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Chamillionaire Goes MIP ‘Ridin’

Chamillionaire f/Krayzie Bone’s “Ridin” (Universal
Motown) picks up Most Increased Plays at two different

MAY 19, 2006
The Future Is Now

Triple A radio has been an official format for 15 years
now and has a bright future as radio broadcasters

recast themselves as content providers, delivering their
brands to audiences via any available pipeline. In this
chart, “Ridin” grabs v year's Triple A

+434 plays and moves special we explore

up 8-6*. Chamillion- where the format

aire, who'’s been - has been, where

dubbed “The Mixtape it’s at now and
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formats this week. At Pop, the track gains an impres
swe +1,014 plays and vaults 21-14*. Qver on the Urban
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“BAD AS | WANT T0”

The haunting new single by

MATT JENKINS

is on your desk now.
N\ Impacting your audience
. on June 3th.

Produced by Don Cook
Management: Vector Management Jake LaGrone
www.mattjenkinsmusic.com

wwy.universal-south.com © 2006 Universal Records South, LLC
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1S COUNTRY
RADIO AT NIGHT

The award winning

#
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show is heard by more than
3 million listeners on more than

180 afhliate stations nationwide.

In 2005, Lia was named
National Broadcast
Personality of the Year by the
Country Music Association
(CMA). She is also a
three-time recipient of the

esteemed AWRT Gracie Allen

Award®, presented by American ‘) MOI}day fo Saturday
| Seven to Midnight

=2 800. 426.9082

Women in Radio and Television.
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CREATIVE LINERS

Great finers are indelible, often
imprinted in fisteners’ imaginations
for life. Smooth Jazz Editor Carol
Archer talks to three PDs about their
takes on promos, jingles, sweepers,
sounders and all the other eiements
that contribute to a great radio
station.

See Page 49
STORM WATCH

With the 2006 hurricane season
officially starting on June 1 and
running through Nov. 30, News/Talk/
Sports Editor Al Peterson checks in
with a number of programmers
whose stations frequently lie directly
in the paths of killer storms to find
out how they are preparing for the
months ahead.

See Page 8
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THE 2006 ACM WINNERS

The Academy of Country Music will present its Hat
awards during a May 23 ceremony in
Las Vegas. This week we salute the
broadcast winners, including Blair
Garner {pictured). You'll enjoy our
profiles of the four winning stations
and the four winning personalities.
Learn the secrets of their success,
starting on Page 34.

Summer radio promotions: Page 52
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R&R Convention 2006
will feature best-selling au-
thors Steven Levitt and
Stephen Dubner in a key-
note session on Thursday,
Sept. 21, from 9-10am at the
Hiiton Anatole Hotel in Dal-
las.

Freakonomics: A Rogue
Economist Explores the Hidden
Side of Everything has been on
the Wall Street Journal Busi-
ness Books Bestselling List
for more than 51 weeks and
the New York Tinies Best-
seller List for 50 weeks.

Freakonomics came out of
a profile that Dubner wrote
for the New York Times Mag-
azine about Levitt, a much-
heralded young scholar
who studies the riddles of
everyday life — from cheat-
ing and crime to sports and
child-rearing — and whose

ubner

conclusions regularly turn
conventional wisdom on its
head. The article and Levitt’s
ideas were such a hit that
Levitt and Dubner were of-
fered a book deal.

In addition, the Jacobs
Media Summit 11 will be
held in advance of the R&R
Convention and is set for
Sept. 19 from 1-5pm and
Sept. 20 from 10:15am-
12:30pm. The mission of the

CONVENTION See Page 7

Levitt

' Freakonomics Authors To |
Keynote R&R Convention

Jacobs Media Summit 11 set for Dallas meeting

T ——
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UMG Settles With Spitzer For $12 Mil.

By Kevin Carter and Keith Berman

R&R Staff Writers
newsroom@radioandrecords.com

As part of his ongoing investigation into what
he describes as “pervasive ‘pay-for-play’ prac-
tices,” New York State Attorney General Eliot
Spitzer reached a settlement with Universal Mu- |
sic Group under which UMG will pay $12 mil- |
lion. i
The label group, which owns the Island Def Jam
Music Group, Interscope/Geffen/A&M, Lost

SPITZER See Page 7

Spitzer

The Making 0f Whoopi Goldbery

Success in radio will make her the ‘Queen of All Media’

By Cyndee Maxwell

R&R VP/Editorial & Music Operations
crmaxwell@radioandrecords.com

Clear Channel Radio last week signed comedian
Whoopi Goldberg to host a new morning program
for AC radio with a stated mission of “welcoming
back women to morning drive radio.”

Wake Up With Whoopi is set to begin July 31,
and the New York-based program will air week-
day mornings from 5-9am. Described as a blend
of daily topics, comedy, listener call-ins, guests &
and locally programmed music, the program will
target women 25-54 and be syndicated through
Premiere Radio Networks.

See Page 44

A Positive Plan For HD Radio

Marrying HD Radio with powerful consumer brands

By Lary Rosin
Special to R&R

A quick look at the
surfeit of blogs com-
menting on radio re-
veals endless carping
about HD Radio.
There seems to be no
end of critics saying
that it will never
work for any num-
ber of reasons.

While I certainly
believe that HD Radio will
have to work as easily and as
well as AM and FM to gain
acceptance, I am distressed
by the lack of positive ideas
for creating content that will
compel consumers to put an
HD radio in their car, home
or office.

As multicast stations start
to roll out at a rapid clip,
some stations have done a

more than creditable
{ job of telling listeners
about their HD? sta-
tions and providing a
reason to listen. The
majority of HD2 sta-
tions, however, have
three problems:

* Most of them are

produced. The only
difference between
them and the wall-to-
wall music channels avail-
able from Music Choice on
many cable systems is a hand-
ful of recorded drops and the
recorded IDs for the channel
that run periodicaily between
songs.

¢ They lack the ability to
compel listening for anyone
but the most ardent fans of
the subgenres of music they

See Page 14

almost entirely un- |

WWPR’s Star Fired For On-Air Threats

Host arrested; Premiere stops syndicuting show

By Dana Hall @ sor

R&R Urban/Urban AG Editor
dhall@radioandrecords.com

Troi Torain, a k.a. Star

President/CEQO John
Hogan and demanded
Star’s dismissal.

of Urban WWPR (Power [ Clear Channel/New
105.1)/New York's Star . York Sr. VP/Market
and Buc Wild Morning ! Manager Rob Williams

on May 10 released
this statement: “"Power
105 finds recent re-
marks broadcast by
Troi Torain to be wholly
unacceptable. As of late
this afternoon, he is no longer
with Clear Channel Radio. We
sincerely apologize to those
who may have been offended
by his remarks.”

Torain was arrested on May
12 and charged with endanger-
ing the welfare of a child and
criminal weapons possession.
The police had also originally
charged him with harassment,
but the Manhattan District
Attorney’s office decided against

STAR See Page 11

Show, was fired by Clear
Channel last week for
threats he made on-air
on May 8 against a rival
DJ and his family.

In addition, Premiere
Radio Networks ceased syndi-
cation of the program, which
aired on 10 other stations na-
tionwide.

Torain, who had been ex-
changing verbal insults with
Raashaun Casey, a.k.a. D] Envy,
of Emmis’ crosstown WQHT
(Hot 97), made several threat-
ening and sexually charged re-
marks regarding Casey’s young
daughter. Sources said a listener
complained to a New York
City councilman, who then
called Clear Channel Kadio

Star

www.americanradiohistorv.com
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Wolk Now Alternative Dist. Alliance EVP

Mitchell Wolk has joined the
Alternative Distribution Alli-
ance as Exec. VP, reporting to
ADA President Andy Allen.

Wolk will be based in New
York and oversee the distribution
network’s daily managerial, fi-
nancial, business-development
and administrative operations.

”As the ADA continues to ex-
pand in order to meet the needs
of the dynamic independent mu-

sic sector, we recognized that our
operations would be greatly en-
hanced with the addition of an
executive of Mitch’s caliber,” said
Allen. “Having worked with
many leading independent labels
for more than a decade, Mitch is
ideally suited to become an inte-
gral member of the ADA team
and to help write the company’s
next chapter.”
WOLK See Page 11

WCTK/Providence Elevates Lemire To PD

WCTK/Providence morning
co-host Tad Lemire has been pro-
moted to PD of the Hall
Radio Country outlet. He
succeeds Rick Everett,
who left in early March to
become PD of Clear Chan-
nel/Providence’s Hot AC
WSNE and Oldies WWBB.

“1 worked closely with
Rick, so this is a matter of
continuing with the great
success that this station
has achieved and trying to
get it to even greater
heights,” Lemire told R&R.

“I'm excited about the promo-

._ National Remembrunce Week Begms

| Sunday, May 21 marks the begin-
ning of National Remembrance
Week, which cuiminates with the
observance of the annua National
Moment of Remembrance that will
occur on Memorial Day, May 29, at
| 3pm local time.

This year the public is invited to
attend “A Time of Remembrance,’
set for May 21 at noon ET on the
National Mall at the Washington
Monument in Washington, DC.

In a first-of-its-kind event, more
than 3,000 family members of
American soldiers killed in Afghan-
istan and Iraq will be joined by de-
scendants of American soldiers
from every war dating back to 1776.

Organized by the White House
Commission on Remembrance —
created by Congress in 2000 as an

Lemire

tion and about working closely
with the very creative staff we
have — which is why I
wanted this job.

“Hall is a great com-
pany with owners who
care about the staff. Ev-
eryone is a pro, and we're
all interested in making
great radio and trying ev-
erything we can to do it
right.”

Lemire has spent the
last 12 years doing morn-
ings on WCTK. He will
continue to co-host mornings
with Chris Whitten.

e ——

independent, nonpartisan agency
intended to raise awareness about
America’s fallen troops and those
they left behind — “A Time of Re-
membrance” will honor America’s

REMEMBRANCE See Page 11

Berkice
college of

More than 800 graduates from the Berklee College of Music received degrees at
last weekend’s commencement in Boston. Picking up honorary doctor of music
degrees were Grammy winners Melissa Etheridge, who delivered the
commencement address, and Aretha Franklin, saxophonist Andy McGhee; and
Grammy Award-winning producer-engineer Elliot Scheiner. Seen here (I-r) are
McGhee, Scheiner, Etheridge, Frankiin and Berklee President Roger Brown.

Mason Will Move To WHYl/Miami As PD

Clear Channel on June 1 will
transfer WAKS (96.5 Kiss FM)/
Cleveland PD Dan Mason to Mi-
ami as the new PD of
CHR/Pop WHYI (Y100).
Mason, who'’s program-
med Kiss for the past 6 1/2
years, will fill the opening
created when longtime
Y100 PD Rob Roberts left
in March.

“It was a brutal search,”
Dave Denver, Regional
VP /Programming of Clear
Channel/South Florida and
OM of the Miami cluster,
told R&R. “We interviewed some
very, very talented candidates, but
Dan really stood out. I admire the
way he built Kiss in Cleveland, and

Mason

I love his promotionally minded
thought process, his imagination
and his vision for Y100, as well as
his energy and spirit.”
Mason told R&R, “This
is a once-in-a lifetime op-
portunity, a career high-
light. There aren’t words
to describe how happy
4 and honored I am to get
a crack at a radio station
as legendary as Y100. I'm
ready to get down there
and make some noise.”
Before programming
Kiss, Mason was PD of
WMME (92 Moose)/Augusta,
ME. Back in Cleveland, WAKS

MASON See Page 11

Pascual Tapped As KOAS/Las Vegas PD

Riviera Broadcast Group has
named Samantha Pascual PD of

Smooth Jazz KOAS/Las Vegas

effective May 22. Pascual
comes from the Asst. PD/
MD post at CBS Radio [i5
Smooth Jazz KTWV /Los (84
Angeles. |

“Programming exper- |
tise is vital to the develop- |14
ment and long-term health |
of a radio station,” Rivi- f§
era/Las Vegas GM Ken
Christensen said. “Sam-
antha is very talented and
has the experience to sit at the
helm and lead KOAS.”

Riviera VP/Programming J.J.
Jeffries said, “We landed a big
fish! We're proud to have Sam-
antha’s extensive programming

Pascual

capabilities leading the way for
KOAS.”

Pascual previously served as
Asst. PD/MD of Smooth
Jazz KKSF/San Francisco
and as Asst. OM of Adult
Standards KABL/San
Francisco. She has also
worked at AC KIOI/San
Francisco and was the first
female PD of San Fran-
cisco State University’s
M KSFS.

1 feel fortunate to work
with the passionate and
talented team at Riviera Broad-
casting,” Pascual told R&R. “I'm
excited to work with them to de-
velop KOAS into one of the pre-
mier Smooth Jazz stations in the
country.”

Analysis: Female GSMs Still Number 30%

The latest Gender Analysis
Summary released by the Men-
toring and Inspiring Women in
Radio group reveals that just over
30% of all radio stations have a
woman in the role of GSM. In the
top 100 markets, 32% of stations

have female GSMs, and, at the 123

groups that own 12 or more sta-
tions, 33% of the sales-manager
roles are filled by women.

The new data released by MIW,
which was gathered in late 2005,

www americanradiohistorv com

shows there has been little increase
in the number of female GSMs.
The percentages are almost identi-
cal to those in the gender-analysis
surveys taken in 2004 and 2003.
Among the six largest groups
owning 100 or more stations, four
exceed the overall average of 33%
female GSMs: Cumulus, at 39%; In-
finity (now CBS Radio), at 38%;
Clear Channel, at 37%; and Citadel,

at 34%.
GSM See Page 7

Kinberg Becomes
Dir./Operations Of
Entercom/Boston

Lee Kinberg has assumed the
newly created role of Dlrector / Op—
erations for Enter- s
com/Boston, '-
overseeing the
management of [}
all internal opera- |t
tions at Active
Rock WAATF,
Sports WEEI,
Adult Hits WMKK
and News/Talk
WRKO. He re-
ports to Enter-
com/Boston Market Manager
Julie Kahn.

Kinberg was most recently Di-
rector/Programming & Research
for CBS’s WBZ-TV /Boston. His
resume also includes experience
as PD of KSTW/Seattle and as
Director/Research & Media for
WSBK-TV/Boston, as well as a
stint working for Katz Communi-
cations in New York.

"] am very pleased to have Lee
join our Entercom family,” Kahn
said. “His skills will really comple-
ment and streamline our organi-
zation to make it even more effi-
cient and successful.”

KINBERG See Page 7.

Kinberg

Delorenzo, Michaels
Join Rust Records

Deej Delorenzo has been
named Sr. VP /Triple A & AC Pro-
motions for Cleveland-based Rust
Records. In addition, Delorenzo
and Tony Michaels have been
tapped as West Coast and Mid-
west Region Promotions Direc-
tors, respectively.

Delorenzo started her career at
Chameleon/Elektra in New York
and Hollywood, eventually rising
to National VP/Promotion. She
more recently served as Exec.
VP/GM for San Diego-based
Rolling Thunder Ltd.

Michaels, a 24-year industry
vet, most recently spent 13 years
in promotion at Capitol/Nash-
ville. Before that he spent 11 years
in radio, at KTTS/Springfield,
MO.

“We are very excited to be
working with both these talented
executives,” said Rust President
Ken Cooper. ” Tony Michaels brings
strong experience and industry re-
lations to our growing radio de-
partment. His years at Capitol
and the dedication to the careers
of several platinum artists make
Tony a perfect fit for Rust Rec-
ords.

RUST See Page 11

R&R Observes
Memorial Day

R&R'’s Los Angeles; Nashville;
and Washington, DC bureaus will
be closed on Monday, May 29 in
observance of Memorial Day.

May 19, 2006 Radio & Records ® 3
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Retailers Debut HD Radio Campaigns

RadioShack, regional sellers roll out sales efforts

he HD Digital Radio Alliance on Monday embarked on
an aggressive nationwide campaign to get state-of-the-
art HD Radio receivers into automobiles, trucks and homes
as quickly as possible as a growing number of radio stations
step up programming for a slew of new HD2 subchannels.

The massive effort includes Los
Angeles electronics retailer Ken
Crane; Detroit retailer Mickey Shorr;
and Electronics Expo and Harvey
stores in the Tri-State Area of New
York City and the surrounding ar-
eas of New York state, Connecticut
and New Jersey.

Meanwhile, Detroit’s ABC Ware-
house has expanded the HD Radio
campaign it began last month, and
national retailer RadioShack has
joined the pack by rolling out a sim-
ilar campaign of its own.

The Ft. Worth, TX-based Radio-

Shack on Monday launched a pilot

the satisfagtion of knowing you stood up for America’s finest. For more
informatior on touring, visit www.armedforcesentertainment.com.

program in several markets as a pre-
lude to a national rollout later this
year. RadioShack said that more
than 100 of its stores in the Dallas-
Ft. Worth area are now stocking HD
Radio receivers for the pilot launch,
along with dozens of stores in New
York City; Los Angeles; Chicago;
Philadelphia; Houston; and Wash-
ington, DC.

The HD Digital Radio Alliance’s
new campaigns will be similar to
those launched by ABC Warehouse
and retailers Tweeters and Crutch-
field in April, with custom-made
commercials running on alliance

radio stations, Spanish-language
versions of marketing and advertis-
ing, in-store and online instruction
to assist customers, extensive staff
training and in-store and point-of-
purchase marketing.

In Print, On-Air & Online

In the Tri-State Area, Harvey and
Electronics Expo will work with 11
alliance radio stations. Harvey’s
campaign will include local adver-
tising in consumer publications, in-
cluding the weekly New York Tines
Magazine, along with local AM ra-
dio.

Electronics Expo’s campaign will
include print and online advertising,
and the retailer will be spotlighting
HD Radio at grand openings and
will conduct special HD Radio con-
tests through its radio spots.

HD RADIO See Page 6
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Delivering laughs to the real stand up guys.

For over 50 years, Armed Forces Entertainment has heiped deliver faughs to
America’s real stand-up guys. When you tour through Armed Force$ Entertainment,
you'll gain unprecedented exposure to a loyal audience of over 500,000 troops and

ARMET

FORCES
ENTERTAINMENT.

WHERE STARS EARN THEIR STRIPES
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Noonday Could Bump Up Smulyan’s Emmis Price

Noonday Asset Management, a global private investment-man-
agement firm operating from Charlotte, holds approximately 3.2
million shares of Emmis, or 9.9%, and could toss a wrench into
Emmis Chairman/CEO Jeff Smulyan’s offer to take the company pri-
vate at $15.25 per share.

“By making a bid for the company, CEO Smulyan has, to some
extent, put EMMS ‘in play,” said Banc of America media analyst
Jonathan Jacoby in a note to investors on Monday. He said the
Emmis board of directors likely has “heightened duties” that could
extend to soliciting other offers to ensure that shareholder value is
maximized.

Smulyan has a 67% position in the company and could control
incoming offers, but, Jacoby said, “Should a higher offer appear, it
now appears more difficult for the board to reject it. Although the

board could vote down both Smulyan’s $15.25 offer and a second,
higher bid (if made), our contacts tell us that the board is more vul-
nerable to litigation under this scenario, as they could appear to be
favoring the interests of the CEQ.”

Reached by R&R, Noonday officials declined to comment.

Record Labels Sue XM Over Inno Handheld

he major record labels on Tuesday filed suit in federal court in

New York against XM Satellite Radio, alleging “massive whole-
sale infringement” on XM'’s part by way of its handheld Inno device.
The Inno can record up to 50 hours of XM programming for later
playback and is promoted with the slogan “Hear it. Click it. Save it.”
The suit seeks $150,000 for every song copied by XM customers
using the $400 Inno, AP reported.

Sirius Satellite Radio has negotiated royalties payments to the la-
bels for its recording-capable devices, but XM has thus far declined
to do so.

Continued on Page 6

Cumulus To Buy Back 11.5
Million Shares

Dutch auction draws analyst's downgrade

tlanta-based Cumulus, which bulked up significantly

earlier this month when it acquired 33 Susquehanna
Radio stations in a $1.2 billion merger, said last week that it
intends to buy back up to 11.5 million of its class A common
shares. The buyback will be conducted through a Dutch auc-
tion approved by Cumulus’ board of directors. Shares will
be priced at no less than $11 and no more than $12.50.

Cumulus Chairman/CEO Lew
Dickey said the transaction is “an-
other step toward our long-term goal
of maximizing stockholder value.”

He continued, “This tender offer
also serves as an efficient mechanism
for us to return cash to those stock-
holders electing to participate at a
premium over recent trading prices
without the usual costs associated
with open-market transactions.”

Cumulusalso said it has agreed to
purchase shares of class B common
stock from Banc of America Capital
Investors SBIC and BA Capital Co.,
which together own 840,250 shares
of class A stock and 11,630,759 shares
of class B stock.

The buyback announcement met
with mixed reaction on Wall Street.
At investmment house Bear Stearns,
media analyst Victor Miller immedi-
ately put pencil to paper on the Cu-
mulus proposal, deeming it “accre-
tive” — Wall Street lingo for “the
boat will float.”

Cumulus’ share count will drop
by as much as 31%, and free cash
flow will likely fall about 20%, fig-
ured Miller. But in the end, because

there will be fewer shares, cash flow
per share is expected to increase
10%, to $1.24 per share. Miller main-
tained his “outperform” rating on
the issue.

But at Royal Bank of Canada’s
RBC Capital Markets, RBC broad-
cast analyst David Bank cut Cumu-
lus from “outperform” to “sector
perform” and reduced his target
price on the stock by $1, to $14 per
share. Bank said that while the
Dutch auction proposed by Cumu-
lus is “modestly accretive,” it “push-
es the envelope in an industry with
most publicly traded peers.”

Though Banks said Cumulus is
“one of the best expense managers
in [its] peer group” and “the possi-
bility exists that this may be the first
step in going private,” he’s not ex-
pecting the rest of 2006 to be gang-
busters for Cumulus revenue.

“We're reducing respective sec-
ond-quarter and second-half of 2006
same-station revenue growth to
1% and 2% vs. both prior 3%,” he
said.

Cumulus’ tender offer should
conclude the week of June 11.
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Continued from Page 4

XM said in a statement released in response to the suit, “These are legal devices that allow consumers
to listen to and record radio just as the law has allowed for decades.

“The music labels are trying to stifle innovation, limit consumer choice and roll back consumers’ rights
to record content for their personal use. This is a negotiating tactic on the part of the labeis to gain an
advantage in our private business discussions.

“XM Radio is the largest single payer of digital-music broadcast royalities, and royatties paid by XM go
to the music industry and benefit artists directly. XM will vigorously defend this tawsuit on behalf of con-
sumers.”

Arbitron To Debut eBook For Spring 2006

he upcoming spring 2006 survey will mark the debut of the Arbitron eBook, an electronic replace-
ment for the printed Arbitron Radio Market Report. Arbitron’s last printed market reports were is-
sued for winter 2006.

While Arbitron’s eBook will have a look and feel similar to the printed books the radio industry has known
for decades, the company said that stations should expect several significant changes, including faster
delivery of results and the elimination of fees for ratings advances, since Arbitron’s eBook will be released
online at approximately the same time as advances have historically been released.

The new eBook will also allow stations to import market information, such as market maps and key
consumer data, directly into presentations or documents. More info on the new product is available at
www.arbitronradio.com.

Mediamark Pulls Out Of Clear Channel RFP

fter being asked to provide an in-depth market plan, Mediamark Research has pulled out of the com-
petition that began last year with Clear Channel's request for proposals for a new electronic audi-
ence-measurement system, leaving Arbitron and the Media Audit/Ipsos as the final two contestants.
Arbitron has had several years of market trials supporting the development of its electronic Portable
People Meter system and recently announced a national rollout plan for a commercial radio-ratings ser-
vice based on the PPM. The Media Audit/Ipsos has organized a market trial of its “smart phone” metering
system in Houston.
A source familiar with MRI told R&R that the company, which is known for its magazine audience mea-
surement, did not want to commit more resources to a market trial unless the radio coalition was willing to
help fund it. Continued on Page 11
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Tim Bronsil 513.231.0344
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All transacion information provided by
BIA’s MEDIA Access Pro, Chantilly, VA.
Multistate Deal
¢ KPCR-AM/Quincy, IL and KRRY-FM/Canton, KHMO-AM/Hannibal,
KXKX-FM/Knob Noster, KICK-FM/Palmyra and KSIS-AM & KSDL-

FM/Sedalia, MO $10.5 million

State-By-State Deals

* AM CP/Wasilla, AK $5,000

© KZLZ-FM/Kearny (Tucson), AZ $4.75 million

* KRDO-FM/Colorado Springs, CO $8.5 million

* WIBQ-AM/Sarasota (Sarasota-Bradenton), FL $450,000
¢ KORL-AM/Honolulu, HI $1 million

¢ KHCM-AM/Monolulu, HI Swap

* WIX0-FM/Bartonville, WPIA-FM/Eureka and WVEL-FM/Glasford

(Peaoria), IL $2.8 million
* AM CP/Ruidoso, NM $40,000

» KLKY-FM/Stanfield, OR $700,000

* KLVP-AM/Tigard (Portiand), OR $1.8 million

* KGIM-AM, KSDN-AM & FM & KBFO-FM/Aberdeen and KGIM-FM
& KNBZ-FM/Redfield, SD $9.25 million

Full transaction listings, posted daily, can be found at

www.radioandrecords.com.

* WXMP-FM & WZPW-FM/Peoria, IL

PRICE: $12.5 million
TERMS: Asset sale

BUYER: Regent Communications, headed by President/CEQ
William Stakelin. Phone: 859-292-0030. It owns 71 other stations,
including WVEL-AM, WFYR-FM & WGLO-FM/Peoria.

SELLER: AAA Entertainment, headed by President/CEO John

Maguire. Phone: 401-724-7600

FREQUENCY: 105.7 MHz; 92.3 MHz
POWER: 32kw at 555 feet; 19kw at 374 feet

FORMAT: Hot AC; CHR/Pop

Dollars to Date:
Dollars This Quarter:
Stations Traded This Year:

Stations Traded This Quarter:

$3,301,933,932
(Last Year: $2,831,603,805)

$206,015,620
(Last Year: $408,352,003)

352
(Last Year: 889)

103
(Last Year: 250)

HD Radio

Continued from Page 4

In L.A,, Ken Crane’s campaign
will include print and on-air promo-
tions, including ads in the Los Ange-
les Times and custom-created spots
on 13 alliance radio stations.

Mickey Shorr’s Detroit campaign
will be largely devoted to newspa-
per advertising, but the retailer will
also be working with 12 alliance ra-
dio stations. ABC Warehouse's ex-
panded program, meanwhile, will
include exclusive discounts on JVC
HD Radio units through coupon of-
fers, as well as special promotions
on Kenwood HD Radio tuners.

The HD Digital Radio Alliance is
a joint initiative of leading radio
broadcasters to accelerate the rollout
of HD Radio. Members include ABC
Radio (in Los Angeles and Minne-
apolis), Beasley Broadcast Group,
Bonneville International, CBS Ra-
dio, Citadel Broadcasting, Clear
Channel Radio, Cumulus, Emmis
Communications, Entercom and
Greater Media.

HD Digital Radio Alliance Presi-
dent/CEOQ Peter Ferrara said, ”"HD
Digital Radio is continuing to have
a lasting impact not only on the ra-
dio industry but on consumers. Re-
tailers, both locally and nationally,
know that consumers want HD Dig-
ital Radio and are taking the neces-
sary steps to get these units into their
hands.”

With regard to RadioShack, Fer-
rara said, “RadioShack is the first
major national retail brand to be-
come a part of the HD Digital Ra-
dio revolution, and they are doing
$0 in an exciting and dramatic way.
We are delighted to have them as
our partners.

“Consumers are joining the digi-
tal-radio revolution in droves at this
point as they realize the incredible
value HD Digital Radio offers —
great sound, exciting new HD?2 pro-
gramming choices and the unique
local connection that this technolo-
gy provides.”

Additional reporting by Brida Con-
nolly.
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Sony BMG/Red Taps
Monroe As Nat'l Dir/
Artist Dev. & Promo

Kim Monroe has been named Na-
tional Director/Artist Development
& Promotion at Sony BMG/Red
S N = Strategic Mar-

1] \f keting. Monroe

B is working with
VP/Promotion
Danny Buch to
promote music
to radio, as well
as to create mar-
keting concepts
for artists.

Monroe pre-
viously spent five
years as PD of CBS Radio Alterna-
dve WXRK (92-3 K-Rock)/Cleve-
land. She will work out of Cleve-
land for the time being.

“I'm so grateful and excited to be
working with Sony and Danny
Buch,” Monroe told R&R. “I've
been given a great opportunity to
get back to what I love about this
industry — the music.”

Before joining WXRK Monroe
was MD/middayer at Alternative
KNDD (The End)/Seattle. She also
worked at WEND and WRFX in
Charlotte. She started her radio ca-
reer in 1985 at WMGZ /Sharon, PA.

Monroe

RR NEWSBREAKERS

IMMIGRANTS ACROSS AMERICA ABC News Radio covered the Day
Without Immigrants rallies that took place earlier this month in Los Angeles,
New York, Houston and Chicago. Here’s ABC News Radio correspondent Aaron
Katersky interviewing some of the 400,000 protesters in Chicago’s Grant Park.

Hanrahan Rises To CC/Birminghum oM |

Tom Hanrahan has been pro-
moted to OM of Clear Channel’s
Birmingham cluster, which com-
prises Country WDXB, Gospel
WENN, News/Talk WERC, AC
WM]J]J, CHR/Pop WQEN and Clas-
sic Rock WRTR. He was previously
OM/PD of WDXB & WM]JJ. Con-
currently, Todd Berry has been
named PD of WDXB.

Hanrahan transferred to Birming-
ham four years ago from his post as
OM of CC/Panama City, FL. He
succeeds Doug Hamand, who in
late April became OM of Clear Chan-
nel/Tampa.

Spitzer

Continued from Page 1
Highway Records, MCA Nashville,
Mercury Nashville, Universal Mo-
town Recordings Group, Universal
South, Universal Nashville and the
Verve Music Group, among others,
has also agreed to stop making pay-
ments and providing expensive gifts
to radio stations and their employ-
ees in return for airplay.

The $12 million that UMG paid
will be distributed through the
Rockefeller Philanthropy Advisors
to several New York state nonprofit
entities to fund music education and
appreciation programs.

According to a statement released
by Spitzer’s office, his investigation
determined that “Universal and its
record labels offered a series of in-
ducements to radio stations and
their employees to obtain airplay or
‘spins’ of recordings by the com-
pany’s artists, including songs by

Nick Lachey, Ashlee Simpson, Brian
McKnight, Big Tymers and Lindsay
Lohan.”

“Consumers have a right not to
be misled about the way in which
the music they hear on the radio is
selected,” Spitzer said. “Pay-for-
play makes a mockery of claims that
only the ‘best’ or ‘most popular’
music is broadcast.”

In a statement, UMG said, “We
have been working cooperatively
with the attorney general’s office in
resolving these promotion issues
and are pleased to have completed
the process with this agreement. The
reforms that we have agreed to with
the attorney general are consistent
with the policies that we voluntar-
ily implemented over a year ago.”

Spitzer’s ongoing payola probe
has resulted in settlements with
Sony BMG and Warner and a law-
suit against Entercom Communica-
tions.

GSM
Continued from Page 3

Entercom is slightly below the av-
erage, at 31%, and Salem is last, at
17%. Only two of these groups
showed any increase from last year:
Infinity, up from 34%, and Salem, up
from 9%..

“We're pleased that such a large
percentage of radio sales managers
are women, but we still have a long
way to go,” Access.] Communica-

tions Director/Operations and MIW
spokeswoman Joan Gerberding said.
“The overall number of women in
GSM positions has basically re-
mained the same since 2003. We will
only declare ‘progress made’ when
those numbers start moving up and
more talented women are promoted
to these power positions.”

For the complete station-by-sta-
tion Gender Analysis summary, go
to www.radiomiw.com.

Kinberg
Continued from Page 3

Kinberg said, “Entercom/Boston
has eamed a great reputation and is

seen as a powerhouse in the radio
industry. I feel that I am joining a
tremendously talented group of
people, and I am looking forward to
being a part of this team.”

Berry was most recently OM of
Clear Channel/Huntsville, AL and
PD of that cluster’s Country
WDRM. He spent six years with
Country WZZK/Birmingham be-
fore moving to the record side of the
business in 1994. After stints at
WPOC /Baltimore and WGNC/
Athens, GA, Berry joined Clear
Channel as OM of the Panama City
cluster in August 2003 and moved
to Huntsville in March 2004.

Radio One CHR/Rhythmic
WDHT (Hot 102)/Dayton has
hired Eddie Bauer as I’D, effec-
tive May 22. He replaces Craig
Blac, who left earlier this year to
take on the PD role at co-owned
Urban WHHL (Hot 104)/St.
Louis.

Bauer was formerly Asst.
PD/MD of Radio One’s Urban
WENZ/Cleveland. He also han-
dled nights at the station.

Upon graduation from broad-
cast school in 2000, Bauer joined

Bauer Becomes PD 0f WDHT/Dayton

WENZ as the producer of the
syndicated Russ Parr Morning
Show. He worked his way up at
the station to mixer, part-timer
and then nights. He was named
MD in 2003.

WDHT OM J.D. Kunes told
R&R, “I'm thrilled to have Eddie
on board to continue the success
Craig Blac and Marcel Thornton
have had with WDHT.”

Bauer said, “I'm excited and
looking forward to working
tard as PD of WDHT.”

Convention

Continued from Page 1
summiit is to bring the radio com-
munity together to discuss the chal-
lenges and opportunities facing the
business.

“We believe that broadcasters are
hungry to be exposed to the best
thinkers inside and outside of ra-
dio,” Jacobs Media President Fred
Jacobs said. “While our agenda is
still coming together, attendees can
be assured we will once again pro-

vide them with a compelling event
where they can bring actionable
ideas back to their stations. If there’s
one convention for everyone from
radio to attend, it’s this one.”

The R&R Convention will be held
at the same time as the NAB Radio
Show, Sept. 20-22, at the Hilton
Anatole Hotel. Registration for the
R&R Convention will include access
to the NAB sessions.

Register online for the R&R Con-
vention at www.radioandrecords.com.

jonesradio.com

800.609.5663

2
WORK
Weekends
Overnights

With the most experienced programming team in the business,
you can count on Jones Radio Networks to customize solutions
that meet your unigue needs.

Programming.

MORE OPTIONS FOR BETTER RADIO

&

Always dependable and ready to help, we'll be the perfect
addition to your staff. Plus, we work weekends and overnights!
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Storm Watch 2006

Tryin’ to reason with hurricane season

hile much time is spent in our industry discussing topics

like challenges from new media, evolving technologies,
defining indecency, less is more and who's up and who’s down
on Wall Street this week, one of radio’s most important and valu-
able assets can get lost. Above all else, radio is a ubiquitous and
free source of information for millions during a crisis.

Time and time again radio has provided an
audio lifeline to millions of Americans in times
of disaster — from small groups of people hud-
dled around radios on New York City street cor-
ners during the events of Sept. 11, 2001, to tens
of thousands listening in their cars while stuck
in miles-long traffic jams fleeing oncoming
storms in Florida and Texas and on the Gulf
Coast.

When Americans need information that is
portable and reliable,
even during the most
horrific events, radio is
their medium of choice.

With the 2006 hurri-
cane season officially
starting on June 1 and
running through Nov.
30, I thought it would be
a good time to check in
with a number of pro-
grammers whose sta-
tions frequently lie directly in the path of killer
storms.

To that end I contacted WWL/New Orleans
VP/GM Ken Beck, KTRH/Houston’s Ken
Charles, WDBO/Orlando’s Steve Holbrook
and WIOD/Miami’s Peter Bolger for their com-
ments on how last year’s storms have influenced
how they are preparing for this year’s hurricane
season.

In addition, the Weather Channel’s Ray Sta-

Ken Beck

gich weighs in with his company’s insights into
what we might expect to see in the way of ma-
jor storms that could impact the U.S. coastal
communities in the months ahead.

Fighting Back In New Orleans

Although Hurricane Katrina brought devas-
tation to millions along the southern Gulf Coast,
nowhere was her impact greater than in New
Orleans. Along with damage from high winds
and heavy rains, New Orleans suffered a sec-
ond wave of disaster as critical levees gave way,
leading to massive flooding that brought death
and destruction to large parts of the city.

For weeks Entercom’s WWL/New Orleans
provided a lifeline to thousands of residents via
its own AM signal, muitiple FM stations and
streaming Internet audio.

Commenting on what his company learned
from the experience, Beck said that any prob-
lems they experienced were not due to lack of
planning. “The emergency plan for the Enter-
com cluster in New Orleans was a good one,”
he said.

“I believed that then, and I believe that now.
It was detailed and specific, and it was tiered to
respond to different levels of threats and emer-
gencies.”

The problem was, no one had any idea how
bad things would get.

“What happened here went far beyond the
ability of anyone to plan for,” Beck said. “In ret-

RR NEWS/TALK/SPORTS

AL PETERSON

apeterson@radioandrecords.com

THE ANSWER IS BLOWIN’ IN THE WIND 48 News Radio’s Aaron Katersky () speaks
to U.S. Dept. of Homeland Security chief Michael Chertoff about the government's plans for the

upcoming hurricane season. The interview will air as part of ABC News Radio’s upcoming special The
2006 Hurricane Season: Are We Prepared?

“l don’t think anyone
could have planned for
having almost the entire
city fill up with water.”

Ken Beck

rospect, what we learned was that some things
didn’t work exactly the way we’d planned, and
other things we simply had not anticipated and
didn’t plan for.

“l don’t think anyone could have planned for
having almost the entire city fill up with water.
That said, we are now planning to fight the last
war over again, so to speak.”

Better Planning

Beck said the big issue wasn’t the hurricane,
it was the flooding in the aftermath of the storm.
“If it had just been the hurricane winds and rain,
we’d have had a lot of issues to deal with,” he
said.

“We’'d have had structural damage, roofs

blown off and a ot of trees and power lines
down. But we wouldn’t have had water lines 20
feet up the sides of buildings and many square
miles of city neighborhoods that now need to be
bulldozed.”

Beck notes that even with the best plan in
place, things will be different this year in the Big
Easy. “There are still a lot of people here in tem-
porary housing, and that’s going to complicate
things,” he said.

"“On the other hand, there’s a lot more detailed
thinking going on from officials as far as evacu-
ation plans. My sense is those plans will be im-
plemented sooner and in a more systematic way
in future storms.

“A lot has been looked at over the past eight
or nine months, and, hopefully, there will be a
lot better planning at various levels of govern-
ment and a lot better execution if something
happens.

"“There’s still a lot of doubt in the marketplace
about the competence of the government’s re-
sponse at all levels, and we won't find out if sub-
stantive and significant improvements have
been made until they're tested the next time.”

Prepare For The Worst
WDBO/Orlando’s Holbrook said his station’s

Continued on Page 10
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Storm Watch 2006

Continued from Page 8

disaster preparation this year isn’t much differ-
ent from what it's been before. “We prepare ev-
ery year as if the worst hurricane is going to
come through our area,” he said.

“Keep in mind that prior to 2004 we hadn’t had
a significant storm come through here for nearly
25 years. Then three back-to-back storms came in
2004, and that provided all of us here with a great
learning experience. Before that we thought
we were prepared, but now we are really pre-
pared.”

What has the station staff learned? “We didn't
miss much as far as what
we need to do on the
air,” Holbrook said. "It
was really more things
like making sure we
have the right people in |
the building during the
storm and that we are
prepared and staffed for
our needs after the storm £
too. Ken Charles

“Our IT people, for
example, did a terrific job of consolidating banks
of computers into one or two rooms adjacent to
the studio in anticipation of us not having pow-
er to all of our offices after the storm.

“We've also prearranged contact systems be-
tween our sales management and clients like
insurance companies, the power company, ca-
ble providers and others who will want and
need to air their messages after the storm.”

The Biggest Challenge

What did Holbrook find to be his biggest chal-
lenge when a storm finally did hit Orlando?
“Having enough people in the field,” he said.
“We have now planned ahead. We have addi-
tional part-time people who will assist with our
FM stations and on the street.

“We’ve learned that we need to have enough
people to have our own person in all of the cru-
cial locations in each county, like shelters and
public safety offices.

“Now, instead of us calling a location and
getting put on hold until someone is available
to talk to us, we have personnel who will be stra-
tegically positioned so they can call in and give
us instant access to information that we can im-
mediately get on the air.”

Holbrook said that you must prepare for the
needs of not just the staff in an emergency, but
also the staff’s families. “We have plenty of blow-

up mattresses and enough food stockpiled for
at least five days,” he said.

“We invite our employees to bring their fam-
ilies and even their pets. We've learned that peo-
ple can't do their best if they’re worried about
the well-being of their families.”

Is Holbrook confident that his stations are
ready for the upcoming storm season? “Ibelieve
we are. We have also recently installed well-for-
tified backup facilities at one of our transmitter
sites. We have everything we’ll need to contin-
ue broadcasting even if our main facility goes
down.”

Houston Overdue?

In Houston, Clear Channel’s Ken Charles said
he is facing this year’s hurricane season with just
a bit more trepidation than he has those of years
past. “I'm a little more concerned this year be-
cause I kind of feel like we're due,” he said.

“We've seen storms in the past couple of years
hit South Florida, Tampa, Alabama, Mississippi
and New Orleans. We saw Rita — which was
supposed to hit Houston — hit the Texas-Loui-
siana border north of us and other storms hit the
Mexican Gulf Coast south of us.

“We’ve been lucky so far, but we really need
to be vigilant, focused and always prepared for
the next big storm.”

Charles said Hurricane Rita provided his sta-
tions with a real-world drill. “ hate that it had
to hit anywhere, but it was a great preparedness
drill for all of us,” he said. “We learned how to
better deploy our staff, and we learned that we
have to provide not only for our people, but also
for their families’ needs.

“We also learned that people can’t live for
very many days on Pop-Tarts, coffee and Beef-
a-Roni and that every

RR NEWS/TALK/SPORTS

backup power system |
needs to include at least |
one microwave oven.” |

Charles said the close
call with Hurricane Rita
last year taught him that
the station shouldn’t
only tell listeners to be

prepared, the staff has to
be among the first to
heed the warnings.

“People tend to wait until the last minute to
buy supplies,” he said. “When that storm first
entered the Gulf of Mexico and looked like it was
heading to Texas we were among the first to
stockpile food, wood, mattresses and, perhaps
most important, gasoline.

“Gas up all of your station’s vehicles, includ-

Peter Bolger

ing personal vehicles, before it gets to a point
where the city is evacuating and there is no gas
to be found anywhere in town.”

Hurricane Veterans

Perhaps no other area is more experienced
with hurricanes than South Florida, where the
staff of WIOD has actually reduced the length
of the station’s emergen-
cy instruction manual.
“Internally, we've re-
fined our hurricane
| plan,” Bolger said. “We
| used to havea 35-or 40-
pagebook thatwe've now
modified and stream-
| lined.

“There are so many

— different variables that
Ray Stagich ., happen in a hurri-
cane situation that it’s almost impossible to have
a plan for every one. In the heat of covering a
major storm the last thing people need to do is
page through some huge book to try to find what
they’re looking for.”

Bolger said he thinks South Floridians are a
little more nervous than usual this year after ex-
periencing a couple of nearly direct hits from
storms last year.

“When we look at the damage and the pow-
er outages caused by what were considered to
be secondary-strength storms, it’s frightening to
think what would happen from a direct hitby a
category 3 or more storm,” he said.

“And one of the things we learned from the
situation in New Orleans last year was that we
had to come up with a more specific plan of how
we’d remain on the air in the event we had to
evacuate our main location or even totally bug
out of South Florida.

“With the resources we have within Clear
Channel we can broadcast from outside the area,
and we now have plans in place to do so.”

Bolger said that having Clear Channel behind
his operation is a real benefit when it comes to
dealing with hurricane coverage. “You'd be
amazed at what this company has done and has
planned for when it comes to getting resources
to where they’re needed quickly,” he said.

“The emergency response team from Clear
Channel is quite extensive and efficient. Being
able to share resources and having people com-
panywide to turn to in an emergency are great
benefits.”

What’s Ahead For '06?

Preparation is great, but when push comes to

“Everyone simply has to
be prepared. That is the
primary message we are
most focused on getting
out there to everyone
this year.”

Ray -Stagich

shove it’s timely and accurate weather informa-
tion that’s important. I asked the Weather Chan-
nel’s Stagich what his company is forecasting for
the 2006 hurricane season.

“The Colorado State University forecast —
also known as the ‘Dr. Gray Forecast’ — is pre-
dicting an above-average hurricane season for
2006,” he said. “And the Weather Channel’s
models agree with that thinking.

“There may not be as many named storms as
there were in 2005, but we are forecasting above-
average tropical activity this season.”

Stagich said how many storms there are in a
season isn’t necessarily the real story. “If you talk
to Dr. Steve Lyons, our hurricane expert at the
Weather Channel, what he’ll tell you is that what
it's really all about is impact,” he said.

“You can have a year with 25 or 30 named
storms, but if none of them make landfall, peo-
ple will say it wasn't such a bad season. But just
one Rita or Katrina-type hurricane makes every-
one perceive that it was a worse-than-average
season.”

Stagich said that no one can predict with any
accuracy if one area is going to be more vulner-
able than another in any given hurricane season.
“It’s what the environment happens to be at the
time any storm develops,” he said.

“To go out there and say there will be more
activity in the Gulf of Mexico than along the east-
ernseaboard is pretty far-fetched. The chances are
just as good that storms will hit the southeast
coast from Miami up toward the outer banks of
North Carolina as they are of storms hitting along
the Gulf Coast from Tampa to Brownsville, TX.

“Everyone simply has to be prepared. That is
the primary message we are most focused on
getting out there to everyone this year.”
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Star

Continued from Page 1
filing those charges for now. The
judge in the case ordered Torain
not to contact D] Envy or his fam-
ily. Torain was released on $2,000
bail on May 13.

The New York Times quoted Ben-
jamin Brafman, an attorney repre-
senting Torain, as saying, “Mr.
Torain’s comments, while unsuit-
able and inappropriate, came only
in response to similar threats from
DJ Envy and another host on Hot

Continued from Page 6

97, Tarsha Jones, who is known as
Miss Jones.

“Although he responded on-air
to these threats in an inappropri-
ate manner, Star would like to
assure DJ Envy’s wife and family
that they have no reason to feel
threatened or insecure, as Star
never intended to do them any
harm.”

Brafman added that his client
offers his “sincere apologies.”

Clear Channel this week tempo-
rarily replaced the show with Pre-

Lincoln Financial Media Realigns Operations

Lincoln Financial Group, which tucked the broadcasting operations
of Jefferson-Pilot into its Lincoln Financial Media group in a merger
completed last month, on Monday said it is reorganizing its media divi-
sion on news that the division’s President, Terry Stone, is retiring. The
presidents of the three underlying LFM media divisions — television’s
John Shreves, radio’s Don Benson and sports broadcasting’s Ed Hull
— will now report to Lincoln Financial Group CEO Jon Boscia.

“My direct involvement in our media subsidiary’s three operating units
demonstrates my personal enthusiasm for the media businesses, their
development and the branding opportunities they represent for Lincoin
Financial’s other businesses,” Boscia said.

Dennis Glass, COO of Lincoln Financial and formerly CEO of
Jefferson-Pilot, said, “Terry Stone was a majcr contributor to the suc-
cess of Jefferson-Pilot both as CFO and as head of JP Communica-
tions, and we wish her well in her retirement.”

MTV And Microsoft Launch Beta Online Music Store

TV and Microsoft have entered the online music-download universe
with the launch of Urge, which was set to become available on
Wednesday in a beta version from www.urge.com. As the newest mu-
sic-download service, Urge will be in direct competition with Apple’s
iTunes Music Store, RealNetworks’ Rhapsody and Napster, among oth-

ers.

Microsoft spokeswoman Heather Bott told R&R that Urge will be in-
tegrated into Microsoft's Windows Media Player 11, which users of
Microsoft Windows will receive as an upgrade in a few weeks. Before
that, the player upgrade will be available for download from Microsoft

websites.

At launch, Urge will have a catalog of more than 2 million tracks for
sale at 99 cents each, with tull albums starting at around $9.95. Urge
will also offer a subscription plan for unlimited tethered downloads at
$9.95 a month, while a $14.95 monthly plan offers the ability to transfer
songs and videos to compatible portable players. Urge will not be com-
patible with Apple's Macintosh computers or its market-leading iPod digi-

tal music player.

RAB/New York Moves To New Headquarters

he RAB’s New York headquarters and national marketing center
have moved to new tower Manhattan offices at 22 Cortlandt Street,
17th Floor, New York, NY. The phone number remains 212-681-7200.
in other news, applications for the FastStart to Radio Success Minor-
ity Scholarship Program, a needs-based program that provides full tu-
ition for 25 minority students to the Gary Fries Radio Training Academy,
are being accepted until June 30.This is the fifth year that the BMI-spon-
sored program has provided tuition to the RAB Academy. Each scholar-

ship is valued at $1,200.

Recipients are selected by the FastStart Scholarship Committee,
which bases its decisions on various criteria including ethnicity, overall
need, enthusiasm toward a career in radio sales and recommendations
from the applicant’s professional associates. The committee includes ra-
dio-industry professionals with credentials in or interest in the ethnic and
culturai diversity of the radio business.

Recipients may choose either a one-week program at the RAB’s Dal-
las campus or a 2 1/2-day extension program conducted in cities
around the U.S. More than 100 scholarships have been awarded to

date.

“Radio and the RAB are fortunate to again have the generous sup-
port of BMI on this very important initiative,” said RAB President/CEO
Gary Fries. “Since we embarked on this program five years ago, BMI
has made it possible for some of radio's most promising individuals to
benefit from invaluable learning experience at the academy. We are de-
lighted to partner with them again on a program that benefits the entire

radio industry”
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miere-syndicated host Big Tigger
and Power 105.1 weekend person-
ality Egypt. That show was also of-
fered to former affiliates of The Star
and Buc Wild Morning Show. At
press time Clear Channel officials
said no deal had been confirmed
with Tigger or Egypt to take over
the morning show permanently.

A Power 105.1 representative
said the rest of The Star and Buc
Wild Morning Show team is cur-
rently on suspension pending fur-
ther investigation.

Remembrance
Continued from Page 3

military history and those who
served in the war on terrorism and
in combat overseas.

“This tribute is intended to
show families that their fellow
Americans care about their loss,”
said commission director Carmella
LaSpada. “The goal of ‘A Time of
Remembrance’ is to unite Ameri-
cans across generations, cultures
and party lines in a celebration of
the lives of those who died for our
freedom and the celebration of
that freedom. The commission is
proud to have initiated and orga-
nized this historic event.”

The White House Commission
on Remembrance is again seeking
radio’s support in asking all Ameri-
cans to observe the National Mo-
ment of Remembrance at 3pm lo-
cal time on Memorial Day. Stations
can also air the commission’s offi-
cial Memorial Day anthem, “On
This Day,” which is download-
able at www.remember.gov.

Wolk

Continued from Page 3

Wolk has been with WEA Corp.
since 2005, at its Independent Label
Group. He also spent several years
at RED Distribution, where he
served as Sr. VP /Finance & Admin-
istration, among other positions.

ADA is owned by Warner Mu-
sic Group and has distribution
agreements with many indepen-
dent labels, including Sub Pop,
Matador, Epitaph, Domino, Fu-
eled By Ramen, Saddle Creek and
Side One/Dummy.

Rust

Continued from Page 3
“Deej brings a solid background
in both Rock and Country radio
promotions, as well as a diverse
background in marketing and
A&R. Her work with several ma-
jor labels, including Elektra, Poly-
gram and Geffen, makes her a
valuable resource for Rust Records
and our artists.”

Mason

Continued from Page 3
Asst. PD/MD/afternoon talent
Kasper has been named interim
PD as the search for Mason’s re-
placement begins.
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A Step Toward Better
Accountability

ConfirMedia Online brings watermark expertise to radio

ouldn’t it be great if communication between radio sta-
tions and advertising agencies were blissfully error-
proof? Thanks to new technology, such a scenario may now be

closer to reality.

Verance Corp. Vice Chairman [~
Steve Saslow is one of the indus-
try’s pioneers when it comes to elec-
tronic invoicing and accountability,
and it's Verance-owned ConfirMe- |
dia that offers the tool ConfirMedia
Onling

ConfirMedia Online is designed
to do exactly what it sounds like it
does — confirm when a commercial
has aired. Saslow is convinced ra-
dio’s sales departments can improve efficien-
cy by saying goodbye to piles of paperwork.

-

Silent Tracker

ConfirMedia Online uses a proprietary sys-
tem that identifies and resolves core tradition-

“We provide the
technology; it’s the agency
or broadcaster that does
the actual embedding. We
give those tools to our
clients.”

-

cj\m

Steve Saslow

al broadcast/agency issues in real
time, from change orders and in-
voice matching to commercial
clearance and in-flight traffic alerts.

The tool arrives at radio after a
nearly $100 million investment by
Verance, a leading developer of
technologies and solutions de-
signed to track, manage, enhance
and protect media content. Among
those that have already embraced
ConfirMedia are Premiere Radio Networks
and Westwood Ore.

Central to ConfirMedia Online is an inaudi-
ble watermark embedded in radio commercials
and detected in real time by ConfirMedia’s
monitoring stations, strategically located in 120
of the nation’s top DMAs.

Saslow says, "The watermark, which is an
electronic signal, can be embedded into any
type of content.”

Verance’s experience with watermarking
technology extends to the entertainment busi-
ness, in particular those companies that re-
lease feature films. The Advanced Access Con-
tent System selected Verance’s watermark
technology for its copy-protection standard in
all tilms set for release on DVD.

“That same watermark can be used, and is
used quite effectively now, in the media busi-
ness,” Saslow says. “It gives the industry the

Radio mEmEs

Last week we shared with you a special program set to air on the HD2
channel of one Chicago radio station. This week we turn our attention once
again to the Windy City, where Emmis Communications has added HD2
multicasts to its two FMs.

Alternative WKQX (Q101)/Chicago now offers an HD2 station known as “Q2 — Next
Generation Alternative.” The offering is dedicated to younger-focused, up-and-com-
ing alternative acts.

“This channel allows us to dedicate time to bands whose primary appeal is a
younger audience than Q101,” says Emmis/Chicago VP/Programming and Q101
PD Mike Stern. “These artists sell tons of CDs and concert tickets, and, eventually,
as they grow, are embraced on Q101. Now we have an outlet to program specifi-
cally to this audience.”

Meanwhile, heritage Rocker WLUP (The Loop)'s side channel is dubbed “Loop
Loud!” and is focused on Active Rock’s core acts, including Godsmack, Tool, Korn,
Disturbed and Metallica.

WLUP PD Tim Dukes explains, “Loop Loud! is just that. It's complamentary to The
Loop’'s mainstream Classic Rock format and is a blend of music that has not been
heard on the air in Chicago since the disappearance of The Zone [WZZN] last year.
We look forward to HD-compatible receivers making it into more cars and house-

holds so Chicagoans can enjoy these new stations.”

ability to track several different types of con-
tent. It could be a commercial, it could be a
promotional announcement, it could be entire
programs. It could be any part of the broad-
cast day that we wish to cover on behalf of a
client.

"“We provide the technology; it's the agen-
cy or broadcaster that does the actual embed-
ding. We give those tools to our clients.”

Radio is a nascent area for ConfirMedia, but
the industry is familiar to Saslow. Twenty
years ago, Saslow entered the world of radio
syndication and distribution as Sr. VI’ /GM of
LBS Radio. Before that he was Director/Mar-
keting for Group W's Nashville Network and
Director/Special Programming for NBC Ra-
dio Entertainment.

Saslow went on to found SJS Entertainment,
a network-radio syndication and program-

ming company that was involved in program-
ming, live tours and promotional events and
that developed 1-800-Music Now with MCL.
In 1997 SJS was acquired by SFX Entertain-
ment, and Saslow remained with the compa-
ny as Exec. VP of SFX Network Group.

Saslow says, “One of the first things we
have done is to talk with radio, because that's
an industry that I come from. [ believe that this
is a fabulous tool to really demonstrate the
value of radio and what a good job broadcast-
ers really do.

“We started over a year ago with Premiere,
and [Premiere President/COO} Kraig Kitch-
in was one of the people who had the same
vision I did and understood how this tool
could be used by a radio broadcast company
to really demonstrate the efficacy of radio and
the accountability of radio.”

The best way to predict the future...is to create it!
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Westwood One then signed on with Con-
firMedia, followed by Dial Communications-
Global Media. “We are in negotiations with the
other major radio firms as we speak,” Saslow
says. “I believe we will have all of them. As
far as the owned-and-operated radio groups,
I think they are about to follow, as we are also
in negotiations with them.”

While Premiere, Westwood One and Dial-
Global were first to embrace ConfirMedia,
Saslow says local radio stations have it easier
than network radio does when it comes to
monitoring when commercials air. He says his
company went to network radio first because
the most difficult things to solve, from the
technology and software-development points
of view, were in the network-radio field.

“If we did that first, anything in radio —
and also network TV and syndication —
would benefit from developing those difficult
suites of tools first,” Saslow says. “It was also
very easy for me to identify the kinds of things
that broadcasters would want to show their
ad agencies and clients.”

Campaign Reconciliation

Was ConfirMedia created because of any-
thing lacking on the part of radio stations go-
ing to advertisers? No, says Saslow. “I'm not
sure if there is anything lacking, other than we
have had a very cumbersome manual system
af trying to demonstrate what we call ‘ac-
countability,” he says.

“I call it ‘campaign reconciliation.” That is
the term that keeps coming up throughout my
30-year career. That is the ability to, at the end
of any broadcast period, show someone that
this is what they ordered, have a tool to ac-
count for the changes that happen during that
month and then say that this is what ran.

“Because radio is such a transactional me-
dium, like cable, this was a great way to show
agencies where spots ran. All this does is re-
place the manual version of what I think ev-
ery good broadcasting company tries to do
already. ”

The efficiencies they gain from managing
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¢ DELILAH AND THE GOVERNOR Eartier this month
Premiere Radio Networks syndicated host Delilah was a special
guest of New York Governor George Pataki and first lady Libby

their inventory — from just showing agencies
thatwe do a greatjob in radio — will improve
the value of the medium. It will make it easi-
er to see that what you're buying is what you
get.”

One of the things Saslow says to broadcast-
ers and agencies is that the radio business is
“completely upside down” when it comes to
how it accounts for its on-air advertising,

He says, “We spend more time chasing pa-
per than we do either selling or buying radio.
How many sales meetings are devoted to
where schedules have run or where to find the
affidavits or how to show the proof of perfor-
mance?

speds 3 AL B SRR

“We are the only
company of our kind to
give a complete suite of
software that allows the
broadcaster’s information
to talk with the agency’s
information. That’s the
piece that’s been
missing.”

Sae oSt SR

"The client wants to know when we've de-
veloped a completely automated system to
free up everyone from traffic all the way up
through sales to be able to focus on higher-
value tasks. This is a good thing for all of elec-
tronic media, and it is a wonderful thing for
radio.”

According to Saslow, ConfirMedia is alone
in terms of what it provides a broadcast com-
pany. He says, “There are people who will go
to agencies or people who will monitor things
on a one-sided basis to
show agencies discrepan-
cy-type reports. We don't
do that. We're not the me-
dia cops. Basically, this tool
was always designed for
all broadcasters to manip-
ulate. It was introduced to
agencies when there was
competition.”

3 Before Saslow got to Ve-
rance, there were several
companies that were doing
things similar to what
ConfirMedia does now.
"“They were showing agen-
cies the tool first, where
they should have been
showing broadcasters
what the value was before
going to the agencies,”
Saslow says. “We're basi-
cally talking to both right
now. I think we are the
only company of our kind
to give a complete suite of
software that allows the
broadcaster’s information

e

Pataki at New York's 12th annual Governor's National Day of * to talk with the agency’s
«  Prayer Breakfast in Albany, NY. Some 1,500 attendees were on information. That's the
hand for Delilah’s keynote speech. She’s seen here with the ¢

governor, accepting an award of appreciation for her participation

in the event.
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piece that’s been missing.
5 “Over a number of
years you've had compa-
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sales team successful.

rate will be at the end of the month.

Keys To Cluster Selling

In early March R&R readers were introduced fo radio-station sales
consultant Frank Kulbertis. In this, the first of a series of tips, Kulber-
tis says he believes the right compensation is key to making a cluster’s

: How you pay your cluster salespeople will have a direct impact on how suc-
cessful they will be at selling your cluster of stations. If you take the lazy approach
i and pay a straight commission on all sales, your salespeople will also take the
lazy approach and push only the stations they like or find easy to sell.

To prevent this, you must pay them based on their ability to reach individual
station goals. Each month assign every seller on your team a sales goal for each
station they represent. The more goals they make, the higher their commission

By Frank Kulbertis

S

nies that have developed fabulous tools for
broadcasters in terms of inventory manage-
ment, traffic management and music and
commercial scheduling, and you had some
great companies develop tools for software for
agencies. Donovan Data Systems is probably
foremost, and there are a number of others out
there.

“But nobody has created a piece of software
to connect the dots between the two and then
use a watermarking technology as a third-par-
ty independent verification tool to basically
say, ‘Now you have all the things you need to
verify that the spots actually ran, through a
third-party source.’

“What happens when you get an invoice
that matches up witha schedule? You get paid,
and it gets processed right away. I think this
is a great tool for a lot of different things. One
of them is financial, from an accounting point
of view. It's going to streamline things on both
ends, agency and broadcaster.

“From a media-management point of view,
this just imitates what we do manually now.
That’s a lot of manual labor, and with consol-
idation it gets tedious because everyone is
overworked.”

Improved Buyer-Seller Relationship

Saslow continues, “We basically looked at
this and said, ‘What do we do to improve the
buyer-seller relationship in our media world?”
The first thing to do is to say that we have a
very, very cumbersome manual paper-chase
system in all areas of media, both on the ra-
dio side and on the agency side. How do we
use this tool, or how do we give it to broad-
casters to use, to count the value and account-
ability of radio?”

Has anybody been resistant to adopting
what ConfirMedia or a similar company can
offer radio? Saslow says no. But, he says, “It's
slow in coming because anything that is new
in the way of technology just takes time.”

Cost isn’t an issue either, Saslow believes.
“The cost, in the way that we have priced this
particular service, really will work just as well
for major markets as it will for the smaller mar-
kets. This is really a matter of the owned-and-
operated groups or independent stations re-
alizing that these are tools that are going to
help them to sell more radio.

“As a veteran of the radio industry, I was
surprised at clients” and agencies” attitudes
toward the medium. With some of what were

www.americanradiohistorv.com

Frank Kulbertis can be reached at frank@radioactivesales.com.
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“The client wants to know
when we’ve developed a
completely automated
system to free up everyone
from traffic all the way up
through sales to be able to
focus on higher-value
tasks.”

SRR SRR e e L F

my biggest clients, I was surprised at how re-
luctant and how skeptical they were about
radio and its ability to demonstrate how spots
and schedules actually run.”

Sometimes Saslow sees radio operators he’s
spoken with go overboard in being able to
show whata good job they do of stewarding
their commercials.

“I think the name of the game here is to go
out to the agency and client world and say,
‘This is the tool that we are going to use. Ei-
ther you watermark all-the spots or we will,
and let’s come up with the rules of compli-
ance by which we are judged.’

“That's the way to do this. It's not to point
fingers at radio or any other medium and say
they have a problem and they need a tool to
correct it. It’s really to say that radio or any
other medium has decided that they are go-
ing to put their best foot forward and show
you that they have no reluctance or that they
want to use a tool to show what broadcast

”

runs.
The Best Medium There Is

Lastly, Saslow is vigorous in spreading the
message that radio is “the best call-to-action
medium that we know.” He says, “I don’t care
if it's network or spot. Look at the tools that
we are all using. Be first. Be the innovators.
Be the ones with the largest audience, and the
one medium that allows localization, allows
promotability, etc. Let ours be the medium
that steps up to the plate and says we are go-
ing to use the technology that, without ques-
tion, puts us ahead of the pack. That's our
message out there.”
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A Positive Plan For HD Radio

Continued from Page 1
represent. Perhaps a blues obsessive will be at-
tracted to a blues station on HD, but wouldn’t
that person be just as likely to plunk down the
$13 per month for satellite?

And even if we put the various subgenres’
audiences together, is there enough mass there
to build an HD fan base? Making tiny slices
of musical genres available commercial-free
on HD might change the value proposition of
satellite for some consumers, but is that
enough to build an HD business?

* They are often trying to do something that
is hard enough to do on AM and FM: build
entirely new brands. Everyone who works in
radio knows how hard it is to get consumers
to remember your primary station’s name and
dial position. How can we make even more
brands cut through?

The lack of produced product relates to the
limited budgets that most radio operators are
willing to throw at a medium that has no us-
ers. Fair enough. What radio needs then is a
plan to get compelling, produced content on
HD that will build the medium at little, if any,
cost. Here's one scenario.

Branding Partnerships

The radio industry, working through the
HD Digital Radio Alliance or other means,
needs to reformulate the plan for HD from
being format-oriented to being brand-orient-
ed. We should be working with already estab-
lished brands that people know and like and
bringing them to the radio.

R LI LI L /o)

If HD merely replicates
satellite’s commercial-free
and personality-free music
channels, it will have
missed a prime
opportunity to leap over
the consumer-adoption
chasm and make a

direct play for

Middle America.

SRR v

Here is an example. Several flavors of Tri-
ple A—notably the “Jam Band” format — are
being considered as HD channels. In some
ways this seems logical: Triple A has always
been a format that sits right on the cut-line of
format options for FM in many cities. But Tri-
ple A has also had a very tough time breaking
into the general consciousness in most mar-
kets.

So instead of putting a Triple A station on
HD, why don’t we put on “Ben & Jerry’s Ra-
dio”? Can't you hear it? The Grateful Dead,
Phish, O.AR, etc.

Imagine the possibilities. Radio works with
Ben & Jerry’s to create Ben & Jerry’s Radio. The
station is available at all Ben & Jerry’s retail
locations, as an Internet stream and, of course,
on HD Radio stations all over the country.
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Ben & Jerry’s promotes the HD channels in
their stores. If they are ambitious, they can
even try to turn these efforts into some kind
of new revenue stream on the order of Star-
bucks’ “Hear Music” efforts.

The point is that Ben & Jerry’s Radio is
something that people would understand
immediately. It would create multiple sourc-
es of promotion and link HD Radio to a well-
liked, positive brand.

One can even solve one of the biggest chal-
lenges of HD Radio with this approach: how
to pay for it while keeping it commercial free.
This problem is solved when the whole sta-
tion is a commercial for Ben & Jerry’s Ice
Cream.

The company provides commercial-free
music to the consumer and the cash to pay for
the programming and receives a fantastic new
marketing vehicle.

There is no end to the brands with which
radio should be discussing this concept. Some
that come to mind in the world of magazines
are Men's Health, Soap Digest, Ebony, Guns &
Ammo, Seventeen, Wired and Cosmopolitan.

All of these quickly lend themselves to ra-
dio concepts. The stations can be promoted in
the magazines, and the stations, of course, will
promote the magazines.

Endless Possibilities

Other brands this could work with include
CMT, Nickelodeon and MySpace. Tell my 7-
year-old that there is a Nickelodeon Channel
on HD, and she will start noodging me to get
an HD radio. MySpace Radio would clearly
be the ultimate place for unsigned bands and
artists.

Strongly branded retailers are other possi-
bilities. Barnes & Noble or Borders would
make for an ideal radio channel, with their
music and their books. The Gap, L.L. Bean,
Abercrombie or other fashion brands also
make immediate sense. Curves and Bally’s are
already music venues at their locations and
could quickly make the transition to radio.

Celebrity brands could also work. Why
have a Classic Country channel when you can
have the Dolly Parton channel? Why have a
blues or Classic Rock channel when you can
have the Eric Clapton channel?

If Joel Osteen has an HD2 channel, millions
of his followers will clamor for HD2. Similar-
ly, someone like Rachael Ray would instantly
create demand among her enormous fan base.
How cool would a Donald Trump channel be?
Who knows what would be on it, but people
would surely check it out. And there are hun-
dreds of other celebrities whose names are
brands and with whom HD could partner on
content.

Image brands are another idea source. Nike,
Hooters, Virgin, Pepsi, Red Bull and Volks-
wagen are imbued with attitude and strong
feelings. All of them are youthful and vibrant.
All of them should be attached to HD2 radio
stations if we want young people to continue
to use our medium.

The Hard Rock Cafe and House of Blues are
no-brainers. You can have a hard Rock HD2
station, or you can have the Hard Rock Cafe
station. How about the blues HD2 station vs.
the House of Blues HD2 station? Which is
mere potent?

And what about American Idol? Imagine if
every Tuesday night, as he’s getting ready to
sign off, Ryan Seacrest says, “For full-time
news and music from your favorite American
Idol singers, tune to the American Idol radio sta-
tion on HD2 across the country.”

RR MANAGEMENT-MARKETING-SALES
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Frankly, the powers that
be in radio should run to
Simon Fuller and Simon
Cowell and beg them to
create a radio station.
American Idol radio would
definitely pull people

to HD2.
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Frankly, the powers that be in radio should
run to Simon Fuller and Simon Cowell and
beg them to create this station. American Idol
radio would definitely pull people to HD2.

The Road To Acceptance

The road to acceptance for HD Radio is
long, and the challenges are significant. But
the key to success will be creating content that
gets people walking in to retailers and car
dealers to ask for HD radios.

Everyone who works in radio knows how
hard it is to build a brand that is meaningful

‘Mark Your Calendars

Important dates and events in the coming months

and memorable on AM or FM. We can’t hope
to do this with music-only channels on HD.
We need to partner with established brands
that already move people.

For now, HD Radio is restricted by an agree-
ment not to monetize the channels, but the day
when HD Radio must stand on its own is just
over the horizon. We must be prepared with
programming that will compel people to go
out of their way to demand HD Radio.

The satellite radio companies have already
made some inroads into branded entertain-
ment by signing personalities like Oprah Win-
frey and Martha Stewart to content deals. HD
has an opportunity to think beyond celebri-
ties or personalities and co-opt existing brands
to build real value for both listeners and our
customers.

Something like the Ben & Jerry’s branded
channel will have instant associated brand
values and images that a faceless HD channel
may never be able to attain, and it might even
build a little more love for both ice cream and
radio.

If HD merely replicates satellite’s commer-
cial-free and personality-free music channels,
it will have missed a prime opportunity to
leap over the consumer-adoption chasm and
make a direct play for Middle America.

Larry Rosin is co-founder and President of Edi-
son Media Research. He can be reached at lrosin@
edisonresearch.com.

May 18-20 — NONCOMMvention,
Louisvilte; www.triplearadio.com

May 22 — CRB Las Vegas;
www.crb.org.

May 23 — 41st annual ACM
Awards, Las Vegas;
www.acmeountry.com

May 27-June 3 — The Tom Joyner
Foundation Fantastic Voyage 2005;
www.blackamericaweb.com/fv2006

Conference: Focus on Digital
Radio, Charlotte; www.
laurenoriginals.com/
scmsconference.html

June 8-11 — CMA Music Festival,
Nashville; www.cmafest.com

June 13 — Power of Urban Radio
Conference, Chicago; www.
interep.com

June 14-17 — Southeast Urban
Music Conference, Atlanta;
www.smiurban.com

June 19-20 — AWRT Gracie Allen
Awards, New York; www.awrt.
org/awards/gracie_allen.htm|

Ty

June 25-29 — National Club
Owners, Promoters & Entertain-
ment Executives & Entrepreneurs
Conference, Augusta, GA; www.
clubcope.org

June 27 — BET Awards, Los
Angeles; www.bet.com

June 29-Sept. 20 — Summer
Arbitron

<_August >

Aug. 2-5 — R&R Triple A Summit
2005, Boulder, CO; www.
radioandrecords.com

Aug. 10-12 — Morning Show
Bootcamp, Chicago; www.
morningshowbootcamp.com

Sept. 20-22 — Americana Music

americanamusic.org

Sept. 20-22 — R&R Convention &
NAB Convention, Dallas; www.
radioandrecords.com

Sept. 21-Dec. 13 — Fall Arbitron

Sept. 22 — Americana Honors &
Awards, Nashville; www.
americanamusic.org

Oct. 16 — R&R Smooth Jazz
Label Summit, TBD; www.
radioandrecords.com

Oct. 31- Nov. 4 — CMJ Music
Marathon, New York; www.cmy.
com

November

Nov. 9-11 — R&R Christian
Summit, Nashville; www.
radioandrecords.com

The Industry Events Calendar is now available online at
www.radicandrecords. com/resources/industry_calendar.asp
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More Fuel For
The IdoI/Mill

if American Idol doesn't already generate ridiculous

amounts of media coverage each week.... The show’s rabid
fan base is still coming to grips with last week’s seemingly
inexplicable ouster of favorite Chris Daughtry (pictured).
Last Monday WPLJ/New York morning guys Scott Shannon
and Todd Pettengill did a phone interview with Daughtry.
Knowing he’s a huge fan of Matchbox Twenty’s Rob Tho-
mas, a good friend of the show, Scott & Todd surprised
Daughtry by hooking him up on a three-way call with Tho-
mas. “My wife is over here freaking out now that you're on
the phone with me,” Daughtry said, to which Thomas re-
torted, “My wife is freaking out because I'm the phone with
you!”

Shannon asked Thomas for his thoughts about the re-
cent offer made to Daughtry by the band Fuel to become
their new lead singer, and Thomas was candid: “| think it's
the wrong way to go,” he said. “As good a band as they
are, | think where you are right now, you're gonna be the
biggest thing about them. Maybe the best thing for you is
to just be Chris Daughtry, especially with a voice like that.”
Thomas then classified Daughtry as “without a doubt, the
most talented guy I've seen in all the years I've seen the
show.” He also floored Daughtry when he mentioned a re-
cent visit with the legendary Clive Davis, saying, “Clive is
so enamored with you and with
your talent, and he sees you as the
one person he can take into star sta-
tus.” At this point Pettengill yelled,
“Tell Fuel to hang on for a minute!”
Shannon said to Daughtry, “I'd love
to have you join Matchbox Twenty,
| but they already have a lead singer.”

Enjoys long walks,
sunsets, Rob
Thomas.

Thomas had the best punch line of
the day when he remarked, “The
real reason | called wasn't just to talk
to Chris — I've called to let everyone know that, as of to-
day, I'm joining Fuel.”

CBS, Howard Ready To Hug it Out?

The New York Ddily News and other fine publications say
CBS Radio has reached a tentative agreement with Howard
Stern,; his agent, Don Buchwald; and Sirius over that pesky
little zillion-dollar breach-of-contract lawsuit CBS Radio filed
against Stern after he left, clalming he gave Sirius millions of
dollars of free publicity while still working for CBS. The pa-
per quotes CBS lawyer Irvin Nathan as saying, “We have
an agreement, but there are details that have to be worked
out,” and, “We are very close to settling.” There was no com-
ment from the Stern camp, and calls to CBS were not re-
turned.

Meanwhile, over in the hallowed halls of CBS Radio, Head
Cheese Joel Hollander and XM Exec. YP/Programming
Eric Logan stopped by Opie & Anthony’s broadcast ex-
travaganza to tell them that the show will roll into a bunch
of new cities and that CBS is still very committed to Adam
Carolla, Rover and The Junkies, all currently heard region-
ally on many fine CBS Radio properties. Hollander also said
some other radio companies have also asked about picking
up O&A, which will no doubt annoy the crap out of
Howard.

Great White Tour Manager Sentenced

Daniel Biechele, former tour manager for Great White,

was found guilty of misdemeanor manslaughter and sen-
tenced May 10 to four years in prison under a plea agree-
ment for his role in starting a Feb. 20, 2003 nightclub fire in
which 100 people were killed. Improperly licensed pyrotech-
nics set the club ablaze. In February, Biechele pled guilty to
100 counts of involuntary manslaughter. He initially received
a sentence of |5 years, |1 of which were suspended by the
judge.

The ‘Could Be True, Could Be Crap’ Game!

Q: Is Tom Joyner starting on KKBT
(100.3 The Beat)/Los Angeles on June
19?7 A: Probably.

Q: Will Joyner be competing against
former Beat morning talent Steve
Harvey, who's rumored to be close to
a deal at crosstown KDAY? A: Maybe.
Stay tuned.

e

Is LA, ready for
Joyner?

The Programming Dept.

* Will WJMN/Boston MD Chris Tyler inherit similar du-
ties at CHR/Pop sister WXKS-FM (Kiss 108)? Maybe. Maybe
not. Kiss Asst. PD/MD David Corey left this week after 22
years.

* Kansas City vet Chris Taylor has returned to that other
barbeque nirvana: Memphis. Taylor, most recently OM/PD
of CBS Radio’s KMXV & KCKC/KC, has come back to his
old stomping grounds, Flinn Broadcasting, this time as the
company’s in-house consultant. Taylor previously spent seven
years in the market, two as PD of WMC-FM and five as OM
of Flinn CHR/Pop WKSL, now WHBQ-FM.

* Beau Richards, last seen at WAOA/Melbourne, has
been named Director/Programming at Orlando-based Promo
Only, a subscriber-based music and music video service. The
position has been open since Phil Michaels-Trueba left to pro-
gram WHQT (Hot 105)/Miami.

* Asst. PD/MD/afternoon goddess Mel McKay exits Clear
Channel Hot AC KMY! (Star 94.1)/San Diego. For now PD
Michael Hayes is filling in on-air, but he says he’s looking
for an MD/midday jock and an afternoon show.

* Entercom Triple A WMMM/Madison and PD Tom
Teuber, a |0-year station vet, part company as Teuber’s con-
tract isn't renewed. WMMM staffer Pat Gallagher is named
interim PD. Find Teuber at 608-5|3-9772 or tteuber@prodigy.
net.

* Tim “Rayne” Rainey scores the sweet career upgrade
from Asst. PD/MD/nights at KHTT (K-Hits 106.9)/Tulsa to
the same gig at Emmis CHR/Pop WNOU/Indianapolis, re-
placing Dylan, now at WKST/Pittsburgh. “I'm looking for-
ward to seeing cars do all those left turns at the Indy 500,”
Rayne tells ST. Back in Tulsa, the Rotating Wheel of Part-
Time Meat will kick into gear once Rayne leaves at the end
of the month.

* Less than a week after his wife, Donna, was downsized
out of her job due to budget cuts, PD Max Miller has an-
nounced his resignation from Clear Channel AC KOSO/
Modesto, CA. He and Donna, KOSO’s former MD, would
have been together at the station for 6 years on Aug. |.

www americanradiohietorv com

Look for Max to announce his new plans soon. Until then,
reach him at maxmiller@clearchannel.com.

Quick Hits

* WKTU/New York welcomes Tri-State fave Wendy Wild
for weekends. Ms. Wild recently left WBLI/Nassau-Suffolk,
where she had worked since 1999.

* Mo Bounce (ex-WHTF/Tallahassee, FL; WIOQ/Philadel-
phia; WFLZ/Tampa; etc.) is the new night guy at Clear Chan-
nel CHR/Pop KXXM (Mix 96.1)/San Antonio. “He'll take us
to the next level,” says PD Tony Travatto, knowing full well
how much that phrase aggravates us. Mo replaces Tony

Continued on Page 16

YEAR AGO

« Tom Calococci named PD of KKBT/Los Angeles.

* Dave Ervin named VP/GM at KMOX/St. Louis

¢ |sland Def Jam Music Group elevates Rick Westover to
VP of Promotion/Research & Information Systems.

@ YEARS AgoO

* Dave Kerr named President of Strategic Media Research.

« Steve Williams named PD of WDAS/Philadelphia.

« Gold Circle Entertainment names Rob Dillman President/
CEO.

;:'?.“ns AGO

* Rick Thomas named PD of KBZR/
Phoenix.

« Doc Holliday named GM of KHTT/Tul-
sa.

* Todd Little named PD of KSLX/Phoe-
nix.

@ YEARS AGO

¢ Rich Fitzgerald named Sr. VP/Director
of Promotion for Reprise Records.

¢ Burt Baumgartner elevated to Sr. VP/ |,
Promotion at Columbia Records.

| * Ken Lane named VP/CHR Promotion

|  at SBK Records.

@ YEARS AGO

* Nancy Widmann named VP/CBS Owned AM Stations.
» ABC Radio Networks President Ed McLaughlin retires to
start his own communications consulting firm.
h Katy Daley upped to PD of WMZQ/Washington.

@“A%s AGO

« Earnest James named GM at KDIA/Oakland.

* Bob Hattrik promoted to VP/Programming for the Double-
day chain

* SerethaTinsley appointed VP/Station Manager of WLOU/
Louisville.

@ YEARS A6 0

* WRKO/Boston names Carol Singer MD.

« Gary Stevens promoted to Sr. VP of
Doubleday Broadcasting.

¢ Jim McKeon named AOR Promotion -
Director for Epic Records. Gary Stevens

. o
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Rick Thomas

Burt
Baumgartner
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Continued from Page 15

Cortez, who left in March. Leon Sanchez, who had been
covering nights, will return to overnights. Travatto adds,
“Leon’s looking to take overnights back to the next level.”

* Citadel's KWYL (Wild 102.9)/Reno, NV just got “T.R’d.”
Teddy P. arrives from WDAY (Y94)/Fargo, ND to do nights
as the station continues its transition from Rhythmic to Pop.
“Every winner on his show gets a ‘Teddy P, Prize Pack,” which
includes a limited-edition autographed roll of toilet paper,”
says PD Nick Elliott, cracking himself up. Mr. P replaces
Mighty Mike, who exited last month.

¢ After nearly three years with Lincoln Financial FM Talk/
Hot AC WLNK (107.9 The Link)/Charlotte, comedienne and
actress Pam Stone is leaving her |0am-noon shift, effective
May 26. “We are working on other opportunities for Pam
to continue with The Link, and we'll be announcing those
plans soon,” PD Neal Sharpe tells ST. The Link recently
hired WFLY/Albany, NY morning duo Candy & Potter for
a shift TBA. Smart money has them being sandwiched be-
tween the syndicated Bob & Sheri and Matt & Ramona.

* Gary Saunders, Exec. Producer of ABC Radio’s syndi-
cated Doug Banks Morning Show, is joining Service Broadcast-
ing Urban KKDA (K 104)/Dallas to produce the Skip Murphy
& Company morning show, which also adds the comedic tal-
ent of Hope Flood, previously heard on the morning show
on Urban AC sister KRNB.

* Ally, longtime midday talent at CBS Radio Alternative KITS
(Live 105)/San Francisco, has left the building, the result of a
life-changing decision to escape the rat race: She and her hus-
band bought a farm outside of Pittsburgh with a big house,
three ponds, a walnut grove and a real tractor. Jealous?

AStarlsAs Good As A Wink
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Congrat.s to radio and game
show legend Wink Martindale
— and his hair — who will be

St

honored with a star on the Hol-
lywood Walk of Fame, elevating
him to the same lofty status as

Ryan Seacrest. Martindale

started his radio career on
KFWB-AM/Los Angeles in the
'50s before becoming a game

Don't stare directly at Wink's
smile.

show host. His name is now synonymous with such classics
as Tic Tac Dough. Martindale, currently a personality on Jones
Radio Networks’ Music of Your Life format, will get his star

on June 2.
TOP 10 SHOWS May 8-14
Total Audience "
(110.2 million households) Bty 15:48
1 American ldol (Tuesday) 1 American Idol (Tuesday)
2 American Idol (Wednesday) 2 American Idol (Wednesday)
3 CSI 3 Grey’s Anatomy
4 House 4 House
§ Grey's Anatomy 5 CSI
6 Desperate Housewives & Desperate Housewives
7 CSI: Miami 7 Lost
& Without A Trace 9 Swvivor: Panama — Exile Isiand
9 Survivor: Panama — Exile Isiand Finale (Sunday)
Finale (Sunday) 10 Unanimous
10  Survivor: Panama — Exile Isiand
(Thursday)
Source: Nielsen Media Research
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Formats You’ll Flip Over
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Rumors of a new Clear Channel FM Talk outlet in New

Orleans have been confirmed: CC Regional VP Dick Lewis
tells the New Orleans Times-Picayune that Classic Rock
WRNO will flip to News/Talk on June |, pitting it head-to-
head against Entercom, which recently dumped Oldies on

SEFE B0EE W P WA daded¥

then-WTKL-FM in favor of a simulcast of heritage News/
Talker WWL-AM.

Cancellation, Schmancellaﬁon!

=

Syndicated man of a thousand voices Phil Hendrie re-
cently announced he was retiring from
his radio show next month to concen-
trate on his acting career. Looks like he’ll
have to find a new vehicle, stat: His
NBC sitcom, Teachers, was cancelled
after just six episodes. So much for that
Seinfeld-sized syndication money.
Hendrie, who had a supporting rcle on

Seconds after being
bitten.

the show as cynical teacher Dick Green,
was the funniest element on a fairly un-
funny and predictable sitcom. Hendrie's
final radio show for Premiere is June 23.

Begone, Eigit-Legged Spawn 0f Satan!

SRR W RS S 5 w’ W Al W

* Michael J, MD/midday talent at CIear Channel Coun-
try WPOC/Baltimore and writer of American Country Count-

EE Y

down, is recovering after being hospitalized with a serious
staph infection caused by a spider bite. “It's been a real or-
deal,” says ]. “My stations [WPOC and voicetrack buddies
WGAR/Cleveland; WBUL/Lexington, KY; and WCTQ/
Sarasota] have been very understanding, and Kix Brooks will
get by without a script from me this week.” Send your good
wishes to michaelj@wpoc.com. And now, some parting words
of wisdom from Mr. J: “Watch out for spiders!”

* Get-well thoughts also go out to ABC Radio Networks'’
President Jim Robinson, who is recovering from surgery to

have his thyroid removed. Send your best wishes to Jim at

james.m.robinson@abc.com.

v FILMS

BOX OFFICE TOTALS '
May 12-14 [
Title (Distributor) $ Weekend $ To Date
1 Mission: Impossible 3 (Paramount) $25.00 $85.10
2 Poseidon (WB)* $22.15 $22.15
3 RV (Sony) $9.95 $43.27
4 Just My Luck (Fox)" $5.69  $5.69 |
5 An American Haunting (Freestyle) $3.56 $10.81 |
6 United 93 (Universal) $3.50 $25.55
7 Stick It (Buena Vista) $3.16 $22.14
8 Ice Age: The Meltdown (Fox) $3.15 $187.57
9 Akeelah & The Bee (Lions Gate) $2.40 $14.00
10 Hoot (New Line) $2.29 $6.38

“First week in release. All figures in millions.
Source: Nielsen EDI

COMING ATTRACTIONS: This week’s openers include
the animated Over the Hedge, which includes voiceovers
by recording artist Avril Lavigne. The film’s Epic soundtrack
showcases songs by Ben Folds, including the “Over the
Hedge version” of “Rockin’ the Suburbs” that features Wil-
liam Shatner.

— Julie Gidlow

www americanradiohietorv com
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Relax — it’s not what we want you to believe. After actor
Jamie Foxx suggested she simply “roll up” on WWPR (Power
105.1)/New York afternoon guy Ed Lover, mega-huge TV mogul
Oprah Winfrey showed up unexpectedly May 11 to talk to about
her Legends Ball. Lover had actually gone home already but
came running back when the station called and told him Oprah
was there. The two then hit the air and bonded for 20 minutes.
Seen here basking in the afterglow are Oprah and her new best
friend, Lover.
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Condolences
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* Radio jingle pioneer Toby Arnold, former Sales Man-
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ager for PAMS, the legendary Dallas company that produced
classic jingle packages for radio and TV stations, died May 8
in Dallas at age 76. Arnold, a member of the Texas Broad-
casters Hall of Fame, was instrumental in helping create the
distinctive station jingles that became an unmistakable part
of Top 40 radio in the 1950s, '60s and '70s. Arnold also pro-
duced the 1980’s and '90s audio production library “The Ul-
timate” with Tom Merriman.

* jJohn Wilder jr., co-founder and lead singer of '70s R&B
group Heatwave, died May |3 at his home at the age of 56.
The cause of his death was not announced. Heatwave rose
to stardom during the late '70s and cranked out such radio-
friendly hits as “Boogie Nights”; “The Groove Line”; and their
signature make-out song, “Always and Forever.” In 1979
Wilder became a paraplegic after a car accident and stopped
touring, but continued to serve as Heatwave’s lead vocalist

in recording sessions.

Thanks, Howard Bedno
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Chicago promo legend Howard Bedno passed away May
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I5 of an apparent heart attack at the University of lllinois
Medical Center at Chicago. Howard would have turned 88
on May 26. In the 1950s Bedno started Cobra Records with
Eli Toscano. Between 1956 and 1958 Cobra recorded Buddy
Guy, Otis Rush, Magic Sam and others. Howard also did mar-
keting for Vee-Jay Records, the onetime home of The Beatles.

“They didn't get more generous or warm than Howard,
and | know | wouldn’t be doing this if it wasn't for the friend-
ship he and my grandfather had since childhood and
Howard’s willingness to indulge a snot-nosed kid’s — and,
later, a green PD’s — fascination with all things radio and
music,” said Mark Edwards, PD of KEZK/St. Louis.

Bedno is survived by his wife, Catherine; daughters, Cheryl
and Rebecca; and a grandson. Services are pending. Edwards
adds, “l have dozens of records at home with the little stick-
ers that say ‘“Thanks, Howard Bedno,” and | can’t think of a
more fitting thing to say. Those three words say volumes.
Thanks, Howard Bedno, you will be missed.”
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RR ZVika® TOP 50 ALBUMS

THE INDUSTRY’S NO. 1 RETAIL CHART May 19, 2006

iw W ARTIST ALBUM LABEL
£ 1 . REDHOT CHILI PEPPERS Stadium Arcadium- Warner Bros.
- 2 NICK LACHEY What's Left Of Me Jive/Zomba Label Group
.1 3 TooOL - 10,000 Days- Volcano/Zomba Label Group
- 4 JAGGED EDGE Jagged Edge Sony Urban/Columbia
5 "5 ISLEY BROTHERS - Baby Makin’ Music Def Souvl/Def Jam/{IDJMG
5 6 RASCAL FLATTS Me And My Gang Lyric Street
>4 7 > VARIOUS  High School Mysical Soundtrack - Walt Disney” .
2 8 PEARL JAM Pearl Jam J/RMG
. 7. 9 -VARIOUS . Now That’s What | Call Music! . gy - e
13 10 ANDREA BOCELLI Amore Sugar/Decca
12 11" JAMES BLUNT i Back To Bediam - Custard/Atlantic
] 12 BRUCE SPRINGSTEEN We Shall Overcome: The Seeger Sessions Columbia
= 13 ‘PAUL SIMON . Surprise ¥ Warner Bros. -
21 14 TIM MCGRAW Greatest Hits Volume 2 Curh
16 15.  SHAKIRA . " Oral Fixation Volume 2 Fpic
- 16 NEIL YOUNG Living With War Reprise
18 - 17 TOBY KEITH White Trash With Money Show Dag Nashville/Universal -
33 18 ALAN JACKSON Precious Memories Arista
6 19 GODSMACK IV. Universal Republic
1" 20 RIHANNA A Girl Like Me Def Jam/IDJMG
28 21 CARRIE UNDERWOOD Some Hearts Arista
14 22 Tl King Grand Hustle/Atlantic
- 23 GNARLS BARKLEY St. Elsewhere Downtown/lava/Atlantic
24 24 CHAMILLIONAIRE The Sound Of Revenge Universal Motown
- 25 TEENA MARIE Sapphire Cash Money/Universal Motown
8 26 JEWEL Goodbye Alice In Wonderland Atlantic
- 21 BARRY MANILOW The Greatest Songs Of The Fifties Arista
15 28 TAKING BACK SUNDAY Louder Now Warner Bros.
26 29 NICKELBACK All The Right Reasons Roadrunner/IDJMG
31 30 MARY J. BLIGE The Breakthrough Geffen
23 31 DANIEL POWTER Daniel Powter Warner Bros.
35 32 MICHAEL BUBLE It’s Time 143/Reprise
- 33 SNOW PATROL Eyes Open A&M/Interscope
3 34 MOBB DEEP Blood Money G Unit/Interscope
22 3 MARK KNOPFLER & EMMYLOU HARRIS All The Roadrunning ) Nonesuch/Warner Bros. )
19 36 GO0 GOO DOLLS Let Love In Warner Bros.
10 37 PHIL VASSAR Greatest Hits: Volume 1 Arista ,
20 38 AVANT Director Magic Johnson/Geffen
32 39 *PUSSYCAT DOLLS PCD - . A&M/Interscope .
38 40 KELLY CLARKSON Breakaway RCA/RMG
27 41 KT TUNSTALL Eye To The Telescope Virgin
34 42 JOHNNY CASH | Walk The Line: The Legend Of Johnny.Cash  /sland//DJMG
40 43 KEITH URBAN Be Here N Capitol
29 44 NE-YO In My Own Words Def Jam/IDJMG
39 45 -FRAY . How To Save'A Life Epic
37 46 PANIC! AT THE DISCO A Fever You Can’t Sweat Out Fueled By Ramen
30 47 SEANPAUL : Trinity VP/Atlantic
42 48 JACK JOHNSON & FRIENDS Curious George Soundtrack Brushfire/Universal Republic
44 49 ALL-AMERICAN REJECTS Move Along Interscope
- 50 KORN Live & Rare Epic

POWERINDEX CHANGE
:455,910 -
172,104 =
159,094 1%
117,496 =
-5108,557 -
104,239 +17%
- 86,318 T 1%
85,322 -70%
75,847 9% .
75,579 +31%
70,069 +21%
67,303 6%
64,344 . =f
63,418 +82%
58,530 +8%
55,306 -
53,231 +13%
53,052 +86%
52,560 -40%
50,877 -18%
50,211 +55%
49,645 1%
48,837 -
45,038 +30%
44,987 —
43,731 -43%
- 42,794 =
42,192 -23%
+ 41,850 +25%
40,083 +34%
39,931 +7%
39,584 +43%
36,920 =
36,675 -66%
T 35,217 1%
34,959 -22%
34,742 _-A5%
33,693 -28%
33,566 +13%
33,418 +23%
S 32,483 -2%
32,024 +14%
30,661 +21%
30,603 4%
29,501 +14%
29,431 +7%
. 26,835 13%
26,042 +11%
22,240 +8%
21,957 -

© HITS Magazine InC.

2
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The Big Chili
Socks it to me!
WB’s Red Hot Chili Peppers log the sec-
ond-highest first-week total for a rock album in
2006 as their double-CD epic Stadium Arcadium
bows at No. 1 on this week’s HITS chart with
a grand total of nearly 456,000. Nothing Flea-
bitten about those num- ; e
- | S
Jive's Nick Lachey
turns heartbreak into
chart action with What's
Left of Me, bolstered not
only by huge radio play,
but by support from
AOL Music, where the

Chili Peppers

title track is No. 1 and the ZEEg
video has been streamed
more than 600,000 times.
Lachey’s 172,000 in sales is
larger than any first-week to-
tal registered by his ex, so
take that, Jessica.

Said AOL Music’s Jack
Isquith: “From 'First Listen’
to now, Nick has been performing great. He had
the best ‘Listening Party’ figures over the last six
months, with more than 400,000 streams in just
a single week. Think I can get Jessica’s cell num-
ber from him?”

Other top 10 debuts include a pair of R&B vet-
erans in Sony Urban/Columbia’s Jagged Edge
(No. 4) and Island/IDJMG’s Isley Brothers (No.
5). Last week’s No. 1, Volcano/Zomba Label
Group’s Tool, are No. 3, with Lyric Street’s Ras-

Nick
Lachey

cal Flatts (No. 6), Walt Disney Records’ High
School Musical (No. 7), ] Records’ Pearl Jam (No.
8), UTV's Now 21 (No. 9) and Decca/Universal
Classics’ Andrea Bocelli (No. 10) rounding out
the leader board.

Other top 50 newcomers include WB's Paul
Simon (No. 13), Reprise’s Neil Young (No. 16),
Downtown/Atlantic’s Gnarls Barkley (No. 23),
Universal’s Teena Marie (No. 25), A&M’s Snow
Patrol (No. 33) and Epic’s Korn rarities disc (No.
50).

Major gainers, mostly fueled by Mother’s
Day-weekend sales, are led by Arista Nashville’s
Alan Jackson, up a whopping 86% and moving
No. 33-18. Others include Arista’s Carrie Under-
wood (+55%, No. 28-21), Reprise’s Michael
Bublé (+43%, No. 35-32), Curb’s Tim McGraw
(+42%, No. 21-14), Geffen’s Mary J. Blige (+34%,
No. 31-30), Decca’s Bocelli (+31%), Universal’s

Chamillionaire
(+30%, No. 24), Capi- &
tol Nashville’s Keith |
Urban (+27%, No.
43), Roadrunner/ID-
JMG’s Nickelback
(+25%, No. 29), RCA/
RMG’s Kelly Clark-
son (+23%, No. 40)
and Custard/Atlantic’s James Blunt (+21%,
No. 11).

Next week: Look for Island/IDJMG’s
Hoobastank and Christina Milian, as well as
V2’s The Raconteurs (featuring White Stripes’
Jack White and pal Brendan Benson) and
Universal’s Ashley Parker Angel to bow on
the charts.

Pearl ]a

— Todd Hensley
todd. hensley@hitsmagazine.com
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SATELLITE
RADIO

Jon Zellner
Sr. VP/Programming
202-380-4040

Suite 62
Vic Clemens
KINORED Woman First

ERIC BENET Pretty Baby
JAMIE FOXX DJ Play A Love Song

XM Chill

Luis Baro

THIEVERY CORPORATION Originality
TOSCA Heidi Bruehl

GUEM ET ZAKA L'abeille

STING Be Still My Beating Heart

The Move
Luis Baro
ALIF TREE Forgotten Places

MAKOSSA & MEGABLAST Like A Rocket
AJUKAJA Think It Over

The Loft
Mike Marrone

CARY OTT | Wouldn't Do That To You
CARY OTT Am { Just One

OUNCAN SHEIK The Dawn’s Request

ELF POWER 23rd Dream

ELF POWER Peel Back The Moon, Beware!
BEES The Country Life

BEES She Is Gone

BEES We'll Go Walking

YAYHOOS Between You & Me

YAYHOOS Over The Top

Fungus
Lou Brutus

BOUNCING SOULS The Gold Song
BOUNCING SOULS Sarah Saturday
BOUNCING SOULS Letter From lrag

NEW MEXICAN DISASTER SQUAD Get The Bullet Out

NEW MEXICAN DISASTER SQUAD Pulse
METHADONES He's A Whore

METHADONES I'm The Man

METHADONES Back Of My Hand

METHADONES Welcome To The Working Week
METHADONES Starry Eyes

METHADONES Heart Of The City

SAINTE CATHERINES Ring Of Fire = 4 Points
SAINTE CATHERINES The Shape Of Drunks To Come

The System

Zoltar

LONOON AFTER DARK Kiss
NITZER EBB Family Man
Real Jazz

Maxx Myrick

JAE SINNETT The Sinnett Hearings
CHIP SHELTON Peacetime
Hear Music

Seth Neiman

CALEXICO Bisbee Blue
ZERO 7 Throw It All Away
The Village

Robert Aubry Davis

CHUCK BROOSKY Tulips For Lunch
ANAIS MITCHELL Hymns For The Exiled
RACHEL BISSEX MEMORIAL FUND Remembering...

Xmu
Tobi

MOJAVE THREE Breaking The Ice
KEANE Is It Any Wonder
ZERO 7 The Garden

X Country
Jessie Scott
RECKLESS KELLY & JOE ELY Rider In The Rain

Highway 16
Jon Anthony

PAT GREEN Feels Just Like It Should
LONESTAR Doghouse

STEVE HOLY Brand New Girlfriend
RIO GRAND Kill Me Now
CAROLINA RAIN Get Outta My Way
JEFF BATES One Second Chance

BPM

Skyy

MATT DAREY f/TIFF LACEY Always
LEANA Faith

AYCAN Lambada

CHRISTINA MILIAN Say |

The Heat
Dion Summers

BUBBA SPARXXX Heat it Up
E-40 U And Dat

Fuego
Hector Corporan

TREBOL CLAN Gata Fiera
N.0.R.E. Mas Maiz

Viva
Hector Corporan

DEL CASTILLO Este Amor
LUIS MIGUEL Si Ti Perdiera

Caliente
Hector Corporan

MARC ANTHONY Volando Entre Tus Brazos
GILBERTO SANTA ROSA Locura De Amor
ANAIS Lo Que Son Las Cosas

Aguila
Hector Corporan

VALENTIN ELIZALOE C6mo Me Duele
EL GUERO Adios Amor

ALICIA VILLARREAL Insensible A Ti
EZEQUIEL PENA... Terco Pero Sabroso

Flight 26
Mike Abrams

BETTER THAN EZRA Juicy
BREAKING POINT All Messed Up
JAMES BLUNT High

The Blend
Mike Abrams
CHICAGO Love Will Gome Back

The Hitlist
Mike Abrams

NATASHA BEOINGFIELO Single
YELLOWCARO Rough Landing
NELLY FURTADO Promiscuous

SIRIUSA/

SATELLITE RADIO

1221 Ave. of the Americas
New York, NY 10020

212-584-5100

Steve Blatter
Sirius Hits 1 Shade 45
Kid Kelly Lil Shawn
JOSH HOGE 360 EIGHTBALL & MJG Ridin’ High
FIELD MOB {/CIARA So What LLOYO BANKS 1/50 CENT Cake
CASSIE Me & U LIL FLIP I'm A Balla (Flip My Chips)
FRANKIE JORDAN Once Again BUSTA RHYMES New York Sh't
AFI Miss Murder LLOYD BANKS House
CASCADA Miracle s s

' Sirius Disorder

Octane Meg Griftin

Jose Mangin
LOSTPROPHETS Rooftops
LACUNA COIL Cioser
Hard Attack

Jose Mangin

SHADOWS FALL In Effigy

ABOMINABLE IRON SLOTH Hats Made Of Veal...
Left Of Center

Rich McLaughlin
REPLACEMENTS Message For The Boys

Faction

Jeff Regan

LOSTPROPHETS Rooftops

AGAINST ALL AUTHORITY All Agss Show Tonight
BoomBox

Jeff Regan

DJ ICEY & MARLON One Foot Skank
SOUL OF MAN Sukdat
RENNIE PILGREM Super Crazy Ill Bomb

Jam_ON

Gary Schoenwetter
FRAME OF MIND It's All Good
LES CLAYPOOL One Better

The Pulse
Haneen Arafat

BETTER THAN EZRA Juicy
FIVE FOR FIGHTING The Riddle
FORT MINOR Where'd You Go

Starlite

Haneen Arafat
CHICAGO Love Will Come Back

Underground Garage

Kid Leo

JOAN JETT & THE BLACKHEARTS Everyone Knows
Hip-Hop Nation

Reggie Hawkins

0J KHALEO 1/FAT JOE We Gettin’ Money

YOUNG ORO Gangsta

JUVENILE {/MIKE JONES Way | Be Leanin’

LITTLE BROTHER Slow It Down
SLUM VILLAGE Call Me

HOWARD TATE Show Me The Man

HOWARD TATE Sorry Wrong Number

SLAID CLEAVES Racecar Joe

SLAIO CLEAVES Millionaire

TBONE BURNETT I'm Going On ALong Joumey
T BONE BURNETT Earlier Baghdad (The Bounce)
VINICIUS CANTUARIA The Bridge

VINICIUS CANTUARIA A Felicidade

BEN FOLDS Rockin' The Suburbs

BEN FOLOS Lost In The Supermarket

KEB’ MO’ Remain Silent

The Coffee House

Darrin Smith

NEKO CASE Star Witness
KT TUNSTALL Suddenly | See
MAT KEARNEY Nothing Left To Lose

New Country

Scott Lindy

BILLY CURRINGTON Why, Why, Why
JAMEY JOHNSON Rebelicious

Outlaw Country
Jeremy Tepper

SLAID CLEAVES Devil's Lullaby
KELLY WILLIS When My Baby’s Beside Me

Area 33

Howard Marcus

RICHARD VISSION {/STRANGER DAYS Somebody
TIMELINE Fenix

Planet Jazz

Shirley Maldonando

OSCAR CASTRO-NEVES All One
TOOTS THIELEMANS One More For The Road
CHARLIE PEACOCK Love Press Ex-Curio

Universo Latino
Gino Reyes

ANORES CEPEOA Cheque Al Portador
ANORES CEPEDA Mientras Mas Pasaba Et Tiempo
ALICIA VILLAREAL Insensible A Ti

Gino Reyes

XTREME Honey | Do

VANESSA FORMELL Tu No Eres Un Secreto
GISSELLE De Que Nos Vale

%!MUSIC

Radio
Jay Frank » 310-562-7770
John Lenac» 310-582-7773

ALLISON MOORER Fairweather

BIG TUCK U Can't See Me

BRUCE SPRINGSTEEN Pay Me My Money Down
CLIPSE {/PHARRELL Mr. Me Too

CUTE IS WHAT WE AIM FOR There's A Class...
OAZ DILLINGER Daz Thang

DONAVON FRANKENREITER Move By Yourseif
EAMON Bring Him Home o
ELVIS COSTELLO t/ALLEN TOUSSAINT Tears...
FIVE FOR FIGHTING The Riddle

FONZWORTH BENTLEY Laid Back

GLENN TIPTON Paint It Black

HOPE The Rain Don't Last

JAGGED EOGE Stunnas

JEFF BATES One Second Chance

LETOYA All Eyes On Me

MATTHEW WEST History

MERCYME So Long Self

MUSE Supermassive Black Hole

NADA SURF Blankest Year

PAULA CAMPBELL Champion

PROJECT PAT Good Googly Moogly
QUEENSRYCHE The Hands

ROMED U Can't Shine Like Me

SAVING JANE Happy

SHEDAISY In Terms Of Love

SMOOSH Free To Stay

HEAVY BLINKERS Try Telling That To My Baby
TOMMY LEE Hello Again

T-PAIN Studio Luv

TRACE AOKINS Swing

WIDESPREAD PANIC Second Skin

WORLO PARTY What Does It Mean Now?

Video
Jay Frank» 310-582-7770
Colleen Quill » 310-582-7768

AFI Miss Murder

ARCTIC MONKEYS | Bet You Look Good...
CORINNE BAILEY RAE Put Your Records On
KEANE s It Any Wonder

NATASHA BEDINGFIELD Single

NELLY FURTADO Promiscuous

RIHANNA Unfaithful

SNOW PATROL Hands Open

TRAIN Give Myself To You

Music
CHOICFE

Your Music. Your Cholce.™

30 million homes
27,000 businesses
Available on digital cable and DirecTV
Damon Williams ® 646-459-3300

Hit List
Justin Prager

OIRTIE BLONOE Walk Over Me
CHEYENNE KIMBALL Hanging On
CHRISTINA MILIAN $/YOUNG JEEZY Say |

Today’s Country

John Hendricks

GARY NICHOLS Unbroken Ground
TRENT TOMLINSON One Wing In The Fire
OARRYL WORLEY Nothin’ But A Love Thang

Americana
John Hendricks

MARK McGUINN Deep
OAVIO LEE ROTH Dance The Night Away

Rob Edwards » 661-294-9000

Mainstream Country

David Felker

JOSH TURNER Would You Go With Me
SUGARLANO Down In Mississippi (Up To No Good)
Hot Country

David Felker

TRACE ADKINS Swing

STEVE HOLY Brand New Girtfriend
Young & Verna

David Felker

TRACE ADKINS Swing

SARA EVANS Coalmine

Adult Contemporary

Andy Fuller

MERCYME So Long Seif

Bright AC

Gary Thompson

SMASH MOUTH Story Of My Life
ALL-AMERICAN REJECTS Move Along
INXS Afterglow

REO HOT CHILI PEPPERS Dani California

Voice of America broadcasts in 44
languages in over 60 countries with an
audience of 100 million listeners on 798
radio stations and 502 television stations.

Larry London  202-619-3901
Adds

NATASHA BEDINGFIELD Single
FALL OUT BOY A Little Less Sixteen Candles...

Plays
Artist/Title ™ LW
ALL-AMERICAN REJECTS Move Along 38 24
NICK LACHEY What's Left Of Me 38 38
STAIND Right Here 36 38
NICKELBACK Savin' Me 36 40
SEAN PAUL Temperature 36 34
SHAKIRA... Hips Don't Lie 34 28
CHAMILLIONAIRE... Ridin’ 34 28
FORT MINOR... Where'd You Go 34 36
DANIEL POWTER Bad Day 3228
PAUL WALL Girt 3228
CASSIE Me & U 28 0
RIHANNA S0S 28 34
FIELD MOB So What 28 0
KELLY CLARKSON walk Away 28 36
NELLY FURTADO Promiscuous 26 0
BO BICE The Real Thing 26 32
FRAY Qver My Head (cable Car) 24 30
DADDY YANKEE Rompe 22 22
NE-YO When You're Mad 22 22
RIHANNA Unfaithful 20 18
BON JOVI... Who Says You Can't... 20 0
TEDDY GEIGER For You | Will... 18 24

DEM FRANCHIZE BOYZ Lean Wit It,... 18 18
MARIAH CAREY t/SNODP DOGG Say... 14 16

Alternative Now
Polychronopolis

402-952-7611

REPLACEMENTS Message To The Boys
LOSTPROPHETS Rooftops

HAPPY ENOINGS Losing Generation
OANKO JONES Sticky Situation
Country Today

John Glenn

WRECKERS Leave The Pieces
STEVE HOLY Brand New Girifriend
AC Active

Jonathan Steele

REO HOT CHILI PEPPERS Dani California
NICK LACHEY What's Left Of Me

Alan Furst s 800-494-8863
10million homes 180,000 businesses

Groove Lounge
Kenki Johnson

INI KAMOZE World A Reggae

INFRA REOMAN UK... Candy Shop

LUTAN FYAH If Jah Is For You

COLOCUT FEATURING ROOTS MANUVA True Skool
KARSH KALE Rise Up

GOTAN PROJECT Diferente

OSUNLAOE Crazy You

ZERO 7 #/SIA Dreaming

M1... Love You Can’t Borrow

LUPE FIASCO Kick, Push

Dance

Randy Schiager

BANANARAMA Look On The Floor

MARIAH CAREY Say Somethin’

NATASHA BEDINGFIELO The One That Got Away
GABRIEL & ORESOEN Tracking Treasure Down
MADONNA Get Together

KRISTY KAY When You Find Love

NICK LACHEY What’s Left Of Me

CLAUDJA | Will Stand

SOUTHSIOE HUSTLERS Right Before My Eyes
HI TACK Say Say Say...

ROSE It's Just Funky

PATE NO. 1 Always

CHANTAL CHAMANOY Feels Like Love

ASLE Golden Sun

CANOYMAN Pop Corn

Alternative

Dave Sloan

ART BRUT Bang Bang Rock And Roll
FIERY FURNACES Benton Harbor Blues
REPLACEMENTS Message To The Boys

@RADID NETWORKS

Phil Hall = 972-991-9200

ABC Hot AC

Dan Lopez

JAMES BLUNT High

ABC’s Country Coast to Coast

Dave Nicholson

JAKE OWEN Yee Haw

JOSH TURNER Would You Go With Me
SARA EVANS Coalmine

ABC Classic Rock

Chris Miller

NEIL YOUNG Shock And Awe

o>

gospel music channel.
Jerry Williams » 770-969-7936

TURNING Out Of My Hands 20
SUPERCHICK Anthem 17
PLUMB Cut 17
KRYSTAL MEYERS Fire 17
P.0.D. Goodbye For Now 17
SEAN SIMMONDS Won't It Be 15
NEW BIRTH TOTAL PRAISE CHOIR Suddeniy14
SWITCHFOOT We Are One Tonight 14
KATELYN TARVER Wonderful Crazy 14

YOLANDA ADAMS This Too Shall Pass 13
Playlist for the week of May 8-14.
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Video playlist for the week of May 8-14.

75 million households

Rick Krim
Exec. VP

Adds

GODSMACK Speak

GOMEZ How We Operate
NDIA.ARIE | Am Not My Hair
KEANE Is it Any Wonder
NELLY FURTADO Promiscuous
WOLFMOTHER Woman

Sam Thompson

SUGARLAND Down In Mississippi (Up To No Good)
JAKE OWEN Yee Haw

BILLY CURRINGTON Why. Why, Why

JOSH GRACIN Favorite State Of Mind

WRECKERS Leave The Pieces

€€ musicsnippet.com »»

Tony Lamptey « 866-552-9118

Hip-Hop

CAM'RON f/LIL WAYNE Touch It Or Not
OMX We In Here

B.G. Kill Or Be Killed

Aol Radio @ Network

Top Alternative

Pete Schiecke
PEARL JAM Life Wasted

Top Jams

Donya Floyd

CHERISH Do It To It

KELIS 1/TO0 SHORT Bossy
RICK ROSS Hustlin'

Top Dance

Mike Spinella

DJ X What You Won't Do For Love
ELLA Forever Young

FILTERFUNK SOS (Message In A Bottle)

Top Pop

Brendan Grimaldi
NE-YO When You're Mad
MARIAH CAREY f/SNDOP DOGG Say Somethin’

RADID

Mainstream Country

Hank Aaron
PAT GREEN Feels Just Like It Should

New Country

Hank Aaron
PAT GREEN Feels Just Like It Should

Lia

Hank Aaron

PAT GREEN Feels Just Like It Should
Danny Wright

Hank Aaron
PAT GREEN Feels Just Like It Should

Mainstream AC

Mike Bettelli
BON JOVI w/JENNIFER NETTLES Who Says You..

24 Hour Formats

Jon Holiday < 303-784-8700
Hot AC

Jon Holiday

JAMES BLUNT High

U.S. Country

Penny Mitchell

JAKE OWEN Yee Haw
BLAINE LARSON | Don't Know What She Said

www.americanradiohistorv.com

TR

R A R A

e .
{1 CMT GAC | T,
MUSICTELEVISION COUNTRY MUSIC TELEVISION o AN E LE Vls I ON
72 million households 75.1 million households 38.3 million households
Brian Philips, St. VP/GM Sarah %::rr: Mvglf’fg;iginming
HE-YO When You're Mad % Chris Parr, VPMusic & Talent " ) .
MARIAH CAREY /SNOOP 0066 Say Sometrin' 23| | ApDS ADDS Tube Tops * U2, Late Night With Conan
o i
T What You K 2 . . O'Brien (NBC, check local list-
aToutnow - MEGAN MULLINS Ain't What It Used To Be T — Trace Adkins, Dierks Bent- inas for i
SHAGRA Hips Don't Lie B0 | VAN ZANT Things | Miss The Most g Hiss e Hos ley, Big & Rich, Brooks & 2> O ime).
PANIC! AT THE DISCO | Write Sins Not Tragedies 22 EMERSON DRIVE Good Man * Toby Keith, Craig Ferguson.
- . Plays | Dunn, Kelly Clarkson, Kenny
ani California 21 Artist/Title W LW | T T - R
JAMIE FOXX /TWISTA DJ Play A Love Song 20 RASCAL FLATTS What Hurts The host 22 13 A RS . Chesney, Sara Evans, Toby
NICK LACHEY What's Left Of Me 19 zf::iii':t;: ::‘“"1 IF:;AS i'::’u‘:l‘:l‘:'ln 2: :2 e Keith, Miranda Lambert, Little
FALL OUT BOY A Little Less Sixteen Candies... 18 e Wanyna - 21 16] | MARTINA MCBRIOE Til | Can Make It On My Own Big Town, Martina McBride,
bt e ey " | LEANN RIMES Somethings Gotta Give 20 19 i’::: ;‘;':::L:v:e" [se'dw':: :;“ Going Montgomery Gentry, Brad
DA BACKWUDZ | Don't Like The Look Of It 1 CARRIE UNDERWOOD Don't Forget To., 20 19 ove Neads A Holiday Paisiey, Rascal Flatts, Sugar-
ERIEARTRS Ol ck 1 MIRANDA LAMBERT New Strings 19 11 PHIL VASSAR Last Day Of My Life ’ ’ °
RICK ROSS Husti 11| | GEORGE STRAIT Seashores 0f 010 Mexico 18 19 ;‘:m:‘:ﬁ:g;i’:“n — land, Carrie Underwood, Keith
ARCTIC MONKEYS | Bet You Look Good... 10| | FAITH HILL The Lucky One 18 11| | LErL MECOY Last (‘; A°[’;yin:‘;'r’eed Urban and Gretchen Wilson
MARYCLIBECE R ouchiE v g ;?;: z:‘;’;:zo[:'::: dA"T‘:) B“:ai?;?::dy :g :? GRETCHEN WILSON Poliically Uncorrect are slated to perform live from e
CHAMILLIONAIRE I/KRAYZIE BONE Ridin 9 BILLY CORRINGTON wnyy - N KENNY ROGERS | Can't Unlove You Las Vegas when CBS presents _ Toby Keith
CHRIS BROWN f/LIL WAYNE Gimme That 8 — :
- mme e JOE NICHOLS Size Matters (Someday) 14 17| | CARRIE UNDERWOOD Don't Forget To Remember e the 41st Academy of Country Tuesday, 5/23
L . SHOOTER JENNINGS Gone To Carolina 14 15| | WRECKERS Leave The Pieces g
AFI Vi Mutder 8| | baa PAISLEY The woris va 13| |JOE NICHOLS Size Matters (Someday) Music Awards (Tuesday, 5/23,  « Ashley Parker Angel, Live
FORT MINOR /HOLLY BROOK Where'd YouGo 7 SUGARLAND Down In Mississippi... 14 0 :":‘s'::;::ﬂ;s t"::‘?‘ “[;‘:S_'T:e L 8pm PT/ET). With Regis & Kelly (check local
at Irain n un
Video playlist for the week of May 8-14. JASON ALDEAN Wh 12 19 st i
1eo paylSt or e week oTiLay Yoo GEORGE STRAIT Seashores Of Old Mexcio Friday, 518 listings for time and channel).
GRETCHEN WILSON Politically Uncorrect 12 8 A gy . i «Ne-Yo The V/ew(ABC check
TOBY KEITH A Little Too Late 2ol | e wnr: T::g& : Gao B':':e * Michael Bolton, The Tonight o, ,
n ar o g N
WRECKERS Leave The Pi 17 j local listings for time).
) Leave e oo ) DIERKS BENTLEY Settle For A Slowdown Show With Jay Leno (NBC, gs )
Aty s minor by e 247 . I check local listings for time). * Def Leppard, Jay Leno.
» Hoobastank, Jimmy Kimme/ » James Blunt, David Letter-
—_— \ Live (ABC, check local listings for  man.
p@ time). » Jason Aldean, Craig Fergu-
2 g‘.’s NEP umﬂo * Nick Lachey, Late Late Show ~ Son.
David Cob - CONCERT PULSE With Craig Ferguson (CBS, check  * Michael Bolton, The Ellen
avia Lohn 5 3
General Manager ﬁ:’\‘;ﬂgﬁ\"aid O The Big WoIfTOta/ Plaj; 58 Avg. Gross local listings for time). DeGeneres Show (check local
Pos. Artist (in 000s) F . listi i channel).
CHAMILLIONAIRE /KRAYZIE BONE Ridin’ % HIGH SCHOOL MUSICAL We're All n This... 75 « The Eels, Last Call With Car-  listings for time and )
‘ 1 CIRQUE DE SOLEIL— DELIRIUM  $1301.0 Dalv (NBC. check local st
T.). What You Know 27 BS Gest cha Head In The GS’"e 7‘; 2 BONJOVI $.0767 son Daly (NBC, check local list- Wednesday, 5/24
. NATASHA BEDINGFIELD Unvrritten 7 3 KENNY CHESNEY $935.1 ings for time) . H
DA BACKWUDZ | Don't Like The Look Of it 23 HANNAH MONTANA Best O Both Worlds 73 lcoloe 9123 g Fort Mlno'r, Jay Lfeno.
LUPE FIASCO Kick, Push 2 BOWLING FOR SOUP 1985 7 : :ﬁgm « PAUL RODGERS gg? Saturday, 5/20 « Elefant, Jimmy Kimmel.
FALL OUT BOY A Litlle Less Sixteen Candles... 20 HIGH SCHDOL MUSICAL Breaking Free 72 7 RASCAL FLATTS $418.5 « Nelly Furtado, Saturday Night ~ * Gnarls Barkley, Conan OBr-
o ! ALY & A.J. Rush 72 8 NICKELBACK $350.9
PANIC! AT THE DISCO | Write Sins Not Tragedies 20 CRAZY FROG Axel F 23 9 KEITH URBAN $3322 Live (NBC, 11:30pm E]'/PT) en. e Wreok i F
TAKING BACK SUNDAY MakeDamnSure 20 KELLY CLARKSON Behind These Hazel Eyes 33 10 BLACKEYED PEAS $322.2 * The Wreckers, Craig Fergu-
. ST Y - 11 LARRY THE CABLE GUY $3184 Monday, 522 y
KORN Coming Undone 19 12 BRAD PAISLEY $310.3 * The Wreckers, Jay Leno son.
RICK ROSS Hustii 18 JONAS BROTHERS Mandy 2 13 MOTLEY CRUE $304.2 o ' « Hoobastank, Carson Daly.
KELLY CLARKSON Walk Away 29 14 KIDROCK $260.5 * The Dixie Chicks, Late ’
FLYLEAF 'm So Si 17 14 MARTINA McBRIDE $2553 . )
8051k :"-”;Y D‘(’]FF V‘fkeEUp el gg Among s week's new four: Show With David Letterman Thursday, /25
ARCTIC MONKEYS ! Bet You Look Good... 17 HRIS BROWN Yo (Excuse Me Miss) Candlebox c [ listi f » The Flaming Lips, Jay Leno.
. ) (CBS, check local listings for }
SYSTEM OF A DOWN Lonely Day 1 BLACK EYED PEAS Let's Get It Started 29 Dashboard Confessional ) j
ASHLEE SIMPSON L.O.VE. 28 Hootie & The Blowfish time). — Julie Gidlow
LIL JOHN 1/E-40 & SEAN PAUL Snap Yo Fingers 15 JESSE MCCARTNEY Beautiful Soul 28 Koﬂgnrrll!;qth Kings e - S _ _
aul dimon
SHAWNNA Gettin' Some 14 RAVEN Some Call It Magic 27 ) Y DT T e AN e B AT
USHER Caught Up % The CONCERT FULSE is courtesy of '“ﬁ'a
YUNG JOC It Goiré Down 1 ication POLLETAR, S65.571.7000 4
s =z | [ The iTunes Music § 7 10
RED HOT CHILI PEPPERS Dani California 14 ISt lor weskorivay or www.polistaronine.com. % € 1 llIl€S USIC tO e 10
FIELD MOB /CIARA So What 13 e
DEM FRANCHIZE BOYZ Ridi'Rims 2 et T T = E i Apple’s iTunes Music Store is the leading digital-music service in
ANGELS AND AIRWAVES The Adventure 1 1—-——-&5—“’1&)—"‘—“—5—] ‘) £.1 the U.S,, offering a catalog of more than 1 million songs from all
AVENGED SEVENFOLD Beast And The Harlot 11 ' After MidNite TR four major label groups and hundreds of independents. Here's a

snapshot of the top-selling downloads on Tuesday, May 16, 2006

Top 10 Songs

. RIHANNA SOS
. DANIEL POWTER Bad Dav

. RIHANNA Unfaithful
. SEAN PAUL Temperature

S OONDO A WN =

. FRAY Over My Head (Cable Car)

. CHAMILLIONAIRE f/KRAYZIE BONE Ridin’
LIL JON f/E-40 & SEAN PAUL Snap Yo Fingers
. RED HOT CHILI PEPPERS Dani California

. FORT MINOR f/H. BROOK Where'd You Go

0. NICK LACHEY What's Left Of Me

Top 10 Albums

. PAUL SIMON Surprise

. SNOW PATROL Eyes Open

. PEARL JAM Peari Jam

.FRAY How To Save A Life

- O O~NO O WN =

. RED HOT CHILI PEPPERS Stadium Arcadium
. NICK LACHEY What's Lex Of Me

. GNARLS BARKLEY St. Elsewhere
. NEIL YOUNG Living With War

. RACONTEURS Broken Boy Soldiers

0. STEPHEN COLBERT Siephen Coibert At The.

i .-.,-..-....,.....N-...-' LR RRE i

FERA RN

e P L
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'.'- kcarter@radioandrecords.com

Hits From The ‘Hood

Center nourishes raw talent in South Central

ast weekend’s annual Wango Tango concert, sponsored by
KIIS-FM/Los Angeles, was huge, as usual. Tickets sold out
in minutes, like they do every year. But while artists like Kanye
West, Daddy Yankee, Rihanna and Natasha Bedingfield were
entertaining the masses on the main stage, over on the second
stage some lesser-known performers were getting just as much
love from the crowd. The only difference was that these weren’t
pros; they were a bunch of talented inner-city kids from A Place
Called Home in South Central L.A.

That performance — along with a just-
released CD compilation featuring many
of the same kids — is the culmination of
the efforts of KIIS MD Julie Pilat, whose
eyes were opened to a whole new world
that existed just off the beaten path when
she began volunteering at the communi-
ty center A Place Called Home about
three years ago.

“It’s right off the 10 freeway, but it’s a
world so foreign to a lot of people that it
might as well be Iraq,” Pilat says. “It's
right there, but people don’t go — and for
good reason.

“They say over half of Los Angeles’
60,000 gang members live in South Cen-
tral. It has the highest crime rate, and
there’s a greater than 60% dropout rate
among Latino and black students in the
L.A. Unified School District.”

Getting Involved

Pilat was introduced to A Place Called
Home when she attended a benefit for the
center that honored Janet Jackson for the
donations she’d made. Pilat was interest-
ed in what the center was doing, so she
offered to bring over some of the station’s
old CD singles and assorted stuff for the
kids.

“The second I walked on the center
grounds, I became hooked,” Pilat says.
“Not only do they have normal commu-
nity-center things like soccer fields, com-
puter labs and tutoring, they also have
unlimited music instruction and a full-
blown recording studio.”

Try to find an overcrowded public
school these days within 50 miles of L.A.
that still has a music program, never
mind a recording studio.

“Alot of times you can take a kid from
Beverly Hills who has her parents’ car, a
credit card and an X-Box, and she’s al-
ways bored,” says Pilat. “But you take
these kids from South Central who real-
ly don’t have anything, and they go to the
center every day and be creative. There’s
some great music coming out of there.”

Pilat started out mentoring some of the
kids — “Kind of like being a Big Sister,”
she says — but when she realized the
quality of the music the kids were mak-
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ing in relative anonymity, she began
working with them to build an inner-city
music community.

“It’s alot of fun, and it’s really interest-
ing,” Pilat says. “People hear ‘the ‘hood’
and think it’s going to be all hip-hop, but
there’s a huge ska scene down there, and
there’s so much Latin influence.”

The kids already knew how to play in-
struments and were spending their days
in the center’s recording studios, produc-
ing original songs, so the next step was
to take it to the streets. The center
launched a series of live shows, dubbed

“A Place Called Home
is a community center
right off the 10 freeway,
but it’s a world so
foreign to a lot of
people it might as well
be Iraq.”

PRI IR 33 8000000

BandJAM, at a place called Art Share in
downtown Los Angeles, and kids ages 8-
20 got a chance to share their music on-
stage.

You Reap What You Sow

Pilat and several record-label folks have
donated their time to help the kids, and
she says KIIS is also reaping some musi-
cal benefits.

“A few years ago when I was down
there I was talking to kids who didn’t lis-
ten to the radio anymore because they
were just listening to mixtapes of reggae-
ton like Daddy Yankee and Ivy Queen,”
she says.

“That’s when I originally started ex-
ploring that kind of music for KIIS and
began cold-calling Puerto Rico, trying to
get music. It opened my eyes to a lot, be-
ing on the streets, and it’s so much fun.”

Not only has Pilat’s involvement with

RR CHR/POP

SAY CHEESE! kiis-Fm/Los Angeles MD Julie Pilat and two of the kids from the Los Angeles

community center A Place Called Home.

A Place Called Home helped the station
when it comes to new music, it’s also
helped with that all-important cume. The
same kids who weren't listening to the
radio when Pilat started at the center are
now avid fans of KIIS, all the KIIS jocks
—and the elevators in station’s building.

“Everyone gets caught up in their own
world day to day, and everything is so se-
rious,” Pilat says. “Then I'll be with these
kids sometimes, and they’ll come to the
station, get in the elevator and freak out.
They’ll says, ‘Oh, it made my stomach
drop!” Some of them haven’t been in ele-
vators before.”

A Diamond Among The Pearls

Pilat has also discovered a superstar in
the center’s cadre of musicians. He’s Car-
los Camacho, who plans all of the center’s
events and whom Pilat describes as the
hardest-working person there.

“I was looking for a part-timer, so I had
him interview with [KIIS PD] John Ivey
and [Programming Asst.] Lisa Marie,”
she says. “We ended up hiring him at KIIS
to be a phone op.

“This kid takes the bus three hours a
day to get back and forth to the station,
but he’s one of our best employees.

“Ozomatli gave him the BandJAM Hall
of Fame Award, and they invited him to
open for them on May 27 at the House of
Blues in Anaheim. It’s a dream come true
for him, but he deserves it because he’s a
superstar.

“The community is chock-full of super-
stars. These kids have a lot of heart and
great stories, and this translates into great
music.”

The Next Step

The kids had recorded, they’d per-
formed, and the next logical step was to
put together a CD. That would explain
the PM Records Volume 1 disc currently
sitting on our desk, which features the
kids from A Place Called Home, includ-
ing Carlos Camacho.

And look at that: There’s a credit at the
bottom that reads “PM Records President
Julie Pilat.”

“The label is done through the commu-
nity center, but I put the CD together,” Pi-
lat says. “It was a lot of people coming
together, volunteering and helping out.
A lot of people from the industry have
been turned on to this.

“Lori Rischer, who used to work at
Arista, is my partner-in-crime down

www.americanradiohistorv.com

“People hear ‘the ‘hood’
and think it’s going to be
all hip-hop, but there’s a
huge ska scene down
there, and there’s so much
Latin influence.”

there. She’s been volunteering for the past
few years. Myra Simpson from Warner
Bros. helped get the CDs pressed. Veron-
ica Amarante from Island Def Jam has
also volunteered at the center.

“Warner-Chappell Publishing helped
us with the publishing and the copy-
rights, and 100% of the CD sales go back
to the organization.”

CDs are available for purchase at
www.apch.org. Pilat says that Volume 2 is
already in the can, but for now they’re fo-
cusing on the disc that’s already been re-
leased. “We're not trying to break any
SoundScan records or anything,” Pilat
says. “But, as with anything, if someone’s
making music and cranking out great
stuff, it's a shame if it’s not heard.”

Raw Talent

Pilat’s used to the whole local-music-
scene thing, having grown up in Seattle
and seen raw talent explode out of that
city. And as much as L.A. is the nougaty
center of the entertainment industry, it’s
still fun for her to get to the heart and soul
of the music of the city. It’s also reward-
ing on a personal level.

“What the kids remember the most is
the one-on-one time you spend with
them,” she says. “I took my mentee to the
Usher concert, and she got to meet Ush-
er. But at the end of the year, when they
do a yearbook where the kids write what
their favorite thing that happened was,
she wrote, ‘I really appreciated when you
spent time doing flashcards with me so |
didn’t flunk out of the ninth grade.””

Ifyou're in Los Angeles, you are invited to
stop by Art Share L.A. on July 14 for the next -
Band]AM. For more information about this
worthwhile cause, or to purchase the PM
Records Volume 1 CD, go fo www. apch.

org.
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RR CHR/POP TOP 50

May 19, 2006 PDWE'RED
E R e —— BT R MEDIABASE
3 o SHAKIRA f/WYCLEF JEAN Hips Don’t Lie (Epic/ 9199 +588 658530 12 120/0 Peos P .
1 2 SEANPAUL Temperature /VP/Atiantic) 8633 415 558071 16 11800 MOS TADDED
2 3 RIHANNA SOS (Def Jam/IDJMG) 8508 -391 579420 16 121j0 ARTIST TITLE LABEL(S) ADDS
4 o DANIEL POWTER Bad Day (Warner Bros.) 8351 +142 530041 1 120/0 SAVING JANE Happy (Uniyersa//?epub/ic} 26
6 e FORT MINOR... Where'd You Go (Machine Shap/Warner Bros.) 6357 +598 407396 7 121/0 PAULA DEANDA f/BABY BASH Doing Too Much Arista) 21
5 6  NATASHABEDINGFIELD Unwritten (Epic/ 5457 628 415562 27 120j0 | PUSSYCAT DOLLS /BIG SNOOP DOGG Buttons /A&M) 22
0 NELLY FURTADO Promiscuous (Geffen) 21
9 NICKELBACK S Me (Roadi 10JMG, 150 301 14
o e 5150+ 274556 10810 ) CHAMILLIONAIRE fIKRAYZIE BONE Ridin (Universal Motown) 19
8 8  KELLYCLARKSON Walk Away (RCA/RMG) 4978 297 321762 20 11910 | CaSSIE Me & U extSeection/Bad Boy/Atianti) 7
10 0 BUBBA SPARXXX fIYING YANG... Ms. New Booty (Purple Ribhon/Virgin) 4709 +284 296519 1 1071 PANIC! AT THE DISCO | Write Sins Not Tragedies (Fueded By Ramen) 16
14 @ NICK LACHEY What's Left Of Me (Jive/Zomba Label Group) 4417 +390 255627 10 1Mm JAMES BLUNT High (Custard/Atlantic) 16
7 11 MARYJ. BLIGE Be Without You (Geffen) 413 902 291129 17 1170 :TT“A"S"}:‘A l;'g;:‘;gllfé’fé ﬁ’"/l’”?,w} ﬁ
13 @  ALL-AMERICAN REJECTS Move Along (Daghouse/lnterscape) as 478 200 10 M2 | ":i: ek — —
. . . isapplied to monitored stations toreport
11 13 STAIND Right Here (Flip/Atlantic) 825 238 260190 23 9910 | aitsser hir company ol Song hat reachseve lys o ek withn
21 @ CHAMILLIONAIRE f/[KRAYZIE BONE Ridin (Universal Motown) 3800 +1014 270685 7 93/19 ?neairﬁl:;‘wkanairplayweekjls;deﬁnedasSundaylthr:ug:l Saturday. Adds
' accepted at i
16 O  FRAY Over My Head (Cable Car) /Epic/ 3648 +395 1848952 12 03[z | o cerposremmesaresh any pay
12 16 JAMES BLUNT You're Beautiful (Custard/Atlantic/ 3433 -707 214761 19 117/0
17 @ NE-YO When You're Mad (Def Jam/IDJMG) 3243 +33 192147 9 106/0
15 18  CASCADA Everytime We Touch (Robbins/ 3242 -456 256982 20 115/0 . M 0 ST
20 @ DADDY YANKEE Rompe (£/ Cartel/interscope) 3100 +126 198923 10 91/0 )
19 @ TEDDY GEIGER For You | Will (Confidence) (Columbia/Sony BMG) 3031 +45 134507 16 101/0 INCREASED PLA YS
18 21 BOBICE The Real Thing (RCA/RMG) 2902 -96 143323 19 99/0 Tg.TAAyL
25 @ RIHANNA Unfaithtul (Def Jam/IDJMG) 2674 +778 196358 4 109/12 | ARTIST TITLE LABEL(S) o INCREASE
0 @ NELLY FURTADO Promiscuous (Geffen) 9563 +1004 168861 3 11321 CHAMILLIONAIRE ﬂKR_AYZIE BONE Ridin (Universal Motown/+1014
., NELLY FURTADO Promiscuous (Geffen) +1004
23 24 MARIAH CAREY f/SNOOP DOGG Say Somethin’ /island/IDJMG) 2144 -268 81001 7 98/0 RIHANNA Unfaithful (Def Jam/IDJME) +778
27 @ PAUL WALL Girl (SwishaHouse/Asylum/Atiantic) 2055 +242 149857 7 65/5 FORT MINOR Where'd You Go (Machine Shop/Warner Bros) ~ +598
22 26  PUSSYCAT DOLLS f/WILL.\.AM Beep (A&Mjinterscope) 1970 -469 156720 18 112/0 | SHAKIRA fWYCLEF JEAN Hips Don't Lie fEpic/ +588
24 27  EMINEM fINATE DOGG Shake That /Shady/Aftermath/interscope) 1793 148 112296 20  104j0 | CASSIE Me&U NextSelection/Bad Boy/Atlantic) +485
3 @  CASSIE Me & U WextSelection/Bad Boy/Atianti 1783 ag5 171953 4  g5j17 | TRAY Over Mytiead (Cable Car fpic +395
XM B S L Tl M NICK LACHEY What's Left Of Me (Jive/Zomba Label Group) ~ +390
3 @ ANNA NALICK Breathe (2 AM} [Columbia) 1720 +179 88193 1" 65/0 ALL-AMERICAN REJECTS Move Along (Doghouse/interscope) +378
26 30 DEM FRANCHIZE BOYZ Lean Wit It, Rock Wit It (So So Def/Virgin/ 1651 -192 93220 1 65/0 PUSSYCAT DOLLS f/BIG SNOOP DOGG Buttons (A&M/ +363
35 @ FIELD MOB fICIARA So What (DTP/Geffen) 1503 +234 90856 5 614
38 @ BON JOVI Who Says You Can't Go Home (Is/and/IDJMG) 1283 +180 43803 6 59/4
37 33 ASHLEY PARKER ANGEL Let U Go (BlackGround/Universal Motown) 1192 -18 88558 10 60/2 )
41 € NATASHABEDINGFIELD Single (Epic) 1144  +335 40070 2 7511 NEW & ACTIVE
£ H ¥
40 JEANNIE ORTEGA f/PAPOOSE C Hollywood), 1 197 645 3 61/9
® 1€ LLANRIAET, M L0 057+ 04 B wario vazauez calery dristamne)
32 36 CHRIS BROWN Yo (Excuse Me Miss) (ive/Zomba Label Group) 973 -519 52282 16 1040 Total Plays: 458, Total Stations: 39, Adds: 3
33 37  T-PAIN fIMIKE JONES I'm N Luv (Wit A Stripper) (Jive/Zomba Label Group) 953 -369 40682 17 101j0 GO0 GOO BOLLS Stay With You (Warner Bros.)
42 €D  CHRIS BROWN f/LIL' WAYNE Gimme That (Jive/Zomba Label Group) 927 +157 58001 3 3 Total Plays: 398, Total Stations: 18, Adds: 3
39 39 ROBTHOMAS Ever The Same (Atiantic) 927 11 37693 14 45/t | YINGYANG TWINSHPITBULL Srake 717)
13 @ FALLOUT BOY ALittle Less Sixteen Candles, ALittleMore... isiand//DJMG) 924 +183 43858 2 55(5 e DRI B e
UL L SO L e BLUE OCTOBER Hate Me (Universal Motown)
45 @ CHRISTINA MILIAN flYOUNG JEEZY Say | (Def SouliDJMG) 835 +129 81305 3 476 Total Plays: 366, Tota! Stations: 40, Adds: 3
@ PUSSYCAT DOLLS f/BIG SNOOP DOGG Buttons (A&M)/ 3 +363 33747 1 67/22 LIL' JON f/E-40 & SEAN PAUL Snap Yo Fingers (7¥7)
a4 @® T WhatYouKnow (Grand Hustle/Atiantic) 723  +11 36623 3 19jp [ Totl Plays: 328, Tota S‘f:";;* Wl 3
48 @  PANIC! AT THEDISCO | Write Sins Not Tragedies (Fugled By Ramen) 705  +150 36677 2 asjrg | SMINEDOWN) DareYoudtanti)
. Total Plays: 322, Total Stations: 32, Adds: 6
47 @ YELLOWCARD Rough Landing, Holly (Capitol) 667 +73 10154 2 51/4 Total Plays: 293, Total Stations: 15, Adds: 1
@ KT TUNSTALL Black Horse & The Cherry Tree (Relentless/Virgin) 620  +126 19256 1 405 #K'SIENT ﬂgggNlTE MASN Zingy /g‘;p:% .
50 @ FRANKIE JORDAN Once Again (Curty/Reprise) 529 429 13394 2 agig | FoialPlays: 288, Total Stations: 27, Ads:
- 0.A.R. Love And Memories (Everfing/Lava)
46 49  PINK Stupid Girls (LaFace/Zomba Label Group) 5217 -128 21406 15 62/0 Total Plays: 277, Total Stations: 14, Adds: 0
49 50 BOW WOW Fresh Azimiz (Sony Urban/Columbia) 486 -21 23758 9 220 DIRTIE BLONDE Walk Over Me (Jive/Zomba Label Group)
121 CHR/Pop reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week Total Plays: 269, Total Stations: 23, Adds: 1
of 5/7-5/13. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart unless a song has not yet reached the top 20. If after 20 weeks, the record is not inthe Songs ranked by total plays
top 20 and has two consecutive weeks of decreased plays, the song is then categorized as recurrent. Most Added is the total number of new adds officially reported to R&R - - -
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week- Station playlists for all R&R reporters are available
to-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH on the web at www.radioandregords.com.
number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records.
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. RR CHR/POP TOP 50 INDICATOR .

. May 19, 2006 T STTONS : .
SR W ARTST TITLE LABELYS) s PLAYS AJ%EILCE b MOST ADDED
1 1 RIHANNA SOS (Def Jam/IDJMG) 3671 -174 4639 15 57/0
: . i ARTIST TITLE (ABEL(S) ADDS
3 0 SHAKIRA f/WYCLEF JEAN Hips Don’t Lie /£pic/ 3648 +42 4958 1" 58/0 PUSSYCAT DOLLS #BIG SNOOP DOGG Buttons /4&M) 19
2 3 DANIEL POWTER Bad Day (Warner Bros.) 3634 -8 4189 1" 59/0 CASSIE Me & U (NextSelection/Bad Boy/Atiantic) 13
4 4  SEANPAUL Temperature (VP/Atlantic) 3367 -85 2762 14 551 NATASHA BEDINGFIELD Single (Epic/ 12
: . NELLY FURTADO Promiscuous (Geffen) 10
6 o FORT MINOR... Where'd You Go (Machine Shap/Warner Bros.) 3168 +481 3895 6 58/0 FIELD MOB CIARA So What (077/Geffen) 8
9 e NICKELBACK Savin' Me (Roadrunner/IDJMG) 2716 +299 1622 14 56/0 PANIC! AT THE DISCO | Write Sins... (Fueled By Ramen) 7
13 o NICK LACHEY What's Left Of Me (Jive/Zomba Label Group/ 2392 +299 2744 10 56/2 PAULA DEANDA f/BABY BASH Ooing Toa Much (Arista) 7
. RIHANNA Unfaithful (Def Jam/DJMG) 6
5 8 ARY J. BLIGE B: G 2344 435 3083 17 52/0
M e Without You (Geffer) "0 | JEANNIE ORTEGA IPAPOOSE Crowded Hofjwond 6
7 9 NATASHABEDINGFIELD Unwritten (Epic/ 2318 262 2876 27 4910 | SpviNG JANE Hapoy (Universal Repubiic 6
8 10 KELLY CLARKSON Walk Away /RCA/RMG) 2300 -149 1936 19 51/0 JILL CRISCUOLO I'm Sorry (Destined Fate) 6
12 @  ALLAMERICAN REJECTS Move Along (Doghouse/interscope) 2246 +80 1506 11 520 :::‘I'sg‘l';;'“‘nxl*l‘::: ‘f‘;;‘:;;;ffgg - g
, ay | (Def Sou
14 @ NE-YO When You're Mad (Def Jam/IDJMG) 1867 +103 2935 9 55/1 CHAMILLIONAIRE fIKRAYZIE BONE Ridin Universal Motown) 8
1 13 JAMES BLUNT You're Beautiful [Custard/Atlantic/ 1853 -308 1300 18 49/0 SHINEDOWN | Dare You (Atlantic) 4
10 14 STAIND Right Here (Fljp/Atlantic) 1850 -382 479 23 46/0 | REDHOT CHILI PEPPERS Dani California (Wamer Bros.) 4
. . JAMES BLUNT High (Custard/Atlantic) 4
16 @ BUBBA SPARXXX f/YING YANG TWINS Ms. New... (Purple Ribbon/Virgin) 1820 +260 2484 10 490 PINK Who Knew (LaFace/Zombia Label Group) 4
18 @ FRAY Over My Head (Cable Car) /£pic/ 1746 +284 1104 10 53/5
17 @ TEDDY GEIGER For You | Will (Confidence) (Calumbia/Sony BMG) 1545 +66 553 15 46/0
15 18  CASCADA Everytime We Touch (Robbins) 1477 -220 1401 19 42/0
19 @ BO BICE The Real Thing (RCA/RMG) 1442 0 1033 16 a1
21 @ CHAMILLIONAIRE f/[KRAYZIE BONE Ridin /Universal Matown/ 1422 +311 2000 5 48/
20 21 MARIAH CAREY f/SNOOP DOGG Say Somethin’ (/siand//{DJMG) 1232 -167 2306 7 4a3n
25 @ RIHANNA Unfaithful (Def Jam/IDJMG) 117 +348 2276 4 52/6
32 @ NELLY FURTADO Promiscuous (Geffen/ 1077 +536 2224 2 47110
23 @ DADDY YANKEE Rompe (£/ Cartel/interscape) 1064 +103 1622 9 44j2
26 @ PAUL WALL Girl (SwishaHouse/Asylum/Atiantic) 921 +200 1546 6 3713
22 26  PUSSYCAT DOLLS f/WILL.I.AM Beep /4&M/interscape) 874 -201 410 18 310 M as T
27 @  ASHLEY PARKER ANGEL Let U Go (BlackGround/Universal Matown) 794 495 /8 12 3P INCREASED PLAYS
33 @ FIELD MOB f/CIARA So What (D7P/Geffen) 732 +193 1078 4 33/8 Tﬁw
24 29 NE-YO So Sick [Def Jam/IDJMG) 686 -120 1081 20 27/0 ARTIST TITLE LABEL(S) INCREASE
. . NELLY FURTADO Promiscuous (Geffen/ +536
3H @ FALL OUT BOY A Little Less Sixteen Candles... {/siand/iDJMG) 647 +147 681 4 2911 FORT MINOR Where'd You Go Machine Shop/Warner Bros,)  +481
29 31 DEMFRANCHIZE BOYZ Lean Wit It, Rock Wit It (So So Def/Virgin) 614 -78 541 9 25/0 | RIHANNA Unfaithful (Def Jami0JMG) +308
31 @ ANNA NALICK Breathe (2 AM) [Columbia) 608 +47 444 8 20/0 CHAMILLIONAIRE f/KRAYZIE BONE Ridin (Universal Motown) +311
: : NICKELBACK Savin' Me (Roadrunner//i0JMG) +299
8 NATASHA BEDINGFIELD Sing} 9 1219 3
3 @ BEDINGFIELD Single ffpic/ 583 41 35112 | oK LACHEY Wrat's Lef Of Me (e/Zomb Labl Graug)  +299
37 @ CASSIE Me & U (NextSe/ect/on/BadBay/AtlaﬂtIc/ 552 +110 1773 3 33“3 FRAY Over MV Head (Cahle Car) (EPIC/ +284
30 35  T-PAIN f/MIKE JONES I'm N Luv (Wit A Stripper) (Jive/Zomba Label Group) 486 -154 513 17 201 BUBBA SPARXXX...Ms. New Booty (Purple Ribbon/Virgin) ~ +260
34 36 EMINEMINATE DOGG Shake That /Shady/Aftermath/lnterscope) 475 40 291 19 18.1 :gﬁfﬁ:ﬂ"gl’l{g "Fl'l“:"‘g/’; “/“G/‘;:"‘t‘f’;'s (A&M) +§:§
, Wt (owishariouse/Asyium/Atiantic, +
39 @ BON JOVI Who Says You Can’t Go Home (Island//DJMG) 470 +72 267 8 233 FIELD MOB fiCIARA So What (D7P/Geffen) +193
28 38  CHRIS BROWN Yo (Excuse Me Miss) (Jive/Zomba Label Group) 438 -258 324 16 181 NATASHA BEDINGFIELD Single (Epic/ +179
42 €@ KT TUNSTALL Black Horse & The Cherry Tree (Relentless/Virgin) 366 +38 65 6 17/3 [ FALOUT gﬂYEgkt:;e ﬁ g';t:en Can:'?--}l//jllaﬂﬂﬂ;m/ +:;;
JEANNIE ORT PAP! Crowded (Hollywood) +
46 @ JEANNIE ORTEGA fIPAPOOSE Crowded (Hollywood) 355 +133 873 2 2116 PANIC! AT THE DISCO | Write Sins...Fueled By Ramen) 124
36 41  ROB THOMAS Ever The Same (Atlantic/ 342 115 9 18 15/D CASSIE Me & U (NextSelection/Bad Boy/Atiantic) +110
@  PANIC! AT THE DISCO | Write Sins Not Tragedies Fueled By Ramen) 314 +124 312 1 167 | NEYO When You're Mad [Def Jam/DJMG) +103
DADDY YANKEE Rompe (E/ Cartelfinterscope) +103
PUSSYCAT DOLLS f/BIG SNOOP
@ . DF] | NOOP DOGG Buttons /A&M/ 309 +222 356 1 29119 CHRIS BROWN LI WAYNE Girme.. (e Zomta LabeGrrg) 101
41 44 PINK Stupid Girls (LaFace/Zomba Labe/ Gl'ﬂllp/ 291 -50 D 15 9/0 RED HOT CHILI PEPPERS Dani California (Warner Bros.) +96
@ CHRIS BROWN fLIL' WAYNE Gimme That (ive/Zomba Label Group) 278 +101 973 1 131 ASHLEY PARKER ANGEL Let... (BlackGround/Universal Motown) +95
43 46  CHRISTEN J First InLine (Crystal Teardrop) 276 24 292 11 100 | ALL-AMERICAN REJECTS Move Along (Doghouse/lnterscope)  +90
. CASCADA Miracle (Robbins) +19
4 47 CRINGE On AndOn (Listen) 251 6 8 10 1000 o yovi Who Says You Can't Go Home dsndiBMG)  +72
45 48  BLACKEYED PEAS Pump It (A&M/interscape) 234 27 112 20 8D SAVING JANE Happy (Universal Republic) +70
@ 1.1 What You Know (Grand Hustle/Atiantic) 225 +61 86 1 100 IEIDU‘SE;GH:( For Yog ! vgu,(/mgﬁ‘/ce) /L'/W’"WSWWG/ +2‘:
. . . What You Know (Grand Hustle/Atlantic +
@ CASCADA Miracle (Robbins/ 218 +79 968 1 11 GOO GOO DOLLS Stay With You (Warmer Bros, +51
) ANNA NALICK Breathe (2 AM) (Columbia) +47
59 CHR/Pop reporters. Songs ranked tgtggaol é)lsgfsﬁgog‘ trllRi Ca:)rrpdlgy week of Sunday 5/7 - Saturday 5/13. PAULA DEANDA f/BABY BASH Ocing Too Much (Arista) 5
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( N N
America’s Best Testing CHR/Pop Songs 12 + R R pOWERED[]]
¢ RateTheMusic. wm S 2\, CHR/POP TOP 40  yppiapaSE
W CANADA i L
Antist Title (Label) TW LW Famil. Burn 12-17 18v-v24 25v-v34 WEE WEEC  ARTST TITLE LABELL) g s "B siinows
2 a SHAKIRA f/WYCLEF JEAN Hips Don’t Lie (Sony BMG) 583 +21 9 10
SHAKIRA f/WYCLEF JEAN Hips Don't Lie (Epic/ 394 391 9% 29% 408 400 403 ; § g'E':A"";‘AAUfUTS /ne/./am//m{b . m -Z; :: ::,:3
emperature Intic, g
KELLY CLARKSON Walk Away (RCA/RMG) 391 395 98% 33% 384 38 4.00 g F. MINOR... Where'd... Machine ShoWarmer Brus) M0 +117 3 1200
DANIEL POWTER Bad Day (Wamer Bros.) 380 401 9% 34% 392 387 an 7 CASCADA Everytime We Touch (Robbins/ 313 +13 13 40
ALL-AMERICAN REJECTS Move... Tghousainrarscape/ 389 398 90% 22% 4.1 378 350 5 6 NATASHA BEDINGFIELD Unwritten (Sony BMG) 295 27 20 110
NICKELBACK Savin' Me (Roadrunnen/IDJMG) 378 393 9% 24% 374 368 403 181 ;# m%m&m%lg”mﬂm Canada) 3? !z' ; '::g
, ) . ve. -
NICK LACHEY What's Left Of M-e (lee/Z.wnba label Group/3.77 389 92% 22% 354 399 394 6 9 o NICKELBACK Savin'. (Rosckumey/EMI Music Canads) 267 38 17 100
NATASHA BEDINGFIELD Unwritten (Epic/ 371 383 91% 46% 368 362 1319 13 SUITS XL Play (Universal Music Canada) 264 +21 7 710
FRAY Over My Head (Cable Car) (Epic/ 367 397 73% 18% 353 396 3.70 12 114y ROSETTE Uh-Oh (Shred/RockSTARNevada) 250 1 1" 6/0
F.MINOR L BROOK_ Where'd.. Machie ShapWamer Brus) 386 371 8A% 23% 367 311 359 15 (@ NICKLACHEY What's Left Of Me (Sony BMG) 243 417 5 10
. . 10 13 MARY J. BLIGE Be Without You (Geffen/ 243 41 15 9/0
T. GEIGER For You | Will (Confidence) (Cotimbia/Sony BMG) 362 382 86% 25% 386 349 361 4 14 PUSSYCAT DOLLSWILLLAM Beep A&Minerscepe/ 238 110 12 610
RIHANNA SOS (Def Jam/IDJMG) 361 365 96% 41% 343 389 363 14 KELLY CLARKSON Walk Away (Sony BMG) 237 +5 1% 100
BO BICE The Real Thing (RCA/AMG) 358 373 89% 27% 350 338 391 20 B.SPARXXX fIY.Y.TWINS Ms.New... PupiRibonVigil 215 +39 5 6/0
CASCADA Everytime We Touch (Robbins) 357 376 4% 42% 359 362 347 ;Z 2‘.‘.)’3%?33 Maf"N /”r;"‘{im”/ﬂ/m/ fg: ;g i ;:g
, . . erfect World fLava, +
JAMES BLUNT You're Beautiful (Custard/Atiantic) 345 361 98% 52% 335 342 379 18 19 PINK Stupid Gils (LaFace/Zomba Label Group) 190 8 PRI
MARY J. BLIGE Be Without You (Geffen) 345 346 95% 47% 317 349 389 | | 419 204 MASSARIFIBELLY Rush The Floor (Capital Prophet) 186 2 4 60
SEAN PAUL Temperature [VP/Atiantic) 34 339 96% 48% 345 360 342 NELLY FURTADO Promiscuous (Geffen/ 176 +37 1 5/0
PUSSYCAT DOLLS f/WILLLAM Boep (A&M/interscope) 338 340 91% 41% 354 335 288 ;3] ;':'A':‘Em"::';?g 3“:3"“;' /S’WMMWMWMK - :g: ;: '; g:g
) ) . o) +
STAIND Right He,re {Flip/Atlantic) 338 367 88% 4% 313 338 374 2% 28 " T.GEIGER ForYou! Wil (Confidence) (CotmbaSony BMG) 157 3 8 50
NE-YO When You're Mad (Def Jam/IDJMG) 305 297 78% 34% 309 292 365 GNARLS BARKLEY Crazy [owniownlavaidtlontic) 156 +42 1 310
NE-YO So Sick (Def Jam/IDJMG) 303 317 95% 65% 314 290 327 27 RED HOT CHILI PEPPERS Dani Califomia (Wamer Bros) 154 0 3 m
DADDY YANKEE Rompe (E/ Cartedlnterscope) 301 302 B4% 41% 330 31 283 4 ;0: :;:fﬂlg:&;;enmas:n (Tommy Boy) o ::g +?g 1 ::g
E‘.Hﬂ.lﬂl.l.lt'llwﬂfﬂl(ﬂkﬂli BONE Ridn WWWM 30 - 68% 29% 314 331 312 16 29 M.ADONN A Sorry (Warner Bros.) 127 4 1 810
BEYONCE' Check On It (Sony Urban/Columbia) 298 312 97% 65% 280 305 3.13 % 30 FALL OUT BOY Dance, Dance fisland/iDJMG) 145 13 18 8/0
EMINEM £/N. DOGG Shake That (Shacl/dfremmthinrerscope) 295 318 88% 46% 288 300 3.29 @ CASSIE Me & U (NextSelection/Bad Boy/Atiantic) 140 +14 1 an
C. BROWN Yo (Excuse Me Miss) Wve/Zomba Label Group) 293 302 90% 49% 320 273 319 gg gg* .'::;lg;lnlf "lgﬂ(ﬂvml Ml;z'f fm‘za - :;2 f; ': 'g:g
L, ‘ isemen (Cus i .
M. CAREY fiSNOOP DOGG Say Somethin’ skand//0JMG) 287 286 80% 37% 272 284 313 | 28 34 STAIND Right Here (Fig/Atiantic) 122 3 4 300
NELLY Griiz (Derrty/Fo’ ReellUniversal Motown) 285 - 93% 56% 3.14 283 3.00 - 35  NE-YO So Sick [Def JanyIDJMG) 116 4 17 6/0
B. SPARXXX fIY. Y. TWINS Ms. New (Puple Rbbon/Vir/ 281 288 86% 47% 331 287 242 kL) KAYLE Don't Hold Me Down (Knatty Music) 115 +6 1 6/0
DEM FRANCHIZE BOYZ Lean Wit t... (S0 So DefVirgid 280 279 B6% 48% 3.8 286 272 KD} FRAY Over My Head (Cable Car) (Epic) m .2 1
B. LEE Catch... (New West/Universal Music Canada) 112 +17 1 5/0
. ) - ) ; REX GOUDIE Lie Awake (Sony BMG Music Canada) 101 +20 1 6N
Total sample size is 340 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very |
much). Total familiarity represents the percentage of respondents who recognized the song. Total bum represents the number of 40 DADDY YANKEE Rompe (E/ Cartelfinterscope) 96 2 1 80 |
respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is based
on persons 12+ Persons are screened via the Intenet. Once passed, they can take the music test based on the format/music preference. 14 Canadian CHR reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks.
RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the Songs ranked by total plays for the airplay week of 5/7-5/13. Bullets appear on songs gaining plays or remaining flat from
Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM syslem, is available for local radio stations by previous week. {f two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No.
calling 818-377.5300. RateTheMusic.com data is provided by Medlabase Ressarch, a division of Premiere Radio Networks. \15 are moved to recurrent after 20 weeks on the chart. © 2006 Radio & Records. e Indicates Cancon. )
e

ARTIST: Chnstma M|I|an
uaeeL: Def Soul/IDIMG

8y MIKE TRIAS/ASSOCIATE EDITOR

T wenty-four-year-old Christina Mil-
ian has steadily risen through the
ranks of the entertainment industry
since she was a teenager. Early on she
was known primarily as an actress, but
she also made her mark in music as a
songwriter, penning such songs as “Play”
for Jennifer Lopez, among others. Mili-
an’s hit “Dip It Low,” taken from her 2004
album It’s About Time, introduced her as
a musical force in her own
right.

Milian now seeks to estab-
lish herself as an artist with
staying power with “Say 1,”
featuring Young Jeezy. The
clubworthy single is experi-
encing a solid run on the
Rhythmic and Urban charts.
Meanwhile, the buzz at Pop
continues to grow: “Say I”
rises to No. 41* during its third week on
the chart.

This week also sees the release of So
Amazin’, Milian’s third album. In con-
junction with the album’s release she

appeared on Live With Regis & Kelly and
BET's 106th & Park on May 16 and is
scheduled to visit The Jimmy Kimmel
Show on May 17. Also on the horizon are
stops at The Tyra Banks Show, on May
23, and CBS Saturday, on June 3. For
those who can’t get enough Milian, the
starlet also graces the cover of the current
issue of Blender.

Says Milian about her Cool & Dre-
produced CD, “When it came time for me
to work on my third album, So Amazin’, 1
knew that I needed to record material
that had a realness. I still wanted to
make dance tracks, but I also needed to
express more of myself at the same time.”

While Milian readily admits that “sing-
ing and acting are both my passions and
they go hand-in-hand,” she knew that to
create a worthwhile
product, she needed to
focus herenergy. “I was
so committed to [So
Amazin], making it my
No. 1 priority. It was
important that I be
focused on music, so
while I was working I
passed on films and
reading scripts. It was
more important that I make a hot album.”

Those who want to see Milian on the big
screen needn’t worry though — she plays
a lead role in the upcoming horror flick
Pulse, which opens July 14.

FAREWELL TO FOOTY Legendary Miami morning guy Footy recently ended his 32-year run at
WHY! (Y100)/Miami, and there were several festive gala events that attracted many famous people to
celebrate his time at the station. As part of the extravaganza, Footy and the rest of the morning show
played host to fabulous actor and all-around nice guy Freddie Prinze Jr. Seen here are (I-r) Y100's
Adam Bomb, Prinze and Y100's Froggy and Fooly.
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WFLY/Albany, NY*
OM: Kevin Callahan
:‘ﬂ% Jémn Foxx
h T oy
Pussvw DOLLS YBIG SNOOP DOGG
B o

WKKF/Alhany, NY*
POMD: Rab Dawes
No Adds

KKOB/Albuguerque, NM*
OM: Eddie Haskel!
PD: Kris Abrams
APD: Mark Anderson
Mé) S(iarios Duran
2 PIJSSVCAT Dous 181G SNOOF D0GG

KﬁlD/AIexandrla LA

PD: Ron Roberts
TOMMY LEE GANDREW MCMAHON
PUSSYCAT DOLLS #BIG SNODP D0GG

sm
JILL CRISCLOLD

WAEB/Allentown, PA*
PO Layra §t. James

MD: Mike Ketly

No Akt

KPRF/Amarilio, TX
POMO: Marsnal B)ewns

23 FIELD MOB

10 G it YOUNG JEEZY

| JAMES BLUNT

KGOT/Anchorage, AK
OM: Mark Murphy

PDMD: Bill Stewart

56 RIHANI

ADO
34 NATASHA BEDINGFIELO
B CASSIE

WIXX/Appleton, Wi*
PD: Jason Hillery
MO: David Burns

JAMES BLUNT
PANKC! AT THE DISCO
SAVING JANE

PINK

WSTR/Atlanta, GA*

PD: Dan Bowen

MD: Michael Chase
RIHANNA

PINK

WWWO/Atlanta, GA*

OM: Rob Roberts

PO: Dylan

2 LU0 Hycoa P Bieen ovez

18

74 ROB THOMAS

§ CHAVIL ONARE (KRAYZIE BONE
B NELLYFU

KHFI/Austin, TX*
OM: Mac Daniels
PD: Jay Shasnon

APD/MD: Brotha Fred
4 PANIC! AT THE DISCO

WWBX/Bangor, ME
OM: Jetl Pierce
PD: Chris Duggan
Pussv%ﬂ LLS /816 SNODP DOGS

CHRISTNA MILIAN YYOUNG JEEZY

WFMF/Baton Rouge, LA*
PD: Kevin Campbell
No Adds

KQXY/Beaumnnt ™"
OM: Jim wesl
PO/MD: Brangin Shaw
APD; Pairick Sanders

24 ALIMER O REUECTS

7 MELLY AR

KRS(]/BiIIings. MT
DM: Jett Howe

PD: Kyie McCoy

M50 Eﬂuh /;hrschnuhl

3 PUSSYCAT DOLLS tmm suwp D066

WXYK/Biloxi, MS*

OM: Kenny Vesl

PD. Lucas

1 cnms BROWN 1L WAYNE
IE ORTEGA (PAPOOSE

WWYL./Blnghammn NY
0OM: Ed Walker
PD: Matt Johnson
18 NATASHA BEDINGRELD
6 PUSSYCAT DOLLS YBIG SNOOP DOGG

WOEN/Birmingham, AL*
OM: Tom Hanrahan
MD: Madison Reeves
SHINEDOWN
PUSSYCAT DOLLS UBIG SNOOP DOGG
LLOWCARL
PAULA DEANDA YBABY BASH

WBNGQ/Bloomington, IL
OM: Dan Westhoft
PD: Dave Adams
APD: Chad Fasig
MD: Mason Schreader
FRAY

NICK LACHEY

KSAS/Boise, ID*

DM: Jeff Cachran

PD: Aaron Trayior

MO: Jaclyn Brandt
PAILA DEANDA LBABY BASH
JEANNIE ORTEGA 1PAPOOSE

KIMG/Boise, ID*

OM: Rich Summers

POMD: Brad Collins

APO: Valentine
7 PUSSYCAT DOLLS /316 SNOOP DOGG
3 NELLY FURTADO

o

WXKS/Boston, MA*
PO: Catiliac Jack
APD/MD: David Corey
KT TUNSTALL
PAUL WALL

KNDE/Bryan, TX
PD: Lesley g
SALLY ANTHONY
JEAE ORTECA YPAPLOSE
NATASHA BEDINGFIE
FLESYCATDOLLS e SNODP DOGH

CKEY/Buffalo, NY*
PO: Dave Universal
MD Cu Mottley

PAULA DEANDA [/BABY BASH
ASHLEY PAR ER ANGEL

WKSE/Buffalo, NY*

OM/PD: Sue O'Neil

APDMO: Brian Wilde
PUSSYCAT DOLLS VBIG SNOOP DOGG
FIELD MOE ICIARA

GNARLS BARKLEY

WXXXBurlington*
OM/PD: Bent Hamilton
MD: Pete Belan

MMV LEE VANDREW MCMAHON
PANIC! AT THE DISCO
PAULA DEANDA t/BABY BASH
SAVING JANE
PINK

WZKL/Canlon, OH*
OM: Don Peterson
PD: Jofn srmn
MD: Nikoli
20 CHRAIS BRUWN WLIL WAYNE
2 SAVING JAN
JAMES BLI T
PAULA DERDA BABY BASH

WRZE/Cape Cud. MA

PD: David Duras

19 PUSSYCAT. DOLLS VBIG SNOOP DOGG
NELLY FURTADO

15 NATASHA BEDINGFIELD
12 JEANNIE ORTEGA {PAPOCSE
5 SHINEDOWN

KTRS/Casper, WY
DM/PD: Denavan Short
8 K TUNSTALL
3 BON JOVI
6 FALL OUTBOY
PASSYCAT DOLLS UBIG SNODP DOGG
4 CHRISTINA MILIAN 1YOUNG JEEZY

KZIA/Cedar Rapids, 1A
M: Rob Norton

PD Greg Runyon

APD: Johnny Wawer

MO: Ric Swann
PANIC! AT THE DISCO
CASSIE
NELLY FURTADO

WQ0B/Champaign, IL
PD/MD: Ken Cunningham

23 SAVING JANE

16 PUSSYCAT DOLLS 7B/G SNODP DOGG

WIHB/Charleston, SC*
PD: Kobe

MD: Dave Ryan
PANIC! AT THE DISCO
flllULA DEANDA 1BABY BASH

QUTKAST

WSSX/Charlesion, SC*
OM/PD: Mike Edwards
No Asds

WVSR/Charleston, WV
OMMO: Gary Blake
PD: Wade Hil}

2 SHINEDOWN

It
2 mISTINA MILIAN FYOUNG JEEZY
1 NATASHA BEDINGFIELD

WNKS/Charlotte*
PD: John Reynolds
MD- Keli Reynolds
No Adds

WKXJ/Chattanooga, TN*
DM Kris Van Dyke
PD. Rigys
APD: Mike Michonsk:
MD Healﬂer Backman
LLIONAIRE {/KRAYZIE BONE
1§AVING NE

NELLY RIRTADO

WKSC/Chicago, IL*
PD: Steve Perun
MO: Jeft Murra

PUSSYCAT DOLLS 181G SNOOP DOGG

KLRS/Chico, CA
PO/MD: Eric Brown
No Adds

WKFS/Cincinnati, OH"
OM- Scoft Reinhiart
PO: Tommy Bodean

CA
PAULA DE_ANBA 1/BABY BASH

WAKS/Cleveland, OH*
OM: Kevin Metheny
OM: Jetf Zukauckas
PD: Dan Mason
APD/MD: Kas?ev
FIELD MOB 1CIARA

KKMG/Colorado Springs, CO*
OM: Bobby Irwi
PD. Chad Hum
4 CHRIS BROWN TLIL' WAYNE
1 E-40/T-PAIN & KANDI GIRL
FRANKIE

ASHLEY PARKER ANGEL

WNUK/Cqumhia Sc*
PD: T RA
l CH !LUO RE YXRAYZIE BONE

2 NELLV HJRTADO

WCGQ/Columbus, GA
DMPD: Bob Ouek
SUPERCHICK

DIRTIE BLONDE

PUSSYCAT DOLLS (BIG SNOOP DOGG
PAUM DEAND 1/BABY BASH
AVING

P\NK

WNCI/Columbus, OH*

POMD: Michae! McCo

24 BUBBA SPARIOGK £YING YANG TWINS
10 VAZQUEZ

SAVING JANE
JAMES BLUNT

anW/Cuncurd {Lake Regions),

PD/MO: AJ Dukette
SHINEDOWN
NELLY FURTADG

WGIC/Cookevilte, TN

0M: Marty McFly

PD: Scooter

APD/MD: Freaky Dave
9 CHAMILLIONAIRE /XRAYZIE BONE
5 NATASHA BEDINGFIELD

5 RIHANNA
3 FIELD MOB 1/CIARA

KKPN/Curpus Christi, TX*
OM/PD: Scatt Holt
1 ACSENT (BEENIE MAN
SAVING JANE

KHKS/Dallas, TX*

PD: Patrick Davis

MD: Bilg The Kidd
CASSIE

WGTZ/Dayton, OH*
OM: J.D. Kunes

PD: Scoft Sharp

4 NICK LN,HF

WVYB/Daytona Beach, FL*
DM: Frank Scott
PD/MD: Kotter

RfESBLONT

SAVING JANE

KKDM/Des Moines, 1A*
PD/APD: Greg Chance
MD: Steve Wasinski
3P ssvmmusmesuoopbocs
1 CHRISTINA MILIAN #YDUNG JEEZY
1 PAULA Dunummvem
ING JANE

SAVI
PANIC! AT THE DISCO

WKQIDetroit, MI*

PD: Dom Theodare

APD/MD: Beau Daniels
3 SEANPAUL

WLVY/EImira, NY
OMPO: Galz Knight
APD Brian Stell
8 PUSSYCAT DOLLS 181G Sh0P D05
& CHRISTINA MILIAN (Y0L
4 PAULA DEANDA', wvw

WNKI/Elmira, NY
OM/PO: Scott Free
APD: Amanda Vaientine
20 CHRSSROWN LI WANE
3 JEANNEE RTEGA T
9 BLUE OCTOBER

WSTO/Evansville, IN

OM: Tim Huel sing

APD/MD: Josh Strickiand
7 NELLY FURTADO

WDAY/Fargo
OM: Mike “Big Dog” Kape!
PDMD: Troy Dayton

NAAlT)ASN BEDINGFIELD

PUSSYCAT oouLs VBIG SNOOP DOGG

i
JEANNIE QRTEGA 1PAPOOSE
PINK

KMXF/Fayetievitle, AR
PO/MO: lke 0.
27 RIKANNA

2 NELLY RURTADOD
12 PANC! AT THE DISCO

WWCK/Flint, MI*
DM: Jefl Ware

PD: Brian “Fig" Figula
No Adds

WJIMXFlorence, SC
oM: Randy “Mmﬂlap Wilgox
PDMD: Sc:

JAMESBL{

CHAMILLIONAIRE tKRAYZIE BONE
FUSSVCAT DOLLS 1/BIG SNOOP DOGG
ASHLEY PARKER ANGEL

Ril L

JUPITER RISING

PINK

KWYE/Fresno, CA*
DM/PO: Mike Yeager
MD: Ni S

KSME/Ft. Collins. CO*
OM/PO: Chris Kelly
MD: Ryan Kramer

PANIC! AT THE DISCO

CHRISTINA MILIAN [YOUNG JEEZY

Stations and their adds

WXKB/Ft. Myers, FL*
PD: Matt Johnson
MD Ram!gSherwvn

CHH\S BRUWN UL WAYNE
CASSIE
SAVING JANE

KISR/Ft. Smith, AR

OM/PO: “Big Dog” Rick Hayes

APD: Rham Cunningham

MD: Mnke Mike a(N|$m Oldham
5 PUSSYCAT DOLLS /885 SNGOP 00GG
5 SERGID MENDES

3 NELLY RIRTADO
5 JILL CRISCUOLO

KZBB/Ft. Smith, AR
OM/PD: Ralph Cherry
APD/MO: Jen Calonna
No Adds

WYKS/Gainesville, FL*

PD: Jeri Banta

APD/MD: Carter

2 CHRIS BROWN fLIL' WAYN
PANIC! AT THE DISCO

KKXL/Grand Forks, ND
OM/PD: Rick Acker

APD: Dave Andrews

MD: Trevor D.

PUSSYCAT DOLLS ¥BIG SNOOP DOGG

FVELD HOB HCIARA.

WSNX/Grand Rapids, MI*
PD: Eric 0'Brien
APD:; Brian Holmes
12 YUNG J0C
BUBEA SPARIOOC
FRANKIE JORDAN
JSAMES BLUNT
BON JOVI
PANIC! AT THE DISCO

WKZL/Greenshoro, NC*
PD: Jason Goodman
APD: Mike Klein
MD; Marcia Gan
KT TUNSTALL
RHANNA

WERO/Greenville, NC*
PD: Tony Waitekus
APDMD: Chris “Holl
10 CHAMILLIONARE {1
3 BON JOVI
2 KTTUNSTALL
NATASHA BEDNGRIELD
GNARLS BARKLEY
NELLY FURTADO

000" Mann
RAYZE BONE

WRHT/GreeanIe NC*
PD: Fox Feltman
7' CHRISTINA MILIAN 1YOUNG JEEZY

CASSE
ACSENT BEENE
SHINEDOY
SURSYEAT DoLLS 136 SHOOP 000G
PANICI AT THE DISCO

WFBC/Greenville Sc*

PD: Chase
C'MMKLLION M(RAYZIE BONE
NATASHA BEDINGFIELD

WHKFMHarrishurg, PA*
OM: Chris Tyler
PO: Jeff Hurley
APD: Mike Miller
NATASHA BEDINGFIELD

WQPOMarrisonburg, VA
POMO: Bobby Mason
No Adds

WKSSHartford, CT*
PO: Stan ‘The Man’ Priest
MD: Jo Jo Brooks

2 FRAY
PUSSYCAT DOLLS #/816 SNOOP DOGE
SAVING JANE

KQmQHonolulu, Hi*
PD: Sean Lynch
APD/MD: Shawn Hp

JEANNIE ORTEGA 1/PAPOOSE
SAVING JANE

KRBEHouston, TX*

PD: Tracy Austin

MD: Leslie Whittle

38 NICKELBACK

17 CHAMILLIONAIRE tKRAYZIE BONE
13 NELLY FURTADO

WKEEHuntington
PD: Jim Davis

CAR|
MARIC VAZGUEZ
FRANKIE JORDAN
SAVING JANE

WZYP/MHuntsville, AL*
APD Ally “Lisa” Elfiolt
12 JAMES BLUNT

WNOU/Indianapolis, IN*
OM: David Edgar
PD Chris Edge

2 PAULADCANDA 158y BASH

WYQY/Jackson, MS*
0M/PD: Johnny B
APOMD: Nate West
NATASHA BEDINGFIELD
anmLuowRumms BONE
PAULA DEAN;
600 00 00 LS

P

WAPE/Jacksonville, FL
OM/PO: Cat Thomas
APDMD: Tony Mann

3 NELLY FUR'ADD

21 CHAMILLIONAIRE YKRAYZIE BONE

WFKS/Jacksonville, FL*
0OM: Gail Austin

PO: Todd Shannon

APD: Skip Kelly

MO: Jordan

No Adds

WAEZ/Johnson City”
OM: Bill Hagy
PO: Gary Blake
MD: Jason Reed

13 CHAMILLIONAIRE vwvzs BONE
11 JEANNE GRIEGA 1P

\HANNA
2 cnm%nm MILIAN UYOUNG JEEZY

CASSIE
NATASHA BEDINGFIELD
SHINEDOWN

KSYN/Joplin, MO
OM/PD: Jason Knight
APD: Steve Kraus
13 B0 BIE
13 PAULA DEANDA YBABY BASH
12 CASSIE
9 JEANNIE ORTEGA [PAPOOSE
B PANICY AT THE DISCO

KMXV/Kansas City, M0*
PD:JR Amrnnns
MD: Dave Johnsan

4 PUSSVCATDOLLS 181G SNOOP DOGG

.IAMES BLUNT

WWST/Knoxville, TN"
PO: Rich Bailey
MD: Scati Bohannon

NELLY FURTADO

WAZY/Lafayette, IN

PD: Dana Marstiall

MO: Scotty Blades

0 PUSSHOAT DOLLS 815 5017 006G
3) REDHOT CHILI PEPPE

22 DIRTIE BLONDE

KSMB/Lafayette, LA*
OM: Keith LeBlanc
PD; Bobby Novosad
APD/MO: Maxwell
'3 PAULA DEANDA /BABY BASH
SAVING JANE

WLAN/Lancasier PA*
APD/MD Hally Love
XS

AK‘SENT !/BEEN(E MAN
SAVING JANE

WJIM/Lansing, MI*

‘OM/PD: Dan Ketley

APDMD: Chris Reynolds
BREAKING POINT

SUPERCHICK
PAULA DEANDA {/BABY BASH

WLKT/Lexington, KY*

OM: Barry Fox

PD: Jonathan “JC” Burton
3 CaSSE

KFRX/Lincoin, NE
OM: Mark Taylor
PD Man Mcx%

‘B BLUE OCTOBER
12 JACK JOHNSON

KLAL/Littie Rock, AR*
DOM/PD: Rangy Cain

APD: Ed Johnson

MD: Charlotie

KIISAos Angeles, CA*
PD: John tvey
APD/MD Julte Pilat

4 PAN C' AT THE DISC
1 PUSSYCATDOLLS l/BlG SNOOF DOGG

WDJX/Louisville, KY*
PD: Shane Collms

MD: Ben Davi

H ch' Armmscu

WZKF/Louvisville, KY*
PD/MD Chns Randolph

CHRISTINA MILIAN 'NDUNG JEEZY
PAULA DEANDA /BABY BASH

KZlitubback, TX
OM: Wes Nessmann
PO/MD: Kidd Carson
Mo Adds

WZEEMadison, WI*
OM: Mike Ferris
PD: Jun Rell

PAULA DF}NDA /BABY BASH
SAVING JANE

KIFS/Medtord, OR
0M/PO: Michael Moon
20 FIELD MOB HCIARA
9 KT TUNSTALL
CASSIE
AY

WAOA/Melboume, FL*
PD: Tony Banks

15 FALL OUT BOY

B NELLY FURTADO

Michael Yo'
PUSSYCAT DOLLS ¥BIG SNODP D0GG

WXSS/Milwaukee, WI*
OM/PD: Brian Kelly
APOMD: JoJo Martinez
1 PAULA DEANDA {BABY BASH
RHANNA

CHERISH

KOWB/Minneapolis, MN*
PD: Rob Morris
MD: Lucas
1 PAULA DEANDA YBABY B
PLISSYCAT DOLLS UBIG SNOOP 006G
PANIC! AT THE DISCO

WABB/Mubile, AL*
OM: Jay Hasting
PO/MD: Jammer

JAM

U
PAULA DEANDA I/BABY BASH,
PINK

KHOP/Modesto, CA*
OM: Richard Perry
PD: Joe Roberls
MO: Tricia Jenkins
SUPERCHICK
BLUE OCTOBER
SAVING JANE

KNOEMonroe, LA
OM/PD: Bobby Richards
12 GHRIS BROI
YANKEE
3 MARIAH CAREY 1SNOO DOGG
4 T-PAN YMIKE JONES
3 EMNEM IATEDOGG

FIELD MO8 ICIARA
NELLY FURTADO
CHAMILLIONAIRE KRAYZIE BONE

WVAQ/Morganlown, WV
OM: Hoppy Kercheval

PD: Lacy Netf

APD: Brian Mo

MD: Me%han Durst

2 ASHLEY PARKER ANGEL

PAN C' AT T'HE DISco
CASSIE

WWXM/Myrtle Beach, SC
OM: Mark Andrews
OM: Sieve Stewart
a%: Kosmo Lopez
: Larry Knight
g

CASSIE

SERGIQ MENDES
JUPITER RISING
JILL CRISCUCLD

WRVW/MNashville, TN*
OM: Clay Hunnicutt
PD: Rich Davis
MD: Tommy Butter
1 CASSIE

WBLI/Nassau, NY*
OM: Nancy Cambino
PD: Jeremy Rice
APD: Al Levine
MD: Gabrielle Yaughn
25 NELLY FURT,
9 JEANNIE ORTEGA ¥PAPOOSE

WFHN/New Bediord, MA
PO: Jim Reitz

1 FRAY
1 SEAN PAUL

WKCI/New Haven, CT*

PO: Chaz Ketly

MO: Mike “Jagaur Thomas
PUSSYCAT DULLS YBIG SNOOP DOSG
PAULA DEANDA BABY BASH

WOGN/New London, CT
PO: Kevin Patana
MD PSnawn Murghy

23 JEANNIE ORTEGA VPAPOOSE
12 PUSSVCAT DOLLS /BIG SNOOP DOGG
ALILA DEANDA 1BABY BASH
5 JILL CRISCKK)LD
5 JAMES BLUNT

WEZB/New Orleans, LA*
DM/PD: Mike Kaplan

APD: Tyler

MD: Stevie 6.

20 CASSIE

12 CHRISTINA MILIAN YOUNG JEEZY

2 GNARLS BARKLEY
NATASHA BEDINGRELD

WHTZ/New York, NY*

PD: Tom Poleman

APD. Sharon Dastur

N‘I? PPauI Cuaby" Bryant

10 ChiLLohaRe 1KRAYZIE BONE

WSPK/Newburgh, NY*
PD: Scotty Mac

APD: Sky Walker
MD'»DAgnr‘;yIValemmu

BLUE CCTOBER

KCRS/Odessa, TX
MD: Nate Rodriguez

0 FRAY

KJY0/Oklahoma City, OK*

OM: Tom Travis

POD: Mike McCoy

MD: Jett Blackbum

1 Pussvcmmsvmesuoovmcs

PANIC! AT THE DI
FRANKI Emnom
SAVING JANE

KQCH/Omaha, NE*
OM: Tom Land
PDMD: Erik Junnsuﬂ
3 PANIC! AT THE DISCO
L oD
PAUL WALL

WXXL/Oriando, FL*
PD: Tommy Chuck
APD/MD: Jana Sutter
6 FALL OUT BOY
NATASHA BEDINGRELD

WILN/Panama City, FL
OM: Mike Prebie
PD/MD: Keth Allen
3 PUSSYCAT DOULS.
PANIC! AT THE DISCO

JILL CRISCLOLO
NATASHA BEDINGRELD

WIOQ/Philadelphia, PA*

PD: Rick Yaughn

APDMD: Marian Newsame-McAdam
25 CASSIE

KZZP/Phoenix, AZ*
PD: Mark Medina

MO: Chino

No Adds

WKST/Pmsburgh PA*
PD: Alex Tear
APD: Mark Allen

MD: Mil kez
20 NELLY FURTADO

WJBQ/Portland, ME

OM/PD: Tim Moore |
MO: Mike Adams

NATASHA BEDINGHELD
PALLA DEANDA /BABY BASH
RED HOT CHILI PEPPERS
JUPITER RISING

KKRZ/Portland, OR*
PD: Brian Bridgman

MO: Brooke Fox

No Adds

WERZ/Portsmouth, NH*
DM/PD: Mike O'Donnell
MD: Melissa Mathers

NELLY FURTADO

WPRO/Providence, RI*
OM/PD: Tony Bristo
APDMD: Davey Morris
1 PUSSYCAT D LLS BIG SNOOP DOGS
PAULA DEANDA UBABY BASH

MARIO VAZGUEZ
RED HOT CHILY PEPPERS

KBEA/Quad Cities, IA*

OM: Darren Pilra

PD: Steve Fuller

10 PUSSYCAT DOLLS /816 SNOOP DOGG

WUCG/RaIelgh NC*
PO: Randi We

13 CMMﬂlL ONAIRE 1XRAYZIE BONE

KRCS/Rapid City, SD
OM: Charlie D'Douglas
APD/MO: Jayden McKay
No Adds

KWN2Z/Reno, NV*
COM/PD: Eddie Gomez
6 PAULA DEANDA #/BABY BASH
SAVI E
DIRTIE BLONDE

WRVQ/Richmend, VA*

PD; Boamer

APO: Darin Stone

MD: Jonathan Reed

1 CHAMILLIONATRE {KRAYZIE BONE

PUSSYEAT DOLLS Y815 SNOOP DOGG
YELLOWGARD
RELD MOB (CIARA

WJJS/Roanoke, VA"
PD/MD: Cisqo
No Adds.

WXLK/Roanoke, VA*
PD: Kevin Scoft
APD: Danny Meyers
MD: Bob Patrick
'FELD MOB (IARA
00 600 DOLLS

WKGS/Rochester, NY*
PD: Erick Anderson

MD: Nick DiTucci

Mo Adds

WPXY/Rochester, NY*
PD: Mike Danger
APD: Carson
:J.B.
14 CHAMILLIONAIRE YKRAYZIE BONE
9 LUCAS PRATA

3 NELLY AURTADG
8 GO0 GDODOLLS

KDND/Sacramento, CA*
PO: Stave Weed
MD hristopher K.

9 RAY
n EALLOUTBOY

WIOG/Saginaw, MI*
PD: Nabl

1 ILLIONAIRE tKRAYZIE BONE
NELLY FURTADO

KZHT/Salt Lake City, UT*
PD: Jeff McCartney

MO: Monroe

No Adds

KIXY/San Angelo, TX
OM: Jay Michaels
PO/MD: David Carr
24 RED HOT CHILI PEPPERS
n PANIC! AT THE D
7 PUSSYCAT DOLLS 816 SNOOP DOGG
7 JHLLCRISCUDLO

KELZ/San Antonio, TX*
PD: Douy Bennett
13 RIHANNA

KXXM/San Antonio, TX*
PD: Tony Travatio
APD: Russell Rush
MD: Tony Cortez
7 ILLIONARE IKRAYZIE BONE
1 NELLY FURTADD
PANIC! AT THE DISCO
PAULA DEANDA VBABY BASH

KHTS/San Diego, CA*
PO: Jlrnrnv Sleele
APDIMC. o

e sRown uuL one

S BARK EV
NATASHA BEDINGFIELD
PANIC! AT THE DISCO

KSXY/Santa Rosa, CA*

2 KELIS vmo SHURT
[-40 W»PAIN & KANDI GIRL

XM Top 20 on 20/Satellite
PD: Mi

1 PAULA DEANDA UBABY BASH

WAEV/Savannah, GA
OM: Brad Kelly
PO/MD: Chris Alan
APD: Russ Francis
‘PAULA DEANDA BABY BASH
FIELD MOB £CIARA
RED HOT CHILI PEPPERS

KBKS/Seattle, WA*
APDMD: Marcus D.
2 PUSSYCAT DOLLS #4816 SNOOP DOGS
JAMES BLUNT

KRUF/Shreveport, LA*
OM: Gary McCoy

PD: Enn anlol

MD: An AG." Gordon

3 cumuoume WARYEE BN

WNDV/South Bend, IN
;Dn'vl(smn Hllem
: mcsgny Wylde

1 YUNG JOC
1 RIHANNA

KCLD/St. Cloud, MN
OM: Matt Senne
PD: W Holiday

APDMI :WﬂnBD.
13 DADDY YANKEE

KSLZ/St. Louis, MO*
PO Tommy Austin

Mo: Ta lor J

PUSSYCAT IX)LLS IIBIG SNOOP DOGG
LIL* JON #/E-40 & SEAN
PAUUDEANDAVBRBV

WNTOQ/Syracuse, NY*
DM/PD 1nm Mitchell

SAVING JANE

WWHT/Syracuse, NY*
PO: Butch Charles
MD Jel1 Wise

I Lll JONVEM&SEANPAUL
g NELLY FUR

WHTF/Tallahassee, FL
OM: Doug Punee
PO: Briar 0'Conl
PR —

2 B0l
1 PANIC! AT THE DISCO

WFLZ/Tampa, FL*
PD: Kane
MD: Ashlee Reid

PUS VCAY DOLLS VBIG SNDOP DOGG

WMG|/Terre Haute, IN
PD: Chad Edwards
MD: Jamie Dawson
15 SAVING JANE
JAMES BLUNT
CASSIE

WTWR/Toledo, OH*
PD: ?pnt Carey

WVKS/Toledo, OH"

OM/PD: Bill Michaels

APD/MO: Mark Andrews
1 BON JOVI

WKHQ/Traverse City, Ml
OM/PO: Luke Spencer

MD: Dave 8. Goode
10 BON JOVI
KATASHA BEDINGRIELD

WPST/Trenton, NJ*
OM/PD: Dave McKay
APD/MD: Matt Sneed
24 KELLY CLARKSON

1 MELLYERTA0

CHAMILLIONNRE MRAYZIE BOKE
JEANNIE ORTEGA LPAPOOSE

KROQ/Tucson, AZ*
OM/PD. Tim Richarts
MD: Chris Peters

CHRIS BROWN YLIL’ WAYNE

i

KHTT/Tulsa, OK*
OM/PD: Tod Tucker
APD/MO: Tim Rainey
1 KELIS §T00 SHORT
CHERISH
et BEDINGFIELD

WWKZ/Tupelo, MS
OM/PD: Rick Stevens
MD: Marc Ailen
11 SAVING JANE
1 TMMVLEE'/ANDREWMCMAHDN
1 SERGIO MENDE

WSKS/tica, NY

PD: Steve Lawrence

APD/MD. Shaun Andrews
FIELD MOB (CIARA

RIHANNA
NELLY FURTADO

KWTX/Waco, TX

PD: Darren Taylor

APD/MD: John Cakes
:msm UBEENIE MAN

WIHT/Washington, DC*
PD: Jeff Kapugi

MO: Albie Oee

No Adds

WIFC/Wausau, Wi
PD: Johin Jost

APD: Jammin’ joe Malone
MD: Beil

12 SEAN PAUL

12 SHINEDOWN

WLDIMWest Palm Beach, FL*
OM: Dave Denver

PD: Chris Marna

APD/MD Mnnh Carlo

NELLY FURTADO
JAMES BLUNT

KZCH/Wichita, KS*
DM’ Lyman James

APD: Mat Mitchell
MD Jo Jo Collins

WBHT/Wilkes Barre, PA*
OM: Jim Derman
PD: Justin Bryant
APD/MD: A.J.
4" CHAMILLIONAIRE XRAYZIE BONE

WKRZ/Wilkes Barre, PA*
OM: Jim Rising
PD: Tias Schuster
APD/MD: Keily K
JAMES BLUNT
FRANKIE JORDAN

WSTW/Wilmington, OE*
PD: Joha Wilson
APO/MD: Mike Rossi
2 SUPERCHIC
1 PINK
JAMES BLUNT
JEANNIE ORTEGA 1PAPOOSE

WAZ0/Wilmington, NC
PD: Mark Jacobs
12 KT TUNSTALL
12 60D GO0 DOLLS
11 NATASHA BEDINGFIELD
9 CHAMILLIONAIRE IXRAYZIE BONE

WKSIWinchester, VA
OM: David Milier

PD: JB Wilde

MD: Jodo

12 AELD MO YCIAA

KFFM/Yakima, WA
OM: Ron Hams
PDMD: Steve Rocha
APD: Reesha Coshy

No Adds

WAKZ/Youngstown, OH*
OM: Dan Rivers

POMD: Jerry Mac
6 LIL" JON 1 ws.ssmPAul

4 CHERI
3 PAULA DfANDA UBABY BASH
SA\/\NGVl

WHOT/Youngstown, OH*

PD: John Trout

2 ALL-ANERICAN

10 GHAMIL LIDNNF(E mAvZIE BONE
9 FALLOUT BOY

B NELLV FURTADO

POWERED 17

MEDIABASE

*Monitored Reporters

May 19, 2006

180 Total Reporters

121 Total Monitored

59 Total Indicator

Did Not Report, Playlist
Frozen (2):
KDUK/Eugene, OR
WRTS/Erie, PA

=
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Reasons To Celebrate

CHR/Rhythmic stations that were up in winter ‘06

T]he competitive landscape for CHR/Rhythmic stations in
several markets has evolved quite a bit in the last couple
of years. In some cases newly launched Latin Urban stations or
CHR/Pop stations that embrace more hip-hop and R&B titles
have affected powerhouse CHR/Rhythmics.

But the winter 2006 book also had the high-
est numbers some stations have seen in the past
year. This week we spotlight some of those out-
lets and talk to the PDs to find out what caused
the ratings surges.

KCHZ (95.7 The Vibe)/
Kansas City

Maurice DeVoe, OM/PD

No. 3 18-34, No. 10 12+

We flipped the station from CHR/Pop to
CHR/Rhythmic in
November, so this was
the first full book that
included our format
switch. There were no
major station promotions, but there were a few
minor promotions on the air that helped propel
the ratings.

In the initial launch of the station we focused
on the music and the development of our new
morning show, The Morning Vibe With Shorty and
The Boyz.

We had quite a few ratings highlights: 12+,
we were up 2.8-3.6 (15th to 10th); 18-34, we were
up 4.5-6.7 (seventh to third); and women 18-34,
we were up 6.4-9.5 (fifth to second).

In our target demo, 18-34, we were up in
mornings 3.3-5.1 (ninth to seventh). In after-
noons we were up 4.4-7.5 (ninth to third), and
in nights we were up 6.3-10.7 (third to second).

Weekends were up 4.7-8.6 (seventh to sec-
ond). We also beat our direct competitor, heri-
tage CHR/Pop KMXV (Mix 93.3), in all major
demos (12+, 18-34 and 25-54), which was very
exciting and shows that if you work hard, it will
pay off.

York personality DJ Kay Slay.

HOW MANY PEOPLE ARE IN THIS PHOTO? Shady/
Interscope artist Obie Trice () stopped by his boss Eminem’s Sirius
channel, Shade 45, to promote his new single, “Snitch,” which

features Akon. He's seen here with Shade 45 & WQHT (Hot 97)/New

KDGS (Power 93.9)/Wichita
Greg Williams, PD
No. 118-34 (tie), No. 3 12+
I'm not so sure that we did anything differ-

ently. We have been pretty much consistent in
our approach.

1did reach across the l)‘) :
lines a little bit to try to B
find the Pop records

that would fit with our

format, and we played the ones that did. I didn't
necessarily break any of those songs, but |
tracked them, and as they started to show up in
my callout and my research and I thought it was
a good time to pop them, | put them in.

We played Kelly Clarkson, and I'm playing
Daniel Powter right now. They re testing and re-
searching with my P1s. Pop has taken artists that
were once exclusively ours, so | wasn’t going to
sitback and let Pop have exclusive artists, espe-
cially if they were testing with my Pls.

We get hung up on labeling music, but all lis-
teners hear are songs they like. I don’t buy into
this black artists vs. white artists thing. There’s
anold theory that if you're an Urban station, you
can’t play white artists. | don’t necessarily buy
into that. You just have to play hit records. At
the end of the day, if you’re playing hit records,
people are going to listen to you.

Plus, we did the stuff that we always do.
We're always heavy on the streets, and we're out
every single day doing a van hit and being heavy
in the community. We amped up our Internet da-
tabase-marketing efforts. All of those things
combined helped us see a real shift.

We did a “Pay Your Bills” contest. It’s not the
first time we've done it, but promotion budgets
were compromised in
some years. Corporate saw
a reason to commit the re-
sources to do it again.
Thank God 1 was able to
make a strong case for it
and that my vision of the
results came to pass.

It was a slam dunk for
us. We were No. 1 18-34,
No. 1 women 18-34, No. 3
18-49 and top 10 25-54 and
had an increase of 12,000+
in cume. It was solid across
the board.

We're a limited stick.
We're a 25,000-watt FM.
We're like the little engine
that could. Our main com-
petitor is a 50,000-watt, and
there’s another stick that’s
100,000 watts. We've al-
ways been a limited stick,
s0 to do what we're doing

RR CHR/RHYTHMIC

| DARNELLA DUNHAM 3

ddunhame@radioandrecords.co

» KBLZ/Tyler, TX: No. 2 12+
+ KBTE/Lubbock, TX: No. 2 12+

« KMRK/Odessa, TX: No. 2 12+
« KNEX/Laredo, TX: No. 2 12+

= KZAP/Chico, CA: No. 3 (t) 12+

* WJFX/Ft. Wayne, IN: No. 3 12+
+ WOCQ/Salisbury, MD: No. 3 12+

Small Markets, Huge Ratings |

One of the benefits of being in a smalier market is being rated only
twice a year — especially when you're a top three station 12+. Here’s |
are some stations that are still riding ratings highs.

* KKUU/Palm Springs, CA: No. 2 12+

+ KSPW/Springfield, MO: No. 2 12+

» KZFM/Corpus Christi, TX: No. 2 (t) 12+

in a market like Wichita with no external mar-
keting is phenomenal.

People see the numbers, but | don’t think they
realize the hard work that | ask of my staff to
achieve this kind of success. We really get after
it. We shake every tree and look under every
rock to get as many listeners as we can.

My whole approach is attack, attack, attack. It's
bold and in your face. | want the radio station to
sound that way, | want our talent to be that way,
and | want to be that way promotionally.

However, if we're not playing the right
records, it doesn’t matter what we do promo-
tionally, it doesn’t matter what we say on the air,
and it doesn't matter where we go every day.

KTTB (B96)/Minneapolis
Sam Elliot, PD

No. 3 18-34, No. 9 12+

KTTB had an outstanding book. Actually, it
was our best book in station history. We are
No. 2 with teens, and we rank No. 3 18-34, our
highest rank and share

ever — we went from
6.5-8.5. All dayparts T
had their highest-ever e peat of the Twia Cities

shares and ranks as
well.

The Tone E. Fly Morning Show continues to
grow in share. When | arrived two years ago
the morning show had a three share 18-34, and
this book it had a 7.7. We have seen great
progress with this show. The team of Tone E.
Fly, Miss Shannan, Producer Trey and B-Right
work extremely hard, and it paid off in the
winter.

Musically, the station stayed focused. We
didn’t do anything different: solid songs and
solid rotations. The key for us is to make sure
that we stay centered musically, because when
the station drifts too far from our core sound,
we tend to see ratings swings.

Promotionally, we executed a great contest
during the book, the “B96 Free Ride,” where we
gave away an entire vear for free. Free rent, free
car, free food, free entertainment, free gas mon-
ey, free clothes — everything you need to live,
we gave it to someone free for the rest of the year.
It created excellent word-of-mouth buzz, it
forced tune-in, and the airstaff had a blast talk-
ing it up.

KXHT (Hot 107.1)/Memphis
Maurice “Mo Better” Rivera, PD

No. 2 18-34, No. 412+

We became more
focused and precise.
We played more mu-
sic, kept breaks short
and perfected the
sound of the station with a balance of strong
local artists and national and regional hits.
Since Jan. 1 we’ve had 25 mini-concerts as pro-
motions. Every daypart increased or held its
position. We're on fire!

www.americanradiohistorv.com

WNVZ (Z104)/Norfolk

Michael Bryan, PD

No. 218-34, No. 4 12+

This was my first book as PD at WNVZ, and
it feels good to be up. ! inherited a tremendous
staff put together by Don London over the last
several years, and it’s
greattohavetheformer Lk
PD of the station as a & ="
mentor in the building, T°°4Y'® BEST Musi€

As far as changes,
we've tightened up music rotations and really
worked hard to improve music flow. Adding
Shaggy as MD was a breakthrough decision.
We've become much more promotionally active
and improved our imaging, signing a new voice
(Brian Lee).

As far as big station promotions, we had two
exclusive Z104 shows with Chris Brown that we
hammered during January and February. They
were both sellouts just as Chris was really mak-
ing headway with “Yo (Excuse Me Miss).”

Our ratings highlights were being No. 1 18-34
women in every single daypart and overall, No. 2
persons 18-34, No. 1 women 1849 and No. 3 per-
sons 18-49, but there is still much work to be
done. We've got heritage competition on the Urban
side with WOWI, and they're still ahead of us in
18-34. We have our work cut out for us because they
really are impressive, but the future looks bright.

WPYO (Power 95.3)/0Orlando
Jill Strada, PD/MD

No.118-34, No. 312+

This was my first official book as PD of
WPYO, and for it to come in at No. 1 is such a
great feeling. We hit
No. 1 in all dayparts : s
and on weekends and @
came through at No. 1 | Pl
18-34. The team here is
amazing. We work super-hard, and we play even
harder. That hard work and focus have truly paid
off in a big way.

I am extremely proud of each jock on this ra-
dio station. We were No. 1 in mornings (The Obie
& Lil Shawn Morning Show), No. 1 in middays
{Tony C), No. 1 in afternoons (Priya B) and No. 1
in nights (Kid Vicious). Props to this group of
amazing talent.

I also work with a great Cox Radio strategic
team. Earlier in the year we made some minor
adjustments to our overall radio plan that seem
to have paid off really well.

We gave away cash in January during our
“Power Payoff” promotion. In March we pro-
moted our annual car show and concert, Xtreme
Auto Xpo. Both of these promotions went very
well. The listeners were blowing up the Power
lines trying to win, and that’s what it's all about.

This is the first time that WPYO has ever hit
No. 118-34. That is a highlight in itself. Overall,
the station went 7.2-11.7. In mornings we went

Continued on Page 27
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. May 19, 2006 o on 10 POWERED| A
LAST THI TOTA +1- TOTAL WEEKS ON  TOTAL STATIONS/ i r -
WEEK WEEK  ARTIST TILE LABEL(S) PLAYS PLAYS ADENCE  CHART ADDS MEDI AB ASE
2 1 T.1. What You Know (Grand Hustle/Atlantic) 5579 -16 571661 12 82/0
1 2 CHAMILLIONAIRE f/KRAYZIE BONE Ridin (Universal Motown) 5526 -366 508037 18 a3n ADDEDQ
6 e FIELD MOB f/CIARA So What (DTP/Geffen/ 4424 +595 341996 1" 1713 MOST
7 @ LI JON fE-40 & SEAN PAUL Snap Yo Fingers (7V/7) 4109 +310 367694 13 76)2 | AFTSTIME LSEE A00S
. REMY MA fiNE-YO Feels So Good /SRC/Universal Motown) 26
4 EAN 4 -301
I LGB A T o 103 301 336826 20 8O | o oolE Meg U fetSectioBad Boyiantic 15
3 6  DEMFRANCHIZE BOYZ Lean Wit It, Rock Wit It (So So Def/Virgin) 3847 -614 330676 19 82/0 RIHANNA Unfaithful (Def Jam/IDJME) 1
5 7 PAUL WALL Girl (SwishaHouse/Asylum/Atlantic) 3584 -362 300329 13 1710 E-40 f/T-PAIN & KANDI GIRL U And Dat (Reprise/BME) 1
10 o SHAKIRA f/WYCLEF JEAN Hips Don't Lie /Epic/ 3545 +534 257676 9 53/2 NELLY FURTADO Promiscuous (Geffen) 10
to i . YUNG JOc It's Goin' Down Bad Boy/Atiantic) 9
13 G
o YUNG JOC [t's Goin' Down (Bad Boy/Atlantic) . N 3506 +748 340341 8 76/9 BUSTA RHYMES.. | Love My B+ (FigmadilMfemattintescope) 9
8 10 BUBBA SPARXXX... Ms. New Booty (Purgle Ribbon/Virgin) 3448 -326 301884 22 82/0 CHERISH Do It To It (ShoNuffCapitol 7
14 m CASSIE Me & U (NextSelection/Bad Boy/Atlantic) 3325 +570 307282 9 60/15 | NATALIEf/BUN B What You Gonna Do (Latium/Universal Republic) 7
9 12 NE-YO When You're Mad [Def Jam/IDJMG) 3012 15 241982 " 7810 BUBBA SPARXXX .Heat 1t Up /Purple Ribban/Virgin) b
15 &) CHRIS BROWN flLIL' WAYNE Gimme That (ive/Zomba Label Group) 2996  +411 301382 6 762 | ETOYA Tom Capito) J
17 @ PAULA DEANDA f/BABY BASH Doing Too Much (Arista) 2829 +324 195518 " 63/3 The CHRIRhythmic add threshald is applied to monitored stations not allowed
. X to report adds per their company policy: Songs that reach 15 plays per week
12 15 50 CENT fIOLIVIA Best Friend /G'Uﬂlf//ﬂfEfSCOPE/ 27117 -140 240932 15 60/0 within one airplay week. An airplay week is defined as Sunday through
n 16 MARY J. BLIGE Be Without You (Geffen/ 2629 240 215183 24  83j0  ( Satrday. Addsfromall other programmers are stillaccepted at any play level.
20 17 CHRISTINA MILIAN f/YOUNG JEEZY Say | (Def Soul/\DJMG) 2112 -48 197959 " 70/0
22 @ SHAWNNA Gettin’ Some (OTP/Def Jam/DJMG) 2065 +138 225705 7 58/4 . S
16 19 KEYSHIA COLE Love /A&M/interscope) 2030 -519 154358 15 64/0 ‘ "M 0 T,g
18 20  E-40 Tell Me When To Go (Reprise/BME) 1810 -443 138592 17 66/0 I N CR EASED P LA YS
21 21 RIHANNA SOS (Def Jam/IDJMG) 1802 311 124201 15 5200 oy
) . ARTIST TITLE LABELS) INCREASE
19 22 CHRIS BROWN Yo (Excuse Me Miss) U/V‘e/Zomba Label Group) 1746 491 122842 20 1710 YUNG JOC It's Goin’ Down (Bad Boy/Atantic +718
24 @ Tl Whv You Wanna (Grand Hustle/Atlantic) 1716 +314 162337 5 61/5 FIELD MOB f{CIARA So What (DTP/Geffen) +595
26 @ E-40 f[T-PAIN & KANDI GIRL U And Dat (Raprise/BME) 1565 +264 151633 7 36/11 | CASSIE Me & U (NextSelection/Bad Boy/Atlantic) +570
30 €D CHERISH Dolt To It /ShoNuffCapital 1556  +385 121848 4  60f7 ﬁ:::‘s";: :mﬂgf JEA'T“hHivlet’Zt “; /iﬂ";/m / +2?‘1‘
00 .. bimme [hat (Jive/Zomba L abel oup) +
27 @ MARY J. BLIGE Enough Cryin’ /Geffen/ 141 +155 217319 7 4501 RINANNA Unfaithful Def Jam/DJMG) +388
32 @ JAMIE FOXX flTWISTA DJ Play A Love Song (/RMG) 1214 +217 111781 5 57/5 CHERISH Do It To It (ShoNuffCapitol +385
28 28  DADDY YANKEE Rompe (£/ Cartelfinterscope) 1186 -42 86055 19 43/0 PAULA DEANDA {BABY BASH Daing Too Much (4rista) +324
35 @I BUBBA SPARXXX Heat It Up (Purple Ribbon/Viigin) 1128 +217 59468 3 56/6 | NELLY ";“TA"U Promiscuous //Gejff/?"/ , +319
29 30 MARIAH CAREY fiSNOOP DOGG Say Somethin’ /Isiand//JMG) 1098 88 46353 6 520 | - WhvYouWama (Grand Hustle/Atantic) +314
33 @ RICK ROSS Hustlin' (Shp-N-Slide/Def Jam/\DJMG) 1093 +111 101833 7 39/2
34 @ KELIS f[TOO SHORT Bossy (Jive/Zomba Label Group) 1091 +154 86186 5 445
31 €  T00 SHORT Blow The Whistle (ShortlJive/Zomba Label Group) 1076 1 9383 10 410 NEW& ACTIVE
25 34  THREE 6 MAFIA Poppin’ My Collar (Sony Urban/Columbia) 1047 -305 66162 13 58/0 MARIO VAZQUEZ Gallery (Arista/RMG)
48 €D  RIHANNA Unfaithful (Def Jam/IDJMG) 857 +388 48065 2 41111 | Total Plays: 491, Total Stations: 28, Adds: 1
42 @ BUSTA RHYMES... | Love My B**** (Flipmode/Aftermath/interscope) m +221 95270 2 43/9 NATALIE f/BUN B What You Gonna Do (Latium/Universal Republic/
€@  NELLY FURTADO Promiscuous (Geffen/ 716 +319 65100 1  40/10 Z“’;A"'N?"Z;‘”f T;’;' S,“’J“‘;,"S' 2;[';“;“/' 7
inutes (Magic Johnson/Geffen,
37 38  DJ KHALED Holla At Me (Terror Squad/Koch) 715 -36 53625 7 33/0 Total Plays: 373, Total Stations: 11, Adds: 1
40 @ LIL' WAYNE Hustler Musik (Cash Money/Universal Motown) 695 +109 87158 10 33N GHOSTFACE KILLAH f{NE-YO Back Like That (Def Jam//DJME)
@ LETOYA Torn (Capitol) 628 +173 79276 1 3716 Total Plays: 358, Total Stations: 9, Adds: 1
38 41 AK'SENT f/BEENIE MAN Zingy (Capitol) 605 -76 18390 6 36N SEAN PAUL Give It Up To Me (VP/Atlantic)
36 42 RAYJ What| Need Knockout/Sanctuary) 500 176 39383 10 410 :‘g;'r":';’;;;f; IT“St:' SIL"“TS: 9/'6“"";'};‘ i
- 1. Shoulder Lean /Grand Hustle/Atlantic
45 @ ICE CUBE W.hy We Thugs (Lenchmobb/Virgin) 587 +61 51814 4 293 Total Plays: 305, Total Stations: 17, Adds: 5
4% @ PITBULL Bojangles (7V7) 582 +b67 55368 5 2611 | yaGGED EDGE Good Luck Charm (Sony Urhan/Columba)
41 45  Q AMEY flJAZZE PHA Forever Girl (BlackGround/Universal Motown/ 574 -4 35143 5 25/0 Total Plays: 304, Total Stations: 21, Adds: 0
47 @ RAY CASH... Bumpin’ My Music (Ghet-0-Vision/Sony Urban/Columbia) 554 +56 46180 3 29/2 REMY MA Conceited (SRL/Universal Motows)
@  DEM FRANCHIZE BOYZ Ridin' Rims (So So Def/Virgin/ 542 +191 34608 1 342 L"Eﬂfﬂlsﬂh I‘;;:'ASB‘;‘L“’O’LSS‘; A[‘]’“:YU NP
. . e One You Need (Def Jam
49 @ POTZEE Dat Girl (Unauthorized/Asylum) 538 +76 28391 2 242 Total Plays: 278, Total Stations: 19, Adds: 1
@ FORT MINOR... Where'd You Go /Madl/ﬂe Sllop/Wamer BTOS./ 528 +17N1 60483 1 1 ”3 DOGG POUND f{SNOOP DOGG Cali Iz Active lﬂaggy Sfy/E//(l]L‘/l/
39 50  YING YANG TWINS & BUN B Git It (Rap-A-Lot/Asylum/TVT) 523 -68 38790 17 44)0 Total Plays: 271, Total Stations: 22, Adds: 1
86 CHR/Rhythmic reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay
week of 5/7-5/13. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays Songs ranked by total plays
is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week Station playlists for all R&R reporters are available
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. on the web at www.radioandrecords.com.
Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records.
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( w Reasons To Celebrate

4’}0”’”””8"” ”””’ America’s Best Testing CHR/Rhythmic Songs 12 + Continued from Page 25
.I‘l-llll

For The Week Ending 5/12/06

Persons Persons Persons from 5.0 to 9.9; in middays from 7.1 to 11.8; in after-

Artist Title (Label) ™w LW Familiarity Burn  12-17 18-24  25-34 noons from 7.1 to 11.8; and in nights from 8.6 to 14.2.
CHRIS BROWN f/LIL WAYNE Gimme That (iva/Zomba Labe! Group/ 409 413 76% 1% 426 408 388 WQSL/Greenville, NC
CHAMILLIONAIRE {KRAYZIE BONE Fidin Uniersal Motowr) 407 406 92% 21% 403 420 403 Jack Spade, PD/MD
SHAKIRA f/WYCLEF JEAN Hips Don't Lie Epic/ 40 397 5% 25% 400 400 A3 No. 3 18-34, No. 3 12+
CASSIE Me & U (NextSelection/Bad Boy/Atlantic) 400 373 58% 9% 415 404 357 We pretty much just stayed the course on everything
RAY J What | Need (Knockout/Sanctuary) 398 385 0% 1% 410 387 3Im that we do. The way it's set up now, it just says WQSL;
NE-YO When You're Mad (Jef Jam/IDJMG) 394 390 8% 20% 412 384 371 it doesn’t have our WQZL simul- o

= it. WQSL stick was A |7
MARY J. BLIGE Enough Cryin' (Geffen) 192 - 51% % 3im 387 3 cast on it. The : _ ﬂ@ﬂn ; 9 2 : lﬂ
MARY J. BLIGE Be Without You (Geffen/ 388 387 97% 45% 380 384 393 :&l‘:::s‘:jggf‘;f;ngfd;;hﬁ THE BEAT
T.1. What You Know (Grand Hstie/Atlantic) 388 388 BI%  21% 409 386 385 biggest. But now they're com- SF GARGLINA
FIELD MOB fICIARA So What (D7P/Geffen) 387 389 72% 14% 407 393 355 bined into one in the book, and that's where the big
CHRIS BROWN Yo (Excuss Me Miss) (Uive/Zomba Label Group) 382 3% 9% M 382 3aBz 358 ratings jump came from.
CHRISTINA MILIAN f[YOUNG JEEZY Say | (Def SouliDJMG) © 381 378 80% 20% 392 370 379 We tightened up our library and made sure that we
RIHANNA SOS (Def Jan/IDJMG) 380 379 9% 3% 371 382 1M gz:iPlioyéng t‘%“ :lf‘e’ hit aft‘f}‘l hit — F{}e 90:'“3(')5?‘“ :
S0 us ut re-
SEAN PAUL Temperature (VP/Atiantic/ 379 394 98% 42% 378 381 367 ¢ procuct 1s aiways out tere, S0 115 Just 2
. positioning ourselves so we’re not too urban and not
50 CENT fOLIVIA Best Friend (6-Unitinterscape) 378 360 8% 23% 384 387 363 t00 poppy. We're steering clear and making sure we're
T.1. Why You Wanna (Grand Hustle/Atiantic/ 375 - 4% 8% 402 366 341 straight down the middle.
DEM FRANCHIZE BOYZ Lean Wit kt, Rock Wit It (So So Def/Virgin) 370 369 9% 40% 388 376 342 We didn’t do any major promotions during the win-
PAULA DEANDA t/BABY BASH Doing Too Much (Arista/ 370 368 4% 9% 392 377 322 ter book. At the beginning of the book we had some
BUBBA SPARXXX f[YING YANG TWINS Ms. New Booty (Pupke fibbon/Vigin) 365 375  93%  3%% 380 359 362 Cgs;\mas hg‘:‘}f"e‘z Ti‘g’ﬁ‘ EkE";Pgt‘zs and con-
and there, bu e the rin
PAUL WALL Girl (SwishaHouse/Asylum/Atlantic) 355 364 83% 2% 371 361 334 o 8 §Springp
YUNG JOC It's Gain' Down (Bad Boy/Atiantic) 353 359 61% 18% 390 35 302 Ourbiggest daypartjump was nights. We werestrug-
DADDY YANKEE Rompe (£/ Cartelfinterscope) 351 367 90% 34% 348 3.55 3.52 gling the last three or four books at night. That’s where
MARIAH CAREY f/SNOOP DOGG Say Somethin’ (/sland/IDJMG) 351 355 8% 24% 331 3.45 3.83 we were getting killed the most.
T-PAIN {/MIKE JONES I'm N Luv (Wit A Stripper) (ive/Zomba Label Group) 350 348 97% 49% 374 346 3.8 We reworked everything. I gave one of my part-tim-
KEYSHIA COLE Love (A&M/nterscope/ 349 355 87% 39% 341 372 313 ers, DJ Kaoss, a chance. He was the guy who had been
SHAWNNA Gettin’ Some (DTP/Def Jam/iDJMG) 349 330 60% 17% 366 361 333 172 (3 (e ety ETie s ey e 9 1o e
AL a y - : : ‘ back, and it was either sink or swim. He’s not just swim-
LIL’ JON f/E-40 & SEAN PAUL Snap Yo Fingers (TV7) 346 359 7% 24% 368 340 330 ming, he’s flying right now.
E-40 Tell Me When To Go /Reprise/BME) 327 3.36 70% 29% 336 3.20 3.31 Kaoss was so new that it scared me at first, but some-
Total sample size is 332 respondents. Tolal average lavorabiiily estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much). Tolal famiiiarity times you’ve got to take a chance. He told me, "l cando
represents the percentage of respondents who recognized the song. Totai burn represents the number of respondents who said they are tired of hearing the song. Songs it, I can doit, and if I can’t do it, fire me.” We made that
must have 40% familiarity to appear on survey. Sample composition is based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music . . .
test based on the format/music preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants change right before the fall book. I was interviewing
on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is avaiiabie for locai radio stations by caiiing 818-377-5300. people, but Kaoss was the best and knew exactly what
\Hmrmmlslc.cnm dala is provided by Mediabase Research, a division of Premiere Radio Networks. Y, I wanted him to do.
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The Family Business

Carter Broadcasting’s Michael Carter speaks

"PRS/Kansas City has been part of Carter Broadcasting, a

%. family-owned broadcasting company, for 56 years, and it’s
been serving the African-American community all that time.
KPRS-AM debuted in 1951 as the first Black-formatted and
black-owned station west of the Mississippi. In 1971 the Black
format moved to the FM dial at 103.3, where it still broadcasts
today. The AM signal, now KPRT-AM, plays gospel music.

Today Carter Broadcasting is led by
President/CEQO Michael Carter, grand-
son of founder Andrew “Skip” Carter. In
1987, at the age of 26, Michael took over
the family business.

In recent years the |
company has added
stations in Wichita
and continues to dom-
inate the Kansas City
market with KPRS-
FM. R&R spoke with
Michael Carter for
this month’s minori-
ty broadcaster spot-
light.

Michael Carter

R&R: You were brought up in the broad-
casting business. Did you ever think about
pursuing another career?

MC: [ really wanted to do this for as
long as I can remember. My first time on-
air was when I was 8 years old. It's in my
blood. My grandfather had me start at the
bottom and work in every department at
the station. From filing records to music
tracking, I learned it all.

R&R: What did you learn early on from
your family about broadcasting?

MC: That it always comes back to in-
tegrity. Do what you say you will for the
clients, and never promise anything you
can’t come through on. The other thing
that was drilled into my head was that
radio is all about community service. Al-
ways serve the needs of your communi-
ty, and they will always be loyal. Both of
those lessons hold true for today’s radio.

Unfortunately, many advertisers today
don’t believe that you will do what you
say because they’ve been burned by oth-
er radio companies. But I believe there is
a certain integrity that they get when deal-
ing with a small broadcaster that they
might not get with others.

Without trying to make the large cor-
porations look bad, with an independent,
a client will always get that personal
touch, that individual attention, because
we are smaller. We have to work extreme-
ly hard to win the confidence of the ad-
vertiser, so we go the extra mile.

With us, you can talk to the owner or
the president of the company. That has a
strong impact with the client, especially
the mom-and-pop advertisers.
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R&R: What was the hardest time for the
company?

MC: I would have to guess that the
most difficult time for our company had
to be in the 1950s and ‘60s. I wasn’t born
yet, but we were the only Black radio sta-
tion in the Midwest, and the only black-
owned station west of the Mississippi.

The company was just starting out, and
there was still a climate of segregation.
The racial divide was much greater, and
it was harder to get advertisers to want
to reach the black consumer then.

R&R: What are your biggest challenges to-
day?

“I don’t feel like |
have to grow my
company any bigger
than it is to be
successful. 'm happy
with my life, and |
have fun. I can only
live in one house at a
time, drive one car at
a time.”

MC: As [ grew up in the business,
watching it evolve, it always came back
to the same thing, and it still does: We
struggle to get the value of our audience.
Even as we win with our formats —
whether it's hip-hop, R&B or Gospel —
we still don’t have parity with other for-
mats.

There is a certain perception out there
that advertisers have about our audi-
ence. They watch the morning news
and see three black men arrested for
something, and then the agency goesin
to meet with the advertiser that day, and
he says, “I don’t want to advertise with
the Black station because I don’t want

X URBAN/URBAN AC/GOSPEL

DANA HALL

dhall@radioandrecords.com

those kinds of consumers in my busi-
ness.”

Those three men might have listened
to our station, but the majority of our lis-
teners are not criminals and don’t get ar-
rested. They are hard-working middle-
class people who will spend money in
your store if you invite them to. So many
companies are missing out on the black
dollar because of misperceptions.

There is always a dog-and-pony show
for Black radio. In other words, we can’t
just go in to an advertiser or an agency
and say, “"Here are our numbers. We're
No. 112+, No. 2 25-54, etc., etc.”

Despite our numbers, we get asked the
same questions over and over: “Do your
listeners have the disposable income to
buy our product? Do your listeners actu-
ally use this product?” It’s always a strug-
gle.

If I don’t have the opportunity to talk to
the client directly, I feel we are not getting
our argument across. Who can fight formy
station better than my people or myself?

At an agency in Kansas City it’s likely
that the agent representing my station
does not look like me or even listen to my
station, so I don’t expect them to under-
stand what we do or to be able to com-
municate what we do and who we reach
to the client. My argument is, at least have
a sense of what’s really going on before
you say no.

There was a time when agencies went
to bat for you, but today it’s more about
“How quickly can I get through this buy
process?” Clients want to know how
many stations they get and how many
bonus stations they will get because that’s
how the big companies do business now.

As an independent operator, we can’t
do that, and we shouldn’t. All that does
is devalue our stations even more. My ar-
gument is, will you reach the exclusive
African-American audience and make an
impact with what you are buying?

Here we are, the No. 1 station in the
market, and I go to the agency for a buy,
and they tell me, “We already bought the
Urban on this.” Well, you didn’t buy us,
s0 how are you reaching the most black
listeners? It boggles my mind.

What they did was buy the Top 40 and
the Country station in the market, and the
company that owned them probably
threw in the Rock and Urban stations for
free. The clients are getting some black lis-
teners, but are they are getting the most
black listeners?

The agencies used to pitch the highest-
rated stations. There was no favoritism.
Of course, you had to build a good rela-
tionship to prove that you were reliable,
but today that seems to have all gone out
the window. Today it’s not just about
good decisions that make sense for the
client, it’s about hooking up their friends.

So what am I supposed to do? I need
to make sure my company survives and
thrives. It's my responsibility to go out
and show the advertisers what we can do.

There was a car dealership that the agen-
cy said did not want to buy us. We went
to a competing dealership and did an ad
campaign and a big promotion. The first
dealer went back to the agency and asked,
“"Why aren’t we on that station? Look at
what they are doing for our competitor.”
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“There are only a few
minority broadcasters
who have achieved the
kind of nationwide
growth that Inner City
and Radio One have. In
order to expand their
companies, a lot of
owners went public.
’'m not willing to do
that.”

Sometimes you have to make some
noise to make your point. Instead of
whining about not getting the buy, we
went to them directly.

The thing about our audience is that
they respond, and they respond quickly.
If you target them, you will see an imme-
diate response.

African-American consumers are just
like any others — they are farmers and
businessmen, they go to the movies and
eat out at restaurants, they ride horses
and drive nice cars. You can’t say to me,
“Well, black people don’t do that.”

R&R: Carter Broadcasting has grown in
recent years to include stations in Wichita.
How important was it for the company to
grow beyond Kansas City, and will you add
stations in Kansas City as well?

MC:I'll be the first to admit 'm not Al-
fred Liggins. There are few people in this
business who can achieve the level of suc-
cess that he and his mom, Cathy Hughes,
have achieved. There are only a few mi-
nority broadcasters who have achieved
the kind of nationwide growth that Inner
City and Radio One have.

In order to expand their companies, a
lot of owners went public. I'm not will-
ing to do that. There are pros and cons to
those kinds of decisions, but we're seeing
more of the cons in recent years. Look at
Jeff Smulyan — he’s trying to buy back
his company.

For me to purchase another station in
the Kansas City market has been a chal-
lenge until now. The prices were far off
the map, and I didn’t want that kind of
note. But now, or maybe in the near fu-
ture, we will see it come full circle, and
there may be some companies that will
be selling off stations. These will be more
realistic in price for broadcasters like
myself.

But I don't feel like I have to grow my
company any bigger than it is to be suc-
cessful. I'm happy with my life, and I
have fun. | enjoy my kids and my family,
and 1 have all that 1 need. I can only live
in one house at a time, drive one car at a
time. I don’t need 10 cars and five homes.
Lifeis good, and that’s what is important.

Continued on Page 30
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B wemsr e s B e VERCMEEO MEDIABASE
2 0 YUNG JOC It's Goin' Down (Bad Boy/Atlantic) 3615 +257 313971 1" 65/0 TR T
1 2 T.I. What You Know (Grand Hustle/Atiantic) 3354 288 415207 14 67/0 MOf T-ADDED’
5 € NEYO When You're Mad (Def Jam/DJMG) 2715  +373 330601 10  62/0 foT e ‘
3 4 AVANT 4 Minutes (Magic Johnson/Geffen) 2713 14 242714 15 64/0 ARTIST TITLE LABEL(S) ADDS
4 0 SHAWNNA Gettin’ Some (O7P/Def Jam/IDJMG) 2549 +173 264630 15 56/0 CASSIE Me & U (NextSedection/Bad Boy/Atlantic) 33
8 0 CHAMILLIONAIRE f/[KRAYZIE BONE Ridin Universal Motown) 2442 +434 216664 1" 62/1 MOBB DEEP fiYOUNG BUCK Give It To Me (6-Unit/interscope) 25
f . . LIL’ FLIP I'm A Balla {Flip My Chips) (Sony Urban/Columbia) 24
7 8 LIL’ JON fJE-40 & S.EAN PAUL Snap Yo Fingers (TV7) 2407 +254 183152 17 60/0 REMY MAINE-YO Feets So Good (SAC Universal Motown) 2
. LA LI 2315 +358 230696 10 B5I0 | gavmiE ou Shouid Be My Gl fRowdyUniversal Motown) 22
14 o JAMIE FOXX f[TWISTA DJ Play A Love Song (J/RMG) 2118 +300 208879 8 64/3 YOUNG DRO f{T.1. Shoulder Lean (Grand Hustle/Atiantic) 10
15 @ MARY J. BLIGE Enough Cryin’ (Geffen/ 2092 +282 267736 7 62/1 LUKE & @ My Turn U/HMG) . 8
13 @) CHRIS BROWN flLIL' WAYNE Gimme That Uive/Zomba Label Group) 1986 +167 272180 6  66/0 | TOOSHORT Blow The Whist (Shortlie/Zomba LatelGroup) 8
9 The Urban add threshold is applied to monitored stations not allowed to report
1 @ T.1. Why You Wanna (Grand Hustle/Atlantic) 1958 +62 176990 6 6711 atlspor theircompany polcy: Songs tha reach 14 plays per week within
20 @ FIELD MOB f/CIARA So What (OTP/Geffen) 1950 +315 153403 8 60/0 one airplay week. An airplay week is defined as Sunday through Saturday.
10 14  DEM FRANCHIZE BOYZ Lean Wit It, Rock Wit It (So So Def/Virgin/ 1802 -152 159492 22 67/0 Ads from all other programmers are still accepted at any play level.
17 @ CHRISTINA MILIAN f/YOUNG JEEZY Say | (Def Soul/lIDJMG) 1760 +25 167890 1 5710
6 16 THREE 6 MAFIA Poppin’ My Collar (Sony Urban/Columbia) 1759 -405 137300 16 63/0
18 m JAGGED EDGE Good Luck Charm (Sony Urban/Columbia) 1739 +53 198765 14 56/1 N . s
22 @ RICKROSS Hustiin' (Slip-N-Slide/Def Jam/IDIMG) 1575  +113 154707 7 601 o MOS 7%'5 o
16 19 SEAN PAUL Temperature (VP/Atlantic) 1568 180 14384 19 63)0 INCREASED PLAYS
19 20  MARY J. BLIGE Be Without You (Geffen) 1523 121 143744 26 65/0 TOTAL
12 21  BUBBA SPARXXX... Ms. New Booty (Purple Ribbon/Virgin) 1495 -386 120695 19 61/0 ARTIST TITLE. LABEL(S) NOREYSE
26 @ CHERISH Do It To It (Sho Nuff/Capitol) 1250 +217 102500 1 55/2 CHAMILLIONAIRE f/KRAYZIE BONE Ridin (Universal Motown) +434
21 23 CHRIS BROWN Yo (Excuse Me Miss) (Jive/Zomba Label Group) 1228 -309 110246 19 66/0 NE-YO When YOU"e‘Mad Def Jam/IDJME) +313
24 24 LU’ WAYNE Hustler Musik (Cash Money/Universal Motown/ 1197 70 96578 12 5100 tfgl‘;”a J;’f", c’f::’;”’é. et D79t ::ﬁ:
25 25  KIRK FRANKLIN Looking... (Fo Yo Souf/Gospo Centric/Zomba Label Group) 1151 -96 183297 19 430 JAMIE FOXX fTWISTA DJ Play A Love Song (/AMG) +300
23 26  KEYSHIA COLE Love (A&M/interscope/ 1072 -315 86131 18 65/0 MARY J. BLIGE Enough Cryin' (Geffen) +282
30 @ MEGAN ROCHELL f/[FABOLOUS The One You Need [Def Jam/IDJMG) 962 +125 69310 5 49)2 BUSTA RHYMES-;- I Love... /fﬁhmwe/Aﬁe@athﬂntmcwe) +273
29 @D GHOSTFACE KILLAH fINE-YO Back Like That (Def Jam/IDJMG) 903 +43 170615 13 3500 ‘L’I‘i,"foJN";EE i"';‘Eg:‘“g'Aﬁ’f'fsﬂ"V/fy"’i{"'” - +§gz
. nap Yo Fingers +
27 29  E-40 Tell Me When To Go (Reprise/BME) 816 -81 68907 9 49/0 CHERISH Do t To It (ShoMuffCapita) 17
34 @ DEM FRANCHIZE BOYZ Ridin’ Rims (So So Def/Virgin/ 1817 +96 36770 4 56/1
39 @ YOUNG DRO f[T.l. Shoulder Lean (Grand Hustle/Atlantic) 767 +197 65654 2 43)10
4 @ KELIS f[TOO SHORT Bossy (ive/Zomba Label Group) 743 +194 56646 2 13
32 33 CHERI DENNIS | Love You [Bad Boy/Atlantic/ 697 -2 43846 5 4242 NEW & A C’TI VE
31 34  HEATHER HEADLEY In My Mind (RCA/RMG) 696 -65 64573 17 39/0 ! o ’
33 35 ANTHONY HAMILTON Can't Let Go /So So Def/Zomba Label Group) 691 -1 80227 15 3710 LUKE & Q My Turn (/RMG)
37 €  DJKHALED Holla At Me (Terror Squad/Koch) 683  +85 52540 6 5oz | o Py 312 Tota Sations 34, Adds. §
, CAM'RON f/LIL' WAYNE Touch It Or Not (Diplomat/Asylum)
36 @ MISSEZ f/PIMP C Love Song /Fo’ Reel/Geffen) 662 +48 30359 4 46/0 Total Plays: 311, Total Stations: 29, Adds: 0
@ BUSTA RHYMES... | Love My B**** (Fljpmode/Aftermath/Interscope) 627 +273 51901 1 53N DA MUZICIANZ Camera Phone (TVT)
40 @ RAY CASH... Bumpin’ My Music (Ghet-0-Vision/Sony Urban/Columbia) 586 +28 33397 5 301 Total Plays: 309, Total Stations: 29, Adds: 0
45 @ BUBBA SPARXXX Heat It Up (Purple Ribbon/Virgin) 54 +69 24945 2 4011 ICE CUBE Why We Thugs (Lenchmobb/Virgin)
. : Total Plays: 270, Total Stations: 33, Adds: 3
35 41 50 CENT f/OLIVIA Best Friend (G-Unit/Interscope) 540 124 58113 13 44/0 e A iversat Republ)
ide & Swerve (Universal Republic
38 42 RAY J What | Need (Knockolft/‘.S‘anctua/y/ 526 -58 30069 7 3710 Total Plays: 246, Total Stations: 25, Adds: 0
44 @  BEENIEMAN K Hm (Vigin 416 +1 24119 3 30| cASSIE Me & U MextSelection/Bad Boy/Atlantic
48 @ DRE f/RICK ROSS Chevy Ridin’ High (Violator/Jive/Zomba Label Group) 457 +14 22056 3 35/2 Total Plays: 227, Total Stations: 34, Adds: 33
47 45  MARIAH CAREY Fly Like A Bird (is/and//IDJMG) 383 -80 27076 8 340 YUMMY BINGHAM One More Chance (Universal Motowr)
46 JUELZ SANTANA Clockwork (Djplomat/Def Jam/IDJME) 372 25 17653 1 3501 T:‘:’ "'aY:E‘::' T:::" 3‘3‘2"3;/ ;12"";; oo
' - : I RAHEEM UGHN You (ive/Zomba Label Group,
49 47  JUVENILE What's Happenin .(At/ant/c/ 360 83 16660 1 2710 Total Plays: 187, Total Stations: 11, Adds: 0
46 48  MILA J Complete (7.U.G./Universal Motown/ 351 -116 11944 9 25/0 THUG CITY Proposition (Universal Motown)
49  DONELL JONES I'm Gonna Be (LaFace/Zomba Label Group) 343 -3 20027 1 3210 Total Plays: 186, Total Stations: 15, Adds: 1
o @ REMY MA Conceited (SRC/Universal Motown) 339 +18 57748 15 18/0 Q AMEY 1/JAZZE PHA Forever Girl (BlackGround/Universal Motown)
. . ) ] ) Total Plays: 167, Total Stations: 20, Adds: 3
67 Urban reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
5/7-5/13. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed
first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart unless a song has not yet reached the top 15. If after 20 weeks, the record is not inthetop 15 Sengs ranked by total plays
and has two consecutive weeks of decreased plays, the song is then categorized as recurrent. Most Added is the total number of new adds officially reportedto R&R by each ;
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week Station playlists for all R&R reporters are available
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. on the web at www.radinandrecords.com.
Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records.
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! ¢ RateTheMusic. com

Y NEDIARASE

America’s Best Testing Urban Songs 12 +
For The Week Ending 5/12/06

\

Pers. F M

Artist Title (Label) TW LW Famil. Burn 18-34 18-34 18-34
CHAMILLIONAIRE f/KRAYZIE BONE Ridn Unversa/ Motown/ 429 419 92% 18% 412 414 403
YUNG JOC It's Goin' Down (Bad Boy/Atlantic) 418 390 72% 10% 401 408 373
CBROWN fiLIL' WAYNE Grme... (velZomba Label Group) 417 400 84% 14% 4.04 414 354
LIL" JON f/E-40 & SEAN PAUL Snap Yo Fingers (T¥/7) 417 387 78% 10% 4.03 4.06 3.35
T.I. What You Know (Grand Hustle/Atlantic) 416 418 90% 20% 411 417 385
FIELD MOB fICIARA So What (OTP/Geffen) 412 399 72% 9% 404 418 3.23
GHOSTFACE KILLAH fiNE-YO Back Like... Def Jam/OJMG) 406 387 60% 7% 398 400 391
MARY J. BLIGE Enough Cryin’ (Geffen/ 405 395 64% 9% 407 423 333
DEM FRANCHIZE BOYZ Lean Wit It, Rock..So So DefVigiy 404 390 98% 41% 383 389 354
T.1. Why You Wanna (Grand Hustle/Atlantic) 403 403 65% 8% 381 401 352
MARY J. BLIGE Be Without You (Geffen/ 401 393 98% 48% 4.05 4.16 353
NE-YO When You're Mad (Def Jam/I0JMG) 398 389 89% 19% 376 383 3M
JAGGED EDGE Good Luck Charm (Seny Urban/Columbia) 396 374 67% 10% 389 4.05 3.17
CHERISH Do It To It (Sho ‘Nuft/Capital) 396 %% 8% 379 389 329
SEAN PAUL Temperature (VP/Atlantic) 394 383 99% 45% 390 392 377
LETOYA Torn (Capitol) 391 375 63% 9% 389 397 340
JAMIE FOXX flTWISTA DJ Play A Love Song (/AMG) 389 355 75% 17% 386 391 367
C. BROWN Yo (Excuse Me Miss) (ive/Zomba Label Group) 387 370 96% 48% 378 387 338
C. MILIAN f{Y.JEEZY Say | (Def SouliDJMG) 385 372 85% 20% 3.76 381 352
SHAWNNA Gettin' Some [07P/Def Jam/IDJMG) 385 376 77% 19% 368 378 3.24
B. SPARXXX fIY.Y. TWINS Ms. New... (Puple AbbenVegiy 382 372 96% 38% 361 3.64 3.50
LIL' WAYNE Hustler Musik (Cash Money/Universal Motown) 376  3.63 65% 15% 367 372 346
BUSTA RHYMES Touch It (Aftermath/interscope) 3712 318 93% 38% 3.66 369 356
THREE 6 MAFIA Poppin’ My Collar (Sony Urban/Columbiz) 3.72 351 91% 31% 364 363 3.45
AVANT 4 Minutes (Magic Johnson/Geffen) 3712 3685 7% 2% 360 376 293
E-40 Tell Me When To Go (Reprise/BME) 3.70 - 66% 17% 352 361 3.16
T-PAIN M. JONES 'm N Luv (Wit..) UveZomba Labe/ Gro) 368 350 99% 52% 343 344 337
RICK ROSS Hustlin' (Skp-N-Slide/Def Jam/IDJMG) 367 355 68% 18% 356 351 3.79
KEYSHIA COLE Love /A&M/Interscape) 366 353 89% 41% 362 3713 312

Total sample size is 338 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = fike
very much). Total familiarity represents the percentage of respondents who recognized the song. Tolal burn represents the number of
respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is
based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music
preference. RateTheMusic.com results are not meant to replace caliout research. The results are intended to show opinions of participants
on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio
\stalmns by calling 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. Y,
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The Family Business

Continued from Page 28

R&R: KPRS recently added The Steve
Harvey Show inn mornings. Was it a diffi-
cult decision to go syndicated in mornings
after so many years of being local and after
taking the station all-live in the late "80s?

MC: It was a difficult decision for me,
but in today’s competitive broadcasting
field you have to make certain decisions
that are best for your station, not you per-
sonally. I've always stood for localism, but
at the same time Harvey provides a great
show with solid content.

With Tom joyner crosstown at Cumu-
lus, we had to make this decision. The
good thing was, everyone from the
former morning show has stayed on-

board and been moved around to other
shifts. That was important to me as well.

With Harvey, it’s a truly competitive
show, which I don’t think had been of-
fered before. My buddy at Inner City, Skip
Finley, was testing the show on WBLS/
New York, and they saw immediate posi-
tive response. Our consultant, Tony Gray,
and our OM, Andre Carson, also con-
vinced me that we had to make a move.
We had to be proactive and not reactive.

Back when my grandfather took the
station automated in the ‘70s, that was
very cutting-edge. He had incredible vi-
sion in that sense. But as times changed,
we did too. That’s why | took the station
live again in 1989. Well, times are chang-
ing again, and syndicated morning shows
are the way to win.

BROWNIE POINTS Singing sensation Chris Brown (r) meets up-and-coming simger Angelique
Cinelu backstage at Radio One's Summerfest in Miami. Don't they make a handsome couple?

-

WJIZ/Albany, GA WBLK/Buffalo, NY*
PD/MD: Jammin' Jay PD/MD Chris Reynoms
8 JANET JACKSON 1 CASSIE
PLIES REMV MA HNE-YO
WRXZ/Albany, GA
PD: Peto Johnson WWWZ/CharIeston sC*
46 KIRK FRANKLIN DM/PD: snB
MD Yonm a Rude Bwoi" Rude
KBCElAlexandrla LA
PD: GQ Riley 4 EASSIE
MSDVB:‘MW Thomas LL Rup
40 SHAWNNA
40 L JDN l/E 40 & SEAN PAUL WPEG/Chanone
5 LIL PD: Terri Avery
MD: neon Cole
5 LETO 5 CASSIE
26 JAMIE F[J)(X YTWISTA 2 SAMMIE
KEDG/Alexandria, LA WUVNChanoneswlle VA
OM/PD: Jay Stevens 0M/PD: ompson
APO: Wade Hampton 14 MARIAH(:AREV /SNOOP DOGG
MD: Corey 8. 12 HEATHER HEADLEY
5 MELT SAMORGAN 11 GASS|
10 MOBB DEEP #YOUNG BUCK
WHTA/MIama GA* 10 MELYSAMORGAN
PD: Jerry Smokin &

WJTT/Chattanooga, TN*

MD Ramonz Debreaux PD: Keith Landecker

g

WVEE/Atlanta, GA*

PD: Raggie Rouse Bl

APD: Greg Street Chsot

A e,

1 BUSTA RHYMES TWILL | AM & KELIS HIEELIEER 'NOUN]J Bk

LUKE& O WGCI/(é:ncago L

WFXN/Augusta, GA* ot

OMPD: ion Thrtas Lt DéMDKArs'L"V Green

5 DRE VRICK ROBIN THICKE #/BUSTA RHYMES &

085
2 MEGAN ROCHELL 1/FABOLOUS

NE VO
M
WPRW/Augusta, GA* METHOD MAN #/LAURYN HILL

PD: Tim “Fatiz” Snell *

MD: TuTu xJDPwaIChwago .

No Adds Mu Bamam McDowell

WDE‘IIm/BaIlimore, MD* -

PD: Victor Starr WIZF incinnati, OH*

MD: Neke Howsa Phillip David March
CASSIE MD Greg Williams

7 YOUNG ORO T
WENZ/Cleveland, GH*

WEMX/Bann Rouge, LA*

REPORTERS

Stations and their adds listed alphabetically by market

WMSU/Columbus, MS
PD: Steve Poston

APD: Sehastian Riley

MD: Shawna Young

73 YUNG JOC

SHAWNNA
45 RICK ROSS
5 JAGGEI
44 CHAMlLLlONAIRE #/KRAYZIE BONE

43 CHRI
2 LHOVA

10 J;.\MIE FOXX /TWISTA

WCKX/Columbus, OH*
PD: J.D. Kunes
MO: B-Slim
14 SHAKIRA (WYCLEF JEAN
1 E-404T-PAIN & KAND! GIRL

KKDA/Dallas, TX"
PO/MD: sIuB Cheatham
51 YOUNG DROU/T.|

WHTD/Detroit, MI*
OM: Skip Dillard

PI: Sguml
APD: anih “Lady 8” Gray
W.ILB/Detruﬂ M*

's elley
10 KELIS (7700 SHORT
4 CASSIE
2 YOUNG DRO/T..
LILFLIP
THUG CITY

WDBT/Dothan, AL

OM: Jeny Broadway

PD/MD: Casual

10 MEGAN ROCHELL #/FABOLOUS
5 CASSIE

WJJN/Dothan, AL
OM/PD: JR Wilson
5 BODAGIAT/LIL' JON &BUN B

5
5 YOUNG DRO /T

FX/Fa enewlle NC*
OM: Mac Edwards
PD/MD: Jeft Andersuﬂ
APD: Mike Tech
3 SAMMIE

eezy

MD Konl 0J Supa Mike
8 LUKE&Q

6 {OUNG OROTI

1 UL FLIP
MOBB DEEP /YOUNG BUCK
TOOSHORT
KTCX/Beaumont, TX*
PD: Doug Hams

APD/MD: Adria
12 BUBBASPARXXX
10 YOUNG OROHT1

WJZD/Biloxi, MS*
PD: Roh Neal
ASSIE

¥
REMY MANE-YO
LIL FLIP

SAMMIE
MOBB DEEP #/YOUNG BUCK

WIKS/GreenvnIIe NC* 1 M0BB DEEP YOUNG BUCK . D: Charfie Mack —_—
WILDIBoslon MA* PD: Michael Soul WDKX/Rochester, NY © .
Reqgie Beas Wo: Kenya Whie it St e s Arcoa WKKV/Milwaukee, WI* OMPD: Andre Marcel 5 MOBS DEEP UYOUNG BUCK Did Not Report, Piaylist
’:‘C? e e TR . Sh CNGHAL tes Pﬂn%%%g;;";’kwn ﬁlp:fl;r‘i':;m::a % gmm;\«ms Yo AL
\ DDGG POUNDI/SND[JPDOGG 35 CASSIE CASSIE WZHT/Montgomery, AL

DM/PD: Kim Johnson
5 CHERIDENNIS
1 JAMIE FOXX HTWISTA

WHXT/Cqumbla Sc*
Chris Cannors
MD: Shanik Mincie
19 YOUNG DRO#TI
1 70D SHORT
REMY MA /NE-Y0

WXBT/Columbia, SC*
OM: LJ Smith
PD: Brian Anthany

2 1L FUP
1 M0BB DEEP 1/YOUNG BUCK
CASSIE

WFXE/Columbus, GA
OM: Carl Conner, Jr.

1 CASSIE
1 REMY MA I/NE-YO
ICE CUBE
U Aw
WMXV/Florence, AL

30 TEENA MARIE
23 LETOYA
18 LIL" JON VE-40 & SEAN PAUL
7 LI WAYNE

BODAGIA LIL' JON & BUN B
WTMG/Gainesville, FL*
PD: Scolt Hinds
APD/MD: Terence Brown

LIL FLIP

SAMM

MOBB DEEP /YOUNG BUCK

WPHOHMarﬂ:J’r‘Id cr
Mychal Maguire
APD ESW* Bnnd:hg

18 REMY MA /NE-YD

WEUPMuntsville, AL*
OM: Steve Murry

PD: Anthony “Big Ant” Simmons
MD Jeffrey “DJ lilie " Rice

L
2 MDBB DEEP {/YOUNG BUCK

0 AMEV 1IAZZE PHA

W.IMI/.Iackson Ms*
: Stan Branson
APD Alice Marie
22 SAMMIE
6 LILFIP
MOBB DEEP HYOUNG BUCK
CASSIE
UAMEY FJAZZE PHA
WRJH/Jackson, MS*

PD: Kwasi Kwa
CASSIE
REMY 1\'4)\ 1/NE-YO
MOBB DEEP /YOUNG BUCK
WJBT/Jacksonville, FL*

OM: Gail Austin
PD: G -Wiz

2 REMY MA INE-YO
2 MOBB OEEPWOUNG BUCK
1 CASSIE
1 TOO SHORT
1 LILFLIP

KPHS/Kansas City, MO*

CHERIDENNIS
QAMEY 1JAZZE PHA
REMY MA ¢/NE-YO

KiiZ/Killeen, TX
OM: Tim Thomas
PD/MD: The BabySitter
14' DEM FRANCHIZE BOYZ
5 TOO SHORT
5 CASSIE

KRRQ/Lafayette, LA*
PO: D-Rock
CASSIE
REMY MA INE-YO
LI TLIP .
SAMMIE
MOBB DEEP #/YOUNG BUCK

KJMH/Lake Charles, LA

OM: Bryan Taylor

PD/MD: Erik Thomas

APD: Gina Caok

32 CHERISH

27 MEGAN ROCHELL (/FABOLOUS
2 CASSIE
2 KELISWTOO SHORT

KZWA/Lake Charles, LA
Artony Bartie

MD Tammy Tousant

13 CITTY

12 EDDIE CAINE

WQHH/Lansing, MI*
OM: Helena Dubose

2 CASS
1 REMY MA INE-YO
1 LILFLIP

WZLDALaurel, MS WBLX/Mobile, AL*
DM Jacerm Walker DM: James Alexander
ise Brooks PD/MO: Myrornda Reuben
41 CHRIS BROWN fALIL WAYNE 13 DJKHALED
BUBBA SPARXXX .
KRVV/Manroe, LA
KJMZLawton, 0K PD: Chris Cotlins
DM/PD anry Mnnday 2 KIERAN FAROLOUS
APD: Tc
7 Mo MOB DEEPI/V[JUNG BUCK WUBTMashville, TN*
DM: Clay Hunnicutt
3 SAMM'E PO/MD: Pamela Aniese
. . CASSIE
WBTF/Lexington, KY SAMMIE
Pgﬁg% s"@y Alsxander MOBB DEEP 4YOUNG BUCK
1 fsy}v MA #NE-Y0 WOQUE/New Orleans, LA*

PD: Angela Watson
4 RAY CASH /SCARFACE
WWPR/MNew York, NY*

I FLIP
MOBB DEEP #/YOUNG BUCK

KHTE/Littie Rock, AR*
PD: Joe Ratiif

?SDL/'MDL Kgni Seville :Bn"ﬁg ?ﬁtlhn Santos

z

i — 7 NIOBB DEEP INOUNG BUCK
R WAy WOWI/Norfalk, VA*

MOBB DEEPWOUNG BUCK DM/PD: Eric Mychaels

MD: 0. Fountz
KIPR/Little Rock, AR* No Adds
OM: Mark Dylan
PD: Joe Booker WWHV/Norfalk, VA*
19 MMIE PI: Parish Brown
8 LI MD: Pezn Coconmz
MUBB DEEP!NOUNG BUCK
CASSIE 1 REMV MA YNE-YO
REMY MA I/RE-YO LUKE & Q

LICFLIP
MOBB DEEP //YOUNG BUCK

KVSP/Oklahoma City, OK*
OM/PD: Terry Monday
MD: Eddie 8rasco

KKBT/Los Angeles, CA*
PD: Tom Calocoeci
APD/MD Tawala Shamp

\dds

WGZB/Louisville, KY* 7 CASSIE
3 SAMMIE
o e Sl MOBB DEEP 1YOUNG BUCK

MD: DJ Gy

1 JAMI FOXX /TW!STA KBLR/Omaha! NE*

WFXM/Macan, GA PI: Bryart McCaln

OM/PD: /RMaIph‘;leachum MD:AIben Big A" Harper
REICRAR FRes

10 CHERISH } ME()"EE“DAFAE'%?OUNG BUCK
WIBB/Macon, GA SASSIE

PD/MD. Iz

WUSL/Philadelphia, PA*
PD: Thea Mitchem
AP%MD Kashon Powell

Y0
7 BUHAGUN I/CWME MOB & FABD

WHRK/Mem,
PD Devin Stee
LU AP

MOSBSB DEEP 14YOUNG BUCK

is, TN*
WAMO/Pmsburgh PA*

MD Kode w:ed

WJXM/Meridian, MS g g:sAgIELLIUNAIRE KRAYZIE BONE

T

Music Choice R&B-Hip Hop/ WJZE/Toledo, OH*

Satellite Po: Rodrev Love
DM/PD: Damon Williams LﬁE A
MD LarmE\da Williams HQFSL?&RT
14 MOBB DEEP #YOUNG BUCK
10 CASSIE SAMMIE
6 REMY MA /NE-YO
" . . MM/Tulsa, OK*
Music Choice Rap/Satellite ,',("M,pn Al Monday

OM/PD: Damon Williams

APD: Mecca Thames

MD: Lamonda Williams
3 REMY MA /NE-YO

Sirius Hot Jamz/Satellite
OM: Geronimo

APD Aaron Bernard
C E
6
MUBB DEEPI/V[JUNG BUCK

WESE/Tupelo, MS

PD: Tonya Byrd OM: Rick Stevens
MD: Vanessa Grvilon PD: Stan Alien
23 FRANKLYN I;ITDR.:g:(lan DJ XTC” Vaughn
PHA
212 g(#gg WRZE gg lPFBUiEgT PAr iy J
1
JAMIE FOXX (TWISTA gejminanices

XM Raw/Satellite 24 YOUNG DROYTI

PD: Leo G.
14”0 KHAL EO 1FAT JOE
XM The CﬂylSatellne D: Jammin’ .Iammle Brooks

PD: Lisa M. v 14 YOUNG DROT.
MD D.IXcIuslve 11 CASSIE

WGOV/Valdosta, GA

Pﬂ Lamar Freeian

WSTIValdosta, GA

%P&T'I‘Snz:;mnah, = OM: Clark Johnsan

APD: Jeft Nice PD: James “Killz Groove™ Watton
15 SAMMIE e,
SR 0 ISLEY BROTHERS TronaosiEY 8 R
KBTT/Shreveport, LA* Ko
PD/MD: Quenn Echols m
EAE WKYS/Washington, DC*
ashington,
;23 mﬂm QM Kty Brown .
: Derrick 8rown
MOBB DEEP (YOUNG BUCK D, P Stowa
7 KL
KMJL/Shreveport, LA® 5 0J KHALED

PD: Al Weeden
19 YOUNG DROH/TI
6 CITTY

Y3 LL COOL J ILYFE JENNINGS
12 REMY MAYNE-YO

KATZ/St. Louis, MO*

WJKS/Wiimington, DE*
PO: Tony Ouartarone
MD: Manuet Men3

2 REMY Méﬂ/NE Y0

PD: Jigga JT ICE CUBE
i A ROSs

IR s DOGG POUND /SNOOP DOGG

9 MEGH ROLHEL L FAROLOUS WQ0KRaleigh, NC*

RP /PD: csnounq
» D/MD: Shawn Alexander

xﬁggmfg‘;ﬂﬂ 17 MEGAN ROCHELL {FABOLOUS
e Doy e  DEM ERANCHIZE BOYZ

24 MARY J BLIGE
23 OJKHALED
}8 %}?GGED EDGE

WMIB/Miami, FL*

PD: Mara Melendez

MD: Coka Lam Klmhmugh
2 DR ROSS

1 C S
REMY MA ¥NE-YO

WBTJ/Richmond, VA*
PD: Aaron Maxwell
APD/MD: Mike Street

No Adds
V{dCDX/RII:hmond VA*
POMD: Bak
e ki

DM:I?E%AS?"M DOGG POUNDSNOOP DOGG
g'nm?&'oss""’ MOBB DEEP 1/YOUNG BUCK
17 KELISITO0 SHoRT ELVISIWHITE
REMV MA NE-YO YOUNG DRO /11

WHHL/St. Louis, MO*
Pgl é:m Adams Note: For camplete adds,

raig 8lac . "
APD/MD: Staci Static see R&R Music Tracking.

2 CHERISH

S|
E-40 UT-PAIN & KANDI GIRL

m!WT/I'allahassee FL
Jeff

PD: Vanessa Jerome

APOMD: Frank Luy

80 KIRK FRANKLIN

10 LIL JON #E-40 & SEAN PAUL
10 CASSIE

10 KELIS #T00 SHORT

S BEMY MA#/NE-YO,
5 JAGGEDEDGE

WBTP/Tampa, FL*

PD: Ron “Jomama” Shepard
MD: Stavan Robinsan

W.IUC/I'nIedo OH*

POWERED 3}/

MEDIABASE
*Monitored Raporters
97 Total Reporters
67 Total Monitored

30 Total Indicator

J
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KRR URBAN AC TOP 30

LAST
WEEK

N O TN AW

23

26

28

D

30

May 19, 2006
ARTIST TITLE LABEL(S)

ANTHONY HAMILTON Can't Let Go /So So Def/Zomba Label Group)

MARY J. BLIGE Be Without You /Geffen/
BRIAN MCKNIGHT Find Myself In You (Motown/Universal)

ISLEY BROTHERS f/R. ISLEY Just Came Here... (Def Soul/Def Jam/IDJMG)

HEATHER HEADLEY In My Mind (RCA/RMG)
MARIAH CAREY Fly Like A Bird /sland/IDJMG)
TEENA MARIE Ooh Wee (Cash Money/Universal Motown)

KIRK FRANKLIN Looking For You (Fo Yo Soul/Gospo Centric/Zomba Label Group)

URBAN MYSTIC | Refuse /SOBE/
ERIC BENET Pretty Baby Friday/Reprise/Warner Bros.)
JAMIE FOXX f/LUDACRIS Unpredictable L/#MG)

JEFF MAJORS fIKELLY PRICE God's Gift Music One/Sony Urban/

NE-YO So Sick /Def Jam/IDJMG)

KEYSHIA COLE Love (A&M/interscope)

CHARLIE WILSON Magic (Jive/Zomba Label Group)
DONELL JONES I'm Gonna Be LaFace/Zomba Label Group)
RAHEEM DEVAUGHN You (/ive/Zomba Label Group/
SHANICE Take Care Of U (imajaly/Playtime)

KEM into You {Universal Motown)

CHARLIE WILSON No Words (/ive/Zomba Label Group)
FLOETRY Lay Down (Geffen/

KINDRED THE FAMILY SOUL Woman First (Hidden Beach)
MARY MARY Yesterday (Sony Urban/Columbia)

AVANT 4 Minutes (Magic Johnson/Geffen)

JAHE!M The Chosen One (Divine Milf Warner Bros.)

VAN HUNT Character (Capitol)

MARY J. BLIGE Enough Cryin’ (Geffen/

SANTANA f/ANTHONY HAMILTON Twisted (Arista/RMG)
HEATHER HEADLEY Me Time (RCA/RMG)

GOAPELE First Love (Skyblaze/Sony Urban/Columbia)

TOTAL
PLAYS

1718
1524
1521
1515
1280
1233
1215
1153
1106
927
780
767
615
574
532
438
408
404
385
379
339
326
325
m
287
278
244
243
230
224

PAS  AUDIENGE
(09)

-103 150329
48 145440
-38 137353
-268 129053
-143 94858
+159 133336
-27 105646
-66 133392
+123 62849
+17 76606
-208 86736
-50 66352
-145 48218
-8 39327
‘N 38029
+59 25316
-3 39723

-2 25703
-20 32625
+60 29919
-28 18863
23 23402
+61 32558
+163 23621
+37 39601
-1 13024
+66 38906
-3 12200
+149 19860
-25 13310

WEEKS ON  TOTAL STATIONS/
CHART ADDS

22
24
17
17
30

9
"
K}
15
10
19
14
15
13
25

7

9

6

-
- = W W = O

—
£

66/0
62/0
66/0
64/0
66/0
5710
63/0
590
6011
58/0
53/0
4501
34/0
281
50/0
43/9
34/0
4012
38/0
3710
330
26/0
2913
282
32/6
220
30
2
Jam
19/0

66 Urban AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 5/7-5/13. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the largar increase in plays is
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart unless a song has not et reached the top 15. if after 20 weeks, the record is not in the
top 15and has two consecutive weeks of decreased plays, the song is then categorized as recurrent. Most Added is the total number of new adds officially reported to R&R
by each reporting station. Songs unreported as adds do not count toward overail total stations playing a song. Most Increased Plays lists the songs with the greatest week-
to-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH
number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records.

Powereo[ T3
© MEDIABASE
'MOST ADDED'

ARTIST TITLE LABEL(S) ADDS
HEATHER HEADLEY Me Time (RCA/RMG) 1
ISLEY BROTHERS... Blast 0ff (Def Soul/Def Jam/IDJMG) 1"
MELI'SA MORGAN High Maintenance (Orpheus/Luann) 10
DONELL JONES I'm Gonna Be fLaFace/Zomba Label Group) 9
JAHEIM The Chosen One (Divine Mil)Warner Bros.) 6

0 AMEY f|JAZZE PHA Forever Girl (BlackGround/Universal Motown) B

The Urban AC add threshold is applied to monitored stations not allowed to
report adds per their company policy: Songs that reach seven plays per week
within one airplay week. An airplay week is defined as Sunday through
Saturday. Adds from all wther programemers are still accepted at any play level.

- MOST '~
INCREASED PLAYS

TOTAL
PLAY
ARTIST TITLE LABEL(S} INCREASE
AVANT 4 Minutes (Magic Johnson/Geffen) +163
MARIAH CAREY Fly Like A Bird //sland/IDJMG) +158
HEATHER HEAOLEY Me Time (RCA/RMG) +149
URBAN MYSTIC | Refuse (SOBE/ +123
JAMIE FOXX flTWISTA DJ Play A Love Song (/RMG) +91
ISLEY BROTHERS... Blast Off (Def Soul/Def Jam/IDJMG) +91
MARIAH CAREY It’s Like That fIsland/IDJMG) +87
+66

MARY J. BLIGE En?ugh Cryin' (Geffen)
NEW & ACTIVE

AMEL LARRIEUX Weary (Biiss Life)

Total Plays: 187, Total Stations: 22, Adds: 2

LORENZO OWENS Wanna See You Smile /0-Town/

Total Plays: 126, Total Stations: 12, Adds: 1

MARY MARY Heaven (Sony Urban/Columbia)

Total Plays: 125, Total Stations: 14, Adds: 0

ISLEY BROTHERS... Blast Off (Def Soul/Def Jam/IDJMG)
Total Plays: 118, Total Stations: 27, Adds: 11

LINA Smooth (Hidden Beach)

Total Plays: 75, Total Stations: 14, Adds: 0

Station playlists for all R&R reporters are available
on the web at www.radigandregards.cam.

-

WFLM/Ft. Pierce, FL*

KOKY/Little Rock, AR"

WYLD/New Orleans, LA*

WVBE/Rpanoke, VA* WPHR/Syracuse, NY*

DM/PD: Mike James DM/PD: Mark Dylan PO: Al Appeberry OM/PD: Watt Ford DM: Rich Lauber
REPOR TERS } E%ILCLEJONES 2 %ELLYrsrmﬂr}i N 3 JEFF MAJORS KELLY PRICE No Adds PD: Bmgh Charies
” . APD/MD: Keany Dees
) WOMG/Greensboro, NC* R ‘PNDBVII"SMSW o dlil %ﬁglnar' n RETRR EAOLEY
0 5 . . um 5 KJLH/Los Angeles, CA* : Vinny Brown ; Engene Brown
Stations and their adds listed alphabetically by market | 7 shimecole PO, e -y ZRORIE WIMX Toledo, OH*
PD: Rockey Love
WMRZ/Albany, GA WMGL/Charleston, SC* WAGH/Columbus, GA WJIMZ/Greenville, SC* A WRKS/New York, NY* KBLX/San Francisco, CA* MO: Brang Browne
DM/PD: Jammin' Jay M/PD: Terry Base DM: Brian Waters DM/PD: Steve Crumbley SANTANA FANTHONY HAMILTON PD: Toya Beasley PD: Kevis Brown No Adds
APO/MD: Paul “Precious Paul” Edwands | MO: TK Jones PD/APD: Queen Rasheeda APD: Xaren Biand MD: Julie Gustines MD: Kimmie Taytor
AURT Aads O: Edward Lows HD: Doug Davis WM Louiswill, KY* NoAds T e WHURMWashington, 0C*
! . , r as
e e S - — e oo - e crote o TR o
: . Mi 3 : Eril i i R "
:%}'«"6"5’;‘” Ba L ‘DMWPD c:)rl'u gv?nlg'.l[ym ;':!'; Sam u“""“ KJMS/Memphis, TN* O B e a0 5LEv & KeLLY 's‘al::mi:hom Smooth R&B/ MELI'SA NORGAN
: Jais ras D 00 : Y 4
EAEE WBAV/Charlotte* W mon Comer et e WVKLNorfol, VA* DM/PD: Damon Wiliams WMMJWashington, DC*
WAMJ/Atlanta, GA* PD,TA?.:J,:M Avery WHRP/Huntsville, AL* r&&“&s&?gzﬁmm ISLEY & R KELLY Om/pD: Don Londan :a?zlamm%'ill‘ﬂ:ms ;noxy:m m
ON: Frank {otrstn Lyl L OM: Ken Johrson WHQTMiami. FL* MD'@ES&"&" G ar
o o WONC/Charlotie® O Fai g PD: Madk Raymon bl . Sirius Hearl & SoulSatellite | L LY
MO: Chris James G o R LR LHEATHER HEADLEY PD: Phil Michaels-Trueba WCFB/Orlando, FL DMPD: B, Stone JBW/West Paim Beach,
WAKB/Augusta, GA* DONELL JONES WTLCAndianapolis, IN* :'PDI!:KKam Vaughn ggl m élorlnm L ~L§¥"'gomfnﬁéﬁ A’gnﬂgyiﬁkm
O o ramas WMPZ/Chatianooga, TH* KSOC/Dallas, TX* PD: Bian Wallaca Mocpen James Rohage et AMEL LARRIELX MO Parics Wright
— OM: Kt Ladecker  ~ Bie o ol APO/MO: The First Lady The Touch/Satellite o
WKSP/Augusta, GA® P Airea Pory R0 Joh Long bt WIMR/Milwaukee, Wi* WRRX/Pensacala, FL* PD: Stan Boston
DM: Mike Kramer ~ 15UY BROTHERS VRONALO ISLEY & RLKELLY WROUD oW WKXl/Jackson, MS* L Lawrl Jones wg&""}s;mm. Mhoorer APO/MU: Hollywood Hemande:
A'%'f' (D:J'g;dm Snet i . OM/PD: J.EY:"D& qm:& " H e SLEY & R, KELLY
APD: Cher :lnszl;rﬁhacago&u o A WELISAMORGAN WDLT/MnbiI:i. AL';“ 8 ISLEY BROTHERS VRONALD ISLEY & . o%%wm@:.ﬁnmh, GA o ]
3 URBAN MYSTIC D/Dmn MI* [ELENSAOTHERS IRONALL L mmmﬁ' d WDASIPhIIadelphla, PA* PDMD Gary Young mm
WWINBaltimore, MD* . e WSOLJacksonille, FL* olochacy 7 RS DIABASE
PD: Tim Watts WVAZ/Chicago, IL* PD: Jamllish Muhammad DM: Gail Austi : KJMG/Monroe, LA PO: Joe Tamburro . M |J
MD; Keller Wyndar DM/PD: Elruy Smith APD: Dnei) Stevens POMD: K) Brooks PO: Chis Coflins APO/NO: Jo Gamble KDkS/Shroveport, LA
1 ISLEY BROTHERS YRONALD ISLEY & R KELLY | APD/MD: Armando Rivera N,‘Dom Birthett No Adds 8'ISLEY BROTHERS VRONALD ISLEY & R. KELLY Z%‘v%%m‘sh%omn sievan, | *Monitored Reporters
KOXL/Baton Rouge, LA* . . WG Mo A WRNB/Philadelphia, PA* LY
POIMD: Mya Vemon WZAK/Cleveland, OH* WBBK/Dothan, AL KMJK/Kansas City, MO  whad DM/PD: Holen Litie MA/Sh .
et L . i ST B o S aGuesson, - | 79 Total Reporters
. 0 3 B . . 9 DOMELL JONES .
%BB‘K'{“N ?“h::‘?ﬂham, AL 1SLEY BROTHERS YRONALD ISLEY & R KELLY xux'l:sn; THE F -':l‘;sa'\:; . wEDWWEY LA* xlngomgmle, ™ WFXCRaleigh, NC* e TON 66 Total Monitored
: Darryl Jo i + 5 : D- f e -
APD: Chris Coloman WLXC/Colurmbia, SC OM: Mac Edwards e eRorers o0 steva Ak | ) MAEYELGE Y ey KMJM/S!. Louis, MO* 13 Total Indicator
L2 QAMEY CUAZZE PHA PDO/MD: Jefl Anderson 10 DONELL JORES QOM/PD: Chuck Atkins -
. MELY'SA MORGAN 3 MELI'SA MORGAN WJKX/Laurel, MS KMEZ/New Orleans, LA* No Adds . A
WUHTY/Birmingham, AL* LR OM: Jackson Walker PD: LeBron “LBJ” Jesaph WIS /Richmond, VA* o Did Not Report, Playlist
PD: Kavin “Koolin™ Fox WWDM/Columbia, SC* WDZZ/Fiint, MI* PD: Denise Brooks MD: Kalder Summers OMPD: Al ' WEUN/S!. Louis, MO Frozen (2):
a MELISA MORGAN PO/MD: Mie Love : ] KOOL & THE GANG AMEY GUAZZE PHA MD: Froddy Foxx DMPR: Garth Adams WRBV/M GA
QRAEy TaAzzE 1k piriliinecd 5 P L Mot USRI 8 DONELL JONES APO/AD: Niecy Davis acon,
k KOOL & THE GANG NELToA MoRGA | L0 SLEVBRKELY | 7 Jaems FEATHEREADLEY WTUG/Tuscaloosa, AL Y,
mﬂ“a
0 I' n 300 - White T-shirts M
' T-Shirts T-Shirts - Heavy 100% Cotton pesions
« Printed up to 4 Colors on 1 Side
- 7 Catal
Y + No Setup Charges! Free Catalog
- No Art Charges! CALL NOwW!
1-800-34-EMKAY
631-777-3175
' T_Shi”s FAX: 631-777-3168
- $ 2 55 www.emkaydesigns.com
: zea. info@emkaydesigns.com
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: RR GOSPEL TOP 30

May 19, 2006
WK WEEK  ARTIST TITLE LABEL(S) PLATS PLAYS AJ[((J)‘I)%A;iL(:E e TSRO MOST ADDED
1 @  DONALD LAWRENCE PRESENTS... The Blessing Of Abraham (EM/ Gospe) 1441 +105 47173 16 44]2 | ARTIST TITLE LABEL(S) . ADDS
2 @ BYRONCAGE | Will Bless The Lord (Gospo Centric/Zomba Label Group) 1320 +81 42250 24 370 5&';&"&‘::2:‘;":: :IO:t:\tls(l?:tl y;}d";‘ 2 V;’% w g
. Fif rity/£omoa Labe! Groy
3 © MARYMARY Yesterd;.ay (Sony Urban/Columbia) 1107 +66 28351 34 3410 | OARREL PETTIES & STRENGTH.. Thank Ya Jesus (EM/Gospell 3
4 4 KIRK FRANKLIN Looking For... (Fo Yo Soul/Gospo Centric/Zomba Label Group) 1033 4 32913 35 35/0 | BISHOP LEONARD SCOTT Sing Unto The King Tyscot/Taseis) 3
5 ©  HEZEKIAH WALKER Lift Him Up (Verity/Zomba Latel Group) 928 +55 29949 30 331 | TONY TERRY Praise Him (Studio 25/Kach/JEG) 3
7 @  JIMMY HICKS & VOICES OF INTEGRITY BornBlessed (Warldwide) 854 +57 25221 15 35/1 [ ANNNESBY | Can Go To God In Prayer (Shanachie) 3
8 @  VICKIE WINANS It's Alright (Verity/Zomba Label Group) 833 +58 23977 14 343 MOST
6 8  VICKI YOHE Deliverance Is Available (PureSprings/EMI Gospel) 172 40 20136 27 3212 INCREASED PLAYS oL
Al
9 9  TAMELA MANN Speak Lord (TillyMann/ 692 -24 16198 24 61 | st o
11 ) YOLANDAADAMS Victory /A{/anfm/ _ 665 +26 23870 26 2000 | (ONALD LAWRENCE PRESENTS.. The Bessig., EMGage)  +105
10 N WILLIAM MURPHY Il Let !t Rise /Sony Ufbﬁll/fpllf/ 611 -34 23236 33 25I0 BYRON CAGE | Will... (Gaspa Centric/Zomba [abe/[v‘mllp/ +81
13 @ DORINDA CLARK-COLE So Many Times (Gospo Centric/Zomba Label Group) 601 +4 17258 21 22)1 | KEITHWONOERBOY JOHNSON | Made It Verity) +78
12 13 SMOKIE NORFUL God Is Able (EM/ Gospel) 597 6 14216 29 21/0 | OARREL PETTIES... Thank Ya Jesus (EM/ Gaspel ~+68
16 D BISHOP EDDIE LONG WINEW BIRTH... It Shall Come To Pass (EMI Gospel) 579 +58 14284 12 24/0 m:sw:v"ﬁmt’ sdcm(; S'"!llj lj]"t,‘;/;h/e KZ‘Q}/ Tyscot/Taseks) +:g
5 9 esteraay {oony Uroan/Coiimiia, +
5 @ DARWIN L DLl S ) 31wz 3 2610 v\CKIE WINANS It's Aight Veriy/Zomba Label Group) +58
17 @ TYE TRIBBETT VICtOI’y /Sony Urban/Columbia) 554 +40 16134 6 21 BISHOP EDDIE LONG It Shall Come To Pass (EMI Gospel) +58
18 @  MARVIN SAPP Perfect Peace (Verity/ 509 +4 13246 13 18/1 | YOUTH FOR CHRIST The Struggle Is Over (Emtra/tKS) +58
19 ) DONNIEMCCLURKIN Church Medley (Verity/Gospo Centric/Zomba Label Group) 475 +30 14012 5 220 | JIMMY HICKS & VOICES... BomBlessed (Warldwide) +57
22 ) YOLANDA ADAMS This Too Shall Pass (Atlantic) 430 +51 14018 10 20/0
21 @ DONALD ALFORD AllI Want To Do ls Bless You (Holy Spirit/Taseis) 416 +2 8632 12 13/0 NEW & ACTIVE
23 @  KAREN CLARK-SHEARD Favor (Word/CurtyWarner Bros.) 3719 +13 7678 15 16/0 # OEIPP?CE l\gllggth Lor;gs Way //ﬂt!e;yr/(r&1 b‘oipe//
otal Ptays: , Total Stations: 9, S:
26 @)  YOUTH FOR CHRIST Thg S.truggle Is .Over (Emtro/LKS) 343 +58 8732 3 1610 | \wALTER HAWKINS A Prayer Away (Cad Tea
24 23 MARTHA MUNIZZI No Limits fintegrity Label Group) 325 16 7453 8 1210 | Totat Plays: 184, Total Stations: 10, Adds: 0
25 @  ALVIN DARLING From Me To You /Emtro) 323 +16 7181 19 12]1 | WILLIAMS BROTHERS Be There (Blackberry)
@  DARRELPETTIES & STRENGTH IN PRAISE Thank Ya Jesus (EM/ Gospel) 286 +68 9131 1 16/3 m‘ P'avvsvi m Tma('rSt*;ﬁ;';SZ 12, Adds: 1
. . . on't Walk Away (Triple
@  BISHOP LEONARD SCOTT Sing Unto The K.ng (Tyscot/Taseis) 279 +68 8255 1 123 1t Blays: 175, Total Stations: 10, Adds:
29 @ DAMON LITTLE Long As | Got Shoes (Worldwide/ 21 +34 13567 3 1501 KURT CARR God Great God (Gaspo Centric)
28 28  CANTON JONES Love Song (Arrow) 256 N 12901 17 10/0 | Total Plays: 171, Total Stations: 5, Adds: 0
27 29 MOSIE BURKS | Got A Grip (Malaco) 251 18 6720 18 9/0 #“tAlN;ITA B}f;“UUﬂTﬂ ?ffg't( if"th /7% .
otal Flays: , 1otal stations: /7, S
0 €  VASHAWNMITCHELL NoWay (Tyscor - ek 2 12001 91.03 f14 MOSS 'm Sorry (Gaspo Centri/Zomba dabel Group)
44 Gospe! reporters. Songs ranked by total plays f_or the airplay week of Sunday 5/7 - Saturday 5/13. ety _Tofl QLB S
© 2006 Radio & Records Songs ranked by total plays

( olumbus GA WTL(;IIndianapolls IN W emphis, TN NNI.MaI | h NC §Muscaloosa AL w
i
REPORTERS e I i e | EREEE
HLW/Montgomery, AL
WAJV/Columbus, MS WP C ashm ton, DC
. . . _ MAsﬁEn i wHLH/.Iackson Ms x{‘ ADcken 'L'% WPZZRichmon, VA Jiokon
Stations and their adds Iisted alphabetically by market | sb:sesasianfiey ﬁ;"#‘%‘? WPRF New Oreans, LA iy wvcwashmgm oc
al N U
VY D/Columhus OH L L Chs ey ABCsRﬂaolce/Satelllte
NP2 itianta, GA WXDKBaton Rouge, LA WPZS/Charlotte B g g{,@mn/{,gdwgn, MS WYLDNew Orfeans, LA PO: Willle Mae Meive WFAI/Wilminglon, OE
§[I)00ank.lnhnsun rwin Feefing m‘) a;vr;'a %:ns PD/'iI? Pemynﬁ)am KBD%D Eo mﬂ‘{, - Sheridan Gospel Network/ mﬁan’mgmﬁ
e WM%YZ@IIDXI MS Pm#/ggtlrlearlsmeo)l(s KPRT/Kansas City, MO Satellite
WTHBAugusta, GA B ol o YEEp Chicaoo. IL WCHEBetrolt, Mi i , GaMorolk. VA RBDMIC'%?GS'"M Note: Far camplels adds
PD: Michael Robi Y PD: Dale Mu R&R Music Tracking.
g éermq;'ryl(mwnnon wmmv(ﬁ-g,a"esmn, sC WD Efie Rore. {I ‘{D ﬁ?e'ggw Jgﬁ!‘lm urray K/s see usic Tracking
B0 Bolmas g™ L KPZKiLile Rock, AR e adelphia, PA e a,‘in"ah oA
WCAD Ratimore, MO MD: Anthony Baxter SO Clevetand, O WAL R . PO S sames m DTTJ'E:"nﬂn Hi iy enme Did Not Report, Playlist
" WXTCIChariestnn SC UP, mu AL KO.KNShreve ort, LA Frozen (2):
WWiNBaltimore, MO Qe Tembae WEMV/Colymbia, SC V{f /H oypats WHALMemphis, TN WERZ{Philadeiphia, PA 3.',@5"“,,,3{@'3 WENN/Birmingham, AL
{b:.leanAlslun APDME: tames Wallate ABDIM'H MomcaWashungtnn MD: nf&ey s:knjeys B m en Collu 4 Litdh APD: Sharon Floumay WMBM/Miami, FL

REGISTER NOW!

I B T ‘ [ _ I . .I »en :ul __-: [.

- 8 Ly 1 In | e R B

SEPTEMBER 20-22, 2006

Hilton Anatole Hotel  Dallas, Texas
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RRX COUNTRY REPORTERS

[ ]

e

Stations and their adds listed alphabetically by market

~

WOMX/Akron, OH* WKNNBiloxi, MS KCCY/Colorado Springs, CO*| KAFF/Flagstaff, AZ KKBQMHouston, TX* WBULLexington, KY WKDF/MNashville, TN* WCTK/Providence, RI* KRAZ/Santa Barbara, CA WTCM/Traverse City, MI
DM/PD: Kevin Mason OM: Walter Brawn PD: Jo Jo Tumbeaugh PD: C.J. Muri OM/PD: Johnay Chiang OM: Barry Fox OM/PD: Dave Kell PD: Tad Lemire PDMD: Stetan Carpenter OM/PD: Jack 0'Malley
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Broadcast Winners

Profiles of personalities and stations

4

"he Academy of Country Music is set to present its Hat

AL awards on May 23 in a ceremony that will air live on CBS-
TV from the MGM Grand in Las Vegas. On hand to accept
awards as the year’s best in Country broadcasting will be four
stations and four personalities. Here’s a look at what makes them

winners.

WFMS/Indianapolis

Major-Market Station of the Year

WEMS, “The Country Station,” is one of
the most successful Country outlets in the
nation for at least two reasons. “First and
foremost, there’s the music,” says PD Bob
Richards. “And then the staff. That’s it.

“MD and afternoon host ].D. Cannon has
been here 27 years, and
the members of the Jim
Denny, Kevin Freeman
and Deborah Honeycutt

[ B1]]

morning show havebeen __TMNE COUNTRY STATION

here from 12 to 16 years.
Midday host Vickie Murphy has been here
12, and evening jock Darren Tandy is at 13.”

Continuity hasn’t bred complacency,
however. “No one takes anything for grant-
ed,” Richards says. “The best way to put it
is that they’re mindful of everything we do
every day. They have tremendous respect
for the music and the listeners, and they
work as hard today as they did their first
day here.”

The station’s community-service efforts
are anchored by its Friends and Neighbors
Program, which, for 10 years, has sent a sta-
tion van to provide free one-hour remotes
atevents held by local nonprofits. Each year
the WFMS Friends and Neighbors Van sup-
ports 100 events for an astounding $500,000
in free promotion.
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“The music is already
making an emotional
connection with the
audience, and the
airstaff’s job is to build on
that, to connect with the
family, community and
patriotic values that are
woven into the music.”

Bob Richards
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Other charitable efforts include raising
more than $133,000 for organ-donation ef-
forts in Indiana. The Riley Hospital for Chil-
dren in Indianapolis was the beneficiary of
a three-day radiothon that raised more than
$370,000. The station also partnered with
NASCAR driver Jeff Gordon on a bowling
tournament that raised $175,000 for the hos-
pital.

Beyond official sta-
tion efforts, Richards
points to the staff’s nat-

up
H]
i

-

:

TR yral affinity for commu-
nity relations, saying,
“They do so many things

that are invisible. They volunteer their ef-
forts in the community not as a mandate
from the station, but because that’s the kind
of people they are.

"It represents [GM] Charlie Morgan well.
He's been here for more than 20 years, and
if there’s a key to our consistency, I'd point
to—well, J.D. definitely —but I think Char-
lie is the guy.”

Life In The Country

The veteran airstaff also contributes to the
station’s overall on-air philosophy. “The
umbrella term we use is ‘Life in the coun-
try,”” Richards says. “The music is already
making an emotional connection with the
audience, and the airstaff’s job is to build
on that, to connect with the family, commu-
nity and patriotic values that are woven into
the music.

“The station feels like home. It's a wel-
coming and safe environment, and the
events we host and our special program-
ming all fit under that umbrella.

“With everything going on in the world
today — the hectic pace, stress and various
threats — we found that people escape
through country music. It’s an idealized
world represented by that small-town feel
where everyone knows everyone else in
town, we all help each other, and we don’t
have to lock our doors or worry where our
kids are playing.

“At the same time there has to be a real-
ness to it for it to connect. When tragic
things happen here — we had someone on
the staff pass away four years ago — we talk
about it on the air like a real family would.”

Promotionally, the station has hosted
more than 40 different artists in concerts ex-
clusive to WFMS listeners over the last year.
Its annual Country Music Expo brings in
approximately 18,000 country fans over two

KRR COUNTRY

days for performances, autograph and pho-
to sessions and seminars. Now in its 12th
year, the free festival brings in roughly 20
artists annually.

The station has been No. 1 in the market
for the last six years, ranking tops 12+ for
an astounding 27 consecutive books.

“It really is all about the people,” Rich-
ards says. “Country stations can play basi-
cally the same music, but our success starts
with Charlie and filters down.”

WUSY/Chattanooga, TN

Medium-Market Station of the Year

Chattanooga’s “Hot Country Favorite”
WUSY (US-101) has long been dominant in
the market. The GM is Sammy George, and
the PD is Kris Van Dyke.

In the aftermath of Hurricane Katrina,
US-101 created “Operation Good Neigh-
bor,” rallying listeners to fill eight tractor
trailers with supplies for people in the dev-
astated region in just 24 hours. The total
dollar amount raised was estimated at
$800,000.

WUSY also holds several St. Jude Chil-
dren’s Research Hospital fundraisers annu-
ally. The most recent radiothon raised
$250,000, but other events, including an on-
air auction ($23,000), a “Lube-a-Thon” at a
local oil-change station ($10,000) and a ro-
deo ($15,000) also contribute to the cause.

Local songwriter Kelley Lovelace helped
organize a Kidney Foundation fundraising
concert featuring Craig Morgan, Amy Dal-
ley, Jamie O’Neal 4 “
and Phil Vassar that
raised $19,000.

The station also
supports the Forgot-
ten Child Fund,
which raised $40,000
last year to provide
Christmas gifts for
more than 3,800 disadvantaged children.
WUSY's support of the American Heart As-
sociation’s Heart Gala brought in $20,000,
and a Sisken Foundation concert for special-
needs kids and their families brought in Em-
mylou Harris and $40,000.

Monthly concert packages treat contest
winners to dinner and performances by art-
ists including Keni Thomas, Miranda Lam-
bert, Sugarland, Keith Anderson, Trish Year-
wood, Aaron Tippin, Billy Currington, Hot
Apple Pie, Chris Cagle, Jack Ingram, Little
Big Town and Trick Pony.

The station also hosts many of the biggest
country shows when they come to Chatta-
nooga. The local Riverbend Festival is a
chance for the station to participate in a
huge city event, with a karaoke booth and
free gas promotions staged onsite.

WGSQ/Cookeville, TN

Small-Market Station of the Year (tie)

WGSQ PD Gator Harrison chalks up the
success of WGSQ (The Country Giant) to
“the three C’s: Country, community and

A

Clear Channel.” (Wait, isn’t

that four C’s? Oh, well.)
Music, he says, is job one.

“It’s the bait and the boat,” he

explains. “It's why people vm
GIAN

P

turn you on, and it’s what
moves the radio station. Add
songs with your ears, not
your eyes. Research, sales,
media exposure and chart
position are all great tools,
and you're an idiot if you ignore them, but
nothing replaces your gut.”

www americanradiohistorv com

“We’re locally owned
and operated and have
the flexibility to move at
a quick pace and make
decisions in-house. It’s
a very strong
advantage.”

Kevin King

Using the tag “Connected to Our Coun-
try,” WGSQ is focused on being a compre-
hensive information source for country
fans. Beyond on-air and website news and
concert information, the station hosts a
number of exclusive concerts and. other
events for listeners.

Community service comes naturally to
WGSQ's staff. “It's not something you
should try to do, it should be something you
want to do,” Harrison says. “It’s a heart con-
dition that says to the listener, ‘I care about
what you care about. This is my communi-
ty too.”

The station and its listeners jumped into
action following Hurricane Katrina, partici-
pating in Clear Channel’s Storm Aid initia-
tive and gathering supplies that were
trucked into the region damaged by the
storm. WGSQ also helped organize a local
relief shelter for those displaced by Katrina.

Last May’s “Relay for Life” saw the sta-
tion raise $140,000 for the American Can-
cer Society. Its most recent St. Jude radio-
thon raised almost $80,000. Efforts to assist
local schools, battered women's causes and
Habitat for Humanity are also part of the
community outreach.

“The final key to The Country Giant’s
success has to be Clear Channel,” Harrison
says. “That gives us an open door to some
of the greatest radio minds programming
today. CC big brothers like Clay Hunnicutt
and Marc Chase offer wisdom, experience
and insight but never make us feel ‘small
market.”

“CC also enables us to give our listeners
achance to win major cash prizes with group
contesting. We just wrote a $1,000 check to a
local listener last week. How many of those
do small-market stations write?”

Family Ties

Harrison says WGSQ is more family than
staff. “The Country Giant is like the Flori-
da of radio stations: Good disc jockeys come
here to retire,” he says. “They
come home.

“Qur afternoon driver, Mar-
ty McFly, did stints at heritage
stations like WYHY /Nash-
ville; WFLZ /Tampa; KNIX/
Phoenix; and WFBC /Green-
ville, SC. He also had a nation-
ally syndicated show, Nashuille
Nights, out of WSIX/Nash-
ville. Then he returned to
WGSQ, his hometown Country station.

Continued on Page 36
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Harrison, who hosts mornings, also came
home to Cookeville after a number of other
radio stops.

“The Country Giant has also been a train-
ing ground for major-market talent like
WSIX's Big D & Bubba, Bailey & Bandy and
WYNK/Baton Rouge’s Scott Innes,” Harri-
son says.

“Styckman'’s the redneck web-head who
works mornings with me. He is the energy
that drives the size of the sound. And, yes,
he’s from here too.

“Middayer and Asst. PD Philip Gibbons
is still working his first job. He walked in
as a teenager and has spent the last 25 years
serving up ‘Today’s Best Country’ for lunch.
MD Stewart James completes the afternoon
drive team for McFly & The Ride Home. He's
a hometown boy who started as a promo-
tions assistant and hasn’t lost his hard-work
mentality. Marcia Lee is a local lady who
started out part-timing and now puts us all
to bed at night.

“Even my closest
friends would agree
that the guy they hear
on the radio is the
same guy they hang
out with, the only
exception being that |
burp less on the
radio.”

Blair Garner

“That’s why I think the word staff is a
problem. We're not a staff, we're a family,
We went to school together. We grew up to-
gether. Our kids play together. We're neigh-
bors. We're friends. We actually like each
other. We look out for each other.”

WGSQ has been the top-rated station in
its market for more than 15 years. Last
spring, it was the highest-rated radio station
in the nation, with a 25.9 share.

WYCT/Pensacola, FL

Small-Market Station of the Year (tie)

Just two years after its launch, WYCT
(Cat Country 98.7)/Pensacola, FL has al-
ready won a major industry award.

PD Kevin King attributes the early re-
ward to focus and own-
ership. “Everyone on
the staff, from traffic to
morning drive, under-
stands the commitment
our station has to our
community and to
achieving high goals,”
he says.

“We're locally owned and operated and
have the flexibility to move at a quick pace
and make decisions in-house. It’s a very
strong advantage.”

Cat Country was the principal media
sponsor for Pensacola’s Springfest 2005, and
31 staffers participated. More than 30,000
people attended the event, which included

36 ® Radio & Records May 19, 2006

a Willie Nelson benefit show for Rebuild
Northwest Florida, which helps people
whose homes and businesses were dam-
aged by Hurricane Ivan. That concert, and
another by Kenny Rogers, brought in a com-
bined $500,000 for the organization.

During 2005 WYCT donated more than
$11,000 to local charities and provided
more than 10,000 minutes for public ser-
vice announcements. The station also went
commercial-free for three days following
Hurricane Dennis, providing the area with
continuous coverage and information.

When a local Army Reserve unit was de-
ployed to Iraq, the station underwrote a
$35,000 effort to embed reporter Rob Mil-
ford with the troops. In addition to making
his daily on-air reports, Milford wrote re-
ports for the local paper.

“Our presentation is always focused on
our community and listeners,” King says.
“Our goal daily is to sound like Pensacola.

“Being a startup, we’ve had to work es-
pecially hard to keep our team together. Our
studios are not under the same roof as our
business office, but they will be soon.
They're about 25 miles apart, so we have to
pay close attention to make sure that every-
one stays on the same page.

“We are very active in the community,
and everyone participates. There is a per-
meating feeling of team at our station. We're
all proud to be doing what we’re doing and
achieving success.”

Corry Fields, Dana Cervantes and Jim
Sanborn comprise The Cat Pack Morning
Show. Brent Lane hosts middays, and Cat-
fish works afternoon drive. Cat Country has
earned local recognition, but the ACM is its
first major national award.

King says, “One final note that no other
company can boast: Fifty percent of our
company’s [ADX Communications] sta-
tions will be honored in Las Vegas at the
ACMs.”

Blair Garner

National On-Air Personality

After MidNite With Blair Garner has been
keeping country fans company overnight
for more than 12 years. Currently
approaching 250 affiliates, the
show has become a staple of
Country radio.

Garner’s second trip to the
ACM podium — he won the
award in 2003 as well — is the re-
sult of hard work and his trusting
himself. “It took me many years
to learn the simplest key to suc- | 3
cess,” Garner says. “Thatkey was
to just be myself.

“In 1988 I was working at KKBQ/Hous-
ton. My PD, Bill Richards, told me during
an aircheck session that if I could be the
same guy on the air that I was in the hall-
ways, I would have found my golden tick-

et. Bill had
_seen the rap-

)/ J/ port my co-
/&Y’ workersandI
L: shared and

my goofy sen-
sibilities.

“I didn’t
fully under-
stand what he meant. I thought I was being
the same person, but I wasn’t. When my
business partners and I launched After Mid-
NiteI didn’t have a boss. The shackles were
off. Slowly but surely the lines between my
life off-air and my life on-air disappeared.

“It was scary at first. I was being so com-
pletely myself that I thought that if some-
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Blair Garner

YOU MIGHT BE A REDNECK IF.... wayk/Tampa's fifth annual “Redneck Open” golf

tourney raised over $100,000 for the Angelus, a home for severely handicapped kids. Gimmicks
along the links included cow-pie tossing on the Horsepucky Farm hole and boot-camo drills on the
Paris “Hilton” Island hole. Here WQYK morning hosts Chad Brock (1) and Cledus T. Judd are filmed

by Fox TV in front of the 4-Alarm Fire hole.

one didn’t like the show, they didn’t like me.
But when I finally took that risk things start-
ed firing on all cylinders. It was tremen-
dously validating.

“Even my closest friends would agree
that the guy they hear on the radio is the
same guy they hang out with at Jerry’s Fa-
mous Deli in Studio City, the only exception
being that I burp less on the radio.”

Garner’s charitable endeavors include
work on behalf of the American Red Cross’s
Hurricane Katrina and Hurricane Rita re-
covery efforts, the City of Hope, the Nation-
al Breast Cancer Foundation, Wal-Mart’s
“Words Are Your Wheels” literacy cam-
paign, the Space Shuttle Children’s Trust
Fund, and amillionthanks.org.

A Team Player

Garner is mindful of the contributions
made by everyone on his team. “The lead-
er of our parade is Kraig Kitchin,”
he says. “He’s one of those
people you'd crawl over broken
glass to help. He leads by exam-
ple, always operating in an hon-
est and ethical manner.

“Trevor Oliver is another of
those who works tirelessly on our
show’s behalf. I've never met a
i guy with more or better ideas
about how we can build a better
future for our show. Sam Thomp-
son is our OM. I know I sound like a bro-
ken record, but he’s of the same ilk as Kraig
and Trevor. His day’s work isn’t done until
his desk is cleared.

“Larry Morgan is the weekend host and
my permanent fill-in host. We're twins from
different mothers. He’s not just a jock, but
a real entertainer. Eileen Thorgusen, Lynn
Gay and our entire affiliate relations depart-
ment are the best.

“And, finally, Tim Winebrenner is the
show’s producer. He’s not only a tremen-
dous co-worker, but also among my clos-
est friends. Tim takes away all my worries.

“Thanks to both his and Sam’s efforts, I
hit the door as happy as a clam. I have no
worries clouding my attitude when I'm in
the studio; I'm just there to have fun. Hon-
est fun. And the listeners know when it’s
real.”

Garner says the ACM honor is “the ulti-
mate.” “But,” he continues, “it does make
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me feel guilty. I'm just the guy lucky
enough to ride the horse, you know? Were
it not for the tireless efforts of our staff, I
would never get the chance to walk up on
that stage.”

Gerry House & The House
Foundation

Major-Market On-Air Personality

WSIX/Nashville’s House Foundation lead-
er Gerry House is without question the most
honored personality in the history of Coun-
try radio — and perhaps of any format. In
addition to winning the R&R Achievement
Award for Country Personality all eight
years of the award’s existence, he’s won a
pair of CMA trophies, and this makes his
sixth ACM honor.

Every time House wins something we
ask him and his various PDs about his ac-

Gerry House & The House Foundation

complishments. This time I thought we’d go
to those who know him best, The House
Foundation members themselves.

Newsman Al Voecks is the longest resi-
dent on the premises, and he says, “I've been
working with Gerry for more than 20 years
and consider them to be the best years I've
had in the industry — and I've been in the
business since 1960. That makes me the Mike
Wallace of The House Foundation, which is
something Gerry enjoys reminding me of.”

Sportscaster Duncan Stewart moved in
in October 1983. “Being part of The House
Foundation is a true blessing,” he says. “I get
to cut up with good friends for a living — it
doesn’t get any better than that.

Continued on Page 38
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“Working with Gerry is a unique exper-
ience. No day is the same, and you never
know what’s going to happen next. One
major component of his genius is that he
embraces spontaneity. If something is work-
ing, he instinctively knows how long to stay
with it.”

Sidekick Mike Bohan homesteaded in
1995. A former Nashville TV weatherman,
he says being part of The House Foundation
is a dream come true. “Years ago I used to
drive around and listen to Gerry and the
guysand crack up,” he says. “The show was
so funny and so addictive I didn’t want to
miss a minute of it.

“I always thought, even though I was in
a glamorous, high-profile job at the time,
how great it would be to have a glamorous,
high-profile job where I didn’t have to wear
makeup. Be careful what you wish for.

“Seriously, its such an honor to be in that
room every morning with Gerry. The jokes
start flying from the moment [ walk in the
door at 5:55am and keep going right up
until I bolt out of there at 10:01. I'm kidding
—no I'm not.

“Al, Duncan and Richard are the best pos-
sible people I could ever imagine working
with. It's always so comforting to see those
guys every morning.”

Producer Richard Falklen is one of The
House Foundation’s newest residents, having
checked in just short of two years ago. He
says of the experience, “I'm truly honored
to be here. I'm walking in the shadows of
giants. I actually had a friend say he hated
me because I get to go to work and have fun.

“I like to think that I'm pretty detailed-
oriented and can multitask effectively, but
Gerry is the master. He thinks simulta-
neously in so many directions and makes it
look effortless. I'm in awe of his endless well
of humor, intelligence and perspective — all
that on top of being a great songwriter.”

Sharp As Ever

Asked how House has changed over the
years, Stewart says, “Gerry has not changed
all that much other than the normal mellow-
ing out we all go through as we reel off the
years. Thats a good thing. He is a great guy
and much more down to earth than listen-
ers might imagine.”

Bohan says, “Gerry is a great guy to work
with. He’s such a professional. He likes ev-
erything to be just the way it’s supposed to
be, with no distractions. He's very much a
creature of habit, as am L

“I don’t think much has changed in the
11 years I've had the pleasure of working

I T L 17 37 737 ]

“l’s cool when you can
play a song and add some
words of wisdom or maybe
a poem for someone who
is battling cancer or
whatever. Radio is the

strongest drug there is.”

Scott Innes

with him. Gerry still comes in early, is very
prepared and has tons of ideas about things
to talk about, all written on a legal pad in
front of him.

“He’s very disciplined about making
notes and writing things down when a par-
ticular thought strikes him — and he gets
struck all the time.”

Voecks says, “If Gerry has changed in any
way over the years, it's that he’s gotten
quicker at reacting to various things going
on in the show.I am totally amazed that
what sounds like a scripted performance is
totally ad-libbed because of his ability to
lead various discussions and stories. That
amazes me today and will continue to
amaze me as long as we are together.

“We laugh a lot, which is good, because
studies show that laughter makes you live
longer. If that’s the case, we’ll be around
forever.”

When asked if keeping up with the quick-
witted House is daunting, Stewart says,
“Keeping up isn’t daunting at all. After all
these years it’s second nature. And when
one of us isn’t keeping up, the others are,
and all is well.

“lam in awe of Gerry’s genius, as [ imag-
ine we all are. To come up with so many
fresh bits that work so well on a daily basis
is truly amazing.”

Bohan says, “It's not so much about be-
ing daunted as simply in awe. We do ev-
erything live, never rehearsed, and you got-
ta be on the same wavelength and have
some idea what direction he’s taking.

“Fortunately, we have the same sensibil-
ities when it comes to most things. He pokes
me all the time, and I poke him right back.
It’s a pokefest.”

The Man, Himself

Of course, a story about The House Foun-
dation can’t be written without hearing from
the proprietor. “I am totally dependent
upon the guys,” says House. “Mike, Al,
Duncan and Richard are the best. They
clean, they sew, they give great massages.

“It'simportant when building an ensemble

show to make sure you have distinct, strong
personalities who are immediately identi-
fiable in their roles. I've regretted for years
that we’ve never had that. Even I get them,
their likes and dislikes, their ages —
and sometimes their faces — confused, but
it seems to work.
“Never a day goes by that one of them
won't ask me something. And I always
think, ‘What would Hef do?” They seem nice,
and they often tell me things from their
lives that I've also seen on the Discovery
Channel.

“Allin all, it’s a great job, and I look for-
ward to two years, seven months and 13
days with each of them.”

We'll leave it to the folks at Clear Chan-
nel to decipher the meaning of that last sen-

tence.
Medium-Market On-Air Personality

WYNK/Baton Rouge, LA afternoon host
Scott Innes is a man of many voices who
credits his success in the market to being
involved in and supportive of local chari-
table endeavors.

“You reach so many people when you
give back, and we should give back,” Innes
says. “Radio is a tool of public service. It's
cool when you can play a song and add
some words of wisdom or maybe a poem
for someone who is battling cancer or what-
ever. You leave them with something in
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“We have a pretly
high level of respect
for our listeners and
try to always be
there for them. If
they know you care,
they’ll trust you,
and they’ll care.”
Becky Austin

their hearts forever. Radio is the strongest
drug there is.”

Innes” Read, Learn and WYNK program
works to keep kids in school and off drugs.
His Dreams Doo Come True book has raised
$50,000 for St. Jude Children’s Research
Hospital, and an annual Dream Day concert
has raised more than $500,000. Innes is also
one of the co-writers of “Handprints on the
Wall,” which was recorded by Kenny Rog-
ers, and he donated his royalties from that
to St. Jude as well.

Asany air talent knows, you don’t get the
opportunity to excel without someone giv-
ing you a shot in the first place. “I've been
blessed over my years in radio to work with
some great program directors, like Paul Orr,
Sam McGuire and Bob Murphy, who have
really put their trust in me,” Innes says.
“That means everything.”

A multimedia threat, Innes became the
voice of Scooby Doo and Shaggy for Warn-
er Bros. Hanna-Barbera in 1997. He did the
voice of Popeye for King Features and the
voice of Scrappy Doo for the 2002 feature
film Scooby Doo.

Keep It Real

Connecting with listeners is all about au-
thenticity. “Keep it real,” Innes says. “Look
atsome of the greats out there — Kidd Krad-
dick, Gerry House, Big D & Bubba, Skipper
T. Spence and my mentor at WMC/Mem-
phis, Tom Pretigiacomo. You listen to these
jocks,and it’s all real. Put your life out on the
— air. When you connect
with your audience on
a first-name basis you
will win every time.”

The listeners are a
| key component of
Innes’ show. “The key
people who support
what I do and make
my job easier are first
and foremost the lis-
teners,” Innes says.
“Rick Dees once told me that if you put your
listeners on the air, they will become what’s
great about your show.

“I also have to mention my wife, whomI
love more than anything in this world. In
fact, she was one of those listeners [ put on
my show. And my best friend Jim Hogg,
whom I work with. He got me a car to drive
when I was so broke I was riding a bike to
work.”

Innes says the ACM recognition means
everything to him. “I've been watching
some of country music’s biggest names
walk on that stage and take hold of that

Scott Innes
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ACM award over the yezrs,” he says. “To
be given that same chance is such an honor
and a huge dream come true.”

Becky Austin & Brad Austin
Small-Market On-Air Personality

Heritage KLUR/Wichita Falls, TX has
been the No. 1 station in its market for 22 of
the last 26 years. Anchoring mornings for
“Texoma’s Country Leader” are Becky Aus-
tin & Brad Austin (no relation), who've been
on air together since October 1999.

Becky says that she and Brad (who also
serves as PD) are self-starters, which is a big
part of their continuing success. “It’s so hard
to self-motivate in the corporate world, es-
pecially now,” she says.

“Being open to being coached is a big is-
sue, but having an open mind to receive any
and all criticism really works best. Even as
long as T have been in radio, [ know there is
always room for growth.”

The duo’s community outreach includes
a weekly on-air calendar segment, an inter-
view that spotlights a local fundraiser, an
annual pancake feed for the local Kiwanis
Club, a fundraiser for the Association of
Retarded Citizens and a “Taste of the Town”
night for the American Red Cross.

Brad Austin & Becky Austin

The station’s Children’s Miracle Network
Radiothon raised $38,000 last year. Other
organizations benefiting from the morning
show’s efforts include the American Can-
cer Society, the North Texas Rehabilitation
Center, Habitat for Humanity, the Susan G.
Komen Breast Cancer Foundation and the
Wichita Food Bank.

On The Streets

Being on the streets helps the moming duo
relate to their audience. “Knowing what they
do daily and how their lives are changing
keeps us close to them,” Becky says.

“We tailor material as best we can to fit
their needs. We have a pretty high level of
respect for them and try to always be there
for them. If they know you care, they’ll trust
you, and they’ll care.”

Becky is ecstatic about her new trophy.
“It’s a true honor and blessing,” she says.
“I'mstill trippin’ out!”

As for Brad, it’s the fulfillment of a life-
long dream. Sort of. “I'm an actor as well,”
he says. “I've always dreamed of winning
an Academy Award, and when I got out of
acting and got into broadcasting full-time
it never occurred to me that I would some-
day actually win an Academy Award. It's
pretty dang thrilling.

“It's especially meaningful for a team like
Becky and me after spending all this time
in a small market doing all the things you
read they do in the large markets and see-
ing it actually bear fruit.”

Listeners are thrilled with Becky and
Brad’s big win. “We just got back from an
appearance, and you’d think we just liber-
ated Paris,” Brad says.
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24 € BILLY CURRINGTON Why, Why, Why (Mercury) 3726 108 1400 +84 91891 1509 11 108/2 | JASON ngEAr Why (BBR/ / +812
. . . PHIL VASSAR Last Day Of My Life (Arista, +726
27 % JOSH GRACIN Favorite State of Mlnd' {Lyric Street) 3329 318 1192 +103 81090 8953 10 102/6 TIM MCGRAW When The Stars Go Blue (Curt) 668
28 WRECKERS Leave The Pieces (Maverick/Warner Bros.) 2849 399 940 +130 70718 8318 6 93/6 | yrrH ANDERSON Every Time | Hear Your Name (Arista/ +535
29 @ TRENT WILLMON On Again Tonight (Columbia) 2552 115 907 +39 64972 3544 13  84/5| RODNEY ATKINS If You're Going... (Curt) +530
{Breaker @ STEVE HOLY Brand New Girlfriend (Curb) 2385 428 849 +134 57111 5931 14 78/13 | JOSH TURNER Would You Go With Me (MC4) +434
30 @ DANIELLE PECK Findin’ A Good Man (Big Machine/ 2378 238 843 +80 55949 7700 8 835
32 @ MEGAN MULLINS Ain't What it Used To Be (BBR) 22718 291 836 +109 50378 3572 10 83N MOST
34 €D GARTHBROOKS That GirlIs A Cowboy (Pear/lyric Street/) 2130 231 809  +82 50199 9134 6 81f6 INCREASED PLAYS ...
31 € BLAINE LARSEN | Don't Know What... (Giantslayer/BNA) 1986 -7 748 +14 44847 1522 M 725 | ,oooime weas) il
Breaker @ JOSH TURNER Would You Go With Me (MCA) 1804 434 667 +163 41119 10108 3 85/13 | TOBY KEITH A Little Too Late (Show Dag Nashville/Universal)  +385
I 35 €D HANKWILLIAMS, JR. That's How They... Curb/Asylum) 1681 118 667 +37 34663 4319 11 590 :Afgl:‘lE:hAFTTIS 3"9 A"ﬂ N:vgha"%d/llzﬁffeﬂ/ +§gg
. . A eels Just Like It Shou +
roaker @ MIRANDA LAMBERT N(.aw Strings (Epic) 1643 194 574 +51 35814 2894 4 76/9 TIM MCGRAW When The Stars Go Blus (Curt) + 265
@ PAT GREEN Feels Just Like It Should /BVA4/ 1381 1381 352 +352 50538 50538 1 37137 KENNY CHESNEY Summertime (BN4/ +263
36 39 NEAL MCCOY The Last Of A Dying Breed (903/ 1351 151 459 -51 28151 5745 12 52/0| PHILVASSAR Last Day Of My Life (Arista) +260
40 @ TRACE ADKINS Swing (Capitol) 1313 365 414 124 39361 12467 3 45/14 | JASON ALDEAN Why (BB ' +224
39 @ SARAEVANS Coalmine (RC4/ 1132 51 408 +54 26870 1988 3 58/7 :Lf::i:;’;;;f}f;x‘r‘ﬁ”: f:{“:’dfv';“" ff"/”:’/’; - ::gg
. . ime | Hear Your Name /4r:
4 @ DIAMOND RIO God Only Cries (Arista/ 1120 229 413  +83 26295 9037 5 593 RODNEY ATKINS If You're Going... (Curd) 177
43 @ EMERSON DRIVE A Good Man (Midas/ 690 19 315  +30 15064 2324 4 31
47 @ CROSS CANADIAN RAGWEED This Time... (Universal South) 662 152 178 +26 17109 4518 4 17)0 BREAKERS
44 @ LOST TRAILERS Call Me Crazy (BNA) 658 45 252 +2 10813 359 2 I/ STEVE HOLY
45 @ RIO GRAND Kill Me No\_N (Curb/Asy/urfl/ 627 94 253 +35 11437 1884 3 3511 Brand New Girlfriend (Curb/
42 47 ASHLEY MONROE Satisfied (Columbia) 583 -245 191 -85 10552 5834 8 36/0 13 Adds * Moves 33-30
@ GARY NICHOLS Unbroken Ground (Mercury/ 567 124 220 +42 8751 1211 1 414 JOSH TURNER
46 @ RAY SCOTT Gone Either Way (Warner Bros.) 532 19 216 -2 7680 993 4 33/0 Would You Go With Me /MCA/
49 €D MARKWILLS Hank (Equity/ 4711 17 165 +9 11698 487 2 2873 13 Adds * Moves 38-35
MIRANDA LAMBERT
123 Country reporters. Manitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total points for the airplay week New Strings (Epic)
of5/7-5/13. Bullets appear on songs gaining points and/or plays or remaining flat from previous week. If two songs are tied in total points, the song with the larger increase 9 Adds * Moves 37-37
in points is placed first. Songs below No. 1 and down in points and plays for three consecutive weeks are moved to recurrent Most Added is the total number of new adds -
officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Points lists the Songs ranked by total points 5
songs with the greatest week-to-week increases in total points.Station Weight = AQH Persons + (Market rank X 10) divided by the highest AQH Persons of all Country P : 2
reporters. As of fall 2005, WUSN/Chicago has the highest AQH, which is 42,500. Total Audience e+quals Average Quarter Hour Persons times number of plays (times 100). Station playlists for all R&R-repnners are available
Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006, Arbitron Inc.).© 2006 on the web at www.radioandrecords.com.
Radio & Records.
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. RR COUNTRY TOP 50 INDICATOR

I May 19, 2006
vﬁﬁsﬂ vT/E'ESK ARTIST TVLE LABEL(S) J&Ws poﬁhs F?I@é pfA’Vs m{o’«‘# 0. "'(6‘50' w%i'(s TA%?sL Mo S T A D D ED‘
2 1 JASONALDEAN Why (BBR) 4533 .75 3564 75 13179 311 24 950
3 @ DIERKS BENTLEY Settie For A Slowdown (Capitol) 4523 149 3609 +137 12201 533 18  9Gj0 | ARTISTTITLE LABEL(S LIS
4 € LEANN RIMES Something's Gotta Give (Asylum/Curb) 4253 68 3350 +41 12144 110 20  94jo | STEVEHOLY Brand New Girlfrend (Curs) 2
o JOSH TURNER Would You Go With Me /MC4/ 18
1 4 JACKINGRAM Wherever You Are (Big Machine/ 4223 405 3288 356 12713 20 26 950 | papyi WORLEY Nothin' But A Love Thang (909 15
6 @ TIMMCGRAW When The Stars Go Blue (Curty 4040 132 3206 +100 10157 227 11 97/0| TRACE ADKINS Swing (Capital 13
8 @ PHILVASSAR Last Day Of My Life (Arista) 3846 241 3058 +197 10381 635 16  96/0 | PATGREEN Feels Just Like it Shouid BA4) 12
7 @ JOENICHOLS Size Matters (Someday) (Universal South) 3758 95 2974 +83 11128 515 17 961 ;';it{g':%&":gﬂ:é’::;‘ (L:;:g:fs"%/”” g
5 8  FAITH HILL The Lucky One (Warner Bros.) 3660 -441 2854  -368 9953 1767 14 92/0 | SHEDAISY In Terms Of Love dynic Street) 9
10 @ KENNYCHESNEY Summertime (BNA/ 3495 163 2764 +132 9913 6594 8  97/0 | RODNEY ATKINS If You're Going Through... Curt/ 1
9 (D GEORGE STRAIT Seashores Of Oid Mexico (MCA/ 3383 18 2710  +22 10354 185 15  ggj1 | WRANDALAMBERT New Strings fEuic/ :
11 ) BRADPAISLEY The World (Arista/ 3368 83 2659  +63 8586 3 9 910
13 (D CRAIG MORGAN | Got You (BBR/ 3100 6 2423 0 8268 454 23 9310
14 (D) KEITH ANDERSON Every Time | Hear Your Name (Arista/ 3077 135 2424 +112 M5 730 19 952
15 @ CARRIE UNDERWOOD Don't Forget To Remember Me (4rista/ 3033 125 2401 +78 7749 634 8 980
16 ) GARY ALLAN Life Ain't Always Beautiful (MCA/ 2776 115 2195 499 6671 390 18 9201
18 (D) TOBY KEITH A Little Too Late (Show Dog Nashville/Universal) 2425 278 1892  +202 5440 1427 5 910
20 D RASCALFLATTS Me And My Gang (Lyric Street) 2015 382 1899 +288 4777 887 5 9N
17 ) LITTLE BIG TOWN Bring It On Home (Equity) 2354 126 1887  +87 5359 337 16 9012
19 ) RODNEY ATKINS If You're Going Through... (Curt/ 2349 225 1851 +170 4967 533 18 90/7
22 @ ERICCHURCH How ‘Bout You (Capito) 1946 99 1566  +84 am3 178 12 8IN MOST
23 @) KENNY ROGERS | Can't Unlove You (Capitol 1868 22 1506  +25 3745 335 20 78/ INCREASED POINTS
25 @D BILLY CURRINGTON Why, Why, Why (Mercury) 1836 178 1467 +128 4726 643 12 934 omAL
24 € SUGARLAND Down In Mississippi (Up To No Good) (Mercury) 1798 47 1488 +32 3702 183 10 g3 | gr TR My Gang (Lyric Street) ity
21 24  GRETCHEN WILSON Politically Uncorrect /Epic/ 1392 599 1087  -496 4202 -1252 14 6510 joSH TURNER Would You Go With Me (MCA) +323
27 @) WRECKERS Leave The Pieces (Maverick/Warner Bros.) 1337 154 1083 +124 1875 233 7 84/3| TOBY KEITH A Little Too Late (Show Dog Nashville/Universal] +218
28 €D GARTHBROOKS That Girl Is A Cowboy (Pear/Lyric Street) 1302 127 1098 +107 2106 344 6  71j3 | TRACEADKINS Swing (Capito) — +250
PHIL VASSAR Last Day Of My Life (Arista) +21
26 €I JOSH GRACIN Favorite State Of Mind (Lyric Street/ 1279 41 1016  +28 366 270 12 7212 | STEVEHOLY Brand New Gifriend (Curt) o1
32 @ JOSHTURNER Would You Go With Me (MC4/ 1164 323 899 +254 2454 311 4 77718 | RODNEY ATKINS if You're Going Through...Curt/ +225
29 @ JAKE OWEN Yee Haw (RCA/ 1091 91 855  +B1 2467 161 11 5gj3 | BILLY CURRINGTON Why, Why, Why (Mercury/ +178
30 € DANIELLE PECK Findin' A Good Man (Big Machine) 1006 114 793  +88 17 163 11  64f5 :m’m:;s[':; ?:?g::L:Tiﬁgﬂgck/Wamer g ::gi
33 € SARAEVANS Coalmine (RCA/ 839 91 668 +73 1557 72 6 525
30 €D TRENT WILLMON On Again Tonight (Columbia) 817 72 679  +51 1305 178 13 56/9
37 €D TRACE ADKINS Swing (Capito) 777 250 638 +205 1304 280 3 54)13
36 € MIRANDA LAMBERT New Strings /pic/ 709 80 584  +78 1058 106 5 536
31 35 NEALMCCOY The Last Of A Dying Breed (903 699 191 551  -156 663 563 18  45/0
35 €D HANKWILLIAMS, JR. That's How They Do It In Diie (Curt/Asylum) 642 12 483 +8 1253 178 12 401
40 @ STEVE HOLY Brand New Girlfriend (Curb) 557 24 465 +200 837 400 4 48/20
38 € MEGAN MULLINS Ain't What It Used To Be (BBA/ 532 63 409 +36 754 140 8 3873
39 €D BLAINE LARSEN | Don't Know What She Said (Giantslayer/BNA) 86 10 330 +10 919 143 12 301
42 @ VANZANT Things | Miss The Most (Columbia) 312 50 249 437 567 130 4 304
4 @ DIAMOND RIO God Only Cries (Arista) 305 59 224 +42 60 70 5 255 MOST
43 (D RAY SCOTT Gone Either Way (Warner Bros.) 279 24 236 +29 431 28 4 25)1 INCREASED PLAYS
45 (P EMERSON DRIVE A Good Man (Midas/ 239 29 162 +17 408 11 3 16 ToTAL
41 44 ASHLEY MONROE Satisfied (Columbial 233 81 176 61 790 143 8 240 ammisT e LiseL) INCREASE
@ DARRYL WORLEY Nothin’ But A Love Thang (903 230 150 181 +119 328 242 1 25116 | RASCAL FLATTS Me And My Gang (Lyric Street) +288
@ SAMMY KERSHAW Tennessee Gil (Category 5/ 01 50 158 +43 478 17 1 22ja| JOSHTURNER Would You Go With Me MCA) Ty
TRACE ADKINS Swing (Capitol) +205
48 (@) ROCKIELYNNE Do We Still WUniversal South) 200 38 180 +42 290 132 2 2119 | 1Ry KEITH ALittle Too Late /Show Dog NashuillUniversal) +202
46 @ JULIE ROBERTS Men & Mascara (Mercury) 201 1 170 0 n .65 4  18/1| STEVEHOLY Brand New Girlfriend /Curb/ +200
@ SHEBAISY In Terms Of Love (Lyric Street] 196 108 159  +88 127 102 1 209 | PHILVASSAR Last Day Of My Life (Arista/ +197
43 @ CHRIS CAGLE Anywhere But Here (Capital 194 37 164 +43 133 38 2 1972 ';?DNEY ATKINS If You'e Going Through.. ot/ +1n
ERKS BENTLEY Settle For A Slowdown (Capital) +137
98 Country reporters. Songs ranked bé tc;tg:)glg:dfigr éhgezggegsy week of Sunday 5/7 - Saturday 5/13. :IEL':':YCE::?&ETYO?“UW:IW;;ﬂx::// Mercury) ::g:
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RR COUNTRY CALLOUT AMERICA. 546 : NI S

EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES May 19, 2006
Callout Americae song selection is based on the top 35 titles from the R&R Country chart for the airplay week of May 7-13.

TOTAL STRONGLY
ARTIST Title (Label) POSITIVE PASSION INDEX NEUTRAL FAMILIARITY DISLIKE DISLIKE CALLOUTAMERICA®
TIM MCGRAW When The Stars Go Blue (Curty 35.8% 725% 408 193%  958% 33% 0.8% HOT SCO RES
DIERKS BENTLEY Settie For A Slowdown (Capital) 28.3% 715% 399 208%  963% 35% 05%
JOE NICHOLS Size Matters (Someday) (Universal South) 25.0% 70.5% 3.91 17.0% 948% 55% 1.8% o
JACK INGRAM Wherever You Are (Big Machine) 25.0% 700%  3.95 198%  945% 43% 05% ThIS Week At .
CRAIG MORGAN | Got You (B8R 24.5% 69.3%  3.94 188%  933% 40% 13% cu | |OUt Amerlcu
PHIL VASSAR Last Day Of My Life (Arista) 25.3% 69.3% 397 18.8%  923% 38% 05% By John Hart
JASON ALDEAN Why (B8R/ 32.5% 68.8%  3.99 200%  948% 50% 1.0%
GARY ALLAN Life Ain't Always Beautiful (MCA/ 29.8% 66.3%  3.92 19.8%  935% 53% 2.3% | im McGraw continues to see pow-
LEANN RIMES Something's Gotta Give (Asylum/Curb) 23.5% 62.3% 38 27.8% 97.0% 68% 0.3% | erful growth with Country radio listen-
KEITH ANDERSON Every Time | Hear Your Name (Arista) 20.0% 620%  3.83 235%  91.0% 45% 1.0% | ersas “When the Stars Go Blue” takes
KENNY CHESNEY Summertime (B4/ 235%  60.3% 384 193%  883% 75% 13y | OveratNo. lfortheweek up from No.
4. 1t's the No. 1 passion song as well.
FAITH HILL The Lucky One (Warner Bros,) 16.3% 595% 3.7 260%  933% 6.3% 1.5% Labelmate Leann Rimes is also in
CARRIE UNDERWOOD Don't Forget To Remember Me (Arista) 19.0% 57.3%  3.77 208%  88.8% 53% 1.5% | the top 10, with “Something’s Gotta
TOBY KEITH A Little Too Late (Show Dog Nashville/Universal) 18.5% 55.0% 3.78 20.5% 83.0% 6.3% 1.3% | Give” at No. 9 overall and the No. 10
BLAINE LARSEN | Don't Know What She Said (Giantsiayer/BNA) 158%  548% 374  198%  B15% 38% 33% | Passion song. Females rank this song
) No. 4, while younger 25-34 females
LITTLE BIG TOWN Bring it On Home (Equity) 18.3% 543% 37 43%  B15% 13% 8% | oo
KENNY ROGERS | Can't Unlove You (Capito) 17.0% 54.3% 368 215%  90.5% 7.5% 1.3% Gary Allan’s “Life Ain’t Always
RODNEY ATKINS If You're Going Through... (Curty 17.3% 538%  3.67 233%  875% 8.8% 18% | Beautiful” continues to test ahead of
ERIC CHURCH How ‘Bout You (Capitol) 15.5% 538% 367 248%  875% 78% 1.3% th‘; spin chart, ranking N°~18 °V§f?11
No. ion. .
BRAD PAISLEY The World (Arista) 180%  530% 374 243%  848% 65% 10% |9 N3 passion. Both male and fe
male listeners rank the song No. 8 over-
GARTH BROOKS That Gil Is A Cowboy (Pearflyric Street) 18.0% 528%  3.75 200%  805% 50% 28% | a1 \hile core 35-44s rank it No. 9.
GEORGE STRAIT Seashores Of Old Mexico (#MC4/ 18.0% 518%  3.55 203%  88.3% 11.0% 5.3% Little Big Town are performing
BILLY CURRINGTON Why, Why, Why (Mercury/ 13.0% 51.0% 3.60 248%  863% 85% 20% | strong with “Bring It on Home” rank-
HANK WILLIAMS, JR That's How They Do it In Dixie (Curb/Asylum) 14.0% 490% 358 235%  830% 65% 40% | 5N 16fortheweekand No. 15 pas-
. . . sion. Females are the strength, ranking
JOSH GRACIN Favorite State Of Mind (Lyric Street) 10.5% 485% 361 0%  825% 5% 15% | ione No 13, and core 3544 fo
JOSH TURNER Would You Go With Me (#/C4/ 20.3% 47.8% 377 215%  765% 55% 18% | males rank “Bring It on Home” No. 12
TRENT WILLMON On Again Tonight (Cojfumbia) 16.5% 44.8% 367 25.5% 78.0% 65% 1.3% Heads up for Eric Church’s “How
SUGARLAND Down In Mississippi (Up To No Good) (Mercury) 123%  398%  3.36 213%  790% 125% 55% | BoutYou”which ranksNo.19 for the
GRETCHEN WILSON Paiitically U Epi 13.3%  380% 340 B8%  853% 100% 35 | e up from No. 21. Both male and
. e UL ) 3.3 : : : ) 3.5% female listeners rank the song No. 17,
JAKE OWEN Yee Haw (RCA/ 12.3% 38.0% 321 165%  77.3% 118% 11.0% | and in the demos core 35-44s are the
RASCAL FLATTS Me And My Gang (Lyric Street) 12.0% 380%  3.49 213%  713% 88% 3.3% | strength, ranking it No. 13. Big poten-
DANIELLE PECK Findin' A Good Man (Big Machine) 9.8% 373% 348 240%  718% 8.8% 18% | tal : .
: L r " D /t
WRECKERS Leave The Pieces (Maverick/Wamer Bros,) 9.3% /3% 343 2%8%  723% 88% 25% Blaine Larsen’s "I Don’t Know
What She Said” is mid-30s in the spin
MEGAN MULLINS Ain't What it Used To Be /B8R 6.0% 350% 337 265%  725% 8.0% 3.0% | chart and No. 15 at Callout America.
STEVE HOLY Brand New Girlfriend (Curby 13.5% 348% 330 218%  748% 105% 7.8% | Hello!

Total sample size is 400 persons weekly, with a margin of error of plus or minus 5%. Scoring is done each week using live interviewers conducting an interview with each respondent. Scores are: 5) | like it a fot; in fact, it's one of my favorites; 4) | like
it; 3) It's OK, just so-s0; 2) | don't like it; and 1) | strongly dislike it. The index score is an average of all 1-to-5 scores. The total positive score is an aggregate of the 4 and 5 scores. To be included in weekly callout, songs must have enterad the top 40
positions on R&R's Country airplay chart. The sample is composed of 400 25-54-year-olds who identify country as their favorite music and who listen daily to competitive Country radio in the sample markets. The sample is 50% male/female and
evenly distributed in the 25-34, 35-44 and 45-54 demos. The sample is balanced by region and markets within each region. Bullseye Callout is conducted in these regions and markets. SOUTH: Charleston, SC; Charlotte; Baton Rouge; Nashville;
Atlanta. MIDWEST. Flint, MI; Indianapolis; Madison; Omaha; Cincinnati. EAST: Harrisburg; Rochester, NY; Springfield, MA: Providence; Washington, DC. WEST: Modesto, CA; Salt Lake City; Colorado Springs, CO; Portland, OR; Houston. © 2006 Radio
& Records. © 2006 Bullseye Marketing Research Inc.
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. RR COUNTRY .
May 19, 2006

YEAR AGO
e B S N s,

] N I: “Homewrecker” — Gretchen Wilson

YEARS AGO
SRR TS SR e e B e e ]

* No. I:“Ain’t Nothing ‘Bout You” — Brooks & Dunn

R S B R

YEARS AGO
S R S S O o O B ST R O,

* No. I:“Meet In The Middle” — Diamond Rio

YEARS AGO

B e o e e R
.6 .
* No. 1:“Mama’s Never Seen Those Eyes” — Forrester Sisters
YEARS AGO
R o e e e

* No. |:“Elvira” — Oak Ridge Boys

YEARS AGO
B e

* No. 1:“After All The Good Is Gone” — Conway Twitty

S M }
= : POWEREDTT]
(ﬁﬂIEMEMIISIL' com America’s Best Testing Country Songs 12+ . CO UNTRY TOP40 MEM AB Aﬁ
Al For The Week Ending 5/12/06 CANADA
Aetist Tite (Label) R 22‘_*;-4 ) 5V_V54 25“_"54 WK WEEK  ARTIST TITLE LABEL(S) NNS  eks MCha sTaoNs
. 4 6 TIM MCGRAW When The Stars Go Blue (Curt) 530 +64 8 18/0
JASON ALDEAN Why (B8R) 415 408 95% 17% 410 411 409 2 0 LEANN RIMES Something’s Gotta Give /AsylumiCurb) 528 +32 12 1710
DIERKS BENTLEY Settle For A Slowdown (Capito) 411 406 96% 16% 407 447 391 3 €  DIERKS BENTLEY Sette For ASlowdown (Capio) 498 «5 12 160
KEITH ANDERSON Every Time | Hear You Name (rista) 408 398 0% 12% 402 410 388 ; 6 :ﬁ';:"""‘t;;:‘:‘“x:: 2;‘; /;W"’”"”B’”S" ::g i; '; :2;"’
+
PHIL VASSAR Last Day Of My. Life (Arista) 406 396 93% 13% 402 403 401 7 o BRAD PAISLEY The World (Arista/ am +8 6 1901
BRAD PAISLEY The World (Arista/ 405 405 98% 13% 404 384 420 9 7 J.NICHOLS Size Matters {Someday) (Universal South) 417 -3 9 1
RASCAL FLATTS What Hurts The Most fyric Street/ 399 400 99% 35% 396 398 3.91 8 8 GEORGE STRAIT Seashores Of 0!d Mexico (M£4) 410 13 " 18/0
R ATKINS I You'e Gong Thvough Hel Before The Do) Curty 399 386 68% 9% 403 403 403 10 9 ot JOHNNY REID Time Flies (Open Road/Universa) 394 20 8 170
GARY ALLAN Life Ain't Always Beautiful G4/ 395 397 9% 15% 396 399 39 :? ?“’ j:"::f::n'z:;":v r:; G“““:{“a“A/M’gf’M " :;: *4; ; :i:g
ver You achire) .
TOBY KEITH A Little Too... Show Dog Mashulalivesrsa) 395 387 81% 11% 396 398 392 19 @  KENNYCHESNEY i 'sz R
JACK INGRAM Wherever You Are (Big Machine/ 393 392 95% 23% 389 388 393 6 13 RASCAL FLATTS What Hurts The Most /Lyric Street) 359 75 17 130
LEANN RIMES Something’s Gotta Give /Asylum/Curt) 389 394 98% 28% 387 395 3713 13 14 o4 DERIC RUTTAN Invisible i yric Street) 352 -6 7 15/0
JOE NICHOLS Size Matters (Someday) (Universal South) 388 383 97% 24% 382 38 3.78 18 @  C.UNDERWOOD Don't Forget To... (Arista) 333 +16 5 19/1
CRAIG MORGAN | Got You (BBf) 388 386 8% 16% 388 385 393 L P'“Tc"“; Big Whe;' ’”’;y’ L el ‘;’g
TRENT WILLMON On Again Toright (Columbia/ 388 - 4% 5% 387 401 354 Z % ::::ILEV(;\'::: [‘::t ;::‘é“ay”g’e /;'i";f‘;%’;”/ ::]: +:: Z :2: ,
LITTLE BIG TOWN Bring It On Home /Equity) 387 376 78% 13% 383 378 393 15 20 BONJOVIWIJ.NETTLES Who Says... fislandiDJMG) 292 48 19 150
BROOKS & DUNN Believe /Arista) 384 379 99% 41% 391 386 4.00 @* ADAM GREGORY Get It On (EM/ Music Canatla) 278 +83 ] 1812
C. UNDERWOOD Dor't Forget To Remember Me (drista) 380 381 91% 20% 378 383 3.69 26 @ AARONLINES UL UL 275 +42 2 B
KENNY ROGERS | Can't Unlove You (Capital 377 383 88% 19% 379 380 378 fi ;i * g';g::’g:t%‘:: I:a:l;" '}g‘l"(”zgg’”’yjaww el ;:; ‘:; ,3 :;:z
. nk And... lniversa -
BILLY CURRINGTON Why, Why, Why (Mercury) 3715 352 5% 11% 370 384 344 _ @ GARY ALLAN Life Ain't Always Bzgautiful mMoa) 242 +31 2 110
KENNY CHESNEY Summertime (B44) 374 385 8% 22% 369 363 378 24 26 JASON BLAINE While We Were Waiting (indspendent) 200 17 3130
SUGARLAND Down tn Mississippi... (Mercury) 374 38 1% 15% 377 366 394 27 @* J. MATHEWS Arizona On My Mind (Open Roac/Universall 235 +2 4 110
JOSH GRACIN Favorite State Of Mind (Lyric Street/) 374 370 61% 8% 371 383 347 28 @  TERRICLARK Slow News Day (Mercury) 233 +4 2
ERIC CHURCH How 'Bout You (Capitol 373 378 7% 13% 373 375 3.68 ;g gg - :ALEAL';EMS:LEAL:N"E"U’:‘J:::&z':a:'t‘: %"Z’;’ f"’” ::: :z :; :;’:g
GEORGE STRAIT Seashores Of Old Mexico (MCA)/ 3 383 9% 23% 3717 3716 379 31 " GRETCHEN WILSDN Poltically Uncor}r,ec ty Eic) 182 29 1 110
FAITH HILL The LUCky One (Warner Bros.) 361 359 96% 32% 358 352 370 @ SARA EVANS Coalmine /Sony BMG) 181 +26 1 14)2
TiM MCGRAW When The Stars Go Blue /[Curb/ 360 364 95% 27% 351 359 338 = @ JOSH TURNER Your Man (MCA) 179 +8 17 13/0
JAKE OWEN Yee Haw (ACA/ 357 360 54% 0% 347 352 339 30 K] KEITH URBAN Tonight ! Wanna Cry (Capite) 175 -38 20 13/0
RASCAL FLATTS Me And My Gang (Lyric Street) 356 348 74% 19% 347 357 33 €@  KEITHANDERSON Every Time | Hear Your Name Arista) 172 +35 188
€D  TKETH AlLitte Too Late (Show Jog Nashvil/Universal) 170 +53 1 1110
@ CRAIG MORGAN | Got You (BBR) 167 +2 1 14)2
Total sample size /'s 349 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like @ RASCAL FLATTS Me And My Gang (Lyric Street 159 +57 1 1112
very much). Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of
respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition m GORD BAMFORD |-Wou|d For You / ng/&y_” ty) 155 +69 ! n
is based on persons 12+ Persons are screened via the Internet. Once passed, they can take the music test based on the format/music @ G. BROOKS That Girl s A Cowboy (Pear/Lyric Street/ 153 +6 1 10/1
preference. RateTheMusic.com results are not meant to replace caflout research. The results are intended to show opinions of - . . . = — - 5
participants on the the Intemet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for 21 Canadian Country reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio
local radio stations by calling 818-377-5300. RateTheMusic.com dala is provided by Mediabase Research, a division of Premiere Networks. Songs ranked by total plays for the airplay week of 5/7-5/13. Bullets appear on songs gaining plays or remaining
Radio Networks. flat from previous week. If two songs are tied in total plays, the song with the Ia_rger increase in plays is placed first. Songs
K . ) Qelow No. 15 are moved to recurrent after 20 weeks on the chart. @ 2006 Radio & Records. * Indicates Cancon. Y
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c -0 - -U N -T - R -Y
FLASHBACK NEW & ACTIVE

ROCKIE LYNNE Do We Still (Universal South)
Total Points: 431, Total Stations: 32, Adds: 3

CHRIS CAGLE Anywhere But Here (Capital)
Total Points; 272, Total Stations; 17, Adds: 4

CAROLINA RAIN Get Outta My Way (Fquity/
Total Points: 389, Total Stations: 28, Adds: 3

DARRYL WORLEY Nothin' But A Love Thang /903
Total Points: 211, Total Stations: 14, Adds: 10

JULIE ROBERTS Men & Mascara (Mercury/
Total Points: 370, Total Stations: 21, Adds: 1

SHEDAISY In Terms Of Love fLyric Street)
Total Points: 172, Total Stations: 30, Adds: 24

VAN ZANT Things | Miss The Most (Columbia)
Total Points: 302, Total Stations: 28, Adds: 2

JEFF BATES One Second Chance (RCA/
Total Points: 167, Total Stations: 18, Adds: 17

SAMMY KERSHAW Tennessee Girl (Category 5) BRIAN MCCOMAS Good Good Lovin’ (Katapult)
Total Points: 299, Total Stations: 15, Adds: 4 Total Points: 140, Total Stations: 13, Adds: 4
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The Making 0f Whoopie Goldberg

Continued From Page 1

Goldberg has never worked in radio,
so why do Clear Channel programming
executives believe that she’s going to be
successful? | went straight to the source,
asking Clear Channel VP/AC Program-
ming and WLTW/New York PD Jim
Ryan all about the development of Wake
Up With Whoopi.

R&R: Why did you choose a celebrity
with no radio experience to host a national-
ly syndicated morning show?

JR: AC radio already has a
few great shows, like Jeff & Jer
on KMYI/San Diego and
Nancy Alexander on WRQB/
Tampa. They perform very
well in their markets, and
they’re well-known because of
their tenure in those markets.

But to get Jeff & Jer or Nan-
cy Alexander to be familiar na-
tionwide would take years and years.
Everyone knows Whoopi. She’s one of
those rare one-name celebrities.

We’ve been talking about a national-
ly syndicated morning show for years.
[Clear Channel Exec. VP/Program-
ming] Tom Owens, [Premiere Radio
Networks President/COO] Kraig
Kitchen and [Clear Channel VP/Pro-
gramming] Sean Compton have been
tossing names around for a very long
time, to the point where Sean and I have
often gone to Los Angeles to meet with
celebrities.

One of the problems with most of the
celebrities we’ve been interested in is
that they live in Los Angeles. It's really
hard to do a morning show with some-
body who lives in L.A. because they’re
three hours behind everyone else and
don’t necessarily want to get up at 2am
to do a radio show. The idea of a New
York-based celebrity host seemed better,
but no one big enough came to mind.

Right before the Bayliss Radio Roast
of Mark Mays this spring an agent
brought Whoopi’s name to Sean. He and
I were scheduled to meet at Whoopi's
apartment in New York City on the day
of the roast, but I couldn’t make it due
to illness. Sean and Kraig met with her.
Whoopi was so engaging that they ac-
tually brought her to the roast that night,
where she met all of the senior program-
ming staff, as well as Clear Channel Ra-
dio President/CEO John Hogan.

The day after the Mays roast I
grabbed one of our morning show pro-
ducers, and we met with Whoopi. We
explained everything that is involved in
producing a morning radio show. We
talked about concepts for the show. She
shared herideas, and we also discussed
what was already being done in other
markets and other formats. And she got
it. There was no agenda. We’ve all heard
her political views on HBO’s Comic
Relief specials, but this wasn’t about
that at all.

R&R: What did she say she wanted to
do?
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JR: She said she wanted to do good
news, and she gave some examples. She
wanted to do the same kind of impro-
visational comedy that got her to where
she is in her career. It was the kind of
fresh approach that we thought would
really translate on the radio.

She came to WLTW, and we sat her
in the studio. We found a potential co-
host and tried to see how Whoopi
would translate on the radio. We were
amazed. We had her do phone
24 calls, we had her interact with
-'ﬁ the co-host, and I kept running

in with direction. We also had
one of our best morning show
producers in there giving her
direction. And it was outstand-
ing. Better than we ever could’ve
guessed.

R&R: Why will Wake Up
With Whoopi be successful?

JR: Whoopi’s done Broadway. She
gets the rigors of doing eight shows a
week. Now she’s only going to do five
weekly shows. She executive produced
the revival of Hollywood Squares, so she
gets the concept of guests on the show.
And she knows the right guests and
how to make it rewarding for them.

She told me that years ago, when she
was coming up in comedy, she was
playing a small room at the Golden
Nugget in Las Vegas next to Frank Si-
natra, Dean Martin and Sammy Davis
Jr., who were playing in the big room
next door. She used to hang out with
them every night after the show. She
was educated in that era and enjoyed
that kind of mentoring. She’s smart,
she’s quick, and she’s got the right atti-
tude.

When Sean and Kraig were first talk-
ing about the idea of a morning show
with Whoopi they told her that it was
going to be a morning show that start-
ed at 6am. When she asked what her
day would be like, I was the one who
had to inform her that Wake Up With
Whoopi will actually have to start at 5am
because women in America get up un-
believably early every morning.

But I gave her an out. “You're a
celeb,” I said. “What time do you want
to join the show?” She got a little teed
off at me. She said, “Jim, if a radio show
with my name on it starts at five o’clock,
I'm live on the air at five o’clock.”

R&R: With the demise of David Lee
Roth's morning program, do you have any
worries about taking a chance on a celebri-
ty with no radio experience?

JR: David Lee Roth sang in a rock
band and got busted for pot in a New
York City park. Other than that, I don't
think he’s got a very long resume. He
was very successful in the music busi-
ness, but when you look at Whoopi's
resume — she’s won a Grammy for spo-
ken-word album. She’s won an Oscar,
an Emmy, a Tony and a Golden Globe.

She’s also been successful behind the
scenes of the business, as an executive

RR AC/HOT AC

“‘You’re a celeb,’ | said to
Whoopi. ‘What time do you
want to join the show?’
She got a little teed off at
me and said, ‘If a radio
show with my name on it
starts at five o’clock, 'm
live on the air at five
o’clock.”

producer of shows on Nickelodeon and
the new Hollywood Squares, which was
her show. She was also recently in-
volved with Oprah Winfrey in bringing
The Color Purple to Broadway. Whoopi
has an incredible resume. Most people
who get into show business would like
to accomplish just a small percentage of
what she’s accomplished.

When she was on Law & Order recent-
ly the promos said, “Rare television
appearance of Whoopi Goldberg.” They
built the tune-in for the show around
that. They weren’t showing a whole lot
of Chris Noth in those promos; it was
all about tune-in for Whoopi. That puts
into perspective the kind of league she’s
in. The curiosity tune-in when we kick
off is going to be fantastic.

R&R: Goldberg said, "Radio is an area |
have always wanted to play in.” What did
she mean by the word play?

JR: Her contractis for 44 weeks a year
of live performance. She wants to have
fun no matter what she does. It's not
work to her. This is a project she wants
to tackle, and she wants to have fun and
enjoy it while she does it.

That came across so well when she
was here in the studio. She really had
fun — as much fun as you can have
when you have a jerk program director
like myself running into the studio ev-
ery few minutes, saying, “I really didn't
like the way you said that. I think you
could do it better if you said it like this.”

R&R: Goldberg is so visually engaging.
Will that translate to radio?

JR: You'll be able to visualize her face
when you listen to the radio, but you'll
be seeing her a lot in the media as well.
That’s the wonderful thing about some-
one everyone knows. There will be that
kind of reaction to Whoopi.

We had been looking for a long time
for someone who had that kind of in-
stant recognition who also had an en-
gaging personality. She’s the kind of
person who can get a lot of press. She’s
got a lot of friends out there, and the
press loves her.

Whoopi was on the Today show a few
weeks ago, and when they asked her
what else was in store for her, she said,
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“I’'m hoping to put together a career in
radio.” And she added, “Everybody
else is on satellite radio. I want to do
something on terrestrial radio.”

R&R: Will she have a co-host?

JR: We’ve already got someone in
mind who's an extremely talented ra-
dio personality. He interacts phenome-
nally well with celebrities on his own
show, and when I heard the two of them
together for the first time, it was mag-
ic. At the end of the day I almost had to
pry them apart with a crowbar — they
were finishing each other’s sentences.
The person we have in mind is a former
R&R Industry Achievement Award
winner.

R&R: How will the music element work?

JR: We're going to offer the show two
different ways — with music and with-
out music. Right now — and the whole
deal came down rather quickly, so we're
still out talking to stations — we're go-
ing to be targeting women 25-54, may-
be a little on the younger side of that.
The sweet spot for us is Hot AC and
bright mainstream AC radio stations.

Wake Up With Whoopi is going to be
topical, fun and positive. It's a four-
song-an-hour morning show.

R&R: Could the show work on Talk sta-
tions?

JR: They would need to find some-
thing to fill the musical holes, but, yeah,
it could be done. It's going to have a
very engaging personality. I suppose
there will be occasional musical guests
on the program. Whoopi is friends with
Elton John, and if Elton comes on the
show one time and does a little live per-
formance on the piano, I suppose that
wouldn’t especially bother a Talk sta-
tion.

R&R: What makes you convinced that
Wake Up With Whoopi will be a success?

JR: It’s so long overdue. When you
look around at morning radio, one of
the things you don’t have is a strong
female personality. As far as morning
media is concerned, the Today show
with Katie Couric and Diane Sawyer on
Good Morning America have been the
hallmark performers.

Other than the occasional women
here and there — Nancy Alexander,
Melissa Forman on WLIT/Chicago and
Sherry Lynch on WLNK/Charlotte
come to mind — there are not a lot of
leading women on morning radio
shows.

There are certainly a lot of female
partners. There’s Mark & Kim on
KBIG/Los Angeles, where Kim is cer-
tainly an equal partner to Mark. But in
most other markets the woman is just
the sidekick.

What radio needs is a really strong
woman in a dominant role with a very
complementary co-host. I think it’s go-
ing to break through. We need more
women on the radio in prominent po-
sitions in our industry.

R&R Staff Reporter Sarah Vance contrib-
uted to this column.
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1 @) DANIEL POWTER Bad Day (Warner Bros.) 2113 +41 178085 18  103)0 .
2 2 JAMES BLUNT You're Beautiful (Custard/Atlantic) 2026 12 163458 3 103/0 M OS TAD D E D
4 @ KELLY CLARKSON Because Of You (RCA/RMG) 1848 +67 162830 25 920  |uansrme wees A00S
3 @ LIFEHOUSE You And Me (Geffen) 1841 +17 141818 42 970 | FIVEFORFIGHTING The Riddle (You And |) (AwareColumbia) 21
5 @ MICHAEL BUBLE Save The Last Dance For Me (743/Reprise) 1662 +71 116051 17 93jp | CHICAGO Love Wil Come Back (Rhino/Warver Bros. 10
6 @ NATASHABEDINGFIELD Unwritten (Epic/ 1615  +185 111381 11 8912 :'g:clx:? r"‘a‘ ‘;:'/;:2/' M",%"’“’"M Label Group! ;
7 7 KEITHURBAN Making Memaries Of Us (Capitol/EMC) 72 121 68641 18 94D | oo Socunene oo ntoe Cut 5
9 0 FAITH HILL WIT. MCGRAW Like We Never Loved... (Warner Bros./Curl) 1117 +56 90512 16  78J2 BO BICE The Real Thing /RCA/AMG) 6
8 g LEANN RIMES Probably Wouldn't Be This Way (Curb/ 1115 68 46217 17 86/0 | BON JOVIWho Says You Can't Go Home fisland/i/MG) 4
10 10 ROBTHOMAS Ever The Same /Atlantic) 990 8 93491 16 67/1 | XTTUNSTALL Black Horse & The Chenry Tree Refentiess/Vigin) 4
13 11 CARRIE UNDERWOOD Some Hearts fArista) 689 4 50084 14 670 | TOMMYJAMES Love Words fAura) 4
14 D CHRIS RICE When Did You Fall (in Love With Me) (Columbia/iN0) 676 +6 B0BBE 13 B |G ool sitions ot slowsd e
15 13 SHERYL CROW & STING Always On Your Side /A&M/Interscape) 621 21 40989 1" 57/2 adkds per their company policy: Songs that reach five plays per week in two
12 14  SANTANA f/MICHELLE BRANCH I'm Feeling You (Arista/RMG) 577 167 23121 32 620 m";fmm m ':"P"v *":: iﬁmi“im’:?:
n 15 MARIAH CAREY We Belong Together (/sland//IDJMG) 543 -268 39344 49 63/0
17 D NICK LACHEY What's Left Of Me ive/Zomba Label Group) 454  +77 18913 6 557
16 @ NICKELBACK Photograph (Roadrunner/IDJMG) 422 +22 37674 15 250 MOST
19 @ BONJOVI Who Says You Can't Go Home (island/IDJMG) 388 +56 33828 9 314 INCREASED PLAYS
18 ) HOOTIE & THE BLOWFISH Get Out Of My Mind (Sneaky Long/Vanguard) 356 +5 9731 9 43 Tomat
20 € NICOL SPONBERG Crazy In Love (Curt) 271 +24 6895 5 426 | ammsrrme ueey INCREASE
23 @ MERCYME SoLong Self (Columbia/iNG) 245 +47 5532 3 A :lﬂcaﬂf:cﬂugﬂleﬁ:lilletl:]nfw':ttzqf//}f'tl 1o Lol G +1g:
. at'sie e (JIVe/Lomi gy +
;; g TB:A;INCE aTbh:ac;t/auall’,ﬁ:ﬁ T : ;5 +:11§ ;:fg 11 ;;:g MICHAEL BUBLE Save The Last Gance For Me (143Rearisel  +71
KELLY CLARKSON Because Of You /RCA/RMG) +67
22 24  GOO GOO DOLLS Better Days (Warner Bros.) 205 17 11392 18 25/0 CHICAGO Love Will Come Back (Rbino/Warner Bros.) +65
24 25  DIAN DIAZ Colour Everywhere (Strip City) 170 12 3759 1" 30/2 KATHY MATTEA They Are The Roses (Narada Jazz/EMI) +63
26 €D KELLY CLARKSON Walk Away (RCA/RMG) 167  +38 11480 5 111 | FATHHILLWIT. MCGRAW Like We... (Warner Bros/Curt)  +56
27 @) CARRIE UNDERWOOD Jesus, Take The Wheel (Arista/ 133 +12 6187 6  10/2 | BONJOVIWho Says You Can't Go Home dsland/DUMG)  +56
@  CHICAGO Love Wil Came Back (Ahino/Marmer Bros) 99  +65 4602 1  26/10 ;‘:’;fgs"fhf‘;‘:;‘gﬂ ,’,‘;g’:/’;%””’ !
30 @ KT TUNSTALL Black Horse & The Cherry Tree (Relentless/Virgin/ 96 +18 6131 2 94
29 €D JADE Lay Me Down /ARG 85  +15 966 3 16/0

105 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 5/7-
5/13. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first.
Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Songs below No. 5 are moved to recurrent after 50 weeks on the chart. Most Added is the total number
of new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays
lists the songs with the greatest week-to-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart
on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records.

PLAYED RECURRENTS

ARTIST TITLE LABEL(S)

ROB THOMAS Lonely No Mare /Atiantic/
LOS LONELY BOYS Heaven (O Music/Epic)
ANNA NALICK Breathe (2 AM) (Columbial
MICHAEL BUBLE Home /743/Reprise)

MOST

TOTAL
PLAYS

1135
1036
956
928

ARTIST TITLE LABEL(S)

UNCLE KRACKER f/DOBIE GRAY Drift Away fava/
MAROON & She Will Be Loved (Octone/J/RMG/
SHERYL CROW The First Cut Is The Deepest (A&M/interscope)
KELLY CLARKSON Breakaway (RCA/RMG)
MICHAEL MCDONALD Ain’t No Mountain High Enough Motown/
TIM MCGRAW Live Like You Were Dying (Curb/

SANTANA fIMICHELLE BRANCH The Game Of Love (4rista/RMG)
TRAIN Calling All Angels (Columbia)

TOTAL
PLAYS

8
126
669
662
659
647
635
620

NEW & ACTIVE

CASCADA Everytime We Touch (Robbins/

Total Plays: 92, Total Stations: 10, Adds: 0

CHANTAL CHAMANDY Feels... (Ninemuse Entertainment)
Total Plays: 82, Total Stations: 16, Adds: 2

RIN' fILISA LOEB Anti Hero (Domo/

Total Plays: 67, Total Stations: 11, Adds: 0

KATHY MATTEA They Are The Roses (Varada Jazz/EMI)
Total Plays: 63, Total Stations: 23, Adds: 0

HEATHER SMALL Proud {Lionsgate)

Total Plays: 54, Total Stations: 11, Adds: 2

FIVE FOR FIGHTING The Riddle (You And |) /Aware/Columbial
Total Plays: 13, Total Stations: 21, Adds: 21

Songs ranked by total plays

Station playlists for all R&R reporters are available
on the web at www. radioandrecords.com,
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respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is
based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music
preference. RateTheMusic.com results are not meant to replace caflout research. The results are intended to show opinions of participants
on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio
stations by calling 818-377-5300. RateTheMusic.com dala is provided by Mediabase Research, a division of Premiere Radio
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w w w WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS ~ CHART  STATIONS

AT W LW Famil. Bum 25-54 25-34 35-54 2 €  MBUBLE Save The Last Dance For Me (Warmer Bios) 437 +6 15 16[0
1 2 JAMES BLUNT You're Beautiful (Custard/Atiantic) 8435 28 37 14)0

DANIEL POWTER Bad Day (Warer Bros,) 404 397 97% 26% 400 369 414 3 3 KELLY CLARKSON Because Of You (RCA/AMG) 401 5 19 170
BON JOVI Who Says You Can't Go Home fsland/0UMG) 396 395 70% 11% 402 380 409 4 @  ROBTHOMAS Ever The Same Adantic By 47 M 40
_ ) 5 5 ol TOMI SWICK A Night Like This (Warner Music Canad/299 16 15 15/0

FAITH HILL WIT. MCGRAW Like We... Wamer Bros/Cut)  3.85 391 89% 22% 385 372 388 . 6 o COLINJAMES ntoTreMysic MaplusiUMG) 200 15 16 1510
KEITH URBAN Making Memories Of Us (Capito/EMC) 383 377 8% 22% 389 367 395 7 7 ot DANIEL POWTER Bad Day (Warmer Bros.) 82 17 48 1700
ROB THOMAS Ever The Same (Atlantic) 379 371 9% 21% 385 379 388 15 @  NATASHA BEDINGFIELD Unwritten (Epic/ 218 +72 5132
9 9 o PHILOSOPHER KINGS Castles.. (Sany BMG Music Caners) 265 6 20 160

, 1 0 0,
LEANN RIMES Probably Wouldn't Be This Way (Curt/ 373 372 85% 22% 374 362 378 ) 10k GINVANNELLI IS Only.. Univrsa Musi Conad) 262 20 21 160
LIFEHOUSE You And Me (Geffen/ 370 371 9% 3% 3N 343 379 13 Q S.CROW & STING Always On Your Side (4&Miinterscpe) 243 +15 1 141
KELLY CLARKSON Because Of You (RCA/RMG) 367 384 99% 44% 366 366 3.66 14 @# B. ADAMS Why Do You Have... (Universal) 229 +1 30 14j0
) " 13 LIFEHOUSE You And Me (Geffen) 28 45 36 1500
CARRIE UNDERWOOD Some Hearts /Arist: 361 362 97 35 319 367

ome Hearts Arste oz 12 14t MELISSAO'NEIL Alve (Sony BMG Music Canads) 216 13 21 1300

CHRIS RICE When Did You Fall... (Columbia/N0) 361 360 60% 12% 374 3585 379 16 @ KeTHursaN Making Memories 0f Us (Capito) 211 +6 12 110
SANTANA /M. BRANCH I'm Feeling../Arista/AM6) 358 354 91% 34% 358 317 370 19 (Do RONSEXSMITH AllinGood Time Wamer Music Canad) 172 +67 4 101
NICKELBACK Photograph /Roadrunner/IDJME) 358 373 88% 33% 358 327 368 17 @9 DANIELPOWTER Free Loop (Warner ros) 16 +3 17 10
18 @  LRIMES Probably Wouldn't Be This Way Asybm/Cuty 126 +11 6 70

NATASHA BEDINGFIELD Unwritten (pic/ 356 348 B5% 26% 356 345 359 2 D  JJOHNSON Upside Down Brushialiviersaputd) 122 +32 7 50
SHERYL CROW & STING Always... (A&Minterscope) 355 343 78% 20% 355 330 363 20 e MATTDUSK Al About Me Universal Music Canads) 103 +7 ] 70
MICHAEL BUBLE Save The Last Dance... (74%Reprise/ 354 354 93% 33% 353 344 356 22 214 ANNIEBLANCHARD Evangefine (Musicor/ 7% -0 i
i ., 23 @  TRAIN Cab (Columbia) 75 0 3 5/0

HOOTIE & THE BLOWFISH Get... Sneaky LongVanguar) 342 342 59% 15% 342 303 353 2 @  GOOGOODOLLS Better Days Warner Bras, 10 6 1 80
NICK LACHEY What's Left... (fiveiZomba Label Group) 3.1 56% 15% 345 353 342 28 @  F.HILLWIT.MCGRAW Like We... (Warner Bros./Curt) 11 +4 8 6/0
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24 Canadian AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks.
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KYMG/Anchorage, AK
OM: Mark Murphy

PO/MD: Dave Flavin
3 NICOL SPONBERG

WFPG/Aﬂanhc City, NJ*
PD Gary Guida
MD: Maﬂena Aqua

BO BICE

NICK LAGHFY

WBBQ/Augusta, GA*
OM. Mike Kramer
PD Lee Reynnlns

KKMJ/Austin, TX*

PD Alex 0'Neal

APO: Stephen Michael Kerr

MD. Terr McCormick
BOBICE

KKMY/Beaumont, TX*
OM. Joey Armstrang
PO Don Rivers

JEWFL

WMJY/Biloxi, MS*
OM/PD. Waller Brown
No Adds

WMXW/Bmghamlon NY

Pn Bnh Taylm
No Adds.

No Adds

WSUY/Charleston, SC*
OM/PD: Mike Edwards
APDMD: John Quincy

[l

lo Adds.

WVAF/Charleston, WV

0l
Al
N

IM/PO: Rick Johnson
PD: Ric Cochran
o Adds

WDEF/Chattanooga, TN*
OM/PD- Danny Howard

APD- Patli Sanders

MD- Robin Danigls

3 FIVE FOR FIGHTING
HEATHER SMALL

WLIT/Chlcago L

Al

OMPD Damren Dawis
POMD: Enc Aicheke

No Adds.

WRRM/Cincinnati, OH*
PD TJ Hollang

A
o

PO: Ted Morro
Adds

WDOK/Cieveland, OH*
P0: Scoft Miller
MD- Ted Kowalski

CHICAGO
FIVE FOR FIGHTING

WLQT/Dayton, OH*
OM: Jeff Stevens

PD: Sandy Coilins

APD/MU: Bnan Michaels
No Adds

KOSi/Denver, CO*
P0: Dave Dillon

MD Steve Hamilton

No Adds

WMGC/Detroit, MI*
OM: im Harper
PD Lori Bermel

MD: Jon HaF
14 KELLY CLARKSON

WNIC/Detroit, MI*

PD _Dgn Gosselin

APO/MD- Theresa Lucas
CHILAGO

WOOF/Dothan, AL
PD/MD Leigh Simpson
1 NICK LACHEY
KT TUNSTALL

KTSM/EI Paso, TX*
POMD- Bili Tole
APD- Sam Cassiang

FIVE { OR FIGHTING

WXKC/Erie, PA
PD Raon Arlen

WAFY/Frederick, MD
PD: Chris Puortg

APOMO: Marc Richards
7 FATTHHILL W/TIM MCGRAW

KSOF/Fresno, CA*
OM: E. Curlis Johnson

PD Mike Braty

MD: Knsten Kelley

No Adds

KTRR/Ft. Coilins, CO*
OMPD Mark Callaghan
No Adds

W;I‘LG/FI Félerce FL*
Sw LUINGS 0N TAYLOR | CARLY

MON

1 HIVE FOR HGHTING
NICOL SPONBERG
TOMMY JAMES

WLHT/Grand Rapids, M1*
OMPD Bill Balley
MO. Kim Carson

HEATHER SMALL

WOOD/Grand Rapids, MI*
OM- Doug Montgomery
PD/MD: John Palnick

SHERYL CROW & STING

WMAG/Greensbore, NC*
OM Tim Salerheld

KUMUMonolulu, HI*
OM/PD: Ed Kanoi
MD- Lee Kirk
3 TEDDY GEIGER
2 FIVE FOR FIGHTING
1 KT TUNSTALL
TOMMY JAMES

WAHRMuntsville, AL*
PD: Chris Calloway
APOMD: Jackie Linn
BON JOVI

WRSAMHuntsville, AL*
PD: John Matone
MD: Nate Cholewrk

FIVE FOR FIGHTING

WJKK/Jackson Ms*
1 ﬁlcx LACHEY

WTFM/Johnson City*
%RFHF UNDERWNOD

WQLR/Kalamazoo, MI
PDMD Ken Lanphear
No Adds

KCKC/Kansas City, MO*
APDMD. Dave Johnson
No Adds [

KUDL/Kansas City. MO*
OM/PD; Thom MeGa

PO; Pat D" Neill
MD: Amy Abbott
3 FVE FOR FIGHTING

KVLY/McAllen, TX*
PO: Alex Duran

16 FRAY

12 COLDPLAY

CHICAGC:
LOS LONELY BOYS
TOMMY IAMES

WLRQ/Merourne, FL*
OM Ken Holday

PD: Michael Lowe

MD. Mindy Leavy

No Adds

WRVR/Memphis, TN*
GMPD Jerry Dean
MO. Larry Wheeler

BON JOVI

WMGQ/Mlddlesex NJ*
PD Tim Te
Ne: Adds

WMXC/Mabile, AL*
OM Steve Powers

PD: Dan Mason

MD- Mary Booth

No Adds

KJSN/Modesto, CA*
POMD Gary Michaels
No Adds.

WHUD/MNewburgh, NY*
OM/PD: Steven Petrone
APOMD Tom Furci

FIVE FOR FIGHTING

WWDE/MNorfolk, VA*
PD Don London

MD. Pau! McCoy

Nn Adds

KMGL/Oklahoma City, OK*
PDMD: Steve X'Brien
CHICAGO

KLYQ/Omaha, NE*
OM: Mark Todd
P Bmgshears

ROB THOMAS

WMGF/Orlando, FL*
OM Chns Kampmeier
POMOD Ken Payne
APD Brenda Matthews

NIDK LACHEY

KEZN/PaIm Springs. CA
OM Ken Whit
Atk Sha

$ KATASL BLLINGEELD

WMEZ/Pensacola, FL*
PO- John Sykes
BON SOV

WWLI/Providence, RI*
IA)%PD vay an!nl

KNEV/Reng, NV*
OM. Tom Jordan
No Adds

KRNO/Reno, NV*
;D/MD' Dan Fritz
lo 5

WTVR/Richmond, VA*
OM/PD: Bill Caiill
APD. Adam Stublys
MO Kat Simons
FIVE FOR FIGHTING

WSLQ/Roanoke, VA*
PD Jim Murphy

MD; Drck Daniels

No Addts.

WGFB/Rockford, IL
PDMD: Doug Daniels
No Adds.

KGBY/Sanramemo CA*
PD. Mike Ber
No Adds

KYMX/Sacramenlo CA*
PD Bryan Jackso

LIVINGSTON TAYLOR HCARLY SIMON

Ue!works. Y,
a . . )
V:S:Nﬁreenwlle SC WFMK/I.ansmg, M MLglnMomanwwn wv %SlgH/PﬂNhumh PA* KQXT/San Amonm ™ KBEZ/Tulsa, OK*
R E Po R TE RS UMD Wik Hokoe o cm: ngmm. e e UMD 9 cato POMD i i
FIVE FIR FIGHTING
- - » - FIVE F()R Fl(‘:‘mNﬁ
. WHOM/Portland, ME
Stations and their adds listed alphabetically by market WACHHartor, T WALKNassau, NY oW, nfg’w: KA Sandoso, o4 KoouTyter, TX
) T Al oy KSNELas Vegas, NV* 6 NEXUACIEY e ) Rty Wame
%YK'E.{ACI:E&Y lf WEBE/?:N{E:,,“"" cr WSNYICnIumbus OH* WCRZ/Flint, Mi* e o S ""@‘L’é&"" e "5 S Tow 57w
M R et ;ﬂl Has Soaman R Sy et MCK LACHEY gt WKIY/Nassau, NY* IVE FOR FIGHTING 3 RAUL MIDON 3 NCK Lacre
FIVE FOR FIGHTING 3 BON JOVI 190: Jodi Vat i
Mg, W KLY Lincan, NE o KKCW Portan, OR* KSBL/Santa Bartara, CA | WLZW/Ufica, NY
ne  Jim Sieet A " Erc Mil
KMGA/AIbuguergue, NM* ZF Burlington* WOLT/Florence, AL Nokd PONID: Sovy Valet e ek W Wt
o (uﬁ Haskeq — g ring e acorpus CHEIITG OMRD: tiehoss Noadds WLMGNew Orieans, LA* "’“’"“ Ko tovn Mo Adds HO: otk Fichats
B e EDNGHELD e e e 14 CHICAGO KoY S St
1 NICOL SPONB HD: Jennife LB FORHGHTNG KSSKMHonoluiu, H1* i . . .
Nohtls PUMO:Pu Wikn I!‘(Domsnwu:s Angeles, CA* fohats WBYYPortsmouts, NH* KIWH Seatlle WA WASHMashinglon, 0C
. KViLDalias, TX* WDARFiorence, SC NCoL Shoh DMPD: Duncan Dewa MD: Laura Dane o —
xvldlz-SEh‘eII/IAl'Elazg:nwn' PA o L‘!.i?.?,““'" Om: fandy “"'mr‘IFFWilwl mlg%mma(na i RASCAL FLATTS WLTW/New York, NY* s Wi tofass L ARSI
: WHBC/Canton, OH* : PO: il Nichols PD: im Ryan ’ M CHICAGD
it OM/PD: Temy Simmons [t lai MD: Evans Byrd o o ERCYME
MD: Kayleigh Kniss No Adds WMGN/Madison, WI* No Adds

KVKI/Shreveport, LA*

OM: Gary McCoy

PO/MD: Stephanie Huffman
RAUL MIBON

DiaN DIAZ
TED MILLER

WNSN/South Bend. IN
PD- yim Roberds
$ NATASHA BEOINGFIELD

KISCISpokane WA*
OM Robert Harder
PD/AMD- Da(\:n Marcel

KXLY/Spokane, WA*
PD/MD Beau Tyler
Fivk FOR FIGHTING

WMAS/Springfield, MA*
OM/PD: Paul Cannon

APDMD. Aot Anthony

No Adds

KGBX/Springfield, MO
OM/PD Paui Kelley

APOMD" Dave Roberts

No Adds

KEZK/S! Louis, MO*

3 NICOL SPONBERG
3 NICK LACHEY
1 DIAN DIAZ

KJOY/Stockton, CA*
OM John Christian

KRBB/W chita, KS*
OM/PD: Lyman James
MD: Dave Wilsan

CHICAGD

WMGS/Wilkes Barre, PA*
OM Jim Dorman

PD- Stan Phikips

MD- Brian Herghes

HNo Adds

WJBR/W|Imngton, DE*
OM/PD: Michaet Wa
MD. Catey Hit

KT TUNS ALL

WSRS/Warcester, MA*
POMD Tom kol

CHICAGD
FIVE TOR JGHTING
WAHM/Ymk PA*

PD: Dave
SH[RYL r i’gw & STING

POWERED{ 2

MEDIABASE

['Monitored Reporters

3 GHICAO
WYSF Birmingham, AL* S| Butare HICOL SPONERG WSWT/Peoria, IL APIMD. i o B i A 129 Total Reporters
PD Chip Arledy KKLI/Culurado Spnngs CO*| SMON 12 CARRIE UNDEK (AGO GMPD: Randy Rundle o FVE FOR Fioramt
API]/MD Valene Vinng PO. Chris Picke 5 FAITHHILL WTIM MCGRAW WOBM/M th, NJ* No Adds
FIVE FOR FIGHTIN onmouth, 105 Total Monitored
MD. Kyle Ml'm"ls : . PD: Steve Ardolina 05 Total Monitore
No Adds WIKY/Evansville, IN XB/Knoxville, TN MO Brian M WGER/Saginaw, MI* WYYY/Syracuse, NY* _
. . PDMD: Mark Baker WMGV/Greenville, NC* PO" Jell Jarnigan Noadee e oM Dave Haurr PG et
KXLT/Boise, ID MERCYME PO Colleen Jaskson " L KESZ/Phoenix, AZ* B0 T PD: Kathy How 24 Total Indicator
OM: JeHl Cochran TOMMY JAMES FIGH PD: Kevin Gossetl APD: M h || L I OMD:
PO Tobin Jettsies WTCB/Columbia, SC* e APDMD- Scolt Brady 4 'Mylrgccmeg znuey ﬁﬁmﬂ L
KT TUNSTALL DM/PD: Brenl Jofmson . § MERCYME 3 SAVING JANE ¥ Did Not Report, Playlist
» | APD: Jonniter Jensen KEZA/Fayetteville, AR WMYI/ lle, SC* KTDY/Lafayette, LA* Kway/Monterey, CA 1 HIVE FOR IGHTING Sty
. FIVE FOR FIGHTING PO; Jim Harvll Greenw e, PD: .J. Clemrts a0 Sams Mot Frozen (2).
WMJX/Boston, MA MD mcn Higdon APD Debbie Ray DL KSF|/Salt Lake City, UT* WRVF/Toledo, OH* KONA/Tr, WA
OWPD: Don Kelley P""‘;‘“Cgt J&&'ﬁ'.?&%’ MD: Steve Wiley WLTJ/Pmsbumh PA* PD: Bill West ' OM: Bill Michaels ",
APD: Cantly O'Terry BOBICE MO: Brian deGeus PD. Tom Cook WZiD/Manchester, NH
@Aﬁ%’:’k Lavrence FIVE ron nGmwa No Adds No Adds J
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. RR HOT AC TOP 40

May 19, 2026 POWERED TS
AST ' THS TOTAL 4= TOTAL  WEEKS ON TOTAL STATIONS/
WEEK  WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS AU?(INEJ;ICE CHART ADDS MEI“ AB ASE
1 1 DANIEL POWTER Bad Day (Wamer Bros.) 3167 -90 182064 32 19)2 S o
2 9 NATASHA BEDINGFIELD Unwritten (Epic/ 2132 +36 163196 20 31 MQSTADDED
3 3 KELLY CLARKSON Walk Away (RCA/RMG) 2446 -20 130147 18 70/2 ARTISTTITLE LABEL(S) ADDS
A LOS LONELY BOYS Diamonds (0r Music/Epic/ 12
7 o NICKELBACK Savun,Me (Roa.dmrmer//DJMG} ' 2277 +184 114196 13 7912 FIVE FOR FIGHTING The Ridde [You And | AwareCobmbiy) 11
4 5  JAMES BLUNT You're Beautiful [Custard/Atlantic) 2225 -143 122432 34 7710 JAMES BLUNT High (Custard/Atiantic) 10
5 6  BON JOVI Who Says You Can't Go Home /Island/IDJMG) 2192 -124 114747 17 71/0 RED HOT CHILI PEPPERS Dani California (Wamer Bros.) 9
6 7 ROB THOMAS Ever The Same (Atiantic) 2177 29 122138 25 7800 ::)cgltl:éc]!:]“nw??t;'s Le;;’cﬂj/x;g'"’””'"”a Label Group/ ;
.. e Real Thing
9 o KT TUNSTALL Black Horse & The Cherry Tree (Relentless/Virgin 2175 +142 119601 17 mm BETTER THAN EZRA Juicy (V2/Artemis/ 5
8 9  FRAY Over My Head (Cable Car) (Epic/ 2012 -32 99547 27 14)2 ALL-AMERICAN REJECTS Move Aiong (Doghouse/interscape) 5
12 @ GO0 GOO DOLLS Stay With You (Wamer Bros.) 1596 +156 79763 5 15/4 SMASH MOUTH Story Of My Life (Beautiful BUMI{/ 5
10 @ JACK JOHNSON Upside Down (Brushfire/Universal Republic) 1547  +71 95725 17  gojt | -REATHCABFORCUTIE Soul Meets Body Atianti/ 5
The Hot AC add threshold is applied to monitored stations not allowed to report
14 @ NICKELBACK Photograph (ﬁoadlllﬂﬂEI//DJMG/ 1450 +40 93984 37 77,0 adds per their company IIBMICY' slmgs that reach 10 plays per week in two
1 13 STAIND Right Here (Flip/Atiantic) 1917 59 83713 40 64/0 consecutive airplay weeks. Airplay week is defined as Sunday through
Saturday. Adds from all other programmers are still accepted at any play level.
15 14 LIFEHOUSE You And Me (Geffen) 1279 -62 76109 65 78/0
13 15  COLDPLAY Talk (Capitol 1276 158 67796 19  61/0 . MOST
16 ) TEDOY GEIGER For You | Will Confidence) (Columbia/Sony BMG) 1225 +98 55149 14 603 INC REA SEQ PLAYS
17 17 JEWEL Again And Again (Atlantic/ 1054 -16 37516 12 58/1 ’ ‘ TF?LTAAVL
19 18  0.A.R. Love And Memories (Everfine/Lava) 1 -6 44084 19 45)2 I;EESITH)”TTLCEH::?IE’LE(?PERS D Caiiforna (Warmer Bras. 'NCRZE;:E
. ni California (Warner Bros. +
21 @ BO BICE The Real Thing (RCA/RMG) 892 +113 46141 1 45/6 NICKELBACK Savin' Me (Roadrunner/i0JMG) +184
22 @ RIHANNA SOS (Def Jam/IDJMG) 824 +98 33647 8 26/4 G00 GOO DOLLS Stay With You (Wamer Bros.) +156
20 21 HOOBASTANK If I Were You {Island/IDJMG) 790 -95 27604 1" 50/0 JAMES BLUNT High (Custard/Atiantic/ +153
18 22 SHERYLCROW & STING Always On Your Side (A&Mi/interscope) 774 167 350841 14 520 :';’i;:::flrg“we R'dg‘“;:“’“/;"i "ﬂ//’";ﬂyff’/?';’”’"b'a/ +::§
. . ack Horse & The... (Relentless/Virgin +
25 @ JAMES BLUNT High (Cu.stard/At/aﬂtlc}. 144 +153 35874 4 48/10 BO BICE The Real Thing (ACAAME) 13
24 @ BETTER THAN EZRA Juicy /V2/Artemis) 706 +109 25333 1" 315 BETTER THAN EZRA Juicy (V2/Artemis) +109
29 RED HOT CHILI PEPPERS Dani California /Warner Bros.) 690 +231 38143 4 35/9 NICK LACHEY What's Left Of Me (Jive/Zomba Label Group) ~ +105
23 KEITH URBAN Making Memories Of Us (Capitol/EMC) 604 -55 33311 14 36/0 - 4 .V
28 NICK LACHEY What's Left Of Me (ive/Zomba Label Group) 576 +105 23209 5 341 XE n;EYINVEWX}&L/l/AC.TZVE
. MAT KEAR othing Left To Lose (Aware/Columbia)
26 INXS Afterglow (Epic/ 569 +29 17218 9 3612 Total Plays: 223, Total Stations: 20, Adds: 3
27 SAVING JANE Girl Next Door (Universal Republic) 481 49 17178 18 30/0 MARY J. BLIGE Be Without You (Geffen/

[9+]
o

. irty Li Total Plays: 206, Total Stations: 12, Adds: 2
ALL-AMERICAN REJECTS Dirty Little Secret (Doghouse/Interscape) 41 +29 30833 20 291 FORT MINOR... Where'd Yau 6o (Machine Shop/Warner Bros,)

26
29
3 31  BREAKING POINT All Messed Up /Wind-Up/ 429 -6 6365 10 26/3 Total Plays: 196, Total Stations: 8, Adds: 1 .
33 €D SHAKIRA fWYCLEF JEAN Hips Don't Lie (£pic/ 416 +91 22465 2 16/ ?‘ﬁ ;‘Im FIFQHZTITNE ITgf Ft{'dd'e %OUA ﬁﬂ" 'ﬁ/’ware/ﬂv/"mb'a/
. otal Plays: 192, Total Stations: 18, Adds:
Rid @ BLUE OCTOBER Hate Me (Uﬂ/VEIsa/MOIOWﬂ/ 369 +46 10000 3 22’1 SMaASHYMOUTH Story of My Life (Beautiful Bomb)
32 34  FALL OUT BOY Dance, Dance {/sland/IDJMG) 357 -63 19909 17 151 Ltétgy;laynsn éﬁ'ﬂ??l S;‘atitws: 1/%, Ad/ds: 5
. ou Are Here (Lava
36 @ MISSY HIGGINS Scar (Reprise/ 339 +18 5817 9 221 Total Plays: 107, Total Stations: 14, Adds: 2
34 36  SWITCHFOOT We Are One Tonight (Columbia) 293 -32 6022 8 18/0 GNARLS BARKLEY Crazy (Downtown/Lava/Atiantic/
s Total Plays: 92, Total Stations: 8, Adds: 4
37 37  PINK Stupid Girls [LaFace/Zomba Label Group) 265 -36 16467 13 1710 THEORY OF A DEADMAN Santa Monica (Roadrunner/iDJMG)
39 @ ALL-AMERICAN REJECTS Move Along (Doghouse/interscape) 260 +3 6848 2 12/5 Total Plays: 80, Total Stations: 9, Adds: 1
€D  TRAIN Give Myself To You (Columbia) 246 +52 5632 1 15/0 | DEATHCAB FOR CUTIE Soul Meets Body (Atlantic/
o Total Plays: 70, Tatal Stations: 9, Adds: 5
40 @ PUSSYCAT DOLLS Stickwitu (A&M/interscope) 243 +23 11043 19 13n LOS LONELY BOYS Diamonds /0r Music/Epic)
81 Hot AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week Total Plays: 29, Total Stations: 13, Adds: 12
of 5/7-5/13. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is Songs ranked by total plays
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each - N -
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to- Station playlists for all R&R reporters are available
week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH on the web at www.radigandrecords.com.

number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2008, Arbitron Inc.).© 2006 Radio & Records.

The best way to predict the future...is to create it!
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g m |
(ﬁﬂ,ﬂ”’gM j America’s Best Testing Hot AC Songs 12 + R R POWERED[:) }
. - e
U3, ”,’iﬂ” For The Week Ending 5/12/06 AR HOTACTOP 40 MEDIABASE
' w w W LAST THIS TOTAL +/~  WEEKSON  TOTAL
Artist Title (Label) TW LW Famil. Burn 18-34 18-24 25-34 WEZEK WE]EK A:TEIEIYT';S ;ﬁiESﬁ)w i Aoy Samy B ;L;;S PL": CH:;‘ S;‘;"SNS
. alk Away (Sony :
FRAY Over My Hoa (Cate Car i A0 388 S0% 2% 4D5 411 4L3 1 2 PINK Stupid Gils (LaFace/Zomba Label Group) 68 75 14 190
NICKELBACK Savin' Me (ﬁaadrurmer//DJMG/ 4.05 398 93% 20% 383 3.90 379 3 3 JAMES BLUNT Wisemen (L’us!ard/A!/ant/c/ 645 10 10 15,0
ROB THOMAS Ever The Same /Atlantic) 403 397 96% 26% 393 382 399 4 e STABILO Flawed Design (EM/ Music Canada) 621 +8 13 2011
DANIEL POWTER Bad Day (Warner Bros.) 401 405 98% 37% 409 405 4N ] INXS Afterglow (Somy BMG) 582 +14 13 19/0
LIFEHOUSE You And Me (Geffen/ 394 393 9% 45% 382 390 378 7 RIHANNA SOS (Def Jam/IDJME) ‘ 56 +10 12 1600
GO0 GO0 DOLLS Stay With You (Wamer Bras, 394 389 7% 10% 383 384 382 g ; : g:ﬁ:gl::‘g:‘vsj’;" ;-S/’;";"”{””L‘;’;% ;"”S" Canads) g;;’ f‘: ': :g:g
. ) . ay (Universal Music .
0.AR. Love And Memones (Everfine/lava) 39 366 77 OA 15:/n 392 390 393 g 9 ole PHILOSOPHER KINGS Give... Sony BMG Music Canads) 437 3 8 180
BO BICE The Real Thing (RCA/RMG) 386 380 83% 19% 386 386 386 10 104 KAYLE Don't Hold Me Down (Knotty Music/ 416 .22 1" 16/0
TEDDY GEIGER For You | Will... (Columbia/Sony BMG) 384 372 1% 14% 389 376 3.96 15 m GO0 GOO DOLLS Stay With You (Warner Bros.) 11 +58 3 16/3
NICKELBACK Photograph (Roadrunner/iDJMG) 378 380 99% 55% 357 337 368 n 12y TOMISWICK A Night Like This (Warner Music Canada) 399 -32 15 160
KELLY CLARKSON Walk Away (RCA/AMG) 378 380 97% 36% 379 377 3R 12 13 JJOHNSON Upside Down (Brushfire/Universal Republic) 371 52 12 190
ALL-AMERICAN REJECTS Dity... Doghouselinterscope) 372 375 95% 42% 385 397 377 :g ?* :2:‘1{5[\]!\’? .M\; ;gad (c;;;l’e C‘aré (Ep/;‘/} :ig +:|; 1: :g:g
. . . . rip (Universal Music Canad .
SAVING J'ANE Girl Ne)'(t Door ({//IIVL’IS&/ Repubiic) 3712 380 79:/u 19 ,,/n 370 373 369 2 @* MELISSA O'NEIL Speechless (Sony BMG Music Canada) 345 +74 ) 1611
STAIND Right Here (Fiip/Atlantic) 370 365 96% 3% 313 3.§3 378 14 17 MADONNA Sorry (Warner Bros.) 333 .33 16 12/0
NATASHA BEDINGFIELD Unwritten (Epic/ 370 374 96% 42% 385 373 393 17 18 T.GEIGER For You! Wil (Confidence) (Cotumbia/Sony BMG) 330 .18 7 12/0
NICK LACHEY What's... (Jive/Zomba Label Group) 3.70 - 18% 15% 382 379 384 16 19 BON JOVI Who Says You Can't Go Home (/sland/0JMG/ 325 -25 19 15/0
BON JOVI Who Says You Can't Go Home isiand/0JMG/ 388 373 93% 36% 341 324 350 21 COLDPLAY The Hardest Part (Capita)) 324 +42 31
HOOBASTANK If | Were You (siand/IDIMG) 364 352 % 16% 346 328 358 gg : g:lTE‘:]:'Yco“FLA"I‘]’:A'I’] gﬂf;fsf" SYa"? "(ZZ ‘l‘/"’f""/ ) g;g +§[1| ; :;:;
, . , . . nce You've... Iniversa +
JAMES BLUNT You rl'e Beautiful (Ljustan'i/m/am/c/ ' 359 359 99 nA) 54;6 375 361 383 19 23 MARY J. BLIGE Be Without You (Geffen/ 288 2 7 1010
JACK JOHNSON Upside... (BfUS/Iﬂ/E/U/IIVEISﬁ/ﬂepllb/ll.'/ 359 349 85% 26% 375 386 368 * MOBILE Out Of My Head (Universal Music Canads) 276 +58 1 121
KEITH URBAN Making Memories Of Us (Capita/EMC) 356 356 83% 28% 379 364 386 - NEVERENDING WHITE LIGHTS... The Grace (Ocean) 252 +32 2 15/1
JAMES BLUNT High (Custard/Atiantic) 355 - 57% 14% 365 352 1373 23 26 S.CROW & STING Always On Your Side (4&M/nterscope) 251 -20 6 14/0
COLDPLAY Talk (Capital 354 340 86% 30% 352 344 357 25 27 KT TUNSTALL Black Horse... (Relentless/Virgin) 248 -16 16 12i0
KT TUNSTALL Black Horse & The... (Belentless/Vigid) 349 345 90% 28% 359 344 366 gg 28 ;t‘l"":; EA\??; lﬂgiég;'" /“é"{””‘(/A&M// . ;g; fg g L ::3
: one Going Interscape +
[ I X Y Y, ! . X .
INXS Afterglow (Eyic e g o/" 16 o/“ S es e GNARLS BARKLEY Crazy Downtown/lava/Atlantic) 235 +48 1 113
SHERYL CROW & STING Always On... (A&M/Interscope) 345 335 83% 26% 342 340 343 SHAKIRA fWYCLEF JEAN Hips Don't Lie (Sony BMG) 215 +72 1 93
JEWEL Again And Again (Atlantic) 344 324 719% 20% 345 367 334 29 32 LIVE The River (Sony BMG) 215 10 7 10/0
BETTER THAN EZRA Juicy (V2/Artemis) 336 339 57% 15% 349 317 367 30 33 HOOBASTANK If| Were You (/sland//DJMG) 213 -1 2 11j0
27 34 & REX GOUDIE Run (Somy BMG Music Canada) 203 -57 19 14)0
o o RED HOT CHILI PEPPERS Dani .. WamerBros) 201 +81 1103
e 15 e T st iy s s 05 15| 9 DNEGHONS . (e 14130 1
recognized the song. Total burn represents the number of respondents who said they are tired of hearing the 8 * gE)‘; IGN[(]EU JD;IE“ EL e Awake [(;S‘ony BMG L CHZ;M 151 - ) 6/0
song. Songs must have 40% familiarity to appear on survey. Sample composition is based on persons 12+ 3 A Girl Next Door (Universal Republi) 144 24 ! 70
Persons are screened via the Internet. Once passed, they can take the music test based on the format/music - @ ALL-AMERICANREJECTS Dirty... Dplncseriterscape) 140 +3 3 40
preference. RateTheMusic.com results are not meant to replace caflout research. The results are intended to = 40 SANTANAf/STEVEN TYLER Just Feel Better (Sony BMG) 137 -46 17 140
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PART ONE OF A Two-PART SERIES

CAROL ARCHER

carcher@radioandrecords.com

Creative Liners

Effective positioning or white noise?

he right liner is memorable. Great liners are indelible,
imprinted in listeners’ imaginations for life. In this column
I explore the topic of liners with several Smooth Jazz PDs, and
next week I'll talk with KJCD/Denver PD Michael Fischer about

the subject.

[love liners, promos, jingles, sweepers,
sounders and all the powerful elements
that contribute to a great radio station. I
will never forget a liner that was on her-
itage AOR giant KMET/Los Angeles in
the mid-"70s. It was a really tiny kid — 2,
maybe — who simply said, “K-M-E-T,
cuckoo, cuckoo.” I can hear it perfectly in
my head to this day.

Many years later, after KMET flipped
to Smooth Jazz in 1987 and the 94.7 fre-
quency became the format’s birthplace as
KTWYV (The Wave), I first heard afternoon
titan Don Burns identify his show as “the
no-stress express,” which nailed it. [ near-
ly lost control of my car. If I programmed
SJ today, I'd appropriate Burns’ slogan in
a heartbeat.

Incidentally, Burns committed a breach
of programming policy when he ditched
The Wave’s official afternoon-drive liner
— “Your smooth ride home” — and he
subsequently resigned from the station
after he was forbidden to utter the words
no-stress express.”

When he returned to The Wave a year
later his slogan was embraced and insti-
tutionalized. Every now and again he
modifies the message: “The no-stress ex-
press, gangsta” or “homie.”

Burns is soulful and highly attuned to
his audience and the pulse of the L.A.
market and never sets off BS detectors.
That s quite a feat and explains why he’s
paid the big bucks. Not every jock estab-
lishes the degree of trust and emotional
connection with the audience that Burns
does.

Are We There Yet?

Burns’ partner and co-anchor of The
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MILWAUKEE, ALL JAZZED UP! congratuiations to Wz
Milwaukee on its 10th anniversary, which was celebrated with an elegant
Listener Lunch featuring two phenomenally talented, red-hot Narada Jazz
artists, saxophonist Eric Darius and guitarist Nick Colionne. Caught here

enjoying the festivities are (I-r) W.JZI PD Stan Atkinson, Darius, WJZI VP/

Wave’s awesome 9am-7pm daytime
dominance, midday personality Talaya
Trigueros, often uses her personal liner,
“musica delicious.”

Talaya isn’t pandering to Latino listen-
ers, but conveying a compelling cross-cul-
tural statement with flair and insight. Ev-
eryone, even if they don’t understand a

B #5 T TERNER GERE R B SR

“| isteners think we’re all
trying to sell them
something all the time.
They don’t believe it when
a station says it’s No. 1 at
work, but they think we
believe it.”

Rich McMillan

IR

word of Spanish, totally gets her simple
and powerful message: delicious music.

Several years ago KIFM/San Diego PD
Mike Vasquez described a brilliant after-
noon liner, which I'll paraphrase: “If end-
less red taillights are all you see before
you, we can’t get you home any faster, but
we can sure make your commute more
enjoyable. Because, hey, we're all in this
together.”

Every PD knows that liners, just like the
numerous other elements central to a sta-
tion’s sound, brand and identity, are an
important factor; however, there is not
total agreement
among Smooth
Jazz programmers
about the proper
approach to creat-
ing liners.

Nor can there be.
Every market and
every radio station
is different. Cir-
cumstances — a
market’s competi-
% tive landscape, a
. station’s format
heritage — vary
widely. One size
doesn’t fit all, and
there is not one
perfect answer.

A respected PD
who asked not to

R

R P W I
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be identified believes that creative liners
are actually white nosse, clutter. This PD’s
station conveys a single unwavering
message with one liner, period. This

‘statement identifies the product perfect-

ly and hammers it home endlessly and
consistently.

That’s one way to approach liners, and,
in this case, the station’s strong ratings
prove conclusively that this particular
approach is extremely effective.

Complement The Brand

KH]JZ/Houston PD Maxine Todd as-
serts that liners should always comple-
ment your brand and strengthen your
position. “When it comes to promotion-
al liners, clients want product placement
and to be able to integrate their products
within this unique brand of ours,” she
says.

“We're currently doing a promotion
with the Houston Museum of Fine Art’s
Bayou Bend Gardens in which we will
produce a free summer jazz concert se-
ries with them.

“Momentum Jaguar of Houston is one
of the sponsors, and they will have two
new Jags on display at the entrance and exit
of the event. When an air personality reads
a liner thatincludes these prestigious part-
nerships, it reveals the elegance and up-
scale nature of your station and its audi-
ence.

“With the increasing demand for more
commercial inventory and unique ideas
for product placement, programmers
have to be creative in their thinking about
how to integrate e
their station brands |
with commercial |
products and how to
do so in a way that
won'thurttheirbrand, |
but complement it. |

““We choose the pro-
motional events we
do that will be sup-
ported by liners very
carefully. Managing
the message is key. We try to stick to only
a few events at a time so we can promote
the events frequently and so that the mes-
sage cuts through.”

No Bullshit

Format veteran and WLVE (Love 94)/
Miami PD Rich McMillan offers a per-
spective based on a substantial body of
research — consistent across age, format,
ethnic, cultural and demographic lines —
which suggests that listeners are cyn-
ical and “quick to call bullshit” on pro-
mos.

“They think we're all trying to sell
them something all the time,” McMillan
g says. “They don’t
| believe it when a
station says it's No. 1
at work, but they
think we believe it.”
# McMillan consid-
; 1 ers liners to be pro-
<+ | mos of shorter dura-
tion. His focus is to
identify his station
in a different, no-
bullshit way. He says, “We run liners that
are just one sentence or that, in the case

Maxine Todd
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“Programmers have to be
creative in their thinking
about how to integrate
their station brands

with commercial products
and how to do so in

a way that won’t hurt
their brand, but
complement it.”

Maxine Todd
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of our station voice, Sandy Thomas, sim-
ply say ‘93.9FM, Smooth Jazz Love 94’
between records.

" At night we refer to ‘Love After Dark’
and have special liners that run just dur-
ing that daypart. [ also have liners that
run just on the weekend that talk about
everything you’d normally expect peo-
ple to be doing at that time, to reflect us-
age.

“It could be as silly as one that includes
a wine reference, like ‘It’s the weekend
— red or white? 93.9FM Love 94.” A lin-
er has to ID the station, and it has to re-
flect usage for that point in time.”

Music That Makes You Feel Good

WSM]J/Baltimore PD Lori Lewis
views liners and image sweeps as essen-
tial elements, the glue that forges an emo-
tional connection between your station
and your audience.

“Effective image sweeps simply rein-
force why the audience is using a partic-
ular station,” she says. “On WSM] you'll
hear ‘Music that makes you feel good” —
a simple reinforcement of what the mu-
sic is doing for you.

“Effective sweeps
are also what set a [
dynamic radio sta-
tion apart from an
iPod or other media
source because a
quick image sweep can
identify why this
should be their fa-
vorite radio station.

“Think of listener
actualities. When you hear another lis-
tener in a recorded sweep say, I don't
change my radio. I always listen to you
while I work,” there is yet another level
of emotion that’s tweaked — the band-
wagon-mentality emotion, a reminder
that other people love this station as
much as you do.

“There’s so much more that I would
love to share with you; however, that’s
the privilege of working for Clear Chan-
nel. CC does very important research to
find out what'’s best for our stations, and
I'm not going to go outside of the CC
Circle of Trust. But you can always lis-
ten live online to www.smoothjazz1043.
com to get an idea.”
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is assigned an AQH number. Average Quarter Hour Persons used herein with permission from_Arbitron Inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records.

May 19, 2006 POWERED[:\ 3
LAST THIS TOTAL +/= TOTAL WEEKS ON TOTAL STATIONS/
WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS Au%;qcz CHART ADDS ME“[ AB ASE
1 € PAUL BROWN Winelight (GRP/VMG) 638 +3 68013 21 321 SR O
2 @ NAJEE 2nd 2 None (Heads Up International) 606 +5 67650 29 311 MOST ADDED
3 € BRIAN CULBERTSON Let's Get Started (GRP/VMG) 601  +23 72770 18 31/1 AT
5 @ PHILIPPE SAISSE TRIO Do It Again /Rendezvous) 579 +37 81180 12 282 | ARTSTTULE LEELS , _ e A0S
4 5 NILS Summer Nights BaiaTSH) 558 5 64997 29 3uz [ parEe o S"t"‘r::t”ﬁj;"k‘;m;‘;"/ Vo Forecast G 2
7 @ KIMWATERS Steppin’ Out (Shanachie) 434 +23 49129 34 26/ NILS Summer Nights Baa/TSR) 2
8 o MICHAEL LINGTON Pacifica (Rendezvous) 392 +1 44091 25 291 MINDI ABAIR True Blue (GRP/VMG) 2
9 € MINDI ABAIR True Blue (GRP/VMG) 390 +15 46646 7  30/2 | NICKCOLIONNE Atways Thinking Of You (Narada JazzEM) 2
10 9 RAMSEY LEWIS Oh Happy Day (Narada Jazz/EMI) 361 5 64587 12 221 | PHILIPPESAISSETRIO Do it Again (Rendezvous/ 2
6 10  RICHARD ELLIOT Mystique (Artizen) 359 55 53343 28 311 goé’;g;‘f:‘\i'g“ﬁ‘ Far 21 e S";"/””;’f.‘;’”’ :
11 @ 3RD FORCE You Got it Higher Octave/EM) 336 +21 50991 23 24)1 e .
L. The Smooth Jazz add threshold is applied to monitored stations not allowed
12 @ NICK COLIONNE Always Thinking Of You (Narada Jazz/EMI) 332 +217 45022 17 29)2 to report adds per their company policy: Songs that reach four plays per
13 @ HERBIE HANCOCK f/C. AGUILERA A Song... (Possibilities/Vector) 328 +31 40895 11 23]1 | weekintwoconsecutive airplay weeks. Airplay week s defined as Sunday
15 @ WAYMAN TISDALE Get Down On It (Bendezvous) 297 420 39170 5 2211 | e ey o Adds from all athr progranmers are St acceped at
14 @ DAVID PACK Biggest Part Of Me /Peak/Concord) 296 +10 31116 1 2212
17 @ KIRK WHALUM Whip Appeal (Rendezvous) 294 +29 33317 20 23n o MOSK
16 @ BEYONCE' Wishing On A Star (Sony Urban/Columbia) 281 +4 35562 14 18/0 INCREASED PLAYS ..,
18 @ EUGE GROOVE Chillaxin Warada Jazz/EM) 254 +46 39408 T 2210 | samst e weerys INCREASE
20 ) SIMPLY RED Holding Back... (simplyred.com/Verve Forecast/VMG) 233 +32 27864 3 20/4 | CORINNEBAILEY RAE Put Your Records On (Capitol +49
19 @ CHRIS STANDRING | Can’t Help Myself (Trigpin’ ‘N’ Rhythm) 230 +22 26464 11  22)1 | RAYPARKER.JR Mismaloya Beach Raydio Music Growp)  +47
21 €D  CORINNE BAILEY RAE Put Your Records On (Capitol) 228 +49 21294 3 qyp | CUGEGROOVE Chilain arads JaczSM) +16
PHILIPPE SAISSE TRIO Do It Again (Rendezvous/ +37
23 @ RAY PARKER, JR. Mismaloya Beach (Raydio Music Group) 202 +47 31024 1 151 SIMPLY RED Holding Back... (simphred com/Verve Forecast/VMG)  +32
22 23  GERALD ALBRIGHT We Got The Groove (Peak/ 165 10 18528 12 16/0 HERBIE HANCOCK A Song For You (Possibilities/Vector/ +31
24 @ RICK BRAUN Groove Is In The Heart (Artizen) 151 +3 9609 4 14/ KIRK WHALUM Whip Appeal (Rendezvous/ +29
25 €@ JASON MILES Sexual Healing Warada Jazz/EMI) 121 0 13823 6 90 | VICKCOLIONNE Always Thinking Of You Warada JazzEM) +§7
26 @ ERIC DARIUS Steppin’ Up (Narads Jozz/EM) 116 0 7049 14 00 [P ﬂ’:::'gesp‘mlghtsg;ﬁ;:;:f (il o
27 27 DONALD FAGEN H Gang (Reprise/ 1 5 6010 15  11)0
29 @) JANITA Enjoy The Silence (Lightyear) 110 +7 6889 8 100 M OsT '
28 29 PAMELA WILLIAMS Positive Vibe /Shanachie) 107 5 9105 6 110 PLAYED RECURRENTS
30 € STEVE OLIVER Good To Go (Koch/ 79 0 3667 8 80 N T e
32 Smooth Jazz ® reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay | MARION MEADOWS Suede (Heads Up/ 248
week of 5/7-5/13. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in | BRIAN SIMPSON It's All Good (Rendezvous) YL}
plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart unless a song has not yet reached the top 15. If after 20 weeks, the record | WALTER BEASLEY Coolness fHeads Up/ 165
A ey e ol of e e, 01 o St s st ost GGl o a0 Ol | g ARDCASTL S i W i)~ 16
. g. viost Increase ays lists the songs wi )
the greatest week-to-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station | EUGE GROOVE Get Em Goin’ (Narads Jazz/EMI) 160

CHRIS BOTTI flJILL SCOTT Good Morning Heartache (Calumbia) 158

RIPPINGTONS Gypsy Eyes (Peak/

Total Plays: 75, Total Stations: 7, Adds: 0

BRIAN SIMPSON Saturday Cool (Rendezvous)
Total Plays: 68, Total Stations: 7, Adds: 1

DAVE KOZ Undeniable (Capito)

Total Plays: 67, Total Stations: 5, Adds: 0

PIECES OF A DREAM Forward Emotion (Head's Up/
Total Plays: 60, Total Stations: 6, Adds: 0

NEW & ACTIVE

JOE MCBRIDE Double Down (Head's Up/
Total Plays: 59, Total Stations: 5, Adds: 0
SHILTS Look What's Happened fArtizen/
Total Plays: 56, Total Stations: 7, Adds: 0
EARTH, WIND & FIRE f/BRIAN MCKNIGHT To You (Sanctuary/SRG/
Total Plays: 45, Total Stations: 4, Adds: 0
NELSON RANGELL City Lights (Koch/
Total Plays: 38, Total Stations: 4, Adds: 0
JACK JOHNSON Upside Down (Brushfire/Universal Republic/
Total Plays: 38, Total Stations: 3, Adds: 0
BOB JAMES Choose Me (Koch/

Total Plays: 27, Total Stations: 3, Adds: 0

HERBIE HANCOCK f/J. MAYER Stitched Up (Hear Music/Vector) 157

KEN NAVARRO You Are Everything (Positive/ 156
GREGG KARUKAS Show Me The Way (Trigpin’ ‘N’ Rhythm) 153
NILS Pacific Coast Highway (Ba/a/TSR) ‘ 136
RICK BRAUN Shining Star (Artizen) 133
RAUL MIDON if You're Gonna Leave (Manhattan/EMC) 133
TIM BOWMAN Summer Groove (Liguid 8/ 130
PAUL JACKSON, JR. Never Too Much (GRP/VMG) 124

NORAH JONES Don't Know Why [Biue Note/Virgin/EMC) 120

Station playlists for all R&R reporters are available
on the web at www.radinandrecords.com.

Songs ranked by total plays

WANT TO APPLY FOR

STUDENT LOANS?2

WANT TO FIND
GOVERNMENT AUCTIONS?

Want to know
where to get this
information?

From student loans to buying
surplus government property,

all kinds of government information
are just a click or call away.

FIRSTGOV.gov

1 (800) FED-INFO
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May 19, 2006 .
W W wenstme useus T MOST ADDED
1 0 PHILIPPE SAISSE TRIO Do It Again (Rendezvous) 232 0 210 9 140
2 CHRIS STANDRING | Can't Help Myself (Trigpin’ ‘N’ Rhyth 211 1 188 12 140 | ARTISTIME LABELS) ADDS
(2] T . a.n elp Myself (7rippin ythm) + ’ DAVID BENOIT Beat Street (Peak/Concord) 4
5 0 NILS Summer Nights /BH/B/TSH/ 210 +13 243 26 1210 MARION MEADOWS Dressed To Chill (Heads Up) 4
4 o PAUL BROWN Winelight (GRP/VMG) 204 +3 199 18 12/0 EVERETTE HARP Monday Speaks /Shanachie) 3
3 5  GERALD ALBRIGHT We Got The Groove (Peak/ 198 7 403 14 1ajp | SMPLYRED Hoting Back Te Yeors s comfine Forecast V) 3
8 @ RAY PARKER, JR. Mismaloya Beach (Raydio Music Group) 194 +17 194 11 140 MOST
7 @ EUGEGROOVE Chillaxin (Narada Jazz/EMI) 190 +12 185 5 1412 INCREASED PLAYS
6 0 BRIAN CULBERTSON Let's Get Started (GRP/VMG) 189 +2 195 17 110 TOTAL
PLAY
13 0 MINDI ABAIR True Blue (GRP/VMG) 166 +19 127 4 10/0 ARTIST TITLE LABEL(S) INCREASE
EVERETTE HARP Manday Speaks (Shanachie) +30
9 @ WAYMAN TISDALE Get Down On It (Rendezvous) o 163 +5 170 5 131 BRIAN SIMPSON Saturday Cool (Rendezvous) 28
10 @  H.HANCOCK f/C. AGUILERA A Song For You (Possibilities/Vector) 161 +4 266 12 1410 SIMPLY RED Holding Back... (simplred. com/Verve ForecastVMG)  +20
n @ NICK COLIONNE Always Thinking Of You (Narada Jazz/EMI) 155 +3 169 17 13/0 MINDI ABAIR True Biue (GRP/VMG) +19
12 ® KIMWATERS Steppin’ Out (Shanachie/ 153 +3 154 33 110 | J-THOMPSON Marché Marché (AMK) +18
., RAY PARKER, JR. Mismaloya Beach {Raydio Music Group) +17
16 m ERIC DARIUS Steppln Up (/Vafada Jazz/EMl} 1 39 +4 289 15 '3’0 NESTOR TORRES House Call (Heads Up lntematiuna/} +17
14 15  KIRK WHALUM Whip Appeal (Rendezvous) 134 -3 126 18 11J0 BRADLEY LEIGHTON Runaway (Pacific Coast) +17
19 ) ALTHEA RENE In The Moment (Alliant) 132 +3 314 15 110 ggxg'ﬂ:’g f;eat ?;ee‘ ”’Za’f/gﬂﬂf""f/ +:;
17 17 STEVEOLIVER Good To Go Koch/ 129 4 178 8 1000 ure (Hramer 210s. *
15 18 JEFF GOLUB Cream And Sugar (Narada Jazz/EMI) 127 -10 153 12 10/0
18 19 BOBJAMES Choose Me (Koch/ 125 5 16 11 90 MOST
20 €D RICK BRAUN Groove s In The Heart (Artizen) 120 0 11 6 100 PLAYED RECURRENTS
21 @ PAMELA WILLIAMS Positive Vibe (Shanachie) m +1 284 3 10 ARTIST THLE LABEL(S it
22 @ JASON MILES Sexual Healing (Narada Jazz/EMI) 108 +2 167 15 9)0 NAJEE 2nd 2 None fHeads Up International) 143
- MICHAEL LINGTON Pacifica (Rendezvous) 126
24 @ NELSOM RANGELL City Lights (Koch/ 104 +4 72 4 1011 JONATHAN BUTLER Rio (Rendezvous) 7
26 @ PIECES OF A DREAM Forward Emotion (Heads Up) 102 +7 252 2 9 PAUL TAYLOR East Bay Bounce (Peak/ 77
2] @ RAMSEY LEWIS Oh Happy Day (Narada Jazz/EMI) 100 +5 131 9 90 RICHARD ELLIOT Mystique fArtizen/ n
28 @ 3RD FURCE You Got i /Hiy/l&l' UL'faVE/EM// 98 +5 53 9 9’0 CHRIS BOTTI fIJII.I. SCOTT Good MOITIII'Ig Heartache (Cu/uml]/a) 67
. . . BRIAN SIMPSON It's All Good (Rendezvous) 67
25 27  LARRY CARLTON Sunrise (Bluebird/RCA Victor/RMG) 94 -6 106 7 8/0 MARION MEADOWS Suede (Heads U/ 64
23 28  STEVE COLE Spin (Narada Jazz/EMI) 92 -12 99 15 9/0 GREGG KARUKAS Show Me The Way (Trippin” N’ Rhythm) 56
@  CORINNE BAILEY RAE Put Your Records On (Capitol) 89 +9 104 1 8 :f‘:(l:';:lé: ihifjingTitaB //l’ﬂxe"/ Pt ;:
. ou're The Only Woman (Pea
29 30 ROB WHITE Fin De Semana (Weekend) (Orpheus) 86 -1 79 3 8j0 EUGE GROOVE Get Em Goin' (Narada Jazz/EM) 36
19 Smooth Jazz reporters. Songs ranked by total plays for the airplay week of Sunday 5/7 - Saturday 5/13. WALTER BEASLEY Coolness (Heads Up) 32
© 2006 Radio & Records

4 e h
REPORTERS

PD/MD: Lori Lewis
18 SIMPLY RED

WVSU/Birmingham, AL
OM/PD: Andy Parrish

1 ANORE DELANO

1 KEEFE MARZELL

1 EVERETTE HARP

1 OLISILK

WZJZ/Ft. Myers, FL*
PO: Joe Tumer

MD: Randi Bachman

No Adds

PO: Mark Carter

MD: Mark Edwards
SIMPLY FED
BLACK GOLD MASSIVE

WSBZ/Ft. Walton Beach, FL

WYJZ/Indianapolis, IN*
OM/PD: Carl Frye
No Adds.

KJLU/Jefferson City, MO
PD/MO: Dan Tumer

5 EUGE GROOVE

4 NELSON RANGELL

OM: c.J. Sampson
PD/MD: Randy Bennett
No Adds

WJZI/Milwaukee, WI*

PD: Stan Atkinson
No Adds

KTWV/Los Angeles. CA*

WL0Q/Orlando, FL*

W.JJZ/Philadeiphia, PA*

PO: Smokey Rivers
APD/MD: Angie Handa
SIMPLY RED
0Lt SILK.

KLiZ/Portland, OR*
OM/PD: Tony Coles
APD/MD: Alan Lawson
No Adds

KKSF/8an Francisco, CA*

4 HIL ST SpuL
4 SHILTS
1 vOODOO FURK PROJECT

DMX Smoath Jazz/Satellite
PO/MD: Jeanne Destro
15 BONEY JAMES

Jones Radio Networks/Satellite*
OM/PD: Stevs Hibbard
MO: Laurie Lobb

2 PHILIPPE SAJSSE TRIO

KWJZ/Sealtle, WA*

: 7 ‘e 3 PO: Paul Goldstei PO/MD: Brian M MD: Ken J PO: Carol Hand
Stations and their adds listed alphabetically by market WO: Samarita Paseua APD: Patrick Riley onss WO. Dianna Rase
Na Adds 6 RAUL MIDON MINDI ABAIR
3 MINDI ABAIR DAVID BENCIT
WJZZ/Atlanta, GA* KJCD/Denver, CO* waTQ/Martford, CT 1 SPYROGYRA
PO/MD: Dave Kosh PO/MD: Michael Fischer PO/MD: Stewart Stone g‘;ﬁfgﬁf" UUEEELOAEER
No Adds No Adds 8 OTIS HAVE:AIS EVERETTE HARP KSF F
8 MARON NCADOWS SRV lsEon, SFQ/Santa Fe, NM KCOZ/Springfield, MD
POMO: Brad Brown OM: Jae Jonas
WGRV/Melbourne, FL No Adds 3

POMD: Jarrett Grogan
10 SIMPLY RED

i WVMV/Detroit, Mi* KHJZMouston, TX* PD: Michael Tozzi
r{fmammym, MD OM/PD. Tom Sleeker PD: Mazine Todd MD: Frank Childs KJZY/Santa Rosa, CA* g
MD: Marcelius “Bassman” Shepard MD: Sandy Kovach gz/zn. Greg Morgan No Adds PD Gz WSJT/Tampa, FL
4 VOODOO FUNK PROJECT Hokdcs APO/MD: Rob Singleton PO: Ross Black
2 CHRIS STANORING 2 NICK COLIONNE MD: Kathy Curtis
. 1 DAVID PACK No Adds
WLVE/Miami, FL*
PD: Rich McMillan
MD: Al Winters R
WSMJ/Ballimore, MD* Mo Agds KYOT/Phoenix, AZ DMX Jazz Vacal Blend/Satellite

KMYT/Temecula, CA
OM: Bill Gaorgl

APD: Jessie Wesley

No Adds

WJZW/Washington, OC*
OM: Kenny King
PO: Cart Anderson

. ¢ 4 EVERETTE HARP
WNUA/Chicago, IL* ;{.Eg&t Ve 2 MARIDN MEADOWS KRVR/Modesto, CA* 1 RIPPINGTONS & RUSS FREEMAN MO: Rense DePuy
DM/PD: Darren Davis DAVAD BENOIT 1 STEVE BRIODY YJEFF LORBER OM/MD: Doug Wulfl 1 BRIAN SINPSON No Adds
APD/MD: Michas! La Crosse TFORK PO: James Bryan KJZS/Reno, NV*
No Adds Ho Adds PD/MD: Robert Dees
No Adds
Music Choice Smooth Jazz/
KOAS/Las Vegas, NV* Satellite
WSJWHarrishurg, PA* o APD: WII Kinnatly
%‘,‘ng P::I”s.:: B RIPPINGTONS & RUSS FREEMAN -
: 9 EUGE GROOVE
26 PAUL BROWN WVAS/Montgomery, AL 7 PIECES OF & DREAM L
WNWV/Cleveland, OH* 28 KMWATERS OM: ick il KSSJ/Sacramento, CA* T MEDMABASK
OM/PD; Bernia Kimble 27 BRIAN CULBERTSON MD: Sonya Clark PD/MD: Lge Hansen 6 WAYMAN TISDALE
EVERETTE HARP 26 NILS 13 BRADLEY LEIGHTON No Adds Rl
MARION MEADOWS 24 PHILIPPE SAISSE TRIO 13 J. THOMPSON 3 GENE DLNLAP VEVERETTE HARP
17 HERBIE HANCOCK SCHRISTINA AGUILERA KUAP/Little Rock, AR 33 %?DTEE"%‘: ¢ “
16 SIMPLY RED 3 Monitored Reporters
loAVDEACK PO/MD: Michael Nellums 5
2 ERIC DARIUS
: ‘ 15 CHRIS BOTY} YJILL SCOTT
WJZA/Colurnbus, OH* 15 CORINNE BAILEY RAE 4 mﬁ’j’m‘gu E'i)ﬂ:; 'J‘:VZZME:::"/‘S;!GIIHB 51 Total Reporters
PO/MO: BIll Harman 11 3RD FBRCE 2 DAVID BENOIT WQACD/N o e y Tt 2
: 11 KIRK WHALUM ew York, NY KBZN/Salt Lake City, UT MD: Rick Labay Tota ,
LA 10 BICK COLIONNE i PD: Blake Lawrence OM/PD: Dan Jessop No Adds 32 | Monitored
19 JONATHAN BUTLER MO: Carclyn Bodnarski 7 DAVID BENOIT S S—
10 BRIAN SIMPSON 4 NILS 19 Total indicator
10 WAYMAN TISDALE
10 MINDI ABAIR N ~
9 MICHAEL LINGTON KSBR/Los Angeles, CA . Did Not Report, Playlist
e DM/PD: Terry Wedel WHOV/Norfalk, VA :(;Fma\"r Diego, CA* XM Watercolors/Sateitite Frozen (1):
6 MD: Enid Cogswell olk, : Mike Vasquez PD/MD: Shirlitta Colon KPVUMouston, TX
KQAImallas. T*: g g:w;ﬂ:{:‘m};us 3 MARION MEADOWS PO: Kavin “The Moose™ Andarson APD/MO: Kelly Cole ANDY SMTZER ’
PD: Charley Connolty 8 RICHARD ELLIOT 1 BRIAN SIMPSON No Adds 8 RICK BRAUN MARICN MEADOWS
APD/MO: Mark Santord 1 EUGE GROOVE 1 SIMPLY RED DAVID! BENOIT
No Adds
\- J
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Summer Radio

Promotions

More than just concerts

or most of my life I lived in New England, where there are
four seasons. The cold and snow enhanced the holidays in
November and December, but January through April could be
brutal. Snow, ice and temperatures well below zero were not un-
common, so when spring and summer came along, they were

welcomed with open arms.

Because the warm-weather seasons are so
short there, New Englanders make the most of
every minute of them by taking part in as many
outdoor activities as possible. Planning summer
promotions in that region was not too difficult
because, as programmers, we, too, had had
enough of winter and were ready to getinvolved
with our listeners in some kind of outdoor ac-
tivity.

I moved to Los Angeles last October, so 1
missed the New England winter this year. I'm
not complaining, but my first Southern Califor-
nia winter was weird. Rain is a big deal out
here. The local TV stations used their super-so-
phisticated Doppler radar to track showers
rather than snowstorms. Temperatures were in
the 60s during the day, and people were wear-
ing coats.

You might think that it would be more diffi-
cult to come up with great summer promotions
in a place where winter isn't that severe, but
that’s not the case. Even though people engage
in outdoor activities year-round here in L.A.,
there is still a sense of a change of seasons and,
because of that, a change in mindset.

The point is that creative surmumer promotions
can be executed anywhere. With that in mind, 1
reached out to stations all over the country to
find out what they have planned for this sum-
mer. You might find some good ideas here to use
at your station.

_ WPBZ (The Buzz 103V/
« - West Palm Beach

Alternative WPBZ Promotions Director Cali
says, "Summer 2006 marks the return of our an-
nual ‘Summer of Buzz.” Some great concert
tours are passing through West Palm Beach,
r and we're preparing to
{ capitalize on every one
l of them onbehalf of our
| listeners.

“It just so happens
| that the shows all seem
| to fall into place to al-
low us to make a great
summer book out of
them. The Warped Tour,
Ozzfest, Dave Mat-
thews Band, Def Lep-
pard and Poison are just a few examples. The
station has been given the exclusive presents on
311 and the Family Values Tour, featuring Korn.
We are able to put together some unique on-
air promotions.

“It's getting harder and harder to get major
acts to interact with stations and their listeners,
so we decided to put our own spin on itand give

52 * Radio & Records May 19, 2006

Cali

away prizes that didn’t necessarily involve the
artists.

“Yes, the station is giving away tickets to
these shows, but rather than doing the stan-
dard meet-and-greets and photographer-for-a-
day-type promotions, we’ve looked to the ven-
ue for help in adding to the excitement of these
promotions.

“For example, for the Family Values Tour, one
winner will receive a private, roped-off viewing
area on the lawn for himself and 20 of his
friends. The winner will also receive his own
personal waiter for the night and private bath-
room facilities.

“For the 311 show, one winner will get his
own tour bus to take him to and from the show,
and another will win his own fully catered back-
stage dressing room, where the band will stop
by to say hello.

“Another cool prize we developed is the op-
portunity for one winner and three guests to sit
on the stage during the show, with each of them
getting a complete CD catalog from the artist
and a chance to meet the band.

“This year we believe that we've managed to
put together a great summer promotion built
around the bands and their music, and not all
of it relies solely on band participation.

“At the same time we're making sure to uti-
lize our e-mail club for special announcements
and prizes while building consistent listenership
through TSL-related promotions. We prefer to
use songs and sounders to give away tickets
rather than giving tickets away to random call-

”

ers.
WMMR Philadelphia .~

Rock WMMR Promotions Director Eric Si-
mon describes one of the station’s most success-
ful summer promotions: “Last year 93.3 WMMR
took 40 listeners down to the shore to be part of
the MMR's annual ‘Big Dig.’

“Thousands of dollars in hidden treasure was
buried in the sand at a secret beach location —
which was later revealed to be North Wildwood,
NJ — and listeners were prompted to call in to
win $93, tickets to see Judas Priest after the Dig
and an official WMMR bucket and shovel to use
when digging up their prizes.

“Prizes included tickets to see Jimmy Buffett;
stereos; packs of CDs; surround-sound home-
theater systems; collectible ‘MMR Zippo light-
ers; an electric guitar; a skydiving package; thou-
sands in cash; Florida vacations; a beach house
fora week; a trip to Ireland to the Oxygen Festi-
val, featuring Green Day, Foo Fighters, Audio-
slave and The Killers; and a brand-new Harley
Davidson 883 Sportster, just to name a few.”

RR ROCK FORMATS

STEVEN STRICK

sstrick@radioandrecords.com
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WHRL/Albany, NY . .

Alternative WHRL PD Lisa Biello says her
station does a “Monster BBQ” every year. Prizes
include tickets to a monster truck show. “Win-
ners are put in the run-
ning for the Monster
BBQ at their house,”
Biello says. “It's a huge
barbecue for 103 people.

“We get one of the
monster trucks to show
up for the barbecue for
photos and driver auto-
graphs, and we get a lo-
cal barbecue joint to ca-
ter with hot dogs, ham-
burgers, sausages, salads, etc.

“We also get the monster truck Mr. Bouncy-
Bounce and put a professional cheerleading
squad in it. Mr. Ding-A-Ling comes by with free
ice cream for everyone, we get a beverage on
board, all the jocks attend with free CDs and T-
shirts, and — bam! — instant block party and
fun for the whole family.

“We've heard of some crazy things happen-
ing — long after we’ve left the building, of
course. The coolest thing is having a monster
truck in your front yard. Last year it was Grave
Digger. It's pretty cool to see one of those trucks
up close and personal.”

WGIR (Rock 101)/Manchester, NH

Rock WGIR PD Alex James says, “Qur best
summer promotion is something that kicks off
the summer. It's Rock 101’s annual 'Sky
Show.” What started as fireworks by the river 15
years ago has turned into Manchester’s biggest
festival. It's a day’s worth of music, games, food,

beer and, obviously, the
star attraction — the fire-
works.

“This year’s show falls
*s| on Sunday, May 28 and

| commemorates the event’s
15th anniversary. Sky Show
XV is a bit different from
years past in that we are
paying tribute to the
bands that make up Rock
101’s incredible heritage:
Led Zeppelin, Green Day, Aerosmith and, yes,
'80s metal. This is New England, after all.

“We're also doing something we've never
done before by bringing in X-gamers for a free-
style motocross demo live in the park. The en-
tire show is topped off by the state’s largest year-
ly fireworks display — 30 minutes total — set to
a soundtrack we create.

“Sky Show is entirely put together by the Rock
101 staff. It is an important.benchmark event for
the station and the Manchester community. We

Lisa Biello

Alex James

www americanradiohistorv com

DIGGING FOR GOLD wwmmr/phitadelphia’s listeners dig for treasure in the “Big Dig.”
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get e-mails and calls as early as January asking
what's going on this year. Past attendance has
been estimated between 25,000 and 40,000
people. Best of all, the whole thing is free to the
listener.”

WQCM (94-3)/Hagerstown, MD .

Rock WQCM PD Mike Holder came up with
an interesting way to give awav a NASCAR
weekend-getaway pack- 7 ]
age. He says, “The prize
package includes VIP
tickets for four to the Po-
cono 500 and all the |
events of race weekend, |
plus three nights’ hotel i
stay and a rental car for il
the weekend, since the | = .4 % 20
Poconos are only a few = :
hours’ drive frorz]\ here. WS 00

“This is a huge NASCAR market, and giv-
ing listeners the chance to experience a race with
all the perks of the VIP passes proves to be a
huge draw.”

But wait, there’s more: “We're qualifying 48
listeners to participate in lawnmower races at the
local John Deere dealership,” Holder says. “They
are the $5,000 all-wheel-steering lawn tractors
that reach speeds up to 6 mph.

“Listeners will square off against each other
in a bracket-style tournament, and winners will
advance to face each other like they do in the
NCAA basketball tournament. Each qualifier
will receive a case of Bud Light for his trouble.”

CFNY (102.1 The Edge)/Toronto ..

CENY Asst. PD/Promotions Director Jona-
than Sinden gave us a laundry list of summer
promotions that work to the north of us.

The station’s signa-
ture event s its EdgeFest
concert. “Since it’s the
20th year of EdgeFest, |
Canada’s longest-run-
ning outdoor festival,
we thoughtwe’d do two
of them this year,” Sin-
den says. [

“EdgeFest 1, on Satur-
day, July 1, will feature
two stages with perfor-
mances by Our Lady
Peace, Keane, Hot Hot Heat and more. EdgeFest
2, on Sunday, July 16, will feature three stages
with performances by Yellowcard, All-American
Rejects, Hawthorne Heights and more.”

CENY also does a contest called “The Edge
Wheel of Pride.” Ithas listeners compete in chal-
lenges to win cash and expensive prizes. Then
there’s “The Edge 3-Hour Tour,” which s a chance

Continued on Page 57

Jonathan
Sinden
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KR ROCK TOP 30
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WK WEEk  ARTIST TITLE LABEL(S) POAYS
1 1 RED HOT CHIL) PEPPERS Dani California (Warner Bros.) 591
4 o BUCKCHERRY Crazy Bitch (FlevenSeven/Lava) 447
2 3 PEARL JAM World Wide Suicide (/RMG)/ 442
3 4  GODSMACK Speak (Universal Republic) 437
5 5 SHINEDOWN I Dare You (At/antic) 38
6 6  TOOL Vicarious (Volcano/Zomba Label Group) 377
7 0 FOO FIGHTERS No Way Back (RCA/RMG) 330
9 € WOLFMOTHER Woman (Modularinterscope) 296
" 9 NICKELBACK Savin’ Me (Roadrunner//DJMG) 251
10 10 NICKELBACK Animals (Roadrunner/IDJMG) 250
12 m THREE DAYS GRACE Animal | Have Become (ive/Zomba Label Group) 24
8 12 10 YEARS Wasteland (Universal Republic) 237
14 @ SEETHER Remedy (Wind-Up/ 236
13 14 SHINEDOWN Save Me (At/antic) 220
18 ) DISTURBED Just Stop (Reprise) 192
17 16 SYSTEM CF A DOWN Lonely Day (American/Columbia) 185
16 17 SEETHER The Gift (Wind-Up/ 184
19 @ KORN Coming Undone (Virgin/ 152
20 19 STAIND Everything Changes (Fljg/Atlantic) 108
22 @ THEORY OF A DEADMAN Santa Monica (Roadrunner/IDJMG) 105
23 @ HINDER Lips Of An Angel (Universal Republic) 87
21 22 MUDVAYNE Fall Into Sleep (Epic/ 83
25 @ 10 YEARS Through The Iris (Universal Republic) 77
27 @ AVENGED SEVENFOLD Beast And The Harlot (Warner Bros.) 73
24 25  EVANS BLUE Cold (But !'m Still Here) (Pecket/Hollywood) 70

ROB ZOMBIE American Witch (Geffen/Interscope) 65
26 27  COHEED AND CAMBRIA Welcome Home (Equal Vision/Columbia) 56
29 28  BLUE OCTOBER Hate Me (Universal Motown) 52

@ HOOBASTANK Inside Of You {/sland/ID/MG) 51
28 30  NINEINCH NAILS Every Day s Exactly The Same {/nterscope) 50

AAs DB
0)

-5 32588
+22 18842
-22 22165

-4 18425
-41 17033

-3 14965
+17 18439
+26 1172
+5 10092
17 10129
+6 11501
-45 11552
+8 12621
-15 12803
+8 10100

-4 5315

6 6995
+20 7368
14 2307
+15 2191
+1 1897
-10 2888
+2 1745
+9 2117

6 4276
+24 1626
-14 1851

-6 1443
+12 1185
12 1923

26 Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
5/7-5/13. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. #5 are moved to recurrent after 20 weeks on the chart unless a song has not yet reached the top 15. If after 20 weeks, the record is not in
the top 15 and has two consecutive weeks of decreased plays, the song is then categorized as recurrent. Most Added is the total number of new adds officially reported
to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the
greatest week-to-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is
assigned an AQH number. Average Quarter Hour Persons used hereir with permission fram Arbitron Inc. {© 2006, Arbitron Inc.).© 2006 Radio & Records.

NEW & ACTIVE

FLYLEAF I'm So Sick (Octone/RCA/RMG)
Total Plays: 49, Total Stations: 6, Adds: 0

RACONTEURS Steady, As She Goes (7hird Man/V2)
Total Plays: 45, Total Stations: 4, Adds: 1

FIGHTING INSTINCT [ Found Forever (EMi Music Reactive/Gotee)
Total Plays: 42, Total Stations: 3, Adds: 0

HURT Rapture (Capitol)

Total Plays: 40, Total Stations: 3, Adds: 0

MERCY FALL | Got Life fAt/antic)
Total Plays: 24, Total Stations: 3, Adds: 1

BLACK STONE CHERRY Lonely Train (Roadrunner/IDJMG)
Total Plays: 21, Total Stations: 5, Adds: 1

'POWERED[:1§
WEEKS ON TOTAL STATONS/ MED[ AB ASE
6 2610
1" 2n d »
nooan MOST ADDED
14 2510 ARTIST TITLE LABEL(S) ADDS
17 210 NICKELBACK Savin' Me (Roadrunner/IDJMG) 3
4 24/0 ROB ZOMBIE American Witch (Geffen/Interscope/) 2
15 19/0 The Rock add threshold is applied to monitored st&ons not alfowed to report
7 231 adds per their company policy: Songs that reach seven plays per week within
g 16/3 one airplay week. An airplay week is defined as Sunday through Saturday.
Adds from all other programmers are still accepted at any play level.
26 19/0
6 211
45 19/0
55 21j0
B 190 MOST
:g :;:g INCREASED PLAYS
10 170 g
9 10 ARTIST TITLE LABEL(S) INCREASE
9 120 WOLFMOTHER Woman (Modular/interscope) +26
ROB ZOMBIE American Witch (Geffen/Interscope) +24
5 60 BUCKCHERRY Crazy Bitch (ElevenSeven/Lava) +22
2 n KORN Coming Undone Virgin) +20
17 1110 FOO FIGHTERS No Way Back /RCA/RMG) +17
7 710 THEORY OF A DEADMAN Santa Monica (Roadrunner/IDJMG/  +15
3 n HURT Rapture (Capitol) +13
HOOBASTANK Inside Of You fisland/iDJMG) +12
17 1000 | [ ACUNA COIL Our Truth (Century Media) 12
1 8/2
5 5/0
2 3/0
1 5/0
16 6/0 S T
TOTAL
ARTIST TITLE LABEL(S) PLAYS
DISTURBED Stricken (Reprise/ 213
AVENGED SEVENFOLD Bat Country (Warner Bros.) 185
HINDER Get Stoned (Universal Republic) 162
AUDIOSLAVE Qut OF Exile (Epic/nterscape) 146
STAIND Right Here (Flig/Atlantic) 137
FOO FIGHTERS DDA (RCA/RMG) 127
FOO FIGHTERS Best Of You (RCA/RMG) 118
AUDIOSLAVE Doesn't Remind Me (Epic/Interscape! 116
JET Cold Hard Bitch /At/antic/ 14
KORN Twisted Transistor (Virgin/ 106
- Songs ranked by total plays
Station playlists for all R&R reporters are available
B on the web at www radioandrecords.com.

Songs ranked by total plays

REPORTERS

Stations and their adds listed alphabetically by market

ul&l_ﬂmAlbuquerque, NM*

PO Pl Mahony

WPTQ/Bowling Green, KY
OMPD:; Nex “Are” Chase

Y APOMD Fonlr 3

A el 2 BUCKCHERRY
11 REBEL MEETS REBEL MERCY FALL
WRQK/Canton, OH* WMMS/Cleveland, OH*
PO: Garrelt Hart :h_"
No Adds. - Hover

x{TZ.‘ZDIAIIentown, PA* PR DTS GRACE

MO: Chrig Line:

No Adds.

WPXC/Cape Cod, MA PO Ayan Paick
H):s-z-lll‘ﬂll‘ WD Andy il
APOND: James Galtagher 1 EMSHTEEN VISIONS.

KWHL/Anchorage, AK LI W
PO Jom Shodia
APTYMOD: Brad Stemott

2 PEARL JAM

1 NONPOINT

WKLC/Charfeston, WV APD: Soan 0'Brien

WTO0S/Augusta, ME e o 7 WOLPMOTHER
ot i 1 WOLARTER
No Adds | RACONTEURS

1 QUEENSRYCHE

| L WQCM/Hagerstown

L] OM: Rick Alexander
| LOSTPROPHETS POMD: Mke Hokder
1 DEFLEPPARD No Adds

KIOC/Beaumont, TX*
OM. Josy Amnstrong

POMD: Mile Davis.
No Adds

WEBN/Cincinnati, OH*
ON/PL: Scolt Reinhadt
3 Frie

KAZR/Des Moines, IA*
OM- S Schesler

WRCQ/Fayetteville, NC*
OM; Parry Skone

WRVC/Huntington
OMUPD: S Nardoy
APOME: Rich Kiie

5 LYW

3 SAMMY HAGAR
2 WIDESPREAD PANIC

WGIR/Manchester, NH
PO: Aex James

APD: Backy Pobotsky
& EVANS BLUE

KZZEMedtord, OR
PD: Aok King

MD: Mostana
1 NONPOINT

WOHA/Morristown, NJ*
POAVD: Tomy Paige

5 QUEENSRYCHE

WNORMNortolk, VA*
PD: arvey Ko

APC/MI: Tien Parter
No Adds

WXMM/Norfolk, VA*
OWPD: John Shomby

KELB i o, o

ND: Jomn Browsio
No Adds

WMMR/Philadelphia, PA*
o™

KDKB/Phoenix, AZ*
PO): Pl Palaron

APDMO: Mok Spastrel
o Ades

WRKZ/Pitisburgh, PA*
OM: o Gk

PO Fyon MO
Mo Adds

KUFQ/Portiand, OR*
OMPD: Dave Nerame

APOMEE Dom ok
10 AVENGED SEVENFOLD
9 RCBZOMBIE

WHEB/Portsmouth, NH*
PO Chris “Doc” Garrelt
e

NCKELBACK

PO: Kol Harmmer KMOD/Tuisa, OK*

AP/ Darey Whkeax QRPD; Don Crist 16 Total Indicator

No Ajds No Aods
Did Not Report, Playlist
Frozen (2):

KHTB/Salt Lake City, UT* KBRO/Waco, TX KFLY/Eugene, OR

priveixehmer il e WXRX/Rockford, IL

1 ROB Z(MBIE

WHJY/Providence, RI*
PO Soo Lo

WBBB/Raleigh, NC*
P oy Mackis

W0: o KZ0Z/San Luis Obispo, CA PO Lt yan
No Adds e v - —.

KCALRiverside, CA*
PO Shovn Haliman

APDMOD- Caryl Morsell
7 REDHOT CHILI PEPPERS

KRXQ/Sacramento, CA*
OMMD: Jm Fox.

cue
WWDG/S N
mmL LU 42 Total Reporters
M 5o Dtn
SEETHER
RICKELBACK

KBER/Salt Lake City, UT*
OM: Broce Jonas

KISS/San Antonio, TX* xIMZKIWausau, wi
muum Hoot : Nack

15 TRAPT
2 BUJE OGTOBER

KBZS/Wichita Falis, TX
OM: Ciwis Wallers

KTUX/Shreveport, LA*
Ve e poweReD[ A
. MEIMABASE

*Monitored Reporters

26 Total Monitored
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. RR._ACTIVE ROCK TOP 50 :

M. 19, 2006 PDWEHEDE E §
ay £ {
LAST THIS TOTAL ol TOTAL WEEKS ON  TOTAL STATIONS/ ME“]ABASE
WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS AU%%;{CE CHART ADDS
1 1 GODSMACK Speak (Universal Repubiic) 1695 3 63984 14 56/0 MOSTADDED'
2 9 RED HOT CHILI PEPPERS Dani California (Warner Bros.) 1690 +22 61965 6 56/0
0 TOOL Vicarious (Volcano/Zomba Label Group) 1563 +4 57775 4 56/0 IS TR RO e
: icarious anerurodp LOSTPROPHETS Rooftops (Columbia/ 15
4 o BUCKCHERRY Crazy Bitch (ElevenSeven/Lava) 1549 +87 52356 14 55/3 WOLFMOTHER Woman (Modular/interscope) 7
7 9 KORN Coming Undone (Virgin/ 1232 +64 39932 15 54/1 BLACK STONE CHERRY Lonely Train (Roadrunner/iDJMG) 1
10 @  THREE DAYS GRACE Animal | Have Become (Jive/Zomba L abel Group) 1181 +68 37640 6 56/0 l“c“[\]'\h’: Ta"iss(csha"ge Y:Ufs ':"nd) /0%/’ I g
. RACONTEURS Steady, As She Goes (Third Man/V2;
5 7 DISTURBED Just Stop /ﬁepr/se‘/ 1170 75 42761 20 5310 TRAPT Disconnected (Out Of Touch) (Warner Bras.) 5
6 8  MUDVAYNE FallInto Sleep (Epic/ 114 -101 42090 20 51/0 AFI Miss Murder (Tiny Evifinterscope) 5
9 9  SHINEDOWN I Dare You (Atlantic) 1059 -93 35274 18 51/0 HINOER Lips Of An Angel (Universal Republic) 14
8 10 PEARL JAM World Wide Suicide (/AMG) 1029 127 37812 10 51j0 | BUCKCHERRY Crazy Bitch (ElevenSevenlaval 3
11 11 SYSTEMOF A DOWN Lonely Day (American/Columbia) 982 45 33645 12 530 lE‘E‘X:I f:;‘f?lveﬁgd‘“;j/:;;; (Biolr Bros,) g
. didalibe o JUNEU ER A -
12 12 EVANS BLUE C(.Jld (Bu.t I'm Still Here) (Pocket/Hollywood) 867 13 32507 22 52/0 The Active Rock add thresholdis applied to monitored tations no alowed 10
13 @ SEETHER The Gift (Wind-Up/ 779 +1 17505 14 50/0 report adds per their company policy: Songs that reach seven plays per week
within one airplay week. An airplay week is defined as Sunday through Saturday.
16 @ WOLFMOTHER Woman (Modular/interscope) 73 +48 19081 9 51/7 Adds from allother programmers ae il accegted at any playleel,
14 15 AVENGED SEVENFOLD Beast And The Harlot (Warner Bros.) 746 -25 20096 13 51/0
15 16 HURT Rapture {Lapitol) 733 -26 20669 17 43j0
17 @  NICKELBACK Savin’ Me (Roadrumner/I0JMG) 76 +22 21443 12 3901 MOST
18 18 10YEARS Wasteland (Universal Republic/ 657 22 25708 48 520 INCREASED PLAYS
19 18 HINDER Get Stoned (Universal Republic/ 629 -47 22012 40 50/0 TOTAL
21 €  HINDER Lips Of An Angel (Universal Republic) 597 497 17086 6 4210 | amnst e e INCREASE
23 @ ROBZOMBIE American Witch (Geffen/interscope) 586  +100 15410 7 43/t :BQCZ'B;TB‘:’E“ZCHER“V l°"e'ZGT;";’/C””"'f'”""j'//WW +:g;
. . . merican Witch (Geffen/Interscope, +
20 22 10 YEARS T,hrough T,he lnts (Universal Republic) 558 14 11611 " 441 HINOER Lips Of An Angel (Universal Repubic 97
22 23 ATREYU Ex's And Oh's (Victory) 492 -2 12702 1" 37)2 BUCKCHERRY Crazy Bitch (ElevenSeven/Lava/ +87
25 24 STAIND Everything Changes (ljp/Atlantic/ 435 -30 12383 13 34/0 RACONTEURS Steady, As She Goes (Third Man/V2) +18
24 25  FOO FIGHTERS No Way Back (RCA/RMG) 409 66 14123 16 400 BLUE OCTOBER Hate Me Universal Motown) +13
27 @ BLUEOCTOBER Hate Me (Universal Motown) 379 +73 7070 8 201 | MOOBASTANKlnside Of You dsland/DJME) -
. . AFI Miss Murder (Tiny Evilfinterscope/ +69
26 27  COHEED AND CAMBRIA Welcome Home (Equal Vision/Columbia) 355 -43 8704 16 29/0 THREE OAYS GRACE Animal I... (ive/Zomba Label Group) +68
32 @ BLACK STONE CHERRY Lonely Train (Roadrunner/I0JMG) N +102 8155 3 35/7 KORN Corming Undone (Virgin/ +64
28 @ THEORY OF A DEADMAN Santa Monica (Roadrunner//DJMG) 322 +17 3973 8 2801
29 @ 30 SECONDS TO MARS The Kill (immortal/Virgin/ 285 +22 6690 10 2411 MOST
34 @ FIGHTING INSTINCT | Found Forever (EM/ Music Reactive/Gotee) 244 +27 4810 1" 21/0
31 @ REBEL MEETS REBEL Get Outta My Life (Big Vin/ 233 +3 5102 ] 221 PLA YED RECURRENTSTOTAL
4 @ HOOBASTANK Inside Of You (/s/and/DJMG) 229 +12 7179 4 2001 ARTIST TITLE LABEL(S) PLAYS
33 34 P.0.D. Lights Out (Atiantic) 217 2 372 5 211 | MICKELBACK Arimals (Roacrumer/DIMG) 2
o ) ) DISTURBED Stricken (Reprise) 434
30 35  SEVENDUST Failure (Winedark/7Bros.} 206 -37 6043 12 14/0 SHINEOOWN Save Me (Athantic) an
36 @ MERCY FALL | Got Life (Atlantic/ 187 +7 2848 7 222 KORN Twisted Transistor (Virgin/ m
40 @ LACUNA COIL Our Truth (Century Media) m +12 2753 10 15/0 AVENGEO SEVENFOLD Bat Country (Warner Bros.) 392
a5 €@ AR MissMurder (Tiny Evifinterscope) 167  +69 4997 2 125 ::ESTT:mF A ‘(’j“‘?’; %";0"18 (American/Columbia) ';'g;
. I emedy (Wind-Up
a4 @ EIGHTEEN VISIONS Tonightless (7rustkiljEpic) 165 +58 2669 2 19/0 SYSTEM OF A OOWN B.Y 0.8, American/Columbis) 33
38 @ DANKO JONES First Date (Razor & Tie/ 164 +2 4211 4 1611 FLYLEAF I'm So Sick (Octone/RCA/RMG) 308
47 @ NONPOINT Alive And Kicking (Bieler Bros.) 144 +55 3989 2 131 MUOVAYNE Happy? (Epic/ 291
@ RACONTEURS Steady, As She Goes (Third Man/V2) 136 +78 2443 1 _16/5
39 43  HUCK JOHNS Oh Yeah (Hideout/Caprtol) 115 -46 2189 16 13/0
48 (@ REVELATION THEORY Slow Burn (0n//do/ Roc) 99 +10 1944 8 190 NEW & ACTIVE
42 45  FAKTION Take It All Away (Roadrunner//IDJMG) 95 -35 1412 16 11/0 )
9 @ EGYPT CENTRAL Over And Under (Bieer B 92 5 1087 2 143 SDIL Gt Up B7
4 ver And Under (Bieler Bros.) s ! Total Plays: 63, Total Stations: 6, Adds: 0
43 47  ROB ZOMBIE Foxy, Foxy (Geffen/interscope) 92 -20 1638 14 13/0 LIVING THINGS Bombs Below (Jive/Zomba L abel Group)
37 48  SLAVETO THE SYSTEM Stigmata (Spitfire) 9 .79 1150 14 1400 Tgtal P'aBS: 32, ;ma' S‘aﬁfm;: /5 Addfﬁ 1
. LOSTPROPHETS Rooftops (Columbia
@ TRAPT Disconnected (Out Of Touch) (Warner Bros.) 85 +39 3266 1 13/5 Total Plays: 31, Total Stations: 15, Adds: 15
50 @ HAWTHORNE HEIGHTS Saying Sorry (Victory/ 84 +3 1723 9 6/1 LYNAM Tanis (Change Your Mind) (DRT)
56 Active Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay __Total PIay_s: 2, Total Stations: 6, Adds: 6 -
week of 5/7-5/13. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays Songs ranked by total plays
is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart unless a song has not yet reached the top 20. If after 20 weeks, the record is not
in the top 20 and has two consecutive weeks of decreased plays, the song is then categorized as recurrent. Most Added is the total number of new adds officially reported i R R
to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays fists the songs with the Station playlists for all R&R‘reporlers are available
greatest week-to-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is on the web al www.radioandrecords.com.
assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records.

_ R&R can now deliver BREAKING NEWS
m’%ﬁi b directly to your mobile phone!
:1[]3]1’!15‘: Just text the word RADIO to 36617 and you’ll be instantly signed up.

_————____

text RADIO
abo1/7

Standard rates apply. Powered by ‘;icﬂiﬂm
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377-5300. RateTheMusic.com dala is provided by Mediabase Research, a division of Premiere Radio Networks. )

MEDIABASE

MERET sTATIONS
6 1441
10 1200
12 13/0
8 16/0
§ 130
10 12/0
3 121
16 19/0
5 152
4 15)2
4 m
8 8/0
5 8N
21 160
14 140
16 1210
12 1fg
g 9/0
6 51
2 134
2 812
5 91
1 92
17 10/0
1 103
15 110
8 710
m
8 m
13 10/0

- 7
- 3 U )
4”’”"’”””8”: l,'”l,l America’s Best Testing Active Rock Songs 12 + R le 0. R OCK TOP 3 0
s For The Week Ending 5/12/06 CANADA
o . M M M WK WK ARTIST TITLE LABEL(S) RS el
Artist Title (Label) TW LW Famil. Burn 18-34 18-24 25-34 ) )
1 @  REDHOTCHILIPEPPERS Depi.. Wamerfros) 685  +4
MUDVAYNE Fall Intd Slesp (Epic) A29 430 89% 13% 421 408 440 2 2 PEARL JAM World Wide Sicide (Sony BMG) 572 27
DISTURBED Just Stop Reprise 428 436 9% 15% 442 45T 42 3 3 FOOFIGHTERS NoWay Back (RCA/RMG) 109 8
10 YEARS Wasteland (iniersal Repuic) AR 421 ¥ 2% 423 A 389 6 @  WOLFMOTHER Woman MModular/interscope] 5 40
KORN Coming Undone Vi) 421 414 9% 12% 429 422 440 4 @ THREEDAYS GRACE Aimalove.. GonyBHG) 447 7
GODSMACK Speak (Universal Regublc/ 419 419 93% 11% 414 415 412 Haw... (Sony *
THREE DAYS GRACE Awimal I (ive/Zomba Label Groug) 415 405 80% 7% 410 443 407 / 6 o NICKELBACK Savin' Me (Roadhumer/EM| Music Canads) 330 7
EVANS BLUE Coid (But Fm St Here) PrcketiMoljwonsd 417 404  84%  13% 407 416 396 8 @< BILLY TALENT Devilin A... Wamer Music Carada) 348 +41
TOOL Vicarious (VolcanoZomba Label Group) 408 408 74% 10% 492 424 398 5 8 o SAM ROBERTS The Gate (Universal Music Canzda) 340 -13
HURT Rapture (Capitol 406 330 69% 9% 394 415 365 11 @  RACONTEURS Steady, As She Goes ThivMan/2) 331 +58
HINDER et Stoned (Unversal Agpublic/ 398 396 9% 26% 388 391 383 10 @  T00L Vicarious (Sony BMG) 2 437
;g;?::&"gg‘/‘;;ﬂ ;”"’""”"” Republe! pec pn Sreinliuitl peilbpediend 17 @  ANGELSANDAIRWAVES The.. (SurstonefGeffen) 277 +61
RICKELBACK Savin' Me (R MG 19 388 W% 18% 381 377 116 14 @ ARCTIC MONKEYS I'Bet You Look Gomil....lﬂqmma/ 267 +I7;
SEVENDUST Failure (Winedark/7Bras.) 384 381 6% T% 397 393 403 20 @ OURLADY PEACE WiL.. Sony BMG Music Canad) 256 +43
SHINEDOWN | Dare You /Atiantic) 383 3 9% 1% 37T 391 380 13 144 NEVERENDING WHITELIGHTS... TreGrace Gcean) 254 10
BLUE”UC.TFJBER Hate Me (Universal Motown) 383 - 6% 1% 357 375 330 12 15* MOBILE Out Of My Head [Universal Music Canada) 251 22
RED HOT CHILI PEPPERS Dani Calforia /Wamer Bros/ 380 382 1% 18% 382 402 356 9 164 TREWS Pour... (Bumstead/Sony BMG Music Canada) 241 46
STAIND Everything Chznges /Flip/Atlantic/ 379 366 80% 15% 356 3.77 327 16 174 CITY &COLOUR... Save Your Scissors (Dine dlone). 222 1%
e e Bl Bl N RO o NI
onely Day (American/Columbia) 3. I ) I I o,
ATREYU Ex's And On's Victory) 37 356 63% 1% 363 39 343 ;1 8 BUCKCHERRY Gray Bitch BovenSievenliasl 215 +10
30 SECONDS TO MARS The Kit /mmortalVigin 3N - S0% 10% 379 403 34 / SEALUUSTL Lo 204 +95
BUCKCHERRY Crazy Bitch {FlevenSaventaval 369 370 78% 18% 361 378 340 29 @  BLUEOCTOBER Hate Me (Universal Motown! 185 +46
ROB ZOMBIE American Witch (Geffen/interscope) 3.68 - 6% 1% 377 364 394 26 @ SYSTEM OF A DOWN Lonely Day (Sony BME) 173 +16
THEORY OF A DEADMAN Santa... (RoedumneriUMG5) 366 378 53% 8% 345 368 3.47 @ MATTMAYS... Time.. (Sonic/Warmer Music Canads) 165 +44
AVENGED SEVENFOLD Beast And The... (Warner 3ros) 353 343 7% 23% 350 368 323 23 24 FALL GUT BOY Dance, Dance {Island/iDJMG) 158 13
COHEED AND CAMBRIA Wolcoe. i VisonCaimtia) 341 334 66% 19% 341 373 294 @  SNOWPATROL Honds Opon f&Miterscope) 158 +23
FOO FIGHTERS No Way Back (RCA/AMG) 340 344 88% 29% 345 347 343 .
U : 19 26 LIVE The River (Sony BMG) 150 -65
PEARL JAM World Wide Suicide L/AMG/ 309 32 % N% 310 316 302 , ; e s
%5 274 PALATE Baroly Listening MapeMusicUniversal) 146 13
Total sample size is 337 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very SHINEDOWN | Dare You (Atlantic/ 136 +25
much, 5 = like very much). Total familiarity represents the percentage of respondents who recognized the song. Total g spa&i Universal Republic) ! )
burn represents the number of respondents who said they are tirec of hearing the song. Songs must have 40% familiarity SQ 29 GODSMACK f - o ) ) .
;;J, appear' o: s'L,/,rvey Sar;vplte bcom(;jms/;/:n f/s bas;d on persofns 12¢. Ze;s%s ;/1,8 screened via ”the Inter;vet anf pasied 24 30  3DOORS DOWN ... Landing In... {Universal Republic) 134 25
ey can take the music test based on the formab/music preference. RateTheMusic.com results are not meant to replace
callout research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic is a ﬁitﬁ,’:ﬁg'agogggta;e&%n:ﬁmm;c: ;g?t:gg:?g;; ;?e:,‘:%?lé%’ 5b/y1§'1 g‘ﬂﬁgtis:p[?::f 3{,";‘0,?9;‘ g;f:,?;g(gws;eﬂ'f;fn:ﬁﬁ:g
registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by calling 818- flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs

\below No. 15 are moved to recurrent after 20 weeks on the chart. © 2006 Radio & Records. * Indicates Cancon. J

R E J : O.R TE R 5 WOQXAMarrishurg, PA* WXZZALexington, KY* WRAT/Monmouth, NJ* KDOT/Reno, NV* XM Squizz/Satellite WKLLUtica, NY
b PA ou Robert me DMWPI: Carl Craft OM: Ju/un Wedhin PD: Jon Zeliner e netlioe
i i adds I i e e s B L FO s s o e IS ke
Stations and their adds listed alphabetically by market i lisoay AP THH s 1 b ol s Horas 3
, " § R e e Hedioos
KEYJ/Abilene, TX WYBB/Cha KLAQ/E! Paso, TX* § BLUE OCTOBER § BULLET FOR WY VALENTINE
oM: J‘ms Cameron OM/PD: Mike Alien 8 Mcu lllhon 7 ARCTIC MONKEYS 5 {HED) FLANET EARTH
AT, g e ozt o
it B0 ouat0 /MO: Wike Karolyi Xi WD: Tavo M ochestar, NY 'o(wmﬂgku
108, 82/Lincoln, NE 2 ROCK KILLS KID PD: Erick Anderson MO: Cralg La
L’%‘smm i RACONTEURS OM: Jim Stest 1 LOSTPRI APD/MD; Nick DiTacel KFNK/Seattie, WA 3 ve
WoBF Evansile, I Pl in sherdan D pae s
OM/PD: Mike Sanders 2 3
APMIII Slick Nick HM . SHINEDOWN
. . W untington WBUZNastville, TN
WWWKApseton, W1 WRXAhatanooga, T FUD ok s DM in P
s D o AeD: obin Wilds . : Russ Schenck
43 Jaa e JT s fSadinaw. M* KISW/Seattle, WA* KICTWichita, KS*
BUADK STONE GHERRY R SO Potrson e !ln'.(“m, ginaw, MI Bl D'z:‘l:‘“"’ ;DD \m'll‘lami:
" . - To 5 : Ryan 5 mas
LOSTPROPHES www: MBNII‘I'I"H& ] Afnl&létm Hall i 7 B OB
PD: Brian Bedd:
\g'at:uu’m’m o ; APDMD?Ton! glﬂl WRTT/Hllmmlla e SMGELS ARG AWAVES KATT/Oklahoma City, OK*
P0: Chck Wilkams KRQR/Chico, CA e mmo ko wood e DM/PD: Chris Baker
DM/PD: Kelli Cluque Lo§ MO: Jake Daniels WHBZ/Sheb 0 Wi
g W&mss muu No Aads PD: Ron Simi '
o s,
KRZR/Fresnp, CA* WIFX/LommIIu KY* : : Ron Hat
KILO ) . DM/PO: €. Curts Johrson WRXW dackson, HS* Chartie Stoete e & BLACK STONE CHERRY
KRAB/Bakersfield, CA* L0/Colorado Springs, €O APD/MD: The Rov PD: Joh ;  Frank webb 0: Shawn Ouinn

AB/Bakersfield, DM; Rich Hawk P00, A — - wo:

%M%mamwm B e vt 2 0sTesoe ey S PO, Kene i i, BULETFOR W VAL ENTIE " o

Rt WROGF, Myers, FL* . KFMXLubbock, TX Eiroe o o Wmﬁ'ﬁ#ﬂﬁnx‘ R
WAZU/Columbus, O WD Shewn Mlo” Femel ) APD: Kis Siehers

WIYY/Battimore, MD it et KORC/Kansas City, WO* QI Losren

PO: Dave Hill Lt L) P0; Bob Edwards WTKX/Pansacola, FL. ' ]

/MD: Rob Heckman i e MD: Paul Marshal WAJOMadison, WI* PO ool Sampsan shae lél':lZJ{Sa;: 2? 0, CA

THEORY OF A DCAOMAK I WBYRFL. Wayne, IN* et 0 Haaty st NoAdds POMD. Shanta Moran-Srown .

ML ;%:cslm ’muu APO/MD: Bisks Patiun 1 s WLZXISBIHW'IBW MA "

i - T, st ] poweRED[T]
WBZX/Columbus, OH* No pads KLFX/Killeen, TX LMJG'M‘LY — EGYPT CENTRAL APOMOD: Caurtney Quinn o )
mnﬂ) Ikanl Hurter POMD: Bab Fonda . LLERL B M. I'JI][ABASE

WCPR/Biloxi, MS* o Adds WIX0/Peoria, IL
DM: Kenny Vest o R o g;nﬂ/McAIIen ™ 2&‘/;2‘34".:."{";. N T
APD/MD: Maynard oL WRUF/Gainesville, FL* m;'#v:mﬁ: AMD: 0 KURQ/San Llus Obispo, €A lonitored Reporter.
" BEACK SYOME Ry Ay et LOSTPROPHETS i OM/PD: Andy Winiord KZRQIS:pnnglleld MO
3 X Cannan
KMGN/Corrn: Christi, TX* M-t Leola WJXO/IAnsing M Amr('i‘onnosr“ e Bot PO Siman Ryies 82 Total Reporters
WKGB Binghamian, NY APD/HO: Monte Woar i KOO, Mo B WYSP/Philadelphia, PA* e -
o WKLY/Grand Rapids, I R0 U L) PO/APD: Gl Edwarts 56 Total Monitored
m::o Tim Boland o o s P E{)'.‘L sRKCHERRY KXPXSanta Rosa, CA* S—
PD arrin Arriens WOLFMOTHER : Jeff Blazy WXTB/Tampa, FL* K
1 SRR s KOMP/Las Vegas, NV* Wl et OW: Bad ad 26 Total Indicator
KBPIIDanver co* PO: John Gritiin WHOR/Miami, FL* LOSTPROPHETS PD: Mike Killarew
WAAF/Boston, MA* PD: Willie MD: Big Marty bl y KUPD/Phaenix, AZ* BUCKCHERRY —_—
PD: Ron Valeri nmn \bron “Doebi2 A" Montol N Vi o v e PO Lo Wataetie T
MD: Mistress Carrie %_X]q:l/ﬂmcemllle, NC  WOLFMO WOLPTHER port,
Nodads Ty ol Music Choice Rock/Satellite - Playlist Frozen (2):
KICDAawton, OK PU: Jusln Prager KXRX/TriCities, WA
WRIF/Ostroit, MI* IOXXRMinnea, |rD|I$, MN* WXLP/Quad Cities, IA* mokgg? Susalis POMO: Scotty Stecle KRBR/Duluth
OMPD: Dow Pida WIPT/Greenvile, SC* Bt 20 Wate Lnder " ON: Daen i o, i WRBR/South Bend
WEDG/Buftalo, NY* APDMD. Mark Pannington OM/PD: Mark Hendrix 3 NG wmacr PO Pable PD: Dave Lovora 3 tiweo ,
b MD: Smack Taylor 17 BLAGKSTONE CheRy M:’ R%M IN

_/
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May 19, 2006 POWERED}:} &
W W et e e B e e R g MEDIABASE
1 1 RED HOT CHILI PEPPERS Dani California (Warner Bros.) 2649 -5 150226 6 76/0
2 o BLUE OCTOBER Hate Me (Universal Motown) 2095 +58 119446 17 65/0 A D ED-
3 9 TOOL Vicarious (Volcano/Zomba Label Group) 1994 +41 96325 4 75/0 MOS T D
5 e RACONTEURS Steady, As She Goes (7hird Man/V2) 1724 +214 80755 8 710 ARTIST TITLE LABEL(S) ADDS
6 @ ANGELS AND AIRWAVES The Adventure (Suretone/Geffen) 1590  +100 87416 8 6500 ;‘;SSL:':]‘;':]E(T;::E";‘;:’; N/‘;‘:’”Ig"”'z/w R f;
. .. on’t Wait finterscope
4 6  PEARL JAM World Wide Suicide (/AMG) 1546 -183 67744 10 69/0 GNARLS BARKLEY Crazy (Downtown/LavayAtiantic) 7
8 ©  AFI Miss Murder (Tiny Evillinterscope) 1457  +168 76488 4 7012 PANIC! AT THE DISCO | Write Sins... (Fueled By Ramen/ 7
7 8 PANIC! AT THE DISCO The Only Difference Between.../Fueled By Ramen) 1331 -35 55336 17 5710 KEANE s {t Any Wonder //nterscope/ 6
9 € SHINEDOWN | Dare You /Atlantic) 1260 +42 41149 15 5400 ::lE];‘:“s';:s"ifl"fz‘ﬁg&“esjﬁ"'“g/j u{%j”} :
, . nside Of You //s/an
10 @ SYSTEM OF A DOWN Lonely Day (American/Columbia) 1246 +36 45299 14 61/0 PEARL JAM Life Wasted (/AMG) 5
n m ARCTIC MONKEYS | Bet You Look Good On The Dancefloor (Domina) 1238 +102 66057 12 54/0 WOLFMOTHER Woman (Modular/interscape) 4
14 @ THREE DAYS GRACE Animal | Have Become (Jive/Zomba Label Group) 1137 +125 45680 6 58/1 YELLOWCARD Rough Landing, Holly (Capitol) 4
12 13 10 YEARS Wasteland (Universal Republic) 1060 21 44578 44 5200 The Alternative add threshold is applied to monitored stations not allowed t0
. . ! report adds per their company policy: Songs that reach seven plays per week
13 14 HAWTHORNE HEIGHTS Saying Sorry (Victory) 940 94 35490 18 55/0 withinone irplay week. An irpay week s defined as Sunday through Saturday,
18 @ WOLFMOTHER Woman (Modular/interscope/ 932 +71 38053 8 63/4 Adds from all other programmers are still accepted at any play level.
19 @ ROCK KILLS KID Paralyzed (Fearless/Reprise/Warner Bros.) 917 +82 36188 8 55/2
16 17 GODSMACK Speak (Universal Republic) 906 -33 34599 14 41/0
15 18 FOO FIGHTERS No Way Back /RCA/RMG) 882 -122 39816 16 49/0
17 19 FALLOUT BOY Dance, Dance Isiand/lJMG) 845 59 46350 26 530 MOST
27 @  TAKING BACK SUNDAY MakeDamnSure (Warner Bros.) 814  +171 39674 8 5313 INCREASED PLAYS
25 @ KORN Coming Undone (Virgin/ 794 +57 30231 1 410 TPOLTAAYL
22 22 30 SECONDS TO MARS The Kill fimmortalfVirgin) 782 -1 27355 14 492 ARTIST TITLE LABEL(S) INCREASE
29 @ GNARLSBARKLEY Crazy (owntown/Lava/Atlantic) 750  +184 58911 4 3977 ::ggr;EBUARRSnga[::Y' As /3;9 Goes Zﬁ"”d ’/';-"/'/VZ_/} +f;:
P razy (Downtown/Lava/Atiantic) +
23 24 MATISYAHU Youth (Or Music/Epic) 725 -45 28604 10 50/0 TAKING BACK SUNDAY MakeDamnSure (Warner Bras,) 71
24 25  YEAH YEAH YEAHS Gold Lion (Dress Up/interscope) 708 -57 33015 14 40/0 AFI Miss Murder (Tiny Evillinterscape) +168
20 26  DEATH CAB FOR CUTIE Crooked Teeth (At/antic) 673 -161 23729 17 430 THREE DAYS GRACE Animal l... (Jive/Zomba Label Group) ~ +125
28 27 DISTURBED Just Stop (Reprise/ 550 33 22479 15 250 ::g:llcsﬂ::':ﬁmﬁs“ﬁ l‘:’: /”0'"'/";0/ ot +:g;
. e Adventure (Suretone/Geffen)  +
AN @ BUCKCHERRY Crazy Bitch (FlevenSeven/l ava) 547 +98 22879 6 28)2 BUCKCHERRY Crazy Bitch (ElevenSeven/Lava) +98
32 @ NICKELBACK Savin’ Me (Roadrunner/IDJMG) 466 +18 21744 10 2012 LOSTPROPHETS Rooftops (Columbia) +86
33 30  STAIND Everything Changes (Flig/Atiantic) 425 -23 14655 9 291 ROCK KILLS KID Paralyzed (Fearfess/Reprise/Warner Bros.) +82
34 31 EVANS BLUE Cold (But I'm Still Here) (Pocket/Hollywood) 418 -8 27709 19 22/0
35 @ SNOW PATROL Hands Open (4&MjInterscope) 412 +42 21267 5 2812
36 @ YELLOWCARD Rough Landing, Holly (Capitol) 39 +34 10699 4 36/
30 34 JACK JOHNSON Upside Down (Brushfire/Universal Republic) 390 -97 22603 17 22j0
38 @ 10 YEARS Through The Iris (Universal Republic) 325 +3 10707 7 2710
42 @ SHEWANTS REVENGE These Things (Geffen) 306 +39 21123 3 25/5 NEW& ACTIVE
40 € DAMONE Out Here All Night (island//0JMG) 306 +22 10497 4 23 RINOCEROSE Cubicle (V2/Artemis)
37 33 PEOPLE IN PLANES If Kk Much (M ) de) (Wind-Uh 1 2210 Total Plays: 175, Total Stations: 15, Adds: 2
- You Talk Too Much {My Head Wil Explode) Wind-Up) 29 AR, PANIC! AT THE DISCO | Wiite Sins.. (Fueled By Aamen)
4 @ ANTI-FLAG The Press Corpse (RCA/RMG) 289 +20 6506 4 291 Total Plays: 174, Total Stations: 14, Adds: 7
@)  HOOBASTANK Inside Of You //siand//DJMG) 231 +75 9871 1 2255 | FRAY How ToSave A Life £pic/
] Total Plays: 174, Total Stations: 9, Adds: 0
48 @® DRESDENDOLLS Sing (Roadrunner) 224 +13 13913 4 16/0 SEETHER The Gift (Wind-Up)
a9 42 COHEED AND CAMBRIA Welcome Home (Fgual Vision/Columbia) 214 -92 7212 1 2210 Total Plays: 173, Total Stations: 15, Adds: 1
. PLACEBQO Infra-Red (Astralwerks/EMC)
@ MATCHBOOK ROMANCE Monsters (Epitaph) 200 +30 9999 1 13/0 Total Plays: 148, Total Stations: 13, Adds: 3
43 44  AVENGED SEVENFOLD Beast And The Harlot (Warner Bros.) 196 -64 1713 9 1710 ROB ZOMBIE American Witch (Geffen/interscope)
@  HARD-FI Hard To Beat (Atiantic) 193 +54 5338 1 1912 I:téll :gvg;uiﬂwhtal ?éationgzdi:\l, Add)s/:gﬂ —
. ... | Want... (Boys Bad News) {Downtowiy/Atlantic,
50 @ HURT Rapture (Capito) 193 +18 8790 2 1po Total Plays: 115, Total Stations: 9, Adds: 1
47 47  MUDVAYNE Fall Into Sleep /Epic) 186 -13 8313 3 6/0 PEARL JAM Life Wasted (/RMG)
49 48 NONPOINT Bullet With AN Bieler Bros. 184 : 1 Total Plays: 114, Total Stations: 11, Adds: 5
e 8 8 M6 1400 L URSOAY Covnting 54-3:2-1 fslndDME)
44 49 FALL OUT BOY A Little Less Sixteen Candles ... (island//DJMG) 18 -49 5823 6 16/0 Total Plays: 108, Total Stations: 9, Adds: 1
- @ AUDIOSLAVE Qut Of Exile (Epic/Interscope) 179 +16 19562 20 14/0 LOSTPROPHETS Rooftoqs (Columbia)
77 Alternative reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week Total Plays: 86, Total Stations: 23, Adds: 22
of 5/7-5/13. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is Sangs ranked by total plays
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart unless a song has not yet reached the top 15. If after 20 weeks, the record is not in the
top 15 and has two consecutive weeks of decreased plays, the song is then categorized as recurrent. Most Added is the total number of new adds officially reported to R&R . . e
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week- Station playlists for all R&R.reponers CLEC 2
to-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart an each station is assigned an AQH on the web al www, radioandrecords.com.

number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records.
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RR ALTERNATIVE

-

~N
(ﬁﬂ[ﬂ"lﬂ”llﬂﬂ ﬂ””’ émerica 's Best Testing Alternative Songs 12 +
o or The Week Ending 5/12/06
; Persons Men  Women
Artist Title (Label) W tW  Familiarity Burn 18-34 18-34 18-34
RED HOT CHILI PEPPERS Dani Califomia (Warner Bros) 414 4.05 92% 148% 4.07 408 4.05
BLUE OCTOBER Hate Me (Universal Motown) 4.01 391 87% 19% 3.80 355 an
PANIC! AT THE DISCO The Only Difference... fFuekd By Romey  3.97 407 91% 22% 384 3.76 393
ANGELS AND AIRWAVES The Adventure (Suretone/Geffen)  3.91 391 14% 12% 3.76 3.70 3184
AF Miss Murder (Tiny Evilllnterscape) 391 376 66% 7% 3.89 3.84 3.94
30 SECONDS TO MARS The Kill ffimmortal/Virgin) 387 3.87 12% 13% 3.74 351 4.04
TAKING BACK SUNDAY MakeDamnSure (Warner Bros.)  3.86 - 64% 10% in 352 3.92
10 YEARS Wasteland (Universal Republic) 3717 384 86% 30% 3.59 3.38 384
FOO FIGHTERS No Way Back (RCA/RMG) 378 372 89% 27% 3.63 3.60 3.66
HIM Rip Out The Wings Of A Butterfly (Sire/Warner Bros.)  3.13 3.68 85% 24% 361 3.46 3.78
FALL OUT BOY Dance, Dance (/s/end/|0JMG) in 3.87 98% 46% 3.60 361 360
SHINEDOWN | Dare You (Atiantic) 3.68 3.65 "M% 18% 3.57 3134 385
HAWTHORNE HEIGHTS Saying Sorry (Victory) 3.67 3.78 9% 271% 3.56 343 3.72
RACONTEURS Steady, As She Goes (7hird Man/V2) 366  3.39 58% 10% 3.65 3.67 362
DEATH CAB FOR CUTIE Crooked Teeth (Atlantic/ 365 378 80% 22% 3.60 3.66 3.52
TOOL Vicarious (Volcano/Zomba Label Group/ 3656 355 68% 1% 3.61 164 3.58
THREE DAYS GRACE Animal... (Jive/Zomba Labe! Group) 385 354 57% 10% 3.4 3.14 381
NINE INCH NAILS Every Day s Exactly The Same finterscape/ 3.60  3.66 89% 31% 3.55 EXA| 312
JACK JOHNSON Upside Down iBmstrrailinversal fepublic/  3.53  3.51 83% 27% 3.45 3.56 3.31
SYSTEM OF A DOWN Lonely Day (American/Columbia) ~ 3.53 351 719% 2% 342 3.23 363
DISTURBED Just Stop (Reprise/ 350 360 "M% 20% 339 313 313
ROCK KILLS KID Paralyzed (Fearless/Reprise/Warrer Bros.)  3.45 3.30 1% 10% 3.52 3.42 164
KORN Ceming Undone (Virgin/ 338 338 73% 21% 3.23 3.05 3.45
ARCTIC MONKEYS | Bet You Look... (Domino) 3.37 330 64% 18% .3 337 3.22
SHE WANTS REVENGE Tear You Apart (Geffen 338 334 66% 2% 3.39 3.25 354
PEARL JAM World Wide Suicide (J/RMG/ 3.3 3.21 78% 26% 3.28 3.27 3.29
WOLFMOTHER Woman (Modular/Interscope/ 3.27 3.8 52% 14% 3.20 3.20 3.2
GOOSMACK Speak (Universal Republic) 3.20 317 12% 25% 2.97 2.67 3.30
YEAH YEAH YEANS Gold Lion (Dress Up/interscope/ 314 3 12% 25% 3.36 A 3.53
Total sample size is 338 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much).
Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they
are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is based on persons 12+. Persons are
screened via the Internet. Once passed, they car take the music test based on the format/music preference. RateTheMusic.com results are not meant
to replace callout research. The results are intended tc show opinions of participants on the the Internet only. RateTheMusic is a registered trademark
of RateTheMusic.com. The RTM system, is available for local radio stations by calling 818-377-5300. RateTheMusic.com dala is provided by
Mediabase Research, a division of Premiere Radio Networks.
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Summer Radio Promotions
Continued from Page 52

for a listener to hang out with a band
while they are in town, on tour.

“We just gave one away with Pearl
Jam,” Sinden says. “For the first Pearl Jam
show in Toronto, a lucky listener will be
hanging out with the band, doing what-
ever they do — lunch, soundcheck,
whatever. Right now we're giving away a
3-Hour Tour with Angels And Airwaves
for the end of May.”

One of the ongoing promotions The Edge
does is random acts of kindness. Sinden
says, “The Edge Intern Army, our massive
team of interns, goes around helping people
do just about anything. They just painted a
listener’s family room, took a listener out on
a date and more. Then there’s ‘The Edge
Uninvited Guest,” where we bring a band
right into a listener’s home.”

KIJEE/Santa Barbara, CA

Alternative KJEE Marketing/Promo-
tions Director Ryan Zoldos says the
station’s biggest summer promotion re-

volves around a concert, the Summer
Round Up. Last year’s version was so suc-
cessful that they decided to do it again.

“It would be difficult to imagine a bet-
ter lineup,” Zoldos says. “We have The
Strokes, Yellowcard, Panic! At the Disco,
Franz Ferdinand, She Wants Revenge and
Hard-Fi. It's happening at the Santa Bar-
bara Bowl on Sunday, June 11. Last year
we had The Mad Caddies, Tegan & Sara,
The Bravery, Pinback, Rise Against, Hot
Hot Heat and Jimmy Eat World.

“Originally, we created the Summer
Round Up as a promotional ratings
baoster, but it has grown into a real event.
The community associates the kickoff of
summer with our concert. People come up
to our employees year-round to ask about
it and suggest bands for the event.

“This show is unique because we get
people of all ages to attend, not just our
main demographic of 18-34-year-olds. It is
fun for the whole family, especially with
the western theme. All in attendance are
encouraged to dress western-style. It is
kinda cool to attend a rock concert and see
a sea of cowboy hats.”

WARM-WEATHER FUN KJEE/Santa Barbara, CA DJs (-r) Phat J, Spencer and Ryan
Zoldos at last year’s Summer Roundup.

WEQX/Albany, NY
PD: Willobee
MO: Nikki Alexander
ANTI-FLAG
MINT

AS FAST AS
PINK SPIDERS
ISM

WHRL/Athany, NY*
DM/PD: Lisa 8iello
MO0: Capone

No Adds

KTEG/AIbuauerque NM*

APD: Judi I:lvmln
MD: Aaron “Buck” Burnett
5P0.D

4 HIM
3 PEARL JAM
2 AFI

1 RED HOT CHILI PEPPERS
1 RED HOT CHILI PEPPERS

1 REHAB
LOSTPROPHETS
WBZY/Atlanta, GA*
PD: Chris Williams

APD: Aly Young
No Adds

WNNX/Atlanta, GA*
DM: Rob Roberts

PD: Leslie Fram

No Adds

WAEG/Augusta, GA*
DM: Ron Thomas

PD: J.D. Kunes
WOLFMOTHER
KROX/Austin, TX*

DM: Jett Carrol
P0: Lynn Barsiow

" d Qs ko

THREE DAYS GRACE

WHFS/Ballimore, MD*
PD: Mike Murphy

MD: Tim Vlrl?m
8 PANIC! AT THE DISCO
7 ATMOSPHERE
5 CARTEL
2 DASHBOARD CONFESSIONAL

KNXX/Baton Rouge, LA®
OM/PD: Dave Dunaway
APD: Phlllip Kish

MD: Darrea Gauthier

No Adds

WRAX/Birmingham, AL*
Pi): Steva Robison
MO: Mark Lind:

2 LOSTPROPHETS

KOXR/Boise, ID*
0M: D2n McColly
PD: Mat Diablo
MD: Jeremi Smith
1 GNARLS BARKLEY
LOSTPROPHETS

WBCN/Boston, MA*
PD: Dave Weitinglon
MD: Dan 0’Brien

No Adds

WFNX/Boston, MA*

DM/PD: Max Tolkott

APD: Keith Dakin

MD: Panl Driscoll
PEARL

JAM
DASHBOARD CONFESSIONAL
KEANE

WBT2/Burlington*
OM/PD: mn Gmsu
APD/MD: K
1 PANIC! ATTHE 1SCO
1 RED HOT CHILI PEPPERS
RLS BARKLEY

WAVF/CharIestnn ping
PD: Dave Rossi
MD: Carty Maddoxx

21 PEARL JAM

17 REPLACEMENTS

1 AS FAST AS
KEANE

SHE WANTS REVENGE
EAGLES OF DEATH METAL

WEND/Charlotte*
DM: Bruce Loga
PO/MD: Jack Daniel
No Adds

WKOX/Ehlcago L
5 SHE WANTS REVENGE

WAQZ/Cincinnati, OH*
OM: Patti Marshalt

PD: Julle Evans

Ho Adds

WXRK/Cleveland, OH*
APD: Dom Nardella
2 LOSTPROPHETS

WARQ/Columbia, SC*
PD Dlvu Stanﬂ

7 LOSTPROPHETS

1 DANKO JONES
OOBASTANK
PLACEBO

REPORTERS

Stations and their adds listed alphabetically by market

WWCD/Columbus, GH*
0M: Randy Malloy
PD: Andy “Andyman” Davis
MD: Jack DeVoss
HARO-FI
CHARLATANS UK
TWILIGHT SINGERS

KDGE/Dallas, TX*

PD: Duane Daherty

APD: cvms Hyan

MD: Jos|
5 TAKING BACK SUNDAY
1 LOSTPROPHETS

WXEG/Dayton, OH*
DM: Tony Tillord

PD: Siave Kramer
APDIMD Boomer

3 STAINO

KTCL/Denver, CO*
PD: Joe Bevilacqua
APD/MD: Ner!

No Adds

CIMX/Detroil, MI*
PD: Murray Brookshaw
APD: Vince I:annnn
MD: Matt Fra
16 DASHBOARD CONFESSIONAL

KXNA/Fayettevilte, AR
PD/MD: Dave Jackson
4 REBEL MEETS REBEL
3 SNOW PATROL

WYSK/Fredericksburg, VA
OM/PD: Paul Johnson

LOSTPROPHETS
SHE WANTS REVENGE

KFRR/Fresno, CA*
PO/AMD: Jason Squires
SHE WANTS REVENGE

KKPL/Ft, Collins, CO*
OM/PD: Mark Callaghan

SNOW PATROL
WJBX/Ft. Myers, FL*
PD: John Rozz
MD: Jeti 2o

Afl
WXTW/Ft. Wayne, IN*

OM: Bitl Stewart

: M Fabini
1 YELLOWCARD
30 SECONDS TO MARS

PD: J
110§

WGRD/Grand Rapids, Mi*
Tarrants
PROPHETS
WOLFMOTHER

WXNR/Greenville, NC*
OM: Bruce Simel
PD: Jeff Sanders

APO/MD: Suity
NICKELBACK

KUCD/MHonolulu, Hi*

OM: Paul Wilson

PD: Jamie Hyatt

MD: Chris Sampaio

12 DASHBOARD CONFESSIONAL

5 LOS ROPHETS
URSDAV

KTBZMouston, TX*
PD: Vince Richards

MD: Don Jantzen
9 LOSTPROPHETS

WRZX/Andianapolis, IN*
PD: Lenny Diana

MD: Michael Young

No Adds

WPLA/Jacksonville. FL*
DM: Gail Austin

:DIMD Chad Chumley

0 A

wnll(/.lnhusnn City*

PD/MD: Scott Onks

10 LOSTPROPHETS
LIVING THINGS
TAKING BACK SUNDAY
HOOBASTANK

WTZRI.Inhnsnn City*
umce Clark
AP
RDCK KILLS KID

KRBZXansas City, M0*
DM Greg Bergen

MD: Jaso
4 DASHBOARD CONFESSIDNAL

WNFZXnoxville, TN*
OM: Terry Gillingham
PD: Shans Cox

APD/MD: Valsrie Hala
1 30 SECONDS TO MARS
SEETHER

KFTE/Lalayeﬂe LA*
PO: Sco

1 HODBASTANK

KXTE/Las Vegas, NV*
PD: Chris Ripley

MD: Carly Brown

No Adds

KDLD/Los Angeles, CA*

PD: Michael Slaale
MD: Mark Sovel

OEADBOY & THE ELEPHANTMEN
EAGLES OF DEATH METAL

KROQAos Angeles, CA*

PD: Kevin Wealherly

APD Geno Sandblwm
B DASHBOARD CONFESSIONAL

WLRS/Louisville,
OM: J.D. Kunes

Ky

PD: Annrae Fitzgerald

MD: Joe Slamm
1 LOSTPROPHETS

GNARLS BARKLEY

WMFS/Memphis,

N

OM/PD: Rob Cressman
D: ﬂﬂna Nabors
2 GNARLS BARKLEY
REHAB

PEARL JAM
LOSTPROPHETS

WLUMMilwaukee, WI*

ARKLEY
PANIC! AT THE DISCO
WGVX/Minneapolis, MN

DM: Dave Hamillon
PD: Chris Rahn
No Adds

WHTG/Mnnmnulh N*

PD: Mike Gavi

A;DMD Bnan Phillips
NT

AMONE
DASHBOARD CONFESSIONAL
KEANE

KMBY/Monterey, CA*

PD/MD: Kenny Allen
2 PLAGEBO
2 CARTEL
1 PINK SPIDERS
LOSTPROPHETS
BUCKCHERRY

WK2Q/Myrtle Beach, SC

PD: Mark McKinney
12 JACK JOHNSON

10 RED HOT CHILI PEPPERS

T PRDPH|
DRESDEN DOLLS

SECRET MACHINES
HARD-FI

wnnvlﬂewburgh
PD: Andrew Baris
MD: Bill Dunn

NY*

17 GNARLS BARKLEY
WROXNorfolk, VA"

OM: Jay Michasls

PO: Michele Dlamond

1 RINOGEROSE
LOSTPROPHETS

SHE WANTS REVENGE

KQRX/0dessa, TX wnvumcnmnna VA"
:gi] Michaal Todd PD: Eric Knsl

MD: Jess amn
23 RUN RUN RUN " TAKING BACK SUNDAY
17 JAMES BLUNT
17 BUCKCHEPRY

IR WRXL/Richmond, VA*

2 BAND OF HORSES 0m: Bill Cahill .
2 LOSTPROPHETS zgms Casey Krukowski

2 REHAB

KHBZ/0klahoma City, OK*
OM: Tom Travis

PD: Corbin Pierce

No Adds

WJRR/Orlando, FL*

PD: Pat Lynch

APD: Rick Everett

MO: Brian Dickerman
LOSTPROPHETS

WOCL/Orlando, FL*
PD: Bobby Smith
13 PANIC! AT THE DISCO

2 nASHéaomn CONESSIONAL

SUBWAYS
HOOBASTANK

KMRJ/Palm Sprmﬂs CA
DM/PD: Thomas Mitchell
APD/MD Ibm Amold

KEDJ/Phoenix, AZ*
PD: Kevin Mlmunn
MD: Robin

1 FI\NICI AT THE DISCO

LACEB)
LOSTPRDPHETS

WXDX/Pitisburgh, PA*
OM/PO: John Moschilta
MO: Vinnie Farguson
1 PANIC! AT THE DISCO
BULLET FOR MY VALENTINE

WCYY/Portland, ME
MO: Brian James
No Adds

KNRK/Portland, OR*

PD: Mark Hamitton

APD: Jaime Cooley .
14 DEATH CAB FOR CUTIE
11 KEANE

WBRU/Providence, RI*
PO/MD: Chris Novelko
APD: Sarah Rose
2 LDSTPROPHETS
1 MIKE DOUGHTY
PANIC! AT THE 0ISCO
WOLFMOTHER

KRZ0MReno, NV*
OM: Rob Brooks
PO/MD: Melanie Flores
1 YELLGWCARD
SHE WANTS REVENGE

KCXX/Riverside, CA*
PD: John DeSantis
aPDMD Bobby Sato

o A

WINE/Rochester, NY*
OM: Stan Main
PD: Jeft Sottalano

2 LOSTPROPHETS

KWO0D/Sacramento, CA*
OM/PD: Curtiss Johnson
MD: Hill Jordan

No Adds

KXRK/Salt Lake City, UT*
DM: Afan Hague
PD: Todd Noker
APD: Corey 0'Brien
MD: Artie Fufkin
4 LOSTPROPHETS
2 SOUL ASVLUM
1 PEARL JAM
DASHBOARD CDNFESSIONAL

KBZT/San Diego, CA*
PD: Garett Michaels
APD: Mike Hansen

MD: Mike Halloran

No Adds

XTRA/San Dle?n CA*
PD Kevin Stapl

D: Marco Ci
14 DASHBOARD CONFESSIONAL
SUBWAYS

KITS/San Francisco, CA*
PD: Sean Demery

APD/MD: Aaron Axelsen

No Adds

KJEE/Santa Barbara, CA
PD: Eddle Gulierrez

MD: Dave Hanacek

1 LOSTPROPHETS

WT2B/Sarasota, FL*

DM: Ron White

PD: Ron Miller
LOSTPROPHETS

Music Choice Alternative/Satellite

PO: Justin Prager
MD: Gary Susalis
22 ARCTIC MONKEYS
13 PINK SPIDERS
$ CLASSIC CRIME
KEANE

N
7 FRANZ FERDINAND
6 HAWTHORNE HEIGHTS

N

Sirius Alt Nation/Satellite KFMA/Tucson, AZ*

OM: Gary Schosnwsiter PD: Matt Spry
PO: Rich McLaughlin MD: Gret lmpa 1]
IMD: Khaled Eisebai HOGBASTAN

RED JUMPSUIT APPARATUS
DASHBOARD CONFESSIONAL

ANE *
LGeTERopHETS KMYZ/Tulsa, OK

PD: Ken Wall

XM Ethel/Satellite
PD: Steve Kingsion
MD: Erik Range
3 DAMONE
1 CARTEL
1 RED HOT CHILI PEPPERS
1 RED HOT CHILI PEPPERS

WFXH/Savannah, GA

DM: Susan Groves

PO: Dustin Matthews
LOSTPROPHETS

KNDD/Seattte, WA*
PD: Phif Manning
APD; Jim Keller

7 KEANE

KORA/SKnrmqheld MO

DM/PD: Kristen Bergman

MD: Shadow Williams

3 LOSTPROPHETS
HOOBASTANK

KPNT/St. Louis, MO*
PD: Tommy Mattern
MD: Jett Frisse

2 LOSTPROPHETS

1 SNOW PATROL

WKRL/Spacuse, NY*
PD: Scait Pelibone
APD/MD: Tim Noble

No Adds

WXSR/Tallahassee, FL
oMm: .Iuﬂ Hom
PD: Greg Sutton
MD Klrstun Winquist
1 HINDER
1 ANGELS AND AIRWAVES

WSUN/Tampa FL*
7 WOLFMOTHER

WRWK/Toledo, OH*
PD: Dan McClintock
APD/MD: Carolyn Stone
19 GNARLS BARKLEY
15 HARD-FI

15 YELLOWCARD

WJlJ(Traverse City, MI
OM: April Hurley-Rase

PO/MD: Chad Barron
No Adds

77 Total Monitored

17 Total Indicator

MD: Amber Fiedier
No Adds

WWDC/Washington, DC*
PD: Rick Schmidi
APD/MD: Donielle Fiynn

1 NICKELBACK

WPBZ/West Palm Beach, FL*
PD: John 0'Connell
MO: Nik Rivers

3 LOSTPROPHETS

2 RINOCEROSE

1 LIYING THINGS
CARTEL

WBSX/Wllkes Barre, PA*

MD: James
No Acds

WSFM/Wilmington, NC
PD/MD Mlka Kennedy

2 HOOBASTANK
2 (SAKA POPSTAR

POWERED[1]

MEDIABASE

*Monitored Reporters

May 19, 2006

94 Total Reporters
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BJORK JOHN BUTLER TRIO
DEATH CAB FOR CUTIE MATCHBOX TWENTY
GNARLS BARKLEY OAR
JAMES BLUNT PAOLO NUTINI
JASON MRAZ ROB THOMAS
JET TOBY LIGHTMAN
JEWEL - TRACY CHAPMAN
ZERO 7

THANK YOU TRIPLE A RADIO

FOR ALL THE SUPPORT
FROM THE ATLANTIC RECORDS GROUP
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g The
quiclzly l)ecom'mg a
g’lol)al comnmunity.

| Modern commun-

world is

Y ication technolo-
gies are giving peo-

2 s ple many ways to
Iolln other instantly,
Slloenlaerger whether it's to
someonc who lives

connect with cach

a few miles away or someone who
lives llalfway around the world. The
means for personal expression are
more varied and more widely avail-
able than tlley have ever l)ccn, and
it's easier than ever to share ideas,
art and commerce.

As we in the radio and record indus-
tries emnbrace a brave new world that goes
way loeyond tra&itional l)roa&casting and
music &elivery, it is important to lzeep
the l)ig picture in mind.

With the Internet, with pc-(lcasts,
with streaming, with digital downloads,

o R Y
o

Almost all innovation Is
directly connected to
commerce, but it should
also improve the
everyday lives of every
single person on
this planet.

text messaging, smart cell pllones,
l)logging, HD Radio channels, wireless
broadband and all the other means of
communication now availalole, every new
way to express ideas and support art can
affect the way the world turns.

Sure, almost all innovation is (lircctly
connected to commerce, but it should
also improve the every(lay lives of every
sing]c person on this planet. The future
is in our l1an(ls, and the future is now.

VB
G
;;1;!:!5{_{:“5551?-:'}*?”

i

Embrace Change

ust al)out eve Cla we see anotller
ry day

press release or pulvlic comment concern-
ing some company’s or organization’s lat-
est action concerning new tech.

In his debut address at the NAB
meeting held in Las Vegas a nonth ago,
Dave Rehr, the organization’s new Presi-
dent/c EQ, set tlle tone for the conlal)
l)y saving, “We cannot afford to be an
organization that is perceived as protect-
ing the status quo, but ratller, one that
embraces cllange."

He was addressing an audience of
people involved in all types of broadcast-
ing, but much of what he said applies di-
rectly to radio. More and more we are hear-
ing the term content, along with unique
brand , used to describe what radio provicles
the listening pul)lic — everytl’u'ng from
music to news to information to exclusive
interviews and perlormances.

Radio already has the people and the
infrastructure to create this broad spec-
trum of audio content in place, so it is
rea.lly just a matter of expanding the ways
this content can be delivered.

Further into his speecl1 Rehr told ev-
eryone that tlley need to think way be-
yond HD Radio. “Our future llinges on
our al)ility to exploit every new technol-
ogy," lle sai(l. “Broadcasters must move
quiclzly to increase the number of distri-
bution channels and platlorms for our
content. Our signals must go everywllere,
to everyone, tllrougl] every device.”

Greater Media President Peter
Smytll agrees. He recently wrote in his
montl1ly column “From the Corner
Office,” which appears on the com-
pany’s wel)site, “Our role will be to pro-
vide compelling content, whether it’s
coning from our towers, our streams,
our multicast channels or our podcasts.

“I see a convergence of all of these
services with radio as the ultimate source
and the primary content provicler."

Cooperation & Commitment
Radio is lleeding the call to adapt,
and it is cloing so with unusual coopera-
tion amoeng competing companies. For
example, broadcasters both large and

small, via the HD Digital Radio Alli-

P ik, T

The means ior personal -
expression are more

varied and more widely
available than they

have ever been, and it’s
easier than ever to
share ideas, art and

commerce.

{1

ance, have been worlzing closely togetller
to hasten the conversion to and rollout
of HD Radio.

After introducing HD into several
markets earlier this year, tlley are now
l)ringing the second wave of markets on
hoard. Not only are tlley coordinating
their efforts in terms of converting sta-
tion facilities to the new equipment re-
quired for cligital and multichannel
l')roadcasting, ’tl1ey are also comparing
notes on the types of formats tl1ey want
to launch on the HD2 channels.

Some are more traditional formats
that fill holes in marlect, but many are
new and innovative approaclles that will
ultimately give the raclio—listening au-
dience far more choices than it has now.

www americanradiohistorv com

This conversion and rollout is going
to take several years and a lot of promo-
tion and marlzeting to linally reach criti-
cal mass, but broadcasters appear to be
rea(ly for the long-term effort and the
potential rewards at the end.

Mear:wllile, other new (lelivcry meth-
ods can be utilized more quiclely, s0 com-
panies are also cooperating in other ways.
For example, in conjunction with the
pllase-two 1D rollout, Clear Channel
has announced that it is maleing pro-
gramming for some 75 new multicast
ogerings available to other hroadcast
companies.

CC says the original au(lio, video and
text programming can be the founda-
tions of wel)sites, ln’ternet—only radio
stations, po&cas’ts, cell pl1one streams
and in-vehicle navigation systems, but
some can also he used as HD2 offer-
ings.

This programming was developed l')y
the company’s content research and de-
Velopment group’s Format Lab initia-
tive.

“We have become agnostic about de-
livery and are completely passionate
about content,” Clear Channel Presi-
dent/CEO Jol]n Hogan said. “And we'll
continue to lead the radio in(lustry on
to new plat{orms.

“Our power to connect witll, and
l’lOlCl, consumers will continue to reveal
itself as we supplement our outstand-
ing AM/FM properties with program-
ming for new devices.”

A Brave New World

Tl’)e larger l)roa(lcasting groups llave
met the cllallenge llead.-on, but there is
a substantial monetary commitment in-
volved. Even if most radio properties are

CONTINUED ON PAGE 72

“Self—expression must pass

into communication for

its fulfillment”
— Pearl Buck

May 19, 2006 Radio & Records ® 59


www.americanradiohistory.com

w
o
4

For almost as long’ as Trip]e A has
heen an official format, J()hn Brad-
lcy and Dave Rahn of SBR Creative
Media have been at the forefront of
helping’ stations in the Triplc A fam-
ily grow and prosper.

Most of Bradley's early radio experi-
ence was in the Colorado area, except fora
stint at W/I\’IMR/Pllila(lelplﬁa. He got
started at KILO/Colorado Springs and
then became PD of Rocker KRBPI/Den-
ver when he was just 21. He later joine(J
Triple A stalwart KBCO/Denver and
cvent-ually rose to PID there as well.

Rahn started his carcer as a
weekender in his hometown of St.
Joseph, MI at Top 40 WSJM while
still in lﬁgll school. While in
Boulder attending coﬂege he
did some part-time work at
KADE-AM.

By the time he gracluate(l,
he had a full-time gig at the station’s
EM sister, which just happened to he
KBCO. He started as a DJ but decided

early on that he wanted to get involved

in other areas of radio and migrated over
to the promotions and marleeting side.

Both men spent about 10 years at
KBCO — 1981-1991 — and were
there when the station reached No. 1
12+ in Denver in the late
'80s. At that time Ray
Slzil)itsley was GM of the
station, Bradley was PD
and Rahn was Promotions
& Marlzeting Director
{(Dennis Constantine was
still with the station at that
tinie, too, as VP/Program-
ming).

The three decided to step
out on their own and found-
ed SBR Radio Company in
1991 to advise and consult
stations throughout North America in
the Triple A, Alternative, Hot AC and
Classic Rock formats.

SBR Radio Company re-formed as
SBR Creative Media in late 1997, fol-
lowing the (leparture of Slei])i’tslzy, with
Bradley and Rahn as co-Presidents. In
late 1999, SBR launched a custom-

channels division to bring custom audio

channels to the Internet.

This year SBR is celebrating 15
years, so | thougllt it would be a good
time to catch up with Bradley and Rahn
and talk about the early days of the for-
mat, how it has matured and what's in

store for us just around the corner.

R&R: What promptea] you guys lo set
up s/wp?
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John Bradley

DR: When you have
been at one place for 10 years
you start to take stock of what
you wart to accomplish in the next
10 years. We had seen the tremen-
dous growtll of KBCO from a small-
town, low-powered station in Boul(ler
to the No. 1 station in Denver in the
late '80s [tl'xe station had seen two power
increases (luring that decade]. The sta-
tion had also just sold for millions of
dollars to Nobel Broadcasting. It was
the lligllest price paid for an FM prop-
erty to that point in Colorado.

The idea that we could llelp grow
what KBCO was doing into a format
that could sprea(l to other markets
seemed like a good one, and we felt

EaN we had some “secret sauce that we

could offer other stations.

We were kind of surprise(l that

there weren't more stations like us

around the country. At the time
there were only a few other
stations that could be com-
pared to KBCO.

Beyon({ that, we felt that
our insigllts could help a
variety of other types of stations too.
We simply {elt that we were good radio
people and could 1everage that into
other business opportunities.

JB: Not long after we did step out
on our own there was a growing and
recognizal)]e movement toward devel-
oping more stations like KBCQ. Even
while we were still at the station we would
get calls from time to
time from other owners
or PDs asking about what
we were doing. We lmpe({
we could go out there and
be Johnny Appleseed and
nelp start some new sta-
tions around the country.

The other reason we
decided to make the move
was that we simply did not

want to leave Boulder. It
was clear that our time
had just about playe({ out at KBCO
with the new owners, and we really
wanted to do some’thing so we could
remain in a place all three of us reaHy
loved.

DR: If you remernber, back at that
time there was a downturn in the radio
'mdustry and several stations around the
country were going back into receiver-
ship at banks. Another part of our plan
was to gather together investors and do
what were called turnarounds.

“I like the dreams of the
future better than the }xistory
of the past.”

— Thomas Jefferson

" Triple A Endure

At look at SBR Creative Media’s first 15 years

Besides })eing programming and
marleeting consultants, we had a finan-
cial element to the company early o1
Qur original partner, Ray Sleil)its]zy, had
a lot to do with that aspect due to his
upper-management experience. The
best example of that would be KXPK
“The Pealz," which we launched in Den-
e —

That aspect faded forus
rather quiclely, tllough, be-
cause, as you'H recall, the
(Juopoly pl1enomenon came
on to the scene to gralw up
many of those stations, then
several vears later deregula—
tion occurred and consoli-
dation quiclely cllanged the
entire ra(lio—owncrship land-
scape.

R&R: Tell us a bit about
/aunclﬁng The Peak.

IB: That was in 1994. We saw an
opportunity to lvring a license-holder and
some investors together to lwring a
brand-new signal on the air and build it
from the groun({ up. We saw it as a great
business opportunity {or all involved.

We then set about (leveloping what
we [elt was the best programming op-
portunity at that time. It turned out to
be a very successful station very quiclzly,
and we see it as one of the forerunners
of the Hot AC movement in the '90s.

As an aside, Bruce Jones, who is now
at KENZ/Salt Lake City, was PD of
the station. Gary Schoenwet‘ter, who is

5 i
now programming at >irius, was also
’

with us at The Peak. ‘: _

“We always felt that
as owners acquired new
stations or launched new

signals, Triple A was

a good choice

for them.”
7 Dave Rahn

After a few years of great success, de-
regulation happened and consolidation
reauy took off. anership changes ul-
timately took their toll on the station
and it was })ought — several times over,
actually, in a short period of time. By
the time it was all done the new owners
had other programming plans for the
signal.

I would put that as one of my top
experiences of the past 15 years. Being
able to build a brand-new station from
scratch on a l)rand-new, high-powered
frequency was a lot of fun. It was also
when radio was still entrepreneurial and
you could still be a bit of a maverick.

DR: The investors were a standalone
operator, and pretty soon most opera-
tors were either forced to start buying
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Dave Rahn

)

other stations or were l)ougllt By other
companies. That’s what l1appene(l to
The Peak.

By the time the station sol(l, Ray had
decided that he didn’t want to come back
to the (lay-to-(lay efforts of a con-
sultancy firm, so he moved on o other
tl1ings.

v I'd like to add that Ray
was very hands-on in the
first few years in actually
fin({ing many of our cli-
ents, and he worked very
closely with them on the
management si({e, espe-
cially to convince them
that they should give this
new Trip]e A format a
shot.

RE&R: Were yaurhopes
for spreacjing the Y;ip/e A
ﬂmnat lngh as the c{uopo/y movement ana],

ater, rampant consolidation lvegan to take
hold?

DR: We always felt that as owners
acquirccl new stations or launched new
signals, Triple A was a good choice for
them. A standalone operator migh’t have
trouble dedicating the time and having
the patience to develop a station with
this type of format, but an owner with
multiple signals might be more open to
the idea.

In some cases that has proven to be
true, but T would have to say that we
were a bit disappointe(l that more own-
ers didn't sec the potential in launch-
ing and nurturing Triple A stations back
then. In retrospect, if tl1ey 11ad, they
would be sitting on very successful sta-
tions at this point.

But on the other side, many owners
did see the potcn’tial, and we now have
a healthy {amily of stations across the
country in both 1arge and smaller mar-
lzets, most of which are doing very well.

R&R: Over time you've a]eve/o;:-ec{ a
sohd chent base. Some have come and oth-
ers have gone, but many af your chents
have been with you fara /ang time now.

JB: Our oldest client is KFOG/San

Francisco. We started worlzing with
them just a few months after we l]ung
out our sllingle. It has been an honor
to work with such a fantastic radio sta-
tion all these years. Dwigh’t Case was
the GM then and still is to this very
day.
We have worked with some great PDs
there, too, from Pat Evans to Greg Solk
to Paul Marszalek to Dave Benson.
When we arrived the station was Clas-
sic Roclz, and we helped them to rein-
vent themselves. KFOG has been an
important caﬂing card for us over the
years. [tis well-known around the coun-
try as a very successful station from both
the programming and sales angles.

CONTINUED ON PAGE 62
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L THIS YEAR’S ROSTER"
IS WORTH BETTING ON

RED HOT CHILI PEPPERS
B Stadium Arcadium

MARK KNOPFLER & EMMYLOU HARRIS
»» All The Roadrunning

GOO GOO DOLLS

P [etloveln

THE FLAMING LIPS
»» At War With he Mystics

BUILT TO SPILL

B You In Reverse

PAUL SIMON
P Surprise

REGINA SPEKTOR
B Begin To Hope

DITTY BOPS
P Moon Over The Freeway

DANIEL POWTER
B> Daniel Powter

GUSTER
¥ Ganging Up On The Sun

CHRIS ISAAK
B Best Of Chris Isaak

NEIL YOUNG
» Living With War

DONALD FAGEN
®» Morph The Cat

SECRET MACHINES
¥ Ten Silver Drops

ROCK KILLS KID

P Are You Nervous?

GABE DIXON BAND
P [ive At World Cafe

006 Wanner Bios, Records Inc., A Wemer Musi: Gioup Company.
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SBR And Triple
A Endure

CONTINULED FROM PAGE 60

DR: Other long-term clients that
have heen with us almost since the be-
ginning of SBR iuclude WXRT/Chi-
cago, W’TTS/Indianapolis and KMTT/
Scattle, and we have had a renewed as-
sociation with KBCO since the late
"O0s.

R&R: You mentioned Dave Benson.
He was with SBRfora while.

JB: Dave was with us {or three years
hefore he moved on to program KBCO.
He had taken a hiatus {rom radio for a
while alter llaving heen at several sta-
tions in the Midwest — speci[ically
Cllicago. We snagged him l)c&)re he went
to be a DJ at KFOG, where he would
later laecome PD.

I'd also like to mention Scott S’trong,
who was with us [ora while. [Te went on
to do radio in Dallas and has recently
exited radio to work for an event-mar-
leeting coinpany.

R&R: You have also worked with some
otlfler formats over the years.

JB: We've worked with Classic Rock
stations, Hot AC stations and Alterna-
tive stations both in the U.S. and
Canada. This has allowed us to get ex-
perience in other formats that has helpe(l
us in a(lvising our Triple A clients, both
rom a competitive perspective and ]3y
enabling us to l)ring some good pro-
gramming ideas back into the Triple A
fold.

We discovered that there is a lot of
commonality to great radio stations. [t
is not the format as much as it is how
you do radio. The execution of radio ba-
sics and talleing to the audience you are
trying to reach are not format-exclusive.

I might also add that we have learned
as much about cloing bad radio as we
have about cloing goocl radio, especiaﬂy
when you are (leahng with smaller mar-
lee’ts, where the resources are limited and
you can easily fall into traps.

R&R: What are some oj[ the classic
traps that should be avoided?

DR: More mistakes come from not
paying attention to the full picture than
any’thing else. You have to pay atten-
tion to the whole pacleage il you want to
be successful. When we come in to a
station we aslz, “Whera do you want to
be in five years? If you want to be like a
KFOG ora WXRT ora KBCO, what
do you need to have in p]acc over the
next few years to reach that goal?"
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. : The proHem is,

some people think

they can cherry-piclz.

We may suggest that they

need to do five things and

that tlley need to do them

in a certain orcler, but the

owner or the GM may de-

cide that he'll do only some

of them and think that the

others will somehow take care

of themselves. Or hell do No. 3

and then No. 1 and forget about
the others.

It doesn’t work that way. Each tlﬁng
leads to the next, and all of them pro-
vide the full paclzage that a station needs
to be ’truly successﬁll, both in reaclﬁng
the goals the station wants to reach ancl,
equaUy as important, in maintaining
that newfound success.

JB: One of the greatest traps is not
putting the rigllt peoplc in the right po-

“You have to have
the right people, with
the right communication
and management skKills,
heading up your various
departments, or you won’t
have a cohesive eiiort

around a single vision.”
John Bradley

sitions. This is ultimatcly a people busi-
ness. You have to have the right pcop]e,
with the right communication and man-
agement skills, hcading up your various
(Jepartments, or you won't have a cohe-
sive effort around a single vision.

You also have to then trust the {olks
you have given the jol)s to and empower
them. Micromanaging from the top
down can destroy the energy and cre-
ative a’tmospllerc at a station very
quiclzly.

I'l go further and say that this is a
l)ig prol)lem in radio in general. When
we left KBCO and started SBR there
was a lot of creativity, inspiration, en-
thusiasm and passion in the people who
made radio. In the late "90s and the early
21st century we saw that diminish to a
low point.

This happened for a variety of rea-
sons, including consolidation, the bad
press radio receivecl, the advent of many
other types of media that divided the lis-
teners” attention and even the lack of
much of the head-to-head competition
that informed radio for so many years.

Only in the past few years have we
seen that laegin to turn around.

DR: Not everytlling about consolida-
tion is bad. In fact, in many ways consoli-
dation has saved the broadcast industry.

The mistakes were made in how we,
as an in(lustry, managed consoli(lati(m,
and it has proven to be a slow learning
curve to get it rigllt. Ten years later the
infrastructure is now in placc, and it’s
time to get bhack out there and create
great and compeuing content again.

R&R: /o;m, you were l‘a//cing about
the basics of radio. Are tlnzy available to a

guy in a smaller market as much as tlwy
are toa guy in a ]arger market? Is it on]y
about rnoney.p

JB: If you are in a bigger marlzet,
you have to have more tools — mean-
ing more money — simply SO you can
lzeep up with and compete with what
the other guys are cloing to reach more
listeners. In a smaller market your com-
petition has less money, so you aren'’t
ata clisaclvantage if your budget is lim-
ited.

[owever, I hear great radio regar(l-
less of market size. T hear stations in
very small markets malzing more excit-
ing, more creative, more entertaining
radio than some very big well-funded
major-marlzet stations. Money helps,
but it is no guarantee of a great radio
station.

Again, it comes down to 11aving the
rigllt people — those who have s’toppecl
Wl]illil]g about the state of the in(lustry
and are getting on with the task at hand.

Ré&R: You guys advocated stream-
ing very car]y on. What is your tkinking
today?

DR: You have to he streaming. It
makes sense to have some kind of al-
ternative channel up and running al-
rea(ly, so whert you finally do upgracle
to HID, you alrea(ly have a second chan-
nel in the mix, but right now it is lis-
tener demand that’s (1riving streaming.

You don’t have to sit in many focus
groups to realize how many people want
that option. Tl)ey’u say how tlmey listen
in the morning while clriving to work
and on the way home, but they'd love
to listen (luring the clay on their com-
puter while tlley are at work.

Upper management is now realiz-
ing that ’thcy need to stream to be com-
petitive in the 111ar1eetp1acc as it is to-
(lay and that it is a necessary expensc.
Even i tlwy can’tfind a way to make it
pay for itself, tlley need to do it for rat-
ings and for reacli. Some stations saw
this carly on and never s’toppecl stream-
ing, and most are now back at it.

JB: Look at it this way: Radio sta-
tions started streaming cluring the dot-
com l)oom in the la’te ’905, t11e11 they
puHe(l out and s’toppecl streaming. But
streaming listeners lzep’t listening. If
t}ley couldn’t get their favorite radio
station, they found something else to
listen to, such as Internet-only stations
and other types of streams.

So, in egect, stations drove their lis-
teners to other sources of content and
entertainment. Now they realize that they
need to try to get them back. Itisa simple
matter of going where the listeners are.

DR: Even setting the Arbitron as-
pect asicle, a successful radio station
has to go where its potential listeners
are, and tl1ey are on the Internet for
several hours every clay. Even TV real-
izes tllis, and tlley are experimenting
with ways to get their programming
on the web for people to view at their
convenience.

RE&R: One teclmo/ogy that radio has
a(jopted across tlie board is station
websites. How has that presence evalved
over the past 10 years, and where is it
keaa’ing?

JB: T he consumers expect websites
for every company and station. 1f you
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don’t have a site that is easy to navigate
and full of options and useful informa-
tion, you are behind the curve.

Further, websites need tc be main-
tained and looked after just like the on-
air product at a radio station. You al-
most need to have a website program-
ming clepartment if you want to do it
rigllt.

We encourage our clients to make
the commitment inn personnel and dol-
lars to do this. It is quiclely l)ecoming
more important than ever because of the
things we have been tauzing about here.
You need to leeep it up to date and on
brand cons’tantly.

DR: There is the whole database-
building and -management aspect to this
too. Websites are not brochures that you
up(latc every quarter; ’tlley are a living,
l)reatlming dimension of your radio sta-
tion. You want people to go there often
and to check your site first for many of
the tl1ings tlley want to know about mu-
sic, concerts and other activites in the
community.

However, it is important to recog-
nize that websites can get too L-usy. You
shouldn’t have anytl)ing on there that
isn’t (lirectly related to your station and
your services. If you get too cluttered,
folks won’t find what tlley want, and
tlley’ll start to look elsewhere.

R&R: Are new l‘ec}mo/ogies more apt
to appea/ to younger demos?

DR: [t (lepends on which technolo-
dies you are ta“zing about. If you are
taﬂeing about websites and e-mail and
streaming, then no. All age groups are
comfortable with tllose, and tlley can

“Not everything about
consolidation is bad. In
fact, in many ways
consolidation has saved

the broadcast indusiry.”
Dave Rahn

be used to any station’s aclvantage, re-
gar(lless of the age group it is targeting.
Tlﬁngs like (10wnloacling, podcasts and
ceu—phone options will come a bit slower
to older folks as opposed to the younger
clemos, but they will be aclopted.

JB: 1 have noticed that the adoption ’
of new technologies is accelerating as
new methods of de]ivery and means of
communication are introduced. People
are getting more and more comfortable
with all this stuff. You have to be in
touch and up to date.

But the lzey will be to prioritize what
is right for your station’s situation. Not
all of these things will make sense for
every station, but every station will need
to do sone of tllem, and do them weH.

There'll be a periocl of trial and error
to see which malze sense. Mayl)c one or
two joclzs lwlogging males sense, but not
all of them. Maylwe text-message par-
ticipation makes sense for a certain kind
of contest but not anotller, and so on.
Of all of 'tllcm, po(lcasts are the tricki-

est because of rig}lts—to—contcnt issues,

CONTINUED ON PAGE 72
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40 REASONS

WHY YOU HAVE YOUR JOB IN FM RADIO

COMFORTABLY NUMB-PINK FLOYD-7:27
KASHMIR-LED ZEPPELIN-8:29

CHAMPAGNE SUPERNOVA-OASIS-7:27

. BAD-U2-8:02

SHOUT-TEARS FOR FEARS-6:32

YOU CAN'T ALWAYS GET WHAT YOU WANT-ROLLING STONES-7:29
LIKE A ROLLING STONE-BOB DYLAN-6:12

. LIKE A HURRICANE-NEIL YOUNG-8:20

SUITE JUDY BLUE EYES-CROSBY STILLS & NASH-7:25
10. HOW SOON IS NOW-SMITHS-6:45

11. TUPELO HONEY-VAN MORRISON-7:08

12. LAYLA-DEREK & THE DOMINOS-7:07

13. LIVIN FOR THE CITY-STEVIE WONDER-7:27
14. HOTEL CALIFORNIA-EAGLES-6:30

® NG YW=

o

15. ROSALITA-BRUCE SPRINGSTEEN-7:01
16. JUNGLELAND-BRUCE SPRINGSTEEN-9:36
17. WHEN THE LEVEE BREAKS-LED ZEPPELIN-7:08
18. JESSICA-ALLMAN BROTHERS BAND-7:31
19. DEACON BLUES-STEELY DAN-7:25
20. AMERICAN PIE-DON MACLEAN-8:28
21. SYMPATHY FOR THE DEVIL-ROLLING STONES-6:18
22. WON'T GET FOOLED AGAIN-THE WHO-8:32
23. WAR PIGS-BLACK SABBATH-7:56
24. PARADISE CITY-GUNS N'ROSES-6:46
25. CLOSER-NINE INCH NAILS-6:13
26. DOWN BY THE RIVER-NEIL YOUNG-8:59
27. US & THEM-PINK FLOYD-7:51
28. AJA-STEELY DAN-8:00
29. ROUNDABOUT-YES-8:32
30. BLACK METALLIC-CATHERINE WHEEL-7:18
31. TUESDAY’'S GONE-LYNYRD SKYNYRD-7:34
32. TINY DANCER-ELTON JOHN-6:16
33. LYIN" EYES-EAGLES-6:22
34. LOW SPARK OF HIGH HEELED BOYS-TRAFFIC-11:41
35. DO YOU FEEL LIKE WE DO-PETER FRAMPTON-13:46
36. FUNERAL FOR A FRIEND-ELTON JOHN-11:07
37. LIGHT MY FIRE-THE DOORS-7:08
k 38. FREE BIRD-LYNYRD SKYNYRD-9:09 .
39. STAIRWAY TO HEAVEN-LED ZEPPELIN-8:03

AND

40." 8B COND SKIN -WIDESPREAD PAINIC- 7 54
FROM THEIR FORTHCOMING ALBUM “E_A_RTH TO AMERICA’
PRODUCED BY TERRY MANNING

| ALBUM IN STORES JUNE 13TH.

ON TOUR ALL SUMMER.
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Internet research is a hot topic in
the research community. Clients
eager to cut costs find it an attrac-
tive option. Paragon Media Strate-
gdies offers online research in its ar-
ray of services, which range from
telephone to Internet interviewing
methods. Yet, accor(ling to Paragon
Media Strategies President/North
American Radio Larry Jo]]nS()n, the
cost of your rescarch must be
weighed agdainst the potential return.

“Most research is conducted to en-
hance an eventual outcome,” ]oiinson
says. “Radio stations want their research
to result in iiigiier ratings; p()iiticai re-
search seeks to assure that the candi-
date gets elected. If the wrong research
method is used, you may get informa-
tion that acl'uaiiy hurts rather than iieips
in aciiieving that eventual goai. There’s
a lot at stake.”

Below is more of what Joiinson had
to say about more traditional means of
doing research and using the Internet.

R&R: What's the most basic tl)ing
you have to /eeep in mind when consider-
ing research?

LJ: One of the first tilings I learned
in pui)iic opinion classes was about the
“President Dewey Syn(irome." In 1948,
just as the pui)iic—opinion business
timught it had hit its s’tride, poiitieai poiis
confi(ientiy predicte(i that Thomas
Dewey would easiiy defeat Harry Tru-
man for the presidency.

The fault in the methocioiogy was
that researchers were using the teiepiione
for surveying. Oniy the “better off”
peopie had piiones back then, and those
peopie tended to prefer Dewey.

The outcome was a big wiioops for
the survey industry when President-elect
Truman held up a newspaper with a i)ig
headline reaciing “Dewey Wins.” Those
headlines were based on the poﬂs.

More recentiy sampling proi)iems
were the cause of exit polis that declared
that John Kerry would win the 2004
election. Apparently, younger surveyors
sought out younger voters whom they
felt more comfortable interviewing. The
bulk of the interview errors occurre
(iuring the first few hours of voting.

“Teciinolog'icai progress has
merely provi(ie(l us with
more efficient means for

going backwards.”
— Aldous Huxley
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Simply put, President

Dewey Syn(irome resulted

from using the wrong sampling
methodoiogy.

R&R: How do You weigl) the dlf:
]lerent research methods out there when
trying to select the most appropriate one?

LJ: The big lure of online research
is that it's consi(ieral)ly less expensive
than telephone studies. Gone are the
hours of trying to reach peopie at home.
Many respon(ients pop up in research
firms’ “Compiete" bins when a procluc-
tive list is used to get Internet respon-
dents.

It’s no secret that teiepiione inter-
viewing has become more difficult with

PARAGON

MEDIA STRATEGIES

each passing year. We at Paragon Me-
dia Strategies put more hours into in-
terviewing for each project so that we
don't have to weigiit up sampies for
younger respondents and males. But
putting in more hours makes the re-
search more expensive.

Too often we've seen other vendors’
research where only 13 or so respon-
dents were weigiitei, up to represent 50
peopie in an age-gender category. This
may iieip the bottom line of the re-
search company, but it doesn’t assure
reliable results.

Reiiai)i]ity is defined as: If you were
to conduct the same study again, the
results would be about the same, within
the margin of error.

With cell phones, reaching tradi-
tionaﬂy hard-to-contact groups such
as men 18-34 becomes even more dif-
ficult. Arbitron in-tab sampies ol men
and even women 18-34 have been
woeful iateiy. We've seen Arbitron re-
lease a ﬂurry of cell pilone studies in
anticipation of i)eginning to use cell
phone sampies in 2008.

Given the iluge increases in cell
piione use, one must wonder if 2008 is
soon enough. Arbitron even iaegan to
expiore initiaiiy contacting peopie in
person in order to geta reliable sampie.
However, it seems that Arbitron hasn’t
found in-person contact to be cost effi-
cient.

R&R: When do you choose Internet
research over te/epkone samp/ing?

1J: Telephone interviewing
been the most valid measure when
comparecl to the eventual outcome of
Arbitron ratings or an election. Re-
memi)er, Arbitron uses te]ephone
piacement for its diaries too.

The ])ig pitfaii in Internet sampiing

is that the peopie responding may not
paraiiei the universe of peopie from
which you're expecting the eventual out-
come. So getting Internet sampiing that
cioseiy paraiieis the universe you're try-
ing to measure is essential.

There are gra(iients in how this
Internet sampie is drawn. A good rule
of thumb i is, the further you
get from your core au(iience,
the less valid Internet re-
search is to you.

The easiest, yet the most
dangerous, way to sampie
pe()pie online is tiirougii |
your station’s database.
These are peopie who have
taken the time and trouble
to register with you. Tiiey
tend to be what 1 term
“iiyper Pls.”

your database is reiativeiy simple because

Sampiing

you aiready have the names, but know
that these peopie tend to love you.

Database research is OK for presen-
tation issues like testing personaiities or
{eatures you may have on the station.
It gives you an idea of what your core
thinks. It's also OK if you want feed-
back from your iiyper core. Public sta-
tions trying to survey their contribu-
tors would be a good illustration of a
proper use of online surveying of a
station’s datahase.

However, once you get outside your
core, you need to view online research
asa i)arometer, not an accurate poliing
of the universe. Databases tend to be
iigh‘c on casual cumers. Tiiey are par-
ticuiariy ciangerous when you're trying
to build audience i)y surveying the mar-
ket or iifegroup, such as the Tripie A
iifegroup, You're going to get iaogus re-

Which Method Is Best?

Paragon's Larry Johnson provided these
examples of when telephong polling is neaded
and when onlina research may be: propar,

Telephone needed for:

= When you want to expand your audi-
anca

# Format searches

* Station awdreness

* Determining listaning patterns for a
lifegroup. e.q.. AC or Rock respondents

= Mapping music preférences within a
demagraphic or a by-fistenership (cume) group

(nline research may be used for:

® Customar or member lists where you
are polfing your core

o Using a station database consiting
mainly of fans to determine presentation or
personality issues

o Entertainment polls and nationwide
surveys that seek a general portrait of opinion
about a topic. These tend to be the ultimate
in what we call “self-selected samples” and
are not a valid research technique.

www americanradiohistorv com
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) Internet Research:

‘R-U-SURE?

The aclvantages and clisa(lvantages

sults on issues like station awareness,
music preierences and market station
cuming.

The ultimate aiasur(iity in Internet re-
search is asizing questions about Internet
use hecause virtuaﬂy 100% of those par-
ticipating use the Internet.

RE&R: So Internet research can be use-

j fu/ under the rigln‘ circum-
stances?

LJ: Yes, with the right
un(ierstanding ol its value.
If you're trying to build au-

ience, your station’s da-
tabase won't do. Getting a
sampie that reflects the
universe of respon(ients
from whom you hope to
get iiigher ratings is izey.

There is an active de-
bate within the research
community about whether lists of peopie
wiﬂing to participate in online research
truly reflect the universe. Vendors offer-
ing 3 million names wiiiing to do
Internet surveys turn out to have 50,000

to 100,000 people who have taken mul-

- tipie surveys in the past month. These

peopie become what we call “proi:essionai
respondents V7

There is a growing i)ody of evidence

om consumer research that there are

2L
“Telephone mlerviewing
has been (he most valid
measure when compared
to the eventual outcome of
an Arbitron rating.”

] 51gn1f1cant differences hetween the re-

sults obtained online vs. i)y teiephone
Your data is oniy as good as the sam-
piing There are real doubts about
whether the people who end up on lists
of peopie w1iiing to participate in
Internet research are the same as the
peopie you want to sampie, such as
Arbitron diaryizeepers.

Stations that can’t afford teiephone
callout research have em ioyed online
music research to get a fe }iJfor new mu-
sic. Here again, be aware of the differ-
ences between online and telephone
callout. Run Internet callout an(iP tradi-
tional callout side- i)y-suie fora winie, and
compare the results.

Or try an Internet list for callout re-
search for music testing. You may find
that this list may be two or three weeks
ahead of how (iiaryiaeepers would respon(i
to song iamiiiarity and burn. Knowing
how the sampies differ allows you to make
informed decisions about 1mpicment1ng
the results of oniine music research.

R&R: Is one’s research budy get the ﬁ'—

nal c]etermining ][acl‘or?

CONTINUED ON PAGE 72
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move o ourself”
R&R TRIPLE A MONITORED: DEBUT@ R&R TRIPLE A INDICATOR:@

ALREADY ON:
KINK WXRV WBOS KPRI KENZ WRLT WMMM WXPN WNCS WDOD KTHX WRNR
WBCG WYEP WEHM WDST WCBE WTYD WRSI  WFPK WTMD WMVY WWWVVW  WMWV
WNRN WVOD WFIV WUIN KDBB KBAC KSPN  KFMU KMTN KYSL KOHO KNBA
KROK KPND KTAO KOZT Music Choice Adult Alternative Sirius Spectrum XM Café

Move By Yourself
in stores on June 6th www.donovanf.com

As heard on KCRW, WFUV, World Café, KTBG and more!

david
ford

S T S

.“I Smcerely Apologlse For
All The Trouble I've Caused”

4
arson Daly - Tuesday,

Last Call with C

On tour now with Gomez!
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Ruth Presslaff is President of Presslaff
Interactive Revenue. PIR provides
Dat-e-Base e-mail ma rlzetfng soﬁware
and mar]eeting expertise to over 100
radio stations in the U.S. and
Canada. Since everyone is ta”eing
about database mar]eetfng these days,
and since that is Press/aﬁ['s area of
expertise, | asked her to give us some
fnsfgltt into the subject.

Press/af/[ sees clear opportunities for
radio in the future, but she also wants to
caution stations that are current/y c[oing
database gatllering and mar]eeting that

tlzey aren't /iving up to the potentia/ tlley
have in front oj/ them toc[ay

The future is under construction.
Everytlu'ng's cllanging. MySpace is a so-
cial revolution. Bloggers are l)ecoming
stars and l)ringing down politicians. Buzz
no longer has to do with how you're feel-

Database gathering, o
which has been around
since the first Radio Shack
employee asked the first
caveman for his ZIP code,
will become even more
critical to radio’s survival
and evolution.

a

ing after a couple of glasses of wine and
every’clling to do with how hot your procl-
uct is.

Closer to llome, radio’s cilrky little
secret, that music is just the filler be-
tween commercials, is about to get dirtier.
Soon on-air content will he an excuse to
drive pcople to your station datahase. Da-
tabase marlzeting is l)ecoming that im-
portant.

Database gatliering, which has been
around since the {irst Radio Shack em-
ployce asked the first caveman for his
ZI1P coclc, will hecome even more criti-
cal to radio’s survival and evolution. So
stop messing around. Follow these five
steps and greet the future.

* Work it like you mean it. Your
database is your lileline. Give peoplc
meaningful reasons to register and an
excuse to log l1acle in every sing‘lc (la_\.
Give pcoplc a reason to participate in a
rcla{ionslnp with you and to interact with
vou on an ongoing basis.

Reasons to register slmul(l transcend

- ; . .
conlests. lllcrc 3 notlung wrong WItll

By Ruth Presslaff

contests, hut tliey're not the
long-term relationslu’p build-
ers you'll need to stay relevant.
Exclusive content, access and op-
portunities will leeep you relevant as
long as you deliver.

Interacting on a regular basis can be
as simple as giving people a reason to
log in. Post the names of contest win-
ners every ciay. Pull togetller content
that your registered listeners will appre-
ciate. Get creative: Build a “time-wast-
ers” section. Someone has to let listen-
ers know there’s a site

B

called www.stuf/[onmycat, f
com. Why shouldn’t it be {3
you?

That's for today. To-
mMorrow, you’ll need to get
personal l)y posting l)logs

om your joclzs or concert
reviews {rom your listen-
ers. You'll need to get ex-
clusive l)y posting audio
streams from station stu-
dio sessions or interviews
with artists.

And you'll also need to get interac-
tive l)y le’cting your listeners tell you what
to post, what tlley like and what tliey're
(ioing. Give them a hand in creating a
microsite just for database members.

So get going. Talk about your sta-
tion club and its meml)ers, evernts, ad-
vantages and perlzs. Work it. Sell it to
your listeners. It will ultimately l)ring
you more ratings, more revenue and
more relevance than any one-off pro-
motion.

¢ Permission is paramount. This
isa l)a(ily overlooked component of da-
tahase marlzeting. You're loolzing for
more than just information. You're ask-
ing for permission to e-mail, text mes-
sage (you are texting, aren't you?) or
contact database members in some form
or fashion. If database marleeting is
analogous to (iating, this is the critical
“May [ see you again?" question.

Tell people Wlly tlley should sign up
{or your e-mails. Post an example of your
e-mail. Specily the benefits of getting
your e-mail. Specily the benefits of read-
ing your e-mail.

That’s not to say registration with-
out permission is worthless. You're add-
ing to the overall pmlilc of your listen-
ers with information on age, gen(ler and
71P codes. It's also entirely lilzely that

“The worst tlling' about the
miracle of modern commu-
nications is the Pavlovian
pressure it places upon
everyone lo communicate

whenever a bell rings.”

— Russell Baker

s e T ey

Ruth Presslaff

these registrants will participate on their
own terms, Their survey answers an
continued interaction are valual)le, but
il there's power in passive participation,
there's plutonium in permission.

One more detail: Make sure your e-
mails and messages are worth opting in to.

o The message makes the me-
dium: Your e-mail is a virtual on-air
break. Slamming it togetller is like en-
couraging your joclzs to open the mike
and talk en(llessly about notlling. The
very people who are most interested in
what you have to say will
tune you out. Keep the opt-
in status you’ve worked so
hard to attain. Send enter-
taining, interesting, rel-
evant messages. Some tips:

Programmers: If you
have a “From” line with the
names of your station’s per-
sonality, your call letters
and a station logo at the top
of the e-mail, don't start
the e-mail with "]oclzo here
from WXYZ.” Most of
your listeners have alreaciy figured this
out. Rememl)er, you're writing for read-
ing, not for announcing.

And please find someone who can
write. Be irreverent. Be interesting. Be
remarkable. Make sure the e-mail repre-
sents the station and that it's some’clu'ng
you'ci want to read.

Sales: It’s all about the offer. Client
logos are fine for impressions, but iiyou
want to move proclucit, make a gooti of-
fer. If the offer is not tliere, don’t send
the e-mail. It's not worth the harm you're
(ioing to prize(i listener relationsllips.

KPRI/San Diego has a great example
of a good offer. GSM Pat Osburn fig-
ured out how to sell cars (witllou’c selling
spots, l)y the way) and sent an e-mail
that was worth rea(ling.

The concept of this beneficial e-mail
was simply “strengtli in numbers.” One
listener doesn’t have

> “The Futare Is
" Under Construction

Using your database Wisely

tlley have hundreds of other (liverging
interests. Surveying listeners is your
patliway to relevance and ratings.

The answers to just about anytlu'ng
you 've ever wondered about your station
— Are the contests still fresh? What do
listeners really think of the morning
show? Who's l)uying what? — are avail-
able to you if you ask questions and ana-
lyze the results. Then be sure to act. Seg-
ment your content and offers based on
the interests you've discovered.

By segmenting information geo-
grapliically, ]ennifer Williams, Market-
ing Director of WCSX/Detroit, created
a great win. Using ZIP code informa-
tion, WCSX invited “Workforce” da-
tabase members within a 30-mile ra-
dius of a new home cievelopment to an
event. An e-mail was sent to this spe-
cific segment with exclusive offers and
incentives.

How successful was the campaign?
Williams says, “The client ended up hav-
ing five people place (ieposits on new
homes at the event, and my understand-
ing is tliey all ended up l)uying homes.”

By segmenting content requests,
WXRT/Cllicago Marlzeting l\/lanager
Tom Lisack combined a great sales plat-
form with a targeteci invitation to listen.
When listeners register to become
WXRT VIBs, tliey're asked if tlley'cl like
bulletins about Studio X, the station’s
live, in-studio perlormances.

When Studio X perlormances are
coming up, the station sends a brief e-
mail to just that opteci-in segment of
the database. It consists of a short mes-
sage, a picture of the band and a spon-
sor logo.

The targete(i message with music
content and advertiser support works
on a few different levels. First, it works
for listeners because tlley're reminded
to listen to sometlnng tliey're inter-
ested in; seconci, it works for the sta-
tion because it creates a sponsoreti des-

cnougll pull to get a " [ = R
great deal at a dealer- __ I N T E R A

Sllip. Lots of listeners
l)uying at the same
time, lmwevcr, can get a break.

Oshurn worked with a local luxury-
car (lealcrsllip to negotiate a fleet rate
for listeners. An e-mail outlined the (leal,
and hundreds of clicles, many appoint-
ments and some car sales latcr, everyonc’s
smiling.

On a gran(l scalc, this is great. The
cliallcngc is that one man’s Lreasure is
another than's junk. 1t'¢ just plain hard
to provi(le benefit and relevance to tens
of tllousamls of database members at
once. But there is a solution.

® Survey, segment, succeed:
While all vour datahase members have

listeningI to your station in common,

www americanradiohistorv.com

LAFF
CTIVE

meons R IE W IE RI WL E

tination for tune-in with the exclusive
Studio X content; and tllir(l, it works
for the sponsor, in this case Miller l)cer,
which receives a closer association with
the station.

“The Studio X e-mail is not a Miller
ad sl.appul across your [ace, it's a spon-
sorsliip that's mixed appropriatcly into
the message,” Lisack says. “If we sent
an ¢-mail just from the client, we'd get
quite a hit of pusl)lmcl\’. The incentive
for the listener would be lessened. This
way we're supporting our listeners and
client with a specilic message to just the

pcople Wl]() lla\’e aslze(l l‘ﬂl‘ ii."

CONTINULED ON PAGLE 72
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Most of you know ]olm Fagot, RER's
Sr. Director/Digita/ Initiatives. John
has had a /ong and varied career,
sperwling a coup/e of decades on the
label siale, inc/ua’ing serving as Sr. VP/
Promotion at Columbia and Capito/.
A few years ago, rea/i:ing that the mu-

sic ina’ustry was clxanging rapial/y, he
set about ealucating ln'mself on all
things aligita/.

You read ]o}m's take on the inc]usfry
every leursc]ay in our week/y Going ][or
Adds e-mail blasts. e also heads up
RER's other c]igifa/ initiatives, such as our
FElectronic Promotion Kits and our new re-
/al‘ionskip with Promo On/y MPE.

I asked ]olm to tell us how new music
used to be delivered to radio and how it's
delivered now. Being almost as old and

o VR AR SRR

crusty as ]olzn, 1 also remember the way it
used to be!

Time Machine

Weu, it looks like it’s time for another
trip in the way—l)aclz machine to what is

Fa R B e BV ORI e Y
il 2R B 8 GRS
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now known — thanks toa [oggy memory
— as the good old clays.

Thereisa great quote from noted au-
thor Gabriel Garcia Marquez: “The
heart’s memory eliminates the bad and
magni{ies the gOO(l, and thanks to this
artifice we manage to endure the bur-
dens of the past.”

This seems especially true in the ra-
dio and record industries. Almost with-
" out fail, whenever radio people gatl1er and
talk wanclers to radio’s past, everyone
agrees that things were better before con-
solidation, when individual wildcatters
owned stations and tolerated the crazy
antics — both on and off the air — of
creative personalities.

At the last RER Convention | was a
. quiet bystander as a handful of radio vets

gathered at the bar and procee(led to tell
lots of humorous stories of earlier (lays,
some not pn'ntable ina family newspaper.

Likewise, music-inclustry profession-
als agree almost unanimously that the .
business was more fun before consolida-
tion. You could get programmers to spen(l
time with you and listen to music.

"Lre is notg’ me
difficult to take in llan(l,

more perilous to con(luct,

or more uncertain than
to take the lead in the
introduction of a new

order of things."
.— Machiavelli
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You could get a response and
airplay if you dressed upinacos-
tume; pitchetl a tent in the

station’s office and threatened to stay
untif your song was added; did some
heavy imbiloing and went “})owling for
a(lds"; threatened to call on the PD’s
private line every hour on the l)our; or
sent giveaways every weele, (loubling the
quantity until the truck backed up and
filled the station’s reception area with
boxes of records. These are just some of

the antics tllat, believe it or not, actually

worleed .

Not that I ever resorted to this kind
of childish behavior to get alrplay,
tlmugh [ did once leave my children in
Jo]m Young's office at the old 793
[W’ZGC/Atlanta], teHing l1im, “Tl1ey
are yours until you add my Lover})oy
— see ya!" I barely made it to the parle—
ing lot before his assistant caught me
and told me I had the add.

Getting It In Their Hands

Some of my more interesting
memories of the old (lays involve the
delivery of music to radio stations. In
those (1ays the arrival of a new single })y
a superstar artist was an event. Stations
played up the fact that t}ley were going
to be the first in the market to play the
new hit from Superstar X. The jocles
made this a real event and convinced
the listeners that they were getting
sometthg spe01a1 that t11ey should defi-
mtely tune in to hear.

Stations loved getting one up on the
competition, maleing them look like
tlley were lame and not hip enough to
have the hottest music first. Any leak
of a record was a serious prol’)lem be-
cause other stations in the market —
an(l, in fact, other stations around the
country — would react to the fact that
one station had received the song early

and refuse to add it or play it for a week
or more.

I remember when one major station
in New York would actuaﬂy pay an em-
ployee at the CBS Records pressing
) plant to get songs to them early. It took
several leaks before CBS was able to
track this employee down.

In an effort to eliminate leaks and
ensure that all stations got music at
approximately the same time, the pro-
cess called “the blitz” was (levelope(l.

. This was a somewhat organize(l way
of getting new music to stations that
involved having the local promotion

. person arrange to have the record de-

H
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You can teach old dogs new tricks
By Jo]ln Fagot
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the same time and then head out to
the important secondaries to try to
deliver the music the same (Jay— this
was before Fed Ex and overnight de-
livery.

If the act was multi-
format and you had two
Top 40s, a Rock station
and a couple of AC sta-
tions, you had to trust the
stations that got the song
first not to play it until the
(lesignate(l hour while you
delivered the single to the
other stations.

N eedless to say, some of
the radio folk were not as
trustwortlly as we would have liked them
to be, and many a promotion guy was
greeted by an angry PD at one of his
secon(laries, Wll(), 11aving hear(l the song

“ Tllaﬂ]QS fOl‘

letting me know where I stand with your

on another station, sai(l,

company." The whole process could be
filed under “Conun(lmm, or ain’t this
a hitch?”

Reality Sets In

Alter the advent of Fed Ex, lal)els
could send the CD-Pro of a Single to
every station and put the blame for late
arrivals on the (lelivery company. The
blitz was relegated to the mailroom.

Radio cl)anged at about that time,
and it no longer seemed to me to have
the zest, excitement and vitality that it
did when playing new music was some-
thing important. No one at radio was
even sure t11ey were going to add the

» B0,
Some of my more =

interesting memories 2
oi the old days involve the
delivery of music to

 radio stations.
as

new song, so w}ly make a big deal out of

it getting it to them on a specific date?

Then something else happened. In
the years that I was at Columbia and
Capitol, we had a })u(lget, but that bud-
get had a front page that stated “What-
ever It Takes.” The record industry was
malqing so much money that alimost
anytlling you could come up with to help
get a song added was approved.

But the barbarians at the gate turned
out to be bean counters. Soon every la-
bel (lepartment head learned to make a
l)udget and, in some cases, live within
it. One of the line items in those bud-
gets was promotional product. It had
never occurred to promotion people that
the boxes of records that were })emg
given away at radio cost the company

+ + livered to his major-marlqet stationsat { ¢ money.

AR O A ) W mw»&”wﬁ%%@*w$

T]‘le Filhlre a
The Past

" the artist whose albums were })eing

John Fagot
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In our distorted view they made the
company money because of the promo-
tional value of the on-air mentions of

?:,
<
@
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@

given away. In the en(l, the
cost of the vinyl for these
giveaways, the production
costs, the pac]zaging costs,
the mailing costs and so on

e

A R B B e

were added to our promo-

tional lju(lgets. é

It turned out that every %
time we mailed a CD-Pro ; §¥
to radio it cost my (lepart- ; gﬁi
ment almost $3, and if we 3 %
sent the pacleagcs over-  ° =

nigllt, we could add at least

another $3. Soon after this was discov- } %
ered it became much harder for radio : ”;
stations to get protluck for on-air give- E i
aways. s

A New Way i X

Qwver 10 years ago some in(lustry vi-

sionaries realized that music could be de- £
livered digitaﬂy. However, because of the ‘32
competitive nature of the business and ;
the ina})ility of lahels to understand how @E
cligital clelivery worked, use of this new- F
[:anglecl system was Clelayed. %

Labels were concerned about (ligital
rights management and watermarleing
to ensure that the music could not be
shared using peer-to-peer file-sharing

RSl BT IR SRR SR e

networks. Radio was concerned about
the sound quality of cligitaﬂy delivered
procluct and the abi]jty to integrate these
downloads with their sche(luling hard-
ware and software.

Then Promo Only MPE, one of
R&R’s partners, came along to help in
the (ligital (lelivery of music and videos
to the in(lustry. The company resolved

&
:
!

both industries” earlier concerns.
Promo Only MPE “delivers en-

cryptecl (ligital recordings of audio works

over the Internet to third parties, includ-

ing the (ligital media management ca-

. pa})ilities necessary to authenticate,

l accepted l)y both radio and the music
) inclustry. But don'’t take my word for it.

. - Little has called the Promo Only sys-

marle, track and report on the autho- .
rized recipients’ actual usage of each Cligi-
tal media.”

Whoa! What all that jargon means
is that Promo Only and R&R have a

safe, encryptecl and watermarked system

of clelivering music and videos to ra(lio,
and these files will integrate with sta-
tions’ schecluling systems. Further, the
music is a CD-quality wav file.

The simplicity of the system and its
case of use mean that it has been quiclely

Clear Channel VP/Engineering ]ohn

tem “everything that a program direc- -
tor or music director would want.”

CONTINUED ON PAGE 72
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Begnulds star}ds out in the pack...” : A%
-~ Htiywean. nmimn _ R

STEVE

"...proves himself ’]
a master of honest,
i accomplished song-
] . * . craft on Exile”
E NiE -PERFORMING
it ' ¢ SONGWRITER
_Summer r Tour |
Annoqncement
~ COMING SOON!

_Sheila Volpe b
310 451 04511(.22 :

L8 AIEeﬁdy}on: WXRT, DAVE FM, KINK
A wmmiwoon WRLT and more"'"

C -
“/3/0/’(/4 / Say Aol ,,,p,,

Jack Lawrence: bass guitar ® Brendan Benson: guitars, vox, keys
Jack White: guitars, vox, keys # Patrick Kesler: drums

THE RACONTEURS
BROKEN BOY SOLDIERS
FEATURING THE SINGLE STEADY, AS SHE GOES

AVAILABLE ON CD AND DELUXE GATEFOLD VINYL

D\PA

UG A ORI s WYW.V2RECORDS.COM
A ONTONE s MONGTONE INC. « 323°308.1418

AMAWN ameri

-

HAEl SAGE:
“THE BLISTERING SON*

MOST ADDED TRIPLE A/
FEATURING “WILDFLOWER"

PERFORMING AT NONCOMM!
VISIT RACHAELSAGE.COM FOR
SHOWCASE SCHEDULE

RACHAEL SAGE

NON SPINNING: KCLC, KONK, KKCR, FLCC,
KMTN; KOHO, KRSK, KSER, KSHI, KSYM,
KTAQ, KUMD, KUNI: KUWR, KVNF,-KZRC,
WAER, WAPS, W AWL, WBZC, WCBE, WOPS,
WEBK,; WERUY. &KZE; WMKY, WORT, HPRK:
WRNX, WTMD, WUKY, RUWM, WV 14, WYCE, WYoU

“The Blistering Sun is an absalutely
exquisite production!” - KSYM
mSoulful and mischievous...beautiful pep”
- HARP

FALIO CONTACT MICHELE CLARK - 818.223.8688 @
H&E‘ATHON EN’TERTNNMENT 818 /97 ZAB8 B Pecorte
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. . i Digital — HD2 Stream Stream Jack Mobile Phone/  Link To
:ll“t)lr::l lllecft%e]g _;r::ln;\':\y :f CllCity _gmf_iﬂ_ Chamnel e SideClomnck Blgr st Towing Sl Mo
porting stations (exclud- KYSL/Breckenridge, GO No No  Yes No No  No No No
ing cable and satellite re- —
porters) to sec who has what WAPS/Akron No No  Yes No No  No No  Yes
already in place when it comes ' = . - : ;
to new technolo gy WBCG/Punta Gorda, FL No No No No No No No No
It quiclz]y became clear that we
- Y N Y N Y
are at the very l)eginning of the adoption iBJB/TOEmo_um EEAS {55  Soow - B . ES : ___es__
process for almost all new tecllnologics except streaming, which about half of the WBOS/Boston Yes Over Easy Yes No Yes Soon Yes Yes
panel does in one form or another. | lowever, many of those who rcspondc(l said thcy Cafe
were close to implemunting some of the lec]mologies listed in the chart below. WCBE/Columbus, OH No No Yes Soon No  Soon No Yes
Digtal  11D2 Streum Straam Jock Mobile Phone/ Link To WCLZ/Portiand, ME No No Yes Videos No No No Yes
Call/City Broadeast  Channel ~ Owhne  Side Chanmels Blogs frast Texting  Sell Music -
KBAG/Santa Fe. NM 5 8 v a 5 A . § WC00/Charleston, SC No No Yes No Yes Yes No No
nta Fe, o 0 es 0 o o 0 o
WDO0D/Ch h N N N N Yes N No.  Yes
KBCO/Denver Yes StudioC Yes New Music  Yes Yes Yes Yes i Sattamegs 18 ) : ? : .
KCLC/St. Louis No No No No No No No No WDST/Woodstock, NY No No Yes Radio Woodstock No No No No
KDBB/Park Hills, M0 No No Yes No Yes  No No No WEBK/White River, VT No No  Soon No No No No No
KENZ/Salt Lake City No No Yes NewMusic No Yes No Yes WEHM/ Hamptons, NY No No  No No No Mo No  No
KEXP/Seattie No No Yes Archives  Yes Yes  Yes Yes WFIV/Farragut, TN No No Yes No Soon Soon  No Yes
KFMU/Steamboat Springs, C0  No No No No No No No No WFPK/Louisville Yes No Yes No Yes No No No
KFOG/San Francisco Yes CHR  Yes New Music  Yes Yes Soon Yes WFUV/New York No No Yes Archives Yes  Yes No Yes
KGSR/Austin Soon Soon Yes No No No No Yes WKZE/Sharon, CT No No Yes No No No No No
KHUM/Eureka, CA No No  Yes No Yes  Yes No Mo WMMM/Madison Soon Soon  Yes No Soon Scon  No  Yes
KINK/Portland, OR No No Yes Three Channels Yes  No No Yes WMVY/Cape Cod, MA No No Yes Yes Yes  Yes Yes  Yes
KLRR/Bend, OR Mo N0 No No No N0 No Mo WMWY/Conway, NH No No Mo No No No No Mo
KRS ee Mt ] b - i~ L o 5 o s WNCW/Spindale, NC Yes Soon Yes No No Yes No No
KMTN/Jackson Hole, WY No No No No No No No No
. WNCS/Burlington, VT No No Yes No Yes No No  Soon
KMTT/Seattle Yes Soon Yes Live Archives No No No Yes
WNRN/Charlottesville, VA No No Yes No Yes Yes No No
KNBA/Anchorage, AK No No Yes Soon No No No Yes
WQKL/Ann Arbor, MI No No Yes New Music  Yes No No No
KOHO/Leavenworth, WA No No Yes No No Yes Yes Yes
WRLT/Nashville No No No No No No No No
KOZT/Fort Bragg, CA No No Yes No No  Soon Yes No
WRNR/Annapolis, MD No No Soon No No No No Soon
KPIG/Monterey No No Yes No Yes Soon Ringtones No a
WRNX/Springfield, MA No No No No No No No No
KPND/Sand Point, 1D Soon No  Soon No No No No No
. WRSI/Northampton, MA No No No No Yes No No No
KPRI/San Diego No No Yes No Yes Soon No Yes 5
TMD/Balti Y Y Y Y
KROK/Leesville, LA Soon  Soon Soon No No No No  Soon s LT - . *s is & o b e
KRSH/Santa Rosa. CA No No  Soon No No  Soon No No WTTS/Indianapolis No No Yes New Music Soon No Soon No
KRVB/Boise, ID Soon No  Soon No Nni No No No WTYD/Williamsburg, VA No No Yes No No No No No
KRVI/Fargo, ND No No Yes No No No No No WUIN/Wilmington, NC No No No No Yes No No No
KSPN/Aspen, €O No No No No No No No No : WV0D/Wanchese, NC No No No No Yes No No  Yes
KSUT/Burango, CO No No Yes ﬁu No  Soon No No WWVVHilton Head, SC No No  Soon No Yes Yes No  Yes
KSQY/Rapid City, S No No No No No No No No WXPK/Westchester, NY Soon  No  VYes No Yes Soon  No No
KTAO/Taos, NM No No VYes  NewMusic VYes No No Yes WXPN/Philadelphia Yes  Soon Yes Soon Yes Yes  Soon Yes
KTBG/Kansas City Yes Soon Yes No No Yes No Soon WXRV/Portsmouth, NH No No Yes New Music  Soon  No No No
KTCZ/Minneapolis Soon Soon Yes  NewMusic Soon Yes  Yes Yes WXRT/Chicago Soon Soon Yes  NewMusic Soon Yes  Soon Yes
KTHX/Reno, NV No No No No No No No No WYEP/Pittsburgh No No Yes Archive% No No No  Soon
KUT/Austin Yes Soon Yes Soon No Yes No No WIEW/Mobile No No Yes No Yes No No Yes
KWMT/Tucson Soon Soon Yes NewMusic No  Soon No Yes WIGC/Atlanta Soon  No No Archives © No Mo No No
- L L e & R B AR o e & i e FCS R SR o e Gy REREONR G S S0
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S A T o S g R S e S T o A S R s s

e

o

; W}IO H

as W}lat?

anradiohistorv com



www.americanradiohistory.com

2006 TRIPLE A INDUSTRY
y ACHIEVEMENT AWARDS

Here’s your chance to celebrate excellence in the radio and record industries! Nominate your favorite Triple A
radio stations, as well as radio and record professionals, for R&R’s annual Triple A Industry Achievement
Awards. Your nominations will help our awards committee determine final nominations for each category. The
winners will be announced at R&R Triple A Summit in Boulder, CO August 2-5, 2006.

Here is the nomination process:

1. Nominations should be based on the highest standards of industry excellence and professionalism.

2. Any U.S.-licensed station, regardiess of market size or Arbitron status, is eligible for nomination.

3. Nominees must have been employed at the company for which they were nominated between
March 1, 2005 and February 28, 2006.

4. You can nominate yourself, your co-workers and your station or record label.

5. Only one form or email per person will be accepted. You must indicate your name and affiliation on the nomination
form to qualify. All responses will remain confidential.

6. You do NOT have to make nominations in every category.

7. Deadline: June 2, 2006!

R&R 2006 TRIPLE A INDUSTRY ACHIEVEMENT AWARDS NOMINATION FORM
RADIO AWARDS

TRIPLE A RADIO STATION OF THE YEAR: Calls: Market:
(COMMERCIAL : MARKETS 1-25)
TRIPLE A RADIO STATION OF THE YEAR: Calls: Market:
(COMMERCIAL : MARKETS 26-100)
TRIPLE A RADIO STATION OF THE YEAR: Calls: Market:
(COMMERCIAL : MARKETS 101+)
TRIPLE A RADIO STATION OF THE YEAR: Name: . Market:
(NON COMMERCIAL)
TRIPLE A PROGRAM DIRECTOR OF THE YEAR: Name: Station/Market:
TRIPLE A MUSIC DIRECTOR OF THE YEAR: Name: Station/Market:
TRIPLE A AIR PERSONALITY OF THE YEAR: Name: Station/Market:
RECORD AWARDS

TRIPLE A RECORD LABEL OF THE YEAR: (PLATINUM)
TRIPLE A RECORD LABEL OF THE YEAR: (GOLD)

TRIPLE A PROMOTION EXECUTIVE OF THE YEAR: Name: Label:
FILL IN BELOW TO VALIDATE BALLOT: THIS FORM MUST BE RECEIVED BY JUNE 2, 2006!
Your Name: B Please mail, fax or email to:
R&R TRIPLE A INDUSTRY AWARDS NOMINATIONS
Title: 2049 Century Park East, 41st Floor
Los Angeles, CA 90067
Station/Affiliation: _ 310-203-8450 fax

nominations @ radioandrecords.com

WINNERS WILL BE ANNOUNCED AT
THE R&R TRIPLE A SUMMIT

AUGUST 2-3, 2006

ST. JULIEN HOTEL & SPA - BOULDER, COLORADO

e TRIPLER

REGISTER NOW AT WWW.RADIOANDRECORDS.COM

www.americanradiohistorv.com
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SBR And
Triple A Endure

CONTINUED FROM PAGE 62

R&R: HDis going to take some time
to make an impact, isn't it?

JB: It is going to be a long time he-
{fore HD and side channels reaHy have

an impact, but it s encouraging that the
iu(lustry as a whole is working togethcr
on the rollout. It is also encouraging that
Triple Ais a format that is in the mix as
the initial channels are l)eing vetted.

DR: Teaching people about 11D Ra-
dio and what it is all about is going to be
the responsi})i]ity of individual stations and
individual marlets. First, you lhave to get
pcople tounderstand that HD is more than
llaving a radio that [Ds the station and
tells them what they are listening to. Most
people think that is all it is.

Secoml, once tlwy realize that it is
digital (1elivcry of radio and has the capa-
})ility of clelivering more than one chan-
nel or programming choice, you have to
entice them into getting this kind of ra-
dio. This is where streaming side chan-
nels will play a major role, because people
cangotoa website and sample what tlley
could get with an HD receiver.

The way to look at it is that you have
to put the cart before the horse. You have
to teach people what it is tlley want be-
fore they'll reauy want it.

And not only do you have to put the
content out there, you also have to malee

The Future
Is Under

Construction
CONTINUED FROM PAGE 67

By segmenting on wines, WLKK
(The Lalee)/Buf{alo PD Hank Dole

served up value to the thirstiest part

of his database.
Members of the station’s listener

club, The Lake Community, have al-
ways heen given the opportunity to tell

Internet Research:
7R-U-SURE?:)

CONTINUED FROM PAGE 64

IJ:Ina perfect world it shouldn’t be.
We've seen almost preclicta.l)le gradients
from station databases, Internet lists and
random phone surveys. It comes down
to how much you're wiﬂing to invest in
research that may or may not give you

72 ® Radio & Records May 19, 2006

CONTINUED
FROM PAGE 59

owned l)y larger companies,
it will still be quite some time
before some of this new tech-
nology trickles down to smaller
markets and prol’)ably even
longer before regiona] and local
owners can make the move.
Will it be worth it? Not everyone

sure it is goocl content. [tcan't hea ]'ulze-
l)ox; it has to he compelliug and well-
executed, just like your main signal.

R&R: Where is Fl'p/e A toa’ay, and
where is it lleaa/ing?

JB: Over the 15 years we have heen
(1oing this we have seen the format grow
and remain stable. Just look at the Triple
A Summit. It is going into its 14th
year. What other gatlwriug or conler-
ence for a specific format can claim
tllat, other than Country?

Grante(l, the format is not in every
marlzet, but there are many ex’cremely
successful stations — both commercial

“We discovered that there -
is a lot of commonality to
great radio stations. The
execution of radio basics
and talking to the
audience you are trying to
reach are not format-

exclusive.”
John Bradiey

and noncomm — that have demon-
strated their staying power.

All along we have told owners that
it takes a while to establish a Triple A

the station about their favorite artists,
their listening habits and their inter-
ests in a wide variety of categories.

The Lake Wine Club has attracted
over 1,000 Community members who
have given express permission for e-
mails specifically on wine, stated their
preferences as to red or white and pro-
vided a variety of other wine-buying in-
formation.

This feedback has been the catalyst
for events and offers that (lelight the seg-
ment of The Lale Commumty that likes

reliable information from which you're
going to make decisions.

How much are you wiﬂing to bet that
your research may vary up to 40% from
what we've seen in pllone stuclies? Think P
about whether you're using the right
method. 1

Sampling core listeners from your da- '
tabase is OK in the right situations, but .
what if you are a Tri fe A station trying i
to do a study of peoplie who like Roc
AC in order to reposition your station?

or

thinks so. Those who advocate the rapid
(levelopment and adopti()n of new tech-
nologies feel that radio may be (loing
too little too late. To tllem, traditional
radio is llea(ling down the same path
toward obsolescence as CDs.

At the recent MUSEXPQ in Los
Angeles, most of the topics discussed
at the various sessions stemmed from
the question of what the technological
delivery landscape will be like five years
from now.

Electronic Arts Games Worldwide
Executive/Music Steve Schnur told at-
tendees gathered ata panel called “The

station, but if you commit to it and give
it time to buil(l, it can be a reliable brand
for many years to come. There are plenty
of stations that are dem()nstrating that
basic truth month after month, year af-
ter year.

So many of the operators we have
talked to over the years have told us that
it takes too long to grow this [ormat.
Well, if tlley had started five years ago,
tlley d l)cing (loing great right now with
a well-branded station that has many
years more to go, as opposecl to llaving
gone thmug}l two or three quiclz-f-ix for-
mats that have come and gone.

As music evolves and as new people
come into the (lemo, the format will also
have to evolve and a(l]'ust, but the basic
pllilosoplly of playing the best old and
new music, (lelivering it in an intelli-
gent and thouglltful way and remain-
ing closely involved with the commu-
nity you serve will always work.

There is a slightly younger version |

of the format and a more classic ver-
sion, so you have a choice as to which is
the hest version for your market situa-
tion. Plus, the hallmark of this format
is that it is a(laptaljle. The fact that it is
not cookie-cutter is its strengt}l when
you execute it properly.

DR: This format will succeed be-
cause it can evolve. Triple A isn't and
never has been a static thing. It adapts
and changes as time and the market-

place dictate. There will always bea nee(l

wine (i.e., buy one l)ot'tle, get one free)
without wasting the time and gooclwiﬂ
of the members who don’t. The partici-
pating clients are tickled too. They see
sul)stantially more traffic and business
when involving The Lake in their offers.

So keep drilling down past ZIP codes
and music preferences to home-im-
provement or wines or hobbies. People
gravitate to what they're interested in.

* Think outside the (in) box:
The information you're collecting has
value far beyond the next e-mail. Hid-

If you feel that online research from
a list provicled l?r an outside vendor is

the only € O research you can ClO,

know that the results differ sul)stantially

‘Saeeing’m The Futu;e
Through The Past

CONTINUED FROM PAGE 68

If you are not using this system —
either as a radio station receiving files or

WwWWW.americanradiohistorv.com

Future of Music,” “People borm (luring
or after the year 1996 will have never

Radio is heeding the
call to adapt, and it is
doing so with unusual

cooperation among
competing companies.

lived in a world without interactive en-
tertainment.

“Every teen in 2011 will expect their
entertainment to come with choices.
Anytlling less will be considered to be

om a primitive civilization.

“Terrestrial radio in 201 1 is sometl‘ling
that used to play music but is now all talk.
Few people, and certainly not teens, rarely
listen to it anymore. Qatellite radio is glo—
hal with TiVo-like capa]oilities, SO One can
stop, repeat, pause and purcllase what t}ley
hear and like.”

Is he rigllt? Can things change SO
quiclzly that in five to 10 years the broad-
casting and entertainment world as we
know it will be completely different? Cer-
tainly the entire world of communica-
tion and content and the means to de-
liver it are going tllrough a fast-pace(l,
worldwide revolution rigllt now, but I am
doubtful that the transition will be that
dramatic.

Furtller, I am not sure that anyone
truly knows how all of this will shake out
or that it will ever come to some conclu-
sion. As society and technology aclvance,
each evolution happens faster than the
one before it, and the evolution never
ends.

Let’s just make sure we don't lose our
humanity and compassion as we travel
along the l'xigh—speed, broadband high—
way of the future.

{or a station that plays adult music —
both old and new — for the 25-54—year—
old. The music may cllange, but the re-
spect for the audience doesn't.

den within the thousands of records
you hold are people with opinions on
hundreds of topics, products and
brands.

Your al)ility to tap into those insights
on behalf of advertisers and trendsetters
means you hold a commodity that is
much dearer than 30-second spots; you
hold relationships with the very people who
will determine the future. That is worth a
lot.

So get going. The future is almost

cre.

from results of a random telephone stucly.
That'sa pretty })ig gamble wfen so much
is at stake in enhancing ratings for a ra-
dio station worth millions of dollars

as a label sending them — please contact
me at ;fagot@raa’foana’recora’s.com orgoto
www.promocm/ympe.oom and sign up now.

This is the future. Take the lead and
move into the digital worlcl, the new or-

der of tl'xings.
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RR TRIPLE A TOP 30

LAST THIS May 19, 2006 TOTAL / TOTAL WEEKS ON  TOTAL STATIONS/ ;POWEHED
WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS AU%%;JCE CHART ADDS ME“] AB ASE
2 @ BENHARPER Better Way (Vigin/ 402 +13 15110 13 230
1 2 JACK JOHNSON Upside Down (Brushfire/Universal Republic) 393 -20 21107 18 2210 : : .
4 @ SHAWN MULLINS Beautiful Wreck Vanguard) 356  +29 17886 18 190 MOST ADDED
3 @ DEATHCABFOR CUTIE Crooked Teeth (Atfantic/ 349 0 16963 15 1900 |, en 2005
5 e MAT KEARNEY Nothing Left To Lose /Aware/Columbia) 325 +2 15055 15 21/0 KEANE Is It Any Wonder (inferscape) 10
6 6  RED HOT CHILI PEPPERS Dani California (Warner Bros.) 299 -1 15253 6 1811 GNARLS BARKLEY Crazy (Cowntown/lava/Atlantic) 4
7 @ KT TUNSTALL Suddenly | See (Relentless/Virgin) 286 +7 10924 11 19/  |FNVEFORFIGHTING The Ridde (You And |} (Awsre/Columbia) 4
s @ cotorLay ok g W m |MECMCS e
3 ©  AUGUSTANA Boston (i 258 +9 84393 1410 lyyopppARTY Wt Does I Mean Now? (Seavi) 2
1 @ GUSTER One Man Wrecking Machine (Reprise/ 249 +15 8641 1 20/0 DAVE ALVIN Here In California (¥ep Rac/ )
15 m MARK KNOPFLER & E. HARRIS This Is Us (Nonesuch/Warner Bros.) 224 +25 9817 4 19/2 The Triple A add threshold is applied to monitored stations not allowed to
12 @  LITTLE WILLIES Roll On (Mitking BulfEMC) 222 +1 B028 B 18/0 freporta perther companypalcy: Songs that reach v lys por xwk;:
) . AN nda
10 13 KT TUNSTALL Black Horse & The Cherry Tree (Relentless/Vigin) 221 A3 11806 23 2310 | Syuuday. hdts amallathr progrommersar stllscosptod atany iy ot
16 @ JAMES BLUNT High (Custard/Atlantic) 217 +23 8637 1 15/0
14 @ CHRIS ISAAK King Without A Castle (Reprise/ 217 +7 7947 5 2011
20 @ GO0 GOO DOLLS Stay With You (Warner Bros.) 202 +29 11342 3 1710 MO ST
19 Q LOS LONELY BOYS Diamonds /0r Music/Epic) 194 +20 10571 3 14)0 & ;
21 @ RACONTEURS Steady, As She Goes (Third Man/V2) 193 +26 9345 4 10/0 I N CR EA s 'ED P LA YS
13 19 TRAIN Cab (Columbia) 186 -31 8559 20 18/0 rﬁw
18 5 170 ARTIST TITLE LABEL(S) INCREASE
N R sl el e
at Gan | Say (Red ink/Columbta 0 | WIDESPREAD PANIC Second Skin (WidespreaulSAG) +33
23 @) DANIEL POWTER Bad Day (Warner Bros.) 169 +1 9314 5 50 COLOPLAY The Hardest Part (Capita) 3
24 @ GOMEZ How We Operate (ATO/RMG) 158 +5 5314 4 1710 SHAWN MULLINS Beautiful Wreck (Vanguard) +29
22 24 JEWEL Again And Again (At/antic) 155 -6 5802 8 11/0 GO0 GOO DOLLS Stay With You /Wa'ﬂef Bros.) +29
@  PAUL SIMON Outrageous (Warner Bros,) 135 +36 7442 1 1000 :ﬂﬁ"’(“m‘]’:& ES;*%:’EVH‘;SR?;; g:f*sl fﬁ’"’; Mﬂ”/"zw o) +§g
' . is Is Us Vonesucl/Warner Bros.) +
29 26 JACKIE GREENE | m So Gone (Verve Forecast/VMG) 122 -2 4625 3 11)0 GNARLS BARKLEY Crazy (Downtown/Lava/Atiantic) +25
25 27 INXS Afterglow (£pic/ 120 A9 73200 9 B0 aMES BLUNT High (Custarditantic) +23
27 28  BETH ORTON Conceived (Astralwerks/EMC) 114 A7 7368 18 13/0 RICKIE LEE JONES Circle In The Sand /Rykodisc/ +23
@ DONAVON FRANKENREITER Move By Yourself (Lost Highway) 107 +18 2556 1 1mn
26 30 SUBDUDES Papa Dukie & The Mud People (Back Porch/Narada/EMI) 107 -25 5328 17 15/0
24 Triple A reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 5/7-5/13. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart unless a song has not yet reached the top 15. if after 20 weeks, the record is not in MOST .
the top 15 and has two consecutive weeks of decreased plays, the song is then categorized as recurrent. Most Added is the total number of new adds officially reported Y
to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the PLA YED RECURRENTS
greatest week-to-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is TOTAL
assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006, Arbitron Inc.}.© 2006 Radio & Records. ARTIST TITLE LABEL(S) PLAYS
COLDPLAY The Hardest Part (Capitol FRAY Over My Head (Cable Cart {pic/ _ 219
N EW & A CTIVE Total Plays: 86, Total Stations: 7, Adds: 0 JAMES BLUNT You're Beautiful (Custard/Atlantic/ 148
ANIMAL LIBERATION ORCHESTRA Girl, | Wanna Lay You Down (Brushfire) HERBIE HANCOCK 1J. MAYER Stitched Up (Hear Mesic/Vector) - 144
Total Plays: 74, Total Stations: 8, Adds: 0 DEATH CAB FOR CUTIE Soul Meets Body (Atlantic/ 139
GNARLS BARKLEY Crazy (Downtown/L ava/Atlantic) SIA Breathe Me (Astralwerks/EMC) 0.AR. Love And Memories (Fverfine/Lava) 127
Total Plays: 95, Total Stations: 8, Adds: 4 Total Plays: 72, Total Stations: 7, Adds: 0 COLDPLAY Speed Of Sound (Capitol) 95
FRAY How To Save A Life (Epic/ JAMES HUNTER People Gonna Talk (Go/Rounder) GO0 GOO DOLLS Better Days Warner Bros.) 94
Total Plays: 94, Total Stations: 8, Adds: 1 Total Plays: 72, Total Stations: 5, Adds: 1 AQUALUNG Brighter... (Slightly Bigger/Red Ink/Columbia) 9
SHERYL CROW | Know Why (A&M/Interscape) NEIL YOUNG Looking For A Leader fReprise) U2 Original Of The Species finterscape) 86
Total Plays: 93, Total Stations: 8, Adds: 0 Total Plays: 70, Total Stations: 9, Adds: 1 SNOW PATROL Chocolate (A&M/interscape) 73
ELVIS COSTELLO & A. TOUSSAINT Tears, Tears... (Verve Forecast/YMG) WIDESPREAD PANIC Second Skin (Widespread/SRG)
Total Plays: 92, Total Stations: 9, Adds: 0 Total Plays: 68, Total Stations: 10, Adds: 3 Station playlists for all R&R reporters are available
on the web at www. radisandrecnrds. com.
Songs ranked by total plays

old

=

The Leaders in Advanced Music Scheduling Software for Windows 98/ME/NT/2000/XP

"Powergold offers us limitless options with scheduling criteria and has integrated with all our other systems seamlessly.
The reliability, customer service, and support that the folks at Powergold have provided us
have been exactly what any customer could ask for."

: : —_
Dan Turner, Vice Frasident “e=
Programming Services e

SATELLITE
RADID

Call us and we'll make it EASY for you to switch.

Sales: 1-800-870-0033 @ Support: 501-821-1123

74 ® Radio & Records May 19, 2006

Download a free trial version at www.powergold.com
info@powergold.com

www americanradiohistorv.com

e £


www.americanradiohistory.com

RR TRIPLE A TOP 30 INDICATOR

May 19, 2006

WK WX ARTIST TITLE LABELIS i PLATS AJ%EA;OLCE h U 1
k ®©
1 1 KTTUNSTALL Suddenly | See (Relentless/Virgin) 720 20 5198 11 420 MOST ADDED
2 2 BEN HARPER Better Way (Virgin/ 685 -27 6194 14 46/0 ARTIST TITLE LABEL(S) ADDS
3 € MARKKNOPFLER & E. HARRIS This Is Us (Nonesuch/Warner Bros.) 633 +62 4353 4  47/0 | WIDESPREAD PANIC Second Skin (WidespreadSAE) 1
4 @ GOMEZ How We Operate (ATO/RMG, 560 10 4836 7 aap | NEANEIsIAny Wonder terscope "
ow We Operate / b PAUL SIMON Outrageos (Warmer Bros, 7
9 6 LOS LONELY BOYS Diamonds (Or Music/Epic) 536 +110 3433 3 423 GNARLS BARKLEY Crazy (Downtown/Lava/Atiantic) 6
5 @  GUSTER One Man Wrecking Machine (Reprise/ 536 +1 2248 6  38/0 | KEB'MO' Remain Silent (Red inkEpic) 6
7 @ REDHOT CHILI PEPPERS Dani California (Warner Bros.) 469 +8 3067 5 311 | DIGENOUS Fool Me Again Vanguard) g
" o CHRIS ISAAK King Without A Castle (Reprise/ 453 +34 2020 5 3an
6 g MAT KEARNEY Nothing Left To Lose (Aware/Columbia) 448 22 1425 11 260 MOST
12 ) AUGUSTANA Boston (pic/ 413 +2 1827 16 280 INCREASED PLAYS
10 11 DEATH CAB FOR CUTIE Crooked Teeth (Atiantic/ 394 -28 1834 16 2510 TOTAL
oo PLA
8 12 LITTLE WILLIES Roll Dn (Milking Bul/EMC) 382 -52 3808 9 2710 ARTIST TITLE LABEL(S) INCF'!-EXSE
® PAUL SIMON Dutrageous (Warner Bros.) 374 +112 3058 1 367 :V;ﬂissmﬂ;:‘\mc Sec?:;i Skin ;m”jSﬂfeaWS”ﬁl +::;
. utrageous (Warner br0s., +
14 14 SHAWN MULLINS Beautiful Wreck Vanguard) . 365 -32 207 18 25/0 LOS LONELY BOYS Diamands (0r Music/Epic/ 110
24 @ DONAVOWN FRANKENREITER Move By Yourself (Lost Highway) 364 +78 1898 3 3613 INDIGENOUS Fool Me Again (Vanguard) +92
17 @ ELVIS COSTELLO & A. TOUSSAINT Tears, Tears... (Verve Forecast/VMG) 362 +26 3015 3 4013 NEIL YOUNG Looking For A Leader (Reprise/ +81
27 (D BRUCE SPRINGSTEEN Pay Me My Money Down (Columbia) 346  +62 3192 2 30j0 | DONAVONFRANKENRETER MoveBy Yorsal (ostfghway  +78
@ . . . GLEN PHILLIPS Everything But You (UmamilbigHelium) +67
22 ERIC LINDELL Give It Time (Affgator/ 332 436 1088 3 3300 | yaouNOPFLERS E HARRSS Th. MoesuciWamerBus) 462
13 19 JACK JOHNSON Upside Down (Brushfire/Universal Republic) 332 13 2629 18 23/0 | BRUCE SPRINGSTEEN Pay Me My Money Down (Columbia) ~ +62
18 20 ANIMAL LIBERATION ORCHESTRA Girl, | Wanna... (Brushfire) 325 -3 809 6 2810 RICKIE LEE JONES Circle In The Sand (Rykedisc) +58
20 21 JAMES BLUNT High (Custard/Atlantic/ 317 -3 554 4 21J0
28 €}) WORLD PARTY What Does It Mean Now? (Seaview) 306  +27 4021 4 334 NATIONAL
19 23 SONYAKITCHELL Let Me Go (Velour) 306 A5 12867 7 300 PROGRAMMING
15 24  BRANDI CARLILE What Can | Say (Red Ink/Columbia) 297 -66 537 13 24i0 World Cafe - Dan Reed 215-898-66 _;‘_’;’" This Wesk
@  CORINNE BAILEY RAE Put Your Records On (Capito) 206 +30 2509 1 302 | peotneheeNmmelsrtfamie
30 @ EDWIN MCCAIN Gramercy Park Hotel (Vanguard) 293 +26 313 3 23/0 FEIST Secret Heart
25 27 UMPHREY'S MCGEE Women, Wine And Song (SC/-Fidelity) 282 3 1554 7 2900 Eﬁ:ﬁmg[‘lzﬂmr’m L]
@ SNOW PATROL Hands Open (A&M/Interscope) 281 +36 2687 1 24/2 | Rocco DELUCA & THE BURDEN Colorful
16 29 JACKIE GREENE I'm So Gone (Verve Forecast/VMG) 280 -68 1195 12 260 T:I(E]"E BUg:mm:agd )
. . . THIEVERY trange Days
21 30 MATT COSTA Cold December (Brushfire/Universal Republic) 214 -44 1160 9 2310 | acoustic Cafe —Rob Reinhart 734-761-2043
54 Triple A reporters. Songs ranked by total plays for the airplay week of Sunday 5/7 - Saturday 5/13. GLEN PHILLIPS | Want A New Drug
© 2006 Radio & Records JOSE GONZALEZ All You Deliver
4 I
1 WXPN/Philadelphia, PA KRSH/Santa Rosa, CA* .
REPORTERS s B Foug o S
Stations and their adds listed alphabetically by market ", il o Fok ot —
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WD Jatt McCord P e KMTN/Jackson, WY !loﬂl':lw"es'll Yll:'rk, NY un il nu?n mn.r:ln §§g§§ﬂ§é CHRIS 1SAAK
WRNR/Baltimore, MD WCBEICnIumbu OH P?/;‘ogxm‘s( mFoM — ND; R“ “tﬂm"' nmI ﬁem EL BARKLEY RADIO 4 !{)UIN[WIITgm‘nn, NC
OW/PD: Bob Waugh OW: Tammy Alen 3 oS conter GRS BARLEY —— KMTT/Seattle, WA* R
APOMO: Rex Cartright PD: Dan Mushalko 1 WORLO PARTY ALLISON MOCRER KPRUSan Diego, CA* PO: Shawn Stnun 1 Bivio wEp

$ LaonE BURNETT Mg KTBG/Kansas City, MO HpEgEre0 PAC OMPD: Bob Burch A A2 B vars

e e WIS EoE e ;% Byron soheson R oAy WKZE/Sharon, €T
KLAR/Ben § ﬂﬁ@:ﬁ’iﬁ%&‘ e vﬂngmommmm MA Ty e ow: :Vlllssc:nlgv FWIMA BA
DM/PO: Douo Donono WEBK/Killington, VT WD: Johnay Mampnis LANEGAN PD: D,ma 2.,.,”,,,',‘ cisco, 10 H?ENNEMRO‘C’N&R ME]}

PD D" pe xé'&%&g:%:xﬁr“ DM{%E%%M T'"'"““" E&w%aié:wm WELCH & FATS KAFLAN m%ﬁ:“y Ranstord 2 z::“::z MUSSELWHITE *Monitored Reporters
KRVB/Boise, ID* 4 B CRIOn Pl SN ST s KPNO/Sandpoint, D WNCWISrindale NC 78 Total Reporters
;)"lsll’rnmllla“r'll mcolly : [ L-lEEMJ%SNES EF/ERKE OF ROGHER ChARLE MUSSELWHITE lA)%PI')“ Dyl:“n :o_vln’ofiald APO/MD: “‘. tin Anderso e —

one : Norm McBride il .

3 EIVE FOR FIGATING KBCO/enver, CO* Dxagg/%?::mgxgzz WA Ka)'p%"?n’," E:lnl,f, MO L 3}3.’}8'4"'}&'}2{‘3 § g&é'ﬁ%{":wﬁ 24 Total Monitored )
WBO0S/Boston, MA* rﬂ%s'::‘r}lll’::g';ﬂh Mo:MnAg ufr'm SO ”“ Glenn Beery SIS cGXEL.eVb"ussmm 54 Totat Indicator
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She had me at “hello,” without the
dinner and a movie! It’s impossible not
to be awestruck by Corinne Bailey Rae.
g . She is 26 years old and from Leeds,
: R E@@R © England, and there is no box that this
E . =g magnetic talent can be placed in.# As
] g ¢ | watched her Later With Jools Holland
: MEI&“IE SCU"V i performance (her first television perfor-

: National Director/Rock Formats,
Capltol

ON THE]

mance ever) with nothing but her gui-
tar and her soulful voice, | wanted to
* know every last detail about her. #
& | wasn’t alone. The U.K. press took notice and blanketed
the media, a tour was announced — and sold out — and
Bailey Rae’s self-titled debut album went straight to the top
of the U.K. album charts. # Working this artist over here
i3 would have been a joy without any help. However, the mar-
t¥ keting, television, new-media and sales plans that we have
surrounding her U.S. release on June 20 are remarkable,
and something that a more established artist would hope for. ¢ Bailey
Rae is currently an AOL Breaker, and she will be performing on both
The Tonight Show With Jay Leno and Good Morning America during
the week of release. Starbucks will be bringing the album in, and the
video for “Put Your Records On” will have significant rotation on both
VH1 and VH1 Soul. At the end of June Bailey Rae will be in New York,
Los Angeles, San Francisco and Chicago, with a more extensive tour
planned for July and August.

Lo v e e e e o e

After a very long run at No. 1, Jack
Johnson is usurped by Ben Harper
on the monitored chart this week. The f=
rest of the top five hangs tough, with &
Shawn Mullins (his ninth week in the §
top five), Death Cab For Cutie and
Mat Kearney all bulleted ... The rest of
the monitored chart is largely bulleted
this week as well and includes solid
moves by Mark Knopfler & Emmylou Harris (15*-11*), The Goo Goo
Dolls (20*-16"), James Blunt (16*-14*), Los Lonely Boys (19*-17%)
and The Raconteurs (21*-18*) ... Paul Simon and Donavon
Frankenreiter debut ... On the Indicator chart, KT Tunstall hoids at
No. 1, while Chris Isaak and Augustana are now top 10, at 8* and
10*, respectively ... Other gainers include Frankenreiter (24*-15*), Bruce
Springsteen (27*-17*), Eric Lindell (22*-18*) and World Party (28*-
22*) ... Simon, Corrine Bailey Rae and Snow Patrol debut ... In the
Most Added category, Keane get a good head start, with 20 adds this
week, while Widespread Panic bring in another 14 stations, and Five
For Fighting get seven ... This Gnarls Barkley project has quite a buzz,
grabbing another 10 stations this week ... Keep an eye on Dave Alvin,
Tim Easton, Allison Moorer, Etienne De Rocher and Rock Kills Kid.

— John Schoenberger, Triple A/Americana Editor

Adke SSRENTNA M <
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OF THE WEEK

armist: Bruce Springsteen

LageL: Columbia

By JOHN SCHOENBERGER/TRIPLE A & AMERICANA
EDITOR

v e g SRS RERE © RN o

here isn’t much that can be said

about Bruce Springsteen that hasn’t
already been written — and probably
more than once. He is a true American
musical icon who has
never compromised
his music or beliefs.

Over the past de-
cade we have seen the
many facets of the
artist’s talent anew.
1995’s Greatest Hits
included a few new
tracks with a reas-
sembled E Street
Band, and the same
year saw the release
of the acoustic The
Ghost of Tom Joad.
Then there was 1999’s
live album, recorded during a worldwide
tour with The E Street Band; 2002’s re-
sponse to Sept. 11, 2001, The Rising; and
2005’s solo outing, Devils & Dust.

In 1997 Springsteen participated in a
Pete Seeger tribute pr'oﬁect, recording
“We Shall Overcome” for the award-win-
ning two-CD set Where Have All the
Flowers Gone: The Songs of Pete Seeger,
Vol. 1, on Appleseed Recordings. From
that experience sprang the idea that
would eventually become Springsteen’s
newest effort, We Shall Overcome: The
Seeger Sessions.

As Springsteen writes in the liner notes
of the project, “Growing up a rock 'n’ roll
kid, I didn’t know a lot about Pete’s music
or the depth of his influence. So after I was
asked to do something for that project, I
headed to the record store and came back
with an armful of Pete Seeger records.

*

RTIST

Over the next few days of listening, the
wealth of songs, their richness and power,
changed what I thought T knew about folk
music. Hearing this music and our initial
’97 recording session for Pete’s record sent
me off, casually at first, on a quest.”

Nine years later that casual quest has
turned into a full-blown project featuring
13 traditional songs, all of which were as-
sociated with Pete Seeger, and a large en-
semble of musicians.

“So much of my
writing, particularly
when I write acousti-
cally, comes straight
i out of the folk tradi-
B tion,” Springsteen
! says. “So making this
"t album was creatively
! liberating because I
have a love of all those
different roots sounds.
To me they can con-
E jure up a world with
Just a few notes and a
few words.”

But the beauty of
this album is that it goes beyond basic folk
and borrows from many of the musical idi-
oms that were popular during the heyday
of the songs, including Western swing,
Dixieland, zydeco and bluegrass, as well as
stripped-down, blue-collar acoustic folk.
The sounds are familiar and deeply rooted,
yet they sound fresh and inspired within
the context of this album.

Any number of songs could work at ra-
dio, but a few have begun to emerge over
the others, including “Jacob’s Ladder,”
“Pay Me My Money Down” and “Eyes on
the Prize.”

Springsteen is planning a short tour in
the U.S. and Europe to accompany the re-
lease of the album. He will be appearing
with most of the musicians who appeared
on the CD. Details are currently being re-
leased. For more information, log on to
www.brucespringsteen.net.
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: RR AMERICANA TOP 30 ALBUMS [}

May 19, 2006 ‘
e WEEK  ARTIST TITLE LABEL(S) MRS ek s AMERICANA SPOTLIGHT
3 “€) BRUCE SPRINGSTEEN We Shal Overcome... Columbia) 426 +79 1167
N " By John Schoenberger
2 LITTLE WILLIES Little Willies (Milking Bull/EMC) 406 K] | 4499 3 .
9 ' 4 ) * Artist: Alejandro Escovedo
4 0 K. KANE, K. WELCH, F. KAPLIN Lost John Dean {Compass) 400 +65 1345 | | abel: Back Porch/Narada/EMI
1 4 HANK Il Straight To Hell (Bruc/Curb) KL]} -34 an g 1 To everyone’s great relief, Alejandro Escovedo, one of
| Americana’s favorite sons, returns after a serious bout with
7 MARK KNOPFLER & E. HARRIS Al.. Aonestc B, 353 57 10 . ’ .
9 AL il * 58 Hepatitis C that threatened to take him to an early grave. Needless
5 0 RADNEY FOSTER This World We Live In (Dualtone/ 326 +7 3542 to say, he had a whole new pool of experience to draw from
s . -| once he was back on his feet, and the songs on The Boxing
. ©  scoTT MILLER Citation Sugar il 305 i %16 Mirror are some of his best. Produced by Velvet Underground
14 @  vARIOUS Sail Away: Songs Of Randy Newman (Sugar Hil) 299 +32 1095 legend John Cale, whom Escovedo has known since the late
] ] '70s, the music on Escovedo’s eighth studio effort is understated
15 @)  SHODTER JENNINGS Electic Rodeo (Universal Sauth) 274 +9 1621 and succinct, getting the point of the lyrics across in no uncertain
10 10 LEEROY PARNELL Back To The Well Wniversal Soutt) 213 15 2412 tLEF(’i';S- Check out “Arizona,” “Died a Little Today" and “The
adder.”
8 11 VAN MORRISON Pay The Devil dost Highway/ 272 22 3374
1" 12 TOM RUSSELL Love And Fear (HighTone) 262 -23 2900
12 13 SHAWN MULLINS 9th Ward Pickin’ Parlor (Vanguard) 259 -12 4736 A M ER IC A N A NE WS
13 14 WILLIE NELSON You Don’t Know Me... LLost Highway) 257 -n 2269
6 15  ROSANME CASH Black Cadillac (Capitol) 253 -50 7690 Recording artist Dallas Wayne is the new afternoon-evening personality at Americana-Country
@ ) hybrid KHY!/Dallas. He will hold down the 5-10pm shift Monday through Thursday ... Johnny
2 VARIOUS A Case For Case: A Peter Case... (Hungry For Music/ 252 +23 1261 Cash’s final recordings with producer Rick Rubin will be released on the upcoming CD American
2 @ ALEJANDRO ESCOVEDO The... (Back PorchiNarada/EMY 244 +15 868 V: A Hundred Highways. The sessions took place at Rubin’s Los Angeles studio and at Cash's
] home near Nashville. Cash’s vocal performances were later supplemented with overdubs by several
23 @ DALE WATSON Whiskey Or God (Palo Duro/ 233 +17 1854 of his favorite musicians. The album, released by American Recordings through Lost Highway,
17 19 VARIOUS Texas Unplugged: Vol 2 (Palo Duro) 232 20 2691 has a July 4 street.date. ... According to the |atest. data from Slmmons Research, 8.5% of the total
U.S. adult population cited bluegrass as the musical genre they liked, bought or downloaded most
22 @)  PINMONKEY Big Shiny Cars (Back PorchiNarada/EM) 224 +4 1954 in 2005 ... Peter, Paul & Mary will be given The Songwriters Hall of Fame Sammy Cahn Lifetime
. Achievement Award at the organization’s 2006 awards dinner, slated for June 15 ... Revered artist
1 - . ’ .
18 2 R 215 " 2t manager Eddie Tickner passed away May 2 in Tucson at the age of 78 after a long battle with
29 @ JEFFREY FOUCAULT Ghost Repeater (Signature Sounds) 213 +36 574 leukemia. Tickner was known for managing the careers of The Byrds, Emmylou Harris, The Flying
@ LAR D Burrito Brothers, Gram Parsons, Odetta, Etta James, Vern Gosdin, Carlene Carter, Jonathan
u CLAIRE LYNCH New Day (Roundes/ 199 AL 78 | Richmond & The Modern Lovers and Marty Stuart.
28 @ BRUCE ROBISON Eieven Stories (Sustain/ 197 +19 981
16 25  NEKO CASE Fox Confessor Brings The Flood /AntifEpitaph) 188 -15 4228
19 26  SUBDUDES Behind The Levee (Back Porch/Narada/EMI) 185 -46 6250 M 0 ST A D E D o
25 27  JAMES HAND Truth Wil Set You Free {Rounder) 183 17 1777 V D ’
ARTIST TITLE LABEL(S) ADDS
[Debut> YONDER MO ST () 30 549
pebae> € UNTAIN STRING BAND Yonder... (Vanguard) 1@2 + RV A s i i 0
30 @ SHAWN CAMP Firebatl (Emergent/ ) 175 +2 1259 SLAID CLEAVES Unsung (Rounder/ 20
) CHARLIE MUSSELWHITE Delta Hardware (Real WorldNarada/EMI) 10
€D HOUSTON MARCHMAN Key To The Highway (BC) 7+ 764 | VARIOUS Strummin’ With The Devil: Southern Side Of Van Halen (CMH) 9
The Americana Airplay chart represents the reported play of terrestrial radio stations, nationally syndicated K.D. LANG “d'_“f”“a“}’“ {Rhino) ) 9
radio shows, satellite radio and internet stations that have agreed to submit weekly spin counts. NEIL YOUNG Living With War (Reprise) 8
For more information please visit www.americanamusic.org.
© 2006 Americana Music Association. Y,
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The River Keeps

WCV0/Columbus, OH continues to grow

Since WCVO (The River)/Columbus, OH started playing
contemporary Christian music full-time 2 1/2 years ago, the
station has seen gradual but steady growth, including moving
from ninth to fourth with women 25-54. This week I catch up
with PD Tate Luck to find out what the station did to build its

unstoppable momentum.

Luck thinks the music was a big reason for
the start of the growth, saying, “On Jan. 1,
2004 we took WCVO from a kind of hybrid
of contemporary music and teaching and
talking to 100% music. We got very focused
and became very disciplined over time.”

Busting Myths

But the station’s continued growthis due
to more than just the music. Luck says,
“When we started out we knew who we
were talking to, we knew how we were talk-
ing to her, we knew as much as we could at

.

that moment about her,
and, of course, we’ve
learned more over the
last 21/2 years. We've
learned a lot about our
listener, whom we call
Jen.

“We also found outa
lot of things that I call
myths about what this
formatis about. First, a
lot of people program
like their listeners are big Christian-music
fans. Most of them aren’t because they don't
know what Christian music is.

“It's not like being a fan of The Beatles
or The Rolling Stones or the modern-day
stuff. The average person listening is not

Tate Luck

a big fan of the music. What they are fans
of is the lifestyle that we present on the
air.

“I found out that lifestyle is one of the
keys to making this format work, not talk-
ing about the music or the artists every five
seconds. When we talk about the artists, it's
all about their families, not the fact that they
have a new album coming out.

" According to what Jen has told us, that’s
not important to her now as it was when
she was 20 years old. Now that she’s 37, she
has a whole new set of priorities. Music and
radio are background to her.

" A station that reflects what she person-
ally believes and her core values and faith
is more important to her than the new
Steven Curtis Chapman record.”

Humility & Research

Luck continues, “One thing that [ really
believe has helped us grow — and I'm still
learning this every day — is that humble-
ness makes this format shine. You can hype
your station by saying, ‘We have the best
Christian music,” but that's such a subjec-
tive thing.

“It'’s hype, and it’s pride, and it doesn’t
mean anything. ‘Continuous Christian mu-
sic’ is a tactical statement that means noth-
ing to the average person listening.

Music
Christian Music Group

Programmer’s Pick of the Month
“REAL TO ME” Nichole Nordeman

Nichole Nordeman's "Real to Me" is
a bright, upbeat song for summer
with an honost and substantial

RR CHRISTIAN

KEVIN PETERSON

kpeterson@radioandrecords.com
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message and it just sounds good on
the airf — Kat Taylor MD/Mid Days
KFI5 104.1 The Fish, Portland OR

nglas

..*.

no hype. just hits,

“But when you say “uplifting and encour-
aging’ or ‘a positive thought’ or ‘a positive
hit" — we use those phrases, along with
words like faith, family and safety.

“Using these reflective words creates
more of a connection to Jen than just a ra-
dio station that plays the newest song by
whomever. It’s real to her. It's something she
can identify with, no matter how familiar
or unfamiliar she is with the music.”

Now that they know who they’re talking
to and how to talk to her, what’s the next
step? Luck says, “We live by the research.
We’ve been disciplined enough not to fol-
low our own intuition, but to instead fol-
low what the research says, and that’s
helped us to be more focused and to have
more songs that Jen loves every time she
turns on the radio.

“We did an auditorium test last year, and
we had some of the staff come in, including
our GM, and rate the songs along with the
Jens in our audience. It was amazing. The
GM said, ‘Wow, | can’t believe how many
songs don’t match what I think.” That’s why
you have to be open-minded.”

Focus, Focus, Focus

Whether it’s positioning, music, person-
alities or promotions, focus is a word Luck
uses a lot. He says, “I'm not saying we're
perfect at it, but we try very hard to make
everything focused on Jen.

“When you hear the morning show talk-
ing about American Idol, Jen has told us that's
her No. 1 show right now. We find that out
through the perceptual studies we’ve done.
That's part of the research we talked about
too.

“Another part of our focus and discipline

positive hits

is developing a mantra — ‘faith, family, safe-
ty’ — and running everything through that,
from our commercials to our promotions to
things that the personalities talk about.

“Another thing about this format is that
the listener, not the person on the air, needs
to be the star. Ryan Seacrest is not the star
on American Idol; it's really the judges and
the artists. Ryan is the person who makes
them look good.

“That’s the philosophy we push here: The
person on the phone or the artist is the star.
Jake Summers in the afternoon shines when
it comes to this. He talks to people on the
air and lets them be the stars. That’s part of
the humbleness thing. It makes us more
than just a radio station.

“1 listen to too many Christian stations
that harp on the music. That's all they care
about. They forget about the person listen-
ing and about her life. That's sad, because
the Jens or Beckys or whoever your target
audience is have a great story to share if
you'll allow them to do it.

“That’s what this whole thing is about.
We added Share Your Night Together with
Martha Hadley, and within a book and a
half it has gone to No. 1 at night with wom-
en 25-54. Being No. 1 in any daypart in this
format is an accomplishment.

“The way Tlook at this is simple: The bet-
ter we get at this, the more focused we get

www.americanradiohistorv.com
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“The average person
listening is not a big
fan of the music. What
they are fans of is the
lifestyle that we present
on the air.”

Lrh R R L

at this, and the more disciplined we stay at
this. I believe more lives are being touched
and impacted every day. That's the motiva-
tion for me to get it right.”

Community Involvement

One of the factors that helps The River
connect with Jen is being involved in the
things that are important to her, and Luck
says that means getting involved in her
community. “We do a lot of community in-
volvement,” he says. “One of the big
projects we do every year is Walk for the
Cure, which is adowntown event for breast
cancer. There are about 20,000 women at the
event.

“The MS Walk is another big one for us.
We work with Habitat for Humanity and
just did a promotion where someone won
$2,500 worth of free flooring. We donated
another $2,500 of flooring in their name to
Habitat for Humanity.”

I ask Luck what the key factors have been
in the continued growth of not just his sta-
tion, but several Christian stations over the
past few years. His answer goes beyond the
music, the research, the personalities, the
promotions, the imaging and the marketing.

“1 will give credit to two gentlemen who
stepped forward about six or seven years
ago, maybe even longer,” Luck says. Goo-
dratings’ John Frost and Alan Mason have
come forward and encouraged people to do
better radio for God instead of just OK ra-
dio or bad radio. From being consultants to
doing seminars, they are pushing the for-
mat forward.

“Talent coach Tommy Kramer has helped
in that too. He has come forward and said,
“You can't sit on the mike and talk about
nothing because no one cares at that point.’
These guys have been instrumental in push-
ing people to do better radio, and program-
mers have said, "Yeah, I get that, and I'm
willing to try it.” They’ve seen great suc-
cess.”

Wise Counsel

Luck continues, “John, Alan, Tommy and
other people have worked hard to mentor
PDs and GMs to be better and do the right
things and start thinking outside the box.
That’s one of the reasons people are start-
ing to pay attention. Sometimes GMs see
consultants as a big risk or a big expense,
but it comes back tenfold.

“The Bible talks about that. Getting wise
counsel is not a bad Bible principle. If you
can get past your own personality and say,
"Maybe these people are right. Let me give
this a try,” you'll be amazed at the results
that you'll get.

“But you've got to be dedicated to it. You
can’tjust take bits and pieces. You've got to
be committed and give it a chance. When
you do, you'll see it flourish, and we did.”
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HYPER STATIC UNION Praying For Sunny Days (RKT/Rocketown)
Total Plays: 173, Total Stations: 8, Adds: 0

BIG DADOY WEAVE Without You (Fervent/Curl/Warner Bros.)
Total Plays: 170, Total Stations: 10, Adds: 1

KRISTY STARLING | Need You (Word/CurlyWarner Bros.)
Total Plays: 154, Total Stations: 11, Adds: 0

DOWNHERE A Better Way (Centricity/Word)

Total Plays: 151, Total Stations: 9, Adds: 1

OVERFLOW Forever (Essential/PLG)

Total Piays: 140, Total Stations: 10, Adds: 0

STORYSIDE:B More To This Life (Gotee)

Total Plays: 139, Total Stations: 9, Adds: 0

NEW & ACTIVE

AYIESHA WODOS Happy (Gotee/

Total Plays: 229, Total Stations: 12, Adds: 0
JEREMY RIDOLE Sweetly Broken (VMG/

Total Plays: 202, Total Stations: 9, Adds: 0
LIFEHOUSE You And Me (Geffen/

Total Plays: 184, Total Stations: 8, Adds: 1
BETHANY DILLON Hallelujah (Sparrow/EM! CMG)
Total Plays: 179, Total Stations: 6, Adds: 0

WU e 000 M i ERR POWEREDLY
2 o CASTING CROWNS Praise You |n This Storm (Beach Street/Reunion/PLG) 1295 +83 5 ain “E ]}l ‘H]ASE
1 2 AARON SHUST My Savior My God (Brash/ 1250 -12 19 a0
3 €  CHRIS TOMLIN How Great Is Nur God (Sixsteps/Sparrow/EMI CMG) 1145 +11 20 a1 Mo ST A DDE D’
4 o MERCYME So Long Self (INO/ 919 +59 8 4001 '
5 o MATTHEW WEST Only Grace (Universal South/EMI CMG) 800 +14 25 Im ARTISTTITLE LABEL(S) ADDS
9 0 SELAH W/MELODIE CRITTENDEN Bless The Broken Road (Curb/ 791 +134 12 33 THIRD DAY Mountain Of God (Essential/PLG) 8
6 @ MARKSCHULTZ | Am (Word/CurtyWamer Bros.) 773 +16 37 391 0. CROWOER BAND Whally Yours (Siksteps/Sparrow/EMI CME) 5
7 @ CARRIE UNDERWOOD Jesus, Take The Wheel (Arista/PLG) 3 24 19 a3y | MARKHARRIS Find Your Wings M) 4
11 € BARLOWGIRL | Need You To Love Me Ferveny/CurtyWarmer Bros.) 645  +29 1 3o | CRANUTTRELL Wekome Home (Renion LGy 3
g NICHOLE NDRDEMAN Real To Me (Sparrow/EMI CMG/ 3
13 @ KUTLESS Strong Tower (BEC/Tooth & Nail) 642 +47 1" 2612 NATALIE GRANT The Real Me (Curty 3
8 11 WATERMARK Light Of The World (Rocketown) 627 -33 13 29/0 KUTLESS Strong Tower (BEC/Tooth & Nail) 2
10 12 THIRD DAY Cry Out To Jesus {Essential/PLG) 620 17 34 a0 ZDEGIRL Unchangeable (Sparrow/EMI CMG) 2
12 @ JEREMY CAMP This Man (BEC/Tooth & Nail) 610 +12 36 37/0 REBECCA ST. JAMES You Are Loved (Forefront/EM! CMG) 2
15 @ MARK HARRIS Find Your Wings /N0) 600 +106 8 25/4
14 @ NEWSONG Psalm 40 (integrity Label Group) 562 +25 24 2911
16 @ BRIAN LITTRELL Welcome Home (Reunion/PLG) 552 +101 5 29/3 MOST
20 () TODDAGNEW My Jesus (SAE/Ardent) 426 +58 1" 1911 INCREASED PLAYS
18 18 NEWSBOYS | Am Free {Inpop/ 352 -24 17 20/0 TOTAL
21 19 SWITCHFOOT We Are One Tonight (Sparrow/EMI CMG) 348 13 12 1410 | amist T waseLs) INOREASE
17 20 SHAWN MCDONALD Free (Sparrow/EMI CMG) 339 -39 9 16/1 | SELAH WM. CRITTENDEN Bless The Broken Road (Curty ~ +134
19 21 NICOL SPONBERG Hallelujah {Curb/ 338 -31 13 17/0 MARK HARRIS Find Your Wings N0/ +106
23 @ WARREN BARFIELD Saved (Word/PLG/EMI CMG) 322 +7 8 13/0 ::::g ;IEHMELL \tNgalc[r]n;rE &;u?: /ﬁ::qn;;fz/gs/ +::1"1]
o 7 ountal 0d (£ssential +
24 @ AFTERS Al That | Am (Simple/IN0) “ , 305 +8 4 18I0 | . CTING CROWNS Prie You, Beach SretReuninPL6)  +83
22 24  BEBO NORMAN f/RICH MULLINS Sometimes By Step (Reunion/PLG) 300 -27 1" 18/0 MERCYME So Long Self (N0) +59
26 @ DAVID CROWDER BAND Wholly Yours (Sixsteps/Sparrow/EMI CMG) 295 +15 4 18/5 TOOD AGNEW My Jesus (SRE/Ardent) +58
25 @ ZOEGIRL Unchangeable (Sparrow/EMI CMG) 290 +8 7 15/2 KUTLESS Strong Tower (BEC/Tooth & Nail +47
28 €@ PAULCOLMAN Holding Onto You (inpop/ 273 +11 7 14/0 | BIGDADDY WEAVE Let It Rise (PL6) +42
27 28  BROTHER'S KEEPER He Took The Scars (7raining Union/Ardent) 261 -2 2 121
29 29  JADON LAVIK Changing Happy (BEC/Tooth & Nail) 247 7 6 10
@ THIRD DAY Mountain Of God (Essential/PLG) 244 +100 1 18/8
3}27 Ascnrgpgrters. Monitored airplay dgtgi supplied by Megiqbase Research, a division of Premiere Radio Netvyorks. Songs ranked by tptal plays for 'the airplgy week gf ¢ MO ST
-513. ullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase |n'plays is
pln s Sng b o, oo ot 0 vl n ot ol s st e o 0 atertowes o |- PLAVED RECURRENTS
to R&R by each reporting statior]. Songs unreported as adds do not 'cou'nt tovyard overall totai stations playing a song. Total Audience equal§ Avgrage Qqaqer Hour ARTIST TITLE LABELSS) ;‘L’E's-
Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from
Arbitron tnc. (© 2006, Arbitron inc.).© 2006 Radio & Records. TREEGJ Blessed Be Your Name finpop/ 525

CHRIS TOMLIN Holy Is The Lord (Sixsteps/Sparrow/EMI CMG) 491
CASTING CROWNS Lifesong (Beach Street/Reunion/PLG) 451
CASTING CROWNS Voice Of Truth (Beach Street/Reunion/PLG) 428

JEREMY CAMP Take You Back (BEC/Tooth & Nail) m
MERCYME In The Blink Of An Eye (IN0) 389
NEWSBOYS He Reigns (Sparrow/EMI CMG) 387

CHRIS TOMLIN Indescribable (Sixsteps/Sparrow/EMI CMG/ 385
CASTING CROWNS Who Am | (Beach Street/Reunion/PLG) 378
MERCYME | Can Only Imagine (IN0/ 376

Station playlists for all R&R reporters are available
on the web at www.radigandrecords.com.

Songs ranked by total plays

NATALILE
G R AN Tk

— "

‘Bless The Broken Road’ |

9-6* AC Monitored

I #1 most increased Sping
Sales approaching 300k
On the road this summer

One of the most
added this week!

CURB

RECORDS
curb.com
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WK WeE  ARTIST TITLE LABEL(S) S elavs "G sTATONs W WEEK  ARTIST TITLE LABEL(S) FMS  siais "G sTATONS
2 o SANCTUS REAL I'm Not Alright (Sparrow/EMI CMG) 1386 +104 12 33/0 2 o KUTLESS Shut Me Out (BEC/Tooth & Nail) 368 +23 13 Jon
1 2 BARLOWGIRL | Need... fFervent/Curb/Warner Bros.) 1367 -24 16 2910 1 2 FAMILY FORCE 5 Replace Me (Gotee/Maverick) 353 -9 15 N
6 o MAT KEARNEY Nothing Left To Lose flnpop/ 1146 +92 " 30/0 3 3 FLYLEAF All Around Me (SRE/Octone) 314 -9 16 30/0
3 o AARON SHUST My Savior My God Brash/ 1135 +29 1" 281 7 0 SANCTUS REAL I'm Not Alright (Sparrow/EMI CMG) n +44 12 28/1
4 6 CASTING CROWNS Praise... (Beach Strest/Reunion/PLG) 1134 +31 13 281 4 5 DISCIPLE Rise Up /SRE) 301 -19 16 280
9 0 STORYSIDE:B Everything And More (Gotee) 1006 +148 8 211 6 0 HAWK NELSON Everything You... (Tooth & Nail) 300 +27 9 2712
5 7 TOBYMAC Diverse City (ForeFront/EMI CMG) 928 -138 13 25[0 n o RUN KID RUN We've Only Just Begun (Tooth & Nai) 292 +50 8 2912
8 o SEVENTHDAY SLUMBER Oceans.... (BEG/Tooth & Nai) 902 +14 15 25[0 9 0 ANBERLIN Time & Confusion (Tooth & Nail) 257 +10 15 22/0
10 o JEREMY CAMP This Man (BEC/Tooth & Nail) 852 0 19 21/0 5 9 ELEVENTYSEVEN More Than A... fFlicker/PLG) 257 -52 15 24/0
13 @ HAWK NELSON Everything You... (Tooth & Nail i +119 6 25[0 19 @ PROJECT 86 My Will Be A Dead Man (Tooth & Nai) 237 +42 8 263
" m KRYSTAL MEYERS Fire (Fssential/PLG) 839 +67 10 26/0 10 n SWITCHFOOT We Are One... (Sparrow/EMI CMG) 229 17 18 25[0
7 12 JESSIE DANIELS The Noise (Midas) 759 -158 17 19/0 12 12 DECYFER DOWN Life Again (SRE) 226 -2 6 28/1
19 @ MERCYME So Long Self /N0 696  +166 6 2313 14 @ HYPER STATIC UNION Overhead (RK 7/Rocketown) 225 +6 1" 2510
14 14 SHAWN MCDONALD Free (Sparrow/EMI CMG) 661 -23 13 1911 8 14 NUMBER ONE GUN Who You Are (BEG/Tooth & Nai) 220 -31 18 20/0
Y 15 SWITCHFOOT We Are... (Sparrow/EMI CMG) 621 -106 19 1719 15 @ KIDS IN THE WAY The Seed We've Sown (Fiicker) 215 +2 13 241
17 @ THIRD DAY | Can Feel It (Fssential/PLG) 585 +31 231 16 @ FOLD The Title Track (Tooth & Nail) 213 +7 10 13/1
20 m AFTERS All That | Am (Simple/ING) 575 +54 7 211 13 17 SPOKEN Last Chance To Breathe (Tooth & Nail) 199 -22 17 20/0
18 @ AYIESHA WOODS Happy (Gotee) 565 +15 231 18 18 STAPLE Gavels From Gun Barrels (Flicker) 195 -2 12 2301
15 19 PAUL WRIGHT From Sunrise To Sunset (Gotee/ 533 -63 18 1710 25 @ RED Breathe Into Me (Essential/PLG) 192 +45 4 2513
23 @ CHRIS TOMLIN How ... (Sixsteps/Sparrow/EM! CMG) 496 +23 10 1411 21 @ EDISON GLASS Forever (Credential) 186 +11 8 1511
21 @ PLUMB Bittersweet (Curb/ 494 +11 211 23 @ DAY OF FIRE Cut & Move {Fssential/PLG) 180 +23 2 21/4
22 @ SUPERCHICK it's On finpap) 484 +7 17/0 20 22 SUPERCHICK tt'sOn {npap/ 173 -2 8 2212
30 @ NEEDTOBREATHE You Are Here (Sparrow/EM! CMG) 483 +132 18/6 22 @ PLUMB Good Behavior /Curt) 170 +6 6 22j0
16 24 BUILDING 429 Fearless (Word/Curb/Warner Bros.) 454 131 16 13/0 17 24 THOUSAND FOOT KRUTCH The Art... (Tooth & Nai) 166 -34 19 15/0
[ 24 @ WARREN BARFIELD Saved (Word/PLG/EMI CMG) 453 +2 14/0 24 @ MANIC DRIVE Luckiest (Whiplash) 161 +5 4 25/0 [
| 27 @ NATE SALLIE Breakthrough (Curt) 444 +25 18/0 26 @ STARFELD My Generation (Sparrow/EMI CMG) 147 +1 1242
- @ AUDIO ADRENALINE Starting... (Forefront/EMI CMG) 375 +75 1511 28 @ STAVESACRE It's Beautiful ... (Abacus) 133 +24 2 214
I @ DOWNHERE The More (Centricity/Word) 348 +11 1 131 27 @ ROCKET SUMMER Show Me ... (Militia Group/SRE) 132 +3 9 130
25 29  MAINSTAY Take Away (BEC) 347 -90 14 13/0 29 @ MANAFEST Skills (BFC) 107 +8 10 14j0
26 30 JONAH33 This s It (You Instead Of Me) (SRE/Ardent) 346 -84 16 10/0 - @ THIRD DAY | Can Feel it (Fssential/PLG) 104 +8 2 15(2
33 CHR reporters. Songs ranked by total plays for the airplay week of Sunday 5/7 - Saturday 5/13. 36 R(Mpamrs. Songs ranked by total-pEs for the airplay week oamday 5/7 - Saturday 5/13.
© 2006 Radiv & Records © 2006 Radio & Records
NEW & ACTIVE NEW & ACTIVE
FLYLEAF All Around Me (SRE/Octone} DAVID CROWDER BAND Wholly... (Sixsteps/Sparrow/EM| CMG/ CLASSIC CRIME Coldest... (Tooth & NailEMI Music Reactive) POOR MAN'S RICHES Without You (/ndependent/
Total Plays: 308, Total Stations: 11, Adds: 0 Total Plays: 220, Total Stations: 8, Adds: 0 Total Plays: 100, Total Stations: 10, Adds: 2 Total Plays: 55, Total Stations: 5, Adds: 0
HYPER STATIC UNION Praying For Sunny Days (X T/Rocketown) ~ DALTON Life Afraid (Sefectric) DIZMAS Redemption, Passion, Glory (CredentiallEM! CMG) HOMELESS J The Flash (Sefectric/
Total Plays: 304, Total Stations: 11, Adds: 2 Total Plays: 204, Total Stations: 9, Adds: 2 Total Plays: 95, Total Stations: 14, Adds: 5 Total Plays: 54, Total Stations: 12, Adds: 1
CASTING PEARLS Love's Done Something /ingop/ FIGHTING INSTINCT Back To You (EM/ Music Reactive/Goteg/ MONDAY MORNING Can't Go On (Sefectric/ 7 METHOD Still Running (MD/
Total Plays: 301, Total Stations: 13, Adds: 0 Total Plays: 184, Totat Stations: 9, Adds: 4 Total Plays: 71, Total Stations: 9, Adds: 0 Total Plays: 54, Total Stations: 4, Adds: 0
JOHN REUBEN All t Have (Gotee/ CECE WINANS Pray (PureSprings/Sony Urban/Epic) DECEMBERADIO Love Found Me (Love’s Got A Hold) (Slanted) DOWNHERE The More (Centricity/Word)
Total Plays: 286, Total Stations: 8, Adds: 0 Total Plays: 184, Totat Stations: 4, Adds: 0 Total Plays: 66, Total Stations: 12, Adds: 3 Total Plays: 47, Total Stations: 7, Adds: 0
STARFIELD My Generation (Sparrow/EM! CMG) LEELAND Sound Of Melodies (Essential/PLG) LEELAND Sound Of Melodies (Essential/PLG) THOUSAND FOOT KRUTCH Breathe You In (Tooth & Naill
Total Plays: 285, Total Stations: 11, Adds: 2 Total Plays: 182, Total Stations: 10, Adds: 2 Total Plays: 65, Total Stations: 5, Adds: 0 Total Plays: 45, Total Stations: 5, Adds: 3

- Y

R&R Packages The Reach & Frequency Yo u NEED '
n

.- R&R Today:

The leading management daily fax

.- radioandrecords.com:
Radio’s Premiere Website

- R&R:

The Industry’'s Newspaper with the
largest help wanted section

CLASSIFIED ADVERTISING
Contact KAREN MUMAW at kmumawe@radioandrecords.com or 310.788.1621 for information.
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America’s Best Testing Christian CHR Songs 12 +
For The Week Ending 5/12/06

Hit Music Research

W W W
Fam% Burn 12-17 18-24 25-34

Artist Title (Label) TW
AARON SHUST My Savior My God (Brash/ 432 91% 12% 42 424 43
CHRIS TOMLIN How Great Is Dur God (Sixsteps/Sparrow/EMICMG) 426 98%  18%  4.07 411 4.42
CASTING CROWNS Praise You... (Beach Street/Reunion/PLG) 415 96% 18% 4.04 397 4.3
BARLOWGIRL ! Need You To Love Me (Fervent/Curb/Warner Bros.) 412 97% 19% 4.08 419 4.12
JEREMY CAMP This Man (BEC/Tooth & Nail) 411 98% 22% 4.02 39 409
SEVENTH DAY SLUMBER Oceans From The Rain (BEC/Tooth & Nai) 403  81% 15%  4.04 4.16 4.2
MATTHEW WEST Only Grace (Universal South/EMI CMG) 406 84% 20% 3.91 412 407
MONDAY MORNING Wonder Of It All (Selectric/ 400 98% 19% 382 3.97 4.2
SANCTUS REAL 'm Not Alright (Sparrow/EMI CMG/ 399 75% 12% 4.01 4 405
P.0.D. Goodbye For Now (At/antic/ 395 96% 34% 391 362 408
HAWK NELSON Everything You Ever Wanted (Tooth & Nail) 394 79% 1% 422 397 3.67
STORYSIDE:B Everything And More (Gotee/ 382 MTM% 12% 392 397 319
AFTERS All That | Am (Simple/iNO) 391 86% 21% 382 4.08 319
MAT KEARNEY Nothing Left To Lose (/apag/ 390 89% 17% 37 381 395
JONAH33 This Is It {(You Instead Of Me) (SRE/Ardent) 390 93% 18% 374 376 404
PAUL WRIGHT From Sunrise To Sunset (Gotee/ 388 81% 25% 38 359 414
BETHANY DILLON Hallelujah (Sparrow/EMI CMG) 387 95% 23% 372 375 3.95
FLYLEAF All Around Me (SRE/Octane/ 386 92% 28% 4 317 3717
SWITCHFOOT We Are One Tonight (Sparrow/EMI CMG) 385 97% 24% 387 375 377
REBECCA ST. JAMES You Are Loved (Forefront/EMI CMG) 385 85% 9% 363 412 381
SHAWN MCDONALD Free (Sparrow/EMI CMG) 384 83% 21% 372 379 184
TOBYMAC Diverse City (Forefront/EMI CMG) 383 91% 23% 378 382 3.76
NEWSBOYS t Am Free (lnpap/ 381 94% 30% 336 381 4.06
MERCYME So Long Self /N0/ 381 1% 1% 35 379 395
KRYSTAL MEYERS Fire (Essential/PLG) 378 80% 22% 387 398 384
THIRD DAY | Can Feel it (Essential/PLG) 377 62% 8% 355 357 389
BUILDING 429 Fearless /Word/Curb/Warner Bros.) 376 80% 22% 365 374 3.84
AUDIO ADRENALINE Starting Over (Forefront/EMI CMG) 376 68% 18% 3.89 3.92 38
MAINSTAY Take Away (BEC) 373 91% 24% 374 365 372
WARREN BARFIELD Saved /Word/PLG/EMI CMG) 372 715% 20% 3.64 3.64 3.67
JESSIE DANIELS The Noise (Midas/ 372 95% 25% 37 315 39
ANTHONY EVANS Good Enough (INO/ ) N 81%  28% 293 4 4
CASTING PEARLS Love’s Dane Something (/apap/ 371 60% 15% 3.69 3.86 3.67
_SUPERCHICK It's On (lnpop) 369  90% 20% 4 344 314

This report is a cumulative sample of current online music surveys conducted by Christian CHR stations across the country. Total sample
size is 794 respondents. Tolal average favorability estimates are based on a scale of 1-5. (1= don't ke it at all, 5 = love ). Total familiarity
represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired
of hearing the song. TW =This Week. Sample composition is based on persons 12+. Persons are scregned via the internet. Once passed,
they can take the music test when invited to do so by their local radio station. Whencomparing this data with whatis happening atyour station
please keep in mind that number of spins, percentage of familiarity, and other factors must be taken into consideration as well, and that your
results may vary accordingly. HitMusicResearch.com results are intended to show opinions of participants on the internet only. Hit Music
Research is a registered trademark of HitMusicResearch.com. The HMR system is available exclusively for local Christian radio stations
by contacting ken Farley (615) 331-0736 or Ken@hilmusicresearch.com. HitMusicResearch.com data is provided by Hit Music

Research.

_/

Total Plays: 258, Total Stations: 10, Adds: 0

REBECCA ST. JAMES You Are Loved (Forefront/EMI CMG/
Total Plays: 256, Total Stations: 14, Adds: 1

NICOL SPONBERG Hallelujah /Curb/
Total Plays: 223, Totai Stations: 11, Adds: 0

BUILDING 429 | Belong To You (Ward/Curb/Warner Bros.)
Total Plays: 211, Total Stations: 15, Adds: 1

JEREMY RIDDLE Sweetly Broken (VMG/
Total Plays. 204, Total Stations: 12, Adds: 2

- ™ ( ™
Wk WEEx  ARTIST TTLE LABELS) . WS elivs "GRART sONs | | WK WX ARTIST TITLE LABEL(S) WH s ERM s
1 0 CASTING CROWNS Praise... (Beach Street/Reunion/FLG] 355 +3 13 1810 5 @  CASTINGCROWNS Pris... Beach SteetReunion®L6) 1113 22 1 3500
2 @  MARKHARRIS Find Your Wings 80/ M 2 719 i 2 AARDN SHUST My Savior My God (Brast/ 1062 -36 15 3600
7 ©  JOSHBATES King Of Glory (Beach StreetReunion/PL6) 281 +14 1M1 140 : ©  MERCYME So Long Self 0/ R S
‘; ? C\:’ﬂ‘g&‘ﬁﬂ"gfgf TS:“‘-’W' ”I‘:V;’;"C‘;”’t/w"”'e’g’“/ ;:2 ‘;: :g :i:g 4 4 CTOMLIN HowGreatls.. (SistepsSparowEMICMG) 883 11 19 2800
9 LUz ' 5 5 BARLOWGIRL | Need You... (Fervent/CurtyWarmer Bros) 833 9 15 2901
5 ] JAIME JAMGOCHIAN Love Rains Down (Centricity) 221 -2 12 1210 6 § WATERMARK Light 0f The World (Racketown) 758 15 15 29/0
8 7 DARLENE ZSCHECH Call Upon His Name (V0 225 3 12 130 g ©  VIARK HARRIS FndYour Wings IA0) 688 +5 -
9 ©  DAVID PHELPS Behold... (WordCurt/Wamer Bros) 213 +14 5 1600 ] 5 WM. CRITTENDEN Bess The Bokon Rood Curs/ 656 -18 PR
. g BNDRMAN fR. MULLINS Sometimes... Feunion/PLG) - 204 . el 10 €  BRIANLITTRELL Welcome Home Reunion/PLG! 632 +13 6 21
12 @ COREY EMERSON Grace To You (Discovery House) 201 +16 8 121 7 10 NEWSBOYS | AmFree lnpap) 604 109 16 230
13 D WAYBURN DEAN Gotta Forgive Them (WayJade/EMG) 191 +16 6 1300 1 D BIGDADDYWERVE Witou. FenentCutMamerBs) 560 +47 o o
14 (B  S.WIM.CRITTENDEN Bless The Broken Road Curty 183 +17 7101 0 12 M.WEST Ony Grace Universal Sut/EMICHE) 469 29 S
11 13 C.TOMLIN How Greatls... (Sixstens/Sparrow/EMICMG) 171 -28 19 9/0 16 @ D.CROWDERBAND Wholy... Sistaps/Spamow/EWICHG) 463 +79 5 2112
19 @ ANTHONYEVANS | I Sl S g L 13 14 C.UNDERWOOD Jesus, Take The Wheel (Arista/PLG) 434 17 15 160
17 @ AARDN SHUST My Savior My God (Brash/ 152 +18 4 102 15 15 TODD AGNEW My Jesus (SAEArdent) M 1 g 1910
:g £ :z'['lvl'] ‘;’;‘Jévwve;‘ajd) ””/‘zﬂf it ::g ’52 "7’ :’g 14 16  POCKETFULLOFROCKS Song.. MymtiCutiWamerBros) 383 43 14 1600
VoW Wy Jesus (RLAMGIO * ! 21 D JOSHBATES King Of Glory (Beach Street/Reunion/PLG) 354 +40 4 192
18 @ BRDTHER'S KEEPER He Took... (Training Union/Ardent) 134 +2 5 8/0 20 @ AFTERS AllThat | Am (Simple/IN0) 354 +27 7 71
pebut> )  SARA GRDVES Just Showed Up /IV0/ 132 +35 1 101 25 @  AYIESHAWOODS Happy (Gotee) 335 +48 3 181
2 @ BRIANUTTRELL Wecome Home fRausionPLG) 129 +12 2SO 1 | 47 20 WARRENBARFIELD Saved MOPLGEMICME) 329 5 10 130
19 Inspo reporters. Songs ranked by total plays for the airplay week of Sunday 5/7 - Saturday 5/13. @@  THIRD DAY Mountain Of God (Essential/PLG) 322  +68 1 2113
© 2006 Radio & Records = @  STDRYSIDE:B More To This Life (Gotee/ 318 +62 2 1912
. 5 5 30 @ DOWNHERE A Better Way (Centricity/Word) 313 +57 2 1812
Rhythmic Specialty Programming 27 @  BROTHERSKEEPER HeTook.. MiaigUnonideny 313 +35 5 141
e 28 €D  NICHOLE NORDEMAN Real ToMe (Sparrow/EMICMG/298  +22 2 10
. 23 26 B.NDRMANfR MULLINS SometimesBy... RemnionPLG) 293 12 7 160
; LA. SYMPSHONYADanc; Like (Gotee) — €D SHAWNMCDONALD Free (Sparrow/EMI CMG) 289 +43 315
USRI @  KUTLESS Strong Tower (BEC/Tooth & Nail 27 455 T
3 BOBBY BISHOP He Won't Leave You (Beatmart) 24 29 ZOEGIRL Unchangeable (Sparrow/EMI CMG) 267 35 § 1200
4 ALUMNI Like A Dream (independent) 22 30 PAUL CDLMAN Holding Onto You finpap/ 261 48 13 10
5 J-REMY f/KEVIN MAX Remedy (Shamrock)
6 GRITS Qoh Aah (Gotee/ 36 AG reporters. Songs ranked by total plays for the airplay week of Sunday 5/7 - Saturday 5/13.
7 PETTIDEE Don't Stop (Beatmart/Soldier Sound) © 2006 Radio & Records
8 ELECTRIC CHURCH Dance Floor (Shamrock)
9 MANAFEST Skils (BEC)
\ 10 LARISSA LAM Breathing More fLog/ Y, NEW & ACTI VE
& \ SWITCHFOOT We Are One Tonight (Sparrow/EMI CMG/ AVALON Ocphans 0f God (Sparrow/eM! CMG)

Total Plays: 194, Total Stations: 10, Adds: 2

HYPER STATIC UNION Praying For Sunny Days (RK T/Racketown/

Tatal Plays: 143, Total Stations: 9, Adds: 0

MATTHEW WEST History Universal Soutl/EMI CMG)
Total Plays: 127, Total Stations: 9, Adds: 6

NATALIE GRANT The Real Me [Curt/

Total Plays: 102, Total Stations: 6, Adds: 2

SEVENTH DAY SLUMBER Oceans From... (BEC/Tooth & N/
Tatal Plays: 96, Total Stations: 5, Adds: 2

STRIKE A POSE wcLQ/Wausau, Wi PD Matt Deane helps 5-month-old daughter Anna Katherine
pose for her first official photo shoot, wearing her Stylish yet casual R&R baby T-shirt.
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RR CHRISTIAN REPORTERS

Stations and their adds listed ajphabetically by market

KM, Smith, AR . . ’ . N
3 OM/PD: Dave Burdue WLFJ/Greenville, SC* WLGHAansing, MI WFZHMilwaukee, WI* KSLT/Rapid City, SD XM The Message/Satellite | WGTS/Washington, DC*
) MATTHEW WEST PD/MD: Rob Dempsey No Adds PD/MD: Danny Clayton OM: Tom Schoenstedt PO: Jon Zellner OM: Ty McFartand
B ¥ APD: Gary Miller APD: Josh Lauritch PD: Jon Anderson MD: Jim Epperiein PD: Becky Wilson Alignay
No Adds No Adds MD: Jenniter Waller 20 BRIAN LITTRELL APD: Brennan Wimbish
WPSM/Ft. Walton Beach, FL KFSH/Las Angeles, CA* 20 MARK HARRIS 19 KUTLESS MD: Rob Conway
KGNZ/Abilene, TX WFHM/Cleveland, OH* | WWIB/Eau Claire, W1 o KAIMMHonolula, HI* o o ket KT Mimcapolls, sut* 17 REBECCAST. JAMES No s
%‘h%"g.'mn :%-&n':nwm wh?-uéw Steward 20 DOWNHERE PD: Michael Shishido APD/MD: Bob Shaw PD: Chuck Knapp KSGN/Riverside, CA*
No Adds 1 THIRD DAY 10 THIRD DAY MD: Kim Harper 4 THIRD DAY MD: Dan Wynia OM: Dave Masters KCMS/Seattle, WA*
Z0EGIRL WLAB/FL. Wayne, IN* No Adds 12 THIRD DAY PD: Scott Michaels PD: Scott Vatentine WGRC/Williamsport, PA
NICHOLE NORDEMAN i ayne, . 12 MARK HARRIS APD/MD: Emest Back MD: Sarah Taylor PD/MD: Larry Waidman
WFSH/Atianta, GA* : Don Buettner WJIE/Louisville, KY 8 0EGIRL No Adds 14 SHAWN MCDONALD No Adds
Al WCTL/Erie, PA MD: Melissa Montana KSBJ/Houston, TX* OM: Greg Hoft
PD: Kevin Avery . | OM: Ronald Raymond No Adds PO Cik P N e 12 MAT KEARNEY
Al s St KBI/Colorado Springs, CO* | poym: Adam Frase MD: Jim Bealar APOMD: ot Crain KBMQ/Monroe, LA  CHARITY VON
12 THIRD DAY PD:_Stm Etheridge 18 BUILDING 429 25 MARK HARRIS No Adds PD: Phillip Brooks. WPAﬂ/Roa_nol(e, LLE WXHL/Wilmington, DE
e JIIEOSHEBATES WCSG/Grand Rapids, MI* | 1 BRiaN LITTRELL MD: Melissa Rawls OMMD: Jackie Howard Wilmingtan,
" KUTLESS 16 BIG DADDY WEAVE OM: Don Michas! 15 STORYSIDES THIRD DAY WFRN/South Bend, IN OM/APD: Dan Edwards
wfﬂgd;":f‘;'m NICHOLE NORDEMAN o Mickatl 15 STORYaIES PD: im Carter PD/MO: Dave Kirby
ND‘,&':,'; APD: Jessica Squires WiSG/ndianapolis, IN* WRVLLouisville, KY MD: Doug Moora 5 SEVENTH DAY SLUMBER
KCVO/Columbia, MO KHPE/Eugene, OR No Adds OM/PD: David Wood DM/PD: Gregg Kramer WRCLRochester, NY 3 DAVID CROWDER BAND 5 MARK HARRIS
olumbia, OM/PD: Jofl McMabon APDIMD: Fritz Moser No Adds WFFI/Nashille, TN* O ok Shetfoworth SDALION
. OM/PL: James McDermott MD: Paul Homandez No Adds PD: Vanc Dillard MD: Kelly Mekay S e
WAFJ/Augusta, GA 14 PAUL BALOCHE : 15 FFH
POMD: Jo \ Adds i . MD: Scoft Thundar WHPZ/South Bend, IN
i remy Daley 13 MATT REDMAN W.JQK/Grand Rapids, MI o DAVID CROWDER BAND 13 NATALIE GRANT PD/MD: Tom Sco
o Adds 13 STORYSIDE OM7PD; Troy West WBGE/Jacksonville, FL+ | KSWP/Lulkin, 1 MATTHEW WEST 10 BROTHER'S KEEPER
13 NATALIE GRANT MO: Brian Nelson 3 ' OM/PD: Al Ross
T & DOWNMERE PD/MO: Tom Fridiey MO ERi KGBVOmaka. NE* 9 HAWK NELSON
WOJC/Birmingham, AL* _ POMT 5 NATALIE GRANT e 22 MATTHEW WEST NPT KKFS/Sacramento, CA* POWERED
AL e Bce WIHK/Columbia, SC* 5 SARA GROVES APDMD: James “Jp Gibbs” | PD: Chrls Squires ; y
10 DAVID CROWDER BAND : : KWNO/Springfield, MO 1ABA
PD: Tom Greene 3 MAT KEARNEY " Agnitsch APD/MD: Jeremy Burgess i \
9 POCKET FULL OF ROCKS APD: Steve Sunshine 5 WBFJ/Greensboro, NC WCQR/Johnson City KVMV/McAllen, TX* No" No Adds PO/MD: Jeremy Moris
8 BIG DADDY WEAVE No Adds QUENT S PD/MO: Wally Deckar PD/MD: Jasan Sharp PD: James Gamblin Adds e
APD: Darren Stevens 26 SELAH W/MELODIE MD: Bob Mabne “Moni
No Adds CRITTENDEN : onitored Reporters
KTSY/Boise, ID* ille, AR 5 BROTHER'S KEEPER
fBoise, | ) KLRC/Fayetteville, 5 THIRD DAY 1 DAVID CROWDER BAND WP0Z/Oriando, FL* WJIS/Sarasota, FL*
PO: Jerry Woods WCVO/Columbus, OH OM/PD: Melody Mitler OM/PD: Dean 0'Neal PD: Steve Swanson KKJM/SL. Cloud, MN 78 Total Reporters
MD: Lies! “Bazz” Vistaunet OM/PD: Tale Luck 5 AFTERS WGVC/Greenville, SC* KOBC/Joplin, MO APD: Melony McKaye MD: Jeft MacFariane OM/PD: Dlzna Madsen S
1 NATALIE GRANT APD/MD: Mike Russell 5 JOSH BATES OM: Mark Hamlin PO KJIL/Meade, KS MD: Scoft Smith No Adds 30 BARLOWGIRL 42 Total Monitored
10 CAEDMON'S CALL PO/MD: Mike Mckeel kRO PD: Michael Luskey No Adds
WRCM/Chariotte* 4 BRIAN LITTRELL WCLNFayetteville, NC 47 CASTING CROWNS 20 DAVID CROWDER BAND 36 Total Indicator
PO: Dwayne Haison ay J 47 AARON SHUST 7 DOWNHERE : i KHZR/S!. Louis, MO
s OM: Dan DeBruler T K-LOVE Radio Network/ . Louis,
BRIAN LITTRELL ot e 47 MERCYME KLJC/Kansas City, MO WMSJ/Portiand, ME ita OM: Sandi Brown N
KBNJ/Corpus Christh, TX | Po: im Morgan 46 CHRIS TOMUN OM: Bud Jones I PD: Paula K. Satelite” POMO: Grog Cassidy Did Not Report,
PD: Joe Fahl APD: Syndi Long 45 NEWSONG POMD: Michael Grimm WMCU/Miami, FL APD: Joe Polek 0 Dauk Heres 25 MATTHEW WEST Playlist Frozen (3):
WBDX/Chattancoga, TN* | 15 CHARLIE HALL M: Steve Turley 44 MATTHEW WEST REBECCA ST. JAMES OM/PD: Dwight Taylor No Adds e et 21 THIRD DAY KGTS/College Place
OM/PD: Jason McKay 15 MATT REDMAN 15 SHAWN MCDONALD YolARK SCili s 6 NATALIE GRANT 20 REBECCA ST. JAMES " g \
No Adds 12 AVALON i it
WJTLLancaster, PA* i} i KJTY/Topeka, KS
KLTY/Daltas, Tx* & SR PASLE b0y | Po:dom Stk WAWZMiddiesex, N* | KFIS/Portiand, OR* New Life Media Network/ | 10XOJ/Tulsa, OK* WCVK/Bowling Green,|
WAKW/Cincinnati, OH* PO: Chusck Finney WPER/Fredericksburg, VA | [\ oro0 MO: Phil Smith DM: Scott Taylor PD: Dave Arthur Satellite PD: Bob Thomton KY
PD: Rob Lewis APD/MD: Michael Prondergast PD: Frankie Morea 40 BROOKS & DUNN 8 THIRD DAY PD: Jehnny Stone MD: Kat Taylor PD/MD: Joe Buchanan MO: Gary Thompson
MD: Daryl Piercs 3 DAVID CROWDER BAND APD: Eric Summers 39 RASCAL FLATTS 4 NICHOLE NORDEMAN MO: Keith Stevans 5 MARK HARRIS 24 JEREMY RIDDLE No Adds
No Adds 3 CALEB ROWDEN 30 SEVENTH DAY SLUMBER MICHAEL CARD 2 THIRD DAY 5 DAVID CROWDER BAND
( N\
WSCF/Ft. Pierce, FL WYLV/Knoville, TN KJTH/Ponca City, 0K WOFLRockford, I AIR1/Satellite KADY/Springfield, MO WJYFNaldosta, GA
‘ H R PD/MD: Paul Tipton PD: Jonathan Unthank PD/MD: Tony Wair OM: Paul Younghlood OM: Mike Novak PD/MD: Rod Kittleman OM: Matt P B:ldnll!e )
20 CHARLIE HALL MD: Danielle Hedges APD: Joremy Louis PD/MD: Rick Hall PD: David Pierce No Adds PD/MO: Justin “Nugget” Lairsay
20 MATTHEW WEST 2 NICHOLE NORDEMAN 26 TURNING 11 NEEDTOBREATHE 29 NEEDTOBREATHE 20 ALUMNI
19 DECEMBERADIO 10 FRAY 20 HYPER STATIC UNION
KLYT/Albuquerque, NM KWOF/Cedar Rapids, 1A KZZ(/Des Moines, 1A . 17 NEEDTOBREATHE 10 AFTERS
PD: Matt Gentry PO/MO: Jack Davis PD: Mike Schiote WOLR/Gainesville, FL WAYM/MNashville, TN
MD: Joey Balville 32 AUDIO ADRENALINE 24 HYPER STATIC UNION OMPD: Rita Logs OM: Dave Senes
13 BUILDING 429 21 NEEDTOBREATHE N PO: Jeft Brown ) -
12 MERCYME MD: Stace Whitmire WBYO/Sellersville, PA :’(gljove,\(’:'s:"a, CA
12 DALTON . No Adds FR/Pullman. WA ) OM: David Baker L : Joe Cra
WONU/Chicago, IL g:wn- Chlfli's“m‘m‘m WPRJ/Saginaw, M| POMD: Kristine MeClain x‘_"“’ommijﬂ‘l;ilﬂ;: APD: Shannon Stesle
OM: Justin Knight WJRF/Duluth : OM: Connie Wieber No Adds - o 32 STARFIELD
o o ] 15 THOUSAND FOOTKRUTCH | priv e e MD: Olivia Pafi S lrCHRGIREINCT
KAFC/Anchorage, AK J“":'“‘)"“" o 009 PD/MD: Terry Michasts WORQ/Green Bay, Wi WNAZMNashville, TH 15 LEELAND st 1 FIGHTING INSTINCT
MD: Wike Carrier MD: Mallary DeWees No Adds OM/PD: Jim Raider 3 : 14 DOWNHERE 1 NEEDTOBREATHE
OM/PD: Dave Guee
21 STORYSIDE:B No Adds 8 AARON SHUST e 6 THIRD DAY —
6 NICHDLE NORDEMAN 7 NEEDTOBREATHE MO Sa Rl
- 6 TURNING | 33 Total Reporters
BT 25 FIGHTING INSTINCT SCEGLTENES
WHMX/Bangor, ME . KLFF/S is Obispo, C. $7/Toledo, OH .
A j KNMUFarminglon, NM i an Luis Obispo, CA WYSZ/Toledo Did Not Report
oo pancil Soone K ABaner CO il WJLZMNorfolk, VA KTPT/Rapid City, SD PD: Matt Witiams POIMD: Jof Howe Playlist Fmpzen’(1 ):
" : Tim Collins : Scott Veigel MO: Shaun Aimond WAYK/Kalamazoo, MI OM/PD: JP Morgan OM: Tom Schoenstedt MD: Noonie Fugler KTSL/Spokane, WA APOD: Craig KOKF/Oklahoma éity
0: Morgan Smith PLUMB 32 MERCYME PD/MD: Mike Couchman APD: Anne Verebely PD/MD: Joseph Standish 17 MERCYME PD: Bryan 0'Neal 9 CHRIS TOMLIN J
ol e 25 DALTON No Adds 7 LA SYMPHONY 30 SHAWN MCDONALD 16 FIGHTING INSTINCT No Adds 5 CASTING CROWNS oK )
s R
S . #
" RAOCK WBFJGreensboro, NC | WDML/Marion, IL WPR.Saginaw, MI Posilive Rock Show/Satellilg Whip of Cords/Satellte | WBVM/Tampa, FL KMOD/Tulsa, 0K
a PO/MD: Wally Decker MD: Tom Schroeder OM: Connie Wieber PD/MD: Josh Booth OM/PD: Matt Rhodes PD: Johnay Vincent PD: Charlie Spears
APD: Darrgn Stevans 1 PROJECT 86 PO: Aaron Dicer 2 MAT KEARNEY 1 FIREFLIGHT MD: Oiivia Paff 1 GRAND PRIZE
KLYT/Albuguergue, NM WCWP/Brookville, NY KVRK/Dallas, TX 1 RUNKID RUN 1 DIZMAS 2 FIREFLIGHT 1 SPOKEN 1 STAPLE
PO: Matt Gentry OM: Joe Manfredi PO: Chris Goodwin 1 PLUMB 1 SEVEN SYSTEM 2 SPOKEN 1 KUTLESS
MD: Joey Belville PD: Pter Bollott MD: Drue Mitchell 1 THIRD DAY WMKL/Miami, FL 1 SPOKEN 1 MYRIAD
14 SPOKEN MD: Reena Temburni 16 STAVESACRE PD: Rob Robbins
12 FALLING UP No Adds 15 DAY OF FIRE MD: Kelly Downing ZIAM/Satellite
12 THOUSAND FODT KRUTCH 35 MICHAEL JOHN STANLEY | pD: Bilt Scott CLOW
11 DIZMAS WUFM/Columbus, O WJTL/Lancaster, PA 35 SEVEN SYSTEM Red Letter Rock 20/Sateflite | . oo prer: WCLOWausau, Wi
6 DECEMBERADIO - D ) i Effect Radio Network/ PO: Cody Christopher g PD/MD: Matt Deane
PO/MD: Nikki Cantu PD: John Shirk ' s
§ PROJECT 86 el ] MD: Pril Smith Satellite MD: Reid Johnson WySZTTiedo, OH No Adds
2 FIREFLIGHT WSNLFlint, MI 1 CHARLIE PEACOCK WJLZ/Norfolk, VA PD/MD: Brian Harman No Adds :%"2‘;.' mm
. MD: Brian Goodman OM/PD: JP Morgan APD: Dustin Pamplona 0
L 3 DAY OF FIRE
KBNJ/Corpus Christi, TX 1 THOUSAND FOOT KRUTCH APD: Anne Verebely 25 THOUSAND FOOT KRUTCH 3 S
PD: Arrun Daniels 1 STARFIELD No Adds 24 STAVESACRE SEVEN SYSTE! _—
WCVK/Bowling Green, KY 1 GRETCHEN 1 FIREFLIGHT KIBZ/Lincaln, NE 23 FAIR
PO: Dale McCubbins 1 FAMILY FORCE 5 P: Ron Drary 22 FM STATIC KCLC/St. Louis, MO
MD: Whitriey Yule 1 FOLD 1'suPER"éz|cx Sirius Revolution/Satellile | MD: Dave Merkel 36 Total Reporters
No Adds 1 KIDS IN THE WAY WITR/Rochester, NY OM: Scatt Lindy 1 DIZMAS ——
1 SANCTUS REAL POMD: Samme Palermo PD: Joey Black 1 JOHN COX Did Not Report,
] ER[EJIDSON GLASS m%ﬂ? rg;m’a e APD: Cralg “Zippy” Blake 8 HAWKNELSON KCXR/Tulsa, OK Playlist Frozen (3):
1 HAWK NELSON IReliENTK JJEROJECT S0 Firexcape/Satellite PD: Bab Thorrton KGNZ/Abilene, TX
H KWVE/Los Angeles, CA 1 SUPERCHICK POMD: Joe Hayes MD: Scott Herrold KOKF/Oklahoma Cit
) HrcL LB 1 RED wo: sabelks Lajoie 1 KINGSDOWN 1 CLASSIC CRINE | kYmesst Lois, Mo 22 MAT KEARNEY oK ¥
WVOF/Bridgeport, CT 1 STARFIELD 1 DECYFER DOWN 1 IDENTITY 1 RED The Sound Of Light/Satellite| 4. ' 1 CLASSIC CRIME
1 DIZMAS MO: Dave Merkel 2
POIMO: Bob Felbery ! STAVESACRE L LY 1 FIREFLIGHT 1 THIRD DAY 1 FIREFLIGHT POMD: Bill Moore 1 DECEMBERADIO 18 POD. WJlS/Sarasota, FL
No Adds A 1 STAVESACRE 1 HOMELESS J 1 JOAN COX J
4 N 7 N
. N 0 WGSL/Rockford, IL KCFB/St. Cloud, MN WAFR/Tupelo, MS o 5
: OM: Ron Tietsort PD: Jim Park OM: Marvin Sanders C Whip of atellite
- f S.P PD: Corey Neese MD: Chuck Heuberger PD: John Riley R H KfH M I DM/P%' ME:MM
MD: Charme! Jacobs 6 PEOER EIDE MD: Jim Staniey No Adds
) ] ) 12 TWILA PARIS
WMIT/Asheville, N WMBI/Chicago, IL WCIKEimira, NY OIPAUTGATOCHE e
PD: Carol Davis OM: Oiana Berryman PO: Johe Owens % TWILA PARIS
MD: Matt Stockman PD: John Hayden MD: Bruce Barrows KYCG/Stackton, CA WYSZ/Toledo, OH
No Adds MD: Steve Hiller 12 AVALON mmzm Biddell WVOF/Bridgeport, CT | WMKL/Miami, FL The Sound Of Light'Satellite | oo mo; Je Howe
12 MARK HARRIS WUGN/Saginaw, MI oTRO SHUST PO/MD: Bab Felberg PD: Rob Robins PO/MD: Bill Moore APU: Craig Magrum
WNFR/Flint, MI PD/MO: Petar Brooks 11 LARNELLE HARRIS No Adds MO: Kelly Dgwning 1 FLAME 1 RELIKIS
PD: Brian Smith 8 THIRD DAY No Adds 1R 1 STU DENT
KCBI/Dallas, TX L Ao WEAVE WGNV/Wausau, Wi
i . . THIS H y MD: Todd Christopher e ———
%ﬂm:?‘:nom. L PD: Rich Hooper 3 LARNELLE HARRIS WOLW/Traverse Gity. Ml | 17 conEy EMERSON
MD: Jo¢ Homis APD/MD: John McLain KNLB/Phoenix, AZ PD/MD: Patrick Greene 14 SELAH WMELODIE 10 Total Reporters
10 JEREMY RIDDLE RIMERCHEE il 10 GINNY OWENS CRITTENDEN WUFM/Columbus, OH | WJLZMorfolk, VA Vibe Radio Network/Satellite -
1 MATTHEW we's'}" PD/MD: Nikki Canty OM/PD: JP Morgan PO/MD: Chris Chicago Did Not Report,
KCRN/San Angelo, TX 1122y APO: Anne Verabely 1 PETTIDEE Playlist Frozen (2):
WCDR/Dayton, OH PD/MD: Mark Mohr KFLT/Tucson, AZ 1 COOKBOOK & UNOMAS | 1 RICON 1 LA SYMPHONY KOKF/Oklahoma Git
WAYR/Brunswick, GA 3:,’"“"? e KLWV/Ponca City, OK ArD: Sievs Hayss oM:Joe Hin 1 ARMAGEDDON 1 K52 oK Y
A g D; Erie PD/MD: Tony Weir 8 JEFF MORRIS o 1 VERSES tTONY STONE &
PD: Al:ja;; Wagner 5 PEDER EIDE APD: Joramy Louis 7 AVALON m._w Bumstead 19 Total Reporters MARK ) WTCC/Springtield, MA
No 4 TWILAPARIS 21 ANALAURA 6 PAUL BALOCHE AR —
21 RITASPRINGER S SARA GROVES
e \__ )
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One More Star
In The Heavens

Remembering Soraya

t's a sad day when we lose someone from our industry. Only
i a few weeks after we lost superstar Rocio Durcal to cancer,
on May 10 — Mother’s Day in Latin America — we received the
news that beloved singer-songwriter Soraya had lost her battle

with breast cancer.

Soraya returned to the music scene in
2003, after undergoing treatment for
breast cancer. She was hopeful and full of
energy and a positive sense of self and
life. At that time I spoke with her about
her album Soraya, which she wrote while
undergoing treatment. The album won
her a 2004 Latin Grammy for Best Sing-
er-Songwriter Album.

We all hoped the worst was over and
never imagined that Soraya would once
again have to battle cancer, which ulti-
mately took her life. She was only 37.

Soraya was an inspiration to so many
of us, and she spent the last few years of
her life working tirelessly to educate His-
panic women about the importance of
early breast cancer detection and preven-
tion.

In letters she wrote to the media and
her fans, which were released at the time
of her passing, she requested that we all
support her by continuing her efforts to
educate people about breast cancer and
to find a cure. To help, you can make do-
nations to the Susan G. Komen Breast
Cancer Foundation at www.soraya.com.

This week we remember and pay trib-
ute to Soraya by reprinting that interview
we did in 2003 (5/30). It speaks to who

native show Fuego Rock on WRTO/Miami.
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ALWAYS FRIENDS Soraya is seen in 2003 here with Kike

Posada, who, at the time, hosted the specialty rock and aiter-

she was: a courageous woman and a
wonderful artist.

R&R: Tell me about the writing process for
this album. Were you writing while you were
going through treatment? How much did
music help you during that time?

Soraya: It was probably one of my
greatest therapies throughout the treat-
ment. The songs on the album are the
ones I put together when I started com-
ing out of that tunnel. It was important
for me to make a positive record, espe-
cially the first single, “Casi.” That's my
fighting song, the one I get strength from.
Music was a very important part of the
process. It kept me positive and focused,
and it was a great therapy.

R&R: "Casi” talks about almost giving up
“until I thought of you.” That “you” can be
God, a mother, a loved one, etc., but who is
that “you” for you?

Soraya: It’s so many things: my faith,
family, friends, music, all the fans who
were patient with me and wrote to me
and sent me e-mails and poetry, and all
of the survivors I've met. It’s so incredi-
ble how many things I feel so privileged
to have had and all the support I'm sur-
rounded by. At the end of the day, “hasta
quepenséen ti” that “ti” ("you”)
is also life. That’s what keeps
me going.

R&R: Was there anything
that really touched you in the
letters and poetry you received
and maybe even helped you
write?

Soraya: It not only helped
me write, it kept me going
and kept me strong. I re-
ceived a lot of poetry from
my fans. I don't get the typi-
cal “You're the greatest; send
me an autograph” kind of
fan mail; I get the kind where
people really take time to
write something creative.

People would often write
to tell me that their wives,
sisters or someone close to
them were going through a
cancer diagnosis along with
me and that they would keep
track of how I was doing to
balance things out.

People sent me beautiful
words of inspiration and
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ONSTAGE Soraya is seen here doing what she loved best, performing. She’s pictured with pal

Juanes.

stories about people they know who had
gotten through it, or they would tell me
how they use my music when they’re
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