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Justin Is Back! 
Jive/Zomba Label Group's Justin Timberlake conquers 

Pop this week with "SexyBaack." which picks up Most 

Added, with 84 adds. and Most Increased Plays. with 

+910. and debuts at No. 39'. Its the leadoff single 

from Futuresextovesounds. 

which hits stores on Sept. 

12. Tune in to the 2006 Teen 

Choice Awards. airing Aug. 

20 on Fox. to see if Justin 

takes home the award for 

Choice Hottie! 
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Alternative Outlook 
Programmers at Alternative stations face unique 

problems, including unreachable cell -phone -only 

listeners and an audience that gets music and concert 

info from the Internet before radio stations have it. 

This week Rock Formats Editor Steven Strick talks to 

Alternative PDs about how they are coping with these 

problems and about the latest technological advances 

at their stations. Page 53. 

Officially 
Impacting Urban, 

Pop, Rhythm, Hot AC, 

AC, Smooth Jazz 
this week! 

July 17 & 18 

110 
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N EL RICHIE I CALI IT LOVE 
Early Urban Leaders: KDAY/Los Angeles, 

WGCI /Chicago & V103 /Atlanta! 

Early Rhythm Leaders: WKTU /NY, WPOW /Miami, 

KBMB /Sacramento & WWKX /Proviñence! 

Early AC Leaders: WLTW /New York, 

WNIC/Oetroit, WMJX /Boston, WLIT /Chicago, 

* Over 100 million albums sold worldwide 22 Top 10 Hits 

* 5 Time Grammy Award Winner 

* 11 Time American Music Award Winner 

* 5 Time People's Choice Award Winner 

* Academy Award Winner 

* Performed at the Macy's /NBC 4th of July Fireworks Spectacular! 

WALK /Long Island, WASH /DC, KOXT /San Antonio, Upcoming TV appearances: Good Morning America, 20/20, 
KKCW /Portland! The Tonight Show, Jimmy Kimmel Live, CBS Sunday Morning, 

Early Pop Leader: KRBE /Houston! CBS Early Show, The View and more. 
WIC MAP 

WRITTEN & PRODUCED BY STARGATE 

FROM THE FORTHCOMING ALBUM- COMING HOME- IN STORES SEPTEMBER 12TH 
ALBUM PRODUCERS INCLUDE JERMAINE DUPREE, STARGATE, DALLAS AUSTIN, SEAN GARRETT, CHUCKII BOOKER & RAPHAEL SAADIQ 
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RIGHT, SAID FRED 
Fred Thompson has been a small-town 
lawyer, a United States senator and a 

film and television actor. He recently 
segued into radio as Special Program 
Host and Sr. Analyst at ABC News 

Radio, and there are rumors that he 
may one clay succeed the legendary 
Paul Harvey. News/Talk/Sports Editor M 
Man talks with Thompson about 
starting a radio career at a point in life 

when most would be considering 
retirement. 

Io 

NO CHICKS ALLOWED 
Very few women chart at the Regional 
Mexican format. Is this because the 
format's audience is mostly men? Is it 

because the music recorded by women 
is of lesser quality than that recorded 
by men? Latin Formats Editor Jackie 

sets out to get to the bottom 
etas mystery by talking to four PDs. 

See Page 71 
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AMAZON ADVENTURE - 

Steve Grunwald (pictured), co -host 
and Exec. Producer of Country 
WYCD/Detroit's All New Or Don 
Carpenter Show, recently found 
himself deep in the Amazon jungle 
with just $99.50 to get home as part 
of a wild promotion that kept listeners 
on the edge of their seats. Country 
Editor Lon Helton gets the lowdown 
on Grunwald's incredible journey. 
Page 37. 

Are you stealing from your listeners? Page 15 

VNU Agrees To Acquire Radio & Records 
R&R operations will be integrated into Billboard Music Group by Aug. 1 

VNU, parent company of 
the Billboard Information 
Group, has reached an agree- 
ment to add Radio & Rec- 
ords to its media portfolio, 
which includes Billboard, The 
Hollywood Reporter, Adweek, 
Brandweek and Mediaurek. 

R &R, which was founded 
in 1973 and is headquartered 
in Los Angeles, offers a 

broad line of print, Internet 
and digital information ser- 
vices to the broadcast and 
music industries. R &R's op- 
erations will be integrated 
into the Billboard Music 
Group, and R&R Publisher/ 
CEO Erica Farber will re- 
main with the new entity 
upon the close of the deal, 
which is expected by Aug. 1. 

"This acquisition is in line 
with VNU's strategy to fur - 
ther strengthen its services to 
the radio and record indus- 
tries," said Michael Marche - 
sarxo, Resident /CEO of VNU 

Business Media and Nielsen 
Entertainment. "With the 
added resources of VNU - 
especially our music ser- 
vices, including the Billboard 
Information Group, Nielsen 
BDS and Nielsen SoundScan - R &R will continue to 
grow as a vibrant brand. 

"I am especially delighted 
that Erica Farber will con- 
tinue her leadership role 
with R &R and continue to 
focus on growing the busi- 
ness. Her long -term affilia- 
tion with the brand will help 
R &R continue to deepen its 
pivotal role in the industry." 

R&R's products, services 
and brands will continue un- 
der the new ownership, in- 
cluding the weekly R &R 
printed publication; daily 

and weekly forent Hotfaxes, 
Updates and e- mails; the 
website; Music Tracking 7.0; 
and the biannual R&R Dim - 
tory, as well as the R &R con- 
ventions and summits, in- 
cluding the upcoming Triple 
A Summit and the R&R 
Convention in September, 
which is co-located with the 
NAB Radio Show in Dallas. 

Billboard Radio Monitor, a 

weekly publication serving 
the broadcast industry, pub- 
lishes its final edition on July 14. 

The R &R charts will be 
populated with BDS airplay 
information starting the 
week ending Aug. 6, with 
the first issue of the new 
R &R, with BDS airplay, set 
to launch in full color with 
an issue date of Aug. 11. 

"Ne are committed to con- 
tinuing to provide the radio 
and record industries with 
the best customer service 

WI See Page II 

Radio Is More Popular 
Than Toilet Paper 
A mind -bending conversation with a fellow 
airplane passenger 
By att.bt Anima_ 
sperm lo RAP 

The story I am 
about to share with 
you will change the 
way you think about 
radio. 

On the way re- 
cently to visit one of 
my radio clients, I 

found myself sitting 
next to a fascinating 
gentleman on the plane. He 
currently serves as the VI'/ 
New Business Development 
for a well -known brand of 
toilet paper. The executive 
asked that I protect the ano- 
nymity of his company for 
this article. 

After erdrangiing atedone 

Ansta ndig 

toilet -paper jokes (e- 
mail me if you'd like 
to hear them), we be- 
gan to discuss the 
state of the radio in- 
dustry. He shared his 
perception that the 
radio industry is re- 
gressing in domi- 
nance and creativity, 
reinforced by stories 
of his personal expe- 

rience as a media buyer and 
someone who plans pro- 
motions for a Fortune 500 
company. 

The executive shared sto- 
ries of seeing radio sales ex- 
ecutives turn in the same 
proposals for promotions 

lie hip 14 
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Little To Program 
WWPR/New York 
By Bar Nam 

R&A UtbarvUrban AC Edna 
AMoatradoanannnds can 

Clear Channel has hired 
Helen Little as PD of Urban 
WWPR (Power 105.11) /New 
York, effective 
Aug. 1. Little 
has been OM 
of Radio One/ 
Philadelphia's 
CHR /Rhyth- 
mic WPHI,Gns- 
pei WPPZ and 

since early 2005 
and replaces 
Nate Bell, who will be working 
for Clear Channel in another 
capacity. 

"I have always been im- 
pressed by Helen's ability to 
build and lead a team of high 
achievers," Clear Channel Sr. 
VP /New York Market Man- 
ager Rob Williams said. "She 
knows what it takes to win, and 
she does it with great style." 

Clear Channel /New York Sr. 
VP /Programming & Marketing 

LITTLE See Pegs S 

Little 

A Chat With Luke Lewis 
Lost Highway celebrates five years this summer 

RMr A t dí>Drr 
t>choonberverw+adowarecads tUn1 

It is exciting that a label like 
Lost Highway can exist within 
the corporate frame- 
work of the Universal 
Music Group. Much of 
that excitement is due 
to Lost Highway's 
President, Luke Lewis, 
who also happens to be 
Chirman /CHOof MC/ 
Nashville. 

As many in the Triple 
A community will re- 
member from the one- 
on-one conversation he 
had with WXRT /Chicago VP/ 
Programming Norm Winer at 
the Triple A Summit a few 
years ago, Lewis is a colorful 
character. He is fiercely dedi- 
cated to music and to honest, 
hard- working, original musi- 

clans - the kind he likes to 
sign to Lost Highway. 

This summer marks the fifth 
anniversary of the label, so I 
thought it would be interesting 

to get Lewis' take on 
the label's success and 
his perspective on the 
world at large. 

Le wis 

R &R: Lost Highway 
is now 5 years ofd, but I 

suspect the concept for the 
label had been in your 
head for much longer 
than that. 

LL: I thought about 
it for a long time, but I 

never really had a time frame 
for doing it. It seemed like the 
time was right for this kind of 
approach, and I am pretty 
happy that we are still around 

See Pogo 
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Who Should Attend 
Production Directors 
Creative Directors 
Copywriters 
Imaging Directors 
Producers 
Voiceover Talents 

Co-Sponsored Ry 

9,40i0 I if MOB'S 

YOUR HOST 

Dan O'Day 
Educating The 
Client/ 
Overcoming 
Objections 

Quickstart 
Copywriting 
Techniques 

Critique -A- 
Spot -A -Thon 

Dan O'Day 
presents 

The 1 1 th Annual 
I riterriatioiia I 

Radio Creative 
& Production 

Summit 
Los Angeles August 18 - 19, 2006 

SPECIAL GUEST SPEAKERS 

Harlan Hogan 
The Long Haul: 
Advanced 
Voiceover 
Strategies & 
Techniques 
Winning an audition is 
great. A winning career - 
over the long haul - 
even better. (Regardless of 
whether you're a freelance 
voice talent or a full -time 
station employee.) Today's 
voice actor requires new 
skills and new approaches 
to the business. Harlan 
Hogan will teach you how 
to profit and thrive in 
the new world." 

Kristin Oiler 
Pursuing Your 
Dream: Creativity 
Without Chaos 
With your ideas, abilities 
and talents, you know in 
your heart you should be 
performing at a much 
higher, more rewarding 
professional level. Career 
strategist Kristine 011er 

will teach you how to 
make strategic, focused, 
targeted leaps toward 
your goals - propelling 
you in the direction you 
want for your career and 
for your life. 

Two extraordinarily full, exhausting, 
rewarding days of learning, working, creating, 
and recharging your creative batteries! 

Dave Foxx 
Anatomy Of A 
Station Promo 
How would you like to be 
in the studio with Z -100's 
Dave Fora as he builds a 
real station promo in real 
time? How about if we 
bring the "studio" to the 
Summit? Fou will build 
not one but several 
promos - using volun- 
teer voices from our 
Summit attendees - on a 
digital work station 
projected onto a large, in- 
room screen. You'll see 
and hear every element as 
its put into place...with 
Dave's point -by -point 
narration of the entire 
process! 

"An absolute 
radio reality 
check. The 
Summit strips 
our biz down 
to the bones 
and feeds me 
with the tools 
I need to re- 
build the 
beast." - Todd Manley 

WGN /Chicago 

Vole-sever 
Agents And 
Casting 
Directors 
Super Panel 
A Who's Who of Holly- 
wood agents and casting 
directors share their 
insiders' views of exactly 
how today's successful 
voiceover pros are landing 
agents, getting work, 
making money, and 
cutting through the 
iñcredibly thick competi- 
tive landscape. (Do you 
work for a radio station? 
Guess what: The tech- 
niques that make an 
impact on top Hollywood 
agents also will make an 
impact in your market - 
helping your station's 
voice imaging tower 
above the competition's!) 

Complete Info & Online Registration :www.danoday.com /summit 

DUE TO SPACE LIMITATIONS, ATTENDANCE IS LIMITED TO 100 ATTENDEES. 
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Emmis Misses Expectations In Fiscal Q1 
Company cites 'significant declines' in N.Y., L.A. 

Long seen as the bellwether for 
the rest of radio, Emmis waited 
until after the stock market dosed 
on Friday, July 7 to report that 
revenue had dropped 3%, to 589.8 
million, during the fiscal first 
quarter, which ended May 31. 

The Indianapolis -based com- 
pany reported a loss from opera- 
tions of $269,000 (7 cents per 
share), compared to a profit of 
54.3 million (4 cents) a year earlier. 
Thomson First Call analysts were 
expecting a loss of 5 cents per 
share on revenue of $92.8 million. 

In a deputise from the company's 
usual routine, Emmis brass held 
no teleconference to chat with in- 
vestors and shareholders. But in 
its Form 10-Q filing with the SEC, 
Emmis said that pro forma net 
revenue at its domestic radio sta- 
tions was down 8% and blamed 
the decreases on ratings and rev- 
enue drops in its major East and 
West Coast markets. 

HD Radio 

"We have had significant ratings 
and revenue declines at our New 
York and Los Angeles stations," 
the company said. "Our New York 
and Los Angeles stations account 
for approximately 50% of our do- 
mestic radio revenues. 

"We are continuing to reinvest 
in our properties, particularly in 
New York and Los Angeles, 
through additional promotional 
spending, recnfiting and retaining 
compelling on-air talent and by 
doing extensive research." 

Emmis owns Urban AC WRKS, 
Smooth Jazz WQCD and CHR/ 
Rhythmic WQHT in New York 
and CHR /Rhythmic KPWR and 
Country KZLA in Los Angeles. 

The company further ex- 
plained, "Domestic radio revenue 
growth has been anemic for sev- 
eral years. Management believes 
this is principally the result of 

HMS hi Page I 

NEW & ACTIVE 
It You Build It, They Will Come 

As of 01 2006. a total of 748 radio stations in 141 markets were 
broadcasting in HD. Kagan Research reports. Additionally, nearly 175 ra- 

dio stations were found to be offering H02 and even HD3 multicasts. 
While many people are just now learning about HD Radio and don't 

yet have a receiver that can tune in the multicast stations. HD Radio's 
growth is expected to fuel consumer demand and lead the automotive 
industry to add HD Radio tuners to the list of audio options in new cars. 

By 2011 Kagan expects 2.800 radio stations nationwide to be broadcast- 
ing in HD. with 1.876 stations offering multicast programming. 

As the HD rollout continues to gather steam, the industry is ex- 
pected to benefit from positive bua while preparing itself for future reve- 

nue streams." Kagan said. 

Direct links to all HD2 multicast stations that also offer online stream- 
ing of their over- the -air programming can be found on RAR's new 
HD Radio Station Links page, available only at tvwtvrmlbenbscords.ccm. 

EgiPresented by 

Broadcast Electronics 

The Street Tait crow recently made it out to see Teddy Geiger play at the Hai 
of Blues in Los Angeles and had a Warta to Imp with Teddy and some of their 
Columbia friends. Seen here are (H) Street Tack Day' Saks Guru Stew Resnik 
Nailed Kevin Car* and Evil Minion KM Borman: 6/fyar; and Columbia 
Netball Obecaor/Pop Promotion Ammar Mend YAAsamMon Autre 
VNpAn. 

AIM 

Minority B'casters Face New Challenges 
MMTC hosts capitala telecom policy conference 

swiwwwwwwwwwwi. 
What's the biggest challenge for 

minority broadcasters today? Ac- 
cording to GE Commercial Fi- 
nance Sr. VP /GM Garret Komjathy - who appeared Monday on the 
panel at the "How to Find and Se- 
cure Senior and Mezzanine Fi- 
nancing" session at the Minority 
Media & Telecommunications 
Council's Access to Capital and 
Telecom Policy Conference in 
Washington, DC - it's finding 
opportunity. 

"There has been so much con- 
solidation that the beachfront 
property has been taken by larger 
companies," Komjathy said. "The 
challenge is finding opportunities 
and then exploiting them. Fmd a 

niche that has not been exploited 
by the big guys, and go after it." 

Wells Fargo Foothill VP David 
Meier, who was also part of the 
panel, agreed. 'The obvious plays 
are gone," he said. "You have to 
be creative." 

He suggested building busi- 
nesses that complement broad- 
casting, such as streaming and 
station Yellow Pages -style adver- 
tising, among other ideas. 

A New Day For 
Bnaread Baetawes 

While there's plenty of investor 
money available to borrowers for 
media acquisitions, there may be 
more and higher hoops to jump 
through than in recent years. That 

aMTC fee Page f 

WAFS/Atianta Adopts Tropical Format 
Salem Communications has 

flipped Spanish News /Talk 
WAFS (Radio Planeta X)/Adanta 
to Tropical as "Mega 1190AM." 
The station's programming in- 
cludes 30% bachata and 30% 
reggaeton, as well 
as saLsa, merengue, 
vallenato and a bit 
of cumbia. 

Elmer Pineda has 
been named PD. 
Pineda was PD of WQXI /Atlanta 
when it was Spanish -language 
"La Pantera." 

Asked why the Tropical format 
is right for Atlanta, Pineda told 
R&R, "Since we officially flipped, 

we've received call after call from 
the audience, and they are very 
excited because this is the only 
option for all the (latin] nationali- 
ties: people from Central America, 
South America and Mexico. Even 

Mexicans like this 
music - espe- 
cially those from 
Mexico City, who 

really like tropical 
rhythms. 

"There are about six Regional 
Mexican stations and one Con- 
temporary FM station lin At- 
lantaj, and we are the only Tropi- 
cal. That's what makes us unique 
in the market." 

'Stash' Steps Up To WAZU/Columbus PD 
Rod "Stash" Staab has 

been promoted from Asst. 
PD /MD to PD of CBS 
Radio's Active Rock WAZU 
(The Big Wazoo)/Colum- 
bus, OH. He replaces Joe 
Pasternak, who will con- 
centrate on his afternoon 
shift at Rock clustermate 
WLVQ (QFM96). 

Stash has been at 
WAZU for about a year 
and a half and held the afternoon 
shift until Opie & Anthony came 
on board last month. He's now in 

S tash 

middays. Stash previously 
worked at Country clus- 
termate WHOK (K95), 
where he did the morning 
show. 

"I'm excited because we 
have so much going on 
with the station," Stash 
told R&R. "We're no lon- 
ger the jukebox in the cor- 
ner of the room. Now we 
have Rover in the morn- 

ing, myself in middays, Opie & 
Anthony in the afternoons and 
Redman at night." 

Montage Appoints 
Wilson To Head Up 
Promotion Team 
Martin to lead AU 

Former RCA /Nashville VP/ 
Promotion Mike Wilson has 
joined the Nashville -based label 
Montage Music Group as head 
of radio marketing. Concurrently, 
Montage has named former 
Sony /Nashville A &R staffer An- 
thony Martin head of A &R. 

Wilson, who left RCA in June 
after 17 years, was PD of KVOO- 
FM /Tulsa when he joined RCA as 
Director /Southwest Regional 
Promotion in 1989. The man he 
replaced at RCA, Allen Butler, 
heads Montage, which formed 
last month. 

"Mike and 1 have crossed both 
personal and professional paths 
throughout our lives," Butler said. 
"I'm very happy he accepted my 
offer to oversee the radio market- 
ing team here at Montage. With 
his knowledge and experience, he 
will be a great leader for our al- 
ready experienced promotion 

Wilson was elevated to Director/ 
National Promotion at RCA in 

IMAM fee Page f 

XM Names Salas 
Sr. PD Of Its Latin 
Music Channels 

Jesus Salas has been named Sr. 
PD of XM Satellite Radio's latin 
music channels. 
He most recently 
served as PD of 
WRTO /Miami 
and before that 
programmed 
crosstown WXDJ. 

"I'm very ex- 
cited," Salas told 
R&R. "This job 
will add a new 
dimension to my 
experience. I hilly believe satellite 
radio is the future, and I feel very 
lucky to be a part of it." 

In his new position Salas will 
oversee XM's Fuego (XM 90), 
Viva (XM 91), Aguila (XM 92) and 
Caliente (XM 94) channels. He 
will also oversee two DirecTV- 
only Latin music channels - 
Vibra and Caricia - which an 
programmed by XM. 

"I'm going to settle in and dis- 
sect each channel so I can maxi- 
mize their potential, so when I 

feel they are ready to go we can 
start marketing them to the His- 
panic market," Salas said. 

"The channels are doing well, 
but they can do much, much bet- 
ter. I can add some new features 
I have been thinking about to 
make them a little more special. 
Them are new songs that are huge 
national hits that are not in the li- 
brary that I will be adding. 

"I want to make it sound very 
personal, so if you're in I..A., Mi- 
ami or Seattle, we'll be touching 
you directly. If there is an event 

SA.AM foe page S 
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JEFFREY YORKE 
frorke@radloandsvcords.com 

Sirius Adds 600,000 New Subs In Q2 
XM misses subscriber expectations 

irius said last week that it added 600,460 net subscribers 
during Q2, 64% above last year's second- quarter net sub- 

scriber gain of approximately 366,000. The Q2 figure was 
down from the 761,000 additions Sirius realized in the first 
quarter, when Howard Stern debuted at the satcaster. 

But the new sign -ups still dramat- 
ically beat the 555,010 new subscrib- 
ers expected by Wall Street analysts. 

Sinus now has .1.67 million subscrib- 
ers, up from I.t; million at the end 
of Q2 2005. 

At the same time, rival XM Satel- 

lite Radio reported 398,000 net new 
subscribers during Q2, giving it a 

base of 6.89 million. Analysts had 
expected XM to add 430,000subecnb 
ers in Q2, compared with the yearwgo 
figure of 647,000. But XM reduced its 

$ATCAUTER$ See Pala S 

Karmazin 'Disappointed' With NAB 
T'Tewsweck magazine asked Sirius CEO Mel Karmazin for his 

reaction to the NAB's request that the FCC investigate de- 
cency standards on satellite radio, and Karmazin responded, "An 
organization like the NAB should be a proponent of free speech. 

"There's certainly disappoint - crs who are saying, 'Gee, that's not 
mart on my part, and I know ode what the NAB should be doing.'" 

In the Q&A, which appears in the 
July 17 issue of Newsweek, Karmazin 
also reiterates his long -held belief 
that Sirius will move into the black 
by the fourth quarter of this year, 

adding, "I think it's so important 

KARMA = See Pap S 

Delivering laughs to the real stand up guys. 

W H E R E S T A R S E A R N T H E I R S T R I P E S 
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AnalJs : June Cmaner!cial lice Falls 1.6% At Radio 
According to BMO Capital Markets analyst Lae Westerfield's 

monthly Radio Airtime Monitor, commercial time saw a year - 
to -year decline of 1.6 °° in June -a weaker -than -expected re- 
sult Westerfield blamed on "soft local advertising demand" rather 
than groupwide initiatives to cut commercial spotloads. 

Westerfield noted that during 02 pricing gains flattened from 
the "brisk pace" of 2005, suggesting that the successes seen from 
Clear Channel's "Less Is More inventory- reduction initiative have 
not been repeated at other radio companies. 'Other than Clear 
Channel and Salem. time reductions have reflected demand 
shortfalls and selective pruning rather than comprehensive ini- 
tiatives," the analyst said. 

Effective pricing, or "commercial yield per minute," flattened in 

Q2, Westerfield said. That's compared to monthly increases of 
4 % -12% over the prior five quarters and is a sign of nsk that the 
upside benefits of -Less Is More" initiatives are ending. 

Westerfield also said "miscalculations" in some data presented 
by Media Monitors at the recent Interep Radio Symposium in New 
York led some analysts to erroneously conclude that inventory- 
reduction plans similar to Clear Channel's were underway at sev- 
eral companies. Media Monitors will soon corred its analysis, 
Westerfield predicted. 

Additionally. Westerfield noted that his June RAM result - 
when factored together with weak April and May radio revenue 
trends - points strongly to a risk of revenue shortfalls in 02. 
The analyst reiterated his "underperform" rating for radio- indus- 
try stocks based on his analysis because the radio sector has 
depreciated 20% since the start of 2006. 

-Risks we cited bade in January - new media technologies 
and potential for a weak upfront ad market - have surfaced," 
Westerfield said. "We now fear that in 2007 Yahoo! and Google 
local tools may siphon 2% -3% of local advertising share. We see 
risk of further downside of 10 °á -15°% by year's end, even after 
declines of 20% to date." 

Westerfield also reported that radio aired 10.7 minutes of spots 
per hour in June. down from 11.8 minutes in June 2004. before 
the "Less Is More initiative began. 

At the same time, the number of 30- second spots has in- 

creased significantly over the last two years. with 17 °° of total 
commercial time consisting of 30s. up from 9.4 °° in June 2004 
Clear Channel continues to air more 30s than any other radio 
operator, doing so 29.3% of the time in June. 

Additionally. Westerfield's research showed that morning 
drivetime inventory fell 1.9°° in June compared to last year. while 
afternoon drivetime inventory fell 1.4 °0. 

Arbitren eBook To Debut As Spring Ratings RoN 

uly 17 is the first release day for spring 2006 Arbitron ratings 
results. and with the first batch of ratings data Arbitron will un- 

veil its new eBook, a web -based electronic replacement for the 
printed Arbitron Radio Market Report. 

With the elimination of the pnnted market reports, a longtime 
Arbitron staple, agencies will now receive their information at the 
same time they receive data for their media- buying systems. 
rather than waiting upward of one week. 

Additionally, stations that have paid for Arbitron's Advances 
service will no longer need to do so because the eBook replaces 
the service 

Continued on Page 6 

Greater Media's Smyth: 
Quality Before Quantity 
N.r Vans 

tr.ncr.+,.aanOrrtaOS crin 

n the latest edition of his monthly online column, "The 
Corner Office," Greater Media President/CEO Peter Smyth 

says that while most American businesses thrive on the idea 
that bigger is better, "Radio is one of the few businesses I 

can think of where bigger may not be better." 
"Radio is local, not nationwide," 

Smyth writes. "Radio is live, spon- 
taneous and immediate. The design- 
ers of radio are the people who walk 
into the station each workday on 

both the programming and sales 
sides of the station. 

"Those managers have to be em- 
powered to react to their changing 

SMYTN See Pall S 
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E BEACON'S MISSION 
To improve the character of our world 
by opening the hearts of listeners with 
rodio that is encouraging, entertaining, 

THE and enlightening. n 
THE BEACON presents the McVay Media Programming 
Summit, to be held during "Conclave 2006 Future Tense!" 
in Minneapolis from Thursday, July 13 to Sunday, July 16. 
Join usl 

"KSMJ -FM believes in being family friendly and active in the community. 
The Beacon's spiritual message is a perfect fit with our Brand and 
commitment to the listeners and the community." 

EJ Tyler 
Program Director 
KSMJ -FM 
Bakersfield, CA 

"Let The Beacon shine in your" market!" 

THE BEACON can be found on the World Wide Web at 
www.beaconradio.org or by calling 1 -800- 788 -8405 

_ 

www.americanradiohistory.com

www.americanradiohistory.com


7 D I R E C T M A R K E T I N G S O L U T I O N SJr-) 

I?!? RADIO BUSINESS 

Continued from Page 4 Business Briefs 

NAB Noss Brew EYPICossviems i Omens OMs 

The NAB has named Chris Brown Exec. VP/Conventions & Business Operations. Brown, 
who has been in the No. 2 spa in the NAB's convention department shoe 1999, repisoii 

Jade Kriebel, who retired earlier this year. Brown will oversee the conventions and exposions 
group, the advertising and services group and the international and associate group. 

During Brown's tenure at the trade association, attendance at the annual soling NAB stow h 
Las Vegas has grown dramatically, from an average of 80,000 to more then 105,000, and the 
number of exhibitors has grown from 1200 to 1,500. 

"Chris Brown has demonstrated superb leadership while building the NAB convenions pod- 
folio into premier, 'must- attend events in the global media marketplace' NAB Presidenl/CEO 
David Rehr said. 

In other news from the NAB, the organization is marking September as National Alcohol and 
Drug Addiction Recovery Month by distributing to member stations 'Join the Voices br Recov- 
ery," a brochure created in caaaboration with the Substance Abuse and Mental Health Services 
Administration of the U.S. Department of Health and Human Services. 

The brochure features background information on the issue of addiction, as well as program- 
ming ideas and PSA scripts for broadcasters to use h addressing alcohol and drug addiction it 
the communities. 

It's hard to conquer an addiction," SAMHSA Adniristrator Charles Curie said. It tallas ex- 
traordinary courage, lough self-discipline, the he of caring and knowledgeable friends and torii 
and deep personal faith. Americans must confront substance abuse and people abusing sub- 
stances honesty and directly. Recovery Month and the new brochure give broadcasters an op- 
portunity and tool to use to open a d itlogue about addiction and recovery in the communities.' 

'The NAB is pleased to partner on this important initiative' said Rehr. "Commun ty service is 

the Yleblood of local broadcasting, and we encourage stations to continue to participate in the 
Rait against drug and alcohol addiction.' 

Continued on Page 9 

Best Strategies 

Most Experience 

Highest Quality 

NOBODY DOES IT BETTER. 

P o i N T' T O' P O I N 

Tim Bronsil 513.231 0344 

Elizabeth Hamilton 703 757 9866 

Mark Heiden 970.472.0131 

Rick To r c a sso 972.661. 1361 

www.ptpmarketing.com 

6 saw ti tl.oesis Jrlr 14, ssa 

Transactions At A Glance 
M bartwetlaa Ird.rrestl.w pe.M.I by an NOMA Aoa.. Pro, ciaadaç WL 

Stslwfwg-Itats Traumata's' 

KSWD -AM i FMßewrd, AS $40,000 
WRII- Illl/ArssNa, R 5490,000 
WIMS-FMIPIu Matta leech (JudisoaMNs), FL $7.65 million 

, GA Undisclosed 

MIMI- FMIMmuca s, M $2 million 

FM CPIMIals (Fs,M JIa), NC $10 
KK.s -AM, ICBM-FM. K (-FM L KOUT- RAMapld Ply and 

KIlld -AM I (Rapid City), SD Undisclosed 

Full transaction listings, posted daily, can be found at 
www. radioed records . com. 

Owl Of TM West 

KILE-AMlldlake (loodoe -Gerd eta), TX 

PRICE: $9 million 
TERMS: Asset sale for cash and note 

BUYER: Saw Cosmuseieatloas, headed by President David 

Gow. Phone: 713 - 667-6321. It owns no other stations. 

SELLER: Hertford Agri -Pals, headed by President Jerome 
Frierm&. Phone: 281 -564 -7064 

BROKER: Mho Saunders 

MS Owe Ts Gold 

Delius to Ms: 

Delius MS Ouster. 

Station Traded This Year. 

Shams Traded This Ouster: 

$3,435,622,942 
(Last Year: $2,836,253,805) 

$11,519,019 
(Last Year. $453,612,869) 

570 
(Last Year. 889) 

16 

(Last Year: 168) 

Continued from Pape 4 

expectations in May after its receiv- 

ers ran afoul of FCC engineering 
standards in April. 

Just before the Father's Day rush 
for gifts, XM spokesman Chance 
Patterson told Rid( that XM ex- 

pected a soft Q2 but anticipated a 

rebound in the third quarter. 
XM CEO Hugh Panero said, "As 

we previously indicated, subscriber 
growth in the second quarter was 

limited by product availability and 

overall softness in the retail chan- 
nel." 1 

Continued from Pape 4 

that we generate this free cash flow 
and that we do generate a billion dol- 
lars by 2010. That would dearly say 

that this is a good business." 
Karmazin makes it clear that he 

wasn't a proponent of the Viacom- 

CBS split In fact, he's the guy who 
put the two companies together. it's 
only been about six months since the 

split," he said. "Do the math, and the 

stock is down significantly from 
that firmme." 

Asked by R&R for his take on 
what Karmazin had to say about the 

NAB's request, NAB spokesman 
Dennis Wharton said, The NAB 
believes responsible self -regulation 
is preferable to government regula- 
tion in areas related to program con- 

tent However, if there is govern- 
ment regulation, satellite radio 
ought not get a free pass, given the 

explicitness of its content." 

&myth 
Continued from Pape 4 

marketplaces, to seize the offensive 

and to do what it takes to wow their 
advertisers and listeners. That in a 

nutshell, is how a station or market 

cluster makes a difference in its 
home city." 

Smyth continues, The relation- 
ship between a listener and a station 

has to be ongoing, human, emotion- 

al and lerta n rag. If we don't have 

that as a goal for each of our dusters, 

then we're reduced to a service utili- 
ty, and we've fallen short 

"Phone and cable companies 
can and will play music for listen- 
ers or run spots for advertisers, but 
without a real human relationship 
to listeners, how important can they 
be in someone's lifer 

Smyth also notes that Greater 
Media is considering expanding 
and says he will apply his philoso- 
phy of "quality before quantity" to 

all of its new acquisitions. 
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Dyer Now RCA Music Group Sr. Dir./Pop 
David Dyer, who spent the 

last year as Jive /Zomba Label 
Group's National Director/ 
Top 40 Promotion, has re- 
turned to the RCA Music 
Group as Sr. Director /Pop 
Promotion. Dyer will be based 
in New York and will work 
with VP /Pop Promotion Peter 
Gray, starting July 17. 

Before his rim at Jive /Zom- 
ba, Dyer worked as Arista's New 
York Regional Promotion Mana- 
ger: He then took similar duties at 
RCA. 

"I am thrilled that David has Cho- 
sen to come home and rejoin our 

family," said RCA Exec. VP 
Richard Palmese. "1 admire 
his proration talent and the 
passion he has for our artists 
and their music.4 look for- 
ward to working with 
David for a yew long time." 

Dyer told R&R, "The year 
I spent working for Mr. 

Dyer Palmese was a career high- 
light, and to know that he 

and my good friend Peter Gray are 
welcoming me back is nothing short 
of a thrill and a blessing. To be able 
to learn from and work with Mr. 
Davis and Mr. Palmese is an abso- 
lute dream come true." 

VEY 
Continued from Page 1 

possible," Farber said. "And I 

guarantee that our policy of per- 
sonal, hands -on service will not 
change. 

"I'd also like to take this oppor- 
tunity to thank you for the incred- 
ible support you have shown our 
company over the years, and you 
have my personal commitment that 
R &R will continue to work hard on 
your behalf." 

BASKING IN THE AFTERGLOW KYSR (Star 98.7)/Los Angeles invited the boys from INXS to swing by its Guitar 
Center Studio to do a special Star Lounge performance. and the band happily obliged. Seen here are (I -c back row) INXS 
guitarist Kirk Pengilly, lead singer JD Fortune and guitarist- keyboardist Andrew Farnss: and (front. Pr) Star Asst. PDiMO 
Deanne Saftren. PO Charese Frugé. Marketing Director Robert Lyles. night goddess Lisa Fou and personality Richard Blade. 

Little 
Continued from Page 1 

Tom Poleman said, "Rob and I 

have known Helen for some time 
and can speak firsthand of her 
abilities. She is an outstanding pro - 

grammer, manager and leader, 
with a tremendous amount of ex- 
perience and a passion for win- 
ning. She is going to be a fantastic 
addition to our team." 

Little has a long history in pro- 
gramming, having served earlier in 

her career as Director /Urban Pro- 
gramming for AMFM, OM of 
WUSL (Power 99) /Philadelphia 
and MD /midday host of WBIS/ 
New York. She has also worked on 
the label side, serving as Urban 
Marketing Director of Warner Mu- 

sic Group from 2003 -2005 and 
President of Ruff Nation/Warner 
Bros. Records from 2001 -2003. 

"I am truly excited and feel to- 
tally blessed to have the opportu- 
nity to be a part of the Power 105.1 

family," Little said. "Being back in 

New York, as well as working 
with Tom Poleman and Rob Will- 
iams, is something I really look 
forward to. I've been a fan of this 
station since it signed on, and now 
I get to be a part of what makes it 
great." 

Continued from Page 3 

was the consensus Monday of a 

panel session led by Bustos Media 
Holdings President Amador Bustos 
that was considering how to find 
and secure equity. 

Investors are looking for "sea- 
soned operators, people who've had 
P &L experience, people who come 
to the deal with some equity and 
people who are married to the 
deal," said Divakar Kamath, Presi- 

dent of Pacesetter Growth Fund, a 

capital venture group with more 
than two decades of history in 
broadcast lending. 

Kamath, who was one of the ear- 
liest believers in Radio One founder 
Cathy Hughes when she had just 
begun operating WOL -AM /Wash- 
ington in the early 1980s, said novice 
operators looking for financing ought 
to be able to show that they have is- 

sues of governance under control, 
that they are backed by a board of di- 

rectors or board of advisers and - 
probably most important - that 
they have a good comptroller. 

Investors also want to be able to 
double their money in three to five 
years, so the would -be broadcaster 
must have a solid exit plan that in- 
cludes "creating value for your in- 
vestor," Kamath said. 

In most cases, startup operators 
are going to need to have 50% of the 
cash to make the acquisition. Also, 
most lenders today are not inter- 

ested in single -station deals. Instead, 

they seek deals for multiple stations 
in multiple markets. 

"Don't overleverage," said Anita 
Stephens Graham, a general partner 
with Opportunity Capital Partners, 
voicing concern about operators be- 

coming "upside down in broadcast 
deals." 

Later in the session Graham said 
that it's good for broadcasters to 
have a high -profile personality in= 
volved in the deal when they ap- 

preach a lender. "It's good to have 
a lead investor who is known in the 
industry," she said. 

- Nary Hawed 

Radio One's Hughes presided over 
Mondays Telecommunication Police 

Luncheon, where retired broadcaster 
Ragan Henry -founder of the nation's 
fiat minority controlled radio broad- 
cast fnn, U.S. Radio -was presented 
with the Everett C. Parker Lifetime 
Achievement Award. . 

Montage 
Continued from Page 3 

March 1993, to Sr. Director in Mardi 
1994 and to VP /National Promo- 

firm in October 1994. He said, "I'm 
so happy to be working with Allen 
and so many old friends again. I am 
aLso excited about the talented group 

Allen has assembled, both artists 
and employees. I can't wait to get 
started calling on my friends at 
Country radio again." 

lob 
LARRY DOWNES pins Saga Cor - 

munications as Director /Interactive 
Media. Downes was most recently Di- 
rector/New Media for Susquehanna 
Radio. 

National ladle 
TRN ENTERTAINMENT launches 

Science Fantastic. hosted by theoreti- 
cal physics expert Dr Mich* Kaku The 
show airs Saturdays from 5 -8pm ET 
and Sundays from 9pm- midnight ET. 

WOR RADIO NETWORK is offering 
"Food in a Flash.- a daily one- minute 
vignette hosted by celebrity chef and 
WOR/New York personality Tyler Flo- 
rence 

SIRIUS SATELUTE RADIO debuts 
Tiki Barber's National Sweep. a call -in 
talk show hosted by the former NFL 
player. on Channel 102. 

Records 
LOCOMOTIVE MUSIC GROUP 

adds Al Compas. a label specializing 

8 Radio i ftscords July 14, 2006 

in flamenco music, and Dynamo 
Records, which specializes in Latin 
pop. to its label roster. 

SAMANTHA SATURN pins Colum- 
bia Records as VP/Digital Media Mar- 
keting. She was formerly VP /Sales i 
Marketing of Zingy. 

SANDI HEMMERLEIN and ROD - 
NEY SANTIAGO are tapped as Sr. 
Directors of Marketing and Sales, re- 
spectively, for Razor & Tie Entertain- 
ment. Hemmerlen is promoted from 
Director/Marketing: Santiago pins from 
the NSM post at Koch Records. 

ALYSON SHAPERO is promoted to 
SVP/Marketing 8 Advertising at WEA 
Corp., which also ups ELSA VIVERO 
to VP/Sales. Developing Markets 8 
Genres and PAT KRAUS to VP/Engi- 
neering 8 Digital Operations. 

PATRICK VIEN is appointed Chair- 
man/CEO of Warner Music Internation- 
al He replaces Paul -René Albertni and 
was most recently President of NBC 
Universal's Global Networks Division. 
WMI also names MEL FOX VP /Cor- 
porate Communications She was pre- 

viousty VP/Communications of MIN 
Networks/U.K. & Ireland. 

WILLIAM SONDHEIM becomes 
Exec. VP /DualDisc Worldwide for 
Sony BMG Music Entertainment. He 
was previously Exec. VP /GM of AGI 
Media, Mead WestVaco. 

BOB BORTNICK becomes Sr. VP/ 
A&R for Wamer /Chappell Music. He 
most recently held a similar post at 
Zomba Music Publishing. 

SCOTT VAN HORN is named VP/ 
Sales for Legacy Recordings He was 
previously Director /Sales at Universal 
Music 8 Video Distnbution. 

TOUCAN COVE ENTERTAINMENT 
inks an exclusive worldwide distribution 
agreement with Universal Republic. 

MARK EICHNER (oins New York - 
based independent record label 785 
Records and Publishing as President. 
A former RCABMG senior A&R exec. 
Eichner is currently co -head of the 
Eichner Entertainment Co.. a manage- 
ment firm representing artists, produc- 
ers and engineers. as well as EEC 
Records and Publishing Co. 

Martin began his career as a 

touring musician and in publish- 
ing before being hired as Man - 
ager/A&R for Sony in 1997. He 
started his own production com- 
pany in 2004. 

"I've known Anthony's talent for 
quite some time now," Butler said. 
"His instincts about songs and artists 
will be a valuable asset to our corn - 
pany as we look forward to building 
our roster of artists and writers." 

Saks 
Continued from Page 3 

going on in L.A. or Miami, we're 
going to be talking about it. That's 

the special thing about satellite ra- 
dio: The market is everywhere in 
the nation. That's why it's so excit- 
ing." 

Continued from Page 3 

four factors: lack of inventory and 
pricing discipline by radio opera- 
tors; a more focused newspaper ad- 
vertising sales force that has slowed 
the market -share gains radio was 
making; the emergence of new me- 
dia, which are gaining advertising 
share against radio and other tradi- 
tional media; and the perception of 
advertisers that satellite radio and 
MP3 players diminish the effective - 
ness of radio advertising." 

1MMra Formats Groats( Stake 

"Ratings-share declines have led to 
falling revenue in New York as well 
as LA. Are Urban formats growing 

stale ?" That's the question Banc of 
America media analyst Jonathan 
Jacoby asked in a note to investors on 
Monday. 

Jacoby now projects Emmis' fiscal 

veer 2007 domestic radio revenue will 
be dawn 4.6%. That's a long way from 
the original forecast of a 0.7°i gain. 

"We expect ratings weakness to 
hamper results throughout the 
year," said Jacoby, who added that 
every Emmis Ql result was far be- 
low his projections. Jacoby slashed 
his fiscal Q2 revenue estimates and 
lowered his price target on Emmis 
stock to $14.50, but he maintained 
his "neutral" rating on the issue. - Jeffrey Yorke 
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Radio One Anniversary Year Culminates With Gala 
After a yearlong celebration of the company's 25 years in broadcasting. Radio One will end Its anni- 

versary year with a star -studded gala on Aug. 17 at the historic Lincoln Theater in Washington. DC. 
The invitation -only. black -he event will be hosted by nationally syndicated radio personalities Tom Joyner 

and Russ Parr, along with Ananda Lewis and J. Anthony Brown. The evening will Include performances 
by legendary artist Aretha Franklin. superstar newcomer Ciara and gospel artist Jett Majors. Guest ap- 
pearances are also expected by such industry icons as Russell Simmons and Kirk Franklin. 

Radio One was founded in 1980 by Cathy Hughes. who today serves as Chairperson. Her son. Alfred 
Llggins, Is Radio One President/CEO. 

Clear Channel Expands Emergency Readiness 
CWar Channel has established DART. the Disaster Assistance and Response Team. to ensure com- 

munication throughout Its radio markets in case of disaster. Clear Channel has chosen six hub 
cities - Tulsa, Philadelphia. Orlando, San Diego. Atlanta and Sacramento - where radio transmitters. 
studio equipment and news -gathering packages have been or will soon be installed in trucks and RVs. 
The plan also includes multiple backup hubs and an emergency backup satellite system. 

Generators. satellite phones. fuel and supplies and portable towers on trailers are also part of the 
emergency package. The emergency backup satellite system will enable any of the company's local 
radio studios to broadcast programming directly to any of the company's tower sites when microwave 
links or landlines are down or fail. 

If Clear Channel news teams and announcers are forced to abandon their studios. the satellite equip- 
ment will enable them to broadcast from alternate locations 

Percentage Of Minorities In Local Radio News Dips 
According to a just- released RTNDA/BaII State University survey. the minority workforce in local 

radio news fell from 7.9 °° in 2004 to 6.4 °° last year. However. the percentage of minorities working 
In local TV news increased to the highest level ever in 2005, rising from 21.2°° to 22.2°°. 

The percentage of women in radio news fell from 27.5% to 24.8 %, while the percentage of female 
radio news directors dropped from 24.7 to 20.4 ° °. 

The annual RTNDA/Ball State University Survey was conducted in 04 2005. Surveys were sent to 
all radio news directors. in addition to a random sample of 1.200 radio stations. Valid responses carne 
from 181 radio news directors and GMs. representing 602 radio stations. 

Cox Radio Adds Sixth In Jacksonville 
Cox Radio has agreed to purchase Salem Christian AC WBGB. licensed to Ponte Vedra Beach. FL. 

for approximately $7.7 million in cash. giving Cox six stations in the Jacksonville market. WBGB 
joins clustermates CHR/Pop WAPE -FM, Classic Rock WFYV -FM, Classic Hits WJGL -FM. '80s WMXO- 
FM and News/Talk WOKV -AM. 

Cox Radio President/CEO Bob Neil said. Were excited about expanding our presence in Jackson- 
ville. The addition of WBGB represents a unique opportunity for us to fill out a cluster in a key market" 

The transaction is expected to close in the second half of 2006. 

Broadcast Museum Gets $500,000 Donation 
WBBM -TV (CBS 2yChicago has agreed to donate $500.000 in cash and public- service airtime to 

the Museum of Broadcast Communications In downtown Chicago. The gift will support devel- 
opment of the museum. which is set to open next year The theater at the museum will be named the 
CBS 2 Chicago Theater. 

"his gift is in keeping with our shared mission to be relevant and to provide beneficial resources for 
the community." said CBS 2 President/GM Joe Ahern. The new MBC will become another jewel in 
Chicago's crown of world-class museums and provide opportunities for adults and children. opportuni- 
ties that will commemorate. educate and inspire." 

MBC PresidenVCEO Bruce DuMont said. -CBS 2/Chicago was the site of one of the most important 
television events in United States history. It is where politics and television were joined together forever 
during America's first televised presidential debate. and it is where an era of high -quality local television 
news was defined. The MBC is pleased with such a generous partner and appreciates Joe Ahern for 
Ms show of confidence in the new MBC." 

Salem Launches Revamped Townhall.com 
Salem on July 4 debuted an updated version of conservative website Townhell.com. One of the 

goals of the new Townhall.com is to bring Talk radio's audience together with the site's 1 4 million 
weekly visitors. The site prominently features Salem -syndicated hosts Bill Bennett, Mike Gallagher. 
Michael Medved. Hugh Hewitt and Dennis Prager. 

The revamped Townhall.com is also designed to serve as a portal to conservative news and a base 
for conservative activism. Users can read hundreds of news and opinion columns. listen to podcasts 
and create their own Townhall.com bogs. 

KM Canada Goes Mobile 
XM Canada's programming Is now available on two models of mobile phonse through deals with 

telecommunications company Telus and mobile entertainment outfit mSpot. Twenty XM Canada 
channels. including Bluesvilte, Real Jazz. High Voltage. Top 20on20, U.S. Country and XM Comedy. 
have been added to the Telus Mobile Radio lineup. 

XM Canada President/COO Stephen Tapp said. This is another fantastic first for XM Canada. Through 
Telus Mobile Radio, XM Canada will bring Telus clients the highest- quality satellite radio programming 
with an incredibly deep music playlist offering true variety and choice to music lovers" 

Telus Mobile Radio is available to Telus customers for $15 a month. 
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Right, Said Fred 
Former senator embarks on a radio career 

his year marked the start of a new career for former United 
1 States Sen. Fred Thompson. The familiar Washington fig- 

ure took on a new role with ABC News Radio as Special Program 
Host and Sr. Analyst for the network. The nationally recognized 
politician and actor made his official ón -air debut Memorial Day 
weekend as host of a special program saluting America's military 
men and women. 

Attendees at March's R &R Talk Radio 
Seminar in Washington, DC got a sneak 
preview of Thompson's style and opin- 
ions during a special live one-on -one chat 
between the Tennessee Repub- 
lican and ABC News correspon- 
dent Ann Compton. 

Also well -known for his roles 
on the hit television series lam 
& Order and in Hollywood films 
including The Hunt for Red Oc- 
tober, Cape Fear and In Ow line of 
Fire, Thompson has an easygo- 
ing demeanor and a down - 
home delivery that would seem 
to make him a natural fit on radio. 

I recently caught up with Thompson to 
get some insights into why he decided to 
pursue a broadcasting career at a point in 
life when most would be considering re- 
tirement! also got his thoughts on a num- 
ber of other topics and issues, and the fol- 
lowing interview offers a window into the 
mind of the man ABC Radio brass are 
betting has a great future on radio. 

know that I wanted to take on a career in 
radio, but the opportunity presented it- 
self sort of unexpectedly. 

We talked about it over a long period 
of time - about a year, I think - and the more we talked, the 
more it appealed tome. It's an 
opportunity for me to express 
my point of view and a soap- 
box from which to do some 
commentary, from time to time, 
on things that are important to 
me and my country. 

I understand that there is a 
lot for me to learn about all of 

the things that go into being a successful 
radio personality. I see that as a big chal- 
lenge and a great opportunity. 

I can reach an awful lot of people on 
the radio. There's mom for someone with 
his own point of view, but who can also 
be objective and bring some perspective 
to the discussion. That is something I be- 
lieve I can do. 

You can reach a lot more people on the 
radio than you can by speaking at 11 

o'clock on the Senate floor, even when 
you're being picked up by C -SPAN. 

R &R: Many people hart seen you as a sen- 
ator and as an actor on television or in tlw 

Fred Th ompson 

R &R: What made you tard to take on a 
radio castrat titis point in your Ilfi ? 

FT It's like a lot of things that have hap - 
pened to me in my life: I didn't really 

R &R Convention 2006 Update 
Be sure to plan to attend our special R &R Convention 
2006 Talk radio session "Stop Singing and Start 
Talking," focusing on why music -radio programmers 
and managers in almost any market should seri- 
ously consider flipping at least one FM in their dus- 
ter to Talk. 

Learn about the wide variety of Talk programming 
available to target the demographics you want in 

Order to create an FM Talk ratings and revenue 
winner that will pay dividends for years to come. 

R &R Convention 2006 will take place Sept. 20-22 at the Hilton Anatole in 
Dallas. To save you money and double the impact. the NAB Radio Show will be 
held at the same time and place. Register now for R &R Convention 2006 at 
www.radioandrecords.com and you'll also get access to most NAB sessions at 
no additional cost. 

CONVENTION 
......... ...._ 

movies, so they may think they know you 
somewhat. Tell us about the essence of Fred 
Thompson. What helped shaped your beliefs? 

FT:1 come from a little town in south - 
em middle Tennessee, where I began 
practicing law in 1968. My aspiration was 
to become one of the leading lawyers in 
that little town and then see what else 
might come my way. I thought I might 
become a local judge or something like 
that. That was my thinking for a long 
time. 

Being a lawyer with a small law firm 
and having a small -town attitude about 
a lot of things is kind of the essence of 
where I come from. I spent most of my 
life doing that, but it's the thing that peo- 
ple least associate me with. It's definitely 
the essence of who I am. 

I was never one to be incredibly creative 
or to see possibilities that others might not 
see, nor was I ever a guy who spent my 
time trying to beat down doors. But I did 
always have a knack for seeing a door 
when it was open, and I always had the 
guts to walk through it without knowing 
what was on the other side and to lock it 
behind me. That's made for an interesting 
life and a few interesting jumps. 

R &R: ABC has downplayed reports that 
you lure been tapped to succeed Paul Har- 
tty if he retina. Any comments? 

FT: No one will ever replace Paul Har- 
vey. like so many other Americans, I 

grew up listening to him. He's an icon 
and a completely unique character. You 
have to pity anyone who is referred to in 
the same breath with "Paul Harvey" and 
the word "replacement." 

I do fill in for Paul from time to time, 
along with the other things I am doing 
for ABC, but what the future holds in that 
regard is something only the network ex- 
ecutives can address. 

R &R: Those of us who luwe toiled in din- 
gy little radio Studios fin a living figure that 
working, as you luny, on a hit network TV 
show and in big-time Holl yuttxl f ilets is pret- 
ty glamorous work. Are we umng? 

FT: In a word, yes. If you are 30 years 
old and think the pinnacle of success is 
walking the red carpet, that's one thing. 
But I've learned that anything they pay 
you for eventually turns out to be work, 
and often it's pretty hard work. 

Television and film work is a different 
kind of challenge, but in my experience 

Continued on Pape 12 
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HANNITY GAINS 
FALL TO WINTER 

Affiliates 2005 MI 

York WABC P 12+ 3.2 3.8 +1 . . . ' 

Houston KPRC P 12+ 2.7 3.9 +44.4% 

Phoenix KFYI P 12+ 5.7 6.1 +7.0% 

Kansas City KCMO P 12+ 2.8 3.5 +25.0% 

Nassau -Suffolk WABC P 12+ 3.8 5.0 +31.6% 

Las Vegas KXNT P 12+ 4.6 4.7 +2.2% 

Tucson KNST P 12+ 5.1 5.8 +13.7% 

Grand Rapids WOOD P 12+ 7.2 7.5 +4.2% 

Colorado Springs KVOR P 12+ 7.3 7.8 +6.8% 

WREC P 12+ 4.5 4.9 +8.9% 

WRVA P 12+ 4.4 4.6 +4.5% 

Source: Arbitron, MSA, AQH Shares, Exact Times, Persons 12 +. 

CCRADIO NETWORKS HANNITY 
_ :a listens to abc 

2;2) 735 -1700 TUNED IN TO AMERICA 
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Right, Said Fred 
Continued troni Page 10 

so far I have found that I am working 
harder in radio than I ever did in my first 
experiences with TV and the movies. 

In radio, you have so many more balls 
to keep in the air. With a visual medium, 
there's something for people to look at, but 
if all they have is your voice and the spo- 
ken word, that's a very intimate relation- 
ship. Every word counts in radio. There 
are an awful lot of moving parts that go 
into making a successful radio broadcast. 

R &R As a politician, you spent many 
years on the other sideof the microphone. How 
does it feel crossing over to the media side of 
the mike? 

FT For onething, it's sort of funny that 
I had to get out of the Senate in order to 
have my views taken seriously. This new 
role has given me opportunities to reach 
so many more people than I did during my 
Senate career. 

Unfortunately - although a lot of it is 
their own fault - politicians are not held 
in very high regard by most of the public 
today. Your views are often looked upon 
as suspect because people aren't sure if you 
are saying what you mean, toeing the par- 
ty line or worrying about your next elec- 
tion. 

That's a burden that is lifted off you once 
you step out of the political arena. It's a 
rather liberating experience. 

R &R Your political leanings are rwrll -doc- 
umiiitñl from your years in the Senate. Do you 

feel yet can bring that bias to your radio ca- 
ner, or do you have to temper it? 

FT: I don't think you can ever divorce 
yourself from what is part of you, and my 
politics are a part of me. You can, howev- 
er, strive to make sure that you look at an 
issue as objectively as possible, even 
though you're going to tend to come out 
certain ways on certain issues consistent- 
ly. 

To me, what's most important is that 
you can see two sides of an issue. That's 
not to say that you necessarily agree with 
the other side, but, if you allow yourself 
to, you can often see the other point of 
view, and that helps your analysis. 

RN NEWS /TALK /SPORTS 

The immigration issue is a great exam- 
ple of that. I have some very specific views 
on it, but I can see that everyone is strug- 
gling to solve a problem that is not sub- 
ject to any easy solution, at least in the 
short term. 

If you look at and listen to both sides, 
you can usé that to help you analyze the 
issue and pick it apart. I can say, "Here is 
what I think about it, but, on the other 
hand, here are some other considerations 
to this argument." 

While I will always come at things from 
a certain point of view, frankly, most ev- 
eryone does, whether they were in poli- 
tics or not. 

Paul Harvey is a great example of what 
I mean. He hasn't been shy about express - 
ing his feelings about issues from time to 
time, but at the same time he has credibil- 
ity with people because he's not perceived 
as a partisan. He just doesn't check all of 
his feelings at the door. 

I'm not doing the six o'clock news; I'm 
here to do a format that allows me to ex- 
press my thoughts and opinions, and 
that's totally comfortable for me. If I didn't 
have any thoughts or feelings about issues 
in this job, I don't think I'd be very inter- 
esting to listen to. 

R&R: let's talk about your debut pmje ct for 
the network, uilat-h aired Memorial Day uerk- 
evnd. What did you takeaway fron meeting and 
talking with injured American military men 
and women? 

FE It was a very inspirational experi- 
ence. I'd had the opportunity to meet with 
many of our fighting men and women 
overseas while I was in the Senate, but this 
time I had the opportunity to meet and 
speak with many of them who have ex- 
perienced terrible injuries- amputations, 
severe burns, etc. - and were recovering 
at the Brooke Army Medical Center in San 
Antonio. 

What I came away with was a feeling 
that they'd not let these terrible things that 
happened to them change their feelings 
about their country, their service to their 
country, the advice they'd give to others 
thinking about joining the armed servic- 
es or their own personal futures. 

They resolidified my feeling that we are 

INSIDE THE PENTAGON ABC Radio Networks' Fred Thompson Ill chats with United States 

Defense Secretary Donald Rumsteld during a recent exclusive interview The two former congres- 

sional colleagues discussed a wide range of topics. including the war in Iraq. Americas fight against 

terrorism and the upcoming fifth anniversary of the 9/11 attacks 

protected by some of the finest people that 
America has ever produced. We should 
always honor those who have died in the 
cause of freedom, but we also need to re- 
member those who are still among us who 
have made tremendous sacrifices and paid 
a heavy price. These are all people we can 
legitimately call American heroes. 

R&R Sounds like some of those neon and 
urnre7t made a trey big ingintkiion on you. 

FT: What really struck me was the sense 
of purpose that they all displayed, even af- 
ter suffering serious injuries. They feel that 
their country is doing the right thing and 
that they are fighting for a necessary and just 
cause. They see the bigger picture and un- 
derstand the consequences if the United 
States does not do the tough and sometimes 
unpopular things. 

I was amazed by how many wanted to 
remain in the military and, if possible, 
serve in some other capacity. It was re- 
markable to witness. Despite a lot of neg- 
ative press and the celebration of various 
protesters, these people do not see them- 
selves as victims, and they don't look at 
the United States as a part of the world's 
problem. They view themselves as Amer- 
ica's protectors, and they are proud fo do 
their job. 

R &R: While I think you've made it clear, 

Ikth here in this chat and when you were with 
us at TRS 2006 in March, that you are enjoy- 
ing your ezn radio career, any thoughts e f rr- 
erhrig the political world? I hear that big 
louse at 1600 Pennsylvania Alvn:,e will be 

own in 2008. 
Fr: I've heard that, too, but, with the dif- 

ficulties that come along with the job, I'm 
not sure many people would consider 
moving to that house a promotion these 
days. I never say never to anything, be- 
cause there's no need to, but I've proba- 
bly put that totally in my past. I got real 
close to it and gave it some very serious 
consideration a few years back, but it al- 
ways seemed that I had a good friend run- 
ning too. 

The fact of the matter is, I wasn't will- 
ing to pay the price that I know you have 
to pay if you decide to run for the White 
House. You have to devote years to it and 
make a lot of sacrifices, both personally 
and otherwise, and I wasn't willing to do 
that. 

Getting to do some of the things I'm 
doing now and having the freedom and 
independence that come with my life to- 
day, I can't see me ever going back to the 
political arena. 

into = tomorrow 
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The Evaporation Of 
Remnant Inventory 
Bid4Spots helps stations sell last- minute slots 

ccording to Dave Newmark, President/CEO of Encino, CA- 
-a' based Newmark Advertising, more than 2,100 radio sta- 

tions nationwide have overcome the stigma of being stuck with 
unsold inventory by participating in reverse auctions, where sta- 
tions compete for advertising dollars and the lowest bid wins. 

Newmark, the founder of Bid4Spots.com, 
is disappointed ss'ith the radio stations that 
still do not fully understand the ben- 
efits of reverse auctions. Such sta- 
tions, he says, fear the idea of sell- 
ing remnant airtime because they 
believe that having remnant time 
means the station isn't successful 
enough to sell all of its available 
commercial time. 

"Stations are embarrassed by the 
fad that they have remnant airtime, 
and, in these cases, the GM is think- 

cess is simple: Advertiser Q has until 4pm each 
Monday to create an auction. Each Thursday 

between 8am and noon, a bidding 
war takes place. 

Stations are notified by Bid4- 
Spots when an advertiser selects 
their market and format, and then 
the fun begins: The station enters 
spot rates and the number of spots 
for sale, and a click of the "pre- 
view" button shows how many 
spots the station would win with 
its current bid. The bid can be 

changed at any time during the auction pro- 
cess. 

If the station is selected by the advertiser, 
the spots run during the next week. The spots 
cannot be pre- empted, per Bid4Spots rules, 
and are placed by daypart. Once Bid4Spots 
staffers verify that the spots have aired, affi- 
davits are issued, and payment is sent to the 
station by Bid4Spots, which collects payment 
from the advertiser. 

Dave N 
ing of it as a sales manager would with a reg- 
ular sale," Newmark says. "By and large, most 
stations know there is empty, unsold inven- 
tory. That leaves two options: adding pro- 
gramming or giving a bonus to existing ad- 
vertisers with a fire sale." 

The latter option devalues a station's adver- 
tising. Thus, Newmark suggests GMs take off 
their sales hats and put on an accountant's cap. 
"It's Thursday, and for the next broadcast 
week there are 'x' number of avails," he says. 
"This is what it is." 

Enter Bid4Spots, which works on the 
premise that the lowest price, or CPM, wins 
an auction initiated by the advertiser. The pro- 

ewmark 

Great For First -Time Advertisers 

Radio stations may even gain access to a 

new set of clients by participating in a reverse 
online auction. 

Register Today For 
R &R Convention 2006 

The finishing tanches are now being put on a management and technology 
Session at RSA Convention 2006, moderated by Premiere Radio Networks 
Sr. VP/Digital Media Brian GYd lch. 

Panelists already confirmed for the session include 
WCSX/Detroit Marketing Director Jennifer Williams. 
HipCricket's Ivan Braiker, Emmis Interactive VP Rey 

Mena. Cox Radio VP /Interactive & New Initiatives 
Gregg Lindahl and Broadcast Electronics VP /Strate- 
gc Marketing Neil Glassman. The 90-minute ses- 

sion is set for Wednesday. Sept. 20. from 3:30- CONVENTION 
5pm. SEPTUM. WU 2000 

06 
Meanwhile, Steven Levitt and Stephen Dubner. rer °a0' i' 

will provide the keynote address for R &R Convention attendees from 9-l0am on 
Thursday. Sept. 21. The pair co- authored the best -selling book Freakonomics: A 

Rogue Economist Explores the Hidden Side of Everything. 
R &R Convention 2006. which will be co-located with the NAB Radio Show. will 

be held from Sept. 20-22 at the Hilton Anatole Hotel in Dallas. R &R Convention 
registration badges will allow attendees access to the NAB sessions as well. For 
the full convention agenda. registration and hotel details. visit R &R on the Inter- 
net at www.radioandrecords.com. 

It's also important to note that Bid4Spots is 
not designed to compete with a radio station's 
sales staff. An advertiser can select only a for- 
mat and market or markets in which they wish 
to have their spots air. An advertiser can't 
specify that they want a commercial to air on, 
for example, W W DC (DC 101) / Washington. 

"Being strictly local by saying they want 
DC101, or even just the Washington market, 
means the advertiser will not do well in the 
auction," Newmark says. But if a regional re- 
tailer such as Wawa wishes to participate by 
selecting several formats in a host of markets, 
they'll do quite well. 

The genesis of Bid4Spots came in early 2004, 

when the Sharper Image tried regular negoti- 
ated buys at radio. it was good on a small 
scale, but stations balked because of the rates 
that the agency said the client could get," 
Newmark says. 

Newmark was contacted by the Sharper 
Image, which had success with him in 1998, 

when he found radio personalities who could 
do live reads for the retailer via his Endorse- 
ment Radio business. After talking with the 
Sharper Image about how an advertiser could 
best purchase remnant airtime, Newmark be- 
gan to explore ways in which radio could bet- 
ter sell such airtime. 

After Newmark watched his son's experi- 
ence on online auction site eBay, the idea of a 

reverse auction for remnant advertising came 
to fruition. But, after looking at the methods 
that would work best for radio, he realized the 
wrong party was doing the bidding. "The 
more motivated party here is the station," he 
says. "They have the unsold inventory" 

The first Bid4Spots auction took place in 
January, 2005. Since then, Newmark and his 
team, including wife and company VP Patty 
Newmark, have found a treasure chest for ra- 
dio. 

"Most Of our advertisers had never been on 
Continued on Page 14 

"YOU'LL RAISE RATES, ATTRACT NEW BUSINESS, AND NIT BUDGETS 
WHEN YOU MIRE IRWIN POLLACK IN 2006 AND 2007!" 

"You have to be insane not to use Irwin Pollack. His training 
works and we've doubled our bottom -line since '04." 

- D. Brown, Raleigh,.NC 

"I love Irwin Pollack. The reason why: My W -2 went from 
$34,939 in 2003...to $51,204 in 2004, and (almost) 

$70,000 in 2005!" - R.W. Sacramento, CA 
Irwin 

Pollack 
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Radio Is More Popular Than Toilet Paper 
Continued from Page 1 

year after year, with the only difference being 
the spot rate. 

I listened to his frustration at the lack of cre- 
ativity and originality in the radio and televi- 
sion advertising world. He said, it seems like 
most radio stations that pitch us only want to 
sell more commercials. There is rarely a link 
to our results, and there's rarely anything dif- 
ferent about new campaign proposals besides 
the number of stations or formats where we 
would be heard." 

Finally, the executive asked the question I 

could see coming a million miles away: "How 
many people really even listen to the radio 
anymore, anyway?" 

Ouch. Obviously, I was put on this plane 
to enlighten this poor soul. 

"Actually, Arbitron's latest studies report 
that 94% of the US. population listens to ra- 
dio for at least 15 minutes every week," I said. 

His eyes opened wide with surprise and he 
shared a startling statistic from the toilet -pa- 
per industry "Our latest research shows that 
only 89% of the US. population over 10 years 
old uses toilet paper." 

The net "take- away" for me: Radio = 94% 
usage. Toilet paper = 89% usage. He we're 
doing pretty well! 

I took a lot away from this encounter at 
35,000 feet. The most obvious (and disquiet- 
ing) thing was that more people in the Unit- 
ed States use radio than toilet paper. "Maybe 
you're not as bad off as I thought," said the 
toilet -paper businessman. 

These are some of my other take -aways 
from our discussion: 

Radio is being repositioned to a group of 
important marketers by satellite radio and 
other new media. 

Radio is changing, but it is not dying. 
Through no fault of their own, people (like our 
anonymous toilet -paper businessman) are 
being snowed by expensive campaigns for 
satellite radio and other new media. 

I don't believe that radio will die a miser- 
able, traumatic death at the hands of iPods and 
Internet radio. That being said, I don't believe 
new media's accessibility will diminish in the 
coming years. It's just going to compress the 
market -and the radio stations that are most 
engaging, compelling and relevant (insert oth- 
er buzzwords here) will win. 

Some of the best - and wont - content 
in the world is supplied by terrestrial broadcast- 
ers, but we have ignored an opportunity to tell 
the best part of that stony. We allow everyone 
else to tell the worst part of that story kw us. 

Organizations like the NAB, the RAB and 
the HD Digital Radio Alliance are going to be 
vital in offering a charismatic voice for radio 
in the coming years. 

Access Point For Etnolfes 
"The Cl) never changed the reason people 

liked music on cassettes." My toilet -paper 
friend made this vital point about the devel- 
opment of audio content for cell phones, sat- 
ellite, etc. His point was that HD Radio will 
not change the reason people like or dislike 
the radio. People like audio content because 
it is a powerful access point for emotion. 

Sound offers access to emotion. That's the 
reason people use the radio. It makes them feel 
a certain way. 

Many broadcasters are distracted and mys- 
tified by the complexity of new technology 
(the Internet, cell phones, satellite, etc.), and 
they forget that we're still in a content com- 
petition. If the programming was boring on 
terrestrial radio, it's going to be just as boring 
on Internet radio. 

While it may be true that some listeners are 
using iPods or cell phones for music simply 
because the devices are more attractive, it's 
also true that people will gravitate to enter- 
tainment that personally engages them. 

Most people use iPods and cell phones be- 
cause their own music playlist or their own 
choice in entertainment feels better to them 
than subjecting themselves to what they think 
is the same old thing on terrestrial radio. 

The challenge for radio right now is not 
finding a way to re-create the same program- 
ming on a new device. The challenge is find 
ing a way to create better programming -and 
also making it accessible on a new device. 

Make the listeners feel something, and 
they'll be customers for life. 

The No. l reason people use toilet paper. a 
take -away feeling of comfort (and hygiene). 

The No. 1 reason people use radio: a take- 
away feeling of comfort (and emotion). 

Our challenge as an industry is to find 
ways of pushing emotional buttons for lis- 
teners that trigger the cascade of emotions 
they want to feel. 

Think Benefits, Not Features 

Notice that no prominent companies in the 
toilet -paper industry advertise the number of 
sheets per roll, the fact that the average size 
of a sheet of toilet paper is 4.5 inches by 4.5 
inches or that the paper was manufactured 
using shaved trees. 

The winners in the. toilet -paper category 
are selling efficiency of use (get more with 

Salespeople On The Move 
Art Volpe takes the role of VP /Sales for Entercom's four properties in Norfolk: 

AC WWDE (2WD). Rhythmic WNVZ (Z104). Hot AC WPTE (The Point) and Urban AC 
WVKL (95-7 R&B). He joins the cluster after serving as VP /Market Manager for Clear 
Channel's Worcester. MA cluster. Before that he worked for Entercom as Director/ 
Sales for the company's eight -station Kansas City cluster and. before that. as Direc- 
tor /Sales for Clear Channel's stations in Hartford and New Haven. CT. 

Thurman Washington joins Max Media /Norfolk as Sr. Marketing Manager. He 
previously spent nearly two decades as an AE for crosstown WWDE. 

Amy Ann Rosales has been named to head the sales department at Riviera 
Broadcast Group Alternative KEDJ (The Edge 103.9) /Phoenix. Rosales joins Riviera 
from CBS Radio's Phoenix cluster, where she served as GSM of Oldies KOOL. She 
spent 11 years in sales at KOOL. working at the station through a remarkable eight, 
ownership changes and rising from an internship to AE. LSM and, in 2004, GSM. 
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60- Socc zid Cod i vritar* 
By Jeffrey Hedquist 

WritingtoSound Effects 
What sound would you use for breaking through writers' block? 

When your creative juices have dried up, go to your sound effects library, close 
your eyes and pick a sound effect at random. Then give yourself two minutes to 
write a commercial for your client using that sound effect. 

No matter what the "SFX" is. commit to going through the process and see what 
happens. Try a few different sound effects. Eventually, something will click, and 
you'll get a cohesive commercial out of it. 

Another approach is to carefully choose a sound effect that's not normally asso- 
ciated with the advertiser. For instance. if your client sells office products. don't 
pick typewriters. computers or office background noise; pick something like a fire 
engine. an explosion, a baby crying or a food processor in use. Again, using (hat 
two-minute deadline. force yourself to write a story using that sound effect alone. 

What happens? Your mind stretches to connect the two disparate parts of the 
equation. It naturally wants to unify these aspects, and you'll start stringing webs 
of words and ideas together to bridge that gap. Out of that will come a commer- 
cial. 

If you use intense sound effects to denote a problem. silence can be a very pow- 
erful contrast. Its a good way to highlight the solution - as a release of tension. 

Contrasting two sound effects of differing value can be effective. For instance. 
contrasting a tiger with a domestic pussycat, an elephant with a mouse. thunder- 
ing footsteps with the patter of children's feet - I'm sure you'll be able to think 
of lots more examples through your own creativity. 

Jeffrey Hedqulst may be reached at 641-472-6708 or jeffrey@hedquist.com. 
Questions may be submitted to Hedquist at www.askjeffreyhedquist.com. 

less); softer, more comfortable products (com- 
fort); and reliable brand names (depend- 
ability). 

With that in mind, what does' The best va- 
riety of the '80s, '90s and today" really com- 
municate to anyone? To most listeners, that is 
a list of ingredients, not a benefit of consum- 
ing your product. 

What emotion are you selling with your 
music? Answer that question in the words of 
your target, then use that to position your ra- 
dio station. That's the benefit. Turn your think- 
ing upside down today. 

Read something different today. Watch a 
television show you've never watched. Start 
up a conversation with someone new today. 
You never know who you might meet - they 

might work in marketing for toilet paper and 
entertain you with bathroom statistics you 
never dreamed of learning. For instance, did 
you know that the Pentagon uses over 650 
rolls of toilet paper every day? 

(Insert political joke here.) 
Find someone you wouldn't normally en- 

gage, and have a conversation with then 
about radio. For even more enlightenment, 
have a conversation with them about their per- 
ception of your radio station. 

You'll be surprised at the new perspective 
on the world that begins to emerge. 

D a n i e l A n s t a r u f i g seras ma Mc Vay Media VP. 

He can be contacted at 216 -965 -5440 or dan® 
daer.com. 

The Evaporation Of 
Revenant Inventory 

Continued from Page 13 

radio before," Dave Newmark says. "We're 
finding our advertising leads online, and 
were bringing them in to radio that way." 

Meanwhile, advertisers that don't have a 
spot for stations to bid on can have one creat- 
ed for them for as little as $100, thanks to a 
recently forged partnership between Bid4- 
Spots and Voice 123. 

While Newmark says many benefits exist 
for a radio.station that participates in Bid - 
4Spots' online auctions, the home run comes 
when the advertiser Ls revealed to the radio 
station. "The station can then call the adver- 
tiser," Newmark says, "and the advertiser can 
call the radio station. 

"The advertiser knows who is bidding and 
winning, but they do not know the rate. 

Bid4spots calls the station, and if there is only 
one station bidding, they can pass. Half the 
time they let it go through. Remember, the sta- 
tion is always in control, 100% of the time." 
Bid4Spots acts like a standard agency and gets 
the commission. 

Me present time, only Arbitron -rated 
markets can participate in Bid4Spots auctions. 
But Newmark says plans are in the works for 
nonrated markets, thus giving stations locat- 
ed in markets large and small the ability to 
make some extra money, and possibly attract 
new clients in the process. 
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Convention Update 
Going to R &R Convention 2006? Then don't miss the "Technology for 
Adults Only" management and technology session on Wednesday. 
Sept. 20, from 3:30 -5pm. This session, moderated by Premiere Ra- 
dio Networks Sr. VP/Digital Media Brian Glicklich, will show you how 
to market your station with - and make money from - all the hot 
new technology that's so much a part of the radio industry today. 

Confirmed panelists are WCSX/Detroit Marketing Director Jennifer Williams, 
HipCncket's Ivan Braiker, Emmis Interactive VP Rey Mena. Cox Radio VP /In- 
teractive & New Initiatives Gregg Lindahl and Broadcast Electronics VP /Stra- 
tegic Marketing Neil Glassman. 

At 9am on Wednesday. Sept. 20, attend the kickoff session for the conven- 
tion. "The Talking Heads of Programming: Not the Same as It Ever Was.' mod- 
erated by retired President/Radio Division of the former Jefferson -Pilot Clarke 
Brown. The panelists for this informative session are CBS Radio President/ 
Programming Rob Barnett, Journal Broadcasting Exec. VP/Television & Ra- 
dio Operations Carl Gardner. Entercom Sr. VP/Programming Pat Paxton and 
Emmis VP /Programming Jimmy Steal. 
On Thursday, Sept. 21. from 9 -10am, envoy this year's convention keynote, 

by Steven Levitt and Stephen Dubner, co- authors of Freakonomres: A Rogue 
Economist Explores the Hidden Side of Everything. Some of the freaky things 
Levitt has uncovered: what schoolteachers and sumo wrestlers have in com- 
mon, how the Ku Klux Klan resembles a group of real estate agents and the 
reason drug dealers live with their moms. 

Also on Sept. 21 is "Inside the Radio Studio With Whoopi Goldberg." a one - 
on-one conversation between Goldberg and Clear Channel Sr. VP /AC Program- 

' ming and WLTW/New York PD Jim Ryan. Goldberg's Premiere -syndicated 
morning show. Wake Up With Whoops, debuts July 31. 

R &R Convention 2006 will be held Sept. 20-22 at the Hilton Anatole Hotel in 
Dallas, side by side with the NAB Radio Show. and an R &R Convention badge 
will get you into most NAB sessions. See the complete agenda and register 
for R &R Convention 2006 at wwwradloandrecords.com. 
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Are You Stealing From 
Your Listeners? 
Virtual multicast routing saves you money, 
but is it ethical? 

By Paul R. Gathard 

FT his is an open letter to all AM and FM radio stations and 
1. networks. What would you think if some unauthorized 

third party linked into your broadcast transmitter and used your 
equipment, tower and electricity to broadcast its proprietary pro- 
gramming? 

What if this third party gained access 
to your broadcast system during your 
download of free software designed to 
monitor your broadcast equipment over 
the Internet? 

What if the notice of their barely de- 
tectible appropriation of your broadcast 
equipment, tower and electricity was bur- 
ied deep within a user license agreement 
in which you had to click on an "I Agree" 
checkbox before you could download the 
free monitoring software? 

Theft By Deception 

I would guess that almost any radio 
broadcaster would be calling every law- 
enforcement and regulatory agency on the 
planet to report the theft of their property. 
Theft by deception is even more infuriat- 
ing because you know that you invited the 
thief into your broadcast system. 

So how can any radio broadcaster jus- 
tify using Internet streaming software 
that commandeers the uplink bandwidth 
of its listeners? 

The lack of Internet regulation is no ex- 
cuse for the use of a listener's bandwidth 
to forward your signal to other requesting 
Internet listeners. Just as your broadcast 
system did not belong to the offending 
software company, your listener's Internet 
bandwidth does not belong to the stream- 
ing -media company using virtual multi - 
cast muting technology. 

If you think the use of VMR technolo- 
gy doesn't hurt anyone or cost anyone 
money, you are wrong. Sure, Internet us- 
ers who do not have metered service at 
home may not be paying anything extra 
currently, but you know as well as any- 
one that the vast majority of Internet ra- 
dio listening is done at work. The major- 
ity of medium to larger employers don't 
have flat -rate Internet service; they have 
metered service, and they pay for every 
megabyteof bandwidth throughput in 
and out. 

Most employers don't mind their em- 
ployees listening to Internet radio, but 
they do mind your using their purchased 
bandwidth to save money on the trans- 
mission of your broadcast to 100 or 200 
other Internet listeners. 

Do you really want 

your radio station or 
network to be held in 
public contempt for 
what will appear to be 

at best opportunistic 

greed and at worst 

theft by deception? 

minimum. 
I am certain network administrators 

who are charged with controlling net- 
work costs love paying the additional 
bandwidth costs to forward your radio 
broadcast. I imagine state and federal 
governments, state universities and pri- 
vate employers love this gross violation 
of their property rights. They probably 
think, "Well, our employee gave them 
permission to use our network. There is 
probably nothing we can do about it, 
right ?" 

The general public has little knowledge 
of your intrusion into their Internet prop- 
erty. Network administrators who have 
the budget for blocking software simply 
ruin Internet radio for every employee by 
blocking all Internet radio in order to stop 
your use of the organization's bandwidth 
to retransmit your broadcast. 

VMR Costs Come To Light 

Your VMR Internet- stream -delivery 
system may not fly under the public ra- 
dar for long if Internet service providers 
move to multitiered or banded pricing 
plans based on Internet use. Government 
imposed "'Net neutrality" may push ISPs 
into doing away with unlimited service 
plans. 

There goes the unused bandwidth of 
your listeners. Somehow the concept of 

commandeering property of any kind just 
because its owner is not currently using 
it escapes my sense of right and wrong. 
Doesn't it strike you the same way? 

Can you imagine the public outcry 
when it is learned that your free Internet 
radio broadcast pushed a listener into a 
higher rate band? The streaming -media 
hosting service's marketing pitch will 
ring in your ear. "We can save you mon- 
ey to deliver your Internet broadcast." 
Will they also be able to save your repu- 
tation in your market when your attempt 
to save money by using listener property 
comes to light? 

ISPs lissom Their Own Policies 

Internet radio listeners in the work- 
place have no authority to allow an out- 
side organization to use the listeners' 
PCs as proxy servers or to grant a third 
party permission to use the organiza- 
tion's bandwidth, and most ISPs have 
use and practices rules that prohibit their 
customers from granting such rights as 
well. 

Most ISPs choose to selectively not en- 
force their own rules in this regard be- 
cause of who the major buyers of VMR 
services happen to be: the media. Big ra- 
dio networks are not to be treated as any- 
thing other than partners when it comes 
to selling product - even the ISPs' own 
products and services. 

The injured parties are, therefore, those 
who pay based upon their use of the In- 
ternet and the ISPs' customers (all of the 
ISI's' customers), who eventually pay for 
the free bandwidth acquired by your cast - 
saving VMR technology. 

The Internet may still be compared to 
the open range of the Old West, but do 
you really want your radio station or 

//nlrnnulnir, 

The lack of Internet 

regulation is no 

excuse for the use of 
a listener's 

bandwidth to forward 

your signal to other 

requesting Internet 

listeners. 

network to be held in public contempt 
for what will appear to be at best op- 
portunistic greed and at worst theft by 
deception? 

I am choosing to believe that most 
network owners and station GMs do not 
understand VMR technology or the im- 
plications of the technology for their 
listeners and the employers of their lis- 
teners. 

The use of VMR technology may not 
be a question of legal or illegal at this time, 
but land many others believe it is a ques- 
tion of right and wrong. 

How closely have you looked into the 
actual impact of the use of virtual multi- 
cast routing and the companies that sell 
this patented technology? 

Who will be remembered as taking the 
high road when making the choice to use 
or not to use VMR technology? 

Paul R. Gatlard is President of Barnabas 
Road Media. 
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Mancow Looking For A New Barn 
Earlier this week WKQX (Q I OI )/Chicago morning guy Erich 

"Mancow" Muller (pictured) announced he was shopping for 
a new Chicago flagship. "I'm committed to honor my current 
agreement with Emmis to continue broadcasting Mancow's 
Morning Madhouse from Q101 through the duration of my con- 
tract," Muller said. That deal expires Aug. 25. "However. to ex- 
pand my audience without interference, I need a new partner." 
Shortly after, Emmis beat Cow to the punch with its own an- 

nouncement: Mancow's final show was Fnday, July 14. "This was 
a strategic decision we made after much consideration. and k 
was not an easy one." Emmis Ra- 

dio President Rick Cummings 
tells ST. But the contract is up in 

August, and we felt it was time to 

go in another direction. I consider 

Cow a friend. and I wish him 

nothing but great success. Ifs time 

for a new chapter at Q101 and 

time for Mancow as well. I know 

he'll do well." 

Effective July 17, James Van 

Osdol will preside over a music- 

intensive Mornings on Shuffle. 

which will continue until Sept. 18, 

when a new morning show will 

launch. 

Phoenix On The Riviera 

Homeless - won't you 
help 9 

We hear Riviera Broadcasting is close to finalizing a deal to 
pick up the format and intellectual property of heritage CHR/ 
Rhythmic KKFR (Power 92.3)l/Phoenix, thus saving it from the 
symbolic wrecking ball when Bonneville buys the station from 
Emmis. How will this work, you ask? Simple We hear that Riviera 

will also pick up KQSS/Miami, AZ at 98.3 (currently Country 
under independent owner Bill Taylor) and move it into Phoe- 

nix. where the company will install Power's format. 

Over at Riviera Alternative KEDJ (The Edge 103.9) /Phoenix, 

PD Kevin Mannion exits, and midday goddess Robin Nash has 

relinquished her MD stnpes. VP/Programming JJ Jeffries is over- 
seeing the joint until a new PD is hired. 

Buckethead. the early years. 

One Head 
Replaces Another 

WJRR/Orlando after- 

noon stud Jason "Buck - 
ethead" Bailey has been 

selected to fill the vacant 

morning slot at Clear 
Channel Active Rock Mon- 

ster WXTB (98 Rock)/ 

Tampa. Señor Buckethead 

will replace yet another 
"Head." Cowhead, who recently resurfaced across the street 
as Bucket's new morning nemesis at Cox Classic Rock WHPT 
(102.5 The Bone). "It's true, we are replacing one head with 
another ... but what do buckets do to cows? They milk them," 
98 Rock PD James "Doubledown" Howard explains to 
ST. 

The Programming Dept. 

PD Marty Linck exits Bonneville Hot AC WVRV (101.1 

The River)/St. Louis after 3 1/2 years. In the interim, Jules Riley. 
PD of Adult Hits dustercousin WARN, will oversee The River. 

Locate Linck at 314-258-2029 or mertylinck@hotmail.com. 
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Chris Marino, PD of WLDI (Wild 95.5)/West Palm Beach, 

is headed north to New York State's exotic equivalent - 
Poughkeepsie -- to do mornings at WSPK (KI04). He will re- 

place The Woodman. who recently moved back to the Midwest 

to pursue a nonradio venture. 

After a I 5-year run at WAPEJJadaonvtlle, Asst. PD/MD /mid- 
day talent Tony Mann is leaving radio. "Tony has launched his 

own successful business and has decided to devote himself to k 
full- time," says WAPE PD Cat Thomas. 

Afternoon talent Brian "Munchie" Donovan adds MD 
stripes at WKSS (Kiss 95.7) /Hartford. 

Paul Kriegler will fill the vacant PD slot at Shamrock Com- 

munications Classic Hits KTSO/Tulsa. This moves reunites me 

with the company where I first became PD in 1995 - across 

the hall at [Alternative) KMYZ," Kriegler tells ST. Since last Oc- 

tober Knegler has been OM of Midwest Family's four -station 

duster in Springfield, MO. 

Tommy Collins, PD of NexiMedia Active Rocker WXQR/ 
Greenville, NC, is trading in his PD stripes for the chance to do 
mornings on WXQR Alternative WSFM/Wln ngton, SC and Ac- 

tive Rndker WKZQ/Myrtie Beast, SC. Theft has been open since 

Mad Max left in May. "I'm going to back to a position where I can 

burp and fart in the hails, and people think it's fumy again," Collins 

tells ST. This leaves the WXQR PO post wide open, but Collins 

adds, "There is a mildly challenged guy from Paulding. OH named 

Drunk Shane who I think is a shoo-in." 

Brian Hayes, PD of Midwest Communications Classic Hits 

WFAT /Kalamazoo, MI, is upped to Regional Director/Program- 
ming of the company's nine stations spread out all over Michi- 

gan. Oh, yeah, he gets to keep his day job at WFAT. 

Dateline: Fresno, where Wilks Alternative KFRR awards 

MD /afternoon responsibilities to Production Director Ryan 
Olditeld, replacing Gina Juliano. who left in March. The Circle 
of Life completes itself as Jake Hamar makes the short trip from 
nights at KJUG/Visaiia, CA to become KFRR's new Production 

Director. 

WXNR/Greenville. NC picks up Greg Brady, a.k.a. Not 

Barry Williams. as Asst. PD /afternoon dude. Brady was last seen 

co- hosting mornings across the street at WRHT but was 

knocked into the unemployment line last month by the syndi- 

cated Bob & Shen. 

KKPL (99.9 The Point) /Ft. Collins, CO loses MD /afternoon 
jock Boomer, who gets the big call to do nights at KBZT (FM 

94/9)/San Diego. Point PD Mark Callaghan says. "I went on a 

whaewater rafting tnp yesterday with the Point staff after I was 

told it would be a great 'bonding' outing. Instead, it rained the 

entire time we were on the river, it was 57 degrees. and Boomer 

fell overboard. Then I come to work this morning to Boomer's 

resignation. I'm told that it had nothing to do with our trip." 

Amelia Eautlat 
Located! 

How crazy is this? Amelia 
Earhart. has been hired as - 
of all things - an airborne traf- 

k reporter for KOA (News -ra- 

dio 850) /Denver. No wacky 

fake airname, we are told that 

Emhart is a direct descendant 

of the original Amelia! Reacting 

to this extremely exciting news, 

extremely excited news co- 

host Steffan Tubbs remarks, 

"We are extremely excited to 
have Amelia join the 850 KOA team." There you have it. 

Quick Hits 

KRBE/Houston morning team Atom Smasher and Maria 
Todd exit. Cumulus/Houston Market Manager Pat Fant assures 

us that a fine new show will debut on July 24. 

WIOQ /Philadelphia midday talent Joey Brooks and after- 

noon driver B -Dub have exchanged air-shifts. Police are not in- 

vestigating. 

Want to co -host the morning Freak Show at WLLD (Wild 

98.7)/Tampa and work with some dude named Orlando? The 

position recently became available when Kathy left the show af- 

ter four years. 

Island Del Jam Music Group elevates Marthe 
Reynolds to Sr. VP/Rhythm & Crossover Pro- 
motion 

Joey Carvello upped to Sr. VP /Promotion of 
TVT Records. 
Citadel names Todd Lawley President/West 
Region. 

YEARS AGO 

John Ivey appointed PD of KIIS/Los 
Angeles. 
Chris Ebbott named PD of WEJM/ 
Philadelphia. 
Jerry Ryan appointed VP /GM of 
WIND. WLXX & WOJO /Chicago. 

Y E A R S A G O 

John Ivey 

Bill Bennett named President of GefterLOGC 
Records. 
Steve Tipp upped to Sr VP /Promotion at 
Reprise. 
Jay Clark named PD of KLSX/Los Angeles. 

Y E A R S A G O 

Lynn Anderson joins Radio Express 
as VP Sales & Marketing. 
Gene Knight elevated to OM /Pro- 
gram Manager at KFMB/San Diego. 
Paris Ely upped to Sr. VP /R &B Pro- 
motion at Motown. 

Y E A R S A G O 

Lynn 
Anderson 

Paulette Williams promoted to GM of KMEL 
San Francisco. 
Bob Catania upped to VP'Promotion of Is- 
land Records. 
Bob Darling appointed Dir /Operations & Pro- 
gramming at KJOI/Los Angeles 

Y E A R S A G O 

Rids Dees joins KIIS/Los Angeles as 
morning personality. 
Paul Fiddick appointed Sr. VP of 
Multimedia Radio. 
William "Stinky" Sheppard appoint- 
ed Sr. VP /Promotion of Destiny 
Records. 

Me resemblance is uncanny, 

Mark Driscoll resigns as PD of KSTP/Minne- 
apolis. 
Robert Nelson named VP of CBS Radio. 
Mark Ford named OM of Drake- Chenault 
Enterprises. 
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Cha -cha- changes at KHTS (Channel 93 -3) /San Diego as af- 

ternoon talent Cha Cha leaves, replaced by morning show pro- 

ducer/midday jock Boy Toy Jesse. Seconds later nationally syn- 

dicated morning messiah Kidd Kraddick hires the fourth mem- 

ber of his on -air team away from Channel 93 -3: JC Chavez i no. 

not the guy from 'N Sync). who works on AJ's Playhouse. 

Michelle Rutkowski is new to nights at WLUM /Milwau- 

kee. The shift has been vacant since March. when Chris Calef 

moved to afternoons. We are told that Michelle's previous ex- 

perience included weekends at WKQX (Q 101) /Chicago and 

Cinnabon. 

WKUS/Noríolk picks up ABC Radio's syndicated afternoon 

heartthrob Michael Baisden, which moves former afternoon 

dude Big Dose to middays and pushes midday talent Cocoa 

Butter out the swinging exit door. 

Denver vet Oz Medina returns to the air in afternoons at 

NRC Broadcasting Triple A KCUV. Medina was last seen across 

the street at KBCO, where he crashed for 13 years. 

Tommy Fox makes his way from swing at KDWB /Minne- 

apolis to nights at WHTF (Hot I 04-9)/Tallahassee. FL, filling the 

chasm created when Mo Bounce headed to KXXM /San Anto- 

nio. 

So Round, So Finn.... 

Were referring to the CDs which will be distributed by art 

ist- management company the Firm as it forms its own record 

TELEVISION 
TOP 10 SHOWS 

Total Audience 
(110.2 million households) 

1 Americas Gol Talent 

2 So You Think You Can Dance 
(Wednesday) 

3 CSI 

4 60 Minutes 

5 Law d Order Criminal Intent 
6 So You Think You Can Dance 

(Thursday) 

7 Cold Case 

8 CSI: Miami (Monday) 

9 CSI: Miami (Wednesday) 

10 Law & Order 

July 3 -July 9 

Adults 18-49 

1 America's Got Talent 

2 So You Think You Can Dana 
(Nbd.. t3Opm) 

3 So You Think You Can Dance 

4 LS/ 

5 Family Guy 

11íe1 Greys Anatomy (Thursday) 
7 Big &other 7 

(be) So You Tient You Can Dance 

(Walt 8p n) 

9 Rock Star. SWIMS 
l may) 

10 Greys!ll111111101111111l) 

(tie) Law & 01919 Disi111f 

label. The first artists signed to the as- yet -unnamed label are 

singer -actress Mandy Moore and Army Of Anyone, which con- 

sists of former members of Filter and Stone Temple Pilou. The 

new label will be distributed by EMI. 

Formats You'll Flip Over 

Cox Radio's KLDE, Houston has completed ita'tranoidon 

from Oldies to Classic Hits as "K -Hits 107.5" under PD Ron 

Parker and MD Paul Christy. Former crosstown KRBE talent 

Scott Sparks joins K -Hits for mornings on July 17. 

Clear Channel Urban WBWT/Tallahassee dumped its for- 

mat and call letters and flipped to WFLA -FM. "Tallahassee's Talk 

Radio." Seconds later clustermate WNLS -AM flushed News/ 

Talk in favor of Sports as "1270 The Team." Most of the AM's 

former talk lineup will migrate across the hall to WFLA -FM, 

which starts the day with local talent Preston Scott, followed 

by the syndicated stylings of Glenn Beck. Rush Limbaugh and 

Dave Ramsey. OM Jeff Horn needs a PD for WFLA -FM who 

can also do news. 

Six former WBWT staffers are now looking for work: PD /mid- 

day talent Vanessa Jerome: Asst. PD /afternoon personality 

BOX OFFICE TOTALS 
July 7 -9 

Title(Distributor) S Weekend STo Does 

1 Pirates Of The... (Buena Vista)' $135.63 $135.63 
2 Superman Returns (WB) $21.81 $141.64 
3 The Devil Wears Prada (Fox) $15.01 $63.11 
4 Click (Sony) $11.92 $105.84 
5 Cars (Buena Vista) $10.73 $205.90 
6 Nacho Libre (Paramount) $3.33 $73.81 
7 The Lake House (WB) $2.85 $45.63 
8 The Fast d The... (Universal) $2.54 $57.43 
9 Waist Deep (Focus) $1.90 $19.20 

10 The Break -Up (Universal) $1.62 $11427 

All ligures in millions 'First week in release 
Source: Nielsen ED( 

COMING ATTRACTIONS: This week's openers incklde 
You. Me and Dupree. whose Lakeshore soundtrack con- 
tains music by The 88, The Staple Singers, Tone Loc. 
Little Feat, Young MC. Blind Melon and more 

- Julie Gidlow 

Frank Luv: night jock Thril Da Playa 

(miry not be his real name): and mixers 

KD. DJ Kane and E -Zone. 

Great Moments In Syndication 

Sports talk guru Jim Rome, the origi- 

nal "Pimp in the Box." has inked a new 

long -term contract extension with Pre- 

miere Radio Networks, his syndication Congrats. Van Smack' 

home since 1996. The Jim Rome Show, 

a.k.a. The Jungle. will continue to be heard on more than 200 

radio stations across this great land. This newly signed long -term 

agreement also acknowledges the future addition of satellite ra- 

dio to Romié s to-do list. 

Envision Radio Networks ups Rebecca Pixley to VP/Affili- 

ate Relations. Pixley joined Envision in 2004 as a mere Direc- 

tor /Affiliate Relations, so you can see this was indeed a sweet 

deal. Before ERN, Pixley was Director /Operations for both MJI 

Broadcasting and Premiere Radio Networks. 

Condolences 

Syd Barrett, a co- founder of Pink Floyd, has died at age 

60. Barrett. Roger Waters, Nick Mason and Richard Wright 

formed Pink Floyd in 1965, but Barrett, suffering from mental 

instability exacerbated by drug 

use, left the band in 1968 and 

was replaced by David Gilmour. 

Barrett eventually withdrew 
from the music business entirely 

and lived out the last years of 

his life as a recluse at his 

mother's house in Cambridge. 

England. 

Scott Thompson, GM/ 

part- owner /afternoon host on 

New Albany Sports outlet WWSZ/Louisville, died July 7 at age 

46. In lieu of flowers, the family requests donations be made to 

the Scott C. Thompson Benefit Fund. Further info is available at 

www wszrodio corn. 

Milan Williams, a founding member of The Commodores, 

died July 9 after a battle with cancer. He was 58. Williams at- 

tended Tuskegee Institute in Alabama in 1967, where he was re- 

cruited to play keyboards in The Commodores. He left the band 

in 1989. 

Svd Barrett 

($anta Baby 
Recorded by: 

ki47t 

rcye:t, Mme_ 
Rtv- R444., 440,/it CA-47,0,44, All 5/444 
M cev44,- 

y 
With thanks to all the Program Directors and Disk Jockeys who through the years have made 

one of Imeríca's best tobt Cfiristmas songs. 

anta Baby 
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/ZR.'.r frA' TOP 50 ALBUMS 
THE INDUSTRY'S NO. f RETAIL CHART July 14, 2006 

LW TW ARTIST ALBUM LABEL POWERINDEX CHANGE 

1 JOHNNY CASH American V: A Hundred Highways American/Lost Highway 84,834 
3 2 NELLY FURTADO Loose Geffen 83.268 -15 °ií, 
1 3 INDIA.ARIE Testimony: Vol.1, Life 8 Relationship Universal Motown 66,044 -59% 
5 4 RIHANNA A Girl Like Me Del Jam /IDJMG 57,488 -9% 
6 5 RASCAL FLATTS Ma And My Gang Lyric Street 56,853 -5% 
7 6 GNARLS BARKLEY St. Elsewhere Downtown/Lava/Atlantic 55,987 -5% 
2 7 DASHBOARD CONFESSIONAL Dusk And Summer Vagrant/Interscope 54,121 -61% 
4 8 DIXIE CHICKS Taking The Long Way Open Wide/Columbia 53,415 -29% 
9 9 VARIOUS High School Musical Soundtrack Walt Disney 50,176 -11% 
11 10 YUNGJOC New Joc City Bad Boy /Atlantic 45,914 -5% - 11 RISE AGAINST The Sufferer & The Witness Geffen 45,198 
14 12 RED HOT CHILI PEPPERS Stadium Arcadium Warner Bros. 40,532 -12% 
10 13 VARIOUS Cars Soundtrack Walt Disney 39,634 -20% 
17 14 PANIC! AT THE DISCO A Fever You Can't Sweat Out Decaydance,'Fueled By Ramen/Lava 39,621 +3% 
12 15 AFI Decemberunderground Tiny Evil/Interscope 39,522 -17% 
15 16 VARIOUS Now That's What I Call Music! UTV 38,838 -6% 
8 17 BUSTA RHYMES The Big Bang Flipmode/Afermath / lnterscope 35,886 -38% 

19 18 PUSSYCAT DOLLS PCD A &M /Interscope 35,381 -4% 
27 19 FRAY How To Save A Life Epic 33,574 +12% 
18 20 CORINNE BAILEY RAE Corinne Bailey Rae Capitol 31,392 -17% 
22 21 SHAKIRA Oral Fixation Volume 2 Epic 31,127 -11% 
29 22 NICKELBACK All The Right Reasons Roadrunner /IDJMG 29,974 +2% 
21 23 NE -YO In My Own Words Def Jam/IDJMG 29,424 -16% 

24 VARIOUS Pirates Of The Caribbean Soundtrack Walt Disney 28,742 
26 25 CARRIE UNDERWOOD Some Hearts Arista 28,074 -9% 
23 26 ICE CUBE Laugh Now, Cry Later LenchmobbNirgin 27,538 -21% 
35 27 CHAMILLIONAIRE The Sound Of Revenge Universal Motown 24,785 -6% 
16 28 HANK WILLIAMS, JR. Essential Collection Curb /Asylum 24,414 -39% 
34 29 TOOL 10,000 Days Volcano/Zomba Label Group 23,856 -9% 
44 30 JOHNNY CASH I Walk The Line: The Legend... Island /IDJMG 23,496 +10% 
30 31 TIM MCGRAW Greatest Hits Volume 2 Curb 23.355 
40 32 JAMES BLUNT Back To Bedlam Custard/Atlantic 23,157 -2% 
45 33 BLUE OCTOBER Foiled Universal Motown 22,682 +7% 
36 34 THREE DAYS GRACE One -X Jive/Zomba Label Group 22,583 -13% 
20 35 KEANE Under The Iron Sea Interscope 22,362 -37% 
33 36 T.I. King Grand Hustle/Atlantic 21,944 -17% 
13 37 SHAWNNA Block Music DTP/Del Jam/IDJMG 21,808 -53% 
43 38 TOBY KEITH White Trash With Money Show Dog Nashville/Universal 21,532 +1% 
50 39 KT TUNSTALL Eye To The Telescope RelentlessNirgin 21,082 +13% 

40 WRECKERS Stand Still, Look Pretty Maverick/Warner Bros. 19,701 
49 41 NICK LACHEY What's Left Of Me Jive/Zomba Label Group 19,517 +4% 

42 KELLY CLARKSON Breakaway RCA/RMG 19,122 
43 HINDER Extreme Behavior Universal Republic 18,570 

46 44 BUCKCHERRY 15 Eleven Seven /Lava 18,520 -8% 
32 45 FIELD MOB Light Poles And Pine Trees DTP /Geffen 18,289 -33% 
24 46 UNDEROATH Define The Great Line EMI Music Reactive/Tooth & Nail 17.989 -47% 

47 ALL -AMERICAN REJECTS Move Along Interscope 17,814 
42 48 ANGELS AND AIRWAVES We Don't Need To Whisper Suretone/Geffen 17.417 -19% 
37 49 MARY J. BLIGE The Breakthrough Geffen 16.809 -34% 
39 50 DONELL JONES Journey Of A Gemini LaFace/Zomba Label Group 16.671 -29% 

© HITS Magazine Inc. 

li i i ALBUMS 

Cash Carries The Chart 
The man steps through a ring of fire to 

land at No. 1. 

Like a voice from beyond, the late Johnny 
Cash's spirit paves indomitable as his post - 
humous, Rick Rubin -produced American/ 
Lost Highway 
release, Ameri- 

can V: A Hun - 

dred Highways, 

sits atop this 
week's HITS 
album chart. 

The 85,000 The Fray 

total is just 
enough to edge 
Geffen chan- 
teuse Nelly Fur- 

(ado's Loose, 

which finishes at 

No. 2, thanks to 

"Promiscuous," 
her multiformat smash with Timbaland. It is 

that rare week when not one album tops the six - 

figure mark in sales. 

Last week's No. 1, India.Aries Universal 
Motown album Testimony: Vol. 1..., is No. 3, foI- 

bwed by Def Jam /IDJMG's Rihanna and Lyr 
k Stmt's still -strong Rascal 'Flab. With Cash, 

Furtado, India.Arie and Rihanna, Doug Morris' 
UMG boasb the top four albums and, with Va- 

Rise Against 

grant's Dashboard Confessional at No. 7, five 
of the top seven. 

The rest of the top 10 includes Downtown/ 
Atlantic's Gnarls Barkley (No. 6), Open Wide/ 
Monument /Columbia's Dixie Chicks (No. 8), 

Disney's High School Musical (No. 9) and Bad 
Boy /Atlantic's Yung Joc (No. 10). 

Geffen punk rockers Rise Against are also 
chart newcomers, debuting at No. 11, with Dis- 
ney's Pirates the Caribbean soundtrack (No. 24) 

and Universal Republic's Hinder (No. 43) rep- 
resenting the other debuts. 

Double -digit increases are registered by Ep- 

ic's The Fray (No. 27 -19, +12"0, Island /ID- 
JMG's Johnny Cash compilation (No. 44-30, 

+10%) and Virgin's KT Tunstall (No. 50-39, 

+13%), with Fueled by Ramen's Panid At 'Ilse 

Disco (No. 17 -14), Roa- 

drunner /IDJMG's 
Nickelback (No. 29 -22), 

Universal Motown's 
Blue October (No. 45- 

33), Show Dog Nash - 

ville /Universal's Toby 

Keith (No. 43-38) and Johnny 
Jive /Zomba Label 
Group's Nick Lachey (No. 49-11) also show- 

ing upward mobility. 
Next week There's a likely chart- topper in 

Sony Musk's Now 22, along with XL's Thom 

Yorke, WB's Muse, Asthmatic Kitty's Sufjan 
Stevens and Wind-up's Seether. Or Music/ 
Epic's Los Lonely Boys and Elektra's Third 
Eye Blind top the discs hitting retail July 18. 
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KM V 
'ASEO 

Jon Zenner 
Sr. VP Programming 

202- 380 -4040 
Ma limb 
Thomas Kenny 

KEVIN NAM Jumpuar Your Electnc Heat 
LISTENING Glory a The Feared 

xM Ct1Nl 

Luis Baro 

IMAMS Of CANADA L en Sae Dive 
PLAID In Zero 

no min 
Luis Baro 

ANAS Ma ME Mama 
JELLYBEAN MARLON 0 New York House 
EINRS FERMA MYRONE ELM Underground 
MUMS EMEIMIE MINANT OMEN JR. I Can Tea 

TM Spam 
Zollar 
LLYA F annular 
NTROUS OfME North Pile 
HYDIlOIID Greek Trait 

UMEI VAN WR Pond d 

PAIL OMIENFOLD Faster KM Pussycat 

na VNap 
Robert Autry Davis 
SLOAN WANIWRMIM Bad For Her 

SLOAN WANWNN. Virg Tree 

JOHN SONIA Bun Stak 
JOHN BONU Writing In The Margas 
ZOE MULFORD Stock 

X Camby 
Jessie Scott 
JED A EIMET Just lie April 
PARI TIIMN Um Bum Down The Trader Park 
JON WT CAM God s Gonna Cut You Down 

DIV 
Billy Zero 
RAI ES Impeach My Bush 
MOM YONE The Eraser 
NUM Black Holes 6 Revelation 
MEW The lookeeprr s Boy 
LMslIs- DIEMEN The DrvuNp Iwnd 
DEANS Leket To Immortally 
DJ SHADOW You Made It 

CUT MVP The Garden 
AMY NNIRM Wayward And Partument 

MOM 16 
Jon Anthony 
SEMEN ANDERSON INTERN TYLER Three Chord 
BILL RAY CYR S Wanner Be Your Joe 

Rae 
Mass Myrick 
IW MAIM BS BAND twee The long Way Home 
HNC SIVINDETIMIN In Pursue Dt The Sound 

Cocoa 
Hector Corpora., 
ANDY AIRY Para No Vole Mas 

04100 
Hector Corporan 

CONTROL l kreve Sobre Mtpdo 

Vim 
Hector Corpo ran 
MELMA LEM Desvelo De Amor 

FNDM 

Hector Corporan 
N OINEDA Las Nooses Son Tasks 
IVY OUFFN No Hacen w 

NMI 
Dion Summers 

MOOS MOM About Us 
CUM PCNAMNL10NA111E Gel Up 

bib 12 
Vic Clemens 

ME -YO Sexy love 

FN*IA if 
Mike Abrams 

NAUCM FLATTS What Hurts The Most 

NNNM 

Mike Abams 

JUSTIN TIDIENNAM SesyBack 
JESSICA SNIPSON A Public Mad 
SLUE OCTOER Hate Me 

SEAN PAM MYNA COU Grve It Up To Me 

s. 
Ted KMy 
PET MP MYS Mewnal 
MENTINU Un Beso 
CLEM STOIC Make-Up Su 
TUA MENA Je Mappals Baghdad 

The lot 
Mike Marrone 

MEW MM SOON Orange Sky 

MESE NNBOCN DN s Ara 
IMEO WIC- IMA 
NM SMNINICN TOW You More 
AIED MO10CN Song For You 

MEN NW1I - Breathe 
11111111111111111 Happy In'ne'r In Your Eves 
DDIMONI SON Dim 
B1BT111O WT bead Ot El G0000 
PEEN N Where Do You Go 

NUN WM Lucky To Breathe 
pun MCCM msr. Angels Ry 
NOMINE UM Deem M Net IN Home 
MMUS CNN TMe Made Unseen 

WFSTW00D ONE 

Rob Edwards 661 -294 -9000 

(31IMk-NN Caa4y 
David Felker 

TRENT WILDION On Agan TonugM 

OM Geary 
David Felker 

CMOUIN MN Get Dora My Way 

yavq i Vern 
David Felker 

WAYRICMA Unbroken Ground 

AAn 6 C - .- ~ 
JON KCADA Free 

D 
Alan Furst 800-494 -8863 

10 mason hC(les 180.000 businesses 

Imam 
Lamp Ken 

SOJA Bring Baca Truth 

WZLA Stay Above 
M. DCIMON Ks The Morning 
ME ILACC M You Reedy 
MM. MW NUM, I Don't Know Why 
MOU.AIM Theses Hope 
IN SIMLA% In The Name 01 Low 
TIMM TORSI Beck Sion 
WT MIN Walk In My Shoes 

Randy Schrager. 

FEME ELMS Rifting 
JONI MELT You Are A Pan Of Everyttueg 
HELLT RMMDO Seerraody To Low 
ELIOT NOW Beeman The World 

AMnike 
Dave Sloan 
MOM TORE The Eraser 
LIMB END Lap Uve The el a d 

NOT Oli Boy from School 

:WRN 
MIY01, I MIMI /WORM. 

Alanllw NDW 

Polychronopolis 
N ED NOT OKI PEPPERS Tell Me Baby 

Comb, Toby 
John Glenn 

MIMEO WISH CWomu Grts 
DIMMONO MO God Only Cows 
EOM STRAIT Gen It Awry 
MEOW In Tams 01 Low 
JACO MOM love You 

AC Alpe 
Jonathan Steele 

JON MAYEN Wailing On The World To Chape 
OIRNSTMA MUM Mt No Other Man 

Travis Storch 866- 365 -HITS 

leek 
two NOT OMI PEPPERS Dan Caelomu 
Mt Mrs Murder 
MARLS IMEEY Crary 
REEZf11 Perna Saloon 
ROCK MILLS MD Panted 

Cavalry 
NA EE 2nd 2 None 
RANMEY LEINS Oh Happy Day 
MUM (ASSE Do M Agar 
AMC MTOE Modern Times 
SRO FORKE You Ga It 

MOSS 
COMMIT Rase Nose 
SUM NODE Precious 
'MOM Sorry 
MERU MUMMER Kas The Sky 
CACAO* Everywiw We Touch 

SIRIUS1W 
tATFILJiF 40,0 

1221 Ave of the Amert le 
New York. NY 10020 

212. 581 -5 100 

Steve Blatter 

$InMNNB1 
Kid Kelly 

MMNO MMMOlLE Gallery 
KEAE K It Any Wonder 
JUSTIN 1NNENlJNE SesyBack 
CIENIM Do It To It 

RASCAL RNTS L de Is A Highway 
JESBE mICAN1IT Rrht Where You Want Me 

Left Of Coder 
Rich McLaughlin 

KM Shot Shout 
MINIMA BY OUTre Brother 
MERI MUIDOCM Breathe 
PETER SAM I JON Young TONS 

N. WARD To Go Hone 
JIM NOS In The Key Dl C 

SMMS SINS Stay 

Man 
Jose Mangin 
REVEL MEETS IN:EL Cowboys Do More Dope 
MJO O1tAVE Orgmal Ere 

NN/ Attack 
Jose Mangin 

MASTODON Crystal Soil 
DEFINES Beware The Water 
AUTUMN OREMS Embrace The Gutter 

Prise 
Naneen Arafat 
MCELBACI f ar Awa, 
MISMTANA Boston 

mmlSoap 
Kid Leo 

MOTT PRETTY TIMES Barg Bang You re (lead 

Alp NI/ OWN 
Reggie Hawkins 

MCA NOSS Blow 
RIME WI. Cash Flow 

ME MICK NOB Chevy NOW Moab 

Mils 63 
LiF Shawn 
MM POW MAR DOM Hard On A Hoe 
FEDERATION ME-N Stunna Glasses At NqM 
MITMST Mans Brown 
RICA DoT Throw Some Deer 
BUD PET Voices 
DIMMED Born N Raised 

AIDS 33 
Howard Marcus 

JON DIMMED Warwg Beach 

Tbs Chas NORM 

Damn Smith 
NOUVELLE %A010ì Blue Monday 

Om Canby 
Scott Lindy 
GNTOEN WNW Caldorna Girls 
TAYLOR SWi1 Tim McGraw 
DOE MOM long Way Around 

&Om Cavalry 
Jeremy Tepper 

BOLDEN MeM Frying Pan Eros 
I0 WY NN Cey 01 Meets (Dumb Old Country Bay I 

RADIO NETWORKS 

Phil Hall 972- 991 -9200 

ANC Net AC 

Dan Lopez 

FONT MINOR. .. Where'd You Go 

Ar Peter SCewart 

RASCAL MATTI What Huns The Most 

ANC's Cavalry Cal to Cast 
Dave Nicholson 
MOaTMMERY SEEM Some People cZmpe 

e MN 8th or November 
DATILE PECK Nairn' A Good Man 
ACLI WORM Love YOU 

ANC Mel Cavalry 
Richard Lee 

MEIN HOLY Brand New Gnm,eod 
LOESTM Mountams 
NONTMIERY SENTRY Some People Change 
TIENT TONIMSON One Wing In The foe 

ANC Classic MO 
Chas Miller 
TOM PEUT Saving Grace 

Artist/Title Total Plays 

MAMMA MONTANA Best 01 Both Wass 83 

MANNA SOS 

HAMMN MONTANA Who Sad 

MOH SCHOOL NUM. Were AI In TMs.. 

SOMME FON SOLI 1985 

7/ 

78 

78 

78 

ALT A AJ. Rush 77 

DANIEL POWER Bad Day 77 

TDIWMA Pon De Replay 76 

NEB DAY Wale Me Up When September .. 34 

C1NIM IIMWM Yo (base Me Liss) 33 

CRAZY MON AIM F 

WEEEEA BwMy His 

Jew NuCMTIEY WOW WU Soul 

MT A A.J. Ch.imcals React 

USHER Caught Up 

NATASHA IEDINURELD Unwritten 

JONAS MOYENS Mandy 

IS Gel 31a Wad In The Game 

JESSE NLGNTEY 11 Try 

a Who s Ahan 01 The Big Bad Wog 

Peso for wets n eedy F -7 

31 

31 

31 

31 

30 

30 

30 

29 

28 

Vea of America broadcasts in 41 
languages Ni over 60 countries vnth an 

audience of 100 million kswners on 798 
radio stations and 502 tension stations. 

Larry London 202 -619 -3901 

Pe 
Artist Title TW LW 

FORT MII011... Where'd You Go 38 36 

GSM Me 8 U 36 32 

NMUNNA UntaeMu l 36 40 

MIMII GAM P Crary 34 28 

SONORA MOH JEAN Has Don't 34 36 

ALL- AM6IGM REJECTS Move Abp 34 32 

FRAY over My Head (Cade Carl 34 32 

PAINS HILTON Stars Are Blind 34 30 

COMM Do It To It 32 24 

MILT FuNTADO... Promiscuous 32 34 

DIMMUJOMAMF MIAMI DOE Rahn 32 34 

IMO LAOEY What's Left 01 Me 32 36 

JEANNE ORTEGA Crowded 28 24 

MT TIMSTAU Black Horse 8 The 26 26 

MLA NOS NOMA So What 26 22 

NSSYGT DOLLS... Buttons 24 26 

SEAN PAUL When You Gonna.. 24 28 

NATASHA EOMLGfELD Smote 24 20 

NIL JON WFJt A SEAN PAUL Snap Yo 24 8 

PATNA OEANDA Clomp Too Much 22 26 

PNMCI AT TE OSLO I Woke Sins. 22 32 

WOKE 1AMT -1 Déià Vu' 18 22 

OMMTNU MAMA Ant No Other . 16 22 

MINA MUCK Breathe 12am) 10 22 

g 
me 

Jerry Williams 770 -969 -7936 

ANt 
LEELANO Sound 01 Meßdtes 

SANCTA* MAL l'on Nol Aught 20 
MiNCYE So long Sell 18 

101YSTAI MUMS Ftre 18 

IEDTOMEATE You Are Here 18 

NOME HUFF F Mraces 17 

ALAN »'sou Wasted In The Blood 17 

EOM LAWNHNCE...The Matra OlAbaharn 17 

SWETCNFOOT We M One Tonight 17 

P.0.0. Goodbye For Now 17 
1UIMMM Oul 01 My Hands 17 

Pley_et Roi the week of July 3-7 

VMUSIC 
Radio 
Jav Frank. 310 -582 -7770 
John Lenac 370-582-7773 

(HEM P.E. Beware Do We Go From Here 
AS FAST AS Florida Sunshine 
"NMI BEMBIFOLD Sew The Day 
BEN se a Gel M Lie You t der M 

BETH ORTON Shopping Trolley 

BMOMAN A LA MAM E Stunhn l We My Daddy 
BOB SEGER Wad For Me 
SONT VMENTMOWreck 
BOY Ill MT Sucre 
ONM MOM Say Goodbe 
CUM Get Up 

OWE MIN Rock Yo Hips 
DAMN MU GM Money 
DJ NM MM... Can't Slop The Reign 
EMUS SLUE Over 

BM CLASS MIME The Queen And 

E CM V1MOOP .. Go To Church 
JIM MANNER Munn Vie Theme 
AIM TNMIEINAE Serylack 
MINT FRAWL* Imagine Me 
L OF MO Redneck 
LL SCRAPPY MU NI BUOI Money In The Bane 
u COOL J... Bump Has 
LIM FWI Paso A Paso 
NEAT LON The Monster Is loose 
N NM MOEU Floatm g 

W ALK COU Day Dream., 
EW YOM DOLLS Dance lie A Monkey 
OE CHANCE Look At Her 
RMII NILO You re Only lonely 
1FUDOVA Heroes 
MCI Vans 
TIMMY ARAM Start A lee 
TODD SNIDER Looking For A Job 
TMLOCY Gres In The Game 
wN NUNT Beep A Gas 

RIMS MN Chen Hang low 

VW, 
Jay Frank 310 -582.7770 
Colleen Quill 310-582-7768 

MILT TO SPILL Conventional Wisdom 
NIMBI MM ONS Vetm 
JESSICA SNrSON A Public Allan 
LYFE JENNNN S E x 
MIN ROES I Manna Know You l we that 
SNOW MTIIOI Chump Cars 
TRM MOM seem; 

,) 

IlalM1 -M Ca cry 
Hank Aaron 
METI EN WILSON California Girls 
LOW MAN Mountains 
MONO BEUTET Every Mae A Memor, 
JASON MDHM Amarillo Sky 

NaW CMNky 
Hank Aaron 

DETOMN MUON California Girls 
JACK MOM love You 

IMAM LAMENT New Shags 

LD bra 
Hank Aaron 
JNM DIVOT Fawns Seas Ot Mold 
JAE OWN Yee Ws 
MOM emu Easy We A Mummy 
ENE LAMM I Dan It What She Saud 
RID GRAND KII W NOw 

Nally OWN IoW 
Hank Aaron 

JAM MU yet Haw 

DERM I BENTLEY E wry Mae A Memory 
LOESTM Mantas 
BUM LARSEN I Lon t Know What She Sag 

Bleinils N AC 

Mike Bettel', 

NN JOM erMENNIFE1 NETTLES Who Says You 

24 Now Formats 
Jon Holiday 303 -'34 -8700 

Not AC 

Jon Holiday 

JOIN WAVER wadeg On The World To Change 

Met CteNkt 
Adam Fendrich 

NMI EER Wee For Me 

N f. Calk/ 
Penny Mitchell 
MUMS BENTLEY f very Mee A Memory 
ALAN AMMO Lie Red On A Rose 

musicsnippet.com>> 

Tony Lamptey 866. 552 -9118 

111p4lap 
N$1A MINES New York Sher 
POE C Free 

DJ (MIMEO Bowl N Rased 
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72 million households 

CHRISTINA AGUILERA *No Other Man 17 

FRAY Sr, Head ¡Cable Carl 17 

RUMENA ,nladtrful 14 

MI tins Murder 14 

T I. Whal You know 14 

PUSSYCAT ROLLS L4 MS SNOOP 0000 Buttons 14 

TAXING BACK SUNOAY .'aveDannSure +3 

ASHEff SIMPSON . . 13 

NELLY FURTADO ¡imescuous 12 

RED HO CHILI PEPPERS Dark Cakbrrw 12 

REO JUMPSUIT APPARATUS Face Down 10 

READ AUTOMATICA :ìraduation Day 10 

CARTtL >r. 9 

LIPPE FIASCO KrrA Push 9 

Elfin MOB ICMPA W. . 8 

BUST RHYMES MILL .I.AM B EEL* I Love e 

PIINIRF LI 1 UNYE WEST Number One 7 

DASHBOARD CONFESSIONAL Doni MN 6 

MORN( KIMBALL 7'ng On 6 

CASSI '. 5 

David Cohn 

General Manager 

III JOHN I t Ai SEAN PAUL Scup Yo Fevers 2: 

YOUNG DITO UTE. Shoulder Lem 26 

UNTIE ROATH 2r..7 On The Wabe 24 

BUST RHYMES IWILI.171& NEE I Lose My 74 

30 SECONDS TONARS The KM 23 

AEI.' M. 23 

DADDY YANKEE 111100P 0000 GNista lone 23 

TAKING SACK SUNDAE Mi eDanrSure 21 

LUPF FIASCO Kra Push 14 

YUNG JOC s Gan Down 13 

141AD AUTONIARCA Graduation Day 12 

EARLY 11011111111 Harr 11 

PERL JAM Lee Wasted 11 

T I Why You Warty 11 

FILO MOO WAWA So What 10 

CADRE Honestly 10 

E UTPA.BEARNOR UMODat 10 

PNMMEU MUM WEST tiumttet One 10 

NM WAIST Ready To F als to 

ANGELS AIM YIWAOES The Allemure 9 

Vdeo pUlwsi far Me newt ol July 3 -9 

RR NATIONAL MUSIC 

ow es WicaweeeN1111ee 

38 3 million households 
Ed Hardy. President 

Sarah trahern. VP /Programming 

ADDS 

RUE COUNTY recrackers And Fans Wneels 

TRNT TONLINSON One Wing IA TIR Fire 

CAMP UNDERW000 Don't Forget To Rememoe 

EERN AMEERSON Every Time I Heir Your Name 

TOST KEITH A Labe Too Late 

JUN TURNER Would You Go Wdh Me 

JEFF BATES One Second Chance 

SUGARLAMO Down In Mississippi PUP To No Good. 

BIG A RICH 8111 01 November 

RASCAL FLATTS Me Md My Gang 

MAO MSLE1' The World 

RODNEY ARMS II You le Going Through Hell 

PAT CROON reels Just L,ke It Should 

MIRANDA LAMBERT New Straus 

TIM McGRAW ,. The Stars Go Bhe 

GRE TCHE N WIT SON California Girls 

DANIELLE PECK ndm A Good Man 

GEORGE STRAIT >+ashores Of Old Mexico 

HANK WILLIAMS JR. Thais How They Do It In Dune 

OPERAS BENTLEY tittle For A Slowdown 

WRECKERS , cam The Metes 

JOE NLCHOIS Size Matters ;Someday i 

Mammon cone,( as of Jun 10 

73 nfMBN AeNaBlNlik 
Rick Krim 

Adds Exec VP 

BfYONCE UJAY.2 nein Vu 

PARR NILTON ',tars Are Blond 

JEWEL i,wnl Dav 

MAMMA I7DAYE MATTIEWS BAND Work It out 
PANIC CHANNEL Why Cry 

CMT 
COUNTRY MUSIC TELEVISION 

82 6 million households 
Brun Philips. Sr ExecGM 

Chris Parr VP/Music & talent 

ADDS 
SLUE COUNTY Rrecrackers Md Ferris Wheels 

DIAMOND RIO God Only Cries 

GARY NICHOLS Unbroken Ground 

Artist Title 

FAITH HILL The Lucky One 

MAD PAISLEY The World 

GA M UNOERW000 Don t Forget To 

TOBY KEITH A Labe To Late 

JOSH TURNER Would You Go WrM Me 

PHIL VASSAR Last Day 01 My Lk 

BIG A RICH 8th 01 November 

Ft Ne 
TW LW 

22 24 

21 25 

21 25 

20 23 

20 21 

18 23 

18 22 

RODNEY ATOMS II You re Gory Through Eel 18 19 

RASCAL FLATTS Me Ana My Gang 18 19 

WRECKERS 'Leave The Pieces 18 19 

ERIC CHURCH How 'Bout You 18 8 

TIM NcGRAW When The Stars Go Blue 17 n 
TRACE ADKINS Swing 16 10 

GRETCHEN WILSON Caldornu Gals 15 11 

SHEDAISY 'ems Ot Love 13 9 

KEITH ANDERSON E very Terre I Hear Your Name 12 25 

SUGARLANO Down In Mississippi 12 12 

JASON ALOEAN Why 12 11 

BROOKS B OUMME Building Bridges 11 19 

GEORGE STRAIT Seashores 01 Old Mecca 11 13 

Aupay as momenta by Algabae 247 
between July 3-9 

LIFE'S A BEACH Beach Boys Mike Love and Bruce Johnston dropped by 
Launch Radio Networks earlier this week to hang with the good folks there 
Pictured here are (I -r) United Stations Exec VP /Programming Andy Denmark. 
Love. Launch Oldies Format Manager Howie Edelson and Johnston. 

TESHMANIA HITS THE ROCKIES John Tesh and company took his John Tesh Radio Show on the road to affiliate KKLI 
(K-Lite 106 31 Colorado Springs to do a Une concert for the station Seen here (l -r) are K -Lite Promotions Director Joe Knapp, 
TeshMeda VP/Entertainment Scotty Meyers. Tesh and K -Lite PD Chris Pickett and GM Bob Richards. 
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TELEVISION 

Mg, 7/14 

Momingwood, The Tonight 

Show With fay Lend (NBC. Check 

local listings for time). 

Eagles Of Death Metal, 
Jimmy Kimmel Livie (ABC. check 

local listings for time). 

Family Force 5, Late Late 

Show With Craig Ferguson 
(CBS. check local listings for 

time) 

Ben Harper, Last Call With 

Carson Daly (NBC. check local 

listings for time). 

Saintly, 7/15 

Arctic Monkeys. Saturday 
Night Live (NBC. 11:30pm ET/ 

PT). 

Malar, 7/17 

Seether. Jay Leno 

Rascall Flans. Jimmy Kim- 

mel 

K.T. Tunstall. Carson Daly. 

balm 7/11 

Unda Ronstadt. The View 

(ABC, check local istJ gs for tine) 

Ray Davies. Jay Leno. 

Matthew Sweet and Susan- 

na Hoffs. Late Night With Conan 

O'Brien (NBC. check local list- 

ings for time). 

¡Allen 
Ant Farm. Carson 

Daly. 

wsafaare Tn! 
Katharine McPhee Is a 

guest -host on The View. 

Rhymefest. Jimmy Kimmel. 

Los Lonely Boys. Conan 

O'Brien. 

Halifax. Carson Daly. 

Pink 

Pink. The Ellen DeGeneres 

Show (check local listings for 

time and channel). 

ÌFW 

Los Lonely Boys, The View. 

Tom Petty & The Heart- 
breakers. Jay Leno. 

Pink. Late Show With David 

Letterman (CBS, check local list- 

ings for time). 

The New York Dolls, Conan 

O'Brien. 

Manna, Ellen DeGeneres. 

- Julie iskIlOw 

The ¡Tunes Music Store Top 10 

Apple's Tunes Music Store is the leading digital -music service in 
the U.S.. offenng a catalog of more than 1 million songs from all 
four major label groups and hundreds of independents. Here's a 
snapshot of the top -selling downloads on Tuesday. July 11. 2006. 

Top 10 Songs 
1. NELLY FURTADO f/TIMBALAND Promiscuous 
2. GNARLS BARKLEY Crazy 
3. CHRISTINA AGUILERA Ain't No Other Man 
4. SHAKIRA f/WYCLEF JEAN Hips Don't Lie 
5. PUSSYCAT DOLLS //BIG SNOOP DOGG Buttons 
6. RASCAL FLATTS Life Is A Highway 
7. THE FRAY Over My Head (Cable Car) 
8. CASSIE Me & U 

9. RIHANNA Unfaithful 
10. RED HOT CHILI PEPPERS Dani California 

Top 10 Albums 
THOM YORKE The Eraser 

2 JOHNNY CASH American V... 
3. VARIOUS ARTISTS Pirates Of The... ST 
4. GNARLS BARKLEY St. Elsewhere 
5 THE FRAY How To Save A Life 
6. CORINNE BAILEY RAE Connne Batley Rae 
7. CRYSTAL METHOD Drive Nike + Original Run 
8. MUSE Black Holes And Revelations 
9. DASHBOARD CONFESSIONAL Dusk And Summer 
10. KEANE Under The Iron Sea 
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Latest From the 
land Down Under 
The launch of ROOM, a new venue 
and touring database 

A & R WORLDWIDE 

By Jennifer Wilson 

he Australian music industry announced the launch of 
VROOM last month. It's an online venue and touring data- 

base where artists and venues can access information for free. 
Brett Cottle, CEO of APRA/AMCOS, said, "APRA/AMCOS is 
proud to sponsor the VROOM initiative and support the growth 
of the live music scene across New South Wales. 

"VR(XWM will bring musicians and ven- 
ues together in a way that, we hope, will 
result in increased opportunities for our 
membersto perform and better business for 
our licensees." 

The database allows users to search by 
genre, capacity, region, town, suburb, mu- 
sic days and type and gives them the abili- 
ty to access information about booking 
tours, gigs and production. 

APRA Awards 

The Australasian Performing Rights As- 
sociation held its annual awards on June 5 

in Sydney. Earning this year's coveted Song 
of the Year award was Ben Lee's "Catch My 
Disease," which was given the same honor 
at the 2005 ARIA Awards. 

Bernard Fanning, whose debut solo al- 
hum, Tea & Sympathy, is now four -times 
platinum in Australia, was named Song- 
writer of the Year. 

Two other artists in the midst of 
world domination won some Of 
the major awards at the 2006 
APRA Music Awards. The Break- 
through Songwriting Award was 
bestowed upon Sydney trio Wolf - 
mother, who have just surpassed 
half a million sales of their self -ti- 
tled debut album. 

And, proving that rock 'n' roll is 
alive and kicking on the interna- 
tional airwaves, Jet won in the category of 
Most Perfomed Australian Work Overseas 
with "Are You Gonna He My Girl" for the 
second year in a row. 

More News From Oz 

EMI Music and Vodafone have signed 
a strategic content deal that will see thou- 
sands of music stars added to the Vodafone 
Live! 3G catalog. Now including over 
350,000 tracks, Vodafone's service offers 
mobile customers full -track audio and vid- 
eo downloads, as well as real- tones. 

This is the final piece in the 3G puzzle for 
Vodafone, which already has content deals 
in place for all the other major Australian 
labels, including UMA, Sony BMG and 
WMA. 

"This strategic union demonstrates just 
how committed Vodafone is to securing and 
delivering to consumers the best mobile 
entertainment services in the world," said 
Keith O'Brien, head of content at Vodafone 
Australia. " Vodafone has always offered its 

customers a diverse catalog of music con- 
tent, and this latest agreement with EMI 
further establishes Vodafone as the global 
home of mobile music content." 

Three Australian industryites had more 
to celebrate over the recent Queen of En- 
gland's birthday weekend than an extra day 
off work when they received news they had 
been included on the Queen's Honor List 
and awarded the Member of the Order of 
Australia medal. The award recognizes out- 
standing achievement and service in Aus- 
tralia. 

In Mushroom Group Chairman Michael 
Gu dirtski's case, this has been through the pm- 
motion of local recording artists throughout 
his career in the music industry. 

Peter Hobbes, Director of Vital Entertain- 
ment and owner of liebboes Music Group, also 
received the honor, for his valuable contribu- 
tion to the fundraising community, particular- 

ly with the (Bolden Stave Founda- 
tion, the Nordoff- Robins Music 
Therapy Association and Variety. 

It is the second time the Hebbes 
family has been awarded such an 
honor. Peter's wife, Hazel, re- 
ceived a Member of the Order of 
Australia Award last year for her 
work with ASIAC and intercoun- 
try adoption. 

Iconic Aussie singer- songwrit- 
er- actress and charity spokes- 

woman Olivia Newton -John was included 
on the list for her services to the entertain- 
ment industry as a singer and actor and to 
the community through organizations sup- 
porting breast-cancer treatment, education, 
training and research and the environment. 

The award is the second- highest award 
in the entertainment category and has been 
awarded to Newton -John after her 40 years 
in the entertainment industry and as an am- 
bassador to many charities around the 
world. 

Illusive Entertainment canceled the 
Fabolous tour less than 24 hours before it 
was due to begin. According to Illusive En- 
tertainment Managing Director Matt Gu- 
dinski, the star's management requested an 
increased fee, which would have resulted in 
higher ticket prices. 

Gudinski said, "After much deliberation, 
we have decided not to go ahead with the 
Fabolous Australian tour. The artist's man- 
agement demanded an increased fee on the 
eve of their scheduled departure for Aus- 

Jennife r Wilson 

tralia. The increased fee would have neces- 
sitated a higher ticket price, which we felt 
was unfair on fans." 

Pioneering digital- content commerce 
provider Nareos announced a worldwide 
distribution deal with IODA, IRIS Distribu- 
tion, Zebralution and Big Fish Media to ex- 
pand its music catalog to more than 2 mil- 
lion songs. 

The deal will lead to a 

huge collection of inde- 
pendent artists' songs be- 
ing available via Nareos' 
flagship P2P file- sharing 
service PeerBox Mobile 
and through its website at 
urtue.nareas.mrrr. 

The service allows cus- 
tomers to legally down- 
load directly from P2P 
file -sharing networks 
onto a mobile phone, 
which will provide new 
digital sales channels for 
independent artists. 

The Melbourne -based indie label Pure 
Pop Records has stepped into the digital 
future with the launch of its catalog online. 
The website features SafeSell, a digital dis- 
tribution system that allows labels to retain 
control of their music downloads and sell 
directly from their websites for the first time 
in Australia. 

Dave Stevens, Managing Director of 
Pure Pop, believes the new system will 
benefit Australian labels greatly. He said, 
"With the introduction of the SafeSell sys- 
tem, we are hoping the independent sec- 
tor here will be able to make more revenue 
from new markets, that the rest of the 
world will hear more fantastic Aussie mu- 
sic, and that the creators of the music will 
be duly rewarded." 

Melbourne's favorite nockabilly three- 
some, The Living End, capped off a success- 
ful first half of 2006 by bagging four awards 
at the Jack Awards in Sydney. The awards, 
which honor the best in live Australian 
music, are in their third year, and, rest as- 
sured, there Ls no sign of the nation's rock 
'n' roll spirit dying down anytime soon. 

The Mess Hall opened the proceedings 
with their unique brand of two-man rock 
and were followed by performances from 
up- and -comers Van She and Faker, along 
with seasoned rockers Rat Cat and The 
Hard -Chu. 

Phil Jamison headed this year's Al Star 
Jam, alongside Hoodoo Gurus guitarist Brad 
Shepard (stepping in for You Am l's Tim 
Rogers), The Vmes drummer Hamish Ross- 
er, The Living End guitarist Chris Cheney 
and Rose Tattoo bassist Ian Rilen. They 
rocked the house with a tribute to Pete Wells, 
the Rose Tattoo classic "Bad Eloy for Love." 

Having impressed the world at SXSW 
earlier in the year and secured releases in 
several international territories, The Living 
End returned to their homeland to a rous- 
ing response from fans and critics alike. 

Scooping up awards for Bust live Band 
Best Drummer, Best Male and Best Live TV 
Appearance, they announced to the nation 
that they are not to be forgotten - without 
moving their lips. 

Om Bawds 

Butterfly Effect: As tipped almost a 

year ago in this very column, Brisbane hard 
rock outfit The Butterfly Effect are on their 
way up. After touring relentlessly around 
Australia and abroad in support of their 
debut album, Begins Here, they have 

amassed a huge fan base, and anticipation 
for a new album has been growing steadi- 
ly over the past year. 

The new album, Imago, was recorded in 
the States with Joe Barassi (Queens Of The 
Stone Age, Tool), has been featured on and 
added in its entirety to national youth net- 
work Triple J and debuted at No. 2 on the 
ARIA albums chart. 

Ultimo: This Sydney- 
based outfit formed in 
20)5 and has begun turn- 
ing heads while support- 
ing multiplatinum acts 
such as Nickelback, INXS 
and Peter Frampton. 
They're currently looking 
for a major -label deal in 
Australia and have an EP,, 

Tonight, available through 
MGM Distribution. 

Howling Bells: Howl- 
ing Bells formed from the 
ashes of Waikiki to much 

acclaim both in Australia and internation- 
ally. While influential British consumer 
publication NME has compared them to the 
likes of l'J Harvey and Mazzy Star, Austra- 
lia has just selected them to support Place- 
bo's upcoming tour. They're one to keep on 
the radar. 

Children Collide: This Melbourne- 
based group will release their first U.K. sin- 
gle, "Frozen Armies," July 24. It will be 
distributed through the Passport Label, a 

London -bard venture created by Austra- 
lian -born Zoe White to increase the expo- 
sure of Australian acts overseas. 

Something With Numbers: Pop punk - 
ers Something With Numbers have just re- 
turned from a successful U.S. tour with MC 
Lars and The Matches, where they im- 

Butterfly Effect 

Something With Numbers 

pressed both industry and fans at sold -out 
venues. They are releasing their yet-to-be- 
titled sophomore album through the indie 
label Below Par. 

The Music Network is Australia's official 
music- industry trade publication. It pmrides 
weekly airplay and sales charts, new music 
reviews, indus. ndustry 1111n+ and chat's lot in the 
Australian music world. For more information, 
e-mail info@thxmusienetwork.com.au. 

Send your unsigned or signed 

releases to: 

Sat Bisla 

A&R Worldwide 

449 S. Beverly Drive, Suite 300 
Beverly Hills, CA 90212. USA 
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KEVIN CARTER 
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PART ONE OF A HOT TWO-PART SERIES 

CHR/POP 

'Summertime & The Living 
Is ... Holy Crap! Snakes!' 
Tis the season for pythons on a plane 

he spring book is finally over, our electric meter is spinning 
at Mach 2 from running the air conditioning 24/7, and grown 

men, many of them European tourists, are sporting Speedos and 
violating the laws of good taste from sea to tacky sea. Yup, it's 
summer, so we asked some of our industry pals what they've 
got on tap for the season o' love. 

Stan 'The Man' Priest 

PD, WKSS (Kiss 95.7)/Hartford 

Any vacation plans? Define "vacation." I'm 
not sure I know how to do that. When do I get 
one of these? I must have been in my office when 
these were landed out I 

always miss all the fun 
stuff. 

What books are you 
planning to read at the 
beach or on your half - 
finished deck? WYaiti,: ' 

for Your Cat to Bark (about 

marketing, branding and 
selling to those who 
have learned to tune out 
the message - follow 
where this one is go- 
ing ?). I also have to finish Purple Coup - amaz- 
ing book. 

What movie are you most looking forward 
to? Movies? Who ha. time for that? 

Are you going to see Snakes on a Plane when 
it comes out? l'mmm, well.... I'm not a big the- 
ater guy. 

What's your favorite summer song of all 
time? "Stairway to Heaven" by led Zeppelin? 
What the hell is a summer song? Does it have to 
have "summer" in the title? Summer teeth are 
here, and some are there? Ls this a trick question? 
Quit laughing, funny boy. 

'Yankee Pets' Renick 

Stan 'The Man' 
Priest 

Exec. Producer, The Ace i Tl Slow 
Any vacation plans? The Ace & TI Shorn al- 

ways takes two weeks in the summer, and the 
whole show goes at the same time. No need to 
have a summer full of stows where you're one 
person short. This is the first year that we're tak- 
ing the two weeks back to back. 

I'm headed to San Francisco and the wine 
country. Lisa Mulcahy from Bitbo ard.crn just 
moved out them, and I hear she's quite the tour 
guide (and wine drinker). Then it's off to the 
cornfields of rural Illinois, back home for a few 
days to visit family and see the NASCAR race 
in Chicago. I'll he wrapping up the two weeks 
sightseeing in Washington, DC. I've never been 
there, and I hear that they have some cool stuff 
to see - monuments and history, or something 
like that. 

What books are you planning to read at the 
beach or on your half -finished deck? The Big 

Mae, by Seth Godin, only because I read Mike 
McVaÿ s features on it in R &R. (That should 
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help someone get a commission check, right ?) 

And Nothing's Sacral, by Lewis Black. 
What movie are you most looking forward 

to? Snakes on a Plane and Talladega Night.: The 

Ballad of Ricky Bobby. Regarding Snafus on a Plane, 

I want to see them get those "motherfucking 
snakes off this motherfucking plane." 

What's your favorite summer song of all 
time? Frances Dummy's cry's "American life in the 
Summertime." 1994 was my first summer in 
CHR, and that was sort of the theme to the sum- 
mer. That was at KQID /Alexandria, LA. We 

may have been the only station in America play - 
ing:that song. Doesn't matter, I still love it. 

Dave Reynolds 

VP/Promotion, Universal Republic 

Any vacation plans? I recently went to the 
eBay convention and spoke about promotion 
and marketing. Is that a vacation? If so, I 

need to have my brain sent out to be washed 
again. 

I took the family to Toronto for Canada Day, 
then to Detroit for the Fourth of July. Then we 
head back down to Naples, FL for our August 
vacation. I'm looking forward to eating peanut - 
butter- and -jelly sandwiches at the Ritz- Carlton 
pod in my pajamas with WXKB /Ft. Myers' Matt 
Johnson. 

Dave Reynolds 

What books are you 
planning to read at the 
beach or on your half - 
finished deck? The Se- 

crets Behind the e&ay Mil- 
lionaires and the paper- 
back version of Kevin 
Carter's Best of Street Talk 

(line -Liners. 

What movie are you 
most looking forward 
to? We just saw Super- 

nun' Refunis, and it was awesome. Also, check 
out my eBay inforrcniál that we filmed in las 
Vegas, which starts airing at Sam nightly at sum- 
mer's end. 

Are you going to see Snakes on Plane when 
it comes out? I'm waiting for the straight -to- 
DVD sequels: I Just Landed, Look at My New Snake- 

skin Boots and Hey, Is That a Snake in Your Pants - No, Really, Is It? 
What's your favorite summer song of all 

time? Any song I'm listening to on WKQI /De. 
troit while sitting with my kids and watching 
my wife throw my BlackBerry into my in- 
laws' lake in the Detroit suburbs. ft's all about 
family 

UR '06: When Dallas Attacks 
All hail the first Pop session for this year's R &R Convention, happen- 
ing Sept. 20-22 at the Hilton Anatole in Dallas. "Here We Go Again: 
Pop's 10 -Year Music Cycle" will take place on Wednesday, Sept. 20, 
from 1:45- 3:15pm. 

Gracing the stage to talk about the proven 10 -year cycle of music in the Pop 

format will be WNKS (Kiss 95.1) /Charlotte OM /PD John Reynolds, XM Satellite 
Radio Sr. VP /Music Programming Jon Zefiner. Edison Media Research VP /Music 
& Programming Seen Rose, consultant -to- the -stars Guy Zapoleon and. God 
willing and schedule permitting a certain Mr. Tom Polemen, who has spent the 
pest decade programming small- market peashooter WHIZ (Z100) /New York. 

Join us, won't you? tt'll be a fabulous soirée. Hit up our website at 
www.radioandrecords.com, and click the -Conventions" tab for details on the 
agenda and to register. 

dasoir 

Albie Dee 

MD/Afternoon Guy, 
WIHT (Hot 99.5)/Washington 

Any vacation plans? Disney World with my 
two sons, and scuba diving on Grand Cayman 
to get my rescue diver certification. 

What books are you planning to read at the 
beach or on your half -finished deck? Read? 
Who has time to read? 

What movie are you 
most looking forward 
to? Cars. 

Are you going to see 

Snakes on a Plane when 
it comes out? (kn, yeah! 
In fad, I've hind a hmc 
loss guy to stay in line for 
tickets for me. 

What's your favorite Albie Dee 
summer song of all time? "School's Out," by 
Alice Cooper. 

Tommy Chuck 

PD, WXXL (XL106.7)/Ortando 

Any vacation plans? Having been blessed 
with a great new job in a gnat city, I plan on 
spending the summer checking out all the amaz- 
ing things Orlando has to offer Universal Stu- 
dios, Disney, Sea World, MGM - even Flea 

World. (Seriously, Flea World is a real place.) 

What books are you 
planning to read al the 
beach or on your half - 
finished deck? Winning, 

by Jack Welch. 

What movie are you 
most looking forward 
to? Talladega Nights: The 

Ballad of Ricky Bobby. 

Back in the fall, when I 

was still in Birmingham, 
our station (WQEN) had 

a car in the race at Talladega Superspeedway, and 
our garage was right next to the garage where 
they were shooting the nn,v ie. Thanks to Ace & 
TJ's hard work, we got to hang out with Will Fer- 

rell all weekend and watch them film a few 
scenes. 

Are you going to see Snakes on a Plane when 
it comes out? I hate snakes, but I love planes. So 

I'm tom. 
What's your favorite summer song of all 

time? DJ Jazzy Jeff & The Fresh Prince's "Sum- 
mertime." 

Tommy Chuck 

seau lt 

PD, KQMQI Ionolidn 

Any vacation plans? Since I live in Ha- 
waii, my options are pretty limited, although 
I will he heading tor \tau! in lune and. hope- 

fully, Dallas in September, for the R &R Con- 
vention. 

What books are you planning to read at the 
beach or on your half -finished deck? \Iv.tcr- 
ies, mysteries and more mysterie.. 

What movie are you most looking forward 
to? living here in the middle of the Pacific, Pi- 
rates of tlu Caribbean: Vend Man's Chest, of course! 

Are you going to see Snakes on a Plane 
when it comes out? See it? I've lived it. Have 
you been on an airplane lately? Very frighten- 
ing, even without the snakes. 

What's your favorite summer song of all 
time? DJ Jazzy Jeff & The Fresh Prince's "Sum- 

mertime." 

'lust Plain Dave' blame 
MD, KMXV (Mix 93.31/Kansas CIO 

Any vacation plans? 
I'll be wearing my spe- 

cially fitted Speedo 
(a.k.a. Dave's Banana 
Hammock) in Cabo in 
Mexico, but not until 
November. So I have all 
summer to work out 
and get ripped so I can 

be ready her the Speedo. 

What books are you 
planning to read at the 
beach or on your half - 
finished deck? I did mornings for sums) many 
years, books put me to sleep after about four 
pages. I truly don't understand people who 
have trouble getting to sleep. 

What movie are you most looking forward 
to? I was mast looking forward to Supe rnwrt Re- 

turns, and I absolutely loved it. Very good mov- 
ie. I'm also looking forward to Paris Hilton's 
next video. 

What's your favorite summer song of all 
time? I think my favorite summer song is "life 
Ls a Highway, " by Tenn Cochrane. Turn that sum - 
bitch up and roll the windows down! 

Jason Addams 

PD, WSTO (Hot 961/EvansviUa, IN 

Any vacation plans? I just had an involuntary 
six -month yacatio n. No plans but to do gnat ra- 

dio ... er ... uh ... good radio ... OK, joist radio. 
What books are you planning to read at the 

beach or on your half- finished deck? Person- 

ality Radio, by Dan O'Day. 
What movie are you most looking forward 

to? Pirates of Ow Caribbean: Dead Man's Chest. 

Are you going to see Snakes on a Plane 
when it comes out? No. 

What's your favorite summer sang of all time? 
DJ Jain- Jeff & The Fish Prince's Sumrnerhme." 

'Just Plain Dave' 
Johnson 

Stay tuned for more of your close pals' summer 
plans, coming up in this here column! 
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ARTIST 71E ,ABEL1SI 

MIL riñ i M a mammas 
MART 

ftrl 
MELLY FURTADO fITIMBALAND Promiscuous (Geffen) 8931 +688 703218 11 11910 

RIHANNA Unfaithful ÁkeJarMD1M61 7512 +245 585495 12 11910 

SHAKIRA f WYCLEF JEAN Hips Don't Lie (Epic/ 7318 526 519723 20 11910 

FORT MINOR... Where'd You Go (Machine Shop/Werner Bros) 8769 -404 500795 15 12010 

CHAMILLIONAIRE fA(RAYZIE BONE Ridin (UnnversalMotownl 6381 197 492663 15 10810 

CASSIE Me & U (AextSelecMwi'BedBoy /Atlantic) 6179 +383 485732 12 115/1 

PANIC! AT THE DISCO I Write Sim... (Decayoance/FueEedByRamon/level 5782 +412 «7592 10 11711 

FRAY Over My Head (Cable Carl (Epic) 5736 +163 393562 20 10810 

CHRISTINA AGUILERA Ain't No Other Man (RCA/RMGI 5264 +421 383392 6 12010 

NICK LACHEY What's Left Of Me UiveZovnóa Label Group) 4964 501 330112 18 11810 

ALL-AMERICAN REJECTS Move Along (Dogihoused /nterscope/ 4573 -383 320155 18 11510 

GNARLS BARKLEY Crazy (Downtown/lava/Atlantic) 4438 +752 301833 5 11911 

PUSSYCAT DOLLS fIBIG SNOOP DOGG Buttons (A &M/ /nterscopel 4380 +309 300571 9 10812 

NICKELBACK Senn' Me (Raadwsrwr /IWMG) 4037 d8 242043 22 10510 

BEYONCE' fIJAYZ Deja Vu (Music World/Sony Urban/Cakimbral 3991 +437 267738 4 11813 

FIELD MOB fKCIARA So What (DTP /Geffen) 3866 156 253811 13 10810 

SEAN PAUL Temperature (VP /Atlantrcl 3656 361 282575 24 11510 

RIHANNA SOS (DelJan/WMG) 3368 489 248117 24 11910 

DANIEL POWTER Bad Day (Warner Bros.) 3152 -438 183987 19 11110 

PARIS HILTON Stars Are Blind (Warner Bros./ 3038 +509 229417 5 11015 

PAULA DEANDA fIBABY BASH Doing Too Much (Arista/ 2867 32 226842 9 9611 

CHERISH Do It To It (Sho Nuff /Crpitd) 2597 +492 168682 5 96111 

CHRIS BROWN fILIL' WAYNE Gran That Clive/Zomba label Group) 2521 +70 183810 11 7710 

JESSICA SIMPSON A Public Affair (Epic/ 2411 +666 196041 2 102113 
ASHLEY PARKER ANGEL Let U Go (BlackGround/Ur* ersaIMotown) 2310 +65 192989 18 8012 

YUNG JOC Gan' Down (Bad Boy /Atlantic) 2261 +229 140767 6 7518 

JEANNIE ORTEGA fIPAPOOSE Crowded (Nallywo dl 2079 121 139281 11 8810 

KT TUNSTALL Black Horse & The Cherry Tree (Relentless/Virgin) 1976 +178 99485 9 1113 

Lil' JON ME-40 & SEAN PAUL Snap Yo Fingers (TYTI 1943 +160 130057 7 5914 

SEAN PAUL... When You Goren (Give It Up To Me) (VP /Atlantiel 1808 +134 210952 8 6713 

ANNA NALICK Breathe (2 AM) (Columbia) 1788 280 113312 19 8010 

JANET JACKSON fIMELLY Cal On Me (WOW 1528 +210 88883 3 6711 

RED HOT CHILI PEPPERS Darr Caiforrra (Warner Bros.) 1390 +100 49078 7 5316 

BUBBA SPARXXX... Ms. New Booty (Pope RióborViya) 1330 132 84476 19 10110 

BLUE OCTOBER Hate Me (Universal Motown) 1223 +163 45388 7 6415 

SHINEDOWN I Dare You (Atlantic) 1187 +128 43541 8 515 
MARIO VAZQUEZ Gaiety (Amta/RMGI 1111 +58 89402 8 8118 

KELIS fIT00 SHORT Bossy Uive ornireLabel Groapl 1054 +253 89746 3 4018 

JUSTIN TIMBERLAKE SexyBack Umt/Ianóa label Group) 910 +910 131232 1 84184 
NATASHA BEDINGFIELD Single (Epic) 883 588 33888 10 7510 

BON JOVI Who Says You Can't Go Hone I1 M4/IDJMGI 782 152 39943 14 5210 

CHEYENNE KIMBALL Hanging On (Epic) 692 +48 20875 3 47/6 
NE -YO Sexy Love (Del Jwrl/ JMG) 681 +104 35203 2 4817 

FRANKIE J. MANN* FRESH That Gil (Co rrn iai 847 +167 89092 1 28111 

E40 fIT -PAIN & KANDI GIRL U And Dat (Reprise/BMEI 817 +128 49488 2 33111 

SNOW PATROL Chasing Cars U&M/Lntersccpel 590 +78 22745 2 3410 

PINK Who Knew Reface/Zomba label Group) 582 +1! 15760 3 5010 

Ti. What You Know (6randIlestWAMaetic/ 488 -55 35883 11 1510 

SAVING JANE Happy Ilkivrsal&o ic) 427 106 14589 6 3110 

ASHLEE SIMPSON ktviskie (Geffen) 414 +21 9158 1 3110 

120 CHR/Pop reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 
of 7/2 -7/8. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays. the song with the larger increase in plays is placed 
test Songs below No 20 are moved to recurrent after 20 weeks on the chart unless a song has not yet reached the top 20. If after 20 weeks. the record is not in the top 20 
and has two consecutive weeks of decreased plays. the song is then categorized as recurrent Most Added is the total number of new adds officially reported to R&R by 
each reporting station Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week - 
to-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 1001 Each daypart on each station is assigned an AOH 
number Average Quarter Hour Persons used herein with permission from Arbitron Inc. (0 2006, Arbitron Inc.).© 2006 Radio 8 Records 

POwH1EDal 

MßBIABASE 

MOST ADDED 
ARTIST I a E LABEUS, ADOS 

JUSTIN TMNN31LAKE SeayBack Ore/Zomba 1a e Growl 84 

MCKEL8ACK Fs Away IRoadwnr/lß/MG) 23 
TEDDY GEIGER These Wels (Cakaakial ny BMG) 15 

JESSICA SMIPSON A Pubic Attar (Epic) 13 

JOJO Too Little Too Late /BLaccGroal/UUMnsatMotowni 12 

CHERISH Do It To It (SäoWOCmpwon 11 

EJB IIT.PAM 8 KANDI MIA And Dat (Repass/BM) 11 

FRANKE J. fIMAMNE FRESH That Gel (Columba) 11 

AFI Miss Muller ITiryfnebtwttgael 18 

YUNG JOC GM Down (Bad Boy /Atpruac/ 8 

Tia arrhr dl eErwrkll. aAf e1 r m..e.d.Ewes nt alYmisAan 
idiom Oer mom palsyr. Sap Ort mai sona ploys pr ssask lairia 
soe airplay week Ar sin* wok itE66aa1soSuWyOeeu jm Saariy. M4 
tram all Air prtaraars n saa aroapad at art pry bal 

MOST 
INCREASED PLAYS 

ARTIST 'ITLE LABELS, 

tOru 
PLAY 

INCIIPASt 

JUSTIN 111111BLAKE Sexy8ack Unelerak label Group .910 
GNARLS SAMLEY Crary (GbartowMavAtl we,' .752 
MLLY RATAN ffTNIBALANO Promiscuous (Geffen) 668 
JESSICA SIP= A Public After (Epr) .666 
PANS NBITN Sacs Are Blond (Waree, Bros.) 509 
CHERISH Do h To h (Blin AIHrtiapwafl 492 
MICE fIJAYZ Dqa Vu Alan warUSary UAraCokmk / +437 

CHRISTINA AGUILERA An't No Other Man IRCA/RMG) +421 

MCI AT THE DISCO 1180s.. Lerefdasaaledalf* bsravIrwl +412 

CASSE Me &U tSalrctnwBedBoy /Athos/ +383 

NEW &ACTIVE 
AR Miss Wider (Tay fr87trrsard 
Total Rays 372. Taal Stations 33, Adds 10 

BOUCEU Make Me Better (RCA/RM6) 

Total Plys 334, Total Stations 28, Adds 1 

TEDDY GEIBEII These Wols (Cokaehia'Sany BAIGI 

Total Ploys: 246, Total Stations: 25, Adds: 15 

Ti. Why You Wama (Grand /AstA'Adanirc/ 
Total Ploys: 223, Total Stations. 13, Adds: 4 

THEORY OF A KAMAN Santa Mana (Roarkrarr/WMGI 
Toul Flays 209, Total Stations 17. Adds 0 

LETOYA Tom(C4ewo0 

Twiner: 174, Total Stations 14, Adds: 5 

MCKELBACK Fr Away (Roa6nawADJMG) 
Toul Rays 166. Total Stations 27, Adds: 23 

600 GOO DOLLS Better Days /Wane/ &Ix) 
Tod Rays: 142, Total Stations 13. Adds: 0 

ALY 8 A.J. Chemicals React Gaffe ooaU 

Total Ploys 120. Toul Stations: 15, Adds: 4 

RACONTEURS Study, As She Goa (lied Msp12) 
Total Ploys 105, Taut Station 12, Adds: 3 

tollt reeked by total Nays 

Station playlists for all R&R reporters are available 
oe Me web at www.radioap /receds.com. 
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All hooks are not created equal. 
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July 14, 2006 
ARTIST TITLE LASeuSI 

NELLY FURTADO ffTIMBALAND Promiscuous (Geffen) 

RIHANNA Unfaithful (DefJMNIGA/GI 

SHAKIRA flWYCLEF JEAN Hips Don't Lie /Epic/ 

FORT MINOR... Where'd You Go (Madam SMep/IKanaarBros/ 

FRAY Over My Head (Cable Carl /Epic/ 

CASSIE Me & U LNertSSlrction/BadBoy /Atla tic/ 

PANIC! AT THE DISCO I Write Sins... (Deceydanar/Fueisd ByRameNLeval 

CHAMILLIONAIRE fIKRAYZIE BONE Ridin (Universal Motown) 

NICK LACHEY What's Left Of Me Ow/Zomba label Group) 

CHRISTINA AGUILERA Ain't No Other Man (RCA/RMGI 

ALL- AMERICAN REJECTS Move Along (Doghouse/ /nterscgoe) 

PUSSYCAT DOLLS ftBIG SNOOP DOGG Buttons (A &M /1ntersrgoel 

GNARLS BARKLEY Crary (Downtown/1ava/Atlantil 

FIELD MOB ft 1ARA So What (DTP /Geffen/ 

BEYONCE' fIJAYZ Deja Vu (Music World/Sony Urba /Columbia/ 

NICKELBACK Sevin' Me (Road*wrrer/LLUMGI 

SEAN PAUL Temperature IVP /AtLrrtic/ 

PAULA DEAMDA fIBABY BASH Doing Too Much (Arista/ 

DANIEL POWTER Bad Day LWaarBros.l 

RIHANNA SOS (DefJa i/DJMGI 

PARIS HILTON Stars Are Bird (Werner Bras) 

CHRIS BROWN f1L1L' WAYNE Gimme That Ow/Zomba Labe/ Group) 

ASHLEY PARKER ANGEL Let U Go (84ckGrorasd/Un ersaMotown) 

KT TUNSTALL Black Horse & The Cherry Tree (Ref ntkss/Vigin/ 

JESSICA SIMPSON A Pubic Affair (Epic/ 

RED HOT CHILI PEPPERS Darr California (WamerBros.l 

ANNA NAUCK Breathe l2 AMI (Columba) 

CHERISH Do It To It (SAo'Wuff/Caput) 

JEANNIE ORTEGA fIPAPOOSE Crowded (Hollywood) 

JANET JACKSON MELLY Cal On Me Nwgsn/ 

YUNG JOC Gan' Down (Bad Roy /AILanticl 

LIL' JON 1E40 & SEAN PAUL Snap Yo Fingers (TYT) 

NATASHA BEDINGFIELD Sink /Epic/ 

SEAN PAUL ... When You Gonna (Give It Up To Mel (VP /Atlantic/ 

SHINEDOWN I Dare You (Atlantic/ 

BLUE OCTOBER Hate Me Nn ersa(Mlotownl 

BUBBA SPARXXX_. Ms. New Booty (Purple Ib bMYwgrn/ 

JUPITER RISING Go! (Chine/ 

SAVING JANE Happy (Universal Republic, 

MARIO VAZQUEZ Galery (AnStWRMGI 

KELIS 1700 SHORT Bossy 4.1rved smbeLabelG mp1 

CRINGE On And On (listen/ 

FRANKIE J. fMANNIE FRESH That Gil (Columbia/ 

CHEYENNE KIMBALL Hanging On /Epic/ 

BON JOVI Who Says You Can't Go Home IlsfaadVJAl6/ 

JUSTIN TIMBERLAKE SsxyBack 4/Wombs la el Growl 

AFI Miss Murder (TayErdlaterscgoe/ 

NE-Y0 Sexy Love (OelJae,70JMGI 

FALL OUT BOY A Wayless Sixteen CaMa...11ssedV/AIG/ 

PINK Who Knew ashes/Zomba Label Groupl 

MIL 
e ` PUYS AWOKE oot 

no 

38N +384 61388 10 8011 

3577 +381 57579 12 8111 

3311 -284 54108 18 5110 

3294 120 51151 14 5710 

3197 +271 48870 18 5911 

3078 +424 48854 11 5811 

3004 +405 44128 9 5810 

2784 88 44740 13 5210 

2679 -550 41258 18 5510 

2858 +368 42714 6 8011 

2231 477 33805 19 4810 

2185 +180 33759 9 5710 

2027 +507 31338 5 5812 

1903 -54 29882 12 4910 

1834 +401 28729 4 5512 

1736 203 25948 22 4110 

1577 274 23558 22 4440 

1510 +24 24273 8 5012 

1481 419 21392 19 4110 

1440 -385 21380 23 4410 

1384 +302 21844 4 4815 

1308 +101 21848 9 4412 

1247 +11 18844 20 3711 

1069 +152 17581 14 3811 

1016 +814 14824 2 44114 

907 +73 15183 8 3714 

986 +58 12726 16 2810 

866 +245 14258 4 3817 

857 138 12544 10 3513 

841 +162 14723 3 3810 

809 +144 13243 5 3814 

772 +70 11884 8 3411 

728 458 12888 11 2810 

587 +74 11151 5 3115 

517 +37 8011 8 2513 

502 +128 7838 7 2818 

471 -122 8207 18 2310 

412 +73 7825 7 1810 

398 -82 5786 8 1711 

334 +7 4782 5 1512 

305 +85 4859 3 2041 

237 0 3830 18 810 

221 +130 3377 1 1044 

211 +27 3622 2 1311 

208 -103 3888 18 12)0 

205 +205 2832 1 29129 

198 +51 2889 1 1311 

IN +10 4898 3 1014 

191 -118 2782 12 1040 

177 +7 3283 3 12)0 

61 CHR/Pop reporters. Songs ranked by total plays for the airplay week of Sunday 7/2 - Saturday 7/8 

0 2006 Radio & Records 

MOST ADDED 
ARTIST TITLE LAEELIS1 ADDS 

JUSTIN TIMBERLAKE Sesylack (kise?ereb Lai 6010( 21 

JESSICA SIMPSON A Public Affair fled 14 

BLUE WW1 Hate Me (LbirrsalMtand 1 

CHERISH Do h To h /S1ie111dbCapte1 7 

KELIS ffTOO SHORT Beery LAirlewlr label Gm* 7 

.4J0 Too Lek Toe Lars s wilksrwrdMstan t 8 

PANTS IBLTOM Stars Are Bid (Wanes BrasJ 5 

SEAN PAUL When You Gores (Give h Up To Mel (W /Atla tsar) 5 

NICKELBACK fr Away (flowkieseerlt0JM61 5 

T11116 .10C Gan' Down (Ba/Roy /Adaeec/ 4 

RED NOT CIIU PEPPERS Dar Worse (Warner Bros/ 4 

FRANKE J. MAANNE FRESH That Gel (Cakalak 4 

NE.YO Se,y love (DelJas i0JMS) 4 

JEANNE ORTEGA IIPAP00SE Crowded Mo yi eom 3 

S111E006/1 I Dare You (Admit) 3 

10 BICE U Make Me Better (RCA/RMG/ 3 

MOST 
INCREASED PLAYS 

TOTAL 
PLAY 

ARTIST T?LE -ABflSI PICIIEAfE 

JESSICA SNrNN A Peile Affair 14PC/ +814 

GNAW MOB Crary ANaMnMarrAtikrfic/ +517 

CAME Me 8 U AMrtSaicOieICe/lkylNtAteoc/ +424 

PAW AT MOM I... IQse>A11rte1fieMByllarraetwISl +415 

*riff fuAYy1* Vu ,Mrtr Minx, LbboCaMdw +411 

CNNSTM MINIMA Ain't Ne OMer Moo MOO +388 

IMO 1MTAN 1T1MBtIIAr Preatiseleee Al.nlw +314 

MOW Unto dd Vet A 14AI. +MI 
PANS LAITON Sears Are Bid r * wJ 

FRAY Over My Heed (Cable CO Arid 
CIERISN De h To h IS1o1 WEE 11 

JUSTIN TMNEK411 SexyBeek 41142arde Labdfreepl 

PUSSYCAT BOLLS._ Buttons (A&1111beeevNel 

JANET JACKSON MELT CM On lie MOW 

KT TUNSTALL Black Horse & .. IIIeYiMlid 
MOO JOC Gon' Dow HadBey/AlYoeq 

F#ANM J. IMAM MEIN NM ICabusbier 

NNMUM HMO il iwsalAMfassd 

a Ste_ Gnu 

+312 

+271 

+245 

+215 

+1M 
+182 

+152 

+144 

+131 

+121 

+111 

KRI f1IM SNORT Bony t iMIsmhe label & +N 
SEAN PAR- Who You Gomm (GRIS h Up To Mel IN9'Admei J +74 

1810 NOT C1111 I'trrtRS OM Calloma (N'armes Merl +73 

APITM MNG Gol Ore/ +73 

LN.' JON NA II SEAN PAUL Snap Yo Fige (fY/7 +78 

ANNA MUCK Brake 12 AMI ITak ahr +51 

AF Ems Muir /raM Es Iliktr NM +51 

CIMA fICRAMWMIANIE GM Up IlaFi PQ' LaMI/ioe11l +41 

MN SIMS Infisäs effete +4$ 

SINEDOWN I Der You (Atlantic) +37 

EM HT-PAN i KAMI GIRL U And Ost //Afrlir81113 +34 

REINTER 111111 
ONVENTION www.redioandrecords.com 

SEPTEMBER 20 -22, 2006 a M 

mom/ 
Hilton Anatole Hotel Dallas, Toni R &R CONVENTION CO- LOCATED WITH 
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July 14, 2006 
RR CHR/POP 

rbteTheMusic.com America's Best Testing CHRIPop Songs 12 + 
For The Week Ending 7/7/06 

Artist Tale (Label) TW 

ALLANIEINCAN REJECTS Move Akng /tkgfreer aklen tgtd 4.00 

PAMC!... I Wme Sin... (Decaydance/FuaMBy Ramer lava/ 3.98 

KELLY CLARKSON Walt Away (RCA/RMGI 3.96 

FRAY Over My Head (Cade Carl Ifprc/ 3.96 

NELLY FURTADO ffTIMBALAND Prornxrrous (Geffen) 319 

RIHANNA Unfaithful DelJam'1DJMGt 3.84 

CHRISTINA AGUILERA Auí t No Other Man (RCAJRMG) 314 

DANIEL POWTER Bad Day (Warner Bros.) 3.80 

NATASHA BEDINGFIELD Unwritten (Epi11 3.78 

NICK LACHEY What's Lett Of Me iJrve ?omdla Label Gioupr /3.78 

NICKELBACK Sawn' Me Roadrunner/WAG 3.78 

SHAKIRA ftNIYCLEF JEAN Hips Don't he /Epic/ 3.75 

ASHLEY P. ANGEL Let U Go kGrounill rwsdM tmnar 3.75 

ANNA NALICK Breathe .2 AM. 'Columbia) 3.73 

RIHANNA SOS .Del Jam'/WMG/ 3.70 

FORT MINOR_ Where'd l ou Go Ala-hone Shop/Warner Brav 3.68 

NATASHA BEDINGFIELD Segle (Epic) 3.67 

PUSSYCAT DOLLS... Buttons IA &M /Interscgoel 3.63 

JEANNIE ORTEGA OPAPOOSE Crowded /Nalywood/ 3.61 

CASSIE Me & U Ner!SFIection Bad BayrAdantx, 3.57 

CHAMILLIONAIRE fIKRAYIIE_. Ridi (Universal Motown! 3.50 

GNARLS BARKLEY Crary iOowntowndava'Atlantxi 3.43 

CHRIS BROWN... Game That (Jrerlornba Label Growl 3.40 

PAULA OEANDA fIBABY BASH Doing Too Much ;Arista; 3.31 

SEAN PAUL Tertperature /IP /Atlaetkci 3.20 

WORM OJAYZ Dqa Vu (M4sc WoniSorry 1AhaColarró of 3.27 

FIELD MOB HCIARA So What (DTP /Geffen) 3.25 

PARIS HILTON Stars Are Blind Warner Bros., 2.95 

YUNG JOC Goon' Down (Bad BoyiÄII. erci 2.94 

w w w 
LW Faml Burn 12.17 18-24 25-34 

3.N 97% 35% 4.11 4.15 3.84 

3.96 91% 20% 4.17 4.13 3.54 

3.74 99% 39% 3.92 4.11 311 

3.86 94% 25% 4.12 3.84 4.26 

31$ 97% 21% 3.72 4.03 319 

3.81 98% 27% 3.88 3.90 3.79 

3.67 92% 11% 3.77 1.82 4.00 

3.68 100% 51% 3.95 3.68 3.88 

3.51 99% 45% 3.66 315 4.02 

3.73 98% 38% 3.57 4.01 400 

3.67 95% 31% 3.63 4.06 3.11 

3.67 99% 48% 3.69 3.72 4.07 

3.69 B9% 26% 3.80 3.90 3.65 

3.69 920 32% 3.53 3.81 3.78 

3.56 100°1 50"/ 3.40 3.78 3.73 

3.57 98.. 40% 3.52 3.76 3.60 

3.67 84% 18% 3.66 3.77 3.70 

3.51 91': 25% 3.61 3.60 3.82 

3.48 71% 17% 362 3.88 3.45 

150 89"; 27% 3 59 148 3.65 

3.40 97% 40% 3.69 3.59 3.30 

3.22 79% 23% 3.09 3.35 3.56 

3.24 15% 29% 3.58 3.37 3.37 

3.22 76% 28% 3.12 3.50 3.09 

3.34 99% 59% 3.36 3.32 3.31 

74% 22% 312 3.17 3.15 

327 91% 27% 3.47 3.20 3.29 

81% 30% 3.11 2.82 2.41 

73% 34% 3.18 3.05 2.72 

Total sample see s361respondents Total aeraleteererltye utoatesanaaasedmasoleof1- 5(1edietsr*ymuch.5.Mevery 
much) lad Yaellimite represents The percentage of respondents iW , recopied the song Tad ears represents are number of 
respondents *no sad fhyanaroddhrnpersong Songs mrsthaea0 %drreiety Mapper onsurvey Sarnprecornposloon s based 
on persons 12.. Personae sawed w *interne. Once passel they ran tale err mush test aced on the brmatmusrc preference 
RaeThelkrarc corn realise re not mast to replace colour rowan The resets arc intended Tmions d penetrants on the the 
heenet only RaeTheMusrc is a watered trademark or RateT hetesx ccm Ilm R7Msystem. is mile& M Mai mile 7dNaa by `alit 118-377 -5300. RJNT/wMesk cons eats is prided by Mediates* lkeetar.A. a division of Premiere Radre NeerMb. 

CANADA 
CHR /POP TOP 40 VOWEREOai 

HFrIII.1B.ISB 
U)ß1 
WEEK 

TOTAL 
WE.. ARTIST VLF :ap:. RATS 

.1- 
PLATS 

rum ok 
MART 

Tote 
i11014 

1 Q NELLY FURTADO fIT10SALANO Promiscuous (Ge/ron&5N + II I N 
2 2 SHAKIRA fIWYCLEFJEA1 Hips Don't Lie (SonyBMGI 508 .19 17 11N 
3 RIHANNA Unfaithful IOW JatMDJMG) 474 +36 8 1010 

5 4 GNARLS BARKLEY Crary /Oowntowalava/At/antoc, 413 3 9 1010 

6 CHRISTINA AGUILERA Amt No Other Man (Sorry BMG/101 +30 5 1110 

7 CRAMILLIONAKìE fIKRAYZIE_ Ride) (LMirrsa'Mntown) 389 +19 8 BA 
8 PUSSYCAT DOLLS... Buttons /A &WIste scope/ 353 +43 6 N 
4 8 FORT MINOR_ W We'd You Go Aldnr$gellfsmsr&eaJ 319 112 11 12N 
9 NICKELBACK Far Away RRaabrmw/1MT Music Canada/ 308 +6 6 1111 
12 CASSIE Me & U 'Nert,SelectaNBadBoy,.Ulantxr 291 +31 9 710 

16 PANIC!_. I Write San... &wydenceFuel dByRameatavaf 268 +32 5 111 
14 BEYONCE' fIJAY 1 Dela Vu (Sony BMG/ 268 .22 4 710 

10 13 RED HOT CHILI PEPPERS Dan... (Warner Bros.' 250 14 11 910 

20 PARIS HILTON Stars Are Blind (Warner Bros.) 241 +37 4 710 

13 15 RIHANNA SOS (0e(Jam/IDJMG1 232 24 22 1111 
18 

27 
16 ALL AMERICAN... More Along ,Doyhouseilnterscope) 216 
egs, SY1A1 fIROSETTE Al By Myself /RoceSTAPolleaedb1l'o il 209 

10 

+53 

15 

5 

810 

710 

19 18 BEN LEE Catch My (New West/I/revesal Muse Canada) 209 2 9 911 

15 19 NICK LACHEY What's Left Of Me (Sony BUG) 196 42 13 71 
17 20* MOBILE Out et My Head !Universal Music Canada) 186 44 15 1010 

26 ® FRAY Over Mt Head (Cable Carl (Epic/ 177 +13 9 4f0 
23 22 FIELD MOB fICIARA So What (DTP /Gellen/ 170 2 7 710 

30 JANET JACKSON'RIELLY Cal On Me (Virgil) 169 +44 3 611 

22 24; MASSARI }(BELLY Rush The Floor (Canna/ Prophet. 159 22 12 610 

21 25* HEDLEY 321 (Universal Must' Canada) 148 50 8 610 

24 26; BRANDON PARIS... Rewnd & Start Agan Alei,,Ut Koch, 140 31 10 510 

29 27 MADONNA Get Together (WarnerBrosl 129 10 5 510 

25 28 BOB SINCLAR Love Generation Tommy Barr 129 38 9 810 

MED JESSICA SIMPSON A Put* Affair (Sony BMG) 119 + 39 1 511 

33 i SEAN PAUL fIK. COLE When You Gonna . !VP /Atlantic) 118 +2 5 410 

37 STABILO Flawed Design /fM / Music Canada) 117 +28 2 511 

35 C. KREVIAZUK ANI Can Do (Sony HMG Music Canada) 117 +18 3 410 

32 33; ROSETTE Oh Oh (Sfred/RockSTAR4Yevaob/ 114 6 19 510 

34 Ittlq* JACKSOUL oneSdng (Sony BMG Music Canadal 113 1 6 310 

31 35; SUITS XL Play (Urwersa4Musc Canada/ 111 .9 15 610 
/Deber> JUSTIN TIMBERLAKE SexyBack (Sony BMG/ 108 108 1 212 

36 GREGORY CHARLES I Think Of You lOispees NBWI 103 +5 6 010 
(Dt> SWOLLEN MEMBERS Too Hot ,'UrwersalMow Canada/ 95 .17 1 410 
/Deb"t> CHERISH Do It To It (Sla'Alull/Capitd/ 14 +31 1 311 

40 SIMPLE PLAN Perfect World (Laval M 12 11 710 

14 Canadian CHR reporters Monitored airplay data supplied by Mediabasr Research, a division of Premiere Radio Networks 

L... 

Songs ranked by total plays for the airplay week of 7:2 -7B Bullets appear on songs gaining plays or remaining flat from 
previous week II two songs are tied in total plays the song with the larger increase in plays is placed first Songs below No 
15 are moved to recurrent after 20 weeks on the chart O 2006 Radio d Records Indicates Cancon 

J 

COMMISSIONER 
PEARLMANS TABLE 

Wi 

J 

V 
THE COMMISH IS IN Transcontinental Records Chairman-'CEO Lou Pearlman broke into the 
lucrative Southern California restaurant market with the recent opening of his restaurant NYPLI in 

Burbank. CA Seen here at "Commissioner Pearlman's' table the day the place opened are (clockwise 
from I) Natural bandmember Patrick King. Pearlman. Fuen'e Groups Jerry Blair. Street Talk Daily Sales 

Guru Steve Resnik. artist Jordan Knight and Epic Records MR guy Billy Clark 

ARTIST: Cheyenne Kimball 

LABEL: Epic 
by MIKE TRIAS/ ASSOCIATE EDITOR 

Iremember writing it and hoping it 
would get me out of trouble," says 

Cheyenne Kimball about her first song, 
which she wrote at 8 years old, after 
being sent to her room for misbehaving. 

By the time 2003 rolled around Kimball 
had written almost 200 songs 
and was crowned champion of 
NBCs America's Most Talent- 
ed Kid. Now, at 15, the Frisco, 
TX native has moved to Los 
Angeles (as documented in her 
MTV reality series Cheyenne) 
to take her music career to the 
next level. 

This week Kimball's aptly titled debut 
album. The Doit Has Come, hits stores. 
While recording it, she received songwrit- 
ing advice and musical help from some of 
the industry's brightest, including former 
Blind Melon members Brad Smith (bass) 
and Christopher Thorn (guitar). 

Says Kimball, "I feel like I just grad- 
uated from songwriting school, so maybe 
this album is my diploma. I hear a lot of 
people say that albums are like snap- 

shots in time, but I think my album feels 
more like a movie. because I see myself 
growing up in these songs." 

"Hanging On," which is currently at No. 
42* on the Pop chart, is the album's first 
single. Says Kimball, "It's a song about 
following your dreams and never letting 
things stand in your way - basically, 
what I've been doing all my life. The song 
was really important to me because it 
kept reminding me to bepatient, which is 
something that I'm not very good at." 

Kimball is receiving massive exposure 
through her MTV series, but she's not 
stopping there. When Verizon Wireless 
kicked off its V Cast Performances, which 

allow customers to view clips 
of shows through their mobile 
phones, a performance by 
Kimball was ore d the inaugu- 
ral broadcasts. She also ap- 
peared on TRL on July 11 - 
the day her album hit stores - and on Live With Regis & 
Kelly on July 12. She will also 

drop by the set of CBS Morning Show on 
July 22. 

In addition, Kimball has signed on as a 
spokesperson for Candie's 'Vintage" ad- 
vertising campaign, which will promote n 
special collection of Candie's apparel in 
honor of the company's 25th anniversary. 
She will team up with rock legend Pat 
Benatar in television ads airing this 
month and in print ads beginning in 
September. 

July 14, 200o Radio b Records 25 

www.americanradiohistory.com

www.americanradiohistory.com


 RR CHR/POP 

I9 Ns 
u 

MJlMM1YaM. R' 
.OUweMEE 

Mlnia.w, n Mf.sa Noe 
1 .'.1.6.r16 

loiskvo 
atuso 

RMíirr. .íllM !WLr 
' 12084/ wMaM Mwt a 

* Pe boo 
-M 

OF 
AR ONO. ' 

R On Row 

úiw"0s.w, .MI.I n rr.aM 

rMMa Nowak 
1D IarOta1 

M.trOn 
NnitIrra o/Ma rt.1 

1!r 

NiNIkeerrINE 
R"'1'taM"r 

Rrlyr' 
Um 1a16Tarl 

wanlirsimel 

Pt 

M 

i awaa.al 

ILE 
ow°cMMwL 

et 

lrAilrr 
o 

RrMMrr.DP 

?Arm. 
Mal 
ie0léMrI1 L. 

At 111011nno 
2/11 Am 

me 
s 

IOW í 
RENEW 

RJi-.M' 
S Moan rows 

rL aa.ti. MrvM nl 

i 11M At 
iaM nir.wów 

ÌM' 
RNS Or 

ti. r LEN LEN 0w 
AIM 5a'.. 

tleM1021a011121.E' 

'MOLE 
.'11l 111101/r1'fI' EOM 
q. roar ton 
iMGSK.MS 

Mili.rL Or 
R Ile.w. 
lOYt .w 2,505 MA 

RM CN.M 

INIIMEArr 

O7DßYt llglr. M ` 
aa16r.r 

l 
1MO r 

L' r1,MEA 
M NRII 
M l.1ar.1.1 MA 
S O111011101121110111M 
n o.w.MM 
57 I.II.wI Eno a. 

MMITIaiIANL IC' :: l WI 112611111022 

M AVM/ 1 EPEE M4 
2405101t2010W1 Ia.sw.I.stw 

MAiA`11MYmR11. C 

LAI MM. 

M 

ESaw 
OMENS aIG 

Few 

MOitlrNMY 
rL ¡:ii 

r 
NE Eft 

Nims R R m. Yat is rra Mr. 
:ï. .M... 

R L' 

IAA: -Ir1 
n 
et awwrlr 

esams. Rasre igeo 

DN reassmo 

Meal. 

IIMIIMArds N. 

WINE a5r 

M4CrrMt. DC' 

YMv Y a" .ra. 7 
1616 rraw' 

NOWMa 
W r. a 

v'r. wL 

.m11`MUñt 

:r- gals 11084 1 qr 

OMf Y1 F1.1lw' n' 
NM. AO 

.0.. +.+. 

Mfi r..w.e.. O1' a 40 1a RfMt~.w 

IN 
WillaswMr Mad. R 
IM Yr. 

OOIAOw Mtaa. W 
MVO i=te ow ::ú " I d.î:r 91aO 

RMINN= r a 
IN r1l .1M 

Mór'r« 

l911R 
AS 

NO . e 
w la1..r1MF 

NI Aa Ì 
PR o.IR R Sol lbw 

r ` 
RMNa/Alni 

MIN aM.MrMe 
1 aauso 
1 W.SIM 
1 WAWA. 2.0155.5.5 

ó M 
M arOMar.Mr1® 

tMIriAD1L 

Rÿ /11' Rio 

KNNU1111Wr 

Statists aid *a* elk a/ists/atpkaMdp/ly%J'instal 
AMt'6FIr/. G' 
WM / 

on. moue 

MIER t CO' 
/e Oti YO. 

raw. 

MR rR. Then. R' t Not sRaw 
'] .111, 

I11 
kW M 

w MtOw 
a MOW v.t 
N o.Rw 

NM PI .."14.161 

rrrinAa.anr. a' RaIIM 
Tom Cwr.. 

IN ÿ . 
`r.Raw 
1111011. 

L 1I wM aMMour.9a asla.aaa 

111111/611111011. r 
f.a5/Oro1Me600rim 

*smarm NC' ! MAW 

oar. 

RwtirArlr, s' 
i su nr4M 

ION MEP 
roofOrr 

Is555.0.11156w R ! aulralwA.MiA 

Maaas 

tMN6AYN1Aq. M' 
PR MR 
IR Ir 

Mr. 
+I M.w 

RR/AM1 ̀a !.r fala Imo 
. 1MMT21AMaM 

61262'O2oR1w41S 

DGrl/r. 
R' aqua - 

um or 
a Iaalp 

MIrAfrr. Al' Rr/1rta 

R! 
MGM rr 

if t04Orms' ! 
OWN to Y 

il' t,Ql1E/ 6. 
IMO to no 

MRLMw.rMw.R' 
or sr tar 
p, In EV M 
IN awn 

tM ̀LMblr CiCr' i woo MY. 
swum 

111111.11 .Y 
IM 

mw.NNR Cap. MD' 

a m1x.w 
1®.ta 

1M' 
ttAtIN 

Ri1.1 
a r we so 
It 

aMw 'or aw 

Ot11r1aiM 
R MUNI. 

RJlrta M' 
aióAl.1ir 

AO,OF irrr 
ANONAINIA 

NI ábMp, s.r. . 

R 
s 

U1110 

M ONO* CA' 

NAM 
.LA 

*re Or 
i1. íri.Mrl C 
' MiaY 

FM Ole IC 
15411111125. 

!._ -' w.5w0 Al 

Itt IMl NOW .) wow ion sum 

MAalwr.r. R' R "IL 5111.. 

Rrr R. ! t1Ya M 
E a.0 so 
iaaMatIß 

M21. r 
r NII rlr.. 

=mow mown 

R flOrra ~t. l 
ER taw 

IIMS= 

R. 

t aarlrlaM M91 

1p 
11 

SAM 
11667 

A.1MLr 
aaM 

M 
At wt r nw.1 
Rl1ra1Y1 
Of no r w r.. ...R. 

MM1<M1 MN. u 
OR 

low Woo 
R Ono Laa.1 eenY 

wMMReM ,IN 
R at rM MW 

.R Wane 
IN lsYlnllr 

MIMI MN 16 

DIbD11.w Rim 
w 

'n 

RMACMMa Noss CT' 

tY 'are rim 

MDMMw LatL. CT 
Wo Pine e MKPi 
ae'.'Mom 

WM. INN. u 
Cs..aM 

1 IJH...IMlaa. 

C t yMT7AYr Eat 
Para !ri Dan 

M laMtR 

MYrR.r.It Nlt/l MT' 
In 

OR *MOW 
12raVt 

14121 'M.r.. 

IaAOAt... TX 
or ma1La 
i uRMrMU4i.i n 

IN 
DC 

AIIINew 
I 

NI 
WM T_ 
NEE 
e -.c Lo. 

10(314.r.. NAi' 

Rt OR now 

!D` a.R 
ANN Vann to ILA u+.. .-I 

W247 s"." 
MCI 1i. w 

M AlUM1IN 
Ft 
NINA wr taaaaarrt 

MIR 
I 7.15 AN.N/Y 

R011rIlAr`K 

l,ua1 DSr.IRr 

AAArDA.M. PA* RMatt RYIr 
MICA IMO. 

5 laM 1rR 
f 0E6 55.2515 

Malfallot weft moo WM 
lLwtT.T MÄÌ a. 

1a 

INNARINNIL ! FR AI 
N 

MANNA CMr. W 

Ra51111hM 

RM. NC' 

t.I1. 
M Mr 5.7520 

a010 u.: 

r 
o 

.rJ1irM 
I owaM 

M01 
a, at íKw alMa a. 

/11211211111111M1 

Mars 

M' 
' 22.111110.5t 2.55 

] 5I.OE0+457a. 

INOMMes. NI' 
wl 

' »ai.illlw.M5. ! tiAl/. M' 
R in in ! ia.#rIl . M' 

.1.191 's 6 MAMMY 

N 
TM:L. i1 

11 r0.a 
N rat 
M u 1aNIaaMU i oaa.s w' 
rr.lAt CA' 

RR roar lOIIlIML 
M6Tw'.s- . Nau 

i MJ00401 1'10091M 

Tr.rMMO°ae.. 

p,_, iir 'IN 

I0R 
.1 
a. UT' 

FR AR 
R arm 

'w; p 
MOO 41212416 

! t. n 
MN in Ca 

v 2111.24/.' 

rrfu M..arw. TX' 
rf'.M4 

..yMM.. w.. 

MOWN R 1C 

IR rar r 
11.1MM 

n 

OM= DNp, CA' 
R ME/ OM Mtlt 111/a1ar 

nI Tr 2A sDMM 
. dwY 

tw`ß.DA A 

R Otr. 
Mt1t tIa 

OOO. MI' 
n aaM1lr..1 

5 MM av. 
EOM, o `OM. :14... 

R.AU' 
lrrYl1/11 

r Muaar .MI 

NArrAI1A NW. N 
R rf.1.1rM 

NCO& Mat IAN 
or as 
R L Mltq 
nigh `. 
R Lido. or 
TSrI larrA.I11ra 

yOrl DI' + 

RWá..1t C 
ITT mar 

RM mlAYRL R' ! YYra 
n ,1 fMM11 
' 1fMNORM 

PR rNllr. 
IN Fob Now 

1 I. 1'JC MM 

MOM Ms. 

Ry 
. a5..yf. 

saw low 
mM MM Y a1 

14 y 

t1:1100/NNIK K h IMa ro 
On Pas 

Mt ow 0'`aM 

29.112/81201.16 t IN. r 

NY 
PO R OMM Laar inc aa IlwM 

RO rn MM ON in ... ,1111W1./+ 

MRADIAyII, OC' 
R realF 
lluY.,Ir.w. 

Par Ina R' 
or Am era 

Ons Me! in in 

QCMAOItW. n' t taw am. R r tltaa 
boo 

MMIT/Mlir rR. FD' trNow 
riti 1 aa7.1lU.is+w .r. 
NIRZAMIss 

R rlrfi 
R' 

M1MIMrrMr. Q' 
Mlt Lr Ila 

K 
RYAWN «r 

rt¢, 
r av.a M... 

INIVIIIIIox M 

!Y 
.1 EMS NEU, 

tOiWlttL w 
or NW. 

Airs yWe a 
M MICA sr d 

SW V91 
51 AaMMr.Gr 

51.012010555 
7.10 MIS 

MrA.IMYrL DN 
FR abbe 

A1011N0..a Napalm 
1S1 Total Napalm 

120 Tori IAOnil._ a 

el ToW r.r0ror 

Did NW Report. 
PlayNal Frozen (5): 
KOOT/Anelloraqa. AK 
KAR/Fl Smith. AR 
WDAr/Fa.Do 
WfCJWwsw. WI 
WIWX/DONSan. AL 

26 Radio a' Retotd: July I<, 1006 

www.americanradiohistory.com

www.americanradiohistory.com


9.tl 

DARNELLA D[/NNAM 
. _ . dilenhameraelleandmeards.com 

RR CHR/RH Y THM/C 

So Crazy, they 
Just Might Work 
Unlikely CHR/Rhythmic songs that are having success 

Sometimes we allow our personal biases against artists or our 
perception of what will work on CHR/Rhythmic radio stop 

us from playing music that listeners will respond to. Many 
people liked "Crazy," by Gnarls Barkley, but few thought it 
would fit on CHR/Rhythmic radio. It has reached the top 20 and 
is continuing to rise, which shows that conventional songs by 
familiar artists are not the only ones listeners get excited about. 

Is it their personal image, age or some 
other factor that stops programmers from 
playing music by Paris Hilton, Lionel Rich- 
le, Brooke Hogan and Lyfe Jennings? This 
week I talk to CHR /Rhythmic PDs who are 
leading the way on new singles from these 
artists about why they stepped out early on 
them and how the songs are performing on 
their stations. 

'About Us' 
Brooke Hogan f/Paul Wall 

KBMB (103.5 the Bomb i ti 1Cromcnh, I'D 
Pattie Moreno 
doesn't mind 
taking a chance 
on songs that 
may not sound 
like everything 
else on her sta- 
tion because of a 

philosophy that 
was instilled in 
her early in her 
career. 

"All of the PDs 
that I've kwk&d 
at, the biggest problem they have is that 

Brooke Hogan 

they program out of a manual," Monet says. 
"This is the programming guide, and on 
Page 25 it says we do money giveaways, 
and on Page 27 it says that we play what 
the rest of the country is playing and the top 
20 on the charts.' 

"11w bottom line is, what is the second 
right answer? I learned that from a great 
mind, Phil Giginchu, when I worked at Cit- 
adel. The second right answer is, remember 
what it used to be like to be a listener and 
what it felt like to be driving down the road 
and turn on your favorite station. 

"Because I'm a listener to this format, and 
it defined my whole life - my childhood, 
my adolescence, even my adulthood - it's 
easy. I actually know the format, love it and 
live it. 

"Brooke Hogan is a great example. If Paul 
Wall was doing this song with Ciara or 
Ashanti or Beyoncé, it would be a top five 
record right now. The reason I'm playing it 
is because everyone knows Brooke's VH1 
show. The single is a hot single. I don't care 
if it's Brooke Hogan or not, I think the record 
is good. 

"Broke Hogan, Fort Minor, Gnarls Bark- 
ley -all those records are by artists people 

RAPPA TERNT SANGA Jive recording artist T -Pain (I) stopped by the offices of Radio Express 
and caught up with M0. and former RB R staffer. Mark The Shark" Brower 

Convention Update 
On Friday, Sept. 22, at the R&R Convention in Dallas, the session "Do 
Mix Shows Matter'?" will be held from 1:45- 3:15pm. PDs and mixers 
will discuss whether mix shows are necessary today and brainstorm 
ways to make them more effective. 

don't know, and programmers are afraid of 
that. They don't want to be the first to play 
them because they're afraid that if they take 
a risk and fail, they'll lose whatever they've 
built. 

"'About Us' is a huge teen record for us. 
I keep testing it and testing it, and we get 
phones for it. It's been top 10 phones for 
three weeks just out of the mix show and 
hand- inserting it once in middays. 

"A lot of people questioned the song be- 
cause of who Brooke Hogan is. We started 
playing it on the air, and I started hearing, 
'Hey, I like that record.' My response to that 
is, There's a reason I'm the PD, guys. 

Lyfe Jennings 

Lyfe Jennings is an artist who is well-re- 
ceived at Urban 
AC and Urban, 
but some CHR/ 
Rhythmic l'Ds 
continue to keep 
their distance 
because of his 
extremely soul- 
ful sound: His 
latest single, 
"S.E.X.," talks to 
female teens who 
are developing 
inkowtmnabuut 

what some men are really after. 
KVEG /Las Vegas PD Sherita Saulsber- 

ry is exposing her listeners to the song be- 
cause "S.E.X.' has a great hook, it's easy to 
sing and it sticks with you after one listen," 
she says. 

In addition to the sound of the song, 
SauLsberry also appreciates the lyrical con- 
tent Jennings offers to teenagers. "The mes- 
sage is awesome and a refreshing change 
from the norm," she says. 

Saulsberry wasn't reluctant to play 
"S.E.X." even though Jennings has a sound 
that isn't heard on many CHR /Rhythmic 
outlets, and listeners have responded en- 
thusiastically: The song is currently No. 2 
phones for KVEG. 

'Stars Are BIiA' 
Paris Mon 

With Parts Hil- 
ton's personal 
life overshad- 
owing her ac- 
complishments 
as a business- 
woman, it was 
difficult kw mahv 
to take her seri- 
ously when her 
single "Stars Are 
Blind" dropped. 

KDDB (102.7 
Da Bomb) /Ho- 
nolulu gave it a shot because "she is mega 
pop culture right now, and the song was sur- 
prisingly good," says PD Sean Lynch. "Plus, 
that reggae style works well hem in Hawaii." 

Lyfe Jennings 

Paris Hilton 

W WKI./ Harrisburg Asst. l'D /MD Vene- 
tia felt that "Stars Are Blind" had all the in- 
gredients necessary to get a great response 
from listeners. "WWKL is a female- target- 
ed station, and when we first heard it, we 
thought 'Stars Are Blind' was a fun, upbeat, 
female record," says Venetia. "It turns out 
we were right, and the reaction from our 
female audience has been exciting." 

There were, however, some initial reser- 
vations about playing a song by Hilton. 
"There definitely was a little hesitancy," says 
Venetia. "We knew we had to spike it in, 
because when it comes to Paris Hilton, it's 
not about the musk, it's about pop culture. 

"We got some positive reaction from our 
female listeners, so we decided to make it a 

part of our playlist, and it sounds great." 
Lynch didn't have many reservations, 

but he says, "After a while I decided to pull 
it hack, once the 'Oh wow' factor dimin- 
ished." 

It's still tow early for WWKL or KDDB to 
test the song in call art, but Venetia is pleas- 
antly surprised by the requests. "Paris is 
getting great phones for us, even as early as 
it is. 

"With Paris, you have people on both 
sides of the fence: people who absolutely 
love the song, and people who won't even 
give it a chance because of who she is and 
her reputation. Either way, they are curious 
and listening - and probably enjoying it, 
even though they would never admit it." 

Lynch says, "Initially, her image probably 
hurts, but that's a double-edged sword in 
this business. There's no such thing as bad 
publicity, right ?" 

'ICaNItLove' 
Lionel Richie 

There aren't many living legends who get 
played on CHR /Rhythmic stations. I Lund 
Richie is one of the rare exception. Pattie 
Moreno tested "I Call It Love" internally be- 
fore it hit the airwaves on KBMB. 

She says, "I 
played thesmgfor 
four or five peo- 
plead asked, 'Do 
you like it ?' 
'Yeah, I like it. 
Who is it ?' They 
didn't know who 
it was, and they 
liked the record. 

"Lionel Richie 
has defined each 
and every l'i's 
entire life. The 
first slow dance they ever did was proba- 
bly to a Lionel Richie song. Maybe their first 
concert was a Lionel Richie concert. Nicole 
Richie is somebody they follow. Lionel Rich - 
le is someone who fits into every true CHR/ 
Rhythmic listener's life. He's a legend. 

"When we started playing the record, peo- 
ple called in and said, 'What is that record? I 
like it. Can you play it again ?' Not every 
Rhythmic station in the country can play it 

Continued on Pape 30 
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ARTIST .. - - RArf PLATS MeaìRE 

IMI 
R TOTAL 

YUNG JOC Gom' Down (Bad Boy /Atlantic) 6586 +108 720605 16 8210 

CASSIE Me & U (NextSellection /Bad Boy /Atlantic/ 6212 +109 595346 17 7910 

LIL' JON fIE-40 & SEAN PAUL Snap Yo Fingers (TVTI 5580 -51 592621 21 8110 

NELLY FURTADO 11TIMBALAND Promiscuous (Geffen) 5377 385 482014 9 1211 

CHERISH Do It To It (Sho Nuff /Capitols 4929 177 422410 12 8410 

E-40 fIT -PAIN & KANDI GIRL U And Oat (Reprise /BME) 4183 +212 359795 15 6811 

FIELD MOB fICIARA So What (DTP /Geffen) 4165 316 406028 19 8110 

KELIS fIT00 SHORT Bossy (Jive /Zomba Labe/ Group) 3918 +338 344542 13 8111 

RIHANNA Unfaithful (Del Jam/IDJMG) 3625 +65 297696 10 7110 

BEYONCE' fIJAYZ NO Vu (Musk World/Sony Urban /Columbial 3260 +335 342427 4 7214 

CHRIS BROWN (ILK' WAYNE Gimme That (Jive /Zomba Label Group) 3095 -273 267603 14 8010 

T.I. Why You Wanna (Grand Hustle/Atlantic7 2906 +39 299223 13 1310 

CHAMILLIONAIRE fIKRAYZIE BONE Ridin (Universal Motown) 2803 425 255456 26 8310 

LETOYA Torn (Capitol) 2386 0 234626 9 7212 

SEAN PAUL... When You Gonna (Give It Up To Me) (VP /Atlantic) 2284 +345 278342 7 6918 

T.I. What You Know (Grand Hustle/Atlantic) 2263 -189 198076 20 8110 

NEYO Sexy Love (DelJatrt/IDJMG) 2254 +428 289097 5 7013 

SHAKIRA fIWYCLEF JEAN Hips Don't Lie (Epic) 2120 288 156169 17 5210 

PAULA DEANDA fIBABY BASH Doing Too Much (Arista) 2096 -280 190477 19 6410 

GNARLS BARKLEY Crazy (Downtown/Lava/Atlantic) 2088 +227 168581 5 6446 

BUSTA RHYMES... I Love My B' (F4snode/Aftermath/Interscope) 1971 +128 179914 10 6011 

YOUNG DRO K.I. Shoulder Lean (Grand Hustk/Atlantk) 1902 +311 201517 8 5719 

CHINGY ffTYRESE Pulling Me Back (Capitol) 1901 +194 161617 6 6819 

JANET JACKSON fINELLY Cal On Me (Virgin) 1636 +173 162080 3 6118 

SHAWNNA Gettin' Some (DTP /De1Jam/IDJMGI 1299 -119 130867 15 6710 

PACK Vans (Up AI Nite /Jive/Zomba Label Group) 1028 +183 93123 6 3315 

CIARA fICHAMILLIONAIRE Get Up IL aFace/Zwnba Label Group) 987 +260 79832 3 5514 

MARY J. BLIGE Enough Cryin' (Geffen) 940 -137 120253 15 4310 

YUNG JOC I Know You See It (Bad Boy /Atlantic) 854 +280 88002 2 3918 

BUBBA SPARXXX Heat It Up (Purple Ribbon /Virgin) 828 126 51965 11 5310 

CHAMILLIONAIRE Grown And Sexy (Universal Motown) 827 *42 49819 3 4912 

RICK ROSS... Husihn' (Shp NSbde /De1Jam /IDJMG) 758 69 144548 15 4411 

PITBULL Bolangles (TVTI 751 117 67197 13 3914 

NATALIE fIBUN B What You Gonna Do (Latium /Universal Republic) 722 60 45494 8 3210 

NE -Y0 When You're Mad (DelJam /IDJMG) 697 122 101051 19 4610 

OMARION Entourage (Sony Urban/Epic) 693 150 88640 3 3717 

FORT MINOR... Where'd You Go (Machine Shop /Warner Bros.) 684 184 69850 9 2010 

BROWN BOY Superman (AMEStreet Noire) 667 +57 44762 3 1910 

JAMIE FOXX fITWISTA DJ Play A Love Song (J /RMG) 649 -80 71334 13 4310 

CHRISTINA AGUILERA Ain't No Other Man (RCA /RMG) 645 +73 52603 3 2513 

TOO SHORT Blow The Whistle (Jive /Zomba label Group) 618 +20 75263 18 3410 

FRANKIE J. (IMANNIE FRESH That Girl (Columbia) 597 +145 38568 2 1913 

OUTKAST Mighty 0 (Laface /Zornba Label Group) 549 94 48752 6 3310 

REMY MA fINE-YO Feels So Good (SRC /Universal Motown) 527 -72 99283 7 2710 

PUSSYCAT DOLLS fIBIG SNOOP DOGG Buttons (A &M /lnterscopel 469 +45 28893 2 1110 

CADILLAC DON & J MONEY Peanut Butter... (Southern Boy /Asylum) 441 +105 41349 1 1112 

DJ KHALED Holla At Me (TerrorSquad/Kochi 436 +48 56253 14 2410 

BROOKE HOGAN fIPAUL WALL About Us (SMC /SORE) 413 +139 21386 1 2613 

SHAREEFA fILUDACRIS Need A Boss (DTP /Del Jam /IIZLMG) 403 +106 36817 1 46137 

POTZEE Dal Girl (Unauthatred/Asy/uml 401 24 19473 10 2610 

86 CHR/Rhythmic reporters Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay 
week of 72.7/8. Bullets appear on songs gaining plays or remaining hat from previous week. If two songs are tied in total plays. the song with the larger increase in plays 
Is placed first. Songs below No 20 are moved to recurrent after 20 weeks on the chart Most Added is the total number of new adds officially reported to R&R by each 
reporting station Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week 
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AOH number. 
Average Quarter Hour Persons used herein with permission from Arbitron Inc. (LD 2006. Arbdron Inc.0 2006 Radio & Records. 

POWERED 

MEDIAtASE 

MOST ADDED 
ARTIST TITLE LABRiSl ADDS 

SHAREEFA OLUDACRIS NW A Boss /DTP /Del JanIDJMGI 37 

BIRDMAN... Stumm Like... (Cash Money/Universal Motown) 28 

ICE CUBE fISNOOP DOGG Go To Church (Lenchmo&Wtgnl 24 

CHAM GALICIA KEYS Ghetto Story (Madhouse Atlantic) 15 

LYFE JENNINGS S.E.X. (Sony UrbaCaianöa, 11 

JUSTIN TIMBERLAKE SexyBack ULndZamba labe, Group 12 

CHINGY fITYRESE Puling Me Back (Capitol) 9 

YOUNG DRO fIT.I. Shoulder lean ¡GrandHustle/At/rWWW 9 

SEAN PAUL Miere You GDrna IGne It Up To Mel (116,4111mid 8 

JANET JACKSON WELLY Cal On Me Vagen( 8 

YUNG JOC I Ke rYouSee NI XBoy/AtWtxI 8 

The O11010rMieeYtlleilY4e¡881/11 mind eMem IlMird 
te revert We pr taaY moss pitlr. Sop et N1i IS Mtrys pr wed 
week INN ak-May soak. As airMay week is WWI a bodas damp 
Saariy. Adlt hum a1 War programers are MI aerglM at ors Mey lessi. 

MOST 
INCREASED PLAYS 

WIT Tall LA&L(S? 

TOTAL 
PLAY 

NOWAK 

NE-YO Sexy love IlleLAWIDAIGI +411 

NELLY FURTADO fITWABALAND Pramsarorxn (Geffen, -385 

SEAN PAUL What YDU Goren row K Up To Mel 4 YAtLattcl +345 

KELIS ffT00 SHORT Bossy klivedemba libel Group) +338 

BEYONCE WAY/ Den Vu (Music Wr4ETorryUrban/Cambia) +335 

YOUNG ORO ffTJ. Shoulder Lean &andfesrk/Atlanticl +311 

YUNG JOC I Know You See It Iliad Boy'AUantic) *DM 
CIARA ICHAMKIJORAIRE Get Up (lefaaeZamha Label Grow + 260 

GNARLS BARKLEY Crazy (DowntowNLavaAtlanticl +227 

E.40 ffT -PAIN & KANDI GIRL U And Dal'Repns&BMf +112 

NEW & ACTIVE 
CHAM fIALICIA KEYS Ghetto Stay (MaahouselAtlannr) 

Total Plays: 300, Total Stations: 19, Adds: 15 

PHARRELL fIKANYE WEST Number One (Star Trakilnlerscope( 

Total Plays: 265, Total Stations: 17, Adds: 0 

PIMP C MIKE JONES & BUN B Poem' Up (Rap A- tol/Asyhu i) 

Total Plays: 260. Total Stations. 9, Adds: 0 

BIRDMAN & LIl' WAYNE Simon' Like My Daddy 

Cash Money(Ureversal Motown) 

Total Plays 259. Total Stations: 30, Adds: 28 

JR WRITER Grill 'Em iDpomat/Kochl 

Total Plays: 250, Total Stations: 12. Adds: 0 

BEENIE MAN fIAKON Girls IV,,Av) 

Total Plays: 229, Total Stators: 14, Adds: 1 

LYFE JENNINGS S.E.X. (Sony Urban/Ccáaróa( 

Total Plays: 225, Total Stations: 16 Adds: 12 

GHOSTFACE KILLAH 011E10 Back Lie That (Del JaniJOJMGI 

Total Plays: 208, Total Stations: 9, Adds: 0 

DOGG POUND IISNOOP DOGG Cali IL Active /Doggy Sty 'Koch) 

Total Plays: 206, Total Stations. 14, Adds 0 

METHOD MAN flLAURYN HILL Say (Del Jamie/MG) 
Total Plays: 192, Total Stations: 12. Adds. 1 

Sews ranked by total pays 

Station playlists for all R&R reporters are available 
on the web at www,rail oanllrasords.com. 

OUR 
T-SHIRT 
DEALS 
ROCK! 

.: 
28 144 Naomi July 14, 2006 

300 
T- Shirts 
$2 95 

1000 
T- Shirts 
$255 

500 
T- Shirts 

75 

1500 
T- Shirty 

$2.1?. 

White T- shirts 
Heavy 100% Cotton 

Printed up to 4 Colors on 1 Side 
No Setup Charges! 
No Art Charges! 

free Wale, 
CALL NOW! 

1BOO- 34 -EMKAY 
b31- 777 -3175 

FAX: 531 -777 -3111 

T+vYVYl:emkaydesiKns.com 
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www.americanradiohistory.com

www.americanradiohistory.com


CH Ill \TGY 
PULLIN' ME BACK 
featuring Tyrese 

New Album 
HOODSTAR 
Available Everywhere 
September 19th 

.z. 

^ Cartv, 

ch, tg .. .rcls.cunuctur,gy 
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Artist Title (Label) 

CHR/RHYTHMIC 

America's Best Testing CHR/Rhyth 
For The Week Ending 7/7/06 

TW LW Familiarity 

mit Songs 12 + 

Persons Persons Persons 
Burn 12 -17 18 -24 25 -34 

KELLY FURTADO ffTIMBALAND Prornscuous (Geffen) 

CHAMILLIONAIRE fIKRAYZIE BONE Wm (Universal Motown) 

CHRIS BROWN BLit' WAYNE Ginnie That (JAta2aàka Label Gro p/ 

CASSIE Me & U (NextSekcniwBed Boy /Atlanta/ 

FIELD MOB fICIARA So What (D7P/Gellyd 

E-40 ffT PAIN & KANDI GIRL U And Dat (Reprise/8Mfl 

INHANNA Unfaithful (DelJentILUMGI 

T.I. What You Know (GrandHvslk/Atlanhcl 

SEAN PAUL fIKEYSNIA COLE When You Gomm (Give It Up To Mel (VP /Atir . I 
YUNG JOC Gotn' Down /Bad Boy /Atlantic) 

LETOYA Torn (CapdoC 

NE -Y0 Sexy love (DelJem'IDJMG) 

BUSTA RHYMES... I Love My B" " (Fkarak/Aftasialli/intrnropel 

PAULA DEANDA f/BABY BASH Doing Too Much (Arista)' 

CRONY ffTYRESE Pulling Me Back (Capdop 

LIE JON fIEJO & SEAN PAUL Snap Yo Forgers (TVT) 

T.I. Why You Wama /Gird ikfstle/Ailantkl 

MARY J. BLIGE Enough Cron' (Geffen) 

SEAN PAUL Temperature (VP /Atbnticl 

SHAKIRA fIWYCLEF JEAN Hips Don't lie (Epic) 

DEM FRANCHIZE BOYZ Lean Wit It, Rock Wit It (So So Del/higinl 

JANET JACKSON fINELLY Call On Me (Negro) 

MY J What I Need (Knockout/Sanctuary) 

YOUNG DRO fil]. Shoulder lean (Gland Hustk/Atlanticl 

BUBKA SPARXXX Heat It Up Ma* RbbbolvVegnl 

BEYONCE' fIJAY -Z Deja Vu (Music WcddlSony Urban/Columba) 

KEUS f1TOO SNORT Bossy (JAefZanBda Label &rap) 

RICK ROSS fIJAY Z & YOUNG JEEZY Bustin' (SyoN,Sidefle/Jaea /M6/ 

SNAWNNA Gatlin' Soma (DTP/DafJrle7Q/MGI 

4.18 

4.12 

4.11 

4.06 

3.88 

3.96 

395 

3.93 

3!1 
3.69 

3.89 

3.85 

314 

3.83 

3.83 

3.17 

3.77 

3.77 

3.71 

3.69 

3.68 

3.65 

3.64 

3.64 

3.58 

3.56 

3.32 

3.27 

3.21 

4.19 

4.15 

4.92 

4.16 

4.08 

3.87 

3.87 

3.98 

3.91 

3.87 

3.78 

3.82 

317 

3.93 

3.93 

3.82 

3.70 

3.81 

3.65 

3.65 

3.78 

3.59 

3.57 

3.53 

3.29 

3.32 

3.38 

90% 

99% 

96% 

95% 

97% 

79% 

98% 

92% 

79% 

95% 

79% 

64% 

71% 

89% 

52% 

96% 

87% 

77% 

99% 

98% 

97% 

62% 

78% 

69% 

68% 

82% 

84% 

81% 

83% 

19% 4.16 

34% 4.14 

27% 4.15 

22% 4.10 

22% 3.97 

15% 3.86 

28% 4.12 

29% 3.91 

13% 310 

27% 3.99 

16% 311 

11% 3.68 

15% 3.74 

24% 3.88 

8% 3.90 

30% 3.85 

24% 3.84 

21% 3.55 

54% 3.60 

52% 3.61 

46% 3.62 

10% 3.44 

23% 3.53 

18% 3.86 

15% 3.51 

22% 3.52 

32% 3.25 

32% 3.39 

37% 321 

4.18 

4.04 

4.15 

4.21 

4.18 

4.28 

3.94 

4.19 

4.01 

4.03 

4.03 

4.00 

3.95 

3.98 

3.83 

4.04 

4.11 

3.88 

3.64 

3.0 
3.80 

3.67 

3.79 

3.73 

3.73 

3.65 

3.40 

3.33 

3.47 

4.16 

4.12 

4.00 

3.77 

3.79 

3.87 

3.74 

3.78 

3.90 

3.59 

3.74 

3.85 

LN 
3.93 

3.81 

3.38 

3.69 

3.81 

3.88 

3.81 

3.32 

3.83 

3.59 

3.35 

3.49 

3.59 

3.45 

3.14 

3.17 

TOW sample size is 325 respondents Toni neap estimates are based on a scale of 1 -5 (1 = dislike very much. 5 = hke very much) Ti w parMYati 
represents the percentage of respondents w10 recognized the song TTW No represents Me number of respondents who said they are tired of hearing the song Songs 
must have 401 la/Wordy to appear on survey Sample composrbon rs based on persons 12. Persons are screened via the Internet Once passed, they can take the muse 
test based on the lormat/musu preference Rate fheMusic coin results are not meant to replace ca/lout research. The results are Intended to show opinions of parhtprtá 
On the the Internet only RageTheMuslc is a registered trademark of RateTheMuslc corn. TM RIPS spa,* k nallaale Nt Neal rHI. statism *WO/ í18J7741 
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So Crazy, They Just Might Work 
Continued from Page 27 

because it's a little Urban-leaning, hut we're specialized. 
We have a little Urban sound. 

"Again, programmers are always. looking at that 
manual. They never want to take a risk, and they don't 
follow through on records. I'm not afraid to take a risk 
because I have nothing to fear." 

,i / / / / / / / / / / / / / / / / / / / / /f: 
'IW'KL Is a /Etatale!- hrgeted station, 

and when we first heard it wie 

thought `Stars Are Blind' was a fun, 

upbeat, female record 

*war 
'lH / /// / /r// / / / / //11 / // // 

Richie being far beyond the age demographic of The 
Bomb did make Moreno a bit hesitant to play "I Call It 
Love" at first. She says, "I thought, 'Is it gonna make the 
station sound old? How an we gonna play this ?' 

"Lionel Richie has reinvented himself as many times 
as Madonna. Why is it OK for a Pop station to play Ma- 
donna today, but it's not OK fora Rhythmic station to play 
Lionel Richie? 

"If Rick James had a record today, or James Brown, it 
would probably be different, because they've done only 
one type of music. But Lionel has crossed the boundaries 
over and over and over again into different sounds. He 
did an album with Enrique Iglesias, for God's sake. He is 

the Madonna of Rhythmic. 
"I'm not just playing the song randomly; I'm hand - 

inserting it in morning drive, when I have my oldest au- 
dience, and I'm hand- inserting it in middays. I'm hand - 
inserting it where I know that it's going to make sense to 
my listeners. 

"They're gonna warm up to it, and if the record is big 
enough, we'll move it from them. I didn't just carelessly 
throw it in and set it up for failure. 

"It's an uplifting record. It's definitely a change from 
the hard hip -hop we have on the radio station now. It feels 

very summertime, and the hook is enormous." 
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RH URBAN /URBAN A C /GOSPEL 
DANA NALL 

Black Radio Today 
Arbitron's annual black listening study 

Cetting to know your listeners intimately should be the goal 
of every programmer. Questions you should be asking 

yourself on a regular basis are "When do they listen to radio ?" 
"How do they listen to radio ?" "Who are they listening to (be- 
sides your station) ?" and "Who are they ?" since the answers can 
change from book to book and year to year. 

One way to find the answers is 
through Arbitron's annual "Black Radio 
Today" study. The 2(106 version is now 
available free at u'u'tz arhitron.com. It's 
put together by the Arbitron team, head- 
ed by Director /Urban Media Services 
Julian Davis. 

This week f speak with Davis and 
WWDM /Columbia, SC programmer. 
Mike Love about how the study can be 
a useful tool for programmers and how 
you and your sales and promotion team 
can best use the information. 

Armed With Facts 
Love says, This information is more 

general than my specific market infor- 
mation, but it's still a very good over- 
view of the listening habits of black peo- 

Pie. 
"1 also use PD Advantage. You've got 

to use everything that is available, then 
filter the information through your ex- 
perience and make decisions. 

"It's also a good tool for our sales and 
promotions departments. It can help 
them to better understand to whom we 
are appealing and how they listen. A 
salesperson can walk into a client armed 
with facts that show them how they can 
be better served." 

The study is slightly refocused each 

Mike Love Julian Davis 

year to keep up to date with the changing 
radio landscape. This year's study is dif- 
ferent in that the information provided is 
more succinct and incorporates data from 
the current Portable People Meter market, 
Houston. 

"In the past we focused on a number 
of formats, and this year we focused on 
just nine specific formats," Davis says. 
"This study is driven by what black peo- 
ple listen to on radio overall, not just how 
they listen to the Urban formats. The for- 
mats included are AC, Gospel, Smooth 
Jazz, News /Talk, CHR /Pop, CHR/ 
Rhythmic, Religious, Urban and Urban 
AC. 

"In the past we looked at all the formats 
and how many black people listened to 
each one. This year we decided to focus on 
the formats that had the greatest percent- 

BIG TIC'S MIGHTY WEEKEND syndicated radio personality and BET host IV rigger hosted 
his annual Celebrity Classic Event in Washington. DC recently The event draws celebrities from radio, 

sports. music. film and television to help increase awareness of AIDS and HIV Here. Bp Tigper (r) is 

joined by Alicia Keys. 

More Convention News 
Than You Can Handle! 

We've got moderators galore lining up for R &R Con- 
vention 2006 in Dallas. Already inked for the "Ur- 
ban Trendsetters" session is Music Choice Direc- 
tor/Urban Programming Lamonda Williams. ABC 
Radio Networks Rejoice PD Willie Mae McIver 
will lead "The Economics of Gospel" session 
on Friday morning, joined by panelist Connie 
Flint, PD of Radio One's WPZE/Atlanta. 

Clarke Brown. retired radio division President of the 
former Jefferson -Pilot Communications. will moderate 
the -Talking Heads of Programming- session on Wednesday. Sept. 20. CBS 
Radio President/Programming Rob Barnett, Journal Broadcasting Exec. VP/ 
Television & Radio Operations Cart Gardner, Entercom Sr. VP /Programming Pat 
Paxton and Emmis VP /Programming Jimmy Steal will serve as the expert panel 
when the session kicks off the premier annual conference for the radio and 
record industries. 

The R &R Convention will be held at the same time as the NAB Radio Show, 
Sept. 20-22 at the Hilton Anatole Hotel in Dallas. Registration for the R &R 
Convention will include access to the NAB sessions as well. 

Register online for the R &R Convention at www.radioandrecords.com, and 
contact the Hilton Anatole to make your room reservations at 800- HILTONS or 
214761 -7500. Mention you are with the R &R Convention to get the $ 175 room 
rate. 

CONVEON wrr. w 

age of black listeners. From a utility stand- 
point, it may not have been as useful to 
have all those other options and all that 
other information." 

The information available in past years 
"may have given the false impression to 
an advertiser that they can effectively 
reach the black listener by using some of 
the fringe formats," Davis says. 

"In the past they may have looked at 
the format they felt most comfortable 
with and thought they could reach the 
largest number of people, including 
blacks, by advertising there. In reality, 
they were not reaching the largest per- 
centage of black listeners. That's the main 
point we are trying to make to advertis- 
ers in the 2006 study. 

"I'm looking at black as a global term. 
While African Americans represent the 
largest group of black people in this coun- 
try, we're also looking at black people 
who are Caribbean, African or from oth- 
er parts of the world, who do not consid- 
er themselves African American but who 
now reside in the U.S." 

Who Are They Listening To? 

The study breaks out the formats that 
have the greatest numbers of black listen- 
ers overall and breaks down the percent- 
age of black listeners for each format. Pro- 
grammers and sales executives should 
note some interesting findings. 

"If you look at the Gospel format, it has 
the largest percentage of listeners who are 
black," Davis says. "But if you look at Ur- 
ban radio, it has the largest number of 
black listeners overall. Ten million out of 
17 million total listeners to the Urban for- 
mat are black. 

"It depends on what your goals are. 
Compare it to the CHR/ Pop format: Pop 
has the largest total listening audience - 
almost 30 million listeners - but only 2.9 
million of those listeners are black. As an 
advertiser, would you rather reach 2 mil- 
lion blacks or 10 million ?" 

The study also breaks down the regions 
where certain formats have very high 
black -listener numbers. For example, it 
shows that Gospel radio has a high index 
of black listeners in the Southeast and the 
Midwest. 

But, overall, Davis says, "It's been pret- 
ty consistent regionally, if you look back 
over the past few years of 'Black Radio 
Today' studies. The patterns depicting 
which formats are strongest in which re- 
gions have remained pretty much the 
same, but you can see that some migra- 
tion has occurred. 

"We're now seeing more movement 
from north to south, whereas in years past 
it's always been the opposite. We're see- 
ing more baby boomers, who are getting 
near or are at retirement age, moving 
from the big cities up north to smaller 
communities down south, where it is 
cheaper to live." 

Now Lotto Ara flnp Lisiurltt! 
One of the big concerns in broadcast- 

ing today is diminishing TSL. Urban and 
Urban AC have traditionally been high - 
TSL formats and continue to be the lead- 
ers in TSI.co mpared to other formats. But, 
like other formats, their numbers have 
been decreasing steadily - just not at as 
high a rate. 

"The last time I looked at the formats' 
TSL numbers, two years ago, they were 
decreasing at a slower rate than other for- 
mats'," Davis says. "Across the board, 
TSL for radio is decreasing - we all know 
that. There are simply too many other 
forms of entertainment competing with 
us for people's time and attention. 

"One of the things we will see with the 
change to the PPM is that the focus will 
shift from TSL to cume. All formats are 
going to have to learn to build their sales 
based on come as opposed to TSL. 

"Formats like CH / Pop already do so 

Continued on Page 33 
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 Ri? URBAN TOP 50 
July 14, 2006 

ARTIST TITLE LABELS 
TOTAL - 

o, PS 
TOTAL 

AUDIENCE 
*US ON TOTAL sTAT1pNS 

CHART ADDS 

FIELD MOB fICIARA So What (DTP / Geffen) 3307 116 372959 16 6410 

LW JON fIE 40 & SEAN PAUL Snap Yo Fingers (TVTI 3278 95 358240 25 6010 

YUNG JOC Goin' Down (Bad Boy /Atlantic/ 3255 95 428820 19 6310 

LETOYA Torn (Capitol) 3066 403 380419 18 6510 

T.I. Why You Wanna (Grand Hustle /Atlantic) 3045 +41 294572 14 6510 

YOUNG DRO fIT.I. Shoulder Lean (Grand Hustle /Atlantic) 3000 + 146 293406 10 6410 

CHERISH Dolt To It (Sho Nuff /Capitol 2598 + 19 232458 15 6211 

BEYONCE' fIJAYZ Dena Vu (Music World/Sony Urban /Columbia) 2289 +172 251171 4 6312 

MARY J. BEIGE Enough Cryin' (Geffen) 2234 153 267952 15 6010 

KELIS 1IT00 SHORT Bossy (Jive /Zomba Label Group) 2191 + 74 201574 10 6011 

JAMIE FOXX f!TWISTA DJ Play A Love Song (J /RMG) 2134 -42 266582 16 6310 

CASSIE Me & U (Next Selection /Bad Boy /Atlantic) 2113 +258 205254 8 5113 

CHINGY fITYRESE Pulling Me Back (Capitol) 1730 +246 153814 7 6010 

JANET JACKSON fINELLY Call On Me (Virgin) 1729 +206 163483 3 111 

RICK ROSS... Hustlin' (Shp N- Slide /DefJam /IDJMGI 1705 79 170929 15 6110 

CHRIS BROWN fILIL' WAYNE Gimme That (Jive /Zomba Label Group) 1644 -15 174926 14 6310 

BUSTA RHYMES... I Love My B (Flipmode /Aftermath /lnterscope) 1547 +105 157502 9 5811 

NE -Y0 Sexy Love /Del Jam / IDJMG) 1381 +19 147121 6 5811 

CHAMILLIONAIRE f!KRAYZIE BONE Ridin (Universal Motown) 1177 -208 100061 19 5810 

YUNG JOC I Know You See It (Bad Boy /Atlanticl 1124 +334 100145 3 5718 

E 40 fIT PAIN & NANDI GIRL U And Dat (Reprise /BME) 1083 + 135 93272 6 5511 

LYFE JENNINGS S.E.X. (Sony Urban /Columbia) 1047 +77 110126 5 4710 

OUTKAST Mighty 0 (Laface /Zomba Label Group) 1004 -97 74797 7 6110 

NE YO When You're Mad (DefJam / IDJMG) 926 138 116511 18 5710 

DEM FRANCHIZE BOYZ Ridin' Rims (So SoDef /Vugm) 889 81 55616 12 5310 

MISSEZ fIPIMP C Love Song (fo'Reel/Geffen) 759 105 45212 12 4510 

SAMMIE You Should Be My Girl (Rowdy /Universal Motown) 751 +45 37677 7 4313 

CIARA fICHAMILLIONAIRE Get Up (Laface /Zomba Label Group) 722 +307 50605 2 5616 

MILA J... Good Lookin' Out (TU.G. /Universa /Motown) 696 +87 31962 5 3910 

CHERI DENNIS I Love You (Bad Boy /Atlantic) 662 0 59218 13 3910 

SEAN PAUL... When You Gonna (Give It Up To Me) (VP /At /antic) 618 +92 88992 3 4114 

PHARRELL fIKANYE WEST Number One (Star Trak/lnterscope) 617 +129 48079 2 5010 

SLEEPY BROWN... Margarita (Purple Ribbon /Virgin) 606 .22 37604 6 4310 

OMARION Entourage (Sony Urban /Epic) 592 +65 50586 4 4110 

REMY MA fINE -Y0 Feels So Good (SRC /UniversalMotown) 568 -37 96966 7 3211 

RIHANNA Unfaithful (Del Jam / IDJMG) 551 +161 41276 2 4213 

METHOD MAN fILAURYN HILL Say (Del Jam / IDJMG) 532 +45 38915 4 4011 

GNARLS BARKLEY Crazy (Downtown/Lava/Atlantic) 521 +89 43112 2 3412 

CADILLAC DON &J MONEY Peanut Butter And Jelly (Souther Boy /Asylum) 488 +119 38759 2 2311 

CLIPSE fIPHARRELL Mr. Me Too (Re-Up /Star Trak/Zomba Label Group) 480 +23 27292 4 3810 

ANTHONY HAMILTON Can't Let Go (So So Del/Zomba Label Group) 468 +6 47084 23 3010 

BOHAGON fICRIME MOB & FABO Wuz Up (BME /Reprise) 457 +48 29458 4 3810 

SHAREEFA fILUDACRIS Need A Boss (DTP /DelJam/lL2JMGl 436 +111 39058 1 3616 

PROJECT PAT ... Good Googly Moogly (Hypnotize Minds/loud/Columbia) 399 +12 24934 6 2410 

LIL' WAYNE Hustler Musik (Cash Money/Universal Motown) 399 -11 38302 20 3610 

DJ KHALED Holla At Me (TerrorSquad/Kochl 313 -82 38544 14 4610 

LUPE FIASCO Kick Push /Ist & 15th/Atlantic) 359 -80 26447 1 3010 

NELLY FURTADO fITIMBALANO Promiscuous (Gelten) 352 +101 39329 1 110 

ROBIN THICKE... Wanna Love You Giri (Star Trak/lnterscgpel 352 .1 26059 5 2910 

URBAN MYSTIC I Refuse (SOBE) 347 0 13237 7 2610 

POWERED 
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65 Urban reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 

7/2-7/8. Bullets appear on songs gaining plays or remaining flat from previous week. It two songs are tied in total plays. the song with the larger increase in plays is placed 

first. Songs below No 20 are moved to recurrent after 20 weeks on the chart unless a song has not yet reached the top 20 It after 20 weeks. the record is not in the top 20 

and has two consecutive weeks of decreased plays. the song is then categorized as recurrent. Most Added is the total number of new adds officially reported to R &R by each 

reporting station Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week 

increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AOH number. 

Average Quarter Hour Persons used herein with permission from Arbdron Inc. (© 2006. Arbitron inc. .0 2006 Radio & Records. 

MOST ADDED 
ARTIST TITLE LABFUSI ADDS 

AVANT._ Lie About Us (ask Johnson/Geffen/ 39 

BIRDMAFL Sttmri Like My Daddy (Cash Monertkwesal Motown 38 

JAMIE FOXX Can I Take You Home (J/RMG) 33 

MEGAN ROCHEIL Floating (DelJaMIUJMGI 28 

ICE CUBE f(SNOOP DOGG Go To Church ilenchmobbNrgm) 26 

CHAM fLALICIA KEYS Ghetto Story /Madhouse /Atlantic/ 22 

JAGGED EDGE fIJERMAINE DUPRI Somas 'Sony UrdanCohaf 1d 21 

31W IIJERMAINE DUPRI Feeltri' You 45oSo Del/Zomba (adiet6a*V 18 

YUNG JOC I Know You See It (Bar/Boy /Atlanta) 8 

THREE 6 MARA Side 2 Side /Hypnotize MndvSmy üAa16>fialtlid 7 

1bMAowtYtfbeiYYawledta nrnnsred statmnsrteBwldlere6en 
olio pot air mpg poi* lap Wm nod 1 o peon far sob WIN 
se s14 tMek. Aa dryley tenk Y tte/aed as Sunday threal+ iafiit. 
Adds hem a1 sew NqmownHeelaaülbd at any play layer. 

MOST 
INCREASED PLAYS 

ARTIST TITLE LABE,.S 

YUNG JOC I Know You See It ,Bad Bork/antici 

CIARAIICHAMILLIONAIRE Get Up dalace Zomba Labe/ Group, 

CASSIE Me & U !NextSelectan'8ad Bork/antic, 

CHINGY fITYRESE Pulling Me Back ,Capitole 

JANET JACKSON MINELLY Call On Me iVaguv 

BEYONCE' f IJAY1 Oeta Vu (Mutt World/Sony UdarvCakmtaal 

RIHANNA Unfaithful DDelJam/IDJMG) 

YOUNG ORO ffT.1. Shoulder Lean (GrandHustleAtlantai 

E 401RPAIN & KANDI GIRL U And Dat /Reprise /BMEI 

PHARRELL fIKANYE WEST Nu tber One (StarTraMnterscgpel 

NEW & ACTIVE 

SHAWNNA t /SMOKE Dann (DTP/Oel Jam'IWMGi 

Total flays 344. Total Stations: 36, Adds 1 

ALI & GIPP fICHOCOLATE TAI Go 'Head fOentyUmversal Motown) 

Total Plays. 308, Total Stations: 32, Adds. 1 

T -PAIN fllll; WAYNE Studio Luv Uive/Zomba label Group) 

Total Plays. 305, Total Stations: 28, Adds. 0 

CHAM GALICIA KEYS Ghetto Story (MadhouseAtlantai 

Total Plays: 283. Total Stations: 23, Adds: 22 

JOE fIPAPOOSE Where You At /Jivedovnba Label Group) 

Total Plays: 260, Total Stations: 28, Adds 1 

BIRDMAN_ Stumpf Like My Daddy (Cash Money, Universal Motown) 

Total Plays: 250, Total Stations: 39, Adds: 38 

ORE MIRICK ROSS Chevy RAW High (Violator/JLre'Z a Label Growl 

Total Plays: 242, Total Stations: 25, Adds: 0 

DAZ tIIICK ROSS On Same Real (Se So DelíViyiel 

Total Plays: 240, Total Stations: 25. Adds: 0 

THREE 8 MAFIA Safe 2 Side (Hypnotue AMads/Smy Urban/Columba) 

Total Plays: 222, Total Stations: 25, Adds: 7 

DJ KAY SLAY_ Can't Stop The Reign (Kochi 

Total Plays: 220, Total Station 28, Adds: 0 

TOTAL 

PLAY 

[NCRE ASE 

334 
307 

.258 

.246 

206 

172 

161 

.146 

-135 

+129 

Sap reeked by total plays 

Station playlists for all R &R reporters are available 

Lon the web at www.radioailntords.GOm. 

Learn how top programmers stay on top. 
Go now to Sabomedia.com 
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Artist Tite (Label) 

Ainericat Bast Tasting 
Weak Ending 7/7A76 

Urban Songs t 12 t 
Msw 

Pon. F M 

TW LW Famil. Burn 18-34 18-34 18-34 

Ur AI 1lEM a SEAN PAN Sap T. Fìgors (1171 4.11 

CASSIE M a U OorrSrrnRi..N./bpl4NorlrJ 411 
WM AC GM' MwM IN/ipflNdrJ 111 
FBD M01 tIrFANA S. UM A1PA''+eNW 411 
Tl IIMN yw KRa.Aa./JArbNiiid 117 
OMWMMAEpAYAE N/.AfiealMN.rw 4.N 
MIMI Do h T. h 13bSitllam1l 431 
E41 NT-PAIN a KAMM 1E U A.d DM /AwéBfA<l 412 
CIrST ff TTMIE Nir! Mo Mdr ICNi/ 111 

C1111111 13I' wATE Giw 1Y LMQiaY /aMd191tqol 3.11 

Y.I. Art Yoe r.t. pa./NNNlNtripl 317 
YOUNG ORO 117 .1. SM.tYr Um AiadJbslMAdadd 334 
NETO Say IMwAIFJNIA/q 314 
MART J. OUSE Ea* Cart Offal/ 331 

INIMIN3OE11MLlLoa- 
LETOTA Tom (GaaleO 3.71 

NUTS talltrt Yarn Mad IQMJa.LtMAi) 3.71 

Miff MA UNE-Y0 F. So Good ISRLAAwval *owe 3.75 

JANET JACKSON MEW Cal On Ms *girl 3.N 
SHAWNNA Gem' Sr re (DTP/Del Jall/MS/ 3.ii 
KENStf700 SNOW Bout/,Airr?etrlo[afotlónpV 3.11 

JAGGED EDGE Good Luck Cham (Sag' ilrhorCaMtliol 3.57 

NMI F#ANCINiE 10T2 INN' Ria go Se LYblilir 337 
OM AWN I Love You (Ba/ Bor/Aelaaeicl 3.57 

WNW 1IJ0Z Dya_ Nat Nit* (I1wQri.ti¡i 3.53 

JAME FOX& tITTMSTA DJ Ploy A Love Song Li/NN/ 3.41 

ICI INS MAW a_ limb( dliNnbQIAatß/AD iN 

4,M 
111 

4N 
4.11 

3.N 
431 

4.11 

IN 
4.111 

3.11 

3.11 

3.11 

3!i 
3.11 

317 
317 

357 

311 
3151 

3.73 

351 
312 

3.71 

1M 
351 

2E 
111% 

Z!% 

23% 

34% 

41% 

21% 

11% 

1% 

33% 

23% 

17% 

12% 

27% 

11% 

21% 

31% 

11% 

1% 

35% 

21% 

23% 

11% 

17% 

21% 

311% 

34% 

417 111 4.112 

457 413 331 

457 4.111 311 
4.12 414 457 

4J111 4.11 4.37 

4.15 132 4.13 

314 451 337 
332 311 3.11 

337 4.11 332 
3.11 3.111 337 

351 351 331 

3.11 315 431 

333 4.N 3.74 

331 4.14 3.51 

35S 331 331 

334 4.N 131 

351 3.71 3.41 

3.74 353 3.52 

3.71 3.71 357 

3.51 351 3.41 

334 3.14 321 
311 3.77 3.32 

1,411 3.41 331 
355 3.15 3.15 

311 3.11 351 

314 3.72 3.41 

332 331 4.111 

Tod style sin a 350 respondents IM al strrare AMm1My ranges a bass 1 on a salt d 1 -5 (1.6rlie busy mucA. S =Ale 
tory IflI Iril wawa waffle Iry graftage or respondents ego re dual dewy kW beg me coat. ale number ce 
respondents 1100 sad rtey are bred a bony Mesore Song must ban4 % asappeaaM any Mar cowmen a 
based on persons 72. Finals are Sensing in Mehemet Are pas sed. they on We t nark INS ION OM M b.rMlMk 
preference ß+rlWuxcbm resets ant ot meant r replace cutout mural The raus iiadisito etwegeMss grli ra 
on the to/Mont only wrTheAAaac a a rtpaAeed Meng .* d RaieT eAAcsc ran 1W RIAI apart, r n_Yr it rat eagle 
rides by ally 01141741w RtalMewslt.ar die is /n the y.retteaee Araaa., a /diaa W Amin Rob 
RraaL 

Nick Rift Today 
Continued from Page 31 

because that is the nature of the format, 
but at formats like Urban, where TSL was 
always the big selling factor, the mind - 
set will have to change. At the same time, 
advertisers and agencies will have to 
move away from the mind -set that TSL 
is the deal breaker. 

"We put some PPM information in 
this study fmm the current PPM market, 
Houston. We want Arbitron users to get 
used to PPM information and to get ac- 
customed to how to use the information 
and the differences in the information. We 
also want to stress to people that they can 
take free PPM classes online at Arbitron." 

When De They Wee? 
Once again this year, the study 

showed that a higher percentage of blacks 
listen to radio at night than do other eth- 
nic groups. "That's been the case for sev- 
eral years," Davis says. "A lot of younger 
people listen at night, from 6 -10pm. Af- 
ter 10pm the demo changes again. 

"If you look on Page 11 of the study, 
you can see how many of the listeners are 
listening at home and when they are lis- 
tening from home. At night 66% of them 
are listening from home - not really that 
surprising. 

"Urban stations may not have higher 
cume at night, but they do have much 
higher shares than other formats. In fact, 
many Urban stations have a higher share 
at night than they do in morning drive. 
That tells you something about who your 
listeners are. 

"The problem is, a lot of advertisers 

don't want to air at night because they 
are closed for business. Except for night- 
clubs and concerts, nighttime advertising 
is not in big demand. 

"But a station can use its big numbers 
at night, and in overnights, if it puts to- 
gether an attractive plan - for example, 
advertising in overnights when a mar- 
keter has a big sale the next day." 

Listener (Wits 
Love says that knowing your listen- 

ers' habits can help you competitively. 
"WWDM is a powerhouse that reaches 
82% of the state of South Carolina," he 
says. "With a station that big and that 
broad, I need to know how my listeners 
use the station, as well as how they use 
other stations. 

"With this study, I can see if my lis- 
teners are tuning in at home or at work. 
Is our audience more 25-34, 35-44 or 65+? 
Do our listeners also tune in to the Smooth 
Jazz station or the News /Talk station? All 
these questions can be answered by this 
study, which helps me to make decisions 
about what we air when. 

"With radio having changed over the 
course of the past 10 years, it's impor- 
tant for programmers to use any tool 
they can to help them better understand 
their listeners and the competition 
around them. 

"Ten years ago a mainstream Urban 
played everything from R&B and hip -hop 
to gospel, jazz and great oldies. We were 
all things to all people. Today we are 
much more niche -formatted -every sta- 
tion has its own lane. 

"This study helps us to stay in our 
lane without losing sight of our listeners' 
habits." 

REPORTERS 
Stations add *sir adds listed alphabetically by matte/ Ir ea 
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IN URBAN AC TOP 30 

July 14, 2006 E' 
WEE. 

TOTAL TOTAL off "n, JS' TsiS ARTIST ' .- LABELrS PLAYS PLAYS AUOTAL ADDS 

2 0 MARIAN CAREY Fly Like A Bird llsfard/IDJMG) 1586 +21 17 837 17 6110 

1 2 ANTHONY HAMILTON Can't let Go (So So Del /Zomba Label Group) 1583 -67 158800 30 6710 

3 3 BRIAN MCKNIGHT Find Myself In You (MotowWUnvversal) 1488 -56 132063 25 6710 

4 4 TEENA MARIE Ooh Wee (Cash Money/Universal Motown) 1292 -61 119948 19 6410 

5 5 URBAN MYSTIC I Refuse /SOBfI 1226 .13 87162 23 6410 

7 0 LUTHERVANDROSS Shine IJ /RMG) 1138 +82 97959 5 6411 

6 7 ISLEY BROTHERS... Just Came Here To Chill (De1 Soul/Del JarN /L /MGI 1027 -82 84757 25 6310 

0 y Baby If-Way/Reprise/Warner Bros.) 956 +31 73622 18 6110 10 ERIC GENET Pretty 

8 9 MARY J. BLIGE Be Without You (Geffen) 904 -58 85336 32 6410 

9 10 DONELL JONES I'm Gonna Be Raface/Z nba[abelGroup) 901 -28 79477 15 5910 

12 a CHARLIE WILSON No Words /JivelZt»nòa Label Group) 863 +84 74535 11 6211 

13 a KIRK FRANKLIN Looking For You /fo ro SoueGuspo Centric/Zomba label Group) 797 +84 97835 39 6010 

11 13 HEATHER HEADLEYInMy Mind /RCA/RMG) 774 -76 59320 38 6610 

16 a LIONEL RICHIE I Cal It Love /lslendlCUMGI 738 +148 77311 4 52137 

14 0 HEATHERHEADLEY Me Tine /RCA/RMG/ 690 +4 45775 9 5010 

17 a MARY J. BUGE Enough Cryií (Geffen) 583 +23 85355 9 1613 

18 a MARY MARY Yesterday /Sony Urban/Cdumbka/ 553 +6 46941 13 3610 

20 a JAHEIM The Chosen One (Divine Mill/Warner Bros.) 527 +18 45412 11 4410 

21 a LETOYA Torn (Capitol) 505 +51 40467 6 3310 

19 20 SHANICE Take Care Of U !Imalah/Playt,me) 500 34 35399 14 4210 

27 0 LORENZO OWENS Wanna See You Smile rD Tnwni 356 +38 24599 5 4210 

23 22 RAHEEM OEVAUGHN You (Jive/Zomba label Group) 353 51 44064 17 3210 

22 23 ISLEY BROTHERS... Blast Off Wei Soul/Del JanUIDJMG) 336 69 22856 7 3710 

¡DebatJ ED JILL SCOTT The Fact Is II Need You) (Hidden Beach) 326 +95 35432 1 3216 

26 25 FREDDIE JACKSON Until The End Of Time (Orpheus) 322 -12 18672 3 3311 

POWERED BY 

MDDIABASF 

MOST ADDED 
*army rmr refers, ADDS 

LIONEL RICAN I Cal It Low: I/sAIaf181</MG) 31 

IL FRAMQM Imare Me (fa YDSal.li eCanndlalde/aWGrorgr 17 

SAMSON FutureAznv sxy /KadAladu 11 

MILAN Theré s Hope /Umrrsa/Motown/ 10 

AL SCOTT The Fact Is 0 Need 'foul !Hidden Beech) 6 

TONY RICH PROJECT Smetto' About U (I.MJP AAlear Grog) 4 

JAVIER Ti e Answer Is Yes C4ru' 3 

MARY J. BINS Enough Cryw' 16effani 3 

TAMAR DAVIS SedeyIn The Park dkiwrsa0 2 

TM Whie AC mil r,wyy is wW a mesismed Mhos set akimmgr 
Wit lair Sap dot lealbeeeea mad row per wiry parr lips per 

AN is Adige/ at laeley ONO. mid. as aim* tool airy MN 
fiAMrrb. AaihwaledrtNaRwaanweMNewgNaatMgYylrei 

MOS T 
INCREASED PLAYS 

TOTAL 

PLAY 

ARTIST ''',E LABEL i INCREASE 

lIONEI I Cal It love !Islrnd/DJMG 148 

INOIA.ARIE There's Hone !Umersa/MotawM -122 

BEYONCE' fIJAY -Z Dap Vu !Musa World/Sony Urban/Cdumhrar -106 

JILL SCOTT The Fact Is II Need You (Hidden Beach) -95 

BRAVEHEARTS fILIl' JON Quick To Back Down Columbia, -92 

NE.Y0 When You're Mad !DelJanv'lOJMGI -70 

CHARLIE WILSON No Words !Jrvedomba Label Grocpl -64 

11 FRANQN1-0044 F9YOSwNîa*oCatni;Zambl/akl/& +64 
to bi> a INDIA.ARIE There's Hope (Universal Motown) 314 +122 18057 1 40110 

24 27 AVANT 4 Minutes (MagicJolznson/Geffen) 311 -80 23091 9 2710 

28 KINDRED THE FAMILY SOUL Woman Frst (Hidden Beech) 280 +13 16833 18 2310 

29 a PRINCE Satisfied /Universa1Repubk) 259 +7 17762 2 2911 

lo.b 'i> 0 NE -YO When You're Mad (De1Jam/IQJMGI 258 +70 62326 1 210 

NEW & A CT!VE 
JAVIER The Answer Is Yes /lipid 
Total Plays: 245, Total Stations: 26. Adds: 3 

MEU'SA MORGAN High Maintenance (Orpheusilaru ) 

Total Plays: 122. Total Stations: 15, Adds: 0 

AMEL LARRIEUX Weary /B4ss ldel 
Total Plays: 113, Total Stations: 18. Adds: 1 

68 Urban AC reporters Monitored airplay data supplied by Medrabase Research. a dnnsion of Premiere Radio Networks Songs ranked by total plays for the airplay week 

of 7/2-7B. Bullets appear on songs gaining plays or remaining flat from previous week If two songs are tied in total plays. the song with the larger increase in plays is placed 

first Songs below No 15 are moved to recurrent atter 20 weeks on the chart unless a song has not yet reached the top 15 It alter 20 weeks. the record is not in the top 15 

and has two consecutive weeks of decreased plays. the song is then categorized as recurrent Most Added is the total number of new adds officially reported to RdR by each 

reporting station Songs unreported as adds do not count toward overall total stations playing a song Most Increased Plays lists the songs with the greatest week -to -week 

increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100) Each daypart on each station is assigned an AOH number 

Average Quarter Hour Persons used herein with permissrorrfrom Arbrtron Inc. (m 2006. Arbitron Inc.).© 2006 Radio d Records. 

Station playlists for all R&R reporters are available ¡ 

on the web al www,ralioandretords,toif. 

REPORTERS 
Stations and their adds listed alphabetically by market 
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wtTiAYleaee. FL' 
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wlNalYerrMe. M 
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Saar 
SOW IOW a TiVlaleqa 
Tte TewrariMe 
WIYXRw.sk. GA 

asRlZSreweR. IA' 

KVNAnra LA' 

YeNARI L. NO' 

wFUlvsr. Left. NO' 

wFleNwaMte. NY' 
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waw,rr.r raka tras. FL' 

RM Oh. Tni~laiaj: 

MEIL 
YonRO.w Repateri 

111 Total reporters 

Si Toed Monitored 

13 Toed Indicator i 

Smákrtjock V2.0 

Get the latest news. Download original audio clips. 

Featuring interviews with: 

BEYONCE, JAMIE FOXX, QUINCY JONES, QUEEN LATIFAH, USHER, MARIAN and many more... 

Smartjock 

...because every minute you spend searching for quality show material is a minute wasted... 

Save time. It's valuable. 
For mOra kllormation canar.Y MnndN Roble 212.e22.1001 rQ24 or amardaOcrystarouAsnehrsorks.com 

www crystalmedanetworks.com 

CMN 4) 
E NlI owlet,- 
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RR GOSPEL TOP 30 
July 14, 2006 

LAW TMs 
WEEA WEEK ARTIST TITLE LAUS) 

1 

2 

3 

4 

7 

5 

6 

8 

9 

10 

11 

12 

14 

13 

15 

16 

18 

19 

21 

20 

17 

22 

24 

26 

25 

23 

27 

29 

28 

Obat) 

S 
DONALD LAWRENCE PRESENTS_ The BieelitB Of Akins EllleR1 al 
JIMMY HICKS & VOICES Of INTENT NnRBaad 11hI nnfa/ 

© BYRON CAGE I WI Bless The Lord /Cwp o & ttic/Zomba Label &'o 

Q VICKIE WINANS It's Alright (Verity/Zomba La6M6ap) 
Q TYE TRBBETT Victory (SonyUrbstColembir) 

Q MARY MARY Yesterday (Sony Urban/Col itbiol 

Q HEZEKIAH WALKER Lift Him Up (Verity/Zamée Label Group) 

Q KIRK FRANKLIN Looking For You (fo Yo So #6 opo Centre /Zomba Label Growl 

Q VICKI YOHE Deliverance Is Available (ParnSprinpyfMIGospel) 

DONNIE MCCLURKIN Church Medley (Verity/Zomba Lade/Groop) 

Q KEITH WONDERBOY JOHNSON I Made It (Verity) e YOUTH FOR CHRIST The Struggle Is Over (fmtro1KS) 

o DORINDA CLARKCOLE So Many Times ( Gaspo Centric/Zomba Labe/Group) 

14 MARVIN SAPP Perfect Peace (Verity) 

o YOLANDA ADAMS Victory (Atlantic) 

Q DONALD ALFORD Al I Want To Do Is Bless You (Holy Sprit/Testis) 

0 YOUTHFUL PRAISE Incredible God, Incredible Praise (Artemis/ 

Q DARREL PETTIES & STRENGTH IN PRAISE Thank Ya Jesus (EMI Gospel/ 

VIRTUE Follow Me (Integrity Gospel/ 

CI NU BEGINNING fIDAMON LITTLE tong As I Got Shoes (Worhiwioe) 

21 BISHOP EDDIE LONG WINEW BIRTH... It Shah Come To Pass (EMI Gospel/ 

® YOLANDA ADAMS This Too Shall Pass (Aflame 

e ANN NESBY I Can Go To God In Prayer (ShanectAe7 

® KIERRA "KIKP SHEARD Why Me (EMI Gasped 

® VASHAWU MITCHELL No Way (TyscoUTaseis) 

26 BISHOP LEONARD SCOTT Sing Unto The King (Tyscot/Taseis7 

27 NORMAN HUTCHINS Get Ready For Your Miracle (JD/) 

TONY TERRY Praise Him (Studio 25/Koch/AG) 

29 WILLIAMS BROTHERS Be There (Blackberry) 

NORMAN HUTCHINS A Move Of God Is On The Way (J0 /l 

TOTAL 
Pun 

1800 

1238 

1172 

1019 

1056 

1034 

997 

906 

829 

790 

673 

843 

599 

573 

581 

551 

504 

500 

477 

473 

439 

424 

371 

365 

347 

335 

321 

309 

302 

296 

Pi_ an 

+56 

+63 

+70 

+40 

+128 

+53 

+47 

+45 

+24 

+44 

+59 

+34 

+6 

.34 

+6 

+1 

+34 

+31 

+36 

+10 

.84 

+9 

+9 

+34 

+1 

43 
.2 

+11 

J 
+28 

mat INKS 
CHART AatloKel 

OM 

80398 24 4510 

37518 23 4110 

43818 32 3610 

37818 22 3610 

30690 14 3011 

34836 42 3210 

36543 38 3310 

31856 43 3110 

28655 35 3211 

27710 13 2710 

22982 7 3211 

18908 11 2511 

18596 29 2210 

15325 21 2110 

28508 34 1910 

14783 20 1912 

18956 8 2513 

15164 9 2212 

12758 7 2112 

20639 11 2210 

14105 20 2211 

14205 18 2110 

14136 6 1911 

13374 2 2114 

18168 10 1510 

6324 9 1410 

9123 4 1310 

16516 3 1910 

14472 5 1610 

12251 1 1711 

46 Gospel reporters. Songs ranked by total plays for the airplay week of Sunday 7/2 . Saturday 7/8 
2006 Radio 8 Records 

MOST ADDED 
AMP TITLE LAMS 
BOMA A IOW NM Why Ms (61I6ap1 

ADDS 

KELLY PME NNi9 ISitplr CaòiDQlti /iFIiIIINV 4 

YNOIR MAME IrtusYb Get WAY Phra t4rMeit7 3 

EMIR PETTIES & STRENGTH_ Thank Ya Jesus /fMl GatpEO 2 

VNIINE No Ms IsltPn/y óww 2 

REV MtM MY 31rI1 2 
IMAM ALM MIVIMTeGeY Moe Yoe /AerSiIwVl/aevJ 2 

28?:1bw Ling bVertK111ttiróalyaNjM/ 

MOST 
INCREASED PLAYS 

TOTAL 

AY 
ARTIST ,,'LE LABEt(S, 

PLEASE 

SE 

TVE TRUETT Victory (Soft L4*MCairrai a/ +128 
MINI CAGE I*1ebss Dalai ,capoComeammlaMGmp +70 

AWAY INCKS 8 YOKES_ BarnBlessed (Worldwide) +63 
KEITH WONDER60Y JOHNSON I Made h (Vernyl +59 
DONALD LAWRENCE_ The Blasi/10f Abraham (EMI Gospel)) +56 
MARY MARY Yesterday (Sorry l iaeCibal +53 
HEZEKIAR WALKER Lift Hnr lip (Lbe gReedeLabel Gre4P +47 
KAMM LBdmg.. Fo YeSpm8111p11eQiQiaie/abft'aee0 .45 
111't Is My living In Van (4tAmieólE/eIf001 +45 

NEW & ACTIVE 
ANDRAE CROUCH AN Beane 01 Jesus (Verity) 
Total Plays: 287, Total Stairs: 12, Adds: 0 

HENRY GREEN My Story libeiberry/ 
Total Plays: 262, Total Stations: 20, Adds: 2 

K. FRANIDI k gn Me fo Yo Sadd[iap, Cannc/Zonde Ltd Group 
Total Plays: 235. Total Stations: 11, Adds: 1 

MISSISSIPPI MASS CHOIR If I Be Lifted Up (Malmo) 
Total Plays: 198, Total Stations: 7, Adds: 0 

LUCINDA MOORE Pressure Into Praise (TyscoUTaseSl 
Total Plays: 196, Total Stations: 7, Adds: 0 

WALTER HAWKINS A Prayer Away (Coda lira) 
Total Plays: 192. Total Stations: 9, Adds: 0 

MAVIS STAPLES God Is Not Sleeping ( Artesa Gospel 
Total Pleya:177, Total Statism 8. Ad& 0 
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Frozen (A): 
KP2K/LltthRock.AR 
WCAdBaKimora, YD 
WENNn3lrml rlam, AL 
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Can you imagine.:. 
a world without children? 

At St. Jude Children's Research Hospital, we can't. 
That's why we are working every day to find cures for life- threatening 
diseases that strike children everywhere. Diseases like cancer, 
pediatric AIDS, and sickle cell. Anti we won't stop until every child 
is cured, and every disease is defeated. 

Because we can't imagine a world 
without children...can you? 

u Call 1- 800 -996 -4100 or log onto www.stjude.org 

to learn how you can help. 

St. Jude Children's 
Research Hospital 
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Country Radio's 
# 1 Countdown 

Tradition 
Continues 

The Bob Kingsley legacy continues as 

he hosts the new Country Top 40, 

heard on over 300 stations nationwide. 
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For Affiliate Sales 

Shawn Studer 

817.599.4099 x2238 

Rick Baumgartner 
615.261.8172 
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Susan Love 

212.302.1100 
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LON MELTON 
AlnoltoMhidloandr eco,+dr. coin 

You Gotta Read This 
To Believe It 
From the Amazon jungle to Detroit on $99.50 

Here's a great idea for a reality TV show: Dump somebody 
far away from home with only pocket change, a passport 

and the clothes on his back, then tell him to make it home. Steve 
Grunwald, co- host/Exec. Producer of WYCD /Detroit's All New 
t)r. Don Carpenter Show, recently found himself in precisely that 
situation. 

It all started d few year ago, during an 
m -air chat about reality TV shows, when 
Grunwald boasted that his gift of schmooze 
was so great, he could make it back to De- 
troit from anywhere with only $100 in his 
pocket. As a good partner should, his co- 
host called him on it, and the next thing 
Grunwald knew, he was off to Roswell, NM 
with a one -way ticket, a backpack and $100. 

That 2004 trek proved to be no challenge 
at all, so last year they upped the ante, and 
Grunwald was dispatched to Anchorage, 
AK. He made it back to the Motor City 
from the Great White North with little 
problem as well, so this year WYCD morn- 
ing personalities Dr. Don and Rachel Hun- 
ter decided to get serious and offered five 
potential starting points for Grunwald's 
2006 adventure. Listeners went online to 
vote for Timbuktu, Iceland, Africa, Shang- 
hai and the winner, the Amazon jungle. 

No Shoes, No Shirt, No Luggage 
Grunwald's trip to South America began 

in mid -June. A local bank had been involved 
with his previous adventures and signed on 
for this one too. The bank supplied $500 in 
emergency money and donated $1 to a local 
women's shelter for every mile traveled. 

It didn't take long for things to go, er, 
south. Grunwald flew from Detroit to Mi- 
ami, then took Avianca Air to Bogota, Co- 
lombia, where he ran into his first obstacle. 
"Mysteriously, my luggage disappeared," 
he says. 

"Somehow, I knew I was never going to 
see itagain, and I almost had bears in my 
eyes. For the first time I was a little bit 
scared. My guide, Orlando, said, 'Don't 
worry, everything will be fine. You don't 
have anything to worry about.' 

"His confidence is what got me through 
it. I finally came to the conclusion, 'I'm here, 
I don't have a choice, I've gotta make the 
best of it." 

Adding insult to injury, Grunwald had to 
cough up $10 of his $99.50 as a bribe to Co- 
lombian army officers to clear customs. 
From there it was on to Manaus, Brazil, 
where he began his trip into the Amazon via 
the river. 

As for his bag, Grunwald says, "I still 
haven't seen it. About $5,500 worth of stuff - including fishing gear - woes taken, and 
the airline denies ever even having the bag. 

"The bad news was, it meant I had to 
go into the jungle with pair of flip-flops, 
a pair of shorts, two T- shirts and three 
phones [including a satellite phone] - 
just the stuff I had in my backpack carry- 
on." 

Whoa, there. Flip -flops - through the 
jungle? "There was nothing to buy in the 
town I was in," Grunwald says. "They 
didn't have shoes, so I didn't have a choice. 
The boots were in the luggage that didn't 
make it. My biggest fear was of the un- 
known. There was so much vegetation and 
leaves that I worried about stepping on a 

snake under the vegeta- 
tion and it biting me." 

Making Friends 
Grunwald was relieved 

to discover that a load of 
school supplies he had 
purchased had arrived in 
Brazil when he did. "I 
handed out school sup- 
plies in the Amazon jun- 
gle to the different tribes 
along the river," he says. 
"I had heard that the kids 
there have nothing, and I 

wanted to take something 
with me to give them. 

"They didn't even 
know what crayons were. 
Many of these people 
don't make $50 a year, but 
they were some of the nic- 
est, most gracious people 
I've ever met. Seeing 
those kids' faces when I 

;" I 

442.. 

SCHOOL'S IN wYCO/Oetroit s Steve Grunwald is surrounded by 
schoolchildren from an Amazon village he visited. The kids are 
shown with crayons and other school supplies Grunwald brought 
with him from the U.S 

R &R Convention 
Country Session Set 

R&R Convention 2006 is set for Sept. 20-22 at the Hilton Anatole Ho- 
tel in Dallas. Register at www.radioandrecords.com. 

The first of two Country sessions will be held Wednesday. Sept. 20. from 3:30 - 
5pm (the second is Thursday, Sept. 21, in the same time slot). Wednesday's 
session is -Texas Music: Boon or Bane ?" We'll examine what the increasing 
airplay of Texas artists on Southwest Country stations has meant for both the 
radio and record industries. 

Is Texas music the reason the region has gone from -first to worst" in the hearts 
and minds of the record industry? How much has it meant for Texas radio 
ratings? We'll announce the panelists soon. 

gave them presents was 
worth the entire trip." 

Grunwald received a 
few gifts of his own along 
the way. "I got beads, 
beautiful beaded baskets, 
bracelets made of seeds, 
a necklace made of ana- 
conda bones, a knife 
made from a catfish bone, 
a talon, blowguns, and 
one guy gave me a canoe 
paddle he had whittled," 
he says. 

"People wanted to 
touch me because I was 
different They sang songs 
and made speedlesabout 
how nice it was that I was 
there. It was so hum- 
bling. We all had tears in our eyes. It's hard 
to explain unless you were there to see how 
happy people were over something so lit- 
tle that you did." 

Grunwald has one other little remind- 
er of his trip. "I have a little something in 
my elbow," he says. "The doctors can't 
figure out what it is. It's a little bump. 
Something from the jungle is in there. I've 
been trying to soak it out, and if it doesn't 
come out in a week, they're going to have 
to cut it out." 

A HANDFUL Amazon jungle villagers introduced WYCO/Detrod s Steve 
Grunwald to the village pet -a 400 lb.. 21- fool -long anaconda 

tNd IOtrgdMr 
The trip was not without its more har- 

rowing experiences. At one point Grunwald 
cut his leg. Orlando immediately guided the 
boat ashore. "He pulled up to this tree, 
whacked it with his machete and rubbed 
some oil from the tree on my leg," says 
Grunwald. "It was an iodine tree." 

Another time a very poisonous giant frog - natives u,e its venom on darts- jumped 
on Grunwald's back but was quickly 
brushed off by Orlando. Orlando also came 
to the rescue on laundry day. "There was a 
poisonous snake on a clothesline that I 

didn't see," Grunwald says. "I heard Orlan- 
do say, 'Please stand very still.' And trust 
me, I didn't move a muscle." 

Then there was the time, while they were 
floating down the river, that a monkey 
dropped from a tree into their boat and 
grabbed handfuls of fruit. "That really 
freaked me out," says Grunwald. "He 
crawled onto my lap and wrapped his tail 
around my neck. I immediately flashed on 
all those monkey horror films where the 
monkey attacks the guy and mauLs his face. 
I was really shaking." 

Grunwald aLso had his share of trouble 
with smaller critters. "I was covered with 
bites from mosquitos and these gigantic 
flies," he says. "My mosquito repellent was 
in my least bag, and I was being eaten alive. 

"Orlando stopped at a termite mound 

that was on a tree. He whacked part of it 
off with the machete, stuck out his hands 
and arms and let thousands of the termites 
crawl on him. 

"He smashed them up and rolled them 
back and forth in his hands and then rubbed 
them all over my arms and legs. It's a natu- 
ral mosquito repellent. It smelled, but it 
worked." 

Then there were the local delicacies. "In 
one village they cut down a palm tree and 
let it rot for 30 days," Grunwald says. "This 
bug lays its eggs in it. They take the result- 
ing larva and cook them with rice. I was 
advised against eating it, so I didn't" 

Grunwald eventually grew to accept 
the annoyances of jungle life. "From the 
poisonous snakes and frogs to the pira- 
nhas, it was an amazing experience," he 
says. "Most of the things in the jungle 
won't bother you. The villagers go in the 
water every day. And as long as you don't 
have any cuts or blood on yore, the pira- 
nhas won't bother you." 

w Ne Do It Again? 
Grunwald's odyssey hook him through 

Miami; Bogota; Sao Paulo, Brazil; Manaus; 
Iquitos, Peru; Lima, Peru; Panama City, Pan- 
ama; Mexico City, Mexico; and Chicago on 
his way to Detroit. It took him exactly one 
week to make it back, and he raised over 
$5,000 for the women's shelter. 

His dramatic return to the Motor City 
came when he showed up about an hour 
late for his weekly appearance at a local 
nightclub. 

Whether or not "Where in the World Is 
Grunwald ?" returns is up in the air. "The 
problem is, you want to do something dif- 
ferent and outdo yourself each time," Grun- 
wald says. "Each one has to be bigger and 
better than the last one, and I'm not sure 
how we would top this." 

On the plus side is the audience the stunt 

Continued on Page 43 
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Musician's 
Hall Of Fame 
New institution honors the players 

RR NASHVILLE 

Airplay, sales, awards, acclaim and celebrity are among the 
benchmarks by which society measures those who've 

made music their career. Musicians, however, often regard their 
peers on an entirely different plane. No matter how big the su- 
perstar, no matter how many trophies are on the wall, when it 
comes time to roll tape or start the show only one thing matters: 
Can you bring it? 

I 'inuring that unadorned musical prowess is 

the mission of the Musician's Hall of Fame & 
Museum, which opened its doors in downtown 
Nashville last month. "We're putting musicians 
on the same pedestal as the stars," says Joe 

Chambers, who purchased and 
renovated a 30,000-square-foot 
complex for that purpose. "For a 

lot of big stars, these guys are the 

real hones." 
Inside, displays already include 

instruments and memorabilia hum 
bass player Will Lee (Late Night 
With David Letterman), Motown 
guitarist Eddie Willis ( "Signed, 
Sealed, Delivered "), steel guitarist 
Pete Drake (Dylan's 'lay Lady lay"), basis play- 
er Gary Tallent IE Street Band), guitarist Scotty 

Moore (Elvis PrLsky) and drummer Chad Smith 
(Red Hot Chili Peppers), among many morn. 

Though the museum is located in Nashville, 
Music Row's legendary A -team is just part of its 

focus. "I heard somebody say the other day that 

21) of their favorite drummers wen Hal Blaine," 

Chambers says. 

"He played on all The Beach Boys and Ma- 

mas and The Papas records, with Frank Sinatra 
and Nancy Sinatra, on The Byrds" 'Mr. Tambou- 
rine Man' - it goes on and on. You think you're 
listening to all these great bands, but you're 
really listening to one. That happened not only 

in Nashville, but also in L.A.; New York; Mus- 

cle Shoals, Al.; Motown; and Memphis." 

Might Guy Fear The Job 

Nashville's geography and its unique Fxxcition 

as the last real nrording center 
made it the logical choice as home 
for the Musician's Hall of Fame. 

Similarly, Chambers may be 
uniquely suited to establishing 
such an institution. "I grew up in 
the greatest period of music that 
may ever be," he says. 

Fie formed a rock band, "like 
everybody else who watched 
Elvis and The Beatles on Ed Sulli- 

van," he says. A dozen years of touring and a 

close brush with a label deal with Columbia led 

to sorngwriting, publishing and production work 
in Nashville. Billy Sherrill was a mentor 

"Having Billy as a teacher was overkill," 
Chambers says. "It was like a grammar school 
science class taught by Einstein. The great part 
was, I got to see those studio musicians up close. 

I got to hang out in the studio with Billy and 
watch him pnduce everyone from Elvis Castello 
to Tammy Wynette." 

Chambers also spent 21) years building a re- 

tail music and instntment business, dealing in 
vintage guitars and building relationships that 
have come in handy. "Through that, I got to 

know a lot of people in rock 'n' roll," he says. 

"I've got a friend who's a guitar tech for Angus 
Young, for instance. One thing leads to anth- 
er." 

Chambers was amazed to find that no musi- 
cian's hall of fame existed, but he quickly real- 

ized that going from idea to implementation was 

a huge undertaking. "I've had vine harebrained 

ideas before," he says. "I've been blessed with a 

wife who believes in whatever I want to do, so I 

had no reluctance. 

it sounded like a gonad idea, but I would be 

lying if I said I had any inkling of how much it 
involved." 

SNARING HISTORY Original Chicago 

drummer Danny Seraphine visits his exhibit 

during the Musicians Hall of Fame B 

Museum grand -opening celebration in 

Nashville in June 

38 Ridio a Records July 14 . 2006 

Authentic Inslrusee f 
A true labor ul love - "I am the curator, I am 

the plumber," Chambers says - the museum is 

intended to be a fitting exposition for sour of 
the greatest music makers of all time. 

"A lot of people said, 'Why don't you start of 
small ?" Chambers says. "But you can't. To get 

the caliber of people we want in here - Keith 
Richards, Eric Clapton, John Coltrane - for peo- 

ple of that stature to want their legacy represent- 

ed here, you couldn't just rent a place or have it 
on the second floor over a bagel shop. 

Taylor Swift 

NEW ARTIST FACT FILE 
Label: Big Machine 
Single: "Tim McGraw" 
Album: Taylor Swift 
Producer: "Nathan Chapman. He's someone I was working 

with before I got my deal. We went around to all the great 
Nashville producers. but nobody had the sound Nathan had 
on the demo we did. It's his first time producing an album, 
and he's done an amazing job." 

Release date: October. 
Hometown: -I live in Hendersonville,TN and have for the 

last three years. but my hometown is Wyomissing. PA. Its 
near Reading. I moved to Nashville when I was 13 and got a 

development deal with RCA. I was coming once a month to 
write anyway, so my family figured it would be better to just move here. We all wanted 

a change of scenery, and everybody loves it." 
Favorite sports team: -Whichever one I'm singing the national anthem for." 

Ultimate meet: '0h, my gosh. it has cheesecake as dessert. Probably Japanese food 
- the kind they make in front of you. I love the fried rice." 

Favorite movie: "Love. Actualy, 
Her friends say "They would say I'm really sarcastic but genuinely nice. And pretty 

stubborn but hard- working. Realty stubborn." 
Birthday: December 13. 
Influences: The first country artist I listened to was LeAnn Rimes. I love Jack 

Ingram, Tim McGraw and Miranda Lambert. Those are my top three. I've done a lot of 

acoustic shows with Jack, and he's probably the best live act I've gotten to see. The 

new stuff he's got coming out is amazing" 
The Tight came on when: -I was about 10 when I decided I wanted to be a country 

singer. While all my friends were going to sleepovers. I was going anywhere there was 

a stage - karaoke contests and festivals. I came to Nashville at 11 with a demo of 
myself singing karaoke songs. I started playing guitar at 12 and started writing once I 

knew three chords. I've written 150 songs. and I'm really fortunate to have written 
every song on my album." 

Best thing about her career so far. -The first time I heard my song on the radio. 
Slam Duncan at WSIX/Nashvitle told me he was going to put my song on the song 
challenge. and I told everybody - my parents. all my friends. The time came. and 
Slam said he had new music from Faith Hill and Tim McGraw going up against each 
other in the song challenge, then he went to a commercial. 

-I thought he forgot. and I was about to cry. Then he comes back and goes. 'We've 
got new music from Tim McGraw. No. wait. it's a song called "Tim McGraw."' Then I 

got freaked out that he put me up against Faith. It was just mean - I thought Slam 
liked me! Well, I won and was just blown away. I didn't want to beat Faith because I've 

listened to her forever." 
Hardest thing about her career so far. -Waiting Waiting for things to happen. You 

want to be out there so bad. but you have to get used to it. It all went away when 

things started to happen." 
Album she's embarrassed to own: -Spice Girls. I've still got it." 
Album she wore out " Definitely Kerosene, by Miranda Lambert. and Set This Circus 

Down. by Tim McGraw. That record was awesome." 

Taylor Swift 

"You had to have it anchored 

in the middle of Music City. I 

had options to go to other towns 

and get more support, but it has 

to be here." 
As expected of a museum, 

the complex features displays, 
a theater and a gift shop, but 
also a recording studio and a 

music school. "We're kinking 
for a sponsor so we can give free 

lessons to kids who show an 
ability for music," Chambers 
says. "We don't want anyone 
excluded." 

The Hall of Fame is another 
important piece, and the first 
nand of inductions is planned 

for this fall. An overloaded slate 

of inductees is expected for the 

inaugural ceremony. "There are 

certain people who an getting up in age, and 

we don't want to induct them posthumously," 
Chambers explains. 

Until then, the focus remains on showcasing 

the musicians and the instruments they played 
on some of the most famous recordings ever 

made. "You go places and see autographed 
drum heads or guitars, and you assume they 

BAND AID Founder Joe Chambers gets a little help during the 

ribbon -cuffing ceremony at the Musicians Hall of Fame B 

Museum in downtown Nashville last month Seen here (l -r) are 

guitar legend Steve Cropper Nashville Vice Mayor Howard 

Gentry Chambers and Nashville Mayor Bill Purcell 

were actually used by the person who signed 

them," Chambers says. "That's not always the 

case. 

"However, people will leave here knowing 
that the next time they hear a Beach Boys record, 

tune drum parts were played on the blue spar- 

kle I.udwig set they saw in the Hal Blaine ex- 

hibit." 
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IS COUNTRY 

RADIO AT NIGHT 

The award winning 

show is heard by more than 

3 million listeners on more than 

180 affiliate stations nationwide. 

In 2005, Lia was named 

National Broadcast 

Personality of the Year by the 

Country Music Association 

(CMA). She is also a 

three -time recipient of the 

esteemed AWRT Gracie Allen 

Award', presented by American 

Women in Radio and Television. 
11 

Monday to Saturday 

Seven to Midnigit 

,..a. 800.itz6.4!, 

LIA IS COUNTRY RADIO AT NICHT 
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July 14, 2006 
AR15T TITLE LAI&ISi rá /011 

TOTAL 
.s 

4- 
PLATA á í ° áó 

BRAD PAISLEY The World /Anittal 14589 700 5096 +247 449748 20365 17 12010 

KENNY CHESNEY Summertime /BNAI 14351 75 5005 +29 443571 -2290 15 1280 

CARRE UNOERW000 Don't Forget To Rem at ar Me /Aiátgl 13471 372 4897 +128 415253 12640 18 1280 

TOBY KEITH A Little Too Late ?Show D g NadnyleNraversal 12663 508 4358 +220 388288 17112 13 12010 

RODNEY ATKINS If You're Going Through Hei... (Curb) 11958 1088 4122 +389 358920 25155 28 12618 

TIM MCGRAW When The Stars Go Blue (Cub) 10154 -1730 3713 488 299997 -53005 19 12518 

RASCAL FLATTS Me And My Gang llynC SdasU 9981 747 3412 +255 290494 29674 13 1250 

GARY ALLAN Life Ain't Always Beautiful (MCA) 9792 707 3489 +283 298683 22768 25 12410 

LITTLE BIG TOWN Bring It On Home lEgiityl 9115 743 3239 +227 272755 27235 23 12511 

KEITH ANDERSON Everytnte I Hear Your Name (Arista) 8896 -1037 3118 401 269476 -34444 27 1280 

WRECKERS Leave The Pieces (Marerkk/WarnerBroa) 8797 902 2950 +267 260637 33522 14 1250 

STEVE HOLY Brand New Girlfriend /Cub/ 8271 1103 2847 +368 240106 37564 22 1230 

ERIC CHURCH How 'Bout You (Curio() 7302 417 2591 +155 202589 15095 21 1234 

JAKE OWEN Yee Haw /RCA) 6374 207 2237 +51 165991 10192 19 12412 

BILLY CURRINGTON Why, Why, Why (Mlrcuryl 6221 212 2243 +104 172726 9733 19 12311 

BROOKS Be DUNN Building Bridges (Ansia) 8165 816 2181 +271 177504 30108 7 12412 

JOSH TURNER Would You Go W-rth Me PICA) 60040 515 2154 +232 167949 21694 11 12210 

KENNY ROGERS I Can't Unlove You /Capitol 5919 -548 1967 .163 1608238 .16952 27 11210 

SUGARLAND Down In Mississippi (Up To No Good) /M vrwyl 5775 -347 2187 -31 152961 -8413 18 11818 

PAT GREEN Feels Just Like It Should /BHAI 5704 523 1873 +185 158184 17605 9 1160 

JOSH GRACIN Favorite State Of Mind (LyricStreet) 5539 520 2033 +184 144360 19265 18 1180 

FAITH HILL Sunshine And Summertime (Warner Brat) 5383 882 1890 +332 159422 21655 5 12115 

BIG & RICH 8th Of November ()lamer Bros.) 4673 821 1485 +250 138354 27200 7 10814 

GEORGE STRAIT Give It Away (MCA) 4531 1368 1415 +478 141538 47741 3 108116 

DANIELLE PECK Findn' A Good Man /Big Machinal 4471 299 1547 +118 114069 7914 18 11017 

TRACE ADKINS Swing /Capitol 4097 325 1421 +114 119274 11052 11 9518 

TRENT WILLMON On Again Tonight (Columbia) 3944 221 1396 +111 105570 8821 21 9913 

MIRANDA LAMBERT New Strings (Columba) 3288 -18 1095 -1 88257 -1098 12 8811 

BLAME LARSEN I Don't Know Mat She Said di nts ystB l 3172 262 1105 +81 80752 8460 19 9015 

MEGAN MULLINS A't What It Used To Be /BBRI 2595 -25 1010 +5 59268 808 18 970 
DIAMOND RIO God Only Cries (Arista) 2413 326 956 +127 59891 7742 13 7712 

GRETCHEN WILSON California Girls (Columba) 2270 390 730 +121 59715 7402 5 79110 

JACK INGRAM Love You /BgMact'iel 2019 482 656 + 186 49677 9969 5 6619 

SHEDAISY In Terms Of Love /Lyric Street/ 1892 93 665 +29 43695 6043 8 8216 

HANK WILLIAMS, XL_ That's How They Do...1Cu47Asykanl 1801 -195 716 -58 43269 -5126 19 7110 

LONESTAR Mountains /BNAI 1671 673 506 +194 47659 20098 3 65113 

EMERSON DRIVE A Good Man (MLdas/NewRevadutidn/ 1584 163 623 +59 37775 4760 12 5712 

GARY NICHOLS Unbroken Ground /Mercuryl 1170 122 488 +44 23425 1520 9 6515 

DARRYL WORLEY Nothin' But A Love Thang 0031 1101 220 419 +73 28003 8269 8 5016 

CAROLINA RAIN Get Outta My Way /fgrrtyl 1094 109 395 +48 27639 513 8 4913 

HEARTLAND I Loved Her First /LottdnCreekl 1075 262 278 +57 35489 10555 2 2917 

TAYLOR SWIFT Tim McGraw (Big Madre) 1059 241 328 +87 27153 8082 2 3915 

DIERKS BENTLEY Every Mire A Memory /Capitol 1003 345 319 +124 29947 13146 2 51124 

ROCKIE LYNNE Do We Stil (Universal South) 980 135 344 +29 21430 4467 9 490 
JASON ALBEAN Amarillo Sky (8881 947 424 400 +181 22485 10330 1 56111 

TRENT TOMLINSON One Wing In The Fire llore Street) 892 136 398 +37 17612 2046 2 4914 

RIO GRAND Ki Me Now ICwWAsylum) 867 1 366 +12 16169 -779 11 4911 

RASCAL FLATTS Life Is A Highway /Walt Limey/ 820 97 330 +33 27805 3332 2 100 

BOMSHEL Ain't My Day To Care (Cub) 747 13 351 +22 16387 552 4 4611 

SAMMY KERSHAW Tennessee Gil /Category 51 654 12 251 O 17196 504 4 3011 

wEE« aN 

2 0 
1 © 
3 0 
5 0 
7 © 
6 6 

9 0 
10 Q 
11 Q 
8 10 

12 m 
13 ® 
14 ® 
16 m 
18 ® 
20 0 
19 m 
15 18 

17 19 

21 e 
22 ® 
23 

25 ® 
29 

24 

26 

27 ® 
28 28 

30 a) 
31 

32 ® 
a/NArM ® 

36 ® 
35 4) 
33 35 

39 

37 

38 

41 e 
40 

45 m 
44 m 
49 

43 m 

46 e 
42 

48 0 
47 0 
50 0 

126 Country reporters Monitored airplay data supplied by Methabase Research, a division of Premiere Radio Networks. Songs ranked by total points for the airplay week 
of 7/2 -7/8. Bullets appear on songs gaining points and/or plays or remaining flat from previous week. It two songs are tied in total points. the song with the larger increase 
In points is placed first Songs below No. 1 and down in points and plays for three consecutive weeks are moved to recurrent.Most Added is the total number of new adds 
officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Points lists the 
songs with the greatest week- to-week increases in total points.Station Weight = AOH Persons + (Market rank X 10) divided by the highest AOH Persons of ale Country 
reporters. As of fall 2005. WUSN/Chicago has the highest AOH. which is 42,500. Total Audience egu s Average Quarter Hour Persons bines number of plays (times 100). 
Each daypart on each station is assigned an AOH number Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006, Arbdron Inc.).© 2006 
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rvwantvud 
MEDIABASE 

MOST ADDED 
AaraT TITLE LAICAS; 

ONBNLt BENTLEY Every Nie A Melttery (Cubil 
018.0E STRAIT Cive h Away /ZICA/ 

Jr REIE MES its Too Late To Warty ICe 

.ur.BMERY IMITE Some People Chope ILaAsleM 

LNIESTM Mssuis 101V 

JUN ALBEAN Anus Sky 1810 

OIETCIB %VISON Celta= bidsICa'ati* 
JACK PIOlAM Lave Tee 00 Mechid 
KBT11 ANBENSON %se Chard Caney Mi Mientan .. G4irtal 

BANE PECK Fards' A Gant Mut j Muial 
IEMTLANB I Load Her test istmo Cruel 

RIBERO RAMS That's So Ts Iliew Ikskuild 

Aoos 

21 

11 

111 

15 

13 

11 

11 

9 

1 

7 

7 

7 

Ter Casey all embole i mole d r sselierei sisess ale ime w 

gen alle par sir auss pansy: Sage mho wade arme piep pw wsi 
tarsee mpler os* MI* o o YM1sd ski* Oro* Saeday 

AYr faaw d athsr pra/meers o seil alss*d w ere piss MIL 

MOST 
INCREASED POINTS 

ARTST TIRE LALIELM 

GEORGE STRAIT Give h Away AIGU +13q 

$1111 HOLY Brad New Gilkiwal IGao +1113 

MOBEY ATINS N Yoeb Olio llna jr NIL_ IQrd +11ü 
IMIECIOMI larve the Pats thiwkiilkam IreiJ +912 

FAITN SL Surfile AM its arirs (11~ *al +p2 
MG i BO M01 Naesilr 11bwIes) +121 

0000KS i ENE veule S iiges tArleta) +111 

RASCAL RAT19 w AM Ny Gang (l yrr Stmt) +717 

LITTLE BIG TOWN Bring It On Hone hure) +743 

ORAD PAISLEY The Ward Amal +701 

MOST 
INCREASED PLAYS 

*AM TITLE (ABEL IS) 

TOTAL 
Pur 

wC1CASE 

REM E MAR five It Away MICA) +471 

NIBNT ATItMS K Ysi m Greg Through Hd.- Kill +399 

STEVE HOLY Brad Ni w GINrisd ICe*I +310 

FAITH HILL Stdio AN Sone art le tIrwsweresl +332 

GARY ALLAN Lile Ain't s Beartihd AA:AI +213 

BROOKS i BIIN Buldog &ilgn lAárte +271 

WRECKERS Lsie The Picas InswiclaWasr&ni +257 

RASCAL FLATTS Me And My Sang 111+ic Sttneti +255 

1pG i NLL7I 8th Of Nossrro' /II'awrr r&os) +256 

NAB PAISLEY The World (Arista) +247 

BREAKERS 
GRETCHEN WSL3a 

Cal/ten is Girls (tIMANMO 
10 Adds Mevea 34.32 

Sup waked N9 18111 /MIAa 

SIaYsR _LNt* 1st all R&R minas so stallable 
M M steil M 

The R&R Annual Subscription Package Delivers tie Astest Far Yonr IN.aey 

451110 51 weeks of R &R PLUS 2 semi -annual R &R Directories 
($330 value) (5150 mire) 

glisigg' ° X71 g+1 ova 
e -mail R&R at: Call R&R at: FAX Crldit Card Payments To Subscribe online: 

subscribe @radioandrecords.com 310.788.1625 310.203.8727 www.radioandrecords.com ArhNBewrsgNelNReY 
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LAST 

KEA 
NIS 

MEEK 

July 14, 2006 
ARTIST TITLE LAeELrS) 

1 Q BRAD PAISLEY The World /An tta/ 

3 S CAME UNDERWOOD Don't Forget To Remember Me (Arista, 

2 3 KENNY CHESNEY Summertime (MA) 

4 0 TOBY KEITH A Little Too Late (Show Dog M+shvilleNl 4aysa0 

5 Q RODNEY ATKINS H You're Going Though He1... (Cary 

6 Q GARY ALLAN Life Alit Always Beautiful /MICA) 

8 Q PASCAL FLATTS Me And My Gag ((pie S7iwt) 

9 0 UTTLE BIG TOWN Bring h On Home /Enmity/ 

11 Q WRECKERS Leave The Pieces ,s *k/Wonw&as l 
14 Q STEVE HOLY Brad New Girlfriend /Cope 

12 Q ERIC CHURCH How 'Bout You (CaP*00 

15 ® BILLY CURRINGTON Why, Why, Why /Alarcary) 

16 ® JOSH TURNER Wald You Go Wrth Me AEA/ 

10 14 KEITH ANOEIISON Everytine I Hear Your Un (Anna/ 

17 Q BROOKS & DUNE Buldrrg Bridges (Austad 

20 Q FAITH NU Su shims And Sunmertme (Wwmw&usJ 

19 ® JAKE OWEN Yee Hew /RCA/ 

13 18 SUGARLAND Down In Masissippi (Up To No Good) 11Mrcwy/ 

23 Q PAT GREEN Feels Just like It Should (BNA/ 

21 Q JOSH GRACK4 Favorite State Of Mind (lynx Straw) 

24 ® TRACE AOIONS Swing (Capita 

25 ® DANEUE PECK Funk' A Good Man (Buy Machine/ 

18 23 (FENNY ROGERS I Can't tJnIove You (CaoloO 

28 ® GEORGE STRAIT Give It Away MCA) 

27 ® BIG ti RICH 8th Of November Marna BmsJ 

26 Q TRENT WILLMON On Again Ton ht IColsweii / 

29 MIRANDA LAMBERT New Strings (Cwkeafliel 

30 0 GRETCHEN WILSON Cakforma Gets Cohenbv/ 

32 a DIAMOND RIO God Only Cries (Arista) 

31 © SHEDAISY In Terms Of Love (lyric Sow) 

33 ® BLAINE LARSEN I Don't Know What She Said /óien?SA>ye i8MAI 

36 ® LONESTAR Moarrtains (BMA) 

37 ® JACK INGRAM Love You (Big Machine) 

35 ® DARRYL WORLEY Nothin' But A Love Thong (903) 

48 ® DIERKS BENTLEY Every Mie A Memory (Capit*I 

38 Q EMERSON DRIVE A Good Man IlMdas/AfewRee /48ä,N 

34 37 MEGAN MULLINS Ain't What It Used To Be (BM) 

39 Q GARY NICHOLS Unbroken Grand (Mercury) 

41 0 HEARTLAND I Loved Her First (Lofton Cleve) 

45 0 JASON ALDEAN Amarïo Sky ABM 

40 Q ROCKIE LYNNE Do We Stil (Universal South) 

® TRENT TOMLINSON One Wing In The Fire (lyric Street) 

® MONTGOMERY GENTRY Some People Change (Colavnbial 

TAYLOR SWIFT Tim McGraw (Big Machine) 

® RIO GRAND WA Me Now (Cw 'Asylefog 

49 0 BRIAN MCCOMAS Good Good Lovri (Rowel() 

47 47 JEFF BATES One Second Chance (RCA) 

50 BOMSHEI. Ain't My Day To Care (Cob* 

abrp a NEAL MCCOY Tailgate (84731 

Q STEVE AZAR You Don't know A Thing dais /EmnS i, . aoin i 

43 

Sobar> 

46 

44 

C 

Pá POMP 
taAIL . 

4823 128 #2 +M 103743 2218 

4778 221 3717 +188 104338 5607 

4545 84 38f -32 99444 -2444 

4516 103 3584 +11 97312 1838 

4382 235 3429 +172 94299 5031 

3781 -3/ 3031 +58 -2184 

3638 209 2911 +155 71087 4711 

3548 123 2780 +83 75405 2829 

3209 292 2566 +259 67007 5951 

2916 284 2323 +205 59483 6091 

2857 125 2256 +89 60928 3431 

2732 105 2159 +86 57929 2748 

2723 198 2109 +142 57016 4878 

2138 -555 2035 83 59076 10993 

2511 165 2058 +125 54549 3102 

2437 372 1922 +304 51215 8288 

2241 72 1754 +60 48302 1844 

2074 601 1703 i64 43288 12817 

2041 177 1633 +125 41163 4844 

2031 92 1622 +76 41118 2073 

1900 79 1534 +13 31083 1774 

1801 130 1421 +113 39117 3169 

1773 .527 1375 464 37115 -9187 

1783 511 1437 +391 35050 9887 

1643 111 1288 +121 34140 3597 

1574 89 1285 +73 31335 2884 

1348 125 1070 +90 27366 3085 

1180 199 941 +180 23832 3314 

937 163 667 +102 20193 3494 

928 98 740 +85 18143 2298 

884 129 708 +100 18431 3670 

819 186 644 +134 17008 4582 

745 166 625 +131 14137 3345 

707 59 559 +52 13911 1259 

635 368 486 +280 12889 7628 

573 102 446 +81 11752 1872 

571 -118 475 85 11004 -1976 

515 88 433 +83 10204 1647 

513 184 399 +85 11119 2118 

449 144 370 +100 8406 2960 

442 23 375 +19 8176 368 

415 48 342 +79 8086 1507 

317 240 299 +193 8278 4411 

348 41 216 +35 6713 981 

323 14 273 +14 6181 418 

297 39 279 +35 5602 1019 

283 .12 211 -11 6230 93 

263 18 228 +14 4887 333 

208 111 155 +p 3889 2318 

u7 35 134 +19 3272 600 

98 Country reporters. Songs ranked by total plays for the airplay week of Sunday 7/2 - Saturday 7/8. 
® 2006 Radio & Records 
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AVOID 
MIDDLEMAN 

ARTIST RETIE LABEL(SI ADOS 

DUNS BENTLEY Every Mie A Ms uy torn, 25 

Gum STRAIT Give It Away n7EA/ 17 

NNr684ERY GENTRY Same People Chirp CCakarkae 16 

LONESTAB Watfaie /BMA/ 12 

NEAL NOCBY Tilde (503) 11 

GRETCIB1 MUM Carona Girls (Cohiseb AI 9 

JO INS NESNIA We Too Lite To Worry /Cadi 9 

JAMN ALBEAN Awerio Sky /BBRI 7 

JACK INGRAM Love You Ag Narnkied 6 

BIANE LARSEN I Duet Know whet SM Said leieetsleyer4WAI 5 

TAYLOR SWIFT Tm McGraw eat Nockilel 5 

MOST 
INCREASED POINTS 

imp TITLE LABEL Sì 

GEORGE STRAIT Give It Away /MCA/ 

FAITH I\1 SwaMe And Sometime (Worm Bros.) 

DIMS BENTLEY Every Mile A Mornay (COW 
WRECKERS Leave The Pàces (Mavenck/Wam r Bros.) 

STEVE NET Brad New Giftrand (Curb) 

M0NTG01ERY GENTRY Some People Change Coker** 
ROONEY ATKINS If You're Gang Though He... knob/ 
CARE UNDERW000 Don't Forget To Remember Me lAnsta) 

RASCAL FEARS Me And My Gang (lynx Street) 

GRETCHEN WILSON California Girls (Cokrohe) 

TOTAL 

POINT 
INCREASE 

+511 

+372 

+361 

+292 

+284 

+240 

+235 

+221 

+209 

+199 

MOST 
INCREASED PLAYS 

ARTIST TITLE LAMLE* 

GEORGE STRAIT Give h Away MICA) 

FAN Nil Srasehie Md Summate (Weeny Broil 
RUM Every Able A Memory /Cape** 

EMCEE Leave The Pieces (Marenck/Wnw Bros) 

STEVE HOLY said New Gibed /Coy 
MONTGOMERY GENTRY Some People Charge /CaLMakuI 

ROONEY ATNMIS N We Gan Through Bd._ /Guy 
CARE INEENSINI Don't Forger To Renerder Ma (Atstai 
MIMEO WISON California Girls (Co4rakiln 

RASCAL FIATTS Me Md My fag aprir Stn.t) 

TOTAL 

PLY 
INCREASE 

+391 

+304 

+281 

+251 

+285 

+193 

+172 

+115 

+111 

+155 

(IN) 311-44110 
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EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES July 14, 2006 
Callout America song selection is based on the top 35 titles from the R &R Country chart for the airplay week of July 2 -8. 

ARTIST Title (Libel! 
TOTAL 

POSITIVE PASSION INDEX NEUTRAL 
STRONGLY 

FAMILIARITY DISLIKE DISLIKE 

TIM MCGRAW When The Stars Go Blue (Curb) 45.3% 83.0% 4.25 13.0% 99.3% 2.0% 1.3% 

TOBY KEITH A Little Too Late (Show Dog Nashville /Universal) 34.5% 77.3% 4.11 14.3% 96.0% 3.5% 1.0% 

CARRIE UNDERWOOD Don't Forget To Remember Me (Arista) 32.8% 75.8% 4.06 17.3% 97.0% 18% 1.3% 

GARY ALLAN Life Am't Always Beautiful (MCA) 34.3% 74.5% 4.07 19.5% 97.5% 2.3% 1.3% 

PHIL VASSAR Last Day Of My Life (Arista) 37.3% 74.0% 4.14 17.5% 94.8% 3.3% 0.0% 

BRAD PAISLEY The World ( Arsta) 30.0% 13.0% 4.00 20.0% 97.3% 3.0% 1.3% 

KENNY CHESNEY Summertime (BNA) 31.0% 68.8% 3.96 18.3% 94.0% 4.8% 2.3% 

BILLY CURRINGTON Why, Why, Why (Mercury) 25.5% 66.8% 3.93 20.0% 92.5% 5.0% 0.8% 

ERIC CHURCH How 'Bout You (Capitol) 25.8% 64.3% 3.88 20.3% 92.0% 5.8% 1.8% 

MIRANDA LAMBERT New Strings (Columbia) 21.5% 62.5% 3.83 21.8% 91.3% 5.5% 1.5% 

LITTLE BIG TOWN Bring It On Home (Equity) 18.3% 62.0% 3.81 21.0% 89.0% 3.5% 2.5% 

SUGARLAND Down In Mississippi (Up To No Good) (Mercury) 26.8% 61.5% 3.79 16.5% 91.3% 10.0% 3.3% 

TRENT WILLMON On Again Tonight (Callumbial 23.5% 61.3% 3.85 22.5% 90.3% 4.8% 1.8% 

RODNEY ATKINS If Yodre Going Through Hell... (Curb) 26.5% 60.5% 3.87 24.0% 91.0% 5.0% 1.5% 

JOSH TURNER Would You Go With Me (MCA) 20.3% 59.5% 3.87 19.0% 83.8% 3.3% 2.0% 

KENNY ROGERS I Can't Unlove You (Capitol) 17.5% 59.0% 3.73 25.8% 92.3% 5.8% 1.8% 

BLAINE LARSEN I Don't Know What She Said (Giantslayer/BNA) 17.0% 57.3% 3.72 19.3% 85.3% 5.0% 18% 
WRECKERS Leave The Pieces /Maverick /Warner Bros.) 15.3% 55.8% 3.71 27.8% 89.5% 4.3% 1.8% 

HANK WILLIAMS... That's How They Do It In Dixie (Curb/Asylum) 21.8% 55.5% 3.80 14.8% 80.3% 7.3% 2.8% 

JOSH GRACIN Favorite State Of Mind (Lyric Street) 15.5% 52.0% 3.67 29.8% 88.3% 4.3% 2.3% 

DIAMOND RIO God Only Cries (Arista) 15.0% 51.3% 3.71 19.5% 78.8% 5.5% 2.5% 

RASCAL FLATTS Me And My Gang (Lyric Street) 17.8% 51.0% 3.59 18.0% 83.3% 9.3% 5.0% 

EMERSON DRIVE A Good Man (Midas/New Revolution) 13.3% 50.5% 3.70 21.8% 78.8% 4.3% 2.3% 

JAKE OWEN Yee Haw (RCA) 13.3% 50.3% 3.49 19.3% 86.0% 11.3% 5.3% 

STEVE HOLY Brand New Girlfriend (Curb) 17.5% 48.5% 3.49 12.8% 79.0% 8.5% 9.3% 

TRACE ADKINS Swing (Capitol) 19.5% 47.3% 3.47 17.3% 83.5% 10.5% 8.5% 

SARA EVANS Coalmine (RCA) 16.8% 46.5% 3.60 25.5% 83.5% 10.0% 1.5% 

BROOKS & DUNN Building Bridges (Arista) 12.5% 45.5% 3.63 22.3% 75.8% 6.0% 2.0% 

DANIELLE PECK Findin' A Good Man (Bg Machine) 12.8% 45.0% 3.64 28.5% 19.5% 5.0% 1.0% 

SHEDAISY In Terms Of Love (Lyric Street) 10.5"ó 41.0% 3.67 20.8% 67.5% 5.0% 0.8% 

FAITH HILL Sunshine And Surrmettime (Warner Bros.) 10.3% 40.5% 3.58 22.3% 71.0% 6.8% 1.5% 

PAT GREEN Feels Just Like It Should (BNA) 6.5% 31.8% 3.52 20.5% 66.0% 5.8% 2.0% 

MEGAN MULLINS Ain't What It Used To Be (BBR) 7.8% 31.8% 3.51 25.8% 70.0% 8.5% 1.0% 

BIG & RICH 8th Of November (Warner Bros.) 9.5% 36.3% 3.47 20.5% 67.3% 7.0% 3.5% 

GEORGE STRAIT Give It Away (MCA) 9.0% 32.5% 3.39 21.5% 86.5% 9.5% 3.0% 

CALLOUT AMERICAm 

HOT SCORES 
This Week At 
Callout America 

By John Hart 

For the fifth consecutive week 11m 

McGraw's "When the Stars Go Blue" is 

the No. 1 song at Callout America and 

the No. 1 passion song. Both male and 

female listeners rank this song No.1. 

Carrie Underwood is new to the top 

five with "Don't Forget to Remember 

Me," the No. 3 song overall (up from 

No. 8) and the No. 5 passion song. Fe- 

males rank the song No. 3; coie listen- 

ers 35-44 rank the song No. 2 in the 

demo. 

Miranda Lambert is new to the top 

10 this week with "New Strings," which 

climbs from No. 23 two weeks ago to 

No. 14 last week to No. 10. Younger lis- 

teners 25-34 rank this song No. 10, and 

core 35-44s rank it No. 11. Familiarity 
hits 91% driving growth. 

Two songs tie for the strongest 
growth of the week Trent Willmon's 
"On Again Tonight" and Josh Turner's 

"Would You Go With Me." 

Willmon s track is the No. 13 song 

(up string from last week's No. 20) and 

the No. 12 passion song. listeners 25.34 

rank it No. 11, up strong from No. 20; 

core 35-44s rank it No. 12, up from No. 

18. 

Turner's tune is the No. 15 song her 

the week, up from No. 22 Females rank 

it No. 10, up from no. 21, and listeners 

25-34 rank it No. 14, uC fmm No. 26. 

listeners 45-54 rank the song No. 9. 

Total sample see is 400 persons weekly. with a margin of error of plus or MMus 5% Scoring is done each week using live interviewers conducting an interview with each respondent. Scores are 51 I like a a lot; in tact. it's one of my favorites. 4) I like 
It 31 Its OK. pli so -so. 2) I dont like it. and 1) I strongly dislike it The index score is an average of ant 1 -to-5 scores. The total positive score rs an aggregate of the 4 and 5 scores. To be included in weekly callout. songs must have entered the top 40 
positrons on RIRs Country airplay dart. The sample is composed of 400 25- 54-year -olds who identify country as their favorite music and who listen daily to competitive Country radio in the sample markets The sample is 50% male/female and 
evenly distributed in the 25 -34 35 -44 and 45-54 demos. The sample is balanced by region and markets within each region Bultseye Callout is conducted in these regions and markets SOUTH: Charleston. SC. Charlotte. Baton Rouge. Nashville 
Atlanta MIDWEST: Flint. MI. Indianapolis Madison: Omuta. Cincinnati EAST: Harrisburg Rochester NY. Springfield. MA. Providence. Washington DC WEST: Modesto. CA. Salt Lake City. Colorado Springs. CO Portland. OR. Houston (O 2006 Radio 
& Records U 2006 Buaseye Marketing Research Inc 

March 

3 of Dimes. 
A.I.R. Awards. 
Achievement In Radio 

APPLAUDING RADIO & THE MARCH OF DIMES 
LIFELONG PARTNERSHIP 
The March of Dimes and radin have 

had a successful partnership for more 
than 67 years. In 1938, when radio 
announcer Eddie Cantor urged his 
listeners to send their spare dimes 
to President Roosevelt at the White 
House tu hep in the fight against 
polio, he used the power of radio to 

NATIONAL SPONSORS: 

11J4 4 f. Alen ,. 

MIR FEWER 

communicate his urgent message and 
"coined" the phrase March of Dimes. 
The March of Dimes Achievement In 
Radio Awards carries on our historic 
partnership with radio by celebrating 
excellence in broadcasting. Congratu- 
lations to A.I.R. Ass .lids winners, 
finalists and participants in Atlanta, 

LOCAL SPONSORS: 

Milwaukee, Nashville, New York, 
Philadelphia and Pittsburgh. With 
radio's continuing support, we will be 

successful in our campaign to address 

the increasing rate of premature birth, 
now affecting half a million babies in 
the U.S. every year. 

Georgia Association of Potawatomi Bingo 
360 Media Black Box Network Broadcaster II Casino 
ABC Radio News Services -TN 

f Records RCS Productions 
AFTRA Blattner Brunner. Inc. Katz Media Group Premiere Radio 
Atlanta Journal - Capitol Virgin Max2o Advertising RCA/NasFmke 

Consdtution Clear Charnel Outdoor Miller Kaplan L Arase Sony 
Arlan Magazine Commit OnMitwauhes.com Universal 
Atlantic Records CURB Records PMI Wart_ Bracher' 

For more information. contact the A.I.R.Awards at nirennkrigimardsoldimoscom or oit 4I2 -391 -3193 
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July 14, 2004 

6leteTheMusic.cnm 
I,Ir1,iV 

Artist frtle (Label, 

America's Best Testing County), Songs 12 
For The Week Ending 7/7/06 

BRAD PAISLEY The World (Arista) 

KEITH ANDERSON Everytane I Hear Your Name (Anstai 

PHIL VASSAR last Day Of My Life/kw/ 

WRECKERS Leave The Pieces (Marenci'WamerBros) 

GARY ALLAN life Ain't Always Beautiful MCA) 

LITTLE BIG TOWN Bing It On Hone (fynty) 

ROOKY ATKINS If You're Gong Through Hal .. /Cary 

CARME UNDERW000 Don't Forget To... (Arista) 

JOSH MIEN would you Go With Me tDICAI 

KENNY CHESNEY Summertime /MA) 

JOSH GMCIN Favorite State Of Mind (lyric Skew) 

TOIT KEITH A Link... R9tow Dog Nashru9/niversai0 

NIRIANDA LAMBERT Nye Stings ICei elia/ 

KENNY ROGERS I Can't lkiove You (Captor 

DANIELLE PECK Flab' A Good Mort iiy IWO'd 
SUGARLAND Down In Mississippi... /Aterctryl 

BROOMS a (NMI &ling Bodges (Arista) 

ERIC CHURCH How 'Bon You (Caprlol 

TRENT WR.IMON On Agin Tpi ji (Cain* 
RASCAL FLATTS Me And My Gang /Lyre SYnee 

STEVE HOLY &and New Girlfriend /City 

JOE NICHOLS Sue Matters (See T edayl (Universal South) 

BILLY CINBB'GTON Wig. Wiry. Why Macey/ 

FAITH HILL Sunshine And Sumwtrre /Wanes Bros) 

BIG IL NCH 8th Of Novenae /Waiter Blasi 

MEGAN MULLINS Amt What It Used To Be (B88) 

JAKE OWE' Yea Haw /RCA) 

PAT GREEN Feels Just like It Should (BMA) 

TNN MCORAW When The Stan Go Blue ern& 

Per W M 
TW LW Famil Burn 25-54 25.54 25 -54 

421 4.21 N% 22% 423 424 4.22 

4.18 421 95% 17% 4.15 4.211 3.92 

4.13 4.11 99% 21% 4.12 4.15 407 

4M 310 89% 11% 4.07 4.10 4.01 

4.11 311 17% 21% 4M 4.15 3.111 

319 4.02 91% 19% 317 413 3.05 

3.11 4.11 92% 19% 412 419 3.91 

3.14 3.14 99% 32% 319 317 3.75 

3.12 4.13 11% 12% 312 414 3.74 

3.90 3.91 91% 39% 317 311 310 

317 3.11 17% 17% 314 311 3.71 

3.01 3.18 91% 25% 310 411 318 

3.18 - 71% 13% 311 3.71 318 

325 3.78 97% 23% 313 317 318 

3.13 315 82% 12% 334 315 313 

313 313 98% 21% 311 317 319 

193 413 74% 12% 317 312 311 

311 319 IB% 22% 314 315 312 

311 318 73% 11% 3.77 311 3.54 

3.79 3.71 91% 28% 3.72 311 3.48 

3.71 3.93 N% 17% 3.71 311 310 

3.77 315 99% 34% 3.77 311 350 

3.77 3.78 13% 25% 3.73 3.71 312 

3.75 - 85% 14% 3.77 311 3.71 

3.71 311 N% 22% 3.71 3.11 171 

319 3.49 80% 11% 3.75 3.75 3.75 

313 315 87% 22% 315 311 3.30 

359 3.78 18% 15% 351 3.51 311 

3.55 315 9/% 42% 312 3.71 3.45 

loth sample sin is 34 -' espondents 1mal aware narre* estimates are based on await of 1 -5. I1=skke Ivry much. 5 = eke .env much) file i ber/láAfy represents the percentage of 'esponde,rfs Mea recognized Me song idol beer represents the number of 
respondents who sad they are hied of heanng the song Songs must have 40'. farmlanty to appear on survey Sample composition 
:s based on persons 12. Persons are screened va the Internet Once passed eky can take the musc test based on the lanat'musc 
preference Rate rhehlus, corer results are not meant to replace Ullout research the results are intended to show °parons of 
game ipants on trie the Internet only Rate rhellusc rs a regatered trademark of Rate /heMusic rom Ibe RTN ayalam, ksmsubb M lour radio strews 1ycaNlyb1ó- 377- SNN.RianeAMsk.cemUtaáswim yN.NMearRdsearM.aay**tshims. 
Radio Netraer 

You Gotta Read This To.... 
Continued from Page 37 

generates. "This is the best bit in the entire 
world," says Grunwald. "And what a great 
TSI. builder. People tuned in every day, 
wondering, 'Whew is he? Did he make it 
out of there?' 

"Every day I called in on the satellite 
phone with details on where I was, how I 

got there and how I thought I might get out 
of there. I talked about the things I was see- 
ing, the people I met and how they lived 
and the gifts that I got. 

"It was great fun. The listeners benefit- 
ed, the community benefited, and it was en- 
tertaining radio." 

For more details about Grunwald's ex- 
periences and more pictures of his trek, visit 
wunawycd.com. 

MONKEYING AROUND anis little guy dropped in to W1'CD/Detroit morning co- host/Exec. Pro- 
ducer Steve Grunwald s boat looking for a little love - and a snack 

i 
Mi CANA 

COUNTRY TOP 40 

LAST 1 iS 
REEK WEEK ARTIST TITLE LABEL /S) ilAr1 PiÁIS STATION 

1 KENNY CHESNEY Sumwtine /BNAI 124 
4 T. KEITH A Utde Too Late /Show Dog Aks!inkiilmnvsa7 561 
2 3 BRAD PAISLEY The Wort Arista) 557 
3 0 C. UNDERW000 Don't Forget To Flerrennber Me Arista) 534 
5 5 PHIL VASSAR Last Day 01 My Life ISavryBMCI 478 
7 0. GEORGE CANYON Sweetly Wrote Low NnKrsalSo ati 470 
6 alp EMERSON DRIVE A Good Man /AAidas/New lievok an /450 
9 0 C. D. JOHNSON Cry Baby Wgehsthieaa 44orCan * 422 
10 ADAM GREGORY Get It On ON Music Goad/ 4112 

8 10 TIM MCGRAW When The Stars Go Blue /Curb/Reprise) 385 
15 O WRECKERS Leave The Pieces WrewBras.) 351 
20 a FAITH HILL Sunshine And Summertime /Warner Bros./ 347 
14 ® BROOKS & OWN Billing Bridges (Antral 344 
11 14* AARON PRITCHETT told My Beer /OPM) 339 
16 KEFTN ANDERSON Everytrte 1 soar Your Name (Anatol 334 
18 RASCAL FLATTS Me And My Gang Orr Street) 324 
19 GORD BAMFORD 1 Wald For You /G118/Royalty/ 315 
23 O . ROAD HAMMERS Girl On... (OpenRoad/Universal) 312 
17 19 * AARON USES Twenty Years Late MA) 298 
13 20 TERRI CLARK Slow News Day Mercury) 295 
27 ® ROONEY ADDIS H You're Gong Though Ha... lCrb1213 
21 RASCAL FLATTS Life Is A Highway /Wad Daney/ 207 
28 a LITTLE BIG TOWN Bring It On dome /Equity/ 274 

® SUGARLANO Down In Mississippi... Mercury, 252 
25 DIXIE CRICKS Net Ready... /Open IIkkRCtaietliril 247 
26 LEANN RIMES Smethng's Gotta Give /Asyl m/Crel 248 

e GARY ALLAN Lie Ain't Always Beautiful /MCA) 243 
DUANE STEELE Coil Back Around Uo1Ukon) 222 

29 DIERKS BENTLEY Sink For A Slowdown /Coma. 213 
JASON BLAINE Whie We Were Waning (independent) 2M e STEVE HOLY Bred New Girlfriend /Cry e ERIC CHURCH How 'Bout You /Capita, 

29 

22 

12 

24 

33 

25 

31 

'Debut,> 

35 

30 33 JASON ALMA' Why /88RÌ 

37 ® KENNY ROGERS I Can't Urtlove You (Capita, 

36 eM BRAD JOBBER rd Rather Be Lucky (3061 friersaf 
Dear> fiD TRACE ADKINS Swing (Capita, e BILLY CURRI'GTON Why, Why, Why 18Aaecry/ 

JOSH TURNER Wald You Go With Me WA) e PAT GREEN Feels Just Like It Should BO 

39 
(Debt 

40 

26 

2911 

194 

114 

182 

177 

178 

175 

174 

172 
40 JOE NICHOLS Size Manes (Someday) /Umers,'Sant4l 170 

+49 12 1910 

+68 9 1610 

12 14 1910 

+27 13 1910 

.12 12 1410 

+29 10 2010 

0 11 1910 

+5 7 1510 

+5 9 1910 

51 16 1710 

+41 5 1611 

.58 3 1210 

+29 5 1510 

9 6 1510 

+25 9 1210 

+19 9 1210 

+21 9 1510 

+55 2 1411 

.10 10 18/0 

-27 10 1410 

+51 4 1311 

+0 4 1311 

+N 8 1011 

+22 I 1010 

25 15 18N 

12 20 1710 

+2 10 1210 

+28 5 1110 

-25 21 1510 

+8 11 1110 

+1N 1 710 

+24 8 1210 

.22 17 1310 

+23 8 910 

+10 4 IM 
+BO 1 1011 

+28 3 12N 

+54 1 1211 

+30 2 710 

-87 17 1810 

21 Canadian Country reporters Monitored airplay data supplied by Medrabase Research a division of Premiere P.ia 
Networks Songs ranked by total plays for the airplay week of 7/2 -7/8 Bullets appear on songs gaining plays or remain- ; flat from previous week If two songs are tied in total plays. the song with the larger increase in pays is placed first Songs `below No 15 are moved to recurrent after 20 weeks on Me chart. O 2006 Radio & Records Indicates Cancon 

NEW & ACTIVE 
JEFF BATES One Second Cigna 
Total Ponts: 651, Total Stations: 36, Adds: 0 
CHRIS CAGLE Anywhere But Here /Capitol 
Total Ponts: 515, Total Stations: 23, Adds: 0 

M. GENTRY Some People Charge lColunibral 
Total Ponts: 471, Total Stations: 26, Adds: 15 

BRIAN MCCOMAS Good Good Lorin /Katgoattl 
Total Ponts: 457, Total Stations: 23, Adds: 0 

STEVE AZAR You Don't... /Aidas/New Revolution) 
Total Ponts: 428, Total Stations: 25, Adds: 1 

T. BYID Christ NW iBIiaSAMlelliv ltt+aitaa» 
Total Points: 183. Total Stations: 27, Adds: 3 

KEITH MOWN Three Chord Gamin?... (Ansia) 
Total Points: 380, Total Stations: 11, Adds: 8 

M. JENKINS Bad As I Want To (Umersal South) 
Total Points: 359, Total Stations: 28, Adds: 1 

BLUE COUNTY Firecrackers... /Cat/My/um) 
Total Points: 238, Total Stations: 17, Adds: 1 

JULIE ROBERTS The Girl Next Door (Mercury) 
Total Ponts: 202, Total Stations: 13, Adds: 2 J 

HAVE AlACHETE, WKL TRAVEL WYCNDetroiÍ s Steve Grunwald with his Amazon guide - and lifesaver - Orlando Penedo 

\ 
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It's All About 
The Content 
The problem with getting too comfortable with a 
familiar phrase 

By Ken Moultrie 

It's all about the content." That phrase is becoming a cliché, 
and that's a problem, because when something big becomes 

a cliché, it's easy to forget. At the same time, there is a lot of tech- 
nology buzz going on in our business. There's HD, streaming, 
satellite and podcasting, and the list of delivery methods will 
surely grow over time. These new methods for delivering con- 
tent to our listeners are good news, but where is the content 
going to come from? 

As programmers, we need to think less 
about technology and delivery systems 
and focus more on what we do best: cre- 
ating unique and compelling content. 

I promise you that consumers don't 
think about technology or delivery sys- 
tems. They didn't sign up for XM or Siri- 
us because they think it's cool to listen to 
music and programming on a satellite 
from up in space. 

They bought it because of the content: 
commercial -free music; plenty of diverse 
music choices; and nonmusic program- 
ming they can't get anywhere else, like 
Howard Stern, sports, etc. Ask your 
friends and neighbors or anyone outside 
the radio business who has signed up, 
and you'll find this to be true. 

Unless Content 

XM and Sirius seem to understand that 
they are in the business of creating unique 
content, without regard to delivery sys- 
tem. They are not 
marketing the tech- 
nology, they are mar- 
keting the content. 

It seems that we 
are doing just the op- 
posite with HD Ra- 
dio. Most of the mar- 
keting I've heard is 
focused on selling 
the technology, not 
specific program- 
ming choices. We need to market this 
technology with real benefits to the con- 
sumer, and that comes down to content. 
It's even better if it's market -specific con- 
tent, or at least has a local twist. 

Are XM and Sirius better than us at cre- 
ating content? Of course not. Where did 
their programmers come from? Not "sat- 
ellite radio programming school." They 
are simply creative programming people 
who are doing exactly what they have al- 
ways done - perhaps with the advan- 
tage of fewer distractions than many ra- 
dio PDs. 

As programm ers, we can't afford to be 
distracted by technology or anything else 
that prevents us from focusing on creat- 
ing and selling unique programming 
choices, offered on all delivery platforms. 

Local content is one advantage that ter - 
restrial broadcasters have over satellite or 

Ken Moultrie 

Internet programming, but don't fool 
yourself. While local is very important, 
content is No. 1. If the content I want at 
the moment is local news or information, 
my local station wins. If my favorite per- 
sonality is on a local station, my local sta- 
tion wins. 

If I want to hear great classic rock mu- 
sic, will my local station win? Depends. I 
have hundreds of places I can go to get 
great classic rock. What's going on (or not 
going on) between the songs is what will 
compel me to choose one over the other. 
The fact that one of my choices is a local 
station will have little to do with the de- 
cision. 

Mile It Interesting 

Think about content, which may or may 
not be music -related, particularly for 
streaming. Many stations shy away from 
streaming because of royalties and other 
issues. What can you offer listeners and 
promote on -air that is unique to your ra- 
dio station (your brand) and your market? 

Consider local high school sports, im- 
portant council meetings, the old "radio 
swap- and -shop," rebroadcasting your 
morning show continuously each day (re- 
move music and spots), a local music 
show or a continuous loop of your mom - 
ing newscast, updated every 30 minutes. 

I encourage you to hold a brainstorm- 
ing meeting with your staff. I bet you 
could fill a few pages with great ideas for 
content that you could develop easily 
and inexpensively and that would truly 
be interesting to your audience - not to 
mention the separate sponsorship oppor- 
tunities for your sales team. 

It won't be long before the delivery sys- 
tern is invisible to the consumer. Hop in 
the car, and the "new radio" will be capa- 
ble of receiving every available platform 
and will navigate smoothly among them. 

Listeners will have thousands of choic- 
es at their fingertips. They may go to a 

local AM station for news and traffic, then 
over to a favorite morning show on FM, 
finally settling on their favorite all-musk 
channel on the Internet. It will be as sim- 
ple for them to move between these dif- 
ferent delivery platforms as it is to navi- 
gate between stations on the AM -FM dial 
today. 

This is no different from the way we 

Convention News 
Thanks to everyone who sent in their nomination forms for the 2006 
R &R Industry Achievement Awards. We received an incredible re- 
sponse, and our nominations team is furiously at work compiling the 
results in order to present the final nominees in the Aug. 18 issue of 
R &R. At that time, R &R newspaper subscribers will 
receive specific instructions on casting their votes, 
which will determine the final winners. - 

The winners will be announced at the various format ses- 
sions during the R &R Convention in Dallas. The AC award 
winners will be announced at the AC session, and the Hot 
AC award winners will be announced at the Hot AC session. 
You can refer to the R &R Convention agenda to see when 
each group of awards will be presented. 

Whoopi Goldberg will be the focus of the AC session ti- 
tled -Inside the Studio With Whoopi Goldberg.- Clear Chan- 
nel Sr. VP /AC Programming and WLTW /New York PD Jim Whoopi Goldberg 
Ryan will interview Whoopi, whose new radio show. Wake 
Up With Whoopi, will debut on July 31. Whoop's session will 
take place Thursday. Sept. 21, from 3:30 -5pm. 

Kicking off the convention is "The Talking Heads of Pro- 
gramming: Not the Same as It Ever Was.' Clarke Brown, re- 
tired President of Jefferson -Pilot Communications (now Lin- 
coln Financial Media), will moderate. Panelists include CBS 
Radio President/Programming Rob Barnett, Entercom Sr. 
VP /Programming Pat Paxton. Emmis VP /Programming Jim- 
my Steal and Journal Exec. VP /Television & Radio Opera- 
tions Carl Gardner. The session will take place Wednesday. 
Sept. 20. from 9 -l0am. Jim Ryan 

Freakonomics 
Authors Steven Levitt and Stephen Dubner will provide the keynote address 

for R &R Convention attendees from 9 -l0am on Thursday. Sept. 21. The pair co- 
authored the best -selling book Freakonomics. A Rogue Economist Explores the 
Hidden Side of Everything. Some of the freaky things Levitt has uncovered include 
what schoolteachers and sumo wrestlers have in common, how the Ku Klux Klan 
resembles a group of real estate agents and the reason drug dealers live with 
their moms. 

R &R Convention 2006. which is co-located with the NAB Radio Show, will be 
held from Sept. 20 -22 at the Hilton Anatole Hotel in Dallas. R &R Convention reg 
istration badges will allow attendees access to the NAB sessions as well. 

Our thanks go to this year's AC /Hot AC advisory committee members: Capi 
td's Patty Moms- Capers, Reprise's Alex Coronfly. Lava's Mike Easterlin. KYSR /Los 
Angeles PD Charese Frugé. KEZK/St. Louis PD Mark Edwards and WTMX/Chica 
go PD Mary Ellen Kachinske. 

Check out the convention agenda, registration and hotel details online at 
www.radioandrecords.com. 

It won't be long before the 
delivery system is invisible 

to the consumer. Hop in 

the car, and the "new 
radio" will be capable of 
receiving every available 

platform and will navigate 
smoothly among them. 

rear 'lIIIIInlrnrinr/p// 
watch television now. If you have cable or 
a dish, you surf among hundreds of choic- 
es without ever thinking about whether 
your favorite channels are broadcast, ca- 
ble -only or premium services. You simply 
pick your favorites and navigate to them 
for one reason: to get the content you 
want at a particular moment. 

Seelgr Today, The Item Tiour+rw 
Much of my listening at home and in 

the car these days is Internet radio. It's 

great because I can tune in to client sta- 
tions while eating breakfast. I have WiFi 
at home and listen on portable devices, 
and I listen with my cell phone in the car 
on my commute. 

My provider offers unlimited nation- 
al broadband access for a reasonable 
monthly fee, so there are no per- minute 
charges, and the phone connects to my 
car radio, so the sound is quite good. I 
travel quite a bit and have found very 
few places where the connection is not 
rock- solid, even in some very remote lo- 
cations. 

I admit that my listening habits these 
days are a bit "geeky" and perhaps ahead 
of the curve for the average consumer, but 
the curve is moving quickly and has come 
a long way in the past year. 

The technology is here. We have new 
delivery platforms available today. 
What are we going to do with them? 
Niche'music formats are not a bad idea, 
but if our creativity stops there, we're 
dead. 

If you are a Country station and decide 
to create a co-branded "new country" 
channel on HD2 or the Internet, what will 
you do between the songs that nobody 
else can duplicate? 

Ken Moultrie is Sr. Director/Programming 
at Jones Radio Networks in Seattle. 
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ARTIST TITLE LABEIISi 

TOTAL 
K PUYS 

TOTAL 
AUDIENCE 

WEEKS Ca TOTAIATIO MII 

DANIEL POWTER Bad Day Name! &osl 1993 +29 180422 26 10210 

NATASHA BEDINGFIELD Unwritten /Epricl 1822 +10 146318 19 9610 

JAMES BLUNT You're Beautiful /Custard/ANartta) 1684 .83 151295 39 10310 

LIFEHOUSE You And Me (Geffen/ 1562 +13 127487 50 9610 

KELLY CLARKSON Because Of You (RCA/RAIG) 1531 +8 154195 33 9310 

NICK LACHEY What's Left Of Me LI vefZci a Label Group) 1315 +206 78965 14 9014 

ROB THOMAS Ever The Sarre (Atlantic) 1301 -149 106069 24 8310 

MICHAEL RUBLE Save The Last Dance For Me /147/R8prisel 1147 -202 89171 25 9010 

FAITH HILL... Like We Never Loved At AN (WarnerBros.Curb) 1010 +118 86941 24 7810 

CHRIS RICE When Did You Fat (In Love With Me) (Colombia/MY 976 -47 53610 21 7711 

BON JOVI Who Says You Can't Go Horne /lsla#wi/ID.JMG) 939 +119 80535 17 6715 

KEITH URBAN Making Memories Of Us (CaprtciJEMC) 858 .70 52330 26 8810 

FIVE FOR FIGHTING The Riddle /AwareJCcamedial 701 +128 47685 8 6415 

KT TUNSTALL Black Horse & The Cherry Tree (Relentless/Wgm) 541 +50 74849 10 4817 

SHERYL CROW & STING Always On Your Side (A &M / /nterscgael 533 .59 26772 19 5510 

NICOL SPONBERG Crazy In Love (Curb) 510 0 18344 13 5510 

TAYLOR HICKS Do I Make You Proud /J /RMG) 507 -18 40999 7 4110 

RASCAL FLATTS What Hurts The Most /Lyra Street) 490 +35 26950 7 5611 

MERCYME So Long Self (Codumlda/INO) 44.6 +30 13697 11 5412 

BO BICE The Real Thing /RCA/RMGI 411 -28 18283 12 4410 

CHICAGO Love Will Cone Back (Rhno/WarnerBras.) 309 -26 12755 9 4310 

KELLY CLARKSON Walt Away (RCA/WI 303 4 27172 13 2412 

JON SECADA Free (803) 219 +38 11922 3 3313 

JACK JOHNSON Upside Down (Brushfre/UmnersalRepudie) 193 +13 8424 5 2013 

FRAY Over My Head (Cable Carl (Epic) 160 +2 6449 5 1311 

CHANTAL CHAMANDY Feels Like Love (Nilevrwse Entertainment) 156 +23 1819 6 2210 

LIONEL RICHIE I Cal It Love (Isla,w//WMGI 155 +21 21895 2 2519 

CARRIE UNDERWOOD Jests, Take The Wheel (Anita) 143 22 7178 14 1311 

LOS LONELY BOYS Diamonds (OrMusic/Epc) 137 +13 5583 2 1611 

NATALIE GRANT The Real Me (Cwb/Warner&os.) 103 +18 1781 1 1912 

104 AC reporters Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks Songs ranked by total plays for the airplay week of 
72-71 Bullets appear on songs gaining plays or remaining flat from previous week If two songs are tied in total plays. the song with the larger increase in plays is placed 
first Songs below No 15 are moved to recurrent after 20 weeks on the chart. Songs below No. 5 are moved to recurrent atter SO weeks on the chart. Most Added is the 
total number of new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song Most 
Increased Plays lists the songs with the greatest week -tó -week increases in total plays Total Audience equals Average Quarter Hour Persons times number of plays (times 
1001 Each daypart on each station is assigned an AOH number Average Quarter Hour Persons used herein with permission from Arbitron Inc. (02006. Arbitron Inc (Ç` 
2006 Radio & Records 

MOST 
PLAYED RECURREN TS 

ARTIST TITLE LAEl1Sl 
TOLL 
PLATS 

ROB TN AS Lonely No More IAt6Rto/ 351 

LOS LOBL .Y NYS Haven (& Allemr/Epid m 
KELLY CLAIM Nreekaway (RCA/RMG) 1142 

ANNA MUCK Brait (2 AMI (Coienha) 725 

ARTIST TITLE LASS/ 

I*LE BIACNS NBA WY Doh Away (Laval 

SIBYL CAIN tir Fast CM b The Deepest /A&MMwersrgeel 

Mena MINMAID At No Marten High Enough Motown) 

MA MCGRAW Unlike Tou Wee Dying /Cat) 
MOM ¡OStE Home 043/Reprise) 

MAISONS She WA Be toved /0ctoneUIRMGI 

MATCINOX TWENTY Unwel (Ati¿rrocl 

DWI White Fleg /AnstaIRMGI 

TOTAL 

PLAYS 

714 

070 

640 

034 

131 

013 

532 

504 

powEREDm 

MEDIABASE 

MOST ADDED 
ARTIST TITLE LAMP 

BOB SEGER Wait For Me tipi/ 
ENYA Saner Said Goo& s 1AORiy 
LIONEL NICHE I Cal It Lowe Iérm/61MAG/ 

KT TINISTALL Nadi Horse & The Cherry Tree ABdrgesWryN 
INCIIAEL BNLTN That's lite /Passim GrwplCdtrdt 
BON AN No Sllp you Can't Go Now lNYaf1106/ 
RIE FIN RONIB The Rid* /AwamCsYttAsl 

NCRLACEY Pas Lett OfMe i1& ttl*d 

JOS SECADA Free NOS 
JACK JOHNSON Dili Down /Brushfidirielaalll * aAFN 

ADOS 

21 

13 

I 
7 

0 

5 

5 

4 

3 

3 

TM AC aY Midi b applied a eereered maim eel alaad a wen 
Wes psi main cowl poky Si rllet mob he pYye pr visa in woe 

aeeeeenw *We, weeh. *Any wed Y deAnM as Sew* ten* 
Seatiy. Addtbee el edier pn/ewnean fei aRepMnarypley Inel 

MOST 
INCREASED PLAYS TOTAL 

PLAY 
ARTIST TITLE LAELISI INCREASE 

NCI LACHEY What's Left Of Me /Jme'nde label Grasp) +211 

FIVE FOR FIGHTING TM &die (AirmvCciEnbiEl +121 

ION JOVI Who Says You Can't Go Hone (IsUIdVJM6) +113 

FAITH HILL_ Like We Never loved At Al /Wanes Bruin* +111 

KT TUNSTALL EWE Hale 8 The Chary Tree IlialintlessiVoMe +50 

JON SECADA Free /Bg3l +38 

RASCAL FLATTS What Hurts The Most /brie Street) +35 

MERCYME So long Self /Cebre re/W01 +31 

DANIEL POVITER Bad Day IN.mr&rerJ +21 
BOB SEGER Wait For Me AWN/ +24 

NEW &ACTIVE 
DIAN DIAZ No More Tears /Stn,, City) 
Total Plays: 46, Total Stations: 11, Adds: 2 

BOB SEGER Wet For Me 000 
Total Plays: 24, Total Stations: 22. Adda: 21 
ENYA Someone Said Goodbye No*/ 
Total Playa O. Total Statices: 13. Adda: 13 

Seep ranked b awl plays 

Station annuls for all R&R reporters are available 
on the web at www,radioandcesorda com, J 

R &R can now deliver BREAKING NEWS 

directly to your mobile phone! 

MOBILE 
ALER'T'S 

text RADIO 
36617 

Just text the word RADIO to 36617 
and you'll be instantly signed up. 
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July 14, 2006 

Artist Title (Label) 

America's Best Testing AC Songs 12 # 
For The Week Ending 7/7/06 

W W W 
TW LW Famil Burn 25-54 25-34 35-54 

BON JOVI Who Saps You Can't Go Home lided/I0JMM) 414 3.N6 83% 23% 4.11 311 (14 

DANIEL POWTER Bad Day (Wormer Bras.) 3.11 314 11% 41% 3.11 3.74 413 

KBTH URBAN Miup Monona Of Us /CapdaFEAII 3.71 3.17 12% 21% 3!8 3.11 3.12 

ROB THOMAS Ever The Same /Atka c/ 3.78 3.66 13% 31% 3.86 3.N 313 

RASCAL FIATTS What Hurts The Most Ayfric Street/ 172 - 61% 13% 3.71 3.78 177 

UFEHOUSE You And Me (Geffen) 314 114 96% 45% 3.83 3.41 319 

F. MU WT. MCGRAW lire We Never._ AI'aner&awCay 315 3.59 10% 31% 

KELLY CLARKSON Because Of You /RCA/RMG) 3.64 3.68 98% 51% 3.69 319 3.70 

LEANN MMES Probably Wouldn't Be Tits Way (Car* 312 3.50 81% 29% 3.15 3.73 313 

KT TUNSTALL Black Horse & The. IRelentless/Yrgnl 3.51 - 74% 20% 317 3.47 3.74 

BO BICE The Real Thing (RCA/RMG/ 3.59 3.70 86% 21% 3.69 3.52 3.74 

FIVE FOR FIGHTING The Riddle (Awa,eCalmebra/ 3.58 3.49 53 °'° 10', 3.65 3.46 3 71 

CHRIS RICE When Did You Fat... (Columbia/WI 3.56 3.56 73% 20 %: 3.56 3.27 3.64 

TAYLOR HICKS Do I Make You Proud (J /RMG/ 3.52 3.48 81 23'v 3.68 3.14 3.83 

NATASHA BEDINGFIELD Unwritten (Epr/ 3.48 3.47 91% 36% 3.57 3.60 3.56 

M. BUBIE Save The Last Dance For Me (143/Reprkse/ 3.44 3.45 94% 36% 3.44 3.19 3.54 

S. CROW & STING Always On You Side (A&ANetarscope) 3.41 3.40 N% 33% 3.48 3.10 310 

M:1I IACHEY What's Left Of Me (JnelaNbe label Grmp)3.30 3.27 88% 34% 3.48 3.23 3.54 

JAMES BLUNT You're Beautiful fCastara*Athatic/ 3.21 3.15 M!% 53% 3.11 3.15 3.21 

NICOL SPONBERG Crary In love (Curb) 3.11 3.14 56% 11% 3.19 3.11 121 

3.11 318 314 

total sent* sae IS 27i 0 respondents. Tas) ow* leweaeeale seamen aro based m a _ of 1 -5. (1.dsllke Hurry much. 5 = Me very 
mum Ti w A repos r& me tercer ape of respondents who recce et/ is song TM lea represents tse number d 
respondents who sad Vey are bred of heamgMesong.Sags must have .«%ta e:artytow.anstray Sampleoorrposmof 6based 
on persons 12. Persons ate screened w re king Once passe. they can fake Me must NA based on tse tonne/muse preference. 
RatelMMassc tom resins are not mews to raptan cato t research 17 results n td M show apures d pabc{aeà on the tse 
interne only Rate /hMleec a a repeated tradanar* d Ra7IWIet.mm. 1M MN spat arrelY Or Mal NO am. Is `awq eta- 37743111 ROMMNsfe.arr Mr Isprwtü/ 1p AIttYU *mg* a Ala el holism Rtb *MO. 
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AC TOP 30 

ARTIST -'T -E LABEL 

powsMBIIAtA 

TOTAL . I - NEEAf ON TOTAL 
KAR KAR CHART STATIONS 

M. BUGLE Save The last Dance For Me Name &osJ 435 

KELLY CLARKSON Because Of You (RCA/RMG) 372 

JAMES BLUNT You're Beautiful (CastrdAtherc/ 321 

ROB THOMAS Ever The Same (Atánrc/ 318 

5 NATASHA BEOw6RELD UnwfituU (Epic) 314 

COULA JAMES Into The Mystic (AtspleAlost/IIM6) 284 

m 

24 

28. 
(1)40 
30. 

TOM( SWIG(( A Main Like Ti s /Warm Music Cawa274 
S. CROW & SING Mays On Yaw Side GI&Mlmrs iat 202 

MATT DUSK Al About Ma IGwwsalkIwic Carla 254 

DANIEL POWTER Bad Day /Wrer&as) 243 

PHILOSOPHER_ Castles la.. any BUG Mist God) 221 

LIFEHOUSE You And Me (Geffen) 212 

RON SEXSM1TH AL In Good 1-rne Name r1 Carers) 211 

JACKSOUL oneSong (Sorry BM& Musk. Canada) 20! 

CHRIS RICE When Did You Fe... (Cabnts//MO) 188 

KEITH URBAN Making Memories W Us rCapveoll 181 

GREGORY CHARLES 1 111* Of You (Dawes NMI 157 

CORINNE BAILEY RAE Put Your Records On iCaprrc/i 114 

F.HIL1WfT.MCGRAW Ike WeNSW_.4Yavw&as;Cs, ì 113 

J. JOHNSON Upside Down l&ush/rd1rmvraRembk 110 

KAYLE Good Thing /Knotty Music/ 109 

FIVE FOR FIGHTING The Riddle /Sony MG) 106 

GNARLS BARKLEY Crazy (DowrwowrlawAttantk.) 108 

CARRIE UNDERW000 Some Hearts (Anstal 105 

N. LACMEY Wit's Left Of Ali itaillaér abeam* 112 

BEN LEE Catch My... New MésGüaeesdMkac Cares) 44 

KT TUNSTALL Black Horse & The... //Aeleulestiltyid 17 

GAROU Je Sus Le Marne Sony BMG Mai Cam* 91 

AMY SKY 0e You Dance IEM/Musc Camas) 87 

PHILOSOMMIL GiveBadl... (Sony P KMissCasia, U 

+0 

+11 

+1 

41 

24 

0 

+ 13 

+1 

+22 

+5 

15 

.2 

+5 12 

«52 4 

+6 

20 

5 8 

16 4 

+14 16 

0 15 

-12 2 

38 

+27 2 

-5 10 

+4/ 2 

+9 4 

+34 1 

4 1 

+7 

1 3 610 

23 115111 

27 1111 

45 1411 

22 1511 

13 1311 

24 1510 

23 1510 

19 1310 

12 1311 

56 1710 

26 15M 

44 ISM 

1111 

1010 

6 1111 

20 1110 

411 

310 

710 

610 

810 

1 710 

512 

910 

710 

110 

711 

Oro 

3 W1 

24 Canadian AC reporters Monitored airplay data supplied by Medabase Research. a division of Premiere Radio Networks 
Songs ranked by total plays tor the airplay appear on songs gaining plays or remaining flat from Y D Ys splay week of 12 -7, Bullets a 
previous week. It two songs are tied in total plays, the song with the larger increase m plays is placed hest. Songs below No 
15 are moved to recurrent after 20 weeks on the chart © 20m6 Radio 6 Records ill Indicates Cartoon j 
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 RR HOT AC TOP 40 

,AsT 
wEEt 

July 14, 2006 
TMS 
IrEEr ART ST TITLE LANCES, 

1 1 NICKELBACK Swig' Me /Raáran*rl/bUMGI 
2 2 KT TUNSTALL Black Horse &The Chrry Tree 

4 3 NATASHA BEDINOFIELD Unwritten /Epic/ 

3 4 DANIEL POWTER Bad Day (Warner Bros.) - 

5 5 GOO GOO DOLLS Stay With You /Warm Bros.) 

7 6 FRAY Over My Head (Cable Carl /Epic/ ' 

6 7 KELLY CLARKSON Walk Away /RCA/RMG) 

8 Q RED HOT CHILI PEPPERS Dori Caiftrnia (Warner Bros.) 

10 0 GNARLS BARKLEY Crazy /DowntowNLava/AtIanticl 

9 10 JACK JOHNSON Upside Down /BrwnlfireAlniversall R pub c) 

11 11 ROB THOMAS Ever The Same / Atlantic) 

12 12 JAMES BLUNT High (Custard/Atlantic) 

13 13 BO BICE The Real Thing /RCA/RMGI 

14 14 NICK LACHEY What's Left Of Me 4Iive/Zwrtha label Group) 

15 ® FIVE FOR FIGHTING The Ridde ()Swale/Columbia) 

16 16 SHAKIRA fIWYCLEF JEAN Flips Don't Lie /Epic/ 

18 m ALL- AMERICAN REJECTS Move Along /Doghouse/lnterscopel 

19 0 JOHN MAYER Waiting On The World To Change /Aware/Columbia) 

17 19 RIHANNA SOS (lielJan/&L2JMG) 

20 0 BLUE OCTOBER Hate Me (Universal Motown) 

23 a MAT KEARNEY Nothing Left To Lose (Aware/Columbia, 

22 22 BETTER THAN EZRA Juicy /12/Artenisl 

25 a KEANE Is It Any Wonder /lnterscopel 

21 24 RASCAL FLATTS What Hurts The Most (lyric Street) 

24 ® FORT MINOR_. Where'd You Go (Machine Shop/WarnerBrosJ 

27 0 CHRISTINA AGUILERA Ain't No Other Man (RCA/R416) 

26 a SMASH MOUTH Story Of My Life (Beautiful Bomb) 

28 0 LOS LONELY BOYS Diamonds /LYAlusiceic/ 
29 a SNOW PATROL Chasing Cars IA &M/lntersccy el 

31 6 AUGUSTANA Boston /Epic/ 

33 a CORINNE BAILEY RAE Put Vow Records On /Capitol 

32 FRAY How To Save A Life (Epic/. 

30 0 STAIN Everything Charges lflp/Atlanticl 
34 e NICKELBACK Fa Away /RorbwrAer/IDJAIGl 

35 ® ROCK KILLS KID Paralyzed /fetsnéss/Reprise/Warner Bros.) 

37 36 DEATH CAB FOR CUTIE Sod Meets Body (Atlantic/ 182 

39 a PANIC! AT THE DISCO I Write Sires... IDeceyd ncerwlydflyRauNrylava/ 181 

36 38 BREAKING POINT AA Messed Up Illfr fGp/ 181 

LE. 6 NELLY FURTADO fITIMBALAND Pronrscuous (Geffen) 157 ® F00 FIGHTERS Miade /RCA/RMG/ 151 

2821 

2820 

2325 

2287 

2084 

2078 

2072 

1875 

1807 

1803 

1639 

1440 

1364 

1358 

1270 

1049 

1047 

1029 

992 

834 

559 

552 

545 

542 

515 

473 

456 

373 

371 

353 

332 

309 

305 

284 

240 

I- 

run 
TOM 

AtaaLICE 
-we mrA 

Ì100aMM 
eel 

-95 184884 21 7110 

-72 188941 25 7810 

-61 157977 21 7410 

-188 135008 40 7710 

-38 123812 13 7510 

-25 129155 35 7210 

.34 127325 28 8810 

+11 122208 12 8912 

+58 112083 7 8815 

-3 113654 25 8511 

.57 106205 33 7010 

15 65289 12 6911 

57 78381 15 5610 

36 74345 13 5711 

+43 71458 8 6413 

37 49757 10 2910 

+70 53750 10 4412 

+253 67294 3 5316 

28 80718 16 35(0 

+88 40582 11 3914 

+21 18286 8 3712 

-1 31942 19 2810 

+43 24309 5 34/8 

-28 30232 6 3214 

+9 19818 8 2412 

+68 22011 4 1913 

+20 14642 7 2812 

+1 14756 6 3212 

+40 17684 5 2113 

+82 11764 4 2312 

+71 18848 2 2313 

+40 18056 3 1813 

+12 13984 5 1913 

+38 20022 4 7(4 

+18 6014 3 TIN 
12 7805 4 1410 

+30 0071 2 914 

-53 2792 18 1110 

+18 8039 1 811 

+18 3895 1 1210 

130 Hof AC reporters Monitored airplay data supplied by Medubase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 
of 72 -7/8. Bullets appear on songs gaining plays or remaining flat from previous week. If Iwo songs are tied in total plays. the song with the larger increase in plays is 
placed first. Songs below No 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R8R by each 
reporting station Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to- 
week increases in total plays Total Audience equals Average Quarter How Persons times number of plays (times 100). Each daypart on each station is assigned an AOH 
number. Average Quarter Hour Persons used herein with permission from Arbdron Inc (© 2006, Arbrtron Inc )© 2006 Radio 8 Records. 

rowEREm 
MEDIABASE 

MOST ADDED 
ARtearunE ueaw Area 

ANN MAYER Wang On Th World To Change G4wr'Cel akin 1 

MAIM Is It Any Wander ifilrranuet 
MILS MIgEY Crary IQrawenm1ÌWAtionc/ 5 

RACBNTHIIS Sauk As She Goss fin illoe'121 5 

BUM OCTOBER Hab Ns RAaiwsalAMow* 4 

RASCAL RATTS Wht Huts Be Most Ow Snot/ 4 

ROCK KILLS KM Paralyzed /fwbseRk isolVrsw Mal 4 

MCI AT BE IRMO I Wust Sns._ ßkayaswahid9Y/braefert0 4 

CNFl1ACII Far Away fflositvostrADJM61 4 

Ile NetAC mid Ib aladYappalrmmileredmumsma Awed la man 
atdb r elk _Mart poky Saya bat mad 11 Obi pr wat taw 
aaaaaafaa aYpiy wats. Airplay wad is Mind as Ssday i ss 
Stormy. Adds trovaII s11wpn /waasare MiarapweMtryplaylard 

MOST 
INCREASED PLAYS 

tOTAL 
PLAY 

ARMY TITLE LABELS) wtaaASA 

JOAN MAYO Wang On The World... ¿4 suCiask +253 

CORINNE BAILEY RAE Put You Records On IC 080 +71 

AllAMER MAN REJECTS More Along /ObpdaoofiANattwl +70 

BUIE OCTOBER Kate Me (Urearn l Motown) +51 

CHRISTINA AGUILERA h i No Othr Man /RCAallie +1$ 

AUCIISTANA Beaten Epic/ +112 

RED NOT ONU PEPPERS Dan Catifoma (Warn, Buss +41 

JESSICA SMWSON A Wu Attar /Ex./ +59 

GNARLS SARKLFY Crazy IAwnrowerAttatcl +51 

NEW & ACTIVE 
RACONTEURS Steady, As She Goss //Aid At1wY2/ 
Total Plays: 131, Total Stations: 12. Adds: 5 

LANOON PSG Can't LM Go AICAM& 
Total Rays: 96, Total Stations: 12. Adds: 0 

JEWEL Good Day 4iAae)J 
Total Rays: 93, Total Stations 1Z Adds: 2 

INN BLOSSOMS laming The Hard Way i14drni0 

Total Rays: 82. Total Stations: 9, Adds: I 

Sop rrrM q Obi PMP 

Station playlists ter all RAR reporters are available 
aR fM well at wirmaillimmlimorti,COrn. 

The Radio Special 
-hour radio special featuring the music of the '80s. The biggest hits from the era of 

big hair." This radio special will be available for broadcast the last weekend of July 
2006 ... and is available for rebroadcast as often as affiliated stations so desire. 

Mark Goodman. one of the original MTV VJ s ,.,III host this program. The show will feature 
music. interviews and insight that only one of the original MTV talent could possibly have. 

48 iti fia Records July 14, 7001 

Visit www.mcvaymedia.com /pure8Os fora free demo and contact 
Katie Seidel to reserve your program. Market exclusive. First come. First served. 

Forrmore info contact: . 

tltlrAGDtw 

Katie Seidel, 805 - 496 -331910 Seidelkil a aol.com 
Radio stations will rsorlvr the program for boo. 
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July 14, 2006 
1 

RateTheMusicas 
a trtr 

America's Best Testing Hot AC Songs 12+ 
For The Week Ending 7/7/06 

Artist TW 

FRAY Over My Head !Cable Cari (Epc) 4.06 

G00 GOO DOLLS Stay With You (Warner Bros.) 4.01 

ROB THOMAS Ever The Same (Atlantic) 3.98 

RASCAL FLATTS What Huts The Most dyne Street, 3.95 

ALL AMERICAN REJECTS be Non] Boghousekterscope 3.90 

NICKELBACK Sevin Me iRoadrunnerlDJMGI 

FIVE FOR FIGHTING The Riddle (Aware'Columbal 

BO BICE The Real Thing (RCA/RMG, 

DANIEL POWTER Bad Day (Warner Bros.) 

KELLY CLARKSON Walk Away (RCA/RMGI 

TEDDY GEIGER For You I Wi... (Columba/Sony BMG( 

NATASHA BEDINGFIELD Unwritten ifpic 

KT TUNSTALL Black Horse & The... (RekntkssVaglm 

3.89 

3.88 

3.77 

3.74 

3.74 

3.70 

3.68 

3.61 

JACK JOHNSON Upside Down (Brushfre'Uniersal Republic, 3.61 

RED HOT CHILI PEPPERS Dani California (Warner Bros 3.59 

FORT MINOR_ Where d You Go (Machu ShopWarner Bros 3.56 

JOHN MAYER Waiting On The World... (Aware/Columbia( 3.53 

BLUE OCTOBER Hate Me (Unwersa/Motown) 3.52 

NICK LACHEY What's Left 01 Me Uwe/Zomba Label Group 3.49 

BETTER THAN EZRA Juicy (IQ Anew/ 3.46 

SHAKIRA ftWYCLEF JEAN Hips Don't Lie (fort/ 3.44 

BREAKING POINT All Messed Up /Wlad ip) 3.39 

GNARLS BARKLEY Crazy (Downtown/lava/Atlantic, 3.38 

SMASH MOUTH Story Of My Life 'Beautiful Bomb/ 3.35 

KEANE Is It Any Wonder (Interscgoe/ 3.35 

MAT KEARNEY Nothing Left To Lose ,Aware/Columbrai 3.35 

JAMES BLUNT High (Custard/Atlantic) 3.27 

LOS LONELY BOYS Diamonds (& Music /fort) 3.24 

MANNA SOS (0e1 .41/10.1M61 3.20 

w w w 
LW Famil Burn t8 74 13 24 25-34 

4.01 93% 28% 4.01 3.93 4.07 

3.85 88% 14% 3.89 3.80 3.96 

3.94 93% 29% 4.11 4.00 4.19 

3.82 66% 11% 3.99 3.94 4.03 

3.91 88% 24% 3.88 3.84 3.91 

3.95 96% 31% 3.70 3.82 3.60 

3.60 56% 5% 3.65 3.54 3.73 

3.68 92% 26% 3.60 3.49 3.68 

3.75 99% 55% 3.86 3.57 4.08 

333 98% 45% 3.67 3.61 3.67 

3.62 88% 27% 3.73 3.65 3.80 

3.68 96% 50% 3.67 3.39 3.89 

3.65 95% 35% 3.62 3.28 3.86 

3.46 84% 28% 3.75 3.80 3.71 

3.54 89% 27% 3.58 3.69 3.49 

3.62 81% 31% 3.63 3.42 3.85 

- 45% 10% 3.48 3.50 3.47 

3.49 65% 20% 3.65 3.49 3.84 

3.59 94% 34% 3.48 3.33 3.60 

3.28 76% 23% 3.52 3.12 3.81 

3.28 94% 48% 3.62 3.49 3.74 

3.41 46% 13% 3.45 3.35 3.54 

3.15 75% 25% 3.24 2.91 3.49 

3.26 52% 15% 3.22 2.88 3.52 

3.35 49% 12% 3.46 3.45 3.46 

3.46 45% 13% 3.47 3.39 3.52 

3.30 91% 33% 3.41 3.09 3.70 

3.22 43% 11% 3.02 2.82 3.15 

3.15 95% 52% 3.25 3.21 3.24 

rotal sample size is 310 respondents Total avenge tamability estimates are based on a scale of 1 -5 I l =disbke very 
much. 5 = like very much) TWJINMllarlty represents the percentage of respondents who recognized the song Total Om 
represents the number of respondents who said they are tired of hearing the song Songs must have 40% familiarity to 
appear on survey Sample composition is based on persons 12.. Persons are screened via the Internet Once passed they 
can take the music test based on the tofmat music preference Rate TheMusic corn results are not meant to replace callout 
research The results are intended to show opinions of participants on the the Internet only Rate TheMusic ,s a registered 
trademark of RaferheMusic corn the R/M system. is available for local radio stations by calling 818. 377 -5300. 
Rate7healesk.cont lab is padded by MMdiabase Research, a division of Premiere Radio Networks 
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HOT AC TOP 40 
ARTIST TIT.c ;ABET S 

GNARLS BARKLEY Crary f0owntowljara/Atiantic/ 651 

GOO GOO DOLLS Stay With You (Warner Bros.) 642 
DIXIE CHICKS Not Ready... (OpenWàWColvmbia) 603 
RED HOT CHILI PEPPERS Dan California (Warner &os.i 510 

5 e STABILO Flawed Design (EMI Music Canada) 537 

e 

MOBItE Out Of My Head (Universal Music Canada) 530 
NICKELBACK Far Away (RoadTrner/EMIMuniCanada) 521 
INXS Devil's Party (StmyBMG/ 506 

C. AGUILERA Ain't No Other Man (SonyBMG) 483 
THEORY OF... Since You've Been Gone i604.Universalb 410 

11 SHAKIRA fIWYCLEF JEAN Hips Don't Ire (Sony BMG/447 
12 COLDPLAY The Hardest Part (Camel) 432 
® NELLYFURTADOf1T1MBALAND Promiscuous (Geffen, 417 
144 SUITS XL Play (Universal Music Canada) 391 O. C. KREVIAZUK All I Can Do (Sony BMG Mum Canada) 382 
16 FRAY Over My Head ,Cable Can ,fpic) 317 

8 
PINK Who Knew deface/Zomba Label Group, 367 
DANIEL POWTER Jimmy Gets High (Warner Bros.) 359 

19 JAMES BLUNT Wisemen (Custard/Atlantic) 351 
20 i CITY & COLOUR... Save Your Scissors iDmeAlone, 329 

r JACKSOUL oneSorg (Sony BMG Music Canada) 317 
22 dip MELISSA O'NEIL Speechless /Soy MIS Music Canada) 291 

® BEN LEE Catch... (New West/1J, ersa/MusicCanada) 285 
24 NICK LACHEY What's Left Of Me (Sony BMG. 260 
25; PHILOSOPHER.. Give Back... (SonyBM 6 Musc Canada) 260 
26 RIHANNA SOS (DelJam/IDJMG/ 257 
27 J. JOHNSON Upside Down (&nshfirláUrr yersa/Repubk/ 228 

FORT MINOR... Where'd._ Marker Shop/Warner Bmsi 221 
FIVE FOR FIGHTING The Riddle (SonyBMG) 223 
KT TUNSTALL Suddenly I See (RelentlessNngm) 215 

JAMES BLUNT High (Custard/Atlantic) 205 
32 BLACK EYED PEAS Gone Going (A &M/Interscope) 205 33 BRIAN BYRNE Far From Good (Warner Music Canada/ 200 
34 i JOEL PLASKETT Nowhere With You (MapleMusici 176 
35; REX GOUOIE Lie Awake Sony Canada) 174 

ALL AMERICAN... MoveAlòng (Doghouse.4nterscope) 164 

37 TEDDY GEIGER For You I Wdl... (Columbia/Sony BMGI 157 
BODYROCKERS I Like The Way (Umersa /Repubik) 155 

JOHN MAYER Waiting On The World... (SonyBMG) 153 
CORINNE BAILEY RAE Put Your Records On fCaptd) 147 

vTLOTArS 

POWERED 

11E111.111,1,SE 

- WEEKS ON 
PATS CHART 

12 9 

4 11 

41 9 

78 9 

40 21 

4 9 

81 5 

80 7 

.91 5 

16 11 

1 9 

25 11 

18 1 

48 16 

63 4 

1 16 

.51 6 

24 8 

85 18 

24 12 

+52 6 

41 12 

15 8 

11 4 

36 16 

49 20 

8 20 

+51 3 

+35 3 

.15 4 

+22 3 

21 11 

14 8 

2 2 

21 9 

12 2 

-27 15 

+4 2 

+51 1 

+36 1 

STATION 

1101 

1610 

1810 

1611 

2010 

1610 

1711 

1610 

1610 

1910 

1311 

1610 

1212 

1710 

1613 

1210 

1210 

1711 

1610 

1310 

1311 

1710 

1211 

810 

1610 

1610 

1810 

611 

1011 

1111 

8(1 

710 

8IO 

1112 

810 

611 

1010 

410 

711 

710 

25 Canadian Hot AC reporters Monitored airplay data supplied by MedMbase Research. a dwrsion of Premiere Radio 
Networks Songs ranked by total plays for the airplay week of 7/2-7/8. Bullets appear on songs gaining plays or remaining 
flat hoe previous week If two songs are tied in total plays the song with the larger increase in plays is placed first Songs 
below No 15 are moved to recurrent alter 20 weeks on the chart. O 2006 Radio & Records glip Indicates Cancon 

REPORTERS " 
.S 

(r Era". rti ...G' 
. M' Ff 

011l Y,fN iR1O3 
Stati ma aMMraids listed at/itshetiealhlrmhf y G' G IU' Far,n 

1N0 rr r1t p ÿ WNW* MI' PD pyy N' Nod , Ch i DIID rYY fir te Y OW lrlYr 1ri Mu. i¡ *Mt ,.'iN`fF. 'M1 Ab} A.lw A.OI. 
wW'. Wla r 

PA4A1 /IMIS 

flUI MOOD NQlr MOM l 
r ~ G 

ti IMO. PALL" 
lBlY1Or) ReLL0.lt:Y r;CYlrü4 MMr= 

rifted KS' r` ' SY 
e r1* 

WIND 
M w a. ak 

W 

.. . ówrYnn '.wlwrMlUlweu; A,.Y ,w " Wràeue YA 
dr61MAWIRA IM' AA\A,M;. , aYY..t 
DO WOO ( 

- U?re'MAWYU TE h.ureY. 
KF9V IM aa G' Jrr 

CO. ' 
A IA f ND.oYFIR16 M' rDi Iil' y .wk)! t.l ut,.. _. 

Darr11Y1aW AN Nlr'NM,IAJ r.Yr' . 111Nb.Yrll r D 
.h. 4 JYR.A rt. rr .. .. 

Ar¢aRN6 ) 1FM!( 
rM0` 

2411w. , i :w' A.wu 
' '. 1Afiltl,ix wlOfMrt I . WOO MY 

:lag.... 
Aminuw . YN rkNl' ro. . dry G 

eA 
yIN ° 

I rie áar M r ir fKaal rbÿ y' 

NY a 1rr b Tau flrar . - , KrA /Yr ry !W WI's'. ra RomY ÿ ;'..w A iia. p. aaNi , gl wm. . 

, 
.. rd . . . Ila Lae 

.¢ ..Yw.,.w t 
u.4, 4.14441e. G :;. NAr __a wI1EA' 

er. fo ír MO he 

I vmr 
WO 

1N' ,g wrg 
. ÿ1 IfLLpI Frar. G wpm/¡ie IrKf. M 

1a 1, t, f,ÿrCet.Nr mWrawrvKM N DfYifrr fa M ' G MDb!p dVDOwoar .II'í. Sf. 
ú.NA. . WO WOW 24 ONO 

4n 

Kai " irnI Wrr err l r Yrr. eo wKyp N Arlrtt G 
a g. 

G 
tlerWored Reportera 

fprif INrw,wu rOiM p.in Mn fYfYbYrr FDwK t00Tolslgporlsra 

14rM4Y 
" AWN ruM w ero iwtaerr ir.r KwrN ' NALZrNw w M .. .+wrsswt 
w.raYUYa>t,n WM :NW Avw L'Mll lauJ,Yh) 

, *Kt RAM 
Is* W.,: Mw+'w! @IIelluMilYYrr 

dMf SO Toast Mon eased p fyyy 
r ,p w Oa WMII . rWiKrlMfeiMi. G rór A1 

Ma GwOr r 
Miami 

DweD Mfrf M wIMA/wwwf.lT' .ay pM 'riwlw MY 20 Total MIWCSror 

refaayaw.G aDr.Derrer 1M4Ga101faKw PS On rofYYflWf IE ..w,.un NfrulNOam 
.D ! J INY r h aio Leh (h NrY!H N'.4MI'I 'wNrt Did Not Report. 
If ¡y h M^ , . µ ver ' . t4wO. TX playMt Frozen (A): 

wSlaetarreaara.N' =Ian. WBOB( IlRlßarb. VIA' 

ON' 

- ' .. ' :. ro lr.r 
íAiD,M leis aria FnOeneka0urq. VA Áir.' T1yAa .M OffóYr izoaaa.arm KWAKiMa.IE' ,. " i1NrW}IYIW wCObGpeCod. 

INNOINIPIL . ww.r. tOJWer WIIMr h.n - ;Y4'M?.,.. 
. .,. 

br CT 

Y 
VA. 

.. M'.h F.w ryyH.6w. wA' 
P111".4%..114 
T la 

b ll YtR. MOM 
r. 

^rD^1rr r 
' .Mi.A>t.' !WM ' M. w,r 

/ 

July 14. 2006 Radio & Records 49 

www.americanradiohistory.com

www.americanradiohistory.com


CAROL ARCHER 
carchorthodloandloco,e,. corn 

PART Two OF A TWO -PART SERIES 

Do Fewer Currents Make 
For Smooth Sailing? 
Format vet discusses new music 

Rock programmer in a former life, KSSJ /Sacramento Sta- 
tion Manager Lee Hansen has Smooth Jazz credentials that 

span almost 20 years, from the Wave Network to WNUA/Chi- 
cago and KKSF /San Francisco. 

He has a respectful longtime relation- 
ship with Broadcast Architecture, whose 
President, Allen Kepler, last 
week detailed the thinking be- 
hind BA's recommending few- 
er currents. In this second and 
final column on BA's new poli- 
cy, Hansen offers perspective 
on the role of new music, as 
well as his approach to it. 

Pride Of As i s* 
Hansen says BA clients should 

try to learn from the collective expertise 
and have pride of authorship in what 
they do because BA only provides advice, 
it doesn't program stations. "Look at pro- 
grammers like Paul Goldstein and 
Michael Tozzi as a pool of thought," he 
says. "Is someone going to discard that? 

"There's been much conversation 
about how new music is the lifeblood of 
this format - that it's the future - and I 

still believe that. Smooth Jazz will im- 
plode without new music because in- 
breeding produces idiots. Look at Rock, 
which no one thought would become an 
old -music format, but it did. 

"Smooth Jazz once played 50 currents, 
and the format was right to begin horn- 
ing in. But in situations like this, regard- 
ing new music, you never know until 
you've gone too far. 

"I'm comfortable with the number of 
currents KSSJ plays, though a case could 
be made for playing a few more or less. 
It's about the norm of what successful sta- 
tions have played over the last few years. 
I haven't been willing to take that extra 
step and tighten down, like a few large - 
market stations have, because I want to 
convert new material to the library. 

"In an interview about 10 years ago 
with then-KTWV/ Los Angeles PD Chris 
Brodie and late KKSF /San Francisco PD 
Steve Feinstein, I said that Classic Smooth 
Jazz doesn't appeal to me. What drew 
people to this format was the thrill of 
finding something new and getting ex- 
cited about new music." 

declining," he says. "It hasn't been a huge 
erosion, but enough that it's a significant 

portion of TSL because they're 
passionate and put down lots of 
quarter -hours. 

"It only takes a handful of pas- 
sionate Pls going away to lose a 
half -share in a large market. If 
we start playing to mood Pls 
only, we become slaves to the 
marketing that nobody seems to 
have money for. You become a 
Soft AC, and the only way a Soft 

AC can get arrested in the ratings is to 
continue to pump it up. 

"In virtually every market it's the Soft 
AC that does the most consistent fore- 
ground external advertising to keep its 
name up high because there isn't enough 
passion connection to the product. 

"If we walk away from the most effec- 
tive passion -bonding element - new 
music - we leave ourselves slaves to 
MPIs, and we will constantly need more 
marketing, or we'll watch things drop 
away." 

Lee Ha 

Ara Muds Of Pls 
Hansen says he has two categories of 

PI: PPIs - passionate Pls - and Mils - mood Pls, whom he says outnumber 
PPIs by at least 10 to one. 

"Some of the erosion seen over the past 
few years in some market. c 4u Id be Ms 
50 (ZaMQ &RKOrds .July 14. ?ON, 

nsen 

Embrace New Meek 
Ratings and revenue expectations are 

at an all -time high, and programmers are 
increasingly averse to risk, especially 
when it comes to new music. And Han- 
sen feels that new music isn't going to do 
a station much good anyway, unless it 
really embraces it. 

He says, "Maybe this is too subtle a 
point, but many large -market Smooth Jazz 
stations that cut down to the less- than -20- 
currents position weren't really giving up 
much because they weren't embracing 
new music anyway. It's an important dis- 
tinction. 

"I listen to large- market stations that 
never say anything about new music. I 

hear back -announces like' That was Third 
Force's "You Got It." Before that we heard 
Brian Culbertson's "Let's Get Started. "' 
Wait a minute! And? And? Is this new mu- 
sic? If so, tell me. 

"I believe in showcasing new music 
and letting my audience know that I'm in- 
troducing new music. I take the risk of us- 
ing those extra few words -new and the 
album title - and do roughly 15-25 men- 
tions a week of where to buy it. 

"I ask for the order. if you'd like a copy 
of that wonderful new Philippe Saisse al- 
bum, get out to Borders, where you'll find 

Business As Usual, Only More 
Margaret Thatcher had mere advisers, but you'll benefit from a team 
of some of the best and brightest in Smooth Jazz, who have 
stepped up to make the Smooth Jazz sessions at 
the R &R Convention in Dallas - five in all! - 
impressive in new, provocative ways. 

Allow me to thank the R &R Convention 2006 
Smooth Jazz Advisory Committee for their remark- 
able dedication. insight and input: KTWV (The 
Wave) /Los Angeles VP /Programming Paul 
Goldstein. KJCD /Denver PD Michael Fischer. 
Broadcast Architecture President Allen Kepler, 
Verve Music Group Sr. VP /Promotion Suzanne 
Berg, Peak Records consultant Deborah Lewow 
and Rendezvous Entertainment CEO Frank Cody. 

Please watch this space for updates in the weeks to come. For more info about 
the R &R Convention happening Sept. 20 -22 and to register online. go to 
www.radioandrecords.com. See you in Dallas! 

CONVENTION 06 
SIMMER 20.2. 200e wn Nqq. HaN Dv1os lem 

.- 

it, naturally, in the KSSJ section.' I do this 
because we fought for that real estate by 
giving real estate up on the air. 

"KIFM /San Diego does a terrific job of 
trying to create the illusion of new mu- 
sic. My announcers have always done the 
same. It's beaten into their heads that if 
they see a category A, B or Don my log, 
they're supposed to say that the song is 

"It o* takes a handful 

of Passbrie Pis 
going away to lose a 

half -share in a Luge 

market 

/rilmi N, 

new or fresh or the latest from that artist, 
because if you don't embrace it, you're 
not playing new music, you're just play- 
ing unfamiliar music." 

TMs Mader Of Discovery . 

Hansen continues, "When you're talk- 
ing about the passion, excitement and - 
here' s a word we haven't used in the 
Smooth Jazz format in a long time -dis- 
covery, I don't consider that message to 
be clutter. 

"The second -most important thing we 
do to identify the station is get excited 
and pumped. We should be talking 
about the new Peter White even before 
it comes out. 

"Allen Kepler and BA VP /Program- 
ming Rad Messick know I feel that they're 
chasing the wrong fix. If there had been 
more importance placed on a sense of 
discovery and excitement, these songs 
wouldn't have been seen as such a haz- 
ard. That songs are not testing as well as 
they did last year, which was one of the 
weakest ever in terms of test scores, is a 
result of the lack of showcasing. 

"BA recommended that KSSJ take out 
a secondary current every other hour and 
replace it with a library song, and, be- 
cause of size considerations, the library 
songs were almost always in the tertiary 
category - H's in our system. 

"When I compared my tertiary catego- 

ries with my current categories, I found 
scores that were almost the same. 

"I understand the urge to move to this 
direction of fewer currents and the rea- 
soning behind it, but, like average H-cat - 
egory songs, currents score about 67.5, 
except that currents are fresh. Its the age- 
old quandary of fresh fill vs. stale fill." 

Fresh FM Or Landfill? 

Hansen believes that filling the library 
is a key consideration. "Another aspect 
is that fresh fill has a chance of becom- 
ing a part of the library," he says. "On the 
other hand, stale fill will always be what 
it is. 

"Our gold has been tested over the 
years. Some tertiary material is current- 
ly out of favor - like 'Smiles and Smiles 
to Go' and 'Breezin" - and we're not go- 
ing to be able to play them x- thousand 
more times and change the perception of 
those songs. 

4However, when I play Wayman lis- 
dale's, Euge Groove's or Nick Colionne's 
latest and embrace them with excitement 
and passion, perhaps they'll climb. And 
you build your clocks in a way that 
showcases and protects them. 

"There has not been much consensus 
among SJ programmers over the last year 
or two. People are spreading out and 
breaking away from the patterns. 

"In the majority of cases when I break 
with the panel - as I did on The Rip - 
pingtons" 'Gypsy Eyes,' which went on 
to become one of our highest -testing cur- 
rents after four months of airplay, and 
Steve Oliver's 'High Noon' - BA re- 
spected and acknowledged my well - 
thought -out diversions from the plan. 

"Among other things, BA made a very 
good catch on the recurrent vocal cate- 
gory during the past year, a category that 
I understand is not easy for every station 
to populate. This market has such a pop 
approach that we have songs like 
'Daughters,' 'We Belong Together,' 
'White Flag, "Don't Know Why' and the 
redone 'Lowdown.' 

"I can put 10 or 11 songs in, and, by 
using that category in alternation with 
the current vocal category, I'm able to 
play a relatively fresh vocal every hour. 
They come up about once a day, so we're 
not burning them out or sounding dat- 
ed like we would if pre-1990 vocals pre- 
dominated." 
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IN SMOOTH JAZZ TOP 30 
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July 14, 2000 
ARTIST TITLE LABELS) 

TOTAL 
PLATS 

I- 
Pun 

TOTAL 
AUDIENCE 

1001 

EMS ON 
CHART 

TOT* STA1iO 
ADDS 

2 0 MINIM ABAIR True Blue (GRP /VMG/ 681 +47 79063 15 3110 

3 0 PETER WHITE What Does It Take (To Win Your Love) (Columbia) 656 +41 84588 7 3210 

1 0 PHILIPPE SAISSE TRIO Do It Again (Rendezvous) 641 +1 72580 20 3110 

5 0 WAYMAN TISDALE Get Down On It (Rendezvous) 563 +17 75950 13 2711 

4 5 BRIAN CULBERTSON Let's Get Started (GRP /VMG) 541 .16 57181 28 3210 

6 0 RAMSEY LEWIS Oh Happy Day (Narad.Jazz/EMI) 480 +14 57250 20 2410 

8 O NICK COLIONNE Always Thinking Of You (Narada Jazz /EMI) 443 +20 59105 25 3010 

7 0 EUGE GROOVE Chillaxin (Naiads Jazz /EMI) 438 +12 56098 15 2710 

19 0 FOURPLAY... My Love's Leavin' (Bluebird/RCA Victor /RMGI 379 +145 46685 3 2910 

10 0 CORINNE BAILEY RAE Put Your Records On (Capitol) 367 +1 48493 11 2610 

9 11 PAUL BROWN Winelight (GRP /VMG) 363 -16 41736 29 3210 

11 0 RAY PARKER, JR. Mismaloya Beach (Raydio Music Group) 339 +7 60569 15 2611 

13 0 SIMPLY RED Holding Back... (simp/yred.com/Verve forecast /VMG) 337 +7 36062 11 2710 

12 0 DAVID PACK Biggest Part Of Me (Peak /Concord) 335 +4 31543 15 2510 

15 15 MICHAEL LINGTON Pacifica (Rendezvous) 267 28 31628 33 2710 

17 16 BRIAN SIMPSON Saturday Cool (Rendezvous) 253 .3 22635 8 2010 

21 0 PIECES OF A DREAM Forward Emotion (Heads Up) 246 +20 32922 7 2310 

16 18 CHRIS STANDRING I Can't Help Myself (Tnppin' N'Rhythm) 244 -18 28725 19 2510 

18 19 RICK BRAUN Groove Is In The Heart (Artizen) 239 -2 22009 12 1710 

20 W HERBIE HANCOCK... A Song For You (Possibilities /Vector) 237 +5 28614 19 2310 

23 JAllMASTERS V Free As The Wind (Trippin' N'Rhythm) 214 +59 28414 3 2212 

22 0 DAVID BENOIT Beat Street (Peak /Concord) 205 + 15 22455 6 1911 

24 a JASON MILES Sexual Healing (Narada Jazz/EMI) 149 +11 26183 14 910 

25 0 GERALD ALBRIGHT We Got The Groove (Peak) 118 0 8375 20 1310 

27 a ERIC DARIUS Chillin' Out (Narada Jazz/EMI) 115 +7 8596 4 1010 

26 26 DAVE KOZ Undeniable (Capitol) 102 .10 16773 6 1111 

28 27 SHILTS Look What's Happened (Artizen) 94 2 6425 3 1010 

30 a PAMELA WILLIAMS Positive Vibe (Shanachiel 79 +8 8632 14 810 

29 29 RICHARD ELLIOT Say It's So (Artizen) 74 -9 4464 2 810 1D CI MARION MEADOWS Dressed To Chill (Heads Up) 72 +12 3383 1 710 

32 Smooth Jan C..4) reporters. Monitored airplay data supplied by Medeabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay 
week of 7/2 -7r8 Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays. the song with the larger increase in plays 
is placed first Songs below No. 15 are moved to recurrent after 20 weeks on the chart unless a song has not yet reached the top 15 If after 20 weeks. the record is not 
in the top 15 and has two consecutive weeks of decreased plays. the songs then categorized as recurrent Most Added a the total number of new adds officially reported 
to RER by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the 
greatest week- to-week Increases in total plays Total Audience equals Average Quarter Hour Persons times number of pays (times 100). Each daypart on each station is 
assigned an A(11 number Average Quarter Hour Persons used herein with percussion from Arbitron Inc. (0 2006. Milian ite.).02006 Radio & Records. 

NEW & ACTIVE 

OLI SILK Easy Does h (7ijN ' W' Rhythm) 

Total Plays: 69, Total Statism 8, Adds: 1 

LIONEL RICHIE I Cal It Love (IsiontkQlMG) 
Total Plays: 58, Total Stations: 4, Adds: 0 

DAN SIEGEL Street Tai *Om language) 
Total Plays: 45, Total Stations: 5, Adds: 0 

EVERETFE HARP Monday Spu s (Shanachel 
Teal Plays: 45, Tetas Sutler 5, Adds: 0 

80WY LYLE Passion Dms Au* Up) 

Total Plays: 39, Total Stations: 4, Adds: 0 

OLTRABIUE Shim (21ái1 

Total Plays: 23, Total Stations: 3, Adds: 1 

sap raked by cal plays 

PQWERED 

MEPlA6ASE 

MOST ADDED 
ANTAT TITLE LABELS ADDS 

JA22MASTEIS V Free As The Wad /fi8prr' N' RhytAml 2 

TM tr.ns& km W tltaaleld le applied Y rasnwd sables Het Mewed 
te newt ails per Sir rae say poky. Saes tila midi laye plays per 
wail is tee arenada &May merla Airplay week is denudes Senby 
die See rdey. Adds ham d sear pr.Ranws am still aeeepted r 
My play Wet 

MOST 
INCREASED PLAYS 

ARTIST Ti TIE LABELS 
PLAY 

INCREASE 

FOURPLAY_ My Loves learn' (BAtaü.WCA lictar/RM6) +145 

JAllMASTERS V Free As The Wund (Trgon' N' Rhythm) +59 

MOM A{AM True Bke (GRP/VMG) +47 

PETER WHITE What Does It Take (To W. You Love) (Coke* ah +41 

NICK COUONNE Always Thinking Of You (NaradaJazdfhlf/ +20 

PIECES OF A DREAM Forward Emotion (Heads Up) +20 

WAYMAN TISDALE Get Down On It /Renafzrousl +17 

OLI SILK Easy Does It (TE14on' 'N' Rhythm) +11 

MOST 
PLAYED RECURRENTS 

ARTIST TITLE tABEIS. 
TOTAL 
Puys 

3ND FORCE You Got h (HglkarOctave/FAN 215 

NAJEE 2nd 2 None (Maras Up Mnamong 258 

KS Sung NOW (fliWTSRI 248 

KM WATERS S11AP Out (Shauchtel 229 

WNW Wing On A Star (Sorry Wan/Columba, 208 

WW1 WIT Myati4tto Waal 189 

BNNN !WIRR K'a N 6011 01e0eivous) 161 

IAMB MEA:=i WA ads tM 149 

KEN MAIN TN An Ew*Miq Atbaitisei 143 

KINK WHALUTA Illl p Appal AlRárvous) 143 

PAUL NAROCASTLE Suave 1/4 ' N'/Nptletl 142 

EDGE GROOVE Get Em Gen' limb JwaB 141 

NILS Pack Coast UI., *O 136 

MAN MIES Don't Know why A>wMMatlfil(8E8#7 132 

WNW G_ The Way You Move Atists/NION 128 

Mabee playllats for all MR ra/eotara are available 
Weft sr.e at _- 

cayman tisdale Wj Up! 
in Billboard at: 
Heatseekers Chart 
Contemporary Jazz Chart 
16 Top 200 Chart 

"Get, ùawn On It" - O R&R Chart 

See Woyreson Tisdale on tow with the Rendezvous AN Stars 
rendezvousolloors.cor, rrOyRtOrlAlSdgll.com rendezvousmusic.com 
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RR SMOOTH JAZZ TOP 30 INDICA TOR 
July 14, 2006 

ARTIST TITLE LABELS riAñ 
WAYMAN TISDALE Get Down On It (Rendezvous) 253 

PHILIPPE SAISSE TRIO Do It Again (Rendezvous) 220 

MIND/ ABAIR True Blue /GRP /VMG/ 220 

EUGE GROOVE Chillaxin /NaradaJarr /EM/) 219 

PETER WHITE What Does It Take (To Win Your Love) (Columbia) . 212 

RAY PARKER, JR. Mismaloya Beach (Raygio Music Group) 191 

BRIAN SIMPSON Saturday Cool /Rendezvous/ 181 

DAVID BENOIT Beat Street (Peak /Concord) 180 

CHRIS STANDRING I Can't Help Myself (Trippin "N "Rhythm) 177 

RAMSEY LEWIS Oh Happy Day /NaradaJarr /EMII 175 

NICK COLIONNE Always Thinking Of You (NaradaJarr /EM/) 164 

BRIAN CULBERTSON let's Get Started (GRP /VMG) 155 

PIECES OF A DREAM Forward Emotion (Heads Up) 151 

EVERETTE HARP Monday Speaks (Shanachie) 143 

GERALD ALBRIGHT We Got The Groove (Peak) 140 

JAllMASTERS V Free As The Wind (Trippin" "N'Rhythm) 138 

CORINNE BAILEY RAE Put Your Records On (Capitol) 137 

MARION MEADOWS Dressed To Chill (Heads Up) 137 

RICK BRAUN Groove Is In The Heart ( Artiren) 131 

SHILTS look What's Happened ( Artiren/ 124 

STEVE OLIVER Good To Go (Koch/ 121 

BLACK GOLD MASSIVE Let It Flow (Major Menace) 117 

FOURPLAY fIM. MCDONALD My love 's Leavin' (8 /uebird/RCA Victor /RMG) 115 

MATT MARSHAK Summerfunk (Nuance) 108 

ANDRE DELANO Why Not (7th Note) 104 

OLI SILK Easy Does It (Trippin "N' Rhythm) 102 

ERIC DARIUS ChiNin' Out (NaradaJarr /EMII 98 

HERBIE HANCOCK f1C. AGUILERA A Song For You (Possibilities/Vector) 97 

PAMELA WILLIAMS Positive Vibe (Shanachiel 

MICHAEL FRANKS Under The Sun (Koch) 

94 

84 

531 

472 

1 429 

+15 482 

-1 411 

+2 341 

+8 403 

1 361 

+8 347 

+2 354 

-33 352 

-1 456 

-2 340 

8 433 

+57 224 

+3 311 

+1 280 

+5 233 

+1 234 

0 251 

+14 298 

+77 285 

0 247 

+3 222 

5 298 

+4 194 

-27 341 

+1 302 

+4 158 

Púrs 

+9 

+16 

+1 

TOTAL "FEELS ON TOTAL STAMM 
AUDIENCE CHART ADDS 

642 13 1510 

11 1411 

12 1210 

13 1510 

6 1110 

19 1510 

7 1210 

6 1310 

20 1410 

17 1010 

25 1310 

25 1110 

10 1210 

7 1210 

22 1310 

1 1214 

9 910 

5 1110 

14 1110 

8 1110 

16 910 

4 910 

1 1114 

4 710 

3 710 

4 910 

3 710 

20 810 

17 910 

1 811 

19 Smooth Jazz reporters. Songs ranked by total plays tor the airplay week of Sunday 72 - Saturday 7/8 
co 2006 Radio 8 Records 

MOST ADDED 
ARTIST TITLE LABEL /S) 

JAllMASTERS V Free As The Wind (Tijltw' 1Y'Rhythm) 

FOURPLAY... My love's Low' IfIeAiv$CA Victor MAGI 

GREG ADAMS fehl The Cat iRpa- 

ROB WHITE A House Is Not A Home Orpheus) 

LIONEL RICHIE I Cal It love (lsland'IOJMG) 

LARRY ANTONINO Vigo Strut (BCSI 

ADDS 

4 

4 

3 

3 

3 

2 

MOST 
INCREASED PLAYS 

ARTIST TITLE LAPELS, 

TOTAL 
PLAY 

RICREASE 

FOURPLAY... My Love's Learn " SluebirdliCA Victor/RMG) 

JAllMASTERS V Free As The Wind (NO,' Rhythm) 

ROB WHITE A House Is Not A Home (Gipiu ) 

GREG ADAMS Felix The Cat /Rgal 

SANTANA fIANTHONY HAMILTON Twisted (AnstalRMGI 

LIONEL RICHIE I Call It Love /Islandi'IOJMG) 

PHILIPPE SAISSE TRIO Do It Again (Rendezvous) 

WAYMAN TISDALE Way Up (Rendezvous) 

+77 

+51 

+30 

+28 

+18 

+17 

+16 

+16 

PETER WHITE What Does It Take (To Win You Love) (Coi,adial +15 

ARTIST TITLE LABEL Si 

PAUL BROWN Winel ght IGRPMNGI 

ALTHEA RENE In The Moment (Mae 
NAJEE 2nd 2 None (Heads Up International) 

KN WATERS Stepp' Out (SAanachle) 

KLM( WHALUM Whei Appeal (Reraiervots) 

MN]IAEL UNGTON Pacifica (Rendervous) 

NILS Sunnier Nights (BarafTSRI 

PAUL TAYLOR East Bay Bounce (Peak/ 

JONATHAN BUTLER Rio lied cross/ 

BRAN SIMPSON It's AI Good (lEeelhrrors/ 

EUGE GROOVE Get Em Gan' IMaradr ANON 
CMS 801T1 H.NLL SCOTT Good Mallinp Hetrtde (Ca11MIMiN 

MCHARO ElIIOT Mystlpe *We* 
RAUL MIDON U You're Gan Lem Illeeb/twfAAC) 

TOTAL 
PLATS 

90 

90 

82 

80 

59 

59 

57 

39 

26 

25 

24 

24 

19 

111 

( 
REPORTERS tYYMaAeu.rM MTmRONW.Ar mi c* ' WSJT/TNp,FI' 1 r AYNa. A w 1114 Pf Or Y Pf 4 tTM 

y.d/R. ai/liliad* Mi/ alfIiuNCa/h Ir sods, ! L13101MraaA> AgP 114 rsrf 4 40 f MM110.r 
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RR ROCK FORMATS 
STEVEN STRICK 
aatrlekrradloandrecordi. con 

Technology Is Not 
The Enemy 
Using it to your advantage 

his week I examine four Alternative stations in different 
parts of the country - Emmis' WKQX (Q101) /Chicago; Cu- 

mulus' WNNX (99X) /Atlanta; Clear Channel's WRZX (X103) /In- 
dianapolis; and Entercom's KNRK/Portland, OR - an in an at- 
tempt to get at the current state of the format. 

Programmers face more obstacles than 
ever before, including unreachable cell - 
phone -only listeners and savvy audience 
members who get their music and concert 
info off the Internet before the station has it. 

How are these stations dealing with this? 
Is there a way to reach elusive listeners? 
What are they doing about iPods and ttie 
like - embracing them and making them 
part of the station's overall package or treat- 
ing them as competition? 

The PDs of these stations weigh in on 
these questions below. 

WKQX (Q101)/Chicago 
Q101 is one of the top I n c highest -rated 

rock- formatted stations 
in the country. The man 
who has been at its helm 
for almost three years, 
PD Mike Stem, knows 
that compelling content 
is what enables a station 
to succeed. 

Stern describes his 
station as "Everything 
Alternative." Although 
this phrase is used by a lot of stations 
around the country, its meaning varies from 
market to market. In Chicago, Stern says, 
"It means music from the roots of Alterna- 
tive in the late '70s through the '80s with 
Depeche Mode, U2 and The Cure and on 
into the '90s with Nirvana, Alice In Chains 
and Pearl Jam. 

"Throw in some extreme music and pop - 
leaning alternative from the '90sand in- 
clude the best of today's new alternative 
music, and you've got the Q101 recipe." 

Here are the top 10 songs on Q101 so far 
this year. 
1. WHITE STRIPES The Denial Twist 
2. COLDPLAY Talk 
3. DEPECHE MODE John The Revelator 
4. DEPECHE MODE Precious 
5. BLUE OCTOBER Hate Me 
6. HIM Rip Out The Wings Of A Butterfly 
7. JACK JOHNSON Upside Down 
8. FALL OUT BOY Dance, Dance 
9.NINE INCH NAILS Every Day Is 

Exactly The Same 
10. NINE INCH NAILS Only 

Ahead Of The Curve 

But music tells only part of the story. 
Technology plays an ever -increasing role in 
a station's success, not only as a tool for the 
programming team, but also as a way to get 
the listener involved in the station. 

Mike Stern 

"We work hard to embrace new tech- 
nology and try to always be caught up to, 
if not ahead of, the curve," Stem says. 

"We recently launched our text- messag- 
ing initiative, which gives the listeners a 
new way to communicate with the air 
talent. We have a feature called Texting for 
Tickets: The jocks list three songs, and lis- 
teners text in to vote for which we should 
play next. 

"We have started podcasting some ele- 
ments of the station, allowing the airstaff 
to repackage the content they create in an 
easy -to- digest form for their listeners. On 
the web we utilize the 'My Shuffle' feature 
to allow listeners to create five -song mix 
es on our website. 

"They can choose any songs by any art- 
ists in our library or write in their own 
tracks. We play one mix each night at 8pm, 
and it is hosted by the listener who creat- 
ed it. We take that concept and make 
weekends out of it. We highlight listener 
submissions all through the weekend. 

"Also on the web is our Soundboard re- 
search system, an interactive callout 
system. We also just launched our Q101 
iTunes music store. Our storefront is very 
similar to iTunes, but with features geared 
to our on -air programming that make it 
easy for our listeners to hear something 
they like on the air and then purchase it 
for their iPod." 

Volatile Ratings 
As you can see, technology can be our 

friend, but it has also created some chal- 
lenges. "Cell phones and wireless content 
delivery are the two biggest issues we are 
facing," says Stern. "We are losing more 
ISL. to people talking on the phone in their 
cars than to any other competing source. 

"I'm guilty of continuing to do business 
on the phone while I drive, and I have 
a professional reason to be listening to the 
station. I can only imagine how much that 
is impacting nonradio people who don't 
have the same pressing reason to listen 
that I do. 

"As this technology grows and wireless 
distribution continues to push past 
voice into data, I'm worried about what 
new entertainment choices will invade the 
car, which has always been the area in 
which radio has been unchallenged." 

Most rock -based statibns are facing the 
sad fact that at least a third of their audi- 
ences are unreachable by Arbitran or any 
other research company because they are 

R&R Convention 2006 
Before putting together the agenda for the sessions at R &R Con- 
vention 2006 I spoke with many radio programmers and label pro- 
motion people. I wanted to make sure that the sessions addressed 
the biggest concerns facing our business right now. Then my advi- 
sory panel weighed in. What we have come up with are two ses- 
sions that I think you'll find interesting and useful. 

The first session is The $ #@7X,& Indecency /Payola Game Show." We'll 
have a couple of experts on payola from the label side and a couple of 
experts on indecency from the radio side. Contestants chosen from the 
audience will compete for fabulous prizes as they are tested on their 
knowledge of what is indecent and what constitutes payola. 

The second session is "Wake Up! Your Listeners Are Smarter Than You." 
Music fans aren't waiting around for radio to find the next big thing. They are 
discovering and getting their hands on songs and artists way before radio 
plays them. In many cases, those artists are selling in big numbers with no 
radio airplay. The same savvy music fans are also finding concert info for 
their favorite artists before radio is allowed to talk about it. How can radio, 
labels. artist management and concert promoters work together to keep 
radio the "discovery channel" of music while still protecting the artists? 

We'll also be giving out the R &R Industry Achievement Awards at a fun 
Rock Formats Lunch during the convention, which takes place Sept. 20-22 
in Dallas. Go to www.radioandrecords.com for details. 

"All radio stations are 

faced with the same 

challenges. Simply put, 

there are more choices for 
the audience's attention." 
Leslie Fram 

in cell- phone -only homes. This makes rat- 
ings for rock- formatted stations very vol- 
atile. Stern sees this as the biggest issue 
facing our format. 

"The first thing I do to deal with this is- 
sue is to never miss a chance to bring it up 
whenever I am in a morn with anyone from 
Arbitron," he says. "The more we all men- 
tion it, the higher it will move on their pri- 
ority list. 

"That's one reason I am very excited 
about the rollout of the Portable People 
Meter. They use an address -based sam- 
pling system to recruit their panel, and this 
includes knocking on front doors if some- 
one can't be reached by phone. 

"In the interim, our only defense is to 
program the station to appeal to as broad 
an audience as possible so we have a 
chance to hit more people with diaries." 

Out Of Touch 
Another obstacle that radio faces quite 

frequently these days are leaks. This could 
be a song that appears on the Internet be- 
fore radio gets it. It could also berconcert 
info that appears on a band's website that 
the station isn't allowed to talk about. This 
can create an image of the station being out 
of touch with its listeners. 

Stern feels the term leak is outdated. He 
says, "A leak meant we knew someone at 
the pressing plant who risked his job to get 
us a copy of a song early when no one else 
had it - not other radio stations, not any- 
one. 

"Now not only does radio have it, but 

the consumer has it as well. It ruins our 
credibility with the audience when they 
call the station to request a song and we 
have to say, 'We don't have it,' when they 
have had it for weeks. 

"We try to walk the line by playing 
things we get ahead of street date but not 
overdoing it or playing bad mixes that 
sound horrible. 

"The same problem applies to concert 
announcements. Shows are posted in so 
many places that the listeners know about 
them long before we can officially an- 
nounce them. The jocks mention shows as 
being rumored but unconfirmed so that 
they appear to know what they are talk- 
ing about even if some management type 
won't let them talk about it yet." 

WNW (991WAtillltil 
For years 99X was the only game in town 

when it came to alternative music in Atlan- 
ta. It now has some competition from Clear 
Channel's W BZY, but that has not deterred 
99X from staying true to its mots. 

PD Leslie Fram also uses the phrase 
"Everything Alternative" to refer to her sta- 
tion. She describes 99X's music mix as go- 
ing "from '80s undergmund to '90s alter- 
native." She continues, "And we are th, 
only radio station in Atlanta where you .an 
find Arctic Monkeys, Matisyahu, Gnarls 
Barkley and The Strokes. 

"This is the radio station in Atlanta that 
gives listeners the 
chance to hang out with 
the artists, from going 
backstage for a private 
performance by Trent 
Reznor and Peter Mur- 
phy to having your 
own backstage dress- 
ing mom next to Beck 

"99X also has the best 
DJs in Atlanta. They 
know the music and live the lifestyle." 

Fram is clearly proud of her station, 
which has been an Alternative institution 
in the Southeast for years. Here are the top 
10 songs on 99X so far this year. 

Continued on Page 54 

July 14 N106 Radio a Records 53 

Leslie Fram 

www.americanradiohistory.com

www.americanradiohistory.com


Technology Is Not The Enemy 
Continued from Page 53 

1. WEEZER Perfect Situation 
2. COLDPLAY Talk 
3. GORILLAZ Dare 
4. SHE WANTS REVENGE Tear You 

Apart 
5. HIM Rip Out The Wings Of A Butterfly 
6. NINE INCH NAILS Every Day Is Ex- 

actly The Same 
7. BLUE OCTOBER Hate Me 
8. FOO FIGHTERS No Way Back 
9. MATISYAHU King Without A Crown 
10. DEATH CAB FOR CUTTE Soul Meets 

Body 
Fram says that you have to have more 

than the right music for your station to suc- 
ceed. "Personality, personality, personali- 
ty," she says. "My iPod is cool, but it 
doesn't talk to me - yet! It's nice to have 
jocks who are household names." 

Tech Talk 

Like Q101, 99X is aggressively tapping 
into new technology. "99X was one of the 
first radio stations to work with Apple and 
iTunes," Fram says. "We incorporate listen - 
er-themed playlists into on -air giveaways 
and have been doing 'Shuffle' weekends 
for the past year, where listeners submit 
their one -hour playlists to 99X.com. 

"We play these on the air, and most of 
the time we have the listener who made the 
mix introduce her set. Listeners love the 
fact that they are taking part in program- 
ming the station. 

'Twice this year we have given away an 
iMac a day during our '99X DJ for the Day' 
promotion. Listeners submit podcasts of 
them doing shows on 99X. We pick winners 
for the iMacs, and a grand -prize winner 
gets to actually do one weekend airshift. 

"We were also one of the first morning 
shows to offer podcasts and were listed for 
several months on ¡Tunes as one of the 
most -downloaded radio podcasts. We also 
have an HD channel [programmed by 
midday jock Steve Craig], '99X /S.' 

"Our Imaging Director, Andy West, is 
the best at incorporating pop culture into 
our imaging. One of our sweepers says, 
'99X, now broadcasting in 100% digital ra- 
dio for the five people in Atlanta who have 
it. For the rest of you, it will be here when 
you want it.' 

"The 99X site on MySpace is very active. 
We give away hundreds of tickets a month 
to 99X events there. We've been very ac- 
tive in text messaging for on-air giveaways 
and requests as well. 

"We've turned artist interviews into iPod 
takeovers, where artists plug their iPods into 
the board and play music on 99X for an 
hour. Our 'Live X' sessions have been avail- 
able on demand for years at 99X.com." 

Stop Whittittg 

Fram agrees that Arbitron's current 
methods for measuring listening are inad- 
equate, but she says that you can't sit and 
whine about it; you need to make the best 
of the situation. 

"We've never put ourselves in a situation 
of living and dying by the numbers be- 
cause we all realize that we are dealing 
with antiquated methodology for finding 
the Alternative listener," she says. "The 99X 
sales team are marketers first and offer re- 
sults for their individual clients. 

"On the ratings side, we expect to see 
wobbles because the Alternative listener is 
the most active listener. That being said, 
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we've put together three strong months in 
the 18-34 demo for March, April and May. 

"You've got to be in front of your listen- 
ers on a daily basis, whether that's face to 
face or on MySpace. At 99X we have our 
specialists in the building. Matt Courtoy, 
our Asst. Promotions Director, is our Inter- 
net spepalist. He can reach out to 99X fans 
to make them aware of what we're doing, 
and he also sends out off -air invites to 'Live 
X' and movie premieres. 

"Lewis Alston heads the street team, 
known as the 99X Roadies. He is our street 
specialist. 99X Promotions Director Eric 
Van De Steeg is our marketing special- 
ist. Any radio station can put together a 

killer street team like our Roadies and be 
out there every day. 

"At the beginning of the year, before My- 
Space was on the lips of evening newscast- 
ers, we did a 'Singles Party' where listeners 
could meet first on MySpace. Most people 
in this format play in the same world as the 
elusive listener, so we're reaching out and 
communicating through those mediums." 

May By The Belled 

When it comes to leaks, Fram has some 
advice for labels and artist managers. 
"They need to understand that a station's 
credibility as the Alternative station in any 
market is at risk," she says. 

"99X has always worked closely with the 
great managers out there, like Jim Guerinot, 
John Silva, Cliff Bernstein and Dan Field. 
I've always tried to call first instead of 
asking for forgiveness later. Most of the time 
we are given the OK to playa song or the 
label decides to release it early. 

"If the label and management are ad- 
amant about not playing the song early 
and you play by the rules, you might be 
in a better position to work out exclusive 
access to an artist promotion in the fu- 
ture." 

wimc (X103)/btdlanapfi 
WRZX PL) Lenny Diana tell, that if you 

get caught up in labeling nnr.rc, MI re not 
going try pL what 
your audience wants 
to hear. WRZX tends 
to rock harder than 
most Alternative sta- 
tions, and this works 
in Indianapolis. 

"WRZX is a Rock 
Alternative station 
for Indianapolis," Di- 
ana says. "People see 
the word Alfernafirr 

and seem to lose sight of the fact that the 
word Rack sits just before it. This is not a 

pure Rock station, and it's not a pure Al- 
ternative station. We play the best of both 
worlds." 

Here are the top 10 songs played at 
WRZX so far this year. 
1.10 YEARS Wasteland 
2. DISTURBEDStricken 
3. HURT Rapture 
4. HINDER Get Stoned 
5. KORN Twisted Transistor 
6. BUCKCHERRY Crazy Bitch 
7. STAIND Falling 
8. NICKELBACK Savin' Me 
9. GODSMACK Speak 
10. NINE INCH NAILS Only 

Diana sees the cell phone as the biggest 
challenge his station faces. "Have you ever 
driven down the street and seen the per- 
son next to you yammering to them- 
selves?" he says. "Well, they aren't yam- 

Lenny Diana 

mering to them. selves; they have a 

wireless earphone powered by superior 
Bluetooth technology, 

"You can't be on the cell phone and have 
the radio turned up loud when your favor- 
ite song collies on. Superior Bluetooth tech- 
nology is our biggest threat. Our en- 
ergy should be focused on getting our 
brands onto those cell phones. Transmitters 
are so 1997." 

Diana sees text messaging as an un- 
tapped avenue for reaching his listeners. 
"At this point it's game on," he says. "WRZX 
is about to enter the text- messaging world. 

"The content on our website matches 
what's on the air, and we are very aggres- 
sive in promoting the website on the air. 
It's in our imaging and our promos. All ef- 
forts are being made to marry the radio sta- 
tion with the website." 

A Now Moil 
Diana says that the current methods that 

labels and managers use to market their 
artists are out of date. "What do The Ra- 
conteurs, Pearl Jam, Muse, Red Hot Chili 
Peppers, The Foo Fighters, AFI and 
Tool have in common ?" he asks. "Every 
one of these artists had records out on the 
Internet way before the all- important im- 
pact date. 

"It's painfully obvious that everything 
has to change. It should have changed 
when Napster exploded, but we ignored, 
fought, kicked, screamed and sued anyone 
in our path to keep the old ways alive. 

"Some labels actually worked on tech- 
nology to make it impossible to copy a 

compact disc. All the time, money, re- 
sources and energy wasted on that, and 
then someone like Steve Jobs steps onto the 
dance floor and totally devalues the mu- 
sic by selling songs for pennies. 

"He has the rights to the device in which 
you can not only carry MP3s he sells, but 
also MP3s that were downloaded by oth- 
er means. Most labels handed it all 
away. It's kind of silly when you think 
about it. It so did not have to go down like 
that. 

"I don't think artists need to be ap- 
peased here. You show me one artist who 
will turn down exposure of any kind, and 
I'll show you the first drop on that label 
when they make cuts. As for labels, you 
would think that they would be happy 
with any airplay at aU. Sadly, that isn't al- 
ways the case." 

Nk/1 Nopaa 

When it comes to reaching the target 
audience, Diana sees the same obstacles as 
most other programmers. "Someone wise 
once told me, 'Every 30 days you are either 
labeled a genius or a moon,'" he says. "My 
poor Arbitron rep, David Rice, should be 
made a saint at this point because he gets 
a phone call about once a week with about 
six or seven questions. 

"At least the Arbitran people are good 
enough to realize that we are having ma- 
jor problems and are willing to come in 
and discuss it and tell us what they are 
doing to try to fix the problem and to go 
over the book with us line by line. You 
kind of get an idea of what you have to 
work on and where you have to go to 
from the information you get after a book 
comes out. 

"If you talk to any radio-company CEO, 
they all seem like they are ready to find a 

way past the paper- and -pencil technology 
currently used to measure radio listening. 

However, that new technology doesn't 
seem to be presenting itself in a timely 
manner. 

"I have high hopes for Arbitron's Peo- 
ple Meter, and I do see a light at the end of 
the tunnel. Hopefully, we'll have some- 
thing soon that gives a better representa- 
tion of what's being listened to on the 
radio. 

"As for how I deal with it now, until I 
can control Arbitron's every move and 
make them my diary slaves and rock a 10 

share, we focus on programming a good 
radio station. Silly and lame as that sounds, 
I have to believe that if what comes out of 
the speakers sounds good, people will 
come to our place on the dial." 

KNRIVPortland, OR 
KNRK PD Mark Hamilton says the old 

ways of programming a radio station are 
obsolete. With so many other mediums vy- 
ing for the attention of the listeners success- 
ful programmer has to think outside the box. 

"The biggest challenge we have right 
now is to keep the radio station fresh and 
unique by introducing different features," 
he says. 'Things have changed to the point 
where your radio station is not the only 
place people can go to find music in your 
city. 

"It is absolutely not acceptable to play the 
same 180 songs over and over in rotation 
just because you got a library test back. 
That's not going to be acceptable anymore 
to an audience. That's why TSL is dropping. 

"I've been to many focus groups. You 
go around the room and hear the same 
criticism of radio all 
the time: the repeti- 
tion. And it's not just 
the currents they are 
complaining about; 
it's your small, over- 
played library. 

"Here's an example 
of what not to do: You 
get your library test 
back, and INXS's The 
One Thing' made the cut. So that goes into 
your gold library. Anybody who listens to 
your station for a long time is going to won- 
der what is going on when you're playing 
only one INXS song over and over again. 
Where are the other INXS songs? 

"We need to come up with new ways to 
conduct our research. We need to surprise 
people. Go wide and play something that 
the audience doesn't hear that often and 
then come back and play a hit. Get people 
excited about your station." 

Hamilton describes KNRK as playing 
more than 25 years of great alternative mu- 
sic. He dubs it "AOA," meaning adult -ori- 
ented Alternative targeting 25-44 -year- 
olds. Here are the top 10 songs played on 
KNRK so far this year. 
I. GORILLAZ Dare 
2. SHE WANTS REVENGE Tear You Apart 
3. YEAH YEAH YEAHS Gold Lion 
4. WHITE STRIPES Denial Twist 
5. BASBOOSA Wicked Game 
6. DEATH CAB FOR CUTTE Crooked Teeth 
7. JACK JOHNSON Upside Down 
8. GOLDFRAPP Number 1 

9. RACONTEURS Steady, As She Goes 
10. ARCTIC MONKEYS I Bet You Look 

Good On The Dancefloor 

(Moo OppaftllllRlati 

KNRK is just starting to take advantage 

Mark Hamilton 

Continued on Page 59 
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July 14, 2006 

ARTIST TILE ,AgE.,S TOTAL 

KAYS 
- 

PLAYS 
TOTAL 

AUDIENCE 

'wl 

WEN ON TOTAL STATIONS/ 
CNAAT ADOS 

RED HOT CHILI PEPPERS Dori California /Warner &os.l 588 7 35136 14 2810 

THREE DAYS GRACE Aortal I Have Become Llive/Iontbe Lid &awl 480 +25 25286 14 2410 

BUCKCHERRY Crazy Bitch OveSevsMaval 450 +5 18108 19 2310 

GODSMACK Speak (Unversa/Rapwbk/ 422 +6 21617 22 2410 

TOOL Vicarious (Volcarw/Zomba label Groupl 394 22 18210 12 2410 

SHINEDOWN I Dare You (AtkrAirl 333 2 20094 25 1810 

WOLFMOTHER Woman o cal r/lnrersccpel 323 +3 15001 15 2210 

BREAKING BENJAMIN The Diary Of Jane (llalywoodl 284 +24 15198 5 2010 

STONE SOUR Through Glass (Roaáunner /IDJMG) 276 +13 1t285 6 2012 

SEETHER The Gift (Wed -Gill 241 +6 9342 18 1810 

HINDER Lips Of An Angel (UniversalRepók) 232 +6 8582 10 15/2 

KORN Coring Undone (Virgin/ 226 0 11086 11 13/0 

PEARL JAM Life Wasted (J /RMG) 211 11 13783 7 1110 

F00 FIGHTERS No Way Back IRCA/RMGI 178 -18 10617 23 1310 

TOM PETTY Song Grace (America /Warner Bros.) 176 +23 12529 3 1312 

NICKELBACK Sevin' Me (ROadtaWW/JLL/MGI 176 -51 5401 17 1310 

PEARL JAM World Wide Suicide 4/ /RMG) 138 .9 6559 18 1710 

GODSMACK Shine Down (Universal Republic) 105 -4 4006 4 911 

BLACK STONE CHERRY Lonely Train (Road inner/lOJMG) 100 -9 5856 7 910 

RACONTEURS Steady, As She Goes (Thin IM NV2l 92 -12 7839 8 810 

SYSTEM OF A DOWN Lonely Day (AmenicarKolurtdial 87 +2 5125 20 610 

ROB ZOMBIE American Witch (Gefervinterscgoel 82 -3 3083 9 910 

DISTURBED Land Of Contusion (Reprisal 80 +28 2240 2 811 

THEORY OF A DEADMAN Santa Monica (Roadunner/IOIM6) 77 +8 2562 13 5p 
AFI Miss Murder (Tiny Eviil/lnterslcgoe) 72 +3 6397 3 511 

RED HOT CHILI PEPPERS Tel Me Baby (WinerBros.) 69 +20 4046 2 511 

SHINEDOWN Heroes (Atlantic) 69 +7 3190 2 1015 

HOOBASTANK Inside Of You Os.anNLQJMG) 66 +9 1890 8 510 

10 YEARS Through The Iris (UniversaRepudk) 58 0 1065 15 710 

TOOL The Pot (Volcanod mbalabelGroup) 50 +12 2287 1 211 

26 Rode reporters Monitored airplay data supplied by Medwbase Research. a division of Premiere Radio Networks Songs ranked by total plays for the airplay week of 
7/2-7/8. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays. the song with the larger increase in plays is 
placed first. Songs below No 15 are moved to recurrent after 20 weeks on the chart unless a song has not yet reached the top 15 II after 20 weeks. the record is not in 
the top 15 and has two consecutive weeks of decreased plays. the song is then categorized as recurrent Most Added is the total number of new adds officially reported 
to R8R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the 
greatest week -to -week increases in total plays Total Audience equals Average Quarter Hour Persons times number of plays (times 100) Each daypart on each station is 
assigned an AOH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (:J 2006. Arbitron Inc. / 2006 Radio & Records 

NEW & ACTIVE 
BLUE OCTOBER Hate Me (Universal Motown) 
Total Plays: 49, Total Stations: 4, Adds: 0 

NICKELBACK Rockstar (Roadrunner /WMG& 
Total Plays: 46, Total Stations: 8, Adds: 7 

TRAPT Disconnected (Out Of Touch) (Warner Bros.) 
Total Plays: 38, Total Stations: 3, Adds: 0 

CROSSFADE Invincible (Colombia) 
Total Plays: 34, Total Stations: 3, Adds: 2 

LOSTPROPHETS Rooftops (Columbia) 

Total Plays: 32, Total Stations: 3. Adds: 1 

AVENGED SEVENFOLD Seize The Day (Warder Bros.) 
Total Plays: 29, Total Stations: 3, Adds: 1 

30 SECONDS TO MARS The K T Via in/ 
Total Plays: 25, Total Stations: 3, Adds: 1 

few rooked by t tr win 

-POWERED 

MEDIABASF 

MOST ADDED 
ARTIST TIT; E LABEL ,S. ADOS 

AUDKISLAVE OrWriel Fire (Eilid terscgod 1 

MCILBACII Reclaim (Radio eerlIO/MG) 7 

SINNEDOWN Heroes (Arlavrlr) 5 

STONE SOUR Through Glass /Rad. near / /Q/MGi 2 

NON Len Of An Angel (Universal Reptbkl 2 

TUN PETTY Sanrp Grace /kontra Wovor Bras) 2 

CROSSFADE kmncble ICaA.arW 2 w NNI Wait Far Ile Adpit0 2 

TiaNeádlrrWlYaWfeiSSaaaiaEretl mean .aSSllewtM SS rgart 
Wisps, Wyk away poky: Saa.Idw ralei svoa pirra pr Nod widia 
aas akpby wok Aa airpq womb is IOW r Swab" tYw jn Sartiar. 
Adds Ins al Woo pqranuws an wi ateopaai w soy play level 

MOST 
INCREASED PLAYS 

TOTAL 

PLAT 
ARTIST TITLE LABEL(S) INCREASE 

CROSSFADE 'minable CColeadill +29 
IlISTUNIND Land Of Cordeson *pose) +28 
TIME DAYS_ Annul I Have Became LAi0t7airLay&rored +25 
MANN BENJAINN The Dory 01 Jan Oliweered +24 
TOM PETTY Saving Gram lA miDaYNálnr Bros.) +23 
NK3(EIBACK R.dIgar AlaaiaraaDfrtMRS/ +23 
RED HOT CINO POI IS Tel Ms Baby (Warner &psi +28 
WE NNW NMf Oli, lie rsapol +19 
U MIN TB MASS Tin KM AN.Wa1l61id +17 

NNE SOUR Tlrongl Glees IMniianaNa1161 +13 

MOST 
PLAYED RECURRENTS 

ARTIST TITLE LAaHt81 
TOTAL 
PLAYS 

SE INI Remedy /NfiF440 216 

MUM Stncken (/Ayrlilly 188 

SMEDOWN Save Me i4Mamie/ 176 

MCKELBACK Arlmab /Riaiarerer //LUNG/ 151 

MUDVAYNE Fall Into Sleep Epic/ 119 

DISTURBED Just Stop OP* 114 

10 YEARS Wasteland (üwwselRlgaiic) 110 

AUDIOSLAVE Doesn't Remand 11e 1E+lbilir- .t 107 

JET Cold Hard Bitch *Mil 102 

AVENGED SNENFOLD eat CiMry Orr Intl 97 

Sweet mind W weal pew 

Station playlists for all UR reporters are available 
s. the wO at metaikasketonlimm. 
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July 14, 2006 
ARTiST ' .: .=... 

THREE DAYS GRACE Animal I Have Become (Jive /Zomba Label Group) 

TOOL Vicarious (Volcano/Zomba Label Group) 

RED HOT CHILI PEPPERS Dani California (Warner Bros .I 

KORN Corning Undone (Vrgrn) 

BUCKCHERRY Crazy Bitch (fkvenSeven/(avai 

HINDER Lips Of An Angel (UniversalRepubkc,' 

BREAKING BENJAMIN The Diary Of Jane (Hollywood) 

STONE SOUR Through Glass (Roadronner /IDJMG) 

WOLFMOTHER Wotan (Moduladlnterscopel 

GODSMACK Speak (Universal Republic) 

ROB ZOMBIE American Witch (GelleNlnterscopel 

GODSMACK Shine Down (Universal Republic) 

SEETHER The Gift (WindUp) 

PEARL JAM Life Wasted (J /RMG) 

MUDVAYNE Fall Into Sleep (Epic) . 

BLACK STONE CHERRY Lonely Train (Roadrunner / /OJMG) 

BLUE OCTOBER Hale Me (Universa /Motown/ 

AFI Miss Murder (Tiny fvtWnterscope) 

30 SECONDS TO MARS The Kill (Immortal/Virgin) 

ATREYU Ex's And Oh's (Vrctoryl 

DISTURBED Land Of Confusion (Reprise) 

10 YEARS Through The Iris (UniversalRepubkcl 

LOSTPROPHETS Rooftops (Columbia) 

TRAPT Disconnected (Out Of Touch) (Warner Bros.) 

EIGHTEEN VISIONS Victim (Trustkiil/fpic) 

CROSSFADE Invincible (Columbia) 

RACONTEURS Steady, As She Goes (ThirdMan/V2l 

FLYLEAF Fully Alive (Ottone /RCA/RMG) 

SHINEDOWN Heroes (Atlantic) 

HOOBASTANK Inside Of You (lslazd/IDJMG) 

STAIND King Of AU Excuses lap/Atlantic) 

NICKELBACK Savin' Me (Roadrunner /IDJMG) 

PEARL JAM World Wide Suicide IJ /RMGI 

BULLET FOR MY VALENTINE Tears Don't... (TrustkiJJwe.Zomba Labe/Group) 

THOUSAND FOOT KRUTCH Absolute (EM /Musk Reactive /Tooth & Nail) 

SYSTEM OF A DOWN Kill Rock 'N Roll (AmencaWCclrmáal 

DANKO JONES First Date (Razor& Tie) 

NONPOINT Alive And Kicking (Beeler Bros.) 

AVENGED SEVENFOLD Seize The Day (Warner Bros.! 

SYSTEM OF A DOWN Lonely Day (Amencan/Columbra. 

TOOL The Pot (Volcano/Zomba Labe/Group) 

PANIC CHANNEL Why Cry /Capitol,' 

ANGELS AND AIRWAVES The Adventure (Suretone /Ge(lenl 

LACUNA COIL Our Truth (Century Medial 

EGYPT CENTRAL Over And Under (BreierBros.) 

MERCY FALL I Got Life (Atlantic) 

THEORY OF A MADMAN Santa Monica /Roadrunner /IDJMGI 

REBEL MEETS REBEL Get Outta My Life (Bg Ohl 

TAKING BACK SUNDAY MakeDamnSure (Waffler Bros.) 

HIM Killing Loneliness (Swe /WarnerBros.) 

TOTAL mKRATS 

RAYS AVOWS MIT 
081 

1685 +46 74398 14 5510 

1578 +35 66181 12 5510 

1467 +4 63064 14 5410 

1450 +74 62375 23 5410 

1282 41 54305 22 5310 

1229 +52 44653 14 5211 

1173 +104 43331 7 5410 

1142 +76 44117 7 5510 

951 +12 40234 17 5011 

851 87 36516 22 5310 

783 43 29482 15 4510 

776 +54 32512 4 4810 

755 -44 26332 22 4510 

694 +49 26431 7 4310 

650 +26 29203 28 4410 

617 +14 16507 11 4311 

593 +45 20185 16 2611 

573 +25 22551 10 3313 

549 +36 16311 18 3612 

544 -40 17494 19 3710 

517 200 20866 3 4216 

498 28 17330 19 3910 

489 +6 10578 8 3810 

436 +13 17387 9 3110 

389 +34 9430 6 3613 

345 +125 9670 2 3113 

307 41 12769 9 2410 

304 +21 6950 5 2713 

298 +82 11780 3 33111 

295 -14 12255 12 2210 

288 +87 9206 3 2111 

258 22 16519 20 2510 

238 -45 12825 18 2610 

231 0 6701 7 2514 

236 -15 7221 6 2111 

216 +9 7127 5 1410 

215 -8 6143 12 2010 

211 +13 6708 10 1410 

182 +74 7141 1 2519 

182 -40 10096 20 2410 

141 +16 7949 6 511 

140 +6 2300 3 1712 

138 +10 3158 6 811 

138 6 3223 18 810 

124 -22 3264 10 1210 

123 -49 2093 15 1710 

122 -52 3855 16 1010 

117 -27 2757 17 1310 

116 +4 2512 8 710 

90 -4 2062 I 1110 

55 Active Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay 
week of 7/2-7/8. Bullets appear on songs gaining plays or remaining flat from previous week II two songs are tied in total plays. the song with the larger increase in plays 
is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart unless a song has not yet reached the top 20. It after 20 weeks. the record is not 
in the top 20 and has two consecutive weeks of decreased plays, the song is then categorized as recurrent. Most Added is the total number of new adds officially reported 
to R &R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the 
greatest week-to-week increases in total plays. Total Audience equals Average Ouarter Hour Persons times number of plays (times 100) Each daypart on each station is 
assigned an AOH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006. Arbitron Inc.).© 2006 Radio & Records. 

MOST ADDED 
MIKE TITLE UeEUS) 

AUDIOSLAVE Original Fre (fpulnterscgad 

SHINEDOWN Heroes (Atlantic) 

EVANS BLUE Over (Pocket Hollywood 

AVENGED SEVENFOLD Seize The Day (Warner Bros .I I 
DISTURBED Land Of Confusion (Reprise) 1 

NICKELBACK Rockstar (Rabwtw/lOJMG) I 
LACUNA COIL Errpy The Snows Century Medal 5 

BULLET FOR MY VALENTINE Tort.. flasstkàJseZonha Labe'Graçl 4 

A006 

15 

11 

11 

Tir Allie Rads art ireeb.Ii i appal r nrnirree erres net oral to 

report Nis pow duff Nam poky Sri dit reed swee pee per week 

rake wrMey week An ow* vailiM neasSerif lhowsliteeireri 
Alb hen¡ail NW peeramire ere gre et any pep Toi 

MOST 
INCREASED PLAYS 

A.T,ST 'TLF :AFT- S 

DISTURBED Land Of Confusion (Repro) 

CROSSFADE Inviable (Ca,rb.a) 

BREAKING BENJAMIN The Diary Of Jane Mimeo& 
STAIND King Of Aff Excuses Op/Atlantic) 

SHINEDOWN Heroes 'Atlant ) 
STONE SOUR Though Glass /RoadrunneriOJMG) 

KORN Convng :Mom ¡Vrgml 

AVENGED SEVENFOLD Seize The Day (Warner Bros.) 

GODSMACK Shine Down (Universal Reprbkl 

HINDER Lips Of An Angel (Uawsallisp éir) 

MOST 
PLAYED RECURRENTS 

ARTIST TITLE LA8ELISi 

10 YEARS Wasteland (Universal *Mid 
DISTURBED Just Stop (Rem/ 
EVANS BLUE Cold But I'm Stil tiro peciewliarrowei 

SHINEDOWN I Dare You Atlantic; 

DISTURBED Stricken (Reprise) 

NICKELBACK Animals ¡Roadrunner /la/MGI 

HINDER Get Stoned (UniversalRezubk) 

HURT Rapture Capitol) 

SYSTEMOF A DOWN Hypnotize ,AnencaroCatumdai 

AVENGED SEVENFOLD Bat Country (Warner Bros.¡ 

NEW & ACTIVE 

TOTAL 

PLAY 
INCREASE 

.200 

.125 
+104 

+17 

+a 
+71 

+74 

+74 

+54 

+52 

TOTAL 
RATS 

511 

542 

41$ 

455 

431 

426 

407 

405 

352 

352 

UNDEROATH Wntng On The walz EN Mari @ AIKctiv /Tooth & Nail 

Total Plays 84. Total Stations: 7. Adds: 1 

REVELATION THEORY Selfish And Cold (On/E 

Total Plays: 62, Total Stations: 8, Adds: 1 

EVANS BLUE Over (Pocket/Hollywood) 

Total Plays. 34, Total Stations: 11, Adds: 10 

NICKELBACK Rockstar (Roadnznnv /IQJMG) 

Total Plays: 34, Total Stations: 8. Adds. 6 

AUDIOSLAVE Original Fire (fpr/Inte scgpel 

Total Plays. 0, Total Stations: 15. Adds: 15 

Songs ra.ksd by total plays 

Station playlists for all R &R reporters are available 
on the web at www.radiii11ÛecotUi.cety. 

Promote your company, product, or event with 
Roll -a- Sign's versatile disposable banners 

Cost -effective and reusable 
Many sizes and colors available 

Durable enough for indoor or outdoor use 
Advertise your message in any 

PLASTIC 
BANNERS 

color 

Call today for more information! 
I -800 -23 I -6074 www.rollasign.com 
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Artist Title (Label) 

An1MCa s Beet Testing Active flock Songs 12 + 
For The Week Ending 7/7116 

M M M 
TW LW Famil Burn 18-34 18-24 25 34 

TINE NAYS MACE AIN I Hala JAirQswlr /aMd 6EEN4A2 4.45 13% 11% 

4.32 4.32 92% 17% 

421 424 17% 17% 

422 4.31 15% 11% 

(13 4.11 II% 24% 

4.11 4.13 71% 21% 

417 417 IN 1% 

4.04 4.17 71% 7% 

(12 4.15 55% 21% 

412 4.11 51% 7% 

3.91 - 19% 11% 

317 4.0! 03% 17% 

3.15 311 72% 11% 

313 317 71% 14% 

3.51 4.94 71% 11% 

3.15 314 54% 21% 

3.55 IN 12% 31% 

312 314 11% 35% 

311 3.115 13% 21% 

311 3.11 54% I% 

3.71 317 11% 24% 

314 IN 13% 

3.45 55% 11% 

315 17% 34% 

- 79% 15% 

351 11% 11% 

3.15 71% 31% 

IN I1% 31% 

4.47 

4.41 

423 

4.11 

(17 
4.12 

417 

411 

4.17 

4.11 

4.11 

3.4/ 

3.73 

3.72 

113 

319 

3.59 

413 

3.75 

311 

311 

3.59 

3.72 

3.11 

3.45 

3.14 

3.11 

215 

453 

4.51 

425 

3.14 

4.31 

4.33 

(11 
411 

4.11 

4.11 

(42 
317 

335 

313 

3.11 

319 

332 

4.24 

357 

315 

337 

3.41 

3.71 

3.11 

311 

3.31 

3.31 

332 

4.37 

4.11 

427 

4.31 

114 

313 

3.11 

4.12 

421 

411 

311 

3.14 

3.51 

3.57 

3.77 

311 

3.51 

3.72 

413 

3.57 

323 

3.71 

3.75 

355 

3.17 

2.12 

211 

3.12 

BISTIRIED Just Stop ß lse s el 

LAYE Fd Yee Ship Epic/ 

KORN Conn Undone (hihi 
MOBSMACK Sped ¡TAwrtsi ReEeYfrl 

EVANS KIM: Cold (But I'm Sri Here) (PecMMdywoa ) 
STONE SORB They* Gloss Remfresertfallal 
BREAKING IENJAIAW The Nary Of Jane pbhis 
TOOL Yrcaias Atkaer2arYe L rareEp) 

TRAFT Nscorrrectd (Out Of Touch) Manor Bnsl 
GOOSMACK Shine Down RArnrsal/JgsEifrJ 

AFI Miss Murder (Ter friOnferttnpe/ 

31 SECONDS TO MARS Th K B AYeesnial id 

HINDEO Lips Of An Angel (Uaversar Repaák) 

11 YEARS Treu jl Th Yia Ble iensarlydiJ 
SEETUNER The Gift Wet* 
KICKELBACIU Soli' Ms Rle itweenfAAI i 
NED NOT CKSJ MEN Omi Grimm (New Bral 
ERN3DMAm igoINN laill stetencep i 
IOSTNINEiS Rooftops Obi/ 
KBE INNER IBM Ms AAeirrsal "iL 
AMEN Es's AM OM's *Pay/ 3.71 

KACK STIE CNY Lonely Tran (Rwbareent /AAST 3.11 

OBTIMIENr Cows Bach Om SsnetweV 312 
MASTHIN Mil Of You ILSa ndlüJMS 3.57 

INICINE51M Stook As She Goa (Rid Mli x117 3.11 

VINKRAITES Nam 0/M/ dr smic Nd 321 

PEAK JAM 16111NUeStiLAeftAM 3.11 

Total sample sin is 323 respondents. heal overage bed* Tesbinatesarebasedonasaleof 1 -5 (1.diske very 
much. 5 = Ante very much). Ten leeNlirm9/ represents the percentage of respondents «o recognized the song Tarty/ 
Mae represents the number ol respondents *hosed they are bred ofheanrr *song Songs must have 40%familiarity 
to appear on survey Sample composition is based on persons 12. Persons are screened w the Internet Once passed 
they can take the music test based on the fomuamusrc preference. RateTheAMLLSw.con results are not meant to replace 
Caaout research The results are intended to show opinions of parbaparsts on the the Internet only. RateTheMussc is a 
registered trademark of RateTheMusic tom rig Rile s)rstw !s awMalN M legal tawfe lawl-,. M Whig SW. 

`377á,w. RaleTiiM esk.are data is pinkie b ANaiaaa. R seen) a Mew etRealm Rage Alalrtarltf. J 

RR.* 
CANADA 

ROCK TOP 30 

WEEK MfÉ( ARTIST TITLE LABELS, Purs 

1 1 BED NOT CNN PEPPERS Dari Callow, Mánirâas/ 511 

2 © RACONTEURS Steady, As She Goes (Third hterVV2I 505 

3 3 * TWEE DAYS GRACE kind I Ham Baum Bow OM& 417 

6 0 BLUE OCTOBER Hate Me RAeiwrsdAkto*N 423 

4 5 WOU AOTNE1 Worm r -'- tihl,scgx) 4H 
5 6 B. TAUT DM n A Midnight._ laawM sic Consdd 311 

10 STONE SO1M Through Glus Beeltuaeer,E3A i 3a 
8 0 AWNS AND ANNAVES TheAbankre SinteeSeffee 335 

12 Q PEAI%JAM lie Wast Wasted /Savona 333 

9 0. S. ROOMS Bridge To *Mere iers lMarCanad /324 
11 e SEEM Ti. Gift 411/M w 315 

7 12 F00 FIGHTERS No Way Back /RCA/Rata 300 

22 e TOM PETTY Smog Grace NAaiuelVanra Bras) 213 

13 14* MATT MAYS_ Tine Of... /3aeicM'amer* sic Canada) 254 

16 ® KEAE h h Any wander A starxgoer 251 

14 16 TOOL Vicarious (Sony BMG) 235 

18 411. ON LADY_ WI Tir ham_ !SNOWS et Caved 222 

17 18 AEI Min Nadir (Tay tnifanwscepe 214 

19 0. KEENS Td Me hill Moir Catriati/ leek Carld212 
15 20 SNOW PATROL Hands Open (A&M4tirtescge/ 212 

20 KS Dears Party CenyIWO 195 

21 D. JONES First Date tAquanirs/fAMAAssic Canada/ 192 

24 23. STABIO rimed Design (MI Mask Caudal 111 
¡Debut) . MCKELBACK Racist, RAsabiieeerfAN Music Credal 142 

26 el. STAEWELL arid IledgeeA v 155 

29 26 ARCTIC MONKEYS I Bet You Leek Good... (Orne* 139 ® Ss, ROME Sa light Tir i* Mc Rlwers lMys Car* 134 

27 28 GNARLS BARKLEY Crary RJawwotwelara/Atkatic/ 134 

28 29 WCBg1EMY Guy Bitch illereeSeeerta,rl 125 ® TREWS I Cart Say rM,tnwaalS. yEL416 Cie* 124 

ar 113 

Pi 
- arEER ou TotA, 

Ats cum sTATlors 

25 14 1410 

+2 13 1511 

J 14 1410 

+A 10 1310 

20 11 1510 

-30 11 12ro 

+51 4 1211 

+ 11 12 !h 
+33 5 1511 

+13 4 15N 

+5 II 14N 

37 20 1110 

+107 I 1112 

-15 9 1311 

+17 4 W1 

27 12 1510 

+5 13 911 

2 7 III 
+1 0 1111 

24 9 1110 

+5 7 11N 

+12 5 911 

-2 17 M 
+74 1 9¡3 

+3 4 7N 

.5 15 8111 

+17 1 711 

-11 5 310 

.23 14 4111 

+42 1 t11 

26 Canadian Rode reporters Monitored airplay data suppled by Mediabase Research. a division of Premiere Radio 
Networks. Songs ranked by toW plays for the airplay week of 7/2-7/8. Bullets appear on songs gaming prays or remaining 
flat from prey ous week It two songs are tied in totai plays. the song with the larger ncrease in plays rs placed hest Songs 
below No. 15 are moved to recurrent after 20 weeta on the than t 2006 Radio 8 Records * Indicates Cancon 

REPORTERS ralwl IeeEeeeata tlteMerY,l mesas UM a y , " A:. !. .R..w tsp r 1et Yt. YeWt_M R 1AblwetJlNlilllliJMrilblM/ 4.. MQOn90 1.we rxYt'iI'.tw AMC/ 1lqrir0la 
moo co MI1pM r. n tte4urra.rt wrorrlLer 1°®rr ... "!r, MASI 

r"re,rr. Man rI rrl.Mer.tl R' 
111 DI 

a 
NOW 
meow- ...... ar. MUM tReww~ker grw wr:a. ur7® 

ee11w ̀T ̀aC' Riurd or am 1e/e: . w /eaeub. .arar mwr rr 
SOW WM 

eAr 
M 

a 

s eaaA,a, r 1ew\1 1wM* (y r= e ' ! tU0 1107' 
! 

tD®A rf/6 
PON U . 

wwtyatrrr', Tt Who,. Tr 1 0e%RM11 
.., i M.. \'w 

eaelAalO. ry Át ItleteYeer rr:oee -re eeelAeltaYt,M' stl.kntri r Imo Moo 
rOQA,LeY.QA' f ,*VW, 11osrsnc ólereaepM 

wMlAttr.ntaAfll tat4~et; Ill Maim 
., indw WAIN rMOS011r a4 ss.,, Rro.r. . . . ! W.& r ,..i7a Y11teelr,rAw, M Rrrkr n 

sow rrrrtr 
rwó[rrerb. r...JIM,. ! ,°i}, allftlarlqteer,a ,...t- . . 

rlltlarrtal,sa RrWrr r iríi 
Mt 

- YQAYWalAP 
1R er ~ , 

.. . orcaai m w ' an Pane 1lKgarAY. ß 
rw/waIa ,r re 
Rr111r ......at MANY M 1r 

aq A blip. Cr e! IM11 M T 1r_ weAt.rrr, TN" 

Rew.Aa. '~~ tr°iiaíu a q! r aA.aIF a11Y1O Mr.i1w NI real,rrlel /RYiWr RW M11tOhr :ó.. MñiC+Rt.al 
°°ve° MIME 

...Ka. 1....1 Me Jahr. nTRllirb.gl" .r nnmr a rIA7IT1Yw,pl 
11.w Ateat.e ! 1=htalb,Al Rnrrwr _w 

MnOrleh.Ar 
;. tarIrr ;mr E A Or . Rir.r.r ry o,.. .. 

rerr rult,cr.r.r.Or' á W f +r OW °,at .00u.e 
rqe.wiKnirr "trr'a IIIIIArr1s PO watt+ kW, taOWNlwotY eer waer.rr. '+..°U...., upWWON - ME11t11,1SE weaen r.. as . .,, .Ï 

a..er°r ' u rlaEr ani. TX' ` w 'e° clr. a at ̀ tA .III 
Aqi r. W M M fltJkO' et ToW Napplers 

weAUia.wkr.R' Mammon. sr tlrlr aRrllrrA w ,.. Mt r -1fa ' r ljrrr R.ß' w" +ei.n 
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IN ALTERNATIVE TOP 50 

LAST 1y,5 

VFE[ MEEx 

1 1 

3 

2 3 

4 0 
5 5 

6 6 

7 7 

8 8 

9 Q 
10 

11 

12 12 

13 

14 14 

15 15 

16 0 
17 

20 

19 19 

18 20 

21 21 

24 

23 23 

22 24 

27 ® 
26 26 

25 27 

30 

28 29 

29 30 

31 

38 ® 
32 

36 

45 ® 
34 36 

39 0 
37 38 

40 39 

43 0 
35 41 

42 42 

46 

44 

41 45 

lkila> 
48 

m 

1abriti 

July 14, 2006 
ARTKT TITLE LABELS; ñiñ PLATS AIpiKE , 

Isl 

dTO 

10LIlM rorm 

RED HOT CHILI PEPPERS Doi CaMomia (Warner (kW 2386 -107 143127 14 7710 

AB Miss Murder (Tiny Ev 'Interscope) 2088 +29 114186 12 7510 

RACONTEURS Steady, As She Goes (ThrdMaNV2) 2057 -14 113656 16 1010 

THREE DAYS GRACE Animal I Have Become iJme/Zomba Label Group) 1829 +21 84155 14 6510 

TOOL Vicarious (Vot!Canc/Ionrba label Group 1611 -96 74879 12 1310 

ANGELS AND AIRWAVES The Adventure 7Suvwov'e/Gellen) 1583 -5 84181 16 6010 

BLUE OCTOBER Hate Me (Universal Motown) 1420 105 72845 25 6510 

GNARLS BARKLEY Crazy (Downtown/Lava/Atlantic) 1379 35 77918 12 5210 

30 SECONDS TO MARS The Kil (ImortaVVrgm) 1348 +40 68059 22 6712 

TAKING BACK SUNDAY MakeDaITWSure (Warner Bros.) 1259 +4 54896 16 6110 

PEARL JAM life Wasted (J /RMGI 1252 +13 55939 8 6411 

WOLFMOTHER Woman (Maoidarfnterscopel 1164 -5 56575 16 6210 

BREAKING BENJAMIN The Diary Of Jane (Hollywood) 1136 +21 47407 6 5611 

KORN Coming Undone (Virgin) 1062 -5 44200 19 4810 

BUCKCHERRY Crazy Bitch (fkven$even/Laval 1033 -24 51559 14 4712 

LOSTPROPHETS Rooftops (Columbia) 988 +71 39332 8 5411 

STONE SOUR Through Glass (Roadronwer/1OJMG) 920 +35 41189 6 4812 

PANIC! AT THE DISCO I Write Sins... (Decaydance /fueled By Remelt/lava) 868 +64 53282 8 4313 

10 YEARS Wasteland (Universa /Republic) 832 52 34965 52 5410 

SHINEDOWN I Dare You (Atlantic) 710 86 34989 23 3410 

DASHBOARD CONFESSIONAL Don't Wait (Vagrant/lnterscope) 139 18 29984 8 4710 

MUSE Knights of Cydonia (Warner Bros.) 698 +81 38022 4 4213 

SNOW PATROL Hands Open (A &M/lnterscope) 609 -5 24338 13 3610 

ROCK KILLS KID Paralyzed (fewless/Reprrse/WarnerBros.) 593 -90 20379 16 4110 

RISE AGAINST Ready To Fai (Geffen) 526 +56 22689 5 4013 

SHE WANTS REVENGE These Things (Geffen) 499 16 29402 11 3210 

ARCTIC MONKEYS I Bet You Look Good On The DancefIO (Domino) 462 63 26663 20 3110 

KEANE Is It Any Wonder (bterscope) 398 +44 19327 6 2513 

HOOBASTANK Inside Of You /slavd'lOJMG) 390 10 21047 9 2840 

PEARL JAM Works We Suicide (J/RMG) 377 -25 16274 18 3610 

SEETHER The Gift (H'nd lLp) 364 +14 21831 14 2413 

RED HOT CHILI PEPPERS Tel Me Baby (Werner Bros.) 332 +34 35517 5 1615 

PANIC CHANNEL Why Cry (Capdop 331 +2 7590 4 3011 

FRAY How To Save A Life (Epic) 320 +3 16687 8 2212 

DISTURBED Land Of Confusion (Reprise) 319 +104 12403 2 2215 

NICKELBACK Savin'Me (Roaávnner/1 JMGI 298 -31 12687 18 1640 

TOOL The Pot (VoLerecIowba label Group) 295 +4 23699 4 1212 

GODSMACK Shine Down (Universal Republic) 285 .11 8904 3 2416 

HAWTHORNE HEIGHTS Pens And Needles (Victory) 263 -8 5000 3 2440 

DEATH CAB FOR CUTTE I Wit Folow You Into The Dark (Atlantic) 258 +20 11254 3 2414 

YELLOWCARD Rough Landing, Holy LCgpitd/ 247 54 8293 12 2010 

PLACEBO Infra -Red (AstTMVer s/fMCI 237 3 7576 7 2110 

RED JUMPSUIT APPARATUS Face Down (Virgin) 226 +35 8705 3 1813 

311 Frolic Ram (VolceodlombaWeGroup) 221 +20 7608 3 1440 

DAMONE Out Here AI Night (LAGntelDJMG) 208 -49 6954 12 2240 

CROSSFADE Invincible (Columbia) 187 +38 7252 1 1615 

MUOVAYNE Fai Into Sleep (Epic/ 194 +7 8632 10 540 

BALLET FOR MY VALEIIITNIE Tests Don't Fal (Treatalt e/Io sbaLeEd Growl 187 +13 4855 1 1811 

HURT Rapture (CapvÍdl 162 +10 7886 7 840 

HINDER Lips Of An Angel (Il/rienalRapaes'.) 171 +29 9218 1 1614 

78 Alternative reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 
of 72 -7/8 Bullets appear on songs gaining plays or remaining flat from previous week. I1 two songs are tied on total plays. the song with the larger increase in plays is placed 
first Songs below No. 20 are moved to recurrent after 20 weeks on the chart unless a song has not yet reached the top 20. II after 20 weeks. the record Is not in the top 20 
and has two consecutive weeks of decreased plays. the song is then categorized as recurrent Most Added is the total number of new adds officially reported to R &R by each 
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week 
increases in total plays Total Audience equals Average Quarter Hour Persons times number of plays (times 1001 Each daypart on each station Is assigned an AOH number. 
Average Quarter Hour Persons used hereon with permission from Arbitron Inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records. 

powEREDm 

MEDIABASE 

MOST ADDED 
ARTIST T,LE UBELISI ADOS 

AUDIOSIAVE Oripnel Fire /fprAttwxaloal 32 

60DSMAC1 Shine Osdin (IAriwsafRepedk) 1 

DOOM Land Of Cambia OilMrielV 5 

NEB NIT ONU PEPPERS Tel Me Sky Weiner Bros.) 5 

COMM Invincible /UMW 5 

NY IOU NY We IßkrllRLIM61 5 

Tle AMrern arY rre11 bugled te mirad swim rt dewed is 

ripen a1Y Mr emir mom poky Sap ttrt ruck wive *weer wei 
wdtYaseipleywei. Aeaipeywsk isM'wdsssdipiree jd Sss+ y. 

Afri. el eir prepwere an ei mimed at aey puer IeraL 

MOST 
INCREASED PLAYS 

TOTAL 

pur 
ARTIST 114E LABELtS SOMAS' 

DISTURBED Land Of Confusion (Reprce) +184 

MUSE Knights of Cydonia (Wiraw&as.) +11 

LOSTPROPIILTS Rooftops (Calewbie/ +71 

PALACI AT THE DISCO 1... (Deciydscs'Fwkd By Reeeeetuar +14 

LASE AGAINST Reedy To Fal (Geffen) +54 

KLUX Is It Any Wonder (Intwsco e) +44 

31 SECONDS TO MARS The KA (braeraWryp +40 

CROSSFADE Invincible (CoMbi l +33 

STONE SOUR Thradlli Glass (RORieEaw,VJM6) +35 

TIED JUMPSUIT APPARATUS Face Down (laper +35 

NEW & ACTIVE 
THOM YORKE Black Swan (XL) 

Total Plays: 161, Total Stations: 8, Adds: 1 

YEAH YEAH YEAHS Cheated Hearts (Dress Up'Interscooel 

Total Plays: 159, Total Stations: 10, Adds: 0 

HM Killing Lonektess (SireWirner&asJ 
Total Plays: 132, Total Stations: 13, Adds: 1 

SAY ANYTING AM With The Glary Of Lore /Depiaeoe(,H911G1 

Total Plays: 125, Total Stations: 19, Adds: 4 

SHINEDOWN Heroes (Atlaeticl 
Total Plays: 120, Total Station: 8, Adds: 4 

HEAD AUTOMATICA Graduation Day (Remis) 
Total Plays: 101, Total Stations: 11, Adds: 0 

RAZORLIGHT Ii The Morning (Universal Motown) 

Total Plays: 99, Total Stations: 11, Adds: 1 

EIGHTEEN VISIONS Venin (Tnatkal/Epic) 

Total Plays: 67, Total Stations: 8, Adds: 1 

Seas raked by total plays 

Statism playliste for all MR reporters are available 
on ten web at www.radioandrecords.com. 

Power Jr& 
The Leaders in Advanced Music Scheduling Software for Windows 98 ME NT 2000 XP 

Powergold offers us limitless options with scheduling criteria and has integrated with all our 
other systems seamlessly. The reliability. customer service. and support that the folks at 

Powergold have provided us have been exactly what any customer could ask for." 

Dan Turner, Vice President 
:Voila" Programming Se'. 'r XCM RAOia 

Call us and we'll make it EASY for you to switch. 
Sales: 1- 800 -870 -0033 r Support: 501 -821 -1123 

Download a free trial version at www.powergold.com 
info powergold com 

fr 
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July 14, 2006 
R:R ALTERNATIVE 

America's Best Testing Alternative Songs 12 + 
For The Week Ending 7/7/06 

BREAKING BENJAMIN The Nary Of Jane (Hodywoodl 

I, YEARS Wasteland /Uravarsel Republic/ 

RACONTEURS Steady. As She Goes /TlwdMaml'2; 

SNINEDOWN I pare You /Atbettrcl 

DASHBOARD CONFESSIONAL Don't Walt l /nterscooe/ 

STONE SOUR Through Glass /Rouua'wrser /LOJMG/ 

KORN Coming Undone rVrrgrn, 

TOOL Vicarious reokana/lamba label Group/ 

WOLFMOTHER Woman (Modularhnterscorler 

ROCK KILLS KID Paralyzed /Feeriess/Reprse/Wurer Bros.) 

SYSTEM OF A DOWN Lonely Day Ameran'Columbrar 

GODSMACK Speak /UrworsalRepubkl 

PEARL JAM Wald Wide Strode ,J /RMG) 

GNARLS BARKLEY Crazy /Oownrowrlava'Atlant,rl 

BUCKCHEIMY Crary Bitch (Hewn Semen* 
PEARL JAM life Wasted iJ /RMG) 

Artist Title (Label) TW 

AH Miss Ikader /Trac E4Swersct oe) 428 

TAKING BACK SUNDAY MakeDarrnSure /Warner Bros.I 414 

ANGELS AND AIRWAVES The Adoentun /SlewoMTPe/he/ 4.98 

31 SECONDS TO MARS The Kai /Amenb4Yagr,l 3.99 

313 

3.71 

3.76 

319 

3.52 

3.51 

3.38 

3.37 

332 

3.32 

3.30 

3.24 

3.20 

3.13 

3.15 

3.12 

Persons Men Women 
LW Familiarity Burn 18 -34 18 -34 18 -34 

4.12 

3.95 

3.M 

4.13 

3.71 

3.77 

3.72 

3.70 

3.53 

3.75 

356 

3.51 

317 

3.42 

3.44 

321 

3.21 

3.27 

3.32 

3.17 

94% 

11% 

p% 

88% 

12% 

11% 

15% 

71% 

78% 

47% 

85 °. 

76% 

70 °, 

89% 

86% 

75% 

83% 

87% 

117% 

73% 

13% 

11% 

19% 

11% 

LOSTPROPHETS Rooftops /Coimdei 3.98 3.10 71% 1% 

SNOW PATROL Hands Open MilMilwanctpd 3.98 3.96 80% 13% 413 411 3.91 

PANIC!... I Write SEM... /Umtief ncefite dBy Ramea/Uw /3.01 4.92 14% 23% 311 3.75 4.10 

RED NOT CHILI PEPPERS Dan California /Wune Bros) 3.06 4.141 111% 33% 

4.10 

3.M 

3.98 

314 

4.02 

3.11 

4.00 

3.95 

3.17 3.74 4.06 

3.79 4.91 3.53 
NNE DAYS._ Anal I Hew... liiNlade LaltelóragV 3.11 314 81% 17% 3.111 3.72 31$ 
YELLOWCARD Rough Landics Hoar /Capo 3.84 3.75 71% 13% 

BLUE OCTO/ER Hate W fUeintsdMerana 313 3.11 94% 31% 3.71 3.71 317 

9% 

32% 

21% 

1/% 

11% 

9% 

29 °- 

26 

25 °, 

21% 

32% 

21% 

32% 

40% 

29% 

29% 

315 311 3.83 

3.12 

3.73 

3.70 

3.61 

3.62 

3.58 

3.48 

346 

3.28 

3.35 

316 

3.19 

3.17 

3.21 

3.22 

I.99 

3.74 

3.57 

3.71 

3.50 

3.38 

3.53 

3.47 

3.42 

347 

3.40 

3.08 

3.11 

3.37 

ARCTIC MONKEYS I Bet You Look Good On... (Dame/ 3.11 3.21 73% 31% 3.21 3.11 322 

3.31 

3.18 

3.24 

4.38 

4.05 

315 

3.13 

314 

3.13 

3.61 

3.77 

3.89 

3.67 

3.50 

3.52 

3.09 

3.29 

3.26 

3.21 

2.92 

3.24 

328 
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Technology Is Not The Enemy 
Continued from Page 54 

of the online opportunities out there. It's 
teaming with record labels to offer some- 
thing unique for listeners online. "One of 
the things that has been most successful 
for us is what we call 'A- Casts,'" Hamil- 
ton says. 

"Once a month we e-mail our 35,000- 
40,000- person listener database and 
make available to them streams of re- 
cordings that we make when bands do 
sessions for us or when we have con- 
certs. 

"Having acoustic or live versions of 
the songs we're playing gives the listen- 
ers an exclusive they're not going to get 
elsewhere. They are not downloadable, 
but it makes for a great online experience 
for them. 

"You've got to have at least one or two 
people in your organization who are re- 
ally online -savvy - which I do, thank 
goodness." 

As for online leaks, Hamilton says, 
"As far as I'm concerned, if it's out there 
and we can get it online, I'm gonna play 
it on the radio - end of story. I don't 
care if we're being told to hold off. 

"There are situations where a new 
song is being delivered to radio on a 

Wednesday, and Monday it's all over the 
Internet because it was given to certain 
people. If we can find it, we'll play it 
early. If it's a problem, they can call me 
and ask me not to play it, and I won't 
play it. 

"This is a changing world that were 
in. You go to many of these bands' My- 
Space pages and they are offering three 
or four songs for free. All you have to do 
is download them." 

MySpace has turned out to be a great 

source for new music for KNRK. "I've just 
discovered a British band from Leeds 
called Vib Gyor," Hamilton says. "Some- 
one at my station found them, heard them 
and loved them, and it got to me." 

A Strong Brand 
The cell- phone -only phenomenon is af- 

fecting KNRK when it comes to ratings. 
Hamilton says that you have to recognize 
this and, for the time being, work around 
it. 

"Luckily, I haven't seen the volatility of 
ratings that most Rock stations have been 
experiencing," he says. "However, based 
OIL some of the research that we've done, 
we're seeing that more than 40% of our 
audience are cell -phone- onlys. 

"I think it's spread around though. Lt's 
not just Rock listeners. It's something 
that everyone is dealing with to a certain 
degree. A lot of people are getting rid of 
their landlines and just using their cell 
phones. That 40% is the lowest it's ever 
gonna be. 

"We hope that Arbitron is making 
some moves to correct that. In the mean- 
time, you've got to deal with it. The chal- 
lenge is to find people who still have 
landlines. 

"The bottom line is that you have to 
make your brand as strong as possible. 
You've got to have faith in the strength 
of your brand. There's a tendency for 
people to take their eye off the ball when 
confronted with these sorts of issues." 

Outside The sell 
It's easy to get bummed out by all of 

the challenges that face the format at the 
moment. You can dwell on the negative 
or make the most of what you've got and 
work around the obstacles, which is 
what these programmers have chosen to 
do. 
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RH TRIPLE A 

A Chat With Luke Lewis 
Continued from Pape 1 

after five years because the business has 
been brutal during that period. 

But it has also been rewarding and five 
years later we already have a 50-record 
catalog. Further, we can act as a conduit 
for all kinds of other 
cool catalog titles that 
fit into the Lost High- 
way psyche. 

I have seen some 
great successes over my 
career in the main- 
stream country world, 
but I have a special 
kind of pride in the suc- 
cess of Lost Highway 
and what it represents. 

R &R: The label start- 
ed off on a good foot with 
the O Brother! Where 
Art Thou? soundtrack. 
I'm sure you thought that 
time record would serve as 
a nice inageproject to get things started, hut 
I het you never expected the multiplatinum 
vale's it ended up achieving. 

LL: There was no way to envision what 
a phenomenon that project ended up be- 
coming - and it still sells very well. We 
happened to hit the market at just the 
right moment with that one. Besides the 
obvious monetary rewards and the fact 
that it washed away a couple of sins here 
and there, it mostly served as a way to put 
the label on the map. 

Mostly, though, we have been sticking 

have a long relationship with. There are 
three things we look at when we sign an 
artist, and they need to have success in 
one of those areas for us to make a go of 
it. 

The criteria are that the artist have a 

sales base, a touring base or critical ac- 
claim. That way we 
have something going 
for us right out of the 
chute. Instead of spend- 
ing a lot of marketing 
money to launch an 
artist from scratch, it 
can be used more effi- 
ciently to take the art- 
ist to the next level. 

We feel that the type 
of artists the label signs - rootsy, organic, ca- 
reer -type artists - 
need grass -mots mar- 
keting and tour -sup- 
port efforts more than 
some kind of high -pro- 

file radio blitz. Don't get me wrong, we ap- 
. predate the radio -airplay support we get, 

and we often actively seek it. We just don't 
pin all our hopes on it. 

You could say it's more like a sawed - 
off- shotgun approach as opposed to a 

precision rifle. We can have real success 
without mainstream radio hits. 

The tough market conditions we have 
all been dealing with over the past few 
years have given folks like us more op- 
portunities to try out new approaches 
and ideas. I am actually more optimistic 
about the market these days than I am 
pessimistic. 

R &R: You have aplmnchud your release 
in two nays: signing artists to the label and 
allow* then to set their own pace and pick- 
ing one -of projects that fit what lost High- 
way is all about. 

LL: You have to have some kind of 
product flow, and you also have to be top - 
of -mind about developing some kind of 
meaningful catalog. 

On the artist side, we have some very 
prolific artists on the label. Ryan Adams is 
an extreme example, having put out three 
albums last year, but Willie Nelson is giv- 
ing him a run for his money right now. 

We have a few records in the can al- 
ready with him - Ryan produced one of 
them, which will be out in the fall, and 
Willie has this trio project he's complet- 
ed with Merle Haggard and Ray Price, 
produced by Fred Foster. 

I don't mind it when artists are that cre- 
ative and want to put out a lot of projects. 
You may not sell a ton of records with 
each release, but when you add them all 
up, you end up doing pretty good. 

In Ryan's case, we sold more than 
300,000 records combined. It could be 
one, or it could be three. The guy doesn't 

LOST HISHWAY RECORDS 
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"I have been doing this for 

35 years now, and 1 don't 

always get to be involved 

with stuff that turns me on 

personally. When that 

happens, it's an honor and 

a joy for me." 

sua Nl/llein, 

to the plan: keeping the label and staff at 
a modest level, not shooting for the moon 
with every release we put out, and gen- 
erally trying to stay realistic with our ex- 
pectations. 

We try to do things as organically and 
naturally as we can. If we get a success- 
ful radio record, that's cool, but we don't 
throw too many of our releases into that 
game because it can run you broke pretty 
quickly if you aren't careful. 

We also believe in signing artists we can 
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spend a fortune in the studio, and he puts 
out quality music, so that's being success- 
ful in my book. 

Even Lucinda Williams has stepped up 
her output these days. There was a time 
when it took her years between projects. 
She has close to 25 songs she is working 
on right now, and we hope to have a new 
album from her later this year. 

We are also trying to open things up a 

bit for the label. Signing Donavon Fran - 
kenreiter offers a different perspective for 
the label. He's an organic and heartfelt 
artist, but he's coming from a different 
place than most of the other acts we have 
on the roster. It's kind of a left turn for us, 
but he's really cool. 

I don't put pressure on our artists. They 
can take as long as they want to get to a 

point where they think they have the 
right songs to go into the studio with. If, 
say, Mary Gauthier or lift Merritt wants 
to take a couple of years or a couple of 
months, it's OK with me. I want them to 
be happy with what they create and to 
feel like they are moving forward with 
their art. Our artists have high standards, 
and I respect that. 

R&R: How has the lair/ fared in other parts 
of the world? 

LL Lost Highway was embraced very 
quickly overseas in a big way, particular- 
ly in Europe, where almost all of our re- 
leases have done well. A sizable market 
outside of the U.S. is a nice thing to have, 
especially for a Nashville -based label. 

That is starting to come back to us from 
the other way, and we are starting to sign 
some things from artists who are based 
outside of the US. You'll be hearing about 
some of them very soon. 

R&R: I imagine being associated with Van 
Morrison and the final Johnny Cash effirts 
has been a real honor. 

"Our artists have high 

standards, and I 
respect that" 

LL Occasionally, a project comes down 
the pike that it makes sense for us to put 
out, like the last Van album. And we 
struck up a relationship with Rick Rubin 
to put out the last couple of Johnny Cash 
American projects. 

This has been a real thrill for me because 
these guys are some of my heroes. I have 
been doing this for 35 years now, and I 

don't always get to be involved with stuff 
that turns me on personally. When that 
happens, it's an honor and a joy for me. 

Plus, we have a catalog of many other 
artists who mean so much to me, like 
Hank Williams and some of the old MCA 
stuff that we now oversee. I'm very proud 
of that. It will serve me well in the rock- 
ing chair. 

Everybody at the label feels the same 
way. Taking an artist no one knows and 
helping to break them to the public is one 
kind of reward, and then there's the oth- 
er side, where you get to help maintain 
the legacy of certain artists who have a 

large body of work behind them. 
R&R: Let's talka bit about your staff 
LL Even though I have a lot to over- 

"I ami actually more 

optimistic about the 

market these days than 

1 am pessimistic." 

see in my other job, Lost Highway is 
where my heart really lies. I am proud of 
the folks who are keeping the dream 
alive. We have a small but very dedicat- 
ed staff that gets what it's all about and 
works very hard. 

From Ray Di Pietro IVP /Promotion & 
Artist Development] to Andy Nelson 
IVP /Marketing & Artist Development], 
from Kim Buie IVP /A&R] to Jim Flam- 
mia IVP /Media & Artist Relations], as 

well as the coordinators, these people do 
a lot for the artists we represent. 

R&R: What an' your thoughts about Tri- 

ple A and Americana Radio? 
LL Those formats are awesome. You 

are talking about programmers who still 
really love music and want to support 
heritage acts as well as newer ones. I tip 
my hat to them and try to do everything 
I can to support them. 

Triple A and Americana are the last 
great place left for many of these artists, 
and with their support you build market- 
ing campaigns that work to everyone's 
benefit. 

To walk into Boulder, CO at your sum- 
mit every year and see so many music 
junkies herded up like that is exciting. It 
reminds me how many people out there 
are still driven by a passion for music, 
both on the radio and label side. Thank 
goodness for that, because nobody says 
there have to be those formats in this day 
and age. 

I also think there is some correlation be- 
tween running something like Lost High- 
way in the midst of a huge, publicly 
owned music corporation and guys run- 
ning Triple A stations, many of which are 
owned by huge, publicly owned broad- 
casting corporations. 

Somehow we can run these things with 
an entrepreneurial spirit within that en- 
vironment. It takes guts for the folks who 
do it, and it takes a bit of faith for the cor- 
porate guys to give us the space. It gives 
me hope. 

,1//IlllllpllplllllplNhar 

`Triple A and Americana 

are the last great place 

left for many of these 

artists, and with their 

support you build 

marketing campaigns that 

Work to everyone's 

benefit." 
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ARTIST - . _ . =c. TOTAL 
PLAYS 

.l - 
PLATS 

TOTAL 
AUDIENCE 

WEEKS ON TOTAL STATTON& 
CHART ADOS 

1 Q GNARLS BARKLEY Crazy (Downtown /lava /Atlantic) 438 +7 22741 8 2110 

2 0 TOM PETTY Saving Grace (American/WarnerBros.) 395 +8 21683 3 2010 

3 3 KT TUNSTALL Suddenly I See (Relentless/Virgin) 366 -12 15495 19 2210 

4 4 RED HOT CHILI PEPPERS Dani California (Warner Bros.) 358 -15 21025 14 1810 

5 5 GUSTER One Man Wrecking Machine (Reprise) 326 -7 14056 15 2110 

6 6 LOS LONELY BOYS Diamonds (OrMusic/Epic) 316 .11 16563 11 2010 

10 o JOHN MAYER Waiting On The World To Change (Aware /Columbia) 310 +27 18480 3 1913 

8 0 KEANE Is It Any Wonder (lnterscopel 296 +4 14853 8 2010 

11 o CHRIS ISAAK King Without A Castle (Reprise) 295 +15 10631 13 2010 

7 10 MARK KNOPFLER & E. HARRIS This Is Us (Nonesuch/Warner Bros.) 295 .15 11852 12 1910 

9 11 MAT KEARNEY Nothing Left To Lose (Aware /Columbia) 215 .17 15353 23 1910 

12 12 JAMES BLUNT High (Custard /Atlantic/ 272 -5 10656 15 1910 

13 13 SHAWN MULLINS Beautiful Wreck (Vanguard) 260 12 12056 26 2010 

17 Q FRAY How To Save A Life (Epic) 219 +22 9713 8 1610 

16 ® GOMEZ How We Operate (ATO/RMG) 217 +11 8740 12 1710 

15 16 RACONTEURS Steady, As She Goes /Third Man/V2) 209 .3 8432 12 1210 

18 O CORINNE BAILEY RAE Put Your Records On (Capitol) 201 +6 9942 6 1611 

19 0 COLDPLAY The Hardest Part (Capitol) 195 +16 8933 6 1210 

21 19 GOO GOO DOLLS Stay With You (Warner Bros.) 157 -11 8047 11 1210 

23 PAUL SIMON Outrageous (Warner Bros.) 152 +2 6736 9 1110 

24 ® ZIGGY MARLEY Love Is My Religion (Tu /l Gong) 144 +8 5353 3 1412 

25 22 SNOW PATROL Chasing Cars (A &M /lnterscopel 134 .1 6349 3 1012 

26 23 DONAVON FRANKENREITER Move By Yourself (lost Hghway) 123 .1 4047 7 1410 

28 ROCK KILLS KID Paralyzed (feaness/Repnse/Warner Bros.) 109 +7 4565 2 1110 

27 a SONYA KITCHELL Let Me Go (Velour) 109 +4 5813 3 1010 

rD.b.t> FIVE FOR FIGHTING The Riddle (Aware /Columbia) 101 +4 5060 1 811 

29 27 BRUCE SPRINGSTEEN Pay Me My Money Down (Columbia) 101 1 3230 6 1010 

Ipee.> SOUL ASYLUM Stand Up And Be Strong (Legacy) 99 +4 4460 1 1210 

- 6) DANIEL POWTER Bad Day (Warner Bros.) 94 +3 3849 10 410 

30 30 SNOW PATROL Hands Open (A &M /lnterscope) 94 7 3015 14 610 

24 Triple A reporters Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks Songs ranked by total plays for the airplay week 
of 7/2 -7/8. Bullets appear on songs gaining plays or remaining flat from previous week If two songs are tied in total plays. the song with the larger increase in plays is 
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart unless a song has not yet reached the top 15. If atter 20 weeks, the record is not in 
the top 15 and has two consecutive weeks of decreased plays. the song is then categorized as recurrent. Most Added is the total number of new adds officially reported 
to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the 
greatest week -to-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100) Each daypart on each station Is 
assigned an AOH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006. Arbitron Inc.).© 2006 Radio & Records. 

TRAIN Am I Reaching You Now (Columbia) 

Total Plays: 88, Total Statist 7, Adds: 0 

ELVIS COSTELLO... Tars, Tars 8. More Tears (Verve forecast VMG) 

Total Plays: 83. Total Stations: 7, Adds: 0 

GIN BLOSSOMS Leaning The Hard Way (WWI 
Total Plays: 82. Total Stations: 10. Adds: 2 

WIDESPREAD PANIC Second Skin (Sanctuary/SRG) 

Total Plays 82, Total Statistic 9, Adds: 0 

FOB FIGHTERS Mirada IRCA/RMG) 

Total Plays: 78, Total Stations: 7, Adds: 0 

TOBY LIGHTMAN Hlldsq Me Down (Lava/At/antrcl 

Total Plays: 66, Total Statism 10. Adds: 1 

JOHNNY CASH Gods Game Cut You Down (AmericaNLost Hig wey) 
Total Plays: 66, Total Statism: 6. Adds: 1 

SUBOUDES Social Aid & Pleasure Club (Back ParcNNarada/EM /I 
Total Plays: 63, Total Stations: 7, Adds: 0 

ERIC LINDELL Give It Tine (AAgatarl 

Total Plays: 61, Total Stations: 9, Adds: 1 

DASHBOARD CONFESSIONAL Don't Wait (VegranUfinerscgpe) 
Total Plays: 47, Total Stations: 5, Adds: 3 

Saap rooted h tetaf plays 

POWERED 

MEDI£1B.tSF 

MOST ADDED 
ARTIST ' ' LAWE¡S) ADDS 

BEN HARPER Get It lie You like It Or) 11 

BOB SEGER Wait For Me (Capitol) 5 

JOHN MAYER Waiting On The World To Change (Aware/Columba) 3 

DASHBOARD CONFESSIONAL Don't Walt /Vagrant /Mterscopei 3 

BARENAKED LADIES Easy (OesperatbvxNertwerki 3 

ZIGGY MARLEY Love Is My Religion (Tuff Goal) 2 

GIN BLOSSOMS Learning The Hard Way IHrtad) 2 

SNOW PATROL Chasng Cars (A &Milnterscgoel 2 

LANDON P166 Can't Let Go IRCA/RMGI 2 

BETH ORTON SMpprg Trolley lAstralwerkWEMCI 2 

The blob A WI Illusisi Y obi Is wraNrN SION nt aBsarei Is 
wit Ws per air cowry OT Imp OM orb &e ft pr wai le 
AM eaaeeeaive airplay weh Aa airplay vEei le Yelledeaiy Ora. 
Soo*. Aeb hum ell agar programers antrNalaplMagpttylasi 

MOST 
INCREASED PLAYS 

TOTAL 

PLAY 
ARTIST ' .F ,ARE, S. INCREASE 

JOHN MAYER Wartrg On The Wald To Charge (Aware/Umbel 27 

FRAY How To Save A tite (Epic! 22 

COLDPLAY The Hardest Part /Capital) 16 

CHRIS ISAAK King Without A Castle (Reprise) 15 

JOHNNY CASH Gods Gonna Cut .. (Anrencaa'iast Highway) -15 
PEARL JAM Unemployable (J RMGI 14 

BOB SEGER Wait For Me Capitol( .14 
GUSTER Satelkte !Repnse, .13 
RED HOT CHILI PEPPERS Tell Me Baby /Warner Bros .12 

MOST 
PLAYED RECURRENTS 

TOTAL 
PLATS 

JACK JOHNSON Upside Down (Brushfae1hrversal ) 205 

KT TUNSTALL Black Horse & The Chary Tree tfaiendessilkiial 195 

FRAY Over My Head Cable Carl /Epic) 193 

DEATH CAB FOR CUTIE Crooked Teeth (Atlantr 174 

AUGUSTANA Boston /Epee) 167 

BEN HARPER Better Way /Vigil 130 

COLDPLAY Talk (Capra) 124 

DEATH CAB FOR CUTIE Si o Meets Body (Aflaitk 106 

BRANDI CARLILE What Can I Say /Red /nk'Cakntlu) 100 

COLDPLAY Speed 01 Sound (Capuoll 94 

Station playlets tor all MR reporters are available 
on 1M web at weingailielegrermlugye. 

JOIN US AT OUR Bwmu NEW LOCATION! 

sr. JULIEN HOTEL a SPA 
BOULDER mWRAN 

steJULIEN 

REGISTER NOW! AUGUST 2-5, X006 

IIIIPIE --- 26 S 

www.radioandrecords.com 
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 RH TRIPLE A TOP 30 INDICA TOR 
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28 a ® © 

July 14, 2004 
ARTIST TITLE LABELS 

TOTAL 
PLAYS 

TOTAL 
AIAENCE 

IaOr 

UWS ON 

C4ANI 
TOTAL swags 

ADOS 

LOS LONELY BOYS Diamonds /OrAAasi /EIRCI 716 -14 6180 11 4510 

TOM PETTY Saving Grace (American/Warner Ow.) 629 +122 6342 3 4812 

MARK KNOPFLER & EMMYLOU HARRIS This Is Us (Nonesuch/WarnerBros.) 595 .57 5079 12 4310 

GNARLS BARKLEY Crazy (Downtown/LaralAtlantk/ 582 +40 6550 5 3911 

PAUL SIMON Outrageous (WamerBros.l 562 -36 5114 9 3910 

RED HOT CHILI PEPPERS Darr California (Warner Bros.) 537 -37 3660 13 2910 

GUSTER One Man Wrecking Machine (Reprise) 517 .28 4147 14 3410 

KEANE Is It Any Wonder (Intern-ape/ 511 +32 8087 7 33(1 

CORINNE BAILEY RAE Put Your Records On (Capitol) 504 +12 5213 9 3912 

GOMEZ How We Operate /A TO/RMG) 451 .73 4831 15 3410 

ELVIS COSTELLO... Tears, Tears & More Tess (VerveForecast/VMG) 440 -62 5082 11 3710 

DONAVON FRANKENREITER Move By Yourself (Lost Highway) 427 -40 3082 11 3510 

KEB' MO' Remain Silent (Red /nk/Eprc) 422 +47 4016 8 4010 

JOHN MAYER Waiting On The World To Change (AwaraCthm*a/ 415 +113 4670 2 3517 

KT TUNSTALL Suddenly I See (RelÌerrtlessNiirgtir) 407 -23 4307 19 2810 

BRUCE COCKBURN Different When It Comes To You MoeNortf/Rourldtnl 375 +26 2247 4 3912 

GIN BLOSSOMS Learning The Hard Way (Hybrid) 381 +42 1555 4 3110 

CHRIS ISAAK King Without A Castle (Reprise) 338 -54 2517 13 2510 

ZIGGY MARLEY Love Is My Religion (Tuff Gong) 314 +76 1708 2 3211 

WIDESPREAD PANIC Second Skin (Saxtury/SRG/ 311 -54 2427 8 3110 

COLOPLAY The Hardest Part (Cepitd/ 306 +2 2294 6 1910 

ERIC LINDELL Give It Tine ( Algala) 296 -21 1183 11 2410 

FRAY How To Save A Life (Epic) 264 +13 1493 16 2310 

MAT KEARNEY Nothing Left To Lose (Aware/Columbia) 273 .7 1929 11 1910 

JAMES BLUNT High (Custard/Atlantic) 270 -35 1161 12 1710 

RACONTEURS Steady, As She Goes (T1MdMan/V?) 259 -15 4137 8 2310 

BRUCE SPIINGSTEEN Pay Me My Money Down (Columbia) 258 -32 2554 10 2510 

MICHAEL FRAIL' 8 SPEARHEAD I Know I'm Not Alone (AntEprtaph) 247 +56 3042 1 3415 

CRACKER Everyone Gets One For Free (Cooking Vinyl 242 +8 1560 2 2210 

F00 FIGHTERS Meade (RCA/RMG) 235 +26 1196 1 1910 

54 Triple A reporters Songs ranked by total plays for the airplay week of Sunday 7/2 - Saturday 7/8 . 

© 2006 Radio & Records 

MOST ADDED 
AA1sT TITLE LABEL1S: ADDS 

80 NABPER Gelb like You Lie h (row) 18 

BAIINAKED LADIES Easy ((aparabcwlWmwkl 10 

JOIN MAYR Wading On The World To Chnge (AwrelColradir/ 7 

TORO SNDES Looting For A Job New DOW41 kl 7 

BOB SEGER Wait For Me (Capri 1 

G. LOVE Hot Cookie (&w h/re) I 
MARS KROPfiER_ Beechcmlóing AhwssalVrAw &esl 6 

MICHAEL FIANTL_ I Know Fm Not Alone (ArtÆptaph1 5 

RAUL MALO You're Only Lonely (Seerta wy/SRG/ 5 

MOST 
INCREASED PLAYS 

TOTAL 
PLAY 

ARTIST TITLE LABELS INCREASE 

TOM PETTY Swag Grua !llaleierillbe rb ./ +122 

JON MAYER Wut rgOnTtr Wail Te Drape NewaCelaEie/ +113 

BEN HARPER Get h Like You Lilo It (Yip/ +13 

IRGGY MARLEY Lae Is My Ripon (TiffGongl +78 

MICHAEL FRAM_ I Know l'm Not Alone Milli pt4aU +51 

G. LOVE Hot Co' okr (Broshrrel +55 

KEW MO' Reiman Sitem (Red lalEpr) +47 

TOBY L16HTMAN Holding Me Down /Leva/Ater tic) +45 

GM BLOSSOMS Lema The Hard Way (Hybrrli +u 
TODO SNIDER looking For A Job (New Th ,V5 d +42 
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TIM MAW Thee Thigs (Last Highway) 
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NB MFRS IrOway 14811/101 

BII KA Reel el Good IrMerlierts (Red House) 
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RECORD w 

Marc Ratner 
bigHelium Management 

RR TRIPLE A 

Rarely does one see so much di- 
verse talent in one person. Every year 
we see politicians get re- elected in 
spite of their history, and yet in music 
one's past is valued. appreciated and 
almost impossible to move on from. 
Glen Phillips appreciates and values 
his work in Toad The Wet Sprocket, 
but for years now he's been a solo 

performer, crisscrossing the country and building a new 
audience. Glen says, "I still play a few Toad songs live, 
and after a show it's not unusual for people to come up 
to me and say, 'Wow, you must really love that Toad band. 
You play a lot of their songs!" Perhaps we haven't been 
paying attention as Glen has built a new audience based 

on his new songs and performances. (If you didn't know. you've been 
playing Glen all year: He co -wrote "Beautiful Wreck" with Shawn 
Mullins). He now has a new album out. Mr. Lemons. According to 
Glen, he wanted to write a record that would fit the way he tours, which 
is mostly solo acoustic. If you haven't listened to the CD carefully, it's 
not Glen you do a disservice to, it's yourself. The songs are lyrical, 
subtle and musical. The lead track, "Everything But You," has seen 
steady growth since its release. Others deserving attention are "I Want 
a New Drug." "Thank You" and "I Still Love You" 

Gnarls Barkley hold the top slot on 
the monitored chart few the fourth 

week, with Tom Petty right behind 
them at 2' ... John Mayer (10' -7'), 
Keane (8' -8') and Chris Isaak (11' -9') 
are also bulleted in the top 10 ... Other 
projects making significant gains in- 
clude The Fray, Corinne Bailey Rae. 
Coldplay, Paul Simon, Ziggy Marley and Sonya Kitchell ... Five 
For Fighting and Soul Asylum debut ... On the Indicator chart, Los 
Lonely Boys stay at No. 1 for the third week. with Petty, Keane and 
Bailey Rae rounding out the bulleted top 10 ... Other projects show- 
ing growth include Keb' Mo', Bruce Cockburn, The Gin Blossoms 
and Cracker ... Michael Frantl & Spearhead and The Foo Fight- 
ers debut ... In the Most Added category, Ben Harper pulls in 29 
total adds while The Barenaked Ladles grab 13 adds, and Bob 
Seger pulls in a dozen first -week adds ... Also off to a good start are 
Todd Snider and Beth Orton ... Mayer. Franti, Johnny Cash and 
Vienna Tang close some important holes ... There's an early buzz 
on Shawn Colvin, Dashboard Confessional and The Damnwells. 

erisr 
ARTIST: Los Lonely Boys 

LABEL Or Music/Epic 

OF THE WEEK 

IIIiJsrTRIPLE A & AMERICANA 

EDITOR 

Music has always been in the blood 
'Idle Garza brothers - Henry (gui- 

tar, vocals), JoJo (bass, v oc+ls) and Ringo 
(drums, vocals) - also known as Los 
Lonely Boys. Hailing from the small town 
of San Angelo in West Texas, the siblings 
learned to play music at a very young age. 
Their father. Enrique Garza Sr., was a 
towing and recording artist in a family 
band for many 
year, and when he 
stepped out on his 
own as a solo artist, 
his sons were his 
backup band. 

After spending 
some time in Nash- 
ville, the boys re- 
turned to Texas and 
started to develop 
their own band, which inoorporates influ- 
ences ranging from rockabilly to country 
to blues to Latin to pop. Over time they 
became one of the hottest young acts on 
the Texas and Southwest touring circuit. 
Critics began to flock to their shows, 
praising not only their accomplished mu- 
sicianship, but also their flawless vocal 
harmonies. 

As you listen to Los Lonely Boys, you 
hear a vast array of influences, from Roy 
Orbison to The Beatles to Santana, as well 
as many Texas blues masters, including 
Stevie Ray Vaughan. Rather than emulate 
those who came before them. though, they 
have found a way to blend these influences 
into a refreshing and highly appealing 
sound. In addition, they combine English 
and Spanish lyrics in many of their songs, 
giving them universal appeal 

The formula obviously works, as their 

self- titled debut album sold a couple of 
million copies: they won a Grammy for 
Best Pop Performance by a Group or Duo 
With Vocals for the song "Heaven ": and 
they have grown from a club act to sell- 
ing out arenas and sheds. But the boys 
haven't let all this go to their heads: On 
their sophomore effort, Sacred, they re- 
main focused on the sound and delivery 
that have made them so successful. 

That's not to say Los Lonely Boys haven't 
grown caratively, because they have, by tak- 
ing their basic three-member-combo style 
and enhancing it with some new sounds. in- 
cluding hors. awurdion, piano. organ and 
harmonics. In addition. they have expanded 

on the subject matter 
they address in their 
lyrics. There are also 
some impressive guest 
appearances, includ- 
ing their father and 
one of their biggest 
supporters, Willie Nel- 
son. 

Of their music, 
Henry says. "We fall 

into place automatically. When we're 
writing a song I might get it started. and 
Ringo will automatically sing the har- 
mony, and Jolo will come in with his. It 
just comes out. It's kind of magical, man. 
When we play together it's spontaneous, 
it's natural." 

Other than "Diamonds," which is al- 
ready doing great at radio. several other 
tracks stand out, including "Roses," 
"Orale," "Texican Style," Outlaws" and 
the beautiful "I Never Met a Woman." 

LLB are currently on a summer tour 
that ends at the Austin City Limits Fes- 
tival on Sept. 15. They have several TV 
appearances scheduled in July. including 
The Tonight Show With Joy Lene, Late 
Night With Conan O'Brien, The View, 
Jimmy Kimmel Live and The Tavis 
Smiley Show. For more information, log 
on to www.loslonelyboys.org 

The best way to predict the future...is to create it! 

PRC)C.RAMMING RESEARrIo 

MEDIA RESEARCH 

8 STRATEGY 
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PAR/NGON 
Creating listener- Driven Innovation Since 1981 

303.922.5600 
www.paragonmediastrategies.com 
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July 14, 2000 
TMS arEEa 

ARTIST ' ?LE LABELrS1 PLAYS 
1- 

PLAYS 
CIIrLATwwE 

PLAYS 

1 1 K. KANE, K. WELCH. F. KAPLIN lost John Dean (Compass) 432 31 4825 

2 2 M. KNOPFLER... Al The Roadrunning (Nonesuch/Warner Bros.) 419 -11 4425 

4 © DAVE ALVIN West 01 The West (Yep Roc) 419 +11 2886 

3 4 B SPRINGSTEEN We Shall Overcome_. ìColurnbm. 389 41 4910 

5 SLAID CLEAVES Unsung (Rounder) 377 +1 2664 

10 Q RAY WYLIE HUBBARD Snake Farm (Sustain) 329 +51 1006 

14 O DARRELL SCOTT The Invisible Man (hi Light) 305 +56 994 

9 Q DERAILERS Soldiers Of Love (PaloOuro) 301 +17 1379 

7 9 SAM BUSH Laps In Seven (Sugar Hi) 295 1532 

8 DIXIE CHICKS Taking The Long Way !Open Wde /Cuiumbia. 292 +2 2230 

6 11 VARIOUS Sail Away. Songs Of Randy Newman (SugarHdll 273 31 3635 

28 J. CASH American V A Hundred Highways Amenc arlost Seri 268 +83 603 

12 ALLISON MOORER Getting Somewhere (Sugar Hi 261 +6 1685 

15 0 FRED EAGLESMITH Mitty's Cate (AM) 252 +10 1055 

13 1S A. ESCOVEDO The Boxing Mirror (Back Porch/Narada/EMII 251 4 3006 

19 0 VARIOUS the Pilgrim ACelebration... (American Roots) 236 +22 780 

16 JOHN COWAN New Tattoo )ßnecastle) 234 +1 1476 

18 RHONDA VINCENT All American Bluegrass Girl (Roundel( 230 . +12 992 

11 19 SHOOTER JENNINGS Electric Rodeo (Universal South) 225 -32 3795 

22 20 HANK III Straight To Hell (Bruc/Curb! 195 14 6923 

17 21 JEFFREY FOUCAULT Ghost Repeater (Signature Sounds) 190 -31 2463 

24 22 T BONE BURNETT The True False Identity (DMZ /Columbia)) 188 -14 1253 

26 23 LITTLE WILLIES Little Wises Wang BuI'EMC) 183 -11 6644 

23 24 YONDER MOUNTAIN... Yonder Mantón String Bard (Vanguard) 181 -26 2197 

ffiearE) BRUCE ROBISON Eleven Stories (Sustain) 180 +4 2507 

20 26 SCOTT MILLER & COMMONWEALTH Citation (Sugar Hi) 117 .35 4576 

29 27 DALE WATSON Whiskey Or God (PaioDo* 177 41 3422 

27 28 E. COSTELLO... The River In Reverse *we Forecast /VMGI 176 -11 1271 

25 29 MARTY STUART_ Live At The Ryrtari 4E60aell wevsarSouHd 170 34 2588 

21 30 HOUSTON MARCHMAN Key To Tlr II sy /BCD/ 167 44 2408 

The Americana Airplay chart represents the reported play of terrestrial radio stations. nationally syndicated 
radio shows. satellite radio and Internet stations that have agreed to submit weekly spin counts 

For more information please visit wwwamedcanamusic org. 
6) 2006 Americana Music Association 

AMERICANA SPOTLIGHT 
By John Schoenberger 

Artist: Slaid Cleaves 

Label: Rounder 

The Americana genre covers an amazing amount of musical territory. and It, like any other 

genre. has its iconic artists. both old and new. For Americana. 

the list is pretty damn long. ranging from Hank Williams to 

Johnny Cash to John Prine and from Steve Earle to Lucinda 

Williams to Dave Alvin. But there's a fella from Maine who 

now calls Austin home who is quickly moving himself up that 

ladder. His name is Slaid Cleaves. and he is considered one of 

the most thoughtful and sincere songwriters to come down 

the pike in quite some time. But Cleaves throws us a bit of a 

curveball with his new album. Unsung. in that he didn't write 

a single song on it. Instead. he has chosen songs by generally 

unknown artists he has run into along the way. "When I finally 

decided to pursue this project. I had to find the right songs." Cleaves says. The songs he chose are 

so good. if we didn't know better, we'd easily think they were his. Check out "Devil's Lullaby." 

Another Kind of Blue." "Racecar Joe" or "Flowered Dresses" for starters. 

AMERICANA NEWS 
Country music legend Merle Haggard will be honored as a BMI Icon at the performing rights 

organization's 54th annual Country Awards. the oldest awards saluting country's top music makers 

The black -tie event is set for Nov. 4 at BMI's Music Row offices ... Australian -born. Los Angeles - 

based writer -singer -guitarist Anne McCue has a new album due out Sept. 19. The project was co- 

produced by Dusty Wakeman and features guest vocal contributions from Lucinda Williams. John 

Doe. Jim Lauderdale and Heart's Nancy Wilson ... eMusic. the world's largest digital retailer of 

independent music. has discovered 19 previously unknown and unreleased songs from Sun Records 

artists Charlie Rich. Rosco Gordon and Bill Justis that will only be available via eMusic. This new 

set of songs adds to the more than 350 Sun Records tracks already available on the site. including 

work by giants such as Johnny Cash. Jerry Lee Lewis. Nowlin' Wolf, Carl Perkins and Roy Orbison 

.. Junior Brown and Fabulous Thunderbirds founder Jimmie Vaughan have signed on for Bob 

Dylan's third annual tour of minor league baseball parks. Billed as the Bob Dylan Show. the outdoor 

concerts have attracted almost 500.000 fans during the past two years. Also appearing on the tour 
is Texas roadhouse singer Lou Ann Barton. Elana James, formerly of The Hot Club Of Cowtown. 

will open the shows with her new band, The Continental Two. The tour runs from Aug. 12 through 

Sept. 5. 

MOST ADDED 
ARnST - .. .. A00{ 

CHRIS KNIGHT Enough Rope (Drifter's Chiral 11 

BIG SANDY & HIS FLY -RIGHT BOYS Turntable Matinee /Yep Roc) 10 

TODD SNIDER The Devil You Know /New Doa /UMeI 10 

BRUCE COCKBURN Me Short Call Now (True North/Rounderl 9 

JOHNNY CASH American V: A Hundred Highways (American/lost Highway) 8 

LINDA RONSTADT MID ANN SAVOY Adieu False Heart /Vanguard) 7 

CHIP TAYLOR Urglonous Halleluiah (Back Porch/NaradaiEM /) 7 

VARIOUS Tice Pilgrim. A Celebration Of Kris Knstofferson (Anencan Roots( 7 

FinIWbat You Need 
AAlIK6S1Ka8Sd0E 6U1DL 

In Print and Now Online at 
www.radioandrecords.com 

The Industry's most complete, most used DIRECTORY 

is now delivered free to all R &R subscribers and is 
available online in a searchable database. 
Get what you need the way you like it ... 

on your desk or on your monitor. 
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4,1 

/ZH CHRISTIAN 
KEVIN PETERSON 
4potoraonrad/oandraorrds.eoAs 

Christian 
label Contacts 
Get in touch 

With so many changes in our industry over the past few 
months, here's an updated list of contact information for 

Christian record labels and independent promotion companies. 
Apostrophe Records 
Dion Lopez 
615-456-9333 
infoßapostropherecords.,Ynn 

Ardent Records 
Aislynn Kappe 
Creative & Marketing Coordinator 
901- 725.11855 

arappe@ardentrnusic-ou: 

John Fry 
Chief Manager 
jfry@arderttnusic.com 

BECJiboth and Nail, Solid State and Uprok 
Allison Stipe 
Director/National Promotions 
206-691 -9782 
allison @tootlarutnail.com 

Big Town Productions and Promotions 
Shannon Becker 
417 -358 -5135 
JtarmortiNannonbeckereorn 

Brash Music 
Steve Jones 
678 -9(14 -4791) 
sterrti)braslurnesic.otrrn 

Brighter Promotions 
I on Cline 
ti66 -Lori Cline 
lori. cline@comcaa. net 

Centricity Records 
Steve Ford 
615 -294-0777 

Chris Hauser Promotions & Marketing 
Chris Hauser 
615- 309 -3383 
hauserpronrotionc@conrcast.net 

Creative Promotions 
Wendell Gafford 
616. 2484175 
utmdell@crrativ. rnntotions.net 

Cross- Driven Records 
Dennis Disney 
615 -287 -9215 
dernris@d2entertainment.com 

Culdesac Records 
Britt Smiley 
480 -220-4453 
britt@culdesaar ords.cont 

Curb Records 
John Butler 
615 -963-9347 
¡but ler!c urb.com 

Daywind Music Group 
Rhonda Thompson 
14tE -35 -9581 
rthomirsem@daymind.con, 

Embassy Music 
Darwin Moody 
615 -361 -3700 
dmoody@embacsymusic.com 

REBECCA 
ST. JAMES 

"God Help Me" 
/ / 

/ 
Ar-eally r,r, 

WAYK. WORO. WNU, . 

KJTH, KFFR. Ki,3 
KLFF. KBMO 

1i .â.. 
For Pramo.orW YMOnrWWn contact Andrea Klud ak.rdO.nwrp com 
a ttr,.n rWtls bsiwO.mrarp ca EMI:.,...a.. 
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EMI CMG (Sparrow, Forefront, Sixsteps, 
Universal South) 
615 -371 -6800 
Grant Hubbard 
VP /National Promotion 
ghubbard@evnienrt.cont 

Andrea Kleid 
Manager /National Promotion 
akleid@erninng.corn 

Brian Thiele 
Director /National Promotion 
IMhiele@e,nic rrrg.rom 

Flicker Records 
A.J. Strout 
888-776 -8742 
aj@f ickerrecords.mm 

Fo Yo Soul Entertainment 
Grant Jenkins 
972- 407 -9797 x12 
grant @foyosouIentertainment.conr 

Gotee Records 
Phil Connor 
615 -370 -2980 x206 
phil@gotee.mnt 

IHS Promotions 
Donna Del Sesto 
615-771-7739 
ilcc@cvmcast.net 

tiled Records 
Josh Niemyiski 
507-281 -5690 
joslt@illect.com 

INO Reeorrde/Simple Reeords/SRE Recordings 
Dan Michaels 
615 -777 -25(X) x103 
dan@inorecords.com 

Jennifer Allen 
615- 777 -2500 x119 
jennifera@inorecords.cont 

Brandy Dennis 
615 -777 -25(X) x120 
brandyd @innre ords.otmr 

Inpop Records 
Contact Michael Johnson at Tops or 

Donna Del Sesto at IHS. 

Kyle Fenton Promotions 
Kyle Fenton 
877- 289 -4251 
kyle@kylifentonpromotions.com 

Least of These Promotions 
Seth Holloway 
615-298-3858 
relapsr77741101.com 

Legacy Promotions 
Linda Meyers 
402- 932 -3301 
acpennr .'Drnsn. (nu 

Lion of Zion Entertainment 
Scott Whelan 
615 -360 -7664 
radio@1pno zion.writ 

Mataco Records 
Noble Womble 
601- 982 -4522 x248 
nuontbfe@malaco.cona 

May Day Promotions 
Michelle Younkman 
Julie Lambert 
972459-5801 
juliek?naydaypmnu 't ions.c orn 

michelle@maydaypnimotions.com 

ration House Entertainment 
Andrew Patton 
615-834-6600 
pnttonmanagemre1r Woo Leon: 

Provident Label Group (Essential, Re- 
union and Beach Street) 
888. 776-8742 
Mark Giles 
VP /National Promotions 
rrutrk gileseprngsunybrnti;.c om 

Jason Miller 
Manapr/Nati mal l'nmrtiaxs(AC Monitored) 
jason.ntiller@pmgsonrybmg.cont 

Karrie Cook 
Mang /National Promotions (CHR & Rock) 
karrie.cark@pnrgsonybnrg.mm 

Whitney Harrison 
National Promotions Coordinator (AC In- 
dicator & Inspo) 
whit ney.harrisott@pmgsonybmg.com ybnrg.cont 

Jaclyn Shields 
National Promotions Assistant 
jaclyn.shieldsi rngsonybmg.com 

Pure Tracking 
Shane Boyd 
615-599-3500 
slane@puretrac kirro;.corn 

Rocketown Records 
Steve Strout 
615 -503-9994 x24 
she eon' cketo unrecords.conr 

Spring Hill Music Group 
(Spring Hill, Slanted, Spring Hill 
Worship) 
Derek Bruner 
National Radio Promotions 
615 -312 -5647 
dbnuter@springhilbnusic .ora 

Top5Promotions 
Michael Johnson 
615 - 595 -7184 
hrp5@inte 'rity.com 

Verity Records/Zomba Gospel 
Jeff Grant 
VP /Promotions /Artist Relations 
212 -824 -1282 
le ff grant@nritynrords.cem 

Wind -up Records 
Sharma Fischer 
212 -895 -3100 
sfesche@robrdupnrords.coru 

Word Label Group (Word, Fervent, 
Myrrh) 
Derek Jones 
VP /National Promotion 
615- 726 -7951 
derek.jottes@wbr.com br.cont 

James Riley 
Sr. Manager /National Promotion 
615 -726 -7955 
jantes.riley@wk.com 

Jill Tomalty 
Manager /National Promotion 
615 -726 -79M 
¡ill.tovalty@wbr.mm 

Lisa Jordan 
Manager /Urban Marketing & Promotion 
615-726-7946 
liw.jordart@wbr.com 

Kenny Rodgers 
Coordinator /National Promotions motioons 
615-687-6836 
ken n y. rudgers@tebr com 
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CHR S T r 1 MLN 
"MADE TO WORSHIP" 

Impact your listeners now! 

3 #1 singles 
6 time Dove award winner 
Over 700,000 albums sold 

For Promotional Information contact Andrea Kleid akeid @emicmg.com 
or Brian Thiele bthiele @emicmg.com 

New album 
"See The Morning" 

in stores 9.26 

411110 

=sixstepsrecords 

EMIMuch 11. Music Group 

't,\I I.I .' 
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 RR CHRISTIAN AC TOP 30 

4 : N . 

July 14, 2006 
ARTIST TRLE LABEL(S) 

TOTAL 
PLATS 

. r - 
PLATS 

WEEKS dig 
CRAM 

TOTu 
STATION 

2 0 MERCYME So Long Self RNOI 1263 +75 16 4211 

1 2 CASTING CROWNS Praise You In This Storm (Beach Street/Mmil $.. 1209 4 23 4210 

3 3 AARON SHUST My Savior My God /Brash/ 1178 .7 27 4010 

5 0 THIRD DAY Mountain Of God (Essential/PIG) 1042 +90 9 3911 

9 0 BRIAN LITTRELL Welcome Home (REw i/PLGI 977 +94 13 3110 

8 0 MARK HARRIS Find Your Wings (INO /Cortrmbia) 970 +37 16 3711 

7 0 KUTLESS Strong Tower (BEC /Tooth & Nad) 963 +25 19 3310 

6 0 CHRIS TOMLIN How Great Is Our God (Sixsteps/Sparrow /EMI CMG) 944 + 1 28 4110 

4 9 SELAH WIMELODIE CRITTENDEN Bless The Broken Road (Curb) 877 -100 20 3910 

10 10 MATTHEW WEST Only Grace (Universal South/EMI CMG) 656 -54 33 3810 

11 11 DAVID CROWDER BAND Wholly Yours (Sixsteps/Spavrow / EMLCMG) 630 -5 12 2810 

12 12 MARK SCHULTZ I Am (Ward/Cutb/Wa erBros.) 575 -12 45 3910 

14 ® JEREMY CAMP This Man (BECToath & Nad) 508 +23 44 3610 

17 NICHOLE NORDEMAN Real To Me (Sparrow /EMLCMGI 484 +96 5 2111 

13 15 BARLOWGIRL I Need You To Love Me (fervent /Curb/WamerBros.) 432 66 22 2810 

19 0 AYIESHA WOODS Happy (Gotee) 374 +24 7 2110 

21 a BROTHER'S KEEPER He Took The Scars (Training Union/Ardent) 359 +22 10 1510 

18 18 STORYSIDE:B More To This Life / Gotee) 356 10 6 1810 

Lo uit> Q TREE63 AN Over The World (hoop) 352 +134 1 1713 

23 NATALIE GRANT The Real Me (Curb) 347 +30 4 1811 

22 a JEREMY RIDDLE Sweetly Broken (VMG) 346 +21 7 1310 

16 22 PAUL COLMAN Holding Onto You (hoop) 338 38 15 16/0 

24 ® ANDY CHRISMAN Believe (Ups ie /Shelter) 295 +15 5 1410 

20 24 AFTERS AN That I Am (Snok/1NO) 277 62 12 1510 

28 ® DOWNHERE A Better Way (Centricity/Word) 259 +26 3 1210 

29 0 MATTHEW WEST History (Universal South/EMI CMG) 242 +10 2 1444 

26 27 TODD AGNEW My Jesus (SRE /Anient) 235 -20 19 1610 

25 28 WARREN BARFIELD Saved (Essentia/PLGI 235 -34 17 1210 

TURNING Out Of My Hands (RKT /Rocketown) 233 +46 1 1413 we.r> 
(a.ir> MATT REDMAN You Never Let Go (Sixsteps/Sparrow / EMLCMG) 230 +16 1 1111 

42 AC reporters Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks Songs ranked by total plays for the airplay week of 

7/2-7/8 Bullets appear on songs gaining plays or remaining flat from previous week. I1 two songs are tied in total plays. the song with the larger increase in plays is placed 

first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart unless a song has not yet reached the top 15.11 after 20 weeks. the record is not in the top 

15 and has two consecutive weeks of decreased plays. the song is then categorized as recurrent. Most Added is the total number of new adds officially reported to R&R 

by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons 

times number of plays (times 100). Each daypart on each station is assigned an AOH number Average Ouarter Hour Persons used herein with permission from Arbrtron 

Inc. (©2006. Arbitron Inc. ).O 2006 Radio & Records. 

PowEREUM 

MEDIABASE 

MOST ADDED 
ARTIST TITLE LAIR/51 NOS 

MATTHEW WEST History (UniversalSaatb9/pNi 4 

BRANDON HEATH Otr God Reigns IRewir11161 4 

STARFIELD Son Of God (SparrowfMI CAW) 4 

TREE63 AI Over The World Iboop) 3 

TURNING Out Of My Hands (RKT /Rocketwew, 3 

PAUL BALOCHE Because Of Your Love atittpI*y Label Group) 2 

SALVADOR Shine (Ward/Crrá'Yamer&es.) 2 

SANCTUS REAL The Face Of Love /Sparrow /EM/ CMG) 2 

MARK SCHULTZ Broken & Beautiful (Word/Curb/Warner Bras.) 2 

KUTLESS Al Who Are Thirsty (BEC /Tooth & Nail 2 

MOST 
INCREASED PLAYS 

ARTIST TOLE LANUS) 

TOTAL 

.PUY 
rnC11EASE 

TREE63 AI Over The Work Iftpep) +134 

*HOLE NORDEMAN Real To Ms 4ferrow/fM1 CM6l +96 

BRIAN UTTRELL Welcome Home AIsmi /PLGI +94 

THIRD DAY Mountain Of God (Essaa iifPLG) .10 
KUTLESS Al Who Are Thirsty /BECTaö & SO +1Ki 

MERCYME So long Self ÚN01 +75 

WARREN BARFIELD Corne Aim Aasartel/PLGI +56 

BRANDON HEATH Our God Rems 0ó')6l +57 

PAUL BALOCHE Because Of Your Lao Ow* &kJ Ikapi +52 

TURNING Out Of My Hands (RKTilLocbnstd +4a 

NEW & ACTIVE 

LIFEHOUSE You And Me (Gellenl 

Total Plays. 214, Total Stations: 10, Adds: 1 

BUILDING 429 I Belong To You (Wad/Cu'8'WamerBros.) 

Total Plays: 194, Total Stations: 10, Adds: 0 

CAEDMON'S CALL Great And Mighty /EssentiaVPLG) 

Total Plays: 163, Total Stations: 12, Adds: 0 

BIG DADDY WEAVE Without You (Fervent/Curb/Warner Bros.) 

Tod Pop : 182, Total Stations: 8, Adds: 0 

'RANDOM HEATH Our God Reigns (REw*M/PIG) 

Total Plays: 155, Total Stations: 11, Adds: 4 

$WITCHFOOT Stars (Sparrows MI CMG) 

Total Plays: 143, Total Stations: 4, Adds: D 

POINT OF GRACE God Is In It (Woi&Curb/Wamtr Bros.) 

Tod Plays: 143, Total Stations: 4, Adds: 0 

NNfll $PONBERG Resurrection ICui l 
Willey:: Total Stations: 6, Adds: 0 

PAUL BALOCHE Because 01 You Love (InregiIry Label Group) 

Total Plsys[ 114, Total Stations: 7, Adds: 2 

AVALON &pla s Of God (Sparrow /EMI CMG) 

Tod Pbtyc 112, Total Stations: 6, Adds: 0 

Seas raced by total yóyi 

MOST 
PLAYED RECURREN TS 

TOTAL 

ARTIST E . 4BE, S PLAYS 

CHRIS TOMLIN Holy Is The lord /SirstepUSpwrow/EANCAIG/ 523 

TREE63 Blessed Be You Narre (loop/ 497 

CASTING CROWNS Ldesong (Beach StreetlReu son/PLG/ 473 

TIMID OAT Cry Out To Jesus /fssenti016) 432 

JEMMY CAMP Take You Back (BEC/Toot & Nail 427 

CARNE OMEBW000 Jesus, Take The Wheel *staff G) 427 

CASTING CMOMi Voie Of Truth (Beach StreeURewavPLG/ 418 

NEWSBOYS Ho Ni s (Sparrow/MI CMG) 410 

CASTING CROWNS Who Am I (Beach StreeLRera a PLG) NB 

WATERMARK Litt Of The World (Rocketown) 396 

Station playiists for all R&R reporters ara available 
oar the web at NVOL MOigaelracorla.COM 

The powerful title track from his 
upcoming CD, in stores 9/26 

10 adds out of the box 
Most Added AC -I 

68 Radio II Records July 14, ?006 
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LAST 
WEEK 
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ART16T TITLE LABELS 

CNR TOP 30 
TOTAL I - MIS ON TOTAL LAS' 
PLAYS PLATS CHANT STADONS WEE, 

HAWK NELSON Everything You Ever... faoM & Nail 1281 

STORYSIDE:B Ever, thing And More ( Gotee, 971 

NEEDTOBREATHE You Are Here (Sparrow / fMICMG) 953 

MAT KEARNEY Nothag Left To Lose / /npap/ 910 

AARON SHUST My Sauar My God (Bradt/ 900 

MERCYME So Long Self / N0) 875 

AYIESHA WOODS Happy (Gotee) 871 

HYPER STATICUNION Prayngfror... (RXT,Rocterowru 848 

SANCTUS REAL l'm Not Alright (Sparrow/EMICMG) 815 

PLUMB Bittersweet (Curb/ 723 

NATE SALLIE Breakthrough (Curb) 719 

CASTING CROWNS Prase.. lBearhStreet/RemaoraPLG 709 

TEELAND Sound Of Melodies iEssentia4PLG) 877 

FIGHTING INSTINCT Bad ... (fM 4Ifisc77eacoveyGorrei 634 

THIRD DAY I Can Fed It (Essenria!P(GI 582 

RELIENT K High Of 75 (Gotee) 575 

STELLAR KART Me AM Jesus (Wb Vi rWarurB,os.i 569 

DOWNHERE The More /Centricity/Wordl 

JESSIE DANIELS Everyday (Midas) 

569 

568 

DAL TON Life Afraid (Solearrc/ 548 

STARFIELD My Generation (Spalsow/EMI CM67 517 

D. CROWDER BAND Whdy... (Sastas /SpwrowiEMICM6) 437 

MATTHEW WEST History en ersalSc,iWEM /CMG) 312 

P.O.D. Thu Tine (Attar act 304 

FRAY Orar My Ilsed (Cable Cm) Epic) 301 

NICHOLE NOROEMAN Red Te _ (SprrowiEMICMG) 212 

KRYSTAL MEYERS Fire /fs.emlirel IG1 277 

DECEMBERADIO Love Found Me... (Menred) 271 

AUDIO ADRENALINE Goodbye remiio/N/EAAICMG) 270 

CFNSTOMLm How Great.. Siesept4ernesiSICAR3 288 

+23 14 2910 1 

-4 16 230 _ 

-7 10 2818 3 

11 19 2510 7 

i5 19 2210 4 

21 14 2310 16 

+65 12 2311 8 

+76 8 2410 10 

-177 20 1910 19 

+10 11 2110 14 

+110 11 1811 5 

26 21 1510 9 

+42 7 2211 6 

+57 6 1911 11 

-27 12 1910 12 

.83 5 1810 15 

.124 3 2012 22 

- 32 9 1610 18 

69 4 2210 23 

56 7 1912 20 

+32 8 1711 21 

13 6 1612 24 

+5 3 1211 13 

+1 2 1210 27 

+13 4 10 26 

-13 2 810 28 

át 18 10 ® 
+32 1 100 29 

+11 1 011 ® 
+23 17 70 1oae.t> 

30 CHR reporters. Songs ranked by total plays for the airplay week of Sunday 71- Saturday 7/8. 
2006 Radio & Records 

MICHELLE BONILLA Smi (Without Yee1 Coss Movemeori 
Total Plays: 264. Total Stations 11, kilt O 

TURNING Out Of My Hands IRK /Rocha". 
Total Plays: 259, Total Stations. 10, Adds: O 

FIREFLIGHT You Decide /Rel r /PLGI 

Total Plays: 228, Total Stations: 11, Adds. 1 

SANCTUS REAL The Face Of Love (Spatow EM /CMG 
To Plays: 201. Total SutKNs 10. Adds: 6 

RUN KID RUN We've Ody Just Be)un,Toorh & kat 
Total Plays: 197, Total Stations 1. Adds. O 

FOOLISH THINGS Sprit Come (/tpopi 
Total Plays 197 Total Staten: 6 Adds O 

NATASHA BEDINGFIELD Unwritten Oro 
Total Plays 180. Total Stations. 6. Adds I 

CINCLESLIDE Gravity (Centnic,p 
Total Pays 173, Total Staters: 6. Adds 1 

FM STATIC Waste Of Tune (Thorn & Nail 
Total Playa: 171, Total Stations: 7, Adds O 

REBECCA ST. JAMES Gee Hey Me /Fare(rond MI CMG) 
Total Plays: 163, TteelSteliltt 7, Adds: 2 
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ROCK TOP 30 
PLAYS HPT MCA 

TOTAL 
ST1OO S 

ARTIST TIRE LABELIS) 
TOTAL 

RUN KID RUN We've Only Just Begun /Tooth & Nal' 371 +3 16 2710 

DECYFER DOWN Lite Again (SREI 358 7 14 2810 

RED Breathe Into Me 'Ersentaal(PlG) 331 10 12 2910 

DAY OF fIRE Cut & Move (Essenttal/PLGI 295 36 10 2810 

PROJECT 88 My NI Be A Dead Man (Thoth & Neyb 288 24 16 2710 

RELIENT K Kph Of 75 ( Gotee/ 257 - 39 6 2811 

MANIC DRIVE Luckiest (Whiplash) 254 +15 12 2411 

FOLD The Title Track /Tooth & Nad( 237 .1 18 1210 

SPOKEN Tea Afta Time (Tooth & Narl 234 +32 4 1611 

FALLING UP Contact (BEC /Tooth & Nail 234 .14 5 1810 

SANCTUS REAL I'm Not Alright (Sparrow/EM /CMGI 221 -63 20 2110 

PLUMB Good Behavior .Curt) 227 4 14 2510 

HAWK NELSON Everything You -.. (Tooth & Nal4i 221 -41 17 2110 

STARFIELD My Generation (Sparrow /fMICMGI 209 +2 13 1110 

P.O.D. TMs Tele (At/antr) 209 13 5 2311 

FIREFLIGHT You Decide (fkker/Pt61 208 11 6 2310 

JONAH33 Desensitized (SRE/Ard nil 205 38 4 2312 

DIZMAS Redarption, Passion.. (Credential/EMICMG) 204 1 1910 

ELEVENTYSEVEN MySpace (Fkker/PLGI 196 38 3 2011 

STAVESACRE It's Beautiful ... (Abacus) 190 3 10 2110 

CLASSICCIMAE The... ifooth&MWPOMpsitliaachvei 174 1 7 1310 

THOUSANDFOOTKRUTCN Breathe... (Tooth &Nat 169 +13 3 1411 

EDISON GLASS Forme (Credent WEMICMG) 165 57 16 1311 

FLYLEAF Fuly Aire (OctaneWCA/RMGI 154 .16 2 1912 

MYMAD Stretched Ova Floc wee/ 149 +0 5 1311 

FM STATIC Waste Of Time (Tooth & Had 140 +2 3 1512 

KRYSTAL METERS Cottle /EssertialRGI 120 .34 1 1413 

THIRD DAY I Can Feel It (fssratiie'P161 114 10 10 1310 

FAIL Carelessness (Tooth & Aü 107 +3 1 1111 

IODEI OATH WrihhO_ LEMA*ic/è tive/Todh &Ala 105 +1 1 1011 

35 Rock reporters Songs ranked by total plays for the airplay week of Sunday 7/2 - Saturday 7/8 
© 2006 Radio & Records 

KIDS IN THE WAY Fichn,lk&a'. 6I 
Total Plays- 105. Total Station. 15. Adds 3 

LEELAND Saune 01 Malades Ifssentn{PLG) 
Total Plays: 97. Total Station 9. Adds: O 

FOREVER CHANGED Al I Need (fkwa4atel 
Total Plays: 88. Total Stations. 9. Adds. 1 

FAMILY FORCE 5 love Addct Goteehlserckl 
Total Plays 74, Total Stations 17. Adds 7 

HOMELESS J The Flash Selear i 

Total Mars 12 Total Stations 11. Adds: O 

NEVERTHELESS The Real (Fkkr,Ptó) 
Total Ploys: 56, Total Station. 4, Adds. 3 

EMERY So Ca e 1 Code See My Breath (loots & Neri 
Total Plays: 55. Total Stations: 5, Ader 5 

POOR MAN'S NICHES Without You and pendes,) 
Total Plays 51, Total Stations 5. Adds O 

HIGH FLIGHT SOCIETY Up Above (Selecrnri 
Total Rays 50. Total Stations 4. Adds O 

SEVENSYSTEM Hope Arses .C,osswafh 
fatal Rays. 49, Total Stations. 6, Adds 0 

clear. consistent. quality. 
All hooks are not created equal. Some are too short, some are too long, and some 

are just wrong. You invest big dollars in research - why risk testing with bad hooks? 
Hooks Unlimited's clear, consistent, quality never leaves you guessing about your 

listeners' music tastes. Contact Michael Pelala for your next project. 

(770)452 -4665 hooks @hooks.com www.hooks.com Featuring fM Claaruoañ Hitûiscs 
U N L I M TE 
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INSPO TOP 20 
ARTIST TITLE LABEI(S) pLAYYSS 

MANN/MS Fed row Wigs 111grCaMRllid 351 

BRIAN LITTRELL Welcome Home (ReanaNRG) 285 

AARON SHUST My Savior My God &JS*I !82 
THIRD DAY Mountain Of God (Essential/PIG) 253 

PLATS CHART STATTgrß 

11 15 1018 

+8 10 1510 

3 12 1318 

+41 8 1411 

5 CASTING... Praise You ln... (Beach Strert/ReunioalIGI 249 Al 21 12N 

0 SARA GROVES Just Showed Up (/NO/ 248 +7 9 1511 

7 DAVE PFN3PS Behold The Lyre AVorrlCubWamerBroaJ 237 25 13 1345 

8 SELAH WIM. CRITTENDEN Bless The Broken Road (Cob) 218 4 15 1010 

9 WAYBURN DEAN Gotta Forgive Then (WayJaátrfhAG) 210 20 14 1211 

10 LARNELLE HARRIS Look At Yow Bads (Thsco eryHousel 207 4 8 1210 

AVALON Orphans Of God (Spvtow/VM /CMG/ 107 +3 5 1411 

MICHAEL CARD Older Than The Ram (Discovery House /192 +12 5 1311 

BEBO NORMAN... Sometimes By Step (Reunion/RE) 103 21 17 1110 

P.BALOCHE Because Of Your Love /kaegray Label &owl 164 +41 1 1413 

TWILA PARIS Houma... fMtegnty Label Growl 147 4 5 1210 

MERCYME So long Self / /NO) 142 +14 5 1011 

BIG DADDY... Without You /fenent/Cavg1F'arnBrBros.) 141 12 7 810 

JAIME JAMGOCHIAN Hear My Worship /Cenmcny/ 140 +28 1 1211 

JOEL ENGLE Be A Father To Her IUarelgyI 140 + 10 4 1011 

SCOTT WESIFY MEW. Jests 1 Cmte &w an Sc) 139 + 1 2 911 

13 

15 

17 

20 Inspo reporters. Songs ranked by total plays for the airplay week of Sunday 12 - Saturday 7/8. 

© 2006 Radio & Records 

°aw 

Rhythmic Specialty Programming 
MST 1711E L.4ML(S/ 

1 AMBASSADOR My Clothes, My Hait /Cross Movement' 

2 L.A. SYMPHONY Dance Like /Goteel 

3 GRITS Ooh Aah ( Gotee) 

4 PETTIDEE Dont Stop (Beatmaal 

5 V3 Take Me There (EMI Gospel 

6 IECRAE Invisible (Reach' Cross Movement) 

7 RELIKIS I Stand Alone (Shamrock) 

8 MICHELLE BONILLA Sinn (Without Vow (Cross Movement) 

9 3 THE GOD WAY Ride 4 U /Kaught Uppl 

10 TRU LIFE Moments (Cross Movement' 

016 
TroyResearch 

Artist Title (Label) 

America's Best Testing Christian Rock Songs 12+ 
For The Week Ending 7/7/06 

W W W W 
25-54 25-34 35-44 45-54 

AARON SHUST My Savior My God f &ash' 

CASTING CROWNS Praise You In This Storm ,Beach Street Reiman PIG 

CHRIS TOMLIN How Great Is Our God /SrrstepsSprrowfMl CMG( 

KUTLESS Strong Tower BfC Tooth & flak 

MATTHEW WEST Only Grace times' SaMÆMI CMG/ 

THIRD DAY Mountain 01 God ,fssentaalP(G. 

MERCYME So Long Self AK01 

DAVID CROWDER BAND Whey Yours /SrstepsSprrow[MICMGI 

MARK SCHULT2 I Am Ilronitrt *H'amr Bros.) 

WATERMARK light Of The Wald (Rockerownl 

SELAH WIMELODIE CRITTENDEN Bless The Broken Road (Cub, 

JEREMY RIDDLE Sweetly Broken 41W) 

MILAN LITTRELL Welcome Home /Reww 116/ 

MATT REDMAN You Never Let Go (S,steys/Spsnow'EMI CMG, 

BARIOWGIRI I Need You To love Me tfenehCrb/Waraw &as./ 

MARK HARRIS Fend Your Wings rINO'Colmbai 

TODD AGNEW My Jesus ISRE /Ardeval 

PAUL COLMAN Holding Onto You (li;iu 

NATALIE GRANT The Real Me /Curb) 

STORYSIDE:O More To This life /Gota, 

100% 4.30% 4.43 4.28 4.37 

100°, 415% 4.32 4.37 4.31 

100% 4.34% 4.36 4.29 4 38 

100% 4.15% 4 14 4 20 4 11 

100% 4.07% 3.96 411 414 

82°e 4.06i, 4 06 4 08 4 03 

19% 4.01% 3.92 4.08 4.03 

Bt% 3.96% 3 99 3.93 3 95 

100% 3.94% 3.83 4.01 3.98 

94% 3.93% 3.93 3 94 3.91 

92% 3.92% 3.85 3.85 4 06 

88% 3.91% 3 96 3 89 3 68 

85`a 3 90% 3 84 3 98 3 89 

67% 3.88% 393 383 389 

90% 3.17% ' 3.95 3.81 3.86 

95% 113% 3 59 3 92 3 91 

97% 3.11% 3.80 314 3.88 

62% 3.79% 3.91 3 80 3.66 

84% 3.81% 3.51 3.64 3 61 

81% 3.59% 3.84 3.58 3 51 

lddlsrpYStdf 141894 respondents Total mow won** estimates are Wed on a scale of t 5 (1 _ dislike very much 5 = Eke very 

inudb. TiYI AIiallaAY represents the percentage or respondents vvra recognrred the song Teel Itre represents the number of 
rópOriderkf 010Sa tev are tired of heanrg the song Songs most have 40°° IamiWrni' to appear on survey Sample composMan 5 lased 
on pews 12.. Nairn re screened v..) the Internet Once passed they can bee the must test based on the format must. preference 
Raba Thaliusiccom resraä are not meant to replace tabour research TM results are Intended to show omens of pant.rpants on The the 

inland a r t y . R a t o T h a l l r s i c is a r e g i s t e r e d trademark of RateTheMust. c o r n TM R D wisp. Is ara hoer o M feal ma *Ms by 
oaf 111417á1i- RaMlbe8Nek ear gals Ili /rwüae M *Mahan Moore#. a NribW el Problem Rabb Notoorls. 
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NE E 

CHRIST /AN AC TOP 30 INDICATOR 
rNEÉ ARTIST TILE I. ABEL ÌTKS 

NEW & ACTIVE 

I - 
PLAYS 

NN1 ON 
CHANT 

TOTAL 
STATIONS 

40 AC reporters . Songs ranked by total plays for the airplay week of Sunday 712 - Saturday 7 8. 
© 2006 Radio & Records 

NEW & ACTIVE 

40 AC reporters . Songs ranked by total plays for the airplay week of Sunday 712 - Saturday 7 8. 
© 2006 Radio & Records 

STANFIELD Son Of God'Sparrow/fMlCMG) 

Total Rays. 218. Total StataHn 11, Adds 0 

JESSIE DANIELS Hold Me Now (Midas) 

Total Plays 147. Total Stations 8. Adds I 

FIGHTING - -. Back To You (EMI Must. Reactive'Goteee 

Total Plays. 146, Total Stations 9, Adds 3 

CHARLIE HALL Marvelous Light /SrurepsrSparrow /EMI CMG' 

Total Plays: 132. Total Stations 6, Adds-O 

MOTHERS KEEPER It Took The Scan /Nam linanArolnt( 
Total Plays: 129. Total Stations: 7, Adds 0 

(WovdCab/Waraer&as.) 272 +112 1 174 
/Deer.) 

+ BRANDON HEATH Our God Re gins (ReurraPtG) 259 +53 1 1814 ® POCKET_ The Welcome Sag tMln4Cw6lVaierBusJ 230 +71 1 1404 

29 (I) SARA GROVES Just Showed Up LINO) 229 0 2 1315 

PAUL BALOCHE Because Of Your Love dntegnty label Grovq) 

Total Plays 124. Total Stations 5, Adds 0 

HAWK NELSON Everything You Ever Wanted (Toroth & Nall 
Total Plays: 122, Total Stations -5. Adds. 1 

SEVENTH DAY... Oceans From The Ran BfC/Toom & We 
Total Plays 113 Total Stations. 5. Adds: I 

SONICFL00D Everlasting (WO( 

Total Plays 88. Total Stations 5, Adds: O 

GINNY OWENS fISHAWN LEWIS On Arms (Rocketow l 
Total Plays 84 Total Stations 6, Adds 2 

STANFIELD Son Of God'Sparrow/fMlCMG) 

Total Rays. 218. Total StataHn 11, Adds 0 

JESSIE DANIELS Hold Me Now (Midas) 

Total Plays 147. Total Stations 8. Adds I 

FIGHTING - -. Back To You (EMI Must. Reactive'Goteee 

Total Plays. 146, Total Stations 9, Adds 3 

CHARLIE HALL Marvelous Light /SrurepsrSparrow /EMI CMG' 

Total Plays: 132. Total Stations 6, Adds-O 

MOTHERS KEEPER It Took The Scan /Nam linanArolnt( 
Total Plays: 129. Total Stations: 7, Adds 0 

J 

PAUL BALOCHE Because Of Your Love dntegnty label Grovq) 

Total Plays 124. Total Stations 5, Adds 0 

HAWK NELSON Everything You Ever Wanted (Toroth & Nall 
Total Plays: 122, Total Stations -5. Adds. 1 

SEVENTH DAY... Oceans From The Ran BfC/Toom & We 
Total Plays 113 Total Stations. 5. Adds: I 

SONICFL00D Everlasting (WO( 

Total Plays 88. Total Stations 5, Adds: O 

GINNY OWENS fISHAWN LEWIS On Arms (Rocketow l 
Total Plays 84 Total Stations 6, Adds 2 

( 

ARTIST TITLE LABEI(S) pLAYYSS 

MANN/MS Fed row Wigs 111grCaMRllid 351 

BRIAN LITTRELL Welcome Home (ReanaNRG) 285 

AARON SHUST My Savior My God &JS*I !82 
THIRD DAY Mountain Of God (Essential/PIG) 253 

RUN FOR YOUR LIFE! WFSH (The Fish) /Atlanta morning co hosts Kevin Avery and Taylor 

Scott ran in Atlanta's world famous Peachtree Road Race along with over 55.000 other runners. They 

also broadcast live along the 6.2 -mile route and weren't too tired to smile for the cameras at the finish 

line. Seen here (l-r) are Scott and Avery 

J 
( 

l 

RUN FOR YOUR LIFE! WFSH (The Fish) /Atlanta morning co hosts Kevin Avery and Taylor 

Scott ran in Atlanta's world famous Peachtree Road Race along with over 55.000 other runners. They 

also broadcast live along the 6.2 -mile route and weren't too tired to smile for the cameras at the finish 

line. Seen here (l-r) are Scott and Avery 
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No Chicks Allowed 
Why women have a hard time charting 
at Regional Mexican 

Ever notice how few women appear on R &R's Regional 
Mexican chart? In any given week there are at most one or 

two women in the top 30. Among the few women who have 
made appearances there are Ana Bárbara, Graciela Beltrán, Jenni 
Rivera and Ninel Conde. 

Why so few women? To get a better 
picture of what's going on, I asked a few 
PDs - after all, they choose the music 
that gets on the air - why women have 
such a hard' time charting at Regional 
Mexican. 

Does it have to do with the format's 
large percentage of male listeners? Is it 
that Mexican music by women is of low- 
er quality than that by men? Is it that there 
aren't enough women doing Mexican 
music? 

I also asked what advice they would 
give the labels to help their female artists 
get on the air at Regional Mexican sta- 
tions. Check out what they had to say, and 
take notes. 

Gismo Noce 
PD, KOQO/Fres ee 
If this is an illness, 

it's a general epidem- 
ic. It's not only at Re- 
gional Mexican, but 
at all the formats. It 
has a lot to do with 
supply and demand, 
and it is up to the au- 
dience to decide. Like 
my grandma used to Guillermo Prince 
say, "Etgustos se rom- 
per; génems" ( "There are tastes for every- 
thing"). 

Besides, traditionally, the guy - 

"The songs women 

choose don't suit 
them and are not a 
good fit for their 
personalities or their 
voices. mars why 

they don't succeed at 
Regional Mexican." 

Samuel Ofrera 

whether a solo artist or in a band, a trio, 
mariachi, banda or nortef o - is the one 
in charge of delivering messages in songs 
through the famous serenatas. I think 
that's why we are predisposed to male 
artists. 

lack of quality doesn't have anything 
to do with it. On the contrary, female sing- 
ers focus more on or worry more about 
the quality of their recordings and want 
them to be well done. I feel there is a great 
need for female singers, especially if they 
are as hard- working and dedicated as 
Jenni Rivera. 

I would tell the labels to keep working 
at it. Like any good promoter, they have 
to continue to work at it, to convince PDs 
to take risks and to find new talent and 
not simply follow what others do. 

Jessie Duróti 
PD, KOYE/Tyler, TX 

The problem with programmin wom- 
en on the radio has 
to do with a lack of 
female artists. We 
play few women at 
"la Invasora" because 
there aren't enough 
women singers. 

One of the most - 
played female at our 
station is Jenni Ri- 
vera, who has sever- 
al strong hits, like "De Contrabando" and 
"Qué Me Vas A Dar," which have been 
charting for several weeks. Other popu- 
lar women singers are Graciela Beltrán, 
Ninel Conde, Mariana Seoane and Lidia 
Avila. 

Another reason women don't get 
played is because they get little support 
from their labels. 

I don't think it has much to do with the 
audience, because if the song is good, the 
singer's gender doesn't matter; the audi- 
ence will ask for the song and support it. 
Many of the hits that are sung by worn - 
en have the same effect as those sung by 
men. Like Los Tigres Del Norte say, "Tan, - 
bi'n las nmjere pullet:" ( "Women can do 
it too "). 

I think the quality of women's voices 
is excellent, at least the ones I've listened 
to. My advice would be to develop more 
female artists. Again, if the song is good, 

Jessie Durión 

Comedian Update 
I hope you sent in your nomination ballots for the 2006 R &R Industry 
Achievement Awards. We will be announcing the nominees soon. The 
winners will be announced at the R &R Convention in Dallas, and the 
Latin awards will be handed out during two of the Latin sessions. 

Register for the convention at www.radioandrecords.COm, and make your ho- 
tel reservations at the Hilton Anatole Hotel by calling 800- HILTONS or 214 -761- 
7500. Mention the R &R Convention to get a room rate of $175 per night. 

the public will like it and radio will play 
it. 

For example, Ninel Conde was a top 
charter with the song "Ingrato." She had 
strong promotion behind her and was 
able to get plays on many stations. 

We need mom female voices in the Re- 
gional Mexican format. My advice to all 
the labels with regard to women artists 
is to release good songs, do great promo- 
tions and don't do the same old thing: 
duranguense. 

Mouse Flores 
PD, KLEY L KSAH/San Antonio 

During the grupero movement, wom- 
en singers held important spots and had 
an impact on radio. When the narcocor- 
rido era arrived, women didn't have a 
shot in that awful movement, thank God. 
And when duranguense emerged, it sur- 
prised everyone, especially women, who 
had no opportunities in that music style. 

The banda genre is waiting for women 
who can offer some- 
thing new, but 1 think 
it's women who 
don't believe in that 
style of music. Wom- 
en who introduce 
new things, who 
keep their essence as 
women and who of- 
fer a fresh new sound 
are the ones who will 
get programmed. 

I don't think the male audience for Re- 
gional Mexican has anything to do with 
it. In fact, it's women who answer re- 
search questions and listen to radio. You 
don't do radio thinking of men, you do 
radio attempting to reach everybody. 

Popular music requires that people 
identify with el pueblo (the common folk). 
Sometimes pop artists try to reach the 
masses by singing Mexican music, like 
Ninel Conde, Pilar Montenegro or Anais, 

but we know this 
music is not their 
passion. 

True Regional Mex- 
ican women, like 
Graciela Beltrán and 
Jetni Rivera., contin- 
ue to work at it, and 
the classic ones, like 
Beatriz Adriana, Aida 
Cuevas and Ana 

Gabriel, aren't working for la raja. 
My advice is, please don't have women 

record duranguense. There are a lot of mu- 
sical styles within Regional Mexican that 
can work for them. Look at banda, and of- 
fer us good songs. Invest in good musical 
arrangements by professional people who 
have a vision for Regional Mexican musk. 

Alfonso Flores 

Samuel Olvera 

"My advice to all the 
labels with regard to 
women artists is to 
release good songs, 
do peat promotions 
and don't do the 
same old thing 
duranguense." 

Atattie Denies 

Sawed Were 
PD, WM/C arteston, SC 

It's a complicated thing to explain, but 
I think singers like Jenni Rivera singing 
"Las Malandrinas" lack credibility. There 
are very few women who can really ex- 
press the musk, and that's a problem. 

Women are choosing the wrong songs 
and the wrong musical styles within Re- 
gional Mexican. Look at Graciela Beltran 
with "No Me Pregunten Por El." She's 
trying to do something similar to what 
Paquita La Del Barrio does. When you 
look at Graciela Beltran, she's all nice and 
sweet, and that song doesn't fit her. 

There are so few women because they 
go after the musical styles that sell, 
which are the kind that attack the op- 
posite sex, or they do corridos. These 
songs don't suit them and are not a 
good fit for their personalities or their 
voices. That's why they don't succeed 
at Regional Mexican. 

I don't think the audience has much 
to do with it. Women simply choose the 
wrong songs. It's up to the labels to help 
them. If a label has an artist like Los Ra- 
zos and one like Graciela Beltrán, their 
promotional efforts have to be focused 
on Graciela, because Los Razos will do 
well no matter what they sing. Graciela 
will need more help because she's a 
woman and because of the genre she 
chose. 

One artist who has done a great job is 
Ana Bárbara. She has stayed within her 
own style, and, like it or not, any song she 
releases, people ask for it. My advice to 
women singers is to choose the right 
songs acid genres and not to listen to the 
label, which often wants to do something 
that costs very little and makes a lot of 
money. The songs women choose have to 
fit their personalities. 
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See Them Live 
14 Grupo Niche, Avalon Theater, Easton, MD 

14 Marc Anthony, Marco A. Solis 8 Laura Pausini, Shoreline Amphitheater, Mountain 
View, CA 

14 Ozomatli, Irving Plaza, New York 

14 Intocable, Gibson Amphitheater, Los Angeles 

14 SiSe Black Cat, Washington, DC 

15 Gypsy Kings. City Lights Pavilion, Denver 

15 Marc Anthony, Marro A. Solis & Laura Pausini, Verizon Wireless Amphitheater, Irvine, CA 

15 RBD, Madison Square Garden, New York 

15 La Kalle Explosion f /Calte 13. Julio Voltio and more, San Jose State Event Center. 
Sall Jose 

16 La Nueva 1st Anniversary Event f /Kumbia Kings d N'Klabe. Coachman Park, 

Clearwater, FL 

17 Sin Bandera, Nokia Theatre Times Square. New York 

17 Tiempo Libre, Kuumbwa Jazz Center, Santa Cruz, CA 

18 Marc Anthony Marco A. Solis 8 Laura Pausini, Gibson Amphitheater. los Arrgete'. 

18 Maldita Vecindad, the Parish at House of Blues. New Orleans 

18 Sin Bandera, Filene Center, Vienna, VA 

18 Tiempo Libre, Triple Door, Seattle 

19 Marc Anthony, Marco A. Solis 8 Laura Pausini. U.S. Airways Center, Phoenix 

19 Gypsy Kings, Wente Vineyards, Livermore, CA 

19 Tiempo Libre. Yoshi's, Oakland, CA 

20 Joan Sebastian, San Manuel Indian Bingo & Casino, Highland, CA 

20 Gypsy Kings, Grove of Anaheim, Anaheim, CA 

20 Tiempo Libre, Bump n Time Entertainment, Sacramento 

21 El Tri (,ibson Amphitheater, los Angeles 

21 -22 Gypsy Kings, Greek Theater, Los Angeles 

22 Marc Anthony, Marco A. Solis & Laura Pausini, Venzon Wireless Amphitheater. 
Selma, TX 

23 Sin Bandera, Gwinnett Center for the Performing Arts, Duluth, GA 

23 Kinky. Artscape Festival, Baltimore, MD 

24 Sin Bandera, Jackie Gleason Theater, Miami 

25 Marc Anthony, Marco A. Solis 8 Laura Pausini Laredo Entertainment Center, Laredo, TX 

26 Kinky, JC Fandango. Anaheim, CA 

28 Manu Chao 8 Kinky, Greek Theater. Berkeley, CA 

29 Marc Anthony, Marco A. Solis & Laura Pausini, Sound Advice Amphitheater, West 
Palm Beach 

29 Tiempo Libre, Jazid, Miami 

30 Manu Chao, Bayside, San Diego 

30 Marc Anthony, Marco A. Solis & Laura Pausini, American Airlines Arena, Miami 

1 Manu Chao 8 Kinky, L.A. Coliseum, Los Angeles 

4 Ricardo Arjona, Orleans Arena, Las Vegas 

5 Ricardo Arjona, Dodge Theater, Phoenix 

10 Kinky 8 Los Lonely Boys, Sandia Casino, Albuquerque 

10 Ricardo Arjona, Dodge Arena, McAllen 

11 Ricardo Arjona, Reliant Arete, Houston 

11 Kinky & Los Lonely Boys, County Coliseum, El Paso 

12 Kinky 8 Los Lenity Boys, Ansebno Valencia, Tucson 

12 Ricardo Arjona, Frank Edwin Center Theater. Austin 

13 Ricardo Arjona, Smimoff Music Centre, Dallas 

18 Ricardo Arjona, Gwinnett Center, Atlanta 

18 Intocable, Dodge Arena, McAllen 

19 Ricardo Arjona, TD Waterhouse Centre, Orlando 

19 Intocable, Convention Center, Austin 

20 Kinky & Los Lonely Boys, Saroyan, Fresno 

20 Intocable, Tx West, Dallas 

20 Ricardo Arjona, American Airlines Arena, Miami 

24 Kinky 8 Los Lonely Boys, County Bowl, Santa Barbara, CA 

25 Ricardo Arjona, Coors Amphitheater, Denver 

25 Intocable, Escapade 2000, Houston 

26 intocable, AT&T Arena, San Antonio 

27 Ricardo Arjona, Don Haskins Center, El Paso 

27 Intocable, LEC Arena, Laredo, TX 
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CONTEMPORARY 
INTOCABLE Delate Amar (EMI Televisa) 

JOAN SEBASTIAN Mas Alla Del Sol (Balboa) 

KUMBIA KINGS Pachuca /FM/ Te/ev,sal 

LUIS FONSI Paso A Paso /Umversa0 

OBIE BERMUDEZ Sigo Con Ella /FMI Televisa) 

PEPE AGUILAR Se Fue (EMI Televrsal 

REGIONAL MEXICAN 
KUMBIA KINGS Pachuca (EMI Televisa' 

LOS CUEN'S DE SINALOA Un Sonador ,EMI Tele aa 

YAHIR Detalles ( Waffler M I 

TROPICAL 
BANDA GORDA Y Ya Parao /MPL 

EDDIE SANTIAGO No He Podido Olvidarla /MP/ 

JOAN SEBASTIAN Mas Alla Del Sol (Balboa) 

JOHNNY VENTURA la Maier De Los Dos IMP/ 

YAHIR Detalles /Warner M L 

ROCK /ALTERNATIVE 
DHIRA Una Familia rUniversali 

JOSELOSohnedad Uiuversal 

LATIN URBAN 
RAKIM Y KEN Y Me Matas (Universal/ 

i Qué Pasa Radio! 
There's not much movement at Regional Mexican. Conjunto Primavera's "Diganle" 

(Fonovisa) regains the No. 1 position. Alacranes Musical's "Dónde Estás" ( Univision) is 

up four spots, to No. 20, while Zainós "Due No Exista Nada" (Fonovisa) enters the 

chart at No. 29. 

Contemporary is also slow this week, and there's little movement. Thalia's "No, No, 

No," f /Aventura (EMI Televisa), is up three positions, to No. 7; Enanitos Verdes' 

"Mariposas" (Universal M.L.) is up two, to No. 12; Victor Manuelle's "Nuestro Amor Se 

Ha Vuelto Ayer," f/Yuridia (Sony BMG), is up two, to No. 15; Frankie J's "Pensando En 

Ti" (Columbia) is up three, to No. 19; and Miranda's "Yo Te Diré" (EMI Televisa) is up 

five, to No. 23. Three songs enter the chart: Chayanne's "No Sé Por Qué" (Sony BMG) 

enters at No. 24, Osë s "Ahora Que No Estás" ( Fonovisa) at No. 27 and Gloria Trevi's 

"Todos Me Miran" (Univision) at No. 29. 

Víctor Manuelle's "Nuestro Amor Se Ha Vuelto Ayer" retakes the No. I position 
at Tropical. Mach & Daddy's "La Botella" (Universal ML) is up four spots, to No. 

17; Domenic Marté s "Ya Que Te Vas A Ir" (J&N) is up 10 positions, to No. 19; and 

Limi -T 21's "El Baile Pegao" (Univision) continues to move up and lands at No. 23. 

Three songs enter the chart: Andy And1/s "Para No Verte Más" (UB0) at No. 25, 

Frankie J's "Pensando En Ti" at No. 27 and Gissel e s "De Qué Nos Vale" (Universal 
M.L.) at No. 29. 

Héctor "El Father's" "Here We Go Yo," f /El Presidente (Roc -La- Familia /Gold Star/ 
Machete), is up seven positions and lands at No. 12 at Latin Urban. Wisin & Yandel's 

"Pam Pam" (Machete) is up six, to No. 22, and E -40's "U and Dat," f/T -Pain and Kandi 

Girl (Reprise /BME), enters the chart at No. 27. 

TELEVISION 
70P 10 SPANISH -LANGUAGE SHOWS 

ON HISPANIC NETWORKS 

TOP 10 ENGLISH-LANGUAGE SNOWS 

MOST WATCHED BY HISPANICS 

1 La Fea Mis Bella 1 Family Gay 

t Peregrina 2 So You Think You Can Dance (Wed.) 
3 Barran De Amor .1 So You Think You Can Dance (Thurs.) 
4 Don Francisco Presents 4 America's Got Talent 

5 Aqri Y Ahora 5 WWE Smackdown! 
6 Cristina t War At Home 

7 Cantando Por Un Sucio 7 American Dad 

B Sitiado Gigante So Yoe Think Yoe Can Danes (NMI, 
9 OH Madre Tan Padre 9 George Loper 
le Conies Final: Premios Jsvented la Macy's Ith of July Fireworks 

July 3 -9. Hispanics 2 +. Source: Nielsen Media Research 
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July 14, 2006 
ARTIST TI'.: ..E. S iÁTUS PLATS 

WEEKS ON TOTAL STATIONS 
ADDS 

CONJUNTO PRIMAVERA Díganle (Fonovisal 1282 +144 8 4610 

JOAN SEBASTIAN Mas Allá Del Sol (Balboa) 1235 +37 6 4513 

GRUPO MONTEZ DE DURANGO Adiós A Mi Amante (fdimonsa/Disai 1127 +73 14 4410 

INTOCABLE Alguien Te Va A Hacer Llorar (FMI Televisa) 1091 +87 13 4210 

MARIANO BARBA Aliado Del Tiempo (ThreeSoondl 977 4 17 4710 

LOS RIELEROS DEL NORTE Voy A llorar Por Ti (fonovrsa) 916 +39 14 4310 

ALFREDO RAMIREZ Qué lástima (Brial 904 -42 11 4211 

PATRULLA 81 Payaso Loco (Disal 897 +109 13 4010 

DUELO Te Compro (Univision) 859 +94 6 3512 

LOS HURACANES DEL NORTE Fue Mentira (Univision) 809 +45 7 3610 

LOS TIGRES DEL NORTE Ingratitud (fonowsal 753 38 5 3510 

BANDA EL RECODO El Club De Las Feas (Fonoasal 688 + 19 6 3510 

ALEGRES DE LA SIERRA De Rodillas Te Pido (Viva) 682 +96 4 2712 

EL COYOTE Y SU BANDA TIERRA SANTA Prohibido (Unrvisioni 649 +33 14 3211 

JENNI RIVERA De Contrabando (fonovisal 649 41 24 4410 

EL CHAPO DE SINALOA Detrás De la Puerta (Dise) 634 +30 9 3510 

SERGIO VEGA "EL SHAKA" Muchachita De Ojos Tristes (Sony BMG Norte) 573 +51 17 3210 

JENNI RIVERA No Vas A Creer (fonovrsa) 565 +32 4 2312 

VICENTE FERNANDEZ Me Quedan Todas (Sony MSG Nome) 523 +27 10 2911 

ALACRANES MUSICAL Donde Estás (Umvisiioa) 511 +78 3 2412 

VALENTIN ELIZALDE Cómo Me Duele (Universal) 510 -50 11 2610 

LOS HOROSCOPOS DE DURANGO Cuando Se Fue (EdnonSa/Disal 496 +72 2 2513 

CARDENALES DE NUEVO LEON Cómo Te Llamas Paloma (Drsa) 492 +1 5 2611 

LOS TUCANES DE TIJUANA Siempre Contigo ((Innision/ 476 +29 9 2710 

BANDA PEQUEÑOS MUSICAL Reencuentro (Faavisa) 458 +52 3 2712 

ALICIA VILLARREAL Insensible A Ti (Urwersal) 449 -41 15 3110 

PANCHO BARRAZA No Va A Matarme Tu Amor (Balboa) 422 +38 4 2310 

KPAZ DE LA SIERRA Silueta De Cristal (famoese/Disa) 419 +24 2 2010 

ZAINO Que No Exista Nada (Fonorisa) 413 +102 1 2517 

JOSE MANUEL ZAMACONA Desde El Die Due Te Fuiste (O/sal 412 +12 8 2410 

56 Regional Mexican reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays tor the 
airplay week of 72.7/8. Bullets appear on songs gaining plays or remaining flat from previous week If two songs are tied in total plays. the song with the larger increase 
In plays is placed hrst. Songs below No. 15 are moved to recurrent after 20 weeks on the chart unless a song has not yet reached the top 15. If after 20 weeks. the record 
Is not in the top 15 and has two consecutive weeks of decreased plays. the song is then categorized as recurrent. Most Added Is the total number of new adds officially 
reported to R &R by each reporting station Songs unreported as adds do not count toward overall total stations playing a song Most Increased Plays lists the songs with 
the greatest week -to -week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station 
Is assigned an AOH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. 1© 2006. Arbitron Inc.).© 2006 Radio d Records 

MOST 
PLAYED RECURRENTS 

ARTIST MIS ueafal 
TOTAL 
KAU 

MINN PNMAVENA Algo De MI ITnmQt/ 4111 

KtAZ NE IA 8A P. Ti Vas A Att"lrMi 6tiarreratáar 4112 

NETO Y ENS MANN Plearri Ea TI l6tlraalaNist/ 44 
ALACRANES MUSICAL Si Yo Furl Tu km ifUaimiit/ 47 

aattar ME warn) 
TOTAL 

HATS 

EL CHAPO DE SINALOA Para Clue Represes ILlwtl 419 

INTO Y SUS GANAMOS No Puedo Olydrte (Eólaaasu'átal 378 

OM MISS Na Na Na (lace Niña) (EMI Taénsal 382 

1M TICS BEL MITE Señor loador IFaroriraa 341 

IMPS NNTNVACNN Means Oue Ya No Este (insist/ 294 

NENNN VENA UAW Dumb Da Ti row iNNBiN es/ 294 

POWERED 

MEDIABASE 

MOST ADDED 
ARTIST ' ,. <pF ADDS 

GRUPO BRYNDIS Donde Estés Y Con Qiaen Estés /Dual 9 

ZAINO Que No Eusta Nada (f-anorak 7 

ERASMO Segundos De Ama (SonyBMGNotrel 4 

JOAN SEBASTIAN Mas Alla Del Sol (Balboa) 3 

LOS HOROSCOPOS DE DURANGO Cuando Se Fue (EanionsaiDrsal 3 

LOS ORIGINALES DE SAN JUAN El Tequeero (FMI Tekvaal 3 

TONO Y FREDDY Soy Para Ti (Lina/ 3 

VICTOR GARCIA Me Estoy Volviendo loco (SonyBMGNone) 3 

MOST 
INCREASED PLAYS 

ARTIST TITLE LABEl(S1 

TOTAL 

PLAY 

INCREASE 

CONJUNTO PRIMAVERA Díganle /fanvaai 144 
GRUPO BRYNDIS Dende Estés Y Con Ocien Estés (O / -119 
PATRULLA 81 Payaso Loco ( Bisai .109 
ZAINO Que No Exista Nada (Faavaa) 102 
ALEGRES DE LA SIERRA De Rones Te Pido (Viva) .96 
DUELO Te Congo (1innisan) .94 
INTOCABLE Alguien Te Va A Haca Llorar (EMI Tekvrsa) 87 
ALACRANES MUSICAL Donde Estes (Urrvaival .76 
GRUPO MONTEZ... Adiós A Mi Anwite (Eaioa saea) .73 
LOS HOROSCOPOS_ Cuando Se fue larmsaisal +72 

NEW & ACTIVE 
E PEÑA IAOINTA LA DEL BARBED_ Terco Pero Sabroso (Fontana/ 
Total Plays: 369, Total Stations: 23, Adds: 0 

BRONCO 'EL GIGANTE 0E AMERICA" Quitame (Fonovaal 
Total Plays: 351, Total Stations: 24, Adds: 2 

KUMBIA KINGS Pachaco (EUl Ttvisal 
Total Plays: 340, Total Stations: 23, Adds: 0 

LOS MORROS DEL NORTE Mientras Viras (Baal 
Total Plays: 321, Total Stations: 22, Adds: 0 

GRUPO BRYNDIS Deja Que (Dail 
Total Plays: 320, Total Stations: 19, Adds: 0 

MAZIZO MUSICAL Loco Poe Ti (Urlwi i n) 
Total Plays: 309, Total Stations: 11, Adds: 0 

CUISILLOS Amor Gitano ( Baboa) 
Total Plays: 295, Total Stations: 20, Adds: 1 

CONTROL Llueve Sobre Majado I 

Total Plays: 289, Total Stations: 16, Adds: 1 

CHELE ONTIZ Necesito Un Amor (Sony BUG Alome) 

Total Plays: 280, Total Stations: 18, Adds: 0 

DIANA REYES Mantras Illai+rsal' 
Total Plays: 260, Total Stations: 14, Adds: 1 

Soap rooked by MNMMaya 

Stalks MaYliuts loe all MR r1gMMra an available 
M Na web at vininvAIMINIMMIA0M. 

ubscribe to the most comprehensive and up -to- the -minute coverage of radio business news...at a special VIP package rate! 

R&R's INDUSTRY VIP PACKAGE RfrR: The Industry's Newspaper 
RFtR Today: The Industry's Leading Daily Fax 

RftR's Today's News 
E -mail updates of breaking stories 

The RF&R Directory 
The most comprehensive resource guide available 

SAVE OVER 25 %! 
RftR'S INDUSTRY VIP PACKAGE IS S445° 

(Regular rate S595.00) 

Call R &R at Subscribe online: 

310.788.1625 www.radioandrecords.com 
U. S. Only 
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July 14, 2006 
ARTIST 'i *.í -AEE. S 

TOTAL 

PLAYS 
1- 

PLAYS 
AMAStM 

CRART 
rout STATgNS 

ACM 

JULIETA VENEGAS Me Voy (SonyBMG) 855 +37 13 2311 

ALEJANDRA GUZMAN Volveré A Amar (Sony BMG) 776 0 16 2410 

SHAKIRA fIWYCLEF JEAN Hips Don't Lie (Epic) 745 +4 12 2110 

RBD Este Corazón (EMI Televisa) 674 +13 10 1911 

CAMILA Abrázame (SonyBMG) 822 -4 18 2410 

SIN BANDERA Due Me Alcance La Vida (Sony MG) 561 -3 19 2210 

THALIA fIAVENTURA No, No, No (EMI Televisa) 556 +58 7 1710 

RICARDO ARJONA A Ti (Sony BMG) 538 +37 5 1910 

LA OREJA DE VAN GOGH Muñeca De Trapo (Sony MG) 503 13 16 24)0 

MACH & DADDY La Botella (Universal) 500 -1 5 1210 

NOELIA Cómo Duele (Barrera De Amor) (EM! Televise) 480 10 17 1710 

ENANITOSVERDES Mariposas (Universal) 427 +63 5 1410 

JUANES Lo Due Me Gusta A Mi (Universal) 385 -35 27 2110 

CHAYANNE Te Echo De Menos (Sony BMG) 370 -36 24 1810 

VICTOR MANUELLE fIYURIDIA Nuestro Amor Se Ha Vuelto Ayer (Sony MG) 326 +35 8 810 

BELANOVA Por Ti (Universal) 322 +30 6 1410 

SERVANDO Y FLORENTINO Una Cencién Oue Te Enamore (Siente Music) 321 +35 2 910 

JEREMIAS Uno Y Uno Es Igual A Tres (Universal) 312 -2 11 1710 

FRANKIE J. Pensando En Ti /Coáenéva) 279 +29 4 1411 

BACILOS Contigo Se Va (WarnerMi.) 279 +26 8 1310 

YAHIR Detalles (WwmerML.) 272 -2 14 1311 

ANAIS Lo Clue Son Las Cosas (JI,) 259 25 14 1410 

MIRANDA Yo Te Diré (EM/ Televisa) 221 +53 1 912 

CHAYANNE No Sé Por Qué (SonyBMG) 209 +82 1 813 

EDUARDO CRUZ Tu Manera /WainarM.L.) 198 +21 4 1312 

LAURA PAUSINI Tu Nombre En Mayúsculas (Wa nerM.L.) 196 +3 9 910 

OSE Ahora Oue No Estás /Fonovaa) 119 +44 1 810 

BELANOVA Me Pregunto /Universal) 185 -4 17 1110 

GLORIA TREVI Todos Me Miran (llnivisio U 174 +101 1 712 

RBD Aún Hay Algo (EAN Teárvisa) 173 7 20 1510 

26 Spanish Contemporary reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked Dy total plays for the 
airplay week of 72-7/8. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase 
rn plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart unless a song has not yet reached the top 15. 11 after 20 weeks. the record 
is not in the top 15 and has two consecutive weeks of decreased plays. the song is then categorized as recurrent. Most Added is the total number of new adds officially 
reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with 
the greatest week-to-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100) Each daypart on each station 
is assigned an A0H number. Average Quarter Hour Persons used herein with permission from Arbitran Inc. (© 2006. Arbitron Inc.).© 2006 Radio 8 Records. 

MOST 
PLAYED RECURREN TS 

ARTIST TITLE LABIL(SI 
?Olt 
Raaa 

Nerivrlóre Sn Ti birN/6l 413 

SIN BAMBA Suada Ili Yaee i(Seey 8416) 311 

SNANMA Dia De Elrora Ayiri 21>! 

LAURA PAIBN Car Si No Nos Hliiwaa Alida IYYIrMLJ 212 

ARTIST TiTLE LABES, 

JUANES La Camisa Newa //basa° 

LA 5A. EVASION Algo Más ASaBy BAA6) 

MO Nuestro Amar /FAN Tedvaal 

YLIIDIA Anpal ISawIWO 

SHAIOLIA No kW 

SHAIOILA 9ALEJAN0110 SAN La Torfaa /Epic) 

TOTAL 

PLATS 

219 

211 

211 

212 

117 

IN 

POWERED c 
MEIIABASE 

MOST ADDED 
ARTIST TITLE LABEIISI ADOS 

CIAYANNE No S6 Por Out (Say NINO 3 

EWAMO CNR Tu Marlara Mawr ILL) 2 

MIRANDA Yo Te Dirt (EN TaYural 2 

GLORIA TREYI hides Me Mirea AAoitïed 2 

MOST 
INCREASED PLAYS 

ARTIST ' .L :ABE. 5' 

TOTAL 
PLAY 

MCREASE 

GLORIA TREVI Todos Me Miran /Univswrnl +101 

MAYANNE No Sé Por Out (Sary BRAG) +82 

MD Este Corazón (EMI Trims.) .73 
ENANITOS VERDES Mariposas /Universa° +13 

THALIA fIAVENTURA No, No, No LEAN TaYael +51 

MIRANDA Yo Te Diré /EMI Tetrvice/ +53 

LUIS FINS Paso A Paso IUrrversal° +45 

OSE Ahora Oue No Estés /FonovisS +44 

FORT MINOR_ M ure'd You Go (Machin Stglv1V iw &J +43 

LA SECTA ALLSTAR Tale Po TI (Universa0 +31 

DON OMAN Angelico NUMaclwr. 
Total Plays: 166, Total Stations: 6. Adds: 1 

BELANOVA Rosa Pastel /Unirws.B 
Total Plays: 161, Total Stations: 6, Adds: 1 

SIN BANDERA Junto A Ti /Sony BMGI 

Tots Plays: 154. Total Stations: 6, Adds: 1 

ALICIA VILLARREAL Insensible A Ti /Universe° 

Total Plays: 146, Total Stations: 8, Adds: 0 

CALLE 13 Atrtvete Te /Sorry BMW 
Total Plays: 134, Total Stations: 8, Adds: 0 

LUIS FONS1 Paso A Paso (Universe° 

Total Plays: 134, Total Stations: 4. Adds: 0 

TIZIANO FERRO Stop! ONidate (EMI Televise) 

Total Plays: 127, Total Stations: 8, Adds: 0 

SI SEIOR Verano Dal 96 Nerve link) 
Total Plays: 123, Total Stations: 5, Adds: 0 

JEREMIAS Hay Un Amor Afuera Waivers* 
Total Plays: 123, Total Statist 4, Adds: 0 

FONSECA Ta Mode Flom Tissu/ 
Tad Nag 122, Taal Wiest 5, AMR 1 

Balte rabbi/ by Mal ploya 

'9NNn *BON Nr aM UR n/nNra an asiladle 
MwtaiM 

Go 
TO YOU R 
HAPPY 

PLAC.E 
If work has you in a twist. relax and call 

Communication Graphics. Well make 
your expenence printing decals and labels 
a breeze! Call today! 
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EAST 
MEDIA ACCOUNT 
MANAGER - NYC 

Arbitron. a leading media information ser- 
vices company providing 

software solutions that will shape the future 
of the broadcasting industry. 

is searching for a Media Account Manager 
to join our Radio Station 

Services team in New York. NY or Columbia, MD. 
Primary Duties: Sales, service and training 
to Radio. Agency, Cable and Outdoor indus- 
tries in markets 151+. This will involve pricing, 
negotiating. and growing business primarily 
selling Arbitron software. Extensive travel is 
required. approximately 2 -3 weeks each 
month. We will teach the skills to the right 
talent. 
Skills/Experience Requirements: 2+ years 
radio, or agency experience or equivalent 
preferred. See full qualifications on our 
website. 
Send resumes to: saiesjobsearbitron.com 
or lax to: 410- 312 -8607 
Visit us online O www.arbltron.com 
An Equal Opportunity Employer M/F/DN 

MOINNNa SNOW i MORE 

Suburban market of Washington, D.C. 

(Southern MD) searching for talent to pilot 
97 -7 the Rocket. This is no "cookie cutter" 
radio show Format is Mainstream Rock. 
Market is suburban with same owner /mar- 
ket for 18 years and never selling out its 5- 
station cluster. We are the last of the Radio 
Mohicans. You will have artistic freedom 
within bounds. do production, remotes, live 
spots and live a secure. professional radio 
life. Ideally. we would prefer a talent that has 
been stifled by corporate programming and 
Is yearning to do it with "talent." Paid vaca- 
tion. medical, holidays and other fringe ben- 
efits. Rush T&R to: 

SOMAR Communications. Inc. 

28095 Three Notch Rd. Suite 2-B 

Mechanicsville. MD 20659 

or e-mail SOMARCOMOAOL.COM 

E.O.E 

SOUTH 

Promotions Manager 
Cox Radio/Greenville, SC 

Ratings leaders HOT 98 -1 Greenville. SC 

(Market 60) has an immediate opening for 
a Promotions Manager. This is an excellent 
opportunity at a great station with the best 
radio company. EOE. Detailed job descrip- 
tion available at http: /íhot981.com/ 
about us/careers.html 
Applications to: Steve Sinicropi. VP /GM 
Cox Radio Greenville 
220 N. Main Street. Suite 402 
Greenville. SC 29601 
coxgreenvillejobsacoxradio.com 

Rii OPPORTUNITIES 

SOUTH 

NNiNTS 

HOT 98- 1/WHZT -FM (Cox Radio. Greenville, 
SC market #60) Looking for a great chance 
to excel on a winning team, in a family at- 
mosphere? Our last night guy of 5 years was 
promoted to a major market. Here's your 
chance to shine in 4 states, on a 100,000 
watt station. Are you the next night super- 
star? If you can dominate nights, have great 
production skills (Adobe Audition) and love 
being in front of a crowd (club gigs and ap- 
pearances are plentiful) send your best stuff 
now. Cox Radio is an Equal Opportunity 
Employer 
Rush Packages to: 
Cox Radio Greenville - WHZT 
Attn: Fisher 
220 North Main Street 
Suite 402 
Greenville. SC 29601 
NO CALLS/E -MAIL PLEASE! 

MIDWEST 
Mahe Sher Prefacer 

Rover's Morning Glory, Chicago's morning 
show on 105.9 WCKG FREE FM. is looking 
for an experienced producer. Book guests, 
coordinate live events. manage interns, de- 
velop show content. work with affiliates. At- 
tention to detail, organization, knowledge of 
Chicago, and industry contacts a must. Pre- 
vious large- market Producer and/or Promo- 
tions Director experience preferred. Send 
resume, references, past accomplishments 
and producing philosophy to: Rover Pro- 
ducer WCKG FREE FM, 2 Prudential Plaza. 

Suite 1059, Chicago, 11 60601 or fax to 312- 
565 -3180 attn: Rover Producer. Please no 
phone calls. CBS Radio is an EOE. 

COCAIN MOMMIOS 

Are you funny AND smart? Jacobs Media is 
looking for a charismatic morning host who 
is ready to innovate as part of an ensemble 
cast. A radio pro who is able to relate to a 

young target audience, ad -lib, interview. 
write. and make people laugh almost effort- 
lessly. News/Talk experience helpful. Oppor- 
tunity of a lifetime with a great company. 
EOE. Help build the morning show of the 
future Send your best work via e-mail (no 
phone calls) to 

JobsaJacobsMediaOnline. com. 

Sales Manager - WBNS seeks a motivated 
manager to oversee the Mix 97.1 sales force. 
Call (614) 460 -2806 or apply at: 
www.dispatchbroadcast.com. EOE (7/14) 

NewsRadio 1110 KFAB in Omaha is look- 
ing for it's next frontline personality. 

Send one hour of unscoped tape via MAIL. 
Gary Sadlemyer, KFAB Radio. 5010 
Underwood. Omaha. NE 68132. EOE (7/14) 

WEST 

SMOOTH MORNING SNOW HOST 

Riviera Broadcast KOAS -FM. Smooth Jazz 
105.7 FM in Las Vegas is looking for a HOST 
for our music intensive morning show. The 
ideal candidate will have a smooth. conver- 
sational on -air presentation and knowledge 
of Smooth Jazz. Duties include operating 
broadcasting equipment, representing the 
station at events. and knowledge of basic 
prodction. Two to three years (2 -3) years of 
on -air experience required. EOE. 

Send resumes and mp3's to: 
koastalent @gmail.com or mail to: KOAS, 
2725 E. Desert Inn Rd., Ste. 180, Las Ve- 
gas, NV 89121. 

lOP HOP PENSONALITY 

Ask yourself....are you, or do you know of, 
truly one of the very best, most original 
sounding, Latino targeted Hip Hop "person- 
alities" (NO DJ's) in America? Be honest! If 
the answer is yes, please rush your CD 
aircheck of any daypart from any market. and 
your package, for the opportunity of a life- 
time in a great city, with a great company 
to: Radio & Records, 2049 Century Park 
East, 41st Floor. #1061. Los Angeles, CA 

90067. EOE 

POSITIONS SOUGHT 

Seeking Play -by -Play. Media Relations/ 
Sales position. JOE: (888) 327 -4996. (7/14) 

Energetic, highly driven and motivated fe- 
male seeking opportunity at your station. 
LASHONDA WRIGHT: (817) 715 -4507 
lashonda60peoplepc.com. (7/14) 

Motivated Production Maniac!! Outgoing, 
professional female that interacts and works 
great with all personalities. TAT TARPLEY: 

(214) 347 -2717 taybaltimore®yahoo.com. 
(7/14) 

REX MCNEILL most recently at IQBR Max 
FM San Francisco, looking for fulttime in 

morning or afternoon drive. Currently do- 
ing swing. rexontheair4yahoo.com. (7/14) 

Can you help a 14 year Vet? I LOVE radio it 
is therapy for me. I have done CR. AC, Hot 
AC. Oldies and Country. (616) 285 -1995 or 
bitemanUtriton.net. (714) 

R&R Opportunities 
Free Advertising 

Radio 6 Records. Inc. provides free (20 words maxi- 

mum) Irstings to radio stations ON A SPACE AVAILABLE 

BASIS in Opportunities. Free listings of the same length 

are also available to individuals seeking work in the in- 

dustry under Positions Sought 

Deadline 

To appear in the fokovnng week's issue. your ad must be 

received by 1 il./ aim WV). eight days pnor to issue 

date. Free OppoAunities lisbrgs should be typewritten or 

purled on 81/7 X 11' company/stilton letterhead and are 

accepted only by mal or fax. 310. 203.8727 Only tree po- 

sitions sought ads are accepted by e-mail to 

lonurnalverarboandrecolds can. Address a120 -word ads 

to R&R Free Opportuxribes. 2049 Century Park East.. 41st 

Floor. Los Angeles. CA 90067 

RbR Opportunities 
Advertising 
1x 2x 

$200 /inch $150 /inch 
Rates are per week (maximum 35 word per inch includ- 
ing heading) Includes generic border. I1 logo. custom 
border or larger heading are required, add 112 mch (S60 
for lx. S50 for 2x) In addition. all ads appear on R&R's 

websrte own. radaandrecords corn) 

Blind Box: add $50 
The R&R address and your box number adds 12 words 
to your ad Regular Opportunities rates apply to Blind 
Box ads but a S50 service charge is added for ship- 
ping and handling 

Positions Sought: $50/inch 
Individuals seeking employment may run ads in the 
Positions Sought section at the special rate of S50,inch 

Payable In Advance 
Opportunities Advertising orders must be typed on 

company/station letterhead and accompanied by ad- 

vance payment. Please submit ad copy & logos via 

email to kmumawxeradroandrecords coon Ads are also 

accepted by lax (310- 203 -8727) or mad Visa. MC. 

or AMEX accepted. Include card number. name as it 

appears on credit card. expiration date and phone 
*number Blind box responses are sent to advertisers 

every Friday by first -class mail 

Deadline 
To appear in the following week's issue your ad must 

be received by Monday moss (PST) eight days prior 
to issue date Address all ads to R&R Opportunities. 

2049 Century Park East. 41st Floor Los Angeles 

CA 90067. 

RADIO ft RECORDS, INC. 
2049 Century Park East. 41st Floor. Los Angeles. CA 90067 

R&R is published weekly. except the week of December 25 Subscriptions are available tot $325.00 per year (plus applicable 

sales tax) in the United States. 5330 00 in Canada and Mexico, and 5495 00 overseas (U S funds only) from Radio & Records 

Inc at 2049 Century Park East. 41st Floor Los Angeles. California 90067. Annual subscription plan includes the weekly 

newspaper plus two R&R Directories issues and other special publications Refunds are prorated based on the actual value of 

issue received prior to cancellation Nonrefundable quarterly rates available All reasonable care taken but no responsibility 

assumed for unsolicited material R&R reserves all ngMs in material accepted for publication All letters addressed to R&R or its 

Editors will be assumed intended for publication reproduction and may therefore be used for this purpose Letters may be edited 

for space and clarity and may appear in the electronic versions of R&R. The writer assumes at liability regarding the content of 

the letter and its publication in R&R Nothing may be reproduced in whole or in part without written permission from the 

Publisher 

Radio & Records. Inc 2006 

POSTMASTER Send address changes to R&R. 2049 Century Park East. 41st Floor. Los Angeles. California 90067 

HOW TO REACH US RADIO & RECORDS. INC.. 2049 CENTURY PARK EAST. 41ST FLOOR. LOS ANGELES CA 90067 

CIRCULATION: 310-788-1625 

Fax 

310-203-8727 

NEWS DESK: 310 -788.1699 310 -203 -9763 

RAR MUSIC TRACKING: 310- 788 -1668 310-203-9763 

ADVERTISING/SALES: 310-553-4330 310-203-8450 

E-marl 

subscribed radioandrecords.com 

newsroom fà radioandrecords.com 

cmaxwell et radioandrecords. oom 

hmowry O radioandrecords.com 

WEBSITE: www.radioandrocords.com 

OPPORTUNITIES/MARKETPLACE: 310-788-1821 310-203-8727 

EDITORIAL/MAIN OFFICE: 310-553-4330 310. 203 -9783 

WASHINGTON, DC BUREAU: 301- 951 -9050 301-951-9051 

NASHVILLE BUREAU: 615-244-8822 615 -248 -6655 

kmumaw is radioandrecords.com 

marlroomOradioandrecords com 

ihowarderadroandrecords.com 

IheltonO tart oandrecords.com 
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AIR CHECKS 

AUDIO & VIDEO AIRCHECKS - 
CURRENT #311. KRTH/Shotgun Tom KPWR/IAIi Choc. KIIS/Dave Styles -JoJo 

Wright KLOS/Mark & Brian. KPLX/Bobby Tara d Chns. WUSWLrsa Dent $13 

CURRENT nit KRTH/Gary Bryan. KZZA/Domtno. WKSCRktac KRBE: 

Carson. KLW /John Summers KMYI /Jell d Jer WKTU/Bill lee $13 CD 

PERSONALITY PLUS /PP2111, WTMX/Ertc & Kathy. WLTMRandy d Sink 
WS8- FM/4eIly d Alpha. WKOX/Marlcow. $13 CD 

PERSONALITY PLUS IPP2111. WLUP /Jonathon Brandmeer, WVRV,Steve d 

D C . WSTR/Steve d Vicki, WZPT /John. J R . Kate d Bubba. S13 CO. 

PEIISONALJTY PLUS IPP -217. KHKS/Ktdd Kractdtck. KKRW/Dean d Rog 

XVIL.Terry King WIYY/KMt. Mark d Swede $13 CD 

ALL CNN POIR.1*11, KPWR .KRKS. WDJX. WXKF. WBBM -FM. WKSC $13 

AU. AIC C -144. XPLZ. KRWM. WITJ. WZPL. WLNK $13 CD 

ALL COUNTRY ICY -1N, WOIK. KMPS. KKWF. KKUS $13 CD 

PROMO VAULT PR44 - promo samples - all market sizes - all formats 

$1550 CD 

SWEEPS YAW 41A-61- Sweeper d Legal ID sangks. all formats St 550 CD 

CHN.39 (CHR NIGHTS). O-27 1ALL OLDIES). CR -1 (CLASSIC ROCK) ALT t 

ALL ALTERNATIVE). AOR -17 (ALL AOR) at $13 00 each CD 

CLASSIC PC 03. KZZP'Johnathon Brandmeter -1982. KOPMloward 
Hofhnnan -1982. B100/Shotgun Tom -1978 Mighty 690 -1980 KLSY/Bruce 

Murdock -1987 $16 50 

1110E0 PIN. Chicago's WKSCMÖu. Tampa's WRBO/Mason d Bdl Houston s 

KILT/Rowdy Yates Dallas' KLW /John Summers KPLX/Bobby Tara d Chris 

Mtamit Y100/Kenr,y d Fooly 2 hrs S30 VHS $35 DVD N www.californiaaircheck.com " CALIFORNIA AIRCHECK 
ISM sappnaa Orly, - Fermi**. acâ. FL 32134 - NI 54$-14I5 

EMPLOYMENT SERV ICES 

AIR TALENT PROGRAM DIRECTORS - PROMO DIRECTORS 

FREE Consultation! 
Shaun Holly 602 -828-0507 

www.TripleYourPaycheck.com 

RADIO 

If you own a radio station or translator that serves 

South Jersey we would like to talk to you about 

either purchasing or leasing your property. We are 

a local station seeking to expand our local 
\coverage. Please call: (856) 497 -4200 

MARKETPLACE 
AD VER TISING R. 

Payable in advance. Order must be typed and 
accompanied by payment. Visa /MC /AMEX 
accepted. One inch 
minimum, additional 1 One $116.N 
space up to six inches II beertlme N.N 
available in increments 13Ineertises llt3.N 
of one -inch. Rates for 21 Imartises 75.M 
R&R Marketplace (per 51 ineertiies 75.55 
inch): 

Marketplace 
(310) 788-1621 
Fax: (310) 203 -8727 

e -mail: kmumaweradioandrecords.com 

RR MARKETPLACE 

VO /CEO VER SERVICES 

ID'S LINERS -PROMOS 

JEFF DAVIS 
DEMOS ONLINE WWW.JEFFDAVIS COM 

PHONE: 323 -464 -3500 

SAMy 
hp -1 .a ac 

1 

HEARD BY 
45 MILLION 

LISTEN,, RS DAILY 
.al -u 4I6t 

DEMO: 
www.teamaElrl.00111 

1-877-4-YOURVO 
(877-496-8786) 

.r..:íaer`.a. t; ] ILI I II 1 Ili tu.ú%4sn 

wr -ry/maging Promos commercials 
nhandieldso/ 

stations around the world! C41, 
WROR 

Boston 
HO 

iv 
t9Z. LA davidkaye 
Co ,84? r11 

J 

C T I O N S 1 N C. 

For a free demo, email us at: 
Info(!davidkaya.com 

Mark McKay Media 
MALE & FEMALE VOICES AVAILABLE 

AU. FORMATS á MARKET SIZES 

CLUSTER & GROUP RATES 

PHONE DEMO: 913-345-238 I 

FAX 345 -2351 
WEB DEMO: mckaymedia.net 

DRY TRAX or 

PRODUCED 

AFFORDABLE! 

She's one of the mort versatile voice 
performers in the business, heard daily on 
radio and television stations worldwide. 

Roberta Solomon 
PROMOS, IDS & SWEEPERS 
MP3 - ISDN - FTP 

DEMOS ON THE WEB 
www.voicegal.com 

JOE CIPRIANO 
PR O M O S 

AMERICA'S NUMBER 1 VOICE 
the voice of FOX, CBS and The Grammys 

Call Us. 

(310) 229 -4548 

www.joecipriano.com 

Itvww.radioandrecords.com 

MUSIC REFERENCE 

Great Summertime Songs! 
New! 5th Edition Green Book Of Songs By Subject: 
The Thematic Guide To Popular Music 
1,569 jam -packed pages 

86,000 listings 
35,000 songs 
1,800 subjects 
All music formats 
100 years of music " 
Order via R&R Save 20% and get free UPS shipping!* (*on U.S. orders) .._ 
Diícounted price: $51.96 softcover /$63.96 hardcover 
(CA residents add sales tax) 

Charge by phone: 310.788.1621 or send a check to: 
R &R, 10100 Santa Monica Blvd.. 3rd Floor. L.A., CA 90067 
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POWNISOir; 

MBIIAIASB 
- 

CHR/POP 
LW 1W 

1 ELLY FIRM ITMALAM Pr.rio.w.. AGM/w 
3 MAIM IAafaitMd Ar/J.wftLlla 
2 3 fAA10AA pwYtlEF JEAN NN D.'t Ln firid 
4 4 FONT MNNIL Mail You G. Macke SiNVNYrw A'OaJ 

5 5 CNAIMLNNAN IIOAYZE NONE NW tóYwrrMMbrowN 
8 CASSIE M. A U IMdrlSietlwfl./AMAIY.fd 
9 PURI AT ENE DISCI L. AsaytlaswiwYx //rllassstA.sl 
7 FRAY Ow MY Hood IGS Carl rhid 

11 GMNEINA ANIMA At N. our Mo MILA4MAá/ 
e 10 NNiI LACIIEY Wtn's Left Of M.4Aisrlodr/ilóiaaya/ 
10 11 AL4AMEMCAN REJECTS Mow Along AslawbtriesrM 
17 MILS NARRLEY Crary M>Ywl.rwsNtwAG/ehoi1 
13 PUSSYCAT DOLLS HIM SNOOP TM Donau lAAANsrxapd 
12 14 NCKEUACK Sawn' M. MA..í.a..rACIAAtiI 
19 BROKE' fIJAYZ D.j. Vu Nest MbMlSar UdrwCaM.ati./ 
14 16 FIELD MOO fIC1ARA S. NU rD7/IC./HN 
15 17 SEAN PAUL T.g.rotw. AfE'AtAwac/ 
16 18 RIAMA SOS Nit .14/110.11161 

18 19 DANIEL POWYS Bed Bey Armor bes.) 
22 PANS NUN Stn Ar. Bird Nair Anal 
21 21 PANA BEAM OAR BAN Dios T.. Much Maws/ 
26 CIIiMBM D. M T. M /Si.11MMCA.its1 
23 CMS SUVA M. WAYNE Ulm That r(AisQwaaMlalMGrrap.l 
29 JESSICA MINI A Polk Afta. Oki 
24 ANLEY PRIMA MINA LW LI* IabdGraa/Gsi.rrMAMnwsl 
28 MI AC Golf Dun A.dAtyiAaY.id 
25 27 JEANNE MESA RAMOSE Guided MA.rywsssl 
30 KT TNTAII lick Nuns & The tarry Trot MAMwskrsAïri.I 
31 lI' JN IRA i SEAN PAIL Sup Y. Fisr: l7YA 
32 SEAN PAIL Who Yas Ow. Ws M w T. MN M/Aabác/ 

#1 MOST ADDED 
JAM TNNSEKAE snyNod AMadflAair/aMM6+.qt/ 

#1 MOST INCREASED PLAYS 
AIM TRAUMA NOMA RLwtmrrsl.w®gV 

TOP 5 NEW & ACTIVE 
AR Nu Wrlr /7A1'frib.rscAt/ 

N DICE U Mab. W Bias RCMMNf 
TEDDY GEISER Dow Wok rCats.iiNSapNN'ir 

Tl Why Too W. Oar NsáAr.wFJ 
MEOW BF A oEAOMAN Saw M..e. Arr.r.afMAKJ 

CNIGçç/ _ aa Ios tl. 

AC 
LW 1W 

1 : DANIEL MINI Bed Day Nbrair*KJ 
2 IATANA BEBNGFIELD Wadies epic/ 
3 3 JAMES KIM Twin baMiM Xrstanteloorid 
4 LEEMBIRE Yon Pad Ms Mw/IW 
5 KELLY GANSN beam Of Too MUM INi/ 
8 NK LACMEY WMts Left Of W IAirlastAs WMC+.rtN 
6 7 INN TUNAS Ever The Sams /Atiatre 
7 8 INCUR BILE Saw Ti. Lan Drat Far W (143rRgrsel 
11 0 FAITH ALL. Li. W. New Land M Al Nasty & C.* 
9 10 MINIM Whoa Did Too Fall In Low With WI rCatw.lcM/ 
12 0 IN All Who Say. Too Cal G. Now Ur MAR 
10 12 MEN BRAN Maw Nino DI W rCal.italFMC1 
14 MUSS ANTIS Tt.IMae /AwarSCalwaW 
18 REINSTALL Body Hire a The Chary Ti.. MLab.skst/Yrfiu/ 
13 15 SIM CM i STAB AMwys On yaw side 446Á14s scsivi 
17 0 NICII SPINES Crary In Lew AGa*I 
16 17 TAYLOR AIM Do Nab Two Proud l/4MAG7 

19 8 RASCAL FLATTS Whet Nuts TM Most Mr+rc S7nae0 

21 MERLYME So Lone WI eakaia.0) 
20 20 BO BICE The Rol Tire MICMMIG/ 
22 21 MEAN Low WI Cam Bud A1irelta etb.sJ 
13 22 KELLY CLARKSON Walk Away /MCArIMM,J 

24 JON SECADA kw law 3/ 

25 JACK JONSN Ilpi* Dam Ilinglikr.Akaional liywiid 
27 FRAY Ow My Need (Cable Cr) AE/c/ 
29 MEAL MAMANY Fob Melon Alior sr. fatsrtawnt) 
28 NOEL MINE I Cal N low Os mealleRG/ 
26 b CANE BIiMBI .dews. Tab TM Slid ARM 

30 8 
LOS IMNLY JOTS IIasa.sds OAholo ld 
MAUI MINT 1MIltslMa1144 assn kW 

#1 MOST ADDED 
MIS KIWI wMPmMs CmisS 

#1 MOST INCREASED PLAYS 
NICK LACEY wit's Loh OF W 4MbZawho lMawl 

TOP 3 NEW & ACTIVE 
MM SW No Mao Tun NgpC y/ 
IN SUER WM For Ms Cupiof 

ERA Swamis Said CMAWI AymM 

ACIOb rem Pep E. 
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CHR/RHYTHMIC 
LW 1W 

1 TIN AC Goa' Way filglllwrNtd 
2 CAM M. i U AImSaMeAYlwadb1711abtld 
3 3 LI' AN 81-48 i SEAN PAN Sop Y. Fier. l74n 
5 NELLY FITAN pTNNALAN Prraisew.o NOW 
4 5 CENSII D. N T.It ISI.7MarflCgalaf 
7 O EN fTRPAN & RANI 01111 U Aed Da //ìTrewBAEJ 
8 7 FRB INN AIM S. that 07P011401 

MIS MIN UM Bossy LAirlrerM LM/Grupa/ 
9 MAMA IMAM 01Ja..LIALIGI 
12 Anew SIM Doj. v. AAni MbA1SosP üir.CisW 
10 11 GMS NM ISX WAYNE Gnom lbw 41w11aabalAtM&f./ 
13 T1 Why Y. Wm AGaa/AYrtl.'AabsOid 
11 13 CIIAAIIINNAIFNIAY2E BOE Rida MAri.rratAMwwN 
16 LETTA Tun A" 
19 SEAN PAUL Whim You 6r.a IGiw h Up T. Me) /rA'ANr.tic/ 
14 18 Tl What Tao Kaaw r6adhbtlVAabasic/ 
22 NE-Y1 Say Low AblJawfEIMMJ 
15 18 NADA MOM JEAN ITj. DWI Li *Pi 
17 19 PAOLA NANA MJABY BAN D. T.. Wd 1.4irtar 
20 OINKS BAAKIEY Crary Awawnrwfia.NAalssid 
21 BIITA NIYMEt _ I L.w My B' iFMasAA/wsaorlr/orxulaV 
24 TOM ON ILL SMriir Lao ACraa/)Asal.'Ariaeid 
23 CANT MESE Pans* B.d KaptAf 
25 JANET JACKSON WELLY Cal On W Aft. 
26 25 MAMA Goths' Si 077/l041Ja..LLAAîJ 
30 PACK has MrjA/Afis(MLsQaiaLafMGrwpa/ 
37 CIMA gCMA1MLIBNAM Gol llpRaFia?a..YlAtMGrorpll 
27 28 MARY J. BUSE Far jr Cryit'/WM 
43 YIN AC I I(rasw Yin Sul A//AAd11It.Ifp 
2e 30 BMMAStAAITIKxMtMM1yN.BAIAIMItmlILIill 

#1 MOST ADDED 
NNW PMIACNS No/ A ems AT7/1NA,/ ArsOLAND 

#1 MOST INCREASED PLAYS 
E YB Say Law 01.1.w1tANr 

TOP 5 NEW & ACTIVE 
MAIN RAMA KEYS BIM Surf 01441.440161441 

PMMRELI MIME WEST Ktw1.r Om Om Pa /imam* * 
PMP C FMK AMES i NS N Poarn up Apo- 1NfAssimi 

I NMAL stasi' Lis My Doily /Cl/III NassMalwsMM.rawdr 
A MATH Grab' f liondr.A/ 
0111ANIr71NCAgA AA PROM 

HOT AC 
LW ,w 

1 1 NICKELSACK Swim' M. A..IaorsflXAAR/ 
2 2 KT TNTALL Bbd Ism i TM Classy No A.Y.IYsdliliM 
4 3 NATANA SEONGREID Us.sitMa iEji/ 
3 4 DANIEL PGWTEN Bad Day Aßrwb.dJ 
5 5 011111180 NUS Stay WO You ANrrbacJ 
7 6 FRAY Ow LNl tl.al (Cs1M Cal rE/iid 
8 7 KELLY CLAMSA WA Amy MAW 
8 RBI INT MU PEPPERS D. CaMsro Nam bsrJ 
10 ONAMS NMKLEY Crazy Awasrr.atArwUabsatic) 
9 10 JACK AMAN Upri1. Dawa Afddr../YiwrsalAÌM.iIrJ 
11 11 I>M XMAS bur The Swag 41aMrd 
12 12 JAMES ON.* High M3tro.1'A.Iséd 
13 13 N DICE Tt. NW Thing MACMMN$ 
14 14 MK LACMEY Wi.Ys Lit Of Ms AAís?asM LAM Ai..p/ 
15 0 FIVE FOR RUMS TURA* ursn.CaYiiM 
18 18 SUM fIWYCIB AM lips Don't Ln ASt.a 
18 ALLAMENCAN REJECTS Now Abq AiNtoarff.nrscged 
19 MI MAYER WMis On TM WIN T. Chomp /AwrwCata.Mid 
17 19 RMANA SOS rOMJA..fCLAAá/ 
20 BUIE OCTOBER NM w AAriwrsMAAMawwr 

23 MAT KEAINEY 'Mil loft T. la.lAwarst'Mwiid 
22 22 BETTER TM E2RA Juicy A?lArt.ail 
25 KEANE Is It Airy Wanda AburscryW 
21 24 RASCAL MITTS WM Ibis Ti. Most ark Strict) 
24 FONT TIM- WMa.'1 Yw 6. AlacAir SAgavlrr.r bar./ 
27 CIMfTRIA AOMNA /alit N.OtMr Man /RCA7IIilAG7 

26 MASS MNTN Airy Of My L1. IB.ntilMBook) 
23 LNISLAMTISTSRr.ed. (Or AFasidfpc/ 

Z! oMN PAM. Mi. Cars UdWiwrscgrd 
31 KNNRAM Baal. OW 

#1 MOST ADDED 
AN NAKII NM! On TM WoliT.CMq.AlrrdCkisti./ 

#1 MOST INCREASED PLAYS 
ANN MAYER %Nil O. TM WM T. amp prwCsirsW 

OP 4 NEW & ACTIVE 
RACINTEMS Shady, M Ws G... flkieI A 

WNW PIN Can't Lit G. ACMMEP 
JEWEL G. Boy 410..id 

GM NLBSNMS Lump TM lint Way Woe 

AC begin ao Peg .4l. 

URBAN 
LW 1W 

1 1 FN3B MN MANI S. SW PIMA* 
3 2 LI' JN NE-411 i SEM PAM Soap Y. Floors /71/77 

4 3 YON JK Gaia' Down AIa/AlryAab.acl 
2 4 LETOYA Two Xgrir.l 
5 Ti Why Too W. 16rarI/Ae0414tl.sel 
6 MN SIN fIT1 Swiss L. Mir74rtlAörec/ 
7 CNEMSM D. M T. M /S447A4C4aPal 
10 NEYNNCE INAYd D.j. Vs RUE MbM1Sa.r IAAaCinlid 
8 9 MARY J. MA Ersa jt Cry.' Oft* 
11 KEUSTIIN NW Nosy AAwIQar.lAdGrnpl 
9 11 JANE FBXX IfTWISTA DJ Ploy A Low Swig LLIMIGr 

12 CASSE Ms A U AbtSibeàwSMbA.'Atlstc/ 
16 CANNY KTYESE Paig W B.d Capitol 
15 JANET JACKSON INLLY Cal On M. 
13 15 NW NU- NNW !S> f r+V.fiA.'Qr/.Au.EAf6J 
14 16 CMS NMI SW WAVE Gimp MN OWN* ldMórorpt/ 
17 IOTA NIYMES_ I Law Mp B" nssdMA/rra.aNMwscywl 
19 WTI Say Low 0I..4001161 
18 19 CUMMINS' MOAYIIE ME Rio MAri.rraNNt.wwr 
27 TUN AC I ism To S.. M Ø'A1 
25 I E. fIRAN i KAMM DN U AM DM AprcwfAlq 
23 LYFE AMIN S.F.X. ßs.r/AAroCMwali.l 
21 23 MIXAST Mi jsy 0 MAfieaa?ASM !MI Gm* 
22 24 SITS W1.. You're 141 Vs/ J..efX M 
24 25 OBI FRANCINE NYZ Ris' Nos IS. So Qrb1i) 
28 28 RUSK VFW C Law Sss IH'Aaa16+/Aa./ 
28 SNOW To Mold B. My Girl AwwlAr/A.iwras/AMtowN 
44 CIMA NCWMIINNANGnUpAAfies?asM/dM6wsM 
30 NIA J- Gad Laslirt OM /7'.dLGAAweaalAlmwd 
29 CON SKIN Ilse Yee A/bOItllYstld 

#1 MOST ADDED 
AVAST NUKE SpMf1NCN lY AMM Us MIEUicdYinrsäyllW 

#1 MOST INCREASED PLAYS 
YIN .MC I Ksss Yw Sul Alalag/Aabatid 

TOP 5 NEW & ACTIVE 
SNAWNA FNMA Dam 071WOd.talfEA181 

AU a SNP FICIMCILATI TN G. 111 n.t asralM.t wa 
T.PAM FAX' WAY Std ò. tA. ¿M. laia&.*l 
CRAM FIALK:1A KEYS NM Stay AMMsAtlaoel 
JE FRANOS" Wits Y. At 4AisQaaieWei e aural 

MAN MOB ea Pap !! 

ROCK 
LW >w 

1 1 RU NOT GNU PEELERS Doi Womb arm bars) 
3 TNM DAYS GRACE Miami I N.w bum LIAWIiala /ds/Gn it 
2 I ICKGIENNY Crary Itch OroSowslA.sl 
4 NNMACK Spot Akws.l igaifd 
5 5 TON rialtos Ilbkaa llso s UAAWAnagl/ 

8 8 SMEARS I Dr. Too 441141 
7 WSIFNSTIB Wadi AlaAlaoMrx4rM 
9 NEANN IMAM The Diry Of Jaw ONOtwas/ 
8 STUN NU Tiro j. Gloss Ass+wviefi Mli/ 
10 SEEMS TM Olt lMbrrytl 
12 MEI Lips NM Aq.l MAiwsMAy.tk/ 
13 USN Calms Mae OR/ 
14 13 PEAK JAM lila w.W UM* 
15 14 FN RUM N. Way Bid MWA MAS;/ 

16 AN PETTY Sows Graa gr4*A.1V baJ 
11 16 SNACK Sra' W IMsa hw.r/LIAE! 
17 17 PEAK JAM World Irla Suicida L4'AAKJ 

19 18 NNYAGI Sfrs. DO.aa Aktiorml ll*.ddd 
18 19 BLACK STONE =MY Lily Train Aaalvtawe lAlGl 
20 20 M IUTINN Stasly, As SM G.. (Did MaNYL 
22 MENA A DOWN Lady Day 44mnca.Calrabn/ 
21 22 M ZIBKE Anima VAU M./A.MMrxgM 
28 N1TMN Land Of C.a$usi.a Mllsw/ 
24 NM BF A DEAOMAN Saw Warn MbrlrsaarArLMISI 
23 M M. Mans fray fweWa.as. l 

29 IN NOT CM PEPPER TAW Baby Atrar&m / 
25 NMOM llana MAW 
27 NNNMTAIN Wig Vas INN4I IN' 
28 NYEAMI SOWN TMhis Ill anonlyst */ 

TOIL T eMArskam Ta.Ib/AMdYgd 

#1 MOST ADDED 
AMMAN DOW Fn ipirA r_O:/ 

#1 MOST INCREASED PLAYS 
MUM MUM Moir* 

TOP 5 NEW & ACTIVE 
OLE SCENE IHM W Nraty s/Mast s/ 
OICMOACK Radstar IlesarawaDAIN 

ENVY Disaraebd As Of Tamil 111E b.J 
CINIFAE Maoris rGtsaiial 

LoSTPRQMETS Wisps iCai.liN 

ROCK Mobs as Pap U. 
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URBAN AC 
LW 1W 

2 MARIAN CONEY R 1h. A Sid Arr.rIaAFEESF 
1 2 ANTHONY NANNITIN Can't let G. /Se Sr Art7eseM lahl&mpd 
3 3 MN INCIWIONT Rid NMI In Yee Abpwwtraiwry 
4 4 TEEM MAN IN Wm tCa hMaautAwerselNetewsN 
5 5 VISAS MYSTIC !Rolm ALaRf! 
7 0 1UT11NIVANOMN'S Skate WHIG 
6 7 TREY NIIOTNERS_ Jest Cam Here T.... Cal Sedar/Ja ilal 
10 EMC SENT Pretty Baby MFÜ/a ill prise/ anw Die J 
8 9 MARY J. SLOE Be Without You Offal 
9 10 DONELL JONES I'm Gonna Be (Idiot/Zomba Label Growl 
12 ® CHARLIE WILSON No Wards /J, Zaskla d6ro.p/ 
13 ® K. FRANKLIN looking... (Fo Yo SadG.. Coarric IanAa label Grout) 
11 13 HEATHER HEADLEY In My Mind WARM 
16 LIONEL RICHIE I Call It Low /lrfan/tO/A/G/ 
14 HEATHER HEADLEY Me Tme /RCA/RMG) 

17 MARY J. BLIGE Enough Cry.' (Wien) 
18 MARY MARY Yesterday /Say Llth Vakwdi / 
20 JAHEIM The Chosen One glow AWWamn Bias) 
21 LETOYA Torn reaotdl 
19 20 SHANICE Take Care Of U /Mw,M ettne/ 
27 a LORENZO OWENS Warm See You Snle ID-Town, 

23 22 KAHEEM DEYAUGNN You LJmdlathe lab IGrowl 
22 23 ISLEY BROTHERS... Blest Off Ott Souffle JaeVILUAA6l 

JILL SCOTT The Fact Is II Need Ywl //kidAne Bead) 
26 25 MOON JACKSON Until The End Of Tone /Qpkwsl 
- MDIAJ E There's Hype /lAeiwselMwowil 
24 27 AVANT 4 Motes IN* eJarre áíÁW 
28 KM. THE FAMILY SONL War.. Fast /HirikoOtddat 
29 FUME Ste -YA.I Naisat aURgaaaki ) 

OEM M %Me Me' Ws/Jame/IM 

fl MOST ADDED 
Una EE1GIh Loos Otb00AI 

#1 MOST INCREASED PLAYS 
LINN RMN I Cal It Lees AravIKI NíY 

TOP 5 NEW & ACTIVE 
JAVNM The Mawr h Ya C403 

MOISA =OM Mph Meiea..ce IQprrrTawt 
AMR LAX Wary ,erra LAW 

BRANS NEW HEAVES I Don't k.aw sky F tow Yeel Mati esrs Mel 
KIOL i THE GANS Sasp i Me Lare lx atr yPAGr 

¿LOAN mow Pap J1. 

ACTIVE ROCK 
LW 1W 

1 THREE DAYS GRACE Mini I Hies arcs lMI'1 raw Cabal &a I 

2 TOOL Icarian (yatans ariaLaidGaul 
3 RED NOT CHILL PEPPERS Dan Cableno AVa BrosJ 

4 MINN Gong Union 11igrV 
5 5 111113110EINT Gary Bitch Own Sieeetard 
6 NINA Ups 01 An Aatnd MMawsalRgeditl 
7 NIEAFONS BENJAIN Ti. OSy 01 Jan I>w+Y 

8 STOLE SSW Tk a jar Mess /Harmer fDMASI 

9 WOLFMBTNER Warn iwil nflarratged 
10 10 GOOSMACK Speak RAekw+alAMditl 
12 NOS ZOAME Asir.. Wadi 16sWaribisourpl 
13 OODSMACK Mee Dew. Nhaiwrsa RepaMicl 

11 13 SEETHES The Gift IIINSW 
14 PEAR JAM Lill Wade' WNW 
15 MUDVAYNE Fel Me Sleep foie/ 
16 SLACK STONE CORM lowly Train BAaairaai LINGI 
20 SLUE OCTOBER Fate Me RAwiersalMNewaet 

19 AFI Mss Murder (TM Esltar.'x l 

22 30 SECONDS TO MARS The Ki /iwaartaPKpiei 
17 20 ATREYU Ex's And Oh's Weary) 
27 DISTURBED lard Of Confusion Ayr* 
21 22 10 YEARS Though The Iris RAwiwsallkgti ) 
23 LOSTPI OPNETS Rooftops eakint i / 
24 TUPI Disconnected (Out Of Teed* /Maur&i./ 
25 BOOTEES VISIONS Victon /TiaetkotsiH 
36 CRDSSFADE nvmchrle /ColenkV 
26 27 RACONTEURS Steady, As She Gees (MaiMat'2l 
29 I FLYLEAF Fully AM /áAwgtICARMI 
37 SHNEDOWN Heron ANitlid 
28 30 NOOSABTAB1KINibOlTittAtWBEMOI 

#1 MOST ADDED 
AMMAN Origami fire Iffia fwsur0 

#1 MOST INCREASED PLAYS 
MINIM Lod 01 Whole IINr aw 

TOP 5 NEW & ACTIVE 
UNOMSATM Wrie:p O. Tb ids Ell Mae RmairtdfeaM a 1W 

NEIMA N. MEW SON AM CBM MaefIl 
EVAN BLNEOver MPxisaNaljveeaal 

NICKELBAU Meknes Aa1wNalaM 61 

AUOanAYE NON Fir ,fy.t leh..t,epd 

MOCK Mola M hp U. 

RR THE BACK PAGES 
July 14, 2001 

COUNTRY 
LW 1w 

2 NAB PAISLEY Tb. Weed i4 
1 KENNY CKESNEY S_.nsline tBN4l 
3 CAINE 011101111N11 Don't Fowl Te Krtatier Me (Masai 
5 TINY BETTN A Little Tee Late Oar QMM timiNAAwste 
1 NOISY AT1ONN M 'Min Grip 1b. jt He'.. lea* 
8 6 TN MCSMW When The Stars G. Bw Aaeit4r r 
9 RASCAL FLATTS Me And My Grp Kuria Strut! 
10 GARY ALLAN Lde Ain't Always Bautihl MCA) 
I I LITTLE BIG TOWN Brig It On Home /forty/ 
8 10 KEITH ANDERSON Everytme I Hear Your Name /Anita/ 
12 WRECKERS Lave The Pieces IMaverick/Wwner Brat.) 
13 STEVE HOLY Brand New Girtfnend /Curb/ 

14 ERIC CHURCH How 'Bout You (Caw& 
16 JAKE OWEN Yee Haw (RCA) 

18 BILLY CURRINGTON Why, Why, Why IMrcwyl 
20 BROOKS & DUNN Budd.g Bridges (Ansel 
19 JOSH TURNER Would You Go Wrth Me /MCA) 

15 18 KENNY ROGERS I Cant Un ove You (Came') 
17 19 SUGARLAND Down In Mississippi (Up To No Good) (Army) 
21 PAT GREEN Feels Just Like It Should /RNA/ 

22 JOSH ONACIN Favonte State Of Mud arm Street) 

23 FAFTN NIL Miens And Summertime /Warn, Bros.) 

25 MG i EN M 01 NovrnEer (Warner Bras.) 

29 GENIE STRAIT Give It Away INCA) 
24 DANMLLl PECK Emden' A Good Man *Made* 
26 TRACEMLONS Sew.ICanteC 
27 TRENT SWAN Oe Aga. Ten jrt CabibJ 
28 28 NM= IAMBI' News MptCabWU 
30 SANE LARVEN I Dtri Natty TNw she Sad rliiaaY,w,aY4 
31 OHM MUMS Aiat VMS R Used Te Be OM 

ßl1 MOST ADDED 
EONS NNREY Every MI A Monery Capita/ 

#1 MOST INCREASED PLAYS 
BEN STRAIT Gies It Awey MCA/ 

TOP 5 NEW & ACTIVE 
JEFF RATES Oa Saar Chime MA) 

CONS CAKE Anywhr. Bet Here (CHINO 

11INTSSMIRY SENTRY Sum. Paola Cheap CCer.akW 
BRIAN NNawAS Geed Geed Levu' MKegaaH 

STEVE AZAR Yea Da't Knew A Thing IAiAeaAkw MRwviw.N 

COWIN,'burn ea Pap 37. 

ALTERNATIVE 
LW 1W 

1 Ba Nil NOW il PERMS Dar Caldron (Warm (Warm s.) 

3 AR Mi sMr& Enektersalid 
2 3 RACOMTEWN Steady, As She Gees lard Mn'Y2l 
4 TINE DAYS IMAGE Anvil I Hem Mean l*iw7a á, label Gnarl 
5 5 TOOL Vicarious IYakaeMlwaafr/a1WGrap 
6 6 ANGELS AND AMWAYES The Adventure /Sr. itaWe//W 
7 7 BLUE OCTOBER Hate M. RArwsalMaws, 
8 8 GNARLS BARKLEY Crary Aaaaeorowalare/AArwti l 
9 MECUMS TO MARS The Ki /Aaweermilipid 
10 TAI HO MACK SUNDAY MeksOaiwiswe (Warner Bros) 
11 PEAR JAM life Wasted OHMS 
12 12 WOLFMOTHER Woman /MeiieoRNar.cgrN 
13 INNING BENJAMIN The Diary Of Jerre Waimea 
14 14 KORN Cong Undone W aapird 

15 15 SUCKCHERRY Crary Bitch aweSewn/oval 
16 IOSTPROPIIETS Rooftops Carvdil' 
17 STONE SOUR Though Gan ryleeiww/IDJAMI 
20 PANIC! AT THE DISCO I ion ie less... Oscan reo.Frla1By&me ws, 
19 19 10 YEARS Wasteland RAarreasi di l 
18 20 SHINEDOWN I Oat You AItMel 
21 21 DASHBOARD CONFESSIONAL Don't Wan /Vayrsrw/Mterscgoe) 

24 MUSE Knghts of Cydowa (Wariw&. J 
23 23 SIM PATROL Hands Open /A &M/Intrsrspel 
22 24 NCR MILS KID Paralyzed IFsriess/RReris*Wwner Bras.) 

27 ON AGAINST Ready To Fai (Gsllrol 
26 26 SME WANTS REVENGE These Thins OWN 
25 27 ARCTIC MONKEYS I Bet You Leak Seel ill pa OMANI AoiaN 
30 a KEN Is It Au Wender Onreroaysl 
28 29 MNNNASTANIL mile Of You /lün.wEY 
29 30 PIAt JAM luM Nib SaidE WINO 

11 MOST ADDED 
ANSIBSIAVE 0rigiarFre AipioR sure 

#1 MOST INCREASED PLAYS 
BNTNRNEB lad 01 Cabin Op** 

TOP 5 NEW & ACTIVE 
U.S. YNRNE Meat S.N. all 

YEAH MEAN YEARS dewed Iwan Vass lipAttrsc poi 
NIA Kin Lamb= NetWsrer Aix/ 

"SAY AMIN Aga KAM The firn Of Low sepia seng N f 
SMNOOWN Heues /Atkrtk) 

ALTERM71 I bgM! an Pape U. 

SMOOTH JAll 
LW 1W 

2 MINK MAIN Tines Bw 169411N0 
3 PETS WRITE Whet Das It Tab (T. Ws Yew La* rCeAssrritl 
1 MUNN SASE IMO De h Amin Maarlareeard 

5 WAYMAI TISDALE Gm Down On It d sedan sl 
4 5 MAN CULBERTSON Let's Get Started SRP/YMG/ 
6 MMSEY LEWIS Oh Nepp Day IAlradr JarnEAW 

8 NICK COMM Moms Thinking Of Yes Mirada JrnTANI 
7 NNE BENNS Chien n Nato&JuNEAMI 
19 FIOMIAY_ *Weis Lave' (Bluebird/RCA V uw'RMG) 
10 MBE BAILEY RAE Put Your Records On ICapwdl 

9 11 PAULI NWN Wieijn IGRP/VAIGI 

I 1 RAY PARKER JR. Msaialoya Beach /Raydn Music Groupl 
13 SIMPLY IN HMS! Back._ laiso ed com'Verve Forecast/ MCI 
12 DAMN) PACK Biggest M Of Me IPMaA/Coxoidi 
15 15 MICHAEL LINGTON Palm Ilktirvousl 
17 16 OMAN SIMPSON Saturday Cod A9evdervorrsl 

21 PIECES OF A DREAM Forward Emotion Nerds Up 
16 18 CHRIS STANDING I Can't Hefp Myself /Tippre W'Rhythm/ 
18 19 RICK BRAUN Groove Is In The Heart Arturo/ 
20 i HERNIE HANCOCK... A Song For You /Possrbdues/Yar /or/ 

23 JAZZMASTERS V Free As The Wind (Taper' V' Rhythm) 

22 DAVID BENOIT Beat Street (Peak'Comadl 
24 JASON MILES Sexual Healing Mars* Jur /SARI 

25 GERMS ANNOY We Got The Groove /Peak/ 

27 ERIC MARKS Chin' Out WNwada Jaw/EMI 
28 26 DAVI NN2 WeinitlN MCryntN 

28 27 SWATS Lank Nat's Negpmd /Artu al 
30 S PAMELA MUMS Pulls Pike /SIonstli l 

29 za mime EILEST M N'a S. gnieN 
MA ON MIAMI bawd T. CIM iRN.drIM 

#1 MOST ADDED 
mauves V r,a As The Wad moor >wlMYa at 

#l1 MOST INCREASED PLAYS 
FONRP LAY_ My Levis Lenin' Aï el ielIMA MONO 

TOP 5 NEW & ACTIVE 
ILL IRK Easy Dess It fflie lY'NOW 
LN EL MAKE I cal It Lore RsIrad'IDJMGI 

O N SIEGE Street Tai (Retie lagugel 
EVELETTE NA/ Merles Speaks (.MnecAe 

MIN LYLE Passion Die Weals Up) 

SMOOTH JAZZ auras ea Pap SI. 

TRIPLE A 
lW 1W 

1 OARS SANKLEY Crazy IDer.wewgtw*Ailsat l 
2 TOM PETTY Sariq Grace /Aaarirae'NGraar&aJ 
3 3 KT TUNSTMI Swltk.iy I Ste Ilislortlassffuvirl 
4 4 TIED NOT CMU PEPPERS Dew Wools 'Wrist &.J 
5 5 DUSTER One Man Wrec ing Madam 

T in/ 
6 6 LOS LONELY BOYS Di em& Or Mori fpid 
10 JON MAYER Waiting On The Wald To Change aware/Cdavaara( 
8 KEANE Is h Any Weeder AMwscgoel 
11 CHINS MAN King Without A Castle /ReorsN 

7 10 MARK RNOPFLEN... This H Us /Naesucts'Wrnr &os.) 
9 11 MAT KEARNEY Nothing Left To Lou /AwaNCaaaBwl 
12 12 JAMES BLUNT High /Custwd'Atl ntor 
13 13 SHAWN MULLINS Beautiful Wreck /Yaprrdl 
17 FRAY How To Save A Life (foul 
16 GOMEZ How We Operate IATO/RMGI 

15 16 RACONTEURS Steady, As She Goes /TMdMan'V2) 
18 

8 
COMMIE BAILEY RAE Put You Records On /Gone'/ 

19 COLDPLAY The Hardest Pan (Capita 

21 19 GOO GOO DOLLS Stay With You (Werner &os.) 
23 PAUL MN Outrageous (Wainer &as.) 
24 ZIGGY MANLEY Issue M My Religion (Tuff Gong! 

25 22 SNOW PATIO paakp Cars 646M/Axrscgoel 
26 23 DONAVON FRANKENREITER Move By Yourself /Lost hfghwar) 
28 HOCK KMtS NO Paralyzed (fearkssinerrUlVatar Bras./ 

27 SONYA KRONER Let Me Go /Veber/ 

FIVE FIN MINT= The Riddle /Awr.Cobe id 
29 27 NNE SMINEISTEEN Pay Me My Mary Mme THAW W 

S R ASTMS Mall Up And Be Soul ttKrcyj 
NANLMWTER/d Day Meow Ina 

30 30 SMN PATROL HadsOpse Miaeal4.M 

#l1 MOST ADDED 
BeI NAVES Get II Lie Yee lit. h M 

Al MOST INCREASED PLAYS 
JOHN MAYON Mini On The Wald Te Clomp Ll..NCeladni' 

TOP 5 NEW & ACTIVE 
MAIN Ai I Rindip Yee New Calaaar 

ELVIS COSTaU_ Tau. Tres & Men Tan Now frecast/VM67 
SW IN/SSNMS Lampa The Hard Way /MMir 

WLNEIPMEAI PANIC Second Skm /.Mateay/SBSJ 
FN FTCIOTERS Meade /RCA/RMGI 

1RAßE A kolas as Pegs U. 
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RICHARD ZARAGOZA 
?:*rr 3n LLP 
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' _ L_ Y ERICA BARBER 

are new distribution technologies, including satellite radio, they typically have a layering 

approach. No one gives up on one particular medium and chooses another for all time. 

"The issue for broadcasters is to continue to be compelling in their programming. HD Radio 

can only make it better. The transition that television is going through is much more 

challenging in terms of turning off that analog signal and switching to digital. We don't know 

how many digital sets are going to be in place in February '09, and we don't have that sense of 

11) 

deadline looming with HD Radio." 

How the FCC views radio: "If you look at the agenda items the commission considers, years 

ago the vast majority were broadcast -related. Today, perhaps because of deregulation, that's 

flipped around. The emphasis is more on telecom and wireless than on broadcast, yet 

broadcasters continue to be the whipping boy both at the FCC and in Congress." 

The new indecency rulings: "I think Congress would have liked to have been harder on the 

subscription services, too, but the courts have found an important distinction between 

broadcast and cable, and, in a sense, that's to the detriment of over- the -air radio and television. 

"I worry about the potential for Draconian fines. I also worry about the fundamental 

restructuring of the content -origination side. The best and the brightest - the guys who walk 

on the edge but whose stuff doesn't necessarily violate the 

Communications Act - don't want to self- censor themselves all 

the time, and that's why they move over to the subscription 

services and we lose them." 
Something about what he does for a living that would 

surprise our readers: "I care a lot about the financial health of 

the industry I represent. I have tried to be an advocate for the 

broadcast industry in personal and private ways - more as a 

citizen with very specialized experience than as a paid advocate - because I love it." 
Most influential individual: "My senior partner, Ben Fisher. 

He was Harvard -educated and had an opportunity to go to any 

law firm he wanted, but his father, who had been an associate of 

the deputy general counsel when the Federal Regulatory Act of 

1927 was passed, asked Ben to join him. 

"He's extraordinarily smart not just in the detail sense, but in 

the broad, overarching sense. He got me involved with clients 

early on and said, 'My goal is to make sure they don't call me 

again: That gave me a great deal of confidence. 

He also urged us to get involved in broadcasting financially, 

from an investment standpoint, as he has done. Through that 
process I gained additional insight, and I was able to apply those 

insights when solving problems for my clients." 

Career highlight "When I was President of the Federal 

Communications Bar Association I challenged my board and 

executive committee to take the steps necessary to establish a 

foundation called the Fellow Communications Bar Foundation. 

"I conceived of this for a number of reasons. One had to do 

with the perception of lawyers. I wanted members of our bar to be viewed as doing good while 

they were doing well. Secondly, the district is where we spend a lot of our time, and I wanted to 

make sure we gave back to our working community. We have done so through scholarships and 

internships. It's been in existence for about 15 years." 

Career disappointment "Tm satisfied with the kinds of clients we've been able to attract 

over the years. I hold in the highest regard each of the executives of the state broadcasters 

associations. They work hard for their members and an industry they've all come to love." 

Favorite radio format "Information." 
Favorite television show "Law & Order." 

Favorite song: Mme song to Witness." 

Favorite movie: "Lawrence of Arabia.' 
Favorite book: "The Da Vinci Code." 

Favorite restaurant "Fish On in Rehoboth Beach, DE." 

Beverage of choice: "Beer." 

Hobbies: "Sailing and fishing." 
E -mail address: " richard .zaragoza ®pillsburylow.corn." 

Advice for broadcasters: "Follow your listeners and find out what content they are 

receiving through other platforms. Explore ways that you can tie your content to those new 

platforms. One of the challenges facing broadcasters, particularly in radio, is to convince the 

other platforms - cellular radio, PDAs, iPods, satellite radio receivers - to include terrestrial 

spectrum, so that whatever unit the consumer has in her pocket or purse or on her belt also will 

have the ability to tune to an AM or an FM station. 
"The satellite guys had to come up with radios because it was a new spectrum, but the 

broadcast industry can work out relationships, partnerships and pacts with these other 

platforms. Broadcasting has a high utility that will help drive penetration of these pocket 

devices because people will see an incremental utility to having an iPod that also has AM and FM 

stations on it for news, weather and emergency information. Especially with the advent of HD 

Radio, that's the way to go." 

ichard Zaragoza is an attorney who works In the broadcast industry, but he is also 

a true friend of radio. Zaragoza is the immediate past Chairman of Pillsbury 

Winthrop Shaw Pittman's communications group and counsels a wide range of 

communication- industry clients. 

He also represents the National Alliance of State Broadcasters Associations, an 

organization comprising the state broadcasters' associations for the 50 states, the District of 

Columbia and Puerto Rico. 

Beginning his career. "I went to law school at Boston College. I graduated in 1969 and 

was interviewed by two officials of the FCC: Tom Fitzpatrick, who was chief of the hearing 

division, and Saul Schildhause, chief of the cable television bureau. My wife and I wanted to go 

back to Washington, so I said to myself, 'If they will take me, that's where I'm going: 

"I joined the FCC in August of 1969 in what was then called the broadcast bureau and the 

complaints and compliance division. I learned all of the commission's rules and regulations as 

they applied to broadcasting, including political time, the Fairness Doctrine and a lot of 

technical rules. 

An opening came up in the litigation division, which is essentially the appellate litigation 
division of the office of the general counsel. I competed for the 

job against 20 other guys and was asked to join. I spent most of 

my time there as an appellate lawyer in the office of the general 

counsel, defending the FCC in the various U.S. circuit courts 

around the country." 

Moving into private practice: "About 2 1/2 years into my 

career at the FCC, President Nixon froze wages and prices in the 

country. At the same time one of the partners at Fisher Wayland 

Southmade 8 Cooper was looking for a lawyer and asked my boss 

if there was someone who might be interested. He gave him my 

name, and I talked to Ben Fisher, whose dad started the firm in 
1934. I joined them in January of '72 and became a partner 
three or four years later. 

We grew the firm to about 35 lawyers and in April of 2000 

merged with Shaw Pittman LLP, which did not have a 

communications practice but gave us a national footprint with 
offices in Los Angeles, New York and the U.K. In April of 2005 

Shaw Pittman merged with Pillsbury Winthrop, so we now have 

Pillsbury Winthrop Shaw Pittman LLP." 

Biggest challenge faring broadcaster: The biggest 

challenge for broadcasters in both radio and television is the 

so- called business models. They've been advertiser- supported 

mediums. Each has relied upon the concept that it is able to 

aggregate the largest number of people at any point in time and 

has been able to sell advertising on that basis. ' 
"But with the increasing number of platforms and the 

different ways in which individuals now choose their content, 
and with advertisers looking at demographics in a narrower, 

more targeted sense, content providers supported by advertising are being forced to make sure 

that the same content gets to all of the people through the many ways they are attempting to 

obtain that information. 
As a result, the delivery platform called broadcasting is facing the same challenge every 

advertiser is facing: What's the most efficient and effective way for me to get to my end users, 

whether they be eyeballs, ears or consumers? 
Biggest challenge he faces: From a lawyer's standpoint, it's conflicts. More and more 

companies are in the same business and view themselves as being competitive with one 

another. Years ago you had as a principal platform the distribution technologies called 

broadcasting. What you worried about then was representing too many or more than one 

broadcaster in the same market. Now you have different distribution platforms. and few law 

firms have both vibrant broadcast and cable clienteles. 

"You're beginning to see that its telecom vs. cable vs. broadcast. As cable becomes the new 

distribution technology, from a content standpoint, it's dealing with broadcasters as potential 
adversaries. The challenge for us is trying to stay robust in one or more of these industries." 

Why lawyers get such a bad rap: "I've heard my wife say a number of times when she and 

I have heard someone making a lawyer joke, 'Don't forget that if you get into trouble, you will 
be calling Dick.' I suppose we are easy to make fun of because some of us hold ourselves in too 

high regard. You call the person who was last in his class in medical school 'Doctor: and you call 

the person who was last in his class in law school a lawyer. There is an enormously broad range 

of capability and commitment to being good and doing what's right." 
State of radio: its demise is vastly overstated. The fundamentals are extremely strong. Those 

looking at radio are looking at it from the perspective of public information. That is typically with 
reference to publicly held companies, and much of that analysis is on a quarter -by- quarter basis. 

There's a convergence right now in terms of higher interest rates, which brings uncertainty. 

"Ad revenues have been soft. We're going through a transition from an analog world to a 

digital world. But with the advent of additional streams and the creativity and aggressiveness of 

broadcasting, we're going to see increasingly more compelling radio. To the extent that there 
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The John Tesh Radio Show delivers 

THE BEST MORNING DRIVE RATINGS 

...EVER!! 

"Amazing! 
John Te.sh's fî;'s't 11,/i ;iioriiing 
drive '0011 (ís'111 ter' 06), was 
'1.' i1 er than than 011r Christmas bigger 

. \"uill'ers. In /èiu (wi'itlt the Tesh 
show in MORNING DRIVE), it 
it'cl.% our best morning numbers 
...EVER!" 

. 

Brian Check 
Regional VP Programming 
Clear Channel Communications 
WSNI /FM "Sunny 104.5" Philadelphia, PA 

www.tosh.corn 
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Affiliate Relations: Scott Meyers The TeshMedia Group 
888 -548 -8637 or 516 -829 -0964 scott @meyers.net 
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