Refreshments Courtesy of Songlines

Vote Tabulation by Broadcast Architecture

The annual “Rate-A-Record™* is once again coordinated by WXPN/Philadelphia
PD Bruce Warren. In addition to the opinions of the radio and records
community, we have again invited listeners of Summit host station KBCO to
join us. It will be a chance to preview some exciting new releases scheduled
for late summer and early fall. Facilitator: Bruce Warren, WXPN/Phliadelphia
“"Rate-A-Record” is a service mark of dick clark productions

FOX THEATRE

Performances by:

Spin Doctors, Rutination/C05

Amos Lee, Blue Note/EMC

Shannon McNally, Back Porch/Narada

PLAYERS CLUB

Performances by:

Big Blue Hearts, Eagle Eye/C05
Dirty Blonde, Zomba Label Group

sm Doctors
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registration

Smrperaeecmm— |

-

FAX THIS FORM BACK TO 310-203-8450 JULY 9 - AUGUST 5, 2005
OR MAIL TO: Please print carefully or type in the form befow.
- . 3 AFTER AUGUST 5, 2005
R&R Triple A Summit Full payment must accompany registration s
gk Loy« form. Piease nclude separseforms foreach | ON-SITE REGISTRATION ONLY
Los Angeles, CA 90051-6708 T n———

METHOD OF PAYMENT

OR REGISTER ONLINE AT www.radioandrecords.com
PLEASE ENCLOSE SEPARATE FORMS FOR EACH INDIVIDUAL REGISTRATION

MAILING ADDRESS
Amount Enciosed: §_
DVIsa D MasterCard D Amencan Express D Check

-~ Account Number [ == |
Expiration Date

Call Letters/Company Name | |

Strest Month  Date Signature i

City State Zp Print Cardhoider Name Here P

Telephone # Fax # QUESTIONS? Call the R&R Triple A Summit

E-mail - - ~ Hotline at 310-788-1696

m@tl‘j@& Millennium Harvest House Hotel, Boulder, CO

registration ~ TYPE OF ROOM [| vrpLE A summiT RaTE
I Thank you for requesting reservations at the SIS U $129/139 night
j Millennium Harvest House Hotel. Our staff would like to take the opportunity | yunennium Club Rooms || $149/159 night
I to extend a warm welcome to you during your upcoming meeting. (single/double)
| e To conﬁ'rm your reservation, your arrival must be guaranteed by charging two
I nights deposit to a major credit card, or you may send payment by mail. Deposits FOR HOTEL RESERVATIONS, PLEASE CALL:
I will be refunded only if reservation is cancefled at least 30 days prior to lrrin'l. 303-443-3850 or 866-866-8086
0 * Reservations requested after July 28, 2005 or after the room block has been filled Or mail to: Millennium Harvest House Hotel

are subject to availability and may not be availabie at the Summit rate. 1345 28th Street, Boulder, CO 80302

. Check in time is 3:00 pm; check out time is 12noon. Millenniumhotsis.com (Group Code: 12746)

————————————d————————————————————

www. americanradiohistorv.com
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Abrams
Continued from Page 3

an exceptional job of keeping
Infinity’s stations competitive in the
crowded Denver marketplace, and
I'm confident he will bring the
same enthusiasm to working with
our stations elsewhere.”

Abrams took on programming

NEWSBREAKERS

oversight for Infinity/Denver’s
Rhythmic Oldies KDJM, AC KIMN
and Kool 105 in July 2004. He has
previously served as Station Man-
ager of Mercury Broadcasting’s
KALL, KCPX, KOSY & KRAR/Salt
Lake City. Abrams has also been PD
of KBSG-FM/Seattle, WWMG/
Charlotte, WPYR/Memphis and
WHTX/Pittsburgh.

\

March

Continued from Page 3

Earlier in his career March spent
nine years as PD of Davis Broad-
casting’s Urban cluster in Colum-

BRIGHT COLORS.

7
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bus, GA, overseeing Urban WFXE,
Urban AC WKZ] and Gospel
WOKS. He began his career in Lou-
isville as an air personality and later
moved to St. Louis.

LONG-LASTING.

Siino Set As Metro EVP/Sales, Midg. & Ops

al Siino has been appointed Exec. VP/Sales, Marketing & Opera-
s s for the radio division of Metro Networks, based in New York.
He was previously Metro's Sr. VP/Eastern Region & Operations.

“Sal has been instrumental in the resurgence of the Metro Networks
division of Westwood One.” said WW1 co-COO Peter Kosann, to whom
Siino reports. “Since joining the company, Sal has demonstrated a strong
ability to defiver revenue growth, streamline our sales processes, work
well with our advertising clients to heip them achieve their marketing
goals, and recruit talented sales executives.”

Before joining Metro Siino practiced law and worked as an invest-
ment banker.

DURABLE. WEATHER-RESISTANT.

\ (I“'./ -‘1.).‘..‘-':1'1I!" Yol VA VLI I.-I‘-{(

Big promotion got you worried? No need to fret when
Communication Graphics is in your corner. Quality
printing on time and on price!

Preferred by more radio stations since 1973,

<=Communication
-Graphics Inc

THE DECAL COMPANY
(800) 331-4438 - www.cgilink.com

ANNAN A e+

Pressley New PD
0f Press’ Radio
Breeze Network

Press Communications has
named Lauren Pressiey PD of the
Radio Breeze network, which con-
sists of WBHX & WWZY/Mon-
mouth-Ocean and WKOFE/Atlantic
City, NJ.

Pressley’s radio experience in-
cludes stints at WJDM-AM/New
York; WCTC-AM/Middlesex; WJLK/
Monmouth-Ocean; and WBUD &
WKXW /Trenton, NJ. She has also
held positions at Sirius Satellite Ra-
dio and Shadow Traffic.

Lsko

Continued from Page 3

greatest radio stations is simply ir-
resistible.”

Following WIMK's flip to “1043
Jack FM,” Lake began overseeing
the development of the Oldies
WJMK-HD2 channel and Internet
stream wjmk.com, designed to con-
tinue the station’s previous format.
He’s been with Infinity since 1998
and spent five years as OM of
WAZU, WHOK & WLVQ/Colum-
bus, OH. Lake has also been Na-
tional PD for the Bartell group; VP/
Promotion for the Epic, East/West
and Motown labels; and a promo-
tion exec at A&M Records.

Continued from Page 3

local programming with ESPN Ra-
dio to bring high-quality, entertain-
ing shows to the market.”

Joining the stations as PD is
former WGAN/Portland, ME pro-
grammer Doug Tribou, who will
oversee an initial lineup of such
ESPN Radio Network shows as
Mike & Mike in the Moming, The Colin
Cowherd Show, The Dan Patrick Show,
The SportsBash and ESPN GameNigiit.
Additionally, the station will air lo-
cal sports updates every 20 minutes.

Martin

Continued trom Page 3
the ability to keep this great station
on the right track is fantastic. Greg
Solk and [Bonneville/Chicago VP/
GM] Jerry Schnacke have been ter-
rific leaders, allowing us to out our
niche in the market.

“F've learned so much in the past
four years, and I'm thrilled to have
this opportunity to continue in an
expanded role. Now if I could only
figure out how to change the signa-
ture on my e-mail.”

Roc La Familia

Continued from Page 3

Necktie. Perez said, “I'm happy to
open doors to artists of diverse cul-
tures such as Aztek Escobar, a rap-
per born in the US. with Colom-
bian heritage.”
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Lioyd

Continued trom Page 1

listener. | started applying for jobs,
WBZ/Boston called me, and | was
off to the races.

R&R: Did you ever try your hand as
a nusic DJ?

CL: No, but music actually
steered me toward radio. | had a
first-class FCC license and was the
head sound manager for some Bos-
ton bands. | thought about doing
engineering before I did news.

R&R: How did male engineers deal
with a female counterpart?

CL: This was the mid-"70s, and
nobody believed 1 could do it. That
was an eye-opener, because |
thought I could do everything.
People wouldn't let me touch elec-
trical wires, and | was the engineer.

R&R: How did you deal with that?

CL: I kept a good attitude. Also, |
had four brothers growing up who
used to beat me up, so | leamed how
to fight for what [ needed without
making a scene.

R&R: Discuss working your way
through the male-dominated radio news
ranks.

CL: It was challenging, but |
didn’t recognize that it was such a
boys’ dub until | was faced with cer-
tain things. Entering the business, |
wasn't trying to break down barri-
ers or prove something other than
that | was the best at my job. That
attitude helped me ignore a lot of
slights.

R&R: Wihat were the biggest chal-
lenges?

CL: The biggest problems were
male anchors who didn’t believe |
was the best producer and editor. |
was questioned on stories, and some
guys went over my head to ask
people less knowledgeable than me
because | was a woman. Or they'd
vell to the other guy in the room. |
had more expertise, but it didnt
matter. [ realized that other people
didn’t have the same expectations
for me that I had for myself.

R&R: Did you confront them?

CL: I confronted some, but I'm no
tattletale, and 1 never told the bosses.
Maybe | should have, but | wanted
to deal with it. ! think too many
women feel like they have to do that,
rather than resolve conflicts. When
it’s a pervasive attitude, if it doesn’t
change from the top, it will never
change from the bottom.

R&R: Contrust those challenges with
today’s environment.

CL: More women are entering
newsrooms and getting more re-
spect. Prejudice against female edi-
tors isn’t gone, but it has lessened.
The biggest problem is keeping
women around. They have a harder
time proving that it’s not about
spending time in the newsroom.
Many people think that if you aren’t
working 12 hours a day or aren’t
available at a second’s notice, you
aren’t up for the job.

Many women leave because they
have families, and we're losing them

NEWSBREAKERS

three times as fast as men. Only

about 15% of top media executives |

are women, but it’s only when
people are in decisionmaking posi-
tions that they can influence pro-
gramming.

R&R: You're a woman in a deci-
sionmaking position. Describe your re-
sponsibilities.

CL: | walk around the newsroom
and ask, “How does this relate to
people’s lives?” | elbow everyone to
bring it down to some relatable fact.
I also make sure we have a diverse
group in terms of age, sex and cul-
ture to raise different issues that af-
fect people. The more diverse a
newsroom is, the more questions
that get asked.

R&R: How hirve you managed to bal-
ance farily and work?

CL: 1 didn't find a good balance.
I'm a single mother with two kids.
My balance was, | dedicated my

whole heart and head to news- |

gathering at work, and while I was
home | tried to dedicate myself to
that But it was a balancing act that
neither side won. The myth of a
supermom is just that — a myth.

R&R: If you could go back, what
would you do differently?

CL: I didn't explore new horizons
until my children grew up alittle bit.
Maybe [ would have changed jobs
more if | didn’t have children. |

probably would have, but I'm not |

sure how.

R&R: But you reached the top of the
business and also raised your children.
Didn’t you find that balance?

CL: I'll tell you an anecdote |

about that. My two children will
never go into broadcast news be-
cause it was their rival. They hate
broadcast news. They listen to the
news and talk about what's going
on in the world, but that's as far as
it goes.

I think I'm a successful woman,
but I don’t think I'm a successful
mom in some ways, in terms of
what other parents gave their kids.
But in other ways I'm a very suc-
cessful mom, because | raised two
girls who understand their contribu-
tions to the world around them.

R&R: Share a memorable moment
from: your career.

CL: When John Belushi died |
called Chevy Chase, who was his
close friend. He didn’t know yet,
and it was most emotion-filled,
heart-wrenching interview | ever
did. And here is a talent a woman
brought to that: I let him be emo-
tional in a conversation. I let him
half-sob, because 1 understood that
the emotion was going to carry that
conversation. As a woman, | brought
greater talent to that situation than
many men would have.

R&R: What's your advice for women
getting into radio news today?

CL: You don’t have to prove

yourself, but be performance-ori- *

ented and bring your best interests
and your best self into the news-
room.

— Joe Howard

| PPM

Continued from Page 1

: In fact, the study, released July
20, found that nearly one in four
ad agencies and individual adver-
tisers currently using radio would
increase their annual spending if
the device were fully implemented
and operating in place of the diary
system. Broken down by group,
22% of agencies said they’d in-
crease spending once Arbitron
fully adopts electronic measure-
ment, compared to 24% of adver-
tisers.

Eight percent of agency and ad-
vertiser respondents said their ra-
dio budgets would decrease if
Arbitron’s diary system remained
the company’s sole measurement
method. Both national and local
advertisers were surveyed.

Interestingly, advertisers indi-
cated that other dayparts would
benefit from the worse-than-ex-
pected morning drive ratings
numbers found in last year’s PPM
test in Philadelphia.

Ad-agency respondents said
they’d spend 3% less money on
morning drive, while individual
advertisers said they’d lower their
morning drive spending by 5%.
Presented with findings that momn-
ing drive audience estimates were
10%-20% lower with PPM vs. di-
ary data, while other dayparts
were 10%-20% higher, roughly

84% of respondents said they
would increase or continue their
spending habits outside morning
drive.

The study noted, however, that in
overall spending the net results of
the reallocated dollars would be
close to-the break-even point.

PPM Skeptic Responds

Cox Radio CEO Bob Neil, who's
long been critical of the PPM’s tech-
nological capabilities, believes the
survey “skews to the positive,”
adding that the resuits should be
considered “hypothetical.”

In a statement, Neil said, “Our
concern regarding the study is that
it appears to portray Arbitron’s
PPM as being a technology that has
the ability to measure all radio lis-
tening, which, in our opinion, is not
the case. Cox Radio’s position con-
tinues to be that the technology cur-
rently employed by Arbitron does
not, in fact, have the ability to mea-
sure all radio listening.”

Neil added that while those mis-
givings led to his company’s refusal
to participate in the ongoing Hous-
ton PPM trial, Cox still supports the
industry’s adoption of electronic
audience measurement.

“We welcome the opportunity to
participate in the testing of a tech-
nology that we feel has the poten-
tial to measure all radio listening,
whether that technology is devel-
oped by Arbitron, other research
companies or even an industry-

sponsored effort,” he said. “Once
electronic measurement becomes a
reality, may the predictions of this
study be just the tip of the iceberg
as it relates to the positive future of
radio.”

Can The PPM Meet Expectations?

Banc of America Securities analyst
Jonathan Jacoby said in a July 21 re-
port that while adopting electronic
measurement wili help the in-
dustry’s accountability with adver-
tisers, he questions whether the
study’s results make a strong enough
case.

“This study was done in a
vacuum. The real-world impact
likely will be more muted,” Jacoby
said. "We believe that other media
will also look to improve their mea-
surement technologies, making it
more difficult for radio to com-
pletely close the perceived measure-
ment gap.”

Jacoby also noted that the study
sought respondents’ input only on
their radio spending but didn‘t con-
sider from which media that in-
creased spending would come.

“While we believe the PPM will
help radio close the measurement
gap with other media, we estimate
its economic impact will be mod-
est,” he said. “Radio’s long-term
success is much more dependent
on the medium’s ability to compete
for mindshare, listeners and quality
programming.”

— Joe Howard

Finest City
Continued from Page 1

intensely focused on a commitment
| to the listeners and advertisers in
the community we live in with a
group of people who have a driv-
ing passion for both radio and
America’s Finest City.”

Also coming on board are Kevin
| Stapleford, who departs R&R's Al-
| temative Editor post to serve as VP/
Programming of Finest City and PD
of Magic 92.5 and 91X, and Rick
Thomas, who will program Z90.
Citadel/Spokane VP/GM Jim Votaw
will be one of Finest City’s VPs/Sales.

Stapleford, who joined R&R in
October 2004, has a 15-plus-year his-
tory with Alternative radio, includ-
ing programming 91X. He also
launched and programmed KNDD/
Seattle and consulted such stations
as WHFS/Washington and the
former KREV & WREV (Rev105)/
Minneapolis.

“The chance to reconnect with
proven winners like Mike and Jim
and to work alongside a program-
mer of Rick’s caliber is very excit-
ing,” Stapleford told R&R. “I'm go-
ing to miss R&R and being at the
center of the storm, but Finest City
Broadcasting is on the verge of cre-
ating something huge in my home-
town. I couldn’t not be a part of it.”

Thomas, who launched Z90 and
Magic 92.5, was most recently PD
of KBBT/San Antonio and OM of
Univision’s San Antonio cluster. He
has also programmed KOY-FM/
Phoenix, KSFM/Sacramento and
KYLD/San Francisco.

“It’s a little extra special, coming
back to San Diego for this,” he told
R&R.

McKenna
Continued from Page 1
McKenna joined KALC, KEZW,
KKHK-FM & KOSI/Denver in
May 2002. Before that he served as
Exec. VP and Regional VP for Cita-
del, overseeing the company’s sta-
tions in California and Nevada.
He's also been VP/Market Man-
ager for Infinity /Sacramento, VP/
GM of KGMS & KSFM/Sacra-
mento and KITS/San Francisco,
and GM of WMIL & WOKY/Mil-
waukee.

Continued from Page 6

Bridge President Dave Van Dyke said, “Forty-one percent listen only be-
cause of Howard, and their intent is to seek other radio stations for their
morning listening once Stem joins Sinus ” Twenty-three percent of the 2,650
Stem fans interviewed in seven major markets said they intend to sub-
scribe to Sinus, while another 31% are considenng it,

Since Sirius CEO Mel Karmazin has sald the new Stem show will include
commercials, Bridge asked about the impact spots will have on a paid ver-
sion of the program. Twelve percent of those who were unsure about sub-
scribing to Sirtus said it was “very likely” they would subscribe if there were
no commercials on the show. Meanwhile, 100% of those who now intend to
subscribe said they'd do so if the show were commercial-free — but that
drops to 71% when eight commercials an hour are proposed, and to 39%
when 16 spots ag hour are on the tabie.

Kavigauge Acquired By TV Ratings Company
cknowledging that it faced challenges in breaking into the business,
budding in-car ratings measurement company Navigauge, which stud-
ied the relationship among in-car radio listening, outdoor advertising and
dniver behavior, has agreed to sell its intellectual property and assets to
erinMedia, which conducts TV-audience research for broadcast. cable,

sateliite and online services.

Former Navigauge Sr. VP Drew Simpson said, “Most or all radio broad-
casters in larger markets have signed long-term, high-dollar contracts. Over
time, this has removed nearly all the ratings dollars from the radio market-
place. Navigauge was relegated to being an ‘add-on’ or ‘custom research’
Wne item for radio-station and ownership-group budgets.”

www americanradiohistorv com
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Continued from Page 1

and to implement an internal ac-
counting system designed to detect
future abuses. Spitzer credited the
company for its cooperation in the
investigation, saying executives
“promptly agreed to reforms when
the problems were identified.”

In a statement attached to the
settlement, Sony BMG said, “De-
spite federal and state laws prohib-
iting unacknowledged payment by
record labels to radio stations-for
airing of music, such direct and in-
direct forms of what has been de-
scribed generically as ‘payola’ for
spins have continued to be an un-
fortunately prevalent aspect of ra-
dio promotion.

“Sony BMG acknowledges that
various employees pursued some
radio promotion practices on be-
half of the company that were
wrong and improper and apolo-
gizes for such conduct. Sony BMG
looks forward to defining a new,
higher standard in radio promo-
tion.”

Radio Station
Employees Named

While no record-label staffers
were named, a handful of radio
programmers were singled out in
the settlement. Among them were
KHTS/San Diego PD Diana Laird,
who allegedly accepted a flat-
screen TV from Epic Records, and
WRHT/Greenville, NC’s Blake
Larson, who reportedly accepted
airfare, a laptop computer and a
Sony PlayStation 2. Both Laird and
Larson are said to have hidden the
gifts by using fictitious names and
claiming the items were awarded
to listeners.

According to the settlement,
former WKSE/Buffalo PD Dave
Universal — who was fired by
Entercom in January — took trips
to New York and Miami that were
tied to adding specific Epic records,
including “I'm Real” by Jennifer
Lopez in 2001, “Hold On” by Good
Charlotte in late 2003 and “Take Me
Out” by Franz Ferdinand in Au-
gust 2004.

In an exclusive interview with
R&R, Universal said, “The way
they described each of these three
instances in the settlement is
completely inaccurate. Under the
advice of my lawyer, pending our
future lawsuit, 1 can’t be more
specific right now.

“All1 can say is, any time | took
atrip, it had nothing to do with air-
play of a specific song or artist.
What those labels chose to write
these trips off against, it's up to
them to explain.”

Also named is WHYl/Miami's
Donnie Michaels, who allegedly
accepted airfare to Las Vegas and
a laptop during his time at WFLY/
Albany, NY. €olumbia’s promo-
tions department also allegedly
paid for a trip to Boston for un-
named “programmers” at Clear
Channe¥'ss WWHT/Syracuse.
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Those deals were approved, said the
agreement, by a “former VP/Top 40
at Columbia.”

Spitzer’s staff reported that it
foiled a plan by Sony®s urban pro-
motion staff to give a plasma TV
to Urban WWPR /New York PD
Michael Saunders. The TV and
other equipment were allegedly
going to be sent to Saunders’
home address, but Spitzer’s inves-
tigators caught wind of the deal
before the merchandise could be
delivered.

Saunders offered no comment
when contacted by R&R. Aside
from Saunders and Universal, the
radio personnel mentioned in the
Sony documents did not respond to
R&R'’s requests for comment.

Clear Channel — which owns
KHTS, WWHT and WWPR — said
“We are cooperating fully with Mr.
Spitzer’s office. Clear Channel has
extremely strict internal policies
against payola. We investigate any
allegation of this nature, and any-
one who is found to have violated
our strict internal policies will be
disciplined, up to and including
dismissal. The allegations made will
be fully investigated, and any
wrongdoing will be met by swift and
appropriate disciplinary action.”

On the label side, R&R had con-
firmed by its Tuesday press time
that Epic Exec. VP/Promotion Joel
Klaiman had exited.

Payola Methods Detalled

The settlement stated that Sony
BMG staff were required to keep
specific records of how radio staff-
ers were being compensated for
playing Sony BMG artists’ songs.
Documents were found stating,
“Junior promotions personnel are
directed to obtain approval and to
provide weekly reports of their pay-
for-play transactions,” while a May
2003 e-mail from Columbia’s VP/
Pop directed staff to report “any
promotions you did this week for
airplay; flyaways, equipment, etc.”

In exchange for the promotions,
Sony BMG reportedly expected spe-
cific returns from stations. “Promo-
tion staff must demonstrate the
value of specific promotional activ-
ity in terms of airplay,” said the re-
port. “Frequently, Sony BMG em-
ployees seek not just a promise from
the station to add the song, but a
specific spin commitment — an
agreement by the radio program-
mer to play a song a minimum
number of times, usually at speci-
fied times during the day.”

In fact, one Columbia exec told
investigators that such commit-
ments were used to “hold stations
accountable for the expensive pro-
motional support they received.”
Spitzer’s office said, “Such pay-for-
play deals have constituted an inte-
gral part of Sony BMG's business
strategy and have proceeded with
the knowledge and approval of the
top promotion executives at each
Sony BMG label.”

Washington Reacts
Armed with the stunning results

of Spitzer’s yearlong investigation,
FCC Commissioner Jonathan Adel-
stein called on his agency to inves-
tigate the payola practices that had
been uncovered.

“We’ve seen a lot of smoke
around payola for a while, but now
we know it’s coming from a real
fire,” he said. “It’s time to dump a
bucket of cold water on it. We need
an immediate investigation to de-
termine whether these practices
violate federal payola laws. I've
asked Mr. Spitzer to share all of the
evidence that he has uncovered
with the FCC.”

Adelstein also noted that it is un-
fair to listeners “if they hear songs
on the radio because someone was
paid off, not because it's good mu-
sic.” This isn't the first time Adel-
stein has issued a plea for FCC ac-
tion on pay-for-play issues: In May
he expressed his desire for an FCC
investigation of potential viola-
tions of the agency’s product-
placement rules.

Adelstein continued, “It’s a real
tribute to Attorney General Eliot
Spitzer that he has blown the lid off
a potentially far-reaching payola
scandal. I’ve been expressing con-
cern about this for some time in
terms of enforcing our federal
rules, but it took someone with
Spitzer’s tenacity and subpoena
power to bring forward solid evi-
dence.” Adelstein is also challeng-
ing the entertainment industry to
voluntarily reform these practices.

Wisconsin Sen. Russ Feingold, a
longtime crusader against pay-for-
play practices, expressed his satis-
faction with the news and said now
is the time for lawmakers to step up
enforcement efforts against payola
and similar practices.

“l have long been concerned
about these payola schemes, which,
combined with increasing concen-
tration and vertical integration in
the radio industry, have the strong
potential for limiting creativity, lo-
calism and diversity on our air-
waves,” Feingold said late Monday.

“I have introduced legislation in
the past to promote competition in
the radio and concert industries,
and, while this settlement is a step
in the right direction, it provides
even more evidence that it is time
for Congress to address these issues
at a national level.”

Feingold has twice introduced
legislation — once in 2002 and
again in 2003 — to, among other
things, “close a loophole in the
FCC regulations covering payola
to ensure that radio station broad-
casts are not improperly influ-
enced by the payment, whether
directly or indirectly, to the lic-
ensee of any radio station unless
an appropriate sponsorship iden-
tification announcement is made.”
The legislation — dubbed the
“Competition in Radio and Con-
cert Industries Act” — has never
gained traction.

Additional reporting by Kevin
Carter and Dana Hall.
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AL PETERSON

Funny Lady

Who knew politics could be funny?

nlike some of her counterparts, talk host Stephanie Miller
doesn'’t take life and politics all that seriously. Her left-lean-
ing Jones Radio Networks-syndicated talk show — produced by
Democracy Radio and WYD Media Management — was
launched just a little under a year ago and has enjoyed steady
growth in markets across the country, including such major cit-

ies as Los Angeles, Washington and Boston.

Her current show isn’t Miller’s first
round of success in Talk radio. The
stand-up comtc and daughter of
former Republican Congressman
William Miller has previously host-
ed successful local talk shows on both
KABC and KF1in Los Angeles and a
network show for ABC Radio.

In addition oher radio resume, Mill-
er’s TV credits include co-hosting
CNBC'’s Equal Time alongside Bay
Buchanan and, most recently, hosting
the revived /e Got a Secret on the Oxygen Network.

The first time | met Miller was at an R&R Talk
Radio Seminar held in Washington, DC back in
1998. The unabashed liberal showed me then
that comedy always wins out over political dog-
ma by showing up at a TRS cocktail party wear-
ing a black beret and sporting a big cigar while
doing a dead-on impression of former Clinton
White House intern Monica Lewinsky.

| recently caught up with Miller and asked if
she would participate in this week’s R&R Focus
on women in the industry. True to form, she re-
plied, “Why not? | have breasts and a micro-
phone, so 1 guess that would qualify me, right?”

In this candid one-on-one chat | asked how
the daughter of a onetime Republican candidate

for vice president ended up on the left
side of the political media and why
she thinks progressive Talk radio can
succeed better when it has a sense of
humor.

R&R: You come from a pretty Repub-
lican background for a liberal.

SM: You really want to hear my
whole abandoned-by-wolves-and-

Stephanie Miller raised-by-Republicans story? OK.

My dad ran for vice president on the
Republican ticket with Barry Goldwater in 1964.
'm the punch line to that joke. But I was only 3
years old at the time so | don’t really remember
anything about it, and | don’t think anyone can
actually blame me for the landslide.

A JULY VISIT WITH MR. OCTOBER Bsaseba Hall of Famer Reggie Jackson (r) shares a
laugh with ESPN Radio’s Dan Patrick (I) duning the 76th annual Major League Baseball All-Star
Weekend in Detroit earlier this month. ESPN Radio provided play-by-play. pre-game and post-game

coverage of this year's All-Star Game.

phrase you hear today from the GOP. Although
it would make for a much better story, my poli-
tics are not a rebellion against my dad; it'sa path
I found and took completely on my own.

R&R: Was politics something vou heard a lot
about around your house?

SM: Not really. I didn’t grow up wanting to
go into politics or anything like that. Actually, |
grew up wanting to be Carol Burnett, so it's kind
of odd that ! ended up in political talk. I never
planned it to tum out this way. My roots are ra-
dio, not political radio. Does anybody remem-
ber when it was just radio — just good radio?

R&R: So how did you end up int the radio busi-
essy .

SM: Like so many things in life, it was sort of
an accident. You know how the saying goes: Life
is what happens while you’re making other
plans. | was just out of college and my dad had

aiomyssapesinmmyen & = 1 EPHANIE

ago, and L truly believe that if he were alive
today, he would be appalled at what has
become of not only the Republican party he was
part of, but also the whole country. What exists
today is not my dad’s Republican party, and,
frankly, I don’t even think it's Goldwater’s Re-
publican party anymore.

My dad was truly a compassionate conserva-
tive in a very real sense, not just some catch-

M I L L E RShow

just died, so | found myself back home in Buffa-
lo, which is where 1 grew up. | had a friend who
was in radio, and | started doing comedy bits
and character voices for The Sandy Beach Shoiw.
That led to my getting my own show on a sta-
tion in suburban Lockport, NY, and one thing

“After co-hosting Equal
Time with Bay Buchanan, |
don't worry about anything
anymore. I've stared down
a Buchanan and lived.”

led to another. ! ended up moving to Rochester,
NY, then Chicago and then New York City. 1 was
like anyone else who graduates from college
with a really useful theater arts degree: [ was try-
ing to figure out what [ could do to make a liv-
ing with it. Radio kind of happened for me, and
1 ended up loving it.

R&R: When did it first occur to you that you
might be funny?

SM: In high school | was a class clown, and |
realized that | really liked making people laugh.
Growing up, my heroes were Carol Bumett and
Lucille Ball. | loved what they did, and | want-
ed to entertain people and make them laugh.
And guess what? News flash, people: Radio is
actually an entertainment medium.

Continued on Page 14
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Funny Lady

Continued from Page 13

We may be the poor red-haired bastard step-
child of show business, but, dam it, we're show
business! As Jerry Seinfeld said when he was
given an award at the Museum of Television and
Radio: “Hmmm ... the Museum of Television
and Radio. Sojust who are the hangers-on here?”

R&R: Your current show isn't your first go-
around with a national radio show, is it?

SM: No, it's not. When | was working at
KABC in Los Angeles, ABC Radio gave me a na-
tionally syndicated show, but that was back
when there was no such thing as progressive
Talk radio. Despite good ratings and a lot of peo-
ple telling us how funny the show was, there
was difficulty clearing it nationally. So many
people at the-time felt that you couldn’t put a

“Capitalism will be a fact
at progressive Talk
stations just as it is at
conservative Talk stations.
The good shows that get
ratings and attract
advertisers will succeed,
and the ones that don't
will not — it’s as simple
as that.”

show like mine — and | have never tried to hide
my liberal leanings — on a conservative Talk
station, which was all there was out there at the
time.

1 used to hear all the time that no liberals had
ever been successful on the radio, but | was do-
ing pretty well, and so were others who were
hosting local shows, like Ed Schultz and Randi
Rhodes,

1 think the mistake that was being made was
that they kept putting people on the air who
were big names, like Mario Cuomo and Jim

Hightower. They weren’t radio people, and their
shows just weren't very entertaining. It's hard
for me to believe that people never seem to un-
derstand that Rush Limbaugh — regardless of
what you may think of his politics — is a radio
guy who is also a very good entertainer.

R&R: So 1 take it that you still believe, despite the
current move to format purity for stations on the lef
vs. the right, that entertaining listeners is still job one?

SM: Absolutely. I have said this over and over
again: The minute progressive Talk becomes
strictly a political movement, we're dead. We
have to do highly entertaining shows that get
good ratings just like everyone else.

Conservative talk hosts and stations don’t call
it “conservative Talk” — it just is. And it can't
be any different for liberal or progressive Talk.
It just is what it is, and it must be entertaining
and get ratings, not be a political movement, if
it's going to succeed.

Capitalism will be a fact at progressive Talk
stations just as it is at conservative Talk stations.
The good shows that get ratings and attract ad-
vertisers will succeed, and the ones that don't
will not — it’s as simple as that.

R&R: You're clear that entertainment is your first
concern and that politics comes second on your show.
Do you worry about getting typecast because of the
way Talk radio is structured today, with stations gen-
erally offering cither all conservative or all liberal
shows?

SM: After co-hosting Equal Time with Bay
Buchanan, I don't worry about anything any-
more. I've stared down a Buchanan and lived.
But, yes, | do worry about that a littie. Then
again, | hope down the road that radio — and
our country — won't always be this divided.
Our crew jokes that we're sort of like the radio
version of the Island of Misfit Toys — too liber-
al for conservatives and too politically incorrect
for iiberals.

It's fair to say that there’s a bit of Don Imus
or Howard Stemn in our approach to the show,
and | can say that, from my own experience, we
have a lot of listeners from both sides. Like [ said
before, I'd like to think that if a show is good,
people will listen to it, regardless of what kind
of station it's on. | feel pretty sure that Rush Lim-
baugh wouldn’t have the ratings he has if only
conservatives listened to him.

R&R: Conservatives are criticized for constantly
rehashing the Clinton presidency. Are you concerned
at how much time many progressive talk shows spend
rehashing the 2004 and even the 2000 clections?

.

SM: Again, as always, it comes down to do-
ing good radio. I recall people saying that it
would be the end of Rush when Clinton left, but
guess what? He's still here because he's a great
radio person. The way I look at it, when Clinton
was in office, | was playing defense, and now
I'm on offense. People who say that George W.
Bush’s re-election was the best thing that ever
happened for liberal Talk don’t get it. It doesn’t
matter. You either play defense or offense, de-
pending on who's in the White House,

R&R: With cveryone so divided these days, do you
think that talk hosts have any obligation to try to
change the tone in America?

“l have said this over and
over again: The minute
progressive Talk becomes
strictly a political
movement, we're dead.”

SM: | actually see it as my solemn duty to
lower the level of discourse, but people with
more dignity than | have — senators and con-
gressmen — yes, they should do that. Deep
down, most people are sick of the divisiveness
and would like to see an end to all the argu-
ing. Then again, the divisiveness is probably
a good thing for Talk radio from both the left
and the right.

R&R: Describe your show for someone who
hasn't heard it.

SM: It's a great shock. You really should be
medicated before listening. | always joke that
when people are hearing our show for the first
time, they must look a little like the audience
did while watching “Springtime for Hitler” in
The Producers. It takes a bit of getting used to.

Itis essentially a comedy show that happens
to talk about politics, entertainment and what-
ever the heck else is going on out there in the
world. It's a well-womn phrase, but you really
do need to talk about what people are talking
about at the water cooler. Real folks don't stand
around talking about a new farm bill or gon-
gressional bill number XYZ; they’re talking

about Michael Jackson or Tom Cruise or what
disease Brad Pitt has. We try to cover it all and
talk about what real people are talking about.

Idon’t need to get in there and announce, “I'm
a liberal,” because if you listen to the show, it
will be clear to you that | come at whatever it is
I'm talking about with a point of view. When |
did shows on conservative-leaning stations |
didn’t say [ was a liberal, and now that I am on
primarily progressive Talk stations [ still don’t
need to say it. I do the show that | do, and you
can take it however you want to as a listener.

R&R: What changes have you seen as a woman
in the industry?

SM: Well, for one thing, I'm a little less of a
circus freak as a woman in radio today than |
used to be. There are a couple more of us out
there now. When [ started 20 years ago there
were a lot fewer of us, especially women who
were the main hosts of shows and not just side-
kicks. Certainly, that has changed, and it's great.

R&R: You've done both TV and radio i the past
couple of decades, but you seems to always return to
your radio roots. What is it about the medium that
keeps bringing you back?

SM: It is my first love. Also, the more TV |
have done, the more I've learned to love radio.
There's nothing as creatively free on TV as there
ison radio. In television there are so many cooks
in the kitchen — it’s always very hit or miss. I've
done a couple of TV shows that I've loved do-
ing, but it is hard to replicate on TV the kind of
creative freedom you can have in radio.

Might I do TV again? Maybe, but right now |
am really totally focused on the radio show.
Frankly, one of the mistakes | may have made
early on in my radio career was saying yes to
every opportunity that came along and not fo-
cusing enough on the radio show. I'm working
on this show 24/7 these days, and [ can honest-
ly say that | am having the best time of my life.

TALK BACK TO R&R!

Do you have questions, comments or
feedback regarding this column or other
issues? -

Call me at 858-486-7559
or g-mail:
apelerson@radioandrecords.com

On the Fast Track in L.A.
0.2 -1.

800.611.5663

ESTEPHANIE
M LL E RShow

Source Amnlmn DMANO‘-MSPOS_WSMn.mam.mW|olmnmpnmwm

jonesradio.com

M35-549
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MANAGEMENT-MARKETING-SALES

Advice From Qur
‘Foremothers’

Tips from some of radio’s most influential women

By Jaye Albright

' ichelle Wie isn’t trying to rewrite golf history; she just

' i wants to play in the same league with the very best golf-
ers. A few weeks ago, though she was losing in the quarterfinal
round of the Men’s U.S. Amateur Public Links tournament, Wie
— the only woman in a field of 157 golfers — rightfully garnered
the lion’s share of attention from the press and emerged the clear

SPOTLIGNHT

If | had to choose one word to describe my management phi-
“losophy, it would be empathy. The best managers are able to
step outside themseives and their own heads and see any situ-
ation through the eyes and needs of those they manage.

In order to move a person from one position to another on
something, you must show that person why it truly is in his or
her best interest to make the move. The only way you can begin
the change process is to really understand what motivates and
inspires each person.

If you are not an empathetic leader, you will find it difficult to

achieve any meaningful changes in your people and your organization.

— Loma Ozmon, President, Ozmon Media

Each week R&R invites successful people in and outside the radio and recording

moral victor.

Wie crushed all but seven of the men
against whom she competed. The 15-year-oid
made history by becoming the first woman to
compete in the tournament. Her big drives and
very large dreams inspire golfers of all ages,
ethnicities and genders. L

In radio we have a group of women who no
doubt feel very much like Wie. In 1996 a list of
the 40 most powerful people in radio didn’t
contain a single woman’s name. Now, a decade
later, the same list still annually honors 40 of
radio’s most powerful executives — but this
year five of them are women.

Number 14 is Citadel COO Judy Ellis, who
makes the list for the third time, while at
No. 21 is Radio One Chairperson Catherine
Hughes, appearing for the sixth consecutive
vear. Also on the list, at Nos. 24, 38 and 40, re-
spectively, are first-timers Susquehanna Presi-
dent/Radio Nancy Vaeth-Dubroff, Hubbard
Broadcasting President Ginny Morris and NRG
President/CEO Mary Quass.

In 1998, three years after that first list of pow-
erful executives was released, a group of 40 of
radio’s most influential women organized
to mentor budding female radio leaders. And
between 1999 and 2005 a total of 78 female ra-
dio executives have made the list.

Ten of the women on the 1999 list — Quass,

—~-

EQUAL OPPORTUNITY PROGRAMMING e For NewsTalk and Music AM/FM Stations

s All Ab

.

Emmis Radio VP Val Maki, WLTW & WTJM/
New York VP/GM Rona Landy, Judy Car-
lough, Breakthrough Marketing CEO Julie
Lomax-Brauff, Edie Hilliard, Arbitron Qutdoor
VP Joan Gerberding, Southern California
Broadcasters Association President Mary Beth
Garber, Translucent Media President Corinne
Baldassano and R&R’s own Erica
Farber — banded together to create
an ad hoc group, now called Men-
toring and Inspiring Women in Ra-
dio.

The game was radio, and these pi-
oneers — our “foremothers,” if
you'll permit a little poetic license —
blazed a trail for women to follow,
creating an organization that reach-
es out to both women and men who
aspire to professional leadership in
our industry.

From the MIW website (www.radiomiw.
com), some of radio’s most influential women
share their experience and offer some tips that
can help you succeed.

Nancy Vaeth-DuBroff
Susquehanna Radio President, Nancy

Vaeth-DuBroff is the 2005 spokesperson for
MIW in Radio. She says, “Success is not a

and, EVERYONE dreams!

“This show has the highest ratings ever seen by
Wimmer Research, a company that has conducted

several hundred radio program analyses since

about 1982."

RICK EYTCHESON (916) 715-9419 rickeytch@yahoo.com

Roger Wirr mer, from summary of perceptual study

¢

industries to share their thoughts on defining and communicating leadership.

Nancy
Vaeth-DuBroff

gender thing. My path to management has
been through sales. | have been with the
same company for 25 years. There have been
opportunities with other companies, but
there have also been lots of opportunities
g ‘within Susquehanna that have
kept me challenged.

“I’'ve worked in three of our
markets — Dallas, Houston and
Indianapolis — and have done re-

_gional work the last four years.
One of the reasons I've always
stayed put is our company’s com-
mitment to and investment in its
people. I've had the benefit of on-
going education, training and sup-
port.

“We all have periods of frustra-
tion from time to time. For me, the
best way to deal with those is to
work through them and not make
any major changes or decisions as
the result of what is usually a tem-
porary condition. | also equate giv-
ing up with failure, and if there is
one thing [ really hate, it’s to lose.
So it's always been best for me to

Amy Rosenthal

ride out the storm. The sun always comes out
eventually.

“I've worked hard to keep balance in my
life. I've enjoyed the relocations, meeting
new people, working on new assignments
and tackling new projects. That doesn’t mean
| haven’t had days where | asked myself
what would have happened if I'd made oth-
er choices, but 1 don’t spend a lot of time
thinking that way.

“l am also lucky to have an extremely sup-
portive and encouraging husband. I'm hap-
py with the choices 1've made because
they’ve brought me to the place | am today
— and it’s a pretty good place to be.”

Amy Rosenthal

Amy Rosenthal, formerly GM of
ABC Radio/Minneapolis, says, “1
was destined for a career in adver-
tising, some way, somehow. My
dad was in it for 40 years. My old-
er brother went into it. After grad-
uating from college with a B.A. in
literature and rhetoric, | moved
back in with my parents and took

Continued on Page 16

M-F/9P-12M across all time zones!

I Dreams

THE ALL NEW

“Hetbn

More evocative Nighﬁime radio
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Advice From Our ‘Foremothers’
Continued from Page 15

the summer off to have fun. When my dad got
tired of that, he said, ‘Go get a job ... now!’

“So | pounded the pavement in Manhattan
and got a job as a bookkeeper at a tiny pri-
vately owned ad agency off Park Avenue. L had
no business being the bookkeeper because 1
could barely add a column of numbers — |
was terrible.

“The gal sitting at the desk next to mine was
the media planner and buyer. When she an-
nounced that she was leaving the agency, the
owner decided to train me to replace her, so |
became the media department. After a few
months of buying media it was obvious that the
people who were calling on me were having
more fun, so | decided to give radio sales a shot.

“1 spent seven years with two different ra-
dio companies in Syracuse, my last four as
LSM at Park Communications’ Country
WRRB. Park also owned stations in Minneap-
olis, and in 1986 they offered me a GSM posi-
tion there.

“My marriage had ended, so the timing was
right to make the move to a new start in a big-
ger market. Minneapolis would have been a
huge shack to my system had I not spent those
years in Syracuse. Syracuse proved to be a
great buffer zone between New York City and
Minneapolis — the snow, the slower pace, just
about everything.

“After 1 arrived in Minneapolis
the deal with Park went sourand [
got a job selling airtime at KQRS/
Minneapolis. It was the first station
ABC purchased after the Cap Cit-
ies-ABC merger.

“l grew up ina liberal Democrat-
ic household where the mantra
was, ‘You can be whatever you
want to be and do whatever you
want to do if you put your heart
and mind to it.” My parents were fabulous role
models for that. | always looked straight ahead
and did whatever work needed to be done.

“Always take note of where you are on the
food chain and remember that your job is to
make your boss’ job easier. That's a fact of life
in any big company. You may perceive your-
self to be a terrific employee or manager, but
if you‘re not giving your boss what she or he
needs, you're not doing your job.

“My personal life philosophy is that the de-
cisions | make are the right ones for me at the
time | am making them, so there’s no point in
looking back on them with regrets.”

Here are Rosenthal’s top 10 tips for success:

1. Do your homework. That means be pre-
pared, Whether you're calling on a client or
following up on something for your boss, al-
ways be thorough.

2. Anticipate roadblocks. Try to imagine the
consequences of any action you take. If you
can anticipate what could go wrong, you've
got the battle nearly won.

3. Manage laterally. Manage the relation-
ships with your peers in the sales department,
or with your fellow department heads if you're
a manager. Managing them means to manage
the perceptions that they have of you. Be a
team player — offer help and ask for help.

4. Manage up. Everyone in business must
know her place on the food chain. You have
to manage up to your boss. Your job is to make
your boss’ job easier. You do that by being pre-
pared, providing information and providing
assistance in getting results for the company.
And you da.it willingly and cheerfully.
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Kim Guthrie

5. Don’t ask anyone to do anything you
wouldn't do. Lead by example.

6. Communicate, communicate, communi-
cate. You can never communicate too much.
Be clear at all times.

7. Don’t take yourself too seriously. Be able
to laugh at yourself. Life’s too short not to.

8. Think big picture. Think long term. In
this business everyone is after quick fixes and
short-term results. Leaders with vision think
beyond the short term and imagine results
over the long haul.

9. Don’t be embarrassed to ask questions.
Seek out help and you will get it. It's no shame
to admit that you don’t know something.
You'llbe surprised at how willing people will
be to help you.

10. It’s the vision thing. All leaders have it.
They know where they want to take their
company, and they can imagine and visual-
ize how to get there. They get their team to
buy in to that vision and chase it down to-
gether. You can do that on a smaller scale if
you have a vision for your own career. Start
there.

Kim Guthrie

Cox Radio Regional VP/GM Kim Guthrie
also has a list of tips for success to share.

1. Work hard. Long hours get noticed. Man-
agement is not a 9-to-5 job, and even on your
way to your car to go home for the night,
you'll find that you will have many conver-
sations in the parking lot before you actually
get to go home.

2. Happy people are productive
people. Do your part to be a posi-
tive influence on the rest of the
team. Be the one whg pulls the prac-
tical jokes or organizes the station
softball team.

3. Volunteer for additional re-
sponsibilities without being asked
to do so and without expecting to
be paid for it. Run the department
when your manager is on vacation. You want
to be seen as the heir apparent for that job if
and when it becomes available. Don't wait
until the position is open to show them what
you can do.

4. Be willing to move. Often, the best jobs
with the best companies are not going to be
conveniently located near you.

5. Tell your boss your goal is to someday
be promoted. You have to be “sold up the
chain” to your manager’s boss too. Be sure
they all know your future intentions.

6. You need support at home. Your whole
family gets into the radio business,
not just you — and it is so much
easier to be into your job when
your spouse, significant other or
children are behind you and into
it too.

7. Don’t have a gender agenda.
You want to be promoted because
you're good, not because you're a
woman (or a man).

8. Be prepared to give up your
own priorities for their priorities.
Whether it’s a crisis one of your AEs is hav-
ing or your boss needs that report now, you
will get used to reshuffling your priorities all
day long. And their priorities need to come
before yours.

9. Be a leader now, whether it’s in getting
great spot rates, leading in new business or
coming up with solutions to problems. You
need (and want) to set the pace.

10. Management is the spreading of hope.
The best managers — and the most promot-

L)

Dawn Jones

August

Aug. 10-13 — R&R Triple A
Summit 2005, Boulder, CO;
www.radioandrecords.com.
Aug. 19-20 — Dan O’Day's In-
ternational Radio Creative &
Production Summit, Los Ange-
les, CA; www.danoday.com/
summit

<_September >
Sept. 2-5 — Tom Joyner Fami-
ly Reunion 2005, Orfanda; www.
blackamericaweb.com/fami
y05
Sept. 21-24 — NAB Radio Show,
Philadeiphia; www.nab.org

Sept. 23-Dec. 15 — Fall Ar-
bitron

<_October >

Oct. 14 — R&R Smooth Jazz La-
bel Summit, Los Angpies; www.

radioandrecords.com.

r——————————___——__———_—————___——__—_v-'

Mark Your Calendars

Important dates and events in the coming months

< October

Oct. 18 — Nashville Songwriters
Foundation Hall of Fame Dinner,
Nashville;www.nashvillesong
writers.com.

Oct. 17 — ASCAP Country Awards
Dinner, Nashville; www.ascap.
com

Oct. 18 — BMI Country Awards,
Nashville; www.bmi.com '
Oct. 19 — SESAC Country Awards
Dinner, Nashville; www.sesac.
com

Oct. 22 — International Gospel
Music Hall of Fame and Museum
induction ceremony, Detroit; www.
igmhf.org

—Socomber

Dec. 8-11 — R&R Christian Sum-
mit, Nashville; www.radioandre
corgs.com.

Dec. 12-13 — Last reporting
days of the year

able people — are the ones who lead the staff
with their vision and optimism. You don’t
need to be a manager to be a positive influ-
ence on others.

Dawn Jones

Dawn Jones, Sales Manager/New Busi-
ness, NTR & Training at Beasley / Fayetteville,
NG, offers a few more useful tips.

1. If you help enough people get what they
want, you will get what you want. Be a team
player. It comes back to you in great multiples.

2. Find out what your specialty is
and work it. If you're a computer or
a qualitative guru, offer your assis-
tance to management. Become their
go-to person. Offer your assistance
to your team as well, so you can be
viewed as the inside source.

3. Have systems in place to be
more organized. Set a weekly and
daily schedule for collections, new
business calls, returing calls and
making appointments. Stick to your
schedule to avoid distractions. Make an ap-
pointment with yourself so you’re not dou-
ble-booking your time.

4. Take care of your inside champions. Rec-
ognize and take care of the assistants, traffic
people and receptionists in your building, and
also outside your building. The receptionist at
your client’s office may give you more infor-
mation than you'll get from the client. Take care
of her with little spiffs — they go a long way.

5. Find a mentor. Find someone who's had

success in the area of radio you are interested
in, and don’t be shy about asking questions
and picking her brain. Her experience can
help you avoid pitfalls, and she can be the
gateway to good networking.

Big Thanks

R&R'’s Management, Marketing and Sales
pages will leave the golf lessons to Michelle
Wie, but a big thank you to Nancy, Amy, Kim
and Dawn for sharing lessons from women
whose own success is proof that their advice
works. And thanks to MIW webmaster Ruth
Presslaff of Presslaff Interactive Revenue for
her assistance in writing this report.

If you'd like to make a serious com-
mitment to your career, click the “Men-
toring” tab at www.radiomiw.com.
Some of radio’s most powerful women
are prepared to make a serious com-
mitment o you If you're selected as one
of the group's 2005-2006 mentees.

The MIWs are committed to using
their influence and resources to sup-
port women in radio to develop strong
management and leadership skills.
The MIWs are equally committed to
advocating the advancement of wom-
en to senior positions in radio compa-
nies and corporations.

Jaye Albright is a consulting partner

at Albright & O’Maliey Consutlting.

—M
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TECHNOLOGY

BRIDA CONNOLLY

Broadcasting In An

On-Demand

orld

R&R Convention tech session ranges far and wide

he “Broadcast Entertainment in an On-Demand World”

technology session that opened R&R Convention 2005 in
June covered just about everything broadcast radio has to do —
and stop doing — in order to keep up with an ever-growing band
of online, on-demand and satellite competitors.

On the panel were Yahoo! Music/l aunchcast
Radio Sr. Music Director John Lenac; Manager
Intemnet /Operations for Bonneville’s WGMS,
WTOP-AM & FM & WWZZ/Washington,
FederalNewsRadio.com and VivalaVoce.com
Steve Dolge; and David Lawrence, host of Net
Music Countdoun, The David Lawrence Show and
Online Tonight. 1 co-moderated with Clear Chan-
nel Sr. VP/GM Online Music & Radio Gerrit
Meier.

Be Where The People Are

After the introductions Meier cited a recent
NPD Group study that showed radio listening
was down 4% from a year ago while listening
to music stored on a computer rose 22% and
ownership of portable digital players rose by
127%.

He said, “The question we need to ask our-
selves is, how about traditional radio in an on-
demand world? Is this a world that traditional
radio needs to embrace?”

Lawrence responded, “I think that if there's
any message you should walk away from here
today with, it’s to lose any concept that the ra-
dio that’s in your car, that is on your table, that
is in your cubicle at work or that is a Walkman
is the only way the station is going to get your
signal to your listeners.

“Whether it's through podcasting, whether
it's through mobile distribution, whether it's
through combination devices that have yet to be
created by the Samsungs and the Sonys and the
Apples of the world, our content is king. It al-
ways was king. It never stopped being king.”

Dolge said, “Everything that you see today in
terms of digital media, satellite radio — they’re
taking off slivers of the pie. And that's all they
are right now. The day could come when they're

“We should be where the
people are. There’s only so
much we can do to drive
listeners to the radio.”

Steve Dolge

taking off big pieces of the pie, but radio is still
radio and is still the favorite listening device
among most people.

“Having said all that, we should be where the
people are. There’s only so much we can do to
drive listeners to the radio. Teasing and appoint-
ment listening are only so effective because,
frankly, people’s habits are not driven by your
teases. People’s habits are not driven by your
clock, they re driven by their clock at home.”

Asked for his perspective on programmed
content vs. on-demand, Lenac said he believes
they complement one another. “About half of
our usage is customized stations,” he said. “In
our last Arbitron book, last month, we had 3.3
million cume and an AQH of 270,000. Half of
those people are listening to stations they create
and customize themselves.”

Who's Watching The Website?

The first step to moving toward on-demand
is, of course, setting up a station website. [ asked
Dolge, who heads up WTOP-AM & FM’s award-
winning www.wtopnews.com, if radio stations
overall are making the most of their sites.

“No,” he replied. He noted that WTOP, with
its News format, has the advantage of never be-
ing short of web content, but continued, “At
most radio stations you can tell when a website
is controlled by the marketing director. That
means that people think of the website as a bill-
board or a bus back for the radio station. But you
can shift out of that mentality and think of the
website as its own entity, as its own radio sta-
tion.”

Dolge also said that streaming the over-the-
air signal is essential. Asked what makes a good
website, he said, “Number one is content that
people can come back to consistently and find
over and over” — including, at a music site, in-
formation about what’s being played on the air.

“Radio stations that really care and want to
make money with their websites can,” Lawrence
said, “but only if they take advantage of the con-
struction tools that are available to them to take
it to a level beyond a second-generation website
with a lot of Flash, a lot of animated GIFs, and
not a lot of substance.”

“If they’re willing to put in the resources too,”
said Dolge. “We have one person dedicated to
the sales effort for ali our websites, and his job
is to prevent salespeople from giving away the
website, which is far and away the No. 1 prob-
lem that radio stations have in terms of generat-
ing revenue from the web — that it’s all value-
added.

“If you believe your website has value, you
should be compensated for that value.” That phi-
losophy, he said, has the WTOP website on pace
to bill $1 miltion in 2005, and all the Bonneville/
DC web properties pacing to bill $4 million.

When the discussion turned to what makes a
good music website, Lenac said, “One of the big-
gest problems with FM websites is clutter. So the
point about using sites as value-added shows
that the sales departments are perceiving that's
all a website is for, that it’s not an extension of a
brand. A

“The consumers are going there, the listeners
are going there, and they’re just seeing a bazil-
lion ads. And even if it's not cluttered with ads,
it's cluttered with a bazillion different kinds of
content, with promotions and things. People
don’t like that.”

Meier agreed that a station website has to be
uncluttered and easy to use. “It has to be updat-
ed, and it has to be relevant,” he said. “There’s a
certain kind of behavior that people already
have when they’re in the online world, how they
click and where they look, and it becomes very
intuitive. To go against that will be counterpro-
ductive.”

Podcasting, Anyone?

Asked to explain what, exactly, a podcast is,
Dolge replied, “Podcasting is essentially the au-
tomatic downioading of MP3 content, audio
files, through an RSS feed. Podcast can also refer
to an actual file — a program, a podcast, a show:

“Podcasting is essentially amateur radio on
demand. Anybody with a computer, a micro-
phone, an Internet connection and a website host
can create a podcast.”

“Radio stations that really
care and want to make
money with their websites
can.”

David Lawreace

Dolge began producing podcasts for WTOP
carlier this year. “I'll put together an eight- to 10-
minute podcast with weather, top stories, wraps
from our reporters, sports and a little entertain-
ment feature,” he said. “I usually record this af-
ter 4pm. | get the closing numbers on Wall Street
and post it around 4:30.”

The target for the podcasts is commuters and
other people out of reach of a radio — “riding
the Metro, the subway and the bus” — because,
Dolge said, “Those are found listeners. Those are
people you aren't going to get anyway.”

Meier said, “The main difference with pod-
casting, which is the time-shifting of content, is
the frequency at which that content is being up-
dated. Otherwise, it’s really just an orf-demand
download.” He pointed to Clear Channel’s suc-
cessful podcast version of WHTZ /New York's
“Phone Tap” moming show feature, updated
daily and available as a free download at
wu10.2100.com.

HD Radio On Track
HD Radio, which will bring radio in the Unit-
ed States into the digital era, is growing rapidly.
Hundreds of stations are broadcasting in HD,
new consumer hardware is rolling out — includ-
ing, for the first time, tabletop receivers — and

www americanradiohistorv com

“One of the biggest
problems with FM websites
is clutter.”

John Lemac

deals with automakers are reportedly in the
works.

The panelists agreed that content, especially
new programming offered over the “side chan-
nels” or “subchannels” that a digital signal
makes possible, is going to be critical to making
HD a success with consumers.

“The content is going to drive this more than
the audio quality,” Dolge said. “Some audio-
philes might disagree with me, but | think most
people are relatively satisfied with the audio
they're getting out of their automobile, because
they understand they’re in their automobile. So
the jump in audio quality from going to digital,
while nice, probably isn’t going to make you buy
a new radio.”

Dolge noted that webcast side channels for
terrestrial stations (though they were never en-
thusiastically adopted by commercial radio) can
be very successful — if the content is right. He
pointed to Viva La Voce, aside channel for Clas-
sical WGMS, and added, “Our FederalNews-
Radio stream |originally a side channel for
WTOP| was so successful that we bought a ter-
restrial signal. | definitely believe that it 1l be the
content that drives sales of HD radios over the
quality.”

Lawrence, meanwhile, said that it shouldn‘t
be taken for granted that HD Radio will bring
better audio. “We've got to be very, very careful
about assuming that there will be ajump in qual-
ity upward when it comes to HD Radio,” he said.
“We are all looking at options for how we're
going to split the signal and how it's going to
sound.

“People are no longer associating digital with
quality. And if you split your signal too much,
something’s got to give.”

Very Demanding

Meier asked the panel, “What's the one thing
radio should focus on when moving to on-de-
mand content?”

Lawrence replied that stations sheuld focus
on the practical aspects, saying, “Find somebody
you can trust and that doesn’t charge you anarm
and a leg to explore new options and help you
decide which ones you should pursue. Let some-
body give you a bird’s-eye view of things and
then show you why an on-demand application
will make money for you, not just how cool it
is.

Dolge’s advice was “Stream if you're not
streaming.” He continued, “Think about where
your listeners are and try to go there, rather than
trying to force them to where you are. Don’t let
Arbitron dictate everything you do, and don't
let sales dictate everything you do. There wili
be a payoff in the end. In the long run, it's not
all about trying to monetize every single thing
you do.”

“Keep it as simple as possible, and, when it
comes to on-demand, think about creating your
own content,” Lenac said. “The No. 1 song in
the U.K. two weeks ago was a ringtone |the
“Crazy Frog Axel F” tone]. So who's to say that,
instead of just monetizing ringtones, you can't
have your moming show jingle be a ringtone?”
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~ Jeff & Jer Ready To Cross The Street

There was a monumental disturbance in the radio force
in San Diego this week as word spread that market vets Jéff
& Jer. synonymous with mornings at KFMB-FM (100.7 Jack
FM). will cross the street for the same shift at Clear Channel
rival KMYI (My 94.1), possibly as soon as Sept. I. No word
yet on what Jack PD Tracy Johnson will do to replace )&,
who have worked for him for years — all the way back to
the late KKLQ (Q106). When this historic deal goes down at
My 94.1, My Mornings With Duncan & Mel will magically trans-
form itself into My Afternoons, giving PD Duncan Payton and
partner Mel McKay a much-needed break from that 3am
alarm they've been waking up to since Jagger & Kristi left in
February. Jason Kane, who's been voicetracking afternoons
since March, will move to nights.

! Bert In Mirror Is Larger Than He Appears

‘ Noted buff guy Bert Weiss. morning dude at Susquehanna
CHR/Pop WWWQ (All The Hits Q100)/Adanta, did not win
the recent Cadillac Valet Challenge for Charity. He didn't even
come close. Weiss and his elite cadre of four
area valet-parking employees competed in
precision-driving and -parking events against
teams led by fellow Adlanta jocks Ryan
Cameron of WVEE (V103), WCLK's
Carl Anthony, Jimmy Baron from sis-
ter WNNX (99X) and Ray Mariner
of WSTR (Star 94). “Ray won, and
my team came in fourth because
the driver’s seats were at a prede-
termined position and | literally
coukdn't reach the pedals!” the 5’ 4"
Weiss shrieks.

Cadillac supplied the high-end
Escalades, XLRs and CTSs and the prize
money, which went to the charity of the
winning team's choice. In addition to his

T, S —. - . &

Bert shown aimost
actual size.

seat issues, Weiss managed to complicate matters further:
“During the relay, | couldn't get the door open, so | climbed
out of the window, which was a 30-second time violation.”
Sadly, even sitting in a stylish Escalade didn’t help Weiss's im-
age. “| looked like a high school freshman behind the wheel
of his daddy’s new Caddy.” he tells ST. *I could barely see
over the dashboard.”

Label Love

Longtime Island Def Jam VP/Promotion Mike Easterlin has
made a lifestyle decision and is returning home to Dallas with
his family on Aug. 10 to become Co-
lumbia’s new Regional Director/Promo-
tion. Now meet his eerily familiar re-
placement: noted I1DJ Rock Chick Laura
Curtin, who will now have to deal with

= 4

grownups as the new VP/Aduit Formats.

Curtin will be joined in her upper-demo
adventure by Brigette Germroth, who
comes in from ALLLR.

* Jive/Zomba Label Group National Director/Top 40 Pro-
motion Jeff “JR” Rizzo has been pre-approved to add the

Easterfin learning to
speak Texan.

prefix "Senior” in front of his title, thus rendering him Sr. Na-
tional Director/Top 40 Promotion, which, we all can agree,

is a much better-sounding gig. Despite his potent new pow-
ers, the humble Mr. Rizzo will remain based in Chicago.

-
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* Univision flips Spanish Contemporary KQMR/Las Vegas
to Hispanic Urban as “La Kalle.”

Quick Hits

* New York radio vet Kim Ashley (ex-WPLJ) has joined
the morning show at Infinity’s
WNEW, where she'll work with
host Michelle Visage and news-
person Judy DeAngelis.

¢ The Star & Buc Wild empire
continues to swell noticeably with
the addition of Clear Channel Urban
WBT] (106.5 The Beat)/Richmond,
where it replaces the syndicated
Doug Banks Morning Show.

Wedding Crashed, No Injuries Reported

it's only natural that some enterprising radio personalities
would try and capitalize on the current Wedding Crashers phe-
nomenon by trying to crash a local wedding. Such was the
case at KMHX (Mix 104.1)/Santa Rosa, CA, when Afternoon
Munchkin Athena solicited listeners to spilt the beans about
promising local weddings that she and PD Brandon Bettar
could crash. "Hey, free food and booze, right?" Bettar says.
On paper, it looked good. “Initially, one wedding planner gave
us permission to crash three different weddings, but, the day
before, they got cold feet and toid us not to show up,” Bettar
continues. Undeterred by a simple no, Bettar began cold-call-

The Premiere-syndicated Star & Buc Wild can now be loved
ing local hotels, trying to find any wedding possible. “I finally
found one at the local Hyatt. but the receptionist recognized

W) TIMELINE
my voice and asked me if we were going to crash it,” he says.

“I was busted, so we decided to send Athena in alone.” !

So the 4° 11" Athena, armed only with a minidisc recorder
and charm to burn, crashed the Hyatt wedding by herself.
"Athena proceeded to blend right in and started chatting with

Ashiey: Up with the
chickens.

YEAR AGO

 Chris Geisen adds PD duties at WNDE/ l -‘ -
L

family members, friends and, of course, the bartender,” says Indianapolis.

Bettar. “Everything was going well until the bride overheard . mr::h gcean named PD of WMC-FM/ | &1 E #
her talking with the bride's sister. That’s when she came over « John Stc:vens named COO/Radio of

and said, "You're that annoying girl from Mix. Will you please Paragon Media Strategies. Danny Ocean

leave?’ Athena did — but not before doing ‘The Worm' on

her way out!” YEARS AGO

¢ Jerry Blair named Exec. VP of Arista Records.

* Dennis Reese appointed Sr. VP/Promotion at Elektra
Entertainment Group.

* Bruce Agler promoted to OM at KOTK/Portland, OR.

Lovely Libby Leaving Lisa

WHFS/Bakimore Asst. PD Libby Carstensen is taking a
break from the industry after 10 years. “I've wanted to do
this for a long time, but | have never had the courage to do
it.” she telis ST. “I love radio, but | want to figure out if there
are other things that | love. And the beauty of it is, like the

YEARS AGO

®

* Tom “Grover” Biery elevated to VP/
Alternative Pron'\otron at Warner Bros.

prodigal son, you can always come back home to radio.” Records.
Carstensen, who also programmed KFMA/Tucson, will return * Rick Van Cise named PD/News Direc-
tor at KOMO-AM/Seattie. \-

home to lowa, where our minions — er, interns — are cur-
rently scouting out picturesque Dubuque as a potential site
for R&R Convention '06.

« Barbara Bolan named Sr. VP/Market- Bartira Bolan
ing at Virgin Records America.

YEARS AGO

®

The Programming Dept.

* Win Communications hires George Sosson as Presi-

* "Good news/bad news" is the best way to describe the dent/COO. ]
decidedly mixed emotions feit by Jim Murphy, OM/PD of o :::ﬂorksmllahan Jr. named President of ABC Radio

Hot AC KEZR/San Jose and AC KBAY/Gilroy, CA. Following
a stellar spring book for both stations, Murphy was invited
to exit after 10 years, along with GM Joe Armao and GSM
Michael Hobson, as the stations make the transition from
Infinity to NextMedia by LMA.

* Chrysalis promotes Steve Schnur to VP/Album, Alter-
native & Video Promotion.

YEARS AGO

®

*Jim Herron moves to PD of WCLR/

* In the wake of OM Greg Dunkin's recent departure from Chicago.
Journal/Tucson, lucky Journal/Omaha Director/Operations * :‘“ (\:{ap:bianco named PD of WPIX/
ew York.

Tom Land gets to commute back and forth to oversee both
markets for now. Land will hang in Tucson during the week
and head back to Omaha on the weekends. He assures us

* Dick Harlow promoted to VP/GM of
WMFR & WMAG/Greensboro, NC.

Joe
Capobianco

YEARS AGO

that the search will begin soon for Dunkin's replacement; oth-

®

erwise, the pace will kil him.

* PD Annie Sommers has resigned from Pamal AC
WMEZ/Pensacola, FL, the former radio home of R&R's own
Kevin Peterson. The gig is now open, so if you're a fan of
sun, surf, sand and the odd hurricane or two, rush your stuff
to consultant-to-the-stars Joel Salkowitz at nyflyboy@aol.
com.

* Monte Lang named Exec. VP/Radio at Amaturo Group.

* Jack Beach named PD of WLPL/Baltimore. |

 Carolyn Metheny appointed Director of Operations for |
KJJJ & KXTC/Phoenix.

YEARS AGO [

&

* Jimmy Guercio forms Caribou Records.
« Don Wright appointed PD of KSJO/San Jose.
= Chris Holliday named PD of WLCY/Tampa.

* WYKS/Gainesville PD Jeri Banta has a prime opening as
Asst. PD/MD/afternoon jock Alan Fox exits stage left.

-

-
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in six markets, including WWPR/New York; WUSL/Philadel-
phia: WMIB/Miami; WPHH/Hartford; and WPRW/Augusta,
GA.

* With Steve Sweeney gone from Infinity Classic Rock
WZLX/Boston, who will fill the gaping hole in mornings? Our
guess: Kartson & McKenzie, last seen at WPDH/Pough-
keepsie, NY. WZLX also welcomes Anngelle Wood to the
airstaff. Wood was last seen at crosstown Alternative WFNX,
where she was morning co-host and music & entertainment
reporter.

* Crawford Urban WPWX (Power 92.3)/Chicago wel-
comes Kendra G to the overnight shift. replacing Shawn
Knight. Since November 2003 Ms. G has been tearing up
nights at WBLK/Buffalo.

FILMS

BOX OFFICE TOTALS

July 22-24
Title Distributor $ Weekend  $ To Dete
| 1 Charlie And The Chocolate... (WB) $28.25 $114.05
| 2 Wedding Crashers (New Line) $2566  $80.36
3 Fantastic Four (Fox) $1264 $12293
4 The island (DreamWorks)* $12.40  $12.40
5 Bad News Bears (Paramount)* $11.38 $11.38
6 War Of The Worlds (Paramount) $8.92 $208.42
7 Hustie & Flow (Paramount)® $8.01 $8.01 |
| 8 The Devil's Rejects (Lions Gate)'  ,$7.06 $7.06
9 Batman Begins (WB) $472 $191.10
| 10 March Of The Penguins (Warner ind.) $4.38 $9.30

“First week in release Al figures in mitlions
Source: ACNielsen EDI

COMING ATTRACTIONS: This week's openers include Sky
| High, whose Hollywood soundtrack contains covers of '80s

classics by Bowting For Soup (Modern English’s “| Melt With

You™), They Might Be Giants (Devo's “Through Being Cool"),

vitamin C (Til Tuesday's “Voices Carry”™), Elefant (The Smiths’
' “Piease Please Please Let Me Get What | Want”), Cary Broth-
ers (Spandau Ballet's “True®), Caleigh Peters (The Cars’“Just
What | Needed"), Skindred (English Beat's “Twist and Crawl")
and more.

Also opening this week is Steaith, whose Epic soundtrack
includes three new cuts by Incubus — “Make a Move,” "Admi-
ration” and a duet with Chrissie Hynde called “Neither of Us
Can See” — along with Kasabian's “L.S.F. (Lost Souls Forev-
er)”;*(She Can) Do That” by David Bowie and BT; “Buliet-proof
Skin” by Gavin Rossdale's new group, Institute; and a version
of *Nights in White Satin” by Glenn Hughes with The Red Hot
Chili Peppers’ Chad Smith and John Frusciante.

Epic is also releasing the ST to Must Love Dogs, which
contains songs by Sheryl Crow, Linda Ronstadt, Rilo Kiley,
Natalie Cole, Rodney Crowell, Ryan Adams and more.

* Hartford residents are standing down from Condition

Mauve following Dana's move into nights at WTIC-FM. She |

was last heard doing part-time at WBMX/Baoston, and her ar-
rival pushes Mike Kelley to overnights.

* NextMedia Alternative WSFM/Wilmington, NC wel-
comes Kimberly “Vegas” Kithoffer for middays. Vegas, a

former standup comic. comes by way of noted comedy hot- |

bed WQSM/Fayetteville, NC.

* Ryan Hall risks life, limb and culture shock by trading
the afternoons/Creative Services post at Hot AC KLLY/
Bakersfield for afternoons at Citadel's WBHT/Wilkes Barre.
Hall replaces Marino, who was lured by the big money and

loose women (or is that big women and loose money?) of |

Washington, DC to work part-time at WIHT (Hot 99.5).

The 40 Is Sient

It's the end of an era at Infinity’'s WLTE (102.9 Lite FM)/
Minneapolis, where legendary moming guy Orly Knutson has
retired after 20 years at Lite and 46 years in this great indus-
try of ours. Knutson and his wife are loading up the Family
Truckster and will move back to Indiana. “Not only is this a
loss to the 102.9 Lite FM airstaff and Infinity/Minneapolis, but
it is a great loss to Twin Cities broadcasting,” says Lite PD
Phil Wilson while reaching for a Kieenex. "He will be sorely
missed.”

M.IA In Momings

* Cox Hot AC KRAYV (Mix 96)/Tuisa morning co-host Chris
Kellogg plans to leave the station and move back to Con-
necticut to be closer to family. However, he will remain in
place until OM Steve Hunter finds a replacement. Have you
always secretly yearned to wake up in Tulsa? Really? If so, send
your package to steve.hunter
@cox.com,

* After 10 years at the station
— the last 8 1/2 in mornings —
Rob Moorehead has left
WDHA/Morristown, NJ. Market
vet Jim Monaghan is filling in.

* Morning co-host Omelette
exits Saga Active Rocker WLZX
(Lazer 99.3)/Springfield, MA,
leaving Leslie to temporarily fly

— Julie Gidlow | Omelette: The high school
G solo.
FREE RENT DC

Now THAT'S
DGRESS

PR

Legendary Philadelphia personality
Hy Lit — who once commanded an
amazing 719 of the nighttime audi-
ence on then-Top 40 WIBG — has
fallen on hard times, according to Stu
Bykofsky, a reporter for Philly news-
papers the Daily News and Inquirer.
Lit, now 71, suffers from Parkinson's
disease and is facing mounting medi-
cal and drug bills that are reportedly
in excess of $1,200 a month.
Bykofsky is spearheading an effort to help the 50-year Philly
radio legend and is asking fans to contact him at
stubyko@phillynews.com with any offers of assistance.

Hyski, back in the day.

Joe O’Brien, who was one of the
original “Good Guys” during a 34-year
career at the legendary WMCA/New
- York, was killed last weekend in a car
crash in Lenox, MA. He was 90. His
passenger, Ruth Meyer of Kansas City,
and the driver of the other car were
not injured. If Meyer’s name sound fa-
miliar, it’s because she was PD of

Forever a Good Guy WMCA during the Good Guys era in
the mid-'60s.
TOP 10 SHOWS July 18-24
Total Audience R
(109.6 million households) e L 1
I~ 1 ¢80 j
2 Without A Trace 2 8o You Think You Can Dance
3 So You Think You Can Dance .= 3 Without A Trace
4 Two And A Hall Men 4 Bral Camp
5 Law & Order Criminal intent 5 Family Guy
6 NCIS 6 Big Brother 6 (Toesday) |
7 Brat Camp (tie} Two And A Halt Men
8 Law & Drder: SVU 8 Hell's Kitchen
9 Law & Order (tie} The Simpsons (8:30pm)
10 CSI: Miami 10 American Dad

(tie} Big Brother 6 {Thursday)
Source: Nielsen Media Research

IT'8 FREE AND EASY TO BROADCAST FROM THE CENTER FOR AMERICAN PROGRESS IN THE NATION’S CAPITAL.
JUBT ONE CALL PUTS OUR RESOURCES AT YOUR DISPOSAL, INCLUDING A BRAND NEW STATE-OF-THE-ART TALK

‘LL HAVE TO AGREE. TH2
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HI/TSTOP 50 ALBUMS

THE INDUSTRY'’S NO. 1 RETAIL CHART July 29, 2005

And we mean
hot! A lot of po-
sition-jumping
upward this
week, but the
clear truth
seems to be that |
if everything
could be a com-
pilation, the
world might be a better place. That's certain-
ly the message of the chart this week, as Cap-

All American
Rejects

doesn’t hurt that
the disc contains
hits by many art-
ists currently — or,
at least, recently — in the top 10, including Cap-
itol's own Coldplay, who manage to maintain
the No. 4 spot this week, with 79,000.

Also featured on Now are Virgin's Gorillaz,
rapidly becoming one of the big success stories
of the summer as they jump from No. 14 to No.
7, with 55,000 sold. And it's only going to get
bigger, since “Feel Good Inc.” is everywhere

Bow Wow

Columbia’s Bow Wow is at the top 10 half-
way mark, down two places, to No. 5, with
57,000. Rounding out the bottom of the list are
A&M/Interscope’s Black Eyed Peas, jumping
from No. 8 to No. 6, with 57,000; Columbia/
CRG's Carly Simon, making a strong baby
booming kinda debut at No. 8, with 54,000,
Roswel/RMG's Foo Fighters, jumping from
No. 11 to No. 9 on 54,000; and American Ido}
Kelly Clarkson (RCA/RMG) at No. 10, up
from unlucky 13, with 53,000.

Other notable debuts: Seny Urban’s Mary

w ™ ARTIST ALBUM LABEL POWERINDEX CHANGE
- 1 NOW THAT'S WHAT I CALL... Various Capitol 421,770 2 -
5 2 MARIAH CAREY The Emancipation Of Mimi Island/IDJMG 88,418 -10%
1 8 R.KELLY * Tp.3 Reloaded Jive/Zomba Label Group 84,485 -35%
4 4 COLDPLAY X&Y Capitol 79,109 21%
3 5 BOW wWow “  Wanted Sony Urban/Columbia 57,038 -50%
8 6 BLACK EYED PEAS Monkey Business A&M/Interscope 56,830 13%
14 7 GORILLAZ Demon Days Virgin 54,949 +6%
= 8 CARLY SIMON Moonlight Serenade Columbia 53,593 -
n 9 FOO FIGHTERS In Your Honor RCA/RMG 53,5638 -8%
13 10 KELLY CLARKSON Breakaway RCA/IRMG 52,561 -4%
7 n YING YANG TWINS U.S.A {United States Of Atlanta) nr 51,775 25%
2 12 SLIM THUG Already Platinum Geffen 50,741 -61%
12 13 GWEN STEFANI Love, Angel, Music, Baby Interscope 49,549 -10%
- 14 MARY MARY Mary Mary Sony 49,289 -
15 15 MIKE JONES . Who Is Mike Jones? Asylum/Warner Bros. 46,773 +1%
9 16 MISSY “MISOEMEANOR” ELLIOT The Cookbook Gold MindViolator/Atlantic 46,103 -28%
- 17 B5 B5 Bad Boy/Atlantic 45,538 = =
16 18 RASCAL FLATTS Feels Like Today Lync Street 43,513 5%
20 19 TOBY KEITH Honkeytonk University DreamWorks 42,960 +10%
6 20 ALL-AMERICAN REJECTS Move Along DreamWorks 39,727 -55%
17 2 SYSTEM OF A DOWN Mezmerize American/Columbia 39,320 7%
10 22 GEORGE STRAIT Somewhere Down In Texas MCA 38,428 -36%
18 23 CAROLE KING The Living Room Tour Concord 37,045 11%
22 24 KEITH URBAN Be Here Capitol 35,972 +4%
24 25 FALL OUT BOY From Under The Cork Tree Island/IDJMG 35,814 +14%
26 26 GREEN DAY American Idiot Reprise 33,604 +9%
23 27 KILLERS Hot Fuss Islond/IDJMG 32,130 0%
28 28 SUGARLAND Twice The Speed Of Life MCA 31,195 +5%
30 29 HUSTLE & FLOW Soundtrack Atlantic 31,058 +6%
2 30 50 CENT The Massacre Shady/Aftermath/interscape 30,026 -15%
25 3 JACK JOHNSON In Between Dreams Brushfire/Universal 28,465 9%
32 32 PRETTY RICKY Blue Stars Asylum/Warner Bros. 26,979 2%
3% 33 WEEZER Make Believe Geffen 25,815 -3%
k)| 34 AUDIOSLAVE Out Of Exile Interscope/Epic 25,642 -8%
29 35 COMMON Be Geffen 25,481 -15%
40 36 WEBBIE Savage Life Asylum/Trill 24,343 +2%
38 37 OFFSPRING Greatest Hits Columbia 24,275 +1%
- 38 DUKES OF HAZZARD Soundtrack Columbia 23,486 -
34 39 SHAKIRA Fijacion Oral Vol.1 Epic 22,352 17%
36 40 CIARA Goodies LaFace/Zomba Label Group 22,331 : 13%
217 M DAVE MATTHEWS BAND Stand Up RCA/RMG 21,589 -29%
- 42 LUDACRIS The Red Light District Det Jam/IDJME 21,357 -
33 43 BACKSTREET BOYS Never Gone Jive/Zomba Label Group 21,014 -22%
45 44 LIFEHOUSE Litehouse DOreamWorks 20,787 -5%
31 45 WHITE STRIPES Get Behind Me Satan Third Man/V2 19,675 -19%
44 46 PAPA ROACH Getting Away With Murder OreamWorks 19,603 -12%
46 47 ROB THOMAS Something To Be Atlantic 19,433 8%
- 48 KEM Kem li Motown/Universal 19,356 -
48 49 MY CHEMICAL ROMANCE Three Cheers For Sweet Revenge Reprise 19,223 +3%
39 50 LYFE JENNINGS Lyte 268-192 Columbia 18,483 -23%
© HITS Magazine Inc.

EJ.M AL@MM S‘ itol’s Now That's - these days. Mary, at No. 14,

What I Call Music Mariah Carey continues to amaze. The Is- | with 49,000; Bad

19 comes in at No. land/IDJMG diva s in at No. 2 this wee /Atlantic’s

'!Ot Fun ln The Summer- 1, With 42,000 up fmm] last ?veekmo. 5, with 88,000. ]ivek} :‘S),yat No. 17,

tlme: ”aw ’9 At No, I units sold. ; Zomba’s R. Kelly drops from No. 1 to a still- | with 46000;and P2
Hot damn! Of course, -it” respectable No. 3, with 84,000 sold. the Dukes Of '

Hazzard
soundtrack (Co-
lumbia/SMS), o
at No. 38, with ; =
23.000. Reentries Sk, Theng
include Def Jam South/IDJMG's Ludacris, at
No. 42, with 21,000; and Motown/Universal’s
Kem, at No. 48, with 19,000 sold.

Next week: Look for strong showings
from Young Jeezy, Jason Mraz, comedian
Dane Cook and Babyface.

20 ® Radfo & Records July 29, 2005
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MIKE TRIAS

mtrias@rodioandrecords.com

AllJacked Up

Last year Gretchen Wilson went from small-town girl from
Pocahontas, IL to award-winning multiplatinum artist seeming-
ly overnight after the release of her debut album, Here for the
Party. But the truth is, she paid her dues in Nashville’s music
circles like virtually all country artists do. Wilson’s industry ex-
perience will be an asset as she deals
with the release of her pivotal soph-
omore album. “All Jacked Up,” the
lead single and title track from the
CD, is Going for Adds at Country
next week.

While the full song is just hitting ra-
dio, a clip is already available as a ring-
tone through Cingular Wireless. This is
the second time the company has de-
buted a high-profile song before radio
airs it. Earlier this year Cingular offered Coldplay’s “Speed of
Sound” to its customers before the song aired at radio. Cingular
is also the sponsor of the current Kenny Chesney-Gretchen Wil-
son tour, which draws to a close in Louisville on Aug. 28.

Paul McCartney returns to radio next week with “A Fine Line,”
our first taste of his upcoming album Chaos and Creation in the Back
Yard, which is due in stores Sept. 12. Chaos is McCartney’s 20th
studio recording since leaving The Beatles and his first album in
four vears. It was produced by Nigel Godrich (Radiohead, Beck)
and recorded in London and Los Angeles over the past two years.

“I did not want to rush this album,” McCartney says. “I think
] it was worth the wait though. The mu-
sic became more interesting over time,
and I'm really proud of what we did.
We made a lot of it up as we went along,
Id try something, and if it didn’t work,
I'd try something eise. It was like mak-
ing a go-cart in the backyard.” Look for
McCartney to embark on a 37-city US.

Paul McCartney ' on Sept. 16. )

Institute enter the big leagues next
week as they go for adds with “Bullet-Proof Skin,” the first sin-
gle from their introductory album, Distort Yourself. Though the
album doesn't hit stores until Sept. 13, the song is already on
shelves as part of the soundtrack of the film Stealth. Institute com-
prises some familiar faces: Gavin Rossdale of Bush fame serves
as vocalist-guitarist, Chris Traynor (Helmet, Orange 9mm) also
strums the guitar, Cache Tolman (Rival Schools, CIV) plays bass,
and Charlie Walker (Chamberlain) pounds the skins. The quar-
tet will promote the CD with a trek
across the US. in August.

Get ready to experience some “Good
Times” with Tommy Lee. The Motley
Crue drummer enlists the aid of Butch
Walker for the single, the first from
Lee’s upcoming album Tommyland: The
Ride. August will be a big month for
Lee. Not only will his album drop Aug.
9, his six-part NBC reality show, Tom-
ny Lee Goes to College, premieres Aug.
16. Lee and Motley Crue will also be in the midst of their 55-date
North American tour with openers Sum 41, The Exies and Sil-
vertide.

After they reportedly partied together in Las Vegas, there was
much speculation that Lee was set to remarry ex-wife Pamela
Anderson soon. Anderson, however, denied the reports and ad-
dressed the rumors in her online journal. “I am not engaged to
Tommy Lee,” she wrote. “Please. We are friendly, we're family, but
that is not the truth. The press has some nerve.” At the end of her
journal entry she posted a few pics of her and Lee together, in-
¢cluding one of Lee wearing what looks like a tuxedo.

Gretchen Wilson

Tommy Lee

0000606000060 0000000

No Adds

CHR/RHYTHMIC

NIXKI FLORES Strike Epic/

NOAN Dat Boy Chevy (ive/Zomba Label Growp)

PURPLE RIBBON ALLSTARS._. Kryptonite /Puple AibbonVirgin/
T. LEE {/BUTCH WALKER Good Times /71 Education Services/
YOUNG JEEZY f/AKON Soul Survivor (Def JamyIDJMG)
YUMMY BINGHAM flJADAKISS Come Get tt AorownUinversal

URBAN

FANTASIA Ain't Gon' Beg You (/RME/

JAE MILLZ | Like That Unversal

PURPLE MBSO ALLSTARS._. Kryptonite Pple Aibban/Vimsy
SCRYBE f/P-MINOR Losa Control (Liv Entartainment/

T-PAIN 'm Sprung (ve/Zombs Ladel Growp/

YOUNG JEEZY HAKOM Soul Survivor (D Jam/IUM5)
YUMMY BINGHAM GSADAKISS Come Get tt Morown Unversal

URBAN AC

LATOYA LONDON Every Part Of Me Peat/
TROY JOHNSON Man/Woman (Sought Alter Entertainment/

GOSPEL

KIERRA “KIKI™ SHEARD That Thing [EA/ Gosped
OSCAR WILLIAMS You Are The One /Aleho int )

COUNTRY -

GRETCHEN WILSON Al Jacked Up Eaic/
KEITH ANDERSON XXL (Arista/
LUKE STRICKLIN American By God's Amazing Grace (Pacific/

AC

PAUL MCCARTNEY A Fine Line [Capital/

HOT AC

LIZ PHAIR Everything To Me /Capital/

MELISSA ETHERIDGE Refugee //sisnd/I0JMG)

RA Every Little Thing She Does Is Magc (Republic/Unrversal)
RINGSIOE Tired Of Being Sorry (Flawless/Geffen)

T. LEE f/BUTCH WALKER Good Times (71 Fducation Services/

SMOOTH JAZZ

S. WONDER From The Bottom Of My Heart (Motown/Universall
U-NAM I'm Only U-Nam (Trippin 'N° Rhythm/)

ROCK

3 DOORS DOWN Live For Today (Repubdc/Universal)
INSTITUTE Bullet-Proof Skin (laterscope/

ROLLING STONES Rough Justice (Vags
SUPAGROUP It Takes Balls Foodcham/

ACTIVE ROCK
3 DOORS DOWN Live For Today /Republc/Universall
MNSTITUTE Bullet-Proof Skin //nterscope/
SPIRACELL Putse (/MG/
SUPAGROUP |t Takes Balts (Foodchan/

ALTERNATIVE

3 DOORS DOWN Live For Today /Republic/Universall
8LOOOHOUND GANG Fox Trot (Geffen/

D.“JR GONG" MARLEY Weicome To Jamrock /Tuff GongUniversal
INSTITUTE Bulet-Proof Skin /inerscape)

SPIRACELL Pulse U6/

STELLASTARR Sweet Troubled Soul (RCA/RMG/

TRIPLE A

AMY RIGBY | Don’t Want To Talk About Love /Sgnature Sounds)
ASSEMBLY OF DUST Roads (Hybnid)

BRANDI CARLILE Fall Apart Again (Red ink)

D. “JR. GONG™ MARLEY Weicome To Jamrock (Tuff Gong/Universal
DAR WILLIAMS Echoes (Razor & Tie/

FEIST Mushaboom (Cherry Tree/interscope/

JUOE JOHNSTONE On A Good Day /BaJak/

LAKE TROUT Street Fighting Man/Now We Know (PadnyRy/
MELISSA ETHERIDGE Refugee /isiand!0IMG/

PAUL MCCARTNEY A Fine Line (Captal)

ROBBERS ON HIGH STREET The Price & Style /Mew Line/
ROLLING STORES Rough Justice (Vigay/

SHIVAREE 2 Far (Zoe/Rounder/

CHRISTIAN AC

CASTING CROWNS Lifesong (Beach Street/Reunion/PLG)
WYNONNA Rescue Me (Curt/

" CHRISTIAN CHR

CASTING CROWNS Lifesong /Beach Street/Reumon/PLG)

CHRISTIAN ROCK

GRAND PRIZE Break Me (4 postrophe/

INSPO

CASTING CROWNS Lifesong (Beach Street/Reunion/PLG)
WYNONNA Rescue Me (Curb/

CHRISTIAN RHYTHMIC

No Adds

R&R's Going for Adds features the complete list of songs impacting radio for the coming week. Going for
Adds is e-mailed each week to participating radio and record executives. For more Info, contact John Fagot at
Jfagot@radioandrecords.com.
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UVE

Travis Storch « 866-365-HITS

Back

ARCADE FIRE Newghborhood #3 (Power Out)
JINE INCH IAILS The Hand That Feeds
SYSTEM OF A DOWN 8.Y 0.8

MUDVAYNE Happy?

OASIS Lyla

Cowniry

SARA EVANS A Real Fine Place To Start
SUGARLAND Something More

FAITH MILL Mrsssssipps Girt

TIM McGRAW Do You Want Fries With That?
SAIE O'MEAL Somebody's Hero

Bives

JOHN LEE HOOKER JA. Boom Boom
SUSAN TEDESCHI Don't Think Twace

W. WILLIAMS & J. SUMEROUR Ain't Gonna.
DR. JOHN A U 4 Real

BIG HILL MORGANFIELD Boogre Child

Music
-CHOoICE
Yooy Manin. Vinw Chalea ™
30 mition homes
27,000 businesses
Available on digital cable and DirecTV
Damon Wilhams ® 646-459-3300

T LIST

Justin Prager

ALL-AMERICAN REJECTS Dirty Lttie Secret
BOW WOW VOMARION Let Me Hold You
CRAZY FROG Axel F

HOWIE DAY She Says

LUDACRIS Pxmpin’ All Over The World
RYAN CABREMA Shine On

ROCK

Gary Susalis

WSTITUTE Buliel-Proof Skin
TRAPT Stand Up
ALTERNATIVE

Gary Susalis

NINE INCH MAILS Onty
WHITE STRIPES My Doorbelt
TOBAY'S COUNTRY
John Hendricks

KEITH ANDERSON )00
RANODY TRAVIS Angels

RAY SCOTT My King Of Music

AMERICANA

Liz Opoka

MRCHELLE SHOCKED How You Play The Game
MICKEL CREEK When In Rome

SHANNON MCMALLY Miracle Mile

SHOOTER JENNINGS Busted tn Baylor County
$SOM YOLT Gramophone

Voice of America broadcasts n 44 tan-
Quages in over 60 countries with an audh-
ence of 100 million fisteners on 798 radio
stations and 502 television stations.

Larry London ® 202-619-3901
Arnis/Title Total Plays
KELLY CLARKSON Behind These Hazel Eyes 22
D.M.T. Listen To Your Heart 2
PUSSYCAT DOLLS VBUSTA RHYMES Don't . 22
RIHANNA Pon De Replay 22
BLACK EYED PEAS Don't Phunk With My 22
BABY BASH AKON Baby I'm Back 20
BOW BOW L/OMARION L et Me Hold You 20
PAPA ROACH Scars 18
LIFEHOUSE You And Me 18
MARIAH CAREY we Beiong Together 18

BOWLING FOR SOUP Onhio (Come Back..}) 16
JESSICA SIMPSON These Boots Are Made.. 16

PRETTY RICKY Grind With Me 16
GWEN STEFANI Coo! 1"
PRAS MICHEL USHARLI MCOUEEN Havent. 14
COLDPLAY Speed Ot Sound 12
CROSSFADE Coig 12
50 CENT Just A L1’ Bit 12
WILL SMITH Switch 10
FRANKIE J How To Deal 10
FAT JOE $/MELLY Get it Poppin® 10
MISSY ELLIOTT (/CIARA Lose Control 10
NATASHA BEDINGFIELD These words 8
CIARA 1A UOACRIS Oh 8
GREEM DAY Holiday [3
SIMPLE PLAN Untitied 6
Adds .

WEEZER Beverty Hills

CLICK FIVE Just The Girl

LUDACRIS Pimpin’ All Over The world
ROB THOMAS Thrs (s How A Heart Breaks
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SIRIUSA/

SATELLITE RADIO
1221 Ave. of the Americas
New York, NY 10020
212-584-5100
Steve Blatter

Sirlus Nits 1
Kid Kelly -

HOWAE DAY She Says

SLACK EYED PEAS Don't Lie

FALL OUT BOY Sugar. We're Gom’ Down
REV AUN Mind On The Road

Jose Mangin

MNE INCH HAILS Onty

3 DOORS OOWN Live For Today

COMEED & CAMBAIA Weicome Home

Nard Attack

Jose Mangin

TRIVIUM A Gunshot To The Head Of Trepidation
SO WORK Weapon Of Vandty

The Puise

Haneen Arafat

B0 JOVI Have A Nice Day

DAMIEL POWTER Bad Day

Outisw Country

Jeremy Tepper

BANIO & SULLIVAN I'm At Home Getting Hammered
BANJO & SULLIVAN | Don't Give A Truck

Left Of Conter TURFERS Wipe Out 2005
Rich McLaughiin The Beat
JOLEWILD E) Captan Howard Marcus
DEATH CAB FOR CUTIE Soul Meets Bady ANMIE Heartbeat
REOWALLS Thank You STONEBRIDGE {/THERESE Take Me Away
GIRAFFES Man U. GROOVE COVERAGE Porson
ADULT CONTEMPORARY
Jason Shitt
- HOWIE DAY She Says
3 DOORS DOWN Here By Me
2 i . .. o Bend And Break
O e S S
[
: counTRY
This section features this week's new adds Leanne Flask
on DMX MUSIC channets avaitable via digi- TRACE ADIONS Arington
tal cable and direct broadcast satelite. LISA BROKOP 8ig Picture
ALTERNATIVE RYAN SHUPE & THE AUBSERSAND Dream Big
Dave Stoan RYTHANC BANCE
STELLASTARA Sweet Troubied Soul Danielle Ruysschaert
OAMIEN MARLEY Weicome To Jamrock EVE UOWEN STEFAN Let Me Blow Your Mind (Chub Mix)
[~ ¢ MICHAEL GRAY The Weekend
OURAN DURAN Girts On Film (Sai Tank Remix)
Davedioan VIVIAN GREEN Gotta Go Gofta Leave
3 DOORS DOWM Live For Today USHER Caught Up (Bimbo Jones Mix)
ROLLING STONES Rough Justice PUSSYCAT DOLLS Dont Cha (Raiphi's Hot Freak Max)
L 08-MYTUNES
©
o
WEST Artist/Titie Total Plays
1. COLDPLAY Soeed Of Sound HILARY DUFF Wake Up 81
2. SCOTY GRIMES Livin' On The Run AKON Lonely 80
3. TilM McGRAW Do You Want Fries with That?
4. AUDIOSLAVE Be Yourselt CRAZY FROG Axel F 7
5. LEANN RMMES Probably Wouldnt Be Thes Way JESSE McCARTMEY She's No You 78
MIDWEST JESSE MCCARTNEY Beautiul Soul 7
1. COLDPLAY Speed Of Sound
2. TN MCGRAW Do You Wan Fries With That? SOWLING FOR SOUP 1985 n
3 $COTT GRISSES L’ On The Run KELLY CLARKSON Behind These Hazel Eyes 76
4. AUDIOSLAVE Be Yourselt
5. LEANM RBSES Probably Wousdn't Be This Way GWEN STEFAM LEVE Rich Gir 3%
SOUTHWEST BACKSTREET 80YS incomplete K<}
1. COLDPLAY Speed Of Sound CHEETAH GIRLS | won't Say 32
2. 7104 McGRMW Do You Want Fries With That? .
3 AUDIGSLAVE Be Yoursel S agcelior You 52
4. $COTT GAWMES L On The Run USHER Caught Lp 3
S.M?SH?MWO‘MMBHVSWW ALY & A.J. Do You Beiieve In Magic 0
NORTH - KELLY CLARKSON Since U Been Gone 30
1. COLDPLAY Sound
zmcn&o?dmm'mmnm 0J0 Leave (Get Out) 3
i.;mbo‘vwwmheswmv That? ASHLEE SIMPSON Pieces Of Me 2
3. LEN RRIED procac Woakdn Be T Wy JEBSE MCCANTNEY Get You Shine On 28
SOUTHEAST KELLY CLARKSOM Breakaway 8
1. COLDPLAY Speed Of Sound BUACK EYES PEAS Let's Get It Started 28
2. $COTY GRIMES Lvia’ On The Run
3 T McGAMWY Do You Want Fres With That? MY &AJ. No One %
! mmw""*’"‘ Be This Way Playlist for the week of July 18-24,

WONDER IF HE WEARS THEM AT NIGHT Seen here with sunglasses
donned is Oasis bandmember Noel Gallagher, who recently stopped by Sirius’
New York studios to chat with Alt Nation personality Demos. During the
scintilating conversation Gallagher revealed his dislike of rap and also said that
even though he fights constantly with his brother Liam, they “haven't had it out

In a couple of years now.”

Aot Radio@®@Network |

Ron Nenni » 415-934-2790 |

Top Alternative

Pete Schiecke

SWATCHFOOT Stars

CHERRY MONROE Sateilites

BECK Girt

Top Pop

Jet! Graham

HILARY DUFF Wake Lip

MARIAH CAREY Shake It Off

Top Country

Beville Darden

KEITH URBANM Better Lde

DIERKS BENTLEY Come A Littie Closer
KEITH ANDERSON O(L

Top Jams

Donya Floyd

50 CENT 10088 DEEP Outta Control
YING YANG TWINS Bagd

Ken Mouitnie « 800-426-9082

Aduit Top 40

WEEZER Beverty Hilts

oW

Steve Young/John Fowikes
BACKSTREET BOYS Just Want You To Know
MARIAN CAREY Shake It Oft

HOPE PARTLOW Who We Are

POB THOMAS Thes is How A Heart Breaks
Rhythmic CHR

Steve Young/John Fowlkes

JERBANINE DUPREE Gofta Getcha
Mainstream Country

Hank Aaron

RYAN SHUPE & THE RUBBERBAND Dream Big
Now Country

Hank Aaron

RYAN SHUPE & THE RUBBERBAND Dream Big
KEITH ANDERSON YO(L

Lis

Ken Moultrie/Hank Aaron

MONTGOMERY QENTRY Something To Be Proud Of
CRAIG MORGAN Recneck Yacht Club

RYAN SHUPE & THE RUBSERSAND Dream Big
Banay Wright

Ken Moultrie/Hank Aaron

LOMESTAR You're Like Coming Home

WEAL McCOY Billy's Got His Beer Goggles On
Seft AC

Mike Bettelli/Teresa Cook

KIMBERLEY LOCKE If | Could

Mainstream AC

Mike Bettelli/Teresa Cook

CARRIE UNDERWOOD inside Your Heaven
The Alan Kabel Show - Mainstream AC
Steve Young/Teresa Cook

EABLES No More Cloudy Days

24 HOUR FORMATS
Jon Holiday » 303-784-8700

Reck Classics

Adam Fendrich

ROLLING STOMES Rough Justice
U.S. Country

Penny Mitchel!

LEE AMN WOMACK He Oughta Know By Now
GRETCHEN WALSON Al Jacked Up

WESTWOO0 ONE

Chartie Cook » 661-294-9000

Aduit Reck & Roll
Jeff Gonzer

80N JOVI Have A Nice Day
ALICE COOPER Sunset Babees (All Got Rabies)
ROLLING STONES Rough Justice

Adult Contemporary

Andy Fulier

RASCALS FLATTS Biess The Broken Aoad
Bright AC

Jim Hays

B0 JOVI Have A Nice Day

Mainstream Country
David Felker
CRAIG MORGAN Redneck Yacht Clud

et Country

Jim Hays

TRACE ADIINS Arkington
HOT APPLE PIE Hillbilles

Young & Verma
David Felker
PHIL VASSAR Good Ote Days

e F(:’TI'IT:!T—FC—T‘

PNE TWW ORI

After Midaite
Sam Thompson

LONESTAR You re Like Comn’ Home
GARY ALLAN Best | Ever Had

I"
A“" AL AR FRORNS
Country Today
John Gienn
JOSH GRACIN Stay With Me (Brass Betf)
JASON ALDEAN Hicktown
AARON TIPPI Come Friday
COWBOY CRUSH Nobody Ever Dred Ot A Broken Heart

AC Active
Dave Hunter
HOOTIE & THE BLOWFISH One Love

Alternative Now!
Polychronopolis

ADVENGED SEVENFOLD Bat Country
311 Dont Tread On Me

OISTURBED Stricken

BUMDSIOE Feil in Love With The Game
TOWERS OF LONDON On A Noose

Scott Meyers « 888-548-8637

Nightly Tosh Show
BACKSTREET 8OYS incompiete

Weskend Tosh Shew
AMMA NALICK Breathe (2am)

LAUNC

Music oN YAHOO!
Jay Frank e 310-526-4247

Audio

16 DADDY WEAVE What | was Made For
ILLY DEAM Race You To The Bottom
SOW WOW UCIARA Like You
BRAD PAISLEY Alcohol

BRANDI CARLILE Throw It All Avay
BY TME TREE Only To You

OMERKS BENTLEY Come A Littie Closer
HOOTIE & THE BLOWFISH One Love
HOWIE DAY She Says

STITUTE Butlet-Proot Stan

JOSH TURNER Your Man

KAC! BROWN Unbeiievable

KEXE WYATT Put Your Hands On Me
MARC ANTHONY Amigo
MAMO Here | Go Again

MARY MARY Heaven

NE-YD VPEED! PEEDI Stay

RAHEEM DEVAUGHN Believe

RAY J One Wish
SHARISSA | Got Love

U2 City Of Bisnding Lights
UNDERGATH A Boy Brushed Red.

Video

BUACK EYED PEAS Don Lie
BOBBY VALENTING Teii Me
BRAD PAISLEY Aicohol
CHRIS BROWN Run It
HILARY DUFF Wake Up

RAY $COTT My Kind Of Music

£ musicsnippet.com

Tony Lampley » 866-552-9118

Hip-Nep
JERMANE DUPRI Gofta Getcha
DIPLOMATS The Best Out

CHAS BROWN Run It
FATTY KOO Chilis
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72 miflion heuseheids

Y CHEMNCAL ROMANCE tHeiena 30
COMMON Go 0
F00 FIGHTERS Best Of You 2
LUDACRIS Prmpin Al Over The World 2
GORILLAZ Feel Good Inc 29
PSC UT.L. & LIL SCRAPPY I'm A King 28
FALL OUT BOY Sugar, We're Gong Down 8
MSSY ELLIOTT Lose Controt 27
JESSICA SHAPSON These Boots Are Made Foc.. 27
WANYE WEST... Damonas 3

SIMPLE PLAN Untrtied 19
KELLY CLARKSON Berwnd These Hazel Eyes 8
RIHANMA Pon De Replay 1%
HAWTHORN HEIGHTS Otio is For Lovers 15
WEDBIE (/BUN B. Grve Me That 15
SHAIIAA La Tortura "
BRAVERY An Honest Mistake 13
PUSSYCAT DOLLS. .. Don't Cha 13
DESTINY'S CHILD Cater 2U 13
BOW WOW 1/OMARION Let Me Hoid You 13

Video playiest for the week of July 18-24.

—)

David Cohn 2
General Manager
FOO FIGHTERS Best Of You 3
MIKE JONES Back Then 30
XINGS OF LEON Four Kxcks 30
MSSY ELLIOTY Lose Control 2
GORILLAZ Feet Good inc 28
ILLERS Al These Ttwngs That I've Cone 28
KANYE WEST... (amonas a
FALL OUT BOY Sugar, We're Gong Down a
WEBBIE BUN 8. Give Me That 3
YING YANG TWIng Baod 3
BRAVERY Faaress 2
COMMON Go 2t
LUGACRSS Pimpur All Over The Wortd il
PSC UTL. & LIL SCRAPPY |'m A King 21
RISE AGAST Swing Lte Avay H
ALL-AMERICAN REJECTS Dirty Litie Secrets Fal
L. ASAP 20
NINE IICH NAILS Oy 20
T.). Motnvation 20
INCUBUS Make A Move 19

Video plaviest for the week of July 18-24

ADDS

LEELA JAMES Music

NEY RUN Mind On The Road
STAMID Rignt Here
TOMAY LEE Good Times

MARIAH CAREY We Beiong Together
PUSSY CAT DOLLS UBUSTA RMYES Don't Cha
BUACK EYED PEAS Don't Phunk Wrth My Heart
PAPA ROACH Scars
COLDPLAY Speed Of Sound
NATASHA BEDINGFIELD These Words
LIFENOUSE You And Me
GREEM DAY Hosdzy
GWEN STEFANI Cool
ROS THOMAS This Is How A Hear! Breaks
FOO FIGHTERS Best Of You
RIHANNA Pon De Replay «
IELLY CLARKSON Behind These Hazel Eyes
JESSICA SIMPSON These Boots Are Made For Walkin®
SHAKIRA 1ALEJANORO SANZ Lz Tortura
. KELLY Trapped In The Closet
BECK Girt
ANNA MALICK Breathe
BLACK EYED PEAS Don't Lis
WREZER Beverly Hills
Video piaylst for the week of July 25-31,

NATIONAL MUS/

Lori Parkerson
202-380-4425

Alan Freed

DEEP DISH Say Hello
LR LOVE Littie Love
MYLD in Your Amms

WIGHWAY 18 OIM18)

Ray Knight

CATHERINE BRITT § ELTON JOHN Where We Botn
JOE MCHOLS Tequila Makes Her Clothes Falt Off
WARREN BROTHERS Change

SHAWN KNG in My Own Backyard

SQUIZZ (XMM4E)

Charfie Logan

NE INCH MARLS Ony

CHEVELLE Panx Prone

SUVERTIDE S F.C

THROTTLEROD Tomorrow And A Losded Gun
POWERIIAN 5080 Heroes And Vilains
MBTITYTE Buket-Proot Sian

HIMDER Get Stoned

THOUSAND FOOT KRUTCH Move
THOUSANO FOOT IRUTCH Absciute
U-POP (X429)

Ted Keily

WEEZER We Are All On Drugs

MELANE C Better Alone

ROOSTER No Digoty

KRONOS QUARTET UASHA BHOSLE Dum Maro Dum
THE LOFT (XMS50)

Mike Marrone

AIREE MANN | Cant Heip You Anymore
AMBEE MANN Cear John

ANMEE MANN That's How | Knew This Story.
EELS Raircao Man

EELS Troutie With Creams

POSIES Love Comes

POSIES it's Great To Be Here Agan

VAN MORRISON Mag«c Time

VAN MORRISON Carry On Regardiess

X COUNTRY (Xat12)

Jessie Scott

TWO TONS OF STEEL Vegas

MICHELLE SHOCXED Don't Ask

LIMBECK Let Me Come Home

VARIOUS ARTISTS Brewed in Texas. Voi 2

36 million housoholds

Cindy Mahmoud,
VP/Music Programming
& Entertainment
This week's BET Playlisi frozen

VIDEO PLAYLIST

DESTINY'S CHILD Cater 2V

BOYZ 18 0A HOOD Dem Boyz
PRETTY MICKY Grng With Me

BOW WOW LOMARION L st Me Hold You
FANTASIA Free Yoursett

LYFE Must Be hxe

MCE JONES Back Then

GAME Dreams

LUDACRS 1S0B8Y WALENTING Prmom’ Al Over The World
MARIAH CAREY We Belong Together

RAP CITY

GAME Creams

MIKE JONES Back Then

WEBBIE (/BUN 8. Give Me That

JERMAINE DUPRI tJONNTA AUSTIN Gorta Getcha
YING YANG TWINS {/MNE JONES Badd

KANYE WEST... Damonds

BOYZ % DA HOOO Dern Boyz

TI.ASAP

LUDACAES VBOBBY WALENTINO Pemom’ Al Over The Worl

Video playhst for the week of July 17.

CMT

COUNTRY MUSIC TELEVISION
75.1 mitlion househoids
Brian Philtps. Sr. VP/GM
Chns Parr, YVPMusic & Talent

Pays
TOP 20 ™ W
SHAMA TWAIN | Ain't No Quitter 29 9
TRISHA YEARWODO Georgia Rain 9 27
SARA EVANS A Real Fine Place To Start % N
FAITH BLL Mississiopr Girl B 28
TOBY KEITH As Good As | Once Was 28 28

ALAN JACKSON The Talkin' Song Repair Blues 28 25
LEANN RIMES Provably Wouldnt Be This Way 27 29
KEITH ABDERSOM Pickin’ Wild Fiowers 27 28
818 & NICH Big Time a7 u
SUGARLAND Something More 26 27
BROOKS & OUNN Play Something Country 26 28
MONTGOMERY GENTRY Somettung To Be... 25 12

RASCAL FLATTS Here's To You 23 23
WILLIE NELSOM U/ T. MBBERT I'm A Worned.. 23 12
PAT GREEN Baby Dol 22 28
SRAD PAISLEY Aicchol 2 2
VAN ZANT Help Somebody 17 14
KEITH URSAN Making Memories Of Us 15 20

DIERXS BENTLEY Lot Of Leavin Let To Do 15 13
COWBOY TROY | Piay Chicken With The Train 15 12

Aupiay as monitored by Mediadase 247
between July 18-24.

GREAT AMERICAN COUNTRY ~

38.3 miilion househoids
£d Haray, President
Sarah Trahern, VP/Programming

GAC TOP 20

SUGARLAND Something More

FAITH HILL Mississippi Girl

TOBY KEITH As Good As | Once Was

TRISHA YEARWOOD Georga Rain

BLAKE SHELTOM Gooodye Time

BROOKS & DUNN Play Something Country
NEAL McCOY Billy's Got His Beer Goggles On
SHeDAISY Don't Worry ‘Bout A Thing

TRICK PONY it's A Heartache

BRAD PAISLEY Aicohol

SARA EVANS A Real Fine Place To Start
CHELY WRIGHT The River

JOSH GRACIN Stay With Me (Brass Bec)
KEITH ANDERSON Piciun Wild Flowers
MONTGOMERY GENTRY Something To Be Proua Ot
RYAN SHUPE & THE RUDBERBAND Dream Big
ALAN JACKSON The Tatkin Song Repair Biues
CRAIG MORGAN Redaneck Yacht Club

ERIKA JO | Break Things

OWIGHT YOAKAM international Heartache

Intormation current as of July 29.

CONCERT PULSE

Avp. Gross
Pos. Artist n 000s)
1 DAVE MATTHEWS BAND $1.046.2
2 KENNY CHESNEY $8976
3 YOM PETTY & TME HEARTBREAKERS $6132
4 STEVIE NICKS / DON HENLEY $603 5
S BRUCE SPANGSTEEN $4173
¢ SANTANA $4113
7 RASCAL FLATTS $3996
8 MOTLEY CRUE . S3622
9 GAEEN DAY $356 4
10 VANS WARPED TOUR $3532
1M ST §3513
12 SARAH McLACHLAN 3223
13 ANORE RIEV $286.7
14 MAROON S $278.2

$266 4

Among thes week's new tours’
CLEOUS T. JuDD
ERIC 8188
KISSERS
NUMBER ONE FAN
STEVE KIMOCK SAND

The CONCERT PULSE s courtesy of
Poltstar, & puthcation of Promoters’

—

TELEVISION

Tube Tops

Dierks Bentiey; Big & Rich
with Cowboy Troy; Sara Evans;
Alan Jackson; Miranda Lam-
bert; Jo Dee Messina; Dolly
Parton and The Grascals; Rascal
Flatts; Sugariand; Keith Urben;
Phil Vassar; Gretchen Wilson;
Lee Ann Womack; Wynonna,

| and Trisha Yearwood are siated

to perform on ABC's CMA Music
Festival: Country Music's Biggest
Party (Tuesday, 8/2, 9pm ET/PT).

I Fridey, 7729

¢ Jessica Simpson and Willie
Neison, The Tonight Show With
Jay Leno (NBC, check local list-
ings for time).

» Jack Johnson, Jimmy Kim-
mel Live (ABC, check local list-
ings for time).

* Amos Lee, Late Night With
Conan O'Bnen (NBC, check lo-
cal listings for time).

* Keane, Last Call With Carson
Daly (NBC, check local istings for
time).

s Lindsay Lohan and Kelly

Clarkson, The Tony Danza Show
(check local kistings for ime and
channel).

Sy, 779

*Green Day, Saturday Night
Live (NBC, 11:30pm ET/PT).

WMenday, 1

* Neil Diamond. The Ellen De-
Generes Show (check local list-
ings for time and channel).

¢ Incubus, Jay Leno.

* Son Volt, Late Show With
Dawvid Letterman (CBS, check lo-
cal listings for time).

* Loveline co-host Adam Ca-

¢ Fall Out Boy, Conan O'Brien.

* Scott Welland, Carson Daly.

Tosstay, 02

¢ Alicia Keys, Ellen DeGen-
eres.

« Faith Hill, Jay Leno.

¢ Young Jeezy, Jimmy Kim-
me.

* The Dan Band. Carson Daly.

o Patti LaBe#le. Tony Danza.

Wednesday, 83

*Ricky Fanté, Ellen DeGen-
eres.

* Raul Midon, Jay Leno.

¢ Lucinda Willams, David Lett-
erman.

* Missy Higgins, Carson Daly.

Therséay, A

* Michael Penn, Jay Leno.

e Jessica Simpson, Dawvid Left-
eman.

* The Raveonettes. Cason Daly.

— Julie Gidlow

R

1. RIHANNA Pon De Replay
2. GORILLAZ Feel Good Inc.

5. LIFEHOUSE You And Me
6. FOO FIGHTERS Best Of You
7. WEEZER Beverly Hills

’

1. JASON MRAZ Mr. A-Z
2. COLDPLAY X& Y

7. GORILLAZ Demon Dayz

10. BECK Beck Remix #1 (EP)

www americanradiohistorv com

FThé iTunes Music Store Top 10

Appie's iTunes Music Store is the leading digital-music service in

the U.S., offering a catalog of more than 1 million songs from all four

J maijor labei groups and hundreds of independents. Here's a
snapshot of the top-s?lling downioads on Tuesday, July 26, 2005.

Top 10 Songs

3. FALL OUT BOY Sugar, We're Goin' Down
4. PUSSYCAT DOLLS {/BUSTA RHYMES Don't Cha

8. KANYE WEST ¢/JAY-Z Diamonds From Sierra Leone
9. MISSY ELLIOTT t/CIARA & FAT MAN SCOOP Lose Controi
10. BLACK EYED PEAS Don't Phunk With My Heart

Top 10 Albums

3. FALL OUT BOY From Under The Cork Tree

4. THE ALL-AMERICAN REJECTS Move Along

5. JACK JOHNSON /n Between Dreams

6. DANNY ELFMAN Charfie & The Chocolate Factory ST

8. BLACK EYED PEAS Monkey Business
9. NICKEL CREEK iTunes Live Sessions

N

4
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A&R WORLDWIDE

Whirlwind

SAT BISLA
sot@onrworidwide.com

‘Round The World

We jet off to Australia, New Zealand and Portugal

t's been a whirlwind month for the A&R Worldwide staff, with

visits to Australia, New Zealand and Portugal. It’s essential
to understand the global markets by actually visiting each ter-
ritory. By traveling we can learn about the state of the creative
industries in particular areas, meet with heads of music and
media so we can make better decisions about our relationships
with the markets, and discover new artists and the response they

get from their home fans.

This week we give you an overview of our
recent visit to New Zealand and Australia as
participants in the highly successful Big Sound
music conference in Brisbane. So fasten your
seatbelts as we journey around the globe —
major frequent-flier miles included.

First Leg: New Zealand

Three days in Auckland, NZ were perfect
for abit of catch-up on the time change — and
the seasonal changes: 40 degrees and always
the threat of rain in this winter-in-July climate.
And the water does run counterclockwise
down the drain! But friends and fine music
(OK, adult beverages and fine dining too) are
pretty much constant year-round in this stun-
ning country.

Our gracious hosts, the wizard Brendan
Smyth, the essential Nikki Donoghue of NZ
on Air and manager extraordinaire Paul
McKessar of CRS Management (which man-
ages Scribe, Breaks Co-Op, Blindspott, Bic
Runga, Brooke Frasier, The Bleeders and oth-
ers), engaged me and A&R Worldwide part-
ner jim McKeon in discussions on the issues
involved in exporting the plethora of deserv-
ing NZ talent beyond the nation’s shores.

Among the artists of interest in New
Zealand now are The Checks, Elemeno P,

A&R WORLDWIDE GOES UNIVERSAL 48R Woridwide's
Sat Bisia and Jim McKeon enjoyed Universal Music/New Zealand MD
Adam Holt's haspitakity while praviewing upcoming Blseders and
Elameno P music. Seen hers (1) are Bisia, Hoit and McKeon.

26°u;|3|mmzo.zoos

Breaks Co-Op and Steriogram, the last of
whom have one fine international Capitol re-
lease under their belts already. We met with
representatives of all these acts during our
brief stay and confirmed our belief that, with
a population base of 4 million (roughly equal
to metropolitan Atlanta), New Zealand boasts
far more than its expected share of creative,
exportable musical talent.

Our trip coincided with perhaps the biggest
sporting event of the year in New Zealand: The
NZ All Blacks were playing the British & Irish
Lions. This is world-class rugby, friends. Hap-
pily for thelocals, and very sadly for yours truly,
the home team triumphed mightily. Well, bring
on more fine Hawkes Bay cabernet, and let’s
hear that Breaks Co-Op CD again!

Queensiand Rocks

One of the largest gatherings of internation-
al independent music-industry professionals
Australia has ever seen descended on Q Mu-
sic’s Big Sound conference in Brisbane from
July 5-9. McKeon and Bisla jointly opened the
event with a keynote speech, giving the dele-
gatesan overview of the global music and me-
dia businesses and offering solutions and op-
portunities for the future.

Managers, artist managers, publicists, tal-
ent brokers and many
other music-industry
pros from mainland Eu-
rope, North America,
the U.K. and around the

" world were in atten-
dance, including Triple]
Radio/Australia MD
Richard Kingsmill and
Project Manager Rob
Scott; New Zealand
Music Industry Com-
mission Chairman Cath
Anderson; Australasian
Performing Right Asso-
ciation CEO Brett Cottle;
Village Sounds’ Jessica
Ducrou; Triple J's Costa
Zouliou; ABC Radio’s

EPPING FOR RUGBY IN NEW ZEALAND Gotting raady tor the NZ vs. irish & English

h

Lions game are (I-r) A&R Worldwide's Sat Bisia. NZ On Air Manager Brendan Smythe, Check co*
managers Phil Moore and Alan Pettersen and A&R Worldwide's Jim McKeon

Kellie Riordan; the Phonographic Perfor-
mance Co. of Australia’s Lindy Morrison;
Dmand Management’s Darren Clark; What
Management/International Music Forum'’s
Alistair Cranney; Black Lung's David Thrus-
sel; Sarah Longhurst; Modem Music’s Dave
Leonard; Boat People Management'’s Rick
Chazan; Sound Gallery Management's Millie
Millgate; Stuart McCollough of Amplifire mag-
azine, Pete Murray Management and Sony
BMG A&R; Time Off magazine’s Matt Con-
nors; Mobile Independent Music’s Brett Bur-
ford; MC Management’s Marshall Cullen;
Buzz Office’s Leanne De Souza; Reservoir Pro-
motions’ Deb Gann; and KIWI Radio/Auck-
land PD Grant Hislop.

Big Music featured artist performances that
showcased some of Australia’s diverse emerg-
ing talent pool. The event, organized by Q
Music, also facilitated meetings between in-
ternational guests, Q Music and state minis-
ters in arts, education, liquor licensing, fair
trade and tourism.

According To McKenna

“Big Sound attracted thousands of partici-
pantsover the course of the week to many dif-
ferent events, including showcases, panels,
roundtables at venues and other events, all
coordinated by Q Music,” says Q Music Exec.
Officer Ant McKenna.

“Our focus is to build a local and global
community. Due to the informal nature of the
gathering and discussions, all delegates were
able to engage in a relaxed and friendly envi-
ronment, sharing information, contacts and
ideas in supportive and
intimate surroundings.
The inclusion of a large
number of internation-
al and interstate guests
meant that the confer-
ence was truly building
local and global com-
munities.

“Partnerships with
the Association of Inde-
pendent Record Labels,
Music Manager’s Fo-
rum, APRA and many
government depart-
ments and local coun-
cils were established.
Derek Sivers from CD
Baby, the largest seller
of independent CDs

online in the world, attended the conference
and confirmed his commitment to opening an
Australian office based in Brisbane.

“Brisbane Deputy Lord Mayor David Hinch-
cliffe expressed his support for a local music
hub in which organizations such as Q Music
and AIR would share office space with local
music businesses, CD Baby and more, en-
abling a vibrant hub of industry activity and
much more.”

A&R Worldwide congratulates Q Music
President Matt Connors, McKenna and the
entire Q Music staff for organizing and exe-
cuting a very successful event. We also thank
Queensland Government Trade & Investment
Office Manager/Business Development Tina
Radbum and the rest of the trade-office staff
for their support. Additional highlights from
Big Sound are available at unw.gmusic.com.au/
bigsound2005.

Lishon's Gift to the World

Extraordinarily talented Portuguese four-
piece The Gift, who impressed many music-
industry executives with their powerful per-
formance at the MUSEXPO conference in Los
Angeles in May, recently played in front of a
sellout crowd in their home city of Lisbon.

While in Portugal I was excited to accom-
pany a dynamic group of industry decision-
makers from the U.S,, UK. and mainland Eu-
rope to catch the band’s amazing show for a
large hometown crowd. The Gift are available
for signing, licensing, publishing and legal
representation and are now the topic of seri-
ous discussion at record labels worldwide.

A\

WARM BRISBANE WELCOME. seen hers (1) are ASR
and A&R Worldwide's Sm McKeon at the governor's residence.
Government House.
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KRBE: Designed By
Women, For Women

Like Secret, it's strong enough for @ man — but made

for o« woman

'l')erennial CHR/Pop superstar KRBE/Houston is reigned over
by the incredible brain trust of PD Tracy Austin and Asst.
PD/MD Leslie Whittle, who effortlessly combine their Wonder
Twins powers to keep the station on target. That kind of leader-
ship has pushed KRBE consistently to the top five in Houston’s
ratings and was recognized by you, the unwashed masses, who
voted Austin CHR/Pop PD of the Year at R&R Convention 2005

in Cleveland.

Noted Star Wars aficionado Austin (we have
Halloween photos but are morally and contrac-
tually bound not to print them), a Houston
native, can honestly trace her humble radio
beginnings back to the original holy trinity of
George Lucas films.

“One of the big things that KRBE’s arch-
rival, 93Q [KKBQ), did when I was a senior
in high school was have a big premiere of Re-
turn of the Jedi, and 1 did whatever I could to
getintoit,” Austin says. “They also had a spirit
contest, where they brought Duran Duran to
alocal high school. Our school didn’t win, and
I was very disappointed, but I did manage to
get tickets to the Jedi premiere.”

Another reason Aus-
tin says she went into
radio was that she was
jealous of a friend who
got to go on the air at
93Q. As we fast-for-
ward to today, revenge
is indeed sweet. “It'sa
big victory for me, be-
cause now he’s work-
ing for the phone com-
pany, and I'm in radio,” Austin says with a
maniacal laugh. “I am victorious!”

Larger Than Life

Austin remembers being profoundly affect-
ed by the sheer star power radio stations
seemed to possess back in the day. That feel-
ing was the final piece of the puzzle that made
her realize she should dive headfirst into this
wacky industry of ours.

“I wanted to be part of that excitement and
I love music, so it seemed to make a lot of
sense,” she says. “When | went to college | be-
came a news intern at KHFI/ Austin, and I've
been doing it ever since.”

Austin and Whittle crossed paths early in
their careers, at noted industry proving
ground KHFI. Whittle, then working as her
unmarried alter ego, Leslie Basenberg, did an
internship at the station and was working in

TracyrA ustin

“Obviously, we live
the lifestyle and talk
abourt the things that
women in the demo
talk about. 's not
hard for us to force
ourselves to watch
Sex & the City or go
W’g-"

Loslle Whittle

the promotions department around the time
that Austin departed (only to later end up at
KIIS-FM/Los Angeles). Both women ac-
knowledge the mentoring skills of then-KHFI
PD John Roberts.

“John ended up grooming me after Tracy
left,” says Whittle. “I did pretty much every
job there and eventually worked my way up
to MD, and then PD in 1998. 1 loved it there,
and they were good to me, but the chance to
come to KRBE was incredible, because it was
a whole new world for me.

“KRBE was one of the big stations we al-
ways watched. Jay Michaels hired me, and |
was already here when Tracy arrived.”

Joined, But Not Siamese

Together, this dynamic duo have been
wreaking havoc on the airwaves (not to men-
tion the malls) of Houstonwsince 2002, and their
programming partnership has blossomed into
a strong friendship.

Austin sings Whlttle s praises and enjoys
the bond they have. “We’re joined at the hip,”

LOTS OF HOPE During their trip to exotic Minneapolis last week for Conclave XXX, R&R
CHR/Pop Editor & Street Talk Daily Overiord Kevin Carter and Sales Guy Extraordinaire Steve
Resnik witnessed firsthand the wonder that is Virgin recording artist Hope Partiow. Seen
here are (I-r) Virgin's Danny Cooper, Carter, Partiow, Resnik and Virgin's Jason McFadden.

she says. “l look to her to make a lot of the big
decisions. | look to her to decide what wine
to order at dinner and where to go shopping
and where to get those new shoes.”

Whittle says, “I wonder if there’s another
station in the country where the PD and Asst.
PD/MD have that kind of relationship. We
know we have something very special here,
and we know how fortunate we are.”

The two lead a staff that has been scoring
big numbers with women everywhere in the
Houston metro. OK, so we have to ask the
“woman question”: Is KRBE's success due to

the fact that it’s led by two women who hap- .

pen to reside squarely in its target demo? “I
don’t think it’s an issue unless you make an
issue,” Austin says. “Diverse PDs can pro-
gram any format.

“Hopefully, I won't limit myself to Pop for
my whole career, because everyone has to be
flexible in this age of programming multiple
stations. You need to be able to do any format,
but, fortunately, I'm in this one, where I think
my gender is a positive thing. I like the music
we play, I'm a consumer — probably a little
too much of one — and | love pop culture and
entertainment and all the things we try to fo-
cuson.”

Whittle agrees, saying, “Obviously, we live
the Iifestyle and talk about the things that
women in the demo talk about. In some ways
that makes it easier for 7
us. It's not hard for us
to force ourselves to
watch Sex & the City or
go shopping.”

Neither Austin nor
Whittle feels she’s
been discriminated |
against careerwise
based on her gender.
“In business you ex-
pect professionalism from the people you
work with,” Austin says. “The gender thing
shoukdn’t even be an issue. .

“They say that sometimes the best man for
a job is a woman. Well, sometimes the best
man for the job is a man; it just happens that
way. It comes down to knowledge and how
you interview and your history and how you
get along with people. No matter the market
size, the fundamentals of people and relation-
ships and communication are the same.”

The Crystal Ball

What's next for KRBE? Austin, Whittle and
their crack programming staff and promo pros

Leslie Whittle

www americanradiohistorv com

are already looking forward to unleashing
their unique brand of radio all over Houston
during the upcoming fall book.

Austin says the station is in an “exciting
new energizing period,” and part of that is
dealing with a rare full-time opening: Midday
queen Michele Fisher has announced that
she’s leaving after a decade at KRBE to focus
on her family. Austin also promises some ex-
citing moming show news soon, so stay tuned
to your favorite trade publication.

Another issue hanging out in the station’s
jock lounge like the proverbial elephant in the
living room is Susquehanna’s impending sale.
Does the uncertainty of KRBE's future weigh
on Austin’s mind? “There are always going
to be some people who will assume the
worst,” she says.

“But, having been through this so many
times at the different places I've worked, |
know I can’t worry about the things I can’t
control. It's the guys on Wall Street, and it's a
big business transaction, and they’ll always
need good people to run stuff, no matter
what’s happening.”

Thankfully, she says, Susquehanna hasn't
tap danced around the sale, but has been ex-
tremely upfront and honest. Right now it's a
non-issue for Austin and KRBE, making
things business as usual — and business is
good.

“I'm in one of the last great oases of radio,”
Austin says. “We're still having fun, and we're
still learning. We're privileged. You can feel
that vibe. People say that when they come to
visit, they can feel it in the halls. Some places
are totally sanitized, and there’s a row of con-
trol rooms and the feeling of ‘Where am |
again? | don’t know what station this is, be-
cause there are five in the building.’

“That's a fact of life, and there are plenty of
advantages to it, but there’s also the pride of
being a standalone. This is a heritage station,
it's got a kick-butt sales team, and there’s all
kinds of artist stuff in the hallways that goes
way back. There’s George Michael and Mor-
rissey on these walls, as well as the new Ma-
riah and No Doubt and Gwen Stefani.”

Austin is wielding her newfound power as
R&R CHR/Pop PD of the Year with reckless
abandon. “My R&R Achievement Award is
right behind my desk so I can point at it when-
ever I need to exercise my authority,” she says,
getting a little misty-eyed as she delivers this
final sentiment: “But when you look at the
people who have occupied this chair, it's very
flattering to be able to continue it.”

July 29, 2005 Radio & Records ® 25
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1 1 MARIAH CAREY We Belong Together //sisnd//0/MG) 9302 -158 742825 16 1M g 5
2 2 KELLY CLARKSON Behind These Hazel Eyes (RCA/RMG) 8830 -101 709979 17 1m M os rAnD ED
3 3 BLACKEYED PEAS Don't Phunk With My Heact /A&M/ntarscope) 7784 336 599504 15 1150 AATIST TITLE LABEL(S) ADOS
5 o D.H.T. Listen To Your Heart /Robbens/ 8377 +549 481506 10 11212 | BLACK EYED PEAS Don't Lis (ASMAwerscape/ 58
4 e PUSSYCAT DOLLS t/BUSTA RHYMES Don't Cha (4&M/Interscape/ 6343 +111 452481 14 1120 3 DOORS DOWN Here By Me /Rapudic/Uiniversa) 2
6 @  RIHANNA Pon De Repiay Def Jom/IBIMG) 6035 4287 495531 8 1150 :f;:;'s' l::‘:" "; '“; ”:" EonfOMG 10
7 @ PAPAROACH Scars (Geffon/ 5781 +85 420335 23 14 | SACKSTREET S
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10 0 LIFEHOUSE You And Me (Geffen/ 5207 +400 357142 15 108/1 MARIAH CAREY Shake It Off (IsiandIUMG/ 17
9 9 WILL SMITH Switch flaterscope/ 5040 -358 376086 23 1140 HILARY DUFF Wake Up (/folywood! 9
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15 @ GREEN DAY Holiday (Reprise/ 3732 +166 203400 1 10411
2 @ GWEN STEFANI Cool fnterscope/ AN +567 251880 5 1160
17 @ NATASHA BEDINGFIELD These Words (Epic/ 3470 +87 186851 1 1110 Mo S r F
14 17 50 CENT Just A Lii Bit (Shady/Aftermatlyinterscope/ 3460 -347 234139 13 103/0 I E A SED L A YS
21 @ FRANKIE J. How To Deal [Columbra/ 3368 +257 245813 1 10012 NCR : P
18 @  PRETTYRICKY Grind With Me /Ariantic/ 3314 +80 198937 13 84/t ke
. ARTST TIE 888 NCREASE
16 20  BABY BASH Baby I'm Back /atam/Universal) 3082 -338 274019 18 8710
2% @ MISSYELLIOTT Lose Control (Gokf Mind/Vidiator/Atiantic) 2823 +631 228703 8 918 :'SSV ELLIOTT Lose Cmgd /MW‘Z'@WMM *:ﬂ
i AMAN CAREY Shake it Off (isiand/10./ +
19 22 SIMPLEPLAN Unt}tbd flava) 2648 -533 175229 18 105/0 GWEN STEFA Cool inerscope! +567
27 @ WEEZER Beverly Hills (Geffen/ 2470 +484 119585 8 9214 BACKSTREET BOYS Just Want You To Know
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32 @ LIL ROB Summer Nights (Upstairs) 1444 +233 99722 6 484
30 @ JESSICA SIMPSON These Boots Are Made For Walkin' (Columbia) 1409 +94 61060 5 6711
3 €D BOWLING FOR SOUP Ohio... (SivertonsLive/Zomba Label Groug) 1213 4152 41549 4 M NEW & ACTIVE
29 34 GAME f/50 CENT Hate it Or Love it {Aftermath/G-Unit/Interscape) 1116 -261 71942 19 8910
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38 €@ ROBTHOMAS Thi is How A Heart Breaks (Atanric/ 847  +205 40639 3 og;s | oo Plavs 410, Total Statons: 26, Adds 4
CARRIE UNDERWOOD Inside Your Heaven (Ansta/
41 @ 50 CENT {/MOBB DEEP Outta Control (Shady/Aftermath/interscape/ 849 +175 61329 3 419 Total Plays: 403, Tota Stations: 28, Adds: 3
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50 @ NB RIDAZ fIANGELINA Notice Me (Upstas/ 457 +43 84507 2 810 CRAZY FROG Axsl F (Unversad
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Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbiron Inc.).© 2005 Radio & Records.
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ARTIST TITLE LABEL(S)
KELLY CLARKSON Behind These Hazel Eyes (RCA/AMG)
MARIAH CAREY We Belong Together (/siand/IJMG/
BLACK EYED PEAS Don’t Phunk With My Heart (4&A/Interscape)
PUSSYCAT DOLLS f/BUSTA RHYMES Don’t Cha /4&M/Interscope)
D.H.T. Listen To Your Heart /Robbwns/
PAPA ROACH Scars (Geffen/
LIFEHOUSE You And Me /Geffen/
RIHANNA Pon De Replay /Def Jam/IDJMG)
WILL SMITH Switch /interscape/
3 DOORS DOWN Let Me Go /Republic/Universal)
GWEN STEFANI Holtaback Girl /finrerscope)
GREEN DAY Holiday (Reprise/
FAT JOE f/NELLY Get It Poppin’ (Atisntic/
GWEN STEFANI Cool /interscape)
NATASHA BEDINGFIELD These Words /Epwc/
FRANKIE J. How To Deal (Columbrs/
CIARA #LUBACRIS Oh /1 aFace/Zomba Label Group)
BABY BASH Baby I'm Back /L atimy/Universal)
PRETTY RICKY Grind With Me (Atiantic/
COLDPLAY Speed Of Sound [Capitol)
WEEZER Beverty Hills (Geffen/

. SIMPLE PLAN Untitled (ava/

50 CENT Just A L' Bit /Shady/Aftermath/interscope/

MISSY ELLIOTT Lose Control (Gold Mind/Vialator/Atiaatic/
JESSICA SIMPSON These Boots Are Made For Walkin' (Columbia/
BACKSTREET BOYS Incomplete Uive/Zomba L abel Group/

ROB THOMAS This Is How A Heart Breaks (Atiantic)

CLICX FIVE Just The Girl (Lava/

BOW WOW fIOMARION Let Me Hold You (Cokmba/

CROSSFADE Cold (Columbia)

MARIAH CAREY Shake it Off (/siand/i0JMG/

LIL ROB Summer Nights WUpstairs/

BOWLING FOR SOUP Otvo... /SivertonelUive/Zomba Label Group)
LUDACRIS Pimpin® AN Over The World (Def Jam South/IOJMG)
GORILLAZ Feel Good Inc. (Virgin/

NATALIE Energy atium/Universal

BACKSTREET BOYS Just Want You To Know Wive/Zomba Label Grou)
CRINGE Bum (Listen/

50 CENT 1/MOBB DEEP Outta Control (Shady/Aftermativinterscope)
FRICKIN' A Naked in My Bed (Toucan Cove/Alert)

CUTTING EDGE Everytime | Try (Thunderguest/

PRAS MICHEL f/SHARL MCOUEEN Haven't Found Unversal/
AKON Belly Dancer (Bananza) (Universal

FOO FIGHTERS Best Of You (RCARMG/

HOPE PARTLOW Who We Are /Vigs/

JEANNIE KENDALL You Just Don't Get Me - Do You? (Gakien Music/
GAME /50 CENT Hate It Or Love it (AftarmatiyG. Unit/interscope)
AVRIL LAVIGNE Fall To Pieces /Arista/AMG)

ANNA NALICK Breathe {2am) (Cokmbia/

MARIO Hera | Go Agsin L/RMG)
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ARTISTTITLE LABELSS) ADDS
580 BLACK EYED PEAS Don't Lie /A&M/Interscope/ b
870 BACKSTREET BOYS Just Want You To Know
(3]] Kive/Zomba Label Group) L}
- MARAN CAREY Shake It Off disiand0/MG/ 1
LUDACNS Pimpin’ AN Over The World (Def Jam SowthI0UMG) 9
s 50 CENT /MOBS DEEP Outta Cantrol Shady/Afrermativinterscope/ 8
" 683 BOW WOW 1OMARION Let Me Hold You (Cokmbn/ 7
8212 ROB THOMAS Thes Is How A Heart Breaks (Atiantic/ ]
WEEZER Severly Hills (Geffen/ 5
510 LIL ROB Summer Nights Upstars/ 5
5310 NATASHA BEDINGFIELD These Words (Epic/ ]
560 CLICK FIVE Just The Girl (Lava/ ]
BOWLING FOR SOUP Oio (Come Back To Texas)
830 | ShvertonelieZomba Label Growp) 2
60/0 GORILLAZ Feel Good inc. (Virgin/ 4
6712 FOO FIGHTERS Best Of You (RCA/RMG/ 4
- HILARY DUFF Wake Up MHolywood) ]
JASON MRAZ Wordpiay (Arisntic) ]
5913 3 DOORS DOWN Here By Me (Repubbc/Universal 4
5310
am
5212
56/3
5015
o MOST
- INCREASED PLAYS
“‘z TOTA'L
ARTIST TITLE  LABEL(S) INCREASE
320 | Y. Listen To You Heart Aot/ +519
4816 GWEN STEFAMI Cool (interscape/ +428
424 MARIAH CAREY Shake It Off AsianddUMG/ +426
an BOW WOW fOMARION Let Me Hold You (Cokmbia/ +359
MISSY ELLIOTT Lose Control [Gold Mind/Vidlatar/Atiant)  +318
290 RIHANNA Pon De Replay (Def JamAOUMG/ +I
51/11 | ROBTHOMAS This is How A Heart Bresks (Atiantic/ +268
395 LIL ROB Summer Nughts (Upstars/ +267
PUSSYCAT DOLLS {BUSTA RNYMES Don't Cha
3614 (A&M/Interscope/ +255
349 CLICK FIVE Just The Girl Lava/ +255
258 FAT JOE H/NELLY Get h Poppin’ (Ariantic/ +251
WEEZER Beverly Hills (Geffen) +201
2n BACKSTREET BOYS Just Want You To Know
2914 | (weiZombs Label Growp) +234
1310 LIFEHOUSE You And Me (Geffen/ +184
. JESSICA SIMPSON Thesz Boots Are Made For Walkin' (Cobmbia/ +181
228 1 55 CeNT MOBB DEEP Outta Control
90 (Shady/Aftermatlyinterscape/ +159
141 LUDACRIS Pimpin’ All Over The World /Def Jam SouthIDIMG) +157
200 PRETTY RICKY Grind With Me (Atkanic/ +136
GOMLLAZ Fel Good Inc. (Virps/ +135
152 FRANKIE J. How To Deal (Cokmbia/ +125
124 GREEN DAY Holiday (Reprise/ +98
COLDPLAY Spesd Of Sound Capital +93
8n AKON Belly Dancer (Bananza) (Unversall +91
1200 BOWLING FOR SOUP Ohio {Come Back Ta Texas)
9 (Sivertoselive/Zomba Label Group) N
ALL-AMEMCAN REJECTS Dirty Little Secret (interscope/ +683
0 FAICION' A Naked in My Bed (Toucan Coveidiert +58
12j2 KELLY CLARXSON Bohind These Hazel Eyes (RCA/BMG/ +58
WILARY DUFF Wake Up Holywood/ +58
NATASHA BEDINGFIELD These Words /Epic/ +55
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‘ [ Artist Tte (Label) TW (W Famil. Burn 12v-v1 7 1swza 25»734 VB O™ ener e s JoT el WEERSOM  TOIAL
KELLY CLARKSOM Befund These Harel Eyes (BCARMG) 431 436 99% 30% 433 424 434 1 1 MARIAH CAREY We Belong Together /isond/0UMG) 568 12 12 110
! GREEN DAY Holiday /Reprise/ 384 380, 95% 24% 405 375 383 2 ©  RIHANNA Pon De Repiay Def JomTUMG) 525 420 6 10
| LIFEHDUSE You And Me fGeffen) 393 415 9% 23% 390 399 418 4 ©  XELLY CLARKSON Behind These Hazel Eyes /ACARMG) 813 +21 12 m
g | SIMPLE PLAN Uniitled (ava/ 38 A0 W% 5% 402 373 39 3 BLACK EYED PEAS Don't Phunk... U&Minterscope) 4100 32 15 8I0
BACKSTREET BOYS Incomplete (/ve/Zomba [abe/ Grow/ 389 381 98% 31% 375 395 386 5 ©  PUSSYCAT_ 1. RHYMES Don't Che ASMIerscpe) 385 +11 1 M
DH.T. Listen To Your Heart /Robbwns/ 388 397 90% 23% 391 400 34 8 OQ SIMPLE PLAN Untitled /Atisntic/ 365 +23 14 60
3 DOORS DOWN Let Me Go (Republic/Unwersal) 388 393 95% 3% 32 1m 3M ] MASSARI Be Easy /Capital Prophet) M .12 7 ]
PAPA ROACH Scars /Geffen/ 384 396 90% 2% 415 371 3N " SHAWN DESMAN Red Hair (Sony BMG Cansdal N9 412 10 8/0
HOWIE OAY Cotide /Epic/ 380 393 83% 30% 359 3M % 10 9 @ JULLY BLACK Sweat O1... (Unversal/ 3 2 g 80
| GAVIN DEGRAW Chariot L/AMG) 373 381 W% 29% 373 384 370 7 10 GWEN STEFANI Holkaback Gl finterscope) M 3815
MARIAH CAREY We Belong Together isand?UMG) 372 380 S8% 43% 347 384 1383 18 DT, Listen To Your Heart fRobdus % o4 s M
WILL SMHTH Switch finterscape/ e 1 382 8% A% 382 360 376 12 8 NATASHA BEDINGFIELD These Words £k 295 o 7 mn
WEEZER Beverly Hills (Geffen/ M - UM% 1% A IS8 M 15 ®  COLDPLAY Spoed Of Sound /Capial % o1 "
SRS e SEL R S5 a8 S AM 14 14 CIARAHLUDACAIS Oh LafwaZonts (sbeGr) 280 17 11 _ 1M
:::: sr“;:‘ci:;:z:» —— ;:; ;;: ::: ::: ::; :; :‘7’: 17 15 FAT JOE fIMELLY Get kt Poppin’ (Atiseci/ 256 2 58
GWEN STEFAM Holaback Girl Iterscape/ 382 343 9% S4% 352 343 Im4 1(:3 :? if:;rmafx/ S ::: "': : ':":
PUSSYCAT DOLLS SBUSTARHYMES Dur't Cle MSMbmsccpe 353 367 95% 35% 344 354 334
COLDPLAY Speed 01 Sound gt O I KRN 19 @@ DAMIELPOWTER Bad Day Wamer ros % 2 8
' FRANKIE J. How To Deal (Columbsa/ 346 356 % 2% 350 363 330 13 19 BACKSTREETBOYS heorpe (heZomielabwiGpy 238 45 17 80
FAT JOE IIMELLY Get It Poppin’ Adiaatic/ M 339 % 2% 34 34T 37 8 @  GWENSTEFANI Cool imerscope o N
’ RIHANNA Pon De Repiay (Def Jam/UMG) 338 341 8% I 358 38 395 22 @  URENOUSE YouAnd Me (Gefioy m 4 LI
- MISSY ELLIOTT Lase Control (Galf MindViolator/Atiantic) 338 334  80% 28% 3417 338 306 20 224p AVRILLAVIGNE Fal To Pieces (Ansta/RMG) 2 4 12
‘ NATASHA BEDINGFIELD These Wards (Eac/ 337 342 1% 1% 352 310 398 23 23 WEEZER Beverly Hills (Geffen) m 2 16
CIARA {/LUDACRIS Oh (#FaceZomba Label Growg) 328 323 95% 48% 332 336 318 2 244y DIVINE BROWN Did Skool Love (Blacksmatty m 2 1B M
‘ BABY BASH Baby I'm Back (Latim/Universal 326 333 85% 3% 3 3N I 24 25 WILL SMITH Switch flatarscope) M 23 w60
| TRICK DADDY Sugar (Gmme Some) (Sip-¥-Sick/Aiantic/ 308 322 B6% 4%% 324 319 1302 pi 26 PAPARDACH Scars (Geffen/ 1 13 6 50
; GAME /50 CENT Hate 1t Or Love h AftemathClnthtersope 315 305  90% 45% 325 318 298 26 27 BABY BASH Baby 'm Back Latim/Universal 1% 13 5 50
| 50 CENT Just A L' Bit Shadydftermath/interscope) 304 302 93% 4%% 392 308 297 29 @ WAXGRANAMVS.YES Owner Of ALonsly Hourt 6’ 184 +14 ¢ 50|
Totai sampe suze is 359 respondents Total average lavorabilily estimates are based on a scale of 1-5. {1=chslike very much. 5 = like very -t 0’ G LI s i - i~ . ¥ i
much). Total familiarity represents the percentage of respondents who recognized the song. Total dum represents the number of [Debu> @‘ FESSIONAL Summer Vibes (/ndependent/ 155 +22 1 0/0
mﬁgﬂfﬁﬁfmﬁﬁ%ﬁ m&m&‘?ﬂ%ﬂ: ",,,W ;,mm mfmmm“m,,w,zm 15 Canadian CHR reporters. M, dairplay data by Med R adivision of Premiere Radio Networks l
Rate TheMusic.com results are not meant to replace callout research The results are infended to show opinions of participants on the the Songs ranked by total plays for the airplay week ot 717-7723. Bullets appear on songs gaining piays or remaining flat trom !
Internet onty. Rate TheMusic is a registered trademark of RateTheMusic.com. The RTM system. is available for lecal radio stations by previous week. i two songs are tied in total plays. the sang with the Larger increase in plays s placed tirst. Songs below No.
L calling 818-377-5300. RateTheMasic.com data is p By Mo A 8 division of Premiers Radie Networks. ) \15 are moved to recurrent after 20 weeks on the chart. © 2005 Radio & Records. ¢ Indicates Cancon. )

PON DE KHOP Lovely Det Jam/1IDJMG artist Rinanna (r) dropped by KHOP/Modesto, CA to get
PD/atternoon driver Chase Murphy all excited about the prospect of posing in a picture with her so he
could later show it to all his friends and tell them, “Hey, | know her!”

Please Send Your Photos

L ‘;':;n " |
-~ < oall R&R wants your best snapshots.

KISS GETS BABE-ALICIOUS tpic arst Natash Bedingtied had some spar time on her Please send high resolution images with the names and titles of all =
hands, so she thought, “Hey, why not stop by and say hi to the people at WKSC (Kiss 103.5)

Chicago?” She was even nice enough to pose for a picture with them. Seen here are (I-r) Kiss Moming pictured to Keith Berman at kberman@radioandrecords.com.
| Show Producer Petey, Bedingfield and Kiss moming people Drex and Me! T

‘-.
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DANA HALL

dhall@radicandrecords.com

Wonder Women

Kicking down doors at Rhythmic

t's been proven that hip-hop is not just for guys. Women have

been a major part of the genre for as long as it’s been in ex-
istence. Nonetheless, it hasn’t always been easy for females to
win prime slots at Rhythmic stations.

This is changing though. With more program-
mers realizing the value of a female perspective
in momings, as well as how women can win
overall — in middays, afternoons or nights —
we've seen a number of female personalities
come to the forefront. Some have made names
for themselves by being controversial and pro-
vocative — traits usually associated with male
jocks — but all are taking on roles traditionally
handled by guys.

This week we talk to five female personali-
ties making inroads at Rhythmic radio. Make
room for the ladies, because they re about to take
over.

Miss Jones
Mormings, WQHT (Hot 97)/New York

Jonzy, as her listeners know her, is not afraid
to step into the fire, be-
cause she knows that's
how many of her male
counterparts have made
names for themselves.
Jones has been handling
the morning show at
Hot 97 for the past year,
helping to rebuild that
daypart at the station
that gave birth to such
legendary male mom-
ing duos as Dr. Dre & Ed Lover and Star & Buc
Wild. In fact, Jones was a member of the latter
show, which is now heard on WWPR/New
York.

Jones started her radio career at Hot 97 in
1994. Then-PD Steve Smith heard the young
R&B singer pushing her first album as a guest
on the Dre & Lover show and felt that her wit
and personality would make her a great radio
jock. For years Jones continued to pursue her
music and acting carcer while handling week-
ends on Hot 97. When she joined The Star & Buc
Wild Show, the moming show bug bit.

Jones went on to do momings for WPHI/
Philadelphia. It was there that she started to
make news. Women on the air usually take on
the role of the sympathetic, compassionate lis-
tener; the voice of reason to some chauvinistic
guy; or the sexy sidekick. Not Jones. She was as
aggressive and provocative as any man on the
air, ruffling a few feathers in the process.

Earlier this year The Miss Jortes Morning Show
made headlines after airing a parody song about
the Southeast Asia tsunami tragedy. Two mem-
bers of the show were dismissed following the
fiasco, but Jones remained on board and has
stayed focused on her most important challenge:
rebuilding momings at Hot 97. It will be a win
30 © Radio & Records July 29, 2005

Miss Jones

for all women in momings at every format if she
accomplishes that task.

Khool-Aid
Host, Pocos Pero Locos; Middays,
KPWR (Power 106)/1os Angeles

When Khool-Aid was growing up in Los An-
geles she knew she would one day work for
KPWR (Power 106). She hung pictures of all of
the Power 106 jocks in her junior high locker and
was a die-hard fan of the station. She began
working on-air when she launched a hip-hop
show on her college ra-
dio station. Her first full-
time gig came at KCAQ/
Oxnard, CA, where she
met her partner in crime
(now her husband), Lat-
in hip-hop producer E-
Dub

Khool-Aid still had a
buming desire to work
at Power 106. Consult-
ant Michael Newman helped to make her dream
come true by hooking her up with Steve Smith,
who was PD at Power 106 at the time.

She auditioned in overnights for a year, and
then the midday personality left and Khool-Aid
began filling in. The station searched for a re-
placement, but Khool-Aid playfully yet boldly
told Power PD Jimmy Steal, “I’'m not going any-
where.” KPWR moming show host Big Boy rec-
ognized her passion and lobbied for her, and six
years later Khool-Aid is still in the midday siot.

Shortly after she got the nod to host middays,
Khool-Aid went into Steal’s office with 200 Lat-
in hip-hop CDs. “This is the voice of the people
of our station, and we need to give them a plat-
form,” she said. Steal Yold her to put together a
demo, but she and E-Dub presented a full-blown
hourlong show that became Pocos Pero Locos. It
initially aired on Sundays at midnight, and the
phone lines blew up.

“I knew [ was doing something so much big-
ger than [ had even planned on doing,” says
Khool-Aid. Seeing the tremendous response,
Steal gave Pocos a better time slot and made it a
two-hour show. Pocos Perv Locos is now on over
30 stations through Radio Syndicate. Khool-Aid
and E-Dub launched the reggaeton show Sube-
lo!, with Dj Casanova, about three months ago,
and it already has 21 affiliates.

Lil Rob, Baby Bash and Amanda Perez are just
a few of the artists who have emerged from Po-
cos Perv Locos. Khool-Aid says that the secret to
the show’s success is that it reflects the music and
artists that the streets wanted to hear. As for her
personal success, she credits hard work, belief in

Khool-Aid

-

herself and passion. “I never represent some-
thing I’'m not truly passionate about,” she says.

Though the industry was initially skeptical
about Pocos Pero Locos, most of the doubters are
now on the bandwagon. To see Latin hip-hop
growing at this rate is gratifying for Khool-Aid.
“I never hid the fact that | was a Jewish girl from
the Valley,” she says. “If anything, | was proud
that | wasn’t Latino and that 1 was able to see
and expose the beauty in somebody else.”

Nina Chantele
Afternoons, KXBT (The Beat 104.3)/
Austin

The effervescent Nina Chantele was born
and raised in Chicago, but her career in radio
has taken her to two cities she had never imag-
ined herself working in. Her getting into radio
was a bit of a fluke. While visiting former
WGCI/Chicago afternoon jock Rick Party atthe
station, Nina boldly moved behind the micro-
phone when Party stepped out of the studio
and proceeded to pretend that she was doing
a break.

Party caught Nina in the middle of her antics
and thought she sound-
ed good. He loved her
voice and taught her the
fundamentals of being a
jock. “He said | had a
good, outgoing person-
ality and that | was a
people person with a
charming, witty person- I
ality,” says Chantele. =

Party helped her put  Nina Chantele
together an aircheck, and Chantele dropped off
copies at WGCl and WPWX (Power 92) in Chi-
cago. WPWX PD Jay Alan responded immedi-
ately, hiring her to work part-time.

A little over a year later Chantele received a
call from Clear Channel VP/Urban Program-
ming Doc Wynter. He asked if she was ready to
work in paradise, and Chantele jumped at the
opportunity to do afternoons at Urban WMIB
(103.5 The Beat)/Miami. lronically, this pitted
student against teacher, because Party was host-
ing afternoons across the street at WEDR (99
Jamz)/Miami.

Chantele had great success in afternoons and
was ranked No. 1 12+ in the fall ‘04 book. She
was the only female on-air at the station but nev-
er felt any discomfort. “All of the guys there were
like my brothers,” she says.

“l never represent
something I'm not truly

passionate about.”

L ]

During her time in Miami Chantele also
voicetracked middays for Clear Channel’s
WSSP (Power 94.3)/Charleston, SC and WBBT
(105.5 The Beat)/Ft. Myers. After departing
WMIB Chantele made her way to Infinity’s
KXBT (The Beat 104.3)/ Austin, again doing af-
ternoon drive.

Her career has been a whirlwind, and Chan-
tele sees no limit to what she can accomplish as
long as she stays strong. “I never let anyone tell
me [ can’t do something,” she says. “That nega-
tivity always makes me want to prove myself
and show that I can and will succeed.”

In addition to her duties at KXBT, Chantele

does voiceovers for Party’s company, Sizzle Pro-
ductions. Working on-air in New York is a ma-
jor goal for Chantele, and she has aspirations of
one day becoming an actress. “l work really
hard, because I've definitely learned in my ex-
perience so far that as fast as success and glam-
our can come to me, it can be taken away just as
quick.”

Rane
Nights, WPGC-FM/Washington

WPGC/Washington night jock Rane experi-
enced her share of set-
backs at the beginning
of her career, but noth-
ing was going to stop
her. She spent most of
her youth in Washing-
ton, DC and was first in-
troduced to radio at
West Virginia Universi-
ty’s WWVU/Morgan-
town, WV. Her first pro-
fessional gig was at WDVE/Pittsburgh, a Clas-
sic Rock station where she worked in produc-
tion.

Although she was the only female and the
only person of color in the department, she
was undeterred. “I didn’t let that feeling over-
take the experience,” Rane says. “I was under
Production Director Brian Price, and he
showed me there were no limits to the creativ-
ity of radio. | was assertive and asked a lot of
questions.”

During her time at WDVE Rane became fa-
miliar with the Pittsburgh market and eventu-
ally landed a job at Urban WAMO. She received
great training at WDVE, but it was the connec-
tions she had made as a teenager that were in-
strumental in getting her where she is today.

You see, when she was younger, her father
took her to audition for BET’s Teen Summit posse.
Rane beat out hundreds of kids for a slot on the
show;, and she made invaluable connections dur-

Rane

-ing her two years on BET. Former Teen Summit

hosts Ananda Lewis and Prince DeJour were her
mentors. g

While working for WAMQ, Rane ran into Big
Tigger, who remembered her from her time at
BET and helped her get her job at WPGC. Rane
readily admits that she was green when she
started at the station and thanks her Home Team
partner, DJ Flexx, for helping her find her way.
“Flexx embraced me and taught me the game,”
she says.

Being on a night show is very comfortable for
Rane because, she says, “I'm live and I'm hype.
[ always heard women with butter-skin voices,
but that's not me. I couldn’t have been success-
ful if [ tried to speak that way.”

Instead of focusing on the difficultics of be-
ing a female on a station that plays a high vol-
ume of hip-hop, Rane sees the positive side. “It's
a gift, because you have an instant bond with
female artists,” she says.

She also uses her platform to relate to young
women and demands the respect of male artists
who don’t take her seriously during interviews.
“It's because of the way | carry myself,” she says.
“I stay true to myself and say what other wom-
en are thinking.”

Rane frequently freestyles with artists live on
the air but has no plans to become a rapper. “I
started freestyling on WPGC,” she says. “When
rappers come to the studio, they’re coming into
my world. When I freestyle with them, I'm com-
ing into their world.”

With a prime spot on the No. 1 station in
Washington, Rane loves her job but is setting her
sights on accomplishing more outside of radio.

Continued on Page 32
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M2 e e vens M A e HEM OUED MEDIABASE
1 1 MARIAH CAREY We Belong Together (isiand/IDIMG) 8425 312 706410 18 8310
2 @ BOWWOW fIOMARION Let Me Hold You (Columbia/ 5587  +740 577993 10 810 .
33 PRETTY RICKY Grind With Me (Atiantic/ 4499 227 4693711 19 7910 MOST ADDED
6 @ LUDACRIS Pimpin’ Al Over The World /Def Jam South/iDJMG) 4133 +198 401762 10 770 | ATTSTTE L —
4 S FATJOEAINELLY Got k Pogin At 4082 81 320780 12 790 Lm‘ulz’; mrgﬁim‘;z’gj‘zxw ;:
8 @ LILROB Summer Nights WUpstaws/ 3812 4305 316889 13 S0 | pay ) Doe Wish MckourSovctuny 2,
7 @  RINANNA Pon De Replay (Def JanyIDJMG) 3782 4108 376200 9 - B0 | B5 U Got Me (Bad Bopidrianric "
4 8 50CENT Just AL Bit (Shady/Aftermattinterscope) 3533 724 368317 19 7200 | JAVIERLUNA Dance For Me (BLG/Capital 10
12 @  YING YANG TWINS {/MIKE JONES Badd (TV7) 3284 +386 283197 6 780 ::"z:o'ff'f‘“ °;9°’ ’”"‘“f/ S :
9 D MISSYELLIOTT Lose Control (Gokf Mind/Violator/Atlantic) 3182 455 3131 WM 00 | gouwowmcam u",’,!w" ',wr” Al g
11 ) WEBBIE /BUN B Give Me That Asykm/Tnll 2908  +18 287558 14 73)1
15 @ MIKEJONES Back Then (Swishatouse/Asykun/Wamer Bros.) 2748 +381 243849 10 6613
10 13 CIARAfILUDACRIS Oh (LaFaceZomba Label Group/ 2586 442 233536 21 820
18 )  TEAIRRA MARI Make Her Feel Good (oc.A-FelaIDIMG) 2342 +58 237200 13 620
13 15 FRANKIE J. How To Deal (Cokmbia/ 2195 570 157060 15 S0 MOST
14 16 GWEN STEFANI Hollaback Gil finterscope/ 2100 627 184031 18 69%0
20 @ DAVIDBANNER Play (SRCUnVersal 2094 4480 192369 4 6955 INCREASED PLAYS
2 (@ MARIAH CAREY Shake h Dff (island/BIMG/ 08 4723 sms2 3 oM@ |, ...:'E?X;
19 @ DESTINY'S CHILD Cater 2U (Cobimbse/ 1968 +176 195860 B SO | oo L e ok You o =
23 @  50CENT {/MOBB DEEP Outta Control (Shedy/Aftermathinterscope) 1904 +474 194876 & TU3 | \ARAH CAREY Shake I O fsondUMG) -
17 21 MATALIE Energy (latium/Universal 1837 443 170155 14 54/0 | BOW WOW fICIARA Lk You (SumCabmbis/ +504
% €D PRETTYRICKY You Body /Atiantic/ 1719 4393 13481 5 343 | SOCENTMOSS DEEP Ourta Conra ShackAftemathinascope) +474
16 23 GAME Dreams (AftermarVG-Uniintorscope) 1686 848 242879 11 708 %"gmm -
2 @ R. KELLY "GAME Playa's Ody ive/Zomba [WGIM/ 1509 +9 148485 8 68” YING YANG TWINS {MIKE JONES Badd l142] +388
% €D BOBBYVALENTINO Tell Me (OTP/Def JorvIDIMG) 1373 +162 141850 7 5314 | MIKEJONES Back Then (Swishatiouse/AsyhemWirner Bras) +341
27 @  JERMAINE OUPRI Gotta Getcha /So So Def/Virgin/ 1313 4176 104573 5 §2/3 | LRLROB Summe Nights Upstairs +305
28 @@ PUSSYCAT DOLLS BUSTA RHYMES Don't Cha 4&M/nterscopel 176 +113 108621 14 3z | BLACKEYEDPEAS My Humps (4 Minterscope) 5
22 28 BLACKEYED PEAS Don't Phunk With My Heart (A&M/nterscape/ 1080 391 82678 12 29
29 29 OAOOY YANKEE Like You /E/ CartedViMachets Music) 903 40 96652 10 150
3% @  YOUNG JEEZY And Then What (Def JanvIDJMG) 872 +130 96766 3 314
22 @  KANYEWEST Goid Digger /Roc-A-Feda//BIMG) 858 .28 140227 2 418
30 32 OONOMAR Reggastén Latino [Uben Box Offica/Virgin) 853 8 6419 8 1810 NEW & ACTIVE
33 EBONY EVEZ nYaFace Capitol 827 B M9 M| et G
3 @ TONYYAYO SoSeductive (G-Unit/interscape) 769 488 172889 7 190 | Yo Plays 472 Tote Stoters: 34, Adde 28
32 35  PAULWALLf/BIG POKEY Sittin' Sidewayz (SwishaHouse/Asykum) 718 51 55794 5 410 | CUBAN LMK fIDON OMAR Scandsious /MOE/
39 @ MASHONDA fINAS Blackout L/RMG) 708 +82 31084 3 482 | Tow Plays: 461, Total Stations: 24, Adds: 0
@  BOW WOW ICIARA Like You (Sum/Cokmbia/ 688  +504 110170 1 98 CHAIS BROWN JUELZ SANTANA Run h Wive/Zomé Label Group)
. Total Plays: 453, Total Stations: 40, Adds: 5
33 38 GUCCIMANE lcy Big Catl 663 99 64825 1121 S
47 €D  OAMIAN “JR. GONG™ MARLEY Weicome To Jarvock /Tuff Gong/Universall 848 +184 144885 2 484 }3‘;":;',;"2?.’ m,‘;”ﬁm‘;“m'
@  BLACK EYED PEAS My Humps (A&M/Mterscope) 638 +285 18119 1 64 RUFF RYDERS {DMX & JADAKISS Get Wid /Artomss/
38 41 BOYZINDA HOOD DemBoyz [Bad Boy/Atisntic) 633 59 82632 8 190 | TotalPlays: 234, Total Stations: 18, Adds: |
0 @ COMMON Go (Geffen) 827 418 82689 5 350 | LOLANo Strigs Attached (Sabe/
37 43 AKON Belly Dancer (Bananza) (Unversal 803 81 3820 & 400 m'm:m?j"::a i1
a1 44 NINO BROWN {/BABY BASH Eye Candy /M./A/Tripke X/ 595 A M3 11 200 | o Plays 190, Tota Stains ‘,"5“, oo
46 . D  KEAXOASNEAK Superhyphie (Independent/ 544 426 62202 3 8 IICK CAIWON Can | Live WiveZombs Lade Groug/
B> @ YING YANG TWINS (PITBULL Shake (7V7/ 541 4192 678628 1 75 Total Plays: 179, Total Stations: 11, Adds: 1
44 € LYFEJEMNINGS Must Be Nice /Cokmbis/ 538 +18 80814 2 13p MARQUES HOUSTON Naked (7.0/.G./Universal
29 @ PSCHTL&ULSCRAPPY I'm A King /Grand Hustle/Atiantic) 533 487 38121 2 gz | Vo Plars 113 Total Statuns: 26 Adds: 26
45 49 FANTASIA Froe Yourself LIAMG/ B3 A8 BSETE 5 120 | Touu e 100 o e noved Etanment
@  MARCOS HERNANOEZ If You Were Mine Uttrax/ 487 4184 67053 1 63

85 CHR/Rhythmic reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay
week of 7/17-7/23. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays. the song with the larger increase in plays
15 placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays fists the songs with the greatest week-to-week
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number.
Average Quarter Hour Persons used herein with permission from Arbitron inc. (© 2005, Arbitron inc.).© 2005 Radio & Records.

Songs ranked by total plays

Station playlists for all R&R reporters are available
on the web at www.radioandrecords.com.
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i - ) Wonder Wemesn
mm America’s Best Testing CHR/Rhythmic Songs 12 + Continued from Page 30
- For The Week Ending 7/29/05
H e - . . Next up is law school in August, where she will channel
- ; ersofs Fersons Fersons | the same drive and determination she used to get to where
Tith ‘ iari 12- B 2
Artist Title (Label) W LW  Familiarity Burn 2-17  18-24  25-34 she’s at in radio into becoming a trial lawyer.
| MARIAN CAREY Wa Belong Together //siand 10./MG/ 424 437 % W% A A5 AN DJ Desire
CIARA fLUDACRES Oh Laface/Zambe Label Group/ A 397 3% M% 4% 405 1M Im Mixer, KQKS/Denver
— SR M - 5 TIWTERC Tiaas am. an She’s new to radio, but the worldly D) Desire has been
FRANKIE J. How To Deal (Cokumibia) ss i8S 82% 18% 432 in 1% grinding as a DJ for years. Originally from Amsterdam,
TEAIRRA MAR! Make Her Fesl Good (Roc-A-FelaD/MG) iss 388 7% 15% 4% ass 3158 Desire had always wanted to mix, so she got a former
DESTINY'S CHILD Cater 2 U (Cokumiia/ 385 389 8% %% 4.18 383 3Im7 boyfriend to teach her how. Ever since, she’s made her
MISSY ELLIOTT Luse Control (G Minc Viokotor/Aclontic/ 32 285 % 4% 400 388 g | livingasaD)aswellasby teaching hip-hop dance classes.
FAT JOE /NELLY Get It Poppin’ (Ariantic I8 288 4% 4% 381 380 379 Desire took a leap of Faith and headed to New York
o ’ - i - City to work with a D] collective
B0BBY VALENTINO Siow Down (DTP/Def Jam/IOIMG)/ gt AN N% AN% IM  ImM I called Fannypack. They evolved into |
GAME Dreams (AftermativG-Unit/interscape/ 379 388 82% 23% 391 34 19 a pop group, but Desire separated
PUSSYCAT DOLLS f/BUSTA RHYMES Don't Cha (A& Mfnterscape) 37t 380 1% 3% 387 373 3ee | fromthemamicably because she had
LUDACRIS Pimpin’ AN Over The World (Def Jam SowthI0JME/ 375 388 8% 20% 383 373 37 | nointerstinbecomingapopsinger.
50 CENT Just A Ll Bit (Skacky/Aftarmetiviterscape) 74 3 % % 385 I I ERGLyac o Sial Dt aat <
tinued to mix in clubs. D) Avee, DJ
RIHANNA Pon De Replay [Def Jam/DJMG) 3nn 387 &% 2% 318 377 388 3D and legendary producer Prince
PRETTY RICKY Grind With Me (Atiswric/ 370 374 % % A1 v 1 Paul were instrumental in helping
NATALIE Energy L atiom/Unarsall 370 373 7% 1% 409 3S4 348 h‘;gt:a he;cam;'r sl:am-d. She real-
. R AME , ) Label Gross) " i i ized that New York was oversatu-
BRI M" M, . SN i e =2 N AN rated with DJs, so she decided to head west and make
LH. ROB Summer Nights (Ustairy/ 368 383 5% 1% 3 375 332 Denver her home.
' BOBBY VALENTING Tell Mo (D7PDef JamyX0/MG/ 87 3112 A% » 403 372 313 KQKS/Denver D Cat Collins hired Desire in January,
! PRETTY RICKY Your Body /Atiawtic/ s - % % 4% 343 30 and she’s now getting experience as an air personality as
JERMAISE DUPRI Gotta Getcha (So So DeffVirgiv 359 353 S4% 1% 3188 358 388 well. Desire found that it was sometimes difficult to be
- h ? taken seriously as a female D], but she ignored the set-
"l BLACK EYED PEAS Don’t Phunk With My Heart IAW 358 383 5% 4% 345 358 Im backs she encountered along the way. “ go with the flow,”
| DADDY YARNKEE Like You /H CarralViMachete Music/ 383 37 8% 13% 5 31m2 ? she says. “If it's meant to be, it's meant to be.”
‘ GWEN STEFANI Hollaback Girl finterscape/ 349 341 8% S57% 352 318 3 Desire speaks six languages and hopes to become in-
YING YANG TWINS Wait (The Whisper Song) (7V7) 348 355 3% a% I 3139 342 ternationally known as a DJ. She looks forward to having
YING YANG TWINS f/MIKE JONES Badd (7V7) 347 330 SI%  15% 400 334 32 j""'m"‘YP"“““'a to “é:&%ﬁmk “"'5,“; like P:y:rmi
| - UsyhenyT: lanet Jackson, Missy Madonna. “ want to trave!
| TN it i A% 38 MR W ks Ae 38 all over the world and spin in countries like Japan; Indo-
| Total sample size is 289 respondents. Tetal average (eversbity estimates are based on & scale of 1-5. (1=disiike very much, 5 = fike very much). Tetal tamiliarity nesia, where my mom is from; and Surinam, where my
rmm‘n&p’em‘;vnmdm who recognized the song. ;mlrmmart’szﬂnmmolmzwmmaﬁwumﬂnw&w dad is from,” she says,
mus familiarity 10 appear on survey. Sample composition on persons 12+. Persons are screened internet. passed, can take . Py . P S S,
tstbased o he lormatmusicroforerce e Thobuse. comosulsare ot maant 1 raptacs akout 65aarch, The rsults e sned o Show Cpesens ofparbeponts Right now Desire is busy spinning in various clubs, and
on the the Internet only. Rate TheMusic is a regestered trademark of RateTheMusic.com. The ATM syslem, s aveiiabie for lecal radie sistiens by calting §18-377-5300. she says her immediate goal is to become a memorable
\mw.muumnmm. & divigien of Promiere Radie Netwerks. radio personality.
! . ™ ™ ca )
Eynes o = o n
REPORTERS "v—% 20 Towy ;m- .== 3.-—
. . ) .:m?“mm e =9 :‘ﬂm ' “’ = CA' E:‘vmr—m
Siations and their selds kistod 2iphabetically by market s F.E:"’ Hiv—S nE— Qﬁ.ﬁh
= = g i = FEE | e ooty
2 S iaey o T, iovi an= - e 1oam 1) 4 — 11 0 e sben -
SATASA 1 Heon T T :LE e s ™ | 8 a0
,wsmlm | Vs rousion @mm L D) mﬂ' o—on o b+
Aiimoais o H . T S b X~ T i —
o i '-'.:: . 9 G ey () HOUSTON 1 "
roN MERRANDLY ? Pu 3 DANMAR “JR GONG™ MAALEY
- T Chariote * WTIR. iy A T (PPN Gl A (Y Seais OO g, AT
S e S ) = m—a T T 2 S ——— {um s WOCOAsttery. I 7S oy R0 wma
it e s Vi " g o o Romies -y S BROW UELT SANTARS -3 -%
y ~ " s onn s =i PR ot o vARLE sathos [ esd e wn - il
m"‘f,.'_"'..‘_._ 0 CEWT NKIee DEEP BN weree 0 O et west MARGLES HOLSTON e g“-/w_-‘u
o | rmemmY i S rmersoms Pl S Y e et
WSTSAgart. GA KNOACorpws Civiss TR oo » sa= | 3“;.'-"" b Ao
T un oo e YT wayne, OF 9 oan w - 52 | k881820 Artoio. TX |
b 1 | = - — SR m“w " | ecagosmars ca | S | Bpr
WZAL Artantic Coy, NI i o | BRN~ an Diego. CA* [ % a0t
e Ty WALYOiGroen Bay. WA ch" - :"‘:'L'-‘h—
| aEaw cist T " e ! g | weowassmi ft- KXUUPaim Springs, CA ) | i Sevel
| ’ = R WGBTGroensboro. N Fb':::':.' | ey MONER Qiege; CA” | ?ﬁ?.": 8
II DHUAuste TX Ny r—y R Sl 0 0 tou [ 3% b
| gy [ xorapaia I =i ?;:L:mm ™ = L) o e o 06
1 :f:.:.-. :I::nmu “wK ] :'.W‘I.-M.mmu L] :I:m _"ﬁ :v:-wuo @ | [ O]
‘ | 0 10 tary [ v— WO Laame & 2 bmie =~";_._ { g:-%?:'n:un ™
KBOSSaterstieis CA %(“..“-""‘"‘ mgﬂ“ - Kt KHTMModeste CA
& e = 0MPD Rpm Ahors g&s:mw A w%sq'-‘?m -
-y WOHT Dayton. ON WHZT Greamville, SC B e dad o e " P o T e g
a0 o - wouD 6 By - e e MM Yokima, WA
E KDONMonserey. CA 58 o 3 08 Dowey
| USVAserstieie. CA KOKSDemver, €O PP ::"c:'_" === - w»;'monu -] | oD M oy
7 0 meat taps WOLDMagerstown ] D Saerts Souiberry I LT3 ~
O ot Monmter 0 Gorta WWRLMew Londen CT
| KPRRY Paso, TX ) e B - Yyrory | |
e - v e LA oo A1 = MEDIABASE
D L8 N Ll U Voasns Po e teeem Sirius The BestSanelinte
Vi —y-Lred m" Ml B oy *Monitored Reporters
WX C1° | ot e oarg l‘_"__ [ Jreer= 107 Total Reporters
WA Bason WA oy oem Pt Bk oo Reion, oA° A Yo Y = sk Saame WA | 85 Total Monttored
78 o e T | [ han l e e b —
1507 C% B | 3 :'.:‘.::, 22 Total Indicator
KW Stocxion CA° ey -
o e & resne CA® oo b | . o | ‘e oyt OXiNotRaepiort! anAst Fetizes (243
W | gmme TR~ meee |BE P | T s
| | ' b 20 DD l R 1y o WPKF/Poughkeepsie. NY
— L. B4 i — - E— — IS | (S . | [ P | _ J

3 ! &



www.americanradiohistory.com

GOSPEL TOP 30

July 29, 2008

LAST THIS TOTAL ¢} TOTAL WEEKS ON TOTAL STATIONS/ »
WEEX  WEEK  ARTIST TITLE LABEL(S) PLAYS iy M@K oAt ADDS Mo S T ‘ DDED
2 o MARY MARY Heaven (Sony Urban/Columixa) 1274 +92 49649 15 L) ARTIST TITLE LABEL(S} ADOS
4 © DR CHARLES G. HAYES & WARRIORS Work It Out ACEE/ 172 +117 4294 10 40/3 | SHADRACH Promese iuana/ 5
1 3 YOLANOA ADAMS Be Blessed /Ariantic/ 1160 % a0 1 Bp | EvELYN “‘s"::g‘f:"“ 3}’ Theough (Light :
3 @  KURTCARR God Biocked It (Gaspo Centric/ 133 +59 39881 18 gy | AR . K M sl
7 e MISSISSIPPI MASS CHOIR I'm Not Tired Yet /Madaco/ 197 +19 26675 17 3 Mo S T
5 6  JAMES FORTUNE You Survived /Woridwide Musikc/ 152 -28 25815 25 n IN of -
6 7 ANOINTED Gonna Lift Your Name /Sony Urben/Colunina/ ns -10 mm 19 2m CREASED PLA YS -—
10 o LASHUN PACE Hey /EM/ Gospel) 693 +26 24158 13 2810 ST, TEVLABEIS lm';:xsz
9 ©  ALVINOARUNG ANl Night Emtro/ 683 +1 24509 13 3112 | DR CHARLES 6. HAYES & WARRIORS Work It Out /CEE)  +117
12 @ CECE WINANS Pray /Sony Gaspel) 861 +50 20884 4 3nm MARY MARY Heaven /Sany Urban/Columbda) +82
8 11 DOMNIE MCCLURKIN | Calt You Faithiul (Venty/ 658 36 22608 38 26/1 | MISSISSIPPI MASS CHOR 'm Not Tired Yet (Malaco/ +19
15 @  MIGHTY CLOUDS OF JOY Been So Good To Me (EM/ Gospell 608 5 18797 N 2m ;":;: 'm“""‘no' "“M':‘:; :’:nf:'y::'r; o) *:’:
+
14 @ SMOKIE NORFUL | Understand (EM/ Gospel 607 +38 23704 37 2510 SHEXINAH GLORY MIMSTRY Yes (Xingdom Entertaioment!  +60
13 @  V.LP.MASS CHOIR {/JOHN P. KEE Bread Of Heaven (Venty/ 599 +18 20889 7 2500 | TONEX Work Oo Me (Yerity) +60
n 15 TYE TRIBBETT & G.A. Everything Part 1, Part 2 (Sony Urben/Columbial 582 -55 21430 16 220 KURT CARR God Blocked It (Gospo Centnic/ +59
16 (D SHEKINAH GLORY MINISTRY Yes (Kingdom Entertainment) 551 +60 16623 12 2172 | TIFFANY EVANS Father Can You Hear Me (Rowdy/Motown)  +52
20 Q PINNACLE PROJECT #/XIM RUTHERFORD Last Say So (Pinnack/ 472 +9 18549 10 191
19 18 DEITRICK HADDON God Didn't Give Up (Verity/ 463 4 19618 9 221 NEW& ACTIVE
p] @  XEITH WONDERBOY JOHNSON | Need A Blessing Workdwide Music/ 458 +45 15294 6 24/3 | MARVIN SAPP Do You Know Him (Verity/
22 €@  TONEX Work On Me Verity/ _ 7] +60 19687 7 24j2 | Total Plays: 214, Total Stations: 12, Adds: 4
. DOTTIE PEDPLES He Said It (Ar Gospel)
18 21 MICAH STAMPLEY War Cry (Dexterity/EMI Gospel/ 425 45 15992 13 2112 Total Plays: 212, Total Stations: 14, Adds: 3
17 22 ANDERSON SANCTUARY CHOIR Lord | Thank You (Malaco) 415 73 12107 13 2112 SOUNDS OF BLACKNESS fIANN NESBY Umv (SLR)
24 @ EVELYN TURRENTIKE-AGEE Go Through /Laght/ 353 +69 14032 § 18/4 | Total Plays: 207, Total Stations: 14, Adds: 2
25 @  FRED HAMMOND | Will Find A Way Verity) 294 +1 12016 8 16 ITSR:ELANI; o'ﬂl 8R§ED & &IcllgsdGiv: Thanks (Gospo Centric/
. . [} ys: 200, Total Stations: 11, Adds:
21 @ DONNIE MCCLURKIN & K|RK FRANKl‘IN Ooh Child (Verity) 288 +18 12402 2 15)2 SOUL SEEKERS f/H. WATKINS, JR. Make A Way (Gospo Centric/
23 26 MIAMI MASS CROIR Glory, Glory /May/ 285 -16 8547 20 151 Total Plays: 195, Total Stations: 10, Adds: 0
@  JOANN ROSARIO | Hear You Say (Verity) 274 +36 7982 1 1513 | RIZEN We've Come To Magnity /Ches MusiquelLight/
29 €  DARIWS BROOKS Your Wikl (EMI Gospel 268 +13 12070 9 14j2 | Total Plays: 188, Total Stations: 9, Adds: 0
@  TIFEANY EVANS Father Can You Hear Me /Rowdy/Motown) 265 452 10265 1 123 | DARREL PETTIES & STRENGTH W PRAISE Ves Lord (M1 Gospel
. Total Plays: 186, Total Stations: 8, Adds: 3
28 €Q)  BRUCEPARHAM Hide Me (S Ford Music Group) 258 0 794 4 110 | DOROTHY NDRWDOD Haly Spirt Malaco)
Total Plays: 182 Total Stations: 7, Adds: 0
42 Gospel reporters. Songs ranked by total plays for the airplay week of Sunday 7/17 - Saturday 7/23.
© 2005 Radio & Records Songs ranked by total plays
REPORTERS OUPO L' on 5. o e - MO o oy B o - A .'I;VSWDC
MO Aane Sulvmen [ ] Feary. POMD Feixa Alriion oAt 14 BSHOP PR S MORTON
45 WRCAH STAMIA Y " N0 o 10 REVEREND TIMOTHY WRIGHT mnwltm NC I 12 EVEL YN TURRENTOE -AGET
N A0 OOMALD LAWRENCE Yo JEI0AH WAL KE l‘&_ 7 CA VN SUGGS oy S — o
Slations and their adds listed alphabetically by market WEUP Hurae. A 12 Draem xRS AP B, i e ﬁ-:m:nin
WPZE/Aanta, GA WOYZBiloxi, MS WIMO/Cleveland, OH PO Saet Moy KVLOANSe Rock, AR s e n” oy $ G08PtY cANEST iy
:e”;n- :’rou'v.—-_ m:m - ‘-nuumswaum H—.'.- WPZZRichmond, VA
) WOEHELD AR R 71 DR OWALES G HAYES & WAARIORS. 19 SHEIIMAH GLORY M TRY 0 h.k WYLDAew Orisans. LA : ""’-:. Noie: For compiete adds,
R R e posinsips Meampenw |5 Hfa .
WTHS/ GA WXTC/Charteston, 5C PR Toay Gos™ Gmee D Poul Aotime ™ - ey O 12 SHOMOH
it Syt 3 toum Do g R oo 7 o AT L s | Dt e R ™ mmi— |
L APOSD. James Wattics WJYD/Colembes. OH SOSPHIENEN e b WXEZMoriolk. VA 14 A0 PRSI
DR OWRLES G HAYES & WARRIORS 15 YOUTHAL PRASH 0l Jomy Tam ) 20 JAMES FORTUME -~~< w e
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APOAD Busisls bwwn + SHADRACH KNVI/Dallas, TX 17 BLEE WS 25 €VEL YW TUSRENTING AGEE ingham, AL
o dok FOMD Werves Bosts  KEITH WONDE ABOY JHASON WOAS/Philadeiphia, PA 12 MNGHIY G R OF 0% WENN/Birmingham, AL
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Not Your

DANA HALL
holérodioandrecords. com

Average Sidekick

Remarkable women in Urban radio

Women in radio know how difficult it can be to be get
outside the box the broadcast industry has so carefully
wrapped us in. On-air, women are usually given the midday slot
or asked to be the sidekick to a guy in mornings. There’s noth-
ing wrong with those roles — many women have excelled and
shined there — but what about the woman who wants to be the
morning anchor? The night show ass-kicker? The afternoon

drive queen?

In recent years we've seen women rise to the
occasion when such opportunities have been
offered to them. You rarely heard a woman in
drivetime or nights 20— or even 10— years ago,
but today hip-hop radiois beginning to embrace
women and all they have to offer in those shifts.
Momning drive is still 2 new frontier, but several
women are now paving the way.

This week R&R spotlights women in the in-
dustry, and we're focusing on ladies who have
broken down barriers and busted out of the box
on-air. Here are a few of the trailblazers and their
unique stories and perspectives on women on
the air.

Wendy Williams
Syndicated Radio Personality,
Superadio

Trailblazer and: smart businesswoman are not
words you often hear when it comes to Wendy
Williams. Usually, she is referred to as provoca-
tive, controversial, entertaining and, yeah, even
crazy. But Williams is
very much a trailblazer,
and she wouldn‘t be
| where she is today if she
" were not a savvy busi-
nesswoman,

Inaddition to her syn-
dicated radio show, Wil-
liams has expanded her
empire to include televi-
sion, with VHI’s Wendy
Williams Is on Fire; books,
with The Wendy Williams Experience, which was
published in 2003 and details her life experienc-
es; and records, with a compilation CD, Wendy
Williams Brings the Heat, Vol. 1, just released on
Virgin Records.

Williams admits that it wasn’t casy getting to
where she is now. She is one of the few African-
American women with a syndicated show. Hell,
she’s one of the few women with a syndicated
show at music radio, period.

She began her career in Boston, while still at-
tending Northeastern University. She interned
at heritage Poprstation WXKS (Kiss 108)/ Boston
with the station’s top-rated moming man, Matt
Siegel. From there, her career took her to St. Croix
in the Virgin Islands, then to Cathy Hughes’
WOI.-AM{Washington.
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Wendy Williams

Williams got her shot at the big time when she
was hired to do overnights at then-Dance
WQHT (Hot 103.5)/New York. She moved over
to rival WPL] for the late-night slot and, even-
tually, to nights at Urban WRKS/New York. This
was a major breakthrough: a woman doing

. nights at a top-rated station in the biggest mar-

ket in the country.

“My personality has always been too strong
to sidekick and not soothing enough for mid-
days,” Williams says, explaining why she never
worked those jobs. With role models like legend-
ary New York personality Frankie Crocker, Sei-
gel and Carol Ford — one of the first women to
do afternoon drive in New York — Williams was
well on her way to breaking out of the box.

When WRKS and Rhythmic WQHT (Hot 97)/
New York became sister stations, Williams
moved over to do afternoons at Hot 97, solidi-
fying herself as a powerhouse talent who is not
your average female personality. She went on to
do momings at WUSL (Power 99)/ Philadelphia
and, finally, the aftemoon shift at WBLS/New
York. Superadio syndicated her show in 2003.

Williams says her experiences with female
programmers have been good ones because
“they share my drive to beat the men.” She ad-
vises young female personalities to “always
have a Plan B and save, save, save.” She adds,
“There’s only one Wendy, and I'm not going
anywhere anytime soon, so find your own style
and personality.”

Olivia Fox
Momings, WBTP (The Beat)/Tampa

Olivia Fox first came to national prominence
as co-host of the syndicated Russ Parr Morning
Show. While Parr’s name was on the show, Fox
brought a unique and o
powerful female pres-
ence.

A native of St. Louis,
Fox has worked around
the country, from Ala-
bama to the Carolinas to
Washington, DC to Bos-
ton and, now, Tampa.
She’s been a midday
personality, a produc-
tion director, a weekender and a moming co-
hast, all the while developing her ability to cre-

Otivia Fox

s

8

JD AND XM UNITE Produce artist and Virgin Records executive Jermaine Dupri recentty |

stopped by XM's studios in Washington, DC. Seen here (I-7) are Dupni and Leo G, PD of XM's Raw and

Rhyme channels.

—— e

ate unique voices and characters, as well as her
own personality and voice.

“Women have come a long way in terms of
being offered primetime slots like momings and
afternoons,” Fox says. “We're handling them,
but we’re still not on par with men when it
comes to getting paid. There is still a huge gap
between compensation for women and men.
Women also have to go above and beyond to
prove themselves. One down book, and every-
one says, ‘See, a woman can't hold it down.’

“Early in my career | was pulled aside by [leg-
endary radio personality] Don ‘Early Byrd’
Allen. He told me | had something and that I
should pursue a career on-air in momings. He
saw it. | was flattered, but back then women
didn’t do momings, except as the sidekick.

“What he said stuck with me, though, and
gradually 1 began to believe in myself. When |
look at what | do and at my personality, | know it
doesn't fit into middays. Even when | did mid-
days carly in my career, | was also doing charac-
ters and voices for the moming show.

“Whata lotof people don't realize is that there
is a huge difference between doing a moming
show and doing personality mornings. | do per-
sonality radio.  don’t know anything differcnt.
1 would encourage women to develop their
unique personalities,

“If you do voices and characters, develop
those. You may even try to offer them to your
moming show, or to smaller markets, for free.
You just want to get your name out there and
get experience.”

Pam Aniese

PD/Afternoons, WUBT (101.1 The
Beat)/Nashville

There are more women programmers today
than ever before, a sign that broadcasters are fi-
nally realizing the value of women, especially
at formats targeting females. Pam Aniese has
broken through in two
arcas: She's a PD in the
male-dominated hip-
hop format, and she’s
handling afternoons at
her station.

“I started radio way
back in 1987, at an Easy
Listening station,” Aniese
says. "While | was there
| was included in the
market research when
the company was going to flip the station to Pop,
so | leammed a great deal about programming
very early on. But, still, | was forced to go
through the ranks before | was offered a PD gig,

“I started as a receptionist and worked my
way up to sales assistant, then salesperson. I've
done promotions, on-air and programming, I've

Pamela Aniese

st s oo oo cliobioton, ooy

done it all. It's typical of what a woman goes
through to work her way up, while men usual-
ly go straight from on-air to programming.
That's just the way things are in radio.”

Aniese was a PD for Cumulus in a smaller
market before joining Clear Channe! in Nash-
ville as PD of WUBT. “I never had the opportu-
nity to work for a female PD, but | have always
tried to give opportunities to young women on
my staff,” she says. “I don’t want to fall into the
trap of thinking of them only for middays or as
morning show co-hosts.

“I have a female mixer on my afternoon show,
DJ Buddafly. Before 1 came on board she was
doing prerecorded mixes. | asked her to mix live,
and now I'm helping her to develop into a full-
blown personality. She is becoming one of the
most popular Djs in Nashville. She even has her
own show on Sunday nights.”

Chenry Martinez
Nights, WWPR (Power 105.1)/
New York

. Martinez has been holding down nights at
WWDR (Power 105.1)/
New York for over two
years, picking up where
Big Tigger left off. Her
show has taken off, chal-
lenging top-rated legend
and rival Funkmaster
Flex and even beating
him in the women 18-34
demo.

Martinez says she
was never a typical mid-
day personality, even when she did that shift.
“My energy and the quality of my voice have
set me apart,” she says. "My voice is definitely
a night voice. Early in my carcer | did the mid-
day thing, but that was more because | wanted
to pursue the programming side, and, in gener-
al, if you'rean MDoor Asst. PD, middays is where
they stick you so you're around all day.”

Martinez got her shot at nights in Los Angeles
early in her career. “Part of the problem for wom-
eniis a lack of experience in these tine slots,” she
says. “Because we've not been given the oppor-
tunity to do them, some women are not prepared.
At night you have to come with a show.

“When | was first on at KPWR (Power 106)/
Los Angeles, they put me on at night, but [ didn't
have the experience and [ didn’t have a show.
Now I'm developing a show. I'm working with
[WWPR PD] Michael Saunders, and we're de-
veloping the show to be bigger and better. You
have to have a D who belicves in you in order
to grow as a talent.”

Martinez credits other women with inspiring

’

Cherry Martinez

Continued on Page 38



www.americanradiohistory.com

UNLEASHES HER

TREET SMASH HI
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Early Spins Going On Now In

New York, Chicago, San Francisco,
Boston, New Orleans, Charlotte,
Chattanooga, Cleveland,

Baton Rouge, Little Rock, Mobile,
Montgomery, Norfolk, Orlando,
Richmond, Jackson

Top Phones Already In -

Chattanooga, Jackson, Charlotte

Lady of Soul Train Awards Show - Confirmed!
AOL Music Breaker Artist for 2005 - Confirmed!
Teenpeople.com Feature - Contirmed!
Seventeen Magazine Feature - Confirmed!
Vibe Feature - Confirmed!

Word Up Feature - Confirmed!

Black Beat/Right On Feature - Confirmed!
Smash Hot Video - Done!

“She is the ‘master of many styles’ aka the 15 minute assassin -
She can write a full song in 15 minutes.”
—P. DIDDY

“She is a force to be reckoned with for at least the next 10 years.”
—BUSTA RHYMES

“She raises the bar for R&B - through real music.”
—ROCKWIDLER

—P-Stew, MD WKYS

“This is a good summertime cut, hot beat, has a great hook,
it will work!”

—Brant Johnson, PD WQHH

“It's got a tasty new vibe that the streets better get ready for.”
—Jeft Anderson, PD WZFX-FM/FOXY 99/WUKS KISS 107
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URBAN TOP 50

Quarter Hour Persons used herein with permission trom Arbitron fnc. (© 2005, Arbitron Inc.).© 2005 Radio & Records.

N July 29, 2005 POWERED 1]
WO e me vea - ST T LY MEDIARASE
1 1 MARIAH CAREY We Belong Together /Island//0/MG) 3698 1147 508954 18 S8 ;
*
2 € BOWWOW HOMARION Let Me Hold You (Cokmbia/ 3607  +66 395181 12 G6M MOST ADDED
3 @ DESTINY'S CHILD Cater 2U (Cotumbva/ » 3129 +85 396151 21 40 iy A0S
4 ©  LYFE JENNINGS Must Be Nice (Columiv/ 2888 +134 300322 23 5411 XEKE WYATT Put Your Hands On Me (Cash Money/Unversal 34
6 @ LUDACRIS Pimpin’ Al Over The World (Def Jam South/IB/MG) 2153  +197 291999 10 580 BS U Got Me (Bad Boy/Atisntic/ 1
5 6  FANTASIA Free Yourself L/RMG) 2463 112 257533 16 60/0 ::AJ.O':'::'C ’f'”;"’"m'w ::
. t's You
8 7 GWEN STEFANI Hollsback Girl finterscape/ 2189 80 271313 8 am BOCBINET | aens Do oved dbachelline B >
7 8  WEBBIE f/BUN B Give Me That (Asylun/7rill) 2144 261 225857 21 600 PSC f/T.L & LIL SCRAPPY I'm A King /Grand Hustieidtianti) 10
11 €@  MIKEJONES Back Then (Swishatouse/AsylunyWarmer Bros.) 2126 +21 189891 12 660 WEBBIE FITRINA Bad Chick (Asyhw/Tril ’
14 D MISSYELLIOTT Lose Control (Gokd Mind/Viiator/Atisntic/ 2122 +268 231007 13 57N MARIO Couidn't Say No W/ARMG) S
10 11 BOYZIN DA HOOD Dem Boyz (Bad Boy/Atiantic) 1993 432 192016 19 490 TRREES LS She) 1 (et .
CHAIS BROWN HlJUELZ SANTANA Run It iverZomba Label Groy 8
12 12 GAME Dreams YAftarmath/G-Unit/Interscape) 1910 132 181410 9 580
9 13 PRETTY RICKY Grind With Me (Ariantic/ 1880 322 186383 17 620
15 @  TEAIRRA MAR) Make Her Feel Good (Roc-A-Fela/IOIMG) 1848 +108 203613 13 450 MOST
13 15  YING YANG TWINS Wait (The Whisper Song) (7¥7) 1690 310 193412 25 6210
17 (@ TREYSONGZ Gotta Make it (Songbook/Arisntic/ 1658 +80 148977 12 580 INCREASED PLA Y:s
19 @ YOUNG JEEZY And Then What Def Jam/IDJME) 1636 +183 139553 11 460 o
24 @ MARQUES HOUSTON Naked (7.0.6 Unversal 1805  +120 88578 8 am ANTST TITLE LABELSS) wcREase
2% ) JERMAINE DUPRI Gotta Getcha /So So Def/Virgin/ 1315 +121 126790 7 S9N KANYE WEST Gold Digger (Foc A-FebalDIME) +508
16 20 CIARA{RUDACRIS Oh /laFace/Zombs Label 1348 307 155421 20 640 WENIGANCY Shokn1 BN Ko RiANE o
e/ ' BOW WOW HCIARA Like You (S Cokemss X
20 21 FATJOE HINELLY Get it Poppin’ (Atisntic) 1318 89 16811 10 580 DAVID BANNER Play (SAL iniversal o
27 @ BOBBY VALENTINO Tell Me [0TP/Def Jom/IDJME) 1282 +162 120700 7 a8 50 CENT 1/MOBB DEEP Outta Control
20 23 T.A. ASAP (Grand Hustie/Atiantic) 1217 1109 136961 15 80 Mm‘é:m"”x’g;; 5okt Moottt *273
- { / +
29 @ DAVIDBANNER Play (SAC/Unversal 1232 +283 119635 4  sm DAMIAN *JR GONG" MARLEY Welcome To Jamrock
22 @ TONYYAYO SoSeductive (G Unit/interscape) 137 +48 189171 8 am (Tutt Gong/Universal +246
37 @  MARIAK CAREY Shake h Off //slandIDIMG) 1094  +aa4 98888 2 5501 LUDACRS Pimpin’ AN Over The World Def Jom SouthI0/MG) +197
31 @ YING YANG TWINS fIMIKE JONES Badd (7V7) 1053 +170 85748 4 5003 YOUNG JEEZY And Then What (Def amML/MG/ +13
L YING YANG TWINS {IKE JONES Badd /7V7) +170
22 28 50 CENT Just ALi Bit (Shady/Aftermattinterscope) 1047 331 107829 17 66D
34 @ 50CENTHMOBB DEEP Outta Control (Shady/Aftermativinterscope) 1025  +283 84969 3 sm
30 € coMMON Go /Gettaw 989 +61 86233 5 5001
23 31 R.KELLY Trapped In The Closet {ive/Zomba Label Group) 985 347 108881 15 S0 NEW & ACTIVE
@  KANYEWEST Gold Digger (Roc-A-Fela/IIMG) 873  +506 139814 1 613 OAME How We Rol (7.U6.)
33 €D PAULWALL {/BIG POKEY Sittin’ Sidewayz [SwishsHousa/Asylm) 867 +34 69030 7 4ago | Tow Pyx 441, Tota Stations: 23, Adds: 0
32 34 R.KELLY HIGAME Playa's Only {e/Zomba Label Grou) 839 19 72512 4 510 ::‘ 'ﬂ"?;"m? Da it m %”r/"w"/
26 35  KANYEWEST Diamonds (Boc-A-Felka/IDIMG) 123 405 54151 11 490 m:'"‘ 's° m""’"‘ ‘
33 €D CHARLIE WILSON Charlie Last me' Wilson (ive/Zomba Label Group) 684 +81 60736 7 38N Totl Pays: 436, T Sitions: 30, Ads:
35 37 TYRA Get No Ooh Wee (GG&L Universal) . 850 26 34022 s 3m St vt S
36 38  TOMIBRAXTON Please [BlackGrovnd/Universal 637 14 46781 11 300 Totsl Plays: 376, Total Stations: 17, Adds: 0 -
43 @  RINANNA Pon De Replay Def JomDIMG) 819 4139 73619 2 3 PRETTY RICKY Your Body Arawtic
@ BOWWOW fICIARA Like You /Sumy/Cokambis/ 585  +284 124185 1 3 Total Plays: 380, Total Stations: 11, Adds: 0
38 41  GUCCIMANE icy Big Cat) 577 72 52343 19 3@ SUM THUG | Ain't Heard Of Thet /Geffaw/
41 @ FAITHEVANS Mesmerized Capito) 559 +28 3 4 350 Total Plays: 358, Totl Stations: 25, Adds: 1
@  OAMIAN “JR.GONG" MARLEY Weicome To Jamvock (Tuff Gong/Universal 538 +248 87012 1 a0 CRUNA Take Mo Higher (Reprise/Warmex Bras.)
Total Plays: 352, Total Stations: 35, Adds: 0
44 @ 112 What It Def SodI0IMG) 531 +58 38884 5 350 ‘
@  YOUNGBLODDZ Presidential Wive/Zomba Label Group) 5286 +145 38841 1 41 ;:fm m"s' "“"';5” -
45 @ OEM FRANCHISE BOYZ... | Think They Like Me (S0 So Def/Virgin/ 528 +77 41597 2 38 ' :
FOXY BROWN Come Fly With Me (Yialstor I0UMG)
40 47 BLACKBUDDAFLY Rock-A-Bye /siand /MG 523 28 43675 3 e Total Plays: 336, Tota Stations: 25, Adés: 0
46 @ WEBBIE{TRINA Bad Chick /Asyken/Trill 515 +69 42317 3 458 MK CANMON Con | Live Cive Zom Lo g/
- @ 14 Motivation (Grand Hustke/Atisntic) 500 +123 89398 2 2m Total Plays: 329, Total Stations: 37, Adds: 1
@  PSCHTL & LIL SCRAPPY I'm A King (Grand Hustla/Atisntic) 432 +183 43026 1 4810
70 Urban reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of R
7/17-7/23. Bullets appear on songs gaining plays of remaining flat from previous week. It two songs are tied in totai plays, the song with the larger increase in plays is placed Songs ranked by tetal plays
first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting
station. Songs unreported as adds do not count toward overali total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases Station playlists for all R&R reporters are available
intotal plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average on the web at www. radioandrecords.com.
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URBAN AC TOP 30
July 29, 2008 POWERED[1
ARTST TITLE LABELIS) MR Ak aoeke Toad TR MEI"ABASE

LAST TS of-
WEEK  WEEK — 008
1 MARIAN CAREY We Belong Together AslasdA2L/M6) 1784 +45 215011 " 300 A :
3 g KEM | Can't Stop Loving You Motown/Unversal 118 433 195488 28 58N MOST ADDED
2 3 FANTASIA Fres Yourself Li/2M6) 1549 153 170121 17 5500 ARTST TME LABELIS) 2008
4 0 CHARLIE WILSON Cherfis Last Name: Wilson Live/Zombe Labe/ Group) 1384 +183 134585 9 (}]}] ERIC DENET | Wanne Be Loved (RagriseWarner Bres) %
5 ’ INDIA.ARIE Purify Me Bowdy/Motown/ 1081 +38 82029 [ ) L1/} MINT CONDITION Whosa (mage/ [
6 8  FAITHEVANS Again (Capitoll 881 § 108858 24 &N SYLEENA JOHNSON mmw (va/Zambe Label Groep/ 11
1N @  VIVIAN GREEN Gotta Go, Gotta Lsave (Cobmbia/ 787 4123 95930 9 452 | SWAMSSAIGoilowe Hirpwy s
7 8 LALAHHATHAWAY Forever, For Aways, For Love (GRRVMG) m 9 86874 45 420 | DCHAMESG.MAVESA WARNORS WorkiOu ACEE 6
8 0 JILL SCOTT Cross My Mind (Hidden Beach/Epic/ 128 + 75031 1" 351 e on e !
M. MORGAN & F. JACKSON Back Together Agan (Orphess/ ]
9 10  MNNT CONDITION I'm Ready image/ 63 -28 53598 22 430 TON BRAXTON Plesse BisckGroundUniarsal 3
12 0 STEVIE WORNDER From The Bottom Of My Heart Motown/Usiversal 855 +53 54821 7 484 YOLANDA ADAMS Someone Watching Over You /Arkw/ 3
10 12 FANTASIA Truthis {/RM6) 43 37 74418 K x) 500 MOST
12 14 BRIAN MCKXNIGHT Everytims You Go Away /Motovww/Unrversal/ 609 A | 58182 n 41p
14 15  TOMBRAXTON Please BisctGromdUniversal 544 4 M58 7 e A
- : MM ARTIST TITLE (ABEL(S) INCREASE
18 @ KEM Fnd.Yu w.yu_;.umu_ym) 540 +82 47348 [ an Gotts 6o, Gotta Leave ) prr
16 17 DESTWNY'S CHILD Girl /Cokwnbia/ 483 81 882681 19 300 CHARLIE WILSON Charie Last. GieZombe Labe/ o) +183
2 @ PATTI LABELLE fMARY J. BUGE Ain't No Way (Def SoudIDIMG) 478 +83 LikE 5 k] YOLANDA ADAMS Somsone Watching Over You /rker/  +100
19 19 BOBBY VALENTINO Siow Down [D7P/Def Jany0./ME) k7 -36 86282 17 &0 EANTH, WIND & FIRE Pure Gold (Saactuary/SAG) o
17 20 R.KELLY Trapped in The Closst (¥ve/Zomba Label Group) 372 147 29838 1" 230 BABYFACE Sorry For The Stupid Things (Anistall/RMG/ +8
23 @ DR. CHARLES G. HAYES & WARRIORS Work it Out ACEE) 385 +40 52129 4 e
22 @ FAITH EVANS Mesmerized (Capitol - 353 +27 35312 3 k¥l ] NEW& ACT,VE
b 23 AMTA BAKER Serious (Riue Note/Virgin/ 336 79 237178 12 320 CRUNA Take Me Higher (Reprise/Warner Bros.)
0 @ EARTH, WIND & FIRE Pure Gold /Sanctusry/SRG) m +74 25901 2 k1 ) Total Plays: 224, Total Stations: 21, Adds: 1 _
24 25 LALAHHATHAWAY Batter And Better (besaBlueboon/AGU Music/ 302 2 18801 13 260 m""g‘}';‘s" g et
26 756  JOHN LEGEND So High (Cokmbis/ n 4 18797 3 240 i i
) 5 K. LATTIMORE | C. MOORE Tonight... aface/Zomba Label Group/
27 @  LEELA JAMES Music (Raprise/Warner Bros.) 267 +5 10273 5 2p Total Plays: 191, Total Stations: 20, Adds: 0
28 @ LYFE JENNINGS Must Be Nice [Cokumbis/ 265 +18 23204 3 511 LINA Smooth /Hdden Beack/Red Distribotion)
- @  RAHEEM DEVAUGHN Guess Who Loves You More UvwZomba Label Growp) 242 +29 28041 16 220 Total Plays: 189, Total Stations: 18, Adds: 1
; c : CAFE SOUL ALL STARS HGLENN JONES What You Gonna Do /You/
2 30 JMOSS We Must Praise (Gospo Centric/ 238 2 22033 15 210 YotalPlys: 186, Total S 18, Adde: D
61 Urban AC reporters. Monitored aifplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week —
of 7117-7/23. Bullets appear on songs gaining plays or remaining fiat from previous week. 1t two songs are tied in total plays, the song with the larger increase in plays is Sengs ranhed by tetsl pleys
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds ofticiaily reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most increased Plays lists the songs with the greatest week-1o-week Station playiists for all R&R reporters are available
increases in total plays. Total Audience equais Average Quarter Hour Persons times number of plays (times 100). Each daypart oneach station is assigned an AQH number. on the web al www.radioandrecords.com
Average Quarter Hour Persons used herein with permission trom Arbitron Inc. (© 2005, Arbitron Inc.) © 2005 Radio & Records.
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July 29, 2005

i ( America’s Best Testing Urban Songs 12 +
/mm For The Week Ending 7/29/05
I W B
; = Pers. Pers. Pers.
Artist Title (Label) TW LW Famil. Burn 12-17 18-24 25-34
i MARIAH CAREY We Belong Together /Isiand/I/MG) 426 4327 9%% 35% 424 441 39
LUOACRIS Pyrpi’ All Over The World D Jam SoutiDUMG) 4.08 410  91% 18% 408 413 . 398
CIARA fILUDACRIS Oh {LaFaceZomba Label Group/ 406 408 98% 44% 409 423 380
GAME 50 CENT Hate h Or Love h idftamathGLinthorscope 4.06 402 97%  39% 408 415 3%
MISSY ELLIOTT Lose Control (Gold Mind/Violator/Atiantic) 4.0 400 92% 18% 193 408 367
BOBBY VALENTINO Siow Down DTPDef Jom/DJMG) 400 400 92% 35% 402 404 kRS
BOW WOW fIOMARION Let Me Hold You (Cokimbiay 400 418 86% 15% 398 421 354
GAME Dreams /Aftermath/G-Unit/interscape) 388 390 84% 22% 405 410 2395
50 CENT Just A Li' Bit (Shady/Aftermath/interscope) 397 388 9% M1% 3% 488 178
FAT JOE f/NELLY Get tt Poppin’ /Atiantxc/ 395 406 96% 22% 39 41 349
TEAIRRA MAR! Make Her Feal Good Roc-A-Fela//DUMG) 390 387  T12% 15% 381 45 3139
LYFE JENMINGS Must Be Nice (Cakmixa/ 389 379 53% 12% 388 405 381
TREY SONGZ Gotta Make It /Soapbook/Atiantic/ B I W% B I 4m 158
PRETTY RICKY Grind With Me /Arianrxc/ I 15 W% I I am I
BOBBY VALENTINO Tel Me (07P/Def JamiL/MG) N - % B I Ak In
DESTINY'S CHILD Cater 2 U [Cobmbia/ N 37 Mm% % I 397 3158
VL ASAP (Grand Hestie/Atisntic) 381 180 &% 15% 383 1M am
YING YANG TWINS Wait (The Whisper Song) (TVT) 3719 318 5% % 3Im 39 Ime
KANYE WEST Oiamonds /Roc-A-FelaX0/MG/ i’ 385 TN W% 1S 10 1w
‘| TONY YAYO So Seductive /5-Unt/interscape/ 372 393 ™% 1% 373 3m 349
‘ GWEN STEFAM Hollaback Girl flstarscape/ 381 385 % 4% 381 3 a1
JERMAINE DUPR! Gotta Getcha /52 So Det/Virgm/ 380 381 5% 1% 359 384 1351
COMMON Go (Geffan/ 358 - 0% 1% I 3155 am
Y MARQUES HOUSTON Naked 7.6 355 349 S4% 1% 358 3198 185
. FANTASIA Froe Yourss (/AMG) 383 357 e W% N Im 158
ii WEBBIE /BUN B Give Me That (Asyhen7rill 152 3155 7% % 155 18 3.@
] BOYZ 1 DA HOOD Dem Boy: Rad/ BoyAtientic/ st 34 % 1 354 3183 1
YOUNG JEEZY And Then What (Def SamO M) 346 133 4% 1% 1w 17 3
| R KELLY Trapped In The Closet (lbwZambe LabwGron) 344 131 82% 37% 330 338 346
] Total sampie size s 332 respondents Nolad sverage toversbilly estimates are based on a scale of 1-5. (1=clisiike very much, § = g very
R much). Retel iamiliarly represents nmdwmmhm Tolad burm reprasents the number of respondents
| mwmnmamumwmmmmnmmmwmmsum
persons 12+. Persons ate screened via the interet. Once passed, Dhey can take the music lest based on the format/music preference.
| Rate TheMusic.com results ane not meant 1o repiace callout research The results are intended 1o show apinians of parsicipants on the the
Internet only. RateThelursic s a registered trademark of Rate Thehusic.com. The ATN sysiem, is svaliobis for iscal radie stutisns by
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Not Your Aver'age Sidekick

Continued from Page 34

her in radio. “I’ve worked with a few women
over the years, and Helen Little, who was my
PD at WUSL/’hiladelphia, really believed
inme,” she says. “That makes a huge differ-
ence. She had me in middays because that’s
what they had available at the time, but she
never saw me only as a midday talent. She
always encouraged me to pursue other shifts,
as well as my music carcer.

“And [ have to say that my greatest role
model has been Wendy Williams. From her
delivery to her style, it’s a little education
mixed with a street vibe. She's valley girl
and thug in one. When 1 first heard her, |
could identify with her. Before her [ had only
heard the typical laid-back girly-girls in
middays, and that wasn’t me. Wendy has
been my inspiration to do nights.”

K-Swift
Mixer, WERQ/Baltimore

Mixer and air personality K-Swift
started her career in radio at the tender age
of 17 as an interm at WERQ/ Baltimore for
Marc Clarke and The Big Phat Morning Show.
That eventually tumed into a job as pro-
ducer for the night show, which was hosted
by current WERQ Asst. PD/MD/midday
personality Neke House.

“Neke took me under her wing when
she was doing nights and taught me how to
run a tight board and do a good break,” K-
Swift says. “She also told me to never stop
mixing because there weren't very many
women mixing on-air at the time.”

K-Swift's big break came when Neke’s
mixer got sick and there was no one else to mix
at the station. Neke agreed to let K-Swift fill in,

and the phones lit up with callers who were
amazed to hear a female D) mixing on-air.

K-Swift developed her skillsas a DJ while
in high school. During
her carly years at
WERQ she continued
tospin at various events
and was able to raise
her profile in the com-
munity even though
she wasn't an air per-
sonality at that time.
Her potential was fi-
nally recognized by the K-Swift
powers that be.

“Tom Calococci, my PD at the time, told
me that if I didn’t turn in an aircheck, he
was going to fire me,” K-Swift says. Need-
less to say, she submitted an aircheck im-
mediately. She worked weekend shifts fora
while and was eventually given an oppor-
tunity to host the night show she once pro-
duced. “Tom gave me my first shot on-air,
and Dion Summers gave my first full-time
on-air job,” K-Swift says.

She didn’t rest on her laurels though. She
stepped up her game when current WERQ
PD Victor Star arrived. “He gave me the en-
couragement to take my career to the next
level by doing things like D) ing on Rap City
and making myself more marketable,” K-
Swift says. This entailed getting representa-
tion from U Management and losing over
100 pounds.

Her dramatic weight loss has resulted
in major endorsement opportunities that
will soon be announced. As for the future,
she will continue to run her management
company, which deals with artists, DJs and
producers. In addition, she has plans to open
her own weight-loss center and work as a
tour DJ.
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PArT ONE OF A Two-PART SERIES

COUNTRY

LON HELTON

Ihefton@radioandrecords.com

The Women

0f Country

Profiles of PDs in the top 100 markets

1 “Jountry is a radio format targeted to women and run —
“ mostly — by men. In fact, of all the programmers guiding
Country stations in the top 100 markets today, only nine are
women. This week and next we’ll find out what makes them tick,
the obstacles they’ve faced and their advice for aspiring PDs.

Beverlee Brannigan

KFDI/Wichita

Beverlee Brannigan is a Plainfield, NJ native
who was attending Northwestern University in
Evanston, Il. when she began her radio career
doing part-time airwork at WNBP/Newbury-
port, MA from 1976-77 and later at WOKQ/
Dover, NH. That tumed
into a full-time gig as af-
ternoon driver/Promo-
tion Director after grad-
uation.

In 1981 she headed to
KJJY/Des Moines for
middays, later moving
to afternoons and even-
; tually becoming P'D, In
Beveriee Brannigan 2001 she was named PD

of KMXM/Omaha, and
in early 2002 she transferred to Journal/Wichita
as OM and I’D of KFDI.

When it came to her career path, Brannigan
says PD was the only option. “1 knew from my
first radio job that it was what | wanted to do,”
she says. “It seemed like it would be a job that
would be different every day and a way to make
areal difference. lloved the variety of responsi-
bilities | saw in the job.”

Brannigan says that challenges based on gen-
der have been infrequent. “Most of the manag-
ers and owners | have worked for have been in-
credibly supportive of me and other women in
radio and supportive of my aspirations,” she
says. “It may have a lot to do with how you per-
ceive yourself and present yourself.

“It doesn't occur to me
that I'm a ‘woman ops
manager.’ 'm just an OM/
PD like everyone else, and
generally that’s how I'm
treated.”

Beveriee Brannigan

“Always believe in
yourself, even if you feel
like nobody else does.”

Casey Carter

“It doesn’t occur to me that I’'m a “'woman ops
manager.” I'mjustan OM/PD like everyone else,
and generally that's how I'm treated. | suppose
it's a bit of a barrier that | don’t golf with the
boys, but other than that there haven’t been too
many obstacles.”

Of mentors, she says, “I've been blessed to
have had many mentors, and I’'m afraid to start
naming names for fear of leaving one out. But |
have to mention my current VP/GM, Rob Bur-
ton, and Journal/Omaha OM Tom Land. They'd
both encourage me if 1 told them | wanted to fly
to the sun.”

Offering wisdom to female would-be PDs,
Brannigan says, “If being a radio PD is your pas-
sion, don’t let anyone tell you that you can’t do
it. Learn everything you can. Don’t pretend to
know stuff if you don't. Don’t be shy about ask-
ing questions; people will respect you for it. And
if you can’t be a lieutenant in the army you're in
now, go join another army.”

C  Carte
WRO00/Jacksonville

Casey Carter began her bruadcast joumney in
Marion, OH, working part-time for WMRN and
then WDIF in the carly
"90s. From there it was on
tonights at WAQQ/Char-
lotte, middaysat WNVZ/
Norfolk and part-time
work at WAFX/Norfolk.
In August 1994 Carter
moved back to her home-
town of Columbus, OH

for part-time work at
WCOL, and in December
1996 she headed cross-
town as Asst. MD/middayer at WHOK.

In April 2001 she moved to New Orleans as
Asst. PD/MD/middayer for WNOE and also
tracked nights for Classic Rock sister WRNO for
about 18 months. In May 2004 she nabbed her

Casey Carter

first PD gig, at WROO/ Jacksonville, while also
holding down the Asst. ’'D job at Country clus-
termate WQIK.

For Carter, the path to PD developed slowly. I
floated around for quite a whike wondering exact-
ly what direction [ wanted my career to take,” she
says. “In Charlotte | decided that someday | would
be a music director. That's when it all started mak-
ing sense and | figured out what 1 wanted to do.

“I set my goal to be an MD, and in the back of
my mind | had it that | would eventually move
up to PD. 1 was in New Orleans and started look-
ing for other work when I said, ‘OK. This is it.
My next job, | will be a PD, no matter what.” It
all fell into place, and | haven’t looked back.”

When it comes to mentors, Carter says that
Clear Channel/Jacksonville OM and WQIK PD
Gail Austin leads the pack. “Gail has been a huge
inspiration to me,” she says. “At first it was be-
cause she is a woman, but now it’s because she
is one of the best at what she does. She's taught
me that it's not whether you're male or female,
it's, can you do the job?

“And because she was in Jacksonville long
before [ was and is such a ball-buster, the whole
male-female thing is not an issue here. She did a
fine job of clearing that path.

“I learn from her daily. | learned a lot watch-
ing from the outside when she was PD of the
competition [in Columbus), but after working for
her I've really gotten into her brain, which is full
of amazing information, tactics, philosophies and
other goodies.

“Other mentors include Jim Hays, Don Cris-
ti, Dave Robbins, Les Acree and Jim Owen. They
are all wonderful programmers in their own
right, and ['ve learned tremendous amounts
from cach of them as well.”

The first-time PD offers these pearls to wom-’

en aspiring to the PD post: “To steal a line from
Nike, just do it. And lear — leam from your
mistakes, learn from your victories, learn your
audience, and learn your market. Then, when
you've reached your goal, leam more. Never quit
learning. And always believe in yourself, even
if you feel like nobody else does.”

Shelloy Easton

WCTO/Allentown

Shelley Easton’s radio odyssey found her on
the air at a number of stations in the mid- to east-
em Pennsylvania region because, she says, “As
a woman, | have made carver choices secondary
to family commitments.”

Easton joined WRBT/Harrisburg for middays
when it debuted in De-
cember 1997, and she was
upped to MD in July 1999 SFY
and elevated to PDin Sep-
tember 2000. During that
time she was also tracking
shows for Cleveland; Salt
Lake City; and Utica, NY.
Last October she was
named OM of Citadel/
Allentown and PD of the
cluster’s Country WCTO
and ACWLEV.

Asked at what point she decided she wanted
to be a PD, Easton says with a laugh, “No doubt
before } had full understanding of what was
good for me. Seriously, the opportunity was
more or less dropped into my lap. Tt was pretty
much sink or swim.”

As for professional or personal challenges she
encountered because she was a woman, Easton
says, "Generally, I've felt there hasn’t always
been as much of a curve, and even more so
personally. People’s expectation of a woman's
role can sometimes be narrow. At times I've felt
like [ didn’t quite fit — and, obviously, so did my
last husband,” she jokes.

Shelley Easton
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“People’s expectation of a
woman's role can
sometimes be narrow. At
times I've felt like |

didn’t quite fit — and,
obviously, so did my last
husband.”

Shelley Easton

“Seriously, we are a transitional generation, and
within change lies the challenge of “fitting in be-
tween.’ So does the adventure of growth. It will be
interesting to see what radio s like 20 years from
now for wormen. Today mostly men design a prod-
uct made to target and appeal to women.

“Perhaps they also invented the tampon,” she
adds with a laugh.

Asked if gender-based obstacles have been
difficult to overcome, Easton says, “Not very.
Being underestimated can be a blessing. Typical-
ly, males do not expect to be kicked in the
knee competitively by a girl. Everyone gets to
win sometimes. The trick to gaining respect
is not to rub anyone’s nose in it. Women tend to
hold on to stuff too long. To men’s credit,
they live it, then let it go.

"On the flip side, women are blessed with the
advantage of being able to stand down easier,
because a woman’s egoand identity are typical-
ly validated in multiple areas, not just by
what she accomplishes at work. In my percep-
tion, it ends up being a wash, because both
sexes have handicaps and advantages.

“But I don’t spend time keeping score or pay-
ing attention. 1 have no complaints. It's task and
not territory. The task is to get the job done. My
responsibility is to find the way to do it. | have
also never had the feeling that | am noton alevel
playing field at the company [ work for. They
have been terrific.”

Identifying her mentors, Easton says, “Jim
Asker, Tim Roberts and Danny Wright helped
me to become a better air talent and a radio
professional. Each was willing to mentor
me minus self-gain. They taught me that great
people help other people become better. Scott
Lindy and Michael ]. Foxx encouraged me to
move forward through periods of self-doubt. 1
learned not to read the pitcher, but rather to put
the ball in play.

“1 was mentored by a number of other smart
men during the time that | spent at WRBT. [t was
a terrific growth opportunity. | hope 1 always
continue to grow and appreciate the value of
a good support system of both women and men
that 1 can respect and learn from. It's a ot tough-
er to survive or succeed without it.”

Offering her 2 cents to women aspiring to be
PDs, Easton says, “Be willing to put in the time,
take the responsibility and understand the com-
mitment.” She emphasizes the following points:
“Learn to balance the sacrifices. Appreciate the
pleasure of watching the growth and success of
the people you foster. Understand that business
is business. Companies pay for your time
and expect a return. It’s an unemotional ex-
change. Save your passion for the product. Don't
look at gender. Visualize yourself as a
person, and treat others with the same respect.”

Continued on Page 44
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Behind The Seen

Three of the Row’s top decisionmakers

T'he country industry offer interesting contrasts on the subject
of gender. The music’s audienc_e, as served by radio, skews
slightly female, though the top rank of artists is mostly male.
Individually, however, female artists have repeatedly shown a
propensity for competing at the highest levels of not just coun-
try, but the worldwide recording business.

Creatively, female songwriters have penried
many of the genre’s top-performing songs, and
women have long piloted successful publishing
companies. The roster of producers remains al-
most exclusively male, but women play increas-
ingly pivotal roles in the A&R process.

With several notable exceptions, label presi-
dencies have been largely a male domain, but a
woman — BMI President Emeritus Frances Pres-
ton — is arguably the most powerful person in
the history of Music Row.

As R&R tums its focus to women in the busi-
ness, this week’s column profiles three execu-
tives from different disciplines who are making
decisions that shape country music.

Renee Beli

Sr. VP/AER, RCA Label Group

R&R: Wihat led you to a career in the music busi-
ness, and why did you choose to work in AGR?

RB: | was going to fashion school in Atlanta
and working at Turtles, so I'd met several of the
label reps. A job opencd up at MCA/Atlanta,
and | started there as the receptionist before
moving to sales. | loved
country music and from
the first day had my sights
set on getting to Nashville.

1 was in charge of all the
parties for MCA/ Atlanta
and decided to invite Em-
ory Gordy, who is from
Georgia, to one we were
having for Steve Wariner.
We hung out and played
music for each other afterward. He said, “I’'m
going to tell Tony Brown he has to get you to
Nashville.” The next week Tony called, we met,
and a year later he brought me here. [ really didn't
have my sights set on A&R: it just happened.

R&R: How do you keep your cars fresh?

RB: When you love something, you just do
it. When | have back-to-back meetings and know
I'm starting to fade, | stop listening or do a lot of
re-listening. When you hear an incredible song
or singer it makes you perk up all over again.

R&R: How do you balance being a department
head with the actual A&R work of making records?

RB: | have a killer staff. We all listen to songs
for all the acts, but | have point people for each
artist, which helps us stay informed about the
projects and make sure the albums are delivered
on time. | have acts for whom | am the point
person specifically, but | oversee every project
on the roster through each project’s respective
A&R person.

R&R: Wiat.do you consider to be some of your
greates! profedyonal accomplishments?
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Renee Bell

RB: | was instrumental in signing The Mav-
ericks to MCA, and theyre still one of my favor-
ite bands. Also, signing Sara Evans and work-
ing from Day One with Kenny Chesney on his
records. Being able to work with Reba McEntire,
Martina McBride, Brooks & Dunn, Alan Jackson,
George Strait, Lonestar, Brad Paisley, Trisha Year-
wood, Vince Gill, Diamond Rio and a ton of kili-
er new acts — | mean, how much better can it
get?
R&R: More women are playing key roles in the
creative process, including you. With a female-skewed
audience, how much intpact does gender have? Is it a
factor on the professional level?

- RB: Jimmy Bowen was the first label head |
knew of who recognized women as executives
in the Nashville music scene. He was the first to
make a woman a VI, and not only did he make
onea VP, he made several. | have no idea why it
has taken so long for women to head up creative
departments. If you are capable of doing the job,
it shouldn’t matter if you’re male or female. | do
think women and men listen differently, which
I'guess is obvious, since we have nothing in com-
mon anyway. Just kidding,

It’simportant to have both viewpoints when
making records. Some of the best music we
have made in years is out now and coming in
the near future. Maybe that’s because more
women are in creative roles. Who knows? I'd
like to think so.

VP, Borman Entertainment

R&R: What led you to work in artist manage-
ment?

JF: My career began in Pittsburgh, with Di-
Cesare-Engler Productions, a concert promoter
that is now part of Clear Channel. After four
years | moved to New York and took a position
at the booking agency ICM. | then took a posi-
tion with the Mark Spector
Co. in New York because
management was always
in my heart. | had the plea-
sure of working with .38
Special, Patty Smyth and
Joan Baez. After six years
with the company [ relocat-  §
ed to Los Angeles o live with
my recording engineer
husband, Brian. Shortly
thereafter ! joined Borman
Entertainment.

R&R: What do good managers do for their clients?

JF: They lay out the options and explain the
upside and downside of those choices. They are
like the coach of the team, directing all aspects

Joni Foraker

-

of the artist’s career to coincide with the artist's
vision. Creating and implementing sound mar-
keting principles along with new, innovative
ideas that fit the artist's image is key. Being a
good listener is extremely important. Honesty
and integrity are crucial.

R&R: Industry people sometimes refer to the 24/
7 nature of management — getting calls in the mid-
dle of the night, that kind of thing. How tine-con-
suming is it?

JF: If an artist is working, you are working, If
you have multiple clients, someone is working
all the time. When theyre touring, the 24/7 kicks
in. Most artists are respectful of a manager’s
home time and only call when it's really urgent.
We already have very long hours, and they rec-
ognize that. But there have been times....

R&R: What do you consider to be some of your
greatest professional accomplishments?

JF: That's a tough one, because accomplish-
ments are usually collaborative efforts that |
could never take sole credit for. Most notable
would be having a knack for recognizing, hir-
ing and nurturing talented and passionate peo-
ple who really want to be part of a winning team.
Also, conceiving and launching the Nashville
office of Borman Entertainment in 1996. Being
able to contribute to the success enjoyed by our
clients Faith Hill, Lonestar and Keith Urban has
also been extremely gratifying.

R&R: Are gender issues still a concern either on
a professional level in Nashville or in the artist realm?

JF: 1 wish there were more women in the most
powerful positions, but we've come a long way
since | started in the business in 1977 and even
more so since | moved to Nashville in 1996, I've
found that the men in Nashville are some of the
most gracious and inclusive people ['ve encoun-
tered in my career. Gary Borman, my employer,
is extremely pro-female, and I'm grateful for that.

There will always be those who feel that wom-
en are too soft or too emotional. Those qualities
should be embraced because the audience skews
female and they are known to influence house-
hold purchases. Who better to know what most
women would like besides other women? So,
guys, you really need to listen to us more often.
And to women in high positions, don’t forget to
mentor the younger ladies.

As artists go, it comes down to the music and
the personality or celebrity factor, not gender. We
need as much variety as possible. People get
bored when there is too much of the same thing
out there.

Mary Ann McCready
President, Flood, Bumstead,
McCready & McCarthy

R&R: How did you decide to get into the music
business, and why business management?

MM: The business of music was my fire and
passion from the time | was in seventh grade.
My entrepreneurial father maneuvered me into
attending Vanderbilt University at a time when
no Vandy grads made the music industry in
Nashville their target, but upon graduation |
landed the perfect job at CBS Records.

While there, | saw underserved amazing art-
ists who had no financial game plan or busi-
ness organization, no financial well-being. We
were giving the biggest names on the roster tax
loans. They would release two albums a year
and not even tour in support of the records. It
was a publishing town. | remember begging
Marty Robbins to tour in support of his gold
album.

R&R: What does a good business manager do for
clients?

MM: She manages their business affairs in a
way that maximizes profit without sacrificing
their art and does everything pussible to struc-

www americanradiohistorv com

“I have no idea why it
has taken so long for
women to head up
creative departments. If
you are capable of
doing the job, it
shouldn’t matter if
you’re male or female.”

Renee Bell

y

ture that monetary success into ultimate finan-
cial well-being for them.

R&R: What is the scope of
what a business manager
does?

MM: | wanted to create
a company that had all of
the expertise — tour man-
agement, royalty analysis,
income monitoring, insur-
ance, worldwide tax mat’
ters, investments, estate
planning — and that could
become the comprehen-
sive financial strategist for a select group of art-
ists. I believed we could make a big difference. |
still believe that having experience with the
record-company perspective makes a huge dif-
ference in being a better business manager.

The scope is everyday involvement in every
aspect of an artist’s career that has financial im-
pact. It's intense. What are the mechanical roy-
alty provisions? What is the holdBack timetable?
When do the escalations hit? What are the re-
serves, and are they reasonable?

R&R: What do you consider to be some of your
greatest professional accomplishnients?

MM: First and foremost, working in Nash-
ville but being involved worldwide is gratify-
ing. With Gary Borman'’s involvement, we
worked with Garbage in 32 countries over 19
months, and under Bruce Lundvall’s guidance
at the CMA 1 had a leadership role in creating
the CMA's Horizon Award. The CMA's estab-
lishment of the Irving Waugh Award of Excel-
lence is right up there too. | was so happy to see
Johnny Cash given that award and ensure that
Irving’s name and contribution live on.

Iliked being the first female VP of sales for a
major record company. That was fun. And fight-
ing the convention of not having been raised
from the sales force was especially gratifying.

lam proud that at Roy Wunsch's suggestion
1 put Chuck Flood and Frank Bumstead togeth-
er to establish our firm and that I recruited our
business managers, Jamie Cheek and Duane
Clark, to our firm and Carmen Romano in our
New York office and our sister firm in London.
I'm also proud of the artists we represent.

And did I mention that we sold CMT to Opry-
land and gave Opryland the juice it needed to
8o public and become Gaylord?

R&R: How much do gender issues impact the
business?

MM: | see absolutely no difference in this. |
think some women invent their ceilings. What
did Yogi Berra say? “Ain’t got no confidence in
yourself? That makes it unanimous!”

Mary Ann
McCready
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1 @ TOBY KEITH As Good As | Once Was /DrsamWorks/ 15259 415 5256  +71 479281 12265 12 1210
3 @ SUGARLAND Something More Mercary/ 13513 401 4720 +162 418108 14361 16 1210 Mo ST A DDED’
4 @ FAITHHILL Mississippi Girl (Warser Bros.) 12881 611 4566 +276 395395 19143 11 1210
2 4 RASCALFLATTS Fast Cars And Freedom /1 yric Street/ 12920 618 4464 286 404134 13042 18 1210 | AwmsTImE Lasews) ADos
6 € BROOKS & DUNN Play Something Country (Arista) 10749 158 3767 +117 314360 806 10 1210 ?::sam mmﬂc:” mf:y/”” ::
8 @ BRADPAISLEY Aicohol (Ansta/ 9684 684 3377 4237 290996 22678 12 1218 | 4ok TUANER You Man A "
9 @ SHEDAISY Don't Worry ‘Bout A Thing Lyric Street/ 9251 486 3253 +239 276197 15142 26 121/1 | KENTH ANDERSON XXL Arista/ 7
12 @ TIMMCGRAW Do You Want Fries With That (Curty/ 8622 783 3075 +297 257796 33281 10 1210 | RAY SCOTT My Kind Of Music (Warner Bras) 1
14 € SARAEVANS AReai Fine Place To Start (ACA/ 8037 1020 2745 4332 238354 33541 12 12001 :10'63;“& w’“&fm'm g :;
13 D VANZANT Help Somebody (Cokumbia) 7862 681 2908 +260 221131 24487 19 1192 CATHERIME BRITT & ELTON JOHS Where We Both Say Goodbye
11 11 BLAKE SHELTON Goodbye Time (Warner Bros./ 7243 721 2580 368 205804 25065 25 1210 | oy 12
17 @ JAMIE D'NEAL Somebody's Hero (Capial 6529 705 2275 +263 185035 15177 17 1135 | BUDDY JEWELL So Gone (Cokmbsa/ 12
15 13 REBA MCENTIRE My Sister MCA/ 6399 264 2385 -7 177389 10436 19 1180
19 @ TRISHA YEARWOOD Goeorgia Rain (HCA/ 5813 422 2018 +128 158919 9568 13 116/
20 @ MONTGOMERY GENTRY Something To Be Proud Of (Cobmiia/ 5698 675 2148 +251 160768 24982 11 1144
23 (D CRAIG MORGAN Redneck Yacht Chib /B8A/ 5144 1005 1962 +363 144494 23739 10 115
22 (@ JASON ALDEAN Hicktown B8R/ 4971 469 1866 +201 130226 16750 14 110/8 MOST
24 (D JOSH GRACIN Stay With Me (Brass Bed} (Lyric Stroet) 4946 819 1656 +210 134025 22010 13 1162 /NCREA.SED POI,N TS
21 @ TRICKPONY it's A Heartache (Asykm/Curty 4646 120 1713 .42 122005 2581 25 11N L
25 @) TRACEAOKINS Ariington (Capito) . 4622 732 1650 4264 127355 20581 9 o7 | TS e LS —
16 21 DARRYLWORLEY If Something Shoud Happen DreomWorks) 4601 1744 1608 687 134267 43431 22 1170 m‘:::“. mm’gg;ﬂ’””/‘" :::«212
18 22 BOBBY PINSON Don't Ask Me How | Know /RCA/ 3867 1832 1314 699 105110 47035 24 10| jocucaicw Stay With Me (Brass Bed) Iy Street) +318
26 €D LEANN RIMES Probably Wouldn't Be This Way (Asykwn/Curty 3715 164 13711 483 96630 9965 17 1067 | TIMMCGRAW Do You Want Fries With That /Curt) +789
27 @’ LEE ANN WOMACK He Dughta Know That By Now /MCA/ 3536 111 1214 +44 95683 4108 12  98/2 | JODEEMESSINA Dekcious Surprise (| Bebeve It} (Curt) +114
28 @ HOT APPLEPIE Hibilkes (DrsamMorks/ 3507 424 1263 4118 90766 482 16 914 I:‘: ;ou‘:s - ,m“’:tww :;;:
29 €D LONESTAR You're Like Comin’ Home BAA/ 3338 426 1231 4162 90385 11984 8 1006 | o orsiry sm” 'MM' ) +604
30 @ GARY ALLAN Best) Ever Had MCA) 3068 269 1139 4133 81961 5112 8 9312 | VANZANT Help Somebody Cokmby/ +681
31 €@ MIRANDA LAMBERT Bring Me Down /Epic/ 2808 196 10685 +52 63093 8752 14  99/3 | MONTGOMERY GENTRY Somettang To Be Proud Of (Cokmiiy +675
33 @ NEALMCCOY Bifly's Got His Beer Goggles On 903/ 2841 566 945 +153 70054 18354 12 795
35 €D J0DEE MESSINA Delicious Surprise (| Balieve It) (Curty 215 174 952 4298 72645 21984 5 95/12
32 €@ SHODTER JENNINGS 4th Of July Universal South/ 2561 180 850 +68 65778 797 14 682
36 €D PHILYASSAR Good Oe Days /Ansta/ 2475 639 884 4233  G3422 17232 5 BIE
34 € RYANSHUPE & THE RUBBERBANO Dream Big /Capital 2053 210 753 +51 62051 10542 13 S74 MOST
37 @ BLAINE LARSEN The Best Man (Gianisiayer/BNA) 1748 257 645 +67 37816 7910 9 8IS INCREASED PL A Ys
38 €D CHRIS CAGLE Miss Me Baby /Capitol 1831 237 653 +94 38567 2204 7 5877 o,
39 g LITTLE BIG TOWN Boondocks /Equrty/ 1398 153 593 +76 35200 4799 9 sA2f o0 = e
40 BILLY CURRINGTON Must Be Doin’ Somethin’ Right (Mercury/ 1331 175 563 +93 32154 7008 8 65
41 @ GEORGE STRAIT Texas MCA/ o e 1329 262 302 +35 41411 6080 5 4: e 8 o R S e
CRAIG MORGAN Redneck Yacht Ciub B8R/ +363
42 €D TRACY LAWRENCE Used To The Pain (DreamWorks) 1311 284 589 4111 34613 10178 4 599 | J0DEE MESSINA Delicious Surprise (| Bebeve It} (Cort/ +298
43 @ AARON TIPPIN Come Friday /Lyric Stroet) 897 170 404 488 25250 6692 A4  56/4 | TIMMCGRAW Do You Want Fries With That (Curty +297
46 @ JEFF BATES Good Peopie /RCA) 730 148 333 +56 15077 4384 2  agg | FAITHHILL Mississipi Gel Warmer Srus) +276
(D CATHERINE BRITT & ELTON JOHN Where We Both Say Goodbye (3C4/ 705 625 252 +219 13704 10735 1 49112 m;msswl °"| 'fﬁ?ﬁd:rmw :;:;
@ TERR! CLARK She Didn't Have Time Mevcury/ 666 199 252  +88 16397 8786 1 48/18 | yANZANT Hep Somebody /Cakembia/ +260
44 44 CLINT BLACK Rainbow in The Rain /Equity/ 665 .55 228 b 12354 3269 5  34/3 | MONTGOMERY GENTRY Somettng To Be Proud Of (Cakmixa/ +251
@ OIERKS BENTLEY Come A Little Closer (Caprtol 633 342 269 +155 18037 10491 1 50/31 | SHEDAISY Don't Worry Bout A Thing (ymc Street/ +238
45 46 STEVEAZAR Dow'it Right (Mercury/ 631 N 252 .26 13155 84 9 35
Bebic> @) RANDY TRAVIS Angels (Word/CurtyWarner Bros.) 592 197 243 461 12099 3127 1 282 .
48 @ JESSICA ANDREWS Summer Girl DrasmWorks/ 564 69 255 +28 13062 2039 2 292
50 @ JACEEVERETT That's The Kind Of Love I'm in (Epic/ 538 66 238 +28 12745 3804 2 28 BREAKERS
Besse> @) JOSH TURNER Yow Man MCA/ 524 297 169 +90 7059 2917 1 2218 Ne Songs qualify for Brasker Status this week.
121 Country reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total points for the airplay week
of 7717-7/23. Bullets appear on songs gaining points and/or plays or remaining fiat from previous week. H two songs are tied in total points, the song with the larger Songs ranked by total peints
increase in points is placed first. Songs below No. 1.and down in points and plays for three consecutive weeks are moved to recurrent. Most Added is the total number of {
new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Points Station piaylists for all R&R reporters ars available
fists the songs with the Qreatest week-to-week increases in total points.Station Weight = AQ‘H Persons + (Market rank X 10) divided by 4180, Total Audience equals Average on the web at www.radioandrecords.com.
Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with

permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records.
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{ ARTISY s e an s e e o W MOST ADDED
1 @ TOBY KEITH As Good As | Once Was (DreamWorks) 4895 74 4100  +71 116695 1827 12 10110 i
: € SUGARLAND Something More (Mercury/ 4705 96 3987  +69 110867 2934 17 101jg | AFVSTTE LS -
| 4 € FAITHHILL Mississippi Girl (Warnes Bras.) E 4561 188 3867 +149 105648 4134 11 102/ VERRICLARK She Oidnt Have Tome (Mercury/ z
o DIERKS BENTLEY Come A Little Closer Capitol 2
6 BROOKS & DUNN Play Something Country (Arista) 2052 381 3456 +304 92665 9685 10 10210 | | punn BIMES probably Woult't Be Ths Way dspkmCut) 11
7 @ BRADPAISLEY Aicohol /Arista/ ‘ 3886 365 3281 4327 92979 9731 13 10211 JOSH TURNER Your Man (MCA/ 9
3 6 RASCALFLATTS Fast Cars And Freedom flyric Street) 3819 617 3009 604 91603 -12710 20 9310 G:'ETTHC"‘:EV";:“" ‘l' J:C*ﬁj Up Epec/ ‘;
8 @ TIMMCGRAW Do You Want Fries With That (Curty 3465 381 2025 +335 2468 9555 11 1002 | NV ANDERSON XXL idnsra
9 @ SHEDAISY Don't Worry ‘Bout A Thing (Lyric Street) 3260 223 2788 +202 76125 5831 27 9972
11 € SARAEVANS A Real Fine Place To Start (RCA/ 3120 322 2650 +245 7131 6728 14 1001
12 D VANZANT Help Somebody (Cotmbial 3091 353 2632 +317 72856 8951 19 991
10 ) REBA MCENTIRE My Sister (MCA/ 2954 99 2501  +56 66197 3070 21 1001
15 ) MONTGOMERY GENTRY Something To Be Proud Of Columbia) 2436 245 2063 +179 57584 7485 12 962
16 () TRISHA YEARWOOD Georgia Rain (MCA/ 2252 220 1963 +176 50734 5680 14  90/4
17 =) TRACE ADKINS Adington (Capital) ~ * 2174 317 1865 +243 50070 8562 9 9413
18 D CRAIG MORGAN Redneck Yacht Club /888 2173 340 1819 +288 50616 7553 10  90/4
20 D JAMIE O'NEAL Somebody’s Hero (Capitol 2005 262 1735 +207 45100 7618 17 7973 ¥
14 17 KEITH ANDERSON Pickin’ Wildflowers Arista/ 1740 840 1415 517 40172 14388 31  69/0
21 ) TRICK PONY It's A Heartache (Asylum/Curt) 1710 54 1461 +79 38517 N6 24 7202 MOST
23 @) JOSH GRACIN Stay With Me (Brass Bed) (Lyric Strest) 1705 332 1500 +293 36285 6044 16 B35 INCREASED POINTS
' 22 @ JASON ALDEAN Hicktown /B8R 1663 183 1385 4175 37619 4698 16 7706 TonL
POINY
26 @) NEALMCCOY Bily's Got His Beer Goggles On (903 1820 127 1130 #1011 35119 3062 16 70{3| ammst rme wseus INCREASE
]
25 € LONESTAR You're Like Comin’ Home (BNA/ 1817 176 1251 +177 30116 4700 8  83/3 | JODEE MESSINA Deficious Swprise I Believe It) /Curb/ ~ +387
a 28 € LEANN RIMES Probably Wouldn't Be This Way (Asylum/Curt) 1388 209 1200 4147 30943 5051 19 761 [ BROOKS & DUNN Play Something Country idrsta/ ol
| i TIM MCGRAW Do You Want Fries With That (Curt/ +381
| 31 € JODEE MESSINA Delicious Surprise (| Believe It) (Curd) 1381 387 1137 4295 29034 8088 7 766 | gpao paSLEY Atconol drista) +365
26 € GARY ALLAN Best | Ever Had MCA/ 1331 98 1166 +88 29458 2594 9 6912 | VAN ZANT Help Somebody [Columbi/ +353
| 27 @ LEE ANN WOMACK He Oughta Know That By Now MCA/ 1296 91 151 499 29038 1507 16  73/5 | CRAIGMORGAN Redneck Yacht Club /BSA/ +340
‘ 19 27 BOBBY PINSO ] 0 e 22 5910 JOSH GRACIN Stay With Me (Brass Bed) /L yric Street) +332
H‘ BOBBY PINSON Don’t Ask Me How | Know (RC4/ 1221 586 1003 525 27609 -13386 SARA CEAARR 1 R sk P To et (364 o
w 30 € HOTAPPLE PIE Hillillies (DreamWorks) 1209 150 1040 4133 27199 3680 19  G6/3 | TRACE ADKINS Adington Capiiol +31
32 @ PHILVASSAR Good Ole Days (Anista) 1030 183 848 +148 22997 3332 7 64/5 | TERRICLARK She Didn't Have Time Mercury/ +288
33 € SHOOTERJENNINGS ath Of July WUhiversal South/ 882 84 797 51 19113 1326 15 4972
i 35 € TRACY LAWRENCE Used To The Pain (OreamWorks) 781 88 708 +88 16586 1505 7 562
i
34 €@ MIRANDA LAMBERT Bring Me Down (Enic/ 753 46 617 463 16176 1413 13 482
40 €D OIERKS BENTLEY Come A Little Closer (Capvtol 683 253 608 +237 15767 5883 3 56/20
38 € CHRIS CAGLE Miss Me Baby (Capitol 813 117 548 477 13531 2446 B  46M
37 @ RYAN SHUPE & THE RUBBERBAND Dream Big (Capitol 575 76 430 +81 13055 1760 12 38/ )
39 €D AARON TIPPIN Come Friday lyric Street/ 5S40 B4 432 463 12143 2188 5 483
36 €D UTTLEBIG TOWN Boondocks Fquty) 505 .7 388 42 11361 254 10 2811 .
41 € eILLY CURKINGTON Must Be Doin’ Somethin’ Right Mercary) Q8 21 400 +35 8850 397 8 312
[oesue> €0) TERRICLARK She Didn't Have Time bercary/ 406 289 375 4288 8584 6976 1 M7
42 @ BLAINE LARSEN The Best Man (Giantsiayer/BNA) 08 21 338 +19 7214 260 10 330 7
| 48 @ RANDY TRAVIS Angels Word/CortyWarner Bros.) 327 148 48 4108 7688 3211 2 234 MOS
| 43 @ JEFF BATES Good People (RCA/ 320 M 25 .25 7330 M8 4 305 INCREASED P LA Ys
Bebar> (D CATHEMNE BRITT & ELTON JOHN Where We Both Say Goodbye CA/ 281 114 262 +100 5935 1902 1 228 K1)
INCREASE
3 @ BRITTONJACK Falie flofton CroeN2U) %1 7 213 8 518 237 g gn| e mEsas
[ D TIM MCGRAW Do You Want Fries With That Carty +33
46 @ JESSICA ANDREWS Summer Gl (DreamWorks/ 266 35 238 435 5883 1017 3 WS | o elEY Ao drsta Jpes
a7 @ MATT JENKINS King Of The Castle (Unversal Sourh/ 285 48 223 +M 5585 1048 4 202 | yay 2ANT Help Somsbody [Cokmbia’ 3
. 49 @ CUNTBLACK Rainbow In The Rain Fouiy/ 23 41 U5 45 4445 1089 3 24)4 | BROOKS & DUNN Play Something Country Ansta) +304
I Bebu> @) GEORGE STRAIT Texas MCA/ 205 77 188 472 M489 1427 1 71| JODEEMESSMA Deicious Surprise | Babeve i) Tty +205
| pess> @ 00 N6 101 488 305 208 1 2| OSGRACK Suay Wih Mo Brass Bed Ay Sy 4283
JOSH TURNER Your Man MCA/ n + CAAIG MORGAN Rednach Yachi Ckb B8 oo
~ (D BRITTANY WELLS Somebody’s Somebody /Spindlerapy 1713 20 172 .18 3788 455 2 1972 | TERM CLARK She Didn't Have Time MMecary/ +288
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COUNTRY CALLOUT AMERICA. 5y Pullaeye

EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES July 29, 2005
Callout Americas song selection is based on the top 35 titles from the R&R Country chart for the airplay week of July 17-23.

TOTAL STRONGLY

ARTIST Ttie (Labe) POSITIVE PASSION  INDEX  NEUTRAL  FAMILGRITY  DISLKE  pisuke | CALLOUY AMERICA-
TOBY KEITH As Good As | Once Was (DreamWorks) a85% 83.3% 428 - 108%  98.3% 1% | HOT SCORES
SUGARLANO Something More Mercury/ 438% B15% 420 130%  99.0% 28%  18% )
FAITH HILL Mississippi Gl (Warner Bras.) uew 5% a0 tesw  wmsx  am o | TS Week At
GEORGE STRAIT You'll Be There /MCA/ 215% 710% 398 195%  953% 43%  05% Callout America
VAN ZANT Help Somebody (Columbial 37.8% 705% 412 165%  91.3% 28%  15% By John Hart
BLAKE SHELTON Goodbye Time (Warner Bras.) 250% 675% 387 228%  97.3% 58% . 13% [\
LEANN RIMES Probably Wouldn't Be This Way /Asyiwn/Curt) 220%  663% 390 173%  918%  ss% 2w | o N aI:gn «;L mnwzwnt Tin 2 very
wi d €. -
SHEOAISY Don't Worry ‘Bout A Thing iy Street) 0% e55% 389 213%  esmw  ea% 2% | MIEGETNT s i
DARRYL WORLEY If Something Should Happen (DreemWorks/ 275% 638% 391 183%  89.3% 48%  25% | Good as | Once Was,” while Sugar-
SARA EVANS A Real Fine Place To Start (RCA/ 218% 635% 388 185%  880% 43%  18% | land repeat at No. 2 with “Some-
v thing More” and have the No. 2 song
RASCAL FLATTS Fast Cars And Freedom (Zymic Street/ 258% 623% 388 228%  915% S8%  08% | ,verall with both make and female
CRAIG MORGAN Redneck Yacht Chub B84/ 230% 608% 389 150%  835% 63%  15% | listenen.
. : Faith Hill’s “Mississippi Girl” is
JAMIE O'NEAL Somabody's Hero (Capital 258% 598% 382 263%  928% RSN | N 3 s0mg oversl o the No. 3
BOBBY PINSON Don't Ask Me How | Know (RCA/ 175% 593% 375 225%  89.3% 0%  25% | Likea Lotsong This songis the No.
TRICK PONY it's A Heertachs (AsykenCurd/ 300% S85% 373 283%  97.5% % 3% | song with females, No. 2 with
TRACE ADKINS Arfington (Capital ' 250% 565% 384 163%  825% 13%  25% Van Zant's “Help Somebody” o
MONTGOMERY GENTRY Something Te Be Proud Of (Cokmbie/ 185% 555% 379 178%  81.3% B3%  18% | ters the top five titles at No. 5, up
BROOKS & DUNN Play Something Country /Arista/ 240% 533% 368 193%  855% 70%  6.0% from No. 6, Sat"d it's the :0; 4le*
sion song. Strong points include
KENNY CHESNEY Keg in The Closet BA/ 208% 530% 370 313%  82.0% B3%  15% | obiing No 3 with males and No.
TRISHA YEARWOOD Georgia Rain MCA/ 203% 525% 3683 268%  91.5% 83%  30% | 4with listeners 35-44.
TIM MCGRAW Do You Want Fries With That Carty 199% 438% 358 205%  MA5% 83%  60% | Growthsongs with male listeners
- include Craig Morgan’s “Redneck
SHOOTER JENNINGS 4th Of July (Universal Sowth/ 200% 498% 373 195%  79.0% 18%  23% | yachtClub,” which goes from No. 7
REBA MCENTIRE My Sister MCA/ 198% 403% 357 323%  A0% 83%  33% | toNo 6withmalesand s the No.6
LEE ANN WOMACK He Oughta Know That By Now /MCA/ 145% 475% 382 248%  815% 73%  20% ;“: kel “’“f:h:h‘d;’:“f;‘:“
LOWESTAR You're Like Comin’ Home B4/ 153% 475% 373 3% 743% RN | Mo 1560 N 9 with make o s the
BRAD PAISLEY Alcohol (Arista/ 175% 460% 382 228%  80.0% 83%  3.0% No': song with younger 25-34
MIRANDA LAMBERT Bring Me Dows £/ 125% 443% 357 258% 7% 1% 2 With females, Jamie O'Neal's
GARY ALLAN Best | Ever Had MCA/ 105% 405% 354 208% ns% 20% “Somebody’s Hero” sees solid
HOT APPLE PIE Hilbilies Oramiorks/ 130%  403% 348 223%  75.0% 2.5% am mmf;mm,‘:hm&:l
. it's . 7 song wil
JOSH GRACIN Stay With Me (Brass Bed) yric Strwet/ 133%  303% 354 228%  728% 8%  23% | [uieo Montgomery Gentry'
NEAL MCCOY Billy's Get His Bear Goggles On 903/ 3% 383% 341 2B8% 4% 83%  38% | “Something to Be Proud Of is the
No. 17 song with females and the
JASON ALDEAN Hcktuwn B8%) 125% 320% 334 245%  T28% uem x| el T s
PHIL VASSAR Good Ole Days Mrista/ 5% 2M5% 338 188% - 1% 1% 3% | o Yearwood's “Georgia Rain”
RYAN SHUPE & THE RUBBERBAND Dreem Big (Capital 105% 27.0% 341  21.3%  58.3% 82%  23% | moves from No. 18 to No. 16 with
JO DEE MESSINA Deficious Surprise (I Bofieve It} Cur/ 135% 285% 329 4%  505% 150% agx% | fomdles

Total sample size is 400 persons weedy, with a margin of rror of plus or minus 5%. Scoring is done each week using five interviewers conducting an interview with each respondent. Scores are: 5) | 5ike it a lot; in tact, it's one of my favorites; 4) | like
& 3) It's OK. just s0-50; 2) | don't fike &, and 1) | strongly drslike R. The index score is an average of alf 1-t0-5 scores. The total positive score is an aggregate of the 4 and 5 scores. To be included in weekly callout. songs must have entered the top 40
positions on R&R's Country airplay chart. The sampie is composed of 400 25-54-year-olds who identify country as their favorite music and who listen daity to competitive Country radio in the sample markets. The sampie is 50% maleAemale and
eventy distributed in the 25-34, 35-44 and 45-54 demos. The sampie is balanced by region and markets within sach region. Bullseye Callout is conducted in these regions and markets. SOUTH: Charleston, SC; Charlotte; Baton Rouge; Nashvitle;
Atlanta. MIDWEST. Fimt. MI: Indianapokis; Madison; Omaha: Cincinnati. EAST: Harrisburg; Rochester. NY, Springfield, MA; Providence; Washington. DC. WEST: Modesto. CA: Sait Lake City: Colorado Springs. CO; Portiand, OR; Houston. © 2005 Radio
& Records. © 2005 Buliseye Marketing Research Inc.
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( T 4 . N
America’s Best Testing Country Songs 12+ R.'R -
~ CANADA! .
Per. W R ol-
Astist Title (Label) TW LW famil. Bum 2554 2554 2554 W wB e Tme uee) R e DM snow
RASCAL FLATTS Fast Cors And Frosdom yc St~ 412 410,_OT% 2% 480 411 486 ¥R [ SN B Mee i ol N T
TOBY KEITN AsGood Asi OmcaWos Oivemwiforiz) 410 428 99% 2% 410 412 4% 2 3 FAITHIRL Mssasiepi Git MMarmer fros/ LR .
M. GENTRY Something TeBe Proud Of Cabembin/ 410 481 77% 12% 41 4AM 4N 3 4 RASCALFLATTS FastCars AndFrondem Qyric SroeS71 8 14 120
SUGARLAND Something Mors Mercary/ A a2 % 1% AWM AN Al 6 @  5R0OKS & DUNN Py Smethng Counary st/ 582 452 L
BRAD PAISLEY Alcohol Anista/ AM 358 % 1% 4 33 AN 8 ° TIM MCGRAW De You Want Fries With That Lty 478 +2 1.
SARA EVARS A Rasl Fine Place Te Start ACA/ 4R 41 W% 1% e I an 5 7 NENNY CHESNEY Keg in The Clesst B4/ %7 R s 138
FAITH WL Mesisiop Gel Warne B 1M W% NN M M A 9 O SHANATWAR IAntNe Quiner Moy~ 431 #1410 118
TRACE ADIKINS Ariington Capstel 40 AN ™ 1M AN AM AN n ©  ADPAISLEY Acehel (ristal 25 +N ¢ 18
BROOKS & DUNN Ploy Something Country iristal 387 481 81%  15% 483 400 AW 10 @ PAULBRAROT Rich Man (DrangerUinversal a5 s 1w
JOSH GRACIE Stay With Me (BrassBed {ymic Sroed 397+ 376 6% 7% 3% 1M 3N 15 (@  SARAEVANS A Resl Fine Place Te Stant AU/ o2 @ ' 0
GEORGE STRAIT You'l Ba There ACA/ 5 AN D% 0% 39 A Im 17 (@@ CEORGECANYON WhoWoudYoube Uimersa/Souch/ 304 427 & 14N
TIMMCGRAW Do You Want Fries With Thet Crkl 398 178 0% 21% 350 385 4AM 14 @ DOCWALKER | Amflosdy Dpww Aoadtinversa) 383 +1 §. 1
0. WORLEY If Somethng Should Happen Drwawitivks) 157 353 90% 32% 388 1M W 13 144y POVERTY PLAINSMEN Sater.. Poverty/foyaty) 383 18 13 180
CRAYG MORGAN Radhnack Yoch Cib B84/ M 3w TN M% A6 3 R 12 154p ANMONPRITCHETT LuckyFurMe OPMfoyalty 387 15 12 13N
L IMES Probably Wouldn't Be This Way AsybmCary 385 388 78% 13% 384 385 383 7 16 GEORGE STRAIT You'l Be There MCA/ 350 ) 1 1
mmo—ny&mnmm i3 1M 0% 2% W W i 20 (D  KETHANDERSON Pickin Widhowers Aristal 38 +38 7 1.
KEITH ANDERSON Pickin' Widflowers (Arsta/ s 381 3% 2% 188 1% 1% 2 @, AAROR LINES It Takes A Man /BNA/ 2+ 3 10
IEA.M&M@MBVMMHI s % 1% 3N W I 18 19 NEBAMCENTIRE My Sistar MW/ » KT "o
VAR ZANT i oty b I3 W% 2% 3 I 3% 19 @ AMANDA WILONSON NoMors. UwversaSaw/ 3086 +5 5 80
— e e e o 16 21  KETHURSAN MakmMemsiesOfUs Comtd 203 98 18 128
u:suvs“xqm:’r:.umrmu e N R = 71 @y JAKEMATHEWS Kings For ADey Gpwr foadtimersal 258 +14 PRt T
SHEDAISY Den't ATh c Strest) 259 -4 § 1
TRISHA YEARWOOD Georgia Rain (MCA/ 375 380 %% 2% 3M 3 3N g ﬁ - S——— R:';'”:;' . ‘;
TRICK PONY It's A Heartache (Asyhsn/Car/ im 188 8% %% 1NN im 3m > Q ,' owvibae n o -
REBA MCENTIRE My Sister (MCA/ 3 37 W% N% A 38 3M = ‘ o "‘“nm"m‘““s"'"""‘m o 'mww - - - S
JASON ALDEAN Hicktown B8/ M 18 % % 35 351 38 < "
ALAN JACKSON The Tak Song Reger Bues it/ 388 378 4% 3% 370 380 1M i) 274y NOAD HANIMERS 'm A Reed... Ooae RosciUniverssl 218 &) 17 s
SHOOTER JEBSNGS 4101 iy GrsaSooch 354 271 1% 1% 350 350 AN Geir> @)  MONTGOMERY GENTRY SemethingTo.. Cobmbia/ 205 +15 1 1003
Yo ] 20¢p PATRICIA CONROY When (306/Universal b, ) 18 7 1e
Total sample size & 298 respondents Tetal sverage leversbilly estimates are based 0n a scale of 1-5. (1=disfike very much. 5 = i very % m’ ALAR JACKSON ThT‘i-l'SquMWd“‘ 2 1 130
much). Tete! femilierlly represents the percentage of respondsnts who recognized the song. Total burn represents the number of
respondents who sakd they are bred of heaning Bhe song. Songs must have 40% Gamiarity 10 2aSI on Survey. Sampie composibon s based : - X - .
on persons 12s. Persons are screened via the intemet. Once passed. they can take the music 19s? based on the formal/musk preference 20 Canadian reporters. Monitored airpiay data suppiied by Mediabase Research, 3 division of Premiers Radio
Rate TheMusic. com results ane not meant 0 reptace callout research. The results are infended 1o show opinions of participants on the the Networks Sonosranudbytoummwmmmm%ms:m&ommwmmphyso(mm
menevm Rate TheMusic s a registered trademark of RateTheldusic.com. The ATM syslem, is svallebie for lecal radie sistions by fiat from previous week. Hf two songs are tied in total plays. the s00g with the larger increas in plays is piaced first. Songs
calling §18-377-5300. Rats Thellsic.com dula ig provided by Modisboss Ressarch, 2 division of Promiors Rodie Netwesls. \Nowm.15mmov0dlolocunmanu20mksmmodm. © 2005 Radio & Records. ¢ Indicates Cancon. )
organization. | am the most-task-oriented per-
( h mmmcum 500 o the larit”
NEW& ACTIVE Oailiind i Fage' % That's not to say that she hasn’t faced a few
x : challenges along the way because of her gender,
KEITH URBAN Betier Life (Catal Lisa McKay but she’s shrugged them off. “Yes, | have heard
Total Points: 521, Total Stations: 12, Adds: 7 WQOR/Raleigh my share of silliness through the years,” she says.
“But I take it in stride and keep moving forward.
MATT JENKINS King Of The Castie Untwrsal Sosth/ Lisa McKay began her radio career at age 18, “The people ] deal with understand that getting
Total Points: 476, Total Stations: 30, Adds: 2 doing public affairs and some airwork for  thejob done is job No. 1,and whether wedoitas a
’ ’ WUVA/Charlottesville, VA. She was there from  collaboration or as a result of conflict, the job will
KEITH ARDERSON XXL (Arista/ 1981-85 and then moved on to WIMA & WVJZ/  get done. Sometimes it seems like I'm expected to
Tothﬁls:mTt::lSI sons: 26, Adds: 17 Orange, VA, where she was on the air and Pro- be more social than | am an the job. | think being
\ ' motions Director from 1985-87. social is what you do after work.”

, It was on to WSPV /Staunton, VA [N Acknowledging her mentors, Mc-
MYMWVE'HNMA&MMW in 1987 as air talent/Promotions Di- 'L:, Kay says, “Wow, that'sa long list. len-
Total Points: 351, Total Stations: Z3, Adds: | rector; to WRSF/Nags Head, NC in joved leamning focus and sacrifice from

] 1989 for nights; and to WRVQ/ Rich- Alan Bumns and Dan Vallie, diploma-
SKllY. FAIRCHILD Kiss “' (Cokmmbse/ mond later that year for middays. She cy from Rusty Walker —still working
Total Points: 287, Total Stations: 14, Adds: 0 was upped to afternoons, then MD on it, Rusty — and from Jaye Albright
and later PD at WRVQ before leaving [ keamed how a station can hug its lis-
SAWYER BROWN They Don't Understand [Curd/ in 2001 for WAVA /Washington. teners. | akso put myself through man-
Total Pomts: 149, Total Stations: 10, Adds: 2 In 2001 she retumed to Richmond agement school with Chiis Lytle and
as a consultant to WMXB, where she Lisa McKay friends. They taught me two things:
ALISON KRAUSS & UNION STATION Goodbye ts AN We Have (Rounder) later did middays and became PD. People respect what you inspect’ and
Total Points: 132, Total Stations: 10, Adds: 3 Following brief stints in Roanoke and Washing-  ‘Shovel the piles while they are small.””
ton, DC, McKay was named PD/afternoon driv- As for advice to women aspiring to be PDs,
- Asvkan/C er at Curtis Media’s WQDR/Rakeigh in February  she says, “It's a fun business, but it is very much
;lost: ::?:0 IP |qu::'3:;“ 19 ‘2215 5 2002, a business. Take your job seriously, treat every-
o R McKay was driven tobecome a PD— literally.  one with respect, and add as many tools to your
. . “F was 26 and kept finding mistakes on the music  toolbox as you can. You need tobe able to oper-
:" ?’00 TT ::ng;'d O'SMu.“ m;‘zm B'm;‘é log, which drove me crazy, and Ibecame MD, " she  ate all the equipment and programs, plus man-
ol Paints: 107, Total Statiens: 16, Aude: says. “Then, when 1 was 30or so, my PDleft. was  age up and down consistently and from a place
already doing the job, so [just kept doing it of strength and respect.”
BILLY DEAN Race You To The Bottom Curd) "l: all personality tests | am off the scale in
Total Points: 48, Total Stations: 13, Adds: 13 ) the ‘director’ quadrant. Every time I join Next week: profiles of Broks O'Brian, Julic Stevens,
N\ »
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something as a volunteer, | end up running the

My, Stevens, Gail Austin and Beoky Brenner.
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The Voice 0f WLTW/
New York Middays

Renaissance woman Valerie Smaldone

[ |
i

‘ ,\"’e hear about women in radio who do it all, juggling career,

personal life and a dozen or so side projects. WLTW (Lite
FM)/New York midday personality and repeat R&R Industry
Achievement Award winner for Air Personality of the Year
Valerie Smaldone is one of them, and then some.

Smaldone has been with Lite FM for 21 years
and continues to win in middays. She is a play-
wright, an actor, an author, co-founder of a pro-
duction company and one of the leading
voiceover talents in the country. Oh, and did |
mention her involvement with charitable orga-
nizations? Talking to Smaldone, it is very clear
why she is an inspiration to the women — and
men — in our industry.

R&R: What are some challenges you've faced, if
any, as a woman in broadcasting?

VS: | came along at a very good time. Back in
the day, when [ started in
the business, women
were just breaking into
the talent end of it. Of
course, there were wom-
en in Talk radio in the
*40s doing some of the
homemaking shows, but
in terms of music radio,
there weren’t many oth-
er names you would valerie Smaldone
know or recognize.

So | happened to step in at the right time. |
started in this business at a very young age do-
ing college radio, and | started working commer-
cial radio when I was 19. As soon as | graduat-
ed, | was hired to do a moming show. The tra-
ditional idea of having a man in the moming
was starting to whither away at that point.

When [ came to Lite FM I was hired for over-
nights and then evenings. Then they started to
take me out of that time slot and plug me in to
moming drive and aftermoon drive, which was

““To stay excited and
inspired, your life has to
be excited and inspired. |
feel inspired by the cily
and the people in

the cily.”

e R
L]
-
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a wonderful experiment and really gave me a
great deal of confidence that the company would
allow me to be on at that time of day.

So [ can’t really say that | had a lot of chal-
lenges in that area. However, what | still see,
which is slightly disturbing, is that there aren’t
a lot of women in the management end of pro-
gramming, [ would like to see that happen more
and more.

R&R: Wit do you enjoy most about your job?

VS: It’s just like a fantasy world. How many
people get to work a noon-to-4pm day? | can do
anything [ want to.do at night and in the mom-
ing, and then [ come in and share lunchtime with
2.5 million people in New York City. The thrill
of being on the air in New York never escapes
me. | still love the fact that we are the No. 1 mar-
ket and that we have this amazing city to broad-
cast to.

And then there's the crew | work with, who
are at the top of the field — from the fine WLTW
talent to the management team of [Clear Chan-
nel VP/AC Programming] Jim Ryan and [Clear
Channel Regional VP] Andy Rosen. These are
top-notch folks who make the job fun and who
continue to inspire me every day. ! couldn’t ask
for a better situation. It's a great team.

R&R: Wihat inessage do you send to your listen-
ers on a daily basis?

VS: Because WLTW is an at-work station and
this daypart is our bread and butter, and know-
ing that we have such a huge number of people
who listen at work, what | tend to do, and hope
1 do, is talk directly to the worker who's on the
job in an office, on a construction site, in a deli,
in a nail salon, someone who's maybe driving a
cab.

My whole focus is to communicate to these
people, to say, “l know you're working, | know
we're in a stressful city in a stressful time, but
we're here to provide companionship. We're not
going to slow you down, we’re going to work
along with you.”

That's my focus as a personality. | aim to com-
municate excitement about the city. 1 stress all
of the great aspects of New York and also ac-
knowledge the fact that it is a tough town and
there is a lot of stress. My message is that we're
allin this together, and hopefully the music will
help listeners get through the day.

R&R: What other activities are you involved with
whert you're not on the air at Lite FM?

VS: | like to do a lot of different things. I'm a

-

NEW YORK CONTINGENT Evicence that people do have fun in Cleveland. Pictured here are
(I-r) Big 3's Bill Edwards, WLTW/New York's Jim Ryan, Big 3 recording artist Jon Secada, WALK/
Nassau-Suffoik's Rob Miller and Big 3's David Leach

Gemini, so I'm never satisfied with one path. |
have to take many different ones; it’s just my per-
sonality. | got very invoived with ovarian can-
cer awareness because of my personal invoive-
ment with ovarian cancer four years ago. [ felt
compelled to use the media and my voice to tell
people — women, specifically — about the dis-
ease and how they can be aware of symptoms.

“The thrill of being on the
air in New York never
escapes me. | still fove the
fact that we are the No. 1
market and that we have
this amazing city to
broadcast to.”

It's a very insidious disease. Unlike breast
cancer, where you can go for mammograms,
there are no specific screening tests for this dis-
ease. | felt inspired to impart my knowledge to
women, so [’ve done public-service campaigns
through Clear Channel on a syndicated basis.

1 also just contributed a chapter to a book
called Secrets of Voice-Over Success. It's a compi-
lation of the top voiceover talent in the country.
The woman who compiled it, Joan Baker, did it
as a project because her father died from Alzhei-
mer’s disease, and the proceeds from the book
are going to the Alzheimer’s Association. | was
thrilled to be asked to contribute a chapter to the
book.

R&R: Another path you've taken is that of play-
wright.

VS: I'm a creative person, and [ love to write.
Theater is my love. [ used to be an actress years
ago, and [ missed it terribly. When | met my cur-
rent business and writing partner, Amy Cole-
man, seven years ago, we instantly started to
write without knowing each other very well.

The fruit of our labor, a play called Spit It Out,
opens on Monday in a festival here in New York.
The play, which we both perform in, is about the
transformational power of the friendship of two
women who have come from completely dif-
ferent worlds but, at the core, are very much
the same. A lot of it is autobiographical, though
dramatically enhanced and taken to a new lev-
el

Ré&R: Your partership with Anty eventually led to
the formation of wt another venture, Tell us about that.

wnana oo e diobiotan L oo

VS: Amy and [ decided we couid do other
projects, so we started a production company
calied Two Sides of a Coin Productions (uwu.
tuwsidesofacoin.com), because we feel like we're
two sides of the same coin.

We produce events like the one we did last
fall with Stephen Schwartz, who is the musical
genius behind Wicked. It was Inside the Actor’s
Stuidio meets Letterman. We had a live audience,
he and | chatted onstage, then he played the pi-
ano and Broadway performers sang his music.
The audience also had the opportunity to inter-
act and ask questions.

Alotof the events we do have charitable com-
ponents to them. We're currently working with
Gilda’s Club/N.Y.C. on a shopping and
schmoozing fundraiser night.

R&R: What are the secrets to longevity in this
business?

VS: Try to remain fresh and excited and in-
spired on a daily basis. If you do anvthing for a
long period of time, it becomes very difficult to
keep that excitement up. To stay excited and in-
spired, your life has to be excited and inspired. |

+feel inspired by the city and the people in the

aty,
R&R: What are the best words of wisdom you've
received during your carcer?

VS: A very dear friend of mine [Buckley
Broadcasting's WOR-AM VP/GM| Bob Bruno
gave me the most valuable advice. | was very
young when | met Bob, and [ was working in
Westchester, N at the time. I really wanted to
get into New York radio — it was such a dream
of mine — and | felt that | would never get into
the big city.

| remember saying that to him, and he said,
“When you’re on the outside looking in, it
seems so big and so impossible. But when you
get on the other side of the glass and you're
there, you realize that it’s not so different from
where you were before. You're still doing the
same job whether you're in a small town or a
big town.”

Bob made me feel that | had an opportunity
and a chance and that it wasn’t an impossible
dream. About a year after that conversation |
found myself working at Lite FM.

Another inspiring conversation was with Bill
Figenshu, who was running Lite FM when | first
started there. | said, “I guess you're going to
want me to change my name,” and he said, “Not
atall. 1 want you to be who you are. This is New
York, and we all have an identity.”

He wanted me to keep my ethnic identity, and
that was very inspiring. My current bosses, Jim
Ryan and Andy Rosen, have also been inspira-
tional in that they encourage me to continue to
have a full life outside of radio and to blossom
in that arena, because if you blossom outside,
you're also blpssoming on the air.
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T R B B TEBRTe MEDIABASE
1 1 MICHAEL BUBLE Home (/43/Repriss/ 2052 58 176749 26 1030 iy
2 € ROBTHOMAS Lonely No More (Atiantic/ 2041 446 178018 23 952 MOST ADDED
3 @  KELLYCLARKSON Breaksway (Holywood 1981 451 196305 43 990 | s -
4 @ L0SLONELY BOYS Heaven (0R Music/Enic/ 1661 425 139600 58 870 | SCOTT GRMES L On The Run Haboiy/ 12
5 @ BACKSTREET BOYS incompiete UvwZombs Label Groug) 1833 +228 128292 12 910 | DAT. Listen To You Heart (Rabdias/ i
6 6  JOHNMAYER Daughters (dware/Cokumbia) 12n 33 103105 38 100 | HOOTIE& THE BLOWFISH One Love (Shealy LongVanguard) 8
7 7  G0OGOODOLLS Give A Litte Bit (Warner Bros./ 1222 46 106758 30  gsp | CAMWEUNDERWOOD lnsie Your Heaven iArnsta) ‘
. DAVID PACK The Secret Of Move On Past/ 8
9 8 RYAWCABRERA True /E.V.LA/Atisntic/ 1181 36 6007 27 T30 | cocr wamAs Al Tat | Neod PrreSprmahOENG .
11 €  ANNANALICK Breathe (2am) [Cokwmivs/ 1154 +184 88428 12 BSM | (IEMOUSE You And Me /Geffe s
10 @ MAROON 5 She Will Be Loved (Dctana/AME) 1139 +5 96422 40  88M
8 11 TIMMCGRAW Live Like You Were Dying (Curty 113 945 89749 42 88|l
13  MARIAH CAREY We Belong Together (isisnd/I/MG) 80 472 87385 8 69
12 13 MARTINA MCBRIDE in My Daughter's Eves (CA/ 726 129 66583 46 840 MOST
14 14 HALL & OATES ' Be Around (U-Watch/ 79 40 89921 45 850 _
16 @ HOWIEDAY Colide Epi/ 76 +2 o840 21 sap INCREASED PLAYS
17 (O  XMBERLEY LOCKE | Could (Carty 598 43 215 8 133 o
19 @ CARRIE UNDERWOOD lnside Your Hesven (Arista) S50 474 41308 4 59§ | ATt me uses meREASE
18 @ HALLS OATES Ooh Chidd - Watch/ 531 +20 21968 11 50 | BACKSTREET BOYS incompiets UneZomts Label Growp/  +228
20 @  EAGLES NoMore Cloudy Days /ERC) 524 441 49504 4 5 | MWANALICK Broathe (2mi Cokeme/ +1
o HOOTIE & THE BLOWFISH One Love (Sevady LomyVanguard) + 138
21 @  RASCALFLATTS Biess The Broken Rosd f1yric Stroet/ 453 S8 I 18 SN | cynme uNDERWOOD b Yoo esven e o4
22 21 JMBRICKMAN & MICHAEL BOLTON Hear Me (Tears Into Wine) (ACA Victar/ 319 A6 13385 13 500 | MABAN CAREY W Belory Topether fsiand/UMG) on
23 22 PHILCOLLINS You Touch My Hesrt (Randezvous) 286 21 10153 6 430 | DT Listen To Your Heert oy 8
24 JESSE MCCARTNEY Beautiful Soul Halywood) 279 +27 30008 5 161 KELLY CLARKSON Breakaway (Hodywood/ +51
B> g HOOTIE & THE BLOWFISH One Love (Sneaty Long/Vangusrd) 235 4130 13070 1 3gm | DELTAGOOOMEM Lost Without You (Cokmbs/ 5
2 @ DT, Listn To Your Hest (Rodins/ 20 481 50881 2 2510 | "0% THOMAS Lonly No Mors drismc/ i
EAGLES No More Cloudy Deys (EAC) o
2% 26 KATRINA CARLSON Suddenly Besutiful (Xataphonic/ 219 4§ w2 7 an
@  DELTA GOODREM Lost Without You [Cokmbse/ 18«48 5128 1 304
27 28 KENNY G.fYOLANDA ADAMS | Believe | Can Fly (Arista/RMG)/ 178 a8 323 5 3
28 @  STEVIE WONDER From The Bottom Of My Heart (Motown/Uiniversal 175 + M1 3 3
0 @ UFENOUSE You AndMe Geffan 170 1 17822 2 s NEW & ACTIVE

106 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
7/17-7/23. Bullets appear on songs gaining piays or remaining tlat from previous week. If two songs are tied in total plays. the song with the larger increase in plays is
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Songs below No. 5 are moved 1o recurrent after 50 weeks on the chart. Most Added
is the total number of new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song.
Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station s assigned an AGH number, Average Quarter Hour
Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron inc.).© 2005 Radio & Records.

MOST ARTIST TILE LABELIS)

PLAYED RECURRENTS KEITH URBAN You'l Think Of Me (CapiodEMC)
ARTIST TITLE (ABEL(S) Pars | DIDO White Fiag (ArsraRMG)
UNCLE KRACKER f/DOBIE GRAY Drift Away (Lava/ 32 MATCHBOX TWENTY Unwell /Atiantxc/
MICHAEL MCDONALD Ain't No Mountain High Enough (MtownUnbersal TRAI Cating AR Angels (Cotmbss/
SHERYL CROW The Fust Cut Is The Deepest (48AdMrerscope/ 88 COUNTING CROWS Big Yellow Taxi (Geffen/interscape/
MAROON 5 Tius Love /Octonel//AMG) m SHANIA TWAIN Forever And For Atways (Mercury/I0/ME)
SANTANA tMICHELLE BRANCH The Game Of Love (Ansta/AMG/ 175 MARTINA MCBRIDE This One's For The Girls /RCA)

TOTAL
PLAYS

L
754
149
142
b
s

DAVID PACK The Secret Of Movin’ On (Peak/
Total Plays: 149, Total Stations: 35, Adds: 6

ERIC BENET Hurmicane (Reprise/Warner Bros.)
Total Plays: 110, Total Stations: 19, Adds: 2
EARTH, WIND & FIRE Pure Goid (Sanctusry/SRG/
Total Plays: 100, Total Stations: 20, Adds: 2

SUGAR RAY Shot Of Laughter /Rhnal ava/dtiantic)
Total Plays: 66, Total Stations: 12, Adds: 1

CECE WINANS AN That | Need (PureSprings/INO/Epec)
Total Plays: 58, Total Stations: 17, Adds: 5

SCOTT GRIMES Livin’ On The Run (Valocity/
Total Plays: 0, Total Stations: 12, Adds: 12

Sengs ranked by tetal plays

Station playlists for all R&R reporters are available
on the web at www.radioandrecords.com.
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AC

( PP )
America’s Best Testing AC Songs 12 + RR % POWERED[T]
/ﬂﬂm For The Week Ending 7/29/05 M AC TOP 3 0 MEM AB ASH
N CANADA' :
W O w w -
Antist Title (Label) TW LW Famil. Bun 25-54 25-34 35-54 MEC Wik ARTIST TMLE LABEL(S) iy ST LU
1 1 @ MMCHAEL BUBLE Home (Warner Bras./ @a 21 e
ROB THOMAS Lonsly No More (4tiantic/ 1% ‘l.ll ™ 2% 4N 4% 40 2 ? ROB THOMAS Lonely No More /Arlantic/ e .18 22 1510
RASCAL FLATTS Bless The Broken Road flynic Stroet/) 390 - 58% 9% 382 379 396 3 BACKSTREET BOYS bnconyiste (hwZonds Labe/Gragy 410 +35 15 130
— . 4 4 JOHNMAYER Daughters (Aware/Lokumbia) 320 13 28 1p
T MCGRAW Live Like You Were Dying (Curty IM 377 %% W% 3M 38 405 7 OANIEL POWTER Bod Day Worner s ba 4 S
MICHAEL BUBLE Home (143/Reprise) 382 400 88% 27% 374 385 3t 6 DIVINE BROWN Oid Skool Love /Biscksmith/ 296 +9 19 1210
KELLY CLARKSON Breakaway /Molywood) 374 381 100% 43% 378 405 270 5 7 KELLY CLARKSON Breakaway /Halywood) 284 -19 Hu to
e 3 BRYAN ADAMS This Side 01 Paradise Mercury) 219 0 1t wp
LOS LONELY BOYS Heaven /08 Music/Enx; 372 388 9% 4% 384 345 392
SN . ’ 12 ANNA NALICK Brasthe (2am) (CokmbsaSomy BM5) 271 +40 6 140
KIMBERLEY LOCKE | Coud (Curt) Mm% 1% 3 W 10 104y JARDEN Where No One Knows Me Uiniersa/Mics: Canndly 240 4 2
HALL & OATES I't Be Around (U-Watct/ 363 360 93% 4% 360 341 383 9 114 AMANDA STOTT Homeless Heart [EM// 239 1 23 1
MERCYME Homesick /¥0/Curt/ I 5T T 2% 36 33 N 1 12 RYANCABRERA True (.V.L A/Atintic a 2 B 1P
- ‘ 15 @  MARODN S Sunday Moming (Gctonel//AMG) 215 «4 17 100
GOO GOO DDLLS Give A Little Bit (Warner Bros.) 360 372 9% 3™ 363 357 364 14 ]4* SHANIA TWAIN Don't! (Mercuny//OUMG) 210 KT 2% 1m0
MARTINA MCBRIDE In My Daughter's Eves (RCA/ 359 349 95% 48% 367 332 313 13 15 GOOGOO DOLLS Give A Litte Bit Warmer Bros) 208 27 25 100
BACKSTREET BOYS Inconplete UveiZomts Label Grog) 356 351 88% 26% 381 364 362 L NOWIEDRY Dol Zpa/ ok ) e Y
18 HIPJOINT /ANDERS JOHANSSON Sunshine Fgoit/ 177 +8 18 9/0
MARODN 5 She Wil Be Loved (Octone/J/AMG) 355 381 96% 48% 345 332 347 19 18 KESHIA CHANTE Come Fly With Me (Sony BMG Canade/ 154 3 10 00
MARGON 5 Sunday Morning (Octone/,//RMG) 355 369 95% 37% 353 314 359 20 19 VANESSA WILLIAMS You Are Everythiog ava/ 150 2 18 M
HALL & OATES Ooh Chid (0-Watch 353 367 91% 21% 354 348 380 2 MARIAH CAREY We Belong Together sand/UMG) 123 +42 4 i)
, 22 HALL & DATES Ooh Chid (Red/Sony Music Canade) 117 +12 3 9
HOWIE DAY Calide £/ 353 3m m% 3% 356 3 380 21 22 ILDIVO Unbresk My Heart... Cokmbial 0 28 w9
RYAN CABRERA True /£ VLA /Atiantic) 337 358 9% 4% 336 358 332 23 23 FIVEFORFIGHTING If God Made You (Aware/Columbia) 84 1 17 50
| ANNA NALICK Breathe (2am) (Columbic) 332 354 80% 26% 329 326 329 35 24 JJOKNSON Sitng Waitng Wishing Bustieloversa 78 1 12 31
| I J. ARDEN Wiling Yo Fall Down Universal Music Canada) 76 +27 1 511 |
MARIAH CAREY We Belong Together /siond#UMG) 341 320 83% 34% 300 309 298 27 ANNIE VILLENEUVE Un Ange (e Passe Musicor) 75 +2 5 o
JOHN MAYER Daughters (Aware/Columbial 289 294 9% 61% 281 259 285 26 27 JET Look What You've Done (Ariantic/ 70 -3 1" 40
= - 28 DAVID USHER Love Wil Save The Day /MapleMusic/ 69 +16 1 310
Total sample size is 221 respondents. Total average lavorability estimates are based on a scale of 15 (1=dislike very much. 5 = iike - 29 STEPHANIE LAPOINTE Nous Sommes (Musicor/ 86 +3 3 0/0
] very much). Tolal familiarity represents the percentage of respondents who recognized the song. Tolal burn represents the number 2 %0 MELANIE RENAUD Vivee (OEP) 56 +2 01

0f respondents vwho said they are tred of hearing the song. Songs mus! have 40% familiarity to appear on survey. Sample composition
[ s based on persons 12+. Persons are screened via the internet. Once passed. they can take the music test based on the i
preference Rate TheMusic com resulls are not meant to repidce calout research. The results are interided to show opinions of
participants on the the Internet only. Rate TheMusiC is a registered trademark of Rate TheMusic com, The RTM system. is available for
| localradio stations by calling 818-377-5300. Rate TheMusic.com data is provided by Mediabase Research, a division of Premiere

Radio Networks

23 Canadian AC reporters. Monitored airpiay data supplied by Mediabase Research, a division of Premiere Radio Networks.
Songs ranked by total plays for the airplay week of 7/17-7/23. Bullets appear on songs gaining plays of remaining flat from
previous week. I two Songs are tied in total plays, the song with the larger increase in plays is placed first. Songs beiow No.
'\15 are moved to recurrent after 20 weeks on the chart. © 2005 Radio & Records. Q Indicates Cancon.
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WK WK ARTIST TITLE LABEL(S) o wirs ud':&‘u b - Ul
1 1 LIFENOUSE You And Me (Geffon/ 3238 4 17488 25 s
2 2 ROB THOMAS Lonsly No Mors /Atiastic/ 218 A81 112133 5 e
5 @ KELLY CLARKSON Behind These Hazel Eyes (REARME) 2793 188 155827 12 82
3 @ COLDPLAY Speed Of Sound Capitad ms3 +23 141783 14 8
4 5 3 DOORS DOWN Lot Me Go /Repubdic/Universal 217 45 134837 N sp
8 6  GAVINDEGRAW Chariot (URMG) 2305 1 14322 21 ese
7 7 GREEN DAY Boulsvard Of Broken Dreams (Reprise/ 2069 148 135791 33 850
9 8 ANNA NALICK Breathe (2am) Cokmbna/ 2029 21 120083 34 830
8 9 KELLY CLARKSON Since U Besn Gone (RCA/RMG) 1966 80 125752 31 83
10 () HOWIEDAY Colide /Enic/ 1850 +25 115369 48 71800
12 @ ROBTHOMAS This Is How A Heart Breaks /Ariantic/ 1810 +77 107639 8  86M
11 @ COLLECTIVE SOUL Better Now (E/ Music Group) 1800 +41 85097 22 132
14 ® GREENDAY Hoiday (Reprise/ 1484 +85 71535 10 641
16 @ TRAIN Get To Me [Cotmbis/ 1432 4219 60360 5 733
13 15  BETTER THAN EZRA A Lifetime /Artams/ 1389 41 48788 19 6212
19 (@ JOSHNKELLEY Ony You (Holywood/ 1263  +170 48902 7 23
17 @ JIASONMRAZ Wordplay (Arisntic) 1252 +50 44372 10 eap
20 @ GWENSTEFANI Holtaback Girl interscape/ 1091 +9 75628 8 2m
21 19 BACKSTREET BOYS Incomplete (v Zombs Label Group) (7 30 33555 14 430
18 20  DAVEMATTHEWS BAND American Baby /RCA/AMG) 960 206 4918 13 63N
23 @ MARIAHCAREY We Bolong Together siad/UMG) 893  +109 40534 ¢ 402
2% @ LOWMILLIONS Statue ManbottanEMC) (1] +93 25475 10 410
2 @ GWENSTEFAN Cool finterscaps) 768  +253 36138 4 507
24 @ VERTICALHORIZON Forever Hytrid/ 752 +12 24123 18 asn
2% @  KEITHURBAN You'l Think Of Me [CaptofEMC) 142 +92 55283 7 382
2 26 AVRILLAVIGNE Fall To Piaces AristaRMG) 822 308 17197 11 e
28 €D DEFLEPPARD No Matter What fsind/0MS) 559 +54 31010 8 33
21 28 COURTNEY JAYE Can't Behave fsisnd//ME) 563 34 13853 12 33
0 @ SIMPLEPLAN Untitied Zava) 490 +87 18316 5 281
31 @) PATMCGEE BAND Must Have Besn Love /Xirtisnd) 392 +52  Jus s 250
33 @ BLACKEYEDPEAS Don't Phunk With My Heart 4&A¢wterscape/ e +4 29788 4 122
38 €D PAPAROACH Scars Getfaw/ U3 +30 14983 . 0N
B> €O HOOTIE & THE BLOWFISH One Love Sesaty Long/Vanguard) 328 +152 s 1 ue
33 @  WEEZER Beverly Hills (Geffan/ w +37 sse 4 9
Bebs> €  DM.T. Listen To Your Heart (Rabbins/ 256 +92 18352 1 8
32 3 MICHAEL TOLCHER Mission Responsible [Octose/ 258 78 @a2 . 230
37 37 HOPEPARTLOW Who We Are Vipi/ 250 21 6191 4 130
35 38  MARCBROUSSARD Home /siand MG/ 250 70 728 71 20
0 @ WILLSMITH Switch daverscope/ 28 +43 16005 2 W
33 @ BENFOLDS Landed o/ 241 +8 5220 3 192

88 Hot AC reporters. Monitored airpiay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airpiay week
of 717-7/23. Builets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays
is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a sonq. Total Audience equals Average Quarter Hour Persons times
number of plays (times 100). Each daypart on each station is assigned an AGH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc.
(©2005. Arbitron Inc.).© 2005 Radio & Records.

MOST ADDED

ARTIST TITLE LABEL(S)

3 DOORS DOWN Hare By Me (Repubdic/Universal/

HOWIE DAY She Says s/

BON JOVI Have A Nice Day /isiend0/MG/

U2 City Of Binding Lights flererscape/

DAVID GRAY The One | Love (ATO/RCARMG)
SWITCHFOOT Stars [Cohmive/

THEORY OF A DEADMAN Hello Lonely... (Roadrunner/I0/MG/
GWEN STEFAMI Cool finterscape/

HOOTIE & THE BLOWFISH One Love /Sasaty Long/Vanguard)

BOWLING FOR SOUP Ohio... /Sivertone//ve/Zomba Label Group/

MOST
INCREASED PLAYS

ARTIST TITLE LABEL(S) INCREASE

GWEN STEFANS Cool /interscape)

TRAN Get To Me (Cobembia/

KELLY CLARKSON Betund These Hazel Eyes /RCA/RMG)
BON JOVI Have A Nca Cay //sland MG/

JOSH KELLEY Only You Hollywood/

HOOTIE & THE BLOWFISH One Love /Sanaly Long/Vanguard)
MARAN CAREY We Belong Together siand MG/
SWITCHFOOT Stars Cokmbia/

LOW MILLIONS Statue (Manhattan/EMC)

NEW & ACTIVE

DAMIEL POWTER Bad Doy (Warner Bros./
Tetal Plays: 227, Total Stations: 18, Adds: 1
BON JOVI Have A Nice Day /siandiOMG)
Total Plays: 220, Total Statiens: 19, Adds: 10
JOY WILLIAMS We /Red /nk/Reunion/PLG/
Total Pleys: 202, Total Stations: 17, Adds: |
KILLERS Ab These Things That {'ve Done //sasd/X0/MG)
Total Plays: 179, Tetal Statiens: 13, Adds: 2
FOO FIGNTERS Best Of You /RCA/AMG)
Total Plays: 166, Total Stations: 14, Adds: 2.
MICHAEL BUBLE Home (1 43/Ragnise/

Total Plays: 162, Tetal Stations: 18, Adds: 4
STAIND Right Here /Fije/Atiestic/

Total Plays: 155, Total Statiens: 17, Adds: 2
SWITCHFOOT Stars Cokmbia/

Tetal Pleys: 152, Total Statiens: 25, Adds: 8
GEOFF BYRD Befors Kings Grante/

Total Plays: 152, Total Statiens: 14, Adds: 0
OMIISOUL Waiting (Save Your Life) Wit/
Tetal Plays: 143, Total Stations: 14, Adds: 1

Songs rached by telal ploye

POWERED[1]
MEDIABASE

TOTAL
PLAY

+253
+218
+188
+1n
+170
+152
+109
+101

+93

on the web at www.radioangrecords.com.

Station playlists for all R&R reporters are available

-

REPORTING STATION PLAYLISTS

- - —

www.radioandrecords.com

N
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g ( =
America's Best Testing Hot AC Songs 12 + R R g E POWERED
( For The Week Ending 7/29/05 il ¢ !
MIW.HC_._ ~\. " HOTACTOP30 MEDIABASE
: CANADA
' W W w )
Artist Title (Label) TW LW Famil. Burn 18-34 18-24 25-34 WK Wik ARTIST TITLE LABEL(S) WO e TERON
LIFEHOUSE You And Me (Geffen) A2 425 e % 422 430 40 1 COLDPLAY Speed 0t Sound (Capitol/ 684  +12 13 1610
I DOORS OOWN Let Me Go /Repubikc/Unwersall 408 4.09‘ 9% 36% 405 393 4 3 AVRIL LAVIGNE Fali To Preces (Arsta/RMG) 817 +20 12 16/0
HOWIE DAY Colde /Epic/ 407 419 98% 34% 490 496 400 5 ROB THOMAS This is How A Heart Breaks (Arantic) 606 +51 4 181
ROB THOMAS Lonely No More (Ariantxc/ 401 405 98% 4% 400 381 429 2 4 K. CLARKSON Behind These Hazel Eyes (RCA/AMG) 598 -3 7 16/0
KELLY CLARKSON Behind These Hazel Eyes (RCA/AMG) 401 405 98% 32% 408 406 4.1 4 BACKSTREET BOYS incompiste UveyZombe Labe/ Group) 586 +1 15 120
ROB THOMAS Thas is How A Heart Breaks /Atintic/ 400 492 79% 1% 401 387 419 6 DANIEL POWTER Bad Day (Warner Bros.) 577 +24 8 180
KEITH URBAN You'l Think Of Me (Capto EMC) 397 386 6% 1% 4 1M 428 10 MARIAH CAREY We Balong Together (Island10JMG) 521 +45 4 130
KELLY CLARKSON Since U Been Gone (RCA/RMG) 393 391 %% 5% 400 397 408 7 8 COLLECTIVE SOUL Better Now /E/ Music Group/ 500 4 19 1200
ANNA NALICK Breathe (2am) (Cokembsa/ 393 382 % 4% 31 1M 48 8 9 LIFEHDUSE You And Me /Geffen/ a2 -89 2 1500
BETTER THAN EZRA A Lifetime /Artems/ 397 382 &% 1% 389 338 31m n IOQ SIMPLE PLAN Untitied (Atisntic/ 482 4 L] 10
COLLECTIVE SOUL Better Now (E/ Masic Group/ 358 3IM 6% W% 35 IM n 13 ANNA NALICK Breathe (2am) (Cokmndia’Sony BME) 458 +33 7 120
KEANE Everybody's Changing /interscape/ 387 374 50% % 1% 1% 3IM 9 IZQ SUM &1 Piecss (Isiand//0JME/ M7 37 19 140
GREEN BAY Boulevard 0f Broken Drsams /Reprise/ Is4: 199 8% 55% 318 I;3 3985 12 13 GAVINDEGRAW Chariot L/RMG/ 423 33 10 1510
VERTICAL HORIZON Forever /Hybd) 384 338 45% % 389 3195 382 14 14 BLACK EYED PEAS Don't Phunk... /A&M/nterscape) 395 13 10 80
TRAM Get To Me /Cokmixa/ 383 1M 5% ® I i 3w 19 @ JASON MRAZ Wordplay (Ariantic/ s +38 5 - 140
GREEN DAY Holday /Represe/ 381 397 %% 9% 383 I 385 15 IGQ DIVINE BROWN Oid Skool Love (Blacksmith} 366 -18 17 1310
COLDPLAY Speed Of Sound (Capitaol) i 368 % ™% 3112 W M 17 NATASHA BEDINGFIELD These Words (Epc/ k) + 4 1e
DEF LEPPARD No Matter What (/siand10MG) 37e 388 SM% 10% 370 387 3N 16 L TITCOMB Couwing Heedights CotmbsaSony SMG Canedle/ 357 [ 12 120
JASON MRAZ Wordplay /Atisntx/ 376 32 % 1% IM 3182 35 21 LOW MILLIONS Status ManhattanEMC) 0 +14 10 1310
GAVIN DEGRAW Chanot (J/AMG/ 375 395 %% 3% 380 4 343 20 20  GREEN DAY Hobday /Reprise/ 323 -10 12 100
AVRIL LAVIGNE Fall To Pieces (Arsta/RMG/ 380 3 % 4% I I 385 22 ARCADE FIRE Rebelbon (Lies) /Merpe/ n +0 5 10
600 600 DOLLS Give A Little Bit (Warner Bros./ I8 377 %% 4% 383 345 3¢ 2 COURTNEY JAYE Can't Bshave /isisnd//MG/ 34 +13 7 1110
JOSH KELLEY Only You (Holywood! k¥ %] - 4% % 317 3 Im 18 23 ALICIA KEYS Karma L/RMG/ an -28 17 1010
GWEN STEFANI Cool (lnterscope/ 358 - 3% 14% 368 385 342 25 J. BLACK Sweat Of Your Brow Universal Musx: Canads) 288 +14 3 11
COURTNEY JAYE Can't Behave (/siand/10/MG/ 354 381 S50% 1% 3151 355 343 24 25 GWER STEFAN) Hollsback Girl Interscape/ 272 " 5 50
DAVE MATTHEWS BAND American Baby (RCA/RMG) 353 345 B88% 32% 350 355 345 26 25’ K-0S Crucial /Astrahwerks/Virgin/ 265 -1 13 10
BACKSTREET BOYS incomplete Uive/Zombs Labe/ Growp) 345 386 $¥% W% 13157 388 3153 27 ANDY STOCHANSKY Shine (Linus/Universal/ 280 +13 2 810
GWEN STEFANI Hollaback Garl /interscape) 330 331 %% 54% 3 3127 31 GWEN STEFANI Cool (/nterscape/ 230 +17 1 1213
Total sample swe 15 340 respondents. Total average favorability estimates are based on a scaie of 1-5. (1=disiike very Bebe> RIHANNA Pon De Repiay /De/ Jom/IO/MG/ 27 +35 1 8i0
much. 5 = iike very much). Total familisrity represents the percentage of respondents who recognized the song. Telal burs
represents the number of respondents who said they are tired of heann’g the so:g Songs must have mnq ity to (Beber> JOSH KELLEY Only You (Holywood ™ % ! "
‘Z:e;;:" ";u”mc?;;ﬁsz%nmg,ﬁuﬁmﬁzz;Lzzaf:;;z"Msuizmﬂx;’: ;Z‘"”:;nmﬁc%m 25 Canadugo Hot AC l(v(:dponers. Monitored an:play data supptied by M;dlabase Research. a division of Premiere Radro
research. The results are intended 10 show opinions of participants on the the Internet only. Rate TheMusic 1s a registered Ne“:m"‘s' ngs ranked by t01ai plays for the airplay week of 7/17-7/23. Bullets appear on S6R95/0a19 play:dofrl ';"‘;:""0
trademark of RateTheMusic com The ATM system. is available for local radio stations by cailing 818-377-5300. flat from previous week. H two songs are tied in total plays, the song with the larger increase in plays is placed first Songs
Km“mm’m' com data is provided by Medisbsss R 2 of Premiars Radio Qelow No. 15 are moved to recurrent after 20 weeks on the chart. © 2005 Radio & Records. ¢fp Indicates Cancon. )
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PART ONE OF A Two-PART SERIES

CAROL ARCHER

corcher@radioandrecords.com

Women, Smokin’ In
The Boys’ Room

KHJZ/Houston GM Laura Morris tells it like it is

n the article “Becoming the Workplace Goddess,” Charlene

Proctor says of women, “We’

re beginning to love ourselves

for who we are, which includes ... aspects of a divine equation,
because self-love is about demonstrating that which is within

our spiritual power.”

She goes on to say, “Female qualities and V-al-
ues that are precipitated from this spiritual com-
posite will someday be demonstrated at the
highest levels of organizations with great suc-
cess. However, for now it seems we first must
be more comfortable in our own skin and final-
ly acknowledge that what we contribute has tre-
mendous significance, both to society as well as
the bottom line.”

lagree with Proctor, and Iwould add that, for
things to really change for female professionals,
men must come to the same understanding of
the value of women’s contributions to success-
ful organizations.

Twenty-five years ago it was breakthrough
news when the first female was named CEO of
a Fortune 500 company.
How far have we come
since then? Despite la-
bor-participation rates
that are among the high-
est in the world, Ameri-
can women are still not
proportionately repre-
sented in top manage-
ment. For example,
women make up more
than 50% of the U.S. cor-
porate workforce, but they hold a mere 11% of
Fortune 500 senior management positions and
only 2% of corporate board seats.

Today only eight women are CEOs of Fortune
500 companies. Eight. It was telling that when
Carly Fiorina was fired as CEO of Hewlett-Pack-
ard the media described what she was wearing
at her final press conference, but coverage of
Michael Eisner’s fall from grace at Disncy didn’t
mention his bespoke Savile Row suits, only his
extravagant severance package and the corpo-
rate machinations behind his exit.

Businesses could do far more to advance
talented females to top management posts, al-
though, in fairness, it should be noted that a
handful of women in radio have broken
through the glass ceiling, including R&R Pub-
lisher/CEO Erica Farber and, in Smooth Jazz,
former Emmis/New York VP/GM (now Cit-
adel Broadcasting COO) judy Ellis; former
WQCD/ New York and WVMV & WYCD/
Detroit VPP/GM Maureen Lesourd (now VP/
GM of Oldies KRTH/Los Angeles); current
WVMV VP/GM Debbie Kenyon; and, the sub-
ject of this week’s column, Infinity KHJZ/

Laura Morris

Houston Sr. VP /Market Manager Laura Mor-
ris, who also oversees the group’s three other
Houston properties, KIKK & KILT-AM & FM.

Real-Life issues

A theater arts and political science major in
college, Morris is a native New Yorker whose
carver started in off-Broadway theater, where she
helped bring new works to the stage for the first
time.

Originally, she intended to study entertain-
ment law — she wrote her thesis on litigation
between the Dramatists Guild and Actors’ Eq-
uity — at the University of Texas Law School
in Houston, the hometown of the man who be-
came her husband. It was when the couple es-
tablished residency in Houston in 1981 and
began to look for work there that Morris dis-
covered radio.

“I had quite a number of interesting job of-
fers, but the oil field just didn't compare to ra-
dio,” she says. “l ended up taking a job for less
money as a programming assistant at the big
News/Talk station in Houston, KTRH, work-
ing with the PD and executive producers.

“lloved it. It was like onc big improv, getting
immediately plugged in to the city. Working first
as a booker for the talk shows, then as Execu-
tive Producer, was intellectually stimulating. It
was all about current events, and it was similar
to working off-Broadway in that it was a socio-
political study of the time, dealing with issues
of sexual orientation, relationships, mental
health, community — life — so there was a sense
of purpose.

“I worked for an incredible company, the
Rusk Corp., which was founded by the influen-
tial Jones family, which owns half of downtown
Houston. Jesse Jones, who endowed the jones
Medical Center and was F.D.R.'s Secretary of
Commerce, had a long legacy of activism and
doing the right thing.

“The third generation of the family owned
and ran the radio station. My first mentor, who
remains a very dear friend whose counsel [ seek
and respect, was the President, Jay jones. He was
gender-blind, age-blind and race-blind and all
about identifying and celebrating talent. An in-
credible group of people went through those
radio stations, KTRH and Rock KLOL.

“You can be incredibly lucky, but you still
have to know to open the door when opportu-
nity knocks. | was incredibly lucky, but 1 worked,

Dictionary of Modem Thought.

behaves accordingly.

Sexism

Here is the definition of the word sexism, according to The Harper's

“A word coined, on the analogy of racism, for a deep-rooted, often unconscious
system of beliefs, attitudes and institutions in which distinctions between
people’s intrinsic worth are made on the grounds of their sex and sexual roles.
Whether consciously or not, the sexist sees woman (or man) as inferior and

“As with racism, the term — though not the phenomenon — tends in practice to
| be restricted to one-way attitudes only, i.e. to male sexism. In the aggressive
form of sexism known as male chauvinism the paradigm is one of an assumed
| innate male supremacy in all the areas of social activity (with the possible

exception of child-rearing), accompanied by a predisposition to treat women as
Lanonymous objects for male sexual pleasure.”

worked, worked. | was committed to the success
of the station and to the people | worked with.

“Jay was an incredible leader who invested
in the talent at the station. We were given incred-
ible training, access to information and encour-
agement to go outside of This is the way it is’ to
‘How can we make it better?"”

Growing Knowledige, Responsibility

Morris continues, “I was with KTRH, and
added several more stations to my responsi-
bilities, from 1981 to 1999. After being the Ex-
ecutive Producer [ became the PD, then OM,
then Director/News & Programming. I ran the
product and marketing side, where [ worked
extremely closely and well with sales. There
are several other Infinity GMs who came up
through programming, like Dave Robbins in
Chicago.

“You can be
incredibly lucky, but
you still have to know
to open the door
when opportunity
knocks. | was
incredibly lucky, but |
worked, worked,
worked.”

—— 18

“I was part of the team that transitioned
KTRH to News. It went on to two decades of
huge dominance, award-winning enterprise
work and incredible series work, and | became
the GM in 1988. Having been on the business
side in the theater world for a long time, I un-
derstood that without the money to pay staff, it
doesn’t matter how good your work is.

“Instead of going to law school, | ended up
guing through the executive MBA program at
Rice University. Rusk Corp. was very, very sup-
portive, especially in giving me the time and
flexibility to do it, because it was all day Fridays
and Saturdays for a year. It was a pretty intense
time, but it was excellent.

“The Telecommunications Act of 1994 went
into effect and the subsequent consolidation took

o www americanradiohistorv . com

place during the 11 years | was GM. The Rusk
Corp. sold to what was then Evergreen Media.
Evergreen actually financed the acquisition of
the stations with an IPO, and | was able tobe a
part of the 1PO road show, talking to the ana-
lysts and telling the Evergreen story as a part of
the original company as Evergreen went pub-
lic.

“I stayed through all of the transitions as Ev-
ergreen became Chancellor, then AMFM. It was
a terrific time. | loved working with Scott Gins-
burg and Jimmy DeCastro. What great entrepre-
neurs and great leaders! It was very exciting and
empowering, and I leamed so much from them.”

Groundbreaking Deals

Morris continues, “At the end of my tenure
at AMFM | reported to Bill Figenshu — Fig —
who became another of my great mentors. [ miss
working for him terribly. He was another abso-
lute genius in the business, someone who is pos-
itive and encouraging, who accepts strengths and
weaknesses and provides great support and di-
rection.

“Houston was the only top 10 market with-
out an NFL team, and as AMFM consolidated
into Clear Channel, 1 left and ended up going to
the Houston Texans just as the franchise was
announced.

“While I was still at KTRH we had launched
another AM, and we had done a tremendous
number of landmark sports deals. I'd worked
with the Astros and the Rockets and done
groundbreaking marketing-rights deals with
what was then the Houston Oilers, so 1 had
quite a bit of experience in the NFL and friends
within the league and the sports community in
Houston.

“When Houston got the franchise a close
friend who was leading the charge on the busi-
ness side was starting up the front office, and
he asked me to help him. | knew that I was
moving on, so | helped start up the Texans in
1999. Mind you, we didn’t play a football game
until 2002.

“I helped hire front-office staff and launched
personal-seat-license sales and the suite sales
effort. My youngest was only 6 months old then,
so it was very intense. | got through winter and
spring, then | left to spend the summer with my
kids.

“In the meantime, I stayed in touch with my
friends — I had been President of the Texas As-
sociation of Broadcasters — and, of course, Fig,
who was Regional VP and started recruiting me
to Infinity. Originally, he talked to me about
other exciting markets, then he asked if I'd like
to do Houston. I started here with Infinity in
June 2000.”

Next week we'll hear about the next phase of Mor-
ris’ carver in Part Two of this interview.
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SMOOTH JAZZ. TOP 30
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. - W Bk RSN WIS MEDIABASE
1 1 RICHARD ELLIOT People Make The World Go Round /Artizen 790 41 106941 12 350 v
3 €@ PAULTAYLOR Nightife (Peak/ 743 +11 94006 18 310 MOST ADDED
2 3 NILS Pacific Coast Highway (Baa/TSR/ u 736 40 98751 22 340 ARTISTTITLE (ABEL(S) ADOS
5 € CHUCKLOEB Tropical (Shanachie/ 704 +8 90295 20 3200 | EUGE GROOVE Get Em Goin' arads Jaz 1
4 5  STEVECOLE Thursday Novads Jazz) 592 18 59044 13 320 WALTER BEASLEY Coolness (Heads Uy 4
7 @  PAULHARDCASTLE Serene (Tripgin’ W Rythm/ $19 .12 76765 7 34 | DAVOPACK "'""'.T""’}‘;""’""‘”"” ;
8 @ KENNYG.HEARTH, WIND & FIRE The Way You Move /Arista/RMG) 459 +8 495713 21 3 muuuzss:om ’,,f. sy 2
9 € NORMANBROWN West Coast Coolin’ (Warner Bros,) 438 +24 49530 16 330
6 9 MICHAEL LINGTON Two Of A Kind (Rendezvous) 438 A3 S51742 33 3
10 @ PAULIACKSON, JR. Never Too Much (GRPVME) 407 +28 43419 18 300
1 @  DAVEKOZ Love Changes Everything (Capital k7/ | +28 41076 8
14 g BRIAN CULBERTSON Hookin' Up (GRP/VMG) kYY) +21 4141 & 32 MOST
15 KEN NAVARRD You Are Everything /Positive £ +23 32150 13 210 -
13 (D JEFFLORBER Goh Ls La Warade Jazz) 332 0 31333 24 290 INCREASED PLAYS
12 15  JDNATHAN BUTLER Fire & Roin (Rendervous) 28 13 2835% 14 24p o
17 D PAULBROWN Cosmic Monkey (GRPVME) .12 s 8 2 | EIEAES i o g
16 17 AVERAGE WHITE BAND Work To Do /Ligud & 298 A6 20092 15 250 | puuoi ABA Make A Weh GRPIVMG) ©
18 @ WAYMAN TISDALE Ready To Hang /Rendervous) 289 +4 29495 12 2410 | WALTER BEASLEY Cookess fHeads Ly +35
19 (D DONNYDSMOND Breeze On By Decca/ 287 +4 19871 10 200 | MAMON MEADOWS Suede Heads Ut/ +
20 @ MINDI ABAIR Make A Wish (GRPVMG) 250 +43 21047 8 261 PAUL JACKSON. JR. Never Too Much (GRP/VMG) +28
21 @ WALTERBEASLEY Cooness fHeads Up/ 222 +35 3079 5 234 :;fn‘g;mm;mm, :g
22 @D  KEMICan't Stop Loving You Motown/Universal) 189 +8 27495 § 141 | oyl TIADER Sou Sece Heve M) =
25 @ DAVIDPACK You're The Only Woman (Peak/ 128 +1 5721 3 1
27 @  CHIELIMINUCC The Juice (Shanachie) 124 +13 10295 4 100
22 @  NELSON RANGELL Don't You Worry ‘Bout A Thing (Koch/ 122 +13 9601 5 2
23 26 JEFF GOLUB Simple Pleasures Narads Jazz) 118 6 10128 11 139
26 21 CAMIEL I'mReady (Rendezvous) 105 7 2174 12 1p MOST
24 28 ALEXANDER ZONJIC teave It With Me (Heads Up/ 102 20 8577 18 110 PLAYED RECURRENTS
@  MARION MEADOWS Suede (Heads Up) 97 428 W3 1 0 -
29 30 ' ACDUSTIC ALCHEMY Say Yeah Higher Octave) 90 3 5264 12 110 | aAmsT Tme wea pLAYS
) = ) VANESSA WILLIAMS You Are Everything /Lava/ 285
e e R b gt e Ay W - Ko e 10 1 1o v, e o e o[ KERMY 6. Pk Up The Pces rsta A m
increase in plays is placed first. Songs betow No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported BONEY JAMES f/JDE SAMPLE Stone Groove (Wamer Bros) 269
e S e o s FL 260 e b ] A uater Hour arsons st e o asown | AMTA BAKER How Does I el (ke otV ol
from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records. mm"wﬂxwm 2’:‘:
PIECES OF A DREAM Lunar Lullaby (Head's Up/
NEW & ACTIVE Tt Pors. 8. TS 7. Ao RO o o i =
' U8 e Hag AAuliNG SOUL BALLET Cream (275 20
BONEY JAMES 2:01 AM /Warmer Bras.) m"fuﬂ inff""fp;ﬁx :1(" L : by sy o e S
b arner ove latmve L a ¢
;::Gnaxx, Total Stations: 10, Adds: 2 . Total Plly:c::;Jold smm? 7, Adds: 1 ::: mv;uﬁmy’m'%mm . :;:
6 KAS London Underground (Trppin” N° Rhythm, MARIAH We ther (/sland/l
T Pars: 1 T St 6 g | Tol s 50 o S s 1 PRROR S L v P m
?‘.,'5" ;::sa;’:trima’::ﬁ/m 0 m&m ?ﬂs:m; 4, Adds: 0 ATHAAES 1 S 0o s oy =
RIPPINGTONS Wid Card (Peat/ KIRK WHALUM Any Love (GRPVMG) ' l Station piaylists for all R&R rsporters are available
Total Piays: 71, Total Stations: 7, Adds: 0 Total Plays: 45, Total Stations: 4, Adds: 0 L on the web at www.radioandrecords.com.
Songs ramked by tetal plays
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SMOOTH JAZZ.TOP 30 INDICATOR

July 29, 2005 ‘ .
B e e uses R A BBk TERR MBS MOST ADDED
1 1 NILS Pacific Coast Highway /Baja/TSA/ 197 -5 687 7 140 ARTIST TITLE LABEL(S) ADDS
4 @ PAULHARDCASTLE Serene (Trippin’ N’ Rbythm/ 181 412 T B €L bty e .
2 @  RICHARD ELLIOT People Make The World Go Round (Artizen/ m 0 703 10 130 | EyiN TONEY Quet Conversation (Shanoche! .
3 o PAUL TAYLOR Nightiife (Peak/ 170 +1 702 N 1210 BONEY JAMES 2:01 AM Warner Bros.) 3
5 5  STEVECOLE Thuisday (Narada Jazz/ 158 502 20 1310 E‘N‘ RJ:E "G‘E":‘l“ Tﬁ":‘f‘mﬂgev Young Wodd (GRPVME/ 3
6§ 6  KEMICan't Stop Loving You MotownUniversal 151 582 14 100 PN W I 2
7 7 JEFF GOLUB Simple Pleasures (Narada Jazz/ 150 12 14 1310 MOST
] 0 WALTER BEASLEY Coolness (Heads Up/ 146 +1 572 17 10 INCRE A S ED PL A YS
8 9 JEFF LORBER Ooh La La (Navads Jazz) 1M 5 538 27 120 ) Tose
12 @ CHUCKLOEB Tropical (Shanachie/ 120 +10 38 M MO | uner e s s
11 @  JOEJOHNSON UKnow What's Up (Yasny) 180 +4 493 13 B0 | pouEY JAMES 201 AM Mamer Bus) i
10 12 ANDRE DELANO Night Riders /7th Note/ 139 2 491 10 121 KEVIN TONEY Quset Conversation /Shanache/ +43
15 @  AVERAGE WHITE BAND Work To Do /Ligusd 8/ 21 +1 217 19 120 | EUGE GROOVE Get Em Gom' Narads Jazz/ v +H
14 D  BLACKGOLD MASSIVE Don't Give Up Now /Mayor Menacs) 121 0 ¥ 13 90 ;:" aae il e -
17 @ PAUL BRDWN Cosmic Monkey (GRP/YMG) 114 +1 332 2 1mn DEF JAZZ IGERALD ALBRIGHT Hey Young World (GRPYMG)  +25
18 @ WARREN HILL Still in Love /Popyazz/Native Language/ 114 +1 303 7 10/0 3D Riff Yo The Smooth /275/ +20
16 17 KENNAVARRO You Are Everything (Postive/ 112 2 274 1 8o MARC ANTOWE Bela Via /Rendervous/ 1
2 SOUL BALLET She Rides (275/ +17
22 @ BRIAN CULBERTSON Hookin' Up (GRP/YMG) 106 +4 236 2 10/0 MINDS ABAIR Make A Wish (GRAVMG) o6
19 19  DAVE KOZ Love Changes Everything /Cq-litd/ 106 4 256 4 80
@  MINDI ABAIR Make A Wish (GRPYMG) 103 +16 205 1 9 MOST
23 21 BRIANSIMPSON i's Al Good (Rendervous/ 101 R I 3 10m PLAYED RECURRENTS
%6 €@ WAYMAN TISDALE Ready To Hang (Rendezvous/ 99 +1 8 12 80 WD T E AL i
27 @ MARCUS MILLER f/ERIC CLAPTON Sitver Rain /Koch/ 98 +1 441 16 910 IR0 FORCE Believe In Me (Higher Octave) 1a
21 24 HIROSHIMA Swiss Ming (Heads Up/ 97 6 512 12 810 GEORGE DUKE T-Jam BPM/ 105
25 25  JONATHAN BUTLER Fire & Rain /Rendezvous/ 95 -5 495 9 80 BONEY JAMES f/J0E SAMPLE Stone Groove (Warner Sros) 80
28 @  DONNY OSMOND Broeze On By (Beccal 94 0 438 4 6N ;’m :"’m 'EZZ‘:"“;V “’:e”fgm : :
S YU
- @ RIPPINGTONS Wik Card (Peat) 9 0 401 12 90 | percR WHITE How Does It Fee Cobmbia/ "
29 28  GARRY GOIN Riverside Drive /Compendial 91 2 304 3 810 JOYCE COOLING Expression (Navads Jazz/ 15
2 29  NORMAN BROWN West Coast Coolin’ (Warner Bros./ 90 12 2% 20 90 HALL & OATES Il Be Around /- Watch/ 1
) ) GREG ADAMS Frefly 215/ 2
[Debu>
[Debu> @ CNIEIJI:A;NUCCI The Juice /Shsa:achle} - 88 — S:l — 296 1 610 FOURPLAY Filds 01 God (ACA Victor/AMG) 1
mooth Jazz reporters. Songs ranked by total plays tor the airplay week of Sunday 7/17 - Saturday 7/23. KIM |
© 2005 Radio & Records S R !
e |
( WJZLAowisvitle, KY* WOCD/New York, NY* KIFM/San Diego, CA® Sirius Jazz Cale/Satellite
R E P OR TER S OM: Keily Carts PD: Biake Lawrence PD: Mike Vasquez PD: Teresa Kincaid
. PD/MD: Gator Giass MD: Carolyn Bednarski APO/MD: Ketly Cote MD: Rick Laboy
Stations and their adds listed alphabetically by market APD: Ron Fisher 13KEM ; oAvD PACK 1;$mm£w -
1 EUGE GROOVE R BEASLEY 1 RIGHT
KAJZ/Albuguergue, NM* KOAi/Oallas. TX* WYJ2\ndianagpolis, IN* s DEF JAZZ /GERALD ALBRIGHT 16 MIND! ABAIR
DM: Jim Watton PD: Chariey Connoily OM/PD: Carl Frye
PO/MD: Paul Lavoie APO/MD: Mark Sanford EUGE GROOVE
WLVEMiami, FL* . '
| f ?l:lGJEL (\;Alli%(())'\‘li B8 GRa0ME OM: Rob ::,‘“m gw::::t:;" XKSF/San Francisco, CA* XM Watercolors/Sateliite
1 WARREN HILL PD/MD: Rich McMiltan APD: Patric Riiey PD: Michael Erickson PD/MD: Shirlitta Coton
No Adds 4 JOHN PIZZARELLI MD: Ken Jones 3 MIKE PHILLIPS (/JEFF LORBER
| KJCD/Denver, CO* KJLU/Jetierson City, MO g ;m PHILLIPS /JEFF LORBER No Adds f}:ﬁf g:m
¢ : : £
PMEZERaS, B i ety L B E— O Toney MARC ANTOINE
:oom. Dave Kosh 2 GREGG KARUKAS 2 MOLLY JOHNSON 7 e SOUL BALLET :JDZYG ,s:m Z:" e
v . bordon
[ . LGt GO0V APO/MD: Aich 's‘inomon ::Jclﬁ':l‘:':’;d‘l':'
| . MARC ANTOI -
KSMJ/Bakersfield, CA® WVMV/Detroit, Mt* . . MD: Dianna Rose
o vy | SAPO TSty | A . Aitncan
APD: Nick Novak MD: Sandy Kovach VT G SER BEASLEY # KJZi/Minneapolis, MN* PO Eichas Tomi
BRIAN CULBERTSON PAUL HARDCASTLE 8 NELSON RANGELL PD: Lasren MacLeash MD: Frank Chitds DMX Jazz Vocal Biend/Saleitite
2 BONEY JAMES MD: Mike Wolt ] o PD: Michae! Griffin x
siow T S0 L o S o o | PO o
WSMJ/Battimore, MD* KEZLFrasno. CA® B 4 DAN SIEGEL MD: Kathy Curtis
PD/MD: Lori Lewls OM: E. Curtis Johnson DAVID PACK 3 3 DAN SIEGEC Ll
BIELGE GRoow PO/MO: J. Weidenheimer EUGE GROOVE KRWR/Modasio, CA KYOT/Phoenix, AZ* 3 BEBEL GULBERTO
WALTER BOASLEY %‘.’:D' = PD: Shaun Holly 3 KLEMENT JULIENKE
EUGE ¢ s':ogv:" . APD/MD: Angie Handa 2 LEMAR WJZW/Washington, OC*
WVSU/Birmingham, AL SOUL BALLET 2 SLE!(NI JULIENNE OM: Kenny King
3 v, N
e o . o -
1 DEVOTED SPIRITS OM: Steve Amari PO/MD: Michaei Netlums WYASMonigomery, AL o
1 EUGE GROOVE PD: Joe Turner 6 GERALD VEASLEY OM: Riek Halt
1 MIKE PHILLIPS MO: Randi Bachman 6 KEVIN TONEY PD: Eric Washinglon OMX Smooth Jazz/Satellite
1 EUGE GROOVE T MO: Eugenia Ricks KIZS/Reno, NV* PO/MD: Jeanne Destro
* BRRL KRR 16 EUGE GROOVE PD/MD: Robert Dees 13KEVIN TONEY
WNUAChIcago, fL* {BREIN FoRL SONEY shwses POWER '
OM: Bob Kaake WQTQMartlord, CT i?%‘.&“‘m‘ﬂ?ﬁs YJEFF LORBER WALTER BEASLEY Jones Radio Network/Sateflite® MEIIM‘I;\%
B PO/MD: Stewart Stone 15 RON FATTORUSSO OAVID PACK . OM: J.J. MeKay ’ . l
2 MNDLABAIR e Tk KSBR/Los Angeies, CA LINIRGANTRER PD: Stave Hibbard “Monitored Reporters
€UGE GROOVE 830 ’ DM/PD: Tenry Wedel MD: Laurie Cobb
SN A WIS ';%(E"J.A‘ﬁc Zg:::x‘:msa GHT oA TSt e origes
8 KaM 5 MIKE PrLLIPS VJEFF LORBER NENDI, TN sy il 35 Total Monitored
5 8 LIN ROUNTREE PO: Ken West PD/MD: Lee Hansen
WNWV/Cleveiand, DH MD: Chris Nochowicz EUGE GROOVE
OM/PD: Bernie Kimble 8 EUGE GROOVE Music Choice Smooth Jazz/ 16 Total indicator
PAUL BROWN o4 6 KEVIN TONEY Satalits Did Not Report, Playlist
oy e KTWV/Los Angeles, CA* 6 ggyhgztlﬁmo ALBRIGHT ﬂéﬂ'h‘ﬁ%‘" Frozen (4):
PD: Maxine Todd - " KCOZ/Springfeid. MO
WJZA/Columbus, OH* APD/MD: Greg Morgan amfm@, f xfomu"’s VREFFLORBEY, g:lm'.tm City, UT g 331"8%«5373 e KPVUMouston, TX
:‘?m:: 8ill Harman No Adds m%x&om f:&ﬁmm?wm SR 4 NELSON RANGELL % MO o J
S
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ROCK

KEN ANTHONY

This Woman Rocks

The secrets of Epic’s Cheryl Valentine

pend just a few minutes with Cheryl Valentine, Epic’s VP/

Rock Promotion, in person or over the phone, and you’ll no-
tice one thing right away: her passion for rock and the bands
she works to radio. Not to mention her penchant for calling ev-
eryone "dude.” Valentine recently won her third consecutive
R&R Industry Achievement Award for Rock Promotion Executive
of the Year. Her label, Epic Records, accomplished the same feat

as Rock Label Of theYear.

This week, as we pay tribute to women in
the industry, [ thought a little background on
“Ms. Cheryl” would be in order, as well as her
secrets for getting Epic artists to the top of the
charts on a regular basis. Valentine’s story ac-
tually has humble beginnings in one of the un-
likeliest places you'd ever expect: on horseback.

Horsing Around

Valentine is a native of Dayton who freely
admits that she has an addictive personality.
Her addiction from the ages of 9 to 18 was
riding horses. “1 was a hunter seat equestrian,”
she says. “I rode every day after school, all day
on the weekends, and |
went to horse shows reg-
ularly. I didn’t have a real
social life with people at
school until my best horse
broke his hip.” Shortly af-
ter this, Valentine became |
addicted to something
else: music.

“I went to college ini-
tially to be an artist,” she
says. "My brother sat me down the week be-
fore | left to attend the University of Tampa and
said, Have you ever heard the term “starving
artist”? I said yes. He then said, ‘Have you ever
heard the term “starving businessperson”?’ He
influenced me to eventuallv switch majors from
art to business management.”

Valentine decided to figure out a way to mar-
ry art and the business world. Being a self-de-

Cheryl Valentine

“Rock radio is not dead,
but exciting radio is on the
verge of dying.”

scribed music freak, she decided to have a go at
the music industry, but it wasn’t until she trans-
fermed back to Wright State University in Day-
ton that her career actually began — sort of.

“After | graduated | started working for
WWSU, the 10-watt college radio station there,”
says Valentine. "It was your typical college ra-
dio station in the mid-"80s. We plaved lots of
underground aitemnative music. Mike Taylor,
the station’s PD, was looking for a Metal Di-
rector, and that's when | showed up.”

Step By Step

With only three weeks of training as a D],
Valentine landed the coveted position of the sta-
tion’s Metal Director, but being on the radio
was just a steppingstone to her real goal. “1 fig-
ured that if | worked at a radio station, I could
talk to record-company people and get a job at
a record company,” she says.

Metal Directors were as common at record
labels in the mid- to late ‘80s as they were at
radio stations. “I had been WWSU’s Metal Di-
rector for eight months when [ attended a New

Music Seminar in

New York,” says Val-

entine. “I wanted to

meet the label people
1 1 had been talking to
. over the phone.”

Valentine followed
up with these contacts
until one of them, Peg-
gy Donnelly, who ran
the New York office for
Metal Blade Records,
helped her get a joh at
CM], the college-radio
trade magazine. When
Donnelly left Metal
Blade to become Met-

Muavayne or Dude.
I |
_h
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MY PRETTY PONY Here's Epic vP/Rock Promotion Chery! Valentine
in her early equestrian days. While she couldn't remember how oid she
was in this shot, we're betting the horse's name was either Korn,

al Director for Atlantic,
she helped Valentine
! land her first label job,

| as her replacement.
While Valentine is a

little hazy on the actual dates of her label jobs,
she does remember how long she worked at
each of them. “I worked for Metal Blade for 2
1/2 years, and then Relativity called and of-
fered me above poverty wages,” she says.

“I went there and worked for a year in an
area of the building known as ‘the pit.” Then
Mike Bone at Mercury calied me, and | went
there for 2 1/2 years, working for Drew Mur-
ray.”

in And Out And In

Mike Schnapp, Metal Director at Epic, ap-
proached Valentine in 1994. “He said he was
leaving and that he wanted me to take his job,”
Valentine says. “Soon after that Harvey Leeds
hired me as the metal promotions person for
Epic. | stayed in that position for over three
years.”

AtEpic, Valentine eventually segued into the
artist-development department. “I told Richard
Griffiths, Epic President at the time, that 1 didn’t
want to be in the artist-development depart-
ment, because it's always the first to go,” Val-
entine says. When Griffiths left Epic, Valentine’s
prediction came true: The department and her
position were eliminated.

It was 1997, and for the first time Valentine
was out of work in the business she had cho-
sen to pursue. She did, however, leave Epic
with an award for the work she did helping to
break Kom to radio and the masses. She end-
ed up working active rock and alternative
projects for Tommy Boy, which led to a full-time
position at that label in 1998.

She worked for Tommy Boy until January of
2001, when she returned to Epic as VP/Rock
Promotion. “I was in a good position to return
to Epic in that position because | had worked
Everlast to No. 1 at Tommy Boy,” she says.

The Passion Of The Cheryl

Since Valentine returned to Epic the label has
had a strong run of success in the rock world.
Valentine and the label have won R&R Indus-
try Achievement Awards

for Rock Promotion Exec- \\\\\\\‘ " , /////

utive of the Year and a=~

Rock Label of the Year mam
for the last three years, ===

and Valentine notes that ,//////l ' \\\\\\\

Epic actually won two
awards in 2003, when there were awards
for both Rock and Active Rock Label of the Year.

Much of this success is a direct result of Val-
entine’s unwavering passion for the bands she
works with. What are the key bands she takes
pride in having helped break during her career?
“Ugly Kid Joe at Mercury, because they were
my first one,” she says. “Then there’s Korn,
whom [ spent asolid 2 1/2 years of my life get-
ting up and going while | was Epic’s Metal Di-
rector in the mid-"90s.”

More recently, Valentine has enjoyed break-
ing monster Epic artists like Chevelle and Mud-
vayne. “| came to this label and said, 'l want to
break Mudvayne,” she says. “l came from the
underground rock scene, and | know its pow-
er. The underground often gets ignored because
you can't quantify it.

“If we get a record on WAAF/Boston and
the first week out the record sells 1,000 copies
in that market, that’s something my bosses can
quantify. But when you have panels at metal
radio and kids going to shows, it’s hard to
quantify that. When I saw this underground
swell happening with bands like Korn and
Mudvayne, I knew something was happening.
[ knew it was just a matter of time before these
bands would break out into the mainstream.”

With Valentine’s passion leading the charge,

£

“When | saw this
underground swell
happening with bands
like Korn and
Mudvayne, | knew
something was
happening.”

Korn, Mudvayne and others like them have in-
deed reached levels of success well beyond
their underground beginnings. “The passion
drives it,” she says. “If | didn’t love music, |
wouldn’t be here.”

The State Of Rock

Despite all the recent talk about Rock radio’s
impending death, Valentine is still bullish on
the format. After all, it’s helped the labels she
works for sell tons of records. “Rock radio is
not dead, but exciting radio is on the verge of
dying,” she says.

“Everyone’s overthinking this Tight is right’
crap. If everybody knows the 12 songs you're
going to play in an hour, do they really need to
listen to you that much to figure out what those
12 songs are?”

“If your jocks aren’t very compelling, what’s
the point? Look at a station like KISW /Seattle.
They have a family atmosphere at that radio
station, from their jocks to the programming
staff. It's one big family with a common goal.
They're funny fuckers who make it entertain-
ing, and they’re passionate about playing new
music.

“Rock radio has been overanaiyzed in too

many corporate offices. People have

to follow their marching
”‘ orders. Its a shame, be-
cause it’s squelching

~— excitement, and music

is all about passion and
excitement.

“That's the problem with Rock ra-
dio. They’re going to have to break new bands,
or what will they have to play five years from
now? We'd better start thinking about that now.”

Valentine’s Picks

So what new bands is Valentine ready to
break? “Life Of Agony is my new passion,” she
says. “I'm right about this band, and if it takes
people another five years to catch on, whatev-
er, man. I'm right — again. The only thing | live
for in a job where I'm rejected as much as [ am
every single day is to be able to say ‘I told you
s0.””

The other band Valentine will be working to
radio is Lamb Of God. “There’s a huge under-
ground buzz on this band,” she says. “We've
already scanned 200,000 on their Jast record.
They’re an amazing band.”

OK, radio, you've been warmed. Get ready
for Ms. Cheryl’s little talk about the virtues of
playing Life Of Agony and Lamb Of God.

Finally, why has Valentine been so success-
ful in the world of Rock radio and records,
which is predominantly populated by men?
“I’'m super-stubborn,” she says. “1 don’t think
I've ever been looked down upon for being a
woman, but then again, I'm kinda like a guy. |
curse like a trucker, I drink with my wooden
leg, and 1 say ‘dude’ a lot.”
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ARTIST TITLE LABEL(S)

FOO FIGHTERS Best Of You (RCA/AMG)

SEETHER Remedy Wind-up/

STAIND Right Here (Fig/Atiantic/

NINE INCH NAILS The Hand That Feeds /interscape)
GREEN DAY Holiday /Reprise/

SYSTEM OF A DOWN B.Y.0.B. (American/Columixs)
AUDIOSLAVE Be Yourself (Inarscope/Epic/
AUDIOSLAVE Doesn’t Ramind Me (interscape/Epic/
THEORY OF A DEADMAN No Surprise (Roadrunner/IDJME)
DISTURBED Guarded /Raprise/

3 DOORS DOWN Behind Those Eyes (Repubic/Universal)
GREEN DAY Boulevard Of Broken Dreams (Reprise/
CROSSFADE Colors (Cokundia)

ROBERT PLANT Shine It All Around (Sanctuary/SRG)
DARK NEW DAY Brother (Warner Bros./

VELVET REVOLVER Come On, Come In (Wind.up/

U2 City Of Blinding Lights //nterscape/

TRAPT Stand Up (Warner Bros.)

TOMMY LEE Tryin To Be Me (71 Education Services/
PAPA ROACH Take Me (Geffen/ X

GREEN DAY Wake Me Up When September Ends (Repvise/
TAPROGT Caling /Atiantic/

DAY OF FIRE Fade Away (/ive/EssentialPLE)

10 YEARS Wasteland /Repubhic/Universal)

OFFSPRING Can't Repeat (Cokwmbis)

MUDVAYNE Forget To Remember Zpic/

WEEZER Beverly Hills (Geffen/

COLDPLAY Speed Of Sound /Capvtol)

SLIPKNOT Before | Forget (Roadrunner//0JMG)
BREAKING POINT Show Me A Sign (Wind-up/

s
133
870
577
439
390
370
359
mn
269
259
252
232
223
220
209
197
191
140
134
131
128
125
112

108
105

I8

14

{= :g:ﬂ.
'{lVS A {3
(00}

+13 41453
+5 35299
+28 25994
4 23409
-55 22938
+1 19635
91 19841
+50 11228
-29 11702
+27 13143
-30 9522
+11 11505
-10 7813
-57 10632
+15 6495
+8 5606
A7 11090
+48 5020
+13 4254
-3 4957
+15 7316
+32 3001
+12 3080
+11 4010
-8 4048
+38 3325
-3 4909
+3 8541
37 2592
5 6089

WEEKS ON TOTAL STATIONS/
cm'?' ADDS

14
15
10
18
19
15
18
4
-26
]
16
36
9
21
12

2610
250
260
190
230
140
210

1710
130
1810
2110
1611
1310
1812
1611
1210
1514
121
i
1012
141
90
1o
)0
50
N
n
510
610

27 Rock reporters. Monitored airplay data supplied
7N17-7/23. Bullets appear on songs gaining plays ol
placed first. Songs below No. 15 are moved to rec:
reporting station. Songs unreported as adds do n
week increases in total plays. Total Audience equa

number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records.

by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
r remaining flat from previous week_ If two songs are tied in total plays, the song with the larger increase in plays is
urrent after 20 weeks on the chart. Most Added is the total number of new adds officialty reported to R&R by each
0t count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-
Is Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH

RA Fallen Angels (Republic/Universall
Total Plays: 71, Total Stations: 5, Adds: 0
SWITCHFOOT Stars (Columbial

Total Plays: 63, Total Stations: 5, Adds: 1
BREAKING BENJAMIN Rain (Hollywood/
Total Plays: 66, Total Stations: 7, Adds: 0
ROLLING STONES Rough Justice Vargin/
Total Plays: 59, Total Stations: 7, Adds: 7
SILVERTIDE Blue Jeans L/AMG)

Total Plays: 53, Total Stations: 4, Adds: 0

NEW & ACTIVE |

HINDER Get Stoned (Unrversal)
Total Plays: 52, Total Stations: 6, Adds: 3
DISTURBED Stricken /Reprise/
Total Plays: 50, Total Stations: 9, Adds: 9
CKY Familiar Realm (/sland/I0IMG)
| Total Plays: 47, Total Stations: 4, Adds: 0
COLD Happens AN The Time /Fp/Lava)
Total Plays: 44, Total Stations: 6, Adds: 0
DEFAULT Count On Me (TV7)
Total Plays: 44, Total Stations: 5, Adds: 1

Songs ranked by tetal plays

MOST ADDED'

ARTIST TITLE LABEL(S) ADDS
DISTURBED Stricken (Reprise/ 9
ROLLING STOWES Rough Justice (Vi 1
TRAPT Stand Up (Warner Bras/ 4
AUDIOSLAVE Doesn't Remand Me (interscape/Epic/ 3
SYSTEM OF A DOWN Question! (AmencanCokmixal 3
HINDER Get Stoned Unversal 3
DARK NEW DAY Brother (Warner Bras.) 2
GREEN DAY Wake Me Up When Septamber Ends /Reprise/ 2
BON JOVI Have A Nice Day //sland10UMG) 2
SEVENDUST Ugly Wedart/ 2
MOST
INCREASED PLAYS
TOTAL
PLAY
ARDIST TITLE LABEL(S) INCREASE
ROLLING STONES Rough Justice /Vipiv/ +59
AUDIDSLAVE Doesn't Remund Me (interscope/Fpxc) +50
DISTURBED Stncken (Reprise/ +50
TRAPT Stand Up (Warner Bros./ +48
HINDER Get Stoned Unwversal/ +43
MUDVAYNE Forget To Remember (Epw/ +38
ERIC CLAPTON Revolution (Duck/Reprise/ +36
TAPROOT Calling /Atiantxc/ +32
THEORY OF A DEADMAN Hello Lonely (Walk Away From
Ttus) (Roadrunner/OJMG/ +28
DISTURBED Guarded (Reprrse/ +27
MOST
PLAYED RECURRENTS

TOTAL
ARTIST TILE LABEL(S) PLAYS
CROSSFADE Cold (Coiumina/ 200
VELVET REVOLVER Fall To Preces (RCA/AMG) 196
JET Cold Hard Bitch (Atiantxc/ 184
MUDVAYNE Happy? (Ea/ 183
NICKELBACK Figured You Out (Roadrunner/iD/MG) 154
VELVET REVOLVER Siither /RCA/AMG) 146
THREE DAYS GRACE Just Like You (we/Zomba Label Grow) 140
COLLECTIVE SOUL Better Now /E/ Music Group/ 134
JET Are You Gonna Be My Girl A tiantic) 129
BREAKING BENJAMIN So Cold (Holywood/ 127

Songs ranked by total plays

Powereo[T]
MEDIABASE

-
Station playlists for all R&R reporters are available
on the web at www.radioandrecords.com.

REPORTERS

Stations and their adds listed aiphabetically by market

[ WROK/Canton, OH* KODS/Dutesie
™ PO Garvel Hert ONPD: B Joase
PO Pl Mabaany MD: Mick Andvows NPD: Jasen
WO fu Cerety D 15 GREEN DAY
No Adds AOLLING STONES

L WPXCCape Cos. MA asQE
ER N Sowm 008 B cVe ORAD Comoy n
MD: Chris Lime: FOAD: Szanne Tonpive: APOMD; Slows Qarm
ROLLING STONES nb"w? 4 DISTURBED
DARK SYSTEM OF A DOWN
A MUOVAYNE 2 oA
PO Joa Shontin
MO0 Brad Somen R iadun, WY WIMTT/Emina, NY
Tt RS o e
zmun i
1 12 STAMD
1 THEORY OF A DEADLAN 1 THOUSAND FOOT KRUTCH 11 NINE INCH NALLS
WT0S/Augusta, ME WEBN/Cincinnati, OH I
0MPD: Siove Sl : Scoll Reisbert 8 AUOIOSLAVE
20 s Pamh 0. ek Ve
S NO ADDRESS o
4 DISTURBED oH Wﬁ:-.oﬂ
D= . PO bo Methons No Adds
KIOC/Beaumont, TX' 90 Huster Sco8
00t Jooy AUDICSLAVE
POAMD: Mike Daws TAPROOT WRCQFayetteville, NC
o hats TRAPT OBt Parry Siome
WPTQ/Bowling Green, KY o PO Mark Araen.
OMPD: Ak for! Ce KNCN/Corpus Christi, TX MD: A Fiokd
APOMRD: Mosty Fester RO Pavks Newst 1 HINDER
12 BREAKING BENJAMIN "“M‘;"‘"""" 1 DISTURBED
12 TAPROOT A 1 ROLLING STONES
s 3DOORS DOWN

WMMA/Philadeiphia, PA®
PO: 08 Westen
APD: Cinach Oaemice
MD: Soan “The Rabbi~ Tyszier
14 ROLLING STONES
2 BONJOVI

MEGAN MCCAULEY

WBB8/Raleigh, NC KSRX/San Antonio,
'F,‘;WT" POASD: sk Londis n
g szo.'tsl*-nvu Lamten
4 SYSTEM OF A DOWN
PO: Stove Holman KZ02/Sam Luis Obispo, CA
APOARD: Oaryl Nersel PO John Boyle
25 SYSTEM OF A DOWN 25 BON JOVI
25 ROLLING STOMES
WROVRosnoke, VA* PO: Kovin La®
1 : Kovim Wet
POAID: Asun Robuvts: D Fynt Shome
APD: Hoidh Knsnmart- Tate 11 DARK NEW DAY
No NO ADORESS
DEFAULT
DISTURBED
P0: Jm Shone ,NY*
M- Jon Schut O ich Lontber
5 DISTURBED PO: Scorch
MD: Scott Dixon
No Adts
. CA®
0MAMD: Jm Fox WKLT/Traverse City, Mi
PO: Pat Murtn POAD: Tom
16 TRAPT § DEFAULT
10 GREEN DAY
S HINDER
NINE INCH NAILS um iy 2‘;‘,,0“
DISTURBED A0S
VELVET REVOLVER
, 0K
KBER/Satt Lake Ciy, UT .
08t Bruce Josss POASD: Chvis Koty
PO: Kally Hamaner APD: Koy Garvet
APOARD: Dartyy Wikcex DARK NEW DAY
SYSTEM OF A DOWN

| 46 Total Reporiers

19 Total Indicator

l

rowsnen{T)
MEDIABASE

‘Monilored Reporters

27 Total Monitored
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R e T i3 R AJ%:I‘&E T e MEI)IABASE
1 | SEETHER Remedy /Wind-up) 1903 -36 89225 16 5810 .
2 2 FOO FIGHTERS Best Of You (RCA/AMG) 1855 19 87891 14 580 MOs TADDED
4 ©  STAIND Right Here (Fi/Atiantics - 1560 +30 67399 11 580 el | _ ADBY
3 4 WINEINCH NAILS The Hand That Feeds finrerscape) 1544 85 78323 19 syp | DISTURBED Stricken (Reprise) b
35 p HINDER Get Stoned (Universal) 16
S5 MUOVAYNE Happy? £pic/ 1392 47 65236 25 SI0 | \ypigSLAVE Doesn't Remind Me finerscoperEpic) 8
_ 6 6  SYSTEM OF A DOWN B.Y.0.B. (American/Columbia) 1365 -92 62424 18 570 SYSTEM OF A DOWN Question! (American/Columbia) ]
- 7 ©  DISTURBED Guarded /Reprise/ 190 +40 45184 5 520 CHEVELLE Panic Prone (£pic/ 8
SEVENDUST Ugly (Winedark) 8
8 © DARK NEW DAY Brother /l(am Bros. 1132 +72 35933 15 S50 TRESEY DF A DEADRMAN Hele... Mbmdtessa ING) »
10 o CROSSFADE Colors /Coumbua) 1012 +54 31080 12 5210 SMILE EMPTY SOUL Don’t Need You /Lava/ 6
11 10 SLIPKNOT Before | Forget /Roadrunner/IDJMG) 932 -2 39989 23 am INSTITUTE Bullet-Proof Skin finterscope/ 5
9 11 OFFSPRING Can’t Repeat (Colmbia) 886 75 32529 12 460 NINE INCH NARLS Only finterscape 5
13 (D  AUDIOSLAVE Doesn't Remind Me dinterscopelEpic/ 885  +142 46519 4  S6M MOST
12 13 PAPA ROACH Take Me /Geffen/ 864 61 MN? 16 a9 INCREASED PLAYS
24 @ TRAPT Stand Up Warner Bros.) . 799 4297 28514 3 580 —_—
16 ()  TAPROOT Cating (Atiantic/ 728 +74 23884 6 523 AR TTLEATARE LS .
17 @ VELVET REVOLVER Come On, Come In (Wind-up/ 692 +41 25060 6 340 TRAPT Stand Up (Warner Bros.) . +297
22 @ 10 YEARS Wasteland (Repubdic/Universal 621 +54 12351 8 a5 DISTURBED Stricken (Reprise +21
. GREEN DAY Wake Me Up When September Ends (Reprise/ +172
21 8 cX1 . .
é STARREX P The g i 0ok , i 15 TR R | STEM OF A DOWN Guesion! temibanToketlyt 3104
31 GREEN DAY Wake Me UD When Septurbet Ends /REﬂ”SE/ 559 +172 24116 4 434 AUDIOSLAVE Doesn’t Remind Me ”IIlGISt‘Gp!/[ﬂI‘C/ +142
19 20  GREEN DAY Holiday (Reprise/ 556 -45 31562 21 4ap MUDVAYNE Forget To Remember /Epic/ +129
23 €D  BREAKING BENJAMIN Rain Holywood) 549 +16 15159 5 42 DEFAULT Count On Me (T¥T) +118
' ; CHEVELLE Panic Prone (£pic/ +11
20 22 AUDIOSLAVE Be Yourself fint (7 73 2
{ @ c v 31 T UMW MR EMPTY SOUL Dot Nesd You L) 9
g8 SUDRAYAR Forget. To Remeniber Epi SIS 123 20 4 498 | yueony oF A DEAOMAN Hell... Roadrumer/BIMG)  +87
"'; 25 @  COLD Happens AN The Time (FipLava) 435 +22 16902 7 453 MOST
i 38 € SYSTEM OF A DOWN Question! (American/Columbia) 468  +164 18058 6 418
18 26 INCUBUS Make A Move (Epic/ 457 -162 13592 9 380 PLAYED RECURRENTS
27 27 TOMMY LEE Tryin To Be Me (71 Education Services) 424 -21 13973 8 380 v o
30 €D RA Fallen Angels Bapubiics/Universal 418 +16 10243 11 210 CHEVELLE The Clincher /Epic/ 547
26 29 DAY OF FIRE Fade Away (Jive/EssentialiPLG) 401 57 8904 10 350 THEORY OF A DEADMAN No Surprise (Roadrunner/IDJMG) 496
1 = BREAKING BENJAMIN So Coid (Hokywood) m
33 @ KXY Famiizr Reaim //Mwuq/ 4 364 +8 10623 8 360 CROSSFADE Cold /Cobmbia pek
29 31 BREAKING POINT Show Me A Sign (Wind-up) 346 -1 6884 18 30 BREAKING BENJAMIN Sooner Or Later (Hollywood) 3%
28 32 3 DOORS DOWN Behind Those Eyes (Repubdic/Universal) 343 -85 12829 16 280 THREE DAYS GRACE Just Like You (ive/Zomba Label Group) 381
42 @  CHEVELLE Panic Prone (Epic/ 316 +111 10270 3 s ?l"’"'" Du::x ézﬂ'd""';j"//l/’;”‘i" — :
R HREE DAYS Home (Jive/Zomba Label Group,
25 34 DANNO JONES lwetcal g - R 258 2 s ’ S PAPA ROACH Getting Away With Murder (Geffen/ 350
8 DISTURBED Stricken (Reprise) mn +217 15550 1 an84 GREEN DAY Boulevard Of Broken Dreams (Reprise) Kk
a4 EXIES What You Deserve (Virgin/ 253 +31 6834 721 .
37 37 SUBMERSED In Due Time (Wind.up/ 252 13 3153 10 240 - NEW & ACTIVE
46 @ DEFAULT Count On Me 7V7) 24 419 9533 2 292 | nen oo Stoned Universal .
39 39 30 SECONDS TO MARS Attack /immortaé/Virgin/ 239 12 3282 8 230 Total Plays: 84, Total Stations: 24, Adds: 16
4 1 ; CLUTCH 10001110101 /0RT)
0 @ Buack LaBEL SOCIFTY Fire It Up (Artemis) 232 +3 8846 12 190 Tt Pt 15, T et 5 1
43 41 DOPE Always /Artemis/ 185 -2 2963 ¢ 181 DEAF PEDESTRIANS 15 Beers Ago (Dotpointperiod)
36 42 AUDIOSLAVE Your Time Has Come (interscope/Epic/ 173 -108 8924 13 230 Total P:‘yls: 81, Total Stations: 10, Adds: 1
- SEVENDUST Ugly (Winedark/
45 D SWITCHFOOT Stars Cokwmins/ 172 +18 3861 3 Total Plays: 76, Totel Buadons: &, Acde: 8
@  THEORY OF A DEADMAN Hello Lonely... (Raadrumnen/OJMG) 163 +87 4900 1 2m MEGADETH The Scarpion /Sanctuary/SRG)
| 44 45  WEEZER Beverly Hills /Geffen) 155 32 w024 17 140 .':'s'r'.?ﬂi‘: ;9ik7°x' 3";';0"8” 6. Adds: /D
ullet-Proof Skin flnterscope;
49 @  FULL SCALE Feet It (Cokumbia/ 143 +44 1925 2 13 Total Plays: 63, Total Stations: 9, Adds: §
47 @ MY CHEMICAL ROMANCE Helena /Repriss) 139 +25 2952 10 Sio MINE INCH NAILS Only (interscope)
@ SMILE EMPTY SOUL Don't Need You /Lave/ 122 +91 1888 1 228 ;::r?gﬁhg :“"‘sss';‘s“";o:n ‘;."""’;;W
@  WEEZER we Are All On Orugs /Geffen/ 121 +44 2909 1 101 Total Plays: 52, Total Stations: 9, Adds: 0
@  FINCH Bitemarks And Bloodstains (One More Fall) (Geffen/ 105 +22 1350 1 100 DUR LADY PEACE Where Are You (Columbia)
= ie - Total Plays: 29, Total Stations: 7, Adds: 1
' 58 Active Rock reporters. Monitored airplay data supp Mediabase R h,ad of Py Radio Networks. Songs ranked by total plays for the airplay week —
of 7/17-7/23. Bullets appear on songs gaining plays of remaining fiat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is Soags ranked by lolat plays
placed first. Songs beiow No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported o R&R by each reporting
station. Songs unreported as adds do not count toward overall olai stations playing a song. Total Audience equals Average Quarter Hour Persons times number of plays | | Statlon slaylists for ell R&R reporters are availabie
(times 100). Each daypart on each station is assigned an AQH ber. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron on the web at www.radioandrecords.com.
inc.).© 2005 Radio & Records.
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participants on the the inkernet only. Rate Theldusxt & & registersd trademark of RateTheMusic.com. The ATNI syutem, is svaiiodie lor
locai radie siations by calling §10-377-5300. Rats Thollusic.com date s provided by Medishess Resserch, o divisies of Premisrs
Notwerks.

flat from previous week. f two songs are tied

( ( —
ﬁﬂmg )  America’s Best Testing Active Rock Songe 12+ R-R ROCK TOP 30 MI"IIAM
Y For The Week Ending 7/29/05 CANADA vl ol
Artist Title (Label) TW LW Famil Bum 1834 1894 2534 WS aamst e vaes) M ol IS o
MUDVAYNE Hapoy ? (Eaic/ M7 4 B % A5 451 439 ; é COLDPLAY Spead Of Sound (Capitad 52 a8 W wp
SEETHER : A3 A SN 7% 412 4 Als FOO FIGHTERS Best 01 You (RCARME) 531 R e
msrummk:::/z;u A% AN % M A% as An 8 @ WU Mo s Dol s W7 o0 8 1
CROSSFADE Colors Cokmbia/ 432 40 T % 41 425 4me 3 4 OASISL e Mo 23 s s
SUPKNOT Before | Forget (Saacrunmen MG A2 47 e% N% 423 43 a4 f %m;?ﬁgmmzz ::: ::":
CHEVELLE The Chncher £pic/ A2 4N W% W% 415 428 am 7 TREWS So S’ oevi Sy 5443 Conat e o
PAPA ROACH Take Me (Geffen) 412 418 8% 1% 378 38 385 5 8 WEEZER Bovey e Gty = e — -
STAINO Right Here (Figy/Ariantic) 41 399 5% 1% 38 411 350 1" SEETHER Ramsdy (Windep) e e
RA Fallen Angels (Repubic/Universal W 3im s & 2 Im e 16 STRIPPER'S UNION Ghe Up._ Gibersalbsc Canady' 316 +39 8 120
SYSTEMOF ADOWNBY.OB. MmecanCotmbiy 483 404 0% 25% 405 489 408 10 114y 5440 Eaty ToLave Trwe ot = i -
STATIC-X f'm The One Warser Gres./ 42 418 5% ™ 3 A 3N 9 12 MMEWCH NALS The Hand That Feeds fterscope) 288 2 18 prev
WE JNCH NALS The Hand That Foads fverscope/ 398 483 95% 2% 1M 112 3 13 WAKG.. On_ Conlie CovtamenrVrnw s Comd/ 287 44 12 150
DAY OF FIRE Fads Away LivaEssentinlPLG/ N 183 H% » 315 M 1n 2 GREEN DAY Wake Me Up Whan Septerbar Ends fvise/ 282 +44 3 23
BREAKING POINT Show Me A Sign Wieree/ N N 4 N 3 I e 14 15¢p SLOAN A Used Up V5tSony BMG Canade/ m 2 7 140
3DOORS DOWN Behind These Eyes /Aputictivwerzal 300 190 00% 14% 380 2388 342 19 U2 City Of Blinding Lights fewarscape/ M 35 s
COLD Happens All The Tims Loy T R TN T B U 17 WINITE STRIPES Bive Orchid 72/ b~ SRS T I | ]
DARK EW DAY Brothar Warmer 8res) M OIM S I Il i 15 18 OFFSPRING Can't Repeet [Cokembia/ 258 2 N 120
THEORY OF A DEADMAN No Suprize Raahmen@/MG/ 381 385 73% 10% 343 374 314 22 @  STAND Rign Here Fiddiencis 29«1 71 s
FOO AGHTERS Bast Of You RCARMG) 7% 1M % X% I I aM 12 20 AUDIOSLAVE Be Yourself srarscopaic/ m 58 19 1210
OFFSPRING Can't Repest [Cakembis/ 75 380 % 1™ 345 14 147 24 214y BF BAKED Lot Down Warner Manic Casody/ 218 3 ] EE
SAEAKING BENIAMIN Rain Fialyroved 14 317 % 1% I 34 1 23 22 AUDIOSLAVE Yow Tome Has Come finterscopeEpic/ 215 L ) 9 120
AUDIOSLAVE Be Yoursel ierscoperEaic) N M e% W% 352 M I % @ 50841 SumeSey foieetieS) MW 2 5 1w
GAEEN DAY Hoey My 157 153 eM% 2% 135 130 1M 21 254» GRADY Hammer in My Hand (Worner Msic Conedy! 179 4 . 18
e Bt 0 30 M N 5 e M o> @y DEFAULT Cournt Onie 7V7) 5 . 1
AUOIOSLAYE Doeor't Aamind Mo ot r W o- W% 1% I8 12 % 2 4 JOVRSON St Waitng, Wiy Suchiratiiersal 129 5 18 1w
gt BECK Gil (latarscape/ 17 BT o2
gﬂmzsmmmgmwmwxﬂwgmgxgmm:;t K i} NOT NOT NEAT Midde Of Nowhevs MWormw Bras/ 121 412 2 mn
espondents who said they are tired of hesring the S0ng. Songs must Rave 40% famikanity 1 appear on survey. Sample compasition is 29 DEF LEPPARD No Matter What TsieedfNNG/ 19 +8 4 (1]
based on persons 12+. Persons are scresned via the intemet. Once passed, they can take the music lest based on the format/music
preference. RateTheMusic.com resuts ars not meant 1o repiace calout ressarch. The results are intended ® show opinions of 25 Canadian Rock . Monitored aiplay data supplied by Research, a division of Premiere Radio

b Mediabase
airpiay wesk of 7/17-7/23. Bullets appear on songs gaining plays of remaining
in total plays, the song with the targer increase in plays is placed first Songs
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REPOR”RS O Dot M 3 78: em Jomen 78 Ka An S faty e 7S: Sost Potioms
FOAR: Gania Awions 75 NI W01 WALS [, 3 Pebalsly Ton Frosh W Saphants ey APOAID: Tm tiobie
4 :usmo 306\*11& sg?nsrms %mm mn w Ak
Stations and their adds Nstod slphabetically by market G Dav 17 SYSTEM GF A 0OWM QNN ) e
. PO Todt Py L A
WIDR/SGreen Doy, W LA 2 ORVELLE
Y Aatene. TX W o 56 2 Dy, 0 '-“"‘o'.: = S b —_— o T o
PORD: Frask Paln i v 1 ST 0 O ooy Ao 15 TR0 B 2 bed
3 DSTUREED OEVELLE 3 SYSTEM OF A OOWN 7 DSTURBED oY R
it ST 4 cow SmE APTY SO , NG . VS €D L KISW/Senltle. WA
oo THOLSAND FODT KRUTCH XROAOuth MO et Loe e ot A QMAD: Duve Richondy WK(RWausau, Wi
e : FORD e b AP0 o Castie! PO Mk Semmemony
ma-: NY* WRXR/Chafiacaoge, TN m‘“ = :’r"-'l.n—-‘- ¢ Ao ] aen Oun Watenats
s 3 SUP| 45 1 T
-yl o ™ O o oS . -t AR Svewono = MO Oaown | Y BT
3 3 3 4 WELER
L= . 1o, 08 0 Lok [oyr gy . Phiategha,PA° | WHBLSheboysan W1 | £33
POAMD: Eric p e i‘.‘»"‘?'.. ST A o At twr sou AP0 Gi Edwarts O O & A
red SUALE EPTY SOUL 2 DSTURSED ZCOAawien. 0K WLZRMiiwaukee, W1* i KCTAWichita, KS
§ CesTUReED THEORY OF A CEADMAN 7 SEVODUST oo PD: Oon “Criter” Bvpes b iy 7 oengary TN .
MU psetn, W1 W Ocago, 1L* i PLAD: e Hoide AP0 oot Comte [+ St Y ) PO foy Stess
POAD: Gy ot P06 Gomtls WGBF Evansrille. AP0 Showm Quiem SWIOFO0T Aposlan SYSTEM OF A COWN WRORSoW Bumd. M | "t
s ety APD: Sove Lovy ] - . OrsTReED o S 2paat
DEFAA 00t Mt Sanders DISTURBED LT3 ASTITUTE
-!)u-\s-ou PO F: ROLLIG STONES o (™0 PO: Al Jofiries N
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2 SYSTEM OF A DOWN %r 1 SYSTEM OF A DOWN :D'SHRKL‘ Il.,):lm Sk SEVENDUST 1 SMTOE001 -G
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OM: Sieve King % APOARD Tomy Latrie PO Moo KR Anzoig, W -y rrilend :imusu.g . "
PD/AMD: Dawy Spanks KIL0/Colorade Springs, CO 4 ORveLLE APDMD: Mike Karoty “_'hs" ALOICSLAVE 1 HMOER | WLDUSpringfield, MA
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I
/“W “ America’'s Best Testing Aiternative Songs 12 + m Tolm! me Banlnd
For The Week Ending 7/29/05 4 |
Persons Men Women WRWK
Artist Title (Label) ™ LW <Familiarity Burn 18-34 18-34 18-34
A few weeks back R&R weicomed a whole slew of new Alt reporters, one
FALL OUT BOY Sugar, We're Goin’ Down fsndiUME) 413 418 % 1% st - I 192 of which was WRWK (The Zone)/Toledo. Wanna hear the whole scoop? Zone
s s PD and Cumulus/Toledo Sr. Rock Program-
GORILLAZ Feel Good Inc. Vi, X . . McC 1
GREEN DAY Wake Me Up M:us-p ember Ends (Reprise/ :: ::: :? :IS: : :: : l. 3: I ey S A S
t ! i : i
. o . - = : WRWK, originally Active Rock as WBUZ
RISE AGAINST Swing Life Away (Gefon s 3,2 % 1% 3% 363 A (The Buzz), evolved into “Rock 106" and,
KILLERS Mr. Brightsude siand//0/MG) in 4 0o% “% in n 454 after major signal improvements and add-
GREEN DAY Holday /Reprise/ 3N 4s 1% % i M s ing a brand-new tower, re-emerged as “Al- | | oy Y NS A ARSI
OFFSPRING Can't Repest (Cobmbis/ W IM M % 32 Im In ternative 106.5 The Zone™ in January 2003.
s Now working with Cumulus Exec. VP
JMMY EAY WORLD Futwres Droamorko/ntorscope) 384 392 6% W% 384 378 am John Dickey and Sr. Format Director Val Garris, WRWK is an 18-34-targeted,
FOO FIGHTERS Best Of You (RCA/RMS) i amn m% % 10 388 375 Rock-leaning Alternative. Without an Alternative or Active Rock competitor,
MY CHEMICAL ROMANCE Helena (Reprise/ 3190  an "% 2% 0 152 X} we can look at compatible music from both segments more than a more tra-
ditional, niche-leaning Alternative can.
WEEZEN Beverly Hills /Geffen/ ™ X
] - - - - " As have neighboring markets Detroit and Cleveland, Toledo has always
BRAVERY An Honest Mistake /iciane?2/MG/ in im0 3% m n n in ! supponted the Rock formats, dating back to 1972. In fact, Rock and Alterna-
TOIE INCH NAILS Tha Hand That Feads fererscape/ an 4% % kN, ] i i tive, collectivety, garner the most audience share of any format. In addition
AUDIOSLAVE Be Yourset! interscape/Epici 17 1% 0% 2% 182 378 14 to support from a biue-collar base, we get love from a solid contingent of
SEETHER Remedy /Wind:ug/ i’ 3 0% 2% 18 351 n younger fans on the campuses of the University of Toledo and Bowling Green
) . ’ State University.
KILLERS A These Things That I've Done isiand10/MG)  3.75 - I % w18 M With our close proximity to larger markets, we get a lot of shows, due in
MUDYAYNE Happy? o/ 8 In 8% 1% 35 M N { part to our on-air suppon. In March we drew 4,200 people on a weeknight
CROSSFADE Colors /Cokmbia/ 85 378 3% 13% 187 343 374 | for the Taste of Chaos Tour, and recent sellout “presents” shows have in-
HOT HOT NEAT Middie 01 ) . 382 175 % ™ 358 183 Yy cluded Papa Roach, Breaking Benjamin, Chevelle, Taproot and 30 Seconds
y . To Mars.
SYSTEM OF A DOWN B.1.0.8. /American/Columbial i n L % M M e ' On Troy Michaels and the Morning Zone, native Toledoans Troy and par-
COLDPLAY Speed Of Sound (Capitol! is8 318 % % 3.49 kX)) 359 | ner Defoe (Mike Rice) create a balance of information and listener interac-
STAIND Right Here /Fig/Atiantxc/ 358 3in 80% 2% 347 337 389 | tion in a music-intensive show. In middays we have Carolyn Stone, who is
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ALTERNATIVE

KEVIN STAPLEFORD

WHFS: Fear 0f A
Female Planet

Total grrl power in Baltimore

WHFS is weird. Forget its unceremonious flip to a Spanish-
language format in Washington, DC and its almost imme-
diate Alternative rebirth in Baltimore earlier this year. Consider
instead the fact that while a mere six monitored Alt reporters
have female PDs and only six others have female Asst. PDs, the
“Legendary ‘HFS” has women in both positions. That's just ...
weird.

The First Ladies Of Alt
Being inspired by girl talk

Beyond Baltimore, five other women are running Altemative stations.
TTisweekheydferwdsdwisdomlomeirtp-and-ounhgrados&ers.
Leslie Fram, WNNX (90X)/Atlanta: Don't make it a gender thing. It's all about leadership,
communication, good kstening skills, respect and being accessible and accountable. 've
always tried 10 lead by example and be in the trenches with the team. Don't be afrad to
ddegateeﬂmerWhenyouermwerpeopbyouwaaseymreﬁawveness

Kim Monroe, WXTM/Cleveiand: Don't give up. Give it everything you've got. it's
still very much a boys’ club, but that's changing. Stay part of everything, from
| the music to promotions to sales. Leam as much as you can about everything, and
| participate as much as you can.

Michele Diamond, WROX/Norfolk: Don't be afraid to take chances, stay in touch
with your audience, follow your instincts (you know what they say about women's
intuition), and never, ever give up.

Annrae Fitzgerald, WLRS/Louisville: Keep working toward your goal. Watch and
learn everything you can from everyone you can. You may have to work a little harder
to get noticed, but hard work and persistence are very important. Remember, the
cream always rises 1o the top.

Lisa Biello, WHRL/Albany, NY: | would give the same advice to any person
wanting to be a PD, regardiess of gender. it takes more than just a natural ear for
musictobeagoodPD.soaspimtoleamallaspecisotmejob.Beoomeanexpenon
everything because, as the fearless leader of the station, you will be the one called at
Sam on a Sunday when the studio computer flips out. Leam everything from top to
bottom because at some point you'll be asked about it.

Lynn Barstow, KROX/Austin: Goddamn it, 'm not a girl. Thase emotional scars
were just healing, and here comes Stapleford, opening wounds. Thanks a fot, buddy.

'HFS PD Lisa Worden and Asst. PD Libby
Carstensen don’t spend a lot of time meditat-
ing on the fact that they are both female howev-
er. Despite the high estrogen levels in the pro-
gramming suite, there’s plenty more to contend
with — like rebuilding “HFS into a market lead-
erin Baltimore and the fact that Carstensen is de-
parting at the end of this week.

“You know what? The fact that we're girls is
really unimportant when it comes down to how
we run ‘HFS,” Worden says. “We're not going
to resort to stuff like putting topless chicks on
our website, but that's not just because we're fe-
males. "HFS is cool. The station is going to de-
liver what the audience wants from us, and |
don’t think they want that.”

“And, keep in mind, it’s not as if you're go-
ing to see topless dudes on the website cither,”
Carstensen adds with a laugh.

Rebirthing A Legend

When the plug was pulled on WHFS on Jan.
12, listener reaction resulted in the heritage Al-
ternative outiet being reassigned to sister station
WXYV (Live 105.7)/Baltimore on Jan. 21. With-
in a few weeks the station’s calls were formally
changed to WHFS and music programming ne-
placed Talk during the night and weekend shifts
(with more music reportedly being planned for
additional dayparts following the exit of
Howard Stern).

As a result, WHFS surged 2.2-3.1 in the win-
ter book. Then, in the recently reieased spring

programming era.

QUEENS OF BALTIMORE wrirs/sattimore Asst PD Libby
Carstensen (I) and PD Lisa Worden celebrate the end of their all-female

survey, it rose to a 3.6 share and a No. 9 ranking
12+.

“Iwould say that ‘'HFS is very altemnative, es-
pecially since we re-signed on in Baltimore,”
says Worden. “In terms of music, Libby and |
want to play amazing songs from credible art-
ists that reflect an alternative vibe.

“Beyond that, ‘HFS is designed to be fun. The
production is campy and creative and — right
now — very summer-ish. And, with the gold,
we're playing everything from Soul Coughing to
Hole to The Pixies, and we're playing them smart.

“The station sounds good, and that's why
we're seeing the ratings in Baltimore that we are.
We sound like the city, we sound like the sum-
mer. It's fun, and it's not taking itself too
seriously, We're back to calling
ourselves the ‘Legendary
'HFS,” but it’s tongue
in cheek.”

Carstensen agrees,

saying, “When we
brought '"HFS back,
Lisaand | really changed
our approach. It was like,
You know what? We want to have fun, and the
station needs to sound like we're having fun.’ Not
that we didn’t try to do that before, but we took
it to heart this time, and we wanted to zero in on
the things that people are passionate about.”

What's Your Sign?

So where do the chromosomes of the pro-

—_ gramming team fit in?
Does the new WHFS
sound different because
two females are steering
the ship? “I think it sounds
more organized,” says
Carstensen. “It sounds
like there’s a definite di-
rection, probably be-
cause we’'re both so
tuned in to pop culture
— which is why, rather
than sounding like a fe-
| male-dominated station
or°a male station, it
sounds like a station that
any person between 18
and 34 can be passionate
about.

e —

“If anything, people might say that we need
to be more feminine. Sometimes Lisa and [ joke
that the guys are a bunch of women_ But, at the
end of the day, the station sounds rad, and it's
exposing a lot of people to the heritage of the
format and to the right new stuff as well.

“WHFS isn‘tjust a station that's programmed
by females, it's a station that’s programmed by
people who love the music, live the lifestyle and
are passionate about what they’re doing,”

Worden arrived at WHFS in 2003, primed for
her first PD gig after nine years as MD at KROQ/
Los Angeles. Carstensen, mean-
while, got her start at
KIDA/IdaGrove, 1A (no,
seriously) before moving
on to KFMW (Rock 108)/
Waterloo, 1A. She seg-
ued to KFMA /Tucson in
1998 and eventually became
its PD in 2003. And then this

whole all-girl thing happened.

“I never thought about going out there and
hiring a female,” Worden says of her initial
search for a right-hand, er, person. “linterviewed
alotof people and asked some of my radio peers
who they thought was good and asked some
record people who they liked. Then 1 just nar-
rowed it down to the person [ thought would
be the best fit for me and the station — and she
just happened to be a girl.”

“What's weird is that everyone scemed to
think that she and I knew each other before |
moved out here,” Carstensen says. “It's crazy,
because our paths should have crossed so many
times, but they never did. | just remember being
excited about working with Lisa, 'especially
when I found out that she was a Gemini, because
I'm a Gemini. Geminis work well together, so
this wasn’t about us both being women, it was
all about star signs.

“I had never worked with another woman
before, so it was kind of cool to not have to be in
the boys’ club for once.”

Not A Girl Thing

As the stars have seemingly aligned in favor
of Baltimore’s “new” WHFS, we are presented
with evidence that a pure Altemative approach
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T — e Ee——— §; Te—

can work in a decidedly bluecollar town. it
seems a mofe feminine touch (rather than the
standard uber-male Active Rock tactics) might
be just what the Alternative format needs.

“I don’t know,” Worden says. “The format
benefits from people who are talented, whether
they’re male or female. | know that sounds like
aPCanswer, but truly mean it. Girl, guy, what-
ever you are, if you're talented and you love the
format and you love the music and you love
radio and you're creative — all those things —
that's what the format needs.”

Carstensen agrees, saying, “We need more
passionate people who give a shit about what
they e doing. It comes down to people who get
it, no matter who they are.”

Worden also shrugs off the challenge of be-
ing a female I'D in a male-dominated business.
“It's only an issue if you want to make it an is-
sue,” she says. “I'm not going to sit here and
blame the fact that I'm a female for the things
that [ don’t have. If somebody sits around say-
ing, ‘Oh, I'm not getting what | want because
I'm a girl,” then it is going to be an jssue.

“There might be some girls out there who
won'tlike the fact that I'm not saying how tough
itis tobe afemale in this business, but that hasn't
been my personal experience. Being a girl has
not been a factor. Whoever you are, you've got
tobe passionate about what you want to do. Just
£o for it, man!”

Postscript

Despite the recent resurgence of WHES, its all-
girl chapter comes to a close this week as
Carstensen makes her exit. “After being in ra-
dio for over 10 years, | have decided to take a
break,” she says. “I've wanted to do this for a
long time, but | have never had the courage to
doit. love radio, but I want to figure out if there
are other things that | love. The beauty is, like
the prodigal son, you can always come back
home to radio.

“lknow people must think I'm crazy because
things are going so well right now, and mavbe
am a little crazy. | love Lisa and this station and
what it means to people. This year at WHFS has
taught me that, with enough passion and cour-
age, anything is possible.”
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TRIPLE A

JOHN SCHOENBERGER

In Their Own Words

Women in Triple A radio talk about the format

|, /| enare men, and women are women. And I am thankful for

the difference! When R&R'’s editorial department decided

to do a theme issue on women in radio, it immediately occurred

to me that the Triple A format has always been friendly to

women, both on the programming side and in terms of giving
female artists fair representation on the air.

| decided to reach out to some of the key
women in programming positions at the for-
mat to get their opinions on the matter. As
you'll read, all the women who responded felt
that the Triple A community has proven to be
a good home for them. In addition, they are
excited to be in a format that embraces and ex-
poses great music from both male and female
artists.

Dana Marshall

PD, WXRV/Boston

First, let's get the sexist stuff out of the way:
Many of the men [ get to deal with in Triple A
are people | consider to [—_
be some of my closest |
confidants and friends. |
We all speak the same
language.

Now for the real
stuff: There is no ques-
tion that there are op-
portunities for women
who want a career in
this format. I think it's
because we get it. Women have a sense of bal-
ance, faimess and nurturing that is unique to
our gender. We understand the nuances of this
format and its listeners. This is not to say that
men who program in this format don’t get it,
too, but I think Tripie A provides more oppor-
tunities for women to succeed.

I personally have been given many oppor-
tunities to prove myself, from my early days
at WEBK/Killington, VT, where it was never
about being male or female, to my current po-
sition as PD at WXRV, where the attitude of my
bosses is the same.

| have always admired the women who
have paved the way in this format, such as
Chris Mays, Michelle Clarke, Louise Coogan
and Jesse Scott. They have all inspired me.

Lauren
Macleash

PD, KTCZ/

Minneapolis
I've always loved
i playing with the boys.
| grew up with crazy
uncles, brothers and a
dad who taught me to
Lauren MacLeash play basketball and
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Dana Marshall

spit. So, naturally, when | realized that the NFL
was out of the question, | went into radio.

It was tough for me to get into Rock radio
in the mid- to late "80s. At that time the Rock
format truly was the stereotypical man’s
world. But | got some lucky breaks program-
ming a couple of Classic Rock stations — one
in Nashville and one in Norfolk — which gave
me much-needed experience.

Then Paul Lucci, who had launched
WKOC /Norfolk in 1991, called. He asked me
‘to program a Triple A station before there was
a Triple A format. | went from 200 records to
1,200 records by artists who were both male
and female. It was exciting, and | was re-ener-

But [ didn’t want to just play cool music, |
wanted to win. So | focused and started to
make lifelong contacts with John Bradley and
Dave Rahn at SBR, with other Triple A pro-
grammers and with label reps, and WKOC
went top five 25-54. From there [ got a call from
the folks at KTCZ/Minneapolis, and now it's
11 years later.

Triple A broke a lot of barriers for women on
both the programming and the performance
sides. It didn’t matter whether | was male or fe-
male, and that’s how I've always lived my life
— kind of genderless. I have both maie and fe-
male colleagues, they are equal in my eyes, and
that's how | treat them. It's a level turf.

Barbara Dacey

Director/Worldwide

mvyradio

Triple Ais basically a friendly format and, yes,
it’s open to and inclusive of women both inside
our various companies and on the airwaves. |
have always felt supported as a programmer in
the Triple Acommunity and as a member of the
management of mvyra-
dio. That feeling has
gone a long way in
terms of my profession-
al happiness and growth
over the years.

lalso believe that en-
suring that women art-
ists are supported and -
played on our radio sta-
tions is essential to

Barbara Dacey

keeping the integrity and relevance of our sta-
tions intact.

£ Chris Mays
PD, KMTT/Seattle

Throughout my radio career there have
been lots of times when | was the only wom-
an in a room filled with
men in suits. Perhaps
the most dramatic and
funniest time when
gender came into play
was when | was pro-
gramming an AC sta-
tion targeted directly to
women and was told
by the men in suits
what women wanted to
hear on the news. As |
recall, it was something along the lines of horo-
scopes, pets, children and celebrity news.

That said, being a woman has never stood
in the way of my career advancement. I've nev-
er felt discriminated against or held back be-
cause of it.

As far as music goes, this format is extremely
open-minded, and we tend to play the music
we think will sound best on our radio stations
regardless of the gender of the performer.
What we're looking for is music that our au-
dience will love and a balance of styles.

Judy Adams
PD, WDET/Detroit

When | worked for commercial radio in the
late ‘60s and early "70s | was told that they
didn’t use women on the air. When | went into

R public radio at WDET

RN in 1973 they put me on

\ the air immediately
and had several other
women on the air al-
ready. From my experi-
ence at both public and
commercial radio sta-
tions, I feel public radio
is much friendlier to

Judy Adams  y.omen overall. Many
of the stations are licensed to universities,
which are known for treating peopie fairly and
for providing a positive work environment.

ljust read a recent survey that said that just
8% of the program directors in radio ae wom-
en and that it dropped to 6% for major mar-
kets. I've been PD at WDET since 1984, so |
guess ['ve been part of that 6% all these years!

On the music programming side, we at
WDET have never made a conscious effort to
play artists based on gender because we judge
all music equally, using the same criteria. Con-
sequently, we've always ended up with agood
balance of both male and female artists.

Kate Hayes
Asst. PD, KOZT/Fort Bragg, CA

I got hired at my first radio station while | was
still in high school, essentially growing up in the
business. Not having done anything else, [ as-
sumed women in broad-
casting were treated fairly.

When [ started [ was
blessed with mentors
who nurtured me as a
person —not as a gil —
and so it wasn’t until |
had over a decade of ex-
perience and a couple of
programming manage-
ment positions under my
belt that I realized the po-
tential existed that I might be perceived as less
merely because of my gender.

Chris Mays

Kate Hayes

Through the now 30-plus years of varied
Rock radio environments that viewpoint has
morphed. Frankly, | have become increasing-
ly cynical. In radio and other forms of media
it seems that attractiveness counts more than
talent and that intellect is less valued than pli-
ability and youth — except in Triple A.

But life and Rock radio have been good to
me. My forays into other formats and media
(especially some of my TV work) have occa-
sionally been disturbing, but thank the god-
dess for Triple A radio. What a relief.

Laura Ellen Hopper
PD, KPiG/Monterey

I've been in radio since | was 18 years young
— a hippie runaway who found a radio com-
mune. That makes how many vears? I fell in
love with the medium, and everything else !
have ever done pales in comparison.

There was no Triple A when I started out,
and there were pre-
cious few women in ra-
dio in the late '60s to
early "70s. But | owned
apiece of KPIG in those
early days, and for that
honor 1 got to answer
the phone and do the
a traffic and billing,
— % along with being PD/

Laura Hopper  \ip and having on-air
duties. But I did not make coffee!

It's been a long road to success here at KPIG,
and women workaholics have always played
a big part in taking “The Pig” there. We have
always had women on the air as DJs, and
we've always played female artists. No such
thing as token women around here. How
would you like to be affectionately called the
“Pig Sow"?

Rosemary Welsch

PD, WYEP/Pittsburgh

.Gender is so basic to identity that there is
no way for it not to be a central contributing
factor to a person’s work. Spih that out to an
artist who is writing songs based on personal
] experience, and you get
an idea of how exposed
an artist is in an indus-
try that relies on a mar-
ketable product.

Both men and wom-
en fall victim to stereo-
types in the industry,
but I think the music in-
dustry is much harsher
Rosemary Welsch 16,214 women. So
much is based on looks and youth that the field
narrows considerably for older or unconven-
tional-looking or -acting women.

Music speaks for all of us. Most of us can't
write or perform, so we identify with artists
who come from shared experiences. If you are
an intelligent person, especially a woman of a
certain age, Triple A is often the only format
that offers you a reflection of yourself.

Conversely, the Triple A format offers female
artists the chance to create music based on
quality and not on the number of units it might
sell, although it is gratifying when a great CD
sells well.

1 was and still am drawn to this format be-
cause it challenges me and treats me more in-
telligently than other formats. I've had the
chance to grow and advance in this industry. |
don’t see much of that happening in other ra-
dio formats. Basically, if it weren't for the Triple
A format, I would probably not be in radio.
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POWERED

B W s me ves R e e EGP WS MEDIABASE
2 0 JACK JOHNSON Good People (Brushfire/Universal) 542 +3 21217 1" 25/0
1 2 COLDPLAY Speed 0f Sound /Capitol) 514 -57 25000 14 26/0 o
4 o RINGSIDE Tired Of Being Sorry (Flawless/Geffen) 356 +4 14607 17 2110 MOSTADDED
5 @ 2 CityOf Binding Lights dnterscope) 343 +6 13276 7 1800 | ammstme weas) a00s
3 §  SNOW PATROL Chocolate (4&M/interscape/ 339 30 12 25 20 | OAVIDGRAY The One | Love ATO/RCAIRMG) 4
7 @ LOWMILLIONS Statue Manhattan/EMC) N2 18 0s2a 15 g |l SOt et w1, ERITRE
8 @  MIKEDOUGHTY Looking At The World From The Bottom Of A Weli 4TO/BMG) 308  +21 14212 10 231 KEANE Bend And Break fierscape! 3
9 o DESOL Karma (CurtyReprise/ 302 +27 11948 L] 22/0 MELISSA ETHERIOGE Retugee //siand//0JMG) 3
6 9 DAVE MATTHEWS BAND American Baby (RCA/AMG) 278 -57 14697 18 24/0
10 @ BECK Girl Anterscape/ 272 +12 12166 8 18/0
23 m TRACY CHAPMAN Change (Atiantic/ 248 +81 13797 2 201
1 12 JASON MRAZ Wordplay /Atiantic/ 249 -8 7642 10 1710
21 @ DAVEMATTHEWS BAND Dreamgirl (RCA/RMG) 240 +63 13338 4 1810 MOST
@ ERIC CLAPTON Revolution (Ouck/Reprise/ 238 +120 14551 1 2112
14 15 KYLE RIABKO What Did | Get Myself into (dware/Columbia) 230 -1 6322 15 20/0 INCREA SED PLA ys
16 D AUDIOSLAVE Be Yourselt dterscape/Epic) 210 4 12143 7 e Tom
18 m AQUALUNG Brighter Than Sunshine (Skghtly Bigger/Red Ink/Columbia) 205 +23 6920 5 211 ARTIST TITLE LABEL/S) INCREASE
17 @ BRUCE SPRINGSTEEN Al The Way Home (Columbia/ 201 +3 8934 6 15/0 ERIC CLAPTON Revolution Duck/Reprise/ +120
©  DAVID GRAY The One | Love (A TO/RCA/AMG) 190 +86 12308 1 1877 | DAVID GRAY The One | Love (ATOIRCARME) +86
12 20 WALLFLOWERS Beautiful Side Of Somewhere flnterscape/ m 24 5181 17 180 lﬁfﬁl.fm?s" :m“:?j ::l"‘:e”’/‘y‘l'w :;1
22 @ AMOS LEE Keep It Loose, Keep It Tight /Blve Note/EMC) 174 +2 6806 3 15/0 DAVE MATTHEWS BAND Oreamget RCA/AME) +63
24 @ SHORE Waiting For The Sun (Maverick/Reprise m +3 5394 6 1310 HERBIE HANCOCK flJOHN MAYER Stitched Up
18 23 JOHN HIATT Master Of Disaster New West/ 170 14 5856 6 15/0 {Hear Mussc/Vector) +57
20 24-  REDWALLS Thank You [Capitol/ 156 -26 4399 1 14)0 WHITE STRIPES My Doorbell (7hwd Man/¥2) +82
26 25  RAYLAMONTAGNE Forever My Friend (RCA/AMG) 132 27 4924 9 13 | MICKEL CREEX When in Rome (Sugar i/ +40
25 26  ROBERT PLANT Shine it Al Around (Sanctuary/SAG) 130 37 5085 20  qsjp | FRAY Over My Head (Cable Car e/ b
, COLOPLAY Fix You Capital +B
@ WHITE STRIPES My Doorbell (Thid Man/V2) 128 +42 5711 1 10/0
@ GREEN DAY Wake Me Up When September Ends (Reprise/ 119 +9 6828 1 5/0
28 29 GREEN DAY Holiday (Reprise/ 119 -10 6052 3 510
27 30 AIMEE MANN Going Through The Motions (Superaga/lUntad MusxciansMusic Alies) 117 -16 4532 1 110
26 Triple A reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by tetat plays for the airplay week
pf 717-7/23. Bullets appear on songs gaining plays or remaining fiat from previous week. If two songs are tied in total plays, the song with the larger increase in piays M OS T
Esoig Saton, Songs creporie o e 60t sov owand s o nne s et of e a0 offcialy wpoied o ReRW e | Df AVED) REC URRENTS
of plays {times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, TOTAL
Arbitron Inc.).© 2005 Radio & Records. ARTIST TITLE LABEL(S) PLAYS
- e b KEANE E 's Changing finterscope) 9
WICKEL CREEK When In Rome /Segar /4 u2 mm th:{a:e 10 Yo O finerscope) :;9
NEW & ACTIVE I;:;Z’;’AR% L;:"j,:‘:;‘ "2 JOHN BUTLER TRIQ Zebra (Lava/ 153
Total Plays: 102, Total Stations: 7, Adds: 0 GREEN DAY Boulevard Of Broken Dreams /Agprse/ 149
MAIA SHARP Red Dress (Koch/ KATHLEEN EDWARDS In State (Zoe/Rounder) JACK JOHNSON Sitting. Waiting, Wishing (Brushfre/Unversall 147
Total Plays: 115, Total Stations: 9, Adds: 0 Total Plays: 98, Total Stations: 9, Adds: 0 HOWIE DAY Colhide /Epnc/ 126
TRISTAN PRETTYMAN Love Love Love (Vigw/ COLDPLAY Fix You (Capital KEANE Somewhere Only We Know (Interscope/ 18
Total Plays: 111, Tota! Stations: 11, Adds: 0 Total Plays: 97, Total Stations: 3, Adds: 1 BETTER THAN EZRA A Lifetime /Artemys/ 18
VAN MORRISON Stranded (Geffen) FRAY Over My Head (Cable Car) Epic/ BLUE MERLE Burreng in The Sun /isiand/0UMG/ 116
Totat Plays: 109, Totai Stations: 11, Adds: 0 Total Plays: 84, Total Stations: 8, Adds: 1 TORI AMOS Sleeps With Butterflies [Epic/ 108
WILLIE NELSON /TOOTS HIBBERT I'm A Worried Man /L ast Highway/ SHANNON MCNALLY Micacle Mile (Back PorcVEMC) S I
Totat Plays: 108, Total Stations: 8, Adds: 0 Total Plays: 82. Total Stations: 8, Adds: 2 [ Station playlists for all R&R reporters are available !
) L on the web at www.radioandrecorgs.com. I
Songs ranked by tetal plays
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PRODUCED BY STeve CROPPER. ADD DATE: AUuGUST 8TH
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-

" C € 4 x2
NICHELe CLAORK ® MICHEeLE CLORK PROMOTION 818-223-8888
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Wi e ARMST TITLE LABELSS) it A woee DR ke
1 1 COLDPLAY Speed Of Sound {Capital 651 83 6092 14 3710
2 @ JACK JOHNSOM Good People /Brushfire/Universal 844 +6 6981 12 3
4 @ U2 City Of Binding Lights /interscape) 570 +46 487 7 320
5 €  JOHNWIATT Master Of Disaster (Wew West? 567 +47 6372 7 40m
3 5  MIKE DDUGHTY Looking At The World Fvom The Bottom Of A Well (ATO/AMG) 518 18 4342 14
6 @ BECK Gl interscope) an +3 5493 8 30
Jd 7 @ BRUCE SPRINGSTEEN All The Way Home (Coluimbia/ a1 +5 5780 7 3
22 € TRACY CHAPMAN Change (Atisntic) M 12 4599 2 83
17 € DAVEMATTHEWS BAND Dreamgirl (RCA/AMG) 355 +94 4530 2 314
8 10 RINGSIDE Tired 0f Being Sorry (Flawdess/Geffen) 31 -20 3283 15 230
11 @ LOWMILLIONS Statue (Manhottan/EMC) 340 +9 2767 10 2001
13 @  JASONMRAZ Wordplay (Atiantic/ 334 +22 1984 98 210
12 @  AMDS LEE Keep It Loose, Keep It Tight (Blve Note/EMC) 328 0 3936 6 28m
@  ERICCLAPTON Revolution (uck/Reprise/ 20+ 5168 1 365
@ DAVID GRAY The One | Love (ATO/RCA/AMG) 309 +124 5399 1 338
167 @ WILLIENELSON fTOOTS HIBBERT I'm A Worried Man (Lost Highway) 276 +1 3442 5 302
2t D  DESOL Karma (CurtyReprise) m +29 2827 a4 20
9 18 WALLFLOWERS Beautiful Side Of Somewhere fnferscope! 267 89 1973 17 21|
| 27 @  NICKEL CREEK When in Rome (Sugar Hif) 256 +47 a9 2 33N
14 20 AIMEE MANN Going Through The Motions (Superega/United MusiciansMusic Ales) 254 4 2602 16 210
18 @  MAIASHARP Red Oress fKoch) 251 +8 1889 4 2m
; 10 22 DAVEMATTHEWS BAND American Baby (RCA/RMG) 251 -85 1228 18 1710
19 €  KATHLEEN EDWARDS In State (Zoe/Rounder/ 248 +3 2093 a4 291
20 @  LUCE Buy A Dog toe’s Music) 245 +2 1487 § 170
15 25  RYANADAMS & THE CARDINALS Let It Ride Lost Highway) 228 4 2582 16 220
25 26  ABDELWRIGHT Quicksand flnterscape) 221 a 2183 4 2501
26 @ SON VOLT Afterglow 61 (Transmit Sound/L egacy) 223 +13 5567 3 230
~ @ REOWALLS Thank You (Capitol 203 +9 2847 7 1810
’ 24 29 TRACY BONHAM Something Beautiful (Zoe/Rounder/ 201 36 1237 5 230
. €  RICHARD THOMPSON Let It Biow (Coaking VinySpinArt) 197 +21 3825 1 230
b 48 Triple A reporters. Songs: ranked by total piays for the airplay week of Sunday 7/17 - Saturday 7/23.
J © 2005 Radio & Records

MOST ADDED"

ARTIST TITLE  LABEL(S)

DELBERT MCCLINTON One Of Fortunate Few New West/
RODNEY CROWELL Say You Love Me (Coiumiva/

ROLLING STONES Rough Justice /Virgm/

DAVID GRAY The One | Love (ATGRCA/RMG)
MELISSA ETHERIDGE Refugee (/slanddO/MG)
HERBIE HANCOCK £.JONN MAYER Stitched Up (Hear Music/Vector/ 7
ROBERT PLANT & STRANGE... Al The King's... (Sancruary/SAG/ 1

ERIC CLAPTON Revolution (Duck/Reprise/

RAUL MIOON State Of Mind (Manhattan/EMC/

MOST
INCREASED PLAYS

ARTIST TITLE LABEL(S)

ERIC CLAPTON Revolution (Duck/Reprise/

TRACY CHAPMAN Change (Atiantic/

OAVIO GRAY The One | Love (ATO/RCA/RMG)

5
5

TOAL
PLAY
INCREASE

+1n
+128

OAVE MATTHEWS BANO Oreamgeri (RCA/AMG/
H. HANCOCK f1J. MAYER Stitched Up /Hear Music/Vector/
MELISSA ETHERIDGE Retugee (/siand10/MG/

FRAY Over My Head (Cable Car} Eaic/

JOHN HIATT Master Of Disaster (New West/

NICKEL CREEK When In Rome (Sugar Hill

U2 City Ot Bhnding Lights (/nterscape/

SYNDICATED
PROGRAMMING

Addod This Week

World Cafe - Dan Reed -898-6677

BRANDI CARLILE Fall Apart Again
BRETT DENNEN Desert Sunnse

HERBIE HANCOCK When Love Comes To Town

LAKE TROUT Street Fighting Man
RODNEY CROWELL Say You Love Me

WORLD LEAOER PRETEND Bang Theory

+124

+94
+85
+57
+53
+87
+47
+46

Acoustic Cafe - Rob Reinhart 734-761-2043

CHRIS WHITLEY Valley Of The Innocents

ERIN MCKEOWN Delicate December

RODNEY CROWELL We Can't Tum Back

STEPHEN STILLS Different Man

| ( REPORTERS
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WK WD ARTIST TILE LABELS) TR ks S

1 @)  OWIGHT YOAKAM Blame The Vain Mew West 656  +39 3968

2 2 JOHM HIATT Master Of Disaster (Vew West/ 573 2 u7

3 3 JOHN PRINE Fair And Square (Oh Soy/ 524 52 9509
a 4 ROBERT EARL KEEN What | Really Mean /Koc/ 4% 19 7997

5 €  ADRIENNE YOUNG The Art Of Virtue /AcdeBel/ [T AT 1745
10 @  SONVOLT Ohemen.. Transmi Soundiagacy) [TT R 1582

8 @  GREENCARDS Weather And Water (Dustone/ M3 .1 2827

6 8  ROBBIE FULKS Georgia Hard (Yap Roc/ ) 22 21

7 8 CTAYLORS C RODRIGUEZ Red Dog Tracks Back AvchEMC) 402 33 anni
12 (D VARIOUS ARTISTS Fins, Chvome And.. /95 Aartiy M .3 2105

8 11 SHELBY LYMNE Sut Yoursalf Capitad s 3 4185
7 @  WILLE NELSON Countryman (Zast Hiphway) /7«08 1383
13 13 WAYES CARLL Little Rock fHiweuy 87 Masic/ 8 2 e
15 14  C.CARY& T.COCKRELL Begonias Yap Aox)- E7]) r 2081
11 15 RYANADAMS.. Cold Roses Last Hiphway/ I “ o
4 16 SHOOTER JENNINGS Put The 0 Back... Uiwersa/Sowth) 314 2 113
16 17 BRUCE SPRINGSTEEN Devis And Dust /Cokmbsa/ P17 2 s
18 @  MICHELLE SHOCKED Don't Ak... Miphey SundMosic Alles) 278 +8 1184
2 @ TWOTONS OF STEEL Vegas Pab Oy 75 . 1209
24 @  SHANNON MCNALLY Geronims Back ParchEMC) B .13 1517
ROONEY CROWELL The Outsider /Cokumbia/ 8 192 7]
19 22 DONNA THE BUFFALO Life's A Ride Wilite) 254 4 2343
73 23 CLUMSY LOVERS Smart Kid Merrwerk/ 235 9 2089
21 24 AUSON BROWN Stolen Moments /Compass/ 31 2 3520
B> €D MICKEL CREEK Why Should The Fire Dis? (Sugar 40 I IR 360
% @  STACEY EARL.. S&M Communson Bread Funvaly m +5 1510
Bebi>  €Q)  CHRIS HILLMAN The Other Side (Soveraie Artists/ 21 .1 881
29 28 DALLAS WAYNE I'm Your Biggest Fan Koch/ 208 1 1400
27 23 PATRICIA VOMME Guitars & Castanets Baedalsra/ %3 s 1300
28 30 BLUE HIGHWAY Marbietown (Rounder/ 190 10 1%
The Americana Airplay chart represents -the reported piay of terrestr'_lal— r;io stations, nationally syndicated

radio shows, satellite radio and internet stations that have agreed to submit weekly spin counts.
For more information please visit www.amencanamusic.org.
L © 2005 Americana Music Association.

AMERICANA SPOTLIGHT

By John Schoenberger

Artist: Caitlin Cary & Thad Cockrell
Label: Yep Rock

Caitlin Cary and Thad Cockrell are alternative country veterans from the vibrant North Carolina
scene. Both have recorded with previous bands, as well as being active
solo artistsxand they decided to work together on what can only be
described as an inspired project, Begonias, which is based around the
idea of marriage and the many trials and tribulations often associated
with the institution. The two have put together a collection ot songs —
nine of which are originals — that explore the sadder and darker side
of being husband and wife. Recorded in Nashvilie with Brad Jones as
co-producer (he also plays keys and guitar), the project boasts Pete
Finney and Pat Buchanan on guitars, Aaron Oliva on bass and Logan
Matheny on percussion. | like “Two Ditferent Things,” “Something Less Than Something More,”
“Please Break My Heart™ and “Second Opinion.”

AMERICANA NEWS

Americana Radio, the first 24-hour terrestrial network service for Americana programming, is
scheduled to launch Sept. 1. The service will be available full-time or for individual dayparts. Listeners
and prospective affiliates will also be abie to access the service via a streaming link from stations’
websites, to be established in mid-August. Backed by parent company Olson & Associates, Americana
Radio is headed up by a team of four, ted by GM Tim Johnston. For more details, contact Americana
Radio at 678-252-6200. Johnston can be reached at tiay@americanaradio.com ... Walk the Line, the
new movie based on Johnny Cash’s life, will premiere at the Toronto International Fitm Festival in
September. Starring Joaquin Phoenix as Cash and Reese Witherspoon as June Carter Cash, the
movie will be released in the U.S. on Nov. 18. Shooter Jennings is cast as Waylon Jennings, and
Sheiby Lynne portrays Cash's mother ... Singer-songwriter James McMurtry has set up a blog on
Myspace.com ... Witco have confirmed they will appear at the 20th anniversary edition of Farm Aid.
As previously mentioned, the Sept. 18 show in Tinley Park, IL wilt feature the organization’s founders
— Willie Neison, John Metlencamp and Neil Young — as well as Farm Aid board member Dave
Matthews ... Just a month after triple-bypass surgery, Ralph Stanley says he hopes to return to the
road in August.

MOST ADDED"*

ARTIST TITLE LABEL(S) ADDS
RODNEY CROWELL The Outsider (Cokembsia/ k2
WICKEL CREEX Why Should The Fire Dis? (Sugar Al A4
DELBERT MCCLINTON Cost Of Living Mew West/ 2
ELIZA GULKYSON Paradise Hotel /Aed Hoxse/ 18

KMITTERS The Moderns Sounds Of... (Zoe/Rounder/
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KEVIN PETERSON

A Woman's Work
Is Never Done

Fervent/Spirit-Led President and founder Susan Riley

s one of the few female owners and operators of an inde-
pendent record label in any genre of music, Susan Riley
blazed a trail for women who want to impact the music that
impacts the world. I sat down recently with Riley in her Nash-
ville office on Music Row to find out what drove this energetic
young woman to start her own labels.

When 1 asked Riley about the beginnings
of Spirit-Led and Fervent Records and her vi-
sion for the labels, | expected to hear about a
lifelong goal of making it in music, so | was
surprised by what she and her husband actu-
ally had in mind.

“My husband and | met in college, work-
ing together in student government,” Riley

said. “Our dream after -

that was to work to-
gether, opening a Krispy
Kreme doughnut shop.

“My dad [Word La-
bel Group CEO/Chair-
man Jim Van Hook]
was running Provident
P! Records at the time,

and he offered to bring

us in to the company to

learn how to operate a
small business; then we’d be able to run a
Krispy Kreme doughnut shop. We reaily ap-
preciated that. My husband started off in cus-
tomer service and [ started off in marketing
at Provident.

“I've worked in this industry since 1 was 7
years old. | worked in the warehouse and in
customer service during summers and Christ-
mas breaks and things like that. Coming back
after college, I saw parts of the industry that |

Susan Riley

‘“‘Companies usually
hire their intemns, so
start out as an
intern and let the
company get to
know you. Make
sure you understand
the market.”

& L
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“In the early days it
was pretly scary, as
far as money. We
almost lost our
house a couple of
b’m ”

didn’t like at all. | hadn’t realized some of the
things that were going on. So we thought we'd
just leam what we could and go do Krispy
Kreme.”

A New Perspective

Something happened that changed Riley’s
perspective. “I went from the marketing de-
partment to international, and in internation-
al | learned how hungry they were for Chris-
tian music overseas,” she said. “God started
working on our hearts and wanted us to start
aworship label that would be a haven for art-
ists.

“We didn’t want to do it, and [ didn’t want
to live in Nashville because [ grew up here and
Ididn’t want to come back home. But we end-
ed up starting a praise and worship label, Spir-
it-Led Records, and were lucky enough to
have a distribution deal through Provident.

“We leased masters — that's how we start-
ed. Because we didn’t have much capital, we
would lease, for example, the Christ Church
Choir in Nashville. They had already record-
ed, and we released their best-of album.

“A year and a half later | was working at
Brentwood-Benson Publishing part-time, un-
til 3pm each day, and from 3-10pm we did
Spirit-Led work. In 2000 we started Fervent
Records, and we had our first release in 2001.
By that time we knew how to do royalties and
publishing. We didn’t want to start doing that
stuff without knowing how it all worked.

“Our goal from the very beginning has been
to be focused on our artists and to give them
a haven and a safe place and not have too
many artists at one time. We have only signed
one new artist a year on purpose, in order to
give them our all.

“The first year was By The Tree, the second
year was Big Daddy Weave, third was Jiil Phil-
lips, and fourth was BarlowGirl. This year In-
habited was our band. That’s our philosophy
in a nutshell, and God’s really taken care of
us. It's been great.”

Mike and Jay Weaver of Big Daddy Weave
grew up just down the road from my office in
Guif Breeze, FL, and 1 asked Riley why she
decided to sign that band to Fervent. “I found
them on the Internet,” she said. “I heard two
songs on the Internet and stalked them, basi-
cally, for 24 hours.

“I got them on the phone and went to see
them two days later in Dallas, where they
were performing. It’s hard to find acts | get
real excited about, but once 1 do, I'm pretty
relentless until they sign with us.”

And how did BarlowGirl end up on Fer-
vent? “Otto Price, a good friend of mine who
at the time was helping us with production,
brought them to us,” Riley said. “He and 1 had
been praying for two years for a girl group.
Being a woman in the industry, | wanted to
provide for 13-year-old girls, because I know
how it is. That was by far the hardest time of
my life as far as figuring out who [ was and
everything.

“We kept trying to find that group. We'd
find people who had part of the package, but
not the whole package. BarlowGirl had every-
thing. We signed them, and it’s been amazing
ever since.”

Challenges

Even with the labels’ success, there have
been challenges. “We've gone through trials
with every artist and grown with them,” Ri-
ley said. “In the early days it was pretty scary,
as far as money. A lot of them lived in our
house to help us save money for recording.

“We almost lost our house a couple of times
in the early days when it was our money that
we were spending on the label. The artists
have worked with us as a family. We’ve been
through the fire together.”

Asked whether she had to overcome obsta-
cles ina male-dominated industry, Riley said,
“I think if I had stayed in a corporate setting,
I would have been discouraged. Owning it
myself, though, I didn’t have to fool with cor-
porate red tape and I could do what | needed
to do and grow. I had encouraging people
around me.

“Any entrepreneur has a hard time. After |
learned what my style was, — just being my-
self — it was easier. At first I thought I had to
be harder and tougher. I stick to my guns and
have to make money, but | don’t have to be
something I’'m not. There are great people in
this industry, and I'm thankful for that. Peo-
ple have been really gracious and nice.”

lasked if there were some people who felt
that Riley only got her label because of who
herdad is. “ would have felt that way if | had
had a job at Provident and worked my way
up the ranks there, but we did it all on our
own,” Riley said.

“My dad didn’t have much to do with Fer-
vent. We had dinners every once in a while to

“My husband and |
met in college,
working together in
student govermmment.
Our dream after that
was to work together,
opening a Krispy
Kreme doughnut
shop. ”

talk through things, but [ proved to myself that
I could do it. Whether anyone thinks he was
involved doesn’t matter, because | know that
we ran it. In my heart | feel really good about
that.

“So, now, to be back in the system at Word
and to get to work with him is a blessing, |
don’t care what people think, because | have
done it on my own and | have proven it to
myself. It's really fun to get to work with him
now.”

Mentoring

We all have someone who helped us along

the way. | wondered who had inspired Riley.
“Joey Elwood at Gotee has always been an
encouragement to me,” she said. “I don’t
know him real, real well, but he’s been encour-
aging to us.
. “Ihavea lot of respect for Steve Ford with
S/R/E. In the last few years Brian Stewart
from Curb Records and Mike Curb have been
huge, because they were doing it on their own
too. They’re an independent label, and they've
been amazing.”

Now that she’s become a role model for
women in the industry, | asked if Riley was
ready to mentor other young women. “One
thing I have leammed from my dad that I'm
thankful for is that he’s always teaching ev-
erybody around him,” she said.

“I want to do that with artists, to always
teach anyone who wants to start a record la-
bel and show them the things to look out for
— and in publishing, too, because we have
two publishing companies. I'm always in
teaching mode.”

I asked what advice Riley had for a young
woman who aspires to run a label or start her
own. “Internships are huge, especially for get-
ting jobs,” she replied. “Companies usually
hire their interns, so start out as an intern and
let the company get to know you.

“Make sure you understand the market.
Go to see the bands, get to know them.
Work for a label and learn all the different
aspects of what it does. Then you can go
from there.”

Riley recently sold Spirit-Led and Fervent
to the Word Label Group, but she and her
staff still run the labels. “We're left alone
but we have help in areas that we were not
able to do as an independent,” she said.
“And 1 don't have corporate red tape. It's
awesome.”
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| 1 1 JOYWILLIAMS Hide (Reunon/PLG)/ 94 85 1 7))
4 €@  CHRIS TOMLIN Holy Is The Lord (Sixstaps/Sparmow/EMI CMG) i +23 26 3600
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10 @  MICHAELW. SMITH Here | Am (Reunion/PLG) 859 +2 6 7T
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16 @ AFTERS You Smple/NO) 520  +33 8 2212 INCREASED PLAYS
14 D CHRIS TOMLIN indescribable (Sixstaps/Sparrow/EMI CMG) 518 0 ag 2910 -
18 (@ BUILOING 423 No One Else Knows (Word/CurtyWarner Bros.) 472 +88 12 1811 | amst e weeus) =
, )
| i Mmoo v | CASTWCCKRS e et it o2
MERCYME in The Bink 01 An Eye ING/Curt) 1
| 20 19 JARSOF CLAY God WAl Lift Up Your Head (Essential/PLG) 288 2 16 16/0 | MATTHEW WEST Next Thing You Know
@  CASTING CROWNS Lifesong (Beach Street/Reunion/PLG) 280  +256 1 1458 | Wnversal SovthEMI CHG) +96
} 24 21 SALVAOOR You Are There (Word/CurtyWarner Bros.) m B ] 10/0 | POINT OF GRACE Who Am| (Word/CurtyWarner Bros.) +96
21 22 JEFFANDERSON Open My Eyes (Gotee/ 268 32 1 ta | DWKINNG A28 Ay OneElso Knows MWoriCutyilcorr us)  +08
%5 @  PAULCOLMAN The One Thing (ipag/ %67 +18 5 1y (| SOSNE0 FERSTER Vot FET) =
TOBYMAC Burn For You (Foref rontEMI CMG) +65
\ 2 24, JOEL ENGLE Louder Than The Angels [Doxolagy/ 252 41 15 1910 BEBO NORMAN Borrow Mine (FssentialPLG/ +55
2% @ MONK&NEAGLE Secret Ficker) 242 +1 ] 1310 | MARK SCHULTZ | Am (Word CurtyWarrer Bras.) +55
27 @  CHRIS TOMUN The Way | Was Made (Sixstaps/Sparrow/EMI CMG) 218 +21 2 13/3 | B1G DADDY WEAVE Just The Way | Am
0 @ OVERFLOW Cry On My Shoulder Essential/PLG) 192 +5 16 1on | VerventCordWorner ros) +4
29 28 NEWSONG Rescue fintagnity Label Group) 184 4 2 110
@  STEVEN CURTIS CHAPMAN Believe Me Now (Sparmow/EMI CMG) 180 +7 1 121
28 30  TOBYMAC Atmosphere (Forefront/EMICMG) 176 2 u 1000 MOST

39 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of P LA YE D R E CUR R E N TS

717-7/23. Buliets appear on songs gaining plays of remaining tiat trom previous week. If two songs are tied in total plays. the song with the targer increase in plays is Toral
placed tirst. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each PLAYS
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equais Average Quarter Hour Persons times ARTIST TITLE LABEL(S)

number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitroninc. | CASTING CROWNS Voice 0f Truth (Beach Streey/Reunon/PLG) 482

(© 2005, Arbitron Inc.).© 2005 Radio & Records. TREES Blessod Be You Name (lapag/ s
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Total Plays: 154, Total Stations: 6, Adds: 0 Total Plays: 111, Total Stations: 5, Adds: 0 CASTING CROWNS Who Am | (Beach Street/Reunon/PLG/ 396
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Sengs ranked by total plays

Subscribe to the most comprehensive and up-to-the-minute coverage of radio business news...at a special VIP package rate!
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iy y Fax
R&R’'s Today's News
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The R&R Directory

v

SAVE OVER 25%!

R&R'S INDUSTRY VIP PACKAGE IS $44500
{Regular rate $595.00)

Calt R&R at: Subscribe online

310-788-1625 www.radioandrecords.com
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| i} 20 EVERLIFE I'm Over it (SHELTER) /4 6 100 29 6D  INHABITED Open My Eyes fFervent/CurtyWarner Bros) 156 +2 "o
i — @  BETHANY DILLOW Al That | Can Do SparowEMICMG) 345  +60 PR T b ] 28 KRYSTAL MEYERS The Way To Begin (EssentiabPLG) 141 23 0 130
= @  STELLARKART Litels Good Word/CortyWarner Bros) 334 +48 2 Beka> @ JONAH33 Tel Me (SRE/Ardent) 177 12 1 00
e 30 BIGDADDY WEAVE What L FenentCutyWamer Bros) 323 66 8 ©esst> @)  MYRIAD Porfect Obigation Foodgate/ 13+ 1 s
31 CHR reporters. Songs ranked by total plays for the airplay week of Sunday 7/17 - Saturday 7/23. 35 Rock reporters. Songs ranked by total plays for the airplay week of Sunday 7/17 - Saturday 7/23.
© 2005 Radio & Records © 2005 Radio & Records
fl NEW & ACTIVE NEW & ACTIVE
II | CASTING PEARLS Alright fkpag/ CASTING CROWNS Litesong (Beach Street/Reunmon/PLG) FLYLEAF I'm So Sick /&Iu_!/ SEVEN PLACES Fall in Lm BEC/ Tooth & Nad)
[ Total Plays: 311, Total Stations: 14, Adds: 4 Total Plays: 223, Total Stations: 9, Adds: 8 Total Plays: 135, Total Stations: 18, Adds: 2 * Total Plays: 98, Total Stations: 8, Adds: 1
ZOEGIRL Scream /Sparrow/EM! CMG) MERCYME in The Bink Of An Eye /NO/Curt) CALLS FROM HOME Hold On /November Twehve/ ALL STAR UNITED Go West Young Man /Rocketown/
Total Plays: 307, Total Stations: 10, Adds: 2 Total Plays: 166, Total Stations: 8, Adds: 1 Total Plays: 125, Tetal Stations: 14, Adds: 2 Total Plays: 90, Total Stations: 12, Adds: 2
CHARITY YON Take Me Through it (Skanted) SUPERCHICK We Live inpag/ SEVENTN OAY SLUMBER Shattered Lite (BEC/Tooth & Nad) SHOWBREAD Your Mouth Is Like... (Sold State/Tooth & Nod!
Total Plays: 276, Total Stations: 12, Adds: 2 Total Plays: 141, Total Stations: 8, Adds: § Total Plays: 119, Total Stations: 16, Adds: 2 Total Plays: 84, Total Stations: 9, Adds: 1
SEVEN PLACES Fall \n Line (BEC/Tooth & Nod) PHLAR Sunday Bloody Sunday /Ficker/ SPOKEN Segtember (Tooth & Nad) STRYPER Rebom B3/
Total Plays: 256, Total Stations: 9, Adds: 0 Total Plays: 132. Total Stations: 7, Adds: 0 Total Plays: 110, Tetal Stations: 7, Adds: § . Total Mays: 76, Total Stations: 18, Adds: 1
:' AUDIO ADRENALINE King /Fovef ront/EM! CMG/ NUMBER ONE GUN We Are (BEC/Tooth & Nad) TOBYMAC Bum For You /Farefront/EMI CMG) SWITCHFOOT Stars Cobumbia/
\Tnld Plays: 237, Tota Stations: 11, Adds: 1 Total Plays: 125, Total Stations: 3, Adds: 0 Total Plays: 99, Total Stations: 13, Adds: 1 Total Plays: 70, Total Stations: 8, Adds: 3 J

BRIGHT COLORS. LONG-LASTING.

N

Ultrat? Another promolion?

f Absolutely. Bring it on! With Communication Graphics
| X B as your printing partner, you can relax and let us handle
the details ... all within your budget.
Preferred by more radio stations since 1973.

=Communication

*:Graphics Inc

(800) 331-4438 awww.cgilink.com
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TIAN

-

INSPO TOP 20

LAST TOTAL WEEKS ON

(35

CHRIS

TOTAL

20 Inspo reporters. Songs ranked by total piays for the airplay week of Sunday 7/17 - Saturday 7/23.
© 2005 Radio & Records

WEEK V;EMESK ARTIST TITLE (ABEL(S) PATS PLATS CHART  STAMIONS
3 ©  ANDYCHMSMAN Adore You LpsiaSHELTER 313 +14 1" .
4 ©  WICHAEL W. SMITN Here | Am (RewionPLG/ M2 W s 1A
1 3 MCOL SPONBERG Resurrection [Curty m » " 1e
6 ©  STEVENC.CHAPMAN Believe.. SparowTMICMG/ 288 +28 7 1
2 5 JADOM LAVIK What Hf (BEC/Tooth & Nadl m 5 7 ooume
8 ©  PIILLIPS, CRAIG & DEAN Friend 01 God W0/ 5+ 171N
9 @  WICHOLENORDEMAN Brave SparowEMICMG) 231 +23 s 1ue
12 @  REWSONG Rescue theagrity Label Growg) 133+ &
1 @  PAULBALOCHE AN The Earth... integrity Labe/ Growg) 232 +21 7 e
10 (@ WARKHARNS ThelineBetwoen TheTwe /40) 228 +18 ¢ W
5 11 NATALIE GRANT Heid [Curt/ m 8 - I
7 12 BAUAN LITTRELL In Chvist Alone ResioePLE/ m s 7 1m
17 @© RICARDO | Call Your Name Waymater/ 1M +3 2w
" 14 JOY WILLIAMS tide (ResnsonPLG/ 1 7 7 10
16 15 BUILDING 429 No One... Word/CartyWarner Bros) 179 7 "1
Beast> @  WAYBURN DEAN EachOay Of My Life Waysade) 159 +31 1o
D . 8EBO NORMAN Borrow Mine EssentiatPLG) 150 435 1
Bebet> )  SELAM Be Theu My Vision (Curty, 129 +1 1
~ 19 S.ASHTON, C.DENTE & M. TUMES | Wi EMICMG) 129 3 12 m
@5sr> @)  PAULCOLMAN The One Thing /inpag/ 127 +14 1 o

Rhythmic Specialty Prggrammjing

ARTIST TITLE LABEL(S)

CROSS MOVEMENT Hey Y'all [Cross Movement/
AMBASSADOR Fesls Good (Cross Movement/
PHANATIX Shot Clock (Crass Movement/

FLAME DA’ TRU.T.H. LADLES. (Cross Movement/
MANAFEST Let it Go (BEC/

DJ MAJ Love (Gotee/

JOHN REUBEN {MATT TREISSEN Nuisance (Gotee/
GRITS | Be (Gotee/

PREACHANOLICZ Club Blazer findependent/

LEGACY Battie Cry /Fia.vor Alisnce/Leg-wp/

Swmummaun—i

-

™

CHRISTIAN AC TOP 30 INDICATOR

LAST THS TOTAL o WEEKS On  TOTAL
WEEX WEEK MATS v$

ARTIST TITLE LASEL(S) LAY CHART  STATONS

1 1 MCHOLE NORDEMAN Brave SpamowEMICMG) 1855 37 " e
2 2 JOY WILLIAMS Hide (RewmowPL6)/ M .7 " M
3 @  MERCYME in The Blink Of An Eye MOTWH/ 814 +4 7 am
4 ©  JOHN DAVIO WEBSTER Miracke BHT) M (] 17 130
5 @  WICHAELW.SMITH Here ! Am (BeunonPLG/ IS Y | s 3
8 @ PHLLIPS, CRAIG & DEAN Friend Of God W0/ 02 +12 " a0
7 7 MATALIEGRANT Held Carl m 21 e
8 ©  MARK HARNIS For The First Time WO/ 01+ "n o
8 9 JADON LAY What If (BEC/Tooth & Nad) m o on " e
12 @  MATTHEW WEST Next... (Unvorsal SWiAEMICMG) 853  +42 s 2n
13 @  STEVENC.CHAPMAN Baeve.. SparowEMI MG/ 829  +38 s 2
0 12 BUILDING 429 No One.. WordCurtyWomer Bros) 621 40 1N 48
" 13 CHRIS TOMLIN Hely ls... (Sixstaps/Sparow/EMICMG) 808 32 ®x M
14 @  MONKS NEAGLE Secret Ficker/ 561 432 12 8
15 @  NEWSONG Rescus fiwagnity Label Grow 512 +9 s e
18 O AFTERS You (SimpeW0) 495 +53 s 20
17 @  PAULCOLMAN The One Thing fiapas/ 81 15 "
20 @  SALVADOR You Are There (WordCurtyWamer Bros) 438 +12 10 201
18 19 POWIT OF GRACE Who Am | WordCarWarnwr Bros) 438 23 15 180
26 @  BETHANY DRLON Al That!Can Do SperowEMOMG/ 488  +77 4«
22 @  SHAUN GROVES Bless The Lord (Rocketown/ 339 +17 s 1
16 22 NEWSBOYS Devotion (Spamow/EMI CMG) m e 20 4
B @ CHRSTOMUN TheWay. SastmsSearowEMOMG 354  +53 3
27 @  BEBONORMAN Borrow Mine EssantiadPLG) 332 +83 219
p] 25  JOEL ENGLE Loudes Than The Angels Dorakgy/ 332 5 1”75
Beba> €@  CASTING CROWNS Lifesong (Bosch StreetfeunonPLE/ 285  +188 1 1m
2 27 JARSOF CLAY God WllLift Up Yo Heed EssniafPLC) 2688 138 n 1M
29 @  SHANE & SHANE Saved By Grace /ipap/ %5 413 2 13
% 29 SWIFT | Nesd You (Ficke) w2 5 7 e
B3> ) - PAUL WRIGHT Take This Life (Gore/ % .23 1150

39 AC reporters. Songs ranked by total plays for the airplay week of Sunday 7/17 - Saturday 7/23.
© 2005 Radio & Records

NEW & ACTIVE

KRYSTAL MEVERS The Way To Begin EssewaéPLG/
Total Ploys: 195, Total Stations: 10, Adds: 1

CHRIS MICE Love Like Crazy MO/

Total Plays: 182, Total Statiens: 11, Adds: 1
TOBYMAC Atmesphere Foref ront/EM CMG)

Total Pleys: 157, Total Statiens: 8, Adds: 0

MARK SCHULTZ | Am WordCurtyWarner Bres)
Total Plays: 150, Total Stations: 12, Adds: 7

MICOL SPONSERG Resurrection Lard/

Total Pleys: 136, Total Statiens: 6, Adds: 0

SCOTT KRIPPAYNE Rense Saring

Total Ploys: 240, Total Stations: 11, Adds: 1

G DADDY WEAVE Just The Way... FanveatCork Worner Sres)
Total Pleys: 236, Total Statns: 15, Adds: 7

AUDIO ADRENALINE King Ferefront/EMl CMG/

Tetal Pleys: 221, Total Statiens: 13, Adds: |

JACI VELASOVEZ Lay t Down WardCarlWarner Bres)
Total Pleys: 221, Total Stations: 12, Adés: |

SHAWN MCDONALD Taks My Hand (SparowTAd CMG/
Total Pleys: 201, Total Statiens: 11, Adds: |

.

WANT TO RENEW YOUR
DRIVER’S LICENSE?

WANT WEATHER 1
FORECASTS?

Want to know
where to get this
information?

From student loans to buying
surplus government property,

all kinds of government information
are just a click or call away.

FIRSTGOVgov

(800) FED-INFO
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CHRISTIAN REPORTERS

Stations and thelr adds listed alphabetically by market

. NG WALF, .8 n ity. MO WS\ Portiand. ME WAL/ Sarasole. AL° X0 Ttz OK°
A‘ 0O Den Defrter POAID: Reb Dempsny 00 Dot Joom O Lz Sotsonaent PR o Samemen PO e Tamine
O owe rtny APD: Gary e POAID: Mishesi Grimem e Pun i, D Joft Mook ariene WD Gary Thompues
8. 98 Loy No Ao 1 SUPERCHICK P8 Joe Pelet 20 BULDIG 429 rox
- . 13 BETHANY DILLON 1 MARK SCHILTZ HAN MELSON 1 CHRIS TOMLIN
WESH/AMIaata, GA WRCM/ Chartotie: Chriss, TX 12 BY THE TREE BEBO NORMAN PALL COLMAN 1
P Kovin Avery PB: Owoyas Harron PO Jow Fant 12 QRIS TOMLIN KAIMMonoluiv. MI* CASTING PEARLS SETHANY DRLLON WGTS/Washington, DC
D M et Mo Ads 13 BIG DADDY WEAVE 42 SCOTT KRIPPAYME P Do oy - ” WEFTH Whwrine, Wi* TO0D AGMEW #9: Bosdy Wian Abgany
31 CASTING CROWNS 13 CASTING CROWNS M. Kam Herper ,."_"‘u-'-‘ 3 PB: Dussy Clayten BIG DADOY WEAVE APR; omue Wimshe
30 POINT OF GRACE ™ No Adds oty D Ak Mo KCMS/Souitie. WA* A b Cosmoy
8 AUDIO ADRENALOE — - W i 0 CHRIS TOMLIN P9 Satl Yolmatine No Aas
7 omrnt ey KLTY/Daltas. TX* L 1 Krecs 30 PHILLIPS. CRAIG & DEAN . ™
23 CASTING CROWAS PO Chut ey & MARK SCHULTZ S8 Housten, TX* 3;:0"0““:‘“ 18 TOBYMAC gu.:—u.nu gumm KTLUWAChiNe, KS*
—— - 23 JEF DEYO APDAD. W My P9 Chust Pryer Lect 17 RELENT X S AFTERS .
Atants. 17 RO DASTEMNCURTS | A0 g Toun S 2 buster A 5 OUAITY vON 704 Outd P
PO Dun Sehuatier CHAPMANAE RCYME KIXZR. Smit. AR SUPERCHICK ¥ L D Jow v
11 MOV & NEAGLE 17 MARK SCHULTZ PO Bose Suten KFSH/Los Angoies, CA* | TIS/Minsenpolis, MOV STpationiwel o Adts
16 BETHANY DNLLON WWIDEaw Claire. W CASTING CROWNS 0Nt Am Tder ::-"'— P
WTCRAHentington D Chust Tyior . WFRNSouth Bend,
POARD: Cant Wafboy APDVD: Beb Saew 14 POINT OF GAACE O Tan Suboonsindl 0. 2m Cotwr " POAD: Lavy Waidmes "
20 SALVADOR 11 TOBYMAC PR Joe Mutorses 5 Basg oo No Adds
20 MARK SCHIRTZ 11 JOMN DAVI) WEBSTER KBOO/Menros_ LA D Jonlr Woler 7 BEBO NORMAN
20 CASTING CROWNS. 11 PHILLIPS, CRAKG & DEAN 8. Pailip Bousin 20 CASTING CROWNS & SAWYER BROWN
19 BY THE TREE 10 AFTERS M atens Rowts 17 BIG DADDY WEAVE 3
19 CECE WHANS 10 LIFEHOUSE Mo Ads OMAPD: Den Egonats
19 KATE MINER Bond, FOAD: Dove Kby
e T KSGRiverside. CA* FOAD R ot § T000 AGNEW
18 SUPERCHICK WFFiNashville. TH* . 5 LINCOLN BREWSTER
WIEA outsville, XY PO Oove Mostoss 14 MARK HARRIS
1 [eveslipane [ ™ P9 Yonse Sen ™ 13 MARK SOHLTZ S CASTING CHOWNS
PO An Gelgesn Ul o Adds ——
WY ndianepolis. N APOARR: Caris Crose § SRR -
0 Romgy Tipmere 25 BART MRLLARD KWND, Springfieid
POAID: Joramy Binied WPARRoanoke. VA* VNS Joramt ou i
2 KENDALL PATNE WEBSH/New Orieans LA OMAID: Jostag Howard 8 JAC VELASOUEZ [
2 BY THE TREE KSWPAufkin, TX 0O Julte Mostey CASTING CROWNS I
Q-L.-:-n z- Craweer KIUMUSE. Cloud, MN ‘Monitored Reporters
WiSGeindianapofis. IN* o Ao 12 B0G DADOY WEAVE WRCYRochester, NY TPRaa S s
OMPD: Guvid Wees 08¢ Soot - o Adds 78 Total Reporters
"]W‘)M_s‘ WPOZOrtando. FL* PO Mush Sutiowern |
bl XVMV/McAlien, TX* < WO Koty iy KHZRSL. Lowis, MO 39 Total Monitored
3 CASTING CROWNS OM Doan 0 8 | |
PO amen Gamatn AP0 Motasy Metore 14 UNCOLN BREWSTER 0N Somst brwus
0. Gob Matene MD. Scot Sman 13 CASTING CROWNS POAMD. Grog Covity 39 Total Indicator
A SETHANY DILLON No Adds 13 BIG DADOY WEAE 24 BIG DADDY WEAE [ —— ————
FOM0. Tam ey VA SoA | "oic Mot Report,
- | -
= | WCIC/Peoria, L Playlist Frozen (4): |
WICUMIami, FL pobelis i IJTY/Topaka, KS KOBC/Jopiin. MO |
0MPD: Dwight Tavier roes KKFS/Sacramento. CA OMPD. Jack Jaced Jopl
WCOR/Johmaon City® 3 CASTING CROWNS PO Groyen Lang [ Sy v— 11 BART NBLLARD WBJY/Albany. GA
POMD Jases Sharp BI1G DADOY WEAVE APOMD. Rich ol 0. Jeremy dergess 10 JOSH BATES WLGHLansing. MI
S CASTING CROWNS Wo Adds No Ados 10 CASTING CROWNS WRVVLouisville. KY |
-
WSCF/FL Piarce. FL WAYXXalamazoo. MI WNAZNashville. TH WOFL/Rocidord, il AIR1Satellite KADUSpringfieid, MO KDUV/Visakia. CA
CHR POASC: Pout Tome 08 Rich Anersen 08t Dove Quosn OB Pout Tounghived 00 MBe Noven POAD fod Kilbwmen PR Joe Cut
20 CHRIS TOMLIN PD: Mie Covshmen AP Joamtier Houchin POMO: Rich Hol PO Dot Parce 18 PAUL WRIGHT 0 Shomen Stwsie
| 20 BARLOWGIEL D Hooler Erbe No Ados 19 SWITCHOOT WD 10, Coondler No Adds
20 SUPERCHICK 35 SUPFRCHICK 6 BARLOWGHRL 73 CASTING PEARLS
gﬂ.'ubm)wmue, NM KWOF Cedar Rapids, W KZZQ/Oes Moines. A 20 LINCOLN BREWSTER 25 NICOL SPONBERG § NICOL SPONBERG 23 NTERS
sy Dovvity POMD: Mie Rapler POMD: Dove 81 Jotm 20 CASTING CROWNS 7 SIARRLYER 59 y 22 BIG DADDY WEAVE &
No Accs 12 BARL OWGIRL No Adcs CASTING PEARLS XOKF Dtiahoma City, OK BARLOWGIRL WBVM Tampa. FL
CASENG PEALS: POAMD: Granten Radber O i Cant
14 OVERFLOW ™ W0 Oitvia Pt WCLQWausau, W1
{ 14 CASTING CHOWNS . 13 KENDALL PAYNE PO Matl Doone
WJRF Duiuth 10 THOUSAND FOOT KRUTCH | Ot Contin Wheber 13 AUDIO ADRENAL INE 38 SWITCHFOOT
KAFC/Anchorage. AK WONUChicago, IL PB: Dan Hastiold PO Aswem Dicer 12 BEBO NORMAN ™
0 Joe King PO Jotvues irovesy APOMD: Torry icteen WOLR/Gainesville, FL WYL¥Amorville, TN 31 SWITCHEOOT WBYO/Sellerswilie, PA 5 4 000 S\
MO Mbw Camer MO Moflery Ovtiees 37 BETHANY DRLLON OMPD Ata Lows 0 Jusus Ushest . 28 206GML 00 Duves Satew 1 SWIOS0oT
94 CASTING CROWNS. 34 AFTERS 2 SWITO#00T No Adds WD Ouniofie Hodye: City, OX 28 SAMCTUS REAL POAID. Krivtne MeClan 9, GASTRNG CEOWND
21 AMOY HUMTER T 20EGRL 2 RELENT K 7 BARLOWGH POAID Tony West 28 CHARITY vON 21 MERCYME E——
19 OLVIA THE BAND 27 URMOUSE ?SMTD(GJI.V 1 SHAWN MCDONALD 12 SUPEROECX
1 11 CASTING CROWNS
24 NMBASSADOR - 16 BARLOWGHRL
KON armington, WYSZ/Toledo, OM 31 Total Report:
| lors
| WHMXBangor, ME oW o :"h“."" WORQ/Green Bay. W1 WAYMMashville, TN POARD: Jul Hows —
| PO N Comms 'ns—mm' zsv.- 0MPD A Raser 08t Dove Sonss KFFRPuliman, WA KLFF/San Luis Obispo, CA . WA APD Cran Magrem Did Not Report,
20 PAIR WRIGHT v Veigel amm Ay S CASTING CROWNS P9 Jokt Browsa OMPD: Chow Giltron PO Mol Witions PO: bryun Oeet 9 SANCTUS REAL Playlist F oy
20 CASTING CROWNS N VEARNEY - 4 SWITO#00T No A 15 CHARITY VON D Nosnis Fogr 66 SWITCHFOOT 8 SUPERCHICX rozen (1):
i 15 SUPERCHCK 23 CASTING PEARLS § CASTING CROWNS WJYF/Vaidosta. GA
—— —
( WBF JGreansboro, NC WVCP ™ WATR NY Efluct Radio Network/ The Sound Of LightSatelihe | XYMC/3!. Losis. MO KMOD/Tuisa, 0K
APD. Durres Stovems POMO Rk Cotoman AP0 Cilg “Tigpy” Meke OMPD ruas Hormen 1 SEVENTH DAY SLUMBER 11 CHEMRSTRY 1 HOUSE OF HEROES
1 SANCTUS REAL o Adds 1 CHEMISTRY PO, Atbew MeivOur 1 KRYSTAL MEYERS 1 ALARIS 1 MANC DRIVE
. 1 THOUSAND FOOT KRUTOH 1 MYRAD 28 GRAND PRUE 1 RELIENT K
XLYT/ibuguernue. NM XBNJ/Corpus Chisti_ TX WSNLFlint, MI 1 EOWYN 27 SPOKEN
| 0 Joay bobvite PO Arren Duninls W0 Dries Gostmen 1 ALL STAR LNITED 24 ANBERLIN
No Ao 2 APOLOGETX 1 SANCTUS REAL A 1 THOUSAND FOOT KRUTOH | 22 CHEMISTRY 0 08 Sost
1 mm 1 SUPERCHICK POAD B4 Fom WARZMoriol, VA 1 Mwuﬂ“ 15 UMDEROATH MO Lostte Priste WBVM/Tamea, FL OB
1 FALLING UP 1 TOBYMAC No Ads OM/MD: Anne Vorsbely 1 BARLOWGIRL PO B Cart fausau, W1
| | 1 vnes 1 SHOWBREAD Y 1 SPOKEN Posiive Rock Show/Satetine| | SRCILS FEAL 0 O Post POMO Mt Dasne
| 1 ALL STAR UNITED 1 SWITQ#00T D Jomnler Crossey 1 STAPLE PORD Josh Besh 1 OEASTRY S SWITCHFOOT 1 CALLS FROM HOME
zc::“’"hﬁﬁ'ﬁ" L34 l 1 BARLOWGIAL 1 MONDAY MORNING WiTL A Lancaster, PA No Adds 2 MONDAY MORNING 1 SEVEN PLACES 4 BOA 1 THOUSAND FOOT KRUTCH
0 ey e i o e L " YOSt o veRoes
:glmN':(:(W :awnm :;muaum :""~' RN 1 WYSZ/Toledo, OW i |
T NUMBE A ONE GUN 5 |
S THOUSAND FOOT iRUTCH WORG Groen Bay, W1 1 NOY HATER KOXF/Otiahoma Cay, OK | | Liocroar r&.mmm 1 J0Ws POMO. o8 Howe
OMPD S Ruider [areosiy woe, DAY OF : Coty Chrintaghr 1 HASTE THE DAY M0 Crag tagm
1 RADSAL ANGEL W Rt Jotmen
1 DAY OF FIRE 3 UNDEROATH 1 NATE SALLE 1082 13 MUTE MATH
! 1 SEVENTH OAY SLUMBER | wOML/Merion, I 1. MARCE ONE O 1 o 1 ANBERUN 7 SUPERCHIX
MColumbus 1 THOUSAND FOOT XRUTCH | gy Toss Setweeder ' o 1 SPOKEN 35 Totad Reporters
WUFMColumbus, OH { 1 JEREMY CAMP
PO tosims D D."m_ rromeind 1 STELLAR KART TiSIARLE
APD Jmahes Smih | WS Sarasota. Al + CALLS FROM HOME Didt Not Report,
MO Nk Conty FOAD Cw Gosthrn WS Portiand, ME PR: Siowe Summen KON/ Toisa, OK Playiist Fi 3):
29 SANCTUS REAL T RADIAL ANGEL KCLL/B. Lowis. MO layliat Frozen (
B AVLEN WRAKL Ao, FL 5 Poe & WD Jol Mac ariune P fob Nwrsten
79 HIRTHER SEEMS FOREVER | WRGXUGreen w 1 DIMAS Yy - KiBZ/Lincoin, NE
U SWITOE00T b b, 82y, 2 P Roneey APD. Joo Potnt 1 BULONG @9 1 JONNG3 1 SPERCICK 0 Sosk tomets KWVEAos Angeles
1 SPOKEN HOUSAND FOOT OMPD. Dove Astorses B ety Souning AADWL ANGEL 1 SUPERCHICK 1 AU 20 QUM THE BAND v
14 GUSTEN 15 BARLOWGIRL ADFENALINE 1 HOUSE OF MEROES cA |
30 MASTE THE DAY 42 UNDEROATH 1 HASTE THE DAY 1 ANBERL IV 1 WYRAD 20 ANBERLNV
15 MANIC DRIVE 27 SPOKEN 1 THOUSAND FOOT KRUTCH | 1 GRAMD PRUE ""’°""‘°°"°"°D
A 9 MONK & NBAGLE WUGN/Sagase. M) KYCC/Stchien. CA WAFR/Tapeic, M3 T (
INSPO R R (EEst|EEE RHYTHMIC
[ 7 BETHANY DILLON 8 SAWVER BROWN D Mgy Il ™ n sy
4 REUBEN MORGAN 4 LINCOUM BREWSTER 9 CECE WINANS WD Am uniey
8 MARK SCHILTZ Mo Adds oH
WUFM/Columims, O 1 RICHE RIGHTEOUS g
WhT/Ashoville. NC XGTS/College Place. WA ORI 8 ey
L T 1 OUT OF E0EN
RET T (aRm. (e e |im— e
fom N Camy
';Puusln‘?mw bt 1 MK SORLTZ 1 T00D BANGZ 1 PROMISE DAPOSTLE YSEAN
10 CASTING CROWNS 1 CHERE ADANS KCR/San Angele. TX SUMUGHTER
2 1 1 LEGACY
KCOVOaltas. TX A48 B oy WOLW/Troverse Clty, I WGV Wawsse. W 1 MARY MARY ———
P Much Hoager ™ 7 WATERMARK FRAR: Pusied Grome 0. Susll o R 1 POBBY BSHOP
WAYRBrensweck. GA AP0 et el ol PO trivs S WAV Pancas Cliy. 0K 7 STEPMEN MARSHALL 8 BEBC NORMAN B Tt Chviampher pperyoneny 1 ROB HODGE
PO Dot Wogawr D e Angarnen W Ebye Duvey n"..-' & VOICES OF FUTH 9 WATERMARK I Sety Somning 1 SNVION
9 CHARITY VON 18 BEBO NORMAN 10 CROSSWAY Jomany Lowis: 8 BETHANY DILLON 1 PHANATI(
6 RICARDO 4 SELAH 17 WATERMARK 1 MANAFEST 1 e 8 Totei Reporters
1 SCOFT LA
o ks Prayit Frosen 3
ORASD: Amma Yorstly C— rozen (3):
WMBLChicago, I .on " 2 o g e KCFOAL Cleut. 8O KA Maconn. A2 e il KOKF/Okiahoma Chy,
o v T 0.t G #D Cowy o et o= toa e 1 The Sound 01 Ligh/Saseie | Ok
Mo Ads 5 DAVID BUSH 10 JOSH BATE o oot 3 WATERMARK 78 WAYBURN DEAN A% b Croateg ey ToCcSpiladiie, Il
_ 10 LINCOUN BREWSTER 3 NEWSONG 20 Total Reporters 1 PETTIOEE WVOF/Bridgeport, CT
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LATIN FORMATS

JACKIE MADRIGAL

Latina Power

Two success stories: Rivera and Garza

ntrying to decide which women to feature in this piece, which
focuses on women in radio, the first challenge was finding
women programmers. Only a handful of Latin stations report-
ing to R&R are programmed by women. Then came the ques-
tion of which female PDs to speak to, since all have done such

amazing jobs at their stations.

I decided tq chat with WLZL/Washing-
ton’s Aracely Rivera and WYMY/Raleigh’s
Julie Garza, who share with us their expeti-
ences as programmers, the challenges they
face and their successes.

Getting Started

Rivera started in radio while still in college,
where she majored in radio and TV. She had
to do a demo for one of her classes, and she
took it to WRMA /Miami, where she was
hired as a part-timer.

“I continued growing professionally by do-
ing as much as I could and by agreeing tomove
in order to move up,” she says. “My first PD
job was at Entravision. It was a bit of good luck.
The company saw [ had interest and talent,
found me an opportunity and trained me.”

Rivera began programming the first “Stper

Estrella” station, KSES/
r b Seliems, wohvich wonld
N e '

launch the Siper Es-
trella Network, with-
out the PD title because
‘ she saw it as a chance
to learn. She was later
named PD of the net-
work, which she pro-
4 grammed from San
Jose, where she was

Aracely Rivera
also on the air at KBRG (Radio Roméntica).
Most recently she programmed KBRG and

Qe i ]

“The best advice I can
give is that if we want
to grow and be
respected, we have to
walk with our heads
held up and realize
that we are as
qualkified as any man.
And that should never
be questioned.”
Aracely Rivera

KLOK in San Jose, until she was tapped to
program WLZL.

Has Rivera faced discrimination in her ca-
reer? Has the machismo factor that exists in the
Latin market affected her? “Machismo exists
everywhere,” she says. “Fortunately, | haven’t
seen it, experienced it or been a victim of it.

“I can’t lie though. In the beginning of my

A FUN NIGHT Singing sensation Lena had a great night in Beverty
Hills, CA. where she showcased her music.

career there were times
when people expected
me to cry or something.
They expected a certain
reaction from me sim-
ply because I am a wo-
man. It's not something
I've faced recently, but
when | first started I felt
that way.”
Career Vs. Family

Rivera continues, “In
my case, the biggest
challenge to my being
taken seriously was my
age, because [ started
mafly young. Also, in
Latin radio the same
men and women work
in the market forever.
When [ was in Miami |

used to think that someone had to die in or-
der for them to bring in new people. There’s
a fear of change in Latin radio.

“Also, I have seen a lot of women who are
so successful behind the microphone that they
don’t want fo program. It's hard to make the
transition from air talent to management, and
vice versa. You don't necessarily understand
Djs if you’ve never been on the air.

“So there are a lot of factors in place for why
there are not more women in programming,
but discrimination isn’t the main one.”

If discrimination isn’t a big factor, what are
the challenges women face in order to suc-
ceed? “One of the challenges that we face as
women that men don't is that we are also re-
sponsible for a family,” Rivera says. “Many
times women tend to make their families a pri-
ority over their careers. It is difficult to main-
tain both a career and a family.

“The biggest challenge for us is making our
career a priority and having a support system
at home so that we can invest time in our fam-
ily and our job without sacrificing either one.
Both are important, and our challenge is to
organize ourselves so that we can do both.”

Believe In Yourself

What about managing staffs that are large-
ly made up of men when tough women are
often not accepted? “It’s a virtue to be a strong
woman,” says Rivera. "We all develop our
own management styles over time, Women do
tend to be more emotional, but 1 think that
quality is what makes us even more qualified
to lead, especially when you work with cre-
ative people.

“Working with creative people is the most
difficult thing in the world because you are half
boss, half psychologist. When I first meet my
team | tell them how I am and the way [ work,
and they can interpret it in the way they choose.
Each person has his or her own personality, and
the longer you are in the industry, the more
types of people you will come across.”

Asked for a bit of advice for other women
who want to work in radio, Rivera says it's
important to believe in yourself. “The best ad-
vice | can give is that if we want to grow and
be respected, we have to walk with our heads
held up and realize that we are as qualified as
any man. And that should never be questioned.

“We also have to work hard, sacrifice and
have a mentor, because no matter how many
college degrees we have, we never stop learn-
ing, and we learn much more when we have
a mentor.

“The skills you need to get into radio are
not only knowing about music and research,
but also knowing how to manage in this new
age. People don’t pay much attention to learn-
ing about managing, but we’re working for
large corporations now, and if you don't speak
their management language, you won't suc-
ceed whether you’re a woman or a man.”

"

L]

“I would encourage women
to ask, ‘What else can |
do? because the more you
know about the business,
the better.”

Julle Garna

S N

www americanradiohistorv. com

“One of the challenges that
we face as women that men
don't is that we are also

responsible for a family.
Many times women tend to
make their families a prio-
rity over their careers.”
Aracely Rivera

Guts & Energy

Julie Garza recently arrived in Raleigh to
program a very successful station in a market
where the Hispanic population is growing
rapidly. She previously programmed KMJR
and KLHB in Corpus Christi, TX and was also
on the air in middays on KMJR.

Garza says that being one of the few wom-
en PDs in Latin radio is a challenge because
the industry is dominated by men. “I'm not
sure why, but there arent a lot of women,” she
says. “Sometimes you have to work extra
hard, even if you are just as capable as they
are. It takes a while for executives at all levels
to take you seriously.

“The general market has seen some growth
in this area, but it's still not where we'd like it
tobe, and in the Latin market we'rea few steps
behind them. But when
you like what you do
and are determined to
succeed, you just have
to keep working at it.”

What was Garza’s
biggest challenge in her
career? “In my case,
there was a question of
whether 1 really had
what it takes,” she says. Julie Garza
“Did I have the guts and the energy? Because,
as females, we’re seen as more fragile. It took
people time to realize that | didn’t just want
to play radio, that | was serious. | felt like |
was being set aside sometimes because | was
agirl, but I kept at it.”

Stick Together

The biggest challenge all women face is
proving themselves, and to do that you have
to be determined. “You have to be sure of what
you want,” Garza says. “You have to deter-
mine if it’s something that you really want to
do. Then you need to let people know what
you want, whether it’s the PD, the GM, who-
ever.

“I would encourage women to ask, ‘What
else can I do?’ because the more you know
about the business, the better. Then the peo-
ple in charge will see that it’s not a game with
you or just about being on the radio. Theyll
see that it’s something you want and are de-
termined to do.”

Garza recommends that women also leave
their shyness behind and not be intimidated.
“You have to take a deep breath and go for it,”
she says. “Also, we need to unite as women.
Because this world is so competitive, some-
times we forget to unite and stick together.”
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REG/ONAL MEXICAN TOP 30

July 29, 2005

Wi WERC  ARTIST TITLE LABELS) s i TBa Lo
1 1 PATRULLA 81 Eres Divina Disa/ 1336 -28 19 20
3 @ X-PAZDE LA SIERRA Mi Credo Diss/ 1221 +40 12 a“n
2 @ SERGIO VEGA “EL SHAKA" Dusiio De Ti (Sony BMG Norte) 1218 +28 14 380
4 € INTOCABLE Tiempo EM/ Latin) 1189 +45 12 a0
7 © LUPILLO RIVERA Ya Me Habian Dicho Unision/ 981 +91 ] 360
5 6  LOS TEMERARIOS Ni En Defensa Propia (Fonovisa/ 895 101 14 . 350
8 @ BETO Y SUS CANARIOS No Puedo Ohvidarte (Diss)/ 881 +44 ] m
6 8  LOS TIGRES OEL NORTE La Sorpresa (Fonovisa) 884 51 23 460
g 9  BANOA EL RECOOO Que Mas Quisiera (Fanovisa/ 807 18 12 20

11 @ 10S RIELEROS OEL NORTE Que EI Mundo Rusde (Fonovisa) m +55 5 3

12 (@) PANCHO BARRAZA Y Las Mariposas (Babos/ 766 +48 15 20
15 @ CONJUNTO PRIMAVERA Ain Sigues Sisndo Mia (Fnoviss/ 752 +75 4 30

10 13 CONJUNTO PRIMAVERA Hoy Como Ayer Fonoviss) 742 75 28 “p
14 @ RAMON AYALA Y SUS BRAVOS OEL NORTE Ya No Liores /Fraddis) m +34 1 k1] ]
13 15  GRUPO INNOVACION Matana Que Ya No Esté Unvision/ 679 5 77 351

16 (@ MARCO ANTONIO SOLIS Siempre Ti A Mi Lado Fonovisa/ 861 +39 6 300
18 @  DIANA REYES EI Sol No Regresa Unversal/ (7 +70 3 2m

19 @ DUELO StioCaltas Winvision/ 580 +49 ] 240
17 19 LDS HURACANES DEL NORTE E! Arrapentido /Unvision/ 502 -106 10 27m

20 20  KUMBIA KINGS Parte De Mi Coraztn /EAY/ Latin/ 475 18 5 190

21 21 LALO MORA En Mi Podazos Désa/ 482 .22 10 2m

23 22 LOS INVASORES DE NUEVO LEOM Irds Cargando Mi Cruz (EMI Latin/ 450 12 ] 210

24 23 LA FIRMA Lo Mejor De Mi Vida (Sony MG Norts) a2 .28 1" 130

21 @) JOANSEBASTIAN Quiero Compartc (Babos/ 423 +8 10 210

29 €D BANDALOS ELEGIDOS Fruta Prohibids Fonovisa/ 409 +33 6 190

28 26  ULISES QUINTERD Coqusta /Sony SME Norte) 408 6 7 200

25 27 GRUPO MONTEZ OE DURANGO Solo Deié Yo A Mi Padre Disa/ 408 21 7 210

22 28 ALACRANES MUSICAL Si Te Vueives A Enamorar (Univission/ 380 80 3 220

26 29 COYOTE Y SU BANDA TIERRA SANTA Perdona Mis Errores (Uniision/ 386 58 3 230

€D  GRUPO BRYNDIS Por Muchas Razones Te Ouiero Disa/ 347 +287 1 m

54 Regional Mexican reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay
week of 7/17-7/23. Bullets appear on songs gaining plays of remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays
is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number.
Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron inc.).© 2005 Radio & Records.

M OST ARTIST TITLE LABEL(S) :\0}%

PLAYED RECURRENTS K-PAZ OF LA SIERRA Voiveré Univision!
ANTST TTE LARELS Wi | COSTUMBRE Fantasia (Warner M.L) -
L0S HOROSCOPGS DE DURANGO Si La Guieres (Disa/ 435 | PESADO Ojolé Que To Mueras Warner M.LJ 4
INTOCABLE Aire (EM/ Latin/ 338 | CONJUNTO ORD Vete A Buscar Aquel (Crown/ us
LA AUTORIDAD OF LA SIERRA Yo Me Quedé Sin Nada (Disa/ 3% | KUMBIA KINGS Na Na Na {Duice Ninel (EM/ Latia/ m
BETO Y SUS CANARIDS Esté Liorando Mi Corazon /Edimonsa) M5 LDS HOROSCOPOS DE DURANGO Dos Locos [Disa/ b ]

-fim i m
MEDIABASE

MOST ADDED’
:ITA&T:LE LABEL(S) ADDS
MOST
INCREASED PLAYS

GRUPO BRYNDIS Por Muchas Razones Te Quiero (Disa) +287
GRUPO MONTEZ DE DURANGO Ven Conmigo /Disa/ +166
BETO TERRAZAS Muiieca De Ojos De Meel (Sony BMG Norte/+119

COSTUMBRE Piel A Piet Warner M.L.) +109
CONTROL La Camisa Negra /EM/ Latin +97
LUPILLO RIVERA Yo Me Habian Dicho Univision/ +81
BRONCO “EL GIGANTE DE AMERICA” Por Ti... (Fonovisa) +85
DIANA REYES El Sol No Regresa (Universai/ +7%

CONJUNTO PRIMAVERA Aun Sigues Siendo Mia fFonovisal +15
LOS RIELEROS DEL NORTE Que Et Mundo Ruede /Fonowsa/ +55

NEW & ACTIVE

LOS DAREYES DE LA SIERRA Ei Fin De Nuestro Amor (Disa/
Total Plays: 328, Total Stations: 16, Adds: 0

BRONCO “EL GIGANTE DE AMERICA® Por Ti... Fonowsa/
Total Plays: 327, Total Stations: 16, Adds: 0

BETO TERRAZAS Mufeca De Ojos De Miel (Sony BMG Norte)
Total Plays: 268, Total Stations: 12, Adds: 1

BOBBY PULIDO 0jala Te Animes (Unrversal)
Total Plays: 214, Total Stations: 7, Adds: 0

LA CIMA Te Extraito, Te Otvido, Te Amo Unwision/
Total Plays: 187, Tota! Stations: 7, Adds: 0

GRUPO MONTEZ DE DURANGD Ven Conmigo /Disa/
Total Plays: 177, Total Stations: 9, Adds: 0

LOS ALAZANES Siemgre Que Me Emborrache.. Sany BMG Morte/
Total Plays: 163, Total Stations: 9, Adds: 0

PALOMO No Me Oueda Mas (Disa/
Total Plays: 162, Total Stations: 16, Adds: 0

LOS RAZOS La Mariquita [Sony BMG Norte/
Total Plays: 141, Total Stations: 8, Adds: 0

NMICHAEL SALGADO Sirvame Otra Cantinero /Freddie/
Total Plays: 122, Total Stations: 8, Adds: 0
i Seags ranked by total plays
Station playlists for 31l R&R reporters are available
on the web st www.radioandrecords.com.
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Includes year-end'charts.for all R&R
‘formats from 1974 through 2004!
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CONTEMPORARY TOP 30

, July 29, 2005 . POWERED [}
| Sk Wik ARTST TITLE LABELS) s s Ba TS “ En IA BA SE
1 1 SHAKIRA f/ALEJANDRO SANZ La Tortura (Epic/ 1047 N 15 280
2 2 LASA.ESTACION Algo Mas (Sony BMG) 842 3 2 2900 MOST ADDED
3 3 JUANES La Camisa Negra (Unwversal) 740 -9 24 29/0
5 @ LIS FONSI Nada Es Para Siempre Universall 716 1 8 2610 e -
6 5 LAURA PAUSINI Viveme (Warner M.L.) , 691 -1 20 240 )
4 6  REIK Yo Quisiera (Sony BMG) 685 22 1" 2710
7 @ REYLIBARBA Amor Del Bueno (Sany BMG) 605 +1 7 24/0
8 o THALIA Amar Sin Ser Amada (EM/ Latin) 546 +18 9 20/0
10 0 LA SECTA ALLSTAR La Locura Automatica (Universal) 529 +47 8 14/0
9 10 PAULINA RUBIO Mia /Unwersal) 479 48 13 1810
11 ) MARCO ANTONIO SOLIS Swempre Tii A Mi Lado (Fonovisa/ 463 +31 G 1810 MOST
12 12 FRANKIE J. f/BABY BASH Obsession (No Es Amor) (Columbia) a19 KT 21 210 INCREASED PLAYS
19 @ DADDY YANKEE Lo Que Paso, Pasd (£/ Carted/Vi/Machete Music) 357 +53 10 10/0 TOTAL
15 14 RICARDO ARJONA Por Qué Es Tan Cruel £l Amor /Sany BMG) 351 20 16 2210 ARTST TITLE LABEL(S) WCREASE
18 @  RBD Solo Quédate En Silencio 1EMI Latin) 349 +40 5 150 DADDY YANKEE Lo Que Paso, Pass (5 CantelV¥Machete Music) +53
16 16 AMARAL i Universo Sobre Mi (EM/ Latin) 349 5 9 16/0 JIMENA Te Esperaré (Univision/ +49
13 17 OLGA TANON Bandolero (Sony BMG) 304 79 16 1210 ALEJANDRO FERNANDEZ Canta Corazon (Sany MG/ +48
14 18 LUIS MIGUEL Echame A MiLa Culpa /Warnes M.LJ 339 58 12 1610 l‘_‘:‘s‘:t;"mgﬂ‘: /l:’i‘o"c":a mm - ::g
22 @  ALEJANDRO FERNANDEZ Canta Corazén (Sony BMG) 320 +48 3 1510 | 18D Seio Quedate En Sieacio (M Lathy o8
17 @  TIZIANO FERRO wiPEPE AGUILAR Mi Credo /EM/ Latin) 7 +1 10 12/0 ANA BARBARA Lo Busqué (Fonovisa/ 39
pA] 21 EDNITA NAZARIO Vengada (Sony BMG) 266 -4 12 90 MARCO ANTONIO SOLIS Siermpve To A Mi Lado Fonovsa)  +31
25 22 LENAJALEJANDRO SANZ Tu Corazon (Warner M.L) 251 -6 7 10/0 RICARDO MONTANER Cuando A Mi Lado Estés (EM/Latm)  +29
28 €D  RICARDO MONTANER Cuando A Mi Lado Estds (EM Latin/ 204 +29 2 12 COT! J. VENEGAS & P. RUBIO Nada Fue Un Eror Unversal  +23
@  SHAKIRA No (Enic/ 219 +21 1 m
" @ ANDY ANDY Qué Ironia (Urban Box Office/Wepa) 192 +18 1 8i0
29 26 KUMBIA KINGS Parte De Mi Corazon [EM/ Latin/ 191 -11 3 910
- 27 MARIANA Una De Dos (Univision) 190 -6 2 10/0
30 28 JUANES Damelo Umversal 178 21 3 40
- 29  LUNY TUNES f/BABY RANKS, DON OMAR... Mayor Que Yo WUmwversal/ 169 -1 2 610
@  JULIETA VENEGAS Oleada (Sony BMG) 162 +10 1 90 NEW & ACTIVE
T T e R o o e tel v Mils M+ Ao B Songs et 0] e, somg s e oo msense | JIMENA Ta Esperaré Uninsion
in plays is placed first. Songs beiow No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R Total Plays: 141, Total Stations: 7, Adds: 0
by each reporting station. Songs unreported as adds do not count toward overall total stations playmg a song. Most Increased Plays lists the songs with the greatest )
week-to-week increases in total plays. Totat Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned MODERATTO {/BELINDA Muriendo Lento /Sony MG/
an AQH number. Average Quarter Hour Persons used herein with permission trom Arbitron Inc. (© 2005, Arbitron inc.).© 2005 Radio & Records. Total Plays: 123, Total Stations: 5, Adds: 0
LU Por Besarte /Warner M.L)
Mo ST il Total Plays: 119, Total Stations: 5, Adds: 0
PLAYED RECURRENTS i T | AA BARBARA L Bt Foorsa
A " OBIE BERMUDEZ Cémo Pudiste /EM/ Latin/ 260 Total Plays: 100, Total Stations: 5, Adds: 0
TOTAL "
ARTIST TITLE LABELS) PAYS | ALEJANDRO FERNANDEZ (usé Listima (Sary SMG/ us ?:Lunl::ng,hrl m ';.L": ?Xz' G‘W bye)
JUANES Volverte A Ver (Uinversal) m KALIMBA Tocando Fondo /Sawy 846/ 240
FRANCO DE VITA Ti De Oué Vas (Sasy BMG) 305 | RRD Rebeide M Loviv 239 Sengs ronked by tatal plays
ALEKS SYNTEK 1/ANA TORROJA Duele E| Amor [EM Lati 301 PEPE AGUILAR El Autobis [Somy BMG) 238 - Station piaylists for all n&n_noonm are avaiiable
CHAYANNE Conra Vertas ¥ Maezs Sony BMG) - e ——— 4 on the web at www.radioandrecords.com.

Powergold

The Leaders in Advanced Music Scheduling Software for Windows 98 ME/NT/2000/XP

— — = = — — — m— e — -

'Powergold offers us limitless options with schedu Ing cntenia and has integrated with all our other systems seamlessly.

The reliability, customer service, and support that the folks at Powergold have provided u
have been exactly what any customer could ask for

—_
Dan Turner. Vice President

Loy

-
Programming Services >

S”

Call us and we'll make it EASY for you to switch.
Sales: 1-800-870-0033 & Support: 501-821-1123

Download a free trial version at www.powergold.com
infocwpowergold.com
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powereo[T]
MEDIABASE

Wl Witk ARMST TILE LABEL(S) g3 Ravs b L g
1 € SHAKIRA ALEJANDRO SANZ La Torturs Epic/ 383 1 15 1210 .
3 @ NKLABE i Love Saisa (Sony BMG) n2 +1 (] 130 MOST ADDED’
5 @ ANDY ANDY Qué ironia Urban Box Office/Weps) 298 +36 12 1R
2 4 LUNY TUNES HBABY RANKS, DON OMAR... Mayor Oue Yo Uniersa) 294 “ 15 130 :'m“‘ IR o
4 5  OLGA TANON Bandolero (Sony BMG) 287 5 18 140
7 @ LUNY TUNES t/WISIN & YANDEL Rakata Uniersa) 288 +83 10 e
n 8 DADDY YANKEE Lo Que Paso, Past (E/ CartedViMachete Music) 225 +30 33 10 MOST
9 LUIS FONSI Nada Es Para Siempre (Universal) 2 +10 8 80
8 9 MONCHY & ALEXANDRA Hasta El Fin /SA) 208 4 20 100 INCREASED PLAYS
12 (D BREMDA K. STARR Ti Eres /M Voz/ 196 +3 3 100 Tomt
6 11 JUANES La Camisa Negra [Unwversal/ 196 -34 15 1010 ARTIST TITLE LABEL(S) INCREASE
10 12 DADDY YANKEE Mirame (E/ CartadV/Machete Music/ 191 9 ] 80 MASTER JOE & 06 BLACK Mi Amares (Dle Music/ +101
15 @ DONOMAR Reggaeton Latino (Urhan Bax Offica/Virgin/ 180 +23 13 6/0 ANGEL & KHREZ Fua (Machete Musi/ +87
13 @  JUANLUIS GUERRA Soldado (Vene Music/Universal) 176 +8 9 m LUNY TUNES {WISIN & YANDEL Rakata Universal +Q
14 15 MILLY QUEZADA MECTOR “EL BAMBINO" Lo Mol Pasbrs.. U8H) 157 2 3 80 m“‘mum";:m:zﬁ mﬁf e
18 (D  FRANKIE NEGRON Lanto (SGZ Entertainment) 19 +3 3 80 MARC ANTHONY Avigo (Sony BMG/ o3
@ MASTER JOE & 0G BLACK Mil Amores Dl Music/ 136 +101 1 5/0 DADDY YANKEE Lo Que Past, Pasb (E/ CartefViMachete Music/ + 30
19 18 DONOMAR Dongueo (AF Star/ViMachete Music) 136 9 5 7m0 GILBERTO SANTA ROSA Dime Lo Oue Quieres (Sony M6/ +30
17 19 DJMELSON fHECTOR “EL BAMBING” & DIVINO EstaNoche De Travesra Unversal 122 19 15 510 LA SECTA ALLSTAR La Locurs Automética (Uaiversal +B
23 @)  ALVARD TORRES He Venido A Pedite Pardin (O Musi/ s +8 3 510 M VRS N LENRE. 0. ETbern el 8
16 21 AMARFIS Y LA BANDA DE ATAKKE Lamento Bokviano (Amérfical/&N) 110 38 14 50
21 22 XTREME TeExtrafio (SGZ Entertainment) 106 3 6 mn
26 €D DOMENIC MARTE Efa Se Lievt Mi Vids /&N 99 +6 15 7m0 NEW & ACTIVE
25 24 " EOMITAMAZARID Vengads (Sony MG/ s @ k - LA SECTA ALLSTAR La Locura Automética (Unversal
29 @ ZIoN & LENNDX Don't Stop iNo Pare) (Sony BMG) 92 +14 3 an Total Plays: 81, Total Stations: 5, Adds: 0
27 €  ARTHUR HANLON fTITO NIEVES La Gorda Linda (Fonoviss/ 90 +3 15 mn OADOY YANKEE No Me Dejes Solo (5 CartedViMachete Music/
20 27 ISMAELMIRANDA HiA. MONTANEZ & CHENA SaFue Y Me Dejo S6Z Entertainment) 89 40 15 10 Total Plays: 80, Total Stations: 3, Adds: 0
22 28 ELVIS MARTINEZ Yo Naci Para Amar (Univision) 85 -30 6 510 MARC ANTHONY Amsgo (Soy BMG/
30 @  JOHNNY PREZSTITO ROJAS Tengo El Control (Sany BMG) B4 8 2 510 Tl iy 73, T St e
28 €D  TONYTOUCH Play That Song (EMILatin 82 +3 3 m e bl It e
e 4 ot e e o e i ey | ALEIARSA FERSARORZ ot oSy M
placed first. Songs below No. 15 are moved t0 recurrent after 20 weeks on the chart, Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to- VICO C f/GILBERTO SANTA ROSA Lo Grande Que Es
week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH Perdonar (EM! Latin)
number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, ArbitrOn Inc.).© 2005 Radio & Records Total Plays: 54, Total Stations: 3, Adds: 0
SHAKA BLACK Me Estss Tentando Wavner M.L.J
Mosr — Total Plays: 50, Total Stations: 4, Adds: 0
f J ARTIST TITLE LABEL(S) L PAULINA RUBIO Mia (Unwersal)
PLAYED RECURRENTS Total Plays: 49, Totsl Stations: 4, Adds: 0
DADOY YANKEE Gasolina /E CartalViMachete Music) ] JULIO VOLTIO Bumper (Sony BMG)
ARTST TITLE ABEL(S) :ﬂ% 20N & LENNOX f DADDY YANKEE Yo Voy (Sony BMG/ s Total Plays: 47, Total Stations: 4, Adds: 0
ANGEL & KHREZ Ven Biiso Mactere Mo 144 | DONOMAR Pobre Diatia ViMchwte Mesc) I it v AR
ION & LENMOX Doncella (Sovy BMG) 137 JUAN LIRS GUERRA Para Ti (Vane Music/Universall ] vem——w R
MARC ANTHONY Se Esfuma Ty Amax (Saey BMG) 120 | VICTORMARUELLE Lo Vids Es o Camava Seny SME) - Station piaylists for all R&R reporters are available
TITO MIEVES fALA MIDIA Ya No Oueda Nada (S6Z Entartainment) 108 | MARC ANTHONY Vaiid La Pana (Sony BMG/ n on the web at www.radioandrecords.com.
4 \ 4 N
ROCK/ALTERNATIVE RECORD POOL
TW  ARTIST Tile Ladels} TW  ARTIST Thie Labels)
1 DELUX Mds Do Lo Oue Te imeginas /RamperVa) 1 TORY TOUCH Play Thet Song M Lotiv
2 LASECTA ALLSTAR Ls Locurs Automitica Unversal 2 ARDY ANOY Qus ironia Ukaw Bax Office/Wepa)
3 CIRCO Un Accidents Usversed 3 SHANIRA JALEJANDRO SANZ Ls Torturs Eai/
4  CAFETACUBA Mediedia Uinversal 4  WKLABE | Love Saisa (Sany BMG)
5  ANDREA ECHEVERRI A Eme 0 Miscineel 5  BETZAIDA No Te Ouisro Oividar Foseviss/
6  MARS VOLTA L'viaL'viequez (Strummen/Unverssl 6  ELVIS MARTINEZ Yo Naci Para Amer Univssiaw/
7  ENJAMBRE Biogratia Do) 7  TITOROJAS Todita Ti AP
8  KARAMELO SANTO Fruta Amarge Dalssece/ 8 TANIO Como Yo Te Quisro Usvarsal
9 STOIC FRAME Coctel De Le Paz & Comsndante/V&J) 9 LUISITO ROSAMO Rumbe Del Barrio Fesetes/
W' SSRGS fesiGireies Sponl 10 JOWNNY PREZ TITO ROJAS Tengs E Cantrol (Sary BMG/
0 NS Cis oy’ 11 DON OMAR Denpuee AV Star/ViMachers Mesic/
12 ANAIMAL Combativo Uniwrsal $
12 KWTO Obligeo (/8A)
B Wi T 13 MONCHY & ALEXANDRA Hasta B Fin (JSA)
14 MOEMIA Ni Ti N Nadie (Soey BMG/ :
15 STOIC FRAME Demonios Del Astaito (6 Comendanta/Va.) 18 ADAESS Veatte Saburind
15 SANDA GORDA Déjsio Ahi AP/
Songs ranked by total number of points. Data compiled trom playlists submitted on a weeidy basis by 10 specialty
9§ roci/alternative shows. airing at least 2 hours per week, on radio stations across the country. ) L Songs ranked by total number of points. 22 Record Pool reporters. y
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NATIONAL

ATTENTION RADIO TALENT

VETERAN ENTERTAINMENT
ATTORNEY AVAILABLE

FOR TALENT REPRESENTATION

| have been reviewing and negotiating
employment contracts on behalf of
Broadcasting Industry professionals for
over twenty years. Frequently, station
owners will astutely rely upon the
advice of their corporate attorneys while
indmdual air talent try to "go it alone
This imbalance gives management a
significant and sometimes unfair bargain-
ing advantage. Consequently, knowl-
edgeable on-air personalities will often
make better deals under the guidance
of an expenenced counselor.

I am expanding my client roster, which
currently includes local and national
personalities. If you wish to confidentially
discuss your situation with an expert, |
invite you to submit your inquiry directly
to me, attorney Michael Novak, via
e-mail to: MNOVAKLAWBAOL.COM. My
personal reply will be prompt. There is
no charge for an initial consultation

WTMD/Baltimore, a lead-
ing AAA, station seeks
morning show pilot.

You'll be the anchor of a young and
enthusiastic on-air staff at a station that
volues creativity, risk toking ond public
service. We wont 0 morning show with
on NPR sensibility for the music intensive
public radio listener. In other words, in-
telligent, thoughtful, music ond commu-
nity ariented segments loyered into our
vibrant music mix. We wont personolity
ond aur listeners expect o companion
thot motches their respect for the music
ond their city. Three yeors on-oir expe-
rience preferobly on o morning show.
Benefits include health and retirement.
Resume ond oir check (1 meg or less)
to wimd@towson.edu or WTMD 8000
York Road, Towson, MD 21252. EOE/
AA emplayer

STATION FOR SALE
Top 100 NE Market FM, CapCity.
6kw Class A @ 8.5x trailing BCF,

great upside, 1.95M
(781) 848-4201 or
salesgroup@beld.net

Mid-Days plus in NH. Dominant
Country Station in RATED MAR-
KET! Clear Channel Lebanon is an
Equal ()pporlumtv Emplover.
michaelbarrett@clearchannel.com.
EOE (7/29)

HOW TO REACH US RADIO & RECORDS, INC. / 2049 CENTURY PARK EAST, 41ST FLOOR, LOS ANGELES, CA 90067

OPPORTUNITIES

THE BEST GM JOB

Brad Eure. our market manager in
Charlottesville, Virginia is retiring. He
created two market-leading FM sta-
tions: WWWV and WQMZ and the
dominant AM station WINA. The sta-
tions, quite simply put are outstand-
ing in all regards, and by the way,
so is the market. with 150,000 people
plus the University of Virginia,
Chariottesville has an unparalieled
quality of life. It has arts, sports,
mountains and lakes, a booming
economy and an excellent educa-
tional system. This is a rare opportu-
nity to join a company that loves
and understands radio.

Who is our candidate? in addition
to all the attributes that you see in
every other ad, we look for passion,
drive, commitment to excellence
and a leader that can command
the respect and trust of the staff and
the community. Interested? Tell us
about yourself. Your confidentiality
is assured, Fax or e-mail to: warren
Lada. wlada@sagacom.com,
313.886.7150. EEO

Director of Programming &
Operations / Program

Director WCKT
Cléar Channel Radio of Fort Myers,
Florida Is searching for a seasoned Op-
erations Manager and Program Director
to lead this 4 station cluster and program
a Heritage Country Staton.
If you are a proven leader, have a recent
successful track record managing a clus-
ter and as a Country PD, have all the
skills, are well organized. can engineer
great promotions, want to work in a
world class facility in a sub tropical S.W.
Florida growth market, what are you
waiting forl
Send your resume and a letter of intro-
duction to:
Jim Keating
VP/Market Manager
Ciear Channel Radio
13320 Metro Parkway
Suite |
Fort Myers, FL 33912
Jjimkeating@clearchannel.com

POSITIONS SOUGHT

Your next Progressive Talk Host
Currently employed network news
anchor with extensive talk background
seeks to join the rebirth of Progressive
Talk. Passionate. fun, relatable, know my
stuff, and will deliver—not pizza, but
great radio.Home-equipped with ISDN
and also available for fill-ins.
Contact me now at:
progtalk | @yahoo.com

L sourn Wl wesr

Director of
National Sales

Riviera Broadcast Group
seeks experienced National
Salesperson to oversee
National sales efforts. Should
have ability to negotiate with
media buyers, supervisors,
accounts and rep firm. Travel
to Rep offices. Position
is located in Los Angeles, CA.

Fax resume to:
480-994-9600 or e-mail to
jobs@theedge1039.com.
EOE

A

Journal Broadcast Group

America's Best Local Broadcast Cormpany
OPERATIONS MANAGER

Journal Broadcast Group - Tucson
Operations seeks an Operations
Manager to oversee programming
operations and product development
for market leading mainstream AC
KMXZ-FM, MEGA Oldies KGMG-
FM, ESPN Radio 1490-AM as well
as day-to-day progromming duties
for Hot AC KZPT. Must have a
proven track record in AC radio
combined with strong programming,
leadership and marketing skills.
For information please contact:
Journal Broadcast Group

3438 N. Country Club

Tucson, AZ 85716
tucsoncareers@
journalbroadcastgroup.com v
(520) 327-2260 fax

Journal Broadcast Group is an
equal opportunity employer

RADIO & RECORDS,

R&R Opportunities
Free Advertising

Radio & Records, inc. provides free (2o'woms maxis
mum) listings to radio stations ON A SPACE AVAILABLE
BASIS in Opportunities. Free fistings of the same length
are also availadle to individuals seeking work in the in-
dustry under Positions Sought.

Deadline

To appear in the tollowing week's issue. your ad must be
recerved by Thursday neen (PST), eight days prior to Issue
date. Free Opportundies listings shouid be typewritten or
printed on 8 1/2° X 11° company/station letterhead and are
accepted only by mail of tax: 310-203-8727. Only free po-
sitions sought ads are accepted by e-mail to:
kmumaw@radioandrécords.com. Address all 20-word ads
1o R&R Free Opportunities, 2049 Century Park East., 41st
Floor, Los Angeles. CA 90067.

R&R Opportunities

Advertising
1x 2x
$200/inch $150/inch

Rates are per week (maximum 35 word per Inch includ-
ing heading). Inctudes generic border. If logo, custom
border or larger heading are required. add 172 inch ($60
for 1x. $50 for 2x). In addition, alf ads appear on R&R's
website. {Wwww.radioandrecords.com).

Blind Box: add $50

The R&R address and your box number adds 12 words
to your ad. Regular Opportunities rates apply to Blind
Box ads, but a $50 service charge is added for ship-
ping and handling.

Posmons Sought $50/inch

Indiildumil

may run ads in the
Positions Souom secnon at me special rate of $50vinch.

Payable In Advance

Opportunities Advertising orders must be typewritten
on company/station letterhead and accompanied by
advance payment. Please submit ad copy & logos via
email to kmumaw®@radioandrecords.com. Ads are also
accepted by tax: (310-203-8727) or mail. Visa, MC,
AmEx or Discover card accepted. Include card num-
ber, name as it appears on credit card, expiration date
and phone ber. Blind box resp are sent to
advertisers every Friday by tirst-class mad.

Deadline

To appear in the following week's issue, your ad must
be recetved by Thursday noon (POT) eight days prior
to issue date. Address all ads to:R&R Opportunities.
2049 Century Park East, 41st Floor. Los Angeles,
CA 90067.

INC.

2049 Century Park East, 41st Floor, Los Angeles, CA 90067

R&R is published weekly, except the week of December 25. Subscriptions are avadable for $325.00 per year (plus apphcable
sales tax) in the United States. $330.00 in Canada and Mexico, and $495.00 overseas (U.S. funds onty) from Radio & Records
Inc.. at 2049 Century Park East.. 41st Floor, Los Angeles, California 90067. Annual subscription plan includes the weekly
newspaper plus two R&R Directories issues and other special publications. Refunds are prorated based on the actual value of
issue received prior to cancellation. Nonrefundabie quarterty rates available. All reasonabie care taken but no responsibility
assumed for unsolicted material. R&R reserves all nghts in material accepted for publication. All letters addressed to R&R or its
Editors will be assumed intended for publication reproduction and may therefore be used for this purpose. L etters may be edited
for space and clanty and may appear in the electronic versions of R&R. The writer assumes all liability regarding the content of
the letter and its publication in R&R. Nothing may be reproduced in whole or in part without written permission from the

Publisher.

© Radio & Records, Inc. 2005
POSTMASTER: Send address changes to R&R, 2049 Century Park East., 41st Floor, Los Angeles. California 90067

WEBSITE: www.radioandrecords.com

CIRCULATION:

NEWS DESK: -

R&AR MUSIC TRACKING:
ADVERTISING/SALES:

310-788-1625 310-203-8727
310-788-1699  310-203-9763
310-788-1668 - 310-203-9763

OPPORTUNITIES/MARKETPLACE: 310-788-1621 310-203-8727 kmumaw @ radioandrecords.com
EDITORIAL, OTHER DEPTS:  310-553-4330 310-203-9763 mailroom @ radioandrecerds.com
WASHINGTON, DC BUREAU: 301-951-9050 301-951-9051
615-244-8822 615-248-6655

subscribe @ radioandrecords.com

newsroom @ radioandrecords.com

cmaxwell @ radioandrecords.com jhoward @ radioandrecords.com

310-553-4330  310-203-8450 hmowry @radioandrecords.com NASHVILLE BUREAU: thelton @ radioandrecords.com
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MARKETPLACE

AIR CHECKS VOICEOVER SERVICES

== AUDIO & VIDEO AIRCHECKS =

+CURRENT #299, KTT8/Tone E. Fly, KLDE/Paul Christy, WXXL/
Chad Pitt, WSTR/Nudge,

WDVE/Scott Paulsen, WIMK/Dick Blondi, WBBM-FM/Roxanne.
$13CD.

+CURRENT #298 KDWB/Scotty Davis, KSTP-FM/Moon &
Staci, WCBS-FM/Mickey Dolenz, WFLZ/M.J., WIMK/Fred
Wwinston, WQHT/Angie Martinez, KHYL/Don St-Johnn $13
+PERSONALITY PLUS #PP-207, WSTR/Steve & Vicki ,896/
Eddie & JoBo, KSCS/Terry Dorsey & Hawkeye, WXXL/Doc &
Johnny . $13 CD.

+PERSONALITY PLUS #PP-206, KDWB/Dave Ryan, WTMX/
Eric & Kathy, WLCL/Randy & Spiff, KLSX/Howard Stern. $13
cD

+PERSONALITY PLLIS #PP-205, KHMX/Roula & Ryan, KIIS/Ryan
Seacrest. KYSR/Jamie & Danny, KLUV/Ron Chapman. $13

+ALL COUNTRY #CY-154, KYGO, WKHX, WSM, WKDF, WSIX.
$13.C0

+ALL CHR #CHR-124 WFLZ, WXXL, KHKS, WI0Q, wwwQ $13
CD.

+ALL A/C #AC-132, KIMN, KVIL, KFMB-FM, WSB, WLTM $13
CD

1 PITTSBURGH! CHR AC AOR Gold Ctry UC
$13CD .
+PROFILE #5-330 ATLANTA! CHR AC UC AOR Gold $13 CD

+PROMO YAULT #PR-6Q promo samples - all formats, all
market sizes. $15.50 CD

+SWEEPER VAULT #SV-46 Sweeper & legal ID samples, all
formats. $15:50 CD

+ +CHN-38 (CHR Nights), 0-26 (All Otdies) +JACK-1 (Jack
FM), +MR-10 (Alternative) +F-28 (All Femal€) at $13 each
+CLASSIC #C-291, KCBQ/Bobby Wayne-1967, KFSO/Tom
Maule-1991, KYA/Dave Stone-1971, WINS/Mad Daddy-1963,
WLUP/Jonathon Brandmeier-1995 $16.50 CD

VIDEQ #102, NY's Z100/Romeo, Dallas' KHKS/Billy The Kidd,
Houston's KLDE/Paul Christy, KRBE/Carson, Miami's WKIS/
Downtown Billy Brown, Atlanta's WLCL/Randy & Spiff, 2 hrs,
VHS $30, DVD $35.

+ tapes marked with + may be ordered on cassette for $3 less
www.californiaaircheck.com

VB4 cALIFORNIA AIRCHECK &&
Box 4408 - San Diego, CA 92164 - (619) 460-6104

S8 - (it
“$KY HIGH”

Download these free interviews and more at

www.radiolinkshollywood.com

Contact Lori Lerner at (310)457-5358
{310)457-9869%(Fax) radioinks @aci.com (e-mail)

MARKETPLACE
ADVERTISING

RR

It TS Mewnrars

Payable in advance. Order must be typewritten and
accompanied by payment. Visa/MC/AMEx/Discover
accepted. One inch minimum, additional space up to six inches
available in increments of

one-inch. Rates for R&R 1 time $95.00

marketplace-(per inch): 6 insertions  90.00
13 insertions  85.00
28 insertions  75.00

Marketplace 51 insertions  70.00

(310) 788-1621

Fax: (310) 203-8727

e-mail: kmumaw@radioandrecords.com

HATVAICECUY 22 CARTER DAVIS)
T Ry /. 901.681.0650 - M

DAVE PACKER
et JOF CIPRIANO

PROMOS

because Dave talks to them,
not at them."

AMERICA'S NUMBER 1 VOICE
the voice of FOX, CBS and The Grammys
Call Us.
(310) 229-4548

ID'S—LINERS—PROMOS

JEFF DAVIS

DEMOS ONLINE: WWW.JEFFDAVIS.COM l,_

E: 323-464- N R — |
PHONE: 323-464-3500 www.radioandrecords.com

_
PUBLICITY PRINTS Y

Lithographed On Heavy. Semi-Gloss Paper

www.joecipriano.com

e T

Aado TV Imaging + Promos Commercial§
R0 huncrods of 5

: tations arg
A‘-"’L’ﬁg@' j’qa L und t

he worid |

* REQUEST FREE
CATALOG AND SAMPLES!

BW - 8x10's
500 — $90.00
1000 - $120.00

5x7 - JOCK CARDS

B&W 1000 - $100.00
Color 2000 — $408.00

W_\

# PRICES INCLUDE
TYPESETTING & FREIGHT

# FAST PROCESSING ﬂ

# OTHER SIZES AVAILABLE

PRICES SUBECT 7O
CHANGE WITHOUT NOTICE

Send 8x10 photo. GhecM 0. VisaMC. mstricions K
1867 €. Fionda Street. Dapt. R Sprnghetd. MO 65803
TOLL FREE: 1-888-526-5336

: 3 e o
www.abcpictures.com For a free demo, emalil us atr

info@davidkaye.com __ 0

MUSIC REFERENCE

New! 5th Edition Green Book Of Songs By Subject:

The Thematic Guide To Popular Music
1,569 jam-packed pages ’
86,000 listings

35,000 songs

1,800 subjects

All music formats

100 years of music |
Order via R&R: Save 20% and get free UPS shipping!* (*on U.S. orders)™ .
Discounted price: $51.96 softcover/$63.96 hardcover

(CA residents add sales tax)

Charge by phone: 310.788.1621 or send a check to
R&R. 2049 Century Park East., 41st Floor. L.A.. CA 90067
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11 MARAN CAREY We Belong Together /siand/i0 MG/

2 2 XELLY CLARKSON Betand Thess Hazel Eyes (RCA/RMG/

3 BLACK EVED PEAS Don't Phunk With My Hesrt (A& M/nterscape/
L] D.M.T. Listen To Your Heert (Rodbers/

4 PUSSYCAT DOLLS /BUSTA RHYMES Oon't Cha (48 Minterscope/ ,
6 RINANNA Pon De Replay (Def JamvIDIMG/

7 PAPA ROACH Scars (Geffen/

10 LIFEHOUSE You And Me (Geffen)

9 9 WILL SMITH Switch /interscape/

8 10 GWEN STEFAN! Hollaback Girl /interscape/

13 ) FAT JOE MELLY Get it Poppin’ (Ariantic/

11 12 3 DOORS DOWN Let Me Go /Repuddic/Unversal)

12 13 CIARA fLUDACRIS Oh /LaFace/Zomba Label Growp/

15 GREEN DAY Holiday (Reprise/

20 GWEN STEFANI Cool //nterscope/

17 NATASHA BEOINGFIELD These Woeds /Epic/

14 17 50 CENT Just A Lil" Bit (Shady/Aftermathyinterscope)
2 FRANKIE J. How To Deal [Lotumbna/

18 PRETTY RICKY Grind With Me /Ariantsc/

16 20 BABY BASH Baby I'm Back /LatwmyUneversal)

26 @) MISSY ELUIOTT Lose Control (Gt Mind/Violatar/Atientic)
19 22 SIMPLE PLAN Untitled Lava/

27 WEEZER Beverly Hills (Geffen/

26 COLOPLAY Speed Of Sound (Capital

22 25 CROSSFADE Cold (Cakmésa/

28 €D BOW WOW IOMARION Let Me Hold You (Cokuméva/

24 27 BACKSTREET BOYS incomplete L/ Zomba Label Grosp)
k]| ? CLICK FIVE Just The Girl Lava/

3 LUDACRIS Pimpin’ ANl Over The World (De/ Jam South/I0IMG/)
35 MARIAH CAREY Shake It Ott (Isond/IDIMG!
#1 MOST ADDED
BLACK EYED PEAS Don't Lie (A&AM/interscape/
#1 MOST INCREASED PLAYS

MISSY ELLIOTT Lose Control /Gokd Mind/Violator/Atiantic/

TOP 5 NEW & ACTIVE
DESTINY'S CHILD Cater 20 (Colombial/
CARRIE UNDERWOOD Inswde Your Heaven (Ansta/
BETTER THAR EZRA A Lifetime (Artames/

BEN MIDODY FIANASTACIA Everything Burns /Wind up/
ALL-AMERICAN REJECTS Dirty Little Secret (Interscope;

CHR/POP begins on Page 25.

1 MICHAEL BUBLE Home /143/Reprise/

LOS LONELY BOYS Heaven (OR Musxc/Epic/
BACKSTREET BOYS Incomplete (ve/Zomba Label Group/
JOHN MAYER Daughters (Aware/Cokmmina/
GO0 GOO DOLLS Give A Little Bit (Warner Bros.)
RYAN CABRERA True /£.V.LA/Atlontxc)
ANNA NALICK Breathe (2am} (Cokuniva/
MAROON 5 She Will Be Loved (Ocrone/J/AMG/
1 TIM MCGRAW Live Like You Were Dying /Curty
MARIAH CAREY Wa Betong Together (/siand//OJ/MG)
MARTINA MCBRIDE in My Qaughter's Eyes /ACA/

w

1

2 ROB THOMAS Lonely No More /Asiantic/
3 KELLY CLARKSON Breakaway (Malywood/
4

5

6 6

7 7

9 8

n 8

10

8 1

14 14 HALL & OATES I' Be Around [U-Warch/

16 HOWIE DAY Colide (Epnc/

17 KIMBERLEY LOCKE | Could [Curty

19 CARRIE UNDERWOOO inside Your Heaven (Anista/
18 HALL & OATES Ooh Chid (- Watch/

20 EAGLES No Mors Cloudy Days (ERC/

21 RASCAL FLATTS Biess The Broken Road (Zymic Sireet
20 BRICKMAN & MICHAEL BOLTON Hoor Ma... (3CA Vicror)
PHIL COLLINS You Touch My Hesrt /Rewdervous/

27 JESSE MCCANTREY Besutiful Saul (Hodywood

- HOOTIE & THE BLOWFISN Gne Love /Sasaty Lagg/Vasgaend)

2 0.0.T. Listen To Your Heert Robbies/

KATRINA CARLSON Suddenly Besutiful M atapbenic/

DELTA GOODREM Lot Without Yeu Cokwebia/

KENNY G. [YOLANGA ADAMS | Sebieve | Can Fiy (Arista/BMG)/
STEVIE WONDER From The Bottom Of My Heart Morovw/Unversad
LIFENQUSE You And Me (Geffan/

#1 MOST ADDED
SCOTT GRIMES Lmin’ On The Run Vedocity/

#1 MOST INCREASED PLAYS
BACKSTREET BOYS Incomplete (/ive/Zomba Label Group!

TOP5 NEW & ACTIVE
DAVID PACK The Secret Of Movin’ On (Peat)
ERIC BENET Hurricane (Reprise'Warner Bros.)
EARTH; WIND & FIRE Pure Gold /Saactusry/SRG/
SUGAR 8AY Shot 0f Laughter (Bhwno/lava/Atisntc/
CECE WINANS All That | Need (PureSprings/ING/Epic/

. AC bogias on Page 46.
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w  Tw

11 MARIAN CAREY We Belong Together //sisnd MG/

2 @ BOW WOW (OMARION Lat Me Hold You (Cokmbie/

33 PRETTY MCXY Grind With Mie (Arkeacic/

6 € LUDACRIS Pimpin' Al Over The World [Def Jom SowthIDIMG)
5 5 FAT JOE MELLY Get it Poppin' (Atksntic/
8
7
4

LI ROB Summer Nights /Upstasrs/
RINANNA Pon De Replay [Def JamVIDIMG)
8 50 CENT Just A Li Bit (Shady/AftermatNInterscape)

12 YING YANG TWINS {MIKE JONES Badd (TVT)
9 MISSY ELLIOTT Lose Control (Golkd Mind/Violator/Atisntx/
n WEBBIE f/BUN B Give Me That (Asyhun/ Trilll
15 MIKE JONES Back Then (Swishatouse/AsytumyWarner Bros)
10 13 CIARA {ILUOACRIS Oh (LaFace/Zomba Label Group/

18 D TEAIRRA MARI Make Her Feel Good (Boc-A-Fella//OIMG)

13 15 FRANKIE J. How To Deal (Columbia/

14 16 GWEN STEFANI Hollaback Girl /interscape/

20 DAVID BANNER Play (SRC/Unsversal)

24 MARIAH CAREY Shake It Off (/siand/)OJMG)

19 DESTINY'S CHILD Cater 2 U [Cokwmbre/

23 50 CENT {/MOBB DEEP Outta Control (Shady/Aftermattyinterscope/
17 21 NATALIE Energy (Latium/Universall

25 @D PRETTY RICKY Your Body (Atiantic)

16 23 GAME Dreams /Aftermath/G-Umnt/interscope)

il R. KELLY f/GAME Playa's Only Liwe/Zomba Label Group/
26 B0BBY YALENTINO Teil Me [D7P/Def JanvIDJMG)

27 JERMAINE DUPRI Gotta Getcha So So Del/Vagin/

2 PUSSYCAT DOLLS /BUSTA RHYMES Don't Cha /A&AM/nterscape/
22 28 BLACK EYED PEAS Don't Phunk With My Heart (A&M/interscape)
29 29 DADDY YANKEE Like You (£/ CartelVi/Machete Music/

35 € YDUNG JEEZY And Then What (Def Jam/IOIME/

- #1 MOST ADDED

T-PAIN I'm Sprung (ive/'Zomba Label Group/

#1 MOST INCREASED PLAYS

BOW WOW FIOMARION Let Me Hold You [Columina/

TOP 5 NEW & ACTIVE
T-PAIR I'm Sprung (hive/Zomba | abel Group)
CUBAS LINK FIDOB OMAR Scandalous MO8/
CHRIS BROWN F/JUELZ SANTANA Run It Ue/Zomba Label Group/
YOUNGBLOOOZ Presidential (/wve/Zombs Label Group)
RUFF RYOERS FIDMX & JADAKISS Get Wild (Artomes

CHR/RHYTHMIC beging on Page 38.

HOT AC

W W

1 1 UFEHOUSE You And Me (Geffen/

2 2 ROB THOMAS Lonety No More (Atiantic/

5 8 KELLY CLARKSON Behind These Hazel Eyes IRCA/RMG)
3 COLDPLAY Speed 0f Sound (Capitol

4 5 3 D0ORS DOWN Let Me Go /Repudkc Universall

[} 6 GAVINDEGRAW Chariot (/AMG/

7 7 GREEN DAY Boulevard Of Broken Oreams feprise/

9 8 ANNA NALICK Breathe (2am) (Cotumbial

8 9 KELLY CLARKSON Since U Been Gone (RCA/RMG)

10 HOWIE DAY Coihde Epec/

12 ROB THOMAS This Is How A Heart Breaks /Atlantic/
n COLLECTIVE SOUL Better Now (& Music Group/

14 GREEN DAY Hokday (Repre/

16 TRAIN Get To Me (Cokwniva/

13 15 BETVVER THAN EZRA A Lifetime /Artems/

19 JOSH KELLEY Only You /Hollywood)

17 JASON MRAZ Wordplay /Atisntic/

20 GWEN STEFAN! Holtaback Girl (/nterscope/

21 19 BACKSTREEY BOYS Incomplete L/ve/Zomba L abel Group)
18 20 OAVE MATTHEWS BAND American Baby (RCA/RMG)

23 MARIAH CAREY We Beiong Together Isiand/i0JMG)
25 LOW MOLLIONS Statue (Manbattan/EMC)

29 GWEN STEFANI Coo! (/nterscope/

2 VERTICAL HORIZON Forever (Hydvid)

2 KEITH URSAN You'l Think Of Me (CaptodEMC)

22 26" AVRIL LAVIGNE Fall Te Pieces (Ansta/ANG/

28 @ DEF LEPPARD No Matter What /siendUMG)

27 28 COURTNEY JAYE Can't Behave /isiond®/MG/

) SIMPLE PLAN Untitied (Lava/

3t PAT MCGEE BAND Must Have Boan Love Xirtiend)

#1 MOST ADDED

3 ODORS DOWN Here By Me (Republic/Universall

#1 MOST INCREASED PLAYS

GWEN STEFARI Cool faterscope/

TOP 5 NEW & ACTIVE
DANIEL POWTER Bad Day (Warner Bros.)
BOM JOV! Have A Nice Day (IsiandI0JMG)
JOY WILLIAMS We (Red ink/Reumon/PL G}
KILLERS AN These Things That I've Done (Isisnd/i/MG)
FOO FIGMTERS Best 0f You (RCA/AMG)

AC begins on Page 48.

POWERED | .=
MEDIABASE

URBAN

w W

1 1 MARAH CAREY Wq Belong Together (Isisnd/0/M6/

2 BOW WOW /OMAMON Let Me Hold You Cabumisa/

3 DESTINY'S CHILD Cater 2 U /Cokmbia/

4 LYFE JENMINGS Must Be Nice (Cokméns/

8 LUDACHRES Pimpin’ Al Over The World Def /am South/i0JMG)
5 6 FANTASIA Free Yourself L/RMG)

8 7 GWEN STEFAM Holaback Girl finterscape)

7 8 WEBBIE {/BUN B Give Me Thet (Asyhw/Tril

1 8 MIKE JONES Back Then (Swishatiousa/Asylm/Warner Sros.)
14 MISSY ELLIOTT Lose Control (Gakd Mind/Violetor/Atisntic)
10 11 BOYZIN DA HOOD Dem Boyz /Bad Boy/Atisntic/

12 12 GAME Oreams /Aftermath/G-Unitinterscope)

9 13 PRETTY RICKY Grind With Me Atisntic/

15 (O TEAIRRA MARI Make Her Feel Good (Roc-A-Falke/IDJMG)
13 15 YING YANG TWINS Wait (The Whisper Song) (TVT)
” TREY SONGZ Gotta Make It (Songbook/Atiantic/

19 YOUNG JEEZY And Then What (Def JanvID/MG)]
24 MAROUES HOUSTON Naked /7.U.G./Universal)

25 JERMAINE DUPRI Gotta Getcha /So So Det/Virgin/
16 20 CIARA {/LUDACRIS Oh (Laface/Zomba L abel Group)

20 21 FAT JOE HINELLY Get it Poppin’ (Ariantic/
27 @ BOBBY VALENTINO Teil Me (OTF/Det Jom/IDJMG)

21 23 T.. ASAP (Grand Hustle/Atiantic)

29 DAVID BANNER Play /SRC/Unwversal)

28 TONY YAYO So Seductive (G-Unit/interscope/

37 MARIAH CAREY Shake It Off (Isiand/I0J MG/

N YING YANG TWINS t/MINE JONES Badd /7V7)

22 28 S0 CENT Just A Lil’ Bit (Shady/Aftermativinterscope/

34 50 CENT {/MOBB DEEP Outts Control (Shady/Aftermathintesscope/
30 COMMON Go (Geffen/

- #1MOST ADDED

KEKE WYATT Put Your Hands On Me Cash Money/Unwersal)

#1 MOST INCREASED PLAYS

KANYE WEST Gold Digger (RocsA-Fella/IDIMG)

TOP5 NEW & ACTIVE
DAME How We Roll (T.U.GY
B.G. FIHOMEBWOI Where Da At (Chopper City/Kock/
JOHN LEGEND So High (Columia/
VIVIAN GREEN Gotta Go. Gotta Leave (Coumbia/
PRETTY RICKY Your Body (Atlantic)

URBAN begins on Page 33.

=
=z

™

1 FOO FIGHTERS Best 0f You (RCA/AMG)

2 SEETHER Remedy (Wind up/

3 STAIND Right Here FlgvAtlantic)

6 4 NINE INCH NAILS The Hand That Feeds //nterscape/
S S GREENDAY Holiday (Reprise) )
7 @ SYSTEM OF A DOWN B.Y.0.8. (American/Cokumbial
4 7 AUDIOSLAVE Be Yourselt finterscape/Epsc

13 @ AUDIOSLAVE Dossn't Remind Me nterscope/Epic/

8 9 THEORY OF A DEADMAN No Sworise (Roadrunner/IBJMG)
12 (D . DISTURBED Guarded /Reprrse/

9 11 3D0ORS DOWN Behind Thase Eyes (Republic/Universal
14 (B GREEN DAY Boulevard Of Broken Dreams (Reprise/

11 13 CROSSFAOE Colors (Cokmbia/

10 14 ROBERT PLANT Shine It Al Around /Sanctusry/SAG/
16 8 OARK NEW DAY Brother (Wavmer Sros/

17 VELVET REVOLVER Come On, Come In Wind-ug/

15 17 U2 City Of Biinding Lights (nterscope/

27 : TRAPT Stand Up (Warner Bras./

19 TOMMY LEE Tryin To Be Me (71 Education Services)
18 20 PAPAROACH Take Me (Geffa/

2 GREEN DAY Wake Me Up When September Ends /Repvrse/
2 TAPROGT Caling /Atientic/

23 DAY OF FIRE Fade Away (/re/EssentisPLG)

24 18 YEARS Wasteiend /Repwbic/Usiversal)
22 25 OFFSPRING Con't Repeat Cobmbie/

— € MUDVAYRE Forget Te Remember /Eac/
28 27 WEEZER Boverly Hills (Getfon/

~ €D COLDPLAY Speed 01 Sound (Capstod
20 28 SUPKNOT Before | Forget (Rosdrumer//0JMG/

30 30 SREAKING POINT Shew Mo A Sign /Wind'sg/

#1 BAOST ADDED
OISTURBED Stricken (Reprise/
#1 MOST INCREASED PLAYS

ROLLING STONES Rough Justrce Virgm/

TOP5 NEW & ACTIVE
RA Fallen Angets /Repobhc/Uncversal)
SWITCHFOOT Stars [Columbna/
BREAKING BENJAMIN Ran (Hodywood/
ROLLING STONES Rough Justice Vigm/
SILVERTIDE Blue Jeans L/AME/

ROCK bogins o0 Page 54.
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1 MARIAN CAREY We Bolong Together /Zised 10/MG)
3 KEM | Can't Stop Loving You (Morown/Uisiersel
2 3 FANTASIA Free Yoursell LRMG/
4 8 CHARLIE WILSON Charie Last Nome: Wison UiveZamile Lab Grouy
5 MNOLAANIE Purity Me (Sowslylorown/
6 6 FAITHEVANS Agsin Capitod
" VIVIAN GREEN Gotta Go, Gotta Leave Cobemisa/
7 B LALAN HATNAWAY Ferever, Far Always, Far Love /GRP/YMG)
8 @ JLLSCOTT Crass My Mind (Hisklow Boeck i/
9 10 MENT CONDITION I'm Reody Amape/
@ STEVIE WONDER From The Bottom 01 My Hesrt Morovn Uinversal
12 FANTASIA Truthis L/RMG)
@ BABYFACE Serry For The Stupid Things (Aristal/RsG)
14 BRIAN MCAMIGHT Everytime You Go Away (Motown/Universall
15 TOMIBRAXTON Plaase BleciGromd Unversal
@ XEM Find Your Way (Back Into My Life} iMorown Linversad
17 DESTIIY'SCMILD Girl (Cokembia/
© PATTILABELLE UMARY 4. BLIGE Ain't No Way D SoutN MG
19 BOSSY VALENTING Siow Down O7PD Jas/ MG
20 R KELLY Trapped i The Closet (iveZombe Labe/ Growy
OR. CHARLES G. NAYES & WARRMORS Work It Out /CEE
FAITH EVANS Mesmerired Capitd
23 ANITA BAXER Serieus Bl Mota Vigsw
@© EARTI, WIND & FIRE Pure Gold /SanctoarySA6/
25 LALAN HATHAWAY Better And Better MesaBlabloorAGl Music)
28 JONN LEGEND Se High (Coatubia/
2 LEELA JAMES Music (Raprise/Warner rss.)
b ] LYFE JERMENGS Must Be Nice Cotembsia/
= RANEEM DEVAUGIN Guass Who Loves... UiveZambe Labe! oy
30 J MBS We Must Prane (Garpe Costric/

_ #1MOST ADDED
ERIC BENET | Wanna Be Loved /Reprise/Warner Bros.)

#1 MOST INCREASED PLAYS

VIVIAN GREEN Gotta Go. Gotta Leave /Cokmia/

TOP5 NEW & ACTIVE
CRUNA Take Me Higher (Reprise/Warner Bros.)
SHANICE WILSON Every Woman Oreams (Playtime/
KENNY LATTIMORE | CHANTE' MOORE Tonight... {Laface/Zomba [ abel Group)
LIRA Smooth (Hidden Beach/Red Distribution)
CAFE SOUL ALL STARS FIGLENN JONES What You Gonna Do (You/

URBAN boging on Page 33.

ACTIVE ROCK

SEETHER Remady Mind'egy/
FOO FIGNTERS Best 0f You CAAMG/
STAIID Right Hore (Fii/Atiantic/
(INSE NICH MAILS The Hoad Thet Fesds derarscape/
MUOVAYNE Happy? nic/
SYSTEM OF A DOWN B.Y.0.5. (4merican/Cokmbia/
DISTURBED Gusrdad Ragrise/
DARK NEW DAY Brother (Warner Sras/
CROSSFADE Calars (Combi/
SUPKNGT Before | Forpet (BoadrunmeriDIMG)
OFFSPRING Con't Rapest Cobmbia/
AUDIGSLAVE Deasa't Remind Ma //nrerscape/Epic/
PAPA RSACH Take My /Serfoy/
TRAPT Stand Up Warner Bras)
VAPROOT Caling (Acketic/
VELVET REVOLVER Coma On, Coms in Wistap/
10 YEARS Wastalend RepabicUsverzel
18 STATIC-X I'm The One Warner Bras./
@ GREEN DAY Woks Me Up When Septamber Ends (Raprise/
20 GREEN DAY Helidey aprise/
@ DREAKING DEIAMIN Rain Halyweod
22 AUDIGSLAVE Be Yowsell (intarscopeEpic/
MUOVAYNE Ferget To Remember Eaic/
COLD Happens Al The Tims FinLovy/
Y] SYSTEM OF A DOWN Question! (AmevicasCabmbia/
18 26 INCUBUS Mok A Move Eni/
27 27 TOMMY LEE Tryin To Be Me (T2 Edecosios Srvices/

S

592000« ~@~- 2

m:amumu!u.m-

13
12
24
16
17
2
21
3
19
2
20
krd
25

30 @ RAFslonAngss
2 DAY OF FIRE Fade Awey Uve/EssontindPLG/
k<]

CXY Familer Resim (IsisndOMIG/

#1 MOST ADDED

OISTURBED Stcken /Reprise/

#1 MOST INCREASED PLAYS

TRAPT Stand Up /Wavner Bros./

TOP5 NEW & ACTIVE
HINDER Get Stoned (Universad/
CLUTCH 10001110101 D81
DEAF PEDESTRIANS 15 Beers Ago /Dotpomtperiod)
SEVENDUST Ugly Winedark)
MEGADETH The Scorpon (Samc(uary/SAG/

ROCK bopins gn Page 54¢.
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TOBY KEITH As Geed As | Once Was [DreamWorks/
SUGARLAND Sesmething Mere Abrrary/

FAITH ML Mississippi Gl (Warner Bras)

4  RASCAL FLATTS Fast Cars And Freedom /I yric Streer/
BROOKS & DU Pley Something Country (Ansta/

BRAD PAISLEY Alcshel Arista/

SHEDAISY Dun't Werry "Bout A Thing /Zyric Street/

TIM MCGRAW Do You Want Frias With Thet Card/

SARA EVANS A Real Fine Placs Te Start RCA/

VAN ZANT Help Somebedy (Calembia/

11 BLAKE SHELTON Goodbys Time Warner Bras)

@© JAMSE O'NEAL Somebody’s Hero Cantal

3 REBA MCENTIRE My Sister MICA/

TRISHA YEARWOOD Goorgia Rain MCA/
MONTGOMERY GENTRY Something Te Be Proud Of /Cokembsa/
CRAIG MORGAN Redneck Yacht Ciub (B84)

JASON ALDEAN Hicktown /B8

JOSH GRACIN Stay With Me (Brass Bed} Tyric Street/
TRICK PONY t's A Heartache (AsyheCor/

TRACE ADKINS Ariington Capited

1 DARRYL WORLEY If Something Should Happen Drsamierks/
22 BOBBY PINSON Den't Ask Me How | Knew (RCA/

LEANN RIMES Prabebly Wouidn't Be This Way (AsyhenCardy/
LEE AN WOMACK He Ougita Know That By Now AICA/
NOT APPLE PIE Hilbilles DroamWorks/
LONESTAR You'rs Liks Comin’ Home /BA/

GARY ALLAN Best | Ever Hod MICA/

MIRANDA LAMBERT Bring Me Down Eaic/

WEAL MCCOY Billy’s Got His Bear Goggles On 907/

) 90 DEE MESSIA Delcious Surprios  Babovs ) Curt/

#1 MOST ADDED

DIERKS BENTLEY Come A Little Closer /Capitall

#1 MOST INCREASED PLAYS

SARA EVANS A Rea! Fine Place To Start /RCA/

TOP 5 NEW & ACTIVE
KEITH URBAN Better Life (Capitoll
RRATT JENKINS King Of The Castle /Universal South/
KEITH ANOERSON XXL /Ansta/
COWBOY CRUSH Nobody Ever Oed DY A Broken Heart (Asykem/Curb)
SHELLY FAIRCHILD Kiss Me /Colomiia

COUNTRY boging on Page 20.
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1 FICHARD ELLIOT Posple Maks The World Go Round (Artizew’
@ PAVLTAYLON Nightite Paat/

3 WLS Pacific Coast Highway Bai 7SR/

© CHUCK LOER Trapical (Shamecki

5  STEVE COLE Thursday Mavade Jazz/

PAUL HARDCASTLE Serene (Trinsia” ¥ Riyrhey
KERNNY G. HEARTH, WIND & FIRE The Way You Move (Arista/ MG/
NORMAN BROWN West Cosst Coolin’ Warser Bros)
MICHAEL LINGTON Two 01 A Kind (Bsedarvous/
PAUL JACKSOR. JR. Never Toe Much GRPYMG/
DAVE KOZ Love Changes Everything (Capitod

BRAN CULBERTSON Hookin® Up (GRP/VMG)

KEN NAVARRO You Are Everything (Postive/

JEFF LORBER Ooh La La /Aarads Jazz/
JONATHAN BUTLER Fire & Rawn /Rendervous/

PAUL BROWN Cosmc Monkey (GRP/VMG)

AVERAGE WIHITE BARD Work Te Do /Line/ &/
WAYMAN TISDALE Ready To Hang (Rendesvous/
DORNNY OSMOND Breers On By Decca/

MINDI ABAIR Make A Wish (GRPYMG)

WALTER BEASLEY Coslness (Hosss Us/

KEM { Can't Stop Loving You (Morown/Unyversal)
DAVID PACK You're The Only Wornen /Fead/

CINEL) MIRUCC! The Juice (Shamachie/

MELSON RANGELL Den't You Werry ‘Bout A Thing /Kack/
JEFF GOLUS Simple Plossures Navads Jaz2/
CAMIEL 'm Reody Randarvens/
MMMNM&MW
MARION MEADOWS Susde /Mear's U/
mwwv&momu

#1 MOST ADDED

EUGE GROOVE Get Em Goin’ Narada Jazz/

#1 MOST INCREASED PLAYS

PAUL HARDCASTLE Serene (Trppm’ N Rhythm/

TOP 5 NEW & ACTIVE
BONEY JAMES 2:01 AM /Warner Bros )
GREGG KABRUKAS London Underground (Trippw’ N Rhythem)
MICHAEL BUBLE Home (743/Reprise
. RiPPINGTONS Wiid Card (Peak)
PIECES OF A DREAM Lunar Lullaby (Head's Up)

SM00TH JAZZ begins ea Page §1.

2033z 00900000<

311 Dou't Tread On Me (Vokana/Zomba Label Group/

#1 MOST INCREASED PLAYS

311 Doir't Tread On Me (Vokcana/Zomba L abel Group/

TOP 5 NEW & ACTIVE
FINCH Biternarks And Bloodstains (One More Fall) /Geffan/
DEFAULT Count On Me (TVT)
. CHEVELLE Panic Prone (Epic/
DISTURBED Strcken (Reprise/
COLOPLAY Fix You /Captall

ALTERNATIVE boging gn Poge 53.
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1 1 FOOFGNTERS Best Of You ACARME 2 @ IACK JOUNSON Good Poapla /Brushfie/Unversal

3 @ GORILLAZ Feel Good inc. Vg 1 2 COLBPLAY Speud 0f Seund Capited

2 3 ummmummw 4 MINGSIDE Tired Of Baing Serry /Flawiess/Getfen/

5 Remedy (Wiadeq/ 5 U2 City 01 Blinding Lights lorarscape/

8 mwmmwmmum 3 5 SNOWPATROL Checolste ASMMarscape

4 6 WEEZER Beverly Hills Gorfaw 7 LOW MILLIONS Statue (MahartanEMC)

7 @ STANO Right Hore Fin/Asiaacic/ 8 GAKE DOUGNTY Losking At The Werkd From The Bottom... (470/RMS/

6 8 SYSTEM OF A DOWN B.Y.0.8. /AmericavCokmbia/ 9 DESOL Karma /CardReprive/

9 9 COLDPLAY Spead 0f Sound ICapied 6 9 DAVEMATTHNEWS BAND Amarican Baby RCARME)

12 @ BECK Gil Matarscape/ 10 BECK Girl /Iwtarscape/

10 11 OFFSPRING Can't Repoot (Cabubia/ 0 TRACY CHAPMAN Change (Arisecic/

n MY CHEMICAL ROMANCE Helona (qerise/ 1112 JASONMRAZ Wordpley (Arksetc/

15 AUDIOSLAVE Dousa't Remind Me (interscape/Enk/ 21 8 DAVE MATTIEWS BAND Dreampirl (RCARMG)

” FALL OUT BOY Suger, We'rs Gein' Down sisadDMG/ - ERIC CLAPTON Revolution (Duck/Reprise/

13 1S GREEN DAY Heliday Maprise/ 4 15 mmommwwmum&wﬂ

2 SWITCHFOOT Stars (Cabwbia/ 18 AUDIBSLAVE Be Yourselt (Inrerscape/Eac/

19 NSE AGANST Swing Life Away /Geffon/ 19 AQUALUNG Brighter Thon Sunshine (Sipiely Sipger/Rad lak/Cokmbia)

26 WEEZER We Are A On Drugs /Gef/ew/ 17 mmmnummvmmﬁw

14 19 MUDVAYNE Happy? i/ - DAVID GRAY The Owe | Love (4 TOVRCARMG)

20 CROSSFADE Calers Cabwmbia/ 12 20 WALLFLOWERS Bosutiful Side 0f Somewhere averscape/

b7 IOLLERS AS Thase Things Thet I've Dene Exiss LIS/ 2 8 ANIOS LEE Kosp 1t Loase, Koap It Tight Bl NoraAC)

3 TRAPT Stand Up MWarnwr Sres./ b7 SNORE Waiting Fer The Sun (Movenc/Raprise/

18 23 INCUBUS Make A Move Enic/ 18 23 JOMN MATT Master Of Disaster Mew Wiest;

23 24 MODISSLAVE Be Yeurself (intevscopeiioic/ 20 24 REDWALLS Thank You Capitol

21 25 WINTE STRIPES Bive Orchid V2) 26 25 RAY LAMONTAGNE Forever My Friond /RCARMG/

25 26 TRANSPLANTS Gangsiers & Thugs (Lo Sallv/Adiancic/ 25 26 MOBERT PLANT Shine tt All Arownd (SacruanySRE/

b1 NOT BOT NEAT Middls Of Nowbers (Sinfqrise/ = 8 WINTE STRIPES My Ooorbell /Thid Mae'V2!

2 TAPROOT Calling (Atkacic/ e GREEN DAY Waks Me Up When September Ends (Baprise/

Q WINTE STRIPES My Dsorbell (Thind MaaV2) 26 29 GREENODAY Helidey Reprise

27 30 ISTURBED Gusrded Muprise/ 27 2 unu-s-.m*/suwumumwmu
#1 MOST ADDED. #1 MOST ADDED

DAVID GRAY The One | Love /4 TO/RCA/RMG)

#1 MOST INCREASED PLAYS

ERIC CLAPTOR Revolution (Duck/Reprise/

TOP 5 NEW & ACTIVE
MAIA SHARP Red Dress /Koch/
TRISTAN PRETTYMAN Love Love Love (Vige/
VAN MORRISON Stranded /Geffen/
WILLIE NELSOR FITDOTS HIBBERT Fm A Worried Man (Last Highway/
NICKEL CREEK When In Rome (Sugar /4

TRPLE A bogins on Page 67.
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BY ERICA FARBER

Ll
lawyer by trade, Kris Foate went into private practice, then decided to change careers.
And what new career did she choose? Radio!
Now a 24-year industry veteran, Foate was appointed President/CEO of Summit City
Radio Group last year. She is a hands-on executive who is committed to the growth of
individuals within her company and to the communities she proudly serves.

Getting into the business: “1 graduated from law school, worked for a while for the Wisconsin
legislature and then went into private practice. I knew nothing at that time about the broadcast
industry,,but [ listened to radio. A friend of mine introduced me to the GM of a station whose son
was an attorney who also owned stations. He's actually the person who inspired me to begin my
journey into the wonderful world of radio.

“1 started selling at WLVE/Madison. It was an Easy Listening station. I remember being pretty
much lost in the early stages. Everything was new. I also remember my first sale and how
responsive the person who bought the advertising was because it worked so well. That felt really
good.

“Then the same person who inspired me to get into radio said, It's time to move to a larger
market. He knew people who ran stations in Milwaukee and encouraged me to talk to them. I did
and was hired as a senior account executive for WQFM, a Rock

Women in the business: “It's popular to say that success has nothing to do with gender, that
it has to do with how hard people work and how smart they are and how committed they are and
how passionate they are about what they do. But we have to face the fact that there are
differences.

“As I was working my way up, it wasn't as easy for me to go out with my male bosses or my
male counterparts as it was for them to go out with each other. It's all about a comfort level. People
like people who are like them, and they hang with people they like and get to know them better.
Women have to work harder to be visible in the business. Is it right or wrong? I don't make that
judgment. It's just a reality, and it’s elitist to say that it isn‘t.”

Advice for men: “My advice to men is the same as it would be for anybody. Youll learn more
and you'll be better if you surround yourself with the best people and a diverse group of
individuals, a group that really reflects the communities you serve. If we knew more about the
communities we serve because we had people who reflected them on our staff in decisionmaking
positions, we'd do a much better job of serving those communities.”

Most influential individual: “T've had many great people whom I consider to be mentors. First
is my family, starting with my parents, who told me I could do anything. And my husband has
always been hugely supportive. He's a great sounding board. In the

station. That company gave me great opportunities. I was
promoted to Sales Manager, and then I was GM for the last three
years of my tenure there. I was one of the first females in
Milwaukee to manage a station.

“At the time I competed with Journal Broadcast Group. When
Carl Gardner got to town I took him to lunch to welcome him. He
had moved from Portland, OR to run WKTI. By the end of lunch
he said, ‘Would you consider coming to work for me? I said, Tm
not looking for a job, but I'm very flattered’ He said, Tm serious.
Think about it Journal Broadcasting had a great reputation, and
it was a place where you could really build a career, so I finally
said, Tl do it” I was with them from ‘91 until 2001.”

Joining Summit City Radio Group: “I was working for Saga
in Champaign, IL and deciding whether I should teach full-time. |
had started teaching some classes at the university and thought
it would be nice to give back and help prepare future
broadcasters and journalists for careers in the business.

“The day I left Saga I got a call from somebody who was
looking for a President/CEO for Summit City. They were doing an
executive search, and this person asked if | wanted to speak with
them. I met with the board and liked them, and they liked me. I
checked out Ft. Wayme, IN. It's a beautiful city. This was a great
opportunity to do another turnaround, so I took it.”

Mission of the company: “One of the first things we did
when I came in was craft our mission. We worked on defining
where we wanted to be and how we wanted to operate. What are
our core values going to be? How do we want to be known, and how do we want to operate day to
day? We wanted to be the dominant local broadcast group, but we wanted to do it by focusing on
delivering superior customer service and exceeding the expectations of our customers — including
our listeners, our advertisers, the community and our associates — while providing a return to our
investors.

“We also asked, what do we want to live by? We talked about continuous growth and
improvement and having the highest ethical standards, and we wanted to have an environment
where pecple showed respect for their fellow employees. We wanted to make sure we were

innovative and continually looking for areas where we could take risks. We talked about the team,
having high performance standards, and doing community service, which is an important part of
what we do.”

Long-term plans: “Right now we are focusing on the six stations we have, on making them
strong and viable in this community.”

Biggest chall “The biggest challenge is staying focused on exceeding the expectations of
the listeners and advertisers in a culture where we often settle just for i)eing better than the radio
competition. I'm not a big believer in looking at other radio stations as being the ones to beat. 1
want our stations to be the absolute best, period.”

How's business? “Our business is continuing to grow month by month, day by day. We are on
track for continuous growth. We have had a double-digit increase in revenue from last year to this
year, but we have a long way to go. Month to month, we are better than we were last month, and
we are better than we were a year ago.”

State of radio: “Tt's a very interesting time. A part of me thinks that we have an inferiority
complex. We should be touting our strengths, and we should be proud of what we do and how we
do it. I see a lot more concern than pride in what we do right now.”

e i By
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industry, Carl Gardner continues to be an inspiration and mentor.
And Steve Goldstein. Steve is one of those people I feel very
comfortable talking with.

“Somebody I hired who is now a superstar in Milwaukee as
Director/Sales for Saga is Ann Marie King. She’s tremendous and has
always been a good cheerleader for me. Mentoring & Inspiring
Women in Radio is a group that made all the difference and gave me
real confidence that I didn’t have before. It was great knowing that
1 could pick up the phone and say, ‘Hey, I need some help on this’
And then there are the staffs at the stations and companies I have
led. I learned as much from them as I hope they did from me.”

Something about her company that would surprise our
readers: “We've created a culture where no challenge is too great.
For example, we gave birth to a new station in 10 days, start to
finish. Everybody pitched in. They love and thrive on the
challenge, and that’s a fantastic culture to work in. We live for our
community. A lot of us are involved in it on our own time, and our
company has been very responsible, responsive and committed to
the community.”

Career highlight: “I'm proud of a lot of things. First, I've had
an opportunity to lead an award-winning staff. | worked with a
CMA Station of the Year in Champaign, WIXY. I worked at WKTI/
Milwaukee when it was named the Billboard Alrplay Station of the
Year and had the PD and Music Director of the Year.

“In 1999 I received the Radio Ink GM of the Year award. Being
selected as a mentee by MIW was a real highlight, as was being

named to MIW in ‘04 and ‘05. One of my highlights continues to be watching people I hire and
work with advance in their radio careers.”

Favorite radio format: "I love just about all music, and I'm also a newshound, so it depends
on my mood.”

Favorite television show: “The Sopranos and Six Feet Under.”

Favorite song: “The Rising, by Bruce Springsteen, and I also love Lucinda Williams' ‘Essence’
I'm an Eminem fan, and [ like anything by Los Lobos. They are tremendous musicians.”

Favorite movie: "Blood Simple, the Godfather trilogy and Once Upon a Time in America. That's
actually where I learned my leadership skills: Keep your friends close and your enemies closer.”

Favorite book: “To Kill a Mockingbird and a business book, Built to Last.”

Favorite restaurant: “Chops in Ft. Wayne.”

Beverage of choice: “Water.”

Hobbies: “My family. I spend so much time in the community, volunteering or at work, so my
free time is spent with my family. I also love to cook and work outside.”

E-mail address: “kfoate@summitcityradio.com.”

Advice for broadcasters: “Leadership should have zero tolerance for staff who make
disparaging remarks about other radio stations or other radio companies. That does a huge
disservice to our industry, and it gives us a black eye in the minds of our listeners and advertisers.
It amazes me that it still goes on. We beat each other to a pulp. I've been in the business for 20
years, and I still see it today. That's very disheartening.

“T'd also say to take risks, remember that the customer is the queen, and develop people. We
bring people in, and it’s our obligation to make sure they succeed. That's our competitive edge.
Anybody can play the same music at the same time, but it's the people who make the difference.
They are tomorow’s broadcasters and our legacy.”
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MELISSA ETHERIDGEWREFUGEE

Early adds at:
KYSR/Los Angeles KALC/Denver

MELISSA ETHERIDGE GREATEST HITS - The Road Less Traveled
In Stores October 18th

www.melissaetheridge.com
Contact: Mike Easterlin (212) 333-8080 or Laura Curtin (212) 445-3681
Management: W.F. Leopold Management, Inc. Q

Produced By: John Shanks  Written By: Tom Petty and Mike Campbell
Mixed By: Jeff Rothschild and John Shanks ~ Mastered By: Stephen Marcussen 1979 Almo Music Corp. (ASCAP)  ISLAND
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