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R&R Triple A Summit

It's that time agai1, when the tight-knit Triple A communi-
ty gethers in beadtif 11 Boulder, 130 for a full schedule of
informativz, though -provoking learning sessions and lots
of music from estat lished and ap-and-coming artists.
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i > Selector was onz of the best decisions we have made. I:is an incredible
ogram and Very easy ic use. We have implemented it on our two Toronto staticns and will also
be usmg it for our. new I-al fax station. We a-e very pleased not only with the program itsaif but ==
also with the RCS sza¥. The support and help we have received has been great.”

Sound Software”
www.rcsworks.com

+1 604 986 4468

Paul Evanov, Program D rector
Z103.5 FM (CIDC-FM) Evanov Radio Groud
Toronto, Canada
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"She's on Fire" ' "Unity" ‘ "Delusions of Grandeur"

A New Music Weekly #12 on Billboard Gospel #45 on FMQB Hot AC Chart
Country Up & Coming _ Album Chart Generating over 562
Artist #5 on Nielsen Soundscan spins a week
slrrecords.net Gospel/ R&B Sample Chart thejproject.com

#29 R&R Gospel Chart

New album "Unity"
in stores now!
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MARRY YOUR
LISTENERS

{ In this week's Management/
Marketing/Sales section, Identity
Programming’s Gary Begin points
out the parailels between successful
marriages and the close connection
radio stations have with their
listeners. He offers a number of tips
forincreasing TSL and creating
successful mentoring refationships.
Are you ready to tie the knot?

Page 18
THE GOOD & THE BAD

“Live and learn” is great advice when
it comes to promotions, because not
all of our projects turn out the way

we plan. Latin Formats Editor Jackie
Madrigal talks to three programmers
about their best and worst promotions.
Here’s your chance to learn from the
mistakes and successes of others.
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SPORTS TALK

MLB.com S}

This week two columns deal with sporting matters. First,
News/Talk/Sports Editor Al Peterson breaks down a
recent Interep study showing the power of Sports radio
for advertisers who want to reach educated, affluent
consumers. Also, Technology Editor Brida Connolly talks
to Major League Baseball Advanced Media’s Ben Platt
about the history of basebalt online. Pages 12, 19.

Rediscaver forgotten gold: Page 40

‘Less Is More’ Sees Less Revenue In Q2

Clear Channel’s overall sales down, but revenue-per-minute improving

By Adam Jacobson & Joe Howard

R&R Staff Writers
newsroom@radioandrecords.com

Clear Channel’s “Less Is
More” inventory-reduction
initiative has resulted in
what the nation’s largest
radio company hopes is
short-term lower revenue.

The company on Tues-
day said that total Q2 rev-
enue slipped 1%, to $2.46
billion, as net income fell
from $253.8 million (41
cents per diluted share) to
$220.7 million (40 cents).
Analysts surveyed by
Thomson Financial ex-
pected a Q2 profit of 41
cents per share on total
revenue of $2.47 billion.

The company cited Less
Is More as the reason for
the downturn, with Clear
Charmnel Radio suffering a
revenue decrease of 7%, to
$931.9 million. The decline
includes a reduction of ap-

proximately $8.8 million from
“noncash trade revenue,” the
company said. Additionally, lo-
cal and national revenue was
down in Q2 because of Less Is
More, as retail and automotive
comumnercial minutes decreased.

02 At A Glance

¢ Viacom, Entercom, Radio
One beat the street

» Cox, Citadel, Entravision in
line with expectations

¢ CC, Cumulus, WW1,
Univision miss estimates

¢ Salem, Interep back in black

But Clear Channel said it saw
Q2 gains in selling 30- and 15-
second spots. Yield, or revenue
divided by total minutes of
available inventory, has also
seen consistent improvement
throughout the year, the com-
pany said.

Clear Channel executives
remained upbeat during the
company’s Tuesday earn-
ings call, electing to focus
much of the attention on
ratings improvements seen
since the company launched
Less Is More in late 2004.

Company Exec. VP/CFO
Randall Mays noted that
Clear Channel stations col-
lectively aired 27% fewer
commercials in July 2005
than in July 2004, while the
industry as a whole aired
6% fewer commercials.

In addition, Clear Chan-
nel’s top brass said they fore-
see a 4%-5% revenue decline
in Q3 — specifically because
of Less Is More — as the com-
pany “continues to progress
with its strategic realignment
plan,” Mays said. He added
that July 2005 remains the
softest month across the in-
dustry.

EARNINGS See Page 6
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Payola Settlement
Resets Sony BMG
Promo Guidelines

End of spin programs?

. By Lon Helton & Chuck Aly

R&R Nashville Bureau
thetton@radioandrecords.com

. caly@radioandrecords.com

R&R has obtained a copy of
what appears to be the Assur-
ance and Stipulation agreement
between New York Attorney
General Eliot Spitzer’s office

SONY ' BMG

and Sony BMG following the
company’s recent $10 million
settlement over improper radio
promotion practices.

The document defines “im-
permissible activity” and “per-
missible activity” and includes
standards for disclosure, docu-
mentation and the use of inde-
pendent promoters.

The agreement prohibits
Sony BMG from any “explicit or
implicit exchange, agreement
or understanding to obtain

PAYOLA See Page 16

Valeri Once Again
WAAF/Boston PD

By Ken Anthony

R&R Rock Editor
kanthony@radioandrecords.com

Ron Valeri has returned to
the PD chair at Entercom’s Ac-
tive Rock WAAF/Boston. He
programmed the station in the
early ‘90s and was most re-
cently VP/COO of Global Art-
ist Management, working with
rock artists like Godsmack,
Cold and Fuel. Valeri replaces
Keith Hastings, who left last
month to program Saga’s Ac-
tive Rock WLZR /Milwaukee.

Entercom/Boston VIP’/Mar-
ket Manager Julie Kahn said,
“I'm thrilled to have one of the
original architects of WAAF
back in our trenches as we pre-
pare for the great opportunities
of a changing market.”

Valeri said, “Returning to
WAATF is such a privilege for
me. I grew up listening to the

VALERI See Page 10}

Peter Jennings,
the face of ABC
News for more than
two decades and a fa-
miliar voice to radio
listeners as a regular
contributor to ABC
News Radio, died
Sunday night at his
New York home. He
was 67. Known best

chor of ABC World

News Tonight, Jennings in re-
cent years was also the anchor of
ABC Information Radio’s daily
5pm ET newscasts. ABC News
Radio VP Steve Jones remem-
bers Jennings in the following
letter to RER.

Peter Jennings loved ra-
dio. He was energized by its
immediacy. He was nour-
ished by its intimacy. He was

Jennings addressed the

. crowd at R&R's Talk
as the longtime an Radio Seminar in 2004, €T afternoon. And

‘Peter Jennings Loved Radio’

ABC News Radio’s Jones takes a fond look back

comforted by its
simplicity.

From his earliest
days at ABC News,
Peter anchored radio
newscasts and filed
reports from the
field. As recently as
last December, radio
listeners heard Pe-
ter in a newscast ev-

throughout his 40-
year ABC News career Peter
contributed to ABC News Ra-
dio in ways big and small.

There was the phone call
from Peter last summer. He
had just landed after return-
ing from Iraq aboard a
Michigan National Guard
flight. On board, Peter had
chatted with many of the
battle-weary soldiers, several

JENNINGS See Page 8.~

BMW Adds First
Factory HD Radio

By Brida Connolly

R&R Technology Editor
beonnolly@radioandrecords.com

Receivers for HD Radio, the
digital-radio technology devel-
oped by iBiquity, will be offered

D) Radio

by an automaker as a factory-
installed option for the first
time when BMW rolls out its
2006 model-year 7 Series mod-
els.

Several hundred U.S. radio
stations are now broadcasting
in HD, and some have even
launched the secondary audio
channels that digital broadcast-
ing makes possible. But few
consumers can hear the new
programming, since HD Radio
has been available only as an
aftermarket car-audio compo-
nent in the year and a half or so

BMW See Pags §*
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WYUU Outlaws Country In Tampa

Station flips to 'La Nueva FM $2.5 — El Sonido Latino’

Infinity’s WYUU (Outlaw
Country)/Tampa on Sunday
flipped to “l.a Nueva FM 925 —
El Sonido Latino de Tampa Bay,”
which Infinity /Tampa Sr. VP/
Market Manager Charlie Ochs told
R&R is neither Tropical nor His-
panic Urban, but is better de-
scribed as “Spanish Variety.” La
Nueva FM 92.5 teatures salsa, me-
rengue, bachata, reggaetéon and
pop music by artists like Shakira,

Marc Anthony, Luis Miguel, Juan
Luis Guerra, Monchy & Alexandra
and Victor Manuelle.

Lu's Diaz Albertini remains the
statien’s VI?/GM. Rico Blanco be-
comes PD and succeeds Mike
Culetta, who remains OM of
WYUU and clustermates WQYK-
AM é& FM and the Buccaneers Ra-
dio Network.

“We are excited to bring Tampa

WYUU See Page 16

Rob Thomas (r) this week became the latest artist to be a part of Clear Channel
Online Music & Radio’s “Stripped” concert sexies, in which performers do
exclusive in-studio shows that are available for viewing on Clear Channel radio-
station websites. In addition to doing songs from his solo album, Something to
Be, and some Matchbox 20 material, Thomas alsa covered Madonna's hit
“Borderline.” He's seen here with Clear Channel Radio Executive VP Evan
Harrison.

Jive Records artist Chris Brown took a moment to pose with his record-label family after a recent showcase at New York's
Planet Hollywood. Seen here are (I-r) Zomba Label Group Sr. VP Peter Thea; Jive Sr. VP Mark Pitts; Brown's manager, Tina
Davis; Brown; and Zomba Label Group President/CEQ Barry Weiss, GM/Sr. VP Sales & Marketing Tom Carrabba, Sr. VP/R&B
Promotion & Marketing Larry Khan and VP/Urban Promotion Lisa Cambridge.

Quinn Manages Entercom/Denver
Griesheimer-Mandeauv new GM of KALC & KEZW

Entercom /Denver has named
Ray Quinn VP/Market Man-
ager of the cluster — which
comprises Hot AC KALC, Adult
Standards KEZW, AC KOSI
and Classic Rock KQMT — and
Amy Griesheimer-Mandeau
GM of KALC & KEZW.

Quinn was previously Mar-
ket Manager of Entercom/Mil-
waukee and, before that,
Entercom/Madison. Gries-
heimer-Mandeau is promoted
from Entercom/Denver VP/
Director of Sales.

“Ray has done an outstand-
ing job producing exceptional
results for Entercom in Madison
and Milwaukee,” Entercom Re-
gional VP Deborah Kane said of
Quinn. “We are pleased to add
his depth of radio experience
and leadership to a great team
in Denver.”

Of Griesheimer-Mandeau,
Kane said, “We are proud to
promote Amy from within the
Denver organization. Her contri-
butions to our success in Denver

DENVER See Page 10

-
Glasgow Elevated To KFXX/Portland PD

Entercom’s Sports KFXX (The Fan)/Portland, OR has upped after-
| noon drive host Dennis Glasgow to PD. He replaces Allan Davis, who
recently moved to the company’s KCSP & KMBZ /Kansas City as OM

(see story, below).

Glasgow will report directly to KEXX VP/GM Erin Hubert, who told
R&R, “Dennis’ energy, sports knowledge, previous programming ex-
perience and the fact that he’s an all-around great guy make him a ter-
rific choice to continue The Fan’s journey of success. He’s done a great
job for us in afternoons, and he always has a very positive and help-

ful attitude.”

Glasgow worked at KLZ/Denver and KNML/Albuquerque before
joining KFXX, which will name a new afternoon driver so that Glasgow

can concentrate on his PD duties.

Davis Appointed KCSP & KMBZ/K.C. OM

Veteran Sports programmer
Allan Davis has been appointed
to the newly created OM post at
Entercom’s Sports KCSP and
News/Talk KMBZ in Kansas
City, overseeing programming
and operations for both stations.
He was most recently OM of the
company’s KFXX & KISN/Port-
land, OR and joined KFXX in 2001
as PD.

“Before I knew what was hap-
pening, they’d wrapped a chain
around my legs and dragged me

www americanradiohistorv com

with a tow truck all the way from
Portland to Kansas City,” Davis
told R&R. “For the past few
weeks I've been chained to a chair
here in my new office, where I am
having a whole lot of fun while
getting to know everyone here at
the stations, eating takeout
barbeque and getting myself
settled in Kansas City.”

A native of Canada, Davis
spent most of his broadcast career

DAVIS See Page 1§

| Genesis Names

Brody VP/GM 0f
Trio In Florida

Twenty-five-year radio sales
and management veteran Scott
Brody has been named VP/GM
of Genesis Communications’
News/Talk WAMT/Orlando and
ESPN Radio affiliates WHOO/
Orlando and WIXC/Melbourne.
He reports to Genesis President/
CEO Bruce Maduri.

Brody was most recently Direc-
tor/Sales of Nassau Broadcasting's
nine New Hampshire radio sta-
tions. Before that he worked in
Boston as GM of Northeast
Radio’s Tripte A WXRV (The
River) and AE of Greater Media’s
Classic Hits WROR.

“I'm very excited about my
move to Central Florida,” Brody
told R&R. “The combination of
these two outstanding formats in

BRODY See Page 16

BMW

Continued from Page 1

since consumer receivers and tun-
ers became available.

The deal with BMW — along

with the in-home, “tabletop” HD
receivers expected later this year
— should make HD easier for
consumers to adopt and increase
the technology’s reach and visibil-
ity.
Along with audio side chan-
nels, HD Radio offers improved
sound quality on AM and FM sta-
tions and access to any on-screen
data services a radio station pro-
vides. That text content may in-
clude artist and song information
or such local services as traffic re-
ports and weather.

Series 7 models with HD Radio
instatled will begin production in
September, with a suggested price
of $500 for the option package.
The automaker also has a factory-
installation deal with Sirius Satel-
lite Radio, and Sirius receivers
will be installed in BMW's 2006
Series 3 models.
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Disney/ABC Rejoins NAB

Two-year impasse comes to an end

By Joe Howard
R&R Washington Bureau Chief
jhoward@radioandrecords com

fter severing ties with the NAB in 2003 over disagree-
-ments about the FCC’s rewrite of its television owner-
ship rules, the Walt Disney Co. — which owns 70 radio sta-
tions and 10 TV stations — announced on Aug. 3 its inten-
tion to renew its membership in the group.

Disney Exec. VP/Worldwide
Government Relations Preston Pad-
den said that it would be in the
“best interests of our industry [and]
our company” to return. He added,
“With policy differences now be-
hind us, ABC and the NAB are once
again in a position to work togeth-
er toward our important common
goals.”

[n a letter to Padden, NAB Presi-
dent/CEO Eddie Fritts welcomed
Disney’s interest in returning and
assured him today’s NAB is better-
suited to address the kinds of issues
that led to Disney’s departure.

“Since the time Disney / ABC left
we have increased the number of
board meetings, and the executive
committee and board talk frequent-

ly,” Fritts said. “While we cannot
promise you or any other member
that you will see eye-to-eye with
the NAB 100% of the time, we now
have systems and procedures in
place to give you and all members
the opportunity to be heard. Being
at the NAB table representing both
your and the industry’s best inter-
ests is more important than ever
before.”

As part of the company’s re-
newed membership, Padden will
immediately be seated as a network
television representative on the
NAB's board of directors.

Emmis Settles With Spitzer

Over Hot 97

‘Smackfest’

(Smpuny_puys $300,000 to resolve WQHT/N.Y. controvgrsy

By Adam Jacobson
R&R Radio Editor
ajacobson@radiwandrecords.com

mmis has agreed to settle complaints lodged with the of-
fice of New York State Attorney General Eliot Spitzer
over the controversial “Smackfest” segment aired during The
Miss Jones Morning Show on CHR/Rhythmic WQHT (Hot

97)/New York.

The agreement calls for Emmis to
pay the state of New York $240,000
to settle the matter, which was
brought to the attention of Spitzer
after criticism of the “Smackfest”
contest. The segment saw listeners
competing for concert tickets by
slapping one another.

Specitically, the New York State
Athletic Commission learned that
WQHT had sponsored 24 unli-

censed sporting events from April
2004 to June 2005, the Indianapolis
Star reports. An additional 360,000 is
being given by Emmis to Safe Hori-
zon, a nonprofit organization that
provides support to victims of crime
and abuse and works to prevent vi-
olence.

The complaints to Spitzer's office
came not long after Hot 97's morn-
ing show came under fire for airing

the “Tsunami Song,” a parody that
made light of the Dec. 26, 2004 tsu-
nami disaster in Southeast Asia.

Emmis Radio President Rick
Cummings said, “Despite the fact
that the contestants voluntarily par-
ticipated in what was supposed to
be harmless entertainment, it was
not our finest hour, and New York
City deserves better. We have lis-
tened to the concerns and worked
closely with the Attorney General's
office to come to an agreement that
will benefit and educate the com-
munity.”

Additional reporting by Dana Hall.

Riviera Pays $54 Million For Three In Las Vegas

Diviera Broadcasting, a new group headed by CEO Tim Pohiman
I 1 and CFO Chris Maguire, has signed an asset purchase agree-
ment to buy Smooth Jazz KOAS (The Oasis) and Urban AC KVGS
in Las Vegas from Desert Sky Media for $54 million. The deal also
gives Riviera the right to obtain a third Las Vegas-area radio prop-
erty, KOAS simulcast partner KPKK/Amargosa Vailey, NV, pending
completion of a signal upgrade that would give it city-grade cover-
age over most of the Las Vegas metro.

Riviera is buying KOAS & KVGS for $38 million, white it would
acquire KPKK for an additional $16 million shouid the station's up-
grade proceed as expected. Riviera in May purchased Alternative
KEDJ/Phoenix from New Planet Radio for $30 million.

Pohiman told R&R, “KOAS has one of the strongest signals in
the market, and KVGS will be upgraded probably within four or five
months.” Pohiman is perhaps best-known for his eight-year tenure
as GM of KTWV/Los Angeles. Americom’s Tom Gammon repre-
sented Desert Sky as the broker in this transaction.

Spitzer’s Office Joins Investigation Into Air America Loans

ccording to the New York Post, the office of New York State

Attorney General Eliot Spitzer has opened an inquiry into loans
made by the Bronx-based Gioria Wise Boys and Girls Club to Man-
hattan-based liberal Talk network Air America Radio.

The Post said that Spitzer's office has reportedly joined with the
New York City Department of Investigation to find out how funds from
government contracts and grants to the charitable not-for-profit orga-
nization were funneled to Air America through its former CEQO, Evan
Cohen. Cohen was also serving as a paid development director for
the Boys and Girls Club at the time the loans were made. Cohen sold
his interest in Air America Radio to current owner Piquant in 2004.

According to the Post, Piquant has said it will repay the loans to
the club even though the new ownership maintains it has no legal ob-
ligation to do so. The Post also reported that city investigators have
recommended Air America place $875,000 in an escrow account that
cannot be touched without the approval of investigators pending the
outcome of the investigation. A spokesman for the New York City DOI
told the newspaper that Air America did not follow that recommenda-
tion and instead deposited $50,000 in an escrow account that is-con-
trolled by the network’s attorney.

The Gloria Wise Boys and Girls Club had provided a wide variety of
services to both youth groups and senior citizens in the Bronx, but now
the organization is reportedly struggling to stay afloat after the cancel-
lation of all its contracts with the city in the wake of the loan scandal.

Arbitron Secures Patents To Improve PPM; Fall Survey
Info Packets In The Mail

rbitron was awarded three patents for technological enhance-

ments to the Portable People Meter’s ability to embed and de-
tect inaudible PPM codes. One of the patents improves the device’s
ability to handle multiple layers of ID codes simultaneously, allowing
it to track data on a program’s network origination, the local station
airing the show, commercials that aired within the program and time
stamps to determine when the program was first broadcast. The other

Continued on Page 16

Personalities Just
Don’t Come Any Bigger

Rick Dees Weekly Top 40 is the sound of weekends in over 300 markets and 50 countries.
Rick Dees delivers the hits like nobody else.

Select markets available AC and CHR formats
X Radio 212.419.2926
findoutmore @ xradionetworks.com
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Salt Lake City KBER #1 Grand Rapids WBFX #1
Charlotte WEND #1 Wichita KTHR #1
Youngstown WNCD #1 Colorado Springs KKFM #1
Modesto KHKK #1 St. Louis KSHE #1
Toledo WIOT #1 Oklahoma City KRXO #1
Nashville WBUZ #1 Lansing WJXQ #1
Louisville WQMF #1 Ft. Myers WARO #1
Flint WWBN #1 Dayton WTUE #1

Milwaukee WLUM Up 120%  Pittsburgh WRRK Up 152%
AND MORE TO COME...

FOR THE FALL, CALL:

Laura Gonzo, 317.475.4367

Source: Spring Arbitron 2005 (Core Demo) Comparisons Spring 04 - Spring 05
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Earnings
Continued from Page 1

In a release issued prior to Tues-
day’s Q2 earnings call, Clear Channel
President/CEO Mark Mays insisted
that his company is seeking positive
trends from its inventory-reduction
inutiative and that early results “under-
score that Less Is More is the right
move for our business over the long
term.” He added that, overall, “our
operational focus remains on leading
change, driving innovation and deliv-
ering value to our customers across all
of our businesses.”

Clear Channel also announced
Tuesday that it will spend an addition-
al $692 million on repurchasing shares
of its common stock over the next 52
weeks, bringing the total amount
spent on buying back CCU shares to
$1 billion. Furthermore, Clear Chan-
nel said it remains on track to divest
its live-entertainment division by
year'send. It also plans to sell 10% of
Clear Channel OQutdoor in an initial
public offering.

Viacom Outlines Infinity’s Future

Infinity Broadcasting’s Q2 revenue
increased 1%, to $567 million, as a 2%
gain in local spending was offset by a
decline in national advertising. The
radio arm of Viacom also saw its op-
erating income rise 2%, to $273 million.
Viacom’s Q2 net eamings rose from
$717 million (41 cents) to $762 million
(47 cents), finishing a penny ahead of
Thomson Financial analysts’ per-share
estimates.

While radio was a topic of conver-
sation, much of what Viacom execu-
tivesdiscussed during their company’s
Q2 earnings call on Aug. 4 involved
the company’s future following next
year’s planned split of Viacom into
two separate entities. Specifically
speaking of Infinity, co-President/co-
COO Les Moonves said that the con-
tinued development of its core radio
operations will be interwoven into the
expansion of digjtal initiatives.

“We plan to stay the successful

Introducing

Leslie Segrete

Co-Host
from TLC's
"While You Were Qut"
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turnaround course in radio,”
Moonves said. “Upgrading, revamp-
ing and improving our formats is al-
ready underway, as evidenced by our
recent launch of nine Jack FM sta-
tions.” He added that Infinity would
continue to explore opportunities in
Spanish-language radio — a remark
that came just three days prior to the
flip of Country WYUU/Tampa to a
Latin format (see story, Page 3).

Meanwhile, Viacom Chairman/
CEO Sumner Redstone touted his
company’s plans to split into two sep-
arate entities as a necessary move ina
changing media landscape. “Consol-
idation wasa necessary and important
trend in the evolution of these busi-
nesses, but we haveentered anew era
of rapid technological change and glo-
bal competition,” he said.

“We are creating a fundamental ac-
celeration of performance by creating
two more focused and more nimble
companies. In the 21st century, large
is no longer in charge.”

Entercom Beats Street

Entercom’s Q2 net revenue climbed
5%, t0 $119.5 million. Net income im-
proved from $24 million (47 cents) to
$24.3 miltion (53 cents), beating Thom-
son Financial analysts’ estimate of 50
cents per share. Same-station net rev-
enue climbed 4%, to $119.5 million.

Entercom President/CEO David
Field said that 6% growth inlocal rev-
enue was a major reason for the im-
provement. Q2 operating income in-
creased 6%, to $45 million. For Q3
Entercom expects an increase in same-
station net revenue of 3%4%.

Investors reacted to Entercom’s
strong Q2 in Tuesday’s trading, send-
ing ETM shares skyrocketing more
than 6% by mid-session.

PPM War Of Words

During his company’s Aug. 3 Q2
eamnings call, Cox Radio CEO Bob
Neil made several claims about the
Portable People Meter, but they were
later refuted by Arbitron.

Neil, a vocal critic of the device,
charged that the PPM cannot measure

listening while tucked in a purse or
bag. Arbitron VP/Corporate Com-
munications Thom Mocarsky de-
nied the claim, saying a day later in
an interview with R&R, “This is not
an issue. These sorts of questions
have been thoroughly researched,
and there’s nothing to prove that’s
the case.”

Mocarsky also discounted Neil's
claim that the PPM, which transmits
ratings data via telephone lines, will
not work with cell phones. Mocar-
sky said mobile phone-capable sta-
tions were introduced in 2003 and
will be ready when the PPM is com-
mercialized.

Still, Neil may never embrace the
device. “Tome, it's just this avalanche
of stuff that creates problems for the
PPM,"” he said. “Are they solvable?
No. I'm not in the business, but there
are so many issues with it, and it's a
little frustrating. We're dealing witha
monopoly,and monopoliesdon't tend
to be particularly responsive to cus-
tomers.”

Cox’s Q2 net income moved from
$20.2 million (20 cents) to $20.6 mil-
lion (20 cents) and met Thomson Fi-
nancial’s per-share forecast. Q2 net
revenue was essentially flatat$117.3
million. However, factoring out $5.7
million in lost revenue from Cox’s dis-
continued contract to air Atlanta
Braves games at former flagship WSB-
AM/ Atlanta, Q2 net revenue rose 5%.

Inventory Up At Radio One

Over at Radio One, COO Mary
Catherine Sneed said during her com-
pany’s Aug. 4 earnings call that the
radio industry’s inventory-reduction
efforts aren’t universal. “Inalot of our
markets there are other groups and in-
dependent owners that have not re-
duced spotloads,” Sneed said.

In fact, she observed that some
companies are adding inventory. “We
monitor that, and [ saw a lot of it in
June, which is typically where you
would see that, because it tends to be
a good month,” she said. Sneed ac-
knowledged that while Radio One

All transaction information provided b;
BIA’s MEDIA Access Pro, Chantilly, VA.

¢ KUDO-AM/Anchorage, AK $244,000

® KYSC-FM/Fairbanks, AK $700,000

¢ KRKY-AM/Granby and KKHI-FM/Kremmling, CO $750,000

® WNRR-AM/Augusta, GA $686,000

® WFOF-FM/Covington, IN Undisclosed

o KDJR-FM/De Soto, MO $1.25 million

® KWAS-AM/Joplin, MO $300,000

e KDEP-FM/Garibaldi, OR $250,000 f
® WEEO-AM/Shippensburg, PA $65,000 d

® WVSG-FM/Coeburn, VA $250,000 5
©  ® WMVA-AM/Martinsville, VA $400,000 5

Full transaction listings, posted daily, can be found at
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® KIXL-AM/Del Valle, TX

PRICE: $3.58 million

TERMS: Asset sale for cash

BUYER: Starboard Media Foundation, headed by CO0
John Bitting. Phone: 312-588-0167. It owns 17 other
stations. This represents its entry into this market.
SELLER: KIXL Broadcasting Corp, headed by VP David
Ferguson. Phone: 512-372-9700

£

Dollars to Date:

Dollars This Quarter:

Stations Traded This Year:

L SRR o

onceallowed stations to increase spot-
loads, those days are over.

Radio One’s Q2 net broadcasting
revenue rose 18%, to $101.5 million,
thanks in part to the consolidation of
Reach Media’ s operations into Radio
Ore’s financial results. Radio One re-
cently acquired a majority stake in
that company and now includes
Reach’s contributions in its financial
results. Minus Reach’s results, Radio

Stations Traded This Quarter:

S S

$1,185,485,641

(Last Year: $1,836,782,950)

$233,779,701

(Last Year: $492,830,639)

575

(Last Year: 843)

96

(Last Year: 198)

One’s Q2 revenue rose 7%. RadioOne
completed its acquisition of a control-

ling interest in Reach during March.
Radio One’s operating income in-
creased 18%, to $46.1 million, helping
net income rise from $17.8 million (17
cents) to $19.8 million (19 cents), well
ahead of Thomson Financial analysts’
forecast of 16 cents. Adjusted EBITDA
rose 13%, to $49.3 million, and station
Continued on Page 10

“Leslie & Tom are helping millions of

Americans fix their HOW-TO problems.”

“THE MONEY PIT* brings the kind of personality
and entertainment audiences crave to the consumer

Tom Kraeutler
Host

'how-to' shows.”

~ Rick Jensen, Program Director, WOEL, Wilmington

THE MONEY PIT® is a complete NTR-producing, ratings-
jumping, experience-driven radio program package that
is sweeping the nation. “These folks really get it.”

-- Dick Rakovan, Senior VP/Stations, RAB

COMPLETE HOW-TO-MAKE-REVENUE
“AFFILIATE TOOL KIT” READY

THE MONEY PIT Minute® :60 feature available FREE!
To affiliate, call Skip at 888-263-1050
Visit us online @ www.MONEYPIT.com/backdoor
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Wednesday / September 21 Moderator: Panelists:
3:30 - 4:45 PM

Former President of Operations Manager, Vice President, Vice President, Execttive Yice Presidenl  Jice >resident,

Group W, CBS and Journal Braadeast Programming, Programming, Programm ng, Jrbam Programming,
Infinity Radio Group/Wichita Regent Communicetiots  Emmis Communications  Spamsh Broadcasting Ctear Channel
Systems o mmunications
e R W S T s
Thursday / September 22 Thursday / September 22 Talent
9:00 - 10:15 AM 6:00 PM . —
Seth Godin
Authcr, Entrepreneur and Agent of BMI singer/songwriter
Change
Oqemng Master of Ceremonies
Remarks by

Kidd Kraddick

Kidd Kraddick in the Moming
Premiere Radio Networks

Eddie Fritts,
President/CEQ, NAB

Event sponsored by:

AP Radio News

MARCONI

[ <l er—

ANARDS

Thursday / September 22  Moderators: - Panelists:
1:30 - 2:45 PM

Sponsored by:

Senior Editor Editot-in-Chief President/CEO Presidem./CEC Chairman/CEC Presic2na/CEO F}esidem/ Cc0o
7 5 '/ & Ll Media Week Radio Ink Saga Communications Clear Channel Radie Infinity Broadcasting NRG Nedia 1CBS Broadcast Holdings

B

Friday / September 23

NAB National Radio Award Friday / September 23 |
12:00 - 1:30 PM '

Recipient John F. Dille Ill, 7:30 - 8:45 PM
President and Chief

Executive Officer

Federated Media

Speaker:
Randy Jackson

Westwood One

Mark Plotkin

Political Commentator
and Analyst

Sponsored by: INSIDE RADIO
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NEWSBREAKERS

Lawrence Heads New Cardinals Radio Flagship

ongtime radio broadcaster and one-time Jacor Broadcasting COO
Bob Lawrence has been named Chairman of the Dorsey Media
Group, owner and operator of News/Talk KTRS/St. Louis. Tim Dorsey
— who, with a group of investors, assumed control of the station in
1997 — remains President of the company and reports to Lawrence.
KTRS recently inked a long-term deal to become the Gateway City
radio flagship of Major League Baseball’s St. Louis Cardinals, begin-
ning with the 2006 season. The move will mark the first time in 52 years
that the team’s broadcasts will not be heard on crosstown infinity News/

Talker KMOX.

In conjunction with the new agreement, KTRS plans to relocate its
broadcast facilities to new studios adjacent to St. Louis’ new Busch

Stadium.

BRIGHT COLORS.

LONG-LASTING.

Jennings
Continued from Page 1

of whom excitedly revealed their
names and hometowns.

When the flight landed Peter
wanted us to put him in touch with
WIR, our Detroit station. The
people of Michigan, he told us,
should hear how their sons and
daughters were proudly doing
their duty. Sure enough, the follow-
ing morning Peter was live with
WIJR’s Paul W. Smith, weaving the
soldiers’ names and hometowns

DURABLE.

Wbat? Another promofion?

into his report from Iraq so that
Michigan listeners gained a local
perspective on a fareign war.

Why would Peter bother to call
radio and talk with one station
when his nightly TV audience
reached millions? Because, at his
core, Peter was a reporter. He loved
to travel to places immersed in con-
flict and catastrophe so he could
bring clarity to the confusion and
capture the human drama of world
events. And he loved to tell those
stories on TV and on radio.

WEATHER-RESISTANT.

‘So Much To Tell’

Peter regularly filed for radio, of-
ten anchoring our Information net-
work newscasts from the scene of
the story. And, for much of last
year, Peter co-anchored our 5pm ET
newscast. His schedule was enor-
mously busy, but Peter was commit-
ted to contributing to ABC News
Radio any way he was needed.

The daily 5pm newscast was no
exception. Because of the other ra-
dio work he’d done, launching the
newscast was, technically, easy. We
already were set up with a mike
and broadcast line from Peter’s of-
fice at World News Tonight to our ra-
dio newsroom.

The first newscasts sounded
great. There was plenty of late-
breaking news, and every ABC
News correspondent cleared their
schedule when Peter wanted them
live for radio. But there was one
area Peter struggled in: timing. It
had been years since he’d had to
meet the absolute two-minute dead-
line our radio newscasts deman-
ded.

Now, you have to appreciate the
awkwardness | felt, sitting with Pe-
ter during those first few radio
newscasts and complimenting him
on his story selection and delivery
— then noting, with the mildest
disapproval, that the newscast was
two or three seconds long and that,
for radio affiliates, that was a poten-
tial problem.

Peter would shoot me a wry
smile and say with a sigh, “But
there’s always so much to tell.”

He was right. There always was
so much to tell. And for 40 years,
Peter helped ABC News Radio tell
it. Through newscasts, reports from
the field, his one-minute millen-
nium features called “The Cen-
tury,” his “fennings’ Journal” re-
ports and his one-hour radio town
halls, Peter was a part of our listen-
ers’ lives.

‘Always A Friend’

Many of you heard Peter in per-
son at last year’s R&R Talk Radio
Seminar. He moderated a discus-
sion with Sen. John McCain. The
two of them had a lively and
friendly chat about many issues, in-

Absolutely. Bring it on! With Communication Graphics
as your printing partner, you can relax and let us handle
the details ... all within your budget.

Preferred by more radio stations since 1973.

=GCommunication
ez Graphics Inc

(800) 331-4438 - www.cgilink.com

cluding radio regulation and con-
solidation.
Afterward, Peter was swarmed
by radio well-wishers. Many sought
a photo with Peter, and he obliged
each of them. That was Peter —
generous with his time while thriv-
ing on personal contact. After the
last photo I thanked him (perhaps
a bit too effusively) for traveling to
TRS and committing so much ef-
fort. He held up his hand, motion-
ing me to stop. “Steve, | will always
be a friend to radio,” he said. And
he was, to the end, a great friend to
have.
The views expressed in a letter to the
_ editor are those of the writer only. The
o " writer is solely responsible for the content.
I RGR reserves the right to edit letters.
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NEWSBREAKERS

Earnings
Continued from Page 6

operating income increased 15%, to
$55.3 million.

National Business Woes At Cumulus

Cumulus Chairman/CEO Lew
Dickey said during his company’s
Aug. 4 Q2 earnings call that he's eager
for national rep firm Katz Media —
whose services Cumulus retained after
it ended its relationship with Interep —
to improve his company’s lagging na-
tional advertising results.

“We need our national rep firm to go
out and create business and bring new
and more national advertisers to the
party,” Dickey said. “We need more ac-
counts and more coverage of more ac-
counts. They're out there, we just need
to do a better job of calling on them.”

Dickey lamented that in addition to
Home Depot’s decision to leave radio
for network advertising, Cingular’s
purchase of AT&T Wireless and a few
regional mergers created a “perfect
storm” that has ravaged Cumulus’ na-
tional advertising. Still, Dickey said
he’s “extremely pleased” with the job
Katz has done so far. “The worst is be-
hind us, and I think that, under our
new relationship, things are going to go
better for us,” he said.

Cumulus’ Q2 net income declined
from $13.2 million (19 cents) to $8.8 mil-
lion (13 cents), coming in shy of
Thomson Financial analysts’ per-share
forecast of 17 cents. The decline was
due partially to increased interest ex-
penses. Cumulus’ net revenue rose 1%,
to $87.4 million, as a 5% increase in lo-
cal advertising was offset by an 18%
decrease in national spending,

More Eamings

¢ Regent Communications Presi-
dent/COO Bill Stakelin said during his
company’s Q2 earnings call Tuesday
that his company successfully main-
tained the available share of ad dollars
to radio in its biggest market, Albany,
NY. However, New York’s Capital Re-
gion saw a $1 million downturn in ad
expenditures from 2004 that affected

the entire market. “Without Albany,
our stations grew at a rate of 5%,”
Stakelin said.

Additionally, Stakelin said Bloom-
ington, IL was presently a “suppressed
advertising market” and one in which
Regent has 70% of the business.

Regent reported Q2 net broadcast
revenue gains of 2%, to $22.7 million.
Net income moved from $2.3 million
(5 cents) to $2.2 million (5 cents). Sta-
tion operating expenses increased 2%,
to $14.7 million, as station operating
income increased 2%, to $8 million.

Retiring Regent Chairman/CEO
Terry Jacobs — overseeing his final
quarterly earnings report for the com-
pany — noted that much of Regent’s
(2 gain came from a 4% improvement
in same-station revenue growth.

¢ On Monday Christian-themed
broadcaster Salem Communications
reported that its net broadcasting rev-
enue jumped 8%, to $51.5 million, as
total revenue climbed 8%, to $54.3 mil-
lion. Operating income decreased 6%,
to $11.2 million. The company im-
proved from a net loss of $200,000 (1
cent) to net income of $3.6 million (14
cents). EBITDA soared 73%, to $14.5
million.

Salem President/CEO Ed Atsinger
IIT noted that in the spring 2005
Arbitron, heritage Christian AC
KLTY/Dallas finished No. 1 among
women 25-54. This marked the first
time a Christian AC has been ranked
No. 1 in that demo in any major mar-
ket, Atsinger said, adding, “These au-
dience trends position us favorably for
future revenue and profit growth.”

¢ Citadel Broadcasting’s Q2 net in-
come rose from $275,000 (0 cents) to
$21.5 million (16 cents), meeting
Thomson Financial expectations. Q2
net revenue rose 2%, to $109.9 million,
while operating income rose from
$12.3 million to $41.5 million and sta-
tion operating income increased 8%, to
$51 million. Free cash flow rose 4%, to
$39.8 million.

¢ The Walt Disney Co. on Tuesday
said its fiscal Q3 net income rose from
$604 million (29 cents) to $851 million

(41 cents) as total reverue jumped 4%,
to $7.7 billion. Analysts surveyed by
Thomson Financial had predicted
earnings of 38 cents per share on total
revenue of $7.9 billion.

The company’s Media Networks
division saw a revenue gain of 16%,
to $3.4 million, as segment operating
income increased 48%, to $998 million.
The company said much of that
growth was due to higher ratings at
ABC-TV. Disney once again remained
mum about specific performance at its
ABC O&O radio properties.

¢ Westwood One’s Q2 net income
declined from $25.1 million (26 cents)
to $23.1 million (25 cents), coming in
2 cents shy of the per-share expecta-
tions of analysts polled by Thomson
Financial. Revenue rose 2%, to $141.8
million, helped along by an 8% boost
in local and regional ad spending.
Still, operating income fell 4%, to $41.4
million.

Speaking during his company’s
Aug. 5 earnings call, WW1 CEO
Shane Coppola noted that cancellation
of the 2004-05 National Hockey
League season cost his company
about $2 million in annual national
revenue. NHL spending accounted
for 3.5% of 2004 national dollars. He
also noted that Q2 was up against a
difficult comp, as the company’s net-
work business grew 8% last year.

* Q2 net revenue for Univision’s
radio arm rose 9%, to $99.3 million,
thanks to what the company said was
broad-based growth during the quar-
ter. But the company’s music division,
which includes all Univision-affiliated
record labels, saw its Q2 net revenue
slip 3%, to $48.9 million.

Overall, Univision’s Q2 net income
fell from $83.7 million (24 cents) to
$36.1 million (10 cents). Univision
blamed the decline on a charge related
to a drop in the fair market value of
its Entravision Communications in-
vestment. Minus that, earnings were
$84.4 million (24 cents). Thomson Fi-
nancial analysts expected per-share
earnings of 25 cents.

¢ Entravision’s Q2 radio-seg-

ment net revenue rose 11%, to $27.2
million. Division operating expenses
climbed 8%, to $15.9 million, as
broadcast cash flow jumped 15%, to
$11.3 million. Overall, net revenue
increased 9%, to $75.1 million, pri-
marily due to increased radio and
TV ad rates. Net income moved from
$5.1 million (2 cents) to $4.2 million
(3 cents), in line with Thomson Fi-
nancial estimates. Looking ahead,
Entravision expects to see Q3 radio
division net revenue of between
$28.1 million and $28.4 million, up
11%-12% from last year.

¢ Saga Communications’ Q2 net
income declined from $4.9 million (23
cents) to $3.1 million (15 cents), due in
part to a $767,000 hit the company took
on the sale of a TV tower and $760,000
worth of increased health care and in-
terest costs. While Q2 net operating
revenue rose 7%, to $37.6 million, op-
erating income fell 6%, to $8.6 million.

¢ National sales rep Interep im-
proved from a net loss of $6.1 million
(59 cents) to net income of $5.9 mil-
lion (52 cents) and recorded $13.4
million in contract-termination rev-
enue, the majority of which relates to
Cumulus’ termination of its contract

Valeri
Continued from Page 1

station and to this day continue to be
completely captivated by it.

“I can’t thank Julie Kahn and [En-
tercom} Sr. VP/Programming Pat
Paxton enough for giving me the op-
portunity to return. It's going to be
s0 great to reunite with many of my
former WAAF and Entercom team-
mates, and I'm looking forward to
forging new and rewarding relation-
ships with the players there whom
I've yet to meet.”

Valeri also thanked partner Paul
Geary and the staff at Global Artist
Management. “Global is hot and on
the move, and you'll be hearing
much more about this management
company soon,” he said.

in May and accounts for the greater
part of the increase in net income.
Commission revenue grew 5%, to
$21.7 million for Q2, and was prima-
rily due to the recent improvement in
national spot advertising, the com-
pany said.

“With our second consecutive quar-
ter of improved commission revenue,
as well as our ongoing success in par-
ing down nonsales-related costs, our
2005 performance continues to show
improvement over last year,” Interep
Chairman/CEO Ralph Guild said.
“Demand for national radio advertis-
ing remains solid, and several key cat-
egories, including foreign auto and
telecommunications, are showing im-
provement in the second half of the
year.”

Davis

Continued from Page 3
north of the border, with stops at ra-
dio stations in Halifax, Nova Scotia
and Ottawa. He also spent 17 years
in Toronto, where he was part of the
sign-on crew at that city’s first 24/7
Sports station, CJCL (The Fan).

Denver
Continued from Page 3

have been tremendous. This ad-
vancement in her career is well-de-
served.”

Quinn said, “I've enjoyed leading
successful teams for Entercom in
Milwaukee and Madison, and now
I am excited to join Denver’s out-
standing professionals and market-
leading cluster of stations.”

Griesheimer-Mandeau said, “I'm
pleased to have been able to partici-
pate in the exceptional growth of
Entercom’s Denver stations, and I'm
honored to work with such a great
team of people. I look forward to my
new responsibilities as GM of KALC
and KEZW and working closely
with Ray to take our four brands to
the next level.”
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The State

AL PETERSON

apeterson@radioandrecords.com

0f Sports Radio

Format displays solid performance in recent study

It’s been 18 years since WFAN/New York debuted as the first
all-Sports radio station. Today that station continues to be one
of the most successful radio stations in America and is the spiri-
tual flagship for the now more than 400 stations that have fol-
lowed in its footsteps, airing 24/7 Sports programming in mar-
kets of all sizes across the country.

Sports radio’s expansion is not only the result
of additional stations committing to the format,
but also the rapid increase over the past decade
in the amount of national sports programming
provided by 24/7 networks like ESPN Radio,
Fox Sports Radio and Sporting News Radio.
While Sports was once a format heard prima-
rily in major markets, the growth of network
programming has allowed many stations to
economically offer Sports radio to listeners in
smaller and medium markets.

Sports radio stations have become total enter-
tainment outlets for their fans, featuring a com-
bination of sports talk, personality-based shows
and play-by-play broadcasts. Having shown its
ability to attract young, upscale listeners to the
AM dial, today Sports radio is increasingly ex-
panding its reachrto the FM dial, as well as extra-
terrestrially via deals with both satellite-radio
providers, XM and Sirius.

This week we take a look at the state of the
format through the results of a recently released
study by Interep’s research division titled “All
Sports Radio: Radio’s MVP.” The report is an up-
date of information from Interep’s previously

released annual studies of the format and is
based on fall 2004 data from Simmons on adults
18+ who are regular Sports radio listeners.

Who's Listening?
Sports radio offers advertisers some of the

most sought-after demographics, with more
than 60% of Sports radio listeners falling into the

SRR R TR I NI,

Sports radio offers
advertisers some of the
most sought-after
demographics, with more
than 60% of Sports radio
listeners falling into the
prime adult 25-54 demo.
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. On hand to report on America’s return to space with
the recent launch of the space shuttle Discovery from the Kennedy Space Center in Florida are (I-r)
ABC News Radio correspondents Gil Gross and Vic Ratner.

prime adult 25-54 demo. According to Interep,
the adult audience for Sports nationally breaks
down as follows: 18-24, 7%; 25-34, 17%; 35-44,
22%; 45-54, 24%; 55-64, 17%; and 65+, 14%.

As you might expect, eight out of every 10
Sports radio listeners are men, which gives Sports
the highest concentration of males of any radio
format. In other words, if you are an advertiser
looking to reach men, you should probably run,
not walk, to contact your nearest Sports radio ac-
count executive.

Sports radio also covers the nation across all
census regions, showing solid listenership to the
format nationally. The heavily populated North-
east region is where you'll find the most Sports
radio listeners (33%), followed in order by the
Southern states (30%), the West (19%) and the
Midwest (18%). In short, wherever you go from
coast to coast, Sports radio is a significant media
player in the lives of adults 18+.

When it comes to education, most Sports ra-
dio listeners don’t look at all like those guys we
see on TV with their faces painted in team colors
sitting shirtless in the stands when it's 20 degrees
outside. In fact, Interep reports that two out of

every five Sports radio listeners have college de-
grees — that's 69% more than the national aver-
age.

Thirty percent of Sports radio fans have at-
tended at least some college, and 22% are high
school graduates. Just 6% of the Sports radio
audience are not high school graduates.

Money To Burn

When it comes to having disposable income
to spend on advertisers’ products, Sports radio
listeners are nearly twice as likely as the aver-
age adult to have an annual household income
of $100,000 or more. In fact, Sports radio listen-
ers index higher than the norm in all income cat-
egories above $50,000.

Sports radio listeners are 19% more likely than
the average adult to eam $50,000-$75,000 annu-
ally and 15% more likely to earn $75,000-$100,000.
When it comes to earning over $150,000 annual-
ly, Sports radio fans are a whopping 92% more
likely than the average adult to do so. Only the
Hot AC format has a higher index in that income
category among all radio formats.

Continued on Page 14
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The State Of Sports Radio

Continued from Page 12

Marital bliss also seems to be a common trait
among Sports radio listeners, with 64% of them
reporting that they're married. That's 10% higher
than the national average. Twenty-three percent
of Sports radio listeners are single, while just 13%
say they are divorced, widowed or separated.

When it comes to employment, Sports radio
listeners are overwhelmingly professionals in
the workplace, with fans of the format almost
twice as likely as the average adult to hold man-
agement/business/ financial jobs. Sports radio
fans are 5% more likely than the average adult
to be employed in positions classed as “profes-
sional” and 62% more likely to be employed in
a sales position.

Sports radio listeners also tend to out-index
the general population when it comes to being
decisionmakers on the job. They’re 58% more
likely than the average person to make decisions
about advertising /marketing / promotions, 23%
more likely to decide on building sites, 73% more
likely to purchase building and construction
materials, 17% more likely to approve purchas-
es of computer software, a whopping 106% more
likely to approve business consulting services,
35% more likely to have input on what copy ma-
chine is purchased for their office, 37% more like-
ly to choose the office furniture, 97% more likely
to buy office equipment and 18% more likely to
be making the decisions about company travel.
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When it comes to having
disposable income to
spend on advertisers’
products, Sports radio
listeners are nearly twice
as likely as the average
adult to have an annual
household income of
$100,00Q or more.
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In categories associated with banking and in-
vestments, Sports radio listeners again out-index
the national average when it comes to taking an
active role in handling their personal finances.

Statistically speaking, they are 43% more like-
ly than the average adult to have an interest-
bearing checking account; 23% more likely to
have and use credit cards; 11% more likely to
have life insurance; 82% more likely to have a
money market account; 92% more likely to hold
common stock; 51% more likely to have an IRA,
Keough or other pension plan; 61% more likely
to participate in company 401k plans; 69% more
likely to invest in mutual funds; and 46% more
likely to hold a first home mortgage.

Always On The Move

So what do Sports radio fans spend all that
extra income on? According to the Interep study,
they are an audience that is truly out and about,
indexing well above average for attending and
participating in leisure-time activities.

Sports radio fans are 15% more likely than
the average adult to have attended a movie
within the past six months, 34% more likely
to have attended a concert, 35% more likely
to visit a museum, 15% more likely to take a
trip to the zoo, 22% more likely to spend time
at the beach or a local lake, 31% more likely
to step out at bars and nightclubs and 32%
more likely to drop a few hard-earned bucks
on casino gambling.

Whether it is for business or vacation, Sports
radio listeners index well above average in a
wide variety of categories associated with trav-
el too. In fact, they’re 183% more likely than the
average adult to have taken three or more do-
mestic business trips within the past year.

Sports radio listeners spend a lot of time in
the air: Interep reports that they’re 88% more
likely than the average adult to be members of
airline frequent-flyer programs and 97% more
likely to have taken three or more domestic va-
cations by air in the past year.

Some other travel statistics that point out the
strength of the Sports radio audience in the cat-
egory: They index 87% above the norm for cruise
travel in the past three years and are 25% more
likely than the average adult to have made three-
plus foreign trips in the past three years.

When they travel, Sports radio listeners spend
their hard-earned cash, indexing 49% above av-
erage for spending $1,000 or more on domestic
trips and being 47% more likely than the average
adult to spend $3,000 or more on a foreign trip.

Tell your account executives that if they’re
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When it comes to
purchasing new
vehicles, Sports radio
listeners index 29%
higher than average in
new car purchases and
38% above average
when it comes to
indicating their
intention to purchase a
new vehicle sometime
within the next year.

missing out on buys from any automotive cate-
gories, they're leaving dollars on the table, be-
cause Sports radio fans have a love affair with
their automobiles. From cars to SUVs to repairs,
Interep’s report notes that Sports radio listeners
perform well above the national norms in a wide
variety of automotive categories.

They're an astonishing 166% more likely than
the average adult to have recently purchased a
foreign-made SUV, 41% more likely to own any
make of SUV and 72% more likely to own a lux-
ury vehicle.

When it comes to purchasing new vehicles,
Sports radio listeners index 29% higher than
average in new car purchases and 38% above
average when it comes to indicating their inten-
tion to purchase a new vehicle sometime within
the next year.

Sports Fans Love Their Gadgets

When it comes to a wide variety of electronic
products, Sports radio listeners once again av-
erage well above the national norm. Head on
down to your local Circuit City or other electron-
ics dealer, and you're likely to find a few Sports
radio fans in the checkout line, picking up a new
gadget or two.

According to Interep, Sports radio listeners
are 23% more likely than the average adult to
own a digital camera, 41% more likely to have
a fax machine, 102% more likely to own a
DVR, 56% more likely to own an HDTV, 50%
more likely to own a giant-screen projection
TV, 34% more likely to own a home-theater
system and 69% more likely to own a PDA
device.

In today’s world, no piece of electronic equip-
ment is more ubiquitous than the personal com-
puter, and when it comes to PCs, Sports radio
listeners are big users of them and related equip-
ment and software. Sports radio fans are 12%
more likely than the average adult to own a per-
sonal computer, 24% more likely to have a CD
burner and 33% more likely to have a DVD
drive. Interep reports that Sports radio listeners
are 28% more likely than the average adult to
own a laser printer and 18% more likely to own
an optical scanner.

Although radio and newspapers are not al-
ways known for being the friendliest of compet-
itors, it’s worth noting that Sports radio fans are
heavy users of newspapers, averaging 62% high-
er than the average in this category. Other me-
dia that fare well with Sports radio listeners in-
clude TV, which gamers 51% higher than aver-
age use, and the Internet, which sees 50% high-
er than average use by Sports radio fans.

In short, Sports radio listeners are among the
most affluent, well-educated and savvy consum-
ers in the entire media universe, with uniform-
ly higher-than-average indexes in nearly every
category. You can get your own copy of this re-
port or learn about others available from Interep
by logging on to www.researchstore.com.

Got Photos?

Want to see yourself in R&R? E-mail high-resolution digital photos of your station
events and personalities to apeterson@radioandrecords.com or mail hard copies to
Al Peterson, R&R News/Talk/Sports Editor, 2049 Century Park East, 41st Floor, Los

Angeles, CA 90067.
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Payola

Continued from Page 1

airplay or increase airplay.” One
notable clause states that purchas-
ing airplay via spin programs,
paid spins or advertising is not
permissible for the purpose of
generating spin detections.

In fact, Sony BMG is required to
notify the airplay-monitoring com-
panies, including Mediabase 24 /7
and BDS, in advance that any im-
pending purchased airplay is not
intended for detection. For syndi-
cated radio advertising, the com-
pany is further obligated to ensure
front and back announcing of the
airplay as paid for by Sony BMG.

Sony BMG is permitted to pro-
vide contests and giveaways to sta-
tions as long as they are notintended
for employees or their relatives. Art-
ist performances can be arranged for
and subsidized by the company. In
terms of direct interaction with ra-
dio employees, Sony BMG is re-
stricted to activities intended solely
for “familiarizing radio employees
with Sony BMG music.”

This includes up to 20 copies of
each CD, up to 20 concert tickets
per year per station, modest per-
sonal gifts valued at up to $150 per
year per recipient, meals and en-
tertainment capped at $150 per
event, and reasonable travel and
lodging expenses to as many as 20
live performance events per sta-
tion per year.

Detailed disclosure and docu-
mentation guidelines require Sony
BMG to obtain letters signed by
“the general manager, licensee,
owner or other authorized senior
executive other than a member of
the programming personnel of the
radio station” stipulating that any
giveaway will not go to station em-
ployees or their relatives, that Sony
BMG's payment for the items will
be announced on-air, and that the
station is not increasing Sony BMG
airplay in return for the giveaway.

Independent promoters hired

by Sony BMG will be required to
sign an agreement binding them
to the same guidelines that govern
the company’s in-house promo-
tion staffs. Sony BMG is also
barred from providing anything
of value to independents that is
intended for radio, nor can it re-
imburse independents for items
of value given to radio.

Further, independents must
certifv in writing on a quarterly
basis that they agree to continue
to be bound by the guidelines set
forth by the Assurance and Stip-
ulation agreement.

Other provisions extend similar
rules to Sony BMG's interaction
with television. The company
must also hire a compliance officer
who will submit annual reports to
the Sony BMG board and the New
York Attorney General for the next
five years.

The label will also be required to
establish a database of all expen-
ditures made by Sony BMG in con-
nection with radio. According to
the agreement, the database shall
“track and generate reports by ra-
dio station or radio program” and
"be readily searchable by the cat-
egories of expense set forth in [the
agreement].”

Martin Orders Review

In a statement released Monday,
FCC Chairman Kevin Martin said
he has directed the commission’s
Enforcement Bureau to assess the
agreement between Sony BMG
and Spitzer’s office and to inves-
tigate any incidents in which the
agreement discloses evidence of
payola-rule violations.

“If the bureau determines viola-
tions of the payola rules have oc-
curred, the commission will take
swift action,” Martin said, adding
that if the FCC’s enforcement bu-
reau is shown evidence of payola-
rule violations outside of the Sony
BMG settlement, it will also thor-
oughly investigate those com-
plaints.

Martin said, “I am very con-
cerned about the activities that led
the New York Attorney General to
investigate Sony BMG Music En-
tertainment. The FCC has long-
standing rules prohibiting payola.
These rules serve the important
purpose of ensuring that the lis-
tening public knows when some-
one is seeking to influence them.

“Broadcasters must comply
with these rules; the commission
will not tolerate noncompliance.
While payola may not be a wide-
spread practice in the broadcast-
ing industry, to the extent it is go-
ing on, it must stop.”

FCC Commissioner Jonathan
Adelstein applauded the an-
nouncement from Martin, saying
the agency “has an affirmative,
statutory obligation to enforce fed-
eral payola laws, and we should
enforce them vigorously.”

In his own statement, released
Monday, Adelstein said, “I believe
this payola scandal may represent
the most widespread and flagrant
violation of any FCC rules in the
history of American broadcasting.
Spitzer’s office has collected a
mountain of evidence on the po-
tentially illegal promotion prac-
tices of not only Sony BMG but
also other major record compa-
nies, independent promoters and
several of the largest radio-station
groups.

“The airwaves belong to the
public, not the highest bidder. The
vitality of radio is sapped when
music is selected based on bribes
rather than merit. Radio listeners
are deprived of hearing the fresh-
est music, local artists and creative
genius because the labels are pre-
determining what they get to hear
— and paying to get it played.

“We owe it to the American
public, music lovers and creative
artists — the ones who are hurt
most — to end this deception.”

Additional reporting by Adam
Jacobson.
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Continued from Page 3

Bay its first FM-stereo Spanish-
language radio station,” Ochs

Continued from Page 4

said. “There exists a great oppor-
tunity for the station to be an im-
portant voice for the city’s thriving
Hispanic population. La Nueva
FM 92.5 will reflect the needs and

two patents are designed to improve the PPM’s reliability in detecting
encoded data.

Arbitron VP/Technology Ron Kolessar said, “This enhanced encod-
ing system gives the PPM the ability to identify the platforms that deliv-
ered a program to the audience. Platform identification is a requirement

for any state-of-the-art ratings system, which audio-matching technolo-
gies have yet to demonstrate a practical solution for”

Meanwhile, Arbitron has mailed the packets of preprinted station in-
formation from the last survey, inciuding station name, call letters, for-
mat and frequency. Stations must confirm or correct the information and
return the forms to Arbitron by Aug. 22.

Starting with the fall 2005 survey, the “Jack” formats that are crop-
ping up nationwide will be recognized by Arbitron under the moniker
“Adult Hits” The fall survey begins Sept. 26 and ends Dec. 18,
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the culture of the diverse commu-
nities throughout Tampa.”

The station’s air personalities
are yet to be announced, but, with
the format change, middayer Bar-
bara Ann has exited. The fate of
other Country personalities, in-
cluding morning hosts Cowhead
and Brent, were unknown at press
time.

Brody

Continued from Page 3

aboom town like Orlando and the
opportunity to join a small, pri-
vately held company like Genesis
— with a ‘let’s be broadcasters and
build something’ culture — made
this a really appealing situation for
me. [ am very pleased to join this
terrific staff and to be part of Gen-
esis Communications.”
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The Dreaded ‘Triple §'

Don't catch Successful Station Syndrome

By Steve Goldstein

Al the press these days is devoted to new technology taking
listeners from terrestrial radio to iPods, satellite radio and
Internet audio. And the theme of the reporting is clear: Radio’s
constricted playlists and kloated commercial loads have made

us vulnerable.

That raises a key question in today{s self-
programming world: If a station is doing a
good job of programming to the musig tastes
of its audience and has developed compelling
personalities and promotions that mirtor the
desire of their local communities, shouldn’t
that inoculate it against iPods, satellite and
new choices on the radio dial?

Not necessarily. And the reason is simple
@ but disconcerting: Lis-
teners are empowered
by choice. Emmis Pres-
ident/Radio RicklCum-
| mings has said “Choice

kills.” While that may
be a little apocalyptic,
people are in more con-
trol than ever of their
listening destiny.

Loyalty is a declining
commodity in most consumer categories that
are driven by an abundance of choice. Even if
you are a P1 to your local supermarket and
have been going there faithfully for years, if a
new supermarket sprouts across the street,
aren’t you likely to give it a try? We are not
likely to dissuade people from investigating
new choices.

Look Down The Dial
Not all the competition is from new lenter-

tainment sources. Much of it is coming from
right down the dial. Stations are attempting

Steve Goldstein

more adventurous approaches, like the Adult
Hits “Jack” and “Bob” formats, and more
streamlined attacks, some of which are in
many ways more powerful than attacks from
new media.

Station launches now typically involve a
10,000-song commercial-free debut with no
airstaff. This tactic offers listeners a free sam-
ple of the music, albeit in an environment that
rarely resembles a fully mature station. It gen-
erally includes a good deal of uncontested
music that hasn’t been heard in a while, and
the novelty tends to have a magnetic effect.

Today, with all the talk about talk and com-
mercials on our radio stations, these “lo-cal”
introductions offer a sharp contrast in sound
to a highly rated mature radio station. And
therein lies the problem.
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Loyally is a declining
commodity in most
consumer categories that
are driven by an
abundance of choice.

Lrrrrg i EEEE R LIS LR

creatively.

~— LEADERSHIP
SPOTLIGHT

R S

The door of the spacecraft opened, and a tall, scrawny crea-
ture emerged. He spoke in a mechanical monotone: “Take me
to your leader.” As | sat in my PJs watching the flickering image
on our black-and-white Bendix, | pondered what our leader
would say to this creature from outer space.

I have had the good fortune of being mentored by many
great leaders in my radio career. 've come to appreciate that a
leader is only as gnood as the people who surround him or her.
A strong leader appreciates this and always gives credit where
credit is due. Leaders give generously of themseives and empower others.

Leaders understand that there are no mistakes, only lessons in life. They learn from
these lessons and draw on the wisdom of others. Leaders have a passionate desire
to make a difference. They are determined, confident, honest, insightful and inspired.
Leaders communicate a vision to their team and stimulate team members to think

— Dennis Constantine, PD, KINﬁPonland, OR

Each week R&R invites successful people in and outside the radio and recording
industries to share their thoughts on defining and communicating leadership.
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The new station lobs its potential weapons
of mass destruction in the simplest form: tunes
and no jocks. All of a sudden the nonmusic
assets the incumbent station has built and nur-
tured over the years — personalities, commer-
cials and promotions — have potentially be-
come liabilities.

Beware The Syndrome

Over time, as a station becomes successful,
it inevitably makes way for commercials, cli-
ent promotions, contests, recycled promos and
all the other trappings of market leadership.
We cultivate big morning shows that stray
away from music and have jocks who talk at
length. The sales department has a tough May
and needs additional spots, so we sell the
weather and add a bumper that should be five
seconds but is often 15.

These are the logical, and dangerous, symp-
toms of “Successful Station Syndrome.” When
anew competitor begins a music-based attack,

the successful station’s nonmusic elements are
challenged.

People have figured out that radio stations
run a lot of commercials and that a lot of the
talk is irrelevant and even, at times, inane. All
many listeners ever come for is the music. So
what can you do when a competitor steps up,
offering more music and less talk?

For a successful station, responding means
crafting a careful balance of music, personali-
ty, commercials and perceived clutter. With-
out proper handling, Successful Station Syn-
drome will become an increasingly important
competitive liability.

Call it that waxy buildup on the furniture.
Our size makes us vulnerable to something
cleaner and leaner. Every mature, successful
property needs to wrestle with its own de-
mons and defeat Successful Station Syndrome.

Steve Goldstein is Exec. VP at Saga Communi-
cations,

SALES TRAINING BY;

IRWIN POLLACK

| Pollack

America’s Leader Ln

Sales, Management, and Acvertising
. “Taining
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Marry Your Listeners

Build a winning franchise and increase TSL

By Gary Begin

adio is an art form, but it’s also a business, and producing
great radio involves both creativity and commerce. But

even more than art and business, successful radio stations are
married to their listeners. When we fail to satisfy our listeners’
needs and desires, we don’t meet our listeners’ expectations or

our revenue goals.

As an industry, we need to rekindle the cre-
ative spark in our radio product. Radio’s sound
has become homogenized across the country,
with an underlying sameness from market to
market. Our creativity has been stifled in the
name of corporate profit. This is a problem, es-
pecially in small to medium markets.

The key to solving any problem is
knowing it exists. In business, as in
marriage, problems are defined by
dissatisfaction. It's really that simple.
So ask yourself: Do 1 have listeners
who are dissatisfied? If you do (and |4
you do!), then you have a problem.

Inmy 25 years as a program direc- §
tor and air personality in large, me-

~dium and small markets across the
country, I've seen great radio stations
succeed because they couple a strong
creative environment with leaders who act as
mentors.

Station employees who tap in to that well of
creativity and apply it to their everyday craft
help build winning franchises. Radio works best
when it connects emotionally with its listeners
— just like the connection in a good marriage.
And satisfied listeners are good customers.

Build & Grow

Here are a few ways to build that winning
franchise and increase TSL in your market.

Be local: The more locally focused your pre-
sentation, the greater the opportunity to serve
your community with excellence. Local should
become your new buzzword. Great stations
know one of the best ways to win an audience
isby having an airstaff that lives, loves and plays

Gry Begin

in the community. Become tapped in to what's
going on in your town or city, then deliver the
information to your listeners in a usable and in-
teresting form. Communicate!

Know the market: Chain stations are pro-
grammed from far away, and while everyone
likes the hits, not every market has the same in-
terests, hobbies and spare-time activ-
ities. Do you and your staff under-
stand what your target audience’s
interests are? Do you understand
their needs and wants? Are you lis-
tening to your audience? Or are you
vulnerable to attack from the compe-
d tition?

If you don’t know the answers to
these questions, you're vulnerable.
Ask yourself, as if you were the com-
petition, “Where are they weakest?”
Then fix that area ASAP. Use research to check
your progress and determine if you're cutting
through the clutter and to find out how your
target audience perceives your programming.

If research dollars are tight, run listener pan-
els and use the Internet for surveys, polls and
music tests. You can even do live interviewing
— ask waiters and waitresses and people on the
street. If Jay Leno and David Letterman can do
it, so can you.

Put your website to work: If you don’t have
a website, for shame. Get one! Maintain a site
where listeners can answer surveys and take
part in special online-only contests. Make it fun
and involve the listener often, at least twice per
daypart.

And remember, stream, stream, stream your
audio. This will allow you to pick up listeners

in unconventional ways. Do you really care
where they're listening, as long as they re listen-
ing? Go where your listeners are going — and
today, that often means the Internet.

Work your website correctly and it can be-
come your best marketing research tool. This is
especially important in small markets, where
dollars are tighter.

KISS (Keep It Simple....): Great stations are
simple stations. They never confuse the listener.
That means notjust playing the right songs, but
playing them in the right order and letting your
playlist expand. On music stations, 70% or more
of any given hour is music. Make sure your air-
staff’s comments reflect the music and the im-
age of your station.

Consistency: Even more than we need to be
simple, we need to be consistent and stick with
a well-thought-out game plan. But worse than
not sticking with your plan is not having a plan
to begin with. Inconsistency is frequently caused
by boredom, impatience, lack of commitment or
confidence and too many distractions. Be pa-
tient. A successful station is not produced over-
night.

Failure is not an option: Don't fail your lis-
teners. If you are ina marriage worth saving, you
go to counseling to see how to be successful
again. Your radio station is no different. Among
the ways we can fail: lack of research; assuming
too much familiarity; playing a “personal favor-
ite” of the PD or MD; playing something to get
a trip, concert or promotion; playing the right
songs in the wrong order; and playing “request-
ed songs.”

Do You Know How To Mentor?

A strong creative environment begins with a
mentoring program. Successful stations are pro-
fessional, forward-thinking organizations that
hire and train the very best people and find ways
to keep them happy.

In the new millennium it's become much
more difficult to find a great airstaff and produc-
tive salespeople. We need to bring communica-
tion back into the communications industry.

Successful mentoring starts with:

* Leadership: Delegate authority and encour-
age teamwork. Be different. Don’t follow con-
ventional rules blindly. Be passionate about your
projects. When management is excited and en-
thusiastic, the effect trickles down.

Communicate excitement. If you don’t, how
can you expect your staff to get worked up?

¢ Involvement: Don't reject ideas out of hand
because they seem wild, crazy or unproven. Peo-
ple who are involved in decisionmaking partic-
ipate much more enthusiastically than those
who just carry out the boss’ orders. Help others
contribute and show them you value their opin-
ions. Listen to them and incorporate their ideas
when it makes sense to do so.

* Brainstorming: Do your brainstorming
away from the station. Find a quiet place, like a
park, someone’s home, a friendly restaurant
with private meeting rooms or any place where
management and staff can feel mentally and
physically comtortable to talk.

Play some games to get everyone warmed up
mentally. Remember, the mind is a muscle that
needs warming up. Make an agenda of things
you want to create ideas for. Informally review
the agenda, then let people throw out ideas.

* Include everyone: Being included imparts
a sense of ownership among the staff. Include
interns too — they haven't been in the business
long enough to be screwed up. For them, any
idea is a good idea, which is the basis of brain-
storming. And be sure to take good notes, in-
cluding who originated any usable ideas.

* Incentives and bonuses: Showing your
staff you appreciate their hard work and good
ideas with bonuses and incentives helps create
loyalty, making it difficult for competitors to lure
your best people away. In turn, staff longevity
can lead to more loyal listeners and build an
excellent reputation for your station.

Let’s Get Married

Ford Motor Co. says “Quality is Job 1.” We
need to think of our radio product in the same
way. My approach to getting and keeping listen-
ers through “identity programming” is summa-
rized by these words: “Marry your listeners.”

Most families have a family physician and
dentist, a regular insurance agent and a favorite
hairstylist. Why can’t they also have a favorite
radio station? Any radio station can become wed
to its listeners for life. You simply need to com-
municate with them and have the desire to make
sure they're always happy.

Congratulations! And may you both be happy
and successful together for the rest of your lives.

Gary Begin is President of Identity Programming,
a multiformat consulting firm specializing in adult
formats in small and midsize markets. Reach Begin
at 731-424-5025 or garybegin@charter.net.
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The Websites 0f Summer

Web development? MLB, Dodgers have been

there and back

P aseball and baseball fans seem to be nicely suited for the
“online life. Baseball-related bulletin boards and Usenet

newsgroups were part of the earliest days of online communi-
cation. And ever since there’s been a World Wide Web, baseball

has been part of it.

Broadcasters were also in the online mix early,
and baseball and radio have faced many of the
same challenges over the years in web develop-
ment— including, in many cases, the switch from
individually run station websites to a corporate
template.

I spoke recently with Major
League Baseball Advanced Media’s
Ben Platt, a national correspondent
for MLB.com and webmaster for the
Los Angeles Dodgers’ site at wrww.dodgers.com —
who also hosts MLB Radio’s weekly GM Corner
with former Los Angeles Dodgers GM Fred Claire
— about the history of baseball online and get-
ting past the inevitable bumps along the va.

A Natural Fit

“The first baseball website went online in Se-
attle around mid-1994,” Platt says. “Baseball
online has been going on for a while. It was a
thriving thing on AOL, and there were a lot of
newsgroups devoted to baseball long before the
web showed up.

“It's been around for a long time because it's a
great marriage. The Internet and baseball go to-
gether great because baseball is statistics, it's his-
tory, it's written language, it's spoken dialogue,
it's all those things wrapped up into one. It's the
perfect sport for that technology.”

The independent Dodgers.com came online on
April 20, 1996, having missed its opening-day
deadline after a sponsorship deal went bad. Platt
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“The Internet and baseball
go together great because
baseball is statistics, it’s
history, it’s written
language, it’s spoken
dialogue, it’s all those
things wrapped up into
one.”
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ran the site with design partners Only Multime-
dia and, later, Creative Edge until spring training
of 2001. Then, he says, “MLB came in and took
over. Different dynamics, but a very good effect.”

Was it difficult, after years of shepherding the
website himself, to fit into a corporate template?
“In the beginning, it was tough,” Platt says. “The
Dodgers had given me full autonomy for five-

plus years. Even when we were designing the
original site, the Dodgers never said, ‘This is what
we want you to do.” It was always, ‘OK, what do
you want to do next? If you can keep it within
your budget, do it. Have fun.’

e

“That’s a tough transition. There are a few of
us still at the company who were in the position
where we belonged to teams and had to make that
transition, but we're thriving now. It was tough
for all of us. But you know what? We saw the big
picture. And, as they say, hindsight is 20/20.”

Lose Some, Win More

Platt has now been with Major League Base-
ball Advanced Media for about as long as he ran
the Dodgers site solo, and he says, “I'm amazed
at what they’ve done, and it's worked out well.
Did they create a uniform look for it? Yes, they
had to do that. There was no way we could have
the kind of individualism that we had when we
had the team sites. But I think it’s a better infor-
mation source.”

At first the switch to the MLB.com template led
to team sites that were very much alike. “Ifeltbad
because [ felt that each team was sort of losing its
identity, its uniqueness,” Platt says.

“But I've noticed over the last two or 2 1/2
years that the marketing people have been very
good about reaching out to the teams’ marketing
people and bringing things in and promoting
things on the website that are unique to that area,
whether it be promotions or special sections or
whatever. So the uniqueness that the teams used
to have pre-2001 has returned, slowly but surely,
to each individual team’s site.”

About the very successful Dodgers website
that was lost in the MLB.com transition, Platt
says, “For its time, it was great; it was way ahead
of its time. It had information, it had history, it
had photos. I did a daily audio report after ev-
ery game for 4 1/2 years. It was the first of its
kind, where we did daily updates, interviews
and stuff from the field. We also ran ‘Dodger
Replay,” where we had all the audio highlights
of the game. That was way ahead of what
MLBAM was doing.

“That being said, the current Dodgers site is
amazing, You've got guys who are beating the
newspapers because their ‘Notes’ comes up at
least six to eight hours before the newspapers go
to print, with daily game results and everything.
It's become an amazing resource for information.

“Everything is archived, so you have the old
mixed in with the new. If you're a baseball fan,
there’s no site better than this. You can go to your
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All Baseball, All The Time

i Major League Baseball's webcast at MLB Radio went ontine in 2000 with
¢ four hours of baseball talk, five days a week. The programming is now
: up to 11 hours a day Monday through Friday, with five shows on the air
. from 10am-6pm and 10pm-1am ET.

i | spoke with MLB Radio Sr. Producer Mike Siano, who hosts the daily fantasy-baseball
: show Fantasy 411, and Billy Sample, co-host of Basebal! Brunch with Jim Leyritz, about
working in sports webcasting and whether Sports radio fans are the same everywhere.

4 From WFAN To MLB

Siano arrived at MLB Radio from Sports powerhouse WFAN-AM/New York. Asked
about the change, he says, “The biggest difference is that you're not married to com-
mercials. That's the one thing that really jumped out, especially being in a place like
WFAN, where they sold so much commercial time that you had to break every eight
or nine minutes.

“In the beginning — and still, in some instances, today — we would go an hour with-
out taking a break. For better or worse, it’s good to have that liberty.”

Webcasting also lets Siano focus on the sport nearest to his heart. He says, “When

| worked at WFAN, you zould have a caller about hockey, then one about basketball,
:: then one about baseball, then one about football and then one about horse racing.
% I'm a die-hard baseball fan, and | didn't care about the Knicks or the Rangers. | just
& wanted to focus on baseball.
§ “This thing came out of the blue, and | was like, ‘Wow. This is too good to be true.’
4 So now, with hockey back and training camps kicking in with football, if you don't
care about those sports and all you care about is baseball, you have a place to go."

How do MLB Radio listeners compare to broadcast Sports radio fans? “We have
kids who call in after they get home from school,” Siano says. “We have a listener
who calls himself ‘Bitter Old Dodger Fan,” whc was a fan of the Brooklyn Dodgers. It
really does range.

“We have a lot of professionals — lawyers and doctors — we have middle-class guys
who have been working their whole lives, we have college kids and younger kids,
and we have everyday people. We have a lot of women who listen and e-mail and
call in. We have tons of dedicated female listeners.”

One key difference from broadcasting: MLE Radio’s listeners come from all over
i the world. “We have a running joke on some of the shows that we wish we had a
% map up on the wall to stick a pushpin in every time we hear from a different coun-
try,” Siano says. “We have listeners from Tokyo who e-mail every day. Also Holland,
: Germany, Italy, Thailand — you name it, we've heard from them.”
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Sample Questions

Sample spent nine years in the majors, most of that with the Texas Rangers, and
he says, “I've always felt that, as an entertainer — whether | was playing or broad-
casting or writing or whatever else I've done — associated with baseball over the
years, | try to enhance people's appreciation of the game in whatever venue | can.
And I've got a pretty good one here.”

What does his show, Baseball Brunch, focus on? “Usually, it's topical,” Sample says.
“Whatever happens on that particular day. [t's very interactive. In fact, I'm not par-
ticularly voluble — whic is hard to do in radio and survive — so | welcome people’s
calls. We welcome the interactive part of it, pecple’s e-mail questions and their phone
calls. They have a venue to either express or to vent. We're very willing to allow peo-
E ple to vent.”

Many Sports radio shows have a base of regular callers, and the same holds true
for MLB Radio. “I don't quite understand it, tut I'm glad that there are people like
that,” Sample says, laughing. “I don’t know what they do for a living sometimes, but
| guess you can sneak on to your computer at work and either listen to us or listen
to a game, or even watch a game if you can get away with it.”

Sample has spent time in the broadcast boath for the Atianta Braves, Seattle Mar-
iners and California Angels, and he says, “Yeah, I've worked for a number of differ-
ent entities, but this works for me. This is a nice little niche. Again, | felt that way
even as a player: that | was an entertainer.

“l don’t mean it in a clownlike way, but it's something I'm fairly good at. | want
listeners to know a little bit more tomorrow than they did today, and | think | can
lead them there and bring it in.”
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individual team, or you can look at MLB.com and
see everything that’s going on. It’s an amazing
evolution. It was a tough transition in the begin-
ning, but once they got it going, it was full guns
blazing.”

Does This Sound Familiar?

Has anything that MLB Advanced Media or
the Dodgers have experimented with over the
years turned out not to be such a good idea? "1
don't think anything has been a disaster,” Platt
says with a laugh. “When we launched MLB.com
in 2001, it was a sort of a mish-mash, and the orig-
inal design was not good.

“The website was done by a company that's
no longer around, and they didn’t truly under-
stand. They were kind of arrogant. They didn't
want to talk to the baseball people. I'm not talk-

www americanradiohistorv com

ing about [MLBAM President/CEO] Bob Bow-
man, I'm talking about the company they brought
in to do the design work.

“They were like, "We're the experts, you're not,
and we're going to do it our way.’ But Bob took a
step back and said, ‘OK, we've got a problem here.
We're going to have to work through this.”

“He brought in a guy named Joe Choti [now
MLBAM CTO], who is a technical genius. But it
took him close to a year and a half to work it
out.”

Now, says Platt, MLB.com is “a beautifully
flowing machine, where everything works.” He
continues, “Everything goes up quickly, and we
have the manpower to man all 30 teams and the
big site. And we're actually branching out to oth-
er areas and taking on almost everything in-
volved with baseball.”
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Stern Now King Of iN Demand Media

S:ying one step ahead of the indecency police, Howard
Stern inked a three-year deal with iN Demand Networks

to air an uncensored, subscription-only version of his new
Sirius radio show. E! Entertainment recently severed its TV
deal with Stern after || years, de-
spite the fact that Stern’s nightly
¥ show (although highly edited and of-
ten pixelated) was the network’s
highest-rated program. So far, iN
Demand, which is owned by Com-
cast, has also cut deals with Time
Warner Cable and Cox Cable. The
deal also gives iN Demand rights to

Now with all the good
parts left in!

broadcast Stern’s remaining terres-
trial radio shows, which will allegedly finish at the end of the
year — but maybe sooner....

Adam Carolla’s Rude Awakening

Hey, what a cool name for a morning show! It's now damn
close to being sort of official that some of Howard Stern’s
West Coast affiliates will be handed off to Adam Carolla
at the end of the year. Coming danger-
ously close to confirming the rampant
rumors, Carolla called in to Stern’s show

signed any paperwork, it “sounds about
right” that he could inherit Stern’s affili-
ates in Los Angeles, San Francisco, San

A TV face converted
to radio.

Diego and one other market. Stern said,
“You don’t want to get up in the mom-
to which Carolla quickly replied, “I don't
want to get up in the dgfternoon either!”

ing, | know you,”

Emmis Smacked By Spitzer

On the heels of the $300,000 settlement Emmis cut with
New York Attorney General Eliot Spitzer over WQHT (Hot
97)/New York's now-infamous “Smackfest” contest comes
word that current Hot 97 morning host Miss Jones, ak.a.
Tarsha Nicole Jones, has reportedly settled a slander law-
suit that was filed by Philadelphia nurse Sally Brown against
Jones and Radio One for an incident that happened two years
ago, when Jones was working for WPHI/Philadelphia. In Feb-
ruary 2003, Brown e-mailed the station, complaining about
Jones’ on-air content. Jones proceeded to trash Brown on
the air, citing her numerous e-mail misspellings and asking
listeners, “Would you want a nurse like Sally Brown, who
can't even speli ‘hire,’ to take care of your loved one? She
might give the wrong blood or hang the wrong IV since she
can't spell.” Brown was highly unamused and filed the cor-

rectly spelled lawsuit. The details of the settlement remain |

confidential, but Brown was seeking $500,000.

You've Gotta Fight For Your Right!

We love KUFO/Portland, OR'’s unique twist on the tired
Battle of the Bands concept: The lead singers of several lo-
cal bands slapped on boxing gloves and literally fought for
the privilege of opening for Mudvayne and Disturbed at the
station’s RockFest 10. KUFO Marketing Director/newly li-
censed boxing promoter Susan “Million Dollar Baby”
Reynolds comments on the camage she witnessed firsthand:
“Art Harding, the 65", 230-pound lead singer of Filthy
20 ® Radio & Records August 12, 2005

last week to say that while he hasn't |

| White Trash, punched his way to victory last Friday night by
| winning three different matches.”

KUFO broadcast the whole mess live. “As the winning
decision was revealed, pandemonium ensued, with more lig-
uids flying through the air than at a Disney water park,”
Reynolds tells ST. “When the lights came up at the end of
the night, there were beer bottles and cups and so much
liquid all over the floor. It was pure insanity, but one of the
greatest promotions |'ve ever done.”

The Programming Dept.

* After five months at the helm of Entercom CHR/Pop
WKSE/Buffalo, PD Jimmy Steele exits. MD Brian B. Wilde
is running things until a replacement is named. Steele, who
previously programmed WRVW/Nashville and WNCI/Co-
lumbus, OH, can be reached at 716-796-5851 or jsteele985
@adelphia.net.

* Former KCHZ/Kansas City PD/morning dude “]ust
Plain Dave” Johnson recently resurfaced across the street,
doing part-time for Infinity. Today he's eligible for health ben-
efits as the newly named Asst. PD/MD/morning co-host at
Infinity AC KSRC (Star 102), where he teams up with Jeanne
Ashley in mornings. The syndicated John Tesh Radio Show is
also new to nights. Across the hall at CHR/Pop KMXV (Mix
93-3), Programming Asst. Joe Mack is upped to MD. And
there’s more: Jenny Matthews (ex-WIRK/West Palm
Beach) joins Mix as News Director. She replaces Amanda
Waters, who joined the Salvation Army.

e Anthony “Antdog” Quiroz, PD of Morris CHR/
Rhythmic KKUU/Palm Springs, CA, annexes PD duties at
Rock clustermate KCLB as Rick Sparks slides down the hall
as PD of Classic Rocker KDGL. To help Mr. Dog navigate,
KCLB midday talent Jenn Brewski is upped to MD.

* After tendering his resignation in June, WARM/York, PA
PD Rick Sten has officially left the station. Dave Anthony,
PD of Oldies clustermate WSOX, doubles his broadcast day
by adding WARM PD duties.

* Former WMEZ/Pensacola, FL PD Annie Sommers is
the new PD/morning host of Clear Channel AC WLTQ/
Sarasota. WLTQ PD Dave Harrell crosses the hall to pro-
gram Adult Standards WDDV-AM, while WLTQ morning
host Dr. Chuck (a real-life dentist) exits.

* WPTE (The Point)/Norfolk midday personality Mark
| McCarthy adds MD stripes.

|

Quick Hits
* Congrats to former R&R Editor-in-Chief Ron Rod-
rigues, most recently Sirius PR honcho, who joins Arbitron

as Director/Marketing Communications.
| ° KYLD (Wild 94.9)/San Francisco PD Dennis Martinez
rewards several long-term staffers with swell new duties:
Nine-year vet Leslie Perez is upped from Mix Show Co-
ordinator to Asst. MD, where she will work closely with
Asst. PD/MD Travis Loughran. Perez’s still-warm Mix Show
Coordinator stripes are bequeathed to |0-year Wild vet
Jose Melendez. Clear Channel/Bay Area Supreme Bean
Michael Martin said, "l had a really good quote all ready
to go, but, sadly, it was edited by the FCC.”

* WBCN/Boston fills its night void with weekender Mark
Hamitton, who replaces Deek & Melissa. Down the hall,
'BCN Marketing/Promotions Guru Cha-Chi Loprete hires
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Karalyn Mallozzi (ex-WKTU/New York) and Chris Rucker
from crosstown WFNX as Promotions Managers.

* Three weeks after they were suspended for holding an
on-air workshop on how to fight and disarm police officers
— a week after a local police sergeant was murdered —
KATZ (100.3 The Beat)/St. Louis morning duo D} Kaos and
Syllli Asz were fired by Clear Channel. We've heard un-
substantiated rumblings that The Beat may be close to sign-
ing the controversial and completely unpredictable syndi-
cated stylings of none other than Star & Buc Wild. If true,
this should be hilarious.

* Mikey Fuentes (ex-KKFR/Phoenix) resurfaces in Phoe-
nix as morning co-host on Sun City Hurban KVIB (Club 95,
Latino Vibe). Most recently Fuentes was PD/morning dude
at KWIE/Riverside. Fuentes will be joined by co-host jose
Padron, a.k.a. “El Cubanito” (loose translation: “That Di-
minutive Person of Cuban-American Heritage”).

* WRZX/Indianapolis is in immediate need of another

TIMELINE

FEAR AGO

* Eric Logan joins XM Satellite Radio as Exec. VP/Pro-
gramming.

* John Sebastian named PD of WSM-FM/Nashville

¢ Johnny Chiang named PD of KKBQ & KTHT/Houston

YEARS AGO

@

¢ Julie Kahn named VP/GM of WAAF &
WQSX/Boston.

* Kim Garner upped to Sr. VP/Marketing
& Artist Development at Universal
Records.

¢ John Viautin named Sr. VP/Communi-
cations for Priority Records.

YEARS AGO

Julie Kahn

®,

¢ Daniel Glass named Exec. VP at Rising Tide Entertain-
ment.

* Jack Rovner named Exec. VP/GM at RCA Records.

* Richard Nash named Sr. VP/Black Music Division for
the Elektra Entertainment Group.

YEARS AG6O

®

\ :

* Richard Palmese upped to President
of MCA Records.

¢ Glynice Coleman promoted to VP/Ur-
ban Promotion at EMI.

* Gene Bridges named PD of KLAC/Los
Angeles.

YEARS AGO

Ricil;rd
Palmese

®

* Jack McSorley promoted to Sr. VP at Price Communi-
cations.

¢ Colin Stewart named VP/Marketing for EMI America.

¢ Steve Perun named PD of KBEQ/Kansas City.

YEARS AGO

* Max Floyd named PD of WLUP/Chica-
go.

¢ Scotty Brink appointed PD of KHOW/
Denver.

* Mike McVay returns to WAKY/Louisville
to reprise his role as PD.

®

Max Floyd

YEARS AGO

* Jack Fitzgerald named PD of KSTT/lowa.
* Lou Verzola upped to GM of all ABC branches.
* George Osaki named VP/Creative Services at MCA.

®©
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big, dumb morning show, as

Gonzo Greg's Big Dumb Show goes
buh-bye.

* WZEE (Z104) Madison PD
Jon Reilly hires Otis for nights/

the exact same duties at WNDV
(U93) South Bend, IN. He will re-
place Dylan, ' who recently left the

Your actual Otis may ary, radio biz.

* Dre and Suga Rae get
bumped up from nights to mornings at Radio One Urban
WHTD (Hot 102.7)/Detroit. The shift had been open since
the syndicated Russ Parr Morning Show was dropped last
month, when the station swapped signals with Urban AC
clusterbuddy WDMK. Inbound for nights are Sean Anthony
and Keith “Baby” Jones, a.k.a. The All New Flava Show,
from sister WCKX/Columbus, OH.

* After seven years with Clear Channel/Grand Rapids,
Ken “Kruze” Evans exits. Kruze had been doing middays
on CHR/Pop WSNX, then changing clothes and running
down the hall to also serve as Asst. PD/afternoon guy on
Hot AC WVTI. He can be found at 616-994-9671 or kruze@
comcast.net.

And speaking of WSNX, Brian Holmes, Asst. PD/after-
noon guy at Qantum CHR/Rhythmic WFFY/Ft. Walton
Beach, FL (market 222), leaps upward both geographically
and marletwise to Asst. PD/nights at WWSNX/Grand Rapids
(market 66). e replaces | Blaze, who exits.

TELEVISION

TOP 10 SHOWS August 1-7
Tolal Audience b
(109.6 e Hold) QUG0S
1 CSl 1 CSl
2 Without A Teace (tie) Hell's Kitchen (9pm)
3 CSI: Miami 3 Big Brother 6 (Tuesday)
4 NCIS ‘ 4 Without A Trace
5 Two And A Haif Men | 5 CSL Miami
6 Law & Order: Criminal Intent | (tie) Family Guy
7 Helr's Kitchen (9pm) | 7 CBS|Sunday Movie
8 CBS Sunday Movie ‘ (Deep Ympact)
(Deep Impact) (tie) Heil's Kitchen (8pm)
9 Cold Case (tie} The Simpsons (8:30pm)
10 Law & Order 10 So You Think You Can Dance
Source: Nielsen Media Research

| home for |5 years before she was fired in June 2003.

MD. Otis is currently performing |

* After a two-year “vacation,” Erin Davis returns to

mornings at Rogers Media AC CHFI/Toronto, her radio

* The well-traveled Stick (pictured) is new to nights on
Clear Channel CHR/Pop WXXL (XL
106.7)/Orlando. He replaces a man
known simply as “Kooz”, who recently
transferred to sister WXTB (98 Rock)/
Tampa. Most recently Mr. Stick did af-
ternoons at CC sister WAKS/Cleve-
land.

* Chris Nelson joins Buckley Hot AC
KLLY/Bakersfield for afternoons from

across the street, where he was Sales Manager for Clear |

Would it kill you to eat?

Channel/Bakersfield. Nelson has had on-air experience at |
crosstown KDFO and as PD/morning guy at KRSQ/Billings
MT. Down the hall, David Hamilton (ex-WPOW/Miami,
KKFR/Phoenix) joins KLLY as Imaging Director.

* Ellen K, ak.a. Jen Pack, has been hired to do middays
on Niagara CHR/Pop CKEY/Buffalo. Ms. K/Pack previously
did weekends across the street at WKSE.

Still Gets Carded

Congrats to KOST/Los Angeles PD/MD Stella Schwartz,
who was recently honored by the
San Fernando Valley Business journal,
which bestowed on her one of its
40 Under 40" awards. The awards
recognize outstanding achievements
made by 40 area professionals under
the age of 40. “I'm so honored to re-
ceive this,” Schwartz tells ST. “It's

such a good feeling to receive an

award for something you love to do!”

Baby Poop

Congrats and best wishes to Columbia Sr. VP/Alternative
& Rock Promotion Ron Cerrito and his wife, WQHT (Hot
97)/New York Account Exec. Debbie Cerrito, who re-
cently returned from China with their adopted daughter,

Cori.
The National Radio Hall of Fame has named its Class of
2005: legendary comedy team Abbott & Costello, Cincin-

OUR REStEAR(

GIVE PEOPLE WHAT THEY WANT AND THEY WILL
LISTEN! Triple your adult listeners and quadruple
your women listeners in the first three months. It's
not a dream—it’s the all new Dream Doctor Show.

For a demo, go to www.dreamdoctor.com or contact:

RICK EYTCHESON (916) 715-9419 rickeytch@yahoo.com
Secure the show in your market NOW!
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nati Reds broadcaster Marty Brennaman, ABC News Ra-
dio White House Correspondent Ann Compton, Pittsburgh

| Steelers’ color commentator Myron Cope and legendary
WOR/New York broadcaster and humorist Jean “A Christ-

mas Story”’ Shepherd. Westwood One will produce a live
broadcast of the Nov. 5 induction ceremony in Chicago that
will be carried on WOR/New York, WGN and WLS/Chi-

cago and other stations.

News/Talk/Sports Topics

* WBZ/Boston reporter Flo Jonic exits after a dispute
with management over their decision to not run her story
on potential security risks at the FBI's Boston offices. FBI
officials reportedly told WBZ management that airing Jonic’s
report would be irresponsible and could endanger lives.

* Former Baltimore City police commissioner Ed Norris
is joining the midday show on Infinity's WHFS/Baltimore. The
show is now called Ed Norris With Big O & Dukes. Since Feb-
ruary, Norris has been making daily guest appearances with
Big O & Dukes via phone from his home in Florida. Effec-
tive Aug. 15, Norris returns to Baltimore to co-host the

show live.

BOX OFFICE TOTALS

August 5-7

Title Distributor $ Weekend S To Date
1 The Dukes Of Hazzard (WB)* $30.67 $30.67
2 Wedding Crashers (New Line) $16.03 $14363
3 Charlie And The Chocolate... (WB) $10.96 $169.42
4 Sky High (Buena Vista) $9.00 $32.00
5 Must Love Dogs (WB) $7.35 $26.22
6 March Of The Penguins (Warner Ind.)  $7.11 $26.41
7 Stealth (Sony) $5.92  $24.58
8 Fantastic Four {Fox) $426 $143.99
9 War Of The Worlds (Paramount) $3.54 $224.61
10 The Island (DreamWorks) $3.11 $30.94

*First week in release. All figures in millions.
Source: ACNielsen EDI

COMING ATTRACTIONS: This week’s openers include Four
Brothers, starring Mark Wahlberg, Tyrese and OutKast's An-
dre Benjamin. The fiim’s Motown/Universal soundtrack con-
tains music by Marvin Gaye, The Temptations, The Four
Tops, The Jackson 5 and more.

— Julie Gidlow

Show

More evocative Nighrrime radio
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HIT7TSTOP 50 ALBUMS

THE INDUSTRY’S NO. 1 RETAIL CHART August 12, 2005

LW ™ ARTIST ALBUM
- 1 FAITH HILL Fireflies

1 2 VARIOUS Now That's What | Call Music!
3 3 MARIAH CAREY The Emancipation Of Mimi

2 4 YOUNG JEEZY Let's Get It:Thug Motivation 101
- 5 TEAIRRA MARI'’ Roc-A-Fella Presents Teairra...
- 6 VARIOUS Kidz Bop Kids 8

5 7 COLDPLAY X&Y

7 8 BLACK EYED PEAS Monkey Business

1" 9 KELLY CLARKSON Breakaway

8 10 GORILLAZ Demon Days

18 1" RASCAL FLATTS Feels Like Today

4 12 DANE COOK Retaliation

16 13 BOW WOW Wanted

12 14 GWEN STEFANI Love, Angel, Music, Baby

9 15 R.KELLY Tp.3 Reloaded

19 16 FALL OUT BOY From Under The Cork Tree
32 17 MIKE JONES Who Is Mike Jones?

14 18 FOO FIGHTERS In Your Honor
31 19 SUGARLAND Twice The Speed Of Life

13 20 YING YANG TWINS U.S.A.{United States Of Atlanta)
23 21 KEITH URBAN Be Here
22 22 TOBY KEITH Honkeytonk University
24 23 GREEN DAY American Idiot
36 24 JACK JOHNSON In Between Dreams

6 25 JASON MRAZ Mr. A-Z

- 26 NATASHA BEDINGFIELD Unwritten

28 27 SYSTEM OF A DOWN Mezmerize

25 28 KILLERS Hot Fuss
33 29 MISSY “MISDEMEANOR” ELLIOT The Cookbook
34 30 ALL-AMERICAN REJECTS Move Along
35 i 50 CENT The Massacre

26 32 SLIM THUG Already Platinum

10 33 BABYFACE Grown & Sexy
- 34 VARIOUS The Dukes Of Hazzard
29 35 VARIOUS Hustle & Flow
36 36 SHAKIRA Fijacion Oral Vol.1
37 37 PRETTY RICKY Blue Stars
27 38 GEORGE STRAIT Somewhere Down In Texas
40 39 AUDIOSLAVE Out Of Exile
43 40 MY CHEMICAL ROMANCE Three Cheers For Sweet Revenge
42 41 WEEZER Make Believe
49 42 PAPA ROACH Getting Away With Murder
20 43 CARLY SIMON Moonlight Serenade
46 44 LIFEHOUSE Lifehouse
a4 45 LYFE JENNINGS Lyfe 268-192
- 46 PUBLIC ENEMY Power To The People & The Beats:
21 47 LIL' ROB Twelve Eighteen Part 1

15 48 TREY SONGZ | Gotta Make It

17 49 CAROLE KING The Living Room Tour
-~ 50 EMERY (Question

LABEL

Warner Bros.

Capitol
Island/IDJMG

Def Jam/IDJMG
Roc-A-Fella/iDJMG
Razor & Tie

Capitol
A&M/interscope
RCA/RMG

Virgin

Lyric Street

Comedy Central
Sony Urban/Columbia
Interscope
Jive/Zomba Label Group
Island/i0JMG
Asylum/Warner Bros.
RCA/RMG

MCA

Tvr

Capitol
DOreamWorks

Reprise
Brushfire/Universal
Elektra/Atlantic

Epic
American/Colombia
Island/i0JMG

Gold Mind/Vialator/Atlantic
DOreamWorks
Shady/Aftermath/interscape
Geffen

JIRMG

Columbia

Atlantic

Epic

Asylum/Warner Bros.
MCA
Interscope/Epic
Reprise

Geffen

DOreamWorks
Columbia
DreamWorks
Columbia

Def Jam/IDJMG
Upstairs

Atlantic

Concord

Tooth & Nail

POWERINDEX

311,675
176,901
97,802
76,585
69377
65,030
64,066
60,431
58,661
52,582
48264
47,024
46,161
45,818
42,766
42,212
41,042
40,111
39,589
38,615
38411
37,795
36,221
34,825
34,336
33883
33,520
32,089
31,783
31,682
30914
30,637
29,654
29,058
28,671
28,404
27,214
25,889
23,525
22471
22,149
21,698
21,716
21,468
21,285
21,192
20824
20,099
19,169
18,069

CHANGE

-24%
-1%
-53%

© HITS Magazine Inc.

PR T

. .

You've Got To Have Faith

You've got to have a little faith — and this
week, America got a lof of Faith, as U.S. con-
sumers  put :
country queen
Faith Hill at the
top of HITS slag g
heap. Warner §
Bros.” golden i
gal debuts at
No. 1, with a to- # 4
tal of 312,000
units sold.

Capitol’s
Now That's What 1 Call Music 19 dropped one

Faith Hill

spot to No. 2, but
the compilation of
this summer’s best
still sold a healthy
177,000. Island/
ID]'s Mariah
Carey holds onto
the No. 3 position
with a drop of ;
only 1% in sales, at -
98,000. And Def N
Jam South/IDJ’s Kelly Clarkson
Young Jeezy (no
relation to Kraft's Cheese Weezy) has plenty of
“motivation” to remain true to his “thug” roots,
as he drops from No. 2 to No. 4, but still sells
an impressive 77,000.

Debuts take the next two spots: MusicLine/

5

Roc-a-Fella/IDJ's Teairra Mari hits big (as Ya-
hoo! Music so humbly predicted) at No. 5, with
69,000 sold (and we bet she’s one hell of a spell-
er too}, and — the big surprise, really — Razor
& Tie's Kidz Bop Kids 8 compilation taking the
No. 6 spot, with 65,000. (We at HITS can iden-
tify with the latter’s title; just replace the words
“Kidz"” and “Kids” with “Morons,” and you'll
catch the drift....)

Rounding out the top 10: Capitol’s Coldplay
at No. 7, with 64,000; A&M/Interscope’s Black
Eyed Peas at No. 8, with 60,000; RCA/RMG's
Kelly Clarkson at No. 9 (and actually jumping
two spots — the power of touring! — with a
10% sales increase), with 59,000; and those damn
Gorillaz (Virgin) proving they re one of the sca-
son's biggest success stories, taking the No. 10
spot, with 53,000 units sold.

Other major
debuts: Epic’s Na-
tasha (“No Boris
jokes, please!”) Be- §
dingfield hits No.
16, with 34,000;
Columbia’s The §
Dukes of Hazzard §*
soundtrack at No.
34 (yee-hali!), with

Teairra Mari

29,000 (proving the power of a strong open-
ing weekend and Jessica Simpson’s
“Boots”); Def Jam/ID]'s rap pioneers Pub-
lic Enemy debuting a new compilation at
No. 46, with 21,000; and Tooth & Nail's
Emery coming in at No. 50, with 19,000.

ook for debuts next week from Staind,

Tommy Lee and Nickel Creek.
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GO/NG FORADDS,

MIKE TRIAS

mtrias@radfoandrecords.com

Bow DownTo
Teairra Mari

The new princess of Roc-A-Fella Records, 17-year-old Teairra Mari,
took center stage with “Make Her Feel Goed.” Next week the Detroit
native goes for adds with “No Daddy,” the
latest release from her major-label debut, |
Roc-A-Fella Records Presents Teairra Mari.

The song, which was co-written by Sean
Garrett (Destiny’s Child, Beyoncé), is an |
anthem for ghetto-girl empowerment. 1
didn’t have no daddy around when [ was
growin’ up/That's why I'm wild and |
don't give a fuck/Ya'll think ‘cuz these
jeans fit I'll give # up/Don’t let my cute
fool ya,” sings Mari. As for the album,
though she targets youth with her songs, their parents will have to buy
it for them: Teairra Mari comes with a parental advisory sticker.

I Can’t Do This” is not only the name of Plumb’s newest single from
the album Chaotic Resolve, the title also mﬂe‘%ts a feeling she had at one

Teairra Mari

point in her career. Plumb was about to quit performing because the
rigors of the business had worn down her spirit. A few hours before
what she thought would be her last gig, a girl handed her a note. ”1
didr’t read it until later, in the car ride back tc soundcheck for the show,”
recalls Plumb. "It shook my world. I was drenched in humility.”

The note was about a song Plumb wrote called “Damaged,” which
talks about a girl who is dealing with being molested as a child. In
the note the girl said, “Whatever you do, [ just want you to never for-
get that you have helped change someone’s life.”

The Rolling Stones are Going for Adds a: AC with “Streets of Love”
from their forthcoming release A
Bigger Bang. The album, their first
in eight years, was produced by
Don Was and The Glimmer Twins
2 and will feature the vocals of Keith
£ Richards on two of the CD’s 16

The Stones have some major
stuff in the works. They will kick
off their world tour on Aug. 21 at
Boston's Fenway Park, and open-
ing acts at various stops on the tour include Metallica, Black Eyed
Peas, Maroon 5, Pearl Jam, The John Mayer Trio, Joss Stone and more.
The legendary rockers also just inked a deal with the National Foot-
ball League and ABC to create multiple spots and intros for the en-
tire 2005-06 seascon of Monday Night Football. The promos will begin
airing Sept. 8, right before first game of the regular season.

Brothers Tommyy and Patrick Boyce and their friend Damian Camp-
bell formed The Casanovas and have earned much acclaim in their
homeland, Australia. While they just finished recording their sopho-
more disc in Weed, CA, the trio aim to introduce themselves to U.S.
audiences through their debut disc, and in particular through the song
“Livin’ in the City.”

The boys stopped by R&R a couple weeks ago to play the tune for
a few of us, and it is something you should listen to. If you don’t be-
lieve us, take the opinions of Motley Crue and Motorhead to heart:
The Casanovas have earned a spot on tours with both bands when
they hit Australia in December.

Composer-pianist Lisa Hilton is coming to radio with "Seduction/
Remix,” an upbeat track featuring Eric
Marienthal. Hilton tells R&R, “The thing
about ‘Seduction” is that it’s just as fun
and sexy to play as it is to listen to. I've
got these bluesy runs on the piano, and
when we recorded I asked Eric Mari-
enthal to flirt at me with that deep tenor

Rolling Stones

0000006000060 00000000

Week Of 08/15/05

CHR/POP

BAREFOOT Rain (Geffen/

KELLY CLARKSON Because Of You (RCA/RMG)
PLUMB | Can't Do This (Curb)

SAVING JANE Girl Next Door (Toucan Cove/Alert)

CHR/RHYTHMIC

BOW WOW fICIARA Like You (Sum/Columbia/
NESS BAUTISTA f/N.0.R.E.... Que Dolor (Virgin)
PRETTY RICKY Your Body /4t/antic)

TEAIRRA MARI No Daddy (Roc-A-Felia/iDJMG)

URBAN

CASSIDY fIMASHONDA So Long (/AMG/

CIARA And | {LaFace/Zomba Label Group)

KEYSHIA COLE | Should've Cheated /4&M/interscope/
PRETTY RICKY Your Body /Atlantic/

RANDEVYN fICASCIUS DearFarah /Sin. J/

SHEEK LOUCH f/STYLES P. Kiss Your Ass Goodbye /0-Block/Koch) ‘

TEAIRRA MARI No Daddy (Roc-A-Fella/iDJMG)

URBAN AC

JEFFREY OSBORNE Yes, I'm Ready (Jay0z/Koch)

KIM WATERS f/MAYSA Daydreaming (Shanachie)

KINDRED THE FAMILY SOUL Where Wouid | Be... (Hicden Beach)
RANDEVYN fICASCIUS DearFarah (Sin. J)

GOSPeEL

DARWIN HOBBS Glorify Him EM/! Gospel)

COUNTRY

BLAKE SHELTON Nobody But Me (Warner Bros.)
JENAI Hallelujah (Moraine)

KEITH URBAN Better Life [Capitol)

MARTINA McBRIDE Rose Garden (RCA/
RASCAL FLATTS Skin (Lyric Street)

TONY RAMEY That's How | Was Raised (dirastar/

AC

JON SECADA Window To My Heart Big 3/
JONES GANG Angel (Reality/AAO Music/
NATALIE GRANT Held (Curb)

ROLLING STONES Streets Of Love (Virgin)

HOT AC

BACKSTREET BOYS Just Want You... (Jive/Zomba Label Group)
PLUMB | Can't Do This {Curb)

SMOOTH JAZZ

ANDREAS VOLLENWEIDER Hey You (SL6/

BLAKE AARON Spin Zone (275

JEFFREY OSBORNE Close The Door /Koch/

LISA HILTON Seduction/Remix (Ruby Siippers)
LOREN GOLD f/MINDI ABAIR J.J. Rider {Gemini Sun/
NAJEE 2nd 2 None (Heads Up International)
RIPPINGTONS Gypsy Eyes (Peak/

ROCK

CASANOVAS Livin' In The City /ROCK)
PROM KINGS Bleeding (Three Kings)
QUEEN & PAUL RODGERS Fat Bottomed Girls (Hoflywood)

ACTIVE ROCK

BURN SEASON Carry On (Bieler Bros.)

CASANOVAS Livin' In The City IROCK)

MASTODON Blood And Thunder (Relapse/

PROM KINGS Bleeding (7hree Kings)

QUEEN & PAUL RODGERS Fat Bottomed Girls (Hoflywood)

ALTERNATIVE

ABANDONED POOLS Armed To The Teeth (Universal)
COLDPLAY Fix You (Capitol)

EXIT Don't Push (Wind-up)

REAL McKENZIES Smokin' Bowl (Fat Wreck Chords/

STORY OF THE YEAR We Don't Care Anymore (Maverick/Reprise)

TRIPLE A

BIG BLUE HEARTS Lovin' You (Eagle Eye)
COLDPLAY Fix You (Capitol)

ELLIS PAUL Blacktop Train (Philo/Rounder)
EMILIANA TORRINI Heartstopper (Rough Trade/SRG/
JACKSON BROWNE Lives In The Balance (/nside/
JUDITH OWEN fITOM SCOTT Sky High (Courgette)
PIETA BROWN Precious Game (Valley/

RAY LAMONTAGNE Shelter (RCA/RMG)

VANITY PROJECT Wilted Rose (Flagship)
WALLFLOWERS God Says Nothing Back //nterscope/

CHRISTIAN AC

DAVID PHELPS With His Love... (Word/Curb/Warner Bros.)
JARS OF CLAY fISARAH KELLY I'll Fly Away fEssential/PLG)
KATINAS Shut De Do (BHT)

CHRISTIAN CHR

JARS OF CLAY fISARAH KELLY I'll Fly Away (Essential/PLG)
KATINAS Shut De Do (BHT/
MARY MARY Heaven (Sony Urban/Columbia)

CHRISTIAN ROCK

NEW METHOD Clay (/ndependent)
UNDYING ANTHEM Voices (November Twelve/

INSPO

DAVID PHELPS With His Love... (Word/Curb/Warner Bros.)
JARS OF CLAY f/SARAH KELLY V'l Fly Away (Essential/PLG)
KATINAS Shut De Do (BHT)

CHRISTIAN RHYTHMIC

ANOINTED Gonna Lift Your Name (Sony Urban/Columbia)
CHARLES AND TAYLOR I'm So Happy //ntegrity)
MARY MARY The Real Party (Sony Urban/Columbia)

R&R's Going for Adds features the complete list of songs impacting radio for the coming week. Going for
Adds is e-mailed each week to participating radio and record executives. For more info, contact John Fagot at

sax of his. Reggie McBride, on the Fend-
er bass, and drummer Tal Bergman came

up with the irresistible rhythm — it gets jfagot@radioandrecords.com.

me moving when [ listen to it now.”

Lisa Hilton
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LIVE .COM

Travis Storch » 866-365-HITS
Rap Hip-Hop
MARIAH CAREY We Belong Together
50 CENT Just A Lil Bit
BOBBY VALENTINO Slow Down
BOW WOW {/OMARION Let Me Hold You
PRETTY RICKIE Grind With Me
Latin
SHAKIRA {/ALEJANDRO SANZ La Tortura
DADDY YANKEE Lo Que Paso, Paso
DON OMAR Dale Don Dale
AVENTURA 1/DON OMAR Ella Y Yo
WISIN Y YANDEL Rakata

World

LAURA PAUSINI Escucha
FEY La Fuerza Del Destino
MIRANDA Sin Restricciones
REYLIEn La Luna
BELANOVA Cocktail

Music
CHOICFE

Your Music. Your Choice.™
30 million homes
27,000 businesses
Available on digital cable and DirecTV
Damon Williams ® 646-459-3300

HIT LIST

Justin Prager

3 DOORS DOWN Here By Me

50 CENT #/MOBB DEEP Qutta Control

AKON Beily Dancer {Bonanza)

B5 U Got Me

GORILLAZ Feel Good inc.

ROCK

Gary Susalis

3 DOORS DOWN Live For Today
NICKELBACK Photograph

RA Every Little Thing She Does Is Magic
SEETHER Truth

ALTERNATIVE

Gary Susalis

BLOODHOUND GANG Foxtrot Uniform Charlie Kilo
DEATH CAB FOR CUTIE Soul Meets Body
FUNERAL FOR A FRIEND Atvarez

TODAY’S COUNTRY

John Hendricks

STEVE HOLY It's My Time (Waste It If | Want To)
ALAN JACKSON USA Today

MARTINA McBRIDE | Never Promised You A...
JENAI Hallelujah

GRETCHEN WILSON All Jacked Up
AMERICANA

Liz Opoka

RODNEY CROWELL Say You Love Me
KNITTERS Burning House Of Love

JOHN PRINE Crazy As A Loon
ABIGAIL WASHBURN Sometimes

ﬂb".
USICMIX,

Voice of America broadcasts in 44 lan-
guages in over 60 countries with an audi-
ence of 100 million listeners on 798 radio
stations and 502 television stations.

Larry London ® 202-619-3901

Artist/Title Total Plays

LIFEHOUSE You And Me 30
PUSSYCAT DOLLS /BUSTA RHYMES Don't... 26
RIHANNA Pon De Replay 26
MARIAH CAREY We Belong Together 26
BLACK EYED PEAS Don't Phunk With My... 26
KELLY CLARKSDN Behind These Hazel Eyes 26

FAT JOE {/NELLY Get It Poppin’ 24
PAPA ROACH Scars 24
D.H.T. Listen To Your Heart 24
CLICK FIVE Just The Girl 22
LUDACRIS Pimpin’ Ail Over The World 22
LiL ROB Summer Nights 20

BACKSTREET BOYS Just Want You To Know 20
ROB THOMAS This Is How A Heart Breaks 18
WEEZER Beverly Hills 18
JESSICA SIMPSON These Boots Are Made... 16

PRETTY RICKY Grind With Me 14
COLDPLAY Speed Of Sound 14
GREEN DAY Holiday 14

BOWLING FOR SOUP Ohio (Come Back...) 12
NATASHA BEDINGFIELD These Words 12

BABY BASH Baby I'm Back 12
BOW WOW {/OMARION Let Me Hold You 10
FRANKIE J How To Deal 10
MISSY ELLIOTT Lose Control 10
GWEN STEFANI Cool 4
Adds

BLACK EYED PEAS Don't Lie

MARIAH CAREY Shake It Off
LIL ROB Summer Nights

Rick Gillette » 800-494-8863

10 million homes

DMX Fashion Retail
Mark “In The Dark” Shands

The hottest tracks at DMX Fashion Retail,
targeted at 18-34 adults.

MISSY ELLIOTT We Run This

GREEN DAY Wake Me Up When September Ends
MARIAH CAREY Shake It Off

HOT HOT HEAT Middle Of Nowhere

LADY SOVEREIGN 9 To 5

LADY SOVEREIGN Random

This section features this week's new adds
on DMX MUSIC channels available via digi-
tal cable and direct broadcast satellite.

HOTTEST HITS

Mark “In The Dark” Shands
COLLECTIVE SOUL Better Now

BOW WOW 1/CIARA Like You

FEFE DOBSON Don't Let It Go To Your Head
BLACK EYED PEAS Don't Lie

BON JOVI Have A Nice Day

HOT JAMZ

Mark “In The Dark” Shands
BOW WOW {/CIARA Like You

50 CENT /MOBB DEEP Qutta Control
LADY SOVEREIGN 9 To 5

LADY SOVEREIGN Random

URBAN BEAT

Ken Johnson

DAVID BANNER Play

MARIAH CAREY Shake It Off

50 CENT {/MOBB DEEP Outta Control

R, KELLY [/THE GAME Playas Only

TYRA {/PENELOPE Get No Ooh Wee

RIHANNA Pon De Replay

DAMIAN “JR. GONG” MARLEY Welcome To Jamrock
JOHN LEGEND So High

NICK CANNON {/ANTHONY HAMILTON Can | Live?
PRETTY RICKY Your Body

RASHEEDA Georgia Peach

CASSIDY B-Boy Stance

LIL MO Dem Boyz

DESTINY'S CHILD Gir

SIZZLA f/MORGAN HERITAGE All [ Want

HOT KARL Suburban Superstar

RAY J One Wish

PAUL HILL She’s Gone

CZAR NOK Pimp Tight

EBONY EYEZ /TRINA In Ya Face

BOYZ N DA HOOD f/T.1. & GAME Dem Boyz
WEBBIE Bad Chick

BLACK BUDDAFLY Rock-A-Bye

DEM FRANCHIZE BOYZ Oh | Think Dey Like Me
BOW WOW f/CIARA Like You

YOUNGBLOODZ Presidential

T.1, ASAP

TONY YAYO 1/50 CENT So Seductive

PAUL WALL 1/BIG POKEY Sittin’ Sidewayz
ANTHONY HAMILTON Clearly

ANTHONY HAMILTON Georgie Parker
ANTHONY HAMILTON Day Dreamin’

ANTHONY HAMILTON #/MACY GRAY Love And War
ANTHONY HAMILTON Love |s So Complicated
LORENZO OWENS Inseparable

TEAIRRA MARI No Daddy

YOUNG JEEZY /AKON Sout Survivor

180,000 businesses

ALTERNATIVE

Dave Sloan

22-20’S Devil in Me
BLACK REBEL MOTORCYCLE CLUB Ain't No Easy Way

ROCK

Dave Sioan
AVENGED SEVENFOLD Bat Country

DANCE

Randy Schidger

WE DELIVER Breathe Again

SHERRIE LEANo Ordinary Love (Pete Van Check Radio)
DJ ANTOINE All We Need (Radio Original Mix)
SYKE & SUGARSTARR Can't Stop (SnS Slammin Mix)
K KLASS {/ROSIE GAINES Dance With Me
ERNESTO VS. BASTIAN Dark Side Of The Moon
HYPASONIC #/NAZINE Dream Of You

DEEP DISH I/STEVIE NICKS Dreams

JAMIROQUAI Electric Mistress

RASMUS FABER Get Over Here (Club Mix)

MARIO Here | Go Again (Mauve Vocal Edit)
CYPRUS t/MICHAEL JAMES NIGRO | Wanna Get Free
LIL LOVE Little Love (Radio Edit)

BLACK SPIDER Save Your Life

54 1/CINDY MIZELLE SHINE On (Rhythm Masters...)
FREELOADERS So Much Love To Give

LEISURE MASTERS Together Right Now

ALVENDIA Forever (Club Edit}

TEMPRAMENTALS | Could Let You Love Me
VIVIAN GREEN | Like It

TONI BRAXTON Please (DJ Volume Edit)

DEEP DISH Say Hetlo (Paul Van Dyk Remix)
MISCHA DANIELS f/AISATA So Strong

DANIELLE BOLLINGER When The Broken Hearted...
ALEX GOLD Stranded In Paradise

TOM NOVY Your Body (Andy Van Remix)

ADULT CONTEMPORARY

Jason Shiff
LIZ PHAIR Everything To Me

INTERNATIONAL HITS

Mark “In The Dark” Shands

LADY SOVEREIGN 8 To 5

LADY SOVEREIGN Random

ROLL DEEP The Avenue

GOLDFRAPP Qoh La La

JAMIROQUAI Seven Days In Sunny June

GWEN STEFANI Cool

BLOC PARTY Pioneers

ILONA MITRECEY Un Monde Partait

JAMES BLUNT You're Beautiful

CHARLOTTE CHURCH Crazy Chick

AUDIO BULLYS {/NANCY SINATRA Shot You Down
ELTON JOHN Electricity

GREEN DAY Wake Me Up When September Ends
INFERNAL From Paris To Berlin

RAP/HIP-HOP

Mark “In The Dark” Shands
BLACK EYED PEAS My Humps

DAL Latfy Taffy

50 CENT {/MOBB DEEP Outta Control

B e 2 e
Octane
SIRIUSHY st
PoL L A A DISTURBED Stricken
S&7 FAD1
ATELLITE @ NICKELBACK Photograph

1221 Ave. of the Americas
New York, NY 10020
212-584-5100
Steve Blatter

Left Of Center

Rich McLaughlin

NEW PORNOGRAPHERS Use It

BRIAN JONESTOWN MASSACRE God Is My Girtfriend
TROUBLE HUBBLE Nancy

CRIBS Hey Scenesters

H.E.M. Wings Of A Butterfly
PROM KINGS Bleeding

The Puise

Haneen Arafat

3 DOORS DOWN Here By Me
LIZ PHAIR Everything To Me
New Country

Al Skop
KEITH URBAN Better Life
DIERKS BENTLEY Come A Little Closer

866-MVTUNES

21,000 movie theaters

WEST

1. WHITE STRIPES My Doorbell

2. SCOTT GRIMES Livin’ On The Run

3. TIM McGRAW Do You Want Fries With That?
4. FAITH HILL Mississippi Girl

5. COLDPLAY Speed Of Sound

MIDWEST

1. TIM McGRAW Do You Want Fries With That?
2. SCOTT GRIMES Livin’ On The Run

3. AUDIOSLAVE Be Yourself

4, FAITH HILL Mississippi Girl

5. COLDPLAY Speed Of Sound

SOUTHWEST

1. TIM McGRAW Do You Want Fries With That?
2. AUDIOSLAVE Be Yourself

3. SCOTT GRIMES Livin’ On The Run

4. FAITH HILL Mississippi Girl

5. HANNA-MCEUEN Ocean

NORTHEAST

1. WHITE STRIPES My Doorbell

2. SCOTT GRIMES Livin’ On The Run

3. TIM McGRAW Do You Want Fries With That?
4. COLDPLAY Speed Of Sound

5. HANNA-McEUEN Ocean

SOUTHEAST

1. WHITE STRIPES My Doorbell

2. SCOTT GRIMES Livin’ On The Run

3. TIM McGRAW Do You Want Fries With That?
4. FAITH HILL Mississippi Girl

5. HANNA-MCEUEN Ocean

?anﬂep
Artist/Title Total Plays
AKON Lonely 82
HILARY DUFF Wake Up 81
JESSE McCARTNEY Beautiful Soul 81
KELLY CLARKSON Behind These Hazel Eyes 78
BOWLING FOR SOUP 1985 75
CRAZY FROG Axel F 73
JESSE McCARTNEY She's No You 66
GWEN STEFANI f/EVE Rich Gir! 45
CHEETAH GIRLS | Won't Say 37
ALY & A.J. Walking On Sunshine 35
ALY & A.J. No One 32
J0JO Leave (Get Out) 32
ALY & A.J. Do You Believe In Magic 31
ASHLEE SIMPSON Pieces Of Me 31
BS Dance For You 31
USHER Caught Up 31
KELLY CLARKSON Since U Been Gone 31
BOWLING FOR SOUP Almost 30
BACKSTREET BOYS incomplete 30
YELLOWCARD Ocean Avenue 29
Playlist for the week of Aug. 1-7.

Aol Radio @ Network
Ron Nenni» 415-934-2790

Top Alternative

Pete Schiecke

NICKLEBACK Photograph

BREAKING BENJAMIN Forget It

FALL OUT BOY Qur Lawyer Made Us Change The Name...
Top Country

Beville Darden

ALAN JACKSON USA Today

MARTINA McBRIDE Rose Garden

Top Jams

Donya Floyd

PRETTY RICKY Your Body
DAVID BANNER Piay
KANYE WEST Gold Digger

@RADIEI NETWORKS

Phil Hall» 972-991-9200

ABC AC

Peter Stewart

EAGLES No More Cloudy Days
Country Coast To Coast
Dave Nicholson

KEITH URBAN Better Life

Real Country

Richard Lee

GRETCHEN WILSON All Jacked Up
DIERKS BENTLEY Come A Little Closer
LONESTAR You're Like Coming Home
LEANN RIMES It Didn't Have To Be This Way

S R B R S Al SR

e

JONES
RADIO
NarTwoR -

Ken Moultrie » 800-426-9082

Adult Top 40

SIMPLE PLAN Untitled

GWEN STEFANI Cool

CHR

Steve Young/John Fowlkes
BLACK EYED PEAS Don't Lie
LIL ROB Summer Nights

Rhythmic CHR

Steve Young/John Fowikes
DAMIAN “JR. GONG” MARLEY Welcome To Jamrock

Mainstream Country

Hank Aaron
KEITH URBAN Better Life

New Country

Hank Aaron
KEITH URBAN Better Life

Lia

Ken Moultrie/Hank Aaron
KEITH URBAN Better Lite
Danny Wright

Ken Moultrie/Hank Aaron
KEITH URBAN Better Life

24 HOUR FORMATS
Jon Holiday » 303-784-8700

Hot AC

Jon Holiday

MARIAH CAREY We Belong Together
KEITH URBAN You'll Think Of Me
Adult Contemporary

Rick Brady

D.H.T. Listen To Your Heart
U.S. Country

Penny Mitchell

RASCAL FLATTS Skin
DIERKS BENTLEY Come A Lmle Closer

A e A stier N B e

‘ESTWODD ONE)

Charlie Cook » 661-294-9000

Aduit Rock & Roll

Jeff Gonzer
QUEEN & PAUL RODGERS Fat Bottom Girls

Aduilt Contemporary
Andy Fuller

D.H.T. Listen To Your Heart
Bright AC

Jim Hays

D.H.T. Listen To Your Heart
Mainstream Country
David Felker

GRETCHEN WILSON Ail Jacked Up
ALAN JACKSON USA Today
Hot Country

Jim Hays

ALAN JACKSON USA Today
KEITH URBAN Better Lite

Young & Verna

David Felker
ALAN JACKSON USA Today
RASCALS FLATTS Skin

After Midnite

Sam Thompson
GRETCHEN WII.SON All Jacked Up

it o

%WR/V

WAIIT RADIT NETWORNS

Country Today

John Glenn
GRETCHEN WILSON All Jacked Up

AC Active

Dave Hunter

SHERYL CROW Good Is Good
Alternative Now!

Polychronopolis
FOO FIGHTERS D.0A.
NICKELBACK Photograph

the john
radio
Nrpie and inteligence Kor your Lifte

Scott Meyers « 888-548-8637

Nightly Tesh Show
ANNA NALICK Breathe (2am)

Weekend Tesh Show
KIMBERLY LOCKE | Could

e S R R SRR RO PG G DI

LAUNCH

mus o YA OO
Jay Frank« 310-526-4247

Audio

BABYFACE Sorsy For The Stupid Things
BONNIE RAITT | Will Not Be Broken
BOYZ N DA HOOO Felonies

CIARA And |

CRAZY FROG Axel F

DANDY WARHOLS Smoke It

DARRYL WORLEY | Love Her She Hates Me
DEFAULT Count On Me

DISTURBED Stricken

KEYSHIA COLE | Should Have Cheated
LIZ PHAIR Everything to Me
LONESTAR You're Like Comin’ Home
MAE Suspension

MISSY ELLIOTT Teary Eyed
RHYMEFEST & KANYE WEST Brand New
SHERYL CROW Good Is Good
SILVERSTEIN Smile In Your Sleep
TONY YAYO & JOE Curious

USED | Caught Fire

YOUNGBLOOD?Z Presidential

Video

AVENGED SEVENFOLD Bat Country
BILLY GILMAN Hey Little Suzie

BOW WOW Like You

ER!KA JO | Break Things

LONESTAR You're Like Comin' Home
REV RUN Mind On The Road
SILVERSTEIN Smile In Your Sleep
TRAPT Stand Up

e e SR W 3 -

&« musmsmppet com »
Tony Lamptey » 866-552-9118

Hip-Hop

KMC Soul On Fire

R&B
KEYSHIA COLE You Changed
TOK Footprints
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72 million households

Plays
MY CHEMICAL ROMANCE Helena 38
RIHANNA Pon De Replay 36
FALL OUT BOY Sugar, We're Going Down 35
GWEN STEFANI Cool 35
MISSY ELLIOTT Lose &ontrol 34
50 CENT 1/M0BB DEEP Qutta Control 34
GORILLAZ Feel Good Inc. 32
KANYE WEST Diamones 3
BOW WOW f/OMARION Let Me Hoid You 3
SIMPLE PLAN Untitled 29
NATASHA BEDINGFIELD These Words 16
PUSSYCAT OOLLS Don't Cha 16
RELIENT K Be My Escape 15
BOYZ N DA HOOD Den Boyz 14
JESSICA SIMPSON These Boots Are Made... 14
BLACK EYED PEAS Don't Lie 13
SHAKIRA La Tortura 13
WEBBIE {/BUN B. Give Me That 13
COMMON Go 12
PAPA ROACH Scars 12

Video playlist %or the week of Aug. 1-7.

{

)

David Cohn
General Manager
MISSY ELLIOTT Lose Cantrol 36
YING YANG TWINS Bada 35
KILLERS Ali These Things That I've Done 27
DAMIAN “JR. GONG” MARLEY Welcome To... 27
COMMON Go 27
PAUL WALL 1/BIG POKEY Sittin’ Sidewayz 26
R. KELLY Trapped In The: Closet 26
FALL OUT BOY Sugar, We're Going Down 25
GORILLAZ Feel Good Inc. 25
KINGS OF LEON Four Kicks 25
T.1. ASAP 25
YOUNG JEEZY And Then What 24
NINE INCH NAILS Only 23
WEBBIE {/BUN B. Give Me That 22
ALL-AMERICAN REJECTS Dirty Little Secret 22
KANYE WEST Diamonds 21
T.I. Motivation 21
BRAVERY Fearless 19
RISE AGAINST Swing Life Away 19
R. KELLY 1/ GAME Playa’; Only 19

Video piaylist for the week of Aug. 1-7.

75 million housefiplds

Rick Krim
Exec. VP

ADDS

BACKSTREET BOYS Just Want You To Know
BON JOVI Have A Nice Cay

D.H.T. Listen To Your Heart

GORILLAZ Feel Good Ini:.

HOOTIE & THE BLOWFISH One Love

DAVE MATTHEWS BAND Dreamgirl

PUSSYCAT DOLLS #/BUSTA RHYMES Don't Cha
GWEN STEFANI Cool

MARIAH CAREY We Belong Together
LIFEHOUSE You And Me

GREEN 0AY Holiday

NATASHA BEDINGFIELD These Words
COLDPLAY Speed Of Sound

WEEZER Beverly Hills

ROB THOMAS This Is Huw A Heart Breaks
MISSY ELLIOTT Lose Centrol

RIHANNA Pon De Replay

BECK Girl

FOO FIGHTERS Best Of You

BLACK EYED PEAS Don't Phunk With My Heart
MARIAH CAREY Shake It Off

JESSICA SIMPSON These Boots Are Made For Walkin’
BLACK EYED PEAS Don't Lie

SHAKIRA /ALEJANDRO SANZ La Tortura
GREEN DAY Wake Me Up When September Ends
SHERYL CROW Good Is Good

Video playlist for the week of July 25-31.

Lori Parkerson
202-380-4425

pmxmm)

Alan Freed

CASCADA Everytime We Touch
GEORGIE PORGIE Sunshine

HIGHWAY 16 (XM16)

f%ay Knight

NARTINA McBRIDE Rose Garden

RASCAL FLATTS Skin

ALAN JACKSON USA Today

DARRYL WORLEY | Love Her, She Hates Me
BLAKE SHELTON Nobody But Me

COLLIN RAYE | Know That's Right

s‘uum (Xmag)

Charlie Logan

3‘DO0RS DOWN Live For Today

A;IENGED SEVENFOLO Bat Country
SUPAGRDUP It Takes Balls

SMILE EMPTY SOUL Don't Need You

GREEN DAY Wake Me Up When September Ends

|

U-POP (XM29)

fpd Kelly

RACHEL STEVENS So Good
GARBAGE Run Baby Run
REVELATIONS You're The Loser
CORAL Something Inside Of Me

THE LOFT (XM50)

Mike Marrone

DﬁR WILLIAMS Echoes

DAR WILLIAMS Everybody Knows This Is Nowhere
DAR WILLIAMS 1/ANI DiFRANCO Comfortably Numb
PAUL McCARTNEY Fine Line

SON VOLT Who

SON VOLT Ipecac

SDN VOLT Bandages & Scars

WITHOUT GRAVITY Waterfall

WITHDUT GRAVITY Teardrops

WITHOUT GRAVITY Moving On Backwards

X‘ COUNTRY (XM12)

Jessie Scott

TWO TONS OF STEEL Vegas

MICHELLE SHOCKED Dor't Ask, Don’t Tel
L.‘IMBECK Let Me Come Home

VIARIOUS ARTISTS Brewed In Texas Vol. 2

36 milllon households

I Cindy Mahmoud,
VP/Music Programming
& Entertainment

|
3
‘ | This week’s BET Playlist frozen.

EVIDEO PLAYLIST

DESTINY’S CHILD Cater 2U

BOYZ IN DA HOOD Dem Boyz

PRETTY RICKY Grind With Me

BOW WOW H/OMARION Let Me Hold You

FANTASIA Free Yourself

L"FE Must Be Nice

M:IKE JONES Back Then

GAME Dreams

llﬁlDACRIS 1/BOBBY VALENTINO Pimpin’ All Over The World
\M‘ARIAH CAREY We Belong Together

\RAP CITY

|
G‘AME Dreams
M‘IKE JONES Back Then

w‘lznmE 1/BUN B. Give Me That

JERMAINE DUPRI 1/JOHNTA AUSTIN Gotta Getcha
w!ns YANG TWINS U/MIKE JONES Badd

KANYE WEST... Diamonds..

80YZ N DA HOOD Derm Boyz

TLASAP.

+WBACRIS {/BOBBY VALENTINO Pimpin’ All Over The World

Video playlist for the week of July 17.

CMT

COUNTRY MUSIC TELEVISION

75.1 milfion households
Brian Philips, Sr. VP/GM
Chris Parr, VP/Music & Talent

Plays
™ LW
FAITH HILL Mississippi Girl 30 29
TRISHA YEARWOOD Georgia Rain 30 25
TOBY KEITH As Good As | Once Was 30 24

BROOKS & DUNN Play Something Country 30 23
MONTGOMERY GENTRY Something To Be... 30 21
LEANN RIMES Probably Wouldn't Be This Way 29 26

SUGARLAND Something More 28 24
SARA EVANS A Real Fine Place To Start 27 25
WARREN BROTHERS Change 27 17
BRAD PAISLEY Alcohol 2% 24
ALAN JACKSON The Talkin' Song Repair Blues 26 23
NICKEL CREEK When In Rome 25 13
SHANIA TWAIN | Ain't No Quitter 24 24
RASCAL FLATTS Fast Cars And Freedom 22 13
GARY ALLAN Best | Ever Had 212
WILLIE NELSON f/ T. HIBBET I'm A Worried... 20 22
KEITH ANDERSON Pickin’ Wild Flowers 15 20
VAN ZANT Help Somebody 15 15
MIRANDA LAMBERT Bring Me Down 15 13
SHEDAISY Don't Worry 'Bout A Thing 15 13

ADDS

BILLY CURRINGTON Must Be Doin' Somethin'Right

Airpiay as monitored by Mediabase 24/7

between Aug. 1-7.

GREAT AMERICAN COUNTRY ™

38.3 million households
Ed Hardy, President
Sarah Trahern, VP/Programming

GAC TOP 20

FAITH HILL Mississippi Girl

BROOKS & DUNN Piay Something Country
TRISHA YEARWOOD Georgia Rain

BRAD PAISLEY Alcohol

SARA EVANS A Real Fine Place To Start
SHEQAISY Don't Worry’ "Bout A Thing

MONTGOMERY GENTRY Something To Be Proud Of

SUGARLAND Something More

KEITH ANDERSON Pickin’ Wild Flowers
TOBY KEITH As Good As | Once Was

JOSH GRACIN Stay With Me (Brass Bed)
NEAL McCOY Billy's Got His Beer Goggles On
JAMIE O'NEAL Somebody's Hero

BLAKE SHELTON Goodbye Time

TRICK PONY It's A Heartache

LEANN RIMES Probably Wouldn't Be This Way
CRAIG MORGAN Redneck Yacht Club

VAN ZANT Help Somebody

RAY SCOTT My Kind Of Music

MIRANOA LAMBERT Bring Me Down

Information current as of Aug. 5.

P&LLSTAR

CONCERT PULSE

Avg. Gross

Pos. Artist (in 000s)
1 DAVE MATTHEWS BANO $1,179.5
2 KENNY CHESNEY $1000.5
3 JAMES TAYLOR $6105
4 TOM PETTY & THE HEARTBREAKERS $595.5
5 STEVIE NICKS / DON HENLEY $455.0
6 BRUCE SPRINGSTEEN $437.1
7 SANTANA $410.6
8 RASCAL FLATTS $406.5
9 STING $395.5
10 GREEN DAY $379.2
11 VANS WARPED TOUR $374.3
12 CHICAGO / EARTH, WINO & FIRE $354.9
13 DEF LEPPARD / BRYAN ADAMS $328.8
14 SARAH McLACHLAN $322.6
15 ANORE RIEV $286.7

Among this week’s new tours:
HAMMERFALL
JESSE McCARTNEY
MARY TIMONY
RASPUTINA
TOM JONES

The CONCERT PULSE is courtesy of
Polistar, a publication of Promoters’
On-Line Listings, 800-344-7383;
California 209-271-7900.

wwWw americanradiohistorv com

NATIONAL MUSIC

TELEVISION

Friday, 8/12
* Avril Lavigne, The Tonight
Show With Jay Leno (NBC,
check local listings for time).
* The Knitters, Late Show
With David Letterman (CBS,
check local listings for time).

* Hilary Duff, Jay Leno.

* Common, Conan O'Brien.

* Ben Harper and Jack John-
son, Carson Daly.

Tuestay, 8/16

* Ashlee Simpson and Pras,
Jay Leno.

» Jason Mraz, Conan O'Brien.

« Kiliswitch Engage, Carson
Daly.

Wednesday, 8/17

* Carrie Underwood, The
View.

* Snoop Dogg, Jay Leno.

* The Hold Steady, Carson
Daly.

* Shawn Colvin, The Tony
Danza Show (check local listings
for time and channel).

Thursday, 8/18

* Ashanti, Ellen DeGeneres.

* Hanna-McEuen, Jay Leno.

* Ben Folds, David Letterrnan.

* The Click Five, Conan O'Bri-

* Tyrese, Jmmy Kimmel Live
(ABC, check local listings for
time).

* Tommy Lee, Late Night With
Conan O'Brien (NBC, check lo-
cal listings for time).

* Joe Walsh, Late Late Show
With Craig Ferguson (CBS, check
local listings for time).

* Mike Doughty, Last Call With
Carson Daly (NBC, check local
listings for time).

+ Eminem, Saturday Night Live
(NBC, 11:30pm ET/PT).

" Monday, 815 -

*Maroon 5, The Ellen De-
Generes Show (check local list-
ings for time and channel).

* Madonna, The View (ABC,
check local listings for time).

en.

Missy Higgins

» Missy Higgins, Craig Fergu-
son.

— Julie Gidlow
\ _/
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Apple’s iTunes Music Store is the leading digital-music service in
the U.S., offering a catalog of more than 1 million songs from all four
maijcr label groups and hundreds of independents. Here’s a
snapshot of the top-selling downloads on Tuesday, Aug. 9, 2005.

. RHANNA Pon De Replay

. CLICK FIVE Just The Girl

. FALL OUT BOY Sugar, We're Goin’ Down
. GORILLAZ Feel Good Inc.

. CAST OF RENT Seasons Of Love

PUSSYCAT DOLLS #/BUSTA RHYMES Don't Cha
LIFEHOUSE You And Me
JOURNEY Don't Stop Bel.evin’
WEEZER Beverly Hills
0. FOO FIGHTERS Best Of You

Top 10 Albums

1. FAITH HILL Fireflies

2. COLDPLAY X & Y

3. STAIND Chapter V

4. JASON MRAZ Mr. A-Z

5. DANE COOK Retaliation

6. JACK JOHNSON /n Between Dreams

7. FALL OUT BOY From Under The Cork Tree
8. BLACK EYED PEAS Monkey Business

9. NICKEL CREEK Why Should The Fire Die?
10. GORILLAZ Demon Days

e R A T

1
2
3
4
5
6
7
8
9
1
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A&R WORLDWIDE

SAT B/ISLA

sat@anrworldwide.com

Down Under & Ahove

The latest from Australia and beyond

By Jennifer Wilson

his week we get an update on the Australasian market from

our friend Jennifer Wilson, Editor of the weekly music-indus-

try publication The Music Network. In addition, we have an
overview of happenings in the global A&R commumty

Music-industry professionals and many
who are endeavoring to break into the indus-
try got together July 5-9 at Q Music’s annual
Big Sound Summit in Brisbane, and they’ll be
gathering once again at the biannual Australa-
sian Music Business Conference, set for Aug.
11-13 in Sydney.

The Music Network GM Keith Welsh and [
were panelists at Big Sound and sat alongside
industry specialists from radio, record labels,
booking and tour promotion and the expand-
ing digital music world.

This year Big Sound featured a number of
summits, including the Association of Indepen-
dent Records Labels’ Independent Label Sum-
mit. This event focused on international markets
and digital rights and distribution, with the lat-
ter topic tying in with AIR’s newly signed part-
nership deal with UK -based Rightsrouter.

Under that deal, independent Australian
artists and record labels will be able to nego-
tiate individual online and mobile licensing
deals through Rightsrouter. It's a step in the
right direction for a nation whose independent
music community is finding success in the
commercial marketplace ata rapid rate.

One example of that was seen at the close
of June, when Aussie ex-pat Ben Lee claimed
the No. 1 position on The Music Network’s
National Hot 100 airplay chart. Lee had the
first No. 1 hit for an independent artist in sev-
eral years and toppled Coldplay from their
four-week reign on top.

[EORERREE DY BP I (LD S RPN L o

Independent Australian
artists and record labels
will be able to negotiate
individual online and
mobile licensing through
Rightsrouter. t'’s a step in
the right direction.

VRIS B 8 i

In Other News

* The Australian Record Industry Associa-
tion held its inaugural Hall of Fame Awards
in mid-July to draw attention to the many mu-
sicians who have helped shape Australia’s
musical heritage. The award has in the past
been given out during the annual ARIA
Awards, but with the introduction of a sepa-
rate event, such acts as The Hunters & Col-
lectors, Smoky Dawson and The EasyBeats
can get the recognition they truly deserve.

* During the lead-up to the U.S. Supreme
Court’s widely publicized and largely celebrat-
ed ruling in MGM v. Grokster, the Australian
legal system put its foot
down in the fight against

GETTING THE GIFT Here’s a backstage view at a recent show by
up-and-coming Portuguese band The Gift. Seen here are (back row, I-r)
A&R Worldwide Exec. VP/Creative & Media Sat Bisla; Flectronic Arts
International Marketing Manager Antje Fallen; MTV Portugal Talent &
Music Manager Joao P. Ruas; The Gift's Miguel Riberio; Warner Music
VP/International A&R Ric Salmon, band manager David Parnes; (front,
I-r) the band's Nuno Goncalves, Sonia Tavares and John Goncalves;
and EA/Portugal Product Manager Isabel Rodolfo.
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music piracy. The fourth
and final defendant ina
2003 piracy case was
convicted on five counts
of distributing an in-
fringing copy of a work
and 14 counts of aiding
and abetting the distri-
bution of an infringing
copy of a work. The oth-
er three copyright viola-
tors convicted in the case
received suspended sen-
tences, community ser-
vice, good-behavior
bonds and fines.

¢ Iconic rockers AC/
DC felt the jubilation of
being 21 all over again as
their world-famous 1980
album Back in Black hit a
massive 21 million in

Angeles on Aug. 11.

department.

its New York offices.

&

w®

successful independent publishers.

S L S O EREEA

Records, based in Stockholm,
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A&R Update

* New Zealand rock act Elemeno P have finished recording their new album,
i Trouble in Paradise, with American producer Sal Villanueva. Villanueva also

i recently completed production for another New Zealand band, The Bleeders.

i Both bands are signed with Universal New Zealand.

+ British group The Recoil will be showcasing in New York and Los Angeles in
early August. The quartet have been working with producer Steve Hillier (ex-
Dubstar), who did some of the original demos for multiplatinum trio Keane. The
¢ Recoil have been garnering significant A&R interest on both sides of the Atlantic
| with their five-song demo EP, which has been compared to Coldplay, U2 and
Keane. The Recoil played closed showcases in New York on Aug. 8 and in Los

+ Columbia Records recently added two new staffers to its A&R department:
Benjamin Simone and Maria Egan have joined the major and are working out of

* Matt Jagger has exited as Managing Director of Mercury Records. He is
replaced by Jason llley, who's just hired Paul Adam as Sr. Director/A&R. Jagger
will continue as a consultant for the U.K. label.

* British singer-songwriter James Carrington is currently writing in Los Angeles
with a number of well-known U.S. songwriters. Carrington's musical talents have
been compared to those of such artists as David Gray and Damien Rice, and he
recently signed a publishing deal with Champion, one of the U.K’s most

+ Swedish bands Whitesilver and Kid Down have been generating a significant
amount of U.S. A&R interest and will be showcasing in New York in early
September. Both acts are signed to Swedish independent rock label Atenzia

« Hip-hop collective Roll Deep are generating strong reaction across U.K. radio '
and retail with their catchy radio single “The Avenue,” which borrows some
musical antics from the 80s U.K. pop act The Maisonnettes. The track is
featured on Roll Deep’s new album, In at the Deep End.

» Strummer Recordings has ended its partnership with Universal Records.
Strummer was founded by Gary Gersh (formerly President of Capitol Records)
and will continue to operate independently. Strummer Director/A&R Director
Franz Fleischli has moved to a similar position with Universal’s West Coast A&R

sales. They’re also sitting on triple-platinum
sales for High Voltage, released in Australia in
1974.

* Recent Live 8 performers Jet announced
their return to the studio for work on the fol-
lowup to their award-winning debut album,
Get Born. Jet have been showcasing new ma-
terial to selectaudiences in the U.S. via a high-
profile support slot with Oasis and a perfor-
mance in New York'’s Time Square.

The Australian legal
system has put its foot
down in the fight against
music piracy.

I

* After almost two decades of satisfying the
public’s hunger for music videos every week-
end, Australia’s Video Hits has gone live. The
fully interactive program is the only one of its
kind on Australian broadcast TV and features
a selection of local and international guests
each week.

* Plans for DMG Radio Australia’s impend-
ing second stations in Sydney and Metbourne
are well underway, and a number of on-air
and staff appointments have been confirmed,
including top-rated morning host Angela Cat-

www americanradiohistorvy com
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terns. The Sydney station, at 95.3 FM, will
launch in the coming weeks, followed short-
ly by 91.5 FM in Melbourne. Both stations will
target the 35-50 demo.

* In Brisbane, DMG’s NOVA 1069 celebrat-
ed its first radio ratings with some impressive
results: It shot straight to No. 2 overall and
No. 1 in nights, shaking up the 25-39 market.

And Some Buzz Bands

* The Beautiful Girls: A far cry from real-
life beautiful girls, these three surf-loving Syd-
ney boys and harmonica connoisseur Felipe
are an undeniable driving force in indepen-
dent blues and roots music.

They’ve just released their latest album,
We're Already Gone (MGM), to a top 20 ARIA-
chart debut. The Beautiful Girls are currently
touring Australia and are planning interna-
tional dates to promote the new release.

* Neon: Signed locally to Ivy League, this
band has been likened to The Vines and Jet
and has international music critics raving.
Rolling Stone labeled Neon “One to Watch on
2005,” while, over in the U.K., NME and Ker-
rang have been singing the band’s praises
since Muse handpicked them for tour sup-
port.

* Faker: After several years of toiling away
in the studio, Sydney-based Faker have final-
ly released a stunning debut album, Addicted
Romantic, through Capitol/EMI. They are cur-
rently touring around Australia with The
Bravery, and they’re also headlining their own
shows, having just signed to Mushroom Mu-
sic Publishing. Faker have a worldwide licens-
ing deal with EMI Music.
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PaArT ONE OF A Two-PART éERIES

KEVIN CARTER

kcaﬂer@ranﬁoandr«ards. com

Pop Sprmgs To Life
In Spring Book

Good ratings mean sweet honuses — - and cake

& oly crap! As we perused the spring numbers spewing forth
from the giant smoking Arbitron machine we couldn’t

help but notice that many‘ of you must have made some sort of

ritual sacrifice in order to get these kinds of ratings. Not that
|

there’s anything wrong with that. The Arbitron gods were thusly

pleased and gave their blessing to Pop stations across America,

to evening goddess Wendy Wild, who was
“No. 1 at night again.” As far as any spring
book strategy, “Cash was king,” Rice said. “We
gave away a ton of cash, proving once again
that money talks.”

Before signing off, Rice took a second to
give a shout-out to an old buddy: “Congrats
to John Ivey on being No. 1 in L.A. John hired
me 11 years ago at WPXY/Rochester, NY to
be his 11pm-3am jock. He later promoted me
to MD, and the rest is history. I'm very happy
for his success.”

* 'KHKS (106.1 Kiss FM)/

There was a perceptible buzz in the hall-
ways and restrooms of Clear Channel’s KHKS
as the staff digested the results of the spring
book, which featured one particularly cool
highlight.

e

Marketing Director
Bill Alfano broke it
down: “For along time
KRBE/Houston had
the largest audience
in the state, but, as of
spring 2005, KHKS
: has a cume of 760,100
;,f‘ listeners, and KRBE
. has 642,300. Yup, KHKS

several of which saw extrgordinary jumps.

We toured the nation (via phone— our travel
budget is blown) and spoke to a bunch of PDs
to find out the stories behind the stellar num-
bers. Thankfully, so many people had such
great books that we couldn’t cram them all into
a single column, so make sure you tune jn next
week for even more run and exc1tememt

We Caught up w1th KHS PD ]ohn I‘vey as
he was being dragged to an impromptu cel-
ebratory lunch at
Morton'’s Steak}‘wuse
conveniently Iocated
downstairs from Clear
Channel’s beautiful
| Los Angeles head-
quarters. “We’ re No.1
12+ [4.7] for the first
time since 1987, I be-
® lieve,” said an exuber-

ant Ivey, referrmg to
KIIS and simulcast partner KVVS/ Lancast—
er, CA. \

“We also won every female demo from 12-
17 all the way through 35-44. And this i is pret-
ty cool: For the first time, Ryan Seacrest beat

John Ivey

Pausing to catch his breath, Ivey pondered
the implications of the station’s remarkable rat-
ings accomplishment, then said, “If you look
at KIIS from spring 2004 to spring 2005, we've
gone from 3.3 to 4.7, which is pretty gratifying.

“I consider Steve Rivers to be my men-
tor, and I consider it pretty special that Steve
took both KIIS and WXKS-FM (Kiss 108)/
Boston to No. 1. I'm proud to be part of that
legacy. This team has really busted its ass
to make this happen, and I'm proud of ev-
ery one of them.”

Up next: Ivey consumes a 12 Ib. New York
sirloin without using silverware.

7. WBLWNassau-Siffolk . - -
The mood could best be described as up-
beat at Cox’s WBLI as PD Jeremy Rice (who
doubles as Cox Top 40
Format Coordinator)
ripped open a 4.4 12+
book, good enough
for No. 2 in a pretty
crowded market.
“There’s a lot more
competition out there

now, so being ranked

attthree big mrorming shows 1M town u+ =

Howard Stern, Big Boy and Kevin & Bean.”

No-2overall out of 40 ]erey Rlce
stations is pretty damn

good,” he said. “And

RN SR

THAT'S MY SPLEEN, NOT MY HEART! Frankie J, D.H.T.
and The Click Five all converged on Bc?ston recently for WXKS-FM
(Kiss 108)’s free Concert on the Charles. Seen here attempting to
listen to their hearts are (I-r) D.H.T.'s Edmee, Kiss midday princess
Deirdre Dagata and D.H.T’s Da Rick. |
|

gy AR tan it oo SPTSNSRG0, IO S 723

the streak continues:
For the 17th straight
book, WBLI is the
No.1CHR on Long Is-
land, something this
staff is very proud of.
“We're up 7.1-7.5
18-34, and we've crack-
ed the top five 25-54
; behind some very
¢ adult radio stations.
We're also No. 1 with
¢ men 25-34, which was
; a pleasant surprise.
{ Maybe we should start
bidding for the Yan-
kees or Mets broad-
casts next season.”
Rice gavealove plug

N SR AR s i
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Patrick Davis 6y has the largest
audience of any radio station in the state of
Texas.”

In the overall scheme of things KHKS was
fourth in the market 12+ witha 4.4. “ A year ago
Kiss was in seventh place in the spring book
witha3.5,” Alfano said. PD Patrick Davis add-
ed, “Kiss is also No. 1 in all female demos, in-
cluding teens, 18-34, 18-49 and 25-54.”

Meanwhile, Kiss syndicated morning de-
ity /convention awards show speaker-for-hire
Kidd Kraddick’s results with women were
equally crazy: “He’s No. 1 with women 12+,
18-34 — a 5.5 share lead over the nearest sta-
tion — 18-49 and 25-54,” said Kraddick’s OM,
Paul Williams.

WKST (96 1 Kiss Fﬂlmtsbllrgh

After perusing various post-spring-book
editions of Street Talk Daily, WKST PD
Mark Anderson made this very observant,
er, observation: “I've noticed a great deal of
self-stroking over the ratings in your daily
e-mail lately, so [ wanted to contribute five
fingers and a palm from Pittsburgh, where
Kiss is up from 4.7 12+ to a station histori-
cal high of 5.3.
ty good for a market where over 20% of the
12+ population is 65+.” And there’s more: “For
the first time in its history, Kiss is No. 1 18-
34,” Anderson says. “That’s a big improve-
ment over seventh, which is where we were
when we took this thing over in fall 2003.

“I'm very proud of our 96.1 Kiss team of
Mikey, Big Bob, Scotty, Bonics, Beaver, Kari,
Fraggle, Shawn, Craig and Laura. Thank you
for lettmg me boast about my people.”

There is much reason to celebrate in the
Twin Cities. KDWB/Minneapolis staged an
impressive spring showing, leaping a full
point in a crowded market, 4.9-5.9. “We're
fourth in the market, and we got our highest
12+ numbers since the fall of 2002,” PD Rob
Morris said.

“We’re also No. 1 with women 18-34, No. 2
with persons 18-34 and No. 3 with women 18-
49. When you look at women overall, from 12-

www americanradiohistorvy com

* KDWB/Minneapolis g ey

“I feel optimistic that
Clear Channel’s ‘Less
Is More’ campaign is
kicking in. The shorter
stopsets sound great,
and | think listeners
are noticing.”

Rob Morris

ot P LT

54, we're also No. 1. Sure, it’s a broad-picture
share, but it’s still great.”

When asked to point out some factors that
may have led to such a sweet book, Morris
said, “I feel optimistic that Clear Channel’s
‘Less Is More’ campaign is kicking in. The
shorter stopsets sound great, and I think lis-
teners are noticing.

“Wealso did our big annual Star Party back
in May, smack dab in the middle of the book,
starring The Backstreet Boys, Mario, Bowling
For Soup, Simple Plan, Ciara and Akon. Un-
like, say, KIIS/Los Angeles’ Wango Tango or
WHTZ (Z100)/New York’s Zootopia, you
can't buy tickets for this event. You had to lis-
ten to win, so I believe that also caused a nice
spike in listening.”

Morris also shared his thoughts when he
first saw the spring book: “Heading into the
final phase we had a 5.6. I would have been
happy to hold right there, but when I saw we
scored a 5.9, [ said, ‘Damn, that's a big frig-

WOQEN (103.7 The Q)/Birmingham

WQEN PD Tommy Chuck perfectly
summed up the success of the Clear Chan-
nel station’s insane
34-5.4 12+ jump: “We
had an abnormally
sucky winter, so it
feels nice to bounce
back with these super-
califragilisticexpiali-
docious numbers.”
Thanks for dropping

— and melti
spell check.

“We had set a goal a
year ago to crack the top five 12+ before our
signal upgrade, and we did it,” Chuck con-
tinued. “It was huge that we met that big goal.
Plus, we were No. 2 18-34 for the first time in
recent memory.

“Major props also go out toMD/midday per-
sonality Madison, who managed to pull off
No. 118-34. That's the first time somebody other
than WBH] has been No. 1 inany 18-34 demo.”

Remember, all this good stuff transpired
before the station’s upgrade, which happened
July 13, after the book was over. “We moved
our tower from Springville, AL, about 45 min-
utes northeast of here, into downtown Bir-
mingham, blowing out 100,000 watts of mu-
sic power,” said Chuck. “Hopefully, that will
bode well for the summer book.”

Chuck then celebrated in his usual fashion,
by pounding Red Bull and eating Oreos, the
breakfast of champions.

August 12, 2005 Radio & Records ® 27

Tommy Chuck


www.americanradiohistory.com

CHR/POP TOP 50

LAST THIS

WEEK WEEK
1 1
2 2
s O
5 O
5 O
3 6
7 @
8 8
s O
2 @
17 @
0 12
13 @
5 @O
6 @
1 16
2n @
14 18
y< I 19)
% @
18 2
19 2
2 23
0 M
% @
7 @
n @
3 @
8 @
3 @
2% 31
29 32
32 3
3 @
7 €@
3 €@
u @
3 @
0 @
u @
2 @
4 42
3 @
5 @
46 45
(46)
@

50 @
®

49 50

August 12, 2005
ARTIST TITLE LABEL(S)

MARIAH CAREY We Belong Together (/sland//0.JMG)

KELLY CLARKSON Behind These Hazel Eyes (RCA/RMG)

D.H.T. Listen To Your Heart (Robbins/

PUSSYCAT DOLLS f/BUSTA RHYMES Don't Cha (A&M/interscope/
RIHANNA Pon De Replay (Def Jam/IDJMG)

BLACK EYED PEAS Don't Phunk With My Heart (A&M/Interscape)
LIFEHOUSE You And Me (Geffen)

PAPA ROACH Scars (Geffen)

FAT JOE f/NELLY Get It Poppin’ (At/antic)

GWEN STEFANI Cool (/nterscope)

MISSY ELLIOTT Lose Control (Gold Mind/Vialator/Atlantic)

WILL SMITH Switch fnterscape)

GREEN DAY Holiday (Reprise/

FRANKIE J. How To Deal (Columbia)

NATASHA BEDINGFIELD These Words (Epic/

GWEN STEFANI Hollaback Gitl finterscope/

WEEZER Beverly Hills /Geffen/

3 DOORS DOWN Let Me Go (Republic/Universal)

BOW WOW f/OMARION Let Me Hold You (Columbia/

MARIAH CAREY Shake It Dff (Isiand//DJMG)

CIARA f/LUDACRIS Dh (LaFace/Zomba Label Group/

PRETTY RICKY Grind With Me (Atlantic/

BABY BASH Baby I'm Back (Latium/Universal)

50 CENT Just A Lil’ Bit (Shady/Aftermath/interscope/

COLDPLAY Speed Of Sound (Capitol)

LUDACRIS Pimpin’ Al Over The World (Def Jam South/iDJMG)
BACKSTREET BOYS Just Want You To Know (Jive/Zomba Label Group)
BLACK EYED PEAS Don't Lie /A&M/interscape)

CLICK FIVE Just The Girl fLava/

LIL ROB Summer Nights (Upstairs)

SIMPLE PLAN Untitled /Lava/

BACKSTREET BOYS Incomplete (hive/Zomba Label Group)
JESSICA SIMPSON These Boots Are Made For Walkin’ [Columbia)
BOWLING FOR SOUP Ohio... (Silvertone/Jive/Zomba Label Group)
GORILLAZ Feel Good Inc. (Virgin/

AKON Belly Dancer (Bananza) (Universal)

ROB THOMAS This Is How A Heart Breaks /Atiantic)

50 CENT f/MOBB DEEP Dutta Control [Shady/Aftermath/interscope)
HOPE PARTLOW Who We Are (Virgin/

CRAZY FROG Axel F (Universall

HILARY DUFF Wake Up (Hollywood)

MARIO Here | Go Again (L/AMG)

FOO FIGHTERS Best Df You (RCA/RMG)

DESTINY'S CHILD Cater 2U (Columbia/

KILLERS Alf These Things That I've Done {/sland//0JMG)
ALL-AMERICAN REJECTS Dirty Little Secret finterscope)

YING YANG TWINS f/MIKE JONES Badd /7/7/

BETTER THAN EZRA A Lifetime (Artemis/

3 DOORS DOWN Here By Me (Republic/Universal)

NB RIDAZ f/ANGELINA Notice Me (Upstairs/

TOTAL
PLAYS

8601
8038
7254
7099
6488
6266
6202
5434
5213
4119
4281
4067
3967
3762
3740
3552
3483
3415
3200
2182
2734
2601
2528
2434
2394
2048
1998
1960
1943
1826
1716
1438
1392
1369
1240
177
1168
113

906

860

774

610

593

544

487

460

459

429

425

399

powerep 1l
+/- TOTAL WEEKS ON  TOTAL STATIONS/ M E l] l AB ASE
PLAYS AU[()'IXE);JCE CHART ADDS

297 674776 18 11710

433 662761 13 11800 MOST ADDED
+527 557209 1 2 1 17“ ARTIST TITLE LABEL(S) ADDS
+474 545960 16 113/0 | RyAN CABRERA Shine On (£.V.L.A/Atiantic) EY)
+298 543650 10  116/0 | GAVIN DEGRAW Follow Through (/AMG) 2%
.848 447051 17 116/0 SWITCHFOOT Stars (Columbia/ 24
WILL SMITH Party Starter (interscope/ 18
+599 431705 17 10910 | g oy EyED PEAS Oon't Lie (A&Mnterscope/ 16
139 402267 25 1180 | NICKELBACK Photograph (Roacrumner/iDJMG) 1
+304 385007 11  109/1 | BOW WOW fICIARA Like You (Sum/Columbis) 10
+448 296469 7 11710 GORILLAZ Feel Good Inc. {Virgin/ 9
FALL OUT BOY Sugar, We're Goin' Oown (/siand/{DJMG) 9

+759 373571 10 109/5
439 307449 25 1120
+11 248145 13 104/0

+127 274694 13 102/0

4200 217810 13 11412 MOST
719 226150 19 118)0 INCREASED PLAYS

+544 190751 10 103/6

296 242671 31 109/0 Jiiey
+606 255507 7 g5 | TS e LS NCREASE
+688 211937 4 107/5 BLACK EYED PEAS Oon't Lie /A&M)/interscope) +927

636 195330 16 109/0 MISSY ELLIOTT Lose Control (Gold Mind/Violator/Atlantic) +759

MARIAH CAREY Shake It Off {Isiand/iDJMG) +688

536 148717 15 850 | gow wow fIOMARION Let Me Hold You (Columia) +606

293 257710 20 85/0 LIFEHOUSE You And Me (Geffen) +599

-600 160384 15 104/0 WEEZER Beverly Hills /Geffen) +544

+18 120577 9 90/0 D.H.T. Listen To Your Heart (Robbins/ +527

PUSSYCAT DOLLS f/BUSTA RHYMES Don't Cha
+226 137696 7 78/5 A&Mnterscope) 474
+388 127209 4  100/8 | GWEN STEFANI Cool finterscope) +448
+927 176817 2 101/16 | BACKSTREET BOYS Just Want You To Know
+206 91177 7 86“ (Jive/Zomba labe/Gmup} +388
+224 118115 7 54/3

456 107144 18 95/0

-184 109078 18 98/0

-1 54005 7 67/0 NEW&ACTIVE

+63 56375 6 76/2 '
+241 47169 6 74/9 ANNA NALICK Breathe {2am) (Columbia)
+174 115931 5 48J6 Total Plays: 397, Total Stations: 25, Adds: 3

DADDY YANKEE Like You (E/ Cartel/Vi/Machete Music)
+116 50881 5 58/0 Total Plays: 367, Total Stations: 14, Adds: 1
+138 73122 5 5014 PRETTY RICKY Your Body (Atlantic)
+35 21811 8 58/0 Total Plays: 353, Total Stations: 14, Adds: 5
+320 70950 2 27/6 RELIENT K Be My Escape (Capitol/Gotee/
135 24243 3 5610 Total Plays: 344, Total Stations: 18, Adds: 0
M I KEITH URBAN You'll Think Of Me (Capitol/EMC)
-34 23263 4 550 Total Plays: 307, Total Stations: 15, Adds: 4
+50 15553 3 5012 MARCOS HERNANDEZ If You Were Mine (Ukrax/
+4 95692 2 2913 Total Plays: 291, Total Stations: 12, Adds: 5
FALL OUT BOY Sugar, We're Goin' Oown /Island//DJMG)
23 15023 4 A2 Total Plays: 285, Total Stations: 27, Adds: 9

+58 14226 1 343 KACI BROWN Unbelievable /4&M)
+112 22975 1 26/6 Total Plays: 282, Total Stations: 32, Adds: 3

+20 13996 2 3300 FEFE DOBSON Oon't Let It Go To Your Head /isiand/iDJMG)

0 12154 3717 Total Plays: 241, Total Stations: 34, Adds: 8
il . L ! AVRIL LAVIGNE Fall To Pieces (Arista/AMG)
-24 78720 4 4/0 Total Plays: 196, Total Stations: 13, Adds: 0

118 CHR/Pop reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 7/31-8/6. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is

placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each - - -
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week Station playlists for all R&R reporters are available
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. on the web at www. rdi.com.

Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records.

Songs ranked by total plays

Employee Pricing Plan

You Pay What We Pay

We've Eliminated the Sales Commissions
Until Labor Day, and are Passing the
Savings — Up to 20% — on to You!

Uil

m mmmwmmm The Music Testing Specialists.
L www.ComQuestMusicTesting.com
619-659-3600
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ek WeBC  ARTIST TITLE LABEL(S) 903 PLATS AJ%?ce Vo T o M OS TADDE D
2 €  MARIAH CAREY We Belong Together (/sland//DJMG) 4195 +52 68405 18  67/0 ST ITLE LBELS) o
4 © PUSSYCAT DOLLS f/BUSTA RHYMES Don't Cha (A&M/interscope) 4115 +48 66600 16  69/0 BLACK EYED PEAS Don't Lie (8Minterscape) 0
5 0 D.H.T. Listen To Your Heart (Robbins/ 4045 +195 66933 13 68/0 CRAZY FROG Axel F /Universal) 9
1 4 KELLY CLARKSON Behind These Hazel Eyes (RCA/RMG) 3981 253 65466 18 66/0 | WILLSMITH Party Starter flnterscope) 8
| NICKELBACK Photograph (Roadrunner/IDJMG/ 8
6 ©  LIFEHOUSE You And Me (Geffen/ | 371 +230 62366 17 69/ R e .
3 6  BLACK EYED PEAS Don't Phunk With My Heart ([4&M/interscope) 3568 -557 56948 17 66/0 3 DOORS DOWN Here By Me (Republic/Universal 7
7 ©  RIHANNA Pon De Replay (Def Jam/IDJMG) 3542  +239 58525 9 64/ SWITCHFOOT Stars (Columbia) 7
8 8  PAPAROACH Scars (Geffen) 2811 193 43035 26 5871 | WEEZER BeverlyHils (Geffer) 6
BACKSTREET BOYS Just Want You To Know
10 o GWEN STEFANI Cool //ﬂfEfSL‘OpE} 2635 +192 43122 7 69/0 (Jive/Zomba labe/[z'mup} 6
12 @ FAT JOE f/NELLY Get It Poppin’ (At/antic) 2596 +337 40089 1" 62/0 GORILLAZ Feel Good Inc. Viirgin/ 6
g @ GREENDAY Holiday (Reprise) 2468 +23 38767 13 6312 ::bll"" g;z:';ﬁ": f;ml;she of :0(5/%2;””5/ g
. ollow Throug
14 @ FRANKIEJ. How To Deal (Columbia) 2099  +138 33129 13 611 RYAN CABRERA Shine On /£.V.LA/Atlantic) 5
1 13 WILL SMITH Switch /interscope/ 2036 -284 34375 25 55/0 LUDACRIS Pimpin’ All Over The World (Def Jam South/iDJMG) 4
18 ) WEEZER Beverly Hills (Geffen/ 1968  +260 31231 10  60/6 NATALISE Get Me Off (Stars823) 4
13 15 3DOORS DOWN Let Me Go (Republic/Universal) 1948 -280 29753 32 52/0
15 16 NATASHA BEDINGFIELD These Words (Epic/ 1927 5 30887 12 5601
21 @ MISSYELLIOTT Lose Control (Gold Mind/Violator/Atlantic) 1763 +285 274N g 571
16 18 COLDPLAY Speed Of Scund (Capitol 1689 155 26261 12 55[0
19 19 PRETTY RICKY Grind With Me (Atlantic) 1492 2208 22419 13 46)0
17 20  GWEN STEFANI Hollaback Girl finterscope) 1490 306 23312 19 a9n
27 @ BOWWOW fIOMARION Let Me Hold You (Columbia) 1467  +300 21446 6 5477
25 @D  MARIAH CAREY Shakelt Off /Isand/iDJMG) 1378 +190 22606 5 583 MOST
20 23 CIARAfLUDACRIS Oh LaFace/Zomba Label Group) 1329 200 20119 15 43 INCREASED PLAYS
26 @ ROBTHOMAS This s How A Heart Breaks (Atlantic) 1259 + 21459 7 510 ol
PLAY
22 25  BABY BASH Baby I'm Eack (Latium/Universal 1165 -306 17713 20 3710 ARTISTTITLE LABEL(S) INCREASE
29 @  CLICK FIVE Just The Gitl (Lava/ 1147 +72 19272 6 412 BLACK EYED PEAS Don't Lie (A&Mnterscope) +589
@ LLR i Unstai ’ 97 ’ 6 T FAT JOE fINELLY Get It Poppin’ fAtiantic) +337
30 LR LIRS 00+ 8850 2| BOW WOW HIOMARION Let Me Hold You (Columbis) +300
28 28 JESSICA SIMPSON These Boots Are Made For Walkin' (Columbia) 1074 81 16280 7 4300 BACKSTREET BOYS Just Want You To Know
34 @ BACKSTREET BOYS Just Want You To Know (Jive/Zomba Label Group) 989  +286 16534 a4 456 U/V;g;’mba éabe/ Lﬁm"/é/ — } +::§
. M ELLIOTT Lose Control (Gold Mind/Violator/Atlantic) +
23 30  SIMPLEPLAN Untitled (Lava/ 911 392 13385 18 3000 WEEZER Bevery Hils (Geffer) s
33 @ LUDACRIS Pimpin’ Al Over The World (Def Jam South/IDJMG) 892 +175 13692 7 444 RIHANNA Pon De Replay (Def Jam//DJMG) +239
24 32 50 CENT Just A Lit' Bit (Shady/Aftermath/interscope) 881 314 12630 13 3400 LIFEHOUSE You And Me (Geffen) +230
e . CRAZY FROG Axel F (Universal) +205
31 €& BOWLING FOR SOUP Ohio... (Silvertone/Jive/Zomba Label Group) 879 +81 14426 6 3m T A " T
44 € BLACKEYED PEAS Dan't Lie (A&M/lnterscope) 851 +589 15280 2 5217 | GWEN STEFANI Cool finterscope) +192
3 € GORILLAZ Feel Good Inz. (Virgin/ 676  +103 8260 7 356 MARIAH CAREY Shake It Off (Istand/IDJMG) +190
37 € 50 CENT{/MOBB DEEP Outta Control (Shady/Aftermathinterscope) 541 +130 8683 4  30/2 | LUDACRIS Pimpin’ AllOver The World (Def Jam SouthIDIME) +175
. 3 DOORS DOWN Here By Me (Republic/Universall +153
35 37 BACKSTHEET BUYS l complete U/VE/zﬂmba [abeleﬂllp} 500 -1 32 7777 18 24’0 FHA"KIE J. How To Deal /cﬂ/llmbia} +138
41 @ AKON Belly Dancer (Bananza) (Universal) 397 +69 6969 3 201 50 CENT /MOBB DEEP Outta Control
€  CRAZYFROG Axel F (Universal) 376 +205 6166 1 26/9 gg;‘:mf;eg:;fg//"ﬁmﬂl;;{ ’ + :3;
, ood Inc. (Virgin +
40 @ FRICKIN' A Naked In My Bed (Toucan Cove/Alert) 353 +19 6135 5 19/0 UL ROB S Nights (Upstairs +92
39 @ CUTTING EDGE Everytime | Try (Thunderquest/ 350 +13 5519 6 16/0 BOWLING FOR SOUP Ohio (Come Back To Texas)
38 42  CRINGE Bum (Listen) 344 -58 5805 17 11)0 (Silvertone/ive/Zomba Label Group) +81
CLICK FIVE Just The Girl [Lava/ +72
43 @ FOOFIGHTERS Best Of You (RCA/RMG) 312 +34 4813 3 1 N e e
@ HILARY DUFF Wake Up (Hollywood) 238 +68 3017 1 17N AKON Belly Dancer (Bananza) (Universal) +69
46 45 JEANNIE KENDALL You Just Don’t Get Me - Do You? (Golden Music) 237 -6 3574 3 8/0 HILARY DUFF Wake Up (Hollywood) +68
o KELLY CLARKSON Because Of You (RCA/RMG) +63
45 m . 3222 1
46 HOPEPARTLOW WhoWe {\re (Virgin/ ' 1 35 J o MARIAH CAREY We Belong Together (island/i0JMG) +62
50 @ CARRIE UNDERWOOU Inside Your Heaven (4rista/ 210 +37 2293 2 103 PUSSYCAT DOLLS f/BUSTA RHYMES Don’t Cha
49 @ CHERRY MONROE Sateliites (Rust/Universall 208 +19 3200 2 1011 (A&M/interscope) +48
@ 3D00RS DOWN Here By Me (Republic/Universal 194  +153 M99 1 177 :gl"E:‘::’L'u“i"; ':‘:';; ﬂi‘vsﬁ’i,”[;'{,’%g’ +46
| ay
47 50  MARIO Here ! Go Again (/RMG) 193 34 3896 a  1n UielZomba Label Grou) +39
69 CHR/Pop reporters. Songs ranked by total plays for the airplay week of Sunday 7/31 - Saturday 8/6. CARRIE UNDERWOOD Inside Your Heaven (Arista/ +31
© 2005 Radio & Records FOO FIGHTERS Best Of You (RCA/AMG) +34
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calling 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. Y,

a B ™
(ﬂatg"m”llsiﬂ ﬂ””’ America’s Best Testl:ng CHR/Pop Songs 12 +
i For The Week Ending 8/12/05
™ w w w
Artist Title (Label) TW LW Famil. Burn 12-17 18-24 25-34
KELLY CLARKSON Behind These Hazel Eyes (RCA/AMG) 431 438 88% 31% 435 434 434
LIFEHOUSE You And Me (Geffen/ 411 413 93% 23% 416 422 420
CLICK FIVE Just The Girl flava/ 405 —~ 66% 7% 464 386 380
SIMPLE PLAN Untitled /L ava/ 392 383 95% 30% 400 397 39
3 DOORS DOWN Let Me Go (Republic / Universal] 390 387 97% 40% 393 3830 407
PAPA ROACH Scars (Geffen) 390 397 85% 34% 425 404 377
BACKSTREET BOYS Incorplete Live / Zomba Label Groug) 388 3.9 98% 34% 3869 397 481
D.H.T. Listen To Your Heart (Robbins/ 385 391 94% 29% 399 404 356
GREEN DAY Holiday (Reprise/ 381 376 96% 33% 376 374 396
CROSSFADE Cold (Columbia) 380 372 83% 23% 386 392 385
GWEN STEFANI Cool (/nterscape/ 373 368 90% 22% 363 352 390
MARIAH CAREY We Belong Together fisland / I0JMG) 372 384 98% 44% 353 379 394
BLACK EYED PEAS Don't Phunk... (AGM / Interscope) 311 367 98% 43% 343 367 368
WEEZER Beverly Hills (Geffen) 370 364 82% 21% 419 345 377
PUSSYCAT DOLLS 8. RHYMES Dor't Cha QM /intarscop) 365 362 97% 41% 373 357 356
WILL SMITH Switch finterscope) 363 362 98% 4% 343 372 384
MISSY ELLIOTT Lose Control (Gokf Mind / Vidlator / Atlantic/ 363 343 91% 26% 389 323 383
NATASHA BEDINGFIELD These Words (Epic/ 358 338 90% 2% 361 358 34
FRANKIE J. How To Deal (Columbia) 356 355 84% 24% 377 351 357
GWEN STEFANI Hollaback Girl finterscope/ 355 355 99% 57% 328 318 378
RIHANNA Pen De Replay (Def Jam / IDJMG) 354 354 94% 38% 350 345 348
FAT JOE fINELLY Get it Poppin’ (Atiantic) 354 352 8%% 28% 363 338 374
MARIAR CAREY Shake It Off isiand / I0JMG) N - 67% 19% 335 1367 354
BABY BASH Baby {'m Back (Latium / Universal) 337 333 88% 36% 336 356 350
COLDPLAY Speed Of Sound (Capitol) 334 334 88% 30% 301 340 367
CIARA fILUDACRIS Ch LaFace / Zomba Label Group) 330 333 94% 650% 327 333 329
LUDACRIS Prpin’ A Over The World (Def Jam South / l0/MG) 313 - 13% 28% 3339 305 327
50 CENT Just A Lil' Bit (Shady / Aftermath / Interscope) 311 289 95% 562% 334 321 3.12
BOW WOW f/OMARION Let Me Hold You (Columbia/ I 312 N% 2% 341 308 322
Total sample size is 339 respondents. Tolal average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very
much). Tolal familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of
respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample compositionis based
on persons 12+. Persons are scregned via the Internet. Once passed, they can take the music test based on the format/music preference.
RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the
klntemet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM syslem, is available for local radio stations by
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CHR/POP TOP 30

TOTAL

ARTIST TITLE LABEL(S) PLAYS

1 @  RIHANNA PonDe Replay (et Jam/IOIMG) 576
2 2 MARIAH CAREY We Belong Together fisland/i0JMG) 486
3 3 K.CLARKSON Behind These Hazel Eyes (RCA/AMG) 403
4 @  PUSSYCATDOLLS fB.RHYMES Dor'tCha A&Mierseope) 393
9 @  NATASHABEDINGFIELD These Words (£pic/ an
8 @  D.HT. ListenTo Your Heart (Rostins/ 355
6 7 ot SIMPLE PLAN Untitled (Atiantic) k1Y)
7 8 o MASSARI Be Easy (Capital Prophet) 335
11 @ e SHAWN DESMAN Red Hair (Sony BMG Canads) 334
10 10w J. BLACK Sweat Of Your Brow {Universal Music Canada) 329
14 @  FATJOEHINELLY Get it Poppin’ Atlantic 316
13 @ GWEN STEFANI Cool flnterscope) 312
12 @  UFEHOUSE You And Me (Geffen/ m
5 14 BLACK EYED PEAS Don‘t Phunk... (A&M/interscape) 300
19 ) WEEZER Beverly Hills (Geffen/ 289
15 )  COLDPLAY Speed Of Sound (Capital 2
17 (D DANIELPOWTER Bad Day Warner Bros.) 265
25 @ BLACK EYED PEAS Don't Lie (A&M/interscope/ 260
16 19 GREEN DAY Holiday (Reprise/ 259
18 20 GWEN STEFANI Hollaback Girl finterscape) 231
22 214 AVRILLAVIGNE Fall To Pieces (Arista/AMG) 204
24 22 PAPAROACH Scars (Geffen 179
@  GREENDAY Wake Me Up When September Ends (Reprss) 173
26 @D MOKAONLY Once Again Frontside/ 172
21 25  BACKSTREET BOYS Incomplete iveZomba Label Group) 170
20 26 CIARAfILUDACRIS Oh [LaFace/Zomba LabelGroup) 165
— D4 MAXGRAHAMVS. YES Owrer Of A Lonely Heart f48izs) 157
20 28 LUDACRIS Pirpin Al Over The World (Def.Jam SouthIUMG) 156
28 29 50CENT Just AL Bit (Shady/Aftermathyinterscope) 155
@  MISSY ELLIOTT Lose Control (Gokd MindVilator/Atiantic) 154

+/=
PLAYS

+52
-30
-1
+1
+35
+17

+8

+46
+35
+7
-16
+46
+9
+2
+71

-20
-12

+15
+4
-52
-66
+3
-5
-13
+38

WEEKS ON
CHART

8
14
14
12

9

8
16

9
12
10

7

17

1"
10

10
17
14

2
19
13

2
1
1

MEDIABASE

11/0
10
70
710
70
70
6/0
6/0
810
80
8/0
812
510
80
0
6/0
80
m
810
80
8/0
5/0
N
210
80
70
50
210
1010
210

15 Canadian CHR reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks.
Songs ranked by total plays for the airplay week of 7/31-8/6. Bullets appear on songs gaining plays or remaining flat from
previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs betow No.

.

15 are moved to recurrent after 20 weeks on the chart. © 2005 Radio & Records. * Indicates Cancon.
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arist: Relient K
waseL: Capitol/Gotee

By MIKE TRIAS/ASSOCIATE EDITOR

atthew Thiessen, Matthew Hoopes,
Dave Douglas, John Schnek and John
Warne, ak.a. pop punkers Relient K, came
together in 1998. Though the Canton, OH-
based band has its roots in Christian music,
they have rocked mainstream formats before,
amove that contributed to their :
current success. it Y§ o
Their latest album, MMHMM, | ¢=tit-A §
produced by longtime Relient K
collaborator Mark Townsend
and mixed by Tom Lord-Alge |
and J.R. McNeely, has been cer- &
tified gold. MMHMM marks *
what the band feels is an evolu-
tion in their songwriting and musicianship.
“There’s been a natural progression from the
first to the second, third and, now, fourth
record,” says Douglas. “The change has come
incrementally with each disc. I don't feel like
we're taking a drastic number of turns, but the
direction keeps shifting for the better.”
Thiessen says, “1 feel like with this record,
when we're rocking heavy, we're rocking heavier
than we ever have, and when we're letting up
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with low-key moments, it's more mellow than
we've done in the past. We're hitting our peaks
correctly, and all the angles are really paying off.”

While MMHMM represents growth for Re-
lient K, Thiessen points out that some things
have stayed the same, such as his tongue-in-
cheek songwriting. “It's my personality to be
cheesy and tell dumb jokes,” he says. “For the
last four or five years I've taken all the puns
think of on a daily basis and planted them in
songs. Besides that tone, this record also has
personal ties. There’s a lot about making mis-
takes, failing, how amazing grace is and pick-
ing yourself back up.”

Relient K also stay true to their Christian
roots with this album. “We're not trying to
2 hide anything with the songs on
this record,” Thiessen says. “We
want to get what we feel out
there. We've also found it to be
the hardest thing in the world to
say ‘Jesus’ in a song and not be
cheesy, so we definitely have our
own way of singing about spiri-
tuality. But in the end that’s who
we are and what we believe in. We hope that
between that and the music, it connects with
someone out there.”

These days they continue to hit the main-
stream, as “Be My Escape,” the CD's latest cut,
gains exposure at Pop and on MTV. Relient K
also played The Tonight Show With Jay Leno recent-
ly and are in the process of wrapping up their
stint on the Vans Warped Tour. Also, look for the
boys to play Jimmy Kinimel Live on Aug. 22.

4

EXTRATERRESTRIAL LADIES Det Jam/IDJMG artist Rihanna (1) dropped by XM’s palatial

world headquarters in Washington, DC last week, where she chatted with always-lovely 200n20 PD

Michelle Cartier.

Please Send Your Photos

R&R wants your best snapshots.

Please send high-resolution images with the names and titles of all

pictured to Keith Berman at kberman@radioandrecords.com.
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OM/PD: Dave McKay
BACKSTREET BOYS

KRQQ/Tucson, AZ*
OM: Tim Richards
PD: Ken Carr
MD: Chris Peters
3 LUDACRIS
3 EOW WOW UOWARON
2 BLACK EYED PEAS
ALL-AMERICAN REJECTS

KHTT/Tulsa, 0K*

OM/PD: Tod Tugker

APDIMDngm Rainey
s WEBBIE /BUN B

W UCIARA
2 BUAGK EYED PEAS.

KIZS/rulsa oK*
Oon Cristi

PD ‘Chase

No Adds

MD th os
20 BOW WOW YOMARION

WIFC/Wausau, W
PD: John Jost
APD: Jammin’ Jog Malone

MD: Iix

30 CHERRY MONRGE
30 CAARIE UNDERWOOD
30 BON.JOVI

23 GREEN DAY
15 RIHANNA

WBHTWilkes Barre, PA*
PD: Mark McKay
APO/MD: A.J.

1 GORILLAZ
WILL SMITH

WKRZMWilkes Barre, PA*
OM: Jim Rising
PD: Tias Schumv

SWITCHFOOT

WSTW/Wilmington, DE*
PD: John Wilson

APD/MD: Mike Rossi
JOSH KELLEY
RYAK CABRERA

VaKSI/WInchesier VA
PD: JB Wilde
13 LLROB

KFFM/VaIuma WA
OM: Ron Harris
PD/MD: Steve Rocha

APD: Reesha cosgg
28 BACKSTREET BOY
2% BLACK EVED PEAS

WAKZ/Ynungstown OH*
I)M n wers

12 WEBBIE%
PRFI'I'V HICKV

WHOTIVnungsmvm OH*
P? SWVTCHFOGY

RYAN CABRE
NVCKELEACK

POWERED[}]

MEDIABASE

*Monitored Reporters
187 Total Reporters

118 Total Monitored
69 Total Indicator

Did Not Report,
Playlist Frozen (8):
KRCS/Rapid City, SD
WAZO/Wilmington, NC
WEBNQ/Bloomington,
IL

WDAY/Fargo
WKHQ/Traverse City,
Ml

WWAX/Dututh
WYOT/Johnstown, PA
WZAT/Savannah, GA
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Rollin® With The M.I.

Rhythmic’s most influential music directors

s part of our series on Rhythmic’s Most Influential People, this
week we look at music directors. When programmers and
music directors in medium and small markets want a second
opinion on music, they often look at certain large-market sta-
tions’ playlists. Seeing a song there may not be the only reason
they play a new track, but it could help them make a final deci-

sion.

Below we spotlight three MDs who have
earned the respect of PDs and MDs around
the country and the label executives who work
them on new music.

Asst. PD/MD,
WQHT (Hot 97)/New York

Ebro is Asst. PD/MD and co-host of the
Miss Jones in the Morning show at WQHT (Hot
97)/New York. He joined the station in Janu-
ary 2003.

In 2003 R&R spotlighted Ebro as one of its

— | MostInfluential MDs.In
the two years since he
has learned a lot. “Hot
97 always has some sort
of drama going on, but
that's what makes the
station special to its au-
dience,” he says. “That
New York audience re-
acts to changes in the
marketplace extremely
fast.”

His greatest challenge, he says, is “mak-
ing sure that we continue to innovate in a
world where my music is shared with three,
maybe four radio stations in the market.”
He continues, “I have to create ways to keep
us hot — pun intended.”

The factors Ebro looks at when choosing
new music for Hot 97 are the same today as
they were when we talked to him in 2003. “It’s
the same street buzz, same gut check,” he says.
“We break reggae straight from West Indian
neighborhoods, we break hip-hop from the
hood, and with R&B you can just feel when
it'’sa hit.”

Ebro
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“Hot 97 always has some
sort of drama going on,
but that’s what makes the
station special to its
audience.”

Ebro
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This doesn't rule out research, however. “1
absolutely feel strongly about using research,”
he says.

Ebro is preparing for a future in program-
ming and advises other aspiring music direc-
tors and programming directors to do the
same. “I'm working hard, showing how di-
verse | can be in the programming department
while also being sales-friendly,” he says.
“Young people out there, get your sales game
up. That’s where your GM and Wall Street
look for results.”

Asst. PD/MD KPWR (Power 106)/
Los Angeles

KPWR (Power 106)/Los Angeles Asst. PD/
MD E-Man started in radio as a mixer. “It’s
ironic, because that'’s
still one of my main
roles,” he says. He han-
dled mixing for Big
Boy in the beginning,
when Big Boy had a
Saturday-night show
on Power. “And I still
mix with him every
morning here,” E-Man
says.

When asked about
the biggest challenge for MDs today, E-Man
says, “There are a lot of artists who come out
with one hot song, but there are fewer and
fewer who have long-term careers. We have
some — like Eminem and 50 Cent — we can
rely on to come consistently with great new
product, but there aren't a ot of others. I think
The Game will be one we can count on. MDs
are like A&R people for the station. We should
be looking for great artists, not just great
songs.”

About choosing new music to add to the
station’s playlist, E-Man says, “11ook at every-
thing, but the mix show is the best place to
develop and expose new music. I look at the
mix show to see what’s happening with a
song,. I tell all the labels that songs need to start
in the mix show, but not every song will break

E-Man

___out of the mix. I'd say that 45%-50% of our

music in the mix is formatted.”

Looking down the road, E-Man feels he’s
prepared for his first programming job. “Jim-
my Steal [KPWR's PD] has been great at let-
ting me do my thing. He lets me be me and
allows me to shine. He gives me 100% control
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Who's Next?

Here are two MDs who are likely to be among the format’s next
M.I.Ps.

¥

: PR & 1
Asst. PD/MD, WLLD (Wild 98.7)/Tampa

Her mentors and role models: WLLD PD Orlando is the main one, but also [con
sultant] Jerry Clifton and New World Communications’ Colleen Cassidy and Paige
Nienaber. Colleen has taught me research, and Paige and Jerry get the whole
stationality concept. With Jerry, he can tell you a story, and you start off thinking
he’s crazy, but by the end of the story you realize the point he was making, and
you think, “Wow, what a genius.” Jerry has taught me how to think outside the
box — not from a programmer’s mind, but from a position of how to make the
station fun.

An MD’s greatest challenge: Finding the right songs. When you make a mis-
take, that’s four minutes of your airtime. And if the record is getting played four
or five times a day, seven days a week, that’s a lot of opportunities for your lis-
teners to turn away.

How she finds hit records: Develop a network of people — MDs and PDs in
other markets. We have conference calls with the other Jerry Clifton stations,
and once a month we do a music call with all the Infinity stations. We share
success stories, local records and even advances. | try to talk to a lot of MDs in
different markets. There are people | talk to regularly, and then there are some
I might just call if | see a song performing well on their playlist.

“ Tap Money
MD, WJMH (102 Jamz)/Greensboro

His mentors and role models: First, my college instructor, Joe Watson. Also,
Michael Newman, who has always given me feedback and encouragement. He
saw something in me early on. D-Rock helped me take the leap from thinking
like a jock to thinking like a programmer. Then there was Tracy Cloherty, who
was PD of WQHT (Hot 97)/New York. | went for the MD job there, and we kept in
touch even though | didn’t get the job. | still have notes she gave me posted on
my computer.

My greatest mentor, though, has been Brian Douglas [OM of WJMH]. He's a
programming wizard and a genius. | feel so lucky to be able to work with him,
He trusts me, and he has an open-door policy. We agree to disagree on some
things, but his philosophy on programming is so clear that it’s easy to learn from
him,

A music director’s greatest challenge: Trying to communicate with the labels
to help them understand our goals as a radio station and the limitations we face
in playing music. | wish they would see that it's never a personal issue if we don’t
play their record; it's purely a programming decision. We're all under a great deal
of pressure on both sides of the business, and we need to be more understand-
ing of that.

How he finds hit records: | am not a sit-behind-the-desk type of MD. | am out
in the streets and the clubs, interacting with the listeners. In my car | always
have the latest mix tape in order to see what’s hot and new that | need to be
aware of. | try to talk to programmers in other cities to see what's happening for
them. When [ drive home to visit family in New Jersey, | listen to the radio all the
way up.

We also look at sales and research in our music meetings. You have to have
some kind of phone tracking to know if listeners are reacting. All these factors
play a role in choosing records.
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“MDs are like A&R people
for the station. We should
be looking for great
artists, not just great
songs.”

E-Man
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of the music. Of course, I always communi-
cate with him what we’re doing, but he lets
me take the driver’s seat.

“Then, as Asst. PD, I'm learning the man-
agement thing. Right now.I'mata really great
place because I am E-Man the MD and Asst.
PD, butI've also continued to mix, so I'm also
E-Man the DJ. That has helped me keep the
passion I have for the music.

“I love to have that one-on-one communi-
cation with the listeners who walk up to me

wWWwWWwW americanradiohistorv com

and ask about a record or tell me about a new
artist they love, but I realized early on that be-
ing a DJ could only take you so far. That's why
I also do the programming side. I have the best
of both worlds.”

MD, WPGC-FM/Washington

Boogie is a New York native, but he got
started in radio while attending the Universi-
ty of Arizona in Tucson.

He went on to work in {5

Greensboro and Char-
lotte and now worksin | §
Washington, DC.

“I'vebeen blessed to |
work with the quality
programmers | have,”
he says. “[Veteran pro- |

R

grammer] Bruce St. i
_James, consultant Steve - 25 T
Smith and WIMH OM Boogle D

Brian Douglas. Brian

gave me the backbone and substance of
what programming is all about. In Char-
lotte, our GM for WCHH Debbie Kwai,

Continued on Page 34
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LAST THIS TOTAL 4= TOTAL WEEKSON  TOTAL STATIONS/
WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS Au%%;acs CHART ADDS ME“] AB ASE
1 o BOW WOW f/OMARION Let Me Hold You (Columbia) 6152 +50 670286 12 81/0
2 2 MARIAH CAREY We Belong Together {/sland//0JMG) 5650 -397 606345 20 820 Mo ST A D D ED'
3 o LUDACRIS Pimpin’ All Over The World (Def Jam South/IDJMG) 4387 +48 416437 12 760
4 4  PRETTYRICKY Grind With Me (Atiantic) 3865 410 428094 21 77)0 | MSTITE LS 008
BOW WOW fICIARA Like You (Sum/Columbia) 2
Def J: -
6 5 RIHANNA Pon De Replay (Def Jam/IDJMG) 3850 9 346451 1" 6711 PRETTY RICKY Your Body (Atiantic 17
7 7 LILROB Summer Nights (Upstairs) 3688 -142 302548 15 56/0 KANYE WEST Gold Oigger (Roc-A-Fella/i0JMG) 9
5 8  FATJOEfINELLY Get It Poppin’ (Atlantic) 3405 508 247731 14 760 | MARCOSHERNANDEZ If You Were Mine (Uitray 9
9 @ MISSYELLIOTT Lose Control (Gold Mind/Violator/Atiantic) 3291 +94 379708 16 710 | TONY YAYOIOE Curious (G-Unitlinterscope) .
@ | 8010 MARIO f/JUVENILE Boom (/RMG) 8
13 MARIAH CAREY Shake It Off (Island//DJMG) 3132 +451 284534 5 I DAMIAN “JR. GONG™ MARLEY Welcome To Jamrock
14 m DAVID BANNER Play (SRC/Universal) Joso +537 281526 6 18/5 {Tuff Gong/Universal) 1
1 B  MIKE JONES Back Then (SwishaHouse/Asylum/Wamer Bros.) 3064  +156 256868 12 714 T-PAIN I'm Sprung (Uive/Zomba Label Group) 7
15 (® DESTINY'S CHILD Cater 2 U (Columbia) 2822 +521 289115 10 574 | YINGYANGTWINSHPITBULL Shake (717 i
12 14  WEBBIE f/BUN B Give Me That (Asylum/Trill} 2796 67 246559 16 76/3
10 15 50 CENT Just A Lil' Bit (Sllady/Aftermatll/lﬂterscope} 2626 -456 243861 21 7210
18 @ PRETTY RICKY Your B?dy {Atlantic) 2409 +263 182192 7 61117 MOST
25 m BOW WOW fICIARA Like You (Sum/Columbia) 2395 +993 273386 3 49121
19 @ 50 CENT f/MOBB DEEP Qutta Control (Shady/Aftermath/interscope) 2253 +180 218978 6 7110 INCREASED PLA YS ToTAL
16 18 TEAIRRA MARI Make Her Feel Good (Roc-A-Fella/iDJMG) 2075 -192 226026 15 6010 ARTIST TITLE LABEL(S) IN(?;EAXSE
22 @ JERMAINE DUPRI Gotta Getcha (So So Def/Virgin) 1716 +191 160125 7 6311 DAVID 8ANNER Play (SRC/Universal) +537
26 @ PUSSYCAT DOLLS flBUSTA RHYMES Don't Cha (A&M/interscope) 1610  +237 153805 16 34/ EAEASTIIANHY'CSACHM Cater 20U /;;‘D//HM%I . +3§:
. R REY Shake It Off fisland/I0JMG) +
27 @ KANYE WEST Gold Digger /H.oc-A-Fella//DJMG} 1608 +348 200456 4 6319 T-PAIN 'm Sprung (ive/Zomba Label Group) e
20 24  GWEN STEFANI Hollaback Girl finterscope) 1562 -288 125606 20 64/0 KANYE WEST Gold igger (Roc-A-Fella//DJMG) +348
23 @ BOBBY VALENTINO Tell Me /D TP/Def Jam/IDJMG) 1544 +81 151043 9 53/2 YOUNG JEEZY fJAKON Soul Survivor (Def Jam/DJMG) +282
30 @ T-PAIN I'mSprung (ive/Zomba Label Group) 1294  +441 132985 2 517 B;ACK EYEcU ';E:*S 'gv Humps (A&Mjlnterscope) +§g'35
. PRETTY RICKY Your Body (At/antic/ +
21 27  FRANKIE J. How To Deal (Columbia) 1284 377 108588 17 50/0 PUSSYCAT DOLLS f/BUSTA RHYMES Oon't Cha
30 @ BLACK EYED PEAS My Humps (4 &M/interscope) 1270 +265 102561 3 18/6 (A&M)lnterscope) +237
24 29  NATALIE Energy (Latim/Universal) 1087 -319 96811 16 a4/0
K] @ YOUNG JEEZY And Then What (Def Jam/IDJMG) 1000 +11 120391 5 3210
38 @ CHRIS BROWN flJUELZ SANTANA Run It (Jive/Zomba Label Group) 976 +217 87851 2 5314
32 @ DAMIAN “JR. GONG" MARLEY Welcome To Jamrock (Tuff Gong/Universal) 948 +51 118530 4 56/7 NE W& ACTI VE
YING YA fiPIT V7 :
n @ L L BUALL S L L 932 +183 92852 3 2\ younem 0007 Presidential Live/Zomba Label Group)
37 @ MASHONDA fINAS Blackout L/RMG) 825 +33 30449 5 49)0 Total Plays: 398, Total Stations: 23, Adds: 0
35 3t EBONY EYEZ InYa Face (Capitol) 824 -27 48912 1" 45{0 MARQUES HOUSTON Naked (/7.U.6./Universal)
43 € wmarcos HERNANDE& I You Were Mine (Uftrax) 804  +214 78812 3 34 Total Plays: 381, Total Stations: 31, Adds: 4
28 37 R.KELLY fiGAME Playa's Only (Jive/Zomba Label Group) 790 439 78100 8 620 'T‘AIYIJP .O"EVZS:' ’#”{".*;’t”f.s"””gg”jdd .2
29 38 GAME Dreams (Aftermath/G-Unit/interscope) 786 -304 148372 13 520 i b
N o B5 U Got Me /Bad Boy/Atlantic)
40 39 DON OMAR Reggaeton Latino (Urban Box Office/Virgin) 689 -36 50393 10 14/0 Total Plays: 217, Total Stations: 19, Adds: 0
33 40  BLACK EYED PEAS Don’t Phunk With My Heart (A&M/interscope/ 667 -208 48534 14 230 ALFONZO HUNTER Oor't Stop (Romeo Entertainment)
36 41 DADDY YANKEE Like You (£/ Cartel/Vi/Machete Music) 655 175 77576 12 1200 Total Plays: 185, Total Stations: 12, Adds: 0
46 (B LYFEJENNINGS Must Be Nice (Columbia) 652 +82 93989 4 14 CASSIDY I'm A Hustla (/AMG)
. . Total Plays: 182, Total Stations: 22, Adds: 0
42 43  PAUL WALL f[BIG POXEY Sittin’ Sidewayz (SwishaHouse/Asylum) 652 -32 69881 7 3710 .
. PURPLE RIBBON ALLSTARS f/BIG BOI & KILLA MIKE Kryptonite
47 @ KEAK DA SNEAK Superhyphie (Moe Doe/ 645 +81 69560 5 1313 (Purple Ribbon/Virgin)
4 45  TONY YAYO So Seductive (G-Unit/interscope) 635 -51 143824 9 18/0 Total Plays: 161, Total Stations: 22, Adds: 6
44 (@ NINOBROWN fIBABY BASH Eye Candy (M.LA./Trigle X) 595 +13 39954 13 1800 JAVIER f/LUNA Oance For Me (BLG/Capitol)
49 @ PSCHT.L.&LILSCRAPPY I'm A King (Grand Hustie/Atiantic) 571 +42 43933 4 40f1 ::‘:'T ';"’s‘l': ;45'}1 TI"‘;'/;;;""S‘ LoLLSY
. ruth Is
45 48  BOYZIN DA HOOD Dem Boyz (Bad Boy/Atlantic/ 556 -19 73419 10 15/0 Total Plays: 134, Total Stations: 11, Adds: 0
50 43  FANTASIA Free Yourself (/RMG) 509 -8 71491 7 12/0 NA'SHA fISHAGGY Fire (Pure)
@ YOUNG JEEZY fIAKON Soul Survivor (Def Jam/IDJMG) 479 +282 55847 1 39/15 Total Plays: 133, Total Stations: 11, Adds: 2
85 CHR/Rhythmic reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay Songs ranked by total plays
week of 7/31-8/5. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays
is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each Station playlists for all R&R reporters are available
repomng station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week on the web at www.radinandracords. com
increases in total plays. Totat Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. ’
Average Quarter Hour Persons used herein wnp permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records.
®
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¢ RateTheMusic.com

BY NEDIABASE

America’s Best Testing CHR/Rhythmic Songs 12 +
For The Week Ending 8/12/05

Persons Persons Persons

Artist Title (Label) W LW  Familiarity Burn  12-17  18-24  25-34
MARIAH CAREY We Belong Together (Island / IDJMG) 417 429 99% 3% 4.02 427 423
MARIAH CAREY Shake It Off (/siand / IDJMG) 405 433 75% 1% 4.04 408 424
CIARA f/LUDACRIS Oh (Laface / Zomba Label Group) 394 390 99% 42% 388 413 386
BOW WOW fIOMARION Let Me Hold You (Columbia) 393 4.08 89% 21% 4.1 3.82 4.09
FAT JOE f{NELLY Get It Poppin’ (Atlantic) 389 3N 97%  26% 3.73 387 406
MISSY ELLIOTT Lose Control (Gold Mind / Violator / Atlantic) 389 388 96%  26% 387 388 398
BOBBY VALENTING Teli Me (0TP/ Def Jam / IDJMG) 387 368  60% 9% 3.89 395 3.76
FRANKIE J. How To Deal (Columbia) 388 393 86% 19% 4.04 388 373
LIL ROB Summer Nights (Upstairs) 381 376 62% 12% 4.20 368 356
RIHANNA Pon De Replay (Def Jam / IDJMG) 380 382 92% 21% 3.78 399 368
50 CENT £/M0OBB DEEP Qutta Control (Shady / Aftermath / Interscope) 378 379 61% 12% 393 373 380
PRETTY RICKY Grind With Me (Atlantic/ 375 367 95%  36% 4.01 387 343
DESTINY'S CHILD Cater 2 U (Columbia) 375 396 92%  26% 3.96 352 398
LUDACRIS Pimpin’ All Over The World (Def Jam South / IDJMG) 3.70 383 93% 31% 3.70 359 393
TEAIRRA MARI Make Her Feel Good (Roc-A-Fella / IDJMG) 367 350 68% @ 22% 3.9t 380 350
50 CENT Just A Lil’ Bit (Shady / Aftermath / Interscope) 365 3.77 99% 47% 3.75 370 338
PRETTY RICKY Your Body /Atiantic/ 364 351 65% 12% 4.06 380 3.13
PUSSYCAT DOLLS f/BUSTA RHYMES Don’t Cha (A&M/ Interscope) 362 363 93% 40% 3N 368  3.63
GAME Dreams (Aftermath / G-Unit / Interscope) 361 360 78% 26% 3.54 3.43 3.91
NATALIE Energy (Latium / Universal) 360 370 72% 19% 3.93 352 344
DADDY YANKEE Like You (£l Cartel / VI / Machete Music) 359 372 60% 16% 3.67 369 343
YING YANG TWINS fIMIKE JONES Badd (7/7) 358 363 61% 15% 3.75 375 343
DAVID BANNER Play (SAC / Universal) 358 322 46% 15% 391 370 369
JERMAINE DUPRI Gotta Getcha (So So Def / Virgin) 3584 360 64% 15% 355 356 3.59
BLACK EYED PEAS Don't Phunk With My Heart (A&M / Interscope) 350 350 98% 45% 3.29 348 362
R. KELLY f{GAME Playa’s Only (Jive / Zomba Label Group) 345 352 59% 16% 3.24 363 3.0
GWEN STEFANI Holtaback Girl f/nterscope) 344 335 99% 55% 3.38 335 362
YOUNG JEEZY And Then What (Def Jam / IDJMG) 3.40 - 4% 1% 3.60 327 340
WEBBIE f/BUN B Give Me That (Asylum / Trill) 329 333 74% 32% 340 328 328

Total sample size is 274 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much). Total familiarity
represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Songs
musthave 40% familiarity to appear on survey. Sample composition is based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music
test based on the format/music preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants
on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by calling §18-377-5300.
\HaleTheMusm com data is provided by Mediabase Research, a division of Premiere Radio Networks.
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Continued from Page 32

helped me see the business side of radio. And working
with WPGC PD Jay Stevens is just awesome. He took a
chance on me, and I am so appreciative of that. I also
have to give props to Reggie Rouse [former Asst. PD at
WPGC; now PD of WVEE/ Atlanta]. He has the most
amazing work ethic.”

One of the biggest challenges Boogie faces is finding
great music. “I'm finding it to be a little lackluster, com-
pared to years past,” he says. “There are still great
tracks, but they are few and far between. At the end of
the day, as a PD or MD, you want to bang the hits. But
when you don’t have enough hits to satisfy your audi-
ence, that’s a problem.

“On the hip-hop side, there are few superstars. We
took a hit when Biggie and Pac passed away, and then
Jay-Z left the scene. Now we have 50 Cent and Luda-
cris, who are stepping up, but will they be around to-
morrow or move on to other things? Look at QutKast.
Both of them have one foot out the door, and you have
to wonder, will there be another album?

“My biggest moment so far this year — one that gives
me hope — was seeing The Fugees reunited at the BET
Awards. I just hope it turns into a real album.”

Boogie says finding music for WPGC is different from
finding music for any other station he’s worked for.
“Washington is a different market, and WPGC is unique
because of it,” he says. “I guarantee there is no other
station that sounds quite like us. We're more like
WQHT (Hot 97)/New York or Power 106 in that re-
gard. Not that we play the same kinds of records, but
because our sound is so specific to our individual mar-
kets.

“Here we can play Luther Vandross’ ‘Here and Now’
into a Ludacris track. And you have to have go-go. Go-
go is a mixture of R&B, hip-hop and funk, and it’s all
live. It's bringing live music back to R&B and hip-hop.

“WPGC is also big on R&B. Whereas a lot of other
hip-hop stations might not be able to play some of the
new artists like Raheem DeVaughn, Floetry or Jill Scott,
DC accepts them.”

Vs

KKSSIAIbuquemue NM*

PD I) C
MD: Mamm: Cauaalana

BDW WOW
YING YANG TWINS /PITBULL
TONY YAYO t/J0E

KQiZ/Asmarillo, TX

OM- Eric Stevans

PO: Deana £. McGuire
MARCOS. H[RNANDEZ
DAMIAN “JR GONG™ MARLEY
T-PAIN
BLACK EYED PEAS

KFAT/Anchorage, AK
APD/MD: Paul Boris
23 MARIAH CAREY
12 PRETTY RICKY
7 BOW WOW H/CIARA

WBTS/Atlanta, GA*
PD. Lee Cagle
APD/MD: Maverick

2 BLACK EYED PEAS

WZBZ/Atiantic City. NJ*
anm Fob Garrla

RAV J

KDHT/Auslin ™

Koo, ooy Grein

25 DAVID BANKER

20 CHAMIL{ IONAIRE
DESTINY'S CHILD

KBDS/Bakersfield, CA*
OM: Cesar Chavaz

PD: Paco Jacobo

MD: Konce;

2 KEAK DA SNEAK
JAVIER HLUNA

KISV/Bakersfield, CA*
POMD Picazm Slnvsns
7 PRETTY RICKY
BOW WOW I'CIARA

WBHJ/Birmingham, AL*
OM Vem Catron
o Mldw Johnson

5 DEM FRANCH\SE BOYZ #1JERMAINE DUPRI DA
BRAT & BO

.HM JONES 1TREY SONGZ

WJIMN/Boston, MA*

PD: Cadillac Jack

APD" Dennis 0'Heron

MO Chris Tyler

16 PRETTY RICKY

15 BOW wWOW CIARA
TANY YAYO 11J0E

WCZQ/Champaign, IL

OM: Joel Flefcher

PO/MD. Jamie Pandleton

44 YING YANG TWINS FMIKE JONES
17 PUSSYCAT DOLLS /BUSTA RHYMES
15 BUFF AVDERS 100 & JADAISS
12 KANYE WEST

WHVUChariasmn. wv
OM Rick Johnso
POMO: Woudy
1
1 NAARCOS HERNANDEZ
1 JAE
1 SH/\L:GV

YOUNG
1 TONY YAYO 14J0E

-

REPORTERS

Stations and their adds listed alphabetically by market

WIBT/Charlotte* KSEQ/Fresno, CA®
OM. Bruce Logan DM Ray McCarty
PD: Rob Wagman PD Alexa Smith
MO: 071 MO: 0 Meysrs
15 WILL SMITH 22 80W WOW ICIARA
7 DAVID BANNER 9 KEAK DA SNEAK
6 BOW WOW t/CIARA 1 THREE 6 MAFIA
3 LYFE JENNINGS HAGGY
PRETTY RICKY TONY YAYO 10E
MARIQ JUVENILE
WBBM/Cmcagn L
APDMO: Erik

1 wwsuwn&v ONGZ
KNDA/Corpus Christi, TX*
OMMD Napp-1

PO Richard Leal
B TONY YAYQ 1/J0E
3 YUMMY BINGHAM 1/JADAKISS

wBTT/Fl Myers FL*

u.w
APD/MO Dmar “The Blg D

MARCQS HERNANDEZ

WIFXFL WaYne IN*

PO/AMD: We:

2 \%C"AN “JR GONG™ MARLEY i
DWELE NASHA USHAGGY
KZFM/CoEs Christi, TX* WNHT/H Wayne InN*

OM: BIlI St
MD: Ariena M CordeHl PI) nms Guodu
BOW WOW (/CIARA 0:
PRETTY RICKY 0 A Bann
MR CAPONE-E (MAGIC % DHT
TWISTA TREY SONGZ RAY I

KBFB/Dallas, TX*
PO: Jnhn Candalaria

WGBT/Groenshnw NC*

MD: DJ Blg Bink
15 KANYL WEST PD/MD lu Davls
PRETTY RICKY 5 MIKEJ
OAMIAN .m GONG™ MARLEY
K2ZA/Datlas, TX* G

OM/PO: Osan James

25 1VY QUEEN 8 GRAN OMAR
21 YOUNG JEEZY (KON
AN p— it

WJIMH/Greensbora, NC*
oan Brhn Touglas

VOUNG JEEZV!/AKDN

38 DAVID BANNER
:2 aUESBSéVECAT DOLLS /BUSTA RHYMES 30 DAMIAN “JR GONG™ MARLEY
5 MIKE JONES 15 BOW WOW f/CIARA

WDHT/Dayton, OH*

WQSL/Greenville, NC*

DM. J.D. Kunas POMD. Jack Spade
No Adds

PO~ Cralg Blac
CWgA
BOW WOW {/CIARA
YOUNG JEEZY VAKON

KQKS/Denver, CO*
PO: Cat Colling

MD John € Kage

No Adds

KPRRZE! Paso, TX*
POMD Bobby Ramos
38 PRETTY RICKY

11 BOW WOW HCIARA

WHZT/ananIe sc*
PD. i
APD/MU Mnmn Dawg

WDLDMagarstown
OM: Rick Alexander
PD/MO: Arite Shultz

BOW WOW 1/CIARA

5 KANYE WEST WWKI Harrishurg, PA*
2 LIL BANDIT DMPD John 0'0sa
MARIO NILE
e F] Desnws CH\LD
XHTO/EI Paso, TX* 14 80W
D Fancisco Agulm Cranz t WRCOS e
ig Al” Flora

APDMD:

40 NATAUE HIUSTIN ROMAN
CHRIS BROWN /JUELZ SANTANA

PARS

NIKK) FLORES

MARCOS HERNANDEZ
WRCL/Flint, MI*
OM: Jay Patrick
PD: Nathan Reed 2
MD: Clay Church
No Adds

KBOS/Fresno, CA*
OM:E. Curtis Jofinsae
PO- Greg Hofiman 3
MO Danny Salas

14 WEBBIE BUN B

13
13 NIKKI FLORES

CHR)S BROWN 1/JUELZ SANTANA

WIMXMartford, CT*
OM: Steve Salhany

PO/MD: 0J Buck
APD: David S) n
15 PRETTY RICKY

?

TONY YAYQ JOE

KDDBMonolulu, HI*
0 Lao Balwin

MD. Sam “The Man" Am
3 BOBBY VALENTING

brose

MARQUES HOUSTON

T-PAIN

PURPLE RIBBON ALLSTARS 1/BiG BOI
SHAGGY

TONY YAYC 11JOE

K!IKHonolulu, HI*
OM: Paul Wilson
PD- Fred Rica
APD- Pibin sam
16 MARCOS HERNANDEZ
ETTY RICKY
PURPL RIBBON ALLSTARSSI?\G BOI

YUMMY BINGHAM /JADAKI
TONY YAYO 12J0E

KPHWMonolulu, Hi*
oM. ngm! Marla

PO KC Bejerana

MD. Kavin Aitaks

No Ags

KBXX/Houston, TX*
PD: Tarri Thomas

APD: Kevin Jackson
YOUNG JEEZY #fAKON

KPTYMouston, TX*
oM: Amulto Ramirsz

HOUST
JIM JONES t/TREY SONGZ
BROOKE VALENTINE

WHHH/Inmanaaohs IN*

PO: Bian Wallzc
5-0on -0 Wreks One” Wilams
Nonds

WXiS/dohnson City*
PO/MD: Todd Ambruse
IARA

YOUNG JEEZY 1/AKON
WKHTXnoxville, TN*
OM Rich Balley
POMD: Russ Allen

1 KANYE WEST
KRKA/Lafayetie, LA*
PO: Dave Stee]

APD/MOD: Chris Logan
BLACK EYED PEAS
KLUC/Las VGgas NV*

[
APB/M
Rk Eanoez

KVEG/Las Vegas, NV*
PO Sherita Saulsherry
MD Jessa Garcia

36 PRETTY RICKY
YOUNG JEEZY VAKON
T-PAIN

KHTEALitile Rock, AR*

Po: .lna Ranm

60 BOBBV VALENT\ 0
10 DEM FRANCHISE BOYZ 1/ JERMAINE DUPRI
DA BRAT & BOW WOW

KDAY/LnsAngelas CA*
thony Acal

APD Chris Loo:
13 BOW WOW ¥GIARA

~

KBFMMcAllen, TX*

OM: Blily Sanilago

PO: Jnhlllg 0
MARCOS HERNANDEZ

JAVIER fALUNA

KBTQ/McAilen, TX*
OM: Pate Manriquez

WJHM/Orlando, FL*
PO, Slevie DeMann
APD" Keith Memol

MD Davm Campball

WPYD/Orlando, FL*
OM: Steve Hnlhmnh

: PD: Phll Backes
AP0 o P APDMD: dil sm.
MO: Kittle 3 WEBBIE [BUN
No Adds VARG YAND TWiNS 1PITBULL
WBVD/Melboume, FL* KCAQ/Oxnard, CA*

OM: Ken Holiday P MD:NEBur
PU/MD Curtis Buoker 2 YOUNG JEEZY UAKON

LACK EYED PEAS MACK 10

33 Bl
23 BOW WOW /CIARA

TEAIRRA MAR|

KXHT/Mem)

Pﬂ Mlllﬂu

is, TN*
o Batter” Rivera

g Sue
25 YOUNG JEEZY HAKON

WMPW/Memphis. TN*

KKUU/Paim Springs, CA
DM Larry Snider
Aml " Quiroz
APD Er!n
Vgﬂ Rnnzld NnnT Tolliver
9 R
36 BLACK EVED PEAS

36 WARREN G 1B REAL
27 DADDV YANKEE

PO Steve xmmyvﬁur OW /CIARA
[ WZPW/Peoria, IL
GUCCI MANE OM_ Rick Hirschmann
YOUNG JEEZY /AKON PD: ConBlack
25 BOW WOW HCIARA
e o
umy
:T[l:l I-u».enu 0 PRCUT| SUL SCRAPPY
MO: Eddla Mix
10 JAVIER % Vnevae THINS YMIE JONES

{ALUNA
2 VOUgG JEEZV UAKON

KULCHA DON

KTTB/Minneapolis, MN*
PO Sam Elliot

BLACK EYED
WEBBIE #/TRINA

WPHI/Philadeiphia, PA*

glr)a- Send e
. CoibyCalb
Lt reden M Sarth 0 Comar

KHTN/Modesto, CA*

OM/PD: Rene Roberts

38 BOW WOW t/CIARA
MACK 10

KDON/Monterey, CA*
PO: Sam Diggady

MD: Atex Carilip
28 NESS BAUTISTAUNORE BIGMATO&

13 CHRIS anowm VJUELZ SANTANA
WRDW/Philadeiphia, PA*
PO: Chuck
CHRIS BROWN tJUELZ SANTANA
JAE MILLZ
TONY YAYO YJ0E

KKFR/Phoenix, AZ*

GEMSTAR PO: Bruce St. James
PRETTY RICKY MO, Johnny Madrano
§ BB ko
1 YOUNG JEETY
%4!‘,’,”"“’“9”"“’"" Al DESTINY'S CHILD
: Allnn

APD Monique Jordon
50 BOW WOW tCIARA

WKTU/MNew York, NY*
PO: Jat 2.

MO: Skyy Walker
13 DEBORAH COX
4 FAEEMASONS

WQHT/New York, NY*

PO: John Dlarick

MD: Ebro
11 NE-YO #PEEDI PEED)

WNVZNorlotk, VA*
OM/PO: Don Lnndnn

KPWR/Lns Angales CA*
s .u

M DAM\AN JR GONG MARLEY

11 BOW WOW 1/CIAR,
DESTWYSCHILD

KBTE/Luhhnck ™
.un n

71 VOUNG JEEZV
16 PRETTY

RIC)
16 YING YANG TWINS HPITBULL

15 LIL BANDIT

WRED/Portiand, ME
OM/PD" Buzz Sradley
APDMD: Lee Uturous

1 T-PAIN

1 JAVIER ILUNA
KXJM/Portland, OR™
OM: Tim McNamera

D Mark Ad )

MD Big Kid
Pt RPLE H\BEON ALLSTARS /BIG BO1

WPKF/Ponnhkoapsm NY
091 ok Du

MD. Miks Ko PO i o
2 MARCOS Neenanoez Nzlg C.l anire
5 LA BHOWN RJUELZ SANTANA
KMRAK/Ddessa, TX 4 MASHONDA INAS
OM: Steva Driscall
PO M; mve’m KWYL/H;nn NV
MD. Christoghar M:
2008 m& S MARID UJUVENILE

|3 PL,AV»N-SKILLZ 1/BIG GEM 8 ROB G
12 YING YANG TWINS V/PITBULL

KGGl/Riverside, CA*
PO Jesse Duran

5 MARQUES HOUSTON APD. Mike Medina
i MD ODM Gutiersz
KKWD/Oklahoma City, OK* No Adds

OM Chris Baker
PD: Rnnnlu Ramlm

MO Cisco
42 YING VANG TWINS #PITBULL
2 DAVID BANNER

DHT
MARIO #JUVENILE

KWIE/Rlversma CA*

Anthony Acamgora
7Y BOW WOW 1LIARA
4 YOUNG JEFZY HAKON

KBMB/Sacramento, CA*
PD' Tummy Dul nla

v2 ELACK EYED PEAS
12 KANYE WES
1 TWISTA vmiv SONGZ
JIM JONES TREY SONGZ
KSFM/Sacramento, CA*
PO: Klnmﬂy
APD/MD: Tony
6 YING YANG TWINS HPITBULL
MARIO ¢
KUuL/Satt Lake Cliy ur-
OMPD. Brian Michel

3 YING YANG TWINS IPITBULL
DAMIAN “JR GONG® MARLEY

XHTZ/San Diego, CA*

PO: Fick Thomas
D. Todd “T-Ski” Rgmano

37 T 10NEs
DAM\AN “JR GGNG MARLEY
BOW WOW I/CIARA

XMOR/San Diege, CA*

OM/PO: Pattis Moreno

MO: DJ Saiz
MARIO YJUVENILE
MARCOS HERNANDEZ
YOUNG JEEZY AKON
ElJSan Fram:lscn car

OM. Michasl Martin

PD: slany l:umllnunam

PRHTV RICKY
KYLRI/San anuscn. CaA“

PD- 09nnls Mamm
AP

10 YING YANG TWINS ¥PITBULL
MARQUES HOUSTON

waV/San Luis Obispo, CA
POMO: Ryan
40 DESTINY s CHILD
30 Bow wow ICiARA
30 PREITYR

7 TONY VAVO e
KSRT/Santa Rosa, CA*
PD: Lauren Michasis
18 BOW WOW /CIARA

T-PAIN
PURPLE RIBBOM ALLSTARS ¥/BIG BOI

Sirius The Beat/Sateinte
OM: Geronima
P0: Howard Marcus
MD: Lawrencs Cirsito
21 MYNT tKIM SOZ2t

18 RACHEL STARR

6 DEEP DISH
KUBE/Seattie, WA*
PD: Edc Powers
MD: Karen Wild

7 TWISTA UTREY SONGZ
KSPW/Springfield, MO
OM; Brad Hansan
PO/MD: Chris Cannan

1 BOWLING FOR SOUP

1 GORILLAZ

1 WILL SMITH
KWIN/Stockton, CA*
PD/MD: Mike Etwood

APD: Michas) Mann
27 BOW WOW {CIARA
5 MARQUES HOUSTON
PURPLE RIBBON ALLst@ {60!
ANG TWINS
NASHA TSHABEY
WLLD/Tampa, FL*
PD: Oriando
APD: Scantmarn
MD: Beata
17 KANYE WEST
PSCHT 1 & LIL SCRAPPY

WTWR/Toledo, OH*

JERMAINE DUPRI

KU.I/T n Cmes WA
o

2 C'WWUW 1CIARA

20 DESTINY'S GHILD

14 KANYE WEST

10 YING YANG TWINS 1/PITBULL
10 MARCOS HERNANDEZ

UJ MARDUES HOUSTON

INES
9 TDNV VAYO 1140E

KUHT/Tuunn AZ*

OM: Tim ichards

PO Randy “R Dub™ Willlams
MO Rico Villatobos

5 DAMIAN “JR GONG" MARLEY

KTBT/Tulsa, OK*
OM Don Cristl
APD/MO. Jet Black
18 BOW WOW Y/CIARA
1 CHINGY
1 SMITTY
PURPLE RIBBON ALLSTARS /BIG BOI
NIKKI FLORES
MARIO 1/JUVENILE
KBLL/Terr ™

MD Mavcn: Love
JAE MILLZ

SHAGGY
TONV YAYU 110E
WMBX/W. Paim Beach, FL*
PD: Mark McCray

MD: BJ X Cet
12 TEAIRRA MARI
9 YOUNG JEEZY AKON
MARGCOS HERNANDEZ

WPGC/Washington, DC*
PD: Jay Stavans
D Boogie D

7 KEYSHIA COLE

2 YOUNG JEEZY H/AKON

KQXC/Wichita Falls, TX
0M_Branl Wamar
PDMO. CC Cruz
Adds
KDGS/Wichila. KS*
D). Greg Willlams
Mo, Mac Payna
24 EOW WOW O/CMRA
MARIO !/JUVEN\LE
EYED PEAS

KHHK/Vaklma WA

Dewey Boynton
PUMD Matt Foley
No Adds
‘POWERED[F

MEDIABASE

*Monitored Reporters
107 Total Reporters
85 Total Monitored
22 Total Indicator

Did Not Report, Playlist
Frozen (3):

WLYD/Green Bay, Wi
WOCQ/Salisbury, MD
WWRX/New London, CT

v
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DANA HALL

dhall@radioandrecords.com

A Woman Who Jams

Johnnie Walker’s NABFEME Leadership

Summit returns |

he National Association of Black Female Executives in

Music and Entertainment is celebrating its fifth anniversary

by bringing its Leadershig Summit to Chicago, Aug. 17-21.

NABFEME founder and industry \:/eter-
an Johnnie Walker is the force behind the
I . —— organization and the
Summit. Walker was
the queen of Derf Jam
promotions and, lat-
er, led the DrFam-
Works promotion team,
but in recent years
she has focused all
f her energy on the
NABFEME, which
she founded in' 1999

and launched ini2000.

Comprising women and men in r;nusic
and related entertainment fields, the or-
ganization strives to educate, empower
and mentor the career development of
women of color. ‘

One of the NABFEME's biggest annual
events is the Leadership Summit. A com-
bination of informative sessions, show-
cases and networking, the Summit has
grown to include contributors from out-
side the industry. It is also one of the most
important industry events for educlating
college-age young people about the mu-
sic industry. ‘[

R&R spoke with Walker recently about the
upcoming Summit and the NABFEME's ac-
complishments and goals.

Johnnie Walker

R&R: Why did you decide to start the
NABFEME? 1
JW: At the time ] was still an executive at

Def Jam, and I noticed so many young wom-
en who had passion and vision and really
wanted to understand and move up in the
music industry.

S DOTNTRANRRAE Sl B

“P've been around the
block, and that’s how
P’ve learned. | want to
be able to show
young people my
mistakes so,
hopefully, they won’t
make the same
ones.”

VPR IR RN a2 8

Unfortunately, there weren’t many people
taking the time to teach them the ins and outs
of how to do it. Coming from Grenada, MS
myself, | knew that passion because [ had it
as well. I wanted it so badly, and I figured it
out on my own, through years of hard work
and paying my dues.

But I had a thick skin. Whenever I heard a
no, it only made me work harder. I wanted to
share my experiences with these young peo-

ple, so they could

learn from my mis-
takes and see that you
canmake iteven when
everything seems like
it's against you.

At the same time |
also saw the industry
not giving women in
the business their
due. When I would
go to a conference |
might see one wom-
an on one panel, and
they were always

Kimmel's show.

JEEZ, JIMMY! Late-night tatk show tost Jimmy Kimmel (r) and Def
Jam/IDJMG recording artist Young Jeezy, the latest signing by Island Def
Jam Chairman Antonio “L.A.” Reid, meet up backstage after Jeezy did

asked the same ques-
tions. It seemed like
it didn’t matter that
we were in powerful
positions, making

important decisions

just like our male counterparts. We weren’t
getting the same exposure. I hated that we
were not represented fairly.

It was a combination of these two things
that prompted me to start an organization for
women, by women, that would teach, men-
tor and raise the profile of women and show
the contributions of women to the entertain-
ment industries, including music, radio, tele-
vision, film and sports.

R&R: What have you achieved with the
NABFEME over the past five years?

JW:1am most proud of the mentor program
we have developed. We get some of the top ex-
ecutives involved. This includes both men and
women. Considering the time constraints these
people have and the fact that the industry has
changed so much in the past few years — so
much so that most people don't have time for
themselves, let alone to help someone else com-
ing up — we still have some very important
people giving of their time and knowledge in
the NABFEME mentor program.

People like Motisla Zulu, an entertainment
attorney, and [record-industry veteran] Sharon
Heyward. We also have men involved, because
it's just as easy to learn something from a man
as it is a woman. It's about networking.

| am also proud of the NABFEME Net-
works. These are individual organizations
throughout the country that develop pro-
grams in their own markets. Right now we
have networks in some of the biggest markets:
New York, Los Angeles, Chicago, Philadel-
phia, the San Francisco Bay Area, Atlanta,
Detroit — and that’s just to name a few.

The Networks develop workshops and sem-
inars and organize community events. They're
for our members but open to anyone who
wants to come. Some of our groups have been
involved in helping feed the homeless and sim-
ilar events. The members are very active, and
itillustrates that the group’s motivation is great-
er than just career enhancement — it’s about
making our communities better as well.

The career workshops also include women
from outside the entertainment industries,
powerful women in decisionmaking positions
at corporations like Pepsi and JC Penney. The
point is to show that we have power and in-
fluence and to learn from these women.

R&R: The NABFEME Leadership Summit is
returning after a year off. Why did you choose not
to hold one in 2004?

JW: Honestly, if I had to do it all over again,
I would not have taken a year off. At the time
I had to make a decision about the conference
there were several things going on that con-
cerned me. First, | was personally in a state of
flux, having just been laid off from Dream-
Works. 1 was also concerned about the state
of the industry.

Many people were out of work and were
dealing with personal issues. The NABFEME's
finances were not where I would have liked
them to be, and I was unprepared to make a
commitment to a hotel, not knowing if we'd
be able to make enough money with the con-
ference to cover all our costs and still puton a
good event.

Looking back now, though, I can see that
we should have done something, even some-
thing small. We had to start all over again from
the beginning. Many labels that we look to for
support no longer had us in their budgets be-
cause we weren't there last year. It’s harder to
get back in once you’ve been removed.

Also, a lot of the executives I've worked

www americanradiohistorvy com
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“When | would go to a
conference, | might see
one woman on one panel,
and they were always
asked the same questions.
It seemed like it didn’t
matter that we were in
powerful positions, making
important decisions just
like our male
counterparts.”

SRR BT Ssorhign O

with in the past were no longer in their posi-
tions, so | had to start with new folks and ex-
plain our goals to them. There is a certain
amount of disconnect when you are off their
radar screen for more than a year.

At the same time, taking a year off also al-
lowed us to prepare longer for this year’s
event, resulting in a much bigger conference.
It's our biggest yet.

R&R: What are your goals for this year’s Lead-
ership Summit?

JW: To create an opportunity for women in
the industry and corporate America and
women in general to shine. I want everyone
to see the value of women, their decisionmak-
ing power and their accomplishments and
contributions to the industry and society over-
all

This event is for the industry, but it’s also
open to any woman who wants to come and
learn and be empowered. That's one of the
reasons we have partnered with the Clear
Channel stations in Chicago, to reach those
young women who might want to attend who
are not necessarily connected to the entertain-
ment industries, at least not yet.

R&R: What are some of the events you have
planned?

JW: We kick off Wednesday evening with
a reception in honor of our host city, Chicago.
It's being sponsored by NARAS and or-
ganized by two native Chicagoans, producer
Steve “Sylk” Hurley and Heather Nelson,
an entertainment attorney and NABFEME
board member.

Later that night we hold the Women Who
Jam concert, featuring established and up-
and-coming female artists. This year we’ve
added a new element to the show, called “One
Man, One Night Only,” which features a per-
formance by Jaheim.

Thursday we've planned a career forum.
It’s called “The Employment Zone,” and we
put young people through mock interviews
and meetings. They are told to bring their re-
sumes, and we have them deal with actual ex-
ecutives, as well as career counselors.

We also have people from HR departments,
the actual people who do the hiring in many

Continued on Page 37
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URBAN TOP 50

August 12, 2005 POWERED 14
B W st e el RS s e RGOS MEDIABASE
1 1 BOW WOW f/OMARION Let Me Hold You (Columbia) 3521 -57 425866 14 66/0
3 @ DESTINY'S CHILD Cater 2 U (Columbia) 3256 +10 398491 23 4200 MOSTADDED
2 3 MARIAH CAREY We Belong Together (/sland//IDJMG) 3128 -247 426474 20 58/0 ARTISTTITLE LABEL(S) A00S
4 o LYFE JENNINGS Must Be Nice {Columbia) 3127 +101 340292 25 54/0 FANTASIA Ain't Gonna Beg (J/RMG) 42
5 5  LUDACRIS Pimpin’ All Over The World (Def Jam South/IDJMG) 2620 -69 262158 12 59/0 TONY YAYO /JOE Curious (G-Unit/Interscope/ 37
6 6  FANTASIA FreeYourself (/AMG) 2304 102 287644 18 59j0 ;mlAEﬂllTlt V:A:"ES‘;;" Tf;P (Slip-N-Slide/Atlantic) gi
L . ink | Love U (Virgin,
8 o MISSY ELLIOTT Lose Control (Gold Mind/Violator/Atlantic) 2258 +118 250628 15 57/0 STACKS fIP. DIDOY MIA /Sate/ 2
7 8 MIKE JONES Back Then (SwishaHouse/Asylum/Warner Bros.) 2181 -86 173752 14 66/0 PRETTY RICKY Your Body /Atlantic/ 14
9 9  BOYZIN DA HOOD Dem Boyz (Bad Boy/Atlantic) 2034 44 211110 21 48j0 YO GOTTI Full Time (TV7) 14
11 ) TEAIRRA MARI Make Her Feel Good (Roc-A-Fella//DJMG) 2032 +83 224088 15 4 Aﬂ":ﬁ"ﬂl!’ﬂ”}"ﬂ: f;a" AS"d Chai"ﬂgﬁ/'fjﬂl . 'g
YOou HAK oul Survivor (Def Jam/l
13 m YOUNG JEEZY And Then What (Def Jam/IDJMG) 2008 +190 151504 13 am T-PAIN I'm Sprung (Jive/Zomba Label Group) g
14 @ TREY SONGZ Gotta Make It (Songbook/Atiantic) 1786 +58 172749 14 59/1
10 13 GWEN STEFANI Hollaback Girl (interscope) 1786 -223 222666 10 470
17 @ DAVID BANNER Play (SRC/Universal) 1770 +261 154252 6 59/1
12 15 WEBBIE f{BUN B Give Me That (Asy/um/Tril) 1765 -125 177829 23 59/0 MOST
29 @ BOW WOW f|CIARA Like You (Sum/Columbia) 1697 +578 227830 3 68/6
186 @ MARQUES HOUSTON Naked (7.4.G./Universal) 1693 +170 118569 10 56/5 INCREASED PLA YS
23 @ KANYEWEST Gold Digger (Roc-A-Fella//DJMG) 1684 +386 233768 3 631 Tf&L
21 @  MARIAH CAREY Shake It Off (Island/iDJMG) 1549 +195 159244 4 593 ”I*]T'ST T;LE LI’;BEL(S’ o .
i BOW WOW /CIARA Like You (Sum/Columbia) +578
20 @ JERMAINE DUPRI Gotta Getcha (So So Def/Virgin) 1377 +5 108336 9 59/0 KANYEWEST Gold Digger (Roc-4-FellIDIMG) +386
26 @ YING YANG TWINS f/MIKE JONES Badd (TV7) 1334 +168 122936 6 51/1 OAVID BANNER Play (SAC/Universal) +261
22 @ BOBBY VALENTINO Tell Me [OTP/Def Jam/IDJMG) 1321 +7 124040 9 49j2 YOUNG JEEZY f/AKON Soul Survivor (Def Jam/IDJMG/ +223
25  @® 50 CENT fiMOBB DEEP Outta Control (Shady/Aftermattyinterscope) 1272 +100 106511 5  56/0 MARIAH CAREY Shake It Off fisland//0JMG) +'g5
. YOUNG JEEZY And Then What (Def Jam/IDJMG) +190
15 24 GAME Dreams /Aft'erma't/;/G-Umt//nterf'cape/ 1220 313 117084 1" 53/0 MARQUES HOUSTON Naked 7.0/, Universal +170
18 25  PRETTY RICKY Grind With Me (Atlantic) 1202 -228 118165 19 60jo YING YANG TWINS fIMIKE JONES Badd (7V7) +168
27 26  T.\. ASAP (Grand Hustle/Atlantic) 1114 -47 109470 17 8/0 THREE 6 MAFIA Stay Fly (Columbia) +150
24 27 FAT JOE f{NELLY Get It Poppin’ (Atlantic/ 990 248 79633 12 52/0 T-PAIN I'm Sprung (Jive/Zomba Label Group) +143
30 28  COMMON Go (Geffen) 989 19 76798 7 49ja
34 @ CHARLIE WILSON Charlie Last Name: Wilson (J/ive/Zomba Label Group) 930 +103 108140 9 38N
3 @ PAUL WALL {BIG POKEY Sittin’ Sidewayz (SwishatHouse/Asylum) 930 +4 69939 9 51/2
28 31 TONY YAYD So Seductive (6-Unit/Interscope) 897 223 130527 10 470 NEW & ACTIVE
36 @ P$Cf{T.l. & LIL SCRAPPY I'm A King (Grand Hustle/Atlantic) 848 +109 69507 3 48/2 T T " . ’
. o . JIM JONES { S Summer Wit Miami (Diplomat/Koc
37 g DAMIAN “JR. GONG M.AHLEY Welcor'ne To Jamrock (Tuff Gong/Universall 823 +110 126544 3 41/3 Total Plays: 396, Total Stations: 41, Adds: T
39 WEBBIE [T HINA.Bac-I Chick (Asylum/Tril) 184 +99 62295 5 agn OMARION I'm Tryna (Tug/Sum/Egic
33 35 50 CENT Just A Lil’ Bit (Shady/Aftermathy/interscope) 141 -108 61568 19 63/0 Total Plays: 366, Total Stations: 32, Adds: 1
32 36  R.KELLY Trapped In The Closet (J/ive/Zomba Label Group) 7140 -118 59627 17 45/0 CRUNA Take Me Higher (Reprise/Warner Bros.)
42 @ DEM FRANCHISE BOYZ... | Think They Like Me (So So Def/Virgin) 726 +99 55520 4 42/0 Total Plays: 366, Total Stations: 31, Adds: 0
4 @ TYRA Get No Ooh Wee (66 &L/Universal) 707 +178 36757 n 32/0 RASHEEDA Georgia Peach (ive/Zomba Label Group)
38 39 RIHANNA Pon De Replay (Def Jam/IDJMG) 695 2 89930 4 320 Total Plays: 363, Total Stations: 23, Adds: 1
44 @ YOUNGBLOODZ Presidential (ive/Zomba Label Group) 678 +78 50092 3 5113 SHARISSA fBIBRéKEllY In Love W;th A Thug1 (Virgin)
35 41 R.KELLY flGAME Playa's Only (Jive/Zomba Label Group) 671 435 69765 6 agjp | '°ov "ays: 339, Total Stations: 38, Adds:
. T-PAIN I'm Sprung (ive/Zomba L abel Group)
40 @ TONIBRAXTON Please (BlackGround/Universal) 662 +20 47136 13 2710 Total lays: 309, Total Stations: 31, Adds: 8
49 @ THREE 6 MAFIA Stay Fly (Columbia) 632 +150 45866 2 m )
. . SMITTY Diamonds On My Neck (/8MG)
43 44  FAITH EVANS fi{SNOOP DOGG Mesmerized (Capitol) 584 -32 31358 6 32/0 Total Plays: 291, Total Stations: 34, Adds: 1
45 45  T.1. Motivation (Grand Hustle/Atlantic) 560 2 79542 4 2/0 MACEO Go Sit Down (Big Cat/
47 @ BLACK BUDDAFLY Rock-A-Bye fsland//DJMG) 523 +30 inn 5 420 Total Plays: 284, Total Stations: 13, Adds:
@ CHRIS BROWN f/JUELZ SANTANA Run It (ive/Zomba Label Group) 471 +105 44252 1 46(7 RAY J One Wish (Knockout/Sanctuary)
@ PRETTY RICKY Your Body /At/antic/ 476 +83 40927 1 2514 Total Plays: 248, Total Stations: 29, Adds: 5
@ YOUNG JEEZY fJAKON Soul Survivor (Def Jam/IDJMG) 455 +223 47601 1 49/9 KEKE WYATT Put Your Hands On Me (Cash Money/Universal)
_ 50  DAME How WeRoll (7.0.6 453 3 14269 9 22/0 Total Plays: 240, Total Stations: 28, Adds: 1
70 Urban reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
7/31-8/6. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed Songs ranked by total plays
first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting - K
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases Station playlists for all R&R reporters are available
in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average on the web at www . radioandrecords.com.
Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records.
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America’s Best Testing Urban Songs 12 +
For The Week Ending 8/12/05

™ ‘ Pers. Pers. Pers.
Artist Title (Label) TW LW Famil. Burn 12-17 18-24 25-34
MARIAH CAREY We Belong Together ffsland / /wMG} 434 424 99% 38% 436 435 438
MARIAH CAREY Shake It Off (island / IDJMG) 1 427 - 1% % 425 430 410
BOW WOW fIOMARION Let Me Hold You (Colmmbia) 417 409 93% 17% 416 431 3719
BOBBY VALENTINO Tell Me /DTP/Def./am//WMG/ 405 395 67% 10% 411 411 41
CIARA f/LUDACRIS Oh LaFace / Zomba Label Group) 402 390 98% 45% 399 404 387
MISSY ELLIOTT Lose Control (Gol/ Mind / Viokator / Atlertic) 402 3.87  98%  25% 399 408 375
LUDACRIS Pimpin’ All Over The World (Def Jam South /IUMG) 4.00 411  95% 26% 400 4.04 388
LYFE JENNINGS Must Be Nice (Columbia/ ‘ 397 378 60% 15% 398 412 361
GAME Dreams (Aftermath / G-Unit / Intesscope) - 395 389 88% 26% 394 390 404
TEAIRRA MAR: Make Her Feel Good /ﬁﬂc-A-Fella‘/ 0JMG) 395 403 82% 19% 389 404 349
FAT JOE fINELLY Get It Poppin’ (Atfantic/ : 394 395 96% 29% 389 401 357
50 CENT Just A Ll Bit (Shady / Aftermath / /nterscape/ 391 395 100% 44% 385 380 398
50 CENT fMOBBIDEEP Outta Control (el / Aftermath terscope) 3.8 -~ 68% 11% 383 377 397
TONY YAYO So Seductive (G-Unit / Interscape) | 385 384 80% 21% 384 376 4.04
YING YANG TWINS fMIKE JONES Badd (7V7) 384 - 66% 13% 391 412 34
PRETTY RICKY Grind With Me (Atlantic/ 383 383 97% 37% 365 374 340
TREY SONGZ Gotta Make It (Songbook / Atlantic) 383 364 59% 12% 379 399 319
DESTINY'S CHILD Cater 2 U (Coumbia/ 382 386 93% 30% 375 384 350
DAVIO BANNER Play (SAC / Universal) ; 379 369 53% 10% 378 386 359
JERMAINE DUPRI Gotta Getcha (So So Def/ Vng]/n/ 378 364 T70% 13% 378 382 367
MARQUES HOUSTON Naked (T.46. / Universafl 378 360 69% 13% 382 404 319
T.\. ASAP (Grand Hustle / Atlantic) 373 368 73% 19% 378 373 390
YING YANG TWINS Wait (The Whisper Song} (T¥7/ 370 356 97% 46% 365 377 3IN
GWEN STEFARI Hollaback Girl /aterscope/ J 368 352 99% 50% 370 381 3IM
FANTASIA Fres Yourself {// AMG/ 162 345 19% 26% 374 385 345
YOUNG JEEZY And Then What (Def Jam/ /DJW/ 360 343 54% 15% 370 372 365
COMMODN Go Beffen/ 356 3656 69% 19% 373 375 368
WEBBIE f/BUN B Give Me That (Asylum / Tril) i 355 354 87% HN% 347 361 3IN
BODYZ IN DA HOOD Dem Boyz (Bad Boy / Atlantc) 346 328 78% 30% 343 345 339

Total sample size s 316 respondents. Tolal average Iav‘arahilify estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very
much). Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of responcdents
who said they are tired of hearing the song. Songs musst have 40% familiarity to appear on survey. Sample composition is based on
persons 12+. Persons are screened via the Internet. Orice passed. they can take the music test based on the format/music preference.
RateTheMusic.cor results are not meant to replace catlaut research. The results are intended to show opinions of participants on the the
Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by
kcalliny 818-377-5300. RateTheMusic.com dala is nrnPided by Mediabase Research, a division of Premiere Radio Networks.

A Woman Who Jams

Continued from Page 35

cases. Some of the people we will have
there include Deborah Langford, who
leads Time Warner’s Worldwide Recruit-
ment & Executive Search Group’s Stra-
tegic Sourcing practice, and BET’s Lyn-
ette Doorman. We've also reached out to
students at universities in the Chicago
area.

Friday’s luncheon is the “Celebration
of the Celebrity Mom.” We honor moth-
ers of celebrities for raising their children
and fostering their creativity and passion.
These are women who have sacrificed
their own dreams, at times, to help their
children achieve theirs.

This year we are honoring Dr. Donda
West, Kanye West’s mother; Roberta
Shields, Ludacris’ mother; Jonnetta
Patton, Usher’s mother; Dr. Emilie
“Cissy” Houston, Whitney Houston’s
mother; Rita Owens, Queen Latifah’s
mother; Deloris Jordan, Michael Jordan’s
mother; Carolyn London, Tyra Banks’
mother; Mahalia Hines, Common’s
mother; Sonja Norwood, Brandy and Ray
J’s mother; and Sheron Smith, Mos Def’s
mother.

Friday evening we present the She Got
Game Women of Excellence Awards.
These awards are given out to women
within the NABFEME organization, who
are nominated by and voted on by our
members. These are women who are im-
pacting others positively within the indus-
try.

Saturday night we have the Shero Hall

theme is “First Ladies,” and we are hon-
oring women who have achieved firsts in
their careers. We are honoring Sylvia
Robinson, founder of Sugar Hill Records.
Without her there would be norap indus-
try — she was the first.

Also, we are honoring Paula Madison,
President and GM of KNBC/Los Ange-
les, the first African American to be named
President of a network-owned television
station; and Dr. Johnnetta B. Cole, the first
African-American woman to be named
President of Spelman College.

R&R: You have done so much for women
in the music industry by leading by example
and, now, with the NABFEME. Many young
wormen look up to you as a role model, just like
the women you honor at your events. How do
you feel about that, and how does it influence
what you do?

JW: Sometimes it is scary. [ just hope
don’t do anything wrong. Ina way, you're
put on this pedestal and you have to live
up to all these expectations. [ try to tell
people I just do this to feed my soul.

I've always wanted to do more, to give
back. It's part of my nature. But ['m not
perfect, and I do make mistakes. I've been
around the block, and that’s how I've
learned. I want to be able to show young
people my mistakes so, hopefully, they
won’t make the same ones. I don’t have
all the answers, but I do have my experi-
ences. By the grace of God,  do OK.

For more information about the
NABFEME and a complete schedule of ses-
sions and events for the upcoming Leadership
Summit in Chicago, log on to www.nabfeme.
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xs%smmpon W 4 PSCHTH & LIL SCRAPPY

| TR{NAM.[L WAYNE
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TONY YAYO 1WJOE

Note: For complete adds,

KM shrovogart, LA” see R&R Music Tracking.
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1 F T
TONY YAYO #JOE
KATZ/5L, Louis, MD*
DM Crutk Atins POWERED

P1: Dwight Stone
27 BOW WOW 1/CIARA
7 YOUNG JEEZY AKON
2 RANYE WEST
FANTASIA

MEDIABASE

*Monitored Reporters
Ot P 102 Total Reporters
PD Vanessa Jerome
APUMD Frank Lav —_—

No Adds 70 Total Monitored

WWLD/Tallakasses, FL

OM: Hurricane Dave 32 Total Indicator
P0; Ed the World Famous
APOMU: jay Biare —_—
2 B m oy Did Not Report, Playlist
1 TONY YAYO JOE Frozen (4):
,,,.",,-,,,w, e WDALV/Myrtle Beach, SC
Yapugl WEAS/Savannah, GA

PD Ron ~Jomama” Nﬂlﬂ
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1 EngIJNGBLOODZ

Y
TONY YAYO (JOE
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POWERED[:14
LAST THIS TOTAL - TOTAL ~ WEEKS ON TOTAL STATIONS/
WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS AU%%)NCE CHART ADDS ME“ [ AB ASE
1 0 MARIAK CAREY We Belong Together (Island//DJMG) 1759 +21 194406 13 30/0 .
2 2 KEM iCan't Stop Loving You (Motown/Universal) 1597 -1 194691 30 58/0 MOSTADDED
4 0 CHARLIE WILSON Charlie Last Name: Wilson (Jive/Zomba [ abel Group) 1541 +65 171231 1 61/0 ARTIST TITLE. LABEL(S) ADDS
3 4 FANTASIA Free Yourself (/RMG) 1407 ‘74 143631 19 550 DWELE | Think | Love U (Virgin/ 22
b 5  INDIA.ARIE Purify Me (Rowdy/Motown) 1098 -57 84467 16 5710 ERIC BENET | Wanna Be Loved (Reprise/ 7
6 @  VIVIAN GREEN Gotta Go, Gotta Leave (Columbia) 941 +66 102491 11 4700 FANTASIA Ain't Gonna Beg (/MG 7
7 @  JILLSCOTT Cross My Mind (Hidden Beach/Epic) 811 +3 96067 13 394 | LATOYALONDON Every Part Of Me (Peak) _ 5
10 @  BABYFACE Sorry For The Stupid Things (Arista///AMG) 75 +76 68147 10 560 ;‘IELT SF[':”[;’T?‘gr:’szvh;ia&':r:g‘;’m"z;‘;z ;’370/2%7 CuEEn :
9 o TONIBRAXTON Pl_ease /B./ac/([v‘round/Um'versa// 754 +35 72291 9 451 YOLANDA ADAMS Someone Watching Over You (Atiantic 4
8 10 FAITH EVANS Agaln /03/7/[0// 715 -38 71310 26 47’0 ANTHONY HAMILTON Ball And Chain /ﬁﬁ/'/w/ 4
12 m STEVIE WONDER From The Bottom Of My Heart (Motown/Universal) 681 +8 63541 9 4911 LORENZO OWENS Inseparable (Music Mind) 4
13 12 FANTASIA Truthls (/RMG) 609 -37 69044 35 50/0 MOST
14 13 KEM Find Your Way (Back Into My Life) (Motown/Universal) 597 -31 51692 8 48/4
" 14 LALAH HATHAWAY Forever, For Always, For Love (GRP/VMG) 591 -83 71454 47 39/0 INCREASED PLA YS
16 @ PATTI LABELLE fi/MARY J. BLIGE Ain't No Way (Def Soul/iDJMG) 558 +38 70369 7 41)2 Tffm"
17 @ FAITH EVANS f/SNOOP DOGG Mesmerized (Capitol) 465 +9 49814 5 Im E:!TIISLEII:LEET LIA\ZEL(S) B Loved (Reprisl INCR;;ZE
. anna Be Loved (Reprise +
Q ERIC BENET | Wanna Be Loved (Reprise/ 427 +224 34472 1 4017 TREY SONGZ Gotta Make It Sangboak/Atiantic) 85
18 18 DR.CHARLES G. HAYES & WARRIORS Work It Out (/CEE) 419 -37 50197 6 n R. KELLY IGAME Playa's Only (Jive/Zomba Label Group) +84
20 19 EARTH, WIND & FIRE Pure Gold (Sanctuary/SRG) 357 -22 28080 4 38/0 BABYFACE Sorry For The Stupid Things /Arista/l/AMG) +76
25 @ JOHN LEGEND So High (Columbia) 327 +47 24937 5 2501 MINT CONDITION Whoaa fimage/ +75
27 @ LYFE JENNINGS Must Be Nice (Columbia) ky3 | +60 26123 5 5/0
29 @ YOLANDA ADAMS Somecne Watching Over You (Atlantic) 281 +61 21535 2 36/4 NEW& ACTIVE
21 23 BOBBY VALENTINO Slow Down (O7P/Def Jam/IDJMG) 278 -62 27606 9 3/0 MARY MARY Heaven (Sony Urban/Columbia)
24 24 LEELA JAMES Music (Reprise/Warner Bros.) 262 -29 8589 7 24/0 Total Plays: 191, Total Stations: 13, Adds: 0
@  SHANICE WILSON Every Woman Dreams (Playtime) 259 +54 15522 1 2812 ‘TJ;';IEPSIZ“:l 1Ael9l ?It‘;:‘sstf’t‘_‘lf'f'z“nggfs§ jinat ou Gona Oo Fou
23 26 R.KELLY Trapped In The Closet (ive/Zomba Label Group) 247 54 19262 13 170 a0 e tatens: 18, ALS:
’ ) MINT CONDITION Whoaa fimage/
@ ANTHONY HAMILTON Ball And Chain (Rhino/ 241 +52 10338 1 2214 Total Plays: 167, Total Stations: 23, Adds: 2
28 28  CRUNA Take Me Higher (Reprise/Warner Bros.) 212 -1 8432 2 2211 SYLEENA JOHNSON Another Relationship (Jive/Zomba L abel Group)
@ MELI'SA MORGAN & FREDDIE JACKSON Back Together Again (Orpheus) 208 +28 21699 1 2411 Total Plays: 103, Total Stations: 16, Adds: 1
€D  LINA Smooth (Hidden Beact/Red Distribution) 203 +29 11729 1 190 CECE WINANS Pray (Sony Gospel
Total Plays: 89, Total Stations: 8, Adds: 1
61 Urban AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 7/31-8/6. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays. the song with the larger increase in plays is Songs ranked by total plays
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each - N -
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week Station playlists for all R&R reporters are available
increases intotal plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. on the web at www.radigandrecords.com.
Average Quarter Hour Persons used herein with permission from Arbitron inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records.
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il Ju scort No Adds KJMS/Memphis, TN* No pass PD: Kevin Brown PD: Garth Adams 61 Total Monitored
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GOSPEL TOP 30

August 12, 2005
LAST THIS TOTAL +/- TOTAL WEEKS ON TOTAL STATIONS/ °
WEEK  WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS  DENCE CRART ADDS MO S T A D DE D
1 o MARY MARY Heaven (Sony Urban/Columbia) 131 +24 46890 17 4011 | ammisT TITLE LABEL(S) ADDS
2 0 DR. CHARLES G. HAYES & WARRIORS Work It Out (CEE) 1249 +52 45328 12 a1)2 DONNIE MCCLURKIN & .KIRK FRANKLIN Och Child (Verity/ ]
4 @ YOLANDA ADAMS Be Blessed (Atiantic) 1187 +48 42525 19 3 gfm;:;‘::’wlgs‘\;‘:f:f('; ”y";“”/ 2
3 €  KURTCARR God Blocked It (Gospo Centric) 175 S 40740 20 3900 | \ARY MARY Yoster d;i (Sw’,’;’lfma E— s
5 o MISSISSIPPI MASS CHOIR ¥'m Not Tired Yet (Malaco/ 862 +32 27663 19 Jan CECE WINANS Pray (Sony Gospel) 3
6 6 ANOINTED Gonna Lift Your Name (Sony Urban/Columbia) 857 +101 27070 21 on MARVIN SAPP Do You Know Him (Verity/ 3
8 o CECE WINANS Pray (.‘i‘any Gospel) 815 +99 27363 6 3613 MOST
10 9 ALVIN DARLING All Night (Emtro/ 785 +90 25726 15 34/4
7 o JAMES FORTUNE You Survived (Worldwide Music) 142 +3 24149 27 3212 INCREASED PLA YS .
TOTAL
9 @ LASHUN PACE Hey /EM/ Gospel) 134 +23 20303 15 29)2 PLAY
@  V.LP.MASS CHOIR fIJOHN P. KEE Bread Of Heaven (Verity) 662  +30 21720 8 291 | peer i A WeREeE
- i W F. RER Eread T Heaven fverty) ANOINTED Gonna Lift Your Name (Sany Urban/Columtia) ~ +101
12 12 MIGHTY CLOUDS OF JOY Been So Good To Me (EM/ Gospel) 617 30 18410 13 2710 | CECE WINANS Pray (Sany Gospe) +99
1 13 DONNIE MCCLURKIN i Call You Faithful (Verity/ 615 44 21825 38 26/0 MARVIN SAPP Do You Know Him (Vertty) +96
14 @ TYETRIBBETT & G.A. Everything Part 1, Part 2 (Sony Urban/Columbia) 607 +8 22588 18 23j0 | DOTTIE PEOPLES He Said it (Malsco) +96
18 @  TONEX Work On Me Verity) 576 +92 22899 8 272 I‘l’"l‘li‘xn‘x;’flgg":; ,(I'i’;;’t”(’fm/ :g;
15 16 SHEKINAH GLORY MINISTRY Yes (Kingdom Entertainment) 556 22 16499 14 2100 | kiERRA “KIKI” SHEARD That Thing (EMI Gospel) +70
17 @ DEITRICK HADDON God Didn"t Give Up (Verity) 528 +34 21924 1" 2411 DONNIE MCCLURKIN & KIRK FRANKLIN Och Child Verity)  +69
19 @ KEITH WONDERBOY JOHNSON | Need A Blessing (Worldwide Music) 487 +25 16006 8 251 MICAH STAMPLEY War Cry (Dexterity/EMI Gospel) +59
20 @ MICAH STAMPLEY War Cry (Dexterity/EM/ Gospel) 486 +59 17348 15 2212 P
16 20  PINNACLE PROJECT #/KIM RUTHERFORD Last Say So (Pinnacle/ 427 -14 17248 12 18/0 NEW& ACTIVE
|
21 21 ANDERSON SANCTUARY CHOIR Lord | Thank You (Malaco) mn 8 10876 15 19/1 PFF'API:IY EVZIE\;:STFaﬂInér Can Yoﬂieza :ﬂe 2//?awdy/Mamwn/
' . . otal Plays: 260, Total Stations: 13, Adds:
24 @ DONNIE MCCLURKIN B KIRK FRANKLIN Uth Child (Verity) 373 +69 17256 4 2116 RODNIE BRYANT | Am A Worstinper (Tyscat/Taseis)
22 23 EVELYN TURRENTINEAGEE Go Through (Light 368 8 14060 T 191 | Tota Plays: 248, Total Stations: 10, Adds: O
28 @ MARVIN SAPP Do ij; Know Him (Verity/ 356 +96 10393 2 16/3 | DORINDA CLARK-COLE Great... (Gaspo Centric/Zomba Label Group)
25 €  JOANN ROSARIO | Hear You Say (Verity/ 327 +39 9566 3 1612 Tﬂt;' Plays: 244, TO;'sSTt;:;':T:ﬁ"Ag:SM?s E Voo Lo M Gocoe)
@  DOTTIEPEOPLES He Said It Malaca/ M +%6 10725 1 175 'T’(ﬁa,“,,ﬁzy';fgf?m, T N AL Yes Lord (! Gospe
23 27 FRED HAMMOND | Will Find A Way (Verity) 295 -1 11679 10 16/1 | RUDOLPH MCKISSICK, JR.... Right Place (Emtra)
29 €D  BRUCE PARHAM HideMe (S Ford Music Group) 290 +30 8202 6 12/2 | Total Plays: 201, Total Stations: 13, Adds: 1
- f RIZEN We've Come To Magnify The Lord (Artemis)
@ SOUNDS OF BlACKNESS. fIANN NESBY Unity (SLR/ 288 +56 11135 4 12](1] Total Plays: 197, Total Statons: 10, Adds: 0
42 Gospel reporters. Songs ranked by totat plays for the airplay week of Sunday 7/31 - Saturday &/6. Total Plays: 188, Total Stations: 10, Adds: 1
© 2005 Radio & Records Sangs ranked by total plays
4 ;[ §:J D/(:olumhus OH V“ n Ms §'IJME laml L mlladm hia, PA %Yamshin%i:n, DC N
RE Po R TE RS Daw fam« gn Jeoel Robens : SR
TAMELAMAN e ngl’il\zﬂ Murrli?uv 1 % ESUNDE’})F BLACKNESS /ANN NESBY aleigh. NG .
Stations and their adds //stﬁo’ alphabetically by market E-% LI AL 7 DO rOREs % A%BW'FM obile, AL m_“ ﬁ:&'&l‘"&". . DE
WPZE/Atianta, GA WXO0K/Baton HouF , LA XIXT /Charleston, SC CH;/Delmnl - W'gkﬂlgmﬁ Ms 3 BnucEe;Awn‘:AM'mn 13 Rnnuzvmssv Roads e Hena
Bt Erank atnson D g Pl 4 <G Wi ot Spuid POME Pery s par w0 WPZZRichmond, VA
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5""8""“""3 o m;;ﬂ' fom w;smganam W L. Joen, . KP.HT/Kansas a1 WSM Orleans, LA 5 ???;‘?EUEER?AMPBELL
DONNIE MCC{ZRK.& KlRK?RANKUN }g ALLkgme['J“A[;‘I\.(I:hElG :&?hﬁgiSSI‘PPIMASSCHOIR :S g&ﬁ&g%%lngf OF JoY e Dehhd JOBEIIISO %‘ﬂ%ﬁm ' " ABC’S Reﬁlae tellite
™MD N/Birmingham, AL /Cleveland, OH 12 ONNE WOCLURKN & KR FRANKLIN | oA '1? nvolnlv{lllg MCCLURKIN & KIRK FRANKLIN .
Y rﬁ{m nd " s A ﬁﬁ”""‘““‘ﬂ},‘: - . Did Not Report,
- [Imielle Brown MD: Willis Pride CECE WINANS WHAl/Mem his ™ . K/Savannah GA Playlist Frozen (5):
13 MU0 U MEKISSICK JR. % WA MR, 19 ALVNOARLING MD: """YW :Bb;%e" 27 TAMELA Mo ﬁ?}mﬂy Wedtte KVLO/Little Rock, AR
. parl %FMV/Cpéumhéa SC 22 LORIPERRY Shem_!an Gospel Network/
WWIMMaammore mD W'Wcmmﬁn RPN e e gion LEd is, IN Mgk Mempnis, T ﬁ?ﬁ@,}.‘}gﬂg’"“ e K/Tuscaloasa, AL WAGG/Birmingham, AL
Jean APD: Big 14 JOANN ROSABID : ; ﬁ"’sﬁgﬂ“m““ WGRB/Chicago, IL
16 i cmmss AOTAYLOF '3‘00031311 Degn i 10 STEPHENHURD MIi: Donovan I i mgm‘sﬁ;? APDMD: Jo Gamble /AMD: Charles icago,
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Rediscovering
Forgotten Gold

Past hits spell ratings success for WGAR

ow many past Country hits aren’t you playing? There are
literally hundreds of No. 1 hits from days gone by that are
not being heard on Country radio today. Should they be? Could

they help your station?

Answering that question is tough without
putting the songs on the air, and many pro-
grammers argue that what you don't play
can’t hurt you. But I can tell you that WGAR/
Cleveland recently vaulted to No. 1 12+ and
25-54, and PD Meg Stevens told me that a
large part of the reason was the introduction
of “forgotten gold” into WGAR'’s “deep gold”
category.

I've dubbed as forgotten gold those tunes
that were huge radio hits when they were
currents but for whatever reason are no
longer in the gold category. Perhaps the art-
ist is no longer on a label or is not produc-
ing current music. Maybe the artist is still
viable, but her 12-year-old hit has fallen off
the radar. Or maybe a superstar has
amassed a huge catalog, and some of his
past hits have gone by the wayside. For
whatever reason, these one-time hits have
disappeared.

A Little Variety

Explaining her reasoning for dusting off
these golden oldies, Stevens said, “If oldies
can bring freshness to a station, then these
songs definitely do that. They really sound
right and fit right in — although I have re-
moved a few that didn’t sound right with the
rest of the music.

“Plus, we sound more Country with these
songs. It’s important to me that WGAR
twangs enough, and these songs help ensure
that. They also provide variety. Perhaps we
didn’t play some of them enough when we
had the chance a long time ago. So many of
them are great songs.”

As you might expect, the vast majority of
these cuts haven't been audience tested in a
long time, but they will be soon, and Stevens
says, “Even if they don't test, L might not pull
them off the air. We’ll see. It will be interest-
ing to see if they begin to test over the next
couple of years.

“When [ listen to the station, though, |
like the feel of these songs. And I also know
that since ['ve put them in we’ve had three
of the biggest ratings months we've had in
avery, very long time.”

Golden Breakdown

To get a feel for what WGAR is playing
40 * Radio & Records August 12, 2005

that isn’t on the majority of Country radio
stations, I fired up my trusty Mediabase
24/7 website and compared the station’s
500 most-played gold songs with the 500
most-played gold songs on the R&R report-
ing panel.

It was surprising to see that 111 —22% —
of the songs in WGAR's top 500 are not in the
overall top 500. Granted, most, if not all, of
these 111 songs are in a “deep gold” category
thatrotates each song about twice per month;
however, they still rank in WGAR’s top 500
most-played gold.

For comparison’s sake, a breakout of
WGAR's gold rotations shows that about 73
songs are played five or more times per week,
19 more than four times per week, 35 more
than three times a week, 56 more than twice a
week, and 82 songs air more than once a week.
Another 289 songs have aired at least once a
month since Jan. 1. (All numbers are approxi-
mate.)

The large number of once-a-month tunes
stems from the fact that WGAR not only plays
many songs in its top 500 that aren’t in the
overall top 500, but also goes much deeper into
individual artists’ gold catalogs. That was true
for today’s superstars as well as for artists no
longer producing new material.

Stevens told me that the category contain-
ing these cuts originally came up every hour,
but she’s lately backed it off to every other
hour between 9am-3pm and 7pm-midnight.
Each title rotates about every two weeks. De-
spite the lunar rotation of this “deep gold”
category, it puts most of these cuts in the top
500 most-played oldies on the station.

“This is absolute spice,” Stevens says.
“We call them ‘Flashbacks,” and we play a
produced piece in front of them — either
‘Here’s a legend’ or ‘Remember this.’
Theyre surrounded by a power and back-
announced.”

Now, before you start cranking out those e-
mails, please understand thatI'm not suggest-
ing you implement this strategy tomorrow.
Consult your personal physician, consultant
or regional VI. And if the notion lasts more
than four hours, seek a doctor’s help. In this
age of iPods, Jack and Bob, we're just offering
another perspective on gold and your station’s
sound.
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WGAR’s Forgotten Gold

More than 100 of WGAR/Cleveland’s 500 most-played gold songs
of the year are not among the overall 500 most-played oldies from
R&R Country reporters. Here is WGAR’s unique top gold. The year
the song was originally released is in parentheses. (All information
from Mediabase 24/7.)

GARY ALLAN Her Man (1996)
JOHN ANDERSON | Wish | Could Have Been There (1993}
JOHN BERRY Your Love Amazes Me (1993)
CLINT BLACK Summer's Comin’ (1995)
CLINT BLACK We Tell Ourselves (1992)
GLEN CAMPBELL Southem Nights (1977)
GLEN CAMPBELL Rhinestone Cowboy (1975)
GLEN CAMPBELL Wichita Lineman (1968)
MARY CHAPIN CARPENTER Passionate Kisses (1992)
JEFF CARSON The Car (1995)
LIONEL CARTWRIGHT | Watched It All (On My Radio) (1990)
JOHNNY CASH Ring Of Fire (1963)
JOHNNY CASH A Boy Named Sue (1969)
KENNY CHESNEY Me And You (1996)
KENNY CHESNEY Fall In Love (1995)
MARK CHESNUTT Too Cold At Home (1990)
CHARLIE DANIELS BAND The Devil Went Down To Georgia (1979)
CHARLIE DANIELS BAND The South's Gonna Do It Again (1975}
DIAMOND RIO Imagine That (1997)
JOE DIFFIE Honky Tonk Attitude (1993)
JOE DIFFIE So Help Me Girl (1994)
DIXIE CHICKS Goodbye Earl (1999)
HOLLY DUNN You Really Had Me Going (1991)
CRYSTAL GAYLE Don't it Make My Brown Eyes Blue (1977)
VINCE GILL Pretty Little Adrianna (1996)
VINCE GILL Look At Us (1991)
VINCE GILL You Better Think Twice (1994)
MERLE HAGGARD Okie From Muskogee (1969)
WADE HAYES Old Enough To Know Better (1994)
TY HERNDON A Man Holdin’ On (1998)
TY HERNDON Living In A Moment (1996)
FAITH HILL When The Lights Go Down (2002)
FAITH HILL Let's Go To Vegas (1995)
GEORGE JONES He Stopped Loving Her Today (1980)
JUDDS Change Of Heart (1988)
JUDDS Cry Myself To Sleep (1986)
JUDDS Young Love (1989)
JUDDS Born To Be Blue (1990)
TOBY KEITH Country Comes To Town (1999)
TOBY KEITH Does That Blue Moon... (1996)
KENTUCKY HEADHUNTERS Dumas Walker (1990)
DAVID KERSH Goodnight Sweetheart (1996)
DAVID KERSH Another You (1996)
DAVID KERSH Wonderful Tonight (1998)
SAMMY KERSHAW Cadillac Style (1991)
SAMMY KERSHAW Love Of My Life (1997)
TRACY LAWRENCE Can't Break It To My Heart (1993)
TRACY LAWRENCE If The World Had A Front Porch (1994)
LONESTAR You Walked In (1997)
PATTY LOVELESS You Can Feel Bad (1995)
PATTY LOVELESS Lonely Too Long (1996)
KATHY MATTEA Walking Away A Winner (1994)
KATHY MATTEA 18 Wheels And A Dozen Roses (1988)
MARTINA McBRIDE My Baby Loves Me (1993)
MARTINA McBRIDE Safe In The Arms Of Love (1995)
MINDY McCREADY Ten Thousand Angels (1996)
MINDY McCREADY A Girl's Gotta Do... (1996)
REBA McENTIRE And Still (1994)
REBA McENTIRE Only In My Mind (1985)
REBA McENTIRE Somebody Should Leave (1985)
REBA McENTIRE Can't Even Get The Blues (1982)
REBA McENTIRE Whoever's In New England (1986)
TIM McGRAW One Of These Days (1997)
MARK McGUINN Mrs. Steven Rudy (2000)
ROGER MILLER King Of The Road (1965)
RONNIE MILSAP Any Day Now (1982)
LORRIE MORGAN Five Minutes (1990)
LORRIE MORGAN Back In Your Arms Again (1995)
LORRIE MORGAN What Part Of No (1992)
MICHAEL MARTIN MURPHY A Long Line Of Love (1987)
MICHAEL MARTIN MURPHY What's Forever For (1982)
ANNE MURRAY Could | Have This Dance (1980)
WILLIE NELSON Always On My Mind (1982)
WILLIE NELSON City Of New Orleans (1984)
JUICE NEWTON Queen Of Hearts (1981)
K.T. OSLIN '80s Ladies (1987)
PAUL OVERSTREET Daddy’'s Way Of Thinkin’ (1991)
LEE ROY PARNELL On The Road (1993)
Continued on Page 47
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GEORGE STRQET

2005 IS A CAREER YEAR FOR THE KING

= Song of the Year “YOU'LL BE THERE” - highest charting debut
of his career

= SOMEWHERE DCWN IN TEXAS, First studio album to debut
___#1 on both Country and Top 200 Album Chart

= 34 clbums, all certified Gold or Flatinum

i

\ -

LEE ANN WOMACK
= “Hallelujah. One of count music’s great sirgers..

~ try album of the yzar.” - Bl} Iboard

- “...the mcxst cherished CD in Music Row circles at the
o moment...” = Entrtainment Weekly

best coun-

___-» USA'Q'odqy **-H } :

cqntinumg to sizzid I:hrough 2005:
; Héﬁﬁ%ﬁmuen HANNH McEUEN, August 16

23

TORY KEITH ; M
HONKYTONK UN!VER qm’

A redl cdibation

> #] smgle “AS GOOD AS I ONCE WAS” (4 week s}

- #1 album for 7 weeks (longer than any other album this year)

SUGARIAND

Countdown to Sweet Success. ..
=» THREE incredible musical talents ]
- TWO Smash top 5 singles “BABY GRRL" & ”SOMETHING MORE”

-» ONE Debut album certified PLATINUM TWICF THE SPEED
OF LIFE

= On CMT Tour This Fall

HOT APPLE PIE

= #6 clbum debut Country Album Chart (highest starfing rank by a
new country group in the SoundScan zra)

= “HILLBILLIES” Top 25 and climbing!

Billy Currington DOIN" SOMETHIN’ RIGHT, Qcrober 18th
Jessica-Andrews AIN'T THAT LIFE; October 25th

~ Terri Clark IFE GOES CN, November 15t

Josh Turner album, November 1st
Reba #1°s, November 22nd
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COUNTRY TOP 50

from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records.

August 12, 2005 POWERED XY
WEK  WEEK ARTIST TITLE LABELS) L S S S S L A ME]" AB ASE
1 0 TOBY KEITH As Good As | Once Was /DreamWorks/ 15295 168 5310 +60 483071 3573 14 1210
2 0 SUGARLAND Something More (Mercury/ 14326 519 5030 +162 445122 22854 18 121/0 MOSTADDED‘
3 0 FAITH HILL Mississippi Girl (Warner Bros.) 13833 143 4906 +39 428382 10719 13 121)0
5 o BRAD PAISLEY Alcohol /Arista) 11451 692 3993 +256 340501 21582 14 121]0 | ARTISTTITLE LABEL(S) ADDS
. . KEITH URBAN Better Life (Capito)) 30
4 BROOKS & DUNN Play Something Country /4rist. 11358 249 4029 119 339424 10107 12 121/0
© oo ay Something Country (Arista) ¥ 10\ BASCAL FLATTS Skin tLyric Street 2
6 7 SHEDAISY Don’t Worry ‘Bout A Thing (Lyric Street/ 10237 -227 3638 -39 294064 9430 28 121/0 | KEITH ANDERSON XXL (4rista) 1"
8 0 SARA EVANS A Real Fine Place To Start (RCA) 9724 947 3322 +321 301681 33239 14 120/0 | MARTINA MCBRIDE Rose Garden (RC4/ "
. STEVEHOLY [t's My Time (Waste It If | Want To) (Curb) 1
9 VAN ZANT Help Somebody (Columb 8845 878 3184 257 255721 26730 21 121)0
o LI ey _ * 101" A LAN JACKSON USA Today itz 10
" @ MONTGOMERY GENTRY Something To Be Proud Of (Columbia) 7453 1007 2698 +323 214095 37813 13 117)0 GRETCHEN WILSON All Jacked Up (Eaic/ 8
10 m JAMIE 0'NEAL Somebody’s Hero (Capitol) 7440 386 2607 +108 216309 10093 19 116/0 | DARRYL WORLEY | Love Her, She Hates Me (DreamWorks) 8
12 @ CRAIG MORGAN Redneck Yacht Club (BBA/ 7113 1109 2586 +359 205633 33032 12 118/0
15 @ JOSH GRACIN Stay With Me (Brass Bed) (Lyric Street) 6349 854 2157  +261 173328 23270 15 120/0
13 @ TRISHA YEARWOOD Georgia Rain (MCA4) 6194 210 2202 +84 170138 9514 15 116/0
16 @ TRACE ADKINS Arlington (Capitol) 6064 609 2115 +169 170386 16683 11 113/5
14 ) JASON ALDEAN Hickiown (B8A/ 5997 383 2230 +126 156513 13644 16 1162 MOST
24 Q GRETCHEN WILSON All Jacked Up (£pic/ 5924 2654 2037 +928 195168 71703 2 1188 INCREASED POINTS
19 @ LEANN RIMES Probably Wouldn't Be This Way (Asylum/Curb) 5110 750 1786 +195 138271 25937 19 1112 TOTAL
18 @ TRICK PONY it’s A Heartache (Asylum/Curb) 4950 80 1900 +98 126491 5898 27 1101 | ammst mirie casels) ,NESE‘ISE
20 @ LONESTAR You're Like Comin” Home (BN4/ 4880 671 1661 +185 138247 24312 10 113/5| GRETCHEN WILSON All Jacked Up (Epic/ +2654
23 @ GARY ALLAN Best | Ever Had (MC4/ 4397 921 1538 +290 116569 17127 10 1013 | TIMMCGRAW Do You Want Fries With That (Curd) +1580
CRAIG MORGAN Redneck Yacht Club (B8AR/ +1108
21 LEE ANN WOMACK He Qughta Know That By Now (MCA4 4343 340 1495 116 110331 8796 14 1043
g K He Qughta Know That By Now L4/ ¥ B\ MONTGOMERY GENTRY Something To Be Proud O (Cobmbia) +1007
22 HOT APPLE PIE Hillbillies (DreamWorks) 4064 261 1491  +102 102380 6523 18 972 SARA EVANS A Real Fine Place To Start (RC4) +047
27 @ JO DEE MESSINA Delicious Surprise (I Believe it) (Curb/ 3309 349 1185 +108 93787 10901 7 1035 | GARY ALLAN Best | Ever Had MC4) +921
25 @ NEALMCCOY Billy’s Got His Beer Goggles On (903) 3284 282 1173 +135 87582 5952 14  86/4 | VANZANT Help Somebody [Lokimbial +878
26 @ MIRANDA LAMBERT Bring Me Down (Egic/ 3206 226 1202 +85 76564 9199 16 991 ;‘E’IST:‘:;‘;E\'RI' g‘?ty V‘f‘f“ ";‘; ‘B,;a/js e *:g;
) etter Life (Capito +
28 @ PHIL VASSAR Good Ole Days (4rista/ 2888 169 1033 +34 76714 5775 7 933 DIERKS BENTLEY Come A Little Closer (Capitol +802
29 @ SHOOTER JENNINGS 4th Of July (Universal South) 2864 208 903 +23 79610 10161 16  71)2
30 @ RYAN SHUPE & THE RUBBERBAND Dream Big (Capital) 2576 246 922 +89 69931 4033 15 6211
K] @ CHRIS CAGLE Miss Me Baby (Capital) 2247 410 859 +128 55665 8819 2 6512
36 @ DIERKS BENTLEY Come A Little Closer (Capitol) 2209 802 796 +241 60945 20355 3 na
32 @ BLAINE LARSEN The Best Man (Giantslayer/BNA) 2087 320 772 +111 48034 10056 11 83i2
33 @ LITTLE BIG TOWN Boondocks /Fquity/ 1895 262 747 +66 50898 8454 11 59/0 M OS T
35 € BILLY CURRINGTON Must Be Doin' Somethin' Right (Mercury) 1760 230 727 +105 45076 5448 10 693 INCREASED PLAYS
41 @ KEITH URBAN Better Life (Capitol) 1705 835 552 +259 54022 26560 2 6230 T'SL‘I'AAYL
34 36 TRACY LAWRENCE Used To The Pain (DreamWorks) 1469 -75 659 -23 35076 -2813 6  64/4 | ARTIST TITLE LABEL(S) INCREASE
39 @ AARON TIPPIN Come Friday (L yric Street) 1262 210 494  +68 28511 33N 6 59/0 | GRETCHEN WILSON All Jacked Up /Epic) +928
40 @ TERRI CLARK She Didn't Have Time (Mercury) 1233 187 464 +78 31184 4356 3 544 | TIMMCGRAW Do You Want Fries With That (Curb/ +504
38 €D GEORGESTRAIT Texas MC4/ 191 112 264 +29 37783 4421 7  4jo | CRAIGMORGAN Redneck Yacht Club (BB o+
40} NE BRITT & ELTON JOHN Where We Both Say Gondbye (AC4/ 1148 281 378 +80 3233 7723 3 4sjt | N ONVGOMERY GENTRY Someting ToBe ProwdOF Cohmbia +323
42 CATHERI Lk DU ) * SARA EVANS A RealFie Place To Start (RCA) +321
46 @ RASCAL FLATTS Skin (Lyric Street) 1066 499 295  +1561 38669 20299 14 43[26 | GARY ALLAN Best | Ever Had (MC4/ +290
44 @ KEITH ANDERSON XXL /A4rista/ 1022 209 448 +129 25362 5673 2 60/11] JOSHGRACIN Stay With Me (Brass Bed) /Lyric Street/ +261
37 43 JEFFBATES Good People (RCA) 944 180 418 59 18845 420 4  49/3 | NEITHURBAN Betterlife (Capita) +238
@ . ) ) VAN ZANT Help Somebody (Columbia) +257
43 CLINT BLACK Rainbow In The Rain (Fquity) 899 81 280 +12 19626 3810 7 3511 BRAD PAISLEY Alcohol (Arista) +256
45 @ JESSICA ANDREWS Summer Girl (DreamWorks) 7114 114 294 +34 17748 3686 4 3N
47 @ RANDY TRAVIS Angels (Word/Curb/Warner Bros.) 694 145 274 +36 17326 4138 3 2710
48 @ JOSH TURNER Your Man (MCA/ 644 162 269 +86 14007 4547 3 355
50 @ MATT JENKINS King Of The Castle (Universal South) 498 51 213 +15 9821 1024 5 30M
49 43  JACE EVERETT That's The Kind Of Love I'm In (£pic/ 444 -36 214 -9 10389 -1218 4 2911 BREA KERS
b i ] .
@ JOE NICHOLS Tequila Makes Her Clothes Fall Off (Universal South) 426 215 165 +74 11299 5076 1 27122 No Songs qualify for Breaker Status this week.
121 Country reporters. Monitored airplay data supplied by Mediabase Research, adivision of Premiere Radio Networks. Songs ranked by total points for the airplay week .
of 7/31-8/6. Bullets appear on Songs gaining points and/or plays or remaining flat from previous week. If two songs are tied in total points, the song with the larger increase Songs ranked by total points
in points is placed first. Songs below No. 1 and down in points and plays for three consecutive weeks are moved to recurrent. Most Added is the total number of new adds
officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Points lists the Station playlists for all R&R reporters are available
songs with the greatest week-to-week increases in total points. Station Weight = AQH Persons + (Market rank X 10) divided by 4180. Total Audience equals Average Quarter on the web at www radioandrecords,com.
Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission - _

( hat? Another prom olron?

Absolutely. Bring it on! With Communication Graphics
as your printing partner, you can relax and let us handle 3 Emm‘insm

ﬂEdemihs;aﬂMhhw I

(800) 331-4438 - www.cgilink.com
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SHANE OWENS
AT RADIO NOW!

WOKO- BURLINGTON-PLATTSBURGH, VT-NY WRO00- JACKSONVILLE, FL
WKML- FAYETTEVILLE, NC WWGR- FT. MYERS-NAPLES-MARCO ISLAND, FL
WBUL- LEXINGTON-FAYETTE, KY WCTQ- SARASOTA-BRADENTON, FL
WDRM- HUNTSVILLE, AL WCOS- COLUMBIA, SC
WMSI- JACKSON, MS WGAR- CLEVELAND, OH
KXKS- SHREVEPORT. LA WMIL- MILWAUKEE-RACINE, WI
KYKR- BEAUMONT-PORT ARTHUR, TX B e Tor R
KUAD- FT. COLLINS, GREELEY, CO WO ET VIAYRE- TN
KKCS- COLORADO SPRINGS, CO _ k- ;
KATM- STOCKTON. CA WITL- LANSING-EAST LANSING, Ml
WKLB- BOSTON. MA WSIX- NASHVILLE, TN
WCTK-PROVIDENCE- WARICK- PAWTUCKET, RI D BINTATGRA T, AL
WWYZ- HARTFORD- NEW BRITAIN- MIDDLETdN, CT SSN- LITTLE ROCK. AR
K F
WXTU- PHILADELPHIA, PA WKSJ- MOBILE. AL
WMZ0- WASHINGTON, DC KBEQ- KANSAS CITY, MmO
WGNA- ALBANY-SCHENECTADY-TROY, NY KZSN- WICHITA, KS
WRBT- HARRISBURG-LEBANDN-CARLISLE, PA KTST- OKLAHOMA CITY, OK
WKHX- ATLANTA, GA KHEY- EL PASO, TX
WKKT- CHARLOTTE-GASTONIA-ROCK HILL, NC-SC KIXZ- SPOKANE, WA
WHKX- BLUEFIELD, WV WXFL- FLORENCE-MUSCLE SHOALS, AL
WRSF- ELIZABETH CITY-NAGS HEAD, NC KIXQ- JOPLIN, MO
WOXK- YOUNGSTOWN-WARREN, OH KBCYABILENE, TX
WDJR- DOTHAN, AL KBUL- RENOh vV
WBBN- LAUREL-HATTIESBURG, MS KRAZ- SANTA BARBARA, CA

“Bottom of The Fifth”
90% PICK HIT ON “AFTER MIDNITE
WITH BLAIR GARNER!”

COUNTRY INDICATOR
#2 NEW AND ACTIVE

NEwW ALBUM

“Let’s Get On It”
IN STORES
AUGUST 23, 2005

www.rustrecords.com www.shaneowens.us
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: NASHVILLE

CHUCKALY

caly@radioandrecords.com

Calling All Stars

All for the Hall aims to save country’s holy ground

hings looked grim as the Country Music Hall of Fame and
Museum board gathered for third-quarter meetings last Sep-
tember. Despite solid revenue growth, the institution’s
financials were badly out of balance, and something had to be
done. As Exec. Director Kyle Young would later say, “The job is
too big to handle alone. We won'’t survive without help.”

As the board discussed its options, the con-
versation moved toward approaching some of
Tennessee’s wealthiest philanthropists — fami-
lies with names like
Frist and Turner — for
help. And then Vince
Gill, who admits he’d
often wondered why he
was on the board, final-
ly saw anopportunity to
make a real difference in
the organization. “Let's
have the balls to do this
ourselves,” he said. Two
months later he and wife
Amy Grant invited nearly 500 country artists to
their home, and All for the Hall was born.

Announced last month in the museum’s Ford
Theater, the campaign calls on artists of all lev-
els to donate the proceeds from one night’s per-
formance to the hall. “It’s our music, not theirs,”
Gill said during the event. “Let’s do this in a
democratic way and go to every living soul who
plays this music. I don’t care if it's $50 in tips
from playing Tootsie’s or $250,000 from a night
at the Gaylord Entertainment Center.”

Shaky Foundation

The museum’s financial woes began within
months of its May 2001 opening. “We moved in
right on top of 9/11,” says SunTrust Sr. VP/En-
tertainment Private Banking Brian Williams,
who chairs the museum’s development commit-

Vince Gill

S o

s, Vit o

CASH & CARRY country Music Hall of Fame and §
Museum curator Mick Buck holds Johnny Cash’s
Martin D35S guitar, recently donated by philanthropist
Bob McLean (back row, 1). During the All for the Hall

announcement, museum Exec. Director Kyle Young

(back row, r) explained how much goes into caring for
such historical artifacts.

tee. “That changed travel plans for a lot of peo-
ple, and it affected our attendance projections
pretty significantly.”

The hall felt the tourism downturn more
acutely than similar institutions because of its
unique and perhaps questionable business mod-
el. “There are 750 accredited museums across the
country, and they all generally operate with two
revenue streams: earned and contributed,”
Young says. “Earned, in our case, is gate pro-
ceeds, retail, books, records, licensing and events.

“We have been operating on a 90% to 95%
earned-income number, which means 5% or 10%
is contributed. For other accredited museums,
the ratio is 30% earned, 70% contributed.”

Without the large endowments and many
benefactors its peer institutions enjoy, the home
of country music’s long and meaningful legacy
was operating withan arm-and-a-half tied behind
its back. Earned income had risen steadily but
couldn’t keep pace with expenses that include an
annual mortgage payment in excess of $1 million.

Back To School

Whatever the reasons for the museum’s strug-
gles, allowing them to continue was not an op-
tion. But getting artists to assume a stake in the
institution’s future started with education.

More than a simple tourist attraction, the not-
for-profit museum preserves country’s artifacts,
history and the music itself. The accreditation it
has earned marks it as a serious institution.
Young calls it “a tourist mecca with a mission.”

The 130,000-square-footbuilding’s ar-
chives contain more than 200,000 record-
! ings, bringing it close to owning every
* country record ever released. More than
~ 1 million visitors have viewed its collec-
. tions, and alot of unseen work goes into
;. making that possible.

For example, the All for the Hall an-
- nouncement was punctuated by the do-
- nation of Johnny Cash'’s Martin D355 gui-
- tar, an instrument he used on his network
_ television show. The guitar was donated
. by Murfreesboro, TN philanthropist Bob
McLean, who also recently donated
. Mother Maybelle Carter’s Gibson L-5.

. "Bob McLean wants us to have
Johnny Cash'’s guitar because he thinks
everybody should see it,” Young says.
“But what Bob is demanding is that
we're going to take care of this forever.”

And that’s no small task. Making trea-
. sured artifacts available for generations
to come requires the work of curators
and craftsmen, proper climate control
and fire prevention, security measures

SR
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and insurance.

: Wﬂ Jeanne Pruett
s Kenny Chesney Eddy Raven
The Jordanalres Todd Snider
Naomuudé g
Jim Lauderdale 'MI“““
Lofiestar Carlos DeFord
Mac McAnally Bailey
J:mm}rc. - Junior Brown
Nwman 2 Kate Campbell

Answering The Call

Below is a list of artists who have already patrticipated in the All for the
Hall campaign or are committed to doing so.

. Malonie Gannﬂnu - George Llndsey

Beth Nielsen :-RGBEIT E‘eﬁmﬁs
Chapman {THe Mavetleks)
JohnCowarr ~ Boots Randolph
Katrina Elam - Big &Righ «
Janie Fricke Cowboy Troy
Amy Grant . Gretchen Wilson
Narici Grffth ~~ ~ Jon Nicholson
Mike Henderson James Otto

“Far Kﬂtﬂhum The Grascals

“The level of understanding of what this place
is about has risen exponentially in the last cou-
ple years,” Williams says. “It was part of Kyle’s
administration to get the message out about
what it takes to operate this museum and that
this is not affiliated with the CMA. Artists who
have come to know and understand the hall
have come to love and appreciate it.”

Shoot High, Aim Low

“I was a little bit afraid,” Gill says, joking
about inviting all those artists to his house in
Nashville’s tony Belle Meade. “ After that party
property values plummeted.” In all seriousness,
his plea to the artist community is already work-
ing, as many are participating or committed to
(see the list on this page).

The All for the Hall campaign imposes no
particular structure on the artists’ participation.
“Some will quietly send checks, others will be
very proud of their contribution,” Williams says.
“Some shows will be billed as being All for the
Hall, but there will be just as many you never
know about.”

Gill says the challenge extends beyond the art-
ist community to the industry and even fans. "If
you love country music, give a day away,” he
says. “All my people
threw in — managers,
agents. What if you had
fan clubs get together
and say, ‘Here's $2 per
member in our artist’s
name?’

“"We're dreaming high
and aiming low. I think
the reality will be low-
er than the dream, but if
it caught fire, it could be
so far beyond our wildest dreams. If just the top
10 touring acts gave one night, that would be $2
million or $3 million. The beauty of it is when
you don’t look at it in terms of a dollar amount.
Would you play music tonight for free?”

Brian Williams

Chipping In

As artists rally around the museum, other
donors are chipping in. “The first question we
always get asked when we're seeking grants
and philanthropy is, ‘What’s the artist commu-
nity’s involvement?'” Young says. “They want
to see that your own are making a contribu-
tion.”

Several anonymous donations have already
been made, including a $1 million gift from a
family foundation. An individual is underwrit-
ing the expense of the museum’s development-
related travel, and a company is covering the
salary of a new curator of stringed instruments.

Corporate supporters include Ford, Gibson
and Lincoln. The CMA donated $500,000 last
year, and CMT made the museum a beneficiary
of its holiday gift cards. A website, www.allforthe
hall.com, has been set up for contributions from
individuals. '

www americanradiohistorvy com

“The website is our first step into e-philan-
thropy, which is a staple for lots of universities,”
Young says. “This is all very new for us.”

“It will continue to evolve,” Williams says.
“Things will tentacle off of it. Will it always be
All for the Hall? Maybe not, but we are going to
continue to engage the artist community.”

Sing Fast, Turn Left

Speed and Sound, a NASCAR- and country-
themed event set for January 2006 in Nashville,
is one of the first offshoots of the All for the Hall
initiative. Proceeds will benefit Victory Junction
Camp, a favorite charity of NASCAR drivers,
and the Country Music Hall of Fame and Mu-
seum.

“This has a good
chance to be our Girl
Scout cookie,” Williams
says. “Every January
we’ll have 20,000 to
30,000 people flocking to
Nashville to hang out
with us. The city gov-
ernment was one of our
first stops when we
were doing the road
show about this. They
were pretty much over the top. Downtown s pret-
ty dark that time of year.”

The museum, the Gaylord Entertainment
Center and the Hilton Hotel park will serve as
hubs for the event, with Fifth and Demonbreun
Streets closed to traffic. A concert, autograph
signings, silent and live auctions, race car simu-
lators and a sponsors’ city are among the activi-
ties planned. An early look at the car paint
schemes for the year is expected to be abig draw.

“Nashville is the fifth-highest rated TV mar-
ket for NASCAR,” Williams says. “Where the
CMA Music Festival has strong national atten-
dance, this stands to be different, because we
expect really strong local attendance. You can go
to the grocery store and see a country artist, but
I don’t think you can see Richard Petty.”

Hallowed Hall

As the All for the Hall announcement press
conference closed, Mother Maybelle’s grand-
daughter Carlene Carter led a performance of
“Will the Circle Be Unbroken,” asking a ques-
tion that was probably more pressing than most
in attendance had previously realized.

“I revere this place more than any other,” an
emotional Gill said during the event. “I've been
dragging a guitar around for 45 years. I didn't
know it for the first 40, but every note was aimed
at this place. I heard Marty Stuart stand up here
and say this is holy ground, and he was so right.

“How proud could we possibly be at the end
of the day if we said we owed an awful lot of
money on that building and we paid for it, we
didn’t go ask anyone else for it? It's so much
more important than what's going on this week
in the top 40.”

Kyle Young
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ARTIST TITLE LABEL(S)

SUGARLAND Something Mo|re (Mercury)
FAITH HILL Mississippi Girl
TOBY KEITH As Good As | Once Was (DreamWorks)

BROOKS & DUNN Play Sornfthlng Country (Arista)

BRAD PAISLEY Alcohol (Arista)

TIMMCGRAW Do You Want Fries With That (Curb/

VAN ZANT Help Somebody (Columbia)

SARA EVANS A Real Fine Place To Start (RC4)

SHEDAISY Don’t Worry BO(+ A Thing (Lyric Street)
MONTGOMERY GENTRY Semething To Be Proud Of (Columbia)
CRAIG MORGAN Redneck Yacht Club /B8R)

TRISHA YEARWOOD Georgia Rain /MCA)

TRACE ADKINS Arlington /Tpim//

‘arner Bros.)

JAMIE O'NEAL Somebody’sHero (Capital)

JOSH GRACIN Stay With Me (Brass Bed) (Lyric Street)
JASON ALDEAN Hicktown (B8R)

GRETCHEN WILSON All Jafed Up (Epic)

LONESTAR You're Like Comi‘n’ Home (BNA)

LEANN RIMES Probably Wouldn't Be This Way (Asylum/Curb)
TRICK PONY It's A Heartache (Asylum/Curb)

NEAL MCCOY Billy's Got His Beer Goggles On 903/
GARY ALLAN Best | Ever Had /MCA)

LEE ANN WOMACK He Oughta Know That By Now /MC4)
JO DEE MESSINA Delicious Surprise (I Believe It) (Curb/
HOT APPLE PIE Hillbillies (DreamWorks)

REBA MCENTIRE My Sister (MCA/

PHIL VASSAR Good Ole Days (Arista/

DIERKS BENTLEY Come A Little Closer (Capitol)
SHOOTER JENNINGS 4th [Ilf July (Universal South)
KEITH URBAN Better Life ff apitol)

TRACY LAWRENCE Used To The Pain (DreamWorks)
MIRANDA LAMBERT Bring Me Down (£pic/

CHRIS CAGLE Miss Me Baby (Capitol)

TERRI CLARK She Didn’t Have Time (Mercury/

RYAN SHUPE & THE RUBBERBAND Dream Big (Capitol)
AARON TIPPIN Come Frida\‘/ {Lyric Street)

LITTLE BIG TOWN Boondocks (Equity/

BILLY CURRINGTON Must Pe Doin’ Somethin’ Right (Mercury)
BLAINE LARSEN The Best Man (Giantslayer/BNA)
RASCAL FLATTS Skin {Lyre Street)

CATHERINE BRITT & ELTON JOHN Where We Both Say Goodbye /RCA)

RANDY TRAVIS Angels (Werd/Curb/Warner Bros.)

JEFF BATES Good People /2CA/

KEITH ANDERSON XXL /Arista)

JOSH TURNER Your Man (MC4)

JESSICA ANDREWS Summer Girl (DreamWorks)

BRITTONJACK Fallin’ /Lofton Creek/N2U)

CLINT BLACK Rainbow In The Rain (Fquity)

JOE NICHOLS Tequila Mak%s Her Clothes Fall 0ff (Universal South)

MATT JENKINS King Of Trre Castle (Universal South)

TOTAL
POINTS

4764
4738
4615
4283
4260
3797
3592
3588
3154
3027
2720
2663
2610
2489
2278
2117
213
1924
1882
1807
1670
1610
1601
1483
1378
1238
1209
1073
901
899
882
877
803
679
656
629
603
544
494
469
M4
379
368
330
305
276
267
246
234
195

+-

POINTS
15

106
-322
125
177
242
301
248
-250
314
9
209
174
236
327
231
m
184
145
36
190
147
149
121
68
-1018
105
106
6
584
2
86
138
102
65
48

45
54
360
49
49
-41
89
55

160
-3

TOTAL
PLAYS

3950
4007
3758
3641
3585
3226
3033
3068
2688
2545
2263
2308
2212
2107
1950
1754
1819
1666
1622
1520
1361
1385
1401
1236
1197
961
988
916
818
31
783
708
690
595
556
563
475
485
397
an
383
314
326
280
293
260
275
275
218
194

+-

PLAYS
-33
+91
-335
+106
+139
+209
+239
+229
-234
+275
+251
+183
+147
+172
+256
+203
+759
+157
+122
+6
+1M
+121
+125
+66
+76
-878
+97
+82
+19
+474
+16
+49
+99
+84
+59
+49
+9
+34
+34
+3N
+42
+53
-24
+74
+56
+3
+3
+4
+153
-13

TOT.AUD.
(00)

113460
110798
110288
99670
99425
88525
84257
84147
71322
71597
64710
60922
60642
55571
49529
47572
49422
43135
42146
40635
41225
35738
35510
34276
30836
28033
29007
24243
19470
22512
18351
19213
18166
14531
14773
13421
13409
11675
9784
10906
9401
8614
8197
6932
6219
6230
5430
4732
4856
3876

+ﬂa#n
998
2009
M
3062
I8N
4564
7249
5894
-6362
8446
9001
5580
4963
5847
8461
5315
2117
5703
3457
1552
4979
3024
3360
4595
719

-22426

2872
2396
120
1474
366
1637
3136
1910
1506
569
353
1309
1369
7956
928
1289
-247
1734
890
141
276
-33
3178
-921

WEEKS
ON

19
13
14
12
15
13
21
16
29
14
12
16
"
19
18
18

2
10
21
26
18
"
18

9
21
23

9

5
17

2

iz
100/0
1021
961
102/0
102/0
1010
9N
101j0
90/0
10011
95/2
9312
99/0
916
96/8
87/8
94/20
893
8614
691
7512
7514
7812
7912
7314
58/0
69/2
66/5
491
60/34
6072
490
5211
51i2
4114
491
333
3714
36/0
4130
2812
2712
3100
3
2601
25/0
2012
25/0
2914
19/0

102 Country vr(leporters. Songs ranked by total plays for the airplay week of Sunday 7/31 - Saturday 8/6.

© 2005 Radio & Records

MOST ADDEDr
ARTIST TITLE LABEL(S) ADDS
KEITH URBAN Better Life (Capitol) KL}
RASCAL FLATTS Skin /Lyric Street) 30
GRETCHEN WILSON All Jacked Up (Epic/ 2
JOE NICHOLS Tequila Makes Her Clothes Fall Off {Universal South) 14
KEITH ANDERSON XXL (Arista) 13
ALAN JACKSON USA Today (Arista) 13
JOSH GRACIN Stay With Me (Brass Bed) (Lyric Street) 8
JASON ALDEAN Hicktown (BBAR/ 8
MARTINA MCBRIDE Rose Garden /RCA/ 8
JAMIE O°'NEAL Somebody's Hero (Capitol) 6

. MOST
INCREASED POINTS

TOTAL

POINT
ARTIST TITLE LABEL(S) INCREASE
GRETCHEN WILSON All Jacked Up (Epic/ +911
KEITH URBAN Better Life (Capitol) +584
RASCAL FLATTS Skin (Lyric Street) +360
JOSH GRACIN Stay With Me (Brass Bed) (Lynic Street/ +327
CRAIG MORGAN Redneck Yacht Club (BBR/ +319
MONTGOMERY GENTRY Something To Be Proud Of (Columbia) +314
VAN ZANT Help Somebody (Columbia) +301
SARA EVANS A Real Fine Place To Start (RCA) +248
TIM MCGRAW Do You Want Fries With That (Curb) +242
JAMIE O'NEAL Somebody’s Hero (Capitol) +236

- MOST
INCREASED PLAYS

TOTAL

PLAY
ARTIST TITLE LABEL(S) INCREASE
GRETCHEN WILSON All Jacked Up /Epic/ +759
KEITH URBAN Better Life (Capitol) +474
RASCAL FLATTS Skin (Lynic Street) +331
MONTGOMERY GENTRY Something To Be Proud Of (Columbia) +275
JOSH GRACIN Stay With Me (Brass Bed) /Lyric Street) +256
CRAIG MORGAN Redneck Yacht Club (88R) +251
VAN ZANT Help Somebody (Columbia) +239
SARA EVANS A Real Fine Place To Start (RC4) +229
TIM MCGRAW Do You Want Fries With That (Curb) +209
JASON ALDEAN Hicktown /BBR/ +203

Employee Pricing Plan

We've Eliminated the
Until Labor Day, and are Passing the
Savings — Up to 20% — on to You!

Sales Commissions

You Pay What We Pay

= smmwmmm The Music Testing Specialists.

‘u. | uu:,‘ www.ComQuestMusicTesting.com

619-659-3600
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COUNTRY CALLOUT AMERICA. & “Bullseve

EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES August 12, 2005
Callout America= song selection is based on the top 35 titles from the R&R Country chart for the airplay week of July 31-August 6.

TOTAL STRONGLY
ARTIST Title (Label) POSITIVE PASSION  INDEX  NEUTRAL  FAMILIARITY  DISLKE  DISLKE | CALLOUT AMERICAe
TOBY KEITH As Good As | Once Was (DreamWorks/ 413%  875% 426 93%  99.3% 1 0w | FHOT SCORES
SUGARLAND Something More (Mercury) 38.8% 805% 4.13 12.8% 99.3% 4.5% 1.5% d
SARA EVANS A Real Fine Place To Start (ACA) soms 190% 4w 1w o o o | TNIS Week At
FAITH HILL Mississippi Girl (Warner Bros.) 338% 78.0% 408 165%  98.8% 3.0% 1.3% Callout America
VAN ZANT Help Somebody (Columbia) 31.0% 73.3% 4.0% 15.5% 95.0% 4.3% 2.0% By John Hart
BROOKS & DUNN Piay Something Country (Anista/ 37.0% 70.8% 4.03 13.0% 93.0% 6.5% 2.8%
CRAIG MORGAN Redneck Yacht Club (38R) 208% 66.8% 391 178%  91.3% 5.3% 1.5% uring the R&R chart week of
) . 3 1 . . June 21 Toby Keith had the No. |-
BRAD PAISLEY Alcohol (Arista) 25.3% 66.0% 3.86 18.3% 93.3% 1.3% 1.8% testing song at Callout America,
SHEDAISY Don't Worry ‘Bout A Thing /L yric Street] 30.8% 65.8% 3.88 25.0% 98.5% 6.0% 1.8% both positive and passion, with “As
LEANN RIMES Probably Wouldn't Be This Way (Asylum / Curb) 26.0% 650% 384  200%  94.3% 70%  23% | GeodaslOnce Was” Since then this
song has dominated the sample, and
TRICK PONY It's A Heartache (Asylum / Curb) 29.3% 64.8% 3.83 22.3% 97.3% 7.0% 3.3% this week it's still the No. 1 song
SHOOTER JENNINGS 4th Of July (Universal South) 19.3% 62.8% 3.86 19.3% 87.8% 5.0% 0.8% both positive and passion. -
JAMIE 0'NEAL Somebody’s Hero (Capital 235%  620% 378 258%  96.0% 58%  25% Tive Bapscufuietia No..b padiliaop
the R&R spin chart heats up, and
MONTGOMERY GENTRY Something To Be Proud Of [Columbia) 18.8% 61.3% 3.83 22.8% 89.3% 4.5% 0.8% both Sugarland’s “Something More”
REBA MCENTIRE My Sister (MCA/ 233% 593% 367  23.8% 96.8% 103%  35% and IFd]if]': Hil”'s ”MiS}ﬁiS»iPPi lGirl”
Ty are the likely heirs to the spot, show-
TIM MCGRAW Do You Want Fries With That (Curt) 21.0% 585% 3.69 21.3% 92.8% 10.8% 2.3% ing strong research and ranking No.
LONESTAR You're Like Comin’ Home (BVA4/ 12.8% 585% 3.75 22.5% 86.3% 4.3% 1.0% 2and No. 4, respectively. Sara Evans
JASON ALDEAN Hicktown (B8R 170% 56.3% 3.68 22.8%  89.0% 7.5% 2.5% “A Real Fine Place to Start” is the
. . No. 3 song overall in this week's
TRACE ADKINS Arlington (Capitol) 17.3% 53.0% 3.70 19.3% 82.3% 1.0% 3.0% sample.
GARY ALLAN Best | Ever Had (MC4) 16.3% 528% 3.65 22.0% 86.3% 10.0% 1.5% Craig Morgan is new to the top ten
BLAINE LARSEN The Best Man (Giantslayer / BNA) 17.0%  §25% 376 19.3%  79.5% 6.3%  15% ks week, ®iT “Reduech Yacht
. ) Club” ranking No. 7, up from No.
MIRANDA LAMBERT Bring Me Down (Fpic/ 14.3% 52.0% 3.61 26.8% 89.3% 8.8% 1.8% 13. Brad Paisley moves into the top
LEE ANN WOMACK He Oughta Know That By Now /MCA) 14.8% 50.3% 3.59 25.8% 87.0% 8.3% 2.8% 10 at Caliout America, with ”Alco-
TRISHA YEARWOOD Georgia Rain /#C4) 18.3%  500% 349  27.0%  94.3% 28 Agp || = Ubsimg, o Ne. 17 to No.
8. Shedaisy are also new to the top
HOT APPLE PIE Hillbillies (DreamWorks) 18.0% 495% 3.62 25.3% 86.3% 9.3% 2.3% 10, ranking at No. 9, up from No. 11
NEAL MCCOY Billy's Got His Beer Gaggles On (903 13.0% 453% 347  26.8% 86.0% 105%  3.5% Strong growth songs this week in-
. . clude Lonestar’s “You're Like Com-
JOSH GRACIN Stay With Me (Brass Bed) {Lyric Street) 9.5% 450% 3.48 31.8% 87.5% 9.3% 1.5% ing Home,” which goes from No. 21
DIERKS BENTLEY Come A Little Closer {Capitol) 11.5% 42.0% 3.75 16.0% 63.5% 5.0% 0.5% to No. 17; Gary Allan’s “Best | Ever
BILLY CURRINGTON Must Be Doin’ Somethin’ Right (Mercury/ 140% 41.0% 376 160%  63.0% 5.0% 1.0% b, ™ gty mates [1:Rlo 20, o]
. . . 0 . . i i No. 25; and Miranda Lambert's
RYAN SHUPE & THE RUBBERBAND Dream Big (Capitol) 10.5% 395% 354 22.8% 71.3% 6.5% 2.5% “Bring Me Down,” checking in at
CHRIS CAGLE Miss Me Baby (Capitol) 11.3% 385% 3.60 15.3% 63.3% 71.0% 2.5% No. 22, up from No. 27.
AARON TIPPIN Come Friday (Lyric Street) 13.3% 385% 357 17.0%  65.8% 6.3%  4.0% frEni A EAmiS Trliclitm:” us!the
] growth song for the wecek, ranking
PHIL VASSAR Good Ole Days (Arista/ 5.3% 383% 344 25.8% 73.5% 7.8% 1.8% at No. 18, up strong from No. 31. It's
JO DEE MESSINA Delicious Surprise (| Believe It) (Curb) 9.8% 320% 3.40 19.5% 65.0% 11.0% 2.5% the No. 20 passion song, up from
TRACY LAWRENCE Used To The Pain (DreamWorks) 88%  310% 345 255%  64.5% 55%  25% | o
Total sample size is 400 persons weekly, with a margin of error of plus or minus 5%. Scoring is done each week using live interviewers conducting an interview with each respondent. Scores are: 5) | like it a lot: in fact, it's one of my favorites; 4) | like
it; 3) I's OK, just s0-50; 2) | don't like it; and 1) I strongly dislike it. The index score is an average of all 1-to-5 scores. The total positive score is an aggregate of the 4 and 5 scores. To be included in weekly callout, songs must have entered the top 40
positions on R&R's Country airplay chart. The sample is composed of 400 25-54-year-olds who identify country as their favorite music and who listen daily to competitive Country radio in the sample markets. The sample is 50% maleffemale and
evenly distributed in the 25-34, 35-44 and 45-54 demos. The sample is balanced by region and markets within each region. Bullseye Callout is conducted in these regions and markets. SOUTH: Charleston, SC; Charlotte; Baton Rouge; Nashville;
Atlanta. MIDWEST: Flint, MI; Indianapolis; Madison; Omaha; Cincinnati. EAST; Harrisburg; Rochester, NY; Springfield, MA; Providence: Washington, DC. WEST: Modesto, CA: Salt Lake City: Colorado Springs. CO; Portland, OR; Houston. © 2005 Radio
& Records. © 2005 Buliseye Marketing Research Inc.

Introducing

Weekends with Lia

Weekends With Lia is an all-new version of the Lia show
designed to match the mood of your listeners on the weekend.

Every weekend, a different Country star co-host joins Lia for a fun-filled night of entertaining
conversation, uptempo Country hits, listener calls, and quality time with the stars.

Make your station the weekend hot spot. 4

Call 800.426.9082 - -

RADIO
 NETWORKS.
jonesradio.com
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MICHELLE WRIGHT Take It L ke A Man (1992)
TRISHA YEARWOOD Everybody Knows (1996)
DWIGHT YOAKAM Ain't That Lonely Yet (1993)

MR T e T

o AR

ALAN JACKSON USA Today (Arista)
Total Points: 120, Total Stations: 11, Adds: 10

e ’ _ N
. ., ) : : POWERED[T]
America’s Best Testing Country Songs 12+ R R bt
mﬂmgm”m,ﬁﬂ[y For The Week Ending 8/12/05 F W B el COUNTRY TOP 30 MEDIABASE
- } CANADA
N , Per. W M LAST THIS TOTAL +I-  WEEKSON TOTAL
Artist Title (Label) ‘ TW LW Famil. Burn 25-54 25-54 25-54 WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS CHART  STATIONS
OB earHHI Mo O
SARA EVANS A Real Fine Place To Start /3C4) | 425 40 90% 0% 429 429 428 1 @ FAITHHILL Misisipp Gt Warmer ros) LAl R
SUGARLAND Something More /ME’CU/}’/ ’ 422 4.08 97% 2% 4.20 423 41§ 2 2 TOBY KEITH As Good As! Once Was /I]reamWarks/ 598 -4 1" 16,0
BLAKE SHELTON Goodbye Time (Warmer Bros.) 418 414 94% 18% 421 437 400 4 €  BROOKS & DUNN Play Something Cowntry (Arista) 549 +7 8 1500
MONTGOMERY GENTRY Sametting ToBeProud Of Cobmtiy 413 411 85%  12% 414 427 398 3 4 SUGARLAND Something More (Mercury) S22 13 150
BROOKS & DUNN Play Something Country (Arista/ 412 397 93% 17% 413 419 405 5 ©  TIMMCGRAW Do You Want Fries With That (Curt) 525 +18 9 160
RASCAL FLATTS Fast Cars And Freedom Ly Street) 411 414 97% 24% 404 418 387 9 @  SARAEVANS AReal Fine Place To Start (AC4) 469 +32 8 140
TOBY KEITH As Good As | Once Was /DmamWakks/ 410 413 99% 25% 422 420 424 8 0 BRAD PAISLEY Alcohol (4rista) 453 +13 10 13/0
TRACE ADKINS Arlington (Capitol) { 405 402 80% 11% 4.09 410 408 10 o* GEORGE CANYON Who Would You Be (Universal South) 441 +22 6 14)0
GARY ALLAN Best | Ever Had /MCA) ‘ 404 395 71% 6% 398 415 376 " 9* DOC WALKER | Am Ready (Open Road/Universal) 416 +14 8 15/0
BRAD PAISLEY Alcohal (Arista) ’ 403 388 96% 24% 404 399 410 15 @* AARON LINES It Takes A Man (BNA/ 412 +38 5 13/0
CRAIG MORGAN Redneck Yacht Club (888 403 394 79% 12% 400 389 4.1t 6 " RASCAL FLATYTS Fast Cars And Freedom (Lyric Street/ 380 127 16 12/0
JAMIE O'NEAL Somebody's Hera (Capitol) i 400 384 88% 16% 400 412 38 12 124 PAUL BRANDT Rich Man (Urange/Universal) 361 .37 1 1310
SHEDAISY Don't Worry ‘Bout A Thing Lyric Street) 397 394 94% 26% 398 397 400 17 @* AMANDA WILKINSON NoMoreMe And. Unversa/Soutty 353 +24 7 9/0
LEANN RIMES Probably Wouldn't Be This Way Msyém/ Cut) 394 387 B81% 16% 396 405 3.86 13 1444 SHANIA TWAIN | Ain't No Quitter (Mercury) 351 44 12 100
LONESTAR You're Like Comin’ Home /BNA/ : 393 388 68% 7% 393 407 378 18 15* AARON PRITCHETT Lucky For Me (0PM/Royalty) 342 .26 14 130
VAN ZANT Help Somehody /Co/umbia/ ! 392 339 89% 25% 393 404 379 22 @ SHEDAISY DOﬂ't Worry ‘Bout A Thing /l}’fi(.‘ Street} 334 +53 7 13“
o 9,
BOBBY PINSON Don‘t Ask Me How | Know /HC{I} 390 392 86% 22% 393 401 384 14 18 KEITH ANDERSON Pickin' Wildflowers (Arista) 324 54 4 130
. ) "
JOSH GRACIN Stay With Me (Brass Bed) L yric .?‘treet/ 390 379 73% 11% 385 407 358 2 @ JAMIE O°NEAL Somebody's Hero (Capital 320 +36 3 1312
TIM MCGRAW Do You Want Fries With That [Curb) 383 382 9% 28% 392 407 375 @ GRETCHEN WILSON All Jacked Up (Epic 290 +184 1 134
w620 30 738300, e ok it 613
Bilys Gottis Bor fopples n B0 330 = 0% 16k 3B 384 18 224 POVERTYPLAINSMEN st GokknHar PoeryRoyaty) 280 36 15 16[0
FAITH HILL Mississippi Girl (Warner Bros.) _ 377 390 97% 30% 378 385 370 . .
o 24 @ MONTGOMERY GENTRY Something ToBe ... (Columbia) 252 +27 3 122
TRISHA YEARWOOD Georgia Rain (MCA/ } 377 313 2% 211% 381 401 355 29 @ L - . > o
JASON ALDEAN Hicktown (884 375 376 1% 16% 369 356 384 S K"‘;: D'_:, :“'" Tf""e " i :23 13
TRICK PONY It's A Heartache Asylm / Curt) | 374 392 9% 2% 378 381 374 loebet o Ll Lo ¥ !
MIRANDA LAMBERT Bring Me Down (Gpic/ - N - M% W% 371 362 383 JOSH GRACIN Stay With Me (Brass .Bed) {Lyric Stre'ell 231 +46 1 on
REBA MCENTIRE My Sister L4/ | 3 am e 2% 372 386 340 30 @dp DAVIANMARSHALL WherelmRumig. Gusyfis) 230 +30 2. 40
JO DEE MESSINA Delicious Surprise (| Believe Iy Curt) 348 — 53% 11% 348 358 336 25 @  TRISHA YEARWOOD Georgia Rain (MCA) 29 +0 1B 130
i 27 @* JO DEE MESSINA Delicious Surprise (| Believe It} [Lurty 227 +18 2 710
Total sample size is 341 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very .
much). Total familiarity represents the percentage og respondents who recognized the song. Total bum represents the number of 20 30 REBAMCENTIRE My Sister (MCA/ m 65 13 1400
respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is based
on persons 12+. Persons are screened via the Internet Dnce passed, they can take the music test based on the format/music preference. 20 Canadian Country reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio
RateTheMusic.com results are not meant to replace caltout research. The results are intended to show Opinions of participants on the the Networks. Songs ranked by total plays for the airplay week of 7/31-8/6. Bullets appear on songs gaining plays or remaining
Internet only. RateTheMusic is a registered trademark cf RateTheMusic.com. The RTM system, is available for local radio stations by flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs
Lcalliny 818-377-5300. RateTheMusic.com data is pravided by Mediabase Research, a division of Premiere Radio Networks. N, \below No. 15 are moved to recurrent after 20 weeks on the chart. © 2005 Radio & Records. * Indicates Cancon. Y,
I
e — R L N
¢ Rediscovering Forgotien Gold 3 NEW & ACTIVE
T mm— Continued from Page 40 {
o E olen Al
{ % PERFECT STRANGER You Have The Right (1995) BILLY DEAN Race You To The Bottom (Curt)
i PIRATES OF THE MISSISSIPPI Feed Jake (1991) Total Points: 300, Total Stations: 21, Adds: 1
E CHARLEY PRIDE Kiss An Angel Good Mornin’ (1971)
g SOHLIN RAYE Coritiase & 8faiart (15361 T
] ast s e .
: MIKE REID Walk On Faith (1934) Total Points: 283, Total Stations: 12, Adds: 11
KENNY ROGERS Lucille (1977) i i
§ KENNY ROGERS & DOLLY PARTON Islands In The Stream (1983) RAY SCOTT My Kind Of Music (Warner Bros.)
§ SAWYER BROWN Treat Her Right (1995) Total Points: 255, Total Stations: 21, Adds: 2
§ SHENANDOAH If Bubba Can Dance (1993)
g SHENANDOAH | Want To Be _oved Like That (1993) SAWYER BROWN They Don't Understand (Curby
i SHENANDOAH Damned If | Don't (1995) Total Points: 227, Total Stations: 13, Adds: 2
g DOUG STONE Little Houses {1994)
] MARTY STUART Hillbilly Rock (1990)
§  DOUG SUPERNAW | Don't Call Him Daddy (1933) i Ll B_nzoz?ﬁns Csha"ge ”_”ﬁ/ -
RANDY TRAVIS Better Class Jf Losers (1991) 5. Total Points: 226, Total Statians: 11, Adds:
5 RANDY TRAVIS Is It Still Over (1989) i o
44 ¢ TRAVISTRITT Drift Off To Draam (1991) LISA BROKOP Big Picture (Asylum/Curbj
B TRAVIS TRITT Can | Trust Yoo With My Heart (1992) Total Paints: 204, Total Stations: 23, Adds: 4
_g_ TANYA TUCKER Two Sparrows In A Hurricane (1992)
i g[‘:mm‘g: ['023/ 't’,lml E'F m(j 9<; g)98> ALISON KRAUSS & UNION STATION Goodbye Is All We Have (Rounder)
IV nti 12 thtae B 5 .
3 STEVE WARINER The Tips O° My Fingers (1992) Total Points: 161, Total Stations: 12, Adds: 1
: STEVE WARINER The Weekend (1988) R
¢ BRYAN WHITE Someone Else’s Star (1994) BUDDY JEWELL So Gone (Columbia)
BRYAN WHITE Rebecca Lynn (1994) Total Points: 155, Total Stations: 18, Adds: 2
; g DON WILLIAMS Tulsa Time (*978)
:’:; MARK WILLS Places I've Never Qeen (1996) SUSAN HAYNES Crooked Littie Heart (£pic/
i CHELY WRIGHT Shut Up And Drive (1997) Total Points: 136, Total Stations: 10, Adds: 0
;
o g
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COUNTRY REPORTERS

-

KBCY/Abilene, TX

OM: Brad Elliot
PD/AMD: JB Cloud
15 RASCAL ALATTS

5 LUKE STRICKLIN

WOMX/Akron, OH*
OM/PD: Kevin Mason

APD: Ken Stee}
1 GRETCHEN WILSON

WGNA/Albany, NY*
PD: Buzz Brindle
Vo, iy

KBQI/Albuguerque, NM*
OM: Biil May

PD: Tim Jones

APD/MD: Jeft Jay

No Adads.

KRST/Albuquerque, NM*
DM/PD: Eddie Haskell
MD: Paul Bajley
1 KEITH URBAN
DARRYL WORLEY
KEITH ANDERSON

KRRV/Alexandria, LA
PDMOD: Steve Casey

2 KEITH URBAN

WCTO/Allentown, PA*
OM/PD: Shelly Easton
MD: Jenry Padden
2 RASCALFLATTS
1 KETTH URBAN
TRACE ADKINS
MARTINA MCBRIDE

KGNC/Amarillo, TX
OM: Tim Butier
APDMD: Patrick Clark
6 KETTH URBAN
6 RASCAL RATTS

KBRJ/Anchorage, AK
PO: Matt VallexoN
26 GRETCHEN WL

RASCAL FLATTS

VAN ZANT
CATHERINE BRITT & ELTON JOHN
TERR! CLARK

WWWW/Ann Arhor, MI
OM/PD: Rob Walker
3 KEMH URBAN

WNCY/Appieton, Wi
OM Jeff McCarthy

) Jo('slréIJSllanrtﬁ)n

WKSF/Asheville, NC
OM/PD: Jeft Davis
APD/MD: Brian Hatfield

10 KEITH URBAN
10 RASCAL FLATIS

WKHX/Atlanta, GA*
OM/PD: Mark Richards
MD:Juhngx Gray

3 RASCAL FLATTS

WPUR/Atlantic City, NJ
PD: Joe Kelly
Mo Adds

WKXC/Augusta, GA
PD: T Gentry
APDMD: Zach Taylor

1 NEAL MCCOY
1 JODESEMmlNA

KASE/Austin, TX*
OM/PD: Mac Daniels
APDMIJ Bomeken

‘ LUNESTAR
1 GRETCHEN WILSON

KUZZ/Bakersfield, CA*
PD: Evan Britwell
MD Kamn Gamla

XX NICM!.S

RASCAL FLA'ITS

WPOC/Baltimore, MD*
PD: Ken Boesen

APOMD: Michael J.
1 GRETCHEN WILSON

WYNK/Baton Rouge, LA*
0OM: Bob Mumphy

PD: Sam McGuire

APD/MD: Austin James

No Adds.

WYPY/Baton Rouge, LA*
PD: Dave Dunaway
MD: Jlmrrgl!moks
3 TS
HENCHOLS

KYKR/Beaumont, TX

OM: Joey Annstrong

PDMD: Mickey Ashworth
6 JOE NICHOLS

5 KEITH URBAN
1 MARK CHESNUTT

WJLS/Beckley, WV
OM/PD: Dave Willis
37 GRETCHEN WILSON

25 MARTINA MCBRIDE

17 KEITH URBAN

11 JOE NICHOLS

WKNN/Biloxi, MS
OM: Walter Brown
PO: Kipp Greggory

WZKX/Biloxi, MS
POD:Bryan Rhm!es
MD: Gwen

Wilso
2 AVANSALPR § T AUBBERBAD
2 LUTLEBIG TOWN
2 DIERKS BENTLEY

NN

WHWNK/Binghamton, NY
OM/PD: Ed Walker
28 BLAKE SHELTON
12 DARRYL WORLEY
KEITH URBAN
AL FLA

KEITH ANDERSON

WDXB/Birmingham, AL*
PD: Tom Hanrahan
APD/MD: Jay Cruze

No Adds.

WBWN/Bleomington, IL
DM/PD: Dan Westhoff
APO/MD: Buck Stevens

10 ALAN JACKSON

10 MARTINA MCBRIDE

WHICUBluefield, WV

OM: Ken Dietz

PDIMIJ' .lne .larvis
7 .IAC.

7 MARTINA MCI

g ALISDN KRMJSS & UNION STATION

STEVE NOL
3 JEANNIE KENDALL

KIZN/Boise, ID*

OM/PD: Rich Summers

APDMD: %‘mrmm
ALAN JAC)

KQFC/Boise, ID*
OM: Kevin Godwin
PD: Kevin Anderson
APD/MD Jim Miller
ALAN JACKSON
A LisA BRU(OP

WKLB/Boston, MA*
OM: Don Kelley

PD: Mike Brophey
APDKIEIHAHI.‘JU:ﬁ Egﬂw Rogers

KAGG/Bryan, TX
PD/MD: Jennifer Alien
20 KEITH URBAN

20 LUKE STRICKLIN

WYRKBuffalg, NY*
APD/MD: Wendy Lynn
RATTS
BILLY CURRINGTON

WOKO/Burtington
OM/PD: Steve Pelkey
MD: Chris Reed

5 KEITH URBAN
4 NEAL MGCOY

KHAK/Cedar Rapids, {A
OM: Dick Sladlen

PD: Bob James

MD: Dawn Johnson

15 ALDEAN

17 JAMIE ONEAL

16 JOSK GRACIN

WIXY/Champaign, IL
PD: Sky Phillips
MD: Nicole Beals
15 KEITH URBAN
15 PHIL VASSAR
15 RASCAL RATTS
15 GRETCHEN WILSON
15 MARTINA MCBRIDE
7 JOSH GRACIN

7 STEVEHOLY
7 DIERKS BENTLEY

WEZL/Charleston, SC*
OM/PD: Lee Matthews
APDMD: T.J. Phillips

7 MIRANDA LAMBERT

KEITH ANDERSON

WNKT/Charleston, SC*
PD: Brian Driver
1 LONESTAR
NICHOLS
STEVE HOLY

WQBE/Charieston, WV
OM: Jetf Whitehead
PD: Ed Roberts

MD: Bill Hagy
!9 PAT BOONE

WKKT/Chariotte*
OM: Bruce Logan
PD/MD: John Roberts
PHIL VASSAR
RYAN SHUPE & THE RUBBERBAND

WS0C/Chariotte*

APD/MD: Rick McCracken
2 msnxs BENTLEY

WUSY/Chattanooga, TN*
PD: Kris Van Dyke
MD: Bill Poindexter

2 KEITH URBAN

1 LEE ANN WOMACK

1 J0 DEE MESSINA

WUSN/Chicago, IL*
PD: Mike Peterson

MD: Marci Braun
2 JASON ALDEAN

WUBE/Cincinnati, OH*
PD: Marty Thompson
APD: Kathy 0’Connor
MD Duke Hamlﬂnn

5 RﬁSCAL FLAITS

WYGY/Cincinnati, OH*
OM: TJ Holland
PD: Stephen Giuttari
APD/MD: Dawn Michaeis
1 PHIL VASSAR
BLAINE LARSEN

WGAR/Cleveland, OH*
PD: Meg Stevens

MD: Chuck Collier

No Adds

KCCY/Colorado Springs, CO*
OM: Bob Richards
PD: Travis Daily
MD: Valerie Hart
4 GRETCHEN WILSON
RASCAL RLATTS
CHRIS CAGLE

KKCS/Colorado Springs, CO*
PD: Carison
1 ALISON KRAUSS & UNION STATION
KEITH URBAN
RASCAL FLATTS

WCOS/Columbia, SC*
PD: L) Smith

APD/MD: Glen Garret!
No Adds

WCOL/Columbus, OH*
PD: John Crenshaw
APD/MD: Dan E. Zuko

JO DEE MESSINA

WGSQ/Cookeville, TN
OM: Marty McFly
PD: Gator Harrison
APD: Phillip Gibbons
MD; Stewart James
KEITH URBAN
RASCAL RATTS

KRYS/Corpus Christi, TX
DM: Paula Newell

PD: Frank Edwards

MD: Deena Blake

KPLX/Dallas, TX*
PD: John Cosk
MD: Alan

JOE Ni S

KSCS/Dallas, TX*
DM/PD: Lorrin Palagi

APD/MD: Chyis Huff
MARTINA MCBRIDE

WGNE/Daytona Beach, FL*
PO/MD: Jeff Bavis

KEITH URBAN

RASCAL ALATTS

KYGO/Denver, CO*
PD: Joel Burke
MD: Garvett Doll

4 TRACE ADKINS

4 MARTINA MCBRIDE

3 KEITHURBAN

KHKI/Des Moines, I1A*
OM: Jack 0'Brien
PD: Andy Edliott
MD: Eddie Hattield
4 JOSH TURNER

2 KEITH URBAN

KJJY/Des Moines, 1A*
DM: Jack 0'Brien
PD: Andy Elliott
MD: Eddie Hatfield
KEITH URBAN

WYCD/Detroit, MI*
PD: Chip Miller
APD/MD' non Chatman

RVL
KE[TH ANDERSON

DE NICHOLS
STEVE HOLY

WODJR/Dothan, AL
OM/PD Jerry Broadway
ew Sawyers

CE TOBV KEITN
15 LONESTAR

KKCB/Duluth
PD: Derek Moran
mlkum Dandy

WAXX/Eau Claire, Wi

KHEY/E! Paso, TX*
PD/MD: Steve Gramzay
DHERKS BENTLEY
2 LUKE STRICKLIN

WRSF/Elizabeth City, NC
OM/PD: Tom Charity
9 KEITH URBAN

WXTAErie, PA
0OM: Adam Reese
PO/MD: Fred Horton

S RYAN SHUPE & THE RUBBERBAND

KKNU/Eugene, OR

PD/MD; Jim Davis
10" HOT APPLE PIE

WKDQ/Evansville. IN
PO/MD: Jon Prell
15 ALAN JACKSON

15 MARTINA MCBRIDE

KVOX/Farge

OM: Janice Whitimore
PD: Eric Heyer

MD: Scoft Winston

26 GRETCHEN MLSDN

12 KE{TH ANDEI

3 BUDDY JEWEL{
3 LISABROKOP

Stations and their adds listed alphabetically by market

KKIX/Fayetteville, AR
PD: Dave Asheraft
APD/MD: Jake McBride
13 ALAN JACKSON

5 LUKE STRICKLIN

3 RASCAL ALATTS

WKML/Fayetteville, NC
OM: Mac Edwards

PD: Paul Johnson

APD: Dave Stone

KAFF/Flagstatt, AZ
PD:C.J. Murri
APDMD: James

8 KEITH URB)

8 BILLY CURRINGTON

8 DIERKS BENTLEY

8 TERR! CLARK

WFBE/Fiint, MI
PD: Coyote Collins

APD/MD: Dave Geronimo
BILLY CURRINGTON
SHANE OWENS

WXFL/Florence, AL
PDMD: Ga'!;’y Murdock
10 SHAWN Kl

9 Je
8 JOE MCHOLS.

KSKS/Fresno, CA*
PD: Steve Pleshe

MO: Jason Hurst
1 JOE NICHOLS

KUAD/Ft. Collins, CO
PD: Mark Callaghan
APD: Dave Jensen
MOD: Brian Gary
0 LFAM RIWS

MCBRIDE

RASCAL FLATTS

WCKT/Ft. Myers, FL*
OM/PD: Steve Amari
APD/MD: Dave Logan

1 NEAL MCCOY
RASCAL FLATTS

WWGR/Ft. Myers, FL*
PD: Mark Phillips

RSON
1 DIERKS BENTLEY
TRACY LAWRENGE

WYZB/Ft. Walton Beach, FL
OM: Scratch Malone
PD: Todd Nixon

ALDEAN
13 MONTGOMERY GENTRY
10 LEANN RIMES

9 LONESTAR
8 GRETCHEN WILSON

WOHK/Ft. Wayne, IN*
OM/PD: Rob Kelley
16 JASON ALDEAN

WOGK/Gainesville, FL*
PD: Mr. Boh

MD: Bi
3 O W,LE

WBCT/Grand Rapids, MI*
DM/PD: Doug Mantgomery
APD/MD: Dave Taft

No Adds.

WTQR/Greensboro, NC*
OM: Tim Satterfietd

PD: Bill Dotson

APD/MD: Angie Ward

No Adds

WRNS/Greenville, NC*
PD: Wayne Carlyle

WESC/Greenville, SC*
OM/PD: Scott Johnson
APDMI:mJohn Landrum

2 NEAL
2 GARY ALLAN

WSSL/Greenville, SC*
OM/PD: Scott Johnson
MD: Kix Layton

WAYZMagerstown
PD: Chris Maestie
MD: Tori Anderson

12 GRETCHEN WILSON
8 GARY ALLAN

7 BRITTONJACK
1 BRITTANY WELLS

WCATMarrishurg, PA*
PD: Wil Robinson
APDMD: Don Brake

STEVE HOLY

WRBTMarrishurg, PA*
OM: Chris Tyler
PO/AMD: Newman

No Adds

WWYZMartford, CT*

PO: Pete Salant
4 HOT APPLE PIE
4 LEE ANN WOMACK

KILTMHouston, TX*
PD: Jeff Garrison
M Sy

KKBQ/Houston, TX*
PD: Johnny Chiang
MIJ Chyisti Brooks

MATT JENKINS.
RAY SCOTT
RASCAL RATTS

WTCRMuntington
PD: Judy Eaton
MD: Dave Poole

BUDDY JEWELL
5 CONHUNLEY
5 JE
5 TONY RAMEY

WORMMuntsville, AL
OM/PD: Todd Berry
APD: Stuart Langston
MD: Dan McClain

No Adds

WFMS/Indianapalis, IN*
PD: Bob Richards

MOD: J.D. Cannon
DARRYL WORLEY

WMSY/Jackson, MS
OM: Steve Kelly

PD: Rick Adams

APD: Kim Allen

No Adds.

WUSJ/Jackson, MS
PD: Tom Freeman
No Adds

WRO0OyJacksonville, FL*
DM: Gail Austin

PD: Casey Carter

MD: John Scott

No Adds

WXBQ/Johnson City*
POMD: Bill Hagy
STEVE HOLY

WFGi/Johnstown, PA
MD: Lara Mosh:

7 GRETCHEN WILSON

& KEITHURBAN

KIXQ/Joplin, MO
OM: Jason Knight
PD Steve Kelly

!5 RVM SHUPE & THE RUBBERBAND
8 RASCAL FLATTS

WNWN/Xalamazoo, MI
PD: PJ. Lacey

MD: Dewey

No Adds.

KBEQ/Kansas City, MO*
PD: Mike Kennedy
MD: T.J. McEntire

RASCAL FLATTS

KFKF/Kansas City, MO*
OM/PD: Dale Carfer
APD/MD: Tn%smens
2 RASCAL FLA]
ALAN JACKSON

WOAF/Kansas City, MD*
PD: Wes McShay
APDMD: .gemsse Gartia

KEITH URI

WIVK/Xnoxville, TN*
OM/PD: Mike Hammend
MD: Colleen Addair
7 JOENCHOLS
FF BATES
KEITH URBAN

WKOALafayette, IN
PD: Mark Allen

50 FATTHHILL
10 SHOGTER JEANINGS
ALAN JACKSON

10 RASCAL FLATTS
10 BUAKE SHELTON

KMDLLatayette, LA*

KXKC/Lafayette, LA*
PD: Renee Revett

MD: Sean Riley

No Adds

WPCV/Lakeland, FL*
PD: Mike James
MOt

1 KETTK URBAN.

RASCAL FLATTS
VE HOLY

WIOV/Lancaster, PA*
PO/MD: Dick Raymond
No Adds

WiTL/Lansing, MI*
PD: Jay J. McCrae

APD/MD: Chris Tyler
2 DARRYL WORLEY
KEITH ANDERSON
JOE NICHOLS
STEVE HOLY
RASCAL FLATTS

KWNR/Las Vegas, NV*

PD: Brooks 0’Brian

MD: Sammy Cruise

\3 LEANN RIMES
LONESTAR

‘ SHOOTER JENNINGS.

WBBNALaurel, MS
OM/PD: Lany Blakeney
APO/MD: n Scott
13 GRETCHEN LSON

10 JOE NICHOLS

WBUL/Lexingten, KY

PDMD: Ric Larson
GRETGHEN WILSON

WLXX/Lexington, KY
DM: Robert Lindsey
PD: Marshall Stewart
MD: Kart Shannon

No Aods.

KZKX/Lincoln, NE
DM: Jim Steel
PD: Brian Jennings
APDMD: Carol Turmer
& LEANN RIMES
4 GRETCHEN WILSON
1 KEITH ANDERSON

KSSNALittie Rock, AR*

PDMO: Chad Heritage
JO€ NICHOLS

KZLA/Los Angeles, CA*

OM/PD: R.J. Curtis

AP oo Cares
MARTINA MCBRIDE

WAMZ/Louisville, KY*
PD: Coyote Calhoun
MD: Nyi}!;m Train Lane

KEITH ANDERSON

KLLLAubbock, TX
OM/PD: Jeff Scott
MD: Justin Dunlap
10 JASON ALOEAN

10 JAMIE O'NEAL

10 TRISHA YEARWDOD

WDEN/Macon, GA
PD: Bobby Reed
APD/MD: Laura Starlmg
|0 GRFTCHEN

LSON
‘AN SHUPE & THE RUBBERBAND
4 LEE ANN WOMAC)

WWQaMMadison, Wi*
PD: Mark Grantin
MD: Met McKenzie

KEFTH URBAN

KiAl/Mason City, 1A
POMD: J. Brooks
2 RASCAL LATTS

RASC
GEORGE STRAIT

KTEXMcAllen, TX*
OM: Billy Santiago
PD: JoJo Cerda

APD: Frankie Dee

MD: Palches
4 TRAGE ADKINS

KRWQ/Medford, OR
OM/PD; Lamy Neal
MO: Scott Schuler

LEE ANN WOMACK

O NCHOLS

WGHKX/Memphis, TN*
PD: Lance Tidwell
Nlcurwper.lom

WOKK/Meridian, MS

WKIS/Miami, FL*
PD: Bob Bamett
APD: Billy Brown
MD: Darlene Evans
No Adds

WMILMilwaukee, WI*
OM/PD: Kerry Wolle
APD: Scott Dolphin
MOD: Mitch Morgan

JOE

KEEY/Minneapolis, MN*
OM/PD: Gregg Swedberg
APDJAMD: Travis Moon
E NICHOLS
MARTINA MCBRIDE

WKSJ/Mobile, AL*
OM: Kit Carson
PD/MIJ Bill Black

4 LEE ANN WOMACK.
NEAL MCCOY

KJLO/Monroe, LA
PD: John Reynolds
APDMD: T"'r’% Otero
RASCAL FLA
15 KEITH ANDERSON
15 JOSH TURNER

KTOMMgnterey, CA*
PD: Dave Kirth
5 AL FLATTS
KEITH ANDERSON

WLWI/Montgomery, AL
OM/PD: Bill Jones
MD: Danjne Dixon

10 SUGAR
9 KE\TH URBAN

FIASCAL FLATTS
KEITH ANDERSON

WGTR/Myrtle Beach, SC
OM/PD: Steve Stewart

26 KEITH URBAN
15 RASCAL FLATTS
5 GARY ALLAN

WKDF/Nashville, TN*
OM/PD: Dave Kelly

MD: Kim Leslie
KEITH URBAN

WSIX/Nashville, TN*
OM: Clay Hunnicutt

PO/MD: Keith Kaufman
BILLY CURRINGTON

WSM/MNashville, TN*
PD: John Sebastian
MD: Frank Seres
4 TERRI K
SHOQTER JENNINGS

WCTY/New London, CT
OM/PD: Jimmy Lehn
APD: Dave Eider

15 RASGAL

6 KEITH ANDERSON

WGH/Norfolk, VA*
DM/PD: John Shomby
MM ek Wt

KHKX/Odessa, TX
PD: Mike Lawrence
O Jely e
3 SRAI0OH VR
2 STONEY
2 BRMDON .EMINS
2 SHURMAN

2 JASON ALLEN
GRETCHEN WILSON

EY
5 JAMIE ONEAL

KTST/Oklahoma City, OK*
OM/PD Tom Travis

2 GRETCHEN WlLSOfy =

KXKT/Omaha, NE*
PD: Tom Goodwin
MD: Craig Allen

Ne Adds

KHAY/Oxnard, CA
PD/MD: Buddy Van Arsdale
Ko Adds

KP1LM/Palm Springs, CA
PD: Al Gordon
MD: Kog James
10 RASC
10 BLAKE SHELTON

10 HOT APPLE PIE
10 JOE NICHOLS

WPAP/Panama City, FL

APDMD: Shane Collins
10 JOE NICHOL

WXBM/Pensacola, FL
PD/MD: Lynn West
12 DIERKS EY
7 RAY SCOTT

BUDOY JEWELL
CATHERINE BRITT & ELTON JOHN
ALAN JACKSON
RASCAL FLATTS

WFYR/Peoria, IL
OM/PD: Ric Morgan
10 KEITH URBAN
5 MARTINA MCBRIDE
ALAN JALKSON

WXTU/Philadelphia, PA*
PD: Bob McKay
APD/MIJ Cadlllac.lad(

\ KEI'TH ANDERS[N

KMLE/Phoenix, AZ*

PD: Jay McCarthy

APDMD: Dave Collins
TRACY LAWRENCE

KNiX/Phoenix, AZ*
PO: Shaun Holly
MD: Gwen Foster

1 TRACE ADKINS
JO DEE MESSIKA

KEITN uﬂam
BLAINE LARSEN

WDSY Pittsburgh, PA*
OM/PD: Keith Clark
APD/MD: Stoney Richards
KEITH URBAN
GRETCHEN WILSON

WOGLPittsburgh, PA*
PD: Mark Lindow

MD: Bab Domingo
1 J0 DEE MESSINA

WPOR/Portland, ME
PD: Harry Nelson
MO: Glori Marie

ALAN JACKSON

KEITH URBAN

RLATTS
KETH ANDERSON
LONESTAR

KUPL/Portland, OR*
PD: John Paul
MD: Hmk Ta¥lnr

BMV DEAN

KWJJ/Portland, OR*
OM: Clark Ryan

PD: Mike Mocre
APD/MD: Savannah Jones
No Adds

WOKQ/Portsmouth, NH
OM: Mark Ericson
PD: Mark Jennings
MD: Dan Lunnie
18 GRETCHEN WILSON
1 RANDY TRAVIS
1 GARY ALLAN

WCTK/Providence, RI*
DM: Rick Everett

MD: Sam Stevens

No Aads

WLLR/Quad Cities, IA
PD: Jim D'Hara

MD: Ron Evans

No Adds

WQDR/Raleigh, NC*

OM: Paul Michaels

PD: Lisa Mckay

APDJOE lﬁm&ﬁadﬂm Biddie
RAY SCOTT

KBUL/Rena, NV
DM/PD: Tom Jordan
MD: Chuck Reeves
17 CRAYG MORGAR

4 LUKE STRICKLIN

4 MARTINA MCERIDE
g JOE NICHOLS

KFRG/Riverside, CA*
OM: Lee Douglas
PD/MD: Don Jetfrey

& FLATTS
§ GRETCHEN WILSON

WSLC/Roanoke, VA*
PD: Brett Shamp

MD{&" Or;laymes

WYYD/Roanoke, VA
PDMD: Joel Dearing
2 JOSH GRACIN
1 TRICK PONY
1 TRISHA YEARWOOD
GRETCHEN WILSON

WBEE/Rochester, NY*
OM: Dave Symonds
PD/MD: Billy Kidd

No Adds

WXX0Q/Reckford, IL
PD: Steve Summers
APD/MD: Kathy Hess

KEITH URBAN

KNCl/Sacramento, CA*
PD: Mark Evans
APD: Grig Cole

ALAN JALKSON

BILLY CURRINGTON

WCEN/Saginaw, Mi
PD: Joby Phillips
MO: Keith Allen
4 JOSH GRACIN
KEITH ANDERSON
BRITTONIACK

WKCQ/Saginaw, MI
OM/PD: Rick Walker
MD: John Richards
No Adds

WWFG/Salisbury, MD
OM/PD: Brian Cleary
APDMD: Sandra Lee

& KEITH URBAX
5 JOSH GRACIN

KSOP/Sait Lake City, UT*

APOO 0oty i

KUBL/Sait Lake City, UT*
PD: EdHill

MD: Pat Garrett
2 JOE NICHOLS

KGKL/San Angelo, TX
OM/PD: Boomer Kingston
2 GRETCHEN WL SO

7 KEITH URBAN

7 HOTAPPLEPIE

KAJA/San Antonio, TX*

PD: Clayton Allen
MD: Kactus Lou
No Adds

KSON/San Diego, CA*
PD/AMD: John Marks
No Adds

KUSS/San Diego, CA*
PD: Mike 0'Brian

MD C«M&S%:er

H JOE NICHOLS
5 TRACE ADKINS

KRTY/San Jose, CA*
PD/MD: Julie Stevens
No Adds

KKJG/San Luis Obispo, CA
PD/MD: Pepger Daniels

12 RASCAL FLATTS

5 KEVIN SHARP

KRAZ/Santa Barbara, CA
PDMD: Rick Barker

DARRYL WORLEY
5 KEITH ANDERSON

KSNI/Santa Maria, CA

PD/MD: Tim Brown
22 GRETCNEN MLSON

OE ICHOL
E KEITH ANDERSON

WCTQ/Sarasota, FL*
OM/PD: Mark Wilson
APD: Heidi Decker

No Adds

WJCL/Savannah, GA
DM: Pat Garrett
PD: Boomer Lee
16 JOSH GRACIN
16 KEITH URBAN
7 CHELY WRIGHT

KMPS/Seattle, WA*
PD: Beeky Brenner
MD: Toj

1 MARTI MCBRIDE

KRMD/Shreveport, LA
PD: Les Acree
APDMJ James Anthomy
JAMIE O'NEAL
BILLV CURRINGTM

KXKS/Shreveport, LA
OM/PD: Gary McCoy
MD: Ray Kmq
2 LEANNR
LITTLE BIG YDWN

LUXE STRICKLIN

BRETCHEN WILSON

KEITH URBAN

KSUX/Sioux City, 1A

PD: Bob Rounds

APD/MD: To%mchaels
8 RASCAL ALA]

5 KEITHURBAN

WBYT/South Bend, IN
PD/MD: Clint Marsh
JOSH GRACIN

KEITH URBAN
RASCAL FLATTS

KDRK/Spokane, WA*
DM: Tim Cotier
PD/MD: Jay Daniels
APD: Bob Castle
12 JOE NICHOLS

STEVE KOLY

DARRYL WORLEY

KIXZ/Spokane, WA*
0OM: Robert Harder

PDMD: Paul “Coyote” Neumann

APD: %n Daniels

1 FLATTS

2 DARRYL WORLEY
JOE NICHOLS
JENAI
STEVE HOLY
MARTINA MCBRIDE
BLAKE SHELTON
ALAN JACKSON

WPKX/Springfield, MA*
PD: RJ McKay
APD: Nigk Damon
MD: Jessica IxITer
5 CATHERINE BRITT & ELTON JOHN
1 BUDDY JEWELL
JEFF BATES
TURNER

JOSH
KEITH URBAN
JOE NICHOLS

KTTS/Springfield, MO
OM/PD: Brad Hansen
APD: Curty Glark

No Adds

WIL/St. Louis, MO*
PD: Greg Mazingo
MD: Dammm

3 KEITH URt
KEITH ANDERSON

KATM/Stockton, CA*
OM: Richard Perry
PD: Randy Black

/MD: MoJoe Roberts

14 KEITH URBAN
11 RASGAL RATTS
1 DARAYL WORLEY
JOE NICHOLS.
STEVE HOLY

WBBS/Syracuse, NY*
PD: Rich Lauber
APD/MD: Shg Clark

1 TRACY LAWRENCE

WAIB/Tallahassee, FL
PDMJ:Garx'

21 GRETCHEN WILSON

6 RASCAL RLATTS

5 KEITH URBAN

4 KEITH ANDERSON

WQyK/Tampa, FL*
0M/PD: Mike Culotta
APD: Beecher Martin
MD: Jay Roberts

No Adds

WYUU/Tampa, FL*
OM/PD: Mike Culotta
MD: Jay Roberts

No Adds

WTHI/Terre Haute, IN
OM/PD: Barry Kent

Ry

WKKO/Toledo, OH*
OM: Tim Roberts
PD/MD: Gary Shores

APD: Hatve! Steele
5 LEANN RIM! S

WIBW/Topeka, KS

OM: Ed 0°Donnell

PO: Rich Bowers

APD/MD: Stephanie Lynn
URBAN

8 KETH

~

WTCM/Traverse City, MI
OM/PD: Jack 0'Malley

MD: Carey Carison
9 KEITH URBAN

5 RASCAL FLATTS
5 KEITH ANDERSON

KiIM/Tueson, AZ*
OM: Herb Crowe

PDMD: Buzz Jackson
4 GRETCHEN WILSON
JOSH TURNER

KVO0O/Tulsa, OK*
Pﬂm:wfsoﬂuampmn

KEITH URBAN
JO DEE MESSINA

WWZD/Tupelo, MS
OM: Rick Stevens
PD: Bill Hughes
APD: Paul Stone

§ PHIL VASSAR

KNUE/Tyler, TX

OM/PD: Michael Cruise
13 GRETCHEN WILSON

KJUGNVisalia, CA*
PD/MD: Dave Daniels
KEMTH URBAN

RASCAL ALATTS
JOE MCHOLS

WIRK/W. Palm Beach, FL*
PD: Mitch Mahan
MIJ JﬁJadMn

\ STEV[ HULV

WACO/Waco, TX
OM/PD Zack Owen

10 .IAMIE O‘NEAL

WMZ0/Washingten, DC*
OM: Jeft Wyatt
PD: George King
MD Shellrfx Rose
TTS
6 LUKE STRICK.LIN

WOEZ/Wausau, Wi
PD: Bob Jung

APD/MD: Vanessa Ryan
18 KEITH URBAN

WOVK/Wheeling, WV
PO/MD: Jim Elliott
Ho Adds

KLUR/Wichita Falls, TX
OM/PD: Brent Wamer
ALAN JACKSON
RASCAL RATTS
KEITH ANDERSON

KFDi/Wichita, KS*
0M/PD: Bevertee Brannigan
MD: Carol Hughes

2 RASCAL FLAT
1 MARTINA MCBRIDE
1 KETH URBAN

KZSN/Wichita, KS*
PD: Chuck Geiger
MD: Pat Moyer

JOSH TURNER

WGGY/Wilkes Bare, PA*
OM: Jim Rising

PD: Doc Medek
Moy ey

1 MARTINA MCBRIDE
BLAXE SHELTON

WWQQ/Wiimington, NC
OM: Peny Stone

PD: John Stevens
APOMD: Brigitt Banks

No Adds

KXDD/Yakima, WA
OM/PD: Dewey Boynion
APD/MD: Joel Baker
KEITH URBAN
HOT APPLE PIE

WGTY/York, PA*
PD/MD: Brad Austin
Ho Adds

WQaXK/Youngstown, OH

PD: Dave Steele

APD: Doup James

MD: Burton Lee

No Adds
roweren[ 1]

MEDIABASE

*Monitored Reporters
223 Total Reporters

121 Total Monitored

102 Total indicator

Did Not Report,
Playlist Frozen (3):
KOUT/Rapid City, SD
WFRG/Utica, NY
WPSK/New River
valley, VA

J
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JULJE KERTES

Jjkertes@radioandrecords.com

PARrT Two OF A Two-PART SERIES

On-Air Program

Directors

Their challenges and t iumphs

[ast week on this page, PDs from across the country described
L. the advantages and challenges of pulling double duty as
managem.ent and talent. This week they’ll talk about time-man-
agement strategies and share some advice for those of you in

similar situations.

It may seem like a lot of hard work, but these
PDs really enjoy being on the air and holding
down all their other responsibilities. WMJC (Is-
land 94.3)/Nassau-Suffolk PD/afternoon drive
"host ']on Danjels sayé; 7[’H6nrersrilj/7,7 1 like both
duties. There has never been a day there I
haven’t looked forward to going on the air to do
my shift.

“I enjoy everything about the PD role — the
scheduling of the music, building relaticnships
with record-company contacts, doing music re-
search, analyzing ratings, etc.”

WBBQ & W5GF/ Augusta PD and WBBQ af-
ternoon host Hank Brigmond is an on-air
veteran, but he prefers nurturing other, talent.
“After 20-plus years I still enjoy being onlthe air,
but I really enjoy coaching my staff and
helping them get better a whole lot mare,” he
says. “When I can get a talent to improve and
they not only achieve their goals, but also move
up, it pleases me more.”

Managing Time

Performing both PD and on-air duFies re-
quires a thorough understanding of time man-
agement, and KDGO & KPTE/Durango, CO
OM/PD and KPTE morning show host Scott
Matthews can attest to that. “I always need more
hours in the day because there are s¢ many
things I want to do with
these stations,” he says.

"My Palm PDA ismy
best friend. It helps me
keep track of tasks, take
notes while I'm out and
keep my calendar, and [
don’thave tohave a huge
Day-Timer to organize
everything. There’s got

S
Hank Brigmond to be a Palm epdorse-
ment contract in there
somewhere.

“Before I had the Day-Timer, Ijust kept a le-
gal pad onmy desk. Crossing off tasks can bring

“But when something important is coming
up and there are deadlines involved, I some-
how find a way to shift into ‘super-productive
mode,” where I just hunker down and get
things done. It may be pretty late by the time
I'm done, but it's such a good feeling to clear
off my to-do list.”

WMBZ (94-1 The Buzz)/Memphis PD and
morning show host Brad
Carson says he tries to
take advantage of every
waking hour.

“Imaintain my sched-
'l ule using prioritized lists
and by using the first
hour of work, between
4:30am and 5:30am, for
important e-mail corre-
spondence and delegat-
ing assignments,” he
says. “That first hour in the office when nobody has
arrived yet is critical.”

Brigmond summarizes things simply: “You
have to learn to say no. Also, learn to delegate
the right way.”

The Answer Is Great People

Scott Matthews

With radio employees spread so thin, can a
PD/ air talent give 100% to both jobs? These pro-
grammers agree that it takes more than one per-
son to create a well-oiled machine.

Scott Chase — OM of WCVQ, WEGI, W]QI,
WKEFN, WVVR & WZZP/Clarksville, TN; PD
of WJQI; and PD/afternoon host for WCVQ —
says, “I think you can be successful, but it takes
a lot of organization and a great support staff.
That is why it is so important to hire the right
people. If you have a staff that is talented, de-
pendable and able to pick up the slack, your job
will be so much easier.”

Steve Monz, PD of WAFL, WNCL & WYUS/
Milford, DE and Christian AC Internet-only sta-
tion The Light FM, who also does middays on
WNCL, agrees. “The key is to have a depend-

R

e

SR

A TIGHT, YET COZY FIT kiG/Los Angeles weicomed Curb recording group DeSol for a snug
' in-studio performance. Seen here (back row, I-r) are KBIG morning man Charlie Tuna; DeSol lead
g guitarist Soto, drummer George Saccal, keyboardist Andy Letke, percussionist James Guerrero,

frontman Albie Monterrosa and percussionist Armando Cabrera; (front, I-r) Curb VP/Adult Promotion %
Linde Thurman; KBIG morning show news anchor Irma Blanco; and DeSol bassist Chris Guice. i

 S— -

stations as a consultant or programmer. He says,
“The key to making this work is to hire really
good people and trust them.

“You set up guidelines for your talent — from
MD to promotions director to your airstaff —but
you give them the final say. Let them try new
things within the guidelines. Forgive mistakes
— we all make them. The greatest key to suc-
cess in this situation is working with people you
trust.”

Helpful Hints

If you're in a similar situation, consider these
words of wisdom from ;
your esteemed peers. [
KXLY (Classy 9.9 FM)/ ESE
Spokane PD/afternoon [l
host Beau Tyler advises,
“Give yourself the ben- |
efit of the doubt. No one
can ride with Lance
Armstrong the first time
they get on a bike.

“Attempt to be more
organized. I don't use electronic planners, but
whatever you prefer to use, use it. Write every-
thing down. Accept the fact that you're better at
some things than others. Isolate the things you're
not so proficient at and dedicate more time and
energy there. Teach someone else on the staff
how to use Selector or to dub new songs into the
library.

“Unless you voicetrack your shift, there’s
no such thing as a 40-hour workweek for an
on-air PD. You have to know that the job will
often require longer-than-average workdays
and good organization of your time. If you
don’talready have one, see if you can promote
one of your other jocks to MD and let him or
her take care of the daily music-log responsi-
bilities.

“An excellent AC station needs to have a lot
of attention paid to mu-
sic scheduling, and it’s
too much for an on-air
PD to deal with that ev-
ery single day. Handing
it off to someone else
isn't being lazy. It keeps
you focused on other
programming issues,
and italso gives that oth-

Brad Carson

a sense of accomplishment, and then I'd copy
over the unaccomplished tasks to a new page for
the next day.”

WLZW (Lite 98.7)/Utica, NY PD/afternoon
host Peter Naughton, who also serves as web-
master for all of Regent’s radio stations, is aware
of his own weaknesses. “Being a lifelong pro-
crastinator doesn't help,” he says.

able staff that can make day-to-day decisions,”
he says. “Then you can focus on making sure
each of your stations is hitting its target audi-
ence. When you know what each station is
doing, you can maximize your programming
potential.”

KPLZ/Seattle PD/morning show host Kent
Phillips has his hands full: He oversees 20 FM

er jock a reason to have
more pride and morein-
terest in the station’s success.

"Similarly, delegate any other duties you can
trust someone else to accomplish. For example,
some stations have an Asst. PD who is respon-
sible for routine things like scheduling and cri-
tiquing the weekend part-time talent. Beyond

Scott Chase

www americanradiohistorvy com

that, make sure your spouse or significant other
is aware that there will be plenty of days where

or you'll be getting
home late.”

"Delegate, delegate,
delegate,” Monz says.
“It’'s difficult to let go of
the things you really en- g
joy doing, but there is a |
greater satisfaction in
seeing all of your stations
succeed. You need to
make sure everyone on
your staff knows each station’s philosophy and
game plan and trust that they will execute it.”

Carla Thomas, PD and afternoon host of
KSRZ/Omaha, puts the emphasis on order. “Be-
ing organized is key,” she says. ”A normal hu-
man being can’t remember to do everything
without keeping meeting notes and an active
task list. E-mail is my lifesaver. If Ineed to com-
municate something, it's much easier to just send
a note to someone to make sure they are in the
loop or working on a task.

“Also, understand that some things justaren't
going to get done. Prioritize the most important
elements of your station that will make it suc-
ceed and focus on those. And delegate as much
as you can to staffers you can trust.”

For his part, Chase recommends The One
Minute Manager by Kenneth Blanchard and
Spencer Johnson and Stephen Covey’s The 7
Habits of Highly Effective People. “Reading these
books will really perfect your skills as a manag-
er,” he says. “You may not always have to jug-
gle so many balls at once, but if you do have to
juggle on a higher level —GM, VP, etc. —you'll
be able to handle it.”

Get A Life

Making time for your personal life is actually
part of the job. “You have to have a personal life
in order to have a successful morning show,”
says Carson. “Movies, concerts and big Mem-
phis events are critical to the success of The Buzz,
as is talking about them.”

Matthews says, “It can be overwhelming at
first. Just make sure you give yourself some time
to breathe. Some of our most creative times are
justhanging with the jocks, sales and office staff,
or out on the streets. If you don’t balance
your uptime with your downtime, you're on a
road to early burnout.”

And, perhaps most important: “Always keep
your eye on your goal, then leave it at the office
and spend time with your family,” Brigmond
says. “I have never heard anyone on his or her
deathbed say, ‘T wish I stayed longer at the of-
fice.””

Steve Monz
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ACTOP 30
‘POWERED[}Z
August 12, 2005 wrenel
LAST THIS TOTAL +/- TOTAL W‘E:E'OX%PN TOTALASDTésTIONSI ME"]ABASE

WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS AU[(J(I)%;JCE
1 0 MICHAEL BUBLE Home (743/Reprise/ 2187 +84 184082 28 103/0 o
2 9 ROB THOMAS Lonely No More (At/antic/ 2164 +152 176384 25 98/0 MOSTADDED
3 3 KELLY CLARKSON Breakaway (Hollywood) 1984 13 199318 45 990 |,eicrvne e A0S
4 o BACKSTREET BOYS Incomplete (Jive/Zomba Label Group) 1682 +100 136993 14 96/2 BONNIE RAITT | Will Not Be Broken (Capitol) 16
5 6 LOS LONELY BOYS Heaven (OR Music/Epic) 1560 +21 142727 60 97/0 VERTICAL HORIZON Forever (Hybrid) 10
7 @  ANNANALICK Breathe (2am) (Columbia) 1368  +184 86146 14 935 [A’:NL ::‘G"CI(OBYOW:B?Z" ”)7”/?"/'”/1],/ g
. L reathe (2am) (Columbia)
8 o GOO GOO DOLLS Give A Little Bit /WameTBms./ 1206 +24 101184 32 85/0 MARIAH CAREY We Belong Together (siand/I0uMG) 5
6 8  JOHN MAYER Daughters (Aware/Columbia) 1202 -17 89682 a1 100/0 EAGLES No More Cloudy Days (ERC) 5
12 €  MARIAH CAREY We Belong Together /siand/I0JMG) 1200  +182 113626 11  80/5 | pAUL MCCARTNEY Fine Line (Capitol 5
9 10 TIMMCGRAW Live Like You Were Dying (Curb) 1126 -45 87600 44 87/0 CARRIE UNDERWOOD Inside Your Heaven (Arista/ 4
n 11 RYAN CABRERA True £.V.L.A/Atlantic) 1083 22 59813 29  g5/0 | HOOTIE& THE BLOWFISH One Love (Sneaky Long/Vanguard) 4
10 12 MAROON 5 She Will Be Loved (Octone/J/RMG) 1048 121 90305 42 88/0 MOST
13 @ KIMBERLEY LOCKE | Could (Curt) 870 +64 36585 11 78/0 INCREASED PLA YS
16 @ EAGLES No More Cloudy Days (ERC) 799 +192 64824 6 66/5 ol
14 15 HALL&OATES V'l Be Around (U-Watch) 718 22 71379 4T B0 |, o
15 @ HOWIE DAY Colide (Epic) 70 +54 73320 23 S8 | paiee no Wore Cloody Days /ERC) o192
17 m CARRIE UNDERWOOD Inside Your Heaven (Arista/ 626 +23 45215 6 64/4 ANNA NALICK Breathe (2am) (Columbia) +184
18 18 HALL & OATES 0oh Child (U-Watch/ 504 -34 19737 13 62/0 MARIAH CAREY We Belong Together (Isfand/iDJMG) +182
19 19 RASCALFLATTS Bless The Broken Road /Lyric Street) 444 40 24930 20 500 | ROBTHOMAS Lonely No More /Atlantic/ +152
20 @ HOOTIE & THE BLOWFISH One Love (Sneaky Long/Vanguard) 425 +78 29788 3 51j4 | BACKSTREET BOYS Incomplete LivelZomba Label Group)  +100
22 @  D.MT. ListenTo Your Heart (Robbins) 402 +97 71168 4 azg | T ListenTo Your Heart fobiing +97
A o You MICHAEL BUBLE Home (143/Reprise/ +84
21 22 JESSEMCCARTNEY Beautiful Soul (Hollywood) 319 -2 31769 7 16/0 PAUL MCCARTNEY Fine Line (Capitol) +82
24 @  LIFEHOUSE You And Me (Geffen/ 300 +67 47714 4 192 HOOTIE & THE BLOWFISH One Love (Sneaky LongMNanguard)  +18
27 @ DELTA GOODREM Lost Without You (Columbia) 234 +36 6932 3 353 LIFEHOUSE You And Me (Geffen/ +67
23 25  JIM BRICKMAN & MICHAEL BOLTON Hear Me (Tears Into Wine) (RCA Victor) 218 -20 10664 15 38jo NEW& ACTIVE
26 26 KATRINA CARLSON Suddenly Beautitul (Kataphonic) 208 -14 3369 9 39/0
29 @)  DAVID PACK The Secret Of Movin' On (Peak/ 207 +33 4598 2 381 %:‘m; x“‘l‘gfgt“fgt“’t‘?f‘s"dzgazsgf'{/”ﬁ/
) a : 137, Total Stations: 25, Adds:
28 @ STEVIE WONDER From The Bottom Of My Heart (Motown/Universal) 202 +20 7954 5 393 ERIC BENET Hurricane (Reprise)
25 29 PHIL COLLINS You Touch My Heart (Rendezvous/ 191 -41 5924 8 290 Total Plays: 137, Total Stations: 22, Adds: 2
@ KELLY CLARKSON Behind These Hazel Eyes (RCA/RMG) 138 +56 37355 1 10/1 KENNY G. ffEARTH, WIND & FIRE The Way You Move (Ansta/AMG)
106 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of | Total Plays: 106, Total Stations: 13, Adds: 0
7/31-8/6. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is | KENNY G.f[YOLANDA ADAMS | Believe | Can Fly (Arista/RMG)
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Songs below No. 5 are moved to recurrent after 50 weeks on the chart. Most Added | Total Plays: 104, Total Stations: 30, Adds: 1
is the total number of new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. S .
Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour | SCOTT GRIMES Livin On The Run (Velocity)
Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records. Total Plays: 90, Total Stations: 15, Adds: 1
PAUL MCCARTNEY Fine Line (Capitol)
Total Plays: 87, Total Stations: 23, Adds: 5
IOTAL CECE WINANS All That | Need (PureSprings/iNO/Epic)
PLAYE D’%ggg RRENTS ARTIST TITLE LABELLS) PR 1 Total Plays: 84, Total Stations: 19, Adds: 2
SHANIA TWAIN Forever And For Always (Mercury/IDJMG) 765 CUTTING EDGE Everytime | Try (Thunderquest)
e T8 | SANTANA fIMICHELLE BRANCH The Game Of Love Arista/AMG) 757 | Total Plays: 46, Total Stations: 11, Adds: 1
- e . , BONNIE RAITT | Will Not Be Broken (Capitol)
MICHAEL MCDONALD Ain’t No Mountain High Enough Motown/Universal) 942 MARTINA MCBRIDE In My Daughter’s Eyes (RCA/ 730 Total Plays: 6, Total Stations: 16, Adds: 16
UNCLE KRACKER f/DOBIE GRAY Drift Away [Lava/ 883 KEITH URBAN You'll Think Of Me (Capital/EMC) 727
COUNTING CROWS Big Yellow Taxi (Getfen/interscope) 834 | MATCHBOX TWENTY Unwel /Atiantic/ 705 S U
SHERYL CROW The First Gut Is The Deepest (4&M/Interscape) 800 TRAIN Calling All Angels (Columbial 705 Station playlists for all R&R reporters are available
MAROON 5 This Love (Cctone(/RMG) 790 | MARTINA MCBRIDE This One’s For The Girs (RCA) 696 on the web al ww.radipandrecords.com.

THE
ROLLING
o KO D

“Streets Of Love”

Impacting Mainstream AC Now!

From the new studio album A Bigger Bang In-stores September Gth! e
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SIMPLY RED

NEW SINGLE IMPACTS AUGUST 29

The follow up to Top 5 hits ‘Sunrise’ and ‘You Make Me Ieel Brand New
Taken from forthcoming album ‘Simplified’. an acouslic greatest hits
which includes 3 new songs. Street date October 18

e 50 MILLION ALBUMS SOLD WORLDWIDE
e US #1 '"HOLDING BACK THE YEARS’
e US #1 ‘IF YOU DON'T KNOW ME BY NOW’
e LAST WORLD TOUR PLAYED TO 1 MILLION FANS
| FOR MURE INFO CONTACT:
Senjor Vice President/Promotion: Suzanne Berg, Verve, 212-331-2000, suzanne. berg@umusic.com

National Radio Promotions: Jack Ashion, Ashtan Consulting. 818-707-8127. ashtonconsulls@aol.com
Management: Lisa Barbaris, So What Managenent, 212-877-9631, sovhatarts@gol.com

www.vervelorecast.com  www.simplyred.com

W VYromecasT
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4 N 7 I
H America’s Best Testing AC Songs 12 + R R i POWERED
(Tt'ﬂIETIIEMIISIl.'.l.'IIIII For The Week Ending 8/12/05 S D ACTOP 30 MEDIABASE
BY NEDLARASE cANADA 4
. ) w w w LAST THIS TOTAL +/~  WEEKSON  TOTAL
Artist Title (Label) TW LW Famil. Burn 25-54 25-34 35-54 WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS CHART  STATIONS
2 @ MICHAEL BUBLE Home (Warner Bros.) 423 +1 29 150
ROB THOMAS Lonely No More (Atlantic) 397 416 96% 27% 403 420 398 1 2 ROB THOMAS Lonely No More (Atiantic) a1 -10 24 15/0
KELLY CLARKSON Breakaway {Hollywood) 387 380 98% 42% 396 438 382 3 3 BACKSTREETBOYS Incomplete Uive/Zomba Labe/ Group) 408 2 17 130
4 4 o DANIEL POWTER Bad Day (Warner Bros./ 306 - 10 15/0
EAGLES Cloudy Days (ERC) 384 397 % 391 394 391 .
e Mh B 39 6 ANNA NALICK Breathe (2am) (Columbia) 05 +27 8 140
TIM MCGRAW Live Like You Were Dying (Curb/ 383 384 95% 36% 391 382 34 5 6 KELLY CLARKSON Breakaway (Hollywood) 283 19 36 10/0
RASCAL FLATTS Bless The Broken Road (Lyric Street) 382 — 66% 11% 390 421 381 7 7 o DIVINE BROWN Oid Skool Love (Blacksmith) 212 5on 120
o 8 8 o BRYAN ADAMS This Side Of Paradise (Mercury) 256 12 13 13/0
LOS LONELY BOYS Heaven (08 Music / Epic) 377 369 9% 44% 389 386 391 .
” 9 ] JOHN MAYER Daughters (Aware/Columbia) 252 -12 30 12/0
MICHAEL BUBLE Home (743 / Reprise/ 313 392 85% 8% 371 406 36 11 e AMANDA STOTT Homeless Heart (M Music Canad) 236 +8 25 1110
HALL & OATES I'l Be Around (U-Watch/ 369 348 94% 31% 366 360 368 10 % RYAN CABRERA True (E.V.L.A/Atlantic) 23 10 2 1o
15 s SHANIA TWAIN Don't! Mercury/IDJMG) 220 +10 26 11j0
MAROON 5 She Will Be Loved (Octone/ ./ / AMG) 365 385 97% 48% 360 355 3862 .
14 13 MAROON 5 Sunday Morning /Octone/J/AMG) 214 -3 19 10/0
HALL & OATES Ooh Child (U-Watch) 362 357 89% 24% 356 344 360 16 @ HOWIE DAY Collide lfl”."/ 200 1+5 9 mm
MARTINA MCBRIDE in My Daughter’s Eyes (RC4/ 361 343 94% 47% 363 362 364 12 15* J. ARDEN Where No One... (Universal Music Canada) 200 -24 29 11j0
HOWIE DAY Colice (Epic/ 361 375 8% 2% 366 381 362 17 Ll i Rl LD S e o B SRy
18 17’ HIPJOINT f/ANDERS JOHANSSON Sunshine Higoint/) 164 2 20 90
KIMBERLEY LOCKE | Could (Curty/ 355 365 61% 11% 358 381 351 19 19* KESHIA CHANTE Come Fly With Me (Sony BMG Canada) 145 -1 12 10/0
GO0 GOO DOLLS Give A Litte Bit (Warner Bros.) 354 376 97% 36% 360 365 358 23 e JANNARDEN Wlog ToFd Down UrieclMisi Caradd 127 +31 3 6
) ] , 20 21 VANESSA WILLIAMS You Are Everything [Lava/ 125 -25 20 70
RYAN CABRERA True /£.V.L.A. / Atlantic) 343 353 93% 38% 347 339 349 28 @* FEIST Inside And Out (Cherry Tree/Interscope) 95 +18 6/1
ANNA NALICK Breathe (2am) (Columbia/ 337 351 79% 29% 333 338 338 29 e DAVIDUSHER Love Wil Save TheDay MapleMusic 87 +13 3 3
. . 22 25 IL DIVO Unbreak My Heart... {Columbia) 85 -14 12 8j0
MARIAH CAREY We Belong Together fisfand/I0/MG) 309 324 84% 33% 305 309 3.03 % % o ANNIE VILLENEUVE Un Ange Que Passe (Musicor 81 7 7 00
JOHN MAYER Daughters (Aware / Columbia) 282 293 97% 60% 288 285 289 26 27 J. JOHNSON Sitting, Waiting, Wishing (Brushfire/Universall 19 -8 14 30
- @* STEPHANIE LAPOINTE Nous Sommes (Musicor/ 76 +13 4 0j0
Total sample size is 258 respondents. Tolal average tavorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = fike 27 29 COLDPLAY Speed Of Sound (Capitol) 69 10 2 21
very much). Tolal familiarity represents the percentage of respondents who recognized the song. Tolal burn represents the number .
of respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition - @* MELANIE RENAUD Vivre (DEF) 65 +6 3 0/0
is based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music
preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of 23 Canadian AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks.
participants on the the Internet only. RateTheMusic is a registered trademark of Rate TheMusic.com. The RTM syslem, is available for Songs ranked by total plays for the airplay week of 7/31-8/6. Bullets appear on songs gaining plays or remaining flat from
local radio stations by calling 818-377-5300. RateTheMusic.com dala is provided by Mediabase Research, a division of Premiere previous week. If two songs are tied in total plays, the song with the targer increase in plays is placed first. Songs below No.
k Radio Networks. 15 are moved to recurrent after 20 weeks on the chart. © 2005 Radio & Records. ¢fie Indicates Cancon.
/o _/
( KRTR/MHonolulu, HI* KSNE/Las Vegas, NV* WALK/Nassau, NY* WHOM/Portiand, ME KSBL/Santa Barbara, CA KOOI/Terr T
REPORTERS SRRSO |MERRT g mimeec | SIS
3 e LA CECE WINANS
Stations and their adds listed alphabetically by market RSk el H° Ky, NE e N xﬁwm B | st wn !,'ﬁ.."n‘ﬁ’é‘& NY
. * - " - m falenting P A :7"""':' Pll ool
; " i ' v 7 WAHR Huntsville, AL* . + | WWLprovidence, Ri* .
? L At i m L eyl KMSXiLitte Rock, AR WLMG Now Oreans, LA* | . o b X Shmpon, LA WEAT/W, paim Beach, FL
KMGA/AIbugquerque, WM+ | JERE/Burington® oy Cst, X WDAR/Florence, SC e APDMI) ot Rodts mmmﬁmm -
ON: Exso skl b il No Adds PR RATY WASH/Washi oc*
PO e A o R o WRSAMuntsville, AL* | KOST/Los Angeles, CA* . WA Washington,
3 BRGLES i POMD e s P o FOND St Sz WLTWNew York, NY- WRAL Raleigh. NC- WNSN/South Bend, IN DELA Cooo
(‘,'.‘,'-5.".’“!%'“”'“ PA* %Z%M' 2 PAUL MCCARTNEY "3 m(smzrrsovs o L oo un Murwle 'fzn \fmm HORIZON W‘\J';ﬂsn mm ita, KS
d i . WMGN/Madison, Wi* ic 3
" Do WHBG Carton, OH- 3 WY WAFY Fraderick, WD ST oo KENO oo, NV* S Spokane, WA T T
Wi WLOT/Dayton, OH* e wooo Yo indianapolis, N" | fohas WHUDNewburgh, Ny* | 2" O ol v 1 CARRE LADERWLOD
I')(MY 'ﬂﬁ’ﬁ'.."’"“““e A w o ol Ws"’::'m"" %J&"‘Rﬁf"?«m m&zﬁmﬁﬁm WMGS/WIkes Barre, PA*
1”?('|)Mgz‘R'LEY e APDMI) Munmnll DKM,SI:E)F':/.F’:‘BSI'IM;7 :}A' 4 DHT wnDManchesler NH mgmmmd VA* — :n g:ﬁm
KDAT Cedar Hanlﬂs 1A %'ﬁ'&mm . ol WWDENorfolk, VA" Adam Stubbs KXLY/Spokane, WA*
mFgﬁ/Aﬂm?nﬁc City, NJ* Apn & c«m KOSI /Daner co* !é-l}g'(‘/.lacbmn, MS Mn DJ:;II m,: - cﬁﬂ'ﬂ ;';’;‘d‘;;'"' o N )
mAyd:EI&n Aqua E E%E%wm o er Slm Hammnn %LSE MCCARTNEY KVLY/M(:NIQI‘I ™ IE RATTT awnuﬁ(%m Vllll Lblu:
KTRR/F. Collins, CO* . 5 :
LEDbL WP Wt Clagar’ WTFMidohnson Ciy* :::;z;m o KMGL/Okiahoma City, OK* | Sogamicanoke, VA WMAS Saringfleld, MA .
WeBAugusta, GA* WSUYCharteston, SC* | WMGCDetrolt, MI* HOOTE &V 0w R e Oen Nohtss ATNa: Aok Aihony WENI/Wilmington, NC
PO ank g QWD Wk Edarts O m Harer WMEEFL Wayne, IN* — m.:ml"mﬂ'houme. FL* ;%vgl:m:a
Sk 0 R haneson R e WKYE/Johnsiown, PA PO: Wik Lowe KEFMOmaka, NE* %ﬁ:’mM/Tﬂoehestef Ny KGBXSpringfied, MO A
KKMJ/Austin, TX* e n%::'s?r m: BONNIE RAJ PD n mua e %4 m‘ ; ‘I“w 3 SHERYL CROW
PD: AInDNu | WDEF/Chatianooga, TN* WNI(; troit, MI* . . APOMD: Oava Roberts R - MA*
W Sy WD Pt s AP Tt L WLHT/Grand Rapids, MI* By e raptis, TN KGBYSacramento, Ca* | "**** R
RO DAY MO Robi Daniet NoAdds OMPL: Bl Baey WOLR/Xalamazoo, MI MD: Lany WMGF /Orlan du FL* PO Wik berta CUTITNG EDGE
— IS it POt e R s OM:Gon KEZK/SL. Loyis, MO* WARM/York, PA*
KGFM/Bakersfield, CA WOOFDothan, AL PALL MCCARTNEY 3 PAUL MCCARTNEY %Mm'; P':zmm PD: Mark Edwards PR Dave Arthory
PONE WLIT/Chicago, L FOMD Lok S 00D Grand Rapts, M TOHT WHGQMiddlesex, Wi+ | 6 Wkt KYMXSacramento, CA" | Ve & ouuon sous .
KKMY Beaumonl, TX* i FOME o KR ansas City, MO® SIRVEWONDER WMEZPensacola FL* | fodas KJOY/Stockton, CA* powereo[1]
N m)/m) DmJnnmn ) . GM/APD. Nlan Wilkur Ritchis OM: John Christian FMWERTE
o o KTSM/E| Paso, TX WMXC/Mobite, AL No Adds POMD: Difk Kooyman MF“I AB AQE
No Adds . Pn/"‘n; Bl Ynlg 10 HOOTIE & THE BLOWFISH OM': Kit Carson GER/Sa inaw, MI* 5 SCOTT GRIMES ] {
ngHM/Cmcmnah OH A2D:Sam Caiana WMAG/Greensboro. NC* PO Can Mason vald: ERSaginaw, I - A
WMJY/Biloxi, MS* W0, e W ERIC BENET OM: Tim Safterield KUDL/Kansas City, MO* Nohdds WSWT/Pearia, IL PO Joy O Dome UERTCALHOREON Monitored Reporters
OM/PD: Walter Brown 3 MARLAH GAREY PO: Scot Ketth OM/PD: Thom McGinty OM/PD: Randy Rundle Ao le Langely
8 ANNA NALICK HT 3 No Adds 1 DHT 12 MARIAH GAREY WYYYISymnuse. NY* 132 Total Reporters
WA CaY e ae. PA PR KISN/Mogesto, CA* 2 Reiner oo o e | ke _——
st Bimigha, | WIOKElewar. o | L, MM, G| oo, T Ronats T — :‘,ﬁﬁéﬁ%&:“e Gty UT* | ot v o 106 Total Monitored
Anmnﬁ; Valarie Vining "n:\}g:ﬁm%mzon 2UNSEAM "DM" G'W Wekinney No Adds; T —— APDMII ol md“g;"m Wt 8 T BLOWRISH 26 Total Indicator
PD: Steve Ardolina
. KKLColorado Springs, CO* WSPA/Greenville, SC* KTDYLatayette, LA* MO: Bitan Moors WRVF/Toledo, OH* Did Not Report,
KXLT/Boise, iD WlKYﬁvanvalle, IN (el o Ho Adds KQXT/San Antonio, TX* OM: Bill Michaels Playl 4):
O ot ot O e s FOME Bt M L WLTPtsburgh, PA M ct S " B ors KEZNPaim Springs.
PAUL MCCARTNEY VERTICAL HORIZON PAUL MCCARTNEY 5.,‘}',‘.}".,.’“,.."'&‘2{.7' CA* vmnm Homzou %pﬁg%" {;élﬂrn (;ltlnomzon sv AG oo L
jocktord,
JX/Boston, MA* - KEZATayetieville, AR WRCHMartor, CT* WFMi(Lansing, MI* I . . WPEZ/Macon, GA
f}\rd's" s gsmg&mﬂgﬂllw *|' 10 CARRIE UNDERWOOD e — MLl gm%smdl’ BONNIE AATTT 3 EABLES f{;",{;{,‘: i M"I' Y
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HOT AC TOP 40

Lo 1 o
August 12, 2005 pOWERED[T]
W e e e EE ke g ERP MG MEDIABASE
|
1 1 LIFEHOUSE You And Me (Geffen/ 3174 -39 182841 27 88/0 ,
2 e KELLY CLARKSON Behind These Hazel Eyes (RCA/RMG) 3064 +194 175850 14 83j0 M Qs TA D D E D
4 0 COLDPLAY Speed Of Sound (Capitol) 2715 +15 140939 16 88j0 ARTIST TITLE LABEL(S) ADDS
3 4  ROBTHOMAS LoneriNo More (Atlantic) 2697 84 167649 27 870 SHERYL CROW Good Is Good (A&M/interscope) 28
5 5  3DDORS DOWN Let Me Go (Republic/Universal) 2367 171 134518 32 84)0 flg'::%: *E"“e ﬁ‘ _”'“;D:AY ”lsc"”’i/’ZJM"’/ ::
. . verything To Me (Capito
7 @ ROB THOMAS This Is‘ How A Heart Breaks (Atlantic/ 2188 +219 119185 10 86/0 DAVE MATTHEWS BAND Dreamgirl (RCA/AMG) 9
6 7 GAVINDEGRAW Chariot L/RMG/ 2026 -118 100102 23 80/0 GWEN STEFANI Cool /interscope) g
10 0 COLLECTIVE SOUL B:etter Now (£l Music Group) 1945 +36 87135 24 73/0 NICKELBACK Photograph (Roadrunner/IDJMG/ 8
8 3 ANNA NALICK Breathe (2am) (Columbia) 1933 5 109869 36 820 :%V#IELPAY ?heYSaysH /Epic/m - ;
. L.H.1. Listen To Your Heart (Hobbins,
9 10 GREENDAY Boulevarfld pf Broken Dreams (Reprise) 1863 -63 110658 35 85/0 T. LEE f/B. WALKER Good Tirmes /71 Education Services) 6
|
13 @ GREEN DAY Holiday (Reprise 1796 +166 99554 12 671
" 13 KELLY CLARKSON Since U Been Gone (RCA/RMG) 1757 -126 115829 33 83/0 - MOST .
14 @ TRAIN Get ToMe (Columbia) 1681  +126 72886 7  74I0 INCREASED PLAYS
16 @ JOSH KELLEY Only You Hollywood) 1433 +77 55867 9 7812 K
18 @ GWEN STEFANI Cool (/nterscape) 1334 +305 62251 6 69/8 ARTIST TITLE LABEL(S) ICHEASE
17 @ JASONMRAZ Wordplay (Atiantic) 1304 +4 46593 12 66/ z“wEE“J;T":F“AV""Gg"dI '; f"“d ’A‘j"’/’”"’m”/"” +;;;
| ool (Interscope +
19 @ MARIAH CAREY We Belong Together (/sland//0JMG) 1161 +164 54690 8 a4j2 ROB THOMAS This Is How A Heart Breaks Atfantic/ +219
22 @ KEITH URBAN You'll :think 0Of Me (Capitol/EMC) 1021 +154 74574 9 43)2 3 DOORS DOWN Here By Me (Republic/Universal +197
20 20  GWEN STEFANI Hollaback Girl finterscape) 932 -36 61205 " 26/0 KELLY CLARKSON Behind These Hazel Eyes (RCA/RMG) +194
21 @ LOWMILLIONS Statue (Manhattan/EMC) 879 0 25082 12 4211 ;';E;':::::mv ’é"]””'”? ol LG +:gg
. e Belong Together f/s/a +
24 @ VERTICALHORIZON Forever /Hybrl{l/ 851 +54 27830 12 4601 KEITH URBAN You'l Think Of Me (Capito/EMC) 154
23 23 BACKSTREET BOYS, Incomplete (Jive/Zomba Label Group) 697 -148 26219 16 36/0 TRAIN Get To Me (Columbia/ 126
26 24  DEF LEPPARD No Matter What (Isiand//0JMG) 637 12 31288 10 33/0
27 €D  SIMPLEPLAN Untitled (Lava/ 592  +20 23566 7 3111 NEW & ACTIVE
29 @ HOOTIE & THE BLOWFISH Cne LoYle (Sneaky Long/Vanguard) 575 +105 17508 3 42/3 BEN FOLDS Landed (2ic/
30 @ BLACK EYED PEAS f?on’t Phunk With My Heart (A&M/interscope) 529 +65 33237 6 153 Total Plays: 268, Total Stations: 18, Adds: 0
@ SHERYL CROW Good Is Good (4 &M/Interscape) 477 +IN1 30635 1 56/29 DANIEL POWTEI} Badé)ay (Warner Bros.)
‘ Total Plays: 254, Total Stations: 21, Adds: 0
32 @ PAPAROACH Scars (Geffer M3 437 1841 6 N ERs A These Things That 've Done (isiand/IDMG)
31 30 PATMCGEE BAND Must Have Been Love (Kirtland) 427 -2 8206 8 260 Total Plays: 227, Total Stations: 16, Adds: 1
4 @ BON JoVI Have A Nice Day (Island//0JMG) 426 +80 36484 2 35112 1F_OI'JIFF!IGHTEzlg %est |0é Yop lﬁﬂféﬁxﬂ 1
" otal Plays: 223, Total Stations: 15, Adds:
35 @ WEEZER Beverly HI“S‘ (Geffen) 424 +78 17769 6 1011 JOY WILLIAMS We (Red Ink/Reunion/PLG)
36 @ D.H.T. Listen To Your Heart (Robbins) 414 +82 26453 3 207 Total Plays: 216, Total Stations: 21, Adds: 3
28 34 COURTNEYJAYE Can'tBehave fisland/DIMG) 399 81 12846 14 270 fTiotﬂ:HAZ F:;'Bﬁgt!f 'Ingi /:/f'fyf'"/I © a3
. otal Plays: 198, Total Stations: 11, Adds:
@ 3 DOORS DOWN Hel‘e By Me (Republic/Universal) 329 +197 12007 1 Joja Total Plays: 179, Total Stations: 15, Adds: 0
39 €D  STAIND RightHere (Fip/Atlantic) 307 +64 7725 2 200 ANTIGONE RISING Don't Look Back (Lava/
@ OWIE DAY She S | Eoi 01 10 9611 ] 3007 Total Plays: 162, Total Stations: 13, Adds: 1
H e Says (Epic/ 3 +105 I U2 City Of Biinding Lights finterscape/
@ MICHAEL BUBLE Home (743/Reprise) 279 +92 12522 1 21/4 Total Plays: 159, Total Stations: 14, Adds: 1
B . . BOWLING FOR SOUP Ohio... (Silvertone/Jive/Zomba Label Group)
33 40  AVRIL LAVIGNE FallTo Pieces (Arista/RMG) 279 110 7369 13 21j0 Total Plays: 136, Total Stations: 13, Adds; 1
88 Hot AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 7/31-8/6. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is Songs ranked by total plays
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each : i i
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times S ':rllav"s;s |ct|r L R&R_repc:jrters S —
number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. on the web at www.radipandrecords.com.
(© 2005, Arbitron Inc.).© 2005 Radio & Repords.

|
Subscribe to the most camprehensive and up-to-the-minute coverage of radio business news...at a special VIP package rate!

R&R's INDUSTRY VIP PACKAGE e

» R&R Today: The Industry's Leading Daily Fax
* R&R’s Today's News
E-mail updates of breaking stories

* The R&R Directory
The most comprehensive resource guide available

SAVE OVER 25%!

R&R’'S INDUSTRY VIP PACKAGE IS $44500
(Regular rate $595.00)

Call R&R at: Subsctibe online:

310-788-1625 www.radioandrecords.com
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12, 2005

HOT AC

e [ N
] . America’s Best Testing Hot AC Songs 12 + RR ] \POWERED
@mm”””s”: com For The Week Ending 8/12/05 = HOTAC TOP 30 MEDIABASE
bt CANADA.
ist Ti i W W w AST THIS 0 / WEEKS ON
Artist Title (Label) TW LW Famil. Burn 18-34 18-24 25-34 WEEK  WEEK  ARTIST TITLE LABEL(S) NS elars  "CaarT STANIONS
LIFEHOUSE You And Me (Geffen) 415 416 96% 27% 424 418 433 2 a K. CLARKSON Behind These Hazel Eyes (ACA/RMG) 643 +4 9 16/0
ROB THOMAS This Is How A Heart Breaks (At/antic/ 402 405 84% 15% 403 392 4.19 4 e* DANIEL POWTER Bad Day (Warner Bros.) 634 +17 8 18/0
KELLY CLARKSON Behind These Hazel Eyes (RCA/AMG) 400 405 99% 34% 406 403 4.10 1 3 COLDPLAY Speed Of Sound (Capitol) 629 42 15 16/0
HOWIE DAY Collide (£pic/ 396 400 98% 3% 407 404 412 3 4 ROB THOMAS This Is How A Heart Breaks (Atlantic/ 623 -15 6 18/0
ROB THOMAS Lonely No Mare /Atiantic/ 392 400 9% 39% 395 358 451 5 9* AVRIL LAVIGNE Fall To Pieces /Arista/AMG) 608 +3 14 16/0
3 DOORS DOWN Let Me Go (Republic / Universal) 392 404 98% 37% 398 384 418 7 0 MARIAH CAREY We Belong Together (Island//0JMG) 509 +24 6 1310
KELLY CLARKSON Since U Been Gone (ACA / AMG) 388 386 9%% 48% 402 395 4.4 6 7 BACKSTREET BOYS Incomplete (ve/Zombia Labe/Grop) 506 -30 17 12/0
GREEN DAY Boulevard Of Broken Dreams (Reprise/ 386 398 100% 56% 397 381 42 8 o* SIMPLE PLAN Untitled /Lava/ 500 +19 1" 11/0
VERTICAL HORIZON Forever (Hybnid) 385 383 52% 7% 396 400 390 9 8 LIFEHOUSE You And Me (Geffen/ 483 +B 24 15/0
COLLECTIVE SOUL Better Now /£/ Music Group) 384 402 75% 14% 362 356 372 21 GWEN STEFANI Cool /interscope/ 452 +141 3 14/
BETTER THAN EZRA A Lifetime (Artemis) 384 391 69% 11% 384 382 386 12 1 ANNKA NALICK Breathe (2am) (Columbia) 430 -14 19 12i0
ANNA NALICK Breathe (2am) (Columbia/ 380 390 93% 30% 387 387 387 14 @ JASON MRAZ Wordplay (Atlantic) 417 +31 7 15/0
KEITH URBAN You'll Think Of Me (Capital / EMC) 37 388 7% 23% 385 367 4N 15 @ NATASHA BEDINGFIELD These Words (Epic) m +37 120
JASON MRAZ Wordplay (At/antic/ 376 390 73% 13% 387 394 375 1 14 COLLECTIVE SOUL Better Now (£/ Music Group) 410 -38 21 11/0
TRAIN Get To Me (Columbia) 376 383 67% 12% 366 350 3.88 10 15de SUM41 Pieces (Isiand/iDJMG) 401 -48 ¥ 14/0
GREEN DAY Holiday (Reprise/ 3NN 393 9% 3% 363 360 3.68 13 16 GAVIN DEGRAW Chariot (/AMG) 380 -33 20 15/0
COLDPLAY Speed Of Sound (Capital) In 372 %% 26% 355 349 365 19 m* LOW MILLIONS Statue (Manhattan/tMC) 339 +3 12 12/0
DEF LEPPARD No Matter What /island / 10JMG) 370 396 74% 18% 354 347 364 17 13* DIVINE BROWN 0ld Skool Love (Blacksmith) 334 -9 19 13/0
SIMPLE PLAN Untitled fLava/ 367 397 B80% 2% 373 366 384 18 194 LTITCOMB Courtting Headights (CobembéySony BMG Caneds) 324 -16 14 12/0
GAVIN DEGRAW Chariot &// AMG) 360 392 97% 39% 375 380 367 22 @* ARCADE FIRE Rebellion (Lies) (Merge/ N +16 ) 10/0
AVRIL LAVIGNE Fall To Pieces (Arista/ RMG/ 359 372 88% 29% 378 372 388 16 21 BLACK EYED PEAS Don't Phunk... (A&Mjinterscope) 3117 -39 12 8/0
JOSH KELLEY Only You (Hollywood) 358 387 59% 10% 376 381 368 23 @* JULLY BLACK Sweat Of Your Brow Universal Music Canada) 305 +9 5 121
GWEN STEFANI Cool //nterscope) 353 357 7% 8% 354 361 342 20 23 COURTNEY JAYE Can't Behave (Island//DJMG) 285 -34 9 1110
COURTNEY JAYE Can't Behave fisland / I0JMG) 337 346 51% 16% 324 326 322 24 24 GREEN DAY Holiday (Reprise/ 279 -5 14 10/0
BACKSTREEY BOYS Incomplete (ive/ Zomba Label Group) 3.36 370 80% 40% 343 349 333 30 @* BEDOUIN SOUNDCLASH When... StompyWamerMusic Canacby/ 267 +58 I
DAVE MATTHEWS BAND American Baby (RCA/AMG) 328 344 88% 40% 325 327 322 28 @ RIHANNA Pon De Replay (Def Jam/IDJMG) 238 +11 8/0
GWEN STEFANI Hollaback Girt (/nterscope/ 320 332 9% 59% 322 303 351 27 27 ALICIA KEYS Karma (/RMG)/ 238 -3 19 9/0
Total sample size is 280 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very - @ JOSH KELLEY Unly You Hollywood) 228 +21 100
much, 5 = like very much). Total familiarity represents the percentage of respondents who recognized the song. Total 25 29 GWEN STEFANI Hollaback Girt flnterscope) 227 ) 5/0
burn represents the number of respondents who said they are tired of hearing the song. Songs must have 40% :
familiarity to appear on survey. Sample composition is based on persons 12+. Persons are screened via the Internet. @ TRAIN Get To Me (Columbia) 223 +46 n
Once passed, they can take the music test based on the format/music preference. Rate TheMusic.com results are not , . I . . . . .
meant to replace callout research. The results are intended to show opinions of participants on the the Internet only. 25 Canadian Hot AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio
RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations Networks. Songs ranked by total plays for the airplay week of 7/31-8/6. Bullets appear on songs gaining plays or remaining
by calling 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs
Radio Networks. Y, Qelow No. 15 are moved to recurrent after 20 weeks on the chart. © 2005 Radio & Records. * Indicates Cancon. /
\
WVTI/Grand Rapids, Mi* WMBZ/Memphis, TN KanJDmana NE* KOCS/Quad Cties, IA* KPLZ/Seattle, WA* WSPT/Wausau, Wi
OM: Doug Montgomery PD: Brad Carson . Darren PD: Kent Philli PD: Nick Summers
R E P 0 R TE R S PO: Brian cmgva TOMMY LEE /BUTCH WALKER PD Dana Thomas MD: Steve Donovan MD: Aitsa Hashimoto 36 GAVIN DEGRAW
‘PDV”E‘i?TIgPHOR'I‘ZsON RYL CROW SHERYL CROW II}I{CEI?ERLL\O& DEADMAN 3 NICKELBACK gg EAOSKTS%BOVS
; . . 5 YL CROW 28 TRAIN
Stations and their adds listed alphabetically by market R o, R CONSaoare, WA 1 G sou
WKDD/Akran, OH* KcliBoie, 0° WMVXCleveland, OH* KIMN/Denver, CO* WIKZ Hagerstown L WD o e POMO:AlBurke™ o e Hardr
DA Kelh Kerneo OMPD: ot Judoﬂﬁm" M fy Hucsar %ﬂm Pan M'}mﬁ';mf 9 GWEN STEFANI 3 SERL CROW No Adds No Adds
: Yohin Jeffries o ; Dave 7 UZ PHAR GWEN STEFAN
3 MELISSA ETHERIDGE Jovi N.M:DM/'SSD Michael Gitiord HOOTIE & THE BLDWF,SH KNINWichita Falls, TX
WRVE/Albany, Nv- WKT|Milwaukee, WI* KLCAReno V" WHYNSriglied, MA Oﬂ:tu'liﬁavnl‘mm
A B . . . ic r d 4 §
RS MR mﬁm T T Lo B e o i am,..m"& s PR
%(E)E#E%h _— 1 g g%% MD: Rel Wilde Mn Jlmm{ wm MD: Denny Logan sugﬂmwmmk’ L%MP}MJXJ [ﬁgg YBUTCH WALKER
MELISSA ETHERIDGE BACKSTREF[ BOYS WMYXMitwa Wi SHERYL CROW s .
T SHERYL CROW ol ran ;a"y ukee, o T K m.:;‘ma, KS
KPEK/Abuquergue, kM- . KVUU/Colorado Springs, CO* - Byron “Roa”| Kiga 0 Dxnard, CA* WVOR/Rochester, NY* PD: Kevin Robinson MD- Camon
. | R BERETO BBEN ey |G e i A
NoAdds MD: Jeaming Jorsey DHT e s
DAVE MATTHEWS BAND AL No Adds 050 o DAVE MATTHEWS BAND SHE}
WENS Columbus, OH* CHAG: B Kol el KOS0Modesto, CA* . WXLO/Worcester, MA*
PD: Jofl Bationtine OMPD: Max Miller . KZ20/Sacramento, CA i . "
maCAILan | Meohewecowa | 0w owie SR KgXtston, T W e pg e R e By MO i o
o e KSILE! Paso, TX* it oL gﬁu CROW S o * INZCWCK %‘u%f B
/ mﬁgm,m t)Z Mm&n"mn Netson LK/Mo moum W MELISSA ETHERIDGE
l%Idnn w XIMT rRamds . Az?mﬁmmk z SHERVL CRDTW WZPUIMIampohs. IN* mn m.. Mazella WX!HAP f&lﬁn mMW" Lake cm L D%PD M"}npamu
DG:E.. A UZ.hhn R LBSN p}% TOMMY LEE #BUTCH WALKER 0 Rty 8 BLACK EYED PEAS Cp' Juﬂln Hllgy ’4 o Kurt mm: )
PR |l | S —— g e R " Ot O
" o thow 300 OMPD AN el . . MD: Mark Fronch
HOWIE DAY by v KMXP/Phoenix, AZ '
KILLERS : Justin Phill ' KCDUMonterey, CA* i KMY% Diego, CA GWEN STEFAMI
WAYV/Allantic City, NJ* %?me‘ St 1] S g}msc%vwm :I:EW%:;{::" = P‘WD sy s’ :ﬁ%u Enﬁn: Mﬁy OM: Tim g’lsgo oK* e s S L ]
PD: Paul m{w 1 ITIE & THE BLOWFISH "HOWIE DAY PD: Steve Marshail
o 10 GHENSTERAN isti, TX WQSMFayetieville, NC* ERAZHER NELISo FrEoeE S p0oRs oo
el g PN e ekt HosERe S chow KIOYSan Franciso, CA" B2 M BY |
KA Ausin, X WYSRCrareston, WV i S GO WIPTPitshurgh, PA" P Coegerin” PO s MEDIABASE
w c"ﬁn — REZG.,,‘Q'm""’ HOWIE DAY PD: J%&a v WPLI/New York, NY* g ""‘afn‘:’" ud;m‘”'““ 7 SHERYL CROW
5 SHERYL CAOW ﬁ}?: MC'glula . DWBQB/Fmdendsthm VA 4 TOMMV LEE YBUTCH WALKER %a%cuaw un Sc sander No Adds
TR ﬁg%&%ﬂ %%% Parer MD: Tony Mascaro WRMFW.Paim Beach, FL* | *Monitored Reporters
KLLY/Bakersfield, CA* BACKSTREET BOYS LI N 7 SHERVL CROW WML/ exinglon, KY* RAVEMATHEAS BANO KLLC/San Francisco, CA* i Eizateth Hamma 110 Total Reporters
PO:EJ. T 5 HOWIE DAY FOMD D,,,D ,,,, PD: John Peake ;
-t s SIS ERvELROW 5 DIGBY WMGX[Pomand ME APDMO: At oy
l‘d}lm g\?‘c‘\?’ 1 LIZPHAIR i WPTENorfolk, VA* NoAdds SHERYL CROW 88 Total Monitored
DaD GRAY P?"g&m% Kachinske WOAQDanbury, CT PO damy Mekay %%mm —_—
s:i mlgnm ?erxzn PAGE w’“,":m" Wﬁlgk% KURB/LmIe Rnck AR P~ KLRKWaco 22 Total Indicator
HOWIE DAY i T N0 s pn g APY: Rapnanso, b OM: Tom Bartiedd —_—
BOWUNG R SOUP ]t Wo:gar il Ll Mum KYis/Dtahoma Cit, OK* MO: Michae! Marinez SO, et Do Did Not Report,
12 BACKSTREET BOYS e noe e mmg:“” BT s " SHERYL CROW Playlist Frozen (5):
WKRO/Clmmnall OH* No Adds KRSWI"M, OR* KBMX/Duluth
ngg'mm L APD u com,; WMM on, OH* ela Perel e|es e %DI"P?'&IM WROXW e KPSUPalm Springs,
* g BEng: s Lt e & W on o, o | MAgon cA
F00 FGHTERS ?g"ﬁﬁ"m TDMW Pk CHWALKER gg'g‘m LEE WUTCH WALKER w'ﬂ.’ﬁ“ﬂﬁ.?"h mN; P%’:& Wmﬁﬂr’w GWEN STEFAM ggxzfz‘:
WHRYBingharnton, NY HOWE D — WEEZER WSNEProvidence, Ri I - vazstc/;ioux City, 1A
WYMXCincinnat, OH* AF Wayne, IN° WXHALovisvle, KY* 2 fiing “"Emw impon i
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SMOOTH JAZZ.

CAROL ARCHER

carcher@radioandrecords.com

Not Such Strange

Bedfellows

Cooperation key to Washington, DC’s

Capital Jazz Festival

‘elow you will read a story about a classic win-win scenario,
in which two somewhat unlikely partners — ABC’s WJZW/

Washington and Clear Channel’s WSM]/Baltimore — collabo-
rated for the good of all concerned. WJZW PD Carl Anderson
and WSM] PD Lori Lewis share their perspectives on their sta-
tions” unusual, but logical, joint sponsorship of one of Ameri-
ca’s signature jazz events, the Capital Jazz Festival, held each
June at the DC-area Merriweather Post Pavilion.

Knowing that Baltimore now has a Smooth
Jazz station and that the festival venue is equi-
distant from Baltimore and Washington,
Anderson approached the event’s premoter,
Cliff Hunte, to suggest the partnership.

“Lori and I put together proposals in a joint
e-mail,” Anderson says. “With two §J stations

T in the area, we felt the
joint venture was a per-
fect showcase for our
artists. Air talens from
both stations were on-
site, and we made sure
both staffs understood
that we were partici-
pating 50/50. It was a
great partnership that
made for one of the
most successful Capital Jazz Festivals ever.

“The Capital Jazz Fest is a huge event with
a great lineup. There weren’t many NTR op-
portunities for us on-site — after 13 years the
event is almost a turnkey operation — but we
saw it as a way to get our stations involved in
one of the biggest events on the East Coast.
We wanted ta get our call letters — both sta-
tions’ — in front of our audience.

Carl Anderson

OH, DONNY Broadcast Architecture President Alien Kepler and his
wife, JoAnn, were on hand when Donny Osmond played Cerritos Center
in Cerritos, €A recently. That Donny — he’s a little bit country and little
bit smooth jazz! Seen here are (I-r) JoAnn, Allen and Donny.

“Sometimes your ROI
needs to be that you’re
benefiting the long-term
health of your station and
its credibility in the
community.”

Lori Lewis

“The Baltimore station is not our direct com-
petitor, so for the good of the format and the
good of the artists, it made a lot of sense. And
bear in mind that these are two separate mar-
kets. Our job is to try to manage these stations
as best we can within our given marketplace,
and this was actually outside our marketplace.
Itwas great for Cliff, too, to involve two radio
stations.

“We totally embraced the festival. It's in our
backyard and one of
the biggest showcases
for smooth jazz in the
country, so we don't
want to ignore it. Inany
given hour we're play-
ing two or three artists
who are going to ap-
pear, so there is a great
on-air promotional op-
portunity. It was a ma-
jor campaign.”

Why Not WSM)?

Lewis says, “I re-
member April of 2004.
Brian Culbertson was
telling me that he
planned to be in Co-
lumbia, MD, which is
a suburb of Baltimore,

GOTTA DANCE There is inevitably a moment at every R&R Convention when R&R Publisher/CEQ
Erica Farber (r) and Smooth Jazz Editor Carol Archer just have to dance. You remember the time at
sunset on the terrace at the Century Plaza, when Lee Ritenour brought down the house? Most
recently, the two were caught bopping while Warren Hill wailed during opening-night festivities for
R&R Convention 2005 at the Rock and Roll Hall of Fame in Cleveland.

in June for this Capital Jazz Fest, and he want-
ed me to stop by to say hi. I was confused.
Since we were the brand-new Smooth Jazz sta-
tion in Baltimore, why weren’t we involved?

“I did some digging and got the lowdown
on the history of the Capital Jazz Fest. That's
a long story in itself, but, bottom line, Broad-
cast Architecture President Allen Kepler,
WJZW PD Carl Anderson and I all had the
same idea: that WSM] and W]ZW needed to
team up and co-host this huge event that
would bring all of our smooth jazz artists to
town in 2005.

“Once Cliff Hunte agreed to drop the DC
Urban AC station that was the heritage spon-
sor of the show and work with WSM] and
WJZW instead, | immediately went to work.
I put a couple of NTR packages together, in-
cluding a private meet-and-greet with Mindi
Abair and Brian Culbertson — I must thank
Verve's Casey Silcock for getting that done —
as well as a package to sponsor the live broad-
cast from the festival.

“Since this was not a revenue-share show,
we had to find NTR ways to make money off
what we were promoting. I totally get from a
sales mind-set that promoting a show with no
revenue-sharing doesn’t necessarily sound
smart, but we were in a situation [§
where the fest was right in our
backyard and it wasn’t going away,
sowe did it for the long-term health
of WSMJ.

“We had better be out there in the
faces of our listeners, shaking hands
and kissing babies. Sometimes your
ROI needs to be that you're bene-
fiting the long-term health of your
station and its credibility in the com-
munity.”

We're All Friends Here

“The WSM] and W]ZW staffs were very
excited to have the privilege of being part of
such a huge event,” Lewis continues. “Every-
one got along well. Friday night George Ben-
son and Chaka Kahn impressed the crowd.
Chaka even cussed onstage, which gave me a
sweet reminder of my rock days. Saturday and
Sunday were packed full of the best in smooth
jazz. You can see lots of photos at wuww.smooth
Jjazz1043.com.

“Our Promotions Director, Chris Speer,
worked closely with DC’s promotions team
to coordinate the schedules, as well as to make
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Lori Lewis

“We saw it as a way to
get our stations involved
in one of the biggest
events on the East
Coast. We wanted to get
our call letters — both
stations’ — in front of
our audience.”

Carl Anderson

sure that we had equal visibility. Chris and the
DC team did a wonderful job of making sure
the stations were equally represented, from
banners onstage to the booth locations.

“WSMJ's and W]ZW's tents were side by
side, which was unique for the crowd. Peo-
ple were exposed to more than one Smooth

Jazz station at an event, giving
| them an awesome feeling of syner-
gy for the music they love so much.

“Something many people don't
=123 realize until they move to the Bal-
% timore or DC area is that this is a
4| very unique, and great, situation:
_ There's no real sharing of listeners,
| because DC doesn’t bleed into Bal-
timore.

“It's the same for WSMJ: You
can’t pick us up in many areas of
DC, so there's no competition. A situation like
the Capital Jazz Fest allows us to act like sis-
ter stations without being owned by the same
company.”

Old habits die hard though. “Coming
from Rock in one of the most competitive
markets in the country, Tampa, [ had to fight
the ingrained urge to tear down W]JZW's
banners,” Lewis says, and Anderson chimes
inwith, “WJZW used heavier duct tape just
in case.”

Lewis continues, “This was a first for me,
to sit there like a grownup and tell the voices
inmy head, 'This is furthering the Smooth Jazz
brand. Itis a good thing to co-exist. Now have
another glass of that fine boxed wine.””
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SMOOTH JAZZ. TOP 30

August 12, 2005 POWERED[X]
W W wenst e useus R i e RPN - MEDIABASE
1 1 RICHARD ELLIOT People Make The World Go Round /Artizen/ 798 41 103831 14 350 .
2 @ PAULTAYLOR Nightiife (Peak) 757 +12 96606 21 3100 MOSTADDED
3 3 NILS Pacific Coast Highway (Baja/TSA) 73 12 87685 24 34/0 ARTIST THTLE LABEL(S) ADDS
4 @ CHUCKLOEB Tropical (Shanachie) 706 +7 85284 22 3200 BOZ SCAGGS Lowdown (Virgin/ 7
5 ©  STEVE COLE Thursday (Narada Jazz) 697 +16 68453 21 3200 DAVID PACK You're The Only Woman (Peak/ 5
6 6  PAUL HARDCASTLE Serene (Trigpin’ N Rhythm) 667 4 85495 g 340 | EUGEGROOVE GetEmGon' Marads Jaz) .
7 7 KENNY G.H/EARTH, WIND & FIRE The Way You Move (Arista/AMG) 458 4 52089 29 320 | MELSONRANGELL Don't You Wory ‘Bout A Thing tKoch) 2
' MARION MEADOWS Suede (Heads Up/ 2
8 o PAUL JACKSON, JR. Never Too Much (GRP/YMG) 449 +21 54156 20 30/0 DEF JAZZ H/GERALD ALBRIGHT Hey Young World (GRPVMG) 2
8 0 NORMAN BROWN West Coast Coolin’ (Warner Bros.) 41 +34 44134 18 330 GERALD VEASLEY Sugar Time (Heads Up/ 2
10 ) DAVEKOZ Love Changes Everything (Capitol 400 +13 40899 10 3400
11 @) BRIAN CULBERTSON Hookin' Up (GRP/VMG) 388 +6 55723 6 351
12 é MICHAEL LINGTON Two Of A Kind (Rendezvous) 341 37 47857 35 3200 MOST
13 KEN NAVARRO You Are Everything (Positive) 336 +4 32274 15 2710
16 ) PAULBROWN Cosmic Monkey (GRE/VMG) 33 +16 52855 8 29/0 INCREASED PLAYS
14 15 JEFF LORBER Ooh Lala (Varada Jazz) 327 4 30281 26 2900 e
17 ) JONATHAN BUTLER Fire & Rain (Rendezvous) 322 +7 28143 16 2310 QSESETGT";E;‘ILEB&?&“ Soi (arada Joz) '"i“:;;E
18 ) DONNY OSMOND Breeze On By (Decca) 306 +6 21529 12 2000 | payip PACK Youe The Only Woman (Peek/ 84
23 @ EUGEGROOVE Get Em Goin' (Narads Jazz) 292 +136 30161 2 318 | KEM I Can't Stop Loving You (Motown/Universal +45
21 @  MINDI ABAIR Make A Wish (GRP/YMG) 289 +30 28690 10  27/0 | MARION MEADOWS Suede fHeads Up) +44
19 @) WAYMAN TISDALE Ready To Hang (Rendezvous) 279 +1 29196 14 2501 NORMAN BROWN West Coast Coalin’ (Warner Bros.) +34
20 @ WALTERBEASLEY Coolness (Heads Us/ 276 11 44955 7 2601 m‘:ﬂ‘f‘mz"gi‘i’l‘lelé‘[":;:hlgﬁg /Z%’zl_vgla e ::‘;
15 22 AVERAGE WHITE BAND Work To Do /Liguid 8/ 273 46 20851 17 250 | e con RANGELL Don't o @’ONY B 1 {'ﬁing” AT
22 @ KEM 1 Can't Stop Loving You (Motown/Universal) 240 +45 34886 1 20/0 PAUL JACKSON, JR. Never Too Much (GRP/YMG) +21
24 @ DAVID PACK You're The Only Woman (Peak/ 234 +84 14319 5 22/5 BONEY JAMES 2:01 AM (Warner Bros.) +18
29 @  MARION MEADOWS Suede (Heads Up/ 153 +44 16411 3172
25 €D CHIELIMINUCCI The Juice (Shanachie) 147 +15 10176 6 121
26 €@ NELSON RANGELL Don't You Worry ‘Bout A Thing (Koch/ 124 +22 12073 7 1812 MOST
27 €  JEFF GOLUB Simple Pleasures Varada Jazz) 115 +1 9544 13 131 PLAYED RECURRENTS
@@  BONEY JAMES 2:01 AM (Warner Bros.) 112 +18 17452 112 romL
30 €]) GREGG KARUKAS London Underground (Trigpin” N’ Rbythm) 102 +1 5192 2 1000 ARTIST TITLE LABEL(S) PLAYS
35 Smooth Jazz ® reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the KENNY G. Pick Up The Pieces (Arista/RMG) 238
airplay week of 7/31-8/6. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger | MARION MEADOWS Sweet Grapes (Heads Up/ 224
increase in plays is plaged first: Songs below No. 15 are moved to recurrent after 20 weeks on the chgn. MostlAdded is the total number of new adds officially reported VANESSA WILLIAMS You Are Everything (Lava/ 219
o R o5 Son St s o ol cut o ol st g 2 or, Tt Aunce il v i ot | GONEY JAMES DE SWHPL St e (o Bos) 21
from Arbitron Inc. (© 2005, Arbitron Inc.}.© 2005 Radio & Records. ANITA BAKER How Does It Feel (Blue Note/Virgin) 208
SOUL BALLET Cream (275/ 202
?“":':IS'MSEUT" s Soud éﬁf\’gf{ vous TIM BOWMAN Summer Groove (Liguid 8) 20
NEW & ACTIVE P‘;‘:FU:V;OO“'GI;‘:m;;z;‘:&”;/ s 3RD FORCE Believ In e (Hiher Octave) 199
Total Plays: 52, Total Stations: 4, Adds: 0 WAYMAN TISDALE Ain't No Stoppin’ Us Now (Rendezvous) 195
WARREN HILL Still In Love /Papjazz/Native Language/ MARC ANTOINE Bella Via {Rendezvous/ Egg:f::?::'é:; (TA:Jaﬁ\ia;ZiZ/IGHF/VMG/ :3:
;Jlt;:::;{sa?li:: :::ri:a/t;?;/:f;e;}/:y : IT(:J;l I\:I\Ia::smL4119MTA0::,| f::::(;;;ﬁiv:;;/s : :fg:g;:gl:l:l;ﬂ: So;tly, l}s InLA Mt;;lil?g Suﬂr;rise /(GHF/VMG/ ::;
. . t's Been Too Lon ‘eys Music,
G e BRIAN BROMAERG Creges oy Mas ALCAIGIS G Yo G 16
Total Plays: 75, Total Stations: 6, Adds: 0 Total Plays: 44, Total Stations: 4, Adds: 0 LA S L 163
MARIAH CAREY We Belong Together (Island/iDJMG) SOUL BALLET She Rides 275/ Station playlists for all R&R reporters are available
Total Plays: 70, Total Stations: 7, Adds: 1 Total Plays: 39, Total Stations: 7, Adds: 1 on the web at www.radioandrecords.com.
Songs ranked by total plays

clear. consistent. quality.

All hooks are not created equal. Some are too short, some are too long, and some
are just wrong. You invest big dollars in research - why risk testing with bad hooks?
Hooks Unlimited’s clear, consistent, quality never leaves you guessing about your

listeners’ music tastes. Contact Michael Pelaia for your next project.

(770)452-4665 » hooks@hooks.com = www.hooks.com = Featuring “f cenTusy  HitDiscs
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SMOOTH JAZZ.TOP 30 INDICATOR

August 12, 2005 . .
W WS ammsr e s RRE i B YERP T MOST ADDED
3 ° PAUL HARDCASTLE Serene (Trippin’ N’ Rhythm) 186 +12 528 9 13/0 ARTIST TITLE LABEL(S) ADDS
. BOZ SCAGGS Lowdown {Virgin/ 5
1 2 ICHARD ELLIOT People Mak Arty -
R R o ?OP ek The Worid 6o Round Mrtzen) 181 5 734 13 1310 STEVIE WONDER From The Bottom... (Motown/Universal) 4

23 NILS Pacific Coast Highway (Baja/TSH) 166 13 51323 1200 | M. PHILLIPS fiJ. LORBER Heartbeat Of The City (Hidden Beach/ 3

4 4  STEVECOLE Thursday Narada Jazz) 157 -9 484 22 12/0 BRIAN CULBERTSON Hookin' Up (GRP/VMG) 2

5 5 PAULTAYLOR Nightlife (Peak/ 154 5 624 23 1200 :3“; Bﬂgm CGOSHE'C "[';'0"'(9/;//5’?”/’/5"’5}/ §

. GE GR et Em Goin’ (Narada Jazz
6 b JEFF GOLUB Simple Pleasures (Narada Jazz) 147 -11 418 16 12/0 OEF JAZZ /GERALD ALBRIGHT Hey Young World (GRP/VMG) 9
7 7 KEM | Can't Stop Loving You (Motown/Universal) 147 -1 584 16 10/0 LIN ROUNTREE Into The Night /B0K) 2

13 @ PAUL BROWN Cosmic Monkey (GRP/VMG) 146 +9 479 4 1312

9 3  CHUCK LOEB Tropicat (Shanachie) 143 -5 343 26 1210 M o ST

14 @ BRIAN CULBERTSUﬂ Hookin’ Up /GHP/VMG/ 141 +6 262 4 14’2 INCREASED PLA YS

1 11 ANDRE DELANO Night Riders (7th Note/ 137 -4 393 12 12/0 ToTAL

10 12 JEFF LORBER Ooh LaLa Narada Jazz) 136 -9 480 29 120 PLAY

ARTIST TITLE LABEL(S) INCREASE

8 13 WALTERBEASLEY Coolness (Heads L) 135 15 505 9 110\ pHILLIPS f1J. LORBER Heartbeat Of The City Hidden Beach/ +38

12 14 JOE JOHNSON U Know What's Up (Yasny/ 122 -16 406 15 8/0 EUGE GROOVE Get Em Goin' Narada Jazz) +20

15 15 AVERAGE WHITE BAND Work To Do (Liguid 8/ 121 -5 249 2 12/0 OEF JAZZ fIGERALO ALBRIGHT Hey Young World (GRP/VMG/  +17

20 @ MINDI ABAIR Make A Wish (GRP/VMG) 118 +8 250 3 10/0 STEVIE WONOER From The Bottom... (Motown/Universall +15

19 @ ARREN HILL StillIn Love (Popiazz/Native | KEVIN TONEY Quiet Conversation (Shanachie/ +13

WAR till In Love (Pogjazz/Native Language) 112 +1 305 9 10/0 PAUL HARDCASTLE Serene (Trigsin’ ¥’ Rbyth) 12

18 18 KEN NAVARRO You Are Everything (Positive/ 110 -3 204 13 8/0 BONEY JAMES 2:01 AM (Warner Bros.) +12

23 @ CHIELI MINUCC! The Juice (Shanachie/ 109 +8 319 3 an

16 20 BRIAN SIMPSON It's All Good (Rendezvous) 108 -7 355 5 1010 MO ST

17 21 BLACK GOLD MASSIVE Don't Give Up Now (Major Menace) 103 -1 322 15 8/0

22 @ PRAFUL Moon Glide fRendezvous) 102 +1 424 9 10/0 PLA YED RECURRENTS TOTAL

28 @  NELSON RANGELL Don't You Worry ‘Bout A Thing (Koch/ 101 +9 226 6 10/0 LR ACIEE Gt

24 @ GARRY GOIN Riverside Drive /Compendia) 101 0 333 5 8/0 GEORGE DUKE T-Jam (BPM) 84

21 25  DONNY OSMOND Breeze On By (Jecca/ 101 3 448 6 60 :g:gﬁ‘;;‘éz'?;’j&: ’;‘: m’ffs 0"'”;’ R ;;

tone Groove (Warrer Bros.

26 26 WAYMAN TISDALE Ready To Hang (Rendezvous) 98 -1 407 14 8/0 CHRIS BOTTI No Ordinary Love (Combia) 17
@ MIKE PHILLIPS f/JEFF LORBER Heartbeat Of The City (Hidden Beach) 97 +39 306 1 10/3 PETER WHITE How Does It Feel [Columbia) 16
@ BONEY JAMES Z:OJ AM (Warner Bros.) 93 +12 277 1 9/0 JOYCE COOLING Expression (Varada Jazz) 15

29 €D JONATHANBUTLER Fire & Rain (Rendezvous) 92 0 469 11 90 r:;g‘:m"s CF‘I’:;‘ZYA;Z‘;‘;}‘ L i f
@ MARC ANTOINE Bella Via (Rendezvous) 88 +10 307 1 11/0 FOURPLAY Fields Of Gold (RCA Victor/RMG) 1

16 Smooth Jazz reporters. Songs ranked by total plays for the airplay week of Sunday 7/31 - Saturday 8/6. KIM WATERS In Deep (Shanachie/ 1
aﬁ © 2005 Radio & Records
s i . i
] KUAP/Little Rock, AR WFSK/Nashvlile, TN KIFM/San Dlego, CA* Sirius Jazz Cafe/Satellite
R E P OR TE R S PD/MD: Michael Neliums PD: Ken West PD: Mike Vasguez PD: Teresa Kincaid
T 2 BOZ SCAGGS MD: Chris Nochowicz APD/MD: Kelly Cole MDES&?&-;B'E)YVE
; 7 p ; 2 JOHN KLEMMER 7 STEVIE WONDER 2 EUGE GROOVE
Sltations and their adds listed ajphabetically by market AT RS B
gqummuquerque, NM* WNUA/Chicago, IL* WSBZ/F1. Walton Beach, FL } ;TAET‘Q%%'RER
B e e horcs s st ool
80Z SCAGGS MD: Michael La Crosse 10 DAVE KOZ WOCD/New York, NY* il b PD/MD: Shirlita Colon
BONEY JAMES DAVID SANBORN /L122 WRIGHT PD: Blake Lawrence et BOZ SCAGES
g;ms C\/:/chgERETRSON KSBR/Los Angeles, CA nnc :ha’l:glgn Bednarski 2 EUGE GROOVE
DEF JAZZ 1/GERALD ALBRIGHT OM/PD: Terry Wedel
WJZZ/Atlanta, GA* WNWV/Cleveland, OH* GERALD VEASLEY MD: Enid Cogswell KWJZ/Seattle, WA*
PD/MD: Dave Kwsh OM/PD: Bernie Kimble BOZ SCAGGS 3 EUGE GROOVE KJZY/Santa Rosa, CA* PD: Carol Handley
No Adds NAJEE 2 BOZ SCAGGS PD: Gordon Zlot MD: Dianna Rose
KIM WATERS WL0Q/Orlando, FL* APD/MD: Rob Singleton 1 NELSON RANGELL
PD/MD: Brian Morgan BOZ SCAGGS 1 EUGE GROOVE
" c APD: Pat;lc Riley ) gg\z”%cxxeces
KTWV/Los Angeles, CA* DANNY FEDERICI PACK
KSMJ/Bakerstield, CA* WJZA/Columbus, OH* %%g@gﬂ:{g}ﬁ: PD: Paul Goldstein
OM/PD: Chris Townshend PD/MD: BHI Harman 8 BRIAN CULBERTSON MD: Samantha Pascual DMX Jazz Vocal Blend/Satellite
WD Makhovs | Noadds JEFF GOLUB o KCOZ/Springfield, MD
9 LARR 2 pas 5
‘g’#ﬁ@:ﬂ;ﬁh'a- PA 1 PAUL HARDCASTLE OM: Jae ones
JZLAoulsvilie. KY* PD: Michae! Toz } HERGIE HANCOCK 1JOHN MAYER ’?QE@E‘&TSEL@E"’“
53‘2(’,’:“’:,;,{,’,5,’, KHJZHouston, TX* o xlal:i;”t':as:s * o Frank Chilas 1 RON FATTORUSSO 5 MIKE PHILLIPS #JEFF LORBER
WMaltimum, Mo APD/MD: ;ym s,m:m :%/':l.l;!rgr::dl:nmm PD/MD: Gator Glass 1 BONA FIDE
;l:)':s;:ﬂe'lll:lslgfnyanmm" Shopand | | MARIAH GAREY DAVID PACK md’;:n Fisher
:NéﬁgELA JOUSONTTRICIA KYOT/Phoenix, AZ* DMX Smooth Jazz/Satellite !ﬁﬂg‘;}x' FLe
6 MIKE PHILLIPS PD: Shaun Hally EOMD: Seanne Desind MO: Kathy Curtis
3 GERALD VEASLEY KJCD/Denver, CO* WLVEMiam|, FL* APD/MD: Angie Handa LIGEES No Adds
3 PAUL BROWN D hichae! Flschor WYJZndianapolis, IN* OM: Rob Robers CHIELI MINUCCI
GIDES A HEERATDIALRRICHI] YEAS OM/PD: Cart Frys PO/MD: Rich McMiflan
2 MARION MEADOWS No Adds Jones Radio Network/Satellite*
o T Wi, 1
N KJZS/Reno, NV* : Steve Hibba : Kenny King
WSMJ/Baltimors, MD* bbbl 1 DAVID PACK N MD: Laurie Cobb PD: Cart Anderson
POMD: Lori Lewls | MD: Sandy Kovach WJZi/Milwaukes, Wi* DEF JAZZ /GERALD ALBRIGHT WALTER BEASLEY MO: Renee DePuy
10 BRIAN SIMPSON BRIAN CULBERTSON PD: Stan Atkinson EUGE GROOVE STEVIE WONOER DAVIO PACK
2 DEF JAZZ /GERALD ALBRIGHT MO: Steve Scott BOZ SCAGGS -
DAVID PACK No Adds BOZ SCAGGS _
KJ/Ii:l/Jaﬂemn City, MO
KEZL/Fresro, CA* PD/MD: Dan Turer . ME[" ABASE
i ‘ 3 MIKE PHILLIPS #/JEFF LORBER .
%‘,féffﬁ]':mm, 2 KIRK WHALUM KJZI/Minneapolis, MN* ggﬁésf"‘“““““- CA ;";"I';'c'm'“ Smooth Jazz/ .
WVSU/Birmingham, AL MARION MEADOWS 2 CHIELI MINUGCI PD: Lauren MacLeash 186 Hansen atellite Monitored Reporters
OM/PD: Andy Parrish MD: Mike Wolf No Adds ?guwg:mgmgp o
11 MIKE PHILLIPS SUEFF LORBER No Adds 10TIM BOWMAN #/NELSONRANGELL |——
1 BOp StAGS WEIZIFL Myars, FL* g imss GABRIAND 35 Total Monitored
1 TEKNEEK OM: Steve Amari KOAS/Las Vegas, NV* KBZN/Sait Lake City, UT* 4 DAVID SANBORN 16 Total Indicator
1 DENARRIS PD: Joe Tumer POMD: Michao Josegh mﬁm‘ :A' OMPD: Oan Jessop 4 ANDRE DELAND -
: B g :
1 BRIAN CULBERTSON o and| Bachman e P s 4 HIROSHIMA DidNot Rt Playlat Frazan 2)
. WVASMontgomery, AL )

August 12, 2005 Radio & Records ® 57

www americanradiohistorv com


www.americanradiohistory.com

ROCK

kanth.

KEN ANT,

HONY

7

The School Of Rock:

Part Six

The basics of promotions

drecords.com

his month the School of Rock series returns with a focus
on promotions, the first “P” in the “MPRs of Programming.”
To review, the MPRs are set up to help a radio station analyze
its music, morning show, marketing, management and morale;

promotions, production, positioning and personalities; and re-

search, ratings and revenue.

This time around we'll look at the basics of
doing radio-station promotions effectively. The
first thing we need to explore is the definition
of promotions and how that differs from mar-
keting.

While marketing and promotions are often
grouped together, there is a distinct difference
between the two. Marketing is primarily a func-
tion off the air to get listeners to sample your ra-
dio station, while promotions are what stations
use on the air to get listeners who've begun sam-
pling a station to stay and listen longer.

While many effective promotions are indeed
done at locations away from the radio station,
their primary function is usually bolstering lis-
tener loyalty through contests or activities tai-
lored to keep a station’s core listeners active.

What kinds of promotions are you doing to
keep your listeners tuned in for longer periods
of time? Are your contests and giveaways effec-
tive? Is there a healthy balance of TSL- and
cume-driven promotions? Are you doing pro-
gramming-driven promotions with true listen-
er benefits, or is your station primarily focused
on sales-driven promotions?

Before we delve into these key questions, let’s
take a look at the basic foundation for setting up
effective radio promotions.

Basic Promotion Rules

A key strategy for setting up a promotion is
to make sure that you conduct your promotion
or contest not necessarily for the people who
participate, but for the 90% of all listeners who
will never participate.

It'simportant to note that research shows that
nine out of 10 of your listeners will never par-
ticipate in a station promotion, either by phon-
ing, writing, e-mailing or going out to an on-site
contest or promotion.

Since 90% of your audience will have very lit-
tle to do with your promotion other than listen-
ing, they must deem it enjoyable for the promo-
tion to succeed. Keeping this basic tenet in mind,
here are some rules for a contest or promotion
that involves active players but also keeps non-
participating diarykeepers entertained.

* Keep it simple: Many contests don’t work
effectively because they complicate the basic
issues. They are too difficult to win. If you're
making your listeners jump through hoops to
participate in your contest or promotion, you're
doing your station a disservice. In this age of

58 ® Radio & Records August 12, 2005

high-tech excess, when listeners are constantly
bombarded by hard-sell impressions, the sim-
pler you make your promotion, the better.

* Many chances to win: Make sure there are
ample opportunities for your listeners to win.
Contests or promotions that give away large
sums of money or huge prizes with few chanc-
es to win very often get lumped into the “im-
possible to win” category with things like the
state lottery. Expensive contests or promotions
don’t create much staying power for a radio sta-
tion because the typical listener does not see the
grand prize as something achievable.

* Build consistency and accessibility: Listen-
ers have to perceive that they have the opportu-
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Research shows that
nine out of 10 of
your listeners will
never participate in
a station promotion.
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nity to play the contest or promotion even if they
have no intention of doing so. Don’t create a sit-
uation where the typical listener has to try sev-
eral hundred times just to get in the game be-
cause either the times for the promotion aren’t
consistent or it's not easy to enter. While the ac-
tive contest entrant will give your contest a go,
the more typical listener who might casually
participate probably won't.

* Make it fun: Remember that this is the en-
tertainment industry and not Publishers Clear-
ing House. Build elements into your contest or
promotion that are enjoyable to players and non-
players. At the very least, make sure the pro-
duced elements of the promotion are creatively
done with a sense of humor.

* Create benchmarks: The most effective pro-
motions are not isolated events. If you know you
have a strong contest or promotion, try to build
it into a benchmark for your radio station.

CLEVELAND ROCKS WITH JOCKS wren you're in Cleveland, you've got to take in an

Indians game. During the recent R&R Convention R&R Rock Editor Ken Anthony and CHR/Pop Editor,
Street Talk Daily guru and die-hard Boston Red Sox fan Kevin Carter did just that, thanks to Clear
Channel/Cleveland’s WMMS PD Bo Matthews and WAKS PD Dan Mason. Seen here (I-r) are Anthony,

Matthews, Mason and Carter.

Whether it's daily, weekly, monthly or annual-
ly, having a benchmark contest or promotion for
your station creates strong top-of-mind aware-
ness that leads to positive ratings.

Cume Vs. TSL Promotions

There are two primary types of station pro-
motions that can benefit from the rules of pro-
motions noted above. Here is a ook at the basic
differences between cume- and TSL-driven pro-
motions.

* Cume promotions: These are major mass-
appeal giveaways and promotions that are cre-
ated to get people just to listen. Many CHR,
Country, AC and other cume-driven formats are
famous for doing major cash, car and trip give-
aways as a way to drive heavy cume to a sta-
tion.

I was involved in one of the most effective
cume promotions that I can recall while I was
programming KLOL/Houston in 1990. For its
20th anniversary the station not only gave away
five Corvettes during the spring book, it also
stashed $20,000 in the glove compartment of one
of the vehicles.

Those who wanted to play had to listen for
the sound of the Corvette engine starting and be
the 101st caller to win a Corvette. This simple,
powerful cume-driven promotion helped KLOL
garner the largest cume and share in the history
of Rock radio in Houston.

Unfortunately, during the next ratings peri-
od KLOL's ratings dropped back to their normal
averages.

The moral here is, while these major cume
promotions can be incredibly effective, the
downside is the considerable fall-off in books
when you're not delivering the major goods.

* TSL promotions: These are basic core-
driven giveaways to get a station’s active lis-
teners to listen longer. TSL-driven promotions
are popular with Rock, Urban, Alternative and
other lifestyle formats as a way to get their core
listeners to participate for longer average-quar-
ter-hour periods.

Alternative KITS (Live 105)/San Francisco
had much success years back doing a TSL pro-
motion called “Trippin’ Tuesdays,” where every
Tuesday it gave away trips to alternative con-
certs around the country. Listeners registered via
e-mail and had to listen on Tuesdays, when the
station qualified several people between 9am-
5pm. .

One lucky winner was then picked from the
qualifiers to fly somewhere to catch one of the
format’s hottest new bands live. This TSL-driv-
en promotion has proven to be a strong bench-
mark for Active Rock and Alternative stations
across the land.

There are other effective TSL promotions, like

wWWwWWwW americanradiohistorv com

listening for the song of the day to win core sta-
tion music and qualify for cash and trips. An-
other great category of TSL promotions that has
become popular with active listeners of lifestyle
formats are “payroll” promotions, where listen-
ers are given cash to work as a loyal listener for
the radio station.

Make A Lube Job Sound Exciting

One of the biggest challenges a promotions
director faces is making the hundreds of mun-
dane sales promotions have the same listener
benefits that programming-driven promotions
do.

There is no doubt that today’s revenue de-
mands have put a premium on doing promo-
tions that add to a station’s bottom line. But
while the revenue generated from sales or val-
ue-added promotions can be quite substantial,
the key question that should always be asked by
the programming and sales departments is,
“What's in it for the listener?”

A heavy dose of purely sales-driven promo-
tions without any listener benefits can lead to
ratings decreases that will hurt the station’s bot-
tom line more than any potential revenue will
help it. The most effective sales promotions
should always synergize the programming and
sales efforts to create a win for clients and listen-
ers.

When I was programming KSJO/San Jose in
the late ‘80s, our promotion department devel-
oped “Solid Rock Patrols,” which were basical-
ly a programming twist on typical retail sales
promotions. The station would send jocks out
to various client locations in the market for 90-
minute on-site appearances complete with the
usual call-ins and station prizes. They also gave
away gift certificates from the client.

These promotions effectively positioned a
typical sales promotion as a programming-driv-
en appearance. By creating and executing sales
promotions with listener benefits, you can come
up with ideas that'll make even a lube job sound
exciting.

Charity Promotions

TSL, cume and sales promotions are usually
the norm at stations, but I've always been a big
proponent of creating charitable promotions as
a station benchmark. I've programmed or con-
sulted stations that have successfully done all-
request radiothons, “Rock & Roll Up Your
Sleeve” blood drives, and pet-adoption or ani-
mal-rights promotions.

Charitable promotions that give back to the
community are effective ways to make a differ-
ence and create the goodwill that images your
station positively in the market. Remember,
there’s nothing like a happy ending.
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ROCK TOP30

August 12, 2005 POWERED (3]
B e e s T MEDIABASE

1 o FOO FIGHTERS Best 0 You (RCA/RMG) 782 +45 42923 16 26/0

2 2 SEETHER Remedy (Wind-up) 651 -22 36431 17 250 °

3 e STAIND Right Here (Fig/Atlantic) 646 +37 32552 12 26/0 MOSTADDED

4 4 NINE INCH NAILS The Hand That Feeds //nterscope) 442 -32 23468 21 18/0 ARTIST TITLE LABEL(S) ADDS
5 6 AUDIOSLAVE Doesn’t Remind Me (Interscope/Epic) 429 +72 18028 6 2111 NICKELBACK Photograph (Readrunner/iDJMG) 18
6 0 SYSTEM OF A DOWN B.Y.0.B. /American/Columbia) 351 +6 19711 17 15/0 SHINEDOWN Save Me (Atlantic/ 9
7 0 GREEN DAY Holiday /Raprise) 336 +1 20684 21 21/0 3 DOORS DOWN Live For Today /HE/.Jub.lic/Universa// 5
15 @  ROLLING STONES Rough Justice Wigi) 250 465 17498 2 123 :3;‘!,??.?& "N"TE; 2:‘;3: r:;;t::rfgﬁ/ou S— .
8 9 AUDIOSLAVE Be Yourself /interscope/Epic) 237 -12 13390 21 20/0 (Sanctuary/SRG) 3
10 @ CROSSFADE Colors (Columbia) 235 +7 8025 1" 16/0 AVENGED SEVENFOLD Bat Country (Wamer Bros.) 2
9 11 THEORY OF A DEADMAN No Surprise (Roadrunner//DJMG) 229 -18 11275 28 13/0

12 @ DARK NEW DAY Brother (Warner Bros.) 228 +8 7226 14 180

17 @ TRAPT Stand Up /WaﬂJerBras.} 207 +27 7560 161

16 @ VELVET REVOLVER Ccme On, Come In (Wind-up) 207 +13 6729 7 11

n 15  GREEN DAY Boulevard Of Broken Dreams (Reprise/ 207 14 10436 38 20/0 MOST

13 16 DISTURBED Guarded (Reprise/ 199 48 9432 6 110 INCREASED PLAYS

18 @ GREEN DAY Wake Me Up When September Ends /Reprise/ 187 +8 10583 10/0 o
23 @  DISTURBED Stricken (eprise) 182 +50 7993 2 M50 | oo NEL.
19 @  TAPROOT Caling (Atlantic) 167 +6 471718 4 61| NICKELBACK Photograph (Roadrunner/DJMG) +86
14 20 3 DOORS DOWN Behind Those Eyes (Republic/Universal) 157 -52 6387 18 11/0 AUDIOSLAVE Doesn’t Remind Me (Interscape/Epic/ +12
2 @ 10 YEARS Wasteland (Republic/Universal) 155 +16 5069 7 13N ROLLING STONES Rough Justice (Virgin/ +65
20 22 U2 City Of Blinding Lights (iaterscape) 134 22 8684 9  10/0 | OISTURBED Stricken (Reprise) +54
%6 @D SYSTEMOFA DOWN Ouesion! (Armerican/Columbi 125 429 5177 2 1 ;‘;‘;I;'S':{TI::SH:ES;F% /;:Z;ZZA/HMG/ :;;
22 24 TOMMY LEE Tryin To Be Me (7L Education Services) 120 -10 4204 10 11/0 SYSTEM OF A DOWN Question! (American/Columbia) +29
25 @ MUOVAYNE Forget To Remember /Epic/ 113 +12 4166 3 81 TRAPT Stand Up (Warmer Bros.) +27
29 @ HINDER Get Stoned (Universal) 104 +20 3987 2 81 3 DODRS DOWN Live For Today (Republic/Universal) +27
27 € DAY OF FIRE Fade Awdy (ive/Essential/PLG) 96 +1 2275 8 80 BON JOVI Have A Nice Day (Isiand/IDJMG) +25
24 28  PAPARDACH Take Me (Geffen) 92 -24 3009 15 m

@ NICKELBACK Photograph (Roadrunner/IDJMG) 86 +86 7365 1 19/18
- 30  WEEZER Beverly Hills (Geffen) 75 -1 4508 8 30

27 Rock reparters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
7/31-8/6. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is
placed first. Sengs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station Songs unreported as adds da not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-
week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH

number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records.

NEW & ACTIVE

BREAKING BENJAMIN Rain (Hollywood/
Total Plays: 74, Total Stations: 8, Adds: 1
OFFSPRING Can't Repeat (Columbia)

Total Plays: 74, Total Stations: 6, Adds: 0
DEFAULT Count On Me (7V7)

Total Plays: 70, Total Stations: 6, Adds: 0
SLIPKNOT Before | Forget (Roadrunner/IDYMG)
Total Plays: 67, Total Stations: 5, Adds: 0

BON JOVI Have A Nice Day (/sland/IDJMG)
Total Plays: 56, Total Stations: 5, Adds: 0

NINE INCH NAILS Only finterscope)

Total Plays: 56, Total Stations: 4, Adds: 0

COLO Happens All The Time (Flip/Lava)

Total Plays: 55, Total Stations: 6, Adds: 0

CKY Familiar Realm (/siand/i{0/MG)

Total Plays: 49, Total Stations: 3, Adds: 0
SILVERTIOE Blue Jeans (J/RMG)

Total Plays: 37, Total Stations: 4, Adds: 0

3 D00RS DOWN Live For Today (Republic/Universal)
Total Plays: 33, Total Stations: 9, Adds: 5

TOTAL
ARTIST TITLE LABEL(S) PLAYS
CROSSFADE Cold (Columbia) 209
VELVET REVOLVER Fall To Pieces (RCA/AMG) 183

THREE DAYS GRACE Just Like You (Jive/Zomba Label Group) 170
ROBERT PLANT & STRANGE... Shine It Al... (Sanctuary/SRG) 168

MUDVAYNE Happy? /Epic/ 163
JET Cold Hard Bitch (Atfantic/ 151
COLLECTIVE SOUL Better Now (£ Music Group) 140
BREAKING BENJAMIN So Cold (Hollywaod 134
NICKELBACK Figured You Out (Roadrunner/IDJMG) 131
PAPA ROACH Scars (Geffen/ 19

MOST
PLAYED RECURRENTS

Songs ranked by total plays

Station playlists for all R&R reporters are available
on the web at www.radioandrecords.com.

Songs ranked by total pI;ys

REPORTERS

Stations and their adds listed alphabetically by market

KZRR/Albuguerqoe, NM*
OM: Bill May
PD: Phil Mahoney
APD: Judi Civerolo
10 YEARS
ROBERT PLANT & STRANGE
SENSATION
AVENGED SEVENF(HD
TAPROOT

WZZ0/Allentown, PA*
PD: Tori Thomas
MD: Chris Line

9 NICKELBACK

KWHLU/Anchorage, AK
PD: Jen Shevlin
APD/MD: Brad Stennek

2 NICKELBACK

1 HINDER

WT0S/Augusta, ME
OM/PD: Steve Smith
APD: Chris Rush

14 AUDIOSLAVE

KIOC/Beaumont, TX*
DM: Joey Armstrong
PD/MO: Mike Davis
1 NICKELBACK
3DOORS DOWN

WPTQ/Bowling Green, KY
OM/PD: Alex "Axe” Chase
APD/MD: Monty Foster

12 BON JOVI

10 MUDVAYNE

9 NICKELBACK

WROK/Canton, OH*
PD: Gamett Han
MD: Nick Andrews
8 NICKELBACK
SHINEDOWN
3DOORS 0OWN

WPXC/Cape Cod, MA
OM: Steve McVie

PD/MD: Suzanne Tonaire
APD: James Gallagher

No Adds

WKLC/Charleston, WV
DM/PD: Bill Knight

1 AVENGED SEVENFOLD

1 NICKELBACK

1 SHINEDOWN

WEBN/Cincinnati, OH*
OM/PD: Scott Reinhart
MD: Rick Vaske

3DO00RS DOWN

WMMS/Cleveland, OH*
PD: Bo Matthews

MD: Hunter Seott

No Adds

KNCN/Corpus Christi, TX*
OM/PD: Pauta Newel!
APD/MD: Monte Montaria
1 NICKELBACK
ILL NINO
3 DOORS DOWN

KQDS/Duluth
OM/PD: Bill Jones
APD: Jason Manning
No Adds

KLAQ/EI Paso, TX*
OM/PO: Courtney Nelson
APDMD: Glenn Garza
2 HINDER
1 MUDVAYNE
NICKELBACK

WMTT/Elmira, NY

PD: George Harris

MD: Stephen Shimer
1 SUPAGROUP
1 THOUSAND FOOT KRUTCH
1 SEVENDUST

KFLY/Eugene, OR
OM/PO: Chris Sargent
4 DISTURBED
SEVENDUST

WRCQ/Fayetteville, NC*
OM: Perry Stone
PD: Mark Arsen
MO: AlField
1 NICKELBACK
SHINEDOWN

WRVC/Huntington
OM/PD: Jay Nunley
APD/MD: Reeves Kirtner

7 ROLLING STONES

2 ROBERT PLANT & STRANGE
SENSATION

1 NICKELBACK

WRKR/Kalamazoo, MI

OM: Mike McKelly

PDMOD: Jay Deacon

15 NICKELBACK
SHINEDOWN

KZZE/Medford, OR
PD: Rob King

MD: Montana

8 TAPROOT

8 DISTURBED

7 AUDIOSLAVE

WDHAMorristown, NJ*
PO/MD: Terrie Carr
3 NICKELBACK
SHINEDOWN

WXMMMNorfolk, VA*
OM: John Shomiry
POMO: Jay Slater
6 NICKELBACK
SHINEDOWN
BREAKING BENJAMIN

KCLB/Paim Springs, CA
PO: Anthony “Antdog " Quirez
MD: Jenn Brewski
10 PAPA ROACH
3 CHEVELLE
3 SYSTEM OF A DOWN
AVENGED SEVENFOLD
MY CHEMICAL ROMANCE
NINE INCH NAILS
FALL OUT BOY

WWCTF/Peoria, IL
PO: Gabe Reynolds
MD: John Marshall

2 NICKELBACK

1 COLD

WMMR/Philadelphia, PA*
PD: Bill Weston
APD: Chuck Damico
MD: Sean “The Rabbi" Tyszler
12 NICKELBACK
INSTITUTE
SHINEDOWN
HIM

KDKB/Phoenix, AZ*
MD: Paul Peterson
No Adds

WRKZ/Pitishurgh, PA*
OM: Keith Clark
PD: Ryan Mill
20 PAPA ROACH
1 AUDIOSLAVE
ROLLING STONES
NICKELBACK
SHINEDOWN
ROBERT PLANT & STRANGE
SENSATION
DANKO JONES

KUFO/Portiand, OR*
DM/PD: Dave Numme
APDMO: Dan Bozyk

No Adds

WHEB/Portsmouth, NH*
PD: Chris “Doc” Garrett
MD: Jason “JR" Russell
1 NICKELBACK
SHINEDOWN
3 DOORS DOWN

WHJY/Providence, RI*

PD: Scott Laudani

APD: Doug Palmieri

MO: John Laurenti
SHINEDOWN

WBBB/Raleigh, NC*
PO: Jay Nachlis

9 BECK
8 NICKELBACK

KCALRiverside, CA*
PD: Steve Hoffman
APDMD: Daryl Nerselt
6 AVENGED SEVENFOLO
6 VELVET REVOLVER
TRAPT
NICKELBACK
SYSTEM OF A DOWN

WROV/Roanoke, VA*
PD/MD: Aaron Roberts
APD: Heidi Kummen-Tate
3 ROLLING STONES
ROBERT PLANT & STRANGE
SENSATION

WXRX/Rockford, IL
PD: Jim Stone
MD: Jon Schulz
36 NICKELBACK
1 SHINEDOWN
t 3DOORS DOWN

KRXQ/Sacramento, CA*
OM/MD: Jim Fox

PD: Pat Martin

No Adds

KBER/Salt Lake City, UT*
OM: Bruce Jones
PD: Kelly Hammer
APD/MD: Darby Wilcox
4 ROLLING STONES
NICKELBACK

KSRX/San Antenio, TX*
POMO: Mark Landis
APD: Ed “Mister Ed” Lamben

KBRQ/Waco, TX
PD/MD: Brent Henslee
6 NICKELBACK

NICKELBACK 1 DISTURBED
1 MUDVAYNE
KZ0Z/San Luis Obispo, CA 1 TAPROOT
PD: John Boyle HINOER
24 NICKELBACK ROBERT PLANT & STRANGE
7 SHINEDOWN SENSATION
FA
KTUX/Shreveport, LA* SYSTEM OFADOWN
PD: Kevin West
MD: Fiynt Stone Fehi
NICKELBACK KBZS/Wichita Falls, TX

WWDG/Syracuse, NY*
OM: Rich Lauber

PO: Scorch

MD: Scott Dixon

No Adds

WKLT/Traverse City, MI
PO/MO: Terri Ray

12 NICKELBACK

9 ROLLING STONES

OM: Chris Walters
PD: Liz Ryan
APDMOD: Vicki Vox
2 3DOORS DOWN
1 NINE INCH NAILS

T I
3 WEEZER MEDIABASE
3 TAPROOT

3 DISTURBED

2 ROBERT PLANT & STRANGE
SENSATION

‘Monitored Reporters

KMOD/Tulsa, OK* 46 Total Reporters

OM/PD: Don Cristi _—

10 NICKELBACK 27 Total Monitored
SHINEDOWN

KRTQ/Tulsa, OK*
OM: Steve Hunter
PO/MD: Chris Kelly
APD: Kelly Garrett

5 NICKELBACK

19 Total Indicator

Did Not Report, Playlist
Frozen (1):
WMZK/Wausau, WI
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August 12, 2005 ‘POWERED]:} |
WX WX ASTTIELEES RAS ALATS AJ%?&IEE A T ME]"ABASE
1 1 SEETHER Remedy /Wind-up/ 1903 -28 93465 18 58/0 APy .
2 2 FOO FIGHTERS Best Of You (RCA/RMG) 1743 719 87917 16 58/0 MOSTABDED
3 €  STAIND Right Here /Fli/Atlantic) 1640 +35 69180 13 580 GRS ADDS
NICKELBACK Photograph (Roadrunner/IDJMG) 51
4 4 T -
NINE INCH NAILS The Hand That Feed.s /Interswpt-;'/ 1260 147 63753 21 52/0 SHINEDOWN Save Me (Atiantic) 1
5 5 SYSTEM OF A DOWN B.Y.0.B. /AIIIEIICEII/CD/IIIIIbIa/ 1254 -64 57268 20 57“ AVENGED SEVENFOLD Bat Country (wamer BIDS./ 17
6 6  MUDVAYNE Happy? (Epic) 1204 -51 60821 27 56/0 SEVENDUST Ugly (Winedark/7Bros.) 6
7 @ DARK NEW DAY Brother (Warner Bros.) 1198 +37 40495 17 5710 CHEVELLE Panic Prone (Epic/ 5
. . . 3 DOORS DOWN Live For Today (Republic/Universal) 5
10 D 1179 12 6 57i0
0 AUDIOSLAVE Doesn’t Remun‘d Me (Interscope/Epic) +129 57123 | THEORY OF A DEADMAN Hello Lonely (Walk Away From This)
9 0 CROSSFADE Colors (Columbia) 1130 +40 38657 14 531 (Roadrunner/IDJME) s
8 10  DISTURBED Guarded (Reprise/ 1063 -3 41805 7 51/0
12 @  TRAPT Stand Up (Warner Bros.) 985 +79 39743 5 5810 ) MOST 2
1 12 SLIPKNOT Before | Forgfat {Roadrunner/IDJMG) 900 -15 40554 25 46/0 INC’REA SE PL A YS
13 @ TAPROOT Calling /At/antic) 833 +32 26798 8 531 TOTL
14 @ GREEN DAY Wake Me Up When September Ends (Reprise/ 812 +89 34138 6 481 RS mc;ﬁss
21 @® DISTURBED Stricken (Reprise/ 796 +183 37532 3 543 NICKELBACK Photograph (Roadrunner/I0JMG) +288
19 @ SYSTEM OF A DOWN Question! (American/Columbia) 732 +113 28120 8 53)2 DISTURBED Stricken (Reprise/ +183
17 D 10 YEARS Wasteland Republic/Universal) 729  +81 16178 10 471 : l:’[:’lg';slA“v"EWD" Live FF;" T":axn”’;ﬁ:””'f/””'/”;’?a}” +:'25:
. oesn’t Remind Me finterscape/Epit, +
20 @ MUDVAYNE Forget To Remember (Epic/ 704 +85 24241 6 511 INSTITUTE Bullet-Praof Skin //nterscope/ 118
24 @  cOLD Happens All The Time (Flip/Lava) 621 +99 18453 s anm SYSTEM OF A DOWN Question! (American/Columbia) ~ +113
16 20  VELVET REVOLVER Come On, Come In (Wind-up/ 610 91 20189 8 440 COLD Happens All The Time (Flip/Lava) +99
23 @ BREAKING BENJAMIN Rain (Hollywood) 582 +36 17585 7 4200 g:mm’ Wak; M'; U/Pn‘f'r';e" September Ends (Reprise) +gg
ount On Me +
15 22 PAPA ROACH Take Me (Geffen/ 516 -201 19900 18 42)0 HINDER Get Stoned (Universal) +88
22 23 STATIC-X I'm The One /Warner Bros.) 495 -61 12557 16 38/0
18 24 OFFSPRING Can't Repeat (Columbia) 468 478 21793 14 31)0 MOST
27 @  CHEVELLE Panic Prone (Epic/ 433 +69 13695 5 415 PLAYED RECURRENTS
30 @ DEFAULT Count On Me (TVT) 401 +89 14745 4 36/2 =
28 A Fallen Angels (Republic/Universal 380 20 10504 13 240 B PLAYS
@ AA Fa en.. wels (Republic/Universal) * 4 BREAKING BENJAMIN So Cold Hollywood) 504
25 29  TOMMY LEE Tryin To Be Me (7L Education Services) 344 -59 amn 10 330 GREEN DAY Holiday (Reprise) 452
35 €D  THEORY OF A DEADMAN Hello Lonely...y (Roadrunner/I0JMG) 33 +82 8957 3 324 | CROSSFADE Cold (Columbia) . -
40 €@  HINDER Get Stoned (Universal) 290  +88 4693 2 303 | AUDIOSLAVE Be Yourself lnterscope/Lpic) )
@ Bh h A \OIMG 20623 1 PAPA ROACH Getting Away With Murder (Geffen) 413
NICKELBACK Photograph (Roadrunner/IDJMG) 288 +268 5151 [ THEORY OF A DEADMAN No Surprise (Roadrunner/I0JMG) 395
32 @ DANKO JONES Lovercall (Razor & Tie) 285 +7 9757 1" 25/0 BREAKING BENJAMIN Sooner Or Later (Hollywood) 388
29 34 DAY OF FIRE Fade Away Uive/Essential/PLG) 264 -88 6200 12 2800 SLIPKNOT Duality (Roadrunner/IDJMG) 370
36 @ SUBMERSED In Due Time (Wind-up/ 254 +15 4022 12 240 THREE DAYS GRACE Home (Jive/Zomba Label Group) 358
34 36  BLACK LABEL SOCIETY Fire It Up (Artemi: -1 11035 14 18j0 o
LUl 2 | NEW & ACTIVE
37 37  EXIES What You Deserve (Virgin/ 232 -3 6892 9 230 >
41 @ SMILE EMPTY SOUL Don’t Need You (Lava/ 228 +30 3474 3 2710 FULL SCALE Feel It (Columbia)
. Total Plays: 123, Total Stations: 14, Adds: 1
@ INSTITUTE Bullet-Proof Skin fInterscope/ 215 +118 5242 1 25|12 DEAF PEDESTRIANS 15 Beers Ago (Dotgointperiod)
3 40 3 DOORS DOWN Behind Those Eyes (Republic/Universal) 212 -19 7432 18 18/0 Total Plays: 110, Total Stations: 10, Adds: 0
43 €D SWITCHFOOT Stars (Columbia) 197 +14 072 5 170 #Vfrglm sggff;mtns Bat '30";;_'\! A/sz; Bros.)
. Total Plays: 93, Total Stations: 25, Adds:
42 42 DOPE Always (Artamis) 186 9 3222 8 150 | ‘yycy Bitemarks And Bloadstains (One More Fall) (Geffen/
@ 3 DOORS DOWN Live For Today /Republic/Universal) 185 +163 9412 1 2715 Total Plays: 83, Total Stations: 9, Adds: 0
48 SEVENDUST U . . 2016 OUR LADY PEACE Where Are You /[:D/lllllb/a/
@ oy /W//redarl(-/78ms/ 178 +66 5926 2 , Total Plays: 68, Total Stations: 7, Adds: 0
33 45  INCUBUS Make A Mave (Epic/ 178 -93 5692 1" 28/0 OPIATE FOR THE MASSES Drown (WARCON)
44 @ WEEZER We Are All On Drugs (Geffen) 170 +21 4538 3 1411 Total Plays: 61, Total Stations: 8, Adds: 0
B NO ADDRESS Lasting Words (Atlantic)
39 47 30 SECONDS TO MARS Attack (/mmortal/Virgin) 166 -48 2269 10 20/0 Total Plays: 55, Total Stations: 7, Adds: 1
@ NINE INCH NAILS Only finterscope) 131 +43 5112 1 11)2 THOUSAND FOOT KRUTCH Move (7ooth & Nail)
47 @ CLUTCH 10001110101 (DRT) 131 +15 2749 2 120 ;:;m:{mﬁs Tm: Szf’i/ﬂnja j‘ Adds: 3
. ave Me (Atlantic
45 50 WEEZER Beverly Hills (Geffen) 131 -14 9796 19 110 Total Plays: 9, Total Stations: 33, Adds: 33
58 Active Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 7/31-8/6. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed Songs ranked by total plays
first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting | | .
station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number of plays | [ Statian playlists for all R&R reporters are available
(times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron on the web at www.radigandrecgrds.com.
Inc.).© 2005 Radio & Records.
Employee Pricing Plan
G I e . . R
We've Eliminated the Sales Commissions s | /| ssnw wewemmw The Music Testing Specialists.
l;"t'! Labor Bayt' a;go /are Passtlne thle u:,L www.ComQuestMusicTesting.com
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~N
America’s Best Testing Active Rock Songs 12+ RR* ROCK TOP 30
For The Week Ending 8/12/05 M EI"ABASE
CANADA!
M M M
Artist Title (Label) ™™ LW Famil. Burn 18-34 18-24 25-34 VLJAESEI( WTEIESK ARTIST TITLE LABEL(S) meé Pu"s w%ﬁﬁsw?" S'Flt)ﬂTaNS
MUDVAYNE Happy? [Epic/ 443 434 8% 15% 450 445 457 1 1 FOO FIGHTERS Best Of You /RCA/RMG) 516 1 16 140
DISTURBED Guarded /Rgprise/ 1 438 433 80% 5% 428 448 400 3 o KILLERS Al These Things That I've Done /isand/i0/MG) 510 +29 10 130
SEETHER Remedy /Wind.up) 432 431 95% 15% 421 417 477 4 0* OUR LADY PEACE Where Are You [Sony BMG Canads) 489 +3 6 1710
SLIPKNOT Before | Forget (Roadrunner / IUJM(:? 427 421 85% 11% 419 417 42 2 4 COLDPLAY Speed Of Sound (Capitol) 452 -56 16 14j0
CROSSFADE Colors Cokmia/ 420 413 83% 1% 399 407 388 5 o* THEORY OF A DEADMAN SantaMonica (604Universal 442 0 9 16/0
STATIC-X I'm The One (Wamer Bros.) 419 411 7% 9% 410 410 410 8 e GREEN DAY Wake Me Up When September Ends /Repnse/ 409 +68 5 1an
MUDVAYNE Ferget To Remember /Epic/ 4.15 - 648% &% 442 430 457 7 m TREWS So She's Leavin' (Sony BMG Canada) 402 +1 1910
PAPA ROACH Take Me (Geffen/ ' 412 416 90% 16% 389 384 397 6 8 OASIS Lyla fEpic/ 344 -60 17 1310
RA Fallen Angals (Republic / Universal 412 402 5% 6% 402 419 1372 ] 9 o STRIPPER'S UMION Give Up... Unvarsal Music Caneds) 333 5 8 12/0
SYSTEM OF A DOWN B.Y.0B. (American / Columbia) 406 399 96% 28% 393 4.10 3.70 10 @ SEETHER Remedy (Wind-up/ 325 +4 15 110
NINE INCH NAILS The Hand That Feeds /nterseape) 402 388 6% 28% 376 382 1368 18 m ROLLING STONES Rough Justice (Vig#/ 296 +62 121
TRAPT Stand Up Wamer Bros.) A0 3 M% 0% 38 3 4 11 134y WAKNG. On_ Coaktin EntetaimengWamer Mosi Consdy 273 14 14 150
DARK NEW DAY Brother /W.?me'v BIUS.{ ‘ 400 389 65% 10% 394 403 381 15 m STAIND Right Here (Figy/Atiantic) 265 +8 9 1712
::FSPRI::[; 't R tlﬂwf;lzlb/ . :z 3 B; ::: :g :;z :;: :::: 14 15* 5440 Easy ToLows (Te 257 N " Lo
10 YEARS W 't Repes Ui 3.IS 3:” 5% % 3:59 3:5‘ 187 13 16 WEEZER Beverly Hills (Geffen/ 225 -58 19 130
COLD Happens All The Time (Flip / Lava) 384 393 55% 9% 370 387 348 &) i fo DEFAULT Count O Me /7V7) 22 +15 3 fae
. I L . L 7 140
DAY OF FIRE fada Away dive/ Essantial/ LG W 3, W% % 35T A2 378 fg ?"’ i:": : m ﬁwﬁ’ - :f: ;': zo 130
CKY Familiar Realm (Island / IDJMG) 382 - 4% &% 362 368 353 I )
TAPROOT Caling /Adiantic/ 376 388 S0% 9% 387 372 357 @Q NICKELBACK Photograph /ﬁaadmn{rer/IDJMG/ 206 +206 1 m
FOO FIGHTERS Best Of You /ACA/ AMG) 32 377 9% 3% 362 382 361 2 2y WEUAKEDIntDown Mernwr bk Commdy 201 8 11 W8
BREAKING BENJAMIN Rain (Holywood) 359 374 1% W% 32 327 3WM 2 3 ROBERTPLANT&STRANGE. Shne_ SacnenSRG) 184 .26 20 m
GREEN DAY Holiday (Reprise) 357 350 98% 653% 356 355 357 17 24  WHITE STRIPES Blve Orchid (Third Man/V2) 172 -64 15 710
INCUBUS Make A Move (Epic/ 356 343 76% 18% 338 34 343 16 25  OFFSPRING Can't Repeat (Cakmbia/ 167 74 13 120
GREEN DAY Wake Me Up When September Ends /Raprise) 352 - 81% 25% 344 183 3.19 21 264y SLOAN All Used Up (Sony BMG Canada) 154 58 19 130
VELVET REVALVER Come On, Come in (Wind-up/ 347 350 63% 18% 340 350 3.25 27 27  BECK Gil finterscape/ 148 4 3 8i0
AUDIOSLAVE Doesn’t Remind Ma (intarscope / Epic) 334 342 6% 1% 337 316 361 29 @ VELVET REVOLVER Come On, Come In (Wind-up) 142 +19 2 N
| 5
Total sample size is 346 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very @ WEEZER We Are AR On Drugs (Geffen) 132 +51 1 0
. T oMy et s parags o essontenswlo e e S, ot um et e e of pear> Dy COLIN JAMES Far Away Like A Radio (MapleMusic/UMG/128  +23 1 8/0
respo sa are tired of hearing } st % familiarity to appear on 4 ition i
on persons 12+. Persons are scrreened via the /miom"gg o,."&sg:w, they can é"k’e "r:y ”::,sic test bfsﬁdmz, me”;onmwfz'"pu?;c p[e'lserence, 25Canadian CHR reporters. Monitored airplay data supplied by Mediabase Research, adivision of Premiere Radio Networks.
RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the Songs ranked by total plays for the airplay week of 7/31-8/6. Bullets appear on songs gaining plays or remaining flat from
Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by previous week. If two songs are tied in total plays, the song with the la_rger increase in plays is placed first. Songs below No.
kulllng 818-377 5300. RateTheMusic.com dala is provided by Mediabase Research, a division of Premiere Radio Networks. Y, Qs are moved to recurrent after 20 weeks on the chart. © 2005 Radio & Records. * Indicates Cancon. )
4 |
; WKLO/Grand Rapids, Mi* | KQRG/Xansas City, MO* WL0Madison, W1* WYYX/Panama City, L KURQ/San Luis Obispo, CA| WKQH/Wausau, Wi
REPORTERS OM: Brost Alberts PD: Bok Edwanis PD: Randy Hawks PD: Keith Allen OMPD: Andy Winlond PD: Nick Summers
POMD; Dartin Arross APOAMD: Dove Friz APOMD; Biske Poicn APDMO: The Froak MO: Siophanie Boll MO: Oan Walonsia
o | 4ot " | e i,
Stations and their adds listed alphabetically by market JLTs) AVENGED SEVERFOLD THOUSAND FOOT KRUTGH DI KXFX/Santa Rosa, CA* | 33000Rsoow
SHNEDOWN KLFX/Xilloen, TX WGIRManchester, NH WTXXPensacola, FL* PYNGED VIO
KEY./Abilone, TX WYBSCharleston, SC* WRIF/Detrolt, MI° WTTUTE o LT PD: ol Sompeen " Xs*
PG s sy mm:ﬂ'::- WZOR/Green Bay, W1 17 NosooRese NG BAK P ROBERT PLANT & STRANGE m%w,
AVENGED SEVENROLD AVENGED SEVENFOLD 10 DISTURBED PD: Roxasne Stosle 17 DISTURBED SHINEDOWN SENSATION MO: Rick Thomas
s Secion | e REMen, | "SETSL | o . | i
R | e | wopean g | e,
WOBK/Albany, FY* e KRBA/Duluth WXQRGroenvie, NC* AVHGED SEVEMWOLD POAMD o bk AP, ot
CHVELLE Lo P kP 5 NOGLBAXX W woaon NOELBAX THOUSAND FOOT KA 3 NAE INCH KALS WBSX/Wikes Barre, PA*
12 b, X RS s | 400 o i oL : ey
EIVID e o NCKELBACK 8 VELVET REVOLVER WTPT/Greenville, SC* e RO Marenin WYSP/Philadeiphia, PA* W o
§ AVENGED SEVENFOLD L A DIFD. Wt hosee "ROBERT PLANT & STRANGE -yl o s ol 17 NOGLBA
5 DEFALT WZZN/Chicago, IL* 4 GREEN DAY MD: Smack Tayier SERSATIN Ao APD: GA Edwards PD: Ron Simonet SHINEDOWN
Aopleton, WI* L KNR oR ‘ AVENGED SEVENFOLD ROBERT PLANT & STRANGE e 5 31D0CRS DOVWN
POMD: Goy Dot D o s | ON: Robln MOGELBAX S OEN PEDESTRANS - KHT(Q/Spokane, WA* KATS/Yakima, WA
® Seoom P | " MO Qo ket SHNEDOM o KUPD/Phoentx, AZ* iy oy
AVENGED SEVENFOLD gﬂéawm SHINEDOWN m-n- WXZZALexington, KY* WLZR Milwaukee, W1* PO loties CRINGE }g %%
WCHL Augusta, GA* WGBF/Evansvifie, IN oo Ot Rebert Lindoay :“.:.;"_‘.. D STOTMOF AooWN kD SEVEIFOLD
D Mury o KROR/Chico, CA OM: Ml Sansbors PO: Joreme Fischar 12 MOELBACK 5 MARS VOLTA WWIZ/Youngeiown, OH*
PN Chucs Wilkares OM: Ren Weadwars PO: Falboy WOXAMarrishurg, PA* APD Tk SHEDONN M Tim Roborls
o POAID: Doin Sandowe APLAND: Sk ok o i D o I0OCR/Minneapolis, MN* WXLP/Quad Cities, A* PD: S Lohoy
- ipaal S " Sae pe e B e ot
POMD, Do Sy KILO/Colorado Springs, CO° | WWBN/Riint, Mi* N ADDFESS e APOAG: Pabe 0. 0 Sge APOAR: Comy Ouinn bl
APD: Jared Mamn OM: Rick Hawk 00t Joy Pairick AVENGED SEVENFOLD 21 MOKELBACK 2 NICKELBACK 1 NCKELBACK DEFALLT
18 FALL OUT BOY PO: Ross Ford ! PO brian Seddow SHINEDOWN SHINEDOWN SHINEDOWN
3 TAPROOT 5 INSTITUTE APOAD: Tomy Ladrie cr KIBZALincoln, NE . AVENGED SEVENFOLD
2 NICKELBACK 2 WOKELBACK | THOUSAND FOOT KRUTCH it 00 Jom Stwot KMRQ/Modesio, CA KDOT/Reno, NV*
SHINEDOWN AVENGED SEVENFOLD M‘W PD: Tim Shoridan OM: Max Miler N:hlﬂai'l Wi NY*
Su SHAEOOM 19 GEVELLE APOMMD: Sparty POARD: dock Paper POAMD; Jave Potorscn NW'
. KBBM/Columbia, MO BLACK LABEL SOCIETY AVENGED SEVENFOLD APD: Mt Foioy & NICKELBACK PD: Nezis
mml:ulﬂm MO O ock , CA* SEVEROLST SEVENDUST ROME APO/MD: Don “Stome* Kaliey P
PO o e o Moo WRATMoomout, NJ* | WKQZSaginaw, MI* o MHIII.lH&gE
oo ) SEVNDUST KDJEALtle Rock, AR* APONG Ry L + NOELBAK WXTB/Tamga, FL*
oo™ WROG/RL Myers, FL* WANXHuringlon POND. o P O 3 DiEoRY OF ACCAMAN ot *Monitored Reporters
WCPRAI . SHNEDOWN PO: Lonce Hale ety e WL wy SANCDOWN ND: Ml Kitabrow
N:Mm'-m' " WBD(Columbus, OH* i 1 DA meATER - 1 MNE INCH NALS 0. D Mortoh SHNEDOWN 88 Total Reporters
PO: Seot Fox PO: Hal Fish 3DOORS DOWN 1 AVENGED SEVENFOLD 13 NOKELBACK mm MO
e %"" WRTT Hurtil, AL CREEN DAY FALL OUT B0V 5 KTt Cites, WA | 50 Total Monitored
SHINEDOWN WBYR/H. Wayne, IN* : WNOR/Norfolk, VA* MOOSLY T ——
WIKGB/Binghamion, NY KBPYDemver, CO* PO Cty i I ks WTFLouisville, KY* POV o e e NCLLC 30 Total Indicator
1700 T Bt QLD e OB LA FOOT RRUTCH CHEVELLE 16 BEVeRY 0 FDESTRS WKLLACa, NY Did Not Report, .
. s F/Galnesvil WRXW/Jackson, MS ﬁa'?z‘fm W KISS/San Antonio, TX* gn:)' tm Playlist Frozen (3):
. WRUI lle, AL* , MS* POAMD: LA Lioyd Hocelt No Adds KZCD/La , OK
Mpnlira iy KAZR/Des Moines, IA* Py ] KFMXLubbock, TX RNy O MOELBAX KZRQ/Springheid
? aﬁmMyo PO: Ryan Pairick gm 1 AVENGED SEVENFOLD OMPD; Wes hua'- 140: Jake Daiols: KI0Z/San m CA* wm i Mo
1 NICKELBACK .9“.,“ 6 mm:; 1 mmg(om 12 vmg&[gm 2 m% - s Rickarde | MD: Crog Lane mRBRISOuih Bend,
k SYSTEM OF A DOWN SHINEDOWN SHINEDOWN SEVENDUST S DEAF PEDESTRIANS :%%n %wmm No Adds )
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MySpace Conquers

The World

Networking site captures the ‘millennial generation’

danic in L.A. Panic in New York. That'’s the story as the music
- business gradually wakes up to the fact that active music fans

are using the Internet for everything. Fortunately, a guy named
Chris DeWolfe has quietly devised a way to catch those fans.
He’s the CEO of MySpace.com, and he knows exactly what he’s

doing.

Simply put, MySpace.com is the premier life-
style portal for online networking. By the time
you read this, it will have welcomed its 23 mil-
lionth member, and it reg-
ularly racks up more page |
views than megasites like |4
Google. (MySpace’s July |
page-view total topped 7.5
billion.) i

On its music pages, =
more than 320,000 artists
have created profiles, up- | = ; {
loaded their music and <7 ¢ T
listed their tour dates. ST
MySpace has recently launched exclusive al-
bum premieres for such acts as Nine Inch Nails,
Audioslave and Weezer.

And now that the artists and fans are on My-
Space, record labels and radio stations are slob-
bering all over themselves to find ways to harness
its power. It's a brave new world.

It’s The Content, Stupid

DeWolfe says, “The idea of MySpace goes
back to the early days of the Internet, when there
were all these promises of community, with web-
sites bringing together disparate people from all
over the world who had similar interests. That
promise was never really fulfilled.

“Then, around 2 1/2 years ago, several so-
called social-networking sites came out. One of
them was Friendster and another was LinkedIn,
but these sites had really nar-

“We wanted to give people a place where they
could manage their social lives online. We
launched with classifieds and then added op-
portunities for users to create events. We had a
blogging area where fans could find out what
shows were playing in their area. Soon we had
hundreds of thousands of affinity groups built
around genres and artists.

“What we're really doing is creating a portal
that revolves around people and socializing.
There’s something for everyone on MySpace.”

Freedom Of Choice

As the radio and record industries struggle
with the challenges of marketing to music fans
who have a growing number of entertainment
options, MySpace revels in the realities of the
online age. “This millennial generation has to-
tally grown up with choice, with the Internet
and iPod and 200 cable TV channels and the
ability to customize their Scions and their
shoes,” DeWolfe says.

“They want to express their individuality.
With this in mind, the personal profiles on My-
Space are extensions of who each user really is.
They're representations of who they are in the
offline world. We make it possible for people to
customize their profiles. They can change the
colors, add music or video, arrange the order of
the features on the site and add other HTML el-
ements.

“This makes for a very individual type of ex-

&

few days.”

Wham! MySpace premiered “Soul
# ¢ Meets Body” on July 18, and it was
# ©  streamed 250,000 times. What's
# © more, while the band started with
2,000 MySpace “friends,” they now
boast over 48,000. It's good to have
friends.

“That number exceeds our whole e-

following Monday.”

[ the song we would be fine.

and then some.”

| Promotional Coup For Cutie
: Death Cab hit the right place at the right time

:  Want proof that the MySpace phenomenon is real? Look no further
¢ than Death Cab For Cutie, whose online fan base skyrocketed the
minute they tied in with the omnipowerful portal,

“We knew we were going to put a song up on the web, and we were
originally going to put it on the Death Cab site,” says the band’'s manager,
Jordan Kurland. “Then MySpace sent us a proposal to host it for us. They
offered great promotional value, so we decided to give them an exclusive for a

mail list,” Kurland says. “We put the stream up on a Friday, and we e-mailed our
list first, because we wanted our people to know about it. We gave our fans the
opportunity to hear the song, and then we started the MySpace promotion the

Credibility is a pivotal issue for rising bands like Death Cab For Cutie, and
there was a danger of alienating fans by operating off a nonexclusive, increas-
ingly mainstream site like MySpace. “Yeah, for sure, we thought a lot about
that,” Kurland says. “But we felt that as long we let our fans know about it
before the rest of the world and it was just a matter of clicking a link to stream

“It's all about the presentation. We didn’t do the MySpace thing and then go
post that there was a leak on a million different websites. We hit our mailing list
[ and our message board, and that was it. It blew up from there. And the feedback
| ¢ thatwe're getting about working directly with MySpace has been really positive.
| = We're looking at the message boards and the MySpace page every day.”

A DHferent Kind Of Tenslion

Kurland continues, “The other thing is that MySpace still has a hipness and a
newness going for it. We were the first real indie rock band to do a promotion
like that with them. They had done Weezer and Audioslave, and we came along
with a different kind of fan base, but it really worked,

“| think we have the right type of fans for this kind of thing. Death Cab fans are
so rabid, and our challenge is to find the right way to touch them. We put a lot of
thought and attention and care into this campaign, and we couldn’t find any
downside to it. We wanted to find something that was in line with what Death
Cab is about and what the fan base is about.”

In many ways the lure of MySpace lies in its immediacy. Kurland agrees,
saying, “That’s very true. It's interesting because, in our overall campaign, we
were originally going to put out the record on Sept. 20. Then we made a
decision to put it out a little earlier because we had a lot happening — for
example, we had the Spin cover locked down. Since that was going to street in
late August, we needed to get moving.

“We felt like we could do away with the traditional four-month setup because
we had such great press coverage coming up and that we could use the
Internet as a resource to reach our core fan base. MySpace definitely did that

Death Cab For Cutie

R e

ests aren’t broken down demographically by
age as much as they used to be,” DeWolfe says.
“I could be a 40-year-old guy interested in 50
Cent or a 45-year-old woman

row niches. Forexample, Friend-
ster’s goals were to connect
people for dates, and LinkedIn
was sort of a business-to-busi-
ness networking model.

“We decided to study the
general concept of social net-

e Myspace.com

a place for friends

borrowing her 16-year-old
daughter’s Juicy sweat suit. So
we try to revolve around inter-
ests, and music and fashion are
definitely universal.

“One thing that is very clear
is that our users are interactive.

working, and we thought it was

very interesting because there’s a lot of viral
growth associated with it, as friends tell friends
about it. There aren’t a lot of marketing costs as-
sociated with getting users on the site.”

Once DeWolfe realized that online network-
ing's potential wasn’t being fulfilled, he came up
with a silver bullet that radio programmers are
familiar with. “We decided to take a different
strategy and create the next-generation web por-
tal, where people could interact with their friends
around content,” he says.
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perience. After all, if their web page on MySpace
is going to become an extension of who they are,
then they need to be able to differentiate it from
other people’s. And this is what makes MySpace
s0 interesting, both for the user in creating their
profile and in the surfing experience of other
people on the site.”

Rather than focusing on traditional demo-
graphics, MySpace considers the audience in
terms of lifegroups. “That’s the best way to
look at it, since a lot of trends show that inter-

They’re leaving comments on
other people’s profiles and commenting on the
bands that they've just seen and rallying other
users to do the same thing. They re actively par-
ticipating.”

All About The Music Fans

When one considers the users described
above, it’s clear that MySpace is heavily traf-
ficked by the type of music fans that radio has
been losing at a rapid rate. The influx of said
music fans at MySpace has grown organically,

wwWw americanradiohistorv com

based on content provided by the artists them-
selves.

“Early on, we wanted a music component,
although we weren’t exactly sure how we were
going to execute that,” DeWolfe says. “What we
did see was a lot of bands coming on to our site
and creating their own profiles. They started
using us to manage their fan lists and to let their
people know about their shows and things like
that.

“We had a lot of unsigned and indie-label
type of bands at first, and as that grew and grew
and grew, we thought it was time to create more
features for them. We wanted to make it easier
for artists to get their music uploaded and to
allow other fans to find them, so we created an
area on our site where millions of fans could dis-
cover new music.”

Specifically, MySpace created a separate “Mu-
sic” tab in its navigation, allowing users to
search artist-profile pages based on genre. It also
created a function whereby users can determine

Continued on Page 64
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WK WEK  ARTIST TITLE LABELS) PUATS PLATS AJ%%E!%E i N MED IABASE
1 1 FOO FIGHTERS Best Of You (RCA/RMG) 2736 -28 136385 16 7710
®
2 @ GORILLAZ Feel Good Ihc. (Virgin 2481 +81 135916 19 710 MOSTADDED
4 e GREEN DAY Wake Mq Up When September Ends /Reprise/ 2181 +41 102748 10 211 T ADDS
3 4 SEETHER Remedy fMindup/ el 9 88871 18 6512 | yioxpIBACK Photograph (Roadrunnen/DMG) 3%
] ©  STAIND Right Here /Ff/p/At/amic/ 2079  +116 91695 12 69/0 AVENGED SEVENFOLD Bat Country (Warmer Bros.) 15
5 6  NINEINCH NAILS Thr Hand That Feeds {/aterscope) 1980 -142 109820 21 7710 SHINEDOWN Save Me /Atiantic/ 12
77 WEEZER Beverly Hills /Geffen/ 1691 136 84379 20 750 | COLOPLAY FixYou Capio) U
o cK Gil 4 1 1579 86 59244 1 6910 311 Don’t Tread On Me (Volcano/Zomba Label Group/ 5
. LS N i I INSTITUTE Bullet-Proo Skin finterscape) 5
1" o AUDIOSLAVE Doesn’t Remind Me /interscope/Epic) 1520 +123 65273 7 mMn 3 DOORS DOWN Live For Today /Republic/Universal) 5
16 @ 311 Don't Tread On Me (Volcano/Zomba Label Group) 1519 +449 82218 3 765 DEATH CAB FOR CUTIE Soul Meets Body /Atlantic) 5
12 @ FALLOUT BOY Suger, We're Goin' Down //sland/IJMG) 12419 +129 82465 13 613 | SWITCHFOOT Stars (Columbia y
ﬁ . . STELLASTARR* Sweet Troubled Soul (RCA/RMG) 4
8 12 SYSTEM OF A DOWN B.Y.0.B. /American/Columbia) 1411 -148 67552 20 65/0
10 13 MY CHEMICAL ROMANCE Helena /Reprise/ 1386 12 57095 23 61/0
15 @ WEEZER We Are All On Drugs /Geffen/ 1252 +159 56087 6 7411
13 15 COLDPLAY Speed Of Sound (Capitol) 1185 -90 52166 16 57/0
17 @ SWITCHFOOT Stars {Columbia) 1168 +103 55289 6 62/4
18 @ RISE AGAINST Swing Life Away (Geffen) 1154 +142 49927 14 56/1 MO ST
22 @ NINE INCH NAILS Only /Interscape) 1137 +358 47825 3 703 INCREASED PLA YS
19 @ KILLERS All These Things That I've Done (Island/IDJMG) 1043 +98 61168 6 5311
2 @ TRAPT Stand Up (Wamer Bros.) 967 +75 29297 4 522 TPIO.TAAYL
. ARTIST TNLE LABEL(S) INCREASE
24 @ WHITE STRIPES My Doorbell (Third Man/V2) 860 +138 47190 4 49/3 311 Don't Tread On Me (Volcang/Zomba Label Group) +449
23 @ SYSTEM OF A DOWH Question! (Amerfcan/Columbia) 856 +120 35908 4 571 NINE INCH NAILS Dnly /interscope) +358
20 23 CROSSFADE Colors (Columbia) 834 -63 22089 1" 44j0 NICKELBACK Photograph /Roadrunner/IDJMG) +208
14 24 OFFSPRING Can'tRepeat (Columbia) 776 360 30461 14 500 wgg’;:“f”“ i"iﬂAleg /f:]'-’ﬂ"'selm o +::§
: . e Are All On Drugs (Geffen) +
25 @ TAPROOT Caling Atiantic 769 476 21765 6 4610 )5 00000 DOWN Live For Today (RepubliUniersal +151
26 @ HOT HOT HEAT Middle Of Nowhere (Sire/Reprise/ 732 +111 52125 1" an RISE AGAINST Swing Lite Away (Geffen) +142
29 @ DISTURBED Stricken (Reprise/ 687 +192 23261 2 4511 WHITE STRIPES My Doorbell (7hird Man/V2) +138
27 @ 30SECONDS TOMARS Attack fimmortal/Virgin/ 617 +28 20927 8 412 | FALLOUTBOY Sugar, We're Goin' Down Asland/DUME)  + :gz
3% @ JACKJOHNSON Godd People (Brushire/Universal) 510  +87 26728 5 3o | 'NSTITUTE BuletProof Skin finterscope) *
37 @ COLD Happens All The Time (Flip/Lava) 506 +88 19214 7 36/3
33 @ OUR LADY PEACE Mere Are You (Columbia) 486 +55 18256 3 3513
28 32 WHITE STRIPES Blue Orchid (Third Man/V2) 437 -89 18393 16 240
34 33 10 YEARS Wasteland (Republic/Universal) 430 -1 11372 7 29/2
40 @ HAWTHORNE HEIGHTS Ohio Is For Lovers (Victory/ 407 +61 10562 9 3213 NEW& ACTIVE
35 35  BREAKING BENJAMAN Rain (Hollywaod) 405 -21 13832 6 26/0
38 36  DISTURBED Guarded (Reprise) 398 -16 13986 6 170 MUIJ\:‘IAYHE1 ;grnet TogemembeIr gfﬁ/% 1
Total Plays: 193, Total Stations: 15, Adds:
39 @ DARK NEW DAY Brother (Warner Bros.) 382 +8 10664 9 19/0 INTERPOL Narc (Matador)
4 @ SLIPKNOT Before | Forget (Roadrunner/IDJMG) 353 +9 15298 21 1140 Total Plays: 188, Total Stations: 15, Adds: 2
32 39  STEREOPHONICS Dakota (You Made Me Feel Like The One) (V2/ 339 99 13398 15 270 'T*E:‘PPf\UTUIP;'é\TT":tA' f;:a:?"ﬂ Hf;a“":::v /ZWafﬂefoUS-/
. . otal Plays: 176, Total Stations: 14, Adds:
44 @ CHEVELLE Panic Prone /EpIL‘/ 330 +39 7279 2 25’2 SHOUT OUT LOUDS The Cameback /Capital/
46 m DEFAULT Count OnMe (TVT) 294 +32 13188 2 19/0 Total Plays: 175, Total Stations: 16, Adds: 0
! . U2 City Of Blinding Lights //nterscope/
@ DEATH CAB FOR CUTIE Soul Meet-s Body (At/antic/ 281 +86 16345 1 23/5 Total Plays: 170, Total Stations: 18, Adds: 1
47 D  FRAY Over My Head fable Car) (Epic) 214 +23 1355 3 220 AVENGED SEVENFOLD Bat Country (Warner Bros.)
49 (@ COLDPLAY FixYou (apita) 266 +34 18978 2 1617 ;o;g Plagsltlmﬂotal Sta;iogs: 2”1? Adbd/s:/;/? )
. OR ive For Today (Republic/Universa
30 45  TRANSPLANTS Gangsters & Thugs /La Salle/Atlantic) 251 215 6159 1" 25/0 Total Plays: 153, Total Stations: 25, Adds: 5
48 46 FINCH Bitemarks And Bloodstains (One More Fall) (Geffen) 238 -1 7122 2 191 SMILE EMPTY SOUL Don't Need You fLava/
@ INSTITUTE Bullet-Proof Skin finterscape) 235 +124 7255 1 26/5 Total Plays: 137, Total Sta!lOHSS 9, Afidﬁ 0
. MEGAN MCCAULEY Die For You /Wind-up)
45 48  ALKALINE TRIO Time Yo Waste (Vagrant/ 211 -72 5879 12 21j0 Total Plays: 134, Total Stations: 12, Adds: 1
THEORY OF A DEADMAN Hello Lonely (Walk Away From This) (Readrunner/I0JMG) 209 +38 6563 1 19/0 PEPPER Give It Up /Va/wm_Enterta/hment/[ava/
@  NICKELBACK Photograph (Roadunner/IDJMG) 208 4208 14141 1 3535 | TotalPlays: 130, Total Stations: 10, Adds: 1
79 Alternative reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week Songs ranked by total plays
of 7/31-8/6. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 20 are moved ta recurrent after 20 weeks on the chart. Most Added is the totat number of new adds officially reported to R&R by each reporting . : :
station. Songs unreported as adds do not count toward overali total stations playing a song. Total Audience equals Average Quarter Hour Persons times number of plays Station prllayllsts L] R&R. LUt D
(times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission fram Arbitron Inc. (© 2005, Arbitron on the web at www.radioandrecords.com.
Inc.).© 2005 Radio & Records.
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( N
(ﬁa’g"m”usi,‘l ,‘l””’ America’s Best Testing Alternative Songs 12 +
Py For The Week Ending 8/12/05
Persons Men Women
Artist Title (Label) ™ LW Familiarity Burn 18-34 18-34 18-34
FALL DUT BOY Sugar, We're Goin” Down fisland / /0JME] 428  4.11 81% 1% a3 4.25 438
GORILLAZ Feel Good Inc. (Virgin/ 4.18 4.12 94% 15% 4.20 4.06 440
RISE AGAINST Swing Life Away (Geffon) 415 401 68% 8% 4.14 4.01 435
GREEN DAY Wake Me Up When September Ends (Aeprise/ 4.11 4.09 89% 17% 4.09 4.06 4.13
FOO FIGHTERS Best Of You (RCA / AMG) 408 44 96% 28% 4.02 an 403
GREEN DAY Holiday /Reprise/ 4.06 4.01 99% 46% 4.12 4.07 4.19
MY CHEMICAL ROMANCE Helena (Reprise/ 405 403 88% 18% 399 383 418
DFFSPRING Can’t Repeat [Cokrmbia/ 4.03 39 88% 14% 3o 382 4.05
WEEZER Bevorly Hills (Geffon/ 393 388 99% 1% s i 388
KILLERS All These Things That I've Done f/siand/ IDJMG/  3.91 395 81% 16% 385 358 4.26
NINE INCH NAILS The Hand That Feeds (atarscope/ 386 3M 96% 33% 384 379 414
AUDIOSLAVE Be Yourself finterscape / Epic) 386 385 91% 28% 3.82 385 n
SEETHER Remedy /Wind-up/ 386 380 9% 4% 383 3.82 4.18
CROSSFADE Colors (Columbia/ 3715 380 65% 1% 3.66 354 386
HOT HOT HEAT Middie Of Nowhere (Sire / Raprise/ 34 378 50% 8% n n n
WEEZER We Are All On Drugs (Geffen/ 3713 368 14% 15% 3.63 an 353
INCUBUS Make A Move [Epic/ 372 350 73% 15% 383 389 404
SWITCHFOOT Stars [Columbia) 369 364 59% 12% 310 359 387
COLDPLAY Speed Of Sound (Capito] 368 383 % 4% 375 k8] ) 376
DISTURBED Guarded (Reprise/ 3.66 355 57% 12% in 362 3.86
STAIND Right Here (Flip/ Atlantic) 364 3869 81% 25% 3.58 337 388
BECK Girl finterscope) 363 358 % 15% 359 360 358
SYSTEM OF A DOWN B.Y.0.8. /American / Columbia) 360 343 0% 32% 358 366 345
MUODVAYNE Happy? Eprc/ 360 in 1% 22% 352 336 381
TRAPT Stand Up (Warer Bros.) 350 - 52% 10% 352 33 387
AUDIDSLAVE Doesn't Remind Me (interscape / Epic/ 349 362 58% 12% 352 362 337
WHITE STRIPES Blue Orchid (Third Man/ V2) 344 330 83% 25% 349 364 326
TRANSPLANTS Gangsters & Thugs (La Salle /Atlantic/  3.34  3.39 59% 17% 3.23 3.13 3.38

Total sample size is 314 respondents. Total average favorabliity estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much).
Total famiilarity represents the percentage of respondents who recognized the song. Total bum represents the number of respondents who said they
are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is based on persons 12+. Persons are
screened via the Internet. Once passed, they can take the music test based on the format/music preference. RateTheMusic.com results are not meant
to replace callout research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic is a registered trademark

of RateTheMusic.com. The RTM system, is available for local radio stations by calling 818-377-5300. RateTheMusic.com data is provided by
\ Medlabase Research, a division of Premiere Radio Networks.

ALTERNATIVE

MySpace Conquers....

Continued from Page 62

which bands are playing in or around
their ZIP code on any given night.

“We wanted to make it easy for fans
to find the specific types of music they
were looking for,” DeWolfe says. “That,
in turn, would allow bands to more eas-
ily reach the appropriate masses on our
site.

”As we did things like that, bands
started flocking to MySpace. A&R reps
found out about us and spent hours
looking for new artists. As these bands
started to get signed, they drove the de-
mand through the labels.

“In a lot of cases it was the artists
telling the labels that they should pay
attention to MySpace because that was
how they were filling the seats when
they went on tour and that was how
they were creating new fans. From
there, the labels starting contacting us
about doing exclusive album releases
and working with major artists as well
as emerging artists.”

“] think we’re
democratizing the
marketing of

music.”

Power To The People
The real power of MySpace lies in the
way it gives civilians the ability to cre-
ate their own experience. And the same

‘“What we’re
really doing is
creating a portal
that revolves

around people
and socializing.”

ment. “A band might have their own
website, but they’re not going to have all
these community features,” DeWolfe
says. “And there isn’t a lot of natural
traffic for them, either.

“That’s why many bands have chosen
to have MySpace as their de facto
homepage. It's much easier to commu-
nicate with their existing fans — and to
reach 23 million new fans — through
us.”

As record labels increasingly wake
up to the fact that business as usual
will not cut it with what DeWolfe
calls the “millennial generation,” the
opportunities MySpace provides be-
come clearer. “I think we’re democra-
tizing the marketing of music,”
DeWolfe says. “Fewer bands are be-
ing signed and marketing dollars are
shrinking, so MySpace has become a
very fertile ground for independent
and major labels to reach very rabid,
active fans.”

Next week: In Part Two of the MySpace
story, we’ll find out how radio is embracing
the portal and what’s due to happen next,
now that it's been purchased by Rupert
Murdoch’s News Corp. for (get ready for

goes for artists, at all levels of develop- this) a cool $580 million.
4 I
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. WEDG/Buffalo, NY* PO Sleve Kramer 5 OUR OM/PD: feh Crocsman POASD: Sy Barroda 6 NINE INCH NALS O8f: Rary dniemmmmier
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INTERPOL AeEhGL e PO: Mo Govin . 228 OF A DEADMAN APDMD: Dealots Fiye
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e WAVF Charleston, $C° COHEED AND CAMGAIA e Mo 6 O kel o
PO: J.0. Ksnea PO: Dave Ressi WHITE STRI N 5 COLDPLAY PO: Jim Robiasos XNDO/Seattie, WA* o
il S= S | S BE= B [,
RISE AGAINST mmn&m 0M/PD: Brues Clark 1 PEPPER KRIPaim , CA LBt 2 SYCTEM O ADOWY
N 23 NICKELBACK APO: Lokl 1 MICKELBACK OM/PD: Themas A 1 MICKELBACK
KRON/Asstie, TX . by No Adce 2205 APOD: Dwight Arsod KXRI/Sa Laks Chy, UT |
Joll Comrol SHINE HARSH KRIEGER 1 IRSTE Olt: Alan KPHT/SL. Leuis, MO T ————
PO: Lyes Dorsiow ml:‘un‘ ooy, 0" AVENGED SEVENFOLD FALL OUT BOY %u o gm_l-
S'Mmm WTELFreduricnbarg b ..'." : Ak Fokia 3 AVENGED SEVENFOLD
ke, YA Fjr] mw L XED4/Phoalx, A2* O Py 1 NICKELBACK
e o* . : o Clurke 0: Josen Usenel PO Mt OM: Nancy Bovens DEATH CAB FOR CUTIE OUR LADY PEACE I.Ill
g . Pety o T 4 N -
R APOAND: Jacont Jackaen o 1 DAMAN -JR. GONG™ MARLEY | KBZT/3an Diege, CA 3 *Monitored Reporters
DEATH CAB FOR CUTIE ™ WHITE STRIPES 1 AVENGED SEVENFOLO FO: Sorelt Michesls P0: Seott
o A& . : APD: e Homon APOASE: Tim loble
OAR KFRRFresae, CA Off: Torry gl 200 e ot 2205 93 Total Reporters
-t AP Taar SHIEDOWN KZONPhoesiz, AZ* o Adds SHEDOWN
K00 Baten Reuge, LA o UM e e HEE PO: Garts Patg 79 Total Monitored
e Ty O R T | N
AC P 15 NCKELBACK . O Pt et 10 COLDPLAY PO vl P g St o acatoy
1 AL ARICW RECTS KKPLL Colfins, CO° A ier 4 AVENGED SEVEWFOLD DL i 0. Ciias Wiaqoie
W60 afiowanca WXTI/Cloveizad, OH° OMPD: Mrk Colloghen 5 Rager Pride 2 K 122208 Did Not Report, Playliat
. ey o ; 2 mowLax WDXPRsbgh, PA 1 AN RSN § PAL O 80v Frozen (2):
3 Doces bowN APD: Do Mo HOT HOT AT UL SHNEDOWN QUPE: ihe Moscins e D 130 SECONDS TO MARS X0 MO
9 AVENGED SEVENFOLD 'AVENGED SEVENFOLD I ek ALL-AMERICAN REJECTS 0 N Lve. FALL OUT BOY 1 MICKELBACK WCYY/Portiand, ME )
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LAST THIS TOTAL +/ - TOTAL WEEKS ON  TOTAL STA'"ONS/ ®
WEEK EEX ARTIST TITLE LABEL(S, PLAYS PLAYS AUDIENCE CHART
" i ) Aoos MOST ADDED
1 1 JACK JOHNSON Good People (Brushfire/Universal) 583 -32 6245 14 33/0 A nST T ADDS
7 e DAVEMATTHEWS BAND Dreamgirl (RCA/RMG) 541 +66 5645 4 350 BONNIE RAITT | Will Not Be Broken (Capitol/ 2
8 €@ ERICCLAPTON Revolution (uck/Reprise) 519 +74 6414 3 3901 ::E:":L'"c‘* gUPElA:ID [V;”":j 5/;10;9‘:"//\! Radio? /}A”Wﬂf/ :;
R ROW Good Is Goo Interscope,
. ] -
3 4 JOHN HIATT Master Of Disaster (Vew West/ 512 14 5595 9 40/0 JOHN BUTLER TRIO What You Want /Lava) 12
4 €@  BECKGirl iterscope) 504 0 6216 10 351 | HERBIEHANCOCKHJOHN MAYER Stiched Up (Hear MusicVector) §
2 6 U2 City Of Blinding Lights finterscope) 494 34 3819 9 310 DAR WILLIAMS Echoes {Razor & Tie) 6
. PAUL MCCARTNEY Fine Line (Capitol] 5
9 TRACY CHAPMAN Change (At/antrc, 479 +49 5489 4 39/0 . .
o ge 4 ! COLDPLAY Fix You (Capitol) 5
11 @ DAVID GRAY The One|l Love ATO/RCA/RMG) 478 +91 6281 3 3812 | JACKSONBROWNE Lives In The Balance fisice/ 5
6 9  MIKE DOUGHTY Looking At The World From The Bottom Of A Well (ATO/RMG) 454 -45 4348 16 2910 JACK JOHNSON Badfish/Boss DJ (Cornerstone/ 5
5 10 COLDPLAY Speed Of Sound (Capitol) 445 -58 2894 16 28/0
10 11 BRUCE SPRINGSTEEN Al The Way Home (Columbia) 364 -53 4737 9 291 MOST
13 @  LOWMILLIONS Status (Manhattan/EMC) 337 +14 2858 12 1800 INCREA S ED PLAYS
16 @  NICKEL CREEK When In Rome (Sugar Hill 325 +21 4072 4 351
. TOTAL
15 14 DESOL Karma (Curb/Reprise/ 318 -2 2856 6 1900 PLAY
. . ARTIST TITLE LABEL(S) INCREASE
@®  ROLLING STONES Rough Justice (Virgin/ N3 4156 4876 1 2113 | syervi cROW Good Is Good A&Mnterscope) 176
14 16 AMOS LEE Keep It Lcose, Keep It Tight (Blue Note/EMC) 311 -1 1959 8 25/0 BONNIE RAITT | Will Not Be Broken (Capitol) +162
17 @ RINGSIDE Tired Of Being Sorry (Flawless/Geffen/ 304 +11 3803 17 200 | PAULMCCARTNEY Fine Line Capitol) +181
12 18 At ROLLING STONES Rough Justice (Virgin/ +156
25 @ HERBIE HANCOCK f/[JOHN MAYER Stitched Up (Hear Music/Vector) 283 +76 2174 2 31/6 COLDPLAY Fix You (Capitol] +86
18 @  WILLIE NELSON f/TODTS HIBBERT I'm A Warried Man (Lost Highway/ 276 +1 3306 7 302 ;’E“B/'; u:/ncocx H1JOHN MAYER Stitched Up .
Hear Music/Vector) +
Betur> €§)  SHERYLCROW Good Is Good (A&Miinterscape) 265 176 3467 1 2912 | plcinrove e Guokese T
21 22 SONVOLT Afterglow 81 (Transmit Sound/Legacy) 238 -5 4972 5 23/0 DAR WILLIAMS Echoes (Razor & Tie +72
20 23 MAIA SHARP Red Dress (Koch/ 232 -18 1552 6 22/0
19 24 KATHLEEN EDWARDS In State (Zoe/Rounder) 232 -28 1402 6 2710 S YNDICA TED
@  BONNIE RAITT | Will Not Be Broken (Capita) 225  +162 3809 1 3822 .
ed This Wee
@  PAULMCCARTNEY Fine Line (Capito) 219 4157 4062 1 2655 | World Cafe —Dan Reed 215-898-6677
27 @ TORIAMOS Sweet The Sting (pic/ 218 +22 1720 3 2210 | Noadds this week
28 @ RICHARD THOMPSON Let It Blow (Cooking Vinyl/SpinArt) 206 +10 3890 3 230 | Acoustic Cafe - Rob Reinhart 734-761-2043
@ DELBERT MCCLINTON Cne Of The Fortunate Few (Vew West/ 205 +66 1922 1 2mn DREW EMMITT All That You Dream
] ] FOUNTAINS OF WAYNE | Want You Around
48 Triple A reporters. Songs ranked by total plays for the airplay week of Sunday 7/31 - Saturday 8/6. JEFF BLACK Easy On Me
© 2005 Radio & Records
4 N
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] :Eiai?“ Owen Mo: "“" Sauter o Adds SN BuTLER TRIO
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WOKL/Ann Arbor, MI MO: Lauren Stone 5 'SP OBCTORS PD/MD: John Johnstor
OM/PD: Rob Walker 3 oL % HERBIE NANEOCK 110HN MAYER WZEW/Mobile, AL* AR oWilher 9 HERBIE HANCOCK 11JOHN MAYER S ERAY "
MD: Mark C°F0|lllﬂ 3 NEW POHNOGFAPHER: 1 FRAY 4 ile, 5 KEANE 1 SHANNON MCNALLY
+ DAVID GRAY 3 SONNIE RAITT 26‘ Jllr":'",ﬁ:,"".ﬁ. JOHN BUTLER TRIG Slrms Spectrum/Satellite 1 SO CoPELAND
MELISSA HHENDGE aaem sgmu WWVVHilton Head, SC MD: Lee M,, l(m!uk guemmﬁi‘ggmmn choenwetter 1 SHERYL CROW
1 BRUCE SPAINGSTEEN PD: Gene Murrell 1 BONNIE RA| MD Jss:lca Besack
KSPN/Aspen, CO 1 BILL RICCHINY + BONNIE RAITT Lo sunen TRIO 1 JOHN BUTLER TRIO
FOMD; 2 S , : & g apioasie. KTAD o
§ HERBIE HANCOCK N MAYER DWIBI(’]D c.':.?&'}m?f ™ ggus'mgnna.l':‘i:n r&ﬂ WBJB/Monmouth, NJ 2")‘ ﬁ‘;g‘g attine 1 CEO KoTTRE & st GOROON Pu::ﬂr:d Hockmeyer
. MD Bud Steinor MO: Stasia Laniar OM: Tom Brennan MD: Rick Schneider XM Cafe/smlllte 0: Paddy Mac
WZGC/Atlanta, Gi o, 7 BONNIE RAl PO: Rich Robinson LOHNBLTLERITRY e A
PO Wichals Enger T : z:fg::{ﬁkc?ﬁzrw %?.J:tnﬂl:s“: " DARMILLAMS MD nmn Cnlmnurlam 7 Lo BuTLen v
APD: Chris Brannen 3 JAMES MCMURTRY Ngw PDRNOGRAPNERS * Gitoath Bruon 5 SHEMEKIA COPELANO
B, Moo S T Chicage, L ey K50 Rapa Gy, 50
No Adds MD: Jnnn |mada WTTSIInlIIanaWIIS N¢ Q(E)WE';}NCOCK T/JOHN MAYER h'a'd C " 0 Kt (ETMIKE GOR OON KWMT/Tucson, AZ2*
KGSR/Austin, TX" PD Nori PD: Brad 4 ususs:x DG JOSH JOPLIN GROUP OM/PD: Tim Richards
OM: Jeft Carrol H g&éMEclgA%DF‘ELAND APO/MD: uura Duncan KPIG/Monterey, CA HGBERT PLANT & STRANGE SENSATION sHiC GROUP ApoG,;m; ;w, Rogars
:2an Denberg e OM: Frank Capri 3 NORTH MISSISSIFPI ALLSTARS s on
MD.'S{,'“':,"';:","'I':".H““ XBXR/Columibia, MO MELISSA ETHERIDGE PO/MO: Laura E||an Hopper KTHX/Reno, NV* MELISSA ETHERIDGE
T3 SOLLNG SToNes APD: S Swearman KMTN/Jackson, WY RiCro ';2,,7,:{‘,.'5:‘\',:‘",,,,,, Dt tom e WXPK/White Plains, NY
: i A ite Plains,
S MU Ty - HANNGAN No Adds PO/MD: lfaa:rk;‘%?:h” Fishman : s:;::mz AN 5 ROoD ?(mes Sk 50DON :goxjn,m Rnlchmh :gu ;:':Bls ::man;u:
wnnmammn,e‘ MD WCBE/Columbus, OH 3 JorNBUTLER TRIO 2 SN aRTON SR auriea Thio MIDEBIUAM L DELBEAT MCCLINTON
OM/PD: Bun Waugh ow; J:.'."ﬂsﬂffn 2 BRIAN SETZER DECBERT MCCLINTON Lt S0l AT
A o Ve e Bt } ST WALT Nashville, TH" A —— S tonnres
R T 1 ROBERT PLANT & STRANGE SENSATION OM/PD: David Hall OM/PO: Bruca Jones AT WUIN/Wilmington, NC
w"m/h"'"mm MD 2 SAEMERA CapeLaND APD/MD: Rev. Keith Coes MD: Casey Scott mw;#&:rasﬁ«cs ous PO: Mark Keefe )
D: Mike “Mathews™ Vasiikos Jrameys KTBG/Kansas City, MO ZlEONIERAY 1 ke‘;gz” M0: Jarry Garard
. WD: Byan oo WEUVNow York, NY A SMPD o g £ AT o
DAR WILLIAMS WMWV/Conway, NH 14 JACKIE GREE} PO: Chuck Singteton APD/MD: Shawn Stewart 2 DAR WILLIANS
D: Mark Jahnson JOHN BUTLER TRIO MO: Rlla Nnu on b ewa 5 SHERYL CROW
KLRR/Bend, OR 3 oasw e STEPHEN BRUTON KPRI/San Dueqo CA* N
OM/PD: Ooug Donatro o AL KooPeh ?L'??A"DIL'A Rectric co MBIt WKZE/Sharon, €T
APD: Dori Donoho : ;:‘,{vafﬂm?“ SHERYL CROW PO/MD: Dona Shllun h :
GREEN DAY SV OALE GILMORE 12 MISSY HIGGINS OM: Will Staniey
JACKSON BROWNE KZPL/Xansas City, MO* PD: Tim Scnular
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Weren’t We Just Kere?

elcome to the 13th annual R&R Triple

A Summit, in beautiful Boulder, CO. It
sure came around again fast! Over the
next 3 172 days there will be a nice balance be-
tween informative and thought-provoking
business sessions and stellar entertainment by

core format acts and promising new talent.

As we planned the Summit
this yvear, we did so knowing
L tull well that the radio and
. record industries are still in a
' state of flux. The expectations
" each has for the other and the
4 way they dc business with each

s WP

o other are ir the process of be-
Schoevberger  ing redefin2d. Nevertheless, |

felt this would have little effext on the tight bond
we have nurtured with each cother over the years.

Wednesday, August 10, 2005

3-7pm

REGISTRATION OPEN

3-5pm

TRIPLE A LABEL SUMMIT

By invitatiom only

6-8:00pm

NICKEL CREEK/KBCO PRIVATE PREVIEW
AT THE REEF

6:30pm-8:15pm

E-TOWN AT THE BOULDER THEATER
Performances by Soulive and Raul Midon
8pm-Midnight

FOX THEATRE

Performances by:

Jackson Brawne, Inside Recordings/CC5
Leo Kottke % Mike Gordon, RCA Victor Group

Thursday, August 11, 2005

8:30-9:30am

FRIENDS O< BILL W.

10am-4pm

REGISTRA1ION OPEN

10-11:45am

BRINGING 4EW BLOOD TO THE FORMAT
Sponsored 2y Capito! Records

Noon-1:45; m

LUNCHEON

Sponsored 2y Columbia Records and F.ed Ink
Performances by Aqualung and Branai Carlile
2-3:30pm

SIX IN 60

Sponsored by W.F. Leopold Management
4:30-6pm

COCKTAIL PARTY

Sponsored by Curb Records

Performance by DeSol

6-8pm

E-TOWN AT THE BOULDER THEATER
Performances by Beth Orton and Turin Brakes

Every format has a sense of community, but [ am
certain there is nothing that comes close to what
we feel for each other in the Triple A world.

What has been encouraging to me over the
past several years is how many younger people
have decided to make the Triple A world their
professional home, both on the radio and the la-
bel sides. This new blood brings fresh ideas and
vitality into the mix, which reinvigorate us all.
Many of these newcomers will be involved in one
way or another in the panels and sessions we
have planned for this year.

In addition, we have seen the format give a
tremendous amount of support to younger art-
ists over the past few years. This new generation
of singers, songwriters and performers has a
healthy respect for the music and artists that
came before it as it takes the musical attitudes of
8:30pm-Midnight
FOX THEATRE
Performances by:

David Gray, ATO Records/RCA Music Group

Mike Doughty, ATO Records
The Fray, Epic Records

9-11pm

PLAYERS CLUB

Performances by:

Brett Dennen, Flagship Recordings
James Blunt. Atlantic Records

12:30am

CLUB R&R

Sponsored by Virgin Records
Performance by Tristan Prettyman

Friday, August 12, 2005

8:30-9:30am
FRIENDS OF BILL W.

10am-4pm
REGISTRATION OPEN

10-11:45am
MENTORING
Sponsored by Epic and Reprise

Noon-1:45pm

LUNCHEON

Sponsored by Warner Bros. Records and RCA Music Group
Performances by William Topley and Judd & Maggie

2:30-4:15pm
SMALL BUT PROFESSIONAL

4:30-6pm

COCKTAIL PARTY

Sponsored by 429 Records
Performance by Saucy Monky

8:30pm-Midnight

FOX THEATRE

Performances by:

Pete Yorn, Columbia Records
Steven Page, Flagship Recordings
Ringside, Geffen Records

previous generations and adapts them to the
modern world. Many of these younger talents
will be performing for us, adding a nice coun-
terpoint to the many veterans who are appear-
ing this year.

It is reassuring to know that we have a place
where we can gather to share ideas, hear great
music, reinforce our bonds and enjoy each other’s
company. I am honored and grateful to be part of
making that happen. I am all about accentuating
the positive, and I can think of no better way to
do so than bringing us all together for a few days
of conviviality and shared purpose.

In this issue you'll find brief write-ups of the
30 bands that will be performing for us over the
next few days. Below is the abbreviated Summit
agenda. The Summit program book will give you
more details on the business sessions.

9-11pm

PLAYERS CLUB

Performances by:

World Leader Pretend, Warner Bros. Records
Missy Higgins, Reprise Records

12:30am

CLUB R&R

Sponsored by Lost Highway
Performance by Mary Gauthier

Saturday, August 13, 2005
8:30-9:30am
FRIENDS OF BILL W.

10am-2pm
REGISTRATION OPEN

10-11:45am
STRATEGIC VISIONING

Noon-2pm

R&R INDUSTRY ACHIEVEMENT AWARDS LUNCHEON
Sponsored by Verve Music Group

Performances by Jackie Greene and Teddy Thompson
2:15-4:15pm

SNEAK PREVIEW OF ELIZABETHTOWN

Sponsored by RCA Records

4:30-6pm

RATE-A-RECORD*

Sponsored by New West Records

Refreshments Courtesy of Songlines

Vote Tabulation by Broadcast Architecture

8:30pm-Midnight
FOX THEATRE

Performances by:
Spin Doctors, Ruffnation/C05,

- Amos Lee, Blue Note/EMC

Shannon McNally, Back Porch/Narada
9-11pm

PLAYERS CLUB

Performances by:

Big Blue Hearts, Eagle Eye/C05

Dirty Blonde, Zomba Label Group

* “Rate-A-Record” is a service mark of dick clark productions
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R&R Triple A Summit 2

Artist Lineup

[

oughly 30 artists spanning a wide variety of styles will be performing at various venues
during the R&R Triple A Summit. Things kick off Wednesday night and don’t stop until around
midnight on Saturday. Here are capsule bios of this year’s acts, arranged by performance time.

| Nickel Creek |

(Sugar Hill)
The Reef, Wednesday Evening

San Diego’s Nickel Creek haven’treleased any
new material for close to three years. During that
period the three
members busied
themselves with

solo projects and
collaborations.
With Grammys
and
sales already under their belt, the folk-bluegrass-

platinum

pop trio is poised to take a huge step forward as
they prepare to release their third album, Why
Should the Fire Die?, and embark on an extensive
tour in support of the project. The album adds
new depth to their already renowned playing and
is a great collection of tunes.

_ Leo Kottke & Mike Gordon |
(RCA Victor/RMG)
Fox Theatre, Wednesday Evening

Leo Kottke has been a renowned guitarist for
many years, and bassist Mike Gordon has been
an active artist both in his former band, Phish,
and as a solo artist. The duo’s new project, Sixty
Six Steps, is their second collaboration and fea-
tures a mixture of originals and some interest-
ing covers.

The project was rehearsed in Costa Rica and
recorded in the Bahamas, something Gordon

was adamant about in order to add a certain is-
land feel to the music. After a few sclect shows
in August — including the Triple A Summit —
Kottke & Gordon wiil be performing in 30 ma-
jor markets beginning in September.

| Jackson Browne |

(Inside Recordings/C05)

Fox Theatre, Wednesday Evening

& What can you say about
" Jackson Browne? Not only was
he one of the most influential
and important songwriters to

¢ emerge in the '70s, he also
played an important role in
launching many other artists’
careers. Over the years Browne has had contin-
ued success, and he still writes songs that will
resonate for a long time.

Recently Browne has hit the road again, re-
visiting all of his great songs on a level that’s more
personal than ever before. These shows have be-
come known for their interactive nature and the
intimacy of their delivery, and the experience will
soon be documented on a live album.
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| Brandi Carlile |

(Columbia/Red Ink)
Summit Lunch, Thursday Afternoon

Brandi Carlile always knew
music was her calling. She
grew up in the country 50
miles outside of Seattle and by
the age of 8 was singing
onstage with her mother. Over
the years she worked hard at
developing her voice and
learning to play piano and guitar, and when she
got out of high school she set out for Seattle to
follow her dream.

Carlile hooked up with brothers Tim and Phil
Hanseroth, and the trio played any gigs they
could get. For Carlile, it was all about getting
experience and adhering to a work ethic that
would someday pay off for her. That day came
when she signed to Columbia.

| Aqualung |

(Columbia/Red Ink)

Summit Lunch, Thursday Afternoon

U.K. artist Aqualung is actually one person,
Matt Hales. Over the past three years or so he
has enjoyed tremendous success in his home-
land and with those in the U.S. who follow the
import scene closely. Hales was a child prodigy
and wrote his first songs at the age of 4, entered
London’s City University with a scholarship at
16 and saw his first symphony performed by a
60-piece orchestra at 17.

Eventually, though, he decided to move in
the direction of popular music. The album that
has been released in the States, Strange and Beau-
tiful, is actually made up of remastered tracks
culled from his two UK. releases.

(Curb/Reprise)

Summit Cocktail Party, Thursday Afternoon

[t makes sense
to have Latin-in-
fluenced sounds
as part of the
musical mix at
Triple A these
dayvs, and the lat-
est band to fit 4 L o
that bill is Asbury, NJ’s DeSol. This musical
brotherhood of seven brings together music
styles from a number of different countries —
including Mexico, Cuba, Puerto Rico and El Sal-
vador — and blends them with rock beats and a
bit of urban hip-hop and soul. The amalgam-

ation makes for lively and upbeat music that is
hard to resist dancing to.

The Fray

(Epic)
Fox Theatre, Thursday Evening

The Fray are the hottest new band in the Den-
ver-Boulder area right now, and it looks like they
will be one of the hottest bands at the Tripie A
format by the time they play for us. The Fray
formed in 2002, and it wasn’t long before they
were building a buzz in Colorado. Then key sta-
tions in other parts of the country also picked
up on them. The Fray are now signed to Epic,
and the push on their debut, How to Save a Life,
is underway.

( Mike Doughty|

(ATO/RCA/RMG)
Fox Theatre, Thursday Evening

We were introduced to Mike Doughty when
he was with the band Soul Coughing, but in
2000 they broke up, and Doughty found him-
self on his own. Continuous touring and grow-
ing word of mouth led Doughty to a deal with
ATO after a chance meeting with Dave
Matthews at Bonnaroo in 2004. His debut for
the label, Haughty Melodic, took about two years
to complete. Doughty had actually been record-
ing the album on his own before he got the deal.

Music is not the only way Doughty expresses
himself: He has published a book of poetry,
Slanky, contributed articles to magazines as a
freelance writer and written and performed

plays.

( David Gray |

(RCA/RMG)

Fox Theatre, Thursday

Evening

When you have a song as
huge and lasting as “Ba-
bylon,” itis hard to top your-
self. David Gray took a good
shot at it with his last album,
A New Day at Midnight, which
sold 4 million copies worldwide, and it is also

important to remember that he had three albums
prior to White Ladder, which included “Babylon.”
Gray now returns with his next effort, Life in
Slow Motion. His past few collections have been
humble affairs recorded in his home studio, but
this time Gray decided to open things up by
bringing in an outside producer. The result is an
expansive album with many layers of mood and
instrumentation, yet Gray’s simple approach to
his songs, either on piano or acoustic guitar, re-
mains at the center of the new compositions.

Continued on Page 70
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R&R Triple A Summit 2005

Artist Lineup

Continued from Page 68

[ Brett Dennen |

(Flagship)
Players Club, Thursday Evening

Brett Dennen is a singer-songwriter in the tru-
est sense. He comes from the folk tradition and
writes songs that have powerful social mes-
sages. Although still quite young, he has devel-
oped a strong following in California, where he
is based. Dennen is one of the first signings to
the newly formed Flagship label under the guid-
ance of industry veteran Marc Nathan. He is an
artist who will entrance vou with his live per-
formance.

James Blunt |

(Atlantic)
Players Club, Thursday Evening

Brit James Blunt has a more interesting life
story than most. He comes from a long line of
soldiers — his bio says there have been military
men in the family all the way back to the year
995. So, after boarding school and some time
studying aerospace manufacturing engineering
in college, Blunt ended up joining the army as
well.

After serving in Kosovo and duty back at
home, Blunt was honorably discharged and de-
cided to pursue music. He has already enjoyed
a No. 1 song at home, and that same kind of
success will surely follow him to the U.S.

( Tristan Prettyman |

(Virgin)
Club R&R, Thursday Evening

It is no secret that the San Diego area is a
hotbed of young singer-songwriters, and the
latest to emerge from the scene is Tristan
Prettyman. Prettyman is a
self-taught musician and
songwriter, and she is quick
to point out that she puts a
lot of trust in her instincts.
This approach helped her de-
velop her unique style.

Prettyman released an EP
of some of her songs, and not long after that she
was invited to open for fellow San Diegan Ja-
son Mraz on his 2004 national tour. Things ac-
celerated from there, and before she knew it,
Prettyman had signed with Virgin.

[ Judd & Maggie |

(RCA Victor/RMG)
Summit Lunch, Friday Afternoon

Music was a big part of siblings Judd &
Maggie’s lives as they were growing up in the
Baltimore area. Somewhere along the way they

70 ® Radio & Records August 12, 2005
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began to play together as a duo. Their debut al-
bum, Subjects, was produced in Los Angeles by
Joey Waronker and executive produced by Lenny
Waronker. The Waronkers’ experience and stu-
dio-player connections combined with the natu-
ral and unaffected style of Judd & Maggie have
resulted in an honest, intelligent and entrancing
album.

[ William Topley |

(Warner Bros.)

Summit Lunch, Friday

Afternoon

If one didn’t know better,
one could easily assume that
Englishman William Topley
was born and bred in the deep
South and had spent plenty of
time traveling throughout the
Caribbean. That’s because his
music is almost entirely influenced by those ar-
eas of the world. His new album, Sea Fever, was
produced by legendary Rolling Stones studio man
Jimmy Miller and features a guest appearance by
Mark Knopfler. Once more the songs mostly re-
flect Topley’s love of the Caribbean.

Saucy Monky |

(429 Records)
Summit Cocktail Party, Friday Afternoon

The history of Saucy Monky spans the Atlan-
tic Ocean: Annmarie Cullen hails from Ireland, and
Cynthia Catania is
from the U.S. The
two met in a club
and realized that
their musical goals
could best be
reached if they
joined forces. They
ended up becom-
ing very popularin
Cullen s native Ireland Saucy Monky have since
developed a following in the U.S. as well, particu-
larly on the West Coast.

fningside
(Flawless/Geffen)

Fox Theatre, Friday Evening

Ringside is the duo of actor Balthazar Getty
and songwriter (and a clothing designer who did
work with No Doubt, among other bands) Scott
Thomas. They were roommates when it dawned
on them that they should be making music to-
gether.

Soon Getty was creating the beats and samples
and Scott was writing lyrics and playing the other
instruments. They shopped a tape around, and

e

Flawless/Geffen became interested and re-
leased Ringside’s eponymous debut earlier this
year.

Steven Page |

(Flagship)
Fox Theatre, Friday Evening

You know Steven Page as one of the found-
ing members of Barenaked Ladies, and he is still
a vital member of that band. He had some spare
time, though, and decided to put together a side
project under the moniker of The Vanity Project.
The songs on the album were written and re-
corded with British songwriter and artist
Stephen Duffy over the past four years and mark
one of the first releases on the new Flagship Re-
cordings label.

We are lucky that Page happened to be in the
Denver area for a special charity event and gra-
ciously agreed to step in on Friday night after
The Wallflowers had to pull out.

Pete Yorn |

(Columbia)
Fox Theatre, Friday Evening

Pete Yorn has quickly es-
tablished himself as an impor-
tant artist on the Triple A
scene. After playing drums
for a variety of bands in his
early 20s he decided to step
out from behind the kit and
go solo. At the age of 26,Yorn
was signed to Columbia, and
a year later his debut album, musicforthe-
morningafter, was released. Next came Day I For-
got, and although it was a tad more rockin’ than
his first record, it preserved Yorn’s attention to
lyrical imagery and his utmost respect for the
melody and mood of the songs.

Yorn has just delivered his third effort, which
he recorded with his new band. We’ll all get a
chance to hear some of his new material at this
year’s Summit performance.

| Missy Higgins |
(Reprise)
Players Club, Friday Evening

Missy Higgins may be a relatively new name
to us, but she is already a big success in her na-
tive Australia. At the age of 16 Higgins recorded
a demo of one of her first songs and submitted
it to a national song competition presented by
Australian radio station Triple J. Lo and behold,
the song won the contest, and Higgins’ life has
never been the same. The same song came to
the attention of Nic Harcourt at KCRW /Santa
Monica, CA, and not long after that Reprise
Records offered Higgins a deal.

Continued on Page 72
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Artist Lineup

Continued from Page 70

World Leader Pretend

(Warner Bros.)

Players Club, Friday Evening

There aren’t many bands coming out of New
Orleans these days, but World Leader Pretend
make you want to find out what’s going on down
there. With their unique take on pop and soul
music — and a nod to artists of both genres from
past decades — these guys make it fun to listen
to music again. Their self-produced album
Punches got Warner Bros. interested in what these
fellows were up to, and the company has since
put its muscle behind the band.

| Mary Gauthier|

(Lost Highway)
Club R&R, Friday Evening

Continuing in the great tradition of American
songwriters like Townes Van
Zandt and Steve Earle, Mary
Gauthier takes her life experi-
ences and turns them into

sometimes heart-wrenching,
sometimes life-affirming testi-
monies.

Born and raised in Baton
Rouge, Gauthier ran away from home at the age
of 15 and for the next 20 years battled drug and
alcohol problems, homelessness and spiritual
despair. It wasn’t until the age of 35 that she be-
gan to write songs. After a couple of critically
acclaimed indie releases she signed with Lost
Highway, and her first project for them is the
amazing Mercy Now.

| Teddy Thompson |

(Verve Foretast/VMG)
Summit Awards Lunch, Saturday Afternoon

Teddy Thompson has some high standards to
live up to, being the son of Richard and Linda
Thompson and all, but it seems

like he’s up to the challenge.
While in boarding school he
formed a couple of rock bands,
and that set him on a course of
music as a career. Thompson

released his sclf-titled debuton
. ; Virgin a few years ago and has
now signed with the newly formed Verve Fore-
cast label. His new album is nearing completion,
with a release planned for early 2006.

Jackie Greene |

(Verve Forecast/VMG)
Summit Awards Lunch, Saturday Afternoon

Jackie Greene says he has been consumed with
music “pretty much since [he] was born.” Grow-

ing up in the Sacramento area, Greene was into
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the popular rock bands of the early "90s until he
discovered a cache of old al-
bums his parents had stored in
the basement. It wasn’t long
before he was entranced by
the music of earlier decades,
and this would ultimately in-
form the kind of music he
would play himself.

Greene caught the attention of the folks at
indie label DIG Music, who put him in the stu-
dio to record his first album. Verve Forecast
picked up Sweet Somewhere Bound and released
it. Now Green is embarking on the next phase of
his career and is already in the studio, working
on a new album.

| Jim James |

(ATO/RCR)
Elizabethtown Screening, Saturday Afternoon

Elizabethtown is the new film by director
Cameron Crowe. It stars Orlando Bloom and
Kirsten Dunst. Music is an integral part of the
film, and it features new songs written expressly
for it by such artists as Tom Petty, Ryan Adams,
Lindsey Buckingham, Nancy Wilson and My
Morning Jacket. After the screening there will be
a short performance by My Morning Jacket
frontman Jim James.

Shannon McNally |

(Back Porch/Narada)
Fox Theatre, Saturday Evening

We were introduced to the lovely and talented
Shannon McNally back in
2002, with the release of her
debutalbum, fukebox Sparrows.
It showcased a young artist
who had been deeply influ-
enced by many American mu-
sical styles from before her
time.

A few years back McNally relocated to New
Orleans, and on her latest effort the Southern in-
fluences in her music have strengthened and
crystaltized. To help capture her evolving sound,
McNally enlisted Austin legend Charlie Sexton
— both as a player and producer — for what
would become Geroninio, her first release under

her new association with Back Porch Records.

{ Amos Lee

(Blue Note/EMC)
Fox Theatre, Saturday Evening

Amos Lee has come a long way in a short time.
Raised in the Philadelphia area, he attended the
University of South Carolina, where he gradu-
ated with a degree in English. It was at this time
that he started to take music seriously. He re-
turned home and began to teach elementary
school, but the desire to play music soon over-

took him, and he resigned his teaching post to
pursue his dream.

Norah Jones took him under her wing and
asked him to open for her on her 2004 European
tour. Things went so well that she asked him to
do the same in the U.S. One thing led to another,
and now Lee’s eponymous debut on Blue Note
is building a solid story at both radio and retail.

Spin Doctors

(Ruffnation/C05)
Fox Theatre, Saturday Evening

Formed in 1988, the New York-based Spin Doc-
tors had a very successful run throughout the
‘90s, but as time
went by most of the
original members
left, one by one, to
pursue other inter-
ests. By 2000 only
lead singer Chris
Barron remained.
Shortly thereafter
he developed problems with his voice, and it
seemed like The Spin Doctors were done for.

In late 2001, however, the four original mem-
bers got together for a one-off club date and later
ended up doing a two-week reunion tour. Over
the course of the next couple of years they toured
regularly, started writing again and eventually
hooked up with Matt Wallace to produce their
new effort, Nice Talking to Me.

| Dirty Blonde

(Zomba Record Group)
Players Club, Saturday Evening

Singer-songwriter Amie M. has spent her
whole life crafting a unique approach to her pop-
rock songwriting and performance skills. Just last
year she formed Dirty Blonde with a number of
experienced players. Amie M.’s larger-than-life
voice and the smooth but forceful sounds of the
band will capture the attention of the most jaded
listener.

Big Blue Hearts |

(Eagle Eye/C05)
Players Club, Saturday Evening

We were introduced to Big Blue Hearts back
in 1997, with the release of their self-titled debut
on Geffen. Things were off to a good start for the
band when the Universal and PolyGram merger
took place, and they, like many other bands, got
caught in the squeeze.

Frontman David Fisher did some serious soul

searching after that and finally realized that mu-
sic was still his calling and that the roots rock
sound of the original band was still the most
natural sound for him. He sought new creative
partners, and Big Blue Hearts were reborn.
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MELISSA ETHERIDGEGREFUGEE
KFOG, KINK, K\A/’\ai,s J\t‘TI'SrfY,\/ |e(eka:)H, WQKL, KSQY

Already On At Triple A:
WXRT, KBCO, KTCZ, WBOS, WXRYV, KPRI, WMMM, WXPN, WOKI, KRVB,
KTHX, KPIG, WDET, WEHM, WMVY, KFMU, Music Choice, WXPK, KTBG, KMTN, KOZT,
XM Café, WRNX, KBAC, WDST, KSPN, WAPS, KCLC, KTAO, WEBK, WIVI, Sirius Spectrum

R&R TRIPLE A MONITORED: #4 NEW & ACTIVE!

MELISSA ETHERIDGE GREATEST HITS - www.melissaetheridge.com
The Road Less Traveled Contact: Ray Di Pietro 615-524-7805
IN STORES OCTOBER 18th Management: W.F. Leopolec Management, Inc.
Produced By: John Shanks ~ Written By: Tom Petty and Mike Campbell 0
Mixed By: Jeff Rothschild and John Shanks ~ Mastered By: Stephen Marcussen 1979 Almo Music Corp. {ASCAP) SLAND
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TRIPLEA TOP 30

August 12, 2005
LAST THIS TOTAL +- TOTAL WEEKS ON  TOTAL STATIONS/
WEEK WEEK  ARTIST TITLE LABEL(S} PLAYS PLAYS AU[()(I)%I)MCE CHART ADDS
1 1 JACK JOHNSON Good People Brushfire/Universal) 523 -9 26833 13 24/0
2 2 COLDPLAY Speed Of Sound (Capitol) 428 -43 17526 16 26/0
3 3 RINGSIDE Tired Of Being Sorry (Flawless/Geffen) 357 -1 13700 19 210
5 o U2 City Of Blinding Lights (/nterscape) 327 +17 13936 9 1911
7 9 ERICCLAPTON Revolution [Duck/Reprise/ 323 +17 18380 3 231
6 o DESOL Karma (Curb/Reprise) 321 +12 12394 " 22/0
9 o MIKE DOUGHTY Looking At The World From The Bottom Of A Well (AT0/AMG) 317 +16 14702 12 23j0
4 8 LOW MILLIONS Statue (Manhattan/EMC) 307 -15 9697 17 19/0
n o TRACY CHAPMAN Change /At/antic) 298 +19 16456 4 22)2
10 @ DAVEMATTHEWS BAND Dreamgirl (RCA/RMG) 295 +15 16622 6 191
12 m BECK Girl f/nterscape) 289 +14 12395 10 18/0
8 12 SNOW PATROL Chocolate (A&M/interscope) 2n -33 13660 27 20/0
15 @ DAVID GRAY The One | Love (4 TO/RCA/RMG) 263 +24 14783 3 211
16 m AQUALUNG Brighter Than Sunshine (Shightly Bigger/Red Ink/Columbia) 251 +30 11507 7 22/0
14 @ ROLLING STONES Rough Justice (Virgin/ 251 +5 15897 2 19)2
27 @ SHERYL CROW Good Is Good /A&M/Interscope) 230 +96 14120 2 19/8
13 17 JASON MRAZ Wordplay /Atlantic) 222 -25 6313 12 1710
18 18 BRUCE SPRINGSTEEN All The Way Home (Columbia) 191 -1 6956 8 15/0
17 19 KYLERIABKO What Did | Get Myself Into (Aware/Columbia) 180 -39 6046 17 1810
22 @ AMOS LEE Keep It Loose, Keep It Tight (Blue Note/EMC) 172 +7 6556 5 16/0
26 @ NICKEL CREEK When In Rome (Sugar Hill) 165 +28 7420 2 131
24 @ GREEN DAY Wake Me Up When September Ends (AReprise/ 163 +15 7643 3 113
20 23 AUDIOSLAVE Be Yourself (Interscope/Epic) 159 -29 10806 19 11/0
21 24 JOHN HIATT Master Of Disaster (Vew West/) 157 17 5083 8 14/0
23 @ SHORE Waiting For The Sun (Maverick/Reprise) 152 +1 5379 8 13/0
28 @ COLDPLAY Fix You (Capitol) 150 +29 9236 2 6/2
@ BONNIE RAITT | Will Not Be Broken /Lapitol) 146 +57 10315 1 20/13
- @ WHITE STRIPES My Doorbell (Third Man/V2) 130 +10 5527 2 1110
@ WILLIE NELSON f/TOOTS HIBBERT I'm A Worried Man (Lost Highway) 123 +17 3215 1 9/0
= @ GREEN DAY Holiday (Reprise) 119 +4 6012 q 5/0
26 Triple A reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 7/31-8/6. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number
of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005,
Arbitron Inc.).© 2005 Radio & Records.
KEANE Bend And Break (/nterscope)
NEW & AC’TI VE Total Plays: 92, Total Stations: 10, Adds: 1
BRENDAN BENSON Cold Hands Warm Heart /V2)
Total Plays: 89, Total Stations: 11, Adds: 0
LIFEHOUSE You And Me (Geffen) | MISSY HIGGINS Scar (Reprise/
Total Plays: 118, Total Stations: 5, Adds: 0 Total Plays: 69, Total Stations: 7, Adds: 1
VAN MORRISON Stranded (Geffen) ABDEL WRIGHT Quicksand (/nterscape/
Total Plays: 113, Total Stations: 12, Adds: 2 Total Plays: 64, Total Stations: 6, Adds: 0
FRAY Over My Head (Cable Car) (£pic/ STEREOPHONICS Dakota (You Made Me Feel Like The One) (V2/
Total Plays: 111, Total Stations: 10, Adds: 0 Total Plays: 64, Total Statians: 5, Adds: 0
MELISSA ETHERIDGE Refugee /siand//0JMG) ROLLING STONES Streets Of Love (Virgin/
Total Plays: 107, Total Stations: 16, Adds: 5 Total Plays: 60, Total Stations: 3, Adds: 0
Songs ranked by total plays

POWERED :} 4
MEDIABASE
MOST ADDED’
ARTIST TITLE LABEL(S) ADDS
BONNIE RAITT | Will Not Be Broken (Capitol/ 13
SHERYL CROW Good Is Good /A&M/interscape) 8
JOHN BUTLER TRIO What You Want (Lava/ 8
MELISSA ETHERIDGE Refugee (Isiand//0JMG) 5
SHEMEKIA COPELAND Who Stole My Radio? (Afiigator/ 4
GREEN DAY Wake Me Up When September Ends (Reprise/ 3
FEIST Mushaboom (Cherry Tree/lnterscope) 3
MOST
INCREASED PLAYS
TOTAL
PLAY
ARTIST TITLE LABEL(S) INCREASE
SHERYL CROW Good Is Good (A&M/interscape) +96
BONNIE RAITT | Will Not Be Broken (Capitolf +57
MELISSA ETHERIDGE Refugee (/sland//DJMG) +48
PAUL MCCARTNEY Fine Line (Capitol) +41
KEANE Bend And Break //nterscope/ +35
AQUALUNG Brighter Than Sunshine (Slightly Bigger/Red Ink/Cokimbia) +30
311 Don't Tread On Me (Volcano/Zomba Label Group) +30
COLDPLAY Fix You (Capitol) +29
NICKEL CREEK When In Rome (Sugar Hill +28
ROLLING STONES Streets Of Love (Virgin/ +28
MOST
PLAYED RECURRENTS
TOTAL
ARTIST TITLE LABEL(S) PLAYS
U2 Sometimes You Can't Make It On Your Own finterscape) 188
DAVE MATTHEWS BAND American Baby (RCA/RMG) 159
JACK JOHNSON Sitting, Waiting, Wishing (Brushfire/Universall 141
KEANE Everybody’s Changing (/nterscape) 138
KEANE Somewhere Only We Know (interscape) 132
GREEN DAY Boulevard Of Broken Dreams (Reprise/ 126
HOWIE DAY Collide (£pic/ 14
BLUE MERLE Burning In The Sun {Island/iDJMG) 13
JOHN BUTLER TRIO Zebra /Lava/ 110
Station playlists for all R&R reporters are available
on the web at www. radigand records. com.

2005 Independent Music Award « Singer Songwriter / Folk Category

RACHALIL SACGE

8/12 NARM / SAN DIEGO CA

8/15 LOS ANGELES CA

Racnniy saet 8/16 LA MESA CA
BALLADS & BURLESQUE 817 SANTA ANA CA

8/18 SANTA MONICA CA

AT RADIO, IN STORES 819  FAIRFAX cA

8/20 MILL VALLEY CA

¥ 2 & ON TOUR NOW! 8/22 ENCINITAS cA
% ¥* 8/24 LOS ANGELES cA
1] i 8/26 SAN FRANCISCO ©CA
s . 8/27  ARCATA cA

wildly expressive, moody, 8/28 EUGENE OR

2 8/29 SEATTLE wa
BALADS & BURLLSOBE edgy folk ” - PASTE 8/01  ATLANTA GA
9/02 SAVANNAH Ga

8/05 BOSTON MA

“melodies that will break your heart” B g
9/21 BROOKLYN NY

-ROLLINGSTONE.COM

PRODUCED BY RACHAEL SAGE
MIXED BY KEVIN KILLEN
1.877.878.SAGE - WWW.RACHAELSAGE.COM

W,

|
“P"‘,s “-c‘,rd.

SUMMER TOURDATES: ;

*New album “Chandelier”, Jan 2006/

LABEL/RADIO CONTACT: JOJO GENTRY
877.878.7243 « MPRESSJ0JO@AOL.COM
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ZUCCHERO CAROLE KING SOULIVE
ZUCCHERO & CO. THE LIVING ROOM TOUR BREAK OUT

L St i, Nimg Fror  omots. Mo i S (e B A !
Aot Bow s B Faserooma Bin apvotue destin o Dol o Hdares ) Fmas s
p W N Carlin. i i B 1 L Vs, . P Vi, ; ’
: - ’ Arale {fwf
” i
-

Tur Livineg Rooy Torzr

* Featurimg duets with * Billboard Top 20 Debut * A heady blend of
SHERYL CROW, 44,204 units 1* week! old-school soul, funk,
:’I;:ﬁ(?,L::-CTe';’RAY, * Includes live versions of rock and traditional jazz

19 HIT SINGLES . Faaturing CHAKA
OHN LEE HOOKER, 2aturing
jSOLOMON BURKE AND 7 #1 SONGS! KHAN, ROBERT
d mare . , RANDOLPH, COREY
nemer #1 Amazon 2 weeks in GLOVER and REGGIE
WATTS

* Frstsingle “SHE’S HOOKED”
featuring REGGIE WATTS

TIM RIES OZOMATLI
THE ROLLING STONES PROJECT LIVE AT THE FILLMORE
o ocoman

.
Prestige » a&
Y
-

_..m & O

Fantasy

i aR0
CONCORD, debut '1"<

* Live vers ons of their hit
singles, ‘{WHQO DISCOVERED)

AMERICA??,“COMO VES,”
and more!

¢ CD and DVD Deluxe Edition

* “One of the most anticipated
CDs of 2005”
—Los Angeles Times

* The Rolling Stones Sax Man
Stzps Out To Present Classic
Stones In a Jazz Setting

* stsingle “RUBY TUESDAY”

* “WILD HORSES”®
featuring NORAH JONES

CONCORD AZZ

api
£
i zigj_g&_ CONCORD preanty

-

JAMIE OLDAKER RITA COOLIDGE
MAD DOGS & OKIES AND SO IS LOVE

All artists may be heard on
“A Taste Of Triple A #10”

* Featuring ERIC CLAPTON,

PETER FRAMPTON, y
J.J. CALE,WILLIE NELSON,
VINCE GILL,TA] MAHAL

= Two-time Grammy®-award
winner

CONCORD ECOIS

« Features a new recording of

and TONY JOE WHITE CONCORD MUSIC GROUP “WE’RE ALL ALONE”
« First Sing e “POSITIVELY” David Morrell  310-385-4119 * davidm@concordrecords.com
featuring ERKC CLAPTON www.concordrecords.com
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Shelby Lynne became a so-called !
. overnight sensation in 2000 with the
' release of her seventh album, / Am |
Shelby Lynne, and a Grammy for Best
New Artist soon followed. Although the
- recognition was long overdue, it some-
“MWith how seemed appropriate: Lynne had
Lauren Stone ¢ finally found her voice. Since that time
MD, WEHM/Hampton- § she’s been pretty much making music
Riverhead, NY g on her own terms. # Her new CD, Suit
Yourself, is a self-produced, casual set |
of 12 songs — 10 of them originals — recorded at home
and in Nashville. The result is an intimate and homespun

TR

living room. @ The opening track and first single, “Go With |
It,” sets the album’s loose mood, while other notable tracks
include “I Cry Everyday”; a smoky, bluesy, quiet version of “Rainy Night

in Georgia,” with songwriter Tony Joe White sitting in on guitar; and |
“Johnny Met June, a touching song Lynne wrote the morning Johnny |
Cash died. & A longtime favorite of mine, Lynne might just be the best
vocalist out there today. While she’s certainly made this album to suit

herself, it begs for repeated listens.

e . PR 5 5 R [P L me o wee

e are beginning to see major artists

dominate the monitored chart, but
within that barrage a handful of newer
acts are holding their own, including
Ringside, DeSol and Mike Doughty in
the top 10, as well as Aqualung and
Amos Lee in the top 20. Meanwhile,
Jack Johnson, Coldplay, U2, Eric

record that draws you right in. Sounds of ice cubes clink- :
| ing in glasses, session directions, bits of conversations and °
laughter all add to the feeling that Lynne is right in your .

§ ’? g '**I
Clapton, Tracy Chapman, Dave

Matthews Band, David Gray, Sheryl Crow, The Rolling Stones,
Green Day, Bonnie Raitt, Nickel Creek, Melissa Etheridge, Paul
McCartney, Beck and others are starting to rule ... Raitt, The White
Stripes and Willie Nelson f/Toots Hibbert debut ... On the Indica-
tor chart it is a similar story, but a few other projects are making some
inroads, including Low Millions, Herbie Hancock f/JJohn Mayer and
Tori Amos ... The Stones, Crow, Raitt, McCartney and Delbert
McClinton debut ... Keep an eye on the next Coldplay track, “Fix
You,” Leo Kottke & Mike Gordon, Stephen Bruton, Van Morrison,
Robert Plant, The Fray, Missy Higgins, Kathleen Edwards,
Tristan Prettyman and Maia Sharp ... In the Most Added category,
Raitt comes in at the top, with 35 adds this week, Crow and John
Butler Trio grab 20 adds each, and the new one from Shemekia
Copeland pulls in 17 total first-week adds ... Etheridge, Hancock,
Dar Williams and the Stones close some important holes.

— John Schoenberger, Triple A/Americana Editor

! IMRTIST

OF THE WEEK

armist: Jason Mraz

LaseL: Atlantic

By JOHN SCHOENBERGER / TRIPLE A &
AMERICANA EDITOR

ho knows exactly what it takes to

create word-of-mouth buzz that
sweeps across the country? Sure, sophis-
ticated marketers can start the buzz in
enough places for that kind of thing to
happen, but no one can really pin down
the moment something takes off. Either
it’s ready to happen or it isn’t. In the case
of Jason Mraz, it was certainly ready to
happen.

Born in Virginia, this
young talent tried his
hand at New York’s Amer-
ican Musical and Dra- .
matic Academy, but he
soon realized that what he
really wanted to do was
play and sing songs. Mraz
headed west to San Fran-
cisco, and in 1999 he
settled down in San Diego.
It wasn't long before he
was a fixture in the vi-
brant singer-songwriter scene there.

It was at Java Joe’s and other show-
case spots that Mraz began to develop his
unique style. By blending elements of
folk, jazz, pop and Broadway musicals, he
was able to perfect a show that was var-
ied in style and lively in its presentation.
Fast-forward to 2003, and Jason Mraz
was nothing short of a national phenom-
enon. Not surprisingly, his debut album,
Waiting for My Rocket to Come, ended up
becoming a huge airplay and sales suc-
cess.

Now Mraz returns with his much-an-
ticipated sophomore effort, Mr. A-Z. Pro-
duced by the esteemed Steve Lillywhite,
the album took Mraz about a year —
from January 2004 through January

2005 — to write, record and put the fin-
ishing touches on. Much of the recording
took place at the Allaire Studios in
Woodstock, NY, with Mraz adding some
tracks at his own home studio in Califor-
nia.

“Mr. A-Z — the title represents a
pseudo-self-titled play on my last name —
definitely sounds like a sequel to my first
album,” Mraz says. “Though I've collabo-
rated with both my touring band and
people whose influences have always af-
fected my musical ear, such as Steve
Lillywhite, this album is still Mraz from
beginning to end, from A to Z.”

As you might expect, Mraz retains his

; highly effective phrasing in
most of the new material,
and he hasn't lost any of his
sense of humor. But he has
clearly expanded his musi-
cal palette this time
around. [t also seems that
Mraz has learned how to
take advantage of the
things a sophisticated re-
cording studio has to offer.
This becomes clear in such
songs as “Life Is Wonder-
ful,” “Wordplay,” “Clockwatching” and
“Bella Luna.”

“Mr. A-Z is the first time I've dared to
actually consider myself a ‘recording art-
ist, having gained a better understand-
ing of the overall process through the ex-
perience,” Mraz says. “The primary mu-
sical objective for the album was to paint
my vocals over backdrops that best re-
flected the nature of each song. This time
around it led to something truly differ-
ent.”

Mraz has just completed a 27-date
acoustic tour with Alanis Morissette and
has done a few other dates with such art-
ists as Dave Matthews Band. He will
soon embark on an extensive promotional
tour in support of the new album.

JIM BOGGIA
Wede Mo Sy Happy”

From the album ‘5Safe In Sound’
Featuring: Aimee Mann, Wayne Aramer,
Jill Sobule, Emmit Bhodes plus many mare!

September

Add Date:

19th

wwwhluhammack com | .
www jimboggia.com

Contact: Maryelizabeth Carter 212.239.3445 « Maryelizabeth@bluhammock.com
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AMERICANA TOP 30 ALBUMS "/

August 12, 2005

LAST THIS TH}L?J‘\NVESEK PU\V—S CUMLATIVE AMERICA NA SPO TLIGHT

WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS

1 1 DWIGHT YOAKAM Blame The Vain (New West) 603 42 5216 | By John Schoenberger
2 @  JOHNHIATT Master Of Disaster (Vew West/ 597 +13 4657 | Artist: Son Volt
3 3 ADRIENNE YOUNG The Art 3f Virtue (AddieBelle/ 516 -10 2787 CLLBUELE U L A1)
10 o RODNEY CROWELL The Outsider (Cofumbia) 515 +148 1202 Few acts from the alternative country scene have the mystique and respect of Uncie Tupelo, and
. . we all know that when the band split up it spawned both Wilco and
14 o LML G RERAG IR I L 2 L e 1002 Son Volt. Inthe case of Son Volt, the center of gravity settled around a
6 @  SONVOLT Okemah And Thel. (Transmit Sound/Legacy) 473 +25 2483 fellow by the name of Jay Farrar. Son Volt had a great run from 1993
. through 1998, but shortly after their third album the band went on an
. 7 JOHN PRINE Fair And Square (0h Boy/ 443 -3 10426 extended hiatus. This allowed Farrar to explore some musical ideas he
5 8  ROBERT EARL KEEN What | Really Mean (Koch/ 440 22 8899 felt were more suited to a sofo setting. But now Son Volt have returned
with Okemah and the Melody of Riot. Aitthough Farrar is the only original
7 9 GREENCARDS Weather And Water (Duattone/ 428 1 3380 member left, the addition of drummer Dave Bryson, bassist Andrew
9 @  WILLIE NELSON Countryman (st Highway) 283 2 2137 === Duplantis and ex-Backsliders guitarist Brad Rice has brought new

vitality to the group. As you might expect, there is a serious iyrical side to most of the material on the
13 11 VARIOUS Fins, Chrome And The Open Road... (95 North/ 352 -10 2819 new album, but overall this outing is more energetic and upbeat than anything Son Volt have done
before. Check out “Bandages & Scars,” “Afterglow 61" and “Gramophone.”

8 12 ROBBIE FULKS Georgia Hard /Yep Roc/ 334 -53 5642
18 @ TWO TONS OF STEEL Vegas (Palo Duro/ 319 +21 1826
19 @ NICKEL CREEK Why Should The Fire Die? (Sugar Hill) 314 +21 957 AMERICA NA NEWS
12 15 C.TAYLOR & C. RODRIGUEZ Red Dog Tracks Back Porch/EMy 303 -59 5525 With its diverse mix of commercial, noncomm and specialty stations and programs, Americana
) radio poses a complex challenge for record companies, especially since the format is album-based.
15 O LB DGR DR LD R e 303 il Al The Americana Music Conference, to be held Sept. 8-10in Nashville, will help artists, music publishers
11 17 SHELBY LYNNE Suit Yourself (Capitol/ 297 -69 4828 | and labels understand the nuances of programming and record promotion in a special session on
] radio-label relationships. The panel features Rounder Records’ Brad Paul, Yep Roc's Steve Gardner,
17 18 RYANADAMS AND THE CARDINALS Cold Roses fast Highway) 296 4 5892 | pualtone’s Lori Kampa, WDVX/Knoxville's Tony Lawson, Al Moss Promotion’s Al Moss and New
@ ELIZA GILKYSON Paradise Hotel /ed House) 294  +116 574 | West Records’ Jeff Cook ... Another Beatles tribute album is in the works, but this one is going to be
) . _ a little different from most. This Bird Has Flown — A 40th Anniversary Tribute to the Beatles' Rubber
16 20 HAYES CARLL Little Rock (Highway 87 Music) 291 23 10922 | Sou/will have a decided Americana bent to it, featuring such artists as The Donnas, Dar Williams,
2 21 BRUCE SPRINGSTEEN Devils And Dust /Columbia/ 255 1 ag77 | Yonder Mountain String Band, Mindy Smith, Rhett Miller and The Cowboy Junkies ... Martina

McBride’s upcoming album 7imeless will be a collection of country classics. The disc includes
22 22 M. SHOCKED Don't Ask Don't Tell Mighty Sound/Music Allies) 255 -2 1676 songs written or popularized by Country Music Hall of Fame members including Lynn Anderson,
Loretta Lynn, Eddy Arnold, Don Gibson, Merle Haggard, Waylon Jennings, Kris Kristofferson, Hank
Williams, Buck Owens and Ray Price ... Three folks who live in Oak Hill, WV have teamed up to
23 24 SHANNON MCNALLY GemJimo (Back Porch/EMI) 238 -8 2001 establish a museum at the site where Hank Williams’ body was discovered on the morning of Jan. 1,
1953. The West Virginia state legislature has earmarked $30,000 in seed money for the project.

20 23 SHOOTER JENNINGS Put The O Back In Country (Universal South) 249 21 7892

25 @ DALLAS WAYNE I'm Your Biggest Fan (Koch/ 224 +5 1843
@ KNITTERS The Madern Sounds Of The Knitters (Zoe/Rounder) 224 +56 748
@@  JEFF BLACK Tin Liy (Juattone) 217 435 708 MOST ADDED®
@  VARIOUS Brewed In Texas Vol 2 (Compadre) 208 +20 750 ARTIST TITLE LABEL(S) ADDS
30 @  BLUE HIGAWAY Marbletown (Rounder 08 411 1527 | JIMMIE DALE GILMORE Come On Back (Rounder/ L)
JAMES MCMURTRY Childish Things {Compadre/ 16
27 30  CLUMSY LOVERS Smart KH (Nettwerk) 200 -13 2502 STEPHEN BRUTON From The Five (New West/ "
DELBERT MCCLINTON Cost Of Living (New West/ 8

The Americana Airplay chart represents the reported play of terrestrial radio stations, nationally syndicated . .
radio shows, satellite radio and internet stations that have agreed to submit weekly Spin counts. BONNIE RAITT Souls Alike (Capito) 1
For more information flease visit www.americanamusic.org. KNITTERS The Modern Sounds Of The Knitters (Zog/Rounder/ 7
Y © 2005 Americana Music Association. RODNEY CROWELL The Outsider (Columbia) 1 )

Want to know
where to get this
information®@

From student loans to buying
surplus government property,

all kinds of government information
are just a click or call away.

FIRSTGOVgov

WANT TO RENEW YOUR WANT WEATHER 1 (800) FED-INFO
DRIVER’S LICENSE? FORECASTS?
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CHRISTIAN

KEVIN PETERSON

kpeterson@radioandrecords.com

Christian Radio
Report Card

McVay Media/Mind Spin Research

conduct format study

tian-music radio — and the first for the industry in a few years.
This week McVay Media VP/Adult Formats Daniel Anstandig
and Mind Spin Research President Jason Sosa share the high-
lights of the study and show us some of the areas where we need
to improve in order to continue the growth of our formats.

How did these two companies end up getting
together, and why a Christian-radio study?
“Since Mind Spin launched and released our lat-
est online research product, I have spenta lot of
time talking with managers and consultants in
the industry,” Sosa says. “We work with radio
stations in all formats, but a significant portion
of our clients are in Christian music.

“Inour conversations itbecame very clear tome
that the industry was hungry for a new perspec-
tive on Christian radio. Daniel Anstandig and Thad
a chance to compare notes, and we felt that a for-

5 o matstudy wassomething
that could really help
the industry right now.
McVay Media is a for-
ward-thinking compa-
ny with an impressive
track record, so a part-
nership for a study like
this seemed natural.”

Who participated in
the study? “Two thou-
sand format P1s were
recruited for ‘virtual interviews’ [interviews
conducted online] via Christian-interest
websites, and we ran commercials across the
country soliciting participation in a music
research group,” Anstandig says.

“Questions were asked about listeners” music
tastes, listening preferences relative to morning
radio, prizes and promotional interests, at-work
listening potential and religious identification.”
It was a 12+ study with relatively balanced rep-
resentation in each age group.

The P1s & The Music

According to the study, the listeners who give
the most quarter-hours to Christian-music radio
are:

* 74% female

* 89% Caucasian

¢ 75% Protestant

Some 65% say they attend church once per
week or more. The majority are also middle-in-
come earners, making $25,000-$45,000 annually.

“The average Christian-music P1 also uses the
radio more in a typical weekday than ’1s of sec-
ular music formats,” Anstandig says. “The av-
erage secular listener is considered a heavy user

78 ® Radio & Records August 12, 2005

Jason Sosa

of radio when he or she spends two or more
hours with radio daily. Results from this study
tell us that the average heavy user of Christian
radio uses the radio dial for 2.8 to three hours in
an average day.”

Three main music formats were researched:
Christian AC, Praise/Inspo and Christian Con-
temporary Hits. Sosa says, “Of these three types,
Christian AC has the highest quarter-hour po-
tential nationally with adults 25-54, followed by
Praise/Inspo and Christian Contemporary Hits,
in that order. While this varies from market to
market, national returns show AC as the core
interest in the Christian-music genre.

ViR e (RPN

“Music remains the No. 1
reason listeners choose a
radio station. However,
the second-most
important element among
Christian-music listeners
is information: news,
traffic, weather reports
and discussions about
local topics.”

Daniel Anstandig

B A R

“The majority of Contemporary Hits P1s are
under 35. Sixty percent of the format’s consump-
tion comes from 12-34-year-olds. The majority
of Praise/Inspo Pls are 35+. Praise/Inspo mu-
sic is generally more polarizing to male listen-
ers than Christian AC and Contemporary Hits.”

At-Work Listening

As Christian radio continues to grow, so does
time spent listening at work. This study finds

that there is a high potential for more at-work
listening among Christian-music P1s. “Of all 25-
54 Christian-music P1s who say they use a ra-
dio at work, a high percentage say they would
listen to their Christian-music station at work,”
Sosa says.

“Eighty-seven percent of 25-54 Christian AC
Pls say they would listen to their Christian-
music station at work; 84% of 25-54 Praise/In-
spo P1s say they would listen at work; and 64%
of 25-54 Contemporary Hits listeners say they
would listen at work.”

Additionally, when listeners in this study
were asked about the most important ele-
ments they consider when choosing their fa-
vorite radio station, the third-most important
element was “plays music you can listen to at
work.” This ranked just behind “family-safe
entertainment.”

Christian-music radio shares the most listen-
ers at work with mainstream AC (28%), Coun-
try (25%) and News/Talk (18%).

Information & Personalities

Music is the No. 1 reason people listen to
Christian-music radio. What's next? Anstandig
says, “The second-most important element
among Christian-music listeners is information:
news, traffic, weather reports and discussions
about local topics. News and weather updates
in morning drive are important to Christian-
music consumers. Sports reports have minor
importance.

“Local topics registered high on the elemen-
tal priority list. Christian-music consumers are
family- and community-minded, and they
have expressed an appetite for radio that re-
flects local events and information. Listeners
to morning radio are least interested in enter-
tainment news, skits, sports, parody songs
and controversy.”

Morning drive listening is up at Christian ra-
dio. “Entertaining personalities are important to
the Christian-music listener,” says Sosa. “Some
27% of 25-54 Christian-music listeners say
they’re listening to moming radio more this year
than they did last year. Twenty-eight percent of
women 25-54 say they're listening to morning
radio more this year than last. Only 7% of Chris-
tian-music listeners aged 25-54 say they never
listen to the radio in the morning.

“Music is still the No. 1 priority of morning
radio listeners in all formats. Second are discus-
sions about local topics and traffic reports.”

Promotions & Family-Safe
Entertainment

“The most important station element for
Christian-music consumers is ‘family-safe enter-
tainment,”” says Anstandig, which is why many
Christian stations use this theme in their posi-
tioning and imaging. “A whopping 92% of
adults with one or more children said ‘a station
you can listen to around your children’ is very
important. There is only a 10% difference in the
opinion of adults without children. ‘Family ra-
dio’ describes a brand that is just as relevant to
people without children as it is to people who
have children.

“The second-most important station element
to Christian-music consumers is ‘music that their
kids might listen to. Parents are concerned about
finding a radio station that they and their kids
will enjoy.”

Moving on to the next category, Anstandig
says, “Contests and promotions do not have the
same attraction for Christian-music listeners as
they do for secular-music P1s. The least impor-
tant station element to 18+ listeners was ‘gives

wwWwW americanradiohistorv com

away lots of money.” The third-least important
element was ‘has contests.” People don’t come
to Christian-music stations for contests, but con-
tests can help extend TSL.

“One of every five Christian-music listeners
has participated in an at-work-listening contest
in the last year. So, although contests and pro-
motions don'’t rank as highly important, a high
percentage of listeners have participated in a
contest in the last year and perhaps extended the
amount of time they spent listening as a result.”

The most appealing prizes to Christian-mu-
sic consumers 18+ are:

1. Cash (33%)

2. Concert tickets (22%)

3. Free trips (18%)

The study also asked listeners what forms of
new media they've used for Christian music.
“Only 14% of people 18+ own an MP3 player or
iPod,” Anstandig says.
“It makes no sense to use
MP3 and iPod referenc-
es in your station imag-
ing. It's only relatable to
one of every 10 people in
your audience. To the
rest, you're speaking a
foreign language.

“Twelve percent of
Christian-music listen-
ers say they have lis-
tened to satellite radio in the last month. This el-
evated percentage is partially due to the lack of
Christian music on broadcast radio in the Moun-
tain and Western regions of America. Only 5%
of Christian-music listeners east of the Missis-
sippi say they have listened to satellite radio in
the last month.”

Daniel Anstandig

Financial Support & Loyalty

Since at least half of the stations in our for-
mats are noncommercial, the study also asked
how willing Christian-radio listeners are to sup-
port those stations. “There is a strong willing-
ness among Christian-music P1s to financially
support their favorite radio station,” Sosa says.
“Two out of five Christian-music listeners aged
25-54 have pledged to support a TV station in
the past. One of five has done it in the last year.

“Two out of five Christian-music listeners
aged 25-54 have pledged to support a radio
station in the past. Forty-one percent of those
who have pledged in the last year have been
P1s to AC, 36% to Praise/Inspo, and 23% to
Contemporary Hits. Seventy-six percent of
adults 18+ say they would consider financially
supporting a radio station if they liked it very
much, and 88% of 25-54s say they would con-
sider it.

“This study also gives us some insight into
listeners’ awareness of noncommercial Christian
radio. One of every nine noncommercial listen-
ers is unaware that their favorite station asks for
financial support to stay on the air.”

On the question of listener loyalty at Chris-
tian radio, Anstandig says, “Christian-music lis-
teners are intensely loyal to their families and
communities. At our client stations we consider
our role to be ‘loyalty builders.” We want to build
loyal relationships between radio stations and
their listeners.

“This format study offers scientific evidence
of the intuitive assertions many of us in the in-
dustry have already made about this format.
Our listeners seek connection and validation
from our stations with every tune-in.”

More information on this study is available
online at www.mcvaymedia.com and www.
mindspinresearch.com.
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August 12, 2005 POWERED[:}3
LAST THIS TOTAL +/- WEEKS ON TOTAL
WEEK WEEK  ARTIST TITLE LABEL(S) ' ' PLAYS PLAYS CHART STATIONS ME[" AB ASE
1 0 MERCYME in The Blink Of An Eye (INO/Curb) 1090 +719 9 34/0
3 2 NICHOLE NORDEMAN Brave (Sparrow/EMI CMG) 877 -30 17 33/0
2 3 JOYWILLIAMS Hide (Reunion/PLG) 850 66 18 3710 MOST ADDED
5 4 CHRIS TOMLIN Holy Is The Lord (Sixsteps/Sparrow/EMI CMG) 838 -21 28 36/0 i
4 5  NATALIEGRANT Held (Curt) 813 54 21 361 ’;:;’s’:;mﬁ’ o o Moo Skctns /EM/CMG;D;S
) . e Way | Was Made (Sixsteps/Sparrow,
8 o MATTHEW WEST Next Thllng You Know (Universal South/EMI CMG) 751 +26 10 33/2 CASTING CROWNS Lifesong (Beach Street/Reunion/PLG) A
6 /  JOHNDAVID WEBSTER Miracle (847 144 58 18 3010 | BETHANY OILLON Al That | Can Do (Sparrow/EMI CMG) 3
10 o JADON LAVIK What If (BEC/Tooth & Narl) 735 +102 17 2501 JOSH BATES Perfect Day (Beach Street/PLG) 3
7 9 PHILLIPS, CRAIG & DEAN Friend Of God /NO/ 125 -4 14 21 MATTHEW WEST Next Thing You Know (Universal South/EMI CMG) 2
15 ) CASTING CROWNS Lifesong /Beach Street/Reunion/PLG) 687 +185 3 33/4 SUPERCHICK We Live (Iapop) _ 2
11 @  POINT OF GRACE Who Am | (Word/Curb/Warner Bros.) 633 422 13 22 I e -
12 @ L MITH | Am (ReunionPLG STEVEN CURTIS CHAPMAN Remembering You (Sparrow/EMI CMG) 2
LB S L GG A 614 o) 8 3511 | JEREMY CAMP This Man (BEC/Taoth & Nail 2
9 13 JEREMY CAMP Take You Back (BEC/Tooth & Naill 582 -90 32 37/0
13 14 BEBO NORMAN Nothing Without You (Essential/PLG) 575 -22 29 32/0 MOST
16 @ AFTERS You (Simple/ING} 559 +57 10 22/0
18 @ MARK HARRIS For The First Time (JV0/ 488 +135 9 1911 INCREASED PLA YS
17 17 BUILDING 429 No One Else Knows (Word/Curb/Warner Bros.) 425 -31 14 17/0 TP(mL
19 @ PAUL COLMAN The One Thing flnpag/ 336 +33 7 1301 ARTIST TITLE LABEL(S) INCREASE
20 @  CHRIS TOMLIN The Way | Was Made (Sixsteps/Sparrow/EMI CMG) 309 +21 4 18/5 CASTING CROWNS Liesong Beach Street/Reunion/PLG) ~ +185
2 @ SALVADOR You Are There (Word/Curb/Warner Bros.) 282 +2 1" 11/0 MARK HARRIS For The First Time /iV0/ +135
23 21 JOEL ENGLE Louder Thari The Angels (Doxology) o 243 -3 17 19/0 JAOON LAVIK What If (BEC/Tooth & Naill +102
25 @ MONK& NEAGLE Secret (Ficker) 241 412 6 130 g":cl‘;']"x‘%u;::’sz " Ereoﬂ”i/,c”"” e
. ere |s Our King
29 @ KUTLESS Draw Me Close (BEC/Tooth & Nail) 235 +45 2 41 (Sixstaps/Sparrow/EMI CMG) +68
22 24 JEFF ANDERSON Open My Eyes (Gotee/ 205 -42 16 141 AFTERS You (Simple/iVG) +57
26 25  JARS OF CLAY God Will Lift Up Your Head (Essential/PLG) 204 -20 18 16/0 JOSH BATES Perfect Day /Beach Street/PLG) +57
24 26 NEWSBOYS Devotion (Sparrow/EMI CMG) 204 -41 20 14/0 KUTLESS Draw Me Close (BEC/Tooth & Nail) +45
27 27 STEVEN CURTIS CHAPMAN Believe Me Now (Sparrow/EMI CMG) 196 2 13/0 [ ICONOCLAST Walk OnIn independent +45
28 28 OVERFLOW Cry On My Shoulder (Essentia/PLG) 194 4 18 10/0 | SUPERCHICK We Live (npop) =
@ TOBYMAC Burn For You ¢Forefront/EMI CMG) 178 +6 m
€  AUDIO ADRENALINE King (Forefront/EMI CMG) 175 +39 1 9/0 MOST
39 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of PLA YED RECURRENTS
7/31-8/6. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is TOTAL
placed first. Songs below No. 15 are moved to racurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each PLAYS
reporting station Songs unreported as adds da not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times | ARTIST TITLE LABEL(S)
number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. | GHRIS TOMLIN Indescribable (Sixsteps/Sparrow/EMI CMG) 507
(© 2005, Arbitron Inc.).© 2005 Radio & Records.
TREEG3 Blessed Be Your Name (inpap/ 490
" 1AN ESKELIN Magnify /inpap) MATTHEW WEST More (Universal South/EMI CMG) 456
NEW & ACTIVE Total Plays: 139, Total Stations: 6, Adds: 0 SALVAOOR Heaven (Word/CurlbyWarner Bros.) 452
i SHAWN MCOONALO Take My Hand (Sparrow/EMI cMG) CASTING CROWNS Voice Of Truth (Beach Street/Reunion/PLG) 442
Total Plays: 137, Total Stations: 6, Adds: 0 MARK SCHULTZ He Will Carcy Me (Word/Curb/Warner Bros.) 421
NATE SALLIE Save Me (Curb) BETHANY OILLON Al That | Can Do (Sparrow/EMI CMG) BIG DAOOY WEAVE & BARLOWGIRL You're Worthy Of My Praise
Total Plays: 166, Total Stations: 10, Adds: 1 Total Plays: 133, Total Stations: 10, Adds: 3 (Fervent/CurbyWarner Bros.) an
SHAUN GROVES Bless The Lord (Rocketown) JACI VELASQUEZ Lay It Down (Word/Curby/Warner Bros.) JEREMY CAMP Walk By Faith (BEC/Tooth & Nail am
Total Plays: 164, Total Stations: 6, Adds: 0 Total Plays: 130, Total Stations: 5, Adds: 0 MERCYME | Can Only Imagine (INO/Curb) a1
BEBO NORMAN Borrow Mine (Essential/PLG) SUPERCHICK We Live (inpop/ CASTING CROWNS Who Am | (Beach Street/Reunion/PLG/ 392
Total Plays: 145, Total Stations: 7, Adds: 0 Total Plays: 117, Total Stations: 7, Adds: 2
MARK SCHULTZ | Am (Word/Curb/Warner Bros.) CHRIS RICE Love Like Crazy #NO/ Station playlists tor all R&R reporters are available
Total Plays: 142, Total Stations: 8, Adds: 1 Total Plays: 112, Total Stations: 5, Adds: 1 on the web at www.radioandrecords,com.
- Songs ranked by total plays o

The Leaders in Advanced Music Scheduling Software for Windows 98/ME/NT/2000/XP

"Powsergold offers us limitless options with scheduling criteria and has integrated with all our other systems seamlessly.
The reliability, customer service, and support that the folks at Powergold have provided us
have been exactly what any customer could ask for."

Dan Turner, Vice President
Programming Services
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Call us and we'll make it EASY for you to switch.

Sales: 1-800-870-0033 & Support: 501-821-1123

Download a free trial version at www.powergold.com
info@powergold.com
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( I
CHRTOP 30 ROCK TOP 30
Wbk WEEK  ARTIST TITLE LABEL(S) oS sais et sTeks WEek WEEK  ARTIST TITLE LABEL(S) ons ais o sTanoks
5 o JEREMY CAMP Lay Down My Pride BECTooth & Nall 1233 +1M1 9 nn 1 1 WEDDING Song For The Broken [Rambler/ 324 -8 " 291
1 2 KUTLESS Strong Tower (BEC/Tooth & Nail 1222 9 16 30/0 4 ©  JEREMY CAMP Lay Down My Pride (BEG/Tooth & Nai} 318 +40 8 231
2 9 PLUMB | Can't Do This (Curty 1164 +54 17 3 9 0 DAY OF FIRE Fade Away (/ive/Essential/PLG) 300 +57 n Jon
4 4 JOHN REUBEN f/MATT THEISSEN Nuisance /Gotee/ 1095 -4 13 270 2 4 PILLAR Sunday Bloody Sunday (Ficker/ 292 -13 H 3010
3 5 JOY WILLIAMS Hide (Reunion/PLG/ 1083 41 20 248 3 5 FOREVER CHANGED Encounter (Floodgate/ n -2 13 18/0
6 e SWITCHFOOT Stars (Columbia) 961 +91 4 29/0 5 6 KIDS 1N THE WAY Apparitions Of Melody /Flicker/ 260 -7 17 mn
7 o MATTHEW WEST Next... {Universal SoutlyEMI CMG] 895 +29 1 26/0 8 o JOHN REUBEN f/MATT THEISSEN Nuisance (Gotee/ 259 +13 12 19/0
9 0 TOBYMAC Bumn For You (Farefront/EM! CMG) 880 +66 6 28/0 12 e THOUSAND FOOT KRUTCH Absoluts (Tooth & Nadl 258 +18 4 23
8 @ HAWK NELSON Take Mo (Tooth & Noil 858 +21 14 2218 10 Q NUMBER ONE GUN We Are (BEC/Tooth & Naill 252 +10 8 242
10 ) BARLOWGIRL Let Go fFervent/CurtyWarner Bros) ~ 841  +58 4 282 16 )  OLIVIA THE BAND Stars And Stripes (EssentialPLG) 238  +21 5 261
12 @ AFTERS Beautiful Love [Simple/ING/ 801 +58 7 2813 13 @  DizMAS Controversy (Credential 237 0 8 281
n @ DAY OF FIRE Rain Song (J/ive/Essential/PLG) 187 +6 16 210 1 12 HOUSE OF HERDES Serial Sieepers /Gotee) 235 6 ] 261
13 @  PAULWRIGHT Take This Life (Gotee/ M 43 8 230 14 @  LASTTUESDAY YouGot Me Mono Is. Stereo/ 232 48 8 230
14 @ LIFEHOUSE You And Me (Geffen/ 650 +1 13 1611 15 @ RELIENT K Who ] Am Hates Who {'ve Been (Gates/ 221 - +10 B 2512
30 @ CASTING CROWNS Lifesong (Baach Street/Reunion/PLG) 843  +308 2 231N 17 @ FALLING UP InMy Dreams (Exit Calypsan) (Tooth & Nad] 226 +21 7 210
16 @ TODD AGNEW Unchanging One (SRE/Ardent) 588 +43 6 181 20 @ STELLAR KART Student Driver (WovafCurtyWmer Bros) 205 +16 ] 2812
17 - 0 RELIENT K Who | Am Hates Who 've Been (Gotes/ 586 +43 4 19/8 27 m SEVENTH DAY SLUMBER Shattered... (BE(/Tooth & Nai] 199 +50 2 204
15 18 SARAH BRENDEL Fire flnpop/ 546 -70 " 18j0 19 @ MXPX Heard That Sound /SideOneDummy) 197 +8 8 2110
27 @ SUPERCHICK We Live fingop/ 522 +151 2 248 6 19 PLUMB I Can't Do This {Curb/ 193 -70 17 19/2
25 @ STELLAR KART Life Is Good /Word/CurtyWarner Bros.) 493 +85 4 183 7 20 SKILLET Under My Skin {Ardent) 190 -85 17 1911
18 21 MUTE.. Pecufiar... (Talsprampd/WordCurlyWarner Bros,) 488 49 12 14{0 18 21 RADIAL ANGEL Falling {/ndependent) 186 -19 12 211
19 @ BUILDING 429 Show Me Love (Word/CurlyWarner Bros.) 456 +1 16 14j0 yis @ FLYLEAF I'm So Sick (Octone/ 178 +21 2 2212
20 @ INHABITED Open My Eves fFervent/CurlyWamer Bros.) 453 0 9 14/0 24 @ HASTE THE DAY Long... (Sofid State/Tooth & Nai) 177 +12 3 18/0
23 @ SHAWNMCDONALD Take My Hand (Sparow/EMI CMG) 442 +22 6 15/2 22 @ BARLOWGIRL Let Go (Fervent/CurlyWarner Bros.} 173 +3 3 2011
21 25  NICHOLE NORDEMAN Brave (Sparrow/EMI CMG) 441 -3 " 141 26 @ MYRIAD Perfect Obligation Floodgate/ 161 +8 3 142
22 26  SANCTUS REAL The Fight Song (Sparrow/EM! CMG) 439 -2 10 120 @ SPOKEN September (Tooth & Nai 145 +30 1 101
28 @ CASTING PEARLS Akight /fnpop) 414 +70 2 1913 30 @ JONAH33 Tell Me (SRE/Ardent/ 141 +5 3 20§2
26 @ BETHANY DILLON All That | Can Do (Sparrow/EMI CMG/) 404 +10 4 17 @ SWITCHFODT Stars (Cokmmbia) 127 +55 1 17/4
28 @ ZDEGIRL Scream (Sparrow/FMI CM6) 364 +19 2 12n - 29 INHABITED Open My Eyes (Fervent/Curb/Warner Bros.) 116 -18 12 15/0
24 30  BDA Love s Here [Creative Trust be/{s/lapl 362 -49 10 120 23 30  DISCIPLE The Wait Is Over (SRE/ 116 52 20 2210
31 CHR reporters. Songs ranked by total plays for the airplay week of Sunday 7/31 - Saturday 8/6. 35 Rock reporters. Songs ranked by total plays for the airplay week of Sunday 7/31 - Saturday 8/6.
© 2005 Radio & Records © 2005 Radio & Records
NEW & ACTIVE NEW & ACTIVE
SEVEN PLACES Fall In Line (BEC/Tooth & Nail) PILLAR Sunday Bloody Sunday /Fiicker) TOBYMAC Burn For You (ForeFront/EMI CMG) EVER STAYS RED Glorious (Wrinkle Free/
Total Plays: 335, Total Stations: 11, Adds: 1 Total Plays: 165, Total Stations: 6, Adds: 0 Total Plays: 106, Total Stations: 12, Adds: 0 Total Plays: 93, Total Stations: 5, Adds: 0
BIG DADDY WEAVE What | Was Made For FerventCurtyWamer Bros)  DJ MAJ Love (Gotee) SUPERCHICK Anthem (Bruises & Scars) (inpap/ GRAND PRIZE Break Me (4 postraphe/
Total Plays: 332, Total Stations: 11, Adds: 0 Total Plays: 159, Total Stations: 6, Adds: 1 Total Plays: 104, Total Stations: 17, Adds: 4 Total Plays: 90, Total Stations: 13, Adds: 6
AUDIO ADRENALINE King (Forefront/EMI CMG) SKILLET Under My Skin /Ardent/ SARAH BRENDEL Fire flnpop/ MUTE MATH Pecukar Peaple (Tekprompt/Word/CurtyWarner Bros.)
Total Plays: 313, Total Stations: 14, Adds: 2 Total Plays: 156, Total Stations: 5, Adds: 0 Total Plays: 103, Total Stations: 10, Adds: 1 Total Plays: 89, Total Stations: 15, Adds: 1
MERCYME In The Blink Of An Eye (INO/Curly M.0.C. | Like It Move/ SEVEN PLACES Fall In Line (BEC/Tooth & Naill ANBERLIN The Syrmphony 0f Blase (Tooth & Nail)
Total Plays: 222, Total Stations: 10, Adds: 0 Total Plays: 152, Total Stations: 4, Adds: 0 Total Plays: 103, Total Stations: 9, Adds: 2 Total Plays: 87, Total Stations: 5, Adds: 0
JADON LAVIK What if (BEL/Tooth & Nail) SALVADOR You Are There (Word/Curl/Warner Bros.| ALL STAR UNITED Go West Young Man (Rocketown/ KUTLESS Strong Tower (BEC/Tooth & Naill
KTotaI Plays: 176, Total Stations: 5, Adds: 0 Total Plays: 151, Total Stations: 5, Adds: 0 Total Plays: 100, Total Stations: 13, Adds: 1 Total Plays: 85, Total Stations: 9, Adds: 1 )

REPORTING STATION PLAYLISTS
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CHRISTIAN

a ] e ™~
i
WK WeEK  ARTIST TITLE LABEL(S) S slhis CHARCT sTAONS WK WEEK  ARTIST TITLE LABEL(S) s elis "Chanr sTRons
3 0 MICHAEL W. SMITH Here | Am {Reunion/PLG) 325 +41 10 1611 2 0 MERCYME In The Blink Of An Eye (INO/Curb) 1112 +136 9 3N
2 e ANDY CHRISMAN Adore Yl]‘.l (Upside/SHELTER) 320 17 13 19/0 1 2 NICHOLE NORDEMAN Brave (Sparrow/EMI CMG) 1055 -8 18 3710
3 3 JOY WILLIAMS Hide (Reunion/PLG) 892 10 20 32i0
1 C. ieve... /5] M
©  STEVENC. CHAPMAN Boieve.. (SparowEMICHG) 309 +9 Ll 4 @  MICHAELW. SMITH Here | Am (Reunion/PLG) 889 +49 1" 380
7 O  MARKHARRIS The Line Between The Two /N0 259 +7 8 14/0 8 ©  MATTHEW WEST Next... (Universal South/EMI CMG) 828 +108 10 323
5 5 NEWSONG Rescue //ntegrity Label Group) 258 12 6 1600 5 g JOHN DAVID WEBSTER Miracle (847) 828 +2 19 310
. . N CASTING CROWNS Lifesong (Beach Strect/Reunion/PLG) 778  +176 3 3513
4 6 NICOL SPONBERG R tion (Curby . 1
e 243 3 AL 7 8  MARKHARRIS For The First Time /N0) 122 31 13 28
8 7 RICARDO | Call Your Name (Waymaker) 228 5 4 140 g ©  JADDN LAVIK What It (BEC/Tooth & Nail 708  +16 20 2511
6 8  PAULBALDCHE All The Earth... integrity Label Group) 220 -8 9 13/0 10 @  STEVENC.CHAPMAN Believe... (Sparrow/EMICMG) 700 +43 10 2710
9 9 PHILLIPS, CRAIG & DEAN Friend Of God //NO/ 197 -10 15 10/0 . o LR CRAI‘G L L S LB D L L) Gl
16 @  AFTERS You (Simple/NO) 590  +46 8 212
17 @ CASTING CRDWNS Ufesmgllﬁeach&meﬂﬁeumor/f’ll?} 196 +70 2 16/5 17 @ NEWSDNG Rescue (Integrity Label Group) 575 +37 1 19/0
18 m SELAH Be Thou My Vision /Curf/ 182 +52 3 13/3 14 14 PAULCOLMAN The One Thing /inpap/ 566 12 12 22/0
11 - NICHOLENDRDEMAN Brave (SparowEMICMG) 182 +11 11 910 W LU L LI R sl e R GO
_ 18 @ CHRIS TDMLIN The Way... (Sixsteps/Sparrow/EMICMG) 550 +84 5 252
10 @  JADONLAVIK What f (BEC/Tooth & Nail 180 +5 19 120 15 17 BUILDING 429 No One... (Word/CurtyWarner Bros) ~ 498 63 18210
15 @  WAYBURN DEAN Each Day Of My Life (MayJads) 179 +18 3 130 20 (D BETHANY DILLON Al That! Can Do /Spamow/EMICMG) 489 +48 6§ 230
14 (@  BEBONDRMAN Borrow Mine (EssentialPPLG) 178 425 313 22 @  SHAUN GROVES Biess TheLord (Aocketown) a8 +67 102N
X ) 2 @ SALVADOR You Are There (Word/Curb/Warner Bros.) 467 +29 12 191
12 @ - JOYWILIAMS tide (Reunion/PL6) LLLIE 9 9 23 @  BEBONORMAN Borrow Mine (EssentialPLG) 457  +55 a2
13 Q BUILDING 429 No One /Word/Curb/Warner Bros.) 148 +1 13 10{0 19 22 POINT DF GRACE Who Am | (Word/Curly/Warner Bros.) 446 -7 17 1710
— @  PAULCOLMAN The One Thing fingap/ w430 A 24 @  BIGDADDY WEAVE Just.. Fervent/CurtyWarner Bros) 388 +49 2
| 25 @ MARK SCHULTZ | Am (Word/Curby/Warner Bros.) 346 +50 2 2112
@ WATERMARK Holy Roar (Rbcketown/ 133 +29 1 131 27 @ SHANE & SHANE Saved By Grace (inpop/ 290 +2 4 13/0
28 27  PAULWRIGHT Take This Life (Gotee/ 270 -5 3 1510
19 Inspo reporters. Songs ranked by total plays for the airplay week of Sunday 7/31 - Saturday 8/6. 30 @ JACI VELASQUEZ Lay It Down Word/CurtyWamer Bros,) 253 +16 2 120
© 2005 Radio & Records @ CHRIS RICE Love Like Crazy /N0) 223 +20 1 1211
@ SHAWN MCDONALD Take My Hand /Sparrow/EMI CMG) 191 +17 1 10/1
l
o | o 40 AC reporters. Songs ranked by total plays for the airplay week of Sunday 7/31 - Saturday 8/6.
Rhythmic Specialty Programming D 2005 Ratio & Records ' '
RANK  ARTIST TITLE LABEL(S)
1 CROSS MOVEMENT Hey Y'all (Cross Movement) NEW & ACTIVE
2 AMBASSADOR Feels Good (Crass Movement)
I BY THE TREE Only To You (Fervent) ANDY CHRISMAN Adore You (Upside/SHEL TER)
. GULLLULS ?hm Clack {Cross Mw%me”” Total Plays: 183, Total Stations: 12, Adds: 0 Total Plays: 128, Total Stations: 4, Adds: 1
I e S L ZOEGIRL Scream (Sparrow/EMI CMG) AARON SHUST Matchless (Brast)
5 MANAFEST Let It Go (BEC) | Total Plays: 171, Total Stations: 11, Adds: 1 Total Plays: 128, Total Stations: 9, Adds: 1
6 DJMAJ Love (Gotee) D. CROWDER BAND Here [s... (Sixsteps/Sparrow/EMI CMG) JOSH BATES Perfect Day (Beach Stréet/PLG)
[ Total Plays: 162, Total Stations: 11, Adds: 7 Total Plays: 128, Total Stations: 6, Adds: 2
7 SITUATION Sla(rv Eyes (l(a/ubqne/ ‘ NICOL SPONBERG Resurection /Curty TOBYMAC Atmosphere (Forefront/EM! CMG)
8  LEGACY Green Light (Fla.vor Alliance/Leg-up) Total Plays: 137, Total Stations: 7, Adds: 1 Total Plays: 122, Total Stations: 5, Adds: 0
8 FLYNN Nyquil (#ect) SUPERCHICK We Live (inpop/ AMY GRANT Carry You Word/Curt/Werner Bros.)
10 JOHN REUBEN fiMATT THEISSEN Nuisance (Gotee/ Total Plays: 132, Total Stations: 9, Adds: 5 Total Plays: 122, Total Stations: 4, Adds: 0
o ‘ L )

Specialities: AC & INSPO
providgnt rFavorite color: Aqua
LABEL GROUP Ltord: Vivacious |
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CHRISTIAN REPORTERS

Stations and their adds listed alphabetically by market

AC

KYTT/Eugene, OR
PD/MD: Rick Stevens
4 BIG DADDY WEAVE
4 SUPERCHICK

WBFJ/Greensboro, NC
PO/MD: Wally Decker

APD: Darren Stevens

16 CHRIS RICE

KOBC/Joplin, MO
DM/PD: Lisa Davis

15 MARK SCHULTZ
15 CASTING CROWNS

WMCUMiami, FL*
DM/PD: Dwight Taylor
No Adds

WCIC/Peoria, IL
DM: Dave Brooks
PD: Grayson Long
APD/MD: Rick Hall

WJIS/sarasota, FL*
PD: Steve Swanson
MD: Jetf MacFariane
No Adds

\

WGTS/Washington, DC*
PD: Becky Wilson Alignay
APD: Brennan Wimbish

MD: Rob Conway

KLYT/Albuquerque, NM
MD: Joey Belville
5 NICOL SPONBERG
5 SEVENTH DAY SLUMBER
5 DAVID CROWDER BAND

KAFC/Anchorage, AK

CHR

KWOF/Cedar Rapids, 1A
PD/MD: Mike Kapier
No Adds

WONU/Chicago, IL
PD: Johnathon Eitrevoog
MD: Mallory DeWees

KZz0/Des Moines, IA
PO/MD: Dave St. John
No Adds

WJRF/Duluth
PD: Dan Hatfield
APD/MD: Terry Michaels

PD/MD: Paul Tipton
No Adds

WOLR/Gainesville, FL
OM/PD: Rita Loos
No Adds

WORQ/Green Bay, Wl

PD: Jonathan Unthank

MD: Danielle Hedges
9 CASTING PEARLS
9 TODD AGNEW

WAYM/Nashville, TN
DM: Dave Senes

PD: Jelt Brown

MD: Stace Whitmire

No Adds

PD/MD: Brandon Rahbar
14 AFTERS

14 KRYSTAL MEYERS
14 SUPERCHICK

KJTH/Panca City, 0K
PD/MD: Tony Weir

APD: Jeremy Louis

20 CASTING PEARLS
18 SEVEN PLACES

DM: Connie Wieber
PD: Aaron Dicer
t1 SUPERCHICK

KLFF/3an Luis Obispo, CA
PD: Matt Williams

MD: Noonie Fugler

24 AUDIO ADRENALINE

DM: David Baker
PO/MD: Kristine McClain
No Adds

KTSL/Spokane, WA
PD: Bryan 0'Neal
No Adds

PD: Bill Carl

MD: Dlivia Patt

13 SUPERCHICK
12 MARY MARY
12 AARDN SHUSY
5 JEREMY CAMP
5 BARLOWGIRL

WYSZ/Toledo, OH
PD/MD: Jelt Howe
APD: Craig Magrum
19 CASTING PEARLS

) ) 3 LINCOLN BREWSTER 15 STEVEN CURTIS CHAPMAN 21 SALVADOR No Adds
WBJY/Albany, GA WBGL/Champaign, IL KCVO/Columbia, MO 3 JEREMY CAMP KLJC/Kansas City, MO* WAWZMiddlesex, NJ* KCMS/Seattle, WA*
DM/PD: Roger “Cazper” Russell PD: Jatf Scott DM/PD: James McDermott 6 DM: Bud Jones ' DM: Scott Taylor Po PD: Scolt Valemir’m
APD: Chris Hall MD: Joo Buchanan 16 SUPERCHICK g WLFJ/Greenville, SC* - . PD: Johnny Stone WMSJ/Portiand, ME " ! b .
20 SHAWN MCDONALD 18 KUTLESS 16 DAVID CROWDER BAND g;;%zﬁg"‘.ﬂe' L PO/MD: Rob Dempsey POMD: Michas) Srimm MI: Keith Stevens PO Paula K. e e bl
JEREMY CAMP 16 CHRIS TOMLIN e i APO: Gary Miller 16 TOBYMAC APD: Joa Polek ° MD: Joo Rivers
JARS OF CLAY #/SARAH KELLY SUPERCHICK 4 CHRIS TOMLIN PLUMB e
WMHK/Columbia, SC* WJTLALancaster, PA* JEREMY CAMP WFRN/South Bend, IN
. WRCM/Charlotte* PD: Tom Greene WCLN/Fayetteville, NC PD: John Shirk PD: Jim Carter
WFSH/Atlanta, GA PD: Dwayne Harrison APD: Mike Weston DM: Dan DeBruler KAIMMonolulu, HI* MD: Phit Smith WFZH/Milwaukee, WI* MD: Doug Moare Wil PA
PD: Kevin Avary No Adds T PO: Stave Turley PD: Michas| Shishido 6 SWITCHFOOT PD: Danny Clayton KFiS/Portiand, OR* 9 JEREMY CAMP WGRC/Witliamspont,
MD: Mike Stoudt APD: Syndi Lang MD: Kim Harper 1 KUTLESS MD: Andi Miller PO: Dave Arthur ;D/m Lanry Weidman
Ho Adds 16 CASTING CRDWNS Na Adds RITA SPRINGER MD: Kat Taylor lo Adds
WBDX/Chattanocga, TN 5 9 KENDALL PAYNE JADON LAVIK Mo hds NoAds | LU T LA
OMIPD: Jason Mekay WCVO/Columbus, OH DAL POMO: Tom Scott
WVFJ/Atianta, GA 23 DAVID CROWDER BAND DM/PD: Tats Luck KSBJHouston, TX* . KTIS Minneapolis, MN* 15 SUPERCHICK WXHL/Wilmingion, DE
PD: Don Schaatfat APD/MD: Mike Russell " WLGH/Lansing, M A g . A
: Don Schaatfer 16 JEREMY CAMP WPER/Fredericksburg, VA | D Chuek Pryor PD: Neil Stavem KSLT/Rapid City, SD o DM/APD: Dan Edwards
5 CASTING CROWNS 16 JADON LAVIK No Adds e MD: Jim Bosler — MD: Dan Wynia OM: Tom Schaenstedt KWND/Springfieid, MO PO/MD: Dave Kirby
16 MARK HARRIS 5 NICOL SPONBERG No Adds . 18 CHRIS RICE PD: Jon Anderson PO/MD: Jeramy Moris 5 JARS OF CLAY $/SARAH KELLY
WAFJ/Augusta. GA* 16 MATTHEW WEST m oAV CANE KFSH/Los Angeles, CA 16 CHRIS TOMLIN MD: Jenniter Walker No Adds 5 SAWYER BROWN
oD .mgm S 16 JOSH BATES KBNJ/Corpus Christi, TX _ OM: Jim Tinker 19 BEBO NORMAN 5 SUPERCHICK
. y Daley PD: Joe Fahl . WTCR/Hymmmon PD: Chuck Tyler 18 SHAUN GROVES KKJM/St. Cloud, MN 5 DAVID CROWDER BAND
lo Adds o 14 JDSH BATES KZKZ/Ft. Smith, AR PO/MD: Clint McElroy APO/MD: Bob Shaw KBMQ/Monroe, LA DM/PD: Diana Madsan 5 JEREMY CAMP
WAKW/Cincinnati, OH* 13 DAVID CROWDER BAND OM/PD: Dave Burdue 20 AFTERS No Adds PO: Phillip Brooks e . 37 MATTHEW WEST 5 KATINAS
WDJC/Birmingham, AL* PD;_;:Jon Le’:ls JEREMY CAMP 20 SELAH ] MD: Melissa Rawis ﬁ%N/Hlverslde, CA 35 MICHAEL W. SMITH
PD: Dave McDermott MO: Dary! Pierce . 19 AARON SHUST WJIELouisville, KY 15 CHRIS TOMLIN : Dave Mastors
APD/MD: Ronnie Bruce No Adds KLTY/Dallas, TX WPSM/FL. Walton Beach, FL | 18 DAVIDBUSH DM: Greg Holt 15 AFTERS APD/MD: Emest Back .
N ATTHEW KHZR/St. Louis, MO
13 CHRIS TOMLIN :gi)%ﬁv;}:;puv R PD: Terry Thome PO: Jim Galipeau 15 ZOEGIRL 2M WEST OM: Sandi Brown
12 BETHANY DILLON . : William Ryan MD: Drew Powell . . APD/MD: Chris Crain PO/MO: Grog Cassi
WFHM/Cleveland, OH 13 ICONOCLAST 55 ANDY CHRISMAN WiY/indianapalis, IN 27 MATTHEW WEST . 22 DAV CHOWDER BAND
PD: Sue Wilson OM: Randy Tipmore WFFI/Nashville, TN* WPAR/Roanoke, VA DAVID DER 8,
KTSY/Boise, 10° MD: Todd Stach o e PO/MD: Jaremy Bialek AT EEY S Ll o OMMD: Jackie Howard .
OM: Ty MeFariand 12 KUTLESS WWIB/Eau Claire, W) 2 MARK SCHULTZ - MD: Scott Thunder 1 CHRIS TOMLIN KJTY/Topeka, KS POWERED
) SUPERCHICK WRVI/Louisville, KY BETHANY DILLON DM/PD: Jack Jacob
PD: Jemy Woods DM: Paul Anthony . : CASTING CROWNS :
MD: Lies| "Bozz" Vistaunat PD/MD: Steward WLABfF1. Wayne, IN i " MD SEred it 11 KATE MINER M I"ABAS
TG VE : Greg Stewa PD: Dan Bustiner WISG/Indianapolis, IN* 21 KUTLESS 10 DAVID BUSH
KGTS/College Place, WA | 11 JEREMY CAMP MO: Melissa Montana OM/PD: David Wood WBSN/New Orleans, LA | WRCURochester, NY
PD: Elizabsth Nelson JEREMY CAMP APD/MD: Fritz Moser KSWP/Lufkin, TX DOM: Julie Mosle N DM: Scott Ensign KXOJ/Tulsa, OK*
WCVK/Bowling Green, KY | No Adds WCTLErie, PA GIEOINICECRACE OM/PD: Al Ross PD: Tom Krmsir o Mark Shutleworts PD: b Thomion *Monitored Reporters
- Wil 3 i . M . o : Kel N
??'K'J"n"i?s Yule ‘ DR Namond xJQSG/Gm Iﬂaplds, mr ""’AQ"?"’"‘ Calverl MD: Libby Krimsier :0 e s’ L MD: Gary Thompson
S KBIQ/Colorado Springs, CO* | POMD: Atam Frase p e WBGB/Jacksonville, FL* | N0 Adds 18 MERCYME 2 MATTHEW WEST 79 Total Reporters
ST PD: Steve Etheridge No Adds e st POMD: Tom Fridley . 14 DAVIO CROWOER BAND JOY WILLIAMS U —
MD: Jack Hamilton Jo;f:xm“s"m 11 JOSH BATES glffV/McﬁNleT, LI KKFS/Sacramento, CA* Z?]EGIERSLS 39 Total Monitored
NATALIE GRANT : James Gamblin PD: Chris Squires KU —
L i WP0Z/0Orlando, FL*
WIBi/Carlinville, i LIFEHOUSE KHPE/Eugene, OR i ’ MD: Bob Malone anto, MD: Jeremy Burgess JEREMY CAMP i
b ,,,,4: paul Anthany = BIG DADDY WEAVE DD Ta WERaie WJQK/Grand Rapids, MI* | WCQR/Johnson City* 12 PHILLIPS, CRAIG & DEAN | DM: Dean D'Neal 12 MARK HARRIS KATINAS 40 Total Indicator
MD: Lori Walden JDSH BATES MD: Paul Hemandaz DM/PD: Troy West PD/MD: Jason Sharp 4 CASTING CROWNS APD: Melony McKaye 10 MICHAEL W, SMITH STEVEN CURTIS CHAPMAN
No Adds STEVEN CURTIS CHAPMAN | 11 SCOTT RIGGAN MD: Brian Nelson CHRIS TOMLIN NATE SALLIE MD: Scott Smith 10 CASTING CROWNS JARS OF CLAY 1/SARAH KELLY
6 MARK SCHULTZ BETHANY DILLON JEFF ANDERSON No Adds
4 o N\
WSCF/Ft. Pierce, FL WYLV/Knoxville, TN KOKF/Oklahoma City, 0K | WPRJ/Saginaw, Mi WBYO/Sellersville, PA WBVM/Tampa, FL KDUVNisalia, CA

PD: Joe Croft

MD: Shannon Steele

33 ROBBIE SEAY BAND
32 PLUMB

28 ZOEGIRL

WCLQ/Wausau, Wi

PD/MD: Matt Deane

28 SUPERCHICK

20 SHAWN MCDONALD
4 STELLAR KART

PD: Joe King 31 DAVID CROWDER BAND 9 STELLAR KART DM/PD: Jim Raider 12 LIFEHDUSE 17 AFTERS
MD: Mike Carrier 30 BARLOWGIRL 2 AUDID ADRENALINE No Adds 4 NICHOLE NORDEMAN —— e,
22 MAIRE BRENNAN 2 SUPERCHICK 3 SHAWN MCDONALD
WNAZ/Nashville, TN AlIR1/Satellite 31 Total Reporters
WAYK/Xalamazoo, MI DM: Dave Oueen WOFL/Rockford, IL DM: Mike Novak ) _ —
KXWA/Denver, CO KNMi/Farmington, NM DM: R'i‘c/I:(Andolwn APD: Jennifer Houchin DM: Paul Youngblood PD: David Piercs KADV/Springfield, MO WJYFN?“P“SE:"GA Did Not Report
WHMX/Bangor, ME PD: Scott Veigel 5 ! - Ml 32 STORYSIOEB MD: Ri APD: J.0. Chandler PD/MD: Red Kittteman DM: Roger “Cazper” Russell ? J
" PD: Johnny Curry PD: Mike Couchman PD/MD: Rick Hall ) “PK” Batdrid Playlist Frozen (1):
PD: Tim Collins AFTERS MD: Natasha Ray MD: Heather Erbe 30 KRYSTAL MEYERS 9 STELLAR KART No Adds No Adds DOM/PD: Matt atdridpe
20 KRYSTAL MEYERS BETHANY DILLON y y 25 DIMAJ 20 CASTING CROWNS KFFR/Puliman, WA
No Adds No Adds 9 SUPERCHICK
_
WCRJ/Jacksonvilie, FL WDML/Marion, IiL WJLZMNorfolk, VA WPRJ/Saginaw, MI Red Letter Rock 20/Satellite | KYMC/St. Louis, MO KMOD/Tulsa, OK
R O‘ K PD/MD: Ed Ferri MD: Tom Schroeder OM/MD: Anne Verabaly DM: Connle Wieber PD: Cody Christopher MD: Dave Merkel PD: Charlie Spears
No Adds 1 UNDEROATH PO: JP Morgan PO: Aaron Dicer MD: Reid Joknson 1 SUPERCHICK 1 KIDS IN THE WAY
1 MYRIAD APD: Jennifer Creasey 1 THOUSAND FOOT KRUTCH 1 SANCTUS REAL 1 OIZMAS
1 SPOKEN 1 RELIENT K 1 FRESHMEN 15 1 RELIENTK 1 GRAND PRIZE
KLYT/Albuquerque, NM WUFM/Columbus, OH WORQ/Green Bay, Wi 1 SUBSEVEN 1 MUTE MATH
MD: Joey Belvilis PD: Michael Buckingham OM/PD: Jim Raider WJTU ancaster, PA 1 STAPLE WJIS/Sarasota, FL 1 OLIVIA THE BAND
5 NICOL SPONBERG APD: Jonathan Smith No Adds PD: John Shirk PD: Steve Swanson 1 NUMBER ONE GUN
5 SEVENTH DAY SLUMBER MD: Nikki Cantu MD: Phil Smith . MD: Jett MacFarians 1 STELLAR KART WBVM/Tampa, FL
5 ALL STAR UNITEQ 33 STAPLE 1 OVER THE RHINE KOKF/Oklahoma City, OK | no agas 1 BARLOWGIRL PD: Bill Carl
5 DAVID CROWDER BAND 30 AFTERS 1 THOUSAND FOOTKRUTCH | WMKL/Miami, FL Tg/';ln: r?gcggrnamr 1 STAPLE MD: Dlivia Palt WCLO/Wausau, Wi
PD: Rob Robhins WITCH Effect Radio Network/ KUTLESS No Adds PD/MD: Matt Deane
WRGX/Green Bay, Wi MD: Kally Downing 8 DISCOVER AMERICA Satellite 1 SEVENTH DAY SLUMBER
DM/CPD: ?avg Roberson 27 SUPERCHICK BM/PD: Brian Harman ZiAM/Satellite 1 FLYLEAF
WCVK/Bowling Green, KY | KVRK/Dallas, TX » LéngxmmLs KIBZLincoln, NE 27 STAPLE WMSJ/Portiand, ME APD: Andrew McArthur PD: Bill Scott
PD: Dale McCubbins OM: Eddie Alcaraz PD: Ron Drury 26 FURTHER SEEMS FOREVER . ’ 31 ): Lesli
KRYSTAL MEYERS
whi vl ’ 15 DAY OF FIRE PD: Paula K. MD: Leslie Prieto
MD: Whitney Yule PD/MD: Chris Goodwin 1 MAE 26 SEVENTH DAY SLUMBER e e Eaiee 28 SWITCHFOOT RG]
LRI LAY 24 SUBSEVEN SEVENTH DAY SLUMBER | 28 TERMINAL 1 LA SYMPHONY /PAUL WYSZ/Totedo, OH
5 SUBSEVEN 23 GRAND PRIZE SWITCHFOOT 27 FURTHER SEEMS FOREVER | WRIGHT PD/MD: et Howe
23 YELLOWSECOND 26 MONDAY MORNING 1 JONAH33 APD: Craig Magrum 35 Total Reporters
WBFJ/Greensboro, NC KWVE/Los Angeles, CA 15 FLYLEAF 1 SWITCHFOOT 4 WEDDING
) PD/MD: Wally Decker PD: Mike Iwerks ) WITR/Rochester, NY 1 BLINDSIDE M mary
WVOF/Bridgeport, CT ) APD: Damen Stavens MD: 1sabelle Lajoie WVCPMNashville, TN PD/MD: Samme Palermo Positive Rock Show/Satellite| 1 UNDYING ANTHEM Did Not Report,
PD/MD: Bob Feibery WSNL/Flint, Mi 1 SUPERCHICK 1 JEREMY CAMP DM: Howard Espravnik APD: Craig “Zippy" Blake PO/MD: Josh Booth 1 INHABITED Playlist Frozen (2):
APD: Bob Shriver MD: Brian Goodman 1 PLUMB 1 BENJIMAN PDMD: Rick Coleman 2 HOUSE OF HERCES 2 SUBSEVEN KBNJ/Corpus Christi,
3 SUPERCHICK 1 CASTING PEARLS 1 CHEMISTRY 1 PECULIAR PEOPLE BAND 1 SIDES OF THE NORTH 1 KRYSTAL MEYERS 1 K52 . P
2 JONAH33 1 SEVEN PLACES 1 OLIVIA THE BAND 1 PLUMB 1 KEVIN MAX 1 SUBSEVEN 1 SKILLET KCLC/St. Louis, MO KCXR/Tulsa, OK The Sound Of Light/
2 KRYSTAL MEYERS 1 STORYSIDE 8 1 DECYFER 1 MYRIAD 1 MANIC DRIVE 1 BLINDSIDE 1 SARAH BRENDEL MD: Dave Merkel PD: Bob Thornion s ) 9
2 MONDAY MORNING 1 GRAND PRIZE 1 KUTLESS 1 STELLAR KART 1 GRAND PRIZE 1 GRAND PRIZE 1 SEVEN PLACES 1 GRAND PRIZE MD: Scolt Herrold atellite
K 1 MANAFEST 1 NUMBER ONE GUN 20 KRYSTAL MEYERS
g KNLB/Phoenix, AZ WUGN/Saginaw, Mi AUEL S iy A L LI w
5 9 OMMD: Adam Biddell DM: Marvin Sanders
PD: Faron Eckelbarger PO/MD: Peter Brooks Y PD: John Rill
1 JARS OF CLAY /SARAH KELLY| 4 TOM DOLAN ED:Scoll Mearss Bl
1 SELAH 4 VARIOUS ARTISTS 10 BART MILLARD MD: Jim Stanley
9 GREG TROVER 20 ALLAN HALL I WYSZ/Toledo, OH
1 JAIME JAMGOCHIAN ;
. . 20 PAUL COLMAN WVOF Bridgeport, CT WJLZNorfolk, VA s
WMIT/Asheville, NC KCBL/Dallas, TX WNFR/Flint, MI oL RIOUSRTS TS POMD- ob Foberg DMMD: Anne Verebely o KA lowe
PD: Carol Davis PD: Rich Hooper PD: Brian Smith 10 WATERMARK APD: Bob Shriver PD: JP Morgan APD: Craig Magrum
APD: Miranda Curlis APD/MD: John McLain MD: Ellyn Davey No Adds APD: Jennifer Craassy 1 MANAFEST
2 BEBO NORMAN 7 STEPHEN MARSHALL 11 STEPHEN MARSHALL 1 GRITS 1 ANDY HUNTER
2 STEVEN CURTIS CHAPMAN 7 CASTING CROWNS - KCRN/San Angelo, TX 1 J-SILAS
KLVV/Ponca City, OK PD/MD: Mark Mohe "
nd WOLW/Traverse City, MI 1 FROST
et 0SS | FOMO P e WOEMElunbus, O | 1LEG
i : Joremy Louis g ‘ : Mi i 1 MIKE SHELTON
BART MILLARD WGNV/Wausau, Wi PO: Michael Buckingham
xﬁm'}:‘:"“' L WCDR/Dayton, OH 26 SELAH 8 CASTING CROWNS g it AP iesiaeTsit 1 PRODIGAL SON 8 Total Reporters
B 'Mm.HE'(N e DM: Keith Hamer 6 DAVID BUSH 9 MARK SCHULTZ MD: ik Cantu 1 FLAME tDA TRU.TH.
6 ROSS PARSLEY EOMO:Enis ofnson 8 CASTING CROWNS No Adds 1 DNA Did Not Report,
5 CASTING CROWNS 1 TRIUMPH Playlist Frozen (3):
WJLZNorfolk, VA 1 AWESTRUCK OkEO cit
DM/MD: Anne Verebely WMKLMiami. FL 1 SCOTT LANE KOKF/Oklahoma City,
PD: JP Morgan WGSL/Rockford, IL KFLT/Tucson, AZ ————— ittt  EZRA WASHINGTON OK .
WMBI/Chicago, IL WCIK/EImira, NY APD: Jennifer Creasey OM: Ron Tistsor! KCFB/St. Cloud, MN - o - Rob Robbins 1 GOSPEL GANGSTAZ The Sound Of Light/
00, ’ : OM: Dave Ficere MD: Kelly Downing .
PD: John Hayden PD: Johm Dwens BT IO oy Rers D MD: Bii Ronning 1 OOKUMENT Sateliite
MD: Kai Eimer MD: Bruce Bamows MD: Charmel Jacobs MD: Chuck Heuberger % .SAWYER BROWN o WTCC/Springfield,
No Adds 12 BEBO NORMAN 15 SARA RENNER 5 KATIE GIGUERE 19 Total Reporters MA
11 SELAH 4 CASTING CROWNS \_ )
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The Good & The Bad

PDs on their stations’ befst and worst promotions

!
I

ive and learn” is great advice when it comes to promotions.
Not all of our projects turn out like they’re supposed to. A

successful promotion requires good ideas and great planning,
and at some point we all have to go back to the drawing board.

This week we wanted examples of pr‘«')mo—
tions, good and bad, that we all could Jearn
from, so we turned to some experts on the
subject: PDs who have seen it all, learned from
their own mishaps and others’ and also had
the1r shane of success.

" Raymond Torres
PD, WIAC/Puerto Rico
The Good: We did this promotion at
WMEG (Mega)/Puerto Rico about 10 years
ago. Itwas called “Los Siete Misteriosos | (The
Mysterious Seven). We partnered
with a car dealership to give a car |
away. We chose seven personalities
— actors, ballplayers, singers, etc.
— and said they were inside the
car. People had to guess who they
were. We gave the audience clues |
from 7am to 6pm about each per- |
sonality.

name of the current personality and all the
previous ones. Once we were up to the sev-
enth personality, the winner not only got the
money that had accumulated in that round,
but also the car.

The car we were giving away was at the
dealership, and every time a listener guessed
the name of a new personality, we would put
the name of that personality on the car’s win-
dow. Listeners who had not caught the names
of the previous personalities would stop by the
dealership to check out who they were, and
that created traffic for the dealer-
ship.

The station’s TSL went up be-
cause the audience had to stay
tuned for the clues, and we got
press coverage. The ratings and rev-
enue were great. That promotion
was really successful. We did it two
years in a row.

With each clue, people would
callin and try to guess who the per-
son was. Each clue was worth $20, and that
money would add up until a caller gdessed
the name of the personality. The callef who
guessed correctly would win the jackp(gt that
had accumulated during that round. We did
this for each celebrity. !

The clues were facts about the personality’s
career or life, and they were tough clues. To
make it even more legit, once a listener
guessed the name of a personality, the follow-
ing day during the morning show we would
explain all of the clues and how they related
to the personality.

Once somecne guessed the first personah-
ty, we moved on to the second. The winner of
the second round not only had to gue‘ss the
name of the second personality, she also had
to know who the first one was. And so o£r1 with
each round: The winner had to know the

!
PN EHIE RIS L il ot

“l have noticed that {
sometimes we make it too
difficult for the public to
win a prize, and that tulms

them off.”’ |

|
|
|
Fernando Pérez |
{
|
?
|

Raymond Torres

The Bad: About a year ago we
did a promotion where we chose
one winner, a woman, gave her $10,000 and
took her shopping at one of the largest shop-
ping centers in the U.S,, in Ohio. This was a
promotion we did when we launched “Onda”
[WODA /Puerto Rico, now “Reggaeton 94”].
It worked really well for us, but then WKAQ
(KQ 105), which was our competition, tried to
outdo us by giving away $20,000.

The way their promotion worked was that
the listeners had to keep track of the songs the
station played, and at a certain time the DJ
would ask them to call and tell him the namnes
of the songs. It didn’t work, because people
listen, but they are passive. Every time peo-
ple called in, they didn’t know the names of
the songs.

People don't have time to be writing down
songs at work or while driving. Also, that sta-
tion never tells you the names of the songs and
artists they play. The audience may know
some of the songs, but they won’t know a new
one.

1 don’t know what happened with the pro-
motion, because all of a sudden I didn't hear
about it anymore. I don’t know if they just
gave the money away or what. The idea of the
promotion was great, but the mechanics were
all wrong,

PD KROVHouston
The Good: The promotion that has worked
best for us since the station went on the air is

THE LAST GOODBYE 13 Ley are on their final tour as a band. They made a stop in Los Angeles
to perform for their fans one last time. They will be missed.

one we called “La Mera Mera Quinceariera.”
The station committed to doing a Sweet 15
party for 15 young women and their families.
It was all-inclusive — dresses, food, etc. — for
40 guests. We asked mothers to write us a let-
ter explaining why their daughters deserved to
be the winner of L.a Mera Mera Quinceariera.
Every day for 15 days we announced one win-
ner on the air.

The response was incredible. We received
hundreds of letters, and each one was writ-
ten with lots of faith, hoping to be chosen as
one of the winners. The promotion was suc-
cessful in every way possible, and all the peo-
ple who participated — and even those who
didn’t — were thankful to us for doing it. The
promotion was exciting, and we gave back to
the community.

The Bad: I don’t
think we've really had
a bad promotion expe-
rience. | have noticed,
though, that some-
times we make it too
difficult for the public
to wina prize, and that
turns them off.

Also, it's wrong to
ask a winner who has a job to drive to our of-
fice between 9am and 5pm, Monday through
Friday, to pick up the prize. Maybe the service
we provide on the air is great, but the service
we provide the contest winners is not always
the best. We make them leave their jobs for a
couple of hours in order to come and get their
prize.

Promotions should be a chance to have fun
with the listeners, and winners” experiences
should be the best. Why go to all the trouble
of making promotions sound great on the air
and then not serve the listeners so that they
enjoy their prize?
+4400°  Scottlsenhart ./ 0

PD/OM WEDndianapolis

The Good: We have had some great promo-
tions. I would have to say that the most suc-
cessful of them is our Festival Latino. Year one
had 5,000-8,000 people; year two, 7,000-12,000;
year three, 18,000-20,000; and year four had an
estimated 30,000 people. This year’s festival
drew an estimated 50,000-60,000 people.

This festival is free to the public and fo-
cuses on culture, food, music and family.
The all-day event starts at noon, ends at
midnight and features vendor booths, food

Fernando Pérez

wWWwWWwW americanradiohistorv com
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“‘We discovered that a
festival has to be free. If
you want to do a ticketed
event, have a conce

Scott Isenhart

FRTRESBRRIS RSN
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booths, a children’s play area, health and
information booths and, of course, music,
music, music. The stations fly five or six
bands in to perform and select one or two
local performers.

The success of this event can be attributed
tojust a few things. First, and most important,
it is free to the public. Sponsorships drive the
funding for this event, and the businesses that
have been involved have experienced long-
term positive results from their presence in the
community.

Also, as a side note for NTR, the radio sta-
tions do very well, and advertising sales have
increased each year af-
ter the festival as the
stations acquire new
clients that have been
blown away by the re-
sults of these events.

Next, I would say
that food and music are
important. Having food |
vendors from many dif-
ferent Latin-American
and Mexican regions
provides a very important mix.

The Bad: The first year we did a winter fes-
tival. It was a ticketed festival at a conven-
tion center and had horrible results. At first
we thought the location and food restrictions
due to catering contracts with the convention
center were the cause, but then came the Sep-
tember 2003 festival. This was also a ticket-
ed event with many good bands, and it had
all the food you could want. Still, the results
were terrible.

We discovered that a festival has to be
free. If you want to do a ticketed event, have
a concert. Sponsorship sales with a well-
trained sales force will do very well, cover
expenses and drive more sales for months
to come.

Scott Isenhart
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LATIN FORMATS

OneOnOne:
The Rippingtons

You might ask why the jazz band The Rippingtons are being
featured in the Latin section. Well, the band’s l1atest album, Wild
Card, includes two tracks that were done with Latin artists Willy
Chirino (“Mulata De Mi Amor”) and Albita (“El Vacilén”).
Rippingtons founder Russ Freeman talked to R&R recently about
working with these artists and what he hopes to accomplish with this

album.

R&R: Had you ever done any Latin songs be-
fore?

RF: We have always had salsa-influenced
music in The Rippingtons, but we’ve never
done a full Spanish-vocal song before. The
idea was that we wanted to do something
with authentic salsa stars. When we wrote the
songs we wanted to do something that would
be consistent with what The Rippingtons’ fans
would like, but we also wanted to expand that
sound, because we have a large following in
the Caribbean countries.

s e e 0w e SNE W

The Rippingtons

It was obvious that Willy Chirino and Al-
bita were the perfect singers for these two
songs. We tried to approach it organically, to
write great songs that would fit with the Rips
and then choose the singers who would be
best to sing them.

R&R: When you wrote the songs, did you al-
ready have Willy and Albita in mind?

RF: That came later. In the beginning we just
wanted to write good songs. We didn't have
any idea how they would turn out. Then we
talked about who would be best for each song.

R&R: Are you trying to get plays at Latin ra-
dio with these two songs? What would you like to
accomplish?

RF: I'd like them to get played in the Latin
market. I know there are a lot of people who
love salsa, and these singers are huge stars. I
want to turn the Latin population on to this
music and, just as much, turn on the Ameri-
can public that might not be aware of it.

R&R: Will American radio give these songs a
chance?

RF: That's a good question, but it's hard to
answer. It depends if they fit the plays at some
stations. We've had a lot of success at satellite
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radio. They are a bit more open to new ideas
and to playing something that wouldn’t be the
first choice on another station. Ultimately, 1
think it will get to the fans because it always
does, one way or another.

R&R: What about the rest of the album?

RF: On the rest of the album there is a fair
amount of classical Spanish guitar. There are
also some funky things. The Rippingtons are
known for having a really big sound, so we
have a live horn section on quite a few of the
songs. The band is also known for its high
energy. I try to keep somewhat con-
sistent with the other albums that
. we've done, but I also like to ven-
ture out and try new things that we
- haven't done before.

- R&R: Have you worked with guest
- artists a lot?
. RF: Most of the time we have
| guest artists, and typically they've
been really well-known jazz musi-
cians. This time I thought it would
be interesting to go outside the jazz
field and try some new things. [ es-
pecially like working with different
" genres. Salsa is one of them, and
pop and R&B. Going outside our normal cir-
cle of people is more interesting for the con-
sumer.

R&R: You co-wrote the two Spanish songs with
Yaret Leon. How did that come about?

RF: We were introduced by my manager,
who suggested that we might do some co-
writing. I really liked the idea, because I
thought co-writing a song with someone in
the Latin market who is from that culture
would be a great inspiration for me. It turned
out to be a great collaboration. Yaret not only
helped with the lyrics, but sometimes with the
melodies too.

R&R: Are you hoping to open doors for Latin
jazz in the American market with these songs?

RF: I remember years and years ago —
about 10 years ago — when we went to the
Caribbean and heard what is now known
as reggaeton. The Americans had no idea
what it was back then. It took it 10 years to
get here. I know that a lot of Americans
would love Latin jazz if they knew what it
was. I'm trying to expose Americans to it
just as much as I'm trying to play to our
Latin fan base.
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CONTEMPORARY

ANDY & LUCAS Quiero Ser Tu Suefio (Sony BMG)
EDUARDO OSORIO En Exclusiva (Respek/
ESTEFANO Un Hombre Que No Ha Sido El Be Sus Suefios (Universal)
INES GAVIRIA Qué Pasd (Respek/

TONY TOUCH Play That Song (EM/ Latin/

| | XARAH Mentiroso (Respek/
ZAYRA ALVAREZ Cada Momento /Sony BMG)

| REGIONAL MEXICAN

ANDY ANDY Qué Ironia (Urban Box Office/Wepa)
| EL GUERO Y SU BANDA CENTENARIO Que Me tleve Ei Diablo (A.A.C.)
LOS ASTROS DE DURANGO Por Tu Causa Muijer (Sany BMG Norte)
LOS FIEROS Y Me Alejaré (A.A.C.)
LOS RAZ0S La Mariquita (Sany BMG Norte/
PLUMITAS La Mochila Azul (A.A.C./
VALENTIN CEJA Amor De Estudiante (Sony BMG Norte/
VICENTE FERNANDEZ Gabino Barrera (Sony BMG Norte/

TROPICAL

EDUARDO OSORIO En Exclusiva (Respek/
GRUPO FUEGO Fuego (Esition/
RICARDO MONTANER Cuando A Mi Lado Estas (EM/ Latin)
XARAH Mentiroso (Respek/

ROCK/ALTERNATIVE

ZAYRA ALVAREZ Cada Momento (Sony BMG)

iQué Pasa Radio!

On the Regional Mexican chart Fonovisa’s Bronco “El Gigante De América” moves up
six spots, to No. 20, with “Por Ti (Contra Viento Y Marea),” while Sony BMG Norte’s Beto
Terrazas’ "Mufeca De Ojos De Miel” makes a significant jump, to No. 21 from No. 30.
Disa’s Grupo Montéz De Durango enter the chart at No. 22, with “Ven Conmigo,” and Los
Morros Del Norte enter at No. 29, with “EL Aretito.”

Alejandro Fernandez's “Canta Corazon” (Sony BMG) moves up five positions, to No. 13,
on the Contemporary chart. EMI Latin’s Ricardo Montaner moves up six spots, to No. 19,
with “Cuando A Mi Lado Estés.” LU's “Por Besarte” (Warner Music Latina) enters the chart
this week at No. 28.

After weeks moving up the Tropical chart, Andy Andy’s “Qué Ironia” (UBO/Wepa) lands
at No. 1. Marc Anthony's “Amigo” (Sony BMG) takes an 11-point jump, to No. 11, while
Master Joe & 0G Black move up five spots, to No. 13, with “Mil Amores” (Ole). SZG's Xtreme
moves up six spots, to No. 18, with “Te Extraio.” There are four new entries on the chart.
Sony BMG's MRP enter at No. 21, with “Hola Madam,” and El Gran Combo De Puerto Rico
land at No. 25, with “Me Dejo En EL Aire.” Angel & Khriz land at No. 27, with “Fua”
(Machete), and R. Kelly is at No. 30, with “Burn It Up” (Jive/Zomba Label Group).

Hey, station PD: Did you report your adds yet? Report them and make things happen!
The deadline is Tuesday at noon PT. J

TOP 10 SPANISH-LANGUAGE SHOWS [ TOP 10 ENGLISH-LANGUAGE SHOWS
ON HISPANIC NETWORKS MOST WATCHED BY HISPANICS

T La Madrastra 1 WWE Smackdown! 1

2 Apuesta Por Un Amor 2  American Dad

3  Cristina 3  Family Guy

4 Inocente De Ti 4 Hell’s Kitchen

5 Don Francisco Presenta 5 The Simpsons

&  Casos De La Vida Real G The Simpson (Sun.)

7 AquiY Ahora 7 So You Think You Can Dance i

8  CasaDe LaRisa | & Hell’s Kitchen (Sun.)

&  Sdbado Gigante | &  Without A Trace

i0  Hora Pico | 78 €SI f
E Aug. 1-7; Hispanics 2+. Source: Neilsen Media Research i
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REG/ONAL MEXICAN TOP 30

August 12, 2005 roweren [
W MR ARTIST TITLE LABELS) pLnS s G e MEDMIABASE
1 0 PATRULLA 81 Eres Divina (Disa/ 1409 +46 21 42/0 .
2 @  INTOCABLE Tiempo (EM! Latin) 1280 +39 1 a6/0 MOST ADDED
4 0 K-PAZ DE LA SIERRA Mi Credo (Jisa/ 1233 +46 14 43/0 ARTIST TITLE LABEL(S) ADDS
3 4  SERGIO VEGA “EL SHAKA" Duefio De Ti /Sony BMG Norte/ 1132 -62 16 38/0 LOS ALAZANES Siempre Que Me Emboracho... (Sany BMG Norte) 2
5 @ LUPILLD RIVERA Ya Me rabian Dicho WUnivision) 1091 +30 " 38/0 :b&:”;:{: E;lrz' ;’“’:ﬂ /Ef"” l"””'é — ;
) . 0 Me Enamaro De Ti [Columbus,
6 o BETO Y SUS CANARIOS|No P}Jedo Olvidarte (Disa/ 1076 +151 8 42/0 LOS INGUIETOS OEL NORTE La Muerte En Un Sueiio (agle/ 2
12 0 CONJUNTO PRIMAVERA Aiin Sigues Siendo Mia (Fonovisa/ 818 +75 6 3710
10 9  LOS RIELEROS DEL NORTE Que El Mundo Ruede (Fonovisa/ 817 -2 7 35/0
11 )  L0S TEMERARIOS Ni En Defensa Propia (Fonovise/ 814 +11 16 4310 MOST
9 11 BANDA EL RECODO Que Més Quisiera (Fonovisa) 813 -1 14 320 INCREASED PLAYS
7 12 LOS TIGRES DEL NORTE La Sorpresa (Fonovisa/ 810 -36 25 45/0 SOTAl
15 @  GRUPO INNOVACION Mzfiana Oue Ya No Esté Wnivision/ 750 +31 29 370 TR L
16 @ DIANA REYES El Sol No Regresa (Universal) 732 +25 5 28/0 BETO Y SUS CANARIOS No Puedo Olvidarte (Disa/ +151
14 15  RAMON AYALA Y SUS BRAVOS DEL NORTE Ya No Llores (Freddie/ M2 -9 13 30/0 LOS PALOMINOS Pienso En Ti (Urbana) +130
18 D GRUPO BRYNDIS Por Muchas Razones Te Quiero (Dise/ 615 +86 3 2710 EL PLAN Te Juro (I Swear) /EM/ Latin) 13
17 17 DUELO SéloCallas Univisron) 542 94 1" 20/0 GRUPO MONTEZ OE OURANGO Ven Conmigo /{J/sa/ . +11
@ BANDA LOS ELEGIDOS Fruta Prohibida (Fanovisa) 513 u 8 220 GRUPO BRYNOIS Por Muchas Razones Te Quiero /Disa)  +86
20 ruta Prohibida Fanavisa * JOAN SEBASTIAN Inventario (Balboa) +84
19 @ KUMBIA KINGS Parte De Mi Corazén (FM/ Latin/ 504 +6 7 210 COYOTE Y SU BANOA TIERRA SANTA Suspiros [Univision) +81
26 @ BRONCO “EL GIGANTE DE AMERICA" Por Ti (Contra Viento Y Marea) (Fonovisa) 450 +63 2 2110 CONJUNTO PRIMAVERA Ain Sigues Siendo Mia /Fonovisa) +75
30 @  BETO TERRAZAS Muﬁec; De Ojos De Miel (Sony BMG Norte) a0o +51 2 18/0 LOS TIGRES OEL NORTE Socios {Fonovisal +69
@  GRUPO MONTEZ DE DURANGO Ven Conmigo (Jisa/ 394 +111 1 15/0 LOS MORROS OEL NORTE EI Aretito (Jisa) +68
21 23  LOS INVASORES DE NUEVO LEON iras Cargando Mi Cruz (EM/ Latin/ 3490 -53 1 210
22 24 LALO MORA En Mil Pedazos (Disa/ 376 -49 12 24{0
28 25 GRUPO MONTEZ DE DURANGO Solo Dejé Yo A Mi Padre (Disa/ 365 -7 9 20/0 NE W& ACTI VE
29 @ AU\CHANES MUSICAL SI Te Vuelves A Enamorar /UniViSIbﬂ/ 3!i9 0 5 22’0 JENNIFER PEﬁA No Hay Nadie Igual Como Ti /Uﬂl’l’/;?/‘oﬂ/
23 27 LA FIRMA Lo Mejor De Mi Vida (Sony BMG Norte/ 352 -48 13 13/0 Total Plays: 285, Total Stations: 11, Adds: 0
25 28  ULISES QUINTERO Coqueta (Sony BMG Norte/ 1 -37 9 18/0 MARIANA Una De Dos /Univlllsiorl/
Besat> €@  LOS MORROS DEL NORTE EI Aretito (Jisa) 328 +68 1 19/0 ;‘g;'nz'a;ls;uzggrnzg’;:‘;“!“"i /112;/ ng::/} .
ni
24 30 LOS HURACANES DEL NORTE E! Arrepentido (Univision/ 300 -94 12 25/0 Total Plays: 219, 1l'utal Stati:r:: 8, Adds: 0
54 Regional Mexican reporters. Monitored airplay cata supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays forthe airplay | ISABELA No Pude Enamorarme (Disa/
week of 7/31-8/6. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays Total Plays: 217, Totat Stations: 11, Adds: 0
is ptaced first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each CONTROL La Camisa Negra Univision)
reporting station. Sengs unreported as adds do not.count toward overali total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week . gal . .
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. | Total Plays: 212, .Tutal Stations: 13, Adds:
Average Quarter Haur Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records. LOS ALAZANES Siempre Que Me Emborracho... (Sony BMG Norte/
Total Plays: 207, Total Stations: 9, Adds: 2
TOTAL VALENTIN ELIZALDE De Verdad Te Quiero (Universall
M OS T s ARTIST TITLE LABEL(S) PLAYS Total Plays: 187, Total Stations: 13, Adds: 0
PL A YED R ECURRENTS BRAZEROS MUSICAL DE OURANGO Romantico Incurable /Disa/
: LA AUTORIOAO OE LA SIERRA Yo Me Quedé Sin Nada /Disa/ 355 Total Plays: 182, Total Stations: 12, Adds: 0
. . e LOS TIGRILLOS La Vampiresa (Disa/
e soms | BETO Y SUS CANARIOS Estd Llorando Mi Corazén (Edimonsa/ 354 Total Plays: 182, Tmal’"gtm"s: 9, Adds: 0
CONJUNTO PRIMAVERA Hoy Como Ayer (Foravisa) n3 K-PAZ OE LA SIERRA Volveré (Univision/ 324 CONJUNTO ALACRAN Una Cancion De Dolor Universal)
3 Total Plays: 178, Total Stations: 9, Adds: 0
MARCO ANTONIO SOLIS Siempre Td A Mi Lado (Fonovisa) 619 PESADO Ojald Que Te Mueras (Warner M.L.) 253
) ) . Songs ranked by total plays
LOS HOROSCOPOS OE OURANGO Si La Quieres (Disa/ 459 CONJUNTO ORD Vete A Buscar Aquel (Crown/ 245
Station playlists for all R&R reporters are available
INTOCABLE Aire /EM/ Latin) 370 ‘ LOS HOROSCOPOS OE OURANGO Dos Lacos /Disa/ 215 on the web at www radipandracords.com.

Can you imagine...
a world without children?

At St. Jude Children's Research Hospital, we can't.

That's why we are working every day to find cures for life-threatening
diseases that strike children everywhere. Diseases like cancer,

pediatric AIDS, and sickle cell. And we won't stop until every child
is cured, and every disease is defeated.

Because we can't imagine a world
without children...can you?

Call 1-800-996-4100 or log onto www.stjude.org ‘it ]Ud{f Childrens
to learn how you can help. R'-‘-‘Ib'fﬂl'l-h H{]"iplt-ll
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: CONTEMPORARY TOP 30

August 12, 2005 rowerep[1]
WK WEE  ARTIST TITLE LABEL(S) FOATS PLAYS b RV M En lA BA SE
1 0 SHAKIRA f/ALEJANDRO SANZ La Tortura (Epic/ 1035 +56 17 28/0 ) » .
2 @  LUIS FONSI Nada Es Para Siempre Universal) 787 +31 10 26/0 MOSTADDED
3 3 LABSA.ESTACION Algo Mas (Sony BMG) 725 -12 24 2710 V
6 @ LAURAPAUSINI Viveme (Wamer M.L) 683  +53 22 22/0 voroos Ao0S
5 6 REIK Yo Quisiera (Sony BMG) 656 +11 13 25/0
4 6  JUANES La Camisa Negra (Universal) 605 -42 26 26/0 Mo S T
7 o LA SECTA ALLSTAR La Locura Automatica (Universal) 534 +20 10 14/0 INCRE A S D PL A YS
8 G THALIA Amar Sin Ser Amada (EMI Latin) 525 +22 1" 21/0 i E .
TOTAL
9 0 REYLI BARBA Amor Del Bueno (Sany BMG) 505 +16 29 22/0 PLAY
. . ARTIST TITLE LABEL(S) INCREASE
10 10  PAULINA RUBIO Mia (Universal) 455 -25 15 18/0 RED Stlo Quédate En Sibncio (M0 Latin +87
. A . a nci i
n m MARCO ANTONIO SOLIS Siempre Tu‘A Mi Lado (Fonovisa) 411 +25 8 1710 LU Por Besarte (Wamer ML) +T7
13 @  RBD Salo Quédate En Silencio (EM) Latin) 429 +817 7 1710 RICARDO MONTANER Cuando A Mi Lado Estés (EM/ Latin) ~ +73
18 @ ALEJANDRO FERNANDEZ Canta Corazon (Sony BMG) 342 +68 5 16/0 ALEJANDRO FERNANDEZ Canta Corazon (Sony BMG) +68
14 m DADDY YANKEE Lo Que Paso, Pasd (£/ Cartel/Vl/Machete Music) 339 +6 12 10/0 TOMMY TORRES Un Poquito (Ol Music/) . +64
12 15  FRANKIE J. f/BABY BASH Obsession (No Es Amor) (Columbia) 302 -59 23 18/0 ::YAL':I:::BAAL E;:AFN [::OASM"E L;Tlonz;a /EIZL/;/IG/ +::
. in Me Armé De Valor (Sony +
16 16 RICARDO ARJONA Por Qué Es Tan Cnfel El Amor /San;f BMG) 288 -8 18 20/0 LAURA PAUSINI Vivere Warner M.L) +53
19 Q TIZIANO EERRO w/PEPE AGUILAR Mi Credo (EM/ Latin) 282 +9 12 12/0 SHAKIRA No (Egic) +51
15 18 OLGA TANON Bandolero (Sany BMG) 282 -39 18 12/0 LUNY TUNES f/BABY RANKS, DON OMAR._. Mayor Que Yo (Uniersall +50
25 @ RICARDO MONTANER Cuando A Mi Lado Estas (EM/ Latin) 275 +73 4 11/0
23 @ SHAKIRA No /Epic/ 273 +51 3 9/0
17 21 AMARAL Ei Universo Sobre Mi (EM/ Latin) 259 -18 1 12/0 N EW& ACTIVE
20 22 LUIS MIGUEL Echame A Mi La Culpa (Warner M.L.) 256 -6 14 14/0 TOMMY TORRES Un Poquito (Ole Music)
22 @ LENA f/ALEJANDRO SANZ Tu Corazdn (Warner M.L.) 252 +13 9 12/0 Total Plays: 153, Total Stations: 5, Adds: 0
21 24  EDNITA NAZARIO Vengada (Sany BMG) 242 -10 14 9/0 JIMENA Te Esperaré {Univision/
26 @ ANDY ANDY Qué lronia (Urban Box Office/Wepa) 220 +23 3 10/0 Total Plays: 150, Total Stations: 9, Adds: 1
24 26  JUANES Damelo Universall 200 6 5 4/0 DON OMAR Reggaeton Lati.no {Urban Box Office/Virgin)
27 27 JULIETAVENEGAS Oleada (Sony BMG) 186 10 3 110 Total Plays: 148, Total Stations: 6, Adds: 0
@ LU PorBesarte (Wamer M.L) 181 +77 1 7i0 COTI /J. VENEGAS & P. RUBIO Nada Fue Un Error Universal)
28 29 MARIANA UnaDe Dos (Univision) 166 1 a 9/0 BEGEERBIEE BTG LS
— €D LUNY TUNES f/BABY RANKS, DON OMAR... Mayor Que Yo (Universal) 154 +50 3 6/0 MODERATTO /BELINDA Muriendo Lento (Sany BMG/
Total Plays: 140, Total Stations: 6, Adds: 0
30 Spanish Contemporary reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the
airplay week of 7/31-8/6. Bullets appear on songs gaining plays or remaining fiat from previous week. If two songs are tied in total plays, the song with the larger increase M.R.P. Hola Madam (Sany BMG)
in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R Total Plays: 128, Total Stations: 5, Adds: 0
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest i i
week-to-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned DADDY YANKEE Mirame (£/ Lartel/ViMachete Music)
an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records. Total Plays: 120, Total Stations: 6, Adds: 0
JENNIFER PENA No Hay Nadie Igual Como Ti (Univision)
M 0 ST Total Plays: 118, Total Stations: 5, Adds: 0
TSR T EDGARDO MONSERRAT Cuéntale (Fonovisa)
PLA YED RECURRENTS Total Plays: 114, Total Stations: 6, Adds: 0
TOTAL INTOCABLE Ae (€M Latn ) REYLI BARBA Al Fin Me Armé De Valor (Sany BMG)
ARTIST TITLE LABEL(S) PLAYS KALIMBA Tocando Fondo (Sany BMG) 298 Total Plays: 102, Total Stations: 6, Adds: 0
JUANES Volverte A Ver {Universal/ 286 | LA OREJA DE VAN GOGH Rosas (Sony BMG) 203
ALEKS SYNTEK f/ANA TORROJA Duele EI Amor (EM/ Latin) 288 DON OMAR Pobre Diabla (V/Machete Music) 203 Songs ranked by total plays
FRANCO DE VITA Ti De Qué Vas (Sony BMG) 259 CHAYANNE Contra Vientos Y Mareas /Sony BMG) 192 Station playlists for all R&R reporters are available
, on the web at www.radioandrecorgs.com.
PEPE AGUILAR E! Autobis (Sony BMG) 250 JUANES Nada Valgo Sin Tu Amor (Universal) 190
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Vlﬁi.{( JI’EHIISSK ARTIST TITLE LABEL(S) ﬂ% P.LAV-S "(E:E.:?ITON TOTAL‘%'LASTW
4 0 ANDY ANDY Qué Ironia (Uirban Box Office/Wepa) 308 +9 14 110 RN IF100 Lttt W R
1 2 SHAKIRA fIALEJANDRO SANZ La Tortura (Epic/ 308 15 17 1200 .MOST ADDED"
2 3 LUNY TUNES f/BABY RANKS, DON OMAR... Mayor Que Yo (Universal) m -29 17 1o Lo o
6 4  LUNY TUNES f/WISIN & YANDEL Rakata (Universal 264 12 1000 | ATSTITE LEELS Aoos
, . ELVIS MARTINEZ Yo No Naci Para Amar (Univision) 2
3 5 N’'KLABE | Love Salsa /Sﬂﬂ}’BMG/ 260 -32 10 12/0 MARIANA Una De Dos (Univision) 2
7 6  LUIS FONSI Nada Es Para Siempre (Universal) 240 -2 8 90 YAGA Y MACKIE El Tren (Univision) 2
5 7 OLGA TANON Bandolero (SonyBMG/ 217 -65 20 13/0 GEMSTAR-N-BIGMATO Medicina (Spkifla Muzik) 2
8 0 DADDY YANKEE Lo Que Pasé, Pasd (E/ Cartel/ViMachete Music) 214 +3 35 10/0 )
11 €  DON OMAR Reggaeton Latino (Urban Box Office/Virgin) 202 +8 15 700 - MOST
10 10  BRENDAK.STARR Ti Eres (M; Voz/ 194 21 " 100 INCREASED PLAYS
22 m MARC ANTHONY Amigo (SonyBMb‘/ 156 +60 2 710 '
12 12 JUANES La Camisa Negra (Universal) 166 -3 17 10/0 T,?LT:VL
18 @ MASTER JOE & 06 BLACK Mil Amores /0le Music/ 161 +20 3 6/0 UL ST INCREASE
13 14 MILLY QUEZADA f/HECTOR “EL BAMBINO" La Mala Palabra... (/&) 160 .25 5 9/0 ;“;‘:“’Aﬁ’g} ';I‘I’;‘J A"P"g" /S‘Z'V I‘ém 0 L A S B +gg
14 15  DADDY YANKEE Mirame (£/CartelViMachete Music) 159 16 1 8/0 L il LR
. M.R.P. Hola Madam (Seny BMG) +36
16 16 FRANKIE NEGRON Lenta fSGZ£”fEffalﬂmE”f/ 134 -19 11 10,0 CHARLIE CRUZ Mala /SGZEIIIEITEI'IIIIIEIH/ +34
17 Q DJ NELSON f/HECTOR & DIVINO Esta Noche De Travesura (Universal) m +3 17 5/0 GLORY Acelera (Machete) +34
24 @ XTREME Te Extraiio (SGZ Entertainment) 110 +7 8 6/0 R. KELLY Burn It Up (Jive/Zomba Label Group) +33
15 19 JUANLUIS GUERRA Soldado (Vene Music/Universal) 108 54 1 6/0 ZION & LENNOX Dan't Stop {No Pare) (Sany MG/ +32
20 20  EDNITANAZARIO Vengada (Sony BMG) 103 6 1 610 L T , el
@ NLR.P. Hola Madam (Sony BMG) 97 36 : 510 DON DINERO f/D'MINGO Arte De La Calle (Universal) +21
- ony + TONY TOUCH Play That Song /EMi Latin/ +24
27 @ I. MIRANDA f/A. MUNTANEZ & CHEKA Se Fue Y Me Dejo (SGZ Entertainment) 94 +4 17 10/0
- @ ZION & LENNOX Don't Stop (No Pare) (Sony BMG) 90 +32 4 710 ;
26 24 LA SECTA ALLSTAR LalLocura Automatica (Universal) 89 -4 2 6/0 NE W& ACTIVE
@ EL GRAN COMBO DE PUERTO RICO Me Dejo En El Aire (Sony BMG) 82 +52 1 4j0 DADDY YANKEE No Me Deies Solo (£ Cartel/ViMachete Music)
21 26  ALVARO TORRES He Venido A Pedirte Perdon (Ol Music) 82 -26 5 5/0 Total Plays: 72, Total Stations: 2, Adds: 0
@ ANGEL & KHRIZ Fua /Mﬁclrete/ 81 +16 1 5/0 CHARLIE CRUZ Mala (SGZ Entertainment)
25 28 ARTHURHANLON fiTITO NIEVES La Gorda Linda fFonovisa) 80 19 17 700 B Ee s
_ @ BANDA GORDA No Doy Mi Truco (#P) 79 +21 5 6/0 ALEJANDRO FEHNANDE? Canta Corazon (Sony BMG)
@@  R.KELLY Bur |t Up (iveZomba Label Group) B +3 1 510 i L
. o ; P LUNY TUNES f/ALEXIS, FIDO... Ei Tiburén (Universal)
15 Tropical reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week Total Ptays: 54, Total Stations: 4, Adds: 0
of 7/31-8/6. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is . .
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each DON DINERO f/D MI"GU.A”" De La Calle (Universal)
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to- |  Total Plays: 53, Total Stations: 3, Adds: 0
week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH MARIANA Una De Dos (Univision)
number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records. Total Plays: 49, Total Stations: 5, Adds: 2
| PITBULL f/LIL' JON Toma (7V7/
MO ST . TOTAL Total Plays: 44, Total Stations: 2, Adds: 0
finfu A ARTIST TITLE LABEL(S) PLAYS ELIEL f/VALENTINO Lo Prohibido /V/Machete Music)
P LA YE D R EC UR R E N TS Total Plays: 42, Total Stations: 3, Adds: 0
TOTAL ZION & LENNOX f/ DADDY YYANKEE Yo Voy (Sony BMG) 93 CUBAN LINK /DON OMAR Scandalous MO8/
ARTIST TITLE LABEL(S) PLAYS MARC ANTHONY Se Esfuma Tu Amor (Sony BMG) 90 Total Plays: 42, Total Stations: 3, Adds: 0
MONCHY & ALEXANDRA Hasta El Fin (/&M 154 | N.ORE.fININASKY & DADDY YANKEE Oye Mi Canto (RocA-fells/OUMG) 87 N
; Total Plays: 40, Total Stations: 2, Adds: 0
DADDY YANKEE Gasolina (F/ Cartel/Vi/Machete Music) 119 DON OMAR Pobre Diabla (V/Machete Music) 82
. ] Sony BMG) - Songs ranked by total plays
ANGEL & KHRIZ Ven Bailalo (Machete/ ‘ 98 VICTOR MANUELLE La Vida Es Un Carnaval (Sony Station playlists for all R&R reporters are available
ZION & LENNOX Doncelia (Sony BMG) ‘ 94 FRANKIE J. fBABY BASH Obsession (No Es Amor) (Columbia) 3 on the web at www. radigandrecords.com.
|
e ‘; N : \ ™
TW  ARTIST Title Labels) i TW  ARTIST Title Label/s)
1 DELUX Més De Lo Que Te Imaginas (Ramper/V&.J) 1 TONY TOUCH Play That Song (M Latin)
2 CIRCO Un Accidente /U”I]/Efsa// { 2 SHAKIRA ”AlEJANDHO SANZ la Tortura /EpIC/
3 LASECTA ALLSTAR La Locura Automatica (Universal 3 ANDY ANDY Qué Ironia (Urban Box Office/Wepa)
4  CAFETACUBA Mediodia (Universal 4 N'KLABE | Love Salsa (Sony BMG)
5  ANDREA ECHEVERRI A Eme 0 Wacional) 5 ELVIS MARTINEZ Yo No Naci Para Amar (Univision)
6  MARS VOLTA L'via L'viaguez (Strusnmer/Universal) 6  JOHNNY PREZ f/TITO ROJAS Tengo El Control (Sony BMG)
7 STOIC FRAME Coctel De La Paz (£ Comandante/V&.J) 7 LUISITO ROSARIO Rumba Del Barrio (Fuentes)
8  ENJAMBRE Biografia (Uso/V&.) | 8 ADASSA Dame Universal
S L L LB DD ) | . 9 BETZAIDA No Te Quiero Olvidar (Fonovisa)
i E‘:SE:";: :""‘f';"_’ '/l”’ VZ L " 11 ARTHUR HANLON fITITO NIEVES La Gorda Linda (Fonovisa)
aci Orishas (Universal) |
12 TITO S Todita T
13 ESTIGMA Piel De Barro (E/Che/V&J) AU O
14 ANLM.AL. Combativo (Universal ‘ 13 TAINO Como Yo Te Quiero (Universal) .
15 MOENIA Ni Td Ni Nadie (Sony BMG) 14 BIMBO Fuleteama El Tanque (Urban Box Office)
| 15 MILLY QUEZADA f/HECTOR “EL BAMBINO" La Mala Palabra (Vamo Pa’ La Calle) (/&A)
Songs ranked by total number of points. Data campiled from playlists submitted on a weekly basis by 10 specialty
rock/alternative shows, airing at least 2 hours per week, on radio stations across the country. Songs ranked by total number of points. 22 Record Pool reporters. J
\_ J .
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NATIONAL

2 prime morning openings.
Salem Communications
Los Angeles and Cleveland!
The fast growing Fish (Christian A/C)
format is looking for two dynamic
morning performers to add to our
already thriving morning shows.
We're seeking creative self-moti-
vated professionals with a great
sense of humor. Must have the abil-
ity to connect with the audience
and work in an entertainment-

driven team environment.

Your qualifications:

Family friendly on-air focus, experi-
ence with contemporary Christian
music a plus but not a requirement,
females strongly encouraged. Pre-
vious on-air experience a plus. If you
yearn for a company that really
cares about its people, this could be
for you.

Pick your market(s) and send your
package:

No calls please. EOE.

WFHM 95.5 The Fish

Attention: Sue Wilson.

4 Summit Park Drive, Suite 150
independence, Ohio 44131. MP3 to
swilson@salemcleveland.com .
KFSH 95.9 The Fish

Attention: Chuck Tyler

701 N Brand, Suite 550

Glendale Ca 91203 MP3 to
chuck.tyler@salemla.com

Production Director

Citadel Alientown i looking for a creative,
organized, out of the box thinker for Produc-
tion Director. Oversee production department,
work with sales, traffic, & programming.
Creative copywriting a must and Adobe
Audition exp. pref. Have a great attitude? Want
to be part of a winning team? Send package
including variety of your work ASAP to:

EEOQ Director

Citadel Allentown

P.0. Box 25096

Lehigh Valley, PA 18002

No Phone Calls Please!

Citadel Broadcasting . EOE M/F

SOUTH

Station Manager/

VP of Sales
Broadcast Group seeks experi-
enced Top Level Manager to assist
General Manager in overseeing two
FMsin a Top 40 Market in the South-
west. In addition this person will
oversee sales operations for both
stations. Must have minimum of 5
years General Sales Manager
experience and 1 year of General/
Station Management experience in
a Top 50 market. Fax resume to
480-994-9600. EOE

HOW TO REACH US rapio & RECORDS. INC. / 2049 CENTURY PARK EAST, 41ST FLOOR, LOS ANGELES, CA 90067

OPPORTUNITIES

Top 50 classic rocker seeks producer for
successful morning show in competitive
market. Attitude and skills a must. Re-
sume and samples (no MP3s) to WKRR,
192 E. Lewis St., Greensboro, NC
27406. Females & minorities encour-
aged. EOE.

MIDWEST

Make your next move

to Decatur, lllinois
NextMedia Group LLC has immediate
DOS opening in the Decatur, llinois market.
5 Station cluster is ratings dominant.
Strong leader with expertise in building
local sales. Good income opportunity.
Resumes to jfletcher@nextmediagroup. net
EOE

WEST

PROGRAM DIRECTOR
Salem Communications NewsTalk
870 KRLA Los Angeles seeks an ex-
perienced news/taik PD to help us
grow to new levels. Need to have a
firm grasp on how to integrate local
content and syndicated program-
ming into a compelling product.
Prior large to major market news/talk
programming experience required.
If you excel at street level marketing
and promotion, apply to: Chuck Tyler,
Director of Programming, 701 N
Brand, Suite 550 Glendale Ca
91203. EOE.

SF Urban AC, KBLX, has a rare
opening for a Drive-Time
Announcer. Qualified Candi-
dates need a minimum of three
years major market experience,
a verifiable successful track
record, be creative, detail
oriented & computer literate.
Confidentiality assured. KBLX is
an Equal Opportunity Employer.
Rush resume & demo to:
KBLX-Programming
55 Hawthorne Street, Suite 900
San Francisco, CA 94105
or email to kbrown@kblx.com
No Phone Calls Please

POSITIONS SOUGHT

Major Market, two-time Emmy Award win-
ner, charismatic, seasoned pro, looking for
position in Southeast. (770) 714-9920.
www.burningdaylight.com. (8/12)

40 year morning show veteran. Experience
includes #1 mornings at WYSP, Philadelphia,
WLS, Chicago and last 24 years at ABC Radio
Networks A/C format. Proven track record.
Email: bobleonard47@hotmail.com. (8/12)

LR

BONNEVILLE -
SAN FRANCISCO

Join the team that's re-wiring San Fran-
cisco radio at 95.7 MAX FM.

Air Personality — Afternoon Drive

Does this describe you? You have 5
years’ experience in major market with
proven track record doing a live show.
You have conversational knowledge of
pop/rock from the 70’s to now. (Sure,
you rock...but a little K.C. and Sun-
shine Band sounds pretty good, too.)
You're not snarky or condescending or
liable to leave open soda cans on the
board. You talk, not announce. You
ignore the 4™ wall. You have low toler-
ance for BS, except when it comes from
the GM. You like old movies and moon-
light walks on the beach...oops, sorry,
wrong ad.

Download application on our website at:
www.957maxfm.com and send
w/resume and air check to Human
Resources Director, 95.7 MAX-FM, 201
Third St., #1200, San Francisco, CA
94103, Fax (415) 546-8366 or e-mail:
kzbriobs@kzbr.com. No calls, please.
Minorities and women are urged to
apply. EOE

NEWS DIRECTOR

Are you creative, passionate and commit-
ted to news 24/7 with a resume to back it
up? Sacramento’s leading station,
Newstalk 1530 KFBK, one of radio’s larg-
est, most respected and award winning
news departments, is searching for a rare
individual to lead our news team. Eight
hours a day of long-form news and traffic
provides content to our Clear Channel
cluster and client stations. This is a big job.
Can you lead an aggressive news team
and identify dynamic, fast-paced, laser
focused compelling content? We believe
in story telling, world-class use of sound
and production and making memorable,
relevant radio, every hour of every day,
while sefting the news agenda in the Capi-
tal of California. Minimum 5 years radio/
television news management experience
is required. Email your resume to
kenkohl@clearchannel.com for consider-
ation. EOE

R&R Opportunities

Frea Advertising

Radio & Records, Inc. provides free (20 words maxi-
mum) listings to radio stations ON A SPACE AVAILABLE
BASIS in Opportunities. Free listings of the same length
are also available to individuals seeking work in the in-
dustry under Positions Sought

To appear in the following week's issue, your ad must be
received by Thursday noon (PST), eight days prior to issue
date. Free Opportunities listings should be typewritten or
printed on 8 1/2" X 11" company/station letterhead and are
accepted only by mail or fax: 310-203-8727. Only free po-
sitions sought ads are accepted by e-mail to
kmumaw@radioandrecords.com. Address all 20-word ads
to R&R Free Opportunities, 2049 Century Park East., 41st
Fioor, Los Angeles, CA 90067

R&R Opportunities

Advertising

1x 2X
$200/inch $150/inch

Rates are per week (maximum 35 word per inch includ
ing heading). includes generic border. If logo, custom
border or larger heading are required, add 1/2 inch ($60
for 1x, $50 for 2x). In addition, all ads appear on R&R's
website. (www.radioandrecords.com)

Blind Box: add $50

The R&R address and your box number adds 12 words
to your ad. Regular Opportunities rates apply to Blind
Box ads, but a $50 service charge is added for ship-
ping and handiing

Positions Sought: $50/inch

Individuals seeking employment may run ads in the
Positions Sought section at the special rate of $50/inch

Pavyable In Advance

Opportunities Advertising orders must be typewritten
on company/station letterhead and accompanied by
advance payment. Please submit ad copy & logos via
email to kmumaw@radioandrecords.com. Ads are also
accepted by fax: (310-203-8727) or mail. Visa, MC,
AmEx or Discover card accepted. include card num-
ber, name as it appears on credit card, expiration date
and phone number. Blind box responses are sent to
advertisers every Friday by first-class mail

To appear in the following week’s issue, your ad must
be received by Thursday noon (PDT) eight days prior
to issue date. Address all ads to:R&R Opportunities,
2049 Century Park East, 41st Floor, Los Angeles,
CA 90067

RADIO & RECORDS, INC.

2049 Century Park East, 41st Floor, Las Angeles, CA 90067

R&R is published weekly, except the week of December 25. Subscriptions are available for $325.00 per year (plus applicable
sales tax) in the United States, $330.00 in Canada and Mexico, and $495.00 overseas (U.S. funds only) from Radio & Records
Inc., at 2049 Century Park East, 41st Floor, Los Angeles, California 90067. Annual subscription plan includes the weekly
newspaper plus two R&R Directories issues and other special publications. Refunds are prorated based on the actual vaiue of
issue received prior to cancellation. Nonrefundable quarterly rates available. All reasonable care taken but no responsibility
assumed for unsolicited material. R&R reserves all rights in material accepted for publication. All letters addressed to R&R or its
Editors will be assumed intended for publication reproduction and may therefore be used for this purpose. Letters may be edited
for space and clarity and may appear in the electronic versions of R&R. The writer assumes all liability regarding the content of
the letter and its publication in R&R. Nothing may be reproduced in whole or in part without written permission from the

Publisher

© Radio & Records, Inc. 2005
POSTMASTER: Send address changes to R&R, 2049 Century Park East, 41st Floor, Los Angeles, California 90067.

WEBSITE: www.radioandrecords.com

OPPORTUNITIES/MARKETPLACE: 310-788-1621 310-203-8727 kmumaw @ radioandrecords.com
EDITORIAL, OTHER DEPTS:  310-553-4330 310-203-9763 mailroom @radioandrecords.com
WASHINGTON, DC BUREAU: 301-951-9050 301-951-9051

CIRCULATION: 310-788-1625 310-203-8727
NEWS DESK: 310-788-1699 310-203-9763
R&R MUSIC TRACKING: 310-788-1668 310-203-9763

subscribe @ radioandrecords.com

newsroom @ radioandrecords.com

cmaxwell @ radicandrecords.com jhoward @radicandrecords.com

ADVERTISING/SALES: 310-553-4330 310-203-8450 NASHVILLE BUREAU: 615-244-8822 615-248-6655 Ihelton @ radioandrecords.com

hmowry @radicandrecords.com
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MARKETPLACE

PUBLICITY PRINTS \

== AUDIO & VIDEO AIRCHECKS mum

+CURRENT #300, KLOS/Jim Ladd, KIIS/Valentine, WGN/Steve Cochran
KFRC/Ron Leonard, Max FM KZBR, KBKS/Marcus 0., WQHT/Miss Jones
$13CD

+CURRENT #299.  KTTB/Tone E. Fly, KLDE/Paul Christy. WXXL/Chad Pitt
WSTRMudge / y * REQUEST FREE
WDVE/Scott Paulsen, WJMK/Dick Biondi, WBBM-FM/Roxanne. $13 CD CATALOG AND SAMPLES!
+PERSONALITY PLUS #PP-208. WKSC/Drex, KZOK/Bob Rivers, WPLJ; B/W - 8x10's
Scott & Todd, KROQ/Kevin & Bean. $13 CD. $10 cassette 500 — $90.00
+PERSONALITY PLUS #PP-207, WSTR/Steve & Vicki .BI6/Eddie & JoBo 1000 — $120.00
KSCS/Terry Dorsey & Hawkeye, WxXL/Doc & Johnny . $13 CD 5x7 - JOCK CARDS

'NEL
45 MILLION
LISTENERS DAILY

“THE VOICE HEARD ABOYE THE REST 5 N BV EIZFITFE V]

Lithographed On He&vy, Semi-Gloss Paper

\; DEMO: 1-877-4-YOURVO
www.samoneil.com (877-496-8786)

o £ J
Aado * IV Imaging + Promos o Commer Cia,s

1/
+PERSONALITY PLUS #PP-206, KOWB/Dave Ryen, WTMX/Eric & Kathy, L3y I’lllldred; 3
WLCURandy & 3pift, KLSX/Howard Ster. $13 CD i Cs e . 5 dctif g ofstatians around the ]
+ALL COUNTRY ¥CY-155. KEEY. KMPS, KUSS, WWKA. $13.CD ) ) wor 'd -

+ALL CHR #CHR-125 KIIS, KPWR, KBKS, KUBE. $13 CD

+ALL A/C #AC-133 KOST, KBIG, WLTE, KSTP. WLIT, WTMX. $13 CD
+PROFILE #8-533 CHICAGO! CHR AC ADR Golc Ctry UC $13 CO
+PROFILE #S-532 MINNAPOLIS! CHR AC AOR Gold $13 CD

+PROMO VAULT #PR-61 promo samples - all formats, ail market sizes

* PRICES INCLUDE
TYPESETTING & FREIGHT

* FAST PROCESSING

* OTHER SIZES AVAILABLE

i 9

$15.50 CD KCBX PRICES SUBJECT 1O
+SWEEPER VAULT #SV-47 Sweeper & legal ID samples. all formats N GH T ouTNaTCE
$15.50 CD

+ +CHN-38 (CHR Nights), 0-26 (All Oldies) +JACK-1 (Jack FM), +MR-10 )
(Alternative) +F-29 (All Female) at $13 each

+CLASSIC #C-292, WHOT/Mike Richards-1971, KHJ/Real Oon Steele-1965, ' Send 8x10 photo, check/M.0. VisaMC. instiuctions t
KFRC/Bobby Dcean-1986. KMPC/Robert W. Morgan-1976 $16.50 CO tae7/ENRonalSreanIDSpr 8" Shringlieid. MO 65503

VIDEQ #103. Msp’'s KDWB/Scotty Davis. Seattle’s KBKS/Marcus D.. Chicago's TOLL FREE: 1-888-526-5336
WGN/Steve Cochran, WLUP/Byrd, Pittsburgh's WZPT/ScottAlexander, PICTURES www.abcpictures.com
Jacksonville's WAPE/Chase Daniels. 2 hrs, VHS $30, DVD $35
+tapes marked with + may be ordered on cassetie for $3 less

s Www.californiaaircheck.com VOICEOVER SERVICES
54" CALIFORNIA AIRCHECK &
DAVE PACKER

Box 4408 - San Diego, CA 92164 - (619) 460-6104
VOICEOVYERS

T — Relable, Auhen, o
and surprisingly affordable.
MSAOldies.com

For a free demo, email us at:
24 info@davidkaye.com @

www.davepacker.com 609-290-3333

0s o0, 705505 | GARTER DAVIS) Ieazsrs

Over 16,000 titles!

www.CarterDavis.com

Payable in advance. Order must be typewritten and
pthejvoicelthaticuts accompanied by payment. Visa/MC/AMEx/Discover
Hard-To-Find STEREO 901.681.0650 accepted. One inch minimum, additional space up to six
LP - 45 - Radio Edits inches available in increments of one-inch. Rates for R&R

THATV@ICEGUY S | ™™ e,

13 insertions 85.00
Marketplace 26 insertions  75.00

(310) 788-1621 51 insertions  70.00
Music Service Associates Fax: (310) 203-8727
Toll-Free (877) 49¢-2211 WO oandrecorde caom e-mail: kmumaw@radioandrecords.com

NEW! SEARCH & ORDER ONLINE!
www. msaoldies.com

MAN AGER"S/A MINUTE
Your Free, Weekly E-Mail

* Study Summaries from BIA, Center for Media Research, E-Marketer, Interep, Katz, The Media Audit, NAB and more.
* Management and Sales ideas from Sylvia Allen, Dave Anthony, John Lund, Irwin Pollack, Walter Sabc and many others.
* Research insights from Larry Rosin, Gerry Boehme, Mike Henry, Bill Moyes, Mark Ramsey, Rick Torcasso and many others.

* Industry event calendar update

e — g [l =— = = - =——— = /ﬁ-— ¥ i

If You've Got 60 Seconds, . 8 14 ,-‘)
You’ll Want To Read the R&R Manager’s Minute! (’1

: [/ NN\

To subscribe, send your name, email and contact information to managersminute@radioandrecords.com

| S
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CHR/POP

w W

1 1 MARIAH CAREY We Belong Together (/sland//0JMG)

2 2 KELLY CLARKSON Behind These Hazel Eyes /RCA/RMG)/

4 D.H.T. Listen To Your Heart (Robbins)

5 PUSSYCAT DOLLS /BUSTA RHYMES Don‘t Cha (A&M/interscope/
6 RIHANNA Pan De Replay (Def Jam/IDJMG)

3 BLACK EYED PEAS Don’t Phunk With My Heart (A&M/Interscope)
7 LIFEHOUSE You And Me (Geffen/

8 PAPA ROACH Scars (Geffen)

FAT JOE fINELLY Get It Poppin’ (Atlantic/

GWEN STEFANI Cool finterscape/

MISSY ELLIOTT Lose Control (Gold Mind/Violator/Atlantic)

SRR
©60-90-000

10 12 WILL SMITH Switch /nterscope)

i3 GREEN DAY Holiday (Reprise/

15 FRANKIE J. How To Deal [Calumbia)

16 NATASHA BEDINGFIELD These Words (£pic/

11 16 GWEN STEFANI Hollaback Girl interscope/

21 Q WEEZER Beverly Hills (Geffen/

14 18 3 DOORS DOWN Let Me Go (Republic/Universal)

23 8 BOW WOW f/OMARION Let Me Hold You /Columbial

26 MARIAH CAREY Shake !t Off //sland//DJMG/

18 21 CIARA f|/LUDACRIS Oh (LaFace/Zomba L abel Group)

19 22 PRETTY RICKY Grind With Me /At/antic/

22 23 BABY BASH Baby I'm Back /Latium/Universal)

20 24 50 CENT Just A Lil’ Bit (Shady/Aftermathy/interscape)

24 COLDPLAY Speed Of Sound (Capital)

27 LUDACRIS Pimpin’ All Over The World (Def Jam South/IDJMG/
30 BACKSTREET BOYS Just Want You ToKnow (ive/Zomba Label Group)
35 BLACK EYED PEAS Don't Lie /A&M/interscape/

28 CLICK FIVE Just The Girl [Lava/

31 LIL ROB Summer Nights (Upstairs/

CHR/RHYTHMIG

w
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BOW WOW f/OMARION Let Me Hold You (Columbia/
MARIAH CAREY We Belong Together (/s/and/{DJMG/
LUDACRIS Pimpin’ All Over The Waorld (Def Jam South/IDJMG)
PRETTY RICKY Grind With Me /Atlantic/

RIHANNA Pon De Replay (Def Jam/IDJMG)

YING YANG TWINS f/MIKE JONES Badd /7V7)

LIL ROB Summer Nights (Upstairs/

FAT JOE fINELLY Get It Poppin’ /Atlantic)

MISSY ELLIOTT Lose Control (Go/d Mind)Vialator/Atlantic)
MARIAH CAREY Shake It Off /island//DJMG)

DAVID BANNER Piay (SAC/Universal)

MIKE JONES Back Then (SwishaHouse/Asylum/Warner Bros.)
DESTINY'S CHILD Cater 2 U [Columbial

WEBBIE f/BUN B Give Me That /Asylum/Trifl)

50 CENT Just A Lil' Bit (Shady/Aftermati/interscope/
PRETTY RICKY Your Body /At/antic/

BOW WOW f/CIARA Like You (Sum/Columbia/

50 CENT f/MOBB DEEP Outta Control (Shady/Aftermati/Interscope/
TEAIRRA MARI Make Her Feel Good /Roc-A-Fella/{DJMG)/
CIARA f{LUDACRIS Oh (LaFace/Zomba Label Group]
JERMAINE DUPRI Gotta Getcha (So So DeffVirgin/
PUSSYCAT DOLLS f/BUSTA RHYMES Don't Cha (A&M/Interscape/
KANYE WEST Goid Digger (Roc-A-Fella/iDJMG/

GWEN STEFANI Hollaback Girl /nterscape/

BOBBY VALENTINO Tell Me (D7P/Def Jam/IDJMG)

T-PAIN I'm Sprung (Jive/Zomba Label Group]

FRANKIE J. How To Deal (Columbial

BLACK EYED PEAS My Humps (A&Mjinterscope)

NATALIE Energy (Lativm/Universall

YOUNG JEEZY And Then What (Def Jam/IDJMG)

#1 MOST ADDED

RYAN CABRERA Shine On (£.V.L.A/Atlantic)

#1 MOST INCREASED PLAYS

BLACK EYED PEAS Don't Lie (A&M/interscope/

TOP5 NEW & ACTIVE
ANNA NALICK Breathe (2am} (Cofumi¥al
DADDY YANKEE Like You (£/ Cartelf/ViMachete Music/
PRETTY RICKY Your Body /At/antic/
RELIENT K Be My Escape (Caprtol/Gotee)
KEITH URBAN You'll Think Of Me (Capital/EMC/

CHR/POP begins on Page 27.

B

O0=-0000-0Q =

MICHAEL BUBLE Home (743/Reprise)
ROB THOMAS Lonely No More /At/antic/
KELLY CLARKSON Breakaway (Hollywood)/
BACKSTREET BOYS Incomplete (Jive/Zomba Label Group)
LOS LONELY BOYS Heaven (OR Music/Epic)
ANNA NALICK Breathe (2am) (Columbia/
GO0 GOO DOLLS Give A Little Bit (Warner Bros.)
JOHN MAYER Daughters (Aware/Columbia)
MARIAH CAREY We Belong Together //sland//DJMG)
10 TIM MCGRAW Live Like You Were Dying (Curd/
11 RYAN CABRERA True (£.V.L.A/Atlantic)
12 MAROON 5 She Will Be Loved /Octone/J/RMG)
8 KIMBERLEY LOCKE | Could (Curb/
EAGLES No More Cloudy Days (FRC)
HALL & OATES I'll Be Around /U/-Watch)
HOWIE DAY Collide /£pic/
CARRIE UNDERWOOD Inside Your Heaven (Arista/
HALL & OATES Qoh Child /- Watch/
RASCAL FLATTS Bless The Broken Road /Lynic Street)
HOOTIE & THE BLOWFISH One Love (Sneaky Long/Vanguard)
D.H.T. Listen To Your Heart (Robbins/
JESSE MCCARTNEY Beautiful Soul (Hollywood)/
LIFEHOUSE You And Me /Geffen/
DELTA GOODREM Lost Without You /Columbia)
JIM BRICKMAN & MICHAEL BOLTON Hear Me... (RCA Victor/
KATRINA CARLSON Suddenly Beautiful (Kataphonic)
DAVID PACK The Secret Of Movin' On (Peak/
STEVIE WONDER From The Bottom Of My Heart (Motown/Universal)
PHIL COLLINS You Touch My Heart (Rendezvous)
KELLY CLARKSON Behind These Hazel Eyes (RCA/RMG/
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#1 MOST ADDED

BOW WOW FICIARA Like You (Sum/Columbia)

#1 MOST INCREASED PLAYS
BOW WOW FICIARA Like You (Sum/Columbia)

TOP5 NEW & ACTIVE
YOUNGBLOODZ Presidential (Jive/Zombs Label Group)
MARQUES HOUSTON Naked (7.U.6/Universal)
RAY J One Wish (Knockout/Sanctuary)

BS U Got Me (Bad Boy/Atlantic)

ALFONZO HUNTER Don't Stop /Romeo Entertainment/

CHR/RHYTHMIC begins on Page 32.

LIFEHOUSE You And Me (Geffen/

KELLY CLARKSON Behind These Hazel Eyes (RCA/RMG/
COLDPLAY Speed Of Sound (Capitol)

ROB THOMAS Lonely No More /Atlantic/

3 DOORS DOWN Let Me Go (Republic/Universal)

ROB THOMAS This Is How A Heart Breaks /Atlantic/
GAVIN DEGRAW Chariot (/AMG)

COLLECTIVE SOUL Better Now /£ Music Group/

ANNA NALICK Breathe (2am) [Columbia/

GREEN DAY Boulevard Of Broken Dreams (Reprise/
HOWIE DAY Collide /£pic/

GREEN DAY Holiday /Reprise/

KELLY CLARKSON Since U Been Gone (RCA/RMG/
TRAIN Get To Me (Columbia/

JOSH KELLEY Only You fHollywaad)

GWEN STEFANI Cool /interscape/

JASON MRAZ Wordplay /Atlantic)

MARIAH CAREY We Belong Together (/siand/0JMG/
KEITH URBAN You'll Think Of Me (Capital/EMC)

GWEN STEFANI Hollaback Girl /interscape/

LOW MILLIONS Statue (Manhattan/EMC)

VERTICAL HORIZON Forever (Hybrid)

BACKSTREET BOYS Incomplete (Jive/Zomba Label Group)
DEF LEPPARD No Matter What (/siand//DJMG/

SIMPLE PLAN Untitled /Lava/

HOOTIE & THE BLOWFISH One Love /Sneaky Long/Vanguard)
BLACK EYED PEAS Don't Phunk With My Heart (A&M/interscope/
SHERYL CROW Good Is Good /A&M//nterscope)

PAPA ROACH Scars (Geffen)

PAT MCGEE BAND Must Have Been Love /Kirt/and)/

41 MOST ADDED

BONNIE RAITT i Will Not Be Braken /Capitol/

#1 MOST INCREASED PLAYS

EAGLES No More Cloudy Days (FAC/

TOP5 NEW & ACTIVE
EARTH, WIND & FIRE Pure Gold (Sanctuary/SRG/
ERIC BENET Hurricane (Reprise/
KENNY G. F/EARTH, WIND & FIRE The Way You Move (Arista/AMG)
KENNY G. FIYOLANDA ADAMS | Believe | Can Fly (Arista/AMG/
SCOTT GRIMES Livin' On The Run Velocity)

AC begins on Page 48.
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#1 MOST ADDED _

SHERYL CROW Good Is Good /A&Myinterscope

#1 MOST INCREASED PLAYS

SHERYL CROW Good Is Good /A&M/interscope/

TOP5 NEW & ACTIVE
BEN FOLDS Landed /Fpic/

DANIEL POWTER Bad Day /Warner Bros.)
KILLERS All These Things That I've Done (/s/and/IDJMG)/
FOO FIGHTERS Best Of You (RCA/RMG)

JOY WILLIAMS We (Red Ink/Reunion/PLG)

AC begins on Page 48.
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MEDIABASE
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1 1 BOW WOW fIOMARION Let Me Hold You (Columbia)

3 e DESTINY'S CHILD Cater 2 U (Columbia/

2 3 MARIAH CAREY We Belong Together //siand//0JMG)

4 o LYFE JENNINGS Must Be Nice /Columbia)

5 5 LUDACRIS Pimpin’ All Over The World (Def Jam South/IDJMG/
6 6 FANTASIA Free Yourself L/AMG/

8 o MISSY ELLIOTT Lose Contro! (Gold Mind/Violator/Atlantic)

7 8 MIKE JONES Back Then (SwishaHouse/Asylum/Warner Bros.)
9 9 BDYZINDAH00O Dem Boyz (Bad Boy/Atlantic)

" TEAIRRA MARI Make Her Feel Good (Rac-A-Fella/{DJMG)

13 YOUNG JEEZY And Then What (Def Jam/IDJMG/

14 TREY SONGZ Gotta Make it (Songbook/Atiantic/

0 GWEN STEFANI Hallaback Girl //nterscape/

17 DAVID BANNER Play (SRC/Universal)

12 WEBBIE f/BUN B Give Me That /Asy/lum/Trilll

29 BOW WOW fICIARA Like You (Sum/Columbia)

16 MARQUES HOUSTON Naked /7.U.G./Universal)

23 KANYE WEST Gold Digger (Roc-A-Fella/{DJMG)

21 MARIAH CAREY Shake It Off island//0JMG)

20 JERMAINE DUPRI Gotta Getcha (So So DeffVirgin/

26 YING YANG TWINS fIMIKE JONES Badd /7V7/

22 BOBBY VALENTINO Teli Me [OTP/Def Jam/IDJMG)

25 50 CENT f/MOBB DEEP Outta Control /Shady/Aftermath/interscope/
15 GAME Dreams /Aftermath/G-Unit/interscape)

18 PRETTY RICKY Grind With Me /At/antic)

27 T.\. ASAP (Grand Hustle/Atlantic)

24 FAT JOE fINELLY Get It Poppin’ /At/antic)

30 COMMON Go /Geffen/

CHARLIE WILSON Charlie Last Name: Wilson A/ive/Zomba Label Group)
PAUL WALL 1/BIG POKEY Sittin’ Sidewayz /SwishaHouse/Asylum/

#1 MOST ADDED

FANTASIA Ain't Gonna Beg (/RMG/

#1 MOST INCREASED PLAYS

BOW WOW FICIARA Like You (Sum/Columbia)

TOP 5 NEW & ACTIVE
JIM JONES FITREY SONGZ Summer Wit Miami (Diplomat/Koch/
OMARION I'm Tryna (Tug/Sum/Epic/
CRUNA Take Me Higher (Reprise/Warner Bros.)
RASHEEDA Georgia Peach (Jive/Zomba Label Group/
SHARISSA F/R. KELLY in Love With A Thug (Virgin/

URBAN begins on Page 35.

™w

o FOO FIGHTERS Best Of You (RCA/RMG/

2 SEETHER Remedy /Wind-up/
€ STAIND Right Here /Fiig/Atfantic)

4 NINE INCH NAILS The Hand That Feeds finterscape/
AUDIOSLAVE Ooesn't Remind Me faterscope/Epic)
SYSTEM OF A DOWN B.Y.0.B. (American/Columbial
GREEN DAY Holiday (Reprise/

ROLLING STONES Rough Justice /Virgin/

AUDIOSLAVE Be Yourseif (/nterscope/Epic)
CROSSFADE Colors (Columbial

THEORY OF A DEADMAN No Surprise (Roadrunner/|DJMG)
DARK NEW DAY Brother (Warner Bros.)

TRAPT Stand Up (Warner Bros.)

VELVET REVOLVER Come On, Come In (Wind-up/
GREEN DAY Boulevard Of Broken Dreams [Reprise/
DISTURBED Guarded [Reprise/

GREEN DAY Wake Me Up When September Ends (Reprise/
DISTURBED Stricken (Reprise/

TAPROOT Calling Atiantic/

3 DOORS DOWN Behind Those Eyes (Republic/Universal)
10 YEARS Wasteland (Republic/Universal)

U2 City Of Blinding Lights f/nterscape/

SYSTEM OF A DOWN Question! [American/Columbial
TOMMY LEE Tryin To Be Me (7L Education Services/
MUDVAYNE Forget To Remember (Fpic/

HINDER Get Stoned /Universal

DAY OFf FIRE Fade Away (Jive/Essential/PLG)

PAPA ROACH Take Me /Geffen/

NICKELBACK Photograph (Roadrunner/IDJMG/

— 30 WEEZER Beverly Hills (Geffen/

o #1 MOST ADDED

NICKELBACK Photograph (Roadrunner/IDJMG)

#1 MOST INCREASED PLAYS

NICKELBACK Photograph /Roadrunner/IDJMG)

TOP5 NEW & ACTIVE
BREAKING BENJAMIN Rain (Hollywood)/
OFFSPRING Can't Repeat (Columbia)
DEFAULT Count On Me (7¥7)
SLIPKNOT Before | Forget (Roadrunner/IDJMG)
BON JOVI Have A Nice Day (/siand/IDJMG)]
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ROCK begins on Page 58.
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0 MARIAH CAREY We Belong Together (Isiand//DJMG)

KEM | Can’t Stop Loving You (Motown/Universal)

CHARLIE WILSON Charlie Last Name: Wilson (Jive/Zomba Label Group)
FANTASIA Free Yourself (/AMG)

INDIA.ARIE Purify Me (Rowdy/Motown/

VIVIAN GREEN Gotta Go, Gotta Leave (Calumbia/

JILL SCOTT Cross My Mind (Hidden Beack/Epic)

BABYFACE Sorry For The Stupid Things /.fn'sta/J/ﬁM[x‘/
TONIBRAXTON Please (BlackGround/Universal)

FAITH EXANS Again (Capitol)

STEVIE WONDER From The Bottom Of My Heart (Motown/Universal)
FANTASIA Truth Is (/RMG)

KEM Find Your Way (Back Into My Life) (Motown/Universal)
LALAH HATHAWAY Forever, For Always, For Love (GRP/VMG)
PATTI LABELLE f/MARY J. BLIGE Ain't No Way (Def Soulli0.IMG)
FAITH EVANS f/SNOOP DOGG Mesmerized (Capitol/

ERIC BENET | Wanna Be Loved (Reprise/

DR. CHARLES G. HAYES & WARRIORS Work It Out (/CEE/
EARTH, WIND & FIRE Pure Gold (Sanctuary/SRG/

JOHN LEGEND So High (Columbia)

LYFE JENNINGS Must Be Nice (Columbial

YOLANDA ADAMS Someone Watching Ower You (At/antic/
BOBBY VALENTINO Stow Down (D7P/Def Jam/IDJMG)
LEELA JAMES Music (Reprise/Warner Bros.)

@ SHANICE WILSON Every Woman Dreams (Playtime/

R. KELLY Trapped In The Closet (/ive/Zomba [ abel Group)
ANTHORY HAMILTON Ball And Chain (Rfino/

28 CRUNA Take Me Higher (Reprise/Warner Bros.)

8 M. MORGAN & F. JACKSON Back Together Again (Orpheus)
LINA Srooth (Hidden Beach/Red Distribution)

mm\lmmber\:

—_
o

N N P — o —
oW {=2x--] W N

o3

URBAN begins on Page 35.

1 SEETHIR Remedy (Wind.up/
2 FOO FIGHTERS Best Of You (RCA/AMG)
© STAIND Right Here (Flip/Atiantic)
4  NINE INCH NAILS The Hand That Feeds (/nterscope/
5 SYSTEM OF A DOWN B.Y.0.B. {American/Columbia)
6 MUDVAYNE Happy? (Epic/
DARK MEW DAY Brother (Warner Bros.)
AUDIOSLAVE Doesn’t Remind Me (Interscope/Epic/
CROSSFADE Colors (Columbia)
10 DISTURBED Guarded (Reprise/
@ TRAPT Stand Up (Wamner Bros.)
12 SLIPKNOT Before | Forget (Rosdrunner/[DJMG)
TAPRODT Calling (At/antic/
GREEN DAY Wake Me Up When September Ends (Reprise/
DISTURBED Stricken (Reprise/
SYSTEM OF A DOWN Question! (American/Columbia)
10 YEARS Wasteland (Republic/Universa)
MUDVAYNE Forget To Remember (£pic/
COLD Happens All The Time (Flip/Lava)
20 VELVET REVOLVER Come On, Come In (Wind.up/
@ BREAKING BENJAMIN Rain (Hollywood)
22 PAPA ROACH Take Me (Geffen/
23 STATIC-X I'm The One (Warner Bros.)
24 OFFSPRING Can't Repeat (Columbia/
CHEVELLE Panic Prone (£pic/
DEFAULT Count On Me (7T¥7)
RA Fallen Angels (Republic/Universal)
28 CKY Familiar Realm (/sland/IDJMG)}
29 TOMMY LEE Tryin To Be Me (71 Fducation Services)
@ THEORY OF A DEADMAN Hello Lonely... (Roadrumer/IBIME)

THE BACK PAGES
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TOBY KEITH As Good As | Once Was (DreamWorks/
SUGARLAND Something More (Mercury/
FAITH HILL Mississippi Girl (Warner Bros.)
BRAD PAISLEY Alcohol (Arista)
BROOKS & DUNN Play Something Country (4rists/
TIM MCGRAW Do You Want Fries With That (Curty
SHEDAISY Don’t Worry ‘Bout A Thing (Lyric Street/
SARA EVANS A Real Fine Place To Start (RCA/
VAN ZANT Help Somebody (Columbia)
MONTGOMERY GENTRY Something To Be Proud Of (Columbia/
JAMIE 0'NEAL Somebady’s Hero (Capitol)
CRAIG MORGAN Redneck Yacht Club (88R/
JOSH GRACIN Stay With Me (Brass Bed) {Lyric Street/
TRISHA YEARWOOD (ieorgia Rain /(MCA/
E) TRACE ADKINS Arlington (Capitol)

) JASON ALDEAN Hicktown (88R)
GRETCHEN WILSON Ali Jacked Up (Epic/
LEANN RIMES Probably Wouldn't Be This Way (Asylum/Curb)
TRICK PONY it's A Heartache (Asylum/Curl)
LONESTAR You're Like Comin’ Home /BN4/
GARY ALLAN Best | Ever Had /MCA/

¥} LEE ANN WOMACK He: Oughta Know That By Now (MCA/
%) HOT APPLE PIE Hillbillies (DreamWorks/
JO DEE MESSINA Delicious Surprise {{ Believe It) (Curly/
NEAL MCCOY Billy's Got His Beer Goggles On /903
MIRANDA LAMBERT Bring Me Down (Epic/
PHIL VASSAR Good Ole Days (Arista/
i) SHOOTER JENNINGS 4th Of July (Universal South)

) RYAN SHUPE & THE FUBBERBAND Dream Big (Capitol)
CHRIS CAGLE Miss Me Baby (Capitol/

COUNTRY begins on Page 40.

ALTERNATIVE
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1 FOO FIGHTERS Best Of You (RCA/RMG)
8 GORILLAZ Feel Good Inc. (Virgin/
GREEN DAY Wake Me Up When September Ends (Reprise/

4  SEETHER Remedy (Wind-up)
© STAIND Right Here (Flip/Atiantic)

6 NINE INCH NAILS The Hand That Feeds finterscope/

7 WEEZER Beverly Hills (Geffen/

9 BECK Girl interscope/

) AUDIOSLAVE Doesn't Remind Me (Interscope/Epic/

W) 311 Don't Tread On Me (Volcano/Zomba Label Group)

W FALL OUT BOY Sugar, We're Goin' Down (island//0JMG)
12 SYSTEM OF A DOWN B.Y.0.B. (American/Columbia/

13 MY CHEMICAL ROMANCE Helena (Reprise/
@ WEEZER We Are All On Drugs (Geffen)
5 COLDPLAY Speed Of Sound (Capitol)
SWITCHFOOT Stars (Columbia)
RISE AGAINST Swing Life Away (Geffen/
NINE INCH NAILS Only finterscope/
KILLERS All These Things That I've Done fiskand/iDJMG)
TRAPT Stand Up (Warner Bros.)
WHITE STRIPES My Doorbell (Third Man/V2)
SYSTEM OF A DOWM Question! (American/Columbia)
CROSSFADE Colors (Columbia)
OFFSPRING Can’t Repeat (Columbia)
TAPROOT Calling (Atiantic/
42 HOT HOT HEAT Middle 0f Nowhere (Sire/Reprise)
t4) DISTURBED Stricken (Reprise/

3 30 SECONDS TO MARS Attack (immortal/Vigin)
JACK JOHNSON Gocd People (Brushfire/Universal)
!} COLD Happens All The Time (Fljp/Lava)

—_
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RICHARD ELLIOT People Make The World Go Round (Artizen/
PAUL TAYLOR Nightlife (Peak/

NILS Pacific Coast Highway (Baja/TSR/

CHUCK LOEB Tropical (Shanachie)

STEVE COLE Thursday (Narada Jazz)

PAUL HARDCASTLE Serene (Trippin’ ‘N’ Rhythm)
KENNY G. f/EARTH, WIND & FIRE The Way You Move (Arista/AMG)
PAUL JACKSON, JR. Never Too Much (GRP/VMG)
NORMAN BROWN West Coast Coolin’ (Warner Bros.)
DAVE KOZ Love Changes Everything (Capitol/

BRIAN CULBERTSON Hookin' Up (GRP/VMG)
MICHAEL LINGTON Two Of A Kind (Rendezvous)
KEN NAVARRO You Are Everything (Positive)

PAUL BROWN Cosmic Monkey (GRP/VMG)

JEFF LORBER Ooh La La (Narada Jazz/

JONATHAN BUTLER Fire & Rain (Rendezvous/
DONNY OSMOND Breeze On By (Decca/

EUGE GROOVE Get Em Goin’ (NMarada Jazz)

MINDI ABAIR Make A Wish (GRP/VYMG)

WAYMAN TISDALE Ready To Hang (Rendezvous)
WALTER BEASLEY Coolness (Heads Up/

AVERAGE WHITE BAND Work To Do (Liguid &/

1 KEM | Can't Stop Loving You (Motown/Universal)

DAVID PACK You're The Only Woman (Peak/

MARION MEADOWS Suede (Heads Up/

CHIELI MINUCCI The Juice (Shanachie/

NELSON RANGELL Don’t You Worry ‘Bout A Thing (Koch/

k) JEFF GOLUB Simple Pleasures (Narads Jazz/

BONEY JAMES 2:01 AM (Wamer Bros.)
GREGG KARUKAS London Underground (7rippin” ‘N’ Rhythm)

SMOOTH JAZZ begins on Page 55.
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JACK JOHNSON Good People (Brushfire/Universal)
COLDPLAY Speed Of Sound (Capitol)

RINGSIDE Tired Of Being Sorry (Flawless/Geffen)

U2 City Of Blinding Lights finterscope/

ERIC CLAPTON Revolution (Duck/Reprise)

DESOL Karma (Curly/Reprise/

MIKE DOUGHTY Looking At The World From The Bottom... (ATO/RMG)
LOW MILLIONS Statue (Manhattan/EMC)

TRACY CHAPMAN Change (Atlantic/

DAVE MATTHEWS BAND Dreamgirl (RCA/RMG/

BECK Gid finterscope/

SNOW PATROL Chocolate (A&M/interscope/

DAVID GRAY The One | Love (ATO/RCA/RMG)

AQUALUNG Brighter Than Sunshine (Slightly Bigger/Red Ink/Columbia)
ROLLING STONES Rough Justice (Virgin/

SHERYL CROW Good Is Good /A&M/interscope/

JASON MRAZ Wordplay (Atlantic)

BRUCE SPRINGSTEEN All The Way Home (Columbia/
KYLE RIABKO What Did | Get Myself Into (Aware/Columbia)
AMOS LEE Keep It Loose, Keep It Tight (Blve Note/EMC)
NICKEL CREEK When In Rome (Sugar Hill)

GREEN DAY Wake Me Up When September Ends (Reprise/
AUDIOSLAVE Be Yourself finterscope/Epic)

JOHN HIATT Master Of Disaster (New West/

k) SHORE Waiting For The Sun (Maverick/Reprise/

43 COLDPLAY Fix You (Capitol)

BONNIE RAITT | Will Not Be Broken (Capitol

£ WHITE STRIPES My Doorbell (Third Man/V2)
i) WILLIENELSONITOOTS HIBBERT I'm A Worried Man (Lost Highway/
) GREEN DAY Holiday (Reprise/

#1 MOST ADDED
NICKELBACK Photograph {Roadrugner/IDJMG)

#11 MOST INCREASED PLAYS
N CKELBACK Photograph (Roadruiner/{DJMG)

TOP5 NEW & ACTIVE
FULL SCALE Feel It (Colurabia)

DEAF PEDESTRIANS 15 Beers Ago [Dotpaintperiod)
AVENGED SEVENFOLD Bat Country (Wamer Bros.)
FINCH Bitemarks And Bloodstains (One More Fall) (Geffen/
OUR LADY PEACE Where Are Yn]a/(:damﬁ!/

ROCK begins on Page 58.

#1 MOST ADDED
NICKELBACK Photograph (Roadrunner/I0JMG)

#1 MOST INCREASED PLAYS
311 Don't Tread On Me (Valcano/Zomba Label Group)

TOP 5 NEW & ACTIVE
MUDVAYNE Forget To Remember (Fpic/
INTERPOL Narc (Matador)

HEAD AUTOMATICA. Beating Heart Baby /Warner Bros./
SHOUT OUT LOUDS The Comeback (Capitalf
U2 City Of Blinding Lights (interscope/

ALTERNATIVE begins on Page 62.

www americanradiohistorv com

#1 MOST ADDED
BONNIE RAITT | Will Not Be Broken (Capitol

#1 MOST INCREASED PLAYS
SHERYL CROW Good Is Good /A&M/interscope/

TOP 5 NEW & ACTIVE
LIFEHOUSE You And Me (Geffen/

VAN MORRISON Stranded (Geffen/
FRAY Over My Head (Cable Car) (Epic/
MELISSA ETHERIDGE Refugee (Island//0JMG)
KEANE Bend And Break (Interscope/

TRIPLE A begins on Page 65.
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BY ERICA FARBER

. t is the hope of the people at Fox News that when you hear the phrase “fair and
balanced,” you automatically think of them. Heading up the cable television channel’s
expansion into radio is Kevin Magee. As Sr. VP for Fox News Radio, Magee is responsible
for the radio division’s programming and new-business development.

Getting into the business: “I got in the business because Larry Rosen was dating
the news director’s secretary at KYW/Philadelphia back in 1978. Larry was a friend of mine at
Temple University, and he got a job as a desk assistant. I thought that was the coolest thing I
had ever heard, and I was desperate to get into radio. I told him that if they had a job
overnight on the weekends paying minimum wage, I'd do it.

“He called me about an hour later and said, "You will not believe this, but there is a job for
minimum wage overnight on the weekends, tearing wire copy and running it for the anchors.
Were you really interested, or was that hyperbole? I started the next week. When I graduated
from Temple they made me a writer and then a writer-reporter. Then I walked down the hall

and became co-producer of the 11 o'clock news at KYW-TV.

“I became a producer at New Jersey Network for a very brief time and then went to work for
ABC Network Radio in April of 1980. When I was a reporter at -
KYW I fed ABC sound. They lost my payment, and I had to make
so many phone calls to get my meager affiliate fee that I met
people there and finally worked up the courage to ask for a job.”

Joining Fox: “T was at CNBC, and my contract was coming
up. My agent, Carol Cooper at NS Bienstock, and I were talking
one day, and she said, 'You got spoiled because you worked for
Phil Beuth at Good Morning America. He's sort of an old-
fashioned-values, good-manager guy, and there’s really nobody
tike that in the business anymore except maybe Roger Ailes! She
snapped her fingers and said, ‘You ought to talk to Roger. He and
I had dinner about a week later, and by the end of dinner he was
writing up the terms of a contract on the back of a napkin. We've
been together ever since. That was 4 1/2 years ago.”

Fox News Radio: “It's a many-headed animal. We have a
five-minute news service, which began June 1, and we have a
one-minute news service primarily geared toward music
stations. We have a couple of syndicated products and will
probably be taking on a couple more. We have The Tony Snow
Show out of Washington, DC from 9am to noon every day, and
when Alan Colmes finishes doing Hannity & Colmes he races
upstairs, puts on a headset and within six minutes is doing The
Alan Colmes Show from 10pm until lam. It’s a fun, interesting,
quirky, sort of classic late-night radio show.

“We also own the rights to the Bill O'Reilly radio show, The
Radio Factory, which we've licensed through Westwood One. When Bill was ready to do a radio
show a few years back, we weren't ready to take him on, so we licensed it. Westwood does the
clearances and the sales, but we're a partner.”

Biggest challenge: "Management of growth. We are growing by leaps and bounds and
taking on new affiliates, and I'm desperate to do it the right way. I have a great deal of
wonderful help here, but we don’'t want to move so fast that we forget that this is primarily a
service business and don't service our affiliates the way we want to.”

Differentiating the product: “Two words: fair and balanced. Our audience has taught us
that they believe that. The old-line networks have a biased point of view, a liberal bias, and
people are looking for an alternative. The main market for news radio product at this point is
Talk radio stations, and we think we are a much better fit for those stations.”

How they deal with breaking news: “We currently have four different satellite channels,
and we're prepared to expand if we need to. We have a long-form-programming channel with
anchored coverage, and we have a long-form-programming channel with unanchored coverage,
which is just the feed of the speech, the news conference or whatever. We have the five-minute
service, which has a wheel to which we add other programming as necessary.

“We do a five-minute newscast at the top of the hour. We do one minute at 30/30, and we
have the ability to do a 58/50 — what we call a Fox First; which is where stations get updates
on breaking news. We also have 20s and 40s and 10s and 50s on the clock, all of which we can
add more programming to, and then we have a fourth line, which we call the shout-down line.
This is just a microphone at the editor’s desk in New York and a speaker in the newsroom that
keeps you informed of what's coming up on what channel.”

State of radio: “Radio is changing enormously because of the technology, but the needs of
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KEVIN MAGEE

Sr. Vice President, Fox News Radio

radio are not changing at all. The needs of radio are interesting, distinguishable programming.
There’s a lot of change with satellite radio and iPods, and there are a lot of challenges for those
who own radio stations to keep their stations robust and vibrant in today’s market.”

State of news: “The overall state of news is very vibrant, and it’s a great deal of fun.
Everybody complains about the consolidation of the media, but it is probably less consolidated
today than it has ever been. If you have a point of view, you can write it on the web, and if
somebody thinks it's worth reading, theyll read it. There are more outlets than ever to get your
point of view across. The question is, how do we deal with all this technology, and how do we
keep ourselves in a business that's changing so quickly?”

Radio vs. television: “I love them both. Radio is immediate. It is direct, and it is fresh and
exciting. Television makes a gigantic impact because it's so visual, but they are both great
places to work. I'm in radio right now and very, very happy to be there.”

Something about Fox News Radio that might surprise our readers: “One of the
advantages we have is that we have the spectacular support of the Fox News Channel. We are in
the same building and have access to all of the same feeds. One of the things that has surprised
: ; me is how many people who work for the news channel are
delighted to be asked to do work for radio.

“There’s a great spirit in our newsroom that doesn't exist in
many other places. The people in our newsroom love doing what
they do. They're justifiably proud of the success Fox has had in
cable news, they sense that we're making it in radio news, and
everyone wants to be a part of it.”

Most influential individual: “I've been extremely fortunate to
work for a lot of really wonderful people. Peter Flannery hired me
at ABC Radio years ago. Jack Riley and Phil Beuth hired me at
Good Morning America. Pat Rodney gave me a shot at ABC TV; he

was my executive producer at Early Morning News, which is where
I went after radio and before GMA. And Roger Ailes is one of the
best teachers and talent pickers in the business. But the most

influential person in my life is probably my dad, who taught me
from an earty age that when you go to work, if you give them
more value than you're getting from them, youll always be
employed.”

Career highlight: "Continuous employment in a business where
that doesn’t always occur. The fact of the matter is, I've had a
charmed career. I was at ABC Radio when we expanded to six
networks, [ was at Good Morning America for its five-year run as
the No. 1 morning show, I was at CNBC when it became a pop- =3
culture phenomenon in the late ‘90s, and I was at Fox News 3
Channel when it took off like a rocket. I don't consider myself to
be responsible for any of that, but it sure has been fun to be there.”

Career disappointment: “I thought I was going to be Walter Cronkite when I got out of
college, and that didn’t quite happen. But you know what? What happened is probably a lot
better. I've loved every day of it.”

Favorite radio format: “News/Talk.”

Favorite television show: “I love Phillies baseball, and my wife is kind enough that she
allows me to sit glued to my computer screen and watch the feed on MLB.com.”

Favorite song: “I'm a big fan of Harry Nilsson, Ben Folds and Brian Wilson. I think ‘Layla’ is
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one of the greatest rock ‘n’ roll songs ever written.”

Favorite movie: “Lost in America. Albert Brooks is a genius.”

Favorite book: “The World According to Garp.”

Favorite restaurant: “Knickerbockers here in New York City. It's where I got engaged to my
wife.”

Beverage of choice: “I'm enjoying a Poland Springs water as we sit here, and I've been
known to have a glass of red wine when the occasion allows. I probably drink too many diet
colas.”

Hobbies: "I love computers. I've been trying to learn piano, God help my neighbors. I play
basketball with my daughter. I have two daughters, and my life is pretty full between my family
and my professional life.”

E-mail address: “kevin.magee@foxnews.com.”

Advice for broadcasters: “Il borrow advice from Roger Ailes: Be authentic, be what you
are, because you can‘t keep up an act for very long. If what you are is good enough, you'll make
it just fine; and the good news is, if it doesn’t work out, you're still you.”
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Summit 2005

DECEMBER 8-11, 2005
Nashville Marrictt at Vanderbilt University
Nashville, Tennessee

j—————— -| REGISTER ONLINE at www.radioandrecords.com | — — - — — — -

SUMMIT FEES

(Summu

EFORE SEPTEMBER 30, 200 299
L registration BEF S ¥ 2 3

OCTOBER 1 - NOVEMBER 4,2005 $325

I
ER 5 - DECEMBER 2, 2005
| FAX THIS FORM BACK TO 310-203-8450 NOYEMBERS- D 6350
| OR MAIL TO: Please print carefully or type in the form below. AFTER DECEMBER 2, 2005
R&R Christian Sumrmriz Full payment must accompany registration ON-SITE REGISTRATION ONLY $400
| P.O. Box 515408 L form. Please include separate forms for each
_ istration. Photocopies are acceptabte.
| Los Angeles, CA 92051-6708 —
[ ORREGISTER ONLINE AT www.radioandrecords.com METHOD OF PAYMENT
PLEASE ENCLOSE SEPARATE FORMS FOR EACH INDIVIDUAL REGISTRATION
| MAILINS ADDRESS
I Amount Enclosed: $
l Name [ visa [ Mastercard [ American Express 3 check
= Account Number | J
l Title
Expiration Date
l Call Lette s/Company Nare { ‘ | |
l Street Month Date  Signature
I City State Zip Print Cardholder Name Here
I Tele
prone # Fax# Call the R&R Christian Summit
rd
| == QUESTIONS? [ e at 310.788-1696
|

R e e e e e e - e e e e e e o oo o o o o o o o o = - - === = e e e - — - —

reser\'atlons

Thank you for requesting reservations at the FEDE IO CHRISTIAN SUMMIT RATE
1 Nashvil e Marriott a- Vancerbilt University. Our staff would like to take the
| opportunity to extend a wa'm welcome to you during your upsoming Standard (king/double) $119/ night
| meeting.
R cenfirm your reservation, your arrival must be guaranteed by charging one
| nights deposit to a major c-edit card, or you may send payment by mail. Jeposits FOR HOTEL RESERVATIONS, PLEASE CALL:
| will b2 refunded only if reservetion is cancelled by November 18, 2005. 615-321-1400
| * Reservations requested after November 18, 2005 or after the room block has been Or reserve your hotel room online at www.marriott.com/bnaav
| filled are subject to availabi ity and may not be available at the Summit rate. using group code: rrerrca
|- Check in time is 3:00 pm: cteck out time is 12noon. Or mail to: Nashville Marriott at Vanderbilt University

2555 West End Avenue, Nashville, TN 37203
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Establlsh Your Presence
with Roll-a-Sign™

WWW. 959TheRonch com

©® Cost-effective and Durable ©
® Perfect for concerts, events and giveaways ©
©®  Will beat or match competitor’s pricing* ©

Roll-a-Sign™ disposable plastic banners are a cost effective way to promote your station,
company or special event. Each banner is printed on high quality, weather resistant, 6 mil
plastic film. We can print up to four spot colors of ink per banner. Depending on the con-
figuration of your logo, you can get anywhere from 169 to 340 banners on a 1,000 roll.

It's easy to use ... just roll off the desired length and cut! Indoor or outdoor, Roll-a-Sign™
gets your message across and is ideal to give away at concerts and other public events.

Fax us your logo along with the specific color separations and size, and we will give you a
free quotation. If you have questions, please contact Roll-a-Sign™ TODAY!

Visit our website today for more information or call to place an order!

il ol

www.rollasign.com
1-800 2316 74

Reef Industries, Inc. - 9209 Almeda Genoa Rd. - Houston, TX 77075
Phone 713-507-4200 - Fax 713-507-4295 - email: ri@reefindustries.com

©2004 REEF INDUSTRIES, INC. Roll-a-Sign is a registered trademark of Reef Industries, Inc. *Restrictions apply. Call for details!
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