NEWSSTAND PRICE $6.50
Chingy Pulled To The Top

Capitol's Chingy hits Urban again as his latest single,

“Pulling Me Back.” picks up Most Added at the format,

with 50 adds. and jumps 37-28*. The Jermaine Dupri-

T produced single is
from Chingy's third
album, Hoodstar,
which will hit stores on
Sept. 12 and features
production by Dupri,
Timbaland, Three 6
Mafia, Mr. Colli Park
and Kwame.

RADIO & RECORDS

www.radioandrecords.com

JUNE 16, 2006

1) Radio

Your One-Stop HD Info Shop

Hungry for the latest on HD Radio? In this issue R&R
debuts a new feature, “HD Radio New & Active.” which
will spotlight new HD sign-ons, present other HD news
and direct you to columns in the paper dealing with HD
and related subjects. This week, read ail about the
commercial-free jazz available on Clear Channel's
WSMJ-HD2/Baltimore. Page 3.
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The SCORCHING new single and vide
from the Grammy® Award-winning SUPERSTAR
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BUILDING HERITAGE

Heritage stations are part of their

communities, have memorabie
personalities and are ratings leaders,
This week Christian Editor Kevin
Pefterson talks to three CHR veterans
about what it takes to build such a
station and how those principles can
be used at the Christian CHR format.
As old-fashioned as it may sound, it's
all about going back to basics.

Soe Page 62

IN LOVE WITH ‘AMOR’

Latino New Yorkers love WPAT
(Amor)/New York and the sultry
ballads and rhythmic pop tunes it
plays. PD Tony Luna tells Latin
Formats Editor Jackie Madrigal how
the station remains one of the top two
Spanish-language stations in the
market book after book.

TRIPLE A
SHAWN MULLINS

Beautitul Wreck (Vanguard)

’mmmmmwu(my

’CHR/IITIIMC
7 YUNG JOC Goin' Down (Bad Boy/Attantic)

URBAN

YUNG JOC Goin' Down (Bad Boy/Atiantic)

URBAN AC

A. HAMILTON Can't Lat Go (So So De¢’Zomba Label Group)
Praat

DOMALD LAWRENCE... The Blessing O1... (EMY Gospe)
e

KENNY CHESNEY Summertime (BNA)

SMBOTH JAZZ
¥ PHILIPPE SAISSE TRIO Do 1t Again (Rendezvous)

_’ﬁnmummm;

'umwmmwmam)

yu:rmm ;
'RED HOT CHILI PEPPERS Dani Cakfornia (Wamer Bros,)

WERIATNE
'NED HOT CHILI PEPPERS Dani Calloria (Warney ros.)

’CIRISMCHR
7 SARCTUS REAL ' Not Aight (SparrowEMY CMG)
’cumsniuu AC

CASTING CROWNS Praiss... (Beach StrestReunionPLG)

CHRISTIAN ROCK
KUTLESS Shut Me Owt (BEC/Tooth & Nak)

CHRISTIAN INSPO
MARK MARRSS Find Your Wings (INO/Caumibis)

’REGIONAL MEXICAN
SRUPO MONTEZ DE DURANGO
SPANISH CONTEMPORARY
ALEJANORA QUZMAN Voiveré A Amer (Sony BMG)
ICAL

’mmmwmwum;_
ISSUE NUMBER 1662

Adids... (EGmonsaDisa)

THE INDUSTRY’S NEWSPAPER

www. radioandrecords.com

What grads can learn from dad. Page 14 7

e

JUNE 16, 2006

@ﬂ’t-:-

CONVENTION MEMORIES

As we gear up for R&R Convention 2888, which takes place
Sept. 20-22 in Daltas, many of our editors’ columns focus on
past conventions and other industry gatherings. You'll find
plenty of wild tales, embarrassing anecdotes and fond
memories of good times had by all. Those of you who were
there will be able to fill in any blanks you might have, and
those of you who weren't there can find out what you missed.

By Jofivey Yorka
R&R Washington Bursau Chwef
YOIk 20N0ANreCOrds. com

The House of Represen-
tatives last week over-
whelmingly passed the
Broadcast Decency En-
forcement Act of 2005. The
measure cleared the Senate

awaiting President
Bush'’s signature 4
at R&R’s Tues-
day press time.
It likely won't
have to wait
long. Bush has
said that he’s look-
ing forward to signing
the legislation into law. “1
believe that government
has a responsibility to help
strengthen families,” he
said. “This legislation will
make television and radio
more family-friendly by al-
lowing the FCC to impose
stiffer fines on broadcasters
who air obscene or indecent

”

programming.

House Passes Bill To Raise
FCC Indecency Fines Tenfold

on May 18 and was _

The bill, which passed
by a vote of 379 to 58, gives
the FCC the authority to is-
sue fines of up to $325,000
for each violation or each
day of a continuing viola-

tion. That's a tenfold in- lot, having

crease from the previously !
standard $32,500 fine AM & FM/San Diego and soon afterward added
for indecent nia- responsibilities for the company’s Denver cluster. Brown
terial. The mea- He became President in 1991 and retired in 2005.
sure states that BROWHN Soe Page 13>

Brown To Moderate ‘Talking Heads’

General session will kick off R&R Convention ‘06

Clarke Brown, former President of the radio
division of Jefferson-Pilot Communications (now
known as Lincoln Financial Media), will come
out of retirement to moderate the R&R Conven-
tion 2006 general session “The Talking Heads of
Programming: Not the Same as It Ever Was.”

Brown spent nearly 40 years with Jefferson-Pi-
started in 1967 as an AE at WQXI-AM
& FM/ Atlanta. In 1983 he rose to GM of KSON-

the fine for
each violation
oreachday of a
continuing vio-
lation “not exceed
a total of $3 million.”
Soon after the House
members finished voting
and the results were
known, FCC Chairman
Kevin Martin said, “1 wel-
come Congress’ decision to
give the commission in-
creased fining authority in
our efforts to protect chil-
dren from inappropriate

HOUSE See Page §>
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Shomper Named
WG6N/Chicago PD

By N Petersen
AR News/TalvSpors Edior
2peerson@raciaindrecords com
Bob Shomper has been
named PD of Tribune-owned
News/Talk WGN-AM/Chi-
cago. Currently OM/PD of ABC
Radio News/
Talker WBAP/
Dallas, Shom-
per will take
up residence in
the Windy City
on July 5 and
assume a posi-
tion that’s been
open since Len
Weiner exited
in March to be-
come PD of ESPN Radio/Bos-
ton outlets WAMG/Dedham,
MA and WLLH/Lowell, MA.
Shomper, a native of Daven-
port IA, joined WBAP in 1999, Be-
fore that he served as PD of
Citadel’s News /Talk KKOB-AM/

SHOMPER See Page §

Shomper

' PPM Shift In Houston Postponed

Four additional radio groups endorse meter

Category 5 Appoints Macky EVP/Promo

Former Epic/Nashville VP/Promotion Bill
Macky has been named Exec. VP/Promotion for
Nashville-based label Category 5 Records. He
replaces VP/Promotion Tony Benken, who has

“Major-label consolidation has allowed ac-
cess to amazing talent — both at the artist and
executive levels,” Category 5 President/CEO
Ray Termini said. “1 am thrilled to bring Bill
Macky to our team. Bill has experience, credibility and a clear
and concise plan by which he will lead our team. Make no mistake
about it, we are fired up and poised to make history.”

T
.com

In a letter sent Monday to
the thousands of radio sta-
tions that subscribe to the
company’s ratings service,
Arbitron said it will not re-
ceive Media Rat-
ing Council ac-
creditation for its
Portable People
Meter in time for
a scheduled July
shift in Houston
from its four-de-
cade-old diary-
based survey methodology.

As a result, Arbitron will
continue to measure the
nation’s seventh-largest mar-
ket with the diary, with the
summer 2006 survey begin-
ning in Houston as sched-
uled, on June 29.

While Arbitron had been

anticipating a full-fledged
shift from the diary to the
PPM in Houston for months,
the ratirigs firm has said in
the past that no change
would occur until it received
MRC accreditation, though it
had expressed
confidence that
the accreditation
| process would be
| completed by
July.
Arbitron has
been working with
-— the MRC on a
comprehensive audit and re-
view of the PPM ratings ser-
vice in Houston since 2004.
Arbitron President/Sales &
Marketing Pierre Bouvard and
President/Operations, Tech-
nology and Research & Devel-
opment Owen Charlebois

PP Soe Page §

Macky

MACKY Soe Page 8>

Gillette Set As PD
0f WKSC/Chicago

By Kovin Carter
R&A CHA/Pop Editor
carer@acicandrecords

com

Rick Gillette has been
named PD of Clear Channel
CHR/Pop WKSC (103.5 Kiss
FM)/Chicago,
effective June
19. The posi-
tion had been
vacant since
Rod Phillips
left in March
after five years.

“Winning in
today’s radio
world is more
than just play-
ing great music,” said Clear
Channel Regional VP/Pro-
gramming Darren Davis. “It’s
all about what’s between the
songs — the personalities, the
promotions, the entertainment.
And Rick Gillette is in a creative
league all his own. His entire

GILLETTE See Page 8

Gillette
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Number 0f Female PDs Same Since 1995

Report: 11% of U.S. stations programmed by women

According to the latest Gender
Analysis Summary released by
the Mentoring and Inspiring
Women in Radio group, only
1,107, or 10.6%, of 10,449 stations
in the U.S. are being programmed
by women. In the top 100 mar-
kets, women program 208, or
8.8%, of 2,360 stations.

Among groups that own 12 or
more stations, women program

437, or 9%, of those 4,877 stations.
A total of 37 groups that own 12
or more stations — or a total of
635 stations — list no female PDs.

Within the six largest groups,
which own 100 or more stations,

only CBS Radio, at 11%, exceeds |

the average for women PDs. Clear
Channel is the only group to

FEMALE PBs See Page 15>

XM Elevates Brutus, Kingston To Sr. PDs

XM Satellite Radio has pro-
moted Lou Brutus to Sr. PD/Ac-
tive Rock and Steve Kingston to
Sr. PD/ Alternative Rock. They fill
the vacancy created by Sr. PD/
Rock Charlie Logan’s departure
in Fepeuary.

Brutus, who has been with the
company since its launch, will
oversee punk channel Fungus,
metal channel Liquid Metal and
arena yock channel The Boneyard.
He will also continue as PD of
Fungus.

Kingston, who is also Sr. Direc-
tor/Label Relations and program-

mer of alternative channel Ethel,
adds oversight of active rock
channel Squizz, classic altemative
channels Lucy and Fred and indie
altemative channel XMU,

In other news, Billy Zero — who
has also been with XM since its
launch and has worked with many
of its channels, including Unsigned
— has been named PD of XMU.
Zero will work with XM’s Dean of
Music, Tobi, on XMU.

“These are exciting times at XM,
and these promotions continue

XM See Page ®
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Hot Jazz For Cool Cats
Do you love traditional jazz and miss hearing the likes of Miles Davis,
Louis Armstrong, Art Blakey and Charles Mingus on the radio? Baltimore
radio now has a great new option —
commercial-free, straight-ahead jazz is available 24/7 on WSMJ-HD2/
Baltimers, the HD2 offering from the Clear Channel Smooth Jazz station.
Computer users can atso stream WSMJ-HD2's signal.

Direct links to alt HD2 multicast stations that aiso offer online stream-
ing of their over-the-air programming can be found on R&R's new, com-
prehensive HD Radio Station Links page, available only at www.radio

thanks to HD Radio. Crystal-clear,

Presevied by :
: Broadcast Electronics

the photographic evidence séen here.

During Clear Channel’s programming meetings in Atlanta last month,
programmers had some good-natured fun with consultant Mike McVay while
he was in town. The PDs got 8 laugh out of McVay when they had a taxi
reprogram the electronic ad mounted on its roof and park outside the
restaurant where McVay was eating. Clear Channel Regional VP/Programming
Mike Wheeling and AC WLTM (Lite 94.9VAtlanta PD Louls Kaplan sent along

se00 -t.qo’o
]
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EnterconyK.C. Promotes Edwards, Bergen

Bob Edwards has been
named to the newly cre-
ated OM post at Enter-
com/Kansas City’s Active
Rock KQRC, Alternative
KRBZ and Classic Rock
KYYS. He will continue as
PD of KQRC. Concur-
rently, KYYS PD Greg
Bergen has added PD du-
ties at KRBZ to replace
Lazlo, who was named
PD of the company’s KNDD/Se-
attle last week.

Edwards said, “It’s a dream job
for a Rock programmer to orches-
trate the full spectrum of Rock ra-

Edwards

dio: Alternative, Active
and Classic. It's especially
gratifying to have this op-
portunity in a great city,
working for America’s
best broadcasting com-
pany.”

Bergen said, “Lazlo’s
passion, humor and intel-
ligence started a revolu-
tion. Because of him, The
Buzz is considered one of
the top Alternative stations in the
entire country. As for the staff
Lazlo helped create and mold, we
pledge to continue what he
started.”

' Isreal To Manage WFYV & WMXQ/J'ville

David Isreal has been tapped
as VP/GM of Cox Radio/Jack-
sonville’s Classic Rock WFYV and
‘80s WMXQ. He succeeds former
VP/Market Manager Gary Spur-
geon, who had oversight respon-
sibilities for WFYV, and former
WMXQ GM Dick Williams. Both
exited in January.

Isreal has been Director/Pro-
gramming Operations of Cox’s
AC WFLC and Active Rock
WHDR in Miami for the past four
years. Before that he spent two
years as PD of WFLC. Isreal will
balance his time between Miami
and Jacksonville until he officially

begins his new duties July 11.

“David has eamned great respect
within the industry as a talented

program director,” said Cox/Jack-
sonville VP/Market Manager Bill
Hendrich, to whom Isreal will re-
port. “He will provide valuable in-
sight and leadership in his new
role as GM of Cox/Jacksonville.
This promotion demonstrates
David’s commitment to Cox, as
well as the investment we make in
our employees.”

Isreal said, “1 am thrilled to be
joining another great team of Cox
Radio employees at our solid ra-
dio franchise in Jacksonville. This
appointment gives me a great op-
portunity to work with Bill
Hendrich, a dedicated leader and
former competitor, in further
building upon the success of this
attractive Sun Belt radio cluster.”

L o
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Hollywood Records artists (and sisters!) Aly & AJ were recently given a
surprise party at the kabel's offices o celebrate their album Into the Rush 'S
going gold. Seen here are (I-7) Hollywood Records Exec. VP/GM Abbey
Konowitch, Aly, AJ, Buena Vista Music Group Chairman Bob Cavalio and
Hollywood Records Si. VP/A&R Jon Lind.

www americanradiohistorv.com

Gehron Now GM
0f Winfrey's New
Harpo Radio Unit

John Gehron has been tapped
as GM of Harpo Radio, a newly
formed division of Oprah Winfrey’s
Chicago-based
Harpo Produc-
tions. He'll over-
See programming
and operations
for XM Satellite
Radio’s previ-
ously announced
Oprah & Friends 4
channel, which
will debut in Sep- -2
tember. Gehron

Gehron, who has more than 35
years of broadcast-industry expe-
rience, was most recently Regional
VP/Market Manager of Clear
Channel Radio’s Chicago cluster.

His radio resume also includes
several other high-profile man-
agement positions, including four
years as Sr. VP of CBS Radio and
a highly successful run as co-COO
of then-Boston-based American
Radio Systems, where he heiped
build a group of nearly 100 sta-
tions in 20 markets.

“I’'m delighted to be joining the
team at Harpo as they expand
their media portfolio with the
launch of the Oprah & Friends sat-
ellite radio channel on XM,” said
Gehron. “I look forward to build-
ing upon their successful track
record of developing the highest
level of quality entertainment fea-
turing unique and dynamic per-
sonalities.”

GEHRON Soe Page 13

McConnell U
To cc?ﬁ':momdvp

Tom McConnell has been pro-
moted to Regional VP of Clear
Channel’s Hartford Trading Area.
He'll be based in Hartford and re-
port to Clear Channel Sr. VP/
North East & South East Regions
Tom Schurr.

McConnell is a 13-year industry
veteran who most recently served
as Market Manager of Clear
Channel’'s WHYN-AM & FM,
WNNZ & WPKX/Springfield,
MA.
In his new role McConnell will
continue to oversee those stations
while adding responsibilities for
WHCN, WKSS, WPHH, WPOP &
WWYZ/Hartford; WGXL, WMXR,
WTSL, WTSM, WVRR & WXXK/
Lebanon, NH; WCPV, WEAV,
WEZF, WVTK & WXZO/Burl-
ington, VT; and WCVR & WWWT
in Randolph, VT, a small town to
the northwest of Lebanon.

“Tom has proven himself as an
experienced professional as our
Market Manager for Springficld,”
Schurr said. “I am confident his
leadership abilities and knowl-
edge will contribute greatly to the
continued success of the entire
Hartford region.”

McConnell said, “I'm honored
to be named RVP for the Hartford
Trading Area. I'm very excited

McCONNELL Ses Page 13
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BIA Forecasts 2.3% Growth

For Top 25 Radio Groups

Says growth likely to be slow in ‘06, but up from 2005

IA has forecast 2.3% revenue growth for the top 25 radio

groups in 2006 — not much, but it beats the 1.5% growth
experienced last year. According to the second edition of the
2006 “Investing in Radio Market Report,” released last week
by BIA Financial Network, in 2006 there will be “small pock-
ets of growth” in an otherwise flat year.

“Radio continues to experience
sluggish growth and is not keeping
pace with growth in the economy,”
said BIAfm VP Mark Fratrik. “De-
spite this bleak outlook, radio is by
no means a dying medium; it just
has challenges. Some markets are
actually rebounding and perform-
ing well.”

In a recent interview with R&R,
Fratrik looked at the big picture.
“Radio had some really strong years
in the late ‘90s,” he said. “Now

we've turned the comer, and adver-
tising has slowed down. Revenue
growth is down. While we’ve pro-
jected 2.3% this year, it’s better than
last year’s 1.5%, but it’s still behind
the rest of media.

“Radio is not out of the woods
yet. There are a lot of challenges.”

Revenue Leaders

Leading the way in revenue in
2005 was Clear Channel, with more
than $3.5 billion in revenue from
1,171 radio stations, says BIAfn's

new report. CBS was second, with
$2.2 billion from 179 stations, fol-
lowed by Entercom’s $468.4 million
from 104 stations.

The top 10 rounds out with Cox,
$482.9 million, 78 stations; ABC Ra-
dio (now joining Citadel), $417.2
million, 24 stations; Citadel, $412.6
million, 215 stations; Radio One,
$388.9 million, 70 stations; Univi-
sion, $382.2 million, 72 stations; Cu-
mulus, $313.2 million, 299 stations;
and Emmis, $297.5 million, 23 sta-
tions. The rest of the top 25 can be
viewed on Page 15.

Look To Smaller Markets

BIAfn said that smaller but fast-
growing markets like Phoenix “have
shown promise since early 2006,”

BIA Soe Page €.
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Business Briefs
Musicrypt Sues Promo Only For Patest Infringement

anadlan digital-media-distribution company Musicrypt

on Monday announced that it has filed a $15 million law-
suit against Promo Only, Promo Only CD's Inc., Promo Only
technology partner Destiny Medla Technologies and Destiny
Software Productions, alleging patent infringement. Both
Musicrypt and Promo Only's Promo Onty MPE digitally deliver
music to radio on behalf of major and independent record la-
beis.

Musicrypt said its iawyers contacted Promo Onty and Des-
tiny Media in July 2005 with a letter advising them of Musicrypt's
patent rights and demanding that they cease the alleged in-
fringement.

Promo Only President/CEO Jim Robinson said in response
to the suit, “We feel confident that Promo Only MPE does not
infringe upon Musicrypt's patent”

Robinson also said that Musicrypt's suit is a countersuit to
an earfier filing by Destiny Media Technologies. “When our part-
ner, Destiny Media Technologies, became aware that Musicrypt
was claiming infringement, they launched a suit 10 have a judge
clarity the issue,” he said.

“We understand that Musicrypt has named us in a counter-
claim, but neither Promo Only nor Promo Only Canada has
been served by Musicrypt.”

In other news, Promo Only announced last week that Promo
Only MPE has serviced 18,000 tracks (more than four times
the number serviced by its closest competitor) and has sur-
passed 8,000 registered users. The system has distributed all
of the top 30 charting songs in seven formats since its launch
n October 2004, has the highest adoption rate of any digital-
distribution service and offers the only Mac OS X-compatible
version in the marketplace.

Broadcasters Generale $10.3 Bilion For Public
Service In '05

roadcasters generated $10.3 biliion in donated airtime

for public service announcements and money raised for
charity and disaster relief in 2005, according to a biennial re-
port released Monday by the NAB.

Hurricane Katrina relief and the Southeast Asia Tsunami Re-
lief Fund were the two biggest drivers of broadcasters’
fundraising last year. The $10.3 billion exceeds the $9.6 billion
in public service funds generated in 2003.

The NAB's report used an industry census sent earlier this
year 10 more than 11,000 full-power commercial radio and tele-
vision stations. This is the fitth biennial survey, and broadcast-
ors were first alerted about it in late 2004 and then reminded
by the NAB many times throughout 2005 10 track their chari-
table acts from Jan. 1 to Dec. 31, 2005.

“This year's survey affirms the long-standing fact that local
over-the-air radio and television stations are collectively the
No. 1 provider of public service in America,” sald NAB Presi-
dent/CEO Devid Rehr. “Whether it's donating airtime for vaiu-
abie public service announcements or raising money for char-
ity and disaster relief, local broadcasters nationwide can be
proud of the tremendous contributions they make in their com-
munities every day” Continued on Page 6

Clear Channel

Tim Bronsil 513.231.0344

Elizabeth Hamilton 703.757.9866
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Mark Heiden 970.472.0131

www.ptpmarketing.com

Rick Torcasso 972.661.1361

Debuts E-PIF System

lear Channel Radio has successfully implemented an

electronic inspection system that ensures and certifies
FCC compliance for all public files. Clear Channel’s propri-
etary Electronic Public Inspection File, or E-PIF, system was
developed to maintain documents for on-demand public
viewing from all of CC’s main studio locations.

The system enables field person-
nel to manage, contribute and up-
date files stored in a central database
over the secure Clear Channel intra-
net using a simple web-based inter-
face. The public is given undisturbed
access and the ability to print files

from individual kiosk machines lo-
cated at Clear Channel’s main stu-
dios.

“Every radio-station manager
knows that protecting the license is
their first priority,” Clear Channel

CLEAR CHANNEL S¢¢ Pige B>
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BIA
Continued from Page 4
and revenue in such markets could
rise “as much as 8%.” The report
adds that some smaller markets
have “distinguished themselves,”
including Tulsa (6.5% growth ex-
pected); Lafayette, LA (5.5%); Au-
gusta, GA (5.5%); and Lake Charles,
LA (6%).
And then there are some below-
average markets: San Jose has zero
growth expected; Norfolk, home to

the U.S. Navy's second-largest port
and a city where advertisers rely
heavily on spending by the military
and military families, is expected to
have a 2.5% drop from last year’s
revenue; and New Orleans and
Wilkes Barre are both expected to
lose about 1.5% from 2005.

Fratrik said, “We can guess why
stations are doing poorly — iPods,
clutter, the Intemet — so when we
see any of them finish the year with
greater than 2.5% growth, we know

R RADIO BUSINESS

that they have been successful in
retaining or attracting certain demo-
graphics, like younger people, to the
medium or expanding their own
advertising-based content distribu-
tion.

“That formula might be taking the
form of multicasting, podcasting, a
change in format, better promotions
or even increasing partnerships with
locally based music venues and mu-
sicians or other content providers
and distribution outlets.”

Continued from Page 4

Business Briefs

The report showed that local radio stations aired an average of 169 PSAs per week in 2005. The
value of PSA airtime was based on a “run of schedule” rate, one of the lowest rates charged to
commercial clients. Sixty-one percent of radioPSAs focused on local issues, and 96% of radio sta-
bons.reported involvernent in some type of on-air or off-air disaster-reliel activity.

In other news, Clser Channel Communications' philanthropic contributions for 2005 totaled more
than $1 billion, a record for the company. More than $845 million of that amount came from radio.

“2005 was a special year for Clear Channel as the impact of our contributions was felt on national
and local leveis more than ever,” said Clear Channel CEO Mark Mays. “Our people have champi-
oned causes ranging from aiding those devastated by hurricanes Katrina and Rita 10 the greatest
donation by a media company to the Ad Council, which is part of an ongoing effort 10 support the
country's leading producer of public service announcements®

KIS, KOST Embraced By Chinese Listoners LA

rbitron on Tuesday released the results of its latest survey of radio listening by Chinese-lan-

guage residents in the Los Angeles metropolitan area, and Clear Channel CHR/Pop KIS is the
top-cuming FM among Chinese Americans in L.A., with a weekly 12+ audience of 75,500 and time
spent listening of four hours and 30 minutes.

AC clustermate KOST saw a weekly 12+ audience of 59,600 and TSL of seven hours, giving it a
7.4 market share among Chinese Americans in L.A.

Mutticuttural Radio Broadcasting's Mandarin simuicast KAHZ & KAZN (Radio Chinese) was by far
the top choice among the region’s Chinese population. KAHZ & KAZN saw a total weekly audience
of Chinese-American persons 12+ of 174,100 in the winter 2006 survey.

The other major player in the winter results was Cantonese KMRB-AM, which enjoyed a weekly
audience of 102,800 Chinese Americans. °

Overall, Arbitron's latest custom survey for Chinese Americans in L.A. found that 56.7% of radio
listening is to either Mandarin or Cantonese stations. Among English-language formats, AC, CHR/
Pop and Classical ranked highest.

Arbitron also found that over the course of a week, 89.2% of Chinese-speaking Los Angeles-area
residents 12+ listen to the radio, up from 88.3% in winter 2005, when the last such custom survey
was conducted.

“The Chinese-language community continues to represent a significant up-and-coming market for
mainstream advertisers,” said Multicuttural Radio Broadcasting Chairman/CEQ Arthur Liu. “The Asian
population in this country can boast of unparalieled levels of education and income. Through surveys
conducted by Arbitron, broadcasters and advertisers can continue to quantify the size, composition
and listening habits of the Chinese-language radio audience in Los Angeles.”

Continued on Page 13

Transactions At A Glance

All transaction information provided by
BIA's MEDIA Access Pre, Chantilly, M.

State-By-Stats Deals
© KBVC-FM/Buena Vista, CO Swap for KVRH-AM/Salida, CO
© WDJA-AM/Deiray Boach (West Paim Beach), FL $2.17 million
© KZDY-FM/Cawker Clty, K8 $175,000
© KDNS-FM/Downs, KS $276,000
© WMPL-AM & WIJ-FM/MHancock, MI $775,000
o KVJM-FdMHeame (Bryan-College Station), TX $900,000
© [OML-AM & KAML-FM/Gillette, WY $300,000

Full transaction Kstings, postad daily, can be found at
www.radioandrecords.com.

KKIN-AM & FM/Aliia, KFGI-FM/Crosby and KGHS-AM & KSDM-

FMAnternational Falis, MM and WLMX-FM/Batsam Lake, WHSM-
AR & FM/Hayward and WXCX-F/Siren, W1

PRICE: $7.5 milion

TERMS: Asset sale for cash and note

BUYER: Red Reck Radie Cerp., headed by President Re Grigmen.

Phone: 701-277-1515. It owns seven other stations. This represents

its entry into the mariet.

SELLER: Alan Quamstrom. Phone: 218-879-4534
BROKER: Michael McHugh and Patrick Nugeat of Broadcast Media
Partners

2008 Deais Yo Date
\| | Doilars te Date: $3,369,183,932
(Last Year: $2,831,403,805)
Dollars This Quarter: $273,265,620
(Last Year: $408,352,003)
Stations Traded This Year: 435
(Last Year: 888)
Stations Traded This Quarier: 186
(Last Year: 250)
- s b v o o
Clear Channel tenance of public inspection files for
Continued from Page 4 completeness and accuracy.

Exec. VP/Distribution Development
Jeft Littlejohn said. “With E-PIF, we
now have proven technology that
provides an efficient way to support

“Documents can be added local-
ly or remotely to a station, a market
or the entire company with a few
clicks, and automatic e-mails re-

MEDIA RESEARCH
& STRATEGY
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PARNGON

Creating Listener-Driven Innovation Since 1981

=== =

our stations in their review and main-  mind us of upcoming deadlines.”

303.922.5600

www.paragonmediastrategies.com
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BIG SONGS!

This CMA AWARD WINNING duo
count down the TOP 20 COUNTRY SONGS
each and every weekend!

BIG STARS!

A-LIST TALENT - from Tim McGraw and Faith Hill to
Craig Morgan, Phil Vassar, Carrie Underwood, Lonestar, Rascal Flatts,
Dierks Bentley, Montgomery Gentry, Alan Jackson, Brad Paisley,
Reba McEntire and many more — regularly drop by.

BIG LAUGHS!

More than just the music and stars, listeners tune in to hear
Ben’s KILLER CELEBRITY IMPERSONATIONS.

On their trip to #1, Ben and Brian take a few side streets,
to bring you features such as:

REWIND OF THE WEEK
. THE DOUBLE SHOT OF THE WEEK
RETRO NUMBER ONE OF THE WEEK
_ B1G MOVIE REPORT
‘ HoOoLLYWOOD HAPPENINGS

NASHVILLE NOTES

: 818.377.5300 0
mmerica radiohistorv com y .,'ﬁ\
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SINCERE THANKS

All of us at A&R Worldwide and MUSEXPO offer
thanks for making MUSEXPO 2006 one of the most
inspiring, productive and engaging international music
and media events ever convened in Los Angeles.

Over 700 influential music and media executives
from 35 countries participated last month at
MUSEXPO 2006 and 30 superb acts exhibited their
considerable talent. Heartfelt thanks to these
extraordinary artists and their representatives,

and our great sponsors - especially title sponsor
Napster - for believing in MUSEXPO's mission to -
break down global music and media barriers.
We thank our esteemed delegates, hosts, panelists,
keynote moderator Larry King, and the staffs

of our West Hollywood MUSEXPO facilities:

Key Club, Viper Room, The Roxy Theatre and
especially the exceptional team at Bel Age Hotel.

Much gratitude goes to the extended MUSEXPO
family - board advisor David Forman, art director
Leonardo Canneto, web developer Melanie Starks,
production advisor Phil Jaurigui, Radio & Records
and content editor Tom Maguire. Most of all, we
couldn’t succeed without the tireless MUSEXPO
2006 staff who made the trains run on time, never
said “no” and always gave | 10%.

vouuer) uyof soroyd

We invite you to experience MUSEXPO 2007 &RWORLDWIDE’S
next spring in Los Angeles. - 5 |

9}

- -.'& - }
TS, R
== —— .. “ TAN
WWW MUSEXPO NET
- = e — 'ql‘"l'— -'Y' Y - | ‘r‘ ‘I ‘ 4 | 1
= - e———l — = X E |
—*— THE SECENU-ANNUAL

~ S i, ; A b - 3 o= UNITER: NARONS 8F MUSIC & MEDHA
L e A . —raa aadid g, A .
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Howse
Continued from Page 1

programming. Many parents are in-
creasingly concerned about what is
on television and radio today.
The vote demonstrates that
Congress shares their concem
and has a clear desire for a
more meaningful enforce-
ment of our decency stan- [
dard.

“The Broadcast Decency
Enforcement Act gives the
commission more tools to en-
able parents to watch televi-
sion and listen to radio as a family.
In addition, I believe that concerns
regarding content should be ad-
dressed in a comprehensive fashion
by empowering parents to choose
the programming that comes into
their homes.”

FCC Commissioner Deborah Tay-
lor Tate said, “Congress has once
again sent a firm message that the
minds of our children are a national
priority. Increased fines strengthen the
FCC'’s ability to enforce the law.

“However, it will take more than
cleaning up indecency to make tele-
vision and radio a positive foroe in our
children’s lives. We need to also give
parents more choice in the
channels sent into their
homes; find ways to make
our children more media-lit-
erate; and promote the pro-
duction of more positive,
) educational and inspirational
children’s programming,”

Also in response to the
House vote, Energy and Com-
merce Committee Chairman
Joe Barton said, “It is time that we
reclaim America’s airwaves for de-
cency, and this bill is a firm message
that we have had enough.”

Cloar Channel, NAB Prefer
Self-Reguistion

Reacting to the House vote, Clear
Channel Communications Exec.
VP/Chief Legal Officer Andy Levin
told R&R, “While we believe self-
regulation is always preferable
when you’re talking about regulat-
ing speech, we believe this bill is a

measured approach to the inde-
cency problem. On the other hand,
we hope never to be on the receiv-
ing end of any of these fines.”
NAB spokesman Dennis Whar-
ton agreed, saying, “In issues re-
lated to programming content, the
NAB believes responsible self-regu-
lation is preferable to government
regulation. If there is regulation, it
should be applied equally to cable
and satellite TV and satellite radio.”
CBS Radio spokesman Dana
McClintock declined to comment.
To some, the vote seemed de-
signed more to clean up at the bal-
lot box than to clean up America’s
airwaves. Veteran Washington
watcher and longtime broadcaster
Gary Burns saw the measure as a
pure political stunt and expressed
outrage that the government would
vote to increase indecency fines to
up to $325,000 without offering to
define what, exactly, indecency is.
“This is more than | paid for each
of my three remaining stations,”
said Bumns, whose 3 Daughters Me-

and talk to the DJ,” he said.

1

Executive Action
| | Kckdighter Named ProActive/Spokane OM

roActive CHR/Rhythmic KQQB/Spokane afternoon personali-
ty Steve “Kekeluv” Kicidighter has added OM duties at KQQB
and Classic Hits clustermate KAZZ. He replaces Mark Shands,
who left to pursue other opportunities.
“‘We're not big on titles here,” Kicklighter told R&R. "But all 'OM’
means is that | get yetled at before anyone else.”
) Kicklighter will aiso be involved in the upcoming relocation of
4 KAZZ & KQQB to first-floor studios in their current building, which
is located in downtown Spokane. “Listeners will iterally be able to
walk by, push a button and talk to the DJ or come into the studio

dia owns WBLT/Bedford, VA and
WMNA-AM & FM/Gretna, VA.
“CBS, Clear Channel or one of the
big operators needs to step up and
test indecency in court. This legisla-
tion is all about election-year poli-
tics and hot-button issues when the
approval levels of those in Congress

—E ———

are at all-time lows. A court test is
long overdue.”

Next week: Rock Formats Editor
Steven Strick gets reaction from pro-
grammers on how the Broadcast De-
cency Enforcement Act of 2005 will af-
fect how they do their jobs.

PPM

- Continued from Page 1

told subscribers that the MRC PPM
Audit Committee met on june 9 to
review information and analyses
provided by Arbitron and that MRC
Exec. Director George lvie said the
audit committee has requested ad-
ditional information, analyses and
followup actions from Arbitron “in
some focused areas.”

Ivie stressed that this type of in-
terchange is not unusual for a first-
time accreditation proceeding and
that progress is being made toward
accreditation. All discussion on the
specific followup areas that re-
main between Arbitron and the
MRC is considered confidential,
Ivie said.

Because MRC accreditation could
take weeks or even months, Bouvard
and Charlebois said Arbitron can't
predict the time frame for the
completion of the additional analy-
ses, but they reiterated that the Hous-
ton market will receive at least 60
days*notice before Arbitron releases
any PPM ratings data as “currency”
and phases out the diary.

“We will not make any further an-
nouncements about a commercializa-
tion schedule for Houston until we
have obtained MRC accreditation,”
the executives said.

Arbitron will continue to release
monthly radio and TV demonstra-
tion data from the 2,000-person
Houston PPM ratings panel. July
PPM demonstration data is sched-
uled for release on Aug. 17, and sub-
sequent monthly releases will con-
tinue as scheduled.

Suppert For PPM Grows

Arbitron’s announcement came
just two business days after Bonne-
ville, Emmis, Greater Media and
Lincoln Financial Media (formerly
Jefferson-Pilot) endorsed the PPM
by signing new multiyear contracts
with the ratings company. Already
on board for PPM ratings are CBS
Radio, Spanish Broadcasting Sys-

tem, Beasley Broadcast Group and
Jerry Lee-owned WBEB/Philadel-
phia.

About signing a PPM deal with
Arbitron, Bonneville President/
CEO and NAB Joint Board Chair-
man Bruce Reese said, “Radio needs
to embrace new technologies and
try to take advantage of them. The
Portable People Meter will enhance
our ability to hamess new technolo-
gies, such as the Internet and HD
Radio, and to expand the terrific
loyalty we have with our audiences
over the air through services on new
platforms that they will also find at-
tractive.”

Emmis President/CEQ Jeff
Smulyan said, “l have always said
that radio must be responsive to its
customers. Advertisers and agencies
have been clear about their desire
for better data and a more accurate
way to buy radio. By signing on for
the PPM, Emmis will have better
audience information for our sales
and programming efforts.

“The PPM will help us persuade
the decisionmakers who advertise
their products and brands that radio
can do a better job for them than
their other media choices.”

Greater Media President/CEO
Peter Smyth said the PPM “will
help radio achieve this goal by
highlighting our strength as a local
medium and reinforcing the im-
pact we have in our local commu-
nities.”

At Lincoln Financial, Radio Divi-
sion President Don Benson said his
company’s investment in the PPM
“will pay long-term dividends for
our company and for the radio in-
dustry as a whole.”

The addition of the four compa-
nies, does not bring Arbitron closer
to its goal of multiple customers for
its first batch of PPM-based ratings
in Houston. Of the nine companies
that own stations appearing in
Houston'’s ratings, only CBS has
reached an agreement with Arbitron
on the PPM.

Cox Radio and Radio One have
thus far refused to participate in
Arbitron’s Houston market trial;
Cumulus, Univision, KCOH Inc.,
Liberman and Salt of Earth remain
mum on when or if agreements on
the PPM are forthcoming; and Clear
Channel is still reviewing pians for
Arbitron’s PPM and the Media
Audit’s smart-cell-phone-based rat-
ings measurement.

RFP Toam Net Pleased
With Arbitren

Clear Channel Sr. VP/Research

Jess Hanson, who heads the

pleasure with Arbitron regarding its
PPM proposal.

In a letter addressed to Bouvard,
Hanson said several essentials re-
lated to the PPM “were either touched
on at a surface level or weren’t
addressed at all” in Arbitron’s
“voluminous response” to the evalu-
ation team’s System Essentials presen-
tation.

Hanson added that the amount of
detail that had been requested in an
initial meeting with Arbitron repre-
sentatives “was lacking despite the
amount of overall information pro-

tial to the industry’s needs in a new
ratings system for a reason,” Han-
son wrote. “In the view of this cross-
industry team, they are indeed
essential. We feel it's important to
get the detail we requested in order
to do a proper evaluation of PPM as
a viable, long-term option for the in-
dustry.”

An Arbitron representative
would not comment on the matter,
explaining that Arbitron was un-
aware of the specifics discussed in
Hanson's note. However, the repre-
sentative said Arbitron is committed

industrywide RFP evaluation team,  vided.” to the RFP process and plans to see

last week expressed the team’s dis- “These items were deemed essen- it through.

Gillette . Steve Perun has done an excellent  includes stops at KSFM/Sacra-
Continued from Page 1 job of refocusing it. mento and over a decade in Detroit

career, he has always put a unique, “Plus, Darren Davis and [Clear — nine years at WHYT and one at

interesting twist on radio stations.”  Channel/Chicago Market Manager] ~ WK(QI. Most recently he spent seven

Gillette told R&R, “From all three
dimensions, this job made sense.
Chicago is a great radio market,
Kiss is a radio station that’s already
on the threshold of greatness, and
{consultant and interim Kiss PD]

Earl Jones are the types of managers
I've always dreamed of working
with. They’re good people who have
vision and aren’t afraid of hiring
people who have vision as well.”
Gillette's programming resume

years in Los Angeles as VP/Music
Entertainment for DMX Music.
“And for the past seven months
I've been working on getting my
golf handicap down to a 6.3, he
quipped.

Continued from Page 1

Macky said, “This labet has an in-
credible opportunity in an environ-
ment that’s very favorable for inde-
pendent companies, and 1’'m grate-
ful that Ray has chosen me to be a
part of it.

“The roster already features
proven hitmakers Travis Tritt and

Sammy Kershaw, and we're going
to build a promotion staff of proven
winners. The artist-friendly atmo-
sphere here gives us a chance to
make Category 5 not only a major
independent label, but a major label,
period, as we move forward.”

A 16-year radio vet, Macky pro-
grammed Country WDSY/Pitts-
burgh; KRTY /San Jose; and KMIX/
Modesto, CA, among other stations,

before joining MCA7Nashville in
1994 for West Coast regional promo-
tion. He was elevated to Director/
National Promotion in 1997, to VP/
Field Promotion in 2000 and to VP/
National Promotion in 2001,

In January 2003 Macky was
named Director/National Promo-
tion for Epic-Monument/Nashville,
and in November 2003 he was

upped to VP.

er
Continued trom Page 1

Albuquerque. His early program-
ming experience included stops at
KARN-AM & FM/Little Rock;
WTSO/Madison; and WOC/Quad
Cities, IA-IL.

“Bob is a seasoned broadcaster
with vast experience in the News/
Talk/Sports format,” said WGN-
AM VP/GM Tom Langmyer. “His

success worl'dng with major-market
News/Talk talent makes him an ex-
cellent fit for WGN. Having grown
up in the Quad Cities listening to
WGN, Bob understands the unique
bond it has with its listeners
throughout the Midwest.”

Shomper said, “I've been blessed
to share in the success of some of
America’s great broadcasting com-
panies and heritage radio stations,
like ABC and WBAP. I'm honored to
now be a part of the Tribune Co.
and the legendary WGN.”

M

Continued from Page 3
the content-innovation path we’ve
been on,” XM Exec. VP/Program-

www americanradiohistorv com

ming Eric Logan told R&R. “After
a national search, we had the perfect
slate of candidates right here at
XM.”
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WOR/New York
Celebrates America

All-day nonpartisan party takes place June 25

4 [ ith the Fourth of July just around the corner, stations
-\l across the country are gearing up for special events de-
signed around this uniquely American holiday that will focus
mostly on the three “F's” of the Fourth: food, fun and fireworks.

One way New Yorkers begin to get into
the spirit of the big summer holiday is with
WOR/New York’s annual Celebrate
America event. The all-day nonpartisan
party is set to happen this year on Sunday,
June 25, at Long Island’s Hofstra Univer-
sity Arena. Along
with hot dogs, soda,
celebrity guests and
American flags, WOR
brings something
unique to New York
to this party: Broad-
way.

Cast-members
from more than 15
Broadway shows will
perform at this year’s Celebrate America
event, with ticket proceeds going to Broad-
way Cares/Equity Fights AIDS.

I recently chatted with WOR VP/GM
Bob Bruno and station VP/GSM Jerry
Crowley about the genesis of what has
become an annual event for the station and
why they think it represents so much of
what the legendary heritage News/Talk-
er has long stood for.

Bob Bruno

R&R: What uwis behind the idea for Cele-
brate America?
BB: It was an idea Jerry came to us with

a couple of years ago. It's become one of
aseries of events that the station does each
year that are both marketing- and sales-
driven ventures. Jerry came to us with the
idea during a time when America was
experiencing some tough moments as a
country, when many were questioning
who and what we are as Americans.

JC: It's fair to say that when we first did
this event last year, America’s ego was feel-
ing bruised. We look at it as a celebration
of the fact that, whether you are on the left
or right, it’s still a great country. It's about
celebrating what and who we are as a na-
tion, whether you are a Republican or a
Democrat. We wanted to have an event
that says we love our country no matter
what happens because it’s still a heck of a
place to be.

WOR has always been a station with a
sort of moral compass. We are a station
that serves our community and the nation
through the affiliates of our WOR Radio
Network shows. We do radio with a dif-
ferent tone than you often find today. It
seemed to us that an event like Celebrate
America would reflect what WOR has
always stood for and continues to stand
for today.

R&R: What was the early response from
the ad community to the idea?

R NEWS/TALK/SPORTS

AL PETERSON

apeterson@radioandrecords.com

“AND NOW YOU KNOW ... THE REST OF THE STORY" Paul Harvey Jr. was
honored at a recent celebration in Chicago for his 30 years as the writer and producer behind the
ABC Radio Networks daily feature that is so distinctively voiced by his dad, Paul Harvey. Shown
enjoying the festivities (I-r) are R&R's Al Peterson and Enca Farber and Paui Harvey Jr.

JC: The idea resonated immediately
with the advertising community. And
when the programming people reached
out to the entertainment community, the
sector that responded most enthusiastical-
ly and quickly was Broadway.

We were a little concerned in the begin-
ning. We didn’t want this to be perceived
as a conservative event, because it’s not.
But Broadway, a group often thought of
as being fairly liberal,
came aboard in a big
way, even offering us
their headliners.

Last year we had
performances from
eight or 10 shows,
and this year we will
have over 15 Broad-
way shows repre-

Jerry Crowley  sented. We're calling
this year’s event Celebrate America: A
Salute to Broadway.

R&R: This is also a charity event, correct?

BB: One hundred percent of the ticket
revenues will go to Broadway Cares/Eq-
uity Fights AIDS. That offers an addition-
al incentive for Broadway to participate.
And along with the Broadway shows, we
will have many other performers and
events to entertain the more than 3,000

people we expect to come out to this
year’s event

R&R: This is a pretty major undertaking
for a station like WOR, which is a standalone
station in the biggest radio market in Ameri-
a.
BB: You’re right. The logistics of an
event of this size can seem overwhelming
attimes, but, as [ said before, we have been
in the business of doing major events asa
station for many years. It’s just the staff of
the station handling everything, but some-
how we manage to bring it off. It con-
sumes us, as a station, at all levels of our
operation. | would have to say that the first
Celebrate America event is the one [ will
recall as the one | was proudest of. It was
an incredible, incredible day.

R&R: Let’s talk a bit about how Celebrate
America generates revenue for WOR.

JC: We offer exhibit space at Celebrate
America, which gives advertisers a way
to interact with consumers directly in an
atmosphere where people are in a very
happy frame of mind and having a good
time. We don’t sell anything, but people
can get information directly from a lot of
different participating sponsors at the
booths.

R&R: How have you managed to motivate
Continued on Page 12

BE ON THE
FRONT LINE
- WHEREVER IT IS

Behind the scenes, in harm’s way, our correspondents
bring you stories that siun the world.

Where are you geliing your news?

212.735.1700

NEWS
RADIO
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WOR/New York Celebrates....
Continued from Page 10

the audience to come out, since, unlike most of
Talk radio, WOR is neither all-conservative
nor all-liberal in its lineup?

JC: That, very simply, is the unique sell-
ing proposition of this event. It says that
this is a great country no matter what side
you are on politically. Nobody else is do-
ing that in Talk radio today. Most stations
are pretty narrowly focused. WOR has al-
ways been, and remains, unique in that it's
a radio station that speaks to everybody
without having one single point of view.
That's why this event works, because jt
really does reflect what WOR is all about.

BB: | am also happy to say that this
event, like all of the events we undertake
each year, is profitable for us. We do things
differently here at WOR because, quite
frankly, we have to. I'd love to be able to
sit here with a 10 share and a cluster of sta-
tions and wait for the phone to ring, but
that’s not reality.

We work on creating our own demand,
and events like Celebrate America, Clas-
sic Taste, our bridal fair and our health
expo are significant events for us in terms
of revenue.

R&R: Another component of Celebrate
America is your long-running “Shining Star
Talent Search” promotion, in which you show-
case a lot of young local amateur singers. Tell
us a little about that.

BB: I hate to keep giving Jerry credit,
but....

R&R: You realize he's going to ask for a
raise at the end of this interview, right?

BB: Yeah, well, let’s address that now.
No, seriously, 1 think the “Shining Star
Talent Search” almost overrides the event
itself in terms of its impact on the radio
station overall. What it has done is opened
up channels to schools around the metro-
politan New York area for a station that is
admittedly an older-demo station.

It's a vehicle by which we can reach
younger demos in a ‘way that isn’t bill-
boards or giveaways. It's something that
pushes an emotional button with young
listeners and their teachers, parents,
friends and relatives.

It also translates into wonderful local ra-

dio when you listen, as we have for the
past several weeks on our morning show,
to the playback of the auditions from these
wonderful young people. Our “Shining
Star Talent Search” reaches out to over
3,000 schools ift the metropolitan area, and
we invite applicants to audition by sing-
ing a Broadway song.

Fam hearing 14-year-olds who will give
you chills. A lot of these kids would blow
away some great professional singers. Our
first winner, by the way, was Debbie Gib-
son, back when she was just 12 years old.

R&R: I note that you have some heavy hit-
ters on the judges’ stand for this year's “Star
Talent Search.”

BB: You bet. This year’s judges include
legendary performer Neil Sedaka, pianist
and singer Michael Feinstein, American
ldol finalist Diana DeGarmo and Tony
winners Patti LuPone and Brian Stokes
Mitchell.

Along with Kurt Deutsch, who is Presi-
dent of Sh-K-Boom and Ghostlight
Records, they’ll pick the winner from our
three finalists, who will all perform at Cel-
ebrate America. The winner will get a pro-
fessional recording session.

JC: Another thing about the event and
the talent competition is that they really
work well with one of our biggest ad cat-
egories at WOR, and that is Broadway.
We're a leader in Broadway advertising
for individual shows. Celebrate America
gives us a platform for our station’s big-
gest advertisers.
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In addition, by asking young singers to
audition for “Shining Star” by singing a
Broadway song, we’re helping to intro-
duce Broadway to students who might
not otherwise have it on their radar. The
combination of the event and the compe-
tition not only superserves our audience,
but also our biggest advertising base.

R&R: With what it takes to put on an event
of this size, given your staff resources, why do
you do it?

BB: 1 don’t want to sound hokey, butit’s
because — from our owner, Rick Buckley,
right on down through everyone who
works at WOR - we really believe in the
whole business of being community-ori-
ented and serving the community. We also
believe we have an obligation as a radio
station to be a positive force in our com-
munity.

Events like Celebrate America give us
a platform to generate positive energy
from the community and then broadcast
and give it all back. We're not selfless in
all of this; we want to enhance our image
and make the station unique and special
to listeners as we continue to fight for our
share of New York’s radio landscape. But
we really do get jacked up as a team when
we are able to do these kinds of things
because, in the end, this is what doing lo-
cal radio is really all about.

JC: Add to that that this is a family event.
You can bring every member of your fam-
ily to Celebrate America, and they will
have a good time. How many stations to-
day can say “Bring your whole family to
this event”? I think it is pretty unique to
WOR because it's not part of what niche-
programmed radio stations can do.

R&R: After seeing the format take an ex-
tended swing to the right and recent attempts
to establish a new group of left-leaning Talk
stations, do you sometimes feel like maybe
you're actually on the cutting edge of what
tomorrow's Talk programming might be?

BB: WOR is kind of outside the circle of
today’s radio formula. We have an incred-
ible range of talent on the air — we’re not
all right or all left. We’re a station that cel-
ebrates variety, and that is a little unusual
in today’s Talk radio world. .

For years the buzzword in our business
has been content. So what is content? It's

[T TE TR

“It seemed to us that an
event like Celebrate
America would reflect
what WOR has always
stood for and continves
to stand for today.”

Jorry Crowley

SORITITIII1. | /!

having the act, the personality, the star that
people want to come to your station to
hear. Those acts, those personalities, are
magnets for your station. We think, to
some extent, that WOR is a bit like a-tele-
vision station: a mix of different shows that
appeal to different kinds of audiences.

[ know the formula guys out there will
say that it is our Achilles’ heel that we
change our mix too frequently over the
course of the day, but there are others who
will argue that it’s the variety that attracts
people to this station. How many times can
you say “I hate President Bush” or “1 love
President Bush” and keep it interesting?

R&R: What moment from last year’s event
defines for you what Celebrate America is all
about?

BB: There were several great moments,
but one that will always stay with me is
when Daniel Rodriquez — the singing
New York policeman — came out and
sang “God Bless America.” The entire au-
dience waved American flags and people
had tears streaming down their faces. The
whole audience was mesmerized and gal-
vanized, embracing the whole theme of
what this is all about: that this is truly a
great country. [ still get chills whenever |
think about it. It was off the charts.

JC: One moment that stands.out for me
from last year was a performance by Ben
Vereen. He did a patriotic song that he
sang, spoke and acted out live onstage. He
was literally on his knees, and the crowd
was going crazy. It was one of the most
riveting things | have ever seen.

THE WINTER BOOK IS IN...

HEMIE

IS #] AGAIN!

Now Available for your market: Call 212.735.1700
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Among his many honors,
Brown received the NAB National
Radio Award in 2004 and was the
“dis"-honored guest of the annual
Bayliss Radio Roast in 2005. He

has served on the Radio Advisory
Board of the Associated Press, the
board of the National Academy of
Arts and Sciences and the RAB.
Panelists for “The Talking Heads

of Programming” include CBS Ra-
dio President/Programming Rob

Barnett, Entercom Sr. VP/Program-
ming Pat Paxton, Emmis VP/Pro-
gramming Jimmy Steal and Joumnal
Exec. VP/Television & Radio Opera-
tions Cart Gardner. The session will of-
ficially kick off the R&R Convention
on Wednesday, Sept. 20, from 9-10am.

Female PDs
Continued from Page 3

show an increase from 2004,
from 9% to 10%. Entercom is at
the average of 10%, but below
average are Cumulus, down from
8% in 2004 to 7%; Citadel, down

from 7% to 5%; and Salem, flat
at 4%.

“Since 1995 the percentage of fe-
male PDs has basically remained
flat, at an underwhelming 8% to
10%,” Access.] Communications
Director/Radio Operations and
MIW spokeswoman Joan Gerber-

ding said. “With over 50% of all
radio-station formats skewing to
female listeners, we really can’t
understand why more women are
not encouraged to fill the PD role.”
The complete station-by-station
Gender Analysis Summary is
available at www. radiomiw.com.

McConnell
Continued from Page 3

about the opportunity to work
with such a talented team of man-
agers and broadcasters. [ look for-

ward to working closely with
Schurr and the strong group of
market managers to ensure long-
term growth and success for our
region.”

Before his most recent post

McConnell served as Director/
Sales for Clear Channel /Spring-
field, MA. He began his career as
an AE at WHYN-AM & FM, and
he’s held sales positions in Boston
for Entercom and CBS Radio.

Eplevn
Continued from Page 3
XM Exec. VP/Programming Eric
Logan told R&R, “Hiring a broad-
caster like John Gehron, with his

wealth of programming and man-
agement expertise, is truly a testa-
ment to the standard of quality
that is demanded by both Harpo
Radio and XM. This is a defining

indication of just how outstanding
this channel will be and how it will
be unlike any channel available in
America when we launch in Sep-
tember.”
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Business Briefs
Norfolk AMs Put Up Fer Sale By Bankruptcy Trustee

ankrupicy trustee R. Clinton Stackhousse Jr. has asked the U.S. Bankruptcy Court in Norfolk for ap-
proval 1o sell the licenses and assets of WBVA & WVAB/MNorfolk to Chesapeake-Portsmouth Broad-
casting Corp., which is currently operating the AM pair.

Chesapeake-Portsmouth, led by President Nancy Epperson, assumed control of the stations via a tem-
porary LMA after owner Ronald Cowan Jr. was no longer financially qualified 1o retain control of them.
Stackhouse’s petition also asks for a possible auction of WBVA & WVAB for any qualified parties that
wish 10 raise the selling price of the stations beyond Chesapeaks-Portsmouth's $775,000 offer.

Media Broker Ray Rosenblum arranged the sale of WBVA & WVAB.

CBS Radio Inks Text-Messaging Deal With Vibes Media

nder a deal announced last week, mobile marketing firm Vibes Media will provide 25 CBS Radio

stations in New York, Los Angeles and 16 other markets with a variety of interactive text-messaging
platforms. Vibes Media's 100is let radio listeners communicate in real time with a station's airstatf and
participate in a variety of promotions.

The Vibes iRadio service will be featured on WFNY & WNEW/New York, KROQ/Los Angeles and
WBBM-FM, WCKG & WSCR/Chicago. Undisciosed stations in Atlanta; Baltimore; Boston; Cleveland; Dal-
las; Detroit; Houston; Philadeiphia; Phoenix; Pittsburgh; San Diego; San Francisco; Seattle; Tampa; and
Washington, DC will also be partnering with Vibes.

Sirles To Got A Fowrth Satellite

irius Sateliite Radio is having a fourth sateliite built by Space Systems/Loral at a cost of $260 mil-
Bon. Construction is expecied 10 be compileted during Q4 of 2008. Sirius says the new satellite “will be
one of the most advanced and powerful communications satelites ever bulll” The sateliite will be launched
into a geostationary orbit 1o complement Sirius’ three existing satelites, also built by Space Systems/ALoral.
“This investment in next-generation space technology will improve Sirius’ already excaptiona! service
experience,” said Sirlus CEO Mel Karmazin. "Not only will this satelite support our other three satellites
curmently in orbit, but it will also improve reception for all Sirius subecribers, whether they are in their car,
office, home or jogging in the park”

RABEF Helds Service To America Awards

NAB Education Foundation on Monday night heid its eighth annual Service 10 America Awards.

in attendance at the gathering of Potomec stars were congressional leaders, FCC Chairman Kevin

Martin and newly arrived FCC Commissioner Robert McDowell. The crowd in the Ritz-Cariton baliroom
was also packed with K Street lobbyists and lawyers.

Deborah Norville served as master of ceremonies. and Miss America 2006 Jennifer Berry presented
an award. But the big luminary was former President Bl Clinton, who arrived 10 minutes early 10 accept
the Leadership Award for his liletime commitment 10 public sefvice.

Clinton, who received a lengthy standing ovation, spoke about his fondness for broadcasters and their
service 10 communities. He thanked his longtime friend Bobby Caldwell, owner and CEO of KWYN/Wynne,
mmamummmm‘ummmmmmwwppm

But the most moving part of the evening was hearing KMSU-FM/Mankato, MN Operations Director
Karen Wright accept the NABEF's new College Radio Award for community service. Wright mentioned
that KMSU almost went dark recently when it needed a new tower and owner Minnesota State University
was short of funds.

Funding had been made available by the time the NABEF award was announced, but Wright said KMSU
is again facing shutdown because its transritter is faiing. Within minutes several broadcasters, including
Bonneville international CEO Bruce Reese and Emmis CEO Jeffrey Smulyan, offered donations for a
new transmitier.

Continued from Page 6
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What Grads Can
Learn From Dad

Job advice for those turning the tassel

Jamie Burks is one of about 15,000 proud new graduates from
the University of lowa’s College of Liberal Arts and Sciences.
Like many students who have worked hard to earn that expen-
sive piece of paper called a diploma, Burks has some inkling of
what career path she wants to take. What's interesting is that she

wants a career in radio.

Yet the bubbly, vivacious young adult is
concerned about what the future may bring.
While the lowa native loves her home, she’d
like to explore career opportunities elsewhere.
But, she says, “I'm going to be in lowa forev-
er because I'm not going to make enough
money in radio to get out of here as soon as
I'd like.”

Among Burks’ other concerns are things
like health insurance. “That's a big thing,” she
says. “Right now I'm making about $7 an
hour, and | realize that starting pay is not great
and you really need to work your way up.”
Burks also wonders if her experience is suffi-
cient for her to land a full-time job as an air
talent.

“Most stations require three years of on-air
experience, and, although | do have three
years of experience, most of that was at the
campus radio station,” she says.

A Great Time For Graduates

After hosting her own talk show, Locally
Exposed, on the University of lowa’s KRUI-
FM/lowa City, 1A, Burks put her talents to
work by getting involved with the Society of
Professional Journalists and joining the Radio-
Television News Directors Association.

14 ® Radio’BRecords June 16, 2006

Then, as a college senioz, she took an un-
paid intemship at locally owned CHR/Pop
KZIA /Cedar Rapids, IA, becoming an assis-
tant on the Schudte & Suwann moming show and
lending a hand in the promotions department.
She also became a board operator, sitting in
every Sunday from 10am-2pm to monitor
American Top 40 With Ryan Seacrest.

The internship worked out well for Burks,
and she was hired at KZIA as a part-timer.
“The moming show kind of missed me, so
they asked me to come back,” she says. “It'sa
lot of fun.”

‘Burks spends 15 hours on the air every
week, including two overnight shifts and
three days a week with Schulte & Suann. When
she’s not at the station she can be found teach-
ing Pilates and yoga and tending bar at a lo-
cal comedy club.

“I haven't landed my dream job quite yet,”
she says. “But I'm very positive and hopeful,
and I really like KZIA. I'm having a lot of fun.”

While Burks considers herself lucky to be
at KZIA, the itch to leave lowa hasn’t subsid-
ed: She’s packing her bags in January 2007,
destination unknown.

“By that time 1 think I'll have some pretty
good experience,” she says. “l don't really

KRR MANAGEMENT MARKETING-SALES

ADAM JACOBSON

Are You The Next Great
Radio Executive?

Are you a recent college graduate eagerty seeking your first, great gig
in the radio business? Do you see yourself exploring a career in ra-
dio? R&R wants to hear from you!

Send us a note expiaining why you love the radio business and want a great
Job in radio sales, promotions, marketing or on the air. We'd love to hear from
you, and we may even print your letter.

1 E-mail correspondence may be sent to ajacobson@radioandrecords.com.

Jknow where I'th going. | keep looking for any
' ities to open up. Radio is so iffy.”

This week, in honor of Father’s Day and the
dlass of 2006, R&R asks severaHindustry vet-
erans to offer their thoughts on what tomor-
row’s leaders can expect from a career in ra-
dio. We hope it can serve as the first post-col-
legiate lesson for radio’s newest talents.

A Special Business

Equity Communications President/CEO
Gary Fisher oversees a nine-station group in
the Atlantic City-Cape May, NJ region. His
experience includes stints as GSM and GM of
WHTZ (Z100)/New York for original owner
Malrite Communications in the 1980s.

“When | got into the business it was a very
special business,” Fisher says. “The business
was almost magical in its appeal. Getting into
radio had a certain special feeling to it, even if
you were on the ‘God Squad’ and working at
a daytime Religious AM station, which | did
when [ started out. Working at a radio station
was like | had died and gone to heaven.”

But, says Fisher, young people today don’t
want to pay the price to earn their spurs.
“That’s business in general today,” he says.
“It’s not just in the radio business.”

Fisher believes those who seek a career in
radio shouid consider smaller markets, such
as the one in which Equity operates. “Go to
the smaller markets and learn,” he says.

Salaries in smaller markets have grown to

rival those in medium and large markets. Fish-
ersays, “In smaller markets, thanks to consol-
idation, stations can pay higher salaries than
in the past. Our company had $10 million in
revenue, and we're in market No. 135. That’s
akin to a large-market standalone.”

For those individuals who are passionate
about a career as an air talent, consolidation
has created more opportunities. “There are no
liner jocks anymore,” Fisher says. Yet he also
suggests that those who want to work in ra-
dio should think about giving up the dream
of being the great American DJ and look into
the commerce side of the radio business: sales.

Newcomers should look into radio sales, he
says, because it offers a more stable career
path. “There is some paucity in people leam-
ing how to do sales,” Fisher notes. “Yet itis a
bombproof career path that anyone can take.”

If you really want a career in sales, read a
book about the subject. Fisher says, “There are
many times where | will ask someone seek-
ing a position in sales if they have ever read a
book about sales. Many of them will pause
and say, ‘Um, no.””

Finally, Fisher suggests that new graduates
polish up their work ethic. Putting hard work
into a product will yield dividends, he says.
And it doesn’t hurt to believe that working at
a radio station is a very special experience.

“Radio stations are looking for people who
think radio is stiil magical,” Fisher says.
“Consolidation has taken a lot of the easy take-
downs who aren’t really committed to radio,

Irwin Pollack.

1-888-723-4650

www.IrwinPollack.com
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and that is a good thing. Radio is still very
robust, and it's still a big deal in the smaller
markets.”

Establish Your Brand

TazMedia President Jim Taszarek, a well-
known veteran industry sales consultant, of-
fers the class of 2006 four pieces of advice.

He says, “Going forward, radio and the In-
ternet will be entangled more, to the success
of radio. Those graduating from college now
know more about the
Internet than any of
your management
now knows. The older
management doesn’t
understand how big
the web is going to be
and how big it will be
for radio.”

Taszarek’s second
bit of advice involves
self-promotion. “You
work for a new company, and it’s called You
Inc.,” he says. “The essence of this is that many
companies will be merged or sold, and you
may find yourself out of a job for no reason
that you had anything to do with.

“Layoffs can occur. Cutbacks can be seen.
It is very important that you establish your
reputation. These changes, going forward, will
be normal.”

The third bit of advice from Taszarek is to
establish your brand. “Brand management is
key to future success, and the brand is you,”
he says. “Your brand is your eaming power
going forward. This means that, first of all, you
must become known. Circulate yourself wide-
ly in the industry. People should know you.

“Join clubs and organizations. Compete
very, very actively with your competitors but
always maintain relationships with people
who are a part of the competition. Be known
as a person with very high values and some-
one who works very hard. Be known asa per-
son with a good attitude who doesn’t bitch,
moan and snivel a lot. Those are the things em-
ployers are looking for and will always look
for, no matter what the changes are.”

Meanwhile, failure is an option. “If you fail,

Jim Taszarek

you are normal,” Taszarek says. “Failing isn’t
the problem, it is what you do about it after it
occurs. History is jam-packed with examples
of people for whom everything went wrong,
but they kept going to the plate and swing-
ing. They kept trying, and succeeded.”

Lastly, Taszarek offers this bit of friendly
advice: Have fun!

“Enjoy this,” he says. “It's about creativity
and invention, it is not about working your
cost-per-point.”

Learn Everything

Saga/Portland, ME President/GM Cary
Pahigian is the leader of Saga’s seven stations
in Maine’s biggest market. He is the father of
college-age children and quips, “Of course,
my kids don’t listen to me.”

Pahigian says the ra-
dio industry is hungry
for creative, forward-
thinking people witha
strong work ethic.
“You could say that
aboutany industry, but
our industry hasn‘t
changed, in that we're |
always looking for one

more radio he Cary Pahigian

.says. “We have a concem that our business

doesn’t look as sexy as other things, but we
still see a need for these people.”

What advice does this cluster head have
for those who have spent the last four years
working hard to receive their diplomas?
The same old-fashioned advice he received
30-something years ago, when he started in
radio.

“Get in the door, be prepared to work, and,
most importantly, learn everything,” he says.
“Learn everything, and learn it inside out.
Those things served me and many other peo-
ple who got into the industry years ago well.”

Like Taszarek, Pahigian thinks radio has a
tremendous opportunity to grow and attract
younger listeners because of its natural com-
patibility with the Internet. “The young peo-
ple | see coming through our door right now
are in tune with the Internet,” he says. “They
possess the knowledge that many in the in-
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Los Angeles office.

FM (Kiss 108).

Salespeople On The Move

¢ Emmis’ Country KZLA/Los Angeles hires Dean Canter as GSM. He most
recently served as VP/GM of Interep’s CBS Radio Sales operation and takes
duties previously handled by Emmis/L.A. Director/Sales Janet Brainin. Brainin
in February added duties as GSM of KZLA's CHR/Rhythmic clustermate, KPWR
(Power 106), following the exit of former Power GSM Pat Thomasson.

* ABC Radio Networks names Stacey Goldfaden Sr. Director/Western Sales.
She was formerly a Los Angeles-based AE for ABC Radio Networks and, be-
fore joining the company in April 2004, an AE for Dial-Giobal Radio Networks’

* Greater Media's WMJX/Boston hires Janie Druker-Knight as a Sr. Account
Manager. She previously worked in sales at Ciear Channel’s crosstown WXKS-

* Denver-market sales vet Jon Leventhal joins KGDQ/Denver as Sr. AE. He
previously worked as an AE at Lincoln Financial’s crosstown KQKS (KS107.5).

* Aidan McCann joins Clear Channel Radio Sales as a San Francisco-based
Sr. AE for the company’s Clear Channel Online Music & Radio arm.

* Angeila Ham joins Triad's Adventure Radio group of stations in Savannah,
GA and Hilton Head, SC as Sales Manager. She will oversee the sales efforts
of Sports WFXH-AM, Rock WFXH-FM, Aduit Hits WGCO (Jack FM), Classic Hits
WGZ0, Country WGZR, Soft AC WLOW and Triple A WWWV.

*** Formerly Jefferson-Pilot

In last week's R&R, we offered a look at the nation’s top radio compa-
nies as of January 1996 — right before the passage of the Telecom
Act abruptly changed the industry's lineup of piayers.

BIAfn has now reviewed its data from 2005, and to no surprise Clear Channel
remains the nation's biggest company. Here's a look at the top 25 companies,
by revenue.

Renk Owner Revenue (000s) #0f Stations & Of Mertets
1 Ciear Channel $3.534,800 11711 191
2 (CBS Radio $2,241,650 179 41
3 Entercom $486.400 104 22
4 Cox Radio $482,975 78 19
S ABC Radio $417.200 24 9
6 Citadel* $412,625 215 50
7 RadioOne $388,925 70 22
8 Univision $382,275 73 22
9 Cumulus $313,210 299 56

10 Emmis $297,575 23 7

11 Bonneville $269,250 28 7

12 Cumulus Media Partners**  $264,175 36 10

13 Salem $201,075 104 39

14 Greater Media $189,100 19 6

15 Spanish Broadcasting System $188,900 20 6

16 Lincoin Financial*** $157,075 18 5

17 Beasley $134,325 43 10

18 Saga $133,875 87 15

19 Entravision $104,600 52 19

20 Regent $89,645 73 14

21  Joumal $81.350 37 8

22 NextMedia *$69,175 48 9

23 ICBC $66,500 18 7

24 Sandusky Radio $63,800 10 2

25 Mutticuttural Radio $63,200 44 21

* Estimated 2005 revenue prior to ABC Radio acquisition announcement

** Formerly Susquehanna Radio

KRR MANAGEMENT-MARKETING-SALES .

America’s Top 25 Radio Groups |

Copyright 2006 BIA Financial Network.

dustry don't have. So | say to the new gradu-
ates, ‘There are opportunities here. We want
you in radio.””

Pahigian also issues a call to his peers, say-
ing radio companies should actively and ag-
gressively seek university students as po-
tential employees and future leaders. “So
much of the onus is on us as an industry,” he
says. “We can develop salespeople, but we
have to attract them,”

What does Pahigian tell university students
in his region? “We've tried really hard to open
the doors for young people, taiking to people
in colleges and actively pushing people our
way,” he says. “We say, ‘'We want to trainyou,”
and | think a lot of companies are more fo-
cused on bringing in these people. We can at-
tract, hopefully, some of the best and some of
the brightest.

“I'd like to think we can present enough
sexiness about our business t0 the students
and say to them, ‘Give us an opportunity.’

“We have Boston College and the Univer-
sity of New Hampshire, the University of
Maine and Colby College nearby. We've tried
very hard to bring these folks in, and we work
with students to develop where they want to
go with a career in radio.

“The message is this: We need you. We need
to take some time to let them know about the
opportunities radio has to offer and then get

www americanradiohistorv com

“The young people | see
coming through our door
right now are in tune with
the Internet. They possess
the knowledge that many
in the industry don’t have.
So | say to the new
graduates, ‘There are
opportunities here. We
want you in radio.””’

Cary Pabigisn

them excited about the business. Good, eager
young people are coming out of the schools
now, and we need to open the doors and get
these people enthused. Lead them by the hand
and show them. I think we have an obligation
to show them.”
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Entourage & Power 106 Use Each Other

Adith-kmpod.oidywmd\hmm‘
of Entourage on Sunday night? k was a huge cross-promotional opt
porunity for the show and KPWR (Power 106)/Los Angeles.
The centerpiece of the storyline involved main character Vincent
Chase (actor Adrian Grenier) appearing on 8ig Boy ‘s Neighborhood
and asking Big Boy (actor Big Boy) to call Chase's mother in New

!
Larger than Iife. i
[
|

York so Vinnie could invite her to the LA. premiere of his new
movie, Aquaman, directed by jJames Cameron. “This was actually |
mmmuwmwm&m.mM’
thrilled that they asked us back for ancther episode,” Neighbor- |
hood producer jason Ryan tells ST. “Whenever Vincent Chase is ‘
doing a publicity tour, we've been fortunate to have him visic Big |
Boy's Nesghborhood first, just like the rest of Hollywood does.”
Ryan then gave us a peek behind the showbiz curtain: “Only
in television would they build a million-dollar radio studio set just
to tear it down after it was used — and we're just looking for a
new DAT player. The things that we thought were funny were
that, on TV, the producers’ booth was huge and stocked with
'video hos.” Oh, and the TV PD didn't care how long we talked." |

Wiil syndicated morning bovine Mancow Muller really leave |
his longtime flagship. Emmis Alternative WKQX (Q101 /Chicago, |

] when his contract expires on Aug. 25? That's
. é EI
l

the word floating around the hallways as
talks between management and Cow's
agents, Todd and Brian Musburger, siog
along. Is this just your dlassic negotiating tac-
tic? it’s still too earfy to tell, but sources close
Playing hard to get? racy of this statement uttered by Q101 VP/
GM Marv Nyren to the Chicago Sun-Times:
"There is a likelihood we may not come to terms.” Muiler has
been with Q101 for eight years.

to the negotiations confirm to ST the accu-

Riviera Making A ‘Power’ Play?

A few weeks ago Emmis stunned Phoenix — and the industry

when it announced the sale of KKFR (Power 92.3) to
Bonneville, which immediately revealed its intention to flip the sta-
tion to an FM simulcast of its News/Talk KTAR-AM and put Power’s
successful CHR/Rhythmic format and intellectual property up for
grabs. ST has now become aware of rumors that are spreading like
| Can't Believe It's Not Butter that upstart Riviera Broadcasting is
formulating a plan to pick up the Power package and put it back on
somewhere in the market. where it currenty owns only one sta-
tion: Alternative KEDJ (The Edge 103.9). Would Riviera blow up
The Edge in favor of Power, or is the company looking for a new
stick? Signs poine ta Door No. 2 as Riviera CEO Timn Pohiman tells
ST, “Riviera and KED) are 1009 committed to delivering the Valley's |
alternative rock, 50 NO wormies about KED) putting the Power for-
mat on |03.‘;.'f§qutndaﬁo«ixmmheutp.
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What a coup for the moming show on CBS Radio Hot AC
KLLC (Alice @ 97.3)/San Francisco: Sarah, No Name, Matty,
Hooman and Kathy were hand-picked by Acadenty Award-
winning director john Lasseter to appesr in that under-hyped
new Disney/Pbar movie Cars. “john lives in the area and is a big
fan of the show.” Asst. PO/MOY
midday princess jayn explains
to ST. “So he asked them all o
be in the movie — well, their
voices anyway. Sarah has the
most distinctive part: She plays
a reporter who asks Paul
Newman questions directly.

Sarah ... or No Name ... or

No Name is a member of the Hagma,

pit crew and has a couple of his own lines, Matty and Hooman
are anchormen, and Kathy has a cameo as the Traffic Coprer.
They got to go over to Pixar to voice their parts and were di-
rected by john Lasseter personally. Did we mention he's won
two Academy Awards?”

| The Pregramming Dept.

* WHTZ (Z100)/New York night jock/Asst. MD Romeo (pic-
tured) is upped to MD, effective june 23. The move by new PD
Sharon Dastur and Sr. VP/Programming &
OM Tom Poleman prepares the world for
the pending departure of longtime Z 100
MD/afternoon talent Paul "Cubby”
| Bryant, who will embark on july 31 on his
next adventure: co-hosting Premiere’s
syndicated Wake Up With Whoopi. Romeo
will remain in nights as Sharon and Tom
bagin the search to fili America’s biggest
on-air opening: afternoons at Z-Friggin'™-100.

¢ Eric “Boney” Clouse is upped from Asst. MD to “regu-
lar™ MD at Clear Channel Alternative KTCL (Channel 93.3)/Den-
ver. "Not only is Boney good at what he does, he's one of the
best people | know in this business and a great friend,” says PD
Jeb “Nerf™ Freedman, sounding entirely serious. “This title is
beyond deserved, and I'm honored to have him at my right hand
— literally. | can reach his desk from here.”

* Keith Allen, PD of Styles Media CHR/Pop WILN (lIstand
106)/Panama City, FL, is the new PD/afternoon guy at Ciear
Channel CHR/Pop WQEN (103.7 The Q)/Birmingham, taking
over the velour-upholstered chair formerly used by Tommy
Chuck, now PD of WXXL/Orlando. WQEN MD/midday prin-
cess Madison also Asst. PD stripes.

* Radio One Urban WENZ/Cieveland afternoon talent Ta-
lus Knight annexes Asst. PO/MD duties. filling the gap created
when Eddie Bauer (no, not that one) recently transferred to Day-
ton tQ program sister WDHT (Hot 102.9).

* Brad Kelly, OM of Clear Channel’s Savannah, GA duster and
PD of AC WYKZ (98.7 The River), will soon be making a road trip
to become PD of Oldies sister WXLY (Y102.5)/Charieston, SC.

* Adventure Radio/Triad Triple A WWWV (Wave 104.9)/Hitton
Head, SC names James Dixon PD, He replaces Gene Murrell,
who's now programming WZEW/Mobile. Dixon will now leave
his other cushy gig — Communications Engineer with Savannah
Communications — after 22 years.

* WXMA (102.3 The Max)/Louisville has a prime MD/afternoon
opening now that Katrina Blair has decided to fall in love, move
to sales and relocate to Ft. Wayne, IN, in that order. No, seriously.
PO George “Not Goober" Lindsey is now trolling for replacerments.

«

Juliet sold separately.

* KBDS (Play 103.9)/Bakersfield now has a3 PD as OM Rob-
ert Chavez assumes the position. He replaces Paco Jacobo, who
departed in late March.

Mo b

* Sand-up comedian/actor/Pimp Emaeritus Mark Mossley is
coming home o WPOW (Power 96)/Miami to join The Df Laz
Morning Pimp Show, teaming up with Laz, vy and Carolina.
Moseley was part of the original Mark & Mindy morming show
when Power 96 launched in {986. He later worked with B&l Tan-
ner and, later, stilt Bo Gr