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[— 'KENNY CHESNEY's|
FIRST DECADE OF HITS

A Country Superstar
It's been 10 years since Kenny Chesney Rad his first top
five single, “Fall in Love,” and back then not many people
would have predicted that he'd be where he is today.
This week R&R presents a salute to Chesney’s amazing
career that includes an interview with the man himsglf
and the remembrances of many of the people involved in
his long climb to the top. It all starts on Page 51.
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ALREADY PLAYING ON OVER 75 MAINSTREAM TOP 40 RADIO STATIONS

® OVER 650,000 SOLD (CERTIFIED GOLD) @ 667x (+242) Debuf@‘ _2
® SOLD OUT U.S. TOUR IN NOVEMBER. ® Top 40 Mainstream BDS: 632x (+231)
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IN DEFENSE OF
INDEPENDENTS

Even before New York Attorney
General Eliot Spitzer's investigation
into payola was completed, many

~ major broadcast companies had
instituted blanket policies that forba(#
their stations from having any
communicatien with independent

" promoters. This week independents
comment on the new climate in the
business and:remind us of the
important services they provide to t
radio and fecord industries.

See Page

NO. 1 ROCKERS

Two Rock stations managed to claw|
their way to the top in their markets|
this summer, hitting No. 1 12+. Thi
week Rock Editor Ken Anthony talk
to the PDs of WHJY/Providence an
KLAGY/EI Paso about their sweet
SUCCESS.

See Page
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| By Brida Gonnolly

| R&R Technolol ‘?y Editor
beonnolly@radioandrecords.com

Grokster, one of two
' peer-to-peer defendants in

| the long-running MGM v.

| Grokster copyright-infringe-
ment lawsuit, on Monday
ceased operations after set-
tling with the rec-
ord labels and
movie studios for a
reported $50 mil-
lion.

A notice appear-
ing on the P2P’s .
website at www.
grokster.com reads, in part,
“There are legal services for
downloading music and
| movies. This service is not
.| one of them.”

The settlement ended a
legal dispute that dates
¢ | back to October 2001, when
.| the RIAA and the Motion
* | Picture Association of
| America sued P2P opera-

Ltors Grokster and Mor-

KS'beI’ under the Sony Beta-
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THE GLORY OF GOSPEL

This week R&R focuses on the gospel industry, taking a
look at its past, present and future. With Gospel radio
stations more popular than ever and gospel records
selling well, industry experts offer their opinions on how
to expose even more people to the music’s uplifting
message and talk about some of the artists who have
influenced them. Page 38.

What's your emergency plan? Page 86

Grokster Settles With Labels
P2P shuts down in deal with RIAA and MPAA

pheus parent StreamCast
Networks for vicarious and [ A
contributory copyright in-
fringement related to the
massive unauthorized trad-
ing in copyrighted material
over the P2Ps’ networks.
Grokster and StreamCast
were granted sum- | &
mary judgment in
the District Court
and again in the
Ninth Circuit on
the grounds that, |

max decision, their
substantial non-infringing
uses protected them from li-
ability. But the Supreme
Court in June overturned
those rulings, saying P2P de-
velopers can be held liable
for infringement they “inten-
tionally induce” and re-
manding the case to the Dis-
trict Court.

GROKSTER See Page 12
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03 Results Tepid;
Some Uncertain
About Q4 Outlook

By Joe Howard

R&R Washington Bureau Chiet
Jhoward@radioandrecords.com

The Q3 eamnings season for
radio companies has been
marked by lukewarm perfor-
mances and cautious outlooks
for the remainder of the year.

On Tuesday Cumulus Me-
dia reported that Q3 net in-
come dipped from $9.3 million
to $9.1 million and remained
flat at 13 cents per share, in line
with Thomson Financial ana-
lysts’ expectations.

Net revenue rose 2%, to
$85.3 million. Local advertising
revenue rose 5%, but national
advertising decreased 12%.
Overall, Q3 revenue grew in 33
of Cumulus’ 61 markets.

Station operating income
was flat at $32.4 million, while

Q3 See Page 8

Gleason PD Of WBBM- AM/Chlcugo

Ron Gleason, currently WBBM-AM/Chica-
go’s evening news anchor and Chicago Bears
pre- and post-game host, has been named PD of
the Infinity News outlet, effective Nov. 14.

He assumes day-to-day programming duties
formerly handled by Drew Hayes, who was re-
cently appointed VP/Programming for WBBM-
AM and FM Talk clustermate WCKG.

“We did an extensive search for the right can-
didate, and Ron filled the bill in every category,”
said Infinity /Chicago Sr. VP/Market Manager
Rod Zimmerman. “He knows the WBBM prod-

Gleason

uct and the WBBM newsroom and will transi-
tion extremely well into his new role. I am confident that Ron’s

=S =

GLEASON See Page 12

Kalman To Head ABC/Minneapolis

By Sarah Vance

R&R Staff Reporter
svance@radioandrecords.com

Marc Kalman has been named President/ GM
of ABC Radio’s Minneapolis cluster, overseeing
Classic Rock KQRS, Active Rock KXXR and
Triple A trimulcast WGVX, WGVY & WGVZ.
He was most recently VP/GM of Hubbard’s

crosstown KSTP.

A 35-year Minneapolis-radio veteran, Kalman
has also been VP/GM of the market’'s KDWB,
KTCZ and WLOL. Under his guidance, KDWB

Kalman

was recognized with three Marconi and three
Crystal Awards. Kalman resume also includes stints as GSM of

KALMAN See Page 12

By Al Peterson

R&R News/Talk/Sports Editor
apeterson@radioandrecords.com

It’s always news when a ra-
dio personality marks three de-
cades of success, but it's
even bigger news when
those three decades
have been spent at the
same station. Such is §f
the case with KGO/
San Francisco’s Ronn
Owens, who recently
celebrated 30 years on
the air at ABC Radio’s
Bay Area News/Talker.

Since 1975 Owens
has ruled the Golden Gate
City’s Talk radio scene, at-
tracting more than half a mil-
lion devoted fans. Numerous
world leaders, celebrities and
newsmak-ers from all walks
of life have visited his show.
In a format that explores ev-

Owens

Thirty Years On Top

Bay Area talk host Ronn Owens marks a milestone

erything from local politics
and pop culture to current
events, personal issues and
just plain gossip, Owens
serves as the ringmas-
ter of a daily elec-
tronic town hall meet-
ing.

What is the secret of
Owens’ success in the
Bay Area? “I've grown
up with the KGO au-
dience,” he says. “We
know each other. We
have certain mile-
stones in our lives that
we share. There’s a great sense
of community.”

As to his philosophy on
what it has taken to become
successful as a Talk radio host,
Owens says, “You've got to keep

See Page 14~

Arbitron Plans To
Test Amended
Diary Instructions

By Adam Jacobson

R&R Mangement/Marketmg/Sales Editor
ajacobsond@radioandrecords com

Following two days of de-
bate last week at the Arbitron
Advisory Council’s November
meetings in Dallas, Arbitron
has agreed to test — rather than
immediately implement —
amended language in its writ-
ten diarykeeper instructions re-
garding satellite and Internet
radio listening,

The newly written instruc-
tions were one of the biggest
issues to come out of the meet-
ings. Arbitron Advisory Council
Chairman Nick Anthony told
R&R that both the council and
the NAB Committee on Local
Radio Audience Measurement
questioned the wording of the
instructions, with both groups

ARBITRON See Page 18
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FCC Extends EAS Rules To Digital Media

By Joe Howard

R&R Washington Bureau Chief
jhoward@radioandrecords com

The FCC, during its Nov. 3
monthly meeting, adopted rules
that will require digital media —
including satellite radio and tele-
vision and digital broadcast radio
and television — to join analog
broadcasters in carrying national
Emergency Alert System warn-
ings and notices.

All digital media must com-
ply by Dec. 31, 2006, except sat-
ellite TV, which has until May
31, 2007.

As is the case for analog broad-
casters, carriage of state and local
EAS notices wi'l remain volun-

Cumulus” CHR/Pop KCHZ
(Z-95.7)/Kansas City on Nov. 3

shifted to CHR/Rhythmic useees
v’

as “95.7 The Vibe” un-
der existing OM/PD _
Maurice Devoe. The |
airstaff has exited,
including morning $N
team Scott Adams and
Crystal McKenzie, and
the station is running jockless un-
til Devoe hires new talent.

“We wanted to clearly define
our position inm the market,”

KCHZ/Kansas City Adopts Rhythmic 'Vibe'

. However, national messages
mugst be transmitted over all pro-
grgn\ streams, which presumably
ingludes digital-radio secondary
audio channels.

n the case of satellite radio

and TV, the FCC said that while
providers may design their own

Commission attorney JeanAnn
Collins — who presented the
iteg\ to the commissioners —

sap subscription services will be

encouraged to carry local notices
<L - -
11 a manner consistent with

FCC See Page 12

"

Devoe said. “We researched the
ket and found that Kansas
Clty lacked a fun, upbeat ra-
\le station that plays
2 rhythmic music. We've
worked behind the
scenes for the last
; couple of months on a
radio station that we
?  feel really captures the
vibe of Kansas City.”

[ its first hour The Vibe played
Blagk Eyed Peas” “My Humps,”

KCHZ See Page 12

|
|
|
1

WDNC/Raleigh Flips To Sports Via lMA

McClatchey launches ‘The Bull’ a

McClatchey Broadcasting, which
owns and operates Sports WRBZ
(The Buzz)/Raleigh, has entered
into an LMA with Curtis Media to
launch a second Sports outlet in
the market, at WDNC. WDNC
has dropped its simulcast with
Curtis” News/Talk WDNZ/Ra-
leigh and adopted the new moni-
ker “SportsRadio 620, The Bull.”

The Bull’s new lineup includes

part of deal with Curtis

The| Morning Mojo with Morgan
Patrick and Joe Ovies (6-10am);
Bill Rosinski (10am-noon); The
Bull Pen with Chris Clark (noon-
1pm); Sporting News Radio’s
syndicated James Brown Show (1-
3pm) and Tim Brando Show (3-
6pm); and The ACC Conference
Call (6-9pm). Late-nights and

WDNC See Page 12

Dr. Judy Kuriansky and Rather.

The Library of American Broadcast/ng recently held its third annual Celebration

of Giants luncheon at the Grand Hyatt in New York, honoring several broadcast

pioneers, including Bob Bennett, Dan Rather and the Tichenor family. Seen here
during the festivities are (I-r) event host Charles Osgood, LAB board member

Jeffries Joins Riviera As VP/Programming
He'll also serve as PD of new Vegas Alternative ‘Area 108’

JJ Jeffries has been
hired as VP/Program-
ming for the Riviera Broad-
cast Group, overseeing
Alternative KED]J (The
Edge)/Phoenix and Las
Vegas’ Smooth Jazz KOAS
and Alternative KVGS
(Area 108).

He will also serve as
day-to-day PD of Area
108, which signed on about a
month ago and is currently
searching for an Asst. PD and/or
MD who will report to Jeffries.

Jeffries has spent the last decade
programming Edge rival San-
dusky’s Active Rock KUPD/Phoe-

x. “After more than 10 years at

Jeffries

KUPD, it was time for a
new challenge,” Jeffries
said. “RBG offers me the
ability to grow with my ca-
reer. At the same time, [
will be able to help them
grow.”

A 20-year radio veteran,
Jeffries started his career as
an air personality at KRSI/
Minneapolis. He later be-
came MD of KJJO/Minneapolis
and held programming gigs in
Monterey and Palm Springs, CA
before settling in Phoenix.

“He has been a tough competi-
tor,” KEDJ PD Kevin Mannion
said of Jeffries.” We are thrilled to
have him on our team.”

MTV Networks Taps Wolf As Pres./C00

Michael Wolf has been
named to the newly cre-
ated President/COO posi-
tion at MTV Networks.
The former Managing
Partner of McKinsey &
Co.’s global media, enter-
tainment and information
practice will lead MTV’s
business and technology
operations and report to
MTV Networks Chair-
man/CEO Judy McGrath.

“We're thrilled that Michael is
joining MTV Networks,” Mc-
Grath said. “His incredible opera-

Wolf

tional, digital-media and
marketing expertise will
help us further extend
our global brands across
multiple platforms.

“He will also help us
become an even more
valuable partner to our
advertisers, distributors
and international busi-
ness partners looking to
solve their most difficult
marketing challenges in today’s
changing media landscape.”

WOLF See Page 18

Al Payne has been promoted to
OM of Radio One/Richmond,
comprising Urban WCDX, Urban
AC simulcast WKJM & WKJS
and Gospel WPZZ. Payne re-
mains PD of WKJM & WK]JS
while Reggie Baker remains PD of
WCDX & WPZZ.

Payne joined Radio One/Rich-
mond in 2004, after spending two
years as OM of Cumulus’ Urban
AC WKXS and Urban WMNX in
Wilmington, NC. Over the course
of his 16-year career, he’s also pro-

www americanradiohistorv com

' Radio One/Richmond Ups Payne To OM

grammed Service Broadcasting'’s
Urban AC KRNB/Dallas and
Entercom’s Urban AC WQMG/
Greensboro, as well as Urban AC
simulcast WFXC & WFXK/Ra-
leigh.

“Al Payne is the type of leader
who will build on the success
we’'ve created here,” said Radio
One/Richmond Market Manager
Linda Forem. “He’s been a major
force in our success. He is a pas-
sionate programmer and man-
ager.”

Smooth Jazz Back

On Portland Radio
KRVO makes way for KIJZ

Clear Channel on Nov. 4
flipped Classic Rock KRVO/Port-
land, OR to Smooth Jazz KIJZ.
The Smooth Jazz format has been
absent from the market since Feb-
ruary 2002, when Infinity flipped
KK]JZ to AC KLTH.

Clear Channel Regional VP/
Programming, Oregon/Western
Washington Tony Coles serves as
KlJZ’s PD, and Alan Lawson is
Asst, PD/MD.

“Clearly, there is a hole in the
marketplace for Smooth Jazz,”
Coles told R&R. “We've heard for
quite some time from listeners of
the former Smooth Jazz station
how much they miss it.

“From the advertising stand-
point, clients have commented
time and again that they can’t be-
lieve that a city the size of Port-
land doesn’t have a Smooth Jazz
station.”

Henson Hired As
KZNX/Austin PD

Gregg Henson has joined Sim-
mons Media’s Sports KZNX (The
Big 1530)/Austin as 5
PD. He succeeds |
Eric Kaelin, who |
has been promoted Fi§ =
to OM for KZNX
and simulcast part-
ner KWNX. Kaelin
will remain on-air
as part of The Big
1530’s morning Henson
show.

Henson, who will host after-
noon drive at KZNX, was most
recently midday co-host at Infin-
ity FM Talker WKRK/Detroit. Be-
fore joining WKRK in November
2003, Henson held PD posts at
Infinity’s Sports WXYT and Clear
Channel’s Sports WDFN, both in
Detroit.

“We feel Gregg has the track
record and experience necessary
to help build a world-class radio
station,” Simmons/Austin Divi-
sion President Daryl O’Neal said.
“The addition of a creative talent
like Gregg in a market like Aus-
tin should give us the ability to
compete not just with Sports ra-
dio but with the entire radio

HENSON See Page 12

R&R Observes
Thanksgiving

R&R’s Los Angeles; Nashville;
and Washington, DC bureaus will
be closed Thursday, Nov. 24 and
Friday, Nov. 25 in observance of the
Thanksgiving holiday.
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JOE HOWARD

Jjkoward@radioandrecords.com

Emmis, Entercom In ABC Radio Hunt

Execs from hoth companies confess interest

igh-ranking executives from Entercom Communica-

tions and Emmis Communications have revealed that
their companies are interested in acquiring the ABC Radio
group should ABC parent Walt Disney Co. decide to part
with its radio stations — and each believes his company of-
fers the best potential new home for the stations.

During Entercom’s Q4 conference
call CEO David Field revealed that
his company is one of several active-
ly pursuing the ABC stations. Field
outlined a well-thought-out scenar-
io that would have Entercom com-
bining with the ABC Radio group
should Disney select Entercom as
the winning bidder.

Addressing Disney’s concerns
about the tax considerations of a
deal, Field said, “One possible struc-
ture would involve a merger in
which Disney shareholders would
receive a majority of the outstanding
shares of Entercom and a majority of
the voting structure of Entercom. We
would also lever the resulting bal-

ance sheet of the combined compa-
ny at a higher level than Entercom'’s
current level.

“If Disney ultimately elects to
engage in a transaction involving
this operation, we believe it repre-
sents an attractive growth opportu-
nity for Entercom, but only if the
terms and conditions of the deal
make sense for our shareholders.”

Field cautioned, however, thatno
deal is yet in place.

Field also acknowledged that En-
tercom considered buying Susque-
hanna Radio — which was recently

ABC BIDDERS See Page 6
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Cumulus-Susquehanna Deal Ups Value
Of ’05 Station Sales

he acquisition of Susquehanna Radio by the newly formed Cu-

mulus Media Partners will “dramatically improve” the expected
sales value of radio stations in 2005, BIAfn said last week. Thanks
to the deal, announced Nov. 1, BIA has bumped up its estimated
value for 2005 station sales from $2 billion to $3.2 billion.

CMP is acquiring the Susquehanna properties for $1.2 billion, and
the purchase increased the station-sales value for the first 10 months
of 2005 to $2.74 billion for 770 stations, up 63% from the same pe-
riod in 2004. BIAfn called the deal “a prime example of a group re-
sponding to competitive challenges by logically merging assets to
improve revenue and cash flow performance.”

BIAfn VP Mark Fratrik said, “The acquisition adds three new top
25 markets to the portfolio of Cumulus’ radio stations, which histori-
cally have been more focused on medium and smaller markets.

“Additionally, in the Houston and Kansas City markets, the ac-
quisition allows for a larger local combination of radio stations, which
could lead to potential cost efficiencies and the creation of more com-
petitive operations. Finally, the acquisition adds radio stations in geo-
graphic areas that are near other Cumulus properties, allowing for
effective regional management.”

Internet Speech Act Fails To Pass; New Vote To Be Set

he Online Freedom of Speech Act failed to pass in the House

last week under a motion to suspend House rules and adopt
the bill, a procedure sometimes used for bills that are widely ex-
pected to pass. The bill did not get the two-thirds majority required
to pass under a rules suspension, but, with the vote 225-182 in fa-
vor, it is expected to pass when it's brought up again under regular
rules.

The Online Freedom of Speech Act is intended to protect Internet
bloggers, e-mailers and website operators from running afoul of the
Bipartisan Campaign Reform Act (a.k.a. McCain-Feingold) when they
discuss politics on the 'Net. It would add a single line to the Federal
Election Campaign Act of 1971: Following the definition of what con-
stitutes “public communication” subject to being treated as in-kind
campaign contributions, it would add the words “Such term shall not
include communications over the Internet.”

Infinity’s Hollander, Barnett Look Forward

n a webcast posted last week on Infinity’s website, infinity Chair-
man/CEQ Joel Hollander and President/Programming Rob
Barnett took questions regarding the rollout of the “Free FM” Talk

Continued on Page 6

Radio Execs Embrace Chunge

Satellite, consolidation covered at N.Y. confabs

% ppearing at investor conferences on Monday, executives

o
£

2" from Arbitron, Regent Communications and Salem
Communications talked about the new challenges in radio’s
competitive marketplace and how they’re preparing their
companies to address those challenges.

Salem CFO David Evans said at
the Harris Nesbitt Media & Enter-
tainment Conference that his compa-
ny is taking advantage of its niche as
a Christian-themed content provid-
er to gain a foothold among the new
media that threaten to steal listeners
away from radio.

“We think about how new media
interact with old media, and we are
seeing that listeners to audio prod-
uct have new choices,” Evans said.
“Five years ago they basically had
radio, CDs and tapes. Today listen-
ers can go to satellite radio and In-
ternet radio, and they can download
podcasts.

“We'd like to participate in those
businesses so if there's share-shift be-
tween traditional radio and new
media, whatever we lose on one
hand, we’ll pick up on the other.”

Evans noted that Salem provides
Christian Talk & Teaching program-

ming to XM and said visits to Sa-
lem'’s websites are up 20% this year.
“We want to be proactive about
this,” he said. “There are new dis-
tribution channels and mecha-
nisms, but, rather than ignoring
them, our attitude is to embrace
them.”

On the issue of satellite radio,
Arbitron President/CEQO Steve
Morris said he believes satellite ra-
dio is a positive for the ratings and
research firm’s business and that the
burgeoning pay-radio industry
won't cause problems for broadcast
radio.

Appearing at the Bear Stearns
Mid-Cap Investors Conference,
Morris said satcasters XM and Siri-
us are “in the advertising business.”
He went on, “Both XM and Sirius
offer channels that have advertising,
and [Sirius CEO] Mel Karmazin is

CHANGE See Page &
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ABC Bidders

Continued from Page 4
sold to a group led by Cumulus
Media for $1.2 billion — but even-
tually decided it wasn't the right
move.

“We have a long history of not
participating in potential transac-
tions that don’t make sense for our
shareholders,” Field said. “We be-
lieve smart, prudent acquisitions
can lead to great rewards for share-
holders but concluded the Susque-
hanna transaction did not generate

sufficient value to Entercom share-
holders.”
Emmis Steps Up

On Monday Emmis CFO Walter
Berger threw his company’s hat into
the ABC Radio ring, saying he be-
lieves Emmis is the best candidate
to take the stations.

“There is no better strategic fit,”
Berger said at the Harris Nesbitt Me-
dia & Entertainment conference. “We
believe their assets and our assets
provide the greatest synergies out of
any potential combination. If you

look at our matchup with their assets
and our ability to operate in major
markets like they do, we're probably
best-positioned to extract synergies
in the quickest timetable possible.”
However, Berger said Emmis
would only pursue a deal if it made
sense for the company’s sharehold-
ers, pointing to Emmis’ lack of in-
terest in Susquehanna as an exam-
ple. “It was a great set of properties,
but we weren't willing to take our
company'’s leverage up to excep-
tionally high levels,” he said.

Change

Continued from Page 4

an advertising guy from way back.
Satellite radio is just two more na-
tional radio services. It doesn’t crip-
ple radio.

“Satellite radio is for real, but I
don't think it alters the business in
a fundamental way. I think radio op-
erators are really more concerned
aboutiPods than they are about sat-
ellite radio.”

Consolidation In The Air
Morris said he believes radio-in-
dustry consolidation has been a “net
positive” for Arbitron, though he
added that, if there is a negative, it

is in price negotiations and what
radio companies believe they
should pay for Arbitron’s services.

The changing marketplace has led
Arbitron to protect and build its core
ratings business and expand its dom-
inance in the area. But just because
Arbitron has a near-monopoly on
radio ratings in the U.S., Morris said
that doesn’t mean the company fails
to address customer concerns. “We
go with customer satisfaction as if
there were 50 other people going at
us,” he said.

Back at the Harris Nesbitt confer-
ence, Regent CEQ Bill Stakelin said
there has been a real increase in the
number of companies interested in

merging with Regent. While no of-
fer is being seriously considered,
Stakelin said, “We're never going to
limit our options to our sharehold-
ers.” He said every offer will be con-
sidered and reviewed.

Additionally, in its presentation
Regent reiterated its focus on local
dollars in its markets, noting that
“Main Street” accounts for 85 cents
of every dollar Regent’s sales teams
bring in. It said that being highly
visible while delivering a good
product to the local marketplace is
a primary company goal.

Additional reporting by Adam Jacob-
son.

Jimmy Steal
Vice President

of Programming,

Emmis Communications
Programming Director
Power 106

Los Angeles

g
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All transaction information provided by
BIA’s MEDIA Access Pro, Chantilly, VA.

® KWWV-FM/Santa Margarita (San Luis Obispo), CA Undisclosed
® WGTX-AM/De Funiak Springs, FL $325,000

® WEFL-AM/Tequesta (West Palm Beach), FL $2.8 million

® KTOZ-AM/Springfield, MO $275,000

® WRGC-AM/Sylva, NC Undisclosed

¢ KITG-FM (CP)/Gonzales, TX $36,000

Full transaction listings, posted daily, can be found at
www.radioandrecords.com.

e FM CP/Mesquite, NV and FM CP/Hurricane,

ur

PRICE: $11.5 million

TERMS: Asset sale for cash

BUYER: Simmons Media Group, headed by President Craig
Hanson. Phone: 801-524-2600. It owns 24 other stations,
including KADD-FM/Logandale, NV.

SELLER: College Creek Broadcasting, headed by President
Neal J. Robinson. Phone: 312-204-9900

FREQUENCY:- 96.7 MHz; 103.1 MHz

POWER: 58kw at 2,383 feet; 92kw at 2,034 feet
COMMENT: Simmons is acquiring an FM CP in Mesquite,
NV, listed as BNPH-20041228ABA, and an FM CP in
Hurricane, UT, listed as BPH-20050124A]V.

A credit of $100,000 will be granted, as this serves as
costs for building out the Hurricane, UT station. A
$1,869,000 deposit has been made and will be credited
against the purchase price of the first station to close.
The balance is payable in cash at closing.

 DATE

Dollars to Date: $2,789,212,391
(Last Year: $1,831,332,950) §
Dollars This Quarter: $1,384,693,581

Stations Traded This Year: 784

138

(Last Year: 194)

(Last Year: $374,876,468) |

(Last Year: 835) &

:

|

Continued from Page 4

stations, life after Howard Stern’s departure to Sirius and Infinity’s
plans regarding streaming content online.

Stern will be replaced on Infinity's O&Os by several programs,
including shows hosted by David Lee Roth and Adam Carolla and
the already-syndicated Rover’s Morning Glory, and Hollander said,
“We thought that replacing Howard with one person was not the way
to go. We're going to regionalize it and help advertisers in those
regions of the country with new solutions and new content moving
forward.”

Hollander said advertisers, including some that never bought time
with Stern, are already asking about airtime with the new morning
shows. “| think we've proved over the last year that we're coming
up with good solutions — different components for advertisers to
cut through and get a return on investment,” he said. “We believe
these shows are going to work.”

Asked about Free FM, Barnett said, “We realized that there was
an opportunity to build on the success of some of our FM Talk sta-
tions, like KLSX/Los Angeles, and we think we've done that with Free
FM, which is really a nonformatted approach to FM Talk.”

About Infinity’s streaming plans, Hollander said, “We are already
streaming our FM Talk stations, along with our oceanfront-property
News stations. It's a very important component moving forward for
listeners, interactive and advertisers.” Bamnett added that the shows
that will replace Stern beginning in January 2006 will be streamed

online. Continued on Page 12
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free cash flow increased 1%, to $21.6
million. On a pro forma basis, net rev-
enue grew 1%, to $84.9 million, and
adjusted EBITDA rose 1%, to $28.8
million. Cumulus expects Q4 pro
forma net revenue to be flat or slightly
down compared to last vear.

During Tuesday morning’s earnings
conference call, Cumulus Chairman/
CEO Lew Dickey said the company
is actively promoting a migration to
shorter spots. “We've been earmarking
one of the minutes of our last break for
two 30s, and that’s gone very well,” he
said. “In some markets, we're actually
expanding to a second one, and we are
seeing greater demand across the
board for 30s and 15s.”

Dickey said Cumulus has also de-
veloped a plan to use shorter ads to
bring new advertisers into radio. “We
worked on an initiative earlier in the
quarter to sell some 15s by putting a
package together for some nontradi-
tional advertisers, and we’ve fared ex-
tremely well,” he said. “We sold it out
very quickly, at a pretty good rate —
15s at 30% of the 60-second rate — so
that’s worked out very well for us.

“The trend toward shorter spot
lengths is going to continue, and 1
think it will continue across the coun-
try, albeit at a measured pace.”

Industry Cooperation On HD Radio

He’s been talking about working
with his peers on an HD Radio strat-
egy for some time, and on Nov. 4
Entercom CEQ David Field said those
plans are firming up.

“There is a lot of stuft in the works,”
he said during Entercom’s Q3 earn-
ings conference call. “At this point it's
not appropriate to comment beyond
that, but I think it would be accurate
to speculate that there is going to be a
tremendous amount of industry col-
laboration toward a very exciting
rollout of HD Radio from the stand-
point of content and promoting the
technology. I'm very excited about the
progress we're making.”

Entercom’s Q3 net income rose
from $20.2 million (41 cents) to $22
million (48 cents), the per share result
a penny ahead of Thomson Financial
analysts’ expectations. Net revenue
increased 2%, to 5115 million, while
operating income increased 3%, to
$41.5 million. FCF rose 1%, to $34.5
million.

Entercom’s Q3 results were im-
pacted by the effect of Hurricane
Katrina on the company’s six-sta-
tion New Orleans cluster, including
$1.7 million in costs and $1.5 mil-
lion in damages and accounts-re-
ceivable reserve. Additionally, the
company donated $250,000 to a re-
lief fund for Entercom emplovyees
affected by the storm.

Looking ahead, Entercom expects
to post Q4 net revenue of $107 million-
$109 million, or flat to down 2% on a
same-station basis.

Radio’s Ongoing Struggles

During his company’s Q3 earnings
call, Radio One CFO Scott Royster
discounted forecasts suggesting that
the radio business is rebounding.

“The radio industry is soft right
now, and these people who think that
radio is bouncing back are just
wrong,” Royster said during the Nov.
4 call. “Radio is mired in a flattish
growth environment, and the indus-
try is looking fairly anemic right now.
That's the reality of the situation.”

While Radio One provided Q4
guidance, Royster said the current
uncertainty probably explains why
some other radio companies haven't
done the same.

Providing the backbeat to America’s backbone.
Since 19571, Armed Forces Entertamment has halped America’s brightest stars
entertain America’s brightest hopes overseas. Gain unprecedented exposure 10

a foyal audience of over 500.000 military personnel worldwide and the satistacti
of knowing you piayed your part for the USA. For more informatior on touring
through AFE wisit wwaw armecforcesentertainment.com.

FORCES

ENTERTAINMENT

WHERE STARS EARN THEIR STRIPES
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THE BANKS OF OKLAHOMA ABC Radio Networks syndicated
morning host Doug Banks recently visited affiliate KVSP-FM/Okiahoma City.
Seen here (I-r) are Banks; Willis Reed, VP/Operations for the New Orleans
Hornets, who are temporarily calling Oklahoma City home; and KVSP & KRMP-
AM/Oklahoma City MD DJ Eddie Brasco.

-

“Other folks aren’t even out with
guidance right now,” he said. “And
why not? Because they don’t have a
clue what the industry is going to do.
I'm not at all putting people down, be-
cause I thought about not giving guid-
ance too. It’s a really tough environ-
ment out there for radio right now.”

A one-time $5.3 million noncash
charge tied to the termination of Radio
One’s contract with Interep forced Ra-
dio One’s Q3 operating income down
2%, to $38 million, and led to flat SOI
of $47.3 million. Excluding that charge,
operating income and SOl would have
increased 12% and 11%, respectively.

Radio One’s net income applicable
to common shareholders slipped from
$11.7 mullion to $11.5 million and was
flat at 11 cents per share, well shy of
Thomson Financial analysts forecast of
16 cents.

However, the integration of resuits
from Reach Media — in which Radio
One holds a controlling interest —
along with growth in Radio One’s At-
lanta, Charlotte, Cleveland, Dallas,
Houston and Minneapolis markets, led
Q3 net revenue to grow 20%, to $101.4
million. FCF increased 3%, to $26.7 mil-
lion.

For Q4, Radio One predicts net rev-
enue growth in the mid-teen percent-
age range and mid-single-digit growth
for operating income and SOL
Hurricane Impact Stalls Cox Outiook

Chairman /CEO Bob Neil explained
during Cox Radio’s Nov. 2 Q3 eamn-
ings conference call that Hurricane
Wilma’s effect on the company’s Mi-
ami cluster contributed to Cox’s fail-
ure to provide Q4 guidance .

“We sat down to work on it at the
same time we were trying to get some
information out of Miami,” Neil said.
“It was verv difficult for us, not hav-
ing a very complete picture of what
was going on in Miami, to come up
with a good, accurate play on guid-

While Neil revealed that Q4 is pac-
ing flat, he said several factors could
affect the numbers, including last
year’s Florida hurricanes. “A year ago
we still had some hurricane revenue
lingering on in Florida, and we also
had some pretty heavy political dollars
— particularly in Florida — in Q4 of
last year,” he said.

“We really don't know what the ef-
fect of Wilma is going to be for South
Florida, so it was very difficult for us
to come up with guidance that we
thought would be very meaningful.”

Cox Radio’s Q3 net earnings rose
from $18.4 million (18 cents) to $21.5
million (21 cents), the per share result
a penny ahead of Thomson Financial
expectations. Operating income rose
12%, to $42.5 million.

While revenue fell 3%, to $113.2 mil-
lion, the profit increase was boosted by
a 24% decline in costs due primarilv
to the discontinuation of Cox’s agree-
ment to broadcast Atlanta Braves base-
ball games. Minus that, Q3 revenue
would have increased 2%.

National Share Growth For Citadel

Citadel Broadcasting’s national
dollars are growing despite the soft
environment. During the company’s
Nov. 3 Q3 earnings call, CEO Farid
Suleman said Citadel’s national ad
spending fell by more than 5% during
Q3 but noted that national revenue
now represents 15% of the company’s
total revenue. On the flip side,
Citadel’s local revenue grew 3% dur-
ing Q3.

Net revenue grew 2%, to $109.6 mil-
lion, thanks to increased revenue in
Citadel’s Baton Rouge; Buffalo; and
Modesto, CA markets. Those gains off-
set revenue declines in Colorado
Springs; Lansing, MI; and Reno, NV.

Suleman said Citadel’s New Or-
leans stations recorded no revenue
during September and late August
due to Hurricane Katrina, resulting in
a 1% revenue drag for Q3. Excluding
the New Orleans market, consolidated
net revenue increased 3%.

Net income fell from $90.1 million
(62 cents) to $20.5 million (16 cents),
the per share result matching Thom-
son Financial expectations. Citadel’s
(3 2004 net income was impacted by
a one-time tax benefit. Excluding that,
the company would have posted a
$2.1 million net loss last year.

SOl rose 4%, to $50 million, while
FCF rose 1%, to $38.4 million. Operat-
ing income rose from $6.1 million to
$40.8 million, due primarily to de-
creased depreciation and amortization
expenses. Also, Q3 2004's operating

Continued on Page 10
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income included a $16.4 million non-
cash contract-termination charge
from Citadel’s defection from na-
tional rep firm Interep to rival Katz.

SBS Sees Mixed Q3

Early extinguishment of debt by
Spanish Broadcasting System re-
sulted in a net loss applicable to com-
mon stockholders of $35.4 million (49
cents per share), compared to income
of $12.2 million (19 cents) in Q3 2004.

However, growth at recently
launched Regional Mexican KRZZ/
San Francisco helped SBS see a 5%
net revenue gain during Q3, to $43
million. KRZZ alone generated net
revenue of $1.3 million during the
quarter.

Operating income from continu-
ing operations decreased 4%, to $15.1
million, due to increases in both sta-
tion operating expenses and corpo-
rate expenses.

The revenue gain was seen as a
great positive by SBS Chairman/
CEO Raul Alarcon Jr., who said,
"Our (3 revenue growth outpaced
the radio industry, highlighting the
strength of our market-leading sta-
tions in an otherwise challenging
radio-advertising environment.

“We have sustained a leadership
position in the nation’s largest mar-
kets through our popular on-air tal-
ent, cutting-edge programming
strategies and aggressive sales and
marketing.”

Alarcon added that SBS is further
monetizing its content and diversify-
ing its revenue through syndication
deals.

Looking ahead to Q4, SBS expects
radio net revenue growth in the low-
single-digit range and radio operat-
ing income in the flat to low-single-
digit range, taking into account a lack
of political sales in 2005 and the po-
tential impact of Hurricane Wilma
on SBS’s operations in South Florida.

In response to an analyst’s ques-
tion, Alarcon said during the
company’s Q3 conference call on
Tuesday that SBS will not be issu-
ing stock at its current level — its
lowest point since spring 2003.

SBS plans to refurbish its La-
musica.com web portal, which
Alarcon said has been “dormant”
for several years. “We are very in-
tent in looking at how technology
can be used,” he said.

Regent Misses Forecasts

Regent Communications’ Q3 net
income fell from $8.1 million (18 cents)
ayear ago to $1.4 million (3 cents), the
per share result a penny shy of
Thomson Financial expectations.

Regent’s bottom line was affected
by a $1.2 million retirement package
for former Chairman/CEO Terry
Jacobs, while the year-ago results
were boosted by a one-time $5.6 mil-
lion gain.

Net broadcast revenue increased
2%, to $22.9 miillion, but operating in-
come fell 21%, to $4.2 million. SOI

was flat at $8.4 million, but FCF rose
11%, to $4.4 million.

Regent predicts Q4 net revenue of
$21.2 million-$21.6 million and SOI of
$6.6 million-$6.9 million. The com-
pany forecasts Q4 earnings per share
of 4 cents-5 cents.

Salem Posts Q3 Gains

Salem Communications’ net in-
come increased from $2.6 million (10
cents) to $3.4 million (13 cents) in ‘03,
beating the 11 cents per share forecast
from Thomson Financial. Net broad-
casting revenue rose 8%, to $51.2 mil-
lion, operating income rose 42%, to
$11.5 million, and SOl increased 8%,
to $19.8 million. Adjusted EBITDA in-
creased 6%, to $15.1 million.

For Q4, Salem projects net broad-
casting revenue of $51.5 million-$52
million and SOT of $19.2 million-$19.7
million. The company expects earn-
ings per share of 11 cents-13 cents.

Beasley Results Mixed

Beasley Broadcast Group’s Q3 net
income declined from $4.1 million (17
cents) to $3.8 million (15 cents), the
per share result matching Thomson
Financial expectations. Revenue rose
1%, to $32.1 million, but operating in-
come slid 7%, to $7.9 million. How-
ever, SOI rose 4%, to $11.2 million.

Looking ahead, the company ex-
pects Q4 revenue will decline 12%,
which it attributes in part to a refor-
matted station in Las Vegas that isn't
airing commercials during its first
month on the air.

During Beasley’s Nov. 3 earnings
conference call, CFO Caroline Beasley
said the company’s decision not to
renew its contract to carry Miami
Dolphins football games and lost po-
litical dollars from last year will also
affect Q4 revenue.

"“Despite these short-term operat-
ing challenges, we remain optimistic
about our long-term prospects,” CEO
George Beasley said. “We believe that
many of the changes we are imple-
menting in 2005 will make the com-
pany stronger and more competitive

in 2006, and we are looking forward
to reporting back on progress in the
periods ahead.”
WW1 Profits, Revenue Dip

Westwood One’s Q3 net revenue
declined 5%, to $134.9 million, due
primarily to the loss of revenue
from the 2004 Summer Olympics.
Less the Olympic income, revenue

increased 3%.
Net income fell from $23.2 million

to $21.8 million but was flat on a per

share basis at 24 cents — a penny shy
of Thomson Financial analysts’ ex-
pectations. Q3 operating income was
flat at $40.4 million.

For Q4, Westwood One expects
low-single-digit growth for both rev-
enue and operating income.

The company declared a 10 cents
per share dividend on its outstand-
ing common stock. The dividend is

payable on Nov. 30 to stockholders of

record at the close of business on
Nowv. 18.

Univision Radio Revenue Grows

The radio arm of Univision saw its
Q3 net revenue rise 8%, to $96.9 mil-

lion, while operating income before
depreciation and amortization in-
creased 19%, to $41.6 million. The
company singled out KLVE &
KSCA/Los Angeles for performing
well during the quarter.

For Univision overall, net income
increased from $73.4 million (21
cents) to $79.2 million (23 cents), beat-
ing Thomson Financial expectations
of 24 cents per share. Net revenue
rose 4%, to $497.5 million, while op-
erating income before depreciation
and amortization increased 7%, to
$180.5 million,

Looking ahead, Univision projects
high-single-digit Q4 revenue growth.
Radio Gains For Entravision

Q3 net revenue in Entravision
Communications’ radio segment
rose 12%, to $28.3 million, while
broadcast cash flow improved 17%,
to $11.9 million.

However, Entravision’s overall

Mark Your Calendars .

important dates and events in the coming months

December

Dec. 8-11 — R&R Christian
Summit, Nashville; www.
radioandrecords.com.
Dec. 12 — 2005 Gospel
Awards, Sarasota, FL; www.
thegospelawards.com

Dec. 19-20 — Last reporting
days of the year

< January >

Jan. 5-March 29 — Winter
Arbitron

Jan. 9-10 — First reporting
days of the year

Feb. 1-3 — RAB 2006, Dallas;
www.rab06.com

Feb. 8 — Grammy Awards,
Los Angeles; www.
grammy.com

Feb. 14 — Country Radio &
DJ Hall of Fame Dinner;
www.crb.org.

Feb. 15-17 — CRS-37,
Nashville; www.crb.org

March 1-4 — Canadian Music
Week, Toronto; www.cmw.net/
festivalmain.htm

March 2-4 — R&R Talk
Radio Seminar, Washing-
ton, DC; www.radioand
records.com

March 9-12 — Michele Clark
Promotions Sunset Sessions,
Palm Springs, CA

March 10-19 — SXSW,
Austin; www.sxsw.com
March 14-16 — Rick Scott
Sports Conference, Phoenix;
www.sportsradio.com
March 23 — Bayliss Radio
Roast: Clear Channel
President/CEO Mark Mays,
New York; www.bayliss
foundation.org

March 30-June 21 — Spring
Arbitron

%

April 1-5 — GMA Week,
Nashville; www.
gospelmusic.org

April 5 — GMA Music
Awards, Nashville; www.
gospelmusic.org

April 22-27 — NAB2006, Las
Vegas; www.nab.org

%

June 29-Sept. 20 — Summer
Arbitron

September

Sept. 21-Dec. 13 — Fall
Arbitron

Sept. 20-22 — R&R
Convention & NAB
Convention, Dallas; www.
radioandrecords.com

picture wasn't as good: The company
moved from net income of $3.7 mil-
lion (5 cents) to a net loss of $12.8 mil-
lion (10 cents).

Entravision blamed the loss on the
extinguishment of $28 million in debt
resulting from the refinancing of its

The Industry Events Calendar is now available online at
www.radioandrecords.com/resources/industry_calendar.asp
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former bank credit facility and the
completion of a tender offer for all of
its previously outstanding $225 mil-
lion senior subordinated notes.

Additional reporting by Adam
Jacobson.

Arhitron
Continued from Page 1

expressing concerns that the lan-
guage would unfairly lead diary-
keepers to concentrate on Internet
and satellite listening, rather than AM
or FM radio listening,

“Everyone pretty much felt that
the language could have been re-
written,” Anthony said. “It was a
pretty lively discussion. Now
Arbitron will be testing this before
we green-light it. The wording
might be leading, and some parts of
the instructions might have been
unnecessary.”

In a statement released hours af-
ter the Dallas meetings ended,
Arbitron said live-market testing of
diaries with the amended language
will take place in February 2006.
Pending the test’s outcome, imple-
mentation will be delayed until at
least the summer 2006 survey.

Arbitron originally intended to

10 @ Radio & Records November 11, 2005

modify its diary instructions starting
with the winter 2006 survey. The
current diary does not ask respon-
dents to indicate whether they listen
to radio stations over the Internet or
via satellite services.
Council Elections

Last week’s meetings also saw the
election of Clear Channel/Young-
stown, OH Market Manager Bill
Kelly to Advisory Council Chair-
man for 2006. Kelly presently serves
as Vice Chairman, and he succeeds
Anthony for a one-year term. An-
thony becomes Past Chairman.

Elected Vice Chair, succeeding
Kelly, is Cox/Greenville, SC VP/
GM Steve Sinicropi. Clear Channel
Sr. VP/Research Jess Hanson takes
a Group Research position on the
Arbitron Advisory Council while
Infinity Sr. VP/Programming Greg
Strassell is appointed to a Group
Programming council seat.

Elected to a seat representing
Arbitron markets 1-50 is Dick Broad-

wwWw americanradiohistorv com

casting/Greensboro VP /GM Bruce
Wheeler, and taking the council’s
Black/Urban seat is Radio One/
Houston GM Doug Abernathy. A
runoff election will be held for the
Small-Market/Condensed council
seat.

The council also appointed repre-
sentatives of the industry’s five larg-
est radio companies to three-year
permanent seats. Representing the

five companies — which will retain
seats on the advisory council as long
as they remain the five largest com-
panies in the radio industry — are
Clear Channel Sr. VP/Rockies Lee
Larsen, Infinity Regional VP/West-
ern Mid-Size Markets Lisa Decker,
ABC Radio Station Group President
Mitch Dolan, Cox Radio Exec. VP/
COO Marc Morgan and Entercom
Regional VP Steve Godofsky.

Wolf

Continued from Page 3

Wolf has been a consultant to
CEOs and senior managers of me-
dia, information and entertainment
companies for the past 16 years. Be-
fore joining McKinsey in 2001, Wolf
was a senior partner with Booz
Allen & Hamilton,. where he
founded and led the media and en-
tertainment group.

“Judy is one of the most talented
and visionary executives in the me-
dia industry, and I'm delighted to
join her and her team to help imple-
ment global business strategies,”
Wolf said. “I look forward to help-
ing the company accelerate its
transformation into a multiplatform
business and partnering with ad-
vertisers to help them connect with
our audiences, wherever they are,
in ever more compelling and mean-
ingful ways.”
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Grokster
Continued from Page 1

Grokster attorney Michael Page
reportedly told reporters Monday
that the P2 settled only because it
lacked the money to keep fighting.
But did it really have a chance in
court?

“I certainly don't see it that way,”
attorney Scott Spooner of Arlington,
VA-based Bean, Kinney & Korman
told R&R. “The Supreme Court dis-
posed of the fundamental issue in
the case in favor of the plaintiffs.

“What the Supreme Court de-
cided was that the District Court
and the Ninth Circuit misapplied
alegal rule, and then the Supreme
Court laid down its own rule for

when a peer-to-peer network can
be found liable for contributory
infringement.

“I don’t see how one could say
that Grokster was in any strong le-
gal position, given that the Supreme
Court repudiated its legal position
and it was up to the District Court
to decide what damages or other
relief to grant the plaintiffs.”

The RIAA Responds

“This settlement brings to a close
an incredibly significant chapter in
the story of digital music,” RIAA
Chairman/CEO Mitch Bainwol
said Monday. “This is a chapter
that ends on a high note for the re-
cording industry, the tech commu-
nity and music fans and consum-
ers everywhere.”

Under the terms of the settle-
ment Grokster will honor a per-
manent injunction against in-
fringement of any of the plaintiffs’
copyrights. Anyone who has
Grokster installed can still use it to
trade files over the Internet, but the
software will no longer be distrib-
uted, supported or maintained.

Grokster plans to relaunch un-
der a new parent company as a le-
gal service called “Grokster 3G.”
Among the rumored buyers is
Grokster founder Wayne Rosso,
who now heads upcoming legal
music service Mashboxx.

And what about co-defendant
StreamCast Networks? All indica-
tions at R&R'’s press time were that
itintends to continue defending its
position in court.

Gleason
Continued from Page 1

extensive background in Chicago
radio, along with his passion to
win, are the combination we need
to continue to evolve and improve
the WBBM Newsradio 780 brand.”

Gleason boasts a long Chicago
radio resume. From 19853-1988 he
served as a sports anchor and news
reporter for WBBM-AM. He then
spent four years as Sports Director,
anchor-reporter and fill-in Chicago
White Sox Radio play-byv-play an-

nouncer at WMAQ before begin-
ning a 10-year stretch as D of
Infinity’s Sports WSCR. He re-
joined WBBM-AM in 2001.

"What a great thrill and honor
for me,” Gleason said of his promo-
tion. “WBBM is already Chicago’s
most-listened-to radio station, and
for good reason. Newsradio 780
has an incredible staff of profes-
sional journalists — in short, the
best reporters, anchors and writers
in the business — and I look for-
ward to working more closely with

FCC

Continued from Page 3

their technology, and must disclose
to their customers any inability to
doso.”

The agency is also seeking fur-
ther comment on how it should
develop a digital public alert sys-
tem — including system architec-
ture, message distribution, perfor-
mance standards and issues spe-
cific to wireless technologies —
and how to ensure EAS messages
reach hearing-impaired and non-
English-speaking people.

FCC Chairman Kevin Martin
said he’d like to see the EAS system
reach beyond the FCC’s purview.
“This system should have built-in
redundancy features,” he said. "It
should incorporate the Internet,
which was designed by the mili-
tary to be robust and contains net-
work redundancy functionalities.

“The system also should take ad-
vantage of advances in technology
that enable officials to reach large
numbers of people simultaneously
through a variety of communica-
tions media. Our work in this area
is of the utmost importance.”

each and every one of them as we
continue to grow the station to-
gether.”

— Al Peterson

Henson
Continued from Page 3

market. [t's time for something
new and difterent in Austin radio,
and Gregg certainly meets those
needs.”

KCHZ

Continued from Page 3

Kanye West's “Gold Digger,” Rihan-
na’s “Pon De Replay,” Gwen
Stefani’s “Luxurious,” Pussycat
Dolls’ “Stickwitu” and Paperboy’s
“Ditty.”

Cumulus/Kansas City also
owns Urban AC KMJK, which
Devoe oversees.

“We couldn’t be more ecstatic
about the direction Cumulus is
going,” Cumulus/Kansas City
Market Manager Mike Payne said.
“The beat of Kansas City, 95.7 The
Vibe, will provide the listeners of
Kansas City with a product that
they have been craving.”

WDNC

Continued from Page 3

overnights will be covered by net-
work programming from Sporting
News Radio (9pm-6am).

WDNC will continue its long-
standing affiliation with Duke Uni-

Continued from Page 6

versity sports. Other play-by-play
offerings will include the Charlotte
Bobcats and the Durham Bulls.
WDNC & WRBZ GM Brian Ma-
loney told R&R that having both
Sports stations in the market will
offer listeners and advertisers more
variety and choice. “We don't care

Canadian Radio To Fight Royalty Increase

In a closed-door session at the Canadian Association of Broadcast-

ers’ annual conference in Winnipeg, MB, many of Canada’s radio com-
panies agreed to appeal a ruling made by the Copyright Board of Canada
last month to increase the royalties commercial stations pay to the So-
ciety of Composers, Authors and Music Publishers of Canada and the
Neighbouring Rights Collective of Canada for the rights to air music cov-

ered by the organizations.

CAB President/CEQ Glenn O'Farrell told The Globe and Mail that the
companies will ask a judge to overturn the ruling and send the decision
back to the Copyright Board to be retooled.
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which Sports station they listen to,”
Maloney said, "as long as it's one
of ours.”

Kalman
Continued from Page 1

the market’s WCCO and WDGY
and as VP of Blair Radio.
“During his many successful
years managing stations in Minne-
apolis-St. Paul, Marc has gained a
superb perspective on the market,”
ABC Owned Radio Stations Presi-
dent Mitch Dolan said. “Marc’s
proven expertise and his local mar-
ket insight make him the ideal
choice to lead ABC Radio’s radio
properties in the Twin Cities.”
Kalman told R&R, “I'm very ex-
cited about working for ABC Radio.
It'sa great company. Minneapolis-St.
Paul is a very good market. I know
all of the players and all of the sta-
tions. I'm very comfortable here.”
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Reach: How Radio

Builds Business in a

Vorld
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By Erwin Ephron
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In today’s marketing
why. Reach is medic
how mass cdvertisin

reach trumps frequency. It's easy to see
| gift to marketing. It is fundamental to
i appears fo work.

The key idea is “Reclincy,” which is just common sense.
Adbvertising is most effective when it is reminding people
who happen to need|the product about a brand they know.
Recency is a reminding, not a remembering, model. The dif-
ference is critical begause reminding is a stimulus that can be

controlled; remembefing is a response that cannot be.

On the face of it, re
when used as a freq
ane consumer three
reach—contacting
consumer is far less
three would be.

inding is a perfect job for radio, but not
ency medium. Frequency—contacting

mes with a message—is not as good as
tee consumers once. This is because one
tkely to need the product than any of the

Given that someone
more receptive fo ad
sages are needed. A

ho is the market for a product is usually
ertising for that product, fewer mes-
gain, reach, not frequency.

These ideas about hgw advertising works, together with ?row-
ing media fragmentdtion, have made frequency a kind o

media crabgrass. The planner’s challenge is to kill it.

All said, today it is npt good to be thought of as a frequency
medium.

Radio Is Ignored
Reach and television|are where national advertiser dollars
go today. Radio is Iqirgely ignored because it is thought of as

frequency medium| But that reputation grows more out of
ow well radio targets than from any inherent reach limita-
tions. Radio’s torget g selectivity, especially among younger
demos, leads adver fsers to use only the few best-targeted
i:tions to keep the gosts-per-points low.

his emphesis on ta
restricts the reach o
buy of low to mode
radio is planned di
new Arbitron PPM

The new PPM data dgre especially helpful because they cap-
ture the full audiency of a station and, on average, roughly
double its weekly remch.

schedule, creating the familiar radio

te reach and lots of frequency. But when
erently, especially with the help of the
mta, it becomes an ideal reach medium.

¢l

Reach Plonning
Reach planning tor fpdio increases the number of stations,
reduces the number|of weekly insertions per station and, if
necessary, pays the/higher target CPP for the higher reach
schedule. This higher CPP is still far lower than for television.

The following table
tion costs to demons

ses Philadelphia PPM data and real sta-
rate radio reach scheduling.

In this example, the

Hemo target is the most common one,
Adults 25-54. The s

hedules compare the one-week and
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four-week reach of a five-station and a 10-station buy (Mon-Fri
6AM-7PM Adults 25-54). Stations are selected to hold costs
reasonably constant.

More Stations Mean More Reach
Adults 25-54

1-Week 4-Week
Spots TRPs Cost cpp R/F R/F
5 18 86 [$28,350 $328 | 31/2.4 50/6.9
10 10 95 $28,500 $300  45/2.1 68/5.7
45% | 36%

Weekly:

Stations

Arbitron PPM, Philadelphia, 2002, Tarscan®

The five-station buy produces a one-week reach of 31 and a
four-week reach 0(50. The similar-incost 10-station buy in-
creases the one-week reach by 45% to 45, and the four-week
reach by 36% to 8.

These are television reach numbers at a fraction of the TV
costs. The net is, more stations with lower weekly weight per
station turn radio into a highly competitive reach medium.

Reach TrumJ)s Freque
Advertising oesn'?go it alone. Today’s media planning
focuses us more and more on the consumer’s role in making
advertising work. Ads work best when the consumer is recep-
tive. That tells planners that reminding many consumers is
better than lecturing few.

In today’s planning, reach trumps frequency. It is media’s gift
to advertising and, as this paper has tried to demonstrate,
radio with new PPM measurement can deliver it by the carload.

PPMM is a service mark)of Arbitron Inc. Tarscan® is a registered mark of Tapscan Inc., used under license.

This edited version of *
© 2005 Arbitron Inc. 055PPM-171 ' 10/05

ach Trumps Frequency” approved by and reprinted with the permission of the author.

www.arbitron.com
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AL PETERSON

apeterson@radioandrecords.com

Thirty Years On Top

a sense of humor. [ try to be myself and be di-
rect. [ try never to hurt anyone deliberately. All
[ try to do is my job, do it well, be professional
and be a nice person.”

Following a whirlwind week marking his
30th year on KGO that included both on- and
off-air celebrations, I caught up with Owens to
talk about his Bay Area radio career and learn
what keeps him interested in the people, topics
and job he so obviously still loves after more
than three decades.

R&R: Recap for us the radio resume that led to
this incredible run at KGO.

RO: I started off at WCAU/Philadelphia,
where I did fill-ins at first and wound up creat-
ing the all-night show. They werc doing reruns
of shows overnight, and I talked them into let-
ting me host those hours live and wound up
doing 2-6am for a couple of years.

At that point my PD, Jack Clements, said it
was time for me to get off nights and find a bet-
ter time slot. I wound up going to Miami for a
year and a half, to Cleveland for three years and
to Atlanta for a year. I came to KGO in 1975 and
never left.

R&R: What is it that has created such a long-last-
ing connection between you and the KGO audience?

RO: When | came here 30 years ago | was a
good fit for the market. [ tend to be open and
tolerant, and I enjoy life — all typical aspects of
people in the Bay Area. [ also think that the long-
er I've been here, the more it has become about
a connection with the audience.

You get to a point after a while where you and
the audience share signposts. The audience and
T'have reached a comfort level that has given me,

more than anything else, the ability to fail and
survive.

R&R: What do you mean by that?

RO: Without being too philosophical, the key
to success in Talk radio is to take chances. But if
you take chances, they're not always going to
work out. Sometimes you hit one out of the park,
and sometimes you strike out.

But when you are on the air in one place, as I
have been here at KGO, you can occasionally do
things that don’t work and get away with it. Lis-
teners will go, “Oh, well, that’s just Ronn being
Ronn,” whereas if you were somebody who had
just come into the market, they wouldn’t toler-
ate it.

I L T

“Given the choice
between changing the
world and getting an
extra ratings point or
two, I'll always go for the
latter. Talk radio is a
business.”

R&R: You've also had the unusual experience —
especially in today’s radio business — of working for
the same GM for your entire career at KGO. What's

v

e

GOLDEN GATE HIGH 5an Francisco Mayor Gavin Newsom recently took to the skies in KGO/

San Francisco’s Jetcopter 810 to get a bird's-eye view of Bay Area freeway congestion and do a bit of
fill-in traffic reporting on the ABC Radio News/Talker. Referring to reporting skills, 15-year KGO traffic
maven Michaelynn Meyers called hizzoner “a fast learner.”

it like working for the guy whom many have called
the best GM in News/Talk, Mickey Luckoff?

RO: We're at a point where [ feel comfortable
saying that [ have worked with the same guy for
all these years. Mickey became GM about six
months before [ got here, so he’s been here even
longer than me. He is a very hands-on guy when
it comes to his department heads, but he’s just
the opposite when it comes to the people on the
air.

Mickey has never said to me “Do this” or
“Don’t do that.” If he has concerns, he'll convey
those to [KGO OM/PD} Jack Swanson. Jack and
I'have a relationship that is a total pleasure. We're
on the same page all the time. For people who
know him, it might be hard to believe, but Mick-
ey has always been totally hands-off when it
comes to my show.

R&R: Does it seem like you ve been doing this for
over 30 years, or more like it all began yesterday?

RO: Neither, really, but it is sort of scary how
quickly those 30 years have piled up. I still think
of myself as a young kid, but I'm not. As I've
often said, “1feel like a 40-year-old, but my wife
won’t let me have one.”

R&R: Tell us a bit about how you've celebrated
this special event.

RO: It's been great. [ told Mark Silverman,
my producer, to go ahead and do what he
wanted. I didn’t want to be hands-on at my
own anniversary, so [ sat back and let him
make it happen.

Mark has always understood that when |
say “sausage,” that means I don’t want to
know how it’s done or what’s in it, just go
ahead and make it. He did a spectacular job.
I must've had over 50 special guests call in
over the course of our three-hour anniversa-
ry show.

My wife gave Mark a tape she'd found in a
bunch of old tapes that I had not heard in de-
cades. It was an aircheck of my goodbye speech
in Atlanta, where [ was telling the audience
about moving to KGO and to San Francisco. It
was amazing to hear that again. I was a little
more pretentious and maybe a little more wordy,
but, basically, I was the same guy on the radio
then as I am today.

Then, after the show, the station threw a big
party. It was all a whole lot of fun.

Stuper Gips fronm Sie Stper Warmy

a Parenting advice including tips on keeping consistent schedules,
peaceful meals, easy bedtimes and when all else fails, advice on
how and when to use the “Naughty Spot”
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m Formatted for a local sponsorship within a :60 spot or to be
matched up as a :30/:30.
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R&R: What has kept you interested in yaur job
for the past 30-plus years?

RO: I'm a news junkie, so that has helped,
and ['m allowed to be a little bit eclectic, which
is really who I am. I'm not a guy who is|stuck
on just one thing, like politics. I like t¥ do a
mix of topics and subjects, and I try to a|lways
stay on the cuiting edge with what vfe talk
about every day. ‘

[ also have no problem listening to sorheone
who comes up with a better argument than I
have on a subject. [ have always encouraged lis-
teners to try to change my opinion. The last thing
[ want is a show full of people calling up and
agreeing with me. That's dull radio. I likg to go
one-on-one with people; that's what makes this
fun.

R&R: Unlike many successful Talk mdﬂv' hosts,
you have never been defined by your pol itics, right?

RO: Right, other than feeling that yoy need
to look at each ssue separately and indiridual-
ly as it comes. But I definitely don’t apFrroach
the show with an ideology.

R&R: How would you define the essance of
your show and what has made it so succesful in
a world where most hosts define themseipes by
their politics? |

RO: They do, and it's mostly from
servative point of view. What I believe - and
what think a lot of people miss who comg from
a liberal perspective — is that you can have a
political point of view, but you also need to be
entertaining.

That's what has made a guy like Rugh Lim-
baugh work. Although, here in the Bay Area, [
have been fortunate enough to beat his program
in almost every book, let’s not kid ourselves:
Rush is an excellent entertainer and understands

j_
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“The last thing | want
is a show full of people
calling up and agreein&
with me. That’s dull
radio.”
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the importance of that. Most conservative hosts
seem to understand that.

I tend to be much more liberal on social is-
sues but lean more conservative on things like
foreign affairs. But, as I said, on my show I try
to take each issue and look at it individually.

“If you are someone
on the far left or the
far right, it’s easy to
rally people behind

you. It’s pretty tough
to get people to follow
when your call is ‘Let’s
be moderates!’”

VR T L

While I am not a huge fan of George Bush
and disagree with almost all of his domestic
policies, [ don’t hate him in the way some lis-
teners here in the Bay Area think I should or
the way some talk hosts out there seem to. But,
no matter which side you are on, [ will always
give credit where credit is due and criticism
where that is due.

R&R: With your years of success in a top five
market, why did you never go national with the
show?

RO: There was a time when [ would've
liked to have done that, but Jack Swanson —
who I have so much confidence in and respect
for — said that if I really wanted to do that,
I'd have to choose to swing one way or the
other. He advised me that if | wanted to be
who I really am, being a centrist doesn’t real-
ly make it nationally.

I understand that, because if you are some-
one on the far left or the far right, it's easy to ral-
ly people behind you. It’s pretty tough to get
people to follow when your call is “Let’s be mod-
erates!” It just doesn’t work that way.

R&R: You did have a short run with an extension
of your show to Los Angeles, but it wasn't particu-
larly successful. Was that a low point or a learning
point for you?

- WLIB-AM, NEW YORK

1.0 SPRING to 1.4 SUMMER

UP 40%

Aribitron, 25-54 share, Mon.-Sun., 6a-midnight

RO: It was a complete failure, to be honest,
and it was a learning point. I had gotten the right,
contractually, to be syndicated, and the idea was
to have me start out with a two-city simulcast
in San Francisco and L.A., where I replaced
Michael Jackson on KABC. Three things went
wrong, as [ see it now. First, you don't replace a
guy like Michael, who had been on the air there
for 31 years.

Second, the show lost its local nature. The first
week [ was on the two-city simulcast, there was
a big BART transit-system strike here in San
Francisco. Everybody listening to KGO wanted
to talk about the BART strike, but nobody in L.A.
cared, so [ had to figure out how to talk about it
generically, like, what do you do when public
employees strike? It was too vague and just not
good.

Third, KABC really never wanted me — it’s
as simple as that. Add to that the fact that Talk
radio in L.A. and San Francisco are very differ-
ent,and I guess it's not surprising that things did
not work out with that venture.

R&R: You e been on the front lines of Talk ra-
dio for more than three decades and have watched the
medium go through a lot of changes. What have you
seen that's changed, for better or worse, about Talk
radio?

RO: A lot has changed for the worse, to be
honest. The biggest problem — as it is in other
industries — is consolidation. There are fewer
jobs available for people in our business. While
the concept of the national talk show is econom-
ically attractive for management, I don’t think
it's been good for stations.

People like to have local hosts talking local
issues, and you don’t have as much of that to-
day as we once did. I also think the trend to-
ward hosts just screaming at people and
shouting each other down is a real negative.

On the positive side, Talk radio, in places
whereit's done right, has reached a much greater
comfort level with the audience than it original-
ly had. The whole novelty of people calling in
and being on the air has passed, and today’s Talk
radio is perceived as a normal kind of radio by
the listening audience.

R&R: With so many hosts today seemingly en-
gaged in personal crusades, what's your purpose for
being on the air every day?

RO: Given the choice between changing the
world and getting an extra ratings point or two,
I'll always go for the latter. Talk radio is a busi-
ness. OK, it happens to be a fun business, and [
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“I love what | do, but
I don’t think | am
completely defined by
it. If it all ended
tomorrow, I'd come
up with something
else to do. 'm
resifient.”
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love what I do. I get up every day, and I read
newspapers and scan websites and talk to inter-
esting people, and I get paid for it — that's all
wonderful. But it is still, in the end, a business,
and I never forget that.

R&R: | know you are contracted for the better
part of the next decade to stay on the air at KGO,
but when the day comes that this incredible run
comes to an end, what will you do with your life?

RO: I'd probably like to write a newspaper
column or something like that. I wouldn't
mind being one of the two senators from Cal-
ifornia, but, as [ always say, “appointed, not
elected.” That whole election thing is too
messy, and | have way too many skeletons in
my closet.

I'love what I do, but I don’t think [ am com-
pletely defined by it. If it all ended tomorrow,
I'd come up with something else to do. I'm
resilient.

Got Photos?

Want to see yourself in R&R? E-mail
high-resolution digital photos of your
station events and personalities to
apeterson@radioandrecords.com or mail
hard copies to Al Peterson, R&R News/
Talk/Sports Editor, 2049 Century Park
East, 41st Floor, Los Angeles, CA 90067.

CHICAGO
ALMOST
DOUBLES!

*SHARE IS UP 80% (0.5 to 0.9)

Spring 05 to Summer 05 WCPT-AM
A25-54, Mon.-Sun., 63-12m:

SWITCH TO THE FASTEST GROWING PROGRESSIVE TALK NETWORK, AIR AMERICA RADIO GALL: 212.871.8117

www americanradiohistorv com

November 11, 2005 Radio & Records ® 15



www.americanradiohistory.com

MANAGEMENT-MARKETING-SALES

ADAM JACOBSON

afacobson@radioandrecords.com

Heard On The Street: Chicago

What salespeople have to say in the Windy City

ccording to many industry pundits and some Wall Street

~ analysts, Q4 growth will be lower than anticipated. But

don't tell that to Chicago’s radio broadcasters, some of whom

are scrambling to meet demand for what’s shaping up to be a
solid holiday season in the Windy City.

Agency Anxiety Over Arbitron

At Emmis’ Alternative WKQX (Q101) and
Rock WLUP, the sales staff has seen
a particular challenge with agencies
expressing doubt about the accura-
cy of data derived from Arbitron
diaries.

WKQX & WLUP Director/Sales
Lance Richard says the validity of
the diary-based quarterly ratings
has become an issue now that Ar-
bitron has shared its results from
the Portable People Meter market
trials in Houston and Philadelphia.

“The consistency of the PPM data draws
some pretty stark comparisons to the diary-
based data, and it draws some comparisons
that are particularly inconsistent,” Richard
says. “The agencies really doubt what they are
buying in regard to radio.”

In fact, the concerns some agencies in Chi-
cago have expressed could, Richard says, put
the amount of money being placed with ra-
dio in doubt. So, to combat agency fears, he
has implemented an integrated sales model
at WKQX & WLUP that's giving Emmis/Chi-
cago some traction.

“We've seen success with a model where
we offer an on-air spot with interactive prod-

Chicago may be America’s Second City and
the White Sox may be the city’s second base-
ball team (behind the Cubs), but the
White Sox’s championship season
put the city on top of the baseball
world.

With winter’s winds just around
the corner, Chicago’s radio stations
could be seeing a championship
season of their own when it comes
to sales delivery and revenue
growth. This week R&R looks in-
side the Loop and around Chicago-
land, getting reports on the state of
the market from the soldiers of State Street and
warriors of Wabash Avenue.

Lanée Richard

“In a market like this you
get rewarded, and we’re
the same old stable WGN
— for 82 years.”

Dave Belmonte

tional skills found in the local market.

ning properly.

walls.

Brought to you this week by ...

LEADERSHIP

SPOTLIGHT

In order to be a successful leader, one must absolutely be
/| consistent. We've all had some challenging times, so, as a lead-
er, you have to ensure your team is well-versed in both the good
times and the more difficult times. Much of that has to do with
getting the people on your team to the next level.

With consolidation in our industry, some people have been
thrown into leadership positions, but some of those people
. have taken on the skills for a good, strong structure and have
received the proper road map to success. Whether you're a
sales or a programming executive, leadership is a learned ability.

We've seen people move from programming to sales and become leaders, and we've
seen people move from sales to programming and excel as leaders. There is a really
diverse group of people who have done this, and | think it speaks of the organiza-

If you are the leader — the GM or the programming executive — a strategic plan
must be in place that gives the team an idea of where they are going to go. You have
to have accountability. And you have to make sure the people on your team are plan-

Lastly, strong leadership also means being able to listen well. And it involves the
ability to best articulate what has been accomplished — even if it means going through

— Skip Weller, President/co-COO, Radio, NextMedia

Each week R&R invites successful people in and outside the radio and recording
industries to share their thoughts on defining and communicating leadership.

KATZ |10 5101
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ucts that we are selling,” Richard says. “We'll
do alot of on-air promotional announcements
to drive people to our interactive features on
our websites. It puts clients into the fabric of
the radio station — it’s almost like product
placement online.”

That integrated sales model also helps Em-
mis/Chicago get ad dollars specifically for
online advertising.

In regard to the PPM, Richard says his clus-
ter is in favor of the technology. “We talk very
positively of that, and we talk of when the
changeover to PPM is scheduled to happen,
in July 2008,” he says. Another big reason he
wants the PPM: to overcome the historical
undersampling of the male demos targeted by
WKQX & WLUP.

Confinued on Page 18

The strength of a company starts with its people. At KRG, we prize

our people —they’re dedicated, smart and driven. And we do our
best to foster an atmosphere of innovation and new ideas where
they can flourish. The companies of KRG — Eastman Radio, Christal
Radio and Katz Radio are the fastest growing in the industry, and
the first choice of independent broadcasters. And for that, we thank
the great team of people at KRG. They're passionate about their
business, and just as passionate about yours.
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One Stop Callout Analysis

FROM COMQUEST

SongSorter is the new way to analyze
your station’s callout research. Visual
triggers like Up & Down arrows, color
coding and compatibility plotting
make it easy to see which songs fit
well together and meet listener’s
expectations.

SongSorter blends together your weekly callout research results with BDS, SoundScan and Internet data to
give you a total picture of what's happening with specific songs in your market. You'll easily identify the hits
and the stiffs — more quickly and accurately than ever before.

Drill Down Into Your Data.

Data tablas and spreacsheets were fine when you had no other options. But now you have a choice:
SongSorter. Get a bigger bang from your callout research with SongSorter. And the best part of all is that
SongSorter is now available, and free to all ComQuest clients.
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The Callout Specialists

www.callout.com 619-659-3600

€ ComQuest, {LLC 2005
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Heard On the Street: Chicago

Continued from Page 16

But for now, Richard will continue to chal-
lenge clients not to use Arbitron as their sole
point of reference. “We're trying to downplay
the value of Arbitron so it is not the bible as
to how agencies are going to make their deci-
sions,” he says.

That approach has helped WKQX &
WLUP see stupendous growth in 2005. “This
market is pacing at 1.5% up over last year,”
Richard says. “Our two stations are pacing
up 15.5%.”

“We’re having a terrible
time getting clients on the
air who want to be on the
air because we’re close to
sold out for Q4 — not
completely, but
approaching.”

Arnie Taylor

Of course, Richard is fortunate in that one
of his competitors, Active Rock WZZN, re-
cently flipped to Oldies. With that move, there
is now an abundance of radio stations serv-
ing older demos, leaving less inventory on the
18-34 side and more holes to fill for advertis-
ers. “This gives us a better position long-term
to be successful,” he says of WZZN's move
to the “True Oldies Channel.”

Strength Through Stability

At Tribune Co.’s News/Talk WGN-AM,
Dave Belmonte is one of two LSMs who over-
see 21 AEs for what is now the media giant’s
lone radio station.

“We are beating the market by 10 share
points right now,” Belmonte says of WGN'’s
advertising growth. And while ad revenue
tied to its Chicago Cubs broadcasts is flat,
WGN has seen growth from spots overall and
in its main retail categories. Especially of note,

says Belmonte: “Although the market is
down, automotive is up for us.”

Why is that? “We're more focused,” Bel-
monte says. “When you get into a brand like
ours, since we own only one radio station,
we're distracted only by good radio. In a mar-
ket like this you get rewarded, and we're the
same old stable WGN — for 82 years. At the
end of the day it’s all about product, and we’d
argue that we have one of the finest products
in the country.”

WGN cumes 1 million people, Belmonte
says, and the station is on track to bill between
$49 million and $50 million, with total mar-
ket billing near $500 million for 2005. But a
challenge is looming: Q4 is backing up.

“A lot of people, especially retailers, have
started to pull back,” Belmonte says. WGN's
original holiday-season projection was for 5%-
6% growth. “In reality,” says Belmonte, “the
station is very near that goal again this year.
Locally, we’ve already achieved it. But at the
end of the day we will see 3%-4% growth. If
you go to any of the big operators, like Clear
Channel and Infinity, they will say that right
now that is pretty good.”

Marketwise, Belmonte notes that Bonne-
ville Hot AC WTMX is “having a really
great year” and salutes News compet-  \
itor WBBM-AM for keeping up
with the market as Chicago’s sol-
id No. 2 biller.

Across town at Clear Channel §
Urban ACWVAZ (V103), AE Am-
ie Taylor says his station’s biggest
challenge — and that of many
CC/Chicago stations — is Q4
clearance. He says, “We're having
a terrible time getting clients on
the air who want to be on the air
because we're close to sold out for
Q4 — not completely, but approaching.”

Taylor says AC clustermate WLIT has had
trouble clearing spots for the last few months
and has been in a tight position for Q4 since
September. WLIT offers all Christmas music
during the holiday shopping season, and lots
of advertisers are eager to jump on the station
bandwagon.

Clear Channel’s “Less Is More” inventory-
reduction initiative is playing a role in the tight
Q4 as well. CC/Chicago has been relatively

1L

Radio 720

The Voice of Chicago

successful in converting advertisers to 30- and
15-second spots, but Taylor says, “Is that the
pressure on inventory? Somewhat, but [ don't
think this is the reason for what we are see-

ing in Q4.”

The added pressure on fourth-quar-
ter advertising has also led adver-
tisers to place their annuals in late
November, rather than in the tra-
ditional period of mid-December
through January. “People are more
anxious to get their annuals in and
lock in to a situation where, al-
though 2006 is unknown at this
point, they're not taking any
chances,” Taylor says.

New Products Make For
Enticing Mix

Infinity Sr. VP/Regional Manager Les Hol-
lander, who oversees the Chicago market,
notes that Windy City radio has paced ahead
for the last three months.

“The market has been as high as 8% growth,
which is a new development in Chicago,” he
says. “Business is actually getting better, and
for November, business seems to be pretty
steady right now.”

Hollander adds that, though the market is

Windy City Ownership Reach

Here is a look at summer 2005 ownership reach in Chicago, shown by

unduplicated 12+ cume.

Company AQH Share Cume Rating Top Station Format
Infinity 19.24 7.6% WBBM-AM News
Clear Channel  22.24 0.2% WGCI-FM Urban AC
Bonneville 7.8 23.4%  WDRV & WWDV Classic Hits
ABC 74 18.3% WLS-AM Talk

- Emmis 33 13.2% WLUP-FM Classic Rock
. Tribune 6.11 31% WGN-AM News/Talk
. Crawford 31 8.9% WPWX-FM Urban
. Univision 6.1 8.6% WOJO-FM  Reg. Mexican
% SBS 3.0 5.7% WLEY-FM Reg. Mexican
Window/World 15 3.6% WEMT-FM Classical

o e

supposed to slow down after Thanksgiving,
new developments are keeping radio hot.

“In January we will have a new morning
show in Rover’s Morning Glory at WCKG,” he
says. “Jonathon Brandmeier is now back at
Q101. There was a for-
| mat flip at WIMK to
‘Jack’ tive months ago,
and the recent format
flip of WZZN.

“In addition, the
World Champion White
| Soxwillbe moving from
WMVP to WSCR (The
Score). There are a lot
of changes that will
impact business in
2006, and with the media community in Chi-
cago there are some exciting opportunities
going forward.

“The media community is pleasantly sur-
prised that people are doing things different-
ly. There are some fresh new alternatives,
along with some very successful staples in
Mancow [at Q101], WGCI and WVAZ. Cli-
ents are always looking for new ideas to
move product and service, and some of the
new opportunities in Chicago will be a boon
to them.”

Les_H(;rlénder

We Play Anything

Breaks Traditional Programming Rules

Eliminates Song Repetition

Targets 25-54 Men & Women

Plays Hits From the Past 4 Decades

LET WRN AND BOB FM HELP YOU

CREATE GREAT LOCAL RADIO!

.',u..

WRN

WAITT RADIO NETWORKS

The Localization Company ™

Research Shows
Listeners are Receptive
To Unconventional
Hit-Driven Programming

402.952.7600

www.wrnonline.com

BOB KNOWS WHAT YOUR LISTENERS WANT AND HE PLAYS IT
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Television's Most Popular Home
improvement Host Is Now On Radio!

Debuting January 2006

Ty Pennington stole the show as the hunky, fun-loving carpenter on TLC's Trading
Spaces, and he's been charming audiences since 2003 as lead carpenter on
ABC's Extrermne Makeover: Home Edition. Now, radio audiences will be able to
enjoy Ty's take on a variety of topics to improve their homes, style, and lives.
From home improvement to self improvement, "Ty's Tips" provides valuable
advice delivered in the unique and humorous style of one of today's most popular
stars!

One :60-second feature with a :30-second commercial airs every day, Monday
through Friday.

Show features gardening, home and self improvement, and other types of
helpful tips.
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PART Two OF A Two-PART SERIES

BRIDA CONNOLLY

beonnolly@radioandrecords.com

Another Philosophy
0f Wehcasting

As Ultimate-80s holds the line, Mercora reaches out

couple of weeks ago this space was devoted to Ultimate-80s
(www.ultimate-80s.com), a successful ad-supported tradi-
tional webcaster that operates as much like a broadcast radio
station as it can. This time out I speak with the chief of Mercora,
a company that’s pushing multichannel webcasting as far as it
can go — and perhaps brushing up against the edges of the Digi-

tal Millennium Copyright Act.

Mercora has lately taken to saying that it ac-
counts for “over 45% of all U.S. daily radio pro-
gramming,” so [ ask company President/CEO
Srivats Sampath exactly what that means.

“There are approximately 10,000 commercial
radio stations and 2,500 noncommercial radio
stations, about 400 chan-
nels of XM and some-
where between 10,000 and
20,000 Internet web radio
stations in the U.S. on any
given day,” he says.

“At any given moment
in a day we have between
40,000 and 50,000 24/7
channels of music avail-
able. At our peak we do
about 1.2 million daily
hours of programming, and on an average daily
basis we do about 500,000 hours of programming.

“It just goes to showcase the power of what
we call ‘personal broadcasting.” Individuals
come in, throw a radio station online and keep
it running 24/7 with a unique blend of their own
music.

“We looked at that and said, ‘Hey, let's do a
comparison between how much content is avail-
able on our network and how much content is
available on all the other radio networks.” And
we said, ‘Oh, boy, we have greater than 45% of
all the content that’s available on anv kind of
radio.””

Srivats Sampath

Getting Very Personal

And Mercora is serious about that “personal
broadcasting” thing: Its streams can be narrow-
ly customized by genre or by artist — from a
combination of favorites right down to a single
artist.

For example, enter “The Beatles” in the search
box, click on “Tune In,” and Mercora will find
and play back — one at a time or as a stream —
every Beatles song being played by any of its
member “DJs.”

Sampath says about Mercora’s personalized
approach, “All we're trying to say is ‘Look, ra-
dio doesn’t have to be crappy, and vou can pret-
ty much listen to what you want. You can listen
to anybody, including a guy broadcasting from
Poland who’s webcasting some of the top songs
in the country.’

20 @ Radio & Records November 11, 2005

“It's a fascinating kind of evolution for us. We
also keep learning more and more from our own
network. At last count we had over 2.5 million
unique tracks on the system. And because the
library is usercontributed {that is, Mercora bases
its library on tracks in users’ personal collections,
though all songs streamed come off Mercora’s
own servers], it keeps growing as more people
come online.”

Sampath says the Mercora software has been
downloaded about 1.8 million times and about
half of those downloaders have become regis-
tered users. “We do between 1.5 million and 2
million listening sessions a day,” he says.

For the moment, Mercora is free. “Right now
it's still in beta,” Sampath says. “We're like Goo-
gle that way — we're always in beta. When we're
in beta, we don’t charge our customers, so it's
free for anyone.”

A Little Too Interactive?

Nearly all U.S. webcasters stream under the
statutory license defined by the Digital Mil-
lennium Copyright Act, and only “non-inter-
active” services qualify for the license. But
Congress didn’t define “non-interactive” in
the statute, and the Copyright Office later de-
clined to set a definition, saying that would
be Congress’ call.

About Mercora’s license situation, Sampath
says, “We have a U.S. network and we have a
Canadian network, and the U.S. network is un-
der the statutory licenses under the DMCA. The
Canadian network is under the Canadian statu-
tory license.

“We will probably continue under the statu-
tory model because it gives us rights to webcast
any audio content that is available. And that, for
us, is an extremely strong competitive advan-
tage.”

1 ask whether Mercora ever worries about
getting too interactive, and Sampath says the
nearly-on-demand streams are simply a reflec-
tion of the service’s popularity. “There are peo-
ple who say, “You have to be interactive,” he
says. “But when you have so much content, and
you search for James Blunt — who's one of the
top UK. artists right now — you'll get 30 pco-
ple webcasting him.

“That’s where the national nature of the net-
work kicks in and allows us to dp_l* of things.
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Digital Bits

Boucher: HD Radio Flag ‘Assault On Fair Use’

ep. Rick Boucher said at a hearing of the House Judiciary Committee’s
Subcommittee on Courts, the Internet & Intellectual Property last week that,
while he sees why a broadcast flag — embedded code that could limit copying,

Z uploading and other redistribution of recorded digital content — may be neces-
sary for television, he’s “not sure the case has been made that we ought to em
i bark on this notion of a broadcast flag for digital radio.”

o RIAA CEO Mitch Bainwol had earlier testified in support of flag protection for
{ digital radio — HD Radio in the U.S. — though he said the RIAA has no desire to
B stop or delay the rollout of HD. “We're for technology,” Bainwol said. “We’re for
; cool devices. We're not for the exploitation of loopholes.”

Digital-radio devices could theoretically allow consumers not just to manually
record songs and time-shift taik shows, but to scan for and record selected songs,
build music libraries and create playlists. Without technological protection, the
RIAA contends. the recorded files will be moved to other devices, burned to CD
and shared on peer-to-peers.

Boucher pointed out that peer-to-peers and even physical CDs are far larger
sources of digital piracy than recording from digital radio is likely to be, adding, “I
would also note that, unlike the TV flag, which has the sole purpose of prevent-
ing uploading to the Internet, the RIAA’s proposal for a radio flag would dramati
cally affect the ability of the person at home to engage in copying. It's a dramat-
ic assault on fair use.”

3 Later, in response to a question from the subcommittee, Bainwol said that ra
it dio is in a “convergence” where it “is going to be on all of these platforms and

i over the air, and all of a sudden you've got this new device [a digital receiver]
that replicates what you can do on iTunes.”

He continued, “The challenge here is that, as radio converges across platforms,
you end up with an ability to replace the sale. No sane human being — few sane
human beings — would go and buy a song when they can replicate that experi-
ence for nothing.”

Under discussion at the hearing were three draft House bills: a law that would
give the FCC the power to require technological content controls (the FCC already
approved a flag for digital TV, but a court set that rule aside on jurisdictional
{ = grounds), an extension of the broadcast flag to HD Radio and a law that would
{ © set technological requirements for analog and digital devices that would close
the “analog hole” that lets content recorded to an analog device be converted to
digital form and possibly redistributed,

' AOL Buys MusicNow

OL last week purchased digital-music service MusicNow from electronics
retailer Circuit City, and AOL subscribers who pay for the premium
MusicNet@AOL service will be transferred to the new AOL Music Now, AOL said.
AOL Music Now — which requires an AOL username but not an account — is now
on “public preview” at www.aolmusicnow.com.

MusicNow, a web-based subscription and dollar-download music service that
doesn’t require special software to use, will keep all 40 of its employees, includ-
ing President Gary Cohen, and operate as a standalone, wholly-owned subsid-
iary of AOL Premium Services. It has a catalog of about a million songs from all
four major label groups and about a half-dozen independents,

Formerly known as FullAudio, MusicNow is one of the oldest digital-music pur-
veyors on the 'Net, having been founded back in 1999. For a time it had a deal
to stream music on demand from Clear Channel station websites, though the
program never spread beyond CC's Phoenix cluster.
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There’s no need for us to become an interactive
service. There’s just so much content that you
will find what you want, when you want it.

“What we tell people is, ‘Listen, we have an-
alyzed the law to an extent not many people
have, not even the lawyers, and we know
exactly, under the law, what is allowed and
what's not. And we leverage that as much as
possible.’

“They haven't defined interactivity, they
haven’t defined on-demand, and we go, ‘Fine.
When you define that for us, come by and we
will tell you whether we're in compliance or
not."”

Artists, Not Songs

One way Mercora avoids being categorized
as an on-demand service is by not allowing

www americanradiohistorv com

scarches for particular tracks. “Searches have
always been by artist or genre, and we think
that’s fair,” Sampath says.

“We read that part of the statutory license and
we said, “You know what? They were right. If
they’re able to search for a track by the track
name, then it gets interactive.”

“If you want to search for an artist, it's not,
because then you're saving, ‘Hey, get me a ra-
dio station that’s playing these artists,” and there
could be one or there could be a hundred. So,
we stuck with that.

“And, actually, that’s worked out better, be-
cause what we're finding is that most people
couldn’t remember the name of a track if their
life depended on it. They think they do, but
the artist is what sticks in their heads a lot
more.”
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Sirius Drama In The Stern/Infinity Marriage

Qr the first time in his long Infinity career, Howard Stern
on Nov. 8 found himself on the business end of a one-day
suspension. Infinity took the unprecedented action following
the previous day’s show, reportedly because Howard had
spent more than his usually tasteful amount of time chatting
about his future employer, Sirius.

Nov. 7 also happened to be
Stern’s last show on KXTE/Las Ve-
gas, as his contract expired. During
his fond farewell Stern urged his
Vegas family to follow him to his
new radio home. He also plugged
an upcoming Sirius-heavy promo-
tional appearance with David
Letterman. Apparently, manage-

Not pictured: Iebian

ment’s patience in this already
strippers.

strained marriage is at the break-
ing point.

Meanwhile, Sirius didn't mind all the free press attached
to the suspension: The Howard 100 channel kept the up-
dates flying, and some folks are taking bets on whether, con-
sidering the current tension level, Howard will even make it
to his scheduled Dec. |6 departure date.

No Time To Wam The Public

The Midwest is still reeling from the 22 reported deaths
and massive destruction across Indiana and Kentucky from
last weekend's tornado. Ground Zero for most of the car-
nage was Evansville, IN, home of WSTO (Hot 96), where
morning host Booker got an uncomfortably up-close look
at the devastation. “It happened in the middle of the night,
and people only get about eight minutes’ warning with tor-
nadoes, so they had no time to prepare,” he tells ST. “It’s
the worst tornado to hit Indiana in 30 years, and the death
toll is more than double the number of people who died in
the U.S. all year from tornadoes.” One woman called in to
Hot to detail the randomness of the damage: Everything in
her home was destroyed — except for a small table with an
angel figurine on it that was completely untouched.

WSTO suspended its current cash giveaway and is donat-
ing the funds to tornado victims. Additionally, local TV stations
and South Central’s five-station radio cluster teamed up to hoid
a Tri-State Tornado Relief telethon this week at a local mall.
“There are hundreds of people in hospitals and thousands still
without power,” says Hot 96 PD Stan Priest. “Thousands of
area people have been displaced. Many of them don't even
know if they have homes to go back to. No one is sure what'’s
next, and we're just doing all we can to try to help.”

Our Long National Nigitmare Is Over

“Following three hospital stays, two surgeries, loads of re-
hab, 41 fewer pounds and way too much daytime TV, {'ve
returned to my position of PD/morning co-host at Clear
Channel AC WLRQ/Melbourne.” That's Michael W. Lowe,
who’s on the mend after a rough few months. “Following a
triple-bypass on Sept. |2, | was summoned back to the hos-
pital for the same followup surgical procedure enjoyed by
former President Clinton: excess fluid was removed from
around and below the lungs — | hope you've already eaten
when you read this,” says Lowe, who is expected back on
the air on Nov. 14.
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Great Moments In Market Managementshipness

* Thirty-five-year radio vet Tom Baker is one lucky guy:
He’s the new VP/Market Manager for Clear Channel’s eight-
station cluster in beautiful Santa Barbara, CA. Let us pause
and resent him for a second.... OK, we’re back.

* Lee Davis, who started his illustrious career as an in-
tern on The Howard Stern Show on WNNNNNNNBC/New
York in 1983, leaves his cushy VP/GM gig at WFAN/New York
for the challenge of surviving in costly Connecticut as the
newly anointed VP/GM of Cox AC WEZN/Bridgeport and
Rocker WPLR & Urban AC WYBC/New Haven.

* New England vet Jake Demmin is hired by Nassau
Broadcasting to run its recently acquired Cape Cod, MA clus-
ter: Rocker WPXC and Oldies simulcast WDVT & WTWV.
Demmin blows in from Kansas City, where he was Enter-
com's Director/Sales and a fake Chiefs and Royals fan for busi-
ness purposes.

* After eight years as VP/Market Manager for the Clear
Channel’s Ft. Myers cluster, Jim Keating has announced his
retirement, effective Dec. 1.

The Programming Dept.

* Joe McCoy, best-known for his 23-year run as PD of
WCBS-FM/New York during its Oldies days, joins Press Com-
munications as a programming advisor for its hybrid AC/Clas-
sic Hits “Breeze” stations: WWZY/Long Branch, NJ; WBHX/
Beach Haven, NJ; and WKOE/Ocean City, NJ.

* WRVQ/Richmond PD/morning co-host Wayne Coy is
headed to Vegas, baby, as Promotion Manager for Consoli-
dated Media, a company that does event-oriented promo-
tions with radio and TV, as well as celebrity interviews, live
morning show broadcasts, contests and stuff like that.

* WXTM (92.3 Xtreme Radio)/Cleveland MD/afternoon
dude Tim “Slats” exits. “It was actually a pretty nice firing,”
says Slats, who previously spent six years across the street
at WMMS. Reach him at 440-934-4337 or timslats@hotmail.
com. Xtreme Asst. PD Dom “Nard Boy” Nardella, win-
ner of this week’s ST Hilarious Nickname Contest, picks up
Slats’ afternoon shift.

* PD/night jock Doc Love exits WKKV/Milwaukee. For
now, MD/midday personality Bailey Coleman will handle
programming stuff.

* Clear Channel Active Rocker KRZR/Fresno has found a
new Asst. PD/MD/afternoon dude: The Rev, who was lo-
cated right across the street, programming Wilks Alternative
KFRR. Days later KFRR introduced new PD Gina Juliano,
last seen as OM/PD of WARQ & WMFX/Columbia, SC.

* Beau Richards has resigned as PD of WAOA/
Melbourne for a new gig TBA. When pressed, Richards of-
fered only this tantalizing tidbit: “I'm joining a Clear Channel
cluster in a market that has four seasons — and one of them
is not hurricanes!”

* Lori Mack, MD/morning co-host at WWDM/Columbia,
SC, exits, mostly because The Mike & Lori Show has been re-
placed by Premiere’s syndicated Steve Harvey Morning Show.
Her former co-host, Mike Love (no, not the Beach Boy), re-
mains employed, seeing as how he's WWDM's PD and all.

* PD Anthony “Roach” Proffitt suddenly leaves WNFZ/
Knoxville despite one of the station’s best books ever in the
summer. Call him at 865-607-0222.

« After a brief hiatus from the biz, former WBBQ/Augusta,
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GA PD Hank Brigmond is the new Director/Operations for
Staton Broadcasting in Macon, GA.

* WBVD/Melbourne PD/afternoon personality Booker
returns to his former night gig at KUUU/Salt Lake City. He's
replaced by B-Rock, who’s inbound from Asst. PD/MD/
nights at WLAN/Lancaster, PA,

* KFAT/Anchorage, AK names Jermaine “}igga Jay”
Wagner PD. Wagner was last seen as KWYL/Reno, NV MD/
Imaging Director.

Quick Hits

* In preparation for Howard Stern’s last day on terrestrial
radio, KPNT/St. Louis PD Tommy Mattern announces
some staff changes. On Nov. 28 midday jock Thom West
moves to afternoons and reteams with Jeff Burton. The guys
previously did mornings together on The Point before Stern

arrived. Scott Rizzuto will move from afternoons to

middays. Mattern is close to naming his new, post-Howard

YEAR AGO

Sr. VP/Programming.
= Steve Cannon named PD of WGLD/Indianapolis.
* Dennis Winslow appointed PD of WRMF/West Paim

* Michael Martin promoted to Clear Channel Regional
Beach.

YEARS AGO

Promotion at Epic Records.

* Michael Johnson elevated to Sr. VP/
R&B Promotion at Arista Records.

* Kathy Brown promoted to Regional PD
at WKJS & WPLZ/Richmond, WWIN/
Baltimore and WMMJ/Washington.

‘ * Hilary Shaev promoted to Exec. VP/
| Kathy Brown
|
|

» Joe Riccitelli elevated to Sr. VP/Promotion at Island
Records.
* John Roberts named PD of KiIKK/Houston.
* Allison Hamamura hired as Mercury Records/West
| __ Coast Sr. VP/GM.

YEARS AGO

* Mike Phillips moves to KRTH/Los An-
geles as PD.

* Don Howe elevated to VP/GM of
KRFX/Denver.

» Al Casey transfers to WJQI/Norfolk as
VP/GM.

YEARS AGDO

Don Howe

* Rick Stacy named PD of WINZ/Miami,

= Mike Phillips joins KOIT/San Francisco as PD.

* Gary “Fuzzy” Herron promoted to PD of KCBQ/San
Diego.

@ YEARS AGO

e Al Brady moves to WYNY/New York
as GM.

¢ John Bayliss named President of
Charter Broadcast Group.

« Jay Lasker appointed President/COO
of Motown Records.

@: YEARS AGO

* Don Kelly named PD of WFYR/Chicago.
« Tom Franklin appointed News Director of WCBS-FM/
v New York. Py

Jay Lasker
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morning sl-iw and is looking for
o a new nighl"jock.

* Here's a post-Howard show
we do kngw about: Woody,
Tony and liavey, the former af-
¥ ternoon tea+‘n at WKQX (QI101Y

Tony Ravey & Wcody care
deeply.

Chicago, wilt be the new morn-
ing team al KITS (Live 105)/San |
Francisco, effective Jan. 2, 2006. |

» WBBM-FM (B96)/Chicago morning guys Eddie & JoBo |
have made some major adjustments ta|the estrogen content |

[

of their show: 5ay hello to Erica Cobly, a 24-year-old model
and former intern at Clear Channel rTva\L WKSC, and new
entertainment reporter Shelly Menaifer, a former B96 in-
tern. The show has been without a scjong female presence
since news anchor Karen Hand left th ‘ee years ago. As B96 |
PD Todd Cavanah told the Chicago Sun-Times, “It's been a |
sausage-fest in there.” T

* Paul Williams, former PD of KPLX/Dallas, exits as Op- |

)ﬁicated Kidd Kraddick |

in the Morning and moves to Nashville s Sr. Director/Strate-
gic Marketing for RCA Label Group/N;llshviHe.

* In a move that went a long way tor/vard curtailing Scotty

erations/Marketing Manager for the s

Meyers’ incessant phone calls, Clear Channel AC WSNI
(Sunny 104.5)/Philadelphia has agreed to run the The john Tesh
Radio Show in morning drive. Sunny PD Brian Check appears
pleased, especially about the dramatic drop in phone calls.

* WRKR/Kalamazoo, Ml is making some musical adjust-
'80s, '90s
and recurrents. Down the hall, morning co-host Scotty Bud

ments that favor fewer currents and more '70s,

Melvin exits after 16 years. OM Mike McKelly, Melvin's
partner for the last |15 years, and Diane Vunovich will roll
as aduo as PD Jay Deacon searches for Scott's replacement.
Locate Melvin at scott@scottybud.com.

* WestStar TalkRadio Network Western Affiliate Director
Jessica Burtrum-Ferguson leaves Phoenix to co-host
mornings at Clear Channel CHR/Pop KZHT/Salt Lake City,
teaming up with Frankie and the hygienically questionable
Danger Boy.

* New England radio fixture Mike McGowan is now of-
ficial in afternoons at WEZN (Star 99.9)/Bridgeport, CT.

* After a marketing stint at some swanky Vegas resort,
Vanessa Thill returns to radio as the new Promotions &
Marketing Director of Beasley's Las Vegas cluster. Thill pre-
viously spent |3 years doing promotions and marketing for
Infinity/Las Vegas.

|
BOX OFFICE TQTALS |
Nov. 4-6

Title (Distributcr) S Weekend $ To Date

1 Chicken Little (Buena Vista)* I $40.04 $40.04
2 Jarhead {Universal)* $27.72 $27.72
3 Saw i (Lions Gate) i $16.85 $60.12
4 The Legend Of Zorro (Sony) $10.02 $30.31
5 Prime (Universal) $5.14 $13.33
6 Dreamer: Inspired... (DreamWorks$ $4.79 $23.82
7 Good Night, And... (Warner Ind.) $3.06 $10.97
8 The Weather Man (Paramount) ’ $2.87  $8.63
9 Shopgirl (Buena Vista) $2.52  $3.48
10 $2.29 $84.41

Flightplan (Buena Vista) ’

Source: Nielsen E

COMING ATTRACTIONS: This weeﬁ openers include Get
Rich or Die Tryin’, based on the life oljand starring 50 Cent.
He's featured throughout the film's G-Unit/interscope
soundtrack, along with Lloyd Banks, Young Buck, M.O.P.,
Mobb Deep, Tony Yayo and more.

Also operning this week is Derailed, itarnng RZA and Xzib-
it and sporting a Wu Music soundtrack.

"Hrst week in release. All ﬁguq in milfions.

— Julie Gidlow

OUR
T-SHIR
DEALS

O

Bruce Kelly resigns as PD of ¢ o

XM’s 80s on 8 after five years to f——"—————ﬁ ..

\ . A .

care for his ailing father. Reach § - .

him at 301-471-7728 or bruce

kelly@adelphia.net. Kurt Gilch-

rest slides over from 70s on 7 to |

replace Kelly, leaving his disco- % —
) XM: Preferred by Pigs in

era gig open. Spaaaaaace!

Seconds later, Giant Rotating

XM Programming Head Jon Zellner hired veteran program-

mer/air talent Jason Kidd as a personality on 80s on 8. Kyle

Cantrell, who spent 22 years at the legendary WSM/Nash-

ville, was named PD of Bluegrass Junction, and Marty

Fitzpatrick, a |7-year vet of WSIX/Nashville, was named

™MD of X Country.

Hooray For Harvey!

Congrats to legendary broadcaster Paul Harvey, who has

already won just about every major radio award available.

300

T-Shirts

‘2.“.
1000

T-Shirts

3253

T 000

3235

On Nov. 9 Harvey, along with |3 other recipients, was
awarded the Presidential Medal of Freedom, the nation's

highest civilian honor, by President Bush.

Formats You'll Frankly Flip Over

Las Vegas calls KJUL, long associated with Frank, Dean,
Sammy, etc., have been picked up by Summit-American’s
KWLY/Moapa Valley, NV, located about 60 miles north of
Vegas, which flipped from Country to Adult Standards. That
format hole has been open since Beasley flipped the original
KJUL to Country last month with new KCYE calis. The new
KJUL inks Adult Standards vet Duke Morgan for afternoons.

News/Talk Topics

* OM David Bernstein exits Citadel Talker WPRO-AM/
Providence and is now available to work for [your calls here].
Locate him at 973-533-0290 (home), 973-670-0906 (cell) or
wprodavid@aol.com.

* Brian Wilson (no, not the
Beach Boy ... knock it off), once half
of the fabled Ross & Wilson morn-
ing team with Ross Brittain, is the
new PD/afternoon talent at Clear
Channel News/Talk WSPD/Toledo.
Wilson the PD replaces Al Brady
Law, now at KTRS/St. Louis. Wilson
the talk show vet replaces Denny Sorry. that was (00 €asy. .
Schaffer, now at WGST/Atlanta.

TELEVISION

TOP 10 SHOWS | Oct. 31-Nov.6
(110.2%7/’/%”%5&/:0/@) Adults 18-49
1 CS/ 1 Desperate Housewives
2 Desperate Housewives 2 CSI
3 Without A Trace 3 Grey's Anatomy
4 Survivar: Guatemala 4 Extreme Makeover: Home
5 Grey'’s Anatomy Edition
6 NCIS | 5 Survivor: Guatemala
7 Extreme Makeover: Home 6 Without A Trace
Edition 7 NFL Monday Night Football
8 Cold Case " (Baltimore at Pitisburgh)
9 NFL Monday Night Football 8 ER.
(Baltimore at Pittsburgh) .9 Law & Order: SVU
10  Criminal Minds | 10 The Simpsons
Source: Nielsen Media Research

Free Catalog

CALL NOW!

1-800-34-EMKAY

- White T-shirts

* No Setup Charges!
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HITSTOP 50 ALBUMS

THE INDUSTRY'’S NO. 1 RETAIL CHART November 11, 2005

w W ARTIST

- 1 VARIOUS

- 2 SANTANA

2 3 NICKELBACK

5 4 BLACK EYED PEAS
1 5 DESTINY’S CHILD
- 6 BLINK-182

3 7 MARTINA MCBRIDE
4 8 ROD STEWART

8 9 KANYE WEST

6 10 ASHLEE SIMPSON
14 1N KELLY CLARKSON
- 12 JOHN FOGERTY

- 13 SLIPKNOT

15 14 FALL OUT BOY

16 15 YOUNG JEEZY

- 16 MONTGOMERY GENTRY
17 17 MARIAH CAREY

- 18 NIRVANA

10 19 BUNB

" 20 ALICIA KEYS

- 21 DIANA KRALL

26 22 RASCAL FLATTS
21 23 GREEN DAY

29 24 PUSSYCAT DOLLS
19 25 THREE 6 MAFIA
20 26 DEPECHE MODE
23 27 DISTURBED

- 28 TERRI CLARK

% 29 GORILLAZ

13 30 STEVIE WONDER
18 3 SHERYL CROW

27 32 FAITH HILL

12 33 JOHNNY CASH

7 34 JOE NICHOLS

28 35 TWISTA

48 36 GWEN STEFANI
3B 37 GRETCHEN WILSON
9 38 BETTE MIDLER

4 39 BILLY CURRINGTON
30 40 GARY ALLAN

31 4 SEAN PAUL

47 42 KEITH URBAN

41 43 SUGARLAND

33 4 TRINA

22 45 VARIOUS

42 46 KIRK FRANKLIN
44 47 KEYSHIA COLE

- 48 TRACE ADKINS
38 49 BON Jovi

38 50 COLDPLAY

ALBUM

Now That's What | Call Music!
All That{ Am

Al The Right Reasons

Monkey Business

#1's

Greatest Hits

Timeless

Thanks For The Memory...
Late Registration

[ Am Me

Breakaway

The Long Road Home...

9.0: Live

From Under The Cork Tree
Let's Get It: Thug Motivation 101

Something To Be Proud Of: The Best Of

The Emancipation Of Mimi
Sliver: The Best 0f The Box
Trill

Unplugged

Christmas Songs

Feels Like Today
American Idiot

PCD

Most Know Unknown
Playing The Angel

Ten Thousand Fists

Life Goes On

Demon Days

A Time 2 Love

Wildflower

Fireflies

| Walk The Line; The Legend Of Johnny Cash

1l

The Day After
Love.Angel.Music.Baby

All Jacked Up

Sings The Peggy Lee Songbook
Doin* Somethin’ Right

Tough All Over

Trinity

Be Here

Twice The Speed 0f Life
Glamorest Life

Now That's What | Call Music!
Hero

Way It s

Songs About Me

Have A Nice Day

X&Y

LABEL

ury

Arista/RMG
Roadrunner/i0JMG
A&M/interscope
Sony Urban/Columbia
Geffen

RCA/RMG

JIRMG
Roc-A-Fella/iDJMG
Geffen

RCA/RMG

Fantasy
Roadrunner/IDJMG
Island/IDJMG

Def Jam South/iDJMG
Columbia
Island/IDJMG
Geffen
Rap-A-Lot/Asylum
JIRMG

GRPIVMG

Lyric Street
Reprise
A&M/interscope
Columbia
Mute/Sire/Reprise
Reprise

Mercury '

Virgin
Motown/Universal
A&M/Interscope
Warner Bros.
Hip-O/Universal
Universal South
Atlantic

Interscope

Epic

Columbia

Mercury

MCA

VP/Atlantic

Capitol

Mercury
Slip-N-Slide/Atlantic
Capitol

Gospo Centric/Zomba
A&M/interscope
Capitol
Island/IDJMG
Capitol

POWERINDEX CHANGE
363,958 -
132,772 -

93,97 1%
82,494 +4%
71,561 -32%
70,961 -
57,118 -37%
56,923 -35%
51,624 -5%
51,413 -28%
50,081 +9%
46,747 -
46,098 -
42,190 +2%
40,964 +6%
40,683 -
40,396 +6%
39,853 -
39,442 -25%
39,165 18%
38,494 -
35,093 +17%
34,982 +3%
33,549 +16%
33.403 -5%
33,397 4%
32,515 1%
31,920 -
30,938 +2%
29,507 -37%
29,392 -16%
28,346 -3%
28,169 -41%
21,945 -60%
27178 6%
25,467 +37%
25,124 +3%
25070 -64%
25,036 +3%
24574 12%
24,232 -8%
24,216 +30%
235717 +18%
23,182 -5%
22,164 -33%
20,996 +8%
20,923 +10%
19,892 -
19,677 -8%
18,853 12%

© HITS Magazine Inc.
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Shocker: Now 20 Dehuts
At No. 1!

Wow! What a surprise (n0t)! The latest ad-
dition to the
Now  That's
What I Call Mu- §.
sic series — this
one released via
UTV and fea-
turing the num-
ber 20 in its title
— tops this
week’s chart,
with the num-
ber 364,000. Memorize it, folks. Say it again:

Blink-182

“Now That's What I Call Music 20.” You're going
to be seeing it over and over again in the weeks
and months to come.

Carlos Santana
and his army of guest
vocalists (Arista/
RMG) debut in the
No. 2 slot, with
133,000, while Road-
runner/IDJMG’'s
Nickelback drop
only one slot, to No. &
3, with 94,000, prov- ==
ing that critics may
not know but the lit-
tle rock fans under-
stand. A&M/Inter-
scope’s Black Eyed Peas jump yet again, mov-
ing from No. 5 to No. 4, with 82,000, fueled by

Carlos Santana i

the latest single, “My Humps.” And Sony Ur-
ban/Columbia’s Destiny’s Child drop to No.
5, with 78,000

In the No. 6 spot is the week’s only other top
10 debut — a greatest-hits package from Gef-
fen’s tattooed punkers Blink-182, with 71,000
copies sold. Rounding out the top 10 are tried-
and-true stalwarts Martina McBride, still
lookin” mighty fine and timeless, at No. 7, with
57,000; ] Records/RMG's Rod Stewart, croon-
ing into No. 8, with 57,000; Roc-A-Fella/ID-
JMG’s Kanye West, at No. 9, with 52,000; and
Geffen’s Ashlee Simpson (she is still she), at
No. 10, with 51,000.

Other notable debuts include Fantasy’s
John Fogerty (bet you never thought you'd see
those three words together again!), at No. 12,
with 47,000; Roadrunner/IDJMG’s always-
pleasant Slipknot, at a lucky No. 13, with

46,000; Columbia
Nashville’'s Mont-
gomery Gentry, at
No. 16, with 41,000;
Geffen’s Nirvana, at
No. 18, with 40,000; ¥
Verve's Diana Krall &%
Christmas album, at ;. {8
No. 21, with 38,000; B
and Mercury Nash-
ville’s Terri Clark,
at No. 28, with
32,000.

I

Now That’s
What I Call
Music 20

Next week: Watch for debuts from Kenny
Chesney, 50 Cent's soundtrack to Get Rich or
Die Tryin’, Neil Diamond (produced by Rick
Rubin), Bob Marley, Floetry and The Beast-
ie Boys.

24 ® Radio & Records November 11, 2005

www americanradiohistorv com



www.americanradiohistory.com

GO/ING FORADDS.

MIKE TRIAS

mtrias@rgdioandrecords.com

Say‘Hello'To
‘Goodbye’

|

P.O.D. retumn to radio next week when they give their audiences
“Goodbye for Now,” the lead sin- '
gle from their forthcoming album \
Testify. Glen Ballard and PO.D.
served as co-producers of the
project, while Chris Lord-Alge con-
tributed his mixing talents. The |
disc will be the band’s sixth studio
release, and they just finished re-
cording it last week.

While Testify won't drop in
stores until Jan. 24, you can hear a ‘
few of the new tunes as soon as Nov. I5, when PO.D. release their
new EP, The Warriors: Vol. 2. The set features “Goodbye for Now” and
a few other choice tracks from Testify. If ypu can’t get a copy of the EP
(only 40,000 will be made available to the public), you can still hear
the new songs as PO.D. tours the nation through mid-December.

Yellowcard made a big splash with their major-label debut, Ocean
Avenue, a couple years back. Next week!the boys prepare to take on
the wprld once again as they un-
veil “Lights and Sounds” to Alter-
native radio. It's the lead single
and title track from their upcom-
ing album.

There has been a lot of confu-
sion surrounding the status of Yel-
’ | lowcard as a band lately, but the

boys |cleared everything up on

their website earlier this week. Ben
Harper has officially left the group to figcus on developing his indie
label, Takeover Records. Says Harper, “IJue to some ongoing tensions
within the band and some great new @pportunities with Takeover
bands that have recently presented themibelves, it seemed time to take
my experiences with Yellowcard and apply them to the development
of other new artists and the new music<entric media projects that I'm
planning under the Takeover Records Entertainment Group umbrel-
la.”

Yellowcard violinist/vocalist Sean Mackin adds, “We’ve simply
grown apart, personally and creatively, which can happen in any re-
lationship. This change is hard for all ¢ us, but Ben will always be
our brother.” f

Despite the break, Yellowcard intend  to continue to rock audienc-
es in the near future. They're touring 'tie US. through late Novem-
ber, then will head to the UK. for performances beginning in mid-
December.

Sisters Kristyn, Kelsi and Kassidy Csborn, better known as SHe-
DAISY, are out to drive Country listerw)
ers wild next week as they go for adds|
with “I'm Taking the Wheel,” our first
look at their upcoming album. The song|
has already garnered seven early adds,
including KKBQ/Houston, KEEY/Min-{
neapolis and KSOP/Salt Lake City.

The girls are currently in the studi(
with Grammy-winning producer Johry SHeDAISY
Shanks, recording their fourth album fay|
Lyric Street, which is slated for release garly next year. If you want to
hear more new music from the trio, yu can pick up a copy of the
Desperate Housewives soundtrack, which features their song “God Bless
the American Housewife.”

Train debut new music as they go foff adds with “Cab,” taken from
their upcoming CD For Me, It's You. While they plan to tour for most of
next year to support the album, vocalist/Pat Monahan will kick things
off early when he performs on VH1's Ditades Rock Live on Nov. 11. The
upcoming installment of the show will honor Cyndi Lauper and also
features Scott Weiland, Shaggy, Ani DiFrgnco and The Hooters.

Yellowcard

0006060606000 000000000

Week Of 11/14/05
CHR/POP SMOOTH JAZZ

DAL Lafty Tafty (Asylum/Atiantic/ MARC ANTOINE Modern Times (Rendezvous)
SANTANA f/STEVEN TYLER Just Feel Better (Arista/RMG) MARCUS JOHNSON The Christmas Song (3 Keys Music)
MARK WHITFIELD f/PANTHER Oblation (Dirty Soap/
TERRANCE FORSYTH Winter Wonderland (Monogram/

DON OMAR Dale Don Dale Universal) ROCK
LUDACRIS f/FIELD MOB & JAMIE POXX Georgia AUDIOSLAVE Out Of Exile finterscope/Epic)

{Def Jam South/IDJMG) P.0.D. Goodbye For Now (Atiantic)
MARCOS HERNANDEZ f/NB RIDAZ If I'd Known (Ultrax/TVT) RAY DAVIES Thanksgiving Day (V2

MARY J. BLIGE Be Without You (Geffen/
NOTORIOUS B.L.G. f/P. DIDDY, NELLY, JAGGED EDGE &
AVERY STORM Nasty Girl (Bad Boy/Atlantic)

CHR/RHYTHMIC

ACTIVE ROCK
URBAN

AUDIOSLAVE Out Of Exile finterscape/Epic)
P.0.D. Goodbye For Now (At/antic)

DAMIAN “JR. GONG” MARLEY f/NAS Road To Zion
(Tuff Gong/Universal)

DON OMAR Dale Don Dale (Universal) ALTERNATIVE
DPGC #/SNOOP DOGG, DAZ KURUPT & NATE DOGG
Real Soon (Doggystyle/Koch!

B VANRE FORX Goofa AUDIOSLAVE Out Of Exile fnterscope/Epic)
NOTORIOUS B.1.G. fIP. DIDDY, NELLY, JAGGED EDGE & P00 Greiije Fer g (tdamcly)
AVERY STORM Nasty Girl (Bad Boy/Atlantic) YELLOWCARD Lights And Sounds (Capitol)

RUSTIC Come Go With Me (Spido/
T. REDD fILLOYD Let's Cheat (Vintage Sound/Reprise/Warner Bros.)

TYRA B. Still In Love (GG&L/Universall TRIPLE A
URBAN AC AMOS LEE Colors (Blue Note/EMC)

DIRTIE BLONDE Change The Water (/ive/Zomba Label Group)
FABULOUS THUNDERBIRDS Love Speaks Louder Than Words
CHARLIE WILSON Magic (Jive/Zomba Label Group) {Tone-Cool/Artemis)
LEELA JAMES My Joy (Reprise/Warner Bros.) LESLIE CLEMMONS Do You Know What It Means To Miss New
MARY J. BLIGE Be Without You (Geffen) Orleans (Verdict)
RAY DAVIES Thanksgiving Day (V2
GOSPEL ROLLING STONES Rain Fall Down (Virgin)
SARAH BLASKO Always Worth It fLow Aftitude)
BYRON CAGE | Will Bless The Lord {Gospo Centric) SOUTHLAND Radio fRuffworld)
STEPHEN KELLOGG & THE SIXERS Start The Day Early
{Foundations/Music Allies)
COUNTRY TORI AMDS Cars And Guitars (£pic/
TRACY BONHAM Shine (Zoe/Rounder)
JASON ALDEAN Why (BBR/ TRAIN Cab (Columbia)

SHEDAISY I'm Taking The Wheel (Lyric Street)
CHRISTIAN AC
Ac No Adds

o hae CHRISTIAN CHR
HOT AC RELIENT K The Truth (Gotee/

CARRIE UNDERWOOD Some Hearts (Arista/ CH RlSTlAN ROCK

TRAIN Cab (Columbial
RELIENT K The Truth Gotee/

SMOOTH JAZZ INSPO

AL JARREAU Christmas Morning (YMC) No Adds
ANITA BAKER Christmas Fantasy (Blve Note/

ANNA WILSON The Christmas Song (Transfer)

FOURPLAY It Came Upon A Midnight Clear /YMC) CH RlSTIAN RHYTH M Ic
JIMMY SOMMERS Have Yourself A Merry Little Christmas

{Gemini) No Adds

R&R’s Going for Adds features the complete list of songs impacting radio for the coming week. Going for
Adds is e-mailed each week to participating radio and record executives. For more info, contact John Fagot at
jfagot@radioandrecords.com.
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NATIONAL MUSIC

)
UsIC MI

Voice of America broadcasts in 44
languages in over 60 countries with an
audience of 100 million listeners on 798
radio stations and 502 television stations.

Larry London « 202-619-3901

Adds

BEYONCE {/SLIM THUG Check On It

KANYE WEST {/ADAM LEVINE Heard 'Em Say
T-PAIN {/STATUS QUO I'm Sprung
ALL-AMERICAN REJECTS Dirty Little Secret
NATASHA BEDINGFIELD Unwritten

Plays
Artist/Title ™ W
KANYE WEST Gold Digger 40 34
GREEN DAY Wake Me Up When... 38 36
PRETTY RICKY Your Body 38 22
NICKELBACK Photograph 36 34
BOW WOW {/CIARA Like You 36 22

FALL QUT BOY Sugar, We're Goin' Down 36 34
KELLY CLARKSON Because Of You 36 34

C. BROWN 1/J. SANTANA Run... 32 18
BLACK EYED PEAS My Humps 32 38
SHAKIRA Don't Bother 32 0

YOUNG JEEZY #/AKON Soul Survivor 32 0
RIHANNA If it's Lovin’ That You Want 30 34

D\ﬂﬂgé"

Alan Furst+ 800-494-8863
10million homes 180,000 businesses

Alternative

Dave Sloan

AUDIOSLAVE Qut Of Exile
YELLOWCARD Lights And Sounds
FILMS That Kind Of Day

Adult Alternative

Kelly Peck

STROKES Juicebox
NADA SURF Always Love
FRANZ FERDINAND You Could Have It...

This section features this week’s new adds
on DMX MUSIC channels available via
digital cable and direct broadcast satellite.

DMX Fashion Retail

The hottest tracks at DMX Specialty Retail,
targeted at 25-54 adults.

JAMES BLUNT Wisemen

PAUL McCARTNEY Fine Line

SHERYL CRDW Lifetimes

SANTANA {/MICHELLE BRANCH I'm Feeling You

PUSSYCAT DOLLS Stickwitu 28 30
MAOONNA Hung Up 28 34
GWEN STEFANI Luxurious 24 32
SEAN PAUL We Be Burnin’ 24 28
RYAN CABRERA Shine On 24 26
MARCOS HERNANDEZ If You Were Mine 24 14
FRANKIE J. More Than Words 22 16
MARIAH CAREY Don't Forget About Us 22 12
WEEZER Beverly Hills 22 36
ASHLEE SIMPSON Boytriend 22 18
AKON Belly Dancer 8 16
MARIAH CAREY Shake It Off 6 34
{4
ISNER.
Artist/Title Total Plays
ALY & A.J. Rush 80
CRAZY FROG Axel F 76
AKON Lonely 75
JESSE McCARTNEY Beautiful Soul 75
HILARY DUFF Wake Up 74
CGLICK FIVE Just The Girl 7
BOWLING FOR SOUP 1985 70
JESSE McCARTNEY What's Your Name? 32
RIHANNA Pon De Replay 3
GWEN STEFAN! Rich Girl 31
WEEZER Beverly Hills 30
KELLY CLARKSON Because Of You 30
BS U Got Me 29
J0JO Leave (Get Out) 29
KELLY CLARKSON Behind These Hazel Eyes 29
KELLY CLARKSON Breakaway 29
JESSE McCARTNEY She’s No You 29
BS Dance For You 29
BLACK EYED PEAS Don't Lie 29
YELLOWCARD Ocean Avenue 28

Playlist for week of Oct. 30-Nov. 5.

866-MVTUNES

21,000 movie thealers

West

KENNY CHESNEY Who You'd Be Today
AQUALUNG Brighter Than Sunshine
XMAS BALLS All | Want For Christmas...
COLDPLAY Fix You

LEE ANN WOMACK ! May Hate Myself...

Midwest

KENNY CHESNEY Who You'd Be Today
AQUALUNG Brighter Than Sunshine
XMAS BALLS All | Want For Christmas...
LEE ANN WOMACK | May Hate Myself...
COLDPLAY Fix You

Southwest

KENNY CHESNEY Who You'd Be Today
AQUALUNG Brighter Than Sunshine
COLDPLAY Fix You

XMAS BALLS All | Want For Christmas...
NUMB ONES Arm’s Length

Northeast

KENNY CHESNEY Who You'd Be Today
AQUALUNG Brighter Than Sunshine
XMAS BALLS All | Want For Christmas. ..
COLDPLAY Fix You

NUMB ONES Arm’s Length

Southeast

KENNY CHESNEY Who You'd Be Today
AQUALUNG Brighter Than Sunshine
XMAS BALLS All | Want For Christmas. ..
NUMB ONES Arm's Length

COLDPLAY Fix You

Music
CHOICE

Your Music. Your Cholca.

30 million homes
27,000 businesses
Available on digital cable and DirecTV
Damon Williams ® 646-459-3300

Hit List

Justin Prager

BEYONCE t/SLIM THUG Check On It

KELLY CLARKSON Gone

FALL OUT BOY Dance, Dance

MY CHEMICAL ROMANCE The Ghost Of You
CARRIE UNDERWOOD Some Hearts
WAKEFIELD Only One

YOUNG JEEZY {/AKON Soui Survivor

Rock

Gary Susalis

BLOODSIMPLE Overload
CLUTCH Mice And Gods
SANTANA {/STEVEN TYLER Just Feel Better

Alternative

Gary Susalis

HIVES A Little More For You
MATT POND PA From Debris
WHITE STRIPES The Denial Twist
YELLOWCARD Lights And Sounds

Today’s Country

John Hendricks

JACE EVERETT Bad Things

TRACY LAWRENCE If | Don't Make It Back
JAMIE O'NEAL | Love My Life

TRENT TOMLINSON Drunker Than Me

Americana

Liz Opoka

KATE CAMPBELL Free Wortd

RODNEY CROWELL Dancin’ Circles Round The Sun
HONEYBRDWNE Something To Believe In

NICKEL CREEK Somebody More Like You

LIVE .COM

Travis Storch+ 866-365-HITS

Top Rap/Mip-Hop

MARIAH CAREY Shake It Off

KANYE WEST Gold Digger

YOUNG JEEZY t/AKON Soul Survivor
YING YANG TWINS Badd

DAVID BANNER Play

Top Latin

DADDY YANKEE Lo Que Paso. Paso

LUIS FONSI Nada Es Para Siempre

ANDY ANDY Que Ironia

IVY QUEEN Cuentale

LUNY TUNES {/BABY RANKS Mayor Que Yo

Top World

RICKY MARTIN 1/DADDY YANKEE Drop it On Me
KEALI'L REICHEL Ipo Lei Momi

IVY QUEEN Cuentale

ANOUSHKA SHANKAR Red Sun

CELTIC WOMAN May It Be

John Fabian.

SMOOTH, WITH A CHANCE OF CLOUDS note

i

d weather guru Al Roker recently joined the staff of Smooth Jazz
WQCD (CD101.9)/New York as weatherman, and, immediately afterward. this celebratory photo was taken. Seen here are (I-r)
CD101.9 PD Blake Lawrence, Roker and USRN Media Relations Coordinator Kristine Rakowsky and Sr. VP/Affiliate Marketing

Aol Radio @ Network
Ron Nenni » 415-934-2790

Top Alternative

Pete Schiecke

GREEN DAY Jesus Of Suburbia
Top Country

Beville Darden

CLINT BLACK Drinkin’ Songs & Other Logic
JAMIE O'NEAL 1| Love My Life

TRACY LAWRENCE If | Don't Make It Back
Top Jams

Donya Floyd

50 CENT Window Shopper
KANYE WEST Heard 'Em Say
LIL WAYNE Fireman

@RADID NETWDORKS

Phil Hall « 972-991-9200

Hot AC

Dan Lopez

HOWIE DAY She Says
ABC AC

Peter Stewart

GREEN DAY Wake Me Up When September Ends
SANTANA /MICHELLE BRANCH I'm Feeling You
JIM BRICKMAN f/WAYNE BRADY Beautiful

WESTWODD ONE

Rob Edwards * 661-294-9000

AC
Andy Fuller

BRUCE HORNSBY f/ELTON JOHN Dreamland
ROD STEWART {/DIANA ROSS |'ve Got A Crush...

Mainstream Country

David Felker

CHRIS CAGLE Miss Me Baby

Young & Verna

David Felker

CARRIE UNDERWOOO Jesus, Take The Wheel
Adult Rock

Jeff Gonzer
SANTANA {/STEVEN TYLER Just Feel Better

RV

WAITT RADID NETWORKS:

Alternative Now

Polychronopolis « 402-952-7611

GREEN DAY Jesus Of Suburbia

YELLOWCARD Lights & Sounds

MOTION CITY SOUNOTRACK Everything Is Alright
OUR LADY PEACE Angels Losing Sleep

Country Today

John Glenn

GRETCHEN WILSON | Don't Feel Like Loving...
BLAKE SHELTON Nobody But Me

CARRIE UNDERWDAOD Jesus, Take The Wheel
MONTGOMERY GENTRY She Didn't Tell Me To

@!MUSIC

Audio
Jay Frank * 310-526-4247
John Lenace 310-526-4378

3 DODRS DOWN {/BOB SEGER Landing In London
ALANA GRACE The Other Side

BOW WOW Fresh Azimiz

CHARLIE WILSON Magic

CLINT BLACK Drinkin’ Songs & Other Logic
COLDPLAY Talk

CRISTIAN CASTRO Amor Eterno

DADDY YANKEE Rompe

DAMIAN “JR. GONG" MARLEY {/NAS Road To Zion
DISCIPLE The Wait Is Over

DOLLY PARTON Imagine

ELBOW Leaders Of The Free World

FIELD MOB Friday Night

GINUWINE When We Make Love

H. HANCOCK 1/C. AGUILERA A Song For You
JASON ALDEAN Why

LUNY TUNES VY QUEEN Te He Querido...
MARK GARDENER Getting Out Of Your Way
MELISSA ETHERIDGE | Run For Life

NELLY Grillz

PETEY PABLO Give It Up

RICKY MARTIN f/DADDY YANKEE Drop It On Me
ROB THOMAS Ever The Same

ROBIN THICKE t/PHARRELL Wanna Love You Girl
SIA Breathe Me

T-BOZ f/CHILL! & 0'SO KRISPIE | Bet
DARKNESS One Way Ticket

WHITE STRIPES Walking With A Ghost

TRICK TRICK t/EMINEM Welcome 2 Detroit
VICO-C No Es Cuestion (Reggaeton Mix)

VIVIAN GREEN Cursed

LUNY TUNES I/WISIN & YANDEL Rakata

[ )

JONES
RABDIG
NETWORK .

Ken Moultrie » 800-426-9082

Hot AC

Jon Holiday

STAIND Right Here
COLDPLAY Fix You

Rock Classics

Adam Fendrich
STRYPER Make You Mine

U.S. Country

Penny Mitchell
TRACY LAWRENCE 1f | Don't Make It Back

b ows PR s o

After MidNite

Sam Thompson

CARRIE UNDERWOOD Jesus, Take The Wheel
BIG & RICH Comin’ To Your City

WE CAN BE HAPPY UNDERGROUND 4

1 FES 7

merican Idol Underground

launched last month with a huge blowout in Hollywood that was attended by
over a thousand people. The program is an Internet-based showcase for
aspiring artists. Music will be rated by site visitors, and artists getting high
marks will be judged by a celebrity panel to win prizes, including demo-
recording packages. Seen here at the launch party are (I-r) AlU Exec. Producer
Bob Buch; celebrity judge Verdine White of Earth, Wind & Fire; and AlU creator/

Exec. Producer Justin Beckett.
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| NAT/IONAL MUSIC

75 million households

- TELEVISION

72 million-househclds
Rick Krim Lori Parkerson |
WISCTE BTSN Exec. VP ’ 202-380-4425 saTeLLire Tube Tops (NBC, check local listings for
pays | || Dierks Bentley; Big & Rich; time). |
Adds 3 .
| ¢ );!:I;:afe (XM 45) Bon Jovi; hosts Brooks & s Kenny Chesney, The Ellen De-
NATASHA BEDINGFIELD Unwritten il Evans ]
KELLYICLARKSON|Because Ofivou B s o) S e SANTANA All That | Am Dunn; Garth Brooks; Kenny  Generes Show (check local list-
AVENGED SEVENFOLD Bat Country 18 'monummd e | Chesney; Sara Evans; Faith ings for time and channel).
ADONNA Hung U 18 || . .
M Lote | | weezer perfect Situation The Torch (XM 31) Hill; Alan Jackson; Alison Saturday, 11/12
CHRIS BROWN /JUEZ SANTANA Run ! 17 1 Thomas Kenny \ . . ) )
e . v | s = FALLING UP Moonit Krauss & Union Station featur- * Foo Fighters, Saturday Night
LAST TUESDAY Have You Seen Me i . A i .
KANYE WEST Gold Digger 16 | |KANYE WEST Goid Digger CHASING VICTORY The Night Your Guardian Fell Asieep ing Jerry Douglas; Miranda  Live (NBC, 11:30pm ET/PT).
PHARRELL Can | Have It Like That 16 | KELLY CLARKSON Because Of You Lambert; Martina McBride; Mnndav, 11“"
LINDSAY LOHAN Corressons Of A Broken Heart 15 | || MICKELBACK Photagraph Watercolors (XM 71) Willie Nelson and Paul Simon; » Martina McBride, The View.
5 BLACK EYED PEAS My Humps Trinity Colon . . .
0 CENT Window Shapper 15
; D.n »; @ "’ ‘PUSSYW iy i e T Brad Paisley; Dolly Parton and » Gene Simmons, Too Late
HAKIRA]Dan[B0ther | Elton John; Rascal Flatts; Wit Agam Carolla(Comedy Cen-
| ' MADONNA Hung Up ’ y
BERCKEHEDIGERSIMIITIYS 12 ‘IGWEN STEEANTITET Ethel (XM 47) Julie Roberts; George Strait;  tral, midnight ET/PT).
GREEN DAY wake Me Up When September Ends 12 T Erik Range Sugarland: Carrie Under o ith Bri .
SEAN PAUL We Be Burnin 10 | el LOVEMAKERS Prepare For The Fight 9 : * Neil Diamond with Brian Wil-
ASHLEE SIMPSON Buyfriend 9 |SHEFWL o gt SLBWENSIRock BIoll QUse | wood; Keith Urban; Gretchen  son, Jay Leno
ayirien i ’ .
PRETTY RICKY Your 3ody 9 T . Wilson; and Lee Ann Womack * Brad Paisley, David Letter-
SANTANA f/MICHELLE BRANCH I'm Feeling You [ Squizz (XM 48) lated i hen CBS
NICKELBACK Photogiaph 9 | GREEN DAY Wake Ms Up When September Ends Bodhi . are slated to perform when man. |
TWISTA {/TREY SONGZ Gir Tonite 9| | BON JOVI Have A Nice Day P.0.D. Goodbye For Now presents the 39th Annual CMA * Staind, Jimmy Kimmel. ‘
MARIAH CAREY Don't Forget About Us 9 | ‘Mmmu CAREY Shake it Off 20 0n 20 (XM 20) | Awards (Tuesday, 11/15, 8pm * The Del McCoury Band,
FALL OUT BOY Dance, Dance 8 | SHAKIRA Don't Bother A ET/PT). Conan O'Brien. |
DESTINY'S CHILD Stand Up For Love 8 ||| KILLERS All These Things That I've Done X o . .
m ] | o RELIENT K Who | Am Hates Who I've Been Fm]av, 1Hm  Matisyahu, Craig Ferguson.
ideo playlist for the week of Oct. 31-Nov. 6 | LEELA JAMES Music DAL Lafty Taffy ) |
| GO0 GOO DOLLS Better Days S «50 Cent, The View (ABC,  *Paul McCartney, Ellen De-
SCOTT STAPP The Great Divide check local listings for time). Generes.
INXS Pretty V. ; .
ey Vs Suite 62 (XM 62) « Kenny Chesney, The Tonight Tuesday, 11115
Vic Clemens . « Meli :
o issa Etheridge, Jay Leno.
Gf:‘gfﬂj:::ger : 2 ‘ I JAMIE JONES WAYNE BRADY... Don't Stop Show With Jay Leno (NBC, check Trisha Vi geD Y Lt ‘
ner iti i . ‘earwood, David Let-
local listings for time). risha )
@.
-~ o | r'<k‘7|.|S|'AR Mix (XM 22) « Trey Anastasio, Late Show terman. }
REE & MAFIA Stay Fly 1 Kevin Kash : : i i i
CONCERT PULSE | coLoPLAYF With David Letterman (CBS,  *Patti Smith, Craig Ferguson.
MY CHEMICAL ROMANCE The Ghost Of You 17 xYou o ) Wednesday, 11/16
5 I check focal listings for time). h |
COMMON Test 1 . J
’fy lBos. arti xg{Gioss Kiss (XM 21) 50 Cent is interviewed and * George Clinton, Jay Leno. |
S © ot sy | Mike Avrams Morningwood perfi Ji « Neil Diamond, Jimmy Kim-
COHEED AND CAMBRIA The Suffering 5 |0 ::gtzrgccmmzv :?iég? MADONNA Hung Up °m.""9W . perform on Jim- :
| E DAVE MATTHEWS BANO 013604 PUSSYCAT DOLLS Stickwitu my Kimmel Live (ABC, check lo- mel. |
YING YANG TWINS {/FITBULL Shake 10 ||IP e, MARIAH CAREY Don't Forget About Us ) . o
| % NEIL OJAMOND $1.2551 cal Iistings for time). . B|g & RlCh, Conan O’'Brien. |
50 CENT Window Shapper 14 | B WENNY CHESNEY $1.0269 : 3 Thursday, 11/17 ‘
b MARC ANTHONY $818.1 BPM (XM 81) | *Green Day, Late Night With rsday,
SYSTEM OF A DOWN Hypnotize 14 |7 ozzrest $7725 g !
| s coLoptay $7593 Skyy Conan O'Brien (NBC, check lo- « Carrie Underwood, Jay Leno. |
SEAN PAUL We Be Burnin’ 13 | lg Luis MIGUEL o PETER PRESTA Totally Hooked listings for time) « Howard Stem. David Letter
' MYNT Still Not Sorry cal listings for time). , Davi -
FALL OUT 8OY Oance: Dance 13 |10 PEARLJAM K DEEP DISH f/STEVIE NICKS Dreams ‘ d '
| GREEN DAY 86171 KRISTINE W !'ll Be Your Light * Buddy Guy, Late Late Show man.
TWISTA /TREY SONCZ Girl Tonite 13 |12 JAMES TAYLOR 85435 0.H.T. Someone 7 3 A ‘Bri
HEIGH®S i \ 3 DESTINY’S CHILO $525.6 EURYTHMICS I've Got A Life ‘ With Craig Ferguson (CBS, * Trey Anastasio, Conan O'Brien. |
HAWTHORNE HEIGH™S Niki 13 {4 SANTANA 54810 s . 3
5 VANS WARPED TOUR $478.7 check local listings for time). * Amos Lee, Craig Ferguson.
AVENGED SEVENFOLD Bat Country 12 The Loft (XM 50) o Osbourne and CKY
; s Ozzy urne an :
'DEM FRANCHIZE BOVZ | Think They Like Me 2 | Mg gt iiceek SO Mike Marrone ) o
E lou H
UL |\ Last Call With Carson Daly — Julie Gidlow
‘ ' Gary Nichols MATT POND PA It Is Safe
T-PAIN I'm Sprung " 7 S, - = . _ _ = _ .
Gene Watson MATT POND PA City Song
1 MATT PDNO PA Halloween
YOUNG JEEZY {/AKOR Soul Survivor 11 r:l;u?lo:::)y': RYAN ADAMS & THE CARDINALS Garmes w
FORT MINOR Petrified 9 rdan Knig WYCLEF JEAN & NDRAH JONES Any Other Day Th . T r ' . S T 1 O
KORN Twisted Transistor 8 | Ategria (XM 90) : e 1 unes USIC tore Op
GAME Put You On Th Game 8 ) { 2 %
The CONCERT PULS Hector Corporan . . . . L . Lo
BRAVERY.Rcoiaiaal ) | ( ol 'Cvonce,, mi,’js,fy'f,;;’;”"” ol ANGEL & KHII-::IZ Fua . Apple’s iTunes Music Store is the leading digital-music service in i
Bobhcg oR O ST A 5592417900 | the U.S,, offering a catalog of more than 1 million songs from all four |

Video playlist for the week of Oct 31-Nov. 6

| or www.polistaronline com.

major label groups and hundreds of independents. Here’s a
. snapshot of the top-selling downloads on Tuesday, Nov. 8, 2005.

Top 10 Songs

. KANYE WEST Jesus Walks
MADONNA Hung Up

. NICKELBACK Photograph
. DAL Laffy Taffy

- ©®ONOODWN

. BLACK EYED PEAS My Humps
. KANYE WEST f/JAMIE FOXX Gold Digger
. CHRIS BROWN f/JUELZ SANTANA Run It

. THE PUSSYCAT DOLLS Stickwitu
. FALL OUT BOY Dance, Dance

0. FALL OUT BOY Sugar, We're Goin’ Down

Top 10 Albums

. SANTANA A/l That| Am

. KENNY CHESNEY The Road And The Radio

. IMOGEN HEAP Speak For Yourself
. NEIL DIAMOND 2 Songs [ ]
. DIANA KRALL Christmas Songs
. VARIOUS ARTISTS Get Rich Or Die Tryin’ ST i
. THIRD DAY Wherever You Are }

. KANYE WEST Leate Registration
. BLINK-182 Greatest Hits

0. BLACK EYED PEAS Monkey Business ‘ J

= O O N OO b WwhN =

CONFESSIONS ON THE RADIO dadonna (i) recently spoke to ABC News Radio Entertainment Producer Andrea
Dresdale. The two discussed Madonna§ upcoming album Confessions on a Dance Floor during a recent stop in New York.
|- - .
| November 11, 2005 Radio & Records ® 27

}
A R 5 il | N

www americanradiohistorv com


www.americanradiohistory.com

A&R WORLDWIDE

SAT BISLA

sat@anrworldwide.com

Finland's Music

& Media

From Tampere to Helsinki and the world

“he annual Finnish Music & Media Conference took place
Oct. 19-23 in Tampere, Finland. This is an annual event that

focuses on uniting the Finnish recording, publishing and live-
music industries and seeks to spread the energy and innovation
of these sectors both domestically and internationally.

The conference’s proximity to Finland's
capital city of Helsinki means it's the perfect
meeting spot for the industry’s top profession-
als to share ideas about topical subjects. This
is done through a series of seminars and pan-
el discussions led by leading lights in the in-
dustry.

The conference also provides a unique op-
portunity for attendees to view showcase per-
formances by a broad spectrum of Finland’s
hottest emerging artists.

I had the pleasure of participating in this
year’s conference, where | was able to share
my experiences with almost 100 of my inter-
national colleagues as well as almost 500 del-
egates from the Finnish market who attend-
ed the event.

Finland’s export market has grown consis-
tently over the past five years and shows no
signs of slowing down. Multiplatinum acts
such as Apocolyptica, Nightwish, HIM and
The Rasmus are just the tip of the iceberg of
great talent waiting to be discovered in this
talent-filled nation.

Showcase Highlights

The 16th edition of the conference was or-
ganized by Music Export Finland Director
Paulina Ahokas, Ville Kilpeldinen and the rest

BEVYS IN TAMPERE Scen here having a fine time at the Finnish
Music & Media Conference are (I-r) Music Week A&R Editor Stuart Clarke,
Rock Sound Business Development Manager Jakomi Matthews, head of
Playground Music Scandinavia John Cloud and James Foley of Record of

the Day.

5
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The Winyls

of Music Export Finland. “This year’s event
was more international than ever, with almost
100 international delegates from four differ-
ent continents and 20 countries participating,”
says Ahokas.

"It was amazing to see how many artists
and professionals got concrete results from
this year’s event. This goes to show how huge
the demand for Finnish music is at the mo-
ment.

“Already there are some licensing deals,
tour bookings and media coverage for Fin-
nish artists and companies. But, most impor-
tant, our foreign delegates are really happy
with the personal contacts and new insights
they have gained from their trip. Measured by
any indicators, the
event was a great
success, and we will
definitely have a sim-
ilar program at Mu-
sic & Media next
year.”

Showcasing artists
who rocked Finland
included Disco En-
semble, a young quar-
tet who energized
the crowd with their
raw and electrifying
punk sound. Their
show was intense
and theatrical and
got an enormously
positive response
from the Music &
Media delegation.

Also attracting
S strong positive feed-

4 ¥

NETWORKING IN FINLAND Scen nere at the Finnish Music Industry Awards are (I-r) Music

Export Finiand'’s Ville Kilpeldinen, A&R Worldwide Exec. VP/Creative & Media Sat Bisla, MIDEM
Director Dominique Leguern and Music Export Finland Director Paulina Ahokas.

back were Bloodpit. Their straight-ahead rock
attitude was very well-received — so much
so that the band is already in talks with a num-
ber of labels as a result of the showcase. The
band has already signed in Scandinavia with
the region’s largest independent label group,
Playground Music, based out of Stockholm,
Sweden.

One of the most riveting performances
came from an unsigned quartet called The
Winyls. This self-sufficient teenage outfit has
already produced and recorded a debutalbum
and racked up considerable mileage on the
live circuit throughout Finland. The in perfor-
mance was one of the highlights of the con-
ference as their melding of The Rolling Stones’
musical attitude with the antics of Qasis left
industry professionals speechless.

Other acts of note included Sarah Nunes,
Astrid, Sister Flo, Aavikko and the vintage
sounds of the jam-band-inspired collective
known as The Hypnomen.

%

PIFIIENE T

“Finnish music exports
have expenienced
unprecedented growth:
26% annually from 1999
to 2004.”

Paulina Ahokas

A W R

Finland At MIDEM

Finland’s music-export strategy is driven by
stich entities as Music Export Finland, and ev-
eryone involved is committed to showcasing
this market’s talent. With that in mind, Fin-
land will have a massive presence at MIDEM
2006.

MIDEM is the world’s largest music and
media trade fair, attracting over 10,000 indus-
try professionals from almost 100 countries
and seven continents.

“Hosting the opening night of MIDEM in
2006 is perfect timing for Finland, both in
terms of artists and companies,” says Ahokas.
“Finnish music exports have experienced un-
precedented growth: 26% annually from 1999
to 2004.

wWwWw americanradiohistory com

“In the past three or four years artists from
various genres, such as The Rasmus, HIM,
Apocalyptica and Nightwish, have broken
onto the world charts, and Finnish companies
representing new talent are more eager than
ever to present their artists to the music-busi-
ness professionals of the world. They believe
they can generate new business at MIDEM
and have contributed the majority of the fund-
ing for the opening-night project.

“This project is produced specifically for
Finnish companies, and the value and resuits
of our involvement in MIDEM will be mea-
sured by the individual companies and their
artists, meaning whether they manage to get
contracts, contacts, networks, visibility, media
and publicity.

"All the companies and artists have their
own goals, but the key things for generat-
ing new business are contacts and access
to the music. We believe that our hosting
opening night and presenting these artists
to the international music community,
combined with the dynamic and fun
‘Come Hear Finland’ campaign and the
music player we have on our website, will
accomplish this.”

MIDEM Artistic Director Laurence Crenn,
who is a member of the artist-selection jury
for the event, says, "MIDEM is particularly
sensitive to countries like Finland, whose art-
ists have already enjoyed international success
but who hunger for further opportunities in
new territories. That is why we are so proud
to launch our 40th-anniversary edition with a
showcase of Finland’s musical artistry and
diversity.

“From the energy of acts like The Don
Johnson Big Band and Apocalyptica to the
inventiveness of Kimmo Pohjonen, the evoc-
ative sounds of The Crash and the innovative
electro of DJ Jori Hulkkonen, T expect all dele-
gates to be truly surprised and to have a truly
memorable evening.”

Send your unsigned or
signed releases to:
Sat Bisla
A&R Worldwide
449 S, Beverly Drive, Suite 300
Beverly Hills, CA 90212, USA
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CHR's Summer
Ratings Fiesta

Pop go the numbers for many of your favorite stations

h, summer. A time for barbecues, fireworks, wearing white
pants and chlorinating the pool. And, traditionally, a time
for not-so-stellar ratings fFr Pop stations.

For some reason, “the station that
the beaches” tends to somehow get |

ers. But, to our pleasant surprise, we i
ered a bunch of stations that did well this past
book, and some of them did really well. Let’s
find out what secret sauce they slat}'iq'red all
over their signals.

KIIS/Los Angeles

It was the best book ever — since|the last
one — for KIIS-FM/Los Angeles. The brand-
new summer Arbitrons place KIIS and|simul-
castbuddy KVVS/Lancaster, CAata4.412+,
good enough for No. 1 in the markit once
again. |

Here’s VP/Programming John Ivey, who
appears pleased and whatnot: “We're also
No. 1 in most of the important femalé|demos
— 18-24, 18-34 and 18-
49 —and we're No. 1in
cume.”

People also seemed
to take a shine to that
Ryan Seacrest guy. Ivey
says, “Ryan cracked a
10 share with women

£
18-34, and we're tied for & i
the No. 1 English- John ;vev
speaking music station. e

worked really hard. Being No. 1 for twip books
We're
ok and

It's a great feeling — the entire sEff has

in a row shows that we’re here for re
now diving headfirst into the fall
pushing forward.”

98, 1 &

“I feel like my job is more
as a cheerleader. | make
sure that everyone is
headed in the same
direction, then I get

hell out of the way.” |

Michael McCoy

BT RE RS E IR

WNKS (Kiss 95.1)/Charlotte

We catch up with WNKS (Kiss 95.1)/ Char-
lotte OM/PD John Reynolds as he and his
staff are recovering from their recent mega-
ratings party. “Kiss had a killer summer
book,” Reynolds says. “I'm pleased to report
that Top 40is alive and g
healthy in Charlotte.

“We ranked No. 2
12+, leaping 4.6-5.9. i
Kiss also ranked No. 2 §
18-34 and 25-54 — the
big- money demo. And,
to top it off perfectly,
Ace & T] were the No. 1
morning show in the
market.”

Perfect timing indeed, as Ace & T] just add-
ed two new stations this week — WWKEF/
Union City, TN and WAKQ/Paris, TN —
bringing their current affiliate family to eight,
including flagship Kiss.

WNOK/Columbia, SC

“I'm just doin” my damn thing,” WNOK/
Columbia, SC PD/afternocon playa Toby
Knapp says when we ask what’s going on.
Apparently, his damn thing includes hanging
out with 19-month-old daughter Kyla, whom
he credits with having contributed to the sta-
tion’s rocket-powered 5.6-7.0 12+ jump to tie
for No. 2. “Somebody put something in our
Wheaties,” he says.

“In order to lead, you have to balance the
personal and professional well, and, person-
ally, having Kyla here focused me on things.”
We wonder if he might have slipped her an
Arbitron diary, but that’s just idle speculation.

Being tied for No. 2 with an Urban compet-
itor and only 0.7 behind No. 1 Urban AC
WWDM in a 41% HDBA market is no small
thing. Knapp’s face is still in traction from
when his jaw hit the floor upon delivery of the
summer book.

“This entire team believes in itself,” he says.
“More important, I make sure every jock has
a fifth of Jack Daniels and easy access toa bot-
tle of Jagermeister, and I tell them to go into
the studio and create by any means necessary.

“It just feels good, and it’s a testament to
what focus, when it comes to your music, per-
sonalities and station image and sound, can

John Reynolds

‘do. More important to me is that it’s a testa-
ment to what happens when you unleash the
power of human capital.”

Human capital apparently translates into
some monstrous demo rankings: No. 1 wom-
en 18-34 and No. 2 adults 18-34 and 25-54 and
women 25-54. Knapp’s afternoon show was
No. 1 adults 1849, and Jonathon Rush’s mormn-
ing extravaganza was No. 2 aduits 18-34 (only
0.8 away from No. 1) and 18-49.

WNCV/Columbus, OH

Already No. 1 in the market 12+, longtime
ratings behemoth WNCI/Columbus, OH
took the liberty of putting a little breathing
room between itself and No. 2 — nearly three
shares’ worth, thank you very much — by
packing yet another full point onto its 12+ to-
tal and breaking into double digits with a 9.2-
10.2 leap.

“The final month was an 11.3 share, so who
knows?” says PD Michael McCoy. “We're also
No. 1 18-34 and 25-54 in all dayparts except
nights, where Joey Hoops is a strong No. 2 to
Urban WCKX, but he’s closed the gap to less

TN than a share in most
) demos.”

McCoy, who will
celebrate his first anni-
versary with the sta-
tion this month, admits
he’s along on a really
good ride, saying,
“The timing now is
great: ‘Less Is More’
really seems to be work-
ing, and The Morning Zoo is hitting its stride.
They're hitting home runs every day, and the
rest of the staff is feeding on that.

“The one thing we’ve learned is that there’s
no substitute for heritage. This is a station full

Michael McCoy

5 T

e

“Being No. 1 for two
books in a row shows
that we’re here for real.
We’re now diving
headfirst into the fall
book and pushing
forward.”

John Ivey

&

of pros, like midday jock Andy Clark, who's
been here for 22 years, and afternoon talent
Chris Davis, an 18-year vet. And the current
Morning Zoo incarnation has been together for
15 years.

“Everyone here is still very passionate, and
they still want to dominate. You can’t over-
manage a staff of pros like this. I feel like my
job is more as a cheerleader. I make sure that
everyone is headed in the same direction, then
I get the hell out of the way.”

WZEE (2104)/Madison

The folks at WZEE (Z104)/Madison were
almost in need of oxygen masks as they
climbed even higher on Mount Arbitron in the
summer book. Much like sister WNCI, Z104

www americanradiohistorv com

8%

“l make sure every
jock has a fifth of
Jack Daniels and easy
access to a bottle of
Jagermeister, and |
tell them to go into
the studio and create
by any means
necessary.”

Toby Knapp

Radid

increased its stranglehold on No. 1 with a full-
point surge 12+, going 8.1-9.1.

“We did the normal summer stuff,” PD Jon
Reilly says. “We did this huge summer pro-
motion — we called it our ‘Extreme Summer”
— where we gave trips away to extreme des-
tinations all summer long.

“We were also pretty involved with the
Fourth of July, and we hit the streets every day.
Our morning show, Connie & Fish, had a great
book, and they’re definitely the cornerstone
of the station and continue to lead.”

Hitting the street paid off for the Z104 crew,
and Reilly rattles off this mind-boggling
stream of numbers: No. 1 18+, with an 8.2;
No. 1 18-34, with a 17.4; No. 1 25-34, with a
13.4; and No. 3 25-54, witha 7 8.

The station is also huge with women: No. 1
women 18-34, with a 21.2; No. 1 women 18-
49, with a 16.2; No. 1 women 25-34, witha 17.1;
tied for No. 1 women 18+, with a 10.5; and
No. 2 women 25-54, with an 11.3.

WKFS (Kiss 107)/Cincinnati

“We had a very solid summer built
around our “Topless Summer’ umbrella pro-
motion,” says WKFS (Kiss 107)/Cincinnati
OM/PD Tommy BoDean. “We kept it go-
ing all summer with a fresh angle every
three to four weeks, including a car give-
away and a number of vacations to topless
destinations.”

All that topless fun translated into a fifth-
place finish in the market as Kiss moved up
5.5-58.

“The staff is strong and has been in place
now over a year with el
no changes, and that is
abig factor in branding
the product and mak-
ing it comfortable for
our female target,”
BoDean says.

“My hat goes off to
my staff from the top
down. [Editor’s note: Is
that another topless refer-
ence?] They have a real respect for the prod-
uct, and it shows in their performance and
willingness to sacrifice for the good of the sta-
tion.”

Tommy BoDean
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November 11, 2005 PGHERED
BB s e s M AR e HR TS MEDIABASE
2 o KELLY CLARKSON Because Of You (RCA/RMG) 9169 +306 714611 13 12001
1 e KANYEWEST Gold Digger (Roc-A-Fella//{DJMG) 9073 +202 708387 10 1151 MOSTADDED.
3 o NICKELBACK Photograph (Roadrunner/[DJMG) 7547 +596 505342 12 1141 ARTIST TITLE. LABEL(S) ADDS
6 o CHRIS BROWN f/JUELZ SANTANA Run It (Jive/Zomba Label Group) 7457  +1187 586759 8 114/1 EMINEM When I'm Gone (Shady/Aftermath/interscape) 69
4 9 BLACK EYED PEAS My Humps (A&M/Interscope/ 6917 +163 487975 13 13Nn BEYONCE' #/SLIM THUG Check On It {Columbia) 25
7 @ FALLOUT BOY Sugar, We're Goin' Down /Island//0JMG) 6787  +594 441235 13 112/3 | CLICKFIVE Catch YourWave flav) 2
5 7 MARIAH CAREY Shake It Off (/s/and/DJMG) 5645 920 389538 17 11601 gﬁfﬂ;‘;“T'g;mg;g;:';;”':;jm Wrista) f;
8 8  GREEN DAY Wake Me Up When September Ends (Reprise/ 5374 -664 358590 1" 1201 KANYE WEST f/ADAM LEVINE Heard 'Em Say (Roc-A-Fallz/iJMG) 15
" o PRETTY RICKY Your Body /At/antic/ 4550 +52 273050 13 96/1 BACKSTREET BOYS Crawling Back To You (ive/Zomba Label Group) 15
10 10  WEEZER Beverly Hills (Geffen) 4479 251 272835 23 114)t | FALLOUTBOY Dance, Dance fisiand/0JMG] 13
9 11 BOWWOW fICIARA Like You (Columbia) 4389 444 305626 12 10800 :ﬂg:g;;gg:ﬁ“g;;f“’ Sunivor (ef Jam/I0JME ::
13 @ PUSSYCAT DOLLS Stickwitu (A&M/Interscope/ 4337 +818 311094 6 117/4
15 @ MARIAH CAREY Don't Forget About Us (Island//{DJMG) 4180 +798 328776 5 116/6
17 m SEAN PAUL We Be Burnin’ (VP/Atlantic/ 4103 +890 365851 6 103/7
12 15 LIFEHOUSE You And Me (Geffen) 3850 -240 286170 30 109/0
14 16 GORILLAZ Feel Good Inc. (Virgin) 3309 -212 176107 19 111N MOST
16 17 RIHANNA Pon De Replay (Def Jam/IDJMG) 3009 -308 207764 23 114j0
22 @ GWEN STEFANI Luxurious f/nterscope) 2883 +486 192896 4 111/5 INCREASED PLA YS
19 18 PUSSYCAT DOLLS f/BUSTA RHYMES Don't Cha (A&M/interscope) 2869 -223 201844 29 111 m
24 @ MADONNA Hung Up (Warner Bros,) 2810  +590 155403 3 10455 | S OREASE
18 21 FRANKIE J. More Than Words (Columbia) 2698 438 188769 10  106/1 | C.BROWNfJ.SANTANA Runt Wive/Zomba Label Group) ~ +1187
% @  YOUNG JEEZY fIAKON Soul Survivor (Def Jam/iDJMG) 2685  +684 216158 5 9311 gﬁg’;x‘:‘; [m"l‘zg [fs“t:::(’:’v; ‘: i Z’g"’M”/’/’zermpe/ ::i’g
21 €D  ASHLEESIMPSON Boyfriend /Geffen) 2658 188 130905 8 1080 | wapAH CAREY Dor't Forget About Us fskndOUME) 4798
20 24 AKON Belly Dancer (Bananza) (Universal) 2525 -319 191469 18 8011 YOUNG JEEZY f/AKON Soul Survivor [Def Jam/iDJMG] +684
23 25  RYAN CABRERA Shine On /£.V.L.A./Atlantic) 2126 248 96626 11  95/0 BEYONCE' f/SLIM THUG Check On It (Columbia) +658
28 @  ALLAMERICAN REJECTS Dirty Little Secret finterscape) 2086  +475 113817 13 918 :';‘iﬁl:ﬁggvpg‘:::’*‘w;C’:”g:;””gzx’r‘]’f/’s'g - I:::
25 27  BLACKEYED PEAS Don't Lie /A&M/interscope) 1983 -70 180098 15 102/2 MAOONNA Hung Up (Warner Bros.) +590
3 @ RIHANNA if It's Lovin’ That You Want (Def Jam/IDJMG) 1860 +398 111109 6 82/6 KANYE WEST #/ADAM LEVINE Heard ‘Em Say (Roc-A-Feda/iDIMG) +587
29 @ T-PAIN I'm Sprung (Jive/Zomba Label Group) 1792 +263 109388 7 69/10
2] 30  MARCOS HERNANDEZ If You Were Mine (Ultrax/TVT) 1710 -137 108987 12 7011
| @ KANYE WEST f/ADAM LEVINE Heard ‘Em Say (Roc-A-Fella/{DJMG) 1370 +587 109365 2 82/15
43 @ BEYONCE' f/SLIMTHUG Check On It (Columbia) 1339 +659 133039 2 70i25
30 33 CLICK FIVE Just The Girl {Lava/ 1277 -231 99630 20 98/0 NEW& ACTIVE
37 @ SHAKIRA Don't Bother (Eprc/ 1212 +239 99360 3 72110
32 35  GWENSTEFANI Cool finterscope/ 1157 -194 1127 20 97/0 SAVING JANE Girl Next Door (Toucan Cove/Alert)
35 36 BOW WOW HOMARION Let Me Hold You (Columbia) 1137 70 99822 20  78j0 Total Plays: 607, Total Stations: 35, Adds: 2
38 € HOWIEDAY She Says (Epic/ 991 46 ABMBD B BO | D e e ey e ate o
33 38  DAVIDBANNER Play (SRC/Universal) 936 3N 57398 8 44/0 THREE 6 MAFIA Stay Fly (Columbia)
34 39  GAVIN DEGRAW Follow Through (/AMG) 895 -398 48916 15 770 Total Plays: 589, Total Stations: 36, Adds: 7
44 (@ NATASHABEDINGFIELD Unwritten (Epic/ 885  +192 37017 2 613 Y ;gxﬁé‘;"'#ft:f’s'l:‘# ﬁgﬂk:dg C’( g/
46 @ TRINA f/KELLY ROWLAND Here We Go (Sljp-N-Slide/Atlantic) 868 +277 53330 2 nn TWISTA ﬂTREY’ SONGZ Gir Tonite’ (Atlantic)
39 42  SANTANA f/MICHELLE BRANCH I'm Feeling You (Arista/RMG) 813 -124 28123 7 50/0 Total Plays: 579, Total Stations: 25, Adds: 1
40 43  NELLY Fly Away (Derrty/Fo’ ReelfUniversal) 789 -152 54763 8 2313 50 CENT Window Shopper (G-Unit/Interscope)
36 44 KEITHURBAN You'll Think Of Me (Capito/EMC) 784 218 44731 12 3300 Total Plays: 476, Total Stations: 30, Adds: 1
42 @ SIMPLEPLAN Crazy (Lava/ 69 430 26980 & IO | ponere s et s 20, Adds:
50 @ TRICK TRICK f/[EMINEM Welcome 2 Detroit (Motown/Universal) 726 +192 40880 3 307 50 CENT f/MOBB OEEP Outta Control (Shady/Aftermath/interscape/
@ DAL Laffy Tafty (Asylum/Atiantic) 683 +3N 33491 1 34/16 Total Plays: 347, Total Stations: 35, Adds: 1
45 @ SWITCHFOOT Stars (Columbia) 678 +45 25761 g a3 LINDSAY LOHAN Confessigns Of A Broken... (Casablanca/Universall
@  RELIENT K Who | Am Hates Who I've Been (Gotee/Capital) 667  +202 16936 1 G40 | oo s 295, TotalStatios: 2 Adds O
SCOTT STAPP The Great Divide (Wind-up/
47 @ VERONICAS 4Ever (Sire/Warner Bros.) 617 +27 19581 5 45/0 Total Plays: 245, Total Stations; 23, Adds: 1
1o Mot sl bt e it of ek P e, Sy e e S ke o
is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each - _ -
reporting station. Songs unreported as adds do not count toward overall total stations playing asong. Most Increased Plays lists the songs with the greatest week-to-week Station playlists for all R&R reporters are available
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. on the web at www.radioandrecords.com.
Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records.
E ) Promote your company, product, or event with
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CHR/POP TOP 50 INDICATOR

November 11, 2005 .
Witk W& AmsT TTLE LABEL(S) i PLATS AJ%?‘%E o A M OS TA DDED
1 1 KELLY CLARKSON Because 0f You (RCA/RMG) 4419 -52 60769 13 67/0
ARTISTTITLE LABEL(S) ADDS
2 e NICKELBACK Photograph (Roadrunner/IDJMG) 4143 +214 57708 12 66/1 BEYONCE' f/SLIM THUG Check On It (Columbia/ 1
] 6 FALL QUT BOY Sugar, We're Goin’ Down {/sland//0JMG) 3895 +204 50720 13 65/0 EMINEM When I'm Gone (Shady/Aftermath/interscape) 13
3 @O KANYEWEST Gold Digger (Roc-A-Fella/iDJMG) 3841 +68 50719 10  65/0 KANYE WEST f/ADAM LEVINE Heard ‘Em Say (Roc-A-Fella/iDJME) 12
RIHANNA If It's Lovin’ That You Want [Def Jam/IDJMG/ 10
4 ] MARIAH CAREY Shake It Off {Is/and/IDJMG) 3335 -367 44841 18 63/0 YOUNG JEEZY IAKON Soul Survivor (Def Jam/I0JMG) g
7 6  BLACKEYED PEAS My Humps /4&M/interscope) 3055 -24 37272 " 63n MADONNA Hung Up (Warner Bros.) 7
9 0 CHRIS BROWN f/JUELZ SANTANA Run It (Jive/Zomba Label Group) 3044 +541 41467 6 6211 ALL-AMERICAN REJECTS Dirty Little Secret finterscope/ 7
6 8  GREEN DAY Wake Me Up When September Ends (Reprise) 2049 627 38520 11 g1jo | SHAKIRA Don'tBother fpic/ 1
. SEAN PAUL We Be Burnin’ (VP/Atlantic/ 6
8 9 WEEZER Beverly Hills /GE”EII/ 2574 -291 33243 23 57’0 T-PA'N I'm sprung U/VE/ZUITIb«? Label Gl'ﬂllp/ 6
12 @ PUSSYCATDOLLS Stickwitu {A&M/interscape/ 2540 +426 35318 6 64j2 NATASHA BEDINGFIELD Unwritten (£pic/ b
10 11 BOW WOW fICIARA Like You (Columbia) 2330 9 30222 1 5712 E'JVEE':’;‘TSEF?"E(’L/’M@"/ . / g
5 uxurious (interscape)
13 @ PRETTY RICKY Your Body (At/antic) 2189 +719 27006 12 5710 MARIAH CAREY Don't Forget About Us (/sland/I0JMG) 5
1" 13 LIFEHOUSE You And Me (Geffen) 2088 -233 29671 30 530 RELIENT K Who | Am Hates Who I've Been (Gateg/Capital) 5
20 (D MARIAH CAREY Don't Forget About Us (island//DJMG) 2000 +513 29436 5 625 DAL Laity Tafty /Asylum/Atlantic) 5
. TRINA f{KELLY ROWLAND Here We Go /Slp--Siide/Atlantic/ 5
415 GORILLAZ Feol Good inc. Hirgin/ 1882 203 22835 20 520 | rpiey RicK AEMINEM Welcorme 2 Detroit MorownlUniversa) &
23 @ MADONNA Hung Up (Warner Bros.) 1859 +464 28663 3 6217 FALL OUT BOY Dance, Dance /isfand/i0JMG) 4
21 m GWEN STEFANI Luxurious f/nterscope/ 1780 +313 24650 4 63/5 CLICK FIVE Catch Your Wave fLava/ 4
16 @ ASHLEE SIMPSON Boyfriend (Geffen/ 1m +77 23319 8 561
25 @ SEAN PAUL We Be Burnin’ (VP/Atlantic) 1672 +493 22253 4 56/6
15 20 FRANKIE J. More Than Words (Columbia) 1462 -404 18297 1" 45/0
22 21 RYAN CABRERA Shine On (£.V.L.A./Atlantic/ 131 -93 19274 " 4710
24 22 AKON Belly Dancer (Bananza) (Universall 1049 -242 11725 16 3710
30 @ ALL-AMERICAN REJECTS Dirty Little Secret {/nterscope/ 1048 +186 12144 13 a5)7
32 @ YOUNG JEEZY f/AKON Sout Survivor {Def Jam/IDJMG) 1004 +301 13057 4 478
26 25  MARCOS HERNANDEZ f You Were Mine (Ultrax/TVT} 965 -38 13854 1" 39/0
28 26  BLACKEYED PEAS Don't Lie (A&M/nterscope) 775 198 10064 15 2700 MOST
31 27 SANTANAfIMICHELLE BRANCH I'm Feeling You (Arista/AMG) 735 117 11520 8 320 INCREASED PLAYS
4 @ RIHANNA If It's Lovin’ That You Want (Def Jam/IDJMG) 9 +190 10353 5 35/10 TOTAL
PLAY
27 29  GWEN STEFANI Cool //nterscope/ 116 270 12303 20 2710 ARTIST TITLE LABEL(S) INCREASE
29 30 CLICKFIVE Just The Girl £ ava) 70 250 8994 19 22j0 | C.BROWNJ. SANTANA Run it Uive/Zomba Label Group)  +541
, . MARIAH CAREY Don’t Forget About Us (Isiand/iDJMG) +513
39 @ T-PAIN ¥'m Sprung (Jive/Zomba Label Group) 648 +246 9531 3 32/6 SEAN PAUL We Be Burnin’ (VP/Atiantic/ +493
33 32  GAVINDEGRAW Foliow Through (//RMG) 564 127 8911 9 21)0 MADONNA Hung Up (Warner Bros.) +464
38 @ HOWIE DAY She Says (Epic/ 501 +66 8005 5 2212 PUSSYCAT DOLLS Stickwitu (A&M/interscape) +426
. GWEN STEFANI Luxurious f/nterscope/ +313
48 @ KANYE WEST f/ADAM LEVINE Heard ‘Em Say (Roc-A-Fella/lIDJMG) 494 +244 6742 2 39112 YOUNG JEEZY fIAKON Soul Survivor (Def Jam/IDJMG) +301
37 @ SAVING JANE Girl Next Door (Toucan Cove/Alert) 480 +38 8272 10 24]3 BEYONCE’ #/SLIM THUG Check On It [Columbia) +272
47 @ SHAKIRA Don't Bother (Eprc/ 451 +178 3837 2 2317 T-PAIN I'm Sprung (Jive/Zomba Label Group) +246
] . KANYE WEST f/ADAM LEVINE Heard ‘Em Say (Roc-A-Fela/iDUMG) +244
40 @ SALLY ANTHONY f/5TH WARD WEEBIE Vent (Gracie Productions) 410 +15 6256 1 16/0 NICKELBACK Photograph (Raadlunmer/BMG) 214
41 38  ROB THOMAS This Is How A Heart Breaks {Atlantic/ 374 -17 7218 20 1210 FALL OUT BOY Sugar, We're Goin' Down (siand//0JMG) +204
@ BEYONCE' f/SLIM THUG Check On It [Columbia) 340 +272 5194 1 271114 RIHANNA If it's Lovin' That You Want (Def Jam/IDJMG) +190
SHAKIRA Don’t Bother (Epic/ +178
43 @ SIMPLEPLAN Crazy Lava/ 3 N 5598 5 2211 | BackSTREETBOYS Crawing Back ToYou leZomto atelGrog) +117
49 @ NATASHA BEDINGFIELD Unwritten (£pic/ 330 +86 5312 2 21/6 NATASHA BEDINGFIELD Unwritten (£pic/ +86
36 43 KEITHURBAN You'll Think Of Me (Capito/EMC) 329 149 4768 8 1601 :';ETL:: g:;'g's;;“fB B°?Y //Lf/;’b{'f;i/ / +;3
. oyfriend (Geffen, +
35 44  BOW WOW fIOMARION Let Me Hold You (Columbia) 317 -193 4642 19 160 LIFEHOUSE Bfind (Geffen/ +74
45 @ CRINGE Been Alone (Listen/ 316 +20 4906 5 121 DAL Laffy Tatty (Asylum/Atiantic) +
46 @  ARUNA Break You Open (Fskala/ 297 +3 4196 7 80 KANYE WEST Gold Digger (Rac-A-Fella/DJME) +68
. RELIENT K Who | Am Hates Who I've Been (Gotee/Capitol) +67
m MIGGS Perfect (Bayside/ 223 +42 2816 1 n HOWIE DAY Ste Says (£pic/ +66
@ TRICK TRICK f/EMINEM Welcome 2 Detroit (Motown/Universal) 213 +63 2942 1 14/4 TRICK TRICK fIEMINEM Welcome 2 Detroit (Motown/Universal) +63
50 49  VERONICAS A4Ever (Sire/Warner Bros.) 212 -24 317 3 1710 LINDSAY LOHAN Confessions Of A... (Casablanca/Universall  +80
g . FALL OUT BOY Dance, Dance (/sland//iDJMG) +51
[Debut> '
[Debut> @ BACKSTREET BOYS Crawling Back To You (/ive/Zomba Label Group) 187 +117 3129 1 112 EMINEM When 'm Gone (Shady/Aftermath/ntrscape) 49
67 CHR/Pop reporters. Songs ranked by total plays for the airplay week of Sunday 10/30 - Saturday 11/5. MIGGS Perfect (Bayside/ +42
© 2005 Radio & Records SAVING JANE Girl Next Door (Toucan Cove/Alert) +38

SongSorter analysi
software!

‘I | . o = e s o :
N [__§_F o 4
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CHR/POP

Novetlnber 11, 2005

“ , 1 N
@IE"”EMIIM’” l!'””’ America’s Best Testing CHR/Pop Songs 12 +
Ot For The Week Ending 11/4/05
® W W W
Artist Title (Label) J TW LW  Famil. Burn 12-17 18-24 25-34
KELLY CLARKSON Because Of You /HL‘A/HMGH 423 440 99% 24% 436 439 409
KELLY CLARKSON Behind These Hazel Eyes (RCA/AMG) 410 4.24  99% 44% 406 429 417
NICKELBACK Photograph /ﬁaad/unne///DJMG/] 399 425 96% 22% 427 415 392
FALL QUT BOY Sugar, We're Goin' Down (/slandfi0/MG/ 399 411  93% 26% 443 390 378
GREEN DAY Wake Me Up When September En(ki.’ﬁepﬂ'se/ 391 408 100% 38% 399 395 403
CLICK FIVE Just The Girl {Lava/ 386 408 95% 29% 435 382 361
LIFEHOUSE You And Me (Geffen/ 379 384 99% 42% 38 379 395
PAPA ROACH Scars (Geffen) 365 393 96% 45% 3.88 366 358
WEEZER Beverly Hills (Geffen/ l 363 374 98% 43% 365 360 367
KANYE WEST Gold Digger (Roc-A-Fella/iDJMG) | 361 376 96% 40% 377 363 377
BLACK EYED PEAS Don't Lie (A&M/interscopes 359 372 97% 36% 364 381 376
RYAN CABRERA Shine On /£.V.L.A./Atiantic) 358 388 82% 21% 404 361 3.39
C.BROWN flJ. SANTANA Run It (ve/Zomba Lake¥ Groyp) 358 374 76% 21% 399 343 322
PUSSYCAT DDLLS Stickwitu M&M//ﬂt&/swph‘ 368 375 74% 15% 389 360 324
D.H.T. Listen To Your Heart (Rotibins) 357 375 99% 47% 379 362 332
GWEN STEFANI Cool /interscape/ 351 358 98% 41% 333 327 396
ASHLEE SIMPSON Boyfriend /Geffen/ 351 371 83%% 28% 388 365 3.31
BLACK EYED PEAS My Humps /A&M//nterscoyé/ 350 352 99% 38% 4.08 337 332
GDRILLAZ Feel Good Inc. (Virgin) [ 343 345 93% N% 346 333 343
SEAN PAUL We Be Bumin’ (VP/Atlantic) Jar 342 80% 28% 373 344 327
MARIAH CAREY Don't Forget About Us fs: i MG) 341 333 72% 23% 351 348 364
PUSSYCAT DDLLS #/B. RHYMES Don't Cha /Am Ja0 343 98% 56% 341 346 329
FRANKIE J. More Than Words (Columbia) 337 364 89% 32% 368 379 344
MARCOS HERNANDEZ If You Were Mine (Uitray/TVT) 337 365 67% 20% 326 355 3.34
AKON Belly Dancer (Bananza) (Universal) 334 348 9% 37% 363 333 330
MARIAH CAREY Shake It Off (/slanaiDJMG) | 332 326 98% 53% 338 321 351
RIHANNA Pori De Replay (Oef Jam/IOJMG] | | 332 339 97% 58% 340 317 349
GWEN STEFANI Luxurious (lnterscope) l 3.20 - 67% 20% 302 311 343
BOW WOW f/CIARA Like You (Columbia) 316 325 91% 46% 358 315 292
Total sample size ;s 334 respondents. Total average Igwabimy estimates are based on a scale of 1-5. (1=dislike very much. 5 = like very
much). Total familiarity represents the percentage ¢f respondents who recognized the song. Total burn represents the number of
respondents who said they are tired of hearing the song| §ongs must have 40% familiarity to appear on survey. Sample compositionis based
on persons 12+ Persons are screened via the Inremei'nce passed. they can take the music test based on_me format/_mus/c preference
RateTheMusic.com results are not meant to replace cadout research. The resuits are intended to show opinions of participants on the the
Internet only. RateTheMusic is a registered trademark|af RateTheMusic.com. The RTM system, is available for local radio stations by

\calling 818-377-5300. RateTheMusic.com data is pravided by Mediabase Research, a division of Premiere Radio Networks. /

7 ' N
RR  curpopTOP30 v
F3=1.- MEDIABASE
WK WEE  ARTIST TILE LABEL(S) PMs  elais  "Chanr sTAmioNs
2 o BLACK EYED PEAS My Humps (4&M/interscope) 511 +31 8 12/0
1 2 KANYE WEST Gold Digger (Roc-A-Fella/lDJMG) 504 15 9 10/0
3 0 MADONNA Hung Up (Warner Bros.) 476 +33 3 13/0
4 o* NICKELBACK Photograph (Roadrunner/iDJMG) 469 +26 13 100
6 0 KELLY CLARKSON Because Df You (RCA/RMG) 398 +9 9 5/0
8 o C.BROWN flJ. SANTANA Runlt (ive/Zomba Label Group) 388 +55 ) 710
5 7 GREEN DAY Wake Me Up When September Ends (Reprise/ 373 -38 14 8/0
g o* BEDOUIN... When... (Stomp/Warner Music Canada) 333 +35 10 8/0
7 9 MARIAH CAREY Shake It 0ff (/sland/IDJMG) N -53 13 8/0
10 e SIMPLEPLAN Crazy (Atiantic) 2%  +4 6 120
16 m SEAN PAUL We Be Burnin’ (VP/Atlantic) 280 +31 6 9/0
15 @ FALLOUT BOY Sugar, We're Goin' Down (Island/i0JMG) 277 +21 6 8/0
14 @ RIHANNA If It's Lovin’ That You Want (Def Jam/IDJMG) 277 +17 5 10/0
25 m MARIAH CAREY Don't Forget About Us (Isiand/iDJMG) 267 +71 2 61
17 @* SHAWN DESMAN Man InMe (Sony BMG Music Canada) 265 +17 4q 710
12 16 BOW WOW fICIARA Like You (Columbia/ 263 4 7 6/0
20 m* THEORY OF A DEADMAN Santa Monica (604/Universal) 254 +30 8 6/0
19 @ PUSSYCAT DOLLS Stickwitu /A&M/lnterscope/ 254 +26 4 5/0
18 @* MELISSA O'NEIL Alive (Sony BMG Music Canada) 252 +7 5 8n
2 Wb MASSARI Real Love (Capital Prophet) 206 +28 6 9N
26 GWEN STEFANI Luxurious (/nterscope) 242 +54 2 m
24 ASHLEE SIMPSON Boyfriend (Geffen/ 223 +24 L 8/0
28 @* CARL HENRY | Wish (DEP/Universal) 205 +27 7 6/0
22 24ty HEDLEY On My Own (Universal Music Canada) 198 18 7 710
29 @ PRETTY RICKY Your Body (Atfantic/ 185 +30 2 5/0
@* ROSETTE Crushed (Shred) 182 +14 1 12
@ JAMES BLUNT You're Beautiful (Atlantic/ 170 +32 1 6/0
@ BON JOVI Have A Nice Day (island//DJMG) 168 +18 1 70
= @ D.H.T. Listen To Your Heart (Robbins) 151 +4 20 7/0
23 30 FRANKIE J. More Than Words (Columbia) 145 -65 8 8/0
15 Canadian CHR reporters. Monitored airplay data supplied by Mediabase Research, adivision of Premiere Radio Networks.
Songs ranked by total plays for the airplay week of 10/30-11/5. Builets appear on songs gaining plays or remaining flat from
previous week. If two songs are tied in total plays. the song with the larger increase in plays is placed first. Songs below No
15 are moved to recurrent after 20 weeks on the chart. © 2005 Radio & Records. * Indicates Cancon.
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artist: Madonna

LaseL: Warner Bros.
By MIKE TRIAS/ASSOCIATE EDITOR |

adonna has been all over tha

lately. and by now you’ve prgbably
figured out why: Her new albuml|, Con-
fessions on a Dancefloor, is hitting|stores
Nov. 15. Not only is her visage ubi
on MTV, she also ap-
peared on The Late Show
With Dauvid Letterman
last month. Somehow Let-
terman convinced the star
to mount a horse just
months after she broke
her hand and collarbone
in a riding accident. The
stunt made headlines the
following day, proving
that Madonna can still
create a buzz.

Another thing Madon- {

na is good at creating is solic‘iidance

news

music. Her newest single, “Hung Up,”
rises to No. 20* in only its third wieek on
the Pop chart. Look for it to rise even
higher after it's featured on this week’s
episodes of CSI and CSI: Miami.|

“Hung Up” borrows elementq from

|

ABBA’s classic “Gimme Gimme,” and
Madonna says the song is “about having a
good time straight through and nonstop.”
She continues, “I want people to jump out
of their seats.”

People seemed to be doing just that at
last week’s MTV Europe Music Awards,
where Madonna pretty much stole the
show. Many marveled at how good the
47-year-old singer looked and at the
level of energy she displayed onstage
despite her recent injuries (doctors cited
Madonna’s fitness level as one of the
primary reasons for her quick recovery).

After Madonna’s per-
formance, Robbie Wil-
hams said, “She looked
amazing. [ watched with
my mouth open all the
way through her per-
formance. She’s an ab-
solute legend, and she
makes us all look like
amateurs.”

While Confessions on
a Dancefioor, which was
co-produced and co-writ-
ten by Madonna and
Stuart Price, is hitting stores next week,
most of the tracks on the album have
already leaked on the Inrernet. Report-
edly, the album runs together like you're
at a club — there are no ballads among
the dozen songs in this newest collec-
tion.

MMMM ... A GWEN SANDWICH 1he delicious Gwen Stefani took a moment before her
show at Chicago's Allstate Arena to respond to WKSC (103.5 Kiss FM)/Chicago PD Rod Phillips and
MD Jeff “Smash” Murray's pleas for photographic evidence that they know her. Seen here are (I-r)
Phillips, Stefani and Murray.

S

{ 1 " S » .:. - e,
TOMMYLAND IN DALLAS 1ommy Lee dropped in on the good folks of Kidd Kraddick in the
Morning, who are based at KHKS (106.1 Kiss FM)/Dallas. Seen here before they head off for an
afternoon of fun and games at Tommyland are (front. I-r) Kraddick ringmaster Kidd Kraddick and co-
host Kellie Rasberry, Lee and (back, I-r} Kraddick cohorts Big Al Mack and Rich Shertenligb.

L
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/

WNUD/AIhany, GA
PDMD Jmn Savage

WFLY/Albany, NY*
OM: Kavin Caliahan
PD: John Foxx

MO: cnmewm

EANVE WEST tADAM LEVINE

WKKFIAIbany NY*
" asvoncs s

BACKSTREET BOYS

KKOB/AIDI&ENUE, NM*
0M: Eddie Haskell

PO: Kris Abrams

APD: Mark Anderson

MD: Carlos Duran
3 BEYONCE (SLIM THUG

KQID/AIexandrla LA
PD: Ron Roberts

0N
KEITH URBAN
COLOPLAY
LIFEHOUSE
DaL
STROKES.
NICKELBACK
JOHN KRONDES

WAEB/Allentown, PA*
PD: Laura St. James
MD: Mike Kelly

7 BONJOVI

5 MARIAK CAREY

KPRF/Amarillo, TX
OM: John McQueen
PD/r'ddD: MarAshaI Blevins
BEYONCE 1SLIM THUG
CHICA
RAY

KGOT/Anchorage, AK
OM: Mark Murghy
PD: Bill Stewart
MD: ﬁmn’y Daniels
71 EMINE!
7 YOUNG JEEZY HAKON
6 RIHANNA

WIXX/Agpleton, WI*

PD: Jason Hillery

M0: David Bums
LIFEHOUSE
FRANZ FERDINAND
SANTANA WSTEVEN TYLER

WSTR/Atlanta, GA*
PD: Dan Bowsn
APD: J.R. Ammons
MD: Michael Chase
1 RELIENTK
LIFEHOUSE

WDMWWQIMIanla, GA*
TP, DY e
LIFEHOUSE
EMINEM

KHF/Austin, TX*
OM: Mac Daniels
PD: Jay Shannon
APDMD: Brotha Fred
No Adds

WBZN/Bangor, ME

OM: Paut Dupuis

PD: Oan Cashman

APD/MD: Arlen “Kid" Jameson
LIFEHOUSE

IHANNA
BEYONCE {'SLIM THUG

WFMF/Baton Rouge, LA*
PD: Kevin cam%hull
3 BACKSTHEET BOYS

L
KANYE WEST VADAM LEVINE

KQXY/Beaumont, TX*
OM: Jim West
PO/MO: Brandin Shaw
APD: Patrick Sanders

4 PUSSIATOOLLS

BACKSTREET 80YS

KRSQ/Billings, MT
OM: Tom Oakes
PD: Kyle McCoy
MD: Rob Hirschbuhl
7 EMINES
& THREE 6 MAFIA
3 CLICK FIVE

WXYK/B|Inx| MS*

BRAT § BOW WOW
CLICK AVE

SHAKIRA
CARRIE UNDERWOOD

WWYL/Binghamton, NY
OM: Ed Walker

PDMD: K Bryant
5 YOUNG JEEZY HAXON
EMINEM
FALL OUT BOY

WQEN/Birmingham, AL*
OM: Doug Hamand
PD: Tommy Chuck
MD: Madison Reeves
3 THREE & MAFIA
1 BEYONCE'{SLIM THUS
EMINEM
RELIENT K

WBNQIBIclomlnglon L
OM: Dan Wi

20 BOW WOW LCIARA
§ GWEN STEFAMI
‘? SEAN PALL
12 AL AMERICAN REJECTS

KSAS/Boise, 10"
DM: Jefl Cochran
PD: AamnTrava

17 BACKSTREET BOYS
15 TRINA KELLY ROWLAND
13 NELLY
2 KANYE WEST ADAM LEVINE
RICKY MARTIN 1DADDY YANKEE
SWITCHFOOT
RAYJ

\ EMINEM

IFEHOUSE
DEM FRANCHIZE BOYZ (JERMAINE DUPRI D,

KZMG/Boise, ID*

PD: Jim Allen
RAYJ
CARRIE UNDERWOOD
EMINEM
3DOORS DOWN LBOB SEGER
FALL QUT BOY

WXKS/Boston, MA*
PO: Cadiliac Jack

: David
1 BEYONCE'tSLiM T’:Y)G
EMINEM
BACKSTREET BOYS

KNOE/Bryan, TX
PO: Lesley K.

D4,
NATASHA BEDINGFIELD

CKEY/Buffato, NY*
PD: Rob White

APD: Dave Universal
MD: {

3 Mottley
1 DEM FRANCHIZE BOYZ | SERMAINE DUPRI D

BRAT & BOW Waow
CARRIE UNDERWOOD
xVyCNEMIDAL ROMANCE

J
TRICK TRICK (EMINEM

WKSE/Buffalo, NY*
MD: Bnan wnua

HEVONCE !/SLIM THUG.
MINEM

WXXX/Buriington*
DM/PD: Ben Hamiflon
MO: Pete Belair

104

CLICK FIVE
TRINATKELLY ROWL
RICKY MARTIN bDADDY VANKEE

WZKL/Canton, OH*
PO: Jotn Sluwan
MD: Nikolin:
3 DOORS 0w BO8 SEGER
CARRIE UNOE W0

WRZE/Cape Cod, MA
om: Sluve Mche
PO: David Dural
15 BLAONCE Ve TG
14 NICKELBACK
5 EMINER

KTRS/Casper, WY

nwrln:nbﬁnmn Shart
NATASHA BEDINGFIELD
KANYE WEST /ADAM LEVINE

TRINA {KELLY ROWLAND
HAKIRA

KZWCedar Rapids, 1A

MD: Ric Swann
o WEST VADAM LEVINE

WaaB/Champaign, IL
37 MADONNA

RA
13 KANYE WEST MADAM LEVINE
12 NATASHA BEDINGFIELD
12 LINDSAY LOHAN

WSSX/Charleston, SC*
DM/PD: Mike Edwards
APDIMD Speclal Ed

g BACKSTREET BUVS

1 BEVONCE Q'SUM NUG
EMINEM
RIGKY MARTIN I DADDY YANKEE

FADERS
TRICK TRICK t EMINEM
3 DOORS DOWN BOB SEGER

WNKS/Charlndne

MD Keli lwnolds

29 T
23 KANYE WEST nADAM LEVINE

| CLICK FIVE

WIOJ/Chattanooga, TN*
OM: Kris Van Dyke
PO: Riggs
APD: Mike Michonski
MD: Heather Backman
3 YOUNG JEEZY HAKON

WKSC/Chicago, IL*
PD: Rod Phillips
MD: Jefl Murray
8 KANYE WEST ADAM LEVINE
mwn INELLYRORLAND

T-PAIN

KLRS/Chico, CA
POMD: Eric Brown
11 CARRIE LINDERWOCD
11 EMINEM

WKFS/Cincinnati, OH*
OM: Scott Reinharl

PD: Tommy Bodean

106 NELLY

10 D4L
CGARRIE UNDERWOOD
EMINEM

WAKS/Cleveland, OH*

OM: Kewin Methany

DM: Jetf Zukauckas

PD: Dan Mason

APDMD: Kasper

3 Al FALL OUT BOY
Ticx TRICK HEMINEM
CARRIE UNDERWOUD
EMINEM

KKMG/Colorado Springs, CO*

OM: Bobby Irwin
PD: Chad Ruter

2 DAL
EMINEM

WNOK/Colsmbia, SC*
PO: Toby Knapp

MO: Pencho
5 MADONNA

1 SHAKIRA
CLICK FIVE

WCGO/CDIumbus GA
DM/PD

( BEVOMCE I/SUM THUG
1 CARR\E UNDERWOOD
1 EMINEM

WNCI/Columbus, OH*
PD/MO: Michael McCoy
15 SWITCHFOOT
3 MARIAH CAREY
COLLECTIVE SOUL
UIFEHOUSE

Nw}.‘IYY/l:nncnnj (Lake Regions),

)/MD: AJ Dukette
GO0 GO0 DOLLS

WGIC/Cookeville, TN
OM: Marty McFly
PO: Scooter
APDMOD: Freaky Dave
15 STAIND
KANYE WEST fiADAM LEVINE

9
& ASHLEE SIMPSON
4 T-PAIN

KKPNIggrpus Christi, TX*

ot Hol
APD/MD: Draw Mvcnaels
3 BACKSTREET 80)
3 NATASHA BED»NGFIELD
3 BEYOONCE 1SLIM THUS

CARRIE UNDERWOOD
EMINEM

KHKS/Dallas, TX*

PD: Palrick Davis

MO: Billy The Kidd
GWEN STEFANI

WOKF/Dayton, OH*
OM: Tony Tiltord
PD: Wes M(:Cain

3 ALL AMERICAN REJECTS
ALAN\S MORISSETTE
EMINEM

WGT2/Bayton, OH*
OM: J.9. Kunes
PD: Scatl Sh
BEYONCE fSLIM THUG
EMINEM

WVYB/Daytona Beach, FL*
OM: Frank
PO/MD: K
DOORS DOWN 1BOB SEGER
CU\,K FIVE
RICKY MMT\N VDADDV YANKEE
CARRIE

KKDM/Des Moaines, IA*
PO/APD: Greg Chance

MO: Steve Wasinski
KANYE WEST (/ADAM LEVINE
EMINEM

WKQI/Detroit, MI*

PD: Dom Theodore

APOMD: Beau Daniels
EMINEM

WLVY/Elmira, NY

14 Wik SMITF
14 GAVIN DEGRA)
TRINA |’KELLV ROWLAND

WNKI/EImira, NY
OM/PO: Scolt Free
APD Amanda Valentine

-PAIN
A ALL AMENCAN REJECTS
4 KANYE WEST /ADAM LEVINE
4 BEVDNCE 1SLIM THUG

WRTS/Erie, PA
DM: Rick Rambaldo
PO Dan Edwards
APD: Jessica urr!
32 PUSSYCAT DOLL
3) MADONNA

27 MARIAH CAREY
14 CHRIS BROWN f JUELT SANTANA
5 HOWIE DAY

5 GWEN STEFANI

KDUK/Eugene, OR

OM: Chris Sargent

PD: Valerie Steele

21" BEYONCE {SLIM THUG
5 EMINEM

WSTO/Evansville, IN
DM: Tim Hue! sing
PD: Sian ‘The Man’ Priest
APDMD: Josh Strickland
7 RELIENTK
7 EMINEM

WOAY/Fargo
DM/PD: Mike “Big Dog™ Kapel

RIHANNA
KANYE WEST /ADAM L EVINE
BEYONCE' 1'SLIM THUG

KMCK/Fayenewlle AR
Jerry Ki

A DMD; J.I
SAVKNG i

TR(NA I’KELLY ROWLANG
BEYONCE' 1SLIM THUG.

KMXF/Fayetteville, AR
DM: Tom Travis

PDMD: ke D.
12 TRICK TRICK  EMINEM

WWCK/Flint, MI*
OM: Jetf Wade
PD' Brian “Fig" Figula
} mlw K
THOMAS
BACKSTHEET B0YS

WJMX/Florence, SC

OM: Randy Wilcox

PO/MD: Scatty G.
VDUNG JEEZY VAKON
WVE WEST ADAM LEVINE
OM FULLER

LINDSAY kDHAN

BEYONCE' £SLIM THUG

KWYE/Fresno, CA*

DM/PD: Mike Yeager

MD: Nikki Thomas

11 YOUNG JEEZY FAKON
BEYONCE {SLIM THUG
EMINEM

KSME/Ft. Collins, CO*
OM/PD: Chis Kelly

4 SEAN PAUL

3 RELIENTK
ANNA NALICK
BACKSTREET BOYS
SCOTT STAPP
EMINEM

WXKB/Ft. Myers, FL*
H 'mafg& i
;NREE 6 MAFIA

HAKII
CARRIE UNDERWOOD

KISR/Ft. Smith, AR
OM/PD: Bl Dog” Rick Hayes
APD: Cunningham Rham
6 SHAKIRA
NELLY
5 BEYONCE YSLIM THUS
3 KANYE WEST { ADAM LEVINE

WYKS/Gainesville, FL*
PD: Jeri Bania
1 YOUNG JEEZY (AKON
EMINEM
FALL OUT 8OY
BACKSTREET BOYS

KKXL/Grand Forks, ND
DM/PD: Rick Acker
APD: Dave Andrews
MO: Trevor 0.
FALL OUT BOY
CLICK RVE

WSNX/Grand Rapids, MI*
PO: Eric 0'Brien
APD: Brian Holmes
27 FALL OUT 80Y
INNA

CARRIE UNDERWDOD
EMINEM

WKZL/Greenshoro, NC*
PD: Jason Goodman
MD: Marcia Gan

ALL-AMERICAN RLECTS
NATASHA BEDINGFIELD

MARIAH CAREY
CARRIE UNDERWOOD

WERO/Greenville, NC*
APOMOD: Chris “Holtywood ™ Mann
7 RELENTK
7 YOUNG JEEZY YAKON
AIHANNA
SHAKIRA
LIFEROUSE

WRHT/Greenwlle NC*
PD ux lman

CLICK FIVE
BEYONCE {SLIM THUG
CARRIE UNDERWOOD

EMINEM
ANNA NALICK
FALLQUT BOY

WFBC/Greenvifle, SC*
No Adds

WHKFMarrisburg, PA*
OM: Chris Tyler
PD: Jott Hurley
APD: Mike Miller
MD: Matl Steal

1 RAYJ

1 SHAKRA

EMINEM

WKSS/Harttord, CT*
PD: Rick Vanghn
MD: Jo Jo Brooks
10 mm MART\N!DADDY VANKEE
7 BEVD«CE VSLIM THUG
3 CLICK Fi!
? STt
RELIENT K
EMINEM

KRBEMouston, TX*

: Tracy Austin
MO: Leslie Whitlle
No Adds

WKEEMuntington
B0 i D

: Jim Davis

APOMOD: Galy Mifler

2 GREEN DA
ALL- AMERICAN REJECTS
LIFEHOU!

WZYP/Huntsville, AL*
PD: Keith Scott
APD: Ally “Lisa” Elliott
1 YOUNG JEEZY iAKON
ROB THOMAS

WNOU/ndianapolis, IN*
DM: David Edgar

PO: Chris Edge

MD: Dylan

29 RELIENT K

21 CLICK FIVE

16 BEYONCE USLIM THUG

vg e WEST ADAM LEVINE

1

WYOY/Jackson, MS*
OM/PD: Johnny D
APD/MD: Nate West
2 DAL
CLICK FIVE
EMINEM

3 DOORS DOWN 1808 SEGER
BACKSTREET BOYS

WAPE/.IacksnnvnlIe FL*
it Thomas

Cat
éMé) Tony Mann

4
1 KANYE vrsn/mm Levwi
BEYONCE tSLIM

WFKS/.Iacksonvnlle FL*
PO: Skip Kefty
MD: Jordan
2 BEVONCF' 1/SLIM THUG
TRINA t/KELLY ROWLAND

Stations and their adds listed alph

WYDT/Johnstown, PA
PD: Mitch Edwards
APO/MO: Jonathan Reed
FALL OUT BOY
LIFEHOUSE
VING YANG TWINS (PITBULL
NELLY

KSYN/oplin, MO
DM/P0: Jason Knight

APD: Steve Kraus

12 RELIENT K

12 BEYONCE 1SLIM THUS
10 BACKSTREET BOYS

OM: Mike

PO: Keith Curry
ROB THOMAS
EMINEM

WKFR/Kalamazoo, MI
ike McKetly

13 EEYDNCE SLIM THUG
1

0 NI
9 Y\NG YANG TWINS PITBUL.
ﬂ THHEE MAFA

7 JUELZ SANTAN»\
A

NELLY
TRICK TRICK YEMINEM

KMXV/Kansas City, MO*
OM/PD: Chris Taylor
MD: Joe Mack
18 KANYE WEST /ADAM LEVINE
& YOUNG JEEZY ('AKON

WWST/Knoxville, TN*
PD: Rich Bailey

MO: Scott Bohannon

No Adds

WAZV/La!ayene IN
PD: Dana Marsha

MO: Stephanie Paiterson
30 BEYONCE' [SLIM THUS
25 FALL OUT BOY

25 DHT YEDMEE

KSMB/Lafayette, LA*
DM: Keith LeBlanc
PD: Bobby Novosad

APD/MD: Maxwell
4 CHAMILLIONAIRE
2 DHT 1EDMEE
EMINEM
3DOCRS DOWN 15808 SEGER
LIFEHOUSE

WLAN/ALancaster, PA*
PD: JT Bosch
APOMD: Holly Love
SWITCHS
EMINEM

KRRG/Laredo, TX

OM: Martha Kennedy

PO/MD: Monica Salazar
& ALL-AMERICAN REJECTS
5 RIHANNA

WLKTAexington, KY*
OM/PO: Barr{lF X
2 BACKSTRELTBOYS
2 KANYE WEST HADAM LEVINE
1 NATASHA BEDINGFIELD
BEYONCE' SLIM THUG
TRICK TRICK MEMINEM

2

KFRX/Lincoln, NE

OM/PD: Mark Wlur
ALLAMERICAN FEJECTS
YOUNG JEEZY /AKON
AHANNA

KLAL/LmIe Rock, AR*

Randy Cain
APD £d Johnson
MD: Charlott
3 BEYONCE {SLIM THUG
2 KANYE WEST ADAM LEVINE
EMINEM
LIFEHOUSE
CLICK FIVE

KIISILos Angeles CA*
PD: J

ohn ive!
APDMD: Julis Pilat
3 FALLOUTBOY

RAY J

WDJXouisville, KY*
PO: Shane Colllns

MD: 8en Daw

3 BEVONCz mw THUG

WZKF/Louisville, KY*
PO/MD: Chris Randoiph
CARRIE UNDERWDO

EMINEN:

WMGB/Macon, GA
PO/MD: Calvin Hicks
15 BEYONCE SLIM THUG

WZEE/Madison, WI*
DM: Mike Feris
PD' Jun Reilly

\CKY MARﬂN Q’DADDV YANKEE
CAHRIE UNDER

3 DUORS DOWN B0B SEGER

KIFS/Medford, OR
OM/PD: Michael Moon
T-PAN

SIMPLE PLAN

WAOA/Melbourne, FL*
Pg/MD: Beau Richards

SEAN PAUL
BACKSTREET 80YS

WHY|/Miami, FL*
PD: Rob Roberts
APD: Donnie Michaels
MD: Michasl Yo
1 FALL OUT BOY
EMINEM

WXSS/Milwaukee, WI*

OM/PD: Brian Kelly

APDMD: JaJo Martinez
MARIAH CAREY

KDWB/Mlnneapnlls MN*
PD: Rob

MO Lucas

HOWIE DAY
ALL-AMERICAN REJECTS
CLICK FIVE

BEYONCE' MSLIM THUG
EMINEM

WABB/Mobile, AL*

OM: Jay Hasting

PO/MO: Jammer

17 ALCAMERICAN REJECTS
1 THREE 6 MAFIA

BACKSTREET BOYS
DEM FRANCHIZE BOYZ t JERMAINE DUPRI D

BRAT & BOW WOW

WYOK/Mobile, AL*

OM: Steve Crumbley

APO/MO: AJ Seliga
RIHANNA

NELLY
EMINEM

KHOP/Modesto, CA*
ggl é!nlcham Perry
3 DOORS DOWL"!BOB SEGER

KNOE/Monroe, LA
OM/PD: Bobhy Richards

SEAN PAUL
CLICK FivE

WHHY/Montgomery, AL
OM: Bill J onss
PO/MD: Steve Smith
1 BACKSYREET BOYS.
1 KANYE WEaT 1. ADAM { EVINE
ROCB THOMAS.

WVAQ/Morgantown, WV
DM: Hoppy Kercheval

PD: Lacy Ne#t

APD: Brian Mo

MD: Meghan Durst

RELIENTK
TRICK TRICK 1EMINEM
SHAKIRA

WWXM/Mane Beach, SC
DM: Mark Andrews
OM: Steve Stewart
PD: Kosmo Lopsz
MOD: Elic Thomas
5 CRINGE
5 MGGS
TOM RULLER
DAVIO BANNER

WRVW/Nashville, TN*
DM: Clay Hunnicutl
PO: Rich Davis
MD: Tommy Butter
EMINEM

WBLI/Nassau, NY*

OM: Nancy Cambino
PD. JJ Rice

APD Al Levine

M0: LJ Zabietski

Na Adds

%FHN/NEW Bedford, MA

B TRICK TRICK t£!
1 RICKY MARTIN I/DADDY YANKEE
1 EMINEM

WKCI/New Haven, CT*

MD Mlke Ja 1 Tho
|FALLO 899 mas

BEVONCE TSUIM THUG
EMINEM

WQGN/New London, CT
PD: Kevin Palana

MO: Shawn Mul

] REUENTK L]

10 HOWIE D

5 KANVEWESTVADAM LEVINE
5 CIRCUIT

WEZB/New Orleans, LA*
OM/PO: Mike Kaplan

APD: Charlie Scott

MD: Stevie 6.

24 D4

L
CLICK FIVE
BEYONCE (SLIM THUG
EMINEM

RELIENT K
THREE £ MAFIA

WHTZNew York, NY*
PD: Tom Poleman
APD Sharon Dastur

H Al AMERICPAWREJEFS

KCRS/0dessa, TX
MD Nate Rodri uez
5 BOW WOW 1CTAR

KJVO/OkIahoma City, OK*
om: nm ravis
PD: Mike McCay
MD dJ‘eﬂ Blackbumn
3 Bl oureor
§ CARRIE UNDERWOOD
1 LIFEHOUSE
EMINEM

KQCH/Omaha NE*
1 SHAKIRA

WXXL/Orfando, FL*
OM/PD: Adam Cook
APDMD: Jana Sutter

No Adds

WILN/Panama City, FL
OM: Mike Prebe

PO/MO: Kerth Allen

No Ads

WIOD/PhlIadeIphla PA*
PO: Todd Shannon

APD/MD: Marian Newsome-McAdam

9 BLACK EYED
B PHARRELL fGWEN STEFANI

cally by market

KZZP/Phoenix, AZ*
PO: Mark Medina

: Lo
1 JUELZ SANTANA
EMINEM

WKST/Pittshurgh, PA*
PD: Mark Anderson
APD Mark Allen

WJBQ/Portland, ME

OM/PD: Tim Moore

MD: Mike Adams
'ANNA NALICK
TRINA{KELLY ROWLAND
CARRIE UNDERWOOD
EMINEM

KKRZ/Portland, OR*
PD: Brian Bm!qman
MD: Brooke Fox

DAL
EMINEM

WERZ/Portsmouth, NH*
OM/PD: Mike 0'Donnell
MD: Melissa Mathers
1 BLACK EYED PEAS
PUSSYCAT DOLLS

WPRO/Providence, RI*
DM/PD: Tony Bristol
APD/MD: Davey Morris
2 KANYE WEST VADAM LEVINE
CARRIE UNDERWOOD
EMINEM

KBENQuad Cities, IA*
OM: Darren Pitra

PO: Jeff James

MD: Steve Fuller

19 01

6 ALL-AMERICAN REJECTS
1 TRINA XELLY ROWLAND

WHTS/Duad Cities, 1A+

WOCG/Raleigh, NC*
APD: Randi Wesl

MD: Br
2 s&mp\un

KRCS/Rapid City, SO
OM: Chartie 0'Dauglas
PD: D. Ray Knight
APDMO: Jayden McKay
i} nw

2

19 KANVE WEST /ADAM LEVINE
17 RIHANNA

5 YOUNG JEEZY hAKON

KWNZReno, NV'

OM/PD: Eddie Gomi

3 Doost Dowm i el

TRINA {KELLY ROWLAN

GARAIE LNDERWOD
MINEM

WRVO/Richmond, VA*
PD: Wayne Coy
APD: Damen Sione
MO: Jonalhan Reed
JASON MRAZ
CLICK FIVE
EMINEM

WJJS/Roanoke, VA*
MD: Cisgo
31 KANYE WEST yADAM LEVING
2 MADONNA
EMINEM

WXLK/Roannke VA*
coft

RELIENT K

WKGS/Rochester, NY*
PO: £rick Anderson
MO: Nick DiTucci
:y% YIING YANG TWINS ¢PITBLLL
15 TMREE & MAFiA

EMINEM

WPXY/Rochester, NY*
PD: Mike Danger
APD: Carson
MD: J.B.
13 CLIK FIVE
8 YING YANG TWINS tPITBULL
1 5QCENT

WZOKRackford, IL
PD: Tom Lmr
APD/MD: Jenna West
05 Bk BED P

g)ND/Sacramenlu CA*

MD: Chnsnmer K.
EMINEM

WIOG/Saginaw, Ml
PD: Jerry Noble

4 W INA
2 KANYE WEST t/ADAM LEVINE

EMIN
FALL OUT 8QY
CLICK FIVE

KZHT/SaIl Lake City, UT*
cCartney

MD M
30 YWISTA(MAR\AN CAREY

KIXY/San Angelo, TX
DM: Jay Michaels
PO/MD: David Cart

7 TOMAULLER

KELZ/San Antonio, TX*
PD: Doug Bennett
EMINEM

100({M/San Antonio, TX*
PO: Tony Travatio
MD:ELGI Cortez

KHTS/San UIEHD CA*
APD/MD: Hitman

DL
RICKY MARTIN tDADDY YANKEE
EMINEM

KSXY/Sanla Rosa, CA*
PD: vDargry wnght

UN
RICKY MARTIN YDADDY YANKEE
ALAMIS ELM.%NSSE 3

=

CLICK fIVE
GARRIE UNDERWOOD
EMINEM

XM chnﬂezu on 20/Satellite

15 RELIENT K
7 NATASHA BEDINGFIELD
2 D4l

1 EMINEM

WAEWSavannah GA

Kelly
PD/MD Chns Alan
APD; Russ Francts

SHAKIRA
EMINEM

KBKS/Seattle, WA*
OM/PD: Mike Presion

APDIMDMans 0.
1 SHAKIRA
EMINEM
CLICK FIVE

KRUF/Shrevepon LA*

Gary
PD “Enn Bristo
MD: Andrew AG Gordon
2 ww el

SAVWG JANE

WNDV/South Bend, IN
PO: Casuv Daniels
Berme Mack

‘ ALL-AMERICAN REJECTS
1 YOUNG JEEZY fiARDN

KZZU/Sﬂokane WA*
DM Ken mms

.IAMES BLUNT

KCLD/S! Cloud, MN
Matt Senne

PD - 4J Holiday

e

11 ALL-AMERICAN REJECTS

KSLZ/St. Louis, MO*
PD: Tommy Austin

EMINEM

WNTQ/Syracuse, NY*
OM/PD: Tom Mitchall
APDMD: Jimmy Disen
FALL OUT BOY
RIHANNA

WWHT/SEacuse NY*

MD: Jeﬂ WISO
3 et sm
DABRA

Banan

WHTF/I’aHahassee FL

oMm:
PO: Bnan D Cnnner
6 T-PAN
$ BEYONCE USLIM THUG
3 CUICK VE
3 SHAKIRA

WFLZ/Tampa, FL*
DM/PO: Jetf Kapugi

/MD: Kane
3 BEYONCE SLIM THUG
EMINEM

WMGl/Terre Haute, IN
PD: Chad Edwards
MD: Jamie Dawson

17 RIHANNA
16 NATASHA BEDINGFIELD

WR/TDIedn, [
4'T—E\|"r'¢ Carey

RIHANNA

EMINEM

WVKS/Toledo, OH*
OM/PO: Bill Michaels

APD/MD: Mark Andrews
9 YOUNG JEEZY HAKON

WKHO/Traverse City, MI
OM: Todd Martin

PO/MD: Luke Spencer

17 GWEN STEFANI

WPST/Trenton, NJ*

EMINEM

KRQO/Tucson, AZ*
OM/PD: Tim Richards
MD: Chris Peters

-PAIN
KANYE WEST 1/ADAM LEVINE
EMINEM

KHTT/Tulsa, OK*

OM/PD: Tod Tucker

APO/MO: Tim Rai
CARRIE UNDERWOUD
EMINEM

WWKZ/Tupelo, MS
DM/PD: Rick Stevens
MO: Marc Allen

18 STAND

NA
16 DEM FRANCHIZE BOYZ tJERMAINE DUPRI
& BO Wow

KisX/Tyler, TX
PDMO: Larry Thompson
8 RAYJ
5 MADONNA

WSKS/Utica, NY

OM: Stew Schantz

PO: Steve Lawrence

APD/MD: Shaun Andrews
MADORNA

WLDI/W. Palm Beach, FL*
OM: Dave Denver
PO: Chris Marino
APD/MO: Monti Carlo
YOUNG JEEZY 1AKON

KWTXWaco, TX
PD: arren Taylor
APDMD: John Dakes
LIFEHOUSE
TRINA TXELLY ROWLAND

WIHT/Washinglnn, oc*

MD Mhlu

34 NELL
3 PUSSVCAT BoLLS
2 VﬂUN(;\AJEHWAKDN

I
TRICK TRICK f EMINEM

WIFC/Wausau, W
PO: John Jost
APD: Jammin' Joe Malone

7 NATASHA BEDINGRIELD
& MARC BROUSSARD
1 FADERS

KZCH/Wichita, KS*
OM: Lyman James

PO P

APD: Mal Mitchell
MgJ: Jo Jn Collms

9 KEl LL
93 CHRIS SRUWN WUELZ SANTANA

1 WEI
&i PUSSYCAT DOLLS
80 NICKELBACK
76 CROSSFADE
53 MARCOS HERNANDEZ
48 FALL OUT BOY
47 PRETTY RICKY
46 GREEN DAY
45 BLACK EYED PEAS

33 BEVONCE (SUM THUG
37 GWE STE
LLAZ

37 PUaSVCAT DOLLS 1/BUSTA RHYMES.

34 ALL AMER\CAN REJECTS
MARIAH CAREV

31 FAT JOI

30 SO CENT (MOBE DEEP

3 BLACK EYED PEAS
Kil
TRICK T‘R\CK 1EMINEM

WBHT/Wnkes Barre, PA*
PD: Mark McKay
APDMD: A.J.
7 YOUNG JEEZY 1AKON
3 BEVONCE t/SLIM THUG
TRINA T KELLY ROWLAND

WKRZWilkes Barre, PA*
OM: Jim Rising
PO: Tias Schusier

APDMO: Kelly K

13 SEAN PALL
CLICK FIVE
EMINEM

WSTW/WiIminngn, DE*
PD: John Wilsos
APD/MD Mlke RD§I

WAZ0/MWilmington, NC
PD: Mark Jacﬂns
5 SEAN PAL
3 Rinre Wy w0 Lewve
2 TRICK TRICK PEMINEN

WKSI/Winchester, VA
DM: David Miller
PD: JB Wilde

KFFM/Yakima, WA
OM: Ron Harris
PD/MD: Steve Rocha

: Reesha Co:
2 YOUNG JEEZY HakON

WAKZ/Youngstown, OH*
CM: Dan Rivers
PD/MD: Jerry Mac

7 4L

7 CLICKFIVE

6 FALL QUT BOY

1 CARRIE UNDERWOOD

EMINEM

THREE § MAFIA

WHDTIYoungsl|JWn OH*

PD: John mu
ROB TH
ALL- AMER\CAN REJECTS
roweRep[ 2

MEDIABASE

*Monitored Reporters
188 Total Reporters

121 Total Monitored
67 Total Indicator

Did Not Report,
Playlist Frozen (3):
KCDD/Abilene, TX
KZBB/Ft. Smith, AR
KZIl/Lubbock, TX

_/
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Record Breakers

PDs and MDs who pluy.rits first

By Darnella Dunham
Asst. Rhythmic/Urban Editor

‘indsight is 20/20, and|as 2005 comes to an end, it’s easy to
see what some of the biggest hits of the year were. But we

all know that hearing a song for the first time and believing it
has potential is one thing, but putting an unproven song by an
artist other than 50 Cent, Kanye West or Ciara into immediate

rotation is risky.

The programmers below earned bragging
rights for plaving certain hits first, and this
week they give us insight into the thought
process that went into those decisions, [Their
stories prove that while research is an impor-
tant tool, you must use vour gut to pigk hits
before the competition does.

Tony The Tiger |
PD, WPOW (Power 96)/Miami
Pretty Ricky, ‘Grind With Me’

"Grind With Me” was originally “Grihd on
Me,” but it was changed because of MTV's
obscenity issues. Blue, who is Pretty Rjcky’s
manager and father, has been coming tc%)l’ow-

er 96 for years, bring-
ing us records| he’s
produced in his ga-
rage.

He broughﬁ‘ us a
record called “Flgssin’”
that we played in the
night show, and it got
a little bit of a response
— nothing major. We
had Pretty Ricky per-
form at our Fourth of
July celebration a few years ago, and they stole
the show. T

We told Blue to keep working with them
because we thought he had somethigjz. He
kept bringing us records that were OK, but

Tony The Tiger

most-requested song on the stati
thought it was Blue and all his family| mem-
bers calling and requesting it just so theyt could
get airplay.

That kept increasing exponentially|every
week to the point where it became thi most-
requested song in one week in the higfory of
the station. We knew the record was fpr real
and put it into regular full-time rotatign, and
it became a No. 1 record for us for gyer six
months.

I got a phone call from the Chairmag /CEO
of Atlantic Records, Craig Kallman. He want-
ed to know if anything was going on music-
wise in Miami because he knew we had
jumped on Florida artists like Pitbull, T-Pain,
Trick Daddy, Trina and others early. I gent an
MP3 of “Grind on Me” to him, and hg called

“With ‘Run It,” we
took a chance. We
got a little bit of
feedback, but it really
was all radio gut —
the station, the
personnel, their gut.”

Eric Powers

me back in five minutes and said he would
be in town the next day.

Pretty Ricky did a show in Kallman's suite
using the knives and forks from room service
as fake microphones, and he signed them on
the spot. You can have a hit song, a good pro-
duction team and a good stage act, but are you
a star? You can answer yes to every one of
those when it comes to Pretty Ricky.

Leo Baldwin

PD, KDDB (102.7 Da Bomb)/Honolulu
Gwen Stefani, ‘Hollaback Girl’

I thought “Hollaback Girl” was different
and cool. [ love Gwen Stefani, and she’s got
her own little vibe going on.

Asyou listen to the radio, atany given time
there are probably nine or 10 tracks on a sta-
tion that sound the same. Artists like Gwen
Stefani, Kanye West, OutKast and The Black
Eved Peas come in and bring that different feel
that stands out.

“Hollaback Girl,” to me, was a smash from
the first time | heard it. ] would compare it to
“Hey Ya!” from OutKast, which we were ear-
ly on, and Kanye West's “Jesus Walks.” Those
are the kind of songs that move people. They
make them perk up their ears.

The benefit we have is that we're not Clear
Channel or Cox; we’re not Infinity. We don’t
have a music committee — I'm the music com-
mittee. [ like a song, and I'll put it on. That's

the freedom I have. That’s real radio. It's rare,
but it’s still out there. We're fortunate.

[ don’t really worry about what people
across the street are doing, and I certainly
don’t look at what the rest of the nation is do-
ing, because Hawaii is such a different mar-
ket. When it comes to Honolulu, vou’ve got
to throw everything you know about radio
out the window and go with what you think
is the right decision.

We don’t do music research at all. We de-
pend on our gut and the vibe, and we let our
audience tell us with phone calls what they're
thinking. We trust ourselves and our ears, and
we go with it, and it’s worked.

For the first year that we were on and had
research, I felt like we held on to songs too
long. We’d look at the research numbers and
say, “It’s still testing OK,” but I felt like we
were burning songs way beyond their time.

Now I feel like we’re moving a bit quicker.
Not that we’re a new-music station all the
time, but we get through the tracks a little bit
quicker. We get the stuff like “Hollaback Girl”
to the people before anybody else grabs on to
it.

Eric Powers

PD, KUBE/Seattle
Chris Brown, ‘Run It’

KUBE MD Karen Wild brought “Run It"to
me, and she was flippin’ out about the record.
We felt it took the place of an Usher-tempo
R&B record and that it not only sounded like
a Rhythmic and Urban smash, but for sure it
was going to go all the way. With the sound
and the production by Scott Storch, it felt like
a home-run smash, especially for this region.

Ithas tempo; it’s R&B with a greathook and
a real catchy, well-pro- Gt
duced beat. We felt it |
was going to do well |
on many different lev- |
els, not only at our for- :
mat. We knew we  emmife
could own it, though, FEERE =2
and embrace it. And |
we knew it was going |
to do really well in the |
clubs too. It’s one of
those universal records
that work in so many ways, and you don’t get
many of those.

Karen was 100% right on it. She brought it
to me and said, “This is a no-brainer, KUBE/
Seattle-tvpe of record.” So did Supa Sam, our
Mix Show Coordinator. He was like, “This is
it.” I listened to it a couple of times, and I was
like, “This is a great record.”

We knew point-blank that it was going to
getrequests, and we felt strongly that it would
be a great callout record. It's the kind of record
we'll be playing in the gold category in the
next two years, and we knew the thing had
legs.

With a lot of records you don’t have the lux-
ury of believing in them and seeing them all
the way through, but this one was it.

Jive did a great job marketing Chris. They
would tell us how great he was and that he
had the whole package, from dancing to sing-
ing. When he came up here he was unbeliev-
able —a true star.

We put it on the night show first, and it got
great immediate feedback. There’s always that
temptation to wait with every record. You
want to see the proof before you stick your
neck out. With this one we took a chance. We
gota little bit of feedback, but it really was all

Eric Powers

www americanradiohistorv com

“You can have a hit
song, a good
production team and a
good stage act, but
are you a star? You
can answer yes to
every one of those
when it comes to
Pretty Ricky.”

Tony The Tiger

radio gut — the station, the personnel, their
gut. It was a collective group of peaple whom
[ really respect. We talk every week.

Karen’s been amazing, and I really trust her
ears. She knows what we're looking for, and
she made it happen. She was a strong true
believer, and [ agreed. We didn't look for a ton
of research, we just felt it.

Us not being an Urban, we want to play
R&B records, but we have to find the ones that
fit into the puzzle, and this is a tough market
for that. It came together with “Run It,” and
it's one of the best records of the year.

Boogie D
MD, WPGC/Washington
Amerie, ‘One Thing’

The first time | heard “One Thing” was
when Quiksilver, one of our mixers, played it,
and [ thought the beat was crazy. You've got
to understand that Amerie’s from DC, as is
Rich Harrison, who produced the song, so
that's a whole DC-hometown type of record.
Plus, that drumbeat was bananas. With the
whole go-go scene in DC, that’s a no-brainer
right there.

All the mixers were already bangin’ it and
screamin’ for it. They
were like, “It’s Rich I
Harrison, it’s Amerie,
it's DC,” so that put it
over the top. Overall, it |
was a good record, no
matter what. {

We were on it pretty
fast. 1 remember the la-
bel didn't even have it.
When we put it in, the

regionals in the area Boogie D
were like, “That’s the

new Amerie? [ guess that’s something new.”
They didn’teven know where the record came
from, because I guess she wasn’t slated to
come out. Obviously, we got it very early in
the game.

Dave B. Goode

WNHT (Wild 96.3)/Ft. Wayne, IN PD
Frankie J, ‘More Than Words’

“More Than Words” was one of the biggest
songs when [ was growing up. The younger
listeners have never heard it, and the Frankie
J version is an incredible cover.

It's a song that we happened to get hold of

Continued on Page 37
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LAST THIS November 1 1, 2005 TOTAL 1 TOTAL WEEKS ON  TOTAL STATIONS/ Pmm
WEEK WEEK ARTIST TITLE LABEL(S) PLAYS PLAYS AUI(J(I)%;‘CE CHART ADDS ME“]ABASE
2 €  CHRIS BROWN flJUELZ SANTANA Run It (ive/Zomba Latel Group) 6586  +618 726552 15  83)0
3 @ YOUNG JEEZY fIAKON Soul Survivor /Def Jam/IDJMG) 5944  +96 697136 14 830 MOST ADDED’
1 3 KANYEWEST Gold Digger (Roc-A-Fella/IDJMG) 5800 586 535820 17 830 «
5 @ T-PAIN I'mSprung Uive/Zomba Label Group) 5169  +511 508396 15  85/1 ARTISTTITLE LABELS) A00S
6§ @ BLACKEYEDPEAS My Humps (A&M nterscope 4352  +88 351369 16  55/0 :&Y:::EWT]‘;:"I" niA[;f:e”;.i‘llady/ tematescope) :f
4 6  BOWWOW fICIARA Like You (Columbia) 4350 711 408018 16 TWO | ooty Tafty AsylomAanti 5
7 @  TRINAIKELLY ROWLAND Here We Go (Sip-N-Siide/Atlantic) 4035  +307 319767 9 8210 | DAMIAN “JR.GONG" MARLEY... Road.. (7uff GonglUniversal 12
10 €@ RAYJ OneWish Knockout/Sanctuary) 3701 +469 281288 12 731 JUELZ SANTANA There It Go... (Diplomat/Def Jem/DJMG) 10
8 @ TWISTAHTREY SONGZ Gi Tonite MAtentic 3594  +185 334085 12 7700 :gx‘r"”::"";m‘}l:&'é /g:i”c’:”é‘;’ —— :
11 )  SEANPAUL We Be Bumin’ (VP/Atlantic) 3396 +201 398222 10 7611 | wany . BLIGE Be Without You (Geffer :
16 @ DAL Laffy Taffy MAsylum/Atiantic) 3301 +445 263253 11 7512 | THREEG MAFIA Stay Fly Colmbia 7
15 D  THREE 6 MAFIA Stay Fly (Columbia) 3240 +292 292570 11 T[7 PITBULL f/PRETTY RICKY Everybody Get Up (7V7) 6
17 @  MARIAH CAREY Don't Forget About Us //sland//DJMG) 3162 +735 285831 5 714
12 14 YING YANG TWINS fiPITBULL Shake /7V7) 3158 25 314076 16  G6/0
14 15  PRETTYRICKY Your Body (Atlantic) 2789 186 258851 20  76/0
13 3 DAVID BANNER Play (SAC/Universal 2786 209 255444 19 85[0 MOST
18 DEM FRANCHIZE BOYZ... | Think They Like Me (Remix) (So So JefiVirgin) ~ 2766 +579 300803 8 743
9 18 MARIAH CAREY Shake It Off /Island/i0JMG) 2700 578 238656 18 830 INCREASED PLAYS T
22 ) JUELZ SANTANA There It Go (The Whistle Song) (Djplomat/Def Jam/iDJMG) 2048  +473 250501 7 6510 | wanst e Lases) INCPERSE
20 @ LIL’ KIM Lighters Up (Queen Bee/Atlantic) 2007 +169 272818 8 55/0 MARIAH CAREY Don't Forget About Us fIsiand/iDJMG) +735
26 @  NELLY Grilz (Universal) 1834  +588 153783 4  72/5 | C.BROWN f1J. SANTANA Runlt Wive/Zomba Label Group)  +618
21 €D PUSSYCATDOLLS Stickwitu /A&Minterscape) 1741 +122 123444 6  44j2 | NELLYGrilz Uniersa) , - +988
25 @  50CENT Window Shopper (G-Unit/nterscape) 1673 +412 164496 3 622 $f,“:lf““l“m"g:r'E:QBZJ;ZO'”E:EL‘;’};;:;} {50 So Det/Virgin ::ﬁ'
27 @ GWEN STEFANI Luxurious /interscope/ 1606 +411 96961 3 4511 JUELZ SANTANA There It Go... (Diglomat/Def Jam/iDJMG)  +473
28 @ KANYE WEST f/ADAM LEVINE Heard 'Em Say (Roc-A-Fella/IDJMG) 1528 +430 158379 3 711 RAY J One Wish (Knockout/Sanctuary) +469
23 @  CHAMILLIONAIRE Turn It Up /Latium/Universal 1500  +175 129063 12 4g5 | DL Laffy Taffy Asybmddlantic) +445
24 27 50CENT f/MOBB DEEP Outta Control (Shady/Aftermath/interscope) 111 152 149620 19 53[0 ::mﬁﬂ ;T:g:’lﬂ“;;_g;ﬂf:;%f“ﬁ AalLMG) ::32
31 @  RIHANNA If It's Lovin’ That You Want (Def Jam/IDJMG) 1013 +76 85830 7 3501
33 @  KEYSHIA COLE | Should've Cheated (A&M/interscape) 999  +176 162011 6  32/4
32 €D PHARRELL fIGWEN STEFANI Can | Have It Like That (Star Trak/interscope) 919 +85 108303 5 44/
30 31 FRANKIE.J. More Than Words (Columbia/ 875 160 56988 11 340
3% @ LI WAYNE Fireman (Cash Money/Universal) 873  +161 60533 4 5012 NEW & ACTIVE
3 €@  TWISTAIPITBULL Hit The Floor (Atlantic/ 805 +72 78816 5 120 e . ,
39 @  JAGGED EDGE fIVOLTIO So Amazing /Columbia) 782 +117 59544 3 38)2 TP:I‘:ILP‘I':;Elé‘é&"}'o"tals'gf;’;’iz‘r’fsff'g”’j(’jd”s‘f'ﬁ"/”" LIy
35 @ YOUNGBLOODZ Presidential (/ive/Zomba Label Group) 776 +54 79798 10 38/a GINUWINE When We Make Love (Sony Urban/Epic)
29 36  MARCOS HERNANDEZ If You Were Mine (Uitrax/TVT) 730 341 40612 16 32i0 Total Plays: 318, Total Stations: 20, Adds: 1
€@  BEYONCE' f/SLIM THUG Check On It (Columbia) 677  +360 53324 1 258 | JUVENILE Rodeo /Atiantic)
0 €@  AUCIAKEYS Unbreakable (/AMG) 665  +99 84319 4 g | TotelPlays:315, Total Stations: 48, Adds: 45
37 39 LYFEJENNINGS MustBeNice (Columbia/ 655 49 72000 17 2000 #:élzﬁla";‘z'ﬁﬁ:g e
43 @ TRICK TRICK f/EMINEM Welcome 2 Detroit (Motown/Universal) 646 +137 43890 2 25/0 YOUNG JEEZY And Then What /Def Jam//DJMG)
45 @ MIKE JONES Flossin’ [SwishaHouse/Asylum/Warner Bros.) 584 +117 37510 2 3813 Total Plays: 263, Total Stations: 18, Adds: 0
41 @ T.0.K. Footprints (When You Cry) (VP 558 +35 64067 9 15/0 BUBBA SPARXXX... The Otherside /Purple Ritbon/Virgin)
a4 (® PURPLERIBBON ALLSTARS... Kryptonite (Purple Ribbon/Virgin) 520 +14 36352 5 g | Iotel Plvs: 248, Tolal Stations: 16, Adds: 0
47 @ BUNB Draped Up Rap-A-Lot/Asylum) 499 455 62679 3 13 ?;gﬂtgmz';z“’?ms;}agtyaﬂ‘n’f’ 16, Ads 0
38 45  MARQUESHOUSTON Naked (7.0/.6./Universal 470 216 67216 12 2810 | pyuanT oL WAYNE You Know What (Gefer
42 46  PSCHT.L.&LIL SCRAPPY I'm A King (Grand Hustle/Atlantic) a4 77 54094 17 1500 | Total Plays: 226, Total Stations: 10, Adds: 2
@  PAUL WALL fIMIKE JONES & BUN B They Don't Know (SwishaHouse/Asylom) 4841  +110 37436 1 310 | PITBULLfIPRETTY RICKY Everybody Get Up (7V7)
@  LUNY TUNES f/WISIN & YANDEL Rakata (Universal) 430 +84 34920 1 gp [ Totel Mays: 218 Total Stations: 23, Adds: §
48 49 RHYMEFESTfIKANYE WEST Brand New (J/AMG) 423 20 18157 7 320 m:‘;‘l’;s"g':;‘AT"(,?;ZS:L':[BO"T%Z e Known Utrax TV
50 50  DAMIAN “JR. GONG” MARLEY Welcome To Jamrock (Tuff Gong/Universall 356 -42 37603 17 34/0

88 CHR/Rhythmic reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay
week of 10/30-11/5. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays
is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number.

Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records.

Songs ranked by total plays

Station playlists for all R&R reporters are available
on the web at www.radigandrecards, com.

ow Jams

www.superadio.com an Access.1 Communications Company 508 480-9000 212 631-0800

.- - i Find out why Slow Jams
&gmgm* \ﬁ’@ is DOMINATING the airwaves
ook O Ywm on Sunday night!

Get it on before your competition does.
“with B Dub! Now heard in over 30 markets.
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CHR/RHYTHMIC

/ m”'gM”s”: l:”,” émerica ’s Best Testing CHR/Rhythmic Songs 12 +
LAY or The Week Ending 11/4/05
™ Persons Persons Persons
Artist Title (Label) | ’ W LW Familiarity Burn  12-17 18-24  25-34
CHRIS BROWH f/JUELZ SANTANA Run It|3iive/Zomba Label Group) 424 416 89% 13% 4.60 419 3.82
KANYE WEST Gold Digger (Roc-A-Fella/lDJ, 417 410 99% 38% 4.03 413 44
MARIAH CAREY Don't Forget About Us /Islapad//DJMG) 408 4.07 76% 11% 413 4.16 39
PUSSYCAT DOLLS Stickwitu (4&M/Interscgpe) 404 397 69% 7% 430 4.00 3N
BOW WOW f/€IARA Like You (Columbia) [ 402 403 98% 3% 4.07 405 400
MARIAH CAREY We Belong Together (Islanti0JMG) 396 401 99% 51% 380 376 4.22 song.
MARIAH CAREY Shake It Otf (Island/IDJME 392 405 99% 44% 3.69 392 403
YOUNG JEEZY f/AKON Soul Survivor (Def Jam/IDJMG) 387 3.86 87% 23% 413 3.99 3.59
TWISTA f[TREY SONGZ Girl Tonite (Atlan Jgs  3.79 713% 17% 4.04 378 375
RAY J One Wish (Knockout/Sanctuary) g5 3.88 13% 15% 432 Jso  3.26
SEAN PAUL We Be Bumin' /(VP/Atlantic) I jaa 394 92% 25% 4.03 387 382
PRETTY RICKY Your Body /Atlantic/ | jg3 381 93% 30% 4.05 390 352 sponse.
TRINA f/KELLY ROWLAND Here We Go /Shiy-N-Shide/Atlantic) 383 390 17% 13% 392 395 3.67
JUELZ SANTANA There it Go (The Whistle Song) (Diplomat/Def Jam/IDJME) 3719 3713 61% 15% 4.10 3714 355
RIHANNA If It's Lovin’ That You Want (Def Jam/IDJMG) 3.79 - 60% 10% 3.99 3.78 3.62
YING YANG TWINS f/PITBULL Shake (7V7 3.78 3.60 76% 20% 417 3.64 3.60
DEM FRANCHIZE BOYZ f/J. DUPRI... | Thi:'k They Like Me... (So So Def/Virgin)  3.717  3.76 68% 17% 419 3.76 349
50 CENT fiMCBB DEEP Qutta Control (Shady/Aftermath/interscope) 315 3N 94% 3% 379 3.79 3.62
T-PAIN I'm Sprung (Jive/Zomba Label Grau;i{ 375 3.69 78% 2% 399 382 338
BLACK EYED PEAS My Humps (A&M/Interscope) 3714 375 94% 33% 405 3.91 3.60 before.
YING YANG TWINS fIMIKE JONES Badd TV7) 3714 362 85% 29% 3.98 365  3.65
MARCOS HERNANDEZ If You Were Mine (Hitrax/TVT) 3712 312 76% 21% 4.00 J60 336
MISSY ELLIOTT Lose Control (Gold Mind/Viglator/Atlantic) 370 313 99% 49%  3.63 365 388
DAVID BANNER Play (SRC/Universal) 363 3.60 91% 33%  3.86 3.51 3.56
LUOACRIS Pimpin’ All Over The World (Def Wam South/IDJMG) 361 3.67 97% 50% 3.52 3.51 3.64
FRANKIE J. More Than Words [Columbia) 361 368 88% 2% 379 362 346
THREE 6 MARIA Stay Fly (Columbia) 359 363 69% 19% 4.01 3.57 347
LIL" KIM Lighters Up (Queen Bee/At/antic/ 347 358 75% 21% 3.18 3.55 3.69
Total sample size is 353 respondents. Total avesage favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much). Total familiarity
represents the percentage of respondents who regpgnized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Songs
must have 40% familiarity to appear on survey. Saipple composition is based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music
test based on the format/music preference. Rate TigeMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants
on the the Internet only. RateTheMusic is a registened trademark of RateTheMusic.com. The RTM system, is available for local radio stations by calling 818-377-5300.
se Research, a division of Premiere Radio Networks.

\\Flale TheMusic.com dala is provided by Mediaq‘

Record Breakers

It took a while to catch on, and
by “a while” I only mean a couple
of days. When we get a song that
we feel is more of an event record,
we take the stance of pounding it
for 24 hours and trying to get a re-

Continued from Page 35

by chance, and we threw it on right away. We were
actually the station that submitted it to Mediabase be-
cause our spins weren’t being ———
counted. I don’t think the label
knew that we were playing it; we
never received a cease-and-desist
or anything like that. It seemed
like a monster end-of-summer

Dave B. Goode

Interestingly enough, we get almost no response
until we put it into a rotation. Two or three days later,
when it's getting less consistent spins throughout a
24-hour period, that's when it really starts to gener-
ate some phones.

It exposes our listeners to a song. More impor-
tant, it cements the fact that we are breaking music
in the Ft. Wayne market, and that wasn’t the case

There are plenty of songs that I'll wait on. There are
songs that are top 20 that I'll still be unsure about. And
then there are some songs that I feel strongly enough
about that we'll take a chance on them.

With Frankie ], it was a song that the upper end of
the audience was already familiar with — it was a new,
fresh version of it.

With other songs, like “Lose Control” from Missy
Elliott or the new Beyoncé track, they're more event
records, where we'll try to get some initial reaction by
pounding them.

There are some songs that you just go with by gut.
“More Than Words” seemed like it was going to be a
_/ huge song for us, and for quite a while it was.

Ve

WAJZ/Atbany, NY*
OM: Kevin Callzhan
PO: Rob Ryan
MD: Terry 0'Donnell

8 TWISTA /PITBULL

1 JUVENRE

1 BEYONCE Y/SLIM THUG

BUBEA SPARXCK IYNG. - ANG TWINS

NE VO
KKSS/AJhnqnarqna. NN
onn
MO: Matthew Candelar
1 JGGGED E£DGE WULTIO
JUVE
EMINEM
DAMIAN "JR GONG™ MATLEY /NAS
KQ1z/Amarillo, TX
OM: Eric Stevens
PO: Deana E. McGulre
APD: Justin Tyme
MD: Suprams
No Adds
WBTS/Atianta, GA*
PD. Lee Cagle
APOMD: Maverick
MARIAH CAREY
WZBZ/Atlantic City, NJ*
PD/MD: Rok Garcla

EMINEM
DAMIAN “JR GONG" MAULEY I/NAS
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awis
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2

4 MIKE JONES
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No Ad
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EMINEM
KISV/Bakersfield, CA*
POMO: Picazza Stevens

B THREE 6 MAFIA

JUVENILE

EMINEM

WBIU/!irmingham AL

18 VO GOTI'I /BUN B & BAL
13 JUVE

WJMNIanﬂm. MA*

PO: Cadillac Jack
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MD, Chris Tgll'

20 DEM FRANCHIZE BOYZ tJERMAINE DUPRI
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WRVZ/Charleston, WV
Oﬂ Rick Johnson
: Woody
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Stations and their adds listei

I
REPOR,

WIBT/Charlotte®
OM Bruce Logan
PD Rob Wagman
MD: DZL
RINANNA
EMINEM

APD/MO:
13 PUSSVCAT DOLLS

KZAP/QI , CA
OM: Scoll Michasls
PD: Boomer Davis

20 NELLY
18 PHARAELL /GWEN STEF)
KNDA/Corpus Christi,
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JAMIE FOXX HLUDACRIS |
JUVENILE

M |
o e,
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EMINEM

KQKS/Denver, CO*
PO: Cai Colling
MO: John E. Kage

16 D4l
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7 JUVENI
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alphabetically by market

WBTT/Ft. Myers, FL*
OM Michaei Crulse

Jackson
API‘I/MB umav The Big 0
1t LIL WAYNE
GWEN STEFAN\
wJFX/Fl Wayme, IN*
POIAND Vel
54 BEVONCE Y/SLIM THUG
6 YOUNGBLOODZ
ELZSANTANA
éUVENILE

EMINEM
WNHT/FL Wayne, IN®
OM: Bill Stewarl
Pll: nlv- 8. Iimm

WLYD/Green wi
PD/MD Ben |.uMBay
RIZE PHAIEELO
gé STATIC MA.IOR
1 AV

15 B:REE 6 MAFIA
L
PHARRELL /GWEN STEFANI

MARCOS HERNANOEZ YNb{RIDAZ MARIAH CAREY
EMINEM
KBFB/D Ilas T WGBT/Greensboro, NC*
PO: John Candelaria OM: Tim Sattertieid
MD: D Bl Bink Pl‘l 2o Davis
31 JUVENILE mes Steale
6 LIL' WAYNE 25 KLY lahkson
5 JUELZ SANTANA a[vom:s #SLIM THUG
2 MARIAH CAREY
-
KMZZIPNDaIIas ™ ‘ l)WJmu/a(;ml?slmm NC*
IM/PD: Brian Douglas
P TALE S WA 4
21 JUELZ SANTANA Mn' Al e
& DADDY VANKEE 31 ALICIA KEYS
wmﬂlDwtun on* wﬂSL/Gveenv;I.Ia NC*
0'4 4.0. Kunes 9 KEYSHIACOLE
6 ALICIA KEVS

5 PHARRELL /GWEN STEFANI
1 JUVENILE
BOW WowW

WHZT/Greenville, SC*
PO, Fisher

APD/MI: Murph Dawg

50 MARIAH CAREY

WDLDHagerstown
OMMNI(: Alexander

ALICIA KEVS

WWKL/Harnshurg PA*
OMPD:Sobn O Daa

APO/MD.
KELLY ClANKSUN
EMIN

UN
JUVENKE e o B
WRCL/Flint, MI* APD. David Simpson
OM: Jay Palrick 9 SHEEK LOLCH V/CARL THOMAS
PD" Nathan Reed ‘ 1 MARY J BLIGE
MO: Ciay Charch DAMIAN “JR GONG" MARLEY /NAS
NEYO JUVENILE
MARCOS HERRANDEZ ) RIOAZ PITBULL YPRETTY RICKY
KDDB nnoluln Hi*
KBOS/Fresna, CA* M
OM: E. Curtis Johnson n..m,, Ambrose
PD: Greg Hoffman k3 JUVENILE
MD: Danoy Saias
31 DaL ‘ THREEGMAFIA
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ol g, W
ngil?/ﬁs"?ﬁ CA redl Rico
2y McCai i
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Note: For complete adds,
see R&R Music Tracking.
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115 Total Reporters

88 Total Monitored

27 Total Indicator

Did Not Report, Playlist
Frozen (2):

KFAT/Anchorage, AK
KQXC/Wichita Falls, TX
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GOSPEL

DANA HALL

dhall@radioandrecords.com

Gospel’s Past

Today’s artists pay tribute to the gospel greats

ey say you have to know where you come from to know
- where you're going. This could not be more true than in the

world of gospel music. While the sound may change from tra-
ditional to contemporary, the essence always remains the same:

the ministry in the words.

That’s why we are starting this focus with
tributes from today’s stars to the great gos-
pel performers of the past. We'll follow that
with a story focusing on the current state of
gospel according to industry executives. In
our third story, “Gospel’s Future,” we’ll
hear from those in the world of gospel hip-
hop.

For this piece, we spoke with several of
today’s leading gospel performers, asking
each, “Who were the gospel greats you
grew up listening to, and how did they im-
pact you professionally and personally?”
Here’s what they told us.

Kirk Franklin

Orne of the leaders in the contemporary
gospel movement, Kirk Franklin can be con-
sidered a gos-
pel great him-
self, but he
gives plenty of
credit to those

who went be-
| fore for help-
8 ing him find
his own voice.

“l am truly
inspired by the
work of Tho-
mas Whitfield,” Franklin said. “His music
was very romantic, and he approached
Christian music in that romantic way. There
was always something very intimate and
passionate about his music.

1 discovered him later in life. I did not
grow up on gospel like so many others in
this field. I grew up on the R&B of the "80s
and "90s, and his music felt familiar to me
because of that.

“Whitfield was not what you would call
a marquee name, but wherever you go,
whoever you speak with in gospel, they
know who he is.

“I wouldn’t say I approach my music in
the same way he did, because our styles are
very different. I just let God lead me. But I
appreciate his music, and I identify with
many of the things he did in his music.”

Mary Mary

Sisters Erica and Tina Campbell have
only been around a few years, but they have
already made a major impact on both the
gospel and secular worlds. They cite a num-
ber of gospel greats as inspiration, includ-
ing The Clark Sisters, all the Winans, Shir-
ley Caesar, The Canton Spirituals and the
Hawkins family.

Erica Campbell said, “Growing up, my
mom and dad had every gospel album, so
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Kirk Franklin

I was always hearing these performers. My
mom was also a choir director, so a big part
of listening to these albums was learning the
melodies and the harmonies so we could
sing just like them in the choir.

Ty z “lalways felt

—_ S
<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>