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‘Ain’t No Other’ Song

Christina Aguilera returns with a vengeance: The RCA/
RMG artist conquers Most Added at Pop with her new
single “Ain't No Other
Man,” from her
upcoming Back to
Basics. a double-disc
set that hits stores on
Aug. 15. The DJ
Premier-produced
track gets an amazing
92 adds on the Pop
e chart and debuts at
&l No. 46° this week.

The Telecom Act: Ten Years After

The Telecommunications Act was signed into law by
President Clinton on Feb. 8, 1996. Ownership restrictions
were relaxed more than anybody had foreseen, and the
radio industry was forever changed. This week R&R's
editors talk to a wide range of radio and record people
about the good. the bad and the ugly of the Telecom Act
and the consolidation that followed. It's an eye-opening
look at 10 wild years in radio history.
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p Prince Performs On Finale Of “American ldol”
With close to 40 million people waiting on the announce-
ment of this year's Amcrican Lol winner, Universal

Jack Johnson

“Upside Down”
Meves Tep 10 at Aduit Tep 40
Impacting Top [ Josk Jomion

40 June 20th ,Jgifa

“Curious

George
Soundtrack R~

Sales Approaching Platinum

Damian Marley
"Weicome Te Jamrock”

ADDED AT

R E P ” B L l c Republic artist Prince made a surprise appearance

performing “Lolita” and “Satisfied” from his latest CD

“3121." Television history was made as Fox pulled in a

25.1 rating/ 35 share. The number placed the show to near
RECORDS Oscar-levels and gave Fox a historic sweeps send-off.
After the performance, Prince’s CD “3121” jumped 94°-15° on the Amazon
CD chart and was #1 most increased at Soundscan that week. “31217 has
shiped over 850,000 units after debuting 21 Soundscan with close to
200,000 units sold first week. Prince “Satisfied” impacts Urban AC 6/20.
Look for Prince protége Tamar Davis-her debut album “Milk & Honey” in
stores August. Her latest single, “Sunday in the Park” impacts 6/20.

»

REPORT

“Upside Down” ties “Flake” as Jack Johnson’s biggest song ever at Hot AC

“LIPS OF AN ANGEL” Flies
Hinder to Greatest Gainer

HINDER SALES

un
Greatest Gainer at +41%, and Wichita | W
Active Rock radio and +27%. Hinder hits the | “® !
l N a EI.E s approaching Top 10 on road this summer with | I
‘ the chart, “Lips Of An Nickelback. Look for ’
goming off of t:wir 'Lop Angel” is reacting in all this multi-format smash I; s 5 s g ! g g
F z active rock radio airplay markets with a coming soon. = .
Describ:'d as the “..reggae song of the smash “Get Stoned,” co?tin):led sales explo- $
decade by the New York Times and with Hinder storms back sion: Green Bay +73%,

an add at legendary K-ROCK/LA,
Damian Marley continues a historic 2006
that started with multiple GRAMMY
AWARDS for his latest gold album
“Welcome to Jamrock.”

10 YEARS

Follows I:
#1 Active Rec
Recoerd

"Wasteland”
Knoxville rockers 10 Years just spent nine
weeks at #1 with their debut Active Rock
and Alternative single “Wasteland.” With
over 300,000 in sales on “The Autumn
Affect,” 10 years continues its domination
of the Active Rock chart as their second
single “Through The Iris” busts into the
Top 20. See 10 Years this summer on the
road with Kom and Mudvayne. “Great
song-coudd be another #1...familiar, yet a
sound of their aon.. haunting finish—very
powerfil.” Gregg Steele, SIRIUS Senior
Director of Music Programming

L

Y

s

I1SSHC NUMBER 1661

with the power ballad
of 2006 “Lips Of An
Angel.”

Already a

Columbus +65%,
Minneapolis +51%,

Jackson +50%, Flint

“’Lips Of An Angel’” is a hit, man. More than just

for Active RocR, it's & hit!”

- Joe Bevilacqua, V.P. Programming, KTCL/KBPI Denver.

Godsmack #1 Fastest In History

Universal Republic
platinum artist Godsmack
returns with “Speak,” the
fastest No.l in their
history. Taking only four
weeks to reach the top of
the Active Rock chart and
sitting on top for 12 weeks.
The Boston foursome adds
to their historic career by

having more Top 10
Active Rock tracks (13)
than any other band (per
Billboard Research
Services). “Shinedown”-
thesecond single from
Godsmack IV - will
impact on 6/13. IV has
sold almost 500,000 units
in less than five weeks.

Before hitting the road for
a summer-long tour,
Godsmack performed at
the VH1 Rockin® honors
this past weekend in Las
Vegas. “#1 research, all
dentos. What else do you
need to know?"-Jake
Daniels, APD/MD
KATT/Oklhahoma City

Saving Jane Is #1 Most Added At Top 40

Saving Jane follow up
their Top 20 hit “Girl Next
Door” with the 21 Most
Added record at Top 40,
“Happy.” With more than
40 stations on the new
track and with their first

national TV appearance on
Regis and Kelly, “Happy”
becomes the Ohio group’s
fastest moving single ever
at Top 40. John Stewart at
WZKL/Canton adds,
“Marti writes and sings |
lyrics that hit home with
the core female audience.
THEY can relate to
‘Happy’ even if you can’t.”
Saving Jane continues this
summer as the featured
artist in over 310 Wet Seal
stores and on MTV’s
‘Tiara Girls.

Former Houston Rockets
dancer Natalie follows
up her debut Top 10
singles “Goin’ Crazy”
and “Energy” with her
latest Latium/Universal

Natalie Hooks Up With #1 Duo

Republic release “What
You gonna Do” featur-
ing Bun B. already
on over 30 stations
including:
KYLD/San Francisco,
KPTY/Houston,
KKFR/Phoenix,
WPOW/Miami, and
XMOR/San Diego.
Produced by Play N
Skillz, the same team
that brought you
Chamillionaire’s 21
“Ridin’,” “What You
Gonna Do” is reacting
like another 21 record
for the hit producing

duo. Top 5 phones:
KPTY/Houston and
KXBT/Austin. Top
10 phones: WKSS/
Albugquerque and
KSEQ/Fresno. Early
leader Pete Manriquez,
VP of Programming
for Univision Radio
comments, “Natalie has
come throughonce
again. Her song is 21
requests & Top 3 street
research...don’t get it
twisted ... it’s a hit!
Natlie’s “Everything
New” in-stores 7/25
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' min ACT WEEK-
preaking benjamin| growout IMP
«the diary of jane” |oveR 100 TOTAL STATIONSI!

o first single from the
o upcoming album

+1MOST ADBED at ALTERNATIVE!

(] ” 7 l
m:c:ls“wndlns €D ALTERNATIVE 08 IMPACT WEEKI!

«+1 MOST ADDED ACTIVE and ROCKIN
¢Z) ACTIVE on IMPACT WEEKIII

ALTERNATIVE:
KTBZ, WBZY, WFNY, WSUN, KPNT, WKDX, KWOD, KCKX, KKTE, WEND, WBRU, WIRR WRIX, WPBL,
WPLA, WMES, KHBZ, WDYL, WRKL, WKEG, WHRL, KUCD, WGRD, WBSX, WNFLWTZB, WKRL, KNKX,
WXNR, WARQ, WRZK, KFTE, WXTW, KOXR, KRZQ, WISE

ACTIVE ROCK:

WMMR, WYSP WRIF, KFNK, KISW, KUPD, KXXR, KIOZ, WKTB, KBPI, WRKZ, KRXQ, WEBN,
KORC.KBER, KHTB, KOMP WBZX, WBUZ, WCCC, WRAT, WEDG, WNVE, WTFX KFRQ, WTPT, KRIR,
WKLQ,KLAQ, KRAB, WLIX, KDJE, WRUF, WYBB, KAZR, KHTQ KICT W10, KILO, WXZ1Z, WBYR, WCHZ,
WRTT, KXFX, WOXA, WXOR, WWIZ, WIXQ, WRXW, WTKX, KDOT, WWBN, WKQZ, KIOC, KNCN,

WCPR, Sirius “Octane”, XM “Squizz’, HardDrive!

HOLLYWOOD
RECORDS
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STERN ON SIRIUS

A Jacobs Media online survey found
that 32% of all rockers who subscribe
to Sirius chose the satcaster because
Howard Stem was there. That's just
one of the fascinating tidbits
Technology Editor Brida Connolly
presents in her roundup of the latest
tech news. Also, read about how
Emmis is linking its stations’ websites
to Apple's iTunes music service.

Seo Page 15

DICK FOREMAN
SPEAKS

Richard “Dick” Foreman started in
radio on the programming side and
developed into one of the most
respected media brokers and
consultants in the business. This week
he’s the subject of Publisher/CEQ Erica
Farber's Publisher’s Profile.

See Page 80
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By Kolth Borman
| R&R Associate Radko Editor
kbermanGradraandrecords com
In a stunning announce-
ment that rocked the indus-
try last week, Sony Music
Label Group U.S. Chair-
man/CEO Don lenner and
President/COO
Michele Anthony
resigned from the
| company, effective
immediately. lenner
[:‘ had been with the

CEO Sir Howard Stringer,
will become President of
the “Sony Music Label
Group, reporting to Sony
BMG Music Entertainment
CEO Rolf Schmidt-Holtz.

Stnng'ﬁr Set As President,
usic Label Group

Appointmem comes as lenner, Anthony resign

company for 17 years, ing this period,”
Anthony for 16. Schmidt-Holtz said.
On Sept. 1, Sony “1 am delighted
BMG/UK. & Ire- that Rob Stringcr
land Chairman/CEO has agreed to join us
Rob Stringer, brother ~ Stringer  as head of the Sony
of Sony Corp. President/ Music Label Group in

In the interim, label-group |

personnel will report to

Sony BMG COO Tim Bow- |

en.

"Donnie and Michele
have been the bedrock
upon which Sony Music’s
success has been
built over the last 18
| years, and we are
i very appreciative of
| their important
i contributions dur-

New York. Rob has been
with Sony Music through-
out his 20-year career, and
now is the perfect time for
him to take on this senior
role.”

v
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HOW TO BE REMARKABLE
This week consultant Mike McVay
(pictured) starts a three-part series on the
Seth Godin book The Big Moo and how its
lessons can be applied to radio. The book I =
consists of tips for becoming a remarkable \
person written anonymously by 33 authors
including Godin, Tom Peters and Mark
Cuban. McVay says that everyone has the
ability to do the remarkable on a regular basis if we are
willing to strive for more than just “good enough.” Page 46.

Halyburton To Head Emmis/New York

By Sersh Venss Halyburton succeeds

RAR Stalf Reponer Barry Mayo, who an-

e drec o sicom nounced in January

Dan Halyburton has that he wouid not re-
been named Sr. VP/ Mar-

| new his contract be-

yond its Feb. 28 expira-
tion date. Mayo, who
assisted in the search
§ for his replacement and
has continued to lead
Emmis’ three-station
New York operations in
interim, said he is stepping
down to focus on other interests.

HALYBURTON See Paga G

(CD101.9), CHR/Rhyth-
mic WQHT (Hot 97) and
Urban AC WRKS-FM
(98.7 Kiss FM). He was Halyburton
Sr. VP/GM, Group Operations ... ;
for Susquehanna Radio before
its sale to Cumulus Media Part-
ners.

McDowell Sworn In As Commissioner

By Joftrey Yorke “l am honored and
RARW, Bureau Ch - e ioini
e IEN O § humbled to be joining

such a distinguished
group of commissioners,
as well as the fine career
public servants at the
FCC,” McDowell said.
“There are many chal-
lenging issues facing
the commission, and |
am eager to begin work-
ing on them with my

Robert McDowell
was sworn in on June 1 |
as the fifth commis-
sioner of the FCC, tak-
ing the oath from FCC
Chairman Kevin Martin
for the remainder of a
term expiring June 30,
2009. McDowell is the
third Republican on the

McDowell

By Adem Jesshesn
b oo fp
com

On Feb. 8, 1996, President
Clinton signed the Telecom-
munications Act of 1996 into
law. Laden with provisions
and requirements of particu-
lar concern to the
industry, the act also in-
cluded new broadcast-own-
ership regulations that elimi-
nated any limits on the num-
ber of AM and FM radio sta-
tions that could be owned or

controlled nationally by any
one entity.

At the time Lew

was in charge of what he calls
“a decent little group” of radio
stations in Atlanta and Toledo
under the corporate banner of
Midwestern Broadcasting Co.
He also served as President of
Stratford Research.

From an office on Wall
Street, not far from the World
Trade Center in New York,
Herb McCord could be
found running the nation’s
17th-largest radio company,
Granum Communications.
Granum owned 12 stations in
five markets, including top-
rated WVEE (V103)/ Atlanta.

Today Dickey leads a radio
company that is the second-
largest in the US. by station
count, and McCord is keep-
ing busy as GM of Charles
River Broadcasting’s five sta-
tions in New England as the
company continues its efforts
%0 exit the radio .

This week R&R looks back
at the profound effect the
Telecom Act has had on the
radio industry in the last 10

800 Page 12

five-member panel. McDOWELL See Page €>
The Telecom Act: 10 Years Later | 2100 Makes Poleman OM, Dastur PD
A then-and-now perspective from two broadcasters | DY rew Corter

After 10 years, the p

ming hierarchy at landmark
Clear Channel CHR/Pop WHTZ
(Z100WNew York has been al-
tered: PD Tom Poleman, who
also serves as Sr. VP/Program-
ming & Marketing for the Clear

2100 Soe Page 8>

Poleman Dastur

‘Cubby’ Will Wake Up With Whoopi

Paul “Cubby” Bryant is ending a 10-year nun
a8 MD/aftemoon talent at Clear Channel CHR/Pop
WHTZ (Z100)/New York a8 part of the station's
programming changes (see story, above) and will
become co-host of Whoopi Goidberg’s new
syndicated moming show, Wake Up With Whoopi.
Set 10 lasunch July 31, the AC-targeted show will be
based at Z100 clustermate WKTU and syndicated
through Premiere Radio Networks.

“Like a good, strong cup of coffes, Cubby will
gt me going in the moming,” Goidberg said.
“We're going 10 have some fun togsther. | can't walt 10 get started. I'd

CUBBY Ses Page B

Bryant

WWW.americanradichistorv.com
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GONGRATULATIONS BLAIR

l’hls Year's ACM
Naﬁonal Onﬂlwaﬁlv

2 Time AGM Am Wlnner'

Wlnl Ml,l,lliss LIKE THESE,
YOU CAN SEE WHY
mltmm Adults 25-54

Stations " Wm_ao. ‘06 % Increase

Los Angeles

KZLA-FM S.7 +470%
nta =

WKHX-FM 5.4 +15%

Pittsburgh

WDSY-FM 20.2 +149%

Kansas City

KBEQ-FM 4.3 +*16%

Louisville ;

WAMZ-FM 7.9 +46%

HuntsvillegAL
WDRM-FM 15.9 +368%

NOW on more than 230 great affiliates!

BLAIR GARNER

25-54d

Smscar Arptron, FA '08 = Wi 06,.MSA. AOH Share, exact times, A
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KDBN & KPLX/Dallas Up Cook To OM

John Cook has been promoted
to OM of Cumulus’ Classic Rock
KDBN and Country KPLX (The
Wolf) in Dallas. Cook is PD of
KPLX and had been handling
KDBN programming duties since
Scott Strong exited the station on
April 15.

Cumulus VP/Market Manager
Dan Bennett told R&R, “John is
moving up to take on new duties
as OM of both stations, and then
we're going to hire a new PD for
KDBN.”

Cook was OM of CBS Radio/
San Antonio before joining The

Wolf as PD in March 2005. His 21- |
year radio career includes stops at
KHKS/ Dallas, KIS/ Los Angeles, |
KKBQ/Houston and WYXR/ |
Philadelphia. l
KDBN seemed poised for a for- I
mat change following Strong’s de- |
parture and the exit a few weeks |
ago of the entire airstaff, but Ben-
nett said the station’s playlist has |
been tweaked instead. “We’re us-
ing the positioner “The Rock of
Texas,” Bennett said. “We're keep-
ing AC/DC, Aerosmith, Red Hot

COOK S0 Page 8>

Condron Now WALK-AM & FM’s YP/6M

Jim Condron has been
promoted from GSM to
VP/GM of Clear Channel’s
Adult Standards-AC combo
WALK-AM & FM/Nas-
‘sau-Suffolk. He succeeds
Andy Rosen, who vacated
the post in January.

Condron has been with
Clear Channel/New York
for nine years, five of them
at WLTW, where he was
promoted from AE to LSM. Be-
fore that he worked as an AE for
Barnstable Long Island Radio
Group.

Condron

“Under Jim Condron’s
leadership these past
three years, WALK has
flourished and enhanced
its reputation as one of
the best radio stations in
the ,” Clear Chan-
nel/New York Sr. VP/
Market Manager Rob Wil-

“By awarding him the
title of VP/GM, we are

recognizing that he is our
senior manager on Long Island. |

CONBRON Se0 Page 8

‘The Voice’ Bows In Baltimore As WVIE

M-10 Broadcasting’s Oldies
WWLG/Baltimore flipped to Talk
on June 1 with new call letters

shows hosted by several high-
profile, nationally syndicated fe-
male 3

WVIE and a new slogan and Among the syndicated per-
handle, “A different sonalities now heard
point of view — on WVIE are Take on
V1370 The Voice.” the Day’s Dr. Laura
While Talk cluster- - Schlessinger, Talk Ra-
mate WCBM targets dio Network’s Laura
men with a lineup =TIy Ingraham and Tam-
featuring Rush Lim- my Bruce and WOR
baugh, Sean Hannity and local’ Radio Network’s Dr. Joy Browne.
legends Tom Marr and Les WCBM & WVIE GM Bob Pettit
i ing, the new WVIE plans
Kinsolving, 3 WVIE Soe Page §

to target women with a roster of

NN\ PAGE 3

Lagendary trio Crosby, Stils & Nash were designated BM! icons at BM!'s 54th
annual Pop Awards, held last month in Los Angeles. The trio were honored
with & tnibute that included 8 mediey of their songs performed by Gavin
DeGraw, Maroon 5, Gregg Aliman and Akson Krauss. Seen here (1) are

l Stephen Stiks. BMI President/CEQ Del Bryant, David Crosby and Graham Nash.

Ken Berry has been
named PD of Talk KSFO/
San Francisco. He assumes
duties most recently han-
dled by Jack Swanson,
who continues as Opera-
tions Director of KSFO
and News/Talk cluster-
mate KGO.

The appointment marks
a return to the cluster for
Berry, who served as PD,
News Director and News
Producer of KGO from 1980-2001.
During his tenure KGO won nu-
merous awards, including four

Berry Back In Bay Area As KSFO/S.F PD

NAB Marconi Awards.
Berry was most recently
Station Manager of En-
tercom’s KIRO, KNWX &
KTTH/Seattle.

“We're delighted to have
i} Ken back in San Fran-
dscn,” Swanson said. “He's
a great programmer and
has an intimate knowledge
of both the station and the
market.”

Berry said, “It’s great to be back
with [KGO & KSFO President/

SERRY Soe Page §

Trapane Will Program Detroit's New ‘Fox

Clear Channel’s newest [f
Country station, WDTW
(The FoxVDetroit, has offi-
cially named interim pro-
grammer John Trapane PD.

gramming WDTW before
its recent flip from Classic
Rock “The Drive,” but he
has experience in Country,
having worked at KKBQ/
Houston and KIKK &
KILT/Houston and in radio pro-

Trapane

motion for Nashville-
based labels Giant/Re-
prise and Dreamcatcher.
“John’s extensive back-
ground in the Country

lead the new station,” said
Clear Channel Regional
VP/Programming Dom
Theodore.

TRAPANE Se¢ Pag 8>
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Howard Hired To Program WXTB/Tampa

Clear Channel’s Active
Rock WXTB (98 Rock)/
Tampa has named James
Howard (a.k.a. Double
Down) PD. Howard was
previously Exec. Assistant
to Clear Channel Sr. VP/

ing Marc Chase
and replaces Brian Med-
lin, who left 98 Rock in
March.

“We are very excited to
welcome James aboard,” Clear
Channel Regional VP/Program-

ming Brad Hardin said.
“He brings a wealth of
knowledge with him and
will lead the next chapter
for 98 Rock.”
| Howard, who previously
programmed for Clear
Channel in Abany, GA and
was on the programming
staff at the company’s Or-
lando cluster, said, “It’s an

Howard  1onor 10 be chosen 1o help

continue the tradition that is 98
,muor@

NAB Wants Satellite indecency Regulated

By Jetivay Yeske
REA Woshingten Buresu Chist
orie@racioandrecords. com

NAB President/CEO David
Rehr is calling for a crackdown on
indecency — against satellite ra-
dio. In a blistering two-page let-
ter sent to FCC Chairman Kevin
Martin on Monday, Rehr com-

plained that broadcasters are get-

WWW.americanradiohistorv.com

ting “disparate treatment” by the
FCC.
“The NAB continues to be con-

cerned about the unequal regula-

tory treatment between free over-
the-air and satellite radio,” Rehr
wrote. “This disparate treatment
. ingly unustifiable,

BAD Soe Page -

RCA/Nashville Taps
Gale As VP/Promo

RCA/Nashville Sr. Director/
National Promotion Keith Gale
has been eleva-
ted to VP/Na-
tional Promotion
of the Sony BMG
imprint. He suc-
ceeds Mike Wil-
son, who left the
company on June
2 after 17 years
of service.

“Keith has
been with RCA’s
promotion team
for 12 years,” Sony BMG Exec. VP
Butch Waugh said. "His strategic
mind, forward thinking, love of
the artist roster, passion for the
music and dedication to his staff
and this company are only a few
reasons that give me pleasure in
elevating him to VP/Promotion.”

GALE See Page §

.l;zlo To Become
KNDD/Seattle PD

Entercom’s Alternative KNDD
(107.7 The End)/Seattle has hired
Lazlo as PD, effective June 19.
Lazlo is currently PD/after-
nooner at Alternative sister KRBZ
(96.5 The Buzz)/Kansas City and
will replace Phil Manning, who
resigned from The End two
weeks ago.

“I am so excited to have Lazlo
on board with 107.7 The End,”
said Amy Griesheimer, VP/GM
of KNDD and clustermate KISW.
“His passion and vision for the
station make him an amazing ad-
dition to our team. I look forward
to the incredible heights to which
he will take The End.”

Lazlo joined The Buzz for
nights in November 2002 and
eventually worked his way up to
Asst. PD before being given PD
stripes in May 2004. He started his
radio career at WPLA /Jackson-
ville as MD/night talent in 1996
and has worked in Toledo; Key
West, FL; and Detroit.

LAZLS See Page B

Mise Made Newcap
Dir/Programming

Rob Mise, who has been work-
ing as PD of Newcap’s Classic
Rock CIRK (97.3 K-Rock)/Ed
monéon, has been 4
promoted to Di-
rector/Program-
ming for the Ca-
nadian broad-
caster’s entire
roster of stations.
In addition to his
programming
duties, he'll coor-
dinate research
projects, be in-
volved with new license applica-
tions and work with Newcap’s
corporate offices on company-
wide initiativey.

MISE Soe Page §
June 9, 2006 Radio & Records © 3
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JEFFREY YORKE
Jyorke@redioandrecords.com

Or is it time for an overhaul?

“he Telecommunications Act of 1996 was supposed to

£ open the floodgates to competition between communi-
cations companies across the land and give consumers more
choice. The legislation, passed by the 104th Conggess in Janu-
ary of 1996 and signed into law by President Clinton on Feb. 8
of that year, was the first major rewrite of the Communica-
tions Act of 1934, and it was landmark legislation. Whether
it was a success or a failure depends on who's doing the talk-

ing.

Consolidation of stations and
groups has been the biggest flash
point since the Telecom Act took ef-
fect. Radio groups, backed by tons
of cash from private equity firms,
major banks and shareholders, went
on shopping sprees with a “grab it,
and we'll figure out how to run it
later” mentality.

Clear Channel was the biggest

lus, with 310 stations in 61 US. mar-
kets, and Citadel, with 213 stations
in 47 markets. CBS Radio grew to
179 radio stations, most of them in
the nation’s top 50 markets.

In many instances consolidation
has been a challenge for operators
trying to get their arms around ex-
actly what it is they have. Clear
Channel has probably been most

collector, with more than 1,100 sta-
tions in the end, followed by Cumu-

successful in creating and installing
operating systems, but the changes

Did The Telecom Act Reinvigorate Radio?

have been tough on the company’s
public relations, and Clear Channel
has, rightly or wrongly, been blamed
for a slew of problems.

In fact, Clear Channel has gotten
so much criticism from so many fac-
tions that it's posted a “Know the
Facts” section on its website in the
hope of setting the record straight.
The fact sheet begins:

“Myth: Consolidation in the radio
industry is at dangerous levels.

“Fact: Radio is the least consoli-
dated segment of the media indus-
try —by far, according to the Herfind-
ahl-Hirschman Index, the metric
often cited by the Department of
Justice.

“Specifically, the top five music
companies account for 85% of that
industry’s market share, the top

TELECOM See Page 5
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Business Briefs

Freediine Named Citadel EVP/CFO

Rob-n Freedline has been named Exec. VP/CFO for Cita-
del. Freedline was most recently Sr. VP/Treasurer for
Viacom and before that was VP/Controdler of CBS Corp.

Citadel CEO Farid Suleman said, “Bob Freedline is an ex-
perienced and well-respected executive, and we are pleased
to weicome him to Citadel’s management team.”

Lawyer Becomes Cumulus VP

hariotte Lawyer has been named VP/Audience Measure-
ment for Cumulus Media and affiliated company Cumu-
lus Media Partners, formerty Susquehanna Radio. She was
most recently Corporate Director/Group Research Services for
Susquehanna.
Lawyer will direct and manage Cumulus’ and Cumulus Me-
dia Partners’ audience-measurement department by provid-

ing sales, programming, promolional and executive-planning
guidance and decisionmaking through the interpretation of re-
search and research tools.

Lawyer, who spent 24 years at Susquehanna, will also serve
as the Cumulus and CMP representative on the NAB Com-
mittee on Local Radio Audience Measurement, the NAB
COLRAM Arbitron Response Rate Committee, the Radio Ad
Effectiveness Lab Research Committee, the Media Rating
RFP Evaluation Committee.

Continued on Page 9
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Senators Urge FCC's Martin
To Slow Ownership Rewrite

Dorgan, Lott want localism report
on broadcasters first

L_ﬁ'_ens. Byron Dorgan and Trent Lott have told FCC Chair-
.Jman Kevin Martin in a letter that the FCC needs to show
evidence that broadcasters are serving their local communi-
ties before there is any loosening of the media-ownership
rules. The FCC has scheduled a hearing and possibly’a vote

on ownership-rules changes for its June 15 open meeting.

In the opening sentence of the let-
ter, dated May 25 but released by Dor-
gan’s office on Tuesday, the senators
write, “We understand from public
comments you have made that you

intend to move forward with a revi-
sion of the media-ownership rules
once a fifth agency commissioner is

SENATORS See Page &

Radio Revenve
Retreats In April

By Adan Jnashese
Sy e

ccording to data released June 2 by the RAB, grand-
total spot and nonspot dollars fell 4% in April, compared

to April 2005. Local ad dollars also fell 4% for radio during
the month, while national ad dollars slumped 7%. Combined
local and national ad-sales revenue dropped 5%. Nonspot
dollars was the only area to show year-to-year improvement

in April, rising 8%.

For the period of January
through April, grand-total revenue
was off 1%. Local revenue dipped
2% for the four months, compared
to the same period in 2005, while
national revenue was flat. Total

combined local and national ad-
sales revenue was down 2% year-to-
date, and nonspot revenue was up

-9% in the four-month period.

REVENNE Soo Poge B>
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KWWX-AM/Wenatchee, WA
PRICE: $33.3 million
TERMS: Asset sale

Transactions At A Glance

Al traasaction information provided by
BIA's MEDIA Access Pre, Chantilly, VA.

State-By-State Deals

| © KFVR-FM/La Juata,CO Undisclosed

© WJCI-AM/Ranioul (Champaign),iL $215,000

© KRSL-AM & KCAY-FM/Russell,KS $435,000

© KTAA-FM/Big Sandy (Tyler-Longview),TX $450,000

© KTAM-AM & KORA-FM/Bryan, KXCS-FM/Cameron and KZTR-FM/
Fraakiin (Bryan-College Station),TX $3.95 million

© KMGS-AMMHighiand Park (Daltas-Ft. Worth),TX Undisclosed

o KSET-AMAumberton,TX $500

© WSWV-AM & FM/Pennington Gap,VA $135,000

© WXGI-AM/Richmond,VA $1.4 million

© KKHI-FM (CP)/Rock River, WY $250,000

Full transaction listings, posted daily, can be found at

) KBLG-AM, KRIO(-FM, KRZN-FM & KYYA-FM/Billings; KXTL-AM,
KAAR-FM & KMBR-FM/Butte; KIKF-FM/Cascade; KQDI-AM, KXGF-
AM, KQDI-FM, KAAK-FM & KINX-FM/Great Fails; KXDR-FM/
Hamilton; KGRZ-AM, KYLT-AM, KGGL-FM & KZ0Q-FM/Missoula;
and KBQQ-FM/Pinesdale, MT and KZPH-FM/Cashmere, KYSN-FW/
East Wenatchee, KWWW-FM/Quincy, KAAP-FM/Rock isiand and

BUYER: Cherry Creek Radio, headed by CEO/President Joseph
Schwartz. Phone: 303-468-6500. It owns 45 other stations, includ-
ing KMON-AM, KLFM-FM & KVVR-FM/Great Falls, MT.

SELLER: Fisher Radio Regional Group, headed by President/CEQ
Larry Roberts. Phone: 509-343-9500

BRDKER: Kalit & Co.
i 2006 Deais Te Date
Dollars to Date: $3,356,987,932
(Last Year: $2,831,403,805)
Dollars This Quarter: $261,069,620
(Last Year: $408,352,003)
| Stations Traded This Year. 415
1 (Last Year: 888)
Stations Traded This Quarter: 166
i (Last Year: 250)
: Y e =T
Senators on whether the agency’s behavior-
Continued from Page 4 al rules were better suited to achiev-

in place.” New FCC Commissioner
Robert McDowell was swom in on
June 1. (See story, Page 1.)

Dorgan and Lott say they “strong-
ly believe” that the FCC must first
complete its study on “whether and
how broadcasters are serving their
communities.”

The letter reminds Martin that
“for decades the FCC has required
broadcasters to be responsive to lo-
cal concerns and to represent a di-
versity of views and opinions.”

After the FCC issued its revised
media-ownership rules three years
ago this week, it launched a study

ing the goal of localism than the
structural ownership rules.

Alocalism task force was created
to make recommendations, but, the
senators say, “no report or recom-
mendations [have been] issued.”

“The localism proceeding must
be done before the FCC takes any
further steps in the media-owner-
ship-rules proceeding,” Lott and
Dorgan write. They conclude, “The
FCC must first establish that there
are sufficient mechanisms in place
to ensure that broadcasters are serv-
ing their local communities before
any loosening of ownership can oc-
cur.”

Revenve
. Continued trom Page 4

While April was disappointing
for the radio industry, May is already
looking to be a much brighter
month. Harris Nesbitt analyst Lee
Westerfield said his May revenue
projections point to a modest 2% in-
crease for radio. ¥

Westerfield’s prediction came as
the latest Harris Nesbitt Radio Air-
time Monitor showed radio com-
mercial time contracting 0.6% in
May, compared to last year. This
suggests a relative improvement vs.
declines in both commercial time
and advertising seen in the last three
months, Westerfield said.

RR RADIO BUSINESS

Telecom
Continued from Page 4

eight film companies account for
84%, the top 10 cable companies ac-
count for 67%, the top six ad agen-
cies account for 65%, and the top 10
radio companies account for 43%.”

The fact sheet also notes that
while the company has been ac-
cused of dominating U.S. radio,
“There are more than 13,000 radio
stations in the United States and
3,800 station owners.” Clear Chan-
nel says it owns just 9% of U.S. ra-
dio stations and represents only 18%
of the industry’s revenue.

The company also scoffs at accu-
sations that it is on a mission to carry
out “senior management’s political
agendas and ideologies,” saying,
“Local managers make their own
decisions about programming and
community events.”

It's hard to imagine a company in
the preconsolidation days being
pressed into making a statement of
that sort, but, like Wal-Mart and the
Walt Disney Co. before it, Clear
Channel has found that growing
bigger is not for the thin-skinned.

It's unlikely that the dust from the
rush to consolidate will ever com-
pletely settle. Just a few weeks ago
CBS took the first steps to cull its
herd, announcing that it will explore
the sale of 39 stations in 10 small and
medium markets including_four
FMs in Cincinnati; four FMs in Kan-
sas City; four FMs in Rochester, NY;
two AMs and five FMs in Fresno;
and an AM and an FM in San Anto-
nio.

The stations CBS is considering
selling “generate noticeable reve-
nues in most of those markets and
are often the first or second group
in terms of revenue market share,”
said BIAf VP Mark Fratrik and
BlAfn VP/Business Development
Steve Passwaiter in an overview is-
sued June 2. “Collectively, BIAfn
estimates they generated $172.6 mil-
lion in revenues in 2005.”

The BlAfn report goes on, "A
company could make a big splash
and acquire all of the stations. Any
such deal could be supported by a
number of the larger private equity
players that are showing increased
interest in radio [mergers and acqui-
sitions]. More likely, the most prob-
able buyers will be other radio
groups that focus on these particu-
lar regions of the country as their
strategic focus.”

“CBS represents some unraveling
of consolidation,” Fratrik told R&R.
He believes Citadel will probably
also sell some stations once it com-
pletes its acquisition of ABC Radio.

The reason groups are selling sta-
tions? “Slower growth,” said Frat-
rik. “They are focusing on the assets
that they think will be larger-
| growth.”

Selling off stations is not a nega-
| tive business move, said Fratrik,
who has a Ph.D. in economics. He
believes the radio industry is in far
better shape and the listening pub-

www-americanradiohistorv-com

Jic is far better served today than

they might have been had the Tele-

com Act not passed.
Unexpected Benefits

Consolidation has been a mixed
bag for minority owners, said David
Honig, Exec. Director of the Minori-
ty Media & Telecommunications
Council. In the big picture, “it's been
more bad than good, but good in an
unexpected way,” Honig told R&R.

Honig said that after 1996 a com-
bination of escalating market prices
for stations and the loss of the mi-
nority tax credit cut opportunities
for minority buyers. But in 2000,
when Clear Channel acquired
AMPM in one of consolidation’s big-
gest marriages of radio properties,
Clear Channel had todispose of 110
stations.

“Forty of those were sold to mi-
nority owners,” Honig said. “1t was
a matter of who brought the most
money to the table.” That one deal
pushed up the percentage of minor-
ity ownership nationally to 4.2%,
Honig said, but there has been little
growth since.

Honig said that a group of How-
ard University scholars in Washing-
ton, DC is currently reviewing
ownership data, and he’s expecting
new stats on national minority sta-
tion ownership soon.

Telecom Act
‘Saved Radio’

“The 1996 Telecom Act saved ra-
dio and reinvigorated radio,” said
Fratrik. “There were a number of
dark stations and poorly operated
stations. But no one ever envisioned
the tremendous speed and size of
consolidation — no one in their
wildest dreams.

“The Telecom Act strengthened
radio overall and strengthened its
ability to attract advertising. It's a
much more viable competitor, and
it provides more diversity in mar-

Fratrik argues that allowing radio
companies to buy up to eight sta-
tions in large markets lets operators
use the proceeds from the money-
makers to cover smaller revenue
generators. .

Funds can also be used to extend
services that stations operating in
the red could never afford. “Radio
is now able to, and can more effec-
tively, provide service to its audienc-
es,” Fratrik said. “Without such
changes in the audio market, | don't
think the good old days could have
continued.”

The NAB has long argued that
consolidation expands format
choice. With big revenue-generating
stations in their collections, groups
can afford to experiment with Sports
outlets, separate conservative and
liberal Talk channels, Spanish-lan-
guage formats and a myriad of oth-
er programming choices.

For example, in late March Bon-
neville intemational moved WTOP-
AM & FM/Washington, one of the
country’s most successful all-News
operations, to a newkfrequency on

the FM dial to make way for Wash-
ington Post Radio, a new venture
that gives the Washington Post and
its reporters immediate access to the
airwaves. If Washington Post Ra-
dio’s “There’s always more to the
story” approach gains a significant
audience, the format will likely
spread to other markets.

Fratrik said the size and speed of
consolidation “really signais to me
the efficiency and strengthening of
the radio industry as a result.” He
continued, “Radio groups grew be-
cause being large made the indus-
try better.”

Fratrik believes HD Radio and its
developer, iBiquity, would never
have evolved had the privately
funded venture not been backed by
the biggest radio corporations, all of
which acquired the bulk of their in-
vestment resources during consoli-
dation. And, he said, those are the
same companies that today are
funding and producing hundreds of
free HD multicast channels that like-
ly won't see any revenue for years.

Ovwnership Limits:
Too Much Or Not Enough?

The Telecom Act permits compa-
nies to own up to eight stations in
large markets, but there have been
questions about how to define mar-
kets and how to count the number
of stations a group operates in a giv-
en market.

Nancy Ory, an attorney with DC
firm Leventhal, Senter & Lerman,
raised a question about the change
in market definitions from contour
overlap to an Arbitron-based defini-
tion.

“It results in a lot of inequities
among players in a market,” she
said. "One owner could own five
“full C’ FM signals — the best ones
— and be counted as having five
FMs. Another owner could own
several inferior ‘A’ signals, which
they need to simulcast or trimulcast
in order to cover even part of a mar-
ket, but that owner is credited with
the same number of signals.”

Fratrik thinks the eight-station
cap could be expanded to “10 or 12
stations in a large market.” He said
that in most large markets there are
several smaller stations, often stand-
alone operations, struggling with
diminishing revenue and unable to
provide the full range of services
that stations owned by large groups
can provide. Being part of a compa-
ny with more resources, Fratrik said,
will let stations deliver more servic-
es to the community of listeners.

Others, like the Media Access
Project’s Andrew Jay Schwartzman,
think operators ought to be limited
to fewer stations in amarket. In fact,
Schwartzman believes the Telecom
Act should be completely over-
hauled and that there is nothing
worth saving when it comes to the
broadcast portion of the legislation.
He told R&R, “I think none of the
broadcast provisions should be re-
tained in their present form. There

%80 B, Continued on Page 9
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KGDQ/Denver Taps Gaytan As Ops Mgr.

Roberto “Beto” Gaytan hasbeen  Quinn told R&R. “He’s a multifac-
named to the newly created eted talent who does it all
OM position at Bustos and is a mathstay in the

Media’s Regional Mexican community. He's extremely
KGDQ (La Gran DVDen- positive and resourceful.
ver. He previously hosted He's a huge asset.”

the moming show at Clear Gaytan spent five years
Channel’s KMGG (Mega as Promotions Director of
95.7)/Denver. Entravision’s Denver clus-

“I'm thrilled to have Beto
in the house,” Bustos Me-
dia/Denver VP/GM Rob

ter. He also spent time
programming crosstown
KCUV.

Byﬁu-lordnlupsﬁmiok,“psm

Lonnie Gronek and as ELBC Radio Division
Tim Parkison (a.k.a. Tim President/GM Gary
Kelly) have been named Kneisley announced he
GM and Director/Op- will retire at the end of
erations, respectively, of 2006.

Elyria-Lorain Broadcast- Gronek was formerly
ing Co.’s five radio sta- Regional GM of five Ohio
tions: WEOL & WNWV/ markets for Westwood
Cleveland and WKM & One’s Metro Networks.
WLKR-AM & FM/San- He also served in various

dusky, OH. The appoint- i sales and management
ments are effective July landcome  ELYRIA-LORANI Soe Page @

DECALS Buy printing direct
Save money and gain personal aftention
STATICS by choosing C scation Grophs
LABELS Preferred by the music indusiry since 1973
Call today.
MAGNETS
& MORE!
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Continued from Page 1
He will continue to serve as a con-
sultant for Emmis.

“This has been our most exhaus-
tive search in my 25 years at Emmis,
but it was worth it because we got
the right person,” Emmis Radio
President Rick Cummings said.
“Dan brings a rich history of out-
standing performance and great
management to Emmis/New York.
1 am thrilled to have him running
one of our most important opera-
tions.”

Halyburton started his career as
an on-air personality and produc-
tion director in 1970 and worked his
way up through station operations
and management in markets from
Miami to Minneapolis. He has the
spent the last 25 years in Dallas,
where he was Susquehanria’s Mar-
ket Manager before taking on his
most recent post in 1999.

Halyburton said of his new gig,
“This is the ultimate job — three
great radio stations in the greatest
city in the world.”

McDewsl!

Continued from Page 1
fellow commissioners, with Con-
gress and with the American peo-

le.”

4 McDowell’s first public meeting
as an FCC Commissioner is set for
June 15, when the commissioners
will discuss and vote on the contro-
versial proposal to ease cross-own-
ership regulations. Since taking over
the chairmanship, Martin has made
it clear that he believes newspapers
should be able to own radio and
television stations in their markets.
Depending on how he votes, Mc-
Dowell could give Martin the edge in
pushing through relaxed regulations.

However, Sens. Byron Dorgan
and Trent Lott told Martin in a let-
ter earlier this week that the FCC
needs to show evidence that broad-
casters are serving their local com-
munities before there is any loosen-
ing of the media-ownership rules
(see story, Page 4).

Staft Hired

McDowell on Monday named
Dana Shaffer Acting Wireline Advi-
sor, Angela Giancarlo Acting Wire-
less Advisor and Cristina Chou
Pauzé Acting Media Advisor.

Shaffer joined the FCC as Deputy
Bureau Chief of the Wireline Com-
petition Bureau and served as an in-
terim legal adviser to Commissioner
Deborah Taylor Tate. Giancarlo re-
cently served as Assoc. Chief for
Spectrum Policy in the Public Safety
of the Wireless Telecommunications
Bureau. Pauzé joined the FCC as an
Assoc. Bureau Chief in the Media
Bureau.

he=wll
Continued from Page 3
Rock I've got my bait and tackle ready,
and I'm going fishing!”
In related news, WXTB MD/ after-
noon driver Mike Killabrew has been
promoted to Asst. PD.
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beg in fo ki the words thot bestdescribe how: wonderful
this shqy P Pve. ve.inad them now for over three years, and without
~ mar _money, these #wa. have found ‘they re way into the
“hearts. odr‘,hsteners ‘naw,.even beating the 8.year Heritcge
station marmng show dcross lown.  They helped us to our first
numbet one 12 plus. ‘booktin"the hisiory of our stofion. s The virtua!
show 18 moce, local than many of the hometown shows, wiib
worldcloss: guests that e competition can't pull off “iwodid
rgfj.,n-.rwnd thizsshow o ‘anyone,

Paul "COYOTE" Neumann, PD, KIXZ, Spokane, WA

Big D and Bubba have really made Big Buck Country the 10p -

contender in the market. There's not @ morning show tike it.

-Monica Solazar, PD, KRRG, lLaredo, TX

8ig D and Bubba redlly’know how 1o touch my listenersi
They even moke q joded radio guy like me laugh on o daily bosis.

-Ron nBrook_s, PD, WNOE-FM, New Orleans, LA

‘
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| I.‘.Aher bosting our staffon’s morning ‘show for 13 Yyears, I'thought)”

;‘-31 Blln' “ & I!umm
-
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nded thelr country
& Bubba.

{ never dreamed [ could have a local morming show, di ‘
Nashvillel It's the morning show | thought | cowld neverloﬂ:ot&
D ond Bubba hove changed the mgxkef tcnds.:ope ‘hare :

-Chris Wohors;“brequ o{ Pfhgrummmg., KWFS
Wncha'o«ﬁolls, TX‘ i > -5 §
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wos going to be able to sléep in once Big D and Bubbatook aver.
Well, 'm STilL waking up early just to listen.. THANKS GUYSI
This is the ideal morning show . funay witheut being obscene: .it's
the best show. u

_~Rudy Briones, PD/OM, KDLK, Del Rio, TX

AW

The shaw. is custond, locol ‘ané lough-outoud funny. While our .
compefitor is playing Bottle of the Sexes again or talking ebout a i+
romor they heard about Toby Keith, Big D and Bubba HAVE Toby ’
Keith in-the studio for o few laughs:

-Jeff Cochran, Regional Vice President of Programming,
Clear Channel Radio, idaho / Montana
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Megan Youngblood.
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THERE GOES THE NEIGHBORHOOD R&R's Street Talk Daily posse were invited to see RCA artist Landon Pigg play
at the Key Club in Los Angeles. and it was a mght of reveiry and entertainment. The RCA foiks are seriously reconsidering
ever being spotted in public with us again. Seen here are (back. I-r) ST Daily Overlord Kevin Carter; RCA's Ko-Fung Shih; ST
Daily Sales Guru Steve Resnik. Pigg; KYSR (Star 98.7V10s Angeles Asst.PD/MD Deanne Sattren; ST Daily Evil Minion Kelth
Berman; KBBY (B95.1)/0xnard. CA MD Matt Michaeis: (front, I-r) RCA's Wendy Goodman: B95.1 PD J. Love; and RCA's

2100

Continued from Page 1

Channel /New York cluster, has been
promoted to OM, and Asst. PD
Sharon Dastur has been given PD
responsibilities.

In addition, MD/afternoon talent
Paul “Cubby” Bryant is leaving to
co-host the new syndicated Wake Up
With Whoopi show. (See story, Page 1.)

The trio of Poleman, Dastur and
Bryant has been in place at Z100
since 1996, when they came up from
similar positions at KRBE/Houston.

“It's a natural progression and rec-
ognition for Sharon,” Poleman told
R&R. “One of the things that really

excites me about this move is that it
sets up the ultimate Z100 program-
ming collaboration. Having Sharon
take on more of the day-to-day re-
sponsibilities allows me to focus my
Z100 energies more on vision and
strategy as OM while giving me
more time to spend on my Sr. VP/
Programming duties for the whole
cluster, hut it still keeps me very
much involved with Z100.

“I'm definitely not leaving Z100,
but we had to come up with a way
for Sharon to continue to grow and
to allow me to continue to grow in
my cluster responsibilities. I think
it's a fantastic programming collabo-
ration arrangement.”

. Dastur told R&R, “I've said this
before, but every day when I walk
into this station | honestly still feel
like it’s such an honor to work
here. I couldn’t be more honored
that they’ve handed Z100 over to
me and have the faith that we can
take Z100 into the future.

“It’s such an exciting time.
We're lucky to have such an in-
credible team here. Tom and
[Clear Channel/New York Sr. VP/
Market Manager] Rob Williams
are such visionaries, and it’s so
amazing to be a part of this group
not only as Program Director of
Z100, but also as part of Clear
Channe!/New York.

| Executive Action
Rood Takes Strategic Role As Partner/EVP

i al Rood has exited radio consultancy Broadcast Architecture's
| Sr. VP post to become Exec. VP and partner of research firm
Strategic Radio Solutions. Rood spent a de-

cade at BA, launching the company'’s interna-
tional division in 1996.

“ am thrilled to have Hal join the SRS team,”
said SRS President Kevin Cassidy, to whom |
Rood reports. “His strategic expenence and
track record of contributing to ratings success

[ in the intemational radio marketplace are un-
paralleled in this industry. Hal is a perfect fit

| with SRS's platiorm of state-of-the-art, results-
driven strategic research.”

| Rood said, 4 want to thank Clear Channel
and BA for 10 rewarding years because we accomplished so much.
However, partnering with Kevin was something | could not pass up.

| | am elated to be working with Kevin to provide strategic research
and brand development on an entirely new level.”

man was PD and Bryant was MD.
Continued from Page 1  They took similar positions at Z100
like to think of what we’re doing as  in 1996.
reflective of what's going on with our “I've been looking across the desk
listeners. You have to muster your-  at Cubby doing music since 1991,
self up and out the door. You have  and it will be strange not seeing him
to muster the kids, the house, your  in the music meeting.” Poleman toid
mate — it's the moming muster!” R&R. “That will be weird for me.
Bryant said, “Who would have “My role as Sr. VP/Programming
thought two peopie named Whoopi & Marketing for Clear Channet/New
and Cubby would be waking up to-  York is going to demand that | still
gether? To say lamhonoredtobea  spend a lot of time with Cubby —
part of her show wouldbe anunder-  except instead of taking about mu-
statement. |ambeyond ecstaticand  sic, we'll be talking about on-air
not even sure how 10 spell that!” breaks. | think it's exciting to be able
The move brings to a close Cub-  to collaborate with him in a new
by's 15-year programming part-  way.”
nership with Z100 PD (and newty Bryant will finish out the spring
named OM) Tom Poleman.Thetwo  book in aftemoons at Z100, leav-
started their collaboration back in  ing him in place until late June.
1991 at KRBEHousion, where Pole- —Keith Berman

“When you're surrounded by so
many influential people for so many
years, you learn and absorb and

grow as a person. It’s been such a
great ride so far, and [ look forward

to the next phase of Z100.”

el

Continued from Page 3
particularly in light of the availabil-
ity of satellite radio content to non-
subscribers, including members of
the public who object to their receipt
of sexually explicit and profane sat-
ellite content.”

Rehr wants the FCC to hold
Sirius Satellite Radio and XM Satei-
lite Radio to the same broadcast-de-
cency standards that are used to
regulate terrestrial broadcasters. He
is asking the FCC “to open an inves-
tigation to examine the issues raised
by free access to satellite radio pro-
gramming and to consider whether
the inequitable regulatory treatment
of satellite and broadcast radio
should continue.”

Rehr cited recent newspaper ac-
counts of nonsubscribers to satellite
services getting bleed-through inter-
ference while listening to FM sta-
tions in their cars — “unweicome
satellite programming that could
clearly fall within the FCC’s defini-
tion of indecent material,” he said.

He is also concerned that broad-
casters could be blamed and held
accountable for such “unexpected”
programming simply because it
passes through their frequencies.
8 © Radio & Records June 9, 2006

That, he said, “would be patently
unfair to broadcast stations.”

Rehr also said that because car-
rental agencies often include XM
and Sirius service in their products
for free — as do auto manufacturers,
for a limited time — nonsubscribers
risk being exposed to unwanted and
possibly indecent satellite program-
ming.

“The FCC’s current policy toward
satellite radio is even more inequi-
table when one considers that, in
addition to unwanted receipt of sat-
ellite radio programming due to in-
terference, satellite radio content is
available to nonsubscribers in other
contexts as well,” he said.

“This undermines the frequently
made argument that satellite radio
should be regulated very differently
ply because satellite is a subscrip-
tion service.”

After reading Rehr’s letter, XM
spokesman Chance Patterson re-
sponded, “This letter represents an-
other desperate publicity stunt by the
NAB. We continue to work closely
with the RCC to ensure that our ra-
dios comply with the regulations.”

Sirius dedlined to comment when
reached by R&R.

Lazie
Continued from Page 3
“Lazlo has made a monumental
difference at KRBZ through his inno-
vative thinking, his team-building
and his ability to identify and hear

his listeners,” said Entercom/Kansas
City VP/Market Manager Cindy
Schloss. “He is responsible for mak-
ing a good station a great station and
will be sadly missed by his co-work-
ers, his friends and his listeners.”

Lazlo told R&R, “If you're pas-
sionate about the Alternative format
and about radio in general, there’s
no better radio station to be a part
of than The End. For me, this is a dream
come true.”

Cook

Continued from Page 3
Chili Peppers, Def Leppard, Van
Halen and U2 as core artists and
dropping the metal sounds of
Black Sabbath, Iron Maiden and

The syndicated Waiton & Johnson
moming show, which calls Cumu-
lus Rocker KIOL/Houston home
and has affiliates in Baton Rouge;
New Orleans; and Biloxi, MS,
began airing on KDBN June 5.

further additions to the KDBN
airstaff,

In related news, “Mc. Ed” Lambert
will join KPLX for middays. He and
Cook previously worked together
across the street at KHKS, where

Pantera.” Bennett said he is looking to make Lambert was PD and Cook was OM.
lliade) - prepared to accept this new responsi- Gale was WXTU/Philadelphia‘s
Continued from Page 3 bty | am flattered and honored that  Promotion Director when he joined
Gale told R&R, “Thave leamed so  [Sony BMG Nashville Chairman] Joe  RCA for Northeast promotion in
much in the last 12 years working in ~ Galante and Butch Waugh have en-  August 1994. He was upped to the
the RCA promotion department with  trusted me with this position, and I  national post in September 1997
Mike Wilson and the great staff atthe  am excited to help them write the and to Sr. Director in September
RCA Label Group that I truly feel next chapter in our proud history.”  2000.
i A page3 Tk adio tation with a different - Voice, knowing tha the two Talk ra
point of view — the feminine per- dio stations will be complementary
said plans are in the works to add  spective,” said Pettit. “We are al-  and share many listeners. Giving
additional, locally originated talk ready cross-promoting the ‘brother women and men in the Baltimore-
shows to the station’s lineup soon.  and sister’ stations of ‘Talk Radio  Washington area a new voice is the
“The time is right for a Baltimore =~ AM 680" [WCBM] and V1370 The ultimate goal for the two stations.”
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Business Briefs

Continued from Page 5

Sirius Prices To Go Up, Exec Promises

peaking May 31 at the Bernstein Strategic Decisions confer-
ence in New York, Sirius Satellite Radio Exec. VP/CFO
David Frear confirmed that Sirius will raise its monthly $12.95
service fee, saying, “Raise prices? it was not a hint. We said we
will raise prices, we just haven't said when. But prices will go up.”

Justitying the increase, Frear said, “Our service launched at
$12.95 with 100 channels. We've added 33 channels. it is a much
richer content offering than what we brought to market five years
ago.” Examples of the added and varied content, Frear said, are
Howard Stem, Martha Stewart, a Catholic channel, the Playboy
channel and NASCAR racing. Frear did not reveal when any new
price structure will take effect.

Frear also said Sirius will at some point launch a separate fee
structure for programming streamed over the Internet. He noted
that Stern’s show has the potential for a particularly large stream-
ing audience but said the subscription radio provider needs to
work out the technological kinks in serving so many listeners.

Frear claimed that Sirlus is “the best radio on radio” but said,
“Less than half of the people in the country are able to name us
on an unaided basis.” But, he said, that is an indication of Sirius’
growth potential.

Frear also stressed that Sirius is focused on bringing down the
cost of acquiring subscribers — the cost has dropped from $293
originally to about $110 per subscriber today — and said that white
Sirus has about 4 million subscribers, there are “2.2 listeners per
subscription,” putting the satcaster’s total audience at about 9 mil-
lion.

Asked about the FCC's concerns about the FM emissions of
sateliite receivers, Frear said Sinus receiver manutacturers’ en-
gineers met with Sirius and FCC engineers two or three weeks
ago. “They made the appropriate changes,” he said, “and cor-
rected the emission problems, and our radios are rolling out of
the plants now.”

Asked whether Sirius will merge with rival XM Satellite Ra-
dio, Frear said, “It comes down to what shareholders would want
and what regutators wouid want " ’

Frear acknowledged the many economic benefits of having only
one staff but pointed out that the satcasters have very different sys-
tems. Then he asked again, “What wili the government allow?”

R&R last week posed that question to the FCC, which declined
to discuss a hypothetical case involving a combined XM and
Sirius. One FCC insider said insight into the FCC's thinking on
satellite mergers might be gained by looking at satellite TV com-
pany EchoStar's proposal to acquire direct competitor DirecTV.
The FCC shot down that proposal within 60 days of its being
made.

Veteran communications lawyer Peter Tannenwald, of Wash-
ington, DC law firm Irwin, Campbell & Tannenwald, said that a
merger of XM and Sirius “is not a slam-dunk, but it is not out of
the question; it is not impossible.” Tannenwald pointed out, “Both
companies are losing a lot of money, so there is natural pres-
sure to merge.” But more important to reguiators, he said, is the
potential perception that there are far more services competitive
with sateliite radio than with sateliite TV.

Univision Extends Bid Deadline

he deadline for first-round bids for Univision, which put it-

self on the market in February, has been extended to June
20 from June 8, Reuters reported last week. The change was
made, said Reuters, in order 10 give the two main bidders time
for “adequate due diigence” and “10 assure a competitive pro-
cess.” Univision is valued at about $12 billion.

The two main groups bidding for the broadcaster, according
10 various reports, are a group led by Mexican media conglom-
erate Grupo Televisa and including Microsoft Chairman Bl Gates'
Cascade investment company and four private equity groups, and
billionaire investor Haim Saban and Providence Equity Partners.

Televisa said on June 1 that it will not join Saban in his bid o
get Univision if its bid with the other group of investors fails.
Televisa Chairman. Emilio Azcarraga Jean toid Reuters, “Hf a bid
by Televisa and its partners is not accepted as the winning bid,
Televisa has no intention of engaging in any negotiations with
Haim Saban and the group he has formed or any other party with
respect 10 Univision.”

Egmy it’s an honor to be a part of the op-
Continued from Page 3 eration. KSFO is one of the great
GM] Mickey Luckoff and Jack success stories in radio, and I'm de-
Swanson. They have built an in-  lighted to be joining such a power-
credible radio station in KSFO,and  ful and dynamic radio station.”

WWWwW.americanradiohistorv.com

Mise

Continued from Page 3
Mise, who will remain in Ed-
monton, is also well-known for his
time as PD of the company’s CHR/
Pop CIHT (Hot 89.9)/Ottawa.
“Rob is without a doubt one of
the brightest and most creative
minds in Canadian radio today,”
said Newcap President/COO
Mark Maheu. “Rob has an unbe-
lievable amount of energy, and he
loves radio. Newcap just got bet-
ter by moving Rob up toa position
he has most certainly earned.”

Trapane
Continued from Page 3

Trapane said, “It's an honor
and blessing to be back in Coun-
try radio. Hold on to your hats,
though, it’s going to be a tough,
hard-fought, fun battle with [CBS
Radio’s crosstown] WYCD"”

WDTW flipped to Country on
May 19, directing listeners to
www.1067needshelp.com to help
pick a name, logo, airstaff and mu-
sic mix. The station also recently
launched a website at wunw foxspace
live.com.

Condron

Continued from Page 3
look forward to working closely
with Jim to assure WALK’s contin-
ued excellence.”

Condron told R&R, “This is an
exciting time to be in radio. I'm
proud to continue my association
with a heritage brand like WALK-
AM & FM on Long Island. | was
raised on Long Island and am an
active member of the community.
WALK-AM & FM’s community in-
volvement is unmatched by any
other station in the area.”

Telecom
Continued from Page 5

“The biggest problems with the
broadcast provisions of the ‘96 act
were the eight-year [license]
terms, license-renewal procedures
and the repeal of the national ra-
dio-ownership rules. They created
massive ownership consolidation
and essentially perpetual licen-

What he’d like to see in a new
telecom bill, he said, is “repeal of
the national ownership cap, three-
year license terms and meaningful
opportunity for the public to chal-
lenge licenses.”

But Schwartzman believes that
old-fashioned politics will have a
big role in any future legislation.
“1 don’t expect any of those until
such time as the Democrats control
both houses of Congress and the
White House,” he said.

Continued from Page 6
roles at Malrite Communica-
tions.

Parkison is promoted from the
Market Manager post at ELBC’s
Sandusky trio. Before that he was
PD/moming host of WKFM.
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Outside Looking In

A former radio exec’s take on Telecom ‘96

By Mike Fenley

I hroughout this issue R&R’s editors are offering their unique
L takes and insights on the landmark Telecommunications Act
of 1996, legislation that has impacted everyone working in radio

for the past decade.

Perhups one of the most telling stories about how
big an impact Telecom '96 has had on our industry
is that when | began seeking comments from a vari-
ety of radio-industry executives, | uas, frankly, sur-
prised at how many were reluctant to comment on
the record. As one anonymous executive said, 1
spent a half-hour last night trying to write some-
thing that 1 didn’t think would get me fired.” It's a
comment that speaks volumes.

One individual who is happy to speak on the top-
ic is veteran talk host and programmer Mike Fen-
ley. Earlier this year Fenley exited his longtime post
as PD at CBS Radio-ouned News/Talker WS]S/
Greensboro to pursue his lifelong passion for poli-
tics. Fenley offers us a balanced yet umarnished look
at Telecom "9 from his perspective today — as an
outsider looking in.

Free To Be Me

I am no longer in the radio business. I now
work in the political arena. It's a lot like radio
used to be: small groups of people working
hard toward a common goal of getting some-
one tobe No. 1.

The political arena is tightly governed by
federal and state election laws, so we spend a
lot of time making sure we comply with them
— just like T used to do with FCC rules and
regulations.

We spend most of our time coming up with
creative ways to raise money and get votes for
our candidate — not unlike selling ads and

10 @ Radio & Records June 9, 2006

getting Arbitron “votes.” So here’s my per-
spective from the outside looking in at today’s
radio business.

¢ If you were an owner before 1996, you
probably love it. Small and large station-
group owners made millions selling proper-
ties to the big operators — or shall we call
them “Big Radio,” in the vein of “Big Tobac-
co” and “Big Oil”? Many of you are sitting
on a beach somewhere right now and loving
life.

¢ If you're a principal of Big Radio, you're
probably doing fine —
making plenty of mon-
ey and continuing to
grow your empire.
You have reduced
competition and re-
duced expenses. I'm
not sure you have in-
creased gross revenues
and I'm not sure you
have increased profits,
but you’re doing fine,
making lots of money and wielding lots of
power.

¢ If you're a stockholder in Big Radio (] still
own a small amount of stock in several com-
panies), you're probably not happy unless
you've been there for a long time. Stock prices
are down, and those stock options many own-
ers of Big Radio have given their employees
over the last five or six years are worthless.

Mike Fenley

RR NEWS/TALK/SPORTS

AL PETERSON

NG

CONAN THE COMEDIAN During a recent visit to the Windy City, late-night television host

Conan 0'Brien stopped by to hang with the crew from The Roe Conn Show at ABC Radio News/Talker
WLS/Chicago. Seen here (I-r) are WLS's Bill Letf, 0'Brien and WLS's Christina Filiaggi and Conn.

At the rate of growth of the stock prices, it's
unlikely the options will ever be worth any-
thing, but it makes Big Radio feel good to give
them.

¢ If you're a front-line broadcaster, you're
probably not as happy as you could be. Those
of you who still have jobs in the business are
likely making a little more money, but you are
working harder.

o If you're a D}, voicetracking may have put
a few extra bucks in your pocket, but it put
someone else out of a job — and believe me,
the amount you eam is not what the other guy
was being paid.

¢ If you're a PD, you are likely handling
more than one station. Often it is double the
work. Seldom is it double the pay.

* If you're a listener, you're now treated to
arather style of radio across the
dial. You may like the polish, but you are miss-
ing out on the innovation of programmers and
air talents.

In so many cases the formats are from the
cookie cutter. The music and formatics are
downloaded to the station’s computer from
above, and the music rotations are set by the
corporate PD.

Some music schedules are even identical
from one station to the next. Where | live, |
can hear stations from three different markets,
and it's amazing to hear songs played at al-
most the same time and in the same order. I'm

not suggesting that some help is not good, 1
just think the listener is being cheated out of
the purely local aspects of the product.

Sameness On The Web

Even radio-station websites have been tak-
en over at the corporate level. The cookie-cut-
ter website (called the “uniform platform”)
has taken out much of the local content. The
websites all look the same, like the stations
sound the same. This local resource for pro-
motions and sales has been diminished con-
siderably.

1 will admit that the uniform approach has
been good for a lot of radio-station websites.
However, those stations that had strong web
designers on staff have suffered from it.

We used to worry about who was going to
be the next big radio star and where the train-
ing ground was for the next hot PD, Dj or talk
host. We've been asking these questions for a
lot of years.

In the ‘80s, satellite-delivered formats
weakened the farm system. The advent of the
PC-based automation systems of the mid- and
late "90s damaged it further, and the current
intranet connection of markets has done more
damage to the training grounds.

And this damage to the farm system no long-
er affects just the on-air product. With consol-
idation of ownership came consolidation of
management and control. There are fewer

BE ON THE
FRONT LINE
WHEREVER IT IS

Behind the scenes, in horm’s way, our correspondenis

Where are you gefing your news?

TRUSTED. CREDIDLE. COMPLETE.

212.735.1700

NEWS
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managers, fewer sales managers and fewer

training grounds for salespeople. Ask any GM
how hard it is these days to find a good sales-

Today there are large corporate business
deals for office supplies, promotional items
and services, and often the deals are not real-
ly that good. They may be good from the cor-
porate point of view, but in many cases the
local stations pay more for products than they
did before. The art and skill of negotiation is
disappearing as a necessary learning tool for
PDs and GMs.

Even local sales efforts have been impact-
ed by consolidation. Often the corporate deal
cuts out a local vendor that may be, or have
been, an advertiser on the station. Local busi-
nesses that invest their advertising dollars in
local radio stations certainly deserve the
chance to get some of their investment back
in the form of business.

Big Radio still wants the local sales team to
meet goals and increase business, but it's get-
ting harder and harder due to such corporate
deals.

SOX Compliance

Big Radio is now under the same umbrella
as the country’s corporate giants, like Enron,
WorldCom, Tyco and other great examples of
corporate greed and corruption.

I'm not suggesting Big Radio is greedy‘and
corrupt, but, because it is big business, it bears
the extreme burden of the Sarbanes-Oxley Act.
|Editor’s Note: Passed by Congress in 2002, among
other things, the Sarbanes-Oxley Act requires pub-
lic companies to fund and report to the Securities and
Exchange Commission an internal audit of financial
accounting controls and an external audit.] In the
old days the most feared letters in the radio
business were “FCC.” Now they are “SOX.”

Sure, there were some deals made in the
past: the golf-course trade for the GM and

Actually, there have been

some good things to come
out of the Telecom Act.

sales manager and, occasionally, for a PD or
DJ. Or the restaurant trade for the salespeo-
ple and the staff Christmas party.

There was an occasional cruise with listen-
ers for the morning show, the computer trade
that helped the newsroom get into the "90s and
the deal with the furniture store that finally

" : _

Ask any GM how hard it is
these days to find a good
salesperson.

put a new chair in the studio. Traded perks
were often offered in lieu of salary.

I'm not suggesting that radio should be ai-
lowed to be corrupt, but it would be nice if
PDs and air personalities were more con-
cerned about the product than about SOX
compliance. The problem is not in the concept
of corporate ethics itself. In fact, that's a good
thing. The problem is the trickle-down effect.

I remember working with an engineer who
believed that if the FCC allowed 100% modu-
lation, he would be safe and do 90%. The same
thing has happened with SOX. Big Radio has
decided, at virtually every level, to put its own
10% modulation cut in place to remain on the
safe side. Pretty soon there will be no radio
business, only a SOX-compliant business.

The impact Of Syndication

When Larry King started talking on the ra-
dio, the station was the thing. When Rush
saved AM, the station was the thing. Today
syndicated talk show hosts spend much of
their time selling their books, websites,
streaming subscriptions, television shows —
virtually anything but the radio station. And
then they talk about each other!

Sometimes that’s good, but mostly it’s bad.
The only reason Al Franken had any audience
at all when he signed on was because Rush
and Bill O'Reilly talked about him for weeks
before he went on the air. You can’t buy that
advertising.

Even the program networks and news net-
works have become more concerned about
selling their own image and brand than they
are about selling the station. No consideration
is given to the fact that shows from the same

R NEWS/TALK/SPORTS

network might actually be on competing sta-
tions in a market. When hosts tout themselves
as being part of Westwood One or ESPN or
Sporting News Radio, they take away from
the individual identity of the stations they
serve.

So it sounds like it has all been bad, right?
Actually, there have been some good things
to come out of the Telecom Act too. Radio is
technically better today than it has ever been.
The advent of digital audio has made the on-
air product more reliable, and radio is capa-
ble of better-quality sound in general — al-
though there is nothing that makes me cringe
more than digital audio gone wild.

Transmitters are more reliable, consolida-
tion has brought emergency generators to
more stations, and HD Radio will likely ad-
vance more quickly under consolidation.
Streaming is a good thing, and it will get bet-
ter.

Digital editing software and computers
have made life easier for the imaging guys. |
often think about a friend, Dale Van Horn,
who died a few years ago. He was a wizard
with a razor blade, a handful of carts and
multitracking on magnetic tape. | often won-
der what his work would have been like if he
had had Cool Edit and a computer in 1985.

The things he and those like him could do
were absolutely amazing. The ability to do it
athome, do it on a laptop, and do it faster and
easier makes even the average production
person better.

Nothing Beats Creativity

Of course, nothing can replace the creative
mind. But it can be, and has been, stifled. The
lawyers-and SOX experts of Big Radio have
come close to destroying the creativity of the
industry.

1 recall hearing one of those national con-
tests last year that had a rules promo that ran
over three minutes. All in the name of Big
Radio and the big corporate sponsor, who
were covering their butts in case someone
didn’t understand that it was a contest that
not everyone would win.

And it wasn't just the rules promo. The cor-
porate sellers promised so much ad copy to
the big corporate sponsor that there was no
time to sell the excitement of winning the big
prize by actually listening to the radio station.

So what about the decade ahead? Who
knows what Congress will do? Some want to

If left alone, it is kikely the
marketplace will take care
of some of the problems of
the Telecom Act, or the

innovation of broadcasters

reverse the conditions made possible by the
Telecom Act, others want to leave it alone. If
left alone, it is likely the marketplace will take
care of some of the problems of the Telecom
Act, or the innovation of broadcasters will deal
with them. Meanwhile, here are some ideas:

* Local radio stations could occupy digital
cable channels. I'm not talking about retrans-
mission of existing radio, but radiolike pro-
gramming originating on the channels.

¢ Once the Internet becomes fully portable,
look for more businesslike Internet radio sta-
tions. If you can reach a mobile marketplace
via the Internet, the possibilities are limitless.

® | can imagine doing interviews with com-
munity and regional leaders on timely issues
and podcasting them. There will even be
sponsorship opportunities. Young musicians
are already doing it. Look for political candi-
dates to record their speeches and stream
them on their own sites.

* Watch for satellite services to offer vanity
channels where doctors, lawyers, authors,
business consultants, financial planners and
musicians can all do their thing for a fee. Think
of them as infomercial channels.

Who knows what technology lies around
the next corner, and what new opportunities?
But broadcasters need to be ready to identify
it and embrace it. The bottom line is that the
consolidation of radio made possible by Con-
gress in 1996 has changed the industry dra-
matically, and it will continue to change it.

Radio as some of us knew it is gone. Radio
itself, though, has survived, but in the end you
will have to decide whether the change has
been good or bad.
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The Telecom Act: 10 Years-Later

Continued from Page 1

years with exclusive interviews with Dickey
and McCord.

Family Aftair

In 1996 Cumulus Me-
dia didn’t exist. Today
the comparny owns 299
stations in 56 -markets,
many of them in the Sun
Belt. Cumulus stock has
been publicly traded on
Nasdaq for four years.

While Dickey may
never have envisioned
running a company as
large as Cumulus is today, the man who ma-
jored in English literature at Stanford Univer-
sity says he always intended to build a radio
company,

Upon graduating from Stanford in 1985,
Dickey started Stratford. While running the re-
search firm he often witnessed the sale of cli-
ent stations, and he noticed how station own-
ers were capitalizing on the value Stratford
had helped them create.

“At that stage | had decided that | really
wanted to be on the principal side,” Dickey
says.

Dickey already had some firsthand knowl-
edge of radio ownership: His father, Lew Dick-
ey Sr., headed Midwestern Broadcasting,
which owned a couple of stations in Toledo.
The younger Dickey decided that an educa-
tion in finance would be helpful in reaching
his goal of radio-station ownership. Off he
went to Harvard, where he obtained a mas-
ter’s in business administration.

“When got out of Harvard, my game plan
was to raise some capital and start to build a
radio company,” Dickey says.

Unfortunately, Dickey’s timing was bad:

Lew Dickey

A severe recession in the early 1990s led him
to focus on Stratford while waiting for a bet-
ter business climate in the radio industry. Yet
the anemic atmosphere enabled Midwestern
Broadcasting in November 1992 to acquire
the original WALR-FM, at 104.7 FM, and
WCNN-AM in Atlanta. The price? $6.5 mil-
lion.

“At that stage things changed a little bit for
me, because now we had an AM/FM combo
in Toledo, a blossoming research company
and these stations in Atlanta that we had
picked up that were really in trouble,” Dick-
ey says.

“I moved down to Atlanta and changed the
format at WALR from a Jazz/AC hybrid to
Urban AC. We knew of a good research com-
pany, so we basically ate some of our own
cooking and took a station that was around
15th place and moved it into the top four [25-
54)."

In 1996, with WCNN creating a buzz with
a newly installed Sports Talk format, Dickey
headed to Nashville, where a second Dickey-
controlled entity, dubbed Dickey Brothers
Broadcasting, acquired Urban powerhouse
WQQK and Urban Oldies sibling WVOL-AM
for about $12 million. “We immediately went
to work on WQQK,” Dickey saffs.

Then came the opportunity for more
growth in Music City USA. Dickey says, “One
of the fortes of our group has always been
value engineering, and we were able to cre-
ate WNPL [now Sports Talk WNFN] from
scratch. Then we were able to get in on an ap-
plication for another new station, which is
now WRQQ.”

To get the stations, Midwestern acquired
WNPL for §1.6 million and transferred it to
DBBC. Then DBBC traded WVOL and $11
million cash to the company that controlled
WRQQ. By 2000, Lew Dickey had a three-sta-
tion cluster in Nashville.

KRR MANAGEMENT-MARKETING-SALES .

Infinity Broadcasting
Evergreen Media

Capital Cities/ABC
Westinghouse (CBS Radio Division)
Jacor Communications
Viacom

American Radio Systems
Shamrock Broadcasting *
Susquehanna Radio **

EZ Communications
Gannett

Citicasters

SFX Broadcasting

Secret Communications
Nationwide Communications

America’s Top 30 Radio
Companies— 1995

The following list appeared in Duncan's American Radio in early
1996. Companies that still own radio stations today appear in boid.

Chancellor Broadcasting
Granum Communications
Heftel Communications
Jefferson-Pilot***

Tribune

River City Broadcasting
NewCity Communications
Liberty Broadcasting
Spanish Broadcasting System
Heritage Media

Radio Equity Partners
Ragan Henry

Paxson Communications
OmniAmerica Broadcasting
Alliance

*Merger proposed with Chancellor in October 1995
**Now Cumulus Media Partners, a separately run entity from Cumulus
*# *Today known as Lincoin Financial

Meanwhile, one of the biggest single-sta-
tion deals in radio history was in the works
in Atlanta, and Dickey was in on the action.
Seven years after he took over WALR, Dick-
ey opted to sell the station to Cox Radio fora
whopping $285 million.

Interestingly, Cox didn’t even want the fa-
cility: The company’s main concern was grab-
bing the “Kiss 104.7 Urban AC brand and
moving it to WJZF's 104.1 frequency. The fre-
quency that had been WALR's home was then
spun by Cox to Salem, which seized the op-
portunity to place its popular Christian AC
“Fish” format on a class C signal in the big-
gest market in the South.

“Ijust felt that we had too many eggs in one
basket, and | didn’t want that much value con-
centrated in one asset,” Dickey explains. “I
understood diversification at an early age, so
we decided to monetize WALR.”

Caim Before The Storm

While Dickey made headlines in June 2000
with the mammoth WALR deal, Herb Mc-
Cord settled in to a new role as the seventh
member of Beasley Broadcast Group’s board
of directors. McCord was still President of
Granum, but the company was by then pure-
ly a management-consulting firm.

In March 1996, as the radio-ownership pro-
visions of the Telecom Act went into effect,
Granum elected to sell its 12 stations to what
was then the nation’s No. 1 owner, Infinity, for
$425 million. McCond recalls, “At the time that
was the largest amount ever paid for a stan-
dalone radio group. That record lasted may-
be a month.”

Granum's six-year run as a radio-station
owner yielded tremendous dividends for its
primary financial backers at a harrowing time

Continued on Page 14
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The Telecom Act: Ten Years Later
Continued from Page 12

for many broadcast companies. “We had mon-
ey in 1990 and 1991, when most of the fund-
ing sources for the industry had dried up,”
McCord says.

“We were backed by Kohlberg Kravis Rob-
erts & Co. and the Granite Capital Intemation-
al Group. As a result, we were able to acquire
12 stations in five markets at very, very attrac-
tive prices. We paid less than $10 million for
PMs in Dallas and Boston.”

Then came the Telecom Act. McCord says,
“Somebody once said the two things in the
world you should never watch being made are
sausages and laws, and that is absolutely true
in this case. We woke up one moming and |
think everybody said, ‘Oh, my God. We've died
and gone to heaven. This is the greatest thing that
has ever happened to the industry.’ Initially, that
certainly appeared to be true.”

McCord had seen various stages of growth
and retraction for the radio business throughout
his career. He enjoyed tremendous success as the
GM of legendary Top 40 CKLW/Windsor-De-
troit and was the first GM of Oldies pioneer
WCBS-FM/New York. From the late 1970s
through the 1980s, McCord served as Group
VP for Greater Media.

McCord recalls an episode while he was
running WCBS-FM. “I can remember being at
amanagers’ meeting and bitching to the head
of the broadcast division of CBS about how
nobody was paying attention to me,” he says.
“He asked how much the station was going
to bill that year, and when I told him how
much, he replied, ‘Well, Channel 2 [WCBS-

TV/New York] bills that every week.’ It kind ~

of put into context how important | was to the
entire company.”

That broadcast-division head’s comments
also put into perspective where the radio busi-
ness was for many years before the Telecom
Act. A host of mom-and-pop operators could
be found throughout the nation, many of them
on the brink of bankruptcy.

In some of America’s largest markets, many
radio stations were owned by companies Mc-
Cord says “weren't really radio companies”
— insurance companies, TV operators, news-
paper owners and even food companies. “Half
of these companies didn’t even know they
owned radio stations,” McCord says.

In 1995, FCC regulations allowed one com-
pany to own two AMs and two FMs in a sin-
gle market. A maximum of 40 radio stations
could be owned by any one entity nationwide.
While the NAB spent much of its time focus-
ing on TV and telecommunications issues as
the Telecom Act emerged in Congress, Mc-
Cord and several other radio executives
formed the Radio Operators Caucus to discuss
what the bill meant for radio.

McCord says, “I can tell you in all honesty
that there was no one in the business — no one
—whoanticipated that the Telecom Act would
come out loosening regulations as much as it
did. We were thinking that if we could just get
itto three AMs and three FMs and maybe have
the market cap lifted to 50, that would be more
than any of us could dream of.”

As signed into law, the Telecom Act al-
lowed any entity to own, operate or control
up to eight commercial stations in a radio
market with 45 or more commercial radio
stations, with a maximum of five on the same
broadcast band. A company was now al-
lowed to operate seven commercial stations
in radio_markets with 30 to 44 commercial
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stations, with a maximum of four on the same
band.

In markets where 15 to 29 commercial sta-
tions could be found, a company could runa
total of six gommercial stations, with no more
than four in the same band. Finally, a compa-
ny was now permitted to run five commer-
cial stations in a radio market with 14 or few-
er commercial stations, with a maximum of
three on the same band — except in cases
where that would give one party more than
50% of the stations in a market.

McCord says, “To have the individual mar-
ket caps lifted as much as they were and then
have all national limits taken off was beyond
our wildest dreams. The NAB, in the middle
of the night, slipped this into a very large bill,
and it got passed with virtually no congression-
al scrutiny. I doubt if there was even a serious
debate about it. But we woke up one moming,
and, lo and behold, we were deregulated.”

A Giant Emerges
Dickey in 2000 was on his way to building
one of America’s largest radio companies. Yet
that was not his intention at the time the Tele-

com Act was passed.
“Originally, Cumulus was intended to be a
company that was going to be a four- or five-

“] can tell you in all
honesty that there was no
one in the business — no
one — who anticipated
that the Telecom Act would
come out loosening
regulations as much as it
did. We were thinking that
if we could just get it to
three AMs and three FMs
and maybe have the
market cap lifted to 50,
that would be more than
any of us could dream of.”

Herb McCord

market roll-up that could then be sold toa con-
solidator,” Dickey says. “I thought this would
be a good opportunity to learn a bit about rais-
ing capital and actually put a small deal togeth-
er that would set me up to do the next project.

“It's funny how some things happen. Cumu-
lus was designed-to be a starter set so | could
go out and do what we are doing today.”

Dickey was running stations in three mar-
kets for his family while also overseeing his
thriving research company, but he nevertheless
found a way to spend a lot of time out in the
field, putting together deals. One thing led to
another, and, as Dickey says, “It became all-con-
suming. | was spending five days a week on
the road, meeting with people all over the coun-
try, doing acquisitions. We did about 130 acqui-
sitions to build the company up.”

Finally, four years after the Telecom Act's
passage, Cumulus reached a critical point in

its growth. “It grew so fast,” Dickey says of
his company. “It got so big so fast that the
board of directors just felt it was time to make
a change. At that stage we were no longer an
acquisition company. We had to get our house
in order because we grew so quickly.”

Dickey'’s life changed dramatically. After
three years of nonstop travel, he took on a dif-
ferent role, running the company as CEO.
Then came the need to standardize operations
across all of Cumulus’ newly acquired prop-
erties. That meant “Cumulizing” all the new
stations by learning what the best practices
and key success drivers were in all Cumulus
markets and standardizing them nationally.

Dickey says, “There was no way to see this
coming, but every single business we bought
required us to meld two cultures. We were lit-
erally the byproduct of 130 different cultures.
Everybody had his or her own way of doing
business.”

For Dickey, radio is radio, and he believes
the same success drivers that work in Abilene,
TX can work in Dallas. “I've been doing this
for a very long time, and I can assure you that
is the case,” he says.

He learmed this as a lot of the horses were
out of the gate in the race to grow that fol-
lowed the Telecom Act’s passage.

“Clear Channel jumped very early, and [Ev-
ergreen Media Chairman/CEOQ] Scott Ginsburg
did as well,“ Dickey says. “Jacor was very ac-
tive, and Steve Hicks at Capstar was also very ac-
tive. There were a lot of people who got a head
start on us, and, quite frankly, my only regret
is that I didn’t do this whole thing 12 months
earlier, because we'd be much larger today.”

While Clear Channel added properties in
markets large and small, Dickey says Cumu-
lus focused on an anomaly in the Telecom Act
that presented a more favorable opportunity
for midsized and small markets.

“You could establish more concentrated po-
sitions,” he says. “Any time you can establish a
more concentrated position and operate as a
duopoly or oligopoly, you should be able to have
more favorable pricing and operating leverage.”

Vanishing Act

For former Granum head McCord, so many
deals were done so quickly after the Telecom
Act’s passage that he finds it unsettling to con-
template. He says, 1 went and looked back
at the Duncan’s Ameri- :
can Radio annual report
for 1995, and guess
how many of the top 25
groups at the signing of
the Telecom Bill are still
here? Six. Of the top 50
groups, there are 11 left.

“Almost 40 of the
top 50 groups have
disappeared, and with-
in six months of the signing of the Telecom
Bill, 26 of the 70 groups that Duncan listed
as the largest radio groups in the country
at the end of 1995 were gone.”

Why did all these groups disappear so
quickly? McCord believes several things ac-
counted for the swiftness in sell-offs. At
Granum, many stations were acquired in dis-
tress sales. At the end of 1995 the multiples
being paid for stations were about 10-times
cash flow — the historical value of radio sta-
tions in the US.

“Ovemight, the values went to 20-times cash
flow,” McCord recalls. “If you were a radio op-
erator at that time, you were faced with one of
two choices: Get bigger and better, or get out.”
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Herb McCor

Thus began a vanishing act that resulted in
millions of dollars in appreciated value for the
sellers. “There had never been a period of sales
activity in the radio industry like there was fol-
lowing the Telecom Act,” McCord says.

“The people who became the richest were
the brokers. There were $11.5 billion worth of
deals done in the first six months after the Tele-
com Act. That's probably more than in the
entire history of the radio business.”

While the first five years after the Telecom
Act’s signing were filled with multimillion-
dollar deals, the next five years saw a dramatic
slowdown. Many predicted a second round
of consolidation, with several midsized com-
panies merging to better challenge Entercom,
CBS Radio and Clear Channel, the three larg-
est companies in the radio business today by
station count and annual revenue combined.

The last six months saw two such deals: In
February the Walt Disney Co. elected to sell
its 24 O&Os not airing Radio Disney or ESPN
Radio programming to Citadel in a complex
deal valued at $2.7 billion. Last month Cumu-
lus officially closed on a $1.2 billion transac-
tion that gave the company control of Susque-
hanna Radio Corp.’s 36 stations.

“I've always admired that group of assets,”
Dickey says of the Susquehanna stations, now
run under the Cumulus Media Partners ban-
ner. “I spent a year of my life doing this deal.
I viewed the Susquehanna deal as a game
changer and something that would make us
significantly bigger.

“It has always been our plan to build a na-
tionwide footprint where we could compete
toe-to-toe against the likes of a Clear Channel
or aCBS. I've always viewed Clear Channel as
having the most desirable platform of assets
and as the type of company we would most
want to emulate, in terms of their asset base.”

McCord predicts that more consolidation is
on the way. Additionally, he sees many small
to medium-sized public companies going pri-
vate, as Emmis plans to do.

The Next Stage For Radio

Is the radio business doing a better job to-
day than before deregulation? “If you take a
snapshot at this point in time, you'd have to
say no, we are not,” Dickey says. “We have
not grown the business like we should.

“We have not exercised the leverage like we
should have. We have not taken full advan-
tage of an industry structure that has been per-
mitted through the Telecom Act for us to cre-
ate, in essence, an oligopoly in each of our
markets. This would make us price setters,
rather than price takers.”

But Dickey believes the industry today is
united as never before to reverse some of the
maladies seen over the last 10 years, in partic-
ular on the business side of station operations.
He says, “We've got to do a better job of sell-
ing our product and not price for share, where
we're basically chasing our tails into the dirt.

“Some of the rates that are out there today
are those that were available 20 years ago. The
economy has certainly grown quite abitin the
last 20 years, the stock market has grown quite
a bit in the last 20 years, and for the price of
radio spots not to have grown commensurate
with that is wrong.

“It's been the fault of the industry. Consol-
idation did not eliminate capacity. We still
have 11,000 radio stations, and all of them
have tobe priced, sold and programmed. The
focus has to be there. We're moving into a bet-
ter place, but it’s going to take some time for
us to get there.”
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’t’;aduld\at‘sbeenqaedyhmewksbrawfﬂe: Now that
Universal's split into the separate Republic and Motown entities is
complete, it's finally official that joel Ilaiman (pictured) is in the
house in New York as Sr. VP/Promotion & Artst Development
for Universal Republic. "I'm really looking forward to working with |
Monte and Avery Lipman and
the team here at Universal Re-
public,” Klaiman telis ST. “This
is a very exciting time for this
company.” Klaiman previously
spent nine years across the
street at Sony Music, where he
rose through the ranks to be-
come Exec. VP/Promotion at
Epic. Expect the official-looking
press release and fawning

No. 1in our hearts.

quotes to come soon, along with updated information about
Klaiman's promotion team. He's now in his new office a 212-331- |
2911 or joel.kigirnan@umusic.com.

What The Hell Happened To KSHE?

Emmis Rocker KSHE/S¢. Louis enjoyed quite the memorable
6/6/06 when the station was inexplicably possessed by a dark force
and its format mysteriously vanished for some 15 hours. A shaken
Emmis/St. Louis VP/Director of Programming Rick Balis attempts |
to explain: “Our music was scheduled like always, but what came

v R | ou of the speakers was frighteningly
e

different.” He's not kidding: In place |
of the regular Rock format was mu-
sic from Mike Oldfield's Tubular Bels |
album — you know, the one used
in The Exorcist. And then it got
weird, as everything the KSHE jocks |
said was broadcast backward. Only
ers recorded and played the ainchecks backward, was it discov- |
ered that the jocks were actually quoting from the Book of Rev-
elation. [Cue scary music.....]

And there's more: The KSHE95.com homepage started flip-
ping backward every 66 seconds, which was kind of cool. Oh,
and anyone with an RDS-equipped stereo system, which usually

Can't come to the phone now.

displays call letters and frequency, instead saw a station ID that
read "KSHE 666."

We have unconfirmed reports that, sometime late in the day
Tuesday, Balis (possibly pictured) was forcibly removed from the
station after suffering an apparent breakdown. Stunned eyewit:
nesses tell ST he kept screaming that he had been transformed
into Linda Blair and wanted some pea soup. Mercifully, the pos-
session ended at |2:01am on Wednesday. when the regular Rock
format suddenly reappeared on KSHE. The first song: AC/DC's
“Highway to Hell.”

Radio Racehorse Pays Off

Looking for a unique mobile station billboard? Look no further
than picturesque Louisville, KY, the home of Churchill Downs, the
Kentucky Derby and Radio One Hot AC WXMA (102.3 The
Max), which owns part of an actual damn racehorse with the
promotionally advantageous name The Max. “Well, we own like
a hoof and half a leg, based on what our promo budget could af-
ford,” adimits Max PD/morning dude/self-described “all-around
16 Radio.& Records June 9, 2006

| not the station) run. “The first

This Looks Like A Job For ... ‘Klai-Man!’

good guy” George “Not Goober” Lindsey. “He's 3 years old
and is the son of Point Given, who won the Preakness and the
Beimont and was Horse of the Year four years ago.” The Max
(the station, not the horse) recenty heid “Max Day" at Churchil
Downs and blew out 1,000 tickets to see The Max (the horse.

time he ran ow on the track, it
was like watching mry kid walk
for the first time,” says Lindsey,
who reports that all of The
Max’s winnings are earmarked
for Green Hill Therapy, a local
nonprofit organization that
heips children with disabilities by teaching them how to ride horses.
“The Max finished second in his first race, so we're donating
$1,500 to Green Hill,” Lindsey says.

Your actual horse may vary.

Label Love

* Good luck and Godspeed to our pal Ken Lucel, whose
two-year free ride at Capitol Records ends as his VP/Promo-
tion position Is eliminated. Lucek is known and loved for his pre-
vious three-year stint as VP/Promotion at Maverick, as well as
stops at Epic, 550 Music and ASM Records. We have a sneak-
ing suspidon Kenny already has something cool in the pipeline,
but, as usual, he's just using us for the sympathy ink. Either way,
he can be reached at 310-489-5781 or kingofpopla@aol.
com.

* But wait — there's more Capitol news as new Sr. VP/Pro-
motion Ed Green makes some final adjustments to his team:
National Director/Triple A Melanie Scull moves over to become
Sr. Director/Pop Promotion, and VP/Adult Formats Patty Mor-
ris-Capers will absorb Scull’s Triple A duties. Promo ace Mark
Burger (Lava, Kirtland, Geffen, Polydor, DGC, etc.) is Capitol’s
least, jennifer Kelly, most recently assistant to Sr. VP Mark
DiDia, sprouts her own wings as the newly named Promotion
Manager/Coordinator. She will remain in Los Angeles.

¢ Lava Records Sr. VP/Promotion Mike Easterlin bolsters his
team with a promotion and a hiring: Longtime Lava West Coast
Regional rep Ken Pittman gets a nice bump up to National Di-
rector/Promotion, West Coast. He remains based in L A. Nadia
Canales, formerly of KXXM/San Antonio and Capitol Records/
Dallas, joins Lava as Dallas Regional Promo rep.

* Promo animal Ray Vaughn Is named Southwest Regional
Director for Universal Republic. He will remain in Dallas. Toby
Russell, one of the founding partners of the CO5 promotion
firm, also joins the newly expanding Universal Republic Records,
as Southeast Regional Promotion Manager, based In Adanta.

* Manny Simon, most recently national promo dude with
Artemis Records, has hooked up with Island Def Jam as South
Texas Regional Promotion rep. He can be reached at 917-696-
5731 or mannysimon@umusic.com.

* Latin Prince is now Universal Motown's National Direc-
tor/Mix Show, West Coast. He was last seen at TVT as West

Coast Mix Show Director. .

Go Ahead, Make Valentine's Day

Finally, your prayers have been answered. You know, the ones
that involve your fervent desire to someday be able to work for

the famous and semi-photogenic air personality — wait for it

\ananaL oo o ool =

— Valentine! Stop pinching yourself and
start believing! Mr. Valentine (pictured),
who spends his afternoons on KIS-FM/Los
Angeles, also does this litde syndicated
moming show in some |5 markets (and
growing) and is about to lose the service
of his longtime OM, Robert Ehrman,
who's moving back to Texas because he
fell in love or something. “After five years
it's like losing a member of the family,” Valentine tells ST. “How-
ever, | look at this as an exciting opportunity for an experienced
and talented producer who can jump right in and assist with the
production, editing and uploading of the show, as well as dealing
with the affiliate stations.”

i TIMELINE
|

‘I'm awesome!’

YEAR AGO

* Len Weiner named PD of WGN/Chica-

go.

* Gator Michaels elevated to Sr. VP/Pro-
motion at Wamer Bros./Nashville.

* TerriThomas named PD of KBXX/Hous- | en Weiner
ton.

YEARS AGO

« John Sebastian named PD of KISW/Seattle.

« Kashon Powell promoted to PD of KBXX/Houston.

* Kevin Herring promoted to VP/National Promotion at Ly-
ric Street Records.

@ YEARS AGO

« John Fullam appointed GM of WkTu/ A o
New York. - ‘
» Tom Sly promoted to VP/GM of WWNK/
Cincinnati.  * \_

* Tom Tradup named Director/Talk Pro- Tom Tra

gramming for the USA Radio Network. dup

YEARS A60

&

* George Duffy named GM of WGRX/Baltimore.

* B.K. Kirkiand named WHUR/Washington PD/afternoon
driver.

* Adam Smasher upped to PD of KWOD/Sacramento.

YEARS AGO

®

« J. Howard Carter named VP/Sales Manager Eastem Re-

gion at R&R. |
« Bob Hamiiton named PD of KSFO & KYA/San Francisco.
« Doug Kiel promoted to GM of WOKY & WMIL/Mitwaukee.

YEARS AGO

®

|« Don Benson named VP/Director of Op-
erations of KIS/Los Angeles.

« Ron Goldstein promoted to President of
Island Records/U.S. & Canada Opera-
tions.

« JeHf Roberts promoted to PD of WHB/
Kansas City.

-

A

Don Benson

YEARS AGO

@

| « Dave Parks named PD of WLEE/Richmond.
« J. Michael Henderson promoted to GSM ot WRIF/De-
troit.
* Bob Byrd appointed Creative Director of WLW/Cincinnati.
\

—~
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The Programming Dept.

* Milce Murplyy resigns after just eight months as PD of CBS |
Radio FM Talk/Altenative hybrid WHFS/Baltimore. For now, |
'HFS MD Tim Virgin is acting PD while VP/Programming Dave
LaBrozzi begins the search for a new PD. Murphy can be lo-
cated at 804-363-7440.

* After five years in the PD/afternoon drive lounge chair, Lisa |
Biello exits WHRL (Channel 103. | /Albany, NY. Asst. PO/MD
Capone will fill in while the search for a permanent replace- |
ment continues. Find Biello at cheebacat@nycap.rr.com.

* CBS Radio Alternative WAQZ/Cincinnati made some mu-
sical personnel changes, which induded the ceremonial naming of |
anew MD, “Miss Sally” Voliner, who hosts the syndicated Miss |
Saily's Playhouse. PD Julie Evars bequeaths her former Promotions |
Director stripes to jamie Boyle, and last, but certainly finally, Ray |
“Razor” Anderson is upped from weekends to middays. The
shift was vacated back in Jaruary by former PD Jeff “Shaggy ™ Nagel.

* ). Pat Miller is the new PD of journal Hot AC KSRZ (Star
104.5¥Omaha, effective june 19. Miller replaces Darla Thomas,
who recently scored a transfer back to Tucson as OM of journal's
cluster there. Miller will make the arduous journey across the
state from exotic Lincoln. NE, where he's OM/PD of Triad/Ne-
braska Broadcd#sting’s four-station cluster.

* New Cox AC WCTZ (The New 96.7 The Coast)/Stam-
ford-Norwalk, CT weicomes its first live body: Chris Kellogg
joins as Asst. PD/morming host. Kellogg is no stranger to the mys-
tical ways of Cox, having formerty worked at sister KRAV/Tulsa.

* A man named after a mild or sharp orange cheese is about
to tear up Tulsa: Aaron “Cheddar” Tyler joins KHTT as MD/
night guy. effective June 12. Tyler used to be MD/night dude at
WVZA (92.7 Kiss-FM)/Carbondale, IL and was most recently
doing weekends at KSLZ/St. Louis. Cheddar replaces Tim Rainey, |
now MD/night jock at WNOU/Indianapolis.

* Jason Addams is the new PD of WSTO (Hot 96)/Evans-
ville, IN, filling the vacancy created when Stan “The Man" Priest |
left in February. (Priest is now programming WKSS/Hartford, so |
who's laughing now?) Addams was last seen at MacDonald CHR/
Pop WHZZ/Lansing, MI. where he spent five ysars over two tours
of duty and was OM/morning guy until September 2005, when |
the station flipped to Adult Hits and he left. As Addams arrives, |
Hot Asst. PD/MD/afternoon driver josh Sericidand departs.

Quick Hits |
» Speaking of WKSS (Kiss 95.7)/Hartford, Asst. PD/MD Jojo
Brooks is following in the shallow, er, hallowed footsteps of his
former boss Rick Vaughn, now PD of sister WIOQ (Q102)/Phila-
delphia, as Brooks joins Q102 for middays. The shift has been
vacant since Alecia B. left in April. Vaughn said, “JoJo’s first or-

TELEVISION

TOP 10 SHOWS May 29-June 4
Total Audience Adults 18-49
(110.2 million households)
[ 1 Deat Or No Deal (Monday) 1 So You Think You Gan Dance
2 o {Thursday)
| J  Without A Trace 2 Deal Or No Deal (Monday)
4 CSi: Miami 3 o
5 NS 4 Last Comic Standing 4
6 Two And A Half Men 5 CSI: Miami
7 Deal Or No Deal (Wednesday) (tie) So You Think You Can
8 Criminal Minds Dance (Wednesday)
9 So You Think You Can Dance 7 The Apprentice 5
(Thursday) {tie) Deal Or No Deal (Wed.)
10 CSI:NY 9  NBA Ptayoffs (Monday)
{Detroit at Miami)
| (tie) Two And A Half Men
|_ (tie) Without A Trace
M p— —d

der of business is to change that weak-ass name, get caught up |
on his AFTRA dues and then find a place to live.” |

* The Kidd Kroddick in the Morninig steamroller of love makes |
a pit stop in its 48th market, sunny Tucson, where it will debut

: on KZPT (Z104.1) on june 12.

* We reported the news back in April, but it finally happened,
giving us another excuse to drink: Fred Toucher and-Rich
Shertenlieb have officially dropped anchor in afternoons at CBS
Radio Alternative WBCN/Boston, joined by their oid pal and side-
kick Crash Clark. All three used to do momings together at |
WNNX (99X)/Adanta. Like a fac guy sitting on a bench, their
arrival pushes '‘BCN afternoon guy Hardy to nights and night
dude Mark Hamilton to late-nights. In other triumphant 'BCN
news, {0-year station vet Juanita scores the upgrade from part- ’
time to full-time as overnight jock.

* WNINX (99X)/Atlanta Director/Marketing & Promotion |
Shawnessy Renegar looks both ways, then hurries across busy
Peachtree Road to become Promotions Director at Lincoin Fi-
nancial (that still sounds weird) CHR/Pop WSTR (Star 94). The
lovely Ms. Renegar will at least partly fill the void created when
longtime Star Asst. PD/Promotions Director JR Ammons left to
program KMXV/Kansas City.

* We know about two prime openings at KWIE (Wild 96.1)
Riverside: Midday personality Vanya and night jock Noah Ayala
have both exited, leaving PD Chris Loos to dive headfirst into
the giant box of crappy tapes behind his desk.

* WIKK (Mix 98.7)/Jackson. MS weicomes back two of its
alumni to form the new Morning Mix with Brock & Ej. Owen did
mornings at Mix from 1999-2002, while E] did mornings on
CHR/Pop dustermate WYOY (Y101) and voicetracked middays |
on Mix from 2001-2003. Todd Carter — no relation to ST's
Kevin — segues to middays, replacing Nikki Brown, who retires
to historic Natchez, MS with her husband.

Formats You'll Flip Over

* Cumulus Urban WZBN (Blazin’ 102.1)Albany, GA has
gone buh-bye in favor of a simulcast with Urban AC dustermate |
WQVE (V105.5). Roshon Vance remains PD. |

* On july |, KWSZ/Santa Maria, CA. under new owners

Emerald Wave Media, will flip from Adult Hits to Spanish Con-
temporary as “Concierto 105.1 FM.” Former KPSL/Bakersfield
PO Javier Casanova will program.

News/Talk Topics

* Charies Gibson (pictured), the new anchor of ABC World
News Torwght, has added a daily radio component to his to-do list:
Gibson and Cheni Preston are now co-anchoring the weekday
Spm ET newscast on the ABC Information Radio Network.
Gibson follows in the footsteps of

his late predecessor, Peter

Jennings, who aiso anchored a
daily radio newscast for many
years while serving as WNT an-
chor.

* Jefl Hillery, outgoing PD of
Cumulus News/Talker KLIF/Dal-
las, is headed for Fox News Ra- Face for radio and TV.
dio as Senior Producer of Brian
and the Judge, featuring Brian Kilmeade and judge Andrew
Napolitano.

* Phoenix vet Michael Anthony is named News Director
at Bonneville's News/Talk KTAR following six years doing the
same thing across the street at Clear Channel rival KFY].

* Clear Channel Talk KFBK-AM/Sacramento makes it official
and names fill-in talent Bruce “Dr. Maimes” Maiman the per-
manent 7-10pm PT weeknight host. replacing Mark Williams,
who recently left due to budget considerations.

* Congrats to WOAJ/San Antonio morning news anchor Bob

| Guthrie, who marks an amazing milestone as he celebrates 50

years on the air at the Clear Channel News/Talker this week.
Guthrie joined WOAI in 1956 while still on active Army duty at
nearby Fort Sam Houston.

Condolences

* Songwriter/keyboardist Billy Preston, famous for his work
with The Beatles, died June 5 in Scottsdale, AZ due to compli-
cations from hypertension. He was 59 and had been in a coma

| since November 2005. In the '60s, Preston was the first act

FILMS

BOX OFFICE TOTALS
June 2-4

Titée (Distributor) $ Weekend $ To Dete

1 The Break-Up (Universal)* $39.17 $39.17
2 X-Men: The Last Stand (Fox) $34.01 $175.34
3 Over The Hedge (Paramount) $20.64 $112.35
4 The Da Vinci Code (Sony) $18.61 S$171.96
5 Mission: iImpossible 3 (Paramount) $468 $122.66
6 Poseidon (WB) $3.49 $51.76
7 RV (Sony) $3.20 $61.71
8 See No Evil (Lions Gate) $2.04 $1240
9 An inconvenient Truth (Paramount Cl) $1.35 $1.93
10 Just My Luck (Fox) $0.85 $15.60

All figures in millions *First week in release
Source: Nielsen EDI

COMING ATTRACTIONS: This week's openers include
A Prairie Home Comparnon, a fictional look at the last broad-
cast of the National Public Radio show of the same name.
The film's New Line soundtrack features mostly original
music written and performed by show host Garrison Keil-
l tor and his Shoe Band, as well as vocal performances from
fellow cast members Meryl Streep, Lily Tomlin, John C.
Reilly, Lindsay Lohan and Woody Harrelson.

Also opening this week is the animated Cars, whose
Disney soundtrack sports Brad Paisley’s “Behind the |
Clouds” and “Find Yourself,” Sheryl Crow's “Real Gone,”
Rascal Flatts’ cover of “Life Is a Highway," renditions of
“Route 66" by John Mayer and Chuck Berry, and more.

— Julie Gidlow

www.americanradiohistorv.com

signed to The Beatles’ Apple Records. He played keyboards on
“Get Back” and The Beatles albums Let It Be; The Beatles, ak.a.
“The White Album”; and Abbey Rood, as well as The Rolling
Stones’ “Miss You.” Preston’s own prserresmeme
hits include “Nothing From Noth-
ing,” "Will It Go Round in Circles”
and “You Are So Beautiful,” the last
of which Joe Cocker fater turned

into his signature song. More re-

cently, Preston played on albums
by Neil Diamond and The Red Hot
Chili Peppers.

* We are saddened to report the death of Steven B. Williams,
59. best known as half of the Steven B. & The Hawk morming team
on, KBPI/Denver in the earty "80s. Williams’ body was found May
22 ficating off Catalina Island in Southern California. An autopsy
showed he died from a gunshot wound. No suspects or motives
have been revealed.

¢ Malcolm Soll, best known as *Austin of Boston™ during his
10-year run on Oldies WODS/Boston, passed away June 4 after
an extended iliness. He was 56. In the mid-'80s, Soll worked at
WALK/Nassau-Suffolk, WLIB/New York and WSHE/Miami. Sofl
spent a few years after departing WODS doing mornings on
WSRS/Worcester, MA as “Austin Davis.” That stint ended in Au-
gust 2005. He leaves behind his wife, Grace, and three children.
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Preston, back in the day.
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RR T Vita® TOP 50 ALBUMS
THE INDUSTRY’S NO. 1 RETAIL CHART June 9, 2006

the Open Wide/Columbia album Taking the
Long Way.

Walt Disney's new
limited-edition High
School Musical continues
to find its way into pu-
bescent hands, with an-
other 104,000 in sales

~

Dixie Chicks

close to 800,000 in its fourth week. The Peppers
are followed by RCA’s American Idol Season 5
Encore, at No. 5 and 62,000.

Volcano/Zomba's Tool go No. 10-6 while
the rest of the top 10 is rounded out by UTV’s
Now 21 (No. 7), Suretone’s Angels & Airwaves
(No. 8), Arista/RMG'’s Carrie Underwood (No.
9) and Epic’s Shakira (No. 14-10, +10%).

Chamillionaire (No. 20-13), Grand Hustle/ At-
lantic’s T.I. (No. 19-14), Downtown/Atlantic’s
Gnarls Barkley (No. 25-15), Fueled by Ramen's
Panic! At The Disco (No. 27-16), A&kM/Inter-
scope’s Pussycat Dolls (No. 30-2), RCA's Kelly
Clarkson (No. 34-28), Geffen's Mary . Blige
(No. 37-32), Virgin's K.T. Tunstall (No. 38-33)
and WB's Taking Back Sunday (No. 47-42).

w W ARTIST ALBUM LABEL POWERINDEX CHANGE
3 1 DUXIE CHICKS Taking The Long Way Open Wide/Cokembsa 289,288 50%
2 2 VARIOUS High School Musical Soundtrack Wait Disney 104,163 -32%
5 3 RED HOT CHILI PEPPERS Stadium Arcadium Warner Bros. 95477 -25%
6 4 RASCAL FLATTS Me And My Gang Lynic Street 76,150 9%
35 VARIOUS " American Idol Season 5 Encore RCAIRMG 62473 59%
10 6 TooL 10,000 Days Volcana/Zomba Label Group 53,119 -18%
1 7 VARIOUS Now That's What | Call Music! ury 52,946 5%
4 8 ANGELS AND AIRWAVES We Don’t Need To Whisper Suretone/Geffen 52,402 -59%
7 9 CARRIE UNDERWOOD Some Hearts Arista 51,832 2%
14 10 SHAKIRA Oral Fixation Volume 2 Epic 51,716 +10%
13 N RIHANNA A Girl Like Me Def Jam/IDIMG 51,067 +5%
29 12 JAMES BLUNT Back To Bedlam Custard/Atlantic 49,186 +61%
2 13 CHAMILLIONARE The Sound Of Revenge Universal Motown 34,569 -3%
19 14 TA King Grand Hustie/Atiantic 34492 4%
% 15 GNARLS BARKLEY St. Eisewhere DowntowryLave/Atisntic 33490 %
27 18 PANIC! AT THE DISCO A Fever You Can’t Sweat Out Decaydance/Fueled By Rsmen/Lava 32432 +2%
17 1 MICK LACHEY What's Left Of Me Jive/Zomba Label Growp 32,388 *-20%
2 18 NICKELBACK Al The Right Reasons RoadrunnerIDJMG 31,409 %
9 19 DON OMAR King Of Kings ViMachete 31330 51%
6 2 PEARL JAM Pearl Jam JRMG 30,778 -28%
21 TOBY KHTH Whits Trash With Money Show Dog NasiwilaUniverssl 30,268 13%
0 2 PUSSYCAT DOLLS PCD A&M/interscape 30,188 +1%
3 TIM MCGRAW Greatast Hits Volume 2 Corb 29,848 11%
4 A DANIEL POWTER Danisl Powter Warner Bros. 29,063 13%
8 25 VARIOUS Kila Season Soundtrack Asybaw/Ationtic 21888 -20%
28 26 BRUCE SPRINGSTEEN We Shall Overcome: The Seeger Sessions Cokmive 28942 1%
L 2 NE-YO in My Own Words Dt Jom/AOIMG 2.3% +18%
u KELLY CLARKSON Breakaway RCA/RMG 25,013 %
28 2 GODSMACK v Universel Republic 4976 18%
8 N JOHNNY CASH | Walk The Line: The Legend Of Johnny Cash Island DG 24.582 +13%
15 3 WRECKERS Stand Stll, Lesk Pretty Movericl/Warner Bres. 0833 45%
37 3 MARY J. BUGE The Breskthrough Gofien 23,19 5%
B KT TUNSTALL ‘Eye Yo The Telescope Relentless/Vigin 210 1%
% N ISLEY BROTHERS Baby Makin' Music Def SoulfDef Jom//IDJMG 2087 2%
8 3 VARIOUS WWE: Wreckisss intent i iy 243 5%
12 3 OEF LEPPARD Yoah! IstandOMG 2212 55%
2 % KEITH URBAN Be Here Capursd 2159 24%
- 3 ALL-AMERICAN REJECTS Move Along Inturscope 21,215 -
3 FRAY How To Save A Life Epic 25 -28%
- 8 BLUE OCTOBER Foiled Universal Motovwn 21,004 =
B M4 RACONTEURS Broken Bey Seidiers Third Man/¥V2 20,582 9%
4 & TAKING BACK SUNDAY Louder Now Warner Bros. 198 %
- @ SEAN PAUL Trinity VP/Atiantic 19,850 -
45 M RASCAL FLATTS Fesis Like Today Lyric Strest 18,828 -10%
- &5 SUGARLAND Twice The Speed Of Life Mercwry 19,885 -
41 48 ALAN JACKSON Precious Memories Anista 18,228 -15%
nh & ASHLEY PARNKER ANGEL Soundtrack Te Your Life BlackGround/Sniversal Motown 18124 -33%
- 48 BUCKCHERRY 15 ElevenSevervLava 18819 -
50 48 MICHAEL BUBLE it's Time 143/ Reprise 18,776 12%
- 50 ANDREA BOCELLI Amore Sugai/Decca 18,634 -
© HITS Magazine Inc.
U ” ms taking it ¥o No. 2on Custard/Atantic’s James Blunt is up No. Next week: Hot
= the chart. The ST is 29-12 and a whopping 61%, thanks to a live | releases include Inter-
. . now over 2.3 miltion on The Today Show and 's rocki
Ch'“s Keep “(Itd'lll\g and counting. :‘Mmbtmdcmm on Ellen. mwﬁma?ﬁ ‘% _Q
Take that, Dubya. WB’s Red Hot Other double-digit gainers include Def | be next week’s chart- AR O\,
The Dixie Chicks are still chirping at the | Chili Peppers are Jam/IDJMG’s Ne-Yo (No. 43-27, +19%) and | topper, with a sales . w
top of the chart, with a second consecutive | back up to No. 3, Island/IDJMG’s Johnny Cash compilation | total that could ex- S hool
week at No. 1 and 259,000 n sales. Thatbrings | with 85000insales, —p oo (No. 48-30, +13%). ceed 250,000, Lench  High Schoo
the two-week total to more than 775,000 for | bringing the album Upward chart movers include Universal’s | Mob/Virgin‘s Ice

Cube album, whose marketing and promotion
is being coordinated through management
company The Firm, looks headed for a six-fig-
ure debut, with Bad Boy South/Atlantic’s
Yung Joc (100,000) and Disney’s Cars
soundtrack (50,000-75,000) also representing.
— Todd Hensley
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BADIS

Jon Zeliner
Sr. VP/Programming
202-380-4040

F it

Hector Corporan

GRUPO MAMIA Luna

ALDERTO SARROS Meneate

Flight 28

Mike Abrams

JAMES BLUNT High

MASCAL FLATTS What Hurts The Most

Noat

Dion Summers

CHEMIBN Do 1t To it

KELIS £/TO0 SHORT Bossy
GEENIE MAN VAKON Girts

XM Chill

Lwis Baro

0J KRUSH LESTHERD Stepping Stones
BEAT PHARMALY Tangerne
DOOF Babe We Love

The Meve

Luss Baro

MICHAEL WATFORD So Into You

2oltar

BASIC PERSPECTIVE Smali Step To The Other Side
MAREK Gentie Touch

The Torch

Thomas Kenny

FAIR Carelessness

Xy

Billy Zero

PHOEMIX t's Never Been Like That
PSAPP The Only Thing ) Ever Wanted
MUSE Supermassive Black Hole

Noar Music
Seth Neiman

JAMES BLUNT in A Litwe While
JAMNE LIDELL Mutiply

SONDRE LERCHE (1 Wanna) Call it Love

SIERRA SWAN Get Down To it

The Viliage
Robert Aubry Davis

ABBEE GARDNER Honey On My Grave
CLEAVES Unsung

GARRISON STARR Pretending

GRANT-LEE PHILLIPS The Kisling Moon
GRANT-LEE PHILLIPS Age Of Consent

JON AUER Angeita
JON AUER Six Fest Under

JON AUER You Used To Drive Me Around

LUKA BLOOM June
SHANE IICHOLSON Set Me Up
SHANE IICHOLSON Sate & Sound

SHANE IICHOLSON Everybody Loves You Now
SHANE MICHOLSON | Know What You Need

SHANE JICHOLSON | Con

Change
SHANE MICHOLSON Always Be On Your Side

SHANE ICHOLSON Home

Real Jarz
Maxx Myrick

MIKE MELVION & DAN JAFFE Playing The Word

Funges

Lou Brutus

QUIZCOCKS Reconciliation

SET TO EXPLODE Don't Fuckun Care
SET 70 EXPLOOE Feel The Rage

@RAI NI

Poil Hait» 972-991-9200

v

AT SAMS A TeEmNe

SIRIUSA

SATELLITE RADIO

1221 Ave. of the Americas
New York, NY 10020
212-584-5100
Steve Blatter

Sirius Ws 1

Kid Kelly

PAIS HILTON Stars Are Blind
LOSTPROPHETS Rooftops
CHRIETINA ABUILERA Ain't No Other Man
SANDI THOM | Wish | Was A Punk Rocker

Setand

Jose Mangin

SHINEDOWN Heroes

DULLET FOR M0Y VALENTINE Tears Dont Fall
EIGHTEEN WSI008 Victim

MM Killing Loneliness

GOBSMACK Shine Down

Nard Attack

Jose Mangin

PEEPING TOM Five Seconds
2A0 KiNing Tume Til It's Time To Die
DRAGONFORCE Through The Fire And Flames

Laft 8¢ Conter
Rich Mclaughlin
SOMC YOUTH incinerate
ASOM SEXSU Thursday

Faction
Jeft Regan

WOLFPAC Vans

EIGHTEEN VSI0NS Victim
LORDZ VTIM ARMSTRONG Outtaw
AR Gl Caustic
UNDERGATH Writing On The Walts

Jeff Regan

PAUL OAKENFOLD. .. Set h Ot

FATBOY SLIM Champeon Sound

TC VIC JAKES Doep

Jam On

Gary Schoenwetlter

OONAVON FRAREEMREITER That's Too Bad

The Pulse

Haneen Aratat

SHOW PATROL Chasing Cars
MARY J. BLIGE One

Haneen Aralat
TAYLOR MICKS Do | Make You Proud

Undorgromad Qorage

Kid Leo

CMEAP TRICK 1t 1t Takes A Lifetime
Wip-Nop Natien

Reggie Hawkins

BGUSTA RHYMES You Can't Hold The Torch
€-40 VKEAK DA SNEAK & TURF TALK Muscie Cars
u_.‘

Li' Shawn

CAMRON (UUELT SANTANA We Make Change
PROJECT PAT KIVICY J Good Googly Moogly

CORY GUIZ Mr Fresh
Chitt

Geronimo

LAYO & BUSHWACKA Me & You
QM TRID Trppin” On Broken Beats
Sirius Dlosrder

Meg Griffin

MEW YORK DOLLS Dance Like A Monkey
BETH ORTON Shopping Trofley
The Coftes flouse

Darrin Smith

EDIE BRICKELL & THE NEW DONENNANS One Las!
GLEN PHILLIPS Everything But You
OONAVON FRANKENREITER Beautitul Day

Now Country

Scott Lindy

JOSH TURNER Would You Go With Me
BROOKS & OUNN Building Bridges
Area 33

Howard Marcus

PAUL OAKENFOLD Sex ‘N’ Money

Gino Reyes

AMAIS Estoy Con E1 Y Prenso En Ti
PABLO MONTERNO Otvidarte Jamas
CARLOS GARZA ¥ LOS CMAWALOS Ahora Que No..

L
Gino Reyes R
RAULIN ROSENDO S: No Van A Moric Mi Muerte

TITO MIEVES Ty Betleza
CYNTHIA & MERCENARIO L0 MENL & JOAN No Trust

ABC Met AC Polychronopolis i . _
Dan Lopez m”‘“‘:"“"’am
SYSTEM DOWN Kl Rock 'N' Rod Alan Furst e 800-494-8863
RED HOT CHIL) PEPPERS Darw Caktornaa
RSl 905 EAGLES OF DEATM METAL | Wart You So Hard.. 10 mition homes  180.000 businesses
IICK LACNEY What's Lef Of Me Nospitality 25-54
80 BICE The Real Thing Country Todey earine Destro
ABC AL John Glenn ROSIE THOMAS Lot 1t Bo Me
Peter Stewart wlmﬁmbm&wes FIVE FOR FIGNTING The Riddis
K LACHEY What's Leht Of Me 998 & RICH Bth Of November ﬁ,mmo« R
IMCRELBACK Photograph AC Acth CORMINE BAILEY RAE Put Your Records On
ABC's Country Const 9 Const — 4 .
Jonathan Stesle SMAROON § YBIL WITHERS Lovely Day
Dave Nichotson GRARLS PARRLEY TRASN Grve Myself To You
ripéase Crazy CHB IBAAK King Without A Castie
Groove Lomage
~ Ken Jobi
QUANTIC Mest Me At The Pomegranate Tree
CASSILLE s Douleur
OU-AX KMOUELINE LINA Melandro
© BAEBELUS Ve Vide
DASNER o WO i God b
’ 830
Artist/Title Total Plays COCOA TEA Indian Woman N
HIGH SCHOOL MUSICAL We're Al In This Together &mﬁmﬂawm
HANNAH MONTANA Best Of Both Worlds )
RIHANNA SOS Alterastive
BS Who's Afraid Of The Big Bad Wolf Dave Sioan
HANNAH MONTANA Who Said $008M Find A Way
SOMC YOUTH Incinerate
RIHANNA Pon De Replay CAMERA OBSCURA Lioyd. ' Ready To Be...

BS Get'cha Head In The Game

CHRIS BROWN Yo (Excuse Me Miss)

BOWLING FOR SOUP 1985
WEEZER Beverly Hils

CRAZY FROG Axei F

NATASHA BEDINGFIELD Unwritten
JONAS BROTHERS Mandy

KELLY CLARKSON Since U Been Gone
GREEN DAY Wake Me Up When September Ends

JESSE McCARTNEY Beautiful Soul

BLACK EYED PEAS Let's Get it Started
. KELLY CLARKSON Behind These Hazel Eyes

NE-Y0 So Sick
USHER Caught Up

Playtist for week of May 27~June 2.

BUBBVRLLBULLRBIFIIIZS

BE YOUR OWN PET Bicycle Bicycle. You Are My .

AoL Radio @ Network

Top Alterastive
Pete Schiecke

NAWTNORNE NENNTS Pons And Neadies
STOME SOUR Through Glass
DASHBOARD CONFESSIONAL Dont Wat

Top Jams
Donya Floyd

LETOYA Torn
£-40 VT-PA & RANDI GIRL U And Dat

Yop Pop
Brendan Grimaldi
SHOW PATROL Chasing Cars

WESTWOOO ONE

Rob Edwards * 661-294-9000
Mainstream Country
David Felker
WRECKERS Leave The Pieces
| Wt Countey
David Felker

FAITH MILL Sunshine & Summertime
QRETCHEN WALSON Caitornia Girls

Young & Yorme

David Feiker

FAITH HILL Sunshine & Summertime
Dright AC

Gary Thompson

FIVE FOR FIONTING The Rusdie
GNARLS BARKLEY Crary -~

24 Howr Formals

Jon Hoiiday  303-784-8700

RickBrady

FIVE FOR RONTING The Riddie
8.5. Conniry

Penny Mitchell

308 & RICH Sh OF November

€< musicsnippet.com))

Tony Lamptey * 866-552-9118

OBIE TRICE VAKDN Snisch
ORE VINCK ROSS Chevy Ridin High
15000 DEEP VB0 CENT Pearly Gates

~_
- q,musnc

ay Frank* 310-582-7770
John Lenac * 310-582-7773
LW IERMAINE DUPR f eciin’ You

BUACK STONE CHERRY Lonely Train
SOMSHEL At My Day To Care
OREAKING DENIAN The Duary OF Jane
BRIL ¥henever You're Gone

BROOKS & DUNN Builiding Bridges

BRUCE COCIBURN Dtferent When It Comes To You
CHINGY (TYRESE Pullirr’ Me Back
CHIISTINA MILIA Gonna Tell Everybody
CLINT BLACK Heartaches

DADOY YANKEE Gangsta Zone
DAVID LEE ROTH Jump

DEEP SIDE UR. KELLY Let's Make Love

EOIE DRICKELL & THE NEW BONEMIANS One

FO0 FIGHTERS Miracie

Gl BLOSSOMS Learning The Hard Way
JACK WIGRAM Love You

JOE UPAPOOSE Where You At

LR FUP I'm A Balla (Flip My Chips)
LOSTPROPHETS Rootiops

MMANEEN AN Chill

AT JENKINS Bad As | Want To

METHOO MAN 1A AURYN MILL Say
MATALIE LOUN B What You Gonna Do
MATALIE GRANT Heid

NE-YD Sexy Love

MNICKY JAM Motrvame

OMARION £ntourage

OMINSOUL When You Go

PHARRELL UXANYE WEST Number One
RAY DAMIES Over My Head

RHYMEFEST Fever

RMYMEFEST Stck

RISE AGAINST Ready To Falt

SNOW PATROL Chasing Cars

TALID KWEL Listen

TEDOY THOMPSON Anered State

EXIT Back To The Rebels

PANIC CHAMNEL Why Cry

ROOTS Don't Feel Right

SOUND OF AMIMALS FIGNTING Skuitiower
THREE 6 MAFA VBOW WOW Sude 2 Side
THAEE & MAFIA {AUANYE WEST Side 2 Side
TITO EL BAMBING VDEEMIE MAN Flow Natural
TRENT TOMULINSON One Wing In The Fire
UNOER THE INFLUENCE OF GIAMTS Mama's Acom
WOLFMOTHER Love Train

Video
Jay Franke 310-582-7770
Colleen Quilf » 310-582-7768

OEATH CAB FOR CUTIE | Will Follow You Into The
HAWTHORME HEIGHTS This Is Who We Are
PAUL OAKENFOLD LORITTANY MURPHY Faster
PEARL JAM | e Wasted

PET SHOP BOYS 'm With Stupid
PHARRELL (ACANYE WEST Number 1
PIIK Who Knew

PRINCE Fury

PRAPP Hi

ROCKY YOTOLATO White Darsy Passing

Voice of America broadcasts in 44
languages in over 60 countries with an
audsence of 100 milon listeners on 796
130%0 stations and 502 television stations
Larry London « 202-619-3901

Adds

JEANINE OMTEGA Crowded

CHRISTINA BRLIAN Say |
Humunmms«wmr.m

Artist/Title nﬁw
MICK LACHEY What's Left Of Me 40 3%
NELLY FURTADO Promiscuous 3416
CHAMILLIONAIRE VKRAVZIE BONE Ridin 34 30
FORT MINOA (HOLLY BROOK Where'd.. 34 32
SHAKIRA VWYCLEF JEAN Hips Don't Lie 32 32
ALL-AMEMCAN REJECTS Move Along 32 36

FRAY Over My Head (Cable Car) 2 A
MICKELBACK Savin' Me 2 ¥
FALL OUT BOY A Little Less Siteen.. 30 32
ANNA NALICK Breathe (2AM) 30 0
DANIEL POWTER Bad Day 30 3
PANIC! AT THE DISCO | Write Sms Nt 30 0
PUSSYCAT DOLLS. .. Buttons 28 26
MATASHA BEDINGFIELD Singie 2826
STAND Right Here 2 38

BON JOW Who Says You Can't Go Home 26 32
TEDDY GEHQEN For You | Wil (Confkdence)24 20

PAUL WALL Gart 4 2
SEAN PAMIL Temperature 24 R
IMANIRA Untaithtul 24 12
PAULA DEANDA Doing Too Much 2 32
CASSIE Me & U 2028
DABDY YANKEE Rompe 20 24
RELD 1988 YCIARA So What 16 24
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SAT DISLA
sat@anrworidwide.

The Rise Of China’s
Legitimate Music Market

An interview with Top 100 co-founder/CEQ 6ary Chen

hinese music-download website Top 100 (www.top100.cn)

was officially launched in Beijing on March 15. Top 100 is
the largest legitimate Chinese online music store, selling around
1million tracks to more than 100 million Internet users and, po-
tentially, 400 million mobile users in China.

China is uncharted territory for most
Western music companies and repertoire
holders, and fear — due to a lack of infor-
mation — is leading to missed opportuni-
ties. By most global estimates, China and
India are poised to become the world’s eco-
nomic superpowers by the year 2015.

China is a burgeoning market, and legit-
imate music sales are growing, thanks in
part to the Chinese government’s crack-
down on piracy and the black-market
trade — a crackdown designed to encour-
age international in-
vestment in China.
Countries such as the
UK. and France have
already set up music
offices in China to
help their respective
music companies
take advantage of the
growing commercial
opportunities in the
Far East.

This week | interview Gary Chen, co-
founder and CEO of Top 100 and one of
the leading authorities on the opportuni-
ties for the global music business in the
world’s most populous market.

Golling Started

Top 100, owned by Orca Digital, was
founded by Gary Chen (Chen Ge), who
came back from the States to Beijing in 1998
and has been delving into the Chinese mu-
sic industry since then. His partners in-
clude NBA player Yao Ming and Erik
Zhang (Zhang Mingji, GM of Yao's busi-
ness team).

Chen says, “While | was working in the
finance industry, I did the first concert tour
in the States, in 1995, for the biggest Chi-
nese rock star, Cui Jian, in New York, San
Francisco, Michigan, Los Angeles, etc. |
made a lot of mistakes, and I joke about it,
since 1 did not even know how the mixing
console worked.

“1 started a company called Pulay Mu-
sic Talent Agency in Beijing in 1998. The
company has promoted more than 400
concert events in China and signed more
than 20 artists at its peak, including big
Chinese acts like Cui Jian, Luo Da You, Qi
Qin and the famous Chinese producer
Zhang Ya Dong.

“The company also helped many clients
with integrated entertainment-marketing
planning and execution, as well as movie
and TV-drama scoring. We also invested in

- Gary Chen

a local indie label called Engine Records.
We tried almost everything related to the
music industry in China for eight years.

“Last September Erik Zhang, Yao Ming
and I co-founded www.top100.cn. We in-
tend to become the best brand in the digi-
tal music industry in China, selling music
and related products and services to more
than 100 million Internet users and 400
million mobile subscribers in China with-
in five years. We are confident that we can
grow rapidly by selling legit music in the
Chinese market.”

About Top 100

Top 100 programs over 1 million tracks
of music in categories based on region,
genre, function, theme, mood and other fac-
tors. It introduces the best global artists to
Chinese music fans and lets Chinese music
consumers easily find the music they want.

Chen says, “We not only want to be the
biggest music store in the Internet and
mobile world in China, we are also the first
digital music company in China that pro-
grams music from the world, from histori-
cal to current, to make it easier for music
fans to find, discover and buy music in

‘“Please be confident in

selling your music in
China. If your music
sounds good in your owm
country, it can sell here.”

CERNEITINI )

“Compared to the iTunes store, we use
Top 100 methods to program music based
not only on genre, but also on function,
mood, theme, etc., so Chinese music con-
sumers can grasp the idea in a second. For
example, we have the top 100 greatest clas-
sic jazz tracks, and we have the top 100
most popular revolution songs from the
1960s.

“In comparison to Napster, we divide
music into different channels, like a dance
channel, a rock chanrfel, a Korean music
channel, an indie sound channel, a back-
ground music channel, etc., for different
music-group consumers o subscribe to.”

With the emergence of the digital con-

R A&R WORLDWIDE

tent industry in China, Top 100 has estab-
lished strategic relationships with many
business partners, including Shanda Enter-
tainment, a leading interactive-entertain-
ment company in China, and SINA, one
of China’s largest Intemet portals.

Top 100 is aiso in discussions with mo-
bile operators, search-engine companies,
mobile and MP3-player manufacturers
and other technology companies.

Top 100 has also established multiple
national sales channets. JunNet, the biggest
digital-contents point-card distributor in
China, has an exclusive deal to distribute
Top 100 music point cards through its na-
tionwide marketing channels.

Over 20,000 websites and 1,000 local in-
formation portals have become Top 100
partners for long-term promotion, market-
ing and sales.

“Top 100 has gained full support from
the international and local music indus-
tries, international and local copyright so-
cieties and also the Chinese government,”
says Chen.

Opportunities in China

Chen continues, “Our International Mu-
sic Channel, Top 100 World New Releas-
es, Top 100 Emerging Artist Channel and
specially designed label Top 100 pages are
all good platforms to introduce U.S. and
international artists and promote and sell
their music products.

“We not only sell downloads, including
single-track downloads, we also provide
subscription downloads and MTV stream-
ing. :

“Our company also has national licens-
es to work directly with China Mobile, Chi-
na Unicom, China Telecom and China Net-
Com to sell music in the form of mobile
downloads, ringtones and other products
you can create.”

1 asked Chen to explain, for those unfa-
miliar with the market, some other ways
to maximize opportunities in China.
“Please be confident in selling your music
in China,” he says. “If your music sounds
good in your own country, it can sell here.

“Providing more visual stuff, like live
gigs. self-made DVDs, electronic press kits,
photographs and MTV-ready videos, will
always help you connect with Chinese
people — or people anywhere. Try to be
creative and provide more products, in-
cluding full tracks, ringtones, etc. — those
will also help us sell.

“We are the first and largest legmmate
music Internet and mobile store in China.
Since launching on March 15, we have ac-
cumulated 650,000 registered members in
just under three months and still add al-
most 15,000 new members daily. About
10% of the registered users have purchased
something already, ranging from one track
to 400 tracks.

"Most people bought songs owned by
major labels and local Chinese songs. With
the signing of more labels arbund the
world and the launching of our Interna-
tional Music Channel, we believe that sales
of indie music and international music will
grow. Our goal is to accumulate 1 million
paid subscribers by February 2007.”

Some of the other opportunities Chen
sees for ire holders in China, as well
as for Top 100, include developing an e-la-
bel and a full-service entertainment com-
pany. He also envisions multiple revenue
streams from a mature and constantly ex-
panding digital-music sales network in

www.americanradiohistorv.com

“Since launching on
March 15, we have
accumulated 650,000
registered members in just
under three months and
still add almost 15,000
new members daily.”

EerT

China and sees opportunities for Chinese
artists to sell through to the international
marketplace.

The Chinese Government & Music

Chen tells me that the Chinese govern-
ment has done alot to set up a legal frame-
work to protect copyrights, and he feels
that the market is now mature and robust
enough to develop more legitimate music
businesses. His suggestion to anyone look-
ing to dobusiness in China is to “stop talk-
ing and take action.”

Chen says, “Make your music available
in legit music-sales platforms in China like
ours. Just try it! The licensing term can be
short as one year, but you must make your
music available in this market in order to
generate new commercial outcomes.

“Sue the company that infringes on your
copyrights. All record labels pursuing
copyright infringement in China have
won, starting from the 2004 cases (like the
ChinaMP3.com and Baidu.com cases).

“If you do not protect your rights, no
one else will. In China, the government is
like a cop. You do not want him to knock
on your home door every day and ask you,
‘Hey, fellow, did a thief break your win-
dow or steal anything from you last night?’
You would report such incidents to the
police yourself, correct?”

The Future

Chen says that digital music is poised to
continue o grow rapidly and become much
stronger in China than in many other coun-
tries, especially as it relates to mobile, MP3,
digital platforms and convergence technol-
ogies. He sees the live-entertainment indus-
try growing as the development of better
venues and quality concerts and shows con-
tinues to grow in China.

Chen also sees greater revenue streams
for traditional record labels as the appetite
for legitimate music among paying con-
sumers continues to expand in the Far
East.

He believes traditional Chinese music
will become a more integral part of the
world music scene, which in turn will en-
courage the import and export of music
and related business to and from China.

Send your unsigned or signed
releases to:
Sat Bisla
A&R Worldwide
449 S. Beverly Drive, Suite 300
Beverly Hills, CA 90212, USA
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KEVIN CARTER
Kkcarter@radioandrecords.com

A Decade Of

Decadence

Time flies when you're consolidating

as it really been 10 years since Congress passed the

Telecommunications Act of 1996? That’s nearly a tenth of
a century, for God’s sake. Now we feel really old. During the
aforementioned decade some amazing and frightening changes
have taken place in our industry. To gain some perspective on
this remarkable chunk of radio history, I reached out to a few
fellow radio geeks I know and trust for their observations of the

bill’s overall effect on radio.

Sean Ross

VP/Music & Programming,
Edison Media Research

The industry has a little more clarity on
the impact of the Telecom Act now. For a
long time people fell into one of two camps:
those who felt that the act had single-hand-
edly destroyed the industry, and those who
insisted that everything was going to be
great if only those other whiners would get
with the program.

That sort of defensiveness cost broadcast-
ers at least five years that could have been
spent addressing some of radio’s ongoing
issues because there was a reluctance to
admit that radio even had issues.

In 2006 there is a lot less denial about ra-
dio’s challenges — declining listening lev-
els, lack of passion among 12-24s, spot-
loads — and a lot more activity to address
them. Trying to assign causality at this
point is almost a red herring. Most of ra-
dio’s problems took root before 1996, but
the Telecom Act certainly tumed some op-
erators into even more of what they al-
ready were.

If you were an owner trying to save your
way to prosperity in 1995, you had a lot
more stations to run on a shoestring in 1996.
And if you were a broadcaster at that point
in your career where you were likely to de-
cide that you didn’t want to play the hits
for 14-year-olds anyway, consolidation
probably hastened that decision.

The other tendency that existed well be-
fore the Telecom Act was broadcasters’ will-
ingness to buy too many stations for too
much money. Those decisions had an im-
pact on programming.

In 1997, CHR /Pop was making a come-
back, and 1 argued that it was the sexiness
of the format at the time that was fueling
its popularity, not just the willingness of
broadcasters to take a chance on younger
listeners.

Now that there is again a financial crunch
in radio, we again see a lot of choices for 25-
44s — not even 25-54s — and less for ev-
erybody else. So the notion that consolida-
tion facilitated diversity was one aspect of
“Better Living Through Telecom” that ulti-
mately dig not take.
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Quincy McCoy
VP/Radio, MTVN Digital Music Group

The NAB lob-
bied hard for the
Telecom Act, claim-
ing that it would
starta surge of com-
petition, increase
investments and
create millions of
jobs.

The investment |
part of the scenario Quincy McCoy
has come true, with
big media companies swallowing up small-
er groups and standalones. The investment
bankers and stockholders are very happy,
but | haven’t noticed an increase in jobs. In
fact, consolidation has led to the largest
number of format changes, the most down-
sizing and the fewest minority-owned sta-
tions in decades.

Surprisingly, consolidation hasn’t helped
bring talent back to the forefront of our in-
dustry. | say I'm surprised because other
American businesses that have deregulat-
ed quickly iearned that talent is what sepa-
rates the winners from the losers.

In the new economy competition is glo-
bal and smart companies are waging war
by hiring the best and brightest. | believe the
radio companies that are most likely to sur-
vive consolidation will be the ones that ex-
pend the most energy attracting, develop-
ing and retaining talent — not just air tal-
ent, but managers and executives who are
imaginative leaders.

Talent is creatiyity that turns ordinary
radio into extraordinary entertainment in
the hearts of listeners.

Guy Zapoleon
President, Zapoleon Media Strategies

I remember in 1996 when Scott Ginsburg
and Jimmy de Castro told me about what
was about to happen to radio — that the
major owners were sitting in Washington,
DC with a stack of poker chips (radio sta-
tions), making deals and swapping them
back and forth across a table. | had no idea

what that would mean for radio.
Everyone in radio now realizes that it took

-

Station

WHTZ (Z100)/New York
KIIS-AM & FM/Los Angeles
WIOQ (Q102)/Philadelphia
KKLQ (Q106)/San Diego
KHKS/Dallas
KRBE/Houston
KDWB/Minneapolis
WKBQ/St. Louis

WBZZ (894)/Pittsburgh
WFLZ/Tampa

WZIM (Jammin’ 92)/Cleveland
WNCY/Columbus, OH
WKRQ/Cincinnati
WKSE/Buffalo

WHY (Y100)/Miami

WSTR (Star 94)/Atlanta
KMXV/Kansas City
KKRZ/Portland, OR
WPXY/Rochester, NY
KKFR/Phoenix
KZZP/Phoenix

KWMX (Mix 107.5)/Denver
WNVZ (2104)/Norfolk
KUTQ (Q99)/Salt Lake City
| WZPL/Indianapolis
KHOM/New Orleans
WRVW/Nashville
WXXL/Orlando

a lot longer than they thought to come up
with the right systems to manage that many
radio stations while still making managers
and programmers at the local level feel em-
powered and good about what they were do-
ing. We're seeing the results now, and we, as
an industry, understand the need for more
people, more funding for programming and
marketing and more creativity.

At the time, what that meant for us at
Zapoleon Media Strategies was the loss of
our biggest client, Evergreen/Chancelior/
AMPM, where we had basically acted as a
key member of the company’s program-
ming board, along with Steve Rivers. But
then Clear Channel took them over.

Many consultants focused on Europe, but
Zapoleon Media Strategics expanded its
work to include American companies out-
side of radio and also built other radio-re-
lated companies. (I'm glad to say that Clear
Channel brought me back into the fold last
year at WHTZ (Z100) and WKTU in New
York, thanks to Tom Poleman.)

The first five years of consolidation
weren’t good for consultants. Many radio
companies felt they had enough brainpow-
er to program their own stations. They were
right in thinking that they had a lot of talent-
ed young programmers; they were wrong to
think that these young programmers didn’t
need teachers to work with them,

At the bigger companies, programmers
were either told what to do, mentored at
company meetings or during quarterly
group PD market visits or left alone to make
their mistakes. What was needed was train-
ing and mentoring on a daily or weekly ba-
sis — something consultants had always
done as part of their work with radio stations.

After doing this for 20-30 years, consult-
ants have seen aimost all of the competitive

wnaana amaricanradighicton ooy

Sherman, Set
The Wayback Machine For 1996

With the help of our numbers-oriented friends at BlAfn, we looked up
i who owned what in the Pop world back in spring 1996, just before the
Telecom Act-induced consolidation spree slammed into overdrive. Look
at all these companies (and some stations) that no longer exist.

Owner

Chancellor Broadcasting
Gannett

EZ Communications

Par Broadcasting

Gannett

Susquehanna

Chanceillor Broadcasting
Zimmer Radio Group

American Radio Systems

Jacor Communications

Zebra Communications
Nationwide Communications
Jacor Communications

Sinclair Broadcast Group

Clear Channel Communications
Jefferson-Pilot Communications
Regent Communications

Jacor Communications
American Radio Systems

The Broadcast Group
Nationwide Communications
Jefferson-Pilot Communications
Max Radio

Regent Communications
MyStar Communications

KHOM Associates

SFX Broadcasting
OmniAmerica Communications

situations and scenarios that radio stations
have faced and know what strategy works
in which situation. We've worked with
countless young programmers and learned
how to teach and mentor.

‘This wisdom is something a young, in-
experienced programmer wouldn’t have
and something a researcher without a pro-
gramming background wouldn’t have. As
Pat Riley said in his book on coaching, a
great team is made up of young, hungry
players, along with a few older, wiser ones
to help mentor and guide them.

Our industry has leamed the good things
abouf consolidation: economies of scale and
sharing of company information and skills,
along with the understanding that it takes
a great team of insiders and outsiders (with
outside vision and experience), more pro-
gramming and marketing funding and
more tools to create great radio.

Director/Contemporary Formats,
Audience Development Group

I came of age in de-
regulated radio, but
my first radio job was
at an old-timey one-
AM/one-FM combo.

Earlier in the "90s,
as duopolies and the
spread of LMAs and
JSAs began to change
the face of radio,
many of my mentors 4. Anderson
lamented that this
brave new world was becoming less fun
than the carefree good old days of primari-
ly mom-and-pop ownership.

. Continued on Page 25
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17 17 STAIND Right Here (Fi/Atientic/ 3225 228 17957 28 850
16 18 MARYJ. BUGE Be Without You /Geffan/ 3102 440 178532 20 1M MOST
2 @ FELDMOBHCIARA So What DTP/Seffew/ 2038 4853 208888 O 91 INCREASED PLAYS
2% @ PAMICIAT THE DISCO | Write Sins Not... DecaydanceiFuekd By Ramen/lavs) 2508  +687 180872 5  99/13
2% @ PUSSYCATDOLLS /BIG SNOOP DOGG Buttons (484 2083 4589 142248 4 1018 pro)
24 @  ANNANALICK Breathe (2 AM) (Cokmbie 2045 4206 125088 18 B8 | Casc ek U errSeberioBad Boyront) gy
19 23 TEDDY GEIGER For You | Will (Confidence) /Cakembia/Sony BMG) 2387 388 118033 19 1010 | NELLY FURTADO Promscuous (Geffey +755
27 @  PAULA DEANDA H/BABY BASH Doing Too Much (Anista/ 2089 447 152482 4  BO/S | MMANNA Unisithh D JamARAMG) +89
21 25 PAULWALL Girl (Swishatousw/Asyhew/Atiantic) 017 224 150878 10 670 :‘;" u’g;: "m:f'l:‘ m: :L mﬂ'/:m
29 @ NATASHA BEDINGFIELD Single Eac/ . 1765 4202 BABST 5 BB Lo onie e 0 -
32 @ CHRIS BROWN f/LIL' WAYNE Gimme That (/ive/Zomba Label Group) 1713 +294 108027 [ 5818 CHRISTINA AGUILERA Ann't No Other Man (RCA/RMG) +607
30 @ JEANNIE ORTEGA HHPAPOOSE Crowded /Halywood/ 1631  +147 91485 & 753 | PUSSYCAT DOLLS #BYG SNOOP DOGG Buttons /ASM/ 4599
33 @  ASHLEY PARKER ANGEL Let U Go [BlackGround/Universal Motown) 1829 4229 123574 13 7355 | CHAMILLIONAIRE {RAYZIE BONE Ridin (Uinversal Morown +487
23 30 DADDY YANKEE Rompe (El Cartadlinterscape) 1554 841 81788 13 810 | PAULADEANDA {/BABY BASH Doig Too Much iArsta)  +M47
31 € BONJOVI Who Says You Can't Go Home /Asisndt/IMG) 1542 +67 54837 8 620
35 €D  FALLOUT BOY A Little Less Sixteen Candles, A Little More... /sand/0UMG/ 1280 +70 84785 5  B6M
28 33 NE-YO When You're Mad Def Jany/DJME) 1227 368 70397 12 89m
37 €D  CHRISTINA MILIAN {YOUNG JEEZY Say | (Def Soul10ME) 1189 +37 eam 6 S50 _m__
33 € KT TUNSTALL Biack Horse & The Cherry Tree /Reentiess/Virgi 1143 +182 43150 4 558
34 38 DEM FRANCHIZE BOYZ Lean Wit ht, Rock Wit it (S0 So Def/¥irpin/ 1088 200 A5 18 OAD | o mAmIEY Crary Dowatowet it
39 37 T.L What You Know /Grand Hastiv/Atintic/ 902 A9 45114 6 2000 | Total Plays 495, Total Stations: 39, Adds: 15
2 @ U JONEAD & SEAN PAUL Snap Yo Fingers (TVT) 841 4178 43424 2 408 | GOO GO0 DOLLS Stay With You Waraw Sras/
4 €D ROBTHOMAS Ever The Same Ariantic/ 802  +34 36543 17 339 | TotolPlays 480 Toual Stations: 2 Adds: 1
% @ REDHOTCHILIPEPPERS Dani Cofornia Warmer Brus./ 740 4170 19083 2 344 “&T}:‘m‘;‘:& "
5 €  SHINEDOWN | Dare You Urientic) 728 4115 21300 3 382 | e g High Casandihensc)
471 @ MANOVAZOUEZ Gallery Arista/RWG) 854 +84 27783 3 4712 | Total Plays 415, Tetal Stations: 37, Addx: 4
43 € FRANKIE JORDAN Once Again CariyReprise/ 645 +5 13979 5 & CHEYENNE KIMBALL Hanging On Eac/
8 @ BLUEOCTOBER Hate Me Linvarsal Motown/ 614 487 14702 2 555 | Toul Plays 285 Total Stations: 24, Adds: 7
@  YUNG JOC Goin' Down (Bad Boy/Adiestic) 808 4175 28385 1 218 ?:m";zléﬁm ;"&";’
o5 @) CHRISTINA AGUILERA Ain't No Other Man REARMG) 007 4807 0774 1 8282 | oy 31 ONDE Wok Over Mo LiveZombe Lo o
41 47 T-PANHAMKE JONES 'm N Luv (Wit A Stripper) UvwZombs Labe/ Groep) 801 A17 23083 20 740 | Toal Plays: 289, Total Stations: 28, Adds: 2
B> @  SEANPAUL Give it Up To Me VPiAtientic/ 585 4194 65242 1 3817 | SOWWOW Fresh Anmiz (Seey UrbanCobmbial
B> ) SAVING JANE Happy Linversal Repubic/ 548 4132 12882 1 AoM :::;‘ o:ﬁs ':-s"“"‘m::‘::’
M4 50 YELLOWCARD Rough Landing, Holl (Cantad I3 28 sm 5 amm | e e s
NE-YO Sexy Love Dt JamAOMG)
121 CHR/Pop reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week Total Plays: 153, Tocal Stations: 16, Adds: 3
of 5/28-6/3. Bullets appear on songs gaining plays of remaining fiat from previous week. If two songs are tied in total plays. the song with the larger increase in plays is
placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart unless a song has not yet reached the top 20. If after 20 weeks. the record is not in the Seags ranked by total plays
top 20 and has two consecutive weeks of decreased plays. the song is then categorized as recurrent. Most Added is the total number of new adds officially reported to R&R
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week- Station playlists for all R&R reporters are available
to-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH on the web 3l www.radioandrecords.com.
number. Average Guarter Hour Persons used herein with permission from Arbitron inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records.
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. RR CHR/POP TOP 50 INDICATOR .

LAST THS J 9’ TOTAL 1 TOTAL WERGS ON  TOTAL STATIONS/

WEEX WEEX ARTIST TITLE LABEL(S) PLATS PLAYS ?ﬁ CHART A0S MOSTADDED |
1 € SHAKIRA fWYCLEF JEAN Hips Don't Li pic/ w4 w25 20 e s | i
2 @ FORT MINOR (HOLLY BROOK... Where'd You Go Machiee ShaoWarner Bros) 3628 +88 17358 8 SO0 | o ACUmERA At No Other Mon ACARMEY n
3 3 DANEL POWTER Bad Day (Wamer Bros.) kE ) A7 16248 14 570 | PAULA DEANDA HBABY BASH Deing Tee Much nistal 1
7 ©  WCK LACHEY What's Left Of Me UvwZombs Lab Growp) 2091 4288 13713 13 SS9t mg:-lmt szrui:
5 5  SEANPAUL Temperature /YP/Arianti/ ) 2842 8w 7 s | e " “m"'" ks :"":‘F ""'"m s
8 © AL AMERICAN REJECTS Move Along (Doghouse/interscape) 2870 +208 11037 14 58 C. BROWN HLIL’ WAYNE Gimme That UwZambe Labe/ G 7
6 7 NICKELBACK Savin' Me (Roadrunner/IRIME) 814 459 10728 17 540 | GNARLS BARKLEY Crary Dewssownlava/drissoi/ 1

| FIELD MOB (CIARA So What D7PGefien/ '
4 8 RIMANNA SOS Def SamiOMIG/ A | 2554 §30 14310 18 558 SEAN PAUL G 1 U To Mo 1Pk H
11 © CHAMILLIONAIRE fCRAYZIE BONE Ridin (Uisiversal Mofown) 212 4372 10025 8 412 | pames TON Stars Ave Bind Wavmer Bras) 5
13 @ WELLY FURTADO Promiscuous Geffaw 234 4413 MM 5 S8
8 @ FRAY Over My Head (Cable Car) (Fpi/ 2 +85 812 13 550
15 O RHANNA Unisitiviul Def Jan UM/ 1970 +288 2 1 sm
12 13 BUBBA SPARXXX f/YIIG YANG... Ms. New Booty /Pwple Aibbon/Vigin) 1712 220 2 13 450
19 @ CASSIE Me & U NextSalaction’Sad BoyrAtientic) 1711 +383 221 ¢ 493
10 15  KELLY CLARKSON Walk Away (REA/RMG) 1782 21 827 22 A4m
4 16 NATASHA BEDINGFIELO Unwritten (Eaic/ 184 195 8920 30 43N
16 17 MARY J. BUGE Be Without You /Seffay/ 1458 221 7700 20 480
17 18 TEDDY GEIGER For You | Will (Confidance) (Cokmiva/Sony BMG) 1310 22 5732 18 a0
24 @ FIELD MOB FICIARA So What DTPfGeffan/ 1259 +260 785 71 un / REQ/IOE%TPLAYS .
27 @ PUSSYCAT DOLLS /181G SNOOP DOGG Buttons (A&M) 1256 +358 718 4 i NC 5
232 @ NATASHABEDINGFIELD Single /Fok/ 1217 +188 s198 ¢ 453 e —
2 € PANCIAT THE DISCO | Write Sins Not... (Decaydance/Fueled By Rameailova/ 1198 +379 G434 AN | e TADO Prem : s
22 23 PAULWALL Girl (Swishatlousa/AsyhmyAtiontic) 1033 -153 5323 8 35/0 | pammciATTME. )Wite S Decaydioncafinid By Ranselaw +379
0 @  ANNANALICK Breathe (2 AM) (Cotmbia/ 853  +168 4230 11 333 | CHAMILLIORAIE (RRAYZIE BONE Ridin Liwversal Motoww/ +372
. CASSIE Ma & U (NexrSaloctionBad Bey/Atientic/ +33
{BlsckGround/Universal
28 @  ASHLEY PARKER ANGEL LetU Go. ‘ Motown) ] +88 as 15 3N SR it T
k<] @ PAULA DEANDA fm.' BASH M Too Much u’”f‘/ 872 +289 4709 3 lllm ALL-AMEMCAN REJECTS Move M W’ﬂ'm@/ +20
31 @ FALLOUT BOY AdLittie Less Sixtosn Candies, A Littie More... AstandiOUMG) 778 +39 3415 7 3312 | PAULADEANDA BABY BASH Daing Too Much fAnstal  +289
21 28 WEYO When You're Mad (Def JamIOUMG) 76 422 2881 12 230 | WCKLACHEY ‘,""‘w' 01 Mo vaZombs Label Growp! ‘2’:
m m W +
36 €D T TUNSTALL Biack Horse & The Cherry Tree /Relentiess/Virgin/ 839 +112 2842 9 264 | LW JONUEA0 & SEAN PAUL Snap Yo Fingers (TVT) 97
32 €@ BONJOVI Who Says You Can't Go Home (isiand/MG/ 635 450 4309 11 240 | CHMSTIAAGUILERA At No Other Man /RCARMS)  +210
3 @  CHRIS BROWN HLIL' WAYNE Givme That LiveZomba Label Grou) 587 +185 3905 4 277 | MATASHABEDINGRELD Snge fat/ =
C. BROWN JLIL° WAYNE Gimme That Uhe/Zonbe Labe/ Gowy) +185
26 33  DADDY YANKEE Rompe /E1 Carted/interscope) 581 321 2780 12 250 JEANNIE ORTEGA fiPAPOOSE Crowdsd /Holywoed +12
25 34 BOBICE The Real Thing (RCARMS) 581 an 3364 19 190 | ANNANALICK Bresthe (2 AM) Cobemisy/ *::
RED HOT CIILI PEPPERS Dans Caiilornia Warmer Bres)  +
37 @ CHRISTINA MILIAN moyuc JEEZY Say | (Def SowiOIMG) m +29 3185 R £ LI ot bl e D't i e
@ @ SAVING JARE Happy Unversal Repeblic/ i, +N 1929 3 213 | xTTUNSTALL Biack Herse & The Chany Tres Rakariess/Vigiy +112
B> €D LI JON HE40 & SEAN PAUL Snap Yo Fingers (7V7) Ny 422 2281 1| 248 | CHEVENNEOMBALL Hanging O Eac/ . +9
47 @ REDHOT CHILI PEPPERS Dani California (Wanser Bros./ @7 4158 w3 s mm—w&.‘:} gd‘“"“"'""" o ::
35 40 MARAN CAREY {/SROOP DOGG Say Somethin’ fsisndI/MG) 0 217 1758 10 16/ | TAYLOR MICKS Do | Make You Proud LRMS/ N
45 41  CRINGE On And On Listen/ 283 3 1315 13 100 ASILEY PARKER_. Lat U Go BisctbromdUmwrssl Motown!  +68
. ol B 4 SHINEDOWA! | Dare You (Asiensic/ +58
41 42 DEM FRANCHIZE BOYZ Lsan Wit It, Rock Wit It (S0 So DefiVigin/ mn 55 49 | cEAN PARL Give ft Up To Mo YP/Asicic +51
43 43 CHRIS BROWN Yo (Excuse Me Miss) (ive/Zombs Label Growp/ m 41 823 19 118 | BON JOVI Who Says You Can't Go Home Msieed OAME/ +50
46 @ CASCADA Miracks Mobbins/ .| +9 1517 4 120 | NEYO Sexy Lowe O/ JamOLAKS) ~:
8 @ JUPITERMSING Gol Chime/ 2% .0 1123 2 a3 | CHERSNDeRTeh SheNefiCostel .
pee> @  SHNEDOWN | Dare You Atietic/ 1] +58 s t
42 47 T-PANN{AANKE JORES 'm N Luv (Wit A Stripper) Live/Zombs Label Gromy) 234 -1 212 20 11
50 €D BLUEOCTOBER Hats Me Unversal Motoww/ 221 +23 1282 2 13
Bess> @  CHRISTINA AGUILERA Ain't No Other Man RCARMG) 210 +210 1114 1 am
B> @)  MARIO VAZQUEZ Gallery (Arsta/RMS) 193 +12 3320 t W
59 CHR/Pop reporters. Songs ranked by totat plays for the airplay week of Sunday 5/28 - Saturday 6/3.
© 2006 Radio & Records
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i N ™
mm America’s Best Testing CHR/Pop Songs 12 + CHR/POP TOP 40 rowereo[T]
wmam Fov.The ek Ending e MERIABASE
= w w w LAS THIS TOTAL j-  WEEKSON  TOTAL
Artist Title (Label) TW LW Famil. Burn 12-17 18-24 25-34 (WEEK  WEEK  AMTIST TITLE LABEL(S) .  sln o snos
1 1 SHAIIRA fWYCLEF JEAN Hips Den't Lin (Sasy BMG/ 546 20 12 18
KELLY CLARKSON Wak Away (RCARMG) 1965 AN % 1% 1R 48 1M 3 8 FORT MINOR... Whars'd. Mdockine Shop/Wamer Bros) 412 +10 & 121
- : 5 NELLY FURTADO Promiscusus fGoffow o . 4 oW
ALL-AMERICAN REJECTS Move... (Doghouse/nterscape/ 392 482 89% 2% 410 375 385 2 7 AARNA SOS (Def JasXONG) Py n I 1
FRAY Over My Hood (Cable Car) Epic/ 1N I M 1% a1 392 34 4 SEAN PAUL Temperature (VPAdlaatic/ us 87 2 100
SHAKIRA {AWYCLEF JEAN Hips Don't Lis S/ N IN M I 4 I am 13 é GNARLS BARKLEY Crazy Dowwownlava/Atiestic) 327 +89 4 L
NHARNA Uniaithful (Def JasiOMMG) N I’ W% 1% A% 1 3 6 7 @ MOBILE Out 01 My Hood Usiversal Masic Coned) 292 3 1n 1
F.MSNOR L BROOK.. Whred_ Ak SipiorwrBos/ 398 383 O%  21% AN 34 3 = ° oo M . . S -
AMERCANREJECTS Mow_. Dophossednerscope/ .
DANIEL POWTER Bad Day /Warmer Sros v W % % W B 3 9 BUBRA SPARXXX_. Ms. New Booty Ak lbbontigey 278 +15 " M
7. GHGER For You | Wil (Confidence) CobmbaSony MG/ 390 382 0% 2% 42 3713 313 8 MICK LACHEY What's Left O Me Sony BMG/ i/ +3 ] m
NICK LACHEY Whet's Left Of Ms (heZoniv Lakw/Graw' 179 380 03% 25% 38 377 17 12 RED HOT CHILI PEPPERS Dani... Warmer Bras./ 258 +8 ¢ 80
MCKELBACK Sevn Me (Aoscumen ELIME) 9 3 % 2% am 34 338 17 SAISEER DS An B s
» I B in i 10 14 CASCADA Everytime We Touch /Rahbws/ 247 10 18 4
RIHANNA S0 (Def Jam/iDIMG)/ s 3 is 3 19 BOB SINCLAR Love Generstion (Tammy Boy/ 25 +3 4 60
ANNA NALICK Breathe (2 AM) [Cokenisa/ 3 18 M% 2% 3 M In 16 MASSAR! {/BELLY Rush The Floor (Capvtal Prophet/ 231 +4 ? 8/0
NATASHA BEDINGFIELD Linwritten Epic/ I I8 M S 31N 38 382 15 I7Q ROSETTE Uh-Oh wumda/ 224 B 14 50
CASCADA Everytime We Touch (Aot W I W% W% I\ 32 M 14 184y SUTSXL Play Uiwvwrsal Musk Canods) m 0 10w
NELLY FURTADO , 180 383 % 1% I 372 In 1n 1 o MICKELBACK Sovin' Me fsachumeetM Mst: Consde/ 215 37 0 100
Promiscuous (Beffes 24 CASSIE Me & U (NextSalection/Bad Boy/Atisntic/ b 1 +29 L} 81
BON JOVI Who Says You Can't Go Home islandiOJMG/ 348 - T75% 23% 329 352 349 23 21y BRANOON PARS BAND Rewind.. AevadaXock 181 2 5 80
JAMES BLUNT You're Besutrtul Castand/Atiantxc/ 3100 353 100% % 3145 1M 0 g KELLY CLARNSON Wak Away /Sony BMG) 178 22 19 1010
80 BICE The Real Thing /RCARMG) 340 340 ®% 3% 339 1M 1% MARY J. BLIGE Be Without Yeu (Geffan/ m +10 1 L)
W L 18 24 NE-YO When You're Mad (Def JamyX0/MG) 169 44 [ ] m
CHANNLLIONAIRE (A BONE Fodn tisbwrsa/ Morown/ 340 347 0% 3% 3 12 3N 27 NEDLEY 321 Uiwversal Music Canods/ 10 .8 3 0
PUSSYCAT DOLLS {WILLLAM Bosp ASMMnrarscope) 337 339 €2% 39% 388 31312 299 2 26y SIMPLE PLAN Perfect World Lova/ 159 3 ? %0
MARY J. BUGE Be Without You [Geffen) ¥ 147 W% 51% 318 315 1S 26 27 FRAY Over My Heed (Cable Car) Eai/ 152 -9 L} 3N
STAIND Right Here (Fiy/Arisntic) 1% 357 % 4% 382 3 3; gg 28 M:&su- m;wzﬂmmwl : :; z: '; ;l"
CASSENR AU Meluietinfarboyiiro/ | A 32 SN 1% 1B In 1% PUSSYCAT DOLLS... Buttons (4840 36«53 1M
SEAN PAUL Temperature (VP/Atiantic/ 15 34 % % 34 315 a8 Pebu> WICKELBACK Far Away (oachomwrEM Musc Caonad) 135 +71 1
FIELD MO8 {/CIARA So What (DTP/Geffen) 313 - 5% 21% 338 293 I 29 32  TEDOYGEIGER For You! WAL (CokmbeaySony BMG) 132 -15 1" L]
NEYO When You'rs Mad [Def Jom/IOJMG/ 304 398 3% 3™ 335 288 I 35 BEN LEE Catch My.. Alew Hest/Uinversal Mesc Canads/ 121 +9 4 6/1
DADDY YAMCEE Rorge £ Careloscps 32 21 W% A% 13 am 2m R A
8. SPARIKX fIY.Y. TWANS Ms Now._ Pupb Albn¥igsy 300 297 91% 47% 362 279 242 GREGORY CHARLES | Think Of You Disques NBW) 98 +14 1 oo
PAUL WALL Girl (SwishaHouse/Asylom/Atiantic/ 287 288 0% 3% 312 276 M 36 37. REX GOUOIE Lis Awake (Sony BMG Music Canada/ 98 14 [} 60 |
- CARL HENRY Little Mama (DEPUniversal) 94 . s 50 |
Total sample size is 345 respondents. Tetal average favorability estimates are based on a scake of 1-5 (1=chshke very much. § = ike very 39 NATASHA BEDINGFIELD Single (Sany BMG) 93 5 1 50 |
mucty). Tetal familiarity represents the percentage of respondents who recognized the song. Tetal bum represents the number of JACKSOUL oneSang (Somy BMG Music Canada/ 92 +18 1 30
respondents who saxd they are tred of hearing the song. Songs must have 40% lamiiarity 1o appear on survey. Sample compositon i based = —
on persons 124. Persons are screened via the Infernet. Once passed. they can take the music fest based on the format/music preference 14 Canadian CHR reporters. Monitored airplay data suppiied by Mediabase Research, a division of Premiere Radio Networks.
RateTheMusic.com results are not meant to replace cailout research. The results are intended 1o show opimons of parficipants on the the Songs ranked by total plays for the airplay week of 5/28-6/3. Bullets appear on songs gaining plays or remaining flat from
internet only. Rate TheMusic s & regrstered trademark of Rate TheMusic.com. The ATM system, is avallable for local radio stations by previous week. If two songs are tied in total plays. the song with the larger increase in plays is placed first. Songs below No
calling 818-377-5308. Rate TheMusic.com data is provided by Medishass Ressarch. 8 division of Premiere Radio Netwerks. J 15 are moved to recurrent after 20 weeks on the chart. © 2006 Radio & Records Q Indicates Cancon. J

A Decade 0f Decadence
Continued from Page 22

Unfortunately, many of these great tales
of fun also contained footnotes about
bounced payroll checks, no employee ben-
efits and the lack of resources that very
small companies face.

For me, more stations has always meant
more opportunity. As a jock, more stations
meant more shifts as a part-timer. As a full-
time air personality, more stations meant
more full-time air personalities to learn from
or brainstorm content with.

As a programmer, more stations meant |
had the opportunity to consult or brand-man-

“Defensiveness cost
broadcasters at least five
years that could have been
spent addressing some of
radio’s ongoing issues
because there was a
reluctance to admit that
radio even had issues.”

Soon Ross

age multiple stations inside and outside my
sulting job 1 always wanted (and have now).

All this opportunity came bundled with |
the positives of working for larger compa- |
nies. Better capitalization meant never hav- |
ing a bounced paycheck. More employees |
meant affordable health insurance and oth-
er benefits. Putting radio licenses in the |
hands of radio operators that wanted to I
operate them meant better facilities and ac- |
cess to tools and resources.

I'm sure the good old days were good, |
but I wouldn’t have wanted my day-to-day
radio career, most of it post-Telecom Act, to |
have gone any differently.

Joft McHugh

PD, KRSK (105.1 The Buzz)/
Portiand, OR

A lot of people will {7
still say that the Tele- |
com Act has been
nothing but harmful,
but the most fun thing
about it has been
working in a cluster
with 100-plus wacky
weirdo radio people
vs. the way it used to =
be, with only one sta- _ Jeff McHugh
tion and only 10-20 sociopathic kooks to
enjoy. |

It’s comedic dysfunction and drama mul- |
tiplied, and who can say that's a bad thing? |

\W\W\W

| amst: Paula DeAnda

ueeL: Arista

8y MIKE TRIAS/ASSOCIATE EDITOR

ou've probably

heard Paula De-
Anda’s hypnotic “Do-
ing Too Much”™ by now.
The cut, written by
the 16-year-old singer-
song-writer and Baby
Bash, has struck a
chord with Pop au-
diences. It's rising
fast, hitting No. 24*
in only its fourth
week on the chart.
Not too shabby for
an introductory sin-
gle.

DeAnda has been preparing for this mo-
ment since she was 11 years old, when
she kicked off her performing career by
singing background on Spanish-language
and Tejano records in her hometown of
San Angelo, TX. In 2002, DeAnda’s fam-
ily decided to relocate to Corpus Christi,
TX to further her dreams. She started a
buzz in town and even-tually hooking up

-

ricanradiohistorv.com

with Baby Bash to write “Doing Too
Much.”

A record deal seemed to come as quick as
airplay did for “Doing Too Much™: Clive
Davis and A&R Sr. VP Steve Ferrera
recently signed her after hearing her a
cappella skills. “She has a powerful voice
and is a triple threat as a writer and
arranger,” says Davis. “Signing her was a
no-brainer.”

Says DeAnda of the
audition, “It-was just
as well I didn’t know
everything Clive had
done. I would have pro-
bably been even more
nervous.”

DeAnda is current.
ly working with Baby
Bash, Sean Garrett,
Ne-Yo and others on
herdebut album, which
is slated to drop this
summer. “Forsure I'm
going to be doing songs
in Spanish and En.
glish because [ know
where [ came from and [ want to stay true to
my roots,” she says. “I will definitely be
writing songs for the record, and 1 want to
have songs that tell stories and have a
message in them. | may not have lived
through all the things [ write about, but [
have friends who have had different
experiences that | can put into my songs
when [ write.”

June 9, 2006 Radio & Records © 25
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Multitasking

How radio execs today handle dual roles

ere are many people working in radio who got their starts

after the Telecom Act went into effect. Unaware of the way
things-used to be, they came into the game working hard and
seizing opportunities that were not available in bigger markets

before passage of the act.

This week I speak to three programming
and promotions executives who are balanc-
ing positions in both departments. WJHM
(102 Jamz)/Orlando Asst. PD/Promotions
Director Keith Memoly and MD/ Asst. Pro-
motions Director Dawn Campbell and
WPHI (100.3 The Beat)/Philadelphia MD/
Marketing Director Sarah O’Connor share
their thoughts about the Telecom Act and
explain how they are able to handle their
dual roles.

R&R: Were you aware of the Telecommuni-
cations Act when you started in the industry?

KM: Yeah. | remember when we were
owned by Beasley, then we got sold to Ev-
ergreen, then Chancellor, then AMFM. | re-
member how all that went down. During
the time | was going through it | really
didn’t realize what the
hell was going on
though.

DC: Our old MD,
Al Fiala, was off air,
and [ remember them
letting him go, saying
they were eliminating
his position. He also
handled the research
department, and [ re-
SRl M Faying Dawn Campbell
that the person who did that had to be on-
air too.

At the time [ was really young and hun-
gry to just be in the building and do some-
thing. | wasn’t thinking about the future, |
was just happy to be at the radio station. 1
would never have thought 10 years ago that
[ would still be here, doing the radio thing,.

R&R: What did you do early in your carcer
to prepare for your programming and promo-
tions positions?

SO: The whole thing was an accident. 1
was Helen Little’s programming assistant
in 1998, and it was her idea that I coordi-
nate the annual Sistahs event, a women's
expo. | had no idea that no one else in their
right mind wanted this task. It was a huge
undertaking and is probably still one of my
greatest accomplishments. The event in-
volved artist performances, so [ had to co-
ordinate details with the labels. It was trial
by fire.

As | progressed and became Music Direc-
tor and had to coordinate more events, | was
much better prepared because | had kearmned
how to think a promotion through in two

.ways: What will excite listeners to want to
attend and get a buzz going, and what will
build momentum so people are excited
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about the event three or four weeks down
the road?

KM: I've been at the station 101/2 years.
I started out as an intern, working part-time
as a jack of all trades. Timing played a role:
There happened to be an opening for an
assistant promotions director, and I went for
it. I've always kept an open mind and been
willing to listen to others and leamn and
work hard.

DC: Doing what we do coming from the
promotions side, you really know a lot
about the station, whether it’s from the sales
side or helping programming by getting
promotions up on the air.

KM: Promotions is the nuts and bolts of

- any radio station, the lifeline, because we are

the liaison between all the departments. By
us being the liaisons prior to my becoming
Asst. PD and Dawn becoming MD, we were
already part of programming.

DC: It makes it easier to cross over be-
cause you're already such a large part of the
station.

R&R: Does handling music and promotions
concurrently make you stronger in both roles?

SO: Yes. When labels call and say an art-
ist will be in town on a certain date at a cer-
tain time [ can quickly and creatively come
up with something to do with them that will
impact my listeners.

KM: The labels like dealing with Dawn
and [ because it’s one-stop shopping for
them. Not only can they get insight on
records and research, spins and Selector and
all that craziness, but when it comes to pro-
motions, flyaways and stuff, that ultimate-
ly has to go through us too. We're knock-
ing all the business out in one phone call or
e-mail.

DC: Handling both music and promo-
tions makes things easier, but at the same
time the workload is sick. Especially with
how radio has changed, with all the letters
you have to write nowadays. When you
generate a letter for every single promotion,
the workload-can be out of control.

Ré&R: Are there times when one position has
to take priority over the other?

SO: Yes. It depends on what is going on
in the community and the time of year, but
I lean from time to time. The best times are
when they flow together and when we are
planning events that involve artist partici-
pation.

DC: You have to have a really strong staff
around you. The promotions staff, the pro-
gramming staff — everyone has tobe on the
same page and has to want to win. If every-
body was drogping the ball and we had to
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reserve yours.

[ ]
Convention Update
WKTU/New York’s new moming show host, Whoopi Goldberg, has just
been added to the lineup at R&R Convention 2006. *Inside the Radio
Studio With Whoopi Goldberg” will be a one-on-one interview with the
newly syndicated moming personality conducted by Clear Channel VP/
AC Programming and WLTW/New York PD Jim Ryan.

Check it out on Thursday, Sept. 21, from 3:30-5pm at the Hilton Anatole
Hotel in Dallas. Register now for R&R Convention 2006 at www.radicand
records.com. Also, don't delay in making your hotel reservations because spe-
cially priced rooms are aimost gone. Call 214-761-7500 or 800-HILTONS to

do 24/7 babysitting, that would be a prob-
lem because there wouldn’t be enough
hours in the day to deal with that plus deal
with what the job requires.

SO: 1 would hate to leave someone out,
so | will not name names, but I receive a lot
of help from my promotions staff and even
staff members who do not work in pro-
gramming or promotions. We are a family,
so we jump in where we’re needed.

KM: Let’s take “Sticker Jam,” our summer
campaign, for example. Dawn and [ are out
there putting stickers on cars, directing traf-
fic, shaking hands with the listeners, hand-
ing them cold water. We’re out there sweat-
ing just like the part-timers, just like the jocks.

On top of that, I have to come back and
schedule music and Dawn’s got to do some-
thing with the promotions schedule and call
the labels. The other employees can’t bitch
about their jobs because we’re out there
with them and also doing our other work.

DC: You do have to lead by example. You
can’t expect someone to do something you
wouldn’t do yourself.

KM: Dawn, [PD] Stevie DeMann and |
don’t get caught up in our titles. And Lord
knows none of us does it for the money.
While we are taking on more titles and more
responsibility, the money has not kept pace.
Companies say, “We can get one person to
be MD and promotions director — fabu-
lous!” You get paid the same as you did
when you were just promotions director, but
you have more duties and responsibilities.

R&R: Will companies continue to consolidate
positions?

SO: That really depends on market size
and the person in the position. [ work very
long days, but everyone is not passionate
enough to work around the clock. If you're
in a promotionally heavy market, it may
actually hurt to consolidate the positions.

KM: They’re going to look at it from a fi-
nancial standpoint.
Sure, they re going to
save money, but it
does take the right
person at the right sta-
tion in the right situa-
tion to make it work.

DC: It’s not some-
thing just anybody
can handle. Had Keith
and myself not been
here for as long as we
have and known the station and market as
well as we do, | don’t think that the moves
we made would have been possible. It
would have been too much to leamn. Doing
promotions as long as we did, we already
know so much about the station and the
history of the city. If someone new were to
try it, it would be crazy. They'd feel like a
fish out of water.

KM: It was a natural progression for us.

Keith Memoly

DC: Even when we just had the promo-
tions titles I would always give my 2 cents
about records, and we already knew label
people. Just because we were promotions
people doesn’t mean we never looked at
anything else. We would write promos and
things like that that you don’t necessarily do
when you're in promotions. It was some-
thing we did because it seemed right.

R&R: How were your time-managentent
skills before you took on two positions?

KM: For anyone to be successful in pro-
motions, to be a promotions director or pro-
motions assistant, organization is the key.
There’s no way you could juggle the sales
staff, the clients, the jocks and everything
else without being organized and handling
your time properly.
There’s just no way.

SO: It's a work in
progress at all times.

DC: I like to call it
organized chaos. You
know what you have
to do, and you just
kind of manage it. But
it can be tough.

R&R: Are you good
at delegation?

SO: No, but | am in therapy for this now.
Sometimes it’s just easier to do it yourself.
But again, | am in a 12-step-program.

DC: When you're used to doing so much,
delegating is kind of difficult.  also feel that
sometimes it’s just easier to do it myself. But
delegation is necessary for other people to
learn and for people to feel like they’re part
of the process. [t’s something I'd like to be-
come better at. I'm the type who would rath-
er stay an hour later and do it myself.

KM: [ try to delegate stuff to the part-tim-
ers and jocks, but I'm so anal about things,
and | know how [ want them to come off.
One of the most important parts of my job,
especially when it comes to promotions, is
the image of the radio station. I know the
image that we want to project, and certain
things have to be handled a certain way.

While [ encourage people to play 20 ques-
tions with me, it is still learn by example.
Let’s go out in the streets, let's do this van
hit, let’s do this sticker jam, let’s do this ap-
pearance, and you just watch and leam and
observe and see how it gets done and how
you interact with the listeners.

DC: When you do delegate something,
you want to pass it along to someone who
has passion and is going to take the time to
put out the best product. In order to dele-
gate you have to train someone to be able
to do certain things.

We have a lot of people here who came
up through the promotions department.
Our production person came from promo-
tions, our mixers and airstaff came from

Continued on Page 31

Sarah O’Connor
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43 47 THREESMAFIA Pogpin' My Collar (Sasy UrbaryCalbmabia) a6 A28 27380 16 eam | Teta Plevs 265, Tota Ssons: 1, Ades: 1)
ORE HRICK RBSS Chevy Rudin’ High (Violator/J/ive/Zomba Label Grewp/
Bs> @ OUTKAST Mighty 0 ZaFaceZombs Label Grow) a4 4183 38827 1 388 |y o Tl Statens: 12, Adds: O
49 49  YING YANG TWIIS & BUN B Gt it MRap-A-Lot/Asybmy/TVT) 47 -28 32003 2 3& PUSSYCAT DOLLS 499G SNOOP DOGG Buttens ASA)
Bs> @  WOLFPAC Vans (Megaforce/SugarDaddy) M4 110 5548 1 S Total Plays: 234, Total Stations: 10, Adds: 1
86 CHR/Rhythvmic reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay
week of 5/28-6/3. Bullets appear on songs Gaining piays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increass in plays Songs ranked by tetal plays

is placed first. Songs betow No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially repcried to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week Statien playlists for ali R&R reperters are available
increases in total plays. Total Audience equais Average Quarter Hour Persons times number of plays (times 100). Each daypart on sach station is assigned an AGH number. on the wed ot www.radioandrecords.com.

Average Quarter Hour Persons used herein with permission from Arbitron inc. (© 2006, Arbitron inc.).© 2008 Radio & Records.

[ 3 Promote your company, product, or event with
Roll-a-Sign’s versatile disposable banners

Cost-eoffective and reusable
Many sizes and colors avallable

Durabie enough for indoor or outdoor use
-~

Vi Advertise your message in any color

RCL e é Call today for more information!
L= A, 1-800-231-6074 www.rollasign.com

PLASTIC
BANNERS

/

S

=

30 ;iﬂblum June 9, 2006



www.americanradiohistory.com

- -

June 9, 2006
4 ) )
mm America’s Best Testing Urban Songs 12 + :

For The Week Ending 8/2/06
[l ]
- Pers. F M

Artist Title (Label) ™ LW Famil. Burn 18-34 18-34 18-34
FIELD MOB fICIARA So What 07 Getfen A 412 % 1% 47 47 anm
CHAMILLIONAIRE {IRAYZE... idn Unversal Motown) 422 413 98% 26% 420 422 415
. What You Know (Grand Hustietiantic) Q7 M W% 7% A7 A 4x
YUNG JOC It Gon’ Down 8ad Bay/Atiantic A8 407 8% W% 407 408 410
T Why You Woma (Grand HustleiAtantic/ A1 39 W% W% 402 400 405
UL JONHIEAD & SEAN PAUL Snap Yo Fingers 7V~ 407 398 81% 20% 396 384 388 .
CHRLS BROWN.. Gimme That UreZomba Labe/ Gro) 405 402 93% 20% 387 382 497
MARY J. BLIGE Be Without You Geffen 403 3% 9% 4% 409 421 385
MARY J. BLIGE Encugh Cryn’ (Geffen) 403 338 0% 13% 408 42 3N
| NEYO When Youre Mad Def Jom/IOUMG) 400 388 9% % 383 3M 38
| CHERISH Do It To It /Sho NuffCapital 3 40 0% 9% 385 3M 3N

GHOSTFACE KILLAH... Back Like That /Def Jom/DJMG) 397 392 67% 15% 393 388 404
JAGGED EDGE Good Luck Charm (Sony Urban/Columbval 396 382 712% 12% 387 391 1378
LETOYA Tom (Caprtol 395 395 74% 13% 392 391 394
OEM FRANCHIZE _ Lean Wit It Rock Wit h So So JefVipry 387 390 99% 44% 370 375 358
C. MILIAN {/YOUNG JEEZY Say | (Def Soul/iDSM6) 383 382 94% 28% 387 384 394

MASTERMINDS cCiear CnanneyPhiladeiphia OM Thea Mitchem () and hip-hop mogul Russell
Simmons are seen here conjuring up new ways to serve the hip-hop generatlon.

| AVANT & Minutes Magic Johnson/Geffen) 382 31 83% 2% 373 381 356

C. BROWN Yo (Excuse Me Miss) Uive'Zomba Label Group/ 381 372 99% 49% 374 3715 3713
| SHAWNNA Gettin' Some [DTP/Def Jam/IDJMG) 38t 373 8% 2% 378 366 4.06
| SEAN PAUL Temperature (VP/Atiantic) 379 382 - 99% 54% 390 386 398

BUBBA SPARXXX... Ms. New Booty (Purple Ribbon/Virgn/ 3.72 368  98% 43% 359 362 353
| M.ROCHELL FABOLOUS The One You Need Def amUMG) 3.70 374 50% 9% 368 370 3862
DEM FRANCHIZE BOYZ Ridin’ Rims (So So Def/Virgn/ 387 360 54% 10% 349 332 385
JAMIE FOXX fITWISTA DJ Play A Love Song (/RMG/ 365 364 81% 24% 375 315 377
KELIS t/TO0 SHORT Bossy Wive/Zomba Label Grovp)  3.65 ~ 64% 18% 366 369 360
RICK ROSS Hustlin’ (Sko-N-Skde/De/ Jam/IOIMG) ‘363 357 81% 2% 363 357 3718
LI WAYNE Hustler Musk (Cash Money/Unversal Motown/ 363 369  78% 20% 3564 3865 364
YOUNG DRO f/T.). Shoulder Lean /Grand Hustle/Ariantic)  3.62 - W% & 350 331 3192
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K FRANKUN Lodkag_. o Yo SoulGaso CaorZomte abel Grouy 34T 345  67%  26% 346 345 349
Tota! sample size s 338 responcents. Tolal average favorabillly estimates are based on a scake Of 1-5. (1=disiie very much, 5 - iike very ’ 1
. ol IR et s o of 5D i obopeiec 8 5o, Lol P miow e iy o g KISS'N COMPANY Curre'nt and former staffers of WRKS (98.7 Kiss FMNew York recently came
who saxd they are tired of heanng the song. Songs must have 40% famkarity to a0pear on survey. Sampie cOmposidon is hased on persons together to celebrate the station’s 25th anniversary. Seen here (I-r) are WRKS morming man Jeff Foxx and
12+. Persons are screened via the internet. Once passed. they can take the music lest based on the format/music preference, VP/GM Barry Mayo. Sirius Satellite Radio’s Wayne 0, WRKS PD Toya Beasle LS/New York PD
Rate TheMusic.com results are not meant to replace cadout resaarch. The results are infended to show opinions of pariicipants on the the Vi B g yM'/RKS . v ) Sy Mayo, % -t
infernet only. RateTheMusic is a registered trademark of Rate TheMusic.com. The ATM system, is availadle for iocal radie stasions by inny Brown and air personality Mike Shannon.
\cauth $18-377-5300. Rata TheMusic.com éata is provided by Madishase Ressarch, 8 division of Premiers Radio Networks. P,
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The Power Within

Power of Urban Radio symposium co-chairs speak

n June 13 Interep will hold its eighth annual Power of
Urban Radio symposium in Chicago, at the JW Marriott
Hotel. This year’s co-chairs are Access.1 Communications Presi-
dent/COO Chesley Maddox-Dorsey, American Urban Radio
Netwaorks President Jay Williams and ABC Radio Networks

Exec. VP/GM Darryl Brown.

The Power of Urban Radio brings to-
gether radio executives with marketers
and advertising agencies to focus on how
to increase the value of the African-Amer-
ican consumer in the eyes of the adver-
tising industry. It also tries to educate
these marketers and agencies on why
Urban radio is the No. 1 choice to reach
those consumers.

This year’s theme
is “Can mainstream
media effectively tar-
get the African-
American market?”
We asked the co-
chairs this question,
as well as for their
thoughts on the in-
dustry’s continuing
challenges and how
Urban radio has
changed in the 10 years since the passage
of the Telecom Act.

Chesley
Maddox-Dorsey

R&R: Wity is an event like the Power of
Urban Radio symposium iniportant to your
company and for the radio indistry as a whole?

JW: This event helps to raise the pro-
file of all Urban radio at the agencies and
with their clients and the general public
as well. It continues to showcase the val-
ue of the Urban audience and why mar-
keters are missing out if they choose to
ignore that audience or not use radio to
reach it.

We've been involved with the sympo-
sium for the past few years as sponsors,
and it has afforded us an opportunity to
show how much we can achieve in reach-
ing the African-American consumer.

CM: In general, radio is a powerful
medium. Itis more frequently used by the
urban marketplace than any other medi-
um. From that standpoint, it is the most
effective way to target the African-Amer-
ican customer.

Our company includes AURN, Super-
adio and our stable of stations, and the
combination of all three is very compel-
ling to advertisers. This event helps to il-
lustrate this to the marketing and agency
communities.

DB: An event like this makes our job
easier. At ABC Radio we have personali-
ties such as Tom Joyner, Doug Banks and
Michael Baisden, and we are able to mar-
ket the power of those individuals. This
event gives us another way to do that.

R&R:.Can mainstream media effectively

32 @ padio & Records June 9, 2006

target the African-American market with the
same success as Urban radio?

CM: Urban radio connects. The con-
sumer has a feeling of ownership toward
the station. When you speak to most peo-
ple about “their” radio station, there is a
sense that they are part of the radio-sta-
tion family. There’s a connection with the
air talent and the station itself. That
doesn’t happen with other formats.

DB: We’re not reinventing anything.
African Americans have always had a
fondness for radio. It goes back 50 or 60
years. Radio is where they have turned
for their news and entertainment.

Back in the ‘50s and ‘60s television
news certainly didn’t address the con-

" cerns of the black community, but the

Black radio station did. Unlike TV, radio
is ingrained in their upbringing.

The difference between Urban radio
and other mediums is its ability to touch
someone’s life personally. It has the abil-
ity to galvanize a community, as Tom
Joyner has done many times in the past.

Michael Baisden, on the other hand,
reaches people spiritually. Tom speaks to
the masses, Michael speaks to the individ-
ual, and through Urban radio they can
both do what they do best.

JW: African Americans typically spend
more time with Urban radio than any oth-
er medium, so if you want to reach the
most people, it’s a stronger delivery ve-
hicle than, say, cable or print.

If you look at other cultural subseg-
ments of the general
population, you have
Hispanic and Asian.
With the Hispanic
audience, we've seen
much bigger growth
in the television me-
dium, and with the
Asian population,
marketers have gen-
erally used print. But
with African Americans, it always comes
back to Urban radio.

R&R: What are the biggest challenges you
face with agencies and marketers today? How
do you respond to an advertiser who says, "1
don’t need to reach the African-American con-
sumer”?

DB: It is getting-easier, but we’re not
100% there yet. I'm surprised at the num-
ber of Fortune 500 companies that still

BN
Darryl Brown

_don’t feel the need to target the African-

American consumer as a separate entity.

R URBAN/URBAN AC/GOSPEL

DANA HALL

ahali@vadioandrecords.com

One of the reasons for that is because,
as Americans, we speak the English lan-
guage, so marketers believe they can
reach the African-American consumer
through general-market efforts.

With the Hispanic market or the Asian
market, there is often a language barrier,
and that has forced marketers to treat
them separately. With African Americans,
it's another example of forced assimila-
tion or anticipated assimilation because
we simply speak the same language as
everyone else.

CM: Our biggest challenge as a compa-
ny is in national sales. Taking into consid-
eration the diversity of the marketplace
and given the focus of target marketing,
we have to convince agencies and market-
ers of the power of Urban radio.

It’s not like it is when we’re selling lo-
cally to businesses that see the impact of
our radio stations firsthand. We have to
show national advertisers the passion
that lives in the lis-
teners for Urban ra-
dio. For our listeners,
it’s not just a choice
on the dial, it’s a life-
style choice. |

I don’t know of
any business that
would not benefit
from increasing its .
revenue, so I'd be Jy VAT
surprised if marketers are still saying that
they don’t want to reach the African-
American consumer. That would not be
smart business. The bigger issue is under-
valuing the African-American consumer.

JW: You still run into media buyers to-
day who don’t understand or know the
Urban marketplace. They seem to have
less knowledge about the individual com-
panies and formats.

Many media buyers start in radio as a
training ground and then move up to tele-
vision, but the more trained people
should be in radio. Look at how many
choices they have: over 10,000 stations.
That's a lot of research and information
to have to keep track of in order to make
educated decisions.

R&R: What are some recent success sto-
ries with new marketers trying to reach the
African-American consumer?

DB: There are companies that have
made changes and strides. They realize
we drive Cadillacs and Lexuses. Many
marketers realize the value, but at the
same time the boardroom:s are still dom-
inated by the old-line mentality. That has
to change before we see more change at
this level. It has to start at the top.

We've seen major strides with compa-
nies like Southwest Airlines that under-
stand the value of the African-American
consumer. They also realize that the way
to reach that consumer is by using some-
one who speaks to them, like Tom Joyner.
They are progressive thinkers, and they
embrace the consumer, as well as want to
understand the consumer.

McDonald’s is another business that
has made incredible strides, and Ford is
doing well today.

CM: In general, the travel industry —
hotels and airlines — has had great suc-
cess targeting a broader range of people.

“The Constitution said that
black men were just four-
fiths of a whole man. In
essence, isn't that what a
0.8 power ratio is saying?
That is unacceptable.”

Derryl Brown

Fal*—27¥q

Also, the real estate and financial indus-
tries have been more inclusive in market-
ing to a broader range of people and have
had great success. Health care, while it’s
always been strong in targeting African
Americans, continues to grow.

JW: Sometimes we see companies like
film marketers using Urban radio more
often because, in general, they want a
larger audience. In many cases that
means choosing the Urban station. We've
also seen increased advertising from the
pharmaceutical industry and from the
business segment, from companies like
Hewlett-Packard.

R&R: This year is the 10th anniversary of
passage of the Telecom Act. How have the
changes in the industry since then affected
black radio, both positively and negatively?
Has the way agencies place ads or the way
marketers choose advertising vehicles been
impacted by consolidation? If so, how?

CM: It's created more challenges, but
within those challenges lie opportunities.
For example, while more dollars are con-
centrated in fewer hands, once you get
through to those people, you generally
have more money to work with, so the
pay dirt is bigger than it once was.

It used to be you had to meet with 100
people in order to get advertising dollars.
Now it might be 10. But each of those 10
is holding a much larger cash well.

JW: It's made our jobs more challeng-
ing because we're dealing with more lev-
els of power within companies. I'm think-
ing in particular of radio companies and
how we have to deat with them on the
affiliate level. It’s also reduced the over-
all number of Urban stations or Urban
companies, and that's a problem for us as
a network.

DB: Unfortunately, one of the things
that consolidation has allowed is for agen-
cies to make cluster buys, which often
leave the independent stations out in the
cold. These kinds of buys cheapen what
we are trying to accomplish with events
like the Power of Urban Radio. It not only
diminishes the Urban format, but, far
worse, it devalues the African-American
consumer.

We want to get to the point where a
listener is a listener, no matter which sta-
tion they listen to. We want them all val-
ued equally. The Constitution said that
black men were just four-fifths of a
whole man. In essence, isn’t that what a
0.8 power.ratio is saying? That is unac-
ceptable. )
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22 25 THREES MAFIA Poppin’ My Coller (Sony UrbanCokmbis) 85 153 64087 19 oom | TOVWGOMOUTL Sweutirlam Graed Hestvlthet) 4206
: KELIS §T00 SWORT Bossy ive/Zambe Label Grouy +
31 @ CHERI DENMS | Love Yeu Bad Boy/Atientic/ 842 +85 74837 s 4 JAMIE FRXX {iTWRSTA 0J Play A Love Seng (VMG +250
24 27 MEGANROCHELL fFABOLOUS Tho One YouNoed Def /omiDU/MG/ 822 149  5AS74 8 4810 | LA’ JONNE40S SEANPAUL Snap Yo Fingers TVT) om
29 @ MISSEZ PP C Love Song (o’ ReellGeffen) 635 +38 43488 7 412 | LETOVA Tom Kaptel +215
26 20 GHOSTFACE KILLAH f/NE-YO Back Like That Def JaXUMG) 802 89 116888 18 360 m&“‘m :f:,‘
28 @ 0JKHALED Holta At Me (Tarror SpuasdXock/ 799 +28 68884 8§ 53
40 @ OUTKAST Mighty O (LaFace’Zomba Label Growp/ 742 4358 77614 2 598
33 €D RAYCASH... Bungin’ My Music (Gher-O-Visi/Sony Urbar/Columbbe) - 742 +30 38145 8 352
34 €D BUBBA SPARXXX Heat it Up (Puple Ribbon/Virsn/ 738 +59 34458 5 3872 —M_
39 €  REMY MA HNE-YO Feels So Good (SRC/Unversal Motown/ 570 +88 98282 2 350
: TOO SHORT Biow The Whistle Ui Zambe Labw Grou/
41 @  KANYE WEST... impossible i A-Folia/Det JanVIDJMG) 552 4188 5822 2 3N | FOCSAT P e sy
35 36 ANTHONY HAMILTON Can't Let Go /So So DefiZomba Label Group) 536 82 55554 18 3 [ o o ms"m"":
47 @ CHINGY Puling Me Back Capital 526 +208 41965 2 44 | youuPays 311, Tota Stations: 23, Adés: 0
k1 38  DRE f/RICK ROSS Chevy Ridin’ High /Vinlator/Jive/Zomba Label Group) 498 -1 31011 8 320 LUKE & O My Tum (/AMG)
36 39 HEATNER HEADLEY In My Mind (RCA/AMG) 484 110 41808 20 3710 | VotslPlays 283 Total Stations: 32, Adds: 1
42 @ SAMMIE You Should Be My Girl (Rowdy/Universal Motown) 478  +115 19592 2 3 ROBIN T“m-twama Love Vﬂ; Gl: /S‘l: Trak/interscope/
44 @ LUPEFIASCO Kick Push (/st & 15ttAtlantic) 453  +126 30017 2 315 :2:;“&126;53:‘:2:" L?mwm/
@  SLEEPY BROWN... Margarita (Purpie Ribbon/Virginy M4 4168 29270 1 M | pn e e Statons: 2, Adds |
48 @ DONELL JONES I'm Gonna Be [LaFace’Zomba Label Group) 374 456 23457 & 3300 | Totsl Pleys 224, Total Stations: 29, Adds: 3
38 45  E-40 Tel Me When To Go (RapriseBME/ 368 124 31687 12 4200 | MOSSDEEPHYONNG BVCK Give 1 Te Me (G Untinterscope)
@  PROJECT PAT... Good Googly Moogly Myprotize MindsloudCobmbia) 348 +85 18788 1 23j1 | Total Plrs: 198, Total Sttiens: 23, Ad: 0
@  WEYO Sexy Love Def JomIBIMG) 33 .17 w1 Qs f‘.:“m*éﬂ“m el et
pae> (D AL & GIPP Go Heod Uinversal Motoww N3 488 B 1 I | e Ceski en
@ RASHADMORGAN_ Tol EmWhet They Warme Howr Grand/stihidsinsi) 338  +35 34518 1 18 Total Peys: 182, Total Stations: 22, Adds: 1
mis> )  PEAP C LMIKE JONES & BUN B Powin’ Up Bap-A-Lot/Asybeny 327 4108 11895 1 252 | RASNEEBA Teuch Ya Tews 040
Total Poyz: 170, Total Stations: 7, Add: 0
66 Urban reporters. Monitored airpley data supplied by Mediabase Research, a division ot Premisre Radio Networks. Songs ranked by total plays for the sirplay wesk of
§/28-6/3. Bullets appear on songs gaining plays or remaining fat from previous weelc. If two songs are tied in total pisys, the song with the larger increase in plays is placed
first. Songs below No. 20 are moved to recurrent afier 20 weeks on the chart uniess a song has not et reached the top 20. If after 20 weeks, the record is not in the top 20 Songs ranked by ftotal ploys
and has two consecutive wesks of decreased plays, the song is then categorized as recurment. Most Added is the total number of new adds officially reported 10 R&R by each
reporting station. Songs unreporied as adds do not count Soward overall total stations playing 2 song. Most increased Plays lists the songs with the grestest week-to-week Station playlists for all R&R reperters are available
increases in total plays. Total Audience equais Average Quarter Hour Persons times number of plays (times 100). Each daypest on each station is assigned an AQH number. on the web ol www.radisandrecerds.com.
Average Quarter Hour Persons usad hersin with permission from Arbitron inc. (© 2008, Arbitron inc.).© 2008 Radio & Records.
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usT  THS e 9, oL .- TOTAL  WEEKS QW TOTAL STATOMY m
WEEC  WEEK  ANTIST TITLE LAGEL(S) LTS T aomc CWT A008 MEI’IA'ASE
1 8 ANTHONY HAMILTON Can't Let Go (S0 So DefiZombe Label Growp/ 1756 +111 158718 25 [.{ 153
2 BRIAN MCKIIGHT Find Myssif in You (Aotown/Universal) 1558 +84 13NN 20 50 MOST ADDED
3 ‘ ISLEY BROTHERS... Just Came Here To Chill Def SoudDef JasvID/MG) 1437 +23 2w 2 «p — o
4 4  MARIAN CAREY Fly Liks A Bird /isiand/10/MG/ 1339 3 132485 12 (] LETOYA Torn Capied "
5 5  MARY J. BUGE Bs Without Yeu /Geffae/ 1318 A5 N4 27 s BRAND REW NEAVIES | Don't Know Why_.. Dalcisss Vind 18
(] ° TEENA MARE Osh Wes Cash Money/Universal Motown) 1301 +31 1N 1 8 ISLEY BROTHERS... Blest Off Do/ SesdOef JanylDMMS/ ?
8 ‘ URBAN MYSTIC | Refuse (SOBE) 1244 +50 5193 1 sin JANEIM The Chosen Ons Dhieine A Worner Sras/ $
7 z HEATHER NEADLEY In My Mind (RCA/BMG) 1282 +15 104582 33 e CHARLIE WILSSN No Words LivaZambs Label Groep/ 4
10 ERIC BENET Protty Baby /Frisleyyupriss/Warmer Bres.) 1832 +31 93 13 08 “‘"‘;““"‘"::*’ ¢
8 10 MIRK FRANKLIN Looking Fer You #¢ Yo SeudGape Contric/Zombe Labe/Grong) 968 9 111083 M s» e —*i &
: ; ’ |l © musitored stations sst slowed
n 11 JEFF MAJORS {AXELLY PRICE Ged's Gift Mduaic Gea'Sany Urbew/ %7 §2 58840 17 Mp rpart ol pur thol gy g tatodiih dtoon fiva g wonk
12 @ DONELL JORES I'm Genna Be Lo ace/Zombs Label Greep) 43 +08 414 10 882 within one sivpioy wesk. An sirpley wesk is dofined as Seadey threugh ,
14 O CHARLIE WILSON No Words (/iw/Zombas Label Greep/ 882 +18 45828 ¢ 4 Suterdoy. Adis o of s pregrammens wve S smmmpted ot sy oy el |
13 JANNE FOXX tLUDACRIS Unpredictable LI/ANG/ 597 +1 483 2 528 MOST
15 SHANICE Take Care Of U /inajsly/Playtine/ 50 +21 11418 s anm INCREASED PLAYS
18 AVANT 4 Mirutes Mdagic Johnson/Geffen) a +4) s 4 323 b1
18 17 ME-YO So Sick Def JanOMG) m 9 9518 18 3 ANTST TME LS BCREASE
2 (@ JAREIM The Chesen One Divine ¥ Warmer Bres) 443 +56 43388 0 45 | LUTNERVANDROSS Shm LMY 20
2 @ HEATHERNEADLEY Mo Time (RCARMG/ 4 a8 MR 4 D i‘nm:;‘fx s ’f:
19 20  RANEEM DEVAUGHN You (/ve'Zombas Label Grewp) (1))} 12 32142 12 LETBYA Torn Capited il :lll
bA| 8 MARY MARY Yesterday Sosy Urban/Cakwmibia) L %) +14 34923 8 DONELL JONES I'm Gowa B (ceZomis LabeiGroayd +08
2 KEM Into You Uvurzel Motown/ - 82 +35 uses 1 w0 CHARLIE WILSON No Wards LiveZande Label Groapy +78
17 23 KEYSHIA COLE Love A&AMMrterscape/ k] 75 10881 1 210 JANIE FOXX ffTWESTA 0. Play A Love Song LIS/ +4
24 O MARY J. BLIGE Enough Cryin’ /Geffen/ 38 +21 58481 4 m BRSAN MCKIIGNT Find Myself In You Morown/ Unversal) +4
28 @ ISLEV BROTHERS (MONALD ISLEY.... Blest Off (Def SowDef JawWRJMG) 351 +59 1938 2 an ISLEY BROTHERS._ Blest Off /O Soue/ JomfDAG)  +59
2% 26 PLOETRY Lay Down (Getfay 307 2 w8 15 31N _m_
Debe> z JAVIER The Answer is Yes Capifol 305 +200 25112 1 23
. LORENZO OWENS Wanne Ses Yeu Smile ©-Toww/
2 29  SANTANA HANTHONY HAMILTON Twisted (Arsta/RMG) 282 A 13583 7 30 JAMIE FOXX TWISTA DJ Play A Love Seng LIRMG)
[Bebut> @ LETOYA Torn Capital 259 +101 24742 1 25111 Total Plays: 182, Total Stations: 18, Adds: 1
- " T N S 4 YOLANDA ADAMS This Teo Shall Pass (Aritic/
66 Urban AC reporters. Monitored airplay data supptied by ase F h, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week Total Plays: 80, Total Stations: 11, Adds: 0
of 5/28-6/3. Bullets appear on songs gaining plays or remaining fiat from previous week. f two songs are tied in total plays, the song with the larger increase in plays is MELTSA m Ma e : L s
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart unless a song has not yet reached the top 15. f after 20 weeks, the record is not in the High Mantenance (Orpheus s/
top 15 and has two consecutive weeks of decreased piays, the song is then categorized as recurrent. Most Added is the total nu:::sv of new adds officially reportedto R&R | Tetal Pleys: 72, Total Stations: 14, Adds: 1
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased lists the songs with the greatest week- o
to-week increases in total plays. Total Audience equals Average Quarter Hour Persens times number of plays (times 100). Each daypart on each station is assigned an AQH Sitian '::'““: for all RER reporters are svailable
number. Average Quarter Hour Persons used herein with permission from Arbitron inc. (© 2006, Arbitron inc.).© 2006 Radio & Records. on the web at www.radigandrecords.com.
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RR GOSPEL TOP 30 .

June 9, 2006
SEK  weEx  AAST TILE LABEL(S) iy Al ik YRR IR MOSTADDED
1 1 DOMALD LAWRENCE PRESENT ' - ool =
LA S... The Blessing Of Abrsham /AN Gospel 1n . 49434 19 aaky AN NESSY | Can Go Te God In Prayer (Sheasch/ s
2 2  BYROWN CAGE | Will Biess The Lord /Gospe Cantric/Zomba Label Growp) 1182 82 40317 ) 3800 | XEITN WONDERSOY JONSISON | Made It Menty/ 4
3 3 MARY MARY Yesterday (Sosy UrkewColbmbse/ 1035 n ouM 3 3200 | YOUTWFUL PRAISE incredibe God, incradible Pramss iArmomy 4
4 4 KIRK FRANKLIN Looking For You (Fo Yo Sos#Gaspo ContriciZombs Label Group) 980 24 31653 38 350 | NORMANMUTCHIRS ARove Of God s On The Woy LW 4
7 @  VICIOE WINARS It's Avight (Vavity/Zombe Label Grous/ 829  +52 4950 17 %0 """::"‘"’ “:“’"";L“""" :
6 @  JMNYMCKS & VOICES OF INTEGMITY BormBlessed (Wovidwide/ " 899 W B 18 0 m'“" ,_mm'ms""'&';" e :
5 7  WEZEKIAH WALKER Lift Him Up (Venty/Zombe Label Grosp/ %7 57 27589 3 320 | xEyemce H jing Do/ SoulfDAMG) ?
8 é VICK] YONE Deliverance Is Available /PureSprings/EMi Gaspel 198 7 20881 30 2. MOST
10 TYE TRBBETT Victory (Sosy Urbaa/Cokimbial ] +5 183 9 40
9 10 YOLANDA ADAMS Victory (tisecic/ 584 a4 Bm 2 0 INCREASED PLAYS .
14 @  DOWNE MCCLURKIN Church Mediey (Varity/Gaso Castric/Zomba Label Grow) 579 +30 1sm 8 251 | aemer e LseLs) mchtAse
11 12 TAMELAMARN Spesk Lord (TdyMane/ 51 ® wm 7 28 """"""""'“‘s"""‘"""'“f'":‘"’ . ’:;
12 13 BISHOP EDOIE LONG WRNEW BIRTIL. it Shell Come To Pass (EMY Gospel a3 19 12803 15 un A.""m" o ,'"c‘u&'",.': m“m‘*- o :“
13 0 DORNDA CLARK-COLE So Many Tives (Gaspe Centric/Zomba Label Gresp! 558 e 17448 24 28 | xELLY PRICE Hesling Def SndfOMG) +58
15 15 SMOKIE NORFUL God is Able /EM Gespell 4% 43 nme n 190 | VICIE WANARS It's Alright (Verity/Zombs Label Grosp/ +52
16 16 MARVIN SAPP Perfoct Peacs Venity/ . [ ] 57 10894 1 180 | KEITH WONOERBOY JOHISON | Mads it Yerity/ +&
18 @)  YOLANDA ADAMS This Tes Shel Pass (Atinetic/ " «2 e N0 233 | MNORAECROUCN Jesuss Lord onty/ +3
177 @  DONALD ALFORD A1 Want To Do is Bless You fHoly Sint/Taseis .2 Nd 15 m":ﬁi‘g’s{"""‘ . e
21 @  YOUTH FOR CNMST The Struggle is Over EmtraXS/ “se 0w e 197 | youARBA AGAMS This Teo Shal Pass (tintc o3
19 @  OARMELPETTIES & STRENGTH I PRAISE Thank Y Jesus /EM Gospel mn +2 MmN 4 1"
20 @  KAREN CLARK-SHEARD Favor WordCuriWarser Bres) m +11 1[C ] 1 -
4 @ DAMONUTIE Long As | Got Shoes (Workhse) 33 +3% 1529 & m rmum.'zl 4,'1? deet ‘W Fyoar:
26 €  KETHWONDERSOY JONRSON | Mads It Venity/ s +&1 M7 2 194 | 2 en't Wk Awoy ”s,_,,""'”":
23 @  SISHOP LEORARD SCOTT Sing Unto The King (Tyscot/Tassis/ M2 +7 Cr TTI | 120 | Total Plays: 208, Total Stations: 10, Adés: 0
22 25  MARTIA MUNKZI No Limits (ietagrity Label Groepy % 2 1. 1 118 | WALTER RAWKIRS A Prayes Away (Code Tara
29 @  YOUTHFUL PRAISE incredibie God, incredie Praise Artemis/ WM 7 1IN 3 154 Tmmml,rzm&a::o
25 @  VASHAWNMITCHELL No Wey (Tyscoy W em w5 W e m:mm ot e i
28 @  VIRTUE Follow Me tatagrity Gaspel 215 +24 1374 2 120 | moRAN WUTCHINS Got Raady For Yeur Mirace UOY
21 @  JOEPACE Mighty Long Way fistagrity Gosped .73 +1 a3 80 | Totsl Pleys: 174, Total Stations: 8, Adds: |
@eos> €D  ANNNESBY ! Can Go To God In Prayer Shanechie/ Pz’ ] 58 1818 1 1808 | MAVIS STAPLES God Is Nt Sieaping (Artams Gosped
Totsl Pleys: 171, Total Stations: 8, Adds: 0
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RR COUNTRY REPORTERS
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PO, et
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What A Difference
A Decade Makes

Telecom’s impact on Country

I’ve long contended that Country has been affected more than
any other music radio format by the passage 10 years ago of
the Telecom Act. Fewer major-market stations, lack of intra-
market competition and fewer owners and managers who love
the format have all had an impact on the format’s ratings and

record sales.

Perhaps the most glaring impact that post-
Telecom consolidation has had on Country is the
loss of major-market stations. Interestingly, in the
last year or so we've seen a turnaround in this
area, with a number of new Country stations
debuting in big cities. But in the early days of
consolidation Country took some hard hits.
Moru on that later.

Competitors Become Kin
In the days before the Telecom Act became law
and the format basked in the glow of the unprec-
edented early “90s boom, many major markets
sported at least two Country stations owned by
different operators. As post-Telecom Act consol-

idation heated up, one of three scenarios was

repeated in market after market.

In cities where the operator of one Country
outiet bought the format competitor and contin-
ued to operate both stations as Country, one of
the two mainstream stations was repositioned
relative to the other. Instead of competing head-
to-head with similar programming and a com-
mon target of adults 25-54, one station would be
altered to complement rather than compete with
the other.

Choices included skewing older and playing
more country gold, flipping to full-blown Clas-
sic Country or serving as a new-music-oriented
onramp for the heritage mothership Country
outlet.

This scenario played out in many markets,
including Albuquerque (KRST and KOLT, as
well as KASY); Des Moines (KJJY and KHKI);
Greenville, SC (WSSI. and WESC); Jacksonville
(WQIK and WROO); Little Rock, where at one
point, albeit for a very short time, KDDK owner
Clear Channel had three Country outlets follow-
ing its purchase of Triathlon’s KSSN & KMVK;
and Tampa (WQYK and WRBQ).

Even today many of these types of combaos ane
still struggling not only to achieve successful
separation in listeners’ minds, but to match the
ratings and revenue success enjoyed by the two
stations when they were individually owned.

Perhaps the most successful combo created
from two competitors since the Telecom Act
passed is Clear Channel’s aforementioned
WESC & WSSL./Greenville. The two competed
head-to-head for years when WSSL. was owned
by SFX and WESC was owned by Benchmark.
Then, as now, the two were often one-two in the
market and swapped the top position from book
to book.

Country As Defensive Pawn

Another scenario, perhaps less common, was
for a company to move one of its two Country
stations to one of the cluster’s weaker signals.
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The theory was that the second station would
serve in a defensive capacity, hopefully discour-
aging any would-be Country competitors from
entering the fray. Two prominent markets where
that came to pass were Tampa and Raleigh.

In Tampa, WQYK'’s owner — Infinity at the
time — bought crosstown Cauntry WRBQ from
Clear Channel, which had purchased Jacor and
was required by the FCC to spin off 20 stations.
After first trying to reposition WRBQ, Infinity
shifted the station to another signal and made it
“Outlaw Country” WYUU.

In Raleigh, WQDR parent Curtis Media
bought WKIX and 18 months later shifted Coun-
try from WKIX’s 100kw signal at 96.1 to a pair
of sister outlets, WKTC-FM/Goldsboro, NC and
WPCM-FM/Burlington, NC. The pair simulcast
what had been WKIX's format and airstaff.
WKTC picked up the WKIX call letters, and
WPCM changed to WKXU.

Twenty-nine of the top 50
markets have fewer
Country stations today
than they did at some
point in the 10 years
before passage of the
Telecom Act.

In a few other markets a heritage Country sta-
tion was moved from a long-held frequency to
another spot on the dial and, in some cases, a
weaker signal. That happened to Country out-
lets in Colorado Springs, Harrisburg and
Monterey, among other places.

Goodbye, Adiss, Farewsll

The third and most damaging scenario that
played out when a market’s two Country out-
lets suddenly had the same owner was the aban-
donment of Country by one of the stations.

This happened in a number of big markets,
including (flipped stations are in italics): Boston
(WKLB and WCRB), Fresno (KSKS, KNAX and
KRBT), Grand Rapids (WBCT and WCUZ-FM),
Greensboro (WTQR and WWCC), Houston
(KILT and KIKK), Las Vegas (KWNR and
KFMS), Minneapolis (KEEY and WBOB), Nor-
folk (WGH-FM and WCMS-AM & FM), Okla-
homa City (KXXY, KTST and KEBC), Sacramen-
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to (KNCI and KRAK-FM), Seattle (KMPS and
KYCW) and St. Louis (WIL and WKKX).

In fact, 29 of the top 50 markets have fewer
Country stations today than they did at some
point in the 10 years before passage of the Tele-
com Act. Less than a handful have more Coun-
try stations. Fewer stations mean fewer choices
for listeners, the ultimate losers.

No More Family Reunion

Post-Telecom Act consolidation has also
changed the Country format at its very founda-
tion. Indeed, the essence of today’s Country sta-
tion in clustered situations is different from the
essence of a pre-Telecom Act Country outlet.

Once a format that targeted 25-54 adults with
an almost 50-50 male-female split, Country sta-
tions that are part of large-market clusters now
find themselves laser-focused on a much nar-
rower target of 40+ women.

In the past Country stations that competed
against the entire marketplace one-on-one
would take a little bit of audience from almost
every adult format. Now a company withan AC
outlet doesn’t want Country to infringe on its 25-
34 females or to take men from its Rock cluster-
mate.

Thus, Country has gone from a “family re-
union” to a niche of a niche. The more stations a
company has in a market cluster, the narrower
the Country station is targeted. For clusters, it's
not about the pockets, it's about the pair of pants,
and the Country station is just one pocket.

Country radio’s fundamental shift in target
audience has also dramatically affected what
songs get on the radio and which get into heavy
rotation. Narrowing the target by definition nar-
rows the range of music and artists that get
played. Ultimately, that also affects what artists
are signed, what songs are cut, what songs are
written and what music is bought.

No Competition Means Less Noise

The lack of competition between Country sta-
tions that resulted from the three scenarios out-
lined here has had a negative effect on Country
radio.

Where there’s competition between two sta-
tions, there’s a heightened awareness of the for-
mat. There’s “noise” in the market about Coun-
try as the two stations compete for concerts, for
appearances and in promotions.

This marketplace noise took on added impor-
tance in the post-Telecom Act era as many oper-
ators dramatically reduced station marketing
and promotion budgets.

I heard many programmers complain that
company execs and market managers with lit-
tle proclivity toward Country adopted the atti-
tude that, since they were the only Country game
in town, country fans would find them, and
there was little need to market the Country sta-
tion.

Many also reasoned that the lack of any di-
rect format competitor decreased the need for
sustained outside marketing campaigns.

No or reduced competition has also resulted
in a lack of urgency about new music. Remem-
ber the days when competing Country program-
mers would bribe FedEx or UPS drivers to
change their routes so they could play the new
Garth Brooks single as early as possible? Is it a
coincidence that when there were two Country
stations in most major markets, the format broke
more acts and sold more records than at any time
in its history?

Competition may not always be fun, but, as
the old saying goes, it makes everybody better.
Ask yourself if your station is as sharp as it
would be if you had a direct competitor. While |
imagine most of you will answer yes, invariably,
when a new station signs on, the PD of the new
station will tell me about all the tightening and

Once a format that
targeted 25-54 adulls with
an almost 50-50 male-

female split, Country
stations that are part of
large-market clusters now
find themselves laser-
focused on a much
narrower target of 40+
wornen.

other changes the incumbent makes following
the new station’s launch.

Cowntry For Country’s Sake

Another effect consolidation has had on
Country is less noticeable but has had a huge
impact on the format. The fact is, post-Telecom
Act consolidation has resulted in companies
treating Country as a disposable commodity —
just another format.

I’'m not suggesting that in the past a Country
station was run as any less of a business than a
competing AC or CHR station, but many own-
ers and managers were in this format because
they loved the music.

When it came to making business decisions,
they might have done so with a consideration
of the overall health of the format in addition to
the well-being of their radio stations.

Operators and officers such as Citadel’s Lar-
ry Wilson, former EZ Communications President
Alan Box and the late Buck Owens bought or ran
groups or stations and played country because
they loved the music and the format. They had

"a passion for the music and artists and held the

format in high esteem, which only elevated the
format among listeners and advertisers.

Many of the owners and numerous station
and market managers no longer in the format
participated on the boards and agenda commit-
tees of the organizations that make Country dif-
ferent from every other format. They served will-
ingly — indeed, actively — on the CMA, ACM
and CRB, among others.

By and large, the execs and programmers at
the top of most of today’s companies have pop
backgrounds. Very few Country programmers
have been elevated to regional VPs of program-
ming at their respective companies.

1 once had a big-city market manager oversee-
ing a seven-station cluster tell me the company
wanted him to run the Pop and Urban stations
but give the Country station to someone else. He
said he declined because he felt the Country sta-
tion wouldn't get the attention it deserved and
needed from someone not as close to the station
and format as he was.

The radio business is very different today from
what it was in the pre-Telecom Act era. Almost
all broadcast companies are public entities these
days, which means delivering value to share-
holders is Job One. That means driving revenue
at each individual station has become para-
mount.

It also means the Country radio business is
more “business” now than it's ever been. An
RVPP once told me that the days when a deci-
sion was made with the Country format in mind

Continued on Page 45
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What A Difference
A Decade Makes

Telecom'’s impact on Country

["ve long contended that Country has been affected more than
any other music radio format by the passage 10 years ago of
the Telecom Act. Fewer major-market stations, lack of intra-
market competition and fewer owners and managers who love
the format have all had an impact on the format’s ratings and

record sales.

Perhaps the most glaring impact that post-
Teiecom consolidation has had on Country is the
loss of major-market stations. Interestingly, in the
last year or so we've seen a tumaround in this
area, with a number of new Country stations
debuting in big cities. But in the early days of
consolidation Country took some hard hits.
More on that later.

Competitors Become Kin

In the days before the Telocom Act became law
and the format basked in the glow of the unprec-
edented early ‘90s boom, many major markets
sported at least two Country stations owned by
different operators. As post-Telecom Act consol-
idation heated up, one of three scenarios was
repeated in market after market.

In cities where the operator of one Country
outlet bought the format competitor and contin-
ued to operate both stations as Country, one of
the two mainstream stations was repositioned
relative to the other. Instead of competing head-
to-head with similar programming and a com-
mon target of adults 25-54, one station would be
altered to complement rather than compete with
the other.

Choices included skewing older and playing
more country gold, flipping to full-blown Clas-
sic Country or serving as a new-music-oriented
onramp for the heritage mothership Country
outlet.

This scenario played out in many markets,
including Albuquerque (KRST and KOLT, as
well as KASY); Des Moines (KJJY and KHKI);
Greenville, SC (WSSL and WESC); Jacksonville
(WQIK and WROO); Little Rock, where at one
point, albeit for a very short time, KDDK owner
Clear Channel had three Country outlets follow-
ing its purchase of Triathlon’s KSSN & KMVK;
and Tampa (WQYK and WRBQ).

Even today many of these types of combos are
still struggling not only to achieve successful
separation in listeners’ minds, but to match the
ratings and revenue success enjoyed by the two
stations when they were individually owned.

Perhaps the most successful combo created
from two competitors since the Telecom Act
passed is Clear Channel’s aforementioned
WESC & WSSL./Greenville. The two competed
head-to-head for years when WSSL. was owned
by SFX and WESC was owned by Benchmark.
Then, as now, the two were often one-two in the
market and swapped the top position from book
to book.

Country As Defensive Pawn

Another scenario, perhaps less common, was
for a company to move one of its two Country
stations to one of the cluster’s weaker signals.
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The theory was that the second station would
serve in a defensive capacity, hopefully discour-
aging any would-be Country competitors from
entering the fray. Two prominent markets where
that came to pass were Tampa and Raleigh.

in Tampa, WQYK'’s owner — Infinity at the
time — bought crosstown Coumtry WRBQ from
Clear Channel, which had purchased Jacor and
was required by the FCC to spin off 20 stations.
After first trying to reposition WRBQ, Infinity
shifted the station to another signal and made it
“Outlaw Country” WYUU.

In Raleigh, WQDR parent Curtis Media
bought WKIX and 18 months later shifted Coun-
try from WKIX's 100kw signal at 96.1 to a pair

. of sister outlets, WKTC-FM/ Goldsboro, NC and

WPCM-FM/Burington, NC. The pair simulcast
what had been WKIX's format and airstaff.
WKTC picked up the WKIX call letters, and
WPCM changed to WKXU.

Twenty-nine of the top 50
markets have fewer
Country stations today
than they did at some
point in the 10 years
before passage of the
Telecom Act.

Ina few other markets a heritage Country sta-
tion was moved from a long-held frequency to
another spot on the dial and, in some cases, a
weaker signal. That happened to Country out-
lets in Colorado Springs, Harrisburg and
Monterey, among other places.

Goodbye, Adies, Farewsll

The third and most damaging scenario that
played out when a market's two Country out-
lets suddenly had the same owner was the aban-
donment of Country by one of the stations.

This happened in a number of big markets,
including (flipped stations are in italics): Boston
(WKLB and WCRB), Fresno (KSKS, KNAX and
KRBT), Grand Rapids (WBCT and WCUZ-FM),
Greensboro (WTQR and WWCC), Houston
(KILT and KIKK), Las Vegas (KWNR and
KFMS), Minneapolis (KEEY and WBOB), Nor-
folk (WGH-FM and WCMS-AM & FM), Okla-
homa City (KXXY, KTST and KEBC), Sacramen-
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to (KNCI and KRAK-FM), Seattle (KMPS and
KYCW) and St. Louis (WII. and WKKX).

In fact, 29 of the top 50 markets have fewer
Country stations today than they did at some
point in the 10 years before passage of the Tele-
com Act. Less than a handful have more Coun-
try stations. Fewer stations mean fewer choices
for listeners, the ultimate losers.

No More Family Reunion

Post-Telecom Act consolidation has also
changed the Country format at its very founda-
tion. Indeed, the essence of today’s Country sta-
tion in clustered situations is different from the
essence of a pre-Telecom Act Country outlet.

Once a format that targeted 25-54 adults with
an almost 50-50 male-female split, Country sta-
tions that are part of large-market dlusters now
find themselves laser-focused on a much nar-
rower target of 40+ women.

In the past Country stations that competed
against the entire marketplace one-on-one
would take a little bit of audience from almost
every adult format. Now a company with an AC
outlet doesn’t want Country to infringe on its 25-
34 females or to take men from its Rock cluster-
mate.

Thus, Country has gone from a “family re-
union” to a niche of a niche. The more stations a
company has in a market cluster, the narrower
the Country station is targeted. For clusters, it's
not about the pockets, it’s about the pair of pants,
and the Country station is just one pocket.

Country radio’s fundamental shift in target
audience has also dramatically affected what
songs get on the radio and which get into heavy
rotation. Narrowing the target by definition nar-
rows the range of music and artists that get
played. Ultimately, that also affects what artists
are signed, what songs are cut, what songs are
written and what music is bought.

No Competition Moans Less Noise

The lack of competition between Country sta-
tions that resulted from the three scenarios out-
lined here has had a negative effect on Country
radio.

Where there’s competition between two sta-
tions, there’s a heightened awareness of the for-
mat. There’s “noise” in the market about Coun-
try as the two stations compete for concerts, for
appearances and in promotions.

This marketplace noise took on added impor-
tance in the post-Telecom Act era as many oper-
ators dramatically reduced station marketing
and promotion budgets.

| heard many programmers complain that
company execs and market managers with lit-
tle proclivity toward Country adopted the atti-
tude that, since they were the only Country game
in town, country fans would find them, and
there was little need to market the Country sta-
tion.

Many also reasoned that the lack of any di-
rect format competitor decreased the need for
sustained outside marketing campaigns.

No or reduced competition has also resulted
in a lack of urgency about new music. Remem-
ber the days when competing Country program-
mers would bribe FedEx or UPS drivers to
change their routes so they could play the new
Garth Brooks single as early as possible? Is it a
cvincidence that when there were two Country
stations in most major markets, the format broke
more acts and sold more records than at any time
in its history?

Competition may not always be fun, but, as
the old saying goes, it makes everybody better.
Ask yourself if your station is as sharp as it
would be if you had a direct competitor. While |
imagine most of you will answer yes, invariably,
when a new station signs on, the PD of the new
station will tell me about all the tightening and

Once a format that
targeted 25-54 adults with
an almost 50-50 male-

female spit, Country
stations that are part of
large-market clusters now
find themselves laser-
focused on a much
narrower target of 40+
women.

other changes the incumbent makes following
the new station’s launch.

Country For Country's Sake

Another effect consolidation has had on
Country is less noticeable but has had a huge
impact on the format. The fact is, post-Telecom
Act consolidation has resulted in companies
treating Country as a disposable commodity —
just another format.

I'm not suggesting that in the past a Country
station was run as any less of a business than a
competing AC or CHR station, but many own-
ers and managers were in this format because
they loved the music.

When it came to making business decisions,
they might have done so with a consideration
of the overall health of the format in addition to
the well-being of their radio stations.

Operators and officers such as Citadel's Lar-
ry Wilson, former EZ Communications President
Alan Box and the late Buck Owens bought or ran
groups or stations and played country because
they loved the music and the format. They had
a passion for the music and artists and held the
format in high esteem, which only elevated the
format among listeners and advertisers.

Many of the owners and numerous station
and market managers no longer in the format
participated on the boards and agenda commit-
tees of the organizations that make Country dif-
ferent from every other format. They served will-
ingly — indeed, actively — on the CMA, ACM
and CRB, among others.

By and large, the execs and programmers at
the top of most of today’s companies have pop
backgrounds. Very few Country programmers
have been elevated to regional VPs of program-
ming at their respective companies.

1 once had a big-city market manager oversee-
ing a seven-station cluster tell me the company
wanted him to run the Pop and Urban stations
but give the Country station to someone else. He
said he declined because he felt the Country sta-
tion wouldn't get the attention it deserved and
needed from someone not as close to the station
and format as he was.

The radio business is very different today from
what it was in the pre-Telecom Act era. Almost
all broadcast companies are public entities these
days, which means delivering value to share-
holders is Job One. That means driving revenue
at each individual station has become para-
mount.

It also means the Country radio business is
more “business” now than it's ever been. An
RVPP once told me that the days when a deci-
sion was made with the Country format in mind

Continued on Page 45
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The Ripple Effect

Radio consolidation impacts Country

ike a boulder in a baby pool, the 1996 Telecom Act made a
| few waves, and the ripples were felt well beyond the broad-
casting business. In Nashville, labels, publishers, songwriters
and every other business dependent on Country radio’s ability

to expose music felt the effects.

Radio consolidation coincided with the
end of country music’s carly ‘90s boom, lead-
ing to a number of unanswerable questions
about causation. And while a thorough re-
count of the act’s impact on Nashville prob-
ably merits a book or three, I recently asked
a number of Music Row execs for their per-
spectives — what they knew, and when they
knew it.

Let’'s Make A Deal

903 Music VP/Promotion & Artist Develop-
ment Bill Mayne, who was at Wamer Bros. at
that time, remembers a year-end report he wrote
in 1995 waming of the potential impact the Tele-
com Act could have on the record business.

“I didn’t have a clue that it would turn into
what it did,” Mayne says. “Not in my wildest
dreams or nightmares did 1 think it would
evolve these industries the way it has.

“Certainly, there were people in radio who
were really aware of what could happen. |
don’t think many PDs knew, though some of
the more astute ones did. It was the owners
and brokers who were really focusing on how
it would open the door for ‘Let’s make a
deal.””

Former Arista VP/Promotion Bobby Kraig,
who, like Mayne, came to the record business
from radio, was aware of the bill but didn’t
anticipate the magnitude of its effect. “When
the chains started gobbling one another up
to the point that ownership was changing
faster than the personnel, that was new,” he
says. “Then it became clear there was a long
way to go before we would start to see it slow
down.”

One of the top concens for Kraig, Mayne and
Nashville’s labels was a more centralized deci-

WINNING IS THE BEST THERAPY Sony 8MG staff and artists celebrate their big night at

sionmaking process. “On a practical level, that
meant tighter playlists and corporate control,”
Mayne says. “Even if it wasn’t mandated, pro-
grammers had a sense of a larger entity looking
over their shoulders.”

Centralized music decisions and fewer oppor-
tunities for new air talent were Kraig's biggest
worries. “We have seen both,” he says. “And
both, in my opinion, have had a negative impact
to some degree. Chains may claim to have little
if any decisionmaking role in local markets, but
when talking to the local programmers, it's quite
a different story.”

Wishes Come True

For publishers, who derive most of their in-
come from performance royalties, the Telecom
Actupheaval was abig change. “In general, any-
thing that results in fewer tastemakers concerns
me,” says Sony/ATV Music Publishing Presi-
dent/CEO Troy Tomlinson. “And that goes for
label consolidation too.

“We work with writers and writer-artists who
contribute a wide variety of styles even within
country music, and fewer decisionmakers means
having fewer opportunities for somebody to get
it.”

Slower charts, which may or may not be di-
rectly tied to radio consolidation, have had a
documented impact on publishing revenue, ac-
cording to Tomlinson. There are simply fewer
opportunities for hit singles.

“On the other side, we have seen continued
growth in spins for those that do hit,” he says.
“Actual revenues for a hit single are more sub-
stantial than they ‘'ve ever been. | don’t know that
it’s a wash. I'd still rather have more opportuni-
ties, but it's heiped. It’s softened the blow a bit.”

ASCAP St. VP/Director of Licensing Vincent

2 4

the ACMs at a post-show party. Seen here (I-r) are Sony BMG Executive VP Butch Waugh, Top Vocal
Duo winner Ronnie Dunn. show host Reba McEntire. Entertainer of the Year Kennly Chesney, Robin
and Dr. Phil McGraw, Top New Female Vocalist Carne Underwood. Top Female Vocalist Sara Evans,
Top Vocal Duo winner Kix Brooks and Sony BMG Chairman Joe Galante.
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Jake Owen

NEW ARTIST FACT FILE

Labei: RCA

Single: “Yee Haw"

Album: Startin’ With Me
Producer: Jimmy Ritchey
Release date: TBA
Hometown: Vero Beach, FL

Favorite sports team: Tampa Bay Buccaneers

Favorite movie: The Big Lebowski

Uttimate meat: “I'm up for anything. Probably something my

mom makes.”

His friends say: “I'm pretty laid-back. Funny. | like to have fun
and have a good time, and | like for everybody I'm with to

have one t00.”
Birthday: Aug. 28

Jake Owen

Influences: “Merie Haggard, Vern Gosdin, Keith Whitiey, Alabama — | could go on

forever — Waylon Jennings.”

Three-minue life story: “| was bom in Winter Haven, FL. My twin brother and | really
dedicated ourselves t0 sports around 7 or 8. He got into tennis, and | started playing goif.
Jared got a full scholarship to Florida State, and | decided to walk on for the golf team there
but ended up having a really bad shoulder injury that put me out for a year and a half.

picked up and started playing. | walked into a local bar and asked if | couid play. | was doing

3 1/2 years playing bars in Tallahassee, FL while going to school. With nine hours left to
finish my degree, | called my parents and toid them | was moving to Nashville.

“Two days later | drove up, not knowing anybody. | went to open a bank account and
gave the girl at the counter a CD. The next day | got a call from Wamer Chappell, and
even though | never signed a deal with them, | got my name around town. Once | felt
like | had a full album of songs, | went to the labels and got offers from Sony, Curb and

RCA. I signed last August.”

Best thing about his career 80 far: “The opportunity to get out and share music I've
written. Getting stories back from people about how a song affected them. I'll be at a
radio station playing a song and explaining why | wrote it, and 10 minutes later
someone will call in saying how much it relates to their own life. Everybody who plays
music wants the chance to connect with people like that.”

Hardest thing: “Everyone said the radio tour would be really hard, but it wasn't. | got
to meet S0 many new people and got to see so many places I'd never seen.”

Album he’s embarrassed t0 own: “Probably some ‘80s hair bands. Winger! 've got a
couple of Michael Jackson albums. But | appreciate all kinds of music. All my friends
have genres they can't stand, but they're completely cheating themselves out of great
ideas and music. You may have to dig a littie while, but you can always find something

to like.”
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Album he wore out: “Vern Gosdin's Chiseled in Stone.”

— —— — | —— — — ——— ——— — — — — ] i a— i il

Candilora points out that the Telecom Act
wrought changes in other media as well. “We saw
telephone companies get involved in cable, and
we're starting to see the technology blossom with,
for instance, primetime shows that can be down-
loaded on cell phones or streamed,” he says.

“It's changing the way we access media. That
time- and place-shifting creates a lot of challen-
ges, especially for the folks at Nielsen.”

And while publishers and writers can be
hopeful about the new revenue streams begin-
ning to trickle in, radio airplay is still the gold-
en goose. Big changes in Boise, ID mean big
changes in Nashville.

“I was a very deregulation-minded guy in the
‘80s,” Tomlinson says. “Not that I've changed my
views completely on government regulation, but
you do have to be careful what you wish for.”

Duck & Cover

“Change is hard for everyone,” Mayne says.
“But it causes people to think in new and differ-
ent ways. Consolidation has forced us to be more
creative.”

One of the benefits he anticipated was the cre-
ation of stronger radio groups with the ability
to bring larger-scale initiatives to market. “That
has come to pass,” he says. “Clear Channel has
it with its Internet initiatives; CBS has the same
thing with its Blue Room programs.

“The biggest downside is the personal toll on
a lot of people. There are fewer jobs —mot only
jobs today, but opportunities for people to de-
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velop. The other thing, and this has less to do
with consolidation and more to do with public-
ly held companies, is the way the pressure of
Wall Street has a tendency to suppress one’s bold
instincts.”

Kraig definitely felt that shift. “Most people
won't speak up, and who can blame them?” he
asks. “It's more by-the-numbers than ever. The ra-
dio business used to be a creative business, but the
creativity appears to have been slowly squeezed
out and replaced with mandatory callout.

“The part that bothers me most is that |
haven't talked to a radio person in a long time
who seemed to be having fun doing their job.
Perhaps theyre still out there and Ive just been
talking to the pissy ones. [t used tobe a fun busi-
ness. There are some exceptions to the above, but
I haven't seen many.”

As for the benefits of consolidation, Kraig ad-
mits he’s at a bit of a loss: “Well, if you were
smart enough to get in early, buy a bunch of
stock and sell it, you’re probably not reading this
right now. Other than that?”

Mayne, however, points to consalidation in all
sectors of the economy, and says record-compa-
ny consolidation has had its benefits. “Had it not
been for consolidation, I would not have been
able to pursue what I'm doing now,” he says.

“If you'd told me five or 10 years ago that I'd
be working for an independent label, | wouldn't
have believed it. But consolidation has created
an environment in which that business model

can flourish.”
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R COUNTRY TOP 50

June 9, 2006

W Wi ARTST TTLE LABELS) s mas owim e R RO
2 LEANN RIMES Something’s Gotta Give (AsyhwyCard/ 12950 838 4533 +252 377855 30743 23 1230
3 KERNY CHESNEY Summaertime /BAA/ 12918 1023 4420 +385 381383 30855 10 1230
4 PHIL VASSAR Last Day Of My Life (Arista/ 12278 452 4219 +142 359807 18918 18 1210
1 DIERKS BENTLEY Settie For A Slowdown Lapitol P 12138 905 4245 09 354757 25788 21 1230
[} TIM MCGRAW When The Stars Go Blue vl 11787 475 N34 154 337750 21312 14 1238
8 BRAD PAISLEY The World (Ansts/ o 1090 7718 +231 313888 27186 12 1238
7 JOE NICHOLS Size Matters (Someday) Uimbersal Sowtl 108 221 3582 +71 2Te87 &1 2 1218
9 CARRIE URDERWOOD Den't Fergst To Remember Me (Anista/ %I 58 3206 +100 293962 15348 13 1238
10 KEITH ANDERSON Every Tims | Hoar Your Name (Arista) %M 48 NN 148 281929 146 22 1228
12 TOBY KEITH A Littls Teo Late Shew Dag Assivile/Universall %00 N 2234 +260 20011 3M72 8 1238
14 POBNEY ATIINS If You're Geing Through Hell... Ll 7804 518 182 +138 216871 23310 21 12003
13 CRAIG MORGAN | Get Yeu B8R s W 2008 +87 219686 8583 25 1168
15 RASCAL FLATTS Me And My Geng yvic Street) 5 A% 2008 157 212092 184 0 1242
18 GARY ALLAN Lite Ain't Ahweys Beautiful AMCA/ e 8 241 187 207910 20713 ¥ 1208

GEORGE STRAIT Seasheres Of O Menice ACA/ 0 139 2483 480 19473 41601 17 1200
LITTLE NG TOWN Bring k On Heme Egquly/ N1 NS 262 +131 174796 18878 10 12080
KENNY ROGERS | Can't Unisve You Lapited 554 48 1972 +08 156306 1386 22 MIn
ERIC CHURCH How ‘Bout You Capited 5428 354 1916 +113 141183 1478 16 11001

SUGARLAND Down in Mississippi (Up Te No Good) Mdercary/ 514 M7 1000 +178 120070 9485 13 1942
32

5200000000600000000000000000000000-00600600600000-000

123 Country reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by totat points for the airplay week
of 5/28-6/3. Bullets appear on songs gaining points and/or plays or remaining flat from previous week. If two songs are tied in total points, the song with the larger increase
in points is placed first. Songs below No. 1 and down in points and plays for three consecutive weeks are moved to recurrent. Most Added is the total number of new adds
officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most increased Points lists the
songs with the greatest week-to-week increases in total points.Station Weight = AQH Persons + (Market rank X 10) divided by the highest AGH Persons of all Country
reporters. As of fall 2005, WUSN/Chicago has the highest AQH, which is 42,500. Total Audience equals Average Quarter Hour Persons times number of plays (times 100).
Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006, Arbitron Inc.).© 2006
Radio & Records.

MOST ADDED

MOST
INCREASED POINTS

TOTAL

PONT
ARTIST TIMLE LABEL(S) NCREASE
BROOKS & DUNN Bulding Bridges (Arista/ +1029
KENNY CHESNEY Sumvmartime BAA/ +103
PAT GREEN Fesls Just Like It Should BAW/ +982
TOBY KEITH A Litthe Too Late (Show Doy AsshilaUnvarsal  +893
STEVE HOLY Brand New Grlriend Cort/ +847
LEANN MIMES Something s Gotta Give /AsyhmeCarty +838
816 & NICH 5th Of November Warner Brus./ +788
BRAD PAISLEY The Workd (Arsta/ T

MOST

INCREASED PLAYS ™%
ARTIST TITLE LABEL(S) I'C;‘A‘OE
KENNY CHESNEY Summertime (BNA/ +385
BROOKS & DUNN Buiding Bridges (Arssta/ +350
STEVE HOLY Brand New Gitiriend (Curty +21
PAT GREEN Feals Just Like It Should 344/ +m
TOBY KEITH A Little Too Late (Show Dog NashvilelUniversall  +256
LEANN RIMES Something's Gotta Give (Asykm/Curt/ +252
816 & RICH 8th Of November Warmer Sras.) +235
BRAD PAISLEY The World /Arista/ +231

BREAKERS

n
”
18
19
20
i} JAKE QWEN Yo Haw (RCARLG) 51 8 1024 14 122099 MY W N2
2 WRECKERS Loave The Pieces Adovarick/Warner Bres.) 5050 654 1877 +230 12747 220772 9 N
2 BILLY CURRINGTON Why, Why, Why Adercery/ 4883 410 1780 +138 121841 10887 14 N
24 JOSH GRACIN Favorite State Of Mind /Lyric Street/ 4282 12 1520 +48 109838 5850 13 113
2% STEVE HOLY Brand New Girtfriend Carty 4207 847 1459 4279 107408 21995 17 915
28 JOSH TURNER Would You Go With Me AICA/ 3480 558 1200 +143 §7138 18120 & 1087
30 PAT GREEN Feels Just Like It Should (BAA/ 3390 982 o 2N 83130 27274 4 M
27 DANIELLE PECK Findin’ A Good Man Big Mackine/ 3233 254 1099  +91 76814 7224 11 8213
26 TRENT WILLMON On Again Tonight [Cokembie/ 3053 10 M5 432 78628 1914 16 9113
29 MEGAN MULLINS Ain't What ht Used To Be /884/ 418 & 888 +3 53458 1626 13 9113
33 TRACE ADKINS Swing /Capitod 2460 199 855 +87 65176 1865 6 699
32 MIRANDA LAMBERT New Strings [Cokembvia/ 2400 82 84 +83 56897 1983 7 800
31 GARTH BROOKS That Girl Is A Cowboy /Peart!yric Street) 2353 7 893 -13 57858 4830 8 880
k) BLAINE LARSEN | Don't Know What She Said (Gisnt siayer/BNA/ 2203~ 162 831 +36 47557 1511 14 72
r-nw BROOKS & DUNN Building Bridges (Arsta/ 1982 1029 893 +350 57168 30898 2 86123
38 BIG & RICH 8th Of November /Warner Bros.) 1944 789 548 +235 64910 20828 2 69/27
35 SARA EVANS Coalmine (RCA/ 1654 82 610 +12 41435 5299 & 694
37 DIAMOND RIO God Only Cries (Arista/ 1651 332 848 +103 37598 8553 8 69N
36 H. WILLIAMS, JR. WIG. WILSON... That's How They... (CurtyAsyhwn/1568 A 623 +12 34986 417 14 661
40 EMERSON DRIVE A Good Man /Midas/ 1059 144 427  +48 23992 2142 7 433
4 SHEDAISY In Terms Of Love /Lyric Street) 852 189 308 +65 16056 2279 3 8913
41 LOST TRAILERS Call Me Crazy 8N4/ 828 9 284+ 16318 3162 5 424
43 GARY NICHOLS Unbroken Ground /Mercury) 763 9 293 +35 11700 2432 & 514
42 RI0 GRANO Kiii Me Now (CurtvAsylom/ 132 54 307 +14 14716 1484 6 423
46 ROCKIE LYNNE Do We Still (Unvversal South/ 695 125 289  +49 12339 2531 4 403
48 OARRYL WORLEY Nothin' But A Love Thang 1903/ 609 16 243 +36 11076 64 3 2m
47 CAROLINA RAIN Get Qutta My Way (Equity) 551 0 218 +6 12202 1268 3 3212
49 RAY SCOTT Gone Either Way (Warner Bros.) 524 -3 220 -2 7986 554 7 30
45 CROSS CANAOIAN RAGWEED This Time Around /Universal South) 5§20 110 159 -13 12760 4251 7 170
pebut> @) JEFF BATES One Second Chance (8CA/ 503 93 171 +28 6181 880 1 293
50 @) MARKWILLS Hank Fquity) 501 3 m +5 11792 07 5§ 280

powerReD[T]
MEDIABASE

ARTIST TITLE (ABELS) 008
96 & NICN 8th Of Neverber Warner Bres) b
SROOKS & DUNN Busiding Bridges (Anista/ a
BOMSNEL Ain't My Doy To Care Cordy/ 1’
FAITH L Swnshing & Surwwartions (Warnw Sres) 1’
TRENT TOMURSON Ows Wing i The Fire £)vic Strent/ 7
MATT JENIONS Bad As | Want To Linbwrzal Soutly/ "
SHEDAISY I Ters Of Love £ymic Strust/ (]
PAT GREEN Fesls Just Lihe k Shold N4/ "
JACK IIGRAM Love You By Moching/ "
TRACE ABIINS Swing Capied 9
STEVE AZAR You Don't Know A Thing Adisen) 9

The Country odd hasheld is appiied o menitered stations ast sllowed @
saport adds par thelr company pelicy: Sengs that rench soven pioys por wesk
vithin ens airplny wesk. Airpley wesk is defined o Sundoy Shrough Setwdoy.
Adds trem ol other grogrummmurs oo o8l sosapied ot any ploy bvel.

WRECKERS Leave The Pleces (Mavericl/Warner Bres.) +854
CARNIE UNDERWOOD Don't Forget To Remember Me (Arsta) +561

WRECKERS Leave The Pieces /Maverxck/Warner Bros./ +230
CARRIE UNDERWOOD Dot Forget To Remember Me /Arsta/ +198

BROOKS & DUNN
Building Bridges (Arista/
23 Adds * Moves 39-34

" Songs ranked by tetal points

Station playlists for all R&R reporters are available 1
on the web at www.radiopandrecords.com. i
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. RR COUNTRY TOP 50 INDICATOR

June 9, 2008
W W ANTST TME LABELS) O - B e -
2 € LEANN NMES Something’s Getta Give (AsyheCarky 79 125 3811 +109 13703 1288 23 %A@ MOST ADDED '
3 @ PWILVASSAR Last Dey 01 My Life tAristal 138 3509 <108 13907 763 19 9eR | MTSTIME L 008
5 @ NENNYCHESNEY Summertime BAA/ M58 214 3508 4150 12175 993 11 sgyo | 96 & MCH Gih Of November MWarsw Bres) n
4 © TIMMCGRAW When The Stars Go Blue /Card 4370 38 ME8  +48 12324 21 W 9IR m:‘m&“w‘mmm f:
1 5 DIERKS BENTLEY Settie Far A Sowdown (Capitod 4072 535 3191 448 14934 881 21 8710 | FAITH ML Sunshine & Summertime Warmer Bros. ]
7 ) BRADPAISLEY The World (Arista/ 21 215 3208 173 11107 1137 12 97,0 | BOMSHEL Aut My Day To Care Curty ’
6 7 JOEMICHOLS Size Matters (Someday) Unversal Sowth/ 36 22 389 0§ 11487 s 20 90 w&mxm ;
10 @ CAMMEUNOERWOOD Don't Forget To Remember Me (Arsra/ 3662 285 2823 +213 10334 1343 11 9810 | HEANTLAND ! Loved Her Fist Loftas Crast/ 7
8 @ KEITHANDERSON Every Tim | Hoar Your Nome (Anista/ 3E1 48 2198 48 828 208 22 950 | PAT GREEN Feeis Just Liks h Should MY/ ¢
11 @ CRAKMORGAN | Got You B8R/ 28 1 40 22 578 1035 28 830 mm:‘:::m e :
14 () TOBY KEITH A Littie Too Late (Shew Dog AashvilUniversal 3150 253 2043 +176 8§05 147 § 830
. 13 @ RASCALFLATTS Me And My Gang yric Stree) 3119 131 2434 78 7733 870 8 %em
12 (D GARY ALLAN Life Ain't Aways Beautitul (MCA/ 3085 57 249 450 7880 521 21 982
16 @ RODNEY ATIINS if You'rs Going Through Hell.. (Carty 2909 1M 2318 +132 7746 1231 21 95@
17 @ UTTLE 36 TOWN Bring it On Home Eqwiy/ 92 82 220 .73 6872 401 19 san
20 O SUGARLAND Down In Mississippi (Up To No Good) Mercary/ 2345 212 1883 4159 5848 318 13 932
18 @ ERICCHURCH How Beut You Captol 204 79 1847 87 5822 384 15 52
19 @ BULY CURRINGTON Why, Wiy, Why Mdercery 256 06 1789 458 5090 291 15 94m
21 () KENNYROGERS | Can't Uniove You Casitol 2075 61 1683 469 5174 158 23 8N
22 @ WRECKERS Laave The Pisces Mavencl/Warser Bros.) 2070 227 1665 +189 4054 585 10 932 MOST
23 @ JOSH TURNER Would You Go With Me MCA/ 1743 134 1333 492 3548 AN 7 82 INCREASED POINTS
2% @ JAKEOWER You Haw (RCARIG) 148 182 1277 4133 4183 1122 14 43
24 @@ JOSHGRACIN Favorite State Of Mind Lyric Street/ W3 M e 3m s 5 s .;’%3';
26 € GARTHBROOKS That Gil Is A Cowboy Peartlyric Street) w27 13 1203 1 438 32 7211 | BROOKS & DUNN Busding Bridges (Anstal +338
29 €@ STEVEHOLY Brand New Girlfriend Corty 1359 232 1124 +188 2859 452 74/7 | CARMIE UNDERWOOD Don't Forget To Remember Me (Arista) +285
27 € DAMELLE PECK Findin' A Good Man /Big Maching/ 133 125 1034 <77 2217 3w o0 m:‘mf&mmﬁ Iz
28 @ TRACE ADKINS Swing (Capitod 1318 W48 1098 +121 2055 202 8  B8/3 | STEVEMOLY Brand New Gitfrend Cuty o3
33 @ BROOKS & DUNN Buiding Bridges (Arista/ 1286 338 1006 +243 2285 711 3 76/20 | WRECKERS Leave The Pisces MMoverick/Warmer Brus.) «22
30 € TRENTWILLMON On Again Tonight [Cokmba/ 1147 58 823 .48 2336 155 16 652 m‘:" ""1::""“‘ Gets (Cokama «2n
34 @ PATGREEN Foels Just Like it Should (BAA/ 1080 153 852 4184 1808 SM 3 748 | yrury & s,;:,’,":,zw :;::
31 @ SARAEVANS Coaimine RCA/ 1002 19 792 423 1928 18 9  GO/1 | SUGARLAMD Down in Mississipi (Up To No Good) Marcury/ +212
32 D MIRANDA LAMBERT New Strings [Cokmbie/ 85 M 803 +30 1578 208 8§ &4
35 33 MEGAN MULLIS Ain‘t What It Used To Be B8H) 10 43 a1 %00 2 1 an
37 @ DIAMOND RIO God Only Cries (Arista/ 574 88 408 +53 1231 N 8§ 385
33 € DARRYL WORLEY Nothin' But A Love Thang /903 515 3% 398 +31 1119 176 4 382
39 € BLAMELARSEN |Don't Know What She Said /GisnrsioyerBAA/ 488 1 387  +8 1133 58 15 340
36 37 H.WILIAMS, JR WIG. WILSON... That's How They... Cartvidsykey 480 78 347 50 1012 24 15 29
Bes> @ 816 & MICH 5th Of November (Warner Bros) 458 281 370 +215 722 32 1 e
40 @ SHEDAISY in Torms Of Love 2ymic Street/ “3 1N 3 N 827 % 4 an
41 @ ROCKIE LYNNE Do We Stll (Univwrsal Sowth/ M 3 M . 02 8 5 3
4 @ SAMMY KERSHAW Tennessoe Girl (Catagory 5 33 2. 283 2 828 119 4 34 MOST
45 (D EMERSON DRIVE A Good Man (Mides/ 323 @ 235 +32 41 4 8§ 2 INCREASED PLAYS '
Bes> (B GRETCHEN WILSON Caifornia Girls (Cokméva/ 29 217 230 +M 908 677 1 298 —
42° 44 VAWZANT Things | Miss The Most (Cokmba/ 2 28 237 2 32 28 7 200 | aamer vme waseus) WOREASE
45 @ GARY MCNOLS Unbroken Ground (Mercury/ M B 28 .22 688 63 3 2873 | BROOKS & DURN Buidng Bridges Arnsta/ +23
47 @ RIOGRAND Kil Me Now (Curtydsyhw/ 4 19 20 18 0 109 & 230 m?m?u:fum mmm - :;::
43 47 RAYSCOTT Gone Either Way (Wamer Bros) 25 80 197 &8 28 96 7 19 | wacouERS Lasve The Pinces MovenchWamer Brus) o
49 @ CHRIS CAGLE Anywhere But Here (Capitol 20 15 185 +13 316 10 5 20/1 | TOBY KEITH A Littie Too Late ‘Show Dog Aastlalinversall +178
| a8 @ JEFF BATES One Second Chance /7CA) 21 8 184 48 46 28 2 171 | BRADPAISLEY The World /Arsta/ _ +113
ess> @ BRIANMCCOMAS Good Good Lovin® Katapet/ 06 3B 183 +35 51 1 e mmgmﬁf"’ ::2
98 Courryrporers. Sngsranked byl pys o e iy week o Sunday 528 - Sty 6. g;m;z::" gy s""‘;'mw o :::
OUR 300 P,
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. KK COUNTRY CALLOUT AMERICA g4 N1 S

EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES June 9, 2006
Callout Americae song selection is based on the top 35 titles from the R&R Country chart for the airplay week of May 28-June 3.

ARTIST Thtie (Label) Pg)g:TAl‘\;E PASSION INDEX NEUTRAL FAMILIARITY DISLIKE sl)?gt%v m AMERICAe
JASON ALDEAN Why B8R/ BS%  785%  4e 145% 97.3% S8% 05%
PHIL VASSAR Last Day Of My Life (Anista) 203% 738% 403 200% 97.0% 3.3% 0.0% HOT SCORES
DIERKS BENTLEY Settle For A Slowdown Capital! = N3N 730% 40 190%  9885% 30% 18% o
JOE NICHOLS Size Matters (Someday) (Universal Sowthy nss - nsx aos  wax  saow am osx | This Week At
TIM MCGRAW When The Stars Go Blus Car/ g 253% eao% 3m  es%  ess% ssx wox | Callout America
LEANN RIMES Something’s Gotta Give (AsykmyCorb/ 265% 668% 3IM 21.3%  985% 6.3% 23% By John Hart
GARY ALLAN Life Ain't Aways Beautiful MCA/ 305% 688% 3% 3%  88% 75% 1.3% |
KEITH ANDERSON Every Time | Hear Your Name (Arista) 178%  B45% 379 220% 933% 53% 15% Jmm Alan GGHnne; to lmve e
BRAD PAISLEY The World (Arista/ 00%  625% 388 213%  800% 53% 1.0% | mostpopular song with Country radio
CARRIE UNDERWOOD Don't Forget To Remember Me (Arista/ %5%  620% 387  203% 908% 7.0% 15% | SeTer as "Why! repeats as the No.
1 song overall and the No. 1 “like a lot
KENNY CHESNEY Summertime /BAA) 2% 613% 3. 0% 98% BI% V3% | 0 for the week “Why” is the No. 2
CRAIG MORGAN | Got You (BBR) 17.3%  81.3% 3718 23.0% 903% 5.0% 1.0% | song with females, as well as with lis-
TORY KEITH A Little Too Late (Show Dog Nashvile/Universal 195% 61.0% 378 18.0% 883% 6.0% 25% | teners2534and 3544
BILLY CURRINGTON Why, Why, Why Mercury) 1M5%  S68% 371 245%  885% 5% 0% | TheNo.1song with females over
ERIC CHURCH How ‘Bout You (Capitod 190% B53% 377 225% 853% 6% O8% ;'f':“: l':;:" ';:“l":‘::.’ : ::;‘v‘v)i“ﬂ{
RODNEY ATKINS If You're Going Through Hell... Card/ 190% 543% 370 268%  BAB% 68% 20% | o Nichols’ “Size Matters.”
GEORGE STRAIT Seashores Of Old Mexico MCA/ 230% 548% 3688 230% 900% 88% 43% Brad Paisley is new to the top 10,
KENNY ROGERS | Can’t Uniove You [Capital 143%  518% 381 285% 888% B88% 1.8% | with “The World” rising from No. 12
TRENT WILLMON On Again Tonight Cokendia/ 15.3% 495% 382 21.8% 823% 85% 25% | toNo. 9 it's the No. 9 passion song,
BLAINE LARSEN | Don't Know What She Said (Gisntsiaysr/BNA/ 153%  49.0% 363  245%  825% 8.0% 30% z:‘:‘:“‘ sk e g No- 10 55
JOSH TURNER Would You Go With Me (MCA) 120%  490% 388 215% 785% 60% 20% Billy Currington ie sill outperfoem-
LITTLE BIG TOWN Bring It On Home /Equity/ 1He%  428% 351 285% B85% 985% 28% | ing the spin chart: “Why, Why, Why”
SUGARLAND Down In Mississippi (Up To No Good) (Mercury) 148%  458% 152 2868% 850% B8.8% 3.8% | ranks No. 14 overall at Callout Ameri- |
MIRANDA LAMBERT New Strings /[Cofumbia) 14.5% 435% 359 243% 77.3% 68% 2.8% | ca Men provide the song's strength, |
JOSH GRACIN Favorite State Of Mind fLyric Stroet) 78%  430% 347  300% 833% 88% 15% |renkingitNo.6fortheweekimen2s. |
: ’ 34 have it at No. 5. Overall listeners 25-
GARTH BROOKS That Girl Is A Cowboy (Pearilyric Street) 9.3% Q2% 347 20%  755% 85% 38% | song No 12.
WRECKERS Leave The Pieces (Maverick/Warner Bros.) 8.5% 418% 349 268% 79.0% 9.3% 1.3% Newcomer Eric Church is turning
STEVE HOLY Brand New Girlfriend (Curt) 158%  415% 347 188% 748% 6.8% 7.8% | insome impressive numbers very ear-
TRACE ADKINS Swing (Capitol) 18.3% 400% 346 125% 743% 98% 7.0% |ly. as “How ‘Bout You” ranks No. 15
DANIELLE PECK Findin' A Good Man (Big Machine/ 108%  395% 350  240% 735% 68% 3.3% | Overallandisthe No. 14 passion song,
JAKE OWEN Yee Haw (RCARLG) : 11.0%  385% 342  208% 73.0% 90% ag% | “iemrankthissongNo. I, women No.
16 and younger listeners 25-34 No. 9.
RASCAL FLATTS Me And My Gang £ yric Street) 115%  375% 346 220% 718% 83% 4.0% Blaine Larsen’s “1 Don‘t Know
SARA EVANS Coalmine (RCA/ 138% 313% 347 225% 725% B85% 43% | what She Said” is No. 20 overall, up
MEGAN MULLINS Ain't What It Used To Be (884) 8.0% 31.8% 342 258% 675% B85% 1.5% ‘| from No. 24. It's also the No. 19 passion
PAT GREEN Feels Just Like It Should (BNA/ 5.5% 29.0% 340 195% 580% 7.8% 1.8% | o8 .
Total sample size is 400 persons weekly, with a margin of error of plus or minus 5%. Scoring is done each week using live interviewers conducting an interview with each respondent. Scores are: 5) | like it a lot: in fact, t's one of my favorites; 4) | fike
i, 3) IU's OK. just so-s0; 2) | don't like it: and 1) | strongly dislike it. The index score Is an average of all 1-t0-5 scores. The total positive score is an aggregate of the 4 and 5 scores. To be included in weekly callout. songs must have entered the top 40
positions on R&R's Country airplay chart. The sample is composed of 400 25-54-year-olds who identify country as their tavorite music and who listen daily to competitive Country radio in the sample markets. The sample s 50% malefemale and |
evenly distributed n the 25-34, 35-44 and 45-54 demos. The sample is balanced by region and markets within each region. Buliseye Callout is conducted in these regions and markets. SOUTH: Charleston. SC; Charlotte: Baton Rouge. Nashville; |
Atianta. MIDWEST: Fiint, MI; Indianapolis: Madison: Omaha. Cincinnati, EAST: Harnsburg: Rochester, NY, Springfieid, MA. Providence, Washington. DC. WEST: Modesto, CA; Salt Lake City; Colorado Springs, CO: Portland, OR: Houston. © 2006 Radio
& Records. © 2006 Buliseye Marketing Research Inc.

Cwmysate{nte CD, and hard
drive formats |
- Chartbreakers Weekly Hits CDs ’
- Country Prep

- Country Imaging

Solutions

lones -

MORE OPTIONS 800-609-5663

FOR BETYTER RADIO

Programmmg jonesradio.com

44 © Rattio & Records June 9, 2006
.

. oy e —
 AAAAA LS AEAVIEAVICIBIACAT IAViEifcisvin A



www.americanradiohistory.com

S mm

( N ~
Tl ) o ey e S e T
e For The Week Ending 6/2/06 CANA
= Per. w M TOTAL ol WEEKS ON mm
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1 1 TIMMCGRAW When The Stars Go Blss Curd s 1 1 1w
BRAD PAISLEY The Werld (ristal a2 A1 W% I AR 42 an 3 @  SRADPAISLEY The Werd st/ 0 .18 § 1
JASON ALDEAN Why (B85 3 A2 W W% A A M ; a “‘-"’W'G“mw“;‘ - e
KEITH ANDERSON Every Time  Howr Yow N ity 488 414 S1%  14% 488 415 397 4 5 mu' m""":'m""" - ’“ 3 “':
AL VASSAR Lest Doy 01 My Life tristal A7 A8 W 2% A A as 7 @)gr EMERSON DRIVE A Good Man Mfikey W 8 1w
GERKSOENTLEY Sette Fur ASowdoum Captelk 484 411 7% 2% 418 413 1M 6 7 DIERKSDENTLEY SettefwASombown Copted 442 40 15 108
C. UNDERWOOD Don't Forget To Romaber Mo ity 401 404 7% 10% 408 408 497 ': “:W?MWMW M e 5w
. 2 BICHOLS Sizo Matters (Semedoy) Ulsiwrse/Seec/ 408 .12 12 168
WS ELIE M S R AR 12 PHILVASSAR Last Doy Of My Lie Saoy 35/ 391  +28 7 128
SERRNENC o FOE) YO My A N n C.UNDEAWOOD Dox't g ToRemomber Mo s/ 308 48 8 190
CRAIG MORGAN | Got You B34/ 397 485 1% 2% 38 4AM 1w 9 12 GEOMGE STRAIT Sesshores Of OMesics CA/ 377 31 14 188
JSACK ISGRAM Wharever Yeu Are Big Mackiny/ 334 A5 % 2% 4N 4N 1M 2 T. KETH ALite Too Lute Show Doy Abshdblivionsd 333 +88 s 1w
o - Sl DA B0 TI WS B ?7, m“n-mn;uw g :‘z: : ::
MOBNEY ATKINS N Yo'reGaing ThoughHoll_ Qo 391 299 06% 10% 39 112 318 13 164 ANNONLEES Tweay Yous Loe 4/ P £ ul
TRENT WILLMON On Again Tonight Cobmbie/ 9 I8 N N 1M Al 2% RASCAL FLATTS M And My Geng £ywic Sowet/ 310 +8 4 T )
GARY ALLAN Lite Ain't Ahways Besutifel A4/ 3199 1% 8% 2% 181 A 31N 18 DEXIE CHICKS Not Ready To... Gpow WidhCalenki) 303 ¢ 18 1w
LEANN MIMES Semethiny's Gotta G ATy 387 388 86% 3% 182 1M 18 :2 ;:Q SERIC BUTTAR boviskls £)ric Swat/ » 2 1 ue
. JACKINGRAM Whorowr YouAre Bgliachiod’ 279 82 10 138
mlm‘ ¥ hmmaclinn S50 - ip 3% S5 M am iy &N 1€ 2y JOMMYRED TmoFis Oparfvadlinborsd 273 42 12 1A
T. KEITH A Ltte Too Lot Show oy MsshlTibursal 205 353 80% 1% 383 1M 1M B 2 GANAUANLGAmiAWesBeat AU 23 0 2 5 128
GEORGE STRAIT Seashores Of Oid Mesice ALY/ N W % 1N W Am % | CORDBAMFORD | WodkiFur You GWBRnmty) 255  +8 I 1]
WRECKERS Loowe The Ploces MlowwrickWanw Bus) 383 188 67% 0% 381 306 378 37 C. DAWN JONRSON Cry Baby Alviovse/Mesic Cond/ 250 +91 2 1
DAMELLEPECK i AGoodManBgbockon’ 183 - 63% 9% 12 1M 1N % g CRAIG MORGAR 6t You 88 ol
Ay . . 0 ¢ K. ANDERSON Every Time | Howr Youw Newe (ristaf 202 +28 4
SUGARLAD own b Mo Ap To e Gond Aoy 182 12 O3% 2% 1R 1M 4Me 15 27 FAITHNLL The Lucky One Mamer frac/ m o, uw
STEVE MOLY Brand New Gitfriond Car/ I OIM W% 1% W 1R AN 22 284y GILGRAND (it Tessn Mo floyutyy Mmoo e
EMC CHURCH How ‘Bowt You (Capited 18 187 A% 1% 1M 1M Im 28 29¢p JASEEBLAIIE Wods We Wors Waiting edpente) 218 .29 s I1»
BILLY CORRING TON Why, Why, Why Aorary/ 17 3% ™% 2% 1M I8 M 3 gl‘l ::Mﬂmccﬁmm m 4
a CHURCH How Bout You Captel m 3 1
KENNY ROGERS | Can't Uniove You Capited I M % X% 1M 16 N P FLATTS W Hurts The Moet v T -
JOSHGRACH Faverte Stone Of Mnd dyric Steed 372 186 7% 15% 1M 170 1M 38 - m""“m_.ww“"' a1 3 m
GARTH BROOKS Thet Girl Is A Cowboy Peariyric Street/ 3.78 - % 1% 17 s In 35 8 JOSH TURNER Youwr Man SICA/ m +4 2 128
TIM MCGRAW Whan The Stars Go Bius Cord/ M O34 M% N% 1M 1IN 1M 21 3Bgp LMATHEWS Avzers On My Mind Oper Aeedliviers) 189 -71 7 1w
b KENNY ROGERS | Can't Uniove You Captal 1" . i B
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PG Faled eyt SN prace oni ripcencs it Ry ecihesig pnd e 30 30 CHARLIEMAJOR YerdBattwrGo Svasy/biv 18 4 2 w
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What A Difference A Decade.... debm;ﬂéﬂwhismhpm,hmym:: ( N
. more money needed to service that
SOARERTOR O 8% s eeasnt pidontiilfiven, al Courh NEW & ACTIVE
were over. Now it's solely about what's best for try station in those two cities is far less than an
the station. _ ] _ owner might reasonably expect from a host of
In today’s business environment, that's a3 it other formats. JACK IIGRAM Love You (B Mockiny BRAN MCCOMAS Good Good Lovin' Xatapalt

should be. Still, Country as a genre suffers in that
environment.

Priced Out

Consolidation spawned by the Telecom Act
is also responsible, to some degree, for there be-
ing no Country outlets in New York and San
Francisco. The buying frenzy that ensued after
the act passed drove radio-station prices sky
high — so high that the revenues a Country sta-
tion could deliver in New York City or San Fran-

cisco weren't enough to justify the format.
(R e ]

This scenario might have cost Country a
place in a number of other major markets
where the format has limited appeal. A top
company exec with a Country station in a top
five market once told me that if revenue at the
station could be increased significantly, his
company would consider a format change that
would leave the city without a Country sta-
tion.

More than ever, radio is about dollars and
cents, format be damned.

Country On The Upswing
As | mentioned earlier, the pendulum does
appear to be swinging the other way in some

Aimost all broadcast major markets, For whateves seasons, companies
appear to be looking to challenge standalone

companies are public P Lerik ity

m‘ ~ mm m In the last couple of years solo Country sta-
tions have gotten new competition in San Diego;

means delivering valve f0 Detroit; Denver; Seatle; Las Vegas; Grand Rap-
ids; Fresno; Raleigh; Indianapelis; Bakersfield;

sharahelders is Job Owe. Columbia, SC; and Wilkes Barre, 1o name a few.
And from where | sit, that can only be good for

SRESESEIII I 1111111111 Coundry.

Total Peints: 438, Total Stations: 19, Adds: 11 Total Paints: 231, Total Stations: 17, Adds: 1

GRETCHEN WILSON Califomis Girls (Calbembi/
Total Peints: 413, Total Stations: 14, Adds: 6

BOMSNEL Ain't My Doy To Care Curt
Total Puints: 183, Tetal Stations: 28, Adds: 18

SAMMY KERSNAW Tennessee Gl Caragory §
Total Peints: 399, Total Statiens: 20, Adds: 2

JULIE ROBERTS Man & Mascars Adorcary/
Total Points: 173, Total Stations: 14, Adds: 0

'

COES CAGLE Anywhare But Horg ICapited
Total Peints: 338, Total Stations: 19, Adés: 0

T. TOMURSOR One Wing by The Fire £t Svwet/
Tetal Points: 162, Total Stations: 24, Adds: 17

FAITH MILL Sunshine & Summertime Marser fres/
Total Peints: 258, Total Statiens: 19, Adds: 18

L STRICKUN Asworican By Ged's.. Paciic-Tiw/
Total Peints: 113, Total Statiens: 10, Adds: 0
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PART ONE OF A THREE-PART SERIES

Be Remarkable!

Thoughts on The Big Moo and how it applies to radio

]

By Mike McVay

friend of mine recently gave me the book The Big Moo. The

subhead emblazoned across the top of the book is “Stop
trying to be perfect and start being remarkable.” The book was
edited by Seth Godin but written by 33 authors, including
Godin. The unique thing about it is not only the amazing wis-
dom one can pick up by reading it, but also the fact that 33 well-
known authors came together and wrote short one- and two-
page tips on how you can become a remarkable person.

The authors include such notable
names as Malcolm Gladwell, Tom Pe-
ters, Randall Rothenberg, Guy Kawasa-
ki and Mark Cuban. None of the 33 sto-
ries is attributed to a specific author. The
book makes you guess who wrote what,
but by not having the authors’ names
attached to the pieces, the voice you
hear is your own.

The friend who gave me the book
signed it, as | always insist
people do when they give me
books, and wrote, “Thanks for
making me remarkable!” |
was more than complimented;
| was out-and-out flattered by
that statement.

However, as | read the book,
| realized that the power to
make ourselves remarkable
comes from within. Every one
of us has the ability to do the remark-
able on a regular basis, but the average
person strives only for “good enough.”
He doesn’t go the extra step that exceeds
the expectations of those around him.

The application to us in radio is, if
what comes out of the speakers is al-
ways what the listeners expect, your ra-
dio station is probably predictable. If
your radio station is predictable, the
average person doesn’t need to turn it
on and listen day in and day out.

Being remarkable, doing what is not
ordinary, creates that “If | don’t listen, |
will miss something” feeling.

What is Remarkable?

Remarkable is:

¢ Being unafraid to stand out.

¢ Having a fire in your belly and an
idea that won’t quit.

¢ Telling the truth, always.

o Arisky idea might fail. However, a
boring idea will definitely fail.

* Failing often and trying again.

® More doing, less planning. More
testing, less waiting. More dreaming,
less sleeping.

¢ When you stand for something and
make it happen and change the world,
your business or your life along the way.

¢ In the eye of the customer. If your
customer decides something you do is
worth remarking on, it is, by definition,
remarkable.

The authors make the point that the
only way to grow is to be remarkable. The
only barrier to being remarkable is your
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ability to sway your peers to make it
happen. The problem is that being re-
markable isn’t up to you, it’s in the ear of
your listener.

If the listener decides that something
we do is worth remarking on, by defi-
nition it is remarkable. Being remarkable
means motivating your audience to talk
about you. It is motivating your audi-
ence to make noise about you.

The book asks, “What do you
stand for?” It points out how
Rockport went from making
stodgy-looking footwear to
making beautiful walking
shoes. Rockport banked on the
health phenomenon. It was
about making a good-looking
shoe, but it was also about
health. Walking promotes good
health. Exercise lengthens one’s
life. Rockport decided to stand for good
health and helping people live longer.

When Avon takes on breast cancer, or
acompany like Lenscrafters goes out of
its way to help improve the sight of
those with vision handicaps, they are
transcending brand expectations and
doing something that people find worth
supporting.

They are giving back to their commu-
nity, and this is something that allows
them to make a difference in the world.
IBM is committed to education. Star-
bucks is committed to saving the rain
forest. Nike is committed to fighting
cancer through its relationship with
Lance Armstrong.

In taking up philanthropic causes,
these brands are sticking their necks out
for something greater and far more pur-
poseful than their everyday work, and
in return they give relevance to their
brands. Nike isn’t just a shoe, it is a com-
munity that cares about saving the lives
of others.

You have to stand for something or
stand for nothing in this day and age,
otherwise you become trivial. What is
your relevance? What does your radio
station stand for? What do you stand
for?

Where ideas Come From

Recently, I wrote an article titled “Di-
nosaurs.” It was about employing fresh
ideas to keep you and your product
from becoming extinct. The Big Moo val-
idated this method. In the chapter titled

RN AC/HOT AC

===

“Where Do Ideas Come From?” it notes
that the majority of new ideas come
from new hires.

These are fresh people — green re-
cruits to your team who walk in the door
with a different perspective and an in-
nocence that make their ideas rele-
vant. Why? Because they have fresh
eyes.

New ideas come from people on the
periphery. Your administrative staff has
a perspective that can be very bene-
ficial. Why not ask them about pro-
gramming? You always have the right to
disregard their comments or sugges-
tions.

Ask the people in the traffic depart-
ment — the ones who do the logs, not
the highway traffic report — for their
opinions. Want brutal honesty? Ask the
engineering department what they think
about your product, promotions and
community presence. Then grab your
head and duck.

Front-line workers sometimes have
the best ideas. Talk to the airstaff. Write
down what they say, and try not to let
your ego get in the way. Realize that it’s
about improving the station. You don’t
have to do anything they tell you, but it
certainly helps to know what the people
on the front line think.

Give "Em What They Want

Talk to your listeners to find out what
is happening with your station. Asking
consumers what they like and then giv-
ing it to them has been a strategy of re-
tail since the days of Macy’s. Sony’s
strategists and marketers, back in the
heyday of the Walkman, always asked
customers for their input.

They said, “If we waited for custom-
ers to tell us what they want, we’d nev-
er come up with things that they didn’t
know they wanted until we made
them.”

Starbucks’ research and development
lab polls customers to let the company
know when and how to roll out new
drinks and also when to pull back on
products. Customer research is also why
Harrah's has transformed itself into a
gambling company that’s really in the
retail business. Harrah's asked, the peo-
ple responded, and Harrah’s acted on
what they said.

The way these companies use the in-
put of their consumers is far more so-
phisticated than what we do in broad-
casting, yet it is more basic and easier to
define than the complexities we’ve cre-
ated as an industry. Can't it be as sim-
ple as asking people what they want,
and then giving it to them?

New ideas can come from great com-
panies in other industries. Why don’t we
apply things that we’ve all learned from
watching Coca-Cola? The whole reason
1 read management books is to figure
out how to take what other people do
and expand or improve upon it for
broadcasting.

There is nothing that says we in the
broadcast business are so great or so
unique that what others do is not appli-
cable to us. A consultant who used to be
affiliated with McVay Media once
shared a story with me in which Don

e

“If your radio station is
predictable, the average
person doesn’t need to

turm it on and listen day
in and day out.”

TN 1]

Pardo said to him, “Amateurs borrow,
professionals steal.”

Sharpen Your Edges

Don’t be afraid to be edgy. That
doesn’t mean, however, that you have
to break the law, be unethical or fail the
expectations of your listeners. There are
several broadcast companies | can name
that are definitely edgy, but they also
have stations that aren’t edgy. The point
is that companies that are good at being
edgy will always find a way to thrive,
even in bad times.

The sure way to fail is to ignore new
ideas and new and fresh peopile. In the
words of Kenny Rogers in the song “The
Gambler,” “You've got to know when to
fold ‘em.” If you are afraid to be edgy,
fold ‘em. If you are afraid to hire new
people and listen to fresh ideas, fold ‘em.

The author of one of the stories in The
Big Moo encourages us to contact peo-
ple we admire and see if they’ll get back
to us. The initial reaction I had was that
I don’t believe those of us who are close
to being average (which is most of us)
have the drawing power to get a call
back from a famous author or artist.

However, I then reflected on my own
life. Long before McVay Media was a
household name in the broadcast indus-
try, I contacted famous marketing ex-
perts Jack Trout and Al Ries, and, sur-
prisingly, they called me back. We began
a relationship that led to them speaking
at McVay Media seminars.

Michael Bolton, Dan Hill and Reba
McEntire became friends because of an
initial contact [ had with them or their
management. I've been able to connect
with authors, singers, songwriters and
television personalities because I con-
tacted them and asked their to return a
cali. it can work.

As it says in The Big Moo, “1f | read a
book | find personally or professionally
important or useful, ! try to track down
the author. If a piece of music affects me,
t reach out and thank the artist. And if |
want to meet, learn more about or help
someone | meet online or offline, | write
to them.

“1 do not do this as a fan, but as a co-
conspirator. If someone else’s work can
improve my life or my work, it is my
responsibility as a customer and fellow
creator to help improve their lives and
work in kind.”

Next week: Mike McVay continues his
thoughts on being remarkable. McVay is
President/founder of McVay Media. He can
be reached at 440-892-1910 or mcvay
media@aol.com.
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More News Wanted

(prayer not required)

2/3rds of FM Listeners say they aren’t satisfied — they want more news and information".

Introducing FM News

Unique Content. Research Tested. Market Ready.
Hear a Demo. See the Research. Increase your TSL.

Contact Ron Rivlin at 212.735.1147

*Source; Harker Ressarch, Commissioned Study

Yoo NN nEIIST

Customized. Targeted. Relevant.
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TR Y- Bk R BRI MEDIABASE
1 0 DANSEL POWTER Bad Day /Warner Bros.) 2013 +43 164872 ¥4 1028 ___
2 2 JAMES BLUNT You'rs Beautiful /Custard/Atientic) 1870 46 151185 34 1030 MOS TA DDED ‘
3 3 UFENOUSE You And Me (Geffan/ . 178 49 133361 45 %0 ARTIST TITLE (ABEL(S) 4008
6 o NATASHA BEDINGFIELD Unwritten [Eaic/ 1801 +111 12018 14 2N MMIBMMMMM 12
4 5  KELLY CLARKSON Because Of You (RCARMG) 1601 179 149527 28 8300 | RASCALRATTS Whot thrts The Mest Ay Stet) ':
5 @ MICHAEL BUBLE Save The Last Dance For Me /140/Reprise/ 1582 +28 112760 20 §3p | XTTWESTALL Blck Hors & The Gherry Trae Aesckss/opiy
7 T : NICK LACMEY Whet's Left Of Me LivaZanbe Labe/ Grosp/ 5
7 ROB THOMAS Ever The Same (Ariantc/ M3 22 98318 18 738 | et | ve Wl Come Back (Riiny Moy Bres) 5
9 8  KEITH URBAN Making Memories Of Us /CapitadEMC) 1043 48 60968 21 540 | pog THOMAS Ever The Same (Asieetic/ 3
8 9 FAITH HILL W/TIM MCGRAW Like We Never... Warner Bros /Curb) 980 181 19712 19 70 MCOL SPONBERG Crazy In Love Lol 7 3
11 (D CHRIS RICE When Did You Fall in Love With Me) (Cakmbia®V0) 804  +50 41452 16 731 | FIVEFOR FGHTING The Ricde iware/Cokmiss/ 3
10 11 LEANN RIMES Probably Wouldn't Be This Way (Curt) 835 123 34883 20 820  [PONJOV WhoSers TouContGotom fbetOMY 3
A The AC aid thresheld is applied to menitsred stations ast sllowsd o repert
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14 @ NICX LACHEY What's Left Of Me Live/Zomba Label Group) 643 +46 34152 9 ns consecutive sirplay wesks. Airplay wesk is defised as Susdey through
13 14 CARRIE UNDERWOOD Some Hearts /Arista) 593 A1 45566 17 62/0 | Seterdey. Addsiromaliother programmers are sill accapted ot any play evel
15 @ BON JOVI Who Says You Can’t Go-Home fIsiand//DJMG) 497 +3 45284 12 4313
17 @ NICOL SPONBERG Crazy in Love (Curt/ 3713 +21 3443 8 5113
18 @ MERCYME SoLong Self (Cokmbia/INO) 366 +17 9316 6 4972 P
20 @ BO BICE The Real Thing (RCA/RMG) n +30 11379 7 401 MOST
16 19 NICKELBACK Photograph (Roadrunner/IDJMG) 32 49 31659 18 230 | INCREASED PLAYS %
19 20 HOOTIE & THE BLOWFISH Get Out Of My Mind (Sneaky Long/Vanguard) 291 -30 7208 12 410 TS LA ARt
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23 @ FIVE FOR FIGHTING The Riddie (Aware/Columinal 267 +59 9910 3 4513 NATASHA BEDINGFIELD Unwritten (Epic/ +1M
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104 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 5/28-6/3.
Builets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays. the song with the larger increase in plays 1s placed first. Songs below
No. 15 are moved to recurrent after 20 weeks on the chart. Songs below No. 5 are moved to recurrent after 50 weeks on the chart. Most Added is the total number of new adds officially
reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest
week-t0-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH
number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records
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TomL MARGON S She Will Be Loved /Octonal/RMG/ (7. ] Total Ploys: 59, Total Stations: 10, Adds: 0 _
ARRAT TINE (ABOKE) ol KETTH URBAN You'l Think Of Me LaptolEMC) 2
08 THOMAS Lensly No Mere (Aainesic/ ” TRAIN Caling All Angels Cabumbie/ [ 4]
LS LONELY DOVS Hesven (O MasiciEnic/ 05 MATCHBOX TWENTY Unwall Asieet/ L)) Seags rashed by totel ploys
ANNA BALICK Brosthe (2 AM) Calembin/ m MICHAEL MCOORALD Ain't No Mountain High Encugh Alotown/ LT
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America’s Best Testing AC Songs 12 + RL . AC TOP 30 -
MEDIABASE
A For The Week Ending 6/2/06 CANAD ‘
A ‘ w w w nwz: J?Esl ARTIST TITLE LABEL(S) mv‘g 'uv-s nrf'r'\&s
Artist Title (Label) TW LW Famil. Burn 25-54 25-34 35-54 1 8 AL BUBLE Sove The Last Dance For Me Wavmer Brus) 438 20 1" 180
3 JAMES BLUNT You're Bemrtiful Lustard/Ationtic/ 398 +17 L] 140
DAMIEL POWTER Bad Day Warner Bros/ 482 Al 8% AN% AW 312 4N 2 3 KELLY CLARKSON Because Of You [RCA/RMG/ k1) 7 22 178
BON JOVI Who Says You Can't Go Home (islandX0/MG/ 385 391 B8% 20% 3188 350 13198 - o s &'ms.m“ i =3 U 18
5 5 NATASHA BEDIGFIELO Unwritten /Eavic/ k] 4 [ ] 130
ROB THOMAS Ever The Same (Atisetic/ in s N% 4% I i A 7 6 @ TOMI SWICK A Night Like This /Warnar Masic Canada/ 283 | 18 150
UFENOUSE You And Me Geffay 37 3N W% W% 3N M I 6 7 S.CROW&STING Alwoys On Your Sids AdMiwrscope) 278 9 LLIR T )
. 9 DAMIEL POWTER Bad Day /Warmer Bros/ 78 +3 51 178
WELLY CLARKSON Bocause Of You REARME in an W% % 11 m as 6 9 @ COLN JAMES ints The Myssic MapibusicUMG) 274 4 1 158
LEANN MIMES Probebly Wouldn't Be This Way vl in i % 1% I M 315 " @Q PHILOSOPHER_.. Castles... (Sony BMS Music Caneda) 281 +5 23 158
F.MLLWT. MCSRAW L e o Momwr B Col 371 300 0% 20% 305 350 37 10 ldp GROVARSELL isOnylow Umiw/bc Comi230 26 30 18
13 ap MYANADAMS WhyDsYouHoveToBe. Uizl 227 +7 33 148
CARNE UNDERWOOD Sorme Hearts (Arista/ 158 1M % 2 1 e I3 12 13 LIFENOUSE You And Ms Gorfay 218 3 9 158
ICKELBACK Photagraph MsswanesBLIMG/ 10 3177 W% % Im 1 1M 14 144y MELISSA OWENL Aive (Seny BM6 Music Conede/ 213 4 » 1
) A 15 KEITH GRBAN Meking Mameriss 0f Us Caped 2 +14 1§ 18
KEITH URBAN Memeries Of Us [1d 87 17 % ™
Wiy aess & = X 16 R SEXSMITH ALl Good Tire Marnwr Mesc Coned/ 205 +17 7 118
C. MCE When Did You Fall i Love With Mel Cobeuio®0)/ 350 381 08% 15% 1M 312 In 7 MATT DUSK All Abowt Ms Usbwrse/Masic Casede/ 108 +33 ? 121
M.OUSLE Save TheLast Dence Fur Mo /743l 348 . 341 ©3% 33% 353 328 381 :: 184 DAMIEL POWTER Fros Lowp /Warmer fres/ 3w 1w
. 4. JONRSON Upside Down Bshbalinierss/ Agdit) 138 +2 10 "
SANTANAMAL BRANCH I Fesog Yn itafll). 241 280 1% 3% 180 1M 3% 2 L AMES Probety Wodr1 Be TR Woy UsbmCerdl 121 45 8 70
NATASHA BEDINGFIELD Unwritten Eaic/ 6 32 M I 6 I 3 2 CINSS MICE When Did You Fall... CobmbiayW0) 15 +13 3 n
v . 2 2 GREGORY CHARLES | Think 0f You Disues AGW 107 +12 3 n
NOOTIE. 6ot Out Of My Mind Sesaty LongVanguard) 346 358 T1% 10% 348 208 184
= i - 27 DON JUAN Aimer /oy Cloatior/ L 1 +$ 7 op
S. CROW & STING Always On Your Side ASMAwerscope) 342 380 0% 25% 345 298 181 23 CARNIE UNDERWOOD Some Hearts (Arista/ 85 0 5 92
MCK LACHEY What's Loft 0f Me (heZomiv Labw/Grmp/ 342 340 8% 23% 340 335 354 % TRAN Cab Cotembia/ s L ¢ 60
Ryt , 26 264y GAROU JoSusloMeme Somy SMGMesicCameds) 78 2 4 OO
JAMES BLUNT You're Beautitul (Castard/Atiantic/ 3138 340 9% S51% 311 11 1M 2 27 F.MILL WIT. MCGRAW Liks We__ /: Bros Cwd/ B4 28 1" 60
MARIAH CAREY We Belong Together (/siand/10./MG/ 287 18 %% 50% 28 19 28 ANNIE BLANCHARD Evangeline (Musicor/ 63 +6 (] 010
- i 30 JAMES BLUNT Wisemen (Custard/Atiantic/ (] +6 3 0
Totat sample s@e is 346 respondents. Tetal svernge taversbillly esbmates are based on a scale of 1-5. (1=ciskke very much, 5 = ke very
ruct) Toa raMory rresnts the pvcrtae of eponcets who 10cogeGed e sor T barm et T rormoe o - LESMESPECTABLES LeSeke Chose.. OispuePassport/ 59 418 8 010
respondents who saxd they are tired of hearing the song. Sangs must have 40% famikarity 10 30pear on survey. Sampie composiion is based
mpersonsm.ﬂbmmsam!edvumelmmmm.Mmmwmwwmmmmm 24 Canadian AC reporters. Monitored airplay data supplied by Mediab Research, a division of Premiere Radio Networks.
Rate TheMusic.com results are not meant to repiace callout research. The results are intended 10 show opinions of partciants on the the Songs ranked by total plays for the airplay week of 5/28-6/3. Butlets appear on songs gaining plays or remaining flat from
internet onty. RateTheMusc (s a regst of Rate TheMusic.com. The RTM system, is svalisbie for lecal radie stetiens by ptcvlousweek."twosonosaretlodintohlptays,mesonuwmnhelaroennueasemphyslsphcedhrsl.SonosbelowNa
Lcallr'a'ﬂl-.'ﬂ{”. RateTholusic.com dats is provided by Medisbese Resserch, 3 divisien of Pramiers Radie Netwerks. ) \15 are moved to recurrent after 20 weeks on the chart. © 2006 Radio & Records Q Indicates Cancon. J
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June 9, 2006
ARTIST TITLE LABEL(S)

DANIEL POWTER Bad Day /Wasmer Bros.)

NATASHA BEDINGFIELD Unwritten (£prc/

NICKXELBACK Savin' Me (Roadrunner/IDJMG).

KT TUNSTALL Black Horse & The Cherry Tree /Relentless/Virgin)
KELLY CLARKSON Walk Away (RCA/RMG)

FRAY Over My Head (Cable Car) /Epwc/

ROB THOMAS Ever The Same /Atlantic/

GO0 GOO DOLLS Stay With You (Warner Bros./

BON JOVI Who Says You Can't Go Home (Isiand//(DJMG)
JAMES BLUNT You're Beautiful [Custard/Atlantic)

JACK JOUNSON Upside Down (Brushfire/Universal Repubhic/
TEDDY GEIGER For You | Will (Confidence) (Columbia/Sony BMG)
BO BICE The Real Thing /RCA/RMG)
LIFEHOUSE You And Me /Geffen)

STAIND Right Here (Fl/Atiantic)

JAMES BLUNT High {Custard/Atiantic)

RED HOT CHILI PEPPERS Dani California (Warner Bros.)
NICK LACHEY What's Left Of Me (/ive/Zomba Label Group)
RIHANNA SOS (Def Jam/IDJMG/

BETTER THAN EZRA Juicy (V2/Artemis/

JEWEL Again And Again (Atlantic)

SHAKIRA fIWYCLEF JEAN Hips Don't Lie (Epic/

FIVE FOR FIGHTING The Riddle (Aware/Columbis)

INXS Afterglow (Epic/

BLUE OCTOBER Hate Me (Universal Motown/
ALL-AMERICAN REJECTS Move Along [Doghouse/Interscope)
GNARLS BARKLEY Crazy Mowntown/Lava/Atlantic)
BREAKING POINT All Messed Up (Wind-Up/

SHERYL CROW & STING Always On Your Side (A&M/interscape)
MAT KEARNEY Nothing Left To Lose /Aware/Columbis)

FORT MINOR... Where'd You Go /Machine Shop/Warner Bros.)
HOOBASTANK If | Were You disland/IOJMG)

FALL OUT BOY Dance, Dance (/siand//DJMG)

KEITH URBAN Making Memories Of Us /CapitoVEMC)
SMASH MOUTH Story Of My Life (Beautiful Bomb)

MARY J. BLIGE Be Without You /Geffen/

LOS LONELY BOYS Diamonds (Or Music/Eprc/

MISSY HIGGINS Scar (Reprise)

RASCAL FLATTS What Hurts The Most /ynic Street)
BEYONCE' Check On It (Sany Urban/Columbia/

TOTAL
PLAYS

2897
2606
2507
2430
2193
2084
1910
1835
1739
1630
1627
1517
1323
1259
2
1142
1136

975

91

733

124

690

609

492
488
462
424
355
342
3a1
340
300
280
273
249
220
220
188
164

¢/
PLAY!

-85
+44
+47
+50

+25
-22
+141
-150
-97
+10
+51
+156
+37
-52
+130
+184
+89
+64
-33
-145
+109
+128
-22
+48
+56
+174
+3
47
+31
+63
-148
-8
-87
+64
+27
+43
-33
+30
17

TOTAL
AUDIENCE

100)
174358
159239
134523
138555
1231
119393
110083
93787
93651
97754
91201
72260
61474
17205
63130
59063
63607
42389
41072
30663
26014
44023
29251
18885
18951
15193
27772
5544
14180
9042
10575
18815
18212
16160
10163
10341
3583
5197
1070
8722

.

WEEKS ON  TOTAL STATIONS/
CHART ADGS

35
23
16
20
21
30
28

8
20
37
20
17
10
68
43

7

12
1
5

7800
%1
7810
70
6810
130
750
61
6910
710
60/0
652
60/5
18i0
6210
6113
5317
48/3
32
3510
5210
2112
428
kn
281
2816
Jon3
2510
2710
26/2
1917
290
1n
240
2218
121
2514
170
16/5
40

80 Mot AC reporters. Monitored airplay data sup
of 5/28-6/3. Bullets appear on songs gaining plays of remaining flat from previous weel
placed first. Songs below No. 15 are moved to recurrent atter 20 weeks on the chart. Most Added is the totai number of new adds officially reported to R&R by each.
total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-
Persons times number of plays (times 100). Each daypart on each station is assigned an AQH
Arbitron Inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records.

reporting station. Songs unreported as adds do not count toward overall
week inCreases in total plays. Total Audience equals Average Quarter Hour
number. Average Quarter Hour Persons used hereln with permission from

plied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
K. If two SONgs are tied in total plays. the song with the larger increase in plays is

rOwWERED[1]

MEDIABASE

ARTIST TITLE LABEL(S) ADOS
GNARLS BARKLEY Crazy (Downtown/! ava/Atiant) 13
FIVE FOR FIGHTING The Riddie (Aware/Columina/ |
AUGUSTANA Boston Epx/ !
STAND Everything Changes (Fig/dtiantic/ |
RED HOT CHILI PEPPERS Da California (Warner Bros.) 17
FORT MINOR_.. Where'd You Go /Machwe Shop/Warner Bros.) 17
ALL-AMERICAN REJECTS Move Along Doghousefinterscope/ 6
SMASH MOUTH Story Of My Lite Besutiful Bomb/ 6
KEANE Is It Any Wonder (Interscope/ [
FOO FIGHTERS Miracie (RCA/RMG) ]

The Het AC add thresheld is applied 1o menitered stations net aliowed te report
adds por their cempeny pelicy: Songs that reach 10 plays por woek in two
consecutive airplay weeks. Airplay week is defined as Sunday through
Saturday. Adds frem all other programmers are still accegted at any play level.

MOST
INCREASED PLAYS
ToTAL
. PLAY

ARTIST TITLE LABEL(S) INCREASE
RED HOT CHILI PEPPERS Dani California (Warner Bros./ +184
GNARLS BARKLEY Crazy (Downtown/lava/Atlantic) +174
BO BICE The Real Thing (RCA/RMG) +156
GO0 GOO DOLLS Stay With You (Warner Bros.) +14
JAMES BLUNT High (Custard/Atlantic) +130
FIVE FOR FIGHTING The Riddle (Aware/Columbia) +128
SHAKIRA fIWYCLEF JEAN Hips Don't Lie Epwe/ +109

NICK LACHEY What's Left Of Me Uve/Zomba Label Group) +89
SNOW PATROL Chasing Cars (A&M/lnterscope/ +70

KEANE 1s 1t Any Wonder Interscope/
Total Plays: 151, Total Stations: 15, Adds: 6
NEEDTOBREATHE You Are Here fLava/
Total Plays: 151, Total Stations: 12, Adds: 0
DEATH CAB FOR CUTIE Soul Meets Body (Atiantx/
Total Plays: 147, Total Stations: 13, Adds: 0
FEFE DDBSON This Is My Life /isiand//0JMG/
Total Plays: 137, Total Stations: 10, Adds: 0
AUGUSTANA Boston [Epic/
Total Plays: 114, Total Stations: 12, Adds: 8
THEDRY OF A DEADMAN Santa Monica (Roadrunneni0JMG)
Total Plays: 110, Total Stations: 10, Adds: 1
LITTLE WILLIES Roll On /Miting BulVEMC)
Total Plays: 91, Total Stations: 8, Adds: 2
STAIND Everything Changes /FiiyAtlentic/
Total Ptays’ 81, Total Stavons: 10, Adds: 8
SNOW PATROL Chasing Cars (A&M/interscope)
Total Plays: 74, Total Stations: 9, Adds: 3~
AMERICAN Hi-Fi The Rescue (Rhing/
Total Plays: 56, Total Stations: 10, Adds: 2
Soags ranked by letal plays

Station playlists for all R&R reporters are available
on the web at www.radicandrecords.com.
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( m America’s Best Testing Hot AC Songs 12 + * HOTACTOP 40
R CO ) AT Ween Encig 4506 cana T Il;ilt :
- w w w ./'-‘ wEEKS
Artist Title (Label) TW LW Famil. Burn 18-34 18-24 25-34 *‘E‘ '2:3‘.‘:"" TTLE LABELS) J— :;' 'u" - m
FRAY Over My Hoad (Cable Car £ iN 4% % 2% AN AN A 2 2 JAMESBLUNT Wisemen Castanddtiestic/ W 4 13 e
NICKELBACK Savin' Me RoadrumesI0/MG) 3 AN W % 4B 4B 4l 4 ’ soonuss::‘m:.vumm;mm z +:: ': ::
S —— S — g &nnhmzw 58 4 1 A
G0O GOO DOLLS Stay With You (Warmer Sros. 352 3 0% IM% 397 4M 3N " COLBPLAY e Hardest Pt ool - -
MICKELBACK Photograph (Rosdrunnex/I0/MG) M 3T 9% 5% 386 3T 383 16 GNARLS BARKLEY Crazy Downtownl ava/Atiantic) m 0:: ‘; :;4';
LIFENOUSE You And Me (Geffen/ M N W% 51% 387 30 4 ‘75 '% :::l‘lf:r ?:; w/s:’,fa”%w 0 :39 -
0.AR. Love And Memories (Ererfine/laval I8 3 N% 18% 387 3M4 380 - il o b b
KELLY CLARKSON Walk Away (RCA/RMG) 379 3N 8% M 379 382 3% 1 THEORY_.. Since You've Beon Gone B04Unversal 425 +36 P
NATASHA BEDINGFIELD Unwritten (Epic/ 377 383 9% 43% 381 374 3ams 15 FRAY OmMyM(CMm P ::: .:: 1; :;:: [
) 7 s 12 MELISSA O'MEN. Speechiess Canada +
BO BICE The Real Thing (RCA/AMG) 376 377 W% u% 3M : 9: :“ .- .2 e e 2 &
SAVING JANE Girl Next Door (Unversal Repubic/ 376 3N 8% A% 3 3 : - nmlx SMMMM'MImmmWfGM/M — T
BON JOVI Who Says You Can't Go Home /isiand/0UMS) 373 388 9%5% 33% 376 313 3Im 2 SHAJORA SIWYCLEF JEAN Higs Don't Ln Sony BMG/378  +63 PR
TEDOY GEIGER For You | Wil CokmbiaSony BMG/ 373 381 83% 21% 379 388 3In 2 RED HOT CHILI PEPPERS Dan Calfomi (Warmer fras 378 .:: ; m
WICX LACHEY What's Left Of Ms (heZomds Labe/Gowy 172 387 8T% 22% 181 375 1M ;2 mlwm :::?:msmw ;:: :sz —
KT TUNSTALL Black Horse & The Charry Tree (Rebress s/ 388 345 90% 2% 380 388 31 = g M Wicky www o T
STANNO Right Here (FipAtiantic/ M 1M e % M 1N N 2 JJONRSON UpsideDown Bushiiatnversalfguil) 2088 29 15 180
KEITH URBAN Making Memories Of Us CaptofEMC) 384 349 85% 8% 314 312 1N 17 Ne umn.."_mmmw n: 21: :: ::
SHAJIRA (WYCLEF JEAN Hips Dot Lin i/ M - W% N A 1N 38 222 gq ‘l?lnr::lmuncm :;' ;' o
HOOBASTANK I | Wers You AsiandAONG IS8 156 4% 1% 185 352 3§ — B m“"' ‘mm""‘-mm“:"" - e e -
NED HOT CMILI PEPPERS Ooni Colifornia e Bros) 358 384 78% 1% 352 150 146 28 2 msm"ume.““'wh'w a0 " .
JACK JONRSON Upside Down Bciviwlnivecy/ A/ 350 350 0% 0% 358 3183 382 g 2 m'mmmm 2 :3 : 1;::
COLBPLAY Tak Capited 358 3152 % % 1M 1w 158 anu-u_ W.
s e g 27 314y NEVERENDING WWITE LIGNTS... The Grace ces' 214 » s
JAMES BLUNT tigh CustardAtentic U7 34 T N IR N In 35 DAMIEL POWTER Jowwy Gots High Manwives) 208 +32 3 1INt
JAMES BLUNT You're Beautiful Castand/Atisstic/ 38 41 1% ™% 38 I 1n 37 N LEE Catch My._. hm&-u % L: : ':
JEWEL Again And Again (Asientic/ 43 IM WM 2% e I A l? :Vnh;hhdi”“: = :“ . =
$. CROW & STING Always On Yo Sils AShiascope’ 336 30 B1% 2% 340 346 182 . T .“sm""' ~— Conde/ . o T
SETTER THAN EZRA Juicy /V2i4rtem/ 2 1z W % AN e % BRMAR SYRRE Fur From Good fndyponsin/ 1M 4 3 W
K]l 38 MARY ). BLIGE Be Without You Gafien/ 1] 22 v =
20 & Tolnl estimates are based on a scale of 1-5. (1=diskike very - "
e 5 g vy ). T Bty “m"'*m"'m“awamm. i | | go JCKSONL et Sy B M oy 18N
reprasents the number of respondents who said they are ired of hearing the sony. familliarity NOOBAST, (siandM0)) E
appesr on survey. Sample composition persons 12+. Persons are screened via the internet. Once passed. thev
mmmwmnéunumummm;hmzmmnnmmnww 25 Canadian Hot AC reporters. Monitored airpley data supplied by Medisbase Ressarch, a division of Premisre Radio
ressarch. The results are intended 10 show opinions of participants on the the internet only. RateThelusic is a registered Networks. Songs ranked by total plays for the airpley week of 5/28-8/3. Bullsts 2ppeer 0n $0ngS gainINg plays O remaining
trademark of RateTheMusic.com. The RTM syutem, is svalisbie for lessl redie siatisns by salling 818-377-5308. ummmlmmnunmmummnwmnm‘npmnm
RateTholiveic.com date is provided by Medishese Resserch, 8 divisien of Promiere Radie Netwerks. ) \W'n, 15nmmm~mwmum,omm5m.q indicates Cancon.
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Time Flies When
You're Having Fun

Ten years after — the Telecom Act of 1996,

not Alvin Lee’s band

Passage of the Telecommunications Act of 1996 resulted in
titanic changes — a transformation, really — in the radio land-
scape during the ensuing decade. At R&R Convention 2001,
Publisher/CEO Erica Farber asked the keynote speaker, former
President Bill Clinton, to reflect on the passage of the bill, which
he signed into law. He suggested that he and Vice President Al
Gore had focused on its digital applications — Internet, wire-
less — and were less prescient about its unanticipated conse-

quences for radio.

This week, three veteran broadcasters
offer their observations on Decade One,
post-Telecom.

. Earl Jones

Regional VP/Market Manager, Clear
Channel/Chicago Trade Zone

One of the major benefits of consolidas
tion is that we can put on formats that
would not otherwise survive in today’s
economy — for instance, Smooth Jazz, Gos-
pel or progressive
Talk. And the best tal-
ent is doing very well.
It’s a content market-
place right now, and
we’re providing it on
different platforms.

We have to com-
pete more now than
ever to be viable.
When the Telecom
Bill passed, the Inter-
net wasn’t prevalent, nor was satellite ra-
dio, even though its subscription base is still
minute compared to terrestrial radio’s au-
dience.

When I got out of school 1 was a chem-
ist first, then played in the NFL, then went
from TV to radio. You could go the cor-
porate way, which offered so much, or be
an entrepreneur, and I don’t like over-
head.

Entrepreneurs who owned stations at
that time made quite a few dollars when
they sold to bigger companies. Business is
business, and sometimes you can’t com-
pete. That’s why they’re called “barriers to
entry.”

One downside to consolidation is that
you’re not able to develop young talent like
you'd like to. We were in entertainment, but
we’re also in business, and the business
model runs across the board.

Technology is how the industry has
moved forward. We're able to go digital and
put out more than one format through a
trunk liné. We at Clear Channel are rein-
venting ourselves. It's no longer about, as
John Hogan says, tall towers in grassy
fields.
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Earl Jones

We are content providers. That's why our
people become more and more important.
We have to make sure that we are putting
out the best content available for the mar-
ket because we're going to compete on all

platforms.
John Gehron
Consultant

We've become a better business in the fi-
nancial markets and are getting respect
from advertisers at the big agencies as a
result of consolida-
tion. All the indus-
tries we do business
with have consolidat-
ed — banks, airlines,
etc. —and if we hadn’t,
we would certainly
have lost bargaining
power.

Every business con-
solidates with time.
Before the Telecom
Act radio couldn’t because there were rules
that wouldn’t ailow us to. When those rules
were relaxed there was pent-up demand. It
was like a dam breaking.

Consolidation has allowed us to offer
more choices to listeners. You can offer nich-
es within a cluster’s programming that you
might not have offered if you were a stan-
dalone radio station.

Consolidation gave people a chance todo
more. It created opportunities for people.
Program directors can now be super-pro-
gram directors. Sales managers can now be
directors of sales.

Consolidation led to better benefits for
employees. Previously, small independent
operators didn’t offer the perks — medical
coverage and 401(k) plans — that larger
companies did. :

The downside is that consolidation was
an incredible transition in which a lot of
people lost jobs. A lot of entry-level positions
were eliminated as. people tried to figure out
how to work in this new environment.
That’s always difficult. But deregulation has
given good, bright, talented people a bigger
canvas.

John Gehron

KRR SMOOTH JAZZ

CAROL ARCNHER
carcher®radioandrecords.com

Big Vs. Small

There are two ways to look at the win-
ners. Obviously, the groups with the most
stations are winners, but size is not the only
measure of success. There were many small
groups that were able to put together clus-
ters in their towns that allowed them to do
more and serve their communities better.
The advantage these smaller companies
have is that they can respond more quickly
and make things happen faster.

All big companies, not just radio compa-
nies, get locked into doing things one way.
There is corporate overhead, and there are
rules to follow. You’re not as nimble as you
were when you were smaller, and you have
more to lose. The bigger you are, the bigger
target you are.

Whatever Clear Channel does represents
all radio, for good or for bad, and that makes
it hard for the company to operate in some
ways. Clear Channel does many wonder-
ful things, but if one station out of the 1,200
it owns makes a mistake, the whole com-
pany is blamed.

Moving ahead, HD Radio is progressing
a lot faster than it would be if we did not
have consolidation. It was an enormous in-
vestment, and without consolidation and
the revenues it generates, 1 don’t know if
stations would have been able to convert to
HD as quickly as they have.

I predict that HD will have a major im-
pact on the business within five years, de-
pending on how well we sell it to listeners
and the quality and variety of content we
offer that people can’t get in other places for
free.

As far as our progress toward the future,
we wouldn’t even be close to where we are
today if we hadn’t consolidated because
there are now fewer people making deci-
sions for the entire industry.

Marc Kaye
VP/GM, Sandusky Radio/Seattie

1 was a victim of deregulation. | was *

GM of WDAE & WUSA-AM/Tampa when
Gannett sold to Jacor. Gannett gave one
week’s pay for each year of service, one
of the weakest severance packages ever.

1 do not believe there are any pros to con-
solidation. 1 have :
thought this from Day
One and have not
changed my position
since. How has it ben-
efited those of us in the
radio business? [ can’t
think of anything,

Allit did was make
radio more depen-
dent on stocks and
more dependent on
Wall Street, and if someone describes that
as making radio more grown-up as a busi-
ness, they are absolutely wrong.

Consolidation took the focus away from
the product and put it on “How do we spin
this to make the Wall Street boys like us?”
You must stay focused on the customer, and
our customers in radio are our listeners and
our advertisers.

Consolidation made radio a publicly held
business, so we had to add shareholders to
our customers. That's OK, but what hap-
pened is, nobody told us that the leaders of
our companies would say that if we could
only take care of one set of customers, it
would be the Wall Street brokers who de-
cide whether our stock has any value. We
defocused.

Marc Kaye

L e ]
“Consolidation took the
focus away from the
product and put R on ‘How
do we spin this to make
the Wall Street boys ke
us?”

Marc Kaye

|

Over the past 10 years, while people
were cashing in their stock options and
making lots of money, if you had radio
stock options, they were valueless. Who
really made a lot of money? The heads of
the companies, who paid themselves a lot
and got stocks incentive rights, not options,
and put real money in their pockets. The
average worker in radio did not benefit.

Now radio has centralized, and disc jock-
eys in Omaha are tracking all over the coun-
try, changing what radio is all about. This
has allowed satellite to come in and say,
“Listen to us.”

Short-Term Thinking

The easiest thing to do is cost-cut your
way to profits, but consolidation changed
all our thinking from long-term to short-
term. When I took this job nine years ago
everyone said | was crazy to go to work for
a privately held company. Now they areall
jealous of me. In hindsight, I was the smart-
est guy in the world.

Radio became a business full of short-

term thinkers because they have to report
in 62 days, in 48 days. They cut costs to
show an immediate improvement to their
bottom line because that’s the quickest way.
Then they worry about the next 90 days in
90 days. It's a hell of a way to run a busi-
ness.
Wasn't one of the benefits of consolida-
tion supposed to be that more minority
ownership would result? Well, the big got
bigger, and the small went away. The win-
ners were the smart owners who got rid of
their stations at 20-times cash flow and
cashed out.

And in the 10 years since consolidation
we certainly haven’t created a lot more
great talent, have we?

If the government relaxes the ownership
rules even more, we will move further
backward. If they were taking bets in Ve-
gas on the possibility of further deregula-
tion, [ would put a second mortgage on my
house. I'm glad | am winding up my radio
career instead of starting out.

Tam lucky to be where I am, working for
a privately held company like Sandusky.
That's not my kissing ass, it's being able to
talk to an owner who wants to know how
the moves we make are going to affect us
tomorrow, next month and a year from
now. I've never been asked to make a deci-
sion at any of my five radio stations to make
me look better tomorrow.

Isn’tit interesting that, through all of this,
I haven’t lost my passion for this business?
They can't take that away from me. That
would mean they’d won altogether, and |
won’t let them do it.
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RR SMOOTH JAZZ TOP 30

June 9, 2008

C I e T s A u"’*“u R
5 z BRIAN CULBERTSON Let's Gat Started (GRP/YME) 686 +50 81248 21 3¢
2 PINLIPPE SAISSE TRIO Do It Again (Rendezvous/ 872  +38 4518 15 388
3 3 PAUL BROWN Winelight (6RP/VMG) 552 58 e 4 328
. & WAJEE 2nd 2 Nene (Hoods Up internationsl) 535 45 612718 32 3m
7 x MINDI ABAIR Trus Blus (GRP/VMS) 480 +58 55388 18 38M
8 RAMSEY LEWIS Oh Heppy Day Mavade Jazz/EMY) 455 +45 @3%68 15 238
3 7 MICHAEL LINGTON Pacifica (Rendezvous/ a1 20 41838 28 280
5 8  NILS Summer Nights Baia/TSR/ 392 118 s4058 32 318
12 @ WAYMAN TISDALE Get Down On It (Rendezvoss/ 318 +38 41397 8 up
11 @ WCK COLIONNE Always Thinking Of You evads Jazz/EM) 3«17 4W72 2 29N
10 11 DAVID PACK Biggest Part Of Me /Peak/Concord) 7Y s 38258 18 24p
15 3 EUGE GROOVE Chillaxin (Navads Jazz/EMY 326 +32 417 10 24N
14 HERBIE MANCOCK... A Seng Fer You (Possibilties/Vector/ 318 +22 38388 14 238
9 14 XIM WATERS Steppin’' Out (Shenscive/ mn 4 212 1 M
16 8 SIMPLY RED Helding Back... /simplyred.com/Verve Forscest/VMG) 298 +21 37188 8 2211
17 CORINNE BAILEY RAE Put Your Records On (Cagital/ 282 +24 28858 & 2
18 17 BEYONCE' Wishing On A Star Soay Urban/Columbia) 251 J 332 17w
19 18 CHRIS STANDRING | Can't Help Mysslf (Triagin’ ' Rbythe) 238 4 22920 14 258
20 RAY PARKER, JR. Mismaloya Beach /Raysio Music Greus/ 232 +36 33548 10 178
30 PETER WHITE What Doss it Take (Cokmbia/ 216 +139 33327 2 45
23 BRIAN SIMPSON Saturday Cool (Rendezvoss/ 177 +23 14238 3
21 22 RICK BRAUN Groove Is In The Heart /Artiren/ 153 A1 8312 1 .
22 23 GERALD ALBRIGHT We Got The Groove (Poek/ 148 g 12681 15 10
24 z JASON MILES Sexual Healing (Narads Jazz/EM)) 145 +1 22822 8 ®p
26 PIECES OF A DREAM Forward Emotion (Heeds Up/ 121 +18 17284 2 158
26 26  PAMELA WILLIAMS Positive Vibe /Shenachie/ 105 2 8238 8 M@

@  DAVID BENOIT Beat Streat (Prak/Concord) 8 435 4131 1 154

28 28 JAMITA Enjoy The Silence /Lightyssr/ 2 4 4383 1 9

@  DAVE XOZ Undenisble (Capitol 88 +16 10956 1 8
20 €D STEVE OLIVER Good To Go fKoch/ 87 +7 4238 1 80

32 Smooth Jazz ® reporters. Monitored airpiay data supphied by Mediabase Research, a division of Premiers Radio Networks. Songs ranked by total piays for the airplay
week of 5:28-6/3. Bullets appear on songs gaining plays or remaining fiat from previous week. tf two songs are tied in total plays, the song with the larger increase in
plays ts placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart unless a song has not yet reached the top 15. i after 20 weeks, the record
is not in the top 15 and has two consecutive weeks of decreased plays, the song is then categorized as recurrent. Most Added is the total number of new adds officially
reported to R&R by each reporting station. Songs unreparted as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with
the greatest week-to-week increases in total piays. Total Audience equais Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station
is assigned an AQH number. Average Ouarter Hour Persons used herein with permission from Arbitron inc. (© 2006, Asbitron Inc.|.© 2006 Radio & Records.

EMIC DARNIUS Chillin' Out Navads JazzEMY)
|

Tetal Plays: 51, Total Stations: 7, Adds: 0

MELSON RANGELL City Lights Xack/

Tetal Plays: 41, Total Stations: 4, Adds: 0
RIPPINGTONS Gypsy Eyes Poal/ PIECES OF A DREAM Mgt Vision #lsads Up/
Tetal Plays: 75, Total Stations: 7, Adds: 0 | Total Plays: 40, Total Statiens: 5, Adds: 0
SHILTS Losk What's Happened (Artizew/ I OUI SULK Easy Doss it (Trpin® N Alythe/
Total Plays: 68, Tetal Stations: 8, Adds: 1 Total Plays: 35, Tetal Statiens: 5, Adds: 1
EARTH, WIND & RRE ORIAN MCXIIGHT Te Yeu Sanctaery/SRG/ | DAN SIEGEL Strest Tak Native Lasguape/
Total Plays: 59, Total Stations: 4, Adds: 0 Total Plays: 25, Tetal Statiens: 4, Adds: 1
JEFF GOLUS Croam And Suger Marade Jaro MU MICHAEL FRANKS Under The Sun /Xock/
Total Plays: 53, Total Statiens: 7, Adds: 0 l Total Plays: 18, Total Statiens: 4, Adds: 3

Seags roshed by tetsl ploys

MEDIABASE
MOST ADDED

ARTWT TITLE LABEL(S)

PETER WINTE What Osas & Tohs Calembia/

PIECES OF A DREAM Ferward Emotion Flsask L/

BAVID DENSIT Beat Sirest Pont/Cascond

MICHAEL FRANKS Under The S Rack/

MCHARD ELLIOT Say I's Se (Arkiew

NCK BRAUN Greove is n The Heert (Artiray/

The Smooth Josz odd threshald is applied %o menitered stutions not allowed
 raport adde por thelr compuny peliey: Sengs that reash fowr ploys por
wosk in e suusosutive sirpley woshs. Airgley wosk is defiunsd as Sendey
i::i’.l‘t-lﬁp-—ln‘mn
-y

i

MOST
INCREASED PLAYS

TOTAL
arraT TILE LABELES weise
PETER WATE What Doas i Toke Cabmbia/ KT
NONDI ABAIR Trua Blue (ARG +5
ORIAN CULBERTSON Lot's Get Started SAPYMG/ +5
RAMSEY LEWRS Oh Happy Doy Marase Jaz2EM) +5
PRSLIPPE SAISSE TRID Do It Agein Maadervessy/ +3
WAYMAN TISOALE Got Down On 1t Mesdarvee/ +n
RAY PARKER, JR. Mismaloya Beoch Royele besc Groe~ +38
DAVIO BENSIT Best Strent Post/Concont +3
EWGE GROOVE Chilazin arade JazzEMY) 2

SBAPLY RED Helding Back_. (smphrad comVerve Farecast/VMG) +27

MOST
PLAYED RECURRENTS

ARTIST TITLE LABEL(S)

IR0 FORCE You Get h #iigher Octave M) 365
MICHARD ELLIOT Mystiqus (Artires/ m
VIRK WHALUM Whip Appesl (Rendevouy/ e
MARION MEADOWS Susde Heeds U/ 167
BRAN SIMPSON 1's All Good (Readarvess/ 158
EUGE GROOVE Got Em Goin' arade JarzEMY 151
PAUL HARDCASTLE Serane (Trggpie” W° byt 142
WALTER BEASLEY Coohess (Heeds Uy 10
MORAN JORES Don't Know Why (Bl Kote/Virgn/EMC/ 10
CHIS BOTTL.. Gosd Morning Heartache (Calumbia/ 138
WILS Pacific Const Highway Baia/TSR! 134
KEN BAVARRO You Ars Everything (Posicve) 129
TIV BOWMAN Susrvnar Groove Liged & 12
GERALD ALBRIGHT To The Max GRPVMG/ 13
FOVRPLAY Fiolds Of Gold /BiabiadRCA HictorRMG) 13

Station playlists fer all RER reperters are available
on the web ot www.radioandrecords.com.

www.radioandrecords.com
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: R SMOOTH JAZZ TOP 30 INDICATOR .

June 9, 2006
WEx  Wiex  ARTST TRE LABELS) b KT S Tt MOST ADDED
1 1 PHILIPPE SAISSE TRIO Do it Again (Rendezvous) 241 1 N 12 13p | wmerme M::: —— ‘°;'
2 @ EUGE GROOVE Chilaxin (Navads Jazz/EMI) 2 415 173 8 150 m' ) m""" it _‘c“'""sq - 3
3 @ CHMIS STANDRING I Can't Help Myssif (Trigpia® W* Rbythey 210 g 208 15 150 | SPYROGYRA The Lowdown Messs U/ 3
6 @ RAYPARKER, JR. Mismeloys Beach ReydioMesic Growp/ 205 +4 ™ ) mm'lm:ﬁ,mﬁ Hoods Uy :
4 5 GERALD ALBRIGHT We Gt The Groove (Past . 202 1 w3 17 e ‘-,mm -t M“""'"“""'. o -
5 6  PAUL BROWN Winelight (53F/YM6) 197 -5 w 120 PRESTON GLASS Think Twice 8CS 2
7 @ WAYMAN TISDALE Get Down On ht (Rendervens/ 19 +3 204 8 1400 | NICHARD ELLIT Sey s Se (Artiew . 2
8 @ BRIANCULBERTSON Let's Get Started (GRPIYMG) 19 0 1 28 nie | MANKHOLLRGSWORTH On The Mork Mintew Mes) 2
9 @ MINDIABAM Trus Biue /6RP/VMG) m +1 122 71 e
10 @ WMCKCOUONNE Aways Thinking Of You Warads Jazz/EM 1}/ +10 17 20 18 MOST
12 11 RICK BRAUN Groeve s In The Heert (Artizew/ 151 9 M 8 um INCREASED PLAYS
13 @ H.NANCOCK /C. AGUNERA A Song For You (Possidiities/Vector) 150 + 15 N e ek oty
14 0 RAMSEY LEWIS Oh Happy Day Navade Jazz/EMY) 142 +8 148 12 19 MARK HOLLNGSWORTH On The Mork Mindbovw M/ + M4
11 14 MLS Sumweer Nights Baa/TSA/ 129 26 200 28 110 | DANSIESEL Swest Tok Musie Layeapy o
19 =@  PAMELA WILLIAMS Positive Vibe /Shanachie/ ” +9 316 12 110 | DAVED BERSIT Best Sweet (Poat/Concord) +B
15 18 ALTHEA RENE In The Moment /Alsst/ 123 . 27, 1w N NG JOUN W S Someds .
g P | kBTN JACORSIN Avsther Sod Love Song Shabwr sbad  +19
18 17 STEVE OLIVER Good Te Go /Nock/ 128 X7 183 11 111 | MARON MEADOWS Drassed To OO foas U/ T
18 18 PIECES OF A DREAM Forward Emetien Heads Up/ 13 7 267 5§ 100 | SPYROGYRA Thelowdowm Mook iy +u
26 @ SRIANSIMPSON Saturday Cool Rendervous) " +9 o T I L +1
24 @ 3IRD FORCE You Got It (Hipher Octave/EMI) e +7 3 1 MOST
28 @ EVERETTE HARP Monday Spesks /Shamachie/ 109 +9 5 2 M PLAYED RECURRENTS
25 @ CORMNNE BAILEY RAE Put Your Records On [Capital 109 +8 1727 4 m SOTRY TS DB o
20 23 MELSON RAMGELL City Lights Xock/ 109 a 88 7 1100 | AJEE 2 2 Nene Ploads Up ternstionsl) s
. : / KOM WATERS Stoppin’ Out Shasschiy )
29 @  SHILTS Look What's Happened (Artizes/ 105 +5 05 3 108 [ eToR Puircs e e
22 25 BOB JAMES Choose Me /Kock/ 19 3 s W 0w KR WHALSM Whip Appoal foasbrens/ 1
B> @  DAVIO BENOIT Beat Strest Poed/Concord) 8  +25 48 1 181 | PASLTAVLOR Exst Boy Bownce Fost/ n
17 27 JEFF GOLUB Cream And M) : 17 15 JORATHAN BUTLER Fio Monsrvous/ “
. Sugar (Narsda Jazz/EMI) ] 23 " " CINS BOTT) SALL SCOTT Good ; e
27 28 ROB WHITE Fin De Semana (Weekend) (Orphews/ L X] 8 8 ¢ N BRIAN SIMPSON I's Al Good Maasisrvens/ “®
23 29 ERIC DARIUS Steppin’ Up Navade Jazz/EM)) ™) A8 2 1 m RCHARD ELLIOT Mysti ey “
Bwe> @)  PETER WHITE What Does It Taks (Cokmbia) n__ 4 1 1e | s;:;m it 2”"' Yo
P [; ] Weman
1 b total - 1
9 Smooth Jazz reporters. mmmowmmferMdem Saturday 6/3 MARION MEADOWS Suade feds U »
(" N
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Group PDs Speak

The secrets of successful multitasking

lt’s the 10th anniversary of the Telecom Act’s being signed
into law. The act dealt with many facets of broadcasting, but
the one element that gets the most attention is the easing of own-
ership restrictions. The new law allowed one company to own
multiple broadcast outlets in the same market.

Once the law went into effect, a feeding fren-
zy ensued, with companies buying up stations
left and right. Most single-station owners were
bought out, and their stations were swallowed
up by bigger companies. Many medium-sized
companies were also absorbed into larger ones.

Legendary PDs

Ten years ago a small group of legendary
P'Ds ran legendary stations in different parts of
the country. | know — I used to work for one
of them. Their expertise and programming
skills were highly regarded by both radio peo-
ple and label representatives.

With a handful of exceptions, these people
are gone now. Some have retired, some moved
to satellite radio, some were promoted within
their companies, and some just left the business.

The business has changed, and broadcasting
companiesamnotwillingtopayal’Dalarge
salary to run just one station anymore. It's not
cost-effective. Despite the loss of these legends,
however, there is a new generation of great pro-
grammers emerging. But their stories are quite
different.

A new position has been created at some
companies: group PD. This person is responsi-
ble for overseeing the programming of two or
more stations within a market. A group PD
can’t be good at programming just one station
in one format. He has to be able to see the big
pictuminﬂ\emarketandsteerﬂ\estaﬁomhe
is responsible for in such a way that they all
win,

This requires a skill set that didn’t exist just
10 years ago. The pressure is also much great-
er. The group PD isn't judged just by the per-
formance of one station, he is judged by the per-
formance of the whole cluster.

This week I speak with two gentlemen in the
group PD hot seat to see what that experience
is like.

Joe Bevilacqua
Director/FM Programming, Clear
Channel/Denver

Joe Bevilacqua has been
a PD for most of his radio
career. He's worked in De-
troit; Providence; Wash-
ington, DC; and, now,
Denver. While PD for
Clear Channel Rocker
WHJY/Providence, he
also served as the compa-
ny’s regional programmer
for the Boston area.

Being PD of one station
is tough, and managing more than one station
is an enormous challenge. Bevilaoqua feels that

Jjoe Bevilacqua

“P've always felt that radio

was a spoken-word
medium at its best, and
jocks, performers, actors
— call them what

you want — were your
keys to long-term
success.”

Joe Bevilacqua

= e

job. “I was sort of prepared because Capstar,
which became AMPM, had used brand man-
agers before the regional programming posi-
tion was created,” he says.

“] was a Rock brand manager, and that was
a great way to be a helper without the respon-
sibility and expectations of my current job.

“The major adjustments in my life as a pro-
grammer have been around time-manage-
ment, delegating, and muiltitasking. You can
have five major issues come up at the same
time, and you have to be able to wear many
hats.

“You also want to make informed decisions,
so you have to rely on your team for com-
munication. | do my best to make the rounds
every day to all of my stations to see what is
going on.

»Also, in the past | would often stress on lit-
tle things, and I can’t do that now. My analogy
might be a defensive back in football. You can’t
let the last play get you down because you're
goingtogenhmwnatmmeﬁmandym'd
better have your head on straight.”

A Rock Wall

Bevilacqua is responsible for five stations in
Denver: Triple A KBCO, Active Rock KBPI,
CHR KMGG, Classic Rock KRFX and Altema-
tive KTCL. Audience-sharing among his sta-
tions is one of the many elements he has to stay
on top of.

“When I got here only KBP1 and KTCL were
sharing what 'd call an uncomfortable amount
of audience,” he says. “Now our FM cume is
well over a million persons, with market cume
of just over 2 million. You have to make sure
each station has a value unto itself. If I've
learned something in this business, it's that
you'd better be No. 1 in something.

R ROCK FORMATS

STEVEN STRICK
sstrick@radioandrecords.com

“So each of our sta-
tions, although four
of them are rockers,
owns a position and
makes sure it has lis-
tener core values that
it enhances with ev-
ery facet of its pre-
sentation, music and
personality. Plus, great
shows with great tal-
ent will also naturally
separate your audi-
Couldn’t Bevilac-
qua get all four of his
rock-formatted sta-
tions to work togeth-
er to create a “rock
wall” against the com-
petition? “Well, |
wouldn’t tell our friends at Entercom that,” he
says. “They have two rock-formatted stations
that are trying to kick down that wall every day.

“There may have been a time early in con-
solidation where there were flanker stations —
protectors, if you will, of the big station — but
not anymore. Each station in my cluster must
stand on its own, ratings- and revenue-wise.
Each station also has a clearly defined target
audience that its sister stations do not share.

“If a station wasn’t performing, it would be
evaluated on its own merit. KTCL is not the lit-
tle brother of KBCO, protecting the young end.
KBCO is No. 1 2554, KTCL is No. 3 18-34 —
end of story.

“KBCO has certainly not been immune to
other stations trying to steal its checse, but if
you take on KBCO, you're trying to take down
more than just a radio station. PD Scott
Arbough and his airstaff have cultivated a life-
styleandcreatedaninstituﬁm—andcertain—
Iy not just by playing John Hiatt records. So if
there’s some sharing of music on one level or
another, I'm not as concerned.”

Brimming With Talent

This independence among stations in Bevil-
acqua’s cluster extends to promotions and con-
tests. “Although one station may do a similar
type of weekend theme or event, they are all
branded differently,” he says. “Even on the rare
occasions that KBPI and KTCL would do the
same new-artist CD giveaway, the methods
would be different.”

When it comes to potential airstaff candi-
dates, | hear many programmers lament how
shallow the talent pool is. Bevilacqua, howev-
er, sees it differently. “I've been very lucky in
my career to have worked with great perform-
ers,” he says. “It's my favorite thing to do and
always has been.

“I've always felt that radio was a spoken-
word medium at its best, and jocks, perform-
ers, actors — call them what you want — were
your keys to long-term success.

“We're brimming with talent here in Denver,

“The major adjustments in
my We as a programmer
have been around time
management, delegating
and multitasking.”

Joo Bevilaceus

I i

WHEN WORLDS COLLIDE rotywood Records artist Evans
Blue dropped by Altenative KEDJ (The Edge)/Phoenix recently. Seen here
() are Evans Blue guitarist Viad Tanaskovic. KEDJ MD Robin Nash and
Evans Blue guitarist Parker Lauzon and lead singer Matisyn.

and I'm looking forward to HD2 as an experi-
mental medium to showcase new talent and
fresh show ideas, much like FM was in the 70s
and '80s.

“We'll share voices for spots sometimes, if it's
appropriate, but we don't share talent within
Denver. A lot of our talent can be heard on other
stations across the country though.”

Cruising Hot ZiPs

Outside of ratings, how does Bevilacqua
know how he’s doing? He spends time out in
his market, looking for signs. “God bless hot
ZIPs,” he says. “You drive to the different ones
and talk to the locals to see how much your sta-
tion is or isn’t a part of their lives. That's when
you know what kind of work you've got on
your hands.”

Was there anything in Bevilacqua’s past that
prepared him for this gig? “If 1 would’ve
known how much that psychology minor was
going to help in this job, | would've majored
in it,” he says.

“Also, I'm glad my grandfather, Bazooka Joe
Bevilacqua, of Youngstown, OH, put me to
work on his cement crew one summer. “Listen
and keep your mouth shut,” he'd say to me ev-
ery day.

“To this day, when | interrupt someone, | still
duck, thinking the business end of a shovel is
coming my way.”

Curtiss Johnson

Station Manager & Director/
Programming, KWOD & KSEG/
Sacramento

Curtiss Johnson started his radio career in
1978, as Production Director and-an air person-
ality at AOR KPRI/San Diego. His next stop
was an on-air gig at AOR KZAP/Sacramento.
He thert had a 10-year run at AOR KUPD/
Phoenix, where he started out in afternoon
drive and moved to MD
and, eventually, PD. He
added PD duties at Alter-
native KUKQ/Phoenix in
1993.

In 1995 he returned to
Sacramento as D of Ac-
tive Rock KRXQ. Two
years later he added pro-
gramming Classic Rocker
KSEG to his duties and
ran both stations for five years. In 2003 he
swapped out KRXQ for Alternative KWOD
and still runs two stations.

As you can see, overseeing more than one
station at a time isn't new for johnson. “1 can’t

Curtiss Johnson

Continued on Page 60
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ARTIST TITLE LABEL(S)

RED HOT CHILI PEPPERS Dani California (Warner Sros.)
BUCKCHERRY Crazy Bitch (ElevenSeven/Laval

TOOL Vicarious (Vokcana/Zomba Label Group)
GODSMACK Speak (Uinversal Repubic/
SHINEDOWN | Dare You (Atientic/
WOLFMOTHER Woman (Modular/interscope
NICKELBACK Savin' Me (Roadrunner/I0JMG)
PEARL JAM Workd Wide Suicide L/AMG)
THREE DAYS GRACE Animal | Have Become (ive/Zombs Label Group)
00 FIGHTERS No Way Back (RCA/RMS)

SEETHER Remedy (Wind-Up)

10 YEARS Wasteland [Unversal Republc)

KORN Coming Undone (Vingi/

SEETHER The Gift (Wind-Up/

SHINEDOWN Save Me (Ariantic)

SYSTEM OF A DOWN Lonely Day (American/Cokwmixa)

HINDER Lips Of An Angel Universal Republic/

PEARL JAM Life Wasted (/RMG)

MUDVAYNE Fall into Sieep (Epic/

ROB ZOMBIE American Witch /Geffeninterscope/

STAIND Everything Changes (Fii/Atisntic)

RACONTEURS Steady, As She Goes (Thid Man/V2)

STONE SOUR Through Glass (Rosdrunner/10JMG)

THEORY OF A DEADMAN Santa Monica (Rosdruner/IDJMG)

BLUE OCTOBER Hate Me (Universal Motown/

SAMMY HAGAR Sam 1 Am (Azoff Music Management/

AVENGED SEVENFOLD Beast And The Harlot (Warmer Bros./

EVANS BLUE Cold (But I'm Still Here) (Pocket/Hollywood)

BLACK STONE CHERRY Lonely Train (Roadrunner/IDJMG/

10 YEARS Through The Iris (Universal Republc/

.

TOTAL
PLAYS

614
478
485
a7
381
3z
34
n

281
275
222
205
191
179
157
124
98
9
L
89
85
18
75
68
L1
59
58
57
57

s
+2
-18

+28
24
+4
23
-2
-54
+7
7
+3
+4
+10
+2
21
15
+24
+35
+3
-2
4
+18
+34
11
+2
A4
+7
1N
0
-15

e
00}
33054
20407
20234
21102
16455
13473
11408
13261
14208
14408
14077
10753
8654
7881
9566
5381
3922
$762
4628
322
1827
2833
3149
1821
1925
2521
1873
3560
1723
1353

'WEEKS ON TOTAL STATIONS/
CHART . AGOS

s 20
“H 230
7 250
17 250
2 210
10 24
12 160
13 180
9 243
18 200
58 210
48 1810
12 140
13 1712
4 210
15 1210
5§ 1
2 1658
20 120
4 10n
12 80

3

1 108
8 60

5 40

2 W

6 60

2 M0

2 80

10 61

26 Rock reporters. Monitored airplay data supplied by Mediabase Research, a division ot Premiere Radio Networks. Songs ranked by total plays for the airplay week of
5/28-6/3. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays. the song with the larger increase in plays is
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart unless a song has not yet reached the top 15. If after 20 weeks, the record is not in
the top 15 and has two consecutive weeks of decreased plays, the song is then categorized as recurrent. Most Added is the total number of new adds officialty reported

ARTIST TITLE LABEL(S!

PEARL JAM Lite Wasted LiBMG/

SREAKING BENJAMIN The Diary Of Jane Hofywood/
STONE SOUR Through Glass (Roadraner/T0UMG)

THREE DAYS_. Animel | Have Bacoms (ive/Zomba Label Grow/

MOST ADDED

SEETHER The Gt Wind- U/

AR Miss Murdes (Tay Enllinterscape/

The Rech add thresheld is spplied % monitered stations net allewed ¥ repert
adds par their company policy: Seags thet resch soves plays por wesk within
one sirpley ool An sirpley wesk is definsd oo Senday through Ssturdey.
Adds irom all other programmers sre still accapted ot awy pluy lovel.

MOST
INCREASED PLAYS

ARTIST TITLE LABEL(S} IIC’;‘XK
PEARL JAM Life Wasted L/RMG/ +35
STONE SOUR Through Glass (Roadrussner MG/ o4
BREAKING BENJAMIN The Diary O Jane Holywood +31
TOOL Vicarious (VokcanoZombs Label Grow) o8
HINOER Lips 01 An Angel Usversal Aapaic/ o
RACONTEURS Staedy, As She Goes (Thind Maw¥2/ +18
KOAN Coming Undone (Virgi/ +10
SOUL ASYLUM Stand Up And Be Strong Legacy) +18
NONPOINT Afve And Kicking (Bier 8rus.) +10
SEETHER Remady (Wind-U/ +

MOST
PLAYED RECURRENTS

—
MEDIABASE

Nnu--g

TOTAL

TOTAL

1o R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the | ARTIST TITLE LABELS) PLAYS
greatest week-1o-week Increases in total plays. Total Audience equals Average Quarter Hour Persons times number ot plays (times 100). Each daypart on each stationis | DISTURBED Stricken /Reprise/ 221
assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006, Arbitron inc.).© 2006 Radio & Records. MICKELBACK A Roadrunoer 10IME) 186
' STAIND Right Here (FiyAtiantic/ 168
DISTURBED Just Stop /Reprise/ 1L
' RED HOT CHIL) PEPPERS Tell Me Baby /Warner Bros.) AVENGED SEVENFOLD Bat Country (Warmer Bros./ 17
Total Plays: 30, Total Stations: 3, Adds: 0 AUDIOSLAVE Doesn't Remind e /6
Remind “puc/Interscope/ 125
HOOBASTANK inside Of You /iskand/I0JMG) F00 FIGHTERS Best Of You (RCARMG) 123
Total Plays: 49, Total Stations: 5, Adds: 1 . ' AUDIOSLAVE Out Of Exile (EpicInterscope) 1"
MERCY FALL | Got Life (Ariantic/ JET Cold Hard Bitch (Ariawtic/ . 1
FIGHTING INSTINCT | Found Foreves (EM/ Mussc Reactive/Gotee) Total Plays: 27, Total Stations: 3, Adds: 0 JNDER Gat Stoned (Ui y 100
Total Plays: 47, Total Stations: 5, Adds: 0 - _
Sengs ranked by tetal pleys
BREAKING BENJAMIN The Diary Of Jane /Hollywood/ CHEAP TRICK Perfect Stranger [Big 3/
Total Plays; 43, Total Stations: 8, Adds: 8 Total Plays: 15, Total Stations: 3, Adds: | Station playlists for all R&R reporters are avaiiable
_— = e R e on the web at www.radioandrecerds.com.
Sengs ranhed by tatal pleys
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ARTIST TITLE LABEL(S} m

RED HOT CHILI PEPPERS Dani California (Wanmer Bros./ 173
TOOL Vicarious (Vokasy/Zombe Label Growy 1927
GODSMACK Spesk Univerzal Repubic/ 1581
BUCKCHERRY Crazy Bitch (ElevenSeven/Lava/ 1540
THREE DAYS GRACE Animal | Have Bacome (iveZomba Label Groag/ 1430
KORS Coming Undone (Vi 1297
DISTURBED Just Stop Masvise/ £
WOLFMOTHER Women (Moddar/lnterscope/ 83
SEETHER The Gift Wind "
MUDVAYRE Fall Into Sleep Enic/ )
WRDER Lips 0f An Angel Uwversal Anpubic/ sis
ROB ZOMBIE American Witch (Geffen/interscape) s
SHINEDOWN | Dare You (Adkeetic) 75
EVANS BLUE Cold (But I'm Still Hers) (Pocket/Hallywood) 718
MICKELBACK Savin' Me (Soadrumer/IDJMG) .
HURT Rapture Capitod 619
10 YEARS Through The ris Universal Aepec/ 613
SYSTEM OF A DOWN Lonely Day (4menicanCokumbia) 1
10 YEARS Wastsiand (Usiversa/ Aapubic/ 570
BLACK STONE CHERRY Lonely Train (Rosdrumen/i/MG/ 567
PEARL JAM World Wide Suicide L/RM6/ 523
ATREYU Ex's And Oh's (Victory/ 514
BLUE OCTOBER Hate Me (Unversal Motown s
PEARL JAM Life Wasted L/RME) 43
AVENGED SEVENFOLD Besst And The Harlot Warmer Bros./ It
STONE SOUR Through Glass (RoadrunneniUMG) a1
30 SECONDS TO MARS The Kill flmwortalVirgin/ 96
THEORY OF A DEADMAN Santa Monica (Roadrner/10/MG) 0
AFI Miss Murder (Tiey EvilWwterscape) 338
BREAKING BENJAMIN The Diary Of Jane /Holywood) 330
LOSTPROPHETS Rooftaps (Cakenmba/ 3
FOO FIGHTERS No Way Back (RCA/RMG) 302
HOOBASTANK Inside Of You /Isiand/0/MG)/ 301
TRAPT Disconnected (Out Of Touch) Wamer Bros.) 2%
MERCY FALL | Got Lite Uriantic/ m
REBEL MEETS REBEL Got Outta My Life /Big Vi 259
RACONTEURS Steady, As She Goss (Thind MawV2/ 258
NONPOMIT Alive And Kicking (Bisker Bros.) 230
P.0.D. Lights Out Atkeatic) 207
FIGHTING INSTINCT | Found Forever (EMY Masic Rsactive/Gotee) 14
STAIND Everything Changes /Fii/Atisatic/ 188
LACUSA COR. Owr Truth Castary Medi/ 1
DANKO JORES First Date (Razor & Tie/ m
EGYPT CENTRAL Over And Under Bisker Bros./ 158
BULLET FOR MY VALENTINE Tears Don't Fall (Trusthilve/Zombs Label Groogy 129
TAKING BACK SUNDAY MakeDamnSurs Warner Bros.) "9
THOUSAND FOOT KRUTCH Absolute £ Mysic fesctiaTooth S el 113
EIGHTEEN VISIONS Tonightless (TrastkilEai/ 12
ANGELS AND AIRWAVES The Adventurs (Sarstose/Geffaw/ 1"
EXGHTEEN VISIONS Victim (TrusttiVEpic/ 105

e
-19
+27
¥
+28
+89
+71
g
-28
+20
-148
+38
+100
-8
-31
58
-19
4
-167
. ]
4
139
55
+12
+199
128
+28%
+41

+60
+218
+01

+88
+54

+16
+33
-3
-5
-80
+21
2
12
+30
+17
+68
)
+25
+88

22074
19130
13828
22591

12798
24825
12199
11835
13539
11872
17012

9381

9357
11175

14891
8432
11808

§ERES

2515
438
3778
47
2219
m
2198
3523
2183
23138
2%

e o
s 5m
7 S

17 S0
17 568
s 5
18 540
23 s
12 sy
17 s
2 am
s a0
10 450
2 A
% am
15
2 p
" an
15  am
51 518
§ MM
13 30
LU ]
"
2 4
16 4
2 e
13
1" 2m
5 211
2
3
19 280
7 %0
4 280
10 25
12 23
4 2
5 140
s 2@
" e
1 200
13 1.
7
§ 1
2 1
3 m
1 1
s 1
1 N
1 1

56 Active Rock reporters. Monitored airpiay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay
mamm.mwmwmmummmmmnmmmmmoum.mmmmwmmmm
is piaced first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart uniess a song has not yet reached the top 20. If after 20 weeks, the record is not
mnntoozommsmowmmwmmwm.ﬂnmsmmamMostAdoadismttohlmb«ofmaddsoMywponod
to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the
Qreatest week-to-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is
assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records.

ARTIST TITLE LABEL(S)

SREAKING BENJAMEN The Diary Of Jane Slelyweed
STONE SOUR Through Glass (Roadkunner/10./MG/
RYLEAF Fully Alive (Octone/RCARMG)

EIGHTEEN VISIONS Victim (TrasthllEnic/
SYSTEM OF A BOWN Kil Reck ‘N Rell (AmaricanCokmbia/
BLACK STONE CHERRY Lenaly Train (Rasdrunmer/UMG)
PEARL JAM Life Wasted LIRMG/

LOSTPROPHETS Reofteps [Cobwmbia/

TRAPT Disconnacted (Ovt of Touch) Warner Brez./
ULLET FOR MY VALENTINE Tears . (TnstiliUveZonts Label Grespl 3
THSUSANS FOOT KTCN Aosivte (500 Music Auactin/Tosth & Mad 3
The Active Resh add Gweshald is ayplind % menitored stations st allowsd ©
vapert adds por thelr company peficy: Sengs that reach spvem ploys por wesk
within oms sirpluy wesk. An sispluy wosk s dafined o3 Sundoy throngh Setwrdey.
Adds fram ol other programunnr—s sve sl assapted ot any ploy lovel.

SYSTEM OF A DOWN Kl Rack ‘N Aol (AawicasCabmbiy/
Total Plays: 95, Total Stations: 11, Adds: 8

LIVING TIIGS Bervbs Below LiveZombe Labe Groegy
Total Plays: 83, Total Stations: 8, Adds: 0

FLYLEAF Fully Alive OctonaRCARME/

Total Plays: 89, Total Stations: 15, Adés: 10

ARCTIC MOSIKEYS | Bet You Losk Gead On The Dancelioor Daminy/
Total Plays: 85, Total Stations: 6, Adés: 1

LYNAM Tanis (Chenge Your Mind) 047)

Total Plays: 52, Total Stations: 7, Adés: 1

MIM Kiling Lomaliness (SiwMarsw Bras/

Total Plays: 43, Total Stations: 8, Adds: 2

Seags raaked by tetal ploys

Statien playlists for all R&R reperters sre available
on the web at www.radisandrecords.com.

POWERED[T]
MEBIABASE

-

MOST
INCREASED PLAYS
TOTAL
PLAY
ARTIST TITLE LABEL(S) MCREASE
STONE SOUR Threugh Glass RosdramnenMUMG/ +205
BREAKING BENJAMIN The Diary Of Jane Halyweed +218
PEARL JAM Lite Wasted Li/AG/ +190
RO8 2ZBMBIE American Witch /Geffaniterscope/ +10
LOSTPROPHETS Reofteps Catembie/ +81
THREE DAYS GRACE Animal | Hove... (AvaZambe Labe/ Grosp/ +89
EIGNTEEN VISIONS Victim (TresthillEaic/ +0
KOMN Corning Undons (Virpie/ n
TRAPT Disconnected (Out Of Touch) /Warawr Bras./ +88
THOUSAND FOUT KRUTCH Abschute A0 M st Toush & Ad +08
MOST
PLAYED RECURRENTS
ARTIST TITLE LABEL(S} EA%
HINDER Get Stoned Uversel Aupudic/ 5"
MICKELBACK Animals (RosdramserA0/MG) o4
DISTURBED Stricken /Reprise/ 452
SHINEDOWN Save Me (Atisstic/ 418
KORN Twisted Transistor /Virgew/ mn
AVENGED SEVENFOLD Bat Country /Warser res.) n
SYSTEM OF A DOWN Hypastize (AmericasCobmbia/ k4
FO8 RGNTERS Best Of You (RCARME/ k)
SEETMER Remady /Wied Uy w
SYSTEM OF A DOWN B.Y.0.8. (Amarican/Cakmixs/ k]

m VEW & ACTIVE ooy

The best way to predict the future... is to create it!

PANR/NGON

Creating Listener-Driven Innovation Since 1981

303.922.5600
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(" Y A
m’m’u America’s Best Testing Active Rock Songs 12+ M:* ROCK TOP 30 MEDIABASE
o~ For The Week Ending 6/2/06 CANADA
N ) M g M & THIS TOTAL o1-  WEEKSON TOTAL
Artist Title (Label) TW LW Famil. Burn 18-34 18-24 25-34 R WS A TINE LAELE NI R GO SO
: 1 AEDNOT CIMLIPEPPERS DeniCalinia Moswiws/ 008 +5 9 18
mﬁ’m g 3: ::: m g : 3 THREEDAYS GRACE Avimailliow Bocons SayBMG 478 +3 8 141
18 YEARS Wastlod Unberzs @ G o D% AN An am | WOLFMOTHER Waman Mokl htarscope g3 8 1n N
EVARS BLUE Cold (But ' Sill Herel Pockesiolywood 427 430 79% 12% 4% AN 4D 6 @ RACONTEURS Swedy, AsShaGess TivMow?2 428 487 8 15N
MVOVAYIE Foll Inte Slesp s/ 425 423 % % 4 Al 4 4 5 FO0 FIGNTERS Ne Way Back RCARMG 428 &1} 1§ 138
TODL Vicarious (Vokcaa/Zomba Label Greep! A% 42 M 1% 43 A Al 2 6 PEARL JAM World Wide Suicide Seny MG/ a 6% n 128
GOOSMACK Spesk Uinierzs Aupaic/ 4 43 % % A1 An AR 7 . TALENT Dovlin A Midnight... MWomer Mhusc Consly/ 362 7 8 18
THREE DAYS. Animel | Hove... LivaZonie (abe/G 421 428 B1% 0% A8 418 197 10 ANGELS AND... The Adventurs SuretoneGeffer) 354 #1711 "
WORT Raptrs Capitel AN A W ™% A AN Al q CKELBACK Sovr M MoshmeaEM M Comd/ 384 418 13 120
18 YEARS Though The iris Ashersal Aepubic/ A AN % % N IR 1M 12 SEETHER The Gilt /Mies'li/ 321 B2 5 1L
WIDER Lips Of o Moge Wl k.~ 380 381 6% % 1m i 1N 8 1 TOO Vicwious Seny AU m a1 e
mwru?;mmm 3 : :: ;": ’1*:: ::: 3 1 124 OURLADY. WiThefsare SuyOMGMacCoudy 205 4 8 90
mﬁmenimiﬁhm;w ETE ST TR " BLUE OCTOBER Hote Me Unhrssl Motows/ % +«4 5
AENELRACK Sovi e oo RN 191 1% se% W% 18 Im 18 18 MATTMAYS. TmeOf_ SoncMamw MocCanade) 257  +24 4 138
ATREYS Ex's od O it 15 1M W% 9% 11 1M 14 13 15  ARCTIC MONKEYS | Bet YouLook Geod. Domine/ 249 4 1t =m
THEDRY OF A DEADMAN Sueta Mosica Foschoe UM/ 3065 350 S0% 0% 3% 1M IR 2 @ S N00ENTS Bt ToNowhere Ui Coma232 420 3 1D
20 SECONDS TO MARS The Kill (emorzalVipie/ 395 388 S0% % 3M 3M In 15 174p MOBILE Out Of My Hood Unvarsel Music Conade/ 218 8 17 e
BUCKCHERRY Crazy Bitch (ElovenSevenTowy 17 A7 8% % 3 4 318 18 ) SNOWPATROL HwnisOpon USMIwwscpe 214 +8 4 100
SYSTEM OF A DOWN Lonely Doy AmercanColemii) 378 375 S8% 23% 418 412 4N 21 (@)  BUCKCHERRY Crazy Bitch ElrvanSevenlave/ m U | "
AED HOT CIL) PEPPERS Oani Caifornia Wamwr Bres) 377 383 8% % 189 4 18 19 20 SYSTEM OF A DOWN Lonsly Day (Sasy SMG) 11 13 ] (]
0B 20MBIE American Witch (Geffenvinterscape/ 72 3 % 1 A 1IN AR 2 21¢p STABRO Fawed Design (00 Msic Cansd/ 1 KL b 101
AVENGED SEVENFOLD Bost A The Hort Momwr e/ 308 388 TR 2% 104, 3847 3 17 224p SAMPBOBENTS TheGots Unvwra/hosic Comde/ 178 48 19 150
STAD Erarythiog Cranges ipAdherk/ 15 27 Wk % 13 1M A 2 23 SHINEDOWN | Dare You Atieeric) B 41 4 m
HOOBASTANK insida Of You risiandOME) 151 - % 1% 353 180 M 2 @ AR s st Mo Entimmscope ww o 2 =
F00 FIGHTERS No Way Back (RCA/MG/ 340 352 8% ¥% 340 1M M _ .
CONEED AND. Wecone Hae e fsinobnts/ 126 123 8% 2% 314 3% 1m3 24 254p CITY&COLOUR.. Save Your Scissors ine Alwe/ 158 4 15 100
PEARL JAM Workd Wide Suicide /RM6)/ 128 325 8% 3% 24 38 213 2 0; MIXS Dev's Party (Sony MG/ MM:: : ‘: ::":
Toulsamplesizeismrespondem;fnlmmesﬁnutesmbasedmasaleofl-i(1=d:shkevery g: &’ m:;‘ i ﬂ!'::/ 137 + 1" m
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mﬁ?ﬁg ?gﬁﬁémmmmﬁmﬁﬁmﬁmm ;;iy’%mum 26 Canadian Rock reporters. Monitored airplay data supphied by Mediabase Research, a division of Premiere Radio
registered tracemark of RateTheMusic.com. The RTM sysiew, s avaiable for local radio statiens by calling 815- B e v e Bl o oau0 s the it aseass n pays 8 ros g
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ATIST TITLE LABEL(S)
RED HOT CHILI PEPPERS Dani California (Warner Bros./
TOOL Vicarious (Vokaso/Zomba Label Growp/
BLUE OCTOBER Hate Me Universal Motown/
RACONTEURS Steady, As She Goss /Thind MawV2/
AR Miss Murder (Tiny Eviinterscope)
ANGELS AND AIRWAVES The Adventure (Sarstone/Geffen/
THREE DAYS GRACE Animal | Have Become (WvwZomba Label Growp/
SHINEDOWN | Dare You (Atiantic)
GNARLS BARKLEY Crazy [Downtown/Lava/Atientic/
WOLFMOTHER Women /Adodisniaterscape/
ARCTIC MORKEYS | Bet You Look Good On The Dencsfloor Domisg/
TAKING BACK SUBDAY MakeDamnSure (Warner Bros.)
ROCK KILLS KID Paralyzed (Feariess/Raprise/Warner Bros.)
38 SECONDS TO MARS The Kill /immortal¥irpin/
KORN Coming Undone /Virpie/
10 YEARS Wasteland [Uniersel Ragpediic/

PANICL... The Only Differance Between... (Decaydance/Fueled By RamenLava)

SYSTEM OF A DOWN Lonely Day (AmencasColmbis/
PEARL JAM World Wide Suicide U/fM6)
GODSMACK Spesk Unversal Repubic/

PEARL JAM Life Wasted L/BMG/

BUCKCHERRY Crazy Bitch ElevenSevenLova/

FOO FIGHTERS No Way Back (RCA/RMG)
LOSTPROPHETS Rooftops /Cokwmbia/

SNOW PATROL Hands Open (A&Alnterscope)
DASHBOARD CONFESSIONAL Don’t Wait /interscope/
YELLOWCARD Rough Landing, Holly (Captol/
NICKELBACK Savin' Me (Roadrunner/IBIM6)

SHE WANTS REVENGE These Things (Geffery
DISTURBED Just Stop /Repnse/

YEAH YEAH YEAHS Gold Lion (Oress Up/interscope)
PANIC! AT THE DISCO | Write Sins... (Decaydance/Fueled By Rameryl aval
DEATH CAB FOR CUTIE Crooked Teeth (Atiantrc/

10 YEARS Through The Iris (Unversal Republc/
HODBASTANK Inside Of You (Isiand//B/MG/
ANTI-FLAG The Press Corpse /RCA/RMG)

DAMONE Out Here All Night (/sland//DJMG/

JACK JOHNSON Upside Down (Brushfire/Unmiversal Repubiic)
MATISYANU Youth (Or Music/Epic/

STAIND Everything Changes (Fiip/Atlantic)

HARD-F| Hard To Beat (Atlantic/

BREAKING BENJAMIN The Diary Of Jane Hollywood/
FRAY How To Save A Lifs /Eprc/

SEETHER The Gift (Wind-Up/

STONE SOUR Through Glass /Roadrumner/I0/MG)/
MUDVAYNE Fall Into Sleep [Epic/

HURT Rapture Capitall

PLACEBO Infra-Red (Astraiwerks/EMC)

KEANE Is It Any Wonder (/nterscope)

DRESDEN DOLLS Sing /Roadrunner/

TOTL
nATS

2027

502

an
470
481
456
407
370

338
296
292
285
266
265
253
242
27
236
2N
20
214
m
199
182

+185
+1

+82
+41
+50
<-d

-102
178
148

+328
+68

+98
+81
+138
+25
+20
+70
49
47
+85
21
168
+1
17
-15
-36
-86

0
+16
+133
+28
+27
+148
+13
-1
+32
+42
-8

(o]
143855
99857
1124%

8 £

47831
45397
35824
2212

40199

40738
27945
30009
30435
30889

18952
26682
2719
14509
21051
34138
19109
17592
23165
16909
10141
13664

6004

9278
16208

9151
10317

6500
11278
15151
12459
11449

N

7845

872

1114
11838

13

18
17

20
10

- e N U R = B W - M

TOTAL STATIONS/
g

700
50
880
ne
140
650
832
540
a0
s

s10

§EEE

a3

5%

m
2210
332
2118
2810
2815
240
218
240
27110
213
2110
2400
18/0
2010
35134
161
1811
24)14
mw
120
1.
1312
148

77 Aternative reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
with the larger increase in plays is
placedhm‘SonosbeiowNo.zommovodtorowmtnaﬂevzomd&sonmmm‘ssammmtyaruemdnntopzo.Naﬂerzom.nnmordisnolhm
xmmmmmmmmummm.mmummammm.nostwunmowmmmdmnasmmrmnedtonan
byeacnreponinoswion.Sot\osunreponodasadosdonmwummmwtowthMam.MostlnmasodPhyslistsmosonosmnnnorweslm-
to-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of piays (times 100). Each daypart on each station is assigned an AQH

of 5/28-6/3. Bullets appear on songs galning plays o remasning flat from previcus week. H two songs are tied in total plays. the song

POWERED[ 1]

MEDIABASE

ARTIST TINLE LABEL(S)

BREAKING BENJAMSN The Diary Of Jane Holywood)
STONE SOUR Through Glass (Roadrunmer RUMG)
RSE AGANST Ready To Fall (Getfew

PEARL JAM Life Wasted (URMG)

RED JUMPSVIT APPARATUS Face Down (Vi

g
--mm-uu-&g

SYSTEM OF A DOWN K& Reck N Rell (Amerxcan/Columbia/
BUCKCHERRY Crazy Bitch MvesSovanlony
SHOW PATROL Hands Open (ASMintwscope/
The Aurativs s tosheld s appied 5 masitoved sttions ot sllowed
repevt adls por their campany palicy: Sengs that reash soven playe par wask

wiithin one alsglny wosk. An sisgloy wosk is dofimnd s Sundoy through Satwdey.
Adila from ol othar grogrummurs are sl sosaptnd ot amy ploy lovel.

ARTIST TITLE LABEL(S) wontAsE
PEARL JAM Life Wasted LI/RMG/ +3128
GNARLS BARKLEY Crazy (DowntownLava/Atisntic/ +185
AR Miss Murder (Tisy Evilllaterscape/ +152
STOME SOUR Through Glass /RoadrameerXLIMG/ +148
DASHBOARD CONFESSIONAL Don't Wait finterscape/ +138
BREAIXING BENJAMIN The Diary Of Jane (Hollywood) +133
RACONTEURS Steady, As She Goes (Thwd Man/V2/ +108
RISE AGAMST Ready To Fall (Geffen/ +108
LOSTPROPHETS Rooftops (Cokmixs/ +96

TAKING BACK SUNOAY MakeDamnSure (Warer Bros.) +92

MATCHBOOK ROMANCE Monsters (Eprtaph/

Total Plays: 173, Total Stations: 13, Adds: 0

EAGLES OF DEATH... | Want You So Hard... [Downtown/Atlantx/
Total Plays: 144, Total Stations: 9, Adds: 0

RISE AGAINST Ready To Fall (Geffen/

Total Plays: 137, Total Stations: 19, Adds: 10

SECRET MACHINES Lightning Blue Eyes /Reprise/

Total Plays: 105, Total Stations: 9, Adds: 0

SUBWAYS Oh Yeah (Sire/Raprise/

Total Plays: 102, Total Stations: 10, Adds: 0

AVENGED SEVENFOLD Besst And The Hariot MWarwer 8ros.)
Total Pleys: 101, Total Stations: 11, Adds: 0

LIVING THINGS Bombs Below L/ve/Zomba Label Growp/
Total Pleys: 97, Total Stations: 8, Adds: 0

WM Killing Lonsliness /Siw/Waraer Bros)

Total Pleys: 60, Totai Stations: 11, Adds: 3

Songs ranked by total plays

Station playlists lor all R&R reperters are available
on the web ot www.radieandracords.com.

MOST |
INCREASED PLAYS 8

WEL/VEW & ACTIVE auy

number, Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records.
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RR ALTERNATIVE

- )

mm America’s Best Testing Alternative Songs 12 +
e For The Week Ending &/2/06

) Persons Men Women

Artist Title (Label) W LW _Familiarity Burn 18-34 18-34 18-34
AFl Mixs Nurder (Tiny Evifinterscope) a5 a1 I r M. % an
PANCL. Tho Ovly Diftwence. Oucebanfuni Sy Ao 412 867 8%  22% N 351 A
NED NOT CIILI PEPPERS Doni Caltornin Warmer Swe) 410 415 8% 2% @ an  am
ANGELS AND AMWAVES The Adventurs (SursionaGeffen/ 487 387 TT% 1% i s Im
TAKING BACK SUNDAY MaksDamnSure Warser s/ 401 482  70% 1% % N 1w
BLUE OCTOBER Hate Me inversa/ Metowa/ 12 3 N NN I I 3.
SNOW PATROL Hends Opon (A 8Mwterscape/ kY ) - . ” I I A
30 SECONDS TO MARS The Kill Jrmvmortad Virgin/ KT T T T Y. ) I 3 an
DEATH CAB FOR CYTIE Crashed Teath (Atisssic/ s I N 1% i n 1.
RACONTEURS Stasdy, As She Gees (Thind Maa/¥2! 32 1™ TN 1% i Inm M
YELLOWCARD Rough Londing, Helly Capited w - % "~ s I n
F00 FIGNTERS No Way Back ACARME/ ER R VI T - ) N 32 3m
16 YEARS Wastelond Unowrsa/ Aspublic/ 73 1 o M N 12
THREE DAYS... Aniwal | Hove.. iveZambe Label Grouy) 372 372 8% 11% 347 1M 358
SHINEDOWN | Dere You (Asinesic/ T TSV I T N W Inm
NAWTHOANE NEIGNTS Saying Serry Victary) 382 318 % 3% 3 T R T I V]
SYSTEM OF A DOWN Lonsly Doy AmwicasTobmbiy 353 352 83% 2% I8 M I
DISTURBED Just Step Paprise/ T IR VI T @ M e
TOOL Vicariows Yokseo/Zombe Label Greup) 0 3173 W% 1% M1 e
ARCTIC MONKEYS | Bet You Look Good.. Damisy/ 308 351 % 1% 2 I aIn
ICKELBACK Sovin’ Ms Foashuansr/OME/ 308 2 0% % I wm e
ROCK KILLS KID Paralyzed (Feaiess/fapriseMarmer Bros) 308 343  88%  18% 33 15 A
KORN Coming Undons /Virpse/ EE I T R S 1% 38 am
PEARL JAM Workd Wide Suicids (IRMG/ 31 033 M 33 32 38
WOLFMOTHER Wemen (Moshriorfisrarscope/ i3 13 W I s . m
BUCKCHERRY Crazy Bitch ElevenSevewLava) 13 1 % I n ;s
YEAN YEAN YEARS Gold Lion vess Upierarscope) I e TR 2e% I i e
GODSMACK Spesk Uiwswrsal Aapasbiic/ 1% 327 W W% 12 38 3
GNARLS BARKLEY Crazy (DowwtowpeLava/Atisatic) 1 27 5% W 1M 18 A%

. RateThelMusic.com results are not meant

Total sample size is 348 respondents. Telal sverage loversbillly estimates are based on a scale of 1-5. (1=gisiike very much, 5 = ke very much).
Total fomillarily represents the percentage of respondents who recognized the song. ekl bem represents the number of respondents wiho said they
are tired of heanng the song. Songs must have 40% famdianty 10 appear on survey. Sampie composibon is based on persons 12+. Persons are
screened via the Internet. Oncs passed, they can Lake the music lest based on the formal/music preference.

1o replace catlout resaarch. The results are mtended 10 show opions of participants on the the infernet only. RatThelusiC is 8 regstered irademark
of RateThedusic.com. The AT sysiem, is svalisble for loce! radie sistiens by calling §18-377-5300. RateThelusic_com dote is provided by
Nedishess Resserch. 8 ivision of Promiore Redie Netwests.

Group PPs Spesk

Continued from Page 55

remember the adjustments I had to make
from running just one station,” he says.

“However, an apt analogy would be of
a quarterback and coach on the sidelines.

“The single-station manager or quarter-
back is on the field, executing plays. A
multistation manager or coach can’t be as
directly involved in getting the ball up the
field. He must have a broader vision, know
his players’ skills, communicate well and
rely on his teams to execute properly.”

Musical Lanes

Johnson says that audience-sharing is
not necessarily a bad thing. “A very heal-
thy 15% to 20% of audience-sharing goes
on between KSEG and KWOD,” he
says. "Our station in the middle, KRXQ, a
heritage Rocker, shares a little more with
each, about 22% to 37%, depending on
which direction you’re heading to and
from.

“Those are very healthy numbers.
They show enough product-usage sepa-
ration, yet not enough real estate for a
competitor to take root in the rock genre
in the market without a real struggle.”

Johnson believes in creating and main-
taining a “rock wall” in Sacramento and
says that his group of stations has suc-
ceeded in doing so. “You must always
have audience expectation for each sta-
tion in mind,” he says.

Johnson feels that the talent pool pro-
grammers hire from has diminished over
the years. He says, as many others have,
that not much has been done to cultivate
new talent. This creates a problem for
companies trying to fill airshifts. So us-
ing the same jocks on more than one sta-
tion has become quite common.

“We do share personnel among sta-
tions,” Johnson says. “Not talent in prime

“The single-station
manager or quarterback
is on the field, execiling
plays. A multisiation
manager or coach can’t
be as directly involved in
getling the ball up the
field. He must have a
broader vision.”

Curliss Johnson

dayparts, but many support people and on-
air talent who are not on in prime dayparts.

“For instance, my imaging director for
KWOD also does KRXQ. The night guy at
KSEG voicetracks weekends for our
Smooth Jazz station, and my assistant PDs
at both stations help each other out on dif-
ferent projects all the time.

“I suppose the upside to this is that ev-
eryone is getting a broader base of experi-
ence and some extra cash that they didn’t
in the single-station/single-duty days.”

Johnson credits his stint at KUPD/
Phoenix for preparing him for what he
faces now. “I was the PD and the after-
noon drive jock,” he says. “I shared imag-
ing duties, did appearances, voiced spots
and promos, set up more than my share of
remotes and even hung a banner or two.

“Since I'm basically a lazy bastard, |
leamned to delegate well and without re-
morse.”
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Lessons Learmed

Ten years after the Telecommunications Act of 1996

1—verybody has an opinion about the effects of the Telecom-
munications Act of 1996. Some of those opinions are
negative, but I think most people agree that, even though it has
taken time to adjust to the new order of things, much of what
has happened has been good for the broadcast industry.

This week | get the perspectives of several
Triple A programmers on the changes since pas-
sage of the Telecom Act. Featured are SBR Cre-
ative Media co-Presidents John Bradley and
Dave Rahn; Clear Channel Triple A Brand Man-
ager and KTCZ/Minneapolis PD Lauren Mac-
Leash; CBS Radio VP/Rock Programming and
WXRT/Chicago PD Norm Winer; KINK/Port-
land, OR PD Dennis Constantine; and Compass
Broadcasting co-owner Bob Hughes.

Learning Curve

During the buying and selling frenzy that oc-
curred shortly after pas-
sage of the Telecom Act
many broadcasting com-
panies either sold their
holdings or merged to
create new and much
larger corporations.

Suddenly, fewer oper-
ators owned many more
stations in each market
and across the country.
The concept of station
dusters came into being,
and companies began to grapple with the chal-
lenge of leaming how to manage these proper-
ties

Dennis
Constantine

It is important to remember that the broad-
casting industry was not in very good shape
prior to deregulation. Most small companies, as
well as most individually owned stations, were
either losing money or barely breaking even.
Somethiog had to be done. Duopolies had al-
ready begun to transform the industry, and de-
regulation was the next logical step.

Rahn sums up the consersus of those | talked
to for this column, saying, “1 don’t feel that ev-
erything about consolidation is bad. In fact, most
of what it has accomplished has resulted in the
exact opposite. In many ways, consolidation
saved the broadcast industry.

“However, mistakes were made in how we,
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“| don’t feel that
everything about
consolidation is bad. In
fact, in many ways,
consolidation saved the
broadcast industry.”

Dave Rakm

asan industry, have managed consolidation, and
it has proven to be a slow leaming curve to get
it right. Ten years later the infrastructure is in
place, and it's time to get back out there and pro-
mote great and compelling content again.”

Constantine agrees that it took many years
after the Telecom Act to get business and opera-
tional models working property. “We've discov-
ered that most stations need their own airstaffs,
their own programming staffs, their own sales
staffs,” he says. “Certain departments can be
shared, like traffic and engineering, but not all.

“Now that we have gone through those grow-
ing pains, the next major phase in the evolution
of broadcasting is going to be in the arcas of cre-
ativity and programming. The home office will
encourage programmers in the field to try out
new ideas and create stations with their own
identities and brands.”

Think Nationally, Act Locally

Macleash has been at KTCZ for the past 12
years, and Winer has been at WXRT for over 25,
s0 they both have before-and-after perspectives
on the Telecom Act.

Macleash says, “Due to all the mergers, it was
acrash blending of many different cultures, and
it took quite a bit of time for our company [Clear
Channel] —and the other broadcast groups, too,
I'm sure — to figure out what works best.

“The lesson is that you can have an overall
corporate culture that informs everyone, but you
also have to leave room so each station and
brand can develop its
own internal culture.

“Sure, we can cooper-
ate within the company
with an all-for-one men-
tality, but we also need
to recognize that not ev-
erything within the clus-
ter can be a group effort.
Stations need their indi-
vidual identities and
their own ways of doing .

Lauren
MacLeash

*The term is ‘siloing up,” and it means that
many of the key people at each station need to
be focused only on that station.”

Winer says that CBS Radio still honors a sta-
tion’s individuality and personality above al-
most everything else. “This speaks volumes
against the argument that consolidation has
killed radio and that creativity is no longer en-
couraged,” he says.

“Sure, we all face a different business reality
today than 10 years ago, but [ am sure that much
of the change would have had to happen any-
way. Consolidation has allowed many stations
to thrive that may have had a tough time of it
without the infusion of money and ideas that
consolidation brought.”

RR TRIPLE A

JOMNN SCHOENBERGER
JschoenbergerfOradioandrec

But Winer also feels that Triple A presents a
unique set of challenges that don’t come into
play with other formats. “You have to put this
all in perspective in terms of Triple A radio,” he
says.

“Our format has always been based on creat-
ing a unique station based on the market it
serves, and we have always resisted the cookie-
cutter approach to programming because we all
know it simply doesn’t work with our format.
So some of the pressures of consolidation were
felt less at Triple A.”

Collective Braim Trust

Even if the new mantra is to get back to treat-
ing cach station as an individual entity, those
stations within clusters, as well as in larger
broadcasting groups, still have the benefit of a
collective brain trust when they need it.

The renewed station or brand focus is bring-
ing back the passion and creativity that seemed
to be waning for some time, but it is an informed
type of networking that is more organic in na-
ture.

“Perhaps one of the biggest lessons is that we
may have cut too close to the quick in terms of
budgets and people early on, but we are slowly
moving back to a sensible perspective when it
comes to that,” says Macleash.

“When people are spread too thin they tend
to do just enough to get by and overlook the
details. With the radio industry now having
to compete with so many other forms of con-
tent and technology, we need to focus on the
details more than ever. That takes people and
resources.”

Bradley feels that it is crucial that stations have

the right people, with the right communication’

and management skills, heading up the various
departments, or there won't be a cohesive effort
around a single vision.

“You have to trust the folks you have given
the jobs to and empower them,” he says. “Mi-
cromanaging from the top down can destroy the
energy and creative atmosphere in a radio sta-
tion very quickly.

“When we left KBCO/Denver and started
SBR in 1992 there was a lot of creativity, inspira-
tion and enthusiasm in the people who made
radio. But we lost it for a variety of reasons, in-
cluding consolidation, all the bad press radio
was given, the advent of many other types of
media that divided the listeners’ attention and
even the lack of much of the head-to-head com-
petition that informed radio for so many years.”

Everyone | spoke to feels that this is begin-
ning to turn around though. Once again they see
a culture that promotes passion and creativity.

A Different Perspective

How have the Telecom Act, consolidation and
the new business realities affected independent
owners? Hughes, whose company operates
KPRI/San Diego, says, “It is interesting that the
life of KPRI almost exactly parallels the life of
broadcasting since the enactment of the Telecom-
munications Act of 1996. We signed on in April
1996, and it became law a month or so later.

“In fact, the reason we got the individual sig-
nal was because of that act. My partner, Jonathan
Schwartz, and | were in the process ofselling our
group of stations to Par Broadcasting, and, since
the law hadn’t passed yet, they were concemed
about having too many signals.”

Because of his and Schwartz’s corporate
broadcasting experience, Hughes says, “It was
obvious to us that as these companies got larger
and larger, things were going to be very com-
plicated for them for quite a while. As they were
leaming how to adjust to a new way of doing
business, it gave us the time to nurture and find
a niche for our own signal within the market.”

But KPRI wasn’t immune to the dramatic

www americanradiohistorv. caom

“You have to trust the folks
you have given the jobs to
and empower them.
Micromanaging from the
top down can destroy the
energy and creative
atmosphere in a radio
station very quickdy. ”

Jobw Bradiey

P 7

changes taking place in the radio industry. “As
an independent operator, we had to make some
major adjustments,” Hughes says. “It was just a
bit easier for us to adapt.

“Certainly, many of our challenges stemmed
directly from the fact that we had to compete
against larger clusters of stations operated by
these new corporations. As our larger competi-
tors wereexploring ways
to make the numbers |
work, we had to do the
same.

“That was as much a
function of the changing
economic climate of
broadcasting as a whole
as it was a function of
consolidation due to the
Telecom Act.”

Hughes says he and
Schwartz realized that they couldn't afford to
continue to operate like a traditional broadcast-
er, so they had to explore new fechnologies and
systems to get the job done with fewer people
and tighter budgets. It was a process of identi-
fying the essentials needed to be a successful sta-
tion.

Norm Winer

A Culture Of Cooperation

Along with the gradual process of leaming
how to manage and operate stations within a
new business paradigm, we are also seeing
broadcasters demonstrate unprecedented coop-
eration.

The HD Digital Radio Allianceformed by
large as well as smaller companies, has shown
that broadcasters feel the need to work together
to advance the industry as a whole.

Constantine says the HD Digital Radio Alli-
ance is a good start and can serve as a model,
but he believes that broadcasters need to coop-
erate on many more levels and in many more
ways to fully succeed in the major transforma-
tion the industry is just beginning to go through.

"HD Radio is one thing, but we also have to
address streaming, podcasts, mobile offerings
and so on,” he says. “All of this needs content
— goud, thoughtful, well-programmed content.
Then every type of format can become a fran-
chise in the market.

“This way listeners don’t have to go to satel-
lite radio, Internet radio or any other source to
get the kind of music and information they like.

“The creative and managerial infrastructure
is already in place. All the corporate headsheed
to do is provide us the platforms of delivery.
Specifically for Triple A, HD Radio could be a

-boon for getting the format on the air in the

many markets we don’t have now.”
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WX e ARTST TILE LABELES) o Ut woekr  Toan T
3 €@ SHAWN MULLINS Beautiful Wreck Vanguard/ 356 +28 15884 21 200
1 2 BEN HARPER Better Way (Vigi/ 356 30 14524 18 230
4 © REDHOT CHIL PEPPERS Dani Caifornia /Wamer Bros.) 343 +20 18288 8 180
2 4 JACK JOHNSON Upside Down (Brushfire/Universal Republic) 330 4 19087 2 230
5 € MAT KEARNEY Nothing Left To Lose Aware/Cokmbia/ . 328 +6 15466 18 200
6 @ KTTUNSTALL Suddenly | See (Relentiess/Vigin/ 3 +3 11848 14 180
8 7 MARK KNOPFLER & E. HARRIS This Is Us NonesuclyWarner Bros./ 297 3 1284 7 10
9 @ GUSTER One Man Wrecking Machine (Raprise/ 288 +5 10343 10 200
7 9 DEATH CAB FOR CUTIE Crooked Testh /Atimtic/ 280 23 a8 180
10 @ AUGUSTANA Boston Eon/ 286 +11 10103 18 150
12 @  JAMES BLUNT High (CustardiAdiantic) 263 +15 10489 10 170
n g CHRIS ISAAK King Without A Castle (Raprise/ 257 +1 8370 8 200
17 GNARLS BARKLEY Crazy (Downtown/Lava/Atiantic/ 252 +84 18198 3 204
14 (D L0SLONELY BOYS Diamonds /Or Music/Enic/ 238 +6 13865 & 181
15 15 600 GOO DOLLS Stay With You (Waner Bros.) 227 4 114 & 10
16 —{) SNOW PATROL Hands Open (A&MMnterscape) 218 +1 6683 9 160

20 @  KEANE Is it Any Wonder finterscape/ 199 +32 6148 3 1n
19 (D RACONTEURS Steady, As She Goes /Thid ManV2) 199 +22 10099 7 1

21 (@  GOMEZ How We Operate (ATO/RMG) 174 +1 1849 1 10

22 @ PAUL SIMON Outrageous (Warmer Bros.) 173 +19 7459 4 13p0

25 € FRAY How To Save A Life (Eic/ 170 +45 8283 3 141
18 22 ULITTLE WILLIES Rol On Milking Bul/EMC) 170 46 5533 11 170

23 23 BRANDI CARLILE What Can | Say /Red ink/Cobmbsa) 144 1 4758 17 10

22 24  DANIEL POWTER Bad Day (Wamer Bros.) 137 2% 644 8 50

271 @  JACKIE GREENE I'm So Gone (Verve Forecast/VMG) 133 +10 5653 6 110

26 @ SHERYLCROW | Know Why (A8M/interscape) 128 +2 5215 2 1001

29 @ INXS Afterglow (Epic) 118 +4 8094 12 90

COLOPLAY The Hardest Part (Capital) 114 +21 2916 1 12
BRUCE SPRINGSTEEN Pay Me My Money Down (Cokuméia/ 112 +13 5190 1 om0
[Bebw> CORINNE BAILEY RAE Put Your Records On (Capitall 108 +12 4517 1 101

24 Triple A reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 5/28-6/3. Bullets appear on s0ngs gaining plays of remaining fat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart unless a song has not yet reached the top 15. If after 20 weeks. the record is not in
the top 15 and has two consecutive weeks of decreased piays, the song is then categorized as recurrent. Most Added is the total number of new adds officially reported
to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the
greatest week-10-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is
assigned an AQGH number. Average Quarter Hour Persons used herein with permission trom Arbitron inc. (© 2006, Arbitron Inc.).©) 2006 Radio & Records.

FIVE FOR FIGHTING The Riddie (Aware/Coumbia/

Total Plays: 81, Total Stations: 7, Adds: 1

JAMES HUNTER Peopie Gonna Talk (Ga/Rownder/
DDNAVON FRANKERREITER Move By Yourself [Last Highway/
Total Plays: 102, Total Statiens: 12, Adds: 1 . |

Total Plays: 76, Total Stations: 6, Adds: 1
ROCK XIS KID Paralyzed (Feartess/Reprise/Warmer Bros.)
Total Plays: 58, Total Statiens: 6, Adds: 1
WIDESPREAD PANIC Second Skin /Widkesprasd/SRG/ BRANDI CARLILE Throw it All Away /Red [nf/Colembia/
Total Plays: 94, Total Stations: 10, Adds: 0 Total Plays: 57, Total Stations: 6, Adds: 0

NENL YOUNG Loskin' For A Leader Ragrize/ SIA Breathe Me (AstrabwerksTMC)
Total Plays: 93, Total Stations: 10, Adds: 1 Tetal Pleys: 58, Total Stations: 6, Adds: 0
SONYA KITCHELL Lot Me Go /Vaber/ ' FEIST Secret Heart Cherry Tree/interscape)

Total Plays: 89, Total Statiens: 10, Adds: |

Tetal Ploys: 54, Total Stations: 7, Adds: 0

Sengs rashed by tetal pleys

POWERED[ 1]
MEDIABASE

ARTIST TITLE LABEL(S)

FOO RGHTERS Miracis CARMG)

GNARLS BARKLEY Crazy Downtovnlovay/Atinetic/

DRYCE COCKBURN Difierent When It... (T NortyRounder/
GIN BLOSSOMS Learming The Hard Way Hyind
TRAIN Am | Reaching You Now Colembsia/
COLDPLAY The Hardest Part Capited

RAY DAVIES Over My Heed (V2/Artoms)

EDIE BRICKELL & NEW BOHEMIANS One Last Tims /Fanrasy)
The Trigie A add throsheld is applied % monitered stotions net allowed ¥
repert adds pov their company policy: Seags that reach five pleys por wesk in
Swsn compucutive sirpley wesks. Aa sirpley wesk is definsd as Sunduy threugh
Saturdey. Adda frem o) other programmurs are 30l accopted ot sy ploy lovel,

MOST
INCREASED PLAYS [

NNN“...U‘;

ARTIST TITLE LABEL(S) n&ﬂu
GNARLS BARKLEY Crazy [Downtown/ ava/Atientic) +64
FRAY How To Save A Life Eac/ +45
KEANE s It Any Wonder /lararscope) +32
SHAWN MULLIRS Besutiful Wreck (Vaggeend +
RACONTEURS Steady, As She Goes (Third MawV2/ +2
COLDPLAY The Hardest Part (Capitall +2t
JACK JORNSON Broken /Brushfire/Unversel Repubiic/ +2t
RED HOT CHILI PEPPERS Dani California (Warner Bros./ +20

SUBDUDES Social Aid & Pleasure Club Back PorciyNarada/EM)) +20

PAUL SIMON Outrageous /Wamer Bros) +18
MOST
PLAYED RECURRENTS

TOTAL
ARTIST TMLE LABEL(S) PLAYS
KT TURSTALL Black Horss & The Charry Tree (Rebrtiess Vi 215
COLDPLAY Tak Capitol b ]
FRAY Over My Hoed (Cabie Car) /Epc/ 194
HERBIE HANCOCK._.. Stitched Up Heer Music/Vector/ 148
DEATN CAB FOR CUTIE Soul Mests Body (Arisstic/ 135
TRANN Cob Cotonbia/ 123
COLDPLAY Speed 0f Sound Capited 3

AQUALURG Brighter Then... Stipht Biggen/ed ink/Cotmbia/ 87
JACK JOHRSON Goad Pecpls Brshfrelinvwsal Aupedlc/) 84

Station playlists for all RER reperiers are available
on the web ol www.radioandrecords.com.

ST. JULIEN HOTEL & SPA
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I

ST JULIEN

HOTEL & SPA
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BB WK ARTST TIE LRSS i i J-’-:a e
1 € MARKKNOPFLER & EMMYLOU NARRS This is Us WonesuctyWamer Bras) 132 +1 544 7 490 MOST ADDED “
5 ‘ LOS LONELY BOYS Diemonds /Or Music/Eaic/ 635 +55 k) [ ] [ s ARTIST TITLE (ABEL(S) 008
2 3 KT TUNSTALL Suddenly | Ses (Rakenriess/Vipin/ 625 £ 4583 14 rm‘ ﬂm'ovlm Time Fontasy) :7
3 4 GOMEZ How We Operate ATIVRMG) 803 2 st 10 a3 mm"'m'“‘, ey m ——
6 . GUSTER One Man Wrecking Machine /Reprise/ 589 +29 2808 s 380 GNARLS BAMKLEY Crazy Downtownl ava/Atisatic/ 10
7 @ REDHOT LI PEPPERS Dani Cakifornia (Warmer Bros.) 550 +24 2068 9 301 | JOMAN SMITH My Momng Scare ek (]
8 @ PAULSIMON Outrageous Wamer Bras) 548 +58 0 4 M0 gnﬁ““:ﬁwﬂ:g?f . :
; trong Lagacy/
4 8  BENHARPER Batter Way (Vigi/ 543 59 Qs 17 3 N FICHOEAG Riack vty :
9 €© CHRISISAAK King Without A Castie /Raprise/ 468 +8 2137 320
11  ECOSTELLO& A TOUSSAMT Tewrs Toars & More Tears Ve FormcastVMG) 452  +28 #4120 110 MOST ‘
12 (D DONAVON FRANKENREITER Move By Youset Lost Highway) aa +21 2303 3912 INCREASED PLAYS =
10 12 MAT KEARNEY Nothing Left T Lose Aware/Cokumbss 415 KT LCCR TR I R, i
16 (D WIDESPREAD PANIC Second Skin (Widespread/SRG) 407 +48 2528 3 390 | KEB MO Remain Sient (Aed Ink/Epc/ +99
13 (@ BRUCE SPRINGSTEEN Pay Me My Money Down (Cokumbia/ a08 +14 3177 5 331 | PAULSIMON Ourageous (Warme Bros) +58
17 @  CORINNE BAILEY RAE Put You Records On (Capital 405 448 2197 4 363 | UOSLOWELYBOYS Damonds O Mescitmc/ -
D  ERICLINDELL Give it Time (ABigator) 374 +20 20 ¢ 3w | o B o =
18 . GNARLS BARKLEY Crazy DowstownLava/Atiamic/ +82
15 17 AUGUSTANA Boston fEak/ m 9 1526 19 2300 | CRACKER Everyons Gets One For Frae (Conting Vimyl +82
20 (@ SNOWPATROL Hands Open (ASMMarscape/ 330 +4 2528 4 251 | O COCKBURN Oiffeet When k Comes To You /T SorthRouncer/  +50
14 18 DEATHCABFOR CUTIE Crooked Teeth (tiaetic/ 330 8 1512 19 23 g":“:’;:’:' """’;"'l" - :::
21 2 SONYA KITCHELL Let Me Go /Valber/ 23 +10 UM 10 300 | commur BANEY RAE Put You Records o,,' (Capited 8
n JAMES BLUNT High (Custard/Atiantic) k7] +10 70 7 190
28 @ KEARE is It Any Wonder (Inferscope/ . 320 +48 3528 2 3 NATIONAL
19 23  WORLD PARTY What Does [t Mean Now? [Sasview/ 295 -37 s 7 nm PROGRAMMING
2% @ AMMAL UBERATION ORCHESTRA Girl, | Wanna Lay You Down Bruskfiey 284 +7 m 3 1m0
25 25  RACONTEURS Steady, As She Goos /Thid Maw2/ m 4 ams 3 21 | Werld Cate-Dan Reed 215-8%9-6677
27 @ FRAY How ToSave A Lifs Eaic/ 7% -8 M3 1N 20 ummm""‘*'mm“
g mw:-:m::ww :7: +0 1790 1 378 | oA ST iy Merming 's,..
Beked> COLDPLAY The Hardest Part Casitod 7 0 12222 1 18 | MBJAVE 3 Brosking The ke
2 29 G00GOODOLLS Stay With Yeu /Warmer Brus. 288 5 45 2 1sm | STEVEWYNNS THE MIRACLE 3 Braess
24 30  LITTLEWILLIES Roll On Mdiltieg AudEMC/ 785 52 1223 12 180 | Aceustic Cafe - Rob Reinhart 734-761-2043
SARRELL SCOTT Goodla, USA
54 Triple A reperters. Sengs ranked by tetal plays for Bhe sirplay wesk of Susday 5/28 - Ssturday 0/3. JEFFREY FOUCAULT Train To Jocksen
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1 was thrilled when { got a call in Janu-
ary from World Party’s manager, Arma
eaeielES-————.  Andon, about a new project. 've always

R E@@ R . loved them but wasn't sure that we

were ever going to hear new music

! - ! from Karl Wallinger and crew. | was
Sean Coaklsy | even happier when Dumbing Up ar-
President, Songlines | rived in the mail and | got to hear the

. SUDte@rranean homesick blues of “Who
Are You?" and the pensive, arresting paean “What Does It
Mean Now?" @ World Party has always featured a rotating
cast of stellar musicians, but the one constant is frontman
Wallinger, with his whimsical songwriting, guitar chops and
unmistakable voice. As many programmers know, Karl suf-
fered an-aneurysm a few years back and woke up days later
in a hospital, unable to speak. Gradually, he regained con-
trol of his voice, his eyesight and his legs. To fans, it seemed like ages
before he was ready to hit the road with new material. @ Now, after a
jam-packed set at SXSW in front of a teary-eyed crowd and a showcase
at the Noncommvention, World Party will return in June, kicking off a full-
biown tour at Bonnaroo. it's been a welcome challenge to work with a
band that's been out of the limelight for a while, especially since they're
operating their own label, which makes our promotion campaign and tour-
support package all the more vital to the record's success.

We have a new No. 1 song this week
on the monitored chart: Shawn
Mullins’ “Beautiful Wreck, which took
close to six months to come all the way
home ... Red Hot Chill Peppers, Mat
Kearney, KT Tunstall, Guster and
Augustana round out the bulleted top
10 ... James Blunt, Chris Isaak,
Gnaris Barkiey (get out of the way of
this smash!) and Los Lonely Boys are poised to enter the top 10 in a
week or two ... Other gainers include Snow Patrol, Keane, The Ra-
conteurs, Paul Simon, The Fray and Jackie Greene ... Coldplay,
Bruce Springsteen and Corinne Baliey Rae debut ... On the Indica-
tor chart, Mark Knopfier & Emmylou Harris hold at 1*, and Los Lonely
Boys are right behind them at 2* ... Others bulleted in the top 10 include
Guster, Chili Peppers, Simon, Isaak and Elvis Costello & Allen
Toussaint ... Donavon Frankenreiter is next in line at 11 ... Other
gainers on the Indicator side include Widespread Panic, Springsteen,
Bailey Rae, Eric Lindell and Sonya Kitchell ... Keb’ Mo’ and Coldplay
debut ... In the Most Added category, Bruce Cockburn’s new one brings
in 20 first-week adds, while Edie Brickell's reunion with The New Bo-
hemians grabs 19 adds and the return of The Gin Blossoms gamers
17 ... Also having a good week are Foo Fighters, Johan Smith, Soul
Asylum and Chris Thomas King ... There's an early buzz developing

on The Dixie Chicks. — Joha Schoenberger, Triple A/Americass Editer

ON THE

A Armist

[ OF THE WEEK |

artist: Guster

uetL: Reprise
9y JONN SCHOENBERGER/TRIPLE A & AMERICANA
EDITOR

he bands that endure are the ones

that can deliver live, and Boston-
based Guster have been doing that for
close to 15 years now. Guster formed in
1992, when guitarists-vocalists Ryan
Miller and Adam Gardner and percus-
sionist Brian Rosenworcel met while at-
tending Tufts Uni-
versity. The band
developed a unique
sound and a local
club following with
their two-voices-
two-guitars-and-a-
bongo-kit formula.
In fact, in the mid-
'90s they won several Boston Globe
Awards, including Best Live Act. During
this period they also released two inde-
pendent albums, each of which sold over
40,000 copies via word of mouth.

The second album, 1997's Goldfly, was
picked up by Hybrid/Sire and started to
develop a radio airplay story, allowing
Guster to spread their touring base from
the Northeast to the entire country. Con-
currently, they developed a very dedi-
cated fan base via their website and other
initiatives. In 1999 they released Lost
and Gone Forever to critical acclaim and
further airplay exposure, particularly at
Triple A radio.

Guster returned with Keep It Together in
2003 on Reprise, which was their most ac-
complished effort to date. Once again, the
sound was built around the unique musi-
cal qualities of this trio, but they made a
special effort to flesh out things a bit. The
album was co-produced by Roger Moutenot
and Ron Aniello and featured a few guest
players. “Amsterdam” from that project

proved to be a successful song at Triple A
and other formats.

Although there is still a “jam”™ quality
to their sound, Guster have always opted
for concise, catchy songs that are melodic
and hooky. With their newest effort,
Ganging Up on the Sun, they continue
down that road. They have also expanded
their sound by adding a fourth official
member to the band. Joe Pisapia. who can
play just about any instrument you put in
his hands.

“Joe is by far the best musician in the
band.” says Miller. “He can play every in-
strument and has
taken our level of
musicianship up
about seven notches.
Brian. Adam and 1
spent 10 years to-
gether in rooms,
buses and vans. It
means 80 much to
have this new energy as part of our equa-
tion. It still feels very much like Guster,
just a more confident, muscular, rede-
fined Guster.”

Not only did Pisapia play a variety of
instruments for the sessions, he also pro-
duced half of the songs, at Nashville's
Sound Emporium, while Keep It Together
producer Aniello took on production
chores for the other half of the album in
New York.

The new excitement and energy that
Miller refers to are readily evident in
many of the songs on Ganging, including
“Lightning Rod,” “Satellite” and “The New
Underground,” as well as the first single,
‘One Man Wrecking Machine.”

Says Rosenworcel, “I just love that our
band feels unpredictable fight now. I love
that now no one knows what to expect
from us.” What you can expect is for
Guster to remain on the road touring
throughout the summer and into the fall.
For more information, log on to wwu.
guster.com.
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1 0 8. SPRINGSTEEN Wa Shall Overcome: The Seeger... [Lokmbis/ 458 +10 2588
By John Schoenberger
KEVIN WELCH... Dean (Compass/ 423 22 25717
@ e R 3 Artist: Claire Lynch
3 @ WLUNOPFLERS ENARNS M. AonsschWamerBus) 408 +20 2217 | Label: Rounder
6 ©  VAROUS Sui Away: Songs Of Randy Newman (Sugar 4l 324 +3 a2 Most of the time bluegrass is about fast pickin’ and in-yer-face singin’, but occasionally an artist
HARK ) BreclC comes along who takes a restrained approach. The spirit of
_ . e - i - . the music is still present, but the delivery is a tad reserved and
5 6  LITTLE WILLIES Little Wilkies /Milting Sl EMC/ 318 27 5549 tempered by other musical idioms, including folk. This has
. o3 been Claire Lynch's approach since coming onto the scene in
' DAVE ALVIN West 01 The West (Yap floc) - the earty '90s. After a good run of releases and tours, as well
15 0 SULAID CLEAVES Unsung /Rounder/ k: 7} +84 192 as having her songs covered by an impressive list of
g . mainstream country performers, things started to cool off for |
7 §  RADREY FOSTER Thes World We Live In (Daitane/ ms 18 us? the artist. But as the popularity of bluegrass has grown, so
8 @  SCOTT MILLER Citation (Sugar 0 292 0 3405 § as interest in Lynch’s music. She’s been touring again and
just released the aptly titied New Day, her first album since
10 @  SNOOTER JENNINGS Elctric Rodeo (Universal South/ w7 +3 un 2000. Check out “Love Will Find You Again,” “Down in the
1 12 A ESCOVEDO The Boxing Maror Back PorcharadaEM) 274 s 1% Valley” and “Only Passing Through.
18 JEFFREY FOUCAULT Ghost Repester (Sinaturs Sounds) 247 +9 1309
_ AMERICANA NEWS
12 14 TOM RUSSELL Love And Feer /i Tone/ 237 -1 3837
13 15  VARIOUS A Case For Case: A Poter Case Tribute Hugry for i) 237 5 2001 Clifford Antone, the larger-than-life impresario of the legendary Antone’s music club in Austin,
ANE . ; passed away May 23 at age 56. Hailing from Port Arthur, TX, Antone moved to Austin 31 years ago
i W | LEERl. Back Js:Xe s e 4 d and started a club that attracted famous blues acts from Chicago, the Gulf Coast and New York, as
27 ‘. YONDER MOUNTAMI... Yonder Mountain String... Vangeard) 229 +43 1179 well as burgeoning local acts like Stevie Ray Vaughan and The Fabulous Thunderbirds. The venue's
@ ) . success led to the birth of the now-famous East Sixth Street entertainment district and helped
% MARTY STUART... Live At The Ryman (SiperitonelUniersal Suey 228 +32 1556 build Austin's reputation for supporting live music. Austin Mayor Will Wynn said, “One of the
19 18 DALE WATSON Whiskey Or God Pabo Durg/ 212 4 2493 primary reasons Austin is known as the Live Music Capital of the World is because of Clifford
e Antone. His devotion to the music spoke for itself.” ... An early summer release will focus attention
a 20 SHAWN MULLINS 9th Ward Pickin® Parior (Yanguard) 208 4 5391 on Willie Nelson's earty career and his outiaw roots. Willie Nelson: The Complete Atlantic Sessions,
18 21 WILLIE NELSON You Don't Know Me... [Lost Highway/ 04 12 2336 due June 20, i; a three-CD set including his two Atlantic Records studio albums, a historic Austin
concert recording and 24 bonus tracks. All have been remastered. in other Nelson news, he has
25 @ HOUSTON MARCHMAN Key To The Highway /BCD) . ] +10 13713 just released a book titled The Tao of Willie: A Guide to the Happiness in Your Heart, which he co-
" authored with Turk Pipkin. Neison will be touring with John Fogerty shortly after Nelson's annual
2 @  BOBDELEVANTE Cotumbus And The Coossal Mitake (o) 208 +18 1271 | L oy concent and picnic held in Fort Worth, TX.
17 24 PINMONNKEY Big Shiny Cars (Back Porch/Narada/EMI) 199 -10 2582
30 @ SHAWN CAMP Fireball (Emergent/S2e/ 195 +21 1808
2 2 VARIOUS Texas Unphgged: Vol 2 (Pabo Dura/ 193 R} 3308 MOST ADDED
2 27 CLAIRE LYNCH New Day (Rounder/ 192 21 13%
ARDST TITLE LABEL(S) ADDS
y. 28  ROSANNE CASH Btack Cadiec /Capital/ 188 -3 8306 SAM BUSH Laps In Seven (Sugar Hilll 0
2 ; . RHONDA VINCENT AR American Blusgrass Girl (Rounder/ 1]
2 @  SRUCE ROBISON Eleven Stories (Sestaiv 1M N IO | raner soors hcacty Mctibess i
B> €])  ALLISON MOORER Getting Somewhere (Sugar /4l 185 +54 455 | VBONE BURNETT The True Faise identity (DMZ/Cokmixa/ 10
- VARIQUS Let's Step Outsade (Compadre/ 10
The Americana Airpiay chart represents the reported play of terrestnal radio stations, nationally syndicated DUXIE CHICXS Taking The Long Way /Dpan Wide/Cobmbva/ 10
radio shows, satellite radio and internet stations that have agreed to submit weekly spin counts. FRED EAGLESMITH Mily's Cate /AML 1
For more information please visit www.americanamusic.org.
9 © 2006 Americana Music Association. DERANLERS Soldiers 01 Love Palo Dero/ L]
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The Telecom Act Tums 10

Has it affected Christian radio?

he Telecommunications Act of 1996, the first major overhaul

of U.S. telecommunications policy in 62 years, regulates sat-
ellite broadcasters, cable television operators, telephone com-
panies, over-the-air television stations and, of course, radio sta-
tions. There has been a lot of debate over the years about
whether the act is good or bad for radio.

This week we hear from various Chris-
tian radio owners, managers, program-
mers and consultants and Christian label
executives to get their opinions on wheth-
er and how Christian radio has been af-
fected by the Telecom Act in the last 10

years.
Jim Hoge
Founder/President/GM, WPOZ/Oriando

Ten years of the Telecom Act have been
good for Christian radio in a backhanded
sort of way. Before 1996, seasoned profes-
sionals crafted exciting, innovative and
compelling radio. Today those same profes-
sionals are either out of the industry, have
left for satellite or have been reduced to be-
ing overworked cor-
porate programming
bean counters.

Providentially, some
of these veterans, like
John Frost, Alan Ma-
son and Tommy Kra-
mer, have found their
way into Christian ra-
dio. I have watched
these seasoned and
talented individuals
groom a whole new generation of commu-
nicators who are now doing exciting, inno-
vative and compelling Christian radio.

Jim Hoge

or Brian Thisle bihigle @ emicrmg.com

NEEDTOBRERTHE

‘YOu ARE HERE”

Top 10 CHR
#1 Spin Increase +115

For Promotional informeiion contact Andrea Kisid sheid @ emicmg.com

Ten years ago the “jokes” were us. Not
so anymore. Thanks to these guys, many
Christian stations are the shining stars on
the band, and all for the ultimate glory of
God. .

Grant Hubbard
VP, EMI CMG Label Gromp

We’re still waiting for the Telecom Act
to impact the Christian community. We've
seen a glimpse of hope from time to time
— there was a Nashville Clear Channel
station for a year or so — and we're see-
ing the big radio owners add a CCM sig-
nal when they realize there is a hole in the
market that can generate revenue. India-

‘napolis, Austin and Tulsa are just a few

of the latest.

The fears that consolidation generated in
the Christian community have not been re-
alized in any kind of grand way. We all
thought the big owners, probably 15 or so
that we could all name, would buy our
good stations and destroy the format. It
didn’t happen.

And now, with the realization that there
are cluster stations and formats that are not
performing, | believe we will receive bene-
fits from stations that are not generating
enough revenue and that will be flipped, as
a trial, to the CCM format.

We can dream, can’t we?

| 1 | ..., S,
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Dick Jenkins

President, EMF Broadcasting

When deregulation was first proposed by
the FCC, the commission thought it was
hastening the day when the multiple-me-
dia distribution of cable television, the In-
ternet, radio, broadcast television and dai-
ly newspapers would
create a new era of
competition and qual-
ity. Unfortumtely, the

interest groups that
felt that deregulation
would be bad for the industry.

At that time their concems were that con-
solidation would jeopardize independent re-
porting, reduce affiliate independence, re-
duce public-service programming (like local
current-affairs shows), increase commercials
per hour and decrease genuine educational
programming. Plus, they feared it would
eliminate the ability of local stahonsmhave
their own voices in p

ltsamazmgmmaeuutallofourwotst
fears have come true. Deregulation, in a
general sense, is all about the money and
not about increasing the quality of the prod-
uct, as was initially proposed.

As someone who came up through the
ranks on the programming side and then,
luckily, ended up in management, [ am most
concerned about the programming implica-
tions of consolidation: homogenization of
formats, voicetracking vs. live, diminished
creativity, a diminished announcer pool (to-
day there are no farm teams for the future)
and loss of localism.

Mark Giles

VP, Provident Label Group

The Telecom Act was probably the single
most sweeping piece of business-reform
legislation enacted in my lifetime. It affect-
ed a wide base of industry and touched vir-
tually every man, woman and child in some
tangible way.

The original goal of this new law was to
promote competition among telephone,
broadcast, wireless and satellite companies.
But if you take a close look at the aftermath

of the purchases and meryers that ensued, it

actually resulted in a strengthening of mo-
nopolies. | believe these ripples of consoli-
dation have also been felt by Christian radio.

National ownership caps were eliminat-
ed, and local ownership caps were relaxed.

| As radio superpower companies have

grown exponentially since 1996, we can
only surmise that this change in regulation
has meant fewer and fewer commercial fre-
quencies that are affordable or available to
the potential Christian owner and a less
competitive playing field in general.

Or one could argue, however, that the

challenges of consolidation have caused the

bar of excellence to be raised, resulting in

| the amazing Christian radio stations that we
| hear in markets across our country.

Mike McVay

President, McVay Media Consulting

The Telecom Act of 10 years ago complet-
ed a process that began in the mid-'80s, when

deregulation was first enacted. It enabled
broadcasters to have a larger number of ra-
dio stations and therefore ‘increased their
opportunity to be financially successful.

Many people have short memories, but
there were a significant number of radio sta-
tions in financial trouble in the pre-Telecom
days. Today, when was the last time you
heard of a radio station losing money?

The act also created an environment of
greater diversity in programming. We
would be wrong to believe the newspaper
columnists who argue that there are fewer
radio choices since deregulation and the
Telecom Act. There are actually many more
choices — not just a few more choices, many
choices.

Contemporary Christian radio and the
many colorations of con music ra-
dio targeting Christians would have difficul-
ty prospering if it were not for deregulation.
Instead of a city where we have three Coun-
try stations, three ACs and two CHR stations,
broadcasters purchased their competition,
and that fragmented various formats.

I believe I'm safe in saying that we
wouldnt have secular companies like Clear
Channel programming CCM stations and
we wouldn't have large commercial Chris-
tian broadcasters like Salem spreading a
brand nationwide if it wasn't for the diver-
sity that accompanied the Telecom Act.

Alan Mason
Partwer, Goodratings Strategic
Services

In 1996, when [ was working as Bud Pax-
son’s VP/Programming at Paxson Commu-
nications, we were all excited about the
growth possibilities for radio.

By 2000 consolidation fever, where broad-
casters were paying
amazingly high prices
for anything avail-
able, had changed
dramatically. The goal
of consolidation be-
came sharehoider val-
ue based on being
able to increase cash
flow to Wall Street ex-
pectations.

Consotidation brought with it the promise
of more efficiency, by using the strongest tal-
ent across more stations and the ability to
voicetrack others; diversity, under the theory
that ownership of more stations would mean
the ability to create new formats within the
large conglomerates; and more revenue for ra-
dio, by being better able to hold the line on
rates and through salespeople who were more
professional in their dealings with agencies
and clients.

So how has the industry lived up to those
expectations? If we can equate the term effi-
cient to cost containment, we’ve been mod-
erately successful. Fewer people are now
handling more tasks. Many moming shows
are syndicated across the country. Voice-
tracking is rampant. We've improved the
bottom line, but at a heavy cost.

The giants of consolidation have also
managed to lose many of their top talents
and midlevel executives to other industries.
I know of several cases where highly rated
moming shows were offered their same jobs
ata lesser rate, and when the talent walked,
the station dramatically lost ratings.

It’s hard to keep shareholder value in
mind when you‘ve gone from a 13 share to
a three share in moming drive. I’'m not sure

Continued on Page 69

Alan Mason
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WEEK  WEEK  ARTIST TITLE LABEL(S) LTS LTS CHART STATIONS ME“IABASE
1 1 CASTING CROWRS Praiss You In This Storm /Basch Street/Reunvon/PL6/ 1240 -25 18 420
2 2 AARON SHUST My Sevior My God /Brash/ 1188 -1 22 400
3 @ MERCYME Solong Seif WO/ 133 +59 " 0o
4 4  CHRIS TOMUN How Grest Is Our God (Sirstepe/’Sparrow/EM! CMG) 1040 A 23 4P MOSTADDED
5 . SELAN W/MELODIE CRITTENDEN Bless The Broken Road (Curt/ 903 +47 15 m ARTST TITLE LABEL(S) ADDS
8 0 MARK HARRSS Find Your Wings N0/ 878 +125 1" an THIRD DAY Mountain Of God [EssestialPLG/ ]
7 @ KUTLESS Strong Tower BEL/Tooth & Nadl m +17 1" 3144 | WUTLESS Swrong Towsr BECTouth & Nod ‘
10 @ SRANUTTRELL Welcoms Home FRemionPL6/ m a3 g I m"’mg"‘“ ""’“";“",f" Bt ;
6 9  MATTHEW WEST Only Gracs Universal Sosti/EMI CMG) 752 80 28 50 AVIESHA WOOOS Hapoy (Goree/ 2
9 10 MARK SCHULTZ | Am /Word/CurtyWarner Bros.) 708 -32 40 390 CMARLIE NALL Marvalous Light (Sirstaps/Sparrow/EMI CMG) 2
n 11 BARLOWGIRL | Need You To Love Me /Fervent/CurtyWarmer Bros.) [ ] 40 17 20 SOMICFLOOD Evertasting W0/ 2
12 12 WATERMARK Light Of The World (Rocketown/ (1] ] 10 16 230 MATT REDMAN You Never Let Go (Sirsteps/Sparrow/EMI CMG) 2
16 @ THIRD DAY Mountsin Of God /FssewtiadPL6/ 580 +104 4 s
13 14 JEREMY CAMP This Man /B£C/Tooth & Nad) 577 -5 k ;] m
15 @ TR DAY Cry Out To Jesus EssamtiadPLG) 517 0 37 400
18 (O OAVID CROWDER BAND Wholly Yours (Sirstaps/Sparrow/EMI CMG) 480 +52 7 21 MOST
17 17 TODDAGNEW My Jesus (SRE/Ardent) 364 48 ! 180 INCREASED PLAYS
2 @ PAUL COLMAN Holding Onto You Inpap/ 327 +21 10 1510 ToTAL
19 19 MICOL SPONBERG Hallekjsh Cart/ 31 2 18 170 | aamer e wasers) i
20 20 SHAWN MCOONALD Free (Sparrow/EMI CMG/ 315 7 12 1842 MARK HARRSS Find Your Wings A0/ +125
3 @ WARREN BARFIELD Saved (EssentiadPLG! 294 [ 12 130 THIRD DAY Mountain O God [EssestiafPLG/ +104
21 22 AFTERS Al That | Am (Simple™0/ 288 -18 7 151 | MATTHEW WEST History [aversal SowthE M CMG/ +0
24 23 BROTHER'S KEEPER He Took The Scars (Training Uwow/Ardent/ 286 A 5 130 :&ﬂ;mmﬁmg ::;
[Pebe> @ STORYSIDEB More To This Lite (Gotee) 269 +60 1 181 MERCYME So Long Self /A0 +59
2% 25°  ZOEGIRL Unchangsable (Sparrow/EM!CMG) 266 -21 10 140 DAVID CROWDER BARD Vrholy Yours (Sixsteps/Spamow/EM CMG/ +52
2% 26 NEWSBOYS | Am Free (inpqg/ 254 -28 20 180 SELAH WMELODIE CRITTENDEN Biess The Broken Road /Carty+ 47
27 21 SWITCHFOOT We Are One Tonight (Spamow/EM! CMG/ 252 18 15 170 | PONT OF GRACE God!s in 1t (WordCurty Warmer Bros.) s
23 €  JEREMY RIDDLE Sweetly Broken YMG) 251 0 2 100 | OMANLITTRELL Wolcome Home (Reunon/PL 6/ -
- @ AVIESHAWOODS Happy (Gotee) 248 +19 2 2
28 30  BEBO MORMAN f/RICH MULLINS Sometimes By Step /Reunion/PLG) 248 -14 14 1610
42 AC reporters. Monitored airplay data supplied by Mediabase Research, a division ot Premiere Radio Networks. Songs ranked by total plays for the airplay week of M O S T
5/28-6/3. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is
ptaced first. Songs betow No. 15 are moved to recurrent atter 20 weeks on the chart uniess a song has not yet reached the top 15. If after 20 weeks. the record is notin P L A YE D R E CUR R E N TS
the top 15 and has two consecutive weeks of decreased plays, the song is then categorzed as recurrent. Most Added is the total number of new adds officially reported
to R&R by each reporting station. Songs unreported as adds do not count toward overall fotat stations playing a song. Total Audience equats Average Quarter Hour | o0 TiTLE TABE TOTAL
Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission trom L) PLASS
Arbitron Inc. (© 2006, Arbitron inc.).© 2006 Radio & Records. CHRIS TOMUN Holy Is The Lord /Sixstaps/Sparrow/EM! CMG) 522
LIFENOUSE You And Me (Geffan) TREER]3 Binssed Ba Your Name fpop) 521
Total Plays: 192, Total Stations: 8, Adds: 0 CARRIE UNDERWDOD Jesus, Take The Wheet /Arsta/PL6/ SN
DOWNHNERE A Batter Way (Centricity/Word) CASTING CROWNS Lifesong (Beach Street/Reunvon/PLE/ 459
Total Plays: 186, Total Stations: 11, Adds: 1 NEWSONG Psaim 40 flategrity Label Grow) 439
NICHOLE NORDEMAN Real To Me /Sparrow/EM| CMG/ CAEDMON'S CALL Great And Meghty (Essential/PLG) CASTING CROWNS Who Am | (Beach Street/Reurmon/PLG/ 406
Total Plays: 236, Total Stations: 9, Adds: 0 Total Plays: 179, Total Stations: 11, Adds: 0 JEREMY CAMP Take You Back /BEC/Tooth & Nad/ 401
NATALIE GRANT The Real Me (Curt/ MATTHEW WEST History (Universal South/EMI CMG) NEWSBOYS He Rexgns (Sparrow/EMI CMG) 392
Total Plays: 217, Total Stations: 13, Adds: 1 Total Plays: 155, Total Stations: 8, Adds: 1 MERCYME | Can Only imagme (INO/ 388
ANDY CHRISMAN Babeve /Upside/Shelter/ POCKET FULL OF ROCKS Song To The King (AfyrriyCurtyWamer Bros.) CASTING CROWNS Voice Of Truth /Beach Street/Reunion/PLG] 388
Total Plays: 213, Total Stations: 13, Adds: 0 Total Plays: 148, Total Stations: 8, Adds: 0
BIG DADDY WEAVE Without You (Fervent/CurtyWarner Bros.) | TWILA PARIS Days Of Eah (integnity Label Group) Station playlists for all R&R reporters are available
Total Plays: 211, Total Stations: 10, Adds: 0 Total Plays: 140, Total Stations: 10, Adds: 1 on the web at www.radioandrecords.com.
Songs ranked by tetal plays

coming soon

Echoing.

11

sARA CROVI.S

the TURNIP Mark Harris “Find Your Wings” MercyMe ‘‘So Long Self”
- + 136 spins overall AC! + 111 spins overall AC!
No. 4 AC Ind. 6 AC Mon, 1 Inspo! No. 1 AC ind, 3 AC Mon, 8 CHR!

e ———

Seeking those final few adds * Seeking conversions lo heavy
and increased spins * and final few adds please *
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Total Plays: 301, Total Stations: 11, Adds: 1
CASTING PEARLS Love's Done Sometiwng (Mpop/
Total Plays: 293, Total Stations: 11, Adds: 0

Total Plays: 210, Total Statiens: 7, Adds: 2
DECEMBERADIO Love Found Me (Love's Get A Held) (Siwted)
Total Plays: 195, Total Stations: 11, Adds: |

RELIENT K High 0f 75 (Gotee/ CECE WINARS Pray PursSprmgs/Sony UrbanfEpsc/
Tetal Plays: 281, Total Stations: 11, Adds: J Total Ploys: 181, Total Statiens: 4, Adds: 0
JADON LAVIX Nothing Compares BFC/Tooth & Nod KYTLESS Shut Mo Out BECTooth & Aad

Total Plays: 233, Total Statiens: 8, Adds: 1 Total Plays: 160, Tetal Statiens: 5, Adds: 0

1 June 9, 2006 .
CHR TOP 30 ROCK TOP 30

Wik WEEK  ARTST TMLE LABELE) TN i "B o W Wi ANDST TITLE LABELS) Rl "B sinos
1 @  SANCTUS REAL I'm Not Alight (SparowrEMI CMG 1296 +13 1 am 1 ©  XUTLESS Shut Me Out BELTooth & Nad 3B+ 1 m
4 2 AARON SHUST My Savier My God Brash/ 1084 2 " o.m 2 2 SANCTUS REAL 'mNot Alight SparowEM/ CME) 325 10 1B m
3 3 MATKEARNEY NethingLeft Tolosa Mg * 1041 ] " . 3 @  AUN 100 RUN We've Ony Just Begun Tooth & Nadl 324 +7 1,
2 4 BARUDWOIL | Nesd You. FenventCutyWarmerBros) 1021 117 1 5 © 1L NELSON Everything You Ever Wanted Taoch & Ml 312 +19 12 m
8 @ STORYSIDES Everything And Mere orse’ 100 2 n 10 @ PROJECTO8 My Wil BeADsod Man Tooth S Mol 283  +32 "o e
5 6 CASTING... Praise You... Beach Street/Reunin/PLG/ 1008 4 1. 250 9 @  DECYFERDOWN Lile Again SRE M 10 8 m
7 @ L NELSON Everything You Ever Wantsd (Toork & Aad¥ 832 +22 s e n 7 NYPER STATIC UNION Overheed /X T/fucketown) 251 2 " o
8 @  MERCYME So Long Self W0/ 21+ 9 un ] 8 FLVLEAF AN Avound Me SREDctone/ M M 1 2
12 @ KRYSTALMEVERS Fire [EssentinPLG/ 7 .18 1 . 13 @  FOLD The Ticke Track Tooth & Ned 41«19 1
18 (@) WEEDTOBREATHE You Are Here (SparowEM/ICMG) 782 +115 ] 12 @  NED Gresthe inte M EssentindPL6) 28 N 7 W
10 11 SEVENTNDAY.. Ocosns From.. BECTooth S Nad 802 47 1" 1 7 11 ANGERLIN Time & Confusion (Toock & Nadl 7 1" 28
" 12 TOBYMAG Diverss City (FornFront/EM CMG) s & 1 1. 18 @ DAYOFFIRE Cut & Move FssanindPLG/ 218+ 5§ mn
9 13 JEREMY CAMP This Man BEG/Tooth & Rad o 3t 2 8 13 FAMILY FORCE 5 Raplace Me [GotsaMavenict/ M N 1 2m
16 @ TIRD DAY I CanFeel it EssemriaéPL6) (7 IS 7w 7] 14 KIDS I THE WAY The Sead We've Sewn FickanPLG) 212 3 1, m
" 15 PLUMS Bittersweet (Corl/ o1 3 T 20 @  EDISON GLASS Forever Credntiad 218 +17 1" - 150
13 O AVESHAWOODS Happy Gores/ ("1 +2 7 am 21 @  SUPERCHICK it's On inpaw 1M+ nooe
17 @  AFTERS A)That! Am (Simpla 0/ 585 +3 1 1m 18 17 ELEVENTYSEVEN Mors Than A Revokution FickenPLG! 185 3 1"
15 18 SHAWN MCDONALD Froe SparowEM CMG/ s 3 1158 7 18 PLUMS Good Behavior (CardY 7] ] s un
2 @  NATESALLE Breskthvough Cuty 851  +32 5 18 19 STARFIELD My Generation (Spavrow/EM! CMG) 1m $ 10
2% @  HYPERSTATIC. PrayingFor Sumy_.. X T/Rocketowny 483 +97 3 15 20 STAPLE Gavels From Gun Barrels FictanPL6) 11 2 15 21
21 21 SUPERCHICK It's On fiapap/ o 35 1. 8 21 DISCIPLE Rise Up /SRE/ 13 9 " 210
19 22 JESSIE DAMIELS The Noise Midas/ m n 2 12 23 @  STAVESACRE ItsBesutitu.. bacus/ 10+ 5218
22 @  DOWNHERE The More (Centricity Word) &8+ 4 n 23 MANIC DRIVE Luckiest (Whiesh/ 153 1 7 up
2 @) CTOMUN HowGreat.. SastapsSaarowEMOMG) 421 +18 13 131 | B> @  MELENTK High 01 75 (Gotee/ 147 449 1.
2% @  DALTON Life Afraid (Selectric/ % +n 2 e 26 )  THIRDDAY | ConFeeltt EssentialPLG) 138 +17 5 180
28 @  LEELAND Sound Of Meiodies (EssentiaPLG) /1 413 2150 27 @  DIZMAS Redemption, Passion... (CradentislEMICME) 132 +22 2
30 @ . STARFIELD My Generation (Sparrow/FMI CMG/ T TI 3 1 b]| 27 ROCKET SUMMER Show Me... (Mitia Grouy/SRE) 126 8 12 1
27 28 AUDIO ADRENALINE Starting Over FarefrontEMICMG) 335 3 5 128 30 @ CLASSIC. TheColdest (Toorh & AadEMIMusk Reacthe) 119 +12 2 M

Beba> @)  FIGHTING... Back To You (EM/ Musk Reactive/Gotes) 321 +107 1133 @  FIREFUGHT You Decide (Ficker/PLG) 115 +38 1

Debs> @)  DAVIDCROWDER_ Wholy_ ShstpsamwEMOME 318 +32 1 1 €  MYRIAD Stretched Over (Floodgate/ 113 435 1 1M

31 CHR reporters. Songs ranked by total plays for the airplay week of Sunday 5/28 - Saturday 6/3. 35 Rock reporters. Songs ranked by totat plays tor the airplay week of Sunday 5/28 - Saturday 6/3.
© 2006 Radio & Records © 2006 Radio & Records
NEW & ACTIVE NEW & ACTIVE
FLYLEAF Al Around Me (SRE/Octone/ FRAY Over My Head (Cable Car) Epic/ P.0.D. This Tame /Atisntx/ DECEMBERADIO Love Found Me (Love's Got A Hold) /Skanted)

Total Piays: 109, Tetal Stations: 21, Adds: 6 Total Plays: 80, Tetal Statiens: 15, Adds: 2

MONDAY MORNING Can’t Go On Salectric/ LEELAND Sound Of Meledies EssemiaéPL;/
Total Plays: 107, Tetal Statiens: 12, Adds: | Total Plays: 72, Total Statiens: 8, Adds: L
FALLING UP Contact BEL/Tooth & Nad HOMELESS J The Flash Salsctric/

Total Plays: 107, Total Stations: 11, Adds: 3 Total Plays: 60, Total Statiens: 12, Adds: |
SPOKEN Tome Atter Time (Tooth & Aod FM STATIC Waswe Of Towe Tooth & Kad

Total Plays: 84, Total Staviens: 10. Adds: Total Plays: 54, Total Statiens: 8, Adds: 3

TURNING Owt Of My Hands (RX T/Rocketown) AN 10D AU We've Only Just Bogn Toosh & Aol THOUSAND FOOT KRUTCH Bresthe You In Toesh-4 Aad L0 MAN SHATTERED Crash And Burn Susiapondan/
Total Plays: 214, Total Statiens: 8, Adds: 0 Total Plays: 151, Total Stations: 7, Adds: 2 Total Ploys: 82, Total Stations: 7, Adds: J Total Ploys: 38, Total Statiens: 6, Adds: |
\.
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____nana amaricanradichictory com

) A
INSPO TOP 20 CHRISTIAN AC TOP 30 INDICATOR '
Wh W ANTRT TME LABELS) ;:nl;% ; '??:'“ ﬂ?ﬁn Wik Wk AMTST TME LABELS) M sum TCANT sTings
1o ARG e -y : 1 MERCYME Sa Long Sef (40) TE B T B 11
2 2 CASTING CROWNS Praine. . Basch StwetfaninfLG) 274 25 1 18 "9 mul“'—', e Bouch SyeFamnPly 1008 +43 7w
3 3 n.mnwmummw.-ymm 3 § e 3 AARON SHUST My Savier My God Brash/ ™ .18 w3
4 JOSN BATES King Of Glery Basch Street/Reumon/PLG) 208 +§ 19 138 4 MARK NARRLS Find Your Wings SWY " o1 1 2
) WAYBURN DEAN Getta Fergive Them /Wy advEMG/ 231 +13 L et 8 BORIAN LITTRELL Weicoms Home (ReunionPLG/ +118 9 3
6 B. NORMAN . MULLINS Semetmes._ Reunn P16/ 228 +0 12 19 5 6 CTOMLIN How Greet.. (Sicxass's £ 0MG) 785 2 2
9 7  COREY EMERSOW Grace Te You Discovwry Hows/ 178 | 1" 19 7 WATERMAR Light Of The Werkd fRack 748 o3 w2
Ll PR e Al e ’ : S WAL CAITTENDEN Bless TheBrotamfied Gy 743 427 13 281
18 : BRIAN UTTRELL Weicoms Home MmsiePL6/ 168 +10 5§ 1w 6 9  BARLOWSMLINedYoL FavexCutMamwfus) 725 48 18 210
B et S LN LS. i BCRONDERBAND Waely_ ScpsuorowEM M 802 +14] 8 205
10 11 JAIME JAMGOCHAN MMMM 1% -1 15 L] 13 8 TIIRO DAY Meuntain Of Ged EsseatiadPL6) 593 +141 ¢ W
" Sl D R R 10 12 SROADDYWEAVE Mt finewCoborwsioz/ 578 38 12 258
. Gl —————————— MR- " AVIESHAWO0DS Happy Gotee M w8 2w
15 S. WM. CNTTENDEN Bloss The Broken Read Loty 148 +5 1. " 15 DUWENERE A Botter Way (Cantricity Word) o 5 s 20
7 ANTHORY EVARS | Chooes Now M0/ 138 +4 B m 8 TOOD AGIEW My Josus (SRE/Ardent] s +3 1" 1"
8 18 POCKETRULLOFROCKS Seng_ AdriyCustyame Bus) 128 54 1. m 2 KNTLESS Swromg Towsr 6L Touth & Mol “ .0 . M
— A —— IEESIART T 18 STORYSIDE:S Mers To Thi Lifs fGotow/ @ 3 5 2
[Debat> TWIRD DAY Mowntain 0f Ged /£ssentiadPLG) 12 +16 1 1 2 SHAWN MODOBALD Fres /5 £ OM5) P 0 : "
19 nwm&um&-} 12 +2 2 L 19 AFTERS Al That | Am Sisple N0/ 313 o . W
1" 20 WATERMARK Light Of The Woerld /Rocketown/ 12 -3 19 " 2 20 NEWSBOYS | AmFres feew 118 "
18 Inspo reporters. Songs ranked by total plays for the airplay week of Sunday 5/28 - Saturday 6/3. 2 ’ INCHOLE NORDEMAN Real... (Sparow/EMICME) 379 +25 § 282
© 2006 Radio & Records 17 22 CARNIE URDERWOOD Josws, Toke.. AnsiaPle) 379 =2 LU T}
— . " YA] @ WARREN BARRIELD Saved (FssentidPLG/ m +18 13 (L)
Rhythmic Specialty Programming [ | 3 24 JOSHBATES KmOfGy Swchtmtfinsiefts) 338 A1 7 1M
% 25  POCKETRALOFROCKS Seng. AdmiCurtyWarer us) 328 25 17 .
e IRATALIE GRANT The Roel Me (Cort ® % 1 ue
I LKEINERT Dl iy JEREMY MDBLE Sweety Brokan (MG M a1 s
2 RELNGS ) Stmd Nens Shamract/ % BUILDNNG 429 | Bulong To You MrdCurtWorr oz 204 +11 I )
3 ALUMN Like A Oream independent) - Z0EGIRL Unchangeable (Sparrow/EM CME) m 2 1
4 BOBBY BISHOP He Won't Leave You Bestmart/ B> MATTUEW WEST Histery Usierss/ SthEMICMG) 281 +20 1 m
§  GMTS Oeh Ash /Sotes/
6 AMBASSADOR My Clothes, My Hair (Crass Movement) 38 AC reporters. Songs ranked by total piays for the airplay week of Sunday 5/28 - Saturday 6/3.
7 FLAME Ne Shence (Cruss Movement/ © 1905 ok B Heoonds
8  KNINE Switch Aliest/
9 PETTWEE Don't Stop Beetmart/ NEW & ACTIVE
10 ELECTMIC CHURCH Dance Floor /Shaswock/ Y.
e MAT KEARNEY Nothing Left To Lose Ay ARDY CHRISMAN Believe /Lipsice Shetter/
(" h Total Ploys: 249, Total Stations: 11, Adés: 3 Total Plays: 160, Total Stations: 4, Adés: 0
’ SUNTCHFOOT We Are One Tonight Sparowld CMG/ SARA GROVES Just Showed Up M0/
m;’n‘:‘gm%‘“”m”m"’ Total Poys: 201, Tota Stations: 5, Adek: | Total Pays: 146, Total Stosons: &, Adds: 0
w w w NYPER STATIC WNON Praying... 7X T/Rocketown/ TURNING Ot Of My Hands (R4 T/Rocketown)
Artist Title (Label) TW Fam% Burn 12-17 18-24 25-34 Total Ploys: 234, Total Stations: 14, Adds: | Total Plays: 137, Tetal Statiens: 8, Adds: 1
AARON SHUST My Sevier My God Brasy/ 438 9% 13% 433 43 4 mmwm mnmv-m_r;mm/mm
NS TOMLIR o o o G i UG 421 O I A8 41 a8 e 5, A ‘“““m ::;"":l*x"“s"‘o':’: 7-:‘:-‘ sanlon
JEREMY CAMP This Man BEC/Teoth & Mol 4 % 2% 3% 1 2 GETHANY BILLON Hellshiah SsarowfM Bacanse Of Your Love dntegrty
CASTING CROWNS Praioe You bn This Stomn Sasch SrscfownioePLY 418 90%  17% - 39 41 4R Total Plays: 163, Total Stations. 7, Adés: 0 Total Plays: 80, Total Stations: 4, Adds: |
DAVID CROWDER BAND Whally Yours SistpaSparonEM OME .12 87% 5% 4 4n 4 \ J
SEVENTH DAY SLUMBER Ocosns From Tho Rein S/ Tostd 8 M 401  84%  10% 416 381 4BS
BARLOWGIRL | Neod You To Love Me FonestCurdWorsr Broe) 408 90% 20% 488 413 418 The Telecom Act Turns 10 Ten years later, if you wanted to count
MATASNA BEDINGFIELD Unwritten ni/ 44 T 1% 4l 4 1w Continued from Page 66 the number of radio stations achieving a top
MERCYME So Long Self MO/ 40 8% 1% 14 1M 3% five ranking, you'd need both hands, both
WAWK IELSON Everything You Ever Wanted Tooth § Mo 1IN W A A e W how thatequates to more efficency. Thenew  feet and most of your teeth.
%%:LWM :: : ;: :: 3 :: model for on-air employees became those The kind of pre-consolidation focus on
BETMANY DILLON Hallekyoh (5 £30 CMG) 383 7TI% 1% 383 345 313 who showed up on time, didn’t cause any  creativity and listener benefit we use has dra-
STORYSIOE:S Everything And Mere /Gotee/ 391 0% 12% 380 3¢ 38 problems and completed their tasks intime.  matically changed and improved Christian
SWITCHFOOT We Are One Tonight SparewEM LG/ 301 80% 2% 3M 35 3 Creativity was hardly discussed. v AC radio, and the growth isn’t@ver yet by
JONAN3 This Is it (Vou instead Of Me) SHE/Arvient/ i 2% 2% 13 AN e Since many conglomerate brands have  any means. One of the biggest positive ben-
FLYLEAF AB Around Me (S3/Dctase) M % W% 4 35 18 been installed across the country, it's diffi-  efits of consolidation has been the number
m'::":.:? ﬁw g m 3 :: ::: 3 i: cult to say there is more format diversity  of skilled programmers and air talents who
CASTING PEARLS l:..‘ Dene Semothing fopae/ 3¢ ™% 1% 183 A 3im now than in 1996. Diversity and creativity  have committed themselves to the format.
DOWNMERE The Mere (Centricity/Word) 184 8% 17% 383 371 1M have suffered ﬂgzuﬁcantly lt'§ no surprise that Chuck Kr’app's
SHAWN MCOBNALD Fres (SporrowrEM CIG) 2 W% 2% A7 Am il We have also failed to increase revenue  moming show on KTIS/Minneapolis is so
TOBYMAC Diverse City Forafront/EMI CMG) 381 %% 2% 1s In In through higher rates or more skilled sales-  highly rated. It's no surprise that The Scott
KRYSTAL MEVERS Fire (EssacisdPLG) i % % AN I8 1R people. The percentage of all advertising & Sam Show on KCMS/Seattle is so highly
m"l I‘Imlil ”I 'f"""" feismDp e :: : :: 3 ’3 ::: dollars going to radio has actually fallensince  rated. It's no surprise that programmers like
:‘:m &J‘. — Corly I W% % A 17 1) consolidation. While westill have some very  Chuck Finney and Scott Valentine have had
WARREN SARRIELD Soved ZssaetindPL) 390 0% 20% 3157 3188 18 skilled and professional salespeople, theyare  success applying good, sound radio prin-
TIRD DAY | Can Feol it /EssentiabPLG) 381 0% 1% 14 187 17 all trying to fill a short-term quota réfther than  ciples to Christian radio and have achieved
AYIESHA WOOOS Hoppy /Goted/ 18 6% 2% 2 1M M improve the long-term outiook. more listeners than ever before.
SUPERCHICK t's On flypan/ 357 % 1% 12 18 1 So an objective look might lead one to Christian radio is alive with motivated
PLUMS Bitterswest Cord/ N W I 2 I I8 the opinion that we've failed at all those le who are using many of the pre-con-
op peop g many P
T roport i 8 cumulative sampl of carvent online muskc Srveys coadbcted by Chistan CHR staons across the county, Totlsemple wonderful goals we discussed as benefits  solidation success principles to attract more
size 15 486 respondents Telel sverage toversbily wm:mrmmmd!-s, (1= donYike A atall s-mwg Tolo! tomifiorty of consolidation. people to the Lord. Not only have we in-
repeesents the percentage of respondents who recognized the song. Telel bana represents the number of respondents who said they are tired creased audiences, we've had a tremendous
?&“J‘&?W,;"S,n”xmmmmdﬁf’& m&mm;mmm':zlwmm Pre-Consolidation Principles impact on the lives of millions of people.
please keep in mend that numbef of spins. percentage of amikarity, and other factors must be Laken info consigeration as well. and that your Consolidation has, however, created op-  Had consolidation not come along, that
mmﬂmﬁgﬂgﬁzm:mmw&“m ¥ Sews™ | portunity for others. In 1996 the number of  might not have happened.
rotation recently, mekwu’:mmmwwWW? wmmﬁm n:uam;wwum% Christian-music stations that were achieving Without consolidation, it’s doubtful that
of HithhusicResearch com. sysiom is sveiloble excissively Clvistian radie siafiens by sentosting ings i i 2 i
5 m'*‘“" g o O oy 0 M top five rankings in the desirable 25-54 de-  we’d have attracted as many experienced

people to the format as we have.
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s 2 —\
TROPICAL TOP 30 NEDIAB LATIN URBAN TOP 30 m
WEC Wik ARTST TMLE LABELS U sdn TEA e Wi W ANTST TME LABELS) N Ui B smoks
2 V. MANUELLE Nusstro Amor Se He Vunlts._. Sey 885 271 +22 8 138 1 SHAIIRA (WYCLEF JEAN Hips Don't Lis £pic/ 864 +4 " 130
1 MONCHY & ALEXANDRA No Es Una Novela (/&N/ b)) +5 12 10 5 RAKIM Y KEN-Y Down Unversal 832 +48 12 120
3 RAKIM Y KEN-Y Down [Unversal) 255 +11 12 10/0 3 DONOMAR Angelitos (WMachete) 621 +2 7 1010
6 SHAKIRA fIWYCLEF JEAN Hips Don't Lie Epxc/ 226 +11 7 910 2 4 SEAN PAUL Temperature (VP/Atiantic/ 589 -36 n 1210
5 5 TITO “EL BAMBING" Carle (EM! Televisa/ 224 B ] n 90 4 5 TITO “EL BAMBIND" Calle (EM/ Telensa) 573 -38 " 1m0
4 6 MARC ANTHDNY Tu Amor Me Hace Bien (Sony MG/ 221 N 33 1310 8 0 DADDY YANKEE Machucando /E/ Cartelinterscape) 559 +44 15 1210
9 8 INDIA Solamente Una Noche /SGZ/Univision/ 185 +7 6 1210 6 7 AVENTURA Un Beso (Premwm/ 526 -25 22 10n
1" DON DMAR Angelitos (ViiMachete) 174  +16 5 910 9 8 WISIN & YANDEL AVENTURA Noche De Sexo Machete) 482 -16 18 1310
8 9 DADDY YANKEE Machucanda /E/ Cartedlinterscope) 161 23 " 710 7 9 CALLE 13 Auévete - Te /Sony BM6/ 438 82 14 121
7 10 WISIN & YANDEL Liamé Pa’ Verte (Machere) 181 -37 30 810 10 10 DADDY YANKEE Rompe (E7 Cartel/interscope/ 428 -34 28 14/0
10 1" ANDY MONTANEZ f/DADDY... Se e Ve /S62/Univrston/ 159 4 12 1210 " 1" WISIN & YANOEL Liamé Pa’ Verte (Machete/ 408 6 28 13/0
16 8 JUANES Lo Oue Me Gusta A Mi (Universal] 143 +1 19 (1] 12 12 KMW Diamond Girl (Baboa/ 291 41 16 10/0
17 N'KLABE (IVICTOR MANUELLE Evitaré /Sony BMG) 142 +13 17 " 13 13 VOLTIO... Chulin Culn Chunfly White Lion/Sony UrbanFpec/ 277 42 22 1110
13 14  GILBERTOS.ROSA Por La Herida De Un Amor Sasy BMG/ 142 9 17 L] 14 14 AVENTURA 1/DON OMAR Ela Y Yo /Premum/ 24 ' 28 128
12 15  AVENTURA UnBeso /Premium/ 137 10 30 " 16 15 W ELFATHER .. HoreWe._ (Roc{aFaminGaly StasMachere/ 230 4 4 90
19 8 CALLE 13 Atrévets - Te /Sawy BMG/ 128 +2 0 m 15 16 WISIN& YANDEL.. Wanne Ride Macheteliskessal Aeputic/2 28 25 9 190
20 LIME-T 21 £ Baile Pagao (Uiniiniow/ 1 [ ] 15 N 20 ALEXIS Y FIDO S230M_. Agérrale El Pantaién Sowy BME) 214  +48 2 80
14 18 MICMAEL STUART Mayer Ous Yo AMachete/ 15 -35 0 " - CASSIE Me & U (NexrSalection/Bad Boy/Atientic/ 208 +8 2 [ 1]
23 @ OROUESTA GUAYACAN Ay Amer, Cuande_.. Sany SMG/ 109 +0 [} "n 19 IVY QUEEN Libertad (Ls Caley 18 +0 17 (1]
15 20  WASINS YANDEL SAVENTURA Noche De Sexe Adsciusy’ 109 32 12 "n 18 CHELD Cha Cha /Sasy 2MG/ 189 +4 [ ] "
2 8 OLGA TABON Desto Oue Liogeste AN Sooy BHG/ 108 +21 8 58 17 21 VOLTIOSNOTCH Chévers Whiv LiowSowy Uideasic/ 185 3 5 I
26 FONSECA Te Mande Fleres FEM Talbvise/ 108 +15 2 L ] 21 CHAMBLLIONAIRE (RAYZEE... Ridin Umersa/Moten) 176 +9 4 N
2 23  THALIA HAVENTURA Ne, Ne, No £0 Tolevesa/ 102 -4 [} “ 4 TEGO CALDERON Cuande Baile Regpeetén Atiastc) 183  +14 2 (1]
. @ MARC ANTHORY Velande Entre Tus Brazes Sosy BME) 97 +1 4 L'} (Pebet> WISIN & YANDEL fOADDY YANKEE Paista Aachere/ 182  +81 1 s
A 25  ANAIS Lo Qwe Sen Las Cosps Unvizinn/ [_] 21 [} ] 2 25  RAKIM Y KEN-Y Tu No Estés Urbew Box Office/ 158 ] 1" m
28 @ LURS FORS! Por Una Majer Uiehersall L1} +3 12 " 2% 28 JUANES Lo Que Me Gusta A Mi Unversad 14 2 7 n
25 27  JEREMIAS Une Y Une Es igual A Tres Unbersal 78 19 [ ] m 28 LIL' JON WVE-40 & SEAN PAUL Snap Yo Fingers /7V7) 184 +3 3 S
29 TITO IEVES Si Yo Fuera B SGZUnvisen/ n [} 1" m MONCNY & ALEXANDRA No Es Uns Novels L/8A7 139 +34 1 A
MICHAEL STUART fITITO ROJAS Ells Y Yo Mfackere 88 + 1 n 29 DON OMAR fFABOLOUS Dals Den Dals ANPRchen ™y 138 +4 ] 18
- PUERTO MICAN POWER Se Ven Benitas (/8AY [ &) +§ [} ] 0 PLAY-N-SIOLLZ fPTTBULL Get Fresky Latien/tiviersed 123 [} 2 [}

14 Tropscal reporters. Monitored asrplay data suppiied by Mediabese Research. 8 dvimon of Premisre Radio Networks. Songs ranked by total plays for
the arplay week of 5/28-6/3. Bulists appesr on 30ngs gaiing plays of remaming flal rom previous wesk. ¥ o 30AgS are Bed in 10tal plays. the song
with (e larDer mcreass in plays 8 placed first. Songs below No. 15 are moved 10 recurrent sfier 20 wesks on the chart unisss 8 50ng has not Yot reached
e tap 15 1t after 20 wesks, the record 18 not i e top 15 and has wo consscutive wasks of decressed pisys. the 50 I8 then Calegorized a8 recurrent.
Mot Added 8 the fotal number of new adds oficialy reported 1o RAR by each reporiing station. Songs unraporied a8 adds 40 Aot count Ioward overall
10tal stations pisywg 8 30ng. Most increased Piays ists The 2008 with the Oreatest week-i0-week Icreases n 1088 plays. Total Auckence equiis Average
Quarter Hour Persons imes number of plsys (emes 100). Each daypert on each station 16 800igned an AQH number. Average Quarter Howr Persons used
herein wilh permassion from Arbivon ac. (© 2006. Arbitron iac.) © 2006 Radio & Records.

14 Latin Urtien reporters. Mondored airplay dets suppiied by Medisbese Ressarch. & dvision of Premeere Radio Networks. Songs ranked by Sotal plays
for the 2irpisy week of 5/28-6/3. Bullsts appear on 50ngs gaming pisys o remasning flat from previous wesk I two songs are ed i fotal plays, the song
with S larger ixcrease i plays is placed first. Songs below No. 15 are moved 10 recurrent sfler 20 weeks on the Chart uniess 2 30ng has ot yet reached
e 10p 15. 1 fier 20 weeks. tha record i not n e top 15 and hes wo consecutve weeks of decreased plays. the song & then categorized a5 recurrent
Most Addud is e total number of new adds oficially reported 1o RER by esch reporiing station. Songs unreporied as adds do not count toward overal
ot stations playing 3 song. Most increased Plsys ists he 50n0s with the orestest week -10-wesk increases i fotal plsys. Total Audience equals Average
Quarter Hour Persons times numbsr of pleys (mes 100). Each deypert on each stabon & assigned an AQH number. Aversge Quarter Hour Persons used
horein wilh permission from Arbitron IaC. (© 2006, Arbitron inc ).© 2006 Rado & Records.

NEW & ACTIVE

BOMENC MARTE Ya Oue Te Vas A b /8N CHAYANRE Ve Eche Do Mones Savy 205
Total Plays: 82, Tetal Stations: 4, Adés: 0 Total Ploys: 47, Total Stations: 4, Adds: 0

C. CRUZ HANGEL & KNREZ Dijele Ous Baile S5ZUmwision’ | EDDIE DEE El Taledre Dismend
Total Ploys: 80, Total Stations: 4, Adds: 0 Total Ploys: 45, Total Statiens: 3. Adés: 0
ANA BARBARA. P. MONTERS_ jArba. Aribe! Unbisisd/ | GISSELLE De Quo Nes Vale Usbersal

Total Plays: 58, Tetal Statiens: 4, Adds: 1 Total Plays: 44, Total Stationx: 3, Adés: |

\.

Songs ronhed by total ploys )

NEW & ACTIVE

YERG JOC Goin' Down Bad Sop/Atiastic/ JAV-D Nena Gushioe SrocherUniverssl
Total Ploys: 113, Total Stations: 4, Adés: 0 Total Plays: 107, Total Stations: 4, Adds: 0

DABDY YANKEE... Gangsta Zons & Cavrodinterscape)
Total Pleys: 111, Total Stations: 4, Adds: |

£-00 fT-PAIN & KANO! GIRL U And Dot Reprise/BME)
Total Plays: 103, Total Stations: 4, Adés: 1

PAULA DEANDA 1/BABY BASH Deing Tos Much (Arista/
Total Plays: 111, Totsl Stations: 3, Adés: 0

OPTIMG Falta Amer Seyes Mester Production/
Total Pleys: 99, Tetal Statiens: 2, Adds: 0

-
ROCK/ALTERNATIVE

T™  ARTIT Tie Ladwis)

i r——

RECORD POOL

TW  ARTIST Tie Labery)

1 LOSBUNKERS Liueve Sobre La Ciudad (Necionsl 1 TRANSITO flJOHNAY RIVERA & RAY SEPULVEDK Son Para Ustedes (S2S/Pramism/Sosy BMG)
2 BABASONICOS Yegua (Uwversal 2 RAKIM Y KEN-Y Down Uinversal
B IERRSINMEN; Citiftion /st 3 MONCNY & ALEXANORA No Es Una Novela WA/
; PIRKER T“":msf""_‘“'! ’”‘“";' . 4 XMW Dismond Girl Balbos/
G MEHCAREITUTE 0 So08D AL Mt ot | Dt
7 WOMMERSOUER Bick A Merre S et ——
8  TANGHETTO Biue Monday Naciose! :
9 BERSUIT VERGARABAT Madre Hay Une Sola (isversal 8 VICTOR MANUELLE Nusstro Amor Se Ha Vusito Ayer (Sony BMG)
10 CABULA Horoina indepedent LovrV8./ 9 | NMGHAEL STUART Maysrifs Ve Mociets]
11 POLBO Yo Era Tan Cool Umversal 10 DON OMAR Angeitas (ViMachete/
12 RATABLANCA Ain Estés En Mis Susfios Delanca/ 11 ANOY MONTANEZ {IDADDY YAMKEE Se Ls Ve (S62/Unwision/
13 SPIGGA People Of The Sun (57 Reléimpago Miisica/Supermercado23/V8J) 12 BANDA GORDA A Las Mujeres Hay Oue Mantenerlas Contentas /MP)
14 LOS CALZONES Mala Vida (Universal 13 ANA ALICIA Muere Lento Mi Amor Uinwision/
15 ELLI NOISE Rooly /Pistolera/V8.J) : 14 JAY-D Nena (Guitian Brother/Universall
1 _ 15 GILBERTQ SANTA ROSA Por La Herida De Un Amor (Sony BM6)
Songs ranked by total number of points. Data compiled from playlists submitted on a weekly basis by 11
L specialty roddafternative shows. airing at least 2 hours per week. on radio stations across the OOUMTY-J L Songs ranked by total number of points. 22 Record Pool reporters.
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The Good, The Bad &

The Just Is’

Juan Gonzadlez on consolidation

't's been 10 years since the Telecom Act was signed into law.

Some of us weren't in the industry before it passed and don't

know what radio was like then. We are left to wonder, were
things better before consolidation, or are they better now?

There are pros and cons to everything,
and consolidation is no exception. This
week we talk to Bustos Media VP/Pro-
gramming Juan Gonzalez, who was
around before the Telecom Act and is still
in the business today, about how
things have changed.

Gonzalez began his radio career
in 1993 and has done everything
from research to promotions to
being on-air to operating stations.
He was named to his current post
in June 2005. Gonzdlez offers an
interesting perspective as the
head programmer of a smaller
company that is competing with
the many giant radio groups going after
the Hispanic audience.

R&R: What are the pros and cons of con-
solidation?

JG: One of the biggest advantages of
consolidation is radio’s new ability to
compete for advertising dollars on a na-
tional platform. In addition, it has helped
fuel the success of syndicated air person-
alities like Rush Limbaugh, Mancow, Pi-
olin, Cucuy and Howard Stern.

Consolidation has made private own-
ership almost impossible. In the post-Tele-
com era there has been an exodus of tal-
ent from sales, management and pro-

vl

Juan Gonzilez

gramming, and there is now a shortage
of young, up-and-coming talent at all lev-
els of radio. There are a lot of people get-
ting out of the business and not enough
coming in.

R&R: Is consolidation an ad-
vantage for Bustos because you
know the company can ultimately
consolidate if it wants to, or is it
more of a disadvantage becausc ra-
dio groups are getting too big?

JG: Consolidation is an ad-
vantage for Bustos Media as a
group, as it is for everyone else,
because it helps maximize effi-
ciency. We need to stay on the
cutting edge of growth opportunities and
take advantage of up-and-coming trends.

R&R: How do companies like Bustos com-
pete with the Goliaths of radio that have lo-
cally programmed stations in every major
market?

JG: Our stations compete with the gi-
ant companies by catering to the listen-
ers’ needs. We program the music they
want to hear, give away the prizes they
want and superserve them locally. Our
stations are programmed on a multista-
tion network level but focus locally us-
ing our local-market promotion teams.

R&R: The days when one PD programimed
one station are almost gone, and program-

OLDIES & STILL HOT Loo Dan. whose carser has been revived by the Oidies format, visited La
Praciosa Network recently. Seen here (I-r) are Dan's son, Niko; La Preciosa DJ Anna de Haro; Dan; and

La Preciosa OJ Omar Romero.
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JACKIE MADRIGAL

Jmadrigal@radioandrecords.com

YAHIR MANIA whik in Bakerstieid to visit KPSL (Concierto 92.1), Yahir took time to meet his
fans. More than 200 peopie showed up to get his autograph. He's seen here with a young fan.

ming more than one station has becowne the
standard. What are the challenges PDs face
when programming multiple stations and,
sometimes, multiple formats?

JG: Programmers involved in multista-
tion or network programming have todo
their homework effectively to be able to
keep the listeners tuned in. Format mu-
sic variations can differ from state to state,
so finding that mass-appeal song and art-
ist is a challenge.

Ifthey work with syndicated personali-
ties, managing and coaching them effec-
tively also becomes a challenge because
their content needs to be better than what
the local competition offers.

R&R: What are some of the adjustments
they have to make in order to handle the extra
responsibilities?

JG: PDs with these responsibilities
need to be able to manage their time ef-
fectively and to have extremely good
communication skills. Not only do they
need to manage their DJs, they also have
to be able to communicate effectively with
the different GMs, national sales manag-
ers, local sales managers and marketing
and promotions people on a local
level. That can be the most difficult part
because they have to be able to adjust to
different personalities.

R&R: Does Bustos have a PD for each
market or for cach network?

JG: At Bustos Media we have a differ-
ent program director for each of our dif-
ferent network formats. Each PD focuses
exclusively on his or her format. They eat,
breathe and sleep their format and their
audience in order to be successful. All the
PDs report back to me on the progress
and execution of the format as we have
planned.

R&R: What are the advantages and disad-
vantages of programming networks instead of
individual, locally programimed stations?

JG: The advantage is having just one
airstaff to manage. The disadvantages or
challenges are the same for both. Any sta-
tion that has good programming with
compelling content, a great promo team
in the streets and a staff that wants to win
will always come out on top, regardless
of whether it is local or part of a network.

R&R: How do promotions work for a net-
work? Do you have one promotion for the
whole network, or are they locally created and
executed?

JG: Promotions on a network work the
same way they do on a local level, with
the exception that the prize is usually big-
ger and has a network and local compo-
nent. For example, on our Magia format
[Spanish Contemporary] we gave away
a cruise and registered listeners in the
streets in our local markets.

R&R: Some PDs say that it’s hard to find
quality air personalities. Do you find that to
be true, and what can radio do to develop more
air personalities?

JG: The talent pool is poor. The well
is running dry. When | have needed to
find good on-air talent, it has been a chal-
lenge. Radio has to be willing to train
and coach new talent into’becoming the
next superstar DJ. Many high-profile air
personalities are naturals, but others
have been coached and guided through
the growth process until they found their
niche.

R&R: Areany of your Djs on multiple sta-
tions or formats?

JG: All of our air personalities are syn-
dicated in the various markets Bustos
Media is in and have competed effective-
ly.

R&R: What prepared you for the job and
responsibilities that you currently have and
the challenges that you face?

JG: Every single thing I've done in my
radio career has prepared me for the chal-
lenges I face every day: working as a re-
search callout operator, a part-time promo
junkie, a weekend air talent, a moming
show sidekick [to Piolin, in 1994}, a mom-
ing show host, a promotions director, a
production director, a PD, a station owner
—and the list goes on. Also, the challeng-
es that I face on a day-to-day basis help me
adapt to obstacles that | may encounter in
the future.

R&R: Anything else you'd like to share?

JG: 1 encourage everybody who hasn’t
registered for the R&R and NAB conven-
tions in September to do so. There is
something for everybody in the different
workshops being planned.
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W S ARTST TME LABELS) o whs  TERM UMER™
1 ) GRUPOMONTEZ DE DURANGO Adids A Mi Amante (Edimansa/Disa/ 1163 +49 5 aan
4 z INTOCABLE Alguien Te Va A Hacer Liorar (EM/ Televisa) 1109  +123 R ape
3 MARIANO BARBA Aliado Del Tiempo (Thvee Sound) 1027 +38 12 1P
2 4 JENNIRIVERA De Contrabando (Fonovisa) 953 87 19 “p
8 @ ALFREDO RAMIREZ Oué Listime Disa/) - " 904 +28 s N
8 @ LOSRIELEROS DEL NORTE Voy A Liorar Por Ti (Fonovise/ 851 +83 9 %0
5 7 CONJUNTO PRIMAVERA Algo De Mi Fonovisa/ 822 78 20 “p
9 8 CONJUNTO PRIMAVERA Diganie Fanovisa/ 1] +08 3 363
7 PATRULLA 81 Payaso Loco (Disa/ 798 +18 s kLT
[BebeD> BANDA EL RECODO E) Ciub De Las Feas Fanovisa/ 703 +324 1 25
" VALENTIN ELIZALDE Como Me Dusle (Unvrsal 690 +33 ] 290
14 EL COYOTE V SU BANDA TIERRA SANTA Prohibido Univision/ 888  +31 . 320
13 13 BETOY SUS CANARIOS Pensando En Ti (Edimonsa/Disa) 631 3 20 80
10 14  LOS TIGRES DEL NORTE Sefor Locutor Fanovise/ 820 105 17 ap
@esi> B JOAN SEBASTIAN Més Al Del Sol (Babos/ 818 418 1 3218
12 16 ALICIA VILLARREAL Insensible A Ti (Unversal 610 34 1 un
17 (@ VICENTE FERNANDEZ Me Ouedan Todas /Sony BMG Norte) 606  +23 5 320
22 (D 10S HURACANES DEL NORTE Fue Mentira [Univision/ 805 +125 2 3.
16 19  CONTROL Viva El Amor Univision/ 556 40 13 90
15 20  EL CHAPO DE SINALOA Pora Oue Regreses Disa/ 553 87 20 ap
21 €D  GRACIELA BELTRAN No Me Progunten Por I (Univision/ 537 +58 6 27m
20 €D ELCHAPO DE SINALOA Detrés De La Puerta (Disa/ 497 +13 4 7m
18 23 ANAIS f/ALACRANES MUSICAL Lo Que Son Las Cosas (Unvision/ 436 34 9 300
@  DUELO Te Compro (Univision/ 488 +300 1 228
23 25 EZEQUIEL PENA fIPAQUITA LA DEL... Tesco Pero Sabroso (Fonovisa) 450 23 5 280
25 26 SERGIO VEGA “EL SHAKA™ Muchachita De Ojos Tristes (Sony BMG Norte) 421 20 12 2801
— @ 105 ORIGINALES DE SAN JUAN La Troca Del Moiio Negro (EM/ Tekeviss) 419 +26 5 2510
27 28  GRUPOBRYNDIS Deja Que (Disa/ 408 20 7 2510
@  JOSEMANUEL ZAMACONA Desde El Dia Que Te Fuiste (Diss/ 407 +39 1 2312
29 30 10S TUCANES DE TWIUANA Siempre Contigo (Univision/ 405 A q 2610

56 Regional Mexican reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the
airplay week of 5/28-6/3. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays. the song with the larger increase
in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart unless a song has not yet reached the top 15. If after 20 weeks, the record
is not in the top 15 and has two consecutive weeks of decreased plays, the song is then categorized as recurrent. Most Added is the total number of new adds officiaily
reported 1o R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with
the greatest week-to-week increases in total plays. Total Audience equals Average Quarter Hour Persans times number of plays (times 100). Each daypart on each sfation
is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records

POWERED{1]
MEDIABASE
MOST ADDED

ARTIST TITLE LABEL(S) ADDS
JOAN SEBASTIAN Mis Alé Dol Sol Balbos/ 19
L0S TIGRES DEL NORTE Ingratitud /Fomovsse/ 18
DUELD Te Compre Ubninisiow/ 9
ALACRANES MUSICAL Dends Estis Umvisae/ 9
LOS MURACANES DEL BORTE Fus Mentirs Uiniiziee/ ]
BANDA EL RECODO Ei Ciub Do Las Feas Fonsvise/ §
L8S WUEVOS REBELDES Mesacre En El Cajoncite (Dis/ 4
IMAN Te Amo (Uinbezee/ 4
JENIE MIVERA No Vas A Creer Fasovse/ 4

MOST
INCREASED PLAYS

TOTAL
PLAY

ARTIST TITLE LABEL(S) INCREASE
JOAN SEBASTIAN Mis Alli Dol Sol [Balbos/ +418
SANDA EL RECODO Ef Cuub Do Las Fees Fomovisa/ +32
DUELO Te Compro Uivisson/ *+300
LOS TIGRES DEL NORTE Ingratitud Fasovisa/ +300
ALACRANES MUSICAL Donde Estis [Umvisiow/ +137
10S HURACANES DEL NORTE Fue Mentira (Unesion/ +126
WNTOCABLE Alguien Te Va A Hacer Liorar (EMY Jelevisa/ +123
IMAN Te Amo /Unnmsion/ +107
ALEGRES DE LA SIERRA Do Roditas Te Pido Viva Music/  +101
CORJUNTO PRIMAVERA Diganie (Fonovisa/ +88

m VEW &ACTIVE m

PANCHO BARRAZA No Va A Matarme Tu Amor (Balboa/
Total Plays: 385, Total Stations: 20, Adds: 1

LA ARROLLAOORA BANDA... Compacame /Edimonsa/Disa/
Total Plays: 365, Total Stations: 21, Adds: 0

LOS MORROS DEL NORTE Mientras Vivas (Oisa/
Total Plays: 348, Total Stations: 24, Adds: 1

CAROENALES OE NUEVO LEON Como Te Llamas... (Disa/
Total Plays: 345, Total Stations: 18, Adds: 3

CUISILLOS La Basurita (Balboa/

0

MOST ARTIST TITLE LABEL(S/ s
PLAYED RECURREN TS GRUPO MONTEZ DE DURANGO Lagrimlias Tontas (Edimonsa/Disa/ 356
rom. | PATRULLA 81 Eres Divina (Disa/ 301

ARTIST TITLE LABEL(S) PLAYS
ALACRANES MUSICAL $i Yo Fuera Tu Amor /Univision) 555 | BANOALOS ELEGIOOS Fruta Pronidia Fonoviss/ Ll
K-PAZ OE LA SIERRA Pero Te Vas A Arrepentic (Edimansa/Disa) s30 | SERGIO VEGA "EL SHAKA™ Dusio De Ti (Sany BMG Norte/ ™
KUMBIA KINGS Na Na Na (Duice Nia) (EM! Televssa/ 430 | "-PAZDELASIERRA MiCredo Edimonsallisal m
BETO Y SUS CANARIOS No Puedo Otvidarte (EdkmonsaDisa/ 358 | ELGUERD Y SUBANOA CENTENARID Adds Amor (A AL/ 26

Total Plays: 326, Total Stations: 20, Adds: 0

BRONCO “EL GIGANTE DE AMERICA” Quitame (Fonovisa/
Total Plays: 314, Total Stations: 18, Adds: 2

KUMBIA KINGS Pachuco /EM/ Televrsa)
Total Plays: 313, Total Stations: 19, Adds: 1

L0S TIGRES DEL NORTE Ingratitud (Fonovisa/
Total Plays: 300, Total Stations: 18, Adds: 18

B Songs nnk;d by total plays
Station playlists for all R&R reporters ars available
on the web at www.radioandrecords.com.
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www.americanradiohistory.com

. [’ CONTEMPORARY TOP 30

June 9, 20086
3w thi e W e ER e MEBIABASE
1 @ ALEJANDRA GUZMAN Velveré A Amer (Sosy BH6) 1T +28 " %8 ___
3 . SHAKIRA fWYCLEF JEAN Hips Don't Lis i/ 707 +87 ? 1950 MOST ADDED
2 LA OREJA DE VAN GOGH Mufeca De Trapo Somy SM6) (41 +1§ " 230 ARTIST TITLE LABEL(S) Aoos
n z JULIETA VENEGAS Me Voy (Sosy BH6) 554  +152 (] 214 | 0 Exe Corazin 60 Talnes <
4 @ CAMILA Abrizame (Soey BMG) 553 +5 13 o | PUESRERERAS Ty Sar Y .
ENANITOS Maripesss Unversal 4
5 6 SN BANDERA Que Me Alcance Ls Vida Sowy BMG) 501 42 14 230 OSE Ahora Oue Ne Estés Fasewiza/ ‘
8 7  JUANES Lo Qus Me Gusts A Mi Usversal/ 500 -2 22 ' TIZIANO FERRO Stop! Olvidate 60 Talrwiss/ 3
7 8  JEREMIAS Uno Y Uno Es igual A Tres [Unversal 458 -8 1" 1500 THAUA AVENTURA No, No. No (FM Televisa/ 3
9 @ SNAIORA Dia De Enero Eai/ 453 +24 2 10
10 10 NOEUA Cémo Dusis (Barrera De Amor) EMY Talevisa/ 415 4 12 150
8 11 CHAYANNE ToEcho De Mencs Samy BME/ a5 ) ) 150 MOST |
13 12 LIS FORSI Por Une Mujer inversal m 18 1" 159 INCREASED PLAYS
18 @ RBD Este Corazin EM Talbvisa/ 37 +99 5 s Tow
12 14 ANAIS Lo Que Son Las Cosas /Linvinow/ 358 43 9 178 ARTIST TITLE LABELSS) BCAEASE
4 15 BELANOVA MePregunto iwiersal ™ £ 12 149 | SRITAVEREGAS Me Voy Sony SUG/ +182
19 @ VICTOR MANUELLE IYURIDIA Nusstro Amor Se He Vusito Aywr Saey B46) 283 +34 3 m i o o
16 17 EL SUEAO DE MORFEQ Ojos De Cislo /Warmer M.L) 89 -1 18 170 OSE Ahera Qs No Estis Fasswis/ o
2 @  YANR Detales Warner ML) e +12 ] 1o ENANITOS VERDES Morpasas Usvwrsad n
15 19 RSD Ain Hay Algo EM Talewisa/ 262 -52 15 191 SHAIIRA fWYCLEF JEAN Hips Don't Lis Eac/ +87
17 20 NEX QueVida La Mis Sony BMS) 248 49 1 20 ICARDO ARJONA A Ti (Sony BME/ +54
20 21 SISENOR Vuramo Do Vorobusic u5 4 5 50 B A T it S0
2 22  MCKY MARTIN ft's Alright (Calumixa/ 24 4 12 1p CHELD Cha Che (Sany BHE) e
23 23 ANA BARBARA No Es Brujeris Fonovisa/ 228 1 3 0
22 @  THALIA HAVENTURA No, No, No EMI Televise) 228 +33 2 103
24 . LAURA PAUSINI Tu Nombre En Mayusculas (Wamer M.L) 226 ] 4 812
28 26  ANA GABRIEL Sin Tu Amor (EM! Televisal 205 -1 8 1000
2 27 RBD Sévame [EM/ Taleviss/ 195 17 1 130 _m_
@ BACILOS Contigo Se Va (Warner M.L./ 184 +37 1 1012 JEAN Dusle (Sony BME)
@ TIZIANO FERRD Stop! Otvidate (EM Tekevisa) 184 +4 1 LUK Total Plays: 181, Total Stations: 6, Adds: 0
€  BELANOVA Por Ti Wniversal 183 +30 1 ] MACH & DADDY La Botella (Unwersal/
26 Spanish Contemporary reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the Total Plays: 169, Total Stations: 6, Adds: 2
airplay week of 5/28-6/3, Bullets appear on songs gaining plays or remaining flat from previous week. !f two songs are tied in total plays, theSong with the larger increase FRANKIE J. Pensando En Ti (Columbra/
in plays is placed first. Songs below No. 15 are moved to recurrent atter 20 weeks on the chart uniess a song has not yet reached the top 15. H after 20 weeks, the rec_ord Total Plays: 168, Total Stations: 7, Adds: 2
e s v, 0 o e, ot A e s o 2008 T | g i A i T b
the reatest week-to-week increases i total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station | Total Plays: 151, Total Stations: 8, Adds: 0
15 assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbttron Inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records. YAHIR fIYURIDIA Amiga Warner ML)
Total Plays: 149, Total Stations: 4, Adds: 1
MOST st e s RS | ot Pys: 147, Toa Sttt 5. adt
PLAYED RECURRENTS YURIDIA Angel (Sony BMG) 251 SIN BANDERA Junto A Ti (Sony BMG)
Total Plays: 142, Total Stations: 4, Adds: 0
ATIST TLE LABELIS) stars | VAHIR No Te Apartes De Mi (Warner ML) us ENANITOS VERDES Mariposas (Universa
REIK Novierbe Sin Ti Sony BME) 190 RBD Noestro Amar /EM/ Televisa) 2% Total Plays: 139, Total Stations: 8, Adds: 4
SIS BANDERA Susita Wi Mano (Sony BMG) 363 | MIRANDA Don M/ Tolevssa) m Songs ranked by total plays
LAURA PAUSINI Como Si No Nos Hubséramos Amado Warer M.L.) 348 | LASAESTACION Daria (Sony BMG) 200 Station playlists for all R&R reporters are available |
FRANCO DE VITA Ti De Oué Vas (Sony BHG) %7 LA SA. ESTACION Aigo Mis (Sony MG/ 195 on the web at www.radioandrecords.com.

REGISTER NOW!

www.radioandrecords.com

ONVENTION

R&R CONVENTION CO-LBCATED WITH

it e tteantadiohistorv.com

.~ SEPTEMBER 20-22, 2006

Hilton Anatole Hotel e Dallas, Texas
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NOVE B8&.8~ Radio

sounds dfferent Austraha
Less ads and more music. “So whers the
bloody hell are you? DMG Radio Australia’s
NovaNet is Australia’s leading under 40
radio network. Its flagship station in that
stable is Nova 969 Sydney. Since launch-
ing in 2001 with the ground breaking “never
more than two ads in a row” concept, Nova
969 has grown to become an innovator and
pioneer in Australian radio-dismantling the
traditional and doing what the experts said
couldn’t be done. But we did it anyway, and
hey, it's even worked! Now a rare and unique
opportunity exists for a world-class Pro-
gram Director (and thinker) to lead Nova
969 into the next phase of its extraordinary
life. So if you want to work with one of the
planet’s fastest growing and most innova-
tive radio companies, and don't mind living
in a place that constantly tops the World's
Most Liveabie Cities list...please send your
CV and details to: Kylie Trinks Executive
Assistant to Dean Buchanan Group Program
Director dmg Radio Australia Locked Bag
2009 Broadway NSW 2007
ktrinks@dmgradio.com.au Applications
close Friday 9 June 2006

NaAartrionvAL

PROGRAM DIRECTOR

With your help, a 50,000 watt biow torch in
top 40 Market will become one of America’s
greatest Sports / Talk radio stations. Don't
miss the chance to be involved in a once in
a lifetime opportunity. We are looking for the
best Program Director in the Country and
Account Executives that have experience
selling the spoken word format.

Send resume that demonstrates your capa-
bilities and has us begging to learn more to:
Radio & Records, 2049 Century Park East,
41st Floor, #1160, Los Angeles, CA 90067.
Equal Opportunity Employer

One of America’s great radio signals is about
to come out of the cave! 50-thousand watts
of untapped NEWS/TALK potential waiting
in the wings for a killer Program Director
who wants to be on the ground floor in one
of the most exciting and growing Top 50
markets in America.

Potential 6 figure income. NOT part of all
the consolidation landscape. Great ear for
killer news/talk presentation, strong level of
urgency, good people skills and incredible
competitive flair gets you an interview!

Send one-pager that addresses the above +
resume to: Radio & Records, 2049 Century
Park East, 41st Floor, #1159, Los Angeles,
CA 90067.

Equal Opportunity Employer

Family Life Radio, a national Christian Min-
istry is seeking an experienced Director of
Broadcast Engineering, visit our website at
www.fic.org. (6/9)

CIRCULATION: 310-788-1625

310-203-8727

SPORTS TALK 950
PROGRAM DIRECTOR

Are you ready to be a starting PD in the most

sports passionate city in America? Greater

Media is looking for a Program Director for

the New Sports Talk 950 (WPEN-AM)

in Philadelphia. Email resumes to:

tEpirErone@greatermediaphiladelphia.com.
0

SELECTOR EXPERT

Radio Computing Services has an opening
in its acclaimed Technical Support Depart-
ment based in White Plains, New York. The
ideal candidate must have extensive Selec-
tor experience and a radio background that
includes working with digital automation
systems (knowledge of Master Control a
plus). Regular travel required.

Do you have what it takes to be part of the
best support team in the industry? If you
do, we want to hear from you.

E-mail cover letter and resume to:
win@rcsworks.com

or fax: (914) 206-3934.
No phone calls, piease.
Competitive salary and benefits. EOE

WESsT

KISW SEATTLE-PRODUCTION
. POSITION OPEN FOR IMAGING
AND COMMERCIAL BAD-ASS

Must have great voice, great attitude, excei-
lent rock imaging, commercial production,
and copywriting skills. Video editing ability
a plus. If this is you, send your CD and re-
sume (NO MP3’S OR CALLS) to: Blair
Schultze, Entercom Seattle, 1100 Olive Way,
Suite 1650, Seattle, WA 92101. EOE

MORNING SHOW TALENT

KYZZ-FM The New Z979 (CHR/POP)
Monterey is looking for a great
morning show talent. If you're ready for
battle and can relate to the
18-34's send your best stutt to: KYZZ, 5 Har-
ris Ct/Bidg C, Monterey, CA 93940 or MP3
BERNIE@ Z979.COM. No calls. EOE

KGCB-FM/Prescott, AZ seeks General Man-
ager. Dynamic growth in staff, listeners,
support, and vision requires GM with lead-
ership skills and a minimum 5 years GM
experience. Emphasis on fundraising and
programming preferred. KGCB's 100,000
watt coverage includes metro Phoenix and
key communities of Central/No. AZ. Station
is situated in one of the most
desirable communities in the SW. Review full
job description and requirements at www.
kgcb.org. EOE

R OPPORTUNITIES

subscnbe @ radicandrecords.com

CHIEF ENGINEER

Backyard Broadcasting South Dakota, LLC. Is
seeking qualified setf motivated radio broad-
cast Chief Engineer. Candidates must posses
aminimum of 5 years experience along with a
strong knowledge in all technical aspects of
the radio-broadcasting field including experi-
ence in directional AM and high power FM tech-
Ing, and computer skills.

IF you are not afraid of wearing a pager and
you interact well with programming, promo-
tions, news and sales departments, send
your resume and salary requirements to:

Craig Hodgson
VP / General Manager
Backyard Broadcasting South Dakota, LLC.

KELO-AM KELO-FM KRRO-FM KTWB-FM
KWSN-AM

500 South Phillips Avenue
Sioux Falls, SD 57104
Siouxfaliscareers@bybradio.com or fax to
605-271-5819
No phone calls please.

Backyard Broadcasting South Dakota LLC.
Is an equal opportunity employer.

POSITIONS SOUGHT

Young experienced female air talent needs
work anywhere! Seven year on air veteran,
programming, music director...I've done it
all. Resume and tape upon request. (505)
446-8007. (6/9)

#1 ranked personality driven rock show
Mad Max Morning Show available now!!
Email: madmaxmorningshow@gmail.com
or call (843) 424-9848! (6/9)

Seeking station manager or PD opening at
CCM station. I've done it all. More than 15
years in management, more than thirty years
in radio. radiomanager@charter.net. (6/9)

Oldies host with major market experience
availabie. Extensive CD library. Classic
jingles & celeb interviews. Website:
www.hitsofyesteryear.com Email:
glenn@hitsofyesteryear.com. Phone: (571)
225-1864. (6/9)

Reliable, upbeat, energetic, personable,
and well liked. Creative copywriter, emcee
experience, banters and relates to audience
well. KARLETTE" JONES: (817) 457-7158
badkaramel@yahoo.com. (6/9)

R&R Opportunities

Free Advertising

Radie & Recerds, iac. provides tree-(20 words maxi-
mum) listings to radio stations ON A SPACE AVAILABLE
BASIS in Opportunities. Free listings of the same length
are also availabie to individuals seeking work in the in-
dustry under Positions Sought.

To appear in the following week's rssue. your ad must be
received by Thuradey neen (PST). eight days prior to issue
date. Free Opportunities kstings should be typewritten or
panted on 8 1/Z° X 11° company/station letterhead and are
accepted only by mai or fax: 310-203-8727. Only free po-
sitions sought ads are accepted by e-mail to:

@raok orgs.com. Address al 20-word ads
to R&R Free Opportunibes. 2049 Century Park East.. 41st
Floor, Los Angeles, CA 90067.

R&R Opportunities

Advertising
x 2x
$200/inch $150/inch

Rates are per week (maximum 35 word per inch includ-
ing heading). includes genenc border. If iogo, custom
border or larger heading are required, add 1/2 inch ($60
for 1x, $50 for 2x). in addition, ail ads appear on R&R's
website. (www.radioandrecords.com).

Blind Box: add $50
The R&R address and your box number adds 12 words
to your ad. Regular Opportunities rates apply to Blind
Box ads, but a $50 service charge is added for ship-
ping and handling.

Positions Sought: $50/inch

Individuals seeking employment may run ads in the
Positions Sought section at the special rate of $50/inch,

Payable In Advance

Opportunities Advertising orders must be typed on
company/station letterhead and accompanied by ad-
vance payment. Please submit ad copy & logos via
email to kmumaw@radioandrecords.com. Ads are aiso
accepted by tax: (310-203-8727) or mail. Visa. MC,
or AMEX accepted. include card number, name as it
appears on credit card, expiration date and phone
number. Biind box responses are sent to advertisers
every Friday by first-class mall.

Deadline

To appear in the following week's issue, your ad must
be received by Thursday mees (PST) eight days prior
to issue date. Address all ads t0:R&R Opportunities,
2049 Century Park East. 41st Floor, Los Angeles,
CA 90067.

RADIO & RECORDS, INC.

2049 Century Park East. 31st F

Publisher.

R&R is published weeldy, except the wesk of December 25. Subscriptions are available for $325.00 per year (phus applicable
sales tax) in the United States, $330.00 in Canada and Mexico, and $495.00 overseas (U.S. funds only) from Radio & Records
Inc.. at 2049 Century Park East, 41st Floor, Los Angeles. Callornia 90067, Annual subscription plan includes the weekly
newspaper plus two R&R Directories issues and other special publications. Refunds are prorated based on the actual value of
issue received prior 10 canceliation. Nonrefundable quarterly rates available. Al reasonable care taken but no responsibility
assumed for unsolicted material. R&R reserves all rights in material accepted for publication. ARl letters addressed 10 R&R or s
Editors will be assumed intended for publication reproduction and may therefore be used for this purpose. Letters may be edited
for space and clarity and may appsar in the electronic versions of R&R. The writer assumes all iability regarding the content ot
the lefter and its pubiication in R&R. Nothing may be reproduced in whole of in part without written permission from the

© Radio & Records, Inc. 2006
POSTMASTER: Send address changes to R&R. 2049 Century Park East. 415t Foor, Los Angeles, California 90067

r.Los Angeles. CA 90067

HOW TO REACH US RADIO & RECORDS. INC.. 2049 CENTURY PARK EAST. 41ST FLOOR, LOS ANGELES, CA 90067

OPPORTUNITIES/MARKETPLACE: 310-788-1621 310-203-8727 kmumaw @ radicandrecords.com

WEBSITE: www.radioandrecords.com

NEWS DESK: 310-788-1699

310-203-9763

newsroom @ radicandrecords.com

EDITORIAL/MAIN OFFICE:

310-553-4330 310-203-9763 mailroom @ radicandrecords.com

R&AR MUSIC TRACKING: 310-788-1668

310-203-9763

cmaxwell @ radioandrecords com

WASHINGTON, DC BUREAU:

301-951-9050 301-951-9051

jhoward @ radioandrecords.com

310-553-4330

310-203-8450

hmowry @ radioandrecords.com

NASHVILLE !UREAU:

LA A A RAYE B AYIC S BIACAT IACAR L C®iAvA R A YAY.S & )

615-244-8822 615-248-6655

iheiton @ radioandrecords.com
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== AUDIO & VIDEO AIRCHECKS ==
+CURRENT $309. WIMN/Ramiro & Pebbles. WOGL/Big Ron 0'Brien.
Z2100/Paul

+Cubly Bryant, WZZN, WKSC/Nikki, WNCI/Chris Davis, WOVE/Jim &
Randy. $13 CD.

+CURRENT #308. KRBE/Atom Smasher, KLDE/Paul Christy, WKIS/Billy
Brown, KHKS/Billy The Kidd, WWZZ/Mathew Blades, KCCL/Jim

Hall. WAPE/Chase Damets $13CD

+PERSOMALITY PLUS #PP-217. KHKS/Kidd Kraddick, KKRW/Dean & Rog,
+KYIL/Torry King. WIYY/Xirk. Mark & Spiegel. $13 CD.
SPERBOMALITY PLUS #PP-218. KHMX/Sam Malone, KSCS/Terry Dorsey
& Hawkeye, KIIS/Ryan Seacrest. Z100/Elvis Duran & Z Zoo $13 CO.
+PERSONALITY PLUS 8PP-215. KMYUJeft & Jer KSAN/Lamont & Tonelh,
+WPLI/Scol & Yedd, WRBQ/Mason Dixon & Bill Connolly. $13 CD
+ALL COUNTRY #CY-184. WDXB, WZZK, KILT, WHOK, WCOL. $13.C0
+ALL CHR 6CHR-134, WSTR, WBTS. WWWQ, WKST. $13 CD.
+ALL AX $AC-142, KRTR, KSSK, WML, WSNY, WBNS. $13 CD.
+PROFILE #3-550. DALLAS! CHR Ctry UC AC Goid AOR UC $13 CD
+PROFILE #3-551 HOUSTON! CHR AC Ctry AOR Goid UC $13 CD
+PROME YAIRT SPRAR promo sampiles - all formats. all market sizes.
$15.50 CO

+SWEEPER YAULT #5V-49 Sweeper & legal 1D sampies. all formats.
$15.50 CO

+CHN-29 (CHA Miabts) +0-27 (A Oldies) +CR-1 (Classic Rock), +ALT-11
(Aemative) +ADR-17 (AOR) at $13 each

+CLASSIC 0C-362, WXNR/J. Michasl Witson-1968, KFWB/L.ohman &
Barikiey 1968_KFU/Mark Taylor-1978. KHJ/Unknown DJ 1978, WHBQ/
Mason Dixon-1974.. $16.50 CO

YIDEQ #1886, Phitty's WOGL/Ross Brittain, NY's 2100/Joe Rosati, Boston's
WXKS/Matt Siegel, DC's WWZZ/Mathew Blades. Detrost's WYCD/Dr. Don,
Battimore's WPOC/Mchael J. & Jen. DVD $35, VHS $30.

+ tapes marked with ¢ may be ordered on cassette for $3 less

ammm  WWW.californiaaircheck.com

V== CALIFORNIA AIRCHECK &2
Box 4408 - San Diego, CA 92164 - (619) 460-6104

PUBLICITY PRINTS

Ofttering quantity, Quality reprints for over 35 years

REQUEST FREE

R MARKETPLACE

HEARD BY
45 MILLION

LISTENERS DAILY

1-877-4-YOURVO

(877-436-8786}

CATALOG AND SAMPLES!
B/W - 8x10's
500 — $90.00
1000 — $120.00

5x7 - JOCK CARDS
B8awW 500 - $78.00
Color 500 - $215.00

——————

* PRICES NCLUDE
ADDITION OF NAMES & LOGOS

w ORDERS HELD FOR 3 YEARS
FOR EASY REQRDERING

W OTHER SIZES AVALLABLE

PRRCES SVRSECT TO
CHANGE WIRNOUT sOTiCh

Send Su10 photo/dgital fie. Chech/id.O.. Vise/MC. insiructions 10:
1087 € Flords Sveet. Dept. R. SpringSield. MO 65803

TOLL FREE: 1-888-526-5336

PICTURES

www.abepictures.com

ENMIPLOYNVIENT SERVICES

FREE Consultation!
Shaun Holly
602-828-0507

www.TripleYourPaycheck.com

VOICEOVER SERVICES

She's one of the most versatile voice
performers in the business, heard daily on
radio and television stations worldwide.

Roberta Solomon

PROMGOS, IDS & SWEEPERS
MP3 - ISON - FTP

DEMOS ON THE WESB
kmnleqd.u-

VOICEOVER SERVICES

LINERS—PROMO

.JEFF DAVIS

DEMOS ONLINE: WWW.JEFFDAVIS.COM
PHONE: 323-464-3500

Nike CEO Mark Parker and Apple Computer CEQ
Steve Jobs got together a couple of weeks ago to
announce the upcoming Nike + iPod Sport Kit, which
lets you use your iPod nano as
an electronic running buddy.

Jobs said, “We're working
with Nike to take music and sport
to a new level. The result is like
having a personal coach or
training partner motivating you
every step of your workout.”

And how, exactly, is the nano
going to do that? The Sport Kit
consists of a bigger-than-you'd-
expect sensor that fits into a
compatible Nike + shoe and
transmits, via Biuetooth, t0 a

www.CarterDavis.com

901.681.0638

MNMARKETPLACE

ADVERTISING

Payable in advance. Order must be typed and
accompanied by payment. Visa/MC/AMEX
accepted. One inch minimum, additional space
up to six inches available in increments of one-

inch. Rates for R&R 1 time $95.00
Marketplace(per ginsertions 90.00
inch): 13 insortions  85.00

28 insertions  75.00
(310) 788-1621

Fax: (310) 203-8727
¢-mail: kmumaw@radioandrecords.com

. |Pod Nano 0n Tlle Hun

No word yet on what will be considered “sport music,”
but on the Nike website bicyclist Lance Ammstrong —
who was on hand for the Sport Kit's unveiling in New
York and who is training for his
first New York Marathon —
names Red Hot Chili Peppers’
“Dani Califomia” as a favorite.

| Meanwhile, in the portion of its
website dedicated to the Sport Kit,
| Nike lists “Workouts™ that will
soon be available on iTunes,
including an album titled Nike +
Original Run, with music by The
Crystal Method; the increase
Your Speed “coaching mix,” by
champion runner Alberto Salazar;
and Treadmill Training: Mixed

small receiver that connects to
the iPod nano.

With everything hooked up, the nano can deliver
data on time, distance, pace and even calories
bumed, either onscreen or audibly over the earbuds.
The first compatible shoe model — or, as Nike says,
“the first footwear designed to tak to iPod™ — will be
called the Nike + Air Zoom Moire, and it's expected
within the next coupie of months.

-But all that data going into the nano won't interfere
with what makes people take a nano out running in
the first place — the music. In the works is a special
“Nike Sport Music™ section of the iTunes Music Store.

The Nike + iPod Spert Kit

Terrain 1, by Nike fitness trainer

Jay Blahnik. Also planned are
“Sport iMix” playlists that will be available through the
iTunes Music Store.

®  Additionally, when the whole program is in place,
the Nike + website will include a place to record and
track one’s personal stats.

The $29 Nike + iPod Sport Kit, including sensor
and receiver (but not a nano or shoes) is set to be
available through Nike and Apple retailers within the
next two months.

— Brida Connolly

wWrTarmericantadiochistorvy-com
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. INNTHE BACK PAGES NEDAASE

June 9, 2008
CHR/POP CHR/RHYTHMIC URBAN
w W w Tw w W
11 SHAKIRA SWYCLEF JEAN Higs Don't Lis aic/ 4 YUNG JOC Goin’ Down ad Boy/Asiastic/ t YOG JOC Goin’ Down Mod BoyAsiantic/
4 @ FORT MINOR Whare'd You Go AMachive SheeWerner Bres/ 1 FIELD M08 WCIARA Se What D7PGeflay 2 LETOYA T Capited
2 3 SEANPAVL Temparsture VP/Asinetic/ . 3 LIL’ JON WE-00 & SEAN PABL Snap Yo Fingars (7V7) 4 LIL’ JON /640 & SEAN PAUL Snep Yo Fingars (TVT)
3 4 DANEL POWTEN Bed Doy Marner Bres) (] CASSIE Mo & U (MetSeloctionBad SewAtiantic/ 7 JAMIE FOXX ffTWESTA DJ Play A Love Seng /NS
5 5 MMABNA SOS Def SanAlANG 2 5 CHAMILLIONAINE HRAYZIE DONE Ridi Unbwrss/ Motoven/ (] MARY J. BLIGE Ensugh Cryin’ /Gefien/
8 CHAMILLIGRAIRE (ACRAYZIE DONE Ridin Unvovze/ Morown # 5 8 TLWhet You Know /Srand Hustivdoiansic) ) FIELD MOS f/ICIARA So What D7PGeffay/
8 JCK LACHEY Whet's Left Of M LivaZanbs Labe/ Gronp/ 8 @ CHRSOROWN UL WAYNE Ganme Thot ivwZambe Labe/Groew | 6 7 CHAMILLIONAIRE KRAYZIE BORE Ridin (Lisversal Motown)
] ALL-AMERICAN REJECTS Meve Along /Doghouss/interscape/ 7 B SHAKIRA fWYCLEF JEAN Hips Den't Lis Maic/ 3 NE-YO Whan You'rs Med D/ JamiD MG/
12 WELLY FURTAD® Promiscusus /Gef/an/ 13 @ CNERSN Do it Te it ShoWef/Capitad 12 . T.L Wiy You Wanna (Srand Hestiv/Attastic/
7 10 MCKELBACK Sevin’ Me Rosdramesr 0N/ 9 10 SEANPAUL Temgerature (VP/dtiastic) 5 10 T Whet You Know /Grand Hestiv/Atieetic/
13 @ MMANNA Unfaithtl Dor JasiOG/ 10 11 DEM FRANCNIZE BOYZ Loon Wit ht, Reck Wi ht (So Se Deé/Yipia/ 13 @ CHMS SROWN WL WAYIE Givwne Thet LiveZambe Labe/ Growp)/
10 12 MATASHABEDMIGFIELD Umwritton Zai/ 1112 PAULA BEANDA fBABY BASN Deing Tes Much (Anista/ 10 12 SNAWRSA Gettin' Sems O7POK JonOMNE
15 @ FRAY Over My Hoad (Cable Car} ic/ " SHAWRNA Gottin' Some /DTPDsf JenOING/ " MICK RSSS Hustin’ (Sip-A-Sida Dot JomD MG/
14 14 KELLY CLARKSON Wak Away ACARMG) 18 E40 HT-PAIN & KANDI GIRL U And Dot Marise/BME/ 15 CHERSH Do It To h She MrtCapited
18 ) CASSIE Mo & U MerrSebcrionBad Bey/Atisanic/ 1215 BUSEA SPARXXX... Ms. New Beoty Puple Biddon Vipin/ 1115 AVANT & Minutes Slapic Jodasan/Setfon/
1116 DUBBA SPARKXX... Ms. Now Booty Puple Adben/Vigia/ b]] MELLY FURTADO Promiscusus /Gefon/ 18 @ YOUNG DRG 1/T.L Sheulder Laan /Grand Hussiy/Atiastic/
1717 STAIND Right Hore (Fi/Atientic/ 19 T.. Wiy You Wanna (Graad Hustle/Atiaatic/ 18 17 JAGGED EDGE Good Luck Chorm (Savy UrbaaColmbia/
16 18 MARY J. BUGE Be Without You (Geffa/ n KELIS 1{TO0 SNORT Bessy iveZombe Labe/ Gromp) 21 @ WELS{TOO0 SHORT Bessy LiveZanbe Label Group/
2 FIELD MOB {/CIARA Se Whet (DTPerfay/ 15 19 PAULWALL Girl Swiskateuse/Asyhe/d tisatic/ 19 19 DEM FRANCHIZE BYYZ Lean Wit ht, Rock Wit It (Se So Def/Virpiw
26 PANICI AT THE DISCD | Writs.. Ducoysiacofusied Sy Asmmiove/ 24 D PNANEA Unisithul Dof JomOIMG) 17 20 CHMSTINA MILIAN {YOUNG JEEZY Say | Def Soa0/MG)
25 PUSSYCAT DOLLS #1898 SNOOP DOGG Buttons (4840 17 21 WE-YO When You'rs Mad Def JemO MG/ 25 @ BUSTARMYMES... | Love My B°*** Fipmadv/dftermetivinterscape)
% ARSIA NALICK Breathe (2 AM) (Cokembia/ 20 MARY J. BUGE Enough Cryin’ (Geffas/ 23 22 LI WAYRE Hustier Musik (Cash MoneyrUinverssl Metoww/
19 23 TEDOY GEIGER For You | Wall (Confidence) Cokmibia/Sony BMG) 5 BYBBA SPARXXX Heat It Up Puple Adbaw Vipia/ 2 DEM FRANCINZE BOYZ Ridin’ Risms (So So DefiVigi
27 @ PAULA DEARDA HBABY BASH Doing Tos Much Ansta/ 26 MICK ROSS Hustin® (Se-A-SidaDe JamOIMG) 2 CASSIE Me & U NextSeiec tio/Bad BeyrAtiantic)
21 25 PAULWALL Girl (Swinkelouse/Asylen/Arientic/ 3N BUSTA RUYMES... | Love My B**** /Fipmeda/dfrermatiinterscope) | 22 25 TNREE 8 MAFIA Pepgin’ My Coller (Sany Urban/Cokenbis)
29 RATASNA BEDINGFIELD Single (Eaic/ 22 26 OLVIAfi 50 CENT Best Friend /5-Uaittntorscape/ 31 @ CHEM DENIRS | Love You (Bad Sey/Ariestic/
2 CIRIS SROWN /LI’ WAYRE Gimwne That (iveZombe Labw/Gro! | 29 27 E-40 Tell Me When Te Go (Reprise/BNE) 24 27 MEGAN ROCHELL HFABOLOUS The One You Nesd Def Jas/D/MG)
3 JEANINE GRTEGA {PAPOOSE Crowded Holyweed 28 28 JAMNE FOXX TWASTA OJ Play A Love Seng (/RMS/ 20 @ MNSSEZ {PIMP C Love Seng (Fo’ RosiiGeton)
K<) ASHLEY PARKER ANGEL Lot U Go Blaci Ground Unvwrsel Moroww) | 33 8 LETOYA Torn Capited 26 29 GNGSTFACE KILLAMN /l0E-YO Back Like Thet Def Jaeyi/MG)
23 30 DADOY YANKEE Ronpe (6l Cartalteterscope 3 FORT MINOR... Whera'd Yeu Go (Mdechine Sha/Warser Sraz) » @ DS KNALED Hella At Me (Tarrar Squodock
#1 MOST ADDED #1 MOST ADDED #1 MOST ADDED
CHAISTINA AGUILERA Ain't No Other Man (RCARMG/ NE-YO Sexy Love Do/ JamAR/MG)/ DMX Lord Give e A Sign (Saey UraeCokmbie/
#1 MOST INCREASED PLAYS #1 MOST INCREASED PLAYS #1 MOST INCREASED PLAYS
CASSIE Mo & U (VextSeiection/Bad Bey/Atiantic) NELLY FURTADS Promiscuss (Goffae/ OUTKAST Mighty O (LafsceZembe Label Grog/
TOP 5 NEW & ACTIVE TOP 5 NEW & ACTIVE TOP5 NEW & ACTIVE
GRARLS BARKLEY Crary Downtown/Lava/Atiaatic/ DOGG POUND FISNOOP DOGE Cali 2 Active Doggy StyleXock/ TOO SHORT Biow The Whistle (iveZombe Label Grows/
600 GOO DOLLS Stay With You /Warer Sras) GNESTFACE KILLAN FNE-Y® Bock Like Thet /Def Jan MG/ URBAN MYSTIC | Refuss (5086
CNERSM Do It To it /She Metf/Capital AL S QIPP Go Heod (Unbwsel Matown/ LUKE & @ My Tun L/RNE/
JAMES BLUNT High CostardAtiontic) JEANINE ORTEGA F/PAPOOSE Crowded Hodyweed ROBIN TIICKE... Wanne Love You Girt (Star Trakinterscope)
CHEYERRNE KIMBALL Honging On /Eaic/ NE-YO Sexy Love D! JanOM0E) T-PAN FILIL' WAYNE Studie Luv (ke Zombe Label Grous/
CHR/POP bogias on Page 22. ; CHA/RIYTHINC bogias on Page 28. URSAN bogias on Page 31.

I e T HOT AC

w ™ w w w W
1 @ OAMEL POWTER Bad Doy MWarner Arws/ 1 1 DAMEL POWTER Bad Doy Warmer Sres/ 1 @ NEDNOT CINLI PEPPERS Doni Californis Warner Bres/
2 2 JAMES BLUNT You'rs Besutitul Custard/Atisntic/ 2 NATASNA SEDINGFIELD Unwritten iEnic/ 2 2 BUCKCHEMRY Crazy Bitch EivenSoventava/
3 3 LIFENGUSE You And M Geffor 3 MICKELBACK Sevin' Me Soacruneer A0IMG/ 4 @ TOOL Vicarious Vaicana/Zombe Label Greey/
8 € NATASNABEDINGHIELD Umwritton Eaic/ 4 T TWNSTALL Black Horse & The Charry Tres Ralbatiess/Vigiv/ 3 4 GODSMACK Speck Uinbwrss/ Aapublc/
4 5 KELLY CLARNSON Becsuse Of You RCARME/ 5 NELLY CLARKSON Walk Away RCARME/ 6 @ SHNEDOWN | Dere You centic/
5 @ MICNAEL BUBLE Save The Last Dence For M (7 4iMaprioe/ 6 FRAY Over My Head (Cable Car} Epic/ 7 8 WOLFMOTNER Wemes Macka/iwtwscope)
7 7 NOBTHOMAS Ever The Same (Atiawcic/ 7 7 OB THOMAS Ever The Same (Adiastic/ 8 7 WMCKELBACK Sevin' Me (RoashusenI0/MEG/
9 8 KEITHURBAN Making Memeries Of Us CatadEMC) 10 @ 00 GO0 DOLLS Stay With You Mirner Bres/ 5 8 PEARLJAM Werld Wide Suicide L/RMG/
8 8 FAITNMNLL.. Lie We Nover Loved At Al (Warner Sras Corly 8 0 DONJOVI Whe Seys You Con't Go Hema /lsiand OIMG/ 9 @ TIREEDAYS GRACE Asimai | Hove Become LivaZambe Label Grog/
11 @ CNS MCE When Did You Foll fin Love With Me) CabmiioVG)/ 9 10 JAMES BLUNT You're Bosutiful [Custard/Atiantic/ 10 10 FOO RGNTERS N Way Back ACARMG
10 11 LEANN RIMES Probobly Woukin't B¢ This Way Cordy n JACK JONRSON Upside Down Srushfira/Uinwarsal Aupabiic/ n SEETIER Remady Wins U/
1212 SHERVLCROW & STING Alweys On Yow Side /48Minterscape) 12 TEBBY GEIGER For You | Wil {Confidanca) (Cabembsia/Sony BNE/ 12 10 YEARS Wastelond Uiniwrae/ Aupediic/
14 @ WCKLACNEY Whet's Leit 0f Ms LivnZamie Label Grapy 15 88 BICE The Real Thing ACANNG " KORN Coming Undune Yigsn/
13 14 CARRIE URDERWOOD Same Hoarts (Arista/ " UFENSUSE You And Mo Gofley/ 15 SEETNER The Gilt Wiet U/
15 DON JOVI Whe Says You Can't Go Homa (siand10L/M6) 13 15 STAMD Right Hore /FiwAtisnti/ 13 15 SHEEDOWN Sove Me Asiesc/
” WICOL SPONBERG Crazy bn Love ol 1] JAMES BLUNT High Castard/Atiastic/ 18 16 SYSTEM OF A DOWN Lonsly Doy /AmancaoCalmmbia/
18 MERCYME S Long Self (Cokembia W0/ ” RED NOT CHILI PEPPERS Dani California MWarsar Arex/ 7 MINDER Lips Of An Angel isbarae/ Aupubic/
2 88 BICE The Real Thing ACANME " IICK LACHEY Whot's Lott Of Mo (ivaZambe Labe/ Sranpy/ 2 PEARL JAM Life Wested LIMMG/
16 19 ICXELBACK Photegraph Aosdmmsen//MG/ 1] MINANNA S0S Do/ JanlDMNG) 2 MUOVAYRE Fall lmte Siesp i/
18 20 NOOTIE S THE BLOWRSN Gat Out Of My_. Swady Lo Vagnad 21 20 DETTER THAN EZRA Juicy (V2idrtemiy 19 20 NOSZOMBIE Amaricas Wiech So/foniwrarscape/
b TAYLDR MICKS Do | Mok You Provd LIMMG) 20 21 JEWEL Agein And Agein dsieesic/ 18 21 STANND Everything Changes (Fin/Adiastic/
P2 FIVE FOR RSNTING The Riddle (AwarnCabmbia/ 2 ' SHAKIRA FWYCLEF JEAN Hips Den't Lis Miaic/ n RACONTEURS Standy, As She Gess /Thiv/ Man'¥2/
2 CINCASS Love Wl Come Back /bisw/Warw Bws./ % FIVE FOR FIONTING The Riddie (AneraCabembia/ = STORE SOUR Through Gloss Messtmaner ALNG/
22 24 WELLY CLARKSON Walk Awey ACARNG 23 24 WXS Afwrgiow i/ 21 24 THESRY OF A BEABMAN Seate Mesica MeedwaasONG/
20 RASCAL FLATTS What Hurts The Mest £mic Shwet/ 27 BLUE GCTORER Hoto Mo Liniurae/ Mesonn/ 25 @ OLIE SCTOBER Hot Me Uniurse/ Mosoww/
2 T TURSTALL Block Horse & The Charry Tree Malsetiess/Vipia/ 28 @) ALLAMENMCAN REJECTS Move Alng Dopbesatorwrscape/ 27 26 SAMMY RAGAR Sem ) Am (/¥ Mysic Masogament/
27 27 CANME UNDERWOOD Josus, Toke The Whee! iAvisty/ » GRARLS BARKLEY Crazy (Downtowntovw/dtinetic/ 30 @ AVENGED SEVENFOLD Besst And The Harlet Mimer Srus/
20 20 BIAN BIAZ Colow Evarywhare S Oy .} SREAKING POINT AN Massed Up Mias'liy/ 24 20 EVANS BLUE Cold Mt I'm Sall Hovel PocketHalyweed
24 20 TRAN Cab Cobmbiy/ 30 29 SHERYLCROW A STING Alweys On Your Side (48Mfewzcepe/ 2 @ BUACK STONE CHERRY Lonsly Train Messhasenr/ DG/
— @ CHANTAL CHAMANDY Fosls Like Love Mnamune Entartainment/ 22" @ MAT KEARNEY Noshing Loft To Lese (wareCabenbiy/ 22 30 10 VEARS Tiwough The iris Ulnbwrss/ Ayl
#1 MOST ADDED #1 MOST ADDED #1 MOST ADDED
TAYLOR ICKS Do | Mabe You Provd LIS GRARLS BABKLEY Crazy Dowwtowntovw/Atinetic/ PEARL JAM Lile Wested LINNG
#1 MOST INCREASED PLAYS #1 MOST INCREASED PLAYS #1 MOST INCREASED PLAYS
TAYLOR MICKS Do | Make You Prové LIRIG RED NOT CIILI PEPPERS Dani Calfernia Mmwr Sres./ PEARL JAM Lile Wosted LAMIE
TOP 2 NEW & ACTIVE TOP 5 NEW & ACTIVE TOP 5 NEW & ACTIVE
R FUSA LOED Asti lire Dane/ KEANE s it Asy Wonder stwrcape/ NOOBASTANK inside Of You AnbadINE/
NEATHER SMALL Prowd Lissgpesw/'  ° NEEBTOBREATNE You Are Hove Lowy/ . RONTING IRSTINCT | Found Farover (500 Munic AvacsivaGotee/
s " DEATHCAB FOR CUTIE Sel Meots Bedy (Asinesc/ SREAKING DENJAMMS The Disry Of Jone Malywod
FEFE DORSOR This bs My Life FolaadLAMG/ RED NOT CILI PEPPERS Tod Mo Baby Namar Srec)
AUGUSTANA Besten o/ MERCY FALL | Got Life (Asteasic/
AC bogine ea Page 40. AC bogine en Page 48. ROCK bagine ea Page 58.
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y IN\THE BACK PAGES

URBAN AC

™
ANTHONY NAMILTON Can't Lt Go 5o So DeiZambe Lobel Grosp)
BRIAN MCKINONT Find Myself in You /MotownUniversal!
EDLEY BROTHERS... Jest Casvs Hare To Ohll 0/ SndDo/ Jom@D NS/
4  MARAN CAREY Fiy Like A Bird AalendWOAMNG/
MARY J. BLIGE Be Without Yeu /Geffan/
TEENA MARIE Och Wee [Cash Menvy/Universal Motoww)
URBAN MYSTIC | Refuse (SOBE)
NEATIER NEADLEY In My Mind (RCARMG)
ERIC DEWET Pratty Baby (Friday/Reprise/'Warner Bros.)
10 KGR FRANKLIN Looking . #0 Yo SosfGoupo Cantric/Zombe Label Grosp/
11 11 JEFF MAJORS AELLY PRICE God's Gift /Music One/Somy Urban/
12 DONELL JONES I'm Gonna Be (LaFace/Zomba Label Group/
14 CHARLIE WILSON No Words (awZomba Labe! Group)
13 JAMSE FOXX fLUDACRES Unpradictable L/AMG/
15 SHANICE Take Care Of U /imayalyPlaytime/
18 AVANT 4 Minutes /Magec Joknson/Geffen/
16 17 WE-YO So Sick Do/ JamMOIMG/
22 JANEIM The Chosen One (Divies Ml Warner Bros.)
20 WEATNER NEADLEY Me Time (RCARMG/
19 20 RANEEM DEVAUGHN You LveZamie Label Group/
il MARY MARY Yosterdey /Sasy Urtan/Colunbra/
23 KEM \nte You Ahnvursel Motown/
17 23 KEVSWIA COLE Love /4S840 Meterscape/
. MARY J. BUSE Ensugh Cryin’ (Gofe/
28 ISLEY BROTHERS... Blest Off Def SesdOnf JamADMIG/
% FLOETRY Lay Down Gofee/
- JAVIER The Anower Is Yos Lapitel .
2 IINDRED THE FAMILY SOUL Women First #ilistee Sascl/
27 20 SANTANA SANTHONY RAMILTON Twisted Mastaiis/
- @ LETOVA Tem Caniwd

" #1 MOST ADDED
LETOVA Tom Capied .

#1 MOST INCREASED PLAYS
LUTHERVANDRSSS Shine NN/

TOP 5 NEW & ACTIVE
LORERDO OWERS Wome So You Sude /5 Touny
JAMRE FRXX FTWISTA 0J Ploy A Love Seng (LIRSS
VOLANDA ABAMS This Tos Shall Pass (Asianaic/
MELTSA MORSAN High Mairtomacs Orpivastssay/
KOOL & THE BANS Stappin lnto Love Saacsaany'SAG/

URSAN bapins en Page 31.

ACTIVE ROCK

™w
1

CINoaNEwNn =

RED NOT CHILI PEPPERS Dani Callfornis Moy us/
@ TON Vicariows (VoksaaZamie Label Grongl
SSOSRLARK Spash (Unbarssl Sapublic/
SUCKCHERRY Crary Bitch EbvesSvanLony/

TIREE DAYS GRACE Asinel Hove Ducame (AaZamls Labe/ Graugy

~wZosearnanw=- §

I
i

SHINEDOWN ( Dore You (Ashetic/
EVARS BLUE Cold But I'm Sl Herel Pocket/Hollywood)
IICKELBACK Sovin’ Mo (Ressrumeer0MIG/
WURT Repture Capial
10 VEARS Through The kris Uinburas/ Aqpadiic/
SYSTEM OF A DOWN Lonsly Doy AnwicanCalumbia/
10 YEARS Wostslond Kinourae/ Aapubic/
LACK STORE CRERRY Lonaly Train (Roscruanec/OME)
PEARL JAM Werld Wide Suicide LG/
ATREYU Ex’s And ON's Nicay/
BLUE GCTOBER Hote Mo Linburas/ Matonsy
PEARL JAM Lifls Wested LI
25 AVERQED SEVENFOLD Buesst And The Herlet Marmer Bhes)/
STONE SOUR Threugh Glass SoasramennfMAY
30 SECONDS TO MARS The KB AnmartalVipi/
28 THESRY OF A DEADMAN Santa Manics MesstumunLE)
AR Mine Murdes (Tiay Evifinterscope)
SREAIING DENIAMIN The Disry 0f Juss Sisfiywend

#1 MOST ADDED
OREAIING DERJAMIS The Disry OF Juse Aafyrwood

#1 MOST INCREASED PLAYS
STONE SOUR Tivouph Gloss MosshmumrALANG/

TOP 5 NEW & ACTIVE
SYSTEM OF A DOWN KB Reck % Rel
LIVING TIINES Bembs Delow (ibaComie Lale/ Grony/
FLYLEAF Fully Alve (DctasaRCARSG)
ARCTIC MONKEYS | Bot You Look Good On The Dencoflesr Dumiee/
LYRAM Tonis (Chonge Your Mindd O17)

LERISBIIESER
REBSESIaas

L8RS

ROCK bogins on Page 55.

June 9, 2006

COUNTRY

™w
! PIIL VASSAR Last Day Of My Life (Ansta/
4 DIERKS BENTLEY Settie For A Siowdewn Capiel
TWM MCGRAW When The Stars Ge Biue Cordy/
BRAD PAISLEY The World /Arista/
JOE MICHOLS Size Matters (Somadey) Ainversal Soeth/
CARRIE UNDERWOOD Don't Ferget Te Remember Me (Anista) *
KEITH ANDERSON Every Time | Hoar Your Name /Ansta/
TOBY KEITH A Little Too Late /Show Dog NeshvillaUnwerssl
RODMEY ATKINS If You're Gomg Through Hell... (Card)

LR LR

CRAIG MORGAN | Got You /B8R/
RASCAL FLATTS Me And My Gang /1yric Street/

11 15 GEORGE STRAIT Seashores Of Oid Mexico MCA/

7 LITTLE B1G TOWN Bring it On Home (Eguty/

18 KENNY ROGERS | Can't Uniove You Capitol/

19 EMIC CHURCH How Beut Yeu astod
JAKE OWEN Yoo How (RCARLE/
WRECKERS Lesve The Pisces (Aeverick/Warner Bras)
JOSH ORACHE Faverite Stats Of Mind £y Street/
STEVE NOLY Brand Now Girifriond Cord/

CARY ALLAN Life Ain't Always Beautiful MCA/
SUGARLAND Down in Mississippi (Up Te No Geod) Méercary/
BILLY CURRINGTON Wiry, Why, Why Sdercary/

JOSH TURNER Weuld You Go With Me ACA/

PAT GREEN Fosls Just Lie k Shouid 004/
BANIELLE PECK Findin’ A Good Men g Mochine/
TRENT WILLMON On Agein Tonight Catumbia/
MEGAN MULLINS Ai't What it Used Te Be 837
TRACE ABIKINS Swing Copied

#1 MOST ADDED
008 & RICH 8¢h O November Mivner Sros)

#1 MOST INCREASED PLAYS
KENNY CHESNEY Sumumartims 4/

TOP 5 NEW & ACTIVE
SACK INGRAM Love You My Mochisy
GRETCHEN WALSON Collornis G ICabmbia/
SAMMY KERSHAW Tomnosess Gil Catgery §
RIS CABLE Anywhars Bt Hore Camded
FAITH L Sunshing & Suswnartimg /Worner os./

COWNTRY begins en Poge 37.

ALTERNATIVE

RED NOT CILI PEPPERS Duni Callernis /Mamwr Sus)

TOOL Vicarieus VokasaZombe Lobel Gronp)

BLUE SCTOBER Hote Me Linbwae/ Matonn/
RACONTEURS Sisedy, As She Goes (Thiv/ MoaV2

AR Miss Murder (Thoy Eeildinterscape)

ANGELS AND ANWAVES The Adventure Suretane/Serfay/
THREE DAYS GRACE Asinal | Hove Ducame LbaZanbe Labe/ Grong
SIINEDOWN ( Dare You /alassic/

GNARLS BARKLEY Crazy DowntownLova/Ashatic/
WOLFMOTIER Weman Adoshebr/intorscape/

ARCTIC MOWKEYS ( Dot You Losk Geod On The Dencefleer Damisy/
TAKING BACK SYNBAY MakeDarmnSurs Novmer Sres)

MOCK (LLS KID Parslyred FasiagaiiapainnWorner Srec)

30 SECONDS TO MARS The Kil SmmurtalVipin/

KORE Coming Undons Mrpiv/

10 YEARS Wastelond Unberae/ Aupetic/

PANIC! AT THE BISCS Tha Only... DecopuiaacoFesid By Aemaelow/
SYSTEM OF A BOWN Lensly Doy (AmencasCobmbiy/
mmmuum

- -

-
-

E.
it
1

Rosltaps
SHOW PATROL Honds Opan (A8AVItwr3cape/
DASHBOARD CONFESSIONAL Den't Weit Aatwracepe/
YELLOWCARD Rough Londing, Helly Lapied
ICKELBACK Sovie’ Me MusshuneactD NG
SHE WANTS REVENGE Thess Things Soften/
INSTURBED Just Siep Mupnine/

#1 MOST ADDED
OREAKING BERJAMIS The Diary Of Jess Salhweed

#1 MOST INCREASED PLAYS
PEARL JAM Lite Wooted (INMS)

TOP 5 NEW & ACTIVE
MATCHBOOK ROMANCE Mensters Enkaaly
EAGLES OF BEATH MEVAL | Wen You... Boys Bud Hows) Dwrmtomadthotic
ISSE AGANIST fReedy To Fall Saflow/
SECRET MACWINES Lightning Sius Eves Mymioe/
SUBWAYS Oh Yooh (SiwReprise/

el NN R ST e e T avSivenasrwn= §
.
3

|
ii

ALTERNATIVE bogins on Page 58.
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%’

NEDARASE

SMOOTH JAZZ

BIRIAN CULDERTSON Lot's Get Started (GRPVMG/
PINLIPPE SAISSE TIID Do k Agein Mansrvens/

3 PAUL BROWN Winsiight (GRPYWMG/

4 WAJEE 20d 2 None (Haods Uip intornationsl
MINDI ABAIR True Bive GRPIVMG/

RAMSEY LEWIS Oh Happy Day MKavads Jazu/EMY
7 MICMAEL LINGTON Pacifica (Rendervous/
8  MILS Summer Neghts Baie/ TSR/
WAYMAN TISDALE Get Down On ht (Rendervous/
IICK COLIOWNE Aways Thinking Of You Navads Jaz:/EMI/
11 DAVID PACK Biggest Part Of Me (Pea/Concord)
EUGE GROOVE Chitaxin Narada Jaz2/EMi)
HERBIE HANCOCK... A Song For You /Possibities,/Vector)

14 KIM WATERS Steppin’ Out (Shaesckey/

SIMPLY RED Holding Back .. /simpiyrad.com/Verve Forecast/VMG/
COMMNE BAILEY RAE Put Your Records On (Casital

17 BEYOMCE Wishing On A Star (Sety UrhaaCskembia)

18 CHAIS STANDRING | Con't Heip Myselt (Trjasin’ N Rhythm)
RAY PARKER, JR. Mismeloya Beach (Raysio Mesic Group/
PETER WIITE What Dees i1 Take Catmbsia/

BRIAN SIMPSON Saturdey Cosl Rendarvess/

22 MICK BRAUN Groove is In The Hoart (Artioee/

23 GERALD ALBRIGNT We Get The Greove Post/
JASON MILES Senusl Hoaling Alarade SazzEMY
PIECES OF A BREAM Forwerd Emotion Moadts iy

28 PAMELA WILLIAMS Pesitive Vibe Shesschia/

@ BAVID BENSIT Best Stremt (Poat/Concord)

28 JANITA Esjoy The Slence Lightysar/

BAVE K82 Undenisble Cated
STEVE OLIVER Good To Go Rocl/

#1 MOST ADDED
PETER WANTE What Dess i Take Catenbis/

#1 MOST INCREASED PLAYS
PETER WANTE What Doss t Toke Cotmmbia/

TOP 5 NEW & ACTIVE
MIPPINGTORS Gypey Eyes Pusl/
SHILTS Look What's Happoned (Artinesy
EARTIL WAND & FIRE FIBRLAN MCIOBGNT To You (Sanctoery/SA5/
JEFF GOLUS Croom And Suges Mvach JoraEMY
" ENICOARNS Chil’ ut Morad JarEM0

SMOOTH JALZ bapins en Poge 82.

TRIPLE A

™
@ SRAWN MULLINS Besveiful Wrack Noqguand

:‘,mmcnwhun-—i

-t b b g = s
DO ~wD oo -

8183 RFJIV2IE

MAT KEARNEY Nothing Loft To Loos AwaraCobombis/
KV TUNSTALL Swidenly | Ses Ralseciess/Virpi/

7 SAARK KNOPFLER & E. NANNS This bs Us Mosssach Warner fres)
@ OUSTER One Man Wracking Mechine Magrias/

9  BEATN CAB FOR CUTIE Crooked Tooth cAsiansic/

10 ANGUSTANA Besten Fnic/

12 JAMES BLUNT High CastandiAtiantic/

" CIMES ISAAK King Wishout A Costie Mapvine/

” GRARLS BARKLEY Crazy (DowntownLova/Aseatic)
" LSS LORELY D8YS Dismends O MwicEsic/

600 000 BOLLS Stay With You MWarmar Sras/
SNOW PATROL Honds Open (4844 terarscape/
KEANE ls & Any Wonder Sutwacepe/
RACONTEURS Steady, As She Goes /Thi/ Maa/V2-
GOMEZ How We Operate LATORMG

PANL SION Ouiragesus Warmer Sras/

FRAY How To Seve A Lite fic/

UITTLE WILLIES Rel 04 Millking SeldEMC
BRANDI CARLILE Whot Can | Say /od inkCatmbia/
SANIEL POWTER Bad Doy Mo Bus)

JACIKIE GREENE I'm So Gena (Yonw Favecsst/VIG/
SUERYL CROW | Know Wiry (ASMiuwrscope/
XS Aherglow £nic/
COLBPLAY The Hardast Part (Captel

GRUCE SPRINGSTEEN Poy Mo My Menoy Down (Cutebia/
COMMNE BAREY RAF Put Yeur Rocerds On Canded

‘ #1 MOST ADDED
FEORSITERS Miacis SCAMMSY

#1 MOST INCREASED PLAYS
ONARLS BARKLEY Crazy DowatowaLova/drieasiy

TOP5 NEW & ACTIVE
SONAVON FRANKENREITER Move By Yoursell Lout Hphouy/
WIDESPREAD PANIC Sacond Skin /Widegprosd S35/
WER YOURG Loskin' For A Londer Momvins/
SONVA KITCHELL Lot M Go b/
FIVE FOR FIONTING The Riddie (4rvarwCobmbia/

oo nns=w g
»

000000 : s 000600

TAWPLE A bogins on Page #1.
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BY ERICA FARBER

*

ick Foreman has a rich history in the radio industry. Having started his career on
the programming side, he has developed a reputation as one of the most
respected media brokers and consultants in the business. His company is
celebrating its 25th anniversary this year.

Developing an interest in radie: “When I was 11 years old my uncle, who
owned a radio shop, gave me a book on electronic theory and radio frequency transmission.
Using that book, I was able to build my first radio station, in my hometown of Portsmouth,
NH. It was’a little jllegal’ station that served a radius of probably a quarter of a mile in my
neighborhood. We also established a newspaper. so we were able to do combo selling.

“T went away to prep school, and we applied for and received a carrier-line-output
license for the school radio station. We put that on the air in my junior year, and I worked
at local radio stations during the summer.”

Beginning his career: “We had the draft to deal with, and I went into the Army in
1962 to complete my military obligation. I got invotved in Armed Forces Radio and
Television part-time. My full-time engagement was that great oxymoron, Army Intelligence.
I got out in ‘65 and started working at WEER/Warrington, VA, as morning man and News
Director. My first programming position was at WYNS/
Lehighton, PA, in a town just north of Allentown.

“I went to Baltimore and put the first or second Schulke
radio station on the air in 1970. From there I went to General
Electric to be Operations Program Manager for WGY and WGFM
in Schenectady. NY. I was at Southern Broadcasting in Salem,
NC as Director of its Beautiful Music operations in Houston,
Phoenix, Memphis and Raleigh-Durham. I heard there was an
opening at ABC for a Director/Programming for the radio
networks. I applied through Ed McLaughlin and became the
first VP/Programming for the networks.”

Founding Richard A. Foreman Assoclates: "My sense
was that [ had the best programming job in the world at ABC,
but I was anxious to do something else. In 1981 I decided to
open my own consultancy to focus on radio product. We
would do research in a market to find a niche for stations that
were not very successful, and we would decide the format,
produce that format and hire the folks who would operate the
station for my clients. My first four clients were my last four
employers.

“The consulting business is not unlike other businesses
we see today. It was a business that had the worst of all
possible attributes: There was no barrier to entry. Businesses
that have no barrier to entry and no franchise potential
generally become price-sensitive, which is what happened
with the consulting business. I was charging thousands of
dollars per month, but people who were leaving their
positions as disc jockeys would be happy to do it for a couple of hundred bucks a month.

“After four years of this I realized it was time to continue on my journey in
broadcasting. A company approached me about brokering one of their radio stations.
Initially, I wasn't sure if I could do it, but I agreed to sell the station. I never actually sold
it, but that was the beginning of my involvement in brokerage. I sold my first station in
1985, and the rest is history and over $2.5 billion in transactions.”

What a broker does: “A broker has to create a marketplace because a broker is a
matchmaker. What if I could get A to sell to B at a price? Wouldn't that be a great facility?
Many times A and B are talking to each other but nothing has happened. What you do is
contractually introduce the parties. You're dealing with the dictates of the marketplace as
wuuuteanﬂuomdmmxu\dapmﬁﬂbuyumndmbodymmymt
have thought of buying.

'Youﬁntcomepnnhuthepamcuhxmmudaofonh and create a ‘what
if scenario, and from there you start dealing with the various players. You have to create a
balance between the sellers’ wants and what the buyer should realistically pay. About 70%
of my work over the last 25 years has been with buyers. A buyer will come to me and say,
Dick, here’s what I am looking for; and then I will engage myself with that buyer and try
to find something that meets the dictates of what his various buying parameters are.”

Biggest challenge: “Breaking down barriers. First, you have to create a bond with the
buyer or seller. You have to create the levet of integrity and respect that makes someone
understand that you are the person above all others in the marketplace they should be
‘dealing with.

“Second, you have to understand the metrics of what a station’s value really is at this
point in time, Today the marketplace is in somewhat of a corrective mood. Two years ago
stations were selling at 15, 16 or 17 times the buying marketplace, and the selling
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marketplace today is really at 10, 11 or 12 times. You have to make the seller understand
that it’s no longer a 16- or 17-times world, so in a sense you are an educator to the buyer or
seller.”

State of the radio industry: “The radio industry is getting healthier, but it’s not
getting that way without pain. There are some corrective trends underway, and the entire
marketplace — radio, TV and newspaper — is witnessing a tremendous encroachment of
tons of different competitors in terms of other advertising sources, and this myriad of
advertising sources is taking away from the pie. There are also other avenues the consumer
can focus on in his or her leisure time — the Internet, TiVo. They can go online and have
their informational needs met instantaneously, or they can listen to an online radio station
or a satellite radio station.

“Throughout radio’s history. though, it has been resilient. and because its base of
creative people is so strong. theyll find a way to demonstrate the strengths of radio,
whether that's through HD, more competitive selling and better management or through
more effective research, such as the PPM or whatever the research model may be after the
request for proposals is completed. The business is going to be healthy for many years to
come.”

Something about his business that would surprise our
readers: “The brokerage business has the appearance of
somebody making a few calls, making a deal. closing a
transaction and picking up a check at the closing table. In
truth, it takes years of hard work, thought, creating
relationships, making things happen and, in some cases,
making mistakes you don’t repeat. It’s a very tough business,
and the people who have been doing it as long as I have are
people who have good reputations and are known for getting-
deals done.

Most influential individual: “Ed McLaughlin. He has
inspired me throughout my life as a boss, a friend and a
mentor and has instilled in me a sense of positive energy. I
thank Rick Sklar for his focus and his creative discipline. He
was another mentor of mine. Hal Gore assisted me in my early
days in the brokerage business and gave me instruction and
guidance in what I should — or, more properly, shouldn't —
do in brokerage. Woody Sudbrink gave me my first real look at
broadcast-ownership entrepreneurship and the key to creating
a successful business out of nothing.

“Jim Schulke, God rest his soul, was a very positive force
in my life with his strong attention to detail and absolute
mania for technological efficency. Lastly, but most
importantly, my mom gave me a supreme sense of integrity
and instilled a high level of energy and confidence and a great
work ethic in my being.”

Career highlight: “T am very proud of creating the entertainment division at ABC Radio
Networks. I'm proud of helping a lot of entrepreneurs come into and get out of the business
by either establishing a company or selling a company. My involvement in the Broadcasters’
Foundation has been inspirational because it has allowed me to help others in our business
who have been burdened by medical or economic dictates that are beyond their needs.
Giving back really made me feel good.”

Career disappointment: “Most entrepreneurs — and I'm a classic one — look back
on their lives and think they might have been more efficient or more effective, but you
learn from some of the corrections you've had in the past. I've been the luckiest guy in
the pool hall. I've been in an industry I absolutely adore and have been able to have some
success, meet a lot of great people, have a lot of fun and create a lot of success for
others.”

Pavorite radio fermat: “News/Talk, progressive AC, Jazz and some Classic Rock.”

Pavorite television shew: “60 Minutes.”

Favecite semg: “Chris Thompson's If You Remember Me; Richard Harris' ‘MacArthur Park’
and Al Stewart’s Time Passages™

Paverite beek: “Gail Sheehy's The Incapability of Men and Women.”

Faverits mevie: “The Godfather, all versions, and French Kiss.”

Favesite restaurant: “Prime Rib in Washington, DC and Baltimore and Wellies, Puerta
Postals, Palma de Mallorca and Mario’s in Westport, CT.”

Beverage of cheles: “A red Bordeaux o7 seltzer.”

Hebbles: “Running and flying.”

B-mafl address: “rof@rafamedia.com.”

Advice fer broadcasters: “Work harder, be smarter, focus on your product, and, most of

all, have lots of fun!”
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