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Chili Peppers Still Red Hot | @ Greater Media; Inc.
After being Most Added at all three Rock formats last : : ' ‘ ‘

week, Red Hot Chili Peppers’ “Dani California”
(Warner Bros.) stomped all over the charts this week, .
) debuting at No. 1* at y / Flﬂv Great YearS

Alternative, No. 2™ at ! The Bordes family’s Greater Media officially celebrated
Rock and No. 7* at ' 50 years in broadcasting on March 31. The company,
Active Rock. The track ¥ 1 which owns 19 stations in Boston, Detroit, Philadel-
also scored Most . phia and New Jersey, is a leader among privately
Increased Plays at owned broadcasting concerns. This week R&R salutes

Alternative, with +2,260; ”l”/” & ”[p’””“l Greater Media with a variety of columns focusing on
Active, with +1,209; and ® its history and stations, from Rock to News/Talk.

Rock, with +409. www.radioandrecords.com Pages 1, 10, 54.
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A MINUTE WORTH MILLIONS
Maria Bartiromo, CNBC producer/anchor and host of NBC's
"The Wall Street Journal Report with Maria Bartiromo,” brings
her financial insights and vitality fo this weekday radio
feature. From how to choose the best credit cards to the
best way to save for college or refinance your home,
Maria Bartiromo has a gift for breaking down

personal finance, making it easy enough for anyone
‘5"’ l: ] fo understand. Not only will she help listeners
53'.-’,!3!‘?!!!@”" ' reach their financial goals, but she'll also make

them love every step of the way!

Debuting May 1st Weekdays

:60-second feature with :60-second adjacency
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LATIN RADIO &
IMMIGRATION

{ This week thousands of people took
to the streets to protest an
immigration bill passed by the House
of Representatives and to demand
comprehensive immigration reform.
Latin Formats Editor Jackie Madrigal
reports on radio’s reaction.

See Page 70
USING MYSPACE

MySpace has 69 million members, and
280,000 new people join every day.
Many of your listeners visit the site and
have pages there, and more and more
stations and personalities are using
MySpace as a promotional tool. CHR/
Rhythmic Editor Darnella Dunham
talks to KKFR/Phoenix’s Karlie Hustle
about how to go about it.

1

| By Keith Berman
i B&R Associate Radio Editor

Olesen Upped To IDJMG
St. VP/Top 40 Promotion
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TEN YEARS AT 2100

It's been 10 years since Clear
Channel/New York Sr. VP/
Programming Tom Poleman
(pictured) took command of WHTZ
(Z100)/New York. He, along with Asst.
PD Sharon Dastur and MD Paul
“Cubby” Bryant, brought the station
back from the brink and put it into the
top five again. This week CHR/Pop Editor Kevin Carter
finds out how they did it. Page 22.

The three faces of AC: Page 46

Olesen said, “I look for-

Williams, Schurr Take New CC Roles

By Sarah Vance

F&R Staff Reporter
svance@radioandrecords.com

Clear Channel Sr. VP/Northeast Rob Will-
iams, who has been handling duties as interim

See Page 29

PAUL BROWN

Winelight {GRP/VMG)
2 CHR/POP

=< MARY J. BLIGE Be Without You (Geffen)

3, CHR/RHYTHMIC
* DEM FRANCHIZE BOYZ Lean Wit It (S0 So Det/Virgin)
= URBAN

| kberman@radioandrecords.com

The Island Def Jam Mu-
sic Group has elevated
Erik Olesen to Sr. VP/Top

' 40 Promotion. Olesen has

been VP/Promo-
tion for two years
and will continue to
be based in New
York and report to
IDJMG Exec. VP/
Promotion Greg |
Thompson.

“Erik has proven
himself to be an ex-
perienced and ver-
satile promotion
man whose resources and
contacts have enabled him
to lead his staff with great
effectiveness,” said Th-
ompson. “Island Def Jam is
fortunate to have such a
dedicated and driven ex-

Olesen

ward to coming to work
every day to make a differ-
ence for all of the artists on
Island Def Jam. I want to
thank [IDJMG Chairman]
L.A. Reid, [Def Jam
President/CEQ]
Shawn Carter, [Island
President] Steve
Bartels and Greg
Thompson for all of
@ their leadership and
guidance and for
having the vocation
and desire to bring
the best music in the
business to the mar-
ketplace while creating
great artists of integrity
and vision. This is an in-
credible opportunity for
me and my family to take
my career to the next
level.”

RN

New York Market Manager since Andy Rosen’s
departure in February, has officially been named
the company’s New York Sr. VP/Market Man-
ager, overseeing Classic Rock WAXQ, CHR/Pop [
WHTZ, CHR/Rhythmic WKTU, ACWLTW and | 5§
Urban WWPR in New York and Adult Standards —_—
WALK-AM and AC WALK-FM in Nassau-Suf-  "Villiams
folk. Concurrently, Clear Channel Sr. VP/Southeast Tom Schurr
has added responsibility for the Northeast region.

CC See Page 9

Crusham Official As CC/Miami RVP

Michael Crusham has officially been promoted
from Director/Sales to Regional VP/Market Manager
for Clear Channel's Miami cluster. He had been
serving in that role on an interim basis since 30-year
broadcast veteran Dave Ross exited in March 2006.

“Mike was the logical choice to step in and take
over on an interim basis, and now | am happy to be
able to make it official,” said Clear Channel Sr. VP/ \
Southeast & Northeast Regions Tom Schurr, to whom 8.4
Crusham reports. “Mike never missed a beat, even Crusham

“T.1. What You Know (Grand Hustle/Atlantic)

URBAN AC
? 'MARY J. BLIGE Be Without You (Geffen)

, GOSPEL - s

ecutive on the senior man-
agement team.”

OLESEN See Page 9

“ MARY MARY Yesterday (Sony Urban/Columbia)

= COUNTRY
“ RASCAL FLATTS What Hurts The Most (Lyric Street)

Roberts Assumes
Group PD Position
First Broadcasting

Radio programming veteran
John Roberts, well-known in
Dallas for his
time as PD of
Clear Channel’s
{ then-CHR KEGL,
has been named
. .1 Group PD of First
Broadcasting.

In the newly
created position,
Roberts will over-
see two Dallas
stations — Classic Country
KFXR and sign-on KMGS,
which will launch later this

A
= JAMES BLUNT You're Beautiful. (Custard/Atiantic)

2. HOT AC
3'm\mu POWTER Bad Day (Warner Bros.)

3 ROCK
PEARL JAM World Wide Suicide (/AMG)

ACTIVE ROCK
? GODSMACK Spezk (Universal Republic)

%ALTERHATIVE
RED HOT CHILI PEPPERS Dani California (Wamer Bros.)

3~'I'RIPLE A
J. JOHNSON Upside Down (Brushfire/Universal Republic)

%CHRISTIAN CHR
~ BARLOWGIRL | Need You... (Fervent/CurbyWarner Bros.)

& CHRISTIAN AC
' CHRIS TOMLIN How Great... (Sixsteps/Sparrow/EMI CMG)

CHRISTIAN ROCK
?‘“mscwtf Rise Up (SRE)

_CHRISTIAN INSPO
"WATERMARK Light Of The World (Rocketown)

Roberts

while wearing three hats at once. His leadership,
sales skills and management abilities are superb.”

Fifty Great Years
For Greater Media

The family-owned company focuses on the future

By Adam Jacobson

R&R Manaéemem/Marketmg/Sales Editor
ajacobson@radioandrecords.com

On March 31, 1956, Yale
University class of 1949
graduates Peter Bordes and
Joseph Rosenmiller founded a
Boston-based company that’s
still going strong today.

Going from own-
ing a single combo —
WESO-AM & FM/
Southbridge, MA — to
owning a group of 19 AM and
FM radio stations in Boston,
Detroit, Philadelphia and cen-
tral New Jersey; a printing
plant and a group of weekly
newspapers in New Jersey;
and several telecommunica-
tions towers throughout the

U.S., Greater Media has re-
mained a leader among pri-
vate, family-owned compa-
nies in the broadcast business.

Greater Media is now 50
years old, and although Peter
Bordes passed away in July
1999, his legacy lives on. “Iam

= Greater Media, Inc.

proud of the achievements of
our company over the past
years,” says Greater Media
Chairman John Bordes.

“My brother Peter wanted
the company to remain inde-
pendent and locally based.

See Page 12

CRUSHAM See Page 9

Moscowitz Named
President, WMG
Indie Label Group

Warner Music Group has
named Todd Moscowitz Presi-
dent of its newly
established Inde-
pendent Label
Group, consisting
of Asylum Rec- ['%
ords, which fea- |
tures urban and
rhythmic artists;
East West Records, L
a new rock-based Moscowitz
label; and Cordless
Recordings, WMG's new digital-
only label.

Moscowitz, who's been Presi-
dent of Asylum since 2004, will
continue reporting to WEA Corp.
President/CEO John Esposito
and will work out of the com-
pany’s New York offices. East
West President Fred Feldman and

MOSCOWITZ See Page 9

& REGIONAL MEXICAN : ;
17 CONJUNTO PRIMAVERA Algo De Mi (Fonovisa) Sprmgd with a Talk-based tf(’rmat
— anda assume corpora e pro—
». SPANISH CONTEMPORARY . 2 )
 JUANES Lo Que Me Gusta A Mi (Universal) gramming duties in which he
TRUPI CAL will interact with the company’s
MARC ANTHONY Tu Amor Me Hace Bien (Sony BMG) {/‘\)/ga;,mat“?] ge[r)“ce“é &= aT:S ;?‘
S lng on, 7 mncinnati,
LATIN URBAN
OAPDY YéNKEE Rompe (£l (,jarteVIntersqape) ROBERTS See Page 9
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"Success follows
those who make
the greatest

contributions.”

Greater Media would like
to thank everyone who has
contributed to our 50 years

of broadcast excellence.

Greater Media, Inc.
Celebrating 50 Years
in Broadcasting

a family-owned company

www.americanradiohistorv.com


www.americanradiohistory.com

y 2006

NEWS & FEATURES

Radio Business 4
Management/
Marketing/Sales
Street Talk

12
15

Opportunities 76
Marketplace 77
Publisher’s Profile 80

FORMAT SECTIONS

MNews/Talk/Sports
CHR/Pop
CHR/Rhythmic
Urban

Country

AC

Smooth Jazz
Rock Formats
Triple A
Americana
Christian
Latin Formats

< TheBackPages78

‘Lite” Leads Again In Revenue Race
KROQ closes the gap; CBS Radio/L.A. is top cluster

By Adam Jacohson

R&R Management/Marketing/Sales Editor
ajacobson@radioandrecords.com

Clear Channel AC WLTW/
New York — a perennial leader in
Gotham’s Arbitron race — has
taken another crown in the battle
of the billers.

The station, known to listeners
as “106.7 Lite FM,” repeated its
2004 performance in 2005 by fin-
ishing in first place among
America’s biggest-billing radio
stations, BIAfn reports. WLTW
saw $68.3 million in revenue dur-
ing 2005, down slightly from the
$70.2 million in estimated station
revenue seen the previous year.

CBS Radio Alternative KROQ/
Los Angeles rolled into second
place after a huge revenue gain of
11.6%, improving its billing from
$60.6 million to $67.6 million in
2005. The sizable gain outpaced
the L.A. radio market (which saw
a healthy 4% gain) and far outdis-
tanced the industry’s overall
growth of 0.5%.

“While KROQ has generally
held steady in the size of the au-
dience it attracts, it has been more
innovative in drawing local and
national advertisers with its siz-
able young demographic group
that listens to the station’s Alter-

native format,” BIAfn VP Mark
Fratrik said.

KROQ swapped places with
CBS’s News WINS/New York,
which slipped to third place with
estimated 2005 billing of $60.8
million. However, WINS im-
proved on its 2004 estimated sta-
tion revenue by $200,000.

The overall top 10 for radio-sta-
tion billing in 2005 saw little
change from 2004, although Tri-
bune News/Talk WGN/Chicago
took the 10th spot as Clear Chan-
nel AC KOST/L.A. dipped from
No. 10 to No. 12.

Fratrik said, “The lackluster ra-
dio business environment in 2005
did not allow for any major shifts
in the lincup of the top 10-grossing
radio stations. Even if a station
generated substantial improve-
ments in its ratings, its ability to
quickly turn those larger audi-
ences into significantly larger rev-
enue was made more difficult
because advertisers are lukewarm
on radio overall.”

For the first time, BIAfn also
calculated the top 10-grossing lo-
cal radio clusters. CBS Radio/Los
Angeles was the No. 1 revenue
cluster in 2005.

REVENUE See Page 7

Top 10 Billing Stations

Rank Rank  Calls/Market Owner Est. '05 Revs.
2005 2004 (in millions)
1 1 WLTW/New York Clear Channel $68.3
2 3 KROQ/Los Angeles CBS Radio $67.6
3 2 WINS/New York CBS Radio $60.8
4 4 KFlVLos Angeles Clear Channel $59.3
5 5 KPWR/Los Angeles Emmis $57.9
6 6 WCBS-AM/New York CBS Radio $57.2
7 8 WFAN/New York CBS Radio $54.0
8 7 KIIS/Los Angeles Clear Channel $52.8
9 9 WXRK/New York" CBS Radio $52.5

10 12 WGN-AM/Chicago Tribune $52.4

* Became WFNY (Talkk) in January

Source: BIAfn

By Kevin Carter

R&R CHR/Pop Editor
kearter@radioandrecords.com

Friends and colleagues are
still coming to grips with the
sudden passing of veteran pro-
grammer and consultant Dan
Kieley, who suffered a massive
heart attack and died April 9 at
his home in Dallas. He was 51.
Kieley was doing one of his fa-
vorite things in life when he
died: watching the Masters golf
tournament with his son, Joe.

Kieley is best-known for his
programming successes at
KDWB/Minneapolis, from
1995 to 1997, and KIIS-FM/Los
Angeles, from 1997 to 2001. He
also worked at WLUM/Mil-
waukee and KQKQ/Omaha
and was Marketing Director of
WBBM-FM/ Chicago.

His last full-time program-
ming gig was at KRBV /Dallas,
which he left in 2004. Shortly

dustry Mourns As Kieley Passes

Dan Kieley (1) and his son, Joe (r), flank recording artist Rob Thomas in 2003.

wk

thereafter Kieley, son Joe and fel-
low Dallas programmer Garry
Leigh teamed up to form Snafu
Consulting.

KDWB PD Rob Morris was
the station’s Asst. PD/MD un-
der Kieley from May 1995 to
June 1997. “Kiels was an incred-
ible, passionate and legendary
programmer,” Morris told R&R.
“Dan’s radio stations always
dominated the market and
made competitors take notice.

“He made many, many friends
in this business and in life, and
he left us way, way too soon. My
heart goes out to his family —
especially his son, Joe.”

ABC Radio/Minneapolis
President/GM Marc Kalman
was GM of KDWB when Kieley
was PD. He shared his thoughts:
“Dan Kieley was a real person
— real in so many different

KIELEY See Page 7

Taylor Tukes WBNS/Columbus PD Post

Jay Taylor has been appointed
PD of RadiOhio Hot AC WBNS
(Mix 97.1)/Columbus, OH, effec-
tive May 1. He comes from the
Regional Director/Operations
post at Triad /Mississippi Media’s
Biloxi, MS cluster and has also
programmed KITS/San Francisco
and the now-defunct KOME/San
Jose.

“Fm really looking forward to
making the move with my family
up to Columbus,” Taylor told
R&R. “I'm joining a great com-
pany and a station with amazing
talent and depth. To have the abil-
ity to pull from [RadiOhio] VP/

GM Dave Van Stone’s experience
and vision is huge.

“What a great opportunity
WABNS has in the market, and the
challenge is to bring it all together.
I feel that success is looming in
our faces and that we have the re-
sources to build a dynamic and
successful franchise. [ can’t wait!”

Taylor will replace Jeff Ballen-
tine, who has resigned after five
years as WBNS PD but will stay
through the end of the month.
“I'm going to take some time off,”
Ballentine told R&R. “I'll do some
work with an Internet startup
company.”

things during Monday's march in New York, which was part of the National Day
of Action for Immigration Justice. Katersky is interviewing one of the tens of
thousands of participants in the march, which was co-sponsored by WPAT
(Amor 93.1)/New York.

wwWw.americanradiohistorv.com

Red Zebra Numes
Castleberry To VP/
Operations Post

Tod Castleberry has joined Red
Zebra Broadcasting as VP/Op-
erations. Red Zebra is the recently
launched broadcast venture
formed by Washington Redskins
owner Daniel Snyder and headed
by veteran broadcast executive
Bennett Zier.

“Tod Castleberry brings a
wealth of operations and pro-
gramming knowledge to Red Ze-
bra,” said Zier. “His Sports pro-
gramming experience will be a
terrific asset as we build program-
ming for our network of stations
and properties.”

Castleberry joins Red Zebra af-
ter a 14-year stint at crosstown
Clear Channel Sports WTEM/
Washington, where he and Zier
previously worked together.
Castleberry joined DC’s only
Sports radio station when it
debuted in 1992 and was its pro-
grammer until his departure ear-
lier this year.

In his new job Castleberry will
oversee programming, produc-
tion and operations for all Red
Zebra Broadcasting properties
and for the Redskins Radio Net-
work. Red Zebra Broadcasting
will be the broadcast home of the
NFL Redskins, with the company
managing the broadcast rights to

CASTLEBERRY See Page 7

Bonneville Names
West PD 0f KSFI
In Salt Lake City

Bill West has been named PD
of Bonneville AC KSFI (FM 100)/
Salt Lake City. He T
replaces Dain Craig,
who exited in Feb- | e
ruary to become | Ed
PD of Cox Radio
’80s KHPT/Hous- |
ton.

West spent the |
past two years as =
PD of Sandusky’s
AC KLSY/Seattle.
He programmed WZYP/Hunts-
ville, AL from 1997 to 2004 and
hosted a midday show at KLDE/
Houston from 1991 to 1994.

“We are truly excited to have
Bill join our FM 100 staff in this
very key position,” said Bonne-
ville/Salt Lake City VP/News &
Programming Rod Arquette, to
whom West reports. “His singu-
lar talents, vision and remarkable
professionalism will be terrific as-
sets in helping FM 100 main its
market-leading position as we
work together to make a great sta-
tion even better.”

West said, “This is an exciting
opportunity to be a part of a great
broadcasting company and the
team leader for FM 100. The
station’s heritage, brand loyalty,
personalities and community in-
volvement make it one of the pre-

West

| mier AC stations in the country. I

look forward to continuing stc-

w1 | cess in Salt Lake City.”

April 14, 2006 Radio & Records ® 3
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Rock Listeners Open To
Buying HD Receivers?

KRR RADIO BUSINESS

Jacobs study shows more than one-third likely to buy

By Brida Connolly

R&R Technology Editor
beonnolly@radioandrecords.com

acobs Media recently conducted an online survey of more
than 25,000 listeners to Rock, Active Rock, Classic Rock
and Alternative stations and found that 37% said they’d be
very or somewhat likely to purchase an HD Radio at a price
point of about $300 after being told about HD's basic fea-

tures.

Breaking down the numbers, 41%
of Rock listeners, 34% of Alt fans and
34% of Classic Rock listeners said
they’d be very or somewhat likely
to buy an HD Radio.

Forty-two percent of men were
likely to buy an HD-equipped tun-
er, as opposed to 28% of women, but
ages split evenly: Thirty-seven per-
cent of both 18-34s and 25-54s said
they’re very or somewhat likely to
buy an HD receiver.

Among those who claimed to be
aware of HD Radio, 46% are likely
to buy, along with 51% of those who

consider themselves “early adopt-
ers” of technology.

Those who claimed tamiliarity
with HD Radio — just 18% of the
sample — were asked four true-or-
talse questions to see if they really
understood the technology. Their
responses were accurate about 57%
of the time. Males and early adopt-
ers were more likely, Jacobs said, “to
have the clearest pictures about HD
Radio.”

Greater Media’s Active Rock
WRIF and Classic Rock WCSX in
Detroit both started streaming in

July 2005. Each station has an HD
channel that streams on its website,
so Jacobs broke out listeners to those
stations and found that 50% of the
listeners from the WRIF and WCSX
databases were aware of HD tech-
nology.

Jacobs said, “Since both stations
had been promoting HD Radio for
just over six months when our sur-
vey was taken [in February], aware-
ness was swift.”

But WRIF and WCSX listeners
didn’t do any better on the four-
question HD Radio quiz than the
general pool of respondents. Said
Jacobs, “That leads us to conclude
that the industry has much work
ahead in educating consumers
about the specific benetits of HD

Radio.”
JACOBS See Page 6

Delivering laughs to the real stand up guys.

For over 50 years, Armed Forces Entertainment has helped deliver faughs to
America’s real stand-up guys. When you tour through Armed Forceg Entertainment,
you'll gain unprecedented exposure 1o a loyal audience of over 500,000 troops and

the satisfaction of knowing you stood up for America’s finest. For more
information on touring, visit www.armedforcesentertainment.com.

ARMED
FORCER
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WHERE STARS EARN THEIR STRIPES
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Analyst: CC Made Sacrifice, Now Poised To Reap Profits

ithough the radio industry is in a financial funk, with no or slow

revenue growth, Clear Channel is “in an envious position be-
cause [it] sacrificed some things, recognizing the state of the radio
industry,” Stanford Financial Group's Frederick Moran told the San
Antonio Business Journal Monday.

The Boca Raton, FL media analyst believes one of those sacri-
fices, Clear Channel’s “Less Is More” inventory-reduction campaign,
is working and may allow CC to increase spot fees while competi-
tors are being forced to cut their advertising rates. Moran predicts
Clear Channel could see a 3% to 4% boost in station revenue in
Q1 as most of the radio industry remains flat.

In the same article, BIA VP Mark Fratrik said one way radio can
grow is by attracting younger listeners with new formats and mul-
tiple distribution platforms. He added, “"Radio needs to demonstrate
its effectiveness as an advertising medium.”

Analyst: March Commercial Time Down 6%
arris Nesbitt analyst Lee Westerfield’'s monthly “Radio Airtime
Monitor” report for March showed that radio commercial time
dipped 5.9% during the month, to 10.4 minutes per hour. While
Westerfield said that's “an improvement from the 7%-10% declines
in recent months,” he does not believe it signals an upturn in over-
all radio advertising growth.

Westertfield said, "We continue to anticipate a recovery in radio
advertising growth of 3%-5% no sooner than August through No-
vember, based on an influx of political ads and comparatively easy
commercial-spot-reduction comps during Q3 and Q4 2005.”

His data suggests that the near-term likelihood of “modest down-
side Q1 revenue surprises” exists for such companies as Emmis
and Entercom. “In earlier guidance, and after experiencing soft Janu-
ary and early-February ad sales, several radio groups had placed

Continued on Page 6

Spitzer To Return Donations
From Music Companies

Report: CC seeks deal in FCC payola probe

By Jeffrey Yorke

R&R Washingten Bureau
Jyorke@radioandrecords com

ew York State Attorney General Eliot Spitzer last week
agreed to return $35,000 in contributions his guberna-
torial campaign received from executives linked to two record
companies Spitzer’s office has investigated for possible pay-
ola violations involving radio companies with stations in the

Empire State.

According toan article in the New
York Post, Spitzer, who is the Demo-
cratic candidate for governor in New
York, in September 2005 accepted a
$25,000 donation from Paul Fri-
bourg, who sits on the supervisory
board of Universal Music Group par-
ent Vivendi Universal.

Another $10,000 was donated to
Spitzer’s campaign in November
2005 by Richard Sarnoff, whossits on
the board of Sony BMG parent Ber-
telsmann AG.

Sony BMG recently reached a set-
tlement in Spitzer’s payola probe,
while UMG is still under investiga-
tion. Spitzer campaign spokeswom-
an Christine Anderson said the two
donations had slipped through the
vetting process.

Meanwhile, in an interview last
week with the San Antonio Express-
News, Clear Channel chief legal ad-
viser Andrew Levinsaid his compa-
ny has offered the FCC $1 miltion to
end the agency’s ongoing payola in-
vestigation. He said CC wishes to
settle the 8-month-old investigation

into whether some of its employees
took illegal payments from record
companies to increase the airplay of
certain songs.

“We're willing to pay a reason-
able amount to put this matter be-
hind us,” Levin said. “We want to
go back to focusing on our business
and not on ancient history.”

During a March press briefing in
Washington, FCC Chairman Kevin
Martin confirmed that investigators
from his agency’s Enforcement Bu-
reau have been in discussions with
representatives from Clear Channel,
CBS Radio, Entercom and Citadel as
part of the payola probe.

An FCC official reconfirmed to
R&R last week that discussions have
been going on, but the individual de-
clined to indicate how the talks have
progressed or whether hard num-
bers for penalties have been agreed
upon.

According to the Express-News,
Levin said Clear Channel has coop-
erated with both probes, having

SPITZER See Page &
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Jacobs
Continued from Page 4
Jacobs pointed out that, as an on-
line poll of station-database mem-
bers, this poll “cannot replicate all
radio listeners, or even Rock radio
listeners,” and the results reflect
only those who chose to participate.

Retailers Debut HD
Radio Campaign

Retailers Tweeter, Crutchfield and
ABC Warehouse this week debuted
aggressive campaigns to promote
HD Radio, including in-store and
point-of-purchase marketing, staff
training and customized commer-
cials running on HD Digital Radio
Alliance member radio stations.

The retail effort coincides with the
second wave of the HD Digital Ra-
dio Alliance’s $200 million on-air ad-
vertising campaign, which will
prominently feature the three retail-
ers. The commercials can be heard
atwwiw.hdradio.com/press_room.php.

Tweeter is carrying HD receivers
in all of its markets, while ABC
Warehouse, which has stores in
Michigan, Indiana and Ohio, will
carry HD products in multiple mar-
kets, including Detroit.

The receivers will continue to be
available through the Crutchfield cat-
alog and website as Crutchfield ex-
pands its commitment to the format
with Spanish-language information
on HD and added sales training.

Clear Channel’s Creative Servic-
es Group has introduced a series of
radio spots promoting HD Radio
with the tagline “Are you def yet?”
AlIHD Digital Radio Alliance mem-
ber companies can access the spots,
which are ready to air on Rock,
CHR, News/Talk, AC and Urban

Continued from Page 4

stations. Sample spots can be heard
at www.areyoudefyet.com.

The HD Digital Radio Alliance is
a joint initiative of radio broadcast-
ers designed to accelerate the rollout
of HDRadio. Members include ABC
Radio (in Los Angeles and Minne-
apolis), Beasley Broadcast Group,
Bonneville International, CBS Ra-
dio, Citadel Broadcasting, Clear
Channel Radio, Cumulus, Emmis
Communications, Entercom, Great-
er Media and Susquehanna.

Study: Options Cutting Into XM,
Sirius TSL

According to the latest findings of
a multiyear study from Bridge Rat-
ings, AM and FM radio stations con-
tinue to see time spent listening de-
clines year-over-year. However, a
multitude of entertainment options
are now affecting satellite radio’s
weekly TSL, the research company
has found.

“For the first time, we are seeing
satellite radio consumers who have
been subscribers for longer than six
months actually spending less time
than they were six months ago with
their satellite service of choice,”
Bridge Ratings President Dave Van
Dyke said.

Among Bridge panelists, satellite
radio TSLin Q22005 was 16 hours per
week. During Q1 2006, weekly TSL for
satellite radio dipped to 12.6 hours.

Bridge panelists” weekly TSL to
traditional radio in Q1 2006 was 18
hours, 45 minutes, down from 19
hours, 15 minutes in Q2 2005. Inter-
net radio weekly TSL in Q1 2006 was
17 hours, down 30 minutes from Q2
2005.

Weekly TSL to music over a per-
sonal MP3 player in Q1 2006 was 12
hours, 45 minutes, up 30 minutes
from Q2 2005, leading Bridge to con-
clude that use of other media is
eroding not only AM and FM TSL,
but also that of XM and Sirius.

“Terrestrial audience erosion to
alternative audio entertainment
continues to occur in young demo-
graphics,” Bridge said in its report,
issued April 6. “Podcasting is begin-
ning to siphon listening, and MP3-
device usage can consume as much
as 80% of a radio user’s audio en-
tertainment during initial owner-
ship weeks and months.”

But, as happens for any new tech-
nology, the “novelty” phase of own-
ing an MI’3 player has been shown
to wear off between six and eight
months of ownership as “fatigue”
sets in and usage levels moderate.

Bridge surveyed 6,000 people 12
years of age and older in Los Ange-
les, Phoenix, Chicago, Nashville,
Boston and West Palm Beach

Additional reporting by Adam ]acob-
son.

Spitzer
Continued from Page 4
turned over thousands of pages of
documents.
The FCC’s investigation was

launched after FCC Commissioner
Jonathan Adelstein became alarmed

by the size of the payola probe being
conducted by Spitzer. Adelstein is re-
portedly unhappy with the amounts
the radio companies are offering to
pay and wants to up the ante.

Additional reporting by Kevin Cart-
er.

greater onus on growth solidifying in March,” he said. “For that reason, we affirm our cautionary invest-
ment stance, encourage investors to remain on the sidelines and anticipate 10%-15% further downside in

radio-sector equity.”

Although Clear Channel reduced commercial time by 6.2% — *

unnervingly” more than Westerfield had

anticipated, he said — Westerfield believes the company will repeat the performance it saw in Q4 2005.
CC's 15-second and shorter spots are not factored in to the “Radio Airtime Monitor,” but the “Monitor”
showed 30-second spots up 16.4% and accounting for 17.1% of CC'’s total time in March — consistent
with results seen for the last five months. Morning drivetime inventory was down 6.4%, and afternoon
drivetime was off 5.8% — “a positive sign that operators aren’t cheating,” Westerfield noted.

Westerfield also called Salem a “standout company” He pointed out that heritage Christian AC KLTY/
Dallas, which accounts for 7%-8% of Salem’s overall revenue, now seems to be turning the corner fis-
cally. “A year ago in March KLTY cut back nearly 20% of commercial time, resulting in short-term rev-
enue-forecast reductions,” he said. “In March of this year Dallas commercial time was off 3%, setting the
stage for 4%-6% growth as early as a March-June time frame.”

Could ‘Hyde’ Peridd For Radio Stocks End In May?

Bear Stearns analyst Victor Miller last week compared broadcasting share prices’ roller-coaster ride
on the stock market to Dr. Jekyll and Mr. Hyde. As of April 5, he said, the most recent down period
had lasted “nearly 131 days, nearly triple the average length of a typical cycle.” He said it may be a few
more weeks “until we get a sense of whether May 2006 is firming up, which seems to be the case.”

Miller said both the New York and Los Angeles markets were down during Q1 — a rare occurrence —
but said he suspects former WXRK/New York-based syndicated morning host Howard Stern's January
departure for Sirius Satellite Radio may have had a large impact on New York's revenues.

On the upside, Miller said, “May looks stronger” because Clear Channel revenue could be up 3.5% in
Q1, and political advertising should be picking up in the second half of the year. Also, he said, “Three
companies — Radio One, Citadel and Cumulus — should be cycling through changes they made to their

representation firms in 2005.”

Other factors bolstering radio’s near future: Citadel and Entercom are paying 5% dividends, and sev-
eral companies are using cash flow to repurchase approximately $5.2 billion in stock, or 17% of all shares

outstanding since 2003.

Miller said Clear Channel and Cumulus are good stocks to pick up because of their “smaller market expo-
sure” As for Citadel, he said he will continue to monitor the company because “given their small-market
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. KTME-AM/Lompoc and KUHL-AM/Santa Maria, CA Undis-

TRANSGLYINI
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All transaction information provided by
BIA’s MEDIA Access Pro, Chantilly, VA.

e AM CP/Juneau, AK $150,000

closed
® WBRT-AM/Bardstown, KY $240,000

- ¢ WTSZ-AM/Eminence, KY $100,000

* WIJMM-FM/Keene and WCGW-AM & WWFT-AM/MNicholasville
(Lexington-Fayette), KY $4.5 million

* WTIX-AM/Florence and WHYM-AM/Lake City (Florence), SC
$500,000

. ® KSQB-FM/Dell Rapids, KWSF-FM/Flandreau and KSQB-AW

Sioux Falls, SD Undisclosed

® WLSQ-FM/Dyer (Jackson) and WHMT-AM & WLSZ-FMW/
Humboldt (Jackson), TN $2.1 million

® WKTS-FM/Kingston, TN $225,000

. ® KAQQ-FM (CP)YMidland (Odessa), TX Undisclosed

Full transaction listings, posted daily, can be found at
www.radioandrecords.com.
{ mz w’ b e e Fa R e ?ﬁ-m”w ’“‘“V" ""T v ?
-, @ .
WA “A«s—&»méy WL ‘*\f«‘?‘a

® WLIE-AM/IsIlp (Nassau-Suffolk), NY
PRICE: $14 million
TERMS: Asset sale for cash and note. A payment of $12.9 million
will be made for the facilities, and an additional $1.1 million will
be paid to Deer Park Properties for the studio and premises,
bringing the total purchase price to $14 million.
BUYER: Starboard Media Foundation, headed by President Mark
Follett. Phone: 312-588-0167. It owns 18 other stations. This
represents its entry into the market.
SELLER: Long Island Multi-Media, headed by Managing Member
Stuart Henry. Phone: 631-243-5400
FREQUENCY: 540 kHz
POWER: dkw day/175 watts night
FORMAT: Business News
BROKER: Harold Bausemer of the Sales Group
COMMENT: A $10,000 nonrefundable deposit has been paid into
an escrow account. This deal also calls for a $740,000 escrow
deposit plus a $4.25 million cash payment at closing. Additional-
ly,a$9 mlllmn promissory note will be paid by Starboard.
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$3, 121 483, 312

(Last Year: $2,831,603,805)

$25,565,000

(Last Year: $408,352,003)

274

(Last Year: 889)

25
(Last Year: 250)
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Dollars to Date:

Dollars This Quarter:
Stations Traded This Year:

Stations Traded This Quarter:

KALW/San Francisco Wins Two-Year License Renewal
fter nine years of FCC litigation regarding its public file, the San
Francisco Unified School District's noncommercial KALW-FM/

San Francisco has been granted a two-year license renewal and a

reduced fine for public-file violations, from $300,000 to just $10,000.

FCC Chief Administrative Law Judge Richard Sippel made the rul-
ing on April 7, saying that the NPR member station also falsified in-
formation on its license-renewal application in 1997. This explains the
decision to renew KALW's license for a period that is six years shorter
than the normal length. However, station management sees the
FCC'’s decision as a victory in a case that has dragged on and led
the FCC’s Enforcement Bureau to recommend that KALW's license
not be renewed.

The case involving KALW began when management at the sta-
tion failed to keep an updated public file and then falsely claimed that
no gaps existed in the files when the station’s license-renewal appli-
cation was filed eight years ago. New management then came in to
KALW and corrected the problem after acknowledging the mistake.

In its defense to the FCC, KALW management showed evidence
of its meritorious service to the community. The school district also
argued for a hardship case, saying it was incapable of paying the
$10,000 fine, citing budget cuts. The judge disagreed with that as-
sertion, however, and SFUSD has two years to pay the fine.

Sources close to the case told R&R that Sippel recognized that
the station has a close relationship with its community and that li-
cense revocation was not in the best interests of the Bay Area.
KALW has more than 13,000 paid members and is currently in the
midst of a fundraising drive.

KALW has 30 days to appeal the case, but sources told R&R
that it is unlikely such an appeal will be filed.
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Kieley

Continued from Page 3

ways, but truly as a person, friend
and as an inspiration to so many. It
was always comforting to have Dan
on your side in the radio wars.

“Dan was a winner. He would al-
ways find a way to move the needle.
He also loved and was loved by so
many. Most of all, his son, Joe, meant
the world to him. We will miss Dan
so much, and I will always be proud
to have known Dan as my friend.”

“Dan hired me at KKRC/Sioux
Falls, SD back in 1986, when I was 13,
so it’s safe to say he's responsible for
my being in the biz,” said KSLZ/St.
Louis PD Tommy Austin, who also
served as Kieley’s Asst. MD at
KDWB. “If vou could teach intan-
gibles, he was the guy. There will be
a definite void in the hearts of every
person he touched.”

‘A True Creative Force’

During his show on Monday,
KIIS-FM/ Los Angeles afternoon per-
sonality Valentine shared the news of
Kieley’s passing with his listeners:
“Many of us received the sad and
unexpected news yesterdayv after-
noon that a member of the KIIS fam-
ily had passed away,” Valentine said.
“Dan Kieley was our program direc-
tor from 1997 to 2001. We remember
him as one of the great program di-
rectors of KIIS-FM.

“Dan was widely recognized by
his peers and throughout our indus-
try as an innovator and a true crea-
tive force in our business. He under-
stood we were all blessed to have the
jobs that we do and what a privilege
it was to bring KIIS-FM into your
homes and lives on a daily basis. He
never let us forget that.”

R&R Latin Sales & Marketing rep
Alex Cortez spent eight years in the
programming department at KIIS-
FM and was promoted by Kieley
from Programming Asst. to Asst.
MD. “I worked for Kiels for five
years and have kept in close touch
ever since,” said Cortez, whom Kieley
used to refer to as “Big A.”

RR NEWSBREAKERS

THE BEAU TIFL PEOPLE KALC (Alice 105-9)/Denver listeners were

treated to a special wine-tasting with James Blunt prior to his recent sold-out
show in the Mile-High City. Seen here before raising a few glasses to each other
are (I-r) Alice PD Charese Frugé: Blunt; and Alice intern Holly Milenski, Promo-
tions Coordinator Darren Rotzin and Promotions Director Sara Williams.

“I' have all these great memories of
him, and they all make me smile. [
learned a lot from Kiels — more than
just about the biz. | can honestly say
I was truly blessed to have him in my
life, more so as my friend.”

Dave Sholin of EMI Music Collec-
tive bonded with Kieley some 25
years ago at the Conclave. “Kiels
truly loved cverything about Top 40
radio — its history, the talent, the
promotions — and it was impossible
to contain his passion for the music
and discovering the next big hit,”
Sholin said.

“But the one comment heard more
than anv other since news broke of
his untimelv passing sums it up very
simply: ‘He was just such a good

guy.”

“Dan was a fascinating man to
spend time with,” said former At-
lantic Records Dallas regional rep
Michael Stevens. “His passion for

the industry, the art and his staff

and, most of all, his relationship |

with his son, Joe, are qualities I will
always admire and respect. I feel so
fortunate to have spent some qual-
ity time with Dan and to be able to
call him my friend. God bless you,
Dan.”

Scholarship Fund Established

At press time a memorial service
for Kieley was scheduled to take

e
o

place April 13 at Grace Lutheran
Church in Loves Park, IT. — fittingly,
the same church Kieley’s parents
founded many years ago. In lieu of
flowers, well-wishers are invited to
make a contribution to the newly es-
tablished Dan Kieley Memorial
Scholarship Fund, with proceeds to
benefit a future student in need.

Please send your check to the
Conclave, 4517 Minnetonka Bivd.,
Suite 104, Minneapolis, MN 55416,
and note on the check that it’s for the
Dan Kieley Memorial Scholarship
Fund.

Revenue
Continued from Page 3

“The company’s stations in the
nation’s top revenue market billed
$310.8 million in 2005. Placing sec-
ond was Clear Channel’s Los Ange-
les cluster, which billed $285.8 mil-
lion last year.

CBS Radio/New York finished
third overall and was the top-billing
cluster in Arbitron’s No. | market,
with $262.7 million in revenue.
Clear Channel/New York was
tourth, with $211.1 million, while
CBS Radio/Chicago rounded out
the top five, with $167.5 million.

The rest of the top 10: CBS Ra-
dio/Boston ($123.6 million), Clear
Channel/Houston ($115.6 million),
Cox Radio/ Atlanta ($110.7 million),

*
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Picou To Manage Clear Channel/Baton Rouge

Donnie Picou has been named VP/Market Manager of Clear Chan-
nel's six-station Baton Rouge cluster, comprising AC KRVE-FM, CHR/

Pop WFMF-FM, News/Talk WJBO-AM, Talk WPYR-
AM, Sports WSKR-AM and Country WYNK-FM. He
most recently held a similar post at Citadel’s six cross-
town stations.

Picou reports to Clear Channel/New Orleans Region-
al VP/Market Manager Dick Lewis, who previously
managed the company’s Baton Rouge properties. “I
am thrilled to have Donnie on our team,” Lewis said.
“While | was in Baton Rouge, Donnie was a fierce com-
petitor, and now he brings all his experience, tenacity
and leadership to the Clear Channel/Baton Rouge clus-
ter”

Picou said, “I cannot imagine a better example of lead-

Picou

ership and service than what has been demonstrated by Clear Channel/
Baton Rouge. When Dick Lewis left for New Orleans, he left big shoes to
fill. I am proud and honored that | have been chosen to continue the suc-

cess in Baton Rouge.”

A 23-year broadcasting veteran, Picou began his career in television
sales in Baton Rouge. His resume also includes GSM stints at WVLA-
TV/Baton Rouge and at Entercom’s News/Talk WWL/New Orleans.

Hosley Heads To KGO/S.F. As News Director

aul Hosley has been named News Director of ABC Radio’s News/
Talk KGO/San Francisco. Hosley assumes a position that has been
open since Greg Tantum exited earlier this year to become PD of WTWP/

Washington.

Most recently Assoc. Director/News & Programming »

at crosstown CBS Radio News outlet KCBS-AM, Hos-
ley has a Bay Area news career that spans more than
14 years. In his new job he'll be responsible for man-
aging and overseeing KGO's award-winning newsroom
and reporting staff, which produces over eight hours of
local, national and international news daily.

“We welcome this highly respected, accomplished,
award-winning newsman to the highest-rated News/

Talk station in Northern California,” said KGO Presi- | F’ |

dent/GM Mickey Luckoff. “We look forward to reaching
new heights with Paul’s leadership.”

CBS Radio/Thiladelphia (5106.3
million) and Clear Channel/Chi-
cago ($105.6 million).

Fratrik said, “The prominence of
the CBS Radio/Boston cluster and
Cox Radio/Houston shows that
strong local groups of radio stations
in slightly smaller markets can out-

perform other groups in larger mar- |

kets and deliver revenue.”

I Ametiea’s Leader in
Sales. Management. and Advertising

Castleberry

Continued from Page 3

the team starting with the 2006 sea-
son.

“Red Zebra will be a dynamic
broadcasting company offering the
best in sports and entertainment,”
satd Castleberry. “I am thrilled to be
part of the team.”
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Moscowitz
Continued from Page 1

Cordless President Jason Fiber will
report to Moscowitz.

“As we intensify our commit-
ment to the independent music
community, we wanted to develop
a structure whereby the resources
available to independent labels
and artists could be housed under
one umbrella,” said Esposito.

“Todd and his stellar team, Fred
and Jason, exemplify the indepen-
dent spirit and share a respect and
admiration for the artists and la-
bels that make up that commu-
nity.”

WMG Chairman/CEQO, U.S. Re-
corded Music Lyor Cohen said,
“The Independent Label Group is
designed to provide entrepreneurs
the resources to organically grow
their business. Recognizing that
each indie label has unique needs,
ILG will work hand in hand with
independent artists and execu-
tives, providing an individualized
support system so that each label
can achieve its creative or business
goals.

“Todd is an entrepreneur through
and through, and it’s hard to be-
lieve that in less than two years he
and his small team have translated
that entrepreneurial spirit into a
variety of label partnerships that
have led to amazing artist suc-
cesses. | couldn’t imagine a more
appropriate executive to oversee
this group of labels.”

Moscowitz joined Asylum in
2004 after a four-year run as part-
ner at Violator Management. He
has also previously worked as
President of Def Jam Music Pub-
lishing and President of Def Jam
Interactive Gaming,.

“What we have built at Asylum
over the last 18 months is a testa-
ment to the labels and the artists
that we have partnered with,”
Moscowitz said. “We are so proud
of what we have all achieved to-
gether, and I am looking forward
to working with Fred, Jason and
their teams because they have the
same respect that we do for inde-
pendent music and the entrepre-
neurs who create it. It’s an exciting
time for all of us.”

— Keith Berman

cC

Continued from Page 1

“The New York area features
some of the greatest radio stations
in the country, with two stations
ranked among the country’s top
10,” Clear Channel Radio Presi-
dent/CEO John Hogan said. “Rob’s
talent and focus while he was serv-
ing in this interim role made it clear
we needed his leadership in the
New York City market.”

Williams joined Clear Channel in
2000, after working at AMFM’s
Hartford cluster as Market Man-
ager. He previously served as Katz
Radio VP and as GM of EBE Com-
munications’ Buffalo and Charles-
ton, SC stations.

“It's great to be back in New
York, where we make strides every
day offering innovative program-
ming and serving our listeners and
communities,” Williams said. “I am
excited to have this opportunity to
focus on these high-caliber stations
that operate in such a critical mar-
ket.”

As Sr. VP/Southeast Region,
Schurr had management responsi-
bility for 27 markets. In his new role

Olesen
Continued from Page 1

Before taking his most recent
position, Olesen spent four years
as VP/Pop Promotion. He joined
the IDJMG family after serving as
Sr. Director/Pop Promotion for
Elektra, where he started his in-
dustry career in 1998 as an assis-
tant to the Miami, New York and
Atlanta regionals.

www.americanradiohistorv.com

as Sr. VP/Southeast & Northeast
Regions, he will oversee 58 mar-
kets.

“Tom is a dynamic, talented
manager who has proven his abil-
ity to improve performance,” Ho-
gan said. “I have every confidence
that by extending his leadership to
the Northeast, we will be providing
local managers and advertisers
with a very valuable resource.”

Schurr has steadily increased
his responsibilities with Clear
Channel, rising from Nashville Re-
gional VP to Dallas Regional VP
and Houston Market Manager.
Before joining the company he
managed stations for Jacor and
Citicasters in Louisville and Sacra-
mento. Schurr began his radio ca-
reer with Taft Broadcasting/Cin-
cinnati in 1982.

“We have an incredible portfolio

Continued from Page 6

Roberts
Continued from Page 1

Memphis; Ann Arbor, MI; and Sac-
ramento.

A 30-year broadcasting veteran,
Roberts spent nine years as VP/Pro-
gramming of Clear Channel/Dallas
before he exited in June 2005. His
resume also includes program-
ming stints in Philadelphia, Pitts-
burgh and Orlando.

“KFXR & KMGS GM Ed Wodka
and [ worked together in the '80s,
when I was KEGL PD, and I'm ex-
cited to be teaming up with him
again,” Roberts said. “T also appre-
ciate First Broadcasting Chairman
Ron Unkefer’s genuine interest in
bringing me into the company at
an exciting time and oftering me
the opportunity to work with the
entire group.”

— Sarah Vance

Crusham
Continued from Page 1

As Regional VP/Market Man-
ager, Crusham will oversee not
only Clear Channel's stations in
Miami, but also in the South
Florida markets of West Palm
Beach, Ft. Pierce and the Florida
Keys.

“I cannot imagine a better
group of stations, a better market
or a better company to work for?
Crusham said. “The professionals
who make up the Miami cluster
and the South Florida Trading
Zone are remarkably talented
people. | am honored to be in a
position to work with my col-
leagues.”

A 35-year broadcasting vet-
eran, Crusham has held sales and
management positions at stations
in Houston, Pittsburgh, Austin,
Nashville, Louisville and Tulsa.

of stations in the Northeast region,
with lots of upside potential,”
Schurr said. “I look forward to this
expanded opportunity to help
grow Clear Channel ratings and
revenue.”

concentration, Citadel's fundamentals probably outshine those of their

competitors in the radio business."

However, Milier reduced his estimates for Emmis, Entercom and
Westwood One. Emmis stations, he said, are facing trouble in both New
York and L.A. Entercom’s revenue in Boston has dipped dramaticaliy,
and its New Orleans stations are struggling in the wake of Hurricane
Katrina, and Westwood One is experiencing continued weakness in its

network and traffic businesses.

Arbitron Execs Push PPM To Hispanic Ad Agencies

Arbitron Sr. VP/Ratings Services Jay Guyther and Sr. Sales Man-
ager/National Group Services Liang Huang were among several
company representatives in attendance last week at the Association of
Hispanic Advertising Agencies’ 20th semi-annual conference in Los An-
geles. Guyther and Huang on April 7 gave a presentation focused on

the Portable People Meter.

Specifically, Guyther and Huang outlined the day-to-day process of
buying and selling in a PPM world and illustrated the basic changes mar-
kets will see when they convert from the written diary to the meter. The
session, moderated by Casanova Pendrill Sr. VP/Chief Growth Officer
Laura Marella, also offered Hispanic ad agencies the opportunity for an
open exchange of ideas on how to prepare for the transition to the PPM
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Central NJ's
Morning Man

Waking up Garden State listeners for four decades

s Greater Media celebrates its 50th anniversary in 2006, this

week we focus on the first station purchased by the part-
ners who would 10 years later form GM, WCTC/New Bruns-
wick, NJ, and its legendary morning host, Jack Ellery.

WCTC first hit the air in 1946 to serve the
growing communities of central New Jer-
scy. For the first 44 years it was a typical
MOR radio station, and in 1990 it flipped
to News/Talk. The near constant through-
out much of the station’s history has been
Ellery.

Ellery has spent more than 57 years in ra-
dio, starting at WNBH/New Bedford, MA
in 1949. After stints in Lewiston, ME and
Springfield, MA, his civilianradio g7
carcer was interrupted by a two- r
year run on Armed Forces Radio
while he was stationed in Frank-
turt, Germany, from 1956-1958.

His first tour at WCTC ran from
1962-1982, during which time he
could also be heard moonlighting
on nearby New York City stations F#s
WNBC and WNEW and on the

NBC Monitor Network.

In 1982 Ellery left WCTC for
Philadelphia, where he worked atboth WIP
and WWDB over the next four years. In
1986 he headed south to WFLA/Tampa
before returning to WCTC in 1989.

After a five-year run there, Ellery says he
was “fired along with everyone else by a
new GM and stayed alive over the next
eight ycars doing fill-ins at WOR/New
York, WWDB and KMOX/St. Louis.”

Ellery’s third and current tour of duty at
WCTC began in 2001, when he returned to

mornings on the station. I recently chatted
with the veteran wakeup host to learn
what’s kept him motivated torise in the wee
hours of the morning for nearly half a cen-
tury and why, after all these years, he says
his favorite on-air interview was with Ker-
mit The Frog.

R&R: How did you first hook up with
WCTC?
- JE: I was working at WMAS/
Springfield, MA, and we had
those old “philosophical differ-
ences.” 1 saw an ad in Broadcast-
ing for ajob that said, “New York
City-area radio station,” so |
drove down to New Brunswick,
NJ. My wife took one look and
said, “Turn around, we’re going
home.” But I'd just driven 300
miles, so | was at least going to
find out what it was all about.

The station was in this run-down build-
ing that looked like it had recently been
bombed. Now, of course, we have a beauti-
ful facility. We ended up making a deal, and
I started out doing two shows a day on the
station. I did mornings from 6-10am, and
then I would come back to do 12:30-2pm. T
think I was making about $75 a week.

R&R: How have you managed to roll with
the changes in audience over the vears and the
evolution of WCTC to News/Inlk?
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A WITNESS TO HISTORY Jonn £ Kennedy addresses Garden State voters both in person and

via the WCTC/New Brunswick. NJ microphone during his campaign for the White House in 1960.

JE: The idea of entertaining was the same
then as it is now: Get the audience’s atten-
tion, and intrigue them with something to
keep them listening. Nothing has changed
in that regard.

The idea that there wasn’t any real con-
tent back when we also played music is
wrong. You always had to grab the audi-
ence in between the songs and entertain
them. You couldn’t just say, “That was
Frank Sinatra, and now here’s Perry
Como.” You still had to create content for
the listener. So I don’t see that big a change
between then and now, as far as what I've
had to do.

Radio entertainers haven't really changed
much. I worked with guys like Ted Brown,
who I thought was the funniest man I'd ever
met in my life. Then along came Don Imus
and other guys today who are equally as
funny, although maybe a little bit more pro-
fane. But the whole idea has always been
to attract an audience and give them some-
thing that will make them remember you
so they’ll come back tomorrow.

R&R: During your tenure you must ve seeir
quite a fexww PDs come and go. Did that drive you
crazy?

JE: Not all the program directors drove
me crazy — although I have worked with

some board-certitied dangerous people. It
was the ones who got so involved in the
minutiae of things that drove me crazy, the
guy who demands that the news start at
exactly one minute after the hour because
his research says that’s when the most peo-
ple will be turning on their radios, ctc. To
me, that’s always been nonsense. My advice
to those guys is to hire somebody talented
and get out of the way.

R&R: Does anything bother you about radio
today?

JE: One problem is what happened to
The Dixie Chicks when they said what they
did about President Bush and were banned
by some stations and companies. That was
like Sen. Joe McCarthy was back. I couldn’t
belicve that something like that could be
happening in this country in the 21st cen-
tury.

Something like that is a very big dan-
ger to the future of radio. If we're going
to allow that sort of nonsense, radio is in jeo-
pardy. In my opinion, it’s mass ownership
that has allowed things like that to hap-
pen.

R&R: Have you had to argue any free-speecii
issues in your carecr?

JE: Greater Media doesn’t tell me what to
do, and, quite frankly, that’s very brave of

L

ALEX STONE

AT THE
PROTESTS

As the immigration debate
intensifies, we give your listeners
the action from the scene.
Where are you getting your
news? 212-735-1700

NEWS
RADIO

TRUSTED. CREDIBLE. COMPLETE.

wWWwWw.americanradiohistorv.com


www.americanradiohistory.com

them. I am a liberal Talk radio host in a
country where that’s almost an oxymoron.
But despite the fact that there are only a few
of us out here, the current management has
never told me what to say or what not to
say, and that’s why [ am comfortable where
1 am after all these years.

I'm not sure I would take a job — even if
one was offered in New York or Philly or
someplace — with ownership that tells its
hosts what to say.

I had an experience with management
that came down on me because 1 was do-
ing a discussien of animal rights. A furrier
who was a client of the station was unhap-
py. Another time I was telling people tobuy
American, and the GM — who got fired, by
the way — was all upset because a Nissan
dealer, an advertiser, called him to com-
plain.

If management starts telling hosts what
they can say or what subjects we can dis-
cuss on the air based on sales, honest Talk
radio is dead. That’s a real danger.

R&R: Is radio too dirty today?

JE: The fact that some guys are more pro-
fane today is something [ don’t really care
about. That doesn’t bother me. If that’s the
vernacular, and if the audience is OK with
it, I don’t care how they say something as
long as they're entertaining and give you
some content.

And I don’tmind that Talk radio is so po-
liticized with the popularity of hosts like

T ¥y R e

“If management starts
telling kosts what they
can say or what
subjects we can
discuss on the air
based on sales, honest
Talk radio is dead.
That’s a real danger.”

Rush Limbaugh and Sean Hannity. They do
their thing, and I do mine.

Quite frankly, I beat the hell out of the ad-
ministration every day, in every way. I'm
entitled to do that, and the other guys are
entitled to say what they say. As long as they
tell the truth, that’s all that matters to me.

R&R: Although there were a few interrup-
tions in your WCTC timeline, you have been
there a lot of years. What's made you stay?

JE:Idid head to the bright lights and big
city a few times. In fact, several years ago |

“Pm too busy and I'm
having too much fun to
retire.”

k3

had been filling in at WOR for Barry Gray,
and [ thought that I might have the inside
track on that job. Turned out they gave it to
Joan Rivers, and, frankly, l understood that.
When you walk into an advertiser and ask
if they want to buy something on Jack El-
lery’s show or on Joan Rivers’ show, what
would you expect them to say?

That’s the problem with the big city.
When | was working on the old NBC Mon-
itor Network, they were always telling me
how this person or that person wanted my
job. It was depressing. 1'd go home every
day with a headache because everyone was
always out to get my job.

Here, there is a modicum of stability. I
don’t think they plan to fire me, and  make
enough money to pay the mortgage. So, al-
though opportunities have come knocking
a number of times over the years, | happen
to like New Jersey, and my act flies here.1'd
be stupid to forget that and move to, say,
Houston, where they’d probably shoot me
right before they threw me out of town.

But, to answer your question, I like it here,
and Greater Media is a good company to
work for. They treat people well and they
don’t censor me, and that’s abig reason why
I've stayed so long.

Also, if this station were in Kansas, for ex-
ample, it’d be just another 1,000-watter. But

RR NEWS/TALK/SPORTS

we are located in the most populated coun-
ty of the most densely populated state, so it’s
actually like being in a pretty big market.

I probably have more listeners than a lot
of stations in Philly or Boston do. Somerset
and Middlesex counties alone have 1.3 mil-
lion people. I'd call that a pretty fair market
size.

When | came back here after working sev-
eral years in Tampa, they asked me why I
would want to go back to where I started. |
told them they didn’t understand WCTC.
It's big time. It’s a station that has produced
a ton of great people who have gone on to
huge success in the radio industry. This is
not your typical suburban radio station.

R&R: What is the essence of your long stc-
cess at WCTC?

JE: I get people’s attention. Sometimes
you do that by saying things the audience
doesn’tagree with, and then they call in just
seething to correct you. I don’t censor call-
ers who don’t agree with me; 1 let them say
what they have to say. It's usually hysteri-
cal, because they have a mishmash of mis-
information, and if you let them talk long
enough, they’ll bury themselves.

The second way to get listeners’ attention
is by being their buddy. We have done more
at this station for the community than you
can imagine, and I don’t care what station
you talk about in any market. We've raised
a hell of a lot of money over the years.

Our motto is, “We do central Jersey, not
Central Park.” I have a room full of thank-
you trophies from all the people and groups
we've helped over the years, butIdidn’t do
it; it’s the audience that has done it.

R&R: What motivates you to keep answer-
ing that 3am wakeup call?

JE: I've got all these people listening to
me and paying attention to what [ say.
That’s an amazing thing. It's an ego trip.
Anybody who tells you it’s not an ego trip
is lying through their teeth.

Who wouldn’t want to get up every day
and have all those people listening? You
influence their opinions, you sell them stuff
and make sponsors happy, you achieve
something, and then you get applause.
Imagine that! The butcher doesn’t get ap-
plause. Plus, I can drive here with my eyes
closed. My car knows the way.

R&R: Do you ever think about retirement?

JE: No. 1 would die if I retired. I see all
these guys my age out there playing golf

“Greater Media doesn’t
tell me what to do, and,
quite frankly, that’s very
brave of them. | am a
liberal Talk radio host
in a country where
that’s almost an
oxymoron.”

every day. | hate golf. My brother, who is
eight years younger than me, retired, and [
ask him all the time, “What do you do all
day long?” I'm too busy and I'm having too
much fun to retire.

R&R: You ve witnessed a lot of history and
talked with a lot of people over the years. Can
you cite a moment or an interview that stands
out?

JE: 1 wasn’t here when 9/11 happened,
so the biggest moment for me was proba-
bly the assassination of President Kennedy.
That happened just a few days after [ start-
ed on the air here. I was playing Sam
Cooke’s “You Send Me” — I remember that
very distinctly. All we knew was that the
president had been shot, but there was no
other information.

Nobody knew what to do. Do [ break in
and say, “Ladies and gentleman, the presi-
dent has been shot, and now back to Sam
Cooke”?

Joe Rosenmiller, who was one of the
owners, came into the studio and told me
to find some classical music. Then our news
director and a reporter came in and ad-
libbed for about five hours. It was incredi-
ble. That’s a moment that really stands out
in my mind.

My favorite interview? That was with
Kermit The Frog, one of the Muppets. Jim
Henson came on my show and did Kermit
for the entire interview. I was the last per-
son to interview Jim. He was on the show
on Friday and died that following Monday.
That’s one I won't ever forget.
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Fifty Great Years For Greater Media

Continued from Page 1

[Board member] Lee Bordes, [President/CEQ]
Peter Smyth and I are going to do exactly that.
We look forward to growing Greater Media
in the coming years. We believe passionately
in the radio business.”

Smyth says, “Greater Media is the culmi-
nation of Peter Bordes’ life’s work. Peter be-
lieved passionately in the strength of locally
based creative broadcasting that serves the
needs of the community.

“In the coming years Greater Media will
continue to be among the first broadcasters to
embrace new technologies and new methods
of communicating with our listeners and ad-
vertisers. We know that is what Peter would
want us to be doing.”

This week R&R salutes Greater Media's
first half-century and its accomplishments as
a family-owned company in a sea of publicly
traded corporate giants. Remembrances from
Greater Media executives and air personali-
ties tell the company’s story on the following
pages. For the scoop on the company’s
WCTC/Brunswick, NJ and its legendary
morning host, Jack Ellery, turn to Page 10. For
more on the company’s Rock outlets, see Page
54.

Motor City Madness

“It's all about the people,” says Greater Me-
dia Director/Corporate Communication
Heidi Raphael. “That’s what Greater Media
wasbuilt onand continues to thrive on today.”

We therefore turn our attention to those peo-
ple, starting with Greater Media’s Detroit clus-
ter. Sr. VP/Regional GM Tom Bender says,
“The history of Greater Media in Detroit is the
often-told story of competitors intersecting
time and again in the age of radio consolida-
tion. Both stations and people weave a rich web
of radio’s evolution.” Bender has been with

er Media’s Detroit group. Rocker WRIF was
added in a purchase from Great American
Broadcasting in 1994. WRIF traces its origins
. to Feb. 14, 1970, with
legendary air personal-
ity Arthur Penhallow
| in afternoons. Penhal-
low, an internationally
known talent, remains
in afternoons on WRIF
today.

WRIF OM Doug Po-
dell joined WRIF as PD

Doug Podell  ; year after Greater
Media acquired the station. “WRIF has the dis-
tinction this year of turning 35 and never hav-
ing changed formats,” Podell says.

“The station is led by Tom Bender, who
knows and understands the Detroit market bet-
ter than anyone and who at one time was actu-
ally PD of WRIF. Fred Jacobs of Jacobs Media,
who has guided ‘The Riff” through the radio
jungle as a consultant, was also PD at WRIF at
one time.”

Podell says the most distinguishing at-
tribute of WRIF is its people. “All of the full-
time air personalities, and even a good por-
tion of the support and weekend airstaff, are
veterans with 10 years’ or more experience in
the Detroit radio market,” he says.

“From Drew & Mike with Trudi in the
morning to myself in middays, Arthur in af-
ternoons, Meltdown in evenings and Scream-
in’ Scott on overnights, all have the distinc-
tion of being veterans not just of radio, but of
the Detroit market.”

Over the years WRIF's resilience against
competitors has been second to none. “Any-
thing and everything has been thrown at The
Riff, yet it remains one of the top stations in
the market,” Podell says.

Greater Media/ Detroit since November 1986

Among the stations in Detroit that are part of
the Greater Media family is Classic Rock WCSX,
which has been owned by Greater Media since
July 1973. Back then the station was known as
WHNE, boasted the moniker “Honey.Radio”
and operated from studios ina Quonset hut near
the station’s Troy, MI transmitter.

WHNE disappeared in 1976, becoming AC
WMJC (Magic 95). By the early 1980s, Magic
95 was in a battle for AC listening with WNIC,
a station that remains a dominant force in
Detroit radio today, and WLTL In mornings
at Magic: St. James & Elliott, known today as
wakeup masters Jeff & Jer of KMY] (Star 94.1)/
San Diego.

Greater Media said goodbye to Magic 95 in
February 1987, and WCSX debuted as “De-
troit’s Classic Rock station” under Bender’s
leadership. The station achieved a 4.0 share in
its very first ratings period.

The Consolidation Years

Bender says the 1990s could best be de-
scribed as “the consolidation years” for Great-
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In'1996, in a complicated three-way deal in-
volving Evergreen Media and Secret Commu-
nications, Greater Media acquired an FM that
one year earlier had been owned by Woody
Tanger’s Marlin Broadcasting: Classical WORS.

The station first became Alternative WXDG
(The Edge), and then Rhythmic Oldies as
WGRV. In early 2001 the “Magic” returned to
Greater Media/Detroit when WGRYV became
what’s now AC WMGC, taking the name
“Magic 105.”

Tales From The Zookeeper

Greater Media’s properties in Philadelphia,
its biggest market, are Adult Hits WBEN (Ben
FM), Classic Rock WMGK, Rock WMMR and
Sports WPEN. Of the four stations, WMMR
has become a legend in Philly in much the
same way that WRIF has in the Motor City:
through consistency and passion.

WMMR began life as WIP-FM and changed
its call letters in 1966. Its days as a Rock station
date to early 1968, when Dave Herman success-
fully persuaded station management to let him
air a progressive, free-form nighttime program
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things better.
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A Technical Expert Speaks

Greater Media VP/Radio Engineering Milford Smith had the following

¥ remarks regarding company founder Peter Bordes, who died in 1999.
g Having spent the last 22 years at Greater Media, I've had the extreme privi-
lege, in my role as technical maven, of doing a lot of really neat projects, playing
with lots of new toys and, in general, taking advantage of the company’s stead-
fast dedication to technical innovation and excellence and the philosophy that if
something is worth doing, it is worth doing right.

But, first and foremost, | have been fortunate to work with some of the most
intelligent and most personable people in the industry. For a company of its size,
Greater Media has always attracted a disproportionate number of the best and
the brightest. The fact that they were also almost invariably good people only made

Our founder, Peter Bordes, was the most atypical entrepreneur, Chairman and
CEO one would be likely to encounter in the business world. As opposed to most
of his contemporaries, Peter was a quiet, almost shy individual who maintained
a low day-to-day profile in the office and in the industry. You had to be with Greater
Media for a few years before you got to know this man very well.

Once you did, not only were you in for a treat, but you also became one of the
i many items — human and otherwise — that Peter collected and rarely discarded.
" He drove an old car. He loved technology and had a better grasp of it than al-
most anyone else in the company. He was a champion sailor and a skilled pilot.
But what really set Peter apart from the rest of us was his absolutely unique

Many times Peter would sit in meetings with his eyes closed. The uninitiated
would even think he had dozed off. As the discussion would come to a conclu-
% sion, Peter would open his eyes and inevitably pose to the group the one critical
: question that absolutely got to the very heart of whatever was being discussed
- and was usually the question that none of us could answer. We would then scur-
3 Iy off to find that answer — the one we should have had in the first place.

Peter has been gone for a number of years now, and all of us who knew and
worked with him are very grateful that we had that opportunity.

called The Marconi Experiment. The show proved
to be so popular that WMMR adopted a 24/7
Rock format one year later.

Veteran Philly radio personality John De-
Bella spent much of the 1980s and early 1990s
g — in morning drive at
WMMR as the head of
the station’s Morning
Zoo. He can now be
found waking up the
Delaware Valley on

WL Greater Media cluster-
T mate WMGK.
: DeBella says, “How
— can I pin down my per-
U e G sonalphigh point prtie
time spent creating a heritage radio station?
How do you compare Dave Herman carrying
50 records into the studio because there wasn't
any music library to the days when perform-
ers like Bruce Springsteen, Jerry Garcia and
David Bowie would come by the station just to
hang out?

“Who could forget the day that Mick Jag-
ger agreed to take a photo wearing a hat with
your call letters on it, or the day that 120,000
people showed up to parade through the
streets of Philadelphia playing ‘Louie, Louie’?

“Like any radio station, WMMR has had
many twists and turns in its amazing life cy-
cle. My years there, 1982 to 1993, were the stuff
that legends are made of. During my time
there none of us had a sense that we were
doing great radio; we were just doing radio.

“During those years no one in radio had
ever heard of a Rock station with a million-
plus cume or a Rock station with a No. 1-rat-
ed morning show — not in demo, but in the
market. No one in radio had ever heard of a
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Rock station that could actually play Led Zep-
pelin and Prince.”

DeBella says it was at that point that people
began to assume that no matter what happened
in Philadelphia, WMMR had something to do
with it. “Imagine being the PD of a competing
radio station that had just put on a major out-
door concert who wakes up one Monday
morning and realizes that the entire city thinks
itwasa WMMR event,” he says. “These things
happened, and I was lucky enough to be there.

“It's a shame, but there are very few of the
truly legendary Rock stations left. So many
companies have pulled the plug on the once-
great stations that dominated their markets.

“But WMMR still stands, and many of the
people who helped make it special are across
the hall, at my current radio home of WMGK.
We're crafting our own legend here, and 1
guess that makes me doubly blessed.”

Part Of Philly

To legendary WMMR air personality Pierre
Robert, every town and city on the planet vi-
brates to a special rhythm that is unique to that
locale. When he first moved to Philadelphia in
1981 and, as he says, tried to tune himself in to
Philly’s particular frequency, it became clear to
him that WMMR was an integral part of the
fabric of Philly. “WMMR'’s soundtrack was
tuned in to the heartbeat of this town,” he says.

“I think of radio stations and their connec-
tion with listeners much like a restaurant and
its patrons. People stop in first and foremost
for the food. However, a very close second is
the ambience of the establishmentand the serv-
ers who take special care of their customers.

“WMMR has been serving up great rock ‘n’

Continued on Page 14
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CONGRATULATIONS TO THE BORDES |

FAMILY AND THE HARD-WORKING
MEN AND WOMEN OF

Greater Media, Inc.

Celebrating 5 O Years
/ in Broadcasting

a family-owned company

FOR 50 YEARS OF BROADCASTING
GREATNESS.

We are proud to be associated with your fine
company and wish you continued success.

Your friends at Jacobs Media
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BOB HARPER & CO.

To: Peter Smyth, President & CEO April 10, 2006

Greater Media
Dear Peter...
It occured to me the other day that we have been working together for twenty years; practically half of the history of Greater Media.
You and | first met in the coffee shop at one of the hotels on Wilshire Blvd. in Los Angeles in 1986 to set the stage for what was to
become a two-decade ride to the top for Magic in Boston and, later, all of Greater Media. Who knew?
| often think about those truly original Greater Media lights with whom we both worked who aren't with us today: Peter Bordes, Tom
Milewski, and Julian Breen. They lit the path, didn't they? (By the way, Julian still holds the record for the longest questionnaire-
approval call in the history of radio research: we stopped keeping track after 3 hours, thirty-five minutes!)
It has been a wild and wonderful ride, Peter. Hundreds of Focus Groups, scores of Perceptuals, and miles of music research results.

Thank you for the opportunity to be a part of Greater Media's 50-year history.

Happy Anniversary,

Bob Harper & Company
Bob@BobHarper.com

www.americanradiohistorv.com
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Fifty Great Years
For Greater Media

Continued from Page 12
roll musical dishes for 37 years, and those mar-
velous, tasty sounds have been delivered to our
listeners” tables by a colorful cast of very cool
characters.

“By far the most important part of this amaz-
ing adventure is WMMR's deep connection
and bond with our listeners. We have the spe-
cial privilege of having had many of them with
us for all 37 years.

“Many of them have grown up with us and
have turned their kids on to 93.3 FM as well.
Many havejoined us along the way and are still
joining and being welcomed into our listen-
ing family as we edge ever closer to birthday
No. 38, on April 29.”

Having been at WMMR for 24 years, Robert
canattest to the station’s “magical ability to con-
tinue to adapt, evolve and connect” with Phil-
adelphia. He says, “I truly believe the best is
yet to come.”

Magic In Boston

In the fall of 1981 the radio world was
rocked by the news that Greater Media had
purchased WBZ-FM in Boston from Westing-
house’s Group W for about $5 million. On Jan.
6, 1982, what had been a noncommercial au-
tomated Rock station transformed into AC
WMJX (Magic 106).

With Bill Campbell as GM and Jack Casey
as PD, Magic 106 debuted strong with such
personalities as Nancy Quill and David Allan
Boucher, hosts who are still on the air at what
is known today as “Magic 106.7.”

WMJX VP & Director/Programming Don
Kelley looks back at his station’s history with
pride. “Within a year of Magic’s debut, Top
40 WVBF (F-105) switched to AC and hired a
new momning team,” he says. “B/EZ WSSH
(Wish 99.5) switched to AC.

"Meanwhile, AC WBOS switched to ‘New
Rock’ and then to Country. B/EZ WJIB, at96.9

‘W's Still Fun!’

WMMR Account Manager Paula
Decker has been with the station
for more than 10 years. She
says, “l can honestly say that if |
weren’t employed by Greater
Media representing our outstand-
ing radio stations in Philadelphia,
I most likely would not have pur-
sued a career in sales.”

For Decker, a lot about selling
WMMR has changed in the last de-
cade, but, she says, “The biggest con-
stant s it’s still fun.

“Working for WMMR means continu-
ing to be exposed to great new music
by knowledgeable programmers. it
means being entertained daily by
talented jocks who also get it and
work hard to help their colleagues in
the sales department. It means work-
ing with managers who have integrity
and co-workers who share common
goals and feel like family.

“I also never fail to be impressed by
the passion and loyalty of our nearly
600,000 listeners, who grew up lis-
tening to 'MMR, as did I.”
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THE GOOD OLD DAYS Here's a shot
of WMJX (Magic106)/Boston VP & Director/
Programming Don Kelley back in 1991.

FM, switched to Soft AC.” All four of those
stations are now part of Greater Media/Bos-
ton, as WROR, WKLB, WBOS and WTKK, re-
spectively.

In 1983 Greater Media added its second
station in Boston, but it wasn’t any of the afore-
mentioned four FMs. Rather, it was Oldies
WMEX. Kelly recalls, “Herb McCord, Great-
er Media’s Sr. VP/Radio at the time, said, ‘The
signal may not be that great, but when AM
stereo comes around, you'll thank me.””

By 1986 the magic had all but disappeared
from WMJX: A flurry of format tweaks and
changes around town gave listeners plenty of
AC choices, and the listeners took notice, En-
ter Peter Smyth, former GSM of RKO’s WOR/
New York and the original WROR/Boston.

“Peter became the GM of WMJX, and nu-
merous personnel changes followed,” Kelley
says. Operating on the theory that everything
on AM eventually winds up on FM, Magic
106.7 slowly became a Full Service station with
AC music as its key component. The news de-
partment grew to be larger than that of Bos-
ton titan WBZ.

The move was a mistake, however, and
WM]X eventually reverted to its musical roots
and focused not on Beantown, but on Barry
Manilow under PD Phil Redo.

Kelley joined WM] X in spring 1989 as OM.
He removed the soft AC product and refo-
cused the station, and fall 1991 brought WM]X
a No. 1 showing 25-54 for the first time. The
station would enjoy 15 consecutive No. 1 25-
54 ratings books, covering much of the 1990s.

Making The Garden State Greater

Daniel Finn, VP and Regional GM for
Greater Media’s WDHA /Dover, WCTC &
WMGQ/Middlesex, WMTR & WWTR/Mor-
ristown and WJRZ & WRAT/Monmouth-
Ocean in New Jersey, joined Greater Media in
2001, when the company bought New Jersey
Broadcasting. The deal brought WDHA,
WMTR, WRAT and WWTR into the Greater
Media fold.

“Greater Media was the logical buyer be-
cause it had owned and operated radio sta-
tions in New Jersey for 45 years,” says Finn.
“However, logical buyers are not always suc-
cessful in their quests. In the end the stations
went to the group where a unique story could
be told.

“lwas given the additional responsibility of
overseeing Greater Media’s longest-owned
properties, WCTC and WMGQ, and I was im-
pressed with the physical heritage of the sta-
tions displayed in the lobby. There were sever-
al photos of prominent statesmen captured in
front of WCTC microphones, as well as the vin-
tage RCA microphone, still in great condition.
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Proud Veterans

WRIF/Detroit GSM Gayle Halebian Lewkow is proud to say that she’ll
be celebrating 25 years with Greater Media in June. “Little did | realize
what a wise decision | had made back in 1981,” she says.

“This is @ company that takes chances, gives its employees the necessary re-
sources to do their jobs property and empowers its managers to do their jobs

“My experiences, hopefully, will illustrate, from an employee’s perspective, why
Greater Media’s reputation for being one of the finest radio broadcasting com-

Halebian Lewkow's tenure at Greater Media includes 11 years at KHTZ/Los An-
. geles, which became KLSX in 1987. KHTZ, as “K-Hits,” enjoyed a short run as an
AC in a highly competitive marketplace. But though the station gave away a brand-
new house in the L.A. suburbs, declining ratings led Greater Media to make the

“| give credit to Herb McCord, who was VP/Radio Sales at the time, who gave
us wonderful guidance in positioning during this challenging time,” Halebian

Stern Comes To Town

For nearly eight years KLSX aired Classic Rock and, for many of those years,
rocked the radio universe by adding The Howard Stern Show on tape-delay from
WXRK/New York, beating every other station in town in the ratings with the im-

“This was a very controversial, aggressive programming move that was initially
a sales nightmare,” Halebian Lewkow says. “The bad news was, we lost a ton of
revenue from the morning drive inventory. The better news was that we were abie
to keep the revenue on the books when moved to other dayparts.

“After a year we built a new base of advertisers that advertised exclusively on
the Stern show, and it was ultimately a very successful move. But it was a very

Today, back in her hometown of Detroit, Halebian Lewkow lives by the corpo-
rate policy “Do what you say you're going to do.” “This consistency and catering
to our clients’ needs helped win them over,” she says. “We can say this with con-
fidence because the support staff and everyone in the organization lives and

A Scary Day

WCSX/Detroit air personality Karen Savelly hosted her first airshift at the Clas-
sic Rocker on Halloween 1988. She says, “While it could have been considered
a scary day to start, it really felt like coming home.”

That's because Bender had hired Savelly nine years earlier, at WRIF. “As The
Who once sang, ‘Meet the new boss, same as the old boss,”” Savelly says.

“My son Michael was 2 going on 3 when | joined WCSX. Over the years our lis-
teners and my co-workers have watched — and heard — him grow. In the early
years Michael would join me on the air and at station events. Today he's a stu-
dent at the University of Michigan and shares my passion for anything Beatles.

“When | think back on some of the changes I've seen, the most noticeable would
" be the facilities and the technology. It’s funny to think that in 1988 we thought
we were cutting-edge because we played CDs.

“Now, thanks to Audio Vault, the entire library is right at my fingertips. | can
* remember the time-consuming editing of phone calls on the reel-to-reel machine.

While there have been many standout moments during Savelly’'s tenure at
4 WCSX, one in particular holds a special place in her heart. “When the tragedy of
9/11 struck, | was so proud of the role that WCSX was able to play in the lives of
our audience,” she says. “It was because of the philosophy of Greater Media to
empower its people in the market that we were able to remain fluid and adjust

“From the layout of the offices to the equipment in the studios to the staff that
makes it all happen, | know we're working for a company dedicated to being an

- Industry leader. We’ve come a long way from the gold shag carpeting on the walls
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“Any visitor to the facility knows thatit’s a
special place upon entering because it is ded-
icated to Tony Marano, the man who ran the
stations for decades and was a local icon even
after his retirement. Although Tony passed
away last year, I still appreciate the new sto-
ries | hear about his brilliant career.

WwWWwWWw.americanradiohistorv.com

“This is the year that Greater Media is cele-
brating its 50th anniversary. Simultaneously,
it is the fifth anniversary for the New Jersey
Broadcasting employees who joined the Great-
er Media family. The last five years have rep-
resented a positive evolution both personally
and professionally for many of us.”
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London’s Bridge Is Falling Down In S.F.

Or was that bridge burned? Just your average day in para-
dise at KIFR/San Francisco, the Bay Area franchise of CBS
Radio’s Free FM, which is now sporting an afternoon-sized
hole in its lineup after John London, producer Dennis Cruz
and sports guy Chris Townsend were fired this week, al-
legedly over comments London made during his show on
April 5, when he announced he'd pay someone $5,000 to
kill fellow Free FM personality Penn Jillette.

According to the San Jose Mercury News, an obviously sar-
castic Jillette had characterized the late Mother Teresa as “a
bad person,” said that she set up refuges for dying people
for her own “sexual kicks” and announced that Paris Hilton
“is much too moral” to play her in a movie. London, per-
haps harrumphing too loudly to hear the sarcasm, went on
after Jillette’s show and spent two hours complaining about
' it — then offered a cool $5,000 to
whomever kills Penn. “And if he
suffers, I'll make it $7,000,” Lon-
don said, after which management
cordially invited London and crew

to hit the road.

“l was sickened by it,” London
Actually a very nice lady. told the paper of Gillette's com-
ments, then defended himself by
saying his offer was “obviously sarcastic” and that manage-
ment had every opportunity to hit the dump button on him
but didn't. “What Jillette said wasn't satire,” he continued.
“He raped her morally when she couldn’t respond.” When
you factor in Darian O'Toole’s recent exit, Free FM in San

Francisco now has openings in middays and afternoons.

A Star Is Rebom?

After months of flagging ratings and rumors of format ad-
justments, Clear Channel Hot AC KYSR (Star 98.7)/Los
Angeles emerged from its protective cocoon Monday morn-
ing sporting a new slogan: “We're not Jack!” Just kidding. It's
“Today’s Music Alternative” as Star, currently running jockless,
focuses on a slightly more current-based music mix that harks
back to its original Modern AC vision. PD Mike Marino ex-
plains the process behind the move: “We brought a group
of radio geniuses into the room and then totally ignored ev-
erything they recommended. We'll focus better on what the
listeners expect from Star. And with the cycle of music more
in our favor, we're able to showcase more contemporary
pop-rock sounds.”

In a shot across the bow of crosstown rival KCBS-FM (93.1
Jack-FM) and its “Playing What We Want” concept, Star 98.7
is now touting “a dramatically increased level of interactivity”
in its music selection. Star's new-and-improved “We care
deeply about you, the listener” claim was bolstered by an
on-air music search the station did last Sunday that allowed
listeners to vote for songs they wanted to hear. Why the sta-
tion is just now getting around to playing what the listeners’

want to hear remains unclear.

Max Gets A Makeover

Borneville Adult Hits KZBR (The
Max)/San Francisco is following the
lead of most of its format brethren by

dumping its jocks in favor of a single

station character voice. KZBR's voice Howdy, Max!

is “Maxwell, the station owner,” played by actor John “]. Pe-
terman” O’Hurley of Seinfeld and Dancing With the Stars
infamy. As a result, morning co-host Mike Dawson exits
while his cohort, Janelle Marie, remains aboard, employed
in an off-air capacity. The station is also getting new call let-
ters, KMAX, which, as a child of 4 can plainly see, shares
more far letters with “Max” than KZBR does.

May Not Be A Real Baron

Where's Jimmy Baron going to end up? The longtime
morning co-host on Susquehanna Alternative WNNX (99X)/
Atlanta, has been conspicuously M.LA. since April 3, when
his contract expired. The Atlanta Journal-Constitution reports
that 99X GM Mark Renier told Baron he wouldn't be able
to say goodbye after |2 years with the station. ST contacted
Baron, who declined to comment, pending the outcome of
ongoing negotiations. As we reported last month, Baron re-
cently test-drove a talk show at KIFR/San Francisco, which,

rumor has it, has several prime openings (see above).

Executive Sweet

* Former Pyramid/Evergreen/Chancellor/AMFM/Clear
Channel honcho Kenny O’Keefe has been named Manag-
ing Director of the private equity firm Vestar Capital Partners,
which sounds pretty damned important to us. He'll continue
to serve as Chairman of the Board of MCG Capital Corpo-
ration and as a director of and advisor to Border Media Part-
ners.

* After 30 years in the biz, Cox Radio Exec. VP Dick
Ferguson announced he’s goin’ fishin', effective May 31.
Ferguson, 60, joined Cox Radio in April 1997, when the com-
pany he co-founded, NewCity Communications, was sold to
Cox. Ferguson will be retained as a consultant by Cox.

* Air America Radio honcho Danny Goldberg is turning
in his CEQ stripes in honor of his upgraded role as Vice-Chair-
man. Rob Glaser, Chairman of the Board of Piquant Ltd., Air
America’s holding company, has appointed Jim Wiggett act-
ing CEO for now. Wiggett is President/CEO of the San Fran-
cisco-based management consulting firm Jackson Hole Group.

The Programming Dept.

* Programmer/station owner/
raconteur Steve Kingston is the
3 new PD of XM's Alternative chan-
i 4| nel, Ethel (XM 47). The new gig
won't be too much of an inconve-
nience, since Kingston was already
in the building anyway as XM's Sr.
Director/Label Relations, a job he'll
continue to do. Kingston is best

B3N

Steve, meet Ethel.

known and loved for his eight years as PD of the late WXRK
(92.3 K-Rock)/New York, not to mention his long haul pro-
gramming crosstown WHTZ (Z100). He will be based in
XM's swanky New York offices.

* Ken Wall, PD of Citadel Alternative WRAX (100.5 The
X)/Birmingham, has been touched by the Fickle Finger of
Fate™ and will fill the vacant PD position at Shamrock Al-
ternative KMYZ (Z-104.5 The Edge)/Tulsa. The PD chair has
been gathering dust since Corbin Pierce left three months
ago to program Clear Channel Alternative KHBZ (94.7 The
Buzz)/Oklahoma City.

www americanradiohistorv.com
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* Steve Poston is the new PD of URBan Radio
Broadcasting’s three-station cluster in Columbus-Starkville,
MS: Urban WMSU, Urban AC WACR and Gospel WAJV. No
stranger to having Mississippi plates on his car, Poston spent
several years in the Jackson, MS market — first, as PD of On
Top's WRJH and more recently working for the Radio People
(AC WJKK, CHR/Pop WYOQY, Country WUS) and Adult Stan-
dards WIIN).

~ » Dave B. Goode, last seen programming Summit CHR/
Pop WYLT and CHR/Rhythmic WNHT/Ft. Wayne, IN, has
reappeared in scenic Northern Michigan as the new MD/
morning dude at MacDonald Garber CHR/Pop WKHQ/
Traverse City. Mr. B. Goode is replaced at WYLT by morn-
ing guy Man @ Large, who used to work at WDRQ/De-
troit.

Continued on Page 16

I TIMELINE

YEAR AGO

‘  Susan Karis named Sr. VP/Southwest Region for Clear
Channel Radio
« Charese Fruge named PD at KALC/Denver.
» Steve Konrad adds Regional VP/Programming duties
for Clear Channel's Central Ohio Region.

YEARS AGO

®

= Rick Schmidt named PD at WXTB/Tampa.
» Marc Kalman named VP/GM of WIXK/Minneapolis.
+ Priority Records names Michael Whited VP/Promotion.

YEARS AGO

®

+ Bob Callahan named President of the
Radio Division at Capital Cities/ABC
Radio.

= Mark Mason named Exec. Editor/PD at
WINS/New York.

* Lea Pisacane elevated to VP/Rock Pro-
motion for Atlantic Records.

YEARS AGO

®

» Ed Karlik promoted to President/COO at Chase Com-
munications

= Gregg Steele named PD at KNAC/Los Angeles.

* Beau Hill named partner at Interscope Records.

YEARS AGO

®

= Duff Lindsey promoted to PD/MD at
XHRM/San Diego &
« Dana Horner named President of Fair- ™

West Enterprises. » i
+ Bob Scott named PD at WMYK/Norfolk Wndsey

T

YEARS AGO

®

«Tom Burchill promoted to President of |
RKO Radio Networks. b

« Bill Cataldo upped to VP/Pop Promo-
tion at PolyGram Records.

+« Mark Hubbard elevated to VP/Radio
Research for the Taft Radio Group.

YEARS AGO

A
Tom Burchill

®

« Terry Robinson named GM at KSLY/San Luis Obispo,
CA,

= Jefferson Kay named PD at KGGO/De Moines.

* Ray Mineo promoted to VP/GM at KTLK/Denver.

I -
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Continued from Page 15

Quick Hits

* Renowned hip-hop DJ/TV personality/recording artist/
producer/remixer/snappy dresser D] Clue crosses the street
from WQHT (Hot 97)/New York to do nights at Clear Chan-
nel rival WWPR (Power 105.1)/New York. Upon Clue’s ar-
rival, Cherry Martinez will become host of Power After Hours
from 10pm-2am.

* Shari Sterenbuch makes a triumphant return to
WKTU/New York as Director/Promotions, filling the taste-
ful designer shoes of Susan Bacich, who was upped to Di-
rector/Marketing. No stranger to the 'KTU haliways,
Sterenbuch was Promotions Manager from 2002-2005. She
crosses the street from the same position at Emmis Smooth
Jazz WQCD (CD 101.9), which, sadly, hardly ever plays “Kung
Fu Fighting.”

* Ron Valeri flexes his scary new Entercom/Boston Direc-
tor/FM Programming powers and permanently installs part-
timer Bob Hannah in nights at WAAF. Hannah has been fill-
ing in since Mike Hsu moved to middays way back in No-
vember.

* Jennifer Reed is trading afternoons at Clear Channel
Classic Rocker KDBN (93.3 The Bone)/Dallas for the same
shift at sister WKLS (96rock)/Atlanta, plugging the gaping
chasm created when Southside & Rhodes left in January.

* Sean Bowen is upped to Promotions Director of Clear
Channel Urban WKKYV (V100.7)/Milwaukee. Bowen has been

part of the V100.7 promotions team for the past three years.

* Nassau CHR/Pop WPST/Trenton, NJ is now in the hunt
for a morning show co-host as Chris Centore’s deal isn't re-
newed after a year in the chair. Longtime co-host Chris Rollins
remains aboard as Assoc. Director/Programming Dave McKay
issues an A.PB. for a suitable replacement co-host.

* KWIE (Wild 96.1)/Riverside PD Chris Loos returns to
the air chair in afternoons, replacing Bam Bam (possibly pic-
tured), who joins The Jeff Garcia Wild
Wake Up Show with comedian Jeff
Garcia and co-host Cecilia. Also join-
ing KWIE as Production Director/over-
night jock is A.D., who segues from
weekends/swing at Styles Media big-
city sistah KDAY/Los Angeles. A.D.
was also formerly MD/nights at WGBT/
Greensboro.

* WNKI (Wink 106)/Eimira, NY
PD/morning guy Scott Free is flying solo for now as co-host

Amanda Valentine gets the call to become producer of
Spezzano in the Morning at WPXY (98PXY)/Rochester, NY.
Seconds later ex-WTWR/Toledo morning producer Biskit
joins Wink 106 for nights as D} Sammy exits.

* The unimonikered Stefani heads to the lush, verdant
islands of Hawaii to take over nights at Clear Channel AC
KSSK/Honolulu, making us incredibly damn jealous. Stefani,
who was last seen at KZON/Phoenix, replaces Adam Carr,
who moved to weekends when he was festooned with
weighty Asst. PD stripes back in December.

* Rocker KNCN (C-101)/Corpus Christi, TX welcomes
Randy Hill as the new half of 2 Guys in the Morning. Hill is
inbound from Waitt Radio Networks and KQKQ/Omaha and
replaces Dan Rios, who exited in February. Hill hits the air
with the other “Guy,” Rex Gabriel, on April 17.

* It's swap-o-rama time at Alternative W|BX/Ft. Myers as
midday jock Alexis exchanges shifts with Asst. PD/MD af-
ternoon guy Anthony “Roach” Proffitt, who explains the
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method behind the madness: “This will enable me to have a
cocktail every day by 5pm on the beaches of the Gulf of
Mexico and lets Alexis stay out and do dirty things till the
wee hours of the night. Life’s a beach, and we live on it!”

¢ Good Karma CHR/Rhythmic WKPO (Hot 105.9)/Madi-
son launched a new morning show this week hosted by D]
Triple X, ST and Melissa. D] Triple X moves from middays,
ST shifts from nights, and Melissa worked her way up from
an internship. She is currently a senior at the University of
Wisconsin and will also fill the opening in middays. Bennie
Siegal will handle nights, and he starts next week.

Get Well Soon, Dammit!

* Veteran promo exec Dwight Bibbs is in stable condi-
tion at Cedars Sinai Hospital in Palm Springs, CA after suf-
fering a stroke last Thursday while attending the Urban Net-
work Convention. Bibbs later underwent a six-hour opera-
tion to remove a blood clot from his brain. He is expected
to be transferred to a hospital in Los Angeles next week. Stay
tuned for further details.

* Just one week after receiving his coveted R&R report-
ing status, WJIM/Lansing, Mi MD Chris Reynolds was hos-
pitalized Monday morning for a completely unrelated (we
hope), non-serious issue. OM Dan Kelley is knocking the rust
off his mad music-scheduling skiliz as we speak. Get-well
cards are welcome at 3420 Pine Tree Road, Lansing, Mi
48911.

Drop & Give Me 20 — CDs

Reggie Hawkins, PD of
Sirius Satellite’s Hip-Hop H

o
3
#
T

Nation channel, is also a
real life bad-ass sergeant in
the U.S. Army. He's look-
ing to combine the best of
both gigs, so he's asking his

generous radio and record-

=

label pals to help collect a
bunch of CDs to send

overseas to the tens of

| WART YOU
FOR U.S.ARMY

NEAREST RECRUITING STATION

thousands of our troops in | b
the Middle East who are ! wantyou— tosend me CDs!’

P ————

starving for the hits. Please
send your stuff to Hawkins c/o Hip-Hop Nation/United States
Army CDs, Sirius Satellite Radio, 1221 Avenue of the Ameri-
cas, New York, NY 10020.

BOX OFFICE TOTALS

April 7-9

Title (Distributor) $ Weekend $ To Date

1 Ice Age: The Meltdown (Fox) $33.82 $115.75
2 The Benchwarmers (Sony)* $19.65 $19.65
3 Take The Lead (New Line)* $12.05 $12.05
4 Inside Man (Universal) $9.13  $66.01
5 Lucky Number Slevin (MGM)* $7.03  $7.03
6 Failure To Launch (Paramount) $4.13 $79.14
7 ATL (WB) $3.71 $17.21
8 V For Vendetta (WB) $3.40 $62.29
9 Phat Girlz (Fox Searchlight)* $3.10  $3.10
10 Thank You For... (Fox Searchlight) $2.30 $6.19

COMING ATTRACTIONS: This week's openers include Scary
Movie 4, which features an appearance by recording artist
Chingy
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Formats You’'ll Flip Over

At press time, Cumulus CHR/Pop WYOK (Hot |104)/Mo-
bile was expected to be minutes away from flipping to Rock.
At least that’s what Market Manager Gary Pizzati told us
he was going to do. As a result of this pending flip, the sta-
tion jettisoned its jocks, including The Sid Morning Show, star-
ring Sid, Emily and Q-Tip; interim PD/afternoon talent A};
night jock Rob Sparks; and part-timers Philly, Jimmy and
Coot’r. AJ can be reached at 330-618-6084 or radiojock | @
gmail.com. Sid and crew can be located at 251-243-1363, and
find Rob Sparks at 479-957-5231.

Leap O’ The Week™!

Say hello to this week’s leading candidate, WZYP/Hunts-
ville, AL PD Keith Scott, who was personally plucked from
the ranks of the great unwashed by the legendary Buddy
Scott (no relation) to become the new Asst. PD/MD/after-
noon talent at Ciear Channel Hot AC KHMX (Mix 96.5)/
Houston. Scott — Keith, not Buddy — replaces Rick
O'Bryan, who recently transferred to Dallas as PD of KDMX.
“Keith is a great guy, an excellent air talent and a smart pro-
grammer who will be a great addition to our staff,” says Scott
— Buddy, not Keith.

Condolences

* Gene Pitney, best-known for his 1961 hit “Town With-
out Pity,” died in his sleep April 5 while on a U.K. concert
tour. Pitney, 65, was found dead in his hotel room in Cardiff,
Wales. Pitney’s 40-year career included other hits like “It
Hurts to Be in Love,” “(The Man Who Shot) Liberty Valance,”
“Every Breath | Take,” “Only Love Can Break a Heart” and
“I'm Gonna Be Strong.” His last U.S. hit was “She’s a Heart-
breaker” in 1968.

* Proof, a prominent member of Eminem’s D-12 posse,
was shot and killed April | | in Detroit. Proof, a.k.a. Deshaun
Holton, 32, was Best Man at Eminem’s January remarriage
to wife Kim and was also known for his role in Eminem’s
movie 8 Mile. Ironically, he died in Detroit’s 8 Mile section,
at a nightclub called CCC.

¢ Shelia Witkin passed away April 2 in Los Angeles. She
was 66. Witkin worked for Sony Music in New York before
moving to Los Angeles to work for WTG and Epic, where
she became involved with the Neil Bogart Memorial Fund.
Donations can be made to the Sheila Witkin Scholarship Fund
at the Chabad of Mt. Olympus, 8124 Laurel Mount Dr., Los
Angeles, CA 90046.

TELEVISION

TOP 10 SHOWS

Total Audience
(110.2 million hausehalds)

April 3-9 ‘
Adults 18-49

1 American Idol ( Tuesday) 1 American Idol (Tuesday)

2 American Idol (Wednesday) 2 American Idol (Wednesday)

3 ¢St 3 House |

4 House 4 CSI

5 Deal Or No Deal (Monday) & Lost

6 NCAA Baskethall 6 NCAA Baskethall
Championships Championships
(UCLA vs. Florida) (UCLA vs. Fiarida)

7 Lost (lie) Unan1imous |

8 Survivor: Panama — Exile 8 Deal Or No Deal (Monday) |
Island (lie) Grey's Anatomy

9 NCIS 10  Survivor: Panama — Exile

10 The Unit Island

Source: Nielsen Media Research
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R % TOP 50 ALBUMS
THE INDUSTRY'’S NO. 1 RETAIL CHART April 14, 2006

.

Lw ™w ARTIST

= 1 RASCAL FLATTS

- 2 VARIOUS

1 3 Tl

3 4 VARIOUS

-~ 5 PINK

2 6 TIM MCGRAW

7 7 JAMES BLUNT

6 8 SHAKIRA

- 9 BUBBA SPARXXX

10 10 ALAN JACKSON

- n QUEENSRYCHE

5 12 ROB ZOMBIE

- 13 FLAMING LIPS

15 14 CARRIE UNDERWOOD

13 15 NE-YO

8 16 PRINCE

14 17 JOHNNY CASH

20 18 ANDREA BOCELLI
19 POISON

4 20 GHOSTFACE KILLAH

38 21 KEITH URBAN

18 22 NICKELBACK

16 23 JACK JOHNSON & FRIENDS

- 24 LACUNA COiL

- 25 VARIOUS

27 26 MARY J. BLIGE

21 27 KELLY CLARKSON

26 28 SEAN PAUL

- 29 BLUE OCTOBER

11 30 BARRY MANILOW

24 31 PANIC! AT THE DISCO

37 32 RASCAL FLATTS

32 33 EMINEM

29 34 FALL OUT BOY

19 35 VARIOUS

K] 36 PUSSYCAT DOLLS

22 37 BLACK EYED PEAS

36 38 ALL-AMERICAN REJECTS

28 39 JOSH TURNER

- 40 MORRISSEY

17 4 MATISYAHU

39 42 CHAMILLIONAIRE

34 43 MICHAEL BUBLE

33 44 KEYSHIA COLE

25 45 JUVENILE

9 46 ATREYU

30 47 E-40

35 48 TEDDY GEIGER

4 49 CHRIS BROWN

4 50 B.G.

ALBUM LABEL

Me And My Gang Lyric Street

Now That's What | Call Music! urv

King Grand Hustle/Atlantic
High School Musical Soundtrack Walt Disney

I'm Not Dead Laface/Zomba Label Group
Greatest Hits Vol.2 Curb

Back To Bediam Custard/Atlantic

Oral Fixation Volume 2 Epic

The Charm Purple Ribbon/Virgin
Precious Memories Arista

Operation Mindcrime [i Rhino

Educated Horses Geffen/Interscope

At War With The Mystics Warner Bros.

Some Hearts Arista

In My Own Words Def Jam/IDJMG
kil Universal Republic

| Walk The Line: The Legend Of Johnny Cash Island/IDJMG

Amore Sugar/Decca

The Best 0f Poison: 20 Years of Rock Capitol

Fishscale Def Jam/IDIMG

Be Here Capitol

All The Right Reasons Roadrunner/IDJMG
Curious George Soundtrack Brushfire/Universal Republic
Karmacode Century Media
Disneymania 4 Walt Disney

The Breakthrough Geffen

Breakaway RCA/RMG

Trinity VP/Atlantic

Foiled Universal

The Greatest Songs Of The Fifties Arista

A Fever You Can't Sweat Qut Fueled By Ramen
Feels Like Today Lyric Street

Curtain Call Shady/Aftermath/interscope
From Under The Cork Tree Island/IDJMG

Walk The Line Soundtrack Wind-Up

PCD A&M/Interscope
Monkey Business A&M/lnterscope
Move Along Interscope

Your Man MCA

Ringleader Of The Tormentors - Attack/Sanctuary/SRG
Youth Dr Music/Epic

The Sound Of Revenge Universal

[t’s Time 143/Reprise

Way It s A&M/Interscope
Reality Check Atlantic

A Death-Grip On Yesterday Victory

My Ghetto Report Card Reprise/BME
Underage Thinking Columbia/Sony BMG
Chris Brown Jive/Zomba Label Group
The Heart Of Tha Streetz Vol.2 Choppa City/Koch

POWERINDEX CHANGE
714,048 =
325,149 =
177,747 -67%
171,762 +5%
127,015 =
120,053 -48%

63,667 -19%
59,774 -25%
49,030 -
47,305 -16%
45,794 -
45,6711 -59%
42,441 =
42,206 0%
41,900 -15%
41,820 -44%
40,705 -10%
40,315 +17%
40,094 =
38,139 -67%
37,768 +47%
37,757 +2%
36,080 -10%
35,985 —
35,233 S
33,767 +5%
33488 -3%
33,04 +3%
32,456 =
32,245 -42%
30,665 -8%
30,437 +14%
29,959 0%
29,822 2%
29113 7%
28,877 &%
28,077 7%
27,686 0%
27,614 13%
27,487 S
27,443 -28%
25,986 +1%
25911 -10%
24,370 -16%
24,049 -28%
23,567 -67%
23,507 -22%
22,803 -18%
21,646 1%
21,636 11%

© HITS Magazine Inc.

05! ALBUMS

Flatts Gang Up
On The Chart

The Gang’s all here.

Lyric Street pop
country giants Rascal
Flatts check inwith the 5 *
largest first-week sales
total of the year, total-
ing 714,000, good
enough for No. 1 on
this week’s HITS Top
50 for Me and My Gang.

Not that it should
surprise anyone, con-
sidering the group’s last album, Feels Like Today,

&

Bubba
Sparxxx

remains on the chart
this week at No. 32 af-
ter nearly 18 months
of release, with cumu-
lative sales over 4 mil-
lion. That should buy
Lyric Street’s veteran
Nashville cat Randy
Goodman several
thousand 10-gallon
hats — or a fleet of
horses, if he so desires.
UTV’s Now 21 keeps its cottage industry alive
with sales upward of 325,000, good for No. 2.
Last week’s chart-topper, Grand Hustle/At-
lantic’s T.I., checks in with 177,000, landing at No.
3, while Walt Disney Records’ High Sclicol Musi-
cal continues to sing and dance at No. 4, up 5%,
to 172,000. Yeah, and we're going to Disneyland.

Rascal Flatts

LaFace/Zomba's Pink experiences life after
Dead by debuting at No. 5, selling 127,000. Curb’s
Tim McGraw lands at No. 6, with 120,000, fol-
lowed by a large drop-off to Custard/Atlantic's
James Blunt, at No. 7, moving some 64,000. Ep-
ic’s Shakira is steady as she goes, with Oral re-
maining a Fixation at No. 8, proving “Hips Don't
Lie” indeed. Purple Ribbon/Virgin’'s Bubba
Sparxxx is the week's other top 10 newcomer, at
No. 9, with ACR/Arista Nashville’s Alan Jack-
son rounding out the top sellers, at No. 10.

Other chart newcomers include Rhino/WEA'’s
Queensryche (No. 11), Warner Bros.” Flaming
Lips (No. 13), Capitol’s Poison best-of (No. 19),
Century Media rockers Lacuna Coil (No. 24), Walt
Disney Records’ Disneymania 4 (No. 25), Univer-
sal’s Blue October (No. 29) and Attack/Sanctu-
ary’s Morrissey (No. 40).

Double-digit increases are registered by Dec-

ca/Universal
Classics’ Andrea
Bocelli (No. 18,
+17%), Capitol
Nashville's Keith
Urban (No. 38-21,
+47%, fueled by
CMT Award ac-
tion) and Lyric
Street's  other
Flatts album (No.
37-32, +14%).

Pink

Next week: Look for Show Dog Nashville/
Universal's Toby Keith to come out of the box
strong in the 300,000-plus range, with Warner
Bros.” Dahiel Powter, Def Jam’s LL Cool J, the
Capitol Beatles boxed set and Asylum/Atlan-
tic’s Cam’ron also in stores.

www.americanradiohistorv.com

April 14, 2006 Radio & Records ® 17


www.americanradiohistory.com

MIKE TRIAS

Gaga For
6Goo Goo

Yeah, 1 know. You could have come up with that headline your-
self, but there really isn't a more concise way to explain how fans feel
about The Goo Goo Dolls. Coming together in 1986, Johnny Rzeznik,
Robby Takac and Mike Malinin steadily gained fame until they broke
through to the big time with their power ballad “Iris,” which was fea-
tured on both their 1998 album Dizzy
Up the Girl and on the soundtrack of
the movie City of Angels.

Next week The Goo Goo Dolls go
for adds with “Stay With You,” the lat-
est from their upcoming release Let
Love In. The album was recorded in
Buffalo with producer Glen Ballard,
and the Dolls have a hectic promotion
schedule in the coming weeks. They
will appear on Extreme Makeover:
Home Edition on April 13 and host
VHI's Top 20 Countdown on April 27.

They will begin their talk show tour with an appearance on Late
Night With Conan O’Brien on April 27. From there, look for them to
play on Live With Regis & Kelly on April 28, The Tony Danza Show on
May 3, The Tonight Show With Jay Leno on May 16 and Last Call With
Carson Daly on May 17.

For Alternative stations, Thursday arrive on Tuesday with “Count-
ing 5-4-3-2-1," taken from their album A City by the Light Divided,
which hits stores May 2. The song is about bandmember Geoff’s good
high school friend. The two of them talked about their dreams and
leaving their hometown, but the friend was killed by a train near their
high school football field.

“When [ finally finished school and moved away from that town,
all I could think of was the fact that he would never have the chance to
leave,” says Geoff. “Now, years later, | think of how many of my friends
have been swallowed up by places that they’ll never leave, and it keeps
me determined to follow my heart. |
hope if any of you ever get the chance
to leave a place that you can't stand,
you play this song as you drive away.
That would do my heart some good.”

Mary Mary, comprising sisters Eri-
ca and Tina Campbell, also write mu-
sical tales about their experiences,
which, more often than not, relate to
their faith in God. Such is the case
with “Believer,” the opening track of
their self-titled album.

Erica’s verse deals with an incident that occurred when she was
younger. One night a strange feeling led her mother to take Erica and
her other kids to their aunt’s house to stay overnight. Later that evening
the police called and told them there had been a fire at their house
and that they wouldn't have been able to escape had they been there.

Tina’s story is similar: Years ago, she got into a car accident. Even
though the car flipped and landed on the roof with all the windows
blown out, facing the wrong way in traffic, Tina escaped unscathed.
“That’s nothing but God,” she says. “You ask me why I believe? Be-
cause God saved my life.”

Bruce Robison has Elcven Stories to
tell, and next week Country radio will |
be introduced to one of them. Robison
is Going for Adds with “All Over but
the Cryin’,” a song about a relation-
ship drawing to a close.

Says Robison about songwriting,
“If a song feels real to me, then, hope-
fully, it will feel real to someone else.
It's an instinctive thing for me. I try
not to analyze it too much because
that will paralyze you. I write about things that are interesting to
me, and, with any luck, they’ll be interesting to other people too.”

So far artists such as Garth Brooks, The Dixie Chicks, Faith Hill,
George Strait and Lee Ann Womack have all found Robison’s materi-
al more than interesting: They've all recorded Sougs he’s written for
their own albums.

18 ® Radio & Records April 14, 2006

Goo Goo Dolls

Mary Mary

Bruce Robison

KRR GOING FOR ADDS

mtrias@radioandrecords.com

0006006006000 000600000

Week Of 4/17/06

CHR/POP

T. RIFFIC Where Is He? (Aquiles/CHENT)

CHR/RHYTHMIC

BUBBA SPARXXX Heat It Up (Purple Ribbon/Virgin)
CAM'RON f{LIL WAYNE Touch It Or Not (Asyfum/
OBIE TRICE f/AKON Snitch (Shady/interscope)

T. RIFFIC Where Is He? (Aquiles/CHENT)

URBAN

CAM'RON f{LIL WAYNE Touch It Or Not (Asy/um/
JUELZ SANTANA Clockwork (Diplomat/Def Jam/IDJMG)
KELIS f/TO0 SHORT Bossy (ive/Zomba Label Group)

LL COOL J fILYFE JENNINGS Freeze (Def Jam/IDJMG)
OBIE TRICE f/AKON Snitch (Shady/Interscope)

T. RIFFIC Where Is He? {Aquiles/CHENT)

URBAN AC

CHARLIE WILSON No Words (/ive/Zomba Label Group)
STEVIE WONDER My Love Is On Fire (Motown)
T. RIFFIC Where s He? (Aguiles/CHENT)

GOSPEL

JUDITH McALLISTER | Will Bless The Lord (He's Worthy)
(Artemis GospellJudah Music)

MARY MARY Believer (Sony Urban/Columbia)

XAVIER 0'CONNOR The Pilgrimage (Testimony/

COUNTRY

BRUCE ROBISON All Over But The Cryin' (Sustain/
MARK WILLS Hank (Fquity)
RIO GRAND Kill Me Now (Curby/Asylum)

AC

BO BICE The Real Thing (RCA/RMG)

HOT AC

BLUE OCTOBER Hate Me (Universal Motown/

GO0 GOO DOLLS Stay With You (Warner Bros.)

STEREO FUSE Beautiful findependent)

THEORY OF A DEADMAN Santa Monica (Roadrunner/IDJMG)
TRAIN Give Myself To You (Columbia)

SMOOTH JAZZ

BRADLEY LEIGHTON Love Light In Flight (Pacific Coast)
KEEFE MARZELL Vintage (Vintage)

MATT MARSHAK Summerfunk (Nuance/

VOODOO FUNK PROJECT Keep Your Face To The Sun (275)
WARREN HILL Low Rider (Popjazz/Native Languagel

ROCK

GOO GOO DOLLS Stay With You (Warner Bros.)
ROYAL BLISS Brave (Contraband)
TOOL Vicarious (Volcano/Zomba Label Group)

ACTIVE ROCK

ACCIDENT EXPERIMENT Sick Love Letter (Rock Ridge/
ROYAL BLISS Brave (Contraband)
TOOL Vicarious (Yolcano/Zomba Label Group)

ALTERNATIVE

ACCIDENT EXPERIMENT Sick Love Letter (Rock Ridge/
GORILLAZ El Manana (Virgin)

THURSDAY Counting 5-4-3-2-1 {Island/iDJMG)

TOOL Vicarious (Yolcano/Zomba L abel Group)

TRIPLE A

CORINNE BAILEY RAE Put Your Records On (Capitol)
DRESDEN DOLLS Sing (Roadrunner)

EUPHORIA Back Against The Wall (Zoe/Rounder)
GOO GOO DOLLS Stay With You (Warner Bros.)

JOSE GONZALEZ Heartbeats (Hidlden Agenda/imperial Records/Mute)
MARK KNOPFLER & EMMYLOU HARRIS This Is Us (onesuch/

Warner Bros.)

YONDER MOUNTAIN STRING BAND How ‘Bout You (Vanguard)

CHRISTIAN AC

No Adds

CHRISTIAN CHR

LEELAND Sound Of Melodies (Fssential/PLG)

CHRISTIAN ROCK

EOWYN Locked Away (Independent/
LEELAND Sound Of Melodies (Essential/PLG)

No Adds

CHRISTIAN RHYTHMIC

No Adds

R&R’s Going for Adds features the complete list of songs impacting radio for the coming week. Going for
Adds is e-mailed each week to participating radio and record executives. For more info, contact_John Fagot at

ffagot@radioandrecords.com.
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KR NATIONAL MUSIC

.

MR. V{/MISS PATTY Da Bump
PLAYGROUP 1/KC FLIGHT Front 2 Back

The System
Zoltar
TANIA MANN PETER... Remote Kontrot

SANDER VAN DDDRN A KA.
GEDRGE ACOSTA #/TRUTH Meliodrama

BPM

Skyy

BOB SINCLAR World Hold On
BENASSI BROS. Feel Alive
NARCOTIC THRUST Waiting For You

Hear Music
Seth Neiman

CHRIS ISAAK King Without A Castle
CAREY OTT | Wouldn’t Do That To You
CHRIS PIERCE Are You Beautiful
BIRD YORK Had A Dream

XMu
Tobi

CHARLATANS UK. Blackened Blue Eyes
MASSIVE ATTACK Live With Me
BUILT 70 SPILL You In Reverse

X Country

Jessie Scott

DALE WATSON 38 ... 21 ... 34
SHAWN CAMP Love Crazy

MIKE YOUNGER Everyday War
DOUBLEWIDE & LIVE Dirt Track Date
DRIVE-BY TRUCKERS Little Bonnie

Kiss
Kevin Kash

SHAKIRA 1/ WYCLEF JEAN Hips Don't Lie
NICKELBACK Savin” Me
DANIEL POWTER Bad Day

L
o~
S
o
S
SATELLIT
RADIO
Jon Zeliner
Sr. VP/Programming
202-380-4040
Real Jazz The Message
Maxx Myrick Jim Epperlein
ART LILLARD’S HEAVENLY BAND Reasons... BRIAN LITTRELL Welcome Home
XM Chill PLUMB Bittersweet
hil HYPERSTATIC UNION Praying For Sunny Days
Luis Baro
ZERO 7 Dreaming uroP
The Move Ted Ke//y
X GNARLS BARK!

Luis Baro LEY Crazy

FLAMING LIPS Yeahyeahyeah Song
CHARLATANS U.K. Blackened Blue Eyes
DIETER BOHLEN Gasoline

The Loft

Mike Marrone

BIRD YORK Remedy

BIRD YORK Freedom

BRUCE SPRINGSTEEN Pay Me My Money Down
BRUCE SPRINGSTEEN We Shall Overcome
BRUCE SPRINGSTEEN Jacob's Ladder

DON DIELGQ Rosemary’s Suite

ETIENNE DE ROCHER Providence

HOTEL LIGHTS AM. Slow Golden Hit

JEFFREY FOUCAULT Americans In Corduroys
JEFFREY FOUCAULT Train Yo Jackson

MATT POND PA Brookiyn Stars

RYAN ADAMS Elizabeth, You Were Born...

RYAN ADAMS Carolina Rain

STEPHEN FRETWELL New York

STEPHEN FRETWELL Lost Without You
STEPHEN FRETWELL Run

STEPHEN FRETWELL What's That You Say Little Girl
SUBMARINES Darkest Things

SUBMARINES Brighter Discontent

The Village

Robert Aubry Davis

PETER MAYER Mid-Winter

MISSION STREET PRDJECT Liberty Tree

JANIS IAN Folk Is The New Black

PETER MULVEY Knuckleball Suite

LITTLE WILLIES The Little Willies

MARTHA TROUBLE Forget October

DUHKS Your Daughters & Your Sons

JACK WILLIAMS Laughing In The Face Of The Blues

Highway 16

Jon Anthony

GARTH BRDOKS That Girl Is A Cowboy
SARA EVANS Coalmine

VAN ZANT The Things | Miss The Most
BRIAN McCOMAS Good Good Lovin'

Mainstream Country

David Felker

KENNY CHESNEY Sommertime
CARRIE UNDERWOOD Don't Forget To...

Hot Country

David Felker

KENNY CHESNEY Summertime
GARTH BROOXS That Girl Is A Cowboy

Rob Fdwards » 661-294-9000

Young & Verna

David Felker

LITTLE BIG TOWN Bring It On Home
GARTH BROOKS That Girl Is A Cowboy
Adult Contemporary

Andy Fuller

CHICAGO Feel

Adult Rock & Roll

Jeff Gonzer

FOO FIGHTERS No Way Back
AUDIOSLAVE Out Of Exile

o
ISNE;_Q
Artist/Title Total Plays
HIGH SCHOOL MUSICAL Breaking Free 75
HIGH SCHOOL MUSICAL We're All In This Together 74
ALY & A.J. Rush 72
BS Keep Your Head In The Game 72
B5 Who's Afraid Of The Big Bad... 72
BOWLING FOR SOUP 1985 7
CRAZY FROG Axel F 70
BLACK EYED PEAS Let's Get It Started 55
B5 All | Do 36
HANNAH MONTANA Best Of Both Worlds KY4
JESSE McCARTNEY Beautiful Soul KY4
ASHLEE SIMPSON L.O.VE. 30
HILARY DUFF Beat Of My Heart 30
RIHANNA S0S 30
NATASHA BEDINGFIELD Unwritten 29
GWEN STEFANI Rich Girl 29
HIGH SCHOOL MUSICAL Start Of Something New 28
HILARY DUFF Wake Up 28
WEEZER Beverly Hills 28
PUSSYCAT DOLLS Stickwitu 27

Playlist for the week of April 2-8.

THREE DAYS GRACE Animal | Have Become
SICK OF IT ALL Take The Night Off
Boombox

Jeff Regan

UGLY DUCKLING Smack
HYPER We Control

Jam On

Gary Schoenwetter

YONDER MOUNTAIN STRING BAND How 'Bout You
TREY ANASTASIO Sand

TREY ANASTASIO Money. Love And Change

TREY ANASTASIO Come As Melody

The Pulse

Haneen Arafat
GO0 GOO DOLLS Stay With You

Starlite
Haneen Arafat
NICK LACHEY What's Left Of Me

Underground Garage
Kid Leo
VINES Don't Listen To The Radio

Hip Hop Nation
Reggie Hawkins

DOGG POUND 1/SNOOP DOGG Cali Is Active

LIL SCRAPPY {/YOUNG BUCK Money In The Bank
LIL FLIP 'm A Balla (Flip My Chips)

E-40 Tell Me When To Go

MURS {/RAPPER BIG POOH Barbershop

SIRIUSA/

SATELLENE RADIG

1221 Ave. of the Americas
New York, NY 10020

212-584-5100
Steve Blatter
Sirius Hits 1 Shade 45
Kid Kelly Lil Shawn
BUBBA SPARXXX... Ms. New Booty E-40 Tell Me When To Go
PEARL JAM World Wide Suicide
Hard Attack e
Jose Mangin genr 0”’;’70 -
: TREETS Never Went To Church
EROM Artoshrst JAMIE LIDELL Multiply
GENGHIS TRON Badlands )
MINISTRY Sefior Peligro ABOVE AND BEYOND Tri State
SUICIDE CITY Fuck Your Dreams
Left Of Center Ll
. . Scott Lindy
Rich McLaughlin . .
ELF POWER An OId Familiar Scene GARY ALLAN Life Ain’t Always Beautifut
PLACEBD Meds
. Outlaw Country
Faction
Jeremy Tepper
Jeff Regan

BRUCE SPRINGSTEEN Pay Me My Money Down
ALEJANDRO ESCOVEDO Arizona

Sirius Disorder

Meg Griffin

PAUL SIMON Outrageous

PAUL SIMON Northeast

PAUL SIMON Wartime Prayers

ELVIS COSTELLO & ALLEN TOUSSAINT Tears
SALIF KEITA M’'bemba

MARK KNOPLER & EMMYLOU HARRIS This Is Us

Area 33
Howard Marcus

ADAM WHITE & ANTHONY DEAN Out Of Knowwhere
SUPERS VS. DJ TAB Helsinki Scorchin’
BLANK & JONES Revealed

Pure Jaz
KARRIN ALLYSON Footprints
CASSANDRA WILSON Thunderbird

Universo Latino

Gino Reyes

RBD Sélvame
ANAIS Lo Que Son Las Cosas
BELANOVA Por Ti

Gino Reyes

VICTOR MANUELLE /YURIDIA Nuestro Amor...
KMW Diamond Girl

TITO “EL BAMBINO” Caile

7N\

i?! MUSIC
Radio

Jay Frank e« 310-582-7770
John Lenace 310-582-7773

AU & GIPP Go Head

BERNARD To Those Of This World
BETTER THAN EZRA Juicy

BUBBA SPARXXX Heat It Up

BUSTA RYHMES | Love My B*tch

CHRIS ISAAK King Without A Castie
CLEAR STATIC Make-Up Sex

DARONDO Let My People Go

DEM FRANCHIZE BOYZ Ridin' Rims
HOOBASTANK Born To Lead

JOSH ROUSE Quiet Town

JR WRITER Grill 'Em

KENNY CHESNEY Summertime

LIVING THINGS Bombs Below

LL COOL J Freeze

LUPE FIASCO Kick Push

MC LARS Download This Song

MEN, WOMEN & CHILDREN Dance In My Blood
MIRANDA LAMBERT New Strings
NEEDTOBREATHE You Are Here

NELLY FURTADO No Hay Igual
OCEANSIZE Heaven Alive

PLUMB Bittersweet

PURPLE CITY Trap

Q Forever Girl

RED HOT CHILI PEPPERS Dani California
REMY MA {/NE-YO Feel So Good
SANTANA 1/ANTHONY HAMILTON Twisted
SNOW PATROL Hands Open

SONYA KITCHELL Let Me Go

T.1. Why You Wanna

THA DOGG POUND Sittin On 23s
GOURDS Declinometer

HELIO SEQUENCE Satellite

LOST TRAILERS Call Me Crazy
PROCUSSIONS f/TALIB KWELI Miss January
THREE DAYS GRACE Animal | Have Become
TITO EL BAMBINO Caile

WARREN ZANES Jr.'s Bag Of Tricks

Video
Jay Frank = 310-582-7770
Colleen Quill* 310-582-7768

50 CENT f/OLIVIA Best Friend

DANIEL POWTER Lie To Me

DIXIE CHICKS Not Ready To Make Nice
EDITORS Munich

NE-YO When You're Mad

RED HOT CHILI PEPPERS Dani California
YUNG JOC It's Goin’ Down

gospe! music channel.
Jerry Williams » 770-969-7936

Adds
SWITCHFOOT We Are One Tonight
SANCTUS REAL I'm Not Alright
KUTLESS Shut Me Out
DEMON HUNTER Undying
AUGUST BURNS RED Your Little Suburbia Is In Ruins
FLYLEAF I'm So Sick

SUPERCHICK Anthem 17
YOLANDA ADAMS This Too Shall Pass 17
KIRK FRANKLIN Looking For You 16
THIRD DAY Cry Out To Jesus 15
NATALIE GRANT Held 15
STEVEN CURTIS CHAPMAN Remembering... 13
FALLING UP Moonlit 12
NICK CANNON Can i Live 1
KRYSTAL MEYERS Fire 9
P.0.D. Goodbye For Now 9
DONALD LAWRENCE... The Blessing... 9

Playlist for the week of April 3-9.

HV

: WAITT RADNI NETWORKS
Alternative Now
Polychronopolis
FALL QUT BOY A Littie Less Sixteen Candles...
Country Today

John Glenn

KENNY CHESNEY Summertime

JOSH GRACIN Favorite State Of Mind
CARRIE UNDERWOOD Don't Forget To...
BLAINE LARSON | Don't Know What She Said

AC Active

Jonathan Steele
KEITH URBAN Making Memories Of Us

Voice of America broadcasts in 44
languages in over 60 countries with an
audience of 100 million listeners on 798
radio stations and 502 television stations.

Larry London « 202-619-3901

Plays
Artist/Title ™W W
T-PAIN {/MIKE JONES I'm N Luv... 38 38
STAIND Right Here 38 40
NATASHA BEDINGFIELD Unwritten 38 36
CASCADA Everytime We Touch 38 35
KELLY CLARKSON Walk Away 36 37
JAMES BLUNT You're Beautiful 36 36
RIHANNA SOS 34 34
MARY J. BLIGE Be Without You 32 42
NICK LACHEY Whats Left Of Me 2%
SEAN PAUL Temperature 30 40
DANIEL POWTER Bad Day 28 28
ROB THOMAS Ever The Sare 28 20
HOOBASTANK If | Were You 28 30

DEM FRANCHIZE BOYZ Lean Wit It... 28 28
ALL-AMERICAN REJECTS Move Along 24 29

NE-YO So Sick 22 15
FALL OUT BOY Dance, Dance 20 16
CHRIS BROWN Yo 20 14
PUSSYCAT DOLLS t/WILL..AM Beep 18 18
NELLY Grillz 18 16
PINK Stupid Girls 18 4
SAVING JANE Girl Next Door 16 18
KANYE WEST f/LUPE FIASCO Touch The... 16 20
TEDDY GEIGER For You | Will 14 16
SHAKIRA t/WYCLEF JEAN Hips Don't Lie 14 12
NICKELBACK Savin’ Me 10 20

[ |

JONES

ARADIOC
Tnavwosk:
Ken Moultrie » 800-426-9082
Mainstream Country
Hank Aaron
ERIC CHURCH How 'Bout You

New Country

Hank Aaron

WRECKERS Leave The Pieces
RODNEY ATKINS If You're Going Through Hell...

Lia

Hank Aaron

CARRIE UNDERWOOD Don't Forget...
Danny Wright

Hank Aaron

CARRIE UNDERWDOD Don't Forget To...
RODNEY ATKINS If You're Going Through Hell...
KENNY CHESNEY Summertime

24 Hour Formats
Jon Holiday » 303-784-8700

Hot AC

Jon Holiday

JACK JOHNSON Upside Down

TEDDY GEIGER For You | Will {Confidence)
U.S. Country

Penny Mitchell

TOBY KEITH A Little Too Late
RASCAL FLATTS Me And My Gang

POV ST NCAP AR I O S re— |
Hel=ET ==
BRI NETWORIKSS

After MidNite
Sam Thompson

CARRIE UNDERWOOD Don't Forget To...
KENNY CHESNEY Summertime

@RADID NETWORKS

Phil Hall » 972-991-9200

ABC’s Country Coast to Coast
Dave Nicholson

GARY ALLAN Life Ain’t Always Beautiful
PHIL VASSAR Last Day Of My Life
RODNEY ATKINS If You're Going Through Hell...

ABC’s Real Country
Richard Lee

GARTH BROOKS That Girl Is A Cowboy
PHIL VASSAR Last Day Of My Life
RODNEY ATKINS If You're Going Through Hell...
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RR NATIONAL MUSIC

-

MUSIC TELEVISION 75 miffion households COUNTRY MUSIC TELEVISION 1 E L E VIS I ON
72 million households Rick Krim 25; 1 N;Z/;Q" hgussf;ggz
RIHANNA SOS Exec. VP rian Philips, 1.
21 | adds Chris Parr, VPMusic & Talent Friday, 4/14 Monday, 417
KELLY CLARKSON Walk Away % 600 60O DOLLS Stay With You ADDS ) . .
SEAN PAUL Temperature - JACK'S MANNEQUIN The Mixed Tape e ———— ¢LlL Cool J, The View (ABC, « Little Big Town, Jay Leno.
. ) RACDNTEURS Steady, As She Goes ay Me My Money Down iy . X —
FALL OUT BOY A Little Less Sixteen Candles... 23 SNOW PATROL Hands Open JOE NICHOLS Size Matters (Someday) check local listings for time). * Paula Abdul, Jimmy Kim
T.. What You Know 2 o Plays ¢ Blue October, The Tonight mel.
DEM FRANCHIZE BOYZ Lean Wit I, Rock Wit it~ 20 A:;st/:;:/e ™ W Show With Jay Leno (NBC, check  « LL Cool J, Conan O'Brien
BROOKS & DUNN Believe 23 25 J '
“LL'“:‘::'“" ":Jms Move Along 2 mtlm JASON ALDEAN Why 23 23 local listings for time). « Joshua Radin, Carson Daly.
PANIC! AT THE DISCO | Write Sins Not Tragedies 19 N KENNY CHESNEY Living In Fast Forward 2323 : .
. -
LL COOL J /JENNIFER LOPEZ Control Myself 18 CONCERT PULSE KEITH URBAN Tonight | Wanna Cry 232 Mary J. Blige, Lato Show *Jamie Foxx, Ellen DeGen
SHAKIRA Hips Don't Lie . BRAD PAISLEY When | Get Where I'm Going 22 22 With David Letterman (CBS, eres.
RASCAL FLATTS What Hurts The Most 22 21 - :
Avg. Gi
ASHLEY PARKER ANGEL Let U Go l Pos. Artist o 0008) DIERKS BENTLEY Settle For A Slowdown 21 20 check local listings for time). Tuesday, 4/18
KEYSHIA COLE Love 10 . BDN JDVI $1256.4 TDBY KEITH Get Drunk And Be Somebody 20 22 * KT Tunstall, Jimmy Kimmel « Daniel Powter, Live With
THREE 6 MAFIA Poppin’ My Collar 9 2 AEROSMITH $1111.7 LEANN RIMES Something's Gotta Give ) 20 21 UVe (ABC, Check local |iStingS for ) .
MISSY ELLIGTT We Run This . 3 COLDPLAY $865.7 SHERYL CROW & STING Always On Your Side 19 18 tme) Regis & Kelly (check local list-
. 4 GEDRGE STRAIT $834.3 SHEDAISY ['m Taking The Wheel 18 23 ime). f :
) 8 5 RASCAL FLATTS $4478 |  |CARRIE UNDERWOOD Don'tForget To.. 18 18 ings for time and channef).
JAMES BLUNT You're Beautiful 8 6 NICKELBACK $359.6 GARY ALLAN Life Ain't Always Beautiful 18 12 * Bubba Sparxxx featuring
PUSSYCAT DDLLS Beep 8 7 KEITH URBAN $341.8 WRECKERS Leave The Pieces 18 9 . .
50 CENT JOLIVIA Best Friend 8 MOTLEY CRUE §318.6 GEORGE STRAIT Seashores Of Old Mexico 17 17 Ying Yang Twins, Jay Leno.
etnent 8 9 RICKY MARTIN 83129 | |ASHLEY MONROE Satisfied 16 16 * Scooter Jennings, David
RED HOT CHILI PEPPERS Dani California 8 ::1 rgm THE CABLE GUY :310.3 MIRANDA LAMBERT Kerosene g | etterman
NATASHA BEDINGFIELD Unwritten 7 2 kb ;ocx ég; X DIXIE CHICKS Not Ready To Make Nice 120 e ,
Video playlist for the wesk of April 3-9, 13 BRAD PAISLEY $283.3 GRETCHEN WILSON Politically Uncorrect 11 17 o Bril, Jimmy Kimmel.
14 MARTINA McRRIDE §252 7 BON JOVI w/JENNIFER NETTLES Who Says... 11 11 « 50 Cent, Conan O'Brien.
15 KORN $239.6 Airplay as monitored by Mediabase 24/7
Among this week's new tours: between April 3-9. ¢ Supergrass, Carson Daly.
Bonnie Raitt PP
Brian Setzer Orchesira | . i *Randy Jackson is inter-
Elvis Costello | = i i =
b oste Daniel Powter viewed and Toby Keith per
Rastal Flatts forms on Ellen DeGeneres.
—_— The CONCERT PULSE is courtesy of : G
concert industry trade GREAT AMERICAN GOUNTRY ¢ Daniel Powter, Late Night Wednesday, 4/19
publication POLLSTAR, 559-271-7900 R, 5 o
2 or www.polistaronline.com. 38.3 million households With Conan O'Brien (NBC, check * Toby Keith, The View.
Ed Hardy, President local listings for time). ; ;
Sarah Trahern, VP/Programming Shi e% Lat) e * Dresden Dolls, Jimmy Kim-
David Cohn . . . inedown, e e W mel
ADDS ) )
General Manager << musicsnippet.com) With Craig Ferguson (CBS, check * Dolly Parton, Conan O'Br-
Tony Lamptey « 866-552-9118 ALAN JACKSON Washed In The Blood/!'ll Fly - , !
SEAN PAUL Temperature 27 HioH MARTINA McBRIDE Till | Can Make it On My Own local listings for time). en.
Ip-Hop NATALIE HOWARD | Don't Want To Live Like That i i SR
E-40 Tell Me When To Go el DA BACKWUDZ | Don't Like The Look Of It e * Feist, Last Cal With Carson * Big City Rock, Carson Daly.
T.I. What You Know 2% T.1. Why You Wanna e
. _ TANYA MDRGAN We Be A Thursday, 4/20
DEM FRANCHIZE BOYZ Lean Wit It, Rock Witlt 26 R&B BON JOVI w/JENNIFER NETTLES Who Says You... time).
VAN ZANT Nobod Tell Me What To D . iSi i
LU STERR 4 BLACK BUDDAFLY {/FABDLDUS Bad Girl o FLA[;’T(; zvﬁ:t":a ne Th:M at o « Pink, The Ellen DeGeneres Mandy Moore is interviewed
PANIC! AT THE DISCO | Write Sins Not Tragedies 24 urts The Mos and Toto perform on Regis &
) JOSH TURNER Your Man Show (check local listings for time P g
HAWTHORNE HEIGHTS Saying Sorry 2 TRACE ADKINS Honky Tonk Badonkadonk d channel) Kelly.
SYSTEM OF A DOWN Lonely Day 19 . CARRIE UNDERWGOD Jesus, Take The Wheel an . . .
BUSTA RHYMES Touch It 19 AOL RadIO @ NetWOYk TOBY KEITH Get Drunk And Be Somebody sammav ms * Rocco DeLuca, Jlmmy Kim-
TAKING BACK SUNDAY Makedamnsure 18 KEITH URBAN Tonight | Wanna Cry ’ mel.
Top Alternative SARA EVANS Cheatin’ e Li icO o
THREE 6 MAFIA Poppin’ My Collar 17 P I: Schieck BRAD PAISLEY When | Get Where I'm Going Lindsay Lohan hosts and * Ric sek, Conan OBrien.
ete Schiecke i
50 CENT (OLIVIA Best Friend 17| | RED HOT CHILI PEPPERS Dani Caifornia NEAL McGOY The Last Of A Dying Breed Pearl Jam are musical guests on * The Academy Is, Carson
KENNY CHESNEY Lwing In Fast oht Li :
FOO FIGHTERS No Way Back 14 Top Jams KENRY CHESNES nggyg u?:/I eFurward Saturday Night Live (NBC, 11:30pm Daly. Julie Gidlow
SHAWNNA Gettin' Some 1 | Donya Fioyd LEANN RIMES Something's Gotta Give _ ET/PT). Y,
KGRN Coming Undone 13 ;?l;:illégﬁdifgxl& PINMGNKEY That Train Don't Run
YING YANG TWINS & BUN B G I ol BROOKS & DUNN Believe P T —————
AVENGED SEVENFOLD Beast And The Harlot 12 Top Dance rll::l(NsD:ELNATTEB:RST Kle“’se”e . ' .
) ettle For A Slowdown Th T M St T 1 O
YELLOWCARD Rough Landing, Holly 12 Mike Spinelia JASON ALDEAN Why e 1 unes USIC Ore Op
FALL OUT BOY A Little Less Sixteen Candles... 12 z{tleé.omﬁt‘l_Fﬂ}?Diﬂf:I::g‘n':llg‘m’Hgf!;astirf REBA MCENTIRE Love Needs A Holiday %
CHAMILLIONAIRE /KRAYZIE BONE Ricin 2l I e A AN A ory Iy e Information current as of April 10, : , o , , !
Video playlist for the week of Aprl 3-9. = Apple’s iTunes Music Store is the leading digital-music service in L
i theU.s., offering a catalog of more than 1 million songs from all four {
C * major label groups and hundreds of independents. Here's a i
* snapshot of the top-selling downioads on Tuesday, April 11, 2006. H
Top 10 Songs
. 1. DANIEL POWTER Bad Day ¢
© 2. RASCAL FLATTS What Hurts The Most
3. RED HOT CHILI PEPPERS Dani California :
* 4. NATASHA BEDINGFIELD Unwritten )
+ 5. T.l. What You Know
. 6. SEAN PAUL Temperature
s 7. ALL AMERICAN REJECTS Move Along
8. PUSSYCAT DOLLS Beep
9. PINK Stupid Girls
10. BUBBA SPARXXX f/YING YANG TWINS Ms. New Booty
Top 10 Albums
1. RASCAL FLATTS Me And My Gang
2. PINK /'m Not Dead
3. LL COOL J Todd Smith
4. TOBY KEITH White Trash With Money
5. FLAMING LIPS At War With The Mystics
6. THE FRAY How To Save A Life
7. DANIEL POWTER Daniel Powter
ELVIS REALLY IS IN SPACE when Priscilla Presley went to Graceland to announce its official 8. MORRISSEY Ringleader Of The Tormentors
designation as a National Historic Landmark, she also dropped by the Graceland studios of Sirius’ Elvis Radio 9. T.l. King
channel, where it's all Elis, all the time. Seen here (I-r) are Elvis Radio morning guy Argo, Presley, Elvis Radio 10. YEAH YEAH YEAHS Show Your Bones
OM/night jock Ty and producer-weekender Big Jim Sykes. : P,
B SIS »%ﬁ’;, o A PN
20 ® Radio & Records April 14, 2006
www americanradiohistorv.com e
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RR CHR/POP

/

WFLY/Albany, NY*
OM: Kevin Callahan
s : John Foxx
rggm uzvn‘fmu BROOK
FRANKIE JORDY

WKKF/Albany, NY*
PD/MD: Rob Dawes
1 CHAMILLIONAIRE 1XRAYZIE BONE

RIHANNA
PAUL WALL

KKOB/Albuguerque, NM*
DM: Eddie Haskell

POD: Kris Abrams

APD: Mark Anderson

MD: Carios Duran

11 DADDY YANKEE

11 NEYD

KQID/Alexandria, LA
PD: Ron Roberts
No A

WAEB/Allentown, PA*
PD: Laura §1. James

: Mike Kelry
S BON JOVI WUENNIFER NETTLES
4 SHAKIRA IWYCLEF JuAN

KGOT/Anchorage, AK
DM: Mark M

5 FORT MINOR HOLLY BROOK

WIXX/Appizton, Wi*

PD: Jason Hiitery

MO: David Bums

18 BETTER THAN EZRA

12 SHAKIRA IWWYCLEF JEAN

12 PED HOT CHLIPERPERS
smuzmm

BLUE OCTO3E
FORT MINOR !/HOLLY BRODK

WSTR/Atlanta, GA*
PD: Dan Bowen

APD: LR, Ammons
MO: Michael Chase
Ko Adds

WWW(Q/Atianta, GA*
OM/PD: Dylan Sprague
MD: Thomas Crone

No Adds

KHFYAustin, TX*
%ﬂ_: Mac Daniels

APDMD: Brotha Fred
1 UL JON VE-40 & SEAN PAUL

WWBX/Bangor, ME
OM: Jelf Pierce
PD; Chris
BUCK
ALL-AVERICAN REJECTS
THREE 6 MAFIA
BOBCE

WFMF/Baton Rouge, LA*
PO: kavin Campbel

DADDY YANKEE
ASHLEY PARKER ANGEL

KQXY/Beaumont, TX*
OM: Jim West

PO/MD: Brandin Shaw

APD: Palrick Sanders

25 NICK LACHEY

18 BON JOVI W/JENNIFER NETTLES

11 SHAKIRA LWYCLEF JEAN
§ FORT MINGR {HOLLY BROOK

KRSQ/Billi
g

14 DAMIEL POWTER

12 FORT MINOR tHOLLY BROOK
9 KEYSHiA COLE

9 B4

2 MARIAH GAREY YSNOOP DOGE

WXYK/Biloxi, MS*
OM: Jay Taylor
Lucas

DADDY YANKEE
IL’ JON VE-40 & SEAN PALL
MARIAH CAREY YSHOOP DOGG

WOENBirmingham, AL*
OM: Hamand
MO Reeves

FRAY

WBNQ/Bloomington, IL
OM: Dan Westhof!

PO. Dave Adams
APD: Chad Fasig
MD: Mason

KSAS/Boise, 10*
OM: Joft Cochran
PD: Aaron Traylor
MD: Jaclyn Brandt

KZMG/Boise, ID*
OM: Rich Summers
PO/MD: Brad Collins
APD:; Valgnting
8 BON JOVI WIJENNIFER NETTLES
4 DADDY YANEE
2 BUBEASPARYCK YING YANG TOINS

V F(FY MHNOR $1OLLY BROOK

o

WXKS/Boston, MA*
PD: Cadiliac Jack
APD/MD: David

2 FORT MINOR KHOLLY BROOK

KNDE/Bryan ™
PO: Leslex

FORT MIM)R HOLLY BROGK

CKEY/Buffalo, NY*
PO: Dave Universal
MD: Cnre\leomey

EDLEY
CHAMILL!DNNRE KRAYZIE BONE

2XL
FRANKIE JORDAN

WKSE/Buffalo, NY*
OM/PD; Sue D'Neil

MD: Brian Wilde

No At

WXXX/BurImglnn
OM/PD: Ben Hamiltan

MO: Pete Betair

10 BLACK EYED PEAS

PAUL WALL
CHRISTINA MILIAN 1/YDUNG JEEZY
“.LLOWCARD

WZKL/Canton, OH*

DM: Don Peterson

PD: John Stewart

MD: Nikolina

29 CHAMILLIORAIRE HKRAYZIE BONE
FRANKIE JORDAN

WRZEXa eCud MA
OM: Steve

PD: David Duran
24 FRANKIE JORDAN
23 CASSIE

KTRS/Casper, wv
OM/PD: Donovan Shol
No Adds

KZWCedar Rapids, 1A

g numm
AP0
MDRI:snnn

27 HOOBASTANK
24 FORT MINOR {HOLLY BROOK
10 BUBBA SPARXXX FYING YANG TWINS
CHAMILLIONAIRE tARAYZIE BONE
MARIAH CAREY YSNOOP DOGG
wﬂﬂBIBhampai?:, L
¥ ingkan
vs oty spcen
15 SALLY ANTHONY
WIHB/Chartesion, SC*
PD: Kobe
1 NEYO
FORT MINOR VHOLLY BROOK

CHAMILLIONAIRE A(RAYZH BORE

WSSX/Charleston SC*

WKXJ/Chattanooga, TN*
DM Krig Van Dyke

MARIAH CAREY £/SNOOP DOGG

WKSC/chlcago i
PO: Rode lips

KLRS/Chico, CA
PH VALLOUTBOY

15 BROWN
11 MFWY MINOR tHOLLY BROOK
n

WKFS/Cincinnati, OH*
OM: Scott Reinhart
PD: Tommy Bodean
26 RIHANNA
4 KEYSHIACOLE

1 TEDDY GEIGER
FIELD MOB FCIARA

WAKS/Cleveland, OH*

OM: Kevin Metheny

OM: Jeft Zukauckas

PD: Dan Mason

APD/MD: Kasper

90 YING YANG TWINS YPITBULL
CHHIS BROWNTLLL WAV

KKMG/Colorado Springs, CO*
DM: Bobby Irwin
PO: Chad Ruter

WNOK/Columbia, SC*
i Ly

BON JOVI W/JENNIFER NETTLES
NE-Y(
FORT MINOR IHCOLLY BROOK.

WCGQ/Cotumbus, GA
UM/PD Bob Quick

0DYROCKERS
v F(RT MIMOR !/HOLLY BROOK
1 JEANNIE DRTEGA 1PAPOOSE

WNCI/CDIumbus, OH*
PD/MD: Michas
e e ervies

:lﬁlYY/Concorﬂ {Lake Regions),

POMD: AJ Dikete
FRAY

MARIAH CAREY I/SNOOP
SPARXX I1YING VANG TWINS
FWT MINOR HOLLY BROOK

WGIC/Cookeville, TN
DM: Marty McFly
PD: Scooter

APDMD: Dave
18 SHAKIRA IWYCLEF JEAN
15 ALL-AMERICAN REJECTS

KKPN/Corpus Christi, TX*
OM/PD: Scoft Hok

No Adds

KHKS/Dallas, TX*
PD: Patrick Davis
MD: Bily The Kidd

WGTZ/Dayton, OH*
OM: J.D. Kunes
PD: m&&n Sham

MARLAH CAREY USNOOP DOGG

WWB/Daylona Beach, FL*
OM: Frank

1" FmT MINOR (HOLLY BROOK
HAWTHORNE HEIGHTS

KKOM/Des Momes a*
PD/APD: Grog
Lo sma Wnlnd:

WKQUDetroit, MI*

PD: Dom Theodors

APD/MO: Beau Daniels
4 FIHAWA

WLVYEImira, NY
™

KDUK/Eugene OR
OM: Chris

Sargent
PD: Valerie Stesle
s EJBBASPAR% 1YING YANG TWIKS

WSTO/Evansville, IN
OM: Tim Husl sing
APDMD: Josh Sinciiand

7 FORT MINOR 1HOLLY BROOK

PDMD Ll
LY BROOK

KMXF/Fa{eneville, AR
IM

2 MARIAH CAREY tSNOOP DOGG
\ DEM FRANCHIZE BOYZ

WWCK/Flint, MI*
DM: Jefi Wade

PD: Brian “FIF Figula

15 ANKA NALICK

10 FORT MNOR (HOLLY 800K
$ 0060000,

8 NICK LACH

WJIMX/Florence, SC
DM: Randy “Mudftap™ Witcox
PO/MD: Scotty G.

KWYE/Fresno, CA*
OM/PO: Mike Yeager
MD: Nikki Thomas

No Adds

KSME/Ft. Collins, CO*
OM/PD: Chris Kelly
MD: Ryan Kramer
3 BUSBASPARLO(NING 114G TWIKS
2 FORT MINOR UHOLLY BROOK
HAWTHORNEHE!GHTS

SMAFIA

WXKBIFI. Myers, FL*

MI] Ral\ﬂ!

KISA/FL. Smith, AR

OM/PO: “Bln Dog Rick Hayus
APD: Rham Cu

MD Mh mhal M Ulnham

5 FORT M?NGWN&WBROOK

KZBB/Ft. Smith, AR
DM/PD: Ralph Cherry
APDMO: Jen Colonna
29 A HICLER

BUBBA SPARXOX IYING YANG TWINS
m NEYO
10 NICK LACHEY

WYI(S/Gameswlle, FL*

APDIMD l:anu
AL DUT BOY
cumsrm ’%um HYOUNG JEETY

KKXL/Grand Forks, NO
OM/PD: Rick Acksr
APD: Dave Andrews
MD: Trevor 0.

BLACK EYED PEAS

FORT MINOR UHOLLY BROOK
ASHLEY PARKER ANGEL

WSNX/Grand Rapids, MI*
PO: Eric 0'Brien

M:llT IIrlln Haimes
 RHANNA

1 MICK LACHEY
BON JOVI WAJENNIFER NETTLES
CHRUS BROWN

WERO/Greenville, NC*
T itelus

PO: Wai
APD/MU: Chris “Holl " Mann
5 BUBBA SPARICKX YING YANG TWINS

WRHT/Greenvulle NC*
PD: Fox Feltman

6 LlX‘ASPRATA

6§ FRANKIE JORDAN

wmmmne SC*
W.INIW/
DEMFRANCHLZE BOYZ

lEVO
TUCK AVE

IFER NETTLES

WHXF Haisburg, PA*
.3 mm-

L

WQPOManisonburg, VA
PD/MD: Bobby Mason

12 BOW WOW
3 FORT MINOR YHOLLY BROOK

WXSSMarttord, CT*
MO: Jo Jo Brooks
10 HAWTHORKE HEIGHTS
10 ASHLEY PARKER ANGEL
5 JEANNEE ORTEGA UPAPOCSE
9 FALLOUT BOY

KRBEMHouston, TX*
PO: Austin

APD/MD Guy Miller

WZYPMHuntsville, AL*
APD: Ally “Lisa" Ethiott
No Adds

WNOU/ndianapolis, IN*
OM: David Edg ar

PD: Chris Edy

3 BUBBA SP 1/YING YANG TWINS
L QUT BO
DJGUAPO

10 FAL

WYUY/Jacksun MS*
OMPD: hn
APOMD: esi
4 SHAKIRA |/WVCI EF JEAN
2 NICK LACHEY

WAPE/Jackspnville, FL*
DM/PD: Cal Thomas
APOMD: Tony Mann

8 FORT MINOR #HOLLY BROOK

WFKS/Jacksonville, FL*
PD: Skip Kelly

: Jordan
27 DADDY YANKEE
2 NICK LACHEY

WAEZ/Johnson City*
DM: Bill Ha

30 NICKELBACK
FORT MINOR {HOLLY BROOK
GO0 GOO DOLLS.

KSYN/Joplin, MO
I]M/PD Jason ngll
Slm Kraus

3 FAL
”? FORT MINDR IMOLLV BROOK
9 LIL" JON E-60 & SEAN PAUL

KMXV/Kansas City, MO*

9 ALV & AJ
HOOBASTANK

WWST/Knoxville, TN*
PD: Rich Bailey
: Scotl Bohannon
5 NICK LACHEY
2 TEODY GEIGER
NEYO

WAZYILaIayene IN

21 BOW WOW
21 CHAMILLIONAIRE VKRAYZIE BONE

KSMB/Lafa ﬂc LA*
DM: Keith Le

WI.AN/lam:axter PA*

MARW{%EV VSNOOP DOGG

WJIM/Lansing, Mi*
OMPD: Dan Kelley

No Adds

WI.KT/Lexmglon Ky*

Barry Fox

PD JMI!MII Burton
2 FORT MINOR tHOLLY BROOK
JEANNIE DRTEGA {PAPOOSE
KEYSHIA COLE

X UNT

17 BUBBA SPARXXK t/YING YANG TWINS
16 NICKELBACX

|

16 SHAKIRA VWYCLEF JEAN
16 STAIND

7 NE-YO

5 ALL-AMERICAN REECTS
5 GORI

4 DANIEL POWTER

WZEE/Madlson wi*
PD .ltmﬂsim‘EE

FRANKIE JORDAN
FALL OUT BOY

KIFS/Mediord, OR
OM/PD: Michae! Moon
o Adds

Stations and their adds listed alphabetically by market

WAOA/Melbourne, FL*
PD: Tony Banks

12 SHAKIRATWYCLEF JEAN

8 NICK LACHEY

7 NEYQ

WHYl/Miami, FL*

MD: Michael Yo
'MARIAH CAREY ISNOOP DOGG
DANIEL POWTER
CASSIE

WXSS/Milwaukee, WI*
OM/PD: Brian Kelly
APD/MD: JoJo Mariinez

ho Adgs

KDWB/Minneapolis, MN*
PO: Rob Moms

MD: Lucat

S G I THINS PITELLL

6 ASHLEV mIEER ANGEL

Y USNGOP DOGG
FIELD MOB 1CIARA

WABB/Mobile, AL*

EHRIS‘HNA MIUAN UYOUNG JEEZY
AKSENT /BEENIE

WYOK/Mobile, AL
No Ads

KHOP/Modesto, CA*
OM: Richard Perry
MD: Tricia Jenkins

1 JE JORDAN
JEANNIE ORTEGA tPAPOOSE

KNOE/Monroe, LA
OMPD: Bobiy Richards
JAMES BLU!
SHAKIRA tWYCLEF JEAN

WVAOIMorganmwn wv
DM: Hoppy Kercheval

PO; M

APD: By

MO: rnn Dmst
;())QR HNOR YMOLLY BROOK

WRVW/Na:IMIIe ™
OM: Clay Hunnicutt
PD: Rich
MD: Tommy Butter
6 ALL-AVERICAN REECTS
MARIAH CAREY SHOOP DOGG

MD‘:G brielle Vat
iyy ogho

WFHNNow Bedford, MA

WKCI/New Haven, CT*
PD: Chaz

WO Mh " Thomas
R ANGEL

WOGN/New London, CT
PO: Kevin Patana

MD: Shawn
76 SHAGRAIWY,
57 DAMEL
71 ROB THOMAS

5 FORT MINOR VHOLLY BRODK.
5 BOHEMIAN

WEZB/New Orieans, LA*
OMPD: Mike Kapian
APD: Tyier

MD: Stevie 6.
RAY
FRANKIE JORDAN

KCRS/Ddessa LS
MI: Nate Rodri
T FORY MAOR SHOXL Y B200K

KJYO/Oklahoma City, OK*
OM: Tom Travis

MD: Joft Blackhum
12 BLUE OCTOBER
BLACK EYED PEAS

PALL WALL

KOCTHIOmaha NE*
POMD: Erk Johnson

BO IC
FORT MINOR FHOLLY BROCK

WXXL/Orlando, FL*
PD: Tommv Chuck

APDMD:
8 BUBEA SPARXXX ‘NING YANG TWINS
5 FOR'I MINOR tHOLLY BROOK

-l BD BICE

WILN/Panama City, FL
DM: Mike Preble
PD/MD: Keith Afle:
MARIAH CAREV!SNGOP DOGG
FIELD MOB 17CIARA

WI0Q/Philadelphia, PA*
PD: Rick Vaughn
APD/MD: Marian Newsome-McAdam
20 FIELD MOB HCIARA
8 ALL-AMERICAN REJECTS

KZZP/Phoenix, AZ*

PD: Mark Medina

MD: Chino

T AR CAREY 1SN00P DO
17 JEANNIE DRTEGA IFAPOOSE
13 PAUL WALL

11

WKST/Punsburgh PA*
Alex Tear

APD Mark Allen
|kev

|5 PAUL
6 SHAXIRA t’WYCLEF JEAN

WJBO/Portiand, ME
DM/PD: Tim Moore
MD: Mike Adams
YELLOWCARD
FIELD MOB CIARA

KKRZ/Portland, OR*
PO: Brian Bridgman
MD: Brooke Fox
7 FORT MR 1HOLLY BR00K
2 FIELD MOB LCIARA
CHAMILLIONAIRE (XRAYZIE BONE

WERZ/Portsmouth, NH*
OM/PD: Mike 0'Donnell

MD: Melissa Mathers

No Adds

WPROIvandence RI*
uuw w

3 FOﬂTMl %LVBROOK

KBEA/uad Cities, IA*
OM: Darren Pitra

PD: Stave Fulier
14" FORT MINOR 1HOLLY BROOK
14 NICK LACHEY

WOCG/Raleigh, NC*
PO: Rand! West
A

KRCS/Rapid City, SD
% cvgni- 0'Dot
WD: ayden
28 TEDDY GEIGER
28 DEM FRANCHIZE BOYZ
gg BUBBASPARXXXIMNGVM TWINS
2 BLMZKEVEDPE).S
9 TIFFANY EVANS

6 KACt BROWN
6 JASON MRAZ

BOY
CHAISTINA MILIAN 'YOUNG JEEZY
RIHANNA

WRVQRichmond, VA*
PO/APD: Darrin Sione

: Jonathan

3 FORT MINOR IMOLLY BAOOK
AKSENT UBEENIE MAN
NATASHA BEDINGRELD
DADDY YANKEE

W.JSMoanoke, VA*
POMD:

WPXY/Rochester, NY*

PD; Mike Danger

APD: Carson

MO:JB.

29 NATASHA BEDINGREL]

10 BON 0.J()VI WIJEMMFER NETTLES
9 ASREV PARKER ANGEL

KDND/Sacmmenlo CA*
MD mwmfx

WIOG/Sagmaw M

MAR CAREY t/SNOOP DOGG

KZHT/Salt Lake City, UT*
PO: Jefl McCartney
MD: Monroe
B CHRIS BROWN LI’ WAYNE
& PAULA DEANDA t/BABY BASH
RIHANNA

KIXY/San Angele, TX
OM: Jay Michaels
PDIMU and Carr

o oo

7 TEDOY GEIGER

7 PAUL WAL

7 NEYO

KELZ/San Antonio, TX*
PD: Dou inef
2 DEMERANCHZE
12 mnmmonwouvanoo«

KXXM/San Antonio, TX*
PD: Tony Travatio

MD: Tony Cortez

10 NICKFLBACK

KHTS/San Dlego CA*
PO: Jimmy Steele
APO/MD: Hnman Haze

2 PAUL WALL
CHRISTINA MILIAN /YOUNG JEEZY
DANIEL POWTER

KSXY/Santa Rosa, CA*
PD: Ssan Knight
T EAGN BASH INAACOS HERNANDEZ

8Tl
7 BODYROCKERS

XM TmZﬂ on 20/Satellite
PD; Michelie

WAEV/Savannah GA

DM: Brad Kelly

POMD: Chris Alan

APD: Hus Francis
DADDY YANKEE
FORT MINOR ¢HOLLY BROOK
ASHLEY PARKER ANGEL

KBKS/Seattle, WA*
APOMD: Marcus D.
BOBICE

I(RUF/Shrecﬁporl LA*
PO Erin hslnl

MD: Andrew “A.6." Gordon
3 SHAKIRA VYWYGLEF JEAN

WNDV/South Bend, IN
PO: Casey Danigls

| FWTWMNMLYBW

KCLD/St. Cloud, MN
OM: Matt Senne

PD: 4J Holiday
e ™

15 NICK LACHEY

13 FORT MINOR IHOLLY BROOK

KSLZ/St. Louis, MO"
PO: TovnmyJMul
MD: A ﬂ""

WNTQ/Syracuse, NY*
UWPD Tom Mitchell

DIRTIE ALONDE

WWHT/Syracuse, NY*
PO: m/smu

MD: Jett Wise
49 CHRIS BROWN ILIL WAYNE
2 MARIAH CAREY YSNOOP DOGG
NICK LACHEY

WHTF/Tallahassee, FL
oM: A

PO: Brian D'Conner
10" FORT MINOR /HOLLY BROOK

WTWH/IgIedo OH*

PD; Brent
7 MARWAH CARLY USNODP 006G
7 SHAKIRA UWYCLEF JEAN

WVKS/Toledo, OH*
OM/PD: Bill Michaels
APDMD Mark Androws
4 FORTMINOR 110LLY BROOK
7 SHOEA AL o

WKHOIvaerse City, MI
OM/PD: Luke Spencer

MD: Dave B. Goode
24 SNAKlRAWVCLEF JEAN

WPST/Trenton, NJ*
OMPD: Dave McKay
MD: Matt Sneed
6 MARIAH CAREY 1/SNOOP DOGG
& NEYD

KRQQ/Tucson, AZ*
0M/PD: Tim Richards
MD: Chris Peters

KHTT/Tulsa, OK*

OM/PD: Tod Tucker

API]IMI] Tim Rainey
Bk EvepPeas

PUSSYCAT DOLLS 181G SNOOP DOGG
CHRISTINA MILIAN tYOUNG JEEZY

WWKZ/Tupelo, MS
OM/PD: Rick Stevens
MD: Marc Allen

3 BODYROCKERS

WSKS/Utica, NY

PD: Steve Lawrence

APD/MD: Shaun Andrews
MARIAH CAREY /SNOOP DOGG

WLDI/W. Palm Beach, FL*
OM: Dave Denver
PD: Chris Maring
APD/MD: Monh Carlo
io Adds.

KWTX/Waco, TX
PD: Darren Taylor
APD;MD Jgﬂm Qakes

FRANKIE JORDAN

WIHT/Washmgton pc*
PD: Jeft Ka ngl
MD; Aibie

5 AL AR AN RECTS

WIFC/Wausau, Wi
PD: John Jost

APD: Jammin' Joe Malone
MD: Beikgv

12  DIRTIE BLONDE

12 24
12 NICK LAGHEY
12 SHAKIRA PWYCLEF JEAN

KICH/MWichita, KS*
%ﬁ Lyman James
APD: Mat Miichell

13 FORT MIHOR PHOLLY BROOK

WBHT/W|Ikes Barre, PA"
Jstin Bryant

APD/MI] AJ
2 Fonmmmmmvaaoo«
mL Otnsov

WKRZ/Wilkes Barre, PA*
OM: Him Risi
FORT MINOR UHOLLY BROOK

WSTW/WiImlnmon OE*
APDMI] lﬂn Hnsl

WAZO/WlImmgton, NC
PD: Mark Jacobs

13 NEYO
2 BUBBA SPARXOCKIYING YANG TWINS

WKSIIWinchesler. VA
M: David Miller

PD‘ )
18 NICKELBACK
12 FORT MINOR UHOLLY BROOK

MEDIABASE

*Monitored Reporters

180 Total Reporters

121 Tota! Monitored

59 Total Indicator

Did Not Report,

Playtist Frozen (4):
KFRX/Lincoln, NE
KPRF/Amarillo, TX

WWXMMyrtle Beach,

sC
WWYL/Binghamton,
NY

/
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A Century At 2100

Tom, Sharon & Cubby celebrate a decade of excellence

“an you believe it’s been 10 years since Tom Poleman left
.- KRBE/Houston to take command of WHTZ (Z100)/New

York? Well, it has. It was way back in March of 1996 when
Poleman, accompanied by Asst. PD Sharon Dastur and MD Paul
“Cubby” Bryant, dropped anchor at radio’s version of Ellis Is-
land, armed with little more than their faith in future of the CHR

format.

They established a troika of power
that brought Z100 back from the brink
of oblivion, and, under their combined
leadership, and with the help of an
amazing staff, the legendary station is
now back in the top five and continues
to charge ahead at warp speed.

“It’s all kind of a blur,” says Poleman.
“We actually cemented Elvis & Elliot as
the morning show the week my daugh-
ter was born. Her birthday is May 17,
1996, so | always judge the age of the
Zoo by how big Kelly is.”

Looking Back

Setting the way-back machine to
1996, we can see that the New York ra-
dio landscape was in flux. It was a con-
fusing and scary time: Z100 was lean-
ing far to the Alternative side; WXRK
(92.3 K-Rock) had flipped from Classic
Rock to Alternative with Howard Stern
in the morning; WKTU had flipped
from Country back to its Dance heritage
. under the guidance of Guy Zapoleon,
Steve Rivers, Jimmy de Castro, Frankie
Blue and Jeff Z; and, oh, yeah, cross-
town WPLJ, under the leadership of
Z100 founding father Scott Shannon,

was also up in Z100’s grill.

“The attitude |
ultimately had
coming in was that,
without a big risk,
you don’t get a big
reward. The biggest
successes come with
the biggest chances
of potential failure.”

Tom Poleman
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Meanwhile, in Houston, Poleman
was plenty busy programming KRBE,
ably assisted by Bryant and Dastur. Pole-
man and Bryant had established their
PD-MD radio marriage in 1991, and
Dastur became part of the equation a
year later. New York was calling, how-
ever, and Poleman was seriously look-
_ ing to move up.

“Chancellor had
just taken over
| 2100, and I was ac-
| tually interviewing
5 for both K-Rock and
Z100 at the same
time,” Poleman says.
“Z100 made an offer
first. I remember be-
ing in my living
room in Houston,
and Cubby was over at the time — we
were watching a football game — when
I got the call.

“I had to sit there and think about it
for a second. We could do amazing
things in New York, but the thought al-
ways crosses your mind that you could
be the last PD of the station, that you're
going to go down with the ship.

“The attitude I ultimately had com-
ing in was that, without a big risk, you
don't get a big reward. The biggest suc-
cesses come with the biggest chances of
potential failure.”

An Empty Shell

As mind-boggling as it is today to
think of the mighty Z100 as a desolate
shell, Poleman walked into an empty
building: The station was running with-
out an Asst. PD or MD after Sam Milk-
man had walked across the street to K-
Rock and Andy Shane had left for ‘KTU.

“When I say that it’s all that we could
do to keep the radio station on the air
24/7, I'm not kidding,” Poleman says.
“We didn’t have enough jocks in the
building. You’d look around the station,
and the revolving door was going to the
exit direction.”

Then came the hard work: deciding
what to do with this once mighty piece

Tom Poleman

RR CHR/POP
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GETTING SNUGGLY WITH MS. LOPEZ Hey, why wouldn't Clear Channel/New

York Sr. VP/Programming Tom Poleman be smiling? He scored this up-close-and-personal

time with Jennifer Lopez!

of radio real estate. “A lot of the re-
search said we should blow it up,” Pole-
man says. “It pointed to Modern AC
because we were stuck in the middle
ground between Alternative and play-
ing hits.”

The whole country seemed to be play-
ing armchair quarterback when it came
to the future of Z100, and everyone had
their own theories and suggestions,
many of them stupid.

“I kept hearing from people that Z100
was so messed up that it might never
recover,” says Bryant. “l remember
hearing a rumor that they might drop
the Z thing altogether and go to ‘X100
as full-blown Alternative.”

A Ballsy Move

Rather than do something that dras-
tic, Poleman decided to roll the dice and
bank on the sizeable brand impression
and heritage that Z100 had built up in
the market since its launch in August of
1983. He looked at the research, then
promptly put it on the back burner,
electing to go instead with his gut and
steer the foundering ship back into Pop
waters.

It was a pretty ballsy move to take a
multimillion-dollar station in market
No. 1 and go against the grain of the re-
search, bul Poleman had some pretty
good resources avail- ;
able to him. :

He spent a lot of
time talking to some
of the original archi-
tects of Z, including [
Scott Shannon and §
Shadow Steele, but
his best resource was
his own experience
as a Z100 listener.
Having worked just
up 195 at WKCI (KC101)/New Haven,
CT for most of the ’80s, Poleman was
well-versed in the original flame-throw-
ing sound of the classic Z100.

Poleman’s first order of business was
to jump-start the station from mornings
on up. He re-established The Z Morning
Zoo, using parts found around the
house.

”Elvis Duran and I still joke about it
to this day, but when | walked in the

Paul ’.Cubby’
Bryant

www.americanradiohistorv.com

‘Had no choice but to

door, he said to me, “You've got to let
me out of my contract because ‘KTU is
offering me a fortune to cross the
street,”” Poleman says.

“Understandably, he wanted that op-
portunity, but there was no way in hell |
was letting him out the door because he
was the only thing we had.”

Duran was moved from afternoons to
mornings and paired with morning
show producer Elliot Segal. The Zoo
was then fleshed out with the familiar
tones of John Bell. Phone ops Greg T,
Skeery Jones and Danielle Monaro were
promoted to sidekicks, and Christine
Nagy was brought in from crosstown
WAXQ (Q104).

“The idea was, ‘Let’s build the station
around Elvis as the central personality
and bring back a lot of the old essence
of the Zoo, but packaged in a contem-

porary way,”” says Poleman.

Making Friends

Although not a [
fan of people yank-
ing co-workers from
their old stations to
populate their new
ones, Poleman nev-
ertheless reached [
the point where he §

Sharon Dastur

do so.

He had to get some qualified people
in the door ASAP who shared a com-
mon vision and, most important, trust-
ed each other. So he called Houston and
invited Dastur and Bryant along for the
ride.

It wasn’t an easy decision for them to
join Poleman, especially given Z’s pre-
carious position at the time.

“I was in a great situation at KRBE,”
Bryant says. “The station was winning,
I loved everybody there, I loved the
town, and it was tough to say, ‘OK, let’s
go to 2100.

“There was the chance that it would
turn around and I would be part of the
team that turned it around. But there
was also a chance that it wouldn’t. It
was my butt — along with the rest of
the team’s — on the line while every-
one in the industry looked on.”

Continued on Page 25
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' Houston We Don’t Have A Problem

UmbBrn
Yadedestdavizve vt
The #1 record at Rhyth- &
mic radio, Chamillion-
aire “Ridin” crosses over |
to Top 40 on 4/25.
Already on over 25 Top |
40 radio stations,

PRINCE 3121 (184,000 UNITS)

.-\._-—a—.-—-——.i

BLUE OCTOBER “HATE ME”

BLUE OCTOBER “HATE ME”

JACK JOHNSON “UPSIDE DOWN”

ASHLEY PARKER ANGEL “LET U GO”
ASHLEY PARKER ANGEL “LET U GO”
GODSMACK “SPEAK”

ROCKIE LYNNE “LIPSTICK”
RAMMSTEIN “ROSENROT”

SAVING JANE “GIRL NEXT DOOR”

TOM POLEMAN
CELEBRATES

“To the PD with the best view
of the city I’ve ever seen ...
Congratulations on 10 years at
2100'! Wishing you many more
years of success at the coolest
radio station in the country..you
deserve it!"— Ashley Parker Angel

“Happy 10th Anniversary Tom!
Thank you for giving me a
chance with ‘Leave (Get Out}’.
It was really a milestone in my
career, because Z100 is SUCH
an Iimportant station to get
played on. Here’s wishing you
another successful 10 years and
many other careers launching.
Best of Luck!!” — xoxoxo JoJo

“For ten years you’'ve been
playing the best music for the
New York area. We're proud to
be a part of your legacy. Happy
10th Anniversary Tom!”

- Brad Arnold/3 Doors Down

“Happy Anniversary Tom ...
from The Girl Next Door”
— Marti/Saving Jane

ISSUE NUMBER 1653

REPORT

sltackground
rRecords

motown

www.universalrecords.com

] leader.

including: WKSC/Chicago, KHKS/Dallas,
WKQI/Detroit, KZZP/Phoenix, KZHT/SLC, and
WXKB/Fort Myers. “Ridin” will be first single to
chart at Top 40 from Houston’s new Hip Hop

Ashley Parker Angel #1 Everywhere

Thanks to the #1 rated
MTYV series There & Back,
the entire country became
a part of Ashley’s climb
back to #1. Tiffany, Lyric
and Tiff’s mom became a
part of this huge cheer-
leading section helping
out one radio station at a
time. As the big tour bus
crossed the country with
a 14 foot high picture of
Ashley’s head, going
through town after town,

the early believers pushed
“Let U Go” to #1 Most
Added at Top 40. Romeo
from Z100/NY proclaims
”Ashley Parker Angel has
conquered MTV,
Z100/NYC, and now the
#1 song on TRL. Just
listen to the hook...then
hear your request lines
explode. 'Let U Go' is #2
phones this week at
Z2100." New airplay
stations include:

WWWQ/Atlanta,
KDWB/Minneapolis,
WNOK/Columbia, and
WPXY/Rochester. #1
MOST ADDED, #1 TRL,
#1 PHONES and now a
chance to become the #1
celebrity cook in America.
Ashley stars in Celebrity
Cooking Showdown
which debuts on NBC
April 17th and runs for
five straight nights.
Ashley travels back to

Sound Of Revenge is in stores now and
approaching platinum status.

NYC 4/18 to perform

"Let U Go” on TRL.
Soundtrack to Your Life
will be in stores 5/16.

m——

Currently sitting at #3 at
Alternative, Blue October
"Hate Me" is the format’s
#1 researching single and
most requested record so
far in 2006. As the 4/18
Top 40 and Hot AC impact

date approaches, “Hate
Me” has already been

added to VHI1, and look
for Most Added honors
at both formats. Adding
to the crossover power of
"Hate Me”, CBS VP
Programming Dusty
Hayes, and PD of
KAMX/ Austin says: "If
you are not aware of the

| October,

phenomenon that is Blue
now's your
chance. This band has a
following that will
simply amaze you. Their
live show is stunning.
Justin Furstenfeld is one
of the most visceral
performers I've ever seen.
And ‘Hate Me’ is illustra-
tive of Justin's songwrit-
ing gifts. Equal parts
Peter Gabriel and The
Cure--with a little more

Blue October Has #1
Requesting Record of 2006

edge-Blue October is that
rare act that I guarantee
will have your listeners
calling and e-mailing you
asking, ‘Who was that and
how can I hear more of
it?’”

Foiled is in stores now and
look for Blue October to
sell over 30,000 units first
week.” The band is
currently on tour with
sold out venues across
America.

Saving Jane Research Huge

Saving Jane “Girl Next
Door” is a Top 40 phenom-
enon, currently in it’s
eighth month of being
worked at the format it
just cracked the R&R Top
20 this week. With strong
local research and out-
standing #2 research at
both Mediabase and
RateTheMusic, new stations
include: KELZ/San Anto

nio, KRQQ/Tucson. “Girl
Next Door’s” longevity
can be traced back to
WNCI/Columbus. Mike
McCoy comments  after
playing “Girl Next Door”
almost 2000 times, “If you
can’t hear this get out of
the business! Everywhere
it’s played it calls out.”
With most stations still in
power rotation after 1000

spins, Kris Abrams, OM at
KKOB/ Albuquerque adds
’Girl Next Door’ is a
secret weapon record that
connects with women -
use it now.” Tiara Girls,
which premieres on MTV
on 4/19, will be using
“Girl Next Door" as the
theme song for this spring-
time Prom series. The
debut Universal/Republic
CD Girl Next Door, is in
stores now.

Dancin’ To Diet Coke

Bodyrockers “I Like The
Way” jumps from TV
Advertisement as the
theme song from the Diet
Coke commercial and
NBC’s Vegas, to being

added early on over 15
Top 40 stations, including
WXSS/Milwaukee. Mike
Edwards, OM/PD from
WSSX/Charleston adds
“The second I heard it on

the Diet Coke TV com-
mercial I knew it would
sound great on 955X. It's
Rock, Pop & Dance all in
one.” Bodyrockers is in

stores now.

" (Advertisement)
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records played: 1,050,200
successful rating books: 40

Jingle Ball sellouts: 10

hearing your record on Z100 -

priceless

A NEW YORK
HIT MUSIC'STATION

Epic Records is pleased to congratulate
Tom Poleman and the amazing staft of
WHTZ -New York on 10 successful years.
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Continued from Page 22

“l didn’t make a lot of friends at
KRBE when I took Sharon and Cubby
with me,” Poleman says. "It was pretty
much 10 years to the day from when I
hired them that [then-KRBE GM] Nan-
cy Vaeth and I finally spoke to each oth-
er. We had a nice chat at the Bayliss
Roast for Mark Mays here in New York
a couple of weeks ago.”

‘What Is Going On?’

“The first day we walked in was Elvis’
first day in mornings, and Alice In
Chains were being played on the morn-
ing show,” says Dastur. “We looked at
each other and said, “‘What is going on?’

s L g, e

“When I play a vintage cut
from 1997 or 1999, it
feels weird: | was here for
that its first time around.
P’m referring to a song as
being old, and | remember
playing it when it was
new.”

Paul ‘Cubby’ Bryant

“We knew we had a big challenge
ahead of us to figure out how we’d steer
the station back. It was a process that
took several months. We started doing
research again and noticed that we had
lost over a million in cume. We were in
18th place.

“We knew that we’d lost the loyalty
of people who wanted Top 40 because
they weren’t getting it at Z100 any-
more.”

Long hours, accompanied by much
wailing and gnashing of teeth, ensued as
the trio dug in and began rebuilding the
station from the ground up.

Fortunately, the music cycle turned to
support pop again, and Z100 began
gaining traction in the market as it be-
gan its second major assault on the New
York metro.

“I remember when we started playing
Celine Dion and Donna Lewis and stuff
like that back in the "90s,” says Dastur.
“They’d react so big, and we didn’t ex-
pect them to. We knew then that we had
to make a balanced product consisting
of all the different genres.”

The music and other pieces slowly fall- -

ing into place didn’t guarantee a smooth
ride, however. After all, it was 1996, the
year of the now famous (or infamous)
Telecom Act, and consolidation changed
the face of radio.

New York was no exception. Z100
went through six owners in six years,
and former rivals suddenly became co-
workers when all the folks who left Z100
for rival 'KTU and others, like market-
ing maven Bev Tilden, joined the fold as
everyone merged into one big happy
company.

“It’s not just about bringing 2100
back from its deathbed and then hav-
ing a great ride, it’s also all the changes
in radio that occurred at the same time,”
says Poleman. “I'm very grateful to all
the different owners I've had along the
way, as well as to the staff that’s been
with me.”

We’ve Finally Arrived

For Dastur, the pivotal moment that
cemented Z100’s return came during
Zootopia 2002, the station’s mega-huge
blowout summer show. It was the first
year the event was held at Giants Sta-
dium, and that year’s edition enter-
tained a massive crowd of 60,000 who
swayed to the sounds of ginormous acts
including Bon Jovi, Celine Dion and
The Goo Goo Dolls.

"It was a gorgeous day, the place was
packed, and the audience was singing
every single word,” Dastur says. “I had
a tear in my eye because I thought,
"Wow, all these people are here for our
show. We put this together.”

“I was watching the smiles on peo-
ple’s faces, and it was one of the most
gratifying things knowing that we did
it and 60,000 people showed up. I'll al-
ways remember that.”

Poleman, however, says that he’s only
recently begun feeling that Z100 is
really their baby. “For the longest time
I felt like I was programming someone
else’s radio station because I was al-
ways trying to live up to what Z100 was
back in the "80s,” he says.

“When you realize that this team
completely rebuilt the station from top
to bottom from the state it was in back
in 1996, you see that it really has been
more our station than anyone else’s.

“We’ve had a pretty consistent team
in place for 10 years, from the get-go,
including the people who are off-air,
like Dave Foxx, Hal Knapp and Scotty
B. Even my assistant, Katie Forte, has
been here for four years.”

A Unique Vibe

Afternoon stud Bryant, who looks
about 19, still has a hard time grasping
that 10 years have elapsed since he ar-
rived at Z100. He even goes as far as to
quote that infamous line from the end
of Ferris Bueller’s Day Off — you know,
the one about life moving pretty fast
and needing to stop and look around or
you might miss it.

“When we got here in
1996 and first made the
move to return Z100 to its
CHR roots, the station
billed about $12 million.
This year Z100 is pacing to
bill over $45 million. Not a
bad success story.”

Tom Poleman
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WALK THIS WAY, POSE THIS WAY Because he’s megapopular, Clear Channel/
New York Sr. VP/Programming Tom Poleman gets to hang out with all the cool kids. Seen
here are (I-r) Aerosmith’s Tom Hamilton, Poleman and Aerosmith’s Steven Tyler.

"It feels like two or three years, but life
moves so freakin’ fast as you get older,
and I just keep hitting the gas pedal here,”
Bryant says. An interesting fact: Z100 is
only his third radio station, the first be-
ing WGH/Norfolk, before KRBE.

“We call our old songs 'vintage cuts,’
and when [ play a vintage cut from 1997
or 1999, it feels weird: [ was here for that
its first time around,” he says. “I'm re-
ferring to a song as being old, and I re-
member playing stuff from artists like
Will Smith when it was new.”

Dastur feels kind of the same way.
She says there’s a unique vibe in the
hallways that makes her still feel like a
new kid who is amazed that she is
working at the one and only Z100.

She says, “It’s still a thrill to be here
and do what we do every day and to be
in a business where it’s about the mu-
sic and the passion for it and getting the
product out to all the people we see at
our shows.

“When you go to the shows and see
how the audience reacts to things that
we do, it’s so gratifying and makes your
job even more fulfilling. It also feels
good to have such great music product
out there right now.

“The ratings are building even more,
and it’s a fantastic time. For the station
to be doing so well, it’s a great feeling.”

What Goes Around....

Poleman, now Clear Channel/New
York Sr. VP/Programming, is a firm be-
liever in the 10-year music cycle, and he’s
excited to be witnessing the start of the
new pop cycle. Z100 continues to fuse it-
self to the pulse of New York and pop
music, and it shows in the ratings.

“In the last extrapolated month we
got the highest 18-34 numbers we’ve
had since we’ve been here,” says Pole-
man. “The last time they were this high,
I think it was 1986. Everybody has to
keep challenging each other on the
team, and we have good dynamics in
the hallways that allow for that.”

Bryant points out Z100 had just hit its
teenage years when the team arrived,
and they’ve now been there a decade,
almost half the station’s lifetime. “It’s
cool that we’ve been here long enough
that we can, hopefully, be mentioned in

www americanradiohistorv.com

“When you go to the
shows and see how the
audience reacts to
things that we do, it’s so
gratifying and makes
your job even more
fulfilling.”’

Sharon Dastur

SR

the same breath as Steve Kingston and
Scott Shannon,” he says.

Looking back on this amazing 10-year
(and counting) adventure, Poleman re-
mains characteristically humble. De-
spite how many in our industry per-
ceive him, he doesn’t see himself as a
magical programming guru, even
though he played an instrumental role
in bringing America’s biggest Pop sta-
tion back to greatness.

“T still don’t think I'm even close to
achieving what I should be,” he says.
“When we got here in 1996 and first
made the move to return Z100 to its CHR
roots, the station billed about $12 mil-
lion. This year Z100 is pacing to bill over
$45 million. Not a bad success story.

“We’'ve had great sales leadership
through the years who have been excel-
lent partners with programming and
marketing, including Rob Williams, Bob
McCuin, Andy Rosen and John Fullam.

“] wake up every day and am still
blown away that I'm broadcasting from
the top of the Empire State Building. It's
still a privilege to be able to work here.

“Broadcasting to the Tri-State Area is
an honor and a responsibility that you
don’t take lightly. You hope that your
time with the station is remembered in
a favorable way.”

Special thanks to my Evil Minion, Keith
Berman, for his invaluable assistance in the
preparation of this column.
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i "POWERED [}
April 14, 2006 FOWERE -
MR e me Wb g TE MEDIABASE
1 1 MARY J. BLIGE Be Without You (Geffen/ 8237 213 548599 12 117/0 .
2 0 NATASHA BEDINGFIELD Unwritten (Fpic/ 7904 +43 514449 22 12011 MOS TA DDED
3 9 SEAN PAUL Temperature (VP/Atiantic/ 7800 +445 566365 1" 118/0 ARTIST TITLE LABEL(S) e
4 @  RIHANNA SOS (Def Jam/iDIMG) 7796 +541 542757 11 12100 | FORT MINOR fIHOLLY BROOK Where'd You Go (Wamer Bros) 33
5 5  JAMES BLUNT You're Beautiful (Custard/Atlantic) 6892 -25 442473 14 119/0 MARIAH CAREY fiSNOOP 00GG Say Somethin’ //sland//iD/MG) 18
6 6  KELLY CLARKSON Walk Away (RCA/RMG) 6477 180 393411 15 119/0 | NE-YO When You're Mad (Def Jam/IDJMG) 13
; : SHAKIRA f\WYCLEF JEAN Hips Don't Lie (Epic/ 12
8 7 CASCADA Everytime We Touch (Robbins, 5166 - 1 1
AU TR 358 346535 15 VBI04 o ANNA Untaithtu Def Jam/BuMG) 1"
9 8 BEYUNCE CheCk Un It /Soﬂy Ufbaﬂ/co/””lbla/ 4741 '757 276696 22 1 19,0 NICK LACHEY What's Left Uf Me /Jive/Zamba labe/Gmup} 10
17 Q DANIEL POWTER Bad Day (Warner Bros.) 4700 +1092 295951 6 116/3 0AQOY YANKEE Rompe (E/ Cartelfinterscope) 9
7 10 NE-YO So Sick (Def Jam//DJMG) 4674 1191 270127 16 118/0 | BONJOVI Who Says You Can't Go Home fIsland/iDJMG) 8
11 @  STAIND Right Here (FlipAtiantic) 4630 +1 237883 18 99)0 'F’::’LL:;‘T“;O[“{'"A’f_‘::'ls”f”””;?/t"sy”’c”’/‘; i"’”"‘(ﬁ N :
19 @  SHAKIRA f/WYCLEF JEAN Hips Don't Lie (Epic) 4529  +1265 407533 7 11212 11l Less oiteen Landes... M
. . The CHR/Pop add threshold is applied to monitored stations not allowed to report
12 @ CHRIS BROWN Yo (Excuse Me Miss) (Jive/Zomba Label Group) 4345 +64 285645 1" 1141 adds per their company policy: Songs that reach seven plays per week within
10 14 FALL OUT BOY Dance, Dance (/sland/i0JMG) 717 -589 292743 19 118/0 one airplay week. Anairplay week is defined as Sunday through Saturday. Adds
16 @ NICKELBACK Savin'Me (Roadrunnen/iIMG) 3947  +245 203687 9 107/3 | ‘romallother programmers are sl acospted atany play lovel.
15 @ PUSSYCAT DOLLS f/WILL.I.AM Beep (A&M/interscope) 3858 +134 242302 13 112/0
13 17 ALL-AMERICAN REJECTS Dirty Little Secret (Joghouse/interscope) 3633 -644 233163 33 115/0
14 18 T-PAIN fIMIKE JONES I'm N Luv (Wit A Stripper) (Jive/Zomba Label Group) 3475 -463 164311 12 111j0 MO ST
18 19 CHRIS BROWN f/JUELZ SANTANA Run It (Jive/Zomba Label Group) 3079 -335 182091 28 119j0
21 20  SAVING JANE Girl Next Door (Universal Republic) 2849 -145 104715 20 98/0 I N CR EASED PLA YS
20 21 NELLY Grillz Derrty/Fo’ReeliUniversal) 2834 411 137203 16 110/0 TPULTAAYL
22 22 EMINEM fINATE DOGG Shake That (Shady/Aftermath/intersce 2586 217 151536 15 1040 | ARTIST TMLE LABEL(S) INCREASE
2 @  NICKLACHEY Wt me Lt j Vintetscope) 10| SHAKIRA WYCLEF JEAN His Don' L (i) +1265
at's Left Of Me (Jive/Zomba Label Group) 2552 +534 145712 5 104/10 OANIEL POWTER Bad Day (Warner Bros,) +1092
24 @  TEDDY GEIGER For You | Will Confidence) (Columbia/Sony BMG) 25317 +190 126836 11 9912 FORT MINOR f/HOLLY BROOK Where'd You Go (Warner Bros) +930
26 @ BUBBA SPARXXX f[YING YANG TWINS Ms. New Booty (Purple Ribbon/Virgin) 2521 +4%6 139704 6 87/7 RIHANNA S0S (Def Jam/IDJMG) +541
28 €@  ALL-AMERICAN REJECTS Move Along [Doghouse/interscope) 2026  +439 124605 5  96/5 ::JCB"B:“:::;&T"SJ*";‘U' "I'; ’J'V';f””/’b; Zﬁe’/i(”'{ﬂj +2:;
. ... Ms. New Booty (Purple RibbonNVirgin)  +
25 @ BO BICE The Rea’I Thing (RCA/RMG) 2278 +126 99686 14 93/3 SEAN PAUL Temperature (V¥/Atiantic w445
3 @  NE-YO When You're Mad (Def Jam/IDJME) 1979 +438 142163 4 9113 [ ALL-AMERICAN REJECTS Move Along (Daghouse/interscape) +439
29 29  BLACKEYED PEAS Pump It (A&M/Interscape) 1954 -16 130107 16 109/0 NE-YO When You're Mad (Def Jam/IDJMG) +438
30  €ID DEMFRANCHIZE BOYZ Lean Wit It, Rock Wit It (So So Def/Virgin) 1865  +224 89748 6 633 | MARIAHCAREY fiSNOOP 006 Say Somethin' fsland/DJMG) +337
32 @ DADDY YANKEE Rompe (£/ Cartef/Interscope) 1754 +264 142496 5 7319
23 32 PINK Stupid Girls /LaFace/Zomba L abel Group) 1623 -1017 74215 10 110/0
47 @ FORT MINOR f{HOLLY BROOK Where'd You Go /Warner Bros.) 1411 +930 106908 2 89/33
36 €D  FRAY Over My Head (Cable Car) (pic/ 1391 +210 41126 7  64/6 NEW & ACTIVE
33 35  JUELZ SANTANA There It Go (The Whistle Song) (Djplomat/Def Jam/DJMG) 1351 -57 108770 18 97/0 )
3% € ROBTHOMAS Ever The Same (Adianti 1293 3 803 9 ey
ver The Same (Atiantic) 2 +38 3980 5410 | Total Plays: 416, Total Stations: 25, Adds: 1
38 @ MARIAH CAREY f/SNOOP DOGG Say Somethin’ /sland/iL/MG) 1239 +387 105467 2 77118 YING YANG TWINS fIPITBULL Shake /7¥7/
40 €D  BLACKEYED PEAS Gone Going (4&M/interscape) 951 +194 40484 3 51 Total Plays: 406, Total Stations: 19, Adds: 2
35 39 RAYJ OneWish Knockout/Sanctuary) 944 267 88647 18 880 | HAWTHORNE HEIGHTS Saying Sorry (Victory)
37 @  MATISYAHU King Without A Crown (0r Music/Epic) 918 20 50859 6  5yyp | 10w Plays: 342 Total Stations: 32 Adds: 4
9 P * FIELD MOB f/CIARA So What (07P/Geffenl
39 @ HOOBASTANK If | Were You (Is/and/iDJMG) 853 +22 23662 4 55/1 Total Plays: 341, Total Stations: 16, Adds: 6
44 @ ANNA NALICK Breathe (2 AM) (Columbia) 817 +142 45570 6 38N BOOYROCKERS | Like The Way (Universal Republic)
a1 @ ALY&AJ. Rush Holywood) 786 +70 20540 5 492 L‘:a' P'ays;]:i“:h?‘a' S‘G‘l'f"& Ll )
-, . AMILLI Turn It Up {Latium/Universa
42 @ BOW WOW Fresh Azimiz (Sony Urban/Columbia) ' 1271 +27 31250 4 28/0 Total Plays: 328, Total Stations: 12, Adds: 0
45 @ ASHLEY PARKER ANGEL Let U Go (BlackGround/Universal) 115 +92 711120 5 53/6 KT TUNSTALL Black Horse & The Cherry Tree (ﬁe/ent/ess/l/irglh}
43 @ CHAMILLIONAIRE f/KRAYZIE BONE Ridin (Universal) 682 +200 38647 2 25/5 Total Plays: 283, Total Stations: 18, Adds: 2
50 @ PAULWALL Girl (SwishaHouse/Asylum/Atiantic) 564 +121 36032 2 38 MARCOS HERNANDEZ The Way | Do (Ultrax/TVT)
@  BON JOVI Who Says You Can't Go Home (s/and//0JMG) 511 +138 21840 1 3z | "ot Pays: 275, Total tations: 20, Adds: 1
JEANNIE ORTEGA fIPAPOOSE Crowded (Hollywood)
49 @ KEYSHIA COLE Love /A&M//IIfEISL‘O/]E/ 506 +43 21026 2 28/)4 Total Plays: 235, Total Stations: 18, Adds: 6
43 50  JAMIE FOXX fILUDACRIS Unpredictable //AMG) 467 219 20608 " 63/0 FALL OUT BOY A Little Less Sixteen Candles... /sland/i0JMG/
121 CHR/Pop reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week Ui BB INL Tiezal 5
of 4/2-4/8. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed
first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart unless a song has not yet reached the top 20. If after 20 weeks, the record is not in the top 20 Songs ranked by total plays
and has two consecutive weeks of decreased plays, the song is then categorized as recurrent. Most Added is the total number of new adds officially reported to R&R by -
each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week- Station playlists for all R&R reporiers are available
to-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH on the web at www.radioandrecords.com.
number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records.

First Single: When the Broken Heorted Love Again 17 Weeks Billboard Club Play Charts

12 Weeks on Billboard Radio Flay Charts #1 on XM Satellite (BPM) 3 Weeks and Counting
Song Featured in the new, HIT, TV Show, Palmetto Pointe Second Single: Kiss the Sky

Danielle has appeared on Star Search, Airline and as "Kiss The Sky™ is currently charting on Billboards
the official singer for several Detroit Sports Teams. Radio Play & Club Charts with Bullets.

Label Person Contact Information: EN
Bill McCormick, Label Manager 773.384.6472 office 773.610.6816 cell  billmccormick & esntion.com =
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LAST THIS TOTAL +/- TOTAL WEEKS ON  TOTAL STATIONS/ L4
WEEK WEEK ARTIST TITLE LABEL(S) PLAYS PLAYS AU%%;ICE CHART ADDS MOS TADDED
2 €  MARY J. BLIGE Be Without You (Geffen/ 3808 +112 4916 12 58/0
©  RIHANNA SOS (Def Jam/DJMG) 3654 205 5046 10  59/0 e T BELS) e
J el Jam + FORT MINOR f/HOLLY BROOK Where'd You Go (Warner Bros) 24
4 0 JAMES BLUNT You're Beautiful (Custard/Atlantic) 3547 +191 3461 13 5811 MARIAH CAREY f/SNOOP DOGG Say Somethin’ /isiand/i0JMG) 9
1 4 KELLY CLARKSON Walk Away (RCA/RMG) 3461 -265 3306 14 58/0 SHAKIRA f{WYCLEF JEAN Hips Don't Lie (£pic/ 1
. . . BUBBA SPARXXX... Ms. New Booty (Purple Ribbon/Virgin) 1
5 5  NATASHABEDINGFIELD Unwntten'/Ep/c/ 3255 44 4588 22 54/0 R .
8 O  SEANPAUL Temperature (VP/Atlantic) 2891 +269 2642 8 s NICK LACHEY What's Left Of Me (Jive/Zomba Label Group) 5
7 7 CASCADA Everytime We Touch (Robbins) 2652 74 2746 14 550 BLACK EYED PEAS Gone Going /A&M/interscope) 5
. . . FRAY Over My Head (Cable Car} /£pic/ q
10 STAIND Right Here (Fljp/Atlant 2430 268 1264 18 511 y
o i OUR AL 7L * ’ FALL OUT BOY A Little Less Sixteen Candles... (Siand/DJMG) &
16 € DANIEL POWTER Bad Day (Warner Bros.) 2267  +514 3443 6 56/3 T What You Know (Grand Hustle/Atiantic) A
13 ) NICKELBACK Savin’ Me (Roadrunner/{DJMG) 2074 +232 1142 g 553 DANIEL POWTER Bad Day (Warner Bros.) 3
8 11 NE-YO So Sick (Def Jam/IDJMG) 2066 989 2141 15 48)0 ﬂcl":';iafc"A:ﬂ;iE'JEMC‘ET/;?‘;;"’””ZT’//WIZG/” y / g
. oy , . ove Along (Doghouse/interscope,
21 @  SHAKIRA fWYCLEF JEAN Hips Don't Lie (Epic) 2048 +640 3578 6 557 TEDDY GEIGER For You | Wil Confdence) (Columbia/Sony BME) 3
14 @ CHRIS BROWN Yo (Excuse Me Miss) (Jive/Zomba Label Group) 1987 +172 2538 " 5211 PAUL WALL Girl (SwishaHouse/Asylum/Atiantic) 3
1 14 FALL OUT BOY Dance, Dance //sland//DJMG) 1912 42 1774 19 4400 BOW WOW Fresh Azimiz (Sony Urban/Columbia) 3
9 15  BEYONCE' Check On It (Sony Urban/Columbia) 1873 437 1128 21 agio | TELOMOBHICIARA SoWhat (O7H/Getfen 3
17 D PUSSYCAT DOLLS f/WILL.L.AM Beep (A&My/interscope) 1815  +136 1977 13 5400
19 17 SAVING JANE Girl Next Door (Universal Republic) 1545 .55 720 25 400
12 18 ALL-AMERICAN REJECTS Dirty Little Secret (Doghouse/interscope) 1537 334 1053 33 4200
24 )  NICKLACHEY What's Left Of Me (Jive/Zomba Label Group) 1405  +382 2324 5 485
22 @ ALL-AMERICAN REJECTS Move Along (Doghouse/interscope) 1402 +262 936 6 4713
15 21 T-PAIN f/MIKE JONES I'm N Luv (Wit A Stripper) (Jive/Zomba Label Group) 1338 425 1380 12 4100
23 @ TEDDY GEIGER For You | Will (Confidence) /Columbia/Sony BMG) 117 +92 452 10 4013
29 €D  NEYO When You're Mad (Def Jam/IDJMG) 1060  +331 2432 4 4456
28 €0 BUBBASPARXXX fIYING YANG TWINS Ms. New Booty (Purple Ribbon/Virgin) 1023 +285 1539 5 427
18 25 PINK Stupid Girls /LaFace/Zomba Label Group) 968 -661 143 10 3N
20 26 NELLY Grillz (errty/Fo' ReellUniversal 962 414 1296 16 3300 MOST
2 BO BICE The Real Thing (RCA/RMG) 934 499 957 11 351 INCREASED PLAYS
25 28 EMINEM fINATE DOGG Shake That (Shady/Aftermath/interscope) 754 147 M 14 270 o]
40 € MARIAH CAREY f/SNOOP DOGG Say Somethin’ island//0JMG) 686  +382 2264 2 369 ARTIST THTLE LABEL(S) INCREASE
30 € ROBTHOMAS Ever The Same /Atlantic) 670 +82 289 13 2971 | SHAKIRAWYCLEF JEAN Hips Don't Lie (pic/ +640
@ b , DANIEL POWTER Bad Oay (Warner Bros.) +514
31 FRAY Over My Head (Cable Car) /£pic/ 655 +96 207 5 2904 | NicK LACHEY What's Left Of Me (ivelZomba Label Group)  +382
27 32 BLACKEYED PEAS Pump It (A&M/Interscope) 650 -65 312 15 2210 MARIAH CAREY /SNOOP DOGG Say Somethin' /Isiand//0JMG) +382
32 €  DEMFRANCHIZE BOYZ Lean Wit It, Rock Wit It (So So Def/Virgin) 647  +166 1157 4 282 rg:T‘lm:'RY;:'aeLm ;%’6 fxﬁmﬁ o e Bos) +§fz*;
. ere ou bo {Warner bros.) +
39 €D BLACKEYED PEAS Gone Going (A&M/nterscope) 557  +247 1500 2 295 BUBBA SPARXXX... Ms. New Booty (Purg RibbonfVigin)  +285
34 @ DADDY YANKEE Rompe (£/Cartellinterscope) 556 +118 1136 4 281 SEAN PAUL Temperature (VP/Atlantic) +269
36 €D HOOBASTANK If | Were You (Isiand/IDJMG) 469 +92 172 4 2502 STAIND Right Here (Fljp/Atlantic) +268
: ALL-AMERICAN REJECTS Move Along (Doghouse/interscope) +262
[Debut>
Detut> €F)  FORT MINOR fIHOLLY BROOK Where'd You Go (Warner Bros.) 430  +327 390 13824 | L EVED PEAS Bone Soing &M nterscope) v
35 38  ASHLEY PARKER ANGEL Let U Go (BlackGround/Universal) 348 -39 270 1 18/2 NICKELBACK Savin’ Me (Boadrunner/iDJMG) +232
4 @ CHRISTEN J First In Line (Crystal Teardrop) 301 +25 244 6 11/0 RIHANNA SOS (Def Jam/IDJMG) +205
. . . JAMES BLUNT You're Beautiful [Custard/Atlantic) +191
43 MATISYAHU King Without AC Or Music/E, 284 27 8 3140
® L L O 2 * 92 ' CHRIS BROWN Yo (Excuse Me Miss) (ive/Zomba Label Group) +172
46 @  ALY&A.J. Rush (Hollywood) n +48 70 2 1512 | DEM FRANCHIZE BOYZ Lean Wit It Rock Wit It (So So DefVigin/ +166
a4 @  CRINGE OnAnd On (Listen) 266 +14 120 5 11/0 ANNA NALICK Breathe (2 AM) (Columbia/ +154
@®  PAULWALL Girl (SwishaHouse/Asylum/Atlantic) 255 +82 560 1 153 | PUSSYCATDOLLS f{WILLLAM Beep (A&Minterscope)  +136
37 VT | Th . i DADDY YANKEE Rompe (& Cartel/lnterscope) +118
ELZ SANTANA There It Go (The Whistle Song) (Diplomat/Def Jam/IDJMG) 255 -55 360 16 110 MARY J. BLIGE Be Without You (Geffen) 112
-~ @  ANNA NALICK Breathe (2 AM) (Columbia) 243 +154 24 310N CHAMILLIONAIRE {/KRAYZIE BONE Ridin (Universal) +105
38 46  RAYJ One Wish (Knockout/Sanctuary) 228 74 1238 19 9/0 B0 BICUE The Real Thing /ﬁUCA/ﬁMG/ +39
. . ' FRAY Over My Head (Cable Car} /£pic/ +96
9 @  RICKIERIK AllNite Long (Realm/Fyramid Akl UL Lk 3 100 | Tepoy GEIGER For You | Wil (Confdence) (Columbia/Sony BMG) +92
47 48  BON JOVI Who Says You Can’t Go Home (/sland//DJMG) 208 4 136 3 9/0 HOOBASTANK if | Were You f/sland/iDJMG) +92
@ BOWWOW Fresh Azimiz (Sony Urban/Columbia) 206 +41 524 1 1213 PAUL WALL Girl (SwishaHouse/Asylum/Atlantic/ +92
s FALL OUT BOY A Little Less Sixteen Candles... island/iDJMG)  +79
KT TUNSTALL Black Horse & The Cherry Tree (Relk 201
@ ack Horse e Cherry Tree (Relentless/Virgin) +24 63 1 10/0 KEYSHIA COLE Love (A&M/interscape) +52
59 CHR/Pop reporters. Songs ranked by total plays for the airplay week of Sunday 4/2 - Saturday 4/8. ALY & A.J. Rush {Hollywood) +48
© 2006 Radio & Records RAY J What | Need (Knockout/Sanctuary/ +48
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Aprit 14, 2006 Radio & Records ® 27
www americanradiohistorv.com


www.americanradiohistory.com

. RR CHR/POP
April 14, 2006

\_ calling 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Nelworks.

/

-

4 . N N
i America’s Best Testing CHR/Pop Songs 12 + RR ; POWERED TS
K%IEMEM”SIﬂ.'gM For The Week Ending 4/7/06 LA A b CHR/POP TOP 30 MEDIABASE
> CANADA!
w W W
Artist Title (Label) TW LW Famil. Burn 12-17 18-24 25-34 WEC W ARTIST TITLE LABELES) NS elals  emR sTos
DANIEL POWTER Bad Day (Warner Bros.) 406 399 89% 20% 425 411 393 1 Q  RIHANNA SOS (et Jam/DMG) 498 +36 8 1
KELLY CLARKSON Walk Away (RCA/RMG) 402 396 97% 23% 420 3584 382 4 0 SEAN PAUL Temperature (VP/At/antic) 397 +6 13 10/0
ALL-AMERICAN REJECTS Move Along Dhgfvumefnterscapsl  3.94 - 1% 1% 430 379 354 5 3 MARY J. BLIGE Be Without You (Geffen/ 385 -3 10 9/0
CASCADA Everytime We Touch (Robbins/ 382 384 9% 33% 414 380 351 2 4 NATASHA BEDINGFIELD Unwritten (Sony BMG) 385 -30 15 11/0
SHAKIRA f\WYCLEF JEAN Hips Don't Lie (Epic) 382 368 92% 19% 3939 373 398 6 5 o NICKELBACK Savin' Me (Roadrunner/EMI Music Canada) 353 -34 12 10/0
NATASHA BEDINGFIELD Unwritten (£pic/ 381 382 98% 42% 382 365 3.87 3 6 KELLY CLARKSON Walk Away (Sony BMG) 332 I 1 10/0
RIHANNA S0S (Def Jam/IDJMG) 379 370 93% 28% 384 389 379 7 7 PINK Stupid Girls (LaFace/Zomba Label Group) 326 18 9 120
NICKELBACK Savin' Me (Roadrunner/i0JMG) 373 372 80% 17% 388 369 354 ] o PUSSYCAT DOLLS f/WILL.LAM Beep (A&M/nterscope) 324 +29 7 6/0
SAVING JANE Girl Next Door (Universal Republic) 371 376 80% 23% 4.08 351 359 16 0 SHAKIRA fIWYCLEF JEAN Hips Don't Lie (Sony BMG) 297 +63 | 70
TEDDY GEIGER For You | Will... Columbia/Sony BMG) 371 361 T1% 15% 422 359 352 1 @ JAMES BLUNT You're Beautiful [Custard/Atlantic) 290 +15 21 80
ALL-AMERICAN... Dirty Little Secret {Doghouse/interscope) 369 374 98% 50% 390 368 344 8 1" FALL OUT BOY Dance, Dance fsiand/0JMG) 274 .36 13 90
PINK Stupid Girls /[HIFHL‘E/ZUIIIbH lﬂbE/GfUllp/ ’ 368 366 95:/6 23:/0 375 352 361 15 @ CASCADA Everytime We Touch (Rabbins) 270 +20 8 a0
:::I:E:UBTL::: [Y]ou e l:]eautlfl;l //Cl/ds/;[a]f/d;d[lt‘laﬂtlcl 366 3.79 98“/6 41 n/ﬁ 373 357 385 13 m HEDLEY Trip Universal Music Canada) 267 0 14 100
e e 17 Dt ROSETTE UnOh (StredRockSTARNevac) 261 +38 6 60
BO BICE The Real Thing (RCA/RMG) 361 357 77% 18% 352 331 375
_ 9 IRLAR 14 )  MADONNA Sorry (Warmer Bros, 61 +10 12 110
STAIND Right Here (Fljp/Atiantic) 349 349 80% 30% 357 364 352 10 16 NE-YO So Sick Def Jam/IDIMG) 927 70 1 70
SEAN PAUL Temperature (VP/At/antic) 344 347 92% 36% 398 338 349 12 17 8 E' oN :, I(;:h :0 7 S Columbi 203 ' 0
MARY J. BLIGE Be Without You (Geffen/ 343 358 9% 41% 337 324 373 ] 8 e et U e g 03 68 2 30
PUSSYCAT DOLLS fIWILLLAM Beep (ASM/nterscope) 337 347 86% 29% 367 336 337 J ®"’ —— e 971 -
BLACK EYED PEAS Pury It A&Minterscape) 33 333 9% 4% 333 324 356 Al LU AR U BT L A -
PUSSYCAT DOLLS Stickwitu (A&M/nterscope/ 321 345 9% 57% 306 321 316 22 @ty SUTSXL Ply (nversa Musc Canacs LA 70
NE-YO So Sick (Def Jam/IDJMG) 321 338 9% 64% 340 322 317 18 21 EMINEM... Shake That (Shady/Aftermath/interscope) 193 -6 10 5{0
BEYONCE Check On It (Sony Untan/Columbia) 347 331 95% 59% 310 307 356 25 e MOBILE 0ut OF My Head WUnierslMusi Ganad) 190 +40 2 90
C. BROWN flJ. SANTANA Run It (ivelZomba Label Groy) 313 330 92% 62% 344 301 345 21 23 RELIENTK Who! Am Hates Who I've Been (Goree/Capito 161 20 10 60
EMINEM fINATE DOGG Shake That (Shap/Aftemuthiterscgpe) 305 321 88% 42% 324 302 343 @ JAMES BLUNT Wisemen (Custara/Atiantic) 158  +34 1 510
RAY J Dne Wish (Knockout/Sanctuary) 298 314 8% 52% 323 281 319 21 €  TEDDYGEIGER For You| Wil.. Columbia/Sony BMG) 155 +1 50
CHRIS BROWN Yo... (ive/Zomba Label Group/ 290 312 87% 46% 337 278 295 30 @  ALLAMERICAN... Move Along (Doghouselinterscope) 150 +19 2 mn
NELLY Grillz (Derrty/Fo’ ReellUniversall 286 310 92% 655% 331 288 302 24 27 T-PAIN... Ym N Luv (Wit A Stripper) (Sony BMG) 149 -16 4j0
BUBBA SPARXXX... Ms. New Booty (Purple Ribbon/Virgin) 2.79 - b62% 33% 346 268 296 26 28 ALL-AMERICAN... Dirty Little Secret (Doghause/interscape) 144 6 17 10/0
Total sample size is 332 respondents. Total average favorabilily estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very 23 28 * BIANCA Vegas (RockSTAR/Nevada) 140 34 8 610
miuch). Total familiarily represents the percentage of respondents who recognized the song. Total bum represents the number of 28 30 BLACK EYED PEAS Pump It (A&M/Interscape) 121 A7 15 810
respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is based
on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music preference. 14 Canadian CHR reporters. Monitored airplay data supplied by Mediabase Research, adivision of Premiere Radio Networks.
RateTheMusic.com results are not meant to replace caliout research. The results are intended to show opinions of participants on the the Songs ranked by total plays for the airplay week of 4/2-4/8. Bullets appear on songs gaining plays or remaining flat from
Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by previous week. |f two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No.
15 are moved to recurrent after 20 weeks on the chart. © 2006 Radio & Records. * Indicates Cancon.

/

armist: Keyshia Cole
LaseL: A&M/Interscope

8y MIKE TRIAS/ASSOCIATE EDITOR

Good music comes from the heart.
That'’s probably why Oakland native
Keyshia Cole has made such a splash on
the Urban scene with her debut album,
The Way It Is. Cole co-wrote
a majority of the songs on
the album, including the
first single, “I Should’ve
Cheated,” which paved the
way for her hit single
“Love.”

Currently, “Love” rules
the airwaves — it recently
hit No. 1 at Urban (where
it lands at No. 3 this
week), and it’s at No. 7
and No. 16 at Rhythmic
and Urban AC, respec-
tively. Meanwhile, “Love”
hits No. 49* this week at
Pop, with WKSC/Chicago, KZZP/Phoe-
nix, KSLZ/St. Louis and WAKS/Cleve-
land among its early believers.

It really is no surprise that “Love” has
struck a chord with listeners. Cole’s emo-
tional voice rings true on the simple yet
classy track. Right when it sounds like
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she’s about to burst into tears, she belts
out another gut-wrenching lyric. Then
there’s the way she ends each hook with a
little bit of vocal gymnastics. While it
takes a little getting used to, the trick
definitely makes you remember the song
and soon becomes one of the tune’s most
endearing traits.

As with many songs in this genre, Cole’s
“Love” was inspired by real-life heart-
break. While at a restaurant in Malibu,
CA, she happened upon a man from her
past who had told her he wasn’t inter-
ested in a relationship —
and he was with his girl-
friend. A confused and hurt
Cole immediately wrote the
lyrics for “Love.” which only
took her five minutes. After
a power session at the stu-
dio with producer Greg Cur-
tis, "Love” was born.

Cole began her musical
career In earnest at age
12, when she recorded vo-
cals with MC Hammer.
Now 21, she hopes her
story of making it in the
music business serves as
motivation for troubled youngsters. “Be-
ing young, you have to be really ded-
icated to doing it for yourself,” Cole says.
“There are a lot of trials and tribulations
you have to go through to get what you
want, especially if you feel like it belongs
to you.”

ON-AIR THERAPY wick Lachey dropped by the fabulous Bert Show at WWWQ/Atianta last week,
and ringmaster Bert Weiss says, “The only two things | knew going into the interview were that he
couldn't stick around long and he wouldn't talk about Jessica Simpson. Well, he stayed about 40
minutes — and 30 of those were spent talking about Jessica!” Following the rap session, the gang
gave Nick a group hug and then posed for this picturée. Seen here are (I-r) Bert Show Exec. Producer
Jeff Dauler and co-host Jenn Hobby, Lachey, Bert Show co-host Melissa Carter and Weiss.
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Karlie's Place On MySpace

KKFR personality uses MySpace to

connect with listeners

i

am amazed at how massive MySpace has become in a rela-
ively short period of time. The site, at www.myspace.com, has

more than 69 million members and is growing at a rate of 280,000
new members per day. People join to network, connect with
other singles or reconnect with friends from the past, but
MySpace is also a great way for air personalities and listeners

to get to know each other.

Self-described “MySpace Queen”
KKFR (Power 92.3)/Phoenix Asst. PD/
midday chick Karlie Hustle
has been a member since No-
vember 2004. She’s spent time
on other Cofnmunity-driven
sites but prefers MySpace.

”1 used to be on BlackPlanet,
but it became kind of archaic af-
ter a while, the way they had
their pages hnd everything,”
Karlie says. “So I shut down

(1

of those hits are from when it really start-
ed to pick up, and now it’s out of control.”

Power 92.3 has taken it a step
further by incorporating My-
Space into its on-air contesting.
“Power 92.3 has a My Space
page,” Karlie says. “Using the
‘top 16’ feature — it used to be
the top eight, but now you can
actually customize it so you can
have more people in your top 16
— people can click on all the

that page ahd went to My-
Space. This is before it blew up
into something gargantuan, where it’s at
now. Slowly but surely it kept getting big-
ger and bigger.

“You can’t go to a station event or any-
where without hearing "MySpace.” You
could be at Gay Pride, you could be at a
funeral, you could be at a supermarket
— people are talking about MySpace ev-
erywhere you go.”

Making It Work

Understanding the popularity of My-
Space is one thing, but making it work
for you is quite another. “1 love the way
itis now,” Karlie says. "I get to be in con-
tact with so many of my listeners so eas-
ily. They cah send me messages, they
leave me comments, I can put out blogs,
I can put out bulletins about stuff that’s
important to me or the station, I can
change my pictures.

“1 have over 70,000 hits on my My-
Space page, which is pretty good. Most

o R

S S SR o

i Karlie Hustle

SMILE FOR ME, DADDY KBt (104.9 The Beat) Lubbock, TX
PD Magoo and his son, Saunders, hung out with SwishaHouse's Mike
Jones recently. Seen here (I-r) are Magoo, Saunders and Jones.

jocks individually from the main
Power page. Everybody from
our mixers to our morning show to our
specialty shows has a MySpace page now.

“They’re holding MySpace parties
throughout the country, and I think that’s
something we could do.

“We do contesting on MySpace. The
person who manages it will send a bulle-
tin to all of our listeners who are on our
friends list and say, ‘If you have Power
92.3in your top eight, you can win what-
ever.’

“People put Power 92.3 in their top
eight, which is also free advertising for us,
and then they will respond and say,
“You're in my top eight.” We’ll go to their
pages, and they might get selected to win
prizes.”

High Maintenance

Promoting your MySpace page on-air
results in tons of responses from listen-
ers. Is Karlie able to respond to everyone
who reaches out to her? "I do,” she says.

sy 1 make a point of it,
¢ but it's difficult to
keep up with it.

“1f T walk away
from it for a day, I'm
gonna come back to
four pages of messag-
esand comments and
questions. Listeners
- will hit me up with
their personal prob-
lems. You become
somebody they look
to, that they come
back to. They want to
see what’s going on
with you.

“That's why Itry to
keep my page fresh.
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change my pictures
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DARNELLA DUNHAM

ddunhame@radioandrecords. com

Their Place On MySpace

Several stations have made their presence known on MySpace. Here’s
a rundown of some CHR/Rhythmic stations’ pages.

KKFR/Phoenix: power923
KPWR/Los Angeles: power106
KXJM/Portland, OR: jammin955
KYLD/San Francisco: wild949

all the time. I use it as a self-promotion
tool — that’s what it really is. If you uti-
lize it that way, you can really benefit from
it and market yourself for free.

“This is the best way to do that that I've
come up with so far, other than going out
to events and shaking hands in person.
This has become a vehicle where it’s not
really just for fun, it’s something that I
take seriously. It’s like my personal web-
site.

T feel that if listeners take time out of
their day to send me messages, I should
reply, because they don't have to listen to
me. They don't have to send me a mes-
sage. They don't have to say, 'Hey, girl, 1
love your show.” They don’t have to do
that. Because they do, I show them re-
spect by replying.

“You could be at Gay
Pride, you could be at a
funeral, you could be at a
supermarket — people are
talking about MySpace
everywhere you go.”

"The more competitive markets get, the
more competition that radio has from
iPods and this, that and the other, you
have to set yourself apart. Part of setting
yourself apart is being accessible to your
listeners and showing them the respect of
at least getting back to them.”

Online & On-Air

Since Karlie is on in middays, she’s able
to interact with many listeners who are
in front of computers. “I'm on the com-
puter my entire show,” she says. “I'm al-
ways refreshing it to see if I have new
messages.

"I really have to balance answering my
phones and answering my MySpace mes-
sages. | feel that they're equally impor-
tant.

“Alot of people don't call radio stations
anymore because there’s so much texting
technology. There’s IM, e-mail. It's almost
become more important, in a way, than
the phone. People are starting to talk less
on the phone.

“People are on their BlackBerrys or
they’re phone texting. Twenty years ago
everybody was calling radio stations.

WIBT/Charlotte: charlottesbeat
WILD/Tampa: wild987
WIMN/Boston: 945jamn
WQHT/New York: hot97official

Now they're able to get ahold of youina
different, much more personal way. They
don’t have to wait on hold.

“It’s very convenient, but I keep an-
swering my phones, too, because it’s im-
portant to air listeners.”

Lots of personalities have websites, but
Karlie prefers MySpace because, she says,
“It's more personal. People are very self-
centered. We're all pretty narcissistic. We
want to be like, ‘Hey, look at me, this is
my personal thing.” You can go on there
and do whatever you want. It's an expres-
sion of yourself.

“Everybody who’s on there, whether
they’re in radio or not, whatever they do,
they want to be able to express who they
are or who they’d like people to think
they are through that medium.

“You can see galleries of pictures. You
can update your site all the time without
having a webmaster. You don’t have to
jump through all those hoops. If you
know minimal HTML, you can pull off a
decent-looking page.”

As Seen On MySpace

As for her show, Karlie says, “It’s not
really a normal midday show. I don’t
want to be a total segue jock; I want to be
able to put dabs of my personality in
there.

“Stations that are tracking middays,
they treat it like it’s a throwaway shift, like
it doesn’t matter. But I'm trying to do the
most with those four hours that I possi-
bly can. I want to do more with middays
than anybody else has done before so that
1 can make a name for myself.

“That’s why I take so much pride in

things like MySpace, because it's anoth-
er opportunity for me to get my name out
there. .
“Everywhere I go, people recognize me
from MySpace. They'll hit me up and say,
"Hey, I saw you at such and such. Do you
drive such and such car? I seen you driv-
ing down the street.” If you're a private
person and don’t want your business in
the streets, it's not a good thing.”

Even if your life is an open book, not
everything is acceptable if you're promot-
ing your page on the air. Karlie says, “I'm
still myself — I refuse to compromise who
I am — but we have to be careful because
we are representing the station. We can't
have nudity and curse words. We have
to watch out for that kind of stuff.

“Now that it's become so big, the boss-
es are like, ‘MySpace pages are important,
but if you wouldn’t put it on our Power
webpage, you probably shouldn’t put it
on your MySpace page.” Think about
what you put there carefully, because it
reflects the image of the radio station.”
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S S April 14, 2006 POWERED[]
LAST T TOTAL e TOTAL WEEKSON  TOTAL STATIONS/
5 EL
WEEK  WEEK  ARTIST TITLE LABEL(S) PLAYS _PLAYS WENCE CHART ADDS MEI" AB ASE
1 1 DEM FRANCHIZE BOYZ Lean Wit It, Rock Wit It /So So Def/Virgin) 5931 -209 608316 14 82/0
2 2 SEAN PAUL Temperature {V/P/Atlantic) 5157 -13 546899 15 8111 MOSTA DDED"
] 0 CHAMILLIONAIRE f/KRAYZIE BONE Ridin (Universal) 4874 +481 399120 13 791 ’
4 4 BUBBA SPARXXX fIYING YANG TWINS Ms. New Booty (Purpie Ribbon/Virgin) 4593 243 398294 17 83j0 R ADDS
5 CHRIS BROWN fILIL' WAYNE Gimme That (ive/Zomba Label Group) 34
3 5 MARY J. Be Without Y -529 1 84/0
L AGE I (.77 4541 403869 19 ' CHERISH Do It T It (Sho a7 Capitol 19
5 6 CHRIS BROWN Yo (Excuse Me Miss) (ive/Zomba Label Group) 4069 403 302501 15 820 | vy Wi vo Wama /Grand HustieAtintic 16
7 7 KEYSHIA COLE Love /A&M/interscape) 3870 -101 341803 10 671 T.1. What You Know (Grand Hustle/Atlantic) 9
9 O  PAULWALL Girl (SwishaHouse/Asylum/Atiantic) 3701 +274 278037 8 7572 PAULA OEANOA f|BABY BASH Doing Too Much (Arista/ 8
. MARIAH CAREY f/SNOOP D0GG Say Somethin’ isknd/iDJMG) 8
12 T.l. What You K Grand Hustle/Atlant 3523 750 50 7 76/9
© T what Youknow 4 vand Hustle/Atlantic) ¥ 4075 ! JAMIE FOXX fITWISTA DJ Play A Love Song (/AMG) 8
8 10 TPAINfIMIKE JONES I'mN Luv (Wit A Stripper) Wive/Zomba Label Group) 3299 -424 257373 16 BAI0 | gyyim (WYCLEF JEAN His Don't L (i ]
11 @  E40 TeliMe When To Go (Aeprise/BME) 3253 +96 253283 12 6512 The CHRIRhythmic add threshold is applied to monitored stations not aflowed
10 12 NE-YO So Sick (Def Jam/IDJMG) 2911 -463 340863 20 81/0 to report adds per their meAaﬂv POI"EV! Songs that fm: 1: plays per
. i . week within one airplay week. An airplay week is defined as Sunday through
13 13 BOW WOW Fresh Azimiz (Sony Urban/Columbia) 2425 282 208527 19 7810 | Saturday. Adds from all other programmers are sil accepted at any play
14 14 BEYONCE' Check On it (Sony Urban/Columbia) 2331 -314 194579 21 740 level.
19 @ NE-YO When You're Mad (Def Jam/IDJMG) 2316 +31 214601 6 75/4
16 16 RIHANNA SOS (Def Jam/IDJMG) 2283 42 143606 10 55/1
20 @ THREE 6 MAFIA Poppin’ My Collar (Sany Urban/Columbia) 2170 +187 192865 8 60/4 M ST
22 @ LIL' JON f{E-40 & SEAN PAUL Snap Yo Fingers (TVT) 2162 +386 201728 8 61/2 0
18 @ 50 CENT f[OLIVIA Best Friend (G-Unit/Interscope) 2117 +84 195899 10 53/0 INCREA SED PLA YS
17 20 DADDY YANKEE Rompe (E/ Cartel/interscope) 2100 86 185310 14 461 Ly
23 €@  FIELD MOB flCIARA So What [07P/Geffen/ 2068 329 155542 6 Bgjz | e WORERSE
0 Wha erten + T.. What You Know (Grand Hustle/Atlantic) +750
21 22 JAMIE FOXX fiLUDACRIS Unpredictable (/AMG) 1800 150 221521 18 7810 | cyAMILLIONAIRE fIKRAYZIE BONE Ridin [Universal 481
26 @ CHRISTINA MILIAN fIYOUNG JEEZY Say | {Def Soul/iDJMG) 1506 +145 137733 6 571 LIL’ JON f{E-40 & SEAN PAUL Snap Yo Fingers (TVT) +386
31 €@  SHAKIRA fIWYCLEF JEAN Hips Don't Lie /£pic) 1354 +368 117633 4 3717 :‘Eﬁ'}‘m .',"ff!.if{ ﬁx ”'l;; E’?/"G‘ )E;e 551””/ +§gg
) 0 What effen +
24 25  YING YANG TWINS & BUN B Git It /Rap-A-Lot/Asylum/TVT) 1258 -393 85497 12 57/0 PAULA DEANDA HBABY BASH Doing Too Much (Arista/ +318
27 26 BUSTA RHYMES Touch It (Aftermath/interscape) 1208 -26 136668 18 57/0 NE-YO When You're Mad (Def Jam/IDJMG) +311
32 @ PAULA DEANDA f{BABY BASH Doing Too Much /Arista/ 1176 +318 65129 6 478 MARIAH CAREY f/SNOOP 00GG Say Somethin’ fisland/DJMG) +275
28 @  NICKCANNON Dime Piece (Motown/Universal 1156 +66 49649 5  57)2 PAULIWAM“&GE' ﬁw"fgﬂ/””’{”/gS;”;’"/;’;’j””é/ +§;‘5‘
25 29 LILROB Bring Out The Freak In You (Upstairs) 155 351 71043 19 aqp | CASSIEMe&U MexSekctonBad Boyhtianti) *
29 @ RAY J What | Need (Knockout/Sanctuary) 1N +43 84283 5 553
33 @ CASSIE Me & U (NextSelection/Bad Boy/Atlantic) 113 +265 96110 4 195
34 @ YUNG JOC it's Goin' Down (Bad Boy/Atlantic) 991 +179 92229 3 34j3
36 €  T00SHORT Blow The Whistle (ShortLlive/Zomba Label Group) 876  +135 62221 5 3912 NEW & ACTIVE
30 34  EMINEM fINATE DOGG Shake That (Shady/Aftermath/interscope) 859 -166 68919 16 46/0 RAY CASH... Bumpin’ My Music (Ghet-0-Vision/Sony Urban/Columbia)
39 @ SHAWNNA Gettin’ Some (OTP/Def Jam/IDJMG) 137 +216 163250 2 22{6 Total Plays: 408, Total Stations: 20, Adds: 1
3 36 LLCOOLJf/JENNIFER LOPEZ Control Myself (Def Jam/IDJMG) 680 87 61102 12 62/0 Q AMEY f|JAZZE PHA Forever Girl (BlackGround/Universal)
50 €@ MARYJ.BLIGE Enough Cryin' (Geffen/ - 585  +167 99515 2 16]2 I:I‘L"’macys 3?9' T/‘;‘Z' 2‘/;‘4"’”3' 2/51/ Adds: /'/
s ) omplete (7.U.G /Motown/Universal
47 €D RICKROSS Husti' (Siip-N-Slide/Def Jam/IDJME) 574 +123 66041 2 264 | 7ouipiarc a0 Tota Statons 26, Adds: 2
€  MARIAH CAREY f/SNOOP DOGG Say Somethin’ (island/I0.JMG) 568  +275 38777 1 4418 | ayaNT4 Minutes /Geffer/
48 @ E-40 fiT-PAIN & KANDI GIRL U And Dat (Reprise/BME) 548 +103 65160 2 53 Total Plays: 317, Total Stations: 10, Adds: 0
38 @ LIL' WAYNE Hustler Musik (Cash Money/Universal) 543 +4 36886 5 290 KELIS fiTO0 SHORT Bossy. (Jive/Zomba Label Group)
41 @  DJKHALED Holla At Me (Terror Squad/Kach) 531 +04 54381 2 251 Ic"éa'c:';f;vi%w“’;:' S‘a/;“’”s/;m};;d“: 2
. . y We Thugs [Lenchmo
4 @  REMYMA Conceited (SRC/Universal 498 +8 63330 3 130 | o bravs 283 Total Statons: 26, Adds: 3
37 44 DA MUZICIANZ Camera Phone (TVT) 473 -103 21661 5 36/0 MISSEZ fIPIMP C Love Song (Fo’ ReelfGeffen)
@ CHRIS BROWN fiLIL WAYNE Gimme That (/ive/Zomba L abel Group) 450 +156 81949 1 4134 Total Plays: 269, Total Stations: 14, Adds: 2
@ JUVENILE What's Happenin' (At/antic) 448 +144 40844 1 254 POTZEE Dat Girl /Uﬂﬂlll‘/mﬂ?é’d/AS}’/Uf"/
@ AK'SENT f{BEENIE MAN Zingy (Capitol) 427 +98 14576 1 292 IUAt]S:|l:?(l]s).()2(6f?%Jv(::]l-it;30:!sz 1§,LAddsS: ] -
ay A Love Song
43 48  YING YANG TWII?IS fIAVANT BedrooTn Boom (TVT) 426 -33 18292 10 11/0 Total Plays: 263, Total Stations: 32, Adds: 8
44 49 CASCADA Everytlme We Touch /HUbb/ﬂS/ 418 -38 53353 2 9“ MARIO VAZQUEZ Ga"ery /A/ISIH/HMG/
@ PITBULL Bojangles /7V/7) 414 +58 50185 1 8ia Total Plays: 255, Total Stations: 21, Adds: 3
86 CHR/Rhythmic reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay
week of 4/2-4/8. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays Songs ranked by total plays
is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week Station playlists for all R&R reporters are availabie
increases in total piays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. on the web at www.radioandrecords.com.
Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records.
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WAJZ/Albany, NY*
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PD. Rgb Ryan
MD: JD Redman
10 YOUNG LEEK
1 CHRIS BROWN tLIL WAYNE
CAMRON tALIL" WAYNE
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Stations and their adds listed alphabetically by market
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WBTT/F. Myers, FL*
OM. Michael Cruise
PD: Scrap Jackson
APD/MD: Omar “The Big 0"
CHRIS BRDWN WLIL WAYNE
PAULA DEANDA 1/BABY BASH
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3 0G PLAYBOY #/LiL BANDIT & BIG CAPONE
KKWD/Oklahoma City, OK*
OM: Chris Baker
FD: Raanlo Ramirez

0: Cisca Kidd
2 YOUNG LEEK

NATKSHA BEDINGFIELD

WJHM/Orlando, FL*
PD, Stavie DeMann
APD, Kelth Mamoly
MO: Dz Camposi
MARIAH CAREY I/SNDOP DOGG
JAMIE FOXX HTWISTA
WPYOIDriandn FL*
moi

39 VOLTIU VCM.LE 13 & THREE & MAFIA
31 DJ KHALED
YUNG JOC

e

KCAQ/Oxnard, CA*

POMD: ig Bear

a AR CAREY ySNOOP DOGG
1 CHRIS BROWN #LIL WAYNE
KVYB/Oxnard, CA*
PIIAMD: Dmsl “Mambo™ Herrsjon

'\8 LUKE CAMPBELL

KKUU/PaIm Spnngs CA
Anthory “Anidog ™ Qui
AP Bovegun
MD.Ron T,
37 CHRISTINA MILIAN t/YOUNG JEEZY
23 NE-YO
22 NELLY FURTADO
CHERISH
0G PLAYBOY 11k BANDIT & BIG CAPONE

WZPW/Peoria, IL
OM. Rick Hirschmann
P%. I.)[n‘n Black

1

WPHI/Philadelphia, PA*
OM: Heten Litlle

P0. Colby Colb

MD smn 0°Connor

1 me
WRDW/PhIladuPhia, PA*
PO Lao “Kid Leo” Baldwin
PO/APD. Kannon

CHRIS BROWN /LIL WAYNE

KKFR/Phoenix. AZ*
PD: Bruce S1. James

AP0 Kare s

wo: st

| C)’SS\E

WRED/Poitiand, ME
MY Buzz radley
MO: 0J Jon

0 MARIAH CAREY /SNOOP DOGG
m CHRIS BROWN /LiL" WAYNE
10 SHAKIEA 1WYCLEF JEAN

KXJM/PDrﬂand DR*

PD M ri
APD: Carrie "cmny Fisher
MD GI Kid Bootz
13 FOXX 1TWISTA
2 PITB
RIHANNA
CHRIS BROWN t/LIL WAYNE

WPKF/Poughkeepsie, NY
PDMD/zmlg s

5 RICK ROSS

WWI(Providence, RI*
OM/PO: Tony Bristol

2 srmm!/wvcm JEAN
PAU iDA t/BABY BASH
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Note: For complete adds,
see R&R Music Tracking.
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(I?IIIETIIHMIISII: com America’s Best Testing CHR/Rhythmic Songs 12 +
» For The Week Ending 4/7/06
BY ¥EDIABASE
Persons Persons Persons
Artist Title (Label) TW LW Familiarity Burn  12-17 18-24  25-34
ARTIST: Young Leek
T.1. What You Know (Grand Hustle/Atlantic) 401 379 65% 8% 4.26 402 3.72 LABEL: Def Jam/IDJMG
MARY J. BLIGE Be Without You (Geffen) 398 414 99% 39% 3.96 3.90 412 Corooe e s s
CHAMILLIONAIRE f/KRAYZIE BONE Ridin (Universal 396 400 76% 11% 415 403 352 | DY PARNELLADUMMAMRnyImoEdtr
SEAN PAUL Temperature (VP/Atiantic) 394 397 9%  32% 402 397  3.90 I.:[e sonly 15, but the 6'1
NE-YO When You're Mad (Def Jam/IDJMG) 390 399 67% 9% 407 360  3.95 LI AR ORI S
) has a delivery that makes
NE-YO So Sick {ef Jam/IDJME) 389 3.96 99% 44%  3.95 3.72 4.00 . .
him seem like a grown
NELLY Grillz Derrty/Fo’ ReellUniversal) - 387 384 98% 41% 402 372 384 | .0 His first single,
CHRIS BROWN Yo (Excuse Me Miss) (Jive/Zomba Label Group) 387 393 97% 3%  4.05 368 388 “Jiggle It,” just went for adds, but mix-show DJs have
RIHANNA SOS Def Jam/IDJMG) 381 379 9% 28% 3.76 387 378 been raving about it for months.
DEM FRANCHIZE BOYZ Lean Wit It, Rock Wit it (So So DefVirgin) 381 374 94% 30% 401 379 364 WOWI/Norfolk MD DJ Fountz tells R&R, “The beat
CHRISTINA MILIAN fYOUNG JEEZY Say | (Def Soul/i0JMG) 372 351 58% 11% 384 355 381 | isphenomenal and there’s notanother record out there
50 CENT f/OLIVIA Best Friend (6-Unit/nterscope) 371 358 78% 7% 383 363 365 gke . D]T iupreme' WD) a“‘%[?i;?fi}‘q’“ihfytlat}q‘(?mé
EMINEM fINATE DOGG Shake That (Shady/Aftermathinterscope) 369 361 96% 31% 371 377 361 | NATNO agreefs’ Saymg'h. i the bea S‘h Ob ane
. . ) s ) o 9% 397 368 318 it sounds different from anything out there right now.
T-PAIN f/MIKE JONES I'm N Luv (Wit A Stripper) (/ive/Zomba Label Group) 366 3.75 99 : ; 5 Young Leek says he was signed to Def Jam last year
LIL" JON f/E-40 & SEAN PAUL Snap Yo Fingers (TV7) 365 365 55% 10% 3.93 350 3.72 when “Pat Reynolds, a.k.a. ‘Plain Pat,” who is now my
BOW WOW Fresh Azimiz (Sony Urban/Columbia) 364 375 88% 28%  3.76 3.53 3.68 A&R person at Def Jam, was looking for a hot new artist.”
BUSTA RHYMES Touch it (Aftermath/interscope) 364 363 87%  28% 3.55 3718 380 Leek continues, “He was scouting and taking meetings
BUBBA SPARXXX f/YING YANG TWINS Ms. New Booty (Purple Ribbon/Virgin) 362 365  90%  28% 380 369 333 with different producers. The team from my production
PAUL WALL Girl (SwishaHouse/Asylum/Atiantic) 361 357 68% 16% 382 346 348 | company Staby Gettin’ Entertainment, was meeting with
JAMIE FOXX fILUDACRIS Unpredictable L/AMG) 359 361 94% 37% 355 367 356 | | ALOnsomebusiness.
c 3.46 . % 373 1.39 2,65 My dad, who is also my co-manager, gave them per-
DADDY YANKEE Rompe (£/ Cartel/Interscape) 3.59 4 88% 30% .7 . . mission to present my single ‘Jiggle It, which was get-
YING YANG TWINS & BUN B Git It (3ap-A-Lot/Asylum/TVT) 359 347 8% 14% 370 358 384 | ginomad loveon92Q [WERQ]in Baltimoreand the clubs,
LIL ROB Bring Qut The Freak In You (Upstairs) 3.56 3.62 69% 18% 3.59 3.68 3.53 thanks to D] K-Swift. Patheard my music and came down
LL COOL J f/JENNIFER LOPEZ Control Myself (Jef Jam/IDJMG) 354 358 87% 22% 353 355 370 to see me perform live at a packed club, and after that
NICK CANNON Dime Piece (Matown/Universal) 3.54 - 45% 6% 3.72 341 3.60 everything was on and poppin’!
BEYONCE' Check On It (Sony Urban/Columbis) 352 371 100% 57% 331 348 388 “Jiggle It” just went for adds, and it's rare fora song to
KEYSHIA COLE Love (A&M/interscape) 349 363 8% 3% 352 344 38y | BUSO GiTs 0 e;%};ralgg ;rl?}f:‘ ?30;5:) ;OL coast gg:sf‘ S]V]lf]el
-, ) ) . record,” says . e
THREE 6 MAFIA Poppin’ My Collar (Somy Urban/Columbia) 333 337 75% 25% 3.46 336 310 Sweet, “As soon as | put it on, it gets people on the dance
Total sample size is 267 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much). Total familiarity floor.” With stations like WPHI/Philadelphia, KSFM/
represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Songs Sacramento, WNVZ/Norfolk, KPRR/El Paso and KISV /
must have 40% familiarity to appear on survey. Sample composition is based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music . ; ; "y
test based on the farmat/music preference. RateTheMusic.com results are not meant to replzce callout research. The results are intended to show opinions of participants B.';ak'er stield Showmg the Su}glG lots of love early, J 1ggle
on the the Internet only. Rate TheMusic is a registered trademark of Rate TheMusic.com. The RTM system, is available for local radio stations by calling 818-377-5300. It” is bound to have longevity on the R&R CHR/Rhyth-
RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks.

~

POWEREDINZ
MEDIABASE
*Monitored Reporters
109 Total Reporters
86 Total Monitored
23 Total Indicator
Did Not Report, Playlist
Frozen (2):

KUJ/Tri, WA
WCZQ/Champaign, IL
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URBan Qutfitter

One-on-one with the CEOQ of
URBan Radio Broadcasting

g “"RBan Radio Broadcasting owns and operates 13 radio sta-

% tionsin four markets. It’s one of the newer minority-owned
broadcast companies that are gaining respect and influence in
the industry. Led by 20-year broadcast veteran Kevin Wagner,
URBan Radio is poised to add a number of new stations by the
close of 2006, raising its profile and profitability.

Wagner began his radio career as an ac-
count executive at the age of 19, at WGCI-
FM/Chicago. He spent more than 10
years there, working with VP/GM Marv
Dyson, to whom he would later turn for
help in starting his broadcast company.

During the ‘80s Wagner founded sever-
al successful entertainment marketing and
promotion companies and a publishing
group. He built a solid nest egg through
these successful ventures and entered into
broadcast ownership in 1995.

Since then Wagner has grown URBan
Radio Broadcasting into its current incar-
nation, with Urban, Urban AC and Gos-
pel stations in Toledo, OH; Alexandria,
LA; Florence, AL; and Columbus, MS. 1
spoke with Wagner for our monthly series
on minority broadcast owners. Here’s his
take on broadcasting in 2006.

R&R: Wiy did you decide to get into broad-
cast ownership?

KW: [ was always intrigued by owner-
ship. In fact, | made my first bid for a sta-
tion when [ was only 24 years old. | had
been in radio for six years. When I started
as a salesman at WGCI, it was in the early
‘80s, and Marv Dyson was GM. We all
knew that Marv wasn’t going anywhere,
so the opportunity to move up there was
slim. So I went to New York to meet with
a group of investment bankers.

[ was always curious, and curiosity
made me go after it, even though I knew
in the back of my mind that it probably
wouldn’t happen right away. When [ met
with these bankers, they were more inter-

“What’s difficult today is
establishing the right
relationships within the
major broadcast groups,
which can help you get
access fto the best
properties when they
become available.”
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ested in talking to Marv about ownership
than some 24-year-old kid.

My next try at ownership came in 1992.
WIZF/Cincinnati was in receivership, and
I thought I could put in an offer and pick

it up. Blue Chip end-
| ed up buying it in-
stead of me, and it
became the base for
their company, which
ended up growing at
a remarkable pace.
%~ & | They sold to Radio
Hees™ Bl One a few years ago.
i"_ I finally got my
Kevin Wagner .ﬁrst stations in 1995,
in Mobile [WYOK-
FM and WGOK-AM]. Before then I was
more intrigued by ownership than I was
serious about it. This time, | was serious.

R&R: Would you be able to start a compa-
ny like you did in today’s business climate?

KW: It's definitely a lot tougher today
because of consolidation. It’s ironic, be-
cause 10 years ago, when [ bought Mobile,
the challenge was finding capital. Today
we have greater access to capital; you just
have to inspire the financial people to want
to do business with you.

What'’s more difficult today is establish-
ing the right relationships within the ma-
jor broadcast groups, which can help you
getaccess to the best properties when they
become available. By establishing relation-
ships with people in the major broadcast
corporations, you make them aware that
you are a prospective buyer.

R&R: How did you decide what markets
and regions you wanted to own stations in?
Was it a matter of opportunity or strategy?

KW: It was a little of both. Toledo was the
first market after Mobile, and that was a mat-
ter of opportunity and turnaround. We
were selling the duo in Mobile to Cumulus,
but we knew we wanted to grow our com-
pany into a larger market. It's rare to find
an Urban property in a top 100 market, let
alone a duopoly. Cumulus had to spin off
what they had there, so it made sense.

After that, my strategy was to expand
into the Southeast, into Arbitron-rated
medium and small markets with certain
revenue and black population criteria. The
deals had to make sense because I was
working with limited dollars.

There was an investment group in place
that included Marv Dyson and several
athletes — Donavan McKnab, Tim Hard-

RR. URBAN/URBAN AC/GOSPEL
DANA HALL

dhall@radioandrecords.com

away and Michael Finley. We put togeth-
er four stations in three markets. In 2005,
with our success in those markets, we
were able to turn to Goldman Sachs Ur-
ban Investment Group and 21st Century
Group for capital investment. That al-
lowed us to close on several more stations,
and we’re looking to grow more in the
next year.

Today, when we hear about companies
like Radio One selling off stations, it
sounds like a great opportunity, but they
are mostly in large markets. You have to
ask yourself, “Does this work within my
overall strategy?” My goal, at this point,
is to double the size of my company by the
end of this year, if all goes well.

R&R: What were some of your biggest chal-
lenges when starting your broadcast compa-
ny, and now, as you operate day-to-day?

KW: It goes back to capital. When you're
starting out, you have to find that money
resource somewhere, and that can be dif-
ficult, even though there are more resourc-
es out there now. Capital has always been
a difficult hurdle for minority broadcast-
ers.

Once you're in the game, it changes. The
challenges are the same for me as they are
for any other broadcaster: to operate pro-
fessionally and grow your company’s rev-
enue and your station’s ratings.

My challenges today are to have my

' programming, sales, engineering and mar-

keting plans in alignment with one anoth-
er. They have to have synergy to be pro-
ductive and successful. If those areas are
not in alignment, you could easily fail.

In smaller markets, as an owner, you
have to know it all. Actually, that is true
even for the larger companies. Even if you
have people working for you, you have to
understand what they are talking about:
the legal challenges, the regulatory issues,
the revenue obstacles and the program-
ming challenges.

One of the most important areas that I
don’t think owners know enough about is
engineering. We're finding fewer and few-
er great engineers to turn to. If you don't
have a great engineer on staff, you could
run into huge problems. If you're buying
a station and it doesn’t reach the metropol-
itan area, you have to know if its possible
to change that down the road. Engineer-
ing is key to having a successful broadcast
company.

R&R: Did you cver seek any lelp fron: or-
ganizations like NABOB or the NAB? If so,
how did they help you i your growth?

KW: When I started out  was intrigued
and wanted to learn everything I could
about broadcast ownership, so I reached
out to people within these organizations
and joined them myself. They are not there
to seek you out, you have to seek them out.
They are a resource that is available to you

 if you feel the need to use them. Most im-

portant, they can provide you with the
contacts you need to establish, grow and
nurture your company.

R&R: In recent months the relationship be-
tween radio broadcasters and record compa-
nies has been changing due to the New York
State Attorney General's investigation info
record-company promotion practices. How do
you see this relationship evolving in the fu-
ture?

KW: [ feel that it will come full circle to
how we used to operate years ago. Back

wwWw americanradiohistorv com

“Back when | started in
radio sales, labels would
actually advertise their
artists on radio. Many of
my clients were the
record labels. Then that
stopped happening for a
long time.”

2 e
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when Istarted in radio sales, labels would
actually advertise their artists on radio.
Many of my clients were the record labels.
We would get co-op buys from record
stores and so forth.

Then that stopped happening for a long
time. The money was going into market-
ing and promotion instead. The old way
made more sense to me because the labels
were specifically targeting and reaching
the consumers who buy their music, and
it was helping the station’s bottom line. |
see it going back to that sort of relation-
ship.

The music industry has been going
through a lot lately — with downloading
and falling sales. This has all been a wake-
up call for them, just as things like satel-
lite radio have been a wakeup call for
broadcasters.

R&R: HD Radio is growing, but there are
still some questions about its value and even
its potential to hurt small broadcasters. What
are your thoughts on it?

KW: There are pros and cons to HD
Radio. It will help us in terms of the clari-
ty issue. We will be able to compete with
rivals like satellite radio in that arena. But
there are also a lot of questions about its
cost and how it could possibly cannibal-
ize our own product. Right now HD Ra-
dio for broadcasters costs the same wheth-
er you are in market No. 1 or market No.
260. That’s not right.

Secondly, they have to do a lot better in
terms of reaching the consumers and ed-
ucating them about HD product. And then
there are the questions we have about how
Arbitron will rate these channels. Will they
combine them?

One of the craziest things I've heard is
that a station would simply rebroadcast its
product on HD without commercials. Hel-
lo! Why would someone listen to your
main channel then?

R&R: We constantly hear that broadcast
revenue is growing at a snail’s pace. How can
radio owners find new ways to generate reve-
nue? Are we missing opportunitics that are out
there?

KW: Price-per-share has really hurt the
industry. It hurts the growth of the mar-
ket overall. Sure, you might be able to
grow your market share, but if the mar-
ket growth is stagnant, what does that
really do for you? I would much rather
have the same market share of a larger pie
than a larger share of a smaller pie, which
is what's been happening in most markets.
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1 o T.1. What You Know (Grand Hustle/Atiantic) 3699 +213 389358 9 65/0
3 2 DEM FRANCHIZE BOYZ Lean Wit It, Rock Wit It (So So DetWirgin) 3037 268 323524 17 6400 MOSTADDED’
2 3 KEYSHIA COLE Love (A&M/interscope) 2961 -445 255099 13 65/0
4 4 CHRIS BROWN Yo (EXCUSG Me MiSS) A/ive/Zomba [al]el[imllp/ 2749 327 290913 14 65,0 ARTIST TITLE LABEL(S) ~ ADDS
5 5  MARY J. BLIGE Be Without You (Geffen/ 2600 -157 358348 21 64/0 T.l. Why You Wanna (Grand Hustle/Atlantic) 50
7 @© BUBBA SPARXXX fIYING YANG TWINS Ms. New Booty (Purple Ribbon/Virgin) 2480 +10 213828 14 61)0 DEM FRANCHIZE BOYZ Ridin’ Rims (S0 So Def/Virgin) 39
6 €  THREEGMAFIA Poppin’ My Collar (Sony Urban/Columbia) 2464 47 21495 11 61O ‘ég‘E’;“DLEENEh'I‘I sJ'ff:* :4‘:5’/;;%%% " f;
. v Jant
8 9  BUSTARHYMES Touch It /Aftermath/interscope/ 2182 216 332359 18 59/0 FIELD MOB f/CIARA So What (DTP/Geffen) 5
12 @ AVANT 4Minutes (Geffen) 1992 +141 209587 10  63/0 MISSEZ flPIMP C Love Song (Fo’ Reel/Geffen) 5
9 11 T-PAINfIMIKE JONES I'mN Luv (Wit A Stripper) (Jive/Zomba Label Group) 1891 395 149241 16 6200 g::rslsal:ag:v: I"il'i/‘z”zv’:l”é‘fé?-’/’””';h \ ieZomto Ltel o ;
. imme That (five/Zomba Label Group
10 12 NE-Y0 So SIC!( /Ue.f:/am/IUJMG/ ' 1852 411 208886 18 65/0 JUVENILE What's Happenin’ (Atiantic) 3
i ® YUNG JOC It's Goin' Down (Bad Boy/Atlantic/ 1802 +439 146335 6 591 The Urban add threshold is applied to monitored stations not allowed to
14 @ SHAWNNA Gettin' Some (DTP/Def Jam/IDJMG) 1640 +153 144229 10 50/1 report adds per their company policy: Songs that reach 14 plays per week
- . within one airplay week. An airplay week is defined as Sunday through
13 15 JAMIE FOXX H/LUDACRIS Unpredictable L/ZMG) 1447 314 175219 2 64/0 Saturday. Adds from all other programmers are still accepted at any play
21 @ NE-YO When You're Mad (Def Jam/IDJMG) 1336 +255 126301 5 53/0 level.
18 17 KIRK FRANKLIN Looking For You (Fo Yo Soul/Gospo Centric/Zomba Label Group) 1319 -27 159149 14 43j0
20 @ CHRISTINA MILIAN f)YOUNG JEEZY Say | (Def Soul/iDJMG) 1274 +116 98400 6 5211
15 19 BEYONCE' Check Onlt (Sony Urban/Columbia) 1254 233 118531 16 62/0 M OS T
16 20 50 CENT fIOLIVIA Best Friend (G-Unit/interscope) 1233 140 8305 8 5900 INCREASED PLAYS
22 @ JAGGED EDGE Good Luck Charm (Seny Urban/Columbia) 1143 +122 137499 9 48j2 TOTAL
23 @D LETOYA Torn (Capito) 1091  +142 112556 5 522 ARTIST TITLE| LAZEL(S) e
19 23 JUVENILE Rodeo (At/antic) 974 -339 85102 20 58/0 YUNG JOC It's Goin' Down (Bad Boy/Atlentic) +439
29 @ UL JON f/E-20 & SEAN PAUL Snap Yo Fingers (7V7) 958  +258 79049 12 527 ::m; ;nzlvlfrf E”ﬁ‘f“gh Cm“t ;jf”;";" o Lol G *g‘z’:
., ... Gimme That (Uive/Zomba Label Group, +
44 @ MARY J. BLIGE Enough Cryin’ (Geffen) 935 +387 96721 2 5710 LIL’ JON f/E-80 & SEAN PAUL Snap Yo Fingers (TV7) +258
27 @ JAMIE FOXX flTWISTA DJ Play A Love Song (/RMG) 926 +137 68467 3 4501 NE-YO When You're Mad [Def Jam/IDJMG) +255
24 @ LIL" WAYNE Hustler Musik (Cash Money/Universal) 918 +92 57740 7 44j2 T.1. Why You Wanna (Grand Hustle/Atlantic) +219
28 @ CHAMILLIONAIRE fKRAYZIE BONE Ridin (Universal 837 +96 59170 6 421 ;E&':‘RL‘JSHKE":ZV /‘T"f”g ””;”‘-'/:”-’:’{'Z/ R ﬂ:
. .. The Dne You Need /Def Jam +
25 29  B.G.fIMANNIE FRESH Move Around {Choppa City/Koch) 799 -36 40461 8 51)2 SHAWNNA Gettin' Some /0 TP/Def Jam/IDJMG) +153
33 @ ANTHONY HAMILTON Can't Let Go (So So Def/Zomba Label Group) 745 +52 104928 10 391 LETOYA Tom (Capital +142
26 31 BOW WOW Fresh Azimiz (Sony Urban/Columbia) 730 -132 85958 20 54/0
39 @ FIELD MOB f/CIARA So What (DTF/Geffen) 724 +115 42211 3 39/5
36 @ HEATHER HEADLEY In My Mind (RCA/RMG) 718 +58 64323 12 40/0 NEW & ACTIVE
35 @ MARIAH CAREY Fly Like A Bird f/sland/IDJMG) n7 +79 43206 3 39N
34 € GHOSTFACE KILLAH fINE-YO Back Like That (Def Jam/IDJMG) 714 +27 135015 8 36/0 ﬂ%ﬂimfosa' #0‘1'9"’301“ t/?-’d %”67/:;’-;""'%
. . . otal Plays: 403, Total Stations: 36, Adds:
PA Swishat .
S B 706 16 471227 A2 e niCK ROSS Chevy Ridin' High WilatordlivelZomba Label Group)
40 @ E-40 Tell Me When To Go (Reprise/BME) 699 +79 78641 4 an Total Plays: 397, Total Stations: 33, Ads: 1
41 @ RICK ROSS Hustlin’ (Sijp-N-Slide/Def Jam/IDJMG) 697 +78 67547 2 a3 GUCCI MANE Go Head (i Cat)
42 €  MILAJ Complete (7.U.6./Motown/Universal) 633 +39 28334 4 380 Total Plays: 398, Total Stations: 10, Adds: 0
46 @  CHERISH Dot To It (ShoNuff/Capital) 628  +102 57811 2 a1 DONELL JONES 'm Gogna Be /lafare/lam]ba Label Group)
30 41 TYRAB.Stillln Love /665L/ 623 75 48333 17 310 I::LT;SM%: T";’/'ﬁ;‘;/‘““s' e
: g . y Turn
50 @ JUVENILE What's Happenln /Atlaﬂ”c} 572 +91 27563 2 343 Total Plays: 353, Total Stations: 31, Adds: 0
38 43 REMY MA Conceited /SHC/UHIVEISE// 561 56 108089 1" 19’0 MOBB DEEP Put Em In Their Place /G-[/ﬂif//ﬂfEISL‘UpE/
47 @ RAY J What | Need (Knockout/Sanctuary) 537 +27 31975 2 a1 Total Plays: 344, Total Stations: 27, Adds: 1
@ CHRIS BROWN f/LIL' WAYNE Gimme That (/ive/Zomba Label Group) 522 +321 52905 1 53/3 BEENIE MAN Hmm Hmm /l(iryin/
@ T Why YouWanna Grand Hustle/Atiantic) 519  +219 70661 1 50/50 | votalPlays: 323, Total Stations: 31, Adds: 2
31 47  KANYEWEST HlLUPE FIASCO Touch The Sky (Roc-A-Fella/Def Jam/IDJMG) 490 169 25953 11 49)0 ?"ofﬁ‘?»'l'a?s“37?#35(‘335&“&2“3&32Yz"” Need (ef Jam/I/MG)
@ DJ KHALED Holla At Me (7error Squad/Koch) 484 +30 50691 1 382 MISSEZ fIPIMP C Love Song (Fo” Reel/Geffen)
@ JAHEIM The Chosen One (Divine MilyWarner Bros.) a7 +39 21119 1 40/0 Total Plays: 281, Total Stations: 38, Adds: 5
45 50 DA BACKWUDZ | Don't Like The Look Of it (Rowdy/Major Way) 468 -42 14876 6 31j0 ISLEY BROTHERS fR. ISLEY Just Came... (Def Soul/Def Jam/DJME)
i ] . e i ] ) Total Plays: 245, Total Stations: 19, Adds: 0
65 Urban reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
4/2-4/8. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed
first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart unless a song has not yet reached the top 15. If after 20 weeks, the record is not in the top 15 Songs ranked by total plays
and has two consecutive weeks of decreased plays, the song is then categorized as recurrent. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week Station playlists for all R&R reporters are available
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. on the web at www.radioandrecords.com.
Average Quarter hour Persons used herein with permission from Arbitron Inc. (© 2008, Arbitron Inc.).© 2006 Radio & Records.
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America’s Best Testing Urban Songs 12 +

(" RaleTHeMusic.eom ) Aosceaactrestes e

= Pers. F M
Artist Title (Label) TW LW Famil. Burn 18-34 18-34 18-34

MARY J. BLIGE Be Without You (Geffen/ 430 402 9% 38% 442 447 4%

ARTIST: Megan Rochell

NE-YO When You're Mad (Def Jam/IDJMG) 409  — 65% 7% 405 415 373
T, W You Kow Grand HuslAtnti 408 413 %% 12% 407 409 403 &:&EN[;";::EL/'EDJ NT';; S —

SEAN PAUL Temperature (VP/Atlantic) 402 403 97% 33% 403 410 378 TOP SPINS AT: KNDA/Corpus Christi, TX; KBLR/Omaha
DEM FRANCHIZE BOYZ Lean Wit It... (So So DefVirgi/ 401 414 96% 32% 388 395 3.67 WOWI/Norfolk, WRIH/Jackson, MS: WBTF/Lexington, KY: and
KEYSHIA COLE Love (A&M/interscape) 399 386 83% 29% 388 392 375 WILB/Detroit

CHRIS BROWN Yo (Excuse Me Miss) (ieZomba LatelGoug/ 397 391 96%  36% 394 401 370

JAGGED EDGE Good Luck Charm (Sony Urban/Columbia) 394 408 48% 7% 387 415 329 S\rfb'::'E‘gtgrAu

NEYO So Sick (Jef am/IJMG) 392 385 97% 1% 385 387 377

AVANT & Mimstes (Geffen/ 392 379 67% 12% 385 398 347 o
CHRISTNA MILIAN... Say | Df SoullOJMG) 392 363 65% 9% 390 390 .391 Personal stats: Rochell began singing
NELLY Grill (Derrty/Fo’ ReellUniversal 391 401 97% 51% 384 393 352 atthe age of 7, firstin the choir at the Christ

Fellowship Baptist Church in Brooklyn,
where she was raised by her grandmother.

BUSTA RHYMES Touch It /A framathiintarscopa) 390 378 9% 28% 392 394 386
T-PAIN {/IMIKE JONES Im N Luv... Uive/Zomba Label Group) 387 382 98% 39% 372 367 391

impression and was soon signed to Mor-

BOW WOW Fresh Azimiz (Sany Urban/Columbia) 387 381 91% 30% 387 396 360 By the age of 11, she was alréady gaining ris” Adlib Entertainment. He hooked her
JAMIE FOXX ﬂLUDACRIS' Unpredict‘ahle {J/RME) 383 374 95% 43% 384 391 357 recognition for her talent, becoming a five- up with an audition with Island Def Jam
50 CENT ffOLIVIA Best Friend (G-Unt/nterscope) 378 358 78% 28% 385 373 343 time winner at the world-famous Apollo Chairman Antonio “L.A.” Reid, and the
BUBBA SPARXXX... Ms. New Booty {Purple Ribhon/Virgin) 3.75 392 89% 28% 359 362 350 Theater. That led to an appearance on the  rest is histo

TYRA B. Stil In Love (664/ 374 357 46% 9% 366 381 2.5 ater. Jhat e appearan rY: »
JUVENILE Radeo Atiantic/ 373 360 86% 28% 375 371 392 variety television series Showtime at the The album: You, Me and the Radio is
SHAWNNA Gettin’ Some (DTPDef JamyIDJMG) 368 371 6% 13% 361 366 344 Apollo, where she wowed the crowd by Rochell’s debut album, due out later this

singing Monica’s “Before You Walk Out
of My Life.”

When she turned 18, Rochell moved
to Philadelphia to pursue her music ca-

summer. She worked with name produc-
ers like Rodney Jerkins, who produced her
debut single, “The One You Need”;
Fabolous, who also appears on her first

BEYONCE' Check On It (Sany Urban/Columbia) 367 364 99% 87% 372 382 338
THREE 6 MAFIA Poppin’ My Collar (Sany Urban/Columbia/ 3.66 368 B5% 26% 367 367 3865
DAL Betcha Can't Do It Like Me (Dee Money/Asytum/Atiantic) 358 3.68 82% 30% 346 354 3.21

K. FRANKLIN Looking._ o Yo Saudiasoo ContiZomle [abl G 356 367  54% 18% 357 378 284
B.G. f/MANNIE FRESH Move Around (Choppa City/Koch) 356 392 50% 12% 354 349 3.69
LIL’ WAYNE Hustler Musik (Cash Maney/Universall 348 - A% 12% 347 350 341

Total sample size is 350 respondents. Tolal average favorabilily estimates are based on a scale of 1-5. (1=dislike very much, 5 =
like very much). Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the
number of respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample
composition is based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on
the format/music preference. RateTheMusic.com results are not meant to replace caflout research. The results are intended to show
opinions of participants on the the Internet only. RateTheMusic is a registered trademark of Rate TheMusic.com. The RTM system,
is available for local radio stations by calling 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, a
\division of Premiere Radio Networks.

reer. She met and began recording with
the son of legendary singer-songwriter

single; Ne-Yo; The Cornerboys; The Un-
derdogs; and Stargate.

and Philadelphia International Records See her: While Rochelle just came off

founder Leon Huff. One day as she was several tour dates with superstar Chris
leaving the studio, she ran into Nathan
Morris of Boyz Il Men. Singing for him

) on the street corner, Rochelle made an

Brown, there are plans for her to do more
shows, as well as TV appearances. Stay

tuned for more details.
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72 BUBBA SPARKOX /YING YANG TWINS 1 MISSEZ UPIMP C MD: Shawna DEM FRANGHZE 80Y2 : i

48 A T4 THREE SMATIAY WJMI/.Iackson Ms* YOUNGLE POMD: Pame s " Sowenaguzesore 14 peRSH
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PD: Jorry Sm MD: Doon Cae YOUNG LEEK it mm . OEM FRANGHZE 60Y2 M S

W e e KKDA/Dallas, TX* ) 14 LETOY Cheripenis Music Choice Rap/Satellite

2 D enze sovz '1"5’"{'," Skip Cheatham mﬂ!{mmﬂ"ev FL* e FRANGHzE 5012 OM/PD: Damon Wiltans m‘sgﬂaldoﬁa GA
4 DEM FRANCHIZE BOYZ g R/Ne . APD: Mocta Thames rk Johason
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' Mot rincago, 1L ? Youws e 3 ke e ¢ MmN S D Pt S wmmmm“ o N mington, DE*
: I . MD: Pezn Coconutz ony Quartarone

WPRW/Augusta, GA* APO/MD: Titbny Groen DEM FRANCHIZE 80Y2 WHAKMemetis, TN" bR mgg;ggg;om MD: Manio! Hen

P0. Tom “Folbe Sl 21 KRRQ/Lafayelte, (A° PD: Devin 5 YOUNG LEEK e & SEAN PALL

MD: TuTu WDBT/Dothan, AL PD: D-Rock ' 27l DEM FRANCHIZE BOYZ Hi—n BLIGE 2 YOUNG LEEK

WPWX/Chica o, IL* OM: Jerry Broadway i ¥ CHERI DENNIS M 1 CHERIDENNIS
tohate . PO/MD: Casual e YOUNG LEEK KVSP/Okiahoma Cily, OK® 2 DEM FRANGHIZE BOYZ e
Jay Ala d DEM FRANCHIZE BOYZ ahoma Cily, DEM FRANCHIZE BOYZ
e McDowall T NCHZEBOVZ YOUNG LEEK OM/PD: Torry Monday KETT, ort, LA®
WEHu/Balﬁmore, MD* L HO: Eddle Brasco [Shrevegorl,
1 DEM FRANCHIZE BOYZ 7 RICKROSS KIMH/Lake chaﬂes LA WJXM/Pﬂ_t[andlan MS 15 CHE POM: Guern Echo
13 Gt FRANCHZE B0VZ 3
"DT'I‘*' o WIZE Cingionali, OH* WJAIN/Dothan, AL DM: Brvn Taylor ; ;sﬁgkvlenﬂv(uctgm sTHEEASTSOEBOVZ| ' Chty DeMmaonzz 8012 g
12 MEGAN ROCHELL #FABOLOUS P% Phillip Bavid March Dm RJ|R \m Am Gina m J g HL JON #/£-40 & SEAN PAUL CHERI DENNIS se usic Tracking,
M o Willams 9 CHOSTRACE LA I YO }g egnﬁg%';"%'m MOE RS YOUNG LEEK
5
WEMXIBaton Rouge, LA* {ﬁﬁﬁfA%Eﬁf I A/sze Chades LA KBLR/Omaha, NE* KM.IJ/Shrevepod LA
n weezy g ;alscm ROCHELL /FABOLOUS % : ‘ o WEDR/Miami, FL* PD: Bryant McCain 12 BOHAGON l/CRIME MOB & D4L ad r
POWERED

D Koo/ Susa ke glENZ/Cleveland OH* ETITY s m%’g’: R}"‘“ n u %uY Jm g AI” Harer 1) Missez £ BY]
" Voung ek W Em, H T 10 DeM TRANCHZE B0vz MEBIABASE
LG ClT— auet FX/Famteville, NC* ] 20 CHRISTINAMILIAN TouNG seezv 3 DEM FRANGHIZE BOYZ
DA 3 Ot rmanczz 201z WOHHAansing, MI* 11 DR dmck ross B KATL’St Louis, MO*

DEM FRANCHIZE BOYZ PDMD Juff Anderson OM: Helona Dubosa M: Charck Alkins “Monitored Reporters
WHXT/Columbia, SC* LA LU PO Brant Johnson . PD Dwight Stone
PD: Cwis Connors MD Jn Hicks WMIBMiami, FL WUSL/PhiIadelphla PA* No Adds
KTCX/Beaumont, 7X* MD: Shanik Mincie § bim ancmzzsovz DM: Rob Roberts PD: Thea 95 Total Reporters
:gbwr;:ﬂ _— No Adds YOUNG 3 DEM [RANGHZE B0Y2 P: ,3:2 T:.,,,,,m,h \ T ol
: Adrian D: -Lani roug| No Adds .

15 B IMANE FRESH WXBT/Columbia, SC* WMXY/Florence, AL " BEEN M WBWTTallzhassee, FL 65 Total Monitored

12 LIL' JON Y/E-40 & SEAN PALL OM: L) Smith - WAMO/Pittsburgh, PA* PD: Vanessa Jersme y

11 CHERIDENNIS PD: Brian Antho PD: John Kinnitt WZLDALaurel, M5 : . PD: Ro, mm " MD: Frank Luv 30 Total Indicator

10 TLYUGK 1 DEM FRANCHIZE BOYZ 10 YUNG JOC OM: Jackson Walker WKKV/Milwaukee, Wi o 5 GLCIVANE

) MEGAN ROCHELL #7ABOLOUS 3 NEYO PD: Denise Brooks PD: Bailey Coleman M Kore Wred OMAE
o e 2 JAGGED EDGE LIL JON /E-40 & SEAN PAUL APD/MD: Regaie Brown o Adds Ry Did Not Report, Playlist

WJZD/Biloxi, MS* MISSEZ [PIMP C Ll LS 2 BEENE MAN Frozen (6):

P?:TRIW Neat %TMG/Gamesvllle FL* ?IEM FRANCHIZE BOYZ WOOK/RaImgh NC* WBTP/Tampa, FL* KllZlKiIlee;l oy
YOUNGLEEK WF'XE/CDI"mhjl Sl APD/MO: Terence Brown KJMZ/Lawton, 0K APD/MD%Imm Aexander PD: fion “Jomama " Shepard Sirius H: tJ,a z/Satellit
DEM FRANCHIZE BOYZ PD: Michael Soul 23 71 DM/PD: Teny Monday WBLX/Mobile, AL* MD: Steven Robinson iri 0 m ellite

MD: Kenya While 3 CHERI DENNIS APD: Tony Tone DM: James Alexander 3 LI JONVE-40 & SEAN PAUL Ay WGOV/Valdosta, GA

WILD/Boston, MA* 21 GHOSTFACE KILLAH /NE-YO 1 DEM FRANCH'ZE BOYZ No Adds PO/MO: Myronda Reuben 1 CHRIS BROWN f/LIL" WAYNE 2 LIL' JON #E-40 & SEAN PAUL WJiZ/Albany, GA

PO: Reggie Beas YOUNGLEE 20 ANENLE . A WRXZ/Albany, GA

MO: Chuby Chub 7 NICKCANNON . WBTF/Lexington, KY* e e WBTJ/Richmond, VA* MYSTIC XM Raw/Satellit

! JAGGEDEDGE WIKS/Greenvnlle NC POMD: Jay Alexander 13 MOBB D PD: Aaron Maxwall DEN P RANCHIZ: 8o aw/Satellite
i 4 DEMERANGHIZE BOYZ PO/AP O vz 1 e ONAIRE (KAAYZIE BONE e thice L8 R Ve ERINGS
D eTioC 2 MEGAN ROCHELL B0L0US o RN 11 CHERI DENNIS APDME VOUNG LEEK
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April 14, 2006
ARTIST TITLE LABEL(S)

MARY J. BLIGE Be Without You (Geffen)

ANTHONY HAMILTON Can't Let Go (So So Def/Zomba Label Group)
ISLEY BROTHERS f/R. ISLEY Just Came Here... (Def Soul/Def Jam/IDJMG)

HEATHER HEADLEY In My Mind (RCA/RMG)
BRIAN MCKNIGHT Find Myself In You (Motown/Universal)

KIRK FRANKLIN Looking For You (Fo Yo Soul/Gospo Centric/Zomba Label Group)

JAMIE FOXX fILUDACRIS Unpredictable L/AMG)
TEENA MARIE 0oh Wee (Cash Money/Universal)
NE-YO So Sick (Def Jam/IDJMG)

CHARLIE WILSON Magic (Jive/Zomba Label Group)
ALICIA KEYS Unbreakable (/AMG)

URBAN MYSTIC | Refuse (SOBE)

MARIAH CAREY Fly Like A Bird f/sland//DJMG)

ERIC BENET Pretty Baby (Friday/Reprise/Warner Bros.)

JEFF MAJORS f/KELLY PRICE God's Gift (Music One/Sony Urban)

KEYSHIA COLE Love (A&M/interscope)

KEM Into You (Motown/Universal)

INDIA.ARIE | Am Not My Hair (Motown/Universal)
FLOETRY Lay Down (Geffen)

RAHEEM DEVAUGHN You (Jive/Zomba Label Group)
GOAPELE First Love (Skyblaze/Sony Urban/Columbia)
KINDRED THE FAMILY SOUL Woman First (Hidden Beach)
SHANICE Take Care Of U (imajah/Playtime/

DONELL JONES I'm Gonna Be (LaFace/Zomba Label Group)
VAN HUNT Character (Capitol)

TAMAR f/PRINCE Beautiful, Loved And Blessed (Universal Republic)

DWELE Weekend Love (Virgin/

PRINCE Black Sweat (Universal Republic)

MARIAH CAREY Don't Forget About Us (/sland/IDJMG)
CHRIS BROWN Yo (Excuse Me Miss) (Jive/Zomba Label Group)

TOTAL
PLAYS

17713
1665
1662
1520
1405
1297
1267
890
885
755
744
704
669
651
637
520
517
a1
319
313
Joa
286
224
220
218
206
201
195
186
175

¢/ -
PLAYS

-89
-83
+56
-207
+104
+5
-38
+126
-18
-149
-96
+34
+99
+60

-104

13
+18
+30
+20

+64
+56
+24
+34
-27
-30
+49
-22
-78

TOTAL
AUDIENCE
(00)

168961
146050
145566
120352
130353
126774
123645
68606
85952
68742
71351
38065
71692
57520
56865
27167
35584
30884
23733
37940
15484
22138
8555
15585
8101
9497
94386
19903
7816
29563

WEEKS ON  TOTAL STATIONS/
CHART ADDS

19 631
17 65/1
12 631
25 651
12 65/
26 5911
14 5310
6 5713
10 3an
20 56/0
29 611
10 52/4
4 49/5
5 48/a
9 4212
26/0
1" 44/0
17 44/0
7 251
4 2912
9 2610
3 2400
1 2715
2 2314
2 211
8 2110
1" 2210
1 8/0
16 150
2 3j2

65 Urban AC repcrters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 4/2-4/8. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed
first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart unless a song has not yet reached the top 15. If after 20 weeks, the record is not in the top 15
and has two consecutive weeks of decreased plays, the song is then categorized as recurrent. Most Added is the total number of new adds officially reported to R&R by each
reporting station Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number.
Average Quarter Hour Persons used herein with permission from Arbitron Inc. {© 2006, Arbitron Inc.).© 2006 Radio & Records.
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MEDIABASE
MOST ADDED

ARTIST TITLE LABEL(S) ADDS
SANTANA f/ANTHONY HAMILTON Twisted (Arista/AMG) 1

JMOSS Livin' 4 (Gospo Lentric] 9
MARIAH CAREY Fly Like A Bird fisland/IDJMG] 5
SHANICE Take Care Of U fimajah/Playtime) 5

The Urban AC add threshold is applied to monitored stations not allowed to
report adds per their company policy: Songs that reach seven plays per
week within one airplay week. An airplay week is defined as Sunday through
Saturday. Adds from all other programmers are still accepted at any play
level.

MOST
INCREASED PLAYS

TOTAL

PLAY
ARTIST TITLE LABEL(S) INCREASE
TEENA MARIE Ooh Wee (Cash Money/Universall +126
BRIAN MCKNIGHT Find Myself In You (Motown/Universal) ~ +104
MARIAH CAREY Fly Like A Bird fisland/IDJMG/ +99
JS Love Angel [DreamWorks/Interscope) +90
CHRIS BROWN... Gimme That (ive/Zomba Label Group/ +89

NEW & ACTIVE

MARY MARY Yesterday (Sony Urban/Columbia)
Total Plays: 162, Total Stations: 18, Adds: 0
YOLANDA ADAMS This Too Shall Pass (Atlantic/
Total Plays: 146, Total Stations: 19, Adds: 0

RAY J One Wish (Xnockout/Sanctuary)

Total Plays: 112, Total Stations: 14, Adds: 0

HIL ST. SOUL Goodbye (Shanachie)

Total Plays: 100, Total Stations: 13, Adds: 0
MARY MARY Heaven (Sony Urban/Columbial
Total Plays: 99, Total Stations: 12, Adds: 0

WBBK/Dothan, AL KNE tte, LA® WYLD/New Orleans, LA® WVBE/Roanoke, VA WFUN/St. Louis, MO"
( REPORTERS L m mem [
. e fcaney WIKKLaure, S s WL Saginaw. I WPHRSyracuss, NY
o o o c : Jackson Wl N ; Engene : Lawber
Stations and their adds listed alphabetically by market WUKS Fayetevlle NC* PD: Donisa Brooks WBLSNew York, NY ok ] o PO bt Crres
OM: Mac Ei § SANTINAYANTHO KBLX/San Francisco, NoAdds
KSYU/Albuquerque, NM* WKSP/Augusta, GA* WZAK/Cleveland, OH POMD. Jefl Anderson KOKYALittle Rock, AR* e PD: Kevin Brown
OM: BUll May OM: Miks Kramer OMPO: Kien Johnson OMPD: Mark Dytan WRKS/New York, NY* !D”léhnh Taylor mmoﬁ. OH
PD: Tim Jones "ﬁmculh .:;m Sell MO: Torry Saito W!)ZZ/FIIM. M* ‘SANTANA UANTHONY HAMILTON ;%m Beasley ; Wm
- . WLXC/Columbia, SC P oo wmﬁfr o Aoca Saeliite s L ! SANTANA DARTHORY HAMILTON
WAMJAtana, GA WWiNBaltimore, MD PO: Dasg Wiklama WFLMJFL. Pierce, FL* hokis WKUSMNorfolk, VA® OMPD: Dormon Wilkams WTUG/Tuscaloosa, AL
PO Dorek Harpar O: Kettar Wyndor SN TR TN T Wik lames WMJM/Louisville, KY* Notagz T MO: Lamonda Wikiaens m Tomascaklo
A TON " WWOM/Columbia, SC* PO/MO: Tim Gerard Girton o 8 LYFE JENMINGS FANTAS A
- KQXL/Baton Rouge, LA® PO/MO; Miks Love WQMG/Greensboro, NC URBAN MYSTIC , VA* ; & Soul/Satellite | & Teenauamie
POMD: Mya Vernon uess PO Shtme Coe OMPD; Don London Sirius Heart & Soul/Sa
T3 KPo FRANKL ) JMOSS WRBV/Macon, GA MO: Brion 0'Brion PD: 8.J. Stone WJBW/W. Paim Beach, FL*
12 JEFF MAJORS { SANTANA UANTHONY HAMILTON WAGH/Columbus, GA . PD/MO: Cheis Williams ERIC BENET MO: Saska Motero PD; Mark McCray |
il WHHN Birmmingham, AL* OM: Brian Waters WIMZ/Greenville, SC* L3 e APD: Kyle Stewart ‘
7 PO. fiarryl Johmon PO/APD: Queen Razhesds ; Sieve KUMSMemphis, TN* WCFB/Orlando, FL The TouclvSatellite MD: Patrica Wright
APD (s Coleman WO: Edward Lowts APD; Karen Blond T e OM: Steve Holbrook AL NoAdds
No Adss No Adds MO: Des Pm LP_E__M PO: Kavin Gardner APD% Hemandez WHURWashi oc
T WUHTBimingham. AL* WKZIColumbus, GA o WHOTMiami, FL* o e oo POt Do D
POD: v “Nook ™ For OMPD: CarlConna, e rotion i WRRX/Pensacola, FL O Troc LaTrolle
e SANTANA VANTHONY HAMRLTON S KEYSHIA COLE KMJQHouston, TX 0 ll:'!m PO/MD: Torry Styles '_ w H'f Flow/Satellite sm»uvmr.»«m- o
e s WMGLChareston, SC et FD Son ks MG, o P s i (Lo eron WM asington, DC*
o5 ALCAIEYSTONY.TON TOWE & £ 0'1'&}::.;37-0 g{‘xmm OH Ho'Add WIMRMitwaukee, WI* 9 RAHEEM DEVAUGH 2 0L Ry e
§ Acasee voss OM: Pasl Stromg WHRPMuntsvile, AL POMD; Lawr Jomes WOAS/Philadelphia, PA* - - fotass
WAST Chadiston SC° F: Wiees S 0. Nk Raymand 4w caey POt ou Tamiem
e POMD: Whckooi Toe KSOC/Dallas, X et i WOLTMobie, AL* ot e e
jrATEw . OM: John Cande janapolis, IN* OMPO: Nezander 5
T S e PO: ko Long P " | WRNBPhiadephi, PA PO S POWERED 1]
RONALD ISLEY R DONELL JONES o APOAMD: G/Monroe. ]
. WONC/Charlotte* , GA ? Wk e o e LA MO: Mo'Shay Shickiand KDKS/Shreveport, LA MEDIABASE
3 PD: Aivin Stows OMPD. Jammin' Jay WIOWJa MS oot . . W‘E{.mu.ﬁ@; HAMILTOM
3 MD: Chris James /MO: Paui “Procious Paui” edwarts. | WKKLdackson. M s ontgomery, AL WX Raleigh, NC N LA | “Monitored Reporters
WS RE/Cucago, IL* WROU/Mayton, OH SANANA SANTHONY HAMILTON ol . Hle APOME: Jod Bery Pbm i 79 Total Reporters
" : nS:LR!pgm OM/PD. J.0. Kunes xl”s%l{mmm' e W"" ™w I S EERAIMARIE S —P ters I
AN S A AT HAMIL ; : Gail o Smoov i * i
WAKB/Augusta. GA ol 0 ohyiieiae RO i Brovka "o WS Richmond, VA* S e ™ 65 Total Monitored
OM/PD: Ron OM/PD: Elroy Smith PO: Jamiltah ! KMEZ/New o'!um, LA® ano(m: A Pg: o Adds —_—
gty APOMO: Armando Rivera APD: Oneil KMJK/Xansas City, MO* PO: LaBron “LBJ" Josaph : Froddy 14 Total indicator
K lol':ﬂm I@ﬂm MO: Keider Semmers )
- L hateledd N N 1

]

The Leaders in Advanced Music Scheduling Saftware for Windows 98/ ME NT/2000/XP

Call us and we'll make it EASY for you to switch.
Sales: 1-800-870-0033 @ Support: 501-821-1123

Download a free trial version at www.powergold.com
info@powergold.com
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WK WeE  ARTIST TITLE LABEL(S) s pLATS AJ%I)%A;}&E MR O adps MOST ADDED’
1 @  MARYMARY Yesterday (Sony Urban/Columbia) 1217 +18 35021 29 35[0 | ARnSTIME wee) _ ' 00
2 2 BYRON CAGE | Will Bless The Lord (Gospo Centric/Zomba Label Group) 1162 6 36052 19 3501 m::ll::é‘r';‘ \f_“;‘"‘"-}-S/V"”I%"'f;g”f"’;{”f/z””""’ Label Group) 2
, ictory (Sony Urban/Columbia,
4 o DONALD LAWRENCE.... The Blessing 0f Abraham EM/ Ga..spe// 1151 +83 37101 1t 411 JIMMY HICKS... BornBlessed (Woridwide Entertainment) 3
3 4 KIRK FRANKLIN Looking For You (Fo Yo Soul/Gospo Centric/Zomba Label Group) 1045 59 32151 30 3510 | VICKIE WINANS It's Alight (Verity/Zomba Label Group) 3
5 6 HEZEKIAH WALKER Lift Him Up (Verity/Zomba Label Group) 1013 +65 30747 25 33/0 | DARREL PETTIES & STRENGTH... Thank Ya Jesus (EM/ Gospel) 3
8 0 TAMELA MANN Speak Lord (TillyMann/ 808 +89 24685 19 2811
7 o VICKI YDHE Deliverance Is Available (PureSprings/EM/ Gospel) 756 +30 20191 22 30/2
13 0 JIMMY HICKS & VDICES DF INTEGRITY BornBlessed (Worldwide Entertainment) 710 +67 22869 10 3013
9 0 DODTTIE PEOPLES He Said It (Atianta Int) 706 +6 30252 34 26/0 M OS T
6 10 WILLIAM MURPHY Il Let It Rise (Sony Urban/Epic) 699 49 0n 8 2 INCREASED PLAYS
12 m YOLANDA ADAMS Victory (Atlantic) 688 +24 25159 21 2610 Tgl’_w-
10 12 SMOKIE NORFUL God Is Able /EM/ Gospel) 675 22 17856 24 24/0 | ARTIST TITLE LABEL(S) INCREASE
n 13 DARWIN HOBBS Glorify Him /EM/ Gospel) 671 10 18734 26 29/0 | TYE TRIBBETT Victory (Sony Urhan/Columbia) +125
14 14 DORINDA CLARK-COLE So Many Times (Gospo Centric/Zomba Label Grous) 619 6 16362 16 2501 L‘A’:ﬁm m"psffat t""’ f %’”{"’7’” *gz
., erfect Peace (Venty +
16 @ LUTHER BARNES... Somehow, Someway. {Atlanta Int ) . 587 +29 19540 20 24j1 DONALD LAWRENCE... The Blessing Of Abraham (M Gospell  +83
17 16 CECE WINANS He's Concerned (PureSprings/Sony Urban/Epic) 551 4 15928 18 2210 | JIMMY HICKS... BorrBlessed (Worldwide Entertainment) +67
18 Q VICKIE WINANS It's Alright (Verity/Zomba Label Group) 526 +27 15113 9 27i3 | HEZEKIAH WALKER Lift Him Up (Verity/Zomba Labe! Group) ~ +85
19 @  MARVIN SAPP Perfect Peace (Verity/ 493 +84 14346 16/2 | LOWELLPYE Oown At The Cross {Church Howse) +55
25 () BISHOP EDDIE LONG... It Shall Come To Pass /EM/ Gaspel 398 +53 8455 7 16/1 ;';: [ncé:;::‘::’:ﬂéus‘l“g:‘ﬁ Oay 4’”’;’9"’7/ f’%’/ ) +::
) ... It Shall Come To Pass ospel +
22 @ GEORGE HUFF A Brighter D?y /Ward/L‘l/rb/Wamfr Bros.) 397 +25 13905 16 20/0 DARREL PETTIES... Thank Ya Jesus /EM/ Gospel) 52
20 21 RIZEN We've Come To Magnify The Lord /Artemis) 383 -14 10655 18 13/0
24 @ MARTHA MUNIZZI No Limits fintegrity Label Group/ 357 +5 9264 3 140
21 23 KAREN CLARK-SHEARD Favor (Word/CurtyWarner Bros.) 350 3 6881 10 150 NEW & ACTIVE
23 24 DDNALD ALFORD Alt | Want To Do Is Bless You {Haly Spirit/Taseis) 333 -3t 9149 7 1210 | p. MCCLURKIN Church... (Verity/Gospo Centric/Zomba Label Group)
26 25  ALVIN DARLING From Me To You (Emtro/ 325 -7 7701 14 120 § Total Plays: 224, Total Stations: 14, Adds: 5
@  TYE TRIBBETT Victory (Sony Urban/Columbia) 301 +125 7790 1 13/4 | JUANITA BYNUM Break Forth (Flow/
30 €D  MOSIEBURKS I Got A Grip Malaco/ 290  +24 584 13 ojp | rotolPlays: 193, Total Stations: 7, Adds: 0
@  YOLANDA ADAMS This Too Shall Pass /Atknti 290 0 101 5 130 | VASHAWNMITCHELL No Way (7yscoy
28 Y is Too Shall Pass (Atiantic/ 2 10 | Total Plays: 182, Total Stations: 12, Adds: 1
29 29  CANTON JONES Love Song /Arrow/ 274 -5 15100 12 9/0 | KURT CARR God Great God (Gaspa Centric)
27 30 NEW LIFE COMMUNITY CHOIR flJOHN P. KEE I'm Covered (Verity/ 250 41 6397 3 9j0 | Total Plays: 161, Total Stations: 5, Adds: 0
DAMON LITTLE Long As | Got Shoes (Worldwide/
Total Plays: 160, Total Stations: 10, Adds: 2
44 Gospel reporters. Songs ranked by total plays for the airplay week of Sunday 4/2 - Saturday 4/8. .
© 2006 Radio & Records Songs ranked by total plays
/ KHVN/Dallas, TX WOAD/Jackson, MS WYLDMew Orfeans, LA WPZZARichmond, VA WPGC/Washington, DC \
PO/MD; Warren Brooks OM: Stan Branson PO:AJ OM: Jerry Smith POMD: Jackson
R E Po R TE RS No Adds PDMOD: APOMD: Petit PO: Regqie Baker 17 ANTHONY HAMILTON
WCHB/Detroit, MI g MARVNSAPP 12 WLLIAM MUReHY I b WINANS 17 TYE TRBBETT
Stations and their adds listed a/p/zahetiqa//y by market ﬁgﬁi“ﬁf‘ WTEGAIY 5;;;":.";.‘12«. uo ol i K o
Bkt i b o Sty M0 A e ] gL, e st | g, O
El')‘ EL‘.',!:J&" N NoAdss 2 SR WILLIS & ALL NATIONS CHOIR ﬁﬁ;}:ﬁ;ﬁ: m it Rl ORI EORARD SEO T APOMD: Morgan Dukes POMO: Maml Mena
12 MYRON BUTLER & (EVI - WJMOIcImland OH 0” Hundley Batts KPZK/Littie Rod( AR WDAS/Philadelphia, PA
VICKIE WINANS WENN/Birmingham, AL D "7" p i QM: Thea Mitchem WS0K/Savannah, GA
WTHB/Augusta, GA RIRD. Wil B AT POMD: Bl SL. James PD: Joe Tamburro OM: Brad Kol Note: For complete adds
OM/PD; Ron Thomas WHROBLTICAS L 15 Jan‘( HICKS & VOGES OF INTEGRTY | 15" DDANIE WL Uin APDMD: Jo Gamble PO:E. Lamry McDuttie
APD:Sister May Kingeannon WXTC/Charleston, SC %Fﬂﬁuwbia SC 10 HENRY 10 ECOIEBRADFORD No Adds No Adds see R&R Music Tracking.
0 Adds OM: Tenry Base mm| o /|n1: olis. . ila ia ve|
APD: Jean Alsion AN Hoh mﬁn MO Donan Hatwell 12 BSHOP LECRARD SCOTT AP Sheron o Frozen (5):
oA ATEELL ! APD: Sokasian iy WHLHJackson M§ O Winam g OMFD: sy ity BYRN AL )
WXO0K/Baton Rouge, LA Bl il m:/c 1 DM: Steve Kally POMD: Kenmy J. 7D, S Notander SN HICKS & VOICES OF INTEGRITY WEAM/Columbus, GA
POMMD: Kerwin Feeling ol s, Ot PD: Jenell Roberts 21 DORNDACLARK-COLE MO: Melissa Wade WHAL/Memphis, TN
Ot et ARSI 5 OORNIE MCCLURKIN PO Caws sty s b WPRFNew Orieans i 7 GMWAMASS CHOIR A T WJNI/Charleston, SC
g ég:%gg F%fﬁég‘& STRENC N ERAteE :’lﬂw;ﬁngno' L §2 %i’:?::ss:ﬂﬁ:; A s MeCo oLk cronus PO/AMD: hares Ao WMBM/Miami, FL w

Your Free, Weekly E-Mail

» Study Summaries from BIA, Center for Media Research, E-Marketer, Interep, Katz, The Media Audit, NAB and more.

* Industry event calendar update

LR’s

* Management and Sales ideas from Sylvia Allen, Dave Anthony, John Lund, Irwin Pollack, Walter Sabo and many others.

» Research insights from Larry Rosin, Gerry Boehme, Mike Henry, Bill Moyes, Mark Ramsey, Rick Torcasso and many others.

if You've Got 60 Seconds,

You'll Want To Read the R&R Manager’s Minute!

P

To subscribe, send your name, email and contact information to managersminute@radioandrecords.com
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RR COUNTRY REPORTERS

e B B B B
Stations and their adds listed alphabetically by market
WaMX/Akron, OH* WBWN/Bloominglon, IL | KPLXDallas, TX* WFBE/Flint, M WWYZHartford, CT* WBBN/Laurel, MS WSIXMNashville, TN* WQOR/Raleigh, NC* LBl L IS ﬁl‘,’,‘,’,%”:i%a,?‘“{m
OM/PD: Kevin Mason OM/PD: Dan Westhoft PD: John Cook PD: Coyote Collins PD: Pete Salant OM/PD: Larry Blakeney OM: Clay Hunnicutt OM: Paul Michaels OM/PD: Mark Wilson v CWWWP
APD: KenSteel APDMD: Buck Stevens MD: Cody Alan APDMD: Dave Geronimo 2 Y, APOMD: Altysan Scott POMO: Keith Kautman PD: Lisa Mckay APD. Heidi Decker
tofaes 1% e 3 RE CorheY MDA ABERT 10 G 600K . ”ngﬁéﬂamaw Biddle 4 GARTH BROOKS
LI L LR S s KiLTHouston, TX* § POVERTYNECK HILLBILLIES e
WGNA/AIbany, NY* WHKX/Bluefield, WY . POVRTAECKHLLELLES PD: Jeft Garrison WSM/Nashville, TN* Gy KMPS/Seattie, WA* WWZD/Tupelo, MS
PD: Buzz Brindle OM: Ken Dietz KSCS/Dallas, TX* MD: Greg Fre WBUL/Lexington, KY PD: Buddy Van Arstale PD: Becky Brenner OM: Rick Stevens
WD Bill Ear PD/MD: Joe Jarvis OM/PD:Lom[I Palagi WLAY/Fiorence, AL 1 KENNY CHESNEY OM: Bamy Fox MD: Frank Seres KDUT/Rapid City, SD MD m Ihomas PD: Bill Hughes
WEGAN MULUAS 3 VANZANT APDMOD: Chris Hutt OM/PD Bnan Rickman " 9 GRETCHEN WILSON PO/MD: Mark Houst APD: Paul Stone
3 JOSH TURNER 6 FODNEY ATKINS 44 BLAKE SHELTON . PD: Jaz‘ Cruze 4/M 3 Aﬁlﬁ ouston 2 glmi BIG TDWN 14 KENNY CHESNEY
ot §ER KB QHeuston, TX 3 o RSEs
XBQuAlbuuerque, NM* | ;7 moise 1pe £ R s g £ oyt el WBFM/Sheboygan, Wi
: Bi "y : Christi Bro OM/PD: Jimmy Leh eboygan,
PD:im I“fni. OM/PD: Rich Summers KTYSDalias, TX* $ erhin 15 Pl USSR preitint ety KBUL/Reno, NV PD: Eddie Ybarra KNUE/Tyler, TX
APDMD: APOMD: Spencer Burke OM: Lorrin Patagi 18 BRAD PAISLEY KZKX/Lincoln, NE 4 T sh00rs OM/PD: Tom Jordan APD: Jeft “J.R.” Kelm OM: Jeff Evans
3 xsunvcnewsv WRECKERS PD: Gayle W. Poteet g EENN"" g;ﬁ?g“ WTCRMuntington OM: Jim Steel ek MOy 2 OO e D/AMD'Amy Knight
Ay MEERT MD: Chris Huff 16 KEITH URBAN PD: Judy Eaton PD: Brian Jennings o 2 S oo ENT WILLMON : GRAE?CHEN wson
1 DAMIELLE PECK 16 FAITH HILL ! [0ST TRALLERS 1 MEGANMULLINS
KRST/Albuguerque, NM* 16 GEQRGE STRAT MD; Dave Poole APD/MD: Carol Tumner 1 WRECKERS [y s
OM/PD: Eddie Haskell . . 16 CAFRIEUNDERWOOD 15 GARTHEROOKS Ho Adds WGH/Norolk, VA* 1 HOT APPLE PIE 1 TMMCERAW
g B P enver, OMERY GENTRY 3 WRion.ave OM/PD: John Shomby KUUB/Reno, NV
MD: Paul Bailey gmmzﬁn LAELUL e i ER’:ZZO;TLEY 3 CHOS Dbk aGHEED i .
2 KENNY ROGERS e PD: Joel Burke S ) APD/MD: Mark McKay OM: Jim McClain KXKS/Shreveport, LA
Ky CHESAEY Al MD: Garett Dol L KSSN/Litle Rock, AR™ | toxoe APOMO: ‘Big” ChisHart | OM: Gary McCoy WFRG/tica, NY
APDMD: Jim Miller SRR § Wi ey WDRM/Huntsvilie, AL PD/MD: Chad Heritage 2 0 unn?gwoon PD: Chris Evans OM/PD; Tom Jacobsen
KRRV/Alexandria, LA GARTH BROCKS e OM/PD: Todd Bemy fo s 2 B & G FOOKS 16 WRECKERS
PDMD: Steve Casey  — § KENNY CHESNEY APD: Stuart Langston KHKX/Ddessa, TX LU
APD: Pal Cioud KHiKi/Des Moines, IA* 2 vy MO: Dan McGlain PD: Mike Lawrence $ Ui s o N
2 JACKNGRANY WKLB/Boston, MA* OM: Jack O’Brien ER T HoAdds KZLALos Angeles, CA* APDMD: Ke"gy Peferson EVANS KSUX/Sioux City, 1A KiUGVisalia, CA
OM: Don Kelley PD: Andy Ellict! R OM/PO:R.J. Curlis KAy e POMD: Tony Michaeis PD/MD: Dave Daniels
WCTO/Allentown, PA* PD: Mike Brophey MD; Eddie Hatfeld ity _ APOMD: Tonya Campos KFRG/Riverside, CA* HELLE ! e
OM/PD: Shelly Easton APDMD: Ginny Rogers Pt § NOUTOERY Gy WFMS/indianapolis, IN* KTST/Oklahoma City, OK* | OM: Lee Douglas © e
MD: Jery Padden 3 o § R PD: Bob Richards OM/PD: Tom Travis POMD: o Jeirey WBYT/South Bend, IN et ey
o OELE iR KUY /Des Moines, 1A* MO 4D, Gangon WAMZLouisville, Ky* | APO/MO: Anttony Allen sposy e | O DG Marsh TS
OM: Jack O'Brien m‘ﬂgmnc& AL i PD: Coyote Calhoun KEKNY ROGERS
; . : i 3 mas MD Night Train Lane
KGNC/Amarillo, TX WYRK/Buftalo, NY PD: Andy Eiliott ! Nigi Tr . WSLC/Roanoke, VA* . WIRKMW. Palm Beach. FL*
OM: Tim Buter PD:RW. Smith gl By WMSlackson, MS o KXKT/Bmaha, HE PO:Brett Sham OMPD.Can Rl o
APD/MD: Patrick Clark APD/MD: Wendy Lynn § MIRNDA LAMBERT OM: Steve Ketly PD: Tom Goodwin MD: Robynn Jaymes Nosdds MD: JR Jackson
¢S o P ik s oo, x| "R, o o
" WYCD/Detroit, MI* WEGX/Florence, SC APD/MD: Kim Alien ' Py £ ket CHEShEY
WOKO/Burlington PD: Tim Roberts OMPD: “M’ dfan” $ BUDPASLEY PD: Jeff Scott ' KiXz/Spokane, WA* g ASHLEY ONROE
KBRJ/Anchorage, AK OM/PD: Steve Pelkey APb/MD' Ron Chatman M/PD: Randy *Mudfiag 'fD: "ﬁ Yates KPLM/Palm Springs, CA WYYD/Roanoke, VA OM: Robert Harder 1 CROSS CANADIAN RAGWEED
PD: Matt Valley MD: Chis Roed POMD: Ron Wilcox 18 CARRIE UADERWOOD PD: Al Gordon PD/MD: Joe! Oearing PDOMD: Paul " Coyote” e
MD .IoeMashaII 7 KEhAY CHESNEY e :CEhagﬁeSManhews WUSJ/Jackson, MS 10 GARTH BROCKS MD: Kn% James 1 ERADPASLEY tises a
S S0 + HTTLEBCTON JOSH TURNER RS LATTS PD: Tom Freeman e oot T"“na“ie's
FASCAL FLATTS ) O D WWQM/Madison, Wi* 5 3 MIRENDA LAMBERT WACOWaco, TX
WIXY/Champaign, IL . VANZANT PD: Mark Grardi WBEE/Rochester, NY 2 GARTH BROOKS !
i o WTVY/Dothan, AL WFLS/Fredericksburg, VA MIRANDA LAMBERT : Mal in WXBM/Pensacola, FL OM: D ds VAN 2ANT OM/PD: Zack Owen
WWWW/Ann Arbor, M PD: Sky Phillips -« A h MD: Mel McKenzie j ave Symon 10 KENNY CHESNEY
PD: BrianC MD; Nicale Beals OMED- Amic Follard OM: Pau Johson At POMD: Ly Wes POMD: Bill Kidd 00
D: Brian Cowan 7 BILLY CURRINGTON mwiut:asey :%Ma ::?I nee?n WGNE/Jacksomville, FL* KENNY CHESNEY T teETuLEes WPIOUSpringfield, MA* 10 GARTH BROOKS
Ike Vince PDMD: Jeft Davis ~ C“RT” BRO0KS PD RJ McKay
. w LITTLE BIG TOWN KIAl/Mason City, 1A
WNCY/Appleton, Wi WEZL/Charieston, SC ¢ StEr e iion e /MD: . Brooks WA D e WMZQ/Washington, 0C*
OM: Jeff McCarthy OM/PD: Scoft Johnson KKCB/Duluth e 5 CIETHCKS OM/PD: Kevin King KNCI/Sacramento, CA* PD: George King
PD: Randy Shannon MD: Gary Griffin APD: Corry Fields PD: Mark Evans Bl MD: Deena Blake
|'wns%s 1 DANIELLE PECK 11 BILLY CURRINGTON KSKS/Fresno, CA* Allen, TX* MD: Dennis “Caﬂlsh" Miller APD: Greg Cole 9 TIMMCGRAW
9 LITTLE 816 TOWN WRO00/Jacksonville, FL* KTEXMcAllen, 2% KETH ANDERS ieiidisl N
iy OM: GailAustin OM: Bill Santiago i peime ’ AL L
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Katz's Fall Book Analysis

LON HELTON

Ihelton@radioandrecords.com

Fall 12+ share best in five years; TSL dips

he Katz Media Group began its analysis of the fall 2005 rat-
ings for Country with these encouraging words: “The Coun-

try format has shown continued increases, up now for the fourth
consecutive year. The overall popularity of Country remains
strong, and it has led the way as the No. 1 format for more than

a decade.”

The report continued, “This fall Country
enjoys a 58% share advantage over the next
closest competitor among persons 12+ in the
average market.” Heady stuff, especially
considering that Country TSL was down in
eight of 10 adult cells.

It’s a little disturbing to see that TSL was
down compared to fall 2004, when TSL in
that book was affected by an amazing base-
ball playoff series between the Boston Red
Sox and New York Yankees, the Bosox in the
World Series, the ongoing situation in Iraq,
the constant threat of terrorism and the hot-
ly contested presidential election, all of
which probably wreaked a little havoc on
Country radio listening.

Here’s a look behind the fall 2005 num-
bers.

Country Average
Market Format Shares

Ratings Ratings

Period Share Period
Fa‘ﬁsz@i‘{ \:14&2@ %F‘Q}QSL«@
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Fa03

; 1344 Fa'98 ™
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25-54 Recycling
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National Format Averages

These are the average format shares for all formats gamering at least a
four share in the fall 2005 Arbitron 12+. The Fall 2004 12+ shares are in
parentheses. Following the 12+ shares are the fall 2005 TSL averages
in hours and minutes, with the fall 2004 averages in parentheses.

Fall 2005 12+ Shares Fall 2005 TSL
(Fall 2004) (Fall 2004)
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Country Overview

The increases in Country shares come de-
spite the lowest TSL levels since KMG began
keeping track in 1987. As seen in the “Weekly
Time Spent Listening” box, of the eight 25-64
adult age-sex cells, only two — men 25-34
(7:39-7:40) and women 25-34 (6:17-6:44) —
showed TSL increases, and both these are still
near historical low TSL levels.

The rest of the cells were down an aver-
age of 20 minutes, with the biggest plunge,
39 minutes, coming in Country’s primary
target, women 35-44. Listening among men
in that demo was off 19 minutes. The small-

* Unian Inspirational> ~ 5.3 §5.8)9:20 (9:13)
-CHRBhyiRmic " 7 B1:05.3)5:39 (5:51)
« &5 1{5:5)5:39 (5:40)
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146 144Y 5:56 (6:21)
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est losses came from men 45-54 (three min-

utes) and women 55-64 (13 minutes). Median Age of
The 25-54 overview also shows historical .
lows for listening among both men, who fell country FM Listeners

below eight hours per week for the first time
ever, and women, who are now barely over
the seven-hour mark.

Following steady decreases throughout
the mid-"90s, TSL among the age-sex cells

settled into a relatively solid range from fail 2:'!“23 . 2::::33 .
rio
2001 through fall 2003. The fall 2004 num- Fa'05 .. ~ A% % "Fa96° " o 40 o)
bers headed south of those ranges, and TSL Fa'04 43 Fa'95
fell even further in fall 2005. Fa ’ggf Ew :gy .
e i o o Fa' a’

. E)jamlmng. t,he M Audlence Composi BRI ¢ add 4 Fa"02
tion” graph, it’s interesting to note that the Fa'00 44 Fa'el
18-24 audience percentage increased for the FA88° .43 Fa90°

fourth straight year. The not-so-good news
is the third consecutive decline among 35-44s
and the continuing growth of 65+ listeners.

Most other cells were flat, with a slight
uptick among 25-34s and those 65+ and a
slight downward trend in 12-17s and 35-44s.

Finally, Katz Research shows that Coun-
try is maintaining its skew toward women,
with the fall 2005 audience breakdown once
again showing 55% women and 45% men.

Multiformat Overview

As you compare shares and TSL from pre-

This chart shows the median age
of people listening to Country
radio on the FM dial for the fall
ratings periods between 1988
and 2005.

Fa'89
Fa 88

Fa’98

vious years, it's important to remember that
you must look at Country shares relative to
the shares of all formats. The compression
of shares produced by consolidation and by
the geometric increase in competition for
consumers’ attention from outside sources
has resulted in smaller shares for almost all
formats.

Continued on Page 45

] Ll
FM Audience Composition
i The audience composition figures below show the percentage of a Coun-
¢ try station’s listenership that falls within particular cells, based on a na-
tional average.
% Ratings
¢ Period 1217  18-24 25-34 35-44 45-54 55-64 65+
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Weekly Time Spent Listening
These figures show, in hours and minutes, the national average of weekly
Country TSL for each demographic breakout.
Ratings 25-54 25-34 35-44 45-54 55-64
Period Men Women Men Women Men Women Men Women  Men Women
¢ Fa'0s 7:59 7:09 740 6:44 8:12 7115 8:35 8:00 846 8:35
* Fa'04 817 7:32 7:39 6:17 8:31 7:54 8:38 8:24 9:14 8:48
Fa'03 8:25 7:53 7:49 6:55 8:28 8:08 8:49 830 g:22 9:.07
Fa’02 831 7:55 7:38 7.08 8:55 8:27 9:11 8:33 9:21 9:27
i Fa'01 8:23 753 7:31 6:47 8:35 8:11 8:53 837 9:44 9:29
i Fa'00 856 818 8:24 7:02 9:23 8:19 9:47 9:16 9:24 9:47
% Fa’99 9:.07 8:19 7:48 721 9:19 8:09 9:15 848 911 911
[ Fa'98 902 825 8:08 7:23 9:02 8:25 9:04 8:29 9:09 8:57
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Inside Man

New hook details Nashville

CHUCK ALY

caly@radioandrecords.com

exec’'s extraordinary journey

,or most folks, taking a meeting with Jimmy Hoffa and
“having him ask, “Do you know how to skin a catfish?” and

RR NASHVILLE

®

NEW ARTIST FACT FILE

Label: Capitol

Single: “How 'Bout You”
Album: Sinners Like Me
Producer: Jay Joyce

Release date: july 18
Hometown: Granite Falls, NC

Favorite sports team: University of North Carolina Tar Heels
Ultimate meal: “Fajitas. I'm a Southwestern food freak.”

Favorite movie: The Green Mile

My friends say: “Great guy. Truthfully? They'd say | am what

then insist on paying your $10,000 fee in cash would be the cen-
terpiece story of every dinner party for the rest of your life. For
Nashville-based attorney, artist manager and television producer
Bill Carter, the Hoffa tale is merely an aside.

Those in Country radio and the Nashville
music community who know Carter are proba-
bly familiar with his work representing Tanya
Tucker, Reba McEntire, Shenandoah, Lonestar,
Lari White, Rodney Crowell and
many others at various times. And
some are likely aware of his back-
ground as a Secret Service agent
and as an attorney for The Rolling
Stones.

The breadth of Carter’s almost
unbelievable career is fully re-
vealed, however, in his new book,
Get Carler. It's not every kid from
Arkansas who can draw a straight
line from John I Kennedy, the War-
ren Commission, Steve McQuecn

—and FedEx to KeithRichards; Bitty
Graham, reggac icon Peter Tosh and Hoffa. But,
like an Arkansan Forrest Gump —only more im-
posing and authoritative — Carter can.

A Most Solemn Moment

One of five children raised in a small town,
Carter did ashortstintin the Air Foree after high
school. He then took a civil service exam on a
lark and got an unexpected call from the Secret
Service.

“I never planned anything,” Carter savs.
“Things just came my way. [ was reading a book
by Franklin Graham recentlv that said, ‘God
opens many doors. Sometimes people don't
want to walk through them.” | just bolted on in,
I guess.”

Carter and several Secret Service associates
were celebrating the completion of an advanced

o The

MOURNING IN AMERICA president
John F. Kennedy's casket is carried up the
steps of the U.S. Capitol, followed by Mrs.
Kennedy, John Jr, Caroline and other
members of the family. Secret Service agent
Bill Carter is in the upper right. beside the
pillar
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training course with a meal at a Washington, DC
restaurant when his supervisor got the call that
President Kennedy had been shot.

Immediatelv assigned to the White House,
Carter worked past midnight
fielding calls in the West Wing, He
was called back at 4am on Satur-
day, Nov. 23, after only two hours’
sleep, when the President’s casket
arrived, an event he calls “the
most solemn moment of my en-
tire life.”

Carter writes, “A picture that
~ stands out above all else is the
four members of the honor guard
keeping watch over their presi-
dent’s body, attired in full dress,
the left side of their chests
adorned by service medals, standing at attention
with tears running down their faces.”

The following week Carter was assigned to
the Secret Service investigation in Dallas, con-
ducting interviews with witnesses and escorting,
among others, Lec Harvey Oswald’s widow,
Marina, before the Warren Commission.

Carter’s assessment in the book of Oswald
and the assassination investigation leads to a
simple and irrefutable argu-
ment against any sort of con-
spiracv to kill Kennedy. As
someone who actually inter-
viewed key witnesses, Carter
shuts the door on all the wild
theories.

On The Road
With The Stones

Carter left the Secret Service
during the Johnson administra-
tion, went to law school and
started a practice in Arkansas.
His political connections even-
tuallv led to his representing
The Rolling Stones, who, in
1974, were being denied entry
visas by a State Department
fearful that the band would in-
cite a revolution.

Deftly maneuvering through
the halls of power, Carter soothed the concerns
of the strait-laced bureaucrats, but approval for
a Stones tour came with the caveat that Carter
personally assure the government of tour securi-
ty.

He toured with the band in '75, ‘78 and '81,
and his run-ins with local police eager to bust
the Stones provide some of the most amusing
passages in the book.

On the serious side, Carter was called in to
extricate Keith Richards from a 1977 Toronto her-
oin bust for possession for the purpose of traf-

NO STONES UNTURNED 5ii Carter sat in on a meeting
between Senator Ted Kennedy and The Rolling Stones’ Mick
Jagger. Seen here (I-r) are Carter associate attorney Kathy Woods
(now Sr. VP/Legal & Business Affairs at RCA Label Group),
Kennedy. Carter, Jagger and Jane Rose of Rolling Stones Records.

I'lam. Good or bad, you get what you get.”
Birthday: May 3

I

I
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I
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: Influences: “This is where it gets interesting. I'm just going to throw out a bunch. I'd

| go Otis Redding, Van Morrison, Jackson Browne, Merle Haggard, John Prine, Kris
Kristofferson. And | could go 27 more. | love it all, That's a pretty good start. | guess. |

I love Aretha Franklin, too, and Motown and the singer-songwriter thing.”

I The light came on when: “I had a little band in college called The Mountain Boys. It

| was me, my brother, a college roommate and another guy. We all played music, so we

| decided to try to play some bars and make some money. We did a live CD that had

| three or four songs I'd written on it, and we sold them. When we’d go back and play |
would throw those songs into the set, and | noticed people singing them back to me.

I When that happened | thought, ‘"Maybe this will work."”

| Three-minute life story: “I was born a wee, young lad in North Carolina. My mom

| would put me up on tables in restaurants when | was 4. I'd sing ‘Elvira,” and patrons

| would come by and flip quarters at me. I've always sang. When coliege happened |

| really started to hone my chops, play clubs and get my butt kicked every night. People

| would yell out songs we didn’t know, but | made them a deal that I'd know the songs

|

I

I

I

I

|

I

I

I

I

!

|

the next week.

“When | graduated college | moved out to Nashville and landed a songwriting gig at
Sony Tree. | got a few cuts, and from there | made my way over to Capitol. They heard
some stuff | was doing as a writer and wanted to see a show. | did a show for them,
and on my birthday last year | got offered a record deal. That's the musical side of it.
The other side | can’t do in three minutes.”

Best thing about his career so far: “I hope we haven't gotten to that yet. So far, being
able to make an album of 12 songs that | wrote and seeing people gravitate to it. When
people come up to me and say, ‘'You're singing my song,” that's the coolest thing."

Worst thing: “Being away from family and friends, but that's part of it.”

Album he’s embarrassed to own: “Probably Gwen Stefani, but | iove her. If it wasn't

her, it would be Madonna. Material Girl.”

Album he wore out: “There were two. One was A Taste of Yesterday's Wine, by Merle
Haggard and George Jones. The other was Tony Rice Sings Gordon Lightfoot. | wore

that out in college.”

ficking that could have sent the guitar player to
prison for an extended time and effectively killed
the band.

While the Kennedy assassination and his ad-
ventures with The Rolling Stones dominate the
book, Carter played a role in a series of culture-
changing or just plain incredible events.

He paved the way in Washington for future
Federal Express founder Fred Smith, who need-
vd Civil Aeronautics Board regulations changed
50 he could launch his air cargo business. He
engaged in an almost murderous standoff with

www.americanradiohistorv.com

Eric Church

b

former Wailer Peter Tosh and 13 Jamaican squat-
ters who had commandecred Keith Richards’
island home.

He was called to the scenc of Lynyrd Skynvrd’s
fateful 1977 plane crash by their management.
And in less than two hours, with nothing morc
than a telephone and sheer bravado, he secured
the release of Steve McQueen's body from Mex-
ico, where it was basically being held for a six-
figure ransom following the actor’s death.

Painful Memories

Six years in the writing, Get Carter was
shopped to major publishers before Carter de-
cided to self-publish. “As vou might imagine,
the first two questions they had were about what
kind of personal stuff I could give them on JFK
and Mick Jagger,” Carter says. “I told them, “You
don’thave enough money to get me to do that.””

Nashville-based publicist Judi Turner helped
Carter shape the book. “The assassination was
the most difficult part,” he says. “I'd blocked a
lot of the painful memories, and it took a long
time to go through all those records and find the
files I had personally worked on.

“I hand-wrote the whole thing on legal pads
and handed it to Judi, who became a great in-
terpreter of my scribblings.

“Actually, if T knew how much work was in-
volved, [ don’t know if I'd have done it. But the
reaction has been great. You live your life and
it's routine to you, so it’s kind of shocking when
people find it so interesting.”
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Toby Keith

JUST WRAPPED
Premiere Party Live from
Las Vegas, April 7th

Shania Twain

‘Greatest Hits World Premiere,

November 2004

Reba
“Reba Live from the Sec,”
Valentine’s Dav 2005

Faith Hill

‘Fireflies World Premiere,
July 2005

Brooks & Dunn
Live from NYC,
August 2005

Garth Brooks

Exclusive Interview:

Novembear 2005

CJ

Monday to Saturday
Seven to Midnight
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: KRR COUNTRY TOP 50 i

April 14, 2006 POWERED[:} 3
W st e s e T adke THS W RO MEDIABASE
1 @ RASCALFLATTS What Hurts The Most (Lyric Street) 14287 94 5022  +27 414974 -26375 14 123[0
3 € BONJOVIW/J. NETTLES Who Says You... (Mercury/IDJMG) 13150 514 4476 +221 391438 6369 18 12000 MOST ADDED’
4 @ TOBY KEITH Get Drunk... (Show Dog Nashville/Universal 12764 710 4290 +257 365347 4245 15 1220
ARTIST TITLE LABEL(S) ADDS
2 4 KEITH URBAN Tonight | Wanna Cry (Capitol) 12252 -1018 4242 339 358307 51475 19 122/0 | KENNY CHESNEY Summertime (BVA) 38
5 5  BLAKE SHELTON Nohody But Me (Warner Bros.) 11318 566 4011  -165 324772 -35608 31 123/0 | GARTHBROOKS That GirlIs A Cowboy (PearllLyric Street) 26
7 6 MONTGOMERY GENTRY She Don't Tell Me To (Columbia/ 10062 -1116 3582 349 284077 60808 23 121/ | MIRANOALAMBERT New Strings (pic/ .
8 0 BROOKS & DUNN Believe 4rista/ e 7 3505 3 200580 13085 23 12201 CARRIE UNOERWOOO Don't Forget To Remember Me (Arista) 16
elieve (Arista + | 1| \WRECKERS Leave The Pieces Maverick/Warner Bros, 13
9 € JACKINGRAM Wherever You Are (Big Machine) 9805 604 3237 +201 282193 3711 21 123/0 | YANZANT Things| Miss The Most (Cotumbial 8
10 € JASON ALDEAN Why (B8A/ 9487 749 3354 +244 271031 4142 19 122/0 | GARY ALLAN Life Ain't Always Beautiful (MCA/ 7
11 O FAITHHILL The Lucky One (Warner Bros.) 9030 603 3107 +200 258514 4873 9 123j0 | JOSHGRACIN Favorite State Of Mind (Lyric Street) U
L, ] SUGARLAND Down In Mississippi {Up To No Good) (Mercury/ 1
12 @) LEANN RIMES Something's Gotta Give (Asylum/Curty 8460 479 2912 +137 239550 8433 15 123[0 - : :
) The Country add threshold is applied to monitored stations not allowed to
13 (D DIERKS BENTLEY Settle For A Slowdown (Capitol 8423 713 2902 +193 235381 12524 13 123]0 | report adds per their company policy: Songs that reach seven plays per week
15 @ TIMMCGRAW When The Stars Go Blue /Curt) 7776 1018 2655 +362 216157 14177 6 1182 | Withinoneairplay week Airplay weekis defined as Sunday through Saturday.
Adds from all other programmers are still accepted at any play level.
14 @ JOENICHOLS Size Matters {Someday) (Universal South) 7333 323 2574 +98 196965 5823 12 1211
16 D) GEORGE STRAIT Seashores Of Old Mexico (MCA/ 7181 514 2518 +172 192824 1596 9 121/
18 (D PHILVASSAR Last Day Of My Life (Arista) 6326 564 2075 +165 171925 14473 10 119)2
19 @ KEITHANDERSON Every Time | Hear Your Name /Arista) 6279 626 2186 +224 161630 7740 14 1200 MOST
26 ) BRADPAISLEY The World (Arista) 5248 1436 1777 +484 136933 27074 4 1174 INCREASED POINTS
21 D CRAIG MORGAN | Got You /888 5207 216 2017  +59 132536 -2093 17 11313 TOTAL
20 20 SHEDAISY I'm Taking The Wheel /Lyric Street) 510 40 1793 22 120866 4425 19 11612 | samst rine weens) NeSERSE
23 €3 GRETCHEN WILSON Poiitically Uncorrect (pic/ 4175 204 1482  +85 98011 1705 9 110{1 | KENNY CHESNEY Summertime /BNA/ +1718
25 €D GARY ALLAN Life Ain't Always Beautitul (MCA/ 3983 492 1440 +174 92715 5590 12 1117 | BRADPAISLEY The World (Arists | 146
31 @D CARRIEUNDERWOOD Don't Forget To Remember Me Arists/ 00 1183 1088 08 TPE 3 e CARRIE UNDERWOOD Don't Forget To Remember Me (4rista/ +1183
on't Forget To Remember Me /Arista 5 +4 mn 323 N8 | 11 MCGRAW When The Stars Go Blue (Curt/ +1018
Broaker €1) KENNY CHESNEY Summertime (BNA/ 3407 1718 1099 +559 100422 43776 2 10238 | JASON ALDEAN Why /B8A) +749
26 @ KENNY ROGERS I Can't Unlove You (Capitol) 3342 3713 1134 127 83907 10143 14  97/5 | OIERKS BENTLEY Settle For A Slowdown (Capitol +713
27 € UTTLEBIG TOWN Bring k On Home (Eguity) 3081 351 1101 +107 78102 7448 10 975 | VOBY KEIH GetDrunk... (Show Dog Nashvile/Universal)  +710
30 €D RODNEY ATKINS If You're Going... (Curt) 2004 396 1105 +132 70530 4221 13 925 | VRECKERS Leave The ieces (Maverick Warrer Gos,) +639
ou're Going... (Cur 6 . 5| KEITH ANOERSON Every Time | Hear Your Name st} +626
28 € ERIC CHURCH How ‘Bout You (Capitol) 2847 277 982  +82 72360 803 8 90/4 [ JACKINGRAM Wherever You Are (Big Machine) +604
29 29 JAMIE O'NEAL tLove My Life (Capitol 2569 42 844 A9 67134 2277 17 73[0
32 €D BILLY CURRINGTON Why, Why, Why Mercury) 2428 240 913  +84 58625 2740 6 9013
Breaker €3) SUGARLAND Down In Mississippi {Up To No Good) /Mercury) 2384 566 831 +207 55123 6576 5  75[7
33 €D JAKEOWEN Yee Haw (RCA) 2342 317 865 +111 53860 8485 6  80/6 MOST
35 €D JOSHGRACIN Favorite State Df Mind (Lyric Street) 1983 75 713 2 M817 26 5  86/7 INCREASED PLAYS
34 34 BIG & RICH Never Mind Me (Warner Bros.) 1951 50 636 37 46870 3110 10 6601 oL
Y
38 @ TRENT WILLMON Dn Again Tonight (Columbia) 1943 290 674 +82 44998 4680 8 62/5 | ARTIST TITLE LABEL(S) INCREASE
. KENNY CHESNEY Summertime (BNA/ +559
39 NEAL MCCOY The Last Of A Dying Breed (903 1270 438 34 10 895 7 481
g astll A Tying Bree — i) ¥ 276 "1 BRAD PAISLEY The World drista +484
4 MEGAN MULLINS Ain’t What It Used To Be /HH/‘?/ 1257 1 16 484 +42 29145 3633 5 66’5 CARRIE UNDERWOOO Don't Forget To Remember Me /Afl:?fﬁ/ +4na
40 €D DIXIE CHICKS Not Ready To Make Nice (Open Wide/Columbia) 1202 33 324 +15 32110 2598 4 24/1 | TIMMCGRAW When The Stars Go Blue (Cirt) +362
42 €D BLAINE LARSEN | Don't Know What She Said (Giantslayer/8NA) 1150 65 455  +28 24060 2661 6  59/2 | T.KEITH Get Drunk... (Show Dog Nashville/Universal) +257
43 @ DANIELLE PECK Findin’ A Good Man (Big Machine/ 133 135 444  +63 24083 218 3  5pig | JASONALDEAN Why BBH) 24
@ WRECKERS Leave The Pi Maverick/Warner Bros.) 1067 3 . % 19271 0 e WRECKERS Leave The Pieces (Maverick/Warner Bros.) +233
eave The Pieces (Mavenick/Warner Bros. SRR L D M3 | KEITH ANDERSON Every Time | Hear Your Name drista) ~ +224
44 @ HANKWILLIAMS, JR... That's How They Do It in Dixie (Curb/Asylum) 897 60 446 +37 17964 2120 6  51/3 | BONJOVIWIJ. NETTLES Who Says... (Mercury/IDJMG) +221
46 €B) STEVEHOLY Brand New Girlfiend (Curty 862 57 353 +19 21092 1628 9  38/3 | SUGARLANO Down In Mississippi {Up To No Good) Mercury/  +207
45 44 ASHLEY MONROE Satisfied (Columbis) 775 40 265 5 17682 3501 3 37)2
47 45 CHRIS CAGLE Wal-Mart Parking Lot (Capitol 667 -173 267 74 15524 967 6 2910
@ GARTH BROOKS That Girl Is A Cowboy (PearilLyric Street) 659 586 200 +173 15668 13068 1 3226 BREAKERS
49 (I BOMSHEL It Was An Absolutely Finger Lickin'... (Curty 642 55 289 +41 11976 2043 2 393 —
48 @ HOT APPLE PIE Easy Does it (MCA) 639 20 245  +23 12254 725 2 36/0 Summertime (BNAJ
50 ¢ JOHN CORBETT Good To Go /Fun Bone/ 546 31 209 +17 12503 945 6  56/0 38 Adds ® Moves 37-24
@ CROSS CANADIAN RAGWEED This Time Around (Universal South) 537 176 136 +61 11605 1970 1 11/5 SUGARLAND
Down In Mississippi (Up To No Good) (Mercury)
123 Country reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total points for the airplay week of 7 Adds ® Moves 36-31
4/2-4/8. Bullets appear on songs gaining points and/or plays or remaining flat from previous week. If two songs are tied in total points, the song with the larger increaseinpoints | = —
is placed first. Songs below No. 1 and down in points and plays for three consecutive weeks are moved to recurrent.Most Added is the total number of new adds officially Songs ranked by total paints

reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Points lists the songs with the
greatest week-to-week increases intotal points.Station Weight = AQH Persons + (Market rank X 10) divided by the highest AQH Persons of all Country reporters. As of fall 2005,
WUSN/Chicago has the highest AQH, which is 42,500. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Fach daypart on each station
is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records.

Station playlists for all R&R reporters are available
on the web at www.radioandrecords.com.

All hooks are not created equal.
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: RR COUNTRY TOP 50 INDICATOR :

April 14, 2006
W WeBc  ARTIST TITLE LABELIS) O eemrs  WEE ks TES ™ YR ons MOST ADD ED’
1 € RASCALFLATTS What Hurts The Most (Lyric Street) 4944 97 3911 +146 13405 90854 14 982
2 @ BLAKE SHELTON Nobody But Me (Warner Bros.) 4399 .62 3576  +65 14650 81674 32  97)2 | ARTISTTITLE LABELES Ll
4 € TOBYKEITH Get Drunk... (Show Dog Nashville/Universal 4295 118 3841 +167 12586 77606 15 952 | GARTHBROOKS That Gil s A Cowboy (PearfLyric Street) 23
KENNY CHESNEY Summertime /BNA/ 26
5 @ BoNJOVIWL. NETTLES Who Says... (Mercury/DJMG) 4285 122 3880 +177 13656 75408 17 9212 | \ypeokeRs Leave The Picces (MaverickWarmer Bios,) 18
3 5 KEITHURBAN Tonight | Wanna Cry (Capitol 4270 261 3412 123 14626 82608 19 9212 | SARA EVANS Coalmine (3C4) 13
7 6 BROOKS & DUNN Believe (Arista/ 3635 133 2995 13 13175 69162 26  90j2 | CARRIE UNDERWOOD Don't Forget To Remember Me (drista) 12
9 @ JASON ALDEAN Why (BBR) 3628 260 2925 +295 9886 -63425 19 982 :Hk::':&%’:;"m g;‘ﬂ':;’:‘fﬁ’}””” :;
10 0 JACK INGRAM Wherever You Are (Bjg Machine) 3499 295 2841 +326 9500 -57131 21 99/3 | BRAD PAISLEY The World (4rista) 9
11 € FAITHHILL The Lucky One (Warner Bros.) 3261 202 2612 +239 87860 56937 9 9973
8 10 MONTGOMERY GENTRY She Don't Teil Me To (Columbia) 3197 686 2472 511 12067 75177 24 81)2
12 m DIERKS BENTLEY Settle For A Stowdown (Capitol) 3076 110 2506 +142 8187 55010 13  97)2
13 @ LEANNRIMES Something’s Gotta Give (Asylum/Curb) 3047 186 2421 +192 9157 52361 15 963
14 () JOENICHOLS Size Matters (Someday) (Universal South) 2850 153 2300 +150 7092 50891 12 953
15 ) GEORGE STRAIT Seashores Of Old Mexico (MCA/ 2793 173 2293  +182 7888 47861 10 9212
17 @ TIMMCGRAW When The Stars Go Blue (Curb/ 2706 275 2183  +253 7119 44168 6  96/4
19 D CRAIG MORGAN | Got You (BBA/ 2399 220 1910 +216 6335 40521 18 911
18 (@ PHIL VASSAR Last Day Of My Life (Arista/ 2354 188 1935 +176 5621 -40612 11 88/
20 D KEITH ANDERSON Every Time | Hear Your Name (4rista) 2351 202 1924 +196 5676 -39797 14 8913
24 @ BRADPAISLEY The World (Arista) 2060 401 1669 +344 4966 30306 4 9319 MOST
21 €D SHEDAISY I'm Taking The Whee! (Lyric Street) 1935 43 1575  +9 3519 37105 20 8113 INCREASED POINTS
23 @) GARY ALLAN Life Ain't Always Beautiful (MC4/ 1908 221 1536 +219 5344 -30526 13  86/7 TOTAL
22 @ GRETCHEN WILSON Politically Uncorrect (Epic/ 1849 98 1549  +137 4268 -30744 9  85[3 | aRTIST TITLE LABEL(S) ngg‘:ss
32 @ CARRIEUNDERWOOD Don't Forget To Remember Me (Arista/ 1265 364 1080 +345 2133 -16093 3 81j12 | KENNY CHESNEY Summertime (BA4) +500
BRAD PAISLEY The World (4rista/ +401
36 @ KENNYCHESNEY Summertime (BVA) 1257 500 1009 +437 3072 12488 3 7126 | GanrHBROOKS That GilIs A Cowboy (Pearflyric Steet)  +396
28 @ KENNY ROGERS ! Can't Unlove You (Capitol) 1238 150 992 +132 2974 17919 15  68/6 | CARRIE UNDERWOOD Don't Forget To Remember Me (Arista) +364
27 @ UTTLE BIG TOWN Bring It On Home /Equity/ 1224 166 985 +136 2240 18977 11 7011 | JACKINGRAM Wherever You Are Big Machire) +295
31 €D ERIC CHURCH How ‘Bout You (Capital 181 171 948 +145 2633 17062 7  65/5 Im";ﬁfsmmﬂ';gza's B :;;g
26 @ RODNEY ATKINS If You're Going Through Hell... (Curb) 1164 82 937 +78 1853 21123 13 6310 GARY ALLAN Life Ain't Always Beautiful (#C4) +221
30 €D BILLYCURRINGTON Why, Why, Why (Mercury) 1136 107 945 +114 2154 18732 7  75/5| CRAIG MORGAN | Got You (B8R +220
29 € JAMIE O'NEAL | Love My Life (Capitol 1078 41 884 475 2231 18566 18 532
25 31 TRENT TOMLINSON Drunker Than Me (Lyric Street/ 1018 -338 793 254 1804 -27969 23 531
35 @ SUGARLAND Down in Mississippi (Up To No Good) (Mercury/ 970 183 831 +159 1582 -14255 5 685
3¢ €D BIG & RICH Never Mind Me (Warner Bros,) 876 34 722 +51 1404 15409 11 562
33 €D NEALMCCOY The Last Of A Dying Breed (903 858 12 709  +26 1285 -15846 13  55/3
37 € JOSH GRACIN Favorite State Of Mind (Lyric Street) 803 87 677 +101 1379 123683 7 617
40 € JAKE OWEN YeeHaw (RCA/ 590 74 506  +86 1008 9386 6 43/5
38 €D HANKWILLIAMS, JR... That's How They Do It In Dixie (Curb/Asylim) 553 3 432 +15 1034 9168 7 3801
39 € CHRIS CAGLE Wal-Mart Parking Lot (Capito) 541 -1 436 +30 989 10936 9 3972
€ GARTHBROOKS That Girl Is A Cowhoy (Pear/Lyric Street) 471 396 374 +308 745 859 1 36/29
42 @ DANIELLE PECK Findin' A Good Man (Big Machine) 395 65 325  +51 332 6603 6 342 MOST
41 @ TRENT WILLMON On Again Tonight (Columbia) 382 13 324 +15 594 6766 8 3202 INCREASED PLAYS
50 @ WRECKERS Leave The Pieces (Maverick/Warner Bros.) 340 196 271 +158 499 2700 2 3918 TomAL
44 (® ASHLEY MONROE Satisfied (Columbia) 205 28 218 +15 757 533 3 /M| e N
43 @ BLAINELARSEN | Don’t Know What She Said (Giantslayer/BNA) 273 12 229 +14 684 4465 7 2211 | \ennv CHESNEY Summertime /BA4/ 437
45 ( BOMSHEL it Was An Absolutely Finger Lickin'... (Curb) 62 17 221 +13 420 4214 4  2210| CARRIEUNDERWOOD Don't Forget To Remember Me (Arista) +345
@ SARAEVANS Coalmine (RCA) 243 112 190 +93 348 2032 1 2213 | BRADPAISLEY TheWorld (Arista) +3u
45 47 DIXIECHICKS Not Ready To Make Nice (Open Wide/Columbia) 233 10 174 N 132 5227 3 16/ g:g';,:",f:(ﬁ,'f(sw ?f;vg,r;u:&Cﬁ,gongflft/yric Street) jiiﬁ:
47 (D MEGAN MULLINS Ain't What It Used To Be (884 204 3 175  +10 461 3889 3 1912 | JASON ALDEAN Why (BBR) +295
49 @ DIAMOND RIO God Only Cries (Arista/ 188 18 143 +13 540 3042 2 15/0 :IAM Mlc*fllm V{he: T(r;e St;s Go lﬂue (Curly +:§:
arner bros. +
48 50 JOHN CORBETT Good To Go (Fun Bone) 160 4 129 7 4% 2624 7 180 GA';"{‘ i :Evg e umu" "o o
99 Country reporters. Songs ranked by total plays for the airplay week of Sunday 4/2 - Saturday 4/8. CRAIG MORGAN | Got You (B5#) +216
© 2006 Radio & Records
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RR.COUNTRY CALLOUT AMERICA. g3

EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES April 14, 2006
Callout Americae song selection is based on the top 35 titles from the R&R Country chart for the airplay week of April 2-8.

ZBullseye

TOTAL STRONGLY
ARTIST Title (Label) POSITIVE ~ PASSION INDEX NEUTRAL FAMILIARITY DISLIKE DISLIKE CALLOUTAMERICA®
MONTGOMERY GENTRY She Don't Tell Me To (Columbia) 303%  790% 405  15.0% 98.5% 3.0% 1.5% HOT SCO RES
TOBY KE{TH Get Drunk And Be Somebody (Show Dog Nashville/Universal) 34.0% 78.8%  4.06 12.8% 98.3% 5.3% 1.5%
BON JOVI W/J. NETTLES Who Says You Can't Go Home (Mercury/I0JMG)  38.3%  78.3% 410  14.8% 97.3% 3.0% 1.3% .
JASON ALDEAN Why (BB 315%  775% 406  16.3% 98.0% 3.8% 0.5% This Week At
KENNY CHESNEY Living In Fast Forward (BNV4) 333%  76.0% 402  16.5% 98.8% 4.3% 2.0% C(l ||0Ut Amerlcu
BROOKS & DUNN Believe (Arista) 360%  745% 402  12.8% 96.0% 5.5% 3.3% By John Hart
BLAKE SHELTON Nobody But Me (Warner Bros,) 28.3%  745% 400  19.3% 98.0% 4.0% 0.3% v -
KEITH URBAN Tonight | Wanna Cry (Capital) 328%  720% 395  18.3% 98.5% 5.8% 25% - --ontgomery Gentry take over at
) No. 1, up from No. 2. Men rank their
RASCAL FLATTS What Hurts The Most (Lyric Street) 290%  643% 385  18.8% 93.3% 6.3% 4.0% . .
song No. I, while women rank it No. 7.
PHIL VASSAR Last Day Of My Life (4rista) 185%  64.3% 382  25.0% 93.8% 3.5% 10% | Younger 2534 listeners rank the song
LEANN RIMES Something's Gotta Give (Asylum/Curb) 18.5% 62.8% 3.7% 24.3% 94.8% 5.5% 2.3% No. 1. A strong 18-to-1 positive-to-neg-
JACK INGRAM Wherever You Are (Big Machine) 18.3%  61.8% 377  24.8% 935%  6.0% 1.0% ative hra“o indicates strength and
% th.
DIERKS BENTLEY Settle For A Slowdown (Capital 155%  60.5% 374  28.3% 94.5% 5.3% 0.5% “;Xw Keitvs “Get Drunk and Be
CARRIE UNDERWOOD Don't Forget To Remember Me (rista) 15.5%  60.0% 379  225% 87.0% 25% 20% | Somebody” moves strong to No. 2, up
KEITH ANDERSON Every Time | Hear Your Name /4rista) 14.3% 60.0%  3.80 22.8% 87.0% 3.5% 0.8% from No. 7, and it’s the No. 3 passion
TIM MCGRAW When The Stars Go Blue (Curty 17.8%  59.8% 383  215% 86.3% 4.5% 05% | Song Men are the strength, ranking the
o e ) song No. 2, while women rank it No. 6,
GARY ALLAN Life Ain't Always Beautiful (MCA/ 18.8%  58.8% 373  21.5% 89.5% 6.5% 2.8% )
up from No. 11. Younger listeners 25-34
TRENT TOMLINSON Drunker Than Me (Lyric Street) 17.0%  57.5% 369  22.3% 89.5% 6.5% 3.3% also rank it No. 2.
JOE NICHOLS Size Matters (Someday) (Universal South) 14.0% 56.0%  3.67 27.8% 91.3% 6.5% 1.0% Jason Aldean is new to the top five,
CRAIG MORGAN | Got You (B8R 11.5%  54.8% 369  22.3% 84.0% 6.0% 1.0% with ”Wh.Vk” fanl;ing 1\110- 4, “Ff’ from No.
8 last week. Both male and female lis-
LITTLE BIG TOWN Bring It On Home (Equity) 145%  54.0% 368  225% 84.8% 5.8% 2.5% tenfrg‘:fﬁk ths 90:;;0"”4 CQOT;;_;
KENNY ROGERS | Can't Unlove You (Capital 115%  51.3% 365  27.3% 86.3% 5.8% 1.0% listeners rank it No. 3.
GRETCHEN WILSON Politically Uncorrect £pic) 14.8% 49.8%  3.59 25.5% 86.0% 1.5% 3.3% The No. 1 song overall with female lis-
ERIC CHURCH How ‘Bout You (Capital) 100%  48.8% 358  26.3% 83.0% 5.5% 25% teners is “T“’“Lght [ Wanna Cry,” by Ke;
th Urban. This song is No. 1 wit
JAMIE O'NEAL | Love My Life (Capitol 113%  478% 355  300%  87.5% 8.3% 1.5% voun:;e?;&% ) ‘;m‘:l’l : S 1“1‘“}1
JOSH GRACIN Favorite State Of Mind (Lyric Street) 8.3% 46.8%  3.61 22.3% 75.8% 4.8% 2.0% }emales 2544,
RODNEY ATKINS If You're Going Through Hell... (Curty 125%  46.0% 361  235% 78.3% 6.5% 2.3% Carrie Underwood debuts at No. 14,
GEORGE STRAIT Seashores Of Old Mexico (MCA/ 120%  46.0% 357  21.0% 78.3% 8.8% 2.5% with “Don’t Forget to Remember W?d
*hich is No. 15 with both men
FAITH HILL The Lucky One Warner Bros.) 11.0%  46.0% 352 27.3% 84.0% 8.3% 25% z:ro:;enhva-g . hqt‘e‘;em r:nk g‘::q:;
BILLY CURRINGTON Why, Why, Why (Mercury) 9.5% 453% 351  26.8% 82.8% 9.0% 18% | No 13 °
BRAD PAISLEY The World (4rista/ 125%  450% 362  26.3% 78.3% 5.3% 1.8% Radio listeners rank Keith Anderson
SHEDAISY I'm Taking The Wheel (Lyric Street) 55%  405% 344  29.5% 79.5% 8.0% 15% | well ahead of the radio spin chart, with
TRENT WILLMON On Again Tonight /Colimbia) 11.0%  395% 353  17.5% 68.0% 7.5% 3y | s "Every Time I Hear Your Name”
 Agamn Tomght (Lombe, o 0 ’ ’ i % 2 ranking No. 15 overall. Men rank this
BIG & RICH Never Mind Me (Warner Bros.) 4.3% 375%  3.35 22.0% 73.5% 11.8% 2.3% song No. 11, while women rank it No. 16.
JAKE OWEN Yee Haw (AC4) 8.0% 29.0%  3.02 16.0% 70.5% 15.8% 9.8% Younger 25-34 listeners rank it No. 11.

Total sample size is 400 persons weekly, with a margin of error of plus or minus 5%. Scoring is done each week using live interviewers conducting an interview with each respondent. Scores are: 5) | like it a lot; in fact, it's one of my favorites: 4) | like
it; 3) It's OK, just so-so; 2) | don't like it; and 1) | strongly dislike it. The index score is an average of all 1-to-5 scores. The total positive score is an aggregate of the 4 and 5 scores. To be included in weekly callout, songs must have entered the top 40
positions on R&R's Country airplay chart. The sample is composed of 400 25-54-year-oids who identify country as their favorite music and who listen daily to competitive Country radio in the sample markets. The sample is 50% male/female and
evenly distributed in the 25-34, 35-44 and 45-54 demos. The sample is balanced by region and markets within each region. Bullseye Callout is conducted in these regions and markets. SOUTH: Charleston, SC; Charlotte: Baton Rouge; Nashville;
Atlanta. MIDWEST: Flint, MI; Indianapolis; Madison; Omaha: Cincinnati. EAST: Harrisburg: Rochester. NY; Springfield. MA: Providence; Washington. DC. WEST: Modesto. CA; Salt Lake City; Colorado Springs. CO; Portland. OR: Houston. © 2006 Radio
& Records. © 2006 Bullseye Marketing Research Inc.

R&R can now deliver BREAKING NEWS

directly to your mobile phone!

3 Just text the word RADIO to 36617
l‘i()l;l[‘]; ::d ::u’ll Eew i?15tantly sigzed up.

ALERTS
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¢ RateTheMusic. com

Artist Title (Label)

America’s Best Testing Country Songs 12 +
For The Week Ending 4/7/06

~

Per. w M

TW LW Famil. Burn 25-54 25-54 25-54

BLAKE SHELTON Nobody But Me (Warner Bros.)
GARY ALLAN Life Ain't Always Beautiful (MCA/
BRAD PAISLEY The World (Arista)

RASCAL FLATTS What Hurts The Most (L yric Street/
JASON ALDEAN Why (88R)

KEITH URBAN Tonight | Wanna Cry (Capitol)

CRAIG MORGAN | Got You (BBAR/

KENNY CHESNEY Living In Fast Forward (BN4/

PHIL VASSAR Last Day Of My Life (Arista)

BON JOVI WiJ. NETTLES Who Says... (Mercury/IDJMG)
KEITH ANDERSGON Every Time | Hear Your Name {Arista/
BROOKS & DUNN Believe (Anista/

DIERKS BENTLEY Settle For A Slowdown (Capital)
SARA EVANS Cheatin’ (fC4/

RODNEY ATKINS | You're Going Through Hell... (Curb)
JACK INGRAM Wherever You Are (Big Machine/

LEANN RIMES Something’s Gotta Give (Asylum/Curb)
JOE NICHOLS Size Matters (Someday) (Universal South)
GEORGE STRAIT Seashores Of Otd Mexico (MCA/
KENNY ROGERS | Can't Unlove You (Capita)
LITTLE BIG TOWN Bring 't On Home (Equity/

TRENT TOMLINSON Drunker Than Me (Lyric Street/
TOBY KEITH Get Drunk... (Show Dog Nashvilailinivarsal
ERIC CHURCH How ‘Bout You (Capital)

FAITH HILL The Lucky One (Warner Bros.)

GRETCHEN WILSON Politically Uncorrect (Epic/

TiM MCGRAW When The Stars Go Biue (Curly

MONTGOMERY GENTRY She Oon't Teli Me To (Columbia) 4.10

VAN ZANT Nobody Gonna Tell Me What To Do (Columbia) 3.78

420 42
417 406
417 -
414 4
413 412
411 402
413
4.07
392
4.07
4.06
4.10
4.03

98%
15%
56%
98%
88%
98%
98%
80%
99%
1%
99%
76%
98%
88%
99%
4%
9%
92%
90%
84%
15%
54%
95%
88%
96%
43%
85%
84%
14%

21%
8%
3%

2%

13%

26%

8%

10%

27%
9%

21%
%%

3%

12%

3%
5%

18%

17%

14%

13%

12%
8%

29%

Q%

2%%
5%

18%

1%

16%

418
412
4.1
4.12
41
411
4.06
408
4.10
4.06
409
402
4.10
4.03
4.04
3.96
397
398
396
3.96
N
3.78
KN}
310
ENK]
3.66
315
30
374

4.28
428
4.04
423
4.19
427
4.06
4.08
407
41
414
4.16
4.17
4.16
392
397
405
3.95
4
388
3.86
3.76
372
365
i
i
370
348
3.85

404
39
420
3.96
3.99
389
4.06
4.08
413
400
402
387
399
385
423
394
3.6
401
388
4.06
397
38
387
n
n
357
382
398
359

409
408
407
4.06
405
404
408 410
402 412
am -
398 400
398 399
397 409
392 401
gy -
8 -
368
378 376
374 392
M -
370 39
370 377
370 377

Total sample size is 340 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very
much). Total familiarity represents the percentage of respondents who recognized the song. Total burm represents the number of
respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is based
on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music preference.
RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the
Interriet only. RateTheMusic is a registered trademark of Rate TheMusic.com. The RTM system, is available for local radio stations by
calling 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks.

J

4 _ ™
RR: - countryTOop30 [merd
CANADA' ‘
Witk WEEK  ARTIST TITLE LABEL(S) TS sias o STATIONS
2 1 RASCAL FLATTS What Hurts The Most (Lyric Street/ 531 ] 12 13/0
1 2 KENNY CHESNEY Living In Fast Forward (BNA/ 516 -36 13 15/0
3 @  FAITHHILL The Lucky One (Warner Bros) 489 +7 6§ 180
4 o* AARON PRITCHETT Big Wheel (0PM/ 467 +1 1 1710
5 5 BON JOVI W/J. NETTLES Who Says... Asland//0JMG] 438 -10 14 15/0
8 0 TOBY KEITH Get Dnnk... (Show Dog Nashvike/Universal 442 +9 12 15/0
9 @  BLAKESHELTON Nobody ButMe (Warner Bros) 418 +16 6 1801
6 8 KEITH URBAN Tonight | Wanna Cry (Capitol) 416 -31 15 14j0
12 9 LEANN RIMES Something’s Gotta Give /Asylum/Curb) 394 +22 7 16/0
13 @ DIERKS BENTLEY Settle For A Slowdown (Capito)) 388 +39 7 16/0
14 m* JOHNNY REID Time Flies (Open Road/Universal) n +31 4 17)0
7 12 SARA EVANS Cheatin’ (Sony BMG) 312 -68 14 150
N 13* ROAD HAMMERS Nashville Bound (Open Road/Universal] 361 -14 1" 15/0
16 @ GEORGE STRAIT Seashores Of Old Mexico (MCA/ 363 +34 6 1710
19 @  TIMMCGRAW When The Stars Go Blue (Curt) 354 +55 3 e
20 @* DERIC RUTTAN tnvisible fLyric Street/ 329 +35 2 1512
17 17* CORB LUND Hair... (Stony Plain/Warner Music Canada) 307 -1 8 12/0
18 18* MELANIE LAINE Queen Of Hearts fRoyalty/ 300 -5 5 121
10 19 JOSH TURNER Your Man (MCA/ 294 -92 14 13/0
22 @ JASON ALDEAN Why (BBR/ 285 +11 4 10{0
@ BRAD PAISLEY The World (Anista/ 280 +90 1 150
23 @ DIXIE CHICKS Not Ready... (Gpen Wide/Columbia) 280 +8 2 1811
25 @  JOENICHOLS SoeMatters (Someday) UniversalSoutt) 213 +17 4 130
27 @ JACK INGRAM Wherever You Are (Big Machine/ 249 +8 2 13j2
26 25 BROOKS & DUNN Believe (Sony BMG/ 239 -15 12 13/0
15 26 M.GENTRY She Don't Telt Me To (Columbia) 232 113 14 15{0
2 27* D.MARSHALL That's What Lovels (Busy MustyUniersal 230 -51 14 16/0
@* STEVE FOX Rewind (Royalty) 227 +44 1 112
30 29 JAMEY JOHNSON The Doflar (BNA/ 212 -10 9 1210
29 30* AARON LINES Lights Of My Hometown (BVA/ 207 17 17 1400
21 Canadian Country reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio
Networks. Songs ranked by total plays for the airplay week of 4/2-4/8. Bullets appear on songs gaining plays or remaining
flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs

Qelow No. 15 are moved to recurrent after 20 weeks on the chart. © 2006 Radio & Records. * Indicates Cancon.

Katz’s Fall Book....

Continued from Page 38

TSL erosion over the last few years, a trend that
abated somewhat in the fall 2004 sweep. Fall
2005 saw TSL for most of AC's key age-sex cells
resume upward movement. Increases were seen
in six of eight key cells: 18-24, men and women;
25-34 women; 35-44 men; and 45-54 men and
women.

Only 25-34 men (nine minutes) and 35-44
women {five minutes) experienced TSL declines
from fall 2004-fall 2005. The 25-54 overview
shows a 13-minute increase among men while
TSL among women was flat.

AC’s audience-composition percentages
were up in three demos: 45-54, 55-64 and 65+.
Audience-comp figures were down 18-24 (7.4
7.0),25-34 (16.7-14.7) and 35-44 (23.4-22.7). These
figures represent 19-year lows for these demo
cells. AC was flat 12-17, sitting at 2.9 for the third
straight year.

Perennial Country competitor Oldies ticked
up a tenth from last year's 4.7, which was its low-
est share since the 4.0 it had in 1988. A check of
10 age-sex cells shows increases in seven of them:
men 35-64 (eight minutes), 55-64 (30 minutes)
and 65+ (two minutes) and women 35-64 (10
minutes), 45-54 (16 minutes), 55-64 (six minutes)
and 65+ (55 minutes).

TSL was down 38 minutes for men 35-44 and
10 minutes for men 45-54. TSL for women 35-44
was off nine minutes.

Oldies” audience-composition figures ex-
plain why many stations have morphed to add

"70s music or gone Classic Hits: 74.2% of the for-
mat’s audience is 45+. The median age for Old-
ies has increased from 30 in 1990 to 52 in fall 2005.
The Oldies audience is 52% women and 48%
men. The number of Oldies outlets has fallen
from 288 in fall 2000 to 213 in fall 2005.

Another music format competing with
Country for adults is Classic Hits, formerly clas-
sified as the "70s format. It was up 4.4-4.6. Its TSL.
was up in three of eight age-sex cells: 25-34 men
(one minute), 25-34 women (50 minutes) and 45-
54 women (eight minutes).

Its median age has gone from 36 in 1990 to
41 in fall 2005. Its audience is 47% women and
53% men. Only 40.3% of its audience is over
45. The percentage of its audience that is 25-
54 is 75.7%.

Classic Rock, a heavy 25-44 format, has
dipped 6.7, 6.5, 62,59, 5.6 over the last five fall
books but edged up to 5.8 in fall 2005. In fall
1986, 49.4% of its audience was 25-34 and 14.7%
was 35-44. This past fall, 16.6% was 25-34 and
30.8% was 35-44. The median age has gone from
29 in fall 1990 to 40 in fall 2005. Its audience is
71% men.

Thanks once again to Katz Media Group Sr.
VP /Strategic Planning Gerry Boehme and Katz
Media Group Dimensions VP/Director of Re-
search Lisa Chiljean for allowing us to share their
extensive research with you. Hopefully, you'll
find it valuable as both a snapshot of how Coun-
try is faring on a national basis and as a tool to
geta sense of how your station is performing as
compared to the national Country format aver-
ages.

e p
NEW & ACTIVE

DIAMOND RIO God Only Cries (Arista/
Total Points: 506, Total Stations: 32, Adds: 3

SCOTTY EMERICK What's Up With That (Show Dog Nashville)
Total Points: 474, Total Stations: 29, Adds: 1

RAY SCOTT Gone Either Way (Warner Bros./
Total Points: 467, Total Stations: 26, Adds: 1

EMERSON DRIVE A Good Man (Midas/
Total Points: 418, Total Stations: 27, Adds: 2

RONNIE MILSAP Local Girls (RCA/RLG)
Total Points: 417, Total Stations: 20, Adds: 2

CAROLINA RAIN Get Outta My Way (Equity/
Total Points: 245, Total Stations: 24, Adds: 3

LOST TRAILERS Call Me Crazy (BN4/
Total Points: 207, Total Stations: 21, Adds: 5

MIRANDA LAMBERT New Strings [Epic/
Total Points: 191, Total Stations: 27, Adds: 20

RYAN SHUPE & THE RUBBERBAND Banjo Boy (Capitol)
Total Points: 176, Total Stations: 13, Adds: 3

JULIE ROBERTS Men & Mascara (Mercury)
Total Points: 162, Total Stations: 15, Adds: 3

\_ J
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The Three Fuaces 0f AC

It's time for a makeover

By Liz Janik

A dult Contemporary radio needs a makeover. Twenty-five
L7 years ago AC radio was created for women 25-44. Today
those women are all over 50. It’s time for AC radio to let go of
the artists the format was built on a quarter of a century ago.
Today’s 35-year-old woman could care less about the Fleetwood
Macs, Elton Johns and Rod Stewarts she is subjected to as spice
among the Lifehouse, James Blunt and Goo Goo Dolls tracks.

In larger markets competition has
forced AC to fragment at dizzying speed.
The winner of these competitive AC bat-
tles is always the station that clearly de-
livers the mood service it promises with
age-appropriate music and formatics.

Two things have repeatedly stood out
in research lately. First, there is a heavy de-
mand for radio stations that offer a calm
and relaxing mood service.

In some markets more than 35% of all
respondents (men and women aged 15-
65) indicated that they wanted a new sta-
tion to offer a “calm and relaxing” mood
service. This is true
even in markets where
there are successful
mainstream AC sta-
tions.

When doing re-
search, it’s essential
to ask about listen-
ers’ mood-service
needs. This can often
provide a missing
piece of the puzzle.

Secondly, neither Soft AC nor Hot AC
stations are playing the mix of music that
their targeted women prefer. AC stations
that rely exclusively on industry charts to
define their musical universe, and there-
by their sound, are out of touch with the
wide variety of music styles that most
women prefer.

As years pass, radio has to continually
adapt the way in which it serves the dif-
ferent needs of women listeners.

No Overall Feel

Recently, I was asked to determine why
one major-market mainstream AC was
facing sagging numbers. The monitor re-
vealed a perplexing hodgepodge of AC
stylings mashed together without creat-
ing any overall feel or mood.

The station had three different clumps
of music inventory: ‘60s and ‘70s oldies,
including edgy rock and cheeze pop; clas-
sic AC artists from the ‘80s (Elton John,
Rod Stewart, Michael Bolton); and hits
from today’s rock-oriented Hot AC charts.

While all the songs might have looked
good on paper (after all, they were some-
body’s favorites at one time or another),
they didn’t create any one satisfying mood.

As | listened, I tried to imagine which
AC listener would possibly like it. It was
too old for younger listeners and too cur-
rent for older listeners. At times it was too
soft and sappy for young-minded 40-
somethings and too edgy, unmelodic and
unfamiliar to be a calm and relaxing sta-
tion for anyone.
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Misguided attempts to take stations
younger have resulted in the loss of the
mood service that listeners counted on.
And just tying together the different vari-
ations of the format is not the answer.
Fresh thinking is needed.

Mood Service

Listeners choose stations based on their
mood at that moment. They might have
several moods that they alternate be-
tween. This is true for both women and
men.

Typically, moods include:

¢ “Pick me up and make me feel good™:
all CHR formats, Hot AC, adult Top 40,
Dance, Christian

¢ “Calm and relaxing”: Soft AC, Smooth
Jazz, Classical

¢ “Favorite familiar songs”: Classic
Rock, Oldies, Classic Hits, gold-based AC

¢ “Hearing the newest music”: all CHR
formats, Active Rock, Alternative, college
radio, the Internet

¢ “Talk and information”: News/Talk,
News, Sports Talk

The three moods of today’s AC listener
can be defined as:

¢ “Pick me up and make me feel good”
(Hot AC)

¢ “Calm and relaxing, but not sleepy”
(Soft AC)

¢ “Favorite familiar songs” (gold-based
AQ)

The Changing Face Of AC

AC has been a dominant force in ratings
since the early ‘80s. As its original listen-
ers have aged, new audiences have grown
up behind them. Adapting to this inevi-
table aging process has led to the ongo-
ing fragmentation of the AC format.
Here’s a brief review of the format’s evo-
lution.

1970s — Middle of the Road: M.O.R,,
Easy Listening and Big Band formats were
the softer music stations of the day. These
early fans of softer music radio are now
70+, their children are 50+, and their
grandchildren are your target demo.

1980s — Adult Contemporary: The
new AC format targeted younger wom-
en, aged 25-45, by using softer new pop
songs and recent gold. Core artists for the
format then included Billy Joel, Hall &
Oates, Elton John, Carole King and Rod
Stewart. The 35-year-old woman of that
day is 60 years old today.

1990s — Hot AC: Hot AC had a clearly
defined focus on women aged 25-40. By
the early ‘90s younger women were dis-
satisfied with both AC and CHR radio.
They were dissatisfied with the soft and

RR AC/HOT AC

sappy mood service from overplayed art-
ists of the previous generation. CHR,
which usually provided their hot new
music and upbeat mood, had gone over-
board in the early ‘90s, succumbing to the
teen-driven demand for hip-hop and rap.

One of the early pioneers of Hot AC
was Guy Zapoleon. He introduced the
format on KHMX/Houston in 1991 with
the slogan “More Music, More Variety, A
Better Mix.” KHMX offered women aged
25-40 a wider variety of the newer music
that they preferred and the “pick me up”
mood service without the juvenile CHR
presentation. Core artists included U2,
R.E.M. and Madonna.

Those women are aged 40-55 today, and
they still don’t want to hear Rod Stewart,
Elton John or Billy Joel.

Smooth Jazz: Stepping away from the
typical pop inventory, Smooth Jazz of-
fered a calm and relaxing music service
based on the overall feel of the station. Its
strength in the coveted 25-54 demo con-
tinues today.

Modern AC: This format effectively tar-
geted younger women (18-34). It used a
higher ratio of currents, along with ‘80s
modern rock as its gold. It overlapped
Pop Alternative.

Today’s Big Three

Today there are three basic opportuni-
ties for the AC format: Hot AC, Soft AC
and gold-based AC. Each of these formats
offers a different mood service. Each re-
quires different approaches to music and
programming formatics.

Soft AC: From coast to coast, listeners
are hungry for calm and relaxing radio
formats. A melodic, sultry-sounding sta-
tion can be a significant player in win-
ning 24-54-year-olds who are looking for
a softer mood service without the sappy
pop.

Soft AC can be shaped to appeal to dif-

Originally, Hot AC
played a variety of
musical styles, but
in recent years it
has become self-
limiting by focusing

mostly on songs
from the Hot AC

charts.

ferent age ranges. Typically, it is posi-
tioned 25-54 and focused 35-44. There is
also an opportunity to design it to appeal
to the older mainstream AC audiences.
There would need to be a successful sales
strategy to support this programming.

On the horizon there is the potential for
a much hipper softer mood format, Pro-
gressive AC. 1t would offer a hybrid of the
right pop (Dido, Sting, Alicia Keyes, No-
rah Jones, Neko Case) mixed with some
of the tasty new chill offerings (Thievery
Corporation, Massive Attack, Tricky,
Moby).

www americanradiohistorvy com

Misguided attempts
to take AC stations
younger have
resulted in the loss
of the mood service
that listeners
counted on.

Hot AC: There’s currently a gap be-
tween what Hot AC stations play and
what women 25-40 want. Hot AC has be-
come a “Rock for chicks” format. Origi-
nally, it played a variety of musical styles,
but in recent years Hot AC has become
self-limiting by focusing mostly on songs
from the Hot AC charts.

The strength of this format was built on
managing recurrents properly and
through using a wide variety of music
styles (pop, pop rock, dance and R&B).
This love of a wide variety of music styles
is predominant with women. For women,
singing and dancing along to music cre-
ates that “pick me up and make me feel
good” mood.

You might have to look further afield
to find the right songs today. Start listen-
ing to music from all sources, not just
from one chart. Really listen to the music.
Listen with women. Which songs create
a sing-along and rhythmic bond with
them?

Gold-based AC: As the name indi-
cates, this format thrives on playing the
highest ratio of gold songs with very lit-
tle material from the ‘90s and today. Built
on familiarity, this format is a brighter
and more upbeat mood service than Soft
AC.

Listeners’ ability to absorb new music
drops dramatically with age. At age 40
they want 80% of the music to be famil-
iar. By 50, most passive music listeners
have a hard time catching on to the new-
est pop songs of the day. It can take two
to three years for new songs to become
familiar to them.

News & Information

Typically, the No. 1 reason women tune
in to radio is to get news and information.
Do not dumb down the news and infor-
mation content at any AC format.

Make sure the news is timely and com-
plete enough to be useful to women who
are coping with extraordinarily hectic
family schedules. Avoid manipulative
teasing with important information, such
as, “Here are the headlines. Stay tuned for
half an hour to get the details.”

The AC format can’t be all things to
all women. Identify your strategic op-
portunity in terms of target demo and
make sure the mood and the music of
your station match what those women
want.

Liz Janik is President of Media Mix, spe-
cializing in radio research and programming,
and is currently PD of The Iceberg (Channel
95) for Sirius Satellite Radio. Contact her at
905-454-3865 or liz@lizjanik.com.
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WU e me v Bk e VOGO MEDIABASE
2 1 JAMES BLUNT You're Beautiful (Custard/Atlantic) 2058 -73 175589 26 103/0 .
3 9 DANIEL POWTER Bad Day (Warner Bros.) 1979 +17 159460 13 9911 MOSTADDED
1 3 LIFEHOUSE You And Me (Geffen) 1943 -279 148123 37 95/0 ARTIST TITLE LABEL(S) ADDS
4 4  KELLY CLARKSON Because Of You (RCA/RMG) 1858 -82 168076 20 92/0 NATASHA BEDINGFIELD Unwritten (Epic/ 15
5 @ MICHAEL BUBLE Save The Last Nance For Me (743/Reprise) 1662  +146 118673 12 92j0 | NICOL SPONBERG Crazy InLove (Curt/ 9
6 @  KEITHURBAN Making Memories Of Us (CapitoEMC) 1455 .84 83643 13 g5t | MOKLACHEY What's Left Of Me UeiZomba Label Group) 8
7 @ ANNANALICK Breathe (2 AM) (Columbia) 1200 +35 81185 47 g7 | CAE UNDERWODD Some Hearts Mrsta ;
FAITH HILL WIT. MCGRAW Like We Never... (Warner Bros./Curh) 4
9 ©  LEANN RIMES Probably Wouldn't Be This Way (Curby 1123 +148 41122 12 8212 BON JOVI Who Says You Can't Go Home (Istand/iDuM6) 4
10 9  _SANTANA f/MICHELLE BRANCH I'm Feeling You /Arista/RMG) 927 -3 54069 27 64/1 ROB THOMAS Ever The Same (At/antic/ 3
8 10 MARIAH CAREY We Belong Together (Island/i0JMG) 812 21 64593 44  86/0 CHRIS RICE When Did You Fall (In Love With Me) (Colimbia/N0) 3
11 @ FAITHHILL WTIM MCGRAW Like We Never Loved At Al (Warner Bros/Curt) 786 +68 784172 11 724 | HOOTIE.. Get Out Of iy Mind (Sneaky Long/Vanguard) 3
16 @  NATASHABEDINGFIELD Unwritten (pic/ M7 +212  aag00 6 o5 | CATOYALONDON State Of My Heart (PeakConcord 3
12 ® ROBTHOMAS Ever The Same /Atlantic) 708 +6 66897 11 5713 The AC add threshald is applied to monitored stations not allowed to report
13 14 EAGLES NoMore Cloudy Days (ERC) B57 14 40388 33 TR | e s wesk e el o Samt hroueh
15 @ CARRIE UNDERWOOD Some Hearts (Arista/ 539 +13 42239 9 61/5 Saturday. Adds from alf other programmers are still accepted atany play level.
18 @ SHERYL CROW & STING Always On Your Side (A&M/Interscape/ 494 +87 37201 6 417)2
17 0 CHRIS RICE When Did You Fali {in Love With Me) (Columbia/INO) 487 +13 22637 8 55/3
19 18 GOO GOO DOLLS Better Days (Warner Bros.) 309 1 16947 13 2n
2 @ NICKELBACK Photograph (Roadrunner/i0JMG) 293 +36 23503 10 181
24 @ CHICAGO Feel (Rhino/Warner Bros.) 256 +57 1718 4 32/0 M os T
26 €  HOOTIE & THE BLOWFISH Get Out Of My Mind (Sneaky Long/Vanguar) 228 +42 5651 4 3413 INCREASED PLAYS
23 @ TRAIN Cab (Columbia) 212 +12 8658 6 2812 TF?LTA‘VL
22 23 GREEN DAY Wake Me Up When September Ends (Reprise/ 181 -24 14046 18 18/0 ARTIST TITLE LABEL(S) INCREASE
%5 24 SHERYLCROW GoodIs Good (A&M/nterscape) m 22 8419 20 200 | VATASHABEDINGFIELD Unwritten [pic/ AL
27 @  DIANDIAZ Colour Everywhere (Strip City) 155 +3 284 6 g9;p | EANNRIMES Probably Woudh' Bo This Way (Curd) - +143
MICHAEL BUBLE Save The Last Dance For Me (/43/Reprise)  +146
29 @ BON JOVI Who Says You Can't Go Home (/sland//0JMG/ 136 +28 18431 4 13/4 S. CROW & STING Always On Your Side (A&M/nterscope) ~ +81
28 27  BARRY MANILOW Unchained Melody (Arista/ a9 -52 3733 10 20/0 KEITH URBAN Making Memories Of Us (Capitol EMC) +84
@  NICK LACHEY What's Left Of Me (Jive/Zomba Label Group) 88 +23 2533 1 238 F. HILL WIT. MCGRAW Like We Never... (Warner Bros /Curt)  +68
@ CARRIE UNDERWOOD Jesus, Take The Wheel (Arista) 7 +6 5414 1 30 CHICAGO Feel {Rhiro/Wamer 3"’3-2 .
— € GREEN DAY Boulevard Of Broken Dreams (Reprise/ 68 +1 7473 4 80 ::JC:TL.ESPg:s[f:%fc;;yn:l:'n;"(“;”;’/’(’yb/w”g — ::g
105 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 4/2- | NICKELBACK Photograph (Roadrunner/iDJMG) +36
4/8. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first.
Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Songs below No. 5 are moved to recurrent after 50 weeks on the chart. Most Added is the total number
of new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays
lists the songs with the greatest week-to-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart
on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records.
ARTIST TITLE LABEL(S) ;glc; NEW& ACTIVE
MOST UNCLE KRACKER f/DOBIE GRAY Drift Away (Lavs/ 715 | NICOL SPONBERG Crazy In Love (Curb/
PLAYED RECURRENTS MAROON 5 St Wil B Lovd (0ctone /M) 710 I:%':iszbJv‘;*na'/j/;gl“’ns- 18, Adds: 9
TOTAL TIM MCGRAW Live Like You Were Dying (Curt) 690 Total Plays: 47, Total Stations: 11, Adds: 2
ARTIST TTLE LABFL(S) PLAYS MICHAEL MCDONALD Ain't No Mountain High Enough (Matown/ 684 CHANTAL... Feels Like Love (Ninemuse Entertainment)
ROB THOMAS Lonely No More (Atiantic/ 1196 | SHERYL CROW The First Cut Is The Deepest (A&Mlnterscope) grg | Total Plays: 40, Total Stations: 10, Adds: 1 o
LOS LONELY BCYS Heaven (0r Music/Epic/ 1027 KEITH URBAN You'll Think Of Me (Capito/EMC) 646 Songs ranked by total plays
KELLY CLARKSON Breakaway (RCA/AMG) 868 MATCHBOX TWENTY Unwell (Atlantic) 629 Station playlists for all R&R reporters are available
MICHAEL BUBLE Home (/43/Reprise) 794 COUNTING CROWS Big Yellow Taxi (Geffen/interscope) 622 on the web at www.radioandrecords.com.

o
- AC satellite, CD, and hard drive
formats
- Chartbreakers Weekly Hits CDs
- AC Prep
- AC Imaging

Mﬁ?ic MOEE RTINS 800.609.5663
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¢ RateTheMusic G

BY MEBIABASE

America’s Best Testing AC Songs 12 +
For The Week Ending 4/7/06

w w w
Artist Title (Label) TW LW Famil. Burn 25-54 25-34 35-54
OANIEL POWTER Bad Day (Wamer Bros.) 405 405 95% 22% 408 403 4.09
FAITH HILL WIT. MCGRAW Like We... (Warner Bros./Curb) 380 385 81% 22% 379 387 3718
LIFEHOUSE You And Me (Geffen/) 313 376 96% 3% 375 342 383
KELLY CLARKSGN Because Of You (RCA/RMG) 3N 377 98% 42% 367 368 367
ROB THOMAS Ever The Same (Atlantic) 37 384 83% 18% 378 385 376
EAGLES No More Cloudy Days (ERC) 368 367 90% 27% 358 345 360
KEITH URBAN Making Memories Of Us [CapitofEMC) 368 378 86% 21% 376 366 3.79
LEANN RIMES Probably Wouldn't Be This Way (Cury) 366 368 80% 19% 366 378 364
M. BUBLE Save The Last Oance For Me (743/Reprise) 363 3.68 92% 29% 362 354 364
GOO GOO OOLLS Better Days (Warner Bros.) 363 384 76% 19% 368 336 374
NATASHA BEDINGFIELO Unwritten (Epic/ 354 350 71% 19% 355 388 347
CARRIE UNDERWOOO Some Hearts (Arista) 352 358 79% 22% 348 324 353
SANTANA fiM. BRANCH I'm Feeling You (Arista/AMG) 361 352 94% 34% 341 317 346
SHERYL CROW... Always On Your Side (A&Myinterscope) 3.46 353 62% 14% 347 354 345
ANNA NALICK Breathe (2 AM) (Columbia) 345 345 95% 43% 335 340 333
OH.T. Listen To Your Heart (Robbins) 343 342 98% 46% 327 330 327
CHRIS RICE When Did You Fall... (Columbia/iINO) 342 346 42% 0% 341 369 3.35
JOROAN KNIGHT Where Is... (Trans Continental) 333 345 56% 15% 340 322 345
JAMES BLUNT You're Beautiful (Custard/Atiantic/ 329 341 98% 48% 325 355 3.7
MARIAH CAREY We Belong Together (Is/and//0JMG) 281 285 94% 54% 280 280 2.80

Total sample size is 291 respondents. Total average favorabilfly estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very
much). Tolal familiarity represents the percentage of respondents who recognized the song. Tolal burn represents the number of
respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is based
on persons 12+. Persons are screened via the Intemet. Once passed, they can take the music test based on the format/music preference.
RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the
Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by
balling 818-377-5300. RateTheMusic.com dala is provided by Mediabase Research, a division of Premiere Radio Networks.

~
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MEDIABASE

VERRT sTaTIONS
322 140
10 160
“
10 150
3150
1150
3 1
15 150
22 1600
21 120
9 13
5150
22 150
28 120
7
5 101
12 90
18 120
7 9
1% 90
18 60
1 6i1
3 3
15 0/0
2w
2 o
1 0/0
1 510
2o
3 510

\15 are moved to recurrent after 20 weeks on the chart. © 2006 Radio & Records. * Indicates Cancon.

LA ACTOP 30
VLI}ESEI( V;E'ESK ARTIST TITLE LABEL(S) ;ﬂ% PLIW—S
1 1 JAMES BLUNT You're Beautiful (Custard/Atlantic) 443 27
3 o M. BUBLE Save The Last Dance For Me (Warner Bros.) 425 +2
2 3 KELLY CLARKSON Because Of You (RCA/RMG) 402 21
5 4 o TOMISWICK A Night Like This (Warner Music Canads) 324 -2
4 5 LIFEHOUSE You And Me (Geffen) N -60
7 @ COLIN JAMES into The Mystic MapleMusicluMe) 313 +9
6 7 o DANIEL POWTER Bad Day (Warner Bros.) 299 -13
8 8 ot PHILOSOPHER... Castles... (Sony BMG Music Canadla) 286 -5
10 9 ¥ GINGVANNELLI It's Only Love (Universal Music Canada) 273 1
9 10 SANTANA fiM. BRANCH I'm Feeling You /Sony BMG) 269 11
14 @  ROBTHOMAS Ever The Same (Atiantic/ 260 +19
n 124 B. ADAMS Why Do You Have... (Universal) 259 -15
12 @* MELISSA O'NEIL Alive (Sony BMG Music Canada) 254 +3
13 144 BEDOUIN... When... (Stomp/Warner Music Canada) 221 -21
16 @ KEITH URBAN Making Memories Of Us (Capitol) 206 +10
17 @ SHERYLCROW.. Atways On Your Side (A&Minterscope) 190 +25
19 (D DANIELPOWTER Free Loop (Wamer Bros.) 134 +8
18 18 JON SECADA Window To My Heart (Big 3/ 128 8
20 4B)  600GO0DOLLS Better Days (Wamer Bros.) 101 +2
21 C.LAUPER f/S. MCLACHLAN Time After Time /Epic/) 95 0
22 MELISSA ETHERIDGE | Run For Life /sland/IDJMG) 87 +8
LEANN RIMES Probably... (Asylum/Curb) 85 +39
23 @* ALI SLAIGHT Kiss... (Universal Music Canada/ 80 +2
29 @* RICHARD DESJARDINS... TuMaimes-Tu (Musicor) 79 +17
26 % JACK JOHNSON Upside... (Brushfire/Universal Republic)71 +4
28 iy WILFRED LEBOUTHILLIER Avec Toi (Musicor) 67 +5
@ MARIE-ELAINE THIBERT Quand Les... (Musicor/ 63 +63
@ CARRIE UNDERWOOD Some Hearts (Arista) 62 +15
= @* NATASHA ST. PIER Un Ange Frappe A Ma Porte Vover) 60 +14
30 30  FAITH RILLWIT.MCGRAW Like We... (Wamer Bras/Curt) 58 -3
24 Canadian AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks.
Songs ranked by total plays for the airplay week of 4/2-4/8. Bullets appear on songs gaining plays or remaining flat from
previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs betow No.

WYJB/Albany, NY*
PO: Kevin Caliahan
MD: Chad 0' Hara

NICK LACHEY

KMGNAIbmluerque. NM*
OM: Eddie Haskel
: Kns Abrams

No Adds

WLEV/Allentown, PA*
OM: Sheiy Ezson

PD: Dave Russeil

No Adds

KYMG/Am:homge AK
marr T

WFPGIManuc City, NJ*

MD Manam

ua
1 NATASHA BEDINGRELD

WBBOQ/Augusta, GA*
UM M Kramer

ee Reynolds
!3 NMASHA BEDINGFIELD

KKMJ/Austin, TX*

PD; Alex 0'Neal

APD: Stephen Michasl Kert

MO: Tern McCormick
LATDYA LONDON
600 GOO DOLLS

BARR'
SHER‘(L CROW s STNG
RIN 1

KKMY/Beaumom ™
M: Joey Armstrong

PD Don Rivers
KNICOL SPONBERG

WMJY/Biloxi, MS*
OM/PD. Watler Brown
No Adds

WMXW/Binghamton, NY
OM: Jim Free
PD: Boh Taytor

6 DANIEL POWTER

%YCSFlBlrmmgham AL*
AP(]/MI? Valerie Vining
No Adds

KXLT/Bmse 10*

K BON JOVI WAENNIFER NETTLES

REPORTERS

WMJX/Boston, MA*
OM/PD: Don Kelley

*| APD: Candy 0'Temy

MD: Mark [ aurence
No Adds

WEBE/Bridgeport, CT*
OM/PD: Curt Hansen

MO: Oanny Lyons

No Adds

WHBC/Canlon OH*

Ilﬂ
?Kgm W/JENMIFER NETTLES
NICK LACHEY

WSUY/Chareston, SC*
OMPD: Mike Edwards

APDMD: John Cuincy

No Adds

WVAF/Charleston, WV
PD: Rick Johnson
No Adds

WDEF/Chananooga ™
OM/PD: Danny Howard
APO: Patii Sanders
MO: Ratin Danels
BARRY MANILOW

WLIT/Chicago, IL*
BMPD: Damn naws
APDMD: Eric Ri
9 BON.JOVI W/JENNIFER NETTLES

%RRM/Cmcmnatl OH*
APD: Ted Morro
CHRIS RICE

WDOK/Cleveland, OH*
PD: Scatt Milter

MD- Ted Kowatski
NICK LACHEY

KKLI/Colorado Springs, CO*
PD: Chris Picketl

MD: Xyie Matthews
No Adds

WICB/Columbia, SC*
OM/PD: Brent Johnson

APD: Jenmter Jensen

No Adds

WSNY/Cqumbus OH*

er Man Bmwman

KKBA/Corpus Christi, TX*
OMPO: Ed Ocanas
No Adds

KViL/Dallas, TX*

OM: Kurt Johnson

PD: Nika Nite
D:Jq[t:rmmll

20 NATASRA BEDINGFELD

WLOT/Dayton, OH*
M.lnﬂmon L

PO: Sandy Collins
APD/MO: Brian Michasls
No Adds

KOSI/Denver co*
um sma ua.mmm

WMGC/Detroit, Mi*
OM: Jim Harper
PD: Lori Bennett
MD: Jon Ray
3 NATASHA BEDINGFIELD

WNIC/Deirml MI*
PD: Don Gossefin
APD/MD Thema Lucas

WOOF/Dothan, AL
POMD: Leigh Simpsan
No Adds.

KTSM/E| Paso, TX*
PDMD Bull Tole
APD: Sam Casstano

NICOL SPONBERG

WXKC/Erie, PA
PO: Ron Aren
3 NCoL SPONBERG

WIKY Evansvilte, IN

POMD. Mark Baker
CHANTAL CHAMANDY

KEZNFayenewIIe AR

PO: Jim Harvilt
MO: Rich Higdon
No Adds

WCRZ/Flint, MI*
OMPD: Jay szck
APOMD: Meintyre

1 NATASHA BEDINGFIELD
1 CHRIS RICE

Stations and their adds listed alphabetically by market

WOLT/FIorence AL
OMPD: Cha

14 KELLY CLARKSON
14 KT TUNSTALL

WDARIFIorence SC
IM: Randy “Mudflap™ Wilcox

PD Wil Nichals

MD: Evans Byrd

No Adds

WAFY/FrederIck MD
APOMD Mm Richards

KSOF/Fresno CA*

KTRR/FL. Collins, CO*
OM/PD: Mank Caitaghan
No Adds

WLHT/Grand Rapids, MI*
OMAPD: Bl Bailey
M Kim Carson

NICK LACHEY

WO00D/Grand Rapids, MI*
OM: Doug Mortgomery
PD/MD John Patnck
1 NATASHA BEDINGFIELD
MADONNA

WMAG/Greenshoro. NC*
DM Tim Satterfield

: Scott Keith
No Ad

WMGV/Greenville, NC*
PD: Colleen Jackson
1 NATASHA BEDINGFIELD

WMYI/Greenville, SC*
OM: Steve Geofferies

PO/MD: Greg McKinney

No Adds

W§PNGreeanIe SC*

NATASHA BEDINGFIFLD

wncnluanmm cre
‘Adlan Camp
MD Joﬂhm
BENNY MARDONES

KRTRMHonolulu, HI*
OMPO: Wayne Maria
No Adds

KSSKMHonolulu, HI*
PDMO: Panl Wilson

: Adam Carr
5 NAUSHA BEDINGFIELD

KUMU/MHonolulu, HI*
OMAPD: Ed Kanoi
MD: Lse Kirk

JADE

NICOL SPONBERG

WAHR/HumszIe AL*
API!MD Jlﬂil Linn

WHSM'Iuntsvnlle AL*
i e v
No Adds

WJKK/Jankxon MS*

NICOLNm“B(RG

WTFM/Johnson City*
HOOTIE & THE BLOWFISH
CARRIE UNDERWOOD

WOLR/Kalamazoo, M
OM: Ken Lanphm

PDMD: Brian Wertz

No Adds

KCKC/Kansas City, MO*
Dave Johnson
Nosits

KUDL/Kansas City, MO*
OM/PD: Thom McGunty
HOOTIE & THE BLOWTISH

WJXB/Knuxvllle ™"
PD: Jett Jarmi
Nccm SPONBERG

ANDHEA BOCE[LI

KTDY/Lafayette, LA*
PD-C.J. Clements

APD. Debbre Ray

MD: Sleve Wiley

No Adds

WFMK/Lansing, MI*
OM: Ray Marshall
PA: Chris Reynotds

LATOYA LONDON

KSNEAas Vegas, NV*
PD: Tom Chase

MO: John Bamy
1 NATASHA BEDINGFIELD
1 Sﬁg(H HiLL W/TIM MCGRAW

Kl.MY/Lu}coln NE
PDIMD Somyhlsnnm

KOST/Los Angeles, CA
P CARRIE UNUERWUUD

WMGN/Madlson wi*
nu A-Ovzum

KVLYMcAllen, TX*
PD: Alex Buran
No Adds

WLRQIMeroume FL*
Holiday

Pl) m:rmu Lowe
MD: Mindy Leavy
DIAN DIAZ

WRVRMemphis, TN*
Qe e
'r%'nf & THE BLOWFISH

WMGQ/Middlesex, NJ*
PD, Tim Tefft

WMXC/Mobile, AL*
OM: Steve Powers
PD. Dan Mason

MD: Mary Boolh
No Adds

KJSN/Modesto, CA*
PD/MD: Gary Michaels
1" FAITH HILL W/TIM MOGRAW

WOBM/Monmouth, NJ*
PO- Steve Ardolina
MO: Brian Moore
1 FAITHHILL W/TIM MOGRAW
CARRIE UNDERWOOD
ROB THOMAS

KWAV/Monterey, CA*
PD/MD: Bernie Moody
LATOYA LONDON

WWLWIMorgamown, wv
OMAD: Chad Penry
? BENNV MARDONES

WALK/Nassau, NY*
PO/MD: Rob Miller
No Adds

WK.IY/Nassau NY*
PO. Bill Edwat

#0: Jodi Vzle

No Adds

WLMGMew Orleans, LA*
mm Stave Suter

WLTW/New York, NY*
PO: Jim Ryan

MD: Morgan Pree

No Adds.

WHUD/Newbumh, NY*
: Steven Petrone

PONBERG
BON JOVI W/JENNIFER NETTLES

WWDENorfolk, VA*
PD: Don London
No Adds

KMGL/Oklahoma City, OK*
POMD: Stove D'Brien

No

KLTQ/Omaha, NE*
OM: Mark Todd

PD. Billy Shears

No Adds

WMGF/Oﬂando FL*
OM: Chris Kampmeier
PI)MD Ken le

APD: Brenda M;
1 CARRIE UNDERW(X)I

KEZN/PaIm Springs, CA
OM: Ken Whit

PD. Rick Sha'

No Adds

%MEZ/Pensacoia, FL*
: John
1 NATASHA BEDINGFIELD

WSWT/Peoria, IL
OM/PD: Randy Rundle

8 KELLY CLARKSON

1 ROB THOMAS

1 NATASHA BEDINGFIELD

1 FAITHHILL W/TIM MCGRAW

KESZ/Phoenix, AZ*
PD: Kevin Gnsszll

APDMD:

1 NATASHA BED GHELD

WLTJ/Pittsburgh, PA*
POMD: Chuck Stevens
No Adds

WSHH/Pittsburgh, PA*
PD/MD Ron Anlill
0 LEANN RIMES
s SANTANA SMICHELLE BRANCH

WHOM/Poriland, ME
OM/PO: Tim Moore
No Adds

KKCW/Portland, OR*
OMPD: Tony Coles

APOMO: Alan Lawson
CARRIE UNDERWOOD

WWLI/vaulence RI*
UWPD

SHERVL CRM & STING

WRAUHaIelthJ NC*
mMcola
uo .Ilm I(elly

FAITH HILL W/TIM MCGRAW

KNEV/Reno, NV*
OM: Tom Jordan
No Adds

KRNO/Reno NV*
et

WTVRRichmond, VA*
DMPD: Bifl Calll
APD: Adam Stubbs
MD: Kai Simons
NICOL SPONBERG

WSLO/Roanoke, VA*

7 LEANN RIMES

WGFB/Rocklom L
MD: Doug Daniels
Nn Adds

KGBY/Sacramento, CA*
PO: Mike Berm
10 ASHLEE SIM
3 NATAS ssnmsnm)
1 NICKELBA

KYMX/Sacramento, CA*
PD:; 8ryan Jackson

APDMD: Jenniter Wood

No Adds

WGER/Saginaw, Mi*

OM. Dave Maurer

PD: Tommy Frank

APD: Michelle Langely
BOBICE

KSFI/SaIt Lake City, UT*

APD Bah Nslson
MD: Brian deGeus
No Adds

KQXT/San Antonio, TX*
POMD: Ed Scarborough
APD: Jim Conlee

NICK LACHEY

KBAY/San Jose, CA*

APBMD M h Ohli
6 NATASHA BEDINGHELD

KSBUSantz Barbara, CA
OMPD: keih

NoAMs

KRWM/Seattle, WA*
PD: Gary Nolan

MD: Lavra Dane

No Adds

KXKI/Shrevepon LA*

POMD: nie Haftman
RIN' 11ISA LOEB

WNSN/South Bend, IN
PD: Jim Roberts

KISC; *
OM: aﬁ#?«.".’a."."’ WA
PO/AMO: Dawn Marcel

No Adds

LY/Spokane, WA*
FDMD Bul Yylu

WMASISpnngﬁeld MA*
OW/PD: Pau! Cannon
APDMI! Rob Anthony

K
e
Nu 0: Dave Ro

KEZK/St. Louis, MO*
PO: Mark Eqwarts

APD: Bab Landon

Ko Adds

KJDY/Stockmn CA*

RNICOL SPONBERG
NATASHA BEDINGFIELD
BENNY MARDONES

WYYY/Syracuse, NY*
DM: Rich Lauber

PD: Kattry Rowe

APD/MD: Mame Mason

No Adds

WRVF/Toledo, OH*
OM: Bill Mighaels

PD: Tom Cook

No Adds

KBEZ/Tulsa, OK*
POMD; Km%ﬂannw

KOOI/ Tyler, TX
PD: Charfie 0'Douplas
MD: Rodd Wayne

No Adds

WEAT/W. Palm Beach, FL*
PO/MD: Rick Shockiay
No Adds

WASH/Washington, DC*
PD: Bill Hexs
NICK LACHEY

KRBB/Wichita, KS*

WMGS/Wilkes Barre, PA*
OM: Jim Dorman

PD: Stan Phillips
MD: Brian Hughes
No Adds

WJBR/{NiImin?:on, DE*
OM/PD: Michael Wai

MO: Catey Hill
No Adds

WSRS/Worcester, MA*
PDMO" Tom Holt

ROB THOMAS
CHANTAL CHAMANDY

WARM/York, PA*
PO: Dave Anthony
No Adds

POWERED[ 12

MEDIABASE

*Monitored Reporters
130 Total Reporters
105 Total Monitored
25 Total Indicator
Did Not Report,
Playlist Frozen (3):
KONA/Tri, WA

WKYE/Johnstown, PA
WZID/Manchester, NH

)
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= RR HOT AC TOP 40

April 14, 2006

W B e e se T
1 o DANIEL POWTER Bad Day (Warner Bros.) 154 +98 172203 27 7710
2 2 JAMES BLUNT You're Beautiful {Custard/Atlantic) 2653 -80 137407 29 79/0
3 3 ROB THOMAS Ever The Same (Atlantic/ 2558 31 128908 20 78/0
4 0 NATASHA BEDINGFIELD Unwritten (Fpic/ 2356 +182 134235 15 67/2
5 5  FRAY QOver My Head {Cable Car) (£pic/ 2015 -16 96347 22 701
7 e BON JOVI Who Says You Can’t Go Home (/sland//DJMG) 2010 +88 111077 12 mnn
9 @  KELLY CLARKSON Walk Away (RCA/RMG) 1983 +111 98445 13 64/2
6 8  NICKELBACK Photograph (Roadrunner/IDJMG) 1830 147 113757 32 80/0
8 9  STAIND Right Here (Fljp/Atlantic) 1800 17 95025 35 67/0
13 (O SHERYL CROW & STING Always On Your Side (A&M/Interscope/ 1488 +1 63756 9 6911
14 m KT TUNSTALL Black Horse & The Cherry Tree (Relentless/Virgin) 1481 +84 73973 12 70/4
10 12 LIFEHOUSE You And Me (Geffen) 1472 120 80653 60 79{0
1" 13 KELLY CLARKSON Because Of You (RCA/RMG) 1437 113 83094 27 21
12 14 GO0 GOO DOLLS Better Days (Warner Bros.) 1425 A 73412 26 7o
17 @ NICKELBACK Savin’ Me (Roadrunner/IDJMG) 1394 +105 54541 8 6713
16 @ coLDPLAY Talk (Capitol 1349 +55 66220 14 6211
15 17 TRAIN Cab (Columbia) 1170 -210 45143 19 64/0
18 @  JACK JOHNSON Upside Down (Brushfire/Universal Republic) 1140 +35 66668 12 522

20 @ JEWEL Again And Again (Atlantic) 889 +32 33797 7 b4/
19 20  ALL-AMERICAN REJECTS Dirty Little Secret (Doghouse/interscope) 790 -90 37446 15 40{0

21 @ 0.A.R. Love And Memories (Everfire/Lava) 788 +26 32344 14 40j2

22 @ HOOBASTANK If | Were You (Island//0JMG) 778 +26 24317 6 502

24 @ KEITH URBAN Making Memories Of Us (Capitol/FMC) 661 +67 35876 9 3712

27 @ TEDDY GEIGER For You | Will {Contidence) {Calumbia/Sony BMG) 622 +72 22194 9 44/9

23 25  CARRIE UNDERWOOD Some Hearts (Arista) 607 -79 19877 16 3710

25 @  SAVING JANE Girl Next Door (Universal Republic) 582 +1 171 13 3313

26 27  SANTANA fISTEVEN TYLER Just Feel Better (Arista/RMG) 521 53 21149 16 a4j0

29 @ FALL OUT BOY Dance, Dance (/sland/IDJMG) 486 0 17393 12 12/0

28 29 PINK Stupid Girls (LaFace/Zomba Label Group) 475 -53 13543 8 2911

33 @ RIHANNA SOS (Def Jam/IDJMG) 429 +60 17113 3 144

30 @ JOSH KELLEY Almost Honest (Hollywood) 415 +4 15680 10 26/0

35 €D  INXS Afterglow (Epic) 379 +33 11561 4 30/4

3 €  BETTER THANEZRA Juicy (Artemis) 77 +8 15515 6 20/4

39 @ B0 BICE The Real Thing (RCA/RMG) 359 +100 17848 2 224

2 35  LIVE TheRiver (Epic/ 338 -32 11010 10 250

34 36 PUSSYCAT DOLLS Stickwitu /A&M/interscope/ 335 -27 15378 15 16/0

37 @ SWITCHFOOT We Are One Tonight (Columbia) 328 +36 6004 3 221

36 38  BREAKING POINT All Messed Up (Wind-Up/ 296 -8 4875 5 21/0

38 €D  MISSYHIGGINS Scar (Reprise/ 265 +5 6861 4 23j0

40 MARY J. BLIGE Be Without You (Geffen/ 234 +39 11384 2 9/2

81 Hot AC repoters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Sengs ranked by total piays for the airplay week
of 4/2-4/8. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Sengs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-
week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH
number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2008, Arbitron Inc.).© 2006 Radio & Records.

POWERED[}§
MEDIABASE
MOST ADDED’
ARTISTTITLE LABEL(S) ADDS
GO0 GOO DOLLS Stay With You (Warner Bros.) 26
TEDOY GEIGER For You | Will (Confidence} (Columbia/Sony BMG) 9
NEEOTOBREATHE You Are Here fava/ 5
KT TUNSTALL Black Horse & The Cherry Tree (Relentless/Virgin) &
JEWEL Again And Again (Atlantic) 1
INXS Afterglow (£pic/ 4
BO BICE The Real Thing (RCA/RMG) 4
BETTER THAN EZRA Juicy (Artemis/ 4
RIHANNA SOS (Def Jam/iDJMG) 1
RED HOT CHIL PEPPERS Dani California (Warner Bros.) 4

The Hot AC add threshold is applied to monitored stations not allowed to report
adds per their company policy: Songs that reach 10 plays per week in two
consecutive airplay weeks. Airplay week is defined as Sunday through
Saturday. Adds from all other programmers are still accepted at any play level.

MOST
INCREASED PLAYS

TOTAL

PLAY
ARTIST TITLE LABEL(S) INCREASE
NATASHA BEDINGFIELD Unwritten (Epic/ +182
GO0 GOO DOLLS Stay With You (Wamer Bros.) +1M
KELLY CLARKSON Walk Away (RCA/RMG) +N
NICKELBACK Savin' Me {Roadrunner/iDJMG) +105
BO BICE The Real Thing (RCA/RMG) +100
DANIEL POWTER Bad Day /Warner Bros.) +98

BON JOVI Who Says You Can't Go Home (/s/and//DJMG) +88
KT TUNSTALL Black Horse & The Cherry Tree (Relentless/Virgin) +84
TEDDY GEIGER For You | Will {Confidence) (Columbia/Sony BMG/ +12
MAT KEARNEY Nothing Left To Lose Aware/Columbia) +89

NEW & ACTIVE

NICK LACHEY What's Left Of Me (Jive/Zomba Label Group)
Total Plays: 197, Total Stations: 13, Adds: 1

GO0 GOO DOLLS Stay With You (Warner Bros.)

Total Plays: 171, Total Stations: 26, Adds: 26

JAMES BLUNT High (Custard/Atiantic)

Total Plays: 140, Total Stations: 11, Adds: 2

DIRTIE BLONDE Walk Over Me (ive/Zomba Label Group)
Total Plays: 131, Total Stations: 15, Adds: 1

MAT KEARNEY Nothing Left To Lose (Aware/Columbia)
Total Plays: 85, Total Stations: 11, Adds: 2

FEFE DOBSON This Is My Life (island//0JMG)

Total Plays: 70, Total Stations: 9, Adds: 2

Sangs ranked by total plays

Station playlists for all R&R reporters are available
on the web at www.radioandrecords.com.
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represents the number of respondents who said they are tired of hearing the song. Songs must have 40% familiarity to
appear on survey. Sample composition is based on persons 12+. Persons are screened via the Internet. Once passed, they
can lake the music test based on the format/music preference. RateTheMusic.com results are not meant to replace callout
research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic is a registered
trademark of RateTheMusic.com. The RTM system, is available for local radio stations by calling 818-377-5300.

e : N R
( 2 America’s Best Testing Hot AC Songs 12 + R R FD\\‘!IIED
- W W W CANADA
Artist Title (Label) TW LW Famil. Burn 18-34 18-24 25-34
LAST THIS TOTAL +/= WEEKS ON TOTAL

DANIEL POWTER Bad Day (Warner Bros,) 413 411 96% 23% 398 428 388 WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS CHART  STATIONS
GOO GOO DOLLS Better Days (Warner Bros,) 404 400 92% 26% 395 420 388 1 0* NICKELBACK Savin' Me (RoadumerEMI Music Canads) 702 +18 13 16/0
ROB THOMAS Ever The Same /Atiantic/ 398 402 95% 21% 391 3714 397 2 2 PINK Stupid Girls LaFace/Zomba Label Group) 668 12 9 190
NICKELBACK Savin' Me (Roadrunner/iDJMG} 385 393 83% 12% 319 377 319 3 o KELLY CLARKSON Walk Away (Sony BMG) 644 +2 11 150
LIFEHOUSE You And Me (Geffen/ 391 394 98% 49% 391 406 386 6 4 MADONNA Sorry (Warner Bros.) 592 -2 1" 12/0
KELLY CLARKSON Walk Away (RCA/RMG) 391 370 95% 27% 389 394 387 5 5 BON JOVI Who Says You Can't Go Home (/siand//0JMG/586 -22 14 150
FRAY Dver My Head (Cable Car) /Epic/ 391 397 9% 13% 381 427 364 8 6 INXS Afterglow (Sony BMG) 563 +21 8 192
NICKELBACK Photagraph (Roadrunner/IDJMG} 388 377 9% S51% 3711 342 380 4 7 oy REX GOUDIE Run (Sony BMG Music Canada) 561 70 14 1500
NATASHA BEDINGFIELD Unwritten (Epic/ 381 378 92% 2% 371 350 3.78 7 8 ROB THOMAS Ever The Same (Atiantic) 522 .68 18 190
PINK Stupid Girls (LaFace/Zomba Label Group) 380 364 86% 17% 392 394 392 JAMES BLUNT Wisemen (Custard/Atiantic) 493 +59 5  16/0
0.A.R. Love And Memories (Frerfire/Lava) 380 383 74% 12% 367 400 356 STABILO Flawed Design (EM/ Music Canada) 475 +5 8 190
KELLY CLARKSON Because Of You /RCA/RMG) 377 361 9% 53% 379 353 387 TOM SWICK A Night Like This /Wamer Music Canads) 470 +1 10 16/0
BON JOVI Who Says You Can't Go Home /isiand/iDJMG/ 377 371 92% 24% 363 361 364 HEDLEY Trip Universal Music Canada) 469 .19 1 1310
ALL-AMERICAN... Dirty Little Secret (Doghouse/interscope/3.74 389 96% 37% 367 394 358 J. JOHNSON Upside Down Brustfiainiversal Republic) 455 +24 7 190
STAIND Right Here (Flig/Atlantic) 34 310 9% 3B% 361 32 3 NATASHA BEDINGFIELD Unwritten (Sony BMG/ 414 52 19 151
SAVING JANE Girl Next Door (Universal Republic/ 374 385 66% 15% 374 414 359 RIHANNA SOS (Def Jam/I0JME) 413 14 7 153
FALL QUT BOY Dance, Dance //sland/IDJMG) 369 - 8% 30% 368 390 359 COLDPLAY Talk (Capitol 413 .58 17 170
KEITH URBAN Making Memories Of Us (Capital/EMC) 369 357 74% 22% 353 362 3.50 KAYLE Oon't Hold Me Down Knotty Music) 397 +2 6 160
SANTANA f/STEVEN TYLER Just Feel Better /Ansta/PMG/ 368 350 88% 23% 361 374 357 SUITS XL Play (Universal Music Canads) 380 +67 3 m
JACK JOHNSON Upside Oown (Brushirelimiersalepubd) 368 370 74% 16% 363 372 360 PHILOSOPHER... Give... (Sony BMG Music Canads) 333 +28 3 1714
HOOBASTANK if | Were You /Iskand/IDJMG) 366 359 55% 10% 365 408 354 TRAIN Cab (Columbia) 307 .20 12 100
TEDDY GEIGER For You | Will... Columbia/Sony BMG) 361 389 56% 13% 371 383 365 FRAY Over My Head (Cable Car) (Epic/ 286 +33 3 80
CARRIE UNDERWOOD Some Hearts /Arista/ 355 339 83% 21% 325 312 329 SANTANA f/S. TYLER Just Feel Better (Sony BMG) 281 52 14 160
JAMES BLUNT You're Beautiful (Custarc/Atiantic) 354 359 99% 49% 360 348 363 MARY J. BLIGE Be Without You (Geffen/ 250 +16 2 910
Ui AT ) e AL G s TEDDY GEIGER For You | Wil Columbia/Sony BMG) 245 +& 2 11
COLDPLAY Talk {Capitol) . 352 351 80% 23% 344 340 345 KT TUNSTALL Black Horse .. fslentiess/Virgin 239 +8 1 90
KT TUNSTALL Black Horse... /ﬁelen{less/l’llym/ 347 357 7% 1% 353 368 349 SHERYLCROW & STING Atways... A&Minterscope) 225 +82 1 110
SHERYL cqnw,. Alw?ys On Yo.ur Side (A&Minterscope) 343 346 72% 19% 342 325 347 JEWEL Again And Again /Atiantic) 218 +28 1
JEWEL Again And Again /Atlantic) 339 323 58% 13% 342 353 338 LIVE The River (Sony BMG) 209 +10 3 120
Total sampie size is 335 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very OUR LADY... Angels... (Sony BMG Music Canada) 208 24 16 110
much, 5 = like very much). Tolal familiarity represents the percentage of respondents who recognized the song. Total burn ALL-AMERICAN... Dirty... (Doghouse/interscope) 201 .27 6 5/0

25 Canadian Hot AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio
Networks. Songs ranked by total plays for the airplay week of 4/2-4/8. Buliets appear on songs gaining plays or remaining
fiat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs
@ow No. 15 are moved to recurrent after 20 weeks on the chart. © 2006 Radio & Records. * Indicates Cancon. )

RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. J
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Dave Koz &

CAROL ARCHER

carcher@radioandrecords.com

Friends At Sea

A remarkable maiden voyage

azz Cruises recently launched

the Dave Koz & Friends at Sea

Smooth Jazz Cruise, a meticulously planned voyage that boast-

ed a stellar musical lineup and a sold-out manifest of eager fans.

The cruise, which featured a week of fes-
tivities with three ports of call along the
Pacific coast of Mexico — Cabo San Lucas, Maz-
atlan and Puerto Vallarta — and a cavalcade
of enticements aboard Holland America’s el-
egantly appointed M/S Oosterdamn, departed
San Diego routinely enough. All that was
missing was the host.

The day before the cruise set sail, saxophon-
ist, radio personality and record executive Dave
Koz’s mother, Audrey, passed away suddenly
following a brief illness — an event that had a
deeply emotional impact on the week to come.

Independent promoter Susan Levin says,
”At the lifeboat drill on our first morning,
Dave’s dear friend [KTWV (The Wave)/Los
Angeles’ Dave Koz in the Morming co-host] Pat
Prescott read a letter from Dave about the pass-
ing of his beloved mother. I will never forget
the collective gasps and sighs that rang out from
the 900 guests on my side of the ship.”

Fans continued to express their sympathy
and concern for Koz to the cruise hosts when
hejoined the cruise in Puerto Vallarta after his
mother’s funeral. Those approached includ-
ed Jazz Cruises President Michael Lazaroff,
KIFM/San Diego Asst. PD/MD Kelly Cole,
SJTV host Cameron Smith and KKSF/San
Francisco personality Ray White.

Onstage before the opening night's musi-
cal entertainment, Prescott said that she had
spoken to Koz earlier that day, and he said that
what he wanted most was for everyone to
enjoy themselves and have a wonderful time
during the cruise.

“Everyone rose to the occasion — artists,
crew and fans alike — to make this cruise fun,
uplifting and memorable,” Levin says.

FRIENDS AND FAMILY See here enjoying a visit ashore in Puerto Valiarta are (I-r) KKSH
San Francisco afternoon personality Ray White; his son, Harrison; and singer Patti Austin.

Groove Quotient

A love of smooth jazz and a spirit of fun and
fellowship united the passengers, who reveled
almost around the clock, and Chris Botti gen-
erously stepped in as a charming host in
Dave’s absence.

Imagine seeing Marc Antoine, Patti Austin,
David Benoit, Botti, Jonathan Butler, George
Duke, Jeff Golub, Jeffrey Osborne, Praful,
Wayman Tisdale, Kirk Whalum, Brian Simp-
son, Michael Lington, Steve Oliver and Javid
take solo turns and play in a kaleidoscopic
array of partnered and ensemble configura-
tions for seven days and nights.

Artists and fans connected in countless oth-
er ways — at meals, over drinks, in the spa,
power-walking on deck. Some of the popular
events were autograph parties, talent compe-
titions, wine-tasting with Antoine and Benoit’s
martini master class, as well as daily “Behind
the Music” sessions, where artists fielded fan
inquiries, particularly on subjects like religion,
spirituality and their personal lives.

DJ Mark Gorbulew took the helm of the
poolside entertainment, navigating atmo-
spheric reaches on the ship’s ninth deck and
mixing chill sounds while sophisticated trav-
elers drifted into dreamier realms, sipping
exotic cocktails and grooving to his vibey, elec-
tronica-tinged slow jams. Talk about blissed
out!

“Dave Koz & Friends at Sea was beyond a
cruise and beyond music; it was more like a
retreat,” Levin says. “The musical performanc-
es were inspired. [ was off the ground after the
all-star and gospel shows.

“].B. [Butler] and Way-T [Tisdale] played
ping-pong for two hours with each other and
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with fans one afternoon in addition to their
already scheduled basketball match-up. One
photo shows Wayman lifting Jonathan to
make a basket!

“Marc Antoine was up for coffee and sign-
ing autographs at 8am several mornings. Ren-
dezvous President Hyman Katz and Koz's
Aunt Lois led Audrey’s scheduled cooking
class. The secret of her famous chocolate chip
cookies: a generous splash of Frangelico ha-
zelnut liqueur.”

The Show Must Go On

One of the cruise’s most emotionally mov-
ing moments happened when the Oosterdam
was docked in Puerto Vallarta prior to the re-
turn trip to San Diego. Half the passengers sat
in the darkened theater for the first of two sets.
They heard the opening bars of the theme
from 2001: A Space Odyssey as a figure rose on
a hydraulic lift from beneath center stage,
dressed in a ship captain’s dress-white uni-
form, arms out, back to the audience. [t was
Koz! The audience erupted in a resounding,
heartfelt ovation.

The set that followed was simply amazing,
Austin and Koz performed a duet of Charlie
Chaplin’s poignant “Smile,” then Praful and
Antoine joined them for a rousing “Mas Que
Nada,” followed by Koz's cover of “Over the
Rainbow,” on which he was accompanied by
Benoit.

On and on this mind-bending set went,
unt<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>