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Monica Puts Tha Beat Down 
Monica 1/Dem Franchize Boyz capture Most Added at 

Rhythmic this week as "Everytime tha Beat Drop" (J/ 

RMG) gets 45 adds and 

debuts at No. 48'. Its 
the leadoff single train 

Monica's new album. 

which is expected to hit 

stores in September. 

Watch BET for the 

video and a behind -the- 

scenes peek on Access 

Granted. 

JULY 28, 2006 

Adios, Audio Adrenaline 
Audio Adrenaline started as a band 15 years ago. 

They've traveled the world. sold over 3 million albums 

and won tons of awards. but now they've decided to 

call it quits. Christian Editor Kevin Peterson talks to 

bassist Will McGinnis about the good times and a few 

of the band's favorite 

things. groups 

inspired by Audio 

Adrenaline pay tribute 

to them. and there's 

also a full discogra- 

phy. Page 62. 
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NICK LACHEY 
I CAN'T I A 
YO., ANYVOR 

#1 

- MOST ADDED 
AT POP! 

Majors Include: 
WPRO WNCI KDND 
WKFS WXKS KHTS 
KMXV WRVW KBKS 

WKSS 
KDWB 
& more! 

Follow Up Single To The Top 5 Multi- Format Smash. "What's Left Of Me" 

-031 
LP What's Left Of Me Certified Gold 

Tour Kicks Off This Fall! 

www.nicklachey.com 
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FCC Opens Media -Ownership 
Proceeding For Public Comment 
Commission issues full text of 
dosed rulemaking 

The FCC this week issued 
the full text of its proposed 
rulemaking seeking public 
comment on local radio-own- 
ership limits, the newspaper/ 
broadcast cross-ownership 
ban, radio /TV cross- owner- 
ship limits and several TV- 
only issues - all issues 
raised by the Court of Ap- 
peals for the Third Circuit in 
Prometheus v. FCC, which two 
years ago led the court to 
stay and remand several me- 
dia- ownership rules the com- 
mission had adopted in 2002. 

While the FCC has re- 
ceived nearly 200,000 corn - 
ments - many of them bulk 

inspired responses by politi- 
cal or religious groups lobby- 
ing for their particular con - 

1 

cents - it hoe (Headed the 

SUMMIT SESSIONS 
Yes, there are always plenty of great 
musical performances at the R&R 

Triple A Summit, but there's also a 

serious side to the gathering in the 

many interesting and informative 

learning sessions and presentations. 
This year's sessions range from a 0KA 
with Clear Channel's John Hogan to 

"Rate -a- Record," where attendees will 
listen to and score some exciting new 

releases. There's something for 
everyone on the schedule. 

Yee f age 57 

MARCONI FINALISTS 
The NAB on July 17 announced the 
stations and personalities selected as 

finalists for the 2006 Marconi Radio 

Awards. The winners will be revealed 

Sept 21 at the NAB Radio Show, which 
is co-located in Dallas with R &R 

Convention 2006. This week we present 

a complete list of Marconi nominees. 

Sae Page 14 
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Blue Note Label Group Bows 
Lundvall now Pres./CEO of new label structure 
at aiem take lio 

nineaneecorm corn 

The EMI Music Collec- 
tive is no more. In its place 
is the Blue Note La- 
bel Group, which 
EMI said will focus 
on music for adults 
and will be over- 
seen by President/ 
CEO Bruce I undvalL 

Ian Ralfini, Sr. 
VP/( ;M of the Man- 
hattan label, will 
now also oversee 
the Narada Label 
Group, which in- 
cludes the Americana/ 
roots artists on Back Porch, 
New Age music on Higher 
Octave and the U.S. license 
for Peter Gabriel's Real 
World label. 

Zach Hochkeppel has 
been upped to GM of Blue 
Note and will oversee all 
releases on Blue Note, 
Metro Blue and Narada 

Jaii; Tom Evered has been 
named GM for all the clas- 
sical releases on Angel and 
will a so head up market- 

ing for the EMI and 
Virgin classical art- 
ists in the U.S.; and 
EMI Jazz & Classics 
CFO Dave D Urbarro 
has been tapped for 
the newly created 
post of Blue Note 
I abel Group C(X). 

"My vision is to 
create and sustain 
the leading position 
in the sophisticated 

25 -plus music markets," 
I.undvall said. "This move 
will streamline and orga- 
nize our staffing to maxi- 
mize our penetration of 
these key markets. 

"Moving the Narada la- 
bel Group to New York fur - 
ther enhances our ability to 
attract talent to these music 

SUE NOTE tee Pape le 

Lun dvall 

Everhart Back To 

Manage Moody/ 
Chicago Combo 
b lien PsOEN 

Caeldlw Edger 
Woranallealleenetworth eon 

Brace Everhart has reas- 
sumed the Station Manager 

position at Moo- 
dy Broadcast- 
ing's Christ- 
ian Talk and 
Inspo combo 
WMBI -AM & 
FM/Chicago. 

He joined 
Moody in 1988 
and became 
WMBI -AM & 
FM Station 

Manager in 1994. Ten years 
later he moved into a new role 
in the stewardship department 
at Moody, focusing on broad- 
cast fundraising. Now he re- 
turns to the stations with an 
expanded mánagement role 

MEW tee Pap S 

Everhart 
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RADIO REALITY 
After 15 years with a core group of three players, the 

syndicated Kidd Kraddick in the 
Morning will soon add two new cast 
members. First up is JC Chavez 

(pictured). formerly of KHTS/San Diego. 

The second newcomer will be selected 

through a radio reality show, "Radio 

Dream Job," during which five finalists 
will share a Dallas apartment. This week 

CHR/Pop Editor Kevin Carter talks to 

Kraddick about the changes. Page 22. 

Dinetz To Head NextMedia's Radio Unit 
Or Alm Jenton 
nix nn sanies raw y..rw o: rom 

Jeff Dinetz has been promoted to President/ 
CO() of NextMedia Group's radio division. He 
will (verser the overall direction and manage- 
ment of the company's 48 radio stations, located 
in Canton, OH; suburban Chicago; Decatur. 11.; 

Denison, TX; Greenville, NC; Myrtle Beach, SC; 
San Jose; Saginaw, MI; Wilmington, DE; and 
Wilmington, NC. 

Dinetz previously usly served as VP/co-COO and 
has overseen the company's operations in Dela- 
ware, Illinois, Michigan and North and South Carolina since 2000. 
He will remain based in Rockland County, NY and succeed Skip 

OINETZ See Page 10 

Dinetz 

Wyatt Leads Red Zebra Programming 
Sv JEER tub 
RM1 Wufwplon Bureau pues 
ryor4sraao ndrecamm corn 

Jeff Wyatt has joined Washington, DC -based 
Red Zebra Broadcasting, the company formed 
by Washington Redskins owner Daniel Snyder, 
as Chief Programming Officer. 

Red Zebra said Wyatt will work sound and 
marketing for all Red Zebra stations - includ- 
ing the newly launched DC-area "Triple X ESI'N 
Radio" trimulcast - and will spearhead Red 
Zebra's talent development, acquisition assess- Wyatt 
ment and audience expansion. 

comment period to 120 days 
so the public can weigh in on 
such issues as whether the 
FCC should revise the limits 
adopted in 2002 on the num- 
ber of stations that can be 
commonly owned in one mar- 
ket or whether there is addi- 
tional evidence available to 
further justify the limits. 

The commission has bud- 
geted 5200,0(X) to conduct a 
handful of "comprehensive 
studies" to determine how 
people get news and informa- 
tion, to review competition 
within types of media and 
across media platforms, to ex- 
amine marketplace changes 
since the commission last re- 
viewed its ownership rules, to 

FCCsNPap1B 

WYATT See Page 10 

Davis Tapped As 
Pres./000 Of XM 

Nate Davis has hcrn ap- 
pointed to the newly created 
position eel l it 
ident /COO of 
XM Satellite 
Radio. He was 
most recently 
Executive in 
Residence at the 
venture-capital 
firm Columbia 
Capital and has 
been a mem- 
ber of XM's 
board of directors since 1999. 

"1 know firsthand the kind of 
action-oriented business lead- 
ership that Nate will bring to 
his new role," said XM CEO 
Hugh Panero. "He has a truly 
impressive track record in op- 
erational management and a 

unique background in finance, 
technology and launching new 
and innovative products. I 

Melt tee Pap le 

Davis 
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WZMX 

She's back with a whole new bounce. 

EVE RYTIF 
Feat. Dem Franchize Boyz 

"The Makings of Me" 

#1 MOST ADDED! 
WAHT 

KPTY 

KUBE 

KXJM 

KBBT 

WJHM 
KXHT 

KKWD 

KIKI 

KYLD 

KBFB 

XMOR 

KSFM 

KVEG 

WHHH 

WMPW 
WBHJ 

KMEL 

WPOW 
WLLD 

KBMB 

WWKX 
WMBX 

KOHT 

Îx M -Power Rotation 
Huge Early Research! 

a.com w.. ' 

0 2006J Rerced& owl d SONY BMG Music Entertainment 
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Study: Radio Top Source For New Music 
But Bridge Ratings survey shows trouble with teens 
ay Adam Justine 
; &R Management MarMelmpSaies Eddo, 
aiaroÖsmaradaan0,eco,a: con, 

A recently released study from 
Bridge Ratings has found that 
45% of 2,500 randomly surveyed 
Americans learn about new mu- 
sic from listening to traditional ra- 
dio stations - namely, those on 
the FM dial. 

While that's well above the per- 
centage of those who offered P2Ps 
and Internet radio stations as their 
avenues of choice for hearing new 
music first, it's down from a pre- 
vious Bridge new -musk survey, 
which found that more than 50% 
of those surveyed said traditional 
radio was their top source for new 
music. 

The good news for radio is that 
a majority of older music fans 
said they found out about new 
music via the radio. Sixty-one per- 

cent of respondents 35-54 years 
old said radio was the primary 
place they found out about new 
music. Traditional retailers came 
in second, at 21 %. Internet radio 
was the choice for 11% of 35 -54s. 

But the picture changes dra- 
matically when looking at survey 
respondents under the age of 35. 
For those in the 18-34 age group, 
just 35% said traditional radio 
was their primary source for new 
musk. P2Ps - both legal and il- 
legal - ranked second, at 25 %. 
Internet radio was the choice of 
18' of 18 -34s, while online net- 
works (including popular online 
social network MySpaoe.arn) was 
the response for 13%. 

For teens, radio was the top 
source for discovering new music 
for 38% of those queried - a 

STIR toe Pap 11 

NEW &ACT /VE/t- 
`XPoNential' Growth With HD2 Offering 

XPoNential Radio. a popular Internet -based offering from University 
of Pennsylvania Triple A noncomm WXPN/Philadelphia. can now be heard 

in several cities in crystal- clear. high -fidelity digital radio - thanks to HD 

Radio. 

XPoNential Radio features a rich playlist of songs from dozens of tri- 
ple A- flavored artists. including Bob Marley 8 The Wailers. Lyle Lovett. 
Aimee Mann. Badi Assad. KT Tunstall and World Party. among many oth- 
ers. 

WXPN recently added XPoNential Radio to its HD2 signal at 88.5 FM 

and is also offering its commercial -free format to other noncomms. Amer- 
ican University's WAMU/Washington now offers XPoNential Radio at 88.5 
FM -HD2. and Charlotte noncomm WFAE has added it to 90.7 FM -HD2. 
KBIA/Columbia. MO is airing XPoNential Radio programming at 91.3 FM- 

11D2 weeknights from 7pm -3am and on weekends 

Direct links to all HD2 multicast stations that also offer online stream- 
ing of their over -the -air programming can be found on RiR's new HD 

Radio Station Links page. atalable only at www.tadioandrecotds.com. 

Presented by 

Broadcast Electronics 

T -PAIN GETS HUGE PHONES 

Jive/Zomba Label Group rapper T -Pain recently became one of lour artists to 
receive the RIM'S newly established Master Ringtones Sales Award. as his song 
l'm N Lw (Wit a Stripper)" was certified multiplabnum for nngtone sales Seen 

here (1 -r) are Zomba Sr VP Peter rhea. track executive producer Bu rhram, T- 

Pain. Konvict Muzik CEO Akon. Zomba President/CEO Barry Weiss and Jive VP/ 
MR Mickey -Memphitz" Wnght 

Moran Appointed PD Of KCNUSan Jose 
Manuel Moran has been named 

PD Of Clear Channel's Spanish 
Contemporary KCNL ( Enamorada 
104.91/San Jose. He had been Pro- 
duction Director of the company 
la Preciosa Network since 2003 
and before that was Pnxduction/ 
Image Director for Univision Ra- 
dio /San Francisco. 

Kim Bryant, Regional VP /GM 
for Clear Channel's San Fran- 
cisco Bay Area cluster, said, 
"Manuel brings years of experi- 
ence in the radio business, from 
production, promoting concerts 
and much, much more. His pas- 

Sion and great knowledge of this 
genre of music are unmatched. 
We are extremely pleased to 
have him in the Clear Channel 
family and look forward to great 
things for him at KCNL." 

Moran told R&R, "Clear Chan- 
nel Radio has given me the unique 
opportunity to consolidate all of 
my experience in the music busi- 
ness. It is defmitvly a huge commit- 
ment. I have millions of dollars in 
assets in my hands, and them are 
more than 1.5 million Hispanics in 
the Bay Area who want more and 
better choices in radio..' 

Zeller To Work Nei Aft Promo At Geffen 
Interscope national Alterna- 

tive promotion exec Jennifer 
Zeller has been appointed to a 
similar position at sister label 
Geffen Records. She replaces 
Gary Spivack, who is leaving 
Geffen to serve as co- President, 
with musk- industry veteran Del 
Williams, of Right Arm Enter- 
tainment, a concert- booking, 
promotion and management 
company. 

Spivack's last day at Geffen is 
set for July 28. He's been with the 
company for three years. 

Zeller is already oit the job in her 
New York office and will move to 
Los Angeles in September. She 
started at Intel-scope nine years 
ago as an assistant in the LA. of- 
fice before moving east to become 
the New York local. She was pro- 
moted to her curent national po- 
sition n in 201. 

WKOE/Monmouth -Ocean Goes 'Kountry 
l'ress Communications on 

Monday flipped WKOEIMon- 
mouth -Ocean from a simulcast 
of Alternative clustermae WHIG 
to Country under new calls 
WKMK. 'Me station now oper- 
ates as "K98.5, Real Jersey Koun- 
try"; that spelling is a nod to the 
calls, which stand for "Kountry 
MusiK." 

Frank Calderaro is GM, while 
Jim Radler becomes PD. Radler's 
background includes Country 
stops at WWFG /Salisbury, MD; 

WXTU /Philadelphia; WI'KX/ 
Springfield, MA; WKLB /Boston; 
and WIOV /Lancaster, l'A. 

'The time was right to reintro- 
duce Country to Ocean and Mon- 
mouth Counties," Calderaro said. 
"With country's broad demo- 
graphic appeal and audience loy- 
alty, we are confident that the 
music, combined with the local 
news and information elements, 
will have an immediate impact on 
radio listening and radio advertis- 
ing." 

&wharf 
Continued from Page 1 

that includes serving as the liai- 
son to the stewardship depart- 
ment. 

Moody Broadcasting Network 
VP Wayne Pederson .-said, "To- 
day's radio -station manager 
must be increasingly focused 
outside the station, on the com- 
munity, constituency and the 
ministry partners. Bruce models 
the kind'of maturity, balance and 

vision to take WMBI to the next 
level." 

Everhart said, "It's great to be 
back at WMBI and serving with a 
wonderfully talented team in this 
great mission field of Chicago. 
This month WMBI celebrates 80 
years. Many things have changed, 
but one thing is timeless: Moody 
Radio's commitment to teaching 
God's word in a relevant, creative 
package that spiritually trans- 
forms lives." 

Cantillo Joins Harpo 
Radio To Program 
XM Oprah Channel 

Harpo Radio, Oprah Winirey's 
recently formed radio division, 
has named 211 -vt ar broadcast vet- 
eran Laurie Can - 
tillo I'D of Oprah 
& Friends, the 
new lihstyleTalk 
radio channel 
that will debut 
on XM Satellite 
Radio this fall. 

Cantillo was 
most recently 1'D 
of Clear Chan- 
nel's News /Talk 
KFYI and Sports 
KGME in Phoenix and before that 
had a lengthy stint as PD of cross- 
town News /Talk KTAR. 

In her new role Cantillo will 
oversee programming and direc- 
tion for the Oprah -driven satellite 
channel and report directly to 
Harpo Radio GM John Gehron, 
who said, "Laurie has a passion 
for bringing quality news and 
high -impact human -interest sto- 
ries to radio. She is uniquely 
qualified to oversee programming 
for the Oprah & Friends channel 
on XM." 

Before moving to Phoenix 
Cantillo was Exec. Producer and 
co-host of the morning show at 
KOA /Denver, where she also 
wrote and voiced the award -win- 
ning medical-news feature "Health 
Notes." Cantillo is also co-author 
of Right -Brained Children in a 
Left- Brained World, a nonfiction 
best -seller that offers innovative 
methods for teaching gifted chil- 
dren. 

Cantillo 

WFMX/Greensboro 
Bows As Urban AC 

Clear Channel on Monday 
launched Urban AC WFMX (Kiss 
105.7) /Greensboro. The former 
Country station had been serving 
the Statesville, NC market before 
Clear Channel moved the tower 
north to cover the Greensboro- 
Winston Salem -High Point mar- 
kets. Coming on board as PD is 
Brian Anthony, most recently Pl) 
of co -owned Urban WXBT/Co- 
lumbia, SC. 

After launching with 10,1110 com- 
merial -fir stmt's in a row, WFMX 
will debut the syndicated Sure 
Harry Mooring Show on Aug. 21. 
The syndicated Michael Baisden 
Show will bow in afternoons. 

"I cannot imagine a better 
lineup or better programming for 
the listeners of Greensboro," An- 
thony said. "Harvey is excep- 
tional. His humor and day -in, 
day -out wit are sure to wake up 
and inspire anyone. Couple his 
talents with the likes of Michael 
Baisden, and WFMX is sure to be 
the most listened -to station in 
Greensboro." 

Clear Channel /Greensboro 
VI' /Market Manager Cheryl 
Salomone said, "From Luther 

FIAT too Pala 11 

July 28, 2006 Radio a a.c«& 3 

www.americanradiohistory.com

www.americanradiohistory.com


/RR RADIO BUSINESS 
JEFFREY YORKE 
/rorá.Oradloandrrcords.cam 

Back To Drawing Board For XM, Sirius 
Both satcasters face FCC emissions problems 

M Satellite Radio and Sirius Satellite Radio last week 
publicly acknowledged that, due to emissions problems, 

several of their receivers are not passing muster with the 
FCC's engineering division. 

First, in an SEC filing submitted 
July 19, XM reported that new 
equipment certifications obtained 
by XM as part of a plan to expedite 
the manufacture of new tuners free 
of emissions problems had been dis- 
missed by the FCC -a sign that the 
subscription radio provider has a 

long way to go in bringing at least 

two of its receivers up to commis- 
sion standards. 

XM explained that to facilitate the 
creation and distribution of replace- 
ment radios for those earlier 
deemed noncompliant by the com- 
mission, it obtained new certifica- 

tions for modified equipment in 
mid -June. XM said it used testing 
procedures consistent with the 
FCC's spring 2006 clarification of 
procedures, but, without revealing 
details, said its plan did not pass 
muster with the commission. 

The dismissal of the certifications 
gives XM the opportunity to con- 
duct additional testing and work to 
limit interruptions in supply for 
such tuners as the Delphi XM SKY 
Fit and the Audiovox Xpress. XM in 
late May suspended shipments of 
those receivers because of interfer- 
ence issues. 

That meant fewer XM receivers 
for consumers to choose from and, 
ultimately, fewer dads got XM radi- 
os for Father's Day; XM acknowl- 
edged that its sales forecast was hurt 
by the emissions problem. 

XM receivers that do not involve 
in-car use and factory -installed in-car 

receivers have been deemed compli- 
ant with FCC standards and are not 
at issue with the commission. 

Skies Flies Similar Impart 

In the small hours of July 20, Sir- 
ius lodged a report with the SEC 

saying that during an internal re- 
view, We determined that certain 
of our radios with FM transmitters 
were not compliant with FCC 
mies." 

Sirius confessed to having con- 
tinuing problems getting some of 

SATCASTERS See Pap IS 

Best Strategies 

Most Experience 

Highest Quality 

NOBODY DOES IT BETTER. 

I P O I N T T O P O I N T , D I R E C T M A R K E T I N G S O L U T I O N S r 

Tim Bronsil 513.231.0344 

Elizabeth Hamilton 703 757 9866 

Mark Heiden 970.472.0131 

Rick Torcasso 972.661.1361 

www.ptpmarkMing.com 
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Business Briefs 
N11á Pl3F011111 Ad adorn Would Be Premature 

The Senate Co rrrneice Committee may soon consider the 
Platform Equality and Remedies for Rights Holders in Mu- 

sic Act. or PERFORM Act. and NAB President/CEO David Rehr 
has written to Commerce Committee Chairman Arlen Specter 
and ranking committee member Sen. Patrick Leahy to say the 
NAB believes markup of the bit would be premature. 

-Quick consideration of the bill; Rehr wrote. 'Would prelude 
addressing fundamental operational problems our members face 
within the Section 114 [of copyright law] framework" Rehr noted 
that bade in April. during a committee hearing on the PERFORM 
Act. Bonneville President/CEO and NAB Joint Board Chairman 
Bruce Reese outlined several key areas for streaming reform 
of importance to broadcasters, including the sound- recording 
performance fee for Internet streaming. the standard by which 
that fee is determined and the law governing the making of cop- 
ies used to facilitate lawful performances. 

Rehr wrote, "Broadcasters would like to see these concerns 
remedied so that radio broadcasters can participate meaning- 
fully in the Internet age." 

Rehr also referred to pending litigation addressing what con- 
stitutes `fair use" under copyright law. saying that the resolu- 
tion of that lawsuit "could well impact the interpretation of what 
constitutes fair use and thus how any digital audio copy-pro- 
tection system should be designed and implemented under 
copyright law." 

Rehr concluded. 'We strongly believe that a markup of this 

bill would be premature at this time. given the significant im- 

pact this bill would have on the transmission and use of tree 

radio's simulcasted streams over the Internet" 

Farber Steps Down From Arbitron Band 
Radio a Records Publisher CEO Erica Farber has resigned 

from the board of directors of radio- ratings provider Arbitron 
following the recently announced acquisition of RAR by VNU. 
VNU has business relationships with Arbitron. including a 50/ 
50 joint venture in Scarborough Research. a New York -based 
provider of local- market consumer research. 

Arbitron reported in a regulatory filing that it had received writ- 
ten notice from Farber that she would be stepping clown as a 

director because the pending ownership change at R&R would 
present a conflict of interest. Continued on Page 8 

Radio Transactions See 
'Renewed Activity' In 2006 
BlAfn encouraged by 'tepid growth' in 
industry deals 
By Adam Jacobson 

adio- station transactions for the first six months of 2006 

show promising increases in station sales and dollar val- 

ues compared to all of 2005, BlA Financial Network data re- 
leased last week shows. 

Furthernore,even when factoring 
in such large -group deals as Citadel's 
pending acquisition of ABC Radio 
and Cumulus Media Partners' now- 
completed purchase of Susquehan- 

na Radio, enough significant increas- 

es exist to indicate renewed activity 
in radio deals nationwide. 

According to BIAfn, there were 549 

radio stations traded to the tune of 
$3.42 billion during the first six months 
of 2006, compared to 474 stations trad- 

ed at a total value of $899 million dur- 
ing the same period in 2006. . 

While BIAfn noted that the major- 
ity of activity has come from big 
sales, led by Cumulus, it said the 

purchases show financing is avail- 

able "for operators with good, es- 

tablished track records and for some 
who are either returning to the busi- 
ness or entering new markets and 

leaking to make format changes." 
BIAfn VP Mark Fratrik said that he 

is encouraged to see "slight improe- 
ment in the overall media broadcast- 
ing landscape." He added, "Even the 
tepid growth we've been reporting 
in radio transactions is showing blips 
on the screen as CBS prepares its 
large sale of radio stations and select- 

ed markets see renewed activity. 
"Defile the slow activity we are 

seeing, owners want to buy assets and 

are taking advantage of prices that are 

lower than a couple of years ago." 
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AG NE 
a color publication, available minutes after 

charts are processed each week. 

MAGINE 
your very own custom report sent directly to you 

each week, based on your personal, unique needs. 

AGI1'E 
a host of new industry partners, able to deliver critical 
data and information with lightning -fast technologies 

and cutting -edge delivery mechanisms. 

MAG NE 
diverse new consumer interfaces, delivering important, 

timely information via print and broadcast media. 

08.06.06 
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i Continued from Page 4 Business Briefs 
Netherlands -based VNU, which also owns television - ratings service Nielsen Media Research, en- 

flounced earlier this month that it had reached an agreement to add R&R to the company's media 
portfolio, which already includes Billboard, The Hollywood Reporter, Adweek, Brandweek and 
Mediawhselk. 

bitisitra Buller Seek dlsaOtnren* Mailers 
Umbrella Holdings. a new company created by Providence Equity Partners. Thomas H. Lee Part- 

ners, Saban Capital Group, Texas Pacific Group and Madison Dearborn - the consortium with 
the winning bid of more than $14 billion to buy Univision - has asked the FCC for six -month cross - 
ownership waivers because it owns overlapping stations, the group said in an SEC filing on Mon- 
day. The waivers would be effective when the deal doses, probably next spring. The group said it 

will sell stations it it does not get the FCC waivers. 
The filing also noted that the group consulted former FCC Chairman Michael Powell about regu- 

latory issues and added that Umbrella Holdings will pay Univision $300 million if the FCC rejects the 
deal and the sale fails to go through. 

Closing the deal is important to both sides and will end in a big payday for Univision executives if 
they are not kept on by the new owners, according to the SEC filing. The filing included a list of 
proposed severance payouts and stock options that show Univision President/COO Ray Rodriguez 
would get about $17 million if he is not kept on; Sr. Exec. VP /CFO Andrew Hobson would receive 
$14.9 million; Vice Chairman/Corporate Secretary Robert Cahill would get $10 million: and Exec. 
VP /General Counsel Douglas Kranwinkle would get $9.5 million. 

Citadel Seeks To Stop Bondholders' Early Payoff 
In a filing last week with the New York Supreme Court, Citadel asked the court for a judgment 

saying that Citadel's $2.7 billion merger with ABC Radio does not constitute a fundamental change 
in its obligations to current debt holders. 

Citadel has been negotiating since last winter with certain bondholders who want to call due their 
bonds. In the filing Citadel reported that it has received letters from an attorney who claims to 

Continued on Page 11 
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Transactions At A Glance 
At fraesacäow Mkvrweöar provided by Y AE>Dl4 Access Pro, gladly, ly VA. 

State *State TraasacHess 

KFMG -FM & I Meau, AK $676,400 
WAWC-FM/Sgraaise, N $600,000 
KCRG- AM/Cedar Rapids, IA $775,000 
KRRP- AMICoFalalta, LA Undisclosed 
KDBS-AM, KRRV-FM & KZMZ- FNUAIenlldria and KKST -FM/ 
Oakdale (Alexandria), LA S4 million 
KCOX -AM & KTXJ- FM/Jasper, TX $890.000 
WCRR- AM/Rural Retreat, VA Undisclosed 
WWHV- FMNirginia Beach (NorbNt), VA Undisclosed 

Full transaction listings, posted daily. can be found at 
www.radioandrecords.com. 

Deal Of The Week 

KRRX- FMI8uraey (Redding); KFMF -FM/Ch co; KOPT- FM/Colusa 

(Chico); KZAP- FMRaradise; KALF-FM/Red Bluff (Chico); KNRO- 

AM, KOMS-AM & KSHA-FM/RsNing; KNNN- FM/8hasfa Lake 
City; and KRDG-FM/Shingletow. (Redding), CA 

PRICE: S17.5 million 
TERMS: Asset sale for cash 

BUYER: Mapleton Communications. headed by President 

Adam Nathanson. Phone: 310-209 -7333. It owns 23 other 
stations. This represents its entry into the market. 

SELLER: Regent Communications, headed by PresidenVCEO Bill 
$takelin. Phone: 513 -651 -1190 
FREQUENCY: 106.1 MHz: 93.9 MHz; 107.5 MHz; 96.7 MHz: 95.7 

MHz; 1670 kHz: 1400 kHz; 104.3 MHz; 99.3 MHz; 105.3 MHz 

POWER: 100kw at 1,969 feet; 2kw at 1,129 feet: 28kw at 633 feet: 

2kw at 1.289 feet: 7kw at 1,266 feet: 10kw day /1 kw night: 1 kw: 

100kw at 1.558 feet; 2kw at 1.526 feet; 28kw at 1.243 feet 

FORMAT: Rock: Rock; Hot AC; CHR/Rhythmic: Country: Sports: 

News/Talk: AC: CHR/Pop: Oldies 

BROKER: George Reed of Media Services Group 

2006 Deals To Date 

Dollars to Date: $4.991,000.142 
(Last Year: $2,836.253.805) 

Dollars This Quarter: $1,574,957.210 
(Last Year: $453,612,869) 

Stations Traded This Year: 632 

(Last Year 889) 

Stations Traded This Quarter: 82 

(Last Year: 168) 

Satcastess 
Continued from Page 4 

its FM- modulated receivers to meet 

FCC standards and said it has "tak- 
en a series of actions to evaluate, 
mitigate and correct the problem." 

The filing continued, We direct- 
ed manufacturers of Sirius radios 
with FM transmitters to suspend 
manufacture and shipment to retail- 
ers of noncompliant devices and to 
make the necessary changes in pro- 
duction to bring the radios into corn - 
pliance." 

And Sirius had more bad news. 
The company reported that during 
its internal review, "We discovered 
that certain Sirius personnel request- 

ed manufacturers to produce Sirius 
radios that were not consistent with 
the FCC's rules." 

Sirius said it has taken steps to 
make sure "this situation does not 
happen again, including the adop- 
tion of a comprehensive compliance 
plan, approved by our board of di- 
rectors, to ensure that in the future 
our products comply with all appli- 
cable FCC Hiles." 

Though the FCC continues to re- 

view Sirius' products containing FM 
transmitters, the satcaster said, "We 

believe our radios that are currently 
in production comply with applica- 
ble FCC rules. No health or safety is- 

sues are involved with these Sirius 
radios, and radios which are facto- 

ry-installed in new vehicles are not 
affected. We do not expect the reso- 

lution of these issues to have an ad- 
verse impact on our previous guid- 
ance." 

INA Street Gives Thumbs -Down 

As the week wore on, the satcast- 

ers took a heavy pounding on Wall 

Street. Within hours of news break- 
ing that both satcasters were having 
FCC emissions problems, Market - 
Watch.com headlines went some- 

thing like this: 
"XM Satellite Radio Cut to 

'Hold' at Morgan Joseph" 
"UBS Cuts XM Satellite Radio 

Price Target to $13 From $25" 
"XM Satellite Radio Cut to 

'Neutral' at UI3S" 

Continued on Page 11 
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upeJ 
Evolving formats. Changing listener habits. And 
a fluid landscape that is anything but business as 

usual. Tackle the top challenges facing today's 
radio broadcasters at The NAB Radio Shows. 

The NAB Radio Show offers a one -of -a -kind 
opportunity for station professionals representing 
all formats and market sizes. Explore an exhibit 
hall showcasing technologies, tools and solutions 
you won't find anywhere else. Join your peers 
in Dallas and gain a greater understanding of 
everything Radio: from studio innovations to HD 
Radio'" to podcasting. Plus, learn to master the 
latest programming trends to ensure that you and 
your station connect with the next -generation 
marketplace. 

New Hours for Conference and Exhibits! 
Programs begin at 8:00 am on Wednesday and end 
12:00 noon on Friday. Arrive early for the Tuesday 
evening networking event and don't miss a minute 
of the most important week in Radio. 

Register today at -vww.nabradioshow.com. 

Radio Luncheán 
We dnesday, September 2C 

NAB National Radio 
Award Recipient Guest 

Troy Aikman 
NFL Hall -of -Famer 
and Sports Analyst 

CONVENTION 

- =TWOJIAJOR EVENTS + ONE GREAT LOCATION 
= THE MOST IMPORTANT WEEK IN RADIO 

September 20 22, 2006 
Hilton Anatole Hotel 
Dallas. Texas 

David Kennedy 
Former CEO 
Susquehanna Media 

Luncheon Sponsored by 

ASCAP 
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Continued from Page 1 

"It has been a real pleasure to 
work with Jeff in the past, and 1 look 
forward to having him as my part- 
ner as we build something new and 
take on new challenges," said Red 

Zebra CEO Bennett Zier. "Jeff has 
made a name for himself by creat- 
ing a unique sound and starting 
successful radio stations across the 
country." 

Wyatt has worked with Zier since 

the late 1990s, most recently at Clear 
Channel, where Wyatt was Regional 

VP /Programming for the Washing- 

ton /Baltimore Trading Area. In his 

20 -year career Wyatt has also pro- 
grammed K11S /Los Angeles, KPWR/ 
Los Angeles, WXKS /Boston and 
WUSL /Philadelphia. 

"1 look forward to rejoining 
Bennett and the outstanding team 

he's assembled at Red Zebra," said 
Wyatt. "In a time when radio is 

changing, Red Zebra will be for- 
ward- looking, and we'll bring our 
hearts along with our minds to 
work with us every day." 

Although Wyatt's new position 
was officially announced on July 19, 

Zier was introducing Wyatt the 
night before as the new staff of 
Triple X ESPN Radio packed into 
the Palm in Washington, DC to cel- 

ebrate the bunch of The John Ruins 
Sheno and greet decisionmakers and 
the media. 

Attracting perhaps the largest 
circle of fans and onlookers was 
Riggins himself, the still wildly 
popular star running back of the 
1980s -era Redskins team. Riggins 
said he was "thrilled" about how 
his debut as host went. "1 think I 

found my calling," he said. 

NW Zits finds gf11111FI1M 

Red Zebra - which bought 
WWXT- FM /Wanentm, VA; WWXX- 
FM /Prince Frederick, MD; and 
WXTR -AM /Alexandria, VA in May 
and WXGI -AM /Richmond last 
month - has added a station in the 
Tidewater region of Virginia to its 
portfolio by striking a deal to obtain 
Urban WWHV (Hot 102.1) /Norfolk 
from the now -bankrupt On Top 
Communications, a company 
formed by former Radio One ex- 

ecutive Steve Hegwood. Sources 
close to the deal told R&R that Red 

Zebra paid $4.25 million for the 
station. 

Washington Redskins games are 

currently heard in the region on 
WNIS /Norfolk and are expected to 
continue to be heard there since ad- 
vertising packages have already 
been sold for the fall football season. 

i 

Executive Action 
Fig er Leads ilktep blued Solutions 

Iuoa Feniger, a 12 -year Interap veteran, has been named Pres- 
ident of the national ad rep firm's newly formed Network Solu- 

tions division. He was previously Exec. VP/Network Operations for 

Memo and will continue in his role as Interep's Regional Sales Exec - 

ulive/Northeast. 
As President of Network Solutions. Feniger will manage the net- 

work sales team across allot Interep's offices. He will also be charged 
with expanding Interep's unwired radio networks services. 

Feniger became Exec. VP in 2004. two years after taking on region- 

al sales duties. He pined Interep in 1994 as an AE for Interep's Mc- 

Gavren Guild Radio. working out of its Atlanta office. and from 1998- 

2002 was VP /AE for McGavren Guild/Atlanta. 

It is unclear whether the games will 
be simulcast on WWHV and what 
programming changes will be made 

at that station. 
Red Zebra officials told R&R that 

other acquisitions are in the works 
in the DC area and that an an- 
nouncement could come later this 
summer. 

Additional reporting by lulie Pillow. 

FCC 
Continued from Page 1 

examine localism in media cover- 
age, to determine minority partici- 
pation and calculate independent 
and diverse programming in 
today's media environment and to 
consider the impact of ownership 

on the production of children's and 
family -friendly programming. 

In June the five FCC commission- 
ers also invited public participation 
by way of six community hearings 
on media ownership to be held in 
geographically diverse locations 
around the country. In addition to 

the topics to be covered in the stud- 
ies described above, the hearings 
will survey the impact of the FCC's 
rules on minority ownership, reli- 
gious programming, campaign and 
community-event coverage, music 
and the creative arts, the growth of 
the Internet, jobs and the economy, 

advertisers, rural America and the 
disabled community. 

During the commission's June 21 

meeting, Commissioners Michael 
Copps and Jonathan Adelstein con- 

curred in part and dissented in part 
with the latest proposed rulemaking. 
In a statement issued by Adelstein, 

the sometimes rebellious commis- 
sioner said, "The manner in which 

the commission is launching this 
critical proceeding is totally inad- 
equate. It is like submitting a high 
school term paper for a Ph.D. the- 

sis." - Jeffrey Yorke 

Davis 
Continued from Page 1 

can't think of anyone better quali- 
fied to help take XM to the next 
level." 

During Davis' tenure as Presi- 
dent /COO of XO Communications 
from late 1999 to early 2003, XO be- 

came a $1.38 billion integrated com- 
munications provider offering voice, 

data, Internet access and web -host- 
ing services to all segments of the 
business market. Davis has also been 
Exec. VP of Nextel Communications, 
CFO of MCI Telecommunications 
and President /COO of MClmetro. 

"I am passionate about XM and 
the wonderful content it delivers to 
its subscribers," Davis said. "1 look 
forward to working even more 

closely with Hugh and the dynamic 
management team that created this 
industry. While there are near -term 
operational challenges to work 
through, the growth opportunities 
in front of us are tremendous." 

Davis' appointment comes at a 

difficult time for XM, as the one- 
time leader in satellite radio battles 
to keep pace with Sirius Satellite 

Continued from Page 1 

Weller, who last week stepped 
down after having served as radio 
division President /co -COO since 
NextMedia's inception in late 
1999. 

NextMedia Croup President/ 
CEO Steven Dinetz, who is Jeff 

Dinetz's uncle, and company Chair- 
man Carl Hirsch said in a prepared 

a613111:1E 

MARRIGES 

Little Big Town's Karen Fair- 
child to Jimi Westbrook, May 31 

Rascal Flans' Joe Don Roon- 
ey to Tiffany Fallan. April 23. 

Epic artist Susan Haynes to 

Jett McCoy. April 1. 

BIRTHS 

KORA/Spnngfield. MO PD 
Kristen Bergman. husband 
Kevin, daughter Madison. July 
22 

WBBN/Laurel, MS Asst. PO/ 
MD Allyson Scott, husband 
Chris, daughter Callee Dianne. 
June 8. 

CONDOLENCES 

KROP & KSIO/EI Centro, CA 
GM Carlos Cisneros, 43, July 
21 

io Radio & Records July 28. 2006 

statement, "Jeff has worked long 
and hard throughout his successful 
career, and we are confident he can 

guide our radio group to its highest 
potential in the future." 

Jeff Dinetz said, 'Ibis is the posi- 
tion I have been training for, and I 

know the coming months and years 

will be rewarding for our business. I 

thank both Steven and Carl for their 
vote of confidence." 

Competing in the radio industry 
has never been easy, and I am confi- 
dent that those executives in program- 

ming, sales and promotions who have 

a sincere passion and enthusiasm for 
radio will dictate the future. I am for- 
tunate that we have a core manage- 

ment group at NextMedia that shares 

my point of view." 
Jeff Dinetz joined NextMedia. in 

2000 after serving as Regional VP at 
Connoisseur Media. His experience 
also includes stints as Director /Sales 
of Emmis /New York and as VP/ 
GM of WHIZ /New York. 

Regarding his departure from 
NextMedia after more than six years, 

Weller said, "Now is the time for me 

to get involved in other opportuni- 
ties that I would like to pursue. I've 
had a terrific time helping in the 
strategy and build -out of the 
NextMedia radio division. What I 

will miss the most is the daily con- 

tact with a fantastic group of family 
and friends in NextMedia." 

Steve Dinetz and Hirsch wished 
Weller well in his future endeavors, 
saying in a joint statement, "We will 
miss working alongside our good 
friend." 

Study 
Continued from Páge 3 

slight improvement from the 18-34 

results. In a troubling sign for mu- 
sic retailers, however, P2Ps were the 
top choice for learning about new 
music for 29% of the survey partici- 
pants aged 12-17. Only 2% of teens 

said they learned about new music 
from traditional retailers. 

"In terms of new -music discov 
cry, terns have a stranger affinity for 
online virtual community networks 
like MySpace.eom and P2P trading 
than other demographics do," said 

Bridge Ratings President Dave Van 

Dyke. "But a significant number of 
teens still discover new music 
through their current -based terres- 

trial radio stations." 
Overall listening to Internet radio 

stations fell from Bridge's first new- 
music- source study. Van Dyke told 
R &R that, while no conclusive evi- 
dence was found, the decline in that 
area may be the result of the grow- 
ing popularity of such websites as 

Myspace.com, which feature dedi- 
cated band pages with audio and 
video streaming. 

Radio in adding new subscribers. 
XM ended the first six months of 

this year with 6.89 million subscrib- 

ers and is still hopeful that it will be 

able to announce 7 million subscrib- 

ers sometime in August. 
Last week the company an- 

nounced that the FCC had rejected 

the satcaster's testing methods on 
several of its receivers, further delay- 
ing shipments of some of its popular 
radios to market and sending XMSR 

shares into a downward spiral. 
The stock lost 13% by week's epd 

and closed where it opened an Mon- 
day, at $11.20. Shares of XMSR were 

trading down nearly 3% midday 
Tuesday. 

In his review of the addition of 
Davis, Banc of America Securities me- 

dia analyst Jonathan Jacoby said, 
"Davis will oversee retail and OEM 
marketing, product development and 

engineering, customer service and fi- 

nance and accounting functions 
within the company. 

"(As CEO, Panne) will continue to 

have direct oversight over program- 

ming, sales, business and legal affairs 

and corporate communications. But 
while Panero has had oversight over 
programming, any new contract 
would have to receive a sign -off from 
finance, which is under Davis' over - 
sight " 

Jacoby embraced the hiring of 
Davis, figuring the new COO posi- 

tion could effect a "separation of 
powers." He added, "This effectively 
creates a system of checks and bal- 

ances between the CEO and COO. It 

is a minor positive for the stock, as it 
adds a senior operational executive 
at a time when the company is 

clearly struggling with execution." - Jeffrey Yorke 

Blue Note 
Continued from Page 1 

genres and complete our involve- 
ment in all adult repertoire areas." 

Kevin Carroll has been named Sr. 

VP /Promotion of the Blue Note La- 

bel Group. Dan Connelly and Mitch 
Mills have been appointed VPs /Pro- 
motion, with Connelly focusing 
mainly on the triple A side and Mills 
focusing more on the adult pop 
side. 

Jill Weindorf, who until recently 
headed up promotion and press ef- 

forts for Narada, has become West 

Coast Promotion Director and is re- 

locating to Los Angeles. Jason 
Greenberg will be based in Chi- 
cago as Midwest Promotion Direc- 
tor, and Kelly Smith becomes 
Northeast Regional /Smooth Jazz 

Promotion. 
Narada Sr. VP /Sales & Market- 

ing David Neidhart and Manager/ 
National Media & Promotions 
Mario Martin exit. The Astralwerks 
family of labels - the other half of 
the former EMI Music Collective - 
will continue as a separate entity. 

NfFMX 
Continued from Page 3 

Vandross and Alicia Keys to The 
O'Jays and Teddy Pendergrass, we 

are thrilled to bring Greensboro- 
Winston -Salem -High Point this new 
choice for Urban AC. 

"In addition, we are ecstatic to 
add the likes of Steve Harvey to our 

brand. Harvey and the entire format 
fill a void for listeners who prefer 
adult contemporary entertainment 
with an urban experience." 

WFMX will compete directly 
with Entercom's Urban AC WQMG, 
which in the winter 2006 Arbitren 
ratings period was the No. 1 station 
12 +, with a 9.1 share. 
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Satcasters 
Continued from Pape 8 

"Sirius Satellite Cut to Neutral 
at UBS. 

"UBS Cuts Sirius Satellite 
Price Target to $4.50 From $8" 

"XM and Sirius Radio Produc- 
tion Halted Over Emissions" 

"Morgan Stanley Cuts XM Sat- 
ellite Holdings Price Target to $28" 

It was not a pretty picture for the 
upstart satellite radio industry. 
Even Jonathan Jacoby, Banc of 
America Securities media analyst 
and one of XM's biggest cheerlead- 

ers on Wall Street, said, "Good 
news still not here yet for XM - 
shares should remain range -bound 
in the near term, but we would not 
buy Sirius on the XM filing or on 
today's retail tracking numbers." 

Still, Jacoby managed to get in 
a plug for XM, though far milder 
than.his usual push for the com- 
pany. He said, "Longer -term, we 
continue to prefer XM but believe 
that the stock will remain range - 
bound as subscriber numbers 
come down for 2006 - Banc of 
America Securities expects year- 

i 

Continued from Page 8 Business Briefs 

end XM subscribers to be 8.3 mil- 
lion instead of 8.5 million - and 
there is risk for 2007." 

Jacoby says 2007 is in jeopardy 
because he believes subscribers 
brought in by Toyota new -car sales 
"will be more of a 2H07 )second 
half of 2007) event." 

By week's end XM shares had 
fallen 13%, to $14.20 a share. XM 
opened and closed at that price 
Monday but on Tuesday closed 
down, at $10.88a share. Sirius shares, 

already puny, also dropped, closing 
down 2 cents, to $3.92, on Tuesday. 

'represent holders of more than $109 million" in bonds and that his letters "purport to be a notice of 
default and notice of acceleration: 

The bonds are due In 2011, but the bondholders believe the pending ABC acquisition triggers an early - 

payoff mechanism. 

Universal Music Makes Bid For BIM Music Publishing 
The Financial Times reported last week that, in a second round of bidding, Vlven dl's Universal Mu- 

sic offered Berteismann AG nearly 52 billion for its music -publishing operation. BMG Music Pub- 
lishing. 

Warner Music Group and the private equity firm BC Partners are also reportedly in the running for the 
company 

Mapleton Buys RegenVs 10 CA Stations 
apleton Communications has purchased Regent Broadcasting's 10 stations in the state of Cali- WI fornia - KALF -FM. KFMF -FM, KQPT -FM & KZAP- FWChico and KNNN -FM, KNRO -AM, KOMS- 

AM. KRDG -FM, KRRX -FM 8 KSHA- FM/Redding - for 517.5 million in cash. 
"This transaction represents our commitment to maximizing the value of our portfolio to the benefit of 

our shareholders" Regent President/CEO BIlI Stakelin said. 'We intend to use the asset -sale proceeds 
to strengthen our existing radio -station platform. as recently demonstrated in Peoria, IL and Albany. NY. 
while seeking strategic acquisitions that offer attractive growth opportunities in the nations middle- and 
small -sized markets." 

Stakelin thanked the company's employees in Redding and Chico "for their years of dedication and 
service." 

Mapleton owns and operates 25 radio stations in the western United States. We have the utmost 
respect for Regent Broadcasting" Mapleton President/CEO Adam Nathanson said We are thrilled at 
the opportunity to continue to build on the solid community relations that the radio stations have estab- 
lished in Chico and Redding. The markets are a solid strategic fit for Mapleton. with full clusters that will 
serve as the bridge between Mapleton's Northern California and Oregon markets" 

George Reed and Tom McKinley of Media Services Group were the exclusive brokers in the transaction. 

Clear Channel Exits Louisiana Market For $4 Million 
leer Channel has agreed to sell Sports KDBS -AM. AC KKST -FM. Country KRRV -FM and Classic 
Rock KZMZ- FM/Alexandria, LA to Cents Broadcasting Co. for S4 million. Cenla, a locally based 

company. already owns News/Talk KSYL and CHR/Pop KOID in the market. 
The transaction makes Cenla the dominant company in Alexandria. market No. 221 Opus Media Part- 

ners and Citadel enjoy three -station clusters in Alexandria. while Cajun, Flinn. FM Broadcasting. Radio 
Group. URBan Radio. NWLA and Rose Ann Marx each have standalone operations. 

Clear Channel gained control of the tour stations in Alexandria following its merger with AMFM. which 
had acquired the stations via its 1999 merger with Capstar. 

Cenla has already made a S200.000 escrow deposit. It is not known when the deal is expected to close. 

Emmas, Mediabase Reach New Pact 
Emmis Communications on Tuesday agreed to extend its exclusive contract with Mediabase, the 

airplay -monitoring and research arm of Premiere Radio Networks. Terms of the deal were not disclosed 
Mediabase provides airplay information to approximately 1,700 affiliate radio stations and supplies 

research to record labels throughout North America. R&R's charts are presently based on Mediabase 
24/7 airplay data. R&R will begin using Nielsen BDS data for its charts with the Aug. 11 issue. an ar- 
rangement tied to Nielsen parent VNU's acquisition of Radio & Records Inc. That transaction is sched- 
uled to close on Aug. 1. 

XM, ASCAP Announce New Long -Term Deal 
M Satellite Radio and ASCAP have entered Into a new five -year licensing deal under which XM 
will pay royalties for the public performance of copyrighted music in ASCAP's repertory of over 7 mil- 

lion works. 
"XM is pleased to renew our agreement. which compensates ASCAP's composers and lyricists for 

their important contributions." said XM Exec. VP/Programming Eric Logan. 'We look forward to continu- 
ing our productive and mutually beneficial relationship with ASCAP and its members" 

In other news. XM on Monday asked a federal judge to throw out the RIAA's copyright -infringement 
lawsuit over XM's Inno device. AP reported. The Inno can record and store up to 50 hours of music, a 
function the RIAA says enables "massive wholesale infringement" by consumers. 

XM has asked the court to throw out the suit on the grounds that the Inno is covered by the Audio 
Home Recording Act. which immunizes electronics manufacturers from liability for copyright infringe- 
ment under certain Circumstances when recordings are made for private use. RIAA spokesman Jonathan 
Lamy told AP that the satcaster's arguments are "arcane" and said. if XM wants to compete with ¡Tunes. 
Rhapsody and similar music -distribution services. it needs to obtain the appropriate authorization: 

The RIM lawsuit is seeking 5150.000 in damages for every song copied by XM customers using the 
Imo. 
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'But I'm Not A 
Salesperson!' 
CRMC training for non -sales radio professionals 

While I'm on vacation this week, we dug back in the archives 
and-came up with this summer encore of a column that first 

appeared on these pages in 2001. While the rapid pace of change 
in our industry can seem overwhelming at times, there are some 
basics about our business that stay the same, and good advice is 
worth repeating. 

One of the facts of life in today's radio 
business is the increasing pressure on pro- 
grammers to find ways to contribute to a 

station's revenues. That doesn't just mean 
holding the line on expenses, it means un- 
derstanding, no matter what your job title, 
that you must become a part of your com- 
pany's efforts to maximize revenue if you 
want to succeed. 

In fact, the study guide for the RAB's Cer- 
tified Radio Marketing Consu I t a nt- Pmgram- 
mers Accreditation course opens with this 
definition of radio's new reality: If you're in 
radio, you're in sales. 

While most PDs have accepted that new 
reality, some continue to resist, declaring, 
"But I'm not a salesperson!" Yet the facts are 
clear. The PD's job today includes learning 
to be a part of the station's efforts to maxi- 
mize revenue. 

Broaden Your Horizons 

The purpose of the RAB's CRMC-Pro- 
grammers Accreditation course is to provide 
programmers with a way to broaden their 
horizons. For many years the RAB has of- 
fered CRMC accreditation to an ever -in- 
creasing number of some of the best sales- 
people in radio. The idea behind the CRMC 

program is to train salespeople to approach 
their job as something that requires a lot 
more than just selling spots. 

The CRMC credential is designed to iden- 
tify those salespeople who have put in the 
time and effort to develop an understand- 
ing of both sales and marketing that can 
help their clients get the most from their 
radio ad buys. 

MOO ADWROSING 9 etREAu 

The CRMC -PA offers this same opportu- 
nity to programmers who are interested in 
expanding their knowledge in order to 
grow professionally. PDs who take the 
course will learn the keys to developing a 

successful partnership between sales and 

programming. 
Developed as a joint project between the 

RAB and Ed Shane, President of Houston - 
based Shane Media Services, the course sets 
out to enhance the professional credibility 

i 

Get Freaky At R &R 
Convention 2006 

RSA Convention 2006 will feature Steven Levitt and Stephen Dub - 
ner, best -selling authors of Freakonomics: A Rogue Economist Ex- 
plores the Hidden Side of Everything, in a keynote session that will 

be held on Thursday, Sept. 21, from 9-10am at the Hilton Anatole Hotel 

In Dallas. 
R &R Convention 2006 takes place side -by -side with the annual NAB Radio 

Show, Sept. 20-22 in Dallas. Registration for the R &R Convention includes 

access to most NAB sessions. Register now by logging on to www.radio 

andrecords.com and clicking on the "Conventions" tab at the top of the page. 

of PDs and provide them with better knowl- 
edge and a deeper understanding of adver- 
tising, marketing and retailing. 

Programmers who are savvy enough to 
understand the value of taking a course like 
this will probably be surprised at how much 
they already know. But, more important, 
you may also be surprised at how much you 
don't know and how that lack of knowledge 
could hurt you in today's radio business. 

Sales Its Rio Mars.... 
With appropriate credit to author John 

Grey's successful books about the relation- 
ships between men and women, the first 
module of the CRMC-PA study guide is called 
"Sales Is From Mars, Programming Is From 
Venus" and looks at the different world 
views of sellers and programmers. 

Like men and women seeking under- 
standing in order to make their relation- 
ships work, sales professionals and PDs 
must also find areas of mutual agreement, 
even though they may be approaching an 
issue with opposite attitudes. 

One of the greatest examples of these dif- 
fering perspectives pointed out in the study 
guide is the way that sales and program- 
ming people can place remarkably different 
meanings on terms both use. 

Ask a programmer to define demo, and he 

or she will likely launch into a definition of 
demographics - the classification of an au- 
dience by socioeconomic characteristics. A 
seller, who spends his or her day dealing 
with retail accounts, is more likely to define 
the term as "a demonstration of a manufac- 
turer's product." 

To a programmer, front loading means 
running network commercials early in the 
week, while a seller knows it as a retail term 
meaning "a specific buy that qualifies for 
promotional dollars." 

And if, as a PD, you define delicatessen as 

a restaurant that serves great corned -beef 
sandwiches, ask a seller to tell you about 
buying strategies that let retailers sample 
many lines of merchandise without buying 
in depth. 

The Key To Co- Existence 

The reason that programmers and sellers 
sometimes have different definitions for the 
same words isn't hard to understand: Pro- 
grammers concentrate on building and 
serving the audience while sellers focus on 
presenting the benefits of that audience to 
potential advertisers. 

The CRMC -PA program makes it clear 
that these differences are not a bad thing for 
a station and reaffirms that both sellers and 
programmers need to always be active pro- 
ponents of their respective areas. 

Trained sellers are best at selling radio, 
and experienced programmers are best suit- 
ed to developing appropriate program- 
ming, air talent and content for a station. 
The key to co- existence is to understand that 
solutions to any conflicts between the two 
departments must support thé entire sta- 
tion, not one side or the other. 

As veteran programmer Alex DeMers 
says in the study guide, "Radio, like mar- 
riage, is not likely ever to be stress -free, but 
it's safe to say that 'Mars' and 'Venus' will 
sleep better at night if they don't take final 
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decisions on conflicts between them person- 
ally. Both sides will win a few and lose a 

Selling Vs. Marketing 
One of the earliest lessons of the course, 

and the foundation on which the entire 
CRMC -PA program is built, is that it is cru- 
cial to understand the difference between 
selling and marketing. 

Programmers who take this course will 
not be recognized as Certified Radio Selling 
Consultants, but rather as marketing consult- 
ants. A primary focus of the CRMC -PA plan 
is to have PIN come away from the experi- 
ence with a clear understanding of the dif- 
ference between these terms. 

For purposes of the course, the study 
guide defines selling as "trying to get some- 
one to buy something," while marketing is 
defined as "developing a pnduct or service 
that is perceived by the customer to meet 
their needs so precisely that they tram to 
buy it." 

Simply put, selling is trying to get some- 
one to buy your stuff, but marketing is help- 
ing the client get someone to buy their stuff. 

This is a concept that should sound famil- 
iar to any programmer. PDs know the art 
of marketing to listeners. The CRMC -PA 
course helps you take that knowledge and 
apply it too bridging the gap between pro- 
gramming and sales. 

History Lessee 
The next section of the study guide offers 

a quick history lesson on the radio business 
that will allow veterans to wax nostalgic 
while giving some of radio's programming 
youngbloods a primer on how the business 
has evolved since the early 1900s. 

The guide reviews how radio has weath- 
ered various onslaughts from new media 
competition over the years and offers some 
thoughts on the industry's future as we face 
more new competition from satellite, the 
Internet, iPods and other deices that 
haven't even been invented yet. 

Next comes a review of the basic manage- 
ment, personnel and operational structures 
for most stations. While not all the job defi- 
nitions or positions may apply at your par- 
ticular operation, it's still a good refresher 
course on who does what that will be espe- 
cially helpful to industry newcomers. 

In addition to explaining job roles, this 

RH NEWS /TALK /SPORTS 

section gives programmers a clearer defi- 
nition of the differences between local sales, 
retail sales, nontraditional -revenue sales 
and national and regional sales. 

You may be surprised to learn that to- 
day's radio-station sales departments fea- 
ture specialists in specific types of sales 
along with more typical account executives 
who handle general ad sales, client promo- 
tions, etc. 

Knowledge Is Power 

Next up are two sections titled "The How 
and Why of Advertising" and "Radio." This 
will likely be the first part of the course that 

il/l11////!!1//1/11/!. 

The purpose of the RAB's 

CRMC- Programmers 

Accreditation course is to 
provide programmers with 

a way to broaden their 
horizons. 

a veteran programmer won't feel is a re- 
view of stuff he already knows. 

Along with a glossary of radio terms - 
most of which should be fairly familiar to 
any PD - you'll find a brief description of 
the RAB's Radio Marketing Guide and Fact 
Book for Advertisers and an explanation of 
its interactive CD -ROM Blueprint for Results. 

When he gets to the detailed explanation 
of the "Nine Keys to Advertising Success" 
followed by a list of "10 Reasons to Adver- 
tise," a PD might be tempted to say, "Hey, 
I thought you told me this wasn't going to 
be about becoming a salesperson." But un- 
derstanding the sales process can be a valu- 
able lesson for any programmer looking to 
grow his career. 

If knowledge is power, it's logical to con- 
clude that having a combination of pro- 
gramming expertise and a good working 

knowledge of the sales process will make 
you a more valuable and powerful player 
on your station's team. 

The NItly4 rilbr 
The CRMC -PA's next module is "The 

Fundamentals of Radio Sales." Again, it's a 
title that may make a PD taking this course 
pause to ask why he needs to get into the 
nitty- gritty of sales. 

But the lesson of. this section is fundamen- 
tal to the overall message "If you're in ra- 
dio, you're in sales." Because, as the study 
guide points out, if you have human inter- 
action of any kind, you are selling some- 
thing every single day. 

Have you ever asked for a raise? To do 
so, you must sell the boss on what you 
think you're worth to the company. Or 
maybe you've asked someone out on a 

date. When doing that you are selling the 
idea of togetherness and creating a need for 
companionship, with you as the solution 
to that need. 

Even something as simple as asking a 

friend to do you a favor means you are sell- 
ing them on the benefits of friendship and 
reciprocity. So the real purpose of this mod- 
ule is to give programmers a look at the ac- 
tual job of a salesperson, reduced to the fun- 
damentals. 

As the study guide notes, the idea here is 
not to try to teach you to be a salesperson. 
Rather, it is to give you a new perspective 
on the sales department through a clearer 
understanding of the basic sales job, includ- 
ing things like setting goals, planning, mak- 
ing calls, prospecting, reaching decision - 
makers, idea selling, personal appearance 
and attitude and follow -through. 

Fierce COIIIpetiti011 

There's also a glossary of media and ad- 
vertising terms. Admittedly, some of it is 
pretty dry stuff, but if you want to win at 
any game, you must first know the basic 
rules of how that game is played. 

At the very least, you'll learn that there's 
a lot more required than you might think 
to become an effective and successful radio 
seller today. It takes determination and dis- 
cipline to go through the appropriate steps 
to prepare for the sale, make the sale and 
then manage the account effectively in or- 
der to retain the client's loyalty and trust. 

Just as the job of PD has changed consid- 

erably in the new consolidated radio world, 
so have things over in the sales bullpen. The 
stereotypical Herb Tarlek character of 
WKRP in Cincinnati fame is gone at most 
stations. The days of the backslapping, glad - 
handing salesperson who thinks taking a 

client to lunch or getting them baseball tick- 
ets will ensure the station gets on the buy 
are over. 

In today's radio sales world the competi- 
tion is fierce, the previure to hit revenue goals 
are constant and intense, and the njectkn 
factor is high. The CRMC -PA program is 
designed to give you an understanding of 
what it takes to make it in today's broadcast - 
sales environment. 

What's Your Commitment? 

Aside from the nominal cost of the 
CRMC -PA course, the only other commit- 
ment a PD needs to make is to take the time 
to study the materials. 

It's essentially a home -study course that 
you can receive either online or as a writ- 
ten manual. Expect to invest about eight to 
10 hours in the study materials and anoth- 
er two hours or so for your final test. 

Oops - did I forget to mention that there's 
a test when you're done? Thankfully, the 
RABCRMC-PA kit is designed to help relieve 
some of the test anxiety that most of us who 
have been out of school for quite a while tend 
to get when hearing that word. 

The written materials I reviewed, along 
with the accompanying audio- and video- 
cassettes, provide a step-by-step guide to 
the course. Some of the questions on the 
exam are true-or-false, others are multiple - 
choice, and still others are fill -in- the -blank 
or short- answer questions. 

The final test calls on you to develop a 

case study based on a hypothetical market- 
ing situation. The case study accounts for 
about 30% of your exam score, so it's of par- 
ticular importance to dedicate some time 
and attention to that area of study. 

In short, this is not a frivolous undertak- 
ing. It's a serious course for programmers 
who are interested in furthering their 
knowledge of sales and integrating that 
knowledge into their day-to-day approach 
to the job in order to become more effective 
programming managers and more valuable 
contributors to the revenue of their radio 
stations. 
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The 2006 Marconi 
Radio Awards Finalists 
An in -depth look at this year's nominees 

e NAB on July 17 revealed the stations and personalities 
that have been selected as finalists for the 2006 NAB 

Marconi Radio Awards. The awards honor radio stations 
deemed outstanding by the industry advocacy group, as well as 
air personalities at member stations throughout the U.S. 

The NAB Marconi Radio Awards were es- 

tablished in 1989 and named after inventor 
and Nobel Prize winner Guglielmo Marconi. 
An independent task force selected finalists in 
22 categories, and ballots are en route to mem- 

bers of the NAB Marconi Radio Awanis Se- 

lection Academy. 
The winners in each category will be an- 

nounced on Sept. 21 at the NAB Marconi Ra- 

dio Awards Dinner and Show, held during the 
2006 NAB Radio Show in Dallas. This year 
R &R Convention 2006 is co-located with the 
NAB confab. 

This year there are awards in two new cat- 

egories: Spanish Format Personality of the 
Year and Sports Station of the Year. Without 
further ado, here's a look at this year's final- 
ists. 

taptedary Station 

KLOS/Loe Angeles 
Since 1969, Southern California has rocked 

and rolled to " Tire Legendary 955 KIDS." The 

ABC Radio Classic Rocker has consistently 
given the region music from such artists as 

The Rolling Stones, The Doors, Fleetwood 
Mac and Van Halen. 

Under the guidance of PD Rita Wilde, 
KLOS enjoys a veteran airstaff including long- 
time morning hosts Mark & Brian, Cynthia 

Fox in middays, Uncle Joe Benson in after- 
noons, Gary Moore in evenings and the leg- 

endary Jim Ladd in late- nights. 
As if that isn't enough, KLOS boasts a week- 

end talent lineup that is also full of market vet- 

erans, including Bob Cobum, Terry Gladstone, 

Joe Reding and Denise Westwood. 

KQRS -FM/Minneapolis 
Minnesota's Classic Rock is "92 KQRS," a 

station that regularly dominates in the Twin 
Cities. The KQRS Morning Show, starring Tom 

Barnard, ranks No. 1 across the board, with 
an incredible 23.7 share of listeners 25-54. 

Rounding out the weekday airstaff are Wally 
Walker in middays, Ray Erick in afternoons 
and Lisa Miller in nights. 
KSL-AM/Salt Lake City 

Bonneville's flagship News/Talker booms 
across the Wasatch Front and to most of the 
West Coast at night at 1160 kHz, and now 
Utahans can listen to KSL at 102.7 MHz in the 

greater Salt Lake City area. 

KSL is the dominant news and information 
source in Utah. Local programs include the 

popular Mornings With Grant & Amanda while 
syndicated shows include the ABC Radio Net- 
works- distributed Sean Hannity Show. Other 
programming elements that set KSL apart are 

locally produced shows focused on feature 
films, homes and travel. 

Secure Your Room Now For 
R &R Convention 2006 

In just about two months the Hilton Anatole Hotel in Dallas will be full 

of radio -industry executives and personalities as the business' bright- 
est and best gather for both R &R Convention 2006 and the NAB Ra- 

dio Show. 
A management and technology session is set for Wednesday. Sept. 20. from 

3:30-5pm. and Premiere Radio Networks Sr. VP /Digital Media Brian Glicklich 

has agreed to serve as moderator. To register for the R &R Convention and to 

check out an agenda, visit www.radioandrecords.com. 

KSTP- AM/Minneapolis 
Hubbard Broadcasting's Twin Cities Talk- 

er features Willie Clark and Jay Kolls in wake - 
ups, Bob Davis from gam -noon, Midday News 

and Comment from Paul Harvey, Ron Rosen - 

bum and Mark CYConneU from noon -2pm, Joe 

Soucheray in afternoons, T.D. Mischke in the 

5::30 -730pm time period and Dave Thompson 

from 7:30 -10pm. 
WBEB/Philadelphia 

Jerry Lee's independently owned and op- 
erated AC is perhaps the last of its kind. The 
station known throughout the Delaware Val- 

ley as "B101.1" enjoyed estimated 2005 reve- 

nue of $30.6 million and is No. 1 with women 
12 +, earning an 8.4 share in the winter 2006 

Arbitrons. 

Network Syndicated 
Personality Of The Year 

Bob & Tom, l'remiert Radio Networks 
Tom Joyner, Reach Media 
Kidd Kraddick, Premiere Radio Networks 
Mark & Brian, KLOS Syndications 
Satellite Sisters, ABC Radio Networks 

Major Market Station Of The Year 

KBFB /Dallas 
KGO /San Francisco 

KTRH /Houston 
WGMS/ Washington 
WHUR/ Washington 

Large Mwket Station Of The Year 

KBZT /San Diego 

WALK /Nassau -Suffolk 
WEE1-AM/ Boston 

WGAR /Cleveland 
WLYF /Miami 

Medium Market Station Of The Year 

KK116 -AM/ Albuyueryu 
KLBJ -AM /Austin 
WFMS /Indianapolis 
WIVK /Knoxville 
WSNY /Columbus, 01 I 

Small Market Station Of The Year 

KGMI -AM /Bellingham, WA 
KMBQ -FM /Wasilla, AK 
KOFM -FM /Enid, OK 
WCHS-AM /Charleston, WV 
WYCT-FM /Pensacola, FI 

Major Market Personality Of The Year 

Dunham, Miller & Keith, KTCK- AM /Dal- 
las 

Madd Hatta, KBXX /Houston 
John & Ken, KFI /Los Angeles 
Scott Slade, WSB-AM /Atlanta 
Joe "Butterball" Tamburro, WDAS -FM 

Philadelphia 

Large Market Personality Of The Year 

Tom Barnard, KQRS /Minneapolis 
Peter Boyles, KHOW /Denver 
Chuck Collier, WGAR /Cleveland 
Kelly, Jonathan & Mudflap, KYGO /Denver 
Mike Trivisanno, WTAM /Cleveland 

Continued on Page 15 

`YOU'LL RAISE 

WNEN 

RATES, 

YOU NIRE 

ATTRACT 

IRWIN 

NEW BUSINESS, AND NIT BUDGETS 

POLLACK IN 2006 AND 20011" 

"You have to be insane not to use Irwin Pollack. His training 
works and we've doubled our bottom -line since '04." 

- D. Brown, Raleigh, NC 

"I love Irwin Pollack. The reason why: My W -2 went from 
$34,939 in 2003...to $51,204 in 2004, and (almost) 

$70,000 in 2005!" - R.W. Sacramento, CA 
Irwin 

I Mack 

1-888-723-4650 
www.IrwiaPolhck.cen 
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Sonic Branding 
Through 'Blinks' 

Now you hear it, now you don't. That's the way Clear Chan- 
nel hopes to create a buzz with both advertisers and lis- 

teners, thanks to a new concept involving "blinks" - mini com- 
mercial messages that average five seconds in length. 

With much discussion in recent months 
about cutting advertising clutter at stations 
across the U.S., Clear Channel's At- 
lanta -based Creative Services 
Group finds itself at the forefront of 
this innovative approach to deliver- 
ing a message for a product or ser- 

vice in a virtually subliminal way. 
Clear Channel's "Less Is More" 

inventory- eduction initiative gives 
advertisers many options when it 
comes to the type of ad campaigns 
they wish to explore. Creative Ser- 

vices Group Sr. VP /Creative Jim Cook says 
his team began exploring shorter unitsabout 
1 1/2 years ago. 

"There was much discussion in the indus- 
try regarding unit length on commercial ra- 
dio, mainly the use of W- second spots vs. 30- 

second spots," Cook says. "We had been to a 

lot of ad agencies and met with creative di- 
rectors, and the challenge that was presented 
to us was how we can use the medium of ra- 
dio in providing an advertising message that 
was new and inventive and with different 
lengths. We wanted to demonstrate that an 
advertising message could be effective on ra- 

dio, regardless of length." 

our strength at radio - and we were able to 
extend the brand as a result," Cook says. 'the 

ad agency and company were very 
impressed. It showed them what 
we were trying to achieve. And it 
began the dialogue with radio for 
them to think of the medium in 
new ways that we as an industry 
haven't thought of yet." 

Another mini-commercial, de- 
signed specifically for Clear Chan- 
nel's Atlanta stations, was put to- 
gether for Krystal restaurants. With 

a hip -hop music bed, a deep, rich male voice 
seductively says, "People talk about a good 
square meal." A rapper then chimes in with, 
"That's why they love Krystal." The first an- 
nouncer then concludes the spot by saying af- 
firmatively, "Square." The spot lasts five sec- 

onds exactly. 

Says Cook, "It's a great use of sound, and 
it's a great way of extending the brand. We 

also did something similar for the New York 
Lottery, which aired on Clear Channel sta- 
tions." 

While the super -short spots attract attention 
on their own, Cook doesn't recommend that 
advertisers use the blinks as standalone units 
for a radio campaign. 'They should use these 
in conjunction with 15s and 30s," he says. 
"Once again, the shorter -length spots work 
better with something where there is some rec- 

ognition established." 

Jost A Second 

Miami -based ad agency Crispin, Porter + 

Bogusky is known for its cutting-edge approach 
to commercials. At one timeoreof its clients was 
Mini Cooper automobiles. 'They said, 'Bring as 

something new and different, "' Cook says. "We 
thought, What if we took this to the ultimate? 
How could we go to ridiculous amounts and 
give you guys a one -second spot?'" 

Cook's group was laughed at, but he 
pressed on with his point. "This was the ulti- 
mate miniaturization, and that was what the 
Mini campaign was all about," he says. "They 
said matter-of-factly, 'OK, show us. " 

The Creative Services Group replied with 
an audio blip that featured the "beep- beep" 
of a Mini's horn and a male voice quickly add- 
ing the name "Mini." 

From that idea came the concept of a spon- 
sored hour, where various elements involving 
the brand could be integrated into the pro- 
grammig 

Cook says, "What if we did something that 
was just beyond what was a one- second ad, 
taking it out of context? What if we miniatur- 
ized versions of news and weather and add- 
ed a one - second ad into that content ?" 

The result an hour of music interrupted by 
tongue -in -cheek mini news and weather up- 
dates of a few seconds in length, sponsored 

Jim 

"If you have the message 
right, the length of the 
message becomes 

irrelevant." 

w u1iiuii»ii ! 

Audio Recognition 

In exploring the concept of the super -short 
spot, Cook realized that branded entities that 
hadn't necessarily used radio to the extent that 
they could now had another reason to consid- 
er the medium over TV or print media. One 
of the first five -second spots the Creative Ser- 
vices Group put together was for Afrin, a na- 

sal spray from Schering- Plough. 
"We wanted to demonstrate that we could 

do a lot in a very short period of time," Cook 
says. The agency that works with Schering- 
Plough challenged Cook to prove it could be 
done. . 

The result Acongested- sounding woman's 
voice says, "Afrin," followed by two squirts 
of the product, a sigh of relief and, finally, the 
woman saying, "Afrin," minus any nasal con- 
gestion. 

"It demonstrated the great use of sound - 

Cook 

by Mini. "This gives us an added availability 
for an advertiser to have a dialogue with us," 
Cook says. 

"We were ready to use inventive, surpris- 
ing ways to get the consumer to use radio. 
Many of the gigantic companies weren't real- 
ly thinking of using radio in these terms." 

While the Mini campaign didn't come to 
fruition, the concept was used in developing 
a wildly original campaign idea with one of 
the world's most ubiquitous brands: Mc- 
Donald's. 

Cook says, " McDonald's already has a sonic 
brand. You hear that 'ba, da, ba- ba-da,' and 
you know immediately what it is. We said, 
'What if we could sprinkle that into new and 
surprising places, like some of the mix shows 
you hear on a Rhythmic or Urban station ?" 

A demo was presented to McDonald's 
where the company's sound identifier, also 
called a logo" in ad circles, was dubbed in to 
a mix show. While that element was subtle and 
stealthy, a station also had the option of hav- 
ing McDonald's officially sponsor the show or 
even calling it, for example, The McDonald's 
Mix Down. 

"Maybe a station could even make a con- 
test out of it," Cook says. "'How many times 

The 2006 Marconi 
Radio Award Finalists 

Continued from Page 14 

Medium Market 
Personality Of The Year 

Bob Conners, WTVN /Columbus, OH 
Scott Ines, WYNK /Baton Rouge 
Brent Johnson, WTCB -FM /Columbia, SC 

Dave Kaelin & Jimmy Jam, WNCI /Colum- 
bus, OH 

Todd & Tyler, KEZO /Omaha 

Small Market Personality Of The Year 

Mark Clark, KRCH -FM /Rochester, MN 
Alan Clepper, KOFM -FM /Enid, OK 
Joe Daily, WRNQ /Poughkeepsie, NY 
Mitch Johnson, WCRE -AM /Cheraw, SC 
Lacy Neff, WVAQ-FM /Morgantown, WV 

Spanish Format 
Personality Of The Year 

Carlos Alvarez, KLVE /Los Angeles 
Jose Gadea, KLNV /San Diego 
Joaquin Garza, KHHL /Austin 
Eddie "Piolin" Sotelo, KSCA /Los Angeles 
Hector Velasquez, KDXX /Dallas 

AC Station of The Year 

KESZ /Phoenix 
KOIT/San Francisco 
KOST /Los Angeles 
WLHT /Grand Rapids 
WSNY -FM /Columbus, OH 

CNR Station Of The Year 

KHKS1 Daily. 
KIIS-FM /Los Angeles 
KQKS /Denver 
KRBE /Houston 
WS1W-FM/Wilmington, DI 

Country Station Of The Year 

KNIX /P hoeni. 
KYGO/ Denver 
KYKX-FM /Longview, TX 
KZLA /Los Angeles 
WMIL /Milwaukee 

did you hear the logo this hour?' It creates op- 
portunities." 

But Cook also says clear limits would be 
placed on where, when and how blinks will 
be used by a radio station. "It has to be for a 

company with sonic branding, such as Intel 
or NBC," Cook says. "Many products and ser- 
vices are now beginning to establish them 
because of the power of sound, which is what 
our medium is rooted in." 

Quick Hit 

Clear Channel has yet to launch blinks at 
its stations, but Cook's team is in discussion 
with several CC market managers on integrat- 
ing the mini-commercials into the sales team's 
portfolio of options. 

"If you have the message right, the length 
of the message becomes irrelevant," Cook 
says. "What is important is that we focus on 
how advertisers are using our medium so 
they get the messages right. And these are 
customized for each individual advertiser. 
The blinks may be different for McDonald's 
than for another advertiser. There also may 
be some advertisers where blinks are not 
appropriate at all. There is no 'one size fits 
all' format for this." 

News/Talk Station Of The Year 

KFI /Los Angeles 
KGO /San Francisco 
KLBJ /Austin 
KSL /Salt Lake City 
KTRH /Houston 

Oldies Station Of The Year 

WCRE -AM /Cheraw, SC 

WGHT-AM /Pompton Lakes, NJ 

WJLT FM /Evansville, IN 
WMJI -FM /Cleveland 
W WSW /Pittsburgh 

Religious Station Of The Year 

KFS11 -1-M/ Loos Angelo 
KJIL -FM /Meade, KS 

WFIA -FM /Louisville 
WGNR -FM /Indianapolis 
WVEI: AM Peoria, II 

Rock Station Of The Year 

KBZr /San Diego 
KQRS / Minneapoli. 
WAPL /Appleton, WI 
WEBN /Cincinnati 
WGLO /Peoria, II. 

Sr -nick Station Of The Year 

KHHL /Austin 
KSCA /Los Angelo. 
KSSE /Los Angeles 
KTTA /Sacramento 
WAMR /Miami 

Sports Station Of The Year 

KFAN / Minneapolis 
KTCK /Dallas 
KWEB /Rochester, MN 
WEEI/ Boston 
WNMI /Knoxville 

Urban Station Of The Year 

KBLX /San Francisco 
WDAS-FM /Philadelphia 
WGCI-FM /Chicago 
WHUR/ Washington 
WKYS /Washington 
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 RR STREET 

Taylor's Race For The Daytime Emmy 

People across the country set their TiVos to amaze" when 'tamed in their honor before a concert starring Huey Lewis & 

WPLJ/New York midday stud Race Taylor appeared on ABC's 

All My Children last Tuesday. The scanly talented Taylor spent the' 

day mingling with the largely fictitious denizens of Pine Valley as 

he inhabited the pivotal and demanding role of, well. himself, play - 

ing "Genenc Reporter No. 17." Viewers wept openly as Taylor 

worked the crowd along a faux red carpet in a scene that por- 

trayed the grand opening of a new nightclub. "ConFusion." 

Taylor was gracious enough to emerge from his trailer long 

enough to give us an exclusive 

behind- the - scenes look at his 

"craft," as it were. "If you 

think you put a lot of time and 

effort into a bit or break on 

the radio, think again when it 

comes to TV - you spend 20 

minutes in makeup lust to get 

the mike flag on TV!" he says. 

sipping his double half-caf, no- 

foam, extra hot, nonfat, 30% 

soy latte delivered by his as- 

sistant, Serge. "I picked up 

some serious TSL in Pine Val- 

ley ... and a nasty rash too. I'd 

love to spend more time chatting with you, but the Daytime 

Emmy people are on Line 7. and Lucci is requesting The Goo 

Goo Dolls on Line 9. I will tell you that this daytime drama stuff 

is great - you just make stuff up! Hold on -- I'm going to stare 

at my cell phone for dramatic effect.... OK, that's a wrap! Lunch, 

everybody! Back on set at 3pm!" 

Radio face crosses to TV 

Talk About Blowing Off Cume.... 

We ve been hearing some bizarre reports out of the Fresno 

area involving Contemporary 

Christian KFYE, licensed to 

nearby Kingsburg, CA. It seems 

that Jerry Clifton's Pro -Active 

Communications lust closed on 

the purchase of the station and 

has apparently chosen a dia- 

metrically opposed format direc- 

tion for stunting purposes: porn! 

Stunned listeners report the sta- 

tion is currently playing nothing 

but sexually suggestive songs like 

"I Want Your Sex" and "Between the Sheets," accompanied by 

liners identifying the station as 'All -Porn Radio." punctuated by 

what can politely be described as, er, the sounds of ... well, fe- 

male ecstasy. Stay tuned! 

The News and Chicago. 

Label Love 

Matt Shay is upped to VP /A&R & Marketing for the whole 

damn RCA Music Group. Shay joined J Records at its inception 

in 2000 and rose to VP /Marketing & A&R for J /Ansia Records. 

Before that he managed marketing and promotion for 

Loosegroove Records. where he signed Queens Of The Stone 

Age 

Beka Callaway is named Sr Director /A&R for Razor & 

Tie. She loins from Columbia, where she was A&R Manager. 

The Programming Dept 

As if he's not already busy enough overseeing eight radio 

stations for Morris Desert Radio in the blazing inferno known 

as Palm Springs, CA OM Larry Snider now tacks on bonus 

PD duties for Rocker KCLB, thus freeing up Anthony "Ant Dog" 

Quiroz to return his full attention to programming CHRIRhyth- 

mic KKUU. "We've made no major adjustments to KCLB," 

Snider tells ST. "Well, other than removing the 20 or 30 of Ant 

Dog's favonte rock songs that have no prior airplay history on 

my known Rock FM. Said move is bound to have a profound 

effect on Ronnie James Dio's future royalty checks." 

Snider will also relinquish his afternoon shift on Classic Hits 

pal KDGL The Eagle). "As part of this shuffle. the Mark & Brian 

radio program agrees to a three -year renewal and segues from 

KCLB to The Eagle," he says. Present Eagle morning guy Dave 

Acosta replaces Snider in afternoons. 

Before we leave Palm Springs, Alex Cosper is the new PD 

of Royce International CHR/Pop KRCK (Hot 97 -7). Cosper is 

best -known for spending most of the '90s at KWOD /Sacra- 

mento. Coincidentally - or not - KWOD 

was, and KRCK is, owned by the colorful 

All -Porn Radio morning show 

Not As Ord As You Think 

Congrats to WROR/Boston morning duo Loren Owens and 

Wally Brine, who celebrated their 25th anniversary as co -hosts 

of the market's longest- running morning show. The guys were 

thrown together back in 1981 as a sort of radio blind date: Brine 

was hired by WROR (formerly WVBF) for afternoons, while 

Owens was hired to do mornings. When an exhaustive search 

for a morning show partner failed to turn up anyone usable Brine 

was tricked, er, creatively convinced to team up with Owens, 

and the rest is history. Last Tuesday morning the boys were vis- 

ited by Boston Mayor Tom Menino. who presented them with 

a certificate of recognition for their 25 years of broadcasting ex- 

cellence and whatnot. That evening many cocktails were con - 
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Ed Stolz. Cosper strolls in as the station. 

which flipped to Pop in April, pulls out an 

amazing first full book, leaping 0.4 -4.5 

I 2+! 

Lincoln Financial Hot ACJFM Talk hy- 

brid WLNK (The Link) /Charlotte makes 

some programming moves: Todd Haller, 

producer of the syndicated Bob & Sheri 

Show for the past six years, adds MD du- 

ties while Imaging Director Anthony 
Michaels adds Asst. PD stripes. The guys are covering the 

bases once handled by Derek James, who left in December to 

become a full -time weatherman at Charlotte's Fox TV affili- 

ate. 

KHFI /Austin PD Jay Shannon reaches back to his old 'hood 

for his new MD /afternoon jock: Tony Cortez, who worked with 

Shannon at sister KXXM /San Antonio. Cortez replaces Brotha 

Fred. now doing mornings at WIBT (96.1 The Beat),'Charlotte. 

After 13 years with WWCD (CD 10I) /Columbus, OH. MD 

Jack DeVoss is retiring from radio on July 3 I . Until replacements 

are located, part-timer Eric Holmes will handle Jack's 9am -noon 

airshift while PD Andy 'Ylndyman" Davis and Asst. PD Brian 

Phillips will split MD duties. 

Results Radio hires OMs for the company's clusters Chico 

and Redding. CA: Kit Moss is now OM of the four - station Chico 

duster. He arrives from Bend. OR. where he operated Vox 

Humana Advance Voice Services, and replaces Kelli Cluque, who 

returned to KCAL/Riverside in June. In Redding, it's a homecom- 

ing for Rick Healy, who returns to his former OM position af- 

ter leaving radio two years ago. He replaces Carmy Ferrer', who 

left earlier this year 

Night )ockiimaging dude Matt The Hatt 

is awarded bonus Asst. PD stripes at WKQZ 

(Z93) /Saginaw, MI. 

With MD /afternoon goddess Boomer's 

recent departure to nights at KBZT/San Di- 

ego, midday lock Beano (nice name) inherits 

MD stripes at KKPL (99.9 The Point) /Ft. 

Collins. CO. 

WWDG /Syracuse flips from Rock to 

Hot AC as "Nova 105 -1." Jason Furst is in- 

stalled as the new PD. replacing Scott Dixon. 

J.J. Fabini. PD of Summit City Alternative WXTW (X 1 02.3)' 

Ft. Wayne, IN (not a real fort). will tnple his minimum standard 

Thrilled over 
promotion 

TIMELINE 
Y E A R A G O 

Matt DuBIeI named PD of Chicago -area trimulcast 
WKIE /Arlington, WDEK/DeKalb & WRZA/Park Forest. 
IL 

Phillip David named PD of WIZF /Cincinnati. 
Charley Lake named PD of KOOUPhoenix. 

Y E A R S A G O 

Kevin Weatherly named VP /Program- 
ming of Infinity/Los Angeles 
Jack Landreth named PD of KTSA/San 
Antonio. 
Kim Monroe named 
Cleveland 

PD of WXTM 

Y E A R S A G O 

Kevin 
Weatherly 

Skip Bishop named Sr. VP /Promotion of MCA Records. 
Phil Manning named PD of L.A. -area Alternative "Y107" 
trimulcast KLYY /Arcadia, KSYY/Fallbrook & KVYYNen- 
tura. CA 
Bill Saurer promoted to GM of WHTT. WEDG & WGRF/ 
Buffalo 

YEARS AGO 

Mark Kanov upped to Station Manag- 
er of WOXI & WSTR/Atlanta. 
Bill Ashenden promoted to GM of 
KKRZ/Portland. OR. 
Dave Presher upped to Station Man- 
ager of KHYL'Sacramento 

Y E A R S A G O 

f;1 
Mark Kanov 

Dan Forth named Sr. Marketing Advisor of Jeff Pollack 

Communications 
McGavren Guild promotes Jeff Dashev to Exec VP/ 

Western Division and Mary Beth Garber to L.A. VP/ 
Sales Manager. 
Mark Bolke named PD of KRXY Denver 

Y E A R S A G O 

Tom Bender named Program Manag- 
er of RKO 1 & RKO 2 radio networks. 
Bob Sharon appointed VP /GM of Belle- 
vue Radio. 
Rick Torcasso named PD of WDRO/ 
Detroit Tom Bender 

Y E A R S A G O 

Bruce Johnson resigns as President of SRO Broad- 
casting to become President/CEO of Starr Broadcast- 
ing. 
Rick Dees named PD of WMPS/Memphis. 
Possum Riley appointed PD of WMAK/Nashville. 
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daily radio intake by adding two more stations to his to-do list: 

clusterpals Adult Hits WXKE and Adult Standards WGL 

Quidt Hits 

Afternoons are open at KPWR (Power 106) /Los Angeles 

as The Goodfellaz (a.k.a. Romeo & Dejai) exit after seven 

years to focus on their TV and recording careers. Sidekidt Men 
remains aboard and will work with a rotating series of compan- 

ions while Emmis VP /Programming Jimmy Steal begins to beat 

the proverbial bushes for a new show. 

It truly was the end of an era on Long Island as 25 -year 

morning fixture Steve Harper did his last show on WBU/ 
Nassau -Suffolk. In keeping with Harper's wishes, he chose not 
to do a huge farewell show: rather, he stepped away on his own 
low -key terms. 

The unusually stable talent pool at WBBM -FM (896)/Chi- 

cago has undergone some sweeping personality changes under 

Todd Cavanah (who just celebrated his 13th anniversary as PD!): 

New to nights is Julian Mich, who recently left nights at W1HT 

(Hot 99.5)/VVashington. With Nieh's arrival, other charges are 

set in motion: Current night team Stylz & Romanrnove into 
afternoons. replacing Roxanne, who will slide into middays 

when she returns from maternity leave in September. One ca- 

sualty of these changes is longtime B% midday personality Brian 

Middleton, who exits after nearly 10 years. 

WGCI /Chicago afternoon personality Sam Sylk is trans- 

ferring to Philadelphia to do mornings at a mystery Clear Chan- 

nel sister station ... most likely, WUSL (Power 99). which hasn't 

had a full -time morning show since Star & Buc Wild imploded 
Syik's replacement is already in the building: Tony ScuMaM, a 

member of The Crazy Howard McGee Morning Show for the past 

six years. 

Clear Channel Smooth Jazz KKSF /San Francisco and Hot 
AC sister WVMX (Mix 94.0/Cincinnati are the latest passen- 

gers to board the Woke Up With Whoop' love train, effective 

Aug. 14. No word yet on the fate of current KKSF morning host 

Kim Dooley. but Mix morning host Mike Stevens will remain 

as a local member of the team. 

Programmer /producer /voiceover goddess Nicole Sandler 
loins WINZ/Miami as producer of a new local morning show 

starring Jim DeFede. former Miami Herald columnist and a com- 

mentator on the local CBS -TV affiliate 

Changes at KALC (Alice 105.9) /Denver: First. afternoon co- 

host Bo Reynolds exits. His other half, Slacker. is flying solo 

for now. PD Dave Symonds then reaches back to his old 'hood 

of Entercom/Rochester, NY and borrows VVBZA morning show 

producer Matt Damrow as Alice's new Imaging Director. 

Congrats to Mark "Mr. Voice" Driscoll, who lust signed 

a lucrative deal with the Dallas Cowboys broadcast division as 

the team's promo and imaging voice for the season. How cool 

TELEVISION 
TOP 10 SHOWS 

Total Audience 
(110.2 million households) 

1 aXtMMtr 
2 Ama imireof Talent 

3 Mas Universe Pageant 
4CS! 
5 So You Think You Can Dance 

(Wed.. Alm) 
6 Two And A Hall Men 
7 Without A Trace 

8 Horse 

9 CSI: NY 

10 60 Minutes 

,,lily 17-23 

Adults 18 -49 

1 So You TNMkNoCan 
Dance (Wed.. 9pm) 

2 Hell's Kitchen 
3 So You Think You Can 

Dance (Thursday) 
4 So You Think You Can 

Dance (Wed.. 8pm) 
5 Last Comic Standing 4 

(tie) Miss Universe PipaIN 
7 Amehca s Got Talent 

(be) CSI: Miami 
Ire/ Howe 

10 Pam* Gay 
(re) Yoe Awl A Half Nam 

is that? "The Cowboys already have a 'bad boy' with T.O.. so I 

wasn't up for that gig." Dnscoll tells ST. This sure beats the 

waterboy position - and, hey. no tackles! I guess being a Cow- 
boy fan has paid off." 

Changes at WDCG (GI05) /Raleigh: Morning ringmaster 

Bob Dumas. of Bob & The Shhowgram, is re -upped for "years to 
come" and joined by new co -host Kristin. who's inbound from 

Clear Channel /Lexington, KY She replaces Amy Bristle,. who left 

last month. Midday dude Brian Thomas exits and is replaced 

by Asst. PD /MD /night guy Brody. Joining for nights is Geller. last 

seen in nights at WWWQ (Q 100) /Atlanta. 

Mile -High fave Dave Otto is named morning show host 

for Jones Radio Networks' satellite Hot AC format. Fortunately, 

Janes is based in Denver, so Quo's moving expenses will be neg- 

ligible. With Ottó s arrival, Peter McLain moves to afternoons. 

Sassy Hackett is upped to Promotions Manager for JRN's sat- 

ellite- delivered formats while KPLZJSeattle Asst. MD Nicole 
Maroutsos joins JRN as Programmer/Music Director. 

With the arnval of Opie & Anthony in mornings at WEDG/ 

Buffalo, current morning dudes Shredd & Ragan move to af- 

ternoons. Current 

afternoon dude 

Rich "The Bull" 
Gaenzier will do 

noon -3pm, split- 

ting middays with 

Val. who will do 

9am -noon. 

Lisa Gibbs is 

named Promo- 

tions Director at 

Bonneville Hot 

AC WVRV (The River)/St. Louis. Gibbs spent the past three years 

across the street at CBS Radio, where she was Promotions Co- 

ordinator for rivals KYKY & KEZK. 

KRBZ (96.5 The Buzz) /Kansas City afternoon co -host 

Slimfast will now fly solo in the shift. Mr. Fast was previously 

teamed up with Lazio, who recently broke Fast's heart when 

he left to program KNDD/Seattle. 

Gail Lewis trades weekends at WXSS /Milwaukee for 
middays at AC WGFB /Rockford. IL. 

WSTW/Wilmington, DE fills its night opening with Justin 

Wright. a.k.a. The New Guy. inbound from WXLK (K92)/ 

Positively thrilled to be back in Buffalo. 

Roanoke. VA. The shift has been open since Rob Acampora. 

ak.a. A -Game, moved to afternoons. 

New PD Max Miller makes changes at KZZO (100.5 The 

Zone), teaming afternoon goddess Monica Lowe and night ma- 

niac Keith Brooks to form The Zone's new morning show 

They replace Asst PD /MD /morning co -host Shawn Cash. who 

relocates to afternoons, and his former partner. lei! Jensen. who 

exits. Find Jensen at nornorejeffs@yohoo.com. 

Across the street at KBMB (103.5 The Bomb) /Sacramento. 

Davey D in the Morning co -host EQ exits. PD Pattie Moreno is 

looking for an experienced replacement. Exactly how much ex- 

perience remains unclear: Her ideal candidate should be "some- 

one who's spoken into a mike before." 

After a three -month vacation to satisfy a noncompete, 

Grand Rapids market fixtures Dave & Geri take over morn- 

ings at Citadel CHR/Pop WHTS (formerly WCXT). The beloved 

married couple spent the past 20 years across the street on Re- 

gent AC WLHT and, remarkably, are still speaking to each other. 

Tanned & Rested 

John DePetro is back as morning host on WRKO /Boston af- 

ter a 72 -hour "vacation" management gave him for referring to 

the embattled chairman of the Massachusetts Turnpike Author- 

ity, Matt Amorello. as a "fag" and a "sissy boy." According to 

the Boston Herold, during an on -air discussion about Amorello. 

who's taken a lot of heat since that ceiling panel in one of 

Boston's Big Dig tunnels fell and killed a woman, DePetro called 

him a "fag." then added. 'And I don't mean 'gay fag' - I lust 

mean the way when you're in grammar school and somebody 

would say you're like a sissy boy fag. I don't mean gay fag. I mean 

like sissy boy. He's a little sissy boy. Wife wears the pants." 

BOX OFFICE TOTALS 
July 21 -23 

Tins (Distributor) S Weekend t To Dais 

1 Pirates Of The... (Buena Vista) $35.21 $321.89 
2 Monster House (Sony)' $22.21 $22.21 
3 Lady In The I, t r (WB) $18.04 $18.04 
4 You. AN & Dupree (Universal) $12.76 $45.29 
5 Lithe Alan (Sony) $11.02 $40.63 
6 Clerks ll (MGM)' $10.06 $10.06 
7 My Super Ex- Girlfriend (Fox)' $8.60 $8.60 
8 Superman Returns ,WB) $7.37 $178.34 
9 The Devil Wears Prada (Fox) $7.36 $97.50 

10 Cars (Buena Vista) $4.94 $229.48 

All figures in millions 'First week in release 
Source: Nielsen EDI 

COMING ATTRACTIONS: This week's openers include 
Miami Vice, stamng recording artist Jamie Foxx The film's 
Atlantic soundtrack sports Nonpoints cover of Phil Col- 
lins' -In the Air Tonight." as well as music by Moby, 
Indie.Arie. Goldkrapp, Nina Simone, Emilio Estefan and 
more 

Recording artist Ashanti stars in John Tucker Mast Die. 
whose Wind -up soundtrack contains cuts by The Ail -Amer- 
/tan Rejects, Rock Kills Kid, People In Planes, Motion 
City Soundtrack, OK Go, Nada Surf. Ben Lee, Josh 
Kelley, Caesars and more - Juliet Gldfow 

Big Dig had no comment 

WRKO VP /Programming Jason Wolfe told the paper that 

Entercom has a "zero- tolerance" policy with regard to intoler- 

ance; which is why DePetro was given "a few days off to think 

about it " 

Baby poop 

Congrats to our pal JohnJay Van Es. of the JohnJay & Rich 

show on KRQQ/Tucson & KZZP /Phoenix, and his lovely wife. 

Blake, on the arrival of their third son: Dutch Diego was born 
at 4:30am on July 18, weighing in at 7 1/2 pounds and measur- 

ing 19 1/2 inches long. Everything about the birth went smoothly 

with one exception: JohnJay attempted to record the blessed 

event to play back on the radio, but the tape didn't record any- 

thing. 

Congrats also to John Stuart, PD /morning co -host at 

WJLQ /Pensacola. FL, and his wife, Sana'a, on the birth of their 
third child: Austin showed up via stork on July 17 and weighed 

in at 8 lbs., 12 oz. "I'm happy to have a new P I added to the 

radio family." Stuart tells ST. "I'm now planning a vasectomy pro- 

motion for the fall for QI00. And, yes, it will be rigged so that 
I'm the winner ... er. loser." 
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 Ri? a',rAIAP. TOP 50 ALBUMS 
THE INDUSTRY'S NO. I RETAIL CHART July 28, 2006 

LW TW ARTIST ALBUM LABEL POWERINDEX CHANGE 

1 1 VARIOUS Now That's What I Call Music! Sorry Music Group 214,027 -459'° 

2 LOS LONELY BOYS Sacred Or Music./Epic 62,201 - 
5 3 GNARLS BARKLEY SY Elsewhere Downtown/Lava/Atlantic 54,682 -1% 

4 RODNEY ATKINS If You're Going Through Hell Curb 53,238 - 
6 5 RASCAL FLATTS Me And My Gang Lyric Street 51,351 +4% 

8 6 VARIOUS High School Musical Soundtrack Walt Disney 51,066 +5% 
4 7 NELLY FURTADO Loose Geffen 47,431 -19% 
9 8 RIHANNA A Girl Like Me Def Jam /IDJMG 44,442 -8% 

12 9 PUSSYCAT DOLLS PCD A&M/Interscope 43,435 +2% 
11 10 DIXIE CHICKS Taking The Long Way Open Wide/Columbia 42,592 -2% 
14 11 YUNGJOC New Joe City Bad Boy /Atlantic 40,597 0% 
10 12 JOHNNY CASH American V: A Hundred Highways American/Lost Highway 39.395 -16°/0 

15 13 PANIC! AT THE DISCO A Fever You Can't Sweat Out Decaydance/Fueled By Ramen/ ava 35,227 -8% 
25 14 NICKELBACK All The Right Reasons Roadrunner /IDJMG 34,355 +13% 
17 15 VARIOUS Cars Soundtrack Walt Disney 31,622 -15% 
13 16 INDIA.ARIE Testimony: Vol.1, Lite & Relationship Universal Motown 31,598 -24% 
20 17 RED HOT CHIU PEPPERS Stadium Arcadium Warner Bros. 31,353 -11% 
2 18 PIMP C Pimpalation Rap -A- Lot/Asylum 30,251 -66% 

18 19 CORINNE BAILEY RAE Corinne Bailey Rae Capitol 30,160 -16% 
3 20 THOM YORKE The Eraser XL 29,984 -65% 

23 21 FRAY How To Save A Life Epic 29,583 -5% 
21 22 AFI Decemberunderground Tiny EviNnterscope 29,350 -12% 
29 23 CARRIE UNDERWOOD Some Hearts Arista 26,078 +1% 
19 24 VARIOUS Pirates Of The Caribbean Soundtrack Walt Disney 27,195 -24% 

25 RED JUMPSUIT APPARATUS Don't You Fake It Virgin 26,623 - 
33 26 HINDER Extreme Behavior Universal Republic 26,526 +16% 
30 27 NE -YO In My Own Words Def JamilDJMG 26,520 -2% 

28 ICE CUBE Laugh Now, Cry Later LenchMobbNirgin 23,971 - 
26 29 SHAKIRA Oral Fixation Volume 2 Epic 23,526 -21% 
24 30 BUSTA RHYMES The Big Bang Flipmode/AftermatWVlnterscope 22,719 -27% 
31 31 TIM MCGRAW Greatest Hits Volume 2 Curb 22,482 -15% 
40 32 TOBY KEITH White Trash With Money Show Dog Nashville/Universal 22,327 +12% - 33 ERIC CHURCH Sinners Like Me Capitol 22,322 - 
36 34 TOOL 10,000 Days Volcano/Zomba Label Group 21,698 -3% 
32 35 VARIOUS Now That's What I Call Music! UN 21,147 -17% 
16 36 CHEYENNE KIMBALL The Day Has Come Epic 20,964 -45% 

35 37 WRECKERS Stand Still, Look Pretty Maverick'Wamer Bros. 20,578 -8% 
34 38 BLUE OCTOBER Foiled Universal Motown 20,446 -10% - 39 T.I. King Grand Hustle/Atlantic 20,011 - 
27 40 DASHBOARD CONFESSIONAL Dusk And Summer Vagrantlnterscope 19,989 -30% - 41 ALAN JACKSON Precious Memories Arista 19.342 - 
7 42 MUSE Black Holes & Revelations Warner Bros. 19.184 -61% 

41 43 JAMES BLUNT Back To Bedlam Custard/Atlantic 18.827 -3% 

38 44 KT TUNSTALL Eye To The Telescope RelentlessNirgin 18,604 -12% 
44 45 BUCKCHERRY 15 ElevenSeven/Lava 17,974 +1% 
37 46 CHAMILLIONAIRE The Sound Of Revenge Universal Motown 17.732 -18% 

47 HANK WILLIAMS. JR. Essential Collection Curb/Asylum 17,546 - 
42 48 JOHNNY CASH I Walk The Line: The Legend Of Johnny Cash lsland/IDJMG 17,236 -7°/u 

49 49 ALL -AMERICAN REJECTS Move Along Interscope 16,424 +4% 
43 50 KELLY CLARKSON Breakaway RCA/RMG 15.836 -12% 

ri i i ALBUMS 

NowAnd Forever 
(hank (.od for Now 22. 

Nothing like a 

few hits to put 
some window 
dressing on a chart 

that otimnvise has 

placed a chill in 

the summer heat. 

Sony Music 
Group's Now. 22 

sells another 
2141010, folknving last week's 388,000, So by 
the gold mark in its second week. Now that's 

Now 22 

© HITS Magazine Inc. 

%. hat we call 
business. When's 

Now 23 coming? 

Epic's Los 

Lonely Boys are 

the week's top 
debut with their 
sophomore re- 

lease, Sacred, 

which lands at No. 2, chalking up more than 

62,000 in sales for the Latino rock brothers. 

Curb's country star Rodney Atkins is the oth- 

er top finisher, bowing at No. 4 with If You're 

Going Through Hell, which may well describe 
weather conditions in the heat -soaked San 

Fernando Valley. 

Downtown /Atlantic's Gnarls Barkley con- 

Rascal Flatts 

tinue their "Crazy" ways, as SI. Elsewhen climbs 

to No. 3 with an impressive 55,000 in sales, 

bringing the total close to 600,000. 

Lyric Street's Rascal Rafts climb into the 

top five as Me and My Gang soars over 21 mil - 
lion. That nukes Buena Vista Music Group 
bass Bob Cavallo one happy Disney exec, with 
High Schad Musical still going strung, at No. 6. 

Rafts are up 4 %, while Musical shows a 5% in- 

crease over the previous week. 

The rest of the top 10 includes Geffen's Nel- 
ly Furtado (No. 7), Def Jam /1DJMG's Rihan- 
na (No. 8), A &M's Pussycat Dolls (No. 9) and 

Open Wide /Monument /Columbia's Dixie 
Chicks (No. 10). 

Virgin altemr -nrkers Red Jumpsuit Appara- 

tus (No. 25) and Capitol Nashville's Eric Church 

(No. 33) are the 

other two chart 

newcomers. 

Roadrun- 
ner's Nickel - 
back (No. 25- 

14, +13%), Uni- 

versal Repub- 

lic's Hinder (No. 33.26, +16q) and Show Dog 

Nashville/Universal's Toby Keith (No. 40-32, 

+12'S) are the week's double-digit gainers. 

Next week: There's some relief in sight, as 

Capitol soul diva /ex- Destiny's Child mem- 

ber LeToya and Star Trak/ Interscope's Mur- 
rell will vie for No. 1 on the HITS Top 50 al- 

hum chart, with American /WB's Tom Petty 

also in the loop. 

Hinder 

18 Radio.È Records July 28, 2006 

www.americanradiohistory.com

www.americanradiohistory.com


 

ormo4k. 
í-kii, 
Xnn V `eI. 

rr e 
emu* 

Jon Zehner 
Sr VP/Programming 

202.380-4040 

Mil 26 

Mike Abrams 

KILLERS When You Were Young 

NNW 
Mike Abrams 

KELN l/T00 SHORT Bossy 
SNOW PATROL Champ Cars 

TM 6NM 
Mike Abrams 

MAY Over My Head (Cable Can 
BOG SEGER Wad For Me 

TM Tsrd 
Ihomas Kenny 
NUTS NATN Typical 
KUTLESS Winds Of Change 
SEVENTH ON UMW' Bleak Me 

WOW ADHfINIEE Blaze Of Glory 

TM Utt 
Mike Mahone 
SAUCE CUMIN See You Tomorrow 
MULE COCMUKID t de Shad Call Now 

CA EXICO Guns 01 Britian 
rain SMOG Think About Yoursen 
GOLDEN SMOG Never Fell Before 
MAD WASH ON In The Black 

INDIGO GALS lmle Perennals 
JOHN GONNA SateNdes 
PETER BRADLEY ADAMS Lay Your Head Do inn 

PETER BRADLEY ADAMS Omens 01 Hearts 
MTER BRADLEY ADAMS One Fool Down 
PETER GAMMONS Model Ginn 
MT LAMONTAGNE Can I Stay 
RAY LAMONTABIE You Can Brag Me flowers 
RAY LAMONTABN Three More DM 
TOM PETTY a nu HEARTBREAKERS Damaged By 

TOM PETTY a DE HEMTBREARE RS Jack 
TOM PETTY a THE HEARTBREAKERS This OP Town 

TOM PETTY a TEE HEARTBREAKERS Doerr South 
TOM PETTY a THE HEARTBREAKERS Nght Driver 

TM Spies 
Zeltar 
MUMS TO BeatAy 01 Souod 
TITANIA Inlcremtakrrg Evrdeoce 
OMEN Cbeheoek 

TM Maps 
Robert Aubry Davis 
JOIN DORRA Unblmdlold The Reine 
JOIN DONG Broken Pace 
OAR WILLMAN You Rise And Meet The Dar 
JULIE CLARK One Of These Days 
JAM CLINK Gettig There 

x CsUitr- 
Jessie Scott 
WILL KMNMmNN Wind Blowing Charge 
SCOTT N. SNAr 18 Wheeler Fever 

LOS LONELY IONS Teaican Style 

MIN 
Billy Zero 

ACHE MOON OUTFIT Derdang Derdang 
JAMS FIGURINE Mistake Mistake Mistake Mstakr 
NIOLAIE The Triais 01 Van Occupanihei 
SAY N TO YOUR NON Impeccable Blahs 
MEl1 UNN PICKUPS Car'avas 

hops 
Lou Brutus 

MK OF MINE Banned Fron The Pubs 
MIG OF TIMM Here We Ne Nowhere 
O.S. BONN We Me The Problem 

w, 
Ted Kelly 

ECM Don t Stop Me Now 
PEACHES Downtown 
COMMON REDSTARTS Save R For Vow Friends 
CMOE PAYNE AN I Need To Hear 

NMI Jan 
Manx Myrick 
BRIAN SWARTZ Three 

FRANCESCO MELA Melao 
TONY CINORO$I Horion 

TM Neal 
Dion Summers 

MONICA E verytrne Tla Beat Drop 

(4:11)1113iISTEFIVI iitK-li3 

Phil Hall. 972- 991 -9200 

ABC% CM*/ Cast tB WWI 
Dave Nicholson 
LONESTMR Mounans 
RASCAL FLATTS Life Is A Highway 

Aacti Ind Cosby 
Richard Lee 

JASON ALUM Amario Slay 

MM JACKSON 1 we Red On A Rose 

Music 
CHOacr 

Ois. unir MOmer" 
30 Million homes 

27,000 businesses 
Available on *fetal cable and Drrec N 

Damon Williams 646- 459 -3300 

NNJ.1st 

Justin Prager 

FERGIE 1 no Bridge 
NICK LACNEY I Can't Hale You Anymore 
NE-Yo Sery Love 

TIdsF'S CM*, 
John Hendricks 

JASON ALDEAN Amario Sky 
MAN JACKSON Like Red On A Rose 
PHIL MUM The Woman In My Life 

AmMASON 

John Hendricks 

JOHNNY CASH Goes Goo Cut You Down 
GINN SISTERS Down The Dram 
NACEL' JONES San Francesco Mabel Joy 
CHRIS KNIGHT Cry lonely 

i 
sWRN 

Alts native NOB 

Polychronopolis 

402.952-7611 
WOLFMOTHER Joker A The TMet 

YEAH YEAH YEMEN Cheated Hearts 
SAY ANYTHING Alm With The Glory 01 l ove 
THOM YORKE Black Swan 

AC Active 

Jonathan Steele 
FRAY Hoy, To Save A Lde 
SNOW PATROL Chasing Cars 

USIC MIX 

Vesce of America broadcasts in 44 
languages in over 60 countries with an 

audience of 100 million listeners on 798 
radio stations and 502 television stations 

Larry London 202. 619 -3901 

MINI 
mamma Far Away 

RUE OCTOtN Fate Me 
HERE London Bridge 

ArtistTdk 
Farle 

TW LW 

PUSSYCAT DOLES... Buttons 40 32 
FAN Dv My Head (Cable Carl 38 30 

36 36 ROMAN IMIMhhi 
ammo MILL ERA An '1 No Oiwe Man 34 34 
PAOLI RI 11* OMCO I Writ Sen Not 34 36 
MELLY Ren- Aa- Pronneuo a 34 32 
CIMEIJOME MAZE IONE Rein 34 30 
GNARLS IAMB Gary 32 n 
CLIME M, a U 32 38 
AMIN MERINO SemBack 30 0 
JESSICA SIMPSON A PWkc Mar 28 0 
HELM VT00 SHOOT Bossy 28 0 
JANET JACKSON Cal On Ms 28 n 
YUNG JOC ,o in Down 28 0 
RED HOT CHILI PEPPERS Dan Caleome 26 0 
PARIS HILTON Stars Are Bend 26 32 
KT TUNSTALI Back Horse n 18 
JEANNE ORTEN Crowded 22 20 
ASHLEY MAKER ANGEL l et U Go 20 30 
BE YONCE m.JAY-Z Deta Vu 18 28 
CHERISH It To It 18 32 
PAULA DIANA MAN MAHN Doing Too 18 20 
Lk JON AEJS a MEAN PAW Snap Yo Fegers 18 16 

SEAN PAIR. Gwe N Up To Me 14 24 
FIELD MOB ICU/RA So What 14 38 

S 
..,it 

Jerry Williams 770 - 969 -7936 

Adds 

naTUE Follow Me 

OM FRAAS Imagine Me 

SANCTUS REAL I'm Not Might 
MERCYME So Long Sell 

SWITCHFOOT We Are One Tonight 

KRYSTAL MEYERS Fire 

LEELANO and 01 Melodies 
MARK HARRIS Find Your Wings 

GEORGE HUFF Miracles 

DONALD LAWRENCE...The Blessing 01 

Puout to the wed or Jury 17.23 

24 

23 

21 

20 

20 

19 

18 

18 

18 

SIRIUSI 
ATFIIiTF eA. 

1221 Ave of the Americas 
New York. NY 10020 

212 -584 -5100 

Steve Blatter 

Loft Al Cosier 
Rich McLaughlin 

STMA.M In The Crossfire 
DEN KWELLIR Penny On The Train Track 

LAMNCHOP Paperback Bible 

MINK PRINCE SILLY Cursed Sleep 
MAR Tricycle 

SENRSIN MIMES well Thought Out Twvlkles 

r01CST Whatever you Want From like 
CURSIVE Dorothy At Forty 

edam 
Jose Mangin 

HURT F OS Apart 

UNIONIST IST Pieces 
SUNNIER/1Y Ned 2 You 

Nerd Attack 
Jose Mangin 
NON MODEM The Reinicarnaton Of Benin,. Breeg 
NAPALM DEATH Sink Fast Let Go 
MADMEN Spmirg Venom 
MINN No Angel 
SLACK LABEL SOCIETY Black Mass Reverends 
GAT -FLOT We She Rise 

OCEAN The CM In The Sea 

Faction 
Jell Regan 

ICE CUR Smoke Some Weed 
WOIFNOTIER Joker A The Thiel 

CIEIN 

Jett Regan 

JUNIOR R BOYS In The Morto g 
UNDERWORLD Pm For Eggs 
0.1 SHADOW LOINS JAMES you Made It 

Loss* a 
Jell Regan 
KORN coming Undone 
BUFFALO DAUGHTER Peace 

Jam ON 

Gary Schoen wetter 
TRIMS KREM Devil Woman 
MINN Suzy Greenberg 
PEILANI A Song I Heard The Ocean Sing 
FINA Sample In A Jar 
GOTT MULE 3Shirg George 
GOVT NIKE Urtrug The Bell 

BO -T MULE Sheamkne Woman 
GOTT MAIE BrgMer Days 
MO Tumbkng 

Pulse 

Hansen Arafat 
KT IURSTALL Suddenly I See 
DANE POWER Free Loop 

Starlib 
Hansen Arafat 
Tm NORM When The Stars Go Blue 

isderirssel Isms 
Kid Leo 

MOERSON COUNCIL PNiertons Assorted Colours 

SMM16 
Lit Shawn 
TRIO DADDY I Poe 
YOUNG ORO Rubberband Banks 
MILLI JOE INDIA TIE GREAT Get E m Got t m 

KILLER DIME The Juggernaut 
AM MI112 My Swag 
SNOOP DOGS VPIAMELL Vato 

NIp Nos UMW 
Reggie Hawkins 

CADILLAC DON a JAMEY Peanut Butter And hey 
LL FLIP URINE a NAFIA 3 7 I Go' 
DNS Come Thru Motel 
FEDERATION WA Stoma Glasses Al Night 
LUOACIN$ Tel It Lie R Is 

Ans 33 

Howard Marcus 
ROGER SAIINIF2 Lost 
PET BOP BOYS I'm With Stupid 

VENN CsNalrY 

Scott Lindy 
MONTGOMERY GENTRY Sane People Change 
HEARTLAND I Loved Her Forst 

LEARN MMES Some People 

Mow Gwen 
Jeremy Tepper 

IIECKIIiu KELLY Wiggles A Ritakn 
CARRE ROORIGIIEZ Never Gonna Be roue Bride 

TM Wks Nase 
Darren Smith 
fI1B 0REAIMI These Things 
MAHN COLON Ed! Me Up 

BMENAQO LADES E easy 

th irsm LMINO 

Gino Reyes 

AMORES CEPEDA Para Amane Mepr 
GIMO CERATI Comen 
WNW OROICO Devuefveme la Via 

amaMs 
Gino Reyes 

IRMA* J Pensando Enti 
OSE Ahora FJue No Estas 
E00E MARCOS La Barca 

musicsnippet.com» 

Tony Lamptey 866 -552 -9118 

WHIM 
0 WWII Devine 
JR WINTER To Be A Diplomat 
MNF gust Smoke Some Weed 

AOL Radio @Network 

Tip Aftermaths 
Pete Schrecke 

ALL-MD/NM REJECTS Top 01 The Wald 
PAPA NOUN To Be Loved 

Top Jams 

í loofa Floyd 

(MARKIN Entourage 
BROOKE HOGAN About Us 

Top Dries 
Mike Spinella 
PIRATES OF THE CMNSEAN He s A Prate 
RIHANNA Unfaithful 
TOUCH Palm Station 
LIONEL RICHIE n it Love 
CHRISTINA AGUII F RA Am 1 No Other Man 

Top fop 
Brendan Grimaldi 
FERGIE 1 ondon Bridge 
CHERISH f' 

$41 
Mints= Country 
Hank Aaron 
MAN JACKSON lie Fled On A Hose 

Ws Cooky 
Hank Aaron 
LO ESTM Mountains 
NERKS BENTLEY Every Mile A Mers 

Lis 
Hank Aaron 
LO1ESTM Mountains 

Imp WSW 
Hank Aaron 
JACK I CJIAM 1 ove You 

MdalbNam AC 

Mike Bettelli 

RASCAL FLATTE What Hurts The Most 

24 Now Formats 
Jon Holiday 303 - 784 -8700 

MM AC 

Jon Holiday 
MEANS Is n Any Wonder 
NAT NARY Nothing left To l ose 

At Cssbsysrary 
Rick Brady 

KT TENtSTALL Black Hose 8 The Cherry Tree 

Ui- CssatrY 
Penny Mitchell 
LIMN RIMES Some People 
CIRAI YOUNG Drnkn Me l oneN 

WESTWOOD ONE 

Rob Edwards 661.294 -9000 

Naistro e csNStrY 
David Felker 

MT GAUEN Feels Just 1 Ike It Shown 

Nit Cssstry 
David Felker 

MAN JACKSON t ie Red oo r, -- . - 

NONTGOMERY GERM Sune Feopir 

Yong a You 
David Felker 

RASCAL FLATTS lee Is A lkghway 
LIMN MIES Some People 

6ri6At AC 

Gary Thompson 

JOUI MAYER Wart mg On The World To Change 

7- t r rrt eaeoo rat._ r tee . i 

Af sr Mutants 

Sam Thompson 

BIFTCIEN WILSON Gaetano GMs 
DIEM MOTLEY E very Mile A Memory 

Arba TEL - Total Plays 

HANNAH MONTANA Best Of Both Worlds 80 

JESSE McCARTNEY Beautiful Soul 80 

RIHANNA SOS 79 

HIGH SCHOOL MUSICAL Were AH In This Together 78 

ALY & A.J. Rush 78 

HANNAH MONTANA Who Said 77 

BOWLING FOR SOUP 1985 76 

RIHANNA Pon De Replay 63 

JONAS BROTHERS Year 3000 42 

DANIEL POWTER Bad Day 33 

JONAS BROTHERS Mandy 33 

B5 Who's Afraid Of The Big Bad Wolf 32 

RASCAL FLATTS Life Is A Highway 31 

.ÍESSE McCARTNEY I'll Try 31 

65 Getcha Head In The Game 30 

NATASHA BEDINGFIELD Unwritten 30 

GREEN DAY Wake Me Up When September Ends 30 

ALY & A.J. Chemicals React 29 

BLACK EYED PEAS Let's Get It's Started 29 

KELLY CLARKSON Since U Been Gone 29 

Playlist for week of July 15 -21 
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71 oaks bo rl il-A 

IF YOKE JAT -z Den vu 

CHRISTINA AGIAIFRA Ani No Other Man 

ASHLEF SIMPSON InwsAk 

MELLY FURTADO mscuous 

RIIWINIA J'tat 
FRAY Over My Head I Cabe Can 

T.I. What You Know 

PUSSYCAT SOUS NW SNOOP GG BunonS 

lh 

25 

24 

2t 

Afl'7 ss Murder 18 

TAKING SACK SUNDAY '.' 'ennSure 18 

RFD JUMPSUIT APPARATUS lace Down 12 

CARTEL . 11 

LUPE FIASCO e '. hush 10 

HEAD WTONATMC Gradrutnn Dry 9 

CHEYENNE KIYSM L Hanging On 9 

CASSIE Me 6 8 

DAMMOAM CONNIMIONAI Owl Wait 8 

PIMINELE MIAMI WEST Number One 7 

WOLFNOTNNI Woman 

PEM E JAM Lde Wasted 

Vded paywsf for Me moo* d.M' 17 -23 

David Cohn 

General Manager 

PANIC' AT THE ENSUE But It's Behr h You Do 41 

BUS1A RHYMES... I Lae My B" 34 

YOUNG ORO 11 I Sr.,,, W r t ean 3.1 

> SECONOS TO NAM '5. KA 32 

CURE ITIIANIELL Mr Me Tod 32 

31 

U DEROATN Would On The Walls 31 

E-M I'T-PNN A IMBm1 GAIL U Md Dat 31 

LAPE FIASCO Kick Push 19 

1 I Wa, rr. Wanru 18 

RED JDNS1RT AP/MATUS Face Down 17 

HEAD AUTOMATICS Graduation Day Il 
UNTIL Honesny 17 

LI. AMA* S SEAN PAIE Snap Yo impers 16 

EARLY NOVEMBER Han 16 

FELD MON MOLLY BROO/f So WMM1 16 

PHARRELL DUANYE WEST Number One 16 

YUNG JOC s yjol Down 1s 

RACONTEURS Steady As She Goes 15 

RISE AGANIST Wady To Fall 14 

.:r Marini for Me *RS or AM li -23 

RH NATIONAL MUSIC 

aMYA,rw[M.oalAelN 

38.3 million households 
Ed Hardy. President 

Sarah Pattern. VP /Programming 

ADDS 
TAYLOR SWIFT Tim McGraw 

RHONOA VINCENT Heartbreakersllhb 

TRACE ATKINS Swmg 

CARRIE UNDERWOOD Don't Forget 

KEITH ANDERSON rery Time I Hear Your Name 

GRETCHEN WIL SON .allorma Girls 

RODNEY ATKINS ice re Going Througr h. 

JIFF SATES 
,are Second Chance 

PAT GREEN reels Just Like It Should 

JAKE OWEN Yee New 

BRAD PAISLEY The World 

JOSH TURNER Would You Go With M 
TOOT KEITH A little Too Late 

RASCAL FLAM Me And My Gary 

TRENT MESON On Agam Tonight 

JOSH GRACIN Favorite Nate Of Mind 

GARY ALLAN ! de Amt Always Beautiful 

MEGAN MULLINS NnT What N Used lo Be 

SILLY CUP NNFTON Why. Wiry. Why 

SUGARLANO Down In Mississippi (Up To No Gaon. 

GEORGE STRAIT Seashores Dl Old Mexico 

DAINELLE FICK Findin A Good Man 

Mrbrmatabn current as d July 21 

11111 
7OINBÏBaN 

Rck Knm 

Exec VP 

Adds 
JANET JACKSON IAELLY Call Un Mr 
ON GO lire it Gr. Again 

REGINA SEKTOR F 0ar1) 
JUSTIN ENstRLMtf ',fry/flack 

CMT 
CONSTR.' MUSIC TELS INON 

82 .6 million households 
Brian Philips. Sr Exec3,M 

Chris Pan VP Music it Talent 

ADDS 

LOS LONELY SOTS t. 

RANDY TRAVIS A JOSH TURNER King Of TM Rrrd 

LOST TRAILERS . 

hp 
drirst Title TWLW 

CARRIE UNDERW000 rgel G. 25 23 

WRECKERS - rave T ne - _es 25 23 

FAITH HILL 'he Lucky One 74 23 

BROOKS S DUNK Bolding Bridges 24 15 

ROONEY ATKINS II You re Going Through 23 21 

TOBY *ITN A Little Too late 23 21 

BRAG PAISLEY The World 22 25 

JOSH TURNER Would You Go With Me 20 23 

ERIC CRINNA How 'Bout YOu 20 21 

MALE MUM Swap 20 19 

SIG A NICH Ith O1 November 20 I] 

GRETCHEN WILSON California Gras 19 19 

RASCAL ELATES Me Md My Gang 18 21 

PHIL VASSAR Last Day Ot My Ida 17 16 

SIIEDAISY In Terms Of Love 16 14 

SILLY CUMINBTON Why. Why. Why 16 8 

JACK INGRAM Love You 15 12 

GEORGE STRAIT Seashores 01 Old Mexico 13 9 

HANK WILLIAMS A. That's How They Do It 11 11 

DRAY ALLAN L ite Ain't Always Beautiful 11 9 

AepW a5 uIli Mw*abw 24 
befwaen js - 17.23 

DONT BE HAT/N' Blue October guitarist C B Hudson and frontman Justin 

Furstenleld stopped by the Launch Radio Networks studios to talk to Launch 

Rock Editor Don Kaye about their huge hit 'Hate Me. " Seen here are 

(1 -r) Hudson Kaye and Fmstenfeld 

CROSSING THE BORDER TO GO EXTRATERRESTRIAL Ryan Peake and Chad Kroeger of Canadian rock band 

Nickelback made their way south to Sirius' New York headquarters. where they ei joyed satellite coffee and hung out with 

Octane host Kayla. Seen here (l -r) are Peake. Kayla and Kroeger 
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TELEVISION 
Frig 7121 

Flavor Flay and LeToya, 

Livre With Regis & Kelly (check 

local listings for time and chan- 

nel). 

Ben Hamer, The brrty1 Shay 
With Jay Leno (NBC, check bal 
listings for turne). 

Jamie Foxx, Late Show 

With David Letterman (CBS, 

check local listings for time). 

Pharrell. Jimmy Kimmel 

Live (ABC, check local listings 

for time). 

Seethe!, Late Late Show 

With Craig Ferguson (CBS, 

check local listings for time). 

Taking Back Sunday. Last 

Call With Carson Daly (NBC, 

check local listings for time). 

Minim 7 R 
Kanye West, Saturday 

Night Lire (NBC, 11:30pm ET/ 

Mtllfrhl, 7131 

Jewel and Raven- Symoné. 
p gis & Kelly. 

3 Days Grace, Jay Leno. 

Ben Harper, .knr y Krmiel. 

Bette Mldler, Late Night 

With Conan O'Brien (NBC, 

check local listings for time). 

Matchbox Romance, 
Carson Day. 

1111M, N 
Gene Simmons. The View 

(ABC, check local listings for 

tine). 

1 

sr 
liblknother 

Wollmofiher. Jay Leno. 

Broken Social Scene. Da- 

vid Letterman. 

Jewel. Jimmy Kimmel. 

Bonnie Raits, Craig Fergu- 

son. 

Brandy is interviewed and 

Everclear perform on Carson 

Uve and Taylor Hicks, The 

Ellen DeGeneres Show (check 

local listings for time and chan- 
nel). 

, -L 
Widespread Panic, David 

Letterman. 

Bubba Sparxxx featuring 

Mr. Coffiperk. Carson Daly. 

N 
Five For Fighting. Regis & 

Kelly. 

Yung Joc, Jay Leno. 

Dashboard Confessional, 

DaWd Letterman. 

ice-T á Body Count, Conan 

O'Brien. 

Michael Franti & Spear- 

head, Craig Ferguson. 

Wolfmotber, Carson Daly 

J -Jut/a t:Mow 

The iTunes Music Store Top 10 

Apple's Tunes Music Store Is the leading digital -music service vi 

the U.S., offering a catalog of more than 1 million songs from all 

four map' label groups and hundreds of independents. Here's a 
snapshot of the top -selling downloads on Tuesday. July 25. 2006. 

Top 10 Songs 
1. GNARLS BARKLEY Crazy 
2. ASHLEE SIMPSON Invisible 
3. NELLY FURTADO f/TIMBALAND Promiscuous 
4. PUSSYCAT DOLLS f /BIG SNOOP DOGG Buttons 
5. CHRISTINA AGUILERA Ain't No Other Man 

6. JESSICA SIMPSON A Public Affair 
7. THE FRAY Over My Head (Cable Car) 
8. CASSIE Me 8 U 

9. SHAKIRA f/WYCLEF JEAN Hips Don't Lie 

10 JOHN MAYER Waiting On The World To Change 

Top 10 Albums 
I. THE FRAY How To Save A Life 
2. LOS LONELY BOYS Sacred 
3. GNARLS BARKLEY St, Elsewhere 
4. THOM YORKE The Eraser 
5. TOM PETTY Highway Companion 
6. THE FRAY Live At The Electnc Factory... 
7. CORINNE BAILEY RAE Connne Batley Rae 
8. PHARRELL In My Mind 
9. THE RED JUMPSUIT APPARATUS Don't You... 
10. PANIC! AT THE DISCO A- Fever You Cant Sweat Out 

www.americanradiohistory.com
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SAT BISLA at Ianrworld wid.. corn 

Pack Your Bag 

A & R WORLDWIDE 

A guide to some of this year's international 
music conferences 

o you think you've got a busy year still ahead of you. Imag- 
ine if you had to travel around the world each month to at- 

tend the plethora of international music and media conferences. 
Yes, you'd rack up nice numbers on your frequent -flier accounts 
and visit some cool and exotic places, but you'd also never have 
a life. 

There are a number of industry events 
around the world that take place on an 
annual basis. I'm slue you're familiar with 
events such as MIDEM (France), SXSW 
(Austin), MUSEXPO (Los Angeles) and, of 
course, the essential R &R Convention, 
which this year takes place Sept. 20-22 in 
Dallas. 

This week I give you an overview of 
some of the other events that you may 
want to mark down on your calendar in 
case you've got the time, ambition and 
budget to travel overseas. 

Oyafestival (Norway) 

The Oyafestival (www.oyafestiralen.com) 
is an annual music festival and industry 
conference that takes place in the pristine 
capital of Oslo in Norway. Although the 
event is relatively new, it is beginning to 
gamer global attention from those look- 
ing to find talent and do business in Nor- 
way. 

"The rumors are true: 
Norwegian music is getting 
better and better." 
Ctses Oben 

The Oyafestival is a 12,000 -capacity fes- 
tival in Oslo, at the Medival Park, a very 
nice location where you can swim between 
the three stages. For the past four years 
more than 100 key industry executives 
from around the globe have attended the 
festival and networked with key figures 
from the Norwegian music industry. It 
takes place Aug. 9-12. 

Claes Olsen, co-founder of the Oyafes- 
tival, says, "This year we will hold a meet - 
and -greet with Norwegian and interna- 
tional industry people on an island in the 
fiord of Oslo on Thursday, Aug. 10. 

"The Oyafestival is the event of the year 
when it comes to presenting new and ex- 
citing names in Norwegian music support- 
ed by artists of equal international charac- 
ter. National and international names are 
presented to a large and devoted audience 
from all over the country." 

Some of the acts confirmed for Oyafes- 
tival 2006 are Beck, Morrissey, Yoko Ono, 
The Cramps, Lindstrom & Prins Thomas 
Live, The Fall, Sereena Maneesh, Enslaved, 
Motorpsycho, Jaga Jazzist, Bonk, Band Of 
Horses, The Knife, Spank Rock, Mystery 
Jets and Twilight Singers. 

"The festival has become an exponent 
for the hot Norwegian acts of today and to- 
morrow and has proven that Norwegian 
bands are ready for international success," 
says Olsen. 

"The foremost booking people from 
both Europe and the U.S. have been to the 
festival, only to have the rumors con- 
firmed: Norwegian music is getting better 
and better." 

Popkomm (Germany) 

The pan -Europe music and media con- 
ference Popkomm will once again convene 
in the beautiful city of Berlin on Sept. 20- 
22 at the Messe Berlin. Last year over 700 
exhibitors and more than 15,000 trade vis- 
itors from 48 countries descended upon the 
German capital city to attend Popkomm. 
The conference originated in Cologne, Ger- 
many in the early '90s and moved to Ber- 
lin in 2004. 

The event brings together influential glo- 
bal music and media executives seeking to 
do business in Europe and surrounding in- 
ternational markets. This year's edition is 
expected to draw more than 16,000 visitors 
and showcase hundreds of acts from across 
the globe. 

DL Ralf Kleinhenz, GM of Popkomm 
GmbH, says, "Expectations were high fol- 
lowing a successful Berlin debut in 2004. 
Consequently, we redoubled our efforts the 
second time around. As a result, this event 
attracted 20% more exhibitors, and the 
numbers of trade visitors again exceeded 
15,000. 

"Popkomm has never been so interna- 
tional, and we expect even more delegates 
and exhibitors this year." 

Last year Popkomm's 
international partner was 
Spain. This year Brazil 
will be host partner, 
showcasing its plethora of 
musical talent and busi- 
ness opportunities for 
those looking to do busi- 
ness in the region. For 
more information, go to 
u'u'w.popkomm.de. 

Mg Sowed (AasfraIa) 
If you're looking to do 

business Dam Under, Bris- 
bane, Australia's Big Sound 
(www.gmusic.conr.au/big 
Kmnd2005) should be on 
your conference calendar. 

The annual conference is based in the 
progressive and cosmopolitan music epi- 
center of Brisbane in the state of Queen- 
sland, one of Australia's most rapidly 
growing metropolitan cities. This year's 
event is slated to take place on Oct. 18-20. 

Even though Big Sound is only 4 years 
old, it attracted over 3,000 participants and 
300 delegates for five days of nonstop fo- 
rums and events last year. In addition, it 
boasted more than 100 up- and -coming art- 
ists who performed at the various show- 
case venues. It was without a doubt the 
largest conference of its type ever staged 
in the state of Queensland, which is hailed 
as the gateway to Australasia. 

Australia is a prime market for those 
looking to import or export music and me- 
dia commerce, and Big Sound is rapidly 
shaping up to be the key industry network- 
ing and showcase event in the burgeoning 
Australasian market. 

Thanks to the infrastructure of the city 
and local and state support from the Bris- 
bane and Queensland governments, Big 
Sound has the potential to become as piv- 
otal an event as SXSW in the coming 
years. 

Other Erects 
The Western Canadian Music Awards 

(uninv ursfer rtcanaulianmusicauards.ca) is the 
primary event hosted by the Western Ca- 
nadian Music Alliance. Each year the event 
is held in a different Canadian province. 
The 2006 WCMAs will be held in Win- 
nipeg, MB, on Oct. 19-22. 

The annual event offers an intensive 
three -day conference, including a "Youth 
Career Day," a three-day music festival and 
two awards shows: The Industry Awards 
honor people behind the scenes, and the 
Western Canadian Music Awards honor 
the outstanding achievement of Western 
Canadian recording artists. 

Even though the event is called the 
Western Canadian Music Awards, it at- 
tracts a wide range of executives from all 
corners of the globe who are looking to do 
business in Canada with an emphasis on 
the Western Canadian marketplace. 

In the City (u t'u intlscity.co.uk) is one 
of the U.K. and Europe's leading showcase 
and conference events. The convention will 
celebrate its 15th year when it takes place 
this year at the Midland Hotel in Manches- 
ter, England, on Oct. 29-31 and is sure to 
be a fun affair. 

In the City was co- founded by legend- 
ary U.K. music aficionado Tony Wilson, 
founder of Factory Records (home to Joy 

DESTROY EVERYTHING YOU TOUCH Here's a shot of 

Ladytron playing at last year's Oyafeshval, the annual music festival 

and industry conference that takes place in Oslo. Norway 

Division, New Order and many other 
timeless U.K. acts). 

If you like cold temperatures and fun - 
filled nights, Iceland Airwaves (uu'w ice 
landairuanes.com) may be your cup of tea. 
The annual event takes place in Reykjav- 
ik, the capital city of Iceland, on Oct. 18- 
22. 

Though the conference is primarily fo- 
cused on Nordic talent, it has expanded its 
musical reach over the past few years and 
is now attracting international acts too. 
Musically, the event tends to feature pri- 
marily alternative, electronic and more left - 
field- friendly artists. 

SO ND 
Tampere, Finland is a town you've 

probably never heard of. However, once a 
year it attracts the movers and shakers of 
the international music and media com- 
munities when it hosts the Musikki & Me- 
dia conference (wuu. murex fr), which takes 
place this year on Oct. 27 -29. 

The annual event showcases the 
crème de la crème of Finnish talent but 
also attracts key domestic and interna- 
tional minds to engage in informative 
panel discussions and networking 
events. 

This year Musikki & Meaia will include 
a number of U.S. radio and A &R execu- 
tives via recommendations from A &R 
Worldwide who will be making their first 
appearances in Finland to discuss the chal- 
lenges and opportunities in the stateside 
marketplace. 

Musikki & Media is a well-organized 
and -executed event, and the Finns are 
wonderful and friendly people. And their 
vodka tastes great too. (You'll need it after 
attending all the aforementioned confer- 
ences and events!) 

Send your unsigned or signed 

releases to: 

Sat Bisla 

A&R Worldwide 

449 S. Beverly Drive. Suite 300 
Beverly Hills, CA 90212, USA 
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KEVIN CARTER 
kcartereradioandrecords. corn 

RR CHR/POP 

Morning Reality Not 
Always Pretty 
Kidd Kraddick's gonna need a bigger studio 

fter 15 years of waking up with a core group consisting of 
himself, Kellie Rasberry and Big Al Mack, Kidd Kraddick, 

host of the syndicated Kidd Kraddick in the Morning, will soon 
almost double the number of cast members on the show. 

Only a few weeks ago Kraddick hired JC 

Chavez away from Al's Playhouse on KHTS 
(Channel 93-3) /San Diego, and last week 
he announced that he was launching a ra- 
dio reality show in August that will award 
a life-changing prize to one lucky woman: 
a full -time position on the show. 

New Mood 

Before you ask the same dumb question 
we did, no, neither Mack nor Rasberry are 
leaving. Chavez is plugging the hole that 
was created last December when Rich 
Shertenlieb left, and the reality-show win- 
ner will assume an actual, honest- to -good- 
ness new post. 

"We operated for the past six months 
with the original core group, but we had 
gotten used to having a fourth guy," Krad- 
dick says. "I find that it's a lot easier to add 
someone than to take someone away. 

"It's my job to monitor how much the 
new cast members are on and what they 
reveal about themselves early on. When 
someone leaves, it's a challenge for all of 
us because we all have to talk one-third 
more." 

"If it's Mildly successful, 

you know where it came 

from. if it sucks, John 

Hogan made me do it" 

Kraddick says that, beyond the show's 
three original players, anyone who joins 
the show now usually winds up being a 

temp - and that's almost by design. 
They come in for a few years, give the 

show a new perspective and spongy pres- 
ence to bounce stuff off of, expand their 
skills and increase their confidence level, 
then leave the nest and goon to great thin. 

Some examples are Jewish weightlifting 
legend Bert Weiss, who's now in command 
of his own ship at W W WQ (Q100) / Atlan- 
ta, and Shertenlieb, who co-hosts after- 
noons at WBCN /Boston. 

"I'm OK with that- in fad, I require it," 
Kraddick says. -"I don't want someone 
who's going to come in and park. I want 
somebody who's shooting for somednütg 
bigger. There's stuff they can learn here and 
use to become a host." 

22 Rae% a isomers it 28, 2006 

to tailor your act to the audience; you do 
your act and hope the audience finds you." 

Not, Young, Single Woman Wanted 

Now that Chavez is up and running, 
Kraddick is turning his attention to adding 
a brand -new component to his morning ex- 
travaganza: the perspective of a young, sin- 
gle woman. He's doing this through a 

tried- and -true method that has left hun- 
dreds of talented sitcom writers unem- 
ployed: reality programming. 

In "Radio Dream Job," five finalists will 
live uncomfortably close together for two 
weeks in a tricked -out Dallas apartment 
and battle it out for world supremacy or 
an actual full -time job as Kidd Kraddick in 
the Morning's newest member - whichev- 
er comes first. 

"I wanted someone who 
really wanted to do this, who 
didn't just come over from 
the promotions department, 
and who wanted to make 
this their craft," Kraddick 
says. "I thought if I went out 
and tried to recruit 20-30 - 
year -old single women, I 

would get someone who just 
wanted to play the role." 

Instead of pitting the 
women against each other in 
a steel -cage death match or 
making them eat bugs and 

otherwise humiliate themselves, Kraddick 
is using a kinder, gentler, female- friendly 
approach in this reality experiment, one 
that will allow his lab babes to showcase 
their positive qualities. 

"We want someone who's a 

good storyteller, who lives a life 
full of drama, who's really hon- 
est and open, and who's good 
under pressure," he says. "We've 
designed all of our stunts around 
those things." 

Sweet Show Shwag 

The apartment will be wired 
with cameras, and the feed will 
be streaming live on the Internet 
around the clock so anyone can log on and 
check out the women any time of day or 
night. 

"If you put five girls in an apartment to- 
gether, there's naturally going to be dra- 
ma," Kraddick says. Personally, we're hop- 
ing for pillow fights, but that's another 
thing. 

"There will also be a radio studio there, 
and they'll be doing featured Internet 
hours," Kraddick continues. "Audience 
members will be encouraged to listen. And 
they'll also be making appearances." 

In a very sweet arrangement, Kraddick 
convinced the state -of- the -art apartment 
complex next door to his studios to offer 
up a unit for the experiment. The complex 
is apparently the local singles party area 
and boasts a theater, a full-size basketball 
court and a pool. 

The winner not only gets to live in the 
apartment for a year, she also gets all the 
stuff in it. "They get the furniture, the plas- 
ma TVs - this thing's going to be decked 
out," Kraddick says. 'They get a car, they 
get ertrything." Hell, where do are sign up? 

Last weekend hordes of women con- 
verged on Dallas from all over the country 
to try out for "Radio Dream Job." Each con- 
testant was pre- interviewed, and those 

Big Al Mack, Kidd Kraddick 
and Kellie Rasberry 

Can Fun i SouuIthity Co- Exert 
Enter our latest contestant: Chavez. 

"He's really young, and I'm really old, 
so...." Kraddick says. "But he had a com- 
bination of fearlessness and genuineness, 
and that's hard to find. 

"A lot of the guys who do street stuff 
tend to be asses. I hear stuff on CHR and 
female -targeted shows, and I'm like, 'What 
woman thinks this is good or isn't uncom- 
fortable with this bit ?' 

"I wanted someone who could do fun 
stuff on the street but also be a reasonably 
sensitive and nice person. I think I got ex- 
actly what I wanted." 

What Kraddick was looking for was a 

regular dude with whom he could hang 
out for four hours every day on the air. He 
ended up plowing through nearly 300 peo- 
ple, going so far as to try out some of them 
on the down -low, explaining their presence 
on the air by saying they were friends who 
just shopped by. 

"We were running out of people to say 
they were friends of," he says. 

But then along came Chavez, whom 
Kraddick bonded with over dinner one 
night. The deal was sealed when Chavez 
told a story about haw he had recently 
found his father after not seeing or talking 
to him in 15 years. 

Even though Chavez is filling a specific 
gap in the show, Kraddick says they don't 
have a set job description laid out for him. 
They're going to let him do his thing and 
see what he's good at, allowing him to 
transform naturally into a beautiful radio 
butterfly under their loving care. 

"It's about identifying people who real- 
ly want it and who have a modicum of tal- 
ent and letting them grow," Kraddick says. 
"I didn't want anyone that I had to put 
under construction. I just wanted him to 
come in and do what he does, and we'll see 
what he does for the audience. 

"That goes for a host too: You don't try 

"If you put five girls in an 

apartment together, 

there's naturally going to 

be drama." 

who made the cut came into the studio for 
five minutes - longer, if they were any 
good -to cut a tape with Kraddick and 
crew. 

People are also sending in videop and 
lengthy personal questionnaires. 

In the end, while the listeners will be 
polled for their opinions on who the five 
finalists should be, Kraddick makes it clear 
that the final decision will be made by the 
four current cast members. 

"There are a lot of things listeners can 
decide, but I'm not sure it's a good idea to 
have them pick someone you're going to 
work with," he says. "Unlike American Idol, 
where the votes solely determine the win- 
ners and the judges have input, it'll be the 
other way around: The people will have 
input, but the judges will decide." 

You're Really Mud! 
"This is not some wacky stunt, this is a 

real job search, and the winner will be of- 
fered a real job," Kraddick continues. "This 

and the JC hiring are a conscious 
effort to hit the lower end of the 
demo. As the show matures, 
we're underrepresented there. 
We still have a lot of youthful 
stuff - for example, Kellie's 
pregnant - but I felt like we 
were missing those perspec- 
tives." 

While the whole "Radio Dream 
Job" thing has opened Krad- 
dick's bloodshot eyes to the in- 

credibly hard work that reality -TV 
producers put in, it's not the first time that 
he's attempted to pull this kind of lame - 
ass stunt. "We're not breaking new ground 
with this reality stuff," he says. "This is our 
second attempt at this. 

"We did a reality show about five years 
ago called 'Kidd's Krib,' which we called 
'a reality show with a difference.' The con- 
testants' mission was to raise money for 
my charity, Kidd's Kids, in the most 
unique ways, and they had a drill sergeant 
come in at 5am and run them if they didn't 
raise enough money each day." 

This time around Kraddick knows how 
much goes into the whole process and 
how such a project needs to be micrornan- 
aged down to the minute. "I have to have 
someone watching on the Internet 24/7 to 
troll for any interesting moments," he says. 
"It'll be two full weeks, and every moment 
will be monitored. 

"We're trying to create a situation like 
American Idol, where even if they don't 
win, they've got a chance to make some- 
thing they can use to their advantage. I like 
reality shows that attempt to bring out the 
best in people, not the worst. If it's wildly 
successful, you know where it came from. 
If it sucks, John Hogan made me do it." 

JC C havez 
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NELLY FURTADO fITIMBALAND Promiscuous (Geffen) 9737 -147 731057 13 11910 

RIHANNA Unfaithful iDelJam /IWMG) 7926 -48 562081 14 11810 

CASSIE Me & U INextSelectroNBadBoy /Atlanlicl 7255 527 522230 14 11510 

PANIC! AT THE DISCO I Write Sins... fDecaydance /fueled ByRamenLavai 7050 -594 553717 12 11811 

FRAY Over My Head (Cable Carl /Epic/ 6433 -382 439958 22 11110 

SHAKIRA f!WYCLEF JEAN Hips Don't Lie (fpxcl 5790 816 401945 22 11910 

CHRISTINA AGUILERA Ain't No Other Man (RCA/RMG) 5708 +151 399367 8 12010 

GNARLS BARKLEY Crazy Downtown /Lava /Atlantic, 5676 -512 379817 7 11910 

PUSSYCAT DOLLS fIBIG SNOOP DOGG Buttons (A &M,'lnterscope( 5519 -783 397999 11 10911 

FORT MINOR... Where'd You Go (Machine Shop /WarnerBros.; 5287 .822 320267 17 11810 

CHAMILLIONAIRE fIKRAYZIE BONE Ridin (UmversalMotown) 5200 826 359606 17 10810 

CHERISH Do It To It (Sho NuN /Capitol) 4206 .866 270582 7 114110 

ALL-AMERICAN REJECTS Move Along (Doghouse /interscope) 3931 294 272922 20 11510 

NICK LACHEY What's Left Of Me (Jive/Zomba Label Group) 3855 411 281708 20 11810 

BEYONCE' fIJAYZ Deja Vu (Music Wor/d/Sony Urban/Columbia) 3688 -443 218783 6 11910 

JUSTIN TIMBERLAKE SexyBack (Jive/Zomba Label Group 3667 +1134 284808 3 11016 

NICKELBACK Savin' Me (Roadrunner /Llb/MGI 3570 218 231213 24 10510 

PARIS HILTON Stars Are Blind (Warner Bros.) 3449 +142 222430 7 11411 

JESSICA SIMPSON A Public Affair (Epic) 3024 -163 185458 4 11114 

SEAN PAUL Temperature (VP /Atlantkl 2911 303 203567 26 11510 

YUNG JOC Goin' Down (Bad Boy /Atlantic) 2831 -243 174533 8 8111 

FIELD MOB fICIARA So What (DTP /Gelfenl 2801 524 204531 15 10510 

KT TUNSTALL Black Horse & The Cherry Tree (Relentless/Virgin) 2469 +316 129079 11 8315 

PAULA DEANDA fIBABY BASH Doing Too Much (Arista) 2322 .493 201400 11 9610 

LIL' JON fIE-40 & SEAN PAUL Snap Yo Fingers (TVD 2301 +63 152019 9 6511 

SEAN PAUL... When You Gonna (Give It Up To Mel (VP /Atlantic( 2085 -199 221067 8 7817 

FERGIE London Bridge (A &M /lnterscopel 2055 1354 174189 2 104121 

RED HOT CHILI PEPPERS Dani California (Warner Bros.) 1758 +195 69102 9 6113 

CHRIS BROWN fILIL' WAYNE Gimme That (Jive /Zomba label Group 1739 484 116370 13 7710 

ASHLEY PARKER ANGEL Let U Go (BlackGround /Universal Motown) 1705 478 132864 20 7910 

KELIS fITOO SHORT Bossy (Jive/Zomba label Group) 1647 +329 101583 5 5519 

BLUE OCTOBER Hate Me (Universal Motown( 1627 +217 66579 9 6815 

JEANNIE ORTEGA fIPAPOOSE Crowded (Hollywood) 1400 437 119561 13 8310 

MARIO VAZOUEZ Gallery (Ansia /RMG) 1366 +134 104525 10 6715 

SHINEDOWN I Dare You (Atlantic) 1352 +82 49562 10 5311 

E-40 ffT -PAIN & KANDI GIRL U And Dat (Reprrse/BME) 1268 +410 97104 4 51110 

JANET JACKSON fINELLY Call On Me (Virgin) 1113 407 72991 5 6710 

NICKELBACK Far Away (Roadrunner /IWMGI 1067 +557 76058 2 85130 

NE -YO Sexy Love (DelJam/IOJMG) 1038 +248 55064 4 5918 

CHEYENNE KIMBALL Hanging On (Daylight /Epic/ 965 +163 33167 5 5314 

FRANKIE J.... That Girl (Columbia) 925 +122 83074 3 42110 

AFI Miss Murder (Tiny EviJlnterscope) 677 +103 22692 2 4113 

SNOW PATROL Chasing Cars (A &M/lnterscopel 654 +49 22881 4 3811 

BON JOVI Who Says You Can't Go Home (lslandaIMG1 599 -115 30895 16 3910 

JOJO Too Little Too Late (BlackGroundUnrversa/Motown) 538 +237 35334 1 52129 

PINK Who Knew (Laf ace/Zomba label Group) 489 73 14157 5 4711 

G00 GOO DOLLS Stay With You (Warner Bros.( 479 +38 19748 2 1510 

TEDDY GEIGER These Walls (Columbia/SonyBMG) 444 +114 14279 1 3818 

CIARA fICHAMILLIONAIRE Get Up (Laface/Zomba Label Group) 434 +45 24910 1 2013 

BO BICE U Make Me Better (RCA/RMGI 421 +39 13956 1 3814 

120 CHR/Pop reporters Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 
of 7/16 -722. Bullets appear on songs gaining plays or remaining flat from previous week It two songs are tied in total plays, the song with the larger increase in plays is 

placed first. Songs below No. 20 are moved to recurrent aver 20 weeks on the chart unless a song has not yet reached the top 20. II after 20 weeks. the record is not in the 
top 20 and has two consecutive weeks of decreased plays. the song is then categorized as recurrent. Most Added Is the total number of new adds officially reported to R &R 
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week - 
to-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of prays (times 100). Each daypart on each station is assigned an AOH 

number. Average Quarter Hour Persons used herein with permission from Arbrtron Inc. (© 2006. Arbrtron Inc.).© 2006 Radio & Records. 

POWEREDcc 

1IEIfl :111pp.1,1E 

MOST ADDED' 
ARTIST TTLE LAbiLIS; ADDS 

NICK LACHEY I Cant Hate You Anymore /JrveZomba Label Group( 33 

NICKELBACK Far Away IRoadrunnerlDJMG) 

JOJO Too Little Too Late (BlackGround Universal Motown( 

JESSE MCCARTNEY Rght Where You Want Me ,Ho/kwood( 

FERGIE London Bridge /A &M/Interscape, 21 

MEDLEY On My Own ¡Capitol) 14 

HINDER Lips Of An Angel (Universal Republic 13 

CHERISH Do It To It tSho Huff Capitol) 10 

E 40 HT PAIN & KANDI GIRL U And Oat (Repmd8Mf) 10 

FRANKIE J_ Thal Gil Its 10 

b gNraYratiil k 

30 

29 

23 

amid* mama mina M aimed a row 
di fir Oakum. - Soap tat rasa aaaan playa pr roil wow 
one airglerwad.?a**weak Mwdas Swat Moab $anidri. Alda 
tran as sdlarplgaamn are sii accasarl at rr play Iwd 

MOST 
INCREASED PLAYS 

ARTIST ' v.E APF. < 

TOTAL 

PLAY 

INCREASE 

FERGIE Tordon Bridge (A &M /lntersccpe) .1354 

JUSTIN TIMBERLAKE SexyBack Owe/Zomba Label Group( 1134 
CHERISH Do It To It (Sho Nuff Caprtd) 866 
PUSSYCAT DOHS_. Buttons (A &M/Interscopel -783 

PANIC! AT THE DISCO I._ Illecaydancelieled By Rammlava( 594 
NICKELBACK Far Away (RaadrurwrenlDJMG) -557 

CASSIE Me & U iNextSeiectloruBad Boy /Atlantic,' 527 
GNARLS BARKLEY Crazy (Downtowrlava(AUanrrcl .512 
E 40 ffT PAIN & KANDI GIRL U And Oat (RepriseiBMf) .410 
FRAY Over My Head (Cable Carl ¡fpic) 382 

NEW & ACTIVE 
RASCAL FLATTS What Hurts The Most (I ync Street' 

Total Plays: 411, Total Stations: 12, Adds: 2 

IETOYA Torn (Capitol) 

Total Plays: 305. Total Stations: 22, Adds: 1 

111ER Lips Of An Angel (Universal Repeakl 
Total Rays: 301. Total Stations: 29, Adds: 13 

T.L Why You Wanna (Grand Hustb'At4wte) 

Total Plays: 273, Total Stations: 18, Adds: 0 

GYM CLASS HEROES The item.. I ecapla refrdadfly Raaeatwal 
Total Rays: 230. Total Stations: 18, Adds: 5 

ur & AJ. Chencals React (liefrwot l 

Total Plays: 169, Total Stations: 18, Adds: 0 

RACONTEURS Steady. As She Gees (Third ManN2) 

Total Plays: 163. Total Stations: 15, Adds: 1 

LIONEL RICHIE I Call It love (/sland/DJMG) 

Total Plays 157, Total Stations: 31, Adds. 6 

CODE RED Summer Jam (labelX /Toucan Cove 

Total Plays 142, Total Stations: 13, Adds: 4 

JESSE MCCARTNEY At Where You Want Me (Hollywood) 

Total Plays: 56, Total Stations: 23, Adds: 23 

Songs ranked by total plays 

Station playlists tor all R&R reporters are available 
On the web at www.radioandrecorls.com. 

REPORTING STATION PLAYLISTS RI) 
www.ratlioaodrecords.com 
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July 28, 2006 
ARTIST ".í .AEC. 

tom 
nos PLATs 

tom. 
AuaEMCE 

orris Dir 
CHART 

ToTAI sumo 
ADDS 

NELLY FURTADO ffTIMBALAND Promscuous (Geffen) 3898 78 62208 12 5910 

RIHANNA Unfaithful (Del an /DJMG) 3654 16 58388 14 5910 

PANIC! AT THE DISCO I Write Sins_ (Decaydance/fueled By Ramen/Laval 343B +189 51918 11 5810 

CASSIE Me & U (NextSelectioNBadBoy /Atlantic) 3350 +48 52641 13 5911 

FRAY Over My Head (Cable Car) (Epic) 3321 +21 51378 20 5810 

CHRISTINA AGUILERA Ain't No Other Man (RCA/RMG) 3146 +252 51212 8 6010 

GNARLS BARKLEY Crazy /Downtown/lava/Atlantic'l 2852 +488 45708 7 6012 

SHAKIRA fIWYCLEF JEAN Hips Don't he (Epic) 2793 233 42795 21 5410 

FORT MINOR... Where'd You Go (Machine Shop/WarnerBros.) 2702 .404 41982 16 5510 

PUSSYCAT DOLLS fIBIG SNOOP DOGG Buttons (A &M /lntersccpel 2367 +59 36624 11 5711 

CHAMILLIDNAIRE fIKRAYZIE BONE Ridin (Universal Motown) 2248 .357 34738 15 4910 

NICK LACHEY What's Left Of Me (Jive/Zomba Label Group) 2041 -305 31515 20 4910 

BEYONCE' fIJAYZ Dela Vu (Music Word/Sony Urban/Columbia) 1974 +27 31764 6 5511 

ALL-AMERICAN REJECTS Move Along (Doghouse /Interscope/ 1919 -144 28910 21 4410 

PARIS HILTON Stars Are Blind (Warner Bros.) 1862 +246 30263 6 5312 

JESSICA SIMPSON A Public Affair (Epic) 1616 +279 25330 4 5114 

JUSTIN TIMBERLAKE SexyBack (JiveyZomba Labe/ Group 1458 +560 22808 3 5316 

CHERISH Do It To It (Sho Null /Capital/ 1447 +308 22553 6 5016 

NICKELBACK Savi' Me (Roadrunner /IL7JMG) 1401 206 21134 24 3710 

FIELD MOB fICIARA So What (DTP /Geffen) 1331 305 19287 14 3710 

PAULA DEANDA fIBABY BASH Doing Too Much (Arista) 1324 194 20671 10 4310 

KT TUNSTALL Black Horse & The Cherry Tree (Relentkss/Vigm) 1203 +65 18884 16 3610 

YUNG JOC Gout' Down (Bad Boy /Atlantic) 1089 + 106 16946 7 4212 

RED HOT CHILI PEPPERS Dani California (Warner Bros.) 1058 +23 17457 10 3911 

LIL' JON flE40 & SEAN PAUL Snap Yo Fingers /TVTI 874 +61 13550 8 3712 

JANET JACKSON fINELLY Call On Me (Virgmn/ 838 10 14103 5 3811 

CHRIS BROWN fILIL' WAYNE Ginxne That (Jae/Zomba Label Group) 835 250 13681 11 3310 

FERGIE London Bridge (A &M /lnterscope) 772 +637 11339 1 48122 

SEAN PAUL fIKEYSHIA COLE When You Goma (Give It Up To Mel (VP /Atlantic) 742 +28 13550 7 3715 

BLUE OCTOBER Hate Me (Universal Motown) 705 +96 10973 9 3414 

SHINEDOWN I Dare You (Atlantic) 690 +47 11294 8 2913 

KELIS fITOO SHORT Bossy (Jive /Zomba label Group) 628 + 184 10265 5 3518 

JEANNIE ORTEGA fIPAPOOSE Crowded (Hollywood) 551 211 7522 12 2310 

NICKELBACK Far Away (Roadrunner/IDJMG) 504 +322 7600 2 39115 

ANNA NALICK Breathe (2 AK (Columbia) 474 197 5706 18 1810 

MARIO VAZOUEZ Gallery (Ansta/RMG) 454 +70 5965 7 1913 

NEYO Sexy love (Del Jam/ /OJMG) 378 + 106 6778 5 1714 

FRANKIE J. fIMANNIE FRESH & CHAMILLIONAIRE That Girl (Columbia) 371 +72 5788 3 1912 

BUBBA SPARXXX... Ms. New Booty (PurpleRihbooVirgin, 345 -94 4374 20 1910 

CHEYENNE KIMBALL Hanging On (Daylight /Epic) 307 .51 5301 4 1511 

SAVING JANE Happy (Umversal Republic) 299 +33 4218 10 1310 

JUPITER RISING Go! (Chine) 299 +40 4964 9 1510 

E -40 UT-PAIN & KANDI GIRL U And Dat /Reprise /BMEi 291 +60 5417 2 1815 

JOJO Too little Too Late /B/ackGround/Umversa /Motown/ 289 +200 5011 1 24110 

AFI Miss Murder (Tiny EvaJlnterscope) 288 +14 4182 3 1912 

NATASHA BEDINGFIELD Single (Epic) 264 245 3689 13 1110 

CRINGE On And On (Listen) 249 +5 4094 20 910 

ASHLEE SIMPSON Invisible (Geffen) 165 +4 2666 2 810 

TEDDY GEIGER These Walls (Columbia /SonyBMG) 147 +34 1702 1 810 

PINK Who Knew (Laface/Zaneóa Label Group) 145 -47 2622 5 910 

61 CHR/Pop reporters. Songs ranked by total plays for the airplay week of Sunday 7/16 - Saturday 7/22. 
2006 Radio & Records 

MOST ADDED 
ARTIST TITLE IAB¡S) 

FEME Loden Bridge (A&1N Wersc4oN 

IIICICRIAO Far Away /Roadhuna /IOJMGI 

JOJO Too little Too Late (BlackGrmard/Unaersal Motown) 

KELIS 11100 SNORT Bossy (helle a Label Group) 

JUSTIN TIMBEILAKE Sesy:ack I./at/Zomba Label Graul 

CHERISH Do It To It (She Nuf/Caprtdl 

ADDS 

22 

15 

10 

8 

6 

6 

SUN PAUL. When You Gaaia (Give It Up To Mel (VP /Atlantic) 5 

EJO f(TPAIN & KANDI GIRL U And Oat /Reprse/BME) 5 

HINDER bps Of An Angel (Uirvrrsa/Repadk) 5 

JESSICA SIMPSON A Pubkc Affair ix) 4 

BLUE OCTOBER Hate Me ¡Universal Motown) 4 

NE YO Sexy Love (DelJam/IDJMG) 4 

JESSE MCCARTNEY Fight Where You Want Me /Hoïywoad/ 4 

DIODY fINICOLE SCHERZINGER Come To Me (Bad Boy /Atlantc/ 4 

NICK LACHEY I Can't Hate You Anymore (Jaelaimba Label Grop 4 

JOELLE Pillar Of Stone (Cache) 4 

SHINEDOWN I Dare You LArGntcl 3 

MARIO VAZOUEZ Gallery /Ansta/PMG/ 3 

CIARA f(CHAMILLIONAIRE Get Up (LaFaceJZomba Label Grou¡¿. 3 

MOST 
INCREASED PLAYS 

ARTS' 

TOTAL 
PLAT 

INCREASE 

FERGIE London Bridge A &MNnrerscope- +631 

JUSTIN TIMBERLAKE SexyBack JJiveZomba label Group +560 

GNARLS BARKLEY Crazy (DowntowirlavaAtlanta +488 

NICKELBACK Far Away (Roadrunner/IDJMG) +322 

CHERISH Do It To It (Sho'Nuf/Capvtdl +308 

JESSICA SIMPSON A Pinkc Affan (Epic) +279 

CHRISTINA AGUILERA Ant No Other Man (RCA/RMG) «252 

PARIS HILTON Stars Are Blind (Warner Bros.) +246 

JOJO Too Little Tao late (BlackGround/Umersal Motown) +200 

PAW! AT THE DISCO (.. IDer4ydarrefuek i8y Rainer lavai +189 

KELIS f1100 SHORT Bossy Owe/ Zomba Label Group +184 

YUNG JOC Goin Down /Bad Boy /Atlanta +106 

NE-Y0 Sexy Love )DelJanVIDJMG) +106 

BLUE OCTOBER Hate Me (Universal Motown) +98 

FRANKIE J.... That Grl (Columbia) +72 

MARIO VAZOUEZ Gallery (Anstai/RMG) +70 

KT TUNSTALL Black Hase & The Chevy Tree (ResérTérìVryn' +65 

LIl' JON III-40 & SEAN PAUL Snap Yo Fingers (TVTI «61 

EMU-PAIN & KANDI GIRL U And Oat (Repirse/BMEI +60 

PUSSYCAT DOLLS... Buttons /A &M /InrascopeI +59 

CHEYENNE KIMBALL Hanging On (Dayght'Epic, +51 

CASSIE Me & U INextSeifectioaad BoyAtlantic) +48 

SHINEDOWN I Dare You (Atlantic) +47 

LIONEL RICHIE I Call It love (lsland/IDJMGI +44 

HINDER Lips Of An Angel /Urwersal Republic) +35 

BABY D. Its Gan Down /Exc) +35 

TEDDY GEIGER These Walls (Columbia/Sony MG) +34 

SEAN PAUL... When You Gonna (Give It Up To Me) (VP /Atlantic) +211 

BEYONCE' fIJAYd Dey Vu (Musc Word/Sony UtbaNCelemhial +27 

BROOKE HOGAN IIPAUL WALL About Us /SMC/SOBEI +26 

clear. consistent. quality. 
All hooks are not created equal. 

11 
Contact Michael Pelala for your next project (770)452 -4665 hooks®hooks.com www.hooks.com Featuring fin co..,i' HftDiscs 

l i i MITE D 

24 Radio 8 Records July 28, 2006 

www.americanradiohistory.com

www.americanradiohistory.com


July 28, 2006 
RR CHR/POP 

Artist litle (L ile,, 

America's Best Testing CHR/Pop Songs 12 + 
For The Week Ending 7/21/06 

TW 

PAMC!_ I Wme Sea . IGeardsktafiakd By Ratste2nsl 3.19 

NELLY FURTADO f(TIMBALAND Promscuous (Geffen) 3.87 

FRAY Own My Heed ICabk Car) (Epic) 315 

Mt-AMERICAN REJECTS Move Along iAaikeemYlrxrpr/ 313 

CNNITMA AIlMl9AA Ain't No Other Man NAARI & 3.75 

RNIANNA Unfaithful (Del Jaie'10.1M61 3.71 

A P. AMR Let U Go (BbectfrawlóbieraelMMUny 317 

NU LACED What's Left Of Me LAis'as s Isksi rolpll3JI 

PUSSYCAT DOLLS_ Buttons (A8111eNrsesp4 312 

NCKELIACK Saud Me (RodiamerI ÚMî1 311 

DANIEL PRRITHI Bad Day Maw Broil 359 

WAWA SOS (0r1 Ja,V1O/MG) 3.59 

SUMMA OWYCtEF JEAN hips Don't lie Old 3.54 

CASSIE Me & U (NeetSelabaBd Boy /Alois) 3.50 

KT TUNSTAIL Black Horne & The... /Arlmdrst/Wgnl 3.48 

JEANNE ORTEGA °PAPOOSE Crowded ;H ywood/ 3.46 

FORT MNOIL_ Whse'd You Go Madre Shgo11'arner Bras.) 3.42 

CHAMILLIONAIRE fIKRAYZIE... Aids iUreversa/ Motown) 3.40 

CHERISH Do It To It (Sho'HuffhCap oll 3.29 

GNARLS BARKLEY Crary /DowntowrYlava'Atlantti 3.27 

JESSICA SIMPSON A Public Alfas (Epic) 3.27 

PAULA BEANDA °BABY BASH Doing Too Much ;Arista/ 3.27 

SEAN PAUL Terrperatue (VP /Adaatic) 3.28 

SEAN PAUL fIX. COLE When You Goma... (YP /Atfantir/ 3.26 

FIELD MOB fICIARA So What (OTP/Gelheal 3.24 

C BROWN W U WAYNE Game flat L1ieZonis Lair!Groml 3.22 

BEYONCE' fIJAY2 Dep Vu Mai: $biASaey LldreCdbnhsl 3.21 

PARIS HILTON Stars Are Blond (Warne Bros.! 103 

LIU JON fNNO & SEAN PAUL Snap Yo Fingers (TYT) 2.93 

w w w 
LW Famil Burn 12-17 18-24 25-34 

3.18 92% 29% 4.37 411 3.41 

3.87 97% 31% 3.90 3.94 3.86 

3.11 16% 32% 311 110 3.71 

3.94 98% 35% 4.00 3.75 311 

3.71 118% 24% 3.03 311 3.76 

3.13 99% 36% 314 3.71 3.83 

3.71 92% 27% 3.11 3.14 3.54 

3.74 99% 45% 3.72 312 3.54 

3.58 11% 27% 3.71 319 3.73 

3.71 91% 48% 3.84 3.36 312 

3.13 111% 5I% 3.74 3.47 3.51 

3.85 99% 50% 3.49 3.49 3.40 

3.69 99% 52% 315 3.33 3.71 

3.45 89% 32% 3.74 3.51 3.62 

3.57 18% 21% 3.21 3.44 315 

3.37 79% 24% 3.54 3.55 3.3! 

3.58 97% 47% 3.19 3.23 3.45 

3.25 97% 46% 3.83 3.18 3.32 

3.33 74% 24% 3.60 3.38 3.30 

3.25 81% 34% 3.14 3.07 3.52 

1M 71% 24% 3.13 356 2.11 

3.21 71% 32% 3.57 3.20 3.36 

3.21 97% 62% 3.40 3.13 3.43 

76% 23% 3.42 3.06 3.46 

3.30 81% 21% 3.45 3.13 3.45 

3.20 87% 32% 3.43 3.25 3.17 

3.05 81% 21% 3.20 3.25 I.74 

2.95 /9% 34% 3.06 2.97 2.89 

11% 31% 3.30 215 2.71 

Totalsa pkures3i65respandents Teel map keel essvnates are based ona scale or1.5 (Weisteryne &5 =w my 
much). Teal isrrq' represares the percentage o respondents alfa wowed ene song Teal br represwr doe numb ' of 
respondents oho r p the song Songs must Mead'. Mrifntyb appear °nsun" Sample composition sbased 
col MOOS 12+ Persons art screwed W the Internet Once passed. they can taketeii lest based ontetorrnat/m cprnbrerrae 
Rate1110Ausc.corn roue an nse inn i b replace abut research Ow routs an elerded b snow opinions dprtcpants on te te 
IrMrM any RaY11nA = se regeMed osisenrk of Rabllre losic. cam. me R7rsp nt U tosser M leal aró Alm ha 
crag 81!47!.11. A1aYRbwek.ren Alb ipaieüe/IyNiillslme AWlalel, a /gib elhualfeee Alb aebea s. \ J 

^ V 

CANA 
:AST 

WEEK 

1 8 N131YFURTADOIMMBALAND Prrrrriscuous (Geffen) 584 
4 C. AGUILERA MOW Other Man !Sony BMG) 476 

3 RIHANNA Unfaithful (DelJaM10JMG) 463 
4 GNARLS BARKLEY Crazy IDowntowdlava&Atantal 429 
5 SHARMA fIWYCLEF JEAN Ifjtt Owl Ue /Sony BMW 415 

I. 

PUSSYCAT DOLLS... Buttons AWAstescgald 396 

CASSE Me & U AM xfSsisd ieAdikd/SOid 355 
FORTMNOR- Wase'dYouGeAlistke11W1L 336 
MBAACK Far Away 1 ___09//isit early 331 
PANEL IWrVSAs_. AsWistRfW *Bssr fwso 322 
JUSTIN TIMERUICE &WM SWAN/ 299 
BEYONCE' f1JAYd Dip Vu (Sew NMI 287 

13 GIABNl11aANR:fpIAY21E_ MilakenlIkomme 242 

S. MO NOT CHU PEPPERS Dan Caifonia (Ilya '& J 229 
SYIWI IIOSETTE MBTllyadl RictSTARPirodsflocA0 227 

16 PARIS HILTON Stars Are Bard (Warner Bros.) 224 

Iii 
BEN LEE Catch M wo My... New WastA safAltar Cana/ 111 

JESSICA SIMPSON A Public Affair (SoyBMG/ 180 

FRAY Vve My Head ICahle Car) be 172 

20 ALLAIABOCANREJECTS Mow:ta g iOrgehousehtersawel 171 

MOBILE Out Of My Head (Universal Music Canada) 188 

CHR /POP TOP 40 
c Mist TRIE iAELIS 

POWERED 

HEDIARASE 
TOTAL . - WEEKS ON TOTAL 
MATS PLAYS CHART STATIONS 

2 

3 

5 

1 

8 
9 
10 

11 

14 
12 

6 
15 
17 
13 

16 

28 
21 

18 

22 
24 CHERISH Do It To It /Sho Wulf /Caprdl 166 

27 S. PAUL fil COLE When You Goma... (YP /Allama/ 165 

29 STABILO Flawed Design /EMI Musa Canada) 164 
23 254 MASSAKI °BELLY Rush The Floor (Capital Prophet) 156 

25 26 JANET JACKSON }NELLY Cal On Me (Vigo/ 155 

33 S. CHEYENNE KIMBALL Hanging On /Diyight/Epcl 134 

19 28 FIELD MOB fICIARA So What /DTP /Geffen/ 134 

20 29 NICK IACHEY What's Left Of Me (Sony BNB) 133 ® 0 FERGIE London Bodge /A &M)lmerscope/ 131 

26 31 HEDLEY 321 lUrmrsal Music Canada) 122 
lobet> L P. OAKENFOLD °B. MURPHY Faster KA... /Maverick/ 121 

35 SOUNOBLUNTZ IMeybe You? Get)... MIM use Caeeda/ 120 
30 34 MADONNA Get Together (Warner Bros) 120 
r` KT TONSTAU Black Horse & The_ (Re ntless/YrgrL 116 

31 C. KREVIAZUK AI I Can Do /Say BMG Mane Canada/ 116 

36 SWOLLEN MEMBERS Too Hit NniewsaiMAawr Carssda/ 111 

32 JACKSOUL oneSong /So/Sy/NE Music Canada) 109 ® KESNA CRANE Been Gere goy MI6 ask Cass* 112 
40 a BLUE OCTOBER Hate Me Osier* Wows) 109 

+6 11 M 
+47 7 11111 

-34 11 1M 
3 11 111111 

10 19 11111 

+35 8 M 
+11 11 u1 
+2 13 1210 

+8 1 1110 

+39 7 1110 

+81 3 613 

+12 6 7N 
-131 10 M 

+1 13 911 

+21 7 7N 
21 6 710 

11 11 M 
+40 3 712 

+7 11 11111 

-21 17 110 

+5 17 1110 

+5 3 512 

+24 7 4N 
+30 4 611 

14 610 

5 5 6;0 

+27 2 510 

37 9 710 

-35 15 710 

+63 1 412 

-24 10 610 

+37 1 310 

+20 2 410 

-10 7 510 

+41 1 410 

+1 5 4/0 

+11 3 410 

+1 8 310 

+93 1 514 

+7 4 411 

14 Canadian CHA reporters Monitored airplay data supplied by Medibase Research. a division at Prem*re Radio Net.os 
Songs ranked by total plays for the airplay week of 7/16 -7/22. Burets appear on songs gaining plays or remaining flat from 
previous week. If two songs are tied in total plays. the song with the larger increase in plays is placed first Songs below No 
15 are moved to recurrent after 20 weeks on the chan OD 2006 Radio 8 Records Indicates Cancon 

arm _ 

WHERE'S THE PARTY? KOCH (Channel 94 11/Omaha's Big Party Morning Show took things 

on the road earlier this month and invited Paula Deanda to its Beach Freak Friday Seen here (I -r) are 

show cast member Molly Cavanaugh and ringmaster Big Party. Deanda and show member Jeff Vegan 

LOOK! FAMOUS PEOPLE IN MONTGOMERY! The Montgoníery Jubilee City Fest was 

such a huge thing that WHHY (Y -102) Montgomery AL managed to get Bo Bice to stop by Seen here 

during the festivities are (l -r) Y -102 night lock Scott E Mack and midday goddess Becca Kencade. Bice 

and Y -102 PD Steve Smith 

ARTIST: AR 

LABEL: Tiny Evil/Interscope 
By MIKE TRIAS /ASSOCIATE EDITOR 

To 
get to where they are now. AFI (A 

Fire Inside) have endured a long, 
steady climb to stardom. They came 
together in Ukiah, CA 
in 1991 under the direc- 
tion of Davey Havok 
(vocals) and Adam Can 
(drums). Bassist Hunter 
joined the ranks on the 
third album, and gui- 
tarist Jade Puget, an- 
other Ukiah High School 
buddy, came aboard for 
the fourth record. 
AFI's fifth album spawned "Days of the 

Phoenix," their first radio song. which 
led to their sixth record, and major -label 
debut, Sing the Sorrow. The album, released 
on DreamWorks, was co-produced by 
Jerry Finn (Green Day, Blink -182) and 
Butch Vig (Nirvana, Smashing Pump- 
kins) and went on to sell over 1 million 
copies. 

Through it all, AFfs fan dub, the Despair 
Faction. has been a driving force in the 
hand's success. DF members would often 

bring gifts to AFI, such as vegan baked 
goods for Havok and Hunter. In return, 
AFI would go above and beyond for the 
DF, granting such privileges as access to 
soundchecks before shows. 

"A big part of our relationship with our 
fans is that we change with every record," 
says Puget. "It's expected and embraced." 

Says Havok. "Our fans would probably 
be devastated if we ever released a record 
that was too similar to the previous one," 

AFI definitely pleased theirfans with their 
seventh album, Dtcemberundergmund. It 

hit stones June 6 and was 
the nation's top- selling 
record for that week. 
Produced by Finn, De- 
cemberundergrnund took 
two years to record 
Il1ere's a lot more atten- 
tion to detail on this 
r eaard," Puget says. "We 
spent a long time writ - 
mg it. We refused to rush 

ourselves. We took our time not just on 
every song, but on each guitar part, each 
vocal, each bass line." 

Keeping it real with their fans, "Miss 
Murder," the album's lead single, features 
none other than the Despair Faction on 
backup vocals. The song is currently. 
No. 2* at Alternative, Alo. 13* at Active 
Rock and No. 23* at Rock. and it's also 
beginning to slay Pop audiences: The song 
rises five spots to No. 42* in only its 
second week on the Pop chart. 
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America's Best Testing CHR/Rhythmic Songs 12 + 
For The Week Ending 7/28/06 

Persons Persons Persons 
Artist Title ,Laben TW LW Familiarity Burn 12 -17 18 -24 25 -34 

CASSIE Me & U (NextSelechtkNBad Boy/Atlantic) 4.11 4.22 97% 22% 4.18 4.17 3.98 

NELLY FURTADO fITIMBALAND Promiscuous (Geffen) 4.07 4.24 98% 27% 3.99 4.12 4.33 

FIELD MOB IICIARA So What (DTP/Gellevil 4.06 4.09 97% 21% 4.15 4.12 3.91 

CHAMILLIONAIRE fVKRAYZIE BONE Ròi ( Universal Motown) 4.02 4.18 99% 38% 4.12 3.87 4.26 

CHRIS BROWN dill' WAYNE Gimme That Lbw/Zomba Label Group( 4.02 4.11 98% 27% 4.15 3.87 4.03 

NEYO Sexy Lore (Get JaM/LUMGI 3.96 3.88 82% 16% 3.96 3.97 3.93 

RIHANNA Unfaithful (DelJarrUILLIMGI 3.92 3.95 99% 31% 4.14 3.82 3.80 

SEAN PAUL IIKEYSHIA COLE When You Goma (Give It Up To Me) (VP /Atlantic) 3.91 3.96 88% 15% 3.98 3.79 4.02 

ill' JON 11E-4O & SEAN PAUL Snap Yo Fingers (Tire 3.89 3.92 98% 27% 4.05 3.96 3.75 

(40 flTPAIN & KANDI GIRL U And Dat (Reprise/8W 3.89 3.85 85% 18% 3.96 4.00 3.74 

CHINGY IITYRESE Puling Me Back (Ca etoU 3.84 3.90 71% 12% 4.08 3.70 3.75 

PAULA DEANDA IIBABY BASH Doing Too Much /Arita) 3.83 3.85 91% 25% 3.94 3.95 3.60 

YUNG JOC Gam' Down (Bad Boy /Atlantic/ 3.82 3.96 97% 30% 3.93 3.88 3.69 

T.I. What You Know (Grand Hustle/Atlantic) 3.81 3.94 93% 34% 3.91 3.79 3.84 

T.I. Why You Wanna /Grand Hustle/AtIavtic) 3.81 3.82 89% 22% 3.87 3.80 3.91 

CIARA fICHAMILLIONAIRE Get Up (Laface /Zomba Label Group) 3.77 42% 7% 3.73 3.96 3.85 

LETOYA Torn (Capita 3.75 3.75 84% 22% 3.89 3.66 3.55 

MARY J. BLIGE Enough Crywí (Geffen) 3.71 3.70 81% 25% 3.66 3.68 3.72 

BUSTA RHYMES... I Love My B' ' (FFomoale /AltermatMnterscopel 3.67 3.70 80% 19% 3.69 3.58 3.90 

RAY J What I Need /Knockout (Sanctuary/ 3.65 3.71 80% 23% 3.71 3.67 3.46 

SHAKIRA fIWYCLEF JEAN Hips Don't Lie (Epvc) 3.61 3.63 99% 51% 3.65 3.46 3.66 

YOUNG DRQ fIT.I. Shoulder lean (Grand Hustle/Aflantrcl 3.60 3.65 81% 22% 3.79 3.73 3.41 

JANET JACKSON fINELLY CM On Me (Vinyl?) 3.54 3.63 75% 16% 3.39 3.46 3.70 

BEYONCE' 11JAY.1 Deta Vu (Music World/Soriy Urban (Columbia) 3.53 3.58 93% 24% 3.43 3.70 3.52 

BUBKA SPARXXX Heat It Up /Purpk Ri bon/141p l 3.45 3.61 71% 20% 3.52 3.52 3.37 

GNARLS BARKLEY Crazy (Downtown/Lava/At/ante 3.33 3.28 90% 31% 3.04 3.55 3.56 

KELIS ffT00 SHORT Bossy /Jive/Zornbe Labe/ Group) 3.31 3.42 90% 35% 3.41 3.07 3.62 

YUNG JOC I Know You See It (Bad Boy /Atlantic) 3.28 45% 14% 3.39 3.42 3.26 

Total sample sue a 367 respondents Teal average larora00iry estimates are based on a scale of 1 -5 (1- dislike very much 5 = like very muChl Total lamihadly 
represents Me percentage 01 respondents who recogm:ed the song Total born represents the number of respondents who said they are tired of hearing the song Songs 
must have 40% tamthanty to appear on survey Sample composition is based on persons 12. Persons are screened vu the Internet Once passed. they can take the music 
test based on the tormaUmusic preference Rate TheMusic corn results are not meant to replace callout research The results are intended to show opinons of participants 
on the the Internet only RateTheMusec is a registered trademark of RateTheMusic corn TAN RTM system is available ter metal radio stations ay calliq Ill-377-5M 
natolloMrsic. coin data Is provld*d by MAW Ronan* a division of Premiers Radio NMroe*s. / 

WILD/N' OUT This summer Universal Motown recording art- 

ist Nick Cannon fo visited the Island of Oahu. HI for the Power 

104.3 Concert Series at the 50th State Fair He's seen here with 

KPHW (Power 104 3)/llonolulu afternoon personality KC 

EVERYBODY LOVES PINK Before LaFace recording art- 

ist Pink hit the stage in Hollywood last month. she took a minute 

to mégit. greet and pose with RBR Sales Manager Knsry Reeves 

and CHR/Rhythmic Editor Darnella Dunham Seen here II-r) are 
Reeves. Pink and Dunham 
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DARNELLA DUNHAM 
/Mwohanrlrad/eanlhsoaon/a.Qaw 

Going Hollywood 
From radio personality to actor 

KTU /New York's current Studio 54 Clubhouse host, Al 
Bandiero, utilized his skills as an on -air personality to be- 

come not just an actor, but a working actor in Hollywood. His 
extensive list of credits includes appearances on The Practice and 
in Dragnet and Rocks/ IV and voiceover work for Volvo, Revlon 
and Nestea. 

His latest project is the Amer- 
ican telenovela Desires, which 
shows on the Fox -owned My- 
Network, starting Tuesday, 
Sept. 5, at Kpm, which is the 
same time the network will 
launch. 

This week Bandiero talks 
about how he unexpectedly got 
into acting and how being in ra- 
dio has helped his acting career. 

Al Ba 

R &R: Did you always have aspirations to 
hronte an actor? 

AB: No, never. I was not interested in it. 
But my radio training has actually been 
absolutely the best training l've ever had 
to move on to do other things in the enter- 
tainment business because there are no cue 

"My radio training has 

been absolutely the best 

training l've ever had to 

move on to do other things 

in the entertainment 

business because there 

are no cue cards -it has 

to come off the top of your 
head." 

f,,. 

cards - it has to come off the top of your 
head. You've got to be conversational, and 
you have to know what's going on and be 
educated about your product. 

From radio hosting, I went into TV host- 
ing, and when I moved to Las Angeles to 
further pursue the television hosting, the 
acting happened by accident. I walked into 
an audition that this agent friend I had at 
the time sent me to. It was my first audi- 
bon in LA., and there was a cue card for 
the host to read. 

As the writing on the cue card got clos- 
er to the bottom of the cue sheet, it got so 
small that it was impassible to read, so I 

stopped in order to start from the top 
again. 

The casting director screamed at the top 
of her lungs, "There's no stopping!" I 

looked at her with my New Yorkism and 
said, "Do you want me to come back in 
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ndiero 

and pretend you didn't do this, 
or do you want me to leave? 
What's the deal ?" 

I left and called my agent to 
tell her about it, and she called 
the director and ripped her a 

new one. I found out that this 
casting director was a manager 
of hosts, so she was loading the 
deck to make sure that her cli- 
ents got the job. That was my 
welcome -to-L.A. story. 

My agent friend said, "Here's a coach. 
Tell her what happened." I went to see the 
coach, and as I was telling her the story, 
she said, "OK, but why are you telling me 
this? I'm an acting coach." I said, "Oh, my 
agent didn't tell me that." 

She said, "You know what, you have a 

certain something about you. Look at this 
scene and do it with me." I said, "I'm not 
interested in acting," but she insisted that 
I do it. I went out, looked at it for about 
15 minutes, went back in and did the 
scene with her. 

She looked up and said, "Whatever the 
reason that you're here, there is a reason 
other than what you know. You have the 
ability to do this. Class starts tomorrow, 
and you're in it." 

I started to put myself 100% into it. I 

studied films and went to see the best 
teachers I could find. But it always came 
back to listening, which is the most im- 
portant thing that you're taught in acting. 

The reason the listening kicks in well 
for me is because, in radio, you have to 
listen when you have guests talking to 
you, you have to listen for intros, and you 
have to listen for the end of the song - 
everything is about listening. 

When class started i did well because I 
was able to listen and then react. A lot of 
actors don't listen; they can't wait to get 
to their lines. 

R &R: Do casting directors seem to be im- 
pressed by your background in radio? 

AB: In Los Angeles I kind of got both 
sides. Some didn't care what you had 
done or what you were about. And then 
there were some casting directors who 
would ask me, "Can you do any im- 
prov?" I'd laugh and respond, "What do 
you think a four -hour radio shbw is? It's 
improv!" 

So, again, my radio background made 
it simple for me. There are actors who 
sometimes forget their lines, but the scene 

Is going pretty well, so you kind of im- 
prov to bring them back in, and then the 
rest of the scene goes well. 

Convention Update 
Cumulus Exec. VP John Dickey has been added 
to the "Talking Heads of Programming" session, 
which will be held on Wednesday, Sept. 20. The 
R&R Convention takes place Sept. 20-22 at the 
Hilton Anatole in Dallas. Visit www.radioand CONVENTION records.com for more details and registration Matto tt,llN 
information. °" 

I 

R &R: Henn did you go about getting rep - 
resentation? 

AB: Well, about a million people told 
me no. I just kept knocking on doors, and 
I said to them, "My name is pretty well - 
known in New York. Just take a look at 
my resume and see what I've done." It 
goes in one ear and comes out the other 
until, finally, after all the no's, you get 
somebody to notice you. It only has to 
happen once. 

You start to go to auditions, and you're 
new to them. They don't know you in this 
world, and sometimes that's a very posi- 
tive thing because you're fresh blood to 
them, you're something new. 

l've always been told that there was 
something different about New York ac- 
tors vs. L.A. actors. When a New Yorker 
comes into the room, there's a rawness 
to them, there's something real about 
them. I started to get that feedback when 
I would go to auditions, that there was 
something real about what I was doing 
and that I wasn't like someone just go- 
ing in to audition for a part. 

R &R: How did all of the tto's affect your 
fit? 

AB: There were times when I would 
come home and say, "Wow, 1 gave up 
what I had in New York after being on 
the air so long there and having a follow- 
ing to do this ?" But I had a passion about 
what i wanted to do. 

I've been raised and taught that there's 
nothing that you can't do if you really 
want it. The only thing you can't do is live 
forever. You can do anything else you 
want. You just have to have the guts to 
do it and know in your heart that you can 
achieve what you're setting out to do. 

R &R: Your new shout, Desire, is a tele- 
ccozrla. is it like the popular Spanish-language 
ones? 

AB: It's taken from the telenovela 
world, but it's not an out- and -out tele- 
novela. It's a one -hour drama that will 
happen Monday through Friday, with a 

montage on Saturday of what happened 
during the week. It's never been done in 

"?Ile only thing you can't 
do is live forever. You can 

do anything else you want. 

You just have to have the 

guts to do it." 

uU/NrplNrpN/Il 

"Some casting directors 

would ask me, `Can you do 

any improvr I'd laugh and 

respond, 'What do you 

think a four -hour radio 

show is? it's improv!"' 

this country before. It's going to start 
Sept. 5 because they didn't want to run 
on Labor Day. 

My character, Peter Evans, is a maitre d' 
in a five-star Beverly Hills restaurant. He 
basically runs the place. He's got the pow- 
er, and he's the first person most people 
see when they walk into this restaurant. 

Everything about this show is so differ- 
ent from what people are accustomed to 
that I think they're going to become ad- 
dicted to it. It's a throwback to Dynasty - 
the men are dressed in incredible suits, the 
woolen are beautifully dressed, there are 
mansions, there's expensive cars. It's a 

throwback to what television used to be. 

Because this is on every night, people 
are going to check it out, and the look is 

going to be so different from anything else 
on television. It's shot in HD, and the tex- 
ture looks beautiful. There are film direc- 
tors on this project because they wanted 
it to feel like you were watching a long 
movie. 

The one thing that we are putting the 
word out on is that telenovelas are known 
for pretty bad acting and everything being 
over the top, but this is completely differ- 
ent. The people they bought the rights 
from were sent the first episode, and they 
could not believe what we had done with 
it because of what it looks like. It's 65 epi- 
sodes, which is equal to three TV seasons. 

R&R: What advice would you give radio 
personalities looking to ['mottle pnífes Tonal 

actors? 
AB: Be prepared for a lot of no's. Be 

prepared for a lot of people to tell you 
"Well, you do radio - that's different 
from this" until they get to know what 
radio has taught you and how you can 
bring that into other areas, whether that 
be television hosting or acting. 

It is very different. In radio, everything 
hasgot to come off the top of your head. 
In acting, it's written for you. But even 
though the words are written for you, you 
still have to make them your own. 
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Atlantic Records wants to thank RHYTHMIC RADIO for a very HOT summer... 

Atlantic Records is the # 1 Rhythmic label 
of the year through 7.24.06 

T.I. 
# 1 Rhythmic radio: "What You Know" 

1 Pidtin, n album. KINK apt 

# 1 video MTV 8 BET. "What YOU Know dnu vV 1, Yuu 

# 1 most searched hip hop artist Myspace.cnm 

111. 

(ranked by Mediabase detections) 

.:.t.. ̀ .. 
111111."l'II.: 

# 1 Rhythmic radio: "It's' Goin' Down" 
# 1 album New Joe City now certified Gold 

# 1 video on MTV á BET and it 1 Urban radio: "It's Goin' Down" 

"It's Goin' Down" has the record for longest run at I 1 atop the 

Rhythmic chart in 2006: 7 weeks 

"I Know You See It" approaching Top 10 at Rhythmic 8 Urban radio 

!.at.. 

CASSIE 
# 1 Rhythmic radio: "Me & U" 
...approaching Top 5 Urban, # 1 Pop 

leo TRL on MTV 

Debut album Cassie in stores Aug 8 

New srngle "Long Way To Go going for airplay now add date Aug 21 

beau dal 
N 1 Rhythmic radio: "Temperature" ... #1 Pop radio 
# 2 best selling digital single of 2006: "Temperature" 

On tour with Mariah Carey August/September 

"(When You Gonna) Give It Up To Me" approaching Top 10 Rhythmic radio 

This will become Sean Paul's SIXTH TOP 10 single at Rhythmic radio 
(including two # 1's) 

DRO Il ìlt.ti ̀ D 
111111%-1-11 .1.: 

"Shoulder Lean" approaching Top 10 Rhythmic radio 

# 1 already at Urban radio 

# 1 video BET and added to MTV 

Album. Best Thang Smokin' rn stores August 29 . 

JIDDY 
Come To Me" detonating at all formats. Already getting immediate airplay at 

Rhythmic powerhouses like Hot 97 NY. Power 106 LA, B96 Chicago, KYLD 

SF, KMEL SF. WJMN Boston. KUBE Seattle, KXJM Portland. KUUU Salt Lake 

City. WZMX Hartford. 790 San Diego WWKX Providence. WJHM Orlando, 

WNVZ Norfolk. KOHT Tucson and ever where m between add date 8 21 

About to unleash... 

'Cham featuring Alicia Keys "Ghetto Story" blowing up at Hot 97, KMEL, WPGC, WPHI, WPOW, KVEG, KBMB, WWKX, WJMH and many more. Added to MW 8 BET. 

'Danny Kane "Show Stopper "...the first single from the girls of Diddy's Making of the Band 3 on M1V. add date Aug. 7 

'Lupo Fiasco "1 Gotcha ", produced by Pharrell and already blowin' up in mixshows everywhere...add date Aug 14 

Congratulations To The Entire Atlantic & Special Ops Teams For These Achievements! 

And it don't stop... 

BET* .1),Ir ,. i n'11 s 
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Ri? CHR /RHYTHMIC TOP 50 
LAST 
wEn 

THIS 

NEE., 

July 28, 2006 
ARTIST TITLE - 

TOTaI 
PLATS 

. r- 
Pun 

TOTAL 

AUDIENCE 

NÆE{S ON 

CHAR* 

TOTAL STATgNy 
ADOS 

2 1 CASSIE Me & U (NextSelectron /Bad Boy /Atlantic) 6213 67 661796 19 7910 

1 2 YUNG JOC Goin' Down (Bad Boy /Atlantic) 5940 -552 586648 18 8110 

3 0 NELLY FURTADO f1TIMBALAND Promiscuous (Gelfenl 5730 + 123 552587 11 7311 

4 4 LIL' JON fIE -40 & SEAN PAUL Snap Yo Fingers a -VT) 4846 494 462641 23 8210 

5 5 CHERISH Do It To It (Sho Null /Capitol/ 4725 267 363336 14 8410 

6 0 E -40 ffTPAIN & KANDI GIRL U And Oat (Reprise /BMf& 4479 .170 417826 17 7313 

1 7 KELIS fIT00 SHORT Bossy (Jive/Zomba Labe/Group) 4161 27 351170 15 8110 

8 8 RIHANNA Unfaithful (DelJam/la/MCI 3946 .3 312579 12 7411 

9 9 FIELD MOB fICIARA So What (DTP /Geffen/ 3558 -313 399998 21 8210 

10 10 BEYONCE' fIJAY -Z Dena Vu (Music Worki/Sony Urban/Columbia) 3485 -54 339953 6 7511 

13 NEYO Sexy Love (DelJanr/la/MG) 3077 +367 382067 7 7612 

15 0 SEAN PAUL... When You Gonna (Give It Up To Mel (VP /ANanticl 2953 +377 333077 9 71/1 

18 0 CHINGY fITYRESE Pulling Me Back (Capitol/ 2860 +567 249974 8 7413 

17 YOUNG DRO K.I. Shoulder Lean (Grand Hustle/A(Janticl 2753 +412 258665 10 7016 

11 15 T.I. Why You Wanna (Grand Hustle/Atlantic) 2618 -279 293761 15 7310 

14 16 LETOYA Torn (Capitol) 2596 -12 236561 11 7411 

12 17 CHRIS BROWN full' WAYNE Gimme That (Jive /Zomba label Groupl 2459 -375 239649 16 7710 

16 18 CHAMILLIONAIRE fIKRAYZIE BONE Ridin (Universal Motown) 2274 214 196794 28 8210 

20 19 GNARLS BARKLEY Crazy (Downtown/Laval/Mantic) 1999 79 144159 7 6611 

19 20 PAULA DEANDA fIBABY BASH Doing Too Much (Arista) 1997 103 192314 21 6110 

21 21 JANET JACKSON fINELLY Call On Me (Virgin) 1856 9 165902 5 7011 

22 22 SHAKIRA fIWYCLEF JEAN Hips Don't Lie (Epic/ 1664 -133 125610 19 5110 

26 YUNG JOC I Know You See It (Bad Boy /Atlantic) 1642 +467 164409 4 52/8 

24 ! CIARA fICHAMILLIONAIRE Get Up (LaFace/Zomba label Croup) 1521 +278 122393 5 6614 

25 PACK Vans (Up All Nile/Jive/Zomba Label Croup) 1375 +163 112691 8 4010 

23 26 BUSTA RHYMES... I Love My B ' (Fhpmode /Aftermath /lnterscopel 1187 -474 110479 12 5710 

28 OMARION Entourage (Sony Urban /Epic) 1031 +185 120240 5 4412 

31 PITBULL Bolangles (TVTI 905 +108 64670 15 3912 

37 SHAREEFA fILUDACRIS Need A Boss (DTP /DeIJam/IDJMG) 872 + 249 66179 3 5414 

40 PUSSYCAT DOLLS fIBIG SNOOP DOGG Buttons (A &M /lnterscope) 862 +268 78459 4 2014 

33 BROWN BOY Superman (AME /Street Novel 827 +82 52292 5 2010 

41 0 JUSTIN TIMBERLAKE SexyBack (Jive /Zomba Label Group) 822 +254 83956 2 3014 

27 33 SHAWNNA Gettin' Some (DTP /DelJan/OJMGI 800 237 66609 17 58/0 

32 FRANKIE J. fIMANNIE FRESH & CHAMILLIONAIRE That Girl (Columbia) 799 +51 60441 4 38114 

39 BROOKE HOGAN fIPAUL WALL About Us (SMC/SDBE) 792 +181 59317 3 3414 

30 36 CHAMILLIONAIRE Grown And Sexy (Universal Motown) 780 43 46943 5 52/0 

29 37 MARY J. BLIGE Enough Cryin' (Geffen) 771 -72 103222 17 42/0 

NEI> FERGIE London Bridge (A &M//nterscopel 848 +449 55709 1 40I13 

LUDACRIS f/PHARRELL Money Maker (DTP /DelJam/I0JMG) 630 +513 60415 1 6/1 

45 0 CADILLAC DON... Peanut Butter And Jelly (Southern Boy /Asykim) 616 +105 55651 3 1612 

34 41 CHRISTINA AGUILERA Ain't No Other Man (RCA/RMG) 568 88 45797 5 2510 

49 0 ICE CUBE fISNOOP DOGG Go To Church (Lenchmobb/VirgLnl 561 +193 35239 2 32/2 

50 CD BIRDMAN & LIl' WAYNE Stuntin'... (Cash Money /Universa /Motown/ 546 +197 52547 2 4014 

38 44 NATALIE fIBUN B What You Gonna Do (Latium/Universa /Republic) 528 -95 33477 10 2510 

36 45 RICK ROSS... Husum' (S/ipN- Slide /De1Jam /IDJMGI 523 -118 81304 17 4110 

35 46 BUBBA SPARXXX Heat It Up (Purple Ribbon /Virgin) 523 -131 39547 13 4210 

44 47 REMY MA FINE Y0 Feels So Good (SRC /Universa /Motown) 516 41 91493 9 2210 

*but> MONICA fIDEM FRANCHIZE BOYZ Everytime Tha Beat Drop (J,/RMGI 486 + 229 46948 1 47145 

42 49 JAMIE FOXX fITWISTA DJ Play A Love Song (J /RMG) 483 83 51361 15 3910 

Iaeówt> LYFE JENNINGS S.E.X. (Sony Urban/Columbial 458 +137 50732 1 2616 

86 CHR/Rhythmic reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay 
week of 7/16.7/22. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays. the song with the larger increase in plays 
is placed first. Songs below No 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each 
reporting station Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week 
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100) Each daypart on each station is assigned an AOH number 
Average Quarter Hour Persons used herein with permission from Arbitron Inc (O 2006. Arbitron Inc.).© 2006 Radio 8 Records. 

POWERED 
11EUI.AB:tSE 

MOST ADDED' 
ARTIST ".E .J+;. ADDs 

MONICA... Everytime Tha Beat Drop U /RMG) 45 

FRANKIE J_.. That Gd (Coimbra) 14 

JIBES Chan Hang Low (Geffen) 14 

FERGIE London Bridge (A &M/interscope) 13 

MILA J... Good looks' Out (T U.G.NniversarMotown) 12 

JOJO Too Little Too late (BlackGround'UrrvwsalMotown/ 10 

BONE TNYOSN- HARMONY Don't Stop /Koch/ 9 

YUNG JIC I Kw You Soo It (Bad Boy/Adaaficl B 

Y08118 8113MI kLan(Grand1krtMtlldMttAFII 

LYFE AIMS S.E.X. (SaM/hMICakfW 8 

BEEP SIM ML KELLY Lot's ANN Lavo iirsI itoi laitfetlM 
1 .Í_J_WÍ JJg applailmtalitotioirn sat iwi 
w nowt Ms par Kist mow Orr Saw Mutai liplappio watt 
widen SN sin* vim& AN sirpiy wed i tiiol as Pm* Omsk 
&arty. Adis Inn all slat mu.= st aM play lava/ 

MOST 
INCREASED PLAYS 

ARTIST TITLE LABELS, 

TOTAL 
PLAT 

INCREASE 

CHINGY fITYRESE Pulling Me Back (Capital +567 

LUDACRIS fIPHARRELL Money Maker (OWPA7e0JaMKUMG) .513 
YUNG JOC I Know You See It (BadlioylAtlanticl .467 

FERGIE London Bridge /A &M /Interscopel .449 
YOUNG ORO K.I. Shoulder lean !GrandHustk-Atlanrrn +412 

SEAN PAUL... When You Gonna (Give It Up To Mel !VPAtlanbcl .377 
NE -YO Soy Love /DelJanvKUMG! 367 
CIARA fICNAMILUONANIE Get lip (láacelmdr label Group) .278 
PUSSYCAT DOLLS_. Buttons (A &M /Interscope) .268 
JUSTIN TIMBERLAKE SexyBack 4/we/Zomba label Group) .254 

NEW & ACTIVE 
MR. CAPONE -E Don't Get It Twisted (NCI 
Total flays: 429, Total Stations: 21, Adds: 1 

JAIS Chain Hang Low (Geffen) 

Total Plays: 404, Total Stations: 19, Adds: 14 

CHAM IIAl1CIA KEYS Ghetto Story (MabousAtiontir) 
Total Plays: 365, Total Stations: 23, Adds: 3 

PLAY-11410W I PITBUII Get Freaky (G4/Latum/Unnrevsa0 

Total Plays: 326, Total Stations: 12. Adds: 1 

LLOYD BANKS fI50 CENT Hands Up (G -0rrt/lnterscopel 

Total Plays 310, Total Stations: 21. Adds: 2 

JOJO Too Little Too Late (BlackG,owdrUrrvevsa/Motown) 

Total Plays: 220, Total Stations 18, Adds: 10 

LIONEL RIg IE I Cad It Love ils/andIDJMGI 

Total Plays: 203. Total Stations: 27, Adds: 3 

METHOD MAN tILAURYN HILL Say (Del JanVIUJMG) 

Total Plays 160. Total Stations: 11. Adds: 0 

SAMMIE You Should Be My Gd (Rowdy /Unversa/Motown) 
Total Plays: 134. Total Stations: 15, Adds: 2 

DEEP SIDE t1ß KELLY Let's Make Love (Jive/Zomba label Group) 

Total Plays: 112, Total Stations: 9, Adds: 6 

Sogs rooked by total plays 

Station playlists for all R&R reporters are available 
on the web at www.radioandrecords.com. 

LY DjS7 
TS MS UGLY DJs 992% fai THE TIME . 

P11111111CTS. MVP ASH! 

r...r 
POS : 

Eventlape' BunchaBanners' 
FlashBags" BumperSbtkes. 

Pon,hcs KelTags StadltmiCups 

woman www firstflash.cout 

CALL FIN A f 

AM STAIIT 
MR EVENT TODAY! 

I.800.2IFLAS 

Aft. 41r 
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FirstFlash! 
Moose Lake Products Company. Inc 
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R URBAN /URBAN A C /GOSPEL 
DANA HALL 
dhal/Orad/oandrseo ds.com 

I Spy iPod 
What industry folks are listening to on their own time 

ecause we are programming or promoting music all day 
IU long, you'd think that when we get in our cars at night and 

drive home, we wouldn't want to hear any music at all. Not so. 
Most of us - when we're not listening to our station or the com- 
petition, of course - have a very diverse library of songs and 
artists that we listen to, and listen to often, on our own time. 

I've always felt that having wide - 
ranging taste in music is a telltale sign 
that you are a true music lover. Over the 
years I've been into everything from 
Maxwell and A Tribe Called Quest to 
Luther Vandross and The Isley Broth- 
ers to The Red Hot Chili Peppers and 
Aerosmith to a whole lot of corny '80s 
pop (I guess one always identifiés with 
the music of one's youth). 

I used to think I was unique because I 

liked artists and songs from outside the 
Urban format, in which I work, but I've 
come to find I'm actually not unique at 
all. Most of the programmers, DJs, pro- 
motion executives and others I talk to say 
they also listen to a little bit of everything. 

iPods and other MP3 players have 
made it easy to combine all your musical 
tastes in one convenient place. You can 
put together songs and artists in ways 
that you will never hear on the radio. 

Songs in hot rotation m my iPod include 
Corinne Bailey Rae's "Like a Star," Gnarls 
Barkley's "Crazy" Tony, Toni, Tone!'s "Still 
a Man," Sting's "It's Probably Me" and 
Shakira f /Alejandro Sanz's "La Tortura." 

On my CD player at home I most often 
put on Seal's album IV, Bob Marley & The 
Wailers' Africa Unite: the Singles Collection, 
Sadé s Lovers Rock, The Afro Cuban All 
Stars' A Tada Cuba Le Gusta and Bridget 
McWilliams' Too Much Woman. 

What's on your iPod? 1 asked industry 
folks that question, as well as what songs 
they most recently downloaded and 
what's getting hot rotation on their home 
stereo. Here's what they told me 

KIM Brown 

OM, Radio One/Washington, DC 

My hot rotation includes Conya Doss, 
The Best of Michael I' ranks, Jill Scott's Who 

Is Jill Scott?, 11w Best of Sting, David San - 
born and Maxwell. 

John Cantpanris 
VP/Director Urban Prognounitj, 

Superadio 

The top five songs on my iPod at the 
moment are Prince's 'The Ballad of Dor- 
othy Parker," Cheri Dennis' "I Love You," 
Leela James' "My Joy (Quentin Harris Re- 

mix)," Peven Everett's "Testin' Me" and 
Kern f /Floetry's "Love Calls (The Re- 
mix)." 

The last five songs I downloaded were 
Mos Def's "Got," Prince's "The Word," 

Van Hunt's "Being a Girl," Marvin 
Gayé s "B Plays It Cool" and The Police's 
"Voices Inside My Head." 

Skip Dillard 

OM, Radio One/Detroit 

I have five albums in hot rotation right 
now. I promise, I'm not a weirdo! They 
are John Coltrane's Ballads; Ne-Yó s In My 
Oum Words; Herbie Hancock's Maiden 
Voyage; Sviatoslav Richter's The Carnegie 
Hall Recordings, 1960; and The Los Ange- 
les Philharmonic Live, Vol. 3/4 - Beethoven. 

Clyde Daffy 

Sr. Dirocior/Prrowotion, Verily 

Here are the top five albums on my 
iPod: PJ Morton's Emotions, Kloud 9's 
Yearning 2 Love, Stevie Wonder's A Time 
2 Love, Anita Baker's Rapture and Kirk 
Franklin's Hem. 

Buhl Fundoda Ik- Grimas 

VP/Promotion, EMI Gospel 

When I get off work I like to relax, so 
in my CD player I'm rotating the new 
India.Arie, Testimony (I'm feel in' her vibe) 
and Kierra Sheard's new joint, This Is Me 
(a great CD to ride with). I'm still killing 
the Kern album, and I'm a jazz head, so I 

also have both Alex Bugnon and Ahmad 
Jamal in hot rotation. 

Kevin Ganhisr 

PD, WCFB Orlando 

Here's the top five on my iPod shuffle 
(some are songs, some are albums): 
Michael Franks' new CD, Rendezvous in 
Rio -every cut is a winner; Dr. Buzzard's 
Original Savannah Band's "Cherchez La 
Femme /Se Si Bon "; Stevie Wonder Pre- 
sents Syrreta; Flora Purim's "Angels "; and 
Junior Walker & The All Stars' "Walk in 
the Light." 

Kwin "Cflblo" Mho 
Southwest Regional, Del Con N 

I really like the Susan Cagle CD The 

Subway Recordings. I've only download- 
ed three albums in my life, and that's usu- 
ally been because I could not find them 
in a store or I refused to wait for the or- 
der to arrive. One of those was the new 
Deadboy & The Elephantmen CD, We Are 
Night Sky. I saw them on Henry Rollins' 
talk show on IFC and was floored. 

The other one was the Gnarls Barkley 
St. Elsewhere joint. It's an amazing collab- 

i 

Dueling Turntables At R&R 2006 
The Mix Blast Showdown" returns! This year at 
2006 in Dallas the top radio mix -show DJs in the 
pete for the title of R &R Mix Blast Showdown Cham 

To be considered as finalists. mixers should send an MP3 
10-minute mix to mixblastshowdown @gmail.com, or mail 
a CD of the mix to Al Machera, c/o R &R. 2049 Century 
Park East. 41st Floor. Los Angeles. CA 90067. If you 
have technical questions. Machera can be reached at 
amachera @radioandrecords.com. 

Submissions will be accepted until Aug. 11. and 
the finalists will be announced in the Aug 18 issue 
of R&R. Finalists will then compete in Dallas at the 
official 'Mix Blast Showdown- on Friday. Sept. 22. 

R &R Convention 2006 is scheduled to take place 
Sept 20-22 at the Hilton Anatole Hotel in Dallas. concurrently with the 2006 
NAB Radio Show. Check out our website at www.radioandrecords.com to 
register and for a complete convention agenda. 

R &R Convention 
country will corn - 
pion. 
or link to their best 

SEPTUM* 2422. toa 
CONVENTION 06 

oration that seems made in heaven and 
whose commercial success is a testament 
to Cee -Lo's dedication to soul music. 

My car's CD player has been married 
to the Ray De La Paz -Louis Ramirez. al- 
bum Otra Noche Caliente for almost 15 

years. It's very cool and exciting salsa and 
Afro-Cuban jazz and even has a jazz -in- 
fused R &B standard. And, lastly, I don't 
go anywhere without at least one Louis 
Armstrong record. Pick one - any one. 
He never put out any garbage. 

Jeff Grant 

VP/Promodon, Verity 

Here's what's in hot rotation for me: 
India.Arie's Life mil Relationships, Onitsha's 
Church Girl, Kloud 9's Kloud 9 Pends: T e 

Vibe Room Compilation, Kim Burrell's Ever- 
lasting Life, Frank McComb's Straight Fnmh 

the Vault and Kirk Franklin's Hem. 
The last projects that I bought were Kiki 

Sheard's This Is Me, Taylor Eigsti's Lucky 
to Be Me, Shakira's Oral Fixation and Mary 
J. Blige's Breakthrough. 

bib Glas 
MD, WRKS/New Yak 

Here's what I have in heavy rotation on 
my iPod: the new Pink album; Break- 
through, by Mary J.Blige; the new Ne-Yo; 
U2's greatest hits; and Remy Ma - yep, 
I like Remy Ma! 

Stephan NM 

VP/Music Programming, NET 

These are the albums I have in hot ro- 
tation on my iPod: Thom Yorke's The 

Eraser, T.I.'s King, Busta Rhymes' The Big 
Bang, LTD's Togetherness and the U2 song 
"City of Blinding Lights." 

Johnson Cynthia 

Sr. VP/Promotion, Warner Bros. 

For me, the No. 1 most -played album 
is Mary J. Blige's Breakthrough. I love her 
CD. My other top four albums are by Ne- 
Yo, Busta Rhymes, The Federation (not 
because it's my label, but because I'm get- 
ting into hyphy music) and any album by 
Luther Vandross. 

Ken Johnson 

Director/Urban Programming, 
Cumulus 

The last five records I downloaded 

were Urban Mystic's "Long Ways," Stevie 
Wonder's "Loves in Need" and "As," Eric 
B & Rakim's "You Got Soul" and George 
Benson's "Everything Must Change." 

On my iPod I have a mix of music. I 

have artists like George Duke, Maroon 5, 

Alanis Morissette, Kevon Edmonds, En- 
chantment, Maze, Jodeci, Phyllis Hyman, 
Special Delivery, Janet Jackson, Michael 
Jackson, Queen, The Police, Maxwell, 
Chanté Moore and countless others. 

Larry nag 
Sr VP/Promotion, lhleReatM 

The top artists and albums currently in 
rotation on my iI'od are Raheem De- 
Vaughn (I know it's Jive, but he's just too 
good), Sly & The Family Stone's Greatest 
Hits, Kanye West's Irate Registration, any 
'70s soul compilation and Coldplav's 
Parachutes. 

Helen Link: 

PD, WWPR/New York 

My five hottest artists are Michael 
Franks, Al Jarreau, Pat Metheny, Yolan- 
da Adams and Fred Hammond. The last 
songs I downloaded were Trin -i -tee 5:7's 
"God's Grace," Israel Kamakawiwó olé s 

"Somewhere Over the Rainbow" and 
Maxwell's "This Woman's Work." 

Here's where it gets a little weird: The 
last CDs I bought were Carol Riddick's 
Moments in Love and Willie Nelson's 
Greatest Hits. 

John Long 

PD, KSOC/Ds/as 

Even though I have every genre of mu- 
sic in my iPod from hip -hop to old school 
to jazz, what I am listening to most now 
are all four of the Hidden Beach Un- 
wrapped albums and the StreetWize 
smooth urban jazz CD. I take my iPod 
everywhere with me - on the airplane, 
to the office, to the bathroom. 

Believe it or not, this music doesn't 
calm me down, it actually gets me crunk! 
It's amazing that the Smooth Jazz format 
does not support this music. 

Thomas Lytle 

VP/Promotion, Def laya 

On my iPod I'm listening to Megan 
Rochell's "Floating," Kool & The Gang's 

Continued on Page 33 
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July 28, 2006 
MIST TITLE LABEL(S) 

YOUNG DRO fIT.L Shoulder Lean (Grand Hustk/Adanticl 

LIL' JON fIE-40 & SEAN PAUL Snap Yo Fingers (TV77 

T.I. Why You Warms ([rand HusdldAttanricl 

FIELD MOB fICIARA So What (DTP/Geffen) 

YUNG JOC Goin Down (Bad Boy /Atlantic) 

BEYONCE' WAY -2 Deja Vu (Music Wc,id/SaryllrbailCdihmbra) 

CASSIE Me & U (NextSeEctrovBad8oy /Atllantk) 

LETOYA Torn (Capitol) 

CHINGY fITYRESE Puling Me Back ( Capitel) 

KELIS fIT00 SHORT Bossy (Jine/Zamòa Label Group) 

CHERISH Do It To It (Sho Nuff /Capitoli 

NEYO Sexy Love (DelJanID/MG) 

MARY J. BLIGE Enough Cryin' (Geffen) 

JANET JACKSON fINELLY Call On Me (Virgin) 

JAMIE FOXX ffTWISTA DJ Play A Love Song /J /RMGI 

YUNG JOC I Know You See It (Bad Boy /Atlantic/ 

BUSTA RHYMES... I Love My 6 (fAjarnode/Ahermeth/lnterscope) 

E.40 fIT -PAIN & KANDI GIRL U And Dat (Reprise/ME) 

LYFE JENNINGS S.E.X. (Sooty Urbai,Vakmbial 

RICK ROSS... Hustlin' (SSpN- SiÈk /DelJamIDIMGI 

CHRIS BROWN 11LII' WAYNE Ginnie That Utve/Zamba label Group/ 

SEAN PAUL... When You Gonna (Give It Up To Me) (VP /Atbntic) 

SAMMIE You Should Be My Girl (Rowdy/!/niversa /Motown) 

RIHANNA Unfaithful (De1Jam//LUMGI 

CIARA fICHAMILLIONAIRE Get Up (Laface/Zomba Label Group) 

MILA J... Good Lookió Out (T.U.G./Uninersa /Motown) 

PHARRELL fIKANYE WEST Number One (Star Trak/lntecscope) 

NE -YO When You're Mad (DelJam/lOJMG) 

OMARION Entourage (Sony Ilrban/Epic) 

SLEEPY BROWN... Margarita (PLt * Ribbat/Vayln) 

GNARLS BARKLEY Crazy (Downtownava/Atla» ti) 
BIRDMAN & LIL' WAYNE Stuntin ... (Cash Money/Universal Motown) 

SHAREEFA fILUDACRIS Need A Bou (DTP/VefJaMFßJMG) 

REMY MA fINE -YO Feels So Good (SRC/UnversallMotown/ 

JAMIE FOXX Can I Take You Home (J/RMGI 

CADILLAC DON & J MONEY Peanut Butter And... (Southern Boy /AsyliM 
BELLY FURTADO f(TMBALAND Promiscuous (Ge/fenl 

METHOD MAN fMURYN HILL Say (LaetJaaMT1JMGI 

CHAM fIALICIA KEYS Ghetto Story IMadlorse/Atlaobic/ 

BOHA6ON fICRME MOB & FABO Wuz Up ISME/14ipvár/ 

ANTHONY HAMILTON Can't Let Go (So So Oaf/Zombi Ladd Grow/ 

THREE 6 MAFIA Side 2 Side (Hypnotize Minds/Sony UrbanCehinsbal 

MONICA UOEM FRANCHIZE BOYZ Everytine Tha Beat Drop !J /RMGI 

AVANT fINICOLE SCHERZINGER Lie About Us (Geffen) 

MISSEZ fIPMP C Love Song (fo'Reei/Geffenl 

CLIPSE fIPHARRELL Mr. Me Too (Re-Up/Star Trak/Zemóa Label Group) 

CHERI DENNIS I Love You (Bad Boy /Atlantic) 

LLOYD BANKS 1150 CENT Hands Up (G- Ur,t /lntencgpel 

ALI & GIPP fICHOCOLATE TAI Go 'Head (Derrty /Universa /Motown) 

ICE CUBE fISNOOP DOGG Go To Church (Lenchntth/Vrgml 

TOTAL TOTAL TOr mr rurs Pirf 4INfE NAST 
IE4 

3510 +193 354190 12 6610 

3245 -115 355191 27 6110 

3065 -41 299372 16 6610 

2977 -305 344378 18 6510 

2648 -289 297958 21 6410 

2637 +106 251468 6 6410 

2613 +237 301652 10 5910 

2507 -399 298512 20 8610 

2426 +345 251213 9 6512 

2294 -7 197249 12 6210 

2098 .353 199053 17 6310 

2095 +264 278074 8 6110 

2054 .187 244166 17 NO 
2013 +114 174698 5 5415 

1793 .266 205672 18 6410 

1716 +289 148547 5 6214 

1639 -26 173398 11 5910 

1609 +311 142661 8 6413 

1494 +234 154055 7 4911 

1253 -282 113891 17 8210 

1238 199 114802 16 6310 

1020 +200 146803 5 4816 

1019 +105 53356 9 4712 

1011 +229 103246 4 4613 

983 +87 88000 4 6212 

879 +35 39630 7 4110 

868 +86 60867 4 52/0 

812 41 132381 20 5110 

784 +64 72375 6 4513 

675 +32 41403 8 39/0 

670 +73 46591 4 42/5 

648 +261 41034 2 4411 

808 +97 58874 3 4614 

600 .59 99598 9 3210 

578 +210 59255 2 4313 

569 +43 41012 4 31/4 

551 +84 68322 3 411 

509 .25 34848 5 3710 

494 +61 66350 2 2813 

471 -24 27143 1 3811 

458 -54 43009 25 39/1 

447 +110 24311 2 3214 

435 +249 40178 1 4117 

433 +189 20231 1 4211 

428 -96 30663 14 4010 

403 -56 27925 6 3610 

402 .101 35956 15 38/0 

378 + 167 23037 1 4417 

336 .7 18677 4 3210 

327 +95 23445 1 3012 

66 Urban reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks Songs ranked by total plays for the airplay week of 
7/16 -722. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed 
first Songs below No. 20 are moved to recurrent after 20 weeks on the chart unless a song has not yet reached the top 20 It after 20 weeks, the record is not in the top 20 
and has two consecutive weeks of decreased plays. the song is then categorized as recurrent. Most Added is the total number of new adds oficnalty reported to R &R by each 
reporting station. Songs unreported as adds do not count toward overall total stations playing a song Most Increased Plays lists the songs with the greatest week -to -week 
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AOH number. 
Average Quarter Hour Persons used herein with permission from Arbitron Inc. (0 2006. Arbitron Inc.).© 2006 Radio & Records 

Powetum 
MEDIABASE 

MOST ADDED 
MTMT TITLE LABEL(S) AIMS 

JDHNTA ANN he a * /Se & 0r 1 32 

JIBS Dieb Ilea Lalo elk* 21 

MIDWEST CRY On Love AAriersafAtom* 21 

ONE CHANCE Look At Her tilShlM ? 18 

LETOYA She Don't e/ 11 

UNK walk h Dut /BI Ongi echl 9 

LLOYD BANKS 051 CENT Heels IIp tCütiieeatge/ 7 

MICA_ herons Tir8ei OIq kIfiNJ 7 

NAN PAIN_ Mee Yee lie m Nie It w Ts Mel A1A41httid 1 

NNTHAST Nob ken RAñlat smislakYtgd B 

TleBabr W ieEMeIIYeNBet11-aaeeNredMelennteMved r roen 
aide pr IkeY mere psi* Sege ant reei IS Meq pr seek wielie 
ree aiqsy weak. M airplay week is Idol e leail are* SeariaM 
Alks free d near prearanners areal eoE+lel at eg psy IeeeL 

MOST 
INCREASED PLAYS 

ARTIST TITLE LABELS/ 

MINT VIBE Pan Ms Back (Capital 

E4 WNIN $ KAMI 0 U And Dat OlgtisaBME) 

YUMJIC I Know You See It (Bo Boy /0mnd 
NEYN Say Love (Del Ja mVJMS) 

111110111AIL Stunt'... (Cash AAleeyNnyevsalMotown, 

LETOYA She Don't (lipid/ 
MONICA_ Everytme The Bat Drop /J /RMGI 

CASSE Me & U llkutSekctkNYBd Boy /ANrmcl 

LYFE JENNINGS S.E.X. (Sony Ufá nCoAenbir/ 

MHAMA Unfaithful VetJamIDJUG) 

TOTAL 
PLAY 

INCREASE 

+345 

+311 

+219 

+2$4 

+211 

+251 

+249 

+237 

+234 

+229 

NEW & ACTIVE 

LETOYA She Do't ICalaie 
Tod Plays: 312. Total Station 40, Add' 10 

(INK walk h Ou s OmpirKAl 
Tod Ping 309, Tad Station 40, Adds: 9 

SAZ SNICK NOSS,On Sans Real RSe So &M OW 

Tad Nye 277, Tad Stebsiu 24. Alddc 0 

MENAN SBCEiI Reding AAdJnefZIAIASJ 

Ted Pfiys: 275. Teal Station 34, As& 4 

U0. NCIE I Calk lase Itsleet1SUAIR0 

Ted PMys: 271, Tad Stenos 31, Ake 2 

IEATNE! IEADLEY Ms Tee OWNS 
Tod Ploys: 251, Tod Statienc 21, Adds O 

JAGGED EDGE MANE NMI Stems &Sawy UrbaeoMakw 
Tod Hays: 189, Total Stations: 21, Adds: 0 

CHAPTER 4 Fed Wit You 4//ßAAG/ 

Total Hays: 186, Total Stations: 25, Adds: 1 

LUTHER YANDROSS Shire /J /RMGI 

Total Plays: 176, Total Stations: 18, Adds: 2 

CIAMILLIONAIRE Grown And Sexy (Universal Motown) 

Total Hays: 160, Total Stations: 23, Adds: 2 

Senns ranked by total plays 

Station playlists for all R &R reporters are available 
on the web at www,radioandrecords.com. 

OUR 
T -SHIRT 
DEALS 
ROCK! 

32 Radio S.; Steads July 28, 2006 

300 
T- Shirts 
$295 

1000 
T- Shirts 

$2sa 

500 
T- Shirty 

$2 75 

1500 
T -Shirts 

$25. 

White T- shirts 
Heavy 100% Cotton 

Printed up to 4 Colors on 1 Side 
No Setup Charges! 
No Art Charges! 

fin 

000 
Free Catalog 
CALL NOW? 

1-800-34-EMKAY 
S31-777-3175 

FAX: 571-777-3155 

14iWW,emkaydesiRTls.com 

infn(u'eokaydaip5.00w 
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Artist Title Label) 

America's Best Testing Urban Songs 12 t 
For The Week Ending 7/21/06 

Pers. F M 

TW LW Famd. Burri 18 -34 18 -34 18 -34 

CASSIE Me & U i'IeltSelectmn8ad BoyiAtlanhc 4.16 4.11 96% 23% 4.01 4.07 3.86 

FIELD MOB MICIARA So What /DrP /Gellen/ 4.06 4.06 95% 25% 3.92 4.02 3.67 

CHINGY 1(TYRESE Pulling Me Back 'Capitol 4.04 3.96 75% 12% 3.94 4.06 3.68 

JON fiE-40 & SEAN PAUL Snap Yo Fingers iTVI/ 4.01 4.01 97% 28% 3.77 3.83 3.60 

CHERISH Do It To If Sho'NullCapitol) 3.99 4.00 93% 25% 3.85 4.02 3.40 

YUNG JOC Goin Down /Bad Boy /Al/antacl 3.98 4.05 97% 31% 3.81 3.92 3.55 

NE -Y0 Sexy lore (De(JavnIDJMG' 3.97 4.02 82% 16% 3.90 3.92 3.84 

CIARAOCHAM1110NA/EGet_.11á erZonaalaóéGraµ 3.96 - 46% 6% 3.77 3.82 3.65 

E,48 ffT PAIN & KANDI GIRL U And Dal (Reprise ME 3.95 3.92 84% 17% 3.85 3.95 3.62 

CHAMILUONA/E fADIAY2fE 808E Ribs AM e'salMaroon 3.93 396 9t% 46% 3.74 3.79 3.62 

C. BROWN BIJI: WAYNE Grme That UAelarúa lade G211pn 3.93 4.02 97% 36% 3.81 3.90 3.56 

T.I. Why You Wanna /Grand lAatie/Atinnid 391 317 91% 27% 3.81 3.93 3.53 

YOUNG DRO tfT.I. Shalder Lean (Grand lluTtbAUantc/ 3.84 3.76 N% 22% 3.66 3.77 3.41 

8. RHYMES_ I lore.. lfi erxiiiAhemaNÁl/Menscopel 3.84 3.78 84% 21% 3.70 3.80 3.45 

NE YO When You're Mad 'Del Jam/IDJMG/ 3.82 3.70 97 38% 3.66 3.70 3.56 

MARY J. BEIGE Enough Cryei (6e/hnV 3.81 384 83% 27% 3.79 3.86 3.60 

LETOYA Torn (Capitol) 3.78 3.73 88% 29% 3.64 3.79 3.23 

JANET JACKSON tINELLY Cal On Me /Yirgn/ 3.75 3.69 68% 13% 3.66 3.63 3.74 

YUNG JOC I Know You See It /Bad Boy /Atlantic 3.72 3.58 54% 12'1 3 37 3.60 2.82 

BEYONCF nJAY2 Deal.. Misr IYmötSer ' Lhbarrûabtáei 3.53 3.52 89% 26% 3.31 3.39 3.30 

OEM FRANCHIZE BOYZ Ridin Rims ,So So Del/Virgin) 3.52 3.51 73'1 25% 3.21 3.18 3.27 

CHERI DENNIS I love You (Bad Boy,Atlantal 3.51 3.75 63% 23% 3.49 3.56 3.30 

JAMIE FOX f(TWISTA DJ Play A Love Song (J /RMG) 3.50 3.59 91% 41% 3.39 3.44 3.27 

LYFE JENNINGS S E X. (Sony Urban/Cánlbe/ 3.49 3.52 40% 13% 3.41 3.51 3.24 

KELIS ¡ROO SHORT Bossy Jivelomba label Group 3.42 3.72 88% 34% 3.44 3.48 3.35 

R. ROSS tIJAY L Hustle NSïahl efJam &AIMG) 3.36 3.41 88% 37% 3.42 3.38 3.52 

OUTKAST Mighty 0 (laface,Iomba label Group- 3.28 3.28 59% 20% 3.33 3.26 3.48 

luto- 511 IpK ú.Y a 360 respondents Tlal average larmrabah esvnates are bated on a scale of 1.5 11 =desólle very mud). 5 = IAe 

very much) Telttl /afollarle represent the e-: , , r.+v1 ' ,poneldits Mio recognized the song TWO gm represents the number of 
respondents w1)O Sad they are Med of Haring the song Songs must fuse 4O% familiarity to appear aT sJHSey Sample conposton 
toted on persons 1 ?. Persons Le screened na ele Internet Once passed. flay can tare de music test basad on the formWfiu6C 
preference Ralo heMuse can results are not mane emplace abut research TAe results are entended to show opinions of penchants 

on eon ele Inland on* RafelheM4(a a Watered trademark of Rare lheMuslc corn ron MTN syaum is available * local radio 

Mims byni /ffa477dNN.MyIelMMllearth alarawlstl - ----Rama. iNrielaOelitwlon Nab Meaatt. 

I Spy iPod 
Continued from Paps 31 

"Light of Worlds," Maxwell's "I'm You: 
You Are Me and We Are You," Mateo And 
The Macks' "Soul Power 74" and Mos 
Def's "UMI Says." 

Barbara McDowell 
Asst. PD/MD, WPWX (Power 92)/ 

Chicago 
My musical taste is 5 ery diverse. I'm 

currently playing albums by Corinne 
Bailey Rae and Daniel Powter, as well as 
Shawnna's Block Music, Terisa Griffin's 
Naked Soul and Nas' (limant. 

Jamillah Muhammad 

PD, WMXD/Detroit 

In hot rotation on my iPod are 
Rahsaan Patterson's "It's Alright Now," 
Cyrus Chestnut's "Anyway You Can," J 

Moss' "Unto Thee," Maxwell's "The 

Lady Suite" and The Winans' "Uphold 
Me," just to name a few. 

Eric Mychaels 

OM, Clear ChanneVNorfolk 

Right now Jamie Fo>,a is in heavy ro- 
tation in my car, specifically the songs 
"V.I.P." and "Do What It Do." My other 
current favorites are gospel tracks from 
Lamar Campbell and Mary Mary; the 
new Prince, 3127; and Groom acon Sexy, by 
Babyface. 

Chris Washington 
VP/Promotion, VP 

Because I'm also a DJ, I don't have an 
iPod. Having said that, I do have a couple 
of tracks in hot rotation now on my ste- 
reo: Christina Aguilerá s "Ain't No Other 
Man," Beyond. & Jay -Z's "Deja Vu," 
Womack & Womack's "Baby, I'm Scared 
of You," my own Prince mix and the al- 
bum legends Lounge XVI. 

MYSTIC MEN SoBe Entertainment crooner Urban Mystic and Warner Bros soulful voice Jahetm 

met and mingled at a recent industry event Seen here are (I -r) Jaheim and Urban Mystic 
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Stations and their adds listed alphabetically by mante/ 
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July 28, 2006 
ARTIST 

' "._ .4EE. S 
TOTAL 

ri ñs 
TOTAL 

AUpEMCE 
(OM 

nibs oR TOTAL STaTO6 
MAT Abos 

BRIAN MCKNIGHT Find MyseH In You (Motown/Universal 1602 +58 153453 27 6810 

MARIAN CAREY Fly Like A Bird / /.sland/IDJMG) 1571 -96 145931 19 6210 

ANTHONY HAMILTON Can't Let Go /So So Del/Zomba LalMGroup) 1498 -162 153431 32 6710 

LUTHER VANDROSS Shine /J/RMG/ 1404 +125 121670 7 6610 

TEENA MARIE Ooh Wee (Cash Money /UnrversalMotown) 1152 171 93944 21 6410 

LIONEL RICHIE I Call It Love /island/ /OJMG/ 1099 +232 97073 6 6316 

URBAN MYSTIC I Refuse (SOBE) 1060 -47 79586 25 6310 

ISLEY BROTHERS... Just Came Here To ChM (Del Sou4/DefJand /DJMG/ 923 .53 74112 27 6210 

ERIC GENET Pretty Baby (Friday /Reprise/iearnerBros.) 910 -13 69756 20 6410 

MARY J. BLIGE Be Without You (Geffen) 908 +7 101775 34 6410 

CHARLIE WILSON No Words /Jrve/Zomba label Group) 885 +55 81480 13 6310 

DONELL JONES I'm Goma Be /laface/Zomba Labe/Group) 844 +37 75042 17 6010 

MARY J. BLIGE Enough Cryii (Geffen) 794 +61 99496 11 2214 

KIRK FRANKLIN Looking For You (fo YoSm4 'Gospo Centric/Zomba Label Group) 734 .9 81446 41 6110 

HEATHER HEADLEY Me Time /RCA/RMG) 725 -23 49430 11 4810 

MARY MARY Yesterday (Sony Urban/Calumbial 610 +39 59866 15 4010 

LETOYA Torn /Capitol/ 538 +49 43913 8 3511 

BEYONCE' fIJAY -Z Deja Vu (Music World/Sony Urban/Columbia) 470 + 128 74348 2 B10 

INDIA.ARIE There's Hope (Universal Motown) 487 +39 32445 3 4514 

RAHEEM DEVAUGHN You (Jive'Zomba label Group) 448 +18 64238 19 3410 

SHANICE Take Care Of U /lmala4/Playtamel 440 .32 31252 16 4710 

JILL SCOTT The Fact Is (I Need You) (Hidden Beach) 434 +56 38276 3 3813 

JAHEIM The Chosen One (Divine Mil/Warner Bros.) 420 -59 34936 13 3810 

FREDDIE JACKSON Until The End Of Time (Orpheus) 370 +14 29263 5 3711 

LORENZO OWENS Wanna See You Smile ID -Town) 336 -1 18171 7 2311 

PRINCE Satisfied (Universal Republic) 330 +53 25399 4 3211 

JANET JACKSON fINELLY Cal On Me (Virgin) 322 +189 31452 1 2815 

KIRK FRANKLIN Imagine Me (fa ro SougGospo Centric/Zomba Labe/ Group) 284 +135 20557 1 2815 

JAVIER The Answer Is Yes /Capitol/ 273 +26 16790 7 2910 

ISLEY BROTHERS... Blast Off Mel SouUDefJarn / /DJMGG 221 -71 12172 9 2810 

68 Urban AC reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks Songs ranked by total plays tor the airplay week 
of 7/16.722. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays. the song with the larger increase in plays is 

placed first. Songs below No. 15 are moved to recurrent aver 20 weeks on the chart unless a song has not yet reached the top 15. It after 20 weeks, the record is not in the 
top 15 and has two consecutive weeks of decreased plays. the song Is then categorized as recurrent. Most Added Is the total number of new adds officially reported to R8R 
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song Most Increased Plays lists the songs with the greatest week - 
to -week increases in total plays Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AOH 
number Average Quarter Hour Persons used herein with permissson from Arbdron Inc. (© 2006. Arbdron Inc.).© 2006 Radio 8 Records. 

FoMEREDEO 

MEDIABASE 

MOST ADDED 
AIIT1T TITLE LAIIELISl ADOS 

NATALIE COLE Day Brume' (VerPe' MG) 16 

A. WANTON Sesta Big Bones (So So Del /Zovnba Label & 1 10 

LNINEL MK I Cal h Love /Island/ /(UMG) 6 

JANET JACKSON fIELLY Call On Me /Yeyo/ 5 

k.FRAMUJN Ynegm ...IFoYoSoalGcepoCwtnclImbe/a tlGrogd 5 

INDIA.ARIE There's Hope (UniversalMorownl 4 

SAMSON Future Anniversary iKedarilLochi 4 

MARY J. BLIGE Enough Urn' (Geffen/ 4 

Jell SCOTT The Fact Is II Need You) (*Men Beach) 3 

JAMIE FOXX fITWISTA OJ Play A Love Song UJ /RMGI 2 

TIN Wk. AC ail MAW is new es sal ad swiss o1 dama/ Is 

sert Iü ear Wet eaves pity: Slap del nad seas *pew walk 
Weis w orphy week. As sin* soak is irraa/ s Su.day Wrsegb 

faaeiy. Adis Irwe i eewpglree we LA waspaM M say play bal 

OTAL 
PLAY 

ARTIST T'1,E .ABETS, INCREASE 

LIONEL RICK I Cal It Low Poll ILUMS/ +232 

JANET JACKSON ffUEllY Cal OI Ma Nape +169 

IL FRANKLIN Imes... Fo Yo StrCa i ganóe label Grail + 135 

A. HAMILTON Sista Big km /Se So Dellesda Laid 6ragy +132 

BEYONCE' fIJAY-Z DM Vu OM* NYAIKSnq'WaaCa4lli l +126 

LUTHER VANDROSS Shoe IJ/RMGI +125 

LEELA JAMES Musc (Warner Bros.) +71 

MARY J. BUGE Enou¢I Cryn (Gell* +61 

SAMSON Futut Isewmo y (KederlKachl +61 

KANYE WEST GEM aper dlloc-A-faIeLMJi f0J1 G/ +61 

NEW & ACTIVE 
ALGEBRA U Do It For Me /Kedad 

Total Flays: 199, Total Stations: 21, Adds: 1 

JAMIE FOXX fITWISTA DJ Play A Love Song IJ /RMG) 

Total Plays: 169, Total Stations: 17. Adds: 2 

Station playlists for all R8R reporters are available 
on the weft at www.radioandrtcords. cum . 
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Get the latest news. Download original audio clips. 

Featuring interviews with: 
BEYONCE, JAMIE FOXX, QUINCY JONES, QUEEN LATIFAH, USHER, MARIAH and many more... 

4Sr 

Smartjk ' . 

...because every minute you spend searching for quality show material is a minute wasted... 

Save time It's valuable. 
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MOST ADDED 

RR GOSPEL TOP 30 
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MEEK 
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WEEK 

July 28, 2006 
ARTIST . -s. TOTAL 

PLArs 
.1- 

Kos 
TOTAL 

aOOIENCE 
WEEKS ON 

ART 
TOTAL STATIONS 

ADDS 

1 1 DONALD LAWRENCE... The Blessing Of Abraham /fM /Gosped 1549 25 56402 26 4410 

2 2 JIMMY HICKS & VOICES OF INTEGRITY BornBlessed (Worldwide) 1196 -68 34617 25 3810 

3 0 BYRON CAGE I Will Bless The Lord (Cospo Centric /Zomba label Group) 1162 +5 42598 34 3610 

5 0 TYE TRIBBETT Victory (Sony Urban /Columbia) 1010 +24 28649 16 3010 

1 5 VICKIE WINANS is Alright (Verity /Zomba label Group) 1054 -17 36640 24 3610 

6 6 HEZEKIAH WALKER Lift Him Up (Velly /Zomba Label Group) 915 16 35750 40 3310 

7 MARY MARY Yesterday (Sony Urban/Columbia) 924 -64 34778 44 3010 

9 0 DONNIE MCCLURKIN Church Medley (Verity /Zomba label Group! 830 +39 29028 15 2911 

8 VICKI YOHE Deliverance Is Available (PureSprngs/EMl Gospel! 818 .31 26262 37 3110 

12 YOUTH FOR CHRIST The Struggle Is Over (Emtro,/LKS) 736 +75 20880 13 2811 

11 Q KEITH WONDERBOY JOHNSON I Made It (Verity) 716 +52 22896 9 3311 

10 12 KIRK FRANKLIN Looking For You (fo Yo Soul/Cospo Centriciomba label Group) 706 -46 22953 45 2610 

17 0 VIRTUE Follow Me !Integrity Gospel) 601 +79 18036 9 3114 

13 Q MARVIN SAPP Perfect Peace (Verity( 586 0 14801 23 2210 

18 0 DARREL PETTIES & STRENGTH IN PRAISE Thank Ya Jesus (EM /Gospel) 559 +45 17467 11 2613 

19 0 NU BEGINNING fIDAMON LITTLE Long As I Got Shoes (Worldwide) 521 +21 21744 13 2512 

16 1 7 YOUTHFUL PRAISE Incredible God, Incredible Praise !Artemis) 519 6 19083 10 2510 

20 0 KIERRA "KIKI" SHEARD Why Me ((Ml Gospel) 503 +71 19038 4 2714 

21 19 YOLANDA ADAMS This Too Shall Pass (Atlantic) 410 10 12645 20 2010 

26 NORMAN HUTCHINS A Move Of God Is On The Way (J0 /) 381 +40 14895 3 1911 

23 ® VASHAWN MITCHELL No Way (Tyscatrasen) 381 +21 17073 12 1611 

(may. > e KIRK FRANKLIN Imagine Me (fo Yo Soul /Gospo Centric /Zomba Label Group, 380 +95 8807 1 1612 

22 23 ANN NESBY I Can Go To God In Prayer (Shanachie) 370 .18 13868 8 1910 

24 NORMAN HUTCHINS Get Ready For Your Miracle (MI 366 +13 8800 6 1610 

27 ® ANDRAE CROUCH All Because Of Jesus (Verity) 354 +22 7949 3 1310 

28 TONY TERRY Praise Ho (Studio 25/Koc//JEG) 352 +34 18353 5 2111 

25 27 BISHOP LEONARD SCOTT Sing Unto The King (Tyscot/Taseis) 338 -6 6282 11 1310 

29 0 WILLIAMS BROTHERS Be There (Blackberry) 336 +20 16402 1 1710 

30 HENRY GREEN My Story (Blackberry) 320 +16 10737 2 2010 

- 30 JOE PACE Mighty Long Way (Integrity Gospel) 294 9 6490 8 1111 

46 Gospel reporters. Songs ranked by total plays for the airplay week of Sunday 7/16 - Saturday 7/22 

© 2006 Radio 8 Records 

ARTIST TITLE LAeEL(S) ADDS 

KELLY PRICE Haig Savo Centralia:b label Group) 5 

VIRTUE Fo*ow Me ,Integrity Gospel) 4 

KIERRA "KIKI" SHEARD Why Me (EM/Gospel) 4 

LUCINDA MOORE Pressure Into Praise /TyscotTaseal 4 

DARREL PETTIES... Thank Ya Jesus (EMI Gospel) 3 

NU BEGINNING fIOAMON LITTLE Long As I Got Shoes (Worldwide) 2 

K. FRANKLIN InAagAle... fro Yo S 4VV:po CeTtnaZomda label Group 2 

L. SPENCER SMITH & TESTAMENT I'm Free fora) 2 

DARIUS BROOKS Put Tow Hands Upt IJoumeyi 2 

MOST 
INCREASED PLAYS 

L_ 
TOTAL 

KAY 
ARTIST TITLE L AFC. s INCREASE 

K. FRAM haw (fo Swift:spa CeraxIomba late'Gnr* -95 

VIRTUE Follow Me !lntegrny Gospel) -79 

KIERRA 90KI" SHEAR() Why Me 1fMl Gospel) -77 

YOUTH FOR CHRIST The Struggle Is Over /fmtro/LKS) -75 

KEITH WONDERBOY JOHNSON I Made It (Verity) 52 
DARREL PETTIES & STRENGTH... Thank Ya Jesus (EM/Gospel) .45 
LUCINDA MOORE Pressure Into Praise (Tyscol'Tases) -45 

MARY MARY Believer (Sony UrbanColumba) -45 
PATRICK LUNDY... In The Fellowship /Me idan/ -44 
FLINT CAVALIERS Going Up Yonder (Truelele! -44 

NEW & ACTIVE 
KELLY PRICE Eleairp ( Gospo Centric /Zomba label Group) 

Total Plays: 285, Total Stations: 21, Adds: 5 

MISSISSIPPI MASS CHOIR If I Be Lifted Up (Malaco) 

Total Plays: 200, Total Stations: 8. Adds: 1 

LUCINDA MOORE Pressure Into Praise (Tyscot /Tasen) 

Total Plays: 198, Total Stations: 10, Adds: 4 

ZIEL Is My living In Vain (Artemis Gospel/light 

Total Plays: 180, Total Stations: 8, Adds: 0 

J. CHRISTIE MCALLISTER I Wi l Bless The Lord . (Judah) 

Total Plays: 180, Total Stations: 8, Adds: 0 

MAVIS STAPLES God Is Not Sleeping !Artemis Gospeli 

Total Plays: 178, Total Stations: 8, Adds 0 

fwataBr d Mal pays 

REPORTERS 

Stations and their adds fisted alphabetically by marke! 
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Your Free, Weekly E -Mail 

Study Summaries from BIA, Center for Media Research, E- Marketer, Interep, Katz, The Media Audit, NAB and more. 

Management and Sales ideas from Sylvia Allen, Dave Anthony, John Lund, Irwin Pollack, Walter Sabo and many others. 

Research insights from Larry Rosin, Gerry Boehme, Mike Henry, Bill Moyes, Mark Ramsey, Rick Torcasso and many others. 

Industry event calendar update 

If You've Got 60 Seconds, 
You'll Want To Read-the R &R Manager's Minute! 

To subscribe, send your name, email and contact information to manag.rsmintut .Oradioandracords.com 
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The Broken Bow Story 
How the indie label found success and 
rewrote the rules 

By Chuck Aly 

Associate Country Editor 

9 he long -held notion that independent record labels can't 
succeed in mainstream country music has been a bit over- 

stated. Several indies have achieved notable airplay and sales 
levels over the past 10 years. The issue, rather, has been sustain- 
ing that success. 

Aside from Curb Records, the long-term 
track record for independents in country has 
been abysmal. That began 
to change five years ago, 
when Bmken Bow Records 
emerged from a succession 
of false starts with one of the 
longest- running chart sin- 
gles in country music histo- 
ry, Craig Morgan's "Almost 
Home." 

Morgan's success, fol- 
lowed by the arrival of 
gold -selling newcomer Ja- 
son Aldean, confirmed the 
company's place in the 
mainstream country mar- 
ketplace. 

Since then Broken Bow has been instru- 
mental in altering the major -indie power bal- 
ance in Nashville, and the ranks of legitimate 
independent contenders have swelled to a 
half -dozen or more. 

Much of the credit for this shift goes to the 
majors, which have consolidated drastical- 
ly since their mid -'90s heyday. But Broken 
Bow's story is about more than fortuitous 
timing. 

The label's ascension required that it over- 
come a number of obstacles, many of them 
self -imposed. The company's ability to learn 
from its mistakes and persevere despite 
those disappointments has played the big- 
gest role in its rise to profitability. 

InuaerMd In Music 
Broken Bow was formed in May 1999 by 

Northern Californian Benny Brown, who 
owns one of the top x) 
Ford dealer hips in the 
country. Brown, origi- 
nally from Broken 
Bow, OK (hence the 
label's name), is based 
in Burney, CA, a town 
of only 6,000. 

As far back as the 
early 1980s Brown's 
love for musk had led 
him to try to assist lo- 
cal talents, according to Broken Bow Exec. 
VP Jim Yerger, who has been with the label 
from its inception and worked with Brown 
well before that. Brown often took perform- 
ers to Nashville and attempted to secure 
record deals for them. 

"He's got a real passion for country mu- 
sic," Verger says. "He's a true aficionado. A 
lot of people don't realize this, but he's been 

36 Radio... Records July 28, 2006 

our A &R guy all along. Rather than go 
home and watch television like most peo- 

ple do, he goes home and 
listens to song after song 
after song - three or four 
hours a night." 

Once, during a meeting 
at the office of artist man- 
agerJack McFadden, Brown 
noticed the restroom's 
bathtub was full of demo 
cassettes. McFadden ex- 
plained that when his cli- 
ents Keith Whitley and 
I.orrie Morgan did shows, 
people would hand them 
tapes, which eventually 

made their way into the bathtub un- 
heard. 

Brown agreed to complete the deal he 
and McFadden were meeting about on one 

broken bow records 
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condition: He wanted the tapes. "That bath- 
tub contained four songs that were later No. 
1 hits, including 'Rumor Has It' by Reba 
McEntire," Yerger says. 

Frustrated at having to deal with Nash- 
ville studio booking schedules and costs, 
Brown purchased Chips Moman's studio in 
the Berry Hill neighborhood in 1990. The 
studio would serve as an early base of op- 
erations for the label. 

Bahia=: Distinction? 
The label's genesis was a deer-hunting 

trip Benny Brown took with his nephew 
Paul Brown, who was then working at Ben - 
ny's auto dealership. Benny told Paul, who 
now serves as Sr. VI'/ Legal & Financial Af- 
fairs for Broken Bow, that if he went to law 

WHY YES Broken Bow Records President Benny Brown celebrated the No 1 success of Jason 

Aklean's "Why during a parry that also commemorated the gold certification of A/dean's self -titled 

debut album. Seen here ll -r) are Brown and Aldean 

school and passed the bar, they'd open a 
record label. Paul worked days and took 
night classes to fulfill his end of the bargain. 

Yerger, who handled marketing for Ben - 
ny's dealership, was quickly enlisted. "1 was 
walking through the showroom and saw 
Paul and Benny in Benny's office," he says. 
'They waved me in, and Benny said, 'We're 
going to open a record label, and you're 
going to be part of it.' 

"He stuck out his hand and said, 'Con- 
gratulations.' 1 stuck my hands deeper in 
my pockets, thinking, 'Yeah, and next week 
we're going to start building space shuttles.' 
It was one of those moments." 

Initial reaction aside, Yerger and Paul 
drove east in July of 1999 to open Broken 
Bow Records. They had one solid contact, 
Nashville industry veteran Mike Martino - 
vich, who had agreed to work as a consult- 
ant after reviewing a one -sheet business 
plan. 

The first Broken Bow story in the R6rR 
Country Hot Fax read: "Broken Bow 
Records has opened its Nashville office un- 
der the direction of President /CEO Benny 
Brown. Others on staff at the independent 
country label include VP /Artist Develop - 
ment & Media Promotion Jim Yerger, Dir./ 
Ops Paul Brown, Dir. /A &R David Boyer 
and Dir. /Marketing Cindy Yerger. The la- 
bel's first signing is Damon Gray, a singer- 
songwriter from Belen, NM." 

"We made probably every mistake in the 
book," Yerger says. "Really, though, I can't 
say they were mistakes, because they were 
the greatest things from a learning stand- 
point." 

False Start 
The learning curve was steepest when it 

came to radio. "We were convinced by var- 
ious industry experts that the way to break 
in was to develop an act at secondary and 
tertiary radio stations," Yerger says "If you 
had success there, you merged into the big 
game. So that's what we did." 

Broken Bow purchased a 38 -foot motor 
home and loaded a rental truck with a full 
Peavey sound system in order to take ini- 
tial signings Damon Gray and Joanie Keller 
on a six -week radio tour of the Southwest. 

"Some of these stations were in the mid- 
dle of cow pastures," Yerger says. "It was 
some of the most bizarre stuff I've ever seen. 
We were showering in truck stops. But Da- 
mon and Joanie are such cool people, and 
we had a lot of fun. 

"It certainly wasn't about fancy hotels 
though. We have never spent money we 
didn't need to spend, on the premise that 

:W/IJ/lI//i/l/IU/Il/III/ìe.. 

"If we really believe in 

something, we keep 

grinding. We don't give up 

easily, and that comes 

from the top." 
liurr Yerger 

when we really did need to spend it, it 

would be there." 
The label's radio promotion was being 

outsourced through Nashville -based inde- 
pendent promoters specializing in second- 
ary markets. "They did a good job for us," 
Yerger says. "But we quickly realized that 
those stations don't help you sell a lot of 
records, and, more important, they don't t do 
anything for you from a reporting- station 
standpoint." 

Determined to sit at the big table, and 
with some hard lessons learned, the label 
started to bring promotion people in -house - first, Mike Chapman and, later, Mike Bor- 
chetta. 

Turning The Ship 

The summer of 2001 proved to be a piv- 
otal period, when Broken Bow brought in 
refugees from the recently folded Atlantic/ 
Nashville. Artist Craig Morgan was signed, 
and former Atlantic Southeast regional Jon 
Loba, now Broken Bow VP /Promotion, 
was brought in for similar duties. 

Subsequently, Broken Bow hired former 
Atlantic staffer Ire Adams for the North- 
east. The company stein had its first top 40 
single, J. Michael Harter's "Hard Call to 
Make." 

When Loba joined BBR as a regional - 
"Efhrtively, the only regional," he says - 
independent labels didn't have a track 
record of long -term success. "The reality 
was, with Atlantic closing and other consol- 
idation at Warner Music Group, leap of faith 
or not, it was a paycheck," loba says. "More 
important, it was a chance to stay in touch 
with radio stations." 

With only 18 months' experience as a re- 
gional under his belt at the time, I.oba free- 
ly admits that his intent was to bide his time 
in hopes of a major -label offer. That mind- 
set began to change when he heard the 
music Morgan was making. 
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He says, "mat's when I began to think 
that if we could get a few more people on 
staff with existing relationships at radio, 
considering the effort Atlantic had already 
put into establishing Craig, there might be 

a possibility. 
"I give Benny credit. When we said to 

him that we needed more than one or two 
regionals, he listened and followed through. 
When we told him we needed a VP of pm- 
motion, he brought in Rick Baumgartner." 

Loba also points to the hiring of Brad 
Howell as GM as a turning point, saying, 
"That was a critical hire because we were a 

promotion company up to that point, and 
Brad instantly made us a record label with 
the ability to do marketing, publicity and 
all the other functions." 

Name Stretch 

Getting their house in order was only one 
step toward success, however. "The biggest 
challenge was external, with Country ra- 
dio," l.oba says. "We got to the point where 
we were staffed and had competitive mu- 
sic, but it was getting radio to buy into what 
we were doing that was tough." 

The BBR promotion staff began hearing 
the same refrain: "We like the music, we like 
you, we gist don't know if you're going to 
be around." Radio was hesitant to commit 
airplay to the label. 

One afternoon loba finally snapped. He 
says, "I was so frustrated that I put togeth- 
er an e-mail that said, 'If you think you 
know who you'll be doing business with in 
six months....' and I attached a list of ma- 
jor -label imprints that had closed in the pri- 
or three years. 

"I got some calls from programmers say- 

ing that was pretty bold, but at that point I 

felt like we had nothing to lose. l feel like it 
had some impact, though, because we did 
pretty well on the chart the following 
week" 

"Almost Home" peaked at No. 7 in July 
2002 after a seven -month run on the chart. 
The album sold 250,000 units its first year 
of release, Yerger says. 

The song's incredible run was a turning 
point. it proved how very tenacious we 
are," Yerger says. "If we really believe in some- 
thing we keep grinding. We don't give up 
easily, and that comes from the top." 

Committed To Country 

Every day Loba spent with the label gave 
him deeper insight into ownership's level 
of commitment. "I started to realize this 
wasn't a flash -in- the -pan adventure for 
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"Kt got to the point 
where we »ere staffed 
and had competitive 

music, but it was 

getting radio to bury 

into what we were 

doing that was." 
km Loir 

Benny," he says. "Whenever people mea- 
sured our success against other indepen- 
dents, we didn't celebrate any of those vic- 
tories." BBR's measure? Curb. 

The rise of "Almost Home" sealed the 
deal for Loba, much to the dismay of his 
friends outside the label. "Suddenly, my 
phone and Lee Adams' phone started ring- 
ing off the hook with job offers," he says. 

"I can remember 
clearly several pro - 
granurers and friends 
at other labels calling 
in disbelief because 
they heard we were 
turning things down. 
They were like, 'You've 
had a great run with 
this one record, but 

Jon Loba are you crazy 
?'" 

Ironically, Loba says 
he now gets calls from staffers at other 
companies inquiring about openings and 
speaking longingly of what a great thing 
BBR has going. 

"Especially early on, everyone wore so 

many different hats and each day was such 
a struggle that we developed a bond that I 

don't think can be replicated at a major," 
Loba says. 

The label's greatest success came in 2005, 

with Jason Aldean, his No. l smash "Why" 
and a self -titled debut album that went gold 
in only 12 weeks. The out -of- the -box de- 
mand for the disc was a welcome surprise. 
Major accounts were calling in reorders 
within 10 hours of the album's going on 
sale. 

That success pushed Broken Bow firmly 
into the black. The label probably would 

SEEDS OF SUCCESS The Broken Bow Records roster joined label President Benny Brown at a 

showcase event held during the 2004 Country Radio Seminar Seen here it -r) are Jason Aldean, 

Sherrie Austin. Brown, Lila McCann, Craig Morgan Megan Mullins and Joe Dithe 

It 

have been profitable in 2004 as well, but it 
had been busy developing a publishing 
arm, Magic Mustang Music. 

ht The Bieck 

The journey to profitability is even more 
gratifying after all the detours along the 
way. "No matter what business you're try- 
ing to get into, there's no better experience 
than sticking your face in the game," Ver- 

ger says. 
"There are always industry experts who 

will lend their time and talent for a fee - 
good, knowledgeable people. But if they're 
not in tune with the way you do business, 
they can send you in directions that take a 

lot of time and money to get back from." 
For instance, Verger says early efforts on 

the sales and distribution side were "way 
more successful than we ever should have 
let them be." He continues, "We still have 
all those Damon and Joanie records in a 

warehouse. If we'd had the foresight to hire 
a promotion team from the beginning, we 
might have experienced success that much 
sooner." 

Which is why Yerger has total control of 
the label's manufacturing and distribution 
operations. "I make sure our return rate is 
way below the industry average," he says. 
"Could we be selling more albums? With- 
out a doubt. But we are micro managing the 
manufacturing and distribution because we 
don't have those monies to throw away." 

Another difference in operating as an in- 
dependent is that Broken Bow has the lux- 
ury of not being measured by quarterly 
profits or pressured by strategic corporate 
concerns. "We can honestly bring music to 
market when it's ready and not before," 
Loba says. 

"'Almost Home' would never have hap- 
pened at Atlantic because we wouldn't have 
hung in there that long, celebrating one or 
two adds week after week." 

Crest Expectations 
Radio has become increasingly comfort- 

able with the idea that, unless something 
spectacular comes along. BBR will be work- 
ing at most three or four singles at one time 
and will introduce only one new artist each 
year. 

Thus far, that kind of focus is paying off. 
But the bar is raised with each success. "We 
used to celebrate top 40, top 30, top 20," 
Loba says. "Now we're very much of the 
mind -set that if we don't have a No. 1, we 
feel like we've failed. And if it's not a mul- 
tiweek No. 1, we're wondering what we did 
wrong." 

That rising standard also applies to the 
label's creative efforts. "We know as an in- 
die that we have to make great music," Yer- 
ger says. "We can't make good-enough mu- 
sic. That's one of the reasons we brought in 
Keith Stegall." 

The relationship with Stegall and his 
business partner, Alan Kates, who've joined 
the label as Chief Creative Officer and Chief 
Operating Officer, respectively, started ca- 
sually. 

"1 got to know Keith by playing pool and 
having a beer," Yerger say. Same with Alan. 
I started playing golf with him when I came 
to town. We'd play nine holes while talk- 
ing business. 

"I eventually became comfortable that 
they were the right kind of people to work 
with us, and one day, over a game of pool, I 

asked if they'd ever consider doing some- 
thing with BBR. They said sure." 

Yerger says Stegall's song sense meshes 

well with Benny Brown's, while Kates' pub- 
lishing experience will help with Magic 
Mustang in addition to his role at BBR. 
"He's used to wearing all the hats," Verger 
says. "He's someone who thrives on activi- 
ty and challenges, and he's got plenty" 

Stop Teo 

The hiring of Stegall, one of Musk Row's 
most accomplished and respected pro- 
ducers, brings added credibility to BBR's 
creative staff. Kates, who most recently 
partnered with Stegall in a publishing co - 
venture venture with Zomba, also contributes to 
the label's Nashville presence. His contacts 
in the publishing, label, agency and legal 
communities will bring BBR deeper into the 
town's deal -making power structure. 

"It's to Beiny's credit that they recognize 
hose much of the company's leadership is 

located in California," Kates says. "At the 
same time, they've got an amazing staff here 
in Nashville that's already grown this thing 
on their own. We're just here to help take 
things further." 

Kates notes that the independent, entre- 
preneurial spirit that he and Stegall gleaned 
from working with Zomba's Richard Black - 
stone and Clive Calder is similar to BBR's 

"The concept of a 
Nashville independent 
label has gone from 

something that a lot of 
people wouldn't want to 

be involved with to 

something that's really 

meaningful to the town, 

the artists and radio." 

Alm Kates 

aura. "We were working with people who 
were independent, very successful and had 
immense respect for the music," he says. 
"And that's certainly the case here too. 

'This staff has done an incredible job in 
difficult times for the music business, and 
they're to be commended fiir that. The con- 
cept of a Nashville independent label has 
gone from something that a lot of people 
wouldn't want to be involved with to some- 
thing that's really meaningful to the town, 
the artists and radio." 

Though BBR is mindful that the entire 
industry seems to have cheered its success, 
there doesn't seem to be any sense of arri- 
val yet. "That part is exciting and gratify- 
ing, and something that, 10 years from now, 
we will appreciate even more," Loba says. 
"Right now, we're still so close to it. It goes 
back to Benny wanting to compare us to the 
majors. Wm not taking a lot of time for 
celebration just yet." 

Nevertheless, a page has been turned in 
the annals of country music. "Maybe we did 
open some doors," Yerger says. "It's obvi- 
ous to me, looking at the chart, that radio is 

more receptive to independent labels than 
ever before." 

And for that, at least in part, we can all 
thank Broken Bow. 
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1MEDIABASE 

RR COUNTRY TOP 50 
July 28, 2006 

"s 
NE .. CA ARTIST nTLE LAaELS 

2 1 CARRIE UNDERWOOD Don't Forget To Remember Me (Arista) 

1 2 BRAD PAISLEY The World ( Aosta) 

© TOBY KEITH A Little Too Late (Show Dog Natshvile/Uni ersab 

O RODNEY ATKINS If You're Going Through Hell... (Curb) 

5 KENNY CHESNEY Summertime (BNA) 

Q RASCAL FLATTS Me And My Gang (Lyric Street) o GARY ALLAN Life Ain't Always Beautiful (MCA) 

o WRECKERS Leave The Pieces (Maverick/WamerBros.) 

o STEVE HOLY Brand New Girlfriend (Curb) 

O LITTLE BIG TOWN Bring It On Home (Equity) 

e KEITH ANDERSON Everytme I Hear Your Name (Arista) 

o BROOKS & DUNN Budding Bridges (Arista) 

o ERIC CHURCH How 'Bout You (Capitol) 

o FAITH HILL Sunshine And Summertime (Warner &os.) 

o JOSH TURNER Would You Go With Me (MCA) 

BILLY CURRINGTON Why, Why, Why (Mercury) e JAKE OWEN Yee Haw (RCA) 

o GEORGE STRAIT Give It Away (MCA) 

o PAT GREEN Feels Just Like It Should (BNA) 

O JOSH GRACIN Favorite State Of Mind (Lyric Street) 

® BIG & RICH 8th Of November /Warner Bros.) 

e DANIELLE PECK Findin' A Good Man (BgMachine) 

e TRACE ADKINS Swing (Capitoll 

O TRENT WILLMON On Again Tonight (Columbia) 

® BLAINE LARSEN I Don't Know What She Said (GiantslayerBNA/ 

MIRANDA LAMBERT New Strings (Columbia) 

GRETCHEN WILSON California Girls (Co /umbra) 

4 

5 

3 

6 

7 

8 

10 

9 

11 

13 

12 

15 

16 

14 

17 

19 

18 

20 

21 

22 

23 

24 

27 

26 

28 

34 CD WERKS BENTLEY Every Mile A Memory (Capitol) 

. , ak.. a JACK INGRAM love You (Bg Machine) 

29 CD IONESTAR Mountains (BMA) 

33 SHEDAISY In Terms Of Love (L mc Street) 

31 a DIAMOND RIO God Only Cries (Arista) 

o n a ALAN JACKSON Like Red On A Rose (Ans. Arista) 

36 HEARTLAND I Loved Her First (Lo /ton Creek) 

37 a EMERSON DRIVE A Good Man (Midas /New Revolution) 

r.wk« MONTGOMERY GENTRY Some People Change (Columbia) 

42 a CAROLINA RAIN Get Outta My Way (Equity) 

38 c TAYLOR SWIFT Tim McGraw *Machine) 
41 © JASON ALDEAN Amarillo Sky (BM) 
40 0 GARY NICHOLS Unbroken Ground (Mercury) 

39 o DARRYL WORLEY Nothin' But A Love Thang (903) 

47 0 RASCAL FLATTS Life Is A Highway (Walt Disney) 

32 43 MEGAN MULLINS Ain't What It Used To Be (BBR/ 

44 TRENT TOMLINSON One Wing In The Flee (Lyric Street) 

46 ROCKIE LYNNE Do We Still (Unwersa/South) 

43 46 RIO GRAND Kill Me Now (Curb /Asylum) 

49 (D BOMSHEL Ain't My Day To Care (Curb) 

[O.brr> 0 JO DEE MESSINA Its Too Late To Worry (Curb) 

50 49 SAMMY KERSHAW Tennessee Girl (Categary5/ 

lneb. > (D CARRIE UNDERWOOD Before He Cheats (Arista) 

TOTAL 
Poems 

1. 
Pews 

10'4 
P,A1s lours 

TOTA00 
rem 

« -WO 
Ise 

/EEIIS 
ON 

TOTAL 

ACOS 

13844 -3 4768 -56 428259 1364 20 12610 

13838 -530 4807 197 433262 11776 19 12610 

13629 506 4805 +238 408848 3257 15 12610 

13187 485 4595 +230 406043 23979 28 12610 

13021 -813 4519 -261 404872 26680 17 12510 

11342 363 3972 +190 330810 12864 15 12510 

11002 310 3860 + 107 323905 11597 27 12310 

10309 681 3522 +277 315020 24009 16 12610 

9656 664 3274 +206 289497 25655 24 12512 

9544 373 3485 +162 285826 7940 25 12610 

8237 437 2730 +77 261218 12909 29 12610 

7961 684 2765 +223 226631 21974 9 12610 

7726 448 2833 + 168 216029 16154 23 12310 

7597 748 2626 -240 220916 27952 7 12510 

7466 729 2628 -213 209575 28655 13 12411 

7146 235 2536 +83 201962 12884 21 12511 

7078 414 2501 + 162 188816 13191 21 12611 

7058 796 2375 +309 206852 25893 5 12413 

6712 399 2209 .168 180446 8125 11 124/2 

5918 375 2138 +95 154426 12622 20 12010 

5374 464 1670 . 126 144508 6420 9 11413 

4929 53 1748 .45 124185 4004 18 11310 

4899 393 1728 .141 131494 9945 13 10414 

4055 19 1487 +31 99318 1272 23 10111 

3594 286 1266 +103 90382 7112 21 9513 

3378 -138 1135 -24 89077 -744 14 8910 

3245 491 1070 +155 86129 15212 7 9116 

3032 1172 1060 +436 81211 31043 4 104115 

2929 668 959 +246 74446 18567 7 7914 

2853 563 935 +192 74700 13463 5 8918 

2401 355 856 .131 54318 8946 10 8714 

2243 55 902 -3 57573 1209 15 7910 

2160 1268 753 455 68170 39573 2 86128 

2046 411 599 .128 62747 12638 4 47111 

1840 301 726 +111 45728 8706 14 6313 

1578 578 556 .227 43994 13918 2 78119 

1525 329 557 +115 37465 7562 10 5811 

1462 64 478 +38 35305 907 4 59113 

1435 225 586 +101 31753 3061 3 7019 

1395 122 536 +34 29500 3882 11 6711 

1383 50 534 +29 34469 1899 10 5511 

1366 433 558 +195 42209 12853 4 1713 

1067 -1044 401 -410 24873 -23786 20 7910 

1041 3 464 +13 19593 1473 4 5816 

963 -10 350 +9 19205 .2208 11 4810 

858 -237 372 -81 15465 -3069 13 5011 

840 27 387 +21 17154 648 6 5111 

777 344 272 +118 18449 6399 1 4918 

749 -60 285 -29 18983 1037 6 3212 

658 183 204 +71 22889 6592 1 310 

126 Country reporters. Monitored airway data supplied by Mediabase Research. a division of Premiere Radio Networks Songs ranked by total points tor the airplay week 
of 7/16-7/22. Bullets appear on songs ganny points and/or plays or remaining Rat from previous week If two songs are tied in total points. the song with the larger 
increase in points is placed first. Songs below Nu 1 and down in points and plays for three consecutive weeks are moved to recurrenl.Most Added is the total number of 
new adds officially reported to R&R by each reporting station Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Points 
lists the songs with the greatest week -to-week increases in total points.Station Weight = AOH Persons (Market rank X 10) divided by the highest AOH Persons of all 
Country reporters. As of tall 2005. WUSN /Chicago has the highest AOH, which Is 42,500. Total Audience equals Average Quarter Hour Persons times number of plays 
(times 100). Each daypart on each station is assigned an AOH number. Average Ouarter Hour Persons used herein with permission from Arbitron Inc. (r. 2006. Arbitron 
lnc.).© 2006 Radio & Records. 

MOST ADDED 
ARTIST TITLE LABELS/ ADDS 

ALAN JACKSON Like Red On A Rose (Meal 28 

MONTGOMERY GENTRY Some People Change (Calcvnbal 19 

PEAKS BENTLEY Every Mie A Mallory Copal) 15 

LEAS was Sarah* (Asykuvrrbl 15 

LOST TRAILERS Why Me (BNAI 15 

TAYLOR SWIFT Tim McGraw 89 Macav e 13 

HEARTLAND I Loved Her First (Lorton Creek 11 

JASON ALOEAN Ammo Sky (BBR) 9 

KATRINA RAM Love Is... (threvsal South) 9 

LONESTAR Martans MA) 8 

JO DEE MEHRA Its Too late To Wary (Crw 8 

The Cowry eY tbEwbeM le aAliM to esdltrel soles Isst dewed 
wen IiI pr ern rSINSIO peke Seep not neck semi Pins per week 

*die me sire* week Airplay week is Idled e Swiy erse je Seardey. 
Adds hen d sear preparers we eeN eewpW et wry eleY bd. 

MOST 
INCREASED POINTS 

ARTIST TITLE ABEaS! 

TOTAL 

rowT 
INCREASE 

ALAN JACKSON Like Red On A Rose (Arista) +1258 

DIERKS BENTLEY Every We A Memory (Caprto0 .1172 
GEORGE STRAIT Give It Away /MCAT +796 

FAITH HILL Sunshine And SISmertvne (WamerBros.) +748 

JOSH TURNER Wald You Go With Me (MCA) +729 

BROOKS & DUNN Bolding Bridges (Arista) +684 

WRECKERS Leave The Pieces (Md:erek'WarnerBros.) 681 
JACK INGRAM Love You (80 Machine -668 
STEVE HOLY Brand New G,Hnend (Curb) .664 
MONTGOMERY GENTRY Some People Change (CCMe0ie1 +578 

MOST 
INCREASED PLAYS 

ARTIST TIRE LABELS) 

TOTAL 

PLAT 
!CREASE 

ALAN JACKSON Lie Rd On A Rose (Aerial .455 
DIERKS BENTLEY Every We A Memory (Capirol) +436 

GEORGE STRAIT Give It Away /MCA( -309 
WRECKERS Leave The Pieces rMavenckWamerBros) .277 
JACK INGRAM Love You Sig Machine) +245 

FAITH HILL Sunshine And Summertime (Warner&as.) +240 

TOBY KEITH A Little Too late /Show Dog Nashnlb)1Jm rsadl +238 

ROONEY ATKINS If You're Going Through_ (Curb) +230 

MONTGOMERY GENTRY Some People Change (CMtAtra) +227 

BROOKS & DUNN Buldrig Bridges iAnstal +223 

BREAKERS 
JACK INGRAM 

Love You (Big Machias) 
4 Adds ' Moves 3029 

ALAN JACKSON 

Like Red On A Rose (Arista) 
28 Adds ' Moves 48.33 

MONTGOMERY GENTRY 

Some People Change (Columbia) 
19 Adds ' Moves 45-36 

Senge ranked by total points 

Station piaylists for all R &R reporters are available 
oil the web at www.radioandraçet0 ;.c4m. 

400 . 

- Sabo media consultants 
make you money. 
Go now to Sabomedia.com 
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RH COUNTRY TOP 50 INDICATOR 

July 28, 2006 
Tow 

AM1ST TITLE LA8E4S) POUFS 

2 0 TOBY KEITH A Little Too Late (Show Dog NashwkiUmversa /l 4599 

1 2 CARRIE UNDERWOOD Don't Forget To Remember Me (Arista) 4559 

3 3 RODNEY ATKINS If You're Going Through Hell... /Curb/ 4452 

5 0 GARY ALLAN Life Ain't Always Beautiful (MCA/ 3953 

4 5 BRAD PAISLEY The World (Arista) 3922 

7 0 LITTLE BIG TOWN Bring It On Home (Equity) 3881 

6 0 RASCAL FLATTS Me And My Gang (lyric Street) 3881 

8 0 WRECKERS Leave The Pieces (MavencleWarnerBros.) 3502 

9 0 STEVE HOLY Brand New Girlfriend (Curb) 3426 

10 o ERIC CHURCH How 'Bout You (Capitol) 3176 

13 a BROOKS & DUNN Building Bridges (Arista) 3090 

11 o JOSH TURNER Would You Go With Me (MCA) 3090 

12 ® BILLY CURRINGTON Why, Why, Why (Mercury) 2918 

14 0 FAITH HILL Sunshine And Summertime (Warner Bros.) 2837 

16 0 GEORGE STRAIT Give It Away (MCA) 2555 

15 0 JAKE OWEN Yee Haw /RCA/ 2422 

17 a PAT GREEN Feels Just Like It Should (RNA) 2221 

19 (D DANIELLE PECK Findrn' A Good Man (Big Machine) 2163 

18 0 JOSH GRACIN Favorite State Of Mind (Lyric Street) 2110 

20 TRACE ADKINS Swing (Capitol) 2082 

21 ® BIG & RICH 8th Of November (Warner Bros.) 1999 

22 ® TRENT WILLMON On Again Tonight ( Columbia/ 1696 

23 a GRETCHEN WILSON California Girls (Columbia) 1570 

28 0 DIERKS BENTLEY Every Mile A Memory (Capitol) 1326 

26 ® LONESTAR Mountains (BNA) 1318 

24 26 MIRANDA LAMBERT New Strings (Columbia) 1295 

40 a ALAN JACKSON Like Red On A Rose (Arista) 1105 

29 BLAINE LARSEN I Don't Know What She Said (Glantslayer /BNAI 1082 

30 SHEDAISY In Terms Of Love (Lyric Street) 1050 

31 a DIAMOND RIO God Only Cries (Ansta) 1015 

32 ® JACK INGRAM Love You *Machine) 988 

35 ® MONTGOMERY GENTRY Some People Change (Columbia) 910 

34 a HEARTLAND I Loved Her First (Lofton Creek) 838 

33 © DARRYL WORLEY Nothin' But A Love Thang (903) 818 

37 ® JASON ALDEAN Amarillo Sky (BBR) 696 

36 0 EMERSON DRIVE A Good Man (Midas /New Revolution) 621 

38 ® GARY NICHOLS Unbroken Ground (Mercury) 578 

41 0 TRENT TOMLINSON One Wing In The Fire (lyric Street) 547 

42 TAYLOR SWIFT Tim McGraw (Big Machine) 446 

48 JO DEE MESSINA Its Too Late To Worry (Curb) 383 

50 RASCAL FLATTS Life Is A Highway (Walt Disney) 356 

43 42 ROCKIE LYNNE Do We Still (Universal South) 330 

45 0 BRIAN MCCOMAS Good Good Lavin' (Katapult) 325 

49 NEAL MCCOY Tailgate (903) 305 

46 BOMSHEL Ain't My Day To Care (Curb) 302 

44 46 RIO GRAND Kill Me Now (Curb/Asylum) 300 

AARON TIPPIN Ready To Rock (In A Country Kinda Way! /Nippn,Rust, 235 

CD TRACY BYRD Cheapest Motel (BbndMule/New Revolution) 183 

STEVE AZAR You Don't Know A Thing /bang /Midas/NewRevolution) 179 

ID PHIL VASSAR The Woman In My Life (Arista) 160 

* 
POETS 

TOTAL 

PLATS 

u. 
PLATS 

TOT A1,10 

1001 

AIA 
ION 

KEKS 
OA 

TOTAL 

COS 

151 3746 +125 101679 3899 15 9810 

241 3593 224 100216 3942 18 9610 

85 3509 54 95993 1767 28 9510 

7 3174 + 21 83489 265 28 9511 

596 3065 506 87036 11029 19 8610 

166 3034 121 83916 4690 26 9810 

105 3056 114 82512 2628 15 9610 

158 2794 124 73163 2813 17 9810 

261 2736 208 71264 5339 14 9611 

185 2547 +161 66271 3441 22 9111 

270 2440 +210 64928 6153 10 9610 

203 2389 +144 65306 4868 14 9712 

55 2286 +35 62368 1724 22 9611 

211 2226 +147 59647 5889 7 9710 

328 2081 .262 52635 7690 5 9712 

109 1890 77 49633 1846 21 8510 

87 1775 79 44654 1523 10 9011 

169 1674 112 46160 3983 21 8710 

33 1716 +34 42232 885 22 8311 

140 1663 +105 42669 2381 13 8212 

201 1560 +151 41043 4385 8 8611 

32 1409 +54 33663 773 23 7010 

225 1266 +161 31161 4588 8 8113 

349 1046 +280 27388 7013 4 79114 

252 1035 +196 26470 4855 5 7218 

5 1016 11 25841 466 15 6710 

596 887 455 22971 12126 2 67127 

117 850 . 87 22793 3256 22 5413 

92 846 . 86 19913 1426 11 6311 

89 750 75 22363 2338 15 5311 

221 818 +175 18975 4381 7 62110 

281 709 +216 17841 5775 3 61115 

177 646 +128 18036 3674 6 57114 

88 644 +64 15749 1455 11 5614 

127 552 +94 13656 2721 4 4816 

30 483 +21 12656 447 13 3712 

45 411 +18 11341 1184 10 4010 

62 448 +46 11347 2007 7 3712 

24 367 +25 8241 589 5 3915 

121 278 +89 8992 3021 2 3018 

121 343 +123 7051 2443 2 1311 

75 286 62 5810 1653 12 3010 

7 299 11 5920 512 8 27/2 

50 238 40 5961 688 3 22/1 

25 260 +21 5235 328 5 2710 

22 249 12 5570 344 11 2210 

56 199 *49 4307 1031 1 1812 

20 150 20 2886 269 1 1712 

-5 127 0 3075 13 2 1710 

91 122 + 75 3870 2696 1 1117 

98 Country reporters. Songs ranked by total plays for the airplay week of Sunday 7/16 - Saturday 7/22 

2006 Radio & Records 

MOST ADDED 
ARTIST TITLE LAtIEL(SI ADDS 

ALAN JACKSON like Red On A Rose (Animal 27 

MONTGOMERY GENTRY Sane People Change (Columbia) 15 

DIERKS BENTLEY Every Mile A Memory (Capitol) 14 

HEARTLAND I Loved Her First (Lofton Creek.) 14 

JACK INGRAM Love You (Big Mactwlel 10 

JOE NICHOLS l'N Wait For You (Universal South) 9 

LONESTAR Mountains (BHA) 8 

JO DEE MESSINA Its Too Late To Worry (Curb) 8 

CHRIS YOUNG Oraikiri Me Lonely (RCA) 8 

LEANN RIMES Some People (Asylum/Curb) 7 

PHIL VASSAR The Woman In My Life (Arista) 7 

MOST 
INCREASED POINTS 

ARTIST 

TOTAL 
Poem 

NCNEASE 

ALAN JACKSON Like Red On A Rose ()Instal +500 

DIERKS BENTLEY Every Mie A Memory ( Capiol +349 

GEORGE STRAIT Give It Away (MCA) +321 

MONTGOMERY GENTRY Si o People Change (Cols** +211 

BROOKS & DUNN Budding Bridges (Ansia) +270 

STEVE HOLY Brand New Girlfriend (Curb) +201 

LONESTAR Mountains iBNAI +252 

GRETCHEN WILSON California Girls (Calandra) +225 

JACK INGRAM love You (Big Machine) +221 

FAITH HILL Sunshine And Slmnertrre (Warner Bros.) +211 

MOST 
INCREASED PLAYS 

ARTIST TiTLE LASELiS 

TOTAL 
Pur 

NCREASE 

ALAN JACKSON Like Red On A Rose (Arista) 455 
DIERKS BENTLEY Every Mile A Memory (Capitol) +280 

GEORGE STRAIT Give It Away (MCA( +162 

MONTGOMERY GENTRY Some People Change (Columbia) +216 

BROOKS & DUNN Bunking Bridges (Arista) +210 

STEVE HOLY Brand New Girlfriend (Curb) +208 

LONESTAR Mountains (8NA) +196 

JACK INGRAM Love You IBg Machine) +175 

ERIC CHURCH How Bout You (Capitol) +101 

GRETCHEN WILSON California Girls (Columba) +101 

The R&D Annual Subscription Package Delivers The Mast For Veer (Mosey 

e-mail R&R at: 

C7i s 1,3g gig z va 
51 weeks of R &R 

($330 rate) . 

Call R &R at: 

subscribe @radioandrecords.com 310.788.1625 

PLUS 2 semi- 

FAX Credit Card Payments To: 

310.203.8727 

annual R &R Directories 
($ 150 robe) 

Subscribe online: 

www.radioandrecords.corn 111ti1r1l:nsrt Alefrsisror 
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EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES July 28, 2006 
Callout AmericaN) song selection is based on the top 35 titles from the R&R Country chart for the airplay week of July 16 -22. 

ARTIST I1u. I.rt>r.o 

TOTAL 

POSITIVE PASSION INDEX NEUTRAL 

SrRONGLY 
FAMIAARITY DISLIKE DISLIKE 

CARRIE UNDERWOOD Don't Forget To Remember Me (Arista) 36.0% 81.3% 4.16 14.5% 98.5% 2.5% 0.3% 

GARY ALLAN Life Ain't Always Beautiful (MCA) 38.3% 79.3% 4.10 13.3% 99.3% 5.0% 1.8% 

TOBY KEITH A Little Too Late (Show Dog Nashvèk/Unrversal) 36.0% 78.3% 4.11 14.8% 97.5% 3.3% 1.3% 

BRAD PAISLEY The World Arista) 33.3% 16.3% 4.09 16.5% 96.3% 2.8% 0.8% 

KENNY CHESNEY Summertime (BHA) 32.5% 75.0% 4.03 15.3% 96.8% 5.5% 1.0% 

ERIC CHURCH How 'Bout You (Capitol) 23.8% 11.8% 3.97 14.8% 91.8% 3.8% 1.5% 

LITTLE BIG TOWN Bring It On Home (Equity) 28.3% 71.0% 4.01 18.0% 93.3% 3.3% 1.0% 

BILLY CURRINGTON Why, Why, Why (Mercury) 27.3% 68.0% 3.96 17.8% 91.5% 4.5% 1.3% 

RODNEY ATKINS If You're Going Through Het... (Curb) 25.8% 66.0% 3.88 20.0% 94.0% 6.5% 1.5% 

JOSH TURNER Would You Go With Me (MCA) 24.0% 65.3% 3.94 15.8% 87.3% 5.0% 1.3% 

RASCAL FLATTS Me And My Gang (Lyric Street) 28.3% 63.3% 3.79 18.5% 93.0% 6.3% 5.0% 

WRECKERS Leave The Pieces (Maverick/Warner Bros.) 17.8% 62.3% 3.75 23.5% 93.0% 4.3% 3.0% 

JOSH NIACIN Favorite State Of Mind (Lyric Street) 15.3% 60.5% 3.75 22.0% 89.3% 5.0% 1.8% 

TRENT WILLMON On Again Tonight (Columba) 20.0% 59.5% 3.81 21.0% 87.5% 5.8% 1.3% 

MIRANDA LAMBERT New Strings (Columbia) 26.0% 59.3% 3.77 19.0% 89.8% 7.3% 4.3% 

STEVE HOLY &and New Girlfriend (Cuff) 17.8% 55.0% 3.60 17.5% 87.3% 9.3% 5.5% 

JAKE OWEN Ye: Haw (RCA) 18.0% 54.8% 3.59 19.5% 89.0% 10.5% 4.3% 

BLAINE LARSEN I Don't Know What She Said (Grants/ayer/BNAI 16.0% 54.5% 3.69 20.8% 84.0% 5.3% 3.5% 

EMERSON DRIVE A Good Man IMdas/New Revolution) 12.5% 54.5% 3.76 19.8% 79.5% 4.3% 1.0% 

H. WILLIAMS, JR. WIG. WILSON... That's How They Do... (CurhAsykim) 18.8% 54.0% 3.72 15.0% 80.5% 8.0% 3.5% 

DIAMOND RIO God Only Cries (Anitttal 19.5% 54.0% 3.87 202% 88.0% 9.0% 3.0% 

BROOKS & DUNN Budding Bridges (Arista) 14.5% 53.5% 3.12 18.3% 80.8% 8.0% 1.0% 

TRACE ATKINS Swing Xmitdl 18.0% 52.8% 3.57 20.0% 88.0% 12.0% 4.0% 

DANIELLE PECK Finndii A Good Man (Big Machine) 12.3% 51.5% 3.62 20.8% 82.5% 7.5% 2.8% 

LONESTAR Mountains (BNAI 18.3% 51.0% 3.78 19.0% 78.0% 4.3% 1.8% 

SHEDAISY In Terms Of Love (Lync Street) 9.8% 49.8% 3.64 24.0% 80.3% 4.8% 1.8% 

GEORGE STRAIT Give It Away (MCA) 18.3% 49.3% 3.74 17.3% 75.0% 61% 1.8% 

DIERKS BENTLEY Every Mile A Memory (Capital 12.5% 47.0% 3.75 21.5% 72.5% 3.0% 1.0% 

GRETCHEN WILSON California Girls (Columbia) 17.5% 460% 3.54 23.3% 83.5% 10.0% 4.3% 

PAT GREEN Feels Just Like It Should (BHA) 12.3% 44.8% 3.61 22.5% 76.0% 7.0% 1.8% 

DARRYL WORLEY Nothin' But A Love Thang (9031 10.0% 44.5% 3.85 21.5% 72.0% 4.5% 1.5% 

MEGAN MULLINS Ain't What It Used To Be (BBR) 10.3% 44.0% 3.56 25.0% 77.8% 6.5% 2.3% 

BIG & RICH 8th Of November (Warner Bros.) 11.8% 42.8% 3.54 25.0% 78.0% 8.0% 2.3% 

FAITH HILL Sunshine And Summertime (Warner Bros.) 10.8% 42.3% 3.60 23.0% 72.8% 6.0% 1.5% 

JACK INGRAM Love You (Big Machine) 11.0% 40.0% 3.83 19.5% 67.5% 5.0% 2.3% 

CALLOUT AMERICA® 

HOT SCORES 

This Week At 
Callout America 

By John Hart 

Carrie Underwood moles into the 

No. 1 slot this week with "Don't 
Forget to Remember Me," up from No. 

2, and is the No. 3 passion song. Fe- 

males rank this song No. 1, as do core 

listeners 35-44. 

Gary Allan's "life Ain't Always 
Beautiful" sees strung gains as the 

No. 2 song, up from last week's No. 

4, and becomes the No. 1 passion 

sung, up from No. 2. Men rank this 

song No. 1, while females rank it 

No. 3. Both 35.44c and 455 rank 

the song No. 2. 

Eric Church's "How lout You" 
shows real strength as the No. 6 

song for the week and the No. 12 

passion song. This song is No. 3 

with men and No. 13 with women. 

Younger listeners 25-34 are the 
strength, ranking the song No. 6, up 

from No. 10. 

Rodney Atkins is new to the top 

10 with "If You're Going Through 

Hell...," which rises from No. 12 last 

week to No. 9 and is the No. 10 pas- 

sion song. Men rank this song No. 

9, and women rank it No. 10. 

Strength in the demos is with 45- 

54s, who rank the song No. 7. 

Josh Gracin moves strong with 
"Favorite State of Mind," which 
climbs faun No. 18 to No. 13. Fe- 

males are the strength, ranking the 

song No. 13, up from No. 17. 

Younger 25-34s rank the song No.13 

for the week. It's well in front of the 

spin charts. 

Total sangle size rs 400 persons weekly. with a margin of error of plus or minus 5. Sconng is done each week using live interviewers conducting an interview with each respondent Scores are 5) I eke N a lot: in tan. its one of my tavordes 4) I like 

it. 3) Its OK. lust so-so. 2) I don't like d: and 1) I strongly dislike it The index score is an average of all 1 -to -5 scores The total positive score is an aggregate of tiro 4 and 5 scores To be included in weekly caklout. songs must have entered the top 40 

positions on Rigs Country airplay net. The sample is composed of 400 25 -54- year -olds who identify country as their favorite music and who listen daily to competitive Country radio in the sample markets The sample is 5r. male1emale and 

evenly distributed in the 2534 35 -44 and 45 -54 demos The sample is balanced by region and markets within each region Bullseye Callout is conducted rn these regions and markets SOUTH: Charleston, SC. Charlotte. Baton Rouge. Nashville 

Atlanta MIDWEST: Flint MI. Indianapolis Madison. Omaha. Cincinnati EAST: Harrisburg. Rochester NY. Springfield MA Providence, Washington DC WEST: Modesto. CA. Salt lake City. Colorado Springs CO. Portland. OR Houston ' 2006 Radio 

8 Records J 2006 Bullseye Marketing Research Inc 

Whitney Allen is the 
RMA's 2005 "Country 
Radio Personality of 

the Year." And she's 
got big time stations 
to prove it! 

WGAR WUBE KZLA 
Cleveland Cincinnati Los Angeles 

WED. KSKS WCTO WGKX 
Charleston Fresno Allentown Memphis 

40 ñai &Records July 26, 2006 

Get in touch for your BIG TIME 

demo Big @XRadioNetworks.com 
or 212.419.2926 
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July 26, ZIOIOB 

America's Best Testing Counby Songs 12. 
For The Week Ending 7/21/ 

Per W M 

Artist Title (Label) TW LW Famil Burn 25 -54 25 -54 25 -54 

4.26 311 NOSEY ATKINS If You're Gong Through Het.. (Garb) 4.15 4.11 95% 19% 4.15 

BRAD PAISLEY The World Axial 4.11 4.10 99% 24% 4.12 4.04 4.27 

LITTLE SIG TOWN Brig It On Home (E4raly) 4.01 4.114 91% 11% 4.08 4.10 4.02 

WRECKERS Leave The Pieces (Maienck/WarnerBros.) 4.06 335 92% 16% 3.96 3.98 333 

KEITH ANDERSON Everytme I Hear You Name (Arista) 4.04 4.13 N% 20% 3.96 4.02 3.85 

GEORGE STRAIT Give It Away (MCA/ 4.04 330 75% 1% 4.01 4.05 4.12 

DAM ELLS PECK Finn' A Good Man (Mg Mahe) 4.03 333 14% 12% 338 3.95 4.05 

JOSH TURNER Would You Go With Me (MCA) 4.00 337 85% 13% 4.00 4.08 3.85 

GARY ALLAN life Ain't Always Beautiful MICA) 337 312 97% 27% 3.96 3.99 3.91 

C. UNDERWOOD Don't Forget To Remember Me /Anti/ 333 333 97% 34% 3.94 3.96 3.91 

T. KEITH A little Too late (Show Dog Naobvdielliaiwrd 331 315 80% as 412 334 4.15 

TRENT WILLMON On Again Tonght (Columba( 331 315 78% 14% 3.11 336 3.11 

B. LARSEN I Don't Know What She Sad aantsliyerSNA) 3.11 330 14% 9% 335 331 417 

KENNY CHESNEY Smmwirre OA) 3.11 3.00 98% 33% 3.88 3.71 319 

STEVE HOLY Brad Nov fàtllrind Ca* 337 3.02 11% 21% 3.85 336 3)13 

ISMS & DUNN Bulldog Bridges )Arab) 314 3.10 13% 15% 332 336 331 

EINE MINCH How 'Bout You (CgdoB 313 3.16 14% as 3.86 311 312 

MIRANDA LALABERT New Sings (Columbia) 313 311 13% 13% 3.70 3.74 3.16 

RASCAL FLATTS Me And My Gag (Laic Stowe 3.78 3,16 17% :es 3.78 3.11 338 

JOSH GRACIN Favorite State Of Min 2ync Street) 3.71 3.70 N% 19% 3.11 3.71 3.55 

KENNY MANS I Can't Were You (Capital 3.72 3.73 15% 27% 3.71 3.77 3.75 

SUGABLANO Doom In Mississpp... Army/ 3.71 3.11 95% 32% 3.75 3.11 3.83 

BILLY CUMNGTON WM, Why, Wr Mbiewyi 3.71 3.70 94% 27% 3.17 3.11 315 

BIG & RICH 8th Of November (Warner Bras.) 3.80 3.70 N% 23% 3.70 3.73 3.88 

FAITH HILL Sunshine AM Su-omens /WamkrBras./ 315 3.75 71% 15% 3.11 315 3.88 

JAKE OWEN Yee Haw (RCA) 312 334 11% 25% 3.54 355 3.51 

TM MCGRAW Mr The Stan Go An )Cartel 311 332 N% 37% 3.51 3.73 3.35 

TRACE AONNS Swing (Cdordil 3.80 359 N% 23% 335 339 3.59 

MEGAN M AAS MI Whet h Used To Be BBRI 3.N 61% 10% 351 3.41 3.08 

Total sample 54ze 'S 355 respondents Total mop oilman art baud ona sae of1.5 (IwksMe very much. 5 =awe 

very much) T l pseBlarNr represents the percentage of respondents N4o myriad the song Total lna represents The number of 
respondents who said Ines are tired of hearing The song Songs must has 40% fanaarry ro appear ar survey Sample congos +non 

is based on persons 12. Persons are screened via the Internet Once passed They can take the musk' fest based on the lormaómwsnc 

preference. Rasthekausrc corn results are not meant to replace caaout research the results are 'tended to show mesons of 

panic: ants On The the lnternefonly Rate TheMusrcrsa registered trademark ofRaelheMurc .corn Ile RIXsyaMw.MwtallalNM 
Mealgdl Main by0101/1a377.5 .RaM7MAltiles.ceasfeik u.*//ylMNalurAaaera.aMites IPewMn 
Rana 

C O D 11 T!Z Y 

FLASHBACK 
OYEAR AGO 

No. I !'M Good As I Once Was " -Toby Keidt 

OYEARS AGO 

Na I: rmAlready Them"- Larestar 

10 
YEARS AGO 

Na I!YaniedAwalt"- Geatrge Strait 

15 
YEARS LAGO 

Na I l91e %In Lae WWIThe Sall = TrishaYeatwood 

@YEA.RS AGO 

Na I hlearibeat Inlhe Dal i&' -Lbn Wiens 

YERRA AGO N_Tn 

Na I!Thooner%Hope "- Jol.nlf Lee 

YEARS AGO 

Na I!ie I4StNr" -Red Satire i 

COUNTRY TOP 40 

WEEK KE A ARTIST TITLE tABEItS, 

2 

1 2 

4 3 

3 4 

5 ®i 

10 i 
11 i 
fa* 
13o 
Oar 

20 

15 16* 
16 17 

18 18 

8 19 

19 20* 
30 ® 
25 ® 
26 ® 
24 ® 
34 ®* 
40 m 
28 270 
37 0 
22 29 

9 

11 

14 

13 

6 

7 

12 

10 

17 

27 30 

36 0* 
21 

23 

35 

31 

38 

33 

29 

32 

32 

33* 

35 

37 

38 

040 
40* 

T. KETTR AIM Too Lela /Sim Dog AaslidaLkwwsai 575 

KENNY CHESNEY Suneurtine /BNA) 537 

BRAD PAISLEY The Wald (Arista) 494 

C. UNDERWOOD Don't Forget To Remember Me *psi al 490 

G. CANYON Somebody Wrote Love (UmrersaaSouth) 452 

WRECKERS Leave The Pieces /Mavenrk/Warner Bros.) 436 

BROOKS & DUNN Building Bridges (Arista) 428 

R. ATKINS If You're Going Through Hd... (Curb) 418 

FAITH HILL Sunshine And Summoning (Wotan Bros.) 407 

EMERSON DRIVE A Good Man /Mdastiew Revolutrom401 

C. DAMSON Cry Baby Urpeim1Aw eralAk r Caudal 399 

ROAD... Gil On The Billboard (Open Roa&Urnersa/ 382 

ADAM GREGORY Get h On /EMI Music Canada) 371 

RASCAL FLATTS Life Is A Highway (Walt Darcy/ 348 

LITTLE BIG TOWN Eking It Dn Home (Equity) 344 

AARON PRITCHETT Hold My Bee IOPMI 339 

RASCAL FLATTS Me And My Gag (lyric Street) 332 

KEITH ANDERSON Eveytme I Hear Tar Name /Amid 319 

PHIL VASSAR Last Day Of My Life (Sony 8M61 308 

GORD BAMFORD I Wald For You (GWBnRoyalty/ 272 

JOSH MIMI Weld You Gs 1VM Me (MCA) 211 

GARY ALLAN Life Ain't Always Beautiful (MCA) 288 

STEVE HOLY Brad New Girlfriend (Curb/ 240 

ERIC CHURCH How 'Bout You (Capita 248 

AMANDA WILKINSON Walk Away NrwwsalSOPMÌ 241 

GEORGE STRAIT Give It Away (MCA) 220 

DUAE STEEIE Cam Bads Mind 41ot/lcrwl 217 

LONESTAR Mountains (SanNEI 215 

TERN CLARK Slew News Day AAsrury) 215 

DIXIE CLACKS Not Ready... (Open WddColuntsa/ 214 

MARJORAM rd Rather Be pocky (306/Uw+wsei 212 

TIM MCGRAW When The Stan Go Blue'Curb/Reprae) 205 

AARON LINES Twenty Yeas Late (MA/ 214 

PAT GREEN Feels Just Like It Should (RNA) 201 

BQIY CURRNGTON Wiry, Why, Why /Mercury/ 191 

GRETCHEN WILSON California GUIS (CMm 194 

TRACE ADKNS Swing (Centel 181 

SUGARLAND Down In Mississippi.. iAkrcury) 155 

O. MARSHALL Why Don't We Buoy Musicilksie sa0 151 

JASON BLAINE While We Were Waiting nndepedent/ 141 

,- 
PUTS 

MEEKS ON 
CMUT 

TOTAL 

STATIONS 

+27 II 1110 

44 14 1M 
-17 11 1810 

44 15 1810 

+17 12 2011 

+44 7 1910 

+41 7 18F0 

+51 6 1611 

+M 5 1311 

-24 13 1910 

-21 9 1510 

+6 4 1410 

-3 11 1010 

*10 6 1410 

+53 10 1211 

-18 8 1611 

-17 11 1211 

.1 11 1211 

82 14 1411 

-31 11 1510 

+13 3 1511 

+30 12 1111 

+ 14 3 1213 

+1 10 1311 

+51 2 1011 

+64 2 1411 

4 7 1110 

+W 2 1210 

43 12 1311 

-17 17 1710 

+25 0 1211 

-74 11 1610 

73 12 1810 

+ 11 4 710 

-1 5 1310 

+21 2 810 

-13 3 1111 

42 10 910 

+14 1 1112 

-51 13 1110 

21 Canadian Country reporters Monitored airplay data supplied by Medrabase Reseath. a drawn of Premiere Radio 

Net works. Songs ranked by total plays for the airplay week of 7/16 -7/12. Builds appear on songs gmg plays or remaining 
flat troni previous week It two songs are tied in total plays. the song with the larger increase plays is placed first Songs 
below No 15 are moved to recurrent after 20 weeks on the chart t 2006 Radio 8 Records 4, Indicates Cancon 

S. AZAR You Don't Krow... (DayAilsofiRrRewdután' 
Total Points: 573, Total Stations: 32, Adds: 4 

T. BYRD Cheapest Motel (Blind Muik/New Revolution) 

Total Points: 506, Total Stations: 36, Adds: 5 

R. HARRIS That's So You (Show Dog Nashvdel 

Total Ponts: 495, Total Stations: 39, Adds: 5 

BRIAN MCCOMAS Good Good loon' (Katepuk) 

Total Points: 425, Total Stations: 23, Adds: 0 

MATT JENKINS Bad As !Warn To tUrmetsal Sorthi 
Total Poins: 365, Total Stations: 27, Adds: 0 

CHRIS YOUNG Dunkin' Me Lonely (RCA) 

Total Points: 363, Total Stations: 26, Adds: 6 

JULIE ROBERTS The Girl Nest Door (Mercury) 

Total Points: 258, Total Stations: 18, Adds: 2 

BLUE COUNTY Firecrackers... (Cwta/AsyfwJ 

Total Ponts: 238, Total Stations: 23, Adds: l 

BATRMIA ELAM Love Is... (Universal South) 

Total Points: 135, Total Stations: 21, Adds: 9 

LEANN RMAES Some People (Asylum/Curb) 

Total Points: 109, Total Stations: 20, Adds: 15 l 
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Soft AC: Missing 
In Action? 
Times have changed, and so has the format 

By Gary Nolan 

've done it again. I've misplaced something, and I can't seem 
to find it. Only this time it's not my car keys - I can't find 

the Soft AC format! 

You must remember Soft AC. Until just 
recently this superstar -driven format filled 
the airwaves. In the '80s and '90s Soft AC 
was a dominant branding among AC sta- 
tions. However, according to Arbitron sta- 
tion- information profiles, today only 18% 

of AC stations in the top 50 markets identi- 
fy themselves as "Soft Adult Contempo- 
rary" while 72% are just "AC." 

When did this change occur? Why have 
we dropped the "Soft "? I remember the hey- 
day of the format well, having spent almost 
20 years programming this format. Our 
content was almost entirely driven by su- 
perstars like Elton John, Phil Collins and 
Celine Dion. 

In those days, as soon as Celine's new 
single arrived, it was on the air. Sometimes 
we didn't even listen to it first. 

We were the softest station on the dial 
back in the day. I remember when each 
song had to pass the "telephone test" to be 
included in our library: If it didn't disturb 
you while you were on the phone, it got 
played. 

For example, when "I've Had the Time 
of My Life," by Jennifer Warnes and Bill 

Medley, from Dirty Dancing was released, 
it didn't make it on the Soft AC airwaves. 
As much as we loved the movie, the song 
simply had too much tempo and texture. 

The Rock Generation 

Times have changed. Baby is no longer 
in the corner, and Soft AC is no longer 
"Soft" as we knew it. To help me compre- 
hend this format disappearance, I went to 
the experts. 

Gary Berkowitz, a consultant and 30- 

year programming veteran, suggested that 
the meaning of the word soft may have been 
the catalyst for this format change. He said, 
In 1985 Bruce Springsteen's 'Dancing in 

the Dark' was considered rock. Today it's 
considered soft rock." 

l remember when each 

song had to pass the 

"telephone test" to be 

included in.our library: If it 
didn't disturb you while 

you were on the phone, it 
got played. 

imaaiutan 

He pointed out that today's women are a 

more rock -driven generation, causing them 
to prefer music with more of a rock feel. 

Mike McVay, President of McVay Media, 
agreed, pointing out that Hot AC began 
picking up steam in 1995. Soft AC had the 
opportunity to broaden itself then, increas- 
ing its tempo and texture. Stations started 
abandoning softer material, like Elton John, 
Jon Secada and Bryan 
Adams. 

Over the years AC 
slowly went from su- 
perstar- driven to the 
no-name, song -driven 
format we know so well 
today. "Who would 
have ever thought that 
AC would be playing 
Aerosmith, Train, The Gary Nolan 
Calling and some of the other artists who 
are staples in today's AC libraries ?" Ber- 

kowitz asked. 

Unique Challenges 

I had to see this change for myself, so, 
with the help of our friends at Mediabase, I 

pulled the top 10 AC currents and recur - 
rents from 1999. Here they are: 
1. PHIL COLLINS You'll Be In My Heart 
2. SARAH McLACHLAN Angel 
3. SHANIA TWAIN From This Moment On 
4. BACKSTREET BOYS I Want It That Way 
5. 'N SYNC God Must Have Spent... 
6. SAVAGE GARDEN Tony Madly Deeply 
7. R. KELLY f/C. DION I'm Your Angel 
8. SIXPENCE NONE THE RICHER Kiss Me 
9. SHANIA TWAIN You're Still The One 
10. BACKSTREET BOYS I'll Never Break 

Your Heart 
Now that's AC! Here's a look at the top 

10 from 2005: 

1. KELLY CLARKSON Breakaway 
2. LOS LONELY BOYS Heaven 
3. MICHAEL BUGLE Home 
4. JOHN MAYER Daughters 
5. ROB THOMAS Lonely No More 
6. MAROON 5 She Will Be Loved 
7. TIM McGRAW Live Like You Were Dying 
8. UNCLE KRACKER.» Drift Away 
9. GOO GOO DOLLS Give A Little Bit 

10. KEITH URBAN You'll Think Of Me 
Where have all the AC superstars gone? 

The familiar sounds and faces of the '80s 
and '90s megastars have been replaced with 
the hodgepodge of artists you see above. 
The AC format no longer has artists who 
define the format, but rather is a montage 
of similar- sounding material from a variety 
of formats. 

This creates unique challenges for AC 
programmers. If you're looking for an art- 

ist to feature on your direct -mail piece or in 
your TV spot, there's no longer an obvious 
choice. Years ago people could easily recog- 
nize Phil Collins, Elton John or Celine Dion. 
Today I probably couldn't pick Uncle Krack- 
er out of a lineup! 

Perhaps instead you would use a more 
recognizable face, such as Kelly Clarkson, 
whose fame was secured when Steve Carell 
screamed her name while on the waxing 
table in The 40- Year -Old Virgin. 

Cotatawu- Thread 

Advertisements and body waxing aside, 
AC has become something much different 
from the format we once knew so well. It's 
likely that the artists and songs played on 
today's AC stations debuted elsewhere. In 
the 1990s most artists would only fit at one 
format. Today's AC artists are shared 
among several formats. 

Not all AC stations are created equal. 
Each varies slightly, depending on market 
needs, competition and station history. If an 
AC is in a market without a strong Hot AC, 
it allows for younger and brighter program- 
ming while still protecting the upper end 
of the demo. This is why the AC chart is so 
diverse. 

Regardless of these differences, howev- 
er, the common thread remains: AC is a for- 
mat that attempts to go beyond the music 
to appeal to our listeners. 

As far as music goes, AC stations should 
play the best -testing material for today's 35- 
44-year-old female. This remains the core of 
the AC demo. On the other hand, the 45-54 

Don't be afraid to plug 

your station as family - 

friendly. This element is 

extremely important to 

mothers with older and 

young children alike. 

female cell shouldn't be ignored, since so 
much cume and TSL come from this seg- 
ment. 

Never forget the importance of knowing 
your audience. We need to know their atti- 
tudes, their priorities, their lifestyle and any 
other information that will help us provide 
them with truly great programming. 

Don't be afraid to plug your station as 
family -friendly. This element is extremely 
important to mothers with older and young 
children alike. Capitalize on their need to 
protect their children from vulgar morning 
shows. 

Talk about this aspect of your program- 
ming on the air. If you're fortunate enough 
to have Delilah, have her récord family - 
friendly liners. She is the most family - 
friendly personality you hSve, so use that 
to your advantage. 

Live up to this image by passing on or ed- 
iting questionable on-air spots. Keep an eye 
on your music by listening carefully to all lyr- 
ics. Get your GM and sales manager on board. 

Get Emotional 

Within the AC demo, the stations are of- 
ten associated with feelings. In radio -speak, 

"Contests, promotions 

and charitable 

endeavors don't drive 

listeners the way they 

used to. lt's hander to 

manipulate an 

audience that's used to 

being manipulated." 

Scott Miller 

rqNHIIIJINIIII llll; 

the term easy listening used to make AC pro- 
grammers cringe. Today 35-54 females use 
this term to describe stations that help them 
relax and unwind, thereby giving it a posi- 
tive association. Explicitly telling your lis- 
teners how to use the station will give you 
a leg up on the competition. 

Don't be afraid to take this "emotive" pro- 
gramming a step further. A couple of sum- 
mers ago my MD at KRWM /Seattle, Laura 
Dane, had the idea of embedding messages 
from listeners who had family members 
serving overseas in the Jim Brickman -Mark 
Schultz song "MI I See You Again." 

We received such a strong reaction to it 

that we hosted a USO fundraiser with ap- 
pearances by Brickman and Delilah. It was 
a huge success, receiving coverage from lo- 
cal newspapers and television outlets. The 
benefits were twofold: Staff morale was 
boosted at the station, and we were able to 
connect with our listeners over a poignant 
issue. 

The Heart Of The Listener 

Scott Miller, I'D of WLK)K /Cleveland, 
said, "Promotions should play to the listen- 
er's ability to escape. Paint a picture of fan- 
tasy. While iPods, cell phones, satellite ra- 
dio and other types of media compete for 
our target's time, we will continue to remain 
the standard because of our ability to cre- 
ate ways to touch listeners in ways those 
other mediums can't. 

"Contests, promotions and charitable en- 
deavors don't drive listeners the way they 
used to. It's harder to manipulate an audi- 
ence that's used to being manipulated. 
They're savvy that way. 

"That said, the unique opportunities and 
benefits we offer still stand out. Can satel- 
lite radio put listeners in a local setting 
where they can interact with an artist on- 
stage in front of 20,000 people? Can your 
iPod invest its time and money in raising 
awareness for breast cancer research? No. 
And that's what will always set AC radio 
apart." 

Soft AC, Modem AC, Hot AC - call it 

what you like. It all comes down to consis- 
tently branding your station, playing the 
best music for your targeted demo and of- 
fering unique and emotional promotions 
that get right to the heart of the listener. 

Gary Nolan is Exec. VP of Harker Research 

and a 20 -year AC veteran, having programmed 

WLTW/New York, WLTE /Minneapolis and 

KRWM/Seattle. 
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July 28, 2006 
ARTIST TITLE LABELíS, 

DANIEL POWTER Bad Day (Warner Bros.) 

RATS 

1960 

u- 
PiATw 

-63 
PR 

182868 

KCREA ON TOTA1AAlOMI 
ARY 

28 10210 

NATASHA BEDINGFIELD Unwritten (Epic) 1903 -102 162475 21 9711 

JAMES BLUNT You're Beautiful (Custard/Atlantic) 1760 +49 159830 41 10310 

LIFEHOUSE You And Me (Gellen) 1629 +79 141918 52 9610 

KELLY CLARKSON Because Of You (RCA/RAM) 1508 +11 138271 35 9310 

NICK LACHEY What's Left Of Me (JmdIDmba lobe/ Group) 1461 +84 95277 16 9613 

ROB THOMAS Ever The Sarre (Atlantic/ 1290 +44 120939 26 8311 

BON JOVI Who Says You Cant Go Home (lslardrIDJMG) 1146 +129 103766 19 8118 

CHRIS RICE When Did You Fal (In Love With Me) (Cokan ia//NO) 1101 44 54848 23 7910 

MICHAEL RUBLE Save The Last Dance For Me (143/Reprise) 1061 -88 83344 27 9110 

FAITH HILL. Lice We Never Loved At Al (WarnirBras./Curbl 982 +32 89069 26 7510 

FIVE FOR FIGHTING The Riddle (Aware Cáakda/ 792 +22 60354 10 6912 

KEITH URBAN Making Memories Of Us (Capitd44LG) 777 +91 47458 28 9210 

KT TUNSTAit Black Hose & The Cherry Tree (Relentless/Virgin) 737 +72 93812 12 6217 

RASCAL FLATTS What Hurts The Most (lyric Street) 626 +45 32882 9 6715 

NICOL SPONBERG Crazy In Love (Curb) 539 +7 20144 15 5811 

MERCYME So Long Self (CaL1nadia /lNO) 474 + 11 14219 13 5711 

TAYLOR HICKS Do I Make You Proud (J/RMG) 463 -52 41947 9 4113 

KELLY CLARKSON Walk Away (RCA/RMGI 333 + 11 33024 15 2411 

LIONEL RICHIE I Cal It Love (Islavd///JJMGI 290 +60 41214 4 4218 

BO BICE The Real Thing /RCA /RMGI 284 -67 13645 14 4011 

CHICAGO Love Will Come Back (Rhino /Warner Bros.) 276 -33 12777 11 3910 

JON SECADA Free (Big 31 274 +21 14470 5 3612 

JACK JOHNSON Upside Down (Brush /se /Universal Republic) 240 +40 10327 7 2210 

BOB SEGER Wait For Me (Capitol) 239 +119 13725 2 3815 

FRAY Over My Head (Cable Carl (Epic) 239 +30 12645 7 2015 

CHANTAL CHAMANDY Feels Like Love (Nunemuse Entertainment) 191 + 1 2297 8 2412 

LOS LONELY BOYS Diamonds (OrMusic /Epic) 155 -2 6235 4 1711 

CARRIE UNDERWOOD Jesus, Take The Wheel (Arista) 146 5 8930 16 1210 

TIM MCGRAW When The Stars Go Blue (Curb/Reprise) 137 +105 5571 1 34112 

104 AC reporters Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total puys for the airplay week of 
716.722 Bullets appear on songs gaining plays or remaining flat from previous week. tf two songs are tied in total plays. the song with the larger increase In plays is 

placed first Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Songs below No. 5 are moved to recurrent after 50 weeks on the chart Most Added 
Is the total number of new adds officially reported to R &R by each reporting station Songs unreported as adds do not count toward overall total stations playing a song. 
Most Increased Plays lists the songs with the greatest week -to -week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays 
(times 100) Each daypart on each station is assigned an AOH number. Average Quarter Hour Persons used herein with permission troni Arbitron Inc (02006. Arbdron 
Inc i c j 2006 Radio & Records 

PorrEREcm 
MEDIABASE 

MOST ADDED 
MTV TITLE LA&L(S) ADOS 

Till MCGRAM run The Stn Go kw Cwbfloptel 12 

UONEL RIME I Cal h Love Asir liMi 1 

KT TUU$TALL Bock Hasa 8 TMs Char Two ßkollis Milli$ 7 

ION al Who Sip: Yoe fads Go Ntrw NIurIMn 6 

THIS AC elite wand swim at ahead* import 

alla /Ter reiF poop Wiper root ile plop t mill an 
eeeessoise skyey rob. Aipey moil is &Mud as So* droops 
Mod* rossiat OP! ploy hog 

MOST 
INCREASED PLAYS OTAL 

PLAT 
ARTIST `(TIF LAefl(Sl INCREASE 

IMAM Mr Says You Can't Go Herne Ile/ wNallIG1 >123 

101 SEGER Wait For Me /Cas te +111 

TM MCGRAW When The Stan Go Blue Kell psi e/ +155 

KEITH AMAN Wino Memars Of Us /C4161Ñ6) +91 

NICII LACHEY What's Left 01 Ms LAitIslrb Wei &rapl +14 

LIFEHOUSE You And Me 600 +73 

KT TUNSTALL Black Horse & The Cherry Tree (Rekntiess/yirgml +72 

LIONEL RICHIE I Cal It Love /IslaodlaIM6) +60 

JAMES BLUNT You're Beautdii (Custanf/Atlantc) +49 

JORDAN KNIGHT_ Say Goodbye /Tram Continental) +41 

MOST 
PLAYED RECURRENTS 

ARTIST TITLE LANUS) 
TOTAL 

PLAYS 

ROB THOMAS Lowly No More (Atiasuc) 330 

LOS LONELY BOYS Hleavei (Or Iles /Epir) M4 
UNCLE KRACKER NOOBE GRAY It Away 4mW 754 

KELLY CLARKSON Brokaw/ (AGMs 731 

ARTIST TITLE LABEL'S) 
TOTAL 
PLAYS 

ANNA NAU K Breathe (2 AM) laird* 717 

611131AEL BIKE Haro 1 /43I4oi 172 

MAIMS WmNle Wad Kluselati 004 

=MI ANIMALO MI No Mon t* H js Eilrjs AMalsaW 004 

SII TL LIMN The Fret Cut Is The Doepsot MAMkuse sl 032 

MATCNNX TWENTY Itawd IAttwoticl 62$ 

SANDWAWAICIBIE MAUCH The Gros 01 Low 94081016/ 611 

TN IMCNNAW Live Liu You Wert Nil CNN 512 

NEW & ACTIVE 
NATALIE GRANT The Real Me (Curb/Warner Rios.) 

Total Plays: 123, Total Stations: 19, Adds: 0 

DIAN DIAZ No More Teas (Strip Cityl 
Total Plays: 84, Total Stations: 16, Adds: 1 

ENYA Someone Said Goodbye !Reprise/ 

Total Plays: 80, Total Stations: 20, Adds: 5 

DANIEL POWTER Free loop (Warner Bros.) 

Total Plays: 76, Total Stations 15, Adds: 5 

TERMS Bg City Concrete Wildflowers (Maple Jam) 

Total Plays: 69, Total Stations 12, Adds: 2 

JORDAN KNIGHT... Say Goure MansContilentd) 
Total Plays: 67, Total Stations 18, Adds: 5 

KATIE MELUA Just Like Heaven Á'MLe uttol 
Total Plays: 60, Toul Stations: 11. Mk 1 

soap rawbd by tote plow 

Station playlists for all RAR reporters are available 
on IMO wli at EnniallynduCoritisdim. 

WANT TO APPLY FOR 
STUDENT LOANS? 

WANT TO FIND 
GOVERNMENT AUCTIONS? 

Want to know 
where to get this 

information? 
From student loans to buying 
surplus government property, 

all kinds of government information 
are just a click or call away. 

FIRSTGOV.gov 
1 (800) FED-INFO 
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riliteTheMusic.cò 
m Pruw 

Artist Title (Label) 

America's Best Testing AC Songs 12 + 
For The Week Ending 7/21/06 

W W W 
TW LW Famil Burn 25-54 25-34 35-54 

BON JOVI Who Says You Can Go Home /lsland/IWMG) 3.94 

DANIEL POWTER Bad Day !Warner Bros. r 3.89 

KELLY CLARKSON Because Of You IRCA/RMG) 3.78 

BO BICE The Real Thong (RCA/MG) 3.78 

ROB THOMAS Ever The Sane (Adantel 3.75 

KEITH URBAN Making Memories Of Us (Capitol/BIG) 3.75 

RASCAL FLATTS What Huts The Most (lyric Street) 3.71 

KT TUNSTALI Black Horse & The... IRelevitkss /Vrgn; 3.70 

F. Hill WIT. MCGRAW Lite We Neve... (Wooer Bros./Curb) 3.68 

MERCYME So Long Self (Columba /INOI 

RVE FOR FIGHTING The Riddle IAwarelCbáaTldal 

UFEHOUSE You And Me (Geffen) 

CHRIS RICE When Del You Fe... (CoknenifNOI 

TAYLOR HICKS Do I Make You Proud (J /RMGI 

NATASHA BEDINGFIELD Unwritten /Ore 

MCK LACHEY What's Left Of Me i.kveZcw 15ç) 
MICHAEL RUBLE Save The Last Dare For Me 14314efmmel 

365 

3.64 

3.62 

3.557 

3.51 

3.49 

3.43 

3.40 

S. CROW & STING Always On Your Side fA &M /lnterscgoei 3.39 

3.10 

JAMES BLUNT You re Beautiful 'Custard'Arlanrrr 3.08 

NICOL SPONBERG Crazy In Love (Curb) 

4.01 

4.02 

3.74 

3.74 

3.79 

3.74 

3.71 

3.63 

371 

3.51 

3.68 

3.64 

3.62 

3.47 

3.39 

3.56 

3.50 

3.21 

3.25 

96% 

100% 

99% 

91% 

94% 

91% 

78% 

86% 

92% 

58% 

60% 

96`- 

75% 

87 °: 

93% 

89% 

95% 

88% 

61% 

99% 

25% 4.03 

39% 3.97 

49% 3.04 

22% 3 85 

31% 3.86 

30% 3.83 

19% 3.85 

21% 3.76 

31% 3.71 

10% 3.67 

10% 3.68 

47% 3.70 

21% 3.59 

25% 3.66 

42% 3.57 

33`, 3.58 

4110 3.46 

33` 3 48 

24% 3.18 

11% 3.08 

3.00 

3.53 

3.92 

3.48 

3.72 

3.61 

3.80 

3.67 

3.50 

315 

3.29 

3.51 

3.06 

3.24 

3.52 

3.44 

3.19 

3 16 

2.79 

2.96 

4.15 

409 

3.82 

3.95 

3.90 

3.88 

3.86 

379 

3.77 

3.79 

3.78 

3.75 

3.70 

3.76 

3.59 

3.62 

3.53 

3.55 

3.27 

312 

Total average lavorabdlty - r 'utes are based on ascot, d 1-5. 114aAke very miro.' D r Dice ,ri 
Total tamdunry : -. r .pa 's who rpnpryted aie song Tala b relpresents the number of 

x;f5.mc.i ' ': ;,...,st nave 40%landed),to appear °n un/Sambrecamposmonabased 
on persbr7S t2. P p. . . . . . . . . . . ... ' 

- passed they can take the music test based an the lornuvmt z preference 
RateTheMuss..com re ,)its .+e not nreJrt re ,epuce we .:r 2 earcn The results are 'arcade(' to show oornaas or pamc,pants on the the 
Internet only RatemeMusr a a registered Trademark or The ATM system. s available for local radio stations by 
ONW/ glit,177-5311. RMNMARrkk. ca,, data is provided by Mediabase Research. a division of Priers Radio *hods 

R.4. 
CANAD 

AST TwiS 
WEEK WEEK ARTIST TITLE LABELS) 

1 

4 

2 

5 

3 

9 

6 

8 

7 

10 

15 

14 

11 

13 

12 

16 

17 

23 

19 

26 

24 

29 

21 

20 

18 

27 

25 

44b.(> 

22 

30 

3 

4 

5 

AC TOP30 
iiM,ni. 

TOTAL - WEEKS ON TOTAL 
PLATS P,AVS MART STATIONS 

M. BUBLE Save The Last Dance For Me (Warner Bros.) 413 .8 25 1810 

NATASHA BEDINGFIELD Unwritten (Epic 350 12 15 1310 

KELLY CLARKSON Because Of You IRCA/RMGI 350 22 29 16(0 

JAMES BLUNT You're Beautiful (Custard/Atlantel 326 8 47 1410 

ROB THOMAS Ever The Same (Atlantic) 317 25 24 1510 o. MATT DUSK All About Me /Unrversal Music Canada! 282 

7 # COLIN JAMES Into The Mystic (MjifeMuac /UMG) 282 

TOMI SWICK A Night Like This (Waffler MuncCanada) 279 

9 S. CROW & STING Always On You Side (A&K4t4Kex pet 256 

10 DANIEL POWTER Bad Day (Warner Bros., 230 

a., JACKSOUI oneSong (SonyBe6Music Canada) 222 

CHRIS RICE When Did You Fall_ Columbia /1N0/ 221 

13rß. PHILOSOPHER_. Castles In..ISatyBMG Musk Canada) 216 

14 IIFEHOUSE You And Me (Geffen) 204 

15 .8. RONSEXSMITH AI li Good Tiw (WanrMusr Ca'/a' 204 

16 GREGORY CHARLES I Think Of You 'Disques NSW, 170 

e GNARLS BARKLEY Crazy (0owntown'lava/Atlanitc) 152 

o N. LACHEY What's Left Of Me (Jme2omba Label Grow) 144 o. KAYLE Good Thing (KnottyMusK) 126 

e CORINNE BAILEY RAE Put Your Records On (Capitol) 114 

KT TUNSTALI Black Horse & The... (Reientless//vgn)114 

D. C. KREVIAZUK All I Can Oo (SonyBMG Music Canadai 112 

e FIVE FOR FIGHTING The Riddle (Sony MG) 110 

24 AMY SKY Do You Dance (fM)Musrc Canada, 110 

25 F. HILL WIT. MCGRAW Like We Nleeer... 4Va, '&, sirbi 101 

26* PHILOSOPHER... GrveBack... (Sony BMG Must Canada! 94 

27 BEN LEE CatchMy... (New West/Dermal Must- Canada) 93 

0 BON JOVI Who Says You Cant Go Home (ls(anN(DJMG) 86 

29 J. JOHNSON Upside Down (BnrshfrtAkaissa/R4OTASk 85 e CARRIE UNDERWOOD Some Hearts (Arista) BO 

31 14 1310 

6 26 1510 

.9 25 1510 

17 21 1440 

3 58 1710 

23 6 1111 

18 10 1211 

12 30 15RI 

2 46 15N 

6 14 1110 

7 10 410 

11 4 811 

35 4 1011 

+12 4 Bro 

+10 6 310 

+7 3 911 

+31 2 911 

0 3 811 

.2 5 810 

15 18 610 

1 5 711 

8 6 110 

21 1 410 

25 17 610 

0 12 810 

24 Canadian AC reporters Monitored airplay data supplied by Mediabase Research a division of Premiere Radio Networks 
Songs ranked by total plays for the airplay week of 7x16 -7/22 Bullets appear on songs gaining plays or remaining hat from 
previous week It two songs are bed in total plays, the song with the larger increase in plays is placed first Songs below No 
15 are moved to recurrent after 20 weeks on the chart '7' 2006 Radio & Records Indicates Cancon 

Stations and 

WTI(' Maw, NY' 
0 lase Mal 

m Des rnn ,W w..rwv 

@K.AAihpuereue NM * lr r 
w loo r. 

Y 

WLEwA16aYrr. A 
arnr o.. 

glmr,AraM.a.. M 

. .>- 

wIT#QrAtlrtar CON. Ni' 
w BM 
w erArAer 

e M aaier OA' 

PO 
* sm. 

wer II- .-.TX 
relac . 
of OW. 

s taw 
r0 9.1P 
MOM w. 1, *WM, 

NaNTEOrwar . . TX' 

w NA NT 

sr 

7st 
AL 

Tr tmrrr 

CLTAMN.m e rar 
w rr 

rn 
MO M. eat, 
'A Mn 

tuEal / r 
ra 4 
WOY rr 

NWT 
MR I Iba 

wNCwN.ole. CT' 
PO Ar ar. 

--U- 
+, .av N 
, .Y 

r.N' 
an 
) O RIM l 

NwINN YLt. M' 
NM 

ínrril WM eHtrrAn rsr 

1wMMYaMArNe AL' 

NMI lríilr 
I r.11 Po. w. AL' 

lYare re 9Ga 

wW(, NI{ 

lal®1 

iriaeiMrAlaeMr 
CIO. 

wIi: 
; óeW 

wer ̀  1. in' 
No tor*. 7)IMMPr..' 

OM DO 
AArGlrums nlllp.Y 

eeyCM.MO' 
N 

wW r' TN* 

MTOYAs LA 

111111E/Lat wew. NW 
w r* rr -.- IT I.rtnP 

IRE Tame 

MT LT 
PER rerr trlr 

M.''a 

WWLWMorvamo.+r WV 
MR or,ti .. 

tAw w 

Wu,uYN.. An 
MR WAR y. NT' 

KBMnAmS 

wNA1O.LA. i oar ...Wm 
NP T Yeit.Ay' 

ltaa^Pa B 
.r.T° re im PM 

all ParnR 
IN IlY aS 

' 

^WNL. VA' 

a hYaq *Nr 

MNOIAïIANrw UN LÄ(' 
MOM rrati 

Yu.rJP 

tLTda.N.NE 
Ille ems ».wm 

MIMGFAlIla11N. R' 
rari re P 

lori PMitil 

wwiA1PR 
N rAì' 

r.. NP. 

WLT.Ir.. M 
,e1rT MO Weil 

iMwl PemP 

WNNNtrrtM, M' 
Poo MI 

lis Ma 

MNNNNMrIw. NE elrarP 
Iles 

4eE+r Mr -I- 
t n Tiaelrl 

All IBM 

Aw * Iyr `_ . Pe EOM* 

RM .w r. 
let Ille lY 

AN' 
St 

A Nta. IN 
. Y. 

WIW íNNaMd, VA' 

AWrrla / urea 
AnNn 

VA' = 
r, Nn 

yI.L 

IoevANNwMr. a wYwr .G' 
Arrwr 

lb Alls 

lS 
r!oPe1RS 

1 Alsrun 

IIwMM Lalle Cl. M UT' 
Ie r r /rWan 
, 

w. 

IrAm 
. 

Tx' 

w` 

NrATA/A.G' 
woo im 

rP.M 

MANY MANN. G w. 
DM DA 

i OwçT4 ^ 6 SIR 
fM1A9M11D.OxD 

tM1MtNÌ. VIA' 
w lam lem rretle(. 

wamu 
Y1Wr 

MD PRISM 

MIMbaAN MM. N wrrtAr 

e LMfa . M. 
Pelele : i.r P... 

mYApaNe.IIA 
in.rerr/r 

MR hlih ' w M. nrrq 
FrM L NO' 

W 

RAm),wYNY.. a Ili Ydaar 1M rr. 
MA 

RwNLrN'MT larlar 
atr/r*rrr. 

IFrta b. lwl 
w T r 

).wik )srw 
w 

YFInWe.Ox Pa! rar* 
Ru..rru. Y, w.. 

MOeVrylr, Tx 
Pe IBM 

IIM,p7,NIY 

MR2MANN. N 

l,YYr 
.y1y.Iy''y 

W_ ̂ T ttC' wNl.e 
ruI AM 
DMrIPM'riP 

í911P 
DIEM MO rOrllM 

INwLMlldi. ES' 

Mw v 

ñWN;QiMwNw ario. M' 

..=R 
.'l , 

M W w r 
PrI.NA 

Ism NB 

) tMPiWanut 

*Me 

REPORTERS 
model 

WpL T/1lwerw. AL rwarra* .m 

wowKEwa. 

YY0 y 
WYRnaNr. NO rra..a 

.r°°F LL :r: 
MINK CANA CO' 
RIM OM ,Mr 
Naì/r .R '-1» 

16A1aletnl 
r 

/A1<M .rar I rorr,P 

WOIQaY M/Mr. sr 
rNirañ.í 

I,ASNU 
'Yr+YAM 

NWIIRL4 .NC 
wrYY 

WwArIAN.. NC' 

N°é 
Wm Mew 

WMYFWiIwfM. SC' 

Kr Me 

WIIAßeNMM, W `rllW. 

heir adds listed 

ANM. MA *rI 
I 
r_q 

W.. ,^Mr .CT 

` 
eeirN.ON 

amiryelw . SC' 

Noe 
IMP 

wer AKr p y, TM' 
MIR 
ROM 
MULL 

L. 
MOM 
BOO 

CkrraM, ON' 
Mr 
r.rir 

fiAwr, aC 

win. 

hrirrs.Nr' yyi r 

alphabetically by 
f' KXeA'tmao LAmfti. TX rwll.a_ . 

NAnA.e.T: 
Pe ! 

w1KN 

WLOTAwYN, OW 

rwr!'ynL°.`.... 
InNw 

ROIbOelw. Co' ri..r. Ibr 

MOICANNIK NM 
so Jo 
N_Ir11pyF + 

oust* mli,s 
)na9 

tNNM'AeaaL ON wrt.ERB rrrrtlls 

TIOOFAerIN, At MuAr+r 

rIM1Bhr,ix' nw var awY.fa*i 
133 WPM 

M Nri. 
(KIM 

MIN Iba 

Werra. N 
nun 

M wrra' 
í/rNre KVrr 

WCRtA7M.' 
relwrAAAer 

!CADS rlra 
Ylk,.Ir,«ovla 
MVi4N 
i.e. 

Li 
/Nritm 
WapOyr. M :' , 
MwLTAèarN. Tx 
wdkWP,ri r/r19H 

R R lwrlrr 
IBM MOM MiM !!;, 

WM('IQwN. NF 
;°:., a 

nWwtcMNe.,AL' ryylr.. 
Nwwyr 

ataLMMNY. CA' 

k» 

WOwMlwn/I. NJ' wwA.rr 
áé ~ 

rMMN G, 
~n NI ht 

i ORS 

IMAIP1119)I 
,>,wls owrran 

N 
Y l` IwF/UI:IUfI1)I'I 

'Mg1IlOIWR.pWIMf 

1M Toul Reporters 

104 Toul Mo1Wo/W 

21 Total Indicator 

Od Not Report, 
T1AeyintiroaePp: 
KEDrPekn Springs, 
CA 
KßOXBpringfieW. 
MO 
KCnAAtTn. WA 
W>sMANeorie, L 

eYiM. 
rearall 
,,~re» 

MRNKMrrYp.r 

wPYFy4f,M, 
iv.a llvH 

rtw !Y 
IMP 

rYIA 

ep 

R1 
roue 

bar 
/tri 
es Me 

a. 
T. r 
MIMT 
et 

Nw 
or 

kir 

July 28. 2006 Radtip & Records 45 

www.americanradiohistory.com

www.americanradiohistory.com


R1HOTAC TOP 40 
July 28, 2006 

-AST TIKE 
KEK WEEK ARTIST TITLE ia8a(s, 

2 1 KT TUNSTALL Black Horse & The Cherry Tree (Relentless/Viigin) 

1 2 NICKELBACK Sevin' Me (Roadrunner /IJJMG) 

3 3 NATASHA BEDINGFIELD Unwritten (Epic) 

5 0 FRAY Over My Head (Cable Car) (Epic) 

9 0 GNARLS BARKLEY Crazy (DowntowniLava /Atlantic) 

6 6 GOO GOO DOLLS Stay With You (Warner Bros.)" 

8 O RED HOT CHILI PEPPERS Darn California (Warner Bros.) 

7 8 KELLY CLARKSON Walk Away (RCA /RMG) 

4 9 DANIEL POWTER Bad Day (Warner Bros.) 

10 10 JACK JOHNSON Upside Down (Brush/tre'Universa /Republic) 

11 ROB THOMAS Ever The Same 'Atlantic) 

16 a JOHN MAYER Waiting On The World To Change (Aware /Columbia) 

14 0 FIVE FOR FIGHTING The Riddle (Aware /Columbia) 

13 14 NICK LACHEY What's Left Of Me (Jive /Zomba Label Group) 

12 15 JAMES BLUNT High (Custard /Atlantic) 

17 ALL-AMERICAN REJECTS Move Along )Doghouseilnterscope! 

15 17 BO BICE The Real Thing (RCA /RMG) 

18 Q SHAKIRA fIWYCLEF JEAN Hips Don't Lie (Epic) 

20 BLUE OCTOBER Hate Me (Universal Motown) 

19 20 RIHANNA SOS (DelJaM/OJMG) 

21 ® RASCAL FLATTS What Hurts The Most (LyrrcStreet) 

22 a KEANE Is It Any Wonder dnterscopel 

24 ® MAT KEARNEY Nothing Left To Lose (Aware /Columbia) 

23 a FORT MINOR... Where'd You Go (Machine Shop /Warner Bros., 

25 ® CHRISTINA AGUILERA Ain't No Other Man (RCA /HMG) 

28 CORINNE BAILEY RAE Put Your Records On (Capitol) 

32 ® FRAY How To Save A Life (Epic, 

26 28 SMASH MOUTH Story Of My Life (Beautiful Bomb) 

33 NICKELBACK Far Away (Roadrunner /ID/MG) 

30 SNOW PATROL Chasing Cars (A &M /Interscope) 

31 a AUGUSTANA Boston (Epic/ 

29 (1) LOS LONELY BOYS Diamonds (Or Music /Epic) 

34 a STAIND Everything Changes (Flip /Atlantic) 

36 0 PANIC! AT THE DISCO I Write Sins... (Decaydance /Fueled By Ramen,Laval 

37 ® NELLY FURTADO fITIMBALAND Promiscuous (Gellen) 

35 36 ROCK KILLS KID Paralyzed (Fearless/Reprise Warner Bros.) 

38 a RACONTEURS Steady, As She Goes (Third Man/V2) 

ßa7 JESSICA SIMPSON A Public Affair (Epic) 

JEWEL Good Day (Atlantic) 

RIHANNA Unfaithful (De /Jam/ILd/MGI 

TOTAL 
PLAYS PLAYS 

TOTAL 
AMERCE 

IWO 

w'EEKSbM 'OTAL STATK)Ny 
CNART ADDS 

2666 -28 161155 27 1910 

2609 102 157395 23 7610 

2368 -29 149819 30 7310 

2235 +21 127837 37 7510 

2130 + 137 125083 9 7011 

2091 -55 117632 15 7610 

2082 *32 121673 14 7010 

1999 -117 128030 28 6810 

1993 231 115858 42 7710 

1670 -134 103026 27 6510 

1636 +10 107016 35 7410 

1465 + 201 89923 5 6716 

1425 +61 76286 10 6812 

1408 63 75873 15 6011 

1382 109 60521 14 6910 

1332 +141 71713 12 5013 

1239 121 70371 17 5310 

1108 *30 58018 12 3011 

1052 +100 53636 13 4212 

949 8 55181 18 3611 

781 -57 47359 8 3713 

751 *107 34969 7 4212 

637 - 26 19625 10 4011 

629 -15 30103 10 2510 

567 -43 23228 6 2614 

560 -130 27707 4 4019 

494 + 104 31769 5 2814 

486 .9 13935 9 2810 

468 -143 26406 6 2819 

444 -35 19525 7 2511 

426 +30 18259 6 2611 

425 +6 14518 8 3312 

352 +35 15215 7 2212 

321 +65 13476 4 1713 

310 +79 16065 3 1013 

272 8 5551 5 1911 

206 +33 9208 2 1614 

200 +69 8830 1 1011 

163 +22 2313 1 1711 

160 +35 5964 1 711 

80 Hot AC reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 
of 7/16-7/22. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays. the song with the larger increase in plays 
is placed first Songs below No 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to- 
week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays I times 100) Each daypart on each stations assigned an AOH 
number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006. Arbdron Inc. ).© 2006 Radio & Records. 

POWERED 
MEDIABASE 

MOST ADDED 
ARTIST -T',E tAMMSI 

CORINNE BAILEY RAE Put Your Records On iCapitol) 

NICKELBACK FM Away 'Roadrunner IDJMGI 

ANNA NALICK Wreck Of The Day 12006i iColunbrai 

TIM MCGRAW When The Stars Go Blue ICurb,Repnsel 

JOHN MAYER Waiting On The World To Change Aware/Cato/so 

BARENAKED LADIES Easy (Desperet lettwerk) 

FRAY How To Save A Life (Epic) 

CHRISTINA AGUILERA Ain't No Other Man (RCA/RMGI 

RACONTEURS Steady, As She Goes /7MtManV21 

ANN 

I 
I 
e 

1 

6 

5 

4 

4 

4 

Melba ACaYrwdellisappleibied stations wind t report 

AY per their aweeel lip lop Wet reach I 0 gyp per week in two 

eeaeMative airplay St aib *bob, week is defined Smithy through 

Setw4y. Alias Ins ielb r'gaimInarefeiessepflMany ploy level. 

ARTIST TITLE LAIB4SI 

TOTAL 

LAY 
MCAEASE 

JOHN MAYER Waiting On The World... iAware,Columbna, - 201 

NICKELBACK Far Away (RoaáumrdIDJM6i 143 

ALL AMERICAN REJECTS Move Along (Dagihouse1nterscope, -141 

GNARLS BARKLEY Crazy IDowmowWLavaditlanucI -137 

CORINNE BAILEY RAE Put You Records On 'Capitol, -130 

KEANE Is It Any Wonder dMerscopel -107 

FRAY How To Save A Life (fpc) -104 

BLUE OCTOBER Hate Me /Unnersal Motown) -100 

NELLY FURTADO f/TIMBALAND Promiscuous Gellen) -79 

JESSICA SIMPSON A Public Affair ifpci -69 

NEW & ACTIVE 
LANDON PIGG Can't Let Go (RCA/RMG) 

Total Plays: 150, Total Stations: 20, Adds: 3 

F00 FIGHTERS Miracle /RCAIRMG) 

Total Plays: 148, Total Stations: 14, Adds: 1 

GIN BLOSSOMS Learning The Hard Way (Hybred) 

Total Plays: 125, Total Stations: 12, Adds: 1 

HINDER Lips Of An Angel (Universal Republic) 

Total Plays 106, Total Stations: 9. Adds: 2 

LIONEL RICHIE I Call It Love r /sland/10.AG) 

Total Plays. 101, Total Stations 9 Adds: 1 

UNDER THE INFLUENCE Of GIANTS Mamas Room llslandlalMG) 
Total Plays: 41. Total Stations: 8, Adds: 1 

TIM MCGRAW When The Stars Go Blue (Curb /Repnsei 

Total Plays: 37, Total Stations: 8, Adds: 7 

ANNA NALICK Wreck Of The Day (2006) (CatimOra) 

Total Plays: 32, Total Stations: 8, Adds: 8 

Saw reeked W Lela than 

Station playlists for all RUR reporters are available I 

on the web at IrellYillitRailtenISMIM. J 

Promote your company, product, or event with 
Roll -a- Sign's versatile disposable banners 

Cost -effective and reusable 

Many sizes and colors available 

Durable enough for indoor or outdoor use 

Advertise your message in any color 

PLASTIC 
BANNERS 

Call today for more information! 
1-800-231-6074 www.rollasign.com 
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1 
America's Best Testing Hot AC Songs 12 + 
For The Week Ending 7/21/06 

w w w 
Mist Title (Label) TW 

MCIO3BACK Sevin' Me ABIA/lataar/6AMA6/ 4.61 

FRAY Over My Head (Cade Carl (Epic/ 4.01 

ALLAARBCAN REJECTS Move Alano A01171 iRexgeu 3.14 

GOO G00 DOLLS Stay With You (Wants Bros.) 333 

RASCAL FL.ATTS What Hurts The Most (Lyric Stria) 3.92 

ROB THOMAS Ever The Same lAtlanbc/ 331 

SNOW PATROL Chaung Cars (A &MAstns sel 3.17 

FIVE FOR FIGHTING The R,&Ie (Aware/Coimbra 3.79 

DANIEL POWTER Bad Day Maw Bras.) 3.74 

KELLY CLARKSON Walk Away (RCA/RMG' 3.72 

BO BICE The Real Ti hg IRCAIRAMI 3.611 

RED HOT CHILI PEPPERS Dan California (Warner Bras ., 3.65 

BLUE OCTOBER Hate Me (LANMrsalMatown) 3.12 

NATASHA BEDINGFIELD Llnwmten lEptc/ 311 

KT TUNSTALL Bird lisse & The Gary Tae /itonloralty* 331 

NICK LACHEY Whats Left Of Me/Jnsf'Zaaba Loki Grapl3.58 

FORT MOIL_ Where'd You Go Odle *Wane &i 3.50 

KEANE Is lt Any Wonder Meers apel 

SMASH MOUTH Story Of My Ute Bost* Banal 

MAT KEARNEY Nothing Left To Lose /Awarr/Ca4aóal 

3.49 

3.47 

3.47 

JOHN MAYER Waiting On The World... (AnariCaosiel 3.31 

J. JOHNSON Upside Down (Brus*lrl'Urnersal &peak) 335 

RIHANNA SOS (GMJorafa/MG1 3.22 

SHAKIRA IIWYCLEF JEAN Hips Dm't Lie (Epici 3.21 

JAMES BLUNT High (Cusnrt4Athnt*J 321 

GNARLS BARKLEY Crazy (Downtown ava/At/antrl 321 

BETTER THAN EZRA Juicy (V2/AIIINli/ 328 

CHRISTINA AGUILERA Ain't No Other Man /RCARMG) 3.12 

LW 

3.04 

4.11 

4.62 

4.03 

3.12 

333 

324 

3.83 

3.75 

3.66 

328 

3.54 

315 

3.57 

3.N 

3.55 

3.56 

3.48 

3.44 

3.52 

321 

3.56 

324 

3.32 

3.35 

3.24 

3.37 

3.30 

Famil Burn 

26% 

38% 

21% 

19% 

14% 

37% 

0% 

8% 

57% 

48% 

35% 

28% 

11% 

53% 

38% 

41% 

34% 

13% 

14% 

12% 

14% 

38% 

54% 

51% 

38% 

33% 

32% 

30% 

61% 

94% 

N% 

92% 

70% 

97% 

40% 

61% 

96% 

99% 

60% 

91% 

69% 

99% 

98% 

94% 

82% 

58% 

65% 

55% 

51% 

N% 

95% 

92% 

92% 

79% 

79% 

79% 

18 -34 

4.81 

334 

3.08 

3.00 

414 

4.10 

428 

312 

338 

3.68 

150 

3.69 

3.69 

3.70 

3.59 

3.81 

311 

3.54 

3.11 

356 

358 

3.41 

3.28 

3.19 

322 

3.31 

3.33 

3.06 

18 -24 

4.11 

4.20 

4.33 

3.79 

3.01 

3.87 

412 

317 

3.71 

3.53 

3.33 

3.98 

319 

318 

3.31 

3.70 

3.71 

311 

2.96 

310 

3.44 

3.43 

3.23 

3.28 

3.21 

3.34 

3.12 

2.98 

25 -34 

4.03 

3.78 

3.75 

361 

4.10 

4.01 

4.N 

3.59 

3.61 

3.78 

3.02 

3.49 

319 

3.72 

3.72 

3.89 

3.52 

3.49 

3.41 

3.53 

3.54 

3.40 

3.27 

3.14 

3.18 

3.29 

3.45 

3.12 

Total sample size is 360 respondents TOW swop favorfNlNy estimates are based on a scale of 1.5 (I.drslrlre very 
much. 5 = Irke very much/ TlAN laetwlnsy represents the percentage of respondents who recognized The song. TaMims 
represents the number of respondents who said they are tired of hearing Me song Songs must have 40% familiarity M 
appear on survey Sample composition rs based on persons 12. Persons are screened vta the Internet Once passed. they 
can take the music fest based on the format music preference. RateTheMusic corn resuhs are not meant to replace aaouf 
research The results are intended to show opinions of participants on the the Internet only RateTheMusic rs a registered 
trademark of RatelheMusic corn 1N RIM gam, k mailable M kcal mils skates by oiling 818477531111. 
RafITMAMrk. ant Ifs is /nvMM1 by NeNaMa Raard, a distils. e/ Prowlers Rae. Nefraris. 

r- 

RR. 'If 
CANADA 

HOT AC TOP 40 Po1NEIlEm 
NEDIABASE 

Trúrli 

1 GNARLS BARKLEY Crazy OusonatallAtUmic1 032 

2 RED HOT CHIT PEPPERS Dati WWI /lbw & s) 620 

4 DIXIE CRICKS Not Ready To._ A>Jr io) 818 

5 MIKELBACK Far Away /lklaoraasat Mier Canada) 815 

6 MOBIL: Out Of My Had Itisiows4FAkio Canada/ 588 

7 INXS Devi's Party (Sony BMG) 558 

8 C. AGUILERA Ain't No Other Man (SoarBMG) 551 

3 8 G00 G00 DOLLS Stay With You (Warner Bros.) 544 

9 NELLY FURTADO f1TIMBALAND RarlscloOlrs (GEM* 532 

10 i SHAKIRA flWYCLEF JEAN Hips Don't Ls (SanyBMG) 478 

13 C. KREVIAZUK Al I Can Do /Sony BMGAsk Canada/ 470 

11 12+ THEORY... Since You've Been Gone /604/Urwersal/ 451 

14 PINK Who Knew ((afacaZaaaba Label [ìraep/ 447 

16 FRAY Oyer My Head (Cable Carl (Epic/ 385 

17 DANIEL POWTER Jenny Gets High farm &as./ 369 

18 JACKSOUL oneSorlg (Sony BMGMuecCanada) 348 

20 CITY & COLOUR_. Save Your Scissors (Dine Alone) 331 

21 BEN LEE Catch My... tH w Batt nikvsarMusc Canada 321 

24 FIVE FOR FIGHTING The RidAe /Say BMG/ 299 

15 20 COLDPLAY The Hardest Pat tape) 288 

32 ® J. MAYERWeitimOn The WerMTo Champ (Saw8M4/ 286 

23 22 NICK LACHEY What's Left Of Me (Sony8MG.r 272 

30 S. JOEL PLASKETT Nowhere With You /MapleMic el 271 

19 241* SUITS XL Play (Universal Mow Canada) 283 

28 KT TUNSTALL Suddenly I Sea /IAAMtéts/Yayn/ 259 

31 JAMES BLUNT High (Custard/Atlantic/ 249 

26 PHILOSOPHER_ Gee Back... (SSovyBAIG4lusC Cana* 246 

27 FORT MINOR_ Wtrere"d... Wadi, eShc VWarnerBms/ 231 

22 29 JAMES BLUNT Wiseman /CfrstavdrAtlarrtr) 228 

35 OD CORINNE BAILEY RAE Put Your Records On (Copal) 221 

25 31; MELISSA OTIH Speedier /SayRAAS Urea Gast* 221 

29 32; BRIAN BYRNE Fa From Good /Warner Music Canada/ 212 

33 33 ALL -AMERICAN_ Move Along /DogAa rseanterscope/ 174 

37 BODYROCKERS I like The Way /UaversalReyudk/ 153 

38 BEYONCE' fIJAYZ Dap Vu (Sang BMG/ 152 ® TOMI SWICK EverythAm... (Warner Music Canada) 138 ® JUSTIN TIMBE (LAKE SeayBack (Saey&MGI 131 

MADONNA Get Together (Warner Bras.) 126 ® RIHANNA Unfaithful (DelJaaYTWIMG/ 122 

36 40# REX GOUDIE Lie Awake /Sony BMG Music Canada) 122 

.AS- 
WEE. 

1 

rrFE ARTIST TITIS LABELISI 
al- WEEKS ON TOTAL 

RAK COAT STATIONS 

15 11 1N 
+13 11 1810 

+11 11 18/0 

+29 7 1710 

+1 11 1810 

+23 9 1610 

+18 7 1618 

22 13 1610 

+57 9 130 
+13 11 1410 

+45 8 110 

11 13 1910 

+58 8 1410 

+2 18 1210 

+3 10 170 

0 8 13/0 

+11 14 140 

+10 10 12/0 

+51 5 1340 

99 13 1610 

+100 3 12/0 

l 6 110 

+59 4 14/0 

-58 18 1610 

+37 6 1311 

+43 5 1111 

+5 18 150 

+3 5 7/0 

71 20 1810 

+54 3 1313 

-22 14 154 
-6 10 911 

3 4 I/O 

0 4 410 

+1 2 711 

+18 1 6/1 

+65 1 30 
.7 3 610 

+28 1 40 
.35 11 610 

25 Canadian Hot AC reporters Monitored airplay data supplied by Mediabase Research a division of Premiere Radio 
Networks. Songs ranked by total plays for the airplay week of 7/16 -722. Bullets appear on songs gaining plays or remaining 
flat from previous week If two songs are tied in total plays, the song with the Larger increase in plays is placed first Songs 
below No 15 are moved to recurrent after 20 weeks on the chart «: 2006 Radio & Records # Indicates Cancon 
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CAROL ARCHER 
caichoreradloandrscords. corn 

Right Where She 
Should Be 
Samantha Pascual follows her bliss 

ollowing your bliss, as Joseph Campbell advised, isn't an un- 
dertaking all people set out on or, if they do, fulfill. In the 

case of Riviera Broadcast Group KOAS (The Oasis) /Las Vegas 
PD Samantha Pascual, however, her quest for her bliss has been 
unwavering. 

"I'm all about telling stories, and I love 
music," Pascual says. "I'm into the human 
story" 

Like the heroine of a Zelda Fitzgerald 
story, Pascual was conscious that the 
things she did were the things she had al- 
ways wanted to do. She conjures an im- 
age of herself as a little kid, dancing in the 
family kitchen, grooving hard to 
"Brick House" on WBLS /New 
York She loved funk. 

Later she was in New York 
when WQHT (Hot.97) launched 
with Flava Ray on the air. "Fla - 
va Flay is probably one of the cra- 
ziest characters in history, and I 

thought that any industry that 
would hire him had to be fun," 
she says. "The next semester I 

went into radio in college." 

When The Student Is Ready 

Pascual's professional aspiration is the 
same today as it was then: "I always want- 
ed to be a program director," she says. 
Smooth Jazz was not her format of choice. 
"I wanted to program a station; the format 
was actually secondary," she says. 

"I grew up in New York on hip -hop, but 
it had no appeal to me because everyone 
I knew who got into it had to spend two 
years on the street team of a radio station, 
and it was all about image. I'm a white girl; 
I know my image. 

"At that time it was about gangsta rap 
and keeping it real. I didn't want to put 
that much energy into being that person. 
I just wanted to go to work, get into the 
depths of programming and leave all the 
drama aside." 

About 10 years have passed since Pas- 
cual embarked on her radio career, which 
blossomed quickly and gained momen- 
tum. She went from being PD /OM of San 
Francisco State University's KSFS /San 
Francisco to producer of KIOI /San Fran- 
cisco's Disco Saturday Night Show to Asst. 
OM at KABL -AM & KNEW -AM /San 
Francisco. 

In December 2000 Smooth Jazz pioneer 
and veteran programmer Paul Goldstein 
hired Pascual as KKSF /San Francisco's 
MD. Before long she added Asst. PD to her 
job title. 

Goldstein resigned from KKSF to rejoin 
KTWV (The Wave) /Los Angeles as VP/ 
Programming, replacing longtime PD 
Chris Brodie, with whom he and Frank 
Cody, among others, originally bunched 
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Smooth Jazz as a full -time format on Feb. 
14,1987. In May 2003 Pascual headed south 
for further mentoring and on- the -job train- 
ing as Goldstein's Asst. PD /MD at The 
Wave. 

A Unique Approach 

Pascual has absorbed Programming 101 

and more during the past de- 
cade. She developed a unique 
approach to programming that 
is informed by her broad aware- 
ness of contemporary music in 
several genres, as well as her 
youth. 

"The beauty of Smooth Jazz is 
that it is a melting pot of differ- 
ent formats," she says. "In order 
for this format to stay relevant, 
you have to keep pulling in 

cross sections of people, including listen- 
ers under 35 or 40." Quite a tall order in 
SJ. 

She continues, "I keep my ear to the rail- 
road tracks, if you will, trying to find fresh 
sounds, like Corinne Bailey Rae. It's a chal- 
lenging time, given that I just moved and 
am trying to get my forgers around the sta- 
tion." 

Challenging, indeed. At the time we 
spoke, Pascual had worked at KOAS only 
six weeks. She had spent much of that time 
recovering from injuries suffered after a 

car accident she had on the way to work 
during her first week on the job. Her hus- 
band, Ruel, had moved up from L.A. just 
days before to join her. 

"Music has had to take second place 
right now," Pascual says. 'Time is my en- 
emy and my best friend. When I do look 
for music, I look at the AC, Hot AC and 
Urban charts. I watch MTV and VHI. I go 
out to clubs and see what the younger part 
of the demo is listening to. We target 35- 
54." 

Staying Relevant 
KOAS is only nine months old under 

Riviera's ownership. Pascual views her 
assignment as a relaunch, and she has big 
plans. "One big thing I'm doing is bring- 
ing the name Oasis back," she says. 

"There were several positioning state- 
ments being used on -air, so the strategy 
was to simplify it to 'Smooth Jazz 105.7, 
The Oasis,' which starts on -air Aug. 1. 

Here in the desert, 'The Oasis' is perfect." 
Though nearly identical to Los Angeles 

in Audience composition, Las Vegas is 

Sam antha 
Pascual 

Unconventional News 
Among five Smooth Jazz sessions happening at the 
R&R Convention in Dallas Sept. 20 -22 is one in 
which we'll explore ideas for using the airwaves 
effectively as a marketing tool and suggest cre- 
ative, actionable strategies that you can imple- 
ment immediately. 

KJCD/Denver PD Michael Fischer moderates the 
discussion between KTWV /Los Angeles' Paul Gold- 
stein, Clear Channel /Chicago Regional VP /Program- 
ming Darren Davis. WJZW/Washington's Carl Anderson. KHJZ/Houston's Maxine 
Todd and WSMJ /Baltimore's Lori Lewis. among other luminaries. Join them Sept. 
21. 10:15- 11:45am, for The World's Mightiest Marketing Medium.- 

CONVENTIO 
sttattttee 2an, 20.0! Jp .me. 

more casual than L.A., but listeners there 
are no less passionate, Pascual says. "At 
our Lake Las Vegas events, there is a very 
varied audience," she says. 

"KOAS's database is about 10,000, and 
ours is an active fan base, so one of the first 
things I did was freshen up the currents. 
People noticed, and we got phone calls 
right away. We send out a twice- monthly 
newsletter - still a work in progress - 
and our website is being updated now 
with pictures. 

"You have to stay relevant to the times, 
and the database is an important tool for 
the station that we're building. We are still 
making a lot of changes and building 
things so they're bigger and better. And 
I'm still looking for a morning host." Cur- 
rently, noted voice talent David Washing- 
ton is tracking the show. 

,,,:arddi:: ;r.. 

"I don't believe in short - 
term goals. l have a long- 

term vision, and if it takes 

a short time to make it 
happen, I'll be thrilled." 

Ai Exciting Titre 

Discussing Riviera CEO Tim Pohlman, 
former VP /GM of The Wave, Pascual says, 
'Tim's been really great. He announced he 
was leaving on my first day at The Wave, 
so I only worked with him for a month. 
He's been very supportive, and it's been 
so wonderful to have a GM who has such 
a love of the format. 

"It's a really exciting time here right 
now. People are coming in right away, fix- 
ing things that need to be fixed. They 
boosted the signal about six months ago, 
and coverage is great now. 

"There's a booster on top of the Strato- 
sphere [a towering building on the Vegas 
Strip], so we have market coverage on 
both sides and you can hear the station 
everywhere. That was the first hurdle and 
the first thing that needed to be taken care 
of. 

"My biggest challenge is that I want ev- 
erything done yesterday or today. It's so 
hard to walk away at the end of the day 
when you know things aren't finished yet, 
but it's getting there." 

Las Vegas is America's fastest -growing 
city -a boomtown. "One thing I love 

4111111111. 

about this market is that there are so many 
different people coming in and out from 
all over the world all the time, which pro- 
vides a lot of opportunities, as well as 
challenges, because you're constantly 
having to market to new people," Pascual 
says. 

"Separate from radio, this influx of peo- 
ple impacts our audience because of all 
the entertainment events going on con- 
stantly in all formats. There are so many 
choices for things to do, especially target- 
ing our demo. 

"The new Beatles show, Love, just 
opened,.and it has the best sound of any 
show I've ever seen. There are all kinds 
of shows." 

Long -Term Goals 

"I don't believe in short -term goals," 
Pascual continues. "I have a long -term vi- 
sion, and if it takes a short time to make it 
happen, I'll be thrilled. If it takes longer, 
I'll be frustrated, because I am here to 
bring the station top five. 

"We'll go top 10, we'll get to top five. 
Along the way I want to get as much cre- 
ativity and excitement in there as possi- 
ble. Hopefully, we can do that quicker 
rather than longer. 

"Too many radio programmers are con- 
cerned with the quarter, which hurts the 
product in the long run. You might do 
something quick right now, but if it 
doesn't help you in terms of longevity, it's 
going to hurt you in the long run, like 
when stations flip formats every three or 
four months and change their identities. 

"I want to grow my product and devel- 
op it into a brand so when people hear our 
jingle, it's recognizable, like The Wave's 
is recognizable in L.A. I come from the 
station that has the best jingles in the coun- 
try, so I'm completely spoiled. We are 
really stepping up the quality of our com- 
mercials and other elements." 

In conclusion, Pascual says, "You have 
to play the hits in balance with finding out 
what the future music of your format will 
be. If you're not developing songs into 
new hits, you're going to be playing the 
same library for the next 20 years. 

"As a programmer, I want to be one of 
the leaders in helping to develop new 
music. I don't want to go along for the ride 
with what other people think is right. 

"In addition to that, all the other ele- 
ments, everything between the music, will 
help build your station too. I want to have 
the best- sounding commercials and jin- 
gles and make sure that no one can beat 
us in terms of quality. If you have that 
down, everything else will come with it." 
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July 28, 2006 
ARTIST TITLE LABELISi RAYAS PLAYS AUDIENCE CE 

IEEI 

CRARTOR 
10íAATlOril 

PETER WHITE What Does It Take (To Win Your Love) /Coh ilie/ 702 +5 95306 9 3210 

MINCH ABAIR True Blue (GRP/VMGI 672 +21 80705 17 3211 

WAYMAN TISDALE Get Down On It (Rendezvous) 612 +17 81885 15 2811 

PHILIPPE SAISSE TRIO Do It Again (Rendezvous) 599 -26 61149 22 3110 

NICK COLIONNE Always Thinking Of You (Nared.Jazz/fM /I 493 +32 66555 27 3110 

BRIAN CULBERTSON Let's Get Started (GRP/VMS) 472 -45 55196 28 3210 

EUGE GROOVE Chillaxin (Narada Jan /EMI/ 465 -5 58018 17 2810 

FOURPLAY... My Love's leaven' (Bluebird/RCA Victo /RMG) 441 +44 58790 5 3210 

CORINNE BAILEY RAE Put Your Records On (Capitol) 364 +6 47654 13 2710 

RAMSEY LEWIS Oh Happy Day (*faradsJatt /fMII 364 -40 41737 22 2410 

RAY PARKER, JR. Mismaloya Beach (Raydio Music Group) 362 -22 68240 17 2710 

SIMPLY RED Holding Back... (simplyred.com/Verve forecast /VMG/ 340 +11 38556 13 2710 

PAUL BROWN Winelight (GRP/VMS) 330 -21 43812 31 3210 

DAVID PACK Biggest Part Of Me (Peak /Concord) 321 -25 30960 17 2611 

JAllMASTERS V Free As The Wind (Trippin' W'Rhythml 269 +12 38852 5 2811 

DAVID BENOIT Beat Street (Peak/Concordl 266 +32 35001 8 2310 

PIECES OF A DREAM Forward Emotion (Heads Upl 263 +18 34602 9 2611 

BRIAN SIMPSON Saturday Cool (Rendezvous) 249 -11 20521 10 2211 

RICK BRAUN Groove Is In The Heart (Artitenl 234 +2 18462 14 1811 

DAVE KOZ Undeniable (Capitol) 152 +19 19782 8 1310 

SHILTS Look What's Happened (Artrzenl 122 +28 9355 5 1110 

ERIC DARIUS Chillin' Out (Narada Jazz /fM/I 119 -4 8727 6 1111 

JASON MILES Sexual Healing (Narada Jazz/fM /I 115 -27 17623 18 910 

LIONEL RICHIE I Call It Love ( /sland / /DJMG/ 110 +40 16937 2 1315 

MARION MEADOWS Dressed To Chill (Heads Up/ 89 + 14 4941 3 1011 

PAMELA WILLIAMS-Positive Vibe (Shanachiel 78 +8 10202 15 910 

OLI SILK Easy Does It (Tnppin' W'Rhythm) 78 +5 4755 2 1012 

RICHARD ELLIOT Say It's So ( Artiren) 69 -4 4697 4 811 

MICHAEL FRANKS Under The Sun (Koch) 68 +7 5699 1 610 

JACK JOHNSON Upside Down (Brushfue /Universal Republic/ 59 +1 2638 1 410 

32 Smooth Jan ® reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay 
week of 7/16 -7/22. Bullets appear on songs gaining plays or remaining flat from previous week If two songs are tied in total plays, the song wdh the larger increase in 
plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart unless a song has not yet reached the top 15. It after 20 weeks, the record 
is not in the top 15 and has Iwo consecutive weeks of decreased plays, the tap is then categorized as recurrent Molt Added is the total number of new adds officially 
reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a sap. Most Increased Plays lists the songs with 
the greatest week-to-week increases in total plays. Total Audience equals Average aster Hour Persons times number at plays (times 100). Each daypart on each station 
Is assigned an A011 number. Average Quarter Hour Persons used herein wi h pemwssion from Arbitron Inc. (O 2006. Arbibon Inc.).O 2006 Radio I Records. 
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EVERETTE NAM MrMq Speeks Maseniill 
Teti Phyr. 57, Teti Statis B. Adia 1 

EOM MOM Kt All Gel Yes AfraebJnaLMM 
Teta/ Pays: 54, Tsui Statism 4, Mk 2 

Seems mina by me pars 

MOST ADDED 
ARM TITLE LAacua 

USUEl. NICE I Cal h Lao Aiaillall1i 
OU SIUI Easy Does h (Trpw' 111'1 O* 
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f 
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meet ie tmeaReentiw eiwieymuts Airwhwvisit Miami as Seelq 
tiregf seb+y. AYe hen r elaa MRgrymm.m.e mil eceynEl at 
any eaY kwel. 

MOST 
INCREASED PLAYS 

ARTIST TITLE LAeiL/S) 

FLNlLAY_ My Lao's least' (1)ko1. iRCA Va roc /RMGI 

MIR ENE I Cal h Lam pdnd ?LUNGI 

I= MIR Always narking Of You (Nrada JudfMII 
DAM UT Beet Street (Peak/Concord) 

MILTS leek what's Happened (Amen) 

IU ABAM True Blue fGRP/VMG) 

DAVE KOZ Ilydeemhle (Cs ri) 
TONY CMIOROSI Nicks (Epoch) 

PIECES OF A DREAM Forward Emotion /18tá Up) 

WAYMAN TISDALE Get Dawn On It Nemlaneeal 

MOST 
PLAYED RECURRENTS 

TOTAL 
PLAY 

INCREASE 

+44 

.4l 
+32 

+32 

.21 
+21 

.1$ 

1$ 
.0 
.17 

MTI$T TITLE LABELS! 
TOTAL 

PLAYS 

3RD FORCE You Ga h (Nahar Octara[Aq/ 254 

ans swoon I Can't Heb Myself (Tipar' if BMW 244 

NAME 2nd 2 Non Neefs Up fuanwiau0 242 

MICHAa MOM Pacifica //eefurows/ 221 

KNM WAR'S Suppe Out /S1aer el 214 

NKS Samar lights /B4to7S4) 213 

EYONCI? MINN On A Ste (Sacy UriaaCaawskal 195 

NENN MU31N_ A Sap For YON lessiiolm/Yeaad 164 

NK71AM Will M Me* 113 

MAN SMf3UU Kt M Gal pkr/ewatl 144 

KN1K LVNAl1N1 M9 Mewl diaaiervessl 135 

MVAMO You M Everything Restive/ 134 

PAR SWUM Sm (Tim' 1V'q dal 132 

eau au Dw't knew why eke N redly 116/ 121 

ä16E UVE Get Em Gsi' Math Amer 127 

Statism playlists ter all RiR reporten an available 
ea tee web at 

REGISTER NOW! 
www.radioandrecords.com 

CONVENTION 06 
\v SEPTEMBER 20 -22; 2006 

Hilton Anatole Hotel Dallas, Texas 

THE NAB 
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luly 28 . 2906 Radio & Records 49 
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July 28, 2006 
ARTIST T1T_E LABELS 

TOTAL 
PLAYS PLATS 

TOTAL 
AUDIENCE 

WEEKS OR TOTAL STATIONSI 
CHART ADOS 

WAYMAN TISDALE Get Down On It (Rendezvous/ 260 .1 634 15 1510 

PETER WHITE What Does It Take (To Win Your Love) (Columbia/ 235 +23 568 8 1311 

EUGE GROOVE Chillaxm (NaradaJazz /fMll 233 +10 483 15 1510 

MINI ABAIR True Blue (GRP /VMG) 222 5 467 14 1310 

PHILIPPE SAISSE TRIO Do It Again (Rendezvous/ 216 -2 524 19 1410 

DAVID BENOIT Beat Street (Peak /Concord/ 193 +10 445 8 1310 

RAY PARKER, JR. Mlsmaloya Beach (Raydio Music Group) 191 +2 421 21 1510 

BRIAN SIMPSON Saturday Cool (Rendezvous) 183 +1 353 9 1210 

NICK COLIONNE Always Thinking Of You (Narada Jazz/EMI) 181 +17 416 27 1310 

CHRIS STANDRING I Can't Help Myself (Trippin' N'Rhythm( 173 5 336 22 1410 

JAllMASTERS V Free As The Wind (Trippin' N'Rhythm) 164 +12 332 3 1310 

RAMSEY LEWIS Oh Happy Day (Narada Jazz /fMll 161 -1 350 19 1010 

EVERETTE HARP Monday Speaks (Shanachiel 157 +3 378 9 1311 

FOURPLAY fIM. MCDONALD My Love's Leavin' (Bluebird/RCA Victor/RMG) 154 +13 416 3 1410 

PIECES OF A DREAM Forward Emotion (Heads Up) 151 3 451 12 1210 

SHILTS Look What's Happened ( Artiren) 147 +18 312 10 1211 

CORINNE BAILEY RAE Put Your Records On (Capitol) 142 2 321 11 910 

MARION MEADOWS Dressed To Chill (Heads Up) 141 -3 279 7 1010 

RICK BRAUN Groove Is In The Heart ( Artiren) 125 6 228 18 1110 

STEVE OLIVER Good To Go (Koch) 121 .3 252 18 910 

MATT MARSHAK Summerfunk (Nuance) 118 +5 281 6 710 

MICHAEL FRANKS Under The Sun (Koch) 114 +18 291 3 1011 

ERIC DARIUS Chillin' Out (NausdeJazz/fMli 114 1 245 5 810 

BLACK GOLD MASSIVE Let It Flow (Major Menace) 108 +4 257 6 911 

ANDRE DELANO Why Not (7th Note) 108 0 233 5 710 

OLI SILK Easy Does It (Trippin' N'Rhythm) 104 +3 242 8 910 

GREG ADAMS Felix The Cat (Ripe) 91 +22 237 1 1012 

RICHARD ELLIOT Say Its So ( Artiren) 85 +7 219 1 810 

JONATHAN BUTLER Mandela Bay 'Rendezvous) 85 +3 196 2 1010 

SOUL PROVIDERS fIBOB BALDWIN Encore (Koch) 82 +2 152 2 710 

19 Smooth Jazz reporters Songs ranked by total plays for the airplay week of Sunday 7/16 - Saturday 7/22. 
2006 Radw & Records 

MOST ADDED 
ARTIST TITLE EMUS/ ADDS 

GREGG KANIAS Gel In The Red Dress (T, ,' N' Rhythm) 4 

GREG ADAMS Feix The Cat (Rips) 2 

NILS Georgs Porgy (BJle/TSR) 2 

IPf INGTONS Noe Age (Peak) 2 

LISA NILTON Mi i gM M MMwtal (Roby Slayers Productions( 2 

1 

ARTIST 
. ,r :A(ëj/$ 

MOST 
INCREASED PLAYS TOTAL 

PLAY 
INCREASE 

LIONEL RICHIE I Cd It Love (lslwldialM6) +36 

DAVE KOZ Underüh (Capital( +24 

PETER WHITE *list Does It Take ITo Wm You Levy ICaLIMbi,) .23 
GREG ADAMS Felix The Cat (Ripe) +22 

GREGG KARUKAS Gei In The Red Dress (Ti,' lga W' Rhythm) +21 

GUMBI ORTIZ TBack (kW/ +20 

SHITS Led what's Happened (Aroma) + 18 

MICHAEL FRANKS Under The Sun (Koch/ +18 

NICK COLJI Always Thinking Of You (NwadrJau/M /1 +17 

MOST 
PLAYED RECURRENTS 

OTAL 
ARTIIT MU LAMM PLATS 

GEMLD AMOK We Got The Groove (Peal) 139 

IMAN CULBERTSON Let's Get Started (GRPIHWG/ 120 

W HANCOCK ft. AOINIERA A Song For You MossititiosNectw/ 111 

ALTIEA NBIE In The Mm nt (Aunt) 72 

PAUL IKOMIN whafgln (GRP/ I G) 71 

IIMEE 2nd 2 None Nods Up Awanutinap IS 

IN WATERS Steppin Out (Slkreedid 57 

k_ MAUNA Whip Appal R eacktr Was) 511 

LUNAR LINGTON Pacifica (ReeDUrryea) 51 

PAUL TAYLOR East Bay Boialce (Pe* 37 

MIS Sumer Nights (BatTSR) 27 

BRIAN SIMPSON h's AI Good (Reedenvas) 26 

CHINS ROM fiat SCOTT Good Morning Heartache (Catarrhal 24 

JONATHAN BUTLER Rio (Raadvrax) 24 

EDGE GROOVE Get Em Gen' Parade Jarefill 22 

WHAM ELLIOT Mystipue (Mire* 21 

MARION MEADOWS Suds Nods L 29 

RAUL MON I Yours Gum. Lam Ilialutraefflal 11 
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STEVEN STRICK 
sstrickOradloandrecords. eaar 

Snakes On A Plane! 
Your audience knows about it. Do you? 

If you program a rock -formatted station, you should already 
be familiar with the movie Snakes on a Plane because I guar- 

antee that your audience is. Because the movie's title is so simple 
and descriptive, speculation among Internet bloggers about the 
film - its plot, who would be in it - has been rampant since 
the project was first announced. One guy even created a site 
called SnakesOnABlog.com, which has become the epicenter of 
discussion about the film. 

First Stop: Ellen 

Samuel L. Jackson, who stars in the 
film, appeared on Ellen DeGeneres' TV 
show back in March and talked briefly 
about the film. He said, "I didn't read the 
script. I just saw Snakes on a Plane. OK, 
good! I'm there! 

"That's exactly what it is: 500 poison- 
ous snakes released on a flight from Ha- 
waii to L.A. They're time -released half- 
way there so we can't go back and gotta 
keep going. It's fun." 

The original title of the film was Snakes 

on a Plant'. However, sometime last sum- 
mer the studio changed the name to Pa- 

cific Flight 121. Jackson, who had signed 
on to do the movie, insisted they change 
the title back. Eventually, the studio re- 
lented. 

Jackson's appearance on Ellen took the 
under -the -radar buzz about the film to a 

much higher level. Other TV hosts, news 
reporters and comedians started to talk 
about it, including Keith Olbermann on 
CNN, Jon Stewart on The Daily Show and 
Bill O'Reilly on the Fox News Channel. 

The film took on a life of its own as 

people started shooting their own videos 
of what they thought it would look like 
and posting them on YouTube.com. Par- 

odies of the film popped up, people cre- 
ated artwork and wrote music based on 
the film, and some even made audition 
tapes. 

New Line, the company that produced 
the movie, sat back and watched all this 
unfold. The savvy online audience knows 
when it's being scammed, so New Line 
understood that it needed to let the buzz 
grow on its own. And grow it did. 

A teaser trailer appeared in theaters 
before the movie X -Merv: The Last Stand, 

but the official marketing of the film has 

just begun. Just kicking in now are bill- 
boards, bus boards and TV ads, along 
with other mainstream marketing tools to 

! 

VIDEO VIPERS Samuel L Jackson showed up during the video shoot for the Cobra Starship song 

;Snakes on a Plane (Bring It)" and thrilled everyone involved Seen here (l -r) are Jackson and 

bandmembers William Beckett. Travis McCoy Gabe Saporta and Maja Ivarsson 

Convention Update 
Don't forget about the R &R Convention, which is set to take place Sept. 
20-22 at the Hilton Anatole in Dallas. The Jacobs Media Summit will start 
the day before, on Sept. 19, and end on the morning of the 20th. 

Right after the last Jacobs session will be the Rock Formats Lunch. Aside 

from serving yòu yummy vittles, we have a band scheduled to perform. and 

well be giving away the R &R Industry Achievement Awards for the Rock 

formats. We hope you join us. Go to www.radioandrecords.com for info. 

promote t h e m % ie to as wide an audi- 
ence as po. ' i h lt. 

Snake Charmers 

Back in April, when excitement about 
the film was building on the Internet, 
Adam Siska, from the band The Acade- 
my Is, called Jonathan Daniels at Crush 
Management to ask about being part of 
the Snakes on a Plane soundtrack. A cou- 
ple of days later Daniels was contacted 
by the band Cobra Starship, who also 
asked to be part of the soundtrack. 

Other bands signed on to the project 
after Siska started talking about it to his 
friends. Besides the single, Cobra Star - 
ship's "Snakes on a Plane (Bring It)," the 
soundtrack contains songs from bands 
including Panic! At The Disco, Fall Out 
Boy, The Silence, All -American Rejects, 
The Academy Is and Coheed & Cambria. 
Fall Out Boy lead singer Pete Wentz's la- 
bel, Decaydance, has teamed with New 
Line to put out the soundtrack. 

Cobra Starship is a side project of Gabe 
Saporta, lead singer of the band Mid- 
town. He's joined by Maja Ivarsson from 
The Sounds, William Beckett from The 
Academy Is and Travis McCoy of Gym 
Class Heroes. The band will release their 
debut album in October. 

"The idea for the song came about one 
day when William, Travis and I were 
hanging out," Saporta says. "Travis said, 
'Man, you know what I really need? A 
yacht.' And William said, 'Gabe, why 
don't you write a song and get it in a huge 
movie that features planes, as well as 
snakes on these aforementioned planes ?' 

And I said, 'Good idea, young Beckett. 
Let's bring it!'" 

"Snakes on a Plane (Bring It)" has been 
added at KROQ /Los Angeles, KDLD/ 
Los Angeles, KITS /San Francisco, 
KFMA /Tucson, WAQZ /Cincinnati, 
WROX /Norfolk KHBZ /Oklahoma City, 
Sirius' Alt Nation and XM's Ethel. 

Quiet On The Set 

The video for "Snakes on a Plane ( Bring 
It)" was shot in one day early in June by 
Lex Halaby and features a cameo by Sam- 
uel L. Jackson, who just happened to be 
in town during the shoot. 

"The 'Snakes' video shoot was dope," 
Saporta says. "We filmed at a huge sound - 
stage in Burbank, CA that was basically 
an airplane hangar. 

'There was an entire plane inside the 
studio, and everything else you would 
find in an airport. You're not supposed to 
drink during a shoot, but we snuck in a 

bottle of vodka and got smashed in the 
cockpit. 

"But by far the best part of the day was 

getting Samuel L. Jackson in the video. He 
had limited time to spare because he was 
late for dance class. There were a lot of 
extras on set, and the director made the 
following announcement: 'Mr. Jackson is 
on his way, and we only have half an hour 
with him, so, please, quiet on the set, no 
personal photography of Mr. Jackson, 
and please don't approach him - don't 
even look at him!' 

"The relaxed atmosphere of the shoot 
suddenly got very tense, and the crew 
was terrified when, right after we did our 
first shot with Sam, I headed straight for 
him and gave him a big old hug. 

"The crew didn't know that Sam and I 

The savvy online audience 

knows when it's being 

scammed, so New Line 

understood that it needed 

to let the buzz grow on its 

own. And grow it did. 

are longtime squash buddies - we play 
every other Tuesday - but they relaxed 
when they saw how cool Sam was. I 

mean, the man was wearing a Snakes on a 

Plane T -shirt, for Christ's sake! You don't 
get cooler than that. _ 

"We quickly shot our scene, he gave me 
some acting tips, I gave him some danc- 
ing tips, and then he split." 

The video is airing on MTV2, Fuse and 
MTVU. It's also on the Internet and has 
been viewed over 4 million times. The 
soundtrack is in stores Aug. 15, and the 
movie opens Aug. 18. 

A Perfect Marriage 

The way in which the butt developed 
for Snakes on a Plane and its soundtrack is 
unique because of the unique nature of 
the film, but it illustrates an alternative 
way of marketing such a project. 

It's been eight months since the words 
"Snakes on a Mane" first appeared on the 
Internet. During that time, consumer -led 
interest controlled the exposure every 
step of the way until the movie company 
started its planned marketing campaign. 

It will be interesting to see how well the 
movie and the soundtrack do when all is 

said and done. 
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RH ROCK TOP 30 

July 28, 2006 
ARTIST 

. 
nennt 

1 1 RED HOT CHILI PEPPERS Dan California (Warner Bros.) 

2 2 THREE DAYS GRACE Animal I Have Become (JivelZomba Label Group) 

3 3 BUCKCHERRY Crazy Bitch (ElevenSeven/Laval 

4 4 TOOL Vicarious (Volcano/°° Ada Label Group) 

15 © AUDIOSLAVE Original Fire (Epic/Interscope) 

6 6 STONE SOUR Through Glass (Roadrunner/1(1149G/ 

5 7 GODSMACK Speak (Universal Republic 

10 Q HINDER Lips Of An Angel (UniversalRepubbc/ 

9 9 BREAKING BENJAMIN The Diary Of Jane (Hollywood) 

8 10 SHINEDOWN I Dare You (Atlantic) 

1 11 WOLFMOTHER Woman (ModulaulnterscopeI 

11 ® KORN Corning Undone (Virgin) 

14 ® TOM PETTY Saving Grace (Amedcan/WarnerBros.) 

12 14 SEETHER The Gift (Wind Up) 

21 a NICKELBACK Rockstar (Roadrunner /IDJMGI 

13 16 PEARL JAM Life Wasted (J/RMG) 

20 a DISTURBED land Of Confusion (Reprise) 

16 18 GODSMACK Shine Down (Universal Republic) 

22 SHINEDOWN Heroes (Atlantic) 

18 20 BLACK STONE CHERRY Lonely Train (Road zarzner / /LZ/MG) 

17 21 PEARL JAM Wald Wide Suicide LJ /RMGI 

23 22 RACONTEURS Steady, As She Goes (Rind Man/V21 

24 AFI Miss Murder (Tiny fe /nterscope) 

TOOL The Pot (Vi*andlonsbe label Group) 

25 a RED HOT CHILI PEPPERS Td Me Baby (Wainer&ros.) 

19 26 NICKELBACK Sarin Me (Roadrunner /IQLMG) 

27 27 THEORY OF A DEADMAN Santa Monica (Raadwrier //OJMG) 

- HOOBASTANK Inside Of You (Lnland/iWMG) 

lo.nt> CROSSFADE Invincible Colombia) 

LE1> C) AVENGED SEVENFOLD Seize The Day (Warner Bros.) 

TOTAL I - TOTAL WEEKS ON TOTAL STATIONS/ 
PLAYS PLAYS AUDIENCE 

100) 

525 42 35149 

417 13 24962 

373 -36 18031 

352 13 19049 

344 +147 20960 

311 3 14598 

297 -36 13480 

281 +14 10943 

281 1 16769 

268 22 11147 

262 -39 11505 

246 +5 12746 

224 +19 17087 

192 -35 10323 

175 +68 6316 

175 23 8251 

145 +36 5570 

138 2 5293 

129 +26 4894 

111 9 5984 

96 18 7053 

81 15 7923 

80 +3 5618 

65 +21 2870 

60 +1 3401 

59 41 1889 

43 -12 982 

42 +6 1057 

41 +5 1233 

39 +8 929 

CHART ADOS 

16 2510 

16 2310 

21 2110 

14 2410 

2 2113 

8 2011 

24 2410 

12 1611 

7 1910 

27 1610 

17 2010 

19 1310 

5 1410 

20 1510 

2 1613 

9 1510 

4 1210 

6 1311 

4 1514 

9 910 

20 1410 

10 7/0 

5 510 

2 311 

4 410 

19 810 

15 6/0 

9 510 

1 410 

1 512 

25 Rock reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 
7/16-7/22 Bullets appear on songs gaining plays or remaining flat from previous week If two songs are tied in total plays. the song with the larger increase in plays is 
placed first Songs below No. 15 are moved to recurrent after 20 weeks on the chart unless a song has not yet reached the top 15. It after 20 weeks. the record is not in 
the top 15 and has two consecutive weeks of decreased plays. the song is then categorized as recurrent. Most Added is the total number of new adds officially reported 
to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the 
greatest week -to -week increases in total plays. Total Audience equals Average Ouarter Hour Persons times number of plays (times 100) Each daypart on each station Is 
assigned an AOH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. IC 2006. Arbdron Inc.) `- 2006 Radio 8 Records. 

NEW & ACTIVE 

BOB SEGER Wan For Me /Capitol) 
Total Plays: 33, Total Stations: 3, Adds: 1 

BUCKCHERRY Neil 2 You (Eleven Seven/Laval 
Total Plays: 16, Total Stations: 5, Adds: 3 

PANIC CHANNEL Why Cry (Capitol) 

Total Plays: 14, Total Stations: 3, Adds: 1 

Bop asbad fq WIN paya 

MOST ADDED 
ARTIST ' ',E .4et, . 

SHINEDOWN Heroes (Atlantic) 

AUOIOSLAVE Ongnal Fire (fpv4EEwxgel 

NICKELBACK Rockstar (RoedlwMa/VJMG) 

BUCKCHERRY Next 2 You (Eleven Semler') 
AVENGED SEVENFOLD Seize The Day (Werner Bros.) 

NONPOINT In The Air Tonight (lava) 

PAPA ROACH To Be loved (Gefenl 

ADOS 

4 

3 

3 

3 

2 

2 

2 

Polled add tisoekeld is ol*Iisd to monitored stations not allowed to report 

WMpairiirle1/1/Wnppoky Songs that reach seven plays per week within tl spry rd. As skeiy week 1s defined as Sunday through Satwdey 

Adis frond eliminummers are still accepted at any play level 

MOST 
INCREASED PLAYS 

ARTIST 'LE :ABEL(5) 

AUDIOSLAVE Original Fire ,f plc, +147 

NICKELBACK Rockstar /Radwrw /10JMG) +68 

DISTURBED Land Of Confusion (Reprlise) +31 

SHINEDOWN Heroes Atlantic) +2B 

TOOL The Pot (VataOW1OIebe Labelfirorp) +21 

TOM PETTY Saving Grace (Amencen1Vazw &as.) +11 

WIDER Los Of An Angel IllmversalRepubk) +14 

BO8 SEGER Wail Fr Me /Ca to +13 

BLACK LAB$ MTV Concrete Jungle (Roadronyentall ;I +12 

DEREK SHERIMA/ BRLLY I00L_ In The Stamsrtme (í sideOr) +9 

70TAL 
PLAY 

INCREASE 

MOST 
PLAYED RECURRENTS 

ARTIST '.TLE : A8& S. 

DISTURBED Stricken (Reprise) 

SEETHER Remedy (IYAd-Up) 

10 YEARS Wasteland 

TOTAL 

PLAYS 

191 

142 

(Universal Republic. 

SHINEDOWN Save Me IAtlanhci 

NICKELBACK Animals RRoadrunnet IDJMGI 

FOO FIGHTERS No Way Back IRCA,RMGi 

DISTURBED JustStop (Repose) 

F00 FIGHTERS Best Of You (RCA /RMG) 

STAIND light Here (FlipiAdanti) 

MUDVAYNE Fall Into Sleep (fprcl 

139 

137 

134 

132 

103 

96 

94 

92 

Songs ranked by total plays 

' Station playlists for all R&R reporters are available 
on the web al www.radioandrecords.com. 
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I ACTIVE ROCK TOP 50 

WEE WEEK 

1 

2 2 

3 3 

5 p 
6 © 
4 6 

7 

8 8 

20 Q 
10 0 
9 11 

13 

15 ® 
12 14 

11 15 

18 

19 m 
16 18 

17 19 

27 

21 21 

23 22 

24 ® 
26 

29 ® 
25 26 

32 ® 
30 

35 e 
31 30 

42 

33 32 

40 

44 

38 35 

34 36 

39 37 

36 38 

41 

37 40 

43 

/aw.t> 

47 43 

48 44 

45 45 

48 46 

gidD> 

<> 
50 

t Nu. 

July 28, 2006 
ARTIST TITLE LABELS. 

TOTN 
Nun 

i- 
!UTS 

TOTAL 
LOBO 

teb 

REEKS Ow 

CMART 

TOTAL RAI 
AaoE 

THREE DAYS GRACE Animal I Have Become (Jmo/Ioneba label Group) 1804 +87 78659 16 5510 

TOOL Vicarious Nakano/loads Label Groslp/ 1445 -48 62393 14 5410 

KORN Caring Undone (WOW 1408 31 60135 25 5310 

HINDER Lips Of An Angel (UnvtrsalRepubbc) 1308 +100 52814 16 5410 

STONE SOUR Through Glass (Roadrunner / /DJMG) 1267 +47 46361 9 5510 

RED HOT CHILI PEPPERS Deno Cakfornia (Warner Br s.) 1287 -108 54850 16 5410 

BREAKING BENJAMIN The Diary Of Jane (Hollywood) 1255 +50 47504 9 5410 

BUCKCHERRY Crazy Bitch (ElevenSeven/laval 1008 -150 43136 24 5310 

AUDIOSLAVE Original Fire (Epr/lnterscopel 997 +438 47597 2 5315 

GODSMACK Shine Down (Universal Republic) 884 +50 35891 6 5012 

WOLFMOTHER Woman (Modlar/lnterscdpeI 874 50 37790 19 4710 

DISTURBED Land Of Confusion /Reprise/ 778 +81 28079 5 4713 

AFI Miss Murder (Tnyfvd/Interscopel 708 +55 27068 12 3412 

GODSMACK Speak (Universal Republic) 703 59 30191 24 5110 

ROB ZOMBIE American Witch (Geffen/Interscape) 697 -81 26495 17 4210 

BLACK STONE CHERRY Lonely Train /Roadrunner /ILUMGI 649 +36 17303 13 4410 

30 SECONDS TO MARS The KiN (hama /aWirpr,) 600 +17 17772 20 4115 

MUDVAYNE Fall Into Sleep (Epic) 588 -44 23007 30 4210 

PEARL JAM life Wasted /J /RMG) 571 -51 21212 9 4210 

SHINEDOWN Heroes (Atlantic) 562 +158 21415 5 4413 

BLUE OCTOBER Hate Me (Universal Motown) 528 31 17143 18 2510 

LOSTPROPHETS Rooftops (Columbia) 502 12 10565 10 4010 

EIGHTEEN VISIONS Victirn (Trostkel/Epic) 485 +30 11020 8 4215 

IROSSFADE Invincible (Columbia) 474 +55 12718 4 3811 

FLYLEAF Fully Alive (Octons/RCA/RMG) 399 +36 8755 7 3112 

TRAPT Disconnected (Out Of Touch) Norm Bros) 371 -57 13040 11 3110 

BALLET FOR MY VALENTNIE Tears Don't-.. (Trustaknilamba Label Growl 351 +67 9983 9 3313 

STAIND King Df AI Excuses IRO/Atlantic.) 348 +12 11162 5 2510 

AVENGED SEVENFOLD Seim The Day (Warner Bros.) 316 +86 11057 3 3518 

RACONTEURS Steady, As She Goes (ThirdMan/V2) 296 18 11539 11 2210 

NICKELBACK Rockstar (Roadrunner/I0/MG) 250 +104 10090 2 2419 

THOUSAND FOOT KRUTCH Absolute (EMI Music Reactive/Tooth & Ni a 248 -16 6741 8 2312 

TOOL The Pot (ValcanNloweba Label Group) 217 +37 10042 8 1318 

EVANS BLUE Over (Pocket/Hwlywood) 210 +91 5789 2 2113 

NONPOINT Alive And Kicking (Beier Bros.) 209 1 8997 12 1110 

HOOBASTANK Inside 01 You (Island/IOJMG) 175 85 6295 14 1810 

PEARL JAM World Wide Suicide (J/RMG) 174 -28 8487 20 2410 

DANKO JONES First Date (Razor & Tie) 173 50 5117 14 1710 

PANIC CHANNEL Why Cry (Capitol) 168 +17 3119 5 1710 

SYSTEM OF A DOWN Ki Rock 'N Rol (Anedca /Ceáwnbial 156 56 4824 7 1411 

ANGELS AND AIRWAVES The Adventure (Swetana/Geffen) 139 +4 3592 8 810 

BLACK LABEL SOCIETY Concrete Jungle (Roadrunner/WA/GI 113 +47 3736 1 17112 

TAKING BACK SUNDAY MakeDarmSure (Warner Bros.) 99 3 2233 10 611 

THEORY OF A DEADMAN Santa Monica (Roadrunner /IOJMG) 93 -9 2872 18 910 

LACUNA COIL Our Truth (Century Media) 91 -28 2576 20 610 

EGYPT CENTRAL Over And Under (BielerBros.) 88 26 1747 12 910 

LAMB OF GOD Redneck (Epic) 87 +17 1867 1 510 

REVELATION THEORY Selfish Arid Cold (On/E /I 85 +12 1471 1 1110 

UNDEROATH Writing On The Walls (EM / Musk Reactive/Tooth & Nall 85 +5 1689 2 911 

PANIC! AT THE DISCO I Write Sins Not... (Decaydance/FuededBy Ramen/Laval 75 0 2144 1 210 

55 Active Rock reporters Monitored airplay data supplied by Mediabase Research a division of Premiere Radio Networks. Songs ranked by total plays for the airplay 
week of 7/16-7/22. Bullets appear on songs gaining plays or remaining flat from previous week. It two songs are tied in total plays. the song with the larger increase in 

plays is placed first Songs below No 20 are moved to recurrent after 20 weeks on the chart unless a song has not yet reached the top 20 II after 20 weeks. the record 
is not in the top 20 and has two consecutive weeks of decreased plays. the song is then categorized as recurrent Most Added is the total number of new adds officially 
reported to R8R by each reporting station Songs unreported as adds do not count toward overall total stations playing a song Most Increased Plays lists the songs with 
the greatest week -to -week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station 
is assigned an AOH number Average Quarter Hour Persons used herein with permission from Arbitron Inc f`) 2006. Arbitron Inc.).02006 Radio 8 Records. 

POWEREDQ 

MEDIABASE 

MOST ADDED' 
ARTET TITLE LABELS, ADDS 

BLACK LABEL SOCIETY Concrete Jupe (RoaerwrsenlüJMG) 12 

NICKELZACK Rackstar (Roaáwner/lW/MGI 9 

RED HOT CIIlL! PEPPERS Td Me Baby /Warner &os) 9 

PAPA ROACH To Be Loved IGelhn) 9 

DARK NEW DAY Falow The Sun Down (Warner Bros) 9 

AVENGED SEYEBIENN Sore The Day (Warner Bros.) 6 

TINA Tea Pot AItAtl Ienhe Labe/ Grasp) 6 

IST Fti ApE1 ABO/ 6 

ADONISIRE Oñ^I Fie fpcAmovapel 5 

EIGHTEENMOS Vlelie/IAtalarge 5 

30 SEMIS TS NANO 141 O A1RROnal/Vryni 5 

The Mile NEI add ttreaMll Y obi 1 mini wain m iwel is 
rum ails evi eieir =wpm IrekeF Sap bet neri cave pin pr work 
view woe ryby Waek. Ae ryYy week is eY of aE Snip rire ji Saaeiy. 
AYE kw d whir /wpsesre on sal =wad M aft yler bal 

MOST 
INCREASED PLAYS 

ARTIST TITLE lAIS4S) 

AMNNIAVE OIi'tEl Fie IfjrgBawaupci 
SIONBOS Hues Woad 
MCNEEIACN Wain QEdrrnoAArNAGi 

Mel* a M MBd AMaiaraallByeddcl 

EVANO OWE Osr IMYOkEO/NMwM 

AVBOB NEVENilO Sein Th Day /Warner Bros) 

DORM Lai 01 Crlludai /lyrsd 
MEE DAYS MACE MOW I... (riitMlasba label G/oelal 

MEET FN kW_ Tars... ITrartki'JndlarEka label Grapl 

MOST 
PLAYED RECURRENTS 

TOTAL 

PLAY 

INCREASE 

.438 
+158 

+104 

+100 

+91 

+86 

.11 

+17 

47 

ARTIST ,;TL, 
IOTA. 
PLAYS 

SEETHER The Gift (11141.w 534 

10 YEARS Waatdni GlAk /GspikAd 495 

ATREYU Eis And Otis (1/ecte yl 444 

DISTURBED Just Stop /Rgmse1 420 

MCKELBACK Amok (Roalnwaael8l / 399 

DISTURBED Stncken (Riyerse/ 317 

EYANS BLUE Cold (But I'm Ste Hero( (Pocket/Hollywood) 383 

HINDER Get Stoned (UniversalRepablc) 371 

SYSTEM OF A DOWN Hypnotize /AnarraniCokarrbai 366 

KORT Twisted Transistor MOW 351 

NEW &ACTIVE 
RED NOT CNOI PEPPENSS Tal Me Baby (Warnes Ara.) 
Total Plays: 68. Total Stations: 11, Adds: 9 

LACONA 1101 Egos The Silence (Century Medial 

Total Plays: 57, Total Stations: 7, Adds: I 

IllUERS when You Were Young /lslawd/IGUMG) 

Total Plays: 54, Total Stations. 6. Adds. 3 

BRONX White Gelt (Is/and/IOJMG' 

Total Plays: 44, Total Stations: 9, Adds: 2 

HURT Fah Apart (Capita 

Total Plays: 43. Total Stations 8. Adds: 6 

PAPA ROACH To Be Loved (Gellen) 

Total Plays: 8. Total Stations: 9. Adds: 9 

DAM KW DAY FoNow The Sun Down (Warner Bros. 

Total Plays: 8, Total Stations: 9, Adds: 9 

Sap rr1M W Esel ragt 

Station playlists for all R8R reporters are available 
on the web at www. red ioandrecords. tom . 

Discover the secret of 
FM Talk success at 
Sabomedia.com. 
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1 

AnwAca s Bost Testing Active Rock Songs 12+ 
For The Week Ending 7/21/06 

Artist Title (Label) 

TIL Meers/ I lire Become Uive law.. Label Growl 

KOR Calling (..done (Yogi// 

BREMKIO IMAMS TM Dory Of Jene Wormwood 

MUDVAYNE Fall Into Shop Or) 
STONE SOUR Though GhalßrdoaarIO/MG) 
DISTURBED Land Of Confusion Papaw/ 

GOOSMACK Speak (Urhis lIkpuhhi 
30 SECONDS TO MARS The IOU (ANSOrtaf'ngsm 

TRAFT Dscomected IOat 01 TNRb1 Mar&Psi 
TOOL Vicanous tVokanaalawis Ladd Group) 

AR Miss Munde Mr,billsarsayy 
10 YEARS Through The his /Uwrrta//dpubic) 

GOOSMACK Stale Down (L/r¡wed Repub cl 

HINDER Lips Of An Angel /Uavetrsaf7Apeek1 

LOSTPROPHETS RooftopslCaisaóiJ 

SEETHER The Gift (land Upl 

BLUE OCTOBER Hate Me /Urrn+ersa'Motown) 

FLYLEAF Filly Alive iûctbrteRCA.RMGi 

439 

4.17 

4.17 

4.16 

4.16 

4.15 

4.06 

4.05 

4.04 

3.98 

3.95 

3.95 

3.92 

3.90 

3.91 

31$ 

317 

315 

CROSSFADE Invincible ?Columba! 3.81 

ATREYU Ex's And Oh's (Victory) 3.74 

RED HOT CHILI PEPPERS Dam California /Warner Bros.) 3.72 

EIGHTEEN VISIONS Victim (Tnrsterifmcl 3.71 

H00BASTANK Inside Of You nhland'ILIIMGi 3.61 

ROB ZOMBIE American Witch (GellerInterscope) 359 
BUCKCHERRY Crary Bitch if even Seven/Laval 3.56 

BLACK STONE CHERRY lady Tram (RominessAGJMG) 3.56 

RACONTEURS Steady, As She Goes aid Mav'Y21 3.37 

WOLFMOTHER Women /AbddarAalrscrpt) 3.08 

M M M 
TW LW Farnd Burn 18-34 18-24 25-34 

4.46 

4.34 

4.10 

4.22 

4.14 

4.14 

4.06 

4.04 

3.93 

4.08 

311 

3.85 

3.84 

3.92 

3.77 

3.85 

3.77 

3.67 

95% 

97% 

IÌ2% 

90% 

75% 

10% 

90% 

83% 

76% 

87% 

87% 

80% 

73% 

79% 

77% 

88% 

89% 

62% 

11% 4.44 

23% 4.15 

8% 4.18 

17% 4.11 

1% 420 

10% 4.11 

21% 3.98 

15% 3.99 

9% 319 

19% 3.93 

21% 3.71 

14% 3.92 

12% 3.12 

14% 3.78 

12% 3.72 

23% 3.82 

25% 354 

10% 3.59 

4.43 

4.07 

421 

4.04 

425 

4.13 

3.32 

405 

415 

3.98 

319 

3.90 

3.75 

3.63 

316 

3.87 

3.35 

3.64 

4.45 

4.27 

4.83 

422 

4.11 

4.25 

4.12 

319 

3.19 

3.86 

3.41 

3.95 

3.94 

4.03 

3.50 

3.74 

3.85 

3.52 
SHINEDOWN Heroes (Admix) 311 - 66% 10% 3.74 3.10 3.65 

- 54% 7% 3.62 3.82 

3.79 73% 18% 3.72 319 
3.64 99% 43% 3.83 3.80 

3.78 45% 1% 3.44 3.43 

3.60 72% 16% 3.52 3.51 

3.60 in 25% 3.40 3.40 

3.66 91% 34% 3.42 137 
3.50 65% 13% 3.33 3.18 

3.30 72% 21% 3.13 3.29 

2.92 82% 37% 2.82 2.92 

3.52 

3.77 

3.38 

3.45 

3.53 

3.41 

3.52 

3.63 

2.91 

2.65 

Total sample sue as 3,-3 respondents TIW swap bwrsMMy estimates are based on a sale of 1.5 (14nsMe eery mid?. 5. bke 
very much) Taw paikamHy represents the percentage of respondents who recogntred The song Tam Dam represents the number of respondents wtmo sad mey are bred of heanng the song Songs must have 40% familiarity to appear on survey Sample composrbdn is 
based on persons 12. Persons are screened w The Internef Que passes they can take the music test based on ne format'musnc 
preference Rate TheMus,c corn results are not meant to replace abut research The results are ented -J to shah o: ^rons of park-vents on the the Internet only PaieTheMusic,s a regateredd trademark of RateTheMusro rom TM RTM system á availabh lbr local radio stations by calNgH1.J7743111 RahTheMesic cum data is provided by Mediabase Research. a division of Premier 
Radio Networks 

54 

R.R* 
CANA 

WEE WEEK 

1 

2 

5 

3 

4 

6 

7 

20 

8 

10 

9 

16 

11 

14 

15 

13 

1 

2 

© 

ARTIST TITLE LAMM 

RED NOT DIU WIPERS Dri IM'rtsBrta:/ 493 

RACONTEURS Steady, As She Goes (T/wdMaa'V21 480 

STONE SOUR Though Glass (RoadunerilCl/M& 466 

TOTAL 
/ 

4 * THREE DAYS GRACE Aid I Have Become (Sony BAIGI 464 

5 BLUE OCTOBER Hate Me (UnmenalMotown) 399 

6 WOLFMOTHER Woman /Modaadlnferscdpe) 385 

7 * B. TALENT Devi In A h6dni4N... (Warms Muse Canada/ 379 o AUDIOSLAVE Original Fire (Sony MG) 356 

9 PEARL JAM Life Wasted (Sony MCI 342 

10+ S. ROBERTS Bridge To Nowhere forme salMcor Canada) 311 

11 ANGELS... The Adventure (SiretondGellen) 307 . NICKELBACK Rockstar Roadrunner/EMI Musrc Canada) 297 

® TOM PETTY Saving Grace (Arnerrican/WomerBros.) 291 

AFI Miss Murder (Try E rInterscope) 279 

® KEANE Is It Any Wonder (Mtarttope) 269 

16 SEETHER The Gift ?WWWWUp) 225 

29 0 RED HOT CHIU PEPPERS Tel Me Baby Moms Bros.) 199 

22 041, DANKO JONES Frst Date (AgurtusEAR Muse Canada) 199 

19 19# MESONS TdMeMrgnAllsCa ebellAliacCats* 196 

17 20 T00L V 101100 (Sony BMW 196 

28 e. TREWS I Can't Say /dinned SuryBMGAkmrCaed* 188 

22. MATT MAYS_. Time Of... Sync/Warner Mus c Canada) 184 

23 SNOW PATROL Hands Open (A &MMmescope) 179 

KILLERS When You Were Young !Island/WMG/ 173 } STAREWELI Barnes (Independent) 168 

26 INXS Devd's Party /SonyBMG) 166 

27* OUR LADY PEACE WA The.. Sony M Mac Caudal 163 

HINDER Lips Of An Angel (Umversa/Repubbc) 144 

26 

23 

24 

/seeng 

27 

25 

29 * MOBILE See Right Though Me (Universal Music Canadai i 44 

30* STABILO flawed Desgn ?EMI Max Canada) 137 

powEREDETAI 

HN;DIrIBrISM; 

WCroT 
PLAYS A STATIONS 

-39 II 1310 

25 15 1610 

+80 6 1210 

17 16 1310 

-38 12 1310 

21 18 17/0 

1 13 1211 

+152 2 1211 

-29 7 1510 

14 10 1510 

-38 14 910 

+57 3 1110 

+5 4 1210 

+15 9 910 

+14 8 '810 

41 12 1510 

+83 2 711 

+8 7 910 

-12 10 1010 

-44 14 1510 

+48 3 1111 

47 11 1110 

-23 11 910 

-121 1 714 

+9 6 811 

-12 9 1010 

-14 15 8/0 

+16 1 813 

.4 3 710 

24 19 910 

26 Canadian Rock reporters Monitored airplay data suppled by Medrabase Research a division of Premiere Radio 
Networks. Songs ranked by total plays for the airplay week of 7/16-7/22 Bullets appear on songs gaining plays or remaining 
flat from previous week If two songs are tied in total plays. the song with the Larger increase in plays rs placed first. Songs 
below No 15 are moved to recurrent alter 20 weeks on the chart. © 2006 Radio & Records Indicates Cancon 
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July 28, 2006 
ARTIST TITLE LABEL(S) 

TOTAL 

KAS 
.r- 
KAYS 

TOTAL 
AIIOEaCF 
rR 

11110 ON 
CAW 

TOTAL SEATO* 
ADDS 

RACONTEURS Steady, As She Goes (Third M 02 2203 -83 120388 18 1110 

AFI Miss Murder (TnyElTnterscepel 2200 +1 120969 14 1510 

RED HOT CHILI PEPPERS Dari Caifomia Norma Blasi 2143 223 134300 16 7 710 

THREE DAYS GRACE Aural I Have Become lJmarlomóa label Gawp) 1905 -12 91215 16 6510 

30 SECONDS TO MARS The K ta VI I1 1542 +102 72524 24 6811 

AUDIOSLAVE Original Fie IEpgNrtwscopN 1487 +593 74585 2 7112 

TOOL Vicarious (Volcano/Zontba LJarlGvagl 1409 88 68674 M 8710 

ANGELS AND AIRWAVES The Adventure (SarwoaeGeffeni 1358 -128 77789 18 6010 

GNARLS BARKLEY Crary (DowntawTYCavaAtMvticl 1348 59 67171 14 5110 

TAKING BACK SUNDAY MakeDarmSure (Warner Bros.) 1330 +52 61956 18 6110 

BREAKING BENJAMIN The Diary Of Jane (Hollywood) 1305 +69 55045 8 5710 

BLUE OCTOBER Hate Me (Universal Motown) 1263 -159 68924 27 6010 

BUCKCHERRY Crazy Bitch Oren Seven/Laval 1138 +35 60941 16 4710 

PEARL JAM Life Wasted /J /RMGI 1072 -152 48454 10 6510 

KORN Coning Undone (Virgin/ 1065 -49 42789 21 4810 

STONE SOUR Through Glass (Roadru ner /IOJMGI 1064 +54 48413 B 5513 

LOSTPROPHETS Rooftops (Columbia) 1061 +19 42899 10 5611 

PANIC! AT THE DISCO I Write Sirs... (Decaydance/FueledByRamen/Lava) 1029 +59 58230 10 4713 

WOLFMOTHER Woman (Modular'ntersrapel 1022 -110 52030 18 6010 

KILLERS When You Were Young Llsland/IOJMGI 947 +518 76221 2 57117 

MUSE Knights of Cydonia (Warner Bros.) 879 +86 42155 6 5215 

DASHBOARD CONFESSIONAL Don't Wait (Vagrant/lnterscrpel 662 62 21609 10 4610 

RISE AGAINST Ready To Fall (Geffen) 630 +66 26698 7 4613 

RED HOT CHILI PEPPERS Tell Me Baby (Warner Bros.) 586 132 50504 7 43117 

KEANE Is It Any Wonder lInterscope) 532 +63 37059 8 3012 

SNOW PATROL Hands Open (A &M /lnterscopel 463 82 17942 15 3010 

SHE WANTS REVENGE These Things (Geffen) 443 38 26221 13 3010 

HOOBASTANK Inside Of You (Island/WWI 441 14 27376 11 2910 

DISTURBED Land Of Confusion (Reprise) 438 +82 14413 4 3619 

GOOSMACK Shine Down (Universal Republic) 412 +39 11966 5 2610 

TOOL The Pot (Volcano/Zomba Label Group) 395 +51 26723 6 1614 

SEETHER The Gift (Wind -Up) 393 10 21271 16 2511 

HINDER Lips Of An Angel (Universal Republic) 343 +92 15969 3 2113 

PANIC CHANNEL Why Cry (Capitol) 338 12 7841 6 3010 

DEATH CAB FOR CUTIE I WA Follow You Into The Dark (Atlantic) 337 +50 15541 5 2911 

RED JUMPSUIT APPARATUS Face Down (Virgin) 297 +38 9188 5 2314 

FRAY How To Save A Life (Epic/ 293 -19 17283 10 2010 

HAWTHORNE HEIGHTS Pens And Needles (Victory/ 288 4 8299 5 2814 

ANGELS AND AIRWAVES Do It For Me Now (Suretone /Geflen) 278 +148 17557 1 29111 

NICKELBACK Sevin Me (Raadru ner/1OJMG) 277 +3 12112 20 1410 

ROCK KILLS KID Paralyzed (Eew+bss/Repnse/WamerBros.) 274 186 8937 18 2810 

CROSSFADE Invincible (Colombia) 284 +18 7959 3 1911 

PEARL JAM World Wide Suicide lJ /RMGI 262 J3 13060 20 3210 

BULLET FOR MY VALENTINE Tears... (Trustkdklivedomóa Labe 'Growl 260 +28 6759 3 2112 

PLACEBO Infra -Red (Antra owlts) 251 +8 9680 9 2111 

311 FrrAic Room (VolcanAa201wba label Grorp) 225 -9 7072 5 1410 

SAY ANYTHING Akve With The Glory Of Love (DDghouse/J/RMG) 211 +48 5444 1 2010 

FLYLEAF Fuly Alive (Octone/RCA/RMG) 194 -10 6842 3 1710 

YEAH YEAH YEAHS Cheated Hearts IllnrssUpInterscgael 185 +15 6753 1 1110 

SHINEDOWN Heroes (Atlantic) 183 +21 6057 1 23114 

78 Alternative reporters. Monitored airplay data supplied by Medtabase Research, a division of Premiere Radio Networks Songs ranked by total plays for the airplay week 
o17/16 -7/22. Bullets appear on songs gaining plays or remaining Hat from previous week If two songs are tied in total plays, the song with the larger increase in plays is 
placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart unless a song has not yet reached the top 20. It after 20 weeks. the record is not in the 
top 20 and has two consecutive weeks of decreased plays. the song is then categorized as recurrent. Most Added Is the total number of new adds officially reported to R&R 
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week - 
to -week increases in total plays Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypan on each station is assigned an AOH 
number Average Quarter Hour Persons used herein wdh permission from Arbdron Inc. 1© 2006. Arbdron Inc i.: 2006 Radio & Records 

POWERED 

MEDIABASE 

MOST ADDED 
MIST TITLE LAMA ADDS 

NUNS Wiwi to Wiry Yu" 17 

NEII NOT cI WENS Td1601sÌy (Warner Brocs.) 17 

SIM088111 Hafaas (Atismiy 14 

AMNIA AIM AMMAYES Do h For Ma Now LßeetaradGeffen t 1 

PAPA MAU To Beloved (Geffen) 10 

MOMS Laid Of Cstlsion /IAlrirr 9 

LMMSTMS18_ Swims On A PY elhing l NEW Cart 1 

SUM OCTOBER Into The Ocean RAnorralAktown) 0 

ANNE Krijas of Cydonia Nava 5 

ANCTIC MONKEYS Fake Tales Of San katasco (Oorwmi 5 

Tir asma . ale wrisYfs quid Is NOW dabs st OW Is 
wit ers pis NW mew peler Wes liez Saadi suis piss par visa 
who wards" oak Aisiprsnoi iainases9sbyeeeeM Saeiiey 
Acisheriaürprseno rtanNRNNWatpispryWI 

MOST 
INCREASED PLAYS 

ARTIST TITIE LABEL (SI 

AUDIOSLAVE Orignal Fie (EpigMerscope) 

KILLERS When You Were Young RslandilD/MG) 

ANGELS AND AMWAVES Do It For Me Now &eewne(Geffeni 

RED HOT CHILI PEPPERS Teh Me Baby (Warner Bros .I 

BLUE OCTOBER Into The Ocean (Uaversa'Motown) 

30 SECONDS TO MARS The Ki Ikemo ta4ityvi 
HINDER Lips Of An Angel (UmersstRepebk) 

MUSE Knights of Cydonia (Wainer Bros .) 

COBRA STARSHIP... Snakes On A Plane . /New Line Cinema/ 

DISTURBED Land Of Confusion /Repine/ 

NEW & ACTIVE 
THOM YORKE Black Swan all 
Total Plays: 177, Total Stations: 9, Adds: 0 

BLUE OCTOBER Into The Ocean (Universal Motown) 
Total Plays: 171. Total Stations: 19. Adds: 6 

COBRA STARSHIP... Snakes On A Plane... (New Line Cinema) 
Total Plays: 163, Total Stations: 14, Adds: 8 

PEEPING TOM Mop (Ipecac) 

Total Plays: 124, Total Stations: 8, Adds: 3 

EIGHTEEN VISIONS Victim (Tnrstk*Epr) 
Total Plays: 120, Total Stations: 9, Adds: 1 

RAZORLIGHT In The Mooning (Universal Motown) 
Total Plays: 113, Total Stations: 12, Adds: 0 

AVENGED SEVENFOLD Seize The Day (Wanaer&vs) 
Total Plays: 112, Total Stations: 9, Adds: 1 

SNOW PATROL Chasing Cars (A &M /Arterscgoel 
Total Plays: 103, Total Stations: 8, Adds: 2 

ARCTIC MONKEYS Fake Tales Of San Francisco (Domino) 

Total Plays: 89, Total Stations: 12, Adds: 5 

TOTAL 
PLAY 

INCREASE 

+593 

+578 

.148 

.132 

.126 

.102 

92 
86 
84 
82 

Seep ranked by total plays 

Station playlists for all R &R reporters are available 
on the web at www.ridioadneon's.com. 

Powergold 
The Leaders in Advanced Music Scheduling Softwarr- for Windows %MEJNT200i1XP 

Powergold offers us limitless options with scheduling criteria and has integrated with all our 
other systems seamlessly The reliability customer service and support that the folks at 

Powergold have provided us have been exactly what any customer could ask for " 

Dan Turner, Vice President 
Programming Services 

0..4% 

KN1 ii H 
PADIC 

Call us and we'll make it EASY for you to switch. 
Sales: 1- 800 -870 -0033 i Support: 501 -821 -1123 

Download a free trial version at www.powergold.com 
info rt powergold corn 
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July 28, 2006 
RRH ALTERNATIVE 

steTheMusic.com 
n lM1HIN 

America's Best Testing Alternative Songs 12 + 
For The Week Ending 7/21/06 

AN Miss Mutter (Iveyfm/ntersrgad 4.21 

BREAKING BENJAMIN The Diary Of Jane (Hollywood) 408 

TAKING BACK SUNDAY MaMIDmdure /Weer Bras.I 4.87 

SNOW PATROL Hands Open (AGM /lnterscgvd 4.04 

PANIC! AT... I Writs... /Ooc'aplaacFaiii ByRaa mdsval 4.82 

THREE DAYS GRACE Aural L. IMZsinto LabtrLio pl 

IIE0 HOT CHIN PEPPERS Dan Caiforrm flt'iNw&osJ 

30 SECONDS TO MARS The Kadianortalikwsil 

ANGELS AND AIRWAVES Ow Aonro iSi oAmeGdA1N 

SHINEDOWN I Dare You (AdrEtul 

LOSTPROPHETS Rooftops Calm** 
10 YEARS Wasteland (Universol Rpai r/ 

STONE SOUR TINOUph Gloss (RaadaFrilDJMG) 

RACONTEURS Steady, As She Goes aka MarV7/ 

BLUE OCTOBER Hate Me (Usewsa/Mwow*I 

RISE AGAINST Ready To Fall /Geffen) 

TOOL Vicarious (Vdcaadlmdl Ube lGrog) 

HOOBASTANK Inside Of You (Ishnd/0JMG. 

DASHBOARD CONFESSIONAL Don't.. / aguati urslYpd 

KORN Comnq Undone (V,gai 

ROCK KILLS KID Paralyzed /farAciRapcdWaner Bras/ 3.45 

ARCTIC MONKEYS I Bel You Leek Good 100nanol 3.42 

WOLFMOTHER Wanton 01misisobtorscopel 3.31 

3.38 

KEANE Is It Any Wonder Oataistpel 3.38 

SHE WANTS REVENGE Theo Things Lelleni 3.33 

GNARLS BARKLEY Gary tOosa0NIr1eea /ANrnrJ 3.32 

PEARL JAM World Wilt Suede UAW/ 3.18 

BUCKCHERRY Crazy Bitch /time Seren)svat 

Persons Men Women 
Arlist ' iW LW Familiarity Burn 18.34 18 -34 18 -34 

3.N 

3.N 

3.98 

3.97 

3.92 

3.91 

3.92 

3.81 

3.N 

3.79 

3.99 

3.91 

3.58 

3.55 

3.50 

4.21 92% 

3 86 65% 

4.82 87% 

4.05 72% 

3.95 91% 

3.91 83% 

4.11 91% 

4.95 85% 

4.811 N% 

3.81 92% 

4.83 75% 

3.82 87% 

3.88 52% 

3.58 88% 

3.17 93% 

312 59% 

3.41 75% 

3.62 irti 
3.53 78% 

3.39 84% 

3.82 73% 

3.25 73% 

3.17 73% 

3.35 70% 

3.49 57% 

3.11 55% 

3.35 11% 

3.28 82% 

11% 4.25 

6% 4.15 

15% 3.N 

11% 3.18 

28% 4.11 

15% 3.11 

38% 3.8 
18% 1.01 

22% 312 

19% 3.13 

12% 312 

21% 3.84 

1% 3.74 

21% 3.73 

33% 3.61 

12% 3.68 

20% 3.66 

15% 3.58 

17% 3.85 

27% 3.53 

22% 3.48 

21% 3.45 

23% 3.31 

26% 3.53 

11% 3.58 

11% 3.38 

37% 3.49 

33% 3.14 

4.11 4.38 

4.81 4.21 

3.71 4.11 

3.13 4.83 

3.98 4.21 

3.11 4.68 

4.55 3.71 

3.89 4.99 

3.82 4.81 

3.N 3.15 

3.84 1119 

3.70 3.97 

3.68 3.N 

3.59 315 

3.51 3.83 

3.74 313 

3.62 3.78 

350 3N 
3.58 3.69 

363 345 

3.39 3.52 

3.36 3.51 

3.37 3.39 

3.45 3 61 

3.45 3.54 

3.11 3.48 

3.48 3.52 

3.26 3.94 

Iota; sample stn rs 362 respondents Ho inane hwraMN , eshrwes Jr r based on a scale of 1 -5 (146lire very march. 5 lake very much) 
lsul Alaillardy represents Me percentage of respondents who recognized the song T Oars represents the winter respondents NYW sad they 
are hied of near!ng the sag Sores must nave 40% tarmitanty to appear on survey Sample composean is based on persons 17. Persona an 
screened w The Internet Once passed they can dip Iw Iey1 based on the torrnatiMusa preference RaleTAMAA,s c corn results are not meant 
to replace callout research The results ire enter*, ID show opinions d partanpants on the Me Internet onYt Rik rhe4Arsc a a registered hadeawk 
of Rakrhealusac cum 1k MN spun, is ... 1L M Areal raft 41 4114444 by wag n171.5>N. AaiIAOMlakt.aar OW is pe Mee M Naas. a /Maw O PraNuro Ahft ANMa1b I 

15 t 

3 

LESS IS MORE Emerald City Radio Active Rock 10(FX (101.7 The Fox)/Santa Rosa. CA 

PD/afternoon Driver Scott Less recently welcomed Lacuna Coil to the Less Is More Lounge 
unplugged preOzzlest concert Seen here (I -r) are Lacuna Coil's Christina Scabbia. Less and 
Lacuna Coils Andrea Ferro. 

OZZFEST MOMENT Emerald City Radio Active Rock KXFX (1017 The Fox),Santa 
Rosa. CA PO /afternoon Driver Scott Less met Dave Draiman of Disturbed backstage at 
O zlest. which took place July 1 at the Shoreline Amphitheater Seen here (l -ri are Draiman 
and Less. 
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Rf? TRIPLE A 
JOHN SCHOENBERGER 
/scbeener.'er/radloandr cords.coin 

Business At 
the Summit 
A look at this year's R&R Triple A Summit sessions 

One dimension of the R &R Triple A Summit - taking place 
this year at the St. Julien Hotel & Spa in Boulder, CO - is 

the more than 30 acts that perform in a variety of settings. But 
there is also a more serious side to the gathering. 

I make a real effort to maintain a bal- 
ance between the entertainment side of 
the summit and the informative, "busi- 
ness" side. Our guiding theme for the ses- 
sions this year was "The future is now," 
and we have some great presentations 
lined up that will look at that subject from 
a number of different perspectives. 

Below you will find a general descrip- 
tion of what we have planned, as well as 
who will participate in the events. 

Q&A With John Hogan 

Wednesday, Aug. 2, 2 -5pm 
Sponsored by Vanguard 

When R&R Publisher, t I c 0 I. rica Far- 
ber and I were talk- 
ing about the sum- 
mit sessions this year, 
she brought up the 
idea that we should 
try to get a big gun to 
come and talk with 
us. When she asked 
me which major bnaad- 
cast group has done 
the most to help pro- 

mote and expand the format, I immedi- 
ately said Clear Channel. 

Clear Channel named KTCZ /Minneap- 
olis PD Lauren MacLeash the company's 
National Triple A Brand Manager. Further, 
it has signed on several new Triple A sta- 
tions over the past 18 months and has been 
instrumental in making sure Triple A is an 
important HD2 format option. 

Figuring it was a long shot, Erica 
reached out to Clear Channel Radio 
CEO /President John Hogan and invited 
him to join us in Boulder this year, and 
he agreed! 

Hogan will address a variety of issues 
facing our format and the industry at- 
large in this special question -and -answer 
session between him and Farber. And, 
yes, there will time for your questions. 

The Future Is Now 

Thursday, Aug. 3, 10- 11:45am 
Sponsored by Warner Bros. and 

Reprise 
The Thursday- morning kickoff session 

at the Triple A Summit always sets the 
tone for the rest of the gathering, and this 
year is no exception. The session will fo- 
cus on the rapid technological changes 
taking place in the industry. 

As I was brainstorming with session 
moderator KINK/ Portland, OR PD Den- 
nis Constantine, he felt strongly that we 

John Hogan 

needed to lrlok at this broad subject from 
two angles: how changing business mod- 

els are affecting both 
the radio and record 
industries. 

With that in mind, 
we decided to form 
a panel that would 
contain luminaries 
from both indus- 
tries. 

Radio will be repre- 
sented by CBSRadio 
VP /Rock Program- 

ming and WXRT /Chicago PD Norm 
Winer; WXPN /Philadelphia Asst. GM/ 
Programming Bruce Warren; KTAO/ 
Taos, NM GM /PD Brad Hockmeyer; 
and recently named KMTT /Seattle 
Asst. PP /MD Haley Jones. 

The label side will be represented by 
Interscope /Geffen /A&M head of Triple 
A promotion James Evans, RCA Victor 
Group VP /Promotion David Einstein, 
Welk Music Group VP /Promotion & 
Marketing Art Phillips and Columbia 
Records Sr. Director /Promotion Trina 
Tombrink. 

They'll talk about what's happening 
today in their professional lives and what 
they see coming just around the comer. I 

think we'll discover that radio and 
records have quite a bit in common in this 
respect. 

lilllft's National Triple A Listener 
Survey: Part Two 

Thursday, Aug. 3, 2- 3:30pm 
Sponsored by Wind -up 

Two years ago SBR Creati ve Media sur- 
veyed over 5,000 Triple A listeners in 
nearly every state to find out how music 
fit into their lives. Some of the results con- 
firmed what we already knew about our 

listeners, but all of us 
were quite surprised 
by some of the an- 
swers. 

Recently, SBR co- 
Presidents John 
Bradley and Dave 
Rahn solicited the 
help of over 20 com- 
mercial and non- 
commercial Triple A 

stations to do a followup survey. In this 
session we'll find Sut how things have 
changed - or stayed the same - over 
the past couple of years in terms of CD- 
buying habits, downloading, iPods, sat- 

Dennis 
Constantine 

John Bradley 

Did You Know? 
Here are some things you might not know about this year's R8R Tri- 
ple A Summit 

There will be a Friends of Bill W meeting every morning at 8:30am. 
We are having our very first Summit Reception Party on Wednesday afternoon. Aug. 

2, at 5pm 

There are links at www. radioandrecords. com /conventions/trrpleasummit.asp where 
you can read about all of the bands performing. 

The second -stage shows in the evenings will be back at Tulagi. 

The Club R&R events on Wednesday night, Aug. 2, and Friday night. Aug. 4, are 
going to be listening parties with Robert Randolph and Pete Yom, respectively, hosting. 

The luncheons and afternoon cocktail parties will take place under a high -ceilinged. 
open -air tent next to the hotel. 

The R&R Triple A Industry Achievement Awards will be given out at the Saturday, 
Aug. 5. luncheon. 

For details about everything happening this year. you can log on to www.radio 
andrecords.com and click the "Conventions" link and then the "Summit" tab. 

e lite radio, satisfaction with FM radio 
and the musical habits of Triple A lis- 
teners. 

And, of course, Bradley and Rahn will 
add their informed interpretation of the 
results to give us insight that will help us 
all do our jobs better. 

Extending Your Brand 
Through Technology 

Friday, Aug. 4, 10- 11:45am 
Sponsored by Universal Republic 

There are all kinds of technological 
changes taking place at radio and in the 
record industry today, but many of them 
are still in the early stages of implemen- 
tation. In keeping with our "The future 
is now" theme, this session explores the 
many ways you can adapt to the new 
methodologies and technologies right 
now. 

Topics such as web -generated data- 
bases, streaming and 
HD, downloading, 
podcasting, text mes- 
saging, alternate web - 
sites and content de- 
velopment for any 
kind of distribution 
channel will be dis- 
cussed. 

Moderator Lau- 
ren MacLeash is 
uniquely qualified 

to lead this session. She has been in- 
volved in many developmental initi- 
atives, including Clear Channel's re- 
cently unveiled Format Lab (former- 
ly the Top 75 Project), and has been 
part of the company's aggressive for- 
ay into HD Radio and beyond. 

Mach Bash worked very hard to put to- 
gether a panel of folks who have experi- 
ence in a wide variety of areas so that we 
can get an idea of where the things that 
are happening all around us are headed 
and, more important, how we can go 
along for the ride. 

The panel consists of KBCO /Denver 
PD Scott Arbough, KFOC /San Fran- 
cisco PD Dave Benson, Clear Channel 
VP /Research & Development Mike 
O'Connor, Presslaff Interactive Presi- 
dent Ruth Presslaff, SBR Creative Me- 
dia's Dave Rahn and Hurricane Inter- 
active President Chris Stacey. All of 
them are in the midst of cutting -edge 
endeavors and will have plenty of ad- 
vice and insight for us to absorb. 

Lauren MacLeash 

Rate -A- Record 

Friday, Aug. 4, 2:30- 4:15pm 
Sponsored by New West Records 

Refreshments provided by Songlines 
Ending the second day of sessions will 

be the annual "Rate -a- Record," once 
again MC'd by WXPN /Philadelphia PD 
Bruce Warren. In ad- 
dition to the opinion. 
of the radio and nroni 
communities, we have 
again invited listener. 
from summit host sta- 
tion KBCO to loin as. 

This session will 
give us a chance to pre- 
view some exciting 
new releases sched- 
uled for late summer and early fall and to 
be surprised by the candid responses of the 
KBCO listeners. 

Once again, scoring services will be 
provided by Broadcast Architecture, and 
scoring will be overseen this year by Tim 
Schievaelli. 

Bruce Warren 

Summits Within The Summit 

Saturday, Aug. 5, 10- 11:45am 
Got something on your mind? Want to 

share an idea or concern with your peers? 
Have a question you need answered? This 
year we decided to provide a forum for 
both radio and record industry attendees 

to get together in an 
informal setting and 
talk about whatever 
they want. 

Each closed -door 
gathering will admit 
only those from the 
particular industry it 
is intended for, and 
there will be no tap- 
ing or note- taking. So 

go on, speak your mind. 
R &R's Erica Farber and 1 will co- 

chair the "Records -Only Summit," and 
Media Mechanics' Paul Marszalek and 
WXPN /Philadelphia's Dan Reed will 
help guide the proceedings for the "Ra- 
dio-Only Summit." 

By the way, Erica and I will also take 
this opportunity to address your ques- 
tions and concerns related to the recent 
acquisition of R&R. The week of the sum- 
mit we officially become part of the VNU 
family of products, and our new parent 
company has assured us of their contin- 
ued commitment to the Triple A format. 
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July 28, 2006 
ARTIST - 

total. 
PLAYS PLAYS 

TOTAL 
AUDIENCE 

Inl 

eEEei DN TOTAL STATIONS 
CRAM' ADDS 

TOM PETTY Saving Grace (American/WarnerBros.) 451 +19 25180 5 2210 
GNARLS BARKLEY Crazy (Downtown/Lava /Atlantic) 400 31 20184 10 2110 
JOHN MAYER Waiting On The World To Change /Aware,Colur /.i,al 381 +58 25062 5 2210 
KT TUNSTALL Suddenly I See IReientkss/Virginl 368 +3 18378 21 2010 
KEANE Is It Any Wonder (Interscopel 323 +14 15970 10 2110 
LOS LONELY BOYS Diamonds /OrMusic/Epic), 

LUSTER One Man Wrecking Machine /Reprise/ 

321 

319 

11 

-27 

16928 

12637 

13 

17 

2010 

2110 
RED HOT CHILI PEPPERS Dam California (Warner Bros.) 286 -39 17644 16 1110 
FRAY How To Save A Life (Epic) 254 +3 10945 10 1811 

MAT KEARNEY Nothing Left To Lose /Aware /Columbia/ 251 19 14466 25 2010 
GOMEZ How We Operate /ATO /RMGI 234 +17 9291 14 1810 
MARK KNOPFLER... This Is Us (Nonesuch /Warner Bros.) 233 .51 10440 14 1910 

CORINNE BAILEY RAE Put Your Records On /Capitol/ 226 2 11032 8 1710 
CHRIS ISAAK King Without A Castle (Reprise) 225 -49 8415 15 2010 
SHAWN MULLINS Beautiful Wreck (Vanguard) 219 31 12031 28 2010 
RACONTEURS Steady, As She Goes IThndManN2l 218 +7 9657 14 1310 
JAMES BLUNT High /Custard /Atlanlicl 194 62 8108 17 1810 
SNOW PATROL Chasing Cars (A &M /lnterscopel 171 -26 7259 5 1512 
COLDPLAY The Hardest Part /Capitol/ 169 19 6876 8 1311 

BEN HARPER Get It Like You Like It (Virgin) 164 - 38 5977 2 2012 
GOD GOO DOLLS Stay With You (Warner Bros.) 154 -4 7650 13 1210 
ZIGGY MARLEY Love Is My Religion (Tuft Gong) 151 -4 5392 5 1410 
SONYA KITCHELL Let Me Go (Velour) 147 +11 6291 5 1111 

DONAVON FRANKENREITER Move By Yourself /Lost Highway) 134 +3 4038 9 1310 
ROCK KILLS KID Paralyzed (Fearless/Reprise/WarnerBros.) 119 .5 4533 4 1210 
GIN BLOSSOMS Learning The Hard Way (Hybrid) 112 19 4852 2 1210 
FIVE FOR FIGHTING The Riddle )Aware /Columbia/ 106 -1 4718 3 810 

SOUL ASYLUM Stand Up And Be Strong (Legacy) 102 4 3097 3 1411 

PAUL SIMON Outrageous (Warner Bros.) 95 -17 5431 11 9/0 
BARENAKED LADIES Easy /Desperatkn/Nettwerk) 90 +30 4364 1 1013 

24 Triple A reporters. Monitored airplay data supplied by Mediabase Research. a Division of Premiere Radio Networks Songs ranked by total plays for the airplay week 
of 7/16-7/22 Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are bed in total plays. the song with the larger increase in plays 
is placed first Songs below No 15 are moved to recurrent after 20 weeks on the chart unless a song has not yet reached the top 15 If after 20 weeks. the record is not 
in the top 15 and has two consecutive weeks of decreased plays. the song is then categorized as recurrent. Most Added is the total number of new adds officially reported 
to R &R by each reporting station Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the 
greatest week -to -week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AOH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc 1 2006. Arbitron Inc.).© 2006 Radio & Records 

NEW & ACTIVE 

TOBY LIGHTMAN Holding Me Down IiawrAtImiel 
Total Plays: 85, Total Stations: 10, Adds: 0 

TRAIN Am I Reaching You Now (Columbia) 
Total Plays: 83, Total Stations: 8, Adds: 0 

DASHBOARD CONFESSIONAL Don't Wait (Vagrantlnterscopel 
Total Plays: 82, Total Stations: 9, Adds: 0 

F00 FIGHTERS Abide IRCA/RM61 
Total Plays: 81, Told Steams: 7, Wei) 

BRUCE COCKBURN Different %Mon N Comes ToYuuabotNovttvRoundwi 
Total Plays: 79, Total Stations: 8. Adds: 0 

BOB SEGER Wait For Me (Capitol) 
Total Plays: 67, Total Stations: 6, Adds: 0 

JAMES HUNTER People Gonna Talk So/Rounder) 
Total Plays: 67, Total Stations: 6, Adds: 0 

RAY LAMONTAGNE Thee More Days (RCA/141G) 
Total Plays: 66, Total Stations: 13, Adds: 4 

DEATH CAB FOR CUTTE I Wi Follow You Into The Dark (Atlantic) 
Total Plays: 65, Total Stations: 10, Adds: 4 

SHAWN COLVIN Fil Me Up iNonesuch'Repsel 
Total Plays: 58, Nil Stations: 13, Adds: 10 

Seep naked by anal plays 

MOST ADDED 
ARTIST cr 

SHAWN COLVIN Fill Me Up (Non urcAReprsei 

MARK KNOPfLER... Beachcombing ,Nonesuch/Warner Bros .l 5 

RAY LAMONTAGNE Three Moro Days iRCA/RMG, 4 

DEATH CAB FOR CUTIE I WA Firm You Into The Dark iAtlannc, 4 

BARENAKED LADIES Easy /Qalepli Nstrwek/ 3 

INDIGO GIRLS Little Perennials /Wow/ 3 

CARBON LEAF born To Fly (Wm. 3 

ADDS 

10 

Tb blob A ail *skid Y Wei is aaaMneo soiree Omits 
egotollopribompoyliFImplo read' fiwplapper wok 
twoaoondwiMqrmNAalbalidYytaalok is hfialwBanip9baajr 
fMriY. AW tre./orrmpBmmnowalNaaagndotN.ylley Wei 

MOST 
INCREASED PLAYS 

ors* 
RAY LAMONTAGNE Three More Days 'RCA.RMG) 

JOHN MAYER Watag On The World To Charge Aware/Columbia) 

DEATH CAB FOR CUTE I WA Follow You Into The Dark fAtlante 

BEN HARPER Get It Like You like It Tern/ 
KILLERS When You Were Young ,IslandNLUMGI 

BARENAKED LADIES Easy iDesperanovNertwerk( 

INDIGO GIRLS Little Perennials ,Hollywood) 

SHAWN COLVIN NI Me Up iNoesuchRe nsel 

SNOW PATROL Chasing Cars iA &M /Inrerscopel 

WIDESPREAD PANIC Time Zares /Sanctuary /SIG( 

TOTAL 
PLAY 

INCREASE 

-64 

58 
+56 

38 
+36 

-30 

+29 

-27 

+26 

-21 

MOST 
PLAYED RECURRENTS 

ARTIST' -. 
TOTAL 
PLAYS 

JACK JOHNSON Upside Down iBrrrsh/re/LfeiorslRe aókrl 197 

FRAY Over My Head (Cable Carl ix) 174 

AUGUSTANA Boston (Ede 164 

KT TUNSTALL Birk Hasa & The Chary Tree (RebTOlxv Vega 142 

DEATH CAB FOR CUTTE Crooked Teeth ,ANantrcl 137 

COLDPLAY Talk iCapna// 126 

BEN HARPER Better Way /Vigo) 117 

DEATH CAB FOR CUTE Sod Meets Body (ANantKl 103 

COLDPLAY Speed Of Sand (Owe 97 

TRACY CHAPMAN Change (tava/Atlantkl 83 

Station ptaylists for all R8R reporters are available 
on the we) at m. radioindrocords,som. 

M013ILE 
AI4 L irr s 

text RADIO 
36617 

R &R can now deliver BREAKING NEWS 
directly to your mobile phone! 

Just text the word RADIO to 36617 
and you.11 be instantly signed up. 

MIMI NMI - 
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July 28, 2006 
ARTIST TITLE LABELIS- 

TOTAL 

PUYS ;LA ;S 
-:TA, 

s;DÆ':E 
X 

WEEKS CO TOTAL STOOPS 
C-,P' Apeó 

TOM PETTY Saving Grace /AmencaWWamerBros.) 754 +62 7559 5 4911 

LOS LONELY BOYS Diamonds (OrMusrc/fpicl 709 +33 6382 13 4410 

GNARLS BARKLEY Crazy (Downtown/Lava/Atlantic 676 +21 6773 7 3910 

JOHN MAYER Waiting On The World To Change (Aware 'Co/umhia- 619 +80 5646 4 4212 

KEANE Is It Any Wonder lintel-scope, 

CORINNE BAILEY RAE Put Your Records On (Capito/i 

553 

522 

+24 

14 

6014 

5659 

9 

11 

3310 

4010 

GUSTER One Man Wrecking Machine (Reprise, 

BEN HARPER Get It Like You Like It /Virgin) 

448 

447 

-31 

+139 

4050 

4932 

16 

2 

3110 

4115 

NEB' MO' Remain Silent (RedInk /fpe 432 29 3965 8 4011 

MARK KNOPFLER & EMMYLOU HARRIS This Is Us (Nonesuch /Warner Bros.' 421 -55 4465 14 3210 

PAUL SIMON Outrageous (Warner Bros.) 418 75 4262 11 3510 

ZIGGY MARLEY love Is My Religion (Tuff Gong) 417 +83 2163 4 3812 

BRUCE COCKBURN Different When It Comes To You /TrueNovth /Rounders 381 12 2165 6 3810 

MICHAEL FRANTI & SPEARHEAD I Know I'm Not Alone Ann/Epitaph, 

RED HOT CHILI PEPPERS Dani California (Warner Bros.) 

378 

375 

+57 

93 

3393 

2386 

3 

15 

3810 

2510 

GIN BLOSSOMS learning The Hard Way (Hybrid) 372 0 1492 6 3110 

DONAVON FRANKENREITER Move By Yourself (Lost Hghway) 363 15 3063 13 3411 

GOMEZ How We Operate /ATO/RMGI 346 54 4635 17 3110 

E. COSTELLO & A. TOUSSAINT Tears, Tears & More... (Verve Forecast /VMG) 316 .39 4711 13 3010 

FRAY How To Save A life (Epici 314 0 1709 18 2210 

SOUL ASYLUM Stand Up And Be Strong (Legacy) 271 +25 1798 2 2613 

WIDESPREAD PANIC Second Skin (Sanctuary/SRGI 269 -26 2158 10 2710 

BARENAKED LADIES Easy (DesperatroNNertwerk) 268 +101 2384 1 3015 

ERIC LINDELL Give It Time /Alligator.) 259 .34 1067 13 2110 

CHRIS ISAAK King Without A Castle (Reprise) 258 14 2261 15 2210 

EWE BRICKELL & NEW BOHEMIANS One Last Time (fantasy) 254 0 2361 2 2711 

COLOPLAY The Hardest Part (Capitol) 254 31 2002 8 1610 

JOHNNY CASH Gods Gonna Cut You Down (American/lost Highway) 253 +25 2923 1 2812 

FOO FIGHTERS Miracle (RCA/RMGI 248 +5 940 3 2011 

G. LOVE Hot Cookin' (Brushfrei 227 +24 1939 1 2612 

54 Triple A reporters Songs ranked by total plays for the airplay week of Sunday 7/16 - Saturday 7/22. 
© 2006 Radio & Records 

MOST ADDED'' 
ARTIST ,... ADDS 

SHAWN COLVIN Fill Me Up Nonesuch/Reprise 17 

INDIGO GIRLS Little Perennials (Hollywood) 8 

GOVT MULE Mr High & Mighty JAW Red Ink) 8 

M. KNOPFLER & E. HARRIS Beachcombing /NonesuchWanrEr Bros,( 7 

DAMNWELLS Golden Days /lee/Rounder i 7 

STARSAILOR In The Crossfre (Artists " Addiction) 6 

BEN HARPER Get It Like You Like It (Wm/ 5 

BARENAKED LADIES Easy iDesperanonNettwerk 5 

RAY LAMONTAGNE Three More Days /RCA RMG 5 

PETE YORN For Us (Red /nk/Columba 5 

BONNIE RAITT wBEN HARPER Two Lights 'Capitol, 5 

MOST 
INCREASED PLAYS 

TOTAL 

PLAY 
ARTIST T TIE LABELS INCREASE 

RAY LAMONTAGNE Three Mae Days (RCA/RMGI +146 

BEN HARPER Get It like You Lie It /Vrgnl .139 
SHAWN COLVIN Fill Me Up IAbresuchíRepttel -112 
BARENAKED LADIES Easy (DlesperareNNertwerkl -101 
ZIGGY MARLEY Love Is My Religion /Tuff Gong/ +83 

J. MAYER Waiting On The World To Change /AwarISC kirakk +80 

NATIONAL 
PROGRAMMING 

World Cato- Dan Reed 215 -898 -6677 
No adds this week 

Acoustic Cale - Reb Reinhart 734 -7614043 
CATIE CURTIS Passing Ttroi4i ICampassl 

CMS & WIGCMS I Did Do Right totiyxon 
ma MIS Easy S1ala Wpm WdrColumbial 

OOUEN SMOG Long Ti e Ago Uosr Highway/ IN GIRLS Little Perrenals Ii/o/t wood) 

JOIMIA RADIN Today IColummblral 

TOSS SMDER Looking For A Job View DowiliMei 
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Tom Cunningham, 
National Dir. /Adult Formats, 
Universal Motown Record 

IN TRIPLE A 

Eliot Morris' debut release on 
Universal Motown has both a familiar 
and a fresh sound. which has made 
it easy for programmers to reach for 
"Balancing the World." Morris is new, 
but no newcomer. The Mobile native 
has long had support from WZEW/ 
Mobile and has played clubs all over 
the South for the past couple of years. 

After graduating from Auburn University, his path led him 
to Nashville. Birmingham and a deal with Universal 
Motown. Some of the finest musicians ever to grace the 
studio and stage were on hand to make sure that Morris' 
first effort was a fine one. It's an impressive roll call - 
David Lindley, Leland Sklar, Craig Doerge, Joey 

Waronker, Bekka Bramlett and Glen Phillips - but, ultimately, the con- 
nection begins with Morris' songs. Tales of love, hope, betrayal and 
fear are all found on What's Mine Is Yours, which arrives in stores Aug. 
15. You'll see Morris performing in Boulder during the Thursday 
lunch at the R&R Triple A Summit, and he is on tour this August and 
September with Counting Crows and The Goo Goo Dolls. When you're 
balancing your playlist, check out "Balancing the World." 

Tom Petty remains at the top of the 
monitored chart for the second 

week. and John Mayer. KT Tunstall 
and Keane round out the bulleted top 
five ... The Fray are now top 10 at 9. 
and Gomez, at 11'. are poised to join 
them ... Other big gainers this week in- 
clude Ben Harper, Snow Patrol, 
Sonya Kitchell and The Gin Blos- 
soms ... Barenaked Ladies debut ... On the Indicator chart, Petty 
holds at 1', with Los Lonely Boys, Gnarls Barkley, Mayer and 
Keane also bulleted in the top five ... Harper takes a big jump from 
21* -8' ... Also taking big jumps are Ziggy Marley (18 -12') and Soul 
Asylum (29 -21') ... Barenaked Ladies. Johnny Cash and G. Love 
debut ... Keep an eye on Toby LIghtman. Dashboard Confes- 
sional. Bruce Cockburn, Bob Seger. Death Cab For Cutie and 
The Killers .... In the Most Added category. Shawn Colvin adds 
another 27 stations to the list of early supporters for her new song, 
Mark Knopfler & Emmylous Harris pull in a dozen stations. and 
The Damnwells have eight first -week adds ... The Indigo Girls have 
another 11 before- the -box adds, and, after switching tracks in mid- 
stream last week, Ray LaMontagne closes out another nine stations 
this week ... There's early buzz on Carbon Leaf. Bonnie Raitt w/ 
Ben Harper and Madeleine Peyroux. 
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T-SHIRT 
EALS 

ROCK! 

¡21ilnris r 
OF THE WEEK 

ARTIST: Edie Brickell & New 
Bohemians 

LABEL: Fantasy 
bale SCII0ER>QEA6ER/ 9,PLE A 8 AMERICANA 

EDITOR 

It was way back in the mid -'80s that 
Edie Brickell & New Bohemians 

formed. Brickell was raised in the Oak 
Cliff area of Dallas. and the bandmem- 
bers were also from the Dallas area and 
had met while attending Booker T. 
Washington High School for the Per- 
forming Arts. Brickell and the band 
joined forces and started to gig around 
the area. eventually building a solid fol- 
lowing. 

In 1989 EBNB released their debut ef- 
fort, Shooting Rub- 
ber Bands at the 
Stars, which con- 
tained the hit song 
"What I Am: When 
that project had run 
its course they had 
sold a couple million 
albums and enjoyed 
success in many parts of the world. The 
endless towing and constant press atten- 
tion started to take their toll on Brickell. 
The group released another album in 
1990, Ghost of a Dog, but not long after 
that they drifted apart. It was around this 
time that Brickell met and married Paul 
Simon and had a son. 

Brickell released a solo effort, Picture 
Perfect Morning. in 1994, but it didn't 
blow up into anything huge, largely be- 
cause Brickell didn't want to do much 
promotional work in support of the 
project, choosing to stay close to home 
and her young son. It would be another 
10 years before we would hear from her 
again. when she released Volcano in 
2003 to critical acclaim. 

While Brickell was living her life and 
keeping things rather private, the mem- 
bers of New Bohemians pursued indi- 
vidual careers. They kept in touch. 
though, and whenever they all happened 
to be in Dallas, they'd get together and 
jam. They felt there was always the 
chance they might regroup and record to- 
gether again. 

In the fall of 2005 Brickell and the cur- 
rent lineup of New Bohemians - guitar- 
ist Kenny Withrow, bassist Brad Houiser, 
drummer Brandon Aly, percussionist John 
Bush and keyboardist Carter Albrecht - 
went into the studio with producer Bryce 
Goggin. The result is the first Edie Brickell 
& New Bohemians album in 16 years. It 
also marks the first signing by the newly 
revived Fantasy Records in 25 years. 

"I happened to meet Bryce, and he took 
me to his Brooklyn stu- 
dio," says Brickell. "1 

asked if he would ever 
be interested in work- 
ing with New Bohemi- 
ans. We all set aside a 
few months, and ev- 
erything just fell into 
Place y 

The new album. Stronger Things. pre- 
serves the off -the -cuff, improvisational as- 
pect we have come expect from New Bo- 
hemians. but it also reflects the growth the 
individual members have gone through 
over the past decade and a half. Several 
tracks are radio-ready, including the first 
single, "One Last Time ": the title track: 
"Oh My Sour: and "Early Morning." 

Edie and boys did a show (which was 
recorded and filmed) at Club Dada - 
their old haunt in Dallas - oa June 23. 
they will be performing at the Central 
Park Summer Stage in New York on July 
28, and. of arurse, they will entertain us 
during the Thursday luncheon at the 
Triple A Summit next week. For more de- 
tails, log on to www.newbohentians.com. 

D 

300 
T- Shirts 

$21?. w 
1000 
T- Shirts 

$255 
.ea. 

500 
T- Shirts 
$ 75 2 -ea. w 
1500 

T- Shirts 

$235 
White T- shirts 

Heavy 100% Cotton 
Printed up to 4 Colors on 1 Side 

No Setup Charges! 
No Art Charges! 

Free Catalog 
CALL NOW! 

180034EMKAY 
631- 777 -3175 

FAX: 631- 777 -3168 

www emkaydesigns.com 
info @emkaydesigns.com 

www.americanradiohistory.com

www.americanradiohistory.com


IN AMER /CANA TOP 30 ALBUMS 'V I 

,ASt 
WEEK 

THIS 

WEEK 

July 28, 200e 

ARTIST TIT,. _ABE, S. 
NIS MEER 

PLAYS 
- 

PLAYS 
tASYE 

5 0 J. CASH Mairat V: A Hundred Runways /Mesiakko t/fjyepyi 433 +58 1411 

1 2 DAVE ALVIN West Of The West (yep Ra) 400 -8 3894 

8 © RAY WYLIE HUBHARD Snake Farm (Seetanl 381 +11 1752 

4 4 M. KNOPFLER & E. HARRIS Al The... plbes,cA1lamerRruc/ 374 1 5174 

3 5 SLAID CLEAVES Unsung (Roux* 318 -2ó 3426 

6 K. KANE, K. WELCH, F. KAPLIN Lost John Dean (Campassi 363 -32 5583 

8 Q DARRELL SCOTT The Invisible Man /fuIlight) 348 +21 1151 

9 0 SAM BUSH Laps In Seven /SegarHo) 331 +22 2172 

10 0 DERAILERS Solders Of Love (Pak Orgo) 302 0 1983 

7 10 B. SPRINGSTEEN We Shat Ovescome: The Seeger Columbia) 218 62 5544 

11 11 FRED EAGLESMITH Mily's Cafe (AMU 271 4 1881 

13 12 VARIOUS The Pignn: A Celebration Of Kris.. (American Roots) 257 13 1307 

12 13 DIXIE CHICKS Taking The Long Way (Ljasa NiAYCaMnsáia/ 254 21 2759 

14 14 ALLISON MOORER Getting Somewhere (Sugar Hit 232 19 2168 

21 ® CHRIS KNIGHT Enough Rope tpmher's Chwdll 220 +31 us 
18 JOHN COWAN New Tattoo (Pmecastk) 225 +10 1911 

17 17 RHONDA VINCENT AI American Bluegrass Gil (Roander/ 212 -11 1427 

23 HACIENDA BROTHERS What's Wrong... (Proper American) 209 +23 143 

15 19 A. ESCOVEDO The Boxing Mirror (Back PhvcheL6/ 195 -54 3456 

19 20 SHOOTER JENNINGS Electric Rodeo (Universal South) 109 -20 4193 

16 21 VARIOUS Soi Away: Songs Of Randy Newman ISgpar#Ai 117 -64 4883 

TODO SNIDER The Devi You Know (Anew Docv/UMe) 182 +72 3/3 

20 23 KEN' MO' Boitas, (RotIkkflicl 173 31 900 

25 24 DALE WATSON Whiskey Or God (Pero Dural 188 -12 3788 

26 25 MARTY STUART_ Live AL.. iSapalrrow/MiarsdSseM) 118 2921 

29 26 NM ROBISON Eleven Stories /Swain/ 188 5 2148 

22 27 T NONE NIINNETT The True Fia Identify ID81ACaieaii l 113 23 1002 

3 0 28 HANK NI Straight To Hal *uc/Cm / 188 4 7251 

00 29 E. COSTELLO- The Elver le Remo Able FGscast AAr1 157 45 1018 

31 30 JEFFREY FNNCANLT NW Ripsaw IStleetoar Sands/ 154 J 2774 

Th. Americana Airplay chart represents the reported play of terrestrial radio stations. nationally syndicated 
radio shows. satellite radio and intemet stations that have agreed to submit weekly spin counts 

For more information please visit wwwamerrcanamusic.orp. 
2006 Americana Music Association 

AMER /CANA SPOTLIGHT 
By John Schoenberger 

Artist: T Bone Burnett 

Label: DMZ/Columbia 

Songwriter. musician. producer. musical historian and street philosopher -T Bone Burnett has 

done it all. He was a member of Bob Dylan's Rolling Thunder 
Review. played in the spin -off act The Alpha Band and became 
a solo artist, an extremely successful producer and, now. a 

label mogul. Burnett has left his mark on the American musical 
landscape in many different ways. but now he returns to his 
performer persona - for the first time since 1992 - with 
The True False Identity. Once again, he melds styles and images 

into a spooky. illusive and altogether original concoction that 
only he could have created. Check out "Zombieland," "Seven 
Times Hotter Than Fire," "I'm Going on a Long Journey Never 
to Return" and "Hollywood Mecca of the Movies." As an aside. 

Burnett has also just released a retrospective package spanning his entire career called Twenty 
Twenty. The Essential T Bone Burnett 

AMERICANA NEWS 
The recently formed Roots Music Association is experiencing rapid growth and now has over 

700 members. As part of its efforts to promote roots-based artists the organization has announced 
the Roots Music Association Convention and Radio Conference. set for October of next year For 
updates on the conference, check in regularly at www.rootsmusicassocration corn ... 
Acousticfriends.com is a new. free online community site that describes itself as "the social space 
for acoustic music" for fans, musicians and others interested in Americana. bluegrass, folk. Irish - 
Celtic. old -time string bands and singer- songwriters. On the site, artists can post their music. 
videos and tour information, as well as network to find others to jam with. form groups. otter 
lessons, exchange songs and travel with ... Bluegrass music passed a major milestone on July 14, 
when the publication Bluegrass Unlimited celebrated its 40th anniversary. The publisher marked 
the occasion with a special retrospective issue that included a bound -in reproduction of Volume 1. 

No. 1, which was a nine -page mimeographed newsletter. In addition. the monthly's editor, Sharon 
McGraw. announced that the magazine plans to begin its second 40 years with a complete redesign. 

MOST ADDED 
ARMY T T.E ieeE.,s, Anos 

C11001IED STILL Shaken By A Low Said R10eeIleeSttittittAlf 12 
TODO SNOB The Devi You Know I rQarlliw 11 

WILL KNOROUGN Ameticantis IFogroelttnel 11 

MUL MALO You're Only Lonely (Sanrtuwy/5 i1 11 

GUY CLARK wotkbanan Songs AsItsEer 11 

DAVE NISLEY Here With You Tony t (D.LRJ 7 

JOIN COWAN New Tattoo /Pncastk) I 
DARCY LYNNE WARD Whet Else Is New (01W) I / 

R &R Packages The Reach & Frequency YOU NEED, . 

CLASSIFIED ADVERTISING 

(.: R &R Today': 
The leading management daily fax 

"adioandrecords -Gomr: 
Radio's Premiere Website 

The Industry's Newspaper with the 
largest help wanted section 

Contact KAREN MUMAW at kmumaw@radioandrecords.com or 310.788.1821 for information. 
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Adios, Amigos: MercyMe 
MercyMe lead singer Bart Millard says, "Audio A is that band that made 
me want to be in a band. Our first big break was opening for Audio 
Adrenaline back in 1995, and we 
will be forever grateful. 

From time to time MercyMe are 
asked how we would want to be remem- 
bered when we decide to hang it up, 
and our answer is always the same: We 
hope people remember us as a band 
who had integrity on and off the stage 
and who tried our best to keep Christ 
the center of attention. Thank you, 
Mark. Will, Ben and Tyler for accom- 
plishing what we continue to strive for.- 

Mercy Me 

.ate 

KEVIN PETERSON 

Adios, Audio 
Adrenaline 
One last album, tour 

IN CHIq/S T/A N 

Audio Adrenaline started as a band 15 years ago. Since then 
they've toured the world, sold over 3 million records, won 

two consecutive Grammy Awards and four GMA Music Awards 
and touched countless lives. This week we'll hear from bassist 
and one of two original bandmembers Will McGinnis and from 
some other artists who have been inspired by Audio Adrena- 
line over the last 15 years. 

It's amazing how fast time goes by. I ask 
McGinnis if it feels like it's been 15 years al- 
ready. He laughs and replies, You know, it 
really doesn't. After the first five years we had 
done like six straight tours. We woke up one 
day and went, 'Holy cow!' We thought life 
was flying by. 

"I had gone from 26 to 30 -plus years old in 
that time and thought, 'Gosh, my life is flying 
by me.' Then we had another eight years on 
top of that. We never expected to do this past 
the first record, then you wake up 15 years 
later, a bazillion miles later and a bazillion 
shows later. 

"We figure we've done about 3,000 shows 
in that amount of time, and all the truck stops 
we've hit - it's weird. We try to come up with 
an answer about how it happened, and the 
only thing we can say is that it was C,<xl. He 
wanted to show us a miracle in action. 

"We definitely haven't felt like we're the 
greatest band out there or the most talented 
individuals, but he chose to use us, and we 
have to give him all the credit. For 15 years 
it's been an amazing ride." 

%oval for God and actually have a message 
and show young people that there are alter- 
natives out there to sex, drugs and rock 'n' roll, 
that would be great. And we can also break 

some of the stereotypes the 
church has about rock.' 

"The church back then 
thought that kind of music was 
evil, and early on we were de- 
termined to show the church 
that rock music could be used 
by God and that the beat wasn't 
evil and that just because you 
had long hair and holey jeans 
didn't mean that you were a 

hellion or into bad things. 
"Secondarily, we had an out- 

reach to young people. We 
wanted to give them the best - 
produced music that they had 

ever heard, but with Christian morals and 
values and a real cool sound that they could 
relate to and want to share with their friends." 

Favorite Muss i Sorge 

When Adios: The Gnuk'st Hits is released on 
Aug. L it will be the 11th album for Audio 
Adrenaline in their 15 -year history. Does the 
band have a favorite out of those 11 ?McGin- 
nis says, "Collectively, as a band, we've talked 
about this, and I think we all agree that Bloom 

(19961 was our breakout record. That's the 
record that everybody says, 'Man, Bloom 
changed my life.' 

"As a band, collectively, we love the album 
Lit (20011 because it was a record that we self - 
produced. We spent six months laboring, just 
pouring our hearts into it. Some songs we re- 
tracked two or three times to get perfect. 

"That was one of the records that was clos- 
est musically to what we would want our 
band to be. We thought it had really awesome, 
powerful songs on it." 

How about favorite songs? McGinnis says, 
"We could each probably name a song that we 
relate to personally, but, collectively, there 
have been a couple. 'Ocean Floor' and 'Hands 
and Feet' connected with a bunch of different 

Audio Adrenaline 
Early b1ionces 

Scattered throughout these pages you can 
find tributes from some of today's artists who 
have been influenced by Audio Adrenaline 
over the years, but who inspired Audio A? 

McGinnis says, "Originally, we were moti- 
vated by bands like Stryper, Petra, Whiteheart 
and DeGarmo & Key - the Christian bands 
that we thought really rocked for that time. 

"We thought, 'Man, if we can rock and be 

AVALON 
"SomEhow You IArE" ' 

For Promotional Information contact 
Brian Thiele btruelettemicmg.com or Andrea Kle,d akleidttemicmg Cdr 
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People. 
"When we played them live or they were 

played on the radio, we would get tons of e- 
mail that confirmed the fact that those songs 
dealt with people in their current situations, 
when they were going through hard times or 
when they were dealing with themselves and 
feeling like they didn't meet up to God's stan- 
dards. 

"We wanted to give kids 

the best- produced music 

that they had ever heard, 

but with Christian morals 

and values and a real cool 

sound they could relate 
to. n 

"'Ocean Floor' encouraged them to believe 
that God had taken their sins away, and 
'Hands and Feet' was a song that empowered 
a bunch of people to become the hands and 
feet of Christ and actually go out and do some- 
thing. Some people say, 'I'm a Christian,' but 
never do anything during the week or get out 
of their selfish lifestyles. 

"Those two songs have really connected 
with the band and with the kids." 

Other Favorites 

After 15 years of touring, opening for other 
bands and having other bands open for them, 
I would think it would be difficult for Audio 
Adrenaline to pick a favorite band they'd been 
on the road with, but McGinnis doesn't even 
hesitate, saying, "One of our favorite tours 
was with The Supertones. It was the Some 
Kind of Zombie tour, and it was our first head- 
line tour. 

"We had been on the road for six years 
straight, doing about 150 shows a year, open- 
ing for everyone from DC Talk to Steven Cur- 
tis Chapman to Newsboys and all these other 
really big bands. We were really insecure and 
wondered if we could pull this headline thing 
off. 

"We invited The Supertones to go out with 
us, and they were such an amazing band to 

tour with. They were great live and really 
motivated us to step up our show, and they 
were really encouraging as well. 

"Every night they were like, 'Man, you guys 
are so awesome, and your ministry to kids is 

great.' With that and the fun stuff that we did 
on the road and the antics, that was really a 

great tour." 
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IT HAS BEEN AN HONOR TO BE A 
PART CSI= YOUR CAREER. 

WE ARE PROUD OF THE DEDICATION YOU HAVE SHOWN TO YOUR FANS AND 
THE EXAMPLE YOU ARE OF THE CHRISTIAN MUSIC INDUSTRY. WE LOVE YOU GUYS: 

BRICKHOUSE ENTERTAINMENT. 
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Adios, Audio Adrenaline 

Continued from Page 62 

Are there bands that Audio A wishes they 
could have toured with but never got a chance 
to? "Jars Of Clay or Third Day," says McGin- 
nis. "It just never worked out. The stars never 
aligned for us to support them or to have them 
support us or to do a co-bill or whatever. 

"We have so much respect for those two 
hands. In Christian musk, they haven't done 
anything that wasn't amazing musically. You 
feel like they aren't blown by the wind of 
Christian music. They set the standard and go 
out there and hang it on the line. That's what 
we've been about, and to go on tour with the 
guys would have been awesome." 

Of the over 3,000 shows they've done, are 
there any places that really stand out in their 
minds? "Wow, that's tough," McGinnis says. 
"There are so many places. Two venues that 
stand out are Red Rocks in Denver and the 

"`Ocean Floor' 

encouraged people to 

believe that God had 

taken their sins away, 

and 'Hands and Feet' 

was a song that 
empowered a bunch of 
people to become the 

hands and feet of Christ 
and actually go out and 
do something." 

Gorge in Washington state. It's an amphithe- 
Mer that overlooks the Columbia River gorge. 

"There are also several clubs that we've 
played, like the Electric Factory in Philadel- 
phia and a few others, that we thought were 
amazing clubs. But, really, there are so many 
great places that we've played." 

Any places they haven't played yet but 
wish they could? "We haven't played New 
York much, and it would have been great to 
have played in some of the cool clubs in New 
York and LA.," McGinnis says. 

"But we are getting to play the Nokia The- 
atre in New York on our last tour. That's like a 

/ZR CHRISTIAN 

nice little pat on the back after all these years, 
to be able to play in Manhattan." 

RISIOOry Lane 

There were some early personnel changes 
in the band, but the current version of Audio 
Adrenaline has been together for 10 years. 
"We've Walked through the good and the bad 
of our lives together," McGinnis says. "We've 
been brothers to each other, and we've expe- 
rienced some really crazy stuff together. 

"The things that we'll remember and cher- 
ish most will be the good times that we 
walked through together and all of the places 
we've been together, from Australia to New 
Zealand to Europe and all over the States. 

"We'll also remember that we were one of 
the craziest bands on the mad as far as seiz- 
ing.the moment and really sucking the mar- 
row out of life. We took advantage of every 
place we went, from snowboarding to snow- 
mobiling to ATVing to fishing to surfing and 
everything in between that we could pull off. 

"We'll also remember the stories that we 
heard from fans. After you've been around the 
world on a few tours, you kind of have to have 
a real solid reason for why you're out there, 
why you leave your family, why you leave 
your children and your wife behind, and for 
us it was the stories from the fans and the fact 
that this music was so important to them. 

"It changed their lives, and there were 
songs that they dung to during hard times. 
Those stories will always be important to us. 

"We got to meet people like Billy Graham 
and got to go to the Grammy Awards, and we 
won a couple of Grammys. Those will be times 
that we cherish as well, remembering the cool 
things that happened." 

Funny Stuff 

Asked if he has a goofiest memory from the 
studio or the road, McGinnis laughs and says, 
"There have been a million, but I actually missed 
a show once. I drove my family up early to a 

show and was camping in a camper. I didn't n 
aline that we were playing in the afternoon. I 

thought it was a normal evening show. 
"Come to find out, we were playing at 4 in 

the afternoon I'm asleep in my camper with my 
wife and my kids, and a policeman comes roll- 
ing thmugh the campground witha kwdspeak- 
er, saying, is Will McGinnis in the campgrnw 1?' 

I woke up, startled, and he said, 'Dude, you're 
supposed to be onstage right now.' 

"Fie put me into the police car and rushed me 
over to the show. They had already started the 
show and had been winging it. We had two gui- 
tar players, and one of them had jumped on the 
bass and gotten through the first three sons. I 
had to get onstage and finish the show all em- 
barrasssed. 

'There have been countk'ss planes, trains and 

Adios, Amigos: Sanctus Real 
Sanctus Real lead singer Matt Hammitt says. "The first Christian music 
tape that I ever had was Audio A. I can't 
tell you how much they influenced my 
life and were one of the staple bands 
in Christian music that made me want 

; 

to be a part of it. 
Not only has their music Impacted us. but 

} we have also been influenced by just hang- 
ing out with them. We'll always love Audio A: 

u they have been a huge part of our lives. - Sanctus Real 
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Adios, Amigos: Needtobreathe 
Audio A has been a huge influ- 
ence of ours. One of the first 
rock concerts we ever went to. 
we were jumping up and down 
and singing "We're a Band." 

We actually just got to meet Mark. 
and it was a huge honor. We barely 
knew what to say. It's really awesome 
to see what's happened with you 
guys. Know that you've touched a lot 
of people. From Needtobreathe. we 
love yal 

Needtobreathe 

automobile -type situations, where we've just 
barely made it to a show, but that's the one that 
probably stands out the most for me because I 

actually missed a show." 
The guys are all a little crazy, and that's part 

of what everyone loves about them, but who's 
the craziest? McGinnis doesn't even pause to 
think before replying, "Ben Cissell, our drum- 
mer. We call him Camp Counselor Ben, and if it 
weren't for him, we would have been just an- 
other boxing band on the road, staying in the bus 
and keeping to ourselves. 

"He was the practical joker, he was the video- 
grapher, and he was the guy who motivated us 
to do something stupid and then got it on vid- 
eo. He was the guy who kept it fun and kept the 
spontaneity He truly was a kid out on the mad, 
and that spurred us guys on to have fun and do 
crazy stuff." 

Keeping Busy 

The new and final Audio Adrenaline album 
features 17 songs, including two new ones: the 
first single, "Goodbye," and a cover of The 
Alarm's "Blaze of Glory." There will also be a 

special CD /DVD edition that includes a third 
new song, a cover of Charlie Peacock's "Down 
in the Lowlands." 

McGinnis says, "ile DVD edition will also 
include all of our videos and tons of extras. Some 
of the bands that have been influenced by Au- 
dio A have cameos on there, saying what we 
meant to them We watched it theotherday and 
were kind of tear -eyed Some of the things they 
said were so encouraging. 

"There's actually a great photo montage on 
there, too, with photos from all the way back to 
our first record. It's crazy to see all the live and 
studio stuff too." 

Even though this is the last album and tour 
for Audio Adrenaline, the guys won't be retir- 
ing and playing golf every day. McGinnis says, 
"It's kind of like the musk is over, but the minis- 
try still goes on with the Hands and Feet project. 

For those who aren't aware of the Hands 
and Feet project, McGinnis brings us up to 
speed, saying, "We had been spouting off 
about missions, and we decided that we need- 
ed to put our money, our time and our actions 
where our mouths had been for years. 

"We had a heart for Haiti because [lead 
singer[ Mark Stuart's parents had been mis- 
sionaries there on and off for about 20 years. 
We went down there, and, on faith, bought 
land and started building. We used our plat- 
form to raise money for it. 

"We probably got about 5300,000 for it. We 
have a building there that's kind of the begin- 
ning of it, and we're going to build little hous- 
es that will house six or eight orphans with a 

nanny, and we hope to build some other 

¡ ////I / // // / /1/I /11o. 

"We'll also remember 

the stories that we heard 
from fans and the fact 
that this music was so 

important to them. It 
changed their lives, and 

there were songs that 
they clung to during hard 
times." 

things there, like a church and a recreation 
area. 

"God has blown it up in a year and a half, 
and we've been raising awareness of it 
through some free shows and auctioning off 
stuff and doing bike rides across America and 
things like that. It's amazing how receptive 
people have been. Our fans have gotten be- 
hind us on this and caught the vision of it. 

'The Hands and Feet project is awesome. We 
feel like it's the best thing we've ever done. All 
of us are so committed to making sure that's 
something that goes on kw years and follows the 
growth of these orphans from infants to adult- 
hood. 

"here will be 20 or more years of working 
with that, and we hope that we hand it down to 
our kids." 

Adios, But Not Goodbye 

I ask it the door ¡..till oj+vn tor a Audio 
Adrenaline reunion record or tour somewhere 
down the road. 'This is the end, but God could 
do something in spite of that," McGinnis says. 
"We do have one more record to turn in to EMI 
if they want it. 

"It all depends on Mark's voice. We feel like 
he needs a year to a year and a half break to 
let his voice restore itself and let the swelling 
go away. Even that's an unknown. It may al- 
ways be this way, forever and ever. 

"We had to give him the time to see if it 
could come back so he could talk to his grand- 
children in a normal way, because he can't 
even talk without holding his throat now. It 
would be selfish to by to plan a reunion or 
something like that or to try to look that far 
ahead, but stranger things have happened. 
We'll see!" 
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thhd coast 

We at Third Coast didn't excel 
in foreign languages.... 

But here's hoping "ADIOS" means 
"THE SPRING TOUR IS GOING 
TO BE HUGE!!!!!" 

Congratulations on a wonderful 
career!! 

Love, 

Your Third Coast Family 

Audio A - 

Congratulations on one amazing career. 

We're all here doing what we do because of your influence. 

Were proud to know you and proud to call you friends. 

Adios - 

Your Flicker Family 

The Flicker Staff, Pillar, T -Bone, Kids In The Way, 

eleventyseven, Flatfoot 56, Fireflight, 

nevertheless and Until June 

Fth 
flickerrecords 

- «t 
i I 

; #, 
..ft r- .sr- C ' 

. 

-,r -11 

L.. 
Creation Festvals and Audio Adrenaline have had a rich history 
together inging great mil-sic and solid ministry to thousand :of 

ag all éf br 
s at th Creation Festival s and Creation Concerts'. We are 

honored to have partnered together in ministry over these many 
years. Audio Adrenaline have proven that progressive, creative, 

anu just pain great music can be accomplished along 
with a passion to see lives changed for Christ. 

We wish the guys of Audio Adrenaline, and their families, the 
blessing of God's favor over the years to come. Thank you for all you 

have done to help further and strengthen Christian Music. 
We will miss you. 
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Audio Adrenaline Discography 
From Audio A to Adios 

ere is a complete listing of all 11 of Audio Adrenaline's al- 
bums. My thanks to Audio Adrenaline's publicist, Rick 

Hoganson, for pulling together the information and images for 
this week's tribute to the band. 

Adios: Greatest Hits 120061 

1. Big I louse 
2. We're a Band 
3. Never Gonna Be as Big as Jesus 

4. Goodbye (New song) 
5. Chevette 
6. Some Kind of Zombie 
7. Get Down 
8. Hands and Feet 

9. Mighty Good Leader 
10. Ocean Floor 
11. Beautiful 
12. Blaze of Glory (New song) 
13. Leaving 99 

14. Pierced 

15. Miracle 
16. King 
17. Starting Over 
18. Down in the Lowlands (New song on the 
DID) 

Until My Heart Caves In (2005) 

1. Clap Your Hands 
2. Until My Heart Caves In 
3. King 
4. Melody 
5. Starting Over 
6. Are You Ready for Love 
7. Undefeated 
8. Your Love Lifted Me Higher 
9. Light of the Sun 
10. All Around Me 
11. Lose Control 

Mbdrddtrlldd (3003) 

1. Worldwide One 
2. Church Punks 
3. Dirty 
4. Go and Be 

5. Pierced 

6. Strong 
7. Pour Your Love Down 
8. Leaving Ninety-Nine 
9. Miracle 
10. Worldwide Two 
11. Start a Fire 
12. Ocean Floor (Radio Remix) 

Lilt (2001) 

1. You Still Amaze Me 
2. I'm Alive 
3. Beautiful 
4. Ocean Floor 
5. Rejoice 

6. Speak to Me 
7. Glory 
8. Summertime 
9. This Is Everything 
10. Lift 
11. Tremble 
12. Beautiful (Radio Remix) 
13. Lonely Man 

Hit Parade: 1M Greatest Hits 12001) 

1. Will Not Fade 

2. I'm Not the King 
3. Mighty Good Leader 
4. Some Kind of Zombie 
5. Get Down 
6. Walk on Water 
7. Big House 
8. We're a Band 

9. Blitz 
10. Hands and Feet 

11. Man of God 
12. Chevette 
13. Underdog 
14. Never Gonna Be as Big as Jesus 

15. DC -10 

16. One Like You 

17. Rest Easy 

U dINVIog (1999) 

1. Mighty Good Leader 
2. Underdog 
3. Get Down 
4. Good Life 
5. Let My Love Open the Door 
6. Hands and Feet 

7. Jesus Movement 
8. DC -10 

9. It Is Well With My Soul 
10. This Day 

Adios, Amigos: Jeremy Camp 
When I first came on the scene. I was like. "Man, 
these guys are cool and fun." And when they need- 
ed to be serious, they were. 

I love these guys and have always appreciated what 
they've done. I know that God is going to continue to use 
them no matter what they do. and I'm excited to see what's 
going to happen. 

Jeremy Camp 

i 

Adios, Amigos: Hawk Nelson 
Audio Adrenaline, were going to miss 
you! We've had many good times. 
and I hope I have the chance to buy 
all of your gear. We want your bus, 
we want - we just pretty much want 
to be you. 

We're going to try to fill the void. but were 
not going to be able to do it. Those are 
some big shoes to fill. All you guys are go- 
ing to be starting over with amazing new 
lives. and I'm really proud of you. You guys had a huge influence on us. and we're 
going to miss you. Hopefully. we can stay in touch. Thank you! 

Hawk Nelson 

11. It's Over 
12. The Houseplant Song 

Some Kind of ZomMe 11997) 

1. Chevette 
2. New Body 
3. Some Kind of Zombie 
4. Original Species 

5. People Like Me 
6. Blitz 
7. LightHouse 
8. Flicker 
9. God -Shaped Hole 
10. Superfriend 
11. Some Kind of Zombie (Hidden track) 

Moo (111116) 

1. Secret 

2. Never Gonna Be as Big as Jesus 

3. Good People 
4. I'm Not the King 
5. Walk on Water 
6. See Through 
7. Free Ride 
8. Man of God 
9. Gloryland 
10. Jazz Odyssey 

11. Bag Lady 
12.1 Hear Jesus Calling 
13. Memoir 
14. Hidden Track 

the Bootleg (1995) 

1. Intro 
2. We're a Band 
3. What You Need 
4. Can't Take God 
5. SoulMate 
6. Scum Sweetheart 
7. Rest Easy 

8. Don't Censor Me 
9. Medley 
10. Big House 
11. Happy and You Know It 

Don't Censor Me (1993) 

1. Can't Take God Away 
2. A.K.A. Public School 
3. SoulMate 
4. My World View 
5. Big House 
6. Jesus & The California Kid 
7. Don't Censor Me 
8. Let Love 
9. We're a Band 

10. Rest Easy 

11. Scum Sweetheart 

Arlin AitMdáne 119921 

1. One Step 
2. What You Need 
3. Who Do You Love 
4. PDA 
5. The Most Excellent Way 
6. J- E -S-U -S Is Right 
7. Revolution 
8. Audio World 
9. DC -l0 
10. My God 
11. Life 

Adios, Amigos: Steven Curtis Chapman 
I'm a big Audio Adrenaline fan, and I really appreciate what they've done. 
They've left a very significant, indelible mark on 
Christian music by making great music that was real 
and relevant while applying the truth of scripture in 
an honest, open way, a way in which you didn't have 
to guess "What are they trying to say'?" or "Where 
are they going ?" 

There was so much passion in the music and so many other 
things that they said that 1 really appreciate. It shaped where 
Christian music, especially where rock music is concerned, 
has gone. 

Steven Curtis 
Chapman 
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IN CHRIST/AN AC TOP 30 
July 28, 2006 

ARTIST TILE LABEL 
TOM 
PLAYS t'LAr! CHAR 

TOTAL 
swots 

CASTING CROWNS Praise You In This Storm (Beach Street/Rewltiovytaió/ 1177 -16 25 4210 
AARON SHUST My Savior My God (Brash) 1162 -13 29 4010 
MERCYME So Long Self / /NO/ 1132 135 18 4110 
THIRD DAY Mountain Of God /Essential /PLGI 1119 +46 11 4011 

BRIAN LITTRELL Welcome Home (Reunion/Pt GI 978 3 15 3811 
KUTLESS Strong Tower (BEC /Tooth & Nail) 961 -17 21 3310 

MARK HARRIS Find Your Wings ( /NO /Ccñimbial 906 20 18 3710 
CHRIS TOMLIN How Great Is Our God /Sixsteps /Sparrow / fMICMG) 862 .51 30 4110 
SELAH WIMELODIE CRITTENDEN Bless The Broken Road (Curb) 803 52 22 3810 
DAVID CROWDER BAND Wholly Yours (Sixsteps/Sparrow /fM /CMG( 650 +11 14 2810 
MATTHEW WEST Only Grace (Universal South/EMI CMG) 566 -45 35 3610 
TREE63 AN Over The World (Inpopl 541 +107 3 2717 

MARK SCHULTZ I Am (Word /Curb /Warner Bros.) 533 29 47 3910 
NICHOLE NORDEMAN Real To Me (Sparrow /EMICMG) 485 +9 7 2210 
JEREMY CAMP This Man (SEC /Tooth & Nadi 474 +2 46 3610 
AYIESHA WOODS Happy (Gotee) 378 .18 9 2211 

NATALIE GRANT The Real Me (Cdrb) 369 +32 6 1912 

MATTHEW WEST History (Universa /South /EMI CMG) 353 +49 4 1711 

JEREMY RIDDLE Sweetly Broken (VMG) 334 0 9 13ro 
BROTHER'S KEEPER He Took The Scars (Training Union/Ardenti 331 -10 12 1510 
ANDY CHRISMAN Believe (Upside/Shelterl 322 +36 7 1511 

CHRIS TOMLIN Made To Worship (Sixsteps/Sparrow / fMICMG) 311 .208 1 1914 

STORYSIDE:B More To This Life (Gotee) 294 .60 B 1710 

MATT REDMAN You Never Let Go /Sixsteps/Sparrow /fMICMGI 281 +32 3 1412 

DOWNHERE A Better Way (Centricity/Word) 269 -4 5 1210 

TURNING Out Of My Hands (RKT /Rocketown) 269 27 3 1611 

BRANDON HEATH Our God Reigns (Reunion /PIG) 248 -21 2 1311 

AFTERS All That I Am /Simple /INOI 241 5 14 172 
WARREN BARFIELD Saved (fssential/PLGI 240 3 19 1210 
PAUL BALOCHE Because Of Your Love (Integrity Label Group) 233 +83 1 1011 

42 AC reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 
7/16-7/22. Bullets appear on songs gaining plays or remaining flat from previous week. tf two songs are tied in total plays. the song with the larger increase In plays is 
placed first. Songs below No 15 are moved to recurrent after 20 weeks on the chart unless a song has not yet reached the top 15. If after 20 weeks. the record is not in 
the top 15 and has two consecutive weeks of decreased plays. the song is then categorized as recurrent. Most Added is the total number of new adds officially reported 
to R &R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour 
Persons times number of plays (times 100). Each daypart on each stations assigned an AOH number. Average Quarter Hour Persons used herein with permission from 
Arbitron Inc. (® 2006, Arbitron Inc.).© 2006 Radio & Records. 

NEW & ACTIVE 

PAUL COLMAN Holding Onto You alp* 
Total Plays: 222, Total Stations 16, Adds: 1 

SALVADOR Shine LWord/Curb'Warner Bros. 

Total Plays: 221, Total Stations 13. Adds 2 

LIFEHOUSE You And Me Gellen) 
Total Plays: 210, Total Stations: 10, Adds: 0 

MARK SCHULTZ Broken & Beautiful (Word/Curb/Warner8,os.) 
Total Plays: 207, Total Stations: 13, Adds: 5 

BIG DADDY WEAVE Let It Rise (fervent/Curb/WarnerBros.) 
Total Plays: 181, Total Stations: 7, Adds: 3 

SWITCHFOOT Stars (Sparrow/EMI CMG) 

Total Plays: 162, Total Stations: 5, Adds: 0 

NICOL SPONBERG Resurrection /Curb) 

Total Plays: 143, Total Stations: 7. Adds: 0 

WARREN BARFIELD Come Alive (EssenuaGPLGI 

Total Plays: 138, Total Stations: 5, Adds: 0 

PHILLIPS. CRAIG & DEAN You Name //NO) 

Total Plays: 131, Total Stations: 6, Adds: 2 

STARFIELD Son Of God (Sparrow /EMI CMG) 

Total Plays: 124, Total Stations: 7, Adds: 1 

Sags rankN by total plays 

POWERED a] 
NM,D1:1B:1SE 

MOST ADDED' 
ARTIST-',E LABELS) ADDS 

TREE63 All Over The World (lrpop) 7 

MARK SCHULTZ Broken & Beautiful . Word'CurbWarner Bros.i 5 

CHRIS TOMLIN Made To Worship ¡SrxstepsSparrow'EMI CMG, 4 

BIG DADDY WEAVE Let It Rise (Fevent /Curb'Warner Bros .' 3 

SUPERCHICK Stand In The Ran (Irpop) 3 

MOST 
INCREASED PLAYS 

ARTIST 
. 

555 5 

TOTAL 

PLAY 
INCREASE 

CHRIS TOMLIN Made To Won* r, Srrstep&SparrawfMICMG) .206 
MARK SCHULTZ Broken & Beautiful iWardCufWa, &as.) .118 
TREE63 All Over The World *pop, .107 
BIG DADDY WEAVE Let It Rise (fervent /Curb Warner Bros.) -99 
PAUL BALOCHE Because Of Your love untegnty label Group, -83 
SALVADOR Shine /4' . Cur Warner -69 
PHILLIPS, CRAIG & DEAN You Name / /NO) -57 
MATTHEW WEST History (Unwrsal South/EMI CMG) -49 
THIRD DAY Mountain Of God (fssentAalPLGI -45 
ANDY CHRISMAN Believe (Upsde/Shelted .36 

MOST 
PLAYED RECURRENTS 

ARTIST - ... 
TOTAL 

LAYS 

TREE63 Blessed Be Your Name (*op( 479 

CHRIS TOMLIN Holy Is The lord /SastepsiSparrow /fMICMGI 425 

CASTING CROWNS Ldesong (Beach Street/Reunion/PIG) 421 

JEREMY CAMP Take You Back /BEC /Tooth & NO 413 

CARRIE UNDERWOOD Jesus, Take The Wheel Arista/PIG) 413 

THIRD DAY Cry Out To Jesus /fssenuatPLGI 400 

CASTING CROWNS Who Am I (Beach StreetlRewwoNPLGI 396 

NEWSBOYS Ile Reigns (Sparrow /EMI CMG) 394 

BARLOWGIRI I Need You To Love Me /fe seTUCutbtyame Bras.,' 394 

CASTING CROWNS Voice Of Truth 'Beach Sfreet'Rerrwon/PIGI 393 

Station playlists tor all R&R reporters are available 
on the web at www.radioandrecords.com. 

'They're back with a sons that's sure to 

impact your listeners. 

"Yo1) KNOW MY NAME " - 
Goins 

for adds at ,'\G and GA this Friday. 

DON'T JUDGE THIS ROOK BY ITS COVER. 

GOING FOR ADDS AT AC NOWT 

OUT Of THE DUX ADD AT WORN 

L 
. . _.. 

'` 
'.1-> i 

fiff + 248.000 IMPRE (-' Iota r ¡í IMPRESS YOUR LISTENER NOW ;! Y BY PLAYING THIS HIT S0;4/31 

1 +. 

Derek Bruner AIL 
615 -312 -5647 

fib( une02 slantedrecords.cum 
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ADIOS 
AUDIO 
15 YEARS 
3 MILLION ALBUMS 
18 #1 SINGLES 
2 GRAMMY AWARDS 
... AND COUNTLESS LIVES CHANGED 
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CHR TOP 
:AST 

WEEK 

1 

WEEK 

1 

© 

30 
TOTAL 

ARTIST TITLE LABEL(S) run 

H. NELSON Everything You Ever Wanted (Tooth & Aó1l 1196 

NEEDTOBREATHE You Are Here (Sparrow /EMICMGL 989 

4 3 HYPER STATIC... Praying For... /RKT /Rocketownl 898 

3 4 STORYSIDE:B Everything And More .Gotee/ 868 

6 5 AYIESHA WOODS Happy IGotee/ 852 

5 6 MAT KEARNEY Nothing Left To lose rinpap7 815 

12 O RELIENT K High 0175 (Gomel 790 

10 CO NATE SALLIE Breakthrough /Curb/ 760 

9 Q LEELAND Sound Of Melodies (fssentia#PLGI 754 

7 10 AARON SHUST My Savior My God (Brash) 751 

8 11 MERCYME So long Self (1NO/ 732 

14 ® PLUMB Bittersweet (Curb) 722 

13 ® FIGHTING... Back To You (EMI Music Reactrve'Goteei 705 

17 Q DALTON Lite Afraid /Selecirrc/ 654 

16 ® JESSIE DANIELS Everyday (Midas/ 650 

18 Q DOWNHERE The More (CentretyTYord/ 639 

15 17 S. KART Me And Jesus (Word/Curr1/WarnerBros.' 628 

19 Q STARFIELD My Generation ,Sparrow-fMICMG) 531 

21 0 D. DAVID... Wholly Yours (Sus/eps/Sparrow /EMICMG/ 489 

20 20 THIRD DAY I Can Feel It (Essential/PIG' 448 

22 21 JARS OF CLAY Dead Man (Carry Mel (fssentiaSPLGI 401 

25 el FRAY Over My Head Cable Carl (Epic 380 

1o.+.J SANCTUS REAL The Face Of Love /Sparrow /EMICMG) 357 

23 CO MATTHEW WEST History (Universal SouthfM /CMG) 355 

Witia> e JIMMY NEEDHAM Lost At Sea /lrpap/ 350 

27 P.O.D. This Time (Atlantic 346 

29 ® M. BONILLA Sono (Without You) (Cross Movement) 319 

24 28 AUDIO ADRENALINE Goodbye /Forefront /fM /CMG) 298 

28 29 THOUSAND... Breathe You In (Tooth & Nair/ 293 

28 30 NICHOLE NORDEMAN Real To Me (SpanoiirfANCMG/ 274 

/ZH CHR/S T/A N 

aa úñ CHART STAMPS WEEK 

ROCK TOP 30 
TMs 

WEEK ARTIST TITLE LABEL(SI 

-46 16 2810 2 0 
+23 12 2710 I 2 

-7 10 2511 3 0 
60 18 2010 6 0 
25 14 2210 8 © 
79 21 2110 5 6 

+114 7 2311 9 0 
+39 13 1810 11 0 
+23 9 2311 7 9 

63 21 1710 12 0 
-89 16 1810 14 e 

+71 13 2010 15 ® 
+44 8 2211 13 13 

-45 9 2010 18 0 
+22 6 2512 16 ® 

57 11 1811 20 0 
9 5 2412 4 17 

-12 10 1711 10 18 

+4 8 1610 22 0 
43 14 1410 24 0 
-40 2 1711 21 ® 

-67 6 911 19 22 

112 1 1412 23 ® 
20 5 1210 29 0 

-123 1 1717 27 ® 
54 4 1311 26 0 
+40 2 1110 17 27 

19 3 1110 25 28 

11 2 1111 30 0 
11 4 111 28 0 

30 CHR reporters Songs ranked by total plays for the airplay week of Sunday 7/16 - Saturday 722. 
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NEW & ACTIVE 
DECEMIERADIO Love Found Me (lovés Got A Hold 'Slanted. 
Toul Plays 762. Total Stations 9. Adds 0 

KUTLESS Winds Of Change MC Tooth & Nall 
Total Plays 740, Total Stations 11, Adds 1 

RUN KID RUN we Only Just Begun'looth & Nag 
Total Flays. 237. Total Stations 8. Adds 0 

TURNING Out Of My Hands IRKiRocketownl 
Total Plays 236, Total Stations 9. Adds 0 

FIREFLIGHT You Decade /fkkerPLGI 
Total Plays 235, Total Stations 11, Adds 0 

RED Breathe Into Me (fsseatis'PLGI 

DECYFER DOWN Life Again (SRO 

DAY OF FIRE Cut & Move (fssentio/PLGI 

MANIC DRIVE Luckiest (1I74n4ash7 

FALLING UP Contact KC/Tooth &Nail 

PROJECT 86 My WI Be A Dead Man (Tooth & Nall 263 

SPOKEN Tote After Tin (Tooth & MW! 245 

FIREFLIGHT You Decide (fkker/PLG) 244 

RELIENT K High Of 75 (Gotee/ 241 

P.O.D. This Time (Atlantic/ 229 

ELEVENTYSEVEN MySpace (Flicker /PIG/ 228 

DIZMAS Redentpiron, Passion... ICredenfAa'EMICMG) 210 

STARFIELD My Generation / Sparrow /EMICMG/ 207 

FLYLEAF Fully Akve /OctoneRCA/RMG/ 206 

JONAH33 Desensitized (SRE/Ard ntl 205 

STAVESACRE It's Beautiful... (Abacus) 194 

RUN KID RUN We've Only Just Begun (Tooth & Nad) 194 

HAWK NELSON Everything You. .Tooth & Nadi 188 

THOUSAND... Breathe You In (Tooth & Nall 187 

MYRIAD Stretched Over .floodgate. 181 

CLASSIC._ The Catlin_ (Tooth &NatiE71 /Musicfèactne/ 178 

FOLD The Title Track /Tooth & NO 175 

FAMILY FORCE 5 Love Addict (Gotee/4fayerickl 170 

KRYSTAL MEYERS Collide (fssentialIPlG/ 165 

FAIR Carelessness (Tooth & Nall 164 

FM STATIC Waste Of Time ]Tooth & Nadi 152 

PLUMB Good Behavior (Citó/ 146 

KIDS IN THE WAY Fiction (Fkker /PIG/ 136 

UNDEROATH Writing... (Al Music Reacn e'Tooth & Nall 128 

DECEMBERADIO Love Found Me... /Slanted/ 126 

TOTAL 
KAYS 

341 

340 

323 

271 

267 

1- 
RATS 

WEEKS off 
CHART 

TOTAL 
STATIONS 

/ 11 3212 

23 16 3110 

+19 12 2810 

+16 14 2912 

+26 7 2211 

23 18 2610 

+21 6 2313 

+21 1 2411 

3 1 2711 

+13 7 2811 

+26 5 2311 

+5 9 1710 

4 15 1711 

12 4 2513 

2 8 2310 

5 12 2011 

100 18 2410 

35 19 1910 

+28 5 1310 

27 7 1712 

4 9 1411 

18 20 910 

13 2 2313 

. 43 3 1611 

. 37 3 1511 

7 5 1510 

53 16 2010 

-11 2 1510 

+7 3 1513 

+2 2 1710 

35 Rock reporters Songs ranked by total plays for the airplay week of Sunday 7/16 - Saturday 7/22 
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FOOLISH THINGS Stunt Cane dim) 
Total Plays 230. Total Stations. 8, Adds. 0 

NATASHA BEDINGFIELD Unwntten (fix, 
Total Plays 227. Total Statism 6, Adds 0 

REBECCA ST. JAMES God Help Me Iforefionb'EMI CMG' 
Total Plays: 219, Total Stamm 9. As 1 

CHRIS TOMLIN Made To Washy (Sxsteps/Sparrow/fMFCMG' 
Total Frays: 209, Tote Stations. 8. Adds. 3 

FM STATIC Waste Of Tine /loom & Nad 
Total Ploys: 191. Total Stations: 1, Adds: 0 

NEW &ACTIVE 
EMERY So Cold I Could See My Breath /Toot 8 NO 
Total Plays 123. Total Stations 11. Adds. 4 

LEELAND Sound Of Melodies IfssenrAaJPLGI 

Total Plays 108, Total Stations 10. Adds 3 

FOREVER CHANGED AI I Need rfkwayate/ 

Total Plays 90. Tote Staters 8. Adds 0 

LAST TUESDAY The Stai (GonMsno Vs Stereo) 
Total Plays: 88. Total Stations 10. Adds 3 

HICK FUGHT SOCIETY Up Above 'Sect ) 

Total Plays: 85. Total Stations. 8, Adds, 4 

NEVERTHELESS The Real (Fkkv /PL GI 

Total Plays 84. Total Stations. 10, Adds 4 

SEVENTH DAY SLUMBER Break Me (BEC Tooth 8 Nail) 

Total Plays 75. Total Stations 12. Adds 3 

HOMELESS J The Flash iSekcInci 
Total Plays. 69, Total Stations 9. Adds- 0 

TURN OFF THE STARS Please (Credential) 

Total Plays. 67. Total Stemns 5, Adds. 1 

THIRD DAY I Can Fed It (fssentaaPPlG7 

Total Plays: 61, Total Stations: 10. Adds 1 

J 

Ii 
ftvni'Flr : 

The brand new sinmle -Winds aC11,11Lg1 
looking For your add Ilus week: 

."'" r 
MA..... 

1- 1111F 

.\i,:illN iiti Al \\TtlF c'. 
hl'I`I I\ LI ' FIL. 1-11 

70 Radio & Records .July 18 , 1006 

I;(ì \\ . N4 I\ \\ II ` 

Id h ly! 

"BREATHE YOU IN )1 

from the over 140K selling hit recordThe Art of Breaking 

Going for adds now! 
On at: WONU, WYSZ, WNAZ, KADI, WIRF, KWOF, KFFR, KDUV, KLFF Air I, WBYO 
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JS- YAK 
WEEK WEEK 
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1 2 

4 

3 

8 

5 

14 

6 8 

9 

11 

10 

15 

7 

13 

12 

18 

19 

loeeee> 

16 
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e 
13 

14 

15 

19 

ARTST nnE LABELS) 

MAN uTTNBt Webaas Mole ramiNOW 
MARK NANNMS Find You Mop lNUCabakdy 

TNKr DAY WNW OF Gal d&raelitfPt81 

AARON SAUST My Seeier My Gal Iliaa l 
AVALON Otphma Of Gad /SwatlsmEAA'CAM 

SAM GROVES Just Showed Up 11Lb) 

TWILA PAINS Hama_ AIRIMnirLalslBrawl 

CASTING... Prams You k. /ea o4 Stnet/SarsiorIPLGI 

TOTAL 
Pun 

333 

322 

385 

253 

273 

285 

231 

221 

P. BALM Became Of Yam Law Ormtyp igok/Nosp / 221 

D. PHELPS Behold The Lamb /Wan1CCwMWanmr&rasJ 211 

L NAMIS Look At Yew H. *saw yiktee IN 
JAIME JAMGOCHIAN Hear My Worship /Caebsrty/ 177 

SELAN WIN. CRITTINDEN Blow The Broken Mal Cs* 174 

WATSON DEAN Gotta Forgive Them /WiyJadelfAA6/ 172 

MICHAEL CARD Older Then The Rein iiia mo yi/andl71 
JOEL ENGLE Be A Father To Her /1bsalogy/ 1St 

SCOTT WESLEY NNE Joe I Cane A3neeoieAAai1 143 

NATALIE GRANT The Rea Me /Carty 133 

MERCY( Se Lap Se 121 

ANA LAURA Abide In Me AhmisimPLG/ 113 

.1- MILS ON 
PUTS DART 

+14 12 

31 17 

+42 1 

+2 14 

+43 7 

+18 11 

+31 7 

-21 23 

+5 3 

+5 15 

41 II 
+20 3 

55 17 

-22 10 

25 7 

+17 / 
+2 4 

t 1 

31 7 

+5 1 

TOTAL 
POOPS 

1M 
1M 
1511 

1318 

1511 

1411 

1511 

11N 

1711 

1111 

1218 

1513 

M 
IM 
1218 

1111 

M 
1M 
M 
718 

20 Inspo reporters Songs ranked by to plays for the airplay week of Sunday 7,16 - Saturday 7/22. 
® 2006 Radio 8. Records 

Rhythmic Specialty Programming 
Mua AMP TITLE LAMB(S) 

1 AMNA=lIMNv6MIIRMr Mir Kress Ibla_e 
2 J.R. TemptationsCeStMeI1INJJ 

3 MARS ILL Sound Off tMTNNII 

4 GRITS Doh Ash /Goteel 

5 PEITNEE Don't Stop (Beatmet) 

6 TRU LEE Moments (Crass Movement) 

7 JANKA UFE Jame (Beetneart/ 

8 L.A. SYMPHONY Dance Like (Goteel 

9 NIB NONE rm Rich /Saatmet/ 

10 MN;NELLE NNILA Simi (Without You) (Cross Mo,aesentl 

America's Beet TiimtlnW Chnet1en Rock Sags 12. 
For The Week Ending 7/21/178 

Per. 
TW Fecal, Due 1434 Arm TTY Ialsi 

M bale him W iEnsite11%0 

CLASSIC MIME n Calkp Ilan pee A NOW IMac Read 

TN80SAN TNT INITCN Ekesia Ye bpee & Ara 

SANCTUS REAL I'm 1131 Hai jti CM2 

HAWK KUM Enaythi g Ye Eva NaenM (Tad & Mai 

FLYLEAF Fly Alva /pctaaa71CA4MIG/ 

NEST N Rpm 0175 dlereW 

FI ERJCHT You Dende AcienP(GI 

SPOKEN Tine *her Tire (Tae A And 

FAILING UP Contact r8fCi /cod d Nato 

RUN KM MM We've Only Just 8epn (Te * d Mai 

DECYFER DOWN tole Agar /SRfI 

P.0.0. This Tee (AtlaoltJ 

FM STATIC Waste Of Time (Tooth & Ada/ 

STARFIELD My Geeaton (Sparrow/1M CMG, 

ELEYENTYSEYEN MrSpace rfkkey PIC 

DAY OF AM Cud Mom (fssama'PLG. 

FOLD Th Tide Traci Tooth 

AY I Can Fel h ITsse fisiM6I 

WW2 Rednpton. Passion. Glory /GedtrtIAYf*NCMGI 

J011A1133 Oeeamtind Mtf/bine) 

UNDEROATH Wntne On 1fMlAArmc Resch errooth S AWI 

EDISON GLASS Faroe ifivIe 1r(ú85 CM I 

!CRYSTAL MEYERS DAM (Estate/11G) 

PROJECT N My WI Os A Owl Mm peed & Hai 

4H N% 5% 4.111 

413 74% 5% 4.45 

411 77% 1% 413 

4.41 11% 17% 4.34 

431 N% 2I% 421 

4.31 51% 5% 4.45 

421 N% 10% 4.11 

4.25 42% 3% 4.45 

421 77% 1% 4.14 

4.11 71% 9% 403 

4.11 77% 12% 4.12 

4.14 53% 1% 4.30 

411 51% 1% 4.20 

4.05 72% 1% 4.05 

434 74% 1% 3.73 

414 44% 5% 3.70 

3.14 51% 11% 412 

3.15 11% 11% 434 

3.15 57% 11% 411 

315 46% 1% 3.11 

334 41% J% 4.85 

3.83 51% 11% 3.11 

3.71 57% 11% 314 

3.63 54% 1% 317 

311 11% 18% 3e48 

W 
1434 

4M 

4.32 

4.111 

4.31 

421 

4.48 

421 

4.44 

4.17 

4.03 

421 

4.33 

4.12 

4.07 

3.72 

3.19 

4.05 

4.04 

414 

3.75 

4M 

3.11 

3.N 

3.04 

3.45 

M 
11-34 

4/2 

4N 
4.14 

4.85 

422 

4.33 

4.12 

4.50 

4N 
4.11 

IV 
4.20 

4N 
4.10 

3.75 

2.75 

4.40 

4.00 

421 

3.33 

4N 
3.17 

421 

4N 

117 

to sample see 1s 169 respondents Tela wow h vwa/Nly eseneas re helad on a spit or 1-5. (1.diMb Lay mude. 5 = lox very 
rmdr). TalelAeallrgreoresenee tnepercentage dresponde is asa reoogneedM e song Talk= rpesres err reenter of respondents 
aro sea they are breed hemp the sap Songs mast hale 40% lamiety to appear on annoy. Saapatcarposecn s desea an persas 
11. Persons are screened we the InterM Once passed. Miry c n lake ar i mmc lest eased on the format/must pre erwtr. 
RarethelAr c ram resorts ate not meat ro replace morn research the results are horrid d to show opinions of pnccipants on the the 
iterrerany Ratethe A4ascesarepsxred trademark dRM TheMmcron. FMR71140114 keea MokelmealraermaawbreaMq 
naa77. 1E1. RerTNeeeskeerwt towelled Ayw earatRrmaa,aesals Psalm Raab Nanwls. 

LAST 
WEEK 

2 

1 

3 

4 

5 

9 

1 7 

8 8 

8 

11 

10 

17 

14 

12 

15 

13 

18 

19 

28 

23 

20 21 

22 ® 
16 23 

27 

24 

25 

29 

30 

28 30 

CHRISTIAN AC TOP 30 INDICATOR 
THIS 

WEEK 

2 

4 

ARUM TITLE LABELrs1 

NM DAY *wain Of God /&attreteialP26/ 

MUM Se Lep 411 Al 1 
BRIAN UTTRELL Welcome Hate A9NtatePf5) 
MARK MUMS MS Fnd Tar Wins ONICaYeMid 

D. DAYNI_ Molly Yaw (Shames/Sprrow/MAFICMGI 154 

ATOM WOODS Happy flwlatd 785 

CASTING_ Prase You In... /Beach SYnret/RmaroafFIGI 707 

AARON SNLIST My Savior My Gad ,lia) 785 131 25 2M 
DOWNIER A Better Way /Centnrity/Werdl 859 -4 12 2515 

KUTLESS &nag Tower OfC/Toot* & AIMAI 854 +44 11 2718 

NICNOLE NOR AN Reed To Me RSprrowAN CMG) 075 +11 12 2112 

TREE113 AI Over The World AYetp1 IN +131 5 3115 

MATTHEW WEST History IderenafSomNfM /CMG) NI +57 8 2411 

STMITSIDEi Men To Titis Lie OW 101 + 17 12 2318 

NATAUE GRANT The Real Me Ark 597 +75 8 2711 

JEREMY M DOLE Sweetly Brehm MÉGI 551 1 8 2M 
MAT KEANEY Nothing Lift Te Lase *pop/ 501 +34 7 2411 

MUM 421I Biwa Te Yea AIIN moira er Brasl 452 +5 1 2118 

CHRIS TOMLIN Made... lSixst wnwiEMICMG) 390 +147 2 2414 

M- REDMAN Yeu Never_ iSintepeSeerrwtFFAliCMGl 313 +38 4 1411 

AFTERS AI That I Am &WAIN 390 -50 17 1W11 

TUNING Out Of My Hmá Iikl keitte eel 382 +13 4 1M 
SRAM WM. CRITTENDEN Bless The Brien Road (Curt/ 385 -131 20 1418 

SALVADOR Striae (116rdCbwNbwiW 385 +14 3 2214 

BRANDON HEATH Dur God Nips IllNeeon/PLGI 364 +32 3 1111 

HYPER STATIC._ Praying Fer_ IRAVattetewn/ 311 +11 5 IM 
POCKET_ The Welcome....IMpdArkWamet Blasi 282 +18 3 1118 

STARFELD Seo Of God (Sarreemf/CMSI 255 +28 2 I32 
M. SCHULTZ Broker & BarMl IMktaleElliav rBrac/ 250 +54 1 1713 

SHAWN N DONALD Free 11t1wrusEMIC 81 238 -51 13 IM 

TOTAL 
PLATS 

1131 

1111 

1852 

N1 

.1- MU ON TOTAL 
PUTS CHART STAflOI 

+2t 11 3M 
5 15 3718 

+38 15 3511 

a 17 3M 
+2 15 3118 

+N 13 2711 

22 24 2318 

40 AC reporters. Songs ranked by total plays for the airplay week of Sunday 7/16 - Saturday 7/22. 
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NEW &ACTIVE 
SANCTUS NEAL Tkm Feria 01 tam ihmam 9Nr7Ni 
Taal Ploys 194, Taal Superre 12. Mk 2 

FFGNTNIG N19TNICT Back Te... EIOAtlod r eeceietreser 
Tout Wow 117. Total Smear 9. AME: 0 

NAM NELSM Evayllpp Yee Era Wesel /Tarts & Ahi 
Total Pam 171. Ted Swink 7. Mlc 1 

CRAM NALL Maders tight tt ptSprrmaílN CAAL7 

Ted Ploys: 159, Tel Swim 7, Alá O 

WG DAISY WEAVE tat N Nee irtet/DimA'anNr Bras) 
Ted Ploys: 153. Tad Suï 10. A& 6 

MI010 MINIMUM Gaatiprireiraat/fANL>wlCl 
Tete/ Ployc 150. Tsui Ste4anc 4 Adle: 0 

GMT OWENS IISHAWN LEDA! Orel Ams IRoclrrawwl 
Tel Pet: 140, Total Statism: 9. Ades: 1 

JESSE DANIELS laid Me New AMesl 
Ted PYyc 139, Tad Stamms: 7, Adds. I 

PINUPS, CRAIG A DEAN Yaw Nuns MCP 

Ted Not 133. Taal Stations: 10. Adds: 3 

UEVNTU DAY_ Oraema Fran The Rai( IBEGJTmeaArs 
Tad Ploys: 128. Total Statics: 6, Aas: I 

J 

MERCYME CATCH THE BUS Me-cyMe made their second appearance on The Tonight Show 

With Jay Leno last Friday night. They performed their latest No. I song. "So Long Self "Also 
appearing on the show that night were former Pittsburgh Steelers running back (and soon to be NBC 

NFL commentator) Jerome The Bus" Berta and football commentator Chris Colhngsworth Seen here 

backstage after the show are (I -r) MercyMe s Mike Scheuchter, Collingsworth. MercyMe s Bart 
Millard. Bettis. and MercyA4e's Robby Shaffer. Jim Bryson. Barry Graul and Nathan Cochran 

July 28, 2006 Radio & Records 71 

e 

www.americanradiohistory.com

www.americanradiohistory.com


RH LATIN FORMATS 
JACKIE MADRIGAL 
jmadrlgel6radloandneorda. corn 

Poppin' & Rockin' 
Once Again 
How and why pop rock is making a comeback 

hen reggaetón was all the rage and stations began 
flipping to Latin Urban, the Contemporary format - 

which includes AC and CHR stations - lost several outlets. 
Also, reggaetón was getting airplay not only at Latin Urban, but 
also at Tropical and Contemporary, which made people nervous 
about the future of Contemporary as an outlet for pop, pop rock 
and ballads. 

Turns out it was unrealistic to think that 
reggaetón would replace pop or ballads. 
Artists like Juanes, Ricardo Arjona, Sin 
Bandera and RBD kept turning out hit 
after hit, and now pop and pop rock are 
experiencing something of a resurgence. 
It wasn't pop or ballads that had to prove 
they could stand the test of time, but reg- 
gaetón. 

Pop's Not Dead 

"Pop music never went away," says 
Entravision VP /Programming Néstor 
Rocha, who also programs KSSE (Stiper 
Estrella) /Los Angeles, the company's 
premier CHR station. 

"A year or two ago 
people wondered 
why we didn't flip all 
our stations to reggae - 
tón, and I always told 
them that the only 
way reggaetón would 
survive is if the artists 
became popular or 
mainstream. Only a 

couple of them have 
done that, like Don Omar and Daddy 
Yankee. 

"I said that if they didn't cross over to 
the pop or mainstream sound, Latin Ur- 
ban was going to have problems. We saw 
that happen when a lot of stations flipped 
to reggaetón and then flipped back be- 
cause it didn't work. 

"We've been consistent with Súper Es- 
trella for nine years. We were the first to 
introduce the reggaeton movement on the 
West Coast, and we felt that the reggaetón 
artists we were playing were pop enough 
to be part of our format, which is main- 
stream CHR in Spanish. 

"When everybody talked about the pop 
movement being dead, I told them they 
were going to see who survived at the 
end. As you can see, we're still strong. We 
had great 18-34 numbers across our mar- 
kets, and in some markets our morning 
show is No. 1 " 

Who's Not Now 
Lately, CHR stations, particularly those 

in the border markets - which are more 
influenced by Mexican music movements - have been proclaiming that pop and 
pop rock are coming back and praising 
72 Radiò a Records July 28, 2006 

Angel Kaminsky 

new acts like Osé, Camila, Eduardo Cruz, 
Jeremias and Motel. 

On the label side, more and more new 
pop and pop rock bands are making an 
impact in the U.S., some through radio 
airplay at commercial radio, and others 
through specialty rock and alternative 
shows. 

Also, established rock and alternative 
acts are releasing interesting projects and 
are charting, which is surprising because 
radio hasn't always been open to their 
music. 

Sony -BMG is now working the rock 
band Allison and charting with Camila, 
Alejandra Guzmán, Julieta Venegas, La 
5a. Estación and La Oreja De Van Gogh, 
and the label's Gustavo Cerati just re- 
leased his new single, " Crimen." 

Universal Music Latino has new bands 
like Belanova and established acts like 
Enanitos Verdes, who have a top 15 hit 
with "Mariposas." Even Paulina Rubio s 

new single, "Ni Una Sola Palabra," has a 

pop rock feel. 
EMI Televisa is charting with several 

songs from the mega -successful pop 
band RBD and aLso working new bands 
like Miranda. Their established pop rock 
bands, like Plastilina Mosh, are also mak- 
ing noise. 

Warner Music Latina is charting with 
Maná's latest single, " labios Comparti- 
dos "; working Hombres G's latest album; 
pushing bands that are new to the US., 
like Mago De Oz, Panda and Motel; and 
preparing for Beto Cueva's first solo 
work. 

A New Miveselent 
It definitely looks like there's a move- 

ment happening here. Warner Music Lat- 
ina Marketing Director Angel Kaminsky 
says, "It's happening because there's a 

pop rock movement happening in Mexi- 
co now, and Mexico clearly has a cultur- 
al influence in the U.S. When an artist 
works there, that's half the battle when 
we bring them here. 

"Latin media and radio in the U.S. def- 
initely pay attention to what's happening 
in Mexico. Having a No. 1 hit in Mexico 
makes an impact on the media in the US. 

"The movement first showed up with 
more of a pop feel, with artists like Reik, 

R &RConvention Update 
I hope you sent in your nomination ballots for the 2006 R &R Industry 
Achievement Awards because the nominees will be announced soon. 
The Latin winners will receive their awards at the R &R Convention, dur- 
ing the "A New Marriage or Headed for Divorce'?" and The Reality of 
Programming" sessions. 

The R &R Convention will take place Sept. 20-22 at the Hilton Anatole in Dallas. If 

you still haven't registered. log on to www.radioandrecords.com and click on -Con- 
ventions.- If you have any questions. please contact me. I'm counting on all of you 
to make the Latin sessions a success. 

And don't forget to make your hotel reservations as soon as possible at the Hil- 

ton Anatole by calling 800 -HILTONS or 214 -761 -7500. Mention the R &R Conven- 
tion to get a price of $175 per night. 

HaAsh and LU, and now it's coming in 
the form of new pop rock bands with 
more attitude, like Panda, Motel, Allison 
and Miranda. 

"Pop and pop rock never went away. 
They go through phases and waves, and 
the wave is back. We welcome it." 

Rocha agrees that something important 
is happening. He says, 'There is a new 
movement coming with more of a pop 
feel, with artists like Belanova, Miranda, 
Reik, etc., and I'm glad." 

How have pop and pop rock made such 
a comeback, despite reggaetón? "You have 
to understand that 
reggaetón didn't hit 
in Latin America ear- 
ly on," Rocha says. 
"It's hitting there 
now, when it's dying 
down. Back when 
reggaetón was strong, 
Latin America didn't 
embrace it, and it 
struggled there when 
all these pop bands 
were emerging. 

"The biggest example is RBD, who 
came on so strong in Mexico, crossed over 
to the U.S. and proved to everybody that 
Latin youth are not only about reggaetón, 
but like a lot of other genres. 

"The difference between reggaetón and 
pop is that with the reggaetón movement, 
you get more of the urban kids. Kids who 
listen to pop aren't much into the streets, 
and they understand more of what's hap- 
pening in Latin America. 

"Even so, you saw how RBD crossed 
over everywhere." 

Fewer Stations 
When reggaetón cooled and the Con- 

temporary stations that had changed to 
latin Urban began to flip to other formats, 
they didn't return to Contemporary, hop- 
ping on the Oldies bandwagon instead. 

So, while audiences are embracing 
these new pop and pop rock releases, the 
labels still have to contend with having 
fewer Contemporary stations to play their 
music. 

Rocha says that Súper Estrella will con- 
tinue to be the leader in CHR, introduc- 
ing new music and new artists first. "Ever 
since we started Súper Estrella we have 
wanted to cater to a young audience and 
give them what is hot in Latin American 
countries," he says. "We wanted to bring 
them the songs that kids in Mexico, Co- 
lombia or Spain have made No. 1. 

"Our philosophy has always been to 

Néstor Rocha 

focus on music that could be a movement, 
like Shakira. No one wanted to play her 
in the U.S. before us. No one wanted to 
play Juanes, and now everyone thinks 
he's the greatest thing ever. 

"We found the right combination to 
build the Súper Estrella format, and now 
I hear the AC stations playing Reik and 
Juanes and trying to be younger. That's 
great, but that's Súper Estrella music." 

Súper Estrella's continuing to embrace 
new artists and new songs should certain- 
ly help the labels, but is there a chance that 
other stations will lxrk at the latest mu- 
sic trends and flip back to Contemporary? 

"A lot of the stations that have flipped 
have not wanted to compete with us," 
says Rocha. "When you compete, it's not 
just about the music, but also about the 
radio station. A lot of people think they 
just have to play the music, and they'll be 
a hit. Wrong. It's a lifestyle. 

"You'll see more artists this year be- 
cause the movement is stronger. That 
makes me happy. You'll have your tradi- 
tional big pop artists, and you'll have 
breaking artists who do very well. If sta- 
tions try to do our format, even better, 
because the more stations we have, the 
bigger the genre gets." 

Alternatives To Redo 
If radio doesn't follow the musical 

trends, what can the labels do to promote 
their new pop and pop rock product? 
"The foundation of rock is playing live," 
says Kaminsky. "The first thing bands 
have to do is come here on tour and play 
at the clubs. That's the key. 

"What I do is bring them to perform 
live and invite the press and media to see 

them. Word of mouth is also an impor- 
tant tool. Videos are another promotion- 
al tool to make up for the lack of airplay 
due to the limited number of stations 
available to the genre. 

"Speaking strictly of radio, the format 
that has been weakened most, statistical- 
ly speaking, is pop. For pop, younger pop 
especially, we now have limited promo- 
tional outlets in the U.S. But you see that 
when the artists perform live, the public 
is there. Just because radio doesn't play 
them doesn't mean they don't have an 
audience. 

"More and more, these genres belong 
to young kids who are connected to the 
Internet, and we can take advantage of 
those other promotional tools. The labels 
are hoping that public support is there, 
and also sales. I applaud this move- 
ment." 

www.americanradiohistory.com

www.americanradiohistory.com


POWEREDm 

MEDIABASM, 

RR REGIONAL MEXICAN TOP 30 

+ i A 

.Y . ñ tK 

July 28, 2008 
ARTIST TITLE LA/3E1(S) LAYAL S rsin CiUaTOM 

TOTAL MSS 

1 0 JOAN SEBASTIAN Mis Alá Dal Sol *Mr 1352 +31 8 4410 

2 e CONJUNTO PRIMAVERA Digs* UTerwir/ 1278 +22 10 4811 

3 3 INTOCABLE Alguien Te Va A Hacer Llenr fat T WN, 1040 2 15 410 
6 0 LOS MELEROS DEL NORTE Voy A LLerar Por Ti Ifraeeiad 985 +33 16 41p 
5 5 DUELO Te Compro (/nrvwion) 980 10 8 3911 

11 0 ALEGRES DE LA SIERRA De Rodias Te Pido (Viva) 912 +118 6 3815 

1 7 MARIANO BARBA Aliado Del Ticino° /7lbeeSoud) 857 44 19 4810 

4 8 GRUPO MONTEZ DE DURANGO Adios A Mi Amante (Eòw. vsa/Oisa/ 855 140 16 4210 

10 Q PATRULLA 81 Payaso Loco (Visa/ 834 +14 15 4110 

9 10 LOS HURACANES DEL NORTE Fue Mentira (Univisbnl 774 52 9 3810 

8 11 ALFREDO RAMIREZ Due Lástima /Visa/ 742 -108 13 4110 

16 ® ALACRANES MUSICAL Donde Estás (Urrviso 1 636 +38 5 3214 

13 13 EL CHAPO DE SINALOA Detrás De La Puerta /Dase 627 -29 11 3410 

18 Q LOS HOROSCOPOS DE DURANGO Cuando Se Fue (fdmonsalasal 623 +42 4 3315 

11 ® JENNI RIVERA No Vas A Creer (fonovrsa) 611 +20 6 2811 

12 16 LOS TIGRES DEL NORTE Ingratitud (fonovrsaI 611 70 7 3211 

20 ZAINO Clue No Exista Nada (f000visa7 590 +89 3 3413 

14 18 EL COYOTE Y SU BANDA TIERRA SANTA Prohibido (UIrvisTénl 556 -89 16 3310 

15 19 BANDA EL RECODO El Club De las Feas (fmovtsal 522 -87 8 3010 

23 BANDA PEOUEÑOS MUSICAL Reencuentro (fanovisa) 486 +34 5 2812 

21 e VICENTE FERNANDEZ Me Ouedan Todas (Sony BMG None) 483 +11 12 2811 

19 22 SERGIO VEGA "EL SHAKA' Muchachita De Ojos Tristes (SonyBMGNorte) 485 47 19 3010 

22 23 CARDENALES DE NUEVO LEÓN Como Te Llamas Paloma (Dual 429 53 7 2811 to . CUISILLOS knot Gitano Sabo/ 413 +73 1 2514 

28 25 402 1 I 2410 PANCHO BARRAZA No Va A Matarme Tu Amor (Babas) 

30 CONTROL Llueve Sobre Mojado (mwwsiaa) 399 +48 2 1911 

27 27 JOSE MANUEL ZAMACONA Desde El Dia Clue Te Fuiste /Visa/ 383 47 8 2310 

26 28 K-PAZ DE LA SIERRA Siusta De Cristal /fdimonsaiDisal 383 49 4 2210 

25 29 VALENTIN ELIZAIDE Como Me Duele (Universal) 335 -101 13 2110 

[debut> ®i MAZIZO MUSICAL Loco Por Ti (Univisiortl 329 +11 1 1511 

54 Regional Mexican reporters Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks Songs ranked by total plays for the 
airplay week of 7/16 -722. Bullets appear on songs gaining plays or remaining flat from previous week If two songs are tied in total plays, the song with the larger increase 
in plays is placed first Songs below No. 15 are moved to recurrent after 20 weeks on the chart unless a song has not yet reached the top 15. If after 20 weeks, the record 
is not in the top 15 and has two consecutive weeks of decreased plays. the song is then categorized as recurrent Most Added is the total number of new adds officially 
reported to RAH by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with 
the greatest week -to -week increases in total plays Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station 
is assigned an AOH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006. Arbdron Inc.).© 2006 Radio d Records 

MOST ADDED 
ARTIST Till LABELi S. ADOS 

ANA SAMAM Vete /fist 1 

MAMA Lobas Campereiie Mb r M.0 7 

AUNNE* NEIA IBM Oe bibs Te Rio Naar 

1.88 NINIOSCINNIS DE OBNMCO Cuando Se Fue ifiitararDaal 5 

AIAOM B MUSICAL Donis Estás /üwié.. 4 

COMILUI6 Amor Gitano (&derj 4 Liu Perch Trapera /Babad 4 

The Reporta Mexican add threshold is applied b monitored 
stations: Songster reach seven pays per week Mein one airplay 
week. An apply/ bask is based as Sunday thrarpt Saturday 

MOST 
INCREASED PLAYS 

ARTIST TTLE U &LIS) 

TOTAL 

PLAY 

IIp1EASE 

ALEGRES DE LA SKIM Denali, Te Pido (Viral .116 
ANA BARBARA Vete tfonissl .94 
GRUPO SKI MS Dude Estés Y Con buen Estés IDaal .87 
CUISILLOS Amor Gitane OWN* +73 

ZAINO Que No bras Nui tfrunsa) 19 
LABERINTO Plrlalade Trapea *boa) +84 

MANA Labios Carman os /1Paw AIL) +61 

LA AUTORIDAD DE LA SIERRA Lene Verde Waal +58 

BANDA LOS ESCAMILLA Culpable Fwaird +54 

PESADO Te Ouro. Te Amo Mewltil l +53 

MOST 
PLAYED RECURREN TS 

ARTIST ".F LABEL(So 
TOTAL 

PUIS 

JINNI RIVERA De Contrabaldo (fovavaa) 581 

K-PAZ DE LA SIERRA Pero Te Vas A Arrepentx /falmonsa'Daai 455 

BETO Y SUS CANARIOS Pensando En Ti (fa*ranaa/Deal 427 

CONJUNTO PRIMAVERA Algo De Mí (ftnonra) 387 

MITDT TITLE wars, 

MINA KINGS Na Na Na !Duke WWI MI Tekvrsa) 

ALACRANES MUSICAL Si Yo Fusa Tu Arms (Umvron) 

B. CHAPO DE SINALOA Para Due Regreses /DFu/ 

NETO Y SUS CANARIOS No Puedo OIvilote (ffirnanseksa/ 

BRUPO INNOVACION Mariana Due Ya No Esté (Fonwrisal 

BANDA LOS ELEGIDOS Fruta Prdlbida (Fonovxwr 

TOTAL 

PLAYS 

365 

358 

352 

323 

298 

273 

NEW &ACTIVE 
PESADO Te Osiers, Te Amo (Maw MO 
Total Plays: 288, Total Stations: 12, Adds: 2 

GRUPO BRYNDIS Donde Estés Y Can Olsen Estés (Sisal 
Total Plays: 266, Total Stations: 15, Adds: 3 

DIANA REYES Mentiras (Universal) 
Total Plays 260, Total Stations: 15, Adds: 1 

LA AUTORIDAD DE LA SIERRA Lena Verde (Dual 
Total Plays. 237, Total Stations 14, Adds 3 

LOS ORIGINALES... La Troca Del Moño Negro (EM/ Televaai 

Total Plays: 229. Total Stations: 26. Adds 0 

LOS NUEVOS REBELDES Masacre En El Cajoncito (Vaal 
Total Plays: 207. Total Stations: 15, Adds: 2 

LABERINTO Puñalada Trapera (Beboa) 
Total Plays: 195, Total Stations: 11, Adds 4 

ULISES OUINTERO Algo Más (Sony BMG Norte( 
Total Plays: 194, Total Stations: 13, Adds: 3 

GRACIELA BELTRAN No Me Pregunten Por El /Unison 
Total Plays: 182, Total Stations: 20, Adds: 1 

ANA BARBARA Vete (fonowsal 
Total Plays. 171, Total Stations: 13, Adds 7 

Siege reit/ bp esse/ plow 

Station playlists for all RAR reporters are available 
on the web at www.ridioandreoords.com. 

Powergold 
The Leaders in Advanced Music Scheduling Software for Windows 98 /ME /NT /2000 /XP 

"Powergold offers us limitless options with scheduling criteria and has Integrated with all our other systems seamlessly. 
The reliability customer service and support that the folks at Powergold have provided us 

have been exactly what any customer could ask for." 

Dan Turner. VICe Presider" 
Prod- ,îrnnung Sery ices 

Call us and we'll make it EASY for you to switch. 
Sales: 1- 800 -870 -0033 o Support: 501 -821 -1123 

Download a free trial version at www.powergold.com 
into powergold.com 
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 Ri? CONTEMPORARY TOP 30 

13 0 
1 2 

2 3 

4 4 

3 5 

5 6 

7 0 
9 Q 
6 9 

11 Q 
12 e 
8 12 

14 e 
25 Q 
10 15 

19 ® 
18 e 
16 18 

26 Q 
22 r t 

23 e 
21 22 

24 ® 
17 24 

30 e 
27 26 

20 27 

July 28, 2006 
ARTIST " POuñ PLATS 

WauKRr°N TOTAL 

MANA LabiosComparbdos (WarrnerMO 780 +360 2 2315 
JULIETA VENEGAS Me Voy (SonyBMGI 775 29 15 2210 
SHAKIRA fIWYCLEF JEAN Hips Don't le /fpic) 686 24 14 2110 

RBD Este Corazón (EMI Televise) 655 19 12 2011 

ALEJANDRA GUZMAN Volveré A Amar (Sony MG) 638 38 18 2310 

RICARDO ARJONA A TI (SonyBMGI 562 5 7 1910 

THALIA fIAVENTURA No, No, No (EMI Televisa) 543 5 9 2014 
MACH & DADDY la Botella (Universa/) 492 +4 7 1311 

CAMILA Abrázame (SonyBMGI 492 43 20 2210 

NOELIA Cómo Duele (Barrera De Amor) (EMI Televisa) 436 +7 19 1610 

ENANITOS VERDES Mariposas (Universal) 427 .4 7 1310 

SIN BANDERA Que Me Alcance La Vida (SonyBMGI 397 119 21 2010 

BELA NOVA Por Ti LUnzve salí 342 +7 8 1410 

ANAIS Estoy Con El Y Pienso En Ti (Univision) 338 +149 2 1111 

LA OREJA DE VAN GOGH Muñeca De Trapo (Sony MG) 318 106 18 1810 

FRANKIE J. Pensando En Ti (Columbia) 275 +13 6 1110 

YAHIR Detalles (WarnerML.1 272 +21 16 1210 

SERVANDO Y FLORENTINO Una Canción Que Te Enamore (SienteMusic) 246 .46 4 911 

CHAYANNE No Se Por Que (Sony MG) 236 +49 3 811 

ANAIS Lo Que Son Las Cosas (Univisionl 229 +3 16 1510 

GLORIA TREVI Todos Me Miran /Uzwvisronl 228 +27 3 912 

BACILOS Contigo Se Va (Warner ML .1 221 23 8 1110 

MIRANDA Yo Te Diré (EMI Televisa) 213 +21 4 810 

VICTOR MANUELLE Nuestro Amor Se Ha Vuelto Ayer (Sony BMG) 202 59 10 610 

OSE Ahora Que No Estás (Fono visa) 189 +30 3 711 

EDUARDO CRUZ Tu Manera (WarnerML.l 183 -2 6 1210 

JEREMIAS Uno Y Uno Es Igual A Tres (Universal) 181 .73 18 1410 

JEAN Duele (SonyBMGI 186 +30 4 611 

LUIS FONSI Paso A Paso (Universa) 155 +14 1 410 

DIEGO TORRES Abriendo Caminos (SonyBMGI 152 +57 1 712 

24 Spanish Contemporary reporters Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the 
airplay week of 7/16 -722. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays. the song with the larger increase 
in plays is placed first. Songs below No 15 are moved to recurrent after 20 weeks on the chart unless a song has not yet reached the top 15. If after 20 weeks. the record 
is not in the top 15 and has two consecutive weeks of decreased,plays. the song is then categorized as recurrent Most Added is the total number of new adds officially 
reported to R &R by each reporting station Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with 
the greatest week -to -week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station 
is assigned an AOH number. Average Quarter Hour Persons used herein with permission from Arbdron Inc. (O 2006. Arbdron Inc ).0 2006 Radio & Records. 

MOST 
PLAYED RECURRENTS 

ARTIST TITLE LABEL¡Sr 

REIK Noviembre Sin Ti (Sony BMG) 

JUANES Lo Clue Me Gusta A Mi (Uaremsa/ 

SIN BANDERA Suelta If Mono (Sony BMGI 

CHAYANNE Te Echo Da Minos (Sony BMlil 

tow 
as 

331 

!N 

ua 

sai 

ARTIST -..f :ABEL SI 

LA 5A. ESTACION Algo Mas (Sony BMG) 

JUANES la Cansa Negra (Universal) 

*YU BARBA Amor Del Bueno (Sony BMG) 

SHAKIRA Dia De Enero (Epic) 

LAURA PAUSINI Como Si No Nos Hubiéramos Anudo (Warner ML.) 

SHAKIRA No (fpc/ 

TOTAL 

PLATS 

205 

188 

187 

181 

177 

178 

POWERED 

MEDIABASE 

MOST ADDED 
ARTIST TITLE LABELS) ADDS 

MANA labios Compartidos ( Warner MO 5 

THALIA fIAVENTURA No. No, No (EMI Tekvual 4 

DON OMAR Anglia MWMachete) 3 

BABASONICOS Yegua (Universal/ 3 

GLORIA TREVI Todos Me Mean (Uiwrsion) 2 

DIEGO TORRES Abriendo Camillus (Sony MG) 2 

LA OREJA DE VAN GOGH Dulce Locua (Sony BMG) 2 

PAULINA RUBIO Ni Una Sola Palabra (Umersall 2 

The Contemporary add threshold is appked to monitored stations 
Songs that reach seven plays per week wit rn one airplay week An 
airplay week is defined as Sunday ttrough Saturday 

MOST 
INCREASED PLAYS 

ARTIST 

TOTAL 
PLAY 

INCREASE 

MANA Labios Compartidos (WaraerMi.) +360 

ANAIS Estoy Con El Y Pienso En Ti (Unieron) :149 
LA OREJA DE VAN GOGH Duke Lecua (SonyBAG) +70 

DIEGO TORRES Abriendo Caninos ¡Sony MG) +57 

BABASONICOS Yegua ¡Unrversall +57 

CHAYANNE No Se Por Qué ¡SonyBMGI +49 

CHELO Cha Cha ¡Sony MG) +48 

PAULINA RUBIO Ni Una Sola Palabra (Universal) +47 

LA SECTA ALLSTAR Todo Por Ti (Universal) +33 

NEW &ACTIVE 
CHELO Cha Cha (Sony BMGI 
Total Plays: 149, Total Stations: 5, Adds: 0 
LA OREJA DE VAN GOGH Dulce Locus (Sony SMG) 
Total Plays: 146, Total Stations: 6, Adds: 2 

DON OMAR Angelito (VL /Machete) 
Total Plays: 144, Total Stations: 8, Adds: 3 

SHAKIRA Las De La Intuición (Epic) 

Total Plays 142, Total Stations: 3, Adds: 0 

FONSECA Te Mando Flores (EMI Televisa) 

Total Plays: 139. Total Stations: 6, Adds: 1 

SIN BANDERA Tócame (Sony BMGI 
Total Plays: 136, Total Stations: 4. Adds: 0 

JEREMIAS Hay Un Amor Afuera (Universa!) 

Total Plays: 134, Total Stations. 4, Adds. 1 

LA SECTA ALISTAR Todo Por Ti (Universal) 
Total Plays: 121. Total Stations: 3. Adds 0 

CHRISTIAN CASTRO Sin Tu Amor (Universal) 

Total Plays: 96, Total Stations 10, Adds 1 

PEPE AGUILAR Se Fue (EMI Televisa) 

Total Plays: 82, Total Stations: 4, Adds: 0 

bap mind by ala plays 

Station Owlish tar all R&R reporters are available 
on the ens at a lwef,adioaadre8OrlLçOm. 

Subscribe to the most comprehensive and up -to- the -minute coverage of radio business news...at a special VIP package rate! 

The &R's INDUSTRY VIP PACKAG E MIR.Today: 

Industry's Newspaper 
Industry's s Leading Daily Fax 

RFtR's Today's News 
E -mail updates of breaking stories 

The R&R Directory 
The most comprehensive resource guide available 

SAVE OVER 25%! 
ftR'S INDUSTRY VIP PACKAGE IS S445O 
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(Regular rate S595.00) 

Call R &R at Subscribe online: 

310.788.1625 www.radioandrecords.com 
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July 28, 2006 

AST 1H5 
WEEK MEEK 

5 0 
2 2 

3 3 

1 4 

6 5 

4 6 

7 7 

8 8 

24 

9 10 

15 

10 12 

14 13 

23 

13 15 

11 16 

19 17 

18 18 

Lbebrt 0 
20 20 

16 21 

21 22 

Lbear> 

22 24 

26 

12 26 

17 27 

25 28 

TROPICAL TOP 30 
ARTIST TrTLE LABELIS 

TOTAL 
PLAYS 

revamp 
NFDLID.ISE 
MEERS OM TOTA 

PLAYS CHART STA'IONS 

MARC ANTHONY Due Precio Tiene El Cielo (SonyBMG/ 271 +18 1 1210 

DON OMAR Angelito - VNMachete/ 255 -26 12 1110 

MONCHY & ALEXANDRA No Es Una Novela (AN) 250 21 19 1210 

VICTOR MANUELLE Nuestro Amor Se Ha... (SanyBIAGI 239 48 15 1310 

RAKIM Y KEN Y Down (Universal) 232 2 19 1011 

SHAKIRA fIWYCLEF JEAN Hips Don't Lie (Epic) 229 35 14 1010 

TITO "EL BAMBINO" Calk (EMI Televisa' 193 -4 18 910 

MARC ANTHONY Tu Amor Me Hace Bien (Sony BMG 160 -2 40 1110 

GILBERTO SANTA ROSA locura De Amor 'Sony MG) 145 +76 2 813 

FONSECA Te Mando Flores (EMI Televisa/ 143 14 9 710 

INDIA Solamente Una Noche (SG1 /Unmsron/ 105 +2 13 810 

DADDY YANKEE Machucando (El Cartellnterscopei 97 29 21 510 

C. CRUZ IIANGEL... Dé)ala Oue Balk ISGDUnransron) 93 12 8 710 

ANDY ANDY Para No Verte Más (Urban Box Office) 91 +13 3 511 

SERVANDO... Una CanciónQue... Siente Muse 90 -15 3 511 

THALIA fIAVENTURA No. No. No (EMI Televisa/ 12 -34 11 610 

ALEX "EL BIZCOCHITO" Si EIa Supiera (Sorry BMG) 11 7 5 410 

A. MONTAÑEZ fnVOLTIO En Mi Purtorro (SGI/Univisyii) 81 .15 7 110 

ANAIS Estoy Con él Y Pienso En Ti (t/th wi) 78 +37 1 511 

LUIS FONSI Por Una Mujer (Urwversall 

ZACARIAS FERREIRA La Avispa (J &N) 

GISSELLE De Qué Nos Vale (Universal) 

MANA Labios Compartidos (WarnerML.) 

DOMENIC MARTE Ya Oue Te Vas A Ir /../(SN/ 

FRANKIE J. Pensando En Ti (Columbia) 

ORQUESTA GUAYACAN ley Amor, Cuando.. 

MACH & DADDY la Botella (Universal) 

DON MIGUELO Ma Taide LJ &NI 

MICHAEL STUART fITITO ROJAS Ella Y Yo 

LIMI -T 21 A la Nona le Gusta (U7avaibe) 

77 4 19 810 

16 -23 8 610 

14 .8 3 610 

13 +54 1 514 

73 -7 4 510 

88 +3 3 510 

(Sdny BMG) 66 42 13 7M 

83 -35 5 BN 

60 -7 8 418 

(Machete) 51 +18 2 412 

58 +3 2 3/6 

14 Trope* raparlsrs Wowed an* dia suppled by MadabW Research. a Orman ot Namara Radin Netran Saes rama by tote prays tor 

M arply Wank d 7n67í22 Bubb mow on amps prang pays or wasp W from prewar weskit ho sops 1,111M M loll pays Me we 
with M trige mamma in paps pend bra Sags blow No 15 ris moved b muted orle( 20 wean on Me dal edam a ep has na M reached 
ew top 15 N a b e t 20 wade. M records nor n M top 15 and has ho cowman* * wallsd deammd playa M sap is Mn ebpmadas reamed 
Mon Addsd s M sod never ot law adds olka reported b RSA by each 1palkp seam. Sorqs amrspald as adds do rtl cowl bawd °wad 
bd néons plage a fop. Mon Weasel Plays ears the longswW le Pnbd waeloaeek imam and playa led Anima wok Mao 
Ouann Hou Persan tree number d prays arms 100) Each Wawa N mcb Yam m mtlpmal n AOr maria. heiress Ouaw Noe PIMPS red 
here" wen parmesan Man Arman Inc I© 2006. ArbN k1 O 2006 Ratio a Reads. 

NEW & ACTIVE 
TITO IAAIIIMO WEENIE_ Row Natural Oil l /WN W 

Total Plays: 57, Total Stations: 2, Adds: 0 

WISIN & YANDEL Pam Pin /Machete/ 

Total Plays: 50, Total Stations: 4, Adds: 1 

A. MONTAREZ IIDADDY YANKEE Se Le Ve (SGZ/t.wannW 
Total Plays: 41, Total Stations: 6. Adds: 1 

DON OMAR SW El Sol (VI/Machetel 

Total Ploys: 41. Total Stations: 2, Adds: 0 

TOBY LOVE IRIAKIM... Tengo Un Amor /Sony BMG' 

Total Ploys: 40. Total Stations: 3. Adds. 1 

R. ROHM/ Si No Van A Mont.. (Il ANwtidNmlaiiW 
Total Ploys: 36, Total Stations: 3. Adds: 0 

RIO SII. Outdate En Silencio (foe/ Tedar a/ 
Total Plays: 29, Total Stations: 2, Adds: 0 

TORO ROSARIO A lo Oscuro. Meti la Mano (Ury "sell 
Total Plays: 27, Total Stations. 2. Adds: I 

MICHAEL STUART Págamelo Que Me Debes (Alacheel 
Total Plays: 20, Total Stations. 2, Adds. 1 

RIGO LUNA Neta (Machete/ 
Total Plays: 20, Total Stations: 2, Adds: 2 

Sege ranked by total plays J 

Tel ARTIST Teo , 

ROCK /ALTERNATIVE 

1 ENANITOS VERDES Mariposas (Universal) 

2 PLASTILINA MOSH Millionaire (EMI Televisa) 

3 GUSTAVO CERATI Crimen (Sony BMG) 

4 BABASONICOS Yegua (Universal) 

5 HECTOR BUITRAGO Altismo (Nacional' 

6 LOS BUNKERS Ven Aqui (National) 

7 LOS BUNKERS Llueve Sobre La Ciudad (Nacional/ 

8 BERSUIT VERGARABAT Madre Hay Una Sola (Universal) 

9 JULIETA VENEGAS Me Voy (Sony BMG) 

10 BABASONICOS Carismático (Universal) 

11 MIRANDA Yo Te Diré (EMI Televisa) 

12 COATL Flor De Muerto (Saturno'V &JI 

13 MAGO DE OZ La Posada De Los Muertos (Warner M.L.) 

14 MEXICAN INSTITUTE OF SOUND Miranda A Las Muchachas (Nacional) 

15 LOS CALZONES Satánica (Delanaca) 

a 

.AST 
WEEK 

LATIN URBAN TOP 30 
Tas 
WEEK ARTIST TITLE LABELIS 

1 RAKIM Y KEN Y Down (Unversa6 

2 TITO "El BAMBINO" Calk (EMI Talmo) 

3 DON OMAR Angelito (VI /Machete) 

4 SHAKIRA fIWYCLEF JEAN Hips Don't Lie (Epic 

5 DADDY YANKEE Machucando (fl CartellInterscopp 528 

6 CALLE 13 Atrevete Te (Sony BMG) 488 

9 AVENTURA Un Beso (Premium/ 423 

13 TOBY LOVE fIRAKIM... Tengo Un Ana( (SonyBMGI 382 

12 VOLTIO fINOTCH Chevere (White bon/Sony Urban'Epir, 381 

8 SEAN PAUL Temperature (VP /ANant(cl 379 

10 H. "EL FATHER"_ Here_ (Roc LafaniáGolatMAIfacMec 377 

14 CASSIE Me & U (NertSelectroa/BadBoy(Atlantac) 370 

7 CHAMILLIONAIREfIKRAYZIE... Ron (Urw+rsalMovownc 336 

15 ALEXIS Y FIDO fIZ10N._ Agárrale El Pamalón (Sorry BMG' 319 

11 WISIN & YANDEL fIAVENTURA Noche De Sao (Machete/ 315 

24 DON OMAR Sala El Sot (El/Machete) 306 

20 SEAN PAUL fIK. COLE When You Gonna... (VP /Atlantic) 285 

19 TITO "EL BAMBINO "... Flew Natural (EMI Televisa' 270 

17 LIL' JON DE 40 & SEAN PAUL Snap Yo Fingers (TVTI 245 

16 WISIN & YANDEL Pam Pam (Machete) 231 

22 NELLY FURTADO f/TIMBALAND Promiscuous (Gellen) 230 

28 FIELD MOB OCIARA So What (DTP/Geffen) 226 

18 RAKIM Y KEN -Y Tú No Estás (Urban Bos Olóre/ 228 

MANA Labios Comparados (WarnerMi.) 213 

21 MACH & DADDY La Botella (Universal/ 213 

27 WISIN ... Wama Ride (Machete/Universal Republic) 209 

23 PITBULI Bo an es (TVT) 199 

H. "EL FATHER' fIYOMO Déple Caw... (GoldSZMAlachetel 195 

BROWN BOY Superman (AME/Street Noire) 194 

25 30 FRANKIE J. Po and° En Ti (Ca /'tino) 189 

1 

2 

3 

4 

5 

POWERED , 
1IEIIIIBISE 

TOTAL r- WEEKS :N 'O'A_ 
PLATS PLAYS C "AO S -1' _NS 

774 

672 

572 

567 

be bat (> 

0 
1 

8 
10 

13 

15 

19 

20 

23 

27 

26 

29 

52 19 1310 

45 18 1110 

55 14 1310 

25 21 1310 

57 22 1410 

0 21 1210 

10 29 1010 

+53 6 911 

+45 12 1011 

-63 18 1411 

.3 11 1210 

+44 9 1110 

121 11 1010 

+ 17 9 910 

32 25 1410 

.101 2 912 

+ 64 4 911 

.42 4 910 

10 9 911 

32 4 110 

+21 2 912 

+46 2 610 

4 17 1010 

+152 1 714 

0 4 910 

+28 16 1010 

J 4 911 

+13 5 510 

+18 2 510 

10 8 9I0 

14 Latin Ikon reporl.s Idoolo ad arptey deli 10 ad by Medebau Rneadh. a *maw al Premwre Hado *moors Sores raw ed Sr r ris pu 
ION M wale week al Tt167t22. Knelt sppmr on saps pone pops a rNmwg le Mom venous west It two saps are two -tea pu,.. r. 
sap Win M bow wrens et pip plod ara. Sonpf Wow No 15 we mowed b naneni after 20 welts on the .run untels h m ,se, n , 

MOM Ihe lop 15. Nain 20 mew M read ris not M lop 15 and has two canxculne weeks of deceased pays ...r 
mamma Moe Addle Me loll mambo al ea adds dkeey reported to RAR by each raportra Walton Sores un reported as tear. ,.. 

laird @Nia IOW dices glybe a sae Most iriez led Plays Its M fares wall M probe seek-M weer "creases ,n total pays Total Auder:e 
semis Aaaape Owls' Hoa Ponces Mmes number d plays (noes lop) Each dMpn on each dam rs asserted an AOH number Average Que.,. 
/lam Prams used lawn we parmesan from ArWim Mc (02006. Arman Mac 102006 Rad" A Records 

NEW & ACTIVE 
E44 f(T -PAIN & KAN N GIRL U And Oat (Reprise/8W 
Total Plays: 187, Total Stations: 6. Adds O 

YUNG JOC Gon' Down (Bad Boy /AMantarl 

Total Plays: 181, Total Stations: 7, Adds: O 

MONCHY & ALEXANDRA No Es Una Novela lJ &N/ 
Total Plays 167, Total Stations: 5. Adds: O 

DADDY YANKEE El Truco (f/CetteWMterscope, 

Total Plays: 164, Total Stations. 6. Adds O 

NOREGA 6ANGEL las Nodhes Son Tnsies encrai day 
Total Plays: 162, Total Stations 4. Adds: 0 

NEJO íi No Onere Nova IN/Mschetel 
Total Ploys: 151, Total Stations 3. Adds O 

OPTIMO Falta Aunar (Reyes Master Prodsctaon) 

Total Plays: 146, Total Stations. 2, Adds: 0 

RIGO LUNA Nunca (Machete) 

Total Plays 142. Total Stations: 6, Adds: 0 

DADDY YANKEE... Gangsta Zone (ElCMtW/nlerscope' 
Total Plays: 138. Total Stations: 9, Adds: 3 

THALIA fIAVENTURA No. No. No (EMI Televisa) 

Total Plays: 136, Total Stations: 4. Adds. O 

bap imbed M WWI ploys J 
r 

Songs ranked by total number of points Data compiled from playlists submitted on a weekly basis by 12 specialty 
rock,alternahve shows airing at least 2 hours per week, on radio stations across the country. 

J \ 

RECORD POOL 
1w ARTIST Tale 

1 INDIA Solamente Una Noche (SGLUnivasionl 

2 LA FACTORIA Dale (Universal' 

3 MARC ANTHONY Qué Precio Tiene El Cielo (Sony MG) 

4 RAULIN ROSENDO Si No Van A Morir Mi Muerte (Viva Discos/Cutting Latino) 

5 VICTOR MANUELLE Nuestro Amor Se Ha Vuelto Ayer (Sony BMG) 

6 JAY 0 Nena (Guitian Brother/Universal) 

7 MONCHY & ALEXANDRA No Es Una Novela (J&NI 

8 TITO "EL BAMBINO" Calle (EMI Televisa) 

9 KMW Diamond Girl (Balboa) 

10 FONSECA Te Mando Flores (fM/ Televisa' 

11 ANA ALICIA Muere Lento Mi Amor Willman) 

12 PUERTO RICAN POWER Se Ven Bonitas (J &NI 

13 DJ REFLEX fITONY TOUCH La Colla (Sandunga/Cuttmgl 

14 TITO ROJAS Si Me Pusieran A Elegir (MP) 

15 WISIN & YANDEL Pam Pam (Machete) 

Songs ranked by total number of points. 22 Record Pool reporters. 

J 

July 28, 2006 Radio & Records 75 

www.americanradiohistory.com

www.americanradiohistory.com


NATIONAL 

Sales Assistant 

Seeking an individual that is highly or- 

ganized. Has the ability to schedule work 

effectively. Able to handle multiple tasks 

simultaneously. Work in a fast -paced 

environment. Able to communicate 

effectively, both verbally and in writing. 

Must be computer literate and internet 

savvy. Must be proficient in Tapscan, 

Scarborough. and Power Point along 

with word and excel. Integrated Radio 

Systems a plus. Radio & Records, 2049 

Century Park East. 41st Floor, #1163, 

Los Angeles. CA 90067 or email: 

kmumaw @radioandrecords.com please 

reference job #1163. EEO 

Continuity Director 

Seeking an individual to enter sales 

contracts, network contracts and 

traffic instructions for commercial 

schedules. Complete reconciliation for 

commercial broadcast logs. Commu- 

nicate with advertising agencies on 

copy instructions and revisions. 
Address inquiries from clients and 

listeners. Some administrative support 

and back up relief for traffic manager. 

Must be proficient with Wicks 
Broadcast Solutions (CBSI) 

system.Radio & Records. 2049 Cen- 

tury Park East. 41st Floor. #1164, Los 

Angeles, CA 90067 or email: 

kmumaw @radioandrecords. corn 

please reference job #1164. EEO 

General Sales Manager - 

Major Market 

We are seeking an individual who can 

lead our experienced sales organization 

to greater revenue performance. Ideally, 

a strategic thinker, inspired motivator, 

strong leader and successful veteran of 

radio wars. The ability to manage and 

build relationships internally and exter- 

nally is key to success. Knowledge of 

urban format is considered a plus. 

Radio & Records, 2049 Century Park 

East, 41st Floor, #1165, Los Angeles, 

CA 90067 or email: kmumaw® 
radioandrecords.com please reference 

job #1165. EEO 

EAST 

Director of Sales 
ScrantoNwllkes -Barre, PA 

Shamrock Communications is seeking 
a motivated' career driven individual 
to lead a team of broadcast profes- 
sionals. The candidate must have a 

proven track record in growing rev- 
enue and surpassing cash flow goals. 
A minimum of 3-years radio sales 
management experience is a must. 
The ability to drive continued growth 
in new business, manage inventory 
and event marketing are key. Dynamic 
leadership skills and attracting. retain- 
ing. and motivating top sales talent are 
critical to our success. 

Shamrock Communications is a 

family -owned media company in ra- 
dio for over 75 years. Scranton's 
cluster of formats includes a heritage 
Classic Rocker WEZX FM. an ESPN 
affiliate WEJL AM and a newly 
launched 80's and 90's hit based 
station WOFM FM. We offer a great 
compensation package and benefits. 
If you have the vision. drive. and 
entrepreneurial spirit to take this 
successful cluster to the next level: 

Mail. fax or email your resume to: 
Shamrock Communications 

Bobby Lynett. General Manager 
149 Penn Avenue. Scranton. PA 

18503 
Fax: (570) 207 -8596 

Email: 
bobbylynett©shamrocknepa.com 

All inquiries will be strictly 
confidential. 

Times- Shamrock is an equal opportunity 
employer. 

SOUTH 

s, 

Promotions Manager 
Cox Radio /Greenville, SC 

Ratings leaders HOT 98 -1 Greenville. SC 

(Market 60) has an immediate opening 

for a Promotions Manager. This is an 

excellent opportunity at a great station 

with the best radio company. EOE. 

Detailed job description available at 

http: / /hot981 .com /about_us 
careers.html 

Applications to: Steve Sinicropi. 

VP /GM 

Cox Radio Greenville 

220 N. Main Street, Suite 402 

Greenville, SC 29601 

coxg reenvillejobsecoxradio.com 

SOUTH 

Assistant Program Director 
WAPE 95.1 Jacksonville's Number One Hit 

Music Station has an opening for an assis- 
tant program director which includes an air 
shift. Excellent on -air skills are a must. Other 
qualifications and skills include attention to 
detail. organization. ability to stick to and 
execute a game plan. highly -motivated...the 
kind of person that gets things done with- 
out having to be asked twice! Prefer at least 

3 years of programming management. 
Applicants should also be skilled with 
production and on -air computer programs 
as well as office- oriented programs such as 

windows and excel. 

Send you air check and resume to: 

Cat Thomas 

WAPE 

8000 Belfort Parkway Suite 100 

Jacksonville, FI. 32256 
Or email cat.thomas4coxradio.com 
No phone calls please. Cox Radio is an Equal 

Opportunity Employer. 

Air Talent 
WAPE 95.1. Jacksonville's legendary Big Ape 
is seeking our next big star! Is it you? Ask 
yourself the following questions. 
Can you execute a format flawlessly? Do you 
love to win? Are you a good team member? 
Do you enjoy being in public? Can you say 
less but do it with more impact? Are you 
coachable? Are you considered a hard 
worker? It matters not what shift you do now. 
We know talent when we hear it. Require- 
ments: Minimum 3 years full -time CHR on- 
air experience. Excellent skills with produc- 
tion and on -air computer programs a must. 
Send your air check and resume to: 
Cat Thomas 
WAPE 

8000 Belfort Parkway Suite 100 
Jacksonville. FI. 32256 
Or email cat.thomas4coxradio.com 
No phone calls please. Cox Radio is an Equal 
Opportunity Employer. 

R&R Opportunities 
Free Advertising 

Radio 6 Records. Inc. provides free 120 words maxi- 

mum) listings to radio stations ON A SPACE AVAILABLE 

BASIS in Opportunities Free listings of the same length 

are also available to individuals seeking work in the in- 

dustry under Positions Sought 

Deadline 

To appear in the blowing weeks issue. your ad must be 

received by Tltndar me (PST) eight days prior to issue 

date Free Opportunities listings should be Typewritten or 

printed on 81/2- X 11 company.statan letterhead and are 

accepted only by mad or tax. 310 -203 -8727. Only free po- 

sitions sought ads are accepted by e-mail to: 

kmurrrawaradxaandrecords can. Address all 20 -word ads 

to R&R Free Opportunities. 2049 Century Park East 41st 

Floor. Los Angeles. CA 90067. 

R&R Opportunities 
Advertising 
1x 2x 

$200 /inch $150/inch 
Rates are per week (maximum 35 word per inch includ- 
ing heading) Includes generic border If logo. custom 
border or larger heading are required. add 12 inch 1560 

tx. 550 for 2x1 In addNon all ads appear on MR 
.vebsite (n'u'w radioandrecords corn) 

Blind Box: add $50 
The R&R address and your box number adds 12 words 
to your ad. Regular Opportunities rates apply to Blind 
Box ads but a 550 service charge is added for ship- 
ping and handling 

Positions Sought: $50/inch 
Individuals seeking employment may run ads in the 
Positions Sought section at the special rate of S50 /inch 

Payable In Advance 
Opportunities Advertising orders must be typed on 
company /station letterhead and accompanied by ad- 

vance payment. Please submit ad copy & logos via 

email to kmumaweradioandrecords com. Ads are also 

accepted by fax )310- 203 -8727) or mail Visa. MC. 

or AMEX accepted Include card number name as it 

appears on credit card. expiration date and phone 
number Blind box responses are sent to advertisers 
every Friday by first -class mad. 

Deadline 
To appear in the following week's issue your ad mu,' 
be received by Thursday noon (PST) eight days prier 

to issue date Address all ads to R&R Opportunities 
2049 Century Park East. 41st Floor. Los Angeles 

CA 90067 

RADIO ft RECORDS, INC. 
2049 Century Park East. 41st Floor. Los Angeles. CA 90067 

R&R is published weekly except the week of December 25 Subscriptions are available for $325 00 per year )plus appllc.i'i'e 
sales tax) in the United States 5330 00 in Canada and Mexico and $495 00 overseas r U S funds only) from Radio 8 Records 

Inc at 2049 Century Park East. 41st Floor. Los Angeles. California 90067 Annual subscription plan includes the weekrr 

newspaper plus two R&R Directories issues and other special publications Refunds are prorated based on the actual value of 

issue received prior to cancellation Nonrefundable quarterly rates available All reasonable care taken but no responsibdrt, 

assumed tor unsolicited material R&R reserves all rights in material accepted for publication All letters addressed to R4P or its 

Editors will be assumed intended for publication reproduction and may therefore be used for this purpose. Letters may be edited 
for space and clarity and may appear in the electronic versions of R&R. The writer assumes all liability regarding the content of 

the letter and its publication in R&R Nothing may be reproduced in whole or er part without written permission horn the 

Pubksher 

© Radio & Records. Inc 2006 

POSTMASTER. Send address changes to R&R. 2049 Century Park East 41st Floor. Los Angeles. California 9006, 

HOW TO REACH US RADIO 8 RECORDS. INC.. 2049 CENTURY PARK EAST. 41ST FLOOR. LOS ANGELES. CA 90067 

CIRCULATION: 310. 788.1625 310. 203.8727 

NEWS DESK: 310-788-1699 310-203-9763 

RAR MUSIC TRACKING: 310-788-1668 310-203-9763 

ADVERTISING /SALES: 310-553-4330 310-203-8450 

subscribe ft radroandrecords.com 

newsroomciradioandrecords.com 

cmaxwelleradroandrecords.com 

hmowry e radroandrecords.com 

WEBSITE: wwwradioandmcpds.cxm 

OPPORTUNITIES/MARKETPLACE: 310-788-1621 310-203-8727 

EDITORIAL/MAIN OFFICE: 310-553-4330 310-203-9763 

WASHINGTON, DC BUREAU: 301.951- 9050 301- 951 -9051 

NASHVILLE BUREAU: 615-244-8822 615-248-6655 

kmumaw 4Y radroandrecords.com 

maiiroom e radroandrecords.eom 

jlowarderadroandrecords.com 

Iheiton e radioandrecords corn 

76 Radio &Records July 28, 2006 

www.americanradiohistory.com

www.americanradiohistory.com


CHR/POP 
W TW 

1 ILLY FUOTADO FITIMBALMED Praescwaw ffle Waal 

2 'MANNA Unfaithful10e1JewvlIMO 
3 CASSIE Me & U (MestSe yczaveBad Boy /AtlntttJ 
5 PAIIC! AT THE DISCO I Onto.. /Daapda emfa (ail Ratatr jva) 
1 FRAY Over My Head ICabla Carl i ) 
4 6 SHAKIRA fIWYCLEF JEAN Hips Don't Ls /E/e/ 
9 CHRISTINA AGUILERA An't No Other Man /FA"OW& 
10 GNARLS BARKLEY Crary (Oowrown/la WAdmbcl 
11 PUSSYCAT DOLLS NBIG SNOOP DOGG Batton (A &A4Mtrsrooel 
6 10 FORT MNNO... Where'd You Go OWN, ShoplVrner &as./ 
8 11 CRAMIIIM / AIRE f1KRAYZIE BONE Wm Novara Motown) 
16 ® CHERISH De h To It /Sao AWN,Captol 
13 13 ALL AMERICAN REJECTS Mon Along (O perousdMrscgoe7 
12 14 NICK LACNEY What's left Of Me Uwe/Zomba Label Grr l 
14 15 BEYONCE' fIJAY Z Dew Vu Waste World/Sony Urban/Columba) 
25 O JUSTIN TIMBERLAKE Sex yBack 4/melanins/at/WC/awl wl 
15 17 NICKELBACK Saved Me (Raadwww/e/MG/ 
18 PARIS HILTON Stars Are Bad (Warner Bras./ 

21 JESSICA SIMPSON A Public Attar /fpr/ 
19 70 SEANPAUL Temperatwe (VP /Atlaatml 

24 a YUNG JOC Goan' Down /Bid Boy /Atkndc7 
17 2? FIELD MOB fICIARA So What (OTP/GeNnì 

29 KT TUNSTALL Black Horse & The Cherry Tree Relentless/Wpm, 
22 24 PAULA DEANDA fIBABY BASH Bong Too Much (Arista) 

26 LIE' JON }1640 & SEAN PAUL Snap Yo Fingers /TVA 

30 SEAN PAUL... When You Gonna .Give It Up To Mel (VP /Atlantrl 
45 FERGIE London Bridge rA &M /Inlrscpe( 
32 RED HOT CHILI PEPPERS Dan California ,Warn &as.) 
27 29 CHRIS BROWN HUE' WAYNE Game That LJn'e/Zanb Label Gavel 
28 30 ASHLEY PARINI ANGEL Let U Go /NIasAGrowrdNaversa/Matownl 

Al MOST ADDED 
NICK LAWNY I Can't Hate You Anymore L1ivege de 1 l &o p/ 

41 MOST INCREASED PLAYS 
FERGIE London Bridge (A&Allrterscrpe/ 

TOP 5 NEW & ACTIVE 
RASCAL FLATTS What Huts The Most R yrr Sine}/ 

LETOYA Torn (Carta) 
HINDER bps Of An Angel (UniversalRpedlrl 

T I. Why You Wanna /Grad HustAdAdamicl 

GYM CLASS HEROES The Queen And I iDeraydancemeled 8yRraeNlaval 

CHR/POP begins on Pape 22. 

AC 

1 1 DANIEL POWTER Bad Day Abram Bras.) 

2 2 NATASHA BEOINGFIELD Unwritten (fee 
-1 JAMES BLUNT You're Beautiful (Castrd'At4atr1 

LIFEHOUSE You And Me (G,Maal 
5 KELLY CLARKSON Because Of You (RCA/RMG) 

6 NICK LACHEY What's left Of Me Unoloada lapel awl 
1 ROB THOMAS her The Same (AtMtt1 

10 BON JOVI Who Says You Can't Go Home RsLad'1LUMG1 

9 9 CHRIS RICE When Old You Fri In love With Mel (Cobwbe/M10/ 

8 10 MICHAEL SURE Save The Last Dana For Me (143/Rehae 
11 FAITH HILL... Like We Never Loved At Al (Wrier &asXCNN 
11 FIVE FOR FIGHTING The Riddle (AwreCakwabu/ 
13 KEITH URBAN Making Manaus Of Us Coped BLGI 
14 KT TUNSTALL Black Horse & The Cherry Tree (Meatless/Wpm, 
15 RASCAL FLATTS What Huts The Most Clyne Sher/ 
16 NICOL SPONBERG Crazy In Love (Carol 
19 MERCYME So Long SW indwaba/IIVO) 

1/ 18 TAYLOR HICKS Do I Make You Proud U /RMGI 
21 

8 
KELLY CLARKSON Walk Away (RCA/RM6/ 

24 LIONEL ICHIE I Cal It Love aslawi GUAIGI 

20 71 BO BICE Th Reel Bing NCMFAM) 
22 27 CHICAGO Love WI Cesar Back MIisNWaraer &as./ 
23 JON SECADA Free /lir8l 
16 JACK JOHNSON Upside Dews AM,wMiwFAevwsalRamble 
30 SOB SEGER West For Me ICpwte4 
25 FRAY Over My heel (Cable Cm) lEg) 
21 C NANTAI LMAMRMY Fees L.A. Love lIkomo xse fntMaeaam/ 
28 28 LOS MELT ROTS Wiiatats MrMrsi ßPy 
29 29 CAINE SIBINIVNII Jew Tale Woe BMW Ong* 

Tr emus 1MwTieEars Bella 0911k isi 

#1 MOST ADDED 
no Nam who The san se Otee 100MQMrtsd 

#1 MOST INCREASED PLAYS 
OM JR I VIP Sep Ter CPI* New lkhrWAON9 

TOP 5 NEW & ACTIVE 
NATALE ORANT The Red Me ACaWNIte. Ma/ 

O . DIAZ Ne Mae Tun Owe Cite 
ENTA Same Sad Gae*ye AUlpssd 

DANK NWT* Fm Lase /wane 111n/ 
TOM 111 Cer Caws WilRewers ONO Jowl 

ACMpisair Pap 41 
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AA THE BACK PAGES 
July la, ZOOe 

CHR/RHYTHMIC 
LW 1W 

2 1 CASSIE Me AU AMrrrSeYeÓwBMBoy/Aderre/ 
1 2 YUNG JOC Gos' Dews IBMBoy/AtioNcl 
3 Q BEVY FU RTADO f11RNAtANO Promiscuous O A N 
4 4 LIE' JON ITEM A SEAN PAUL Snip Yo Fingers (7Y77 

5 5 CHERISH Do K To N 4371e1WfCipva0 

6 0 640 ffTPAIN & KANDI GIRL U And Dat WeprisVVAIf7 

7 7 KEILS 11100 SNORT Bossy f.k4Zaatla Label Growl 
8 8 RIHANNA Unfaithful (DNJaaa1OJM6/ 

9 9 FIELD MOB MLpARA So What (OM/Geffen/ 
10 10 BEYONCE' IIJAYZ Dap Vu Marine WaAYSay UrbenCokraW/ 
13 NE YD Sexy Love (OWJaaa70/MGI 

15 SEAN PAUL. When You Gonna (Give It Up To Mel LYP /Atlemic7 
18 CHINGY IITYNESE Pulling Me Back (Caper* 
17 YOUNG DRO WA. Shouldw Len (Gnd /Aatb'Atbrmcl 
11 15 T.I. Why You Wan, (Grad lkst*dAdwrtrl 
14 16 LETOYA Torn (Cpe& 
12 17 CHRIS BROWN MIL' WAYNE Gamine That LJnr'Zoaab, labeGrospl 
16 18 CHAMILLIONAIRE fIKRAYZIE BONE Ride /UarnssMMama/ 
20 19 GNARLS BARKLEY Crary (Dowmowrvlar /Athena) 
19 20 PAULA DEANDA IIBABY BASH Doing Too Much (Aratal 
21 21 JANET JACKSON fINELLY Cal On Me Nape 
22 22 SHAKIRA ffWYCLEF JEAN Hips Don't Lie (fpcl 
26 YUNG JOC I Know You See It LBad Boy /AUantrl 
24 CIABA $ICNAMILLIONAIRI Get Up deface /Zarb Label Growl 
25 PACK Vans (Up Nee/Jive/Zomba Label Group) 

23 26 BUSTA RHYMES... I Love My 6" " (flproda'Atrrmrt)vinrerscpel 
28 OMARION Entourage (Sony Urbrvfpcl 
31 PITBULL Bapplas (TVTI 

37 ' SHAREEFA IAUOACMS Need A Boss (DTP/DrlJeWID/MG) 
40 PUSSYCAT DOLLS HMG SNOOP DOGG Owens NAM'Fnrrscgpei 

#1 MOST ADDED 
MONICA EIDEN F'ANCINQE BOY/ Everytsr The Bat Dreg tJ/RMG/ 

#1 MOST INCREASED PLAYS 
CNINT FIFYUESE MN Me Back ICyeol 

TOP 5 NEW & ACTIVE 
MIL CAPONEE Don't Gm It Twisted (SA/C/ 

MIS Chain Hap Low (Geffen) 

CHAM FIALKEA KEYS Ghetto Stay (MedADANWASNAld 

PLAYA-Sall FIPITBULL Get Freaky /G41aaiw/Uanwsap 
LLOYD BANKS FI50 CENT Hands Up (GUnt/Astrscp ) 

CNR(NRYTHMIC begins on Pape 27. 

HOT AC 
LW 1W 

2 1 KT TUNSTALL Black Hase & The Cherry Tree (Átilradrss/Virpre 
1 2 NICKELBACK Sawn' Me IROU6awn0111A0 
3 3 NATASHA BEDINGFIELD Unwritten (f/c) 
5 FRAY Over My Head (Cable Carl (Epen/ 

9 GNARLS BARKLEY Crary (Dowatowru1avWAUantel 

6 6 GOO GOO DOLLS Stay With You (Wray Bras./ 

8 RED HOT CHILI PEPPERS Dan Cakforrn (Winn &as.l 
7 8 KELLY CLARKSON Walk Away (RCAMMG) 

4 9 DANIEL POWTER Bad Day (Wane 'Broad 
10 10 JACK JOHNSON Upaide Down IlkstAAnI/Uoversal ReaedlcI 

11 ROB THOMAS Ein TM Saar MUNRO 
16 JOHN MAYER Waiting On The Werts Ta Chang LAw,r.CohANN d 

14 FIVE FOR FIGHTING The Rile Mwur.CokshAl 
13 14 NICK LACHET Whet's Left Of Me iM*Q' ahe ant/ Grwp/ 
12 15 JAMES BLUNT High ICaurr'AAbade7 
17 t® ALL- AMENCAN'EJECTS Mara API tOmPeseKeencipi 
15 17 BO RICE The Ran Thing (RCAAMITe 

18 8 SHARMA NVFYCLEF JEAN Is Owl Ls 'pie 
20 BLUE OCTOBER Hats Ms RAWarsalAMA** 
19 20 'MANNA SOS OW JeteIAMS¡L 
21 RASCAL FLATTS Whet Hurts The Mal gym Street) 

22 KEANE Is R Any Wender Aste wein( 

24 MAT KEAMEY Whine Loh Te Lea /AwaysCda iai 
23 FURT MNOR_. Wherid You G. Abukir Shoram, bn.) 
25 CKNSTINA AMA RA Akt't Ne Other Mn AAfCMMRI 
28 MINIM BAILEY NM PM Yaw Ramds On /GemO 
32 FRAY Hew To Sava A Lit Epid 
26 28 SMASH MOUTH Story Df MY Me MierildkreN 
33 NICKELBACK Far Away iiaeieteN MMEP 
30 SNOW PATINE CMtt; fora ifallb raine/ 

#1 MOST ADDED 
CORONIE GALLEY RAE M Tar MoredeNe Rl)eM 

#1 MOST INCREASED PLAYS 
JRIN NIMYI WAN On Nadi Te amp dlKrNtiiKr 

TOP 5 NEW & ACTIVE 
IAI=MSS Col Let Si MAWS 
MIMI= Wade MAWS 

MINIM Leeassp Tir Herd Way RAM 
MGM L*e Of An Aga *NNW 
UMBEL u I Cd N Loa il imAID llSl 

AC Mika al Pap P. 
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27 
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YOURS ONO FELL SAatltler Lan Ova IHestk/AAYr&1 
LI: JON REM & SEAN PAUL Snip Ye Fingers (TIM 
Ti. Why You Wawa (Greed Mist /Adnatr) 
FIELD MOB fICUARA So What /DTP /GeILu d 
YUNG JOC Gem' Down (Bad Boy /Attantrcl 

SEMONCE' fIJAY Z Dep Vu (AArsr WodarSay LkM Columbel 

CASSIE Me & U (WrtSabrbaa'BNBoy /Adrue/ 
LETOYA Torn (Capao, 

CHINGY IfTYRESE Puling Me Back /Caprod 

KEILS MOO SHORT Bossy LJM/Zoo& label Group) 

CHERISH Do It To It (Sao h tI/CaptoF 

N I-YO Sexy Low IOW Jaet iMGI 
MARY J. BLIGE Enough Cron' ( Gellen) 

JANET JACKSON If/JELLY Cal On Me (Vrgn) 

JAMIE FOXX ffTWISTA DJ Play A Love Song U/RMG) 

YUNG JOC I Know You See It Sad Boy /41/amicl 

BUSTA RHYMES... I Low My B"" (fyamode /AltrmatNlntrscopei 
E-40 ffT PAN A KANDI GIRL U And Oat Wear:se/8Mfl 

LYFE JENNINGS S.E.X. (Sony UrbwaCalydvl 
RICK ROSS... Hustle' (S/e M SAdeDel Jaery /OJMGI 

CHRIS BROWN fllll' WAYNE Gmme That tJme/Zanba Label Gl wp( 

SEAN PAUL... When You Goaia iGrve It Up To Me (VP /Allannu 
SAMMIE You Should Be My Girl (Rowdy/Uiwersal Motown) 

RIHANNA Unfaithful WetJmivlOJMG) 

CIARA fICHAMILLIONAIRE Get Up (Lai-ace/Zomba Label Group 

MILA J... Good Lookví Out (TUGJVrrvrselMotown) 
PHARRELL fIKANYE WEST Number One (Ste hallMtrseooe, 
N E YO When You're Mad Wet JanelDJMCI 

OMARION Entourage (SayUNNOpr) 
SLEEPY BROWN... Margarita/Pep WMWrgori 

MOST ADDED 
JOHNTA AUSTIN Turn It Up (So So LAW/Wpsr 

#1 MOST INCREASED PLAYS 
CIRBST FlTYIIESE Pulp Me Back (Cptop 

TOP 5 NEW & ACTIVE 
Libya She 0M't Apnea 

UNK Walk It Out I& OrwArIO* 
DU FIRICK ROSS On Same Reel /Sr So Dr(4Vegà / 

MEGAN ROCHELL Floating LOlJa il0JUG) 
LIONEL RICHIE I Call It love ASlaed /DJMG/ 

URBAN begas M Pap J1. 

ROCK 
LW 1W 

1 1 RED NOT CHILI PEPPERS Dan California (WraerbeeJ 
2 2 THREE DAYS GRACE Arena/ I Have Become Lkiw2aerN UAW Group 

3 3 BOCKCHERRY Crazy Bitch (Eleven Ser wlan/ 
4 4 TOOL Vicanous /i'atano'Zaade hiss}frapV 
15 a AUDIOSLAYE Original Fire (fprdlan srgeI 
6 6 STONE SOUR Through Glass (RaaalsNNr,BAMI67 

5 7 GODSMACK Span RAsiiersadRemilel 
10 0 HINDER Lips Of An Angel IFAnenssiR paife/ 
9 9 MAKING BENJAMIN The Diary Of Jain (Hollywood) 

8 10 SHOWDOWN 'Dan You (Albeid 
7 11 WOLFMOTNER Wawa AbAdarlaserscc e) 

11 8 ess KORN Coming Unl /WOW 
14 ® TOM PITT Saving Gnu LAurrca 'Wnwr Bros.) 

12 14 SEETHE' The fiift (WàWL l 
21 ® NICKELOACK Rockstr (Puna' ìWAIFG) 

13 16 PEARL JAM Lie Wasted URIC) 
20 ® DISTURBED Land 01 Centurion /RpniN 
16 18 GODSMACK SMe Dew (LlraersalReeetdcl 
22 OD SNNIEDOWN Hems Mlittel 
18 20 BLACK STONE COMMIT Leak Tram /Roodrunne /ID/MGI 
17 21 PEARL JAM World Wde Stiti/4 AA41FlTal 

23 22 RACONTEURS Steady. As Sin Gen /FiteAiuNV2) 
24 All Phu Meier /Try IwI lMeraap. 

TOOL The Pm IKáawames Lakare pV 

25 RED AST CNII PEPPERS Tel W Baby /Wear Bros.) 

19 28 NICKELOAC' Seers' Me REoailirw ILUNEI 
27 27 MOM OF A SEAMAN Same *Wee O wtiwr //LUNGI 

MOBASTABK hues Of YOU AWIWAWI f 

CMOSFAM Mina a OMB* 
AB9OES SEVENFOLD Sew TM Off Nam bud 

#1 MOST ADDED 
SOlMIN I New MAW 

#1 MOST INCREASED PLAYS 
ASIMILASE OdliilFbeMitt O eiNetpsd 

TOP 3 NEW & ACTIVE 
NM INNS Wait Fer Ns fepiud 

NINICSINIT Not 2 Yee Elmo Soowesrrl 
PARK -iii My Cry ('wind 

ROW limpw w Pep Al. 
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URBAN AC 
LW 1w 

3 e MAN MCOMT Find MyaN h You AlAwerwFAiwsal 
1 2 MARIAN CANEY Fly LAN A Bird 14i /ßiNN¡I 
2 3 AOTNBOY NANBLTM Can't Li M Oa SN AnOM1rlaidSeel 
5 0 LOTION YAOBRSSS SAiw L41MNit 

4 5 TUNA MAME Oi Was rm. ALNrFAAriwsNlMrLwnN 
10 0 LNEL NONE 1 Call N L.w ar./laAAp 
6 7 URBAN MYSTIC I Muss !SORB 
7 e MR BMTNENs_ Jwt Cars Hop_ Qr/Salgr/JatNELMA6/ 
8 9 L9IE SENT Potty Iilr tfri/grILrisMPor &erJ 
9 MARY J. OUSE M Without You SONO 
12 GRAMME MUON Ns Words LAkerZaNM ltlM GmItV 

13 MURK JONES Cr Gum Bs IlaFaaaloM [abed 6wM 
16 MANY J. NUN Etayt OM' ICAed 
15 14 K. FNANNINI Wig_ fa Vi SwICr*e Gwnic77Mdr /aMl &NM/ 
14 15 HEATHEN NUKE w Ms WARM 
17 MARY MARY Yatarpy /Soy IAAust'aleiiy 
18 LETOYA Ten /C4ritN 
25 BEYONCE' WAY-2 D. Vu /Mask MYrIIWV IwWCaMN1AI 
22 IMAME Tlert's time RAeiersdAArarN 
21 WEN EYAOOM Yoe I(Ais2rwla lake tSaap/ 
20 21 SNAMCE TM Cu. Of U AeuyiAPlAysied 
23 0 al SCOTT The Fen Ia e Nod Yed nieAse AMcY 
19 23 JAENI The Chosen One Orr *Whew &1 
24 FEMME JACKSON Unti The Ed Of Tine KAMM 
26 25 IOIENZO OWENS Rama SM Yon Sole Wier 
28 MINCE Satnfid RAeirrMlRgoild 

JANET JACKSON NEW Cal OR IN MOW 
- K. MN= YnOwwh VoeLislilQlofi(dNlóiNgd 
29 JAYIEII The Adam r k YM d'afrrAN/ 

27 30 ISIEY BNSTENB_ BYw OH ANStINARI/.ANI1d BAR 

#1 MOST ADDED 
NATALE CRIE Dsy Diu f AYeolW9 

#1 MOST INCREASED PLAYS 
LIMB MIE I Cd H Law dalawilaNS 

TOP 5 NEW & ACTIVE 
ALNCONAUDoN For w Afar 

JAM& FOXX FRWNTA DJ P y A low Sas FIN= 
ANTHONY NAMILTM Slots Big Bows ISM SeArdZaele L Grasp/ 

TMMAN DAVIS Soho h The Put IYANirrsd 

TONY RICH PROJET Sarsu in' Monti /K/Rich Mar Brsep/ 

MAMAN bola WI PPP SI. 

ACTIVE ROCK 
LW 1W 

1 emu SAYS MACE Arvid I Han Moo LAierZNwM Lalr&NW 
2 2 TOOL Swims Wiles N?aels laMCrrp/ 
3 3 - Cons Undone (Soil 
5 MIEN lip Of Aa Mpg Idelandiipseiid 
6 STONE SOW Tkroeph Gloss AAsN/srwenlallie 
4 6 1113111110 CINU PEPPERS Dad Cdfo tie N'ar&MJ 
7 MANN ENUAMM The Diary Of No II ...el 
8 8 IIONNERY Crazy BOO flaw l awSmogs 

20 ABIIOSIAME OripelFie lFli'iie tsapel 
10 M ENACK Shine Dean Asniwasl*pad 
9 11 WOINNTIEN w. 4 INKY iampli 
13 8 111110 Lad 01 Worn ABpi l 
15 AR Miss Muir (Tigulksanswil 
12 14 GDOSMACK Sped AAisraillg isd 
11. 15 NM NMI Mud= Waui Ai11NsNtllrxt4pd 
18 

8 
A BN STONE MM CU Lindy Tee io wNIJAI r 

19 30 SE NN TO MANS TM Ki Nit modYmpayl 
16 18 MUDVAYE Edit. Sim Old 
17 19 PEARL JAM Lis Wasted UAW 
27 it a SHINEDOWN Homo (AMOK 
21 21 BLUE OCTOBER Hate IM IYAiwaYMotown) 
23 22 LOSTPROPNETS Rooftops CebieBYd 
24 EIGHTEEN VISIONS Victim ITAai llIsic' 
26 CIIOSSFADE Minable ICaiatYd 
29 FLYLEAF Ftr1y Ahve (Ocroae'RCAI/NASI 

25 26 TRAPT Disconnected (Out Of Touch IlPansr&MI 
32 NUN FOR MY VALENTNIE Tors... fee tkali e?weMLeeGraay/ 
30 STAINS Kira Of Al Exams 
35 AVENGED SEVENESUINNI The Erg fVanwflosJ 
31 3O RACONTEURS Sue1F.Ad IMO= pairria 

#1 MOST ADDED 
KACK LABEL SEIM Como Jude AlteiwwalQ Mi 

#1 MUST INCREASED PLAYS 
AUDIOSLAVE Orgiel Fit ipicl Ars[apel 

TOP 5 NEW & ACTIVE 
BE LIST CBI PEPPERS Td W Biy INlrer Seri 

IACBNA COIL EsEoy The Shea Crary Mehl 
NUM INN You Wye Yowl Ada1MAN81 M Nita óuul MawNDiNIGI 

NWT Fis Man /Coda/ 

MOIRA tapir ae Pape SI. 

KRTHE BACK PAGES 
July 26, 2006 

COUNTRY 
LW Iw 

2 1 CAINE NME#wNNN DWI Mpg T. Rowair Me Wed 
1 2 BM PARLEY TO World ¡Ands/ 
4 8 TRAY KEFTN A UN Too lau Aber Ay AIre1NLNAie ssI 
5 =OW ATKNS N Yowls Going Through Hd.. Aar// 
3 5 KENNY CIIESBEY Sewnrtine IBfK4l 

6 RASCAL FLATTS MM And My Ges irk Seed 
7 GART ALLAN UN An't Alleys BNwAihi =CAI 
8 WNECIMBN Lone TM Pisa AbNWiaMParrr&eel 
10 STEVE MY bad New Gifted Rand 
9 UTTLE NO TBWN Btiq N On Ham A5peiN 
11 KLTTLI MSS= heroin I Inn Yew Nome (Arse) 
13 BMBKS Si NS Btiiq Urilps Urinn 
12 EMC CIIBNCN Hew'Biw Yes Cm= 
15 FAITS WL &whin Ad Swn.aie Name &aJ 
16 JBSN TURNER WW1 You Go WMIA No OWN 
14 ILLY CO NNIN N WAN. Why. Why AAn+rH 
17 JAKE SOB Yoe Haw (RCA) 

19 GOWN STRAIT Gm It Away INCAS 

18 PAT MEER FM Mt lie It Shaid (8AW 

20 JOSH MMIN Favorite Stau DI Mind /Lyric SINEW 

21 BIOS MSI 8th Of Noeeiu Narrow Bros) 
22 BAUELLE PECK Fell' A Bed Man /8g Mohave) 

23 TRACE ABOS Slily le p lI 
24 TINT MUN N On Apo Tnrglrt rCatwie/ 
27 KANN LAREN I Don't Knew Who SAN Sad /Gins a w /BAUM 

26 26 MINIM LAMBERT New Shim /CaMia/ 
28 GMTtIIEN WILSON WM= Gis elwahi I 
34 NEW BENTLEY boy O A Marry Capitol 
30 DARN MAU Lea To 111#AEltiill 
28 ENTNMTM Msetutais NMI 

#1 MOST ADDED 
ALM JACKIBN Ube MIN ON A Rea *NW 

#1 MOST INCREASED PLAYS 
ALAN JACKSON Lie Red On A Rua /MEW 

TOP 5 NEW & ACTIVE 
STEVE AUN Y. Don't Knew A TAAq eCrrOSlorker bribe* 

TRACY BYN I Cheapest Mad /ifs. dMd1NrwAbe¡eey 
=SNOW NANO TWO So You /Wiry ON A4NAsi/ 

NIAN MMCCOMAS God Good Loin' Iltrapet1 
MATT AEONS Bad As I Mu To Ills ersWSore 

COUNTRY tapw w Pap N. 

ALTERNATIVE 
LW 1W 

2 1 RACONTENIS Sturdy. As SAN GMs Mir AWV21 

3 AFT Misi Mode (ley fr4Mwxapa) 
1 3 NEN NOT CNNJ PEPPERS OM Cifen i.INeew &M./ 
4 4 Taff DAYS GIACE NMI I Hoe INCae 1frea deUbe6m*/ 
7 38 SEAMS TB Wit TAN KM AtiaeriJ%pid 
19 

MA 

AIINILAVE Or jidFes Epiei.i acepel 
5 7 TIDE Yrtanous A tilt a ea Laldóep/ 
6 9 ANGELS AM =MANS The Admen /SrarMeC Yard 

9 9 OMB SMILEY Crazy 10erato rs(ne'Atl ittd 
10 TAO(IACI SUNDAY MakhOewSurs Mom Ms) 
11 NUM MANN TM Dory Of Jane Idly.../ 
8 12 ME KUNIO NM w Ili iwsnl1lWe.N 

15 0 NICE 1EMIY Crazy Bitch aorta Sorada el 
12 14 PEARL JAM Life Wasted N NOi 
14 15 KORN Coming Under Ain 
17 STONE SOUR Thy* eYaAM/wavadl lla 
16 LOSTPROPHETS RselLps ItWashiti 
18 PANIC! AT THE =CS IWls _ßcodscalnii//Vl4waRaval 
13 19 WOLF MOTS= Wow alstilmilistssysl 
32 KILLERS Who YU Woe Tom AitrlßiRM 
21 MUSE Knights of CO NMsAIKNUíet.) 
22 22 DASHBOARD CONFISSININ. I:w't Wan MIpMOMrs gel 
23 RISE AGAINST Rork To Foil Aldisd 
29 RED HOT CHILI PEPPERS Td Sob, Wooer Bros.) 

26 KEANE Is It Any Wordy IiMiliabled 
24 28 SNOW PATROL Hands OpM ££81111Wescese/ 

25 27 SHE WANTS REVENGE These TAMP /Geller 
28 28 HOOSASTANG Mode Of You 0.001111MQ 
33 DISTEND lad Of Confusion Abrire 
31 GOOSMACK Shuns Dom Nisi eolAlperklc/ 

#1 MOST ADDEO 
ItM I m Ills am Uwe Tog AtaMIGI 

#1 MOST INCREASED PLAYS 
*MEARE OliginiFi AÿyioNfsmapN 

TOP 5 NEW & ACTIVE 
TNNI NIKE Noct Soon all 

BLE SCRIM Ms TM Dow RbirsalMeow* 
. CUMA STAM M_ Swim On A Hoe ISM It) Ali len Cwewa) 

PEEPI N TRAM wad 
BOOM VISION Victim /lraetlil ..J 

ALT6INAT7VE lira ea Map SI. 

powEawm 
MEIIAIASE 

SMOOTH JAll 
LW 1W 

1 PETE MATE Whet One It Tie (f No Yew Lod tsikedid 
2 I =NI ARAN Tow BM ISIFI SNá! 

4 WAYMAN =DALE Get GOWN Om h Aidesral 
3 4 PMKIPE sAlsuE TIM Os N Apt AMeettsrrsrd 
1 0 NNW uINNE Always Thinking Of You Merida JuzAMI1 
5 8 BRAN CONSENTS= Lot's Get Started (GRPMUGI 

6 7 RIGE NONE parie *axis Jaz/fhMI 
9 FlLAY... My lovés Leavei /BYebrdRCAValr/RAIF;) 
11 COMM BAILEY RAE Put Your Records On (Caprar 
8 10 RAMIFY LEWIS Oh Happy Day (Swots Jan/f 
10 11 NAY PARKER, JUL Miawloya Beady (Ray* Max Grasp) 

14 0 MIRY NJ Hours Back... /sgdyred.ccWWawe forecast/VW 
12 13 PAUL OM Mwiglut 161M/7WSI 

13 14 DAMN PACK Bidden Part DI Me RUaA/Cancad 
17 JAllMASTENS V Free As The Wind (Trgan' N'Rhythm/ 
19 DAVID ENMT But Street IPra4/Concodl 
18 PIECES SF A BEAM Forward Emotion (Meads 14 ) 

16 18 MAN SIMON Sisrd.y Cod /Rendezvous/ 

20 RACK BRAN Gnaw Is In TIr Hart (Aftweal 

23 WEIR UN/wike Coin, 
26 SILTS Lai Who's Homed /ether 
24 22 ERN: BANOS CNN' Ow HawkJaNAM77 
22 73 JAM (MES send Heeip Abrade Jarr /fM7l 
30 USSR BB 1 GIN Lee AMIe stalMSr 
27 MAR= =mows Mood To ClR I/AsNi N/ 

PARERA WILUAMS PMilice VC. (SkeeeeW 
28 OU SU Easy Does It /Tie ear' N' Myth* 
29 28 NNW ELLIOT Say Its So (Milo) 

11111311113. FRANKS Under The Sun (Kectlr 

JINNANNSON LIMO thou INeshhollniwselApsisd 

#1 MOST ADDED 
INEi INNE I Call N low ßlselMMNi 

#1 MOST INCREASED PLAYS 
FOLIIMLAY FIR. MCDONALD My lovés Leaven' /dlwdi'fRCA Yscta /RMG) 

fUP 2 NEW & ACTIVE 
EVMTiE NA! MNdNy Spooks Osimehiti 

BEN AMI N I NO Got You (Nam* Ju fANI 

SNOODS JAZZ tapM see Mara 4S. 

TRIPLE A 
IW 1W 

1 0 TOM PETTY Saving Grace IArwicavlVrr &psi 
2 2 GRAMS BABILLEY Crazy lOswrtoe.Kaw/AZ/rncl 
7 JOIN MATES Wiling Om The World To gunge (AwarwColeáal 
3 KT TWSTALL SnideAy ISM (Rokailns/Vipal 
8 KEANE Is h Any Wades AMwsce0 
5 6 LOS LONELY BOYS Oianre.Ms (Or AImic fMI 
4 7 GUSTER One Man Wrecking Math. RMe see) 

8 8 RED NOT CNIU PEPPERS Dam Caaarmo New Bras.) 
13 0 FRAY How To See A Life /MO 
11 10 MAT KERN EY Nothing Left To lose (Awa eColorahel 
16 0 GOMEZ How We Operate (ATLVRMG) 

9 12 MARK KNOPFLER._ This Is Us /NaresoclWanr Blasi 
15 13 CORNNE BAILEY RAE Put Your Records On (Cepeoll 

10 14 CMS !SAAR Kim Without A Castle (Rewire 
14 15 SHAWN MULLINS Beautiful Wreck /Yarned 
17 0 RACONTEURS Steady. As She Goes lain! AWN?) 
12 17 JAMES BLUNT High /Custaal'Aftanhcl 
21 0 SNOW PATROL Chasing Can (A &M/rgrscopa 
18 19 COLDPLAY The Hardest Pat /Capra/ 
24 a BEN HARPER Get It Lie You Lie It (Vrgn) 
19 GOO GOO DOLLS Stay With You (Warner Bros.) 

20 ZI6GY MARLEY love Is My Religion (Tuff Gorge 

27 SONYA KITCHELL let Me Go (Velour) 

73 OMAYON FRANKENREITER Move By Yourself /loss Highway) 

25 ROIL KIM MO Paralyzed IFeeriess/ReposWWanrrBros.) 

30 111111111111111111 Laowiq The Hard Way (Hybrid) 

29 ENIFM/OIEI1iDIN&HlwadCakunlul 
27 28 SSA ARRNS awl Up And Be Strang (legacy) 

16 29 PALM.ION111spen(Wear &os.) 0 BARMAN= USES ba eao i W erred 

#1 MOST ADDED 
SHAWNCONN FN w LIP IM ostkit I 
#1 MOST INCREASED PI AYR 

RAY LAMONTAGNE Three More Days IRCA'RMGI 

TOP 5 NEW & ACTIVE 
TIM M UNMAN Howl w Dom Rwraussnv / 

TRAM A. I Radial Yee Now leih Sal 
OASINOAM CINFEUUMNAL Don't Won /Yaptliencgoe) 

FOS MONTEI S Minds I A IO 
BRUCE COCOON Mama Whoa It Cones To You /Taw NrtMbeabl 

TRILf A tapins to Pap 57. 
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L_ BY ERICA FARBER 

ark Masters has a plan. As CEO of the Talk Radix Network, his goal is to be fair, 
reasonable and treat people right. By doing those three things, he successfully 
competes with the large network companies. 

Representing a portfolio of handpicked talent that has both emotional and 
intellectual range, Masters has been able to grow the Talk Radio Network every 

month since he took control of the company. 
Getting into the business: -Ny father had been in radio since I could remember. He used 

to drag me around to radio stations where he'd combat some of the biggest talk show hosts of 
his era. I actually vowed never to be in radio. I have been an entrepreneur, been in magazine 
preprees, been a real estate developer and built different companies. Members of my family 
founded TRN in 1993. Part of the premise was that Rush Limbaugh was syndicated, so why 
couldn't other dayparts be syndicated? Art Bell was the first show we syndicated, and nobody 
gave it a big chance of success." 

Joining ERN: When I joined I was sort of lower -level management and involved in an 
advisory capacity to the then -president. The company was sold to Premiere in early 1998, and 
at the end of 1998 we repurchased it and I became CEO. rm the majority shareholder right 
now." 

Mission of the company: 'To find shows that create 
referral -based audience and that generate a profit for our 
stations. What does that mean? It means, do you hear about a 

show before you hear it? You heard about Rush before you ever 
heard Rush. 

"There are certain hosts who know how to crystallize the 
fog of your thinking in such a way that they validate your 
deeply held thoughts and beliefs. When that happens, when a 

host can take data points and turn them into meaning 
effortlessly, it shifts things you knew but didn't know you 
knew. That kind of host is incorporated into your personal life 
and your emotional life, and two things happen: You make an 
appointment to listen to that host, and you tell your friends 
what he said." 

The company's products: "We have 16 different syndicated 
shows. In the last decade over half of the top 10 shows have 
been generated by or launched out of our company. Art Bell was 

the first, then Michael Savage. Laura Ingraham, Jerry Doyle and 
Rusty Humphries. 

"One of the reasons we were able to buy the company back 
was that nobody gave us any chance of success. It was thought 
that the consolidation of the radio industry spelled the end of 

independent syndication. But my theory was that under the old 

mom -and -pop system, somebody who didn't get ratings could 
stay on forever, but under the new system, performance was 

going to be required, and if your programming was the best, it 
wouldn't matter if you were an independent or if you were 
owned by a giant." 

Representing Mancow: "We spent five years looking for an FM show because we believe 
FM morning shows are the power anchor, the monetizing agent, of FM stations. In Mancow we 
found a guy who, after the events of Sept. 11, 2001, changed his whole show. He looked at the 
ugly -American quotient, which was the shock -jock quotient, and said, 'I don't want my show 
to be about audio voyeurism. I want my show to be about music, entertainment, pop culture, 
political satire and substance: 

"AM is not as exciting as FM is, but AM is like a committed marriage - you trust the 
person. FM is like a one -night stand: You might not want to see him or her tomorrow unless he 
or she will excite you even more. In Mancow, the best qualities of AM and FM are combined. 
You have somebody you can trust who stands for something, who has deeply held beliefs, but 
who also has that edginess and excitement that work on the FM dial. My prediction is that 
Mancow, in the years ahead, will be the biggest morning show in America." 

What he looks for in talent: "We get hundreds of CDs a year. If you have great 
intellectual range but are cold, you might make it OK locally, but you can't make it nationally. 
If you have great intellectual range and great emotional range, you can emote on behalf of the 
audience. You get emotionally naked in front of the microphone, and the speakers disappear. 
And when the speakers disappear you create a relationship. Without emotional and intellectual 
range, it's just facts and data. 

"When a host respects his audience and prepares his show in such a way that there is a 

predictable path to an unpredictable conclusion or an unpredictable path to a predictable 
conclusion, the show becomes unpredictable. When a listener starts to wonder what a host's 
take on an issue is and when a host gives the listener a better perspective on what's going on 
in the world, that host is like gold." 

Long -term plans: "We are going to be launching more long -form programs in different 
dayparts. The 2008 presidential election is going to be the most contentious presidential 
election in 50 years and maybe the most contentious ever. We believe a certain percentage of 

FM stations are going to be converted to News /Talk 18 months to two years before the 
November 2008 elections. 

"Also, as cell phones offer more services and you can program your own music lineups, 
spoken word provides for exclusivity. In many markets you can get Green Day music on five 
different stations, but spoken word is exclusive to one station and provides the monopoly of 

personality." 
liggest challenge: "Constantly creating and cultivating a pipeline of talent that we can 

bring to radio when radio is so much about cost- cutting that it has moved away from local 

talent. Jerry Doyle is a perfect example. We started out in weekends two years ago, and now 
he's on 225 stations. He was an actor on Babylon 5 for five years, and before that he was on 
Wall Street for 10 years. 

"Michael Savage also didn't come out of radio. He has two Ph.D.s and a master's degree, 
and he wrote 18 books that had nothing to do with radio. Laura Ingraham was a clerk for 

Supreme Court Justice Clarence Thomas and a speechwriter at the White House. We have to 
encourage a whole new generation that may not have been in radio to try it." 

State of radio: "The dilemma that radio is in is that it has to serve Wall Street, and the way 

you serve Wall Street is by sending as much money up to Wall 

Street as you can. Cost -cutting has almost come to an end, and 
you now have to face the reality that the future of the radio 
industry is going to be based on talent. Talent comes in many 
forms - on -air and managerial - and both need to be 

entrepreneurial. 
"If your on -air talent is an entrepreneur in the way he 

thinks about the station, he'll not only give an on -air 
performance, he'll also care about the revenue of the station. If 

you have a manager who doesn't have an entrepreneurial soul, 
instead of being innovative and creative and taking joy in what 
he does and pride in creating a fun environment, hell be more 

like a political corporate operative and eliminate anyone who 

threatens him. 

"So the spirit of entrepreneurialism needs to be brought back 

to radio. It's still there, but it needs to be given more oxygen, 
because only through entrepreneurialism does innovation that 
cuts costs in smart ways create environments where you can 

increase revenue. create partnerships and do all the neat stuff 
that entrepreneurial companies do." 

Something about his company that would surprise our 
readers: "We're a pure meritocracy. There is no political BS or 

corporate politics at this company. We recognize and reward 

people for their ethics and entrepreneurial common sense. Our 

goal is to underpromise and overdeliver and to care about our 
customers' profit margins fust. Because if our customers make a 

profit, the world will beat a path to our door." 
Career highlight: "We've worked really hard to pay back 

with interest the trust that my hosts have given me and that the stations have given our 
company. It thrills me when we place a host on a station and they outperform the expectations 
that we had." 

Career disappointment 'There are always things you wish you could do differently. As 

you get older you get more humble and more grateful for the people important to you." 
Most influential individual: "I feel I have several godfathers. I respect Jack Swanson, Phil 

Boyce, Greg Moceri and a host of others who have always been kind and thoughtful to me when 
I was going through my most vicious learning curves." 

Favorite radio format "Talk." 

Favorite television show: "24. From a business standpoint, American Idol is sheer genius. 
I'm also a big sci-fi buff. The new Battlestar Galactica and House are brilliant." 

Favorite musical artist "Elton John." 
Favorite movie: "El Cid." 

Favorite book: "Atlas Shrugged."' 
Favorite restaurant "Delmonicó s in New York City." 

Beverage of choice: "Non -union Coors." 

Hobbies: "Outdoor stuff with my kids - fishing, water sports and all those sort of things. 
I also love art. I paint and draw." 

E -mail address: "mmasters @talkradionehrork.com." 
Advice for broadcasters: "Be entrepreneurial, and teach entrepreneurial thinking to your 

on -air talent. Be true to yourself." 
Advice for talent: Be true to yourself. Don't try to please the audience. There is 

something magnetic about secure people. The great thing about Rush or Savage or the greats is 

that they don't care if you're listening. It's just you and them, and they are secure. 
-The best analogy I could ever give of great talent is Johnny Carson. Carson was in his 

zone, and it was so secure that you wanted to be there with him. A lot of PDs get dictates from 

their GMs telling them to do this and do that, and a lot of people scare talent by saying, These 
are the rules:" 

MARK MASTERS 
P 

80 Radio 8 Records July 28, 2006 

www.americanradiohistory.com

www.americanradiohistory.com


N 

CM t an s eartists, 

.FFcélébñties and our friends 

ill the music industry who 

donated their time and talents to make the 

2006 CMA Music festival event 

and TV special an incredible success! 
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UNTRYMUSIC ASSOCIA 

' Country Music Assoc,.d i' im I_ MA Music Festival is organized and produced annually 
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