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Paisley’s ‘World’ Of Success

Brad Paisley stomps back onto the Country chart this
week. “The World,” from his Time Well Wasted album,
takes Most Added, with 30; gets Most Increased Plays,
with 357 additional
plays; and debuts at
No. 37*. Check out
Paisley in a Midwest-
ern or Southern
market as his tour
hits those areas over
the next several

weeks.
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Programming Powerhouses

This week R&R’s editors focus their attention on
programming executives from various radio compa-
nies. You'll hear from everybody from CBS Radio’s Jeff
Garrison to Emmis’ Jimmy Steal to Clear Channel’s Jim
Lawson. These influential execs discuss how they
handle multiple stations, their input when it comes to
music and how radio should react to new technology.
So much useful information in one place!

News From Talk Radio Network, TRN Enterprises & TRN-FM
Mancow's Fall Ratings Show Massive Growth

Inside This Issue

elcome to our quarterly news update for

g K ||" TRN, TRN Enterprises, and TRN-FM.

The purpese of this supplement is to

inform the radio industry, the advertising commu-

nity and our other partners about whats new in

syndication, and how our existing shows are per-

forming with Talk Radio Network and its associat-

ed companies. We hope to showcase both our ris-

ing stars in talk radio and what's new with our
established heavy weights in the industry.

* Talk Radio Nerwork's The Michael Savage Show
shows enormous ratings in Fall Arbitron as the undis-
puted ratings leader in his daypart nationwide.
Savage now ranked largest independently syndicated
radio talk show in the U.S., third largest overall. *

* TRN Enterprises’ The Laura Ingraham Show shows
massive growth nationwide in Fall book. Ingraham
also travels to [raq after breaking through the 325 sta-
tion milestone. Show now ranks fifth largest syndi-
cated radio talk show in the U.S. *

* TRN-FM’s Morning Drive Ratings Titan
Mancow skyrockets in Fall Arbitron from
Chicago to Kansas City.

* TRN Enterprises’ Jerry Doyle, former Jet pilot, Wall
Street Insider for a decade, then Sci-Fi TV star, now
live before Savage weekdays. Doyle is now ranked the
ninth largest radio show in the U.S.*

* Tammy Bruce posts strong Fall gains with weekday
and weekend shows, especially among female demos.

* Forbes on Radio passes 150 station mark, now airing
in six of America’s top ten rated markets.

* Motor Trend Radio Magazine reccives 11 international
automotive media awards for excellence in radio.

* WWE wrestling champion Bradshaw opines on the
markets and politics on TRN weekends.

* Rusty Humpbhries travels to Iraq, Israel and Gitmo,

next issue. ... ) ]
*Ranking by Talkers Magazine.

Jerry Doyle Adds Clear Channel

Las Vegas, NV — Jerry
Doyle continues to reign
as the fastest growing
show in TRN Enterprises
history, surpassing the
225 station mark, indud-
ing 23 FM stations, in
just under two years.
Mark Masters, TRN
Enterprises CEO, could-
nt be more pleased say-
ing, "Jerry's emotional
and intellectual range is
often breathtaking. Jerry is just amazing.
He's a natural talker, and deserves the suc-
cess he is atraining.”

Clear Channel's KNEW, San Francisco just
added The Jerry Doyle Show live Monday

Jerry Doyle

Since the launch of Mancow’s Morning
Madhouse last year into national syndication,
stations nationwide are ecstatic about the
recent ratings coming in on "The Cow."

Erich "Mancow" Muller still reigns supreme
on Emmis’ WKQX, Chicago, where he ranked
#1 in Cume Audience for 18/34 males, and
jumped his audience size yet again going from
a 7.4 Share to a 10.1 Share in AQH Men
18/34, beating out Howard Stern’s final book
in Chicago by more than a 2 to I margin.
Mancow also holds an impressive 6.0 Share in
Men 18/49. Mancow not only cleaned up in
Cume, but AQH as well in the country’s third
largest radio market.

On KCXM-FM, Kansas City, Mancow
jumped the former "Planet” from 15th place to
an astronomical 3rd place after just one book in

Fall *05. Mancow’s ratings catapulted 259%
with Men 18/34, going from a 1.7 Share to an
amazing 6.1 Share. In Men 18/49, Cow
increased an astounding 308% from a 1.3 to a
5.3. KCXM FM also increased its AQH an
equally impressive 333% in Men 25/54, (1.2
to a 5.2 Share-rarely scen in a debut book).

Ted Edwards, Operations Manager, KCXM-
FM calls Mancow’s Morning Madhouse "A
machine gun of top of mind contemporary
entertainment and topics with daily guests any
national television talk show would envy, The
show moves at the speed of sound - the Cow is
so freaking now!"

Against a heritage morning show in Norfolk,
Sinclairs’ WROX- FM saw a massive 311%

gain in Men 25/54, jumping from an 0.9 to a
3.7 Share, Men 18/34 went from a 7.2 Share

to an even more amaz-
ing 9.0 Share, and in
Men 18/49 Mancow
took his show from a

3.7 to a 5.7 Share.

In Los Angeles Clear
Channel XTRA’s
Program Director Don
Martin savs, "Mancow
is the Superstar we were
always looking for; he
sets our station a part
from the rest!"

Mancow

In Des Moines, on Saga’s active rocker KAZR-
FM, Mancow ranked #1 in morning drive in
the sought after male 18/34 demo, with an

Continued at: www.talkradionetwork.com

The Laura Ingraham Show Explodes In Fall Book

Washington, D.C. ~ For the Fall Ratings period,
Laura Ingraham’s ratings growth is
as impressive as her affiliace growth
in markets coast to coast. Phil
Boyce, Program Director at
WABC, New York, reports that
“Laura had a phenomenal Fall book
for WABC." Ingraham holds a 3.3
share in Persons 35/64 in that #1
market, and a 2.9 share 25/54
demo, ranking her the highest
rated talk show in her day part in
New York City. Ingraham’s
strength with male audiences in the
Big Apple is telling considering
that Ingraham also showed a massive 4.1 share
among Men 35/64 and an equally impressive

3.6 share in Men 25/54.

through Friday, Noon to 3 p.m. KNEW
Program Director, Bob Agnew says, "Jerry
Doyle will be a great compliment and addi-
tion to Talk 910 KNEW," said Agnew. "He is
no longer a registered Republican but a real
independent thinker who is in line with
910AM KNEW's top ranked host Michael
Savage. Savage brings the 'Independent
Conservative' theme to KNEW airwaves,
Dovle backs it up.”

Mirroring his incredible affiliate growth is the
fact chat The Jerry Doyle Show is now ranked
the 9th largest syndicated radio talk show in
America, according wo Talkers Magazine. From
Boston Harbor to the bays of California, Jerry
Doyle’s ratings are also on the rise.

Doyle continues his dominance in Dallas,

where ABC's WBAP ranked as the #1 talker in

Laura Iugraham

There was also powerhouse performance in
San Francisco, where the

Men 35/64 (up 126%) and a 4.5 share Men
25/54 (up 55%).

show went from 2.0 to a
3.2 share in 12+ (up
60%), a 2.6 to a 4.9 share
in the key talk demo

(35/64), their 25/54
demo saw a1 57%
increase, while Men

25/54 jumped from a 2.0
to a 3.4 share, and Men
35/64 climbed from a 2.7

to an amazing 6.4 share

NOW OVER

STATIONS
30 F

Largest Syndicated Show

In St. Louis, on FM talker 97.1
KFTK, Ingraham’s show quickly
dominated her daypart, soundly
trouncing mighty KMOX for
Persons 25/54 demo with a 3.8
& | share. Her other demos were also
D powerful with a 3.7 share 12+, and a

5.0 in the 35/64 demo. Jeff Allen
Program Director at KFTK, says,
"Laura is one of the shows that
makes us younger, smarter, better; by

in San Francisco.

In Boston at FM talker 96.9 WTKK,
Ingraham is dominant with a 3.2 share in the
12+ demo, a 4.9 share in the 35/64 demo, a
3.6 share in the 25/54 demo, a 6.1 share with

beating the long time market leader

book after book.”
The Laura Ingrabam Show was the highest

Continued at: www.talkradionetwork.com

San Francisco as 225th Station

Jerry's daypart. In Men 35+ Jerry was not only
on top in AQH with a 3.2 share, but

12+ demo skyrocket 59% to a 2.7 share with
Doyle. The Jerry Doyle Show took

had almost twice the Cume as his
nearest competitor. In DPersons
35/64 Doyle scored a 3.3 share in
the talk demo. WBAP Program
Director Bob Shomper had this to
say about The Jerry Doyle Show,
“From Hollywood conservative to
congressional candidate... Jerry's

perspective is right on target with
our WBAP listeners.”

STATIONS
23

Largest Syndicated Show

KFMB Men 35+ from a 3.1 to a 4.3
share (an increase of 39%) In Men
25/54, he beat out heritage
flamethrower KOGO by a half a
share point; Doyle’s AQH growth
a5 | was up 6% while competitor KOGO
D dropped almost 57% in that key

male demo. In Men 12+ from
Summer to Fall, Doyle grew from a
1.8 to a 2.6, and in Men 25/44,
Doyle saw huge gains going from a

Americas Finest City, San Diego, is
also one of America’s most competitive talk radio
markets. With five different AM stations com-
peting, Doyle’s 2nd book in the market on pow-
erhouse station KFMB showed great consistent
growth from Summer to Fall. KFMB saw their

www.americanradiohistorv.com

0.6 to a 2.3, (up 283% from book to
book, over 660% from one year ago.)

In Orlando it is high velocity ratings for
WDBO, where Doyle dominates. Doyle rated

Continued at: www.talkradionetwork.com
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Feature Presentatic

MONEY NEWS
YOU CAN USE

with Daria Dolan
A quick daily dose of informative, practical
advice on managing money and finances!

Plus...a LIVE two-hour weekend show!

THE TRAVEL MINUTE

with Arthur Frommer
The travel industry legend offers quick tips
on the latest in travel for all budgets!

Plus...a LIVE two-hour weekend show!

A MOMENT OF JOY

with Dr. Joy Browne

Dr. Joy navigates the world of relationship advice. Dating,
marriage, sex, cheating, parenting, the workplace and
extended families...from a real clinical psychologist!

Plus...a LIVE three-hour WEEKDAY show!

WARREN ECKSTEIN ON PETS

Internationally renowned pet behaviorist offers quick tips
and advice on solving problem behavior, training
techniques, preventive care and much more!

Plus...a LIVE two-hour weekend show!

THE GARDENING MINUTE
with Ralph Snodsmith

America’s best known gardening expert gives seasonal
“how-to” advice on all aspects of gardening with growing
strategies, pest control, landscape planning and morel

Plus...a LIVE two-hour weekend show!

THE MOTORING MINUTE

with Ron Ananian
In an entertaining way, the automotive expert offers
valuable tips on buying, maintaining and repairing cars!

Plus...a LIVE two-hour weekend show!

SHOPPING SMART
with Phil Lempert

Known for hard hitting exposés on the food industry, Phil
covers the latest supermarket trends food safety issues!
Plus...a LIVE two-hour weekend show!

STRAIGHT AHEAD:

with Bob Grant

The Talk Radio pioneer offers unique,
controversial views and opinions on the
world around us. Nothing is taboo!

Lou Adlier’'s
MEDICAL JOURNAL

The latest in medical advice through
interviews with medical professionals
around the globe!

Short Form Features from the Names
Your Listeners Know and Trust!

Feature Facts

Perfect Upfront
Environment for
Local Sponsorship

Targeted content for
specific ad categories

Perfect Cross-
Promotional Vehicle
for Long Forni Show

Delivery via Web, CD
and Satellite

100% Barter Inventory

Affiliate TODAY!
212.642.4533
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GABE HOBBS SPEAKS

Clear Channel Radio VP/News, Talk &
Sports Programming Gabe Hobbs
brings an astounding breadth of
experience to any discussion of radio.
This week News/Talk/Sports Editor Al
Peterson get Hobbs' take on the state
of Talk radio and some insight into
how he keeps track of the 280 stations
he oversaes.

See Page 12

WHAP’'S UP IN
ATLANTA?

Atianta is market No. 10 and the
biggest markat in the South, and
Management/Marketing/Sales Editor
Adam_Jacobson talks to executives
from the various radio companies with
stations there about slow growth,

[f owner changes and other local
chaHengPs

See Page 16

NVARY J. BLIGE

Be Without You (Geffen)

CHR/PIP

MARY J. BUIGE Be Without You (Geffen)

)CHH/RHYTHMIC

DEM FRANCHIZE BOYZ Lean Wit it... (So So Det/Virgin)

)UBBAN
DEM FRANCHIZE BOYZ Lean Wit It...(So So DetVirgin)

}GUSPB.
MARY MARY Yesterday (Sony Urban/Columbia}

N:DUHIRY
RASCAL FLATTS What Hurts The Most (Lyric Street)

}SMOUTH JAZZ
RICHARD EiLLﬂDT Mystique (Art/zen)

C

JAMES BLLUNT You're Beautiful (Custard/Atlantic)

}HDT AC
JAMES BILLNT You're Beautiful {Custard/Atlantic)

;NRDCI(

ICKELBADK Animais jﬁoadrunner//DJMG)

TIVE ROCK
DOSMAZK Speak (Un/versal Repub//c)

ALTERNATIVE
RL JAM World Wide Suicide (J/AMG)

}TBIPLE A

.IACK JOINSON Upside Down ;Brushﬁre/Un/versa/ Hepub//c}

WISTIAH CHR
. BARLOWGIFL | Need You To... /Fervent/Curb/Wameers }

' §cumsmu 3

"CHRIS TOMLIN How Great Is... (Sbvsteps/Sparrow/EM/ L‘MG)"& ]

CHRISTIAN ROCK
0.0. Goodbye For Now (Atlantlc)

HRISTIAN IRSPO

HRIS TOMLIN How Great Is... (S/xsieps/Spa!mW/EMl CMG)

-;tnsﬁ'mm MEXICAN
ONJUNTO PRIMAVERA Algo De Mi (Fonovisa)

JUANES Lo Que Ma Gusta A Mi L_n/versa/)

5 TROPICAL
| MARC ANTRONY Tu Amor Me Hace Blen (Sony BMG)

}I.ATIN URBAN
DADDY YANKEE Rampe (El L‘arteV/nterscope)
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lenner Appointed Chairman
0f Sony Music Label Group

Bowen becomes Sony BMG Music Ent. C00

IR S

By Sarah Vance

R&R Staff Reﬁonef
svance@radioandrecords.com

Sony Music Label Group
U.S. CEO Don Ienner has
| added Chairman duties at
the company. He will con-
+  tinue to oversee all activities
© of the labels and divisions

within the Sony Music La-

bel Group, including Co-
. lumbia Records Group,
Epic Records, Sony Music
Nashville and Sony Urban
. Music.

Concurrently, Tim Bow-
en has been named COO of
Sony BMG Music Enter-
tainment. He had been
Chairman of Sony BMG
Music Entertainment Inter-
national U.K./Canada/
Australia/New Zealand/

s el
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TEAM STEVENS

CBS Radio VP/Programming Jay Stevens’
knowledge and expertise have helped lots
of stations win in the ratings, but he shines |
in another way as well: Many of his former
employees have gone on to great success

and say that what they learned from
Stevens helped them get where they are
today. CHR/Rhythmic Editor Darnella Dunham talks to
some of Stevens’ protégés about the knowledge they
gained during their time with him. Page 31.

Hands-on management: Page 54

Ienner Bowen

fierce devotion to his artists
end his uncompromising
dedication to excellence,”
Sony BMG Music Entertain-
ment CEO Rolf Schmidt-
Holtz said. “During his 18
vears with Sony Music, he
bas played a central role in
the success of countless num-
bers of artists and projects
and, as the leader of the Sony
IAusic Label Group, has

AERESAIBOE
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Smart Cell Phone Test Gains Support

Clear Channel, CBS, Cox sign on for Houston trial

By Adam Jacobson

R&R Management/Marketing/Sales Editor
ajacobson@radioandrecords.com

The Media Audit/Ipsos’ electronic audience-
measurement syster has gained the support of the
radio industry’s two largest companies. Clear ('
Channel and CBS Radio have agreed to encode |
their Houston stations for TMA/Ipsos’ field test of

the Smart Cell Phone.

Cox Radio — which, along with Radio One, has
steadfastly refused to encode its stations for Arbitron’s

Portable People Meter — said last week that it will

also encode its Houston stations for the TMA /Ipsos market trial.
These agreements, along with Radio One’s announcement two

weeks ago that it will encode for the Smart Cell Phone test, put

TEST See Page 11

Senate Bill Seeks To Limit Satcasters

Three senators last week in-
troduced legislation that prac-
tically mirrors a House bill
secking FCC action on whether
subscription radio providers
Sirius and XM are permitted
to offer locally oriented ser-

South Africa since February ~ <hown himself to be an ex- . ) .
2004, ccutive of enormous talent ” vices on nationally distributed
e L el SONY See Page 8 i ChaOI:I;leelj .parts of the “Local
: ; ee rage §
oulithe mensiysgrbothihis 7 Emergency Radio Service Pres-
. many memse.  ervation Act,” introduced by
Have You Seen

R&R’s Gadgets &
Gizmos Feature?

Have you scen Gadgets &
Gizmos? G&G appears every
week in the Marketplace sec-
tion of R&R, and it features the
latest in consumer electronics
and other technologiéal good-
ies — not just hardware, but
software, websites, music ser-
vices and more.

Since G&G’s debut a few
months ago we’ve featured
digital audio players by Dis-
ney, iPod speakers by Zip-
Connect, Serato’s Scratch Live
turntable for DJs and Micro-
soft’s soon-to-be released ultra-
mobile PCs.

This week (see Page 77)
G&G takes a look at a beta
product called Snaptune that
uses your PC to build a music
collection from FM radio.

Check out Gadgets & Giz-
mos every week in R&R!

By Kevin Peterson

¢ R&R Christian Editor
kpeterson@radioandrecords.com

Ask today’s suc-
cessful Christian ra-
dio programmers
who has influenced
them in their careers,
and most will have
KSBJ/Houston VP/
Operations Jon Hull
on their list. In over
three decades in Christian ra-
dio, he’s worked for some of
the most successful Christian
stations and networks in the
country and either directly
or indirectly been a mentor
to Christian programmers
around the world.

I recently spent some time
with Hull discussing his his-
tory in Christian radio, who
| he has learned from and

Hull Heats Up Houston

A conversation with KSBJ VP Jon Hull

Hull

been influenced by,
his definition of suc-
cess and what he
does for fun away
from Christian radio
(if he ever really gets
away from Christian
1 radio).

R&R: Give us your
radio history.

JH: I started in Christian
radio as an intern for a one-
hour show on a local AM
station in central Florida in
1974. 1 did that for a couple
of years and went to Florida
State University and got
my bachelor’s degree and
worked at a Christian sta-
tion in Tallahassee, FL for a
couple of years.

See Page 65

Sens. Max Baucus, Trent Lott
and Olympia Snowe, are
clearly designed to protect AM
and FM broadcasters from alter-
native audio-delivery sources
for local information.
“Broadcast radio program-
ming is supported by revenue
generated from advertising
broadcast over stations,” one

SENATE See Page 8

0'Bryan Named
KDMX/Dallas PD

Rick O’Bryan has been named
PD/afternoon driver at Clear
Channel Hot AC _ ]
KDMX (Mix 1029V
Dallas. He had
been Asst. PD/
MD/afternoon
driver at Hot AC |
sister KHMX/
Houston since
2001.

O’Bryan will
take over program-
ming duties previously handled
by Clear Channel/Dallas OM
Pat McMahon, who told R&R,
“Rick is the perfect fit for KDMX.
He's a real student of the Hot AC
format and a solid on-air guy.

“ After years of tutelage from
KHMX programmer Buddy
Scott, Rick is ready to sit at the
big table with the other Texas
PDs. He’s been a tremendous

O’BRYAN See Page 11

O’Bryan

“\WwWwW americanradiohistorv com
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A MINUTE WORTH MILLIONS
Maria Bartiromo, CNBC producer/anchor and host of NB('s
"The Wall Street Journal Report with Maria Bartiromo,” brings
her financial insights and vitality to this weekday radio
feature, Frem how to choose the best credit cards to the
kest way to save for college or refinance your home,
Maria Bartiroma has a gift for breaking down
personal finance, making it easy enough for anyone
ta understand. Noi only will she help listeners
reach their finandicl goals, but she'll also make

them love every step of the way!

Debuting #ay 1st Weekdays

:60-second feature with :60-second adjocency

.LJ ' | ' 5818.377.5300

RADIO NETWORKS

WWW. americanradiohistorv com
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Yorke Returns To R&R On Interim Basis

Former R&R Washington Bureau Chief Jeffrey Yorke has returned
to the company’s Washington bureau on an interim basis. He steps in
following the March 13 departure of Joe Howard.

“Fortunately, we were able to coax Jeffrey out of radio retirement,”
Ré&R Publisher /CEO Erica Farber said. “Jeffrey has the experience and
an understanding of the job. Plus his willingness to jump right in cer-
tainly makes him a welcome addition to our staff.”

Yorke will handle all duties related to the Washington bureau from
his home office. He can be reached at jyorke@radioandrecords.cont.

KRGT/Las Vegas Latest To Go "Recuerdo’

Univision Radio has flipped Latin Urban KRGT/Las Vegas to Span-
ish Oldies “Recuerdo.” The station joins the Recuerdo Network, pro-
grammed by Amalia Gonzalez out of KRCD & KRCV/Los Angeles.

The station’s staff had not changed and Univision had not an-
nounced any personnel moves as of R&R'’s press time. Univision now
has Spanish Oldies stations in Los Angeles, Phoenix, Fresno, Chicago,
Houston, Dallas, McAllen, San Francisco-San Jose, San Diego, Albu-
querque, Austin and Las Vegas.

[ ]
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Warner Bros. artist Danie! Powter, whose “Bad Day” is in the top five at both AC
. and Hot AC, recently stopped in at Clear Channel’s palatial New York headquar-

| ters. Seen here are (I-r) Clear Channel/New York Sr. VP/Programming and

| WHTZ (Z100) PD Tom Poleman, Powter and Clear Channel VP/AC Program-

| ming and WLTW (106.7 Lite FM) PD Jim Ryan.

Former President Bill Clinton (r) stopped in Baton Rouge recently to present
guitarist August Williams with a Gibson Music Rising guitar as part of the
Music Rising campaign to help musicians affected by the hurricanes that hit the
Gulf Coast last summer. Details on how you can contribute to Music Rising,
which was launched by U2's The Edge, producer Bob Ezrin, Gibson Guitar and
the Guitar Center Music Foundation, can be found at www.musicrising.org.

A

Plasencia Promoted To Univision VP/OM

Jorge Plasencia has been el-
evated to the newly created VP/
OM position for Univision
Radio’s AM stations and its
News/Talk network, Radio Ca-
dena Univision. He will also be-
come VP/Corporate Relations for
the company.

Before joining Univision Radio
predecessor Hispanic Broadcast-
ing Corp. in 2001 as VP /Market-
ing, Corporate Communications
& Public Affairs, Plasencia spent
five years as VP of Estefan Enter-
prises. He was previously Direc-
tor/Hispanic Marketing for the
Florida Marlins and has held
management positions at WAQI-
AM, WQBA-AM & FM and WRTO-
FM in Miami.

“Over the years Jorge has
made tremendous contributions

to the success of Univision Radio,
and I am confident that he will do
a terrific job in this new role,”
Univision Radio President/COO
Gary Stone said.

“Jorge’s extensive experience in
the U.S. Hispanic market and his es-
tablished national community rela-
tionships are essential assets that I
am certain will make our AM prop-
erties and RadioCadena Network
flourish under his leadership.”

Plasencia said, “I am very ex-
cited about this new opportunity
to be able to contribute to the
growth and future success of
RadioCadena Univision and all of
our owned and operated AM sta-
tions. I look forward to contribut-
ing to America’s largest and fast-
est-growing Spanish-language
AM radio network.”

Equity Music Group Appoints Simon SVP

Derek Simon has been
hired as Sr. VP/Marketing &
Artist Development for
Nashville-based Equity Mu-
sic Group. Simon has con-
sulted the label since 2004
and will continue to oversee
marketing and creative ser-
vices on behalf of a roster
that includes recently gold-
certified Little Big Town, as
well as Mark Wills, Carolina
Rain, Laura Bryna and
founding partner Clint Black.

“Derek has been a part of the Eq-
uity team virtually since the incep-

Simon

tion of the label and has
been a tremendous asset,”
¥ label President Mike Kraski
said.

Before he launched con-
& sulting firm Elemental in

e 2004, Simon served as VP/

! Marketing of Universal
Music Group/Nashville.
He has also previously
worked for Universal Rec-
ords in New York, Road-
runner and Columbia.

Simon will continue to work se-
lect projects on behalf of Elemen-
tal.

Delaney Now CC/Albany, NY Market Mgr.

Kristen Delaney has been promoted to VP/Market Manager of
Clear Channel’s Albany, NY cluster. She was most recently Director/

Sales of the seven stations.

In her new position Delaney will oversee News/Talk WGY, Alter-
native WHRL, CHR /Pop WKKEF, Sports WOFX, Classic Rock WPYX,

Hot AC WRVE and Oldies WTRY.

Delaney replaces Dennis Lamme, who transferred last month to a
similar post at Clear Channel /St. Louis.

www americanradiohistorv com

Israel GM As IDT
Prepares Format
Flip At WMET/DC

Dennis Israel has been named
to the newly created GM position
at IDT Media’s =
WMET/Washing-
ton. A 30-year in-
dustry veteran,
Israel is a former
adviser to the
Voice of America
and consuiltant who
has taught at New
York Universitv.

As Israel settles
into his new role, WMET is pre-
paring for a March 24 flip from
Talk to a paid-programming for-
mat. The Greaseman Show, featur-
ing Doug Tracht, will continue to
air from 6-10am Monday through
Friday, with repeats on the week-
ends.

“It’s a hybrid solution and a
unique opportunity to reach
emerging and affluent ethnic
groups,” Israel said of the new
format. “Not only am 1 excited
about running a station that is go-
ing to reach diverse ethnic groups,
I am confident that the new for-
mat will draw in a larger audi-
ence, bringing in Latin American,
Mexican, Asian and Eastern Euro-
pean listeners.”

Israel reports to WMET CEO
Jerrold Rapaport, who said, “We
are delighted to have someone of
Dennis’ caliber to capitalize on
this significant market opportu-
nity. His knowledge and experi-
ence will bring this station to a
new level of performance.”

'

Israel

Long To Become
Dir/Nat'l Promo Of
Integrity Label Grp.

Grayson Long
has been named
Director/National
Promotion of In-
tegrity Label Group.
He will replace
Mark Giles, who
moved to Provi-
dent Label Group
in December 2005.

Long is currently
PD/mormning co-host at Christian
AC WCIC /Peoria, IL and will fin-
ish up his duties there later this
month. He will join Integrity on
April 1, during GMA Week, and
will be based out of the Integrity
corporate offices in Mobile.

Long told R&R, “T am very grate-
ful for the opportunity to work
with {Integrity VP] Kevin Weimer
and [Sr. Director/Marketing]
Mark Campbell at Integrity La-
bel Group, an organization that
has great history, leadership and
vision for the future. I am also
indebted to WCIC and the New
Life Media Network for their
belief in me and commitment to
radio with excellence and pas-
sion.”

March 24, 2006 Radio & Records ® 3
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Senator Wants ‘Open, Transparent’
Ownership Rulemaking

Dorgan calls on FCC to involve public in process

By Adam Jacobson

R&R Management/Marketing/Sales Editor
ajacobson@radioandrecords com

" en. Byron Dorgan last week called on FCC Chairman
Kevin Martin to ensure that the commission’s new
rulemaking process on media ownership is “open, transpar-
ent and comprehensive” and involves the public at every
step. Dorgan’s request came to Martin by way of a letter co-
signed by five other senators: Maria Cantwell, Kay Bailey
Hutchison, John Kerry, Trent Lott and Olympia Snowe.

In the Jetter Dorgan said that the
FCC’s new rules on media owner-
ship are complex and interconnect-
ed and will have a profound effect
on what the public watches, hears
and reads.

“The rules governing media
ownership have a significant impact
on the diversity of voices and own-
ership in our communities,” Dorgan
said. “Unfortunately, the FCC does
not have a good record when it
comes to keeping its deliberations
open to the public.

‘“We anticipate that
your agency will soon
move forward to
begin the process of
revisiting the media-
ownership rules.”
Byron Dorgan

4

“We don't want to repeat the mis-
takes the commission made in the
past, when it shut the public out of
the decisionmaking process. The
American people havea big stake in
the outcome of this debate and must
be included.”

Dorgan'’s letter was prompted by
the March 16 approval by the Sen-
ate Commerce Committee of the
nomination of Robert McDowell as
the fifth commissioner on the FCC.
McDowell’s nomination will now
g0 to the full Senate for a vote.

“We anticipate that, with a full
slate of commissioners, your agen-
cy will soon move forward to begin
the process of revisiting the media-
ownership rules,” Dorgan wrote to
Martin. “We urge you to consider
media ownership as a comprehen-
sive order and not deal with these
rules in a piecemeal fashion.”
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Greater Media: Swinging With The BoSox?

reater Media’s five FMs in Boston could be playing ball with

baseball's Red Sox if current negotiations score for the group.
Word is that the Major League Baseball club wants an equity posi-
tion in whichever Greater Media/Boston station or stations carry the
games. Entercom currently holds the broadcast rights for Red Sox
games.

“Obviously, we are interested in working with the Red Sox,"
Greater Media spokeswoman Heidi Raphael told R&R. “However,
we cannot comment at this time because negotiations are ongoing.
No final decisions have been made regarding a specific deal of any
kind. We will make a statement as soon as we are able to com-
ment on the situation.”

Banc of America Securities analyst Jonathan Jacoby said he
believes “the potential loss of the Boston Red Sox radio broadcast
rights is marginally negative” for Entercom and maintained his “neu-
tral” rating on the company.

Jacoby’s analysis included a statement made by Entercom Presi-
dent/CEOQ David Field regarding the Sox during Entercom’s last quar-
terly earnings call. “We don't make a lot of money on Red Sox
games,” Field said. “We'd love to keep the Red Sox, but if we don't,
| don't think there’s a meaningful effect on our financial performance
going forward.”

Jacoby added that the margin on Red Sox games is relatively
low, saying he figures Entercom could lose about $1 million in rev-
enue annually if the team moves to a Greater Media/Boston sta-
tion.

Dickey Family May Bid For Braves

umulus President/CEQ Lew Dickey Jr. and his brother Dickey
Broadcasting President David Dickey have been approved by
Major League Baseball to enter into negotiations with Time Warner
to purchase the Atlanta Braves. The Atlanta Journal-Constitution

Continued on Page 6

FCC To Create
Public Safety Bureau

NAB: More stations have
disaster-recovery plans

By Jefirey Yorke

R&R Washington Bureau
[yorke@radioandrecords.com

ed by Chairman Kevin Martin, the FCC marked St.

Patrick’s Day by unanimously agreeing on March 17 to
establish a Public Safety and Homeland Security Bureau. The
commission’s aim in creating the bureau, it said, is to pro-
vide “a more efficient, effective and responsive organiza-
tional structure.” The bureau’s primary focus will be on pub-
lic safety, national security, natural disasters and emergency
planning.

The bureau is Martin’s brainchild,
envisaged in the wake of Hurricane
Katrina and originally announced by
the chairman during congressional
hearings in fall 2005.

While Congress will have the ti-
nal say in how the new bureau is
structured, it's expected to be split
into three divisions, tor policy, pub-
lic communications and outreach,
and communications-systems anal-
ysis.

The FCC currently has seven bu-
reaus, the smallest of which is the In-
ternational Bureau, with about 150
staffers. The new bureau will be even
smaller, pulling FCC staft and finan-

NAB: Stations Better Prepared

Meanwhile, radio and TV sta-
tions are better prepared to respond
to a disaster today than they were
just three years ago, according to an
NAB study released this week.

“We estimate that there are now
over 800 television stations and
more than 6,000 radio stations with
written disaster-recovery plans,”
said NAB VP /Research & Planning
David Gunzerath. “That represents
more than a 50% increase in the
number of television stations that
reported having such plans in
2003.” Over the same period of
time, the number of radio stations

cial resources from other parts of the
agency, an FCC staffer told R&R. The
new bureau could be established
within three months.

with such plans has more than tri-
pled, he said.
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Continued from Page 4

reports that the Dickey family is one of two new Atlanta-based groups in talks about the possible pur-
chase of the baseball team.

David Dickey told the Journal on March 15 that his family has been approved by MLB as prospective
buyers — a necessary step before any bidder can examine a team’s financial records and enter substan-
tive negotiations. He also noted that the purchase of the Atlanta Braves would be a Dickey family deal,
not a Cumulus deal, and that his brothers John and Michael might also be involved.

Among the other prospective buyers for the Braves are an investment group led by Trammell Crow
Residential Builder CEO Ron Terwilliger, Liberty Media, and NFL Atlanta Falcons owner Arthur Blank, who
recently suspended talks with Time Warner about the Braves but may come back to the bargaining table.

Dickey Broadcasting’s holdings include Sports WCNN (680 The Fan)/Atlanta.

Celebrities Give $3.1 Million To Women’s Radio Venture

o-founded by former FCC Commissioner Susan Ness, GreenStone Media has raised $3.1 million in
funding from such celebrities as Billie Jean King, Jane Fonda, Gloria Steinem and Rosie O’'Donnell
to create and launch talk shows for women 25-54 on FM radio.

According to the Washington Business Journal, other deep-pocketed investors in the venture include '

Marta Kauffman, the creator of Friends; Jamie McCourt, President of the Los Angeles Dodgers; and Wallis
Annenberg, Vice President of the Annenberg Foundation.

Ness, who is based in Washington, DC, said there is a dearth of women’s radio programming. “A group
of us were lamenting that there is virtually no programming that really targets women on the radio dial,”
she said. “And the more we looked into it, the more we realized there was this huge hole to fill.”

Ness has recruited former Jones Radio Networks execs Edie Hilliard as COO and Jim LaMarca as VP/
Operations.

Air America Stays On WLIB/New York

LIB/New York will continue to be the market's home for Air America Radio, thanks to an agree-
ment announced March 16 by AAR and station owner inner City Broadcasting. Air America and
inner City will seek to enhance and extend their long-term refationship over the next several months, AAR
said in a release.

Continued on Page 11

Stations Traded This Year:

Best Strategies

Most Experience

Stations Traded This Quarter:

i

All transaction information provided by
BIA’s MEDIA Access Pro, Chantilly, VA.

® KWXY-AM/Cathedral City (Palm Springs), CA $2.3 million
* WBBK-AM/Blakely and WSEM-AM & WGMK-FMW/
Donalsonville, GA $525,000

® WKCX-FM/Rome, GA $4.2 million

® FM CP/Danville, IN Undisclosed

o KJRG-AM/Newton (Wichita), KS $650,000

® WADA-AM/Shelby, NC $350,000

* WEAF-AM/Camden, SC $222,500

® WRAR-AM/Tappahannock, VA Undisclosed
Full transaction listings, posted daily, can be found at
www.radioandrecords.com.

~ DEAL OF THE WEEK

o© WOCN-AM/Miami
PRICE: $6 million
TERMS: Asset sale for cash
BUYER: Independence Media Holdings, headed by President/CEQ
David Jacobs. Phone: 214-668-7049. It owns one other station,
WNUY-FM/Bluffton, IN.
SELLER: Minority Broadcasters, headed by Richard Vega. Phone:
305-759-7280
BROKER: John Pierce of John Pierce & Company

Dollars to Date: $3,061,073,311
/ (Last Year: $2,831,603,805)
- Dollars This Quarter: $3,061,073,311

(Last Year: $522,253,937)

229

(Last Year: 889)

229

(Last Year: 220)

FCC
Continued from Page 4
The survey, conducted between
Feb. 21 and March 3, found that 49%
of radio stations have disaster plans
in place, up from only 15% in 2003.
Seventy-one percent of TV stations
now have plans, compared to 47%
three years ago.
“Local radio and television broad-
casters are uniquely positioned to
disseminate vital, often life-saving

information during times of crisis,”
said NAB President/CEO David
Rehr. “Never was that more appar-
ent than this past year, when broad-
casters went to extraordinary
lengths to stay on the air before,
during and after Hurricane Katrina.
Itis a role broadcasters take serious-
ly and strive to fulfill every day in
communities across America.”

For help drafting a disaster plan,
visit www.mediasecurity.org.

Highest Quality

FCC Issues Nearly $4 Million In Fines
For Indecent TV Broadcasts

he FCC last week upheld its $550,000 fine against CBS-TV for

the exposure of entertainer Janet Jackson's breast during the
Super Bowl XXXVIii haiftime show, affirming its belief that CBS con-
sciously and willfully failed to take action to prevent the broadcast
of the material.

The FCC also proposed a sanction against 111 CBS-TV stations
totaling a record $3.6 million for a 2004 episode of Without a Trace
that featured an investigation into a possible rape and showed teen-
agers engaged in sex acts.

“Although the scene contains no nudity, it does depict male and
female teenagers in various stages of undress,” the FCC said. Mean-
while, an infamous March 2004 airing of The Oprah Winfrey Show
on the subject of teenage sexual practices that included a descrip-
tion of “salad-tossing” — oral-anal sex — was not considered inde-
cent by the FCC, given the context of the discussion.

The commission also found indecent and profane several televi-
sion programs containing offensive language, including the Satur-
day-afternoon airing of the film The Pursuit of D.B. Cooper on Fox's
KTVI/St. Louis, during which the “s-word” repeatedly aired. An epi-
sode of The Single Life 2 on WB affiliate WBDC/Washington was
also found indecent. The stations were each fined $27,500.

While such programs as The 2002 Billboard Music Awards (dur-
ing which entertainer Cher said, “People have been telling me I'm
on the way out every year, right? So fuck 'em”) and various airings
of ABC-TV's NYPD Blue were scrutinized, no sanctions were issued
by the FCC for those particular programs. “Although the compiained-
of material may offend many peoplie, the commission concludes that
the material in 28 television programs involved was not actionable,”
FCC Secretary Marlene Dortch said.
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, Exact Times, AQH Share Rank, M 28-54, A 25-54, M 18-49 or A 16-49

Source: Arbitron, FA'0S, MSA
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Sony
Continued from Page 1
lenner said, “I'd like to thank Rolf
for this honor, and I look forward to
working closely with him as we con-
tinue to develop the very best new a-t-
ists and build our business overall. I'd
also like to express my gratitude to the
many talented people within the Sony
Music Label Group who have made
our success possible.

“From employees at every part of
the group to our President/COO,
Michele Anthony; Columbia’s Steve
Barnett; Epic’s Charlie Walk; Sony
Urban’s Lisa Ellis; and Sony Music

8 @ Radio & Records March 24, 2006

NEWSBREAKERS

Nashville’s John Grady, our artists
benefit every day from the great
work being done by what I firmly
believe is the best team in the busi-
ness. With the undeniable strength
of this team, we're in a great posi-
tion to give our artists the support
they need, to continue to build the
legacy of the Sony Music Label
Group and to hit our financial tar-
gets.”

lenrer was named CEO of Sony
Music Label Group U.S. in 2004,
adding those duties to the President
title he assumed in April 2003. In
December 2005 he oversaw a re-

DECALS

structuring of the group’s labels and
divisions and named Michele An-
thony his successor as Sony Music
Label Group U.S. President. lenner
joined the company in 1989 as Co-
lumbia Records President and be-
fore that was Exec. VP/GM of Arista
Records.

‘The Right Choice’

Bowen replaces Michael Smellie,
who exited in 2005 for personal rea-
sons. Bowen will oversee all aspects
of Sony BMG'’s domestic and inter-
national operations, as well as the
company’s global digital business,

strategic marketing, Legacy, Master-
works, sales enterprise and human
relations divisions. He'll also direct
Sony BMG's worldwide audiovisual
and TV interests.

“Tim brings to this role a deep
understanding of both the creative
and business aspects of the music
industry,” Schmidt-Holtz said. “He
has extensive experience with both
of the companies that form Sony
BMG and the dedication, passion
and visior that are necessary to lead
the joint venture into the future. He
is clearly the right choice for this key
post.”
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Bowen said, “With a dynamic
roster of current artists; a catalog
that includes an incredible number
of legendary recordings; and im-
pressive capabilities in the areas of
marketing, distribution and digital
initiatives, we have everything we
need to establish Sony BMG as the
clear leader in the global market-
place. I look forward to continuing
my close working relationship with
Rolf, as well as with the managing
directors from around the world
and the entire Sony BMG team.”

Bowen joined BMG Europe as
COO in 2002 and was named Chair-
man of BMG U.K./Ireland in 2003.
Before joining BMG, Bowen was Sr.
VP /Marketing & Business Affairs of
Universal Music International. He
began his career at CBS Records in
London, which later became Sony

Music UK.

Senate
Continued from Page 1

passage of the bill reads. “Such pro-
gramming is free to listeners. There
is substantial government interest in
promoting the continued availabil-
ity of free radio programming.”

In another passage the senators
say that a diversion of listening
could result in long-term harm to

| both local broadcasters and listeners

if radio stations lose the support of
advertisers. They write, “The ability
of local stations to continue to pro-
vide local news and other services
and to ensure communications dur-
ing emergencies could be jeopar-
dized by a diversion of the listening
audience away from local radio pro-
gramming.”

The senate bill also seeks to pro-
hibit satellite radio companies from

| using terrestrial repeaters or other

technology to provide locally differ-
entiated programming. XM and
Sirius air only channels that can be
heard nationwide.

“Because radio receivers are uni-
versally available and frequently
battery-powered or located in auto-
mobiles, the FCC’s Media Security
and Reliability Council concluded
that ‘radio broadcasters are likely to
be the last line of defense for com-
municating with the public under
extremely adverse conditions that
could result in the event of a local
disaster,” the bill says. Therefore,
the senators argue, the federal gov-
ernment has been charged with the
important task of ensuring the con-
tinuation of such capabilities.

In a statement released March 15,
NAB President/CEO David Rehr
applauded the three senators for in-

| troducing the legislation, which he

said is designed “to preserve the
rich tradition of local broadcasting.”
Rehr said, “It is crystal-clear that
both XM and Sirius — with nearly
$1 billion in combined losses last
year and having failed as a national
programming service — are skirting
the intent of their original FCC li-
censes. This bill holds satellite radio

accountable to those licenses.”
— Adam Jacobson
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TMA/Ipsos in a highly competitive
position with America’s leading
ratings company, Arbitron. Ar-
bitron intends to move to the PPM
in Houston in just four months.

“Creating a reliable, consistent
solution takes more than technology
and field tests and accreditation, it
takes maturity and professionalism
and the ability to understand the is-
sues of all the players involved,”
Clear Channel Radio CEO John
Hogan said.

“We have experienced nothing
but maturity, professionalism, true
understanding and assistance from
the Media Audit/lpsos since the
process began [on Clear Channel’s
June 2005 request for proposals for
a state-of-the-art electronic radio
ratings service]. Radio is fortunate
to have such a strong company in-
terested in being a partner as we
drive toward electronic measure-
ment.”

CBS Radio Chairman/CEO Joel
Hollander said his company is im-
pressed with how quickly TMA/
Ipsos has hit its milestones in bring-
ing the radio industry an alterna-
tive electronic ratings service. He
said, “The Media Audit/Ipsos for-
mally applied to the evaluation
committee in December 2005 and is
now preparing for a market test
three months later. That's impres-
sive. Clearly, have a plan and they
know what they are doing.”

In making the announcement
that CBS Radio would encode for
the Smart Cell Phone, Hollander
reiterated earlier comments that
the industry must be patient
enough to fully evaluate plans
submitted by TMA/Ipsos, Arbi-
tron and Mediamark to the Next-
Generation Electronic Ratings
Evaluation Team created in re-

Continued from Page 6

sponse to Clear Channel’s request
for proposals.

“A bad choice, made immedi-
ately, is the worst possible circum-
stance for all involved,” he said.
“After all, we are evaluating a
choice for a ratings service not for
the next year or two, but for de-
cades to come. This is far too impor-
tant a decision for our industry to
make before carefully evaluating
our options.”

Cox Radio President/CEO Bob
Neil did not comment on his com-
pany’s decision to encode its four
FMs in Houston for the Smart Cell
Phone.

For his part, TMA President Bob
Jordan said, “We see the future for
radio measurement as a partnership
between the radio industry and us,
the research supplier. We appreciate
Cox’s agreement to encode in the
spirit of that partnership.”

Jordan said that TMA will con-
tinue to work closely with the radio
and ad-agency industries to ensure
that it can “harness the best technol-
ogy that will fairly and accurately
reflect radio listening and provide
the industry with the information it
needs to prove radio’s great value
for advertisers.”

PPM Inks OMD, PHD

The advertising community’s
embrace of the PPM continued
Monday, as global media service
firms OMD and PHD signed con-
tracts giving them use of PPM-
based radio audience estimates.
OMD's clients include Lowe’s
Home Improvement, Bank of
America, Pepsi, Dell, Cingular and
the U.S. Army, while PHD's clients
include the Daimler-Chrysler
Group, Gap, Old Navy and Charles
Schwab.

Arbitron VP/Communications
Thom Mocarsky said that the addi-
tion of OMD and PHD means the

Sirius Surpasses 4 Million Subscribers

ew York-based Sirius Satellite Radio said this week that it recently passed 4 million subscribers. On Dec. 31
the company reported 3.3 million subscribers and said it expected to end 2006 with 6 million paying customers.

In other news, Sirius and Volkswagen have come to an agreement under which VW will install Sirius in 80%
of its vehicles, beginning with the current 2006 models. The agreement runs through 2012.

VW imported and sold 395,000 vehicles in the U.S. last year, leaving Banc of America Securities analyst
Jonathan Jacoby to estimate VW’s market penetration could mean about 350,000 more Sirius units by 2008,
That would be “a positive for the [satellite radio] industry;” he said.

However, the analyst, who maintained his “sell” recommendation on Sirius, said he believes the deal will be
less valuable than Sirius’ other recent original-equipment agreements with automakers because Sirius is likely
paying more to VW for each receiver sold. Also, with only 2.5% of the overall U.S. auto market, VW is a rela-
tively small player. Jacoby’s 12-month target price on Sirius stock is $5.

XM, Concord Team For Co-Branded CDs
M Satellite Radio and independent record label Concord on Tuesday announced a partnership to faunch a
series of co-branded CD compilations, to be co-produced by Concord and the satcaster.

The CDs will feature songs from Concord's catalog of new and historic recordings, with the first series to be
devoted to jazz. XM and Concord will jointly market and promote the CDs.

Miami Airport Pirate Interfering With Pilots
iami authorities are looking for the person or persons responsible for illegal music broadcasts that are inter-
fering with communications by pilots departing from Miami International Airport.

Federal Aviation Administration spokeswoman Kathleen Bergen told AP about the broadcasts, “It's intermit-
tent. Not ail day, every day. But clear communication between air control and the pilots is a critical part of flying ™
Bergen said pilots have been switching to a different frequency to speak with the control tower.

Authorities tracked signals to a warehouse and subsequently seized three computers and a CD player but
found no broadcaster. Over the past 10 years the FAA has conducted about 30 investigations into pirate broad-
casts interfering with communications from the airport's control tower.

www americanradiohistorv com

national agencies that have signed
on for the PPM now account for
more than 90% of all national radio
spot dollars.

Ford Motor Co. Global Media
Manager Mark Kaline on March 15
told RAB Radio Summit attendees
that radio needs to embrace the
PPM, questioning why the industry
is waiting on a transition from its
40-year-old diary-based methodol-
ogy to Arbitron'’s electronic mea-
surement device.

In his view, the PPM gives the
industry significant advantages
and adds credibility to the industry
with the ad-buying community.
“Radio cannot afford to wait,”
Kaline said. “The industry will never
catch up if it does not act now.”

He said that the right measure-
ment device is “only part of the
challenge,” adding, “Backing it up
with good research techniques and
Media Rating Council accreditation
is a must.” Additionally, Kaline said
HD Radio will increase the need for
the PPM.

Kaline represents advertisers on
the Next Generation Electronic Rat-
ings Evaluation Team.

0’Bryan

Continued from Page 1
asset in Houston, and we're confi-
dent he'll bring game to his new po-
sition in Dallas.”

O’Bryan’s previous experience
includes stints at KWMX and
KCKK in Denver and KIOI/San
Francisco. His latest appointment
marks his return to KDMX: He was
the station’s evening host when it
launched in May 1991.

“If I were to hand-pick the one
market and one station I would like
to program, this would be it,”
O’'Bryan said. “I can’t wait to move
up 1-45!”

— Sarah Vance
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S0, Gabe Says....

A conversation with Clear Channel’s Gabe Hobbs

"% uring the recent R&R Talk Radio Seminar I was reminded

# of the breadth of experience that Clear Channel Radio VP/

News, Talk & Sports Programming Gabe Hobbs brings to any

discussion of radio.

Inoted this when Hobbs — a guy who
works with more than his fair share of
major-market News/Talk operations —
thoughtfully contributed to a panel dis-
cussion of the challenges and opportuni-
ties faced by purveyors of the format in
small markets. Hobbs B8 -
seemed as comfort- §
able helping a station @
in Missoula, MT ashe
is working with one
in Los Angeles.

As part of this
week’s special issue
focusing on some of
our industry’s most
influential VDPs, 1
asked Hobbs for his
take on a number of issues regarding the
News/Talk/Sports radio formats and got
some insight into how he manages to
keep track of the 280 Clear Channel sta-
tions whose programming he oversees.

Gabe Hobbs

R&R: What's your take on the state of Talk
radio today?

GH: Honestly, in some waysit’s a little
behind the curve. At TRS this year 1
picked up on a sense of “Oh, shit, we need
to catch up” from a number of people. 1

say, to heck with catching up; let’s leap-
frog ahead from both a technological and
a how-we-see-our-world standpoint.

We all need to dig down deep and re-
think how our stations are set up, how the
staff is deployed and how consumers use
us today and blow up a lot of the tradi-
tional models. We need to stop thinking
about radio in general — and the News/
Talk/Sports formats specifically — in the
same way that we have been thinking
about it since 1988.

R&R: While the majority of your News/
Talk stations lean conservative, Clear Chan-
nel also has the most liberal Talk outlets of any
company. What's the state of progressive Talk
after two years on the air?

GH: Progressive Talk has hit what 1
would call a somewhat disappointing
plateau. I still believe it’s a real format, but
it has hit a certain point in its develop-
ment cycle that’s caused many managers
to step back and assess when sales will
catch up with the ratings.

R&R: Has the growth been limited by the
product or by the fact that liberal Talkers are
on lesser facilities in many markets?

GH: All of the above. It’s true that the
format tends to be put on the third AM
or the least-performing FM in a cluster —

Good Sports, One And All!

The 2006 Sports Radio Awards trophies were handed out during last
week’s annual Rick Scott Sports Radio Conference, held in Phoenix.
Congratulations to all the nominees and to this year's winners.

« Station of the Year: WEEl/Boston

* GM of the Year: Neal Maziar, WQX! (The Zone)/Atlanta

* PD of the Year: Scott Masteller, KESN (ESPN Radio)/Dallas

 Sales Manager of the Year: Chris Young, WQXI (The Zone)/Atlanta

 Air Talent of the Year: Dunham & Miller, KTCK (The Ticket)/Dallas

* Promotion Director of the Year: Jamey Garner, KTCK (The Ticket)/Dallas

although that is not always the case—so,
yes, that’s part of it. But I'm getting feed-
back from managers who report that
they’re having difficulty selling it. It’s le-
gitimate for a GM to say, “"Hey, I've invest-
ed in this format, it’s gotten some ratings,
but now I need to see it generate better
revenues before I can invest in it to the
next level.”

We've gone through this before, with
Rush Limbaugh, Howard Stern, Rock
formats and even the early days of CHR,
where there were a lot of complaints of

Y w

“It wouldn’t stun me
at all if, in the year
2020, people look
back at what we’re all
doing today and say,
‘Now that was the
good old days — when
they were trying to
reinvent AM and FM
and HD was just
rolling out.””’

SRR BT i

“I can’t sell this.” We know that with
new, cutting-edge formats, it takes time
for sales to catch up with ratings. Then
that allows the station to invest more in
things like a local morning show, more
marketing, moving the format to a bet-
ter facility, etc. But I think that day will
come.

R&R: Do you feel, as do some who are cur-
rently experimenting with it, that the strong-
est liberal shows can coexist on the same
stations with the most successful conservative
shows?

GH: I'm still not a big believer in that.
Like the FM music formats have, the Talk
format has fragmented to the point where
we really can’t do that. The days of being
a big, monolithic, all-things-to-all-people
information utility are gone. You have to
decide what it is you are going to be.

That said, that doesn’t mean that a con-
servative or a progressive Talk station
can'’t also be the news leader in the mar-
ket — outside of the top three or four mar-
kets, where that position is held by the
News station.

There are still some stations out there
that come from that heritage and tradi-
tion of being the all-things-to-all-people
station and haven’t messed with it for
years, so there are probably some stations
that will continue to be able to get away
with that, at least for a while longer. But
if you've already established yourself as
one thing, you can’t now go back and put

Continued on Page 14
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From pre-Oscars to after the show,
our correspondents brought
listeners over 35 hours of live radio
broadcasts, including red-carpet
celebrity interviews with George
Clooney, Keira Knightley and many
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news today: 212-735-1700.
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AN OPEN LETTER TO:

General Manag

ers and Program Directors

As you look ahead to the rest of 2006 at your stations,

are you on target to:

__.achieve or surpass your r
ur revenue and operati
w sales opportunities?

atings goals?

...meet yo onal budgets?

generate ne

‘NO to any of these questions, take

If you answered '
Dr. Laura Program offers:

a look at the benefits The

Dr.Laura consistehtly outperforms overall station rankings

in the Top 75 markets”
with Dr. Laura. Her Women 25-54 share grew 58%
d was up 72% in AQH persons!”

Jeff Hillery, Program

«KLIF's a ‘chick magnet’
from Summer to Fall, an
Director, KLIF/Dallas

“Red Carpet Program” for advertisers is a

Dr. Laura’s unique
ator

proven revenue gener
this is the centerpiece of their adverti

estment for those who renew
Mark Lang, Local Sales Ma

“In My Never To Be Humble
ships and

sing campaign,
year after year.’
nager, KFl/Los Angeles

«For many KFI clients,
delivering higher returns on inv

Dr. Laura’s theatrical one woman show,
Opinion,” provides opportunities for showcase sponsor

non-traditional revenue at premium rates
ve since converted to an annual

onsor that we'
ow and are now

ped us close a sp
their association with the sh

hrilled with
s to Dr. Laura!”

«Dr. Laura's visit hel
advertiser. They were t
one of our regulars, thank

Stu Stanek, General Manager,

Clear Channel Radio of Salt Lake City

Take On The Day, LLC produces and affiliates the Dr. Laura Program and devotes all of its energies tO

making affiliate stations winners in both ratings and revenues.

212-239-2988, ext. 3 10 or ]russell@totd
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i\ By
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Contact Jake Russell at radio.com for a media kit.
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So, Gabe Says....

Continued from Page 12

a mix of different programs on and have
it work.

R&R: There appear to be more and more
niche opportunities for Talk radio out there.
What developments do you see as having some
potential?

GH: Now that FM Talk is finally becom-
ing a reality — albeit slowly — it will give
the format access to female demos we have
not had on the AM band. We can now look
at moving some traditional Talk to FM, as
well as creating new product that has fe-
male appeal. That will lead to the next log-
ical step, which is to create a station that
has predominantly female appeal.

It will have to be like progressive Talk
was a couple of years ago, where you
have at least a couple of program suppli-
ers in the business of creating decent
product for the target so you can afford
to put a 24/7 station on the air.

The idea of progressive Talk was dis-
cussed for a year or more before it became
a reality when Air America Radio de-
buted, along with a couple of shows from
Jones Radio Networks, Lionel at WOR
Radio Networks and a few others. That's
what finally made it viable to launch a
progressive Talk station.

Up until recently there haven't been
enough pieces available to put a female-
targeted Talk station together except on
an enterprise basis locally — and the eco-
nomics have not been there to support
that approach.

But now, as we saw at TRS, you have
several different entities offering talk pro-
gramming targeting women. That is a
good thing, because you need to be able
to fill at least 16-18 hours a day with syn-
dicated programming so that you can
then develop the rest of it locally.

I also think that when someone com-
mits to doing female Talk it is much more
likely to get a launch on a good facility in
a cluster. It might be on the fifth FM in
the cluster — which is often as good as
the first one, as far as signal goes — or it
may get on the second or third station in
the cluster, depending on the goals.

Maybe you're trying to evolve out of a
Soft AC or a Hot AC or create a female-
targeted flanker or a wall of women with
your cluster for the sales department. I
don’t know who will be the first to do it,
but I am pretty confident in saying that
our company will do it. I just can’t say
when or where right now.

R&R: Will HD Radio have the same kind
of impact on Talk stations as it will on music
formats?

“Pm still having a
great time, I still love
what | do, and | really
believe that there is a
career and a business
that will be here well
beyond my
retirement.”

GH: It will have impact, but I'm not
sure it will be as immediate as what it will
be on FM, because FM has the multicast-
ing component. The issue for AM is en-
hanced audio quality and whether what's
on the AM station should instead be on
one of the side channels on an FM in a
cluster. Should we move or replicate what
we are doing on AM to one of those side
channels? That will be the main issue for
AM Talk stations.

[ don’t know if HD is the answer, but 1
hope it is. We have to chase it fast and
hard and do as good a job as we possibly
can with it. It’s clearly superior technolo-
gy that offers variety, programming that’s
commercial-free and all sorts of opportu-
nities for us to do things that are just as
good orbetter than what the satellite com-
panies have done.

The satcasters are great marketers —
something I don't think radio is nearly as

good at — but if we can combine our
knowledge and content expertise with
better-executed marketing and promo-
tion, radio’s future looks very bright.

R&R: Keeping track of 280 stations would
seett to be a pretty daunting task. How do you
manage it?

GH: I prioritize the way I work with
all of the stations based on market size,
ratings distress and cash flow at risk —
not necessarily in that order. Those are the
three main factors I use to set priorities
among the stations. If we have a new
launch in a major market — like we've
had recently in Minneapolis and Pitts-
burgh — that station moves up in priority
for me.

If there is a major fire burning or a sta-
tion is tanking for one reason or another,
that also moves it up on the priority list.
Luckily, those kinds of situations are few
and far between. The largest markets are
where the most cash flow is at risk and
where ratings points are worth more, so
the stations there get regular visits from
me, whether they want them or not.

R&R: You get to see a pretty wide variety
of markets, which makes you uniquely quali-
fied to assess how well we are doing as an in-
dustry at developing new talent — both on-
air and in programming. Are we doing a good
enough job in those areas?

GH: We can always do better, but it’s
not as bad as some suggest. After consol-
idation there were reports that hundreds
of really talented people would lose their
jobs. Here we are now, 10 years later, and
I'm still asking, where are all those great
people? Tell me where they are, and I'll
hire them.

I believe that consolidation did clean
out some dead wood, but I truly do not
believe that we left all sorts of incredibly
talented hosts, programmers and sales
managers on the beach.

R&R: But, clearly, fewer people are now
responsible for running and overseeing more
stations.

GH: There is no question that’s true,
but one of the benefits of consolidation
has been that you can put your smartest
and most talented people in charge of
more. That is usually to the benefit of the

station, the market, our advertisers and
the bottom line.

The downside is that it does impact the
farm system a bit, but that is not all the
fault of the industry. Frankly, as I visit col-
leges and meet university students, I
don’t see the kind of fire to get into radio
in them that there was when I was a kid.

“Now that FM Talk is
finally becoming a
reality — albeit
slowly — it will give
the format access to
female demos we
have not had on the
AM band.”

R&R:Is that really true, or do those of us who
have been around the business for 20 or 30 years
tend to romanticize the good old days a bit?

GH: We probably do romanticize a bit.
When I first came into the business, the
good old days were the early days of Top
40. When those guys were coming into
the business, the good old days were the
early 1950s, when radio was still in the
final days of producing live dramas and
entertainment programs. So, every gen-
eration that comes into radio probably
tends to romanticize their good old days.

It wouldn't stun me at all if, in the year
2020, people look back at what we're all
doing today and say, “Now that was the
good old days — when they were trying
to reinvent AM and FM, and HD was just
rolling out.”

It's all about gaining perspective,
which only time in the business can give
you. I'm still having a great time, I still
love what I do, and I really believe that
there is a career and a business that will
be here well beyond my retirement.

o

ATTENTION: PROGRAM DIRECTORS

TalkShowsUSA.com
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Strong Center 0f The South

Atlanta stations thrive despite slow growth,

owner changes

hroughout this week’s issue of R&R, you'll find interviews

with VPs/Programming and other programming execs, in-
cluding CBS Radio’s Jeff Garrison and Jay Stevens, Clear
Channel’s Gabe Hobbs and Jim Lawson and Cox Radio Format
Captain Jeremy Rice. CBS Radio, Clear Channel and Cox are
among the many players in the Atlanta market, now No. 10 ac-
cording to Arbitron. That new ranking is something that puts a
smile on the face of CHR/Pop WSTR (Star 94)/Atlanta Sr. VP/

GM Mark Kanov.

Atlanta is the biggest radio market in the
South, and as the metropolis goes, so go many
of the other radio markets in the re-
gion. That's why programming ex-
ecutives and sales management
have taken a particular interest in
the slow growth seen thus far in
2006. According to Miller Kaplan
Arase & Co,, Atlanta revenue is up
1.3% vear-to-date.

Kanov is happy to say that WSTR
is up 3% thus far in 2006, outpac-
ing the market, but he admits, “It’s
certainly not the robust growth that we’d like
to see and we've all been used to for so many
years.

“In the 1980s and 1990s, there was double-
digit growth year after year. It's been an
adjustment for the industry to realize that
double-digit growth may happen in a good

TR LU
SaEe
&

Mark Kanov

Kanov doesn’t think that years of 2%-3%
growth are now the norm, but he feels that
3% growth would be a realistic fig-
ure for Atlanta, as opposed to oth-
er companies in the market that
have expectations of 8%-10%
growth.

[ Healsosavs that there is no con-
sistency or direction in the advertis-
§ ing environment for Atlanta radio
at present. “It seems like the buving
community has decided to buy
more cautiously, whereas before
they would set yearly schedules,” he says.
“Now it seems like theyre buying more quar-
terly, and there’s more last-minute buying,
with people asking if they can get on in two
weeks. It makes it more difficult for stations
to gauge pacing, projections and inventory.”

For Cox/Atlanta, Auto Loss
Overcome By Home Dollars

Cox Radio/Atlanta Market Manager Chris Wegmann says he’s encour-
aged by the pacing at his cluster for the remainder of 2006, but automo-
tive isn’t one of his strongest categories. g

“There’s been a shift in where the money is going,” Wegmann
says. “Automotive advertising is getting cut back across the board. :
We heard a figure in Atlanta that General Motors reduced their
spending by $2 million in Q1 alone. That includes TV, radio, print,
outdoor, etc.”

But Wegmann believes Atlanta isn't alone in seeing ad dollars
drop from the domestic car makers. He says it's a national dilem-
ma for radio. At Cox/Atlanta, lost automotive business is being 1
replaced by business from wireless-phone-service providers, a Chris
strong category in the market right now. Also seeing strength is Wegmann
the home-improvement side, including mortgage-refinancing firms. Furniture stores
and carpet retailers are also strong as the housing market refuses to slow down.

“A recent Atlanta Business Journal story had the headline "What Bubble?'" Weg-
mann says. “There are 3,000 new condos coming on the market in a couple of
years. There are new high-rises in Buckhead and Midtown — prestigious areas of
Atlanta — included in the mix.”

Wegmann is competing against his own company in Atlanta. Cox owns the big
newspaper in town, the Atlanta Journal-Constitution, and the big TV station, ABC
affiliate WSB. Wegmann says. “Much to my dismay, we are very much in competi-
tion with the TV station and the newspaper, as they are with us. Cox has always
taken the position that we run each entity as a separate business. We compete on
the street for the advertising dollars against the AJC. Being co-owned does not slow
us down or stop us.”

Cox Radio/Atlanta is this week celebrating News/Talk giant WSB-AM’s 84th birth-
day, but WSB-AM doesn’t sell itself. “I can assure you of that,” Wegmann says. “We
have a staff of 15 sellers and two sales managers. We look for a lot of ways in
which we can sell that radio station. We have a very strong Internet presence, and
we do a very good job of selling banners and custom pages.”

Lastly, the cluster isn't celebrating just yet, but the Jan. 1 relaunch of WFOX as
Classic Hits “97.1 The River” seems to be a home run if you look at the monthly
ratings extrapolations. “The station had a tremendous trend,” Wegmann says. “But
| told the salespeople, ‘Don’t get overexcited, guys.’

“But [Classic Rock competitor WKLS] has already started airing Atlanta Braves base-
ball games, and they're going to be breaking away for baseball a lot. The hole was
so obvious to us. And come this fall, when [Triple A competitor WZGC (Dave FM)]
airs Atlanta Falcons football, there’d be no rock music in the market without us.”

year, but that growth just can’t sustain itself.” Continued on Page 17 o
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Strong Center Of The South

Continued from Page 16

Automotive remains a key strength for Star
94, while Kanov says he’s wary of the effect
of the pending merger of local giant BellSouth
with AT&T on dollars from mobile-phone ser-
vice providers.

Standalone In A Sea Of Consolidation

Star 94, owried by Jefferson-Pilot, is in a
unique situation. While WQXI remains its
longtime AM clustermate, that station is bro-
kered to an outfit that handles its Sports pro-
gramming and all of its sales, promotion and
marketing. That makes WSTR the equivalent
of a standalone in a market full of clusters.

Yet Star 94 continues to deliver top audienc-
es and billed nearly $29 million in 2004, ac-
cording to BIAfn. What are the key elements
of Star’s success? “It's the consistency and lon-
gevity of the Star 94 sales staff and manage-
ment,” Kanov says.

“We've been fortunate over the years to
have virtually zero turnover, as opposed to
other stations that have revolving doors in
their sales departments. We have a philoso-

phy of operating with fewer, better people-We -

allow our people to work hard. We allow them
to make a lot of money if they produce.”

That philosophy of “fewer, better people”
is something Kanov, who has been in charge
of Star 94 — and its predecessor, 94Q — for 38
years, values highly. He says, “It gives consis-
tency toa staff and sends a message to the ad-
vertising community that this is a solid com-
pany, and people always want to do business
with solid companies that they know have a
history of honesty and integrity.”

“We’re trying to be hip
and trendy to everybody
in our target demo, and
the gay audience is a part
of everybody.”

Mike Fowler
SE B haer S

Regarding the multistation clusters that Star
94 competes with for dollars, Kanov is perfect-
ly happy not having a second, third, sixth or
eighth station to worry about. He believes the
rapid industry consolidation seen in the last
10 years has made leadership and manage-
ment even more difficult for radio companies.

“When you've got one guy trying to run
multiple radio stations, he can’t put all of his
efforts into any one thing,” Kanov says. “It's
avery difficult thing to have a manager try to
manage multiple properties. It's cost-efficient,
but it still gets down to the fact that every day
you've got to run a business, and if you're not
giving it your full attention, another guy is.”

And to those who said that, with consoli-
dation, a standalone station couldn’t survive,
Kanov says, “Not only have we survived, but
we've flourished through all of it.”

Duo Look For Growth Under Cumulus

While Jefferson-Pilot has one FM to focus
on, Susquehanna Radio has two FMs in At-
lanta that continue to see growth despite
strong competition from Star 94, Cox Radio
and Clear Channel.

At CHR/Pop WWWQ (Q100)/ Atlanta,
VP/GM Mike Fowler is excited about his sta-
tion now that a much-needed jump to a full-
market signal has already yielded riches.

“Our cume jumped a lot in the first book
after the upgrade,” he says. “Q100 should be
cume-driven, but we had to drive it on TSL
because our old signal didnt reach a lot of ar-
eas.

“We just came off a huge TV campaign, and
our web traffic was up from 302,000 in Janu-
ary to 564,000 unique viewers in February. The
TV spots are going to kick in big-time for us.
We look for huge ratings.”

While Fowler looks for Arbitron success,
100 has already seen strong revenue growth
and is up 4.4% thus far in 2006. Thank The Bert
Show and its solid position in Atlanta morn-

- ing radio for much of
that growth.

“The revenue has
gone up so much, and
this station has always
gotten results, but we
had to establish some-
thing before you could
pick up the signal ev-
erywhere, and that’s
what we did with The
Bert Show,” Fowler says of the show featuring
Bert Weiss, Melissa Carter, Jeff Dauler and
Jenn Hobby.

“They’ve been huge. They’ve really found
their niche in Atlanta. They were even voted
the 37th Most Powerful Person in Atlanta by
Atlanta magazine. Now, with the signal in-
crease, Q100 will be able to be everything,
driven by the engine. The engine is strong, and
that’s The Bert Show.”

Q100 is pitched to-potential clients and lis-
teners as a lifestyle radio station that's hip and
trendy, and the station has also earned a strong
following in Atlanta’s gay community. Q100's
old College Park, GA-based signal covered
neighborhoods where many of the metro’s gays
and lesbians live, and the dance music Q100
featured in its earliest days was quite popular.

“The dance music initially stemmed from
all of our club business, and we still have a
Thursday-night, Friday-night and Saturday-
night broadcast from a club,” Fowler says. “We
have a huge following in the gay community
and Melissa Carter is openly gay, so it just kind
of worked out that we are beloved in that com-
munity. Again, we're trying to be hip and
trendy to everybody in our target demo, and
the gay audience is a part of everybody.”

Club business remains a major component
for Q100, while the automotive and wireless-
communications segments are also big for the
Pop outlet. Nevertheless, Fowler would love
to see the Atlanta radio market up more than
1.3%. He points out that in February total spot
dollars are up 2% — a positive to combat flat
growth in that category thus far in 2006.

Meanwhile, Alternative clustermate
WNNX (99X) still leads in its format category
on the sales side, despite head-to-head com-
petition from Clear Channel Alternative
WBZY (1053 The Buzz), which targets a
younger audience of modern rock lovers.

And with Cumulus Media Partners set to
assume control of Susquehanna’s stations, re-
cently named Cumulus Sr. VP Andy Rosen is
more than welcome to spend as much time at
Q100 and 99X as he’d like. “I've known Andy
for 20 years,” Fowler says. “I just talked with
him yesterday.

Mike Fowler

Advertising Agency’s Media Conference in Orlando were surprised when two dozen kids between the
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ages of 10 and 14 wearing pro-radio T-shirts suddenly appeared at an RAB-sponsored luncheon. *f

“We wanted to infuse a little fun into the luncheon while reminding everyone that radio engages its
audiences with formats targeted to specifically defined lifestyles,” said RAB Exec. V/P/Marketing Mary
Bennett. “Since Orlando is the Mecca for family vacations, spotfighting radio’s interaction with the
younger demographic seemed like an obvious choice.” Among the kids who roamed the exhibit hall
during the luncheon were twin girls (front row, left), one wearing a shirt that said, “A radio station
found my grandma in New Orleans,” and the other wearing a shirt that said, “I'll listen to FM on my

iPod.”
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“Remember, Cumulus is based here in At-
lanta, and they have a magazine called Jezebel
that we've partnered up with that's just per-
fect for Q100. It’s sleek and hip, and so is our
station. Having Cumulus here will create
some synergies, and Andy is the perfect guy
to lead the team from Susquehanna to Cumu-
lus.”

Business As Usual At ABC

ABC Radio/Atlanta
President/GM Victor
Sansone says the corpo-
rate-level preparation
involved in Citadel’s
acquisition of the com-
pany’s radio stations
(minus ESPN Radio
and Radio Disney) “is
beyond us.” He contin-
ues, “It’s business as
usual. We just have to go out and work.”

That’s why he recommends that his employ-
ees make themselves indispensable. “There’s
not a warehouse full of people who are ready
and willing to come in and take over your
building,” he says in regard to Citadel’s pur-
chase of his two stations, Country cousins
WKHX & WYAY.

Sansone lived through the Capital Cities-
ABC merger in the 1980s and the Walt Dis-
ney Co. merger in the 1990s. “Nothing has
changed about my job,” he says. “The names
of the people on the paychecks change, but
expectations of performance remain, regard-
less of whose names are on the paycheck.”

What does Citadel have to look forward to
in market No. 10? “A very reactive climate, at
present,” Sansone says. “The biggest chal-
lenge is keeping the news, whatever it brings
or how people interpret it, from starting a
storm of cancellations of what is currently
booked. Clients don’t realize that canceling
business is very damaging to radio, especial-
ly as they feel they can ignore minimum-no-
tice rules because of the money they spend.
We need time to resell the inventory.”

Sansone says WKHX & WYAY are pacing

£

Victor Sansone
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“Atlanta is a pretty good
market. We’ve had a lot of
great years of double-digit
growth, but we’ve taken a
bunch of body shots over
the last couple of years.”

Victor Sansone

PR b

well going into fiscal Q3 2006, with upfront
stats looking good. “The first and second quar-
ters were also pacing good,” he says. “The
struggle now is to keep the upfront gains from
evaporating as we actually get to the period.”

In regard to the market’s overall atmosphere
for radio, Sansone laments that while Atlanta
has traditionally been a healthy growth mar-
ket, “we have been under 3% growth for the
last couple of years.” He goes on, “The radio
community has always been strong and com-
petitive, but in 15 years here, [ have always
found it to be a ‘high road” atmosphere.

“The stakes are high here, but it has never
changed the quality of the broadcasters’ tac-
tics in getting their share. Atlanta is a pretty
good market. We've had a lot of great years of
double-digit growth, but we‘ve taken a bunch
of body shots over the last couple of years.
We're treading water here, but minimally.”

That's why Sansone believes his stations
will do just fine, even with Atlanta facing the
possible bankruptcy of Delta Air Lines and re-
gional auto-plant closings from both Ford and
GM. “Atlanta hasn't gotten a few big things
— slow growth doesn’t come by accident,” he
says. “It comes because of all those signals the
marketplace is getting.

“What gets it done is always remembering
the basics and that we are in a sales business.
Good tenets of salesmanship always win. The
clients and strategies are ever-changing.”
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Clear Channel/Tampa Slams The Barn Door

' 1éveral days after being suspended, WXTB (98 Rock)/
Tampa morning talent Cowhead, sidekick Phatty and PD
Brian Medlin have been terminated, along with producer/
part-timer Amy Bosson, whose position was eliminated.
Here's the straight poop directly from the piehole of Cowhead
himself: “I got a call that said a complaint had been sent to
John Hogan and forwarded to the FCC about eight separate
i ] accounts of supposed indecency
that took place over three days
at the end of February. After lis-
B tening to them, maybe two of
| them are questionably indecent.
The rest are innuendoes at
d best.
For now, 98 Rock MD/after-
noon driver Mike Killabrew is

”

Moo.

holding the programming reins, and midday dude Big Rig is
covering mornings. Cowhead can be reached at mrcowhead@
aol.com or 813-407-9959.

Rumors Spread Like Chunky Peamut Butter

What's up with the morning show at WNNX (99X)/At-
lanta? Last week co-host Fred Toucher exited after nine
years, and he and a couple of his former morning cohorts —
Rich Shertenlieb, last seen with Kidd Kraddick in the Morn-
ing, and ex-99X traffic guy Crash Clark — recently did a
three-day audition at CBS Radio’s KZON (101.5 Free FM)/
Phoenix. “The three of us always wanted to do this show, and
it really clicked in Phoenix,” says Toucher, who claims they
haven't talked to CBS Radio about replacing David Lee Roth,
despite rumors. “We're interested in them, and they seem to
be interested in us,” he says. “It's a great company, and we'd

. be open to working on a non-Free FM station.” Look for 99X
afternoon guy Axel to temporarily sit in on mornings.

Is morning co-host Jimmy Baron getting ready to bail on
the 99X ranch too? Baron says he was approached by KIFR
(106.9 Free FM)/San Francisco to audition and “immediately
developed prickly heat.” “The opportunity to do a show in a
city as great as San Francisco is truly beyond my wildest
dreams,” Baron wrote on his blog. “CBS has shown me fan-
tastic support and encouragement, and | am jumping out of
my skin at the thought of potentially being part of their fam-
ily.” While his contract with 99X expires in a few weeks, in-
coming 99X owner Cumulus reportedly wants Baron to stay,
and they’re currently in negotiations.

Label Love

* After two years as West Coast Regional for EMI Music
Collective, Carlyn Kessler returns to Reprise as Sr. Direc-
tor/Alternative Promotion. Pester her at 818-953-3754 or
carlyn.kessler@wbr.com.

* Congrats to |0-year RCA Records vet Roger Widy-
nowski on his swell new VP/Publicity stripes. ’He will continue
to report to Sr. VP/Publicity Sherry Ring, and we will continue
to try not to screw up the spelling of his name.

The Programming Dept.
S : .

* With PD Marty Whitney leaving KRZQ/Reno, NV to be-
come Imaging Dude at KLLC/San Francisco, the KRZQ staff
undergoes some changes, starting with MD/midday goddess
Mel Flores, who is upped to PD. For her first official act,
Flores waves her Ronco PD Wand 8000™ and converts night
jock/production guy Johnny Karate USA (this week’s Most
18 ® Radio & Records March 24, 2006

Awesomest Air Name) into Asst. PD/MD/afternoon driver.
Morning board-op Ghostboy grabs Mr. Karate's former du-
ties.

* KVYB (103.3 The Vibe)/Oxnard-Ventura, CA excises
the “interim” part of interim PD/MD/morning homie
Mambo’'s title, officially making him Ruler of All Things Vibe-
Oriented. Mambo replaces Angel Garcia, who left earlier this
year.

* Afternoon buckaroo Brian Montgomery, ak.a. “BMO,”
adds MD duties at Buckley Country KUBB/Modesto, CA.

* Styles Media/Panama City, FL Director/Programming
Keith Allen annexes the same duties at the company's nearby
Dothan, AL cluster, where a boatload of changes happened:
Hot AC WKMX has begun to slip some pop titles into the
mix as the lineup gets tweaked. Morning jock John Houston
is joined by Kelly, who will run solo from 10am-noon. A man/
rodent named Squirrel is doing noon-6pm, followed by
Shady from 6pm-midnight. Ex-WKMX morning guy B.}. Kelli
is now PD of Classic Rock clustermate WJRL.

* After successfully launching KDAM and programming both
KFAB and KDAM in Fargo, ND, Beau Richards is bringing
his family back home to sunny Melbourne, where he spent
many years programming WAOA (WA A). Richards tells ST,
“I'll still voicetrack for Clear Channel, including mornings at
KFAB and KPEZ (102.3 The River)/Austin.”

Formats You’ll Flip Over

* Access.| Alternative WJSE (Digital 102.7)/Atlantic
City, N} flushed the format in favor of Rock as “The New
102.7, The Ace.” No jocks were harmed in the transition,

et and local banks and schools
were closed, but only because
it was a Sunday.

* The Bar is open ... and it’s
before noon. Sweet! Connois-

seur Media launched its new

Where everyone knows your
name.

station in Billings, MT: Please
welcome KPBR (The Bar
105.9), which is running consultant Joel Folger's new “Bar”
format, which touts “Everything Country and More.”

Quick Hits

* Congrats to one of our faves, KYSR (Star 98.7)/Los
Angeles night goddess Lisa Foxx, who adds afternoons at sis-
ter KiOIl (Star 101.3)/San Francisco via the miracle of
voicetracking. Ironically, she replaces Star/L.A. midday jock
Lara Scott, who had been tracking the shift until recently. Bay
Area native Foxx says, “For the first time in nine years | can
give my mom a shout-out!”

* KKBT (100.3 The Beat)/LA. PD Tom Calococci inks Free
for afternoons, effective April 3. Ms. Free was most recently
a V) on BET's megapopular /106 & Park. She relocates A-One
to overnights, replacing the syndicated Wendy Williams Expe-
rience.

* Morning lead D} Hukher exits WJHM (102 Jamz)/Or-
lando, and The Wake Up Posse is now “under construction.”
Morning co-host Taina remains aboard, and a new show could
be in place soon.

* Susan Wiencek is the new morning co-host at WILV
(100.3 Love FM)/Chicago. Wiencek, who previously worked
at crosstown WXRT and WGN-AM, joins John Monds and re-
places Natalie Martinez, who will focus on her TV career.

* The Bob Rivers Show creeps southward from its home base

wwWwW americanradiohistorv com
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at CBS Radio Classic Rocker KZOK/Seattle and annexes morn-
ings at Hot AC sister KYMX/Portland, OR. Mix morning guy
Tim Taylor moves to middays, pushing Jeff Thomas to nights
on new Classic Hits clusterpal KLTH (K-Hits 106.7). Sadly, Mix
morning co-host Carrie Owens departs.

* Journal hires some new friends for lonely KZPT (Z104.1)/
Tucson afternoon guy Ken Carr. Coming in for middays is ex-
KAMX/Austin MD Carrie Benjamin, as Sheila K. morphs

| into cluster Public Service Director. After a long vacation from
| KZPT, Cathy Rivers returns from Metro Traffic to do nights.

* WAJZ (Jamz 96.3)/Albany, NY PD Rob Ryan promotes
weekender Tanch into nights, filling the void created by the
departure of D} Biz. Ryan then hires Big Rube (ex-KLZR/To-
peka, KS) for middays/Promotion Director. Mr. Rube replaces

Linda Love, who remain with the station in a capacity TBD.

TIMELINE

YEAR AGO

* Joe Davis promoted to Exec. VP/COO of Salem Com-
munications.

* Pattie Moreno named PD/Operations Director at XMOR/
San Diego.

= Helen Little named OM of WPHI, WPPZ & WRNB/Phil-
adelphia,

YEARS AGO

@

* Greg Stevens promoted to OM of
KCNL, KSJO & KUFX/San Jose.

» Buddy Rizer elevated to PD of WWDC/ #
Washington.

* Jim Lawson named PD of KFMD/Den-
ve

b

YEARS AGO

®

* Steve Kingston moves to WXRK/New York as PD.

* Tom Poleman named PD of WHTZ/New York.

* Joe Mansfield named co-President/CEO of Asylum
Records.

YEARS AGO.

* David Crowl named President of Great
America Broadcasting's Radio Group.
¢ Kurt Johnson named PD of WLTW/

New York.
¢ Charlie Minor joins Giant Records as
President.

} YEARS . AGO

®

®

¢ John Irwin moves to WYNY/New York as VP/GM. |
* Kevin Fennessy named PD of WWKB/Buffalo. |
* Brian White named OM at KONO & KITY/San Antonio.

P
# gf b

YEARS AGO

®

* Toney Brooks appointed President of
Sandusky Newspapers' radio division.

* Joe Parish named VP/GM of WPLJ/ | * %
New York. i

¢ Jack Patterson named PD of WBMX/ Toney Brooks |
Chicago.

YEARS A60 R

©

« Tim Kelly is new to mornings at WPGC/Washington.
* Rick Carroll named PD of KEZY/Anaheim, CA.
* WCLS/Columbus, OH names Jack Beach PD.

—_—
%
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* There’s a ripple in the waters at CBS Radio AC WEAT |
(Sunny 104.3)/\West Palm Beach as afternoon driver Tim Byrd
resigns.

* KFYV (Live 105.5)/Oxnard-Ventura, CA OM/PD Mark
Elliott takes himself out of mornings, slashing his workday
from 18 to |5 hours. Afternoon dude Nelson takes over
mornings while morning stunt guy Jeremy “Skitz” Shoop
moves to nights as RayRay exits.

* KURB (B98.5)/Little Rock midday jock Steve Medley ex-
its after nine years due to a “workforce reduction.” Find him
at themedleys@juno.com. PD Randy Cain will track middays.

* Jenn LuMaye scores middays at Cumulus Hot AC
WQSM (Q98)/Fayetteville, NC. She drives down from Raleigh,
where she did on-air work at Curtis Media Group’s cluster.

Sleeping With The Enemy

Motor City Madman Steve Schram is best known for man-
aging Clear Channel's Detroit cluster for several years, then |
crosstown Infinity FMs WOMC, WYCD and WVMV. A rabid

Michigan State alum, Schram has been tapped as interim Di-

BOX OFFICE TOTALS

March 17-19

Title (Distributor) $ Weekend $ To Date

1 V ForVendetta (WB)* $25.64 $25.64
2 Failure To Launch (Paramount) $1560 $48.27
3 The Shaggy Dog (Buena Vista) $13.37 $35.63
4 She’s The Man (Paramount)* $10.73 $10.73
5 The Hills Have Eyes (Fox Searchlight) $8.00 $28.74
6 16 Blocks (WB) $4.75 $30.19
7 Eight Below (Buena Vista) $4.08 $73.04
8 Madea’s Family Reunion (Lions Gate) $2.93 $60.02
9 The Pink Panther (Sony) $2.46 §$7857
10 Aquamarine (Fox) $211 $15.77

*First week in release. All figures in millions.
Source: Nielsen EDI

COMING ATTRACTIONS: This week’s openers include Larry
the Cable Guy: Health Inspector, featuring recording act Kid
Rock as himself. The film's Warner Bros./Nashville soundtrack
sports a new song by Montgomery Gentry (“Git-R-Done!"),
as well as Jerome McComb'’s “Town Needs a Bar’ and “Love
Is Blind” and James Otto’s “The Breeze” Vintage cuts by Blue
Oyster Cult, Foreigner, Loverboy, Aretha Franklin and more
round out the ST.

— Julie Gidlow

| does mean he'll be cookin&

rector of Michigan Public Media, which oversees the noncomm
stations of (gulp!) archrival University of Michigan: WUOM/
Ann Arbor, WFUM/Flint, WVYGR/Grand Rapids and PBS-TV
outlet WFUM-TV/Flint. That's right, Schram now has to spend
all day staring at maize and blue, the colors of U of M. “They
may be blue, but they pay in green,” said Schram, who replaces
Donovan Reynolds, who recently resigned in the midst of a

criminal investigation.

Live, From Ohio!

* WHKF/Harrisburg MD/midday jock Matt Steal is headed
to WNCH/Columbus, OH as Morning Zoo Coordinator, replac-
ing Bacon, who left in January.
“We don't know what Matt’s
new title means,” says WNCI PD
Michael McCoy, “but since §
Matt’s a CIA grad — that’s Culi-

nary Institute of America — it

breakfast for Dave and Jimmy ev- Actual bacon may vary.

ery morning.”

* WZKL (Q92)/Canton, OH Promotions Director Char-
lotte DiFranco slides into mornings, teaming up with Del uca.

* WRVF (101.5 The River)/Toledo reels in new morning guy
Rick Woodell, best known for his |3 years in mornings at
WSPA/Greenville, SC. Woodell replaces Jack Mitchell, who
is retiring to the white, sandy Toledo beaches after 25 years
in mornings.

* Using lots of high-tech equipment, WDKF (Channel 94-
5)/Dayton PD/afternoon guy Wes McCain delicately removes
himself from the air chair and plugs in Tyler, who beams in
from nights at KDWB/Minneapolis.

News/Talk Topics

* Talk radio vet Monica Crowley, most recently seen on
the TV on MSNBC, will launch a weekly talk show for
Westwood One, every Saturday from noon-3pm ET, on Apri
I

* Former KTAR/Phoenix PD Tisa LaSorte returns to the
Windy City as Manager/Integrated Sales for Emmis duo
WKQX & WLUP LaSorte used to program crosstown News/
Talker WGN prior to heading to Phoenix.

Condolences

* Veteran TV news anchor Bill Beutel died March 18 at
his home in Pinehurst, NC. He was 75. Beutel began his broad-
cast career as a radio reporter in his hometown of Cleveland
and made the move to TV in 1962.

* Former Detroit radio personality Sabrina Black passed
away on March 20 after a six-year battle with Hodgkin's Lym-
phoma. She was married to Steve Black, host of the syndi-
cated Chop Shop Radio Show and a weekender at WRIF/De-
troit.

* Our thoughts are with the family and friends of veteran
broadcast exec Mac Tichenor and his wife, Lisa, on the loss
of their |9-year-old son, Willie, after a three-year battle with
cancer. Condolence notes can be sent to the Tichenors at 100
Crescent Court, Suite 700, Dallas, TX 75201.

* Condolences to radio guru Jim West on the loss of his
wife, Elizabeth. The family requests that, in lieu of flowers,
donations be made to the Salvation Army.

* Our thoughts are also with promo pro Howard Rosen

| on the passing of his mother, Rose, on March 18. She just

|
|

turned 90 a few weeks ago. The family requests that, in lieu
of flowers, donations be made to Hadassah at 50 West 58th
Street, New York, NY 10019 or www.hadassah.org.

* Condolences also to the family of artist/producer/consult-
ant “Beau” Ray Fleming, who passed away on March 15.
Fleming was working on the soon-to-be-released Marvin Gaye:

The Legend Live when he died.

TOP 10 SHOWS

Total Audience
(110.2 million househaolds)

March 13-19
Adults 18-49

1 American Idol (Tuesday) 1 American Idol (Tuesday)
2 American Idol (Wednesday) 2 American ldol (Wednesday)
3 Grey’s Anatomy 3 Grey’s Anatomy
4 CSI: Miami 4 The Loop (Wednesday)
5 The Unit 5 Extreme Makeover: Home
6 NCIS Edition
7 TwoAnd A Half Men 6 CSI: Miami
8 Extreme Makeover: Home 7 24

Edition (tie) E.R.
9 Deal Or No Deal (Monday) 9 American Inventor
10 60 Minutes 10 Deal Or No Deal (Monday)

Source: Nielsen Media Research
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HITSTOP 50 ALBUMS

THE INDUSTRY'’S NO. 1 RETAIL CHART March 24, 2006

w W ARTIST

3 1 VARIOUS

2 2 JAMES BLUNT

- 3 E40

5 4 NEYO

1 5 JUVENILE

7 6 CARRIE UNDERWOOD
4 7 MATISYAHU

8 8 JOHNNY CASH

38 9 FALL OUT BOY

9 10 JACK JOHNSON & FRIENDS
10 " VARIOUS

16 12 ANDREA BOCELLI

12 13 MARY J. BLIGE

14 14 EMINEM

6 15 DAVID GILMOUR

18 16 NICKELBACK

17 17 BLACK EYED PEAS

13 18 ALAN JACKSON

19 19 KELLY CLARKSON

25 20 BARRY MANILOW

20 21 JOSH TURNER

27 22 PUSSYCAT DOLLS

15 23 HAWTHORNE HEIGHTS
- 24 SHEDAISY

24 25 SEAN PAUL
21 26 DEM FRANCHIZE BOYZ
- 27 DONALD FAGEN

28 28 MICHAEL BUBLE
30 29 RASCAL FLATTS

23 30 KEYSHIA COLE
43 3N PANIC! AT THE DISCO
26 32 JAMIE FOXX

- 33 JOHNNY CASH

34 34 KEITH URBAN
4 35 ALL-AMERICAN REJECTS
29 36 CHRIS BROWN

1 37 SCARFACE
35 38 T-PAIN

22 39 VAN MORRISON
46 40 CHAMILLIONAIRE
40 4 NATASHA BEDINGFIELD
36 42 TRACE ADKINS

31 43 VARIOUS

- 44 VARIOUS
4 4 K.T. TUNSTALL
- 46 GORILLAZ
45 47 BON Jovi
37 43 JAHEIM
32 48 VARIOUS

50 50 LITTLE WILLIES

ALBUM

High School Musical Soundtrack
Back To Bedlam

My Ghetto Report Card

in My Own Words

Reality Check

Some Hearts

Youth

I Walk The Line: The Legend Of Johnny Cash

From Under The Cork Tree
Curious George Soundtrack
Walk The Line Soundtrack
Amore

The Breakthrough

Curtain Caf

On An island

All The Right Reasons
Monkey Business

Precious Memories
Breakaway

The Greatest Songs Of The Fifties
Your Man

PCD

If Only You Were Lonely
Fortuneteller's Meiody
Trinity

On Top Of Our Game
Morph The Cat

it's Time

Feels Like Today

Way ltis

A Fever You Can’t Sweat Qut
Unpredictable

16 Biggest Hits

Be Here

Move Along

Chris Brown

My Homies Part 2

Rappa Ternt Sanga

Pay The Devil

The Sound Of Revenge
Unwritten

Songs About Me

Kidz Bop Kids 10

Dave Chappelle’s Block Party Soundtrack
Eye To The Telescope
Demon Days

Have A Nice Day

Ghetto Classics

Madea's Family Reunion Soundtrack
The Littie Willies

LABEL

Walt Disney
Custard/Atlantic
Reprise/BME

Def Jam/IDJIMG
Atlantic

Anista

Or Music/Epic
Island/IDJMG
Island/IDIMG
Brushfire/Universal Republic
Wind-Up

Sugar/Decca

Geffen
Shady/Aftermath/interscope
Columbia
Roadrunner/lIDJMG
A&Miinterscope

Arista

RCA/RMG

Arista

MCA

A&Myinterscope
Victory

Lyric Street

VP/Atlantic

So So DefVirgin
Reprise

143/Reprise

Lync Street
A&Miinterscape
Fireled By Ramen
JRMG

Legacy

Capitol

Interscape

Jive/Zomba Label Group
Rap-A-Lot/Asylum
Jive/Zomba Label Group
Lost Highway
Universal

Epic

Capitol

Razor & Tie

Geffen
Relentless/Virgin

Virgin

Island/i0JMG

Divine MillfWarner Bros.
Universal Motown
Milking BulfEMC

POWERINDEX CHANGE
134,012 1%
125176 -21%

95,626 -
77122 3%
66,646 62%
64,655 13%
60,103 49%
55,987 -22%
54,266 +104
50,664 14%
49,286 -15%
45,251 +4%
44,156 19%
39,698 13%
38,605 -59%
38417 0%
37,856 12%
37,705 -25%
35,405 4%
32,581 +4%
32,340 11%
32130 +1%
32,098 -29%
30,319 -
30,186 4%
29,859 12%
29,329 -
29,240 -2%
28,012 2%
28,507 12%
28,458 +34%
27,393 10%
26,837 -
26,825 1%
26,478 +13%
26,229 12%
26,085 53%
24,936 1%
23,282 -29%
23113 +22%
22,813 6%
21,990 -18%
21,707 -25%
20,930 -
20431 1%
19,716 -
19,392 0%
19,021 -29%
18,661 -35%
18,199 +2%

© HITS Magazine Inc.

0} ALBUMS
High School High

School may be out for spring break, but
class is in session for Walt Disney Records’
High School Musical, 4
| which returns to the
No. 1 spot on the
HITS" Top 50 Al-
bums chart with a ...
robust 134,000 in
sales. -
Custard/Atlan-
tic’s James Blunt
continues to smoke
‘em at No. 2, with 125,000, and that’s it for the

James Blunt

six-figure sales
totals. Veteran i 1
Warner Bros.
rapper E-40 is 3
the week's top ¥
debut, at No. 3,
tallying more
than 95,000.

The only other big news is from Isiand/ID-
JMG'’s emo poster kids Fall Out Boy, with a
special limited edition that places them at No.
9, notching a nifty 104% increase.

The rest of the top 10 is pretty static, with
Def Jam/IDJMG's Ne-Yo, last week’s chart-top-
per, at No. 4; Atlantic’s Juvenile (No. 5); Aris-
ta/RMG crossover country Ido/ Carrie Under-
wood (No. 6); Or Music/Epic’s Hebrew reggae
star Matisyahu (No. 7); Island/IDJMG's

Fall Out Boy

Johnny Cash compilation (No. 8); and Brush-
fire/Universal's still-potent Jack Johnson Cu-
rious George soundtrack (No. 10), which contin-
ues to sell despite little radio airplay and the
movie no longer in wide release.

Chart debuts are registered by Lyric Street/
Hollywood country pop act SheDaisy (No. 24),
Reprise’s Donald Fagen (No. 27), Legacy’s

| Johnny Cash 16 Biggest Hits (No. 33) and Gef-

fen's soundtrack to Dave Chappelle’s Block Party
(No. 44).

Biggest one-week gains, aside from Fall Out
Boy, are registered by Fueled By Ramen’s Pan-
ic! At The Disco (No. 43-31, +34%), Dream-
Works’ All-American Rejects (No. 41-35,
+13%) and Universal’s Chamillionaire (No. 46-
40, +22%). Decca/Universal Classics’ Andrea
Bocelli (No. 16-12, +4%), Arista/RMG'’s Barry

Manilow (No. g
25-20, +4%), &
A&M/Inter-
scope’s Pussycat
Dolls (No. 27-22,
+7%) and Milk-
ing Bull/EMI’s
The Little Will-
ies (No. 50, +2%)
also show incre-
mental gains.

High School
usical

Next week: Hitting the streets are Prince’s
Universal Republic debut, 3121, which is ex-
pected to debut at No. 1, along with Colum-
bia’s Teddy Geiger, Victory’s Atreyu and Re-
prise’s My Chemical Romance special edi-
tion.
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drecords.com

Life Less
Ordinary

Saxophonist, composer and vocalist Mindi Abair entered the
smooth jazz scene with her 2003 debut album, It Just Happens That
Way. Next week Abair is at it again as she presents “True Blue,” our
first peck at her third GRP album, Life Less Ordinary. A longtime friend
from her days at Berklee College of Music, Matthew Hager, served
as producer and collaborator for the project, co-writing a majority of
the album'’s tunes with Abair. Lalah Hathaway and Keb’ Mo’ also
guest on the project, which drops .

April 18.

Says Abair of the CD, “Life contin-
ues for me less ordinary, from unex-
pected hurricanes to the similarly un-
expected power of love to the passing
of idols and friends to the new begin-
nings of families, from feeling on top
of the world to feeling far away from
it to growing and learning and hav-
ing fun through it all. There is noth-
ing ordinary about any of it. This mu-
sic represents my journey over the last year in a life less ordinary.”
, Nick Lachey, the standout member

of former boy band 98 Degrees, hasn't
had an ordinary life in a while. He
starred with Jessica Simpson in
MTV’s hit reality series The Newly-
weds, and then the famous couple
filed for divorce. In a twist, Lachey
has asked for spousal support from
Simpson and could be entitled to mil-
lions. Ironically, Simpson turned
down Lachey’s proposal of a pre-nup
before they married.

These days you can’t turn on the radio, watch TV or browse the
‘Net without being bombarded by news of the former couple’s sepa-
rate love lives, but let’s not forget the music. Lachey is Going for Adds
at AC and Hot AC with “What's Left of Me,” a song that rises to
No. 36* at Pop this week. The heartbreaking ballad is the lead single
from his upcoming album, and the promotional machine has already
revved its engine: Look for Lachey in April's Teen People.

Juvenile’s life was tumed upside down when Hurricane Katrina
struck New Orleans: He lost his house on Lake Pontchartrain and ev-
erything in it. Since then he’s become
a prominent and vocal leader in the
effort to rebuild his city. Next week,
though, it's back to the day job, as Ju-
venile presents “What's Happenin’,”
the latest from his just-released album §
Reality Check. The album is his seventh
overall, and it topped sales charts last
week with almost 175,000 units sold.

Moses Davis, known in reggae and
hip-hop circles as Beenie Man, had a
bit of unusual luck at a record store
in London in February. While Beenie was visiting the store, a man
mugged him and ran off with his $180,000 watch. A few of Beenie’s
loyal fans came to the rescue, however, chasing down and subduing
the thief, or, as the London Evening Standard put it, giving the robber
“abit of a beating.” Steve Martin — not the dude from Saturday Night
Live, but the reggae producer who owns the record store where the
incident took place — says, “It was a crazy thing to do, but Beenie
Man didn’t overreact. He was brilliant about it and didn’t let it spoil
his day.”

All's well that ends well, and an undeterred Beenie Man is set to
unleash "Hmm Hmm"” to radio next week, from his upcoming album

Mindi Abair

Nick Lachey

Juvenile

CHR/POP
BON JOVI W/JENNIFER NETTLES Who Says You Can't Go
Home (Island/IDJMG)
KT TUNSTALL Black Horse & The Cherry Tree (Relentless/Virgin)
THREE 6 MAFIA Poppin My Collar (Sony Urban/Columbia/

CHR/RHYTHMIC

BEENIE MAN Hmm Hmm (Virgin/

DRE f/RICK ROSS Chevy Ridin" High {Violator/Jive/Zomba Label
Group)

JUVENILE What's Happenin' (t/antic)
MARIQ VAZQUEZ Gallery (Arista/AMG)

RAY CASH fISCARFACE Bumpin’ My Music (Ghet-0-Vision/
Sony Urban/Columbia)

URBAN

BEENIE MAN Hmm Hmm (Virgin/
JUVENILE What's Happenin' (Atlantic)
RASHEEDA Touch Ya Toes (Bjg Cat/

URBAN AC

ISLEY BROTHERS f/RONALD ISLEY Just Came Here To Chill
(Def SoulDef Jam/IDIMG) i

!

GOSPEL

ANDRAE CROUCH All Because 0f Jesus (Verity)
ANDRAE CROUCH | Was Glad (Verity/

ANDRAE CROUCH O Give Thanks (Venty/

LUCINDA MOORE Pressure To Praise (Tyscot/Taseis/

RANDALL FEARS & BLESSED THROUGH CHRIST Have Faith
(REF)

SHIRLEY CAESAR Jailbird fArtemis Gospel/ShuBel)

COUNTRY

DANIEL SMITH I'm Going Home (Parlor)

HANK WILLIAMS 11l Low Down (Bruc/Curb/

JULIE ROBERTS Men & Mascara (Mercury/

PINMONKEY That Train Don’t Run (Back Porch/Narada/EMI)

AC

ISLEY BROTHERS f/RONALD ISLEY Just Came Here To Chill
(Def Soul/Def Jam/IDJMG)

NICK LACHEY What's Left Of Me (/ive/Zomba Label Group)

HOT AC

FEFE DOBSON This Is My Life /island/iDJMG)
NICK LACHEY What's Left Of Me (Jive/Zomba Label Group)

SMOOTH JAZZ

CASSANDRA WILSON it Would Be So Easy (Blue Note/EMC)
MAYSA Playing Your Game, Baby (Shanachie)

MINDI ABAIR True Blue (GRP/VMG)

PIECES OF A DREAM Forward Emotion (Head's Up/

STEVE BRiODY f/JEFF LORBER Whiz Kid 275/

ACTIVE ROCK

No Adds

ALTERNATIVE

AGAINST ME! From Her Lips To God's Ears {The Energizer} fFat
Wreck Chords/

DAMONE Out Here All Night (island//DJMG)

TRIPLE A

CALEXICO Cruel (Quarterstick/Touch And Go/

DEE CARSTENSEN Patch Of Blue Exit Nine)

GOMEZ How We Operate (4 7T0/AMG)

GUILLEMQTS Trains To Brazil fFantastic Plastic/Verve Forecast)
GUSTER One Man Wrecking Machine (Reprise/

JAMES BLUNT High (Custard/Atlantic)

MASON JENNINGS Be Here Now (Glacial Pace/Epic)

CHRISTIAN AC

AYIESHA WOODS Happy (Gotee/

DDWNHERE A Better Way (Centricity/Word)

MICHAEL ENGLISH Right Where You Are (Curb/
MICHAEL JOHN STANLEY Picture This (Electrik Groove)

CHRISTIAN CHR

AYIESHA WOODS Happy (Gotee/

BRADING My Jesus | Love Thee [Devotion)

MICHAEL JOHN STANLEY Rock My World (Electrik Groove/
THIRD DAY | Can Feel It (Essential/PLG)

CHRISTIAN ROCK

MANIC DRIVE Luckiest (Whiplash)

MICHAEL JOHN STANLEY Rock My World (Electrik Groove)
STAVESACRE Beautiful (4facus/

THIRD DAY | Can Feel it (Essential/PLG)

INSPO

CARL CARTEE Heaven (Spring Hill Worship)
PERRY LAHAIE Hail My Redeemer (Missio Christus)

CHRISTIAN RHYTHMIC

No Adds

R&R’s Going for Adds features the complete list of songs impacting radio for the coming week. Going for
Adds is e-mailed each week to participating radio and record executives. For more info, contact John Fagot at
jfagot@radioandrecords.com. :

Undisputed. "Hmm Hmm" is already humming on the airwaves at
Rhythmic WPOW /Miami, and other stations are sure to follow suit
next week.

March 24, 2006 Radio & Records ® 21
www americanradiohistorv com


www.americanradiohistory.com

NATIONAL MUSIC

The Kiss
Mike Abrams

CASCADA Everytime We Touch
STAIND Right Here
JAMES BLUNT You're Beautiful

The System

Zoltar

HIVER & HAMMER Fusion
MYSTERY ISLAND PRES. KDE 4th Floor
ROBIMON Aquatic

Squiz

Bodhi

THEORY OF A DEADMAN Santa Monica
WOLFMOTHER Woman

Real Jaz
Maxx Myrick

EUGENE MARLOW A Summer Afternoon With You
INGRID JENSEN At Sea

JIMMY COBB Marsafis Music Honors Series
TONY MONACO East To West

XMU
Tobi

RACONTEURS Steady, As She Goes
SOUTH Adventures in The Underground...

BPM

Skyy
MADONNA Get Together

The Torch
Thomas Kenny

HAWK NELSON Everything You Ever Wanted
FAMILY FORCE 5 Replace Me

The Fish

Jim Epperiein

MERCYME So Long Self
TOBYMAG Diverse City
SHAWN McDONALD Free

Suite 62
Vic Clemens

RALPH TRESVANT My Homegirl
DONELL JONES I'm Gonna Be

Upop
Ted Keily

ORDINARY BOYS On An Island
VITTORIO GRIGOLO Tu Sei
WE ARE SCIENTISTS It's A Hit
RAKES All Too Human

JAMIE CULLUM Photograph
JAMES BLUNT Wisemen
HARD-FI Better Do Better
MONDO GROSSO Shinin’

A—
)
Sy

4

SATELLITE
RADIO
Jon Zellner,

Sr. VP/Programming
202-380-4040

X Country

Jessie Scott

VAN MORRISON Don't You Make Me High

NO JUSTICE Bend But Don’t Break

TWO TONS OF STEEL Car Seat

JON LANGFORD Workingman’s Place

SARAH HARMER Will He Be Here Waiting For Me

Hear Music
Seth Neiman

LITTLE WILLIES Roll On

JACK JOHNSON Upside Down

TRAIN Sheiter Me

ROSANNE CASH Burn Down This Town
FRAY How To Save A Life

BEN HARPER The Way You Found Me
KT TUNSTALL Miniature Disasters

The Village

Robert Aubry Davis

HEM No Word From Tom
JOE JENCKS Rise As One

Kiss
Kevin Kash
PINK Stupid Girls

Mix
Kevin Kash
NICKLEBACK Savin’ Me

Highway 16
Jon Anthony

DIXIE CHICKS Not Ready To Make Nice
LEE ANN WOMACK One’s A Couple

JOSH TURNER Would You Go With Me
JULIE ROBERTS Men & Mascara

JAKE OWEN Yee Haw

MEGAN MULLINS Ain't What It Used To Be
HOT APPLE PIE Easy Does It

The City

Lisa Ivery
FIELD MOB 1/CIARA So What

The Loft
Mike Marrone

CALEXICO Cruel

CALEXICO Lucky Dime

CALEXICO Bisbee Blue

CALEXICO Yours And Mine

PETER MULVEY The Fly

PETER MULVEY The Knuckleball Suite

PETER MULVEY Lila Blue

RICHARD ASHCROFT Break The Night With Colour

BLACK EYED PEAS /JACK JOHNSON Gone Going
Jam On

Gary Schoenwetter

U-MELT Schizophrenia

RAINMAKER Time Sweet Time

The Pulse

Haneen Arafat

SAVING JANE Girl Next Door

Starlite

Haneen Arafat
DIXIE CHICKS Not Ready To Make Nice

Underground Garage
Kid Leo
BOINK Walk Of Fame

Hip Hop Nation

Reggie Hawkins

E-40 Yay Area

DEM FRANCHIZE BOYZ... Bricks 4 The High
YO GOTTI {/BUN B & 8-BALL Gangsta Party
BUBBA SPARXXX... Ms. New Booty
THREE & MAFIA Poppin’ My Collar
Shade 45

Lil Shawn

MOBB DEEP /50 CENT Pearly Gates
GHOSTFACE t/RAEKWON Ragu

YO GOTTI #/BUN B & 8-BALL Gangsta Party
The Coffee House

Darrin Smith

JAMES BLUNT High

New Country

Scott Lindy

SUGARLAND Down In Mississippi
BRAD PAISLEY The World

OIXIE CHICKS Not Ready To Make Nice

siriusd

EAYRLLITE RADIO

1221 Ave. of the Americas
New York, NY 10020

212-584-5100
Steve Blatter
Sirius Hits 1 Outlaw Country
Kid Kelly Jeremy Tepper
BODYROCKERS | Like The Way SHOOTER JENNINGS Little White Lines
NE-YO When You're Mad DRIVE-BY TRUCKERS Aftermath US.A.

RADNEY FOSTER Drunk On Love

Sirius Disorder

Meg Griffin

JAMES HUNTER I'll Walk Away

JAMES HUNTER People Gonna Talk

MIKE GUNTHER & HIS RESTLESS SOULS Water...
MIKE GUNTHER & HIS RESTLESS SOULS Walk...
GUY DAVIS Various

BEN HARPER Better Way

TRIBUTE TO JOHN FAHEY In John Fahey...

NEW CARS Not Tonight

Area 33
Howard Marcus

CHAB Lover
MUSIKMAN Resolute
FREDDY FADER Besoin De Toi

Praise
Pat McKay
MARTHA MUNIZZI No Limits

Reggae Rhythms
Pat McKay
INNER CIRCLE... Smoke

Universo Latino
Gino Reyes

SACHA NAIROBI Raguel
ALTAVOZ Abrazame

BELANOVA Me Pregunto

Gino Reyes

MONCHY & ALEXANDRA No Es Una Novela
ORQUESTA GUAYACAN Ay Amor, Cuando...
MARY FLOW Fogoneo

@!MUSIC

Radio
Jay Frank » 310-582-7770
John Lenace 310-582-7773

ANIMAL LIBERATION ORCHESTR... Girl...

AS | LAY DYING The Darkest Nights

B.G. Move Around

BEENIE MAN Hmm Hmm

CASSIDY Anthem

DAVID BANNER Everything

DIAMOND RIO God Only Cries

DILATED PEOPLES Firepower

DIRTIE BLONDE Walk Over Me

DJ KHALED Holla At Me

EDWIN McCAIN Gramercy Park Hote!

FAMILY FORCE 5 Love Addict

GORILLAZ El Manana

HOOTIE & THE BLOWFISH Get Qut Of My Mind
JACE EVERETT Nowhere In The Neighborhood
LUKE & @ My Turn

LUKE CAMPBELL. Pop That, Holla At Cha Homeboy
MATISYAHU Youth

MELLOWDRONE Oh My

MERCY FALL | Got Life

MISSEZ Love Song

PLUMB Good Behavior

RICKY MARTIN Dejarte Llevar
WOLFMOTHER Woman

YOUNG CAPONE Lights, Camera, Action

Video
Jay Frank « 310-582-7770
Colleen Quill» 310-582-7768

CARRIE UNDERWOOD Don't Forget...

FALL OUT BOY A Little Less 16 Candles...
JAMIE FOXX f/TWISTA DJ Play A Love Song
KELIS #/T00 SHORT Bossy

SEETHER The Gift

SERGIO MENDES f/ERYKAH BADU That Heat

Music
CHOICE

Your Music. Your Cholce.™

30 million homes
27,000 businesses

Rob Edwards » 661-294-9000

Mainstream Country
David Felker

KENNY ROGERS | Can’t Unlove You
Young & Verna

David Felker

BRAD PAISLEY The World

Adult Rock & Roll

Jeff Gonzer

PEARL JAM World Wide Suicide
Adult Contemporary

Andy Fuller

SHERYL CROW & STING Always On Your Side
Bright AC

Jim Hays

NICKELBACK Savin' Me

Hot Country

Jim Hays

KEITH ANDERSON Every Time | Hear Your Name
BRAD PAISLEY The World

@RADID NETWORKS

Phil Hall» 972-991-9200

ABC AC
Peter Stewart

FAITH HILL w/TIM McGRAW Like We Never...
MICHAEL BUBLE Save The Last Dance For Me

WAITT RAING NVETWDRNS

Alternative Now
Polychronopolis

STROKES You Only Live Once
FALL OUT BOY A Little Less 16 Candles...
ANTI-FLAG Press Corpse

Country Today

John Glenn

LITTLE BIG TOWN Bring It On Home
JAKE OWEN Yee Haw
ERIC CHURCH How 'Bout You

LIVE LOM

Travis Storch+ 866-365-HITS

Top Alternative

WEEZER Perfect Situation

DEATH CAB FOR CUTIE Crooked Teeth

FALL OUT BOY Dance, Dance

SHE WANTS REVENGE Tear You Apart

NINE INCH NAILS Every Day Is Exactly The Same

Top Jazz

NAJEE 2nd 2 None

WALTER BEASLEY Coolness
MARC ANTOINE Modern Times
PAUL BROWN Winelight

PAUL TAYLOR East Bay Bounce

Top Dance/Electronica
DEPECHE MODE Precious
COVENANT Ritual Noise
FREEMASONS Love On My Mind
KELLY OSBOURNE One Word
SUN Ends Of The Earth

Available on digital cable and DirecTV
Damon Williams ® 646-459-3300
Rock
Gary Susalis
P.0.D. Lights Qut

Alternative

Gary Susalis

MY CHEMICAL ROMANCE Desert Song
Today’s Country

John Hendricks

DIXIE CHICKS Not Ready To Make Nice
LOST TRAILERS Call Me Crazy
Americana

John Hendricks

BETH GARNER Blame !t On Me

POVERTYNECK HILLBILLIES The Hillbilly Way
LEE ROY PARNELL Daddies And Daughters
CROSS CANADIAN RAGWEED This Time Around
RICK MONROE | Remember The Music

gospel music chanasi. )
Alvin V. Wiiliams » 770-969-7936

Adds

FALLING UP Moonlit

VICKIE WINANS It's Alright
SEAN SIMMONDS Won't It Be

SUPERCHICK Anthem

KJ-52 Life After Death

MANAFEST Rodeo

SWITCHFOOT Stars 15
JEREMY CAMP My Desire 14
RELIENT K Who | Am Hates Who I've Been 14
THIRD DAY Cry Out To Jesus 13
KIRK FRANKLIN Looking For You 13
P.0.D. Goodbye For Now 12
STEVEN CURTIS CHAPMAN Remembering... 11
MICHAEL W. SMITH All In The Serve 10
T-BONE Can | Live? 10
BYRON CAGE | Will Bless The Lord 9
CARRIE UNDERWOOD Jesus, Take... 9

Playlist for the week of March 13-19.

i

LAUNCH INTO LOVE HardDriv.

e producer Roxy Myzal (1) is seen here
giving quite the reception to Pantera and Damagepian drummer Vinnie Paul,
who recently stopped by the Launch studios to chat with Launch Alternative
Format Manager Don Kaye (r) about Rebel Meets Rebel, the upcoming album
featuring Paul’s iate brother, “Dimebag” Darrell Abbott

e

[ |

JONES
RADID
NETWORK -

Ken Moultrie » 800-426-9082

Mainstream Country

Hank Aaron

BRAD PAISLEY The World
LITTLE BIG TOWN Bring It On Home
KENNY ROGERS | Can't Unlove You

New Country

Hank Aaron

ERIC CHURCH How 'Bout You
HANK WILLIAMS JR.... That's How They Do...
SUGARLAND Down In Mississippi (Up To No Good)

Lia
Hank Aaron

KENNY ROGERS | Can't Unlove You
BRAD PAISLEY The World
SUGARLAND Down In Mississippi (Up To No Good}

Danny Wright
Hank Aaron

LITTLE BIG TOWN Little Big Town
BRAD PAISLEY The World
SUGARLAND Down In Mississippi (Up To No Good)

Digital Soft AC

Mike Bettelli

CHRIS RICE When Did You Fall (In Love With Me)
Mainstream AC

Mike Bettelli
FAITH HILL w/TIM McGRAW Like We Never...

24 Hour Formats
Jon Holiday  303-784-8700
Hot AC

Jon Holiday

KEITH URBAN Making Memories Of Us
HOOBASTANK If | Were You
JEWEL Again And Again

Aduit Contemporary

Rick Brady

SHERYL CROW & STING Always On Your Side
Rock Classics

Adam Fendrich

NEW CARS Not Tonight

U.S. Country

Penny Mitchell

CARRIE UNDERWOOD Don't Forget...
MIRANDA LAMBERT New Strings

=TI

&2& NETWORKS
After MidNite

Sam Thompson
GRETCHEN WILSON Politically Uncorrect
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| ]
MUSKC TELEVISION

AoL Radio @ Network

Top Alternative

Pete Schiecke

BLUE OCTOBER Hate Me

CARTEL Runaway

HINOER Lips Of An Angel

FALL OUT BOY A Little Less Sixteen Candles...
RED JUMPSUIT APPARATUS Face Down

Top Country
Beville Darden

BRAD PAISLEY The World
DIAMOND RI0 God Only Cries

Top Jams
Donya Floyd

T.1. What You Know
NE-YO When You're Mad

Top Dance

Mike Spinella
OLAV BASOSKI f/MICHIE ONE Waterman

CMT

COUNTRY MUSIC TELEVISION
75.1 million households
Brian Philips, Sr. VP/GM

Chris Parr, VP/Music & Talent

ADDS

72 millisn households
NE-YO So Sick 39
ALL-AMERICAN REJECTS Move Along 36
SEAN PAUL Temperature 33
JAMES BLUNT You're Beautiful 32
MATISYAHU King Without A Crown 28
MARY J. BLIGE Be Wizout You 27
KANYE WEST {/LUPE HASCO Touch The Sky 25
CHRIS BROWN Yo (Excuse Me Miss) 24
PINK Stupid Girls 24
KELLY CLARKSON Walk Away 24
PRINCE Black Sweat 23
LL COOL J f/JENNIFER LOPEZ Control Myself 18
BUSTA RHYMES Touch It 16
TEDDY GEIGER For Ycu | Will (Confidence) 16
NATASHA BEDINGFIELD Unwritten 16
T.1. What You Know 16
PUSSYCAT DOLLS Besp 16
PANIC! AT THE DISCO | Write Sins Not Tragedies 16
HAWTHORNE HEIGHTS Saying Sorry 15
KEYSHIA COLE Love 15
Video playlist for the week of March 13-19.
David Cohn
General Manager
E-40 Tell Me When To Go 28
MATISYAHU King Without A Crown 28
HAWTHORNE HEIGHTS Saying Sorry 26
DEM FRANCHIZE BOYZ Lean Wit !t, Rock Witlt 25
KANYE WEST /LUPE FIASCO Touch The Sky 25
SEAN PAUL Temperature 25
T.. What You Know 25
SYSTEM OF A DOWN Lonely Day 24
10 YEARS Wasteland 18
LL COOL J f/JENNIFER LOPEZ Control Myself 18
JUELZ SANTANA 0Oh Yes 17
ALL-AMERICAN REJECTS Move Along 16
AVENGED SEVENFOLD Beast And The Harlot 16
THREE 6 MAFIA Poppin’ My Coltar 16
P.0.D. Goodbye For Now 15
YEAH YEAH YEAHS Gald Lion 15
PANIC! AT THE DISCO | Write Sins Not Tragedies 14
YOUNG JEEZY My Hoad 14
BUSTA RHYMES Touch it 13

BUBBA SPARXXX f/YING YANG TWINS Ms. New...
Video playiist for the week of March 13-19.

<<€ musicsnippet.com )
Tony Lamptey » 866-552-9118

Hip-Hop

MOBB DEEP Put 'Em In Their Place
DOGG POUND Sittin’ On 23z
PURPLE CITY Trap

JR WRITER Grill’'em

|

GEORGE STRAIT The Seashores Of Old Mexico
SHERYL CROW & STING Always On Your Side

Plays

Artist/Title W W
BRAD PAISLEY When | Get Where I'm Going 25 25
KEITH URBAN Tonight | Wanna Cry 25 23
KENNY CHESNEY Living in Fast Forward 24 24
RASCAL FLATTS What Hurts The Most 24 23
JOSH TURNER Your Man 24 23
JASON ALDEAN Why 23 22
BROOKS & DUNN Believe 22 27
SARA EVANS Cheatin’ 22 23
LEANN RIMES Something’s Gotta Give 22 23
SHEDAISY I'm Taking The Wheel 22 22

TOBY KEITH Get Drunk And Be Somebody 22 20
BON JOVI w/JENNIFER NETTLES Who Says... 21 22
MIRANDA LAMBERT Kerosene 21 22
CARRRIE UNDERWOOD Jesus, Take... 19 23
GRETCHEN WILSON Politically Uncorrect 19 12
SUGARLAND Just Might {(Make Me Believe) 18 22
ASHLEY MONROE Satisfied 18 13
GARY ALLAN Life Ain't Always Beautiful 10
DIERKS BENTLEY Settle For A Slowdown 10
CARRRIE UNDERWOOD Don't Forget To... 100

Airplay as monitored by Mediabase 24/7
between March 13-19.

75 million households
Rick Krim
Exec. VP
Adds
BLUE OCTOBER Hate Me

TEDDY GEIGER For You | Will (Confidence)
HARD-FI Cash Machine

SMASH MOUTH Story Of My Life

MARY J. BLIGE Be Without You

NATASHA BEDINGFIELD Unwritten

KELLY CLARKSON Walk Away

JAMES BLUNT You're Beautiful

PINK Stupid Girls

ROB THOMAS Ever The Same

PUSSYCAT DOLLS fAWILL.1.AM Beep

BON JOVI Who Says You Can’t Go Home
STAIND Right Here

NICKELBACK Savin’ Me

TRAIN Cab

KT TUNSTALL Black Horse & The Cherry Tree
BEYONCE #/SLIM THUG Check On It

DANIEL POWTER Bad Day

FRAY Over My Head (Cable Car)

BO BICE The Real Thing

SHERYL CROW & STING Always On Your Side
JAMIE FOXX t/LUDACRIS Unpredictable
PRINCE Black Sweat

JEWEL Again & Again

PSILLSTAR

CONCERT PULSE

Avg. Gross

Pos. Artist (in 000s)
U2 $2.881.1
2 BONJOVI $1.423.1
3 AEROSMITH $1.0734
4 GEORGE STRAIT $906.9
§ COLDPLAY $837.7
6 GWEN STEFANI $465.6
7 TRANS-SIBERIAN ORCHESTRA $438.8
8 RASCAL FLATTS $418.1
9 ANDRE RIEU $380.6
10 NICKELBACK $378.3
11 KEITH URBAN $344.6
12 RICKY MARTIN $3129
13 KID ROCK $3121
14 MOTLEY CRUE $311.2
15 LARRY THE CABLE GUY $309.7

Among this week's new tours:
Bowling For Soup
Jim Brickman
Kenny Chesney
Live
Melissa Elheridge

The CONCERT PULSE is courtesy of
concert industry trade
publication POLLSTAR, 559-271-7900
or www.polistaroniine.com.

M

A ROTTEN PAIR While vH1 was airing the Rock and Roll Hall of Fame
induction ceremonies, which The Sex Pistols declined to attend, former Sex
Pistol-in-Chief John Lydon (1) blasted the hall and addressed other topics with
his usual delicate touch on Sirius’ Faction channel. He's seen here with Faction

host Mike Tutly.

Artist/Title Total Plays
HIGH SCHOOL MUSICAL Breaking Free 81
HIGH SCHOOL MUSICAL We're All In This... 76

ALY & AJ. Rush 76
BOWLING FOR SQUP 1985 74
CRAZY FROG Axel F 73
B5 Keep Your Head In The Game 72
BLACK EYED PEAS Let's Get it Started 70
HILARY DUFF Wake Up 61
HIGH SCHOOL MUSICAL Start Of Something... 38
JESSE McCARTNEY Beautiful Soul 33
CLICK FIVE Just The Girl 31
HILARY DUFF Beat Of My Heart kil
GWEN STEFANI Rich Girl 29
ASHLEE SIMPSON L.O.V.E. 29
NATASHA BEDINGFIELD Unwritten 29
WEEZER Beverly Hills 28
PUSSYCAT DOLLS Stickwitu 28
USHER Caught Up 27
RAVEN Same Call It Magic 26
B5 All | Do 26

Playlist for week of March 13-19.
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TELEVISION

Friday, 3/24

* Neko Case, The Tonight Show
With Jay Leno (NBC, check local
listings for time).

* Rocco Deluca, Jimmy Kim-
mel Live (ABC, check local list-
ings for time).

* Nada Surf Late Night With
Conan O'Brien (NBC, check lo-
cal listings for time).

* Fireball Ministry, Last Call
With Carson Daly (NBC, check
local listings for time).

Saturday, 3/25

- L

Prince

* Prince, Saturday Night Live
(NBC, 11:30pm ET/PT).

Monday, 3/27

* Shakira with Wyclef Jean,
Live With Regis & Kelly (check
local listings for time and chan-
nel).

* Ne-Yo, Jay Leno.

*The Hold Steady, Conan
O'Brien.

* The New Cars, Late Late
Show With Craig Ferguson
(CBS, check local listings for
time).

¢ Faith Hill, The Elfen DeGen-
eres Show (check local listings
for time and channel).

Tuesday, 3/28

e Ludacris, The View (ABC,
check local listings for time).

* Augustana, Jay Leno.

* Willie Nelson, The Late
Show With David Letterman (CBS,
check local listings for time).

* Queen Latifah, Conan
O'Brien.

* Big Boi and Morningwood,
Carson Daly.

Wednesday, 3/28

» Queen Latifah, Regis & Kelly.

* Queen Latifah, The Daily
Show With Jon Stewart (Com-
edy Central, 11pm ET/PT).

» The Strokes, Jay Leno.

* Yeah Yeah Yeahs, David
Letterman.

* Beastie Boys, Conan O'Bn-
en.

* Aqualung, Carson Daly.

* Sheryl Crow, Ellen DeGen-
eres.

Thursday, 3/30
* Rascal Flatts, Jay Leno.
¢ The Flaming Lips, David
Letterman.
* Train, Craig Ferguson.
* Heather Headley, Ellen De-
Generes.

— Julie Gidlow

_/

B

L LEES

L L L AN B

The iTunes Music Store Top 10 |

Top 10 Songs

. DANIEL POWTER Bad Day

. NE-YO So Sick
. PUSSYCAT DOLLS Beep
. SEAN PAUL Temperature

DU AWN =

= © 0o~

0. EMINEM Shake That

Top 10 Albums

. PEARL JAM World Wide Suicide (single)
. BEN HARPER Both Sides Of The Gun

1
2
3. MATISYAHU Youth
4

. DANIEL POWTER Daniel Powter

Apple’s iTunes Music Store is the leading digital-music service in
the U.S,, offering a catalog of more than 1 million songs from all four 3
major label groups and hundreds of independents. Here's a :
snapshot of the top-selling downloads on Tuesday, March 21, 2006.

. NATASHA BEDINGFIELD Unwritten

. JAMES BLUNT You're Beautiful
. T-PAIN & MIKE JONES I'm N Luv (Wit A Stripper)
. CASCADA Everytime We Touch

LR
B THPRY Sy

CrEAATAD

Lo

. ALL AMERICAN REJECTS Move Along E
i
1
3
1

. JAMES BLUNT Back To Bedlam
. JACK JOHNSON & FRIENDS Sing-A-Longs And Lullabies.

. PANIC AT THE DISCO A Fever You Can’t Sweat Out

. THE FRAY How To Save A Life

5
6
7. VARIOUS ARTISTS Walk The Line ST
8
9
1

0. VARIOUS ARTISTS High School Musical ST
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A&R WORLDWIDE

Miami Vibe

SAT BISLA

sat@anrworldwide.com

M3 Summit poised to hit the perfect beat

.

t press time the annual global dance music and new-media
summit M3 was gearing up for a strong launch. M3, held

March 22-26, is a unique gathering in the U.S. that merges mu-
sic, technology, art, fashion and multimedia as an integrated

lifestyle.

M3 is part festival, part trade show and part
industry confab. It brings together business
leaders and proactive consumers to celebrate
the future of music and entertainment.

It takes place in Miami Beach during a week
that traditionally draws tens of thousands of
electronic music professionals and fans, and its
diverse mix of live music, technology debuts
and high-level business exchanges is recog-
nized as the nexus of the week’s action.

About M3

M3 originated from the Miami Master List
{(www.m3masterlist.com), which for seven years
was a definitive guide to parties, showcases
and live music events in Miami during Win-
ter Music Conference week. The WMC is an
annual dance conference that attracts consum-
ers and industry alike. In 2005 over 25,000 sub-
scribers and over 100,000 unique visitors used
the M3 Master List to plan their week.

In 2004 the M3 conference was created to

pany is in the process of assembling its roster
of producers, mixers, writers and engineers and
has already added a number of exciting clients.

This includes Simon Raymonde (Cocteau
Twins, The Duke Spirit, The Dears, Clearlake),
Brendan Lynch (Paul Weller, Primal Scream,
Massive Attack, 22-20’s), Phill Brown (Zero 7,
Talk Talk, Bob Marley, Pink Floyd, Joni Mitch-
ell, Faithless), Calum & Neil MacColl (Cathy
Dennis, kd lang, Eddie Reader, Brian Ken-
nedy) and Jimmy Robertson (Duels, Plan B,
Mystery Jets, M Craft).

* Gregg DeMammos-managed L.A -based
artist Kennedy is drawing strong A&R inter-
est on both sides of the Atlantic and is in seri-
ous talks with independent and major labels.
Kennedy has been asked to perform at the
Warped Tour kickoff party at the Key Club in
West Hollywood, CA on April 20. For further
inquiries on Kennedy, contact DeMammos at
gregg@mictbold.com.

¢ David Mantel, President of Zomba Mu-

produce its own high-line
concert events targeting
A&R scouts, music pro-
grammers and serious mu-
sic fans. At the same time
M3 introduced a world-class
music and technology con-
ference attended by leaders

miami
music
multimedia

in those fields, and the event
has received critical acclaim from a wide va-
riety of news outlets, including the Wall Street
Journal, the New York Times, National Public
Radio, the Miami Herald and dozens of other
media outlets around the world.

Some of those attending M3 this year are
producers, music-company executives, adver-
tising directors, film and television music su-
pervisors, fashion designers and video-game
creators, who, along with music fans, will de-
scend on South Beach for a week of seminars,
showecases, networking and performances.

Some of the DJs and acts performing at this
year’s M3 include Coldcut, Gilles Peterson,
She Wants Revenge, Lady Sovereign, Hot
Chip, Mark Farina and Bugz In The Attic. For
more information on M3, visit www.m3summit.
cont.

Global Sound Bites

¢ CEC Management has launched a new
producer-management division, headed by
Claire Southwick (formerly of Sanctuary Pro-
ducer Management U.K.) and Jess Gerry (ex-
Studio Manager at Miloco Studios). The com-
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sic Publishing, a division of BMG Music Pub-
lishing, announced recently that Zomba has
signed an exclusive worldwide administration
agreement with Shania Twain through her
company Loon Echo Inc.

The deal covers Twain’s future composi-
tions as well as her complete back catalog, in-
cluding such global hits as “You're Still the
One,” “Man! | Feel Like a Woman!” “From
This Moment On” and “That Don’t Impress
Me Much,” as well as the No. 1 Country hits
“(If You’re Not in It for Love) I'm Qutta Here,”
”Any Man of Mine,” “Honey, I'm Home,”
"You Win My Love,” “Love Gets Me Every
Time” and “No One Needs to Know.” The cat-
alog was previously with Universal Music
Publishing.

¢ UK. A&R veteran Nigel Coxon was re-
cently appointed head of A&R at EMI Music
U.K. and Ireland’s Parlophone label. The post
was vacated last year by Dan Keeling, who left
to join Island Records in London in a similar
capacity.

Since 2001 Coxon has served as a consult-
ant to Island and Sony Music, helping to set

up Deltasonic Records and running Double
Dragon Records.

He started his career in 1989 with Island
Music Publishing before joining Island
Records as A&R Manager. He later held the
position of A&R Director for Polygram/Island
Publishing and a similar position at Univer-
sal/Island Records from 1995-2001.

Coxon is noted for his signings and work
with such acts as Pulp, Massive Attack, James,
The Cranberries, Ash, PJ Harvey and Stereo-
phonics.

¢ Leading UK. rock group McQueen have
inked a record deal with independent Finn-
ish label Merceedees Records in Finland. Mer-
ceedees is home to hotly tipped new Scandi-
navian rock band the Bloodpit, who have had
two No. 1 records in Finland in the past 12
months.

McQueen were among the most-played un-
signed British rock bands on U.S. commercial
Rock and Alternative radio in the last year.
They’ve now secured record deals in almost
all territories worldwide except North Amer-
ica.

¢ Julie Feeney has won the first-ever
Choice Music Prize, taking Irish Album of the
Year for her full-length 13 Songs. The winning
album was selected by a panel of 12 media
professionals representing Irish print, radio
and TV ata special event in Vicar Street, Dub-
lin Jast week. Feeney received 10,000 euros, a
prize provided by the Irish Music Rights Or-
ganization and the Irish Recorded Music As-
sociation.

Feeney also received a specially commis-
sioned award, courtesy of the Recorded Art-
ists and Performers, and will benefit from a
full advertising campaign on Irish national
radio station Today FM. Further information
on Feeney can be found at www.juliefeeney.com.
Feeney is available for signing, licensing and
publishing in territories outside Ireland. For
more information, contact David Reid at 011-
353-86-311-7800.

¢ Zomba Publishing U K. head Tim Smith
has announced the recent signing of Jony
Rockstar to his roster. Rockstar has had nu-
merous hits over the years but has recently hit
his stride with Sugababes as writer-producer
on all their albums, co-writing such hits as
“Overload,” “New Year,” “Run for Cover,”
“Stronger” and “Caught in a Moment.”

Rockstar co-wrote three songs that Zomba
willnow publish — including the band’s next
single, “Follow Me Home"” — on Sugababes’
current album, Taller in Many Ways. Rockstar
is currently writing with Gabrielle, Sophie
Ellis Bextor, KT Tunstall and Siobhan Don-
aghy, among others.

¢ Cherry Lane Music Publishing has ap-
pointed veteran film and TV synch pro Joei
Alvarez to the position of West Coast Creative
Director. Based in Los Angeles, Alvarez will
work closely with her New York counterparts
as she oversees West Coast-related pitching
that will include film and TV, trailers, adver-
tising and new media.

Alvarez boasts 15 years of pitching experi-
ence, including stints at Arista Records and
Warner-Chappell. She will report to Cherry
Lane VP/Creative Services & Marketing Ri-
chard Stumpf, who is based in New York.

¢ Famous Music Publishing promotes John
Pires to the position of VP/Business Devel-
opment. Famous is the worldwide music-
publishing division of Viacom.

Based in Famous Music’s New York office,
Pires will report to Famous Music Publishing

wwWwW americanradiohistorv com

M3, held March 22-26,
is a unique gathening
in the U.S. that merges
music, technology, art,
fashion and multimedia
as an integrated
lifestyle.

Companies Exec. VP/Finance & Administra-
tion Margaret Johnson.

Pires, who joined Famous in 1995, most re-
cently held the position of Director/Special
Projects. As VP, while continuing to have re-
sponsibility for contemporary music budget-
ing and financial modeling for contemporary
signings and acquisitions, he will take on more
responsibility in the area of business expan-
sion and development.

* Los Angeles-based manager Tony Ciulla
{Marilyn Manson, The Rasmus) is working
with Dolores O'Riordan, frontwoman of mul-
tiplatinum-selling Irish act The Cranberries.
O'Riordan recently recorded a solo album that
will be available for signing and licensing in
multiple territories.

* BMG Songs has signed Chicago-based
Lupe Fiasco to its stable of urban music stars
and new acts through the signing of a global
music co-publishing agreement, announced
last week by Scott Francis, President of BMG
Songs North America.

Additionally, BMG Songs has entered into
a joint-venture-type deal with Fiasco’s record
company, 1st and 15th Productions, and will
sign the label’s producers to music-publish-
ing deals.

Fiasco, the Chicago-based rapper who co-
wrote and is featured on Kanye West's track
“Touch the Sky” (Roc-A-Fella/Def Jam), will
step into the spotlight with the release of his
debut album, Food & Liguor (1stand 15th/At-
lantic Records). Executive-produced by Jay-Z,
Food & Liguor, an anticipated summer release,
features the skate rap single “Kick, Push.”
Linkin Park’s Mike Shinoda (a Zomba/BMG
songwriter) isamong the guests on the album.

¢ BMI promotes Diane Almodovar to VP/
Writer-Publisher Relations for BMI Miami, it
was announced last week by Del Bryant, Pres-
ident/CEO of the performing rights organi-
zation. She was previously Asst. VP.

In her expanded role Almodovar will con-
tinue to be responsible for developing and
maintaining BMI's relationships with Latin
songwriters, composers and publishers across
the country, as well as for overseeing the an-
nual Latin Music Awards ceremony.

Send your unsigned or
signed releases to:
Sat Bisla
A&R Woridwide
449 S. Beverly Drive, Suite 300
Beverly Hills, CA 90212, USA
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CHR/POP REPORTERS
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WFLY/Albany, NY*
OM: Kevin Callahan
PD: John Foxx

MO: Chrisly Tz

NE-YO

WKKF/Albany, NY*
‘ngum EVED PEAS UACK JOHNSON
5o ooz 8017
MARIAH CRREY

KKOBIAIbggDerque NM*

APD: Mark Andmon
MD: Carlos Duran
3 BOBICE

COLDPLAY

KQ{D/Alexandria, LA
PD: Ron Roberts

GLOVEBCX

WAEB/Allentown, PA*
PD: Laura §t. James

MD: Miie Kalg
13 NICK LACH

KPRF/AmanIIn ™

D: Marshal Blavins

ALL -AMERICAN REJECTS
DEM FRANCHIZE BOYZ

KGOT /Anchorage, AK
PDIMD BIII &mﬂ

WIXX/ADRIetnn, wi*
PD: Jason Hillery

MO: David Bune
NICK LACHEY

WSTR/AIIanla GA*

: Mieha Chase
BON JOVI WUENNIFER NETTTES

WWW(Q/Atlanta, GA*
OM/PD: Dylan Sprague
MO: Thomas Crone

No Adds

KHFY/Austin, TX*
OM: Mac Daniels
PD: m Shannon
APOMOD: Brotha Fred
19 NCK AGHEY
9 NICKELBACK
GORILLAZ

WFMF/Baton Rouge, LA*
PO mpbell

KQXY/Beaumont, TX*
OM: Jim West
PD/MO: Brandin Shaw

7 ¥
7 OEM PRANCHIZE BOYZ
KHSO/BiIIinﬂs, MT
OM: Joff Howe!
4 PAUL WAL

WXYK/BIIon, Ms*
Jay Taylor

PD “Lucas
1 CHAMILLIONAIRE UKRAYZIE HONE

WWYLBinghamton, BY
OM: £ Walker
FOMD: K Bryant

WQEN/Birmingham, AL*
OM: Hamand
MD: Madison

Reeves
'3 SHAKIRA {WYCLEF JEAN
1 BUBBA SPARICLX [YING YANG TWINS
1 HAWTHORNE HEIGHTS
ANNA RALICK

WBNQ/Bloomington, IL
0M: Dan Wesiholt

ROB THOMAS.
KANYE WEST 1A UPE FIASCO

KSASBoise, ID*
. Aaron
MD: Brandt
12 NYN§

ST
BLACK EYED PEAS tAJACK JOHNSON
ALL-AMERICAN REJECTS

KZMG/Boise, ID*
PD: Brad Collins
No Adds

WXKS/Boston, MA*
PD; Catilfac Jack

APD/MD: David
15 BLACK EYED PEAS 1JACK JOHNSON
ASHLEY PARKER ANGEL

KNDE/Bryan, TX
" GADDY YANKEE
80 BICE
NICK LACHEY

CKEY/Buffalo, NY*
PD: Dave Universal

1 TEDDY GEIGER
KEYSHACOLE

NE-YO
AVRIL LAVIGNE

WKSE/Buffalo, NY*
OM/PD: Sua 0'Neil

1 NICK LACHEY

WXXX/Burlington*
OM/PD: Ben Hamilion

HAWTHORAE HEIGHTS
CRINGE

JONAS BROTHERS
MARIAH CAREY

WZKUCamon OH*
M: Oon Peterso

PD: Jon §
WO: Nikolina
1 %spmwmmcmrs
1 SHRRAIVCLEF S

19 DEM FRANCHIZE B0YZ
15 BUBBA SPARXXX /YING YANG TWINS
10 BLACK EYED PEAS YJACK JOHNSON

KTRS/Casper, WY
DWPD Dnnuv:n Short
ot il

KZIA/Cedar Rapids, A
uM: Rob Norton

APD:
MD: Ric Swann
ucx D PEAS 10K OISO

WSSX/Charleston, SC*
OMPD: Mike Edwards
APD/MD: Special Ed

Ho Adds

WVSR/Charleston, WV
OM: Gary Blake

PD. Wade Hill
MD' Bmu Clavk

2 MICKLAC
1 KANYE WEST ALPE FASCO

WNKS/Charlotte*
PD: John Reynolds
MD: Keli Reynolds

No Adds

WKXJ/Chattanooga, TN*
%‘:;ﬂs Van MMDQ

A
APD: Mike Michonski
M0: Heather Backman
No Adds

WKSC/Chicago, IL*
PO: I}:d mmps
SR NE,
MARIAH CAREY
DANIEL POWTER

KLHS/Chn:u CA

BLACK EYED PEAS {AJACK JOHNSON

WKFS/Cincinnali, OH*
: Scoft Reinhart
PD: Tnmm Bodean

GAREY
BLACK EYED PEAS f/JACK JOHNSON

WAKS/Cleveland, OH*
OM: Kevin Metheny

2 PAUL WALL

KKMG/CMuradu Springs, CO*
OM: Bab
PD: Chad ulsl
1 PAUL WALL
MARIAH CAREY

DANIEL POWTER
ALL-AMERICAN REJECTS

WNOK/Columbia, SC*
PO: by kna

1 DANIEL POWTER
ALL-AMERICAN REJECTS

WCGQ/Columbus, GA
OM/PD: Bob Quick
1 MARIAH CAREY

1 RIPSYDE

1 T-PAIN UMIKE JONES
1 NEYO

1 JONAS BROTHERS

WNCI/Columbus, OH*
PO/MD: Michagl McCay
3 CSEROM
HODBASTAN

WJYY/Concord {Lake Regions),

PDMD A.I Dukette
CAN REJECTS
rzz BOYZ

x

D
NICK LAC!
SHAKIRA WYCLEF JEAN

KKPN/Corpus Christi, TX*
DWP’I#:NSW#HDI

3 FRAY
1 COLDPLAY

I(HI(SIDaIIas ™
PD: Patrick Davi
mn 0 Bill The Kidd

WDKF/D on. OH*

WGTZ/Daylon, OH*
0M: J.D. Kunes
PD: %ﬂ Sha

SHAKIRA IWYCLEF JEAN

WVYB/Daytona Beach, FL*
OM; Frank Scolt
POMD: Kotter
No Adds

KKDM/Des Moines, IA*
P%/APD: [ Chanl:ﬂ
4 NICK LACHEY
1 DEM FRANCHIZE BOY2
DADDY YANKEE
NEYO

WKDI/DetmIl M
Thaodm

IMD nigls
¢ bl smmwms YANG TWIN

WLVY/Elmira, NY
OM/PO: Gary Knight
: Brian Stoll
TANK

3 NE-YO
2 DEM FRANGHIZE BOYZ
1 DADDY YANKEE

XINKVEImm NY

M/PD: Scott
APD Ammia Valenting

8
2 NICK LACHEV
17 DEM FRANCHIZE BOYZ

WRTS/Erie, PA
OM: Rick Rambado
: 0an Edh

24 SEAN PAUL
e PUSSYCATD(ILSWMLMM

WST0/Evansville, IN
OM: Tim Huel si
APO/MD: Josh land

WDAY/Fargo
DMIP'D Mike “Big Oog™ Kapet
uoms Dwm

X ,
nglr:ynanewlla, AR

POMD: 5
27 DANIEL POWTER

WWCK/Flint, MI*
OM: Jeft Wade

PD: Brian “Fig” Figula
o Adds

WJMX/Florence, SC

OM: Randy Wilcox
ALLAMERICAN REJECTS
KANYE WEST IALUPE RASCO
CHRISTEN J

BOBICE
JOSH THOMPSON

Stations and their adds listed alphabetically by market

15 BLACK EYED PEAS HUACK JOHNSON
7 ALL-AMERICAN REJECTS
6 DANIEL POWTER

KSMEA. Collins, CO*
OMPD: Chts Kelly
N o

CHRIS BROWN
NICK LACHEY

waBlFl Mvers FL*

. sw'%?m",‘v"’!"

BBA SPARXXX 1/YING YANG TWINS

KISHIF mith, AR
M/PD: “Big Dog” Rick ek Hapes

APD: Ritam Cun
MD Mlh “Mlh -ﬂamm‘ Otdham

5
$ GLOVEBOX

KZBB/Ft. Smith, AR
OM/PD: Ralph Cherry

APD/MD: Jen Coionna
10 ALL-AMERICAN REJECTS
10 TWISTA //MARIAK CAREY

WYKS/Gainesville, FL*
PD: Jeri Banta
APD/MO: Carter
1" MARIAH CAREY
BLACK EYED PEAS 14ACK JOHNSON
HAWTHORNE HEIGHTS

KKXL/Grand Forks, ND
OM/PD: Rick Acker

APD; Andrews
MO: Trevor D

DEM FRANCHIZE BOYZ

WSNX/Grand Rapids, MI*
PD: Eric 0°Brien

: Halmes
10 BOW WOW
10 FIELD MOB UC1ARA
3 THREE § MAFIA
7 MARIAH CAREY
FRAY

WNZL/Greenshoro, NC*
PD: Jason Goodman
APD: Mike Kiein
MD: Martia Gan
1 T-PAIN I/MIKE JONES
SAVING JANE

P.\l@m/!inilanwlle NC*
Toi
OB ot e

WRHT/Greenville, NC*
PD: Fax Feftman

WFBC/Greenville, SC*
PD: Chase Mu

NICK LACHEY

WHKFMHarrisburg, PA*
OM: Chris Tyler

PD: Jef Hurl
APD: Mike Miller
FRAY

WKSS/Hmlord cr
MD: Jo Jo Bro
Ho Adds

KHBEMnuslun ™

SHAKIRA TWYCLEF JEAN

WZYP/HunBvuIIe AL*
APD Am “Lla Elliot

WNOU ndianapolis, IN*
0OM: David Edgar

28" NICKLAC

22 DEMFRANCHIZE BOYZ

2 BOBICE
WYOY/Jackson, MS*
OM/PO: Johnay O

HOOBASTANK
BLACK EYED PEAS #1JACK JOHNSON
CGARRIE UNDERWOOD

WAPE/.Iacksonwlle FL*
APD/MD‘ M"“

WFKS/.IanksonviHe, FL*

MD Jnmn
! NICHLBACK

WAEZ/Johnson City*
Om; Bili

PD: Gary

MD: Jason Resd

1 KANYE WEST ULUPE FIASCO
NICK LACHEY
IASON MRAZ

KSYl lin, MO
ang{ﬂn Knight

10 DADDY YANKEE

KMXV/Kansas City, MO*
MO: Joe Mack

FRAY
DANIEL POWTER

WWST/Xnoxville, TN*
PD: Rich Bailey
MD: ot Bohanman

KSMB/LataYene LA*
PD: Sobby Not
APDMO: Maxwell
'3 BLACK EYED PEAS 1WACK JOHNSON
MARCOS HERNANDEZ
UAH CAREY

WLANILancaster PA*
T Bosch

APDMD— Holly Love
w HiCK h

AUL
BLACK EYED PEAS VUACK JOHNSON
ALY & Ad
FRAY

WLKTIlzmemun,

AL AME"YBAN REJCTS
DEM FRANCHIZE BOYZ

KFRX/Lincoln, NE

OM: Mark Taylor
PD:MIHM:%&“
18" BUBBA SPARIOX 1YING YANG TWINS

17 DANIEL POWTER

KLAUI.m!:yRock AR*
APD: Ed Johnson
0: Charlotta
BLACK EYED PEAS (4ACK JOHNSON

I(IIS/I.os Angeles, CA*

AFDMD Jille Pilat
7 IMESBUNT

WDJXLouisville, KY*
PD: Shane Collins

MD: Ben Davis

No Adds

WZKF/Louisville, KY*
PDMO: Chris Randolph
DANIEL POWTER
PAUL WALL

NE-YOQ

KZI|/Lubbock, TX
OM: Wes Nessmann
POMO: Kidd Carson
51 RIKANNA
50 T-PAIN UMIKE JONES
25 GWEN STEFANI
24 BABY BASH IMARCOS HERNANDEZ
22 EMINEM INATE DOGG
2 MATASHA BEDINGAELD
1 Bl ot
% Ao

H CHRIS BROWN

WZEE/Madison, WI*

OM: Miks Ferris

PD: Jon NlIA"R
EODYROCKERS

SPEECH

KIFS/Mediord, OR

OM/PD: Michast Moon
16" KANYE WESTILLPE FASCO
2 DANIEL POWTER

WAOAMelboume, FL*
PO: Tony Banks
No Adds

WHYVMIaml FL*
37 DAD[N VANKEE
6 BUE,BSA S:‘AR)OOK YING YANG TWINS
JEANNIE ORTEGA {/PAPOOSE

WXSS/Milwaukee, WI*
DM/PO: Brian Kelly
APD/MO: Jodo Martinez

No Adds

KDWB/Minneapolis, MN*
PD: Rob Morris
MD: Lucas

WABB/Mobile, AL*
OM: Jay Hasting

POMD: Jammer
S JEANMIE ORTEGA PAPOOSE
1 TEDDY GEIGER
BLACK EYED PEAS f1JACK JOHNSON
JONAS BROTHERS

WYOKMobile, AL*
oMm: mum
APDMO: AJ

No Adds

KHOP/Modesln CA*
M: Richard Penry

er Tricia Jenking
DADDY YANKEE
JONAS BROTHERS

KNOE/Monroe, LA
OM/PD: Bobhy Richards
11 COLDPLAY
11 TRAN

SHERYL CROW & STING

WVAOIMomanlown Wy

om: HOW'LKGMGVI

APD Imn L]
MD: Mnglml Durst

DAMEEL

DADOY YANKEE
NE-YO

NICK LACHEY

WWXM/Myrtie Beach, SC
OM: Mark Andrews
OM: Slmn Slmﬂ
;%u Kn L]

5 spe"& o

GLOVEBD:
DANIEL PDWTER
NICKELBACK.

WRVWINashVIIIe ™'

BOY
1 DANIEL POWTER
ROB THOMAS

WBLI/Nassau, NY*
OM: Nancy Cambino
PD: Jsmny Rice

Al Levine

er Gamnu Vaughn
NICKELBACK

|| HOOBASTANK

WFHN/New Bedford, MA

13 SV
Y BUBSA SPARXXX 1/YING YANG TWINS

WI(CI/New Haven, CT*

DANAEL W Thamas

WEZB/New Orleans, LA*
OM/PD: Mike Kaplan
APD: Tyier
MO: Stevie 8.

2 MATISYAH|

: ALLBMRICAN REJECTS

1 JONAS BROTHERS

NE-YQ

COLDPLAY

WHTZ/New York, NY*
PD: Tnm Pnlaman

" m" EA‘R”"&AM""
B

WSPK/Newburgh, NY*
PD: Scotty Mac

APD: Sky Walker
MD:FEW Valentino

MARIAH CAREY
HAWTHORNE HEIGHTS

KCRS/Odessa, TX
MD: Nate Rnu’:‘Fm

31 JAMES BLUI
13 SEANPAUL

KJYO/Oklahoma City, OK*
OM: Tom Travis
PD: Mike McCoy
MOD: Jeft Biackbum
1 DEM FRANCHIZE 80Y2
SHAKIRA TWYCLEF JEAN

KQCH/Omaha, NE*
DOM: Tom Land

)MO: Erik Johnson
4 DEAA FRANCHIZ BOY2
DANIEL POWTER

WXXL/Orlando, FL*
PD: Tornmy Chuck

APD/MD: Jana Sutter
22 ASHLEY PARKER ANGEL
DANIEL POWTER
WILN/Panama City, FL
0M: Mike Prel

NE-YO
HAWTHORNE HEIGHTS.

WI0Q/Philadelphia, PA*
PD: Rick Vaughn

APD/MD: Marian Newsome-McAdam
16 BUBEA SPARXOKK UYING YANG TWINS

KZZPIPhoemx AZ*

16 NE-YO
1t KEYSHIA COLE
16 JAMES BLUNT

WKST/Pittsburgh, PA*
PD: Alex Tear
APD: Mark Allen
'fg 'n’gujaymwrm
8 RELD MOB {UIARA

W.IBOIPDnIand ME

MD Mlb MIIIB
BLACK EVED PEAS 114ACK JOHNSON

PNIIC' ATTP( Drsco
MARGOS HERNANDEZ

KKHZIPnnIand OR*

18 NE-YO
BLACK EYED PEAS (iJACK JOHNSON

WERZ/Portsmouth, NH*
0M/PD: Mike 0"Donnell
MD: Mafissa Mathers

T BO Y WLENNIERNETILES

WPRO/Providence, RI*
OM/PD: Tony Brisiol
APD/MD: Davey Morris
9 SEANPAUL
2 CHRIS BROWN
DIRTIE BLONDE
SHAKRA WVCLEF A

BON JOVI WIJENNIFER NETTLES

KBEM)uad Cities, IA*

PD‘ SHI!
DANIEL POWTE!
7 SHAKIRA VWVCLEF JEAN

WDCG/Raleigh, NC*
PO: Randi West

41 BOBY
21 NICKEL BACK

13 DANIEL POWTER
KRCS/Rapid City, SD
OM: Chartie 0'Douglas

MeKay

3 BOW
12 LL COOL J WENNIFER LOPEZ
10 PAUL WALL

9 FIELD MOB 1L1ARA

6 JEANNIE ORTEGA {/PAPOCSE

6 ALYSAJ

© MORNINGWOOD

§ SWITGHFOOT

5 MARIAH CAREY

KWNZMRena, NV*
DMIPD:y Eddie Gomez

FRA
HAWTHORNE HEIGHTS

WRVQRichmond, VA*

WJJS/Ruanoke A
EIM Cisgo

WXLKRoanoke, VA*
PO: Kevin Scott
&
NiCK LACHEY
BUBBA SPARXXX 1/YING YANG TWINS
ANNANALICK

WKGS/Rochester, NY*
PO: Erick Anderson
MD: Nick DiTucei
1 NICK LACHEY
CASSIE

WPXY/Rochester, NY*

PD: Mike Danger

APD: Carson

MD: J.B.

18" BLACK EVED PEAS JLIACK JOHNSON
BOYZ

14 CASS!
14 BODYROCKERS

KDNDISacramentu. ca*

MD mplll K
1 NEYO
1 HSVBITNORNE HEIGHTS

WIOG/Saginaw, MI*
PD: Jun;kun
1 BUBHA SPARXXX /YING YANG TWINS
KZHT/Salt Lake City, UT*
PD: Jeit McCariney
- Monre
15 JEANNIE ORTEGA /PAPOOSE
K EYED PEAS 1AJACK JOHRSON
CHAMILLIONAIRE VKRAYZIE BONE
KIXYISan Anielu ™

1 EM!NEM‘/NNEDOGG
9 TISYANU

7 BUBBA SPARXXX T/YING YANG TWINS

KELZ/San Arnonlo ™"
\9 DM( VANKEE
1 BLACK EYED PEAS 1AJACK JOHNSON

KXXM/San Antonio, TX*

KHTS/San Dlegn CA*
PD: .llmmy

KSXYISanta Rosa, CA*
6 MARIAHCEEV

1 KEYSHIA COLE
PA\.I.A DEANDA 1/BABY BASH
ALL-AMERICAN REJECTS

XM Top 20 on 20/Satellite
9 DEMFRANCHIZE B0Y2
3 FRAY
1 KEYSHIA COLE
1 NEYO

WAEV/Savannah, GA
OM: Brad Kol

PD/MD: Cheis

APD: Russ Francis
DANIEL PUW ER
COLDPLA

CHRIS B‘WWN

KBKS/Seattle, WA*
OM/PD: Mike Preston
APD/MD: Marcus D.
1 DANIEL POWTER
PANICY AT THE DISCO

KHUFIShrevepnn LA*
MeCoy

PD Erlinr‘mnl
M0: Andrew “A.6." Gordon
No Adds

WNDV/South Bend, IN
PD: Casey Oanigls

1 MARCOS HERNANDEZ

KCLD/St. Cloud, MN
OM: Mait Senne

KSLZ/St. Louis, MO*
PD: Tommy Austin

MD: lelw.l
1 NICK LACHEY
NEYO

WNTQ/Syracuse, NY*

OM/PD: Tom Mitchell
APDMD: Jimmy Olsen
10 ALL-AMERICAN REJECTS

WWHTIScﬁacuse, NY*
PD: Butch Charles

MO: Jett Wise

No Adds

WHTF/Tallahassee, FL
OM: Doug Purtes

PD: Brian
25 SHAKIRA IWYCLEF JEAN
2 DEM FRANCHIZE 80YZ
2 NEYO
2 NICK LACHEY
1 BUBBA SPAROK tYING YANG TWINS

WFLZ/Tampa, FL*
APD; Kane
DANIEL POWTER

WMGl/Terre Haute, IN
PD; Chad Edwards

MD: Jamie Dawson

24 DANIEL POWTER

i TEDDY GEGER

13 SHAKIRA tWVYCLEF JEAN

WTWR/TuIedo OH*
za xmvs VS Pasco

WVKS/Toledo, OH*
OM/PD: BIll Michaels
APD/MD: Mark Andrews

1TAYSAS
1 NICK LACHEY
ALL-AMERICAN REJECTS

WKHOITraverse City, Ml
Soenea

M NKZKLAC
12 ALL-AMERICAN REJECTS

WPST/Trenton, NJ*
OM/PD: Dave McKay

D: Matt Sneed

6 CLICK FVE

4 COLOPLAY

1 DADDY YANKEE
0AR

KROQ/Tucson, AZ*
OM/PD: Tim Richands
WO: Chris Psters

NEYO

KHIT/Tu|sa oK*

ALL-AMERICAN REJECTS
DADDY YANKEE

E-40
JONAS BROTHERS
MARIAH CAREY

WWKZ/Tupelo, MS
OMPD: Rick Stevens
MO: Marc Allen
4 PUSSYCAT DOLLS /WILL LAM
ICKELBACK
3 DANEEL POWTER
2 ANNARALICK

1 SPEECH
1 GLOVEBOX

WSKS/Utica, NY
PD: Steve Lawrence

APDMD: Shaun Andrews
BUBEA SPARXXX tYING YANG TWINS

WLDI/W. Palm Beach, FL*
OM: Dave Destver

KWTX/Waco, TX
PD: Oarren Taylor
APDMO: John Dakes
NE-YO
NICK LACHEY

WIHT/Washington, DC*
PO: Jott i

MO: Albie
Ko Adds

KZCH/Wichita, KS*
OM: Lyman James

PD. P.

APD; Mat Mitchell

MD: Jo Jo Collins

o Adds

WBHT Wilkes Barre, PA*
PO/AMD: AJ.
2 NICK LACHEY

WKRZ/Wilkes Barre, PA*
DM Jim Rising

NICK LACHEY

WSTW/Wilmington, DE*
PD: John Wiison
APD/MD: Mike Rossi

1 BCKEYED PEAS LK RSN

COLDPLAY
GOLOFRAPP

WAZO/WiImmmon NC
PD' a

33 B0BI
5 ANNA NAL)CK
4 DANIEL POWTER

WI(SIIWmI;Ihesler, VA
ler

PD: JB Wilde

17 NICK LACHEY

15 SHAKIRA tWYCLEF JEAN

KFFM/Yakima, WA
OM: Ron Harris
PO/MO: Steve R

APD: Reesha
28 NICKELBACK

WHOT/Youngstown, OH*
PD: John Trout

19 HODBASTANK
12 CHRIS BROWN

‘POWEREDLT]

MEDIABASE

*Monitored Reporters
178 Totat Reporters

120 Total Monitored
58 Total Indicator

Did Not Report,
Playlist Frozen (7):
KDUK/Eugene, OR
WAZY/Lafayette, IN
WGIC/Cookeville, TN
WIFC/Wausau, Wi
WQGN/New London,
cT
WQQB/Champaign, IL
WYOT/Johnstown, PA

J
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CHR/POP

Stealin’ Rice:

KEVIN CARTER

kcarter@radioandrecords.com

How Jeremy

& Jimmy Get It Done

Two dudes who put the ‘Vice’ back in VP

ust in time for R&R’s magnificent, sweeping VP/Program-

ming-themed issue I was somehow able to track down, rope,
stun and restrain two of the busiest guys in our biz: Jeremy Rice,
Cox Radio Top 40 Format Coordinator and PD of WBLI/Nassau-
Suffolk, and Jimmy Steal, Emmis VP/Programming and PD of
KPWR (Power 106)/Los Angeles.

[ bet your initial reaction was “Jimmy
Steal? But he’s a Rhythmic guy.” I actual-
ly caught myself thinking the same thing,
but you have to keep in mind that back
when Steal was originally named PD of
Power, all the armchair quarterbacks and
alleged industry experts looked at him
and the “genius” who hired him, Emmis
Radio President Rick Cummings, and
said, “What the hell were they thinking?
Jimmy’s been a Pop guy his whole radio
life. What in God’s name possessed Cum-
mings to hire him at Power 106?”

You know how that story ended: Steal
survived all that nonsense and ended up
having the last laugh when the station
pulled the highest numbers in its history,
proving that format is secondary to pro-
gramming prowess. Then we all back-
pedaled and claimed that we knew all
along that he’d kick ass.

Beat The Clock

Sohow do Rice and Steal handle the 18
bazillion things that come at them every
day? “It’s real simple,” says Rice. “You
have 'A Parameters,” ‘B Parameters,” ‘Im-
mediately Important” and ‘Stuff That
Doesn’t Have to Be Done Immediately.’

//IE ] ll f ,

be fine. It's about time-management and
delegating and having people in the right
positions.”

Steal says, “One of the management
coaches said, ‘Having the ability to dis-
tinguish between what’s important and

278 vacdsT 5 RRETERADE R IENG,

“One of my PDs once said
he was too busy to get
back to me. I replied,
‘You’re responsible for how
many stations again?"”’

Jimmy Steal

RERPREESES R SF il T P
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what’s urgent is a great skill.” If you're in
a position like this, you figure that part
out in a hurry.”

Rice says. “Just plan ahead — really
plan your whole day, week and month.
See things big-picture, and have patience.
Do whatever’s important. It'll pay off as
far as having time off to relax at the end
of the day.

“What messes people up — and I've
been guilty of this too — is trying to fo-
cus on non-important and non-immedi-
ate things.

“I'ran a marathon
last year, and I bud-
| geted the time to run
at 6am or 7am every
B day. I was done by

M 8am, and I had the

whole day without
| having to worry
about it. If you work
out, get it out of the
way. You can’t go
out for two-hour lunches with record
guys.”

Steal says, “I can’t imagine how the
Greg Strassells, Marc Chases, Kevin
Weath-erlys and Pat Paxtons of the world

ith-a-myri i
handle it. I have 25 stations, and my day
is cram-packed.

"It affects everything you do because
the clock is your enemy, it’s not your
friend. You're always fighting the clock
in everything you do.

[ really do operate in a USA Today
world. I'm constantly giving and getting
relevant headlines and trying to point
people in the right direction and being the
best resource I can.

“At Emmis, we have awesome PDs,
and it’s not my desire or intention to pro-
gram their stations for them, but to help
them in areas where they need an addi-
tional opinion or resource.”

An E-Mail World

Steal tried to set up a formal schedule
in a grid pattern, but it quickly devolved
into a “mess pattern.” “People need you

Jeremy Rice

when they need you, and sometimes
when you have a slotted time, it’s either
not convenient for someone or there’s
nothing that’s really time-critical,” he
says.

“What's really helped facilitate posi-
tions like this is that we live in an e-mail
world. Voice mails are old school, because
people are asking you to return their call
— especially people from outside the
company, who, unfortunately, get priori-
tized down the ladder from the people
you work with — on tieir schedule.

“E-mail is so unobtrusive. You return
it when you can, and it’s in your inbox
until you answer it. You can give stuff
some thought. I think phone calls are go-
ing the way of the fax.”

Rice doesn’t like to use IM because it’s
unfocused, and he says he only uses it
when he needs to reach someone, well,
instantly. But, like Steal, he loves that e-
mail. “E-mail is great because it's 24/7,
but it also sucks on the weekends, when
you're trying to have a life,” he says.

This doesn’t mean, however, that he’s
adverse to some actual personal interac-
tion. “Market visits are very important,
because when you're listening to a sta-
tion, you develop a relationship with the
GM and the PD, and you really get to hear
the market,” he says.

“I do station monitors in person in each
market consistently. We also do some
over the phone or the Internet, but it’s
never the same because you don’t get the
real feel.”

However, the ability to stay constantly
connected can sometimes extend its tenta-
cles into one’s personal life (as evidenced
by Rice’s previous “sucks on the weekends”
line). In fact, Steal’s son’s teacher actually
ratted him out to Mommy recently.

“My wife pulled me aside before I went
to my kid’s Father-Son Day at school and
said, "When you
were at the holiday
pageant thing, the
teacher called me |
and said you were |
on your Blackberry |
the entire time you
were in Dylan’s |
class.If I geta phone |
call that you're on |
tre erry-dur— "
ing Father-Son Day,
it’s your ass.” You're never too old to get
yelled at. It used to be my mom, now it's
my wife.”

Delegating Is Key

Balance is key to Rice when scoring
some precious downtime. “I started do-
ing this national thing around 2000 or
2001, and it took a while, but I finally got
a routine down,” he says. “I schedule ev-
erything about three months in advance.

“I might leave on the 3pm flight back
from Jacksonville, and that’s my after-
noon drive. I can do two hours of unin-
terrupted computer work on the plane,
which [ absolutely love. I can get more
work done in two hours on an airplane
than I can in the office.

“When I get home I know when to stop.
You've got to turn it off and watch an epi-

wwWw americanradiohistorv com
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“When | get home |
know when to stop.
You've got to turn it
off and watch an
episode of 24 or open
a bottle of wine or
whatever.”

Jeremy Rice

b NI SR N AR A PN

sode of 24 or open a bottle of wine or what-
ever. | have a girlfriend, Iris, and, hopeful-
ly, a family if everything works out.

“We spent last Saturday running
around Long Island, doing a bunch of
‘couple things,” but on Sunday I was on
the computer for six or eight hours, try-
ing to get ahead for the spring book.”

Rice and Steal agree that leaning on the
other people in your work life is also ex-
tremely important. They say delegating
is key for any manager who needs to take
care of 80,000 things every day.

“You develop a bond and become con-
fident in their abilities,” Rice says.
“There’s always troubleshooting areas,
but the key is for people to not drop the
ball. You don’t want to ask people to do
things two or three times.

“I'm not a dictator, I'm just trying to
getjobs and projects done. If I ask for in-
formation, I expect to getitback in a cer-
tain amount of time. And I'm guilty of
dropping the ball, too, here and there,
just because I have 100 e-mails I'm look-
ing at.”

The Right Questions

“Know what you don’t know,” Steal
says, confusing us momentarily with Zen
mantras and chanting. “Hopefully, what
follows from that is that you're aware
enough to surround yourself with people
who do know what you don’t know.

“It sounds like a very basic manage-
ment tenet, but assembling teams and
getting them all on the right wavelength
and going in the right direction is a huge
part of the success of any great product.

“When [ first took this gig there was
period of trying to get people on the same
page, both locally, on the Power level, and
on the broader level, with the VP stripes.

“I have to give Rick Cummings credit
for setting me up right. He said some-
thing that I think of every day at work:
‘Nobody expects you to have all the an-
swers — that’s impossible. Help people
— the PDs locally and the GMs and who-
ever else — get to the right questions. As
a team, we all find the answers.” His sup-
position was right on: helping people
identify the right issues gets you to the
right answers.

" Also when I first started, I said to Marc
Chase, "Marg, I've got 25 stations; you've
got 100 gazillion. Give me a quick insight

Continued on Page 30
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Here's what JIMMY Steal, vp/Programming Emmis, has to say...
“We’ve been using radiovooc oo for years at power 106. It's

become an e€ssential tool for us in programming, request research, and now NTR.
radiovo0 000 is constantly innovating cool new features like ‘press 4 to
hear what’s playing now’, and dayparting, which are just great tools for Vibrant

listener interaction.”
I_radlor 0000 |

Who's doing www.radiovoodoo.com
?
Voodoo: Leading stations across America are using RadioVoodoo to answer
- their listeners' calls. When you use RadioVoodoo, you'll generate
MTV  WQHT NTR with each call, get valuable data on your audience, and make
KPWR KXJM your listeners happy by giving them a chance to be heard.
WNOU WVEE Check out our newest features:
| » What's Playing
KZLA WVAZ Automatically tell callers which songs are playing on your station.
WFNY KPRS » Text Messaging
Send and receive text messages to callers, at no cost.
WRKS WJR ’
_and over » In-Call Network |
00 marel | Mak_e money from every call through on-phone promotions from
300 more! | RadioVoodoo's national sponsors.

For more information, eontact Eyal Rimmon at 888-423-3003 or Marcella Turk at 972-820-9186

www americanradiohistorvy com
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CHR/POP TOP 50

March 24’ 2006 QF uu . . H E .. I . 'ED
B e me v W ERY MRS MEDIABASE
3 0 MARY J. BLIGE Be Without You (Geffen/ 7801 +354 615219 9 116/0 - .
4 e NATASHA BEDINGFIELD Unwritten (Epic/ 371 +347 561959 19 118/0 MOSTA DDED
1 3 NE-YO So Sick (Def Jam/IDJMG) M7 -644 485017 13 118/0 ARTIST TITLE. LABEL(S) NTE
2 4 BEYONCE' Check On It (Sany Urban/Columbia) 7156 -596 470145 19 118/0 DANIEL POWTER Bad Day (Warner Bros,) 2
5 6 KELLY CLARKSON Walk Away (RCA/RMG) 6648 +484 464219 12 119/0 NICK LACHEY What's Left Of Me (Jive/Zomba Label Group) 18
7 @ RIHANNA SOS (Def Jam/IDJMG) 6218  +508 468547 8 1200 | NEYO When You're Mad (Def Jam/DJMG) 18
10 @  JAMESBLUNT You're Beautiful (Custard/Atiantic) 5950  +557 441093 11 117j2 | BLACKEYEDPEAS flJ. JOHNSON Gone Going (A&M/nterscope) 16
2 @ SEANPAUL Temperature (VP/Adanti 5938 +1101  SAOTT1 B 11615 | entCAREY Say Something (Send/LIMG) 18
! emperature VF/Atlantic) * DADDY YANKEE Rompe (£/ Cartellnterscope) 12
g 0 CASCADA Everytime We Touch (Robbins) 5680 +280 388365 12 115/2 ALL-AMERICAN REJECTS Move Along (Doghouse/interscape) 11
6 10 FALL OUT BOY Dance, Dance /Isfand/i0JMG) 5532 289 399093 16  118/0 | DEMFRANCHIZE BOYZ Lean Wit It, Rock Wit It (So So Def/Virgin) 11
8 11 ALL-AMERICAN REJECTS Dirty Little Secret (Joghouse/interscope) 5202 433 387909 30 1150 | SHAKIRAHWYCLEF JEAN Hips Don't Lie (Epic/ 3
14 @  T-PAINfIMIKE JONES I'mN Luv (Wit A Stripper) ive/Zomba Label Group) 4372 +96 272535 9 1101 | TheCHRPopadd thresholdis applied tomonitored stations not alowed to report
. , . adds per their company policy: Songs that reach seven plays per week within
" 13 NELLY Grillz (Derrty/Fo’ Reel/Universal) 4220 -655 259729 13 11110 | aneairplay week. An sirplay weekis defined as Sunday through Saturday. Adds
13 14 PUSSYCATDOLLS Stickwitu (A&M/interscope/ 4143 -398 288561 23 120/0 from all uther programmers are still accepted at any play level.
17 @ STAIND Right Here (Flijp/Atlantic) 4048 +268 246933 15 95/4
15 16 CHRIS BROWN f/JUELZ SANTANA Run It (Jive/Zomba Label Group) 3759 -421 237342 25 118/0
18 @ PINK Stupid Girls /{ aFace/Zomba L abel Group) 3595 +29 210163 7 11411
21 @ CHRIS BROWN Yo (Excuse Me Miss) {/ive/Zomba L abel Group) 3514 +342 279819 8 105/4
16 19 EMINEM fINATE DOGG Shake That (Shady/Aftermath/Interscope) 3422 405 196819 12 108/0
20 @ PUSSYCAT DOLLS f/WILL.L.AM Beep (A&M/interscope) 3413 +81 256391 10 110/0 M OS T
23 @  SAVING JANE Girl Next Door (Universal Republic) 2835  +238 156024 17  94p INCREASED PLAYS
24 @ NICKELBACK Savin’ Me (Roadrunner/I0JMG) 2677 +499 153699 6 101/5 TOTAL
22 23 BLACK EVED PEAS Pumplt (A&Minterscope) 2432 541 174365 13 11100 | aanst mme wees) INCREASE
28 @ TEDDY GEIGER For You | Will Confidence) (Columbia/Sony BMG) 1997 +129 124456 8 912 SEAN PAUL Temperature (VF/Atlantic) +1101
27 25 JUELZ SANTANA There It Go (The Whistle Song) (Djplomat/Def Jam/i0JMG) 1748 127 133909 15  100j0 | DAMIELPOWTER BadDay Warmer Bros) +697
) JAMES 8LUNT You're Beautiful (Custard/Atiantic) +557
29 @ B0 BICE The Real Thing (RCA/RMG) 1656 +150 82740 1" 78/6 NICKELBACK Savin' Me (Roadrunner/iDJME) +499
30 @  SHAKIRA fIWYCLEF JEAN Hips Don't Lie (Epic) 1604 +470 162380 4 679 KELLY CLARKSON Walk Away (RCA/RMG) +184
35 @@  DANIELPOWTER Bad Day (Warner Bros.) 1528  +597 122574 3 83 :ﬂngg;m f&“ :ﬁf": ”'P; “‘:" ‘(;'e f%ﬂ i +;;‘2’
" ... Ms. New Booty (Purple Ribbon/Virgin +
26 30 JAMIEFOXX f/LUDACRIS Unpredictable (/RMG) 1519 -378 77597 8 76/0 DADDY YANKEE Rompe (£l Cartel/nterscope) +360
36 @ BUBBA SPARXXX f[YING YANG TWINS Ms. New Booty (Purple Ribbon/Virgin) 1299 +392 87069 3 53/8 MARY J. BLIGE Be Without You (Geffen) +354
38 @ ALL-AMERICAN REJECTS Move Along (Doghouse/interscope) 1130 +306 53104 2 67111
33 @ ROB THOMAS Ever The Same (Atlantic) 1070 +118 45450 6 54/4
34 @ KANYE WEST f/LUPE FIASCO Touch The Sky (Roc-A-Fella/Def Jam/IDJMG) 1037 +103 51694 4 54/2
40 @ DEM FRANCHIZE BOYZ Lean Wit It, Rock Wit It (So So Def/Virgin) 1009 +312 55409 3 4911
41 @ NICK LACHEY What's Left Of Me (Jive/Zomba Label Group) 975 +317 98723 2 67/18
43 @ DADDY YANKEE Rompe (£/ Cartelfinterscope) 876 +360 84362 2 46/12 NEW A CTIVE
37 38  JASON MRAZ Geek In The Pink /Lava/Atiantic) 874 -3 36263 6 5211 _ &
33 €D  FRAY Over My Head (Cable Car) (£pic/ 816 +80 34013 4 498 gﬂﬂ:ﬁﬂ Daa[;; /gifyif:/s ot a2
otal Plays: 309, Total Stations: 24, Adds:
1 .0.V.E. -
3 40  ASHLEE SIMPS.UN L.U V.E. (Geffen) o 728 360 34173 12 70/0 ANNA NALICK Breathe (2 AM) (Columbis)
46 @ MATISYARU King Without A Crown (Or Music/Epic) 670 +130 47145 3 a2 Total Plays: 267, Total Stations: 26, Adds: 4
@ HOOBASTANK If | Were You (/sland/iDJMG) 585 +174 17643 1 4816 KEYSHIA COLE Love /A&M/Interscape)
42 43 RELIENT K Who | Am Hates Who I've Been (Gotee/Capital) 579 52 27904 18  86/0 | Total Plays: 267, Total Stations: 12, Adds: 4
43 44  TRINAIKELLY ROWLAND Here We Go /Slip-N-Slide/Atlantic) 571 A1 28232 19 28/ | MARCOSHERNANDEZ The Way | Do Uitrax/TVT)
[25) PARKER ANGEL Let U Go (BlackGround/Universal) 570 2 2s345 2 agy | |viePays 216 Totl Staions: 15 Adds |
4 e — LR LR s ¥ BLACK EYED PEAS flJACK JOHNSON Gane Going /4&Mterscape)
32 46  GWEN STEFANI Crash (interscope) 563 -519 21001 10 105/0 Total Plays: 194, Total Stations: 27, Adds: 16
@ NE-Y0 When You're Mad (Def Jam/IDJMG) 550 +235 55679 1 50/18 GOLDFRAPP Och Lala /M:{te/EML‘)
50 @ ALY&AJ. Rush Hollywood 523  +23 18838 2  38/4 L";ﬂl‘;';\'a‘g 730‘3[83‘3"(‘;"151 1//5'/:2;}%/
ay Something (Islan
45 43  GOO GOO DOLLS Better Days (Warner Bros.) 494 -49 26850 9 220 Total Plays: 124, Total Stations: 21, Adds: 16
@ BOW WOW Fresh Azimiz (Sony Urban/Columbial 490 +192 21712 1 26/5 HAWTHORNE HEIGHTS Saying Sorry (Victary)
120 CHR/Pop reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week Total Plays: 102, Total Stations: 14, Adds: 6
of 3/12-3/18. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart unless a song has not yet reached the top 20. If after 20 weeks, the record is not in the Songs ranked by total plays
top 20 and has two consecutive weeks of decreased plays, the song is then categorized as recurrent. Most Added is the total number of new adds officially reported to R&R - -
by each reporting station. Songs unreported as adds do not count toward overali total stations playing a song. Most increased Plays lists the songs with the greatest week- Station playlists for all R&R reporiers are available
to-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH on the web at www radigandrecords.com.
number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records.
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CHR/POP TOP 50 INDICATOR

March 24, 2006

ek WEE  aRmST TTLE LABEL(S) PoArS PLAYS AJ%%?{IEE
1 1 NE-YO So Sick (Def Jam/IDJMG) 3476 -130 56931
2 o KELLY CLARKSON Walk Away (RCA/RMG) 3387 +109 54785
4 e MARY J. BLIGE Be Without You (Geffen/ 3356 +95 55783
5 o NATASHA BEDINGFIELD Unwritten (Epic/ 3178 +68 52311
7 0 RIHANNA SOS (Def Jam/IDJMG) 2959 +234 50025
3 6  BEYONCE' Check Onlt (Sony Urban/Columbia) 2912 -358 46575
9 0 JAMES BLUNT You're Beautiful [Custard/Atiantic) 2846 +335 43125
8 0 CASCADA Everytime We Touch (Robbins) 2673 +98 44145
6 9  FALL OUT BOY Dance, Dance (/sland/IDJMG) 2462 2713 39384
10 10  ALL-AMERICAN REJECTS Dirty Little Secret (Joghouse/Interscape) 2162 -57 32862
13 m PINK Stupid Girls /LaFace/Zomba Label Group) 2028 +172 33217
14 @ STAIND Right Here (Fljp/Atlantic/ 2027 +181 33125
15 @ T-PAIN fIMIKE JONES I'm N Luv (Wit A Stripper) (Jive/Zomba Label Group) 1829 +114 28478
20 @ SEAN PAUL Temperature (VP/Atlantic) 1782 +399 27625
12 15 NELLY Grillz (Derrty/Fo’ ReelfUniversal) 1725 211 26048
n 16 PUSSYCAT DOLLS Stickwitu (4&M/interscope) 1649 -303 27662
18 Q PUSSYCAT DOLLS f/WILL.1.AM Beep (A&M/Interscope) 1545 +79 24054
21 @ CHRIS BROWN Yo (Excuse Me Miss) (ive/Zomba Label Group) 1530 +166 23484
23 @ NICKELBACK Savin' Me (Roadrunner/IDJMG) 1510 +233 25702
19 @ SAVING JANE Girl Next Door (Universal Republic) 1478 +58 21922
17 21 EMINEM fINATE DOGG Shake That (Shady/Aftermath/interscope) 1187 317 16402
22 22 BLACKEYED PEAS Pump It /A&M/Interscope) 1097 -203 15874
26 @ TEDDY GEVGER For You | Will (Confidence) (Columbia/Sony BMG) 897 +93 14767
33 @ DANIEL POWTER Bad Day (Warner Bros.) 847 +374 15562
24 25 RAY J One Wish (Knockout/Sanctuary) 784 -277 12402
32 @ SHAKIRA f/\WYCLEF JEAN Hips Don't Lie /Epic/ 694 +211 12053
29 @ BO BICE The Real Thing (RCA/RMG) 643 +79 12356
36 @ ALL-AMERICAN REJECTS Move Along (Doghouse/interscope) 611 +204 10655
30 @ ROB THOMAS Ever The Same (At/antic) 592 +67 11156
25 30  JAMIE FOXX fILUDACRIS Unpredictable (/RMG) 592 -236 9160
34 @ KANYE WEST f/LUPE FIASCO Touch The Sky (Roc-A-Fella/Def Jam/IDJMG) 518 +70 8203
28 32  JUELZ SANTANA There It Go (The Whistle Song) (Djplomat/Def Jam/IDJMG) 435 -165 5744
27 33  GWEN STEFANI Crash fInterscope) 429 -305 5480
39 €D  FRAY Over My Head (Cable Car) (Epic/ 386 +90 7408
43 @ BUBBA SPARXXX f/YING YANG TWINS Ms. New Booty (Purple Ribbor/Virgin) 374 +179 6285
37 @ ASHLEY PARKER ANGEL Let U Go (BlackGround/Universal) n +12 5324
K] 37  RELIENT K Who | Am Hates Who I've Been (Gotee/Capitol) 369 124 4363
46 @ NICK LACHEY What's Left Of Me (Jive/Zomba Label Group) 360 +172 6425
38 @ JASON MRAZ Geek In The Pink (Lava/Atlantic) 349 +37 6508
@ HOOBASTANK If | Were You (Island/IDJMG) 277 +143 5434
@ DEM FRANCHIZE BOYZ Lean Wit It, Rock Wit It (Se So Def/Virgin) 224 +154 4679
40 42  MADONNA Sorry (Warner Bros.) 217 -27 4227
45 @ CHRISTEN J First In Line (Crystal Teardrop/ 210 +21 3757
@ NE-YO When You're Mad (Def Jam/IDJMG) 196 +58 3394
@ DADDY YANKEE Rompe (£/ Cartel/Interscope) 194 +63 3770
50 @ CRINGE On And On (Listen/ 192 +35 3463
@ BON JOVI Who Says You Can’t Go Home /Is/and/ID.JMG) 191 +42 5494
49 @ GORILLAZ Dare (Virgin) 183 +5 2116
35 49  ASHLEESIMPSON L.O.V.E. (Geffen) 182 -250 2163
42 50 GO0 GOO DOLLS Better Days (Warner Bros.) 176 -50 3025

WEEKS ON  TOTAL STATIONS/
ADDS
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3712
36/0
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42113

22/0
3217
2913
3617
291
250
29/4
1710
191
2313
257
18/0
15/0
2319
201
1912
18/9
110
101

18/10

15/7
11j0
5/0

10/0
10/0
10/0

58 CHR/Pop reporters. Songs ranked by total plays for the airplay week of Sunday 3/12 - Saturday 3/18.
© 2006 Radio & Records

MOST ADDED’
ARTIST TITLE LABEL(S) ADDS
DANIEL POWTER Bad Day (Warner Bros.) 13
NE-YO When You're Mad (Def Jam/IDJMG) 10
NICK LACHEY What's Left Of Me (Jive/Zomba Label Group) 9

DEM FRANCHIZE BOYZ Lean Wit It, Rock Wit It (So So Def/Virgin) 9
ALL-AMERICAN REJECTS Move Along Doghouse/interscope) 1
SHAKIRA f/WYCLEF JEAN Hips Don't Lie f£pic/ 7
BUBBA SPARXXX... Ms. New Booty (Purple Ribbon/Virgin/ 7
DADDY YANKEE Rompe £/ Cartel/interscope) 1
SEAN PAUL Temperature (VP/Atlantic) )
K. WEST #L. FIASCO Touch The Sky /Roc-A-Fella/Def Jam/DJMG) &
BLACK EYED PEAS f/J. JOHNSON Gone Going /A&M/interscope) 4

GLOVEBOX Superstar (Baria/ 4
NICKELBACK Savin' Me (Roadrunner/IDJMG/ 3
BO BICE The Real Thing (RCA/RMG) 3
FRAY Over My Head (Cable Car) (Epic/ 3
MATISYAHU King Without A Crown (Or Music/Epic/ 3
PAUL WALL Girl (SwishaHouse/Asylum/Atiantic) 3
MARCOS HERNANDEZ The Way | Do [Ultrax/TVT) 3
SPEECH Esmerelda (Bluhammock) 3
MARIAH CAREY Say Something (Isiand/iDJMG) 3
MOST
INCREASED PLAYS

TOTAL

PLAY
ARTIST TITLE LABEL(S) INCREASE
SEAN PAUL Temperature (VP/Atlantic) +399
DANIEL POWTER Bad Day /Warner Bros.) +374
JAMES BLUNT You're Beautiful (Custard/Atlantic/ +335
RIHANNA SOS (Def Jam/IDJMG) +234
NICKELBACK Savin' Me (Roadrunner/IDJMG) +233
SHAKIRA f/WYCLEF JEAN Hips Don't Lie (Epic/ +211
ALL-AMERICAN REJECTS Move Along (Doghouse/Interscope) +204
STAIND Right Here (Fiip/Atiantic) +181
BUBBA SPARXXX... Ms. New Booty (Purple Ribbon/Virgin)  +179
PINK Stupid Girls {LaFace/Zomba Label Group) +172

NICK LACHEY What's Left Of Me (Jive/Zomba Label Group) ~ +172
CHRIS BROWN Yo (Excuse Me Miss) (Jive/Zomba Label Group) +166
DEM FRANCHIZE BOYZ Lean Wit It, Rock Wit It (So So DefVirgin) +154

HOOBASTANK If | Were You (/sland/lDJMG) +143
T-PAIN {{MIKE JONES I'm N Luv... (Jive/Zomba Label Group)  +114
KELLY CLARKSON Walk Away (RCA/RMG/ +109
CASCADA Everytime We Touch [Robbins/ +98
MARY J. BLIGE Be Without You /Geffen/ +95
TEDDY GEIGER For You | Will (Confidence) (Columbia/Sony BMG) +93
FRAY Over My Head (Cable Car} /Epic/ +90
PUSSYCAT DOLLS f/WILL.LAM Beep (A&M/interscope) +19
BO BICE The Real Thing (RCA/RMG) +79
K. WEST flL. FIASCO Touch The Sky fRoc-A-Fella/Def Jam/DJMG)  +10
NATASHA BEDINGFIELD Unwritten (Epic/ +68
ROB THOMAS Ever The Same (Atlantic/ +67
DADDY YANKEE Rompe (£/ Cartellinterscape) +63
SAVING JANE Girl Next Door (Universal Republic) +58
NE-YO When You're Mad (Def Jam/IDJMG) +58

BLACK EYED PEAS f/J. JOHNSON Gone Going /A&M/nterscope/ +45
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~
ﬁtgﬂmM”sm ”0’” ,Ai_merica 's Best Testing CHR/Pop Songs 12 +
n WOTIE or The Week Ending 3/3/06
b w w W
Artist Title (Label) TW tW  Famil. Burn 12-17 18-24 25-34
KELLY CLARKSON Walk Away (ACA/AMG) 401 418 97% 20% 394 420 400
RIHANNA SOS (Def Jam/IDJMG) 394 387 92% 20% 400 400 389
CASCADA Everytime We Touch (Robbins/ 394 392 91% 24% 389 388 366
KELLY CLARKSON Because Of You (RCA/RMG) 392 407 99% 55% 371 397 390
NATASHA BEDINGFIELD Unwritten (Epic/ 392 396 9% 29% 383 371 408
ALL-AMERICAN... Dirty Little Secret (Doghouse/interscope)3.86 398 97% 36% 3.97 388 397
NICKELBACK Savin' Me (Roadrunner/IDJMG/ 3.81 ~ 1% 12% 403 365 3.88
PINK Stupid Girls (LaFace/Zomba Label Group/ 380 392 92% 16% 360 373 372
SAVING JANE Girl Next Door (Universal Republic) 375 392 74% 16% 396 360 367
FALL OUT BOY Dance, Dance (/sland//DJMG) 370 387 96% 38% 383 375 351
MARY J. BLIGE Be Without You (Geffen/ 368 363 92% 28% 382 359 382
JAMES BLUNT You're Beautiful (Custard/Atlantic) 363 362 98% 35% 363 358 388
BLACK EYED PEAS Pump It (A&M/interscape) 363 356 95% 31% 345 366 3.95
SEAN PAUL Temperature (VP/Atiantic) 361 349 89% 27% 385 372 1355
GWEN STEFANI Crash (/nterscape/ 360 343 9%0% 24% 362 359 349
STAIND Right Here (Flig/Atlantic/ 356 364 83% 28% 386 356 3.25
TEDDY GEIGER For You | Will... (Columbia/Sony BMG) 3.56 - 51% 16% 4.07 342 340
PUSSYCAT DOLLS f/WILL.I.AM Beep (A&M/interscope) 3.52 343 85% 27% 354 368 342
| PUSSYCAT DOLLS Stickwitu (A&M/interscope/ 351 342 98% 56% 338 355 338
BEYONCE' Check On It (Sony Urban/Columbia) 350 348 98% 53% 326 343 3.46
' NE-YO So Sick (Def Jam/IDJMG) 338 343 93% 25% 376 324 320
C. BROWN f{J. SANTANA Run It (Jive/Zomba Label Group/3.31 354 96% 60% 352 3.17 3.18
l EMINEM fNATE DOGG Shake That Shady/Aftermathinterscope) 3.31 329 83% 34% 337 351 33
CHRIS BROWN Yo... (ive/Zomba Label Group) 319 310 82% 32% 353 315 314
JUELZ SANTANA There It Go... (Djplomat/Def JamiDJMG/3.14  3.00 92% 49% 360 325 278
NELLY Grillz (Derrty/Fo’ ReelfUniversal) 313 314 92% 46% 351 330 294
MARIAH CAREY Don't Forget About Us fisiandg/i0JMG) 389 310 98% 63% 294 308 3.10
RAY J One Wish (Knockout/Sanctuary) 309 314 93% 47% 335 281 313
JAMIE FOXX f/LUDACRIS Unpredictable (J/AMG/ 2.95 - 1% 3% 311 304 256
Tolal sample size is 310 respondents. Total average favorability estimates are based on a scale of 1-5. {1=dislike very much, 5 = like very
much). Tolal familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of
respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is based
on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the formalt/music preference.
t RateTheMusic.com resuits are not mveant to replace callout research. th€ results are intended to s_how opinions of panicipa(zts on the the
Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for lacal radio stations by
ualling 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks.
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KRR CHR/POP TOP 30
CANADA
WK WEK  ARTIST TITLE LABEL(S) PAS  elais ARt sTATONs
i o RIHANNA SOS (Def Jam/IDJMG) 429 +1 6 1140
4 9 NATASHA BEDINGFIELD Unwritten (Sony BMG) 399 +20 12 11/0
2 3 NE-YO So Sick (Def Jam/IDJMG) 398 -20 1" 710
3 4 MARY J. BLIGE Be Without You (Geffen/ 396 4 7 9/0
5 e KELLY CLARKSON Walk Away (Sony BMG) 387 +16 8 10/0
6 0* NICKELBACK Savin' Me (Roadrunner/EMI Music Canada) 368 +11 9 10/0
7 o FALL OUT BOY Dance, Dance (/sland/i0JMG) 364 +20 10 9j0
10 o PINK Stupid Girls (Laface/Zomba Label Group) 329 +33 6 1200
1 9 MADONNA Sorry (Warner Bros.) 312 1 g 110
8 10 BEYONCE' Check On It (Sony Urban/Columbia) 310 14 17 9/0
17 m SEAN PAUL Temperature (VP/Atlantic) 298 +56 10 101
14 @ PUSSYCAT DOLLS f/WILL.I.AM Beep /A&Myinterscape) 276 +32 4 6/0
13 @ EMINEM ... Shake That (Shady/Aftermath/interscope) 276 +19 7 5/0
16 @ JAMES BLUNT You're Beautiful (Custard/Atlantic) 264 +21 18 80
15 @* HEDLEY Trip (Universal Music Canada) 245 +1 1 1001
19 @ RELIENT K Who | Am Hates Who I've Been (Gotee/Capitol) 240 +30 7 710
18 @ CASCADA Everytime We Touch (Robbins) 235 +23 5 40
9 18 BLACK EYED PEAS Pump It (A&M/interscope) 231 -88 12 8/0
25 @* ROSETTE Uh-Oh (Shred/RockSTAR/Nevada) 205 +35 3 6/0
12 20 ALL-AMERICAN .. Dirty Little Secret (Doghouse/interscape) 187 -61 14 11/0
28 @ CHRIS BROWN Yo (Excuse Me Miss) (Sony BMG/ 190 +34 5/0
23 €D BIANCA Vegas RockSTAANevads) 183 +12 6/0
30 @* CARL HENRY Little Mama (DEP/Universal) 170 +19 6/0
20 24.d¢ REX GOUDIE Run (Sany BMG Music Canada) 163 -27 1" 5/0
@ T-PAIN f/MIKE JONES I'm N Luv... (Sony BMG) 151 +40 1 40
21 26 NELLY Grillz (Derrty/Fo’ ReeliUniversal) 149 -36 8 5/0
27 27 ¢ ROSETTE Crushed (Shred/RockSTAR/Nevada) 143 -15 18 8/0
- 28 COLDPLAY Talk (Capitol) 136 -1 ] 5/0
24 294 MELISSA O'NEIL Let It Go (Somy BMG Music Canada) 117 -54 12 30
@ SHAKIRA fIWYCLEF JEAN Hips Don't Lie (Sany BMG) 114 +43 1 51
14 Canadian CHR reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks.
Songs ranked by total plays for the airplay week of 3/12-3/18. Bullets appear on songs gaining plays or remaining flat from
previous week. If two songs are tied in tota! plays, the song with the larger increase in plays is placed first. Songs betow No.
15 are moved to recurrent after 20 weeks on the chart. © 2006 Radio & Records. * Indicates Cancon.
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Stealin’ Rice: How Jeremy....
Continued from Page 26

“Having the ability to
distinguish between what’s
important and what’s
urgent is a great skill. If
you’re in a position like
this, you figure that part
out in a hurry.”

Jimmy Steal

on how do you do it?” One of the things
he said to me was, ‘Jimmy, you have to ac-
cept the fact that on any given day at any
given time, you're screwing somebody
over. Just try to space apart the people
you're screwing over. There’s always a
need for you, and you can’t always fulfill
those needs, so make sure you at least
space apart the people you leave waiting.””

The Guy Behind The Guy

Who are the silent heroes standing be-
hind these guys, backing them up and
making it possible for them to be masters
of their domains while still programming
their own flagship stations?

30 ® Radio & Records March 24, 2006

“Nancy Cambino is our OM at WBL.I,
and I couldn’t program the station with-
out her,” Rice says. “She gets so much
done in her operations role, and she’s
very important and essential to the pro-
gramming of this radio station.

“We also just hired Gabrielle Vaughn
from WPST/Trenton, NJ as the new MD
because L] Lovely is now wearing lovely
business suits and is going to be very suc-
cessful in sales. Gabrielle is also going to
do middays.

“Breaking in new people and starting
a new routine are just part of it. Gabrielle’s
a smart person, and she’ll learn quickly.
Once you're on the team, you're rolling
and playing the game.”

Steal says, “A big hats-off to two
groups of people: our PDs, whom [ hon-
estly feel are the best PDs in the business,
and my support crew at Power, who al-
low me to spend some time with these
PDs, helping them with their products.
If we didn’t have great PDs around the
country and a great crew at Power, it'd
be too tough.”

“If the day ever comes when I get to
program one station at a time again,
watch out, because without the challenge
of juggling all these stations, I could pro-
gram one in my sleep.

“One of my PDs once said he was too
busy to get back to me. I said, “You're re-
sponsible for how many stations again?””

ARTI
LageL: Columbia

By MIKE TRIAS/ASSOCIATE EDITOR

he Jonas Brothers — 13-year-old
Nicholas, 16-year-old Joseph and 17-
year-old Kevin — belong to a very mu-
sical family. When Columbia Records
execs heard Nicholas’ voice,
they began planning a solo
album for the youngster.
Excited, the brothers began
writing songs together to be
considered for the project.
That’s when the ball really
started rolling. The broth-
ers auditioned for the label
as a group, and, as Kevin
says, “All three of us were
signed pretty much on the
spot as The Jonas Brothers.”
“Mandy,” their first single, tells the tale
of a mutual friend whose mother, a sign
language teacher, taught her to sign so
she could fulfill her dream of working
with the hearing impaired. “We were
writing songs one day and decided we
wanted to write about something really
nice, so we wrote a song about Mandy,”
says Nicholas. “She’s the nicest girl you

wwWw americanradiohistorv com

will ever meet.” This week listeners to
WEZB/New Orleans and KHTT/Tulsa
have the pleasure of meeting the musical
manifestation of “Mandy.”

The boys’ debut album, It’s About Time,
hits stores May 2. Nicholas explains that
the CD earned its name “because so many
of our songs seem to deal with different
aspects of time.” Cases in point: "6
Minutes,” “7:05” and “Time for Me to Fly.”

Speaking of flying, one lucky winner
who enters a contest on CosmoGIRL.com
will be flown to New York to meet The
Jonas Brothers. The best
part is the winner will also
have a song written about
her and performed live by
the Jonases at a show.

Naturally, the brothers’
bond as a band is strong.
“You have a security that
everything is going to be OK,
even when you mess up,”
says Nicholas.

Kevin says, “When we
write a song, we get in a triangle. I start
playing the chords that we’ve chosen over
and over, and then we'll keep going
around in a circle until we have figured
out the lyrics for our song.”

Maybe Joseph sums up the key to their
future longevity best. “We're brothers, so
it’s not like if we got upset at each other,
we could be like, ‘Well, T quit,” he says.
“They're still my brothers.”
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Team Stevens

What makes Jay Stevens a winner?

f you watch the ratings in Washington, DC, it’s hard not to

notice WPGC’s winning streak. That station and others, such
as WVEE/Atlanta, WLLD/Tampa, WPEG/Charlotte, WJHM/Or-
lando, KXBT/Austin, WMBX/West Palm Beach, WBLK/Buffalo
and WZMX/Hartford, benefit from CBS Radio VP/Programming
Jay Stevens’ knowledge and expertise.

Beyond his ratings success, Stevens’
greatness can be measured by the many
programmers and personalities who have
absorbed his knowledge and are now ap-
plying it and experiencing success of their
own. I spoke with some of his former em-
ployees, who shared what they learned
from Stevens and gave some insight into
why he’s one of the best.

Big Tigger
V}, BET; syndicated personality, Live
in the Den With Big Tigger

When Big Tigger came to WPGC in 1994
he was an intern, and when he left in 2000
he was hosting afternoons and working on
BET’s Rap City. Now he has his very own
syndicated weekly program and hosts
BET’s 106 & Park.

Tigger says of his early days at WPGC,
“Iwas an intern trying to get on the air, and
I followed Jay around the station at every
chance, offering to be Silly Putty that he
could mold into a star.

“I called his home and informed his wife
that she should encourage Jay to hire me
because it would ensure their family’s fu-
ture prosperity. He finally hired me, and the
rest is history.”

The lessons Tigger learned from Stevens
during his time at WPGC helped Tigger
develop into the personality he is today. The
most important of those lessons was that
music is the star. “Jay says that 95.5 times a
day,” says Tigger. “That, and always be pro-
fessional were the most important lessons
Ilearned from him.

“His passion is evident. This is not just a job
or a career for him; he lives this every minute
of his existence. He has a formula, and he rolls
with it. He is very creative and focused.”

Reggie Rouse
PD, WVEE (V-103) & WAOK/Atlanta;
Executive Producer, Live in the Den
With Big Tigger

While at WPGC from 1997-2005, Rouse
wore many hats. He produced The Donnie
Simpson Morning Show, served as Asst. PD
and was eventually promoted to OM. Last
year he was named PD of Atlanta’s V-103
and has since made this super heritage sta-
tion even stronger. In the fall 2005 book

-WVEE ranked No. 1 12+ and 18-34.

Rouse utilizes two philosophies he learned
from Jay Stevens. “Be topical, and urgency is
the key,” he says. “The Sopranos debuted

March 12, and on March 13 I was on the air
with Sopranos V-103 drops. That's being topi-
cal, that's paying attention to the urgency of
things. A lot of radio stations and program-
mers, regardless of format, don’t get that, and
theyre caught flat-footed when they run up
against someone who
does.

“Jay is really fo-
cused on what he
does. His thinking is
out of the box, and
he’s not your typical
cookie-cutter PD. |
don’t think he gets the
recognition he de-
serves. | say that be-
cause he’s basically a ~ Jay Stevens
Rhythmic PD at an Urban station. I don't
know if the Urban world gives him the credit
he deserves, and I don’t know if the Rhyth-
mic world gives him the credit he deserves.

“He pays attention to his craft, studies,
always looks to get better and finds ways
to make the station better and to make him-
self a smarter programmer. He's hired good
people and groomed them well, and he’s
allowed those people to take care of busi-
ness and do what they need to do.

“I've said to Jay, "You've done pretty good.
You've got me, the PD of V-103, whom you
groomed, and Thea Mitchem, the OM for
Clear Channel/Philadelphia. Maurice De-
Voe is programming now in Kansas City, and
there’s Sarah O’Connor and Adimu. You've
got all these people coming from the same
camp, and that’s pretty good.’

“The good thing for me was that Jay let
me handle the day-to-day operation of
WPGC once he became VP. He still had his
hand in things, but he pretty much let me
run the station. If I made mistakes, he’d cor-
rect me. We would disagree at times, but the
bottom line is, we took care of business and
made things happen.”

Thea Mitchem
OM, Clear Channel/Philadelphia

Mitchem started her radio career in 1991,
at Hampton University’s WHOV. Four
years later she interned at WPGC, picking
up experience in almost every department
and eventually working her way up to MD.
She departed in 2001 to take her first stab at
programming, at Infinity Urban WXYV
(X105.7) /Baltimore.

The station gave heritage Urban WERQ
(92Q)/Baltimore great competition but was

WHEN G.0.A.T.S COME TOGETHER LL Cool J, one of the greatest rappers of all time,
recently met CBS Radio VP/Programming Jay Stevens, one of DC's greatest PDs of all time. Seen here
(I-r) are Stevens, LL Cool J and Def Jam Mid-Atlantic Regional Promotion Manager Nicki Farag.

- K

flipped to FM Talk a year later. Mitchem re-
mained on board but then accepted the po-
sition of Director/Urban Programming for
Clear Channel/Philadelphia. Last month
she was promoted to OM for the cluster.
Three of the stations Mitchem works with
have direct competitors, and her years
working with Stevens have prepared her for
battle.

“The school of 'PGC taught me how to
deal with competitive battles,” she says. I
thrive on it. I enjoy it. I look forward to it.
It's fun and exciting for me. I learned all that
at WPGC, and a lot of other lessons from
Jay: how to be a good leader; how to be a
great role model; and the importance of
hard work, dedication and a ‘make it hap-

_pen’ attitude, which is classic Jay Stevens.

“He’s the kind of person who never gives
up. He perseveres. He's also really good at
rallying the troops and making you believe
in the vision of the station. You would go
into battle with him any day. He makes you
want to be on the front lines with him. He’s
very good at motivating his people, and,
therefore, people are really loyal to him.

“When I would ask to learn Selector or to
put a marketing plan together or to put to-
gether our spring promotion, he would take
the time to stop and teach me what he knew
even though those things weren’t part of my
job description. He was very encouraging.

“If someone gave a compliment about
you to him, he took it as a personal reflec-
tion upon him. He was proud of you, and
you wanted to make sure that you succeed-
ed so he could continue to be proud of you,
because you could tell that he wanted you
to be successful.

“When someone looks at you that way it
makes you work that much harder because
you don’t want to let him down, and you
want to be all that you can be and that he
thinks you can be and live up to the stan-
dard that he has set.

“One thing about WPGC — and Jay ex-
emplifies it — is that the bar is set extreme-
ly high. Everyone at WPGC works at a high
level all the time, and if you don’t, you don’t
make it. The culture is all about going above
and beyond to make things happen and
going the extra mile.

"Jay takes it very seriously. He's a true ra-
dio guy. He's in it because he loves radio. He's
notinit to geta record deal or to go into A&R;
he’s in it for radio. That’s his passion. There’s
no talk about phase two of his career, where
he moves over to the record side or television.

“Jay is also willing to admit when he
doesn’t have the answer. He's willing to say,
‘Tdon’t know, but I'm going to find the an-

wwWw americanradiohistorv com
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swer.” He’s willing to say, “That didn’t work,
so let me come back and rework it.” His ego
is not so big that he can’t reflect and look at
what he’s done and say, ‘What can I do bet-
ter?’

“That allows you to continue to grow and
evolve as a program director. If you stay
with what you learned 15 years ago and
those are your fundamentals and you're
never going to change, you'll not change
your way right out of the game.

“Jay is the opposite. He’s always learn-
ing, growing and evaluating what he does,
what the station does and the direction of
the station. He’s able to change with the
times as much as the times change.”

Damon Williams

VP/Programming & Production,
Music Choice

Williams spent 1994-96 as PD of WPGC-
AM (Flavor 1580)/Washington and later
programmed against Jay Stevens at Radio
One’s crosstown WKYS. A better opportu-
nity presented itself at Music Choice, and
that’s where he’s currently employed.

“I learned from Jay how important it is
to create and protect your station’s image,”
he says. “He values being first and top-of-
mind with his audience. 'PGC always
sounded better than everybody else because
the promos and imaging were so hot.

“Jay’s planning and approach to building
his team made him different from every oth-
er PD I've worked for. So much talent has
come through 'PGC because of his ability to
recognize talent. He's been a success for a
long time because he listens to his audience.
He understands the importance of feedback
and research, and he knows how to use it.”

Sarah 0’Connor

Marketing & Music Director, WPHI
(100.3 The Beat)/Philadelphia

O’Connor has had a few stints at
WPGC. She first came on board as an in-
tern in 1996, then worked part-time for a
year in 1997 and was named MD in 2002
after Thea Mitchem departed for Balti-
more. Two years later O’Connor headed
to WPHI as Marketing & Music Director.

“The most important thing I learned is
that music is the star — period,” says
O’Connor. “Jay is relentless. He does not
program his station or function as if he is
the No. 1 station in the market. He has the
drive and passion of a PD trying to win. His
attention to detail is incredible.

Continued on Page 33
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LAST THIS TOTAL ‘- TOTAL WEEKSON  TOTAL STATIONS/
WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS Au%%rcs CHART ADDS MED[ AB ASE
3 0 DEM FRANCHIZE BOYZ Lean Wit It, Rock Wit It (So So Def/Virgin/ 5808 +299 691065 1 82/0
1 2 MARY J. BLIGE Be Without You (Geffen/ 5807 -32 638792 16 841 MOS TA DDED'
2 3 CHRIS BROWN Yo (Excuse Me Miss) (/ive/Zomba Label Group) 5426 -103 547683 12 83/0
4 4 TPAINIMIKE JONES I'mN Luv (Wit A Stripper) Wive/Zomba Label Group) ~ 8674 -335 393754 13 g4jg [ ASTTmEUEE . 408
8 @  SEANPAUL Temperature (VP/Atiantic) 4647  +446 625407 12 goj | VOUSHORT Blow The Whistle (Shortuiie/Zomba Label Group) 21
@  BUBBASPARXXX fIYING YANG TWINS Ms New Booty Pupk Ribbon¥igiy 4616 +216 413318 14 g3jp | - JON&THEERSTSIDE BOVZ Snap Ya Fingers (717) 5
! 5. Now Booty Pl Rishon/Virgi) * J 8310\ FIELD MOB fICIARA SoWhat (DTP/Getfen) 2
5 7 NE-YO So Sick (Def Jam/DJMG) 4175 -683 405160 17 82/0 Q AMEY f/JAZZE PHA Forever Girl (BlackGround/Universal) 16
6 8  BEYONCE' Check On It (Sony Urban/Columbia) 3748 713 315821 18 7500 PAULA DEANDA #{BABY BASH Doing Too Much w/AHG) 14
12 €@  CHAMILLIONAIRE f/KRAYZIE BONE Ridin (Universal 3306 +630 2571120 10 75(6 | MNSSYELUOTT WeRun This (Gold Mind/Violsto/Atlontic) 12
@  KEYSHIA COLE Love (A&M/interscope) 3 47 319836 7 62 | |ONGJOC G Down Bad Boy/Atiantc 0
n ove interscope, LU 8 I AK'SENT f/BEENIE MAN Zingy (Capitol) 3
8 11 NELLY Grillz (Derrty/Fo’ ReelfUniversal) 3139 -621 306057 21 83/0 NICK CANNON Dime Piece (Motown/Universal) 8
10 12 JAMIE FOXX fILUDACRIS Unpredictable (/AMG) 2860 357 346327 15 810 THREE 6 MAFIA Poppin’ My Collar (Sony Urban/Columbia) 8
13 @ BOW WOW Fresh Azimiz (Sony Urban/Columbia) 2187 +146 345997 16 7 The CHR/Rhythmic add threshold is applied to monitored stations not allowed
R to report adds per their company policy: Songs that reach 15 plays per
14 @ E-40 Tell Me When To Go (Reprise/BME) 2191 +216 294561 9 5713 week in two consecutive airplay weeks. An airplay week is defined as
20 @ PAUL WALL Girl (SwishatHouse/Asylum/Atiantic) 2317 +445 208099 5 72/6 s""d:vdth:uugh lSatlurdz:y. Adds from all other programmers are still
accepted at any play level.
15 16 LILROB Bring Out The Freak In You (Upstairs) 2004 120 194684 16  47[0 plecataty ey
21 Q RIHANNA SOS (Def Jam/IDJMG) 2046 +299 153671 7 50/3
17 18 YING YANG TWINS & BUN B Git It (Rap-A-Lot/Asylum/TVT) 1850 -32 131610 9 62/2
22 @ DADDY YANKEE Rompe (E/ Cartelfinterscope) 1893 +191 209059 1" 42/0 M OS T
18 20  EMINEM fINATE DOGG Shake That (Shady/Aftermath/iterscope) 1714 257 187018 13 47[0 INCREASED PLAYS
23 €}  50CENT f/OLIVIA Best Friend (G-Unit/Interscope) 1701 +103 149734 7 551 oA
16 22 BUSTARHYMES Touch It (Aftermathint 1691 396 160453 15 GYjp | AFTST T L) INCREASE
ou {Aftermath/Interscope) ! CHAMILLIONAIRE fIKRAYZIE BONE Ridin (Universal) +630
18 23 LLCOOL J f/JENNIFER LOPEZ Control Myself [Def Jam/IDJMG) 1566 -403 145406 9 720 NE-YO When You're Mad (Def Jam/IDJMG) +471
26 @ T.1. What You Know (Grand Hustle/Atlantic) 1440 +398 183348 4 59/7 SEAN PAUL Temperature /VP/Atlantic) +446
27 @ NE-YO When You're Mad (Def Jam/IDJMG) 1433 +41 146385 3 62/6 PAUL WALL Gid (SwishaHouse/Asylum/Atlantic) +445
25 €D  THREE6 MAFIA Poppin’ My Collar (Sony Urban/Columbia) 1355  +169 111688 5 518 | 1 WhatYouKnow (Grand Husti/Atlantic )
@ LI JON & THE EASTSIDE BOYZ Snap Ya Fingers (7V7) 1002 <165 17052 5 aups | NYSWACOLE Love (A&Minterscope 34
) nap Ya Fingars (7¥7) u 125 DEM FRANCHIZE BOYZ Lean Wit t, Rock Witt (50 5o DefVigin) +298
24 28  KANYEWEST f{LUPE FIASCO Touch The Sky (Roc-A-Fella/Def Jam/IDJMG) 972 -235 76543 8 60/0 RIHANNA SOS [Def Jam/IDJME) +299
32 @ CHRISTINA MILIAN f/YOUNG JEEZY Say | [Def SoufiDJMG) 951 +232 101879 3 4117 FIELD MOB f{CIARA So What (D7F/Geffen) +266
37 €  FIELD MOBf/CIARA So What (OTF/Geften) 817  +266 81320 3 4bj23 | CHRISTINAMILIANIYOUNG JEEZY Say | (Def SoulIDIMG) +232
4 @ NICK CANNON Dime Piece (Matown/Universal) 810 +177 46576 2 51/8
30 32 JUVENILE Rodeo (Atlantic) 747 -65 73236 17 51/0
38 @  RAYJ WhatlNeed Knockout/Sanctuary) M5 4179 45743 2 464 NEW & ACTIVE
29 34  JUELZ SANTANA Oh Yes (aka Postman} [Diplomat/Def Jam/IDJMG) 667 -169 123648 9 33/0 REMY MA Conceited (SRC/Universal)
K]l 35 DAL Betcha Can't Do It Like Me (Dee Money/Asylum/Atlantic) 654 -156 53940 10  36{0 Total Plays: 327, Total Stations: 10, Adds: 1
33 36  PUSSYCAT DOLLS f/WILL..AM Beep (A&M/Interscope) 642 59 56289 5 2811 YUNG JOC Goin’ Down S/Hatfﬂoyélet/-zrtic/ .
43 €D DAMUZICIANZ Camera Phone (7V7) 549 +100 24806 2 3572 ;‘3“:('::’::03:1 TAo:an\In ‘/"T"""s' . ;;s :,/
. olla At Me (Terror Squad/Koci
40 @ PAULA DEANDA f/BABY BASH Doing Too Much (J/RMG) 548 +69 29496 3 26/14 Total Plays: 289, Total Stations: 21, Adds: 4
36 38 NEW RIDAZ Special Girl /Upsta/'rs/ 531 44 34080 6 22/0 SHAWNNA Gettin’ Some (DTP/Def Jam/|DJMG)
42 @ LIL" WAYNE Hustler Musik (Cash Money/Universal) 517 +47 30545 2 35/4 Total Plays: 268, Total Stations: 10, Adds: 2
45 (D TAMICHYNN Hyperventilating (SCE/Cherry/Universal) 510 +99 37790 2 270 RICK ROSS Hustlin® (Stip-N-Stde/Def Jam/IDJMG)
3 42 NOTORIOUS B.LG. fIP. DIDDY, NELLY... Nasty Girl (Bad Boy/Atlantic) 483 101 67808 14 4000 ;(:;Is?:rc:igu I:;:"ﬂsl\::‘:’;sé”k' fids%; -
. . -YO Back Like That (Def Jam
49 @ T0O SHORT Blow The Whistle (Short/J/ive/Zomba Label Group) 457 +70 43030 2 30/27 Total Plays: 230, Total Stations: 10, Adds: 0
44 @ YING YANG TWINS f/AVANT Bedroom Boom (7V/7) 456 +17 23414 7 15/0 POTZEE Dat Girl (Unauthorized/Asylum)
39 45  YOUNG JEEZY My Hood (Def Jam/IDJMG) 453 -59 50665 12 32/0 Total Plays: 184, Total Stations: 10, Adds: 1
@  CASSIE Me & U (NextSelection/Bad Boy/Atlantic) 450 +103 58954 1 7/4 YOUNG LEEK Jiggle It (Def Jam/IDJMG) ,
M 47 B.G.MANNIE FRESH Move Around (Chappa City/Koch) a6 32 323 3 230 I:Lt?:(r;y;; 33'0“‘3' ;‘a;:’;s' :’,'/Adds'
. . . 0a (Queen Bee/Atiantic,
@ SHAKIRA f/WYCLEF JEAN Hips Don't Lie (£pic/ 390 +70 43080 1 18/4 Total Plays: 130, Total Stations: 9, Adds: 0
46 438 BABY BASH ”MAHCUS HERNANDEZ Mamacita (Latium/Universal) 367 42 16753 1 15’0 STACKS fITWISTA Git It, Git It (SOBE)
47 50  KELLY CLARKSON Because Of You (RCA/RMG) 364 -36 49921 2 4/0 Total Plays: 117, Total Stations: 12, Adds: 0
86 CHR/Rhythmic reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay
week of 3/12-3/18. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays Songs ranked by total plays
is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week Station playlists for all R&R reporters are available
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. on the web at www.radioandrecords.com.
Average Quarter Hour Persons used herein with permission from Arbitron inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records.
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America’s Best Testing CHR/Rhythmic Songs 12 +
For The Week Ending 3/17/06
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Team Stevens

Continued from Page 31

“He also makes sure his station sounds timely. If some-
thing huge is happening in hip-hop or pop culture, his
station will reflect that sound. He will sitdown that minute

Artist Title (Label) TW LW Familiarity Burn  12-17 18-24  25-34 _ _ _
and write two pages’ worth of drops for his station and
MARY J. BLIGE Be Without You /Geffen/ 409 422 96% 30% 3.90 419 418 have them on the air within hours. He is involved in every
NE-YO So Sick (Def Jam/IDJMG) 407 408 98% 34% 408 417 387 | pieceofeverythingthatgoes onhisairwaves so that noth-
SEAN PAUL Temperature (VP/Atlantic) 407 402 9% 21% 411 414 382 | ingislefttochance.
RIHANNA SOS (Def Jam/IDIMG) 394 378 92%  18% 394 398 379 GRS il Selle | R B el s
. . gramming, he is also very aware of what his strengths and
CHRIS BROWN Yo (Excuse Me Miss) (Jive/Zomba Label Group) 390 3.96 96% 27% 400 3.96 3.60 weaknesses are and is open and honest about them. He
CHAMILLIONAIRE f/KRAYZIE BONE Ridin (Universal) 389 396 58% 13% 410 388 355 listens to the women of the office venting, laughing and
CHRIS BROWN flJUELZ SANTANA Run It (Jive/Zomba Label Group) 388 396 99% 49% 377 397 381 commenting on various things in life, and soon an idea will
NELLY Grillz (Derrty/Fo’ ReellUniversal) 387 399 97% 40% 413 370 378 develop and end up on the air. He includes every single
BOW WOW Frash Azimiz (Sony Urban/Columbia) 376 380 8% 21% 400 367 3.77 female he can find in the office in the music-selection pro-
JUELZ SANTANA O Yes (aka Postman) (Djplomat/Def Jam/IDJMG) 376 378 76% 17% 394 380 348 | Ccess Inten, part-timer, receptionist — it doesn’t matter. If
T-PAIN fIMIKE JONES 'm N Luv (Wit A Stripper) (Uive/Zomba Label Group) 175 386 9% 3% 422 365 298 | Youhadanopinionorafavoritesong he wanted tohearit.
, ) Jay also still believes in gut and instinct. He cares about
LALLM SR 0) iA T 368 372 9% 4% 362 L 349 the sound of WPGC in DC; he doesn’t necessarily care
DEM FRANCHIZE BOYZ Lean Wit It, Rock Wit It (So So Def/Virgin) 364 366 86% 24% 395 351 3.32 about chart placement. In short, with Jay, it'’s not about
EMINEM fINATE DOGG Shake That (Shady/Aftermathiinterscope/ 3.63 3.79 93% 3% 3.88 3.56 3.47 him. He is open to ]earning from other peop]er even in-
DADDY YANKEE Rompe (£/ Cartel/interscaope) 361 368 82% 24% 367 349 374 terns. A lot of programmers forget to go back and learn
JAMIE FOXX HLUDACRIS Unpredictable (/AMG) 360 374 91%  34% 368 349 3143 from the next generation, and they become stuck inan old
KEYSHIA COLE Love (A&M/interscope) 360 373 7% 22% 354 368 333 | wayofdoingthings. Jay reinvents himself.”
LIL ROB Bring Out Thtj. Freak In You (Upstairs/ 358 379 60% 20% 378 354 358 Mjeema Pickett
MARIAH CAREY Don't Forget About 'Us (Island/iDIMG) 357 358 99% 55% 338 368 355 Music Programming Coordinator, VH1 Soul
50 CENT f/OLIVIA Best Friend (G-Unit/interscope) 353 375 66% 17% 378 340 342 . i .
BUBBA SPARXXX fIYING YANG TWINS Ms. New Booty (Puple Ribbon/Vigi/ 350 354  T7%  26% 367 354  3.36 AtWPGC Pickett had achance to work very closely with
Jay as his assistant and Research Director from 2001-2005.
LL COOL J fJJENNIFER LOPEZ Control Myself (Def Jam/IDJMG) 348 369 77% 20% 353 338 362 "The most important lesson I've learned from Jay is that if
JUVENILE Rodeo (Atlantic) 3.48 - 7% 2% 353 3.46 332 I want to succeed in this business, I should absorb as much
YING YANG TWINS & BUN B Git It (Rap-A-Lot/Asylum/TVT) 347 359 57% 14% N 3.46 317 knnwledge and experience as | could while working for
BUSTA RHYMES Touch It (Aftermath/interscope) 346 344 81% 27% 339 353 359 him,” Pickett says.
PAUL WALL Girl (SwishaHouse/Asylum/Atlantic) 3.38 -  41% 15% 355 330 3.8 “He encouraged me to cross-train in other departments,
THREE 6 MAFIA Poppin’ My Collar (Sony Urban/Columbia) 330 - 5% 18% 353 329 300 | whichwouldmakemeinvaluable to the stationand more
KANYE WEST HILUPE FIASCO Touch The Sky (Roc-A-Fela/lef Jam/DJMG) 328 336  83%  30% 318 336 319 | marketableinmyfutureaspirations. Hisadvice paved the
. . way for me to secure my current position in the music and
DAL Betcha Can’t Do It Like Me (Dee Money/Asylum/Atlantic) 317 336 66% 24% 359 305 271

Total sample size is 303 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much. 5 = like very much). Total familiarity
represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Songs
must have 40% familiarity to appear on Survey. Sample composition is based on persons 12+. Persons are screened via the Internet. Once passed. they can take the music
test based on the format/music preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants
on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available lor iocal radio stations by calling 818-377-5300.
RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks.
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talent department at VH1.

“Ibelieve that Jay has been successtul for so many years
because his wisdom and passion for music and radio are
insurmountable. He breathes and bleeds radio. Further-
more, he requires that the team around him be just as pas-
_/  sionate, and he draws the best out of people.”

-
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WIMN/Boston, MA*

PD. Cadillac Jack

APD: Dennis 0'Heror

MD: Chris Tyler

26 CHRIS BROWN
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POMD: Jamie “DJ Bal ™ Pendieton
18 KANYE WEST tLUPE FIASCT
17 THREE 6 MAFIA
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WIBT/Chariotte*

OM: Bruce Logan
PO: Rob Wagman
MD; 0ZL
1 FIELD MOB YCIARA

WBBM/Chicago, IL*
PD: Tood Cavanah
APD/MD. Erlk Bradl

1 MARCOS HERNANDEZ

KEYSHIA COLE

KZAP/Chico, CA
OM: Scoft Michaals
PO/MO: Boamer Davis
17 KEYSHIA COLE
KNDACorus Chiss, T

: F\ELD MDB 1/CIARA
MISSY ELLIOTT

RICK Al
AKSENT /BEENIE MAN
Q AMEY UJAZZE PHA
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OM/PO: Ed Ocanas
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APDMO: Alex “Big A" Fiora
RALZ
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WRCL/Flint, MI*
OM. Jay Patrick
PD. Nathan Reed
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LIL JON & THE EASTSIDE BOYZ
GENERALZ
Q0 AMEY YJAZZE PHA
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Stations and their adds listed alphabetically by market

WBTT/Ft, Myers, FL*
oM: muml Bmlw
PO: Scrap
DMD l)mar ‘Ths Big0”
DA BACKWUI
CKSS?E

wJFleA w:yns. N
Pn/A#ﬂD: Weasal
1T

NICK CANNON

Jonathan
28 PUSSYCAT DOLLS tWILL | AM
27 CHAMILLIONAIRE FXRAYZIE BONE
17 PAUL WALL
WIMH/Gronsboro, N
OM/PD. Brian Dowll:
MOD: Tap Money
No Adds
WOSL/Greenvilie, NC*
mwo Jack Spade

2; QELD MOB YCIARA

3 YUNG JOC

1 LiL WAYNE
WHIT/Gresnviile, SC*
PO: Fisher

22 FELO MOB UCIARA
19 YING YANG TWINS & BUN B
WOLDMagerstown
m’é‘.’ﬂm
M Artie Shulte
cnmsnm MILIAN UYOUNG JEEZY
rrisburg, PA®
nm John 0'Dea

D: Venetia
30 CHAMILLIONAIF([ KRAYZIE BONE

5 FIE

MO8 1CIARA
2 LIl JON & THE EASTSIDE BOYZ
PAULA OEANDA t/BABY BASH
QAMEY YJAZZE PHA
KIKHonoluly, HI*
OM. Paul Wiison
PD: Fred Ricy
APD: Pablo Sato

MD. K-Smooth
1 QAMEY #/JAZZE PHA
MISSY ELLIOTT

Ti
PAULA DEANDA Y/BABY BASH
GENERALZ
KPHVIMunollllu. HI*
PO I(erlua
Kevin Akitakn
54 KEYSHIA COLE

APD KMn Jacison

5 THREE 6 MAFIA
KPTVMWM e
g‘l,« PA'::mo Ramirsz
nriquez
0. Dana Costez
MD: w:mn 7]
1 TOQ SHORT
MISSY ELLIOTT
PAULA DEANDA /BABY BASH
GENERALZ
0 AMEY HJAZZE PHA
RENEGADE FOXX
FIELD MOB YCIARA

WHHH/ndianapoiis, IN*

PO Brian Wallacs

MO Don “0J Wrekk 1" Willlams

5 LIL WAYKE

WiXiSHahason City*

PO/MD. Todd Ambrose
YUNG JOC
PAULA DEANDA /BABY BASH
TOO SHORT

KCHZ/ansas City, M0*

OM/PO: Maurice DeVos

29 NE-YO

16 NICK CANNCN

16 E-40

WKHT/Knoxville TN®

OM- Rich 8aliey
PD. Russ Alien

MD Jogy Tack
1 RICKROSS
ayette. LA
PI) Dave Stesl
APDMO: Chris Logan
1 NICK CANNON
FIELD MOB tCIARA
KLUGA 23 Vogas, NV*

1 FIELD MOB #01ARA
Q AMEY VJAZZE PHA
KVEG/L2s Vogas, NV
PO Shertta Sauisbes
MD: Jessa 'J-Hm%lmh
1 LIL JON & THE EASTSIOE BOYZ
Q AMEY UJAZZE PHA
TOO SHORT
WLTOAexington. KY*

kol CHAMILLIONAIF(E KRAYZIE BONE
26 THREE & MAFI

KOAYA ot los. CA*
€ T0C SHORT

Fova
3 LIL'JONS THE EASTSIOE BOYZ
KHULM ™
OM: Jafi

PO/MO: m
23 YHREEEMAFIA
22 BOWWOW

LFTO
9 YING YANG TWINS & BUN B
18 O AMEY /JAZZE PHA
18 TRAE I/FAT PAT & HAWK
18 YUNG JOC

WKPO/Madison, W1
PO. Dan Hyml
30 PAUL WALL
21 NE YO
15 NICK CANNON
1? RAY J
2 FlELD MOB WCIARA
1 AK'SENT /BEENIE MAN
1+ LIL' JON & THE EASTSIDE BOYZ
1 CHRISTINA MILIAN #/YOUNG JEEZY

KBFM/McAlian, TX*
on Bllry s-maon
MD F
2 PAYI
AK SEN7 VBEENIE MAN
WEBVD/Meiboume, FL*
OM I(M mmy

o
3 Vo Joc
1 MISSY ELLIOTT
MILAJ
KXHT/Mamphis. TN*
0. Maurice "Mo Betiar” Rivera
GUECH MANE
4L
NICK CANNON
DJKHALED

WMPW/Memphis, TN*
PO/APD Doughboy
36 LIL JON & THE EASTSIDE BOYZ

WPUVI’MI i, FL®
PO: Ira “Tol Tm Tiger™ Woll
‘\;\L JON & TNE EASTSIDE BOY?
Ji
AK'SENT /BEENIE MAN

KTTB/Minneapolis. MN*
PO: Sam Eiliot

MO: Zannis K

No Adds

KHTH/Modesto, CA*

2FM/P0 Rene Roberts

41 L JONO& TTH[ EASTSIDE BOYZ
A

|7 aELD MOB !/CIARA

ENE RAL
O AMEY 17JAZZE PHA

118 JON & 7HE EA;TS\DE BOYZ

WJWZIMumunmrv AL

F’D
Mqut Jordon
68 YUNG
45 GUCCI MANE
20 CHERISH H/SEAN PAUL
3 RICK ROSS

WWRXNew London, CT

POMO: Brian Ram

23 NEYO

17 CASSIE

17 CHRISTINA MILIAN 1/YOUNG JEEZY

WKTUMew York, NY*®
PO Joff 2.
MD Bartel
3 BOB SINCLAR
1 KIM 022
SHAKIRA tWYCLEF JEAN

VIOHTMNVM NY*
MD ébm
4 MARY J BLIGE #/BRODK-LYN

WNVZMNortolk, VA
: Don London

8 MISSY ELLIOTT
SHAKIRA tWYCLEF JEAN

KMRX/Ddessa, TX
PO/MD: Kid Vicious
Zg #EYSHIACOLE
|
5 SHAKIRA {WYCLEF JEAN
2 Ne-Y0

KKWD/Oklahoma City, OX*
OM: Chris Bakar
PD: an mmlm
MD
PAULAO
4 L\L JON & THE EMTSIDE BOVZ

WSSV EtLIOTT

W.HMW/Orlando, FL*
PO: Sbvll DeMann

Memaly
O oamn Campbell
g PAUL L wal

MILAJ

WPY0/Orando,
EIT/ M anbmk
50 CHRVSTWA MILIAN #YOUNG JEEZY
45 THREE 6 MAFIA
35 CHAMILLIONAIRE tKRAYZIE BONE

KCAﬂ/Dxuam CA
POMD
15 MA C IMINAL 1BIZZY BONE
12 FIELD MOB fiCIARA
5 T00 SHORT
1 LIL_JON & THE EASTSIDE BOYZ
1 CHRISTINA MILIAN 17¥OUNG JFEZY

KVY8/0xnard, CA*

15 KELIS #7700 SHOAT
I(I(UUIP:Im Spnn S, CA

KBMB/Sacramento. CA*
PO Patlie Morena

WLLD/Yampa, FL*
PO Ortando

MO Tash Jackson AeD Scamman
27 FELD MOB VCiAsa ats

27 N A

F e A DEANDA 1/BABY BASH

LIL JON & THE EASTSIDE 80YZ
DA MUZICIA

KSFM/Sacramento, CA®
:D: ron Kennedy
& 100 SHORT
3 AK'SENT /BEENIE M
LIL JON & THE EASTSIDE BOYZ

NE-YO
PALILA DEANDA 1/BABY BASH

KUJ/Tri-Cities. WA

31 THREE 6 MAFIA
31 CHAMLLIDRAIRE UKAAYZIE BONE
I NE-

E-
31 CHRISTINA MILIAN {/YOUNG JEEZY
31 FIELD MOB #CIARA

09" Quirnz KDNT/Tumn AZ
APD Enn Dmiul OM: Tim Richay
H WOCQ/Salisbury, MD PO: Randy “R Duh" Williams
0 EY VJAZZE PHA PO Wooke MO: Rico VIIIIIDIIN
10 FIELD MOB CIARA M0 Destita 4 R
14 LiL" JON & THE EASTSIDE BOYZ a AMEY VJAZZE PHA
WZPW/Peorla,

OM: Rick Nlrwnmann

JAMIE FOXX YTWISTA
VIPHI/PNII:M la. PA*
IM: Haien Lt

AK'SENT /BEENIE MAN
MiLAJ

KTBY/T nlsa DK
KUUU/Salt Lake Chy, UT*
OM/PD. Brian Miche| :gn/ﬂ';l Mﬂdhon

IREE 6 MAFIA
3 CHRISTINA MILIAN t/YOUNG JEEZY

1 CHRISTINA M\UAN 1YOUNG JEEZY
'SENT /BEENIE MAN
F\ELD 108 1/CIARA

NICK EANNON

m oty iy
arah 0 Connar KBBT/San Antonl, TX*
o POMD: Cindy Hill
1100 SHORT KBLZ/Tyler. TX
WROW/Philadeiphia, PA YUNG J T
L.o i Loo™ Bskwin FELD MOB /CIARA MO Lowe”
PN T g FASTSIOE i
i FIELD MOB {CIARA XHTZSan o, oA G AMEY 1/JAZZE P}
PD: Rlck Thomas ARG T
iy EL R -

LIL JON& YH( EASTSIDE BOYZ
0 AMEY 1AZZS

27 CASSH
7 AK SENT /BEENIE MAN
OW WOW

WMBX/W. Paim Beach, FL*
PD: Mark McCray

M. DJ X Cet
g&wmx A" vour?c LEEK 9 CHAMILLIONAIRE #/KRAYZIE BONE
APD: Kanis Hustia
WD: & Wikes Mike XMORSan Diogo. CA° WPGCWashington, OC
6 MAFIA MD: Cesar “DJ Selze” Gonzater PD: Jay Stevans
T ion & THE EASTSIDE BOYZ 37 UL JON & THE EASTSIOE 8OVZ MD. Brown Homhit
CHAISTINA MILIAN {/YOUNG JEEZY 10 RICK R

! CHRKSTINA MILIAN l/VOUNG JEEZY
/BABY BASH

MR, B B LD MOB U

: oy SAWIchi,

WO Dydon BALANCE 145 0 Sy veams

10 PAULA DEANDA v5ABY 8451 KMEL/San Francisen. CA MO: Mac Parme.

10 OJ KHALEO OM Michae! Martin el

10 AKSENT mEENE an PD: Stacy Conningham

10 FIELD MOB YCIARA NG Vor“Big Vo

10100 SHORT 17 100 SHOR KHHK/Yakma, WA
10 UL DN & THE EASTSIOE Y2 OM Dewey Baymon

v R

m amera -

PO MarkAdars o “’,ﬁ,’f:," HER 7 CHRISTINA MILIAN 1YOUNG JEEZY

APD.Carrls Carsery” Fisher PLIMO.Sasy o Archo

MO: Big i Boots APDMD: Travs Loughean

13 100 10 700 SHORT

‘t‘3 LI JDN & THE EASTSIDE BOYZ

4 LIt JON & THE EASTSIDE BOYZ

Note: For complete adds,

~

QAMEY {/JAZZ1 &n M i T k
BROLA DEANDA 348 Y BASH see R usic Tracking.
QAMEY 1UAZZE PHA KWwYSan Lis mm o
hkeopsin, NY 9 QAM Y
mﬂﬁl ey 8 DCVIAGIC ARARCES HERNANDEZ & X3
w0 Sirus The BeaSateitie
H E‘HAMILL(I:SSNRE {KRAYZIE BONE O o
: Howard cus
& Gl I e, powereD[1]
19 D LOREAN

WWKX/Providence. RI*
QU Tor sz

a7 Fl?’a MOB t/CIARA

KUBE/Saattie, WA*

PO: Eric Powers

:‘PWD: Karan Wiid
o Adds

MEDIABASE

*Monitored Reporters

WYPWSouth sond.

KWYLReno, NI : Ron

o Nk e P Ok Taanc” - Wright 109 Total Reporters

No Adds 23 DAODY VANKEE

KGG!/Fitverside, CA® 86 Total Monitored
GlRranide. xsrwmnmm Mo

‘\F;)l!:n'g‘"h:mm PO- Adam Jabroni Burmes )

wO: 00M Gutiorsz ::A‘ngm 23 Total Indicator

3 CASSIE
1 SHAKIRA WYCLEF JEAN
PAULA DEANDA /BABY BASH

KWIERiverside, CA*

KWIN/Stackion, CA*
POMO. Miks Elwood

Did Not Report, Playlist

A Frozen (2):
MISSY ELLIO! KNEX/Laredo, TX
Bekussh WRVZ/Charleston, WV

RICK ROSS
LIl JON & THE EASTSIDE BOYZ

v
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Three programmers who lead their

companies’ Urban teams

E :very broadcast company has its own rules for corporate
programming. Some choose to rein in programming
through strict corporate dictates while others take a looser ap-

proach to overseeing things.

This week I pulled in three of Urban ra-
dio’s top corporate programmers for a
roundtable discussion. Clear Channel Sr.
VP/Urban Programming Doc Wynter,
Cumulus Director/Urban Programming
Ken Johnson and Cox Urban Format Co-
ordinator Jay Dixon talked about their
jobs and responsibilities. Just by looking
at their titles, you can see that each of their
companies has a unique way of dealing
with programming on a corporate level.

R&R: What are your main duties?

DW: I'm the Sr. VP, so that means I'm
old now. My responsibilities have changed
and varied over the years. At one point [
was launching a lot of stations — in New
York; Miami; Savannah, GA; Hartford;
Columbia, SC; and Tallahassee, FL. That
was over the course of about two years.

Now that we are pretty much covered in
the Urban arena, my job revolves a lot more
around working with our syndicated pro-
grams and talent. At Premiere we have
Steve Harvey and The Star & Bucwild Morn-
ing Show. Imay be asked to call different pro-
grammers to discuss any concerns they
might have about airing our syndicated
products.

I might even get on the phone with Ken
or Jay to discuss things with them. Other
times I won’t, particularly in a situation
where Clear Channel may be competing

: S | against their compa-

* -nies in amarket. That
would be too awk-
1 ward.
At the same time, [
| feel completely com-
fortable calling any of
these guys or some-
one like Mary Cathe-
rine Sneed of Radio
One to talk about
anything from pro-
gramming to golf. [ don’t subscribe to the
whole notion of going to war against any
person or company. We've all worked on
different projects together. We all get along
great.

KJ: I'm responsible for strategy on the
Urban stations I oversee and the execution
of that strategy. Like Doc, we are not
launching as many stations as we were in
the past, but we still do launch them. Tjust
launched a station two weeks ago. There
may be some markets where the current
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Doc Wynter

format strategy is not working and where
they might decide to launch a new Urban,
but I don't see that happening in too many
of our existing markets.

The market and its competitive make-
up dictate what we can do. Urban has be-
come such a popular format that there are
many more stations out there playing hip-
hop and R&B, meaning that there are a
great deal of markets that are saturated
with the Urban format.

JD: My title is Urban Format Coordina-
tor. I work with several stations, including
those in Miami; Greenville, SC; Orlando;
and Birmingham. When [ meet with our
programmers I look at it as two PDs sim-
ply sharing information. I might travel to
the markets on occasion or help the pro-
grammers coordinate different aspects of

BTN TS PR E TS FG AN 2 A

““I am constantly being
e-mailed new music, but,
honestly, we have very
competent MDs at all
our stations, and that is
their job. They are the
ones who find new
“music.” —

Doc Wynter

R TR O N N R T

their presentations. My role is to help them
with the overall creative aspect of pro-
gramming. That is often a nebulous role,
because it's different for each situation,
each market, each station and each PD.

R&R: What is the biggest misconception
that labels have about how you deal with mu-
sic?

DW: That’s easy: They think I tell the
PDs what to play. Part of that has to do
with programmers who, instead of saying,
“Idon’t have room,” say, “Doc says [ can’t
play it,” which is absolutely not true, and
never will be.

K]J: They think that I tell stations what
to play as well. I don’t mind labels send-

-— ——— JD: Music is about

ing me music to hear, because I need to
know what’s out there, but I always ask,
“Have you sent this to the PD? Have they
heard it?” If they haven’t, why are they
coming to me? It's up to the stations to
decide what they want to play.

Now, if a song a station wants to add
doesn’t fit into that station’s overall strat-
egy, | might say something to the PD. Let’s
say a station has one slot open for a record
and they want to put in a brand-new
record by a brand-new artist instead of the
new Mariah Carey. [ might say something
to them.

JD: Labels also think that we have infi-
nite space for adding new music. That is
absolutely not true. It’s also very different
for each market. You can never make a
blanket decision to play one song on all
your stations across the board. That would
be impossible because each market has its
own unique situation. That’s why our Ur-
ban programmers make music decisions
solely on the local level.

R&R: What percentage of your job actual-
ly involves selecting new music?

DW: I am constantly being e-mailed
new music, but, honestly, we have very
competent MDs at all our stations, and
that s their job. They are the ones who find
new music, and [ listen to them when it
comes to that subject. So if you're going to
work anyone, work them. It’s their job to
find the songs and artists we should be
playing.

[ do listen to new music when I can —
usually on the plane when I'm traveling.
Sometimes a station might find something,
a remix or a record that hasn’t been re-
leased yet. If they send it to me and I think
it’s worthy, I'll pass it along to my other
stations.

K]J: Music is 10% of my job at most. It's
also the last thing I deal with during my
calls to the station. Dealing with the mu-
sic doesn’t take that long. In fact, gold and
recurrent music selections tend to lead to
more intense conversations than new mu-
sic selections. You o
have to be more care-
ful about what you |
play in those cases be-
cause that is the most
familiar music, or,
rather, it is supposed to
be the most familiar
music you play.

1% to 2% of what I ~ Ken Johnson
deal with. I might

have conversations with our program-
mers about music, but it’s not our focus.

R&R: Do you conduct weekly music calls
with your programmers? If so, what do you
cover during those calls?

DW: We do a conference call with all
the Urban programmers and MDs. It's an
opportunity to discuss music, among oth-
er things. We also talk about pros on the
loose and what’s happening in the indus-
try.

Sometimes a call takes on a life of its
own. One of the most passionate calls in
recent history was when Tiffany Green
asked if she could talk about the T-Pain
record. We were at the end of our call and
she spoke up, saying she wanted to ask the
other programmers a question. She
couldn’t understand why they would
choose to play the version “In Love Wit’ a

wwWw americanradiohistorv com
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“lt's harder to find good
people these days. Either
they are in situations
where they don’t need to
move on, or they don’t
understand
programming.”

Ken Johnson

X R L TN R

Stripper” when they had the choice to play
“In Love Wit" a Dancer.”

Her argument was so passionate that
she convinced several PDs to make the
switch. It's important for us, as program-
mers, to listen to her and other women
like her in our organization because they
represent strong black women, which is
exactly the target audience we are going
after. They raise issues and concerns that
we, as men, may inherently be insensitive
to.

K]J: We have individual station calls, and
we have others that are done in groups.
We talk about everything from personnel
issues to engineering to management con-
cerns to music. We
could discuss the sta-
tion website, promo-
tions or talent issues. !
We run the gamut |
from top to bottom.

JD: We don’t con-
duct weekly confer-
ence calls.

R&R: What do you
look for when hiring a
PD? What's most im-
portant: experience, po-
tential or passion?

DW: Actually, that’s another misconcep-
tion out there: [ don’t hire the program-
mers. That's the role of the market GM or
OM. I might be able to bring four or five
names to the table for consideration, but [
don't have the final say. That said, I look
for a couple of things in the names I pass
along. [ look for programmers who are ca-
pable and someone who understands the
math of programming.

The good thing about it is, most of those
people already work for Clear Channel in
some capacity. [ have an incredible pool of
people to pull from. I also have a respon-
sibility to give the people who have
worked for me for a long time first shot at
an opportunity.

Let’s say [ recommend three candidates
for a job, and the market manager loves
all three. He might come back at that point
and ask, “Which of the three do you think
would be best for this situation?” That can
be a difficult decision to make, but I also
feel proud that we have so many folks
who are that outstanding.

I get about five resumes every day. I get
them from everyone from college kids to
seasoned vets. It doesn’t bother me. If you

Jay Dixon

Continued on Page 36
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March 24, 2006 ‘POWERED[T]
LAST THIS TOTAL +)- TOTAL ~ WEEKSON TOTAL STATIONS/
WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS AUE()(I’E?CE CHART ADDS ME“I AB ASE
1 1 DEM FRANCHIZE BOYZ Lean Wit It, Rock Wit It (So So Def/Virgin) 3691 -20 459151 14 66/0
®
3 @  KEYSHIACOLE Love (A&Minterscope) 3613 +29 424865 10 66/0 MOST ADDED
2 3 CHRIS BROWN Yo (Excuse Me Miss) (Jive/Zomba Label Group) 3575 -365 467927 1" 66/0
4 4 NE-YO So Sick (Def Jam/IDJMG) 3074 -190 396073 15 66/0 ARTIST TITLE LABEL(S) ADDS
5 5  MARY J. BLIGE Be Without You (Geffen/ 3034 -162 441527 18 66/0 RICK ROSS Hustlin' (Siip-N-Slide/Def Jam/IDJMG) 37
10 @ T WhatYouKnow (Grand Hustle/Atiantic) 2597  +388 280219 6  66/0 Fﬂ';;'m‘:zrf"g“lﬁ“ GS" Wh;t /Z T;’/ﬁegef'/b ol G gg
. . . . m Gonna Be (LaFace/Zomba Label Group,
6 7 T-PAIN f/MIKE JONES I'm N Luv (Wit A Stripper) (Jive/Zomba Label Group) ~ 2561 -4 232173 13 62/0 JUVENILE What's Happenin’ (Atlantic) N
7 8  BUSTA RHYMES Touch It /Aftermath/interscope/ 2513 22 326665 15 610 CHERISH fISEAN PAUL Do It To It (Sho NuffCapital 1%
12 0 BUBBA SPARXXX f[YING YANG TWINS Ms. New Booty (Purple Ribbon/Virgin) 2141 +251 196253 1" 61/0 DRE f/RICK ROSS Chevy... (Violatar/Jive/Zomba Label Group) 14
9 10 JAMIE FOXX fLUDACRIS Unpredictable (/MG 2029 324 264187 19  66/0 ;‘;’:;‘UJZ?;E;'Z" CD"W" ”;z" 3”;%””0/ ‘g
, . amera Phone
8 11 BEYONCE' Check On It (Sony Urban/Columbia) 2019 -428 267582 13 65/0 JAMIE FOXX HTWISTA DJ Play A Love Song (J/AMG) 6
15 @ THREE 6 MAFIA Poppin’ My Collar (Sony Urban/Columbia) 1987 +292 191468 8 58/2 GUCCI MANE Go Head (Big Cat/ 6
14 @ SEAN PAUL Temperature (VF/Atlantic) 1954 +198 334007 " 6111 The Urban add threshold is applied to monitored stations not allowed to
1 14 JUVENILE Rodeo /Atlantic/ 1835 333 184099 17 60/0 .repnrt adds per t_heir company policy: Sn_ngs that rea!:h 14_plays per week
. in two consecutive airplay weeks. An airplay week is defined as Sunday
19 @ AVANT 4 Minutes (Geffen) 1654 +223 182789 7 6411 through Saturday. Adds from all other programmers are still accepted at
13 16 NELLY Grillz (Derrty/Fo’ Reel/Universal) 1566 239 168525 19 65/0 LTS
17 17 KANYE WEST fILUPE FIASCO Touch The Sky (Roc-A-Fella/Def Jam/IDJMG) 1348 -194 97007 5710
20 @ 50 CENT f/OLIVIA Best Friend (G-Unit/Interscope) 1347 +119 127967 5 60/1 Mo ST
16 19 BOW WOW Fresh Azimiz (Sony Urban/Columbia) 1312 -243 135262 17 59/0
22 @ KIRK FRANKLIN Looking For You (Fo Yo Soul/Gospo Centric/Zomba Label Group) 1219 +117 140084 1" a4 I NCREA SED PLA YS
18 21 DAL Betcha Can't Do It Like Me (Dee Money/Asylum/Atlantic/ 1185 -351 105359 12 60/0 T'?Lw
23 @D SHAWNNA Gettin' Some (OTP/Def Jam/IDJMG) 1163 +136 107880 7 455 TAFI";ISVL T'TYLE LI?BEL(S;E P 'NCR;;;E
. 1. What You Know (Grand Hustle/Atlantic, +
21 23 JUELZ SANTANA 0h Yes (aka Postman) (Diplomat/Def Jam/IDJMG) 950 -182 100687 9 55/0 THREE 6 MAFIA Poppin’ My Collar (Sony Urbian/Calumbia) +292
27 @ JAGGED EDGE Good Luck Charm (Sony Urban/Columbia) mn +76 93668 6 46/0 NE-YO When You're Mad (Def Jam/iDJMG) +286
25 25  TYRAB. Still In Love (GG&L) 900 -14 62164 14 43j0 YUNG JOC Goin" Down (Bad Boy/Atlantic) +252
24 26  LLCOOL JflJENNIFER LOPEZ Control Myself (Def Jam/IDJMG) 883 139 70621 8 4900 ﬁsm i"MA,"’iXX}B 'ffs- L“GW Booty (Purple Ribbon/Virgin +§g;
inutes (Geffen +
3 @ CHRISTINA MILIAN f/YOUNG JEEZY Say | (Def SoulIDJMG) 839 +81 60034 3 4512 SEAN PAUL Temperature (VP/Atlanti +198
26 28  FAITH EVANS Tru Love (Capitol) 819 129 64976 19 46/0 MARIAH CAREY Fly Like A Bird (isiand//0JMG) +178
30 @ B.G. f/IMANNIE FRESH Move Around (Chappa City/Koch) 778 +7 48947 5 49/0 LETOYA Torn (Capitol) +169
28 30  PURPLERIBBON ALLSTARS Body Rock /Purple Ribbon/Virgin) 768 26 46057 9 450 | JAMIEFOXXHTWISTA DJPlay A Love Song W/RMG) +163
44 @ YUNG JOC Goin' Down (Bad Boy/Atlantic) 761 +252 74529 3 42110
36 @ LIL" WAYNE Hustler Musik [Cash Money/Universal) 734 +104 45050 4 40/0
29 33 HEATHER HEADLEY In My Mind (RCA/RMG) 727 -46 62985 9 43/0 NEW& ACTIVE
38 @ REMY MA Conceited (SRC/Universal) 693 +120 145808 8 22i0 PUSSYCAT DOLLS Stickwitu (A&M/nterscape)
40 @ PAUL WALL Girl (SwishaHouse/Asylum/Atlantic/ 686 +134 58400 4 42i2 Total Plays: 391, Total Stations: 32, Adds: 1
49 @ NE-YO When You're Mad (Def Jam/IDJMG) 680 +286 73868 2 49/5 DJ KHALED Holla At Me /Tgrmr Squad/Koch)
45 €@ LETOYA Tom (Capito) 668 +169 65245 2 4oz | W P'a‘:: 3I7“' T“;;' 3‘:"‘"}: = Add/s: e
. RAY J What | Need (Knockout/Sanctuary,
37 @ ANTHONY HAMILTON Can't Let Go (So So Def/Zomba Label Group) 636 +49 92720 7 37/0 Total Plays: 373, Total Stations: 37, Adds: 4
32 39  YOUNG JEEZY My Hood (Def Jam/IDJMG) 622 -106 42868 13 48/0 LUKE & G My Turn (/RMG)
34 40 LiL' JON & THE EASTSIDE BOYZ Snap Ya Fingers (TV7) 621 -49 55464 9 2n Total Plays: 346, Total Stations: 32, Adds: 2
39 @ GHOSTFACE KILLAH f/NE-YO Back Like That (Def Jam/IDJMG) 596 +42 85461 5 3710 MARIAH CAREY Fly Like A.Bird (Island/IDJME)
43 @ DABACKWUDZ | Don't Like The Look Of It (Rowdly/Major Way) 553 +42 27476 3 3o | 0@ P';Vs: 336, Total Stations: 40, Adds: T
e 5 MOBB OEEP Put Em In Their Place (G-Unit/interscope)
47 @ CHAMILLIONAIRE flIKRAYZIE BONE Ridin /Un/vetrsa// 552 +76 3947 3 38/0 Total Plays: 324, Total Stations: 29, Adds: 0
35 44  LUDACRIS & FIELD MOB f/ JAMIE FOXX Georgia (DTF/Def Jam/IDJMG) 547 -93 47302 16 34i0 JAMIE FOXX TWISTA DJ Play A Love Song (J/AMG)
42 @ YO GOTTI f/BUN B & 8-BALL Gangsta Party (7V7) 536 +21 26291 7 33/0 Total Plays: 323, Total Stations: 37, Adds: 6
48 @ NICK CANNON Dime Piece (Motown/Universal) 531 +78 45976 2 a1 JAHEIM The Chosen One (Divine Mil{Warner Bros.)
@ E-40 Tell Me When To Go /ﬂEpfiSE/BMf/ 459 +113 54988 1 2812 Total Plays: 296, Total Stations: 36, Adds: 4
_ RICK ROSS Hustlin’ (Ship-N-Slide/Def Jam/IDJMG)
@ YING YANG TWINS f/AVANT Bedrfmm Boom (TVT) ’ 455 +79 51607 13 28/0 Total Plays: 289, Total Stations: 37, Adds: 37
46 49  NOTORIOUS B.LG. flTWISTA... Spit Your Game (Bad Boy/Atlantic/ 417 -63 28023 3 36/0 RAY CASH... Bumpin’ My Music (Ghet-0-Vision/Sony Urban/Columbia)
@ MILA J Complete (7.U.G./Motown/Universal) 400 +105 24765 1 3214 Total Plays: 289, Total Stations: 23, Adds: 3
66 Urban reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
3/12-3/18. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed Songs ranked by total plays
first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases Station playlists for all R&R reporters are available
in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average on the web at www.radigandrecords.com.
Quarter Hour Persons used herein with permission from Arbitron Inc. (© 20086, Arbitron Inc.).© 2006 Radio & Records.
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URBAN

(" RateTheMusic.com

America’s Best Testing Urban Songs 12 +
For The Week Ending 3/17/06

~

™~ Pers. F M
Artist Title (Label) TW LW Famil. Burn 18-34 18-34 18-34
MARY J. BLIGE Be Without You (Geffen/ 419 420 96% 32% 419 436 3.56
SEAN PAUL Temperature (VP/Atlantic) 413 406 95% 23% 4.08 447 377
NELLY Grilz (Derrty/fo’ ReelfUniversall 410 406 97% 39%% 403 415 364
CHRIS BROWN Yo... (Jive/Zomba Label Group) 410 392 95% 27% 396 407 356
DEM FRANCHIZE BOYZ Lean Wit It... (So So DefVirgin/ 406 397 95% 22% 385 399 339
T.1. What You Know (Grand Hustle/Atlantic/ 404 400 55% 8% 4.07 404 414
NE-YO So Sick (Def Jam/DJMG/ 400 404 98% 43% 387 400 342
FAITH EVANS Tru Love (Capitol) 396 387 53% 8% 392 419 262
JUELZ SANTANA Oh Yes... (Djplomat/Def Jom/IDJMG) 393 389 83% 21% 387 402 3.29
T-PAIN fIMIKE JONES 'm N Luv... (veZomba Label Group) 391 386 97% 28% 379 381 372
YOUNG JEEZY My Hood (Def Jam/IDJMG) 391 380 86% 21% 373 378 357
AVANT 4 Minutes (Geffen/ 390 379 52% 8% 377 413 265
BOW WOW Fresh Azimiz (Sony Urban/Columbia) 389 390 87% 25% 376 395 308
50 CENT f/BLIVIA Best Friend (G-Unit/Interscape) 388 - 170% 13% 381 398 327
BUBBA SPARXXX... Ms. New Booty (Purple Ribbon/Virgin) 386 365 82% 22% 363 373 335
JAMIE FOXX fILUDACRIS Unpredictable (/BMG/ 383 392 94% 35% 382 390 356
BUSTA RHYMES Touch It (Aftermath/Interscope) 383 356 87% 25% 380 384 365
JUVENILE Rodeo (At/antic/ 3718 369 89% 22% 372 3718 353
KEYSHIA COLE Love (A&M/Interscape) 3718 3719 1% 26% 371 393 303
BEYONCE' Check On It (Sony Urban/Columbia) 3714 365 98% 51% 362 372 331
THREE 6 MAFIA Poppin’ My Collar Sony Urban/Columbia) 3.13 368 70% 16% 372 379 350
LL COOL J f{J. LOPEZ Control Myself (Def JamiDJMG/ 372 361 77% 17% 364 379 307
K FRANKLIN Lookdng_ o 10 Soufliosmo ContiZomb [afelGroy 366 371 48% 13% 356 366 3.24
SHAWNNA Gettin' Some (0 7P/Def Jam/IDJMG) 366 378 40% 1% 352 373 289
MARIAH CAREY Don't Forget About Us (island/iDJMG] 360 365 98% 60% 357 379 277
DAL Betcha Can't Do It Like Me (Dce Money/Asylum/Atiantic/) 354 355 78% 24% 338 356 278

Total sample size is 330 respondents. Tolal average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 =
like very much). Total familiarity represents the percentage of respondents who recognized the song. Tolal burn represents the
number of respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample
composition is based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on
the format/music preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show
opinions of participants on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM syslem,
is available for local radio stations by calling 818-377-5300. RateTheMusic.com data is provided by Medlabase Research, a
division of Premiere Radio Networks.

Top Dogs

Continued from Page 34

are truly interested in this business, youneed
to make sure that people like myself, Ken
and Jay know who you are.

KJ: It’s harder to find good people these
days. Either they are in situations where they
don’t need to move on, or they don’t un-
derstand programming. I work hand-in-
hand with management at the stations when
hiring. They have to work with this person
day-to day, so they have to be comfortable
with the choice too.

When looking for programming talent,
I have to take into consideration the market’s
needs and the competitive situation. In
many situations you need someone with
experience, but there are other situations
where that may not be the top priority.

For example, in Savannah, GA we just
hired a first-time ’D. But she will be work-
ing with a very strong OM, Sam Nelson, and
both he and I can help direct her and teach
her. Now if I needed a PD for a station like
WEAS/Savannah, which is one of our stron-
gest stations, we’d have to go with experi-
ence over everything else.

JD:1am involved in the process of find-
ing programming talent. I look for someone
who has critical and strategic thinking skills.
While experience is good, not all of those
who have experience also have the skills |
would like in a PD. I want someone who
can deal with a competitive situation, as well
as someone who understands how the in-
dustry is changing and how we, as broad-
caster, will have to lead those changes.

R&R: Are you involved in hiring air talent
at your stations?

“] look for talents who not
only sound good, but who
have good people skills;
talents who understand the
importance of embracing

the local communii

Jay Dixon

e ef B P Sk g £ 80

ISR

talent. I try to keep a library of potential tal-
ent that we could add to our stable or move
from weekends at one station to full-time at
another. | keep MP3 files on my laptop so 1
can forward them to PDs who ask for them.

KJ: I will usually get a pass on a talent,
meaning they will run whoever they want
to hire by me. I'm always getting tapes and
resummes, and I forward the outstanding ones

to any I’Ds on my staff who are looking,

I do have input, but my input is based
on listening to their airchecks and looking
at their resumes. It's the market manager
and the PD who interview them face-to-face
and decide if they can ultimately work with
that person and if that person will fit into
the culture of the radio station.

JD:1also get a pass on talent. I look for
talents who not only sound good, but who
have good people skills; talents who under-
stand the importance of embracing the lo-
cal community. I prefer people to send me

/ DW: Programmers will ask me about their resumes and MP3s via e-mail.
WPHHMarttord, CT* WBTF/Lexington, KY* WZHTMontgomery, AL WBTJRichmond, VA* KATZ/St. Louis, MO*
R E Po R TER S POMD: Myctal i POMNO: oy Alexadar DMMD: ol Long PO aron arwll OM: Chuck i
: Oyl Elliot : Mike
17 RIGK ROSS 10 FIELD MOB HCIARA B T MOB vEiAmA 21 SEAN PAUL 3 RAYEASH 1/SCARFACE
7 - 7 7 WEUPM“M""' AL & Bl RS MARIA CAREY
Slations and their adds listed alphabetically by market - DONELL JONES WUBT/Nashvilie, TN* 12 YUNG JOC
e m‘]"".:‘"ﬁ',"':g‘o““‘ T ———— OM: ClayHumicat 12 NICK CANNON WBWT Tallahassee, FL
e Rock, mela Aniess B
WJiZ/Aibany, GA WILD/Boston, MA* WXBTColumbia, SC* s DA;ECM PD: Joo Ratcli No Asds WEDXRichmond, VA* o o Hory -
PDO/MD: Jammin’ Jai PD: Reggie Beas & DRE URICK ROSS APD/MD: Toni Sevitia APDMD: Frank Luv
15" CHERISH iSEAN PAUL MD: Chubby Chub P B o ? innes 43 CHRISTINA MILIAN #YOUNG JEEZY OU . POMD: Ao ke 16 LIL WAYNE
13 THREE § MAFIA No Ads 2 RICKROSS > FIELD MOB VCiARA 41 AVANT KN /New Orleans, LA (s 6 E-40 1T-PAIN & KANDI GIRL
10 BLBEA SPARYOK 1YING YANG TWINS ) RAY J . 26 PAUL WAL PD: E-Y 5 JUVENILE
fo WBLK/Buffalo, NY* HELD MOBICIARA WJMV{S:GBMB MS 10 CHERISH USEAN PAUL 5 JUVENILE H by
Pn/gllgkmsnmm A%PD kar':l o ! ?iIELD MOB /CIARA ? CHEV“SH '/SEAN PAUL WDK)_(/‘FS:chesler. Ny # L wavKe
KBCE/Alexandria, LA 5 DONELL JONES WFXE/Cqumbus GA 14 JUVENILE . ! g:ia!ﬁﬂz&uw 2»"'6"’5’;... er;amnmel WBTP/Tampa, FL*
PD: Love 3 FIELD MOB YCIARA OM: S KIPR/Little Rock, AR* DONELL JONES MD: Tariq Spence PD: Ron “Jomama” Shapard
PD: GO Riley 3 MItAJ PO:| Mmu o o DJKHALED OM: Mark Dyan RICK ROSS 7 FIELO MOB 1ICIARA MD; Staven Robinson
MD: Deniss Thamas MD: Kemya Whta AR PD: og Bookar 1 RICKROSS 25 FIELD MOB YCIARA
No Adds wwwz/cnanesmn sC* UVENILE ) 28 GUCC M 1 JUVENILE 4 RICKROSS
. DMPD: T . 0 HELD OB bciana WOUFJNew Oﬂeans LA* DONELL JONES 1 JAMIE FOXX /TWISTA
KEDG/Alexandria, LA Mo Yours“Da o i Rudo WMSU/Columbus, MS WRJH{Jackson, MS 91 ola RAHEEM DEVAUGHN DONELL JONES
DM/PD: Ja HERISH 3 i ' PO: Kwasi Kwa & CHERISH I/SEAN PAUL 7 "DJKHALED CHERISH /SEAN PAUL
: Jay Stevens 11 CHERISH H/SEAN PAL PD: Ron Davis 1 RICK ROSS
APD: Wads Hampton 1§ FELOMOB 1/CIARA MD: Shawna Young 3 GUCCI MANE R 4 JUVENILE WJUC/Toledo, OH*
5 2 CHERISH YSEAN PAUL DRE Y/RICK ROSS 4 CHERISH VSEAN PAUL ! | e peack
MD: Corey B, No Adds 3 JUVENILE RAY ) Music Choice R&B-Hip Hop/ PO: Charlie Mack
88 KIRK FRANKLIN ? vl okes . . : 4 JUVENILE
33 JAMIE FOXX FTWISTA JAHEIM WCKX/GnIumbus OH* IDREGRICKROSS KKBT/Los Angeles, CA e Satellite 3 RICKROSS
20 JUVENILE POMD: J.0. Kunes AMUZICIAN PD: Tom Calococsi TEN VOB 1CIARA M/PL: Damon Williams DONELL JONES
5 URBANMYSTIC WPEG/Chariotte* i mmewwm P o APDMD: Tawata Sharp MD: Lamonda Williams
3 LIL WAYNE PD: Terri Avery ICK R No Adds 19 RICK ROSS KJMMIY Isa, OK*
WJBT/Jacksonville, FL* . DONELL JON L
. MD: Deon Cole BT Jacksonville, o . WWPRMNew York, NY GIDONERMONES DM/PD: Terry Monday
WHTA/Atlanta, GA 25 GHERISH 'SEAN PAUL KKDA/Dallas, TX* OM: Gail Austin WGZB/Louisville, KY PD: Nats Bell D APD: Aaron Bemard
PO: Jerry Smokin B 4 WLA S PO/MD: Skip Cheatiam AR PD: Mark Guon APD/MD: Nadine Santos 55T DONELL JONES
A il e i e LS B N s
2 CHERISH VSEAN PAUL 2 FIELD MOB YCIARA e 1 FIELD MOB (/CIARA SHAWNNA Wusic Chaice Rap/Satellite WGOV/Vaidosta, GA
1 DRE HRICK ROSS 3 R " DM/PD; Damon Wikliams ,
1 FIELD MOB /CIARA K 2 DONELLJONES KPRS/Kansas City, MO WRKMMacon. GA WOWUNortolk, VA* APD: Mecca PD: Lamar Freeman
WVEE/Aﬂamz GA* WUVA/Charlottesville, VA R %Mlsﬂmmg!‘ - iRy Ralnh b DM/PD: Eric Mychasls deg):nligKmmRosg Williams MD. .limmln Jammie Brooks
ie Rottse OW/PD: Tanista A Thompsaa WHTD/Detroit, MI* 8 FIELO MOB CIARA 40 CHRISTINA MILIAN (YOUNG JEEZY MD: 0J Fountz 5 MISSY ELLIOTT
o ooy Stroe LRI MISTC ot DM: Skip Dillard ' 36 CHAMILLIONATRE YKRAYZIE BONE LI WKYSIWashmmon nc*
ND: Tosta Love PD: Spudd KlIZ/Xilleen, TX me/S: D: Kathy
12 MARIAH
17 BORELL sones APD: B:?.m “Lady B” Gray DM: Tim Thomas WIBBMacan, GA wwuvmomnk VA* Sirius Hot Jamz/Satellite PO mm phaskl
bAEe okt P et i i o
CHERIDENNIS WJTT/Chattanooga, TN* WJILB/Detroit, MI* 7 FIELD MOB ; D m /rﬁg?ﬁ'ggs Hird ‘;m UrEe Svﬁﬁé’m
PD: Keith Landecker " rirfesld KRHQ/Lafayeme LA' WHHK/Me his, TN* 2 L JON & THE EASTSIDE BOYZ
WFXAugusta, GA* i Cocher Rkl Soo 3 e
' : Kris Kell
L 15 ROLENOB iR 2 RICKROSS ’ DONELLJONES " J%w}{ B XM Raw/Sateliite WJKSMO:L"“"Q‘D" DE*
11 CHERISH YSEAN PAUL YUNG 3 RIC CHERISH YSEAN PAUL PD: Lea G. Tony
WPRW/Augusta, GA* B C AN REEVTCRECS JAUE PO TWISTA e e i 18 30 &LE%EE BANKS § YOUNG BUCK | D: Mahus! Mena
PL:Tim ot Sogl JUVENILE s URBAN MYSTIC afDREHCKA0SE) e
3 FIELD MOB V/CIARA
i WGCUChica “_. OV{‘DE"/?gmM FIELD OB C1ARA w. JXM/Menman Ms Km/?klah:w City, OK* 13 BLEYOAYINGY rwne JEEZY.
4 FIELD MOB /CIARA DMPD: El PO/MD: Casual KJMH/Lake Charles, LA 'ﬂ& a JT oy 12 RAY CASH t/SCARFACE
OONELL JONES 38’ 50 CEAT HOLIVIA DM: Bryan Taylor 33 50 CENT #/0LWVIA MD: Eddie Brase 11 RASHEEOA
DRE YRICK ROSS APOIMD: Tifany G"'”' 3 TAMIE FONX HTWISTA PD/MD: Erik Thomas 40F oONELL IS 11 LUDACRI
e NILE APD: Gina Cook 15 CHAMILLIONAIRE {KRAYZE BONE DRE YRICK ROSS 1 GRS L Note: For complete adds,
WEHOIBammore MD* B WEDRMiami. FL* . e see R&R Music Tracking.
MD ueke Howe WPWX(Chicago, IL* WA Datan, AL RICKROSS ONPD Tom oy g'in,‘?':":c'?l NE 11 CO'OR DIE YBUNB
No MD Blyrh “M — 5 RICKROSS g'zdwmk: Sihaﬂes' LA AP sm,x ker Mg)JMMNﬂ Big A" Hamper 11 NOTORIOUSB.I.G .
NILE :Almﬂv artie
WEMX/Balon Rouge, LA* b4l %,?&%‘S'S’SE“" Ll S MY ohazE pra MD: Tammy Tousant A § Rk Ak XM The City/Satellite
£-40 5 FIELD MOB CIARA 15 JUVENILE WMIBMiami, FL 2 FIELD MDB t/CIARA PD: Lisa M. Ivel mm
mn Kool n.| Supa Mike 1 DAMUZICIANZ 5 KULCHA DON UBEENIE MAN WOHH/Lansing, Mi* OM: Rob Roberts KULCHA DON UBEENIE MAN MD: DJ Xelusive 3
% dhie 1 FIELD MOB /CIARA CLRALEDAREES S OM: Helena Dubose PO Mara Melende: OONELL JONES 18 FIELD MOB1GARA ME“IABASE
23 DONELL JONES JAHEIM ) . P Bt oo WD: Coa-Lani Kimbrough
4 DR ERIOX ROSS WZFX/Faxeﬂevulle, NC : Jo Hicks HAWNNA WUSUPmIadelpma PA*
g FELD Moe HEIARA WIZF/Cincinnati, OH* DM: Mac Edwards 15 Mi 9 mcxnnss fichem %O&T'Izmannah, GA *Monitored Reporters
PD: Phillip David March POMD: Jett Anderson 1 oK ] b
3 Mioss VE g Wiams. A70: Mo Toch 1 Al o !lDKII‘(\IIIIMchvllaukee wi "e’“é'l"i o o AT e e rwista
ol
KTCX/Beaumont, TX* 5 SAwna 11 FIELD MOB (/CIARA A MO Roggio Brown JAMIE FOXX HTWISTA 8 30 CENT UOLVA 95 Total Reporters
PD: Doug Harris 4 JUVENILE JAHEIM 2 HELDM HICIARA § 2 RICK RO: e —
APO/MD: Adrian Scoft WENZ/Cleveland, OH* DONELL JONES FIELD MOB UCIARA WAMO/Pittsburgh, PA* 66 Total Monitored
No Adds . YUNG.JOC P1): Ron Atkins KBTT/Shreveport, LA*
OM/PD: Kim Johnson WTMG/G fle, FL* URBAN MYSTIC * : o f
ioxi MS* MD: Eddie Bauer ainesvifle, WBLX/Mobile, AL 5 POMD: tuemn Echo
WJZD/Biloxi, MS 2 YUNGJOC PD: Scott Hinds WZLD/Lauret, MS OM: James Alexander 12 FIELD MOB TIARA 29 Total Indicator
PD: Roh Neal E-YO APDMD: Terence Brown DM: Jackson Wakker PD/MD: Myronda Reuben 2 CHERISH /SEAN PAUL NE 0
4T lENiE o % RIcKROSS PD: Denise Brooks 19 PUSSYCAT DOLLS QY RICK RS- RAY GASH USGARFACE T
ST WHXT/Calumbia, SC* 16 HELD MOB UCIARA Drsanmvsric * G100 OREVRICK ROSS FelD v g:gz:zt(g;pon, vt
DRI KRVV/Monroe, LA y
PRURGR e MD Shimk Mmm i . KJMZ/Lawton, 0K . roe, . . .
PRpaanes 3 B ook rscAREACE Mo, oy e NG M/PD: Torry Monday S A o Diteion, C KL Shrevepor, LA VV:SSE/Z"‘E:IO, gi
ot FIELD MOB UCIARA 4 KIRK FRANKLIN APy e 26 50 CENT f10LIVIA OM/PD: Cy Young PD: Al Weeden XZ/Albany,
LUKE CAMPBELL e OO ITWISTA No Adds gefncent APD/MD: Shawn Alaxander 21 LIL' JON & THE EASTSIDE BOYZ
g THUG CITY A & CHRISTINA MILIAN £YOUNG JEEZY 19 50 CENT YOLIVIA )
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URBAN ACTOP 30

March 24, 2006 POWEREDL 14
LAST THIS TOTAL +i- TOTAL  WEEKS ON TOTAL STATIONS/
WEEK  WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS  AUDIENCE CHART ADDS ME[' [ AB ASE
1 0 MARY J. BLIGE Be Without You (Geffen/ 1899 +48 198553 16 63/0
2 2 HEATHER HEADLEY inMy Mind (RCA/RMG) 1783 -67 160784 22 65/0 MOSTA DDED'
4 e ANTHONY HAMILTON Can't Let Go (So So Oef/Zomba Label Group) 1491 +64 153181 14 64/0 ] 2008
. ARTIST TITLE LABEL(S)
3 é JAMIE FOXX f/LUDACRIS Unpredictable (J/HMG{ ot St 1454 -142 152026 1" :4!0 DONELL JONES I'm Gonna Be (LaFace/Zombia Label Group) 17
5 ISLEY BROTHERS fIR.-ISlEY Just Came Here To Chill (Je . oujDef Jam/IDJMG) 1423 +38 129105 9 2N MARIAH CAREY Fly Like A Bird (Isfand/DJMG) 8
6 o KIRK FRANKLIN Looking For You (Fo Yo Soul/Gospo Centric/Zomba Label Group) 1372 +117 151108 23 59/0 TEENA MARIE Ooh Wee (Cash Money/Universal) 5
8 0 BRIAN MCKNIGHT Find Myself In You (Motown/Universal 1175 +101 114384 9 63/0 SHANICE Take Care Of U (imajaf/Playtime) 5
Z 8 CHARLIE WILSON Magic (Jive/Zomba Label Group) L 2l 79253 Ly . The Urban AC add threshold is applied to monitored stations not aliowed to
9 o ALICIA KEYS Unbreakable (/AMG) 909 +34 105097 26 60/0 report adds per their company policy: Songs that reach seven plays per
10 10 FAITHEVANS Tru Love (Capitol) 769 -5 66343 18 59/0 week in two consecutive airplay weeks. An airplay week is defined as
12 @ NEYO SoSick (Def Jam/IDIMG) 763 4160 97205 7 2001 | ey teoush Satrety. Adds from all other programmers are <l
16 @  URBAN MYSTIC | Refuse (SOBE/ 604 +122 40250 7 433
" 13 ERIC BENET | Wanna Be Loved (Reprise/Warner Bros.) 590 -52 47862 K] 58/0 MO ST
17 @ TEENA MARIE Qoh Wee (Cash Money/Universal 521 +46 56350 3 43/§
15 @ KEM Into You (Motown/Universal) " 514 +20 32245 8 44/3 I N CR EAS E D P LA YS
14 16 INDIA.ARIE | Am Not My Hair (Motown/Universal) 474 -30 38244 14 45/0 ToTA-
19 @  KEYSHIACOLE Love (A&Miinterscape) 472 +55 N2 5 2000 GRS DR LEILH
e . NE-YO So Sick (Def Jam/IDJMG) +160
22 @ JEFF MAJORS f/KELLY PRICE God's Gift (Music One/Sony Urban) 444 +74 37233 6 K] I
@  ERICBENET Pretty Baby (Friday/Reprise/Warner Bros.) %9 +100 32083 2 35 | WARIAHCAREY fly ie A i fbndMG) 2
27 LU S T i L URBAN MYSTIC | Refuse (SOBE/ 122
21 20  LYFE JENNINGS f[FANTASIA Hypothetically (Sony Urban/Columbia) 327 -57 22769 8 30/0 K. FRANKLIN Looking... o Yo SaulGospo Centric/Zomba Label Groug) +117
18 21 MARIAH CAREY Don’t Forget About Us /sland//DJMG) 310 -145 21801 13 211 ERIC BENET Pretty Baby (Friday/Reprise/Warner Bros.) +104
25 22  GOAPELE First Love (Skyblaze/Sony Urban/Columbia) 299 -7 20545 6 27)2
20 23  EARTH, WIND & FIRE f/BRIAN MCKNIGHT To You (Sanctuary/SRG/ 289 121 19390 12 310
23 24 TAMAR fIPRINCE Beautiful, Loved And Blessed (Universal Republic/ 283 -26 22167 5 28/0 NEW &ACTIVE
24 25  DWELE Weekend Love (Virgin/ 274 -34 16270 8 280 PRINCE Black gweat (léniversa/ Republic)
' . Total Plays: 192, Total Stations: 9, Adds: 1
26 g MELI'SA MORGAN | Remember (Orpheus/Luann) 266 1" 20735 1" 3012 YOLANDA ADAMS This Too Shall Pass /Atintic
28 FLOETRY Lay Down (58”8/]/ 249 +19 17523 q 24“ Total Plays: 158, Total Stations: 21, Adds: 0
29 @ LATOYA LONDON State Of My Heart (Peak/Concord) 242 +37 13687 4 191 KINDRED THE FAMILY SOUL Woman First (Hidden Beach/
@  MARIAH CAREY Fly Like A Bird (Island/I0JMG) 236 +127 35701 1 318 Total Plays: 145, Total Stations: 18, Adds: 4
€  RAHEEM DEVAUGHN You (ive/Zomba Label Group) 201  +52 25838 1 25/ | MARYMARY Heaven (Sony Urban/Colimbia)

Total Plays: 117, Total Stations: 14, Adds: 0
65 Urban AC reparters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week | VAN HUNT Character (Capitol)

of 3/12-3/18. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in playsis | Total Plays: 116, Total Stations: 16, Adds: 1
placedfirst. Songs below No. 15 are moved to recurrent after 20 weeks on the chart, Most Added is the total number of new adds officially reported to R&R by each reporting

station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases Station playlists for all R&R reporters are available
in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average on the web at www.radigandrecords.com.
Quarter Hour Persons used herein with permission from Arbitron Inc. (© 20086, Arbitron Inc.).© 2006 Radio & Records. N

/ KMJOMouston, TX* WHQTMiami, FL* WCFB/Orlando, FL* Music Choice Smoath R&B/Satellite WIMX/Toledo, OH* \
PD: Sam Choice OM/PO: Tony Fields OM: Steve Hotbrook OM/PD: Damon Williams PD: Rockey Love
R E P 0 R ' E RS m:DA:n alaﬁ Harrison ;PD:KKamn aughn Sg;ﬂ?vin Gardner :ﬁPDD:L'a“u:d Th:lllhs: MDmBnndl Browne
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ARTIST TITLE LABEL(S)

MARY MARY Yesterday (Sony Urban/Columbia) 1109 5 34124 2% 3300 | ARmsTTITLE LaBEL(S) ADDS
BYRON CAGE | Will Bless The Lord (Gospo Centric/Zomba Label Group) 1056 +85 33202 16 350 | JIMMY HICKS... BomBlessed (Woridwide Entertainment) .
KIRK FRANKLIN LockingFor You (o o SoulGospo ContifZomba Ll Grop) 1085 +26 33003 27 3600 | groe BIEERL B0 MR EERPS) :
HEZEKIAH WALKER Lift Him Up (Verity/Zomba Label Group) 925 +52 27595 22 2910 MARTHA MUNIZZI No Limits fintegrity Label Group) 2
DONALD LAWRENCE... The Blessing Of Abraham (EM! Gospel) n +136 29160 8 3710 | YOLANDA ADAMS This Too Shali Pass /Atlantic) 2
DOTTIE PEOPLES He Said It /Atlanta Int) 759 0 27451 3 26/0 | D.MCCLURKIN ChurchMedey (Veniy/Gaspo CentriyZomba Label Group) 2
SMOKIE NORFUL God Is Able (EM/ Gospel) 728 +7 21601 2 260 DONALD ALFORD All | Want To Do Is Bless You (Holy Spirit/Taseis) 2
YOLANDA ADAMS Victary (Atiantic) 13 +24 23362 18 25/0

TAMELA MANN Speak Lord (7illyMann/ 07«11 28283 16 240 MOST

WILLIAM MURPHY 11l Let It Rise (Sony Urban/Epic) 695 +14 25581 25 250 INCREASED PLAYS
VICKI YOHE Deliverance Is Available (PureSprings/EMI Gospel) 674 +16 19279 19 26/1 TOTAL
SHIRLEY CAESAR | Know The Truth (Lies) /Shu-Bey/Artemis Gospel 673 4 18500 25 2800 | arnst mmie s T
JEFF MAJORS f/KELLY PRICE God's Gift (Music One/Sony Urban) 642 +29 23521 23 23/0 | DONALD LAWRENCE... The Blessing Of Abraham (EM/ Gospel) +136
DORINDA CLARK-COLE So Many Times (Gospo Centric/Zomba Label Group) 622 +35 16836 13 25/0 | D.MCCLURKIN Church Medey (VerityBospo CentrZomba LabelGroup)  +100
DARWIN HOBBS Glorify Him (EM/ Gospel 597 20 20878 23 270 | B CAGE | Will Bless The Lord /GUS/JI’J Centric/Zomba 'labe/ Group) +85
ISRAEL & NEW BREED Not Forgotten (itegrity Gospel 575 8 2023 20 170 :;:‘All'giffxmma;'}g':nIs';‘efs"xf;’ﬁuﬂlly%m} :z:
CECE WINANS He's Concerned (PureSprings/Sony Urban/Epic) 561 8 19507 15 250 | B1SHOP EDDIE LONG... It Shall Come To Pass (EM/ Gospel)  +62
MYRON BUTLER & LEVI Set Me Free (EM! Gospel) 540 +33 17888 20 24]3 | LEE WILLIAMS & SPIRITUAL QC'S Jesus Rose MCG) +57
LUTHER BARNES... Somehow, Someway (Atlanta Int ) 539 +6 18647 17 22/0 | RIZEN Praise Him Just A Little While (4rtemis) +56

JIMMY HICKS & VOICES OF INTEGRITY BornBlessed (Worldwide Entertainment/ 523 +3 16080 7 24/4 | KAREN CLARK-SHEARD Favor (Word/CurtyWarner Bros.) +55

VICKIE WINANS It's Alright (Verity/Zomba Label Group)
ALVIN DARLING From Me To You (Emtro/

RIZEN We've Come To Magnify The Lord (Artemis/

KAREN CLARK-SHEARD Favor (Word/CurlyWarner Bros.)
MARVIN SAPP Perfect Peace (Verity/

BISHOP EDDIE LONG... It Shall Come To Pass (EM/ Gospel)

GEORGE A Brighter D 3 .
HUFF A Brighter Day /Ward/CurIJ/Wameers/. ' ' 307 2 10875 13 1912 . MCCLURKIN Church Medey Verty/Gospo Centric Zombia Label Grou)
DONALD ALFORD All | Want To Do Is Bless You (Holy Spirit/Taseis) 300 +66 8981 4 M2 | Total Plays: 239, Total Stations: 12, Adds: 2
YOLANDA ADAMS This Too Shall Pass (Atlantic/ 2n +21 10290 2 1312 | MARTHA MUNIZZI No Limits fintegrity Label Group)
MOSIE BURKS | Got A Grip (Malaco) 269 9 7081 10 10/0 | Total Plays: 224, Total Stations: 13, Adds: 2

TOTAL 4= TOTAL  WEEKS ON TOTAL STATIONS/ e
PLAYS PLAYS AU%%;{CE CHART ADDS M OS T A DDED

391 +39 10948 6 15/0 HEZEKIAH WALKER Grateful (Verty/ +55
359 +11 9570 1" 141

352 23 1819 15 1400 NEW & ACTIVE

349 +55 1713 1 1411 | NEW LIFE COMMUNITY... ' Covered (Verity)

330 +28 11677 5 12/1 | Total Plays: 265, Total Stations: 10, Adds: 0

327 +62 8854 4 14/1 | CANTON JONES Love Song (Arrow)

Total Plays: 264, Total Stations: 10, Adds: 0

JUANITA BYNUM Break Forth /Flow/

41 Gospel reporters. Songs ranked by total plays for the airplay week of Sunday 3/12 - Saturday 3/18.

Total Plays: 218, Total Stations: 7, Adds: 0

© 2006 Radio & Records Songs ranked by total plays
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%w “Bailﬂu ﬁ)éaw/%' gé‘xg” D"R“Ngm i& %‘ 'ﬁ"{(':eﬁ'?'"a MYRZg{;BUTLER&LEVI MARTHAMURIZZ WFMV/Columbia, SC
A e Ao voces o e | M0y o v R P Ly SAOERS Nonas Y %m@ﬂ'aﬁﬁm", oc WHLH/Jackson, MS
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L] .
Can you imagine...
a world without children:

At St. Jude Children's Research Hospital, we can't.

That's why we are working every day to find cures for life-threatening
diseases that strike children everywhere. Diseases like cancer,

pediatric AIDS, and sickle cell. And we won't stop until every child
is cured, and every disease 1s defeated.

Because we can't imagine a world
without children...can you?

Call 1-800-996-4100 or log onto www.stjude.org St. Jude Chjk_ln;nb;
to learn how you can help. R?"-"'IE‘IRJ_] _HF“"P_H'B'
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Country Gets Real

Jeff Garrison eyes the format's future

s CBS Radio’s VP/Country, Jeff Garrison oversees 20 of the
most influential Country stations in America, including

WUSN/Chicago, WYCD/Detroit, KMPS/Seattle and KMLE/
Phoenix — not to mention KILT/Houston, Garrison’s home base,
where he also serves as OM/PD. And that’s just the top 15 mar-

kets.

In many respects, Garrison’s role at CBS
Radio and the path he took to get there are
a case study in radio consolidation. He
was Asst. PD/MD of KKBQ/Houston 12
years ago, when he took the OM job at a
Sports Talk-Country-CHR combo that in-
cluded Country WESC-FM/Greenville,
SC.

Less than two years later he moved to
Phoenix as KMLE's PD, steermg the CBS
outlet during a high-
ly successful six-year
run. In October 2002
Garrison returned to
Houston but stayed
with CBS as OM of
then-Country combo
KIKK & KILT. KIKK
flipped to Smooth
Jazz shortly thereaf-
ter, but Garrison was
named VP/Country
just six months later.

Three years into his role as format cap-
tain, Garrison has a unique perspective on
the relative strength of Country radio and
its music, as well as concerns regarding
radio’s future talent base. These are just
some of the issues he recently discussed
with R&R.

Jeff Garrison

R&R: From a corporate standpoint, what
is the role of the VP/Country?

JG: To communicate with the regional
vice presidents and the programming
office in New York — President/Program-
ming Rob Barnett and Sr. VP/Program-
ming Greg Strassell —about what’s going
on in our individual markets.

I'm assessing what the needs are and
how I can help expedite any talent issues
or promotions that the local station is look-
ing to do. Basically, 'm there to commu-
nicate with Greg and then to work with the
stations as a group on bigger marketing
issues.

R&R: What's your role from the station
standpoint?

JG:T'ma resource for them and can help
in finding talent, working on competitive
issues, dealing with individual station is-
sues or working to get them the resources
they need to be successful in their market.

R&R: Does that mean going to bat with
corporate?

JG: Sure, going to bat for research or
working with them on individual needs
they may have for talent or other things.

R&R: Are you a consultant? An adviser?

JG: I hate the word consultant. I'd say
I'm more of a sounding board and a re-
source. I can offer input and suggestions
from experiences I've had in competitive
situations.

R&R: What kind of interaction do the CBS
Radio Country PDs have as a group?

JG: We do monthly group calls that vary
in length. Mainly we discuss what’s going
on in the markets. I like one-on-one inter-
action with the program directors so I can
find out exactly what’s going on.

R&R: Is there a reqular schedule, or 1s it on
an as-needed basis?

JG: Once a month, more as needed.

Ré&R: What kind of information do you
share on those calls?

JG: We go over what'’s going on in the
market promotionally. We share ideas and
can, hopefully, take that information and
put it to work in other markets. Music ob-
viously comes up. We also deal with mar-
keting incentives that we may have from
corporate or special clients like AT&T,
things of that nature.

R&R: Do you guys do many blanket initi-
atives across all the stations?

JG: No. CBS Radio’s stance, and my in-
stinctas well, is to let each station run pro-
motions in its market. However, there are
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CHECK ‘YES’ The KiLT/Houston staff, including OM Jeff Garrison, gathers to celebrate the
success of their third annual Big Country Cure for Kids radiothon, held last month. The effort
raised $849,224 for St. Jude Children’s Research Hospital.

advertisers like AT&T that buy CBS Coun-
try that allow us to offer programs to the
labels where our stations work together on
a group promotion. We’'ve done that with
Kenny Chesney for a flyaway to Florida
as part of the AT&T Blue Room Street Date
program. It's a website featuring station
content, concert performances and acous-
tic performances for our listeners.

R&R: Are there any other blanket promo-
tions?

JG: Just that.

R&R: What is the current spotload policy
of CBS Country stations?

JG: Each station is individually man-
aged by the GM and PD. There’s no sin-
gle approach. Every market has different

PAFTRS S Y AL LA A )

“You can touch more
people emotionally and
make them a part of
your station by being
real than by being
overhyped. That’s why
Country radio is better
today.”

CIRCLE K Kenny Chesney recently christened KILT/Houston's Studio K, an intimate performance
venue at the Station that gives 20 fans a chance to see and hear their favorites. Pictured here (I-r) are
BNA regional Christian Svendsen, KILT afternoon jock Rowdy Yates, Chesney, KILT Asst. PD/MD Greg
Frey, KILT OM Jeff Garrison and BNA VP/Promotion Tom Baldrica.
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needs and different spotloads, but we all
want to have the best product, and that’s
what CBS is about: giving the best to the
listeners.

R&R: What kind of inventory pressures are
we seeing in radio today?

JG: There is a lot of pressure to deliver
cash across the board. We're all starting to
get the value of our radio stations to where
we expected it to be. There was a time five
or six years ago when we added units to
meet our budgets, and we sacrificed on the
quality and value of our stations.

There’s still that pressure today, but it’s
created more demand, and we’re able to
getour prices and value in line with what
the market should be.

In the future the pressure for inventory
will force us to utilize technology beyond
what we're doing now with streaming and
other things. We'll need to use event mar-
keting, streaming and Internet commercials
to add inventory and value to our products.

R&R: Some groups are set up so that the
programming heads hire the local PDs, some-
times without a lot of input from the GM. How
does it work at CBS Radio?

JG: With the openings we’ve had since
I began in 2003, it’s been a local and GM
decision, with myself, Greg Strassell, Rob
Barnett and others involved. We work to-
gether, and we want what’s best for the
local market.

It is absolutely a local decision, and I'm
very proud of the program directors we’ve
brought in. We hope to continue to bring
in more talented programmers in the fu-
ture.

Our company is only as good as our fu-
ture leaders in programming. That’s one
of our biggest mantras. We want to bring
the best talent into our radio stations.

R&R: How have CBS Radio’s record-com-
pany policies changed in light of the Spitzer
investigations and settlements?

JG: We have introduced a no-indie pol-
icy since I began as V. We are also always
communicating with our programmers,
and we have online training. At our annu-
al corporate meetings we go over the law
and have discussions about it.

R&R: So there aren’t any new policies in
terms of the way you present listener-appreci-
ation shows or make presentations to labels?

JG: As far as listener-appreciation
shows, we are all for building brands and

Continued on Page 40
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Country Gets Real

Continued from Page 39

new stars in our markets as long as our
radio stations are supporting the record.
It's all about the listeners and the show, not
about spins or the next single or anything
like that.

Everybody is very clear today on the
expectations for a particular promotion,
whether it be a listener-appreciation show
or a VIP thing. It's very defined. With the
onslaught the record labels have gone
through with Spitzer and the forms we fill
out for them on our end, it's very clear that
spins are not tied to any promotions we
participate in.

R&R: Do you have written guidelines for
your PDs?

JG: We do. For certain things we have
documentation that comes out of legal.

R&R: I imagine you read with great inter-
est about the recent “add” controversy. What
are your thoughts about adds?

JG: We've done it as an industry for a
certain way for a long time, and change is
difficult. We're going into our 14th or 15th
year of being monitored in most of our
markets. Adds are reflected by plays on
monitored stations, so it’s information
that’s there.

R&R: You're not worried about abdicating
your add designation to a trade?

JG:I'm about what's best for the listen-
er and playing the right songs for the ra-
dio station. We have to make our deci-
sions, and you guys might be more in the
business of reporting that than I am. I'm
not in that business.

R&R: What is the current status of CBS
Country stations and HD Radio?

JG: We're very excited about HD at CBS.
We’ve committed a lot of money, and
we’re moving forward, led by Dave Rob-
bins out of Chicago. They were the first to
go in our group, with Future Country,
which is future and current hits on HD2
in Chicago.

We’ve gone HD in Detroit, and we're on
HD in Houston, but soon we'll be going
up to HD2. I have an HD radio in my of-
fice, and it sounds awesome and presents
great possibilities as it grows.

It’s in its infancy, but the potential for
our industry is big. All the side channels
won’t be Future Country. Each market
suggests to the alliance what format it
would like to do, it’s voted on, and then
they get approval.
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“With the onslaught the
record labels have gone
through with Spitzer
and the forms we fill
out for them on our
end, it’s very clear that
spins are not tied to any
promotions we
participate in.”
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R&R: As you travel around the country and
listen to Country radio, what is your sense of
how it sounds and where it is in its life cycle?

JG: I've got the greatest job in the world.
I've worked all my life as a programmer,
so being able to work with CBS Radio pro-
grammers and travel across the U.S. and
hear not only our stations, but others, is ter-
rific. Country radio is better than ever, and
I say that because we're in a relaunch of our
format over the last 18 months. The over-
all growth I see in the format is exciting.

The first reason is the shift back to real-
ity and telling stories in the music. It seems
like the lifegroup is in tune with real art-
ists like Gretchen Wilson and others.
There’s better storytelling that’s reflective
of what's going on in our country today.

Second, consolidation has made us
smarter and more efficient programmers.
We’re more focused with what we do be-
cause some of the resources may be limit-
ed at times. Financial pressure has made
our programmers and stations better.

That’s what I'm hearing out there. I'm
like, “Wow, they’ve taken a little some-
thing and made it big.” As an industry,
we're taking our format and our music
and creating bigger-than-life experiences
in our markets.

The best part of it is, with the music be-
ing real, the radio stations are being real.
They’re not overproduced. You can touch
more people emotionally and make them
a part of your station by being real than
by being overhyped. That’s why Country
radio is better today.

R&R: How should that translate into what
Jjocks should sound like?

JG: The personalities [ hear are talking
about real topics — the news, things that
are a little bit more topical — instead of
being the liner jocks they were in the “90s.
Personalities are being given a little more
freedom to discuss things, at least in the
markets I've been to. And mornings are
less bit-oriented and more about things
that affect people’s lives.

R&R: Any other trends you're seeing?
Stuff we should be moving away from or to-
ward?

JG: Less zings and zaps and more real
conversation with the 25-44 listeners who
are going through real life. You have to
have a balance, and since 9/11, that’s
what’s happened.

R&R: What are the challenges facing Coun-
try radio today?

JG: In the last 10 years 1've had the op-
portunity to program two great radio sta-
tions, KMLE/Phoenix and KILT/Hous-
ton. The amount of talent trying to get their
foot in the door at those stations seems to
decrease every year.

Here’s an example: The Walter Cron-
kite School of Broadcasting is in Phoenix.
I'was at KMLE six years, and I bet you five
students from there came and applied for
radio jobs. We have to do a better job, as
programmers and as an industry, of letting
people know there are jobs available.

If you want to be in movies, you go to
Hollywood. If you want to be a country
singer, you go to Nashville. If you want to
be a radio personality, you need to visit a
station. It seems that people feel like it's
not possible. Or maybe this generation has
grown up listening to Howard Stern and
talk show hosts, so they don’t have the
desire to be a music disc jockey.

RPN

THREE’S COMPANY (BS Radio VP/Country Jeff Garrison and his fiance, Becky Weyland,
; hooked up with George Strait prior to the singer’s 2006 Houston Livestock Show & Rodeo
i performance. Seen here (I-r) are Weyland, Strait and Garrison. .
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“With HD2 coming
around, there is a

great opportunity
for new talent.
We’re going to need
a lot more talent at
a time when we
have less of it.”

BRI SR R AR5

Twenty years ago our models were the
Scott Shannons, Rick Deeses, Terry Dors-
eys and Hudson & Harrigans of the world.
Now maybe it’s a talk show host. How do
you reverse that? Where do you get the
talent?

Maybe we go to the interns who come
to the promotions department. Maybe in
the future we incorporate Internet stream-
ing and put young talents on there. There
aren’t a lot of overnight shifts anymore
because of syndication and technology.
With HD2 coming around, there is a great
opportunity for new talent. We're going to
need a lot more talent at a time when we
have less of it.

R&R: How do you find and develop talent
at the programming level?

JG: We are always looking for new pro-
gram directors and talented people in that
area. Consolidation has hurt us in a way,
because a lot of programmers have gotten
safer because they're trying to get by and
stay the course.

We're looking for programmers who are
going to be out-of-the-box thinkers and
who can take a little risk. We've done it in
our company before, with the “Jack” for-
mat and “Free-FM.” Those are the kinds
of programmers we want to bring in. I
know they're out there, and hopefully
we'll find them.

R&R: Is it harder to have those wild kinds
of programming characters in today’s corpo-
rate environment?

JG: Smart managers realize that every
creative person has his or her “thing,” so

wwWw americanradiohistorv com
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to speak. But you have to put that person
in the right situation. There are still those
types of characters, and I would hope fall
into that category in some way.

Twenty years ago we wore cut-offs,
wore our hair long and didn’t worry about
anything. Today we have to represent cor-
porate and meet with clients. There is a
managerial side that is a little less fun than
the creative side.

R&R: Was there anything in the Edison
study presented at the CRS that jumped out
at you?

JG: With the PPM in Houston and the
seven stations we saw there, it was really
brought home to me that Country listeners,
and even Top 40 listeners, listen to and ac-
cept other types of music. To see them say
in the Edison study that they are totally OK
with that in our format reconfirmed to me
what I'm seeing with the PPM.

As programmers, we might have pi-
geonholed ourselves a little bit over the
years at every format — not just Country,
but Rock and Pop too —and thought that
there was no way to incorporate different
styles of music into a radio station. Jack is
a good example of incorporating different
styles, when you hear it now.

R&R: You attended the CRS and are very
involved in the music side of your job. What's
your sense of how country’s doing musical-
Iy?

JG: I'm excited on two fronts. First, the
new artists coming out today are writing
songs that are reflective of their lives and
real life in general. Second, I'm very excit-
ed for established artists like Toby Keith,
Kenny Chesney, Rascal Flatts, Tim Mc-
Graw and Keith Urban, all of whom seem
to be bigger than ever even though they've
been around for a while.

Not only is the audience familiar with
them, but it’s pushed them to the next lev-
el. We have a whole new set of superstars
who are really influencing pop culture
more than people did back in 1992. 1 go
back to American Idol’s Carrie Underwood
singing a Rascal Flatts song to 80 million
people in one of the biggest primetime
specials in history.

That being said, we still need program-
mers who are willing to take a risk and
create new stars in our format. We have a
current-based format, and we’re only go-
ing to be as good in the future as the in-
vestments we make in our stars today.


www.americanradiohistory.com

COUNTRY TOP 50

March 24, 2006 -POWERED[14
WS st e Lse O S I L Al MEDIABASE
2 0 RASCAL FLATTS What Hurts The Most (Lyric Street) 13646 777 4677 +269 420116 25503 11 120/0 .
1 9 KENNY CHESNEY Living In Fast Forward (BVA/ 13612 334 4740 +136 417377 9315 16 120/0 MOSTA DDED
4 e KEITH URBAN Tonight | Wanna Cry (Capitol) 13027 268 4478 +82 397531 8077 16 810 | orsr e wasens) RODE
3 4 JOSHTURNER Your Man (MC4) 11690 -1105 4083 415 354427 -33784 33 119/0 | BRAD PAISLEY The World (4rista/ 30
5 € MONTGOMERY GENTRY She Don't Tell Me To (Columbia) 11066 34 3926 +12 334515 4912 20 119/0 | SUGARLAND DownInMississippi (Up To No Good) Mercury) 19
DIAMOND RY0 God Only Cries (Arista/ 15
7 BLAKE SHELTON Nobody But Me (Warner Bros. 10913 3808 258 333896 25 28 1200
O s ON Nobody But Me fHarmer 6ros. 868 * 108 01" J0SH GRACIN Favorite State Of Mind dyric Stret) 14
8 0 BON JOVI WJJ. NETTLES Who Says You Can't Go Home fislang//i0JMG) 10749 743 3609 +304 341562 31130 15 116I0 | py;y CURRINGTON Why, Why, Why Mercury) 13
6 6 TOBY KEITH Get Drunk And... (Show Dog Nashville/Universal) 10479 364 3548 +131 305792 15489 12 119/0 | ERIC CHURCH How ‘Bout You [Capitol 10
10 @ BROOKS & DUNN Believe (4rista/ ' 9392 317 3375 +146 283197 8046 20 1190 | JAKEOWEN YeeHaw (RL4) 10
., HANK WILLIAMS, JR. ... That's How They Do It In Dixie (CurtyAsyhim) 10
9 SARA EVANS Cheatin’ (RCA 9384 48 3299 -3 291670 6974 19 1190
' SARAEVANS Cheatin' (AC4 o 101 1M MCGRAW When The Stars Go Blue (Curt 9
n m JACK INGRAM Wherever You Are (Big Machine) 7447 446 2492 +175 207167 10224 18 12000 | popMSHEL It Was An Absolutely Finger Lickin. (Curt/ g
13 @ JASON ALDEAN Why (BBA) 7002 51 2514 +187 195622 20313 16 1183 The Country add threshold is applied to monitored stations not allowed to
17 @ DIERKS BENTLEY Settle For A Slowdown (Capitol) 6602 903 2302 +282 184462 26975 10 116/2 | report adds per their company policy: Songs that reach seven plays per week
within one airpiay week. Airplay week is defined as Sunday through Saturday.
18 @ FAITH HILL The Lucky One (Warner Bros.) 6512 966 2234 +350 188940 27912 6 1193 Adds from all other programmers e still accepted at any play fevel.
16 @ LEANN RIMES Something’s Gotta Give (Asylum/Curb) 6378 507 2306 +155 171587 13432 12 118)1
14 @ TRENT TOMLINSON Drunker Than Me /Lyric Street) 6328 -1 2269 +8 147990 505 20 116)2
12 17 JAMEY JOHNSON The Dollar (BVA/ 6192 707 2161 272 172611 -20145 27 116/0
15 18 VANZANT Nobody Gonna Tell Me What To Do (Columbia) 6024 273 2136 82 163689 4450 24 11400 MOST
19 @ JOENICHOLS Size Matters (Someday) (Universal South) 5527 496 2025 +173 147380 12902 9 11312 INCREASED POINTS
20 @ SHEDAISY I'm Taking The Wheel (Lyric Street) 5013 451 1776 +150 119417 15215 16 109/0 TOTAL
21 @ GEORGE STRAIT Seashores Of Oid Mexico (MCA) 4829 576 1754 +177 128888 11150 6 115/3 | samist e waseus) WORERSE
22 @ KESTH ANDERSON Every Time | Hear Your Name (Arista) 47714 622 1668 +192 126139 13578 11 113]2 | BRAD PAISLEY The World (Arista) +1110
26 @ TIMMCGRAW When The Stars Go Blue (Curty 4063 912 1336 324 127117 29589 3 98/9 | FAITHHILL The Lucky One Wamer Bros, +366
. ; TIM MCGRAW When The Stars Go Biue (Curly +912
25 Day Of My Life /4 698 198 20215 7 109/5
@ PHIL VASSAR Last Day Of My Life (Arista/ 4025 1362 + 112059 I} DIERKS BENTLEY Settle For A Sowdown /Capita) 903
24 @ CRAIG MORGAN | Got You (BBA) 3630 190 1436 +96 98862 7000 14 106/6 | ) ke SHELTON Nobody But Me (Warmer Bros,) +868
23 26 TRISHA YEARWOOD... Love Will Always Win (Pear/lLyric Street) 2997 910 1064  -366 70565 -28302 9 108/0 | RASCALFLATTS What Hurts The Most (Lyric Street/ +177
29 @) GRETCHEN WILSON Politically Uncorrect (Epic/ 2535 274 940 +103 64371 5332 6  95/5 | DIXIECHICKS Not Ready To Make Nice (Open Wide/Columbia) +158
_ ) BON JOVI WIJ. NETTLES Who Says You... fisland/iDJMG)  +743
27 28 ROCKIE LYNNE Lipstick (Ui | South 2505 -228 904 -87 61548 -4439 20 83j0
psick Wniversal South) 0 PHILVASSAR Last Day Of My Lite (Arista/ +698
28 29 JO DEE MESS'NA Not Gomg Down (L‘llfb/ 2376 -42 895 -20 60909 -1412 12 84’0 KEITH ANDERSON Every Time | Hear Your Name (Arl&‘ta/ +622
K] @ GARY ALLAN Life Ain't Always Beautiful (MCA/ 2232 59 847 +22 55265 -1030 9  86/7
30 31 KENNY ROGERS | Can't Unlove You /Capitol) 2217 -1 114 -13 56905 3357 11 81[7
32 @ RODNEY ATKINS If You're Going Through Hell... Curb) 2158 18 852 -4 55943 2007 10 69/6
33 @ JAMIE O'NEAL | Love My Life /Capitol) 2061 -8 n1 +3 54678 610 14 6801 MOST
Breaker @ LITTLE BIG TOWN Bring It On Home (Equity/ 1971 544 681 +154 50781 15896 7  74j7 INCREASED PLA YS
34 @ BIG & RICH Never Mind Me (Warner Bros.) 1764 111 574 +36 43486 2596 7 603 ToTAL
35 @ -ERIC CHURCH How ‘Bout You (Capital) 1616 144 569 +56 43005 5392 5 67110 ot R mc:avss
@ BRAD PAISLEY The World /Arista) 1273 1110 an +357 32796 27160 1 67130 BRAD PAISLEY The World (Arsta/ +357
38 @ BILLY CURRINGTON Why, Why, Why (Mercury/ 1260 258 528 +87 31830 5677 3 7113 | FAITH HILL The Lucky One (Warner Bros.) +350
37 €D TRENT WILLMON On Again Tonight (Columbia) 1247 86 468  +41 27959 1979 5  51j7 | TIMMCGRAW Wgen The Stars Go Blue (Curb) +324
BON JOVI W]J. NETTLES Who Says You... fisland/DJMG)  +304
39 @ JAKE OWEN Yee Haw (RCA) ' . . 1172 325 481 +150 26724 6194 3 59/10 DIERKS BENTLEY Sett For A Siowdown (Capita) 782
@ DIXIE CHICKS Not Ready To Make Nice (Open Wide/Columbia) 1031 758 232 +177 41037 30974 1 VU7 | RASCAL FLATTS What Hurts The Most (Lyric Street) +269
40 @ JOSH GRACIN Favorite State Of Mind /Lyric Street) 977 2% 410 +82 20985 4820 2 64/14 | BLAKE SHELTON Nobody But Me (Warmer Bros.) +258
50 @ SUGARLAND DownIn Mississippi (Up To No Good) (Wercury) 883 386 278 +139 25476 8247 2 4919  PHILVASSAR LastDay Of My Life (Arist2) . +198
44 @ NEALMCCOY The Last Of A Dying Breed (903 838 158 270 +59 20095 2739 4 378 | NEWHANDERSON Every Time Hear YourName fArta)  +192
JASON ALDEAN Why (BBR) +187
42 @ MEGAN MULLINS Ain’t What It Used To Be (BBA/ 805 99 319 +53 18733 1597 2 4977
46 @ BLAINE LARSEN | Don't Know What She Said (Giantslayer/BNA) 7718 104 328 +42 16612 3418 3 486
4 @ CHRIS CAGLE Wal-Mart Parking Lot [Capito)) na 6 288 +3 19267 215 3 290
45 @ HANKWILLIAMS, JR. .. That's How They Do lt InDixie (Cub/Asylum) 676 2 292 +10 13897 1082 3 40/10 BREAKERS
47 @ CARRIE UNDERWOOD Don't Forget To Remember Me (Arista) 673 64 169 +38 19440 -1053 2 104 LITTLE BIG TOWN
43 @) STEVEHOLY Brand New Girlfriend (Curb) 670  -16 294  +15 15171 28 6 333 Bring It On Home (Equity)
120 Country reporters. Monitored airplay data supplied by Mediabase Research, adivision of Premiere Radio Networks. Songs ranked by total points for the airplay week 7 Adds » Moves 36-34
of 3/12-3/18. Bullets appear on songs gaining points and/or plays or remaining flat from previous week. If two songs are tied in total points, the song with the larger S ked by total point
increase in points is placed first. Songs below No. 1 and down in points and plays for three consecutive weeks are moved to recurrent.Most Added is the total number of ongs ranked by total points
new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most increased Points . . .
lists the songs with the greatest week-to-week increases in total points.Station Weight = AQH Persons + (Market rank X 10) divided by 4180. Total Audience equals Average Station playlists for all R&R‘repuners are available
Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with on the web at www.radioandrecords.com.
permission from Arbitron Inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records.
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March 24, 2006
W W ARTIST TITE LABEL(S) PONTS  pOWTS WS elhs e MO S T A D D ED’
2 @ KENNY CHESNEY Living In Fast Forward (BNA/ 4083 108 3372 +80 95757 2423 12 88[0
1 @ KEITH URBAN Tonight | Wanna Cry (Capital 4052 47 3363  +39 94084 1087 16  87/0 | ARTISTTILE LABELS) L
3 @ RASCALFLATTS What Hurts The Most (Lyric Street) 3903 91 3239 +73 90678 2637 11 g7j0 | BRAOPAISLEY The World Arists) 2%
. TIM MCGRAW When The Stars Go Blue (Curl/ 16
5 @) MONTGOMERY GENTRY She Oon't Tell Me To (Columbia/ M8 50 3068 +54 86964 2361 21 870 | gyca AND Downin Mississigs Up To o Goodl Mercury) 15
6 @ BLAKE SHELTON Nobody But Me (Warner Bros.) 3663 197 3040 137 83966 3195 29 880 | BILLY CURRINGTON Why, Why, Why Mercury/ 8
8 @ SARAEVANS Cheatin’ (RCA/ 3355 165 2810 +119 78969 4593 20  87/0 | JAKEOWEN YeeHaw RC4) ' 8
7 @ TOBYKEITH Get Orunk And... (Show Dog Nashuille/Universal 3327 136 2776 +106 76085 3753 12 870 3;73”3:&'3: S:; U;,‘[nc o ;’ZZ;Z,} 3
10 @ BON JOVIWIJ. NETTLES Who Says You... (island//0IMG) 3214 269 2668 +207 75647 7339 14 813 | JoSH GRACIN Favorite State Of Mind Lyric Street) 7
9 € BROOKS & DUNN Believe (rista) 3179 83 2685  +87 74587 1914 23  B87/0 | BOMSHEL it Was An Absolutely Finger Lickin'... {Curdy 7
4 10 JOSHTURNER Your Man (MCA) 3121 659 2537 658 71281 16630 33  7gjo | CIXIE CHICKS Not Ready ToMake Nice (Gpen Wide/Columbia) 1
13 D JASON ALDEAN Why B8R/ 2469 157 2046 +134 57962 3992 16 81
14 D JACKINGRAM Wherever You Are (Big Machine/ 2482 135 2071 +116 65941 3614 18 852
15 @ OIERKS BENTLEY Settle For A Slowdown (Capital) 2302 188 1959 +122 52998 4607 10  86/3
17 D LEANN RIMES Something’s Gotta Give (Asylum/Curb/ 2203 137 1837 +122 50618 2993 12 821
21 ® FAITHHILL The Lucky One (Wamer Bros.) 2078 366 1759 +311 48158 9308 6  84f6
16 16 VANZANT Nobody Gonna Tell Me What To Oo /Columbia) 2011 43 169 30 48921 784 25  76/0
18 (@ TRENT TOMLINSON Orunker Than Me (yric Street) 2084 25 1715  +44 46601 1674 20  84/1
19 @ JOENICHOLS Size Matters (Someday) (Universal South) 2021 188 1736 +160 46043 3831 9  83/0
12 19 JAMEY JOHNSON The Oollar BNA/ 1971 451 1652 -350 44773 -10989 26 710
22 € GEORGE STRAIT Seashores Of Old Mexico /MCA) 1938 231 1700 +182 43531 5603 7 822 MOST
23 €@ SHEDAISY I'm Taking The Wheel Lyric Street) 1627 51 1362 +57 35773 1561 17 734 INCREASED POINTS
24 @ KEITH ANDERSON Every Time | Hear Your Name (Arista) 1610 123 1333  +107 36907 2960 11 753 TOTAL
25 @ CRAIGMORGAN I Got You (BBR) 1581 123 1281 +108 35922 3520 15  76/4| amsr e wases INoREASE
26 @ PHIL VASSAR Last Oay Of My Life Arista/ 1295 191 1075 +156 27307 4234 g  70/a | T\ MCGRAW When The Stars Go Blue (Curt) +Ag
FAITH HILL The Lucky One (Warner Bros.) +366
31 @ TIMMCGRAW When The Stars Go Blue (Curty/ 1236 419 1082 +338 26014 9011 3 7316 | ppan pAISIEY The Word frista 4318
28 €D GRETCHEN WILSON Politically Uncorrect (Epic/ 1143 99 1010  +894 24738 2568 6 672 | BONJOVIWLJ. NETTLES Who Says You.. /sknd/IME)  +269
27 €D GARY ALLAN Life Ain't Always Beautiful (MC4) 1146 82 930 +68 26904 1935 10  63j1 | GEORGESTRAIT Seashores Of Oid Mexico (MC4) +231
20 28 TRISHA YEARWOOO... Love Wil Always Win (Pearilyric Street) 1039 730 828 687 22574 -15851 § 5410 :Ef::;:':&g:'wﬂ;E::ﬁjf'::; (;J;;:e'r“;rizjd’ s :ﬂg
29 €@ JAMIEO'NEAL ILove My Life (Capitol) 943 0 785 -7 20275 431 15  48[0| PHILVASSAR Last Day Of My Life (Arista/ +181
32 €I KENNY ROGERS I Can't Unlove You (Capitol 843 28 702 +26 17612 732 12 63;2| OIERKS BENTLEY Settle For A Slowdown (Capita) +188
33 @ RODNEY ATKINS If You're Going Through Hell... Curt) 819 16 688  +6 17659 666 10 532 | JOENICHOLS SizeMatters {Someday) Universal South)  +188
30 32 JODEE MESSINA Not Going Oown (Curt/ 804 119 648 93 18768 2217 14 461
35 €D LITTLEBIG TOWN Bring 1t On Home (Equity) 748 88 626 +78 16379 2619 8 494
34 34 BIG&RICH Never Mind Me (Warner Bros.) 41 7 610 1 15266 83 8 502
37 € BILLY CURRINGTON Why, Why, Why Mercury/ 667 95 570 +93 15098 2367 4  56I8
36 € NEALMCCOY The Last Of A Oying Breed (903 656 53 549  +49 14303 1193 10 49/
38 € ERICCHURCH How 'Bout You (Capital 549 105 463 +100 11580 2106 4  42/7
39 €@ CHRIS CAGLE Wal-Mart Parking Lot (Capitol) 458 40 359 435 11242 1028 6 353
€ BRAD PAISLEY The World (Arista) 440 319 400 +286 9440 6618 1 38/25
44 @ SUGARLAND Down In Mississippi {Up To No Good) (Mercury) 428 219 3711 +189 9466 4620 2 38115
41 @ JOSHGRACIN Favorite State Of Mind (Lyric Street) 383 92 327 +103 7760 1857 4 3577 MOST
40 @ HANKWILLIAMS, JR.. That's How They Oo It In Oiie (Curb/Asylum) 362 64 297  +65 7175 1165 4 272 INCREASED PLAYS
47 (@ JAKEOWEN Yee Haw (ACA) 2719 91 229 +81 5664 1930 3 2258 TomL
43 @ DANIELLE PECK Findin’ A Good Man (Big Machine) 267 52 191 433 6863 1123 3 2212 ammsr e weey INGREASE
42 (D TRENT WILLMON On Again Tonight (Columbia) 263 42 213+ 5280 838 5 22/0| TIMMCGRAW When The Stars Go Blue (Curd)/ +338
45 @ BLAINELARSEN | Don't Know What She Said (Giantsiayer/BV4) 238 38 2064  +33 4600 631 4 2001 ;:'::::;&T #::"\"’vgr’l‘g (’A"g’t’;‘j’g’”&/ : :;;
@ BOMSHEL It Was An Absolutely Finger Lickin'... (Cury 182 68 170 +56 4070 1731 1 207 poy yovi WiJ. NETTLES Who Says You.. /Sland/0JMG)  +207
49 43 TERRICLARK Oamn Right (Mercury/ 153 14 109 -15 jo6s  -389 3 110 | SUGARLANO Down In Mississippi {Up To No Good) Mercury) +188
50 49 JOHN CORBETT Good To Go (Fun Bone) 15 7 126 6 3031 192 4 130 GEORGESTRAIT Seashores Of Oid Mexico MCA) +182
o ) JOE NICHOLS Size Matters {Someday) (Universal South) +160
48 50 HALKETCHUM Just Thi Side O Hoaven (Habloliah) Curtidsybm) 138 36 101 36 2681 846 7 120| pyuwccan e oo 0y L i e
88 Country reporters. Songs ranked bgotzaéopéa%lg Jioor 21% :tcr(;))rlg); week of Sunday 3/12 - Saturday 3/18. 3;';;?:33%"&“::??3;“‘ Me (Warmar ros.) :: g:
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COUNTRY CALLOUT AMERICA. & @®uliseve

EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES March 24, 2006

Callout Americae song selection is based on the top 35 titles from the R&R Country chart for the airplay week of March 12-18.

ARTIST Title (Label)
JOSH TURNER Your Man /MCA/
MONTGOMERY GENTRY She Don't Tell Me To [Columbia/
SARA EVANS Cheatin’ (RCA)
KENNY CHESNEY Living In Fast Forward (BN4/
TOBY KEITH Get Drunk And Be Somebody /Show Dog Nashville/Universa))
VAN ZANT Nobody Gonna Tell Me What To Do {Columbia)
JAMEY JOHNSON The Dollar (BVA/
BLAKE SHELTON Nobody But Me (Warner Bros.)
BON JOVI WiJ. NETTLES Who Says You Can't Go Home (Island//0JMG)
JACK INGRAM Wherever You Are (Big Machine/
BROOKS & DUNN Believe (Arista/
KEITH URBAN Tonight | Wanna Cry (Capitol)
JASON ALDEAN Why (BBR) .
LEANN RIMES Something’s Gotta Give (Asylum/Curb)
RASCAL FLATTS What Hurts The Most (Lyric Street)
ROCKIE LYNNE Lipstick Universal South)
PHIL VASSAR Last Day Of My Life (Arista/
CRAIG MORGAN | Got You (BBR)
TRENT TOMLINSON Drunker Than Me (Lyric Street/
GARY ALLAN Life Ain't Always Beautiful (MCA/
KEITH ANDERSON Every Time | Hear Your Name (4rista)
RODNEY ATKINS If You're Going Through Hell... (Curb)
TIM MCGRAW When The Stars Go Blue [Curby
JO DEE MESSINA Not Going Down (Curb/
LITTLE BIG TOWN Bring It On Home (Equity/
DIERKS BENTLEY Settle For A Slowdown (Capgitol)
T. YEARWODD & G. BROOKS Love Will Always Win (PearllLyric Street/
JAMIE O'NEAL | Love My Life (Capitol)
JOE NICHOLS Size Matters {(Someday) (Universal South)
KENNY ROGERS | Can't Unlove You (Caprtol)
GRETCHEN WILSON Politically Uncorrect (£pic/
SHEDAISY I'm Taking The Wheel (Lyric Street)
FAITH HILL The Lucky One (Warner Bros.)
GEORGE STRAIT Seashores 0f Old Mexico (MCA/
BIG & RICH Never Mind Me (Warner Bros.)

TOTAL
POSITIVE

" 46.5%

29.5%
30.5%
31.0%
25.3%
21.3%
26.5%
26.8%
22.8%
15.8%
29.3%
29.8%
24.8%
12.3%
22.3%
14.5%
15.0%
9.0%
11.8%
15.5%
8.8%
9.0%
12.0%
1.5%
11.5%
6.3%
14.0%
9.0%
8.3%
6.5%
1.0%
4.8%
4.5%
6.5%
3.5%

STRONGLY
PASSION INDEX NEUTRAL  FAMILIARITY DISLIKE DISLIKE
87.3% 432 8.3% 98.8% 2.8% 0.5%
75.3%  4.01 16.3% 97.0% 4.5% 1.0%
740% 396 15.3% 97.8% 6.5% 2.0%
73.8%  4.03 20.8% 97.8% 2.3% 1.0%
708% 397 15.5% 91.5% 3.5% 1.8%
708% 4.0 20.3% 94.0% 2.3% 0.8%
675% 388 18.0% 93.5% 4.3% 3.8%
66.3%  3.87 23.0% 96.8% 6.3% 1.3%
65.0% 3.84 20.5% 93.3% 6.0% 18%
64.0% 3.75 22.5% 93.8% 5.3% 2.0%
63.8% 3.19 17.3% 94.8% 9.5% 43%
623% 384 23.8% 95.5% 1.3% 2.3%
60.8% 339 22.5% 88.8% 4.3% 1.3%
56.8% 3.77 21.5% 83.3% 4.8% 0.3%
56.5%  3.75 21.0% 87.3% 6.5% 3.3%
558% 3.77 21.5% 82.8% 4.3% 1.3%
©498% 373 20.5% 77.3% 5.5% 1.5%
493%  3.67 22.5% 17.0% 4.0% 1.3%
490% 3.5 23.3% 84.5% 10.3% 2.0%
48.3% 3.64 20.0% 79.0% 8.0% 2.8%
468%  3.61 23.3% 17.0% 5.8% 1.3%
458%  3.56 23.3% 18.3% 1.5% 1.8%
450%  3.67 24.5% 75.5% 55% 0.5%
43% 3H 23.8% 82.0% 10.3% 3.8%
443%  3.62 23.3% 74.3% 4.0% 28%
425% 346 28.3% 80.8% 8.8% 1.3%
408% 349 19.5% 74.3% 9.8% 4.3%
403% 352 30.3% 11.5% 4.8% 2.3%
39.5%  3.51 26.0% 13.8% 6.5% 1.8%
378% 346 25.5% 12.8% 8.5% 1.0%
315% 340 23.5% 13.3% 9.3% 3.0%
308% 3.27 26.5% 70.5% 10.0% 3.3%
30.0% 328 23.3% 65.8% 8.8% 3.8%
295% 3.20 16.0% 63.0% 11.5% 6.0%
21.5%  3.02 20.8% 59.5% 10.8% 6.5%

CALLOUT AMERICA:

HOT SCORES

This Week At

Callout America
By John Hart

Montgomery Gentry move into
the No. 2 spot this week, up from
last week’s No. 4, with “She Don’t
Tell Me To,” which is No. 3 with fe-
males, No. 4 with men, and No. 2
with core 35-44 listeners.

Van Zant are new to the top five ti-
tles, as “Nobody Gonna Tell Me
What to Do” ranks No. 5, up from
No. 6 last week, and is the No. 7 pas-
sion song for the week, up from No.
13. Consistent growth for this song.

Toby Keith turns in a strong
growth week, with “Get Drunk and
Be Somebody” ranking No. 6 over-
all and No. 10 passion. This song is
No. 6 with both younger 25-34 and
core 35-44 listeners.

Jack Ingram is new to the top 10
this week, with “Wherever You Are”
ranking No. 10, up from No. 12, and
No. 14 passion. Females are the
strength, ranking the song No. 9.

Jason Aldean is making a move,
with “Why” ranked No. 13 this
week, up from No. 15, and No. 11
passion. Men rank the song No. 8.
Younger 25-34 listeners are the
strength, ranking it No. 10.

Leann Rimes’ “Something’s Gotta
Give” is up strong from last week’s
No. 18 to No. 14. Females rank the
song No. 15, while 25-34 females
rank it No. 10.

Total sample size is 400 persons weekly, with a margin of error of plus or minus 5%. Scoring is done each week using live interviewers conducting an interview with each respondent. Scores are: 5) | like it a lot; in fact, it's one of my favorites; 4) | like
it; 3) It's OK, just so-50; 2) | don't like it; and 1) | strongly dislike it. The index score is an average of all 1-to-5 scores. The total positive score is an aggregate of the 4 and 5 scores. To be included in weeKly callout, songs must have entered the top 40
positions on R&R's Country airplay chart. The sample is composed of 400 25-54-year-olds who identify country as their favorite music and who listen daily to competitive Country radio in the sample markets. The sample is 50% male/female and
evenly distributed in the 25-34, 35-44 and 45-54 demos. The sample is balanced by region and markets within each region. Bullseye Callout is conducted in these regions and markets. SOUTH: Charleston, SC; Charlotte; Baton Rouge; Nashville;
Atlanta. MIDWEST: Flint, MI: (ndianapolis; Madison; Omaha; Cincinnati. EAST: Harrisburg; Rochester, NY; Springfield, MA; Providence; Washington, DC. WEST: Modesto, CA; Salt Lake City; Colorado Springs, CO; Portland, OR; Houston. © 2006 Radio

& Records. © 2006 Bullseye Marketing Research Inc.

Swurce: Arsibron, Su 05-Fa 05, Mela, ACQH Share;

Subjesl o imitations srintad therein.

Whitney Allen’s humor and high energy
is delivering big Saturday Night
ratings for big Country stations.

It’'s no wonder she’s RMA’s 2005
‘Country Radio
Personality of the Year!’

WCLT KXKC
Columbus,0H  Lafayette, LA
KTOM WAAC
Monterey, CA Valdosta, GA

WUBE Cincinnati R
P18-34 “10 to *4 ___ . i Up 192%
P25-54 ‘10 to *1 ———wmwui Up 115%
WGAR Cleveland

P18-38 10 to "2 __ . Up 114%
P25-54 *8 to "2 ———cwwaik Up 29%

Get in touch for your BIG TIME demo
Big@XRadioNetworks.com or
212.419.2926
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COUNTRY

America’s Best Testing Country Songs 12 +
For The Week Ending 3/17/06

( _-
¢ RateTheMusic.com

Per. W M
Artist Title (Label) TW LW Famil. Bumn 25-54 25-54 25-54

JOSH TURNER Your Man (MC4/ 436 423 97% 15% 440 438 442
BLAKE SHELTON Nobady But Me (Warrer Bros.) 414 409 97% 17% 412 417 407
RASCAL FLATTS What Hurts The Most dyric Street) 411 396 96% 20% 406 409 403
JASON ALDEAN Why (88R) 411 406 85% 10% 405 406 404
B. PAISLEY f{D. PARTON When | Get Where I'm Going /4rist/ 406 4.20 98% 26% 4.07 395 418
SARA EVANS Cheatin’ (RC4) 405 403 99% 22% 411 412 4n
KEITH URBAN Tonight | Wanna Cry (Capital) 404 408 97% 24% 402 405 4.00
CRAIG MORGAN | Got You (BBA) 404 386 74% 7% 403 396 408
SUGARLAND Just Might (Make Me Believe) Mercury) 401 410 97% 28% 401 400 4.03
PHIL VASSAR Last Day Of My Life (drista) 401 - 61% 6% 397 400 395

DIERKS BENTLEY Sattle For A Slowdown (Capitol/ 399 392 7% 10% 397 388 4.03
BON JOVI WiJ. NETTLES Who Says... dsland//DJMG) 398 409 97% 19% 403 397 4.8
GEORGE STRAIT Seashores Of 0id Mexico MC4) 398 404 63% T% 406 403 4.08
MONTGOMERY GENTRY She Don't Tell Me To (Columbia) 3.96 404 97% 25% 392 381 4.3
JOE NICHOLS Size Matters (Someday) (Universal South) 395 397 78% 9% 391 380 400
KEITH ANDERSON Every Time | Hear Your Name /4rista) 392 390 70% 9% 389 399 382

JACK INGRAM Wherever You Are (Big Machine) N 40 9% 14% 389 387 39
LEANN RIMES Something's Gotta Give Asylum/Curt/ 387 385 87% 12% 385 338 383
BROOKS & DUNN Believe (Arista/ 386 403 98% 30% 393 390 395
KENNY CHESNEY Living In Fast Forward (BVA/ 385 391 98% 28% 381 370 390
MIRANDA LAMBERT Kerasene (Epic/ 384 389 9% N% 373 356 3.89
JAMEY JOHNSON The Oollar (BNA/ 3713 386 92% 28% 379 356 397
FAITH HILL The Lucky One (Warner Bros.) 373 365 7% 13% 376 378 375

JO DEE MESSINA Not Going Oown (Curd) 3 - 66% 1% 370 360 377
TOBY KEITH Get Drunk... (Show Dog Nashvile/Universal) 3.2 372 94% 28% 367 356 3.76
TRENT TOMLINSON Orunker Than Me {Lyric Street/ 369 375 83% 22% 364 348 377

ROCKIE LYNNE Lipstick (Universal South) 368 365 59% 10% 366 351 3.76
VAN ZANT Nobody Gonna Tell Me What To Do [Cofumbia) 365 374 88% 27% 3.67 357 3.75
SHEDAISY I'm Taking The Wheel Lyric Strest) 361 365 78% 17% 359 321 385

Total sample size is 303 respondents. Tolal average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very
much). Total familiarity represents the percentage of respondents who recognized the song. Tolal burn represents the number of
respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is based
on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music preference.
RateTheMusic.com results are not meant to replace caliout research. The results are intended to show opinions of participants on the the
Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for iocai radio stations by
kﬂallllm 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks.

\

RR.

COUNTRYTOP 30 [aa=rm

CANADA
WEEK  WEEX  ARTIST TITLE LABEL(S) MRS eldrs BT stamions
1 o KENNY CHESNEY Living In Fast Forward (BV4/ 809 +23 10 16/0
2 2 RASCAL FLATTS What Hurts The Most /Lyric Street) 517 -5 9 13/0
3 3 JOSH TURNER Your Man /MCA/ 485 -18 " 13/0
4 o* AARON PRITCHETT Big Wheel (0PM) 474 +14 8 1710
5 5 KEITH URBAN Tonight ! Wanna Cry [Capitol) 457 -3 12 140
8 e BON JOVI W/J. NETTLES Who Says... fisland/iDJMG) 441 +4 11 15/0
7 7 SARA EVANS Cheatin’ (Sony BMG) 428 -23 " 15/0
6 8 T. KEXTH Get Orunk... (Show Dag Nashvile/Universal) 416 -36 9 15/0
11 @ e ROADHAMMERS Nashile Bound (pen RoadUniersa) 386  +20 8 150
14 @* A.WILKINSON It's Okay To Cry {Universal South) 358 +7 10 15/0
15 m FAITH HILL The Lucky One (Warner Bros.) 351 +22 3 182
12 12 M. GENTRY She Oon't Tell Me To /Columbia) 350 -16 11 16/0
16 @ LEANN RIMES Something's Gotta Give (Asylum/Curl) 342 +27 4 15/0
23 @ BLAKE SHELTON Nobody But Me (Warner Bros.) 329  +62 3 141

18 e C:LUND Hairin... Stany Plsin/Warner Music Canads) 318 +11 5 120
9 16  B.PAISLEY{ID.PARTON When!Get... Arist# 315 -110 18 180

@ JOHNNY REID Time Fles /Open AoadlUniversa) 297 +102 1
19 1848 D.MARSHALL That's... Busy Music/Universal 297 -3 n 16/0
17 194 GORD BAMFORD Life Is Goad (GWB/Royalty) 297 -12 12 15/0
24 @ DIERKS BENTLEY Settle For A Slowdown (Capite/) 290  +23 4 15)1
22 @ JAMEY JOHNSON The Dollar (BN4/ 282 +11 6 13/0
21 @ GEORGE STRAIT Seashores Of 0ld Mexico (MCA) 278 +3 3 16/0
13 23* AARON LINES Lights 0f My Hometown /BA4/ 2n -78 14 15/0
25 @ BROOKS & DUNN Believe-(Sony BMG) 2713 +9 9 1310
10 25 CARRIE UNDERWOOD Jesus, Take The Whee! (Arista) 273 -114 15 1910
26 @* MELANIE LAINE Queen Of Hearts (Royaity/ 269 +21 2 1

@ JASON ALDEAN Why (BBR/ 255 +89 1 1oNn
20 28 TRISHA YEARWOOD ... Love Will... (Pear/Lyric Street) 239 -59 7 16/0

@ JOE NICHOLS Size Matters (Someday) (Universal South) 237 +63 1 110
30 @* J.R.VAUTOUR The New Me [Busy Music/Royalty) 208 +1 2 90

21 Canadian Country reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio

Networks. Songs ranked by total plays for the airplay week of 3/12-3/18. Bullets appear on songs gaining plays or remaining

flat from previous week. If two songs are tied in total plays, the song with the farger increase in plays is placed first. Songs
Qelow No. 15 are moved to recurrent after 20 weeks on the chart. © 2006 Radio & Records. * Indicates Cancon. )

4 4 ™
NEW & ACTIVE
JOHN CORBETT Good To Go (Fun Bone)
Total Points: 604, Total Stations: 28, Adds: 0
LOST TRAILERS Chicken Fried (BN4/
; Total Peints: 465, Total Stations: 21, Adds: 0
* No. I:“That’s What | Love About Sunday” — Craig Morgan DANIELLE PECK Findin’ A Good Man (Big Machine/
Total Points: 458, Total Stations: 36, Adds: 4
CLINT BLACK Drinkin' Songs & Other Logic (Fqurty)
Total Points: 441, Total Stations: 23, Adds: 0
HOT APPLE PIE Easy Does It (MCA/
Total Points: 428, Total Stations: 29, Adds: 1
ASHLEY MONROE Satisfied (Columbia/
Total Paints: 420, Total Stations: 21, Adds: 4
* No. 1:“Two Of A Kind, Working On A Full House” — Garth Brooks
YE o SHANNON BROWN Pearls (Warner Bros.)
e " SR I e R A Total Points: 310, Total Stations: 19, Adds: 0
° o 66 * ! *0n? 66 —
A Sl LT DRl LA COWBOY CRUSH Hilbily Nation /Asy/um/Cur
YEARS AGO _ ] Total Paints: 262, Total Stations: 17, Adds: 1
AW TR Y VT a7 ot A LAE N T R @ W R ey
* No. I:“Drifter” — Sylvia SCOTTY EMERICK What's Up With That (Show Dog Nashvilke)
Total Points: 241, Total Stations: 17, Adds: 1
YEARS AGO
S @ e A TR ERE TR LET R S YR E S B S R E v ey e By @ i
. . - EMERSON DRIVE A Good Man (Midas/
* No. 1:“Till The Rivers All Run Dry” — Don Williams Total Points: 213, Total Stations: 20, Adds: 6
N RN j
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COUNTRY REPORTERS

é Stations and their adds listed alphabetically by market )
" N I
) . . ke City, UT WTHI/Terre Haute,
N . i . ,IN KEEY/Minneapolis, MN WPOR/Portland, ME KUBL/Salt La
OM/PD: Kevin Mason O ave Willis OMPL: Marty Thompsan S APDMD: ot Langnm MD: Bob Virza APOMD: Travis Moon MD: Shelly Kincaid - W 35,%‘,,,\,5&,,
APD: Ken Steel 25 ERIC CHURCH APD: Kamo Cannv 1 GRETCHEN WILSON 4 FAITH Hémgs 10 TR R SNEDGJ\%N
m%%&m Maom Pe‘inkew'ﬁalsmm BLAINE LARSEN 3 LEANN %‘E}vﬁwmm anelo, Tx .
it WINN/Biloxi, MS  rvemeIoN Leee | KMDLLafayette, LA® WKSJ/Mobile, AL* et o WKO/Tleto. DH
OM: Walter Brown WRSF/Elizabeth City, NC | WSSL/Greenville, SC MD; T.0. Smith DM: KitCarson . o :gg"’m“’"s‘ee;:‘
WGNA/Albany, NY* PD: Bob Dever WYGY/Cincinnati, OH* OM/PD~ Tnm Charity PD: SIevF QeMenes No Adds &D mﬁgm Bill Black KUPL/Portiand, OR PD: Harvey Stee
PD: BuzzBrindIVe, Ho Adcs OM/PD: TJ Holtand H SlRATES e wssisspp d G@U&Eﬁl‘}“{?x‘m PD: ./l;fg! l;aut’ll( -
: Michaels 1 JOSK GRACIN APDMD: aylor . .
MD: Bill Earley oL ? E{,‘.G‘N‘.’z‘&ﬁ'é’w KXKC L afavelte, LA® [ KAJA/San Antonio, TX WIBW/Topeka, KS
® S Rangron ! ﬂy eveﬁ, KJLOMonroe, LA PD: Clayton Allen PD: Keith Mortgomery
WZKX/Biloxi, MS WAYZMagerstown PD: Renee y MD: Kactus L APD/MD: Stephanie Lynn
OM/PD: Bryan Rhodes WXTA/Erie, PA PD: Chris Maestle MD: Sean Riley PD: John Reynolds N oL o Adts
KBOl/Albuguerque, NM* . WGAR/Cleveland, OH* OM: Adam Reese MD: Tori Anderson TRENT WILLMON ‘25‘2%253""' L KWJPortland, OR 2 JASON ALDEM
OM: Bill May 1 ROCHEY ATKS PD: Meg Stevens PD/MD: Fred Horlon Ui AL OM: Clark Ryan
PD: Tim Jones MD: Chuck Collier S 7 ERIC CHURCH PD: Mike Moore . . ]
APOMD: Jeff Jay ' 2 s § SHGRACIN KTOM/Monterey, CA* APDMD: Savannah Jonies KSON/San Diego, CA WTCM/Traverse City, M|
1 B ALY WHWK/Binghamton, NY 7 SUGARLAND R ey . . WPCV/Lakeland, FL* PDMD: Dave Kirth L1 PD: John Marks OM/PD: Jack 0'Malley
205w OM/PD: Ed Walker L WRBTMHarrisburg, PA PD: Mike James 2 GRETCHEN WILSON MD: Wes Poe MO: Carey Carison
HENK WILLAMS R WIRETCHEY KTTUNSTALL e aex R OM: Chris Tyler < MRS 1 BRAD PAISLEY & JOSH GRACIN 14 BRAD PAISLEY
WLSON 8168 RICH & B MD: Jeni Tglnr 2 LOST TRAILERS 14 SUGARLAND
DHHLLE Pk BRAD PAISLEY KKNU/Eugene, OR PD: Joe Kelly Qe are WOKQPartsmouth, NH 1 DIERKS BENTLEY 5 JAKE OWEN
o | G omosygs cof MBS | syt B et gen 5c | SRR
'DXB/Birmingham, PD: .Io.loTumbeau BLY CURRINGTON PD: Mark Jennings KIIM/Tucson, AZ*
mﬂﬂﬁi‘l"ﬁﬂiﬁi " PO T aggatan W LR A ille. IN " WIOV/Lancaster, PA* 3 o MD: Qan Lunie KUSS/San Diego, CA* OM: Herb Crowe
MD: Pa.ul Bailey :’D'mgﬁ"m; e, PD/MD: Dick Raymond § POVERTYNECK HILLBILLIES L AAE PD: Mike 0'Brian pw&mﬁg“m
DALY ) oD s%:}owu s EFTAI'LDEPQI‘%%WN MO: Cindy Spicer s
ONPO:Dan et | KKGS/lorado Spings, CO7 PO Pt St e WKDF Nashville, N* | yery/providence, RI* Ty
LA | APOIMD: Buck Sevens i BUVEIANGTo — OM/PD: Dave Kell P: Rick Evere
KRRV/.AIexandna, 10 SUSARLAND BuLY cunmucmn KVOXFargo WiTLALansing, MI MD: Kim Leslie MD: Sam Stevens . KVOO/Tulsa, OK*
PD/MD: Steve Casey OM: Janice Whitimore PD: Jay J. McCrae + ROONEY ATKINS § BRAD PASLEY KRTY/San Jose, CA "
G acMNIEMILSAP : Jani LT Houston, TX* :day . M RONNIE MILSAP S SUGARLAND Ay PD/MD: Ric Hampton
DANOND 0 PD: Eric Heyer KilTHouston, APD/MD: Chrs Tyler PO/MD: Julie Stevens b
WHKX Bluefield, WV MD: Scott Winston PO: Jeff Garrison LUV I WRETCHEN Zamsan
POMD: s £ ohtEie D reg Frey WSI(Nashville, TH® WLLR/Quad Cities, 1A
WCTO/Allentown, PA* EepeanvE WCDS/Columbia, SC* § SUGHRLAND . OM: Clay Hunnicutt PO: Jim 0'Hara o
OM/PD: Shefly Easton ok PD: LI Smith 2 :;f;%‘“ KWNRALas Vegas, NV POMO: Keith Kaufman W R KKJG/San Luis Obispo, CA | WWZD/Tupelo, MS
MO: Jery Padden APD/MD: Glen Gamett 1 FAR GHLPE B THE RUBBERBAND PD: Brooks O'Brian 2 P EbE own B PO/MD: Pegper Daniels OM: Rick Stevens
R 2 mguoﬁm KKBQMouston, TX* MDéRSA%TMCNM (e 2 KETH ANOERSON SO PD: Bill Hughes
KiZN/Boise, ID* ey ile. AR PD: Johany Chiang SLARE Ui 3 Bk ks APD: Paul Stone
i 0: Rich Summers 1 TIAMCGRAN KKIX Fayetteville., MD: Christ Brooks 1 T LG )
KGNG/Amarillo, TX e PD: Dave Asheraft 9 N GrALN KSNI/Santa Maria, CA
OM: Tim Butler AP, Sopcer Burke APD/MD: Jake MeBride OELATE T T PO/MD: Tim Brown
APIJ/MD: PatrickClaﬂ( : MULLINS WCDL/Columbus, OH* 8 CAETCHEN WILSON OM/PD: Lanry Blakeney WSMMashville, TN WQDR/Raleigh, NC* 3 BRAD PAEY
s S : ' ? Sieshp ! APDMD: Allyson Scatt MD: Frank Seres OM: Paul Michaels '} e omve WFRG/Utica, NY
7 Bomont o L PD: John Crenshaw § SUGARLAND % FATHHILL 3 NEAL MCOOY ol 7H !
WTCRMuntington NEAL MCCOY bsel
B APD/MD: DanE. Zuko PD: Judy Eato 10 EAICCHURCH PD: Lisa Mckay L R Ran OM/PO: Tom Jacobsen
CRAIG MORGAN . ,.Judy A '; APD: Mike ‘Maddawp’ Biddle 16 SUGARLAND
KBRJ/Anchorage, AK ] WKML/Fayetteville, NC MP‘RV”A%SUP??T?{ERUBBERBAND T WCTY/New London, CT SRAD PASLEY o 15 PHIL VASSAR
PO el el HOFCEase WGSQ/Cookeville, TH OM: Mac Edvards 3 Biecowone e OM/PO: Jimmy Letn o e WCTO/Sarasaota,
CARRIE UNDERWDOD OM: Kevin Godwin 0 PD: Paul Johnson 5 DIAMOND RIO - Barry APD: Dave Fider HANK WILLIAMS, JR. WGRETCHEN OM/PO: Mark Wilson KJUGVisalia, CA*
JOSH GRACIN - Ko OM: Marty McFly APD: Dave Stone PD: Jay Cnze 7 RODNEY ATKINS WLSOHB1G RN & VA AT APD: Heidi Decker Dk
PD: Kevin Anderson : : Dave ’ G PD/MD: Dave Daniels
APOMD: Jim Miller g Cator Haresun MO: Dean0 APD: Michael Jordan 3 AL kSR it ice F ok
T VoML APD: Philip Gibbons o Adds WORM/Huntsville, AL B orolk. VA" BAPASE
WWWIMH ., L raiens Df( Estmwgcrgﬂsmes OM/PD: Todd Beny DIAMOND R0 WGH/P_l r:' i KOUT/Rapid City, SD KMPS/Sealtle, WA* DIAMOND RO
PD: Bian Cowan ERIC GHURCH o ROcH APD: Stuart Langston OM/PD: Jol by PD/MD: Mark Houston b T
3 RAYSCOTT MD: Dan McClain ) APDMD: Mark McKay 23 TRENT TOMLINSON - Becky .
. KAFF Flagstaff, AZ 10 FATHHLL KZKXLincoln, NE AR AL ISTXETH MDEReA MD: Tony Thomas WIRK/W. Patm Beach, FL
WKLB/Boston, MA KRYS/Corpus Christi, TX PD: C.J. Mumi b o, A WORETCHEN DM: Jim Steel 1 VEGAN MULLINS 14 KENHY ROGERS Ll PD: Mitch Mahan
e : : : Brian :
WGH ki 1| O Dot OW: ot evel b EREA | i e
%‘:e i Mgch:mn APbIMD: G’i:p Rogers %Fﬂmlﬂs ‘Z A 3 ci’n‘m{uunggwoou KHKX/Odessa, TX KBUL/Reno, NV SUGARLAND
i : E?r"nﬁs's'u%“rsd'?m i “ i WFMS/indianapolis, IN* PD: Mike Lawrence OM/PD: Tom Jordan OK');K[sh(Shmenon. LA
X , 5 : : Gary McCoy
TS 1 R ' i PD: Bob Richards Ksswntte Rock, AR+ | AEOMELIGIeYPeerson | WD Chuck Resves P Chrt Eiare WACO Wace, X
WKSF/Asheville, NC KAGG/Bryan, TX Ilas. TX* WFBE/Flint, MI Locraon - 2 GRAD PHSLEY o W 10 TMUCGRAY
OMPD: Jeff Davis POMD: Jenafer Allen KPLX/Dallas, PD: Coyote Collins oy LA KUUB/Reno, N
APD/MD Bnan Hattield 3 AT oesom 10 JunCos APi)/MD' Dave Geronimo SHOOTER JENNINGS OM: Jim McClain KSUX/Sioux City, IA
10 SHOPNSLE » Sﬁvcun%smu MD: Cody Alan e KZLALos Angeles, CA* POMD: Valeri Ferrari POMD: Tory Michaels WMZQ/Washinglon, DC*
1t S0 % S5 SAAC DIV CHICKS WMSl/Jackson, MS OM/PD:R.J. Curtis KTST/Okiahoma City, OK* Bl sy PD: GeorgeKing
EE ST OM: Steve Kelly APD/MD: Tonya Campos : Tom Travis 2 CARRIE UKDEFWO0D ' Blake
PD: Rick Adams B ouEcoe mo""'“mmw en Mzoigmmus
fa, GA* . WXFL/Florence, AL SMN- K 3 o .
ML ok Rtars WYRK/Buffalo, NY* o o s gl s KeRG Ruverside, CA WBYT/South Bend, N
; ! p 5 i B fes
MD: Johany Gray i) Rk PO: Fieth Brown WAMZALouisville, KY* g POMD:CirtMarsh | WDEZMWausau, Wi
s AP, endy Lymn 3 R b s PD: Coyoe Calhoun it e PD: Bob urg
IAMS, JR WIGRETCHEN M N * - n
s ARSI | wusyiosam, w5 | WD NgTanLane el i L B
- 11 8RAD PAI .
WPUR/Atantic City, NJ KTYS/Dallas, TX* KSKS Frosno, CA* R e MD: g Alen P 1 eSS
PD: Joe Kelly WOKO/Burlington OM: Lorrin Palagi PD: Sieve Pleshe AR Ihe oY T ALy WSLC/Roanoke, VA* g ga = .
fo s OM/PD: Steve Pelkey PD: Gcavle m’lﬂeﬂ M- Jody Jo Mize o M';m ’ SUGARLAND PO: Brett Sham 3 SU%LOA#? WOVII)V:lheEellm;, wy
: MD: Chris . . - PDMD: Jim Elliof
e e R oo | WOl 1| 0 Moyt M e
wusou slemcusvmzm MOD: Jeff Davis sy KPLM/Palm Springs, CA BILLV e . 2 POVERTIMECK LIS
WIBL/Augusta, GA SuND BROPASIEY il PD: Al Gordon G HLLINS, R WRETCHEN KIXZ/Spokane, WA 2 DIAMOND
OM: Mike Kramer WEZL/Charleston, SC* KYGO/Denver, CO* NEAL MECO i . i : Mlag.es WS BG S A E Y oM: w“ :ifmer i
P"’ﬁ"a?v%'c'évw” DM/PD: Scott Johnson PD: Joe! Burke 4 WWOQM/Madison, Wi 10 BiLY cURRGTON POMD: Paul “Coy KFDYWichita, KS*
WD Sany S MD: Gamet Dol L LOC WROO/acksonville, FL* | PD: MarkGrantin ey WYYD/Roanoke, VA Neumatn OMPD: Beverice Brannigan
i 1 KENNY ROGERS PD: Mark Callaghan OM: Gall Austin MD: Mel McKerzie PO/MD: Joel Deati APD: Lyn Dani lsE R o Ca. i Hughes
WKXC/Augusta, GA ERDCASEY 1 Senitano. APD: Dave Jensen ol 2 DIGE CHICKS 1 BON.JOVI WAENNIFER RETTLES s MD: Carol Hug
gusta, e PD: Casey Carter LEINCEOWEN WPAP/Panama City, FL 3 FAITH HILL
PO:T Gentry WD Beian Gary - Jobn Scott e RORETS OM/PD: Eddie Rupp 2 L
APO/MD: Zach Taylor WNKT/Charleston, SC* | KHKI/Des Moines, 1A* G OHEN MM KIAVMason City, 1A APO/MO: Shane Collins ! el WPKX/Springfield, MA* | kzSNMWichita, KS*
PD: Brian Driver OM: Jack 0'Brien . o PD/MD: J. Brooks 15 Siamon sown SN WS PD: RJ MeKay OM: Lyman James
RO PD: Andy Elliott WCKT/Ft. Myers, FL WXBQ/Johnson Gity 1 BOMSHEL MORGAN MD: Jessica Ty|e, APDMD: Tracey Garrett
Mnémﬂ;‘em}[&lguwmm 0M/PD: Michael Cruise I:?Igﬂl')m%“lhqy waM/Pensacola = g&m o & PHIL VASSAR
KASE/Austin, TX* APDMD: Dave Logan KTEX/McAllen, TX* N MG RIS
OM/PD: Mac Daniels WOBE/Charleston, WV ool No At % GRS S OM:Bily San;.;qn /MD: Ly West WBEE/Rochester, NY LS. £ W o
APOMD: Bob Pickett OM: Jeff Whitehead EMERSON DRIVE PD"JoJo e Emc ¢ wtm OM: Dave smm SUGARLAND. WGG.YIWQIII(BS Banme,
oo L] KIXQdoplin, WO APD: FrankeDee ik POy e PD. oc Mot
ill Ha KJJY/Des Moines, IA* WWGR/F!. Myers, FL* 3 E = £RC CHURCH ) . PD: Doc Medek
g Mo Myers, OM: Jason Kright MD: Paiches il WIL/SL. Louis, MO MD: Caolyn Dosey
KUZz/Bakersfield, CA*  DIANOND OM: Jack 0'Brien PO: Mark Phillips PO: Rob Meyer 5 FATHHILL oIl DIANOND RIO PD: Greg Mazinga : Carotyn [
PD: Evan Bridwell 1 B PO: Andy Elliot APD: Steve Hart 5 SUAALA WFYR/Peoria, PD:Greg Modinge e
ity § CERGTTLEY MD: Eddie Hatfield QB KRWQMediord, OR OM/PD: Ric Morgan reas Y
SHEL. 8 i 5 w(;mMLILLINS to, CA*
i Em& 8 BOM: BLLY CURRIGTON i Ml OM/PD: Larry Neal KNCi/Sacramento,
T STt ekl WOHIGFL Wayne, N+ | WNWNXalamazoo, MD:Scof Sl PD: Mark Evans KXDD Yakima, WA
BOMSHEL Rob Kel PD: PJ. Lacey RYAN SHUPE & THE RUBBERBAND APD: Gye&kwe : Dewey Boynion
prlkiyend e ) O e L B OMWSiooton, ca® | P Dewey o
WPOC/Baltimore, MD* OM: Bruce Logan it MI* L e PD: Bol Mcl(ag 1 CARRIE UNDERWOOD : Richard P y mm%op,\;'s?fv i
PD: Ken Boesen PDMD: John Roberts WYCD/Detrolt, H e B,é‘fvm 1 SUGARLAND 25 TRENT TOMLINSON KSHGRACIN OM: ey
APOMD: MichaelJ. o PD: Tim Roberts BIRMOND RO WGKX/Memphis, TN* 1 e PD: Randy Black
[ oL ATIMD: o Chatman KBEQ/Kansas City, M0+ | PD: Lance Tdwel e WCEN/Saginaw, I APOMD: Madoe Roberts | e rvvark, PA*
4 BRAD PAISLEY ST CinrTON WDGK/Gainesville, FL* PD: Mike Kennedy M‘DD‘B? e lc.ltlll: _— o Az PD: Joby Philis 0 RYAN SHUPE & THE RUBBERBAND H;) ”CQRDR |EBU';?D‘£ ‘Austin
. PD: Mr. Bob MD: T.J. McEntire WILSON meamcn AR VAN A KMLE/Phoenix, MD; Keith Allen 1 JAGE
WYNK/Baton Rouge, LA* | WSOC/Charlotte MD. Big Red NoAdds PO: Jay Md:aﬂhv o Adds WBES/Syracuse, NY* AN CNEAL
. ' APD/MD: Rick McCracken WOJR/Dothan, AL 7 BRADPAISLEY APD/MD Collins oo *
OM: Bob Murphy 1 TRENT WILLMON - Jerry Broadw: AL S T e PD: Rich Lauber
PD: Sam McGuire DWED, ':.rv o fv . WOKK/Meridian, MS 1/ GRETCHA Wil son APD: Skio Cla
At HANK WILLLAMS JR W/GRETCHEN APD: Gmx Frogman” Rickaby ’ . RODNEY ATKINS 7 oixxsekc%ms
APD/MD: Austin James WILSON  BG § RICH £ VAN 2401 s BRAD PAISLEY « | KFKF/Kansas Gity, MO PDMD: Scotty Ray . e
D/MD: Aus Dl e WBCT/Grand Rapids, M OMPD: Dale Carler i smccumcu WKCQ/%aEk"\":a"l‘k' Ml iy,
GARWW‘ 5 JAKE OWEN OM/PD: Doug Montgomery iy . 0 OM/PD: Ri er 1 ERIC CHURCH
o e { Moo APD/MD: Qave Taf APOMD: Tony Stevens 3 SlivCimacron XNIX/Phoenix, AZ MD: John Richards MED]ABASE
wanou alesmcnsvmmn Na Adds NEAL MCCOY PD: Ray Massie No Adds A
" . WKISMiami, FL* MO; Guwen Foster WAIB/Tallahassee, FL SUlSTELl 2
WUSY/Chattanooga, TN WTVY/Dothan, AL ] X PD: Bob B il 1 GRETCHEN WILSON OMPD: Doup Purtee
WYPY/Baton Rouge, LA* mz.’m e mi. gy LT WTGR/Greensboro, NC* :lonxmnsasg:iamn APD: BiIIy I;'r‘:wn _ 0 MD Tandi Lane 208 Total Reporters
PD: Dave Dunaway Klapiipon MD. Mk Carey OM: Tim Satferfiid AND. doee MD: Darlene Evans WDSY/Pittsburgh, PA* | WWFG/Salisbury, M N Seame Monitored
MO; Jimmy Brooks e PD: Trey Cooler S o e OM/PD: Keith Clark OM/PD: Brian Cleary 7 SHANNON BROWN 120 Total Monitore:
RYAN SHUPE & THE RUSBERB-ND g vey. ¢ DIAMORD 2 GEORGE STRAIT 0 Staney Richiands APD/MD: Sandra Lee SUGARLAND -
ek /MD: Angie Ward SR feipttoiia] Bl 8 Total indicator
LT TEALERS KKCB/Duluth L T o 88 To
oxville, g 5 5
WUSN/Chicago, IL* PD: Derek Moran OM/PD: Mike Hammond WMILMitwaukee, WI ay,ure | NOYK/Tampa, FL Did Not Report,
- Mi 14 DIXIE CHICKS 5 OM/PD; Kenry Wolfe KSOP/Salt Lake City, UT 0M/PD: Mike Culotia _
g'v‘x?meaumom, 1 ;%. I:I‘;kgstemmn 10 GARY ALLAN WRNS/Greenville, NC* M‘Déc%‘#\'ﬁem'%  Addair APD: sénn’l;yolvhin WOG/Pittsburgh, PA* APD/MD: Debby Tumin APD: Beecher Martin Playlist Fm;fe,;l (:):MO
loey Armstrong : Mat PD: Wayne Carlyle o s By " y 4 LOST TRALLERS X KTTS/Springfield,
g 32 DIXIE CHICKS : GAN ML : PO: Mark Lindow MD: Jay Roberts
POMD: Mickey Astworth ; E:Li’écJaE'?ﬁHm WAXXEau Claire, WI MO, Jef Hacket e I%DS%% Morgan e b wpg.;éohnsm,_,m, :f\
4 PHLVASSAR 3 JOENCHOLS BAAD P SUGARLAND HET + ERIC CHURCH WIXY/Champaign,
IO IH P?/mlgu e Ho e House e e A } POVERTYNECK HILLBILLES
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Radio Gurus Navigate
Choppy Waters

Challenges for AC: developing talent, staying relevant

By Mike McVay

George Burns — the legendary consultant, not the comedian,
and a mentor of mine — once told me that directing tal-
ent is like being a tugboat pilot. The pilot pushes the barges
down the river, and, because the barges are not chained to the
tugboat, the best the pilot can do is hope they go in the direc-

tion they are pushed.

It's the same way being head of pro-
gramming for a broadcast company. The
best anyone who directs multiple pro-
grammers can do is to understand where
he wants the programmers to go, then
hope they go there.

To learn more about being the head of
a programming department, and to un-
derstand what challenges face AC, this
week I asked some tough questions of
those who, on a daily basis, navigate the
river of radio.

: Being a group pro-
grammer is a chal-
lenging job, and it
requires a skill set
that goes beyond be-
ing Lord of Program
Directors. The group
programmers [ spoke
with all talked about
the strategic thinking
and big-picture view
required for their position.

Entercom Communications Sr. VP/
Programming Pat Paxton said, “The po-
sition of group programmer requires that
I look at our company as a whole, our
cluster as a single entity, and our individ-
ual brands to determine the right direct
reach.”

Jim Ryan, Sr. VI’/ AC Programming for
Clear Channel and PD of AC WLTW/

I EHIPESER

Mike McVay

“The most challenging
part of being a VP/
Programming is
balancing and directing a
programming department
and closely monitoring
and advising the
execurtion of strategies
while giving
empowerment.”

Jan Jeffries
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New York, has a unique perspective be-
cause he programs a radio station while
working with 140
other stations as well
as Premiere Radio
Networks AC shows.
According to Ryan,
“The biggest differ-
ence is that, as a local
PD, I have to execute
the plan. In working
with other stations, |
have to help devise
that plan.”

Cumulus Media Sr. Exec. Format Direc-
tor Jan Jeffries has served as a program-
mer, a group programmer and as Presi-
dent of Stratford Research when that
company was the research and program-
ming arm of Cumulus Media. He says,
“The most challenging part of being a
group programmer is finding enough
time to focus on everything in front of
you. This happens at a time when it is
more important than ever to stand out in
the maze of blended formats in competi-
tive markets.”

Radio’s Johnny Appleseed

Regent Communications VP/Pro-
gramming Bob Moody likes to think of
himself as “the Johnny Appleseed of pro-
motions and features.” An important part
of Moody’s job is taking creative ideas
that have been successful in one Regent
market and sharing
them with other pro-
grammers inside the
company.

“Working withdoz-
ens of stations in 15
markets, you geta bet-
ter perspective on
what worksand what

Jim Ryan

doesn’t,” Moody said.

Developing talent,
or “growing your own,” is one of the
many challenges that companies face,
and that task has been added to the to-
do lists of our panel of VPs. Everyone is
trying to find and develop talent. When
that’s not possible, they are creating pro-
grams through which they can foster the
growth of personalities.

Jeffries is working on the development
and presentation of the Cumulus Morn-
ing Show War College for the company’s

Pat Paxton

morning shows. He said, “This has been
a project of mine and may be the most
rewarding, satisfying part of my job.”

Ryan sees developing talent as one of
the biggest challenges that our format fac-
es. He asked, “"How many great AC morn-
ing shows can you name that outperform
the station they are on?”

Paxton said, “We've
become far too hung
up on our competitors
and other stuff going
on around us. There
has always been com-
petition for consum-
ers’ time. What we
need to do now is fo-
cus on creating great
content.”

Moody echoed the need to grow talent
and provide them with every tool you can
to help them perform at the optimum lev-
el. Moody, himself a great air talent at leg-
endary stations like CKLW /Detroit and
WAKY /Louisville, teaches by sharing his
experience.

Strategic View, Tactical Execution

The ability to organize and share ideas
and help stations learn from one another
is a necessary attribute of group program-
mers. These individuals need to have
strong organizational skills, the capacity
to multitask and the innate leadership
ability that lets them direct talent with-
out undermining the talent’s objectives or
discouraging them from accomplishing
their goals.

The group programmer also needs to
be able to look head-on at challenges,
have a strategic view of how to deal with
them and have the ability to execute tac-
tically.

Jan Jeffries
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“Working with dozens of
stations in 15 markets,
you get a better

perspective on what works
and what doesn’t.”

Bob Moody
WEEREEE 4] 111

Paxton sees AC’s biggest challenge as
staying relevant. “We’re great at being
background, at-work, utility stations,” he
said. “We need to find a way to make a
stronger connection to our listeners. We
need to create the emotional bonds that
are sometimes missing.”

Jeffries said, “The development of air
talent is a major challenge, especially with
the advent of voicetracking and automa-
tion. As programmers, we must be in the
memory business as much as the broad-
casting business.”

We also have to stand out and be able
to differentiate our product in order to get
ratings. “Mainstream AC and Soft AC
have an image problem,” said Moody.
“They are usually characterized in the
consumer press as bland and unexciting.”
That characterization may be accurate for
some low-budget operations, but the suc-
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“We’re great at being
background, at-work,
utility stations. We need to
find a way to make a
stronger connection to our
listeners. We need to
create the emotional
bonds that are sometimes
missing.”

Pat Paxton
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cessful AC stations I hear tend to be col-
orful and interesting.

Ryan, the programmer with the most
AC radio stations under his wing, feels
that the format is being challenged more
by fragmentation than anything else. He
said, “Between HD2 [HD Radio subchan-
nels], Internet streaming, iPods, satellite
radio and good old AM and FM compe-
tition, the public has way more choices
these days than a decade ago.

“We, as a product, are often taken for
granted. We have to find new ways to
break through the noise and develop
great brands and great talent to keep our
medium relevant.”

Climbing The Corporate Ladder

There are those who aspire to be group
programmers, who
see a certain glamour
in flying into town,
creating a circuslike
atmosphere when
you enter a radio sta-
tion and participat-
ing in the excitement
of creating a strategy
as well as a plan to
put it into practice.

As far as program directors are con-
cerned, heading the programming de-
partment for a format or a company is the
top of the food chain. But it is unrealistic
to expect that any one person will have
the skills or faculties to be the all-know-
ing programming guru.

However, I can tell you from personal
experience that the joy of launching a new
radio station is close to that of bringing a
child into the world. It may not be excit-
ing for everyone, but for many of us it's
in our DNA.

As Jeffries said, “The most challenging
part of being a VP /Programming is bal-
ancing and directing a programming de-
partment and closely monitoring and ad-
vising the execution of strategies while
giving empowerment. All good program-
mers need to realize their contribution to
the success of their station.”

Bob Moody

Mike McVay is President of McVay Me-
dia, a full-service consultancy serving a vari-
ety of formats including Adult Contemiporary.
Contact him at mcvaymedia@aol.com or
440-892-1910.
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104 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
3/12-3/18. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Songs below No. 5 are moved to recurrent after 50 weeks on the chart. Most Added
is the total number of new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overal! total stations playing a song.
Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour
Persons used herein with permission from Arbitron Inc. (© 2008, Arbitron Inc.).© 2006 Radio & Records.

TOTAL
ARTIST TITLE LABEL(S) PLAYS

MOST MARDON 5 She Will Be Loved (Octans//AMG) 760

PLAYED RECURRENTS UNCLE KRACKER f{DOBIE GRAY Drift Away (Lava/ 751

TOTAL MATCHBOX TWENTY Unwell (Atlantic) 743

ARTIST TITLE LABEL(S) PLAYS TIM MCGRAW Live Like You Were Dying (Curb)/ 126
ROB THOMAS Lonely No More (Atiantic) 1374 MICHAEL MCDONALD Ain't No Mountain High Enough (Motown) 720
MICHAEL BUBLE Home (/43/Reprise/ 1109 SHERYL CROW The First Cut Is The Deepest (A&M/interscape) 665
LOS LONELY BOYS Heaven (0r Music/Epic) 937 MAROON 5 This Love /Octone//RMG) 624
KELLY CLARKSON Breakaway (RCA/RMG) 843 FIVE FOR FIGHTING 100 Years /Aware/Columbia) 596

March 24, 2006 PGWEHED
VB WS aner me e e MEDIABASE
1 o JAMES BLUNT You're Beautiful (Custard/Atlantic/ 2084 +58 192499 23 10211 MOSTA DDED’
2 2 LIFEHOUSE You And Me (Geffen/ 1921 -3 186003 3 91/0
3 3 KELLY CLARKSON Because Of You (RCA/RMG) 1891 -42 188155 17 30/1 ARTIST TITLE LABEL(S) ' LDIS
6 @  KETHURBAN Making Memories Of Us (Capital/EMC) 1586  +245 98260 10 902 i:::‘;’ lm%iovm& gTd":G AF'“n"(“’SP" Y‘;‘v’.’ :';’; "jg"/"/’”;’.”/s//‘v”ﬂ’f’ ;
5 @ DANIELPOWTER Bad Day (Warner Bros.,) 1501 4170 143097 10 BYA | gueaent ot ) th M) (Lolumbi :
7 @ MICHAEL BUBLE Save The Last Dance For Me (743/Reprise/ 1435  +123 123455 9 872 | pANIEL POWTER Bad Day (Warmer Bros) 4
8 o ANNA NALICK Breathe (2 AM) (Columbia) 1182 +46 92767 44 36/0 ROB THOMAS Ever The Same (Atlantic) 4
10 ©  MARIAH CAREY We Belong Together /sland/iDJMG) 1079 +40 85994 41 87/0 NATASHA BEDINGFIELD Unwritten Epic/ 4
9 9 SANTANA fIMICHELLE BRANCH I'm Feeling You (Arista/AMG) 1036 A5 72065 24 66J0 ::’c‘:(T:ig'HTE';EWhGe} Ume “l;m Mj‘,d /g”e"lfy l‘”[:'g// ?’"9”7"” ;
12 10  LEANN RIMES Probably Wouldn't Be This Way (Curty 858 9 om0 9 T2 oo thmm:i: a:p:ie - ;sn’;z/m Z':: ;in:sim;”l‘l’fm TP
" 11 EAGLES No More Cloudy Days (FRC/ 850 139 61781 36 80/0 adds per their company policy: Songs that reach five plays per week in two
13 12 D.H.T. Listen To Your Heart (Robbins/ 700 .35 67645 34 69/0 consecutive airplay weeks. Airplay week is defined as Sunday through
. Saturday. Adds from all other programmers are still accepted at any play level.
15 @ FAITH HILL WITIM MCGRAW Like We Never Loved At All (Warmer Bros./Cur) 639 +57 66277 8 63/2
16 @ ROB THOMAS Ever The Same (Atlantic/ 535 +87 62026 8 46/4
17 @ CARRIE UNDERWOOD Some Hearts (Arista/ 481 +64 37317 6 52/2
18 @ JORDAN KNIGHT Where Is Your Heart Tonight (Trans Continental) 370 +14 11139 18 36/0
21 Q CHRIS RICE When Did You Fall {In Love With Me) (Columbia/ING) 329 +54 14651 5 46/5
25 @ NATASHA BEDINGFIELD Unwritten (Fpic/ 318 +102 217839 3 36/4 MOST
18 19 GOO GOO DOLLS Better Days (Warner Bros.) 308 12 18740 10 3sn
28 @ SHERYL CROW & STING Always On Your Side (/4&M/Interscope) 249 +95 28203 3 29)7 I N CREASE D PLA YS
22 21 ENYA Amarantine (Reprise/ 248 0 e 16 w0 | m}?&;
23 22 BARRY MANILOW Unchained Melody (Arista/ 238 -14 10869 7 35/0 KEITH URBAN Maki)ng Memories 0f Us (CapitolIEMC) +245
24 23 SHERYL CROW Good Is Good /A&M/interscape/ 197 -48 10684 17 21j0 DANIEL POWTER Bad Day Warner Bras.) +170
26 24  GREEN DAY Wake Me Up When September Ends (Reprise/ 191 -7 14993 15 1m MICHAEL BUBLE Save The Last Dance For Me /743/Reprise) +123
27 @  NICKELBACK Photograph (Roadrunner/IDJMG) 189 +5 19793 7 110 NATASHA BEDINGFIELD Unwritten (Epic/ +102
g @ TRAIN Cab (Columbia) 169 +17 8173 3 24)2 SHERYL CROW & STING Always On Your Side (A&M/interscope) +85
30 €@ DIANDIAZ Colour Everywhere (Strp City) 140 +6 2038 3 261 | ROBTHOMAS Ever The Same (Atlantic/ +87
. CARRIE UNDERWOOD Some Hearts (Arista/ +64
@ HOOTIE & THE BLOWFISH Get Out Of My Mind (Sneaky Long/Vanguard) 122 +43 3070 1 22i4 CHICAGO Feel (Rhina/Warner Bros.) +64
@  CHICAGO Feel (Rhino/Warner Bros.) 17 +64 4376 1 255 JAMES BLUNT You're Beautiful Custard/Atiantic) +58
@ BON JOVI Whe Says You Can’t Go Home {/sland//IDJMG) 73 +20 10793 1 4j0 FAITH HILL ... Like We Never Loved At All (Warner Bros./Curb) ~ +57

NEW & ACTIVE

PAUL MCCARTNEY This Never Happened Before (Capitol)
Total Plays: 66, Total Stations: 13, Adds: 1

TRISHA YEARWOOD Trying To Love You (MCA/

Total Plays: 35, Total Stations: 10, Adds: 1

Songs ranked by total plays

Station playlists for all R&R reporters are available
on the web at www.radioandrecords.com.
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( N I
('”amme””s”: ””I” America’s Best Testing AC Songs 12 + o W A c TOP 3 0 ME]" AB A“‘}
o For The Week Ending 3/17/06 CANADA \
" LAST THIS TOTAL +/-  WEEKSON  TOTAL
w w w WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS CHART  STATIONS
Artist Title (Label) TW LW Famil. Burn 25-54 25-34 35-54 1 1 JAMES BLUNT You're Beautiful (Custard/Atiantic/ 461 41 29 1450
2 2 KELLY CLARKSON Because Df You (RCA/RMG) 416 -1 1 1710
ROB THOMAS Lonely No More (Atiantic/ 383 378 97% 40% 395 395 395 4 MICHAEL BUBLE Save The Last... /Warner Bros.) 414 +61 1 16/0
DANIEL POWTER Bad Day (Warner Bros.) 383 395 88% 20% 384 367 402 3 LIFEHOUSE You And Me (Geffen) - +3 28 150
5 DANIEL POWTER Bad Day (Warner Bros.) 312 +3 40 1710
FAITH HiLL. Like We Never Loved At Al (Wamer BrosCurt/ 378 397 76% 17% 382 370 386 8 BRYAN ADAMS Why Do You Have... i Reoubic) 292 +2 2 150
ROB THOMAS Ever The Same (Atlantic/ 377 312 1% 13% 390 383 392 6 7 o COLIN JAMES Into The Mystic (MapleMusiUME 291 -3 15/0
KETH URBAN Making Memories Df Us Capito/EMC) 376 378  80% 16% 379 376 381 12 @ TOMISWICK AN Lce This (Warer Musi Conads) 287 +17 140
LIFEHOUSE You And Me /Geffe 374 378 94% 78 360 3.84 ] 4 e 218 7 9 140
' ou And Me fGeffer) L Lol e n GINO VANNELLI Ifs Dniy Love UnversalMusic Canad) 213 +1 19 16/0
LEANN RIMES Probably Wouldn't Be This Way (Curty 370 367 7% 14% 370 357 314 7 " SANTANA f/M. BRANCH I'm Feeling You /Sony BMG) 273 17 24 120
KELLY CLARKSON Because Df You /RCA/AMG) 367 382 97% 41% 365 377 362 10 12 BEDOUIN... When... (Stomp/Warner Music Canads) 269 4 5 120
EAGLES No More C Days (EAC) 359 360 9% 2% 357 333 363 13 & MELISSA O'NEIL Alive (Sony BMG Music Canada) 268 +6 19 15/0
0 More Coudy Days sl i 14 o PHILOSOPHER.. Castles... (Sony BMG Music Canada) 221 +6 12 1512
MICHAEL BUBLE Save The Last Dance For Me /743Repnse/ 356 356 92% 25% 359 328 368 15 15 JON SECADA Window To My Heart Big 3/ 195 21 15 110
SANTANA f/M. BRANCH I'm Feeling You /Arista/AMG) 358 347 92% 33% 358 312 370 16 ROB THOMAS Ever The Same /Atlantic/ 163 +23 6 1N
) . 17 KEITH URBAN Making Memories Of Us (Capitol) 142 +23 8N
JON SECADA Window To My Heart (Big 3/ 354 344 84% 27% 359 330 367 19 SHERYL CROW.. Aways Dn Your Side /4&Miiterscape) 110 2 N
CARRIE UNDERWOOD Some Hearts (Arista/ 348 ~ 68% 19% 344 310 354 20 - 194 DANIEL POWTER Free Loop (Wamer Bros.) 102 8/0
JAMES BLUNT You're Beautiful (Custard/Atiantic) 344 352 9% 41% 344 353 34 21 20 CYNDILAUPER{S. MCLACHLAN Time After Time (Eni;/ 101 2 1" 9/0
X 18 21 D.H.T. Listen To Your Heart (Robbins) 89 -22 20 80
ANNA NALICK Breathe (2 AM) {Columbia 337 358 93% 44 338 334 335
Ll L / e 23 MELISSA ETHERIDGE | Run For Life fisland/iDJMG) 88 +1 15 6/0
D.K.T. Listen To Your Heart (Robbins/ 33 343 9% 4% 324 313 3.28 2 GO0 GOO DOLLS Better Days (Warner Bros./ 86 0 4 80
MELISSA ETHERIDGE | Run For Life //siand/i0JMG) 330 353 B9% 36% 333 359 3.26 22 24* RICHARD DESJARDINS... TuM'aimes-Tu Musicor/ 71 17 12 0/0
ENYA Amarantine (Reprise) 326 327 6% 25% 318 307 321 (e L LT LG Lo &) UL
27 i LES RESPECTABLES La Seule Chose... (Disque Passeport) 70 +2 3 0/0
JORDAN KNIGHT Where Is Your... (Trans Continental}  * 3.24 - 46% 1% 331 307 339 28 27 GWEN STEFANI Cool finterscope/ 62 K| 18 710
MARIAH CAREY We Belong Together /s/and/i0JMG) 298 307 96% 54% 295 263 304 8* AL SLAIGHT Kiss From A Rose {Universal Music Canada) 59 +7 1 30
Total sampie size is 342 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very * B 'U’n Anm F.rw L) Po@e il BEY ) : L)
much). Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of 30 304 MARTIN GIROUX J't’ Aimerai Encore (Musicor) 55 2 9 0/0
respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is based
on persons 12+. Persons are screened via the Internet. Once passed. they can lake the music tes! based on the format/music preference. 24 Canadian AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks.
RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the Songs ranked by total plays for the airplay week of 3/12-3/18. Bullets appear on songs gaining plays or remaining flat from
Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available lor local radio stations by previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No.
\ﬂlllﬂy 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. J

\15 are moved to recurrent after 20 weeks on the chart. © 2006 Radio & Records. * Indicates Cancon.
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( Knmw. HI* ‘I‘(.mecoln. NE 'V‘L&Gaew Orleans, LA* | wwLi/Providence, RI* @wm WA* mTﬂ. Palm Beach, FLN
OMPD: Wayne : OMPY: Tomy Brisol : : uck Shaciiey
REPORTERS - . | SR R Bl .
i i R i KSSK/Honolulu, HI* . ioh. NC*
Stations and their adds listed alphabetically by market iy KT foues. oA MW Yo, Wy | WBALRain, N XTI
. - 0 oy : Gary McCoy ASH/Washington,
WYJB/Albany, NY WEBE/Bridgeport, CT* KKBA/Corpus Christi, TX* | WOLT/Florence, AL Ll profbra i) NoAdés M%M;Lwnm P Babes
PD. Kewa Callakae OMPD: Cart Hansen OMPD; £d Deanas OMPD. Chartie Ross TRISHA YEARWOOD
M. Ciad 0 Han MO. Doy Lyons 14 HOOTIE & THE BLOWISH WMGN/Madison, Wi
ot I | e | Y N —
CHRIS RICE KViUDallas, TX* 14 SHERYL CROW & STING - LA WHUD/Newburgh, O T s WRSN/South Bend, IN T
WEZF/Burlinglon Tt o APOMO Tom Forel R 0, G Y
KMGA/AI ue, NM* ou &n Cormios MO, Joy Crosswol WDARFlorence, SC g'“umwnn WILEFF BECK
% lt::.“ o um No Adds g:“ Wienx mwmue AL m‘!,wlm @ KRNO/Reno, NV* Ty
Rokoss firad Mo bt APOAMD. Jackie 3 DOUE OHOS WWDE/MNorfolk, VA* el 0N Robert Horder
WLQT/D: oH* No Adds NICK LACHEY PO Dos London POAMO: Dows Marcsl WMGS/Wilkes Barre, PA
WL0TDayton, CHOAGD 8 DAMEL POWTER SHERYL CAOW & STWG O ot Gorman
m.ivmm_ PA m'm.nc:. WAFY, - 4 FAITHHILL W/TIM MCGRAW w&m VA ,.'; ,:‘
o s b s S Frederick, WRSAHuntsville, AL WLRQ/Melbou Qoo 84 ot Spokane,
t %nw m;.,‘&m. o LT m-::m PD: Joho alens OM Ken Holidoy i KMGL/Okdahoma City, 0K ‘.'.F,’:,'.‘... mv:u-mrm i o hass
W DNGIELD No Adds 40, Crlet PO ko Lowe Onen fragiors
KYMG/Anchorage, AK KOSUDanver, CO o
O et Mgy WSUY/Charleston, SC* | L. Sem esies KSOFfFresno, CA' WNGF/Ortando, FL* WSLORoanoks, VA MA° | WIBRMWiI L
Mo Adts iyl e Nokats O8: E. Corte Johason WJKK/Jackson, MS® WRVRMemphis, TH® OM: Cari Kampmonss " P 2w Morpby OMPYD: Pael ’ OMPD: Mickael
'ROE THOMAS PO: Mim Srady PD: John Asthony OMPD: Jory Doon POAID: Kes Poyne WO: Dick Danists APOASD: Rob Asthomy WO Catoy il
() 0 s Kot No Adds 0 Loy W AP Lo Mathres No Adds NoAdds e
s o st é"”'s
3 WVAF/Charlesion, WV PO Lori Donnett
MO Mortens Agea PO Rick Johason MO Jon Ray . Collins, CO° WTFM/Johnson City WMGO/Middiesex. NJ KGBY/Sacramento, CA' , MO
NoAgds ety rfies M"W.“ &_-m FD. Do Defrcs 0. Tm 108 KEZW/Paim Springs, CA | FO: M Botah mﬂh , MA®
o Adds POk Stom 8 DAMEL FOWTER PO T
WBB(Q/Augusta, GA® WDEF/Chattanooga, TN . L) R0 YORK
O e e gyl e e Ml WLHT/Grand Rapids, Wi+ | WOLAMalamazoo, M1 | wiric/Mobile, AL KYMXBacramenio, CA* | KEZIS!. Louis, MO
"0 s ol AP Patl Sandors : : 00t Kaa Loephess poigtdipuced PO Beyan Jackesa PO St Loy
'8 TR bofiegd i (il B e e PD: Dn Masee WMEZ/Pensacols, FL* NoAdds. Yot A B L WARM/York, PA*
CHCAGD KLy Cldcson HEes s — Pl ke o
KKMAustin, TX*
PO. Maz 0'Vost WLIT/Chicago, iL* WOOF/Dothan, AL KCKC/Xansas WGER/Saginaw, MI /Stockion
@r:f"'m-a"""‘" mm D-m-“nu mw e xooommmn.pm - :%:? llnh-c-m o KJSN/Modesio, CA* WSWT/Peoria, il #m o“ltn ;an Cwatae = R —————
OIS RIGE NADONNA ml-m FOAD Sy ke OMPD: Randy Routie [ Mwl =
17 NMSARLE HOWAS
KKMY/Beasmont, TX' WRRM/Cincinnati, OH* KTSM/EI Paso, TX* 15 MICHAEL BUBLE CHOAGO
0 ooy mareny A ) e WA Greensboro, HC* s ™ ™| woasMonmont, K- KESZ/Phosni, AZ e POWERED
3 : " .
o ok wERoTs | Rl & e - A 44 MEDIABAY
THOMAS Mo Adds :
WY ' WDOK/Cleveland, WXKCfErie, PA 1XB/Xnoxville, TR GRS R o Adds S *Monitored Reporters
mmmn-“"’f.'-"s 13 4 7:"3‘:’7' W ETIES | WMGV/Greenville, NG z'ﬂ(‘* KWAV/Morterey, CA WLTJ/Pitisburgh, PA KSFySalt Lake Chly, UT 128 Total Reporters
"HOOTE & THE BLOWRESH 3 HOOTE & THe BLOWISH P 000 O S Lo PO bara Mooty POAKD: Check S AP ot oo WRVF/Toledo, OH*
SEL o e S v " "DWecL POWTER O btk 104 Total Monitored
WYSF Bimningham, AL co- | MIKYExansvthe, WMYUGroenwille, SC ROy Aataystie. L
o i R e oo Springs, CO” | FOMC_ et o L A0 o oy WWLWMorgantown, WV | WSHH/Pitisburgh, PA* | KOXT/San Antonio. TX 24 Total Indicator
3 EATHHLL WTM W NG Kyl Mathows anﬁﬂﬂd—v MO: Siove Whiey mwm“ POMO: Ron At POAND" Ed Scarborengh
2 oo awss No hdds * honass g TN AP e o 857G !voowm“:'m' L1 eport,
IOLT/Boise, ID PD: Jom Horwi fle, AR WHOM/Portland, ME fh? y g:v'l‘l:: :vom'(ﬂ'
I* - o Harg 5 ) ) and, 5 :
0t Caken WICBColumbia, SC* | 6 b T Rkt 50| WEMKLarstg, M G e MY o o R ey 0% CA Sl
- Tobin Juios OMPD: Braet Jobmssn POAMD: M McKoot Foyfin A Wior WGFB/Rockford, IL
HOOTIE & THE BLOWFISH Roymoids § KEITHURBAN APOMO: Mim Ohiing J
ey APD: o ona No Adds 9 SHERYL CROW & STING 6§ CASCADA WLZWAltica, NY WKYE/Johnstown, PA
TRAIN WCRZ/Flint, MI* NCKLACHEY Ol: Tom Jocohmen U
OMPO: Jay Potrick or CYND! LAUPER WIJEFF BECX - mcwrmduw_ OR g (z‘ Miller WZID/Manchester, NH
APOMD Coarpe Mclure WRCHMHartiord, CT* WIUYMassau, MO Tooy : Mok Richorts
WWJX/Boston, MA* . No Adds b U . g APOAMO: Aisa Lowmes KSBL/Santa Barbara. CA o Adds
S L - g e o | O | E
0 s N Siagorsan £ STV W & T8 M0 Joka Bory " No ks
\totos No Adds
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HOTACTOP 40

March 24, 2006 POWERED [N
B e s wse B Al e VRN TN MEDIABASE
1 1 JAMES BLUNT You're Beautiful {Custard/Atlantic) 2875 -67 166093 26 80/0 .
3 e DANIEL POWTER Bad Day (Warner Bros.) 2784 +216 151747 24 75/2 MOSTADDED
2 3 ROB THOMAS Ever The Same (Atlantic) 2698 -35 144001 17 80/0 ARTIST TITLE LABEL(S) . AD;;S
KELLY CLARKSON Walk Away (RCA/RMG)
. 2 81/0
4 4 NICKELBACK Photograph /ﬁoadrun.ner//DJMG/ 2207 210 135905 9 I HODBASTANK If | Were You /Isind/DUMG) 8
8 9 FRAY Qver My Head (Cable Car) /£pic/ 1852 +105 85645 19 69/2 NICKELBACK Savin’ Me (Roadrumer/0JMG) §
7 0 STAIND Right Here (Fijp/Atlantic) 1818 +51 98084 32 6711 JEWEL Again And Again (Atlantic) 6
5 7 GOO GOO DOLLS Better Days (Warner Bros.) 1759 165 95629 23 7200 NATASHA BEDINGFIELD Unwritten (Epic/ 5
11 @ NATASHABEDINGFIELD Unwritten (pic/ 1755  +192 99483 12 625 g:’x:‘f“ém‘;:‘;“a':;'"%/”TEA/'\;M:""N_ P— :
ot Ready To Make Nice (Gpen Wide/Columbia,
6 9 KELLY CLARKSON Because Of You (RCA/RMG) 1741 -169 94130 24 720 SWITCHFOOT We Are One Tonight (Columbia) 4
12 @ BON JOVI Who Says You Can't Go Home (/s/and//DJMG) 1672 +109 104747 9 67/0 The Hot AG add treshold s applied o monitored stations notallowed to regort
9 11 LIFEHOUSE You And Me /Geffen) 1623 99 10541 57 81/0 adds per their company policy: Songs that reach 10 plays per week in two
13 @ KELLY CLARKSON Walk Away (RCA/RMG) 1599 +184 93968 10 57/8 consecutive airplay weeks. Airplay week is defined as Sunday through
Saturday. Adds from all other programmers are still accepted at any play level.
10 @ TRAIN Cab (Columbia) 1594 +30 83470 16 12
14 14 FALL OUT BOY Sugar, We're Goin’ Down (/sland//DJMG) 1375 -3 84865 20 48/0
15 @ SHERYL CROW & STING Always On Your Side /A&M/interscape/ 1374 +53 65855 6 68/3 MOST
16 16 ALL-AMERICAN REJECTS Dirty Little Secret [Doghouse/Interscope) 1M -55 49832 12 43jo INCREASED PLA YS
17 @ COLDPLAY Talk (Capito) 1160 +46 50185 11 57)1 e
- ARTIST TITLE LABEL(S) INCREASE
20 @ KT TUNSTALL Black Horse & The Cherry Tree (Relentless/Virgin/ 1057 +159 42835 9 6113 NICKELBACK Savin' Me (Roadrunner/0JMG) 232
18 19 SANTANA f/STEVEN TYLER Just Feel Better /Arista/RMG) 997 -103 45619 13 55/0 DANIEL POWTER Bad Day (Warner Bros.) 216
2 @ JACK JOHNSON Upside Down (Brushfire/Universal Republic) 959 +61 37739 9 493 NATASHA BEDINGFIELD Unwritten (Epic/ +192
22 @ NICKELBACK Savin' Me (Roadrunner//[DJMG) 923 +232 34719 5 5706 ﬁlTlJNCSLTAmS;N kW:'k AV;TY /ﬁx/ﬁﬁb‘/ Rt +:§‘;
5 ack Horse & The Cherry Tree (Relentless/Virgin) +
19 22 INXS Pretty Vegas fbpic/ 786 234 48212 13 560 ) oy o who Says You Carit Go Home (SndiOMG) +108
25 @ JEWEL Again And Again (At/antic) 735 +103 31766 4 46/6 FRAY Over My Head (Cable Car) (Epic) +105
24 @ 0.A.R. Love And Memories (Everfire/Lava) 133 +53 25632 11 381 JEWEL Again And Again (Atiantic) +103
23 25  CARRIEUNDERWOOD Some Hearts (Arista) 674 6 20451 13 380 TEDDY GEIGER For You | Wil Confidence) (Columbia/Sony BME) +102
30 @) HOOBASTANK If | Were You isiand/IDJMG) 54  +87 17918 3 gug | MOOBASTANKIfIWere You icland/lLIMG) il
28 @ PINK Stupid Girls /L aFace/Zomba Label Group) 532 +51 16797 5 26/0
26 @ SAVING JANE Girl Next Door {Universal Republic) 528 +41 16813 10 27]2 NEW& ACTIVE
27 @ KEITH URBAN Making Memories Of Us (Capitol/EMC) 526 +42 30242 6 353 MADONNA Sorry (Warner Bros.)
32 @ TEDDY GEIGER For You | Will (Confidence) {Columbia/Sony BMG) 480 +102 11727 6 on Total Plays: 199, Total Stations: 12, Adds: 0
29 31  PUSSYCATDOLLS Stickwitu (A&M/nt 458 14 20268 12 18j2 | RIHANNA SOS (Def Jam/I0JMG)
o ST ey 0 I Total Plays: 190, Total Stations: 9, Adds: 2
31 @ FALL OUT BOY Dance, Dance {/sland//{0JMG) 453 +12 16312 9 13/0 HOOTIE... Get Out Of My Mind (Sneaky Long/Vanguard)
33 @ LIVE The River (Epic/ 418 +45 10334 7 26/0 Total Plays: 165, Total Stations: 15, Adds: 0
SWITCHFOOT We Are One Tonight (Columbia/
3% @ JOSHKELLEY Aimost e 398 +32 06767 22 T brays: 145, Total Statons: 17, Adds: 4
37 @ BETTER THAN EZRA Juicy (Artemis) 316 +80 10892 3 1511 GORILLAZ Dare (Virgin)
@ INXS Afterglow /£pic/ 229 +82 7359 1 2113 Total Plays: 126, Total Stations: 8, Adds: 1
: . BO BICE The Real Thing (RCA/RMG)
36 37  VERTICAL HORIZON When You Cry (Hybrid) 225 14 4019 3 16/0 Total Plays: 124, Total Stations: 12, Adds: 5
38 @ BREAKING POINT All Messed Up (Wind-Up/ 222 +11 4026 2 18/0 0K GO Oh Lately It's So Quiet /Capitoll
@‘ MISSY HIGGINS Scar (Reprise/ 201 +19 3899 1 19/2 Il?ﬁl?i!ylso%g%;al SBation“sA: 9/:/Ad3;: 11] satel o)
\ . alk Over Me (Jive/Zomba Label Group
39 @ BEYONCE' Check On It (Sony Urban/Columbia) 200 +12 14445 3 4/0 Total Plays: 48, Total Stations: 13, Adds: 3
82 Hot AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 3/12-3/18. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays Songs ranked by total plays
is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each - - B
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times Station playlists for all R&R.reponers are available
number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. on the web at www.radioandrecords.com.
(© 2006, Arbitron Inc.).© 2006 Radio & Records.
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(" RateTheMusic.com

~
America’s Best Testing Hot AC Songs 12 +

For The Week Ending 3/17/06

HOT AC

trademark of RateTheMusic.com. The RTM system, is available for local radio stations by calling 818-377-5300.

w w w
Artist Title (Label) TW LW Famil. Burn 18-34 18-24 25-34
DANIEL POWTER Bad Day /Warner Bros.) 411 402 90% 16% 414 414 414
ROB THOMAS Ever The Same /Atlantic/ 410 402 9% 16% 496 411 425
G0O GOO DOLLS Better Days (Warner Bros.) 406 390 8%% 23% 4492 492 432
FRAY Qver My Head (Cable Car) £pic/ 406 399 75% 10% 415 418 407
LIFEHOUSE You And Me {Geffen) 399 383 97% 43% 406 421 379
ALL-AMERICAN.... Dirty Little Secret (Toghousefiterseape) 3.98 384 95% 28% 398 401 393
SAVING JANE Girl Next Door (Rizputibic; Universal Republic) 3.97 - 5% 9% 416 420 408
NICKELBACK Savin’ Me {Roadrunner/IDJMG} 394 399 65% 9% 396 395 3w
FALL OUT BOY Sugar, We're Goin' Down fisland/DJMG/ 391 385 95% 40% 402 407 393
0.AR. Love And Memories (Everfire/Lava) 390 379 69% 10% 401 402 4.00
NATASHA BEDINGFIELD Unwritten (Epit/ 386 389 91% 25% 380 377 386
KELLY CLARKSON Walk Away /RCA/RMG) 385 390 90% 22% 387 388 384
HOWIE DAY She Says Epic/ 384 381 84% 23% 389 399 370
LIFEHOUSE Blind (Geffen/ 380 383 76% 15% 396 4.18 353
BON JOVI Who Says You Can't Go Home isnd/iDJMG) 379 357 83% 1% 377 371 388
NICKELBACK Photograph (Roadrunner/IDJMG) 377 389 9%% 53% 369 375 387
KELLY CLARKSON Because Of You /RCA/RMG/ 377 315 9% 52% 366 372 355
STAIND Right Here (Flip/Atlantic/ 377 377 8% 28% 3719 374 388
JACK JOHNSON Upside Down BrustiraliviersalRgpublcy 375 375 T70% 14% 376 372 383
KEITH URBAN Making Memories Of Us (Capito/EMC) 374 385 66% 16% 370 380 348
JAMES BLUNT You're Beautiful (Custard/Atlantic) 365 369 9%% 43% 373 366 387
SANTANA f/STEVEN TYLER Just Feel Better /Anista/iMG) 365 373 83% 24% 366 371 358
COLDPLAY Talk {Capital) 3.61 - 1% 21% 368 368 370
TRAIN Cab (Columbial 360 349 82% 22% 358 353 368
CARRIE UNDERWOOD Some Hearts (Arista/ 360 347 4% 18% 353 365 33
SHERYL CROW... Always On Your Side (A&M/interscope) 351 345 51% 10% 352 353 343
KT TUNSTALL Black Horse &... (Refentless/Virgin/ 349 342 59% 15% 365 365 365
INXS Pretty Vegas /Epic/ 334 333 80% 36% 323 310 346

Total sample size is 350 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very
much, 5 = like very much). Total familiarity represents the percentage of respondents who recognized the song. Total birn
represents the number of respondents who said they are tired of hearing the song. Songs must have 40% familiarity to
appear on survey. Sample composition is based on persons 12+. Persons are screened via the Internet. Once passed. they
can take the music test based on the format/music preference. Rate TheMusic.com results are not meant to replace caliout
research. The resuits are intended to show opinions of participants on the the internet only. RateTheMusic is a registered

R-R HOTACTOP 30
CANADA
WK WK ARTIST TITLE LABEL(S) PLAYS
1 1 ROB THOMAS Ever The Same /Atlantic) 681
2 BON JOVI Who Says You Can't Go Home fIsland//DJMG/ 661
4 NICKELBACK Savin’ Me /Roadrumer/EMI Music Canada) 652
5 REX GOUDIE Run (Somy BMG Music Canada) 622
6 KELLY CLARKSON Walk Away (Sony BMG/ 595
3 COLDPLAY Talk [Capitol) 573
10 PINK Stupid Girls /LaFace/Zomba Label Group) 569
8 MADONNA Sorry (Warner Bros.) 560
12 INXS Afterglow (Sony BMG/ 493
" HEDLEY Trip (Universal Music Canada) 489
13 B TOMISWICK A Night Lie This Wamer Music Canads) 445
9 12 NATASHA BEDINGFIELD Unwritten (Sony BMG) 443
7 13 SANTANA ]S. TYLER Just Feel Better (Sony BMG) 435
16 e STABILO Flawed Design (EM/ Music Canada) 420
22 JACK JOHNSON Upside... [BrusfiiraUniversalRepublic) 357
24 RIHANNA SOS (Def Jam/IDJMG) 352
14 17 60O GOO DOLLS Better Days (Warner Bros.) 343
20 TRAIN Cab /Columbia) 325
19 19* DANIEL POWTER Free Loop /Warner Bros.) 7
17 20 o PHILOSOPHER... Castles... [Sony BMG Music Canada) 312
21 21 e MELISSA O'NEIL Let It Go (Sony BMG Music Canads/ 298
18 22 COLLECTIVE SOUL How Do You Love /£ Music Group) 286
25 gﬁ KAYLE Don't Hold Me Down (Knatty Music/ 283
29 JAMES BLUNT Wisemen (Custard/Atlantic) 268
23 25 ol OURLADY PEACE Angels... (Sony BMG Music Canada) 251
26 ALL-AMERICAN... Dirty Little... [Doghouse/interscope] 242
30 DEFAULT Count On Me (7V7) 213
TREWS Yearning (Bumstead/Sony BMG Music Canada) 203
27 29 MADONNA Hung Up (Warner Bros.) 202
@ LIV TheRiver (Sony BMG) 197

41~
PLAYS

-9
+23
+33
+10
+41

-47
+99
+33
+43
+25
+13

13
-
+15
+15
+84

-3

+5

17

-33

-4

-56
+16
+60

-20

+2
+10
+5

17
+24

—~

POWERED[T]

MEDIABASE

VEIAR" sTRnoNs
15 190
1N 150
10 160
1M 150
8 150
W
6 191
8 120
5 10
8 130
7 160
16 130
"o
5 190
18/4
4 120
20 1600
9 10
18 160
19 1700
9 140
12120
3R
121
13 10
510
8
810
20 150
1120

25 Canadian Hot AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio
Networks. Songs ranked by total plays for the airplay week of 3/12-3/18. Bullets appear on songs gaining plays or remaining

flat from previous week. If two songs are tied in total plays. the song with the larger increase in plays is placed first. Song:
Qelow No. 15 are moved to recurrent after 20 weeks on the chart. © 2006 Radio & Records. «fip Indicates Cancon.

y

RateTheMusic.com dala is provided by Mediabase Researchi, a division of Premiere Radio Networks. J - -
4 N\
* | ,CA* L LFL* WR [ashi ,0C*
g |Gy fudeacs o e
APOMD: Jeannine Jersey CASCADA APD: Kaie Tyler MO: Carol Parier
o 1 e s
Stations and their adds listed alphabetically by market KK Houston, TX" 3 oSue
PO; Buddy Sco -
* v o WDVD/Detroit, MI* X '
MO0, 0 (oo, 0" woutecon | OO ML A | etk "
No Adds : Tobin Jefiries MO. John Connor MO Jason Ade PO Scolt Shannon Kmmuﬁu Falts, TX
HOOBASTAN NoAdts i WZPLAndianapols, N b KNP Phoenix i
OMPD: Scon Snds ' KMXP/Phoenix, AZ i
: Kan Johil o m"":.”
o A KEMDXDu oo W0: i rcae
WRVE/Albany, NY* APONIT, Mita Mtaney KVU/Colorado Springs, CO* | PO: Corey Carer WPTEMortolk, VA EWEL
prales (03 Rt = I
MO. 'TKv::"um 15 B0 BICE A Vegas, NV : Hoats b
Nohdds SO SO it %m LIACK JOHNSON | OKGO
e o g
WUHU/Bowling Green, KY KSIVEI Paso, TX* ; 5 PO T
ke Sheners WONS Columbus, OH* o Heison S epegon, kY m ma City, OK D, S0k Nt DIRTIE BLONOE
13 KEITH PO: Jel Baflentine PO. Justin R NoAds wm""“ 3 FRAY
KPEK e 11 TEDOY GEIGER MO: Soe Loghton i WO, P 1 KELLY CLARKSON
m#mm. 5 KANYE WEST ULUPE FASCO 19 KELLY MO P rzinga XTTONSTAL
MO: Dosya McClurkin KURB/Little Rock, AR
' Eom o Ko, e | e I 1
86 ik HITS PO: Sur Oll KL TG Corpus Chirst, S Nodds oR* APV Poeta Kitwell
A n i it o 19 SAVING JANE o § Sk e
to B0BCE WMX0/Dlean, NY MO: Shery Siowort § SWITCHFOOT
w | WMauisite, kY POM: haron Smes okits
WBOEFredaricksb 3 Lindsey
KMXS/Anchorage, AKX TRPE: b Daay O s Sk
FOMD: fu Lo KDMXDallas, TX* APOAD Lisa Porker [
: Joo Comphell WCOD/Cape Cod, MA PO Pal McMahon 4 MR HOOBASTANK WXLOMorcester,
NoAdss P: Kevin o, éﬁ'vh 4 NS oMpy; Beau Jores
yat 4 KTTINSTALL WMBZMemghis, TN* KOK NE* - :3"""‘
1 008G P brad Canon KO Omaka, M i NY
1 e S S G il WMTTaa R
WAYV/Atlantic City, NJ* ngﬁﬂ.cr g hlu'r"h n"l" 2 KELLY CLARKSON oty g oy mm CA %o; ",:’, m,_,
P : MO Sicst Melessal NoAdss — HO. Mchsl Raine NoAdds WMXY/Youngsiown, OH
0 WMT/Cedar Rapids, 1A ey WMCMemghis, TN No Adds OM: Gan Rivers
L s AL - B,
10 JACK JOHNSON 15 DAMEL POWTER o g:"u Lad W, RI* NCRELBACK
KAMI/Austin, TX* 5 foBet . Myers, FL* 1" DOGE CHOS " RAY L
3 WM , OH* - Bob W\ Milwaukee TASHA BEONGHELD
mhum Mmmﬂ 2 MREBAK OO it e w “ ! KOSt o, CA WBOW(Toms Hauk, I
WTMXChicago. IL° DL Ao ek 1" NATASHA BEDWGRELD WOMX/Ortando, FL PO/AMG; Brandon Betiar FALL OUT BOY
POMO: Mary Ellen Kachnske 3%5% WANR. Wayne, IN 1 TRAN PO. 3efl Custenin” KELLY CLARISON BETTER THAN E7RA
fon WANRL Woyne, s P KOS Ouad Cites, W e POWERED[T]
: Mt T i : Darren
o TS | gy A, . MEDIABASE
S . CA KALCDemver. CO RO i Bt 22 SRV CROW & STHNG KL S¥/Seattle, WA
bk Fo WXRQ/Cincinmati, OH 0. G ; ‘Monitored Reportors
0! aret baster PO: Patl Macshall Mo Adds o WMEEFL. m IN* Noass WWWTW: e m{ou Monitored Reporter
o v lnw"mmm mvggnm. CA* 19 HOOBASTANK 103 Total Reporters
SHAURA CLEF JEAN “KEMH U 2 Y WREY ing, PA' U
"%“ APOMD: Darron McPashe m".‘.':‘;" 82 Total Monitored
- { KPLZ/Sealtie, WA' KEYW/Tri-Cities, WA ———
W'm WINXCincimati, OH m Wa Hagersonn ot PO fan OMD: Pl 21 Total Indicator
Mediock PD: VPO Rick Nerander . . HOOBAS e
fords PD. Sobby WM . — AL Nokats S sHmG e Did Not Report,
|y pari e
WILEMonmauth, N* NV* laco,
WMVXCieveland, OH ;ovn 0Dea iy . - ot b oL KZSRISioux Chy, 1A
WMAV/Binghamion, NY PD: Don Hallet KSTL0es Malnes, A { 11 TEDOY GEIGER lm Springs, CA M0 Cossie Wray KCDA/Spokane, WA* APOMD: Aoy Kavarre WKMX/Dothan, AL
OM: Jen Froe MO Joy Hdoon AL : Dunmy 10 T MO: Bradiey fyan BETTER THAN EZRA 08t Fobert Harder WXMP/Peoria, IL
PO Bob Tovkor 2 NEW CARS -yt NI 2 8OE No Adds PD: Scofl Shamson LS )
t“? HOOBASTANK wm" 19 JEWEL 1 WL 13 MISSY HGGIS y
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SMOOTH JAZZ.

CAROL ARCHER

carcher@radioandrecords.com

Win, Lose —
It’s A Choice

A conversation about the format’s challenges

‘ver wish you could be the proverbial fly on the wall when

Z.itwo big programming guns discuss Smooth Jazz? Well, here’s
your chance. I encouraged two of Smooth Jazz’s leading lights
to examine the format during an extremely long flight from LAX
to Southeast Asia, kicked back in Business Class. [Please note:
No alcohol was consumed during the conversation, and no ani-

mals were harmed.]

Let’s listen in on CBS VP/Smooth Jazz Pro-
gramming and KTWV (The Wave)/Los Ange-
les PD Paul Goldstein and Broadcast Architec-
ture President Allen Kepler's frank discussion.

AK: Paul, is the sky falling?

PG: You mean the format flips away from
Smooth Jazz in a couple of markets? What's your
take on that?

AK: Many Smooth Jazz stations are mature
brands that have been around for 15 years or
more. Like any well-established businesses, we
need to find the balance between being

country those stations couldn’t get out of the
way of being ranked top five.

PG: Good point. And that’s what has
changed. They were marketed like AC, and al-
most every one was consistently top five, but
now we're seeing stations take on a too-hip-for-
the-room persona and stray from the basics.

The way we should be innovating is to add
value to the things that have made us so success-
ful. At The Wave, “Trip-a-Day” continues to gain
in appeal, and the reason for that is that we keep
finding new ways to keep it exciting and fresh.

extraordinary. In a number of larger markets
Smooth Jazz has shown higher market-share
potential than current hot formats like “Jack”
and the variations of Latin formats that are crop-
ping up everywhere.

PG: In the top 25 markets the top adult mu-
sic stations market aggressively in spring and
fall. In many cases these Smooth Jazz stations
compete against stations that have four or even
five times the marketing budgets. Smooth Jazz
stations that win consistently and consistently
hold their own from a marketing standpoint are
competitive with their AC counterparts.

Stations that get marketing money are those
with a GM and PD who understand the need to
market with the strength of an AC, and who, to-
gether, fight hard to get the dollars they need. If
your GM hasn’t convinced your regional VP that
Smooth Jazz is an AC format that needs to be
marketed like one, expect a bumpy road ahead.

With legendary programmer Jhani Kaye now
on our team at CBS, running Oldies KRTH/Los
Angeles, we understand even more how critical
marketing is. Jhani says, “Nothing moves the
Arbitron needle more than marketing. Radio
stations must continually feed the cume to gen-
erate steady quarter-hours, and that can only be
done with meaningful mass marketing.”

AK: Recently, we've signed on three new
Smooth Jazz stations, all of which are seeing rat-
ings increases. They're enjoying a tremendous
amount of interest and are off to great starts.

PG: If you're in a top 25 market and spend
only $25,000 on a marketing campaign of TV,
direct mail, outdoor, etc., no matter what format
you are, you're probably wasting your money.
You've got to spend enough money to get results
that leave deep footprints. Otherwise, save your
money. And if you don’t spend that kind of
money consistently, there is very little chance
you'll consistently rank in the top tier 25-54.

Another very risky move some stations are
making is limiting the input they’re get-

innovative — dealing with new ways |
of doing things — and implementing
the critical and essential basics for suc- |
cess.

Certainly, Smooth Jazz is among the | 7%
best and brightest, but for it to flourish, i
everyone from the regional VP to the PD
to the GSM mustbelieve that it will per-
form as a ratings and revenue leader.

Over the last decade at BA we've
worked with dozens of very successful
Smooth Jazz radio stations, and the
common thread in their success is a
shared passion among management
and the belief that they’ll win, and win
big. Those stations that gave up lacked
the belief they could win and strayed from do-
ing the basics, so their decline was totally pre-
dictable.

PG: Absolutely! If you work at a Smooth Jazz
station and all your colleagues, from the top
down, don't believe you can achieve top-tier
ranks in your market, you won't.

AK: In the past year three new Smooth Jazz
stations signed on. They have in common what
every successful Smooth Jazz station has: a be-
lief and passion that the format will achieve top
ratings. “Be innovative” and “reinvent the for-
mat” are phrases I'm hearing a lot lately.

PG: Being innovative and original is so im-
portant, but that doesn’t mean PDs should play
their favorite songs or deliver messages that are
“creative” but not in line with listener expecta-
tions. We need to be innovative within the boun-
daries of the basics.

AK: A few years ago, when Smooth Jazz was
really firing on all cylinders, management at
most major-market stations viewed themselves
not as Smooth Jazz, but as an AC format, and
they ran their business accordingly. Across the

ting from listeners on music. When you
saw Smooth Jazz in the top five in many
of the top 10 markets, those stations re-
searched listeners’ music preferences
four times a year. Those stations became
cash cows.

When operators saw stations making
60 or 70 cents on the dollar as the econ-
omy changed, they wanted to eke out
just a little bit more, so they began cut-
ting the most essential component of
their success.

AK: You can directly link lower rat-

Paul Goldstein and Allen Kepler

Our job as programmers is to come to work
every day with the goal of delighting our audi-
ence not only by playing the songs they want to
hear, but by making sure everything that hap-
pens in between the records is as compelling and
memorable as possible.

AK:Now we're seeing some of the stations that
used to market aggressively, the way AC stations
market, change their strategy, maybe because of
budget cuts. They are minimizing marketing, and
the results have not been positive.

In every strategic study we see that interest
in and passion for our product among listeners
is as strong as ever. The problem is, awareness
at the younger end of the demo is lower than it
was, understandably, because marketing has
decreased.

The folks listening to Smooth Jazz absolutely
love this format and the radio stations that fea-
ture the music. We just need to reach out to more
like-minded listeners, and there are huge num-
bers of them.

We work with a lot of Smooth Jazz stations,
and we see that the demand for Smooth Jazz is

ings performance with a decreased mar-
keting investment and less listener feed-
back. The math on this is simple.

Furthermore, in every strategic study that
we’ve seen recently, we see a huge upside po-
tential for Smooth Jazz. There is a large untapped
audience out there that is not listening regular-
ly to the local Smooth Jazz station. These folks
tell us that they like the mix of music that is cur-
rently played on the local Smooth Jazz station
but are simply unaware that such a station ex-
ists.

This correlates higher with the younger end
of the target demo and in many cases relates to
a lower share of marketing voice among com-
petitive radio stations over the past few years.

PG: Another challenge right now is.getting
salespeople and agency buyers to better under-
stand the older end of our listening demo, which
includes the boomers.

AK: Indeed, there have been some outstand-
ing success stories recently for product lines that
have refocused their marketing efforts to target
older adults. Check out this story from Business
Week titled “Mitsubishi Mistake.”

It says, “Mitsubishi Motors began featuring
ads featuring people in their 20s grooving to in-
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“At BA we’ve worked
with dozens of very
successful Smooth Jazz
radio stations, and the
common thread in their
success is a shared
passion among
management and the
belief that they’ll win and
win big.”

Allen Kepler
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die rock music. Those ads alienated their cus-
tomers older than 40, and they saw their aver-
age buyer drop from 40 to 35, which was bad
news for Mitsubishi, considering that people
between 20 and 35 typically have lower credit
scores.

“Mitsubishi quickly retooled their ads, cast-
ing 40ish actors. Former Mitsubishi marketing
chief Ian Beavis stated, ‘We, literally, had exist-
ing, valuable customers who were dropping us
from consideration because they no longer saw
themselves in our brand.”

The Gap, which has seen declining sales in
past years, is launching a new chain called
Fourth and Towne, targeting women over 35.

Dove recently broke from their traditional
marketing featuring ultra-slim and attractive
young people and launched a print ad cam-
paigns featuring more ordinary-looking wom-
en, some in their 40s or older, plus-sized, etc.

One caption read: “Why aren’t women glad
tobe gray?” The result? An unprecedented 3.4%
increase in Dove sales over the past year, which
is huge in that industry and is outpacing other
brands.

Procter & Gamble recently brought back 51-
year-old Christie Brinkley as the spokesperson
for their new product, Advanced Radiance Age
Defying Makeup.

PG: There is a stigma that older adults are not
as desirable a target as young adults.

AK: A stigma is right, and yet several recent
studies, like one by Leo J. Shapiro & Associates
for DSN Retailing Today, tell us exactly the op-
posite: Forty-eight percent of shoppers 50-59 said
that they would probably switch brands of con-
sumer electronics, compared to only 40% of all
respondents.

Among the same group, 56% said that they
would try another brand of health and beauty
product, higher than the 51% figure from the
overall group. According to Business Week, only
33% of consumers over 50 agree with the state-
ment that it is “risky” to buy an unfamiliar
brand, compared to 36% of respondents between
18 and 34.

We're beginning our descent to our Smooth
Jazz destination, Paul, so we’ll have to power
down and secure our tray tables.

PG: We should get together like this more of-
ten, preferably next time at a restaurant. These
airline meals really stink. Was that chicken, or
what?

AK: Maybe the airlines should do some re-
search on that!
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WS st e ueeus R MEDIABASE
1 1 RICHARD ELLIOT Mystique (Artizen) 634 -30 94260 20 30/0 R
3 @ PAULBROWN Winelight (GRP/VMG) 600  +26 86886 13 280 MOST ADDED
2 3 NILS Summer Nights (Baja/TSR) 595 -3 66569 2 290 ARTISTTITLE. LABEL(S) ADDS
4 4 BRIAN SIMPSON 't's All Good (Rendezvous) 521 -27 74132 25 3o/o DAVID PACK Biggest Part 0f Me (Peak/Concord) 3
5 e KIM WATERS Steppin’ Out (Shanachie) 500 +5 55931 26 26/0 BONA FIDE Midnight Train (Heads Up/ 3
6 @  NAJEE 2nd 2 None (Heads Up International) 495 +17 53141 21 280 EUGE GROOVE Chillaxin arada Jazz/eMI) 3
7 @ RICK BRAUN Shining Star (Artizen) 440 +8 59113 24 20 | PHILIPPESAISSE TRIO Dot Again (Rendezvous) 2
g 0 BRIAN CULBERTSON Let’'s Get Started (GRP/VMG) 434 +33 74754 10 28)0 The Smooth Jazz add tl'lreshnldis applied to monitored stations not allowed
8 9 MARION MEADOWS Suede (Heads Uj) 369 58 38060 33 2510 | peukintwocomseutie iy weeks Asoy ek sdefnedosSntoy
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10 11 CHRIS BOTTIflJILL SCOTT Good Morning Heartache (Columbia) 349 8 45948 19 2pjp | “MYRaviewel
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20 (D NICK COLIONNE Aiways Thinking Of You (Narada Jazz/EMY) 221 +37 28671 8 211 :i ".?"ﬁfﬁ;“rf.ﬁ :f”'“'::‘_ i_sm‘g fF°’ Y°;”’ ";"5”’”92/4‘;’;’”"” +§§
23 @  RAMSEY LEWIS Oh Happy Day Warada Jazz/EMI) 220 +55 51781 4 150 BREA:CULBERTSOVI\;Ia{:t’s 'ge:"g‘an:;”/éﬁf,;‘f,ﬂjw"w 4 s
18 21 RAUL MIDON If You're Gonna Leave (Manhattan/EMC) 175 -23 27630 18 13/0 GREGG KARUKAS Show Me The Way (Trigpin’ V' Rbythm)  +29
21 22 BEYONCE' Wishing On A Star (Sony Urban/Columbia) 166 -6 23390 6 11/0 PAUL BROWN Winelight (GRF/VMG) +26
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28 @ DONALD FAGEN H Gang (Reprise/ 135 +9 11984 7 12j0 | MICHAEL LINGTON Pacifica (Rendezvous) 3
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24 26  ERIC DARIUS Steppin’ Up (Narada Jazz/EMI) 134 -3 8753 6 10/0
27 27  JONATHAN BUTLER Rio (Rendezvous) 122 . 12152 18 13)0 MOST
28 28  STEVE COLE Spin (Narada Jazz/EMI) 89 -1 4068 8 8/0 PLA YED RECURRENTS
@ JANITA Enjoy The Silence (Lightyear) 84 +11 5941 1 8/0 TOTAL
- 30  WAYMAN TISDALE Cruisin’ (Rendezvous) 80 -3 6414 3 6/0 ARTIST TILE LABEL(S) PLAYS
WALTER BEASLEY Coolness (Heads Up/ 235
3_0 Smooth Jazz ® reporters. Monitored airplay data §upplied by Mediabz_as_e Research, a divi.sion of Premiere Radio Netwlorkls. Songs ranked by total‘plays for the DAVID PACK You're The Only Woman (Peak/ 218
airplay week of 3/12-3/18. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger L
increase in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported PAUL HARDCASTLE Serene (Trippin" W' Rhythm) 182
to R&R by each reporting station. Sengs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour | BOZ SCAGGS Lowdown {(Unplugged) (Virgin/ 172
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from Arbitron Inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records. SOUL BALLET She Rides (275 164
STEVE OLIVER Good To Go (Koch/ KEN NAVARRO You Are Everything (Posttive/ 163
N E W & A CTI VE Total Plays: 64, thal Statiopsz 6, Adds: 1 STEVE COLE Thursday Narada Jazz/EMI) 1585
DAVE KOZ Undeniable (Caprtol) MARIAH CAREY We Belong Together flsland/{0JMG) 142
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SMOOTH JAZZ.TOP 30 INDICATOR
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ROCK FORMATS

STEVEN STRICK

Sstrick
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Management

Pat Paxton shares the secrets to

fulfilling radio career

Entercom is the nation’s third-largest radio broadcaster,
operating 104 stations in more than 20 markets, including
Philadelphia, Boston, Seattle, Denver, Sacramento, Kansas City,
Milwaukee and Indianapolis. From his home base in Boston, Sr.
VP/Programming Pat Paxton oversees the programming at ev-

ery one of those stations.

In the world of Rock formats, Entercom is
well represented. It owns Alternative stations
KNDD (107.7 The End)/Seattle; KNRK (94/7
FM)/Portland, OR; KWOD/Sacramento; and
KRBZ (96.5 The Buzz)/Kansas City. When it
comes to Active Rock, it owns WAAF/Boston;
KRXQ (98 Rock)/Sacramento; KQRC (The
Rock)/Kansas City; and WTPT (New Rock)/
Greenville, SC.

There are also several gold-based Rock and
Triple A stations in the company’s roster, and
Entercom is the exclusive radio broadcaster of

the Boston Red Sox, Boston Celtics, Seattle
- Seahawks, New Orleans Saints, Buffalo Sabres
and numerous major college sports teams.
Though not as big as Clear Channel or CBS,
the company holds its own. In many cases its
Rock-formatted stations dominate their target

demos.
The Resume

On June 17, 2003, Paxton was promoted
from Entercom VP/Programming to Sr. VP/
Programming. At the time, Entercom Presi-
dent/CEQ David Field said, “We are thrilled
to recognize Pat’s leadership and contribu-
tions to Entercom’s programming strategies.
He has been innovative in generating new
ideas and is a valued leader of our company’s
programming team.”

Paxton started his radio career in 1982 at
KGLI & KWSL/Sioux City, IA as a jack-of-all-
trades, covering airshifts from overnights to
mornings and formats from Top 40 to Coun-
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“In many markets we
have built an
extremely strong wall
of Rock. It’s very hard
to penetrate us in
these markets.”
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try. As he puts it, "1 did everything including
cleaning toilet bowls and replacing light
bulbs.”

Paxton stayed in Sioux City for six years,
but eventually some-
one realized that he
was management ma-
terial. In 1988 he land-
ed the PD gig at now-
defunct WLXR (Hot
105)/La Crosse, W1,
which he describes as
"“a great Top 40 sta-
tion.” He was also
Group PD for Vaughn
Communications for a few months.

In 1989 Paxton took the PD job at WKEE/
Huntington, WV, where he was also Group
Programmer for Adventure Communications.
He stayed there for two years before moving
to Orlando to program WOMLX, then to Hous-
ton to program KHMX and the Nationwide
Communications cluster.

In 1999 Paxton tried his hand at consulting
with Guy Zapoleon. Also that year he was
hired by Entercom as Director/AC & CHR
Programming and quickly promoted to VP/
Programming.

A Wall Of Rock

In contrast to the beating that the Rock for-
mats are taking in the mainstream press these
days, Paxton says that the Rock stations in his
company are doing very well overall.

“Like all formats, we have some stations
that do better than others,” he says. “But we're
the Rock leader in most markets because of
the strength of our brands, as well as the
strength of our clusters.

“Inmany markets — Seattle, Portland, Sac-
ramento, Kansas City, Greenville — we have
built an extremely strong wall of Rock. It’s
very hard to penetrate us in these markets.”

Paxton is a strong supporter of the Classic
Rock format. “Classic Rock is as strong as ever,
and while it's moving into 45-54 pretty quick-
ly, it's still extremely viable with 35-44s,” he
says.

“The future looks bright as well. In all our
research we see an incredible amount of in-

Pat Paxton

terest in classic rock among 18-24s. I took my
11-year-old son to the library the other day, and
instead of checking out books, he took home
CDs by Aerosmith and The Rolling Stones.
The format has amazingly wide demograph-
ic appeal.”

A Musical Slump

When it comes to current-based Rock for-
mats, however, Paxton is not so optimistic,
saying, “Active is in a musical slump, and it
has to find its way out. That said, those sta-
tions that have built platforms that transcend
music are doing well.

“Content is king, and many Active Rockers
have great morning shows and other content
that drives the format during musical slumps.”

Paxton gives the same mixed review to Al-
ternative. He says, “Alternative certainly has
its challenges, but over the past couple of years
the product has been the best that it's been in
many, many years.

“The problem we got into with these stations
is that we became too pure, too much like a
jukebox, too ‘neo,” whatever that means. We be-
came an iPod, and there’s no reason for the
iPod generation to listen to a radio station that
sounds like their iPod, only with worse music.

“These stations need to follow Active Rock’s
example by looking for great content outside
the music. Great personality, great imaging
and promotion, etc., will help drive ratings on
these stations.”

Paxton is a music guy. The CDs rotating in
his car now are by Beck, Coldplay, Nickelback,
Pink Floyd and The Foo Fighters (who take
two slots).

Management Style

When I talk off the record to PDs at most of
the major radio companies, they tell me that
many programming decisions are now made
at corporate headquarters. They often don’t
agree with these decisions but must execute
them or lose their jobs.

© mvreRCom

That's not Paxton’s style. “The vast majori-
ty of our programming decisions are made at
the locallevel,” he says. “Idon’t do music calls
with PDs. We hold them accountable for re-
sults, so I'm not going to micromanage.

“That said, any major strategic move is dis-
cussed and agreed upon before it’s executed.
Replacing morning shows, hiring or firing oth-
er key talent, strategic music shifts and big-
dollar marketing expenses are among the is-
sues discussed in advance.”

Paxton is still based in Boston but travels a
lot. “I'm on the road virtually every week, but
[ love it,” he says. “Ilove being around smart
people, and we have an absolutely stellar
group of brand managers. [ learn from them,
and they learn from me. Being together gen-
erates more great ideas and more energy than
any phone call ever could.”

With technology playing such a huge role
in everyone’s lives, it's easy to fall into the
habit of communicating with fellow employ-
ees via IM, e-mail or text messaging. Paxton
doesn’tbelieve that’s an effective way to man-
age.

“I don't let technology get in the way of per-
sonal interaction, which is why I still travel so

wwWwW americanradiohistorv com
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“Stop worrying about
satellite radio, iPods,
etc. We have always
have had competitors.
We’re still used by 90-
plus percent of all
Americans every week.
Radio is alive and well.”
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much,” he says. “That said, it’s great that I can
stay home and work sometimes, rather than
fight Boston traffic.

“My engineers have me set up so I can do
anything at home that I can do in the office.
But I can’t sit in our market managers’ and
PDs’ offices and discuss business and life
while I'm sitting at home.”

A Bright Future

Paxton sees a bright future for our indus-
try. "The evolution of this business is so excit-
ing,” he says. “It seems that each year, month
and week we have new challenges, which
keeps this profession far more exciting than
most.

“The business of managing clusters vs. hav-
ing single stations in a handful of markets has
really kept us on our toes and been extremely
gratifying. Taking six or seven brands and cre-
ating clear differentiation that serves different
audiences is far more professionally satisfy-
ing than the old days.”

For those just beginning a career in radio
who want to someday program or manage
stations, Paxton has some advice. “Do every-
thing,” he says. “Ask questions. Do the job
before you're asked to do the job.

“Today many young people expect to do
mornings and have a six-figure salary before
they develop and learn the business. You're
coming out in rookie ball. Then you go to A,
double A and triple A. If you work hard
enough, think smart enough and believe in
yourself, you'll hit the big leagues.”

Alive And Well

Paxton still loves what he is doing. “We all
need to pinch ourselves from time to time to
remind ourselves that we have jobs that the
vast majority of Americans would love to
have,” he says.

“Sure, it's challenging. If you don't like chal-
lenges, you're in the wrong business. Sure, it's
changed. But all great businesses do. Either
you keep up, or you deserve to be out.

“I get so tired of hearing the bitching that
goes on from people who feel they’ve been
disrespected or mistreated. This is your life.
You have total control. What happens to you
is completely up to you.

“And stop worrying about satellite radio,
iPods, etc. We have always have had compet-
itors, and we are still the medium used by the
vast majority of consumers. We're still used
by 90-plus percent of all Americans every
week. That’s a stunning figure.

“Radio is alive and well. Let’s stop worry-
ing about the other guys and use that energy
to create great content. If we do that, we'll
never have anything to worry about.”
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ARTIST TITLE LABEL(S) et
NICKELBACK Animals (Roadrunner/I0JMG) 453
SHINEDOWN Save Me (At/antic/ 390
10 YEARS Wasteland (Universal Republic) 381
PEARL JAM World Wide Suicide L/RMG/ 357
GODSMACK Speak (Universal Republic) 349
SEETHER Remedy (Wind-Up/ 318
AVENGED SEVENFOLD Bat Country (Warner Bros.) 290
FOO FIGHTERS DOA (RCA/RMG/ 259
FOO FIGHTERS No Way Back (RCA/RMG) 253
SHINEDOWN | Dare You (Atlantic/ 238
AUDIOSLAVE Out Of Exile (Epic/Interscope) 232
HINDER Get Stoned (Universal Republic/ 216
DISTURBED Stricken (Reprise/ 201
DISTURBED Just Stop (Reprise/ 193
ROB ZOMBIE Foxy, Foxy (Geffen/Interscape) 186
DAVID GILMOUR On An Island (Columbia) 161
SYSTEM OF A DOWN Lonely Day (American/Columbia) 138
BUCKCHERRY Crazy Bitch (FlevenSeven) 128
NINE INCH NAILS Every Day Is Exactly The Same {Interscope) 12
MUDVAYNE Fall Into Sleep /Epic/ 118
STAIND Everything Changes (Flijp/Atlantic) 108
TRAPT Waiting (Warner Bros.) 102
EVANS BLUE Cold (But I'm Still Here) (Pocket/Hollywood) 100
SEETHER The Gift (Wind-Up/ 89
HIM Rip Out The Wings Of A Butterfly (Sire/Warner Bros.) 76
NICKELBACK Savin' Me (Roadrunner/IDJMG) 14
KORN Coming Undone (Virgin/ 73
FLYLEAF I'm So Sick (Octone/RCA/RMG) 70
3 DOORS DOWN f/BOB SEGER Landing In London... Universal Republic/ 66
10 YEARS Through The Iris (Universal Republic) 65

PLAYS
-22
-6
-28
+74
+35
-18

+35
+17
-1

+9

12
+18
+34

+6
+42
-25

+17

+18
+8
+2
-5
+18

AoiNce
(00)
23949
20881
17606
21384
15271
21413
11144
13397
11966
13417
14872
11503
11551

8102
7156
6683
4481
5254
4452
4220
4249
3382
4205
2553
5344
5556
1865
2471
1776
1781
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MEDIABASE
MOST ADDED’

ARTIST TITLE LABEL(S) ADDS
WOLFMOTHER Woman (Modui/ar/interscope) 4
THEORY OF A DEADMAN Santa Monica (Roadrunner/I0JMG) 4
PEARL JAM World Wide Suicide (/BMG) 3
STAIND Everything Changes (Flip/Atlantic) 3

The Rock add threshold is applied to monitored stations not allowed to report
adds per their company policy: Songs that reach seven plays per week within
one airplay week. An airplay week is defined as Sunday through Saturday.
Adds from all other programmers are still accepted at any play level.

MOST
INCREASED PLAYS

TOTAL
PLAY

ARTIST TITLE LABEL(S) INCREASE
PEARL JAM World Wide Sicide (/AMG) +74
STAIND Everything Changes (Flip/At/antic) +42
GODSMACK Speak (Universal Republic/ +35
FOO FIGHTERS No Way Back (RCA/RMG) +35
BUCKCHERRY Crazy Bitch (ElevenSeven) +34
SYSTEM OF A DOWN Lonely Day (American/Columbia) +18
NICKELBACK Savin’ Me (Roadrunner/IDJMG) +18
10 YEARS Through The Iris (Universal Republic) +18
SHINEDOWN | Dare You (Atlantic) +17
SEETHER The Gift (Wind-Up/ +17

MOST

24 Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
3/12-3/18. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart unless a song has not yet reached the top 15. If after 20 weeks, the record is not in
the top 15 and has two consecutive weeks of decreased plays, the song is then categorized as recurrent. Most Added is the total number of new adds officially reported
to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the

PLAYED RECURRENTS

greatest week-to-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is
assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records.

NEW & ACTIVE

HOOBASTANK If | Were You f/sland/IDJMG)
Total Plays: 58, Total Stations: 4, Adds: 0

NONPOINT Bullet With A Name (Bieler Brothers)
Total Plays: 31, Total Stations: 3, Adds: 0

QUEENSRYCHE I'm American (Rhino/
Total Plays: 28, Total Stations: 3, Adds: 1

WOLFMOTHER Woman (Modular/Interscope)
Total Plays: 22, Total Stations: b, Adds: 4

THEORY OF A DEADMAN Santa Monica (Roadrunner/IDJMG)
Total Plays: 6, Total Stations: 5, Adds: 4

TOTAL
ARTIST TTLE LABEL(S) PLAYS
AUDIOSLAVE Doesn't Remind Me (Epic/Interscope) 159
JET Cold Hard Bitch (Atlantic) 148
KORN Twisted Transistor (Virgin/ 143
NICKELBACK Photograph (Roadrunner/I0JMG) 136
FOO FIGHTERS Best Of You (RCA/AMG) 134
STAIND Right Here (Flip/Atlantic) m
CROSSFADE Cold (Columbia) 110
GREEN DAY Boulevard Of Broken Dreams (Reprise/ 108
VELVET REVOLVER Fall To Pieces (RCA/AMG) 102
GREEN DAY Holiday (Reprise) 90

Songs ranked by total plays

Station playlists for all R&R reporters are available

Songs ranked by total plays

KZRR/Albuquerque, NM*
OM: Bifl May
PD: Phil Mahoney
APD: Judi Civerolo
12 NICKELBACK
WOLFMOTHER

WZZ0/Allentown, PA*
PD: Tori Thomas

MD: Chris Line

No Adds

KWHUAnchorage AK

APD/MD Bmd Slenneu
2 SEVENDUST
1 THEORY OF A DEADMAN

WTO0S/Augusta, ME
OM/PD: Steve Smith
APD: Chris Rush

No Adds

KIOC/Beaumont, TX*
OM: Joey Annsirong

PO/MD: Mike Davis
THEORY OF A DEADMAN

WPTQ/Bowling Green, KY
OM/PD: Alex “Axe” Chase
APD/MD: Monty Foster

12 NINE INCH NAILS

WRQK/Canton, OH*
PD: Garett Hart
MD: Nick Andrews
12 SEETHER
10 KORN
9 STAIND

WPXC/Cape Cod, MA

OM: Steve McVie

PD/MD: Suzanne Tonaire

APD: James Gallagher
AVENGED SEVENFOLD
HURT

WKLC/Charieston, WV
OM/PD: Bill Knight
1 BUCKCHERRY

REPORTERS

Stations and their adds listed alphabetically by market

WEBN/Cincinnati, OH*
OM/PD: Scatt Reinhart
MD: Rick Vaske

1 FLYLEAF

WMMS/Cleveland, OH*
PD: Bo Matthews

MD: Hunter Scott

No Adds

KNCN/Corpus Christi, TX*
OM/PD: Paula Newell
APD/MD: Monie Montana
2 SYSTEM OF ADOWN
1 THEORY OF A DEADMAN
WOLFMOTHER

KQDS/Duluth
OM/PD: Bill Jones
APD: Jason Manning
10 STAIND

10 PEARL JAM

KLAO/EI Paso, TX*

1 BUCKCHERRY

KFLY/Eugene, OR
0M/PD: Clwis Sargent
No Adds

WRCO/Faysttvalle NC*
M: Perry Sto

PDMD A TheVanmn Field
Sean

APD: 0’Brien
13 DAVID GILMOUR
12 STAIND

WRVC/Hummglon

2 WOLAMOTHER
2 MERCY FALL

KZZEMedford, OR
PD; Rob King
MD: Montana

2 PEARL JAM

WDHA/Morristown, NJ*
PD: Tony Paige

MD: Mait Murray

No Adds

KCLB/Palm Springs, CA
PD; Anthony “Antdog” Quirsz
MD: Jenn Browski

No Adds

WWCT/Peoria, IL
PD: Gabe Reynokis
MD: John Marshall
20 SHINEDOWN
18 DISTURBED
10 NONPOINT

4 10 YEARS

WMMR/Philadelphia, PA*
OM: Buzz Knight
PD: Bill Weston
APD: Chuck Damico
MD: Sean “The Rahbi” Tyszler
1 WOLFMOTHER

KDKB/Phoenix, AZ*
PD: Paul Peterson
APDMD: Matt Spaetzel

1 NEW CARS

WRKZPittsburgh, PA*

OM: Keith Clark

PD: Ryan Mill
WOLFMOTHER

KUFO/Portiand, OR*
OM/PD: Dave Numme
APD/MD: Dan Bozyk

No Adds

on the web at www. radigandracords.com.
- KRXQ/Sacramento, CA* WMZK/Wausau, Wi
e OMMD: Jim Fax PD: Steve Resnick
APOMD. Jason Russol PD: Pat Martin 37 PEARL JAM
No Adds No Adds
SER S Loke G KBZSWichita Falls, TX
WHIY Provi . It Lake City, UT* OM: Chis Watters
PD:ScM!n:awagle it OM: Bruce Jones : Lz Ryan
APD:Doug Paimieri PD: Kely Hamemer AFD/MD: Hiek Vo
MD: Mk Brangitortz pr b 3 RANGED SEVENFOLD
RYCHE
21 PEARL JAM 2 10 YEARS
WBBB/Raleigh, NC* KTUX/Shreveport, LA*
PD: Jay Nachiis PD: Ragen King
RIRCBZOMEIE R OF A CEADMAN
RACONTEURS THEDRY OF
L(Dm'"m?‘ev CA WWDG/Syracuse, NY* ME“IABASE
APD/MD: Daryl Norsell OM: Rich Lauber
No Adds PD: Scarch
MD: Scott Dixon ‘Monitored Reporters
No Adds
42 Total Reporters
WROV/Roanoke VA* KMOD/T 24 Total Monitored
ulsa, 0K* —_—
AN?M';HI LG OM/PD: Don Crist 18 Total Indicator
THEORY OF A DEADMAN
Did Not Report,
Playlist Frozen (3):
KZ0Z/San Luis Obispo,
deildosi ol KBRO/Waco, TX cA
HD Jtllsdllll PO/MOD:; Brent Hensiee WKLT/Traverse City, Ml
A } m g ADOWN WMTT/Elmira, NY

wwWw americanradiohistorv com
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ACTIVE ROCK TOP 50

March 24, 2006 POWERED[T]
BB o emn . B dR g ER g MEDIABASE
1 0 GODSMACK Speak (Universal Republic/ 1635 +71 69881 6 55/0 Mo S T A DDE D'
4 ©  MUDVAYNE FallInto Sleep Epic/ 1248 +73 43912 12 53)2 )
6 o SHINEDOWN I Dare You /At/antic) 1218 +149 45366 10 54/0 AT TITE LABELS o0s
i WOLFMOTHER Woman (Modular/Interscope/ 12
5 @  DISTURBED JustStop (Reprise 1138 +68 44110 12 512 | THEORY OF A DEADMAN Santa Monica (Roadhumer/0JMG) 9
2 5  NICKELBACK Animals (Roadrunner//{DJMG) 1130 138 51817 17 5000 MERCY FALL | Got Life (Atantic) 7
3 6  HINDER Get Stoned (Universal Repubic) 1125 119 44773 32 500 | PEARLJAM World Wide Suicide (/AMG) 5
8 @ EVANS BLUE Cold (ButI'm Still Here) (Packet/Mollywood) 1104 +77 38513 14 520 :I:'E’;‘l’, EE‘;?;V;:';‘%ﬁ,';*‘;‘;:j”’,’y’;”/‘”””””’ ;’
14 €@ PEARLJAM World Wide Suicide (/AMG) 972  +221 46534 2 535 BUCKCHERRY Crazy Bitch (ElevenSeven/ 4
7 10 10 YEARS Wasteland (Universal Republic) 963 -02 40032 40 530 NICKELBACK Savin' Me (Roadrunner//0JMG) 4
10 ) ROBZOMBIE Foxy, Foxy (Geffen/interscope) 93  +10 30922 6 agp | SOMGieltUpOAT 4
- The Active Rock add threshold is applied to menitored stations not allowed to
18 @ BUCKCHERRY Crazy Bitch (ElevenSeven) 843 +169 35099 6 45(4 report adds per thei y polcy: Songs that reach seven plays per wesk
12 13 NINE INCH NAILS Every Day Is Exactly The Same finterscope/ 765 -4 25365 13 42/0 within one airplay week. An airplay week s defined as Sunday through Saturday.
13 14 FLYLEAF I'm So Sick (Octone/RCA/RMG) 743 206 20312 17 43j0 | Addstromall other programmers are sill accepted at any play level
1 15 AVENGED SEVENFOLD Bat Country (Warner Bros.) 735 185 31949 30 510 MOST
19 @  KORN Coming Undone Virgin) 659 +17 17941 7 442 INCREASED PLAYS
17 17 TRAPT Waiting (Warner Bros.) 651 41 22051 10 460 ' TOTAL
15 18  KORN Twisted Transistor (Virgin/ 650 82 31180 25 460 | ammsrrme s INCREASE
21 ®  HURT Rapture (Capitol 643 +48 17941 g a3 PEARL JAM World Wide Suicide (/RMG) +22
g g BUCKCHERRY Crazy Bitch (ElevenSeven/ +169
2 FA Lonely D
g SYSTEMO I?UWN. onely Day (American/Columbia) 626 +70 22404 4 441 SHINEDOWN | Dare You (Atkntic +149
23 22 NONPOINT Bullet With A Name (Bieler Brothers) 523 9 15021 20 3000 FOO FIGHTERS No Way Back (RCA/RMG) +83
25 @ AVENGED SEVENFOLD Beast And The Harlot (Warner Bros.) 496 +64 13450 5 41)2 EVANS BLUE Colq (But Y'm Still Here) (Packet/Hollywood) +71
30 @  STAIND Everything Changes (Fi/Atiantic) 397  +116 14321 5 345 :“'3:5;“’!‘:“;"3;""': ’:Ie /””{-;”’,")””‘-”/’WMG’ +;§
all Into Sleep (Epic +
27 @ FAKTION Take It All Away (Roadrunner//DJMG) 3713 +25 6656 8 33/0 GODSMACK Speak (Universal Republic) R
29 @ 10 YEARS Through The lris [Universal Republic) 364 +29 9202 3 330 SYSTEM OF A DOWN Lonely Day (American/Columbia) +70
31 @  NICKELBACK Savin' Me (Roadrunner/|DJMG) 340 +76 13109 a4 284 MOST
28 28  COHEED AND CAMBRIA Welcome Home (Equal Vision/Columbia) 337 -3 9212 8 25[0
26 29 AUDIOSLAVE Out Of Exile (Epic/interscape) 310 54 18820 17 2500 PLAYED RECURRENTS
33 €D SEVENDUST Failure (Winedark/7Bros.) 247 +52 6474 4 242 D LI
32 31 SLAVETO THE SYSTEM Stigmata (Spitfire) 242 1 3678 6 2312 SYSTEM OF A DOWN Hypnotize (American/Columbia/ 617
38 € HUCKJOHNS OhYeah Hideout/Capital 200 +23 6825 8 16/ DISTURBED Stricken (Reprise/ 566
3% €  ATREYU Ex's And Oh's (Victory) 197  +50 4330 3 195 :::I::z ;;‘:;:dg W%mp} ::1
37 € BLOODSIMPLE Sell Me Out (Reprise) 185  +14 3566 5 1500 | GuinEDOWN Save Me (Atlniic 100
35 35 P.0.D. Goodbye For Now (At/antic) 149 .22 3210 17 140 NINE INCH NAILS The Hand That Feeds finterscape) 325
41 @ LACUNA COIL Our Truth (Century Media) 136 +20 2216 2 14{5 THOUSAND FOOT... Move (EM/ Music Reactive/Tooth & Nai) 302
38 37  LIVING THINGS Bom Bom Bom (Jive/Zomba Label Group) 120 20 3004 111200 ngRé:nﬂgtr 2‘; m‘s Sfon B;"{:’”V (S"';/cwff"eb’,‘j’”s-’ g:;
. .. A.ULB. (Amenican/ioiiming,
49 @ 30 SECONDS TO MARS The Kill immortalfVirgin) 112 +42 1926 2 16{3 TRAPT Stand Up (Warner Bros) 283
40 39 STATIC-X Dirthouse (Warner Bros.) 110 12 2115 19 140
43 @  THRICE Red Sky fisland/IDJMG) 100 +4 1893 3 100 NEW & ACTIVE
45 @ ANBERLIN Paperthin Hymn (Tooth & Nail/EMI Music Reactive) 9 +11 1213 3 mn REVERY Papstar Wedding (o)
39 42  DAVID GILMOUR On An Island (Columbia) 89 -38 4563 6 8j0 Total Plays: 66, Total Stations: 7, Adds: 0
@®  KID ROCK Bawitdaba (Live) (Top Dog/Atlantic) 81 +12 4275 110 ¥otomsug;(¥ ltvllesrf Iﬂu ﬂs;a"Atg/GMafG/
. . otal Flays: 09, 1otal otations: /, S:
44 44  TAPROOT Birthday (Velvet Hammer/Atlantic) 79 -12 2027 14 8i0 FIVEBOLT.MAIN The Gift (Rock Aidge/
- @ EDGE CITY OUTLAWS Women & Wine (Universal Republic) 78 +1 3055 3 8)2 Total Plays: 83, Total Stations: 7, Adds: 2
47 46  FALLOUT BOY Dance, Dance //sland/IDJMG) 76 1 3653 10  6/0 DEFAULT It gnly Hurts (TV7) 6 a0
Total Plays: 61, Total Stations: 6, Adds:
[Debut>
[Debut> @ WOLFMOTHER Woman /Mod.u/ar/lntersctfpe} n +36 2916 1 16112 BLUE OCTOBER Hate Me Universal
@ HAWTHORNE HEIGHTS Saying Sorry (Victory) 69 +14 1378 1 30 Total Plays: 60, Total Stations: 7, Adds: 2
46 49  FIGHTING INSTINCT | Found Forever (EM/ Music Reactive/Goteg) 69 -13 2382 3 8N THEORY OF A DEADMAN Santa Monica fRoadrunner/\DJMG)
€D  REBEL MEETS REBEL Get Outta My Life (Big Vin) 68 +53 1779 1 62 Total Plays: 23, Total Stations: 12, Adds: 8

55 Active Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay
week of 3/12-3/18. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in
plays is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart unless a song has not yet reached the top 20. If after 20 weeks, the record
is not in the top 20 and has two consecutive weeks of decreased plays, the song is then categorized as recurrent. Most Added is the total number of new adds officially
reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter
Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQGH number. Average Quarter Hour Persons used herein with permission
from Arbitron Inc. (© 2008, Arbitron Inc.).© 2006 Radio & Records.

MERCY FALL | Got Life /At/antic)
Total Plays: 14, Total Stations: 9, Adds: 7

Songs ranked by total plays

Station playlists for all R&R reporters are available

on the web at www.radipandrecords. com.
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ACTIVE ROCK

4 N
R R » POWERED ]
/IB”’EMIIS”: L'”m America’s Best Testing Active Rock Songs 12+ 7 is % R OC K TOP 3 0 MED l AB ASE
bt For The Week Ending 3/17/06 CANADA
LAST THIS TOTAL +/-  WEEKSON  TOTAL
Artst Title (Label) = ol o - g/ll1 - ;VJ; - g/ll1 WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS CHART  STATIONS
rtist Title (Labe amil. Burn B e e
Y0 YEARS Wastdlond (Uniersal Fooatit] T3 4 9% 1% 413 420 3% 1 1 o SAM RDBERTS The Gate (Universal Music Canads) 505 -7 8 2100
asteland (Universal Republic, g : : ¢ I .
4 PEARL World Wid BMG, 4 104 2 1213
DISTURBED Stricken (Reprise/ 420 442 9% 18% 431 424 443 3 2 mesJPAM 0|'m W;;;;;‘::y‘;;’; . 7 oot 3:: ¥ M 14:0
e* +
MUBVAYNE FallInto Steep (Epic/ 418 431 B1% 1% 432 445 412 ) s WEEZER ‘;‘”f P b s w3 160
DISTURBED Just Stop (Reprise/ 417 432 8% 9% 425 425 423 . 0 INGH"'"::LS"E”“"’B/ e ;”’t / w1
SEETHER Truth (Wind-U) 415 417 B7% 16% 413 418 404 Very bay... (Grscapé *
KORN Corming Undane (Vigin) 411 410 76% 10% 410 403 420 8 G* NEVERENDING WHITE... The Grace (Ocean/ 366 +24 13 16/0
KORN Twisted Transistor Virgin/ 410 405 9% 21% 382 392 393 D I R
GODSMACK Speak (Universal Republic 408 425 5% 10% 443 414 412 10 8  AUDIOSLAVE Out Of Exile (Epic/interscope) 2 18 15 110
EVANS BLUE Cold (But I'm Still Here} (Packet/Mollywood) 4.00 400 ©68% 8% 400 400 4.00 15 @  FODFIGHTERS NoWay Back (RCA/AMG) 292 +45 4 all
SYSTEM OF A DOWN Hyprotize AmericanColimbia) 397 385 97% 24% 382 378 389 11 O DEFAULT iCantWin (7V7) 218 +8 N 16/0
AVENGED SEVENFOLD Bat Country (Wamer Bros) 387 391 95% 33% 368 378 350 9 1148 NICKELBACK Animals (Roadrunner/EM| Music Canada) 271 58 16 15/0
SEETHER The Gift (Wind-Up/ 3.92 - 60% 9% 395 400 3.87 14 @ LIVE The River (Sony BMG) 273 +16 7 1mNn
TRAPT Waiting (Warner Bros.) 380 384 79% 16% 372 373 3N 6 13 COLDPLAY Talk (Capital) 213 -84 16 19/0
SYSTEM OF A DOWN Lonely Day (American/Columbia) 383 373 75% 15% 366 358 3.80 16 @ FALL OUT BOY Dance, Dance //sland//DJMG) 253 +1 9 10/0
HINDER Get Stoned (Universal Republic) 380 390 89% 24% 372 373 368 13 15  SHINEDOWN Save Me (At/antic/ 249 -18 16 12/0
AUDIOSLAVE Out Of Exile (Epic/interscope) 379 369 8% 18% 373 370 3.80 12 16* THEORY OF A DEADMAN Better Off (604/Universal) 241 -23 18 19/0
SHINEDOWN | Dare You (Atiantic) 379 378 69% 1% 379 378 380 18 m YELLOWCARD Lights And Sounds (Capital) 243 +4 8 12i0
HURT Rapture (Capitol) 376 368 54% 7% 357 346 375 17 18 DAVID GILMOUR On An Island (Colmbia) 3 9 5 11/0
NINE INCH NAILS Every Day Is Exactly The Same fnterscope/ 3.72 356  84% 18% 355 364 3.4 19 @* ROCKETFACE Dirty (Bumstead) 222 0 8 1
REVELATION THEORY Slow Burn (On/idol Roc/ 372 314 5% 7% 376 382 3.64 23 @ 3DOORS DOWN... Landing n London... (Universal Republic) 213 +40 5 90
P.0.D. Goodhye For Now (At/antic) I 314 9N% 2% 335 330 342 20 21 * MOBILE Out Df MY Head (Universal Music Canada) 211 .3 6 140
qQ,
AVENGED SEVENFOI.D Beast And The Haﬂot (Wﬂmefgms} 3.71 ol 59% 11 /l'l 3.45 3.50 3.36 24 @* CITY Save m/”gAlafm/D/StofﬂuﬂmlMuﬂc cﬂ”ﬂdﬂ/ 2"] +42 4 1 ”0
NICKELBACK Animals (Roadrunner/IDJMG) 370 379 9% 26% 392 398 381 21 23 HINDER Get Stoned (Universal Repubic 201 5 18 12/0
{] 0,
e 367 359 6% 13% 356 356 356 22 244 0.JONES Sticky Situation Aquarius/EMI Music Canad) 168 10 & 90
NONPOINT Builet With A Name (Bicler Brothers/ 366 382 64% 14% 363 358 374 28 BON JOVI Wha Says You Can't Go Hame fsind/UMG) 153 +10 3 §/0
Q 0,
FAKTION Take It %\Il Away (Roadrunner/IDJMG) 359 355 44% 8% 342 352 327 @ JACK JOHNSON Upside... BrushfieUniversal Republ) 184 +31 1 610
FLYLEAF 'm So Sick (Octone/RCA/RMG) 340 342 68% 19% 342 354 320 20 @* NICKELBACK S’ Me /3 M Music Canads) 184 13 y n
FOO FIGHTERS No Way Back /RCA/AMG) 338 345 76% 24% 356 335 395 97 28 EVANS BLUE Cod (But m StilHere) (PocketHolwood) 144 : 3 -
BUCKCHERRY Crazy Bitch (BlevenSeven) 338 328 AT% 12% 294 282 3M4 * uBtha et '
@ GODSMACK Speak (Universal Republic) 139 +19 1 6/0
Total sample size is 305 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very . .
much). Total familfarity represents the percentage of respondents who recognized the song. Tolal bum represents the number of @* STABILO Flawed Design (EM/ Music Canada) 134 +11 1 6/0
respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is based - - - ) ) . . )
on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music preference. 26 Canadian Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio
RateTheMusic.com results are not meant to replace callout research. The results are intended to show apinions of participants on the the Networks. Songs ranked by total plays for the airpiay week of 3/12-3/18. Bullets appear on songs gaining plays or remaining
Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs
\ _calling 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. Y, \ Delow No. 15 are moved to recurrent after 20 weeks on the chart. © 2006 Radio & Records. o Indicates Cancon. J
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DPD: Jim MD: Andy Hall POMD: Darrin Aiens PO: Bob Edwards *Monitored Reporters
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T S —— B e e RS oM MEDIABASE
6 0 PEARL JAM World Wide Suicide (//AME) 1915 +430 112982 2 75/2
1 2 NINE INCH NAILS Every Day Is Exactly The Same (/nterscope/ 1816 -174 71592 13 71/0 MOSTA DDED‘
2 3 FALLOUT BOY Dance, Dance (/sland/iDJMG) 1773 -14 96925 18 62/0
4 0 FOO FIGHTERS No Way Back (RCA/AMG) 1703 +71 62532 8 69/0 ARTIST TITLE LABEL(S) ADDS
3 5  10YEARS Wasteland (Universal Republic) 1629 69 74154 36  53)0 T:ﬁg:‘;;”%s S‘f]a;’rvl: ‘I\_S 327 Goes ; Z’WZ?;'/W/ fg
. . rough The Iris (Universal Republic,
5 6  YELLOWCARD Lights And Sounds (Capitol) 1547 -52 52746 17 67/0 WOLFMOTHER Woman (Moduiar/interscape) 12
8 o WHITE STRIPES The Denial Twist (Third Man/V2) 1412 +32 62436 15 59/0 ANGELS AND AIRWAVES The Adventure (Geffen/ 9
10 0 SHE WANTS REVENGE Tear You Apart (Geffen/ 1300 +24 55972 13 53/0 TAKING BACK SUNDAY MakeDamnSure (Warner Bros.) 8
7 9 WEEZER Perfect Situation (Geffen/ 1300 163 70827 22 60j0 ;ﬁlcl«".(lfﬂ?:. rfrEMT Lezs(iixtje" E;,"dles'}, /’3’-;;"/@’;45/ g
. aralyzed (Fearless/Warner Bros./Reprise
12 @ BLUE OCTOBER Hate Me (Universal) 1293 +71 57168 9 61/5 MATISYAHU Youth (0r Music/Epi) §
9 11 GORILLAZ Dare (Virgin/ 1188 -126 58690 20 56/0 KORN Coming Undane (¥irgin/ 6
16 @  GODSMACK Speak Universal Repubiic 176 +123 56474 6 471 | yye tternative add threshold i appled to monitored stations not allowed to
15 @ PANIC! AT THE DISCO The Only Difference Between... (Fueled By Ramen) 1098 +42 50637 9 571 rep';‘n adds pelr their I::I:panv Ipoliu:y: ionﬂ that reasch :e;vetr;‘ plav: s|‘))er v:::k
11 14 SYSTEMOF ADOWN Hypnotize (American/Columbia) 1055 192 52548 22 580 | msetromallothe prosrammers aro o accopted atomy ply o
14 15 AVENGED SEVENFOLD Bat Country (Warner Bros.) 1046 -99 45123 30 55/0
17 @ HAWTHORNE HEIGHTS Saying Sorry (Victory) 988 +34 35187 10 59/2
25 0 SYSTEM OF A DOWN Lonely Day (American/Columbia) 900 +124 55979 6 5411
18 @ DEATH CAB FOR CUTIE Crooked Teeth /Atlantic/ 898 +23 32925 9 551
13 19 MATISYAHU King Without A Crown (Or Music/Epic) 892 -264 48135 20 56/0 MOST
23 €@  YEAHYEAH YEAHS Gold Lion (Dress Up/interscope) 877 +36 39070 6 49/0 INCREASED PLAYS
24 @ HIM Rip Out The Wings Of A Butterfly /Sire/Warner Bros.) 822 +27 46241 23 46/0 TOTAL
26 @D  SHINEDOWN | Dare You Atiantic) 818 +125 27396 7 8912 | a;nsr rme wees NCRErtE
21 23 HARD-FI CashMachine /At/antic/ m -115 213N 13 51/0 PEARL JAM World Wide Suicide (/AMG) +430
32 @  ARCTIC MONKEYS | Bet You Look Good On The Dancefloor (Domino/ 705 4112 39117 4 393 g:“s"TEE‘;’:‘F"A' ggm’t' /“’I"”B”” P—— +1;2
onely Day (American/Columbia +
27 @ ROB ZOMBIE Foxy, Foxy /Geffen/Interscope) 697 +10 22479 5 440 GODSMACK Speak (Universal Republi) 123
22 26 COLDPLAY Talk (Capitol 651 193 27984 19 42i0 MATISYAHU Youth Or Music/Epic) +119
K] 27  HOOBASTANK If | Were You (/sland//DJMG) 624 -4 30397 5 aon ARCTIC MONKEYS | Bet You Look Good... (Domina) +112
29 28 FLYLEAF I'm So Sick (Octone/RCA/RMG) 610 29 14651 14 34)0 :JT%;?ETHERhme;n /Mﬂo;l;//qrjfllersgzilpe/ +1 gg
. verything Lhanges (Fip/Atlantic, +
33 @  DISTURBED JustStop (Reprise 608 +16 13485 7 33 | rpyinG BACK SUNOAY MakeDammSure Warner Bros)  +101
28 30  NICKELBACK Animals (Roadrunner/IDJMG) 608 -57 21109 15 290 ROCK KILLS KIO Paralyzed (Fearless/Warner Bros./Reprise) +98
37 @ 30 SECONDS TO MARS The Kill i/mmartal/Virgin/ 540 +26 16499 6 39i3
36 @ EVANS BLUE Cold {But I'm Still Here) (Pocket/Hollywood) 535 +16 27978 " Jojo
38 33 JACK JOHNSON Upside Down [Brushfire/Universal Republic) 493 -13 28024 9 27i0
4 @ MATISYAHRU Youth (Or Music/Epic) 459 +119 36153 2 35(6
30 35  STROKES Heart In A Cage (RCA/RMG) 448 185 21591 9 360 NEW & ACTIVE
34 36  AUDIOSLAVE Out Of Exile (Epic/interscaope) 423 -119 26656 16 Jo/0 T T e e ey
. aralyzed (Fearless/Warner Bros./Reprise,
35 37  TRAPT Waiting (Warner Bros.) 403 123 14725 9 29/0 Total Plays: 236, Total Stations: 20, Adds: 7
39 @ KORN Coming Undone (Virgin/ 395 +3 14030 3 33i6 SEETHER The Gift (Wind-Up)
40 39  ANBERLIN Paperthin H th & NaiflEMJ Music Reacti 337 52 10844 11 2200 Total Plays: 225, Total Stations: 15, Adds: 0
aperttin tymn (Tooth & NallEM) Music Reactive) : MORRISSEY You Have Killed Me (Attack/Sanctuary/SAG)
42 @ DEPECHE MODE Suffer Well (Mute/Sire/Reprise/ 333 +4 15333 4 22/0 Total Plays: 220, Total Stations: 12, Adds: 0
44 @ PEOPLE IN PLANES If You Talk Too Much {(My Head Will Explode) /Wind-Up) 316 +2 10615 5 25/0 WOLFMOTHER Woman (Modular/Interscope)
.. . . Total Plays: 185, Total Statiens: 24, Adds: 12
43 42  COHEED AND CAMBRIA Welcome Home (Equal Vision/Columbia) 316 1" 9944 3 21 RACONTEURS Steady, As She Goes (Third Man/V2)
48 @ NICKELBACK Savin’ Me (Roadrunner//[DJMG) 280 +22 14204 2 14{0 Total Plays: 175, Total Stations: 37, Adds: 26
@ STAIND Everything Changes (Flip/Atlantic) 272 +103 10463 1 21/4 IT\NﬁlEI!.'S AN% ;\I?WI}\QES_The %VT;:;[E gﬁeffen}
. ] otal Plays: 167, Total Stations: 12, Adds:
47 @ NONPOINT Bullet With A Name (Bieler Brothers) 272 +6 8066 10 1211 HURT Rapture (Capitol
46 46  HINDER Get Stoned (Universal Republic) 260 -14 13389 15 10/0 Total Plays: 160, Total Stations: 10, Adds: 1
; - : BUCKCHERRY Crazy Bitch (ElevenSeven)
45 47 Falling (Flip/Atl: 244 -4 1602 20 13/0 ¥
STAIND Faling (Flp/Aulantic) S S I Total Plays: 157, Total Stations: 10, Adds: 2
@ AVENGED SEVENFOLD Beast And The Harlot (Warner Bros.) 21 +12 11263 1 2013 TAKING BACK SUNDAY MakeDamnSure (Warner Bros.)
@ WEEZER This Is Such A Pity (Geffen/ 240 +84 8597 1 21/5 Total Plays: 152, Total Stations: 23, Adds: 8
i EDITORS Munich Kitchenware UK)
. @ S erane) El i s u Gl Total Plays: 127, Total Stations: 8, Adds: 1
77 Alternative reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 3/12-3/18. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is Songs ranked by total plays
placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart unless a song has not yet reached the top 20. If after 20 weeks, the record is not inthe
top 20 and has two consecutive weeks of decreased plays, the song is then categorized as recurrent. Most Added is the total number of new adds officiatly reported to R&R . : .
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times Station ':'llay“s': “'" . H&I:.reporlers (ORI
number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© on the web at www.radioandrecords.com.

2006, Arbitron Inc.).© 2006 Radio & Records.
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ALTERNATIVE

¢ RateTheMusic.com

Artist Title (Label)

America’s Best Testing Alternative Songs 12 +
For The Week Ending 3/17/06

W LW Familiarity Burn

Persons
18-34

PANIC! AT THE DISCO The Only Difference... Fueled By Ramenj .10 4.17
WEEZER Perfect Situation (Geffen/
HIM Rip Qut The Wings Of A Butterfly (Sire/Warner Bros.)  4.01 391
10 YEARS Wasteland (Universal Republic)
FALL OUT BOY Dance, Dance (/s/and//0JMG)
HAWTHORNE HEIGHTS Saying Sorry (Victory/
YELLOWCARD Lights And Sounds (Capitol)
AVENGED SEVENFOLD Bat Country (Warner Bros.)
FOO FIGHTERS No Way Back (RCA/RMG)
SHINEDOWN Save Me (At/antic/

BLUE OCTOBER Hate Me (Universal)
SYSTEM OF A DOWN Hypnotize (American/Columbia)
NICKELBACK Animals (Roadrunner/iDJMG)
DEATH CAB FOR CUTIE Crooked Teeth (At/antic/
AUDIOSLAVE Out Of Exile (Epic/interscope)
SHINEDOWN | Dare You (At/antic)

NINE INCH NAILS Every Day Is Exactly The Same /interscope) 3.63  3.56
SYSTEM OF A DOWN Lonely Day (American/Columbia) ~ 3.63 -
GORHLAZ Dare (¥irgin)

HARD-Fi Cash Machine (Atlantic/

STROKES Heart In A Cage (RCA/RMG)
KORN Twisted Transistor (Virgin/

ROB ZOMBIE Foxv, Foxy (Geffen/Interscope)
GODSMACK Speak (Universal Republic)
WHITE STRIPES The Denial Twist (Third Man/V2)
COLDPLAY Talk (Capito))

SHE WANTS REVENGE Tear You Apart (Geffen)
FLYLEAF I'm So Sick (Octone/RCA/RMG)
YEAH YEAH YEAHS Gold Lion (Oress Up/interscape)

405 410
400 401
388  4.10
397 312
391 390
388 373
388 377
385  3.81
376 368
I an
370 333
369 3.2
368 357
368 =

358  3.69
356 345
355 363
348 352
34 325
343 325
3317 347
336 348
330 334
328 349
304 318

75% 13% 4.60
96% 28% 4.02
18% 14% 3.85
85% 21% 3.90
98% 38% 3.89
82% 13% 383
94% 22% 374
89% 27% KR
80% 14% 384
82% 23% 3.69
54% 1% 373
91% 26% 3.68
83% 28% 3.51
65% 14% 3.56
81% 20% 167
51% 1% 374
86% 27% 160
58% 12% 3.62
90% 31% 3719
45% 9% 3.60
56% 1% 347
85% 3% 343
51% 12% 3.69
59% 13% 344
82% 27% ian
90% 4% 3134
58% 16% 3.39
59% 18% 3.24
52% 17% 3.18

Men  Women

18-34  18-34
3.69 4.25
4.00 4.04
3.96 3.77
3.66 4.09
3.61 4.10
3.70 3.93
3.72 3.77
3.66 3.93
3.89 3.79
3.40 3.93
k)| 3.98
3.70 3.67
3.64 3.4
3.45 3.65
in 3.64
3.59 3.88
3.35 3.80
3.50 3.70
3.59 3.95
3.3 3.83
3.47 347
3.34 351
3.57 3.80
3.38 349
3.36 3.45
3.07 3.54
3.05 3.68
3.02 342
2.95 3.40

Total sample size is 347 respondents. Total average favorabilily estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much).
Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they
are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is based on persons 12+. Persons are
screened via the Internet. Once passed, they can take the music test based on the format/music preference. RateTheMusic.com results are not meant
fo replace calfout research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic is a registered trademark
of RateTheMusic.com. The RTM system, Is available for local radio stations by calling 818-377-5300. RateTheMusic.com data is provided by
Mediabase Research, a division of Premiere Radio Networks.

Artist: Dresden Dolls
Label: 8 Foot/Roadrunner
By STEVEN STRICK/Rock Formats Editor

| watched The Dresden Dolls perform at SXSW last week, and | have to
say that out of the 30 or so bands | caught during my week in Austin, they
stood out as the most memorable. They were only up onstage for about
20 minutes, but during that time the power and the passion of this two-

person band came through
like a sledgehammer. ;

You haven’t seen The
Dresden Dolls until you've §

seen them do Black Sab- A \

bath’s “War Pigs.” They |
don't just cover the song,
they make it theirs. Ozzy #
would be proud. It's espe-
cially timely now, as history ————

seems to repeat itself.

Dresden Dolls

Amanda Paimer (lead

vocals, keyboards) has such an amazing stage presence that you can'’t

keep your eyes off her. Her superhero-like powers take command of the
audience as soon as she hits the stage. Her band partner is Brian Viglione
(drums, guitar). What he adds to the live show is a performance that | can
only classify as that of a star athiete. He is no doubt one of the best drum-

mers | have ever seen.
Yes, Virginia, The Dresden Dolls’ new album, is out on April 18. The first

single, “Sing,” is already on the radio on a handful of Alternative stations.
Roadrunner is officially going for adds at the format on April 11, and the
band is on a mini-tour. If you haven't seen them live, go!

WEQX/Albany, NY

PD: Willobee

MD: Nikki Alexander
HARD-Ft

WOLFMOTHER
HEAVENLY STATES
AMBULANCE LTD.

WHRUAIhany NY*
OM/PD: Lisa Biello
MD: Capone

No Adds

KTEG/AIhua erque, NM*
QOM/PD: Bill

APD: .Inanmrnlo

MD: Aaron “Buck” Burnett
No Adds

WNNX/Atlanta, GA*
OM/PD: Leslie Fram
MD: Jay Harren

No Adds

WJSE/Atlantic City, NJ*
PD: Scoit Reilly
BUCKCHERRY
NONPOINT
FIVE.BOLT MAIN
SLAVE TQ THE SYSTEM
WOLFMOTHER

WAEG/Augusta, GA*
OM: Ron Tlmmas
PD: J.D. K

HAWTHORNE HEIGHTS

KROX/Austin, TX*
DM: JeH Carrol

PD: Lynn Barstow
MD: Toby Ryan

6 WOLFMOTHER
RACONTEURS

WHF$/Baltimore, MD*
PD: Mike Murphy

MD: Tim Virgin

No Adds

KNXX/Baton Rouge, LA*
DM/PD: Dave Dunaway
APD: Phillip Kish
MD: Darren Gauthier
5 RACONTEURS
FALL QUT BOY
WOLFMOTHER

leAX/Blrmlngham AL*
D: K

MD: Mark Lindsey

4 MATISYAHU

3 ACADEMY IS...

3 ROCK KILLS KID

\3 ARCTIC MONKEYS

KQXR/Boise, ID*
DM: Dan McColly
PD: Mat Diablo
MD: Jeremi Smith
1 MUDVAYNE
RACONTEURS

WBCN/Boston, MA*
PD: Dave Wellinglon
MD: Dan 0'Brien
30 SECONDS TO MARS
DAMONE
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DM/PD: Matl Grasso
APD/MD: Kevin Mays

1 BLUE OCTOBER

1 TAKING BACK SUNDAY

WAVF/Charleston, SC*
PD: Dave Rossi

MD: su& Boe
2 RACONTEURS
FRAY

WEND/Charlotte*
DM: Bruce Logan
PD/MD: Jack Daniel
No Adds

WKQX/Chlcagu i

16 ANGELS AND AIRWAVES
13 ROB ZOMBiE

B ACADEMY 1S

1 FALL OUT BOY

WAQZ/Cincinnati, OH*
PD/MD: Jet Nagel
8 RACONTEURS

WXRK/Cleveland, OH*

Nardella
1 ANGELS AND AIRWAVES

WARQ/Columbia, SC*
PD: Dave Stewart

MD: Matt Lee
2 WOLFMOTHER
1 LOSER
RACONTEURS
MATISYAHU

WWCD/Columbus, OH*
DM: Rand! Malloy
PD: Andy “Andyman” Davis
MD: Jack DeVoss

WEEZER

KDGE/Dallas, TX*
PD: Duane Doherty
API]/MD Alan Ayo

Stations and their adds listed alphabetically by market

WXEG/Dayton, OH*
OM: Tony Tillord

PD: Steve Kramer
APD/MO: Boomer

15 KORN
8 SYSTEM OF A DOWN

KTCL/Denver, CO*

PD: Joe Bevilacqua
APD/MD: Nert

12 HAWTHORNE HEIGHTS
10 DEATH CAB FOR CUTIE

CIMX/Detroit, Mi*
PD: Murray Brookshaw
APD: Vince Cannova
MD: Mail Franklin
8 ANGELS AND AIRWAVES
RACDNTEURS

WYSK/Fredericksburg, VA
OM/PD: Panl.lohnson
APD/MD: Tre Clark
5 PANIC' AT THE DVSCU

10 YEARS

KFRR/Fresno, CA*

PD: Gina Juliang

APD/MD: Jason Squires
RACONTEURS
MATISYAHU
TAKING BACK SUNDAY

KKPL/Ft. Collins, CO*
OM/PD: Mark Callaghan
MD: Boomer

No Adds

WJBX/Ft. Myers, FL*
PD: John Rozz

MD: Jeft Zito

No Adds

WXTW/Ft. Wayne, IN*
DM: Bill Stawart
PD: JJ Fabini
110 YEARS
1 WOLFMOTHER
1 HOOBASTANK
RACONTEURS
KORN

WGRD/Grand Raplds M-
PD: Jerry Tarrants
10 Vi RS
FALL OUT BOY
RACONTEURS

WXNR/Greenville, NC*

OM: Bruce Simel

PD. JeH Sanders

APD/MD: Sully
RACONTEURS
ROCK KILLS KiD

TAKING BACK SUNDAY

10 FALL OUT BOY
10 ANGELS AND AIRWAVES
2 AVENGED SEVENFOLD
10 YEARS

WOLFMOTHER

KTBZMouston, TX*
PD: Vince Richards

MD: Don Janizen
12 ANGELS AND AIRWAVES
7 MATISYAHU
4 HURT
110 YEARS
PANIC! AT THE DISCO

WRZX/Indianapolis, IN*
PD: Lenny Diana
MD: Michaei Young

10 YEARS
WOLFMOTHER

WPLAJacksonville, FL*

M: Gail Austin

PD/MD: Chad Chumley
BLUE OCTOBER

WRZK/Johnson City*
PD/MD: Scott Dnks

10 YEARS
RACONTEURS

WTZR/Jotnson City*
I]M/PI] Bmca Clark

PD:
BLUE UCTUBER
RACONTEURS

KRBZ/Kansas City, M0*
OM: Greg Bergen
PD: Lazlo
APD: Atentra B
MD: Jason Ulanet
2 RACONTEURS

WNFZ/Knoxville, TN*
OM: Terry Gillingham
PD: Shane Cox

APD/MD: Valerie Hale
No Adds

KFTEALafayette, LA*
PD: Scotl Perrin
APD/MD: Roger Pride

1 10 YEAR
30 SECONDS YO MARS

KXTEALas Vegas, NV*
PD: Chris Ripley

MD: Carly Brown

No Adds

KDLD/Los Angeles, CA*
PD: Michael Steele

MD: Mark Sovel

No Adds

MATCHBUUK ROMANCE

WLRS/Louisville, KY*
:J.D. Kunes

PD: Annrae Fitzgerald

MD: Joe Stamm

No Adds

WMFS/Memphis, TN*
DM/PD: Rob Cressman
MD: Sydney Nabors

5 WOLFMOTHER

5 ROCK KILLS KID

4 BUCKCHERRY

2 DISTURBEQ

2 10 YEARS
RACONTEURS

WLUM/Milwaukee, W1*
PD: Kenny Neumann

MD: Chris Calel

No Adds

WGVX/Minneapolis, MN*
OM: Dave Hamilton

PD: Jett Collins

17 FLAMING LIPS

15 PEARL JAM

WHTG/Monmouth, NJ*
PD: Mika Gavin
APD/MD: Brian Phillips
7 ROCK KILLS KIO
TAKING BACK SUNDAY
FALL QUT BOY
RACONTEURS

KMBY/Monterey, CA*
PD/MD: Kenay Aflen

3 WOLFMOTHER

1 RACONTEURS

1 10 YEARS

t STAIND
TAKING BACK SUNDAY

WKZQ/Mlxrlle Beach, SC
PD: Mark McKinney
APD/MD: Charle
FALL OUT BOY
ARCTIC MONKEYS
RACONTEURS
MATISYAHU

WRRV/Newburgh, NY*
PD: Andrew Boris
MD: Bill Dunn
10 STAIND
9 SHINEDOWN
9 FALL OUT BOY

WROXMNortolk, VA*
DM: Jay Michaels

PD: Michele Diamond
o Adds

17 DANIEL POWTER
17 STROKES
17 HOOBASTANK

KHBZ/0klahoma City, OK*
DM: Tom Travis
PD: Corbin Pierce

10 YEARS
WOLFMOTHER
LOSER
FLAMING LIPS

WJRR/Orlando, FL*

PD: Pai Lynch

APD: Rick Everetl

MD: 8rian Dickerman
2 8LUE OCTOBER

WOCL/Orlando, FL*
PD: Bobby Smith
No Adds

KMRJ/Palm Springs, CA
DM/PD: Thomas Mitchell
APD/MD: Dwight Amoid
1 CONSPIRACY OF THOUGHT
MATISYAHU

KEDJ/Phoenix, AZ*
PD: Kevin Mannion
MD: Robin Nash

10 YEARS

WEEZER
ORESDEN DOLLS

WXDX/Pittsburgh, PA*
DM/PD: John Moschitta
MD: Vinnie Ferguson

No Adds

WCYY/Portland, ME
MD: Brian James

LASHES
ROCK "N' ROLL SOLDIERS
FALL OUT 80Y
NICKELBACK

ROCK KILLS KID

TAKING BACK SUNDAY
GUSTER

KNRK/Portland, OR*
PD: Mark Hamillon
APD: Jaime Cooley

No Adds

WBRU/Providence, RI*
PD: Seth Resler
APD: Sarah Ross
MD: Chris Novello
3 AVENGED SEVENFOLOD
1 RACONTEURS
1 ANGELS AND AIRWAVES
1 ORESOEN 0OLLS
TAKING BACK SUNOAY
NINE {INCH NAILS
WEEZER

KORN
OAMONE

1 AVENGED SEVENFOLD
WEEZER
30 SECONOS TO MARS
KORN
RACONTEURS
MATISYAHU

WDYL/Richmond, VA*
PD: Eric Kristensen
17 SHINEDOWN

WRXL/Richmond, VA"
DM: Bill Cahill

PDMD: Casey Krukowski
2 REVELATION THEORY
1 KOAN

STAIND

KCXX/Riverside, CA*
PD: John DeSanlis
APD/MD: Bobby Salo
6 10 YEARS
1 ARCTIC MONKEYS
GODSMACK

WINE/Rochester, NY*
OM: Stan Main

PD: Jatt Sottolano

No Adds

KWO0D/Sacramento, CA*
DM/PD: Curtiss Johnson
MD: Hill Jordan

5 RACONTEURS

KXRK/Sal! Lake City, UT*

OM: Alan Hague

PD: Yodd Noker

APD: Corey D'Brien

MD: Artie Fufkin

12 ANGELS ANO AIRWAVES
3 SHE %ANTS REVENGE

1 RACUNTEURS
1 ROCK KILLS KI0

KBZT/San Diego, CA*
PD: Garet! Michaels
APD: Mike Hansen
MD: Mike Hal
1 ANGELS AND AIRWAVES

XTRA/San Diego, CA*
PD: Kevin Stapleford
MD: Marco Collins
5 LASHE!
1 WOLFMOTHER
1 MATT COSTA
FALL OUT BOY
SHE WANTS REVENGE

KITS/San Francisco, CA*
PD: Sean I]amalxl
APD/MD: Aaron Axelsen
18 WOLFMOTHER
2 RACONTEURS
COHEED ANO CAMBRIA
WOLFMOTHER

KUCD/MHonalutu, Hi* KROQ/Los Angeles CA* KQRX/Ddessa, TX KRZQ/Reno, NV* KJEE/Santa Barbara, CA KFMA/Tucson, AZ*
OM: Paul Wilson PD: Kevin Weatherly PO: Michael Todd OM: Rob Braoks PO: Eddie Gutierrez PD: Mal Spry

PD: Jamie Hyatl APD: Gene Sandnlonm APD: Dre PD: Melanie Flores MD: Dave Hanacek MD: Greg Rampage
MD: Chris Sampaio MD: Lisa Wi APD/MD: Tyler RandoH 9 ANGELS AND AIRWAVES No Adds

ANTI-FLAG
WOLFMOTHER

WTZB/Sarasota, FL*
DM: Ron White

PD: Ron Milter

No Adds

Sirius Alt Nation/Satellite
OM: Gary Schoenwetter

PD: Rich Mctaughlin

MD: Khaled Eisebai

17 ANGELS AND AIRWAVES

WFXH/Savannah, GA
DM: Susan Groves
PD: Dustin Matthows

2 WOLFMOTHER

1 FAKTION

1 SEETHER

KNDD/Seattle, WA*
PD: Phil Manning
APQ: Jim Kalter

8 FLAMING LIPS

5 BLUE OCTOBER

KQRNSKprlngheld MO
OM/PD: Kristen Bergman
MD: Shadow Williams

1 10 YEARS

1 EVANS BLUE

KPNT/St. Louis, M0*
PD: Tommy Mattern
MD: Jeti Frisse
2 ROCK KILLS KID
ARCTIC MONKEYS
RACONTEURS

WKRL/Syracuse, NY*

PD: Scott Pelibone

APD/MD: Tim Noble
MATISYAHU

WXSR/Tallahassee, FL
DM: Jelf Horn

PD: Greg Sutton

MD: Kirsten Winquist

No Adds

WSUN/Tampa, FL*
PD: Shark
No Adds

WRWK/Toledo, OH*
PD: Dan McChntock
APD/MD: Carolyn Stang
}9 gAKING BACK SUNDAY

WJZJ/Traverse City, M|
OM: Aprif Hurley-Rose
PD/MD: Chad Barron
19 NONPOINT

SHE WANTS REVENGE

KMYZ/Tuisa, OK*
PD: Amber Fiedler
1 RACONTEURS
ANGELS ANO AIRWAVES

WPBZ/W, Palm Beach, FL*
PD: John 0'Conneli
MD: Nik Rivers
13 PEARL JAM
YEARS
1 RACUNTEU S
1 TAKING BACK SUNDAY
ROCK KILLS KID

WWOC/Washington, DC*
PD: Rick Schmidt

APD/MD: Donielle Fiynn

No Adds

WBSX/Wilkes Barre, PA*
OM: Jim Dorman
PD: Chris Lloyd
MD: James McKay
FALL OUT BOY
RACONTEURS

WSFM/Wilmington, NC
PD/MD: Mike Kennedy
21 HARD-FI
12 ARCTIC MONKEYS
3 RACONTEURS
3 ROCK KILLS KID
1 WOLFMOTHER
1 NINE BLACK ALPS

POWERED{3Z

MEDIABASE

*Monitored Reporters
91 Total Reporters

77 Total Monitored
14 Total indicator
Did Not Report, Playhst

Frozen (1):
KXNA/Fayetteville, AR

/
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JOHN SCHOENBERGER

Winding Road

Dennis Constantine celebrates four decades in radio

g

# ;e know Dennis Constantine as the PD of heritage Triple
% A KINK/Portland, OR for the past 8 1/2 years and an early

architect of the Triple A format at KBCO/Boulder, CO, but his
roots in radio go back to the days of AM Top 40.

Constantine grew up in Baltimore, and
from a very early age he knew that radio
would be his career. He was hired at Top
40 powerhouse WCAQO/Baltimore in 1966
as a gofer and helper but says he was bit-
ten by the bug long before that.

“Actually, my infatuation with radio
goes all the way back to kindergarten,
where [ was the class announcer,” he says.
“In fifth grade I did some liners for WCAO.
They told folks to drive safely on the high-
ways and byways and to look out for kids.

“I was brought into the old studios,
which were still outfitted for the live days,
when they had orchestras and so on. I got
to go into the engineer’s room and saw all
the equipment and knobs and tape ma-
chines, and [ was amazed that folks made
a living doing such a cool thing. That's
when | knew | wanted to do radio.”

In addition to programming KINK, Con-
stantine was recently given the program-
ming reins of CBS market sister KLTH (K-
Hits), a Classic Hits station. Constantine
says the station acknowledges the music of
the '60s and ‘70s as timeless and will al-
ways resonate with a certain adult segment
of the population. The key, he believes, is
to present the format not as a nostalgia ser-
vice, but rather as a way for listeners to cre-
ate a mood and mind-set.

R&R: How did you start at WCAOQO in
1966?

DC: By the time I was in high school I
had started a radio club, and we were do-
ing some shows on a local FM public sta-
tion. That is what led to my first job at
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““One of the things that
concerns me today is how
the kids view radio. For
them, radio is not very
high on the list as a
content provider.”
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WCAO. I was a senior at the time. The sta-
tion had a nighttime show at 10pm that
was aimed at high school kids. They
picked my brain about that, and I actual-
ly got on the air to announce some songs
and relay news about various high school
events.

Ré&R: Wiiere did that experience lead you?

DC: Whilein college 1 got a job at anoth-
er station not far outside of Baltimore,
WTTR/Westminster, MD, where | was on
the air for seven hours a day. That is really
where | got my chops.

By 1969 I was at a station in Annapolis,
MD, WYRE, which was a monster-signal
daytime AM Top 40 that was trying to take
on WCAO. I was doing middays. About a
month after [ got there the PD quit, and
next thing you know I was the new PD. |
didn’t know anything about programming
a station, but I learned quick, I'll tell you.

I ended up being at that station for five
years. My next stop was in Miami, at Top
40 WMYQ and, later, WHYI (Y100) as a
jock. The PD at Y100 was the famous John
Rook, who was also consulting other radio
stations. He had one he was working with
in Denver, and he eventually talked me
into to going there to be MD at Top 40
KTLK.

in 1976 and today

R&R: So that’s how you got to Colorado.

DC: Yep. I remember driving into town
in April with my wife, and it was snow-
ing. In fact, it snowed a foot that day. But 1
quickly learned to love Denver. I also re-
member thinking to myself that someday
I wanted to program a No. 1 station in the
market, which came true for me many
years later, at KBCO — but I am getting
ahead of myself.

KTLK had a great staff, including Tim
Kelly —who is at Premiere now —and Big

Ron O’Brien. It was the renegade station
in town. I was doing nights, and since it
was a shift that practically nobody at the
station listened to, I tried all kinds of inter-
esting things on the air. When the first book
came in 1 had an 11 share overall and a 30-
plus share with teens. I was No. 1 in the
market in that shift, and that lasted for over
two years.

Frank Felix, who was programming
Rocker KBPI in town, looked at those rat-
ings and enticed me over there to do morn-
ings. That was when [ made the transition
from Top 40 to Rock radio.

KBPI was initially a free-form Progres-
sive station, but after Lee Abrams came
into the market with the Superstars format
on KAZY, Frank ended up tightening KBP’I
and let all his talent go. I worked with some
great folks there, such as Larry Bruce,
Frank Cody and Jeff Pollack, all of whom
wenton to do great things in their careers.

Ré&R: This is when you got involved with
KBCO?

DC: 1 was out at KBPI and wondering
what I was going to do next when I heard
about this guy, Bob Greenly, who had just
purchased an FM signal up in Boulder, CO.
I drove up there and met with him.

I told him that since both Rock stations
were now very tight, it might be a good
idea to put a station that was musically
broader back on the air. But rather than just
play more of what they were playing, we
should lean the station toward a more
“mountain”-type sound, with artists who
had a Boulder vibe.

The image idea I originally had was
“Color Radio,” as a play on words for Col-
orado, but it became clear early on that
such an image didn’t have much longevi-
ty, so we simply changed the call letters to
KBCO and played up the whole Boulder,
Colorado mystique as our image.

We started as a 250-watt station, but it was
licensed as a full class C, so we ultimately
went to 100,000 watts, broadcasting from a
tower on an 8,000-foot mountain. Ten years
in we were the No. 1 station in the Denver
market.

Ownership evolved over time. When
Noble owned the station before all the con-
solidation and the buyout by Clear Chan-
nel, I was VP/Programming overseeing
four stations. When it was all said and
done, I had been at KBCO for 17 years.

R&R: You opened a consultancy in the mid-
'90s to help spread the word about Triple A.

DC: I actually started to help other sta-
tions while I was still at KBCO. First, itwas
WHFS/Baltimore. Dave Einstein was pro-
gramming the station at the time. His dad
had sold the station to new owners, and the
new owners felt the station could do bet-
ter and wanted a consultant involved.
Dave called me and asked if I'd like to try
to help him out. I helped them for almost
10 years, and the station became a major
player in the market.

From there I went to help a station in
Austin that was Smooth Jazz at the time,
KGSR. I found Jody Denberg, who was at
crosstown Rocker KLB]J at the time, and he
and I thought about what we could do
with the station.

It became clear that no station in town
was properly addressing the rich musical
heritage of Austin, so we came up with a
Triple A version that leaned heavily on the
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“I was helping to spread
the Triple A gospel, and it
was very rewarding.”

local music scene. Jody and I became good
friends, and we remain friends today.

The ball started rolling — KTCZ/Min-
neapolis, KZON/Phoenix, KSCA /Los An-
geles, WFUV/New York, WXPN/Phila-
delphia and so on. When it was all done, |
had 20 clients. I had to dedicate myself
completely to that, so I left KBCO but re-
mained as a consultant to the station for a
while. [ was helping to spread the Triple A
gospel, and it was very rewarding.

R&R: Wit made you decide to go to KINK?

DC: While I still had my own business,
Steve Keeney, the GM at KINK at the time
— whom [ had known from Denver —ap-
proached me. KINK had tremendous her-
itage. It had been No. 1in Portland at about
the same time that KBCO was No. 1 in
Denver, but its mix leaned a little more to-
ward jazz and softer AC sounds. It was
starting to sound a bit stale by the late "90s.

The initial conversations were for me to
consult the station, but then Steve started
trying to convince me to move to Portland
and become the actual PD. I was getting a
little road weary from all the traveling and
really wanted to settle down again. Fur-
ther, I really missed the day-to-day involve-
ment and camaraderie of being at a radio
station.

We talked about it for almost a year be-
fore I made the decision just before the Tri-
ple A Summit in August of 1997. At first, [
still consulted a few stations on the side,
but I soon let that go. Surprisingly, I have
been here over eight years at this point, and
we have made KINK a very competitive
station in this new radio landscape.

R&R: How has the broadcasting business
changed over the years?

DC: The stakes are certainly higher to-
day, and there are more stations compet-
ing in a given market. Plus, listeners have
s0 many more options for entertainment
today than they had back in the early days.
But I still think that most people are in ra-
dio for the joy of doing it, just like back
then.

One of the things that concerns me to-
day, though, is how the kids view radio.
For them, radio is not very high on the list
as a content provider. They have TV, iPods,
the Internet and, now, cell phones, all of
which may be more important to them
than radio. We, as an industry, have some-
how lost our connection with them, and |
fear that will come to haunt us sooner rath-
er than later if we can't re-establish relevan-
cy with them.

That's the real potential for HD Radio,
content downloads, streaming and all of
the other new delivery systems that we are
now getting involved with. We are on a
more competitive playing field today than
in the good old days, but the more ways
we can be actively involved, the better our
chances of not only surviving, but thriving.
It's a brave new world out there.
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TRIPLE A TOP 30

March 24, 2006 O BY.
LAST THIS TOTAL 4+ TOTAL WEEKS ON TOTAL STATIONS/
WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS AU[()&%;{CE CHART ADDS ME“[ AB ASE
1 “ JACK JOHNSON Upside Down (Brushfire/Universal Republic) 545 +20 32125 10 23/0
2 2 COLDPLAY Talk (Capito) 402 -26 18842 14 20/0 N
3 @ TRAIN Cab Cobmbia/ 358 +6 18088 12 1910 MOSTADDED
4 4 U2 Original Of The Species (Interscope) 292 -6 14077 16 19/0 ARTIST TITLE. LABEL(S) ADDS
6 0 BETH ORTON Conceived (Astralwerks/FMC) 283 +5 14164 10 221 NEW CARS Not Tonight (FlevenSeven/ 4
7 6 SHAWN MULLINS Beautiful Wreck (Vanguard) 280 +25 13688 10 19/0 ANIMAL LIBERATION... Gil, I... (Brushfire/Universal Republic/ 4
5 7 KT TUNSTALL Black Horse & The Cherry Tree (Relentless/Virgin/ 275 9 17862 21 2210 :‘;’:ﬁ;ﬁ:g ;'9“ /U/f’a”j’ﬁ”a””” :
. oser (Freefal
8 0 DEATH CAB FOR CUTIE Crooked Tfaeth {Atlantic) 261 +11 15561 7 1911 JOHN BUTLER TRIO Betternan (Lava/Adlantic) 2
8 o FRAY Over My Head (Cable Car) /Eﬂ/L‘/ 256 +4 11739 27 19’0 TOM SARTORI One More Whlskey /AL‘ES H/yll/ 2
10 @ BEN HARPER Better Way (Virgin/ 252 +7 10889 5 2011 MATISYAHU Youth (Or Music/Epic) 2
1 m SUBDUDES Papa Dukie & The Mud People (Back Porch/Narada/EMI) 247 +3 9641 9 18/0 The Triple A add threshold is applied to monitored stations not allowed to
12 (D DEATHCABFOR CUTIE Soul Meets Body (Atlantic/ 237 +2 12543 26 22j0 |reportadds per their company policy: Songs that reach five plays per week in
. . two consecutive airplay weeks. An airplay week is defined as Sunday through
14 @ DAVID GRAY Tell Me Something (Hospital Food) /4 T0/RCA/RMG) 233 +12 15023 8 1811 Saturday. Adds from all other programmers are still accepted atany play fevel.
13 @ GOO GOO DOLLS Better Days (Warner Bros.) 226 +2 12593 22 16/0
15 15 0.A.R. Love And Memories (Everfire/Lava) 208 -7 741 14 15/0
18 @ DAVID GILMOUR On An Island (Columbia) 187 0 11514 6 14/0
16 17 SANTANA f/LOS LONELY BOYS | Don't Wanna Lose Your Love (Arista/RMG) 184 13 10142 13 12/0 MOST
18 @ MAT KEARNEY Nothing Left To Lose (Aware/Columbia/ 183 +3 11077 7 15/0
21 @ KT TUNSTALL Suddenly | See (Relentless/Virgin) 174 +30 6906 3 15/0 I N CR EASE D P LA ys
20 €@ AUGUSTANA Boston (Epic/ 170 +7 7390 5 1200 K
17 21 FEIST Mushaboom (Cherry Tree/intersc 164 25 6869 18 17/0 ARTIST TITLE LAGEL(S) INCREASE
% @ '(’:s ; oom e'g’ 'le"'/ nterscope) 3 , : : 01 JoHN BUTLER TRID Betterman Lavaatianic 470
) BRANDI CARLILE What Can | Say (Red Ink/Columbia) +16 5841 121 KT TUNSTALL Suddenly | See (Relentess/Virgin +30
24 @ AQUALUNG Left Behind (Sfightly Bigger/Red Ink/Columbia) 136 0 6316 6 131 RACONTEURS Steady, As She Goes (Third Man/V2) +26
@ JOHN BUTLER TRIO Betterman (Lava/Atlantic/ 127 +70 4043 1 10/2 SHAWN MULLINS Beautiful Wreck (Vanguard) +25
23 25  MICHAEL STIPE In The Sun (Warner Bros.) 119 18 4739 5 70 JACK JOHNSON Upside... (Brushfire/Universal Repubiic/ +20
22 26 NEILYOUNG Far From Home (Reprise) 14 26 4908 12 130 ;':;::L‘";gmin"g";’g/""/’;”y 5”1’3/5’"}5/ +:g
) ad Day (Warner Bros. +
28 @ VAN MORRISON Plfayhouse {Lost Highway/ 103 0 2517 4 9/0 JAMES BLUNT High (Custard/Atiantic 7
@ INXS Afterglow (Epic/ 101 +16 6405 1 710
@ JEWEL Again And Again (Atlantic/ 94 +9 4279 1 1mon
29 30  SUSAN TEDESCHI Evidence (Verve Forecast/VYMG) 93 -5 1634 5 9/0
23 Triple A reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 3/12-3/18. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays
is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart uniess a song has not yet reached the top 15. If after 20 weeks, the record is not MOST
inthe top 15 and has two consecutive weeks of decreased plays, the song is then categorized as recurrent. Most Added is the total number of new adds officially reported
to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour PLA YED RECURRENTS
Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from TOTAL
Arbitron Inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records. ARTIST TITLE LABEL(S) PLAYS
LITTLE WILLIES Roll On (Milking BullEMC) H. HANCOCK f/J. MAYER Stitched Up /HearMutwc/Vecrur/ 181
Total Plays: 78, Total Stations: 12, Adds: 1 JAMES BLUNT You're Beautiful [Custard/Atlantic) 174
NEW & ACTIVE JAM'E CUI.I.UM London Skies /VEI'VE FUIECHSI/VMG} AUUALUNG Brighter Than... /S//y/lf/yBInyf/ﬁEd/ﬂk/Uﬂ/[lmhla} 129
Total Plays: 77, Total Stations: 8, Adds: 0 TRACY CHAPMAN Change (Lava/Atiantic/ 103
MY MORNING JACKET Off The Record (ATO/RCA/RMG) PEARL JAM World Wide Suicide (//AMG/ DAVID GRAY The One | Love (ATO/RCA/RMG) 85
Total Plays: 92, Tatal Stations: 9, Adds: 1 Total Plays: 66, Total Stations: 4, Adds: 1 TREY ANASTASIO Shine (Columbia) 95
DONALD FAGEN H Gang (Reprise/ SIA Breathe Me (Astralwerks/EMC) SNOW PATROL Chocolate (A&Mjinterscope/ 9
Total Plays: 84, Total Stations: 8, Adds: 0 Total Plays: 62, Total Stations: 8, Adds: 1 COLDPLAY Speed Of Sound (Capitol) 87
LIVE The River fpic/ RACONTEURS Steady, As She Goes (Third Man/V2/ GREEN DAY Boulevard Of Broken Dreams /Reprise/ 81
Total Plays: 82, Total Stations: 5, Adds: 0 Total Plays: 62, Total Stations: 3, Adds: 0 COLDPLAY Fix You (Capitol) 80
HOOBASTANK If | Were You (Island/lDJMG) MATT COSTA Cold December (Brushfire/Universal Repubiic)
Total Plays: 79, Total Stations: 3, Adds: 0 Total Plays: 60, Total Stations: 8, Adds: 0 Station playlists for all R&R reporters are available
on the web at www.radioandrecords.com.
Songs ranked by total plays
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ARTIST TITLE LABEL(S)

JACK JOHNSON Upside Down (Brushfire/Universal Republic)
BEN HARPER Better Way (Virgin/
BETH ORTON Conceived (Astralwerks/EMC)

SUBDUDES Papa Dukie & The Mud People (Back Porch/Narada/EM))
DAVID GRAY Tell Me Something (Hospital Food) /ATO/RCA/RMG)
DEATH CAB FOR CUTIE Crooked Teeth (Atlantic/

SHAWN MULLINS Beautiful Wreck (Vanguard)

KT TUNSTALL Suddenly | See (Relentless/Virgin/

DONALD FAGEN H Gang (Reprise/
VAN MORRISON Playhouse (Lost Highway/
TRAIN Cab (Columbia)
COLDPLAY Talk (Capitol)
DAVID GILMOUR On An Island (Columbia)

BRANDI CARLILE What Can | Say (Red Ink/Columbia)
JACKIE GREENE I'm So Gone (Verve Forecast/VMG)
RHETT MILLER Help Me, Suzanne (Verve Forecast/VMG)
SUSAN TEDESCHI Evidence (Verve Forecast/VMG)
AUGUSTANA Boston Epic/
TEDDY THOMPSON | Should Get Up fVerve Forecast/VMG)

MY MORNING JACKET Off The Record (AT0/RCA/RMG)

BLACK REBEL MOTORCYCLE CLUB Shuffle Your Feet (RCA/Red Ink/
MAT KEARNEY Nothing Left To Lose (Aware/Columbia)

MICHAEL STIPE in The Sun (Warner Bros.)

BEN LEE Gamble Everything For Love (New West/

JAMIE CULLUM London Skies (Verve Forecast/VMG/Universal)
FIONA APPLE Get Him Back (£pic/
LITTLE WILLIES Roll On (Milking Bull/EMC)
FRAY How To Save A Life (Epic/
MATT COSTA Cold December (Brushfire/Universal Republic)
DUNCAN SHEIK White Limousine (Zoe/Rounder/

i pLAYS
590 +8
582 +39
522 +2
483 -8
470 +1
421 -5
399 -9
393 +53
376 +16
334 +11
312 17
306 -29
297 +20
292 +17
278 +34
276 +6
266 -35
264 +27
256 -18
249 -4
238 +58
235 +8
227 -4
222 +12
215 +18
215 -4
213 +37
212 +10
200 -2
192 -30

B R
7334 10 3440
7206 6 aan
7309 12 38/0
5958 10 36/0
3524 10 270
3429 8 31j0
4826 10 33/0
4610 3 36/3
4795 8 K)] 1]
3523 6 33/0
3763 1 15/0
2688 14 19/0
3728 5 2411
2851 5 26/0
3589 4 2811
3055 10 28/0
1059 9 210
2542 8 231
2058 7 27/0
2308 9 2210
2233 1 24)2
1522 3 17/0
2309 5 17/0
1162 5 211
1551 1 221
1664 5 20/0
3591 1 25/5
1128 1 19/0
1309 2 23)2
1392 12 21j0

45 Triple A reporters. Songs ranked by total plays for the airplay week of Sunday 3/12 - Saturday 3/18.

© 2006 Radio & Records

MOST ADDEDr

ARTIST TITLE LABEL(S)

WORLD PARTY What Does It Mean Now? (Seaview/
ANIMAL LIBERATION... Girl, I... (Brushfire/Universal Republic/
GOMEZ How We Operate (ATO/RMG/

DRIVE-BY TRUCKERS Easy On Yourself (New West/

LITTLE WILLIES Roli On (Milking Bul/EMC)

UMPHREY'S MCGEE Women, Wine And Song (SC/-Fidelity)
RACONTEURS Steady, As She Goes (Third Man/V2)

EDWIN MCCAIN Gramercy Park Hotel {Vanguard)

MOST
INCREASED PLAYS

ARTIST TITLE LABEL(S)

INCREASE

GOMEZ How We Operate (AT0/AMG)

PEARL JAM World Wide Suicide (/AMG)

UMPHREY'S MCGEE Women, Wine And Song (SC/-Fidelity)
BLACK REBEL... Shuffle Your Feet (RCA/Red Ink)

KT TUNSTALL Suddenly | See (Relentless/Virgin)

JOSH RITTER Wolves /V2/

WORLD PARTY What Does It Mean Now? (Seaview/
SONYA KITCHELL Let Me Go (Velour/
JOHN BUTLER TRIO Betterman (Lava/Atiantic)

SYNDICATED
PROGRAMMING

Added This Week

World Cafe —Dan Reed 215-898-6677

No adds reported this week

ADDS

13
1"
6

& oo

TOTAL
PLAY

+99
+84
+67
+58
+53
+50
+45
+44

+44

Acoustic Cafe - Rob Reinhart 734-761-2043
WILLIE NELSON Don't Be Ashamed of Your Age

1
1
1
1
1
1

REPORTERS

Stations and their adds listed alphabetically by market

WAPS/Akron, OH
PD/MD: Bill Gruber

JOHN BUTLER TRIO
SIA

JAMES BLUNT
JOSHRITTER
LITTLE WILLIES
NEW CARS

KNBA/Anchorage, AK
OM/PD: Loren Dixon
MO: Dannli Preston

JULES SHEAR
EDWIN MCCAIN
GRANTHAM ROAD
CATHERINE RUSSELL

WOKL/Ann Arbor, MI
PO; Brad Savage
MD: Mark Copeland

3 LITTLE WILLIES

2 RACONTEURS

I(SPNIAs en co
PO/MD: Sam Scholl
1 MIMAL LIBERAT!ON DRCHESTRA #/JACK JOHNSON
1 DRIVE-BY TRUCI
1 EDWIN MCCAIN
1 WORLD PARTY

WZGC/Atlanta, GA*
PO: Michelie Engel

WB0S/Boston, MA*
DM: Buzz Knight

PD: Dave Douglas

MD: David Ginsburg

No Agds

KMMS/Bozeman, MT
OM/PD: Michelle Woife
No Adds

WNCS/Burlmgton'

PO: Z6b Norr

MO Jlmle Can'lnm
BRANDI CARI
ANIMAL LIBERAYION ORCHESTRA 11JACK JOHNSON
MATISYAHU

TOM SARTORI

MVY/Cape Cod, MA
PD: P,

2 JAMES Honre

2 RTHM &S GROOVE CLUB

2 WORLD P,

WDOD/Chattanooga, TN*

KRVI/F: rgs
OM: Mike “Big Oog™ Kapel
PD: Ryan Kelly
MO: David Black
KT TUNSTALL
INXS

KOZT/H Bragy, CA

3 DONALD FAGEN
3 UMPHREY'S MCGEE

WEHM/Hamptons, NY
PD: Brian Cosgrove
MD: Lauren Stone

AUGUSTANA
LITTLE WILLIES

WWVVHilton Head, SC
OM: Susan Groves
PD: Gene Murrell

1 JOHN BUTLER TRIO

KSUTAgnacio, CO
PO: Steve Rauworth

WMMM/Madison, Wi*
PD: Tom Teuber
MD: Gabhy Parsons

JOHN BUTLER TRIO

KTCZ/Minneapolis, MN*
PD: I.aursn Ma: aa:h
APD/MD:

SHERYL CRUW

WZEW/Mobile, AL*

2 JAM ES BLUNT

WBJB/Monmouth, NJ
OM: Tom Brennan

PO: Rich Robinson

APD: Leo la::lvl

MD: Joff Ras,

P VASON JETGS
JOE GREENE
RACONTEURS
MATT TA
JOSH ROUSE

I(PIG/Monterey CA
rank Caprista
PDMD uun Ellen Hopper

: Aileen MacNeary
4 GEOFFREY RUTLEOGE

WRLTNashville, TN*
OM/PD: |

e Wol
3 ANIM?L LIBERAT!ON ORCHESTRA #JACK JOHNSON

KINK/Porttand, OR*
PD: Dennis Constantine
APD/MDC: Kevin Welch

1 NEW CARS
BETH ORTON

WXRV/Portsmouth, NH*
PD/MD: Dana Marshall
APD Cauu wllhur

2 NI
TOM SARYORV

WDST/Poughkeepsle, NY
OM: Greg Gaftine
PO: Jimmy Buft
MO: Rick Schneider
ANIMAL UBERATION OACHESTRA #JACK JOHNSON

GOMI
SONYA KITCHELL

DANNY TATE
WORLD PARTY

KSOY/F‘!:aplchlty S0

MD:
AMIMAL LIBERATION ORCHESTRA fAJACK JOHNSON
MATT COSTA

KTHXIRenn NV*

PO: Rob Brooks

PD/HD Davc Herold

JOMN BUTLER TRIO

ANIMAL LIBERATION ORCHESTAA t1JACK JOHNSON

KENZ/Salt Lake City, UT*
IIIPD lruu Jones

DE_ATN CAB FDR CUTIE

Music Choice Adult Alternative/
Satellite
PD: Justin Pra nr
9 DAVID GILM!
7 GOMEZ
DRESDEN
NORTHEY VALENZUELA
JACKIE GREENE

WILLIE MILE

Sirius SgectmmlSatellile
D: Gary Schoenwetier
D: Jessica Besack
JAMES BLUNT
WORLD PARTY
PEARL JAM
TEALEAF GREEN
DEREK TRUCKS BAND

zo

XM Cate/Satellite

0: Bill Evans _

MD: Brian Chamberlain
BONNIE RAITT

KATE 8USH

RYAN ADAMS

RICHARD JULIAN

SUBDUDES

-

DONALD FAGEN
DAADEN SMITH
KATE BUSH

LUKE DOUCET
4 RICHARD JULIAN
4 LUKE DOUCET

4 SUBOUOES

4 BONNIE RAITT

3 AYAN ADAMS

3 SMITH
CASSANDRA WILSON
NEW AMSTERDAMS

NEW AMSTERDAMS

WRNX/Springfield, MA*
PD: Doanie Moorhouse
MY MORNING JACKET
ABBOTFINNEY

KCLC/St. Louis, MO
PD: Rich Humhard
MD Steve Chenpweth
7 BLACK REBEL WOTOREYCLE CLuB

7K
7 JAMIE CULLUM

KFMU/Sleamboat Springs, CO

PD/MD:

HNSON

1 DRIVE-BY TRUCKERS
1 EDWIN MCCAIN

1 WORLD PARTY

KTAO/Taos, NM
OM: Mitch Miller
PD: Brad Hockmeyer
MD: Paddy Mac

9 WORLD PARTY

7 DIXIE CHICKS

6§ ABBOTFINNEY

6 UMPHREY'S MCGEE
5 DRIVE-BY TRUCKERS

KWMT/Tucson, AZ*
DM/PD: Tim Richards
APD/MO: Blake Rogers
No Adds

WXPK/White Plains, NY

Johnston
1 ANIMAL LIEERAYION ORCHESTRA 1IACK

3

OM/PD: Danny Howard MD: Stasiz Lanier David Hall KPHIISan Dueuo CA*
APD: Chris Brannen MD lml Steiner 2 Uz CARROLL JOHN 00VLE . PO: Chris Horrmann
MO: Margol Smith 3 UMPHRE AL LAl KEXP/Seattle, WA APO/MD: Roh Lipshutz
1 GUSTE § ggllflczlf::‘muc e ABBOTFINNEY JAMES BLUNT OM: Tom Mara zg HETJ{L&V#SLLIES
3 SCOTT MILLER & COMMONWEALTH LS :gn'(::'"’:"i‘“i':m . GUSTER
KGSR/Austin, TX* WXRT/CHi me ggopﬁalfiag. Francisco, CA* MO Don Yates
: X . : David Benson
70 Judy Domb DAHO dohs Bareesa WITS indianapolis, IN* bk R MU Ketty Ransiord ew KMSTERDAMS WUIN/Wiiminglon, NC
: Jo org PD: Chck sm lston mnm MEMO 10 GO %
APD: Jyl Hershman-Ross P?:’:%gmlllnu APDIHD Hot Holtz N MO: Rita H No Adds T :(:) .K';m:.gy' .“mm -Smith
"z Eﬁ}fg 'g‘llsggre%sou 2 NEW CARS 1 LIOTTLE w%ms fs:cé"%:ci?a%'f : oacnesrm&m JOHNSON i%wl:xesstlgz ':0 NG aningpt:u LIBERATION DRCHESTRA 1JACK
3 CAT POWER
WRNA/Battimre, MD WEBE/Columbus, OH KMTN/Jackson, WY QMPD: Dyian Bunatin 1 bAvEeY thiteens
OM/PD: Bok Waugh pl',. D::,“ 'm., PD/MD: Mark “Fish” Fishman MO: Diane Michasls KMTTISHMG WA*
" 4l 3 WILLIE NILE WRSI/Northampton, MA ANIMAL LIBERATION ORCHESTRA VJACK JOHNSDN | PD: Shawn Stewart
AP%D. Alex Cortright MD: ie Brannan mpton,
i Loty gt 1 Reotemuey PO: Ssan 0" Mealy S ey e 3 BEN HARPER S
et o PARTY o soMer 1 ANIMAL LIBERATION ORCHESTRA 1UAGK Jorwson | MD: Johnary Memphis WORLO PARTY }
ity oy G MEDIABASE
3 JULES KTBG/Kansas City, MO KBAC/Santa FB. NM WNKZE/Sharon, CT
3 ERIC ANDERS PD: Jow Mt g POMD: Ira OM: Wil Stanlsy
mmmmm MD A WXPN IPh“ adel, II, PA 3 ANIMAL LIBENATIOM ORCHESTRA #/JACK JOHNSON W:E?TTJSAS?S"" *Monitored nopon“s
API)III) Mike “Matihews” Vasilikes NH :ew lﬂ‘gﬁpfws Mn:nunu’h cms '8 22;%?5&
s
PD/MD: Mark Johaton 2 WORLD PARTY H cmammwss’sln . 68 Total Reporters
3 NEKO CASE £ BILTT0 SPILL I - 'KRSH/Sants Rosa, CA* B e
3 DRAIVE-BY TRUCKERS oy . "‘L.' v H
3 MARK ERELLY limgion, VT PO/MD: Pa [ 8 MASON JENMNGS ! 23.Total Monitored
KLRR/Bend, OR o/ ecians TTOM AUSSELL R . & DaaerToTe emuovoacvcucwn P Lo o
s ELW CALEXICO o b R P 2 g EEE
B iy ! LUKA BL % hdi
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e mui'l’t LIBERATION oncnzsmvmonnsou PD‘ hllﬂ : L= g el X -E?)'((): lLEmDE%WEL L T
. . ‘m u ouciﬁsmum m’"ﬁ"" g mm ¥ WoAL ! Wllcwg‘lmhle NC Did Not Report, Playlist- .
.. . . " | WE ; g Frozen (1):
; mll_,loiu*lgl' y %‘;m'""ﬁ , 5] DaFolk Reek RodSateite . PO/NO: Mirtia Andarson WNRN/Charlottesville, VA
WD i oo \ WDET/Dmn, M- KT ST, ‘ | o: Laam St - § ; ;
Chuck hd LR ¥ .
ot .:frauuno P RN arm '1‘2“&11 LEEN‘_"“ O I o i
\ | . e B
D e B AT T T S B o S SR ST SO A N Y
o Radio & ecords March 24 2006 . . \ e

Bl
'_f' .3 -

o amerieanradiohistory com -

1

)


www.americanradiohistory.com

TRIPLE A

b
.
|
i

Founded by high school friends

! DePizzo, Benj Gershman and Chris
. Culos in Rockville, MD, O.A.R. relo-
: cated to Ohio, where they found early

never-say-die work ethic. # With the independent release
of their first album, the live Any Time Now, O.A.R. got no-

-4 They've always done it the old-fashioned way, winning one

| fan at a time, night after night on the road. So much so,
in fact, that O.A.R. recently sold out Madison Square Garden — wait
a sec, that's Madison Square Garden! # Special thanks to all the Triple
A radio folks who have supported the first single, “Love and Memo-
ries,” from O.A.R.s recent album Stories of a Stranger. The song has

made it into the top 15 of the Triple A monitored chart, and the band

continues to tour throughout 2006.

Jack Johnson holds his spot on the
top of the monitored chart for the
fifth week ... The rest of the chart is
pretty stable, with very little movement
up or down; however, several tracks
show significant growth this week, in-
cluding The John Butler Trio, KT
Tunstall, Shawn Mullins and The
Little Willies ... INXS, Jewel and My Morning Jacket debut ... On
the Indicator chart, Johnson is No. 1; Ben Harper is 2*; Beth Orton
holds tough at 3*; and David Gray rounds out the top five, at 5* ...
Van Morrison is now top 10, and several other tracks look good,
including David Gilmore, Brandi Carlile, Jackie Greene, Mat
Kearney, Augustana and Ben Lee ... Black Rebel Motorcycle
Club, Jamie Cullum, The Little Willies and The Fray debut ... In
the Most Added category, The Animal Liberation Orchestra are off
to a great start, with 15 total adds, while World Party aren’t that far
behind, at 13 combined adds ... Also looking good this week are
Gomez, The New Cars, Drive-By Truckers, Abbotfinney and The
Raconteurs ... There’s a good buzz on Sia, Built To Spill, Mason
Jennings, Matt Costa and Pearl Jam.

e = —

. Marc Roberge, Richard On, Jerry

' Briah orona g success in the late-'90s. Using the DIY
Director/Triple A & Adult Radio ; @PProach, they quickly became grass-
Promotion, Atlantic 4 roots legends through unforgettable

S R S ]

shows, smart self-marketing and a

ticed and signed by Lava A&R man Gregg Nadel, who felt |
that this hard-working, mass-appeal act deserved a shot. |

— John Schoenberger, Triple A/Americana Editor I

= |

| ERTIST

OF THE WEEK

artist: Ben Harper

LageL: Virgin

8y JOHN SCHOENBERGER / TRIPLE A &
AMERICANA EDITOR

Iwas invited to see Ben Harper perform
at The Troubadour in Los Angeles
about a dozen years ago. By that time he
had already established a loyal local fol-
lowing — he’s from Claremont, just a bit
east of L.A. — and the club was packed.
I had heard about him but wasn’t pre-
pared for what [ was about to witness.
His performance was akin to a spiritual
revival. From that moment
on | have sung the praises
of this honest, thoughtful
man. [ suspect my story re-
flects what many have ex-
perienced with Ben Harper
over the years, and that
word-of-mouth phenom-
enon is as much responsible
for his success today as any-
thing else. p

In 1994 Harper's music- '
business journey began ™
with the release of Welcome to the Cruel
World, on which he deftly captured the
unique sound he was forging — including
elements of gospel, blues, folk, R&B,
funk, reggae and rock — and established
a lyric style that was intelligent and prob-
ing. The subsequent studio releases Fight
for Your Mind, The Will to Live, Burn to
Shine and Diamonds on the Inside have
proven that Harper is sincere about what
he’s doing and that even his worldwide
success has not swayed his philosophical
agenda.

After touring in support of 2003’s Dia-
monds, Harper began work on what was
to be his next studio effort, but he got
sidetracked a bit when he was asked to
work with The Blind Boys Of Alabama.

What started out as a brief interaction
turned into the full-blown double
Grammy-winning collaboration There
Will Be a Light.

Says Harper of the experience, “They
asked me to produce a couple of songs,
and that quickly turned into its own
world. Before the Blind Boys, I used to
sing. With and after the Blind Boys, 1
may have become a singer.”

Now Harper returns with Both Sides of
the Gun, a double album that splits 18
tunes into two groups more for aesthetic
reasons than running time. With previ-
ous projects, Harper says he always found
some way to sequence his songs, “but this
time I couldn’t find it.” He
continues, “I hate to call it
the hard disc and the soft
disc, because sometimes
the soft stuff hits you
harder than anything else.
I guess it’s like flipping an
old record, turning it over
to the next side.”

Although Both Sides of
the Gun is Harper’s third
self-produced outing, this
effort is far more hands-on
than anything he has done before. His
band, The Innocent Criminals — bassist
Juan Nelson, percussionist Leon Lewis
Mobley and drummer Oliver Charles —
were included in some of the sessions, as
were other esteemed players, but several
songs feature Harper playing all the in-
struments and doing all the vocals.

Harper and his band have always been
active on the road, and the support
planned for Gun will be no different. He
just finished up some dates in Europe and
is currently announcing a variety of gigs
in the U.S. He and the band will go to
Japan in June. Meanwhile, check out the
title track, “Better Way,” “Black Rain,”
“Morning Yearning,” “Waiting for You”
and “More Than Sorry.”

The March of Dimes and radio have

APPLAUDING RADIO & THE MARCH OF DIMES
LIFELONG PARTNERSHIP

March
of Dimes*
| A.LR.Awards-

Achievement In Radio

communicate his urgent message and
“coined” the phrase March of Dimes.
The March of Dimes Achievement In
Radio Awards carries on our historic

had a successful partnership for more
than 67 vears. In 1938, when radio
announcer Eddie Cantor urged his
listeners to send their spare dimes

ro President Roosevelt at the White
House to help in the fight against
polio, he used the power of radio to

partnership with radio by celebrating
excellence in broadcasting. Congratu
lations to A.L.LR. Awards winners,
finalists and participants in Atlanta,

NATIONAL SPONSORS: LOCAL SPONSORS:

360 Media Black Box Network
m ABC Radio News Services ~ TN
3 AFTRA Blattner Brunner, Inc.
ST I SRR . O cotpat] Atlanta Journal- Capitol Virgin
Constitution Clear Channel Qutdoor
Atlanta Magazine Comcast

SEINTERESP

Atlantic Records CURB Records

For more information, contact the A.L.R. Awards at: mfrennier@marchofdimes.com or call 412-391-3193

Milwaukee, Nashville, New York,
Philadelphia and Pittsburgh. With
radio’s continuing support, we will be
successful in our campaign to address
the increasing rate of premature birth,
now affecting half a million babies in
the U.S. every vear.

Georgia Association of Potawatomi Bingo

Broadcasters & Casino
] Records RCS Productions
Katz Media Group Premiere Radio
Max2o0 Advertising RCA/Nashville
Miller Kaplan & Arase Sony
OnMilwaukee.com Universal

PMI Warner Brothers
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AMERICANA TOP 30 ALBUMS !
-
March 24, 2006
AMERICANA SPOTLIGHT
WEEK WEEK ARTIST TITLE LABEL(S) PLAYS PLAYS PLAYS
1 1 ROSANNE CASH Biack Cadillac (Capitol/ 541 -6 4494 By John Schoenberger
2 2 BRS49 Dog Days (Dualtone) 424 25 5605 | Artist: The Little Willies
3 3 SUBDUDES Betind Th Levee (Back Pochoras PotctionsE) 415 13 agoa | LADEl- Milking Bull/EMC
5 O T e s Formed for a one-off show at New York's Living Room back
traight To Hell (Bruc/Curt/ 405 +58 1266 ~ | in 2003, The Little Willies have since become an on-again, off-
4 5  ROBINELLA Solace For The Lonely (Duattone/ 348 N 371 4| again side project of some pretty heavy-duty New York players:
| Norah Jones (vocals, piano), Richard Julian (vocals, guitar), Lee
7 0 NEKO CASE Fox Confessor Brings The Flood (Anti/Epitaph) 337 +33 1697 | Alexander (bass), Jim Campilongo (guitar) and Dan Reiser
8 7 SHAWN MULLINS 9th Ward Pickin' Parlor (Vanguars) 332 1 2 e
a smidgen of blues for flavor, this quintet visits some classic
8 ©  UITTLE WILLIES Litte Wilies (Miking BullEMC) 328 +29 1360 tunes by Elvis Presley, Kris Kristofferson, Willie Nelson and Hank
. . Williams, as well offering up a couple of originals. Recorded at
10 RADNEY FOSTER This World We Live In (Duaftone, 301 35 938 .
o s Workd We Lve n Bualone] * 3 e - the home studio of Jones and husband Alexander, the self-titled
13 @ VAN MORRISON Pay The Devil [Lost Highway) 289 +37 944 debut features such gems as “Roly Poly,” “Roll On,” “Streets of
Baltimore” and “Gotta Get Drunk.”
14 m JESSI COLTER Out Of The Ashes (Shout! Factory) 278 +27 1316 I
16 @ JENNY LEWIS... Rabbit Fur Coat (Team Love/ 257 +33 913
9 13 GIBSON BROTHERS Red Letter Day (Sugar Hill) 256 18 2138
11 14 JAMES MCMURTRY Chidish Things /Compadre/ 238 21 13558 AMERICANA NEWS
18 @  TOMRUSSELL Love And Fear (HighTone) LEY +16 594 A month ahead of schedute, Clear Channel’'s Country WPKX/Springfield, MA has debuted CC's
12 16 MARTY STUART... Badlands (Superiatone/Universal Soutt) 216 42 56541 new Newgrass digital radio channe]. PQ RJ McKay says that for now the songs, logs and Ilnefs
are coming from CC’s corporate offices in Cincinnati. McKay also reports that he expects to begin
15 17 GOURDS Heavy Omamentals (Eleven Thirty/ 213 22 2120 streaming the Newgrass format online within the next two months or so, as the station begins
2 @ JEFF TALMADGE Bissvill (CoraZong) 197 0 1456 efforts to educate listeners abgut HDZ_... Creatgd excluglvely to focu§ on the Americana, bluegrqss
and country formats, eTuneCity.com is an online music store offering CDs and downloads, with
24 @ VARIOUS Texas Unplugged: Vol. 2 (Palo Duro) 193 +16 744 added features such as news and information, artist websites, community bulletin boards and a
S ORREr e e o ) T 7 touring database. Over two years in development, the new niche sales environment is a joint
20 L L ST JOL 0 PR L&) ' e venture involving Nashville companies Music Row Publications, Hi-Fi Fusion and Synclogic ...
19 21 DARDEN SMITH Field Of Crows (Dualtone/ 188 14 2182 Grammy winners The Dixie Chicks return with their fourth album, Taking the Long Way, on May
' 23. A collaboration with legendary producer Rick Rubin, the recording includes a star-studded
22 22 MAMMALS Departure (Signature Sounds) 176 14 1021 studio band comprising Red Hot Chili Peppers drummer Chad Smith, session veteran Larry Knechtel
@  SCOTT MILLER Citation (Sugar Hil) 176 +26 475 and H_eartbreaker; Benmont Tench and Mike Campbell. Tpe Chicks — Emily Ro.bison,' Martie
Maguire and Natalie Maines — collaborated with several writers on the new album, including Dan
@ SARAH HARMER {'m A Mountain (Zoe/Rounder) 174 +10 796 Wilson, Pete Yorn and Gary Louris.
23 25  SUSAN TEDESCHI Hope & Desire fVerve Forecast/YMG) 172 -10 7049
27 @ JAMES TALLEY Got No Bread, No Milk (Cimarron/ 172 +1 1161
30 @ DELBERT MCCLINTON Cost Df Living Wew West) 168 0 15832 a 10 ST A D D ED®
29 28 AVETT BROTHERS Four Thieves Gone... (Ramseur/ 167 -2 1293
. ARTIST TITLE LABEL(S) ADDS
@  CROSS CANADIAN RAGWEED Garae (Spertoe Uniersal St/ 165 0 3835 | pINMONKEY Big Shiny Cars (Back Porch/Narada/eMy 12
26 30 MOUNTAIN HEART Wide Open (Skagys Family) 165 6 1056 | KAISKRISTOFFERSON This Oid Road (Wew West) n
DALE WATSON Whiskey Or God (Palo Duro) 10
The Americana Airplay chart represents the reported play of terrestrial radio stations, nationally syndicated WILLIE NELSON You Don't Know Me: The Songs Of Cindy Walker (Lost Highway) 8
radio shows, satellite radio and internet stations that have agreed to submit weekly spin counts. LITTLE WILLIES Little Willies (Mitking BullEMC) 8
For more information please visit www.americanamusic.org. - .
L © 2006 Americana Music Association. SHAWN CAMP Fireball (Skeeterbit/Emergent) Gj
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KEVIN PETERSON
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Hull Heats Up Houston

Continued from Page 1

When I graduated I went to work for WCIE/
Lakeland, which, at the time, was one of the first
all-music Contemporary Christian stations in the
country. [ stayed there for 11, almost 12 years,
eventually becoming Station Manager. It was a
church-owned radio station, and the church
went through some difficulties and I decided to
leave.

[ put the family in the station wagon and
drove to Northern California. We worked for K-
LOVE for three years. In 1992 T went to Colorado
Springs, where I helped put on a satellite net-
work called the Word in Music and also put
KBIQ on the air in Colorado Springs. It was the
first Contemporary Christian music station
there.

We stayed in Colorado Springs for four years,
until I came here to Houston in 1996. I'm about
to start my 10th year here at KSBJ.

R&R: Some people will say that you are success-
ful because you're a VP or because your stations have
had ratings or financial success. What is your defini-
tion of success?

JH: Finding something that you're passion-
ate about, that you can enjoy doing on a day in,
day out basis and that can support your family
— that’s success to me. The fact that ratings suc-
cess or financial success has come to the places
I've worked, that’s just a bonus.

1 know a lot of guys who work for radio sta-
tions where they don’t have huge ratings suc-
cess and where they're struggling every day to
make their nut, but they’re as happy as a June
bug. Theyre thrilled because they’re doing what
they were purposed to do. They’re doing what
they're passionate about, and they’re doing it
with excellence.

If you can find a job where you are really ful-
filled in the process, where, even in the midst of
the stuff that we all have to deal with, you can
look back at the end of the day and say, T know
I'mintherightplace, and I'm glad that I'm here.
Thank you, God, for taking me through anoth-
er day. I look forward to tomorrow,” that’s a pret-
ty good deal.

R&R: Who dc you feel you've learned from the
most or been influenced by most?

JH: Growing up in central Florida was amaz-
ing in terms of having some great radio legends
to listen to — people like Scott Shannon on
WRBQ/ Tampa. Most of the years [ was at WCIE
I'had Scott Shannon and Cleveland Wheeler do-
ing the morning show at WRBQ, and Mason
Dixon did the atternoon show.

Those guys were legends and did radio that
made voussit there and hang on every word they
were saying and listen to every piece of imag-
ing they were doing. It made me want to try to
emulate them the best way that I could on a
Christian station.

I worked for a guv who's still actively in-
volved in radio every day, Jim Campbell, who's
President of the Radio Training Network, which
is WJIS/Sarasota, FL; WLF] /Greenville, SC; and
alotof other stations. I learned more about what
it takes to connect with an audience from him
than [ have from any consultants — although

I've worked with some great consultants. Like
Brad Burkhart. That guy has forgotten more than
I'll ever remember about doing great Christian
radio.

I've had the opportunity to work with Alan
Mason and to be friends with people like John
Frost, Tommy Kramer, Dan O’Day and Mike
McVay, people 1 really respect.

Every time | go to one of their seminars or sit
ata table with them, I walk away having learned
something, because theyre so very strategic and
so focused. They’ve been doing it long enough,
and been doing it well long enough, that it be-
hooves you to pay attention to what they say.

Coming to Houston and getting to work with
Tim McDermott has been an absolute blast.
When I was at WCIE, he was at KCFQ/ Tulsa,
which was tie station that Contemporary Chris-
tian guys looked at in the early and mid-"70s. |

“l don’t think there’s
been a radio station I've
worked at where | haven’t
met one or two people
who profoundly impacted
my life.”

I R

kept reading about this guy named Tim McDer-
mott and hearing about KCFO, and I got a
chance to meet him one year at a GMA.

Here was a guy who was younger than me
and shorter than me — and that’s hard to find
—but who was already impacting lives at a very
young age. Having the opportunity to come here
10 years ago and work with him as my boss was
absolutely amazing.

I don’t think there’s been a radio station I've
worked at where | haven’t met one or two peo-
ple who profoundly impacted my life. To be
honest with you, sometimes it's people who
impact your life not in a good way that kind of
put you in a position where vou have to get clos-
er to God, where you have to spend a lot more
time praying and a whole lot more time trying
to figure out “Why is this like it is? Do I have
any responsibility in this, and if so, what is it?”

I heard somebody say one time that no per-
son is totally useless; they can always serve asa
bad example. I've been blessed that I haven’thad
many people I've worked with who have been
that way, but if you allow those people to take
you to a place where you get better at what you
do or more prayerful in what you do or maybe
just more thoughtful in what you do, even those
situations can end up being positive.

R&R: What do you do away from work to have

fun?

ot RS s seh e e et eer s s om

PR —

YOU, T00, CAN HANG WITH BONO members of MercyMe spent quality time with U2's
Bono at a private DATA reception following the Presidential Prayer Breakfast in Washington, DC. Seen
here (I-r) are MercyMe's Barry Graul, Mike Scheuchzer and Robby Shaffer; Bono; and MercyMe's Jim

Bryson, Bart Millard and Nathan Cochran.

B P

JH: I am an inherently boring person away
from work. I go home and spend time with my
family. We watch some of our favorite shows on
TV or talk about our favorite shows. I like to
read. I don’t read as much as I would like, but
that’s because I don’t have as much alone time
as I'd like.

[ love to cook; that’s a hobby of mine. I'm a
percussionist, so I love to play hand percussion,
things you can shake and hit rather than drums
that you hit with a stick. I'm not a sports guy. 1
don’t play golf. 1 don’t ride motorcycles. 1f 1 had
more money, I'd probably collect cars, but I can
barely keep the ones 1 drive running.

R&R: What’s the one thing that you haven’t done

for funt that would be on top of your list?

JH: I would love to be able to take my wife to
Europe and not have any work involved. I've
been to Europe a number of times, but it’s al-
ways had to do with work, or it’s stopping off
in England on the way to Africa to do something
with a radio station. I'd love to be able to tour
the European continent with my wife, and 1 hope
to do that before we're too old to enjoy it.

R&R: When you decide to retire someday, how do
you want the industry to remember you?

JH: I'm one of those guys who really wants
to die in harness. | want to be doing something.
But if the industry were to look back on me at
some point, [ would want them to say, “He’s a
guy who was really, really passionate about
knowing God and about making Him known to
other people.”

T e

“If the industry were to
look back on me at some
point, | would want them
to say, ‘He’s a guy who was
really, really passionate
about knowing God and
about making Him known
to other people.””’

[ don’t want to be remembered for my pro-
gramming skills because there are so many peo-
ple out there who are so much better at that than
lam. I don’t want to be remembered for ratings
successes or awards or any of that stuff because
you and [ both realize that’s one of those things
that tarnishes and really doesn’t mean a whole
lot in eternity.

But to be remembered as someone who was
passionate about knowing Him and making
Him known, that would make a nice epitaph.

Music
Christian Music Group

Programmer’s Pick of the Month
“Wholly Yours” DAVID CROWDER BAND

“Wholly Yours'is a great fit for us.
Crowder is quickly entrenching
himself at AC and positioning
himself to become a core acl.”

— Gary Thompson,
Associate Program Director
100.9 FM, KXOJ

Fer premational enfarmation on ERMIE CMG 2

Brian Theale or Andrea Kleid at 800,347

radio B mail.amicmg.com
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CHRISTIAN AC TOP 30

March 24, 2006 POWERED
WEC WEeC  ARTIST TITLE LABEL(S) pAS pLAYS Ve STATIONS M E“ I A B AL
1 0 CHRIS TOMLIN How Great Is Our God (Sixsteps/Sparrow/EMI CMG) 1138 +34 12 37/0
4 9 AARON SHUST My Savior My God (Brash/ 1051 +35 " 3511
2 3 MARK SCHULTZ | Am (Word/Curt/Warner Bros.) 1004 95 29 38/0 MOST ADDED
3 4 THIRD DAY Cry Out To Jesus (Essential/PLG) 976 -61 26 40/0
5 5 JEREMY CAMP This Man (BEC/Tooth & Nail 943 63 28 38)0 ‘;:;;;';;Z ;ABLE”S’ o 110 ‘;;’S
. . . o Long Se
8 o CASTING CROWNS Praise You In ThIS Storm (Beach Street/Reunion/PLG) m +188 1 372 PAUL COLMAN Holding Onto You fi0p/ 5
6 7 MATTHEW WEST Unly Grace (Universal South/EMI CMG) 891 -39 17 36/1 WATERMARK Light Of The World /Racketown/ 4
7 8 CARRIE UNDERWOOD Jesus, Take The Wheel (Arista/PLG) 844 -3 1 Jon ZOEGIRL Unchangeable (Sparrow/EMI CMG) 4
9 8  NATALIE GRANT What Are You Waiting For (Curb/ 681 -15 15 30/0 NICOL SPONBERG Hallelujah (Curt)/ 3
10 10 NEWSONG Psalm 40 (integrity Label Group) 649 17 16 28/0 KUTLESS Strong Tower (BEC/Tooth & Nail) 3
1 11 CASTING CROWNS Lifesong (Beach Street/Reunion/PLG) 518 11 33 aop | AYIESHAWOODS Happy (Gotee/ 3
12 @ CHRIS TOMLIN Holy Is The Lord (Sixsteps/Sparrow/EMI CMG) 473 +10 58 39/0
14 @ NEWSBOYS | Am Free (/npop/ 454 0 9 24/0
15 @ BARLOWGIRL 1 Need You To Love Me (Fervent/Curb/Warner Bros.) 440 +43 6 2111 M 0 ST
13 15 MERCYME In The Blink Of An Eye /IVO/ 435 -26 39 38/0
19 @ SELAH W/MELODIE CRITTENDEN Bless The Broken Road (Curly) 375 +71 4 1601 INCREASED PLA YS
16 17 NICHOLE NORDEMAN What If (Sparrow/EMI CMG) 343 -42 19 23/0 T;?LT:YL
21 @ WATERMARK Light Of The World (Rocketown/ 339 +52 5 20/4 ARTIST TITLE LABEL(S) INCREASE
17 @ JOHN DAVID WEBSTER Now (BH7/ 335 0 10 1710 CASTING CROWNS Praise You In This... (Beach Street/Reunion/PLG) +188
22 €D BEBONORMAN f/RICH MULLINS Sometimes By Step (Reunion/PLG) 317 +38 3 12/0 ?ﬁ'ﬁx&i‘i&"é (S:;I: Tfﬂnm s T Brkon o ) ”33
i ess The Broken Road [Curt) +
20 @ NICOL SPONBERG Hallelujah (Curb/ 314 +18 5 1313 WARREN BARFIELD Saved (EssentialPLG) +62
25 @) TODDAGNEW My Jesus (SAE/Ardent) 299 +38 3 162 | WATERMARK Light Of The World (Bocketown/ +52
24 @ SWITCHFOOT We Are One Tonight (Sparrow/EMI CMG) 280 +10 4 101 SHAWN MCOONALD Free (Sparrow/EM! CMG) +51
18 24 STEVEN CURTIS CHAPMAN Remembering You (Sparrow/EMI CMG) 276 -4 19 21j0 BARLOWGIRL | Need You ToLove Me fFervent/Curb/Warner Bros.) +43
23 25  AVALON Love Won't Leave You (Sparrow/EMI CMG) 272 1 9 1711 %‘;‘:}"AUG“""WEC\'I“ &R“j” MU(lSl/'?"SAS;m;m By Step Reunion/PLC) +:g
, . y Jesus rdent, +
26 @ PHILLIPS, CRAIG & DEAN Because I'm Forqlven ivg) 265 +4 6 14/0 JAIME JAMGOCHIAN Love Rains Down (Centricity) 37
28 @ MICHAEL W. SMITH All In The Serve (Reunion/PLG) 257 +3 6 14/0
@ SHAWN MCDONALD Free (Sparrow/EMI CMG) 249 +51 1 n
30 @ KUTLESS Strong Tower (BEC/Tooth & Nail) 249 +20 3 103
@ WARREN BARFIELD Saved (Essentral/PLG) 240 +62 1 1211
40 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of MOST
3/12-3/18. Bullets appear ¢n sengs gaining plays or remaining flat from previous week. If two songs are tied in total piays, the song with the larger increase in plays is
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart unless a song has not yet reached the top 15. I after 20 weeks, the record is not in PLA YED RECURRENTS
the top 15 and has two consecutive weeks of decreased plays. the song is then categorized as recurrent. Most Added is the total number of new adds officially reported TOTAL
to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour ARTIST TITLE LABEL(S) PLAYS
Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from TREEG3 Blessed Be Your Name fipop) 507
Arbitron Inc. (© 2008, i Inc.).© i . X
S R e R D e CASTING CROWNS Voice Of Truth (Beach Street/Reunion/PLG) 432
PAUL COLMAN Holding [Jn_to You (/npap/ MERCYME | Can Only Imagine N0/ 43
NE W & A CTI VE Total Plays: 170, Total Stations: 11, Adds: 5 JEREMY CAMP Take You Back (BEC/Tooth & Naill 392
| BUILDING 429 Fearless (Word/Curb/Warner Bros.) CASTING CROWNS Who Am| (Beach Street/Reunion/PLG) 380
MARK HARRIS Fi » Total Plays: 160, Total Stations: 7, Adds: 1 CHRIS TOMLIN Indescribable (Siksteps/Sparrow/EMICMG) 381
Find Your Wings (/V0) MERCYME So Long Self (40) NEWSBOYS He Reigns (Sparrow/EM CHIG) m
Total Plays: 207, Total Stations: 10, Adds: 0 Total Plays: 136, Total Stations: 29, Adds: 28
X MERCYME Word Of God Speak (/V0) 372
ZOEGIRL Unchangeable (Sparrow/EMI CMG) BETHANY OILLON Hallelujah (Sparrow/EMI CMG)

] . ) ° SALVADOR Heaven (Word/Curb/Warner Bros.) 349
LU B TR I B BT P BUILDING 429 Glory Defined (Word/CurtyWamer Bros.) 341
JADON LAVIK Changing Happy (BEC/Tooth & Nai) BIG DADOY WEAVE Without You (Fervent/CurtyWarner Bros,) L ~
Total Plays: 197, Total Stations: 7, Adds: 0 Total Plays: 133, Total Stations: 7, Adds: 0
LIFEHOUSE You And Me (Geffen/ AFTERS Al That | Am (Simple/INO/ Station playlists for all R&R reporters are available
Total Plays: 183, Total Stations: 7, Adds: 0 Total Plays: 124, Total Stations: 7, Adds: 1 on the web at www.radioandrecords.com.

) ) Shngs md by m?l pl:)ys .

“| NEED YOU TO LOVE ME”
@ for second week at CHR

Gaining momentum at AC
@ AC Indicator
O AC Monitored

AC/INSP: jill.tomalty@wbr.com - CHR: james.riley@wbr.com

o % 2 il
R = i
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March 24, 2006

a N
CHR TOP 30 ROCK TOP 30
Wk W aRTiST TITE LABEL(S) W as BTN slToNs W W ammsT TITLE LaBELS) S L A S
1 0 BARLOWGIRL | Need You... (Fervent/CurlyWarner Bros,) 1223 +23 8 3210 1 0 P.0.D. Goodbye For Now (Atlantic) 305 +5 16 24i0
3 0 SWITCHFOOT We Are One... (Sparrow/EMI CMG) 1164 +50 1" 3010 3 O THOUSANO FOOT KRUTCH The Art... (Tooth & Nail) 279 +5 1" 240
2 3 MONDAY MORNING Wonder Of it All (Selectric/ 1097 -51 13 2800 2 0 RELIENT K The Truth (Gotee/ 276 +2 15 19/0
4 4 JEREMY CAMP Breathe (BEC/Tooth & Nail) 976 -57 18 26/0 8 o SPOKEN Last Chance To Breathe (7ooth & Nail) 262 +20 9 2m
7 6 JESSIE DANIELS The Noise Midas/ 897 +27 9 28/0 15 6 FLYLEAF All Around Me /SRE/Octone/ 253 +46 8 291
6 6 PLUMB Better (Curh) 864 -63 16 23/0 6 6 HOUSE OF HEROES Buckets For Bulletwounds (Gotee/ 251 -8 14 2511
5 7 ALY & A.J. Never Far Behind (Hollywood) 846 94 18 2110 13 0 SWITCHFOOT We Are One Tonight (Sparrow/EM! CMG) 249 +20 10 26/0
8 0 BUILDING 429 Fearless (Word/CurlyWarner Bros.) 844 +44 8 2712 7 0 FAMILY FORCE 5 Replace Me (Gotee/Maverick) 248 +5 7 26/0
n o TOBYMAC Diverse City (ForeFront/EMI CMG) 790 +112 5 26{1 14 o KUTLESS Shut Me Out (BEC/Tooth & Nail) 247 +40 5 2611
9 10 NEWSBOYS | Am Free (/npop/ 759 -15 10 24{0 1" @ ELEVENTYSEVEN More Than A Revolution Flicker/ 246 +25 7 28j2
12 @ SEVENTH DAY SLUMBER Oceans... (BEC/Tooth & Nai) 686 +32 7 24{0 10 m DISCIPLE Rise Up (SRE/ 235 +12 8 2810
14 @ CASTING CROWNS Praise... (Beach Street/Reunion/PLG) 667 +36 5 221 16 @ NUMBER ONE GUN Who You Are (BEC/Tooth & Nail) 221 +16 10 2011
15 @ PAUL WRIGHT From Sunrise To Sunset (Gotee/ 655 +25 10 1911 9 13 JONAH33 This s It (You Instead Of Me) (SRE/Ardent) 209 -4 12 24/0
16 @ SANCTUS REAL I'm Not Alright (Sparrow/EMICMG) 654 +43 4 2813 14 DEMON HUNTER One Thousand...Sofid State/Tooth & Nai) 192 -37 18 191
13 @ HAWK NELSON Things We Go Through (Tooth & Naill 637 0 1" 190 19 @ KIDS IN THE WAY The Seed We've Sown (Flicker/ 176 +22 5 2112
23 @ AARON SHUST My Savior My God /Brash/ 585 +1: 3 20/4 17 16 OLIVIA THE BAND Butterflies [£ssential/PLG) 169 -6 9 15/0
10 17 STELLAR KART Finish Last (Word/Curly/Warner Bros.) 578 - 16 14/0 12 17 KRYSTAL MEYERS Anticonformity (Essential/PLG) 161 13 13 220
17 @ SHAWN MCDONALD Free (Sparrow/EMI CMG) 560 +33 5 181 4 18 FOREVER CHANGED The Need To Feel Alive (Floodgate) 160 -76 16 21/0
19 @ JONAH33 This Is It (You Instead Of Me) (SRE/Ardent) 512 +10 8 16/0 18 @ STAPLE Gavels From Gun Barrels (Flicker/ 150 +4 4 201
24 @ JEREMY CAMP This Man (BEC/Tooth & Nail) 508 +62 1 130 20 20  ANBERLIN Time & Confusion /7ooth & Nail) 144 -7 7 20§12
20 21 MATTHEW WEST Only Grace (Universal South/EMICMG) 493 -7 12 140 23 @ WEDDING Wake The Regiment (Rambler) 137 +8 18 140
27 @ MAT KEARNEY Nothing Left To Lose //npop/ 482 +81 3 2011 @ HAWK NELSON Everything You... (Tooth & Nail) 134 +29 1 16/4
26 @  KRYSTAL MEYERS Fire [EssentiafPLG) 469 +66 2 2212 2 @  SANCTUS REAL I'm Not Alright /Sparrow/EMI CMG) 133 +3 4 16/0
21 24 Z0EGIRL Unchangeable (Sparrow/EM! CMG) 454 13 8 16/0 22 @ HYPER STATIC UNION Qverhead (RK7/Rocketown) 117 0 3 1mn
25 @ MAINSTAY Take Away (BEC) 451 +38 6 1442 30 @ FOLD The Title Track (Tooth & Nai) 104 +19 2 13
18 26  OVERFLOW Forever (Essential/PLG) 428 -81 18 120 24 @ SCHEMA Between The Two /Independent) 104 +1 5 15/0
28 27 P.0.D. Goodbye For Now /Atiantic/ 390 4 3 1440 @ ROCKET SUMMER Show Me... (Militia Group/SRE} 102 +5 1 8/0
30 @ CHRIS TOMLIN How Great... (Sixsteps/Spamow/EMICMG) 364 +5 2 1 25 @ CROSS CULTURE Extraordinary /Selectric/ 101 +3 4 15/0
29 29 KFRANKLIN Looking . FoYoSouftospo CentnyZombal ahe Gyl 356 -20 15 9/0 29 29  FALLING UP Moonlit (BEC/Tooth & Nail) 101 10 18 18/0
@ WARREN BARFIELO Saved (Essential/PLG) 352 +41 1 1n 30  SEVENTHOAY SLUMBER Oceans... (BEC/Tooth & Ned] 99 -1 1 12j0
32 CHR reporters. Songs ranked by total plays for the airplay week of Sunday 3/12 - Saturday 3/18. 33 Rock reporters. Songs ranked by total plays for the airplay week of Sunday 3/12 - Saturday 3/18.
© 2006 Radio & Records © 2006 Radio & Records
NEW & ACTIVE NEW & ACTIVE
SUPERCHICK It's On finpop/ AUDIO ADRENALINE Starting Over (Forefront/EM/ CMG) EDISON GLASS Forever (Credential) MICHAEL JOHN STANLEY Words (Flectrik Groove)
Total Plays: 326, Total Stations: 13, Adds: 1 Total Plays: 198, Total Stations: 10, Adds: 0 Total Plays: 97, Total Stations: 9, Adds: 2 Total Plays: 82, Total Stations: 8, Adds: 0
AFTERS Al That | Am (Simple/INO) ANTHONY EVANS Good Enough /V0/ JOHN REUBEN Out Of Control (Gotee/ MANIC DRIVE Memories /Whiplash)
Total Plays: 309, Total Stations: 15, Adds: 1 Total Plays: 177, Total Stations: 7, Adds: 0 Total Plays: 93, Total Stations: 6, Adds: 0 Total Plays: 78, Total Stations: 5, Adds: 0
STORYSIDE:B Everything And More (Gotee/ NEEDTOBREATHE You Are Here (Sparrow/EM! CMG) MANAFEST Skils (BEL/ BUILDING 429 Fearless (Word/CurtyWamer Bros.)
Total Plays: 305, Tatal Stations: 14, Adds: 4 Total Plays: 174, Total Stations: 8, Adds: 1 Total Plays: 90, Total Stations: 11, Adds: 0 Total Plays: 64, Total Stations: 6, Adds: 1
JOHN REUBEN All | Have (Gotee/ NICHOLE NORDEMAN What If (Sparrow/EMI CMG) SUPERCHICK 1t's On finpop) GRAND PRIZE Point Of View (4 postrophe)
Total Plays: 262, Total Stations: 9, Adds: 0 Total Plays: 171, Total Stations: 4, Adds: 0 Total Plays: 86, Total Stations: 14, Adds: 3 Total Plays: 51, Total Stations: 10, Adds: 3
FLYLEAF All Around Me (SRE/Uctone) JADON LAVIK Changing Happy (BEL/Tooth & Nail RUN KID RUK We've Only Just Begun (Tooth & Nail GRETCHEN Zion (M)
Total Plays: 231, Tetal Stations: 12, Adds: 0 Total Plays: 160, Total Stations: 7, Adds: 0 Total Plays: 85, Total Stations: 9, Adds: 2 Total Plays: 51, Total Stations: 7, Adds: 0 )

AP i o

THE FASTEST RISIKG FEMALE KNEW
ARTIST ON THE CHARTS THIS YEAR!

Look for Jessie during GUA! Monday night at 12th and Porter
Tuesday night at the Red Iguana and at the Fatton House Enteriainment
Open House at the Hilton Hotel

5 Promotiopal Irformation: Andrew Patton = &1 SEQ i A ey 3 o T ey i
! Ghris Rauser - §15.308.3383 / Chris Chicago - 505,550, 6462 WWwe jessiedaniels.con
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America’s Best Testing Christian Rock Songs 12 +
For The Week Ending 3/17/06

(" RateTheMusic.com

Per. w M

Artist Title (Label) TW  Famil. Burn 18-34 18-34 18-34
THOUSAND FOOT KRUTCH The At Of Breaking (Tooth & Nal] 443  84% 9% 429 436 417
ANBERLIN Time & Confusion (7ooth & Nail) 439 56% 4% 419 429 400
KUTLESS Shut Me Out (BEC/Tooth & Nai) 430 68% 2% 404 429 356
FALLING UP Mooniit /B£C/Tooth & Nail) 426 8% 14% 411 409 417
SPOKEN Last Chance To Breathe (Tooth & Ned) 421 1% 1% 420 437 39
DEMON HUNTER One Thousand... (Sol State/Tooth & Nal] 4.18 76% 14% 436 456 4.00
HAWK NELSON Things We Go Through (Tooth & Nadj 418 74% 11% 387 353 391
SWITCHFOOT We Are One Tonight (Sparrow/EMI CMG) 414 90% 15% 394 400 3.85
RELIENT K The Truth (Gotee) 413 87% 1% 388 400 367
SANCTUS REAL I'm Not Alright (Sparrow/EMI CMG) 413 60% 3% 400 442 350
P.0.D. Goodbye For Now /Atlantic/ 404 91% 21% 408 409 408
NUMBER ONE GUN Who You Are (BEC/Tooth & Nai) 403  61% 8% 367 387 333
FLYLEAF Al Around Me (SRE/Octone) 403 50% 7% 400 408 389
DISCIPLE Rise Up (SRE) 397 64% 9% 386 395 370
FAMILY FORCE 5 Replace Me (Gotee/Maverick/ 396 50% 7% 391 412 333
WEDDING Wake The Regiment (Rambler/ 39 60% 10% 31 379 357
JONAH33 This Is It (You Instead Of Me) (SRE/Ardent/ 381 50% 8% 370 393 317
FOREVER CHANGED The Need To Feel Alive (Floodgate/ 381 49% 11% 350 345 357
HOUSE OF HEROES Buckets For Bulletwounds (Goree/ 377 43% 9% 347 362 333
KRYSTAL MEYERS Anticonformity (Essential/PLG/ 342 63% 2% 322 314 333

Total sample size is 141 respondents. Total average lavorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very
much). Total familiarity represents the percentage of respondents who recognized the song. Total bum represents the number of
respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is
based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music
preference. RateTheMusic.com results are not meant to replace caliout research. The results are intended to show opinions of participants
on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio

: INSPO TOP 20 " CHRISTIAN AC TOP 30 INDICATOR |
WEK  WEEC  ARTIST TITLE LABEL(S) TS stiis "B sionos WK WEEC  ARTIST TITLE LABEL(S) WS pais  ToRr sTATORS
2 0 C. TOMLIN How Great... (Sirsteps/Sparrow/EM/ CMG) 321 0 " 1610 1 0 C. TOMLIN How Great... (Sixsteps/Sparrow/EMI CMG/ 1021 +42 " 331N
4 0 WATERMARK Light Of The World (Rocketown) 320 +19 8 17/0 3 0 CASTING... Praise... (Beach Streat/Reumion'FLG) 893 +67 6 3
3 o 4HIM Unity (We Stand) (ND/ 320 +8 " 1710 5 o AARON SHUST My Savior My God /Brash/ 891 +96 7 3312
1 4 NEWSONG Psalm 40 fIntegrity Label Group) 292 -44 17 15/0 2 4 NATALIE GRANT What Are You Waiting For (Curl/ 835 -2 1" 30/0
6 5 MICHAEL W. SMITH Total Praise (Reunion/PLG) 210 -28 12 1310 4 5 MATTHEW WEST Only Grace [Universal Sout/VEMI CMG) 823 -2 19 300
9 o FFH Worth It All EssentiallPLG) 203 +12 " 10/0 7 0 BARLOWGIRL | Need... (Fervent/CurtyWarner Bros.) 635 +22 7 2712
5 7 NICOLE C. MULLEN Music... (Word/Curb/Warner Bros.) 202 -50 16 1110 9 0 NEWSBOYS | Am Free flnpop/ 633 +35 8 2400
12 0 DARLENE ZSCHECH Call Upan His Name /NO) 198 +32 4 141 6 8 TREEB3 | Stand For You (inpag/ 576 -101 18 20/0
15 0 PHILLIPS... Let The Worshippers Arise /INO/ 192 +36 6 1 10 o AVALON Love Won't Leave You (Sparrow/EMICMG) 524 +1 12 201
8 10 CASTING CROWNS Praise..m [Beach Street/Reumon/PLG) 191 -6 5 15/0 1 10 JEREMY CAMP This Man /BEC/Tooth & Nail) 510 1 30 17/0
10 m POCKET FULL... Song... (Myr/CurtyWarner Bros) 184 +9 7 121 8 n THIRD OAY Cry Out To Jesus fEssential/PLG) 505 103 26 1710
13 @ JAIME JAMGOCHIAN Love Rains Down /Centricity 183 +22 4 130 13 @ C. UNDERWOOD Jesus, Take The Wheel /Arista/PLG) 498 +10 7 1710
7 13 JADON LAVIK Redeeming King (BEC/Tooth & Nail) 183 -36 15 1110 15 @ WATERMARK Light Of The World (Rocketown/ 491 +18 7 2400
1" 14 ANDY CHRISMAN Believe (Upside/Sheiter) 155 13 19 10/0 17 14 OVERFLOW Forever (Essential/PLG) 454 4 8 19/0 \
18 @ JOSH BATES King Of Glory (Beach StraetReunian®l6) 142 +24 3 1110 18 @ PHILLIPS, CRAIG & DEAN Because I'm Forgiven /A0 451 +45 8 2012
17 @ C. UNDERWOOD Jesus, Take The Wheel /Arista/PLG) 130 +8 4 70 12 16 NEWSONG Psalm 40 (lntegrity Label Group) 442 -65 19 191
16 17 ANALAURA Completely /Reunion/PLG) 126 21 18 8/0 16 17 4HIM Unity (We Stand) /NO) m -55 1" 16/0
19 @ MATTHEW WEST Only Grace Universal South/EMI CMG) 117 +6 2 5/0 19 18 JOHN DAVID WEBSTER Now /BHT) 385 ] " 15/0
@ BEBO NORMAN... Sometimes By Step (Reunion/PLG) 111 +28 1 92 23 @ JADON LAVIK Changing Happy (BEC/Tooth & Naill 344 +14 6 16/0
@ DAVID BUSH | Want To Know Yau Mare /Point Of Light/103 +11 1 8/0 22 @ POCKET FULL... Song... (Myrrf/Curl/Warner Bros) 333 +3 6 1510
18 Inspo reporters. Songs ranked by total plays for the airplay week of Sunday 3/12 - Saturday 3/18 2 2! PAUL COLMAN Halding Onta You fipop) 329 9 5 LK
’ © 2006 Radio & Records ’ 25 @ MICHAEL W. SMITH Allin The Serve (Reumion/PLG) 322 +15 4 140
- 24 23 CHRIS RICE When Did You Fall {In Love With Me) /¥0/ 309 10 8 12/0
. . . 29 @ SELAN... Bless The Broken Road /Curt/ 305 +60 2 1413
R hyt hmic Spec. ial ty Programming @  MERCYME So Long Self /N) 303 +298 1 2524
30 @ WARREN BARFIELD Saved /Essential/PLG) 266 +29 2 14{0
RANK  ARTIST TITLE LABEL(S) 2 27 FEH Worth It Al (Essential/PLG) 256 34 1 110
1 DJ MAJ Love {So Beautiful} (Gotee) @ CAEDMON'S CALL Great And Mighty (EssentialfPLG) 255 +19 1 110
2 T-BONKE Can | Live? (Flicker @ BIG DADDY WEAVE Without You (Farvet ity WamerBros,) 242 +37 1 152
3 DA'TR.U.T.H. Incredible Christian (Cross Movement) 2 30 SONICFLOOD You Are N0/ 237 -16 9 Ll
4 TRU LIFE Moments (Cross Movement) 34 AC reporters. Songs ranked by total plays for the airplay week of Sunday 3/12 - Saturday 3/18.
5  PHANATIK Me? (Cross Movement) © 2006 Radio & Records
6 L.A. SYMPHONY Timeless /Gotee/
7 KJ52 Never Look Away (BEC/Taoth & Nail NEW & ACTIVE
8 L ICIOULO e i) TODD AGNEW My Jesus (SAE/Ardent) JOSH BATES King 0f Glory (Beach Street/Reunion/PLG)
9 J-REMY /KEVIN MAX Remedy /independent) Total Plays: 225, Tyntaels;:ations: 14, ,I'tdds: 0 Total Plays: 174,';%tal St:rt!ons: ICI, At;z: le”
1D CROSS MOVEMENT Hey Yall (Cross Movement) BUILDING 429 Fearless (Word/CurlyWsrner Bros.) SHAWN MCDONALD Free (Sparrow/EMI CMG)
- J Total Plays: 219, Total Stations: 11, Adds: 0 Total Plays: 172, Total Stations: 8, Adds: 1
MARK HARRIS Find Your Wings N0/ B. NORMAN f/R. MULLINS Sometimes By Step (Reunon/PLG)
e ™ Total Plays: 185, Total Stations: 9, Adds: 2 Total Plays: 162, Total Stations: 11, Adds: 3

SWITCHFOOT We Are One Tonight (Sparrow/EM! CMG/
Total Plays: 177, Total Stations: 8, Adds: 2
AFTERS All That | Am (Simpie/INO/

\Tntal Plays: 174, Total Stations: 12, Adds: 0

ANTHONY EVANS | Choose Now /IND/

Total Plays: 160, Total Stations: 9, Adds: 0
BETHANY DILLON Halielujah (Sparrow/EMI CMG/
Total Plays: 158, Total Stations: 11, Adds: 1 )

stations by calling 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio
Qle!wnrks. -

BREAKFAST WITH BETHANY Sparrow Records artist Bethany Dillon recently stopped by
WLFJ/Greenville, SC and His Radio’s Family Friendly Morning Show With Rob & Kristin. Seen here
(I-r) are WLFJ morning co-host Kristin Roberts, Dillon and WLFJ PD/morning co-host Rob Dempsey.
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Stations and their adds listed alphabetically by market

4 I
WPER/Fredericksburg, VA | KSB.J/Houston, TX* KFSH/Los Angeles, CA* KTISMinneapolis, MN* | KSGN/Riverside, CA* P ste Mucharan
PD: Frankie Morea PD: Chuck Pryor DM: Jim Tinker PD: Chuck Knapp DM: Dave Masters .
A C APD: Eric Summers MD: Jim Beeler PO: Chuck Tyter MD: Dan Wynia PD: Scott Michasls 23 AARON SHUST xsm;fm%‘“:u De
33 MERCYME 22 CASTING CROWNS APD/MD: Boh Shaw No Adds APO/MD: Emest Back APD: Brannan wm,';:., '
WFSH/Atianta, GA* WAKW/Cincinnati, OH* | KLTY/Dallas, TX* T T e DL LD KCHS/Seattle, WA* MD: Rob Comvay
PD: Kevin Avei PD: Rob Lewis PO: Chuck Fin el £ Scuii Yaluntine No Adds
Sreipl Sl : Chuck Finney OM/PD: Dave Burdus 5 MERCYME KBMQ/Monroe, LA MD: Sarah Talor
MD: Mike MD: Dary! APO/MD: Michael Prendergast MERCYME , 5 WARREN BARFIELD PD: Phillip Brooks 5 STATIC UNIO
N . i HYPER STATIC UNION
0 Adds No Adds 4 Z0EGIRL WISG/Andianapolis, IN 3 DELIRIOUS? MD: Melissa Rawis WPAR/Roanoke, VA* WGRCWill 4. PA
§ MERCYME WPSM/FL. Walion Beach, FL | fhone:V2ad Wood 15 BETHANY DILLON DMMO: Jacki Howard Loy Wotdoan
WVFJ/Atianta, GA WFHM/Cleveland, OH* PO e o » T | APD/MD: Fritz Moser WJIELouisville, KY 15 SELAH W/MELODIE 11 CARRIE UNDERWOOD WFRN/South Bend, IN PD/MD: Larry Weidman
PD: Don Schasffor PD: Suo Wilson WWIB/Eau Claire, Wi mi-nm el 23 MERCYME s WIS"W e, CRITTENDEN CERCyiiE PD: Jim Carter MERCYME
MD: Welissa Vazquez 2 i J A D iog o 15 MERCYME MD: Doug Moore
TVERC HE MD: Josh Booth DM: Paul Anthony 35 CASTING CROWNS PD: Jim Galipeau 20 MERGYME -
] PAUL COLMAN PO/MD: Greg Steward 35 BRIAN LITTRELL WBGB/Jacksomville, FL* | APO/MD: Gt Crain R O WXHL/Wilmington, DE
14 NEWSONG MERCYME 11 MERCYME 20 MERCYME POMD: Tom Fridkey 21 MARK HARRIS WFF/Nashville, TN* WRCLRochester, NY AT TEi il OM/APD: Dan Edwards
Ao 20 PHILLIPS, CRAIG & DEAN | 50 patiL COLMAN 2 MERCYME PD: Vancs Dillard PD: Mark Shuttleworth 3 JOSH BATES PO/MD: Dave Kirky
KGTS/College Place, WA . MD: Scott Thunder MD: Keily McKay 5 MONDAY MORNING
7 SWITCHFOOT . WCTL/Erie, PA 19 ZOEGIRL 5 MERCYME
PD: Elizabeth Neison - Ronald_ Raymond WLAB/Ft. Wayne, IN* 5 WATERMARK KSWP/Lufkin, TX No Adds 13 REBECCA ST. JAMES
9 MERCYME Dw: 2ym ufkin, 11 MARK HARRIS WH 5 DOWNHERE
. g PO: Don Buettmer ; PZ/South Bend, IN
WAFJ/Augusta, GA m’m Adam Frase Mo DM/PO: Al Ross 2 BRIAN LITTRELL PDMD: Tom Scolt
POMD: Jersmy Daley KBIQ/Colorado Springs, CO* g 2 WATERMARK WCQR/Johnson City* el WPOZ/Oriando, FL* 2 MERCYME 23 MERCYME
e PD: Steve Etheridge 1 MERCYME POIMD: Jason Sharp AERCIE OW/PD: Dean O'Neal 1 DAVID GROWDER BAND
MD: Jack amiton KHPE/Eugene, OR 4 MERCYME el | KUTLESS KWND/Springfield, MO
WDJC/Birmingham, AL | ¥ paul Couma it ot Lokl KVMVMcAllen, TX* BRIAN LITTRELL it
APO/MD: Ronnie Bruce 1 BRIAN LITTRELL No Adds POMD: Chris Lomke KOBC/Joplin, MO PD: James Gamblin MERCYME KKFS/Sacramento, CA*
13 gggg%c”ﬁ; NICOUSEONBERE APD: Jessica Squires OM/PD: Lisa Davis MD: Bab Malone PD: Chrif Squires
TODD AGNEW 7 JEREMY RIDDLE 17 SELAH WMELODIE g AV&;*SN WMSJ/Portiand, ME APD/MD: Jeramy Burgess KKUM/St. Cloud, MN
KTSY/Buise, ID* ) KYTT/Eugene, OR 7 DOWNHERE CRITTENDEN MERCHAME PD: Paula K. 27 :;LCT(E)ES,SPONBERG OM/PD: Diana Madsen POVIEm-
N 0 ';%g/ﬁz"umxk "‘3, PD/MD: Rick Stevens 3 MERCYME 17U|i'flﬂ(; NORMAN /RICH ’ APD: Joe Poiek S CROWAS No Adds POWERED
3 : James e § KUTLES! MULLN: iami *
PD: Jarry Woods 14 DAVID CROWDER BAND 4 SW[TCH?OOT I :‘M'/‘Pg ﬁ".ﬂ" fl NICOLE C. MULLEN el ME]" A B A SE
MO: Lies! “Boz” Vistaunet 14 MERCYME SR WJQK/Grand Rapids, MI mistdOuL RERCHME WATERMARK KHZR/St. Louis, MO
No Adds 13 CALER 3 REBECCAST JAMES DM/PD: Troy West KLJC/Kansas City, MO* MERCYME OM: Sandi Brown
g MD: Brian Nelson ! : . " N .
i 5 MERCYME DM: Bud Jones ) KEfS/Portland, OR PO/MD: Grey Cassidy “Monitored Reporters
WCVK/Bowling Green, KY | WMHK/Columbia, SC* . PD/MD: Michael Gimm WAWZMiddlesex, NJ* PD: Dave Arthur 24 MERCYME
MO: Whitney Yule PO: Tom Greens KLRC/Fayetteville, AR 1 JAIME JAMGOCHIAN DM: Scott Taylor MD: Kal Taylor WJIS/Sarasota, FL* 23 BERO NORMAN URICH
32 BRIAN LITTRELL APD: Steve Sunshine DM/PD: Melody Miller WBFJ/Greensboro, NC 1 JOSH BATES PO: Johnny Stone 19 NICOL SPONBERG PD: Steve Swanson MULLINS
74 Total Reporters
32 MERCYME 3 AARON SHUST 1 MERCYME PO/MD: Wally Decker 1 MERCYME MD: Keith Stevens 16 20EGIAL MD: Jatt MacFartane
32 DOWNHERE 3 MERCYME :;DME;%!YI;JIS:WB 5 SWITCHFQOT 16 SELAH W/MELODIE MERCYME KJTY/Topeka, KS
31 MONDAY MORNING WCLN/Fayetteville, NC 1 MERCYME CRITTENDEN OM/PD: Jack Jatob 40 Total Monitored
WCVO/Columbus, OH* DM: Dan Defruter - WiTL A ancaster, PA* PVERCIE ) SR REAIODIE
WRCM/Charlotte* OM/PD: Tate Luck PD: Jim Morgan WLFJ/Greenvitle, SC PD: John Shirk WEZHMilwaukee, Wi 4 PAUL COLMAN KTLi/Satellite* 3 MERCYME
PD: Dwayne Harrison APD/MD: Mike Russell APD: Syndi Long PO/MD: Rob Dempsey M0: Phil Smith POMD: Danny Clayton PD: David Pierce 34 Total Indicator
MERCYME 7 MERCYME MD: Steve Turley APD: Gary Miller 7 HAWK NELSON APD: Josh Lauritch KSLT/Rapid City, SD MD: Jon Rivers
5 AYIESHA WOODS 16 BEBO NORMAN #/RICH MERCYME 3 KUTLESS 10 MERCYME OM: Tom Schoenstedt 20 MERCYME KX0J/Tulsa, OK* -
WBDX/Chattanooga, TN* o MULLINS . OUEERAIE 9 JOY WILLIAMS PO Jon Anderson AL GH PO: Bob Thomton Did Not Report,
Mrmb | |Buooecddr | FSCMLI | ML o | dosejow | Plylat Frezen 2
: Joe Fa ] . 5 WATERMARK 21 PHILLIPS, CRAIG & OEAN ) ) isvi
2 VICKY BEECHING 16 BIG DADOY WEAVE 10 GINNY OWENS MD: Kim Harper ‘ZNOLEA’;/(')-;';:'S&' M 5 BROTHER'S KEEPER 21 BARLOWGIAL New Lite Media Network/ | 6 MERCYME WRVi/Louisvilte, KY
1 KUTLESS 14 REBECCA ST. JAMES MERCYME 23 JOY WILLIAMS 4 KUTLESS 18 MERCYME Satellite AYIESHA WO00S WTCR/Huntington
4 i i
WSCF/FL Pi i WAYK/Kalamazoo, Mi WNAZNashville, TN KJTH/Panca City, 0K WPRJ/Saginaw, M| WBYO/Sellersville, PA KDUVNisalia, CA
C’ H R [EEILICHCE: PD/MD; Mike Couchman OM/PD: Davo Queen PD/MD: Tony Weir OM: Connia Wisber OM: Oavid Baker PD: Joe Croft
PO/MD: Paul Tipton 12 NEEDTOBREATHE APD: Jennifer Houchin APD: Jeramy Louis PD: Aaron Dicer PO/MD: Kristine McCiain APD: Shannon Steele
20 CASTING CROWNS 12 CASTING PEARLS WD: Seth Routzahn 21 STORYSIDEB 11 AARON SHUST 11 DAVID CROWOER BAND No Adds
KLYT/Albuquerque, NM | KWOF/Cedar Rapids, IA | KZZQ/Des Maines, IA 20 SAGTUS REAL IS LESES Bl (] GRS
PO: Malt Geatry ' PD: Jack Davis ' PD: Mike Schlote ’ 20 MERCYME KTSL/Spokane, WA
MD: Joey Betville 25 MERCYME 24 NATE SALLIE PD: Bryan 0'Neal WCLO/Wausau, WI
30 ROBBIE SEAY BAND . 49 WARREN BARFIELD POMD: Matt Deane
28 MATISYAHU WYLV/Knoxville, TN WJLZNorfolk, VA KFFR/Puliman, WA KLFF/San Luis Obispo, CA | 49 pavi0 CROWDER BAND 8 SHAWN MCDONALD
WOLR/Gai ille. FL PD: Jonathan Unthank DM/PD: JP Morgan OM/PD: Chris Gilbreth PD: Matt Williams 1 MERCYME
/Chi tainesville, MD: Danialle Hedges APD: Anne Verebaly No Adds MD: Noonie Fugler
T s r‘n-mf_/?“'"“! rls QMPPD: Rt Loos 9 AARDN SHUST 11 MAINSTAY 19 TOBYMAC
PD: Joe King ve. MD: Mallory DeWees ! 2 s?én:gom i i SIODD G WBVM/Tampa, FL
MD: Mike Carrier No Adds 2 DDWNHERE 2 DAVID CROWDER BAND § EESP%?,CGH%RLS L0 ohnnyYineent -
i MD: Olivia Paft
23 PAUL WRIGHT 5 STORYSIDEB . 2 NA]"VEIZSALUE
2 CHRIS TOMLIN 5 HAWK NELSON AlR1/3atellite
:l&ﬂfrze?d Bay, Wi WOFLR _ OM: Mike Novak 32 Total Reporters
: Jim Raider P ockford, " ,
KXWADenver, CO KNMI/Farmington, NM 5 MERCYME :ﬂm’:‘mm& L OM: Paul Youngblood D T WYSZ/Toledo, OH -
. 5 . g PO/MO: Rick Hall Bl PO/MD: Jeft Howe )
WHMX/Bangor, ME PD: Scott Veige! PO: Darren Nez PO Jeft Brown ol D Did Not Report,
DM: Pencil Boone MAT KEARNEY MD: Shaun Almond MD: Stace Whitmire KOKF/Oklahoma City, OK | '© MAINSTAY SolSTORISIOE T APD: Craig Magrum |Playlist Frozen (2):
PD: Tim Collins SANCTUS REAL No Adds No Adds PDMD: Brandon Rahbar ! : 8 BUILDING 429 KADVSpringtfield, MO
MD: Moryan Smith 14 AFTERS 5 AARON SHUST WJYF/Valdosta, GA
é‘; NK;;;SC%Q"EVERS 14 KRYSTAL MEYERS
WJTLLancaster, PA WMKLMiami, FL KOKF/Oklahoma City, OK | WJIS/Sarasola, FL Positive Rock Show/Satellite| ZJAM/Satellite WBVM/Tampa, FL
K P: John Shirk PO: Rob Robbins PD/MD: Brandon Rahbar PD: Steve Swanson PD/MD: Josh Booth PO: Bill Scott PD: Johnny Vincent
MD: Phil Smith MD: Kelly Downing 8 FLATFOOT 56 MD: Jeff MacFartane 1 POOR MAN'S RICHES MD: Leslie Prieto MD: Olivia Palt
i 1 GRAND PRIZE 25 RUNKID RUN 8 FOLD 1 FOLD 1 PLUMB No Adds 5 DEMON HUNTER
%legu’%:emue. NM %%mﬁr:rs, OH 'V‘IDS':UFILr:;uMI 1 HAWK NELSON 12 LIFE OF RILEY 1 HAWK NELSON 5 ELEVENTYSEVEN
: el ! : Brian man . 5 SPOKEN
MD: Josy Belville 28 HAWK NELSON 1 BUILDING 429 5 LEGACY
38 FLYLEAF 25 STILL REMAINS 1 FOLD 4 RAWSRYNT
5 KUTLESS 1 RUN KID RUN )
5 NUMBER ONE GUN . Red Letter Rock 20/Satellite
KIBZ/Lincoln, NE WITR/Rochester, NY PD: Cody Christopher
P0: Ron Drury WVCP/MNashvilte, TN PO/MD: Samme Palemo Effect Radio Network/ MD: Raid Joknsan
KBNJ/Corpus Christ, TX 1 ANBERLIN OM: Howard Espravnik APD: Craig “Zippy” Blake Satellite QEACECIES KCLC/St. Louis, MO WYSZ/Toledo, OH
PO A i WORQ/Green Bay, W1 PD/MD: Rick Coleman 1 POOR MAN'S RICHES PO/MD: Brian Harman MD: Dave Merkei POMD: Jofl How
WCVK/Bowting Green, KY No Adds OM/PD: Jim Raider No Adds APD: Dustin Pamplona 1 GRAND PRIZE APD: c;ziu Man:usm
PD: Dale McCubbins 1 HYPER STATIC UNION RefCOWNHERE IpHERKINEESON No Adds
MD: Whitney Yule 24 SUPERCHICK 1 ONE FOOT FORWARO
5 PROJECT 86 KWVE/Los Angeles, CA 23 ONE FOOT FORWARD The Sound Of Light/Satellite
5 £DISON GLASS MD: Isabeile Lajoie PD/MD: Bill Moors
5 DOWNHERE 1 PLUMB WPRY/Saginaw, MI No Adds
WBFJ/Greensboro, NC OM: Connie Wieber .
e censboro WILZ Norfolk, VA PO Aaron Dicar I KYMC/SL. Louis, MO
oS OM/PD: JP Morgan 1 FLATFOOT 56 Irexcape; i MD: Dave Merkel
APD: 33 Rej
KVRK/Dallas, TX vl M%’s""‘ Stevons APD: Anne Verebely 1 ELEVENTYSEVEN PD/MD: Joe Hayes 1 ONE FOOT FORWARO Totat Reporters
WVOF/Bridgeport, CT PD: Cheis Goodwin WDML/Marion, IL 1 SUPERCHICK 1 PROJECT 86 1 JONATHAN SALAS
POMD: Bob Felberg :::A:g‘; Mitchel MD: Tom Schrosdar 1 THIRD DAY
2 SUPERCHICK 1 GRAND PRIZE
WGSL/Rockdord, 1L KYCC/Stockion, CA WAFR/Tupelo, MS N WYSZToledo, OH A
N S P 0 OM: Ron Tietsort OMMD: Adam Biddeli OM: Marvin Sanders PD/MD: Jett Howe
PD: Corey Neese PD: Scott Meams PO: John Riley APD: Craig Magrum
MD: Charmel Jacobs 9 DARLENE ZSCHECH MD: Jim Stanley 1 FRESH DIGRESS
] 13 CINDY MORGAN 9 BIG DADDY WEAVE 1 KENT BOTTENFIELD ) | 1 ros Hooee
WMIT/Asheville, NC KCBI/Dallas, TX WNFR/Flint, MI 11 MARSHALL HALL B BEBO NORMAN #RICH WVOF/Bridgeport, CT | WJLZNarfolk, VA The Sound Of Light/Satellite
PD: Carol Davis PO: Rich Hooper PO: Brian Smith MULLINS PD/MD: Bob Felbery DM/PD: JP Morgan PD/MD: Bill Moore
MD: Matt Stockman APD/MD: John McLain MD: Ellyn Qavey No Adds APD: Anne Verebely No Adds
No Adds 4 MARK HARRIS g JARS OF CLAY WUGN/Saginaw, Mi WGNV/Wausau, Wi 1 RAWSRVNT
BEBO NORMAN t/RICH PO/MD: Peler Brooks ) 5 1 JAPHIA LIFE e
i D: Poter ] MD: Todd Christopher
WCDRD oH 3 JARS OF CLAY WOLW/Traverse City, MI 15 NICOL SPONBERG : ‘S‘xgﬁi‘l\ﬁgﬁ
i ayton, PD/MD: Patrick Groane
!‘n‘:‘:‘m':‘q":'“' GA DM: Ksith Hamer ) 11 SELAH W/MELODIE WUFM/Columbus, OH | 1 SHEATINS
11 TODD AGNEW oD Erc Sohsson KNLB/Phoenix, AZ KCRN/San Angelo, TX LT B NAKCan 1 CRAIG NICE Vibe Radio Network/Satellite] 9 Total Reporters
11 SELAH W/MELODIE NS 15 Mol POMD: Mark Mohr LIS PO/MD: Chris Chicago
CRITTENDEN WMELOOIE APD: Steva Hayes e 1 CECE WINANS Did Not Report
10 NICOL SPONBERG CRITTENDEN 7 CECE WINANS 1 THONE Not Report,
7 POCKET FULL OF ROCKS LECARETRELL 7 LARNELLE HARRIS KFLT/Tucson, AZ 1 SALT m&sfsﬁfu’ﬁeﬁéﬂf T
WCIKElmira, NY DM: Joe Hill WMKL/Miami, FL N pringfield,
. PD: John Owens PD: Dawn Bumstead 18 PD: Rob Robbins ahoma City,
m’ﬁ:”c"'“g"' r'lL MD: Bruce Barrows KLVV/Ponca City, 0K KCFB/St. Cloud, MN MD: Bill Ronning LCLCIGU MD: Kelly Downing PO/MD: Brandon Rahbar
h: Olana Bermyma 12 PAUL COLMAN POMO: Tony Weir o ’ 26 PHILLIPS, CRAIG & DEAN No Adds No Adds
PO: John Hayden 11 JARS OF CLAY APD: Jersmy Louis 0 Sk ek
MD: Steve Hitier e MD: Chuck Heuberger
MARK HARRIS
No Adds 3 ANNETTE VRN J
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An Inside Look at CCR's
Hispanic Radio Division

One-on-one with Jim Lawson

““lear Channel’s commitment to the Latin market is evident
~ in the company’s many flips to Spanish-language formats.

And many of these flips are paying off. The company has been
the leader in the Latin Urban movement and has created an
empire of sorts with its Oldies La Preciosa Network.

Helping make things happen in this
areais VP/Programming, Hispanic Divi-
sion Jim Lawson, who took on the job in
September 2005, after having been OM of
KMGG/Denver. I talk to him this week
about CC’s success in Latin radio and
about what else the company has up its
sleeve.

It was big news when Clear Channel
announced plans to convert 20 to 25 of its
stations to Spanish-language formats.
And, by the looks of it, many more sta-
tions will be switching over.

“Our vision was and continues to be to

offer our markets a variety of high-quali-

ty Spanish-language
programming options
to help maximize their
ratings and revenue,”
Lawson says.

“We see 2006 as a
year that will see tre-
mendous growth in
CCR’s Hispanic divi-
sion. We're currently at
24 stations in various
formats, and I expect us to reach 35 to 40
by the end of the year.”

Looking To The Future

CCR introduced the first reggaetén-
based station, KLOL/Houston, and, lat-
er, three more, prompting other compa-
nies to debut reggaeton stations and lead-
ing to the creation of a new format, Latin
Urban. Later, it was the gold-based La
Preciosa that made headlines and gar-
nered ratings.

Looking to the future, are there other
new formats that may have potential?
“We do have other formats in develop-
ment at this time, but I can’t talk much
about them,” Lawson says. “I'll just say
that there are multiple formats targeting
18-34 and 25-54, both full Spanish and
bilingual, in development.

“We are also working on developing
existing formats that can be offered on
either a regional or national level.”

The Latin Urban boom happened in
2005 and has now slowed some. Are there
markets that don't yet have a Latin Ur-
ban station where the format could work?
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Jim Lawson

“The boom has settled a bit since [CCR
Sr. VP/Hispanic Radio] Alfredo Alonso
and CCR developed it,” Lawson says.

“We always look for markets where the
Latin Urban format could work, but a
unique set of circumstances must exist for
the format to grow to its full potential. We
are being a bit more selective about offer-
ing this product in 2006.”

La Preciosa’s Success

Meanwhile, La Preciosa is doing great.
The gold-based format has been intro-
duced in 17 markets so far. How does
Clear Channel determine which markets
are right for La Preciosa?

“We look at the existing competition
and the demographic makeup of the mar-
ket first,” says Lawson. “Then we look at
the diversity and background of the His-
panic population in that market to deter-
mine if La Preciosa is the right fit or if
another product we have might work.”

What does Lawson see as the secret to
La Preciosa’s success? “The success of La
Preciosa is twofold,” he says. “One, it
plays music that the Hispanic population
can relate to from their home countries,
and, two, the personalities are compel-
ling, treat the audience with respect and
offer useful information and content that
is not vulgar.”

La Preciosa operates as a network, and
while there are advantages to networks,
there are also disadvantages. “The advan-
tage is we are able to offer a very strong
air personality lineup, like Alex Lucas
and Victor Manuel Lujan, to markets that
could not normally attract or afford such
talent,” Lawson says.

“I guess the disadvantages of La Pre-
ciosa are the same as they are with any
network: growing pains and servicing
multiple markets every day to the high-
est level.”

More Diversity

With the success of the Oldies format,
the Contemporary format has lost sta-
tions. This is not good news for new pop
songs and ballads. Can Latin radio pros-
per with so many gold-based stations and
fewer and fewer Contemporary outlets?

” As the Latino population continues to

R

AND.. . ACTION! vaga & Mackie are seen here filming the video for their latest single, “Fuego,”

which features Tego Calderdn (c).

grow nationwide, you will see more diver-
sity in Spanish-language programming,”
says Lawson. “There will be a need for
new Contemporary stations, as well as
new variations of gold-based stations. I see
the different formats as targeting specific
lifestyles and offering strong personality
content in addition to the music.”

PDs seem to have less to say about
what gets on the air in their markets than
they used to, so who gets the credit or
blame for programming decisions these
days? “All programming decisions are
made at the local level or, in the case of
La Preciosa, by Alex Lucas in conjunction
with the local programming assistants,”
Lawson says.

“We see 2006 as a year
that will see tremendous
growth in CCR’s Hispanic
division. We’re currently at
24 stations in various
formats, and | expect us to
reach 35 to 40 by the end
of the year.”

Sl T AR L

”Alfredo Alonso and I act more as in-
house consultants, giving a global per-
spective.”

Alex Lucas has said that he doesn’t pro-
gram based on research and never has. In
a day and age when most companies rely
heavily on research, does CCR support
Lucas’ methods? “Each situation is differ-
ent, so there is no blanket policy when it
comes to research,” says Lawson.

“In the case of La Preciosa, Alex’s in-
stincts and results speak for themselves.
In other formats, we use research in vari-
ous forms to great success.”

The not-so-great aspect of research is that
songs don't get researched unless they have
created a buzz, and a buzz can't happen if
asong has not been on the air. Lawson says
that research is “a valuable tool that is one

www americanradiohistorv com

part of the equation when it comes to the
music we play on our stations.”

He continues, “We encourage our PDs
not to test a song too early in its life cycle
so they can get an accurate read on the
song.”

Cultural Differences

I've heard many times from non-Lati-
nos how different Latin radio is from En-
glish-language radio and how Latin jocks
always sound like they are excited about
something and screaming on the air.
That's a great example of cultural differ-
ences, and it doesn't stop there.

What else makes Latin radio tick? The
music? The DJs? Interaction with the com-
munity? Promotions? “All of the above,”
says Lawson.

“I would also add the passion of the
staff at each station or affiliate and the pas-
sion of the audience. We offer unique pro-
gramming at each station that the audi-
ence responds to. It's a lot of fun to watch
and be a part of.

“Latin listeners display a lot of passion
for their favorite stations and formats.
They also have fewer choices, so their
time spent listening is much higher than
the general market’s.

“Latin stations are now programming
more to specific audiences and demo-
graphics than in the past, similar to what
general-market stations have been doing
for quite some time.”

What about Lawson himself? Is he a fan
of Latin music? "I like all music, includ-
ing Spanish-language music, and have
since a very young age,” he says. “One
group that continues to be one of my per-
sonal favorites is The Gypsy Kings.”

What advice does Lawson have for
those who aspire to work in radio? “Get
involved in all aspects of a radio station,
and don’t limit yourself by format just
because it might be your personal favor-
ite,” he says.

”If you are in Spanish-language radio,
learn the English-language formats. If you
are in English-language radio, learn the
Spanish-language formats, especially if
you have a station in your cluster that has
a Spanish-language format. You will be
more valuable to your company than if
you only know or work with one format.”


www.americanradiohistory.com

present “DAME UN BESO”
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“TONY HAZE y SNAKA BLACK llegan
al reggaeton para ganar.”
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LATIN FORMATS

ne On One: KMW

ghat’s the hottest thing at Latin Urban, you ask? Look no :
further than KMW and their single “Diamond Girl.”

Activando is the trio’s first album, and it’s gearing up to be one of
the year’s best, with tracks featuring reggaetén mixed with bachata,
merengue, perico ripiao, vallenato and even cumbia. I spoke with
the band soon after they finished filming the video for “Diamond
Girl.” And in case you're wondering, the band’s name came from
the first initials of the members, Kevin, Manny and Wary.

R&R: Was the albuum concept your idea, or was
ita collaboration?

KMW: This album is full of everything and
willappeal to all sorts of tastes. It includes me-
rengue, vallenato, perico ripiao, cumbia and
many more musical styles. The album’s con-
cept was all us. We wanted to mix all those
sounds together with reggaeton and identify
KMW with those sounds.

R&R: “Diamond Girl” is doing really well on
the Latin Urban chart. Did you ever imagine the
song would have such an impact?

KMW: We knew that it was a great song and
that the ladies loved it when it was first released.
Usually, when artists remake a song, they do it
because they know it's going to be a hit again.
We did it because we like the song and because
we know the girls enjoy it. We figured we could
doitin a type of bachata reggaetdn, and it came
out better than we thought it would.

R&R: It's pretty impressive that the song is chart-
ing so well, because you're new artists and competi-
tion is tough.

KMW

KMW: We're very happy about it. Even
though this is a cover, we've had a great re-
sponse. As far as competition, we don’t worry
about it too much because there’s competition
in every other music genre as well. We always
say that this is a pretty huge cake and there’s
enough for everybody.

R&R: To be able to keep that piece of cake, you
have to bring something new and interesting to the
table. What do KMW offer?

KMW: The main thing we offer the public is
an album with lots to choose from that doesn't
sound like anything else out there. And we know
that everyone can enjoy it.
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R&R: How long have you been doing reggactdn,
and who are your influences?

KMW: Kevin and Wary have been singing for
about 10 years with other bands, and we have
been together about two years as KMW. Kevin
has been influenced by people like Vico C, a pi-
oneer in this movement. Wary has been influ-
enced by Vico C and LL Cool | and all those
other rappers from back in the day. Kevin and
Wary have also been influenced by salsa artists
like La Fania and Oscar D’ Leon. Manny's in-
fluences are Marc Anthony, Frankie ] and Luis
Fonsi. Because he’s the singer of the group, he
doesn’t rap. Those artists sing and women melt
for them, and that's what he likes.

R&R: Are you in full promotion mode now?

KMW: Yes, because the album came out
March 21. We're heading to Miami, Chicago,
Los Angeles and Texas. In L.A. we're going to
do Fiesta Broadway. This is the first time we've
played livein L.A., although we've been there
many times.

R&R: How did you hook up with Balboa Records,
a label that features mostly Regional Mexican mu-
sic?

KMW: Kevin had previously been in the band
Joselito, which was signed to Balboa. We were
attracted to the label because we already knew
them. It felt like a family, and it was easy to join
them again. We feel great because they've been
very supportive.

R&R: You just finished filming the video for “ Di-
amond Girl.” Tell me about it.

KMW: We shot it in Puerto Rico. It was a
great experience because we got all the warmth
of the island, the people, and we really hope
everyone enjoys it, especially everyone who has
supported the song.

R&R: What do you foresee for the band in the
future?

KMW: We want to reach as many people as
possible, and we want our music to be heard
around the world. We want to be recognized
for our music and leave our mark in the music
hall of fame. We want people to dance to and
enjoy our music.

R&R: What would you say to the radio stations
that have supported you?

KMW: A huge thank you to all the radio and
TV stations for their support. Thanks to “Lat-
ino 96.3" [KXOL/Los Angeles], La Kalle
[Univision Radio’s Latin Urban stations] and
every other media outlet because we wouldn't
be here without them.
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CONTEMPORARY
No Adds

REGIONAL MEXICAN

MONTU Y Duele (A.R.C)
TRUENO Es Por Ti (A.R.C)
BETO TERRAZAS Mi Gran Verdad /Sony BMG Norts)
FABIAN GOMEZ Chamaquita Linda (Sony BMG Norte)
LA CHIO Pan Y Queso (Sony BMG Norte)
SERGIO VEGA “EL SHAKA” Muchachita De Gjos Tristes (Sony BMG Norte)
VICTOR GARCIA Tu Olvido (Somy BMG Norte)

TROPICAL

BANOA GOROA A Las Mujeres Hay Que Mantenerlas Contentas (MF)
EDDIE SANTIAGO Falsa (MP)
JULIANA EI Hotel (MP)

ROCK/ALTERNATIVE
No Adds

LATIN URBAN

ADASSA Dejaré De Quererte (Universal)
LOS KOKOROTES Rotores (MP)
KULEBRA EI Azote (MP)

iQué Pasa Radio!

Just last week Control's “Viva EL Amor” (Univision) entered the Regional Mexican chart
at No. 18, and this week it's up 10 spots, to No. 8. Pesado’s “Tu Sombra” (Warner M.L.)
is up five, to No. 16, and Marco A. Solis’ “Cuatro Meses” (Fonovisa) is up eight, to No.
22. Three songs enter the chart: “Aliado Del Tiempo,” by Mariano Barba (Three Sound),
at No. 17; “Muchachita De Qjos Tristes,” by Sergio Vega “El Shaka” (Sony BMG Norte), at

No. 29; and “Naufrago En Mi Cama,” by Banda Los Elegidos (Fonovisa), at No. 30.

There are small moves at Contemporary, like “Adn Hay Algo,” by RBD (EMI Televisa),
moving up three positions, to No. 5; and “Ojos De Cielo,” by El Suefio De Morfeo
(Warner M.L.), up three, to No. 15. There are three entries to the chart: Belanova's “Me
Pregunto” (Universal M.L.), at No. 22; Noelia’s “Como Duele (Barrera Del Amor)” (EMI

Televisa), at No. 27; and Ricky Martin’s “It's Alright” (Columbia), at No. 30.

At Tropical, Michael Stuart’s “Mayor Que Yo" (Machete) is up five positions, to No. 5,
while Juanes’ “Lo Que Me Gusta A Mi” (Universal M.L.) is up six, to No. 8, and Ivy
Queen’s “Libertad” (La Calle) is up four, to No. 14. There are five entries to the chart:
“Se Le Ve,” by Andy Montaiiez f/Daddy Yankee, at No. 17 (SGZ/Univision); “Down,” by
Rakim & Ken-Y (Universal M.L.), at No. 23; “Por Una Mujer,” by Luis Fonsi (Universal
M.L), at No. 24; “Noche De Sexo,” by Wisin & Yandel f/Aventura (Machete), at No. 28;
and “No Es una Novela,” by Monchy & Alexandra (J&N), at No. 29.

There are slight movements at Latin Urban, too, like “Llamé Pa’ Verte,” by Wisin &
Yandel (Machete), moving up three positions, to No. 2; and “Machucando,” by Daddy
Yankee (Interscope), moving up five, to No. 12. Rakim & Ken-Y's “Down” enters the
chart at No. 29.

Report your adds every week and make things happen! The deadline is Tuesday at
noon PT.
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| TOP 10 ENGLISH-LANGUAGE SHOWS

TOP 10 SPANISH-LANGUAGE SHOWS

ON HISPANIC NETWORKS MOST WATCHED BY HISPANICS
1 Contra Viento Y Marea 1 American Ildol (Wed.)
2 Bailando Por Un Sueno 2 American Idol (Tues.)
3 Alborada I Grey’s Anatomy
4 Peregrina 4 WWE Smackdown!
5 Don Francisco Presenta &  Extreme Makeover Home Edition
& Cristina & The Loop, The Preview
7 Ver Para Creer 7  WWE Saturday Night Main Event
8 Aqui Y Ahora & George Lopez
& Casos De La Vida Real 9  Freddie
18 Sdb%do Gigante 10 American Inventor

March 13-19. Hispanics 2+. Source: Nielsen Media Research
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REGIONAL MEXICAN TOP 30
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March 24, 2006
ARTIST TITLE LABEL(S)
CONJUNTO PRIMAVERA Algo De Mi (Fonovisa)
LOS TIGRES DEL NORTE Seiior Locutor (Fonovisa)
INTOCABLE Contra Viento Y Marea (EM/ Televisa)
ALACRANES MUSICAL Si Yo Fuera Tu Amor Univision)
JENNI RIVERA De Contrabando (Fonovisa)
K-PAZ DE LA SIERRA Pero Te Vas A Arrepentir (Edimonsa/Disa)
EL CHAPO DE SINALOA Para Que Regreses (Disa/
CONTROL Viva El Amor (Univision) g
GRUPO MONTEZ DE DURANGO Légrimillas Tontas (Edimonsa/Disa,
LOS HOROSCOPOS DE DURANGO Cambiemos Los Papeles (Edimonsa/Disa)
BETO Y SUS CANARIOS Pensando En Ti (Edimonsa/Disa)
LOS HURACANES DEL NORTE Ya Vez (Es Dificil Olvidarnos) (Univision)
DIANA REYES Como Una Mariposa (Universal)
BANDA EL RECODO Hay Amor (Fonovisa)
BETO Y SUS CANARIOS No Puedo Olvidarte (Edimonsa/Disa)
PESADO Tu Sombra (Warner M.L.)
MARIANO BARBA Aliado Del Tiempo (7hree Sound)
EL PODER DEL NORTE La Otra (Disa/
LOS SIERRENOS Equivocacion [Disa)
PALOMO En La Pasion No Hay Palabras (Disa/
TONO Y FREDDY Morenita Labios Rojos /Disa)
MARCO ANTONIO SOLIS Cuatro Meses (Fonovisa)
LOS CUATES DE SINALOA Niiia Coqueta /Sony BMG Norte)
CONJUNTO ATARDECER Hoja En Blanco (Universall
GRACIELA BELTRAN Enséiiame A Olvidar (Univision)
PATRULLA 81 Ya No Puedo Olvidarte /Disa/
JOAN SEBASTIAN Nada Se Me Olvida (Balboa)
LOS HOROSCOPOS DE DURANGO Oiga (Edimonsa/Disa)
SERGI0 VEGA “EL SHAKA" Muchachita De Ojos Tristes (Sony BMG Norte)
BANDA LOS ELEGIDOS Naufrago En Mi Cama (Fonovisa)

TOTAL
PLAYS

1363
1063
1059
1032
962
927
894
829
781
716
698
670
664
638
506
483
478
468
468
457
446
445
435
432
414
407
402
360
353
n7

+/-
PLAYS

+67
+84
-76

-22
-34
-27
+350
-52
+129
-30
31
+63

-51
+26
+478
+1
-19
-82
+8
+93
+10
-26
141
-6
-45
-15
+60
+17

"
9
6
9
21
8
24
9

2
20

o O O W

I8

-

TOTAL STATIONS/
460
42/0
440
a0
3710
ain
36/0
an
35/0
3310
35/0
35/0
290
32/0
33i0
25/0
2810
21j0
2310
2710
2511
2210
20/0
210
28/0
2310
25/0
28/0
201
19/0

54 Regional Mexican reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the
airplay week of 3/12-3/18. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase
in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart unless a song has not yet reached the top 15. If after 20 weeks, the record
is not in the top 15 and has two consecutive weeks of decreased plays, the song is then categorized as recurrent. Most Added is the total number of new adds officially
reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with
the greatest week-to-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station

is assigned an AQGH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records.

K-PAZ DE LA SIERRA Mi Credo /Edimonsa/Disa)

TotAL | SERGIO VEGA “EL SHAKA™ Duefio De Ti /Sony BMG Norte)

MOST
PLA YED REC URREN TS ARTIST TITLE LABEL(S)
ARTIST TITLE LABEL(S) PLAYS
PESADO A Chillar A Otra Parte (Warner M.L) 472
BANDA L0S ELEGIDOS Fruta Prohibida (Forovisa/ 438
KUMBIA KINGS Na Na Na (Dulce Nifia) (EM/ Televisa) 425
PATRULLA 81 Eres Divina Disa/ 384

GRUPO INNOVACION Maiiana Que Ya No Esté Fonovisa/
LOS TEMERARIOS Por Tu Maldito Amor (Fonovisa/
ALEGRES DE LA SIERRA Asi Como Hoy (Viva Music/

EL CHAPO DE SINALOA Recostada En La Cama (Disa/

TOTAL
PLAYS

338
329
309
287
260
251

roweren[:3j

MEDIABASE
MOST ADDED’

ARTIST TITLE LABEL(S) ADDS
No Song Received More Than One Add This Week. 0
TOTAL
PLAY
ARTIST TITLE LABEL(S) INCREASE
MARIANO BARBA Aliado De! Tiempo (7hree Sound) +478
CONTROL Viva &l Amor (Univision/ +350

GRACIELA BELTRAN No Me Pregunten Por El {Univision) +147
LOS HOROSCOPOS... Cambiemos Los Papeles (Edimonsa/Disal +129

CUISILLOS La Basurita (Balboa) +124
RAFAEL MERCADANTE f/PATRULLA 81 Los Laureles Disa) +113
ANA BARBARA No Es Brujeria (Fonovisa) +97
LIBERACION Juntitos Los Dos (Disa/ +97
MARCO ANTONIO SOLIS Cuatro Meses fFonovisa/ +93
LOS TIGRES DEL NORTE Sefior Locutor (Fonovisa) +84
NEW & ACTIVE

LIDIA AVILA Cada Vez (Fonovisa)

Total Plays: 282, Total Stations: 15, Adds: 0

DJ KANE Es Tan Bello (EM/ Televisa)

Total Plays: 250, Total Stations: 13, Adds: 0

ZAINO Yo Fui El Primero (Fonovisa)

Total Plays: 239, Total Stations: 10, Adds: 0
CONJUNTO MATADOR Te Quise Olvidar Universal)
Total Plays: 232, Total Stations: 13, Adds: 0

DUELD Porque No Te Marchas (Univision/

Total Plays: 231, Total Stations: 12, Adds: 1
VICTOR GARCIA Tu Olvido (Sony BMG Norte)

Total Plays: 206, Total Stations: 7, Adds: 0

EL GUERO Y SU BANDA CENTENARIO Adids Amor /4.R.C.)
Total Plays: 200, Total Stations: 14, Adds: 1

Songs ranked by total plays

Station playlists for all R&R reporters are available
on the web at wyw. radipandrecords com.

*CONVENTION
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CHR/POP

w W

3 8 MARY J. BLIGE Be Without You (Geffen/

4 NATASHA BEDINGFIELD Unwritten (Epic/

1 3 NE-YO So Sick (Def Jam/IDJMG/

2 4 BEYONCE Check On it (Sony Urban/Columbia)

5 @ KELLY CLARKSON Walk Away (RCA/RMG)

7 @ RIHANNA SOS (Def Jam/IDJMG)

10 @ JAMESBLUNT You're Beautiful (Custard/Atlantic)

12 € SEANPAUL Temperature (VP/Atlantic)

93 &) CASCADA Everytime We Touch (Robbins/

6 10 FALLOUT BOY Dance, Dance /isiand//DJMG)

8 11 ALL-AMERICAN REJECTS Dirty Little Secret (Doghouse/lnterscope)
14 @ T-PAIN fIMIKE JONES |'m N Luv... Uive/Zomba Label Group/

11 13 NELLY Griliz (Derrty/Fo’ ReelfUniversal)

13 14 PUSSYCAT DOLLS Stickwitu A&M/Interscope)

17 @ STAIND Right Here /Flip/Atlantic)

15 16 CHRIS BROWN f)JUELZ SANTANA Run It (Jive/Zomba Label Group)

PINK Stupid Girls /LaFace/Zomba Label Group)

CHRIS BROWN Yo {(Excuse Me Miss) (Jive/Zomba L abel Group)
EMINEM fINATE DOGG Shake That (Shady/Aftermath/interscopel
PUSSYCAT DOLLS f/WILL.I.AM Beep (A&M/Interscope)
SAVING JANE Girl Next Door (Universal Republic/

NICKELBACK Savin’ Me (Roadrunner/IDJMG)

RN
S wo

NN N —_

539300000

22 BLACK EYED PEAS Pump it (A&Mj/interscope/

28 TEDDY GEIGER For You | Will {Confidence) (Columbia/Sony BMG)
27 JUELZ SANTANA There It Go... (Djplomat/Def Jam/IDJMG)

25 RAY J One Wish (Knockout/Sanctuary/

29 BO BICE The Real Thing (RCA/RMG/

30 SHAKIRA f/WYCLEF JEAN Hips Oon't Lie (Epic/

35 DANIEL POWTER Bad Day (Warner Bros.)

26 30 JAMIE FOXX fILUDACRIS Unpredictable (/RMG/

#1 MOST ADDED

DANIEL POWTER Bad Day /Wamer Bros.)

#1 MOST INCREASED PLAYS
SEAN PAUL Temperature (VP/Atiantic)

TOP S5 NEW & ACTIVE
GORILLAZ Dare (Vigi/
ANNA NALICK Breathe (2 AM) (Cokimbis)
KEYSHIA COLE Love (A&M/aterscape/
MARCOS HERNANDEZ The Way | Do Utrax/TVT)
BLACK EYED PEAS FIJACK JOHNSON Gone Going /A&Mnterscope)

CHR/POP begins on Page 25.

w W

1 ﬂ JAMES BLUNT You're Beautiful (Custard/Atlantic)

2 2 LIFEHOUSE You And Me (Geffen)

3 3 KELLY CLARKSON Because Of You (RCA/RMG)

6 @ KEITHURBAN Making Memories Of Us {Capitol/EMC)

5 &) DANIEL POWTER Bad Day (Warner Bros.)

7 @) MICHAEL BUBLE Save The Last Dance For Me //43/Reprise)

8 @@ ANNA NALICK Breathe (2 AM) [Columbia)

10 &) MARIAH CAREY We Belong Together //siand//0JMG)

9 9 SANTANA f/MICHELLE BRANCH |'m Feeling You (Arista/AMG)
12 10 LEANN RIMES Probably Wouldn't Be This Way (Curb/

11 11 EAGLES No More Cloudy Days /FRC)

13 12 D.W.T. Listen To Your Heart (Robbins/

15 FAITHHILLW/TIMMCGRAW Like WeNever Loved At Al (Wamer Bras./Curty)
16 ROB THOMAS Ever The Same /4t/antic)

17 CARRIE UNDERWOOD Some Hearts (Arista/

18 JORDAN KNIGHT Where Is Your Heart Tonight (T7ans Continental)
21 CHRIS RICE When Did You Fall {In Love With Me) (Columbia/iNG)
25 NATASHA BEDINGFIELD Unwritten /£pic/

19 19 GDO GDO DDLLS Better Days (Warner Bros.)

28 @ SHERYL CROW & STING Atways On Your Side /A&M/Interscope)

22 21 ENYA Amarantine (Reprise/

23 22 BARRY MANILOW Unchained Melody /Arista/

24 23 SHERYL CROW Good Is Good /A&M/Interscope)

26 24 GREEN DAY Wake Me Up When September Ends /Reprise/

27 NICKELBACK Photograph (Roadrunner/IDJMG/

29 TRAIN Cab [Columbia/

30 DIAN DIAZ Colour Everywhere (Strip City/

- HODTIE & THE BLOWFISH Get Out Of My Mind /Sneaky Long/Vanguard)
- CHICAGO Feel /Rhino/Warner Bros.)

- BDN JOVI Who Says You Can't Go Home fis/and//DJMG)

AC begins on Page 46.
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3 @) DEM FRANCHIZE BOYZ Lean Wit It, Rock Wit It (So So Def/Virgin)
1 2 MARY J. BLIGE Be Without You (Geffen/

2 3 CHRIS BROWN Yo (Excuse Me Miss) (Jive/Zomba Label Group)

4 4 T-PAINf/MIKE JONES I'm N Luv... (Jive/Zomba Label Group/

8 8 SEAN PAUL Temperature (VP/Atlantic/

7 BUBBA SPARXXX... Ms. New Booty (Purple Ribbon/Virgin/

5 7 NE-YO So Sick Def Jam//DJMG)

6 8 BEYONCE' Check On tt (Sony Urban/Columbia)

12 8 CHAMILLIONAIRE f/KRAYZIE BONE Ridin (Universal)

n KEYSHIA COLE Love (A&Mjinterscaope/

9 11 NELLY Grillz (Derrty/Fo’ ReelUniversal)

10 12 JAMIE FOXX fILUDACRIS Unpredictable (/RMG/

13 BOW WOW Fresh Azimiz (Sony Urban/Columbia)

14 E-40 Tell Me When To Go (Reprise/BME/
20 PAULWALL Girl (SwishaHouse/Asylum/Atlantic)

15 16 LIL ROB Bring Out The Freak In You (Upstairs/
21 @ RIHANNA SOS (Def Jam/IDJMG)

17 18 YING YANG TWINS & BUN B Git It /Rap-A-Lot/Asylum/TVT)
22 @ DADDY YANKEE Rompe (£/ Cartel/interscope)

18 20 EMINEM fiINATE DOGG Shake That (Shady/Aftermath/Interscope/
23 @ 60 CENT f/OLIVIA Best Friend (G-Unit/Interscope)

16 22 BUSTA RHYMES Touch It (Aftermath/Interscope/

19 23 LLCOOL J f/JENNIFER LOPEZ Control Myself (Def Jam/IDJMG/
26 T.1. What You Know (Grand Hustle/Atlantic)
27 NE-YO When You're Mad (Def Jam/IDJMG)
25 THREE 6 MAFIA Poppin’ My Collar (Sony Urban/Columbia)
28 LIL' JON & THE EASTSIDE BOYZ Snap Ya Fingers (TV/7/
24 28 KANYEWEST f/LUPE FIASCO Touch The Sky (Roc-A-Feba/Def JanvIDJMG/

CHRISTINA MILIAN f[YOUNG JEEZY Say | /Def Soul//DJMG)
FIELD MOB f/CIARA So What (OTF/Geffen)

POWERED{:} 4

MEDIABASE

URBAN

w W

1 1 DEM FRANCHIZE BOYZ Lean Wit it, Rock Wit It (So Se Def/Virgin/
3 Q KEYSHIA COLE Love (A&M/interscope)

2 3 CHRIS BROWN Yo (Excuse Me Miss) (Jive/Zomba Label Group)
4 4 NE-YO So Sick (Def Jam/IDJMG)

5 5 MARY J. BLIGE Be Without You (Geffen/

10 0 T.1. What You Know (Grand Hustle/Atlantic)

6 7 T-PAINfIMIKE JONES V'm N Luv... (Jive/Zomba Label Group)
7 8 BUSTA RHYMES Touchit (Aftermath/Interscope)

12 0 BUBBA SPARXXX... Ms. New Booty (Purple Ribbon/Virgin)

9 10 JAMIE FOXX fILUDACRIS Unpredictable (/RMG/

8 11 BEYONCE' Check On It (Sony Urban/Columbia/

THREE 6 MAFIA Poppin’ My Collar (Sony Urban/Columbia)

SEAN PAUL Temperature (VP/Atlantic)

JUVENILE Rodeo (At/antic/

AVANT 4 Minutes (Geffen/

NELLY Grillz (Derrty/Fo’ ReellUniversal)

KANYE WEST fILUPE FIASCO Touch The Sky fRoc-A-Fella/Def Jam/iDJMG/
50 CENT f{OLIVIA Best Friend (G-Unit/Interscope/

BOW WOW Fresh Azimiz (Sony Urban/Columbia)

KIRK FRANKLIN Looking... fFo Yo Soul/Gospo Centric/Zomba Label Group)
DAL Betcha Can't Do It Like Me /Dee Money/Asylum/Atlantic)
SHAWNNA Gettin' Some (D7P/Def Jam/IDJMG/

JUELZ SANTANA 0h Yes (aka Postman) (Djplomat/Def Jam/IDJMG/
JAGGED EDGE Good Luck Charm (Sony Urban/Columbia)

TYRA B. Still In Love (66&L/

LL COOL J f/JENNIFER LOPEZ Control Myself (Def Jam//DJMG)

N @ CHRISTINA MILIAN f[YOUNG JEEZY Say | {Def Soul//DJMG)

FAITH EVANS Tru Love (Capitol)

30 @ B.G. fIMANNIE FRESH Move Around (Chappa City/Koch)

PURPLE RIBBON ALLSTARS Body Rock (Purple Ribbon/ Virgin/
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37
#1 MOST ADDED
TOO SHORT Blow The Whistle (Short/ive/Zomba Label Group)

#1 MOST INCREASED PLAYS
CHAMILLIONAIRE FIKRAYZIE BONE Ridin (Universal)

TOP 5 NEW & ACTIVE
REMY MA Conceited (SAL/Universal
YUNG JOC Goin’ Down (Bad Boy/Atiantic)

DJ KHALED Hoka At Me (Terror Squad/Xoch/
SHAWNNA Gettin’ Some (DTP/Def Jam/IDJMG)
RICK ROSS Husthn’ (Sko--Skde/Def JanvIDJMG)

CHR/RHYTHMIC begins on Page 31.

HOT AC

W W

1 1 JAMES BLUNT You're Beautiful (Custard/Atlantic)

3 0 DANIEL POWTER Bad Day (Warner Bros.)

2 3 ROB THOMAS Ever The Same (At/antic)

4 4 NICKELBACK Photograph (Readrunner/IDJMG)

8 8 FRAY Over My Head (Cable Car) (Epic/

7 STAIND Right Here fFljp/Atlantic)

5 7 GOO GOO DOLLS Better Days (Warner Bros.)

n 0 NATASHA BEDINGFIELD Unwritten (Eprc/

6 9 KELLY CLARKSON Because Of You /RCA/RMG)/

12 @ BON JOVI Who Says You Can't Go Home (/sland//IDJMG)

9 11 LIFEHOUSE You And Me (Geffen/

13 8 KELLY CLARKSON Walk Away (RCA/RMG/

10 TRAIN Cab (Columbia)

14 14 FALL OUT BOY Sugar, We're Goin' Down (/sland//DJMG)

15 @ SHERYL CROW & STING Aiways On Your Side /A&M/interscope/
16 16 ALL-AMERICAN REJECTS Dirty Little Secret /Doghouse/Interscope/
17 8 COLDPLAY Talk (Capitol
20 KT TUNSTALL Biack Horse & The Cherry Tree {Relentless/Virgin/
18 19 SANTANA fiSTEVEN TYLER Just Feel Better (Arista/RMG/
21 8 JACK JOHNSON Upside Down /Brushfire/Universal Republic/
22 NICKELBACK Savin’ Me (Roadrunner/IDJMG)

19 22 INXS Pretty Vegas /Epic/
25 8 JEWEL Again And Again /Atiantic)
24 0.A.R. Love And Memories /Everfire/Laval
23 25 CARRIE UNDERWOOD Some Hearts /Arista/
30 @) HOOBASTANK If | Were You fisiand/IDJMG/
28 @) PINK Stupid Girls /LaFace/Zomba Label Group)
26 €@ SAVING JANE Girl Next Door fUniversal Republic)

27 €@ KEITH URBAN Making Memories Of Us (Caprtol/EMC)

32 €Y TEDDY GEIGER For You | Will (Confidence) (Columbia/Sony BMG/

AC begins on Page 46.

wwWw americanradiohistorv com

#1 MOST ADDED
RICK ROSS Husthn’ (Sko-N-Stide/ et Jam/IDJMG)

#1 MOST INCREASED PLAYS
T.1. What You Know /Grand Hustle/Atiantic)

TOP5 NEW & ACTIVE
PUSSYCAT DOLLS Stickwitu (A&M/nterscope/
DJ KHALED Holla At Me (Terrar Squad/Koch)
RAY J What | Need (Knockout/Sanctuary)
LUKE & Q My Tum (/RMG)
MARIAH CAREY Fly Like A Bird /Isiand/I0JMG)

URBAN begins on Page 34.

HIM Rip Out The Wings Of A Butterfly (Sire/Warner Bros.)
NICKELBACK Savin’ Me Roadrunner/|DJMG)

KORN Coming Undone /Virgin/

FLYLEAF V'm So Sick (Octone/RCA/RMG)

3 DOORS DOWN f/BOB SEGER Landing In London... (Universal Republic/
10 YEARS Through The Iris (Universal Republic)

w W
1 1 NICKELBACK Animals fRoadrunner//DJMG)
3 2 SHINEDOWN Save Me (Atlantic)
2 3 10 YEARS Wasteland (Universal Republic/
7 8 PEARL JAM World Wide Suicide L/RMG/
5 GDDSMACK Speak (Universal Republic)
4 6 SEETHER Remedy /Wind-Up/
6 7 AVENGED SEVENFOLD Bat Country (Warner Bros.)
8 8 FOOFIGHTERS DOA (RCA/RMG/
12 8 FOO FIGHTERS No Way Back (RCA/RMG)
n SHINEDOWN i Dare You /Atlantic/
9 11 AUDIOSLAVE Out Of Exile (Epic/interscopel
10 12 HINDER Get Stoned (Universal Republic)
13 13 DISTURBED Stricken (Reprise/
15 8 DISTURBED Just Stop (Regrise/
14 ROB ZOMBIE Foxy, Foxy fGeffen/Interscope)
16 16 DAVID GILMOUR On Anisland (Columbia/
19 8 SYSTEM OF A DOWN Lonely Day /American/Columbia)
22 BUCKCHERRY Crazy Bitch (ElevenSeven/
18 19 NINE INCH NAILS Every Day Is Exactly The Same finterscope/
20 8 MUDVAYNE Fall Into Sleep /Epic/
- STAIND Everything Changes /Flip/Atlantic/
17 22 TRAPT Waiting /Warner Bros.)
21 23 EVANS BLUE Cold (But I'm Still Here) /Pocket/Holywood)
26 @ SEETHER The Gift (Wind-Us/
%
%

ROCK begins on Page 54.
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1 ﬂ MARY J. BLIGE Be Without You (Geffen/

2 2 HEATHER HEADLEY In My Mind (RCA/RMG)

4 e ANTHONY HAMILTON Can't Let Go (So So Def/Zomba L abel Group)

3 4 JAMIEFOXXf/LUDACRIS Unpredictable (/AMG/

5 ISLEY BROTHERS f{R.ISLEY Just Came Here... (Def Souj/Def Jam/IDJMG)
6 KIRKFRANKLIN Looking... (Fo Yo Soul/Gospo Centric/ZombaLabel Group)
8 BRIAN MCKNIGHT Find Myself In You (Motown/Universal)

7 8 CHARLIE WILSON Magic (Jive/Zomba [ abel Group)

9 € ALICIAKEYS Unbreakable L/AMG/

10 10 FAITHEVANS TruLove (Capitol)

12 8 NE-YO So Sick (Def Jam/IDIMG)

16 URBAN MYSTIC | Refuse (SOBE/

11 13 ERIC BENET | Wanna Be Loved (Reprise/Warner Bros.)

17 8 TEENA MARIE Ooh Wee (Cash Money/Universal)

15 KEM Into You (Motown/Universal)

14 16 INOIA.ARIE | Am Not My Hair (Motown/Universal)

18 KEYSHIA COLE Love (A&Minterscope/

22 JEFF MAJORS fIKELLY PRICE God's Gift (Music One/Sony Urban)
ERIC BENET Pretty Baby (Friday/Reprise/Warner Bros.)

LYFE JENNINGS f/FANTASIA Hypothetically (Sony Urban/Columbia)
MARIAH CAREY Don't Forget About Us fisland/IDJMG)

GOAPELE First Love (Skyblaze/Sony Urban/Columbia)

EARTH, WIND & FIRE f/BRIAN MCKNIGHT To You (Sanctuary/SRG/
TAMAR f{PRINCE Beautiful, Loved And Blessed (Universal Republic)
OWELE Weekend Love (Virgin/

MELI'SA MORGAN | Remember (Orpheus/Luann)

FLOETRY Lay Down (Geffen/

LATOYA LONOON State Of My Heart (Peak/Concord)

MARIAH CAREY Fly Like A Bird (/sland/IDJMG/

RAHEEM OEVAUGHN You (Jive/Zomba Label Group)

~#1 MOST ADDED

DONELL JONES |'m Gonna Be (LaFace/Zomba Label Groug)

#1 MOST INCREASED PLAYS
NE-YO So Sick (Def JanyIDJMG)

TOP5 NEW & ACTIVE
PRINCE Black Sweat {Universal Republic/
YOLANOA AOAMS This Too Shall Pass (Atlantic/
KINORED THE FAMILY SOUL Woman First (Hidden Beach/
MARY MARY Heaven (Sony Urban/Columbis)
VAN HUNT Character (Capitol/

URBAN begins on Page 34.

ACTIVE ROCK

w W

1 GODSMACK Speak (Universal Republic/

4 MUOVAYNE Fall Into Sleep (Fpic/

6 SHINEBOWN | Dare You (At/antic)

5 DISTURBED Just Stop (Reprise/

2 5 NICKELBACK Animals (Roadrunner/IDJMG)
3 6 HINDER Get Stoned (Universal Republic)

8 EVANS BLUE Cold (But I'm Still Here) (Pocket/Hollywood)
] FOO FIGHTERS No Way Back (RCA/AMG)
14 PEARL JAM World Wide Suicide (/AMG)

7 10 10YEARS Wasteland (Universal Republic/

10 3 ROB ZOMBIE Foxy, Foxy (Geffen/Interscope/
BUCKCHERRY Crazy Bitch (ElevenSeven)
NINE INCH NAILS Every Day Is Exactly The Same (/interscope/
FLYLEAF I'm So Sick (Octone/RCA/RMG/
AVENGED SEVENFOLD Bat Country (Warner Bros.)
13 ) KORN Coming Undone (Virgin/

17 17 TRAPT Waiting (Warner Bros.)

15 18 KORN Twisted Transistor (Virgin)

21 HURT Rapture (Capitol)

22 SYSTEM OF A DOWN Lonely Day (American/Columbia)

24 SEETHER The Gift (Wind-Up/

23 22 NONPOINT Bullet With A Name (Bieler Brothers)

25 AVENGED SEVENFOLD Beast And The Harlot (Warner Bros.)
30 STAINO Everything Changes (Flig/Atlantic)

27 FAKTION Take it Ak Away (Roadrunner/IDJMG)

29 10 YEARS Through The Iris (Universal Republic/

kil NICKELBACK Savin' Me {Roadrunner/|DJMG/

28 28 COHEED AND CAMBRIA Welcome Home (Equal Vision/Columbia)

26 29 AUDIOSLAVE Out Of Exile (Epic/interscope)
33 @ SEVENDUST Failure (Winedark/78ros.)

#1 MOST ADDED

WOLFMOTHER Woman (Modular/Interscope)

#1 MOST INCREASED PLAYS
PEARL JAM World Wide Suicide (/AMG]

TOP5 NEW & ACTIVE
REVERY Popstar Wedding (Fvo/
HOOBASTANK If | Were You (lsland/IDJMG)
FIVE.BOLT.MAIN The Gift (Rock Ridge/
OEFAULT It Only Hurts (TV7)

BLUE OCTOBER Hate Me (Universal/

ROCK begins on Page 54.

THE BACK PAGES
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COUNTRY

w

2 RASCAL FLATTS What Hurts The Most (Lyric Street)

1 KENNY CHESNEY Living In Fast Forward (BNVA/

4 KEITH URBAN Tonight | Wanna Cry (Capitol)

3 JOSH TURNER Your Man (MCA/

5 MONTGOMERY GENTRY She Don’t Tell Me To (Columbia)

7 BLAKE SHELTON Nobody But Me (Warner Bros.)

8 BON JOVIW/J. NETTLES Who Says You Can’t Go Home (/s/and/iDJMG)
6 TOBY KEITH Get Drunk And Be Somebody (Show Dog Nashville/Universal)
10 BROOKS & OUNN Believe (Arista/

] SARA EVANS Cheatin’ (RCA/

n JACK INGRAM Wherever You Are (Big Machine/

13 JASON ALDEAN Why (BBA/

17 DIERKS BENTLEY Settle For A Slowdown (Capitol)

18 FAITH HILL The Lucky One (Warner Bros.)

16 LEANN RIMES Something’s Gotta Give (Asylum/Curb)

14 TRENT TOMLINSON Drunker Than Me (Lynic Street/

12 JAMEY JOHNSON The Dollar (BNA/

15 VAN ZANT Nobody Gonna Tell Me What To Do (Columbia/

18 JOE NICHOLS Size Matters (Someday} (Universal South/
20 SHEDAISY I'm Taking The Wheel {Lyric Street)
21 GEORGE STRAIT Seashores Df 0ld Mexico (MC4/
22 KEITH ANDERSON Every Time | Hear Your Name (Arista/
26 TIM MCGRAW When The Stars Go Blue (Curb/
25 PHIL VASSAR Last Day Of My Life (Arista/
24 CRAIG MORGAN | Got You (BBR)
23 26 T.YEARWOOO & G.BROOKS Love Will Always Win (Peari/Lyric Street)

29 @ GRETCHEN WILSON Politically Uncorrect (£pic/
27 28 ROCKIE LYNNE Lipstick (Universal South)
28 23 JO OEE MESSINA Not Going Down (Curb/
K1l @ GARY ALLAN Life Ain't Always Beautiful (MCA/

o #1MOST ADDED
BRAO PAISLEY The World (Arista/

#1 MOST INCREASED PLAYS

BRAD PAISLEY The World (Arista/

TOP5 NEW & ACTIVE
JOHN CORBETT Good To Go (Fun Bone/
LOST TRAILERS Chicken Fried (BNVA/
OANIELLE PECK Findin' A Good Man (Big Machine/
CLINT BLACK Drinkin’ Songs & Other Logic (Equity)
HOT APPLE PIE Easy Does It (MCA/

COUNTRY begins on Page 39.

ALTERNATIVE

wow

6 ﬂ PEARL JAM World Wide Suicide (./AMG/

1 2 NINE INCH NAILS Every Day Is Exactly The Same (/nterscape/
2 3 FALLOUT BOY Dance, Dance {/siand//DJMG/

4 o FOO FIGHTERS No Way Back (RCA/RMG/

3 5 10YEARS Wasteland (Universal Republic/

5 6 YELLOWCARD Lights And Sounds (Caprtoll

8 8 WHITE STRIPES The Denial Twist (7hird Man/V2)

10 SHE WANTS REVENGE Tear You Apart (Geffen/

7 9 WEEZER Perfect Situation (Geffen/

12 @ BLUE OCTOBER Hate Me (Universal)

8 11 GORILLAZ Dare (Virgin/

18 8 GODSMACK Speak (Universal Republic)

15 PANIC! AT THE DISCO The Only Difference... (Fueled By Ramen)
11 14 SYSTEM OF A DOWN Hypnotize (American/Columbia)

14 15 AVENGED SEVENFOLD Bat Country (Warner Bros.)

17 HAWTHORNE HEIGHTS Saying Sorry (Victory/

25 SYSTEM OF A DOWN Lonely Day (American/Columbial

18 DEATH CAB FOR CUTIE Crooked Teeth /At/antic/

13 19 MATISYAHU King Without A Crown (Or Music/Epic/

23 YEAH YEAH YEAHS Gold Lion (Dress Up/interscope/

24 HIM Rip Out The Wings Of A Butterfly (Sire/Warner Bros.)

26 SHINEDOWN | Dare You (Atlantic)

21 23 HARO-FI Cash Machine (Atlantic/

32 8 ARCTIC MONKEYS | Bet You Look Good On The Dancefloor (Domino/
27 ROB ZOMBIE Foxy, Foxy (Geffen/Interscope)

N
N
N
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COLOPLAY Tatk (Capitol)
HOOBASTANK if | Were You (/sland/IDJMG)
FLYLEAF ¥'m So Sick (Octone/RCA/RMG)
33 @ O0ISTURBED Just Stop (Reprise)
NICKELBACK Animals (Roadrunner/(DJMG)
#1 MOST ADDED
RACONTEURS Steady, As She Goes (7hird Man/V2)

#1 MOST INCREASED PLAYS
PEARL JAM World Wide Suicide (/MG

TOP5 NEW & ACTIVE
ROCK KILLS KIO Paralyzed (Fearless/Warner Bras./Reprise]
SEETHER The Gift (Wind-Up/
MORRISSEY You Have Killed Me (4ttack/Sanctuary/SRG)
WOLFMOTHER Woman (Modular/interscope/
RACONTEURS Steady, As She Goes (7hird Man/V2/
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ALTERNATIVE begins on Page 54.
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POWERED 3)J

MEDIABASE

SMOOTH JAZ2Z

RICHARD ELLIOT Mystique (Artizen/)
PAUL BROWN Winelight (GRP/VMG)
NILS Summer Nights (Baja/TSR)
BRIAN SIMPSON It's All Good (Rendezvous/
KIM WATERS Steppin’ Out (Shanachie)
NAJEE 2nd 2 None (Heads Up Internationall
RICK BRAUN Shining Star (Artizen/
BRIAN CULBERTSON Let's Get Started (GRP/YMG)
3 MARION MEADOWS Suede (Heads Up/
1 @ MICHAEL LINGTON Pacifica (Rendezvous/
CHRIS BOTTI f/JILL SCOTT Good Morning Heartache (Columbia)
12 8 3RD FORCE You Got It (Higher Octave/EMI)
KIRK WHALUM Whip Appeal (Rendezvous/
HERBIE HANCOCK f{JOHN MAYER Stitched Up (Hear Music/Vector)
EUGE GROOVE Get Em Goin' (Narada Jazz/EMI)
GREGG KARUKAS Show Me The Way (Trippin’ ‘N’ Rhythm)
PHILIPPE SAISSE TRIO Do It Again (Rendezvous/
H. HANCOCK f/C. AGUILERA A Song For You (Possibilities/Vector)
NICK COLIONNE Always Thinking Of You (Varada Jazz/FMI
RAMSEY LEWIS 0h Happy Day (Varada Jazz/EMI
RAUL MIDON [f You're Gonna Leave (Manhattan/EMC)
BEYONCE' Wishing On A Star (Sony Urban/Columbia)
26 CHRIS STANDRING | Can't Help Myselt (Trippin” ‘N’ Rhythm/
28 OONALO FAGEN H Gang (Reprise/
25 GERALO ALBRIGHT We Got The Groove (Peak/
24 26 ERIC OARIUS Steppin’ Up (Narada Jazz/EMI)
27 27 JONATHAN BUTLER Rio (Rendezvous/
28 28 STEVE COLE Spin (Narada Jazz/EMI)
- @ JANITA Enjoy The Silence (Lightyear/
— 30 WAYMANTISOALE Cruisin’ (Rendezvous/

#1 MOST ADDED

DAVIO PACK Biggest Part Of Me (Peak/Concord)

#1 MOST INCREASED PLAYS
STEVE OLIVER Good To Go /Kach/

TOP 5 NEW & ACTIVE
KEN NAVARRO Stoned Soul Picnic (Posttive/
PAMELA WILLIAMS Positive Vibe (Shanachie/
JASON MILES Sexual Healing (Varada Jazz/EMI/
RAY PARKER, JR. Mismalaya Beach (Raydio Music Group/
STEVE OLIVER Good To Go Kach/

SMOOTH JAZZ begins on Page 51.

TRIPLE A
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a JACK JOHNSON Upside Down (Brushfire/Universal Republic)
COLOPLAY Talk (Capito))

TRAIN Cab (Columbia)

U2 Original Of The Species (/nterscope/

BETH ORTON Conceived (Astralwerks/EMC)

SHAWN MULLINS Beautiful Wreck (Vanguard)

KT TUNSTALL Black Horse & The Cherry Tree (Relentless/Virgin/
DEATH CAB FOR CUTIE Crooked Teeth (At/antic/
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8 FRAY Over My Head (Cable Car) Fpic/

10 BEN HARPER Better Way (Virgin/

n SUBOUDES Papa Dukie & The Mud People /Back Porch/Narada/EMI/
12 OEATH CAB FOR CUTIE Soul Meets Body (At/antic/

14 OAVID GRAY Tell Me Something (Hospital Food) (/4 70/RCA/RMG)
13 GOO GOO DOLLS Better Days (Warner Bros.)

15 15 0.A.R. Love And Memories (Everfire/Laval

18 @ DAVID GILMOUR On An Island (Columbia)

16 17 SANTANAf{/LOS LONELY BOYS {Don’t WannaLose YourLove (Arista/AMG)
19 ) MAT KEARNEY Nothing Left To Lose (Aware/Columbia)

21 @) KT TUNSTALL Suddenly | See {Relentless/Virgin/

20 @) AUGUSTANA Boston (£pic/

17 21 FEIST Mushaboom (Cherry Tree/Interscope/

25 BRANDI CARLILE What Can | Say (Red ink/Columbia)

2 AQUALUNG Left Behind (Sightly Bigger/Red Ink/Columbia)

- JOHN BUTLER TRIO Betterman (Lava/Atlantic)

23 MICHAEL STIPE In The Sun (Warner Bros.)

NEIL YOUNG Far From Home (Reprise/

VAN MORRISON Playhouse (Lost Highway)

INXS Afterglow (Epic/

JEWEL Again And Again (Atlantic)

SUSAN TEDESCHI Evidence (Verve Forecast/VMG)

#1 MOST ADDED
ANIMAL LIBERATION ORCHESTRA Girl, | Wanna Lay You Down
(BrushfirefUniversal Repubkc)

#1 MOST INCREASED PLAYS

JOHN BUTLER TRIO Betterman (Lava/Atiantic/

TOP5 NEW & ACTIVE
MY MORNING JACKET Off The Record (ATO/RCA/RMG)
OONALO FAGEN H Gang (Reprise/
* LIVE The River (Fpic/
HOOBASTANK If | Were You (/sland/IDJMG)
LITTLE WILLIES Roll On (Milking Bul/EMC)
TRIPLE A begins on Page 60.
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BS Radio is responsible for some of the most exciting and challenging programming
on radio today, and President/Programming Rob Barnett oversees the company’s 179
radio stations while spearheading initiatives including talent recruitment and
development and integrating CBS Radio content with emerging technologies.
Along with helping to introduce and establish such new brands as “Jack” and
“Free-FM,” Barnett was very involved in the replacement of one of radio’s most high-profile
talents, Howard Stern.

Beginning his career: “I started as a college radio maniac at a station called WTDU,
which was in the basement of a dorm at Boston University. My college radio days took me to
internships at both WBCN/Boston and WCOZ/Boston, when that station was hitting home runs.
I had a great early education from some of the most experienced radio people around at the
time, and it was an incredible opportunity to get started in the business. I moved to WAAF/
Boston and went from a weekend all-nighter to Music Director to afternoons to PD.”

Joining CBS radio: "I had a two-part radio career, with a lot of other media in the middle.
I made a decision to get out of radio when other aspects of entertainment and communication
grabbed me, but radio was always my first love. I saw an opportunity in 2004 to re-enter this
business at a time of great change. I saw it as a unique opportunity to work with people who
were interested in creating new formats and new shows and
hiring new talent.”

Being promoted to President/Programming: “I was given
a great opportunity by Joel Hollander [CEO of CBS Radio] to
work with him to bring new energy to the company. In the span
of about a year we updated or changed formats at over 30 of our
stations. There was a 51% increase in 25-54 ratings between
2004 and 2005. We have made a lot of very rapid moves to bring
new energy into the company.”

His programming philosophy: "I started the job by
communicating three things to my co-workers: respect the past,
embrace change and co-create the future. Those three elements
are part of every decision we've made as a company. You can't
make new radio without respect and love for and an
understanding of what works in this business. There’s fear
connected to change. Many of us were brought up in families
where our grandparents had one job and our parents had one job.

“In radio we like to think that we have one job, but the
world we work in tends not to run that way. We have realized
that there has to be a very smart and calculated amount of risk
in order to win or to achieve something greater than what you
have currently. Those are the philosophies that have informed a
lot of what we've set out to do.”

Managing his time: “It’s a balancing act. We're currently
sitting on top of 179 radio stations, and we have a great team of
PDs and format captains and the ability to work with leaders
who manage a lot of large-scale projects on a daily basis.”

Long-term goals: “For me, it centers on the need to develop new talent and new
programming at all formats — Talk, music, Sports and News. We set out to make this company
a hothouse for talent. We have put over 30 new people into Talk formats just since October and
over 100 new air talents on our stations since the beginning of 2005.

"I see it as an ongoing process of working with our PDs to build or to identify and buy the
best talent we can find. We believe that the job of every individual radio station is to grow and
develop on- and off-air talent inside the building. In fact, we're going to be announcing a
talent-development system in the next few months.”

What catches his attention, from a talent standpoint: “The best way to find your way
to the airwaves is to have a specific idea, a specific target and a real goal in mind. Approaching
things generally and sending a resume to human resources doesn’t get you to the dance.
There’s a need for compelling and original ideas, and the people who can figure out how to
bring that forth are going to get noticed.”

Replacing Howard Stern: “He created a situation that led to a tremendous amount of
work for us, and no matter what we do, everyone’s going to carp about it. I saw the first 30-
day trends a year ago and said, No one ever talks about 30-day trends for anything, but they
are going to this time, because it’s Howard.

“I see people like Joel, Scott Herman and Don Bouloukas every day. They have way more
intelligence and way more experience than I do, and we all knew that this is exactly what was
going to happen. For some reason it seems to have freaked a lot of people out. It's not fun, but
it’s going to pass, and it’s all about moving forward. You don't replace that guy. The number of
phone calls we got when his job opened up was shockingly small — what does that tell you?”
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ROB BARNETT

President/Programming, CBS Radio

Biggest challenge: “I was inspired a few weeks ago by meeting Eric Schmidt, CEO of
Google. What I took away from the meeting was a mandate he set for the company where
each person was tasked to spend a significant portion of his or her work week on projects
that are not designed to go live for approximately four years. I asked myself how, as radio
professionals, we could possibly think that far ahead and avoid the thousands of small
distractions that get in the way of bigger-picture thinking.

“Could the radio example be to commit 45 or 60 minutes a week to working on
something that's not designed to hit the radio tomorrow, but six months or, God forbid, a year
from now? If we did that, and really put time into developing a better product instead of
crashing on the emergencies of the moment, would we have better radio stations?”

Measuring the success of his programming initiatives: “We made the decision at the
beginning of 2005 to dominate major formats that we believed had great upside for solid
business. We're actually two days away from the one-year anniversary of the launch of Jack’
in Los Angeles. That was a decision that was made over a long period of time by this
company, and the early success of the "Jack’ stations in Dallas and Los Angeles led us to
believe that this was a format that we could launch in many markets.

“The same thing was true when we looked at the road map and realized that we had a
unique success story with FM Talk that could also be developed
and spread into other major markets. These are the first two
examples of how we've worked as a cohesive, fast-moving unit, and
we expect that level of creation to continue in the new year.

“Every situation is different. With ‘Free-FM’ we set out to
dominate FM Talk in as many major markets as we could with an
effort that we believe wins big in 18 to 24 months. It takes
listeners time to fall in love with brand-new personalities; it’s not
an overnight thing. Our industry doesn’t work that way. A real
relationship between a radio station and its audience is something
that builds.”

Integrating radio with new technology: “A slow start has
morphed into a very active present where broadcasters are
realizing the need to spread exclusive and creative content
through as many new pipes and pathways as we can find.
There’s a need to figure out ways to be both Christopher
Columbus and Donald Trump when it comes to new technology.
That goes back to the necessity of devoting a portion of your
daily work life to building new pipes and pathways for
consumers.

“We've put a tremendous amount of investment into new
technology, and we have over 70 stations streaming online after a
very rapid rollout, including KROQ/Los Angeles. We've made a
significant contribution of both time and money to build these
new paths.”

State of radio: “We're at a very creative time. You can sense a
hunger from listeners, advertisers and the industry itself to embrace new ideas and co-create
change. It’s a very charged-up time for creative and smart businesspeople to be in this
industry.”

Career highlight: “I've done a lot of different things in my work life, and I would say
without a doubt that this job is the most exciting, challenging and stimulating job I've ever
had. I'm very fortunate to have this position at this particular time.”

Career disappointment: “I was heading up a startup company that made a run at a very
exciting technology, media and music play that seemed like the key to wonders, riches and
unending success. Unfortunately, like many startup companies, we ran out of cash.”

Favorite radio format: “FM Talk.”

Favorite television show: “My all-time favorite show was a tremendous creative
experience called Rotten TV, with Johnny Rotten.”

Favorite artist: "Definitely Bruce Springsteen.”

Favorite movie: “Wings of Desire.”

Favorite restaurant: “A little family Italian joint in Hoboken, NJ called Leo’s.”

Beverage of choice: “I'm a Diet Coke guy.”

Hobbies: “Collecting music, movies and hiking.”

E-mail address: “rob.barnett@cbsradio.com.”

Advice for broadcasters: “I would constantly reinforce these three ideas: respect the
past, embrace change and co-create the future. We held a programming conference at the tail
end of 2005 and themed the conference with a three-word phrase that I grabbed from a
former co-worker: Best ideas win. We try to constantly reinforce the need for our
programmers to invent and execute.”
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"The most compelling content on the radio is now heard
in New York, Los Angeles, Chicago, Philadelphia,

San Francisco, Seattle, Washington, Atlanta,
and over 230 other markets!”

...imagine yourself in front of the largest news- G}E j@ n
stand in the world, and suddenly every great rﬁ o) @

article you need jumps into your hands...

Music and Intelligence For Your Life

It's not a good show it's a great show.
In a world where we're swimming in a
sea of mediocrity, and most people are
just adding more waer, John's show is
a model of relevance and a show
designed to unde-stand its listeners.

Tim Moore, Managing Partner
Audience Development Group

Your show is better than Oprah and Dr. Phil
put together. - Amanda N., MT

...Music and Inteliigence for Your Life
is a safe haven fo- family listening.
« Children, men and women of all ages
7~ can gain something from the show.

adicIShovy,

igence For Your Life

esh

% Cover Story
=) ‘E I am heading into my senior year of
- college and I plan on putting your
K] stress and sleep advice into use every
N\ I
ﬁ Sl - Alesha D., ME

8y __More remarkable is that Tesh’s

| ’é five-hour show is on the air some-
== where in the United States during

‘ .
Lo« ddRRLE 4 N every day part - and on six differ-
N ent formats. The buzzword here

"Give us 20 minutes and is versatility, Chuck Tayler
we'll make you the smartest Billhoard Magazine
person in the room"

he

Your show gives me.the motivation
to try harder and keep on going.
Whether you are teaching me how
Affiliate Relations: Scott Meyers to stay fit, or tips on how to get

The TeshMedia Group ahead, your words are inspiring.
Your show coes the extra mile tc

888-548-8637 or 516-829-0964 scott@meyers.net pep peopie. Chip C.. SC

www.americanradiohistorv.com


www.americanradiohistory.com

R Y,
“MS NEW BOOTY”

EATURING YING YANG TWINS AND MR. COLLIPARK ;

1 JU AUdIE ° | B ) -
Anpr 3iTop]5]F 2 ' -
. l : L el i
' DI 1 BL : ; :
on 4l 2h -5':
UL adel| JI L 0 FOWer{R( ] )
JU | 0C KPWR N
1 Mg ) j R~
| 1UR
DD 40 | ading \ ik , 3
DS ANUE 10 [:m
00O F adeln IE * ‘ :
Pittshurgh] StALouis) R
" Fhoe : KHTS{San|Diego TTIYIEY

KHEIJAustin

-
.. . Hiid
— | Music o myspace”| T .
¥ AOLMUSIC CHOICE “ am{.gmm UNES
... #1 Music Video  #2 Music Video
is Week!
whooty.com and vdte for yo;gr‘f‘a\(orite booty now!!! " The Charm in stores April 4th. ;
A97Y.09M [ WL BUBBASPARXXX.MOM | WL VIRGINRACIRES.MM |
‘ EOBBY STAMPS FOR FRONT OFFICE ENTERTAINMENT | YING YANG TWINS APPEAR COURTESY OF TVT RECORDS :
©2006 VIRGIN RECORDS AMERICA, INC. »"J
fIt
e WWw._americanradiohistorv.com R - S e e



www.americanradiohistory.com

