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ALL ROCK FORMATS 

SEPT. 4th! 
...Following up their 

Top 10 Single 
"Life Wasted" 
and #1 Single 

"World Wide Suicide" 

Sales to date: 
740,000 US 

1,392,000 Worldwide 

PEARL JAM 
GONS 
The 3rd single From their critically -acclaimed new album, now approaching platinum! 

"****Their best album in years" 
Rolling Stone 

"A monster comeback...it's evident that Pearl 
Jam is not only surviving but thriving" 

People 

"Possibly the best live act rock can claim" 
Los Angeles Times 

itar -shredding rock, ear -popping harmony" 
USA Today 
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WWW.RADIOANDRECORDS.COM: INDUSTRY AND FORMAT NEWS, AS IT HAPPENS, AROUND THE CLOCK. 

N wsFo 
MOVERS 
Rick Belcher, longtime VP of operations at 

Journal N/T WTMJ /Milwaukee and AC cluster - 

mate WKTI exits in the wake of a restructur- 

ing that eliminated his position ... Jason 
Wilmot, cu-rently PD at Clear Channel N/T 

KNRS /Salt _ake City, transfers to the cornpa- 

ny's Phoenx cluster as PD of NIT KFYI and 

sports KGME. He replaces Laurie Cantillo, now 

with Oprah Winfrey's Harpo Radio ... Unable 
to reach acreement on a new contract, veteran 

WOR/New York morning man Ed Walsh leaves 

the Buckley Broadcasting N/T outlet ... 
Citadel active rock WBSX/Wilkes Barre, Pa., 

PD Chris Loyd has been named PD at Cox 

heritage ro:ker WBAB /Nassau -Suffolk, N.Y., 

effective Sept. 12. 

SHAKERS 
Emmis' new CFO is Patrick Walsh, who 

joins from iBiquity, where he served as CFO 

and senior VP since 2002 ... Cox Radio 
promotes AC WSB -FM /Atlanta PD Paul 

Ciliano to DM for it and classic hits sister 

WSRV ... Radio One ups Doug Abernethy, 
VP /GM of its Houston cluster, to regional 
manager with oversight for the company's 
Dallas anc St. Louis stations ... Beasley 
elevates _oe Bell to market manager for its 

South Flo-ida stations, which include sports 
WQAM, rhythmic WPOW and country WKIS. 

S ONVENT.LON_1C 
1 J.S.M°.Eáaxs, 

tobe i) omm,em, 

"Talking Heads Of 
Programming" Share Their 
Vision For Radio 
Programming honchos kick off R &R 

Convention 2006 bright and early -9 
a.m. -on Wednesday, Sept. 20 at the 

Hiltor Anatole Hotel in Dallas. 

Veteran broadcaster Clarke Brown 

(formerly of Jefferson Pilot) moder- 

ates the executive panel, which 

incluces Journal's Carl Gardner, 

Enter_om's Pat Paxton, Emmis' 

Jimrry Steal, Cumulus Media's John 

Dickey and ABC Radio Network's 

John McConnell. The R &R Industry 

Achievement Awards in the National 

Radio category will be presented at 

this session. Don't forget that your 

regirration also includes sessions 

for the NAB Radio Show. See the 

complete R &R Convention agenda at 

Rad ioa nd Records.com. 

SEPTEMBER 1, 2006 

Clear Channel Reorganizes 
As part of an effort to build a "Hatter, more nimble" management 
structure, Clear Channel Radio has implemented a second phase 

of management reorganization. The latest changes follow the Aug. 

17 appointment of three new executive VPs of operations. 
The new structure involves four seniorVPs, each managing specific 

groups of markets -Dave Crowl /Central; Bill Gentry/Eastern; Mark 

Kopehuan /Western; Ed Krampf /Western -and four seniorVPs ofpro- 
gramming: Marc Chase /Eastern; Michael Martin /Western and 

Central, Gene Romano /Eastern and Cenn-a ;Alan Sledge /Western and 

Central.Additionally, the company now employs 12 regional VPs managing specific mar- 
kets and overseeing other geographies, and 10 president /market managers, tasked with 
exclusive responsibility for their single markets. 

Among other changes designed to increase efficiency, R&R has learned that CCR 
will dramatically reduce its number of regional VP of programming positions from its 

current base of 40 down to as few as 14. That will be accomplished by redesignating the 

majority of theVPs by reducing their territories and allowing them to focus more on their 
honkie markets. It's not expected that any regional VPs will be terminated as a result. 

"This new approach has fewer layers of management," Clear Channel Radio president 
and CEO John Hogan said in an internal memo obtained by R&R. "Today, our deci- 
sion-makers :ire better informed, more experienced, and as a result, more autononmous" 
-AMA. Boyle and Kceill Carta 
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Number of XM plug- and -play 

radios with FM transmitters 
cleared for takeoff. The FCC 

ends a four -month emissions 
probe of the Audiovox Xpress, 
Delphi RoadyXT and 
XMSportscaster. XM orders 
manufacturers to resume pro- 
duction so there's product on 

the shelves for the elves as the 
holiday shopping season 
begins in October. 

200+ SlOmil 
Quantity of AOL Radio stations 
offered as part of a relaunched 
AOL Music Now digital music 
subscription service. Select 
channels from XM Satellite 
Radio, specialty "artist discov- 
ery" channels and a music 
library of 2.5 million download - 
able songs are also part of the 
package. The unlimited service is 

priced at $14.95 per month -less 
for a la carte offerings. 

The amount of a very generous 

endowment Curb Records 
chairman and former California 
Lt. Gov. Mike Curb pledges to 
his alma mater, California State 
University, Northridge. At 18, 

Curb began his 40- plus -year 
career as a student composing 
songs before becoming a music 
mogul. Curb 
attended 
CSUN from 
1962 -63 
but dropped 
out to run his 

record company. 
ASA 

Adult Formats Driving Shares 
In one of the most telling nuggets to emerge from its analysis of the Spring '06 Arbitrons, 

Katz Media Group reports that "all of the formats that are either stable or have shown 

recent increases are adult- skewing formats. On the other hand, nearly all of the formats 

with a youth or young adult age skew show declines." 

The firm's National Format Averages study, which analyzed over 4,000 radio stations and nearly 

fifty formats in 296 Arbitron markets, brought more good news for Hispanic broadcasters: Hispanic 

was the biggest winner in the spring, increasing more than 10% over the same period last year. 

Another bright spot was the country format, which remained the share leader by a 2 -1 margin. 

Among the urban formats, Katz found increases in urban AC, urban inspirational and Gospel for- 

mats. In fact, urban formats account for three of the top 10 formats in terms of average market share. 

On the rock side, Katz noted, "The biggest declines thus far have been seen with AOR and alter- 

native /modern rock. AOR is down 4% since this time last year and 19% since 2000." -Mike Boyle 

THERE'S MUCH 

ON THE H EB 

Political Ad Frenzy 
Comes To Radio 
Stations up and down the dial prepare: "A 

media -buying frenzy" is headed radio's way 

as a record $2 billion in political ad- spending 

is expected to shower down on radio and TV 

in the comi ig weeks and months, according 

to the Radio Advertising Bureau. Although 

it is a nonpresidential, "otI election "year, fore- 

casters call for significantly more spending this 

year than d -rring the 2004 presidential elec- 

tion due to an increased number of races for 

governors, tnators, mayors and congression- 

al seats. Wi h political advertising playing a 

pivotal role n ad inventory, RAB suggests sta- 

tions brush up on the ever -changing rules of 
political brc adcasting. 

Arbitron Releases First 
Weekly Ratings 
In an industry first, Arbitron has released 

weekly racio rating data from its Portable 

People Meter trial in Houston. The rating 
are based en a panel of 2,0110 installed per- 
sons, 6 anc older and include nonconuner- 
cia radio- s -ation listeners. In a surprise devel- 

opment, th° report includes rating for Radio 

One's thre stations, a group that up until 

now had r °fused to participate. Cox Radio, 

which still refuses to participate in the PPM 
trial and owns three stations in Houston, is 

not includd in the ratings. Arbitron is wait- 
ing for Media Rating Council accreditation 
before it fines live with the service. So fair the 

only radio group that has signed on for PPM 
in Houston is CBS Radio. 

SoCal Stations Air 
Emergency PSAs 
More that_ two dozen Los Angeles radio sta- 

tions will air public service announcements 

throughout September that focus on emer- 

gency preuaredness.. The initiative aligns Los 

Angeles County Sheriff Lee Baca; Norm 
Pattiz, founder and chairman of Westwood 

One and member of the Homeland Security 

Advisory .Council; Marc Nathanson, chair of 
the Honieland Security Advisory Council; 

and Los Angeles City Deputy Mayor 
Maurice Suh.The PSAs will focus on creat- 
ing a "Family Game Plan" to ensure the pub- 
lic's abilito to cope without assistance for 72 

hours folbsving a critical event. 

MORE ONLINE: www.RadioandRecords.com 

MORE C www.RadioandRecords.com 
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Relax and catch some rays. We'll 
handle all of the details when it 
comes to printing your decals and 
labels. Call today. 

Graphics Inc 
E DECAL COMPANY 

(800) 331-4438 WWW.CGILINK.COM 
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Playing to win at sports radio 

David Takes 
On Goliath 
Al Peterson 
APeterson@RadioandRecords.com 

ost of us are familiar with the story of David and 
Goliath, where the lesson is that even the smallest can 

6 defeat the mightiest. It's a great story, but one not 
heard very often in modern radio, where big usually 
beats small and economies of scale too often trump cre- 
ative programming and management. But once in a 

while a story comes along about a little station that could -the locally owned 
and operated, fly -by- the -seat -of -your -pants radio guys who take on the big boys 
and win. 

That's precisely the story of Broadcast Corn- 
pany of the Americas' (BCA) San Diego sports 
simulcast AM 1090 XPRS and FM 105.7 XBCE 
(the Mighty Double X) /Tijuana, Mexico -San 
Diego. Headed by longtime broadcaster and for- 
mer Noble Broadcasting CEO John Lynch, BCA 
also operates San Diego business and financial 
talker XEPE (Cash 1700) as the third of the com- 
pany's trio of stations serving Southern Califor- 

nia from south of the border. 
Veteran rock -turned- sports programmer Bill 

Pugh is VP of programming for the company. He 
oversees operations for the sports upstart that 
fewer than four years ago took on formidable 
crosstown competitor XTRA -AM, once the 
undisputed sports -radio leader in the market. 

Ironically, it was Lynch who first launched and 

built XTRA Sports 690 /San Diego before sell- 

'This is a 
format 
that needs 
time to 
grow and 
mature - 
time to 
build loyal 
fans. This 
is anything 
but a 
quick -fix 
format.' 

-Bill Pugh 

ing the station's operating rights to Jacor Corn- 
munications, and ultimately to Clear Channel 
Radio, in the mid- 1990s. After a long career in 

music radio, at the urging of consultant Rick 
Scott, Pugh decided to make the move to sports 

talk and joined XTRA shortly after Jacor began 

operating it. 

"There's only so many times and ways that you 

can build music -radio libraries, clocks and liners," 

Pugh says. "The idea of programming talk -and 
even better, sports talk -was intriguing to me. 

Plus, when I showed up for the interview in San 

Diego the first thing they said to me at the air- 

port was, ̀ Lose the tie.' Right there I knew I liked 

where things were heading." 
Moving to XTRA introduced Pugh to more 

than just the sports -radio format. "It was pretty 
unique," he recalls. "It was the San Diego Charg- 
ers' flagship and was the home of [Premiere 
Radio Networks' sports talker] Jim Rome, who 
started at XTRA as a local host. It was populat- 
ed with a pretty unique cast of characters, it was 

licensed to Mexico and had a 77,0(10 -watt signal 

that blew up the West Coast and scorched farm 
animals around the transmitter site.And it was the 

only sports -radio station in the market." 

If You Build It, They Will Come 
In 2102, Clear Channel opted to combine the 
programming assets and signal of XTRA with its 

Los Angeles sports outlet KXTA to make a 

Southern California sports "superstation," with 
most operations based in L.A. Pugh chose to stay 

in San Diego. As fortune would have it, at the 

sane time that Clear Channel was moving its 

operations out of San Diego, XTRA's former 
owner, John Lynch, was back in the market look- 
ing to build a new sports -radio outlet. 

"I had never worked with John before, but I 

knew his reputation as a broadcaster," Pugh says. 

"After only a couple of meetings, it became clear 

Continued on page 8 
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Continued from page 6 

that this challenge would be a lot of fun, keep me in San 

Diego and offer a chance to work with a guy who's not 
only a great broadcaster but also a P -1 of the format. Given 
the opportunity in the market, we certainly felt like if we 
built it, listeners would come." 

The new venture was launched on another Mexican - 
owned radio frequency at AM l 090. "With his prior expe- 
rience at cross- border deals, John was able to negotiate an 

agreement, and boom -we had a station.Then we had to 

put together a staff," Pugh says. 

While BCA essentially LMA's the Mexican frequencies, 
BCA's studios and offices are located in San Diego. "The 
old [XTRA -FM] 91X guys used to tell me horror stories 
about the days of going back and forth across the border 
at SanYsidro and Otay Mesa," Pugh says. "Thank God we 

don't deal with that anymore" 
When it carne to building a new staff for "the Mighty 

1090," Pugh didn't have to look far. "The staff I had to 
release was still pretty much 
intact," he says. "We had pretty 
much every daypart covered plus 

board ops, production people - 
rnost of a staff that was still intact 
that we could hire and just drop it 

in, so that's what we did.Then we 
had the opportunity to get the 
Padres. As a new station that's the 
kind of relationship that can real- 
ly help to build new cume quick- 
ly, because baseball brings them 
back day after day. And even 
when it's not baseball season we 

can still talk Padres." 

Since the station's launch about 
four years ago it has deposed now - 
Spanish- language XTRA -AM to 
become the market's sports -radio 
leader, featuring a lineup of local 

favorites, including Premiere's Jim 
Rome, the Padres and San Diego 
State football and basketball. The 

success of the Mighty 1090 in the last year has allowed 
BCA to expand, adding a simulcast of the station on the 
FM band along with new station handle "the Mighty 
XX "The spring 2006 Arbitron shows the station with a 

solid 2.6 12+ market share and tied for fourth place in 

men 25 -54 with a 4.6 share. 

What Makes It Work 
"I think the biggest key to the success of this station is that 
we have a seasoned staff and patient management," Pugh 
says. "If there's any advice I would give someone trying 
to do a sports station it's that you just have to give it time. 

It's a lot easier to flip a music station, slap up some bill- 
boards and tell people, `Here's what we play now.' But this 

is a format that needs time to grow and mature -time to 

build loyal fans. This is anything but a quick -fix format." 
Pugh also cautions sports -radio broadcasters to remem- 

ber that listeners have lives that go well beyond the world 
of sports. "I always challenge anyone on the air in sports 

XX Sports Radio's Scott and BR with Ahman Green at the Super Bowl 

'Sports may be our life, 
but for most people it's 
just another form of 
entertainment. If you 
don't understand that 
as a host you're just 
going to be one - 
dimensional, and one - 
dimensional is boring.' 

-Bill Pugh 

radio to pick up the morning newspaper," he says. "First, 
read the business section, and when you're done with that 
go to the front page and read that section. Next, go through 
the metro section, then the arts section and only after read- 

ing all that should you go to the sports page. That's how 
listeners' real lives work. Sports may be our life, but for most 

people it's just another form of entertainment. If you don't 
understand that as a host you're just going to be one - 
dimensional, and one -dimensional is boring." 

Asked what he likes least about some of the sports 
radio he hears today, Pugh says yelling is a big turnoff 
for him. "I still hear people on the radio who like to yell," 

he says. "That's a pet peeve of mine. Stop yelling! Listen 

to guys like Rome or Dan Patrick or some others on 
the national stage. They're just talking with you, they're 
great communicators and great entertainers, and that's 
what I'd like to see everyone on the air in sports radio 
strive to be." 

But Pugh also says he hears more entertaining talk on 
sports radio. "I like hearing hosts asking athletes questions 
like, ̀ Did you see this latest movie ?' or `Did you know the 
Dave Matthews Band is in town tonight? I hear you're a 

big fan,' etc. I don't really need to hear why the guy went 
three for four last night -I already know that. The key is 

entertaining conversation that's relatable to the audience. 
The more entertaining it is, the longer people will listen 

to you, and the better your numbers are going to be. And 
that's what it's really all about" REA' 

"No other syndicated show we work with 
works harder to help us make money." 

Tom Kraeutler 
Host 

RECENTLY ADDED: 
KABQ -AM Albuquerque, NM 
WDOD -AM Chattanooga, TN 
KSCJ -AM Sioux City, IA 
KAOI -AM Maui, HI 

- 4 
- Joe Lembo, Director of Sales, WPRO /Providence RI 

"Money Pit is a fast -paced, informative 
show and a great program for 

our sales staff as well." 

y'HE 
MONEY 
PIT 

- Bob Agnew, Program Director, KQKE /San Francisco 
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Starguide Ready Priority CD Service FTP Download 

HOME IMPROVEMENT RADIO SHOW 
Free MONEY PIT Minute' Feature for Affiliates 

Affiliate Relations - Call Skip at 888 -263 -1050 
Listen to a Demo online Co) www.MONEYPIT.com /backdoor 
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What Really 
Happens 
When Your 
Station Plays 
Commercials? 
Jon Coleman will tell you 

what happens to your ratings 

during spot breaks when he 

presents a new Coleman / 
Arbitron / Media Monitors 

analysis of PPM data at the 

NAB Radio Show 

Don't miss this 
insightful presentation! 
NAB Radio Show Dallas, TX 
September 21, 2006 3:30 PM 
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Clear Channel's Philly urban stations clean up with Gain promotion 

Pool Party? 
No, A Laundry Party 
Ken Tucker 
KTucker@RadioandRecords.com 

ar dealer spots and discount insurance ads are great, but every once in a while 
an advertiser takes advantage of radio's true power with an innovative cam- 
paign. A great example is an initiative that Procter & Gamble used with 
urban stations in Philadephia. The campaign was created because P &G faced 
a challenge for the laundry detergent brand Gain, which was experiencing 
healthy sales and strong customer loyalty among African- American women 

in most regions of the country, but wasn't performing as well in the Northeast. 

MediaVest, the agency of record for the initiative, identi- 
fied radio as the medium that could target and reach the 

desired demographic in a local -community environment. 
Research showed that African- American women are heavy 

radio users, and that Gain's urhan,African- American, female 

consumers frequented laundromats to do their laundry. 

Working with Clear Channel urban WUSL (Power 
99) /Philadelphia and urban AC sister WDAS -FM, a plan 
was devised that went beyond on -air spots to reach the 
target customer where she did laundry. 

"African- American women were the main target, and 
these stations do well against the audience and have very 

strong community ties as well as identifiable talent," says 

Maribeth Papuga, senior VP /director of local broadcast- 
ing for Media Vest. 

The original plan "started out as a radio buy directed by 

the planning team, but the buying team pushed it further 
when they ... realized that a targeted promotion with a 

trusted radio station would be more impactful," Papuga says. 

WUSL was the main station in the project, but was 

supplemented with WDAS -FM to reach a larger audi- 
ence, according to Anthony Fuscaldo, national sales 

manager for Clear Channel /Philadephia. "WUSL is the 
top- ranked 18 -34 station, WDAS reaches 25- to 54- 
year- olds," he says. 

WUSL midday jock Shamara and her counterpart at 

WDAS -FM, Patty Jackson, did testimonials for Gain, which 

made up the spot portion of the program. 

But Fuscaldo says the key aspect was the "Gain: See Ya 

at the Laundromat" parties that the stations created. "Using 
promotional mentions to drive traffic to different laundro- 
mats, we would have a laundry party every few weeks," 

he says. "Either Shamara or Patty would be in attendance 
to mingle with the crowd" 

"Their presence helped enhance the value of the brand 

and the desire to provide a trusted tip to their audience," 

Papuga adds. 

Promotional spots ran inviting listeners to bring their 
laundry to specific laundromats where they would receive 

free samples of Gain, free laundry services and the chance 
to win prizes. 

Making each party better than the last was a challenge. 

"We would try to provide better prizes each time." 

Fuscaldo says. "Other vendors would hear about the par- 

ties and want to contribute in order to get involved. 

Targeting locations that were accessible for our core audi- 
ence was a challenge, too" 

The program was a success. "It was 

well-targeted, well-executed and Iwasj 

given enough time to build the mom- 
entum and awareness within the cony 
mini@" Papuga says. "It offered 

extensive brand sampling, and atten- 

dance at each party increased every 

week. Case sales were up and overall 

the results were very positive" 

"Anytime we can get out in the community and touch 
our listeners we consider it a success," Fuscaldo says. "We 

turned something as tedious as doing laundry into an 

event. Most importantly, it was a successful campaign for 

the advertiser, which shows how effective radio can be 

when it is customized to suit a certain product" 
As a bonus, the Gain promotion opened doors with 

other clients who wanted to try more creative approach- 
es to reach consumers. "It is not just a spot buy anymore," 

Fuscaldo says. Advertisers "want to stand out and ask us 

to be creative in helping them achieve that. Hopefully, the 
trend will continue." Ad? 

Papuga 

Arsèni of 
Country 
Solutions 

Let the leaders in the business 

arm you with everything you 

need for your Country station: 

Custom Country solutions 

Country formats on satellite, 

CD, and hard drive 

Chartbreakers Weekly Hits CDs 

Country Prep 

Country Imaging 

MIMIC 
Programming 

MORE OPTIONS 
FOR BETTER RADIO 

800.609.5663 
jonesradio.com 
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BY THE NUMBERS Edited By Susan Visakowitz and Jeffrey Yorke 

MARKET SNAPSHOT: Has 99X Solved The . 

Alternative Puzzle? 

The New Century Economic Development Plan for the 

City of Atlanta, adopted in 2004, aims by 2009 to 

create 60,000 new jobs and grow property value by 

$26 billion in the city, among other things. 

POPULATION: 3,860,100 

RADIO MARKET RANK: 10 

DEMOGRAPHICS:* 
12 TOTAL 

75- MARKET 

POPULATION % 

ATLANTA 

ARBITRON 

METRO% INDEX 

AGE 25 -34 21% 118 

AGE 35 -44 20% 23% 115 

AGE 45 -54 19% 20% 103 

AGE 65 OR OLDER 17% 11% 66 

COLLEGE GRADUATE 14% 17% 126 

WHITE 83% 69% 83 

AFRICAN- AMERICAN 12% 27% 233 

133 

135 

HOUSEHOLD PLANS TO BUY 

SAT RADIO SUB (NEXT12 MOS.) 

VISITED RADIO STATION SITE 

1% 

5% 

2% 

7% 

NO. OF RADIO STATIONS: 30 

RADIO OWNERSHIP: 
OWNER NO.OF STATIONS RATINGS SHARE ** 

COX 1 AM, 4 FM (5) 24.2% 

CLEAR CHANNEL 1 AM, 4 FM (5) 13.1% 

CBS RADIO 1 AM, 2 FM (3) 12.3% 

FORMATS: 4 N/T, 4 country, 3 regional Mexican, 

2 CHR, 2 urban, 2 AC, 2 contemporary Christian, 

1 heritage, 1 aletrnative, 1 classic hits, 1 urban oldies, 

1 gospel, 9 other 

RATINGS LEADERS-'' 
STATION FORMAT AQH SHARE 12 -PLUS 

WVEE -FM URBAN 10.2 

WSB -AM N/T 

WALR -FM URBAN OLDIES 

WKHX -FM COUNTRY 

WPZE -FM GOSPEL 

8.7 

5.2 

5.2 

5.1 

INTERESTING FACT:* 
The political party affiliations of Atlanta metro resi- 

dents are as follows: 33°/o identify as Republican, 28% 

identify as Democrat and 8°/o identify as Independent. 

"Source: Scarborough Research 2006 
" "Source: Arbitron Spring 2006 Report 

CHART COMMENTARY BY 
JOE FLEISCHER WEEK ENDING AUGUST 20, 2006 

With all the recent chatter and studies about the decline (demise ?) of alter- 

native, I thought this week's focus on Atlanta provided an opportunity to look 
at one of the original and best alternative markets in the nation. With the 

influential WNNX (99X) a fixture of the local community,Atlanta residents 

have been early to the party on a huge number of important career artists 

that became alternative gold standards. The BigChampagne Atlanta Top 20 

reveals the station's commitment to core artists like the Red Hot Chili Peppers 

(No. 2) and AF1 (No. 8), while embracing younger, groundbreaking artists 

like Panic! at the Disco (No. 1) and Red Jumpsuit Apparatus (No. 1(I). Like 

any other alternative, where to draw the line at what to leave for active rock 

is a less -than -perfect process: Why embrace Three Days Grace (No. 11) but 
leave Buckcherry (No.5) or Hinder (No.9) on the table? If alternative is going 
to stay afloat, it will probably have to engage more than just aging hipsters 

and Emo Nation. 99X is pretty darn close to solving the puzzle. 

NO. ARTIST TITLE DOWNLOADERS 
(CUME) 

Tti 

SPIN RANK 

1 PANIC! AT THE DISCO I WRITE SINS NOT TRAGEDIES 49269 12 

2 THE RED HOT CHILI PEPPERS DANI CALIFORNIA 43980 6 

3 GNARLS BARKLEY CRAZY 37856 3 

4 TAKING BACK SUNDAY MAKEDAMNSURE 32846 25 

5 BUCKCHERRY CRAZY BITCH 26722 

6 THE FRAY HOW TO SAVE A LIFE 19206 7 

7 BLUE OCTOBER HATE ME 19206 9 

8 AFI MISS MURDER 18649 1 

9 HINDER LIPS OF AN ANGEL 17536 

10 THE RED JUMPSUIT APPARATUS FACE DOWN 15309 23 

11 THREE DAYS GRACE ANIMAL I HAVE BECOME 13082 17 

12 30 SECONDS TO MARS THE KILL 12526 15 

13 SNOW PATROL CHASING CARS 11134 24 

14 BREAKING BENJAMIN THE DIARY OF JANE 11134 

15 THE RACONTEURS STEADY AS SHE GOES 8629 4 

16 STONE SOUR THROUGH GLASS 8072 

17 LOSTPROPHETS ROOFTOPS 6958 14 

18 DEATH CAB FOR CUTIE I WILL FOLLOW YOU INTO THE DARK 6402 

19 FLYLEAF FULLY ALIVE 5845 

20 KT TUNSTALL BLACK HORSE & THE CHERRY TREE 5567 34 

Transactions at a Glance 
WKZY -FM /Cross City, WDVH -AM and WTMN -AM /Gainesville, WRZN- 
AM/Hernando, WHHZ- FM/Newberry, WDVH -FM/Trenton and WTMG- 
FM/Williston (Gainesville -Ocala), Fla., $8.5 million 

WYNG -FM /Mount Carmel (Evansville), III., $1.5 million 

WIFX -FM /Jenkins, Ky., $1.5 million 

WGSM -FM /Greensburg (Pittsburgh), Pa., $2.2 million 

Deal of the Week 
KTSA -AM and KJXK -FM /San Antonio 
PRICE: $45 million TERMS: Asset sale for cash 

BUYER: Border Media Partners LLC, headed by President/CEO Thomas 
Castro. Phone: 713- 968 -4400. It owns 33 other stations, including KFNI -AM, 
KSAH -AM, KZDC -AM, KLEY -FM, KRIO -FM and KTFM -FM /San Antonio. 

SELLER: CBS Radio, headed by Chairman /CEO Joel Hollander. 
Phone: 212- 846 -3939 

FREQUENCY: 550 kHz; 102.7 MHz POWER: 5kw day/night;100kw at 663 feet 

FORMAT: News /talk /sports; adult hits 

COMMENT: CBS Radio's Texas CBS Radio Broadcasting's KJXK -FM and KTSA- 
AM /San Antonio, Texas, to Border Media Partners for $45 million in cash. 

2006 Deals to Date 
Dollars to Date: 
Dollars This Quarter: 
Stations Traded This Year: 

Stations Traded This Quarter: 

$5,511,335,354 
$2,073,692,422 

721 

173 

(Last Year: $2,827,553,805) 

(Last Year: $453,612,869) 

(Last Year: 887) 

(Last Year:168) 
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LOOK WHO'S COMING TO lR &R CONVENTION 2006! 
SEPTEMBER 20 -22, 2006 Hilton Anatole Hotel Dallas,Texas 

This year R &R and the NAB are teaming up to give you an unforgettable experience by holding their conventions side -by -side 

at the Hilton Anatole Hotel in Dallas from Sept. 20 -22. 

Join the top broadcast and recording industry executives for three days of informative panels, compelling format -specific 

breakout sessions, exclusive artist showcases and extensive networking opportunities, all under one roof! 

John Dickey 
Cumulus Media 

General Session - Talking Heads of Programming 

Carl Gardner 
Journal Broadcast Group 

R &R Opening Night Cocktail Party 

featurblg a live performance by Bowling For Soup 

BOWLING FOR SOUP 
Ql E Cßß 

*Rate -A- Record Lunch 

moderated by Randy Jackson 

*Rate -A- Record `s a service mark 
of dick clark productions 

John McConnell 
ABC Radio Networks 

Jacobs Media Summit 

jncoI?s movao. 

su rim mìt OOGi. 

Pat Paxton 
Entercom Communications 

Jimmy Steal 
Emrnis Communications 

Keynote Address by Freaknomics Authors 

Steven Levitt Stephen Dubnar 

Edison Media Research Presentation 

edison media research 

R &R Presents Pocos Pero Locos /Subelo Jump Off + The Mix Blast Show Down 

THE NAB 

R &R CONVENTIgi CO- LOCATED WITH ó 
REGISTER NOW! 

Inside The Studio 

with Whoopi Goldberg 



BIG SHOTS 

Compiled by Susan Visakowitz 
SVisakowitz@RadioandRecords.com 

14 

And The Guitar Goes To... 
1. For the past two years, renowned guitar company Gibson has 
provided the R &R Triple A Summit with one of its spiffy tour 
buses as transportation between the convention hotel and the 
evening performances at the historic Fox Theatre in Boulder, Colo. 
This year the company surprised us by handing over two guitars to 
use as we deemed fit. After many artists who performed at the 
summit signed it- including the Indigo Girls, Edie Brickell, Mindy 
Smith, Robert Randolph, Landon Pigg and Pete Yorn-we 
decided to give away one of the beautiful Epiphone acoustics at 
the Industry Achievement Awards lunch. RCA's Adrian Moreira, 
right, won the ticket drawing. The other signed guitar will be used 
in a to- be- determined silent charity auction. 

Hey, big shot! E -mail high -resolution 
photos from your promotions, 
appearances, promo tours and other 
radio and record industry events to 
SVisakowitz gRadioandRecords.com. 
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2. Watch the Suit! Clear Channel alternative 
WEND /Charlotte, N.C., played host to rockers 
Crossfade and CC Radio CEO John Hogan all 

on the same day! From left are Crossfade's 
Mitch James, WEND p.m. drive co -host 
Kristen, Hogan, WEND midday host Rozak, 

Crossfade's Ed Sloan and WEND PD /p.m. drive 
co -host Jack Daniel. 3. Star Power Clear 

Channel AC KYSR (Star 98.7)/Los Angeles 
recently hosted a Star Lounge Performance 
with John Mayer in the Guitar Center Studio. 
From left are MD /APD Deanne Saffren, Mayer 
and PD Charese Frugé. 4. Dapper in Diapers 
Beasley urban AC WIKS /Greenville, N.C., PD J- 
Dot's daughter got to network recently with 
Jermaine Dupri, left. The little socialite is 

bound to get a record deal -when she can talk! 
5. All- American Warner Bros. recording 
artist and former Texas Tech University All - 
American decathlete Lane Turner, right, 
dropped by the Jones Radio Networks studios 
in Seattle to visit with JRN's Lia, left, and 
Danny Wright. Turner's debut album, "King of 
Pain," will be released later this year. 6. Got 
Her Jojo Workin' When 15- year -old actress 
and pop sensation Jojo visited the Sirius New 
York headquarters to do interviews with Sirius 
Hits 1, Cosmo Radio and Sirius OutQ, she was 
trailed by an A &E camera crew that filmed her 
every move for an upcoming TV show on teen 

pop stars. Shown, from left, are Sirius Hits 1 

staffer Nicole Salpeter, Jojo and SH1 staffers 
Stanley T., Kid Kelly and Ryan Sampson. 7. 
Get Outta Their Way Equity Music Group's 
Carolina Rain has been popping by stations 
around the country to perform the single "Get 
Outta My Way," as well as additional cuts from 
upcoming release "Weather the Storm." From 

left are ABC Radio country WKHX/Atlanta MD 
Johnny Gray; Carolina Rain's Rhean Boyer, 

Marvin Evatt and Jeremy Baxter; WKHX 
promotions director Christy Ullman; and 

Equity Records' Jeff Davis. 
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jocoI?s medio 

s u m m i It oo 
24F Hnur. To The Future 

"The Future Of Radio" 
David Rehr: CEO of the NAB 
David will give us his vision for the NAB, and his plan for radio's survival and growth in the changing 
media landscape. 

"The Future Of Generating Revenue Online" 
Gordon Borrell: CEO of Borrell Associates, Inc. 
Gordon will show us how much Internet revenue is being generated locally - and how radio can get 
its fair share. 

- "The Future Of Media" 
Jason Calacanis: "New Media Visionary," CEO of Weblogs, Inc - 
Jason uncannily predicted the future at Summit S in '99 - and this year, he'll tell us how radio can 
participate in the digital future. 

"The Future Of Marketing_ Consumer Generated Media" 
Ben McConnell: Author & Consultant ( "Creating Customer Evangelists") 
Ben will help us harness the power of our audiences, and show us how their creativity can set radio 
apart. 

"The Future Of Management" 
Jeff Angus: Author of "Management By Baseball" 
Jeff will show us why modeling baseball managers like Joe Torre is more effective than emulating 
Jack Welch. 

ENTIRE INDUSTRY qrk- 

Session Times: 1 1:00 -5 :00, Tuesday, September 19th and 
110:30 - 12:30, Wednesday, September 20th 

In Dallas @ The Anatole concurrent with the R &R and NAB Conventions 
For more details & an up -to -the minute agenda, please visit: 

www.jacobsmedia. com/summit 



'This was a 
personal 
decision I 

made to 
embark on 
this journey 
and to share 
it with our 
audience.' 

-Brad Behan 

'G000000d Morning, 
Afghanistan!' 
So what did you do on your summer vacation? Go to the beach? Read a book? 
That's nothing compared to the trip taken by Brad Behan, morning co -host on 
Journal's AC KMXZ (94.9 Mix FM) /Tucson, who went halfway around the 
globe to volunteer with World Advocates on a relief mission to Herat, which is 

in Afghanistan and borders Iran. 
Behan spent a week working with 
other American volunteers to help 
local widows and orphans. 

"This was a personal decision I 

made to embark on this journey and 
to share it with our audience," Behan 
says. "A friend who's been there told 
me, ̀ This is the kind of place where 
you can try to cross the road, and it 
will still be full of land mines.' The 
land mines in my life have always 

been metaphorical- they've never been literal," he told the Arizona Daily Star. 
While he was gone, Behan checked in and posted updates on Mix's Web site 

when he could -not exactly an easy feat when you're in a place where goats 
probably outnumber cars on the road. "We heard from him in a coffee shop in 
Kabul," Mix PD /morning co -host Bobby Rich tells ST. "He told us that busi- 
ness class evaporated as soon as he changed planes in Dubai -there were things 
hanging from the ceiling in the airplane that didn't leave him very comfortable." 

It turns out getting there was the easy part -getting home proved to be a tad 
more challenging. More on that in a second. First, from Behan's blog, he shares 
this true -life tale: "News flash to all U.S. -based airlines -a couple days ago on a 

Kam Air flight from Herat back to Kabul I managed to fall asleep and awoke 
only when the wheels touched down on the runway in Kabul. Because I was 
asleep, I did not return my seat back to its full and upright position before land- 
ing. And get this- nothing bad happened! We didn't crash or anything! And 
that's not all: My tray table was down the entire time. I am not making this up! 
The flight attendant never woke me to say anything. In Afghanistan, they don't 
sweat the small stuff much." 

Meanwhile, Rich just shakes his head when he learned about Behan's 
marathon 36 -hour flight back from Afghanistan to Albania -via Kuwait and 
Athens. Rich said, "He needs a better travel agent." 

Bobby & Brad 

Don't Hold Your Breath... 
The impromptu radio reunion of Steve 

Dahl and Garry Meier on WCKG (105.9 

Free FM) /Chicago generated so much 

local and national talk that CBS Radio 

wisely decided to rerun the episode. 

The reunion happened Aug. 18 during 

a Dahl remote at a local watering hole. 

But if you're thinking this magical 

reunion after 13 years could lead to 

something more permanent, think again: 

"It was nice to get some closure on 

that part of my life," Dahl wrote in his 

blog, part of which was quoted in the 

Chicago Sun- Times. "I had been trying 

for years to get that whole thing 

behind me, and, on Friday I really felt 

like I had. I think we did a great show 

with him as a 'guest,' and after a half - 

hour or so, Garry and I seemed to kind 

of fall into our old rhythms," Dahl 

wrote, before tossing out this chest- 

nut: "Garry is quite good 

at being the second per- 

son on a show. Sadly, he 

might have married 

someone who wants him 

to be the No. 1 person." 

Ouch. 

Anticipating the big 

question, "Are you guys 

getting back together ?" 

Dahl wrote, "My honest 
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answer is I don't think so. The nice 

thing about him showing up was that 

we didn't have to deal with any of the 

past. I don't think it would be that 

simple when it comes to cutting a 

deal, but I'm not closed 

off to anything in terms 

of a reunion." Dahl closed 

with this food for 

thought: "Think of Friday 

as breakup sex. You 

know, one last time so 

we can both move on. 

That's kind of how I'm 

thinking about it. And it 

was pretty good." Dahl 

Jack-O-Rama 
WRDW (Wired 96.5) /Philadelphia APD /after- 

noon talent Kannon is headed to Chicago for 

afternoons at WKSC (103.5 Kiss FM). The shift 
has been up for grabs since Tic Tak left- again- 
in June. PD Rick Gillette also gets busy in mid - 

days, bringing Nina Chantele home from after- 

noons /music coordinator at KZZA (Casa 

106.7) /Dallas. 

"The Kidd Chris Show," enjoyed almost every 

afternoon at CBS Radio's WYSP (94.1 Free 

FM) /Philadelphia, effectively doubles its number of 

affiliates as it's picked up in syndication in after- 

noons on rock sister WRKZ /Pittsburgh. 

Hilary Chambers has been 

selected to fill the midday 

vacancy at KMYI (Star 

94.1) /San Diego. Chambers 

spent the past nine years 

across the street at XTRA- 

FM (91X), where she did 

afternoons and /or middays 

before exiting in June. 
Chambers 

WZNR (the New Zone @106 -1) /Norfolk corn - 

pletes its full -time airstaff with the addition of 

night jock Diaz, inbound from nights at WBVD 

(95.1 the Beat) /Melbourne. He replaces Anna & 

Key, who went buh -bye two weeks ago. 

Changes at KITS (Live 105) /San Francisco, 

where night jock Madden will now take on double - 

duty (ha ha ... we said "double- duty ") as he rolls 

10 a.m. -3 p.m. and then comes back to do his 

Madden Promise new music thing from 8 -10 p.m. 

weeknights. Afternoon driver Jared expands his 

domain to 3 -8 p.m. 

Alyssa Holtgrewe, afternoon princess /promo 

director at Clear Channel's alternative WRXL (102.1 

the X) /Richmond, is leaving after four years to join 

Universal Motown as a regional promotion director, 

based in Washington, D.C. 

KDWB /Minneapolis, nominated for R &R 

CHR /top 40 station of the year, just happens to 

have a prime night opening as Scott Tyler exits 

after two years. 

Miami market mainstay Kenny Walker, best - 

known for his many years doing mornings with 

Footy across the street at WHY] (Y -100), joins 

WQAM to co -host mornings, teaming up with Kim 

"Bo" Bokamper. 

A dude named after a Stooge has exited KJKK 

(Jack 100.3) /Dallas: APD Shemp DeYoung. That's 

all we have at this time, as PD Kurt "Curly" 

Johnson looks for a replacement stooge. 

After a fabulously fulfilling, fun -filled four months 

in nights at KALC (Alice 105.9) /Denver, the well - 

traveled Davin Fesmire departs. Morning show pro- 

ducer /cast member Rich Stevens has also resigned. 
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Cúcer Nofrr 
Profile: Tony Gray 

Title: President/CEO, 

Gray Communications 

Favorite radio format: 
"Urban hip -hop, 

rhythmic /CHR and 

classic rock." 

Favorite TV shows: 

"60 Minutes," "The 

Sopranos," "The Wire" 

and "Larry King Live." 

Favorite song: Led 

Zeppelin's "Stairway 

to Heaven." 

Favorite movies: "The 

Godfather" and "Silence 

of the Lambs." 

Favorite book: John H. 

Johnson's "Against 

the Odds." 

Favorite restaurant: 
"Any restaurant that 

serves protein 

smoothies." 

Beverage of choice: 

"Carrot and apple juice 

or a protein smoothie." 

Hobbies: "Primarily 

travel and reading. I 

also do a little work in 

independent films." 

Advice for 
broadcasters: "Keep 

the consumers first." 

E -mail address: 

tonygray @consultant.com 

Programmer turned consultant finds success 

with consumer centric approach 

Tony Gray 

By Erica Farber 

Tony Gray is president /CEO of Gray Communications, a Chicago -based pro- 
gramming consultancy formed in 1990. With an expertise in urban formats, 
Gray's clients include many of today's most successful urban, urban AC and hip - 
hop stations. 

Getting into the business: "1 started as an intern 
at KSLQ in St. Louis, a rock station. After high 
school I went to undergraduate school at Illinois 

State in Normal, Ill., and studied communica- 
tions.We had two campus stations: A current sta- 

tion to all the dorms where you could basically 

play the music of your choice and a commercial 
station,WGLT, which was classical. I worked there 
during the week, and they afforded us a period 
of time on Saturday to play R &B music" 

First real job: "I worked at a little country station 
in Peoria, Ill., for a short period of time and then 
got a call to go to WEZB in New Orleans to 

work for Dan Vallie doing 10 p.m. -2 a.m. The 
general manager of WTLK in Baton Rouge hap- 
pened to stop by the Hyatt one day. He and his 

wife were in town and 'EZB had a showcase 

window so you could see the personalities on the 
air. We struck up a conversation, and he offered 

me a job as program director. At first I wasn't that 
excited about it, but when I thought about it I 

figured I could actually do both jobs and did for 

a period of time" 

Becoming a consultant: "I had a great time at 

WKYS /New York and W USL/ Philadelphia. At 

almost every station over a period of time I would 
start to get bored. As opposed to taking another 
programming job in a market smaller than New 
York, I decided I would become a consultant 
because it would afford use the ability to be in 

different radio stations weekly, and I found that 
to be less confining, and not the sanie routine 
over and over again" 

Describe your programming philosophy: "I've had 
success by focusing aggressively on consumers' 
needs and desires, and nothing obstructs my nus- 

sion in terms of delivering the best possible prod- 
uct to the consumer. Now that our business has 

changed so much, and you have huge corpora- 
tions that own the majority of the radio stations, 
that doesn't wake it as easy for someone like me 

to operate" 

State of radio: "The business is healthy. But I have 

not been a big Em of huge corporations owning 
the majority of the stations because it has reduced 
the level of competition across the board. In most 
markets you no longer have a lot of direct head - 
to -head competition. I've always gotten a charge 
out of taking a station that everybody looked at 

as having no potential and staking it into a com- 

petitor, not only ratings -wise but revenue -wise as 

well. I am also concerned about the PPM and its 

potential to have a negative effect on measuring 
African- American listeners. It would be a good 
thing for broadcasters to have more than one 
choice in audience measurement systems." 

State of urban radio: "It's healthy, but it lacks the 
level of competition that existed 10 or 15 years 

ago.And with the growth of syndication, the farm 

team environment has been reduced. There are 

fewer places we can grow and develop the next 
major talents." 

Thoughts on the relationship between radio and 

the music community: "That relationship has 

changed due to the investigation by the New 
York State Attorney General's office. Both indus- 

tries have come under increased scrutiny, and it's 

made the relationships a little strained. 

Broadcast companies should do a better job of 
hiring programming people that have a higher 
level of integrity. I don't believe anyone has ever 

been asked in the interview process when they 

hire a program director that part of your job func- 
tion is to raise money from record companies.The 
record community needs to be more forthright 
and honest about the activities that occur in terms 
of their aggressive pursuit of airplay. We know that 
money goes somewhere, and some of it goes 

where it's not supposed to be going" 

Career highlight: "The four years as program 
director of WKYS.To be a kid in college and to 

say that your goat is to work in New York and 

for that to come to pass, I'm very proud. At the 

same time the two years I spent at WUSL in 

Philadelphia competing against WDAS, I'm 
proud of that, too" 

Career disappointment: "Probably my biggest 
disappointment in ternis of the industry is that 
there's not a larger representation of African - 
Americans in terms of broadcast ownership" 

Most influential individual: "Barry Mayo; John 
Johnson, the publisher of Ebony and Jet mag- 
azines; Reginald Lewis, who Kvas an entrepre- 
neur that actually looked at broadcasting but 
ended up in another area; and Cathy Hughes 
of Radio One" kiR 

'I've always 
gotten a charge 
out of taking a 
station that 
everybody looked 
at as having no 
potential and 
making it into a 
competitor.' -Tony Gray 
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ï REP Celebrates Urban Radio's 
Trailblazers - Past And Present 

African -American culture has been setting trends in music for decades -from such blues pioneers as Robert Johnson 

and Muddy Waters to big -band jazz leaders like Louis Armstrong and Count Basie. From the bebop of Bird, Monk and 

Mingus to the early R &B and rock'n'roll of Ray Charles and Chuck Berry to hip -hop trailblazers like Run -D.M.C. and 

Public Enemy. In fact, the influence of today's hip -hop across cultural boundaries has helped make urban radio and 

urban music trendsetters in our business. 

In this issue of R &R, we spotlight trendsetting urban programmers -both past and present. Joe "Butterball" 

Tamburro, PD of Clear Channel's bellwether urban AC WDAS -FM /Philadelphia, reflects on four decades of program- 

ming, from 1960s Motown to new -millennium neo -soul. Two of urban radio's most powerful programmers share their 

insights and strategies: Clear Channel's "Doc" Wynter and Cumulus' Ken Johnson. Finally, R &R looks to the future and 

the innovative urban programming being cooked up on HD side channels and how this burgeoning technology may help 

expose new artists to new generations of radio listeners. 

What's next for the trendsetters at urban radio? And how will it impact other formats? Read on for the answers. 

THERE'S MUCH MORE @ www.RadioandRecords.com ILLUSTRATION BY MILES DONOVAN / ART DEPARTMENT 
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Corrine Bailey - 
Rae is new to 

the scene, but 
she's currently in 

rotation for potential 
young adult listeners at WVEE 

(V103) /Atlanta's HD2 channel. 

SPECIAL ISSUE 

20 

Can HD2 Make Radio 
Unique Again? 

II less than a year, 60(1 HD2 
inulticasts have launched in 

68 U.S. markets. While they 
pack a lot of hope for the 
future of terrestrial radio, for 
now these outlets represent 

an uninhabited prairie. 
Overwhelmingly, programmers who have the 

opportunity to fill HD2 channels with fresh con- 
tent note their excitement about experimenting 
and creating new formats without having to 
worry about posting saleable ratings just yet. 

On the urban tip, side -channel formats com- 
prise a number of niches underserved on the FM 

dial, from old -school hip- hop /R &B and Quiet 
Storni to gospel. 

R &R found several programmers who have 
chosen an unorthodox format for their side chan- 
nels. Clear Channel /Philadelphia operations 
manager Thea Mitchell' oversees Xtreme 99, 

which she describes as a new music hip -hop des- 
tination. Targeting the male hip -hop enthusiast, 
the side channel for urban juggernaut WUSL 
(Power 99) showcases new singles, exclusive hip - 
hop tracks and some underground hip -hop. 

"Most mainstream urban stations superserve 

the young African- American female audience. 
Xtreme 99 superserves the male hip -hop lover," 

Mitchem says. "The natural choice for me per- 
sonally would have been old- school hip -hop, 
because any programmer over 30 wants to rem- 
inisce. However, if HI) radio is truly to serve 
niche programming and provide listeners with 
more options on the dial, we believed Xtreme 
hip -hop was a given choice for Philadelphia." 

It is hoped that the city in which one programs 
helps determine the direction thcy take. 

Rouse, operations manager 
for CBS urban WVEE 
(V1(13) and news /talk 
WAOK /Atlanta, created 

nco -soul V 1 O3 HD2 with 
the local audience in mind. 

"Our HD2 channel fea- 

tures a neo -soul format 
featuring music from artists 

like Maxwell, Jill Scott, 
Erykah Badu, Algebra, 
John Legend and Anthony 
Hamilton. It's a younger, 
hipper version of urban 
AC," he says. "Atlanta has a 

VIO3 HD2 Sample Hour: 
Aug. 17, 2 p.m. -3 p.m. 

Jill Scott, "Golden" 
Maxwell, "Ascension" 

Floetry, "Say Yes" 

Governor, "Blood, Sweat, and Tears" 

India.Arie, "India's Song" 

Musiq, "Girl Next Door" 

Mos Def, "Brown Sugar" 

Corrine Bailey Rae, "Like a Star" 
Bilai, "Soul Sista" 
Lauren Hill, The Sweetest Thing" 

By Dana Hall 

very large upwardly mobile African- American 
audience. We call it `the new black Hollywood: 

"People have diverse music tastes, and the 25- 
34 audience grew up with neo -soul, and they 
love that music," Rouse adds. "The format appeals 

to the new MTV generation, and it appeals to all 

people regardless of race, color or creed. It's a for- 
mat you can listen to 24/7 at home, at work or 
in your car. It's smooth, but it's hip." 

The sanie goes for Power Latino in New York. 

According to Nadine Santos, assistant PD /music 
director for Clear Channel urban WWPR 
(Power 1(15.1), who oversees the HD2 channel, 
"New York is a strong Latino market, so it made 
sense that we try to cater to that audience. We 

already cater to them on Power 105, but there is 

only so much we can do to superserve that audi- 
ence.With Power Latino, we can specifically pro- 
gram a station just for that audience." 

Across town at Emmis urban AC WRKS, PD 

Toya Beasley oversees its gospel HD2 channel, 
which she calls a natural extension of the Kiss 

brand. The channel is not broadcasting set, 
although it is being actively programmed. 

"Gospel music is important to our audicnre. 

Continued on page 22 

THERE'S MUCH MORE C@ www.RadioandRecords.com SEPTEMBER 1, 2006 



PEOPLE NE TURIN HOOT... 
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Check out Johnta performing liue at the 2006 Billboard R6B /Hip -Hop Conference 6 Awards 

Friday, Sept 8th from 4:30 - 5:30p 
in the Grand Ballroom in Htlanta 

Produced by 

"As a fellow songwriter, I really had an incredible experience working with Johnta. He's got a great melodic and lyrical sense 
in addition to a wonderful personality which translates into his music. I'm really excited for him and happy that such a trae tal- 

ent is getting a chance to shine as a solo artist.' 
- Mariah Carey 

"Johnta is the best thing to happen to the music industry" 
-Mary J. Blige 

"Johnta writes and sings from his soul. His spiritual connection to a melody is what gives him his unique style." 
- Jessica Simpson 

"His pen is like a basketball to Michael Jordan. He's creative and not afraid to go outside the box in his writing." 
- Chris Brown 

"I think Johnta is amazing! The way that he tells stories through music is so vivid that you can paint the picture. I believe that 
he is today's R. Kelly" 

- Ciara 

from Ocean Driue in stores 12/26 

www.JohntaAustin.com 
www.myspace.com/johntaaustin 
www. sosodef.com 
www.virginrecords.com 

© 6 
2006 Virgin Reccrcis Americo, Inc 



WUSL (Power 99) /Philadelphia's 
Xtreme 99 HD2 channel embraces 

album cuts, exclusive mix -tape 
songs and brand -new music 

from underground artists 
as well as superstars 
like OutKast. 

Bridging the gap between 
Latino and hip -hop 
audiences, Daddy Yankee 

represents the essence of 
WWPR /New York's Power 
Latino HD2 channel. 

SPECIAL ISSUE 

Continued from page 20 

What i try to do is weave it in as much as possi- 
ble on Kiss as well," she says. "In our times, peo- 
ple are becoming more spiritual. The women 
who listen to Kiss -we don't force it on them - 
but they want faith in their lives. Gospel music is 

a positive reinforcement of their spirit. 
"At the same time, gospel music is becoming 

more mainstream. Artists like Yolanda Adams, 
Donnie McClurkin, Kirk Franklin and Mary Mary 
are making records that secular radio can and does 
play," she adds. "I've even heard some gospel on 
hip -hop stations. its a reflection of our times." 

Go Deep 
For programmers, offering content unavailable 
elsewhere on free radio is crucial in the race to 
make HD2 a consumer success. 

Rouse explains, "Our HD2 channel allows us 

to play some artists or musical styles that we don't 
have room for on WVEE, and we can cater to a 

specific audience. V 103 caters to all demos 12 +, 
18 -34 and 25-54. Our H1)2 channel can cater to 
the 25 -34 or even the 25 -54 demo, and it's a for- 
nut that can appeal to all races." 

Santos agrees. "On Power Latino, I can play more 
Latin hip -hop and relaetón. In addition, we can 

touch on salsa, merengue and anything with a Latin 

beat. Its for the young Latino audience that was 

born here in the States, who likes a mixture of both 
cultures in their music. We can also play songs that 
are sung in Spanish, which we cannot do on Power:' 

On Xtreme 99, Mitchem says the station can go 
much deeper into hip -hop CDs, freestyle and mix - 

tape tracks, "essentially reaching an audience that 
may have turned off terrestrial radio years ago." 

In addition to serving an additional audience or 

a subset within a station's 

target, HD2 channels also 

offer something to the 
broadcast industry that is 

much needed: a way to 

entice and groom the next 
generation of programmers 
and eventually, on -air talent. 

"I truly believe that those 
who are programming a 

station like Power -having 
your MD or APD oversee 

the HD2 channel -is the 
perfect training ground for 

them to become a PD one 
day themselves," Santos 

says. "Now I am handling 
the music for both Power 
and Power Latino. It's 

absolutely a huge learning 
experience for me and will help prepare me to be 

a PD of my own station." 

She believes that programming an HD2 chan- 
nel fosters creativity in programming, a concept 
many argue is in short shrift following 1(1 years 

of rampant consolidation. 
"With Power Latino, I feel i can he a little 

more creative because at this point there isn't as 

much at stake. its my baby and it's still develop- 
ing, but we can mold it to be something out of 
the box," Santos says. "We don't have to look at 

research at this point. We basically can go with 
our gut and our knowledge of the music and the 
listeners. We don't have to be overly concerned 
with ratings at this point in time." 

While none of these HI )2 channels have on -air 

personalities, their programmers say it's in the cards. 

Santos says, "Once we start to have personalities 

on the HI )2 channels -for us it will be Latin- and 

Xtreme 99 Sample Hour: 
Aug. 18, 2 p.m. -3 p.m. 

DMX, "Come Thru" 
Obie Trice, 'Jamaican Girl" 
Young Leek, "Jiggle It" 
Kay Slay & Lil' Jon, "Big Problems" 
Jobbs, "Chain Hang Low" 
Jim Jones, "We Fly High" 
Young Joc, "l Know You See It" 
Rick Ross, "Push It" 
Lil' Scrappy, "Money in the Bank" 
The Game, "It's Okay" 
Lil' Wayne, "Shooter" 
Busta Rhymes, "In the Ghetto" 
T.I., "Live in the Sky" 
Styles P, "Who Want a Problem" 
OutKast, "Morris Brown" 

Spanish -speaking jocks -that will truly take HD2 
to the next level in ternis of serving the audience." 

HD2 may also be an opportunity to expose 
and break new artists for the music industry. 
Rouse says, "There is a lot of interest in HD from 
all companies." 

He adds that with increased consumer awareness, 

and eventually, getting product into the market- 
place, labels will hopefully sniff out opportunities. 
"I believe the radio and record industries will see 

tremendous growth as radios get into the hands of 
the public and HD is the standard of broadcasting." 

Even so, not all are convinced that HD radio 
is a guaranteed life preserver, though they are 
cautiously optimistic. 

Mitchem says, "High- definition radio is a pos- 
itive for our industry. Once HD radio starts to 
become standard in cars and desktop radios, the 
simplicity of consuming the free content can 
trump subscription -based content services like 

Sirius and XM." 
She continues, "Radio stations are content 

providers, so any way you want to consume it 

radio stations will provide it. HD radio is just 
another way listeners can consume the product. 
i recently purchased an HD radio for my father 
so he could get a traditional jazz station I knew 
he'd like on HD2. He loves it and is upset he can't 
get it in his car -yet. He can, of course, but that 
is his Christmas present from me this year." 

Santos adds, "I think HD2 has incredible poten- 
tial.You are looking at having another extension 
of your brand in your market. Once people catch 
on to the HI) thing, they will see how many 

choices they will have with regular radio that you 

don't have to pay extra for. As programmers, you 

can test things on the HD2 channel when it might 
he too soon to do it on your main channel. I 

believe it will help make radio unique again."/NR 
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Urban 
Kingpin 
s director of urban program- 
ming for Cumulus Media, 

aKen Johnson is one of the key 

programmers shaping urban 
radio today. "It's not about 
bringing back the good ole 

days. It's about taking what we can learn from our 
past to make our future brighter," he says. 

Johnson oversees more than 20 urban, urban 
AC and gospel stations under the Cumulus ban- 
ner. R &R spoke with him about our industry 
today and where we are headed. 

R &R: How would you sum up the state of the 
radio industry today in one sentence? 
KJ: It's not what it used to be. 

R &R: Ok, now expand on that thought. 
KJ: I'm not just being nostalgic. When I say it's 

not what it used to be, I feel that motivation is 

different.You have to perform as always, but the 
pressure is greater. For a lot of people the fun or 
excitement is now more stress. 

People say it's all about business now, but I 

think radio has always been about business. It was 

just as much about making money back in the 
day as it is today, but then that wasn't all it was 

about. We need to look at that for inspiration in 

our jobs as programmers today. 

R &R: In what ways do you think your stations at 

Cumulus stand out from other stations? 
KJ: We pay attention to detail. The fact that we 
have a two -tier programming strategy is good. 
From the corporate programming point of view, 

we can see things at a different level than, say, a 

PD who is in the heat of battle in a market. I try 
to have a constant stream of communication with 
those programmers in the field so that I can help 

them with their competitive battles, as well as 

issues that come up. Cumulus has been consistent 
and committed to this strategy from the begin- 
ning, which has helped make it successful over a 

long period of time. 

R &R: What's missing on the air today on urban 
radio? 
KJ:The biggest thing missing is personality.A lot 

of jocks believe their own hype. They believe 

they are as big as the music and the artists.While 
it was common back in the day for a DJ to be a 

celebrity, it is not as common today. Listeners still 

tune into a radio station first because that station 
plays the music they like and how they like it. 

Secondly, they tune in for personalities they can 

By Dana Hall 

relate to. Thirdly, they tune in for the informa- 
tion, contests and so forth. 

I also see more artists with a little more arro- 
gance in them. They don't feel they should have 
to work as hard to make their records happen. 
They don't feel they need radio as much as they 
used to. It's not all artists, but it's just a perception 
I have. When I do meet an artist who is humble 
and very hardworking, they tend to be brand - 
new artists on smaller, independent labels or 
they're artists who have stood the test of time. 

I think back to this time when I saw Ron Isley 

at an in -store event. He was a star at that point in his 

career, but he obviously knew what it took to get 
people to go out and buy his record. He didn't act 

like he was too big to be there. He was laid -back and 
cool, and he just talked one on one with the fans. 

Too many artists are out of touch with their fans. 

R &R: What new technology can programmers 
take advantage of to help position and better mar- 
ket their stations? 
KJ: Your Web site is an important extension of 
your brand, considering how much young peo- 
ple use the Internet. Also, using cell phones to 
connect with listeners in new and exciting ways, 

whether it's with texting, providing information 
or making it easier for them to communicate 
back to the station. The only problem is that 
many companies are not yet at the point where 
they are budgeting for this kind of technology 
or hiring people who are dedicated to these areas 

of marketing at a station. That's something we 
will see in the future. 

R&R:What are some of the possibilities for HD2 
programming? 
KJ: HD2 will help your station in the future. I'm 
looking forward to the time when you can have 

different levels of your format and can do things 

creatively that we might not be able to do now. 

But we're still a long way from the consumer 
being on board with HD. 

That being said, we still need to prepare now. 

HD2 channels could be a potential place to 
develop new talent, but I don't believe that is 

what they will be used for. Companies will pri- 
marily use these to complement their main 

format, but in ways that aren't necessarily 

supported commercially, like reggae or 
alternative adult. In some markets, it 

would even be good for gospel for- 
mats, which, while they do well 

ratings -wise, still struggle with 
advertising support. 

THERE'S MUCH MORE @ www.RadioandRecords.com 

R &R: How do you think the radio program- 
mer /record promo executive relationship is 

going to evolve? 

KJ: Unfortunately, I think it's headed in a direc- 
tion to become more adversarial. I don't want it 

to go in that direction, but simply because of the 
pressure both sides are getting to perform, it will 
end up that way. Record companies are under 
pressure to push more records out at an incredi- 
ble pace, which radio simply cannot keep up 
with. Also, some of that music is just not as good 
as the labels believe it to be. 

At the same time, programmers are under 
more pressure than ever to perform ratings -wise, 
so they cannot jeopardize those ratings for any- 
thing -not for promotions or for relationships 
they might have with label execs. The pressure 
on both sides is too much to bear, and that will 
cause friction. RiR 

'The biggest thing missing is 
personality. A lot of jocks believe 
their own hype. They believe they 
are as big as the music and the 
artists.' -Ken Johnson 
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DOGS 

Urban Rx 
II anticipation of Billboard's . seventh annual R &B /Hip- 
I lop Conference, we spoke 
with conference radio adviso- 
ry hoard member and Clear 
Channel senior VP of urban 

programming Dave "Doc" Wynter about trends 
developing in the format. 

From a man whose motto is, "It's not about 
us, it's about the audience," it is easy to see why 
the New York -born Florida resident is one of 
radio's most successful team leaders. 

R &R: The future of black air personalities has 

become a hot topic recently. What do you think 
of the influx of comedians-turned-jocks? 

By Hillary Crosley 

OW: I don't buy the notion that a person has to be 

born in a radio station with Mom's umbilical 
chord cut on the board. If someone comes up 
through the comedian circuit and decides he wants 

to go into radio or conies up from another circuit, 

he becomes a radio person. 

When people mention [syndicated morning 
man] Steve Harvey, he's a radio person and he's a 

damn good radio jock. He just happens to also be 

a comedian. So I believe that things have changed 
with regards to where we'll be finding these peo- 
ple. If a person's going to be funny, chances are 

he probably would have had some experience 
onstage doing comedy. So it's just another tool 
in their arsenal. I don't think you should hold 
that against someone because they didn't 

"come from radio." 
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R &R: Where are we 

going to find the next 
Steve Harvey or Doug 
Banks? 
DW: I think they're 
out there, but I don't 
think that they're nec- 
essarily working on a 

radio station right 
now. Depending on 
where you come 
from, that may not be 

a good thing. Some of 
the better talent that 
I've found weren't on 
the radio at the time I 

met them. 

R &R: Tell us about a 

specific talent that you 

found in an unortho- 
dox way. 

DW: T -roy, who does 

afternoons for us at 

WJCT in Jacksonville, 
was actually the win- 
ner of a radio contest 
back in the '90s. I was 

the program director 
at the time and I hap- 
pened to go on the 
trip, and it was either 
kill him or hire him 

because he was just 
that much of a nui- 
sance. He was that 
outspoken, and he was 

' I don't 
buy the 
notion 
that a 
person 
has to 
be born in 
a radio 
station 
with 
Mom's 
umbilical 
chord cut 
on the 
board.' 
-Dave "Doc" 
Wynter 

that funny. I just came up to him and said, "Hey 
pian, you ever thought about going into radio ?" 

And he said no. So I gave him a part -time job, 
and now he's one of the biggest personalities in 

Jacksonville and one of the most highly sought - 
after personalities in Clear Channel. 

R &R: Since you're saying that radio's next crop 
of stars probably aren't working in radio yet, how 
do we get people excited about radio again? 
DW: These days people's ambitions are such that if 
you're 18 years old and you go to college and 

come out at 22, you're not thinking about doing 
overnights on the radio station for $15,000. You 

have loftier ambitions, and I think part of that 

comes from the fact that we've got more people 
going to college and getting an education. That's 
not to say that they don't have any interest in radio. 

I think you find talented people and you tell 

them, "If you want to make this investment, 
given the talent that I see in you, I think there's 
an opportunity for you to make a lot of money 
in this business." 

I was a computer progranuner who was bitten 
by the radio bug, and I thought I could be really 

good at it. Chuck Atkinson, who was my boss at 

one point, said, "Hey, I think you're going to make 

a lot of money in this business someday." And he 

provided me with the continued confidence to 

pursue my dream. Radio can be daunting and 
intimidating, and at some point, you have to either 
say, "This is what I'm going to do," or "This is not 
what I'm going to do" I had pretty strong ambi- 
tions because I had a degree and I had a job, and 
I had to tell my parents one day, "I'm leaving to 
go play records on the radio."As you might imag- 
ine, my Jamaican parents weren't too excited 
about that. Obviously since then, they've changed 
their opinion. But you have to be really hungry 
to want to do this. 

R &R: A lot of radio people say the market is 

slowing down, but where do you see the indus- 
try's growth? 
DW: Hispanic radio is growing by leaps and 
bounds, and there are a lot of opportunities in 

Hispanic- targeted radio. Black talk is burgeon- 
ing. African- Americans are interested in getting 
information on the radio as well. There is a lot 
of passion in gospel. With the success of "The 
Steve Harvey Morning Show," another option in 

morning drive and urban adult radio, you're 
going to begin to see more people give urban 
talk a chance as well. 

R &R: Has urban radio done a poor job of appeal- 

ing to the Hispanic demographic? 
DW: If you're on the radio in New York or Los 

Angeles and you're strictly targeting African - 
Americans, that's a mistake. You cannot ignore 
the Hispanics in urban radio anymore. I won't 
name names, but I think several people made 
mistakes in some of those markets like Los 

Angeles and New York. When you look at the 
ethnic makeup of those radio stations and 

they're 80% or 90% black, they aren't targeting 
or interested in the Hispanic perspective, and 

their ratings demonstrate that. bk. 
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NOT NEW SINGLE: 

`Real Recognize Rea; 
Featuring E -40 
spinnin on these stations: 

WRDW -FM (Philadelphia) 
WWPR -FM (New York) 
WQHT -FM (New York) 
WQOK -FM (Raleigh) 
WRED -FM (Portland) 
WCDX -FM (Richmond) 
WDCG -FM (Raleigh) 
WWBTT -FM (Ft. Myers) 
KNDA -FM (Corpus Christi) 
WRVZ -FM (Charleston) 
KHTN -FM (Modesto /Stockton) 
KSEQ -FM (Fresno) 
S050 -FM (Sirius Satellite) 
KBLZ -FM (Tyler) 
WZBZ -FM (Atlantic City) 
WXIS -FM (Johnson city) 
KBFM -FM (McAllen /Brnsville) 
KZFM -FM (Corpus Christi) 
AND MORE... 

www.stillhustlinrecords.com 

CONTACT - 201-462-0506 

Featunn 
Trina 
Pitbull 
Prodi 

Youngblòodz 
Bonecrusher 
Petey Pablo 

E 40 
Kym Rae 



SPECIAL ISSUE 

Butterball Talks 
Turke 

After 43 Years At WDAS /Philly, VP /GM Has Seen It All 
By Hillary Crosley 

28 

fter 43 years in broadcast - 
ing-at the same radio sta- 
tion Joseph "Butterball" 
Tamburro is still cooking. 

The VP /GM /OM of 
Clear Channel's urban AC 

WDAS -FM /Philadelphia has worked in almost 
every capacity within the organization for four - 
plus decades, from intern to air talent, and up the 
management ladder. 

Deserting a well -paid career as an auto mech- 
anic, Tamburro took a volunteer position at 

WDAS in 1963 in hopes of garnering radio's "big 
paycheck " -$75 per week. the veteran looks 
back at the highlights that have kept radio burn- 
ing bright for him. 

The shortest shift on earth: When I first started 
on -air, my show was only 30 minutes long. I real- 
ized that everyone was playing currents, and I 

thought to myself, "I can't be like everyone else." 

So I carne on playing oldies and love songs at 

10:30 at night. I called it "The Time Tunnel," and 
I'd play Smokey Robinson and ballads. 

Then I decided to do record hops. I'd buy 
myself some spots, and at my first record hop I 

had 800 people. And the record hop wound up 
going out to 3,600 kids every Sunday afternoon. 

Kenny Gamble, my dear friend and founder of 
Philadelphia International, used to work the door. 
It's hilarious, because he used to always say that 
I'd only pay him in change. He's one of the rich - 
estAfrican- Americans in the U.S., but before the 
success of Philly International, he and Broadway 
Eddie used to work my door! 

Working with Dr. Martin Luther King Jr., Malcolm 

X and supporting the civil rights movement: I 

came to 'DAS for the music and just wanted to 

work in black radio, but then I was just a white 
kid from South Philly. I really didn't understand 

the struggle that African -Americans were going 

through. But when I got to the radio station and 

saw all of the issues that were involved, I realized 

that black radio was the struggle of a people to 

do what others took for granted. 
The GM then was Robert Cline, and he would 

take me with him to their meetings with Dr. King. 

I was the white kid that sat by the door while they 

were meeting, but I actually created a relationship 

with King. He'd travel to Philly all the time, and 

there's a picture in my office where I'm holding a 

gift from Dr. King. The gift was an elephant with 

the trunk up, and he told me that if I kept my ele- 

phant, I'd have good luck. I still have it. 

I also got to work with Malcolm X, and he 

accepted me. That meant a lot, because I got to 

be involved with the movement. We also worked 
with Cecil B. Moore and the segregation issues 

at Girard College.We used the radio to motivate 
the people to picket. And we eventually got the 
school integrated. Those were amazing times. 

His wedding concert: Gladys Knight was at my 
wedding when I got married in 1968, and I had 

a ball.There was a show at Nixon Theater with a 

bunch of artists. I had my reception at the Marriot 
hotel, and everyone on the show carne to the 
wedding! My reception had about 500 people 
there, and then Jerry Butler, Dee Dee Sharpe, the 
Five Stairsteps and Gladys Knight all ended up 
singing ...We had Sant Reed's orchestra playing 
... they were the Uptown Band. They used to 

play for everybody back when artists brought their 
sheet music. 

Barry White: Barry White was a dear friend of 
nMie. Few people remember, but he was a gang 
member in Los Angeles. And he came and visit- 
ed 'DAS once when gang warring was going on 

in Philly. I was on in mornings then, and Barry 
started talking about it and it got really deep. So 

deep that he kept talking past 10 a.m., and we just 
kept airing it. The mayor of Philadelphia actually 

told city workers that they could stay at home and 

listen to Barry because what he was saying was so 

important. We'd started at 7 that morning and 

ended at noon- that's how important the conver- 
sation with Barry had become. 

Luther Vandross: As moody as Luther could be, 
he was a wonderful human being_ aside from a 

great talent. He would conic into my office, 

where I used to keep all my oldies records, and 
he'd love to find the remakes [he would record 
for his] albums ... But one time he wanted 
"Love Won't Let Me Wait," and I had [a] par- 
tial publishing right in it.And I told him, "Nah, 
I don't think that'd be a very good remake." 
And it went on to become one of his most - 
loved recordings. 

Radio's No. l life lesson: Never burn a bridge.You 
meet the sane people going up that you do going 
down. And I've seen people go down. Either it's 

slow or fit's] all at once. 

Radio's No. 2 life lesson: Thirty stations in Philly 

report] to Arbitron, but only a few ] cater] to this 

specific community: So they 
depend on the information 'DAS 

provides. Be sure you're about 
what black people are about. I'm 
not trying to progrsni to white 
people, not trying to attract them 

.They've got so many other sta- 

tions that we have tc service this 

community. 'DAS h-s had many 

challenges, and one o= the things I 

learned is that if you're committed, 
be about what you're supposed to 

be about. RER 

Stevie Wonder and Joe 
"Butterball" Tamburro 

Buttered Up 
"I cannot think of anyone in radio who 

has touched as many lives and encour- 

aged as many careers. I have seen him 

lift his station, community and family 

to great heights. He has a heart as big 

as an SUV." -Alan Loft, co -owner of 

Coast II Coast 

"He's a wonderful person who has 

been an intricate part of Gamble & Huff 

from the beginning. He believed in us 

when no one else did. He has the best 

ears in the business. That's my man." 

-Kenny Gamble, Gamble & Huff 
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"He has an incredible sense of valuing 

the human dignity of everyone. He was 

not a mercurial PD. While maintaining his 

programming integrity, he was able, at 

the same time, to negotiate all the idio- 

syncrasies and bullshit that can go down 

between sales, programming and man- 

agement. A lot of the younger PDs could 

learn a hell of a lot from that." -Kernie 
Anderson, former WDAS GM 

"Joe is royalty. He has been around for- 

ever and met everyone in and out of 

the music business. Very few people 

have his presence. Yet he is the most 

humble individual I've ever met." 

-Dave Allan, former WUSL (Power 

99) /Philadelphia GM and PD 

"Butterball is a very big man in every 

sense of the word. The first time I met 

Joe, he was a much smaller man, a 

bouncer at Hy Lit's record hops. 

Through the years, he's grown into 

one of the most influential and yet 

nicest people in the radio business." 

-Larry Magid, president of Electric 

Factory Concerts 
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Jacobs 
Media 
Summit 
Preview 

'MANAGEMENT 
Y BASEBALL' B 

By Mike Boyle 

'If you're not 
adapting as a 
manager to 
squeeze the 
most value 
out of every 
member of 
the roster 
every day, by 
observation, 
monitoring 

30 and analysis, 
by motivating 
and 

jclarifying, 
going 

to get beat by 
competitors 
that do.' 

-Jeff Angus 

It's baseball season, so all together now, you know 
the words: "Take me out to the ballgame, take me 

out with the crowd ... "And while you're at it, 

can you also explain why baseball managers like 

Joe Torre,Tony LaRussa and Jim Leyland are bet- 
ter role models than business superstars like Jack 
Welch, John Malone and Bill Gates? 

If you're JeffAngus, management consultant and 

author of "Management by Baseball," you can. 

A former radio broadcaster, Angus says those 

aforementioned big -league managers are "much 
better" role models for "unarguable" reasons. 

Angus will turn his theories into tools to observe, 

measure and analyze talent baseball style -Sept. 20 

at the Jacobs Media Summit 11 in Dallas, part of the 

annual Radio & Records Convention. 
First, he says, "Baseball is completely account- 

able, transparent and open; you can see the deci- 
sions and follow the outcomes." 

And he's just getting started: There's no En- 
ron in baseball (outside of the Houston Astros' 
home park); the losing team's manager can't 
spin the post -game press conference to claim 
his squad actually won; Arthur Anderson does- 
n't present numbers, the Associated Press does. 
And there are meaningful measures for every 
aspect of the game publicly available. 

"Corporate reporting is intentionally muddy, 

decisions -and frequently their consequences- 
hide behind closed doors, are cloaked in white 
lies, enough sugarcoating to create a pandemic of 
diabetes. Corporate and governmental manage- 
ment are actually rewarded for their secrecy," he 

says. "So if you are looking for a role model for 
running an organization in a hyper -competitive 
arena, you can actually observe and apply Torre 

and LaRussa and Leyland, while you simply can't 

apply Gates or Welch without flying blindfolded." 

Angus' second reason that baseball managers are 

better management role models centers on their 
ability to master operational management, such as 

manipulating time, resources and knowledge. 

"They have to make decisions -none of that 

passive wait and see that's so endemic in corpo- 
rate life, "Angus says. "They have to be really good 

at the numbers" 
He also notes that change in baseball and be- 

yond is relentless. 

"For the baseball manager, each season 

brings new rosters, new rules or regulations. But 

injuries and weather and surprise development 
of minor- league talent force month-by-month 
changes, and series against different teams force 

changes to adapt to different playing environ- 
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ments and competitive pressures." 
Angus says that a baseball manager can't rest on 

autopilot with an "if -this -then- I'll -do- that" decision. 

He stresses, "Each ganse changes from inning 
to inning, so an identical situation, say up one 
run, runner on second, one out, makes for a 

completely different set of decision factors in the 

seventh inning than it did in the second" 
Finally -and this is critical -Angus says, "To 

be successful, baseball management has to have 

a full range of people skills. In baseball, as in radio 

and other value -add lines of work, the talent is 

the product.This means if you're not adapting as 

a manager to squeeze the most value out of every 

member of the roster every day, by observation, 
monitoring and analysis, by motivating and clar- 
ifying, you're going to get beat by competitors 
that do" 

So what can we deduce from his baseball 
analogy? 

"It's undeniable that a merely adequate base- 
ball manager, a C -/D+ like Don Zimmer or 
Dave Littlefield, has more management skill and 

more breadth of management ability than 420 of 
the Fortune 500's CEOs," he says. 

"Corporate execs favor all kinds of fluffy meas- 

ures, like return on equity, because they don't real- 

ly understand their businesses well enough to exam- 
ine them and develop useful metrics. And business 

is like baseball in that the straightest path to success 

is recruiting and developing the best human talent. 

Every alternative is intrinsically brittle" Ntí? 

TheJacobs Media Summit 11 at the Radio & Records 

Convention is free to the entire industry. For injornra- 

tion on the agenda, go to jacobsunedia.coln /surnrnit. 

Growing Online Revenue 
In this age of looking under every rock for any 

available morsel of revenue, stations yearn to 

learn more about opportunities that the 

Internet presents. 

Gordon Borrell, president/CEO of Borrell 

Associates, a leading research and consulting 

firm that specializes in interactive marketing 

and revenue generation at the local level, pre- 

dicts that in 2006, $5.7 billion will 

be spent on local Internet advertis- 

ing. To some that may seem a little 

high, but Borrell has a theory. 

"When it comes to local, it's very 

difficult to count all the Indians in 

the woods -all those little entrepre- 

neurs with coupon books, free shop- 

pers, low -power TV stations, AM 

radio stations and even Web sites," he says. 

Fact is, even at $5.7 billion, this is just the 

early stage of local advertising when it comes to 

the Internet, Borrell suggests: "It may be less 

than 5% of all locally spent advertising today, 

but we think it's headed for as much as 20% to 

25 %, which means perhaps as many as 10 

years of double -digit growth may lie ahead." 

Borrell will appear Sept. 19 at the Jacobs 

Media Summit 11 to discuss such theores, in 

addition to his supposition that many media 

companies are making many of the sane mis- 

takes that were made with radio in the 1920s 

and in the 1950s with TV. 

But back to the present: Borrell says radio 

can take advantage of Internet sales owortuni- 
ties by following three key avenues: prc motion, 

creativity and sales intelligerce. 

"We've seen stations driviig 
tremendous amounts of Internet 

traffic -unfortunately, for Web sites 

they don't own. And there's no 

argument that radio has some of the 

most creative talent in the market- 

place, which translates very well to a 

medium like the Internet Gordon Borrell 

"Finally, the sales intelligence is a particu- 

larly strong phenomenon. We have a database 

listing revenues for more than 2,600 local Web 

sites, and in most of the top performers 

throughout the country, sales are driven by 

someone with radio experience." 

Borrell concludes, "There's somethi -13 about 

radio sales people that meshes with Internet 

sales. We've seen it time and time again." -MB 
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concert for New Orleáns 

On September 20, 2005, Madison Square Garden hosted "From The Big Apple to the Big Easy." 
The live concert features New Orleans' most legendary musical greats joined 

onstage by many of music's biggest names. 

The Concert For New Orleans. Radio Special is a specially edited version of this incredible live concert event 
and will serve to help raise awareness of the continued need for aid to Hurricane Katrina victims. 

This one -hour radio special is available via CD with no national inventory and 6 

minutes available for local sponsor insertion. It is available to you on a 
MARKET EXCLUSIVE BASIS! So please reserve your market soon. 

RADIO SPECIAL TRACK LIST: 
Levon - ELTON JOHN Big Chief - CYRIL NEVILLE My Girl Josephine -RY COODER 

When The Levee Breaks - LENNY KRAVITZ Heart Of Gold - JIMMY BUFFET & DAVE MATHEWS 
Born On The Bayou - JOHN FOGERTY Homeward Bound - SIMON & GARFUNKEL 

Bridge Over Troubled Water - SIMON & GARFUNKEL w /AARON NEVILLE 
CarryTheTorch - THE NEVILLE BROTHERS Amazing Grace - THE NEVILLE BROTHERS &THE METERS 

CONTACT: Mark Wilson IGNITION 36 PRODUCTIONS Phone: 805 -286 -1018 e -mail: mark @ignition36.com 

IGNITION 36 PRODUCTIONS 1003 Little Quail Place Paso Robles, CA 93446 

Ignition 
pmductlOnB 

It's Been aYear - But the Recovery Is Just Beginning 

100% of Net Proceeds from the Sale of "From the Big Apple to the Big Easy the Concert for New Orleans" DVD Benefit Victims of Hurricane Katrina. 
For more information go to www.thegarden.com 

RHINO 'CABLEI1S1ON ENTERTAINMENT 



Scheduled 
to perform: 

.14 
Patti Austin 

Burt Bacharach 

Dave Koz 

Frank Sinatra, Jr. 

Take 6 

Fred Travalena 

Dionne Warwick 

Gordon Goodwin & 
The Big Phat Band 

A SOCIETY OF SINGERS PRESENTATION 

"Wonderful, Wonderful!" 

Fllib%Hi,.a,i¿. 

All proceeds benefit the Society of Singers Emergency Relief Fund, the Vocal Arts 

Scholarship Fund and other programs offered by SOS. All donations are tax -deductible 

to the extent provided by law. Federal Tax ID # 95- 3903182. Society of Singers is a 

501 (c) (3) nonprofit charitable organization founded in 1984 to benefit the health and 

welfare of professional singers worldwide, with emergency financial assistance. 

For more information: 6500 Wilshire Boulevard, Suite 640, Los Angeles, CA 90048 

Tel: 323.653.7672 Fax: 323.653.7675 Email: sos @ä?singers.org Web: www.singers.org 

You are invited 
to join us at the 

15TH 

AWARD 

Tuesday 

September 12, 2006 
Honoring 

hnny Mathis 
(CelebrEting his 50th Anniversary 

as a Recording Artist) 

Beverly Hilton Hotel 

Beverly Hills, CA 

6:00 Silent Auction & Cocktails 

7:30 Dinner 9:00 Show 

Benefit Co- Chairmen 
Bill Russell & Jerry F. Sharell 

KKGO 1260AM STANDARDS! 

Girny Mancini, Chairman Emeritus 

Jerry E Sharell, President & CEO 

L 

FOR MORE INFORMATIOI EGARDING ELLA TICK PHO 323.653.7672. CALL TODAY!! 



he 
TIMELINE 
11 

YEAR AGO 

Mike Marino adds PD duties for 

KYSR /Los Angeles. Jeff Schwartz 

named PD of 

WMVD /Chicago. Pat 

McMahon named OM of 

Clear Channel /Dallas. 

5 
YEARS AGO 

Bob Cohen 

made presi- 

dent of Clear 

C:hianrel International 

Radio Ron Perker 

named PD of KLDE /Houston. Bill Macky 

elevated to VP cf national promotion, 

MCA /Nashville. 

Marino 

o 
YEARS AGO 

Dennis Begley 

named VP /GM 

at WPEN & 

WMGK /Philadelphia. 

Henry Droz named presi- 

dent and Jim Urie named 

executive VP /GM of Uni 

D stribution. Marsha 

Bower named 

NSM /Urban Musc of the 

Ele'tre Entertainment Group. 

Begley 

15 
YEARS AGO 

Fred Ehrlich named VP /GM of 

Columbia. Gary Fries selected as 

president /CEO of the RAB. 

WFAN'New York names Joel Hollander station 

manager. 

20 
YEARS AGO 

Ron Parker 

named PD of 

KEGLHDallas. 

Al Bady Law named 

VP /GM of KTKSIDallas. 

Eiane Raymond 

ramed PD of 

W O/DE /Philadelphia. Law 

25 
YEARS AGO 

George Cooper named PD of 

KULF / -louston. Rick Peters named 

PD of WWWL /Miami. Jeff 

Davidson elevated to VP /GM of the Gannett 

Broadcasting Group. 

30 
YEARS AGO 

John Lund named PD of 

WISN/Milwaukee. Lynn Adam 

appointed national promotion direc- 

tor of Pocket Records. Tom Rodden named 

VP of marketing at Monument Records. 

harts 
THIS WEEK IN DATA. For complete charts, there's always more at www.RadioandRecords.com 

THE SPIN 

tF 
_.K 

By Wade Jessen, Gary Trust, Anthony Colombo and Raphael George 

oltmik 

"Buttons" Sews Up No. 1 Spot 
The Pussycat Dolls score their second No. 1 hit on the CHR /Top 
40 chart, as "Buttons" (Interscope) rises 2 -1. With "Stickwitu" 
having spent two weeks at No. 1 earlier this year, "PCD" 
becomes the first debut album since Maroon5's "Songs About 
Jane" in 2004 to yield multiple No. is at the format. "Buttons" 
ends the year's longest run atop the CHR/Top 40, dethroning 
Nelly Furtado's "Promiscuous" after an eight -week stay. 

Wreckers Make 
Chart History 
The Wreckers become the 

first new duo in 15 years to 
take a debut single to No. 1 as 

"Leave the Pieces" (WRN) 
gains 1.3 million audience 

impressions (2 -1), with spins 
detected at 138 monitored 

stations. The duo, comprising 
Michelle Branch and Jessica 

Harp, ends a duo dry spell 
that began when Brooks & 

Dunn's "Brand New Man" 
topped the Nielsen Broadcast 
Data Systems -driven country 

chart in September 1991. 
"Leave" follows a four -week 

run at the summit by Rodney 
Atkins' "IfYou're Going 

Through Hell" (Curb), which 
dips to No. 3. 

Hot AC Still 'Crazy' 
For New Acts 
Gnarls Barkley's "Crazy" becomes the 

fourth straight debut single to hit No. 1 

on the Hot AC chart as it ascends 2 -1. 

"Crazy," also Lava's first Hot AC chart - 

topper as a label (it has recorded sev- 

eral No. is as an imprint), follows KT 

Tunstall's "Black Horse & the Cherry 

Tree," Daniel Powter's "Bad Day" and 

"You're Beautiful" by James Blunt, 

which began the new -artist success 

streak which now totals 28 weeks. 

Elsewhere at Hot AC, Nickelback 

collects its fifth top 10 as "Far Away" 

(Roadrunner /IDJMG) shoots 12 -9. 

"Away" joins "Savin' Me" at No. 6, 

marking the first time an act has had 

two songs in the chart's top 10 since 

Green Day last October. Since its 

debut at the format in October 2001, 

Nickelback has spent 124 total weeks 

in the top 10, three more than 3 

Doors Down. 

Three Days Grace 
Doubles Up, Petty 
Ends Peppers' Reign 
Three Days Grace's "Animal I Have Become'' 
(Zomba) moves 2 -1 at Alternative while hold - 
Mg the pole position on the Active Rock list 

for a ninth straight week. It's the second time 

the Canadian quartet topped both lists: "Just 

Like You" did so in July and August of 2004. 

At Heritage Rock,Tont Petty scores his first 

No. 1 since the chart's 1997 inception as 

"Saving Grace" (Warner Bros.) ends the l9- 
week stay of "Dani California" by Petty's label - 

mates the Red Hot Chili Peppers. It's the first 

time a label has had consecutive No. 1 s at 

Heritage since October 2004 when RCA 
Music Group topped the chart with Velvet 

Revolver tracks "Slither" and "Fall to Pieces." 

Third Time's A Charm 
For Richie 
With only his third chart appearance in 

10 years, Lionel Richie whips up his 

first No. 1 at Urban AC with "I Call It 

Love" (IDJMG). The 4 -1 hike by Richie 
is the biggest leap into the big chair by 

a solo male since Luther Vandross did 
it with "Dance With My Father" in 

October 2003. Richie last 
peaked at No. 2 

with "Don't 
Wanna Lose 
You" in 

May 1996. 
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CHR /TOP 40 

Valentine celebrates 10 years on KITS 

A Decade of 
Decadence 

Kevin Carter 
KCarter@RadioandRecords.com 

an you believe that Sean Valentine has been at Clear Channel's 
CHR KITS (102.7) /Los Angeles for 10 damn years? Neither can 

Che. The funny thing is, he's probably the longest -running after- 
noon drive personality in the station's illustrious history. 

"If you go back through all the afternoon guys here, the longest 
ever is four years, from Machine Gun Kelly to Magic Matt Alan 

to Bruce Vidal to Hollywood Hamilton," he says. "You think they were here a long 
time, but they really weren't." 

Our saga begins in, well, 1996 at KHKS (Kiss FM) /Dallas, where John Cook was 
the PD and Valentine was his self -described "wild, crazy night 
jock." Cook later got the call from Gannett to program KIIS - 
FM, and everyone just assumed Valentine would tag along. 
"People were congratulating nie at his going -away party-and 
I didn't even have an offer!" he says, laughing. 

But that offer did come, and Valentine found himself doing 
nights at the legendary KITS. Two years later, he was on vaca- 
tion in Hawaii when he got a call from then -KITS PD Dan 
Kieley. Then- senior VP of programming Tom Owens "had seen Valentine 

my 25 -54 numbers at night, and they wanted to get the 25 -54s up in afternoon drive, 
so Dan told nie, `Hey nian, you're doing afternoons when you get back.' " 

His little side career as a morning guy happened almost accidentally. After reading 
an article Sean Compton wrote about this new gizmo called "voicetracking," 
Valentine dropped him an e -mail to network and say hi. Compton wrote back to ask 

if he'd like to do a show. 
"They gave nie $4,000 to do a daily radio show for a year," he says, laughing. 

Youngstown and Dayton, Ohio, were his first affiliates (he still has Youngstown), and 
he started out old school, creating separate, fully produced shows for each station. "I was 

there all freakin' night!" he recalls fondly. When Owens and then -Clear Channel Radio 
CEO Randy Michaels asked him to add Cincinnati to his to -do list, Valentine realized 

he couldn't keep doing separate morning shows and his KIIS gig or else he'd collapse. 

"Valentine in the Morning" then evolved into a network show with local wrap -arounds. 

"You can do a massive number of shows like this, and start to finish, that will take 

me under three hours," he says. "We're always top five persons 18 -34 in Cincinnati 
and Cleveland, and that's up against highly produced, high -budget shows. We're still 

an under- the -radar, low- budget, saving -the- company -tons -of- dollars show." 
And check out his ratings at KKDM /Des Moines: No. 1 women 18 -24 and 18- 

34, No. 2 men and persons 18 -34, plus he's No. 4 12 +. And his day job on KIIS is 

still making the ratings machine smoke: He's No. 1 cume and No. 1 12 +, teens and 

women 12 -17, 18 -24, 18 -34 and 18 -49. 
After 10 successful years at KIIS, what's next? Valentine says he wants to do his 

own live morning show. "I'm super proud of what we've accomplished," he says. 

"You can't teach what we've learned over these past few years." Everyone at KIIS 

supports him making that move, so now it's just a matter of the right opportunity 

coining along, which given his streak, will probably happen sooner rather than later. 

"Sometimes people tell me I got lucky because I'm not always the standard idea 

of what they want as a jock," he says. "Our response is, `What, lucky? For 10 years? 

Take that to Vegas, baby!' " R&R 
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POWERED BY tliesen 
Broa.oSttab 
Sy54ns 

SEAN PAUL'S "(WHEN YOU 9 GONNA) GIVE IT UP TO ME" 
JUMPS TO NO. 9, HIS SECOND 
STRAIGHT TOP 10 CHR HIT. 

16 

16 

17 

8 

18 

12 

13 

o il 

e 7 

O 6 
19 

o 
® 21 

o 12 

® l0 
ri '-96 20 

®..:, 14 

26 

CI 12 

®y 

is 

ef i 5 

® 4 10 

1 2 

:6 .. - 9- 

ED 2 8 

'4 4 

_9 12 

® 4 

V :, 11 

e 9 

®35 

I 
13 

NEW 

13 

e RE-ENTRY 

® NEW 

e NEW 

o RE-ENTRY 

i_ 

6 

r 
2 

4 

9 

1 

12 

16 

0 

1 

19 

18 

4 

.: >1 

29 

15 

TITLE 
CHR /TOP 40 INDICATOR 

ARTIST IMPRINT / PROMOTION LABEL 
PLAiS 

TW 

I WRITE SINS NOT TRAGEDIES PANIC! AT THE DISCO DECAYDANCE / FUELED BY KAMEN /LAVA 4190 -292 

BUTTONS THE PUSSYCAT DOLLS A&M/INTERSCOPE 4090 +86 

PROMISCUOUS NELLY FURTADO FEATURING TIMBALAND M05LEY/GEFFEN 3905 -367 

SEXYBACK JUSTIN TIMBERLAKE JIVE/ZOMBA 3637 +347 

ME & U CASSIE NEXTSELECTION /BAD BOY /ATLANTIC 3494 -361 

CRAZY GNARLS BARKLEY DOWNTOWN /LAVA -500 
AIN'T NO OTHER MAN CHRISTINA AGUILERA RCA /RMG 3314_'°ll -181 

OVER MY HEAD (CABLE CAR] THE FRAY EPIC 3299 -366 

+194 

+464 

+195 

DO IT TO IT CHERISH SHO'NUFF/CAPITOL 2931 

FAR AWAY NICKELBACK ROADRUNNER /IDJMG 2669 

LONDON BRIDGE FERGIE W ILL.I.AM/A&M/I NTERSCOPE 2659 

UNFAITHFUL RIHANNA SRP /DEFJAM /IDJMG 2313 

2254 

-535 

+282 TOO LITTLE TOO LATE JOJO DA FAMILY /BLACKGROUND /UNIVERSAL MOTOWN 

BLACK HORSE & THE CHERRY TREE KTTUNSTALL RELENTLESS /VIRGIN 1839 +57 

(WHEN YOU GONNA) GIVE IT UP TO ME SEAN PAUL FEATURING KEYSHIA COLE VP /ATLANTIC 1803 +243 

SEXY LOVE NE -Y0 DEFJAM /IDJMG 1585 +240 

RIDIN' CHAMILLIONAIRE FEATURING KRAYZIE BONE UNIVERSAL MOTOWN 1564 -212 

HATE ME BLUE OCTOBER UNIVERSAL MOTOWN 1471 +69 

HIPS DONT LIE SHAKIRA FEATURING WYCLEF JEAN EPIC 1459 

1421 

-266 

GALLERY MARIO VAZQUEZ ARISTA/RMG +205 

DANI CALIFORNIA RED HOT CHILI PEPPERS WARNER BROS. 1379 

1345 

+36 

U AND DAT E -40 FEATURING T. PAIN & KANDI GIRL SICK WID' IT /BME/REPRISE +142 

LIPS OF AN ANGEL HINDER UNIVERSAL REPUBLIC 1302 

1276 

+349 

BOSSY KELIS FEATURING TOO $HORT JIVE/ZOMBA +62 

+328 CALL ME WHEN YOU'RE SOBER EVANESCENCE WIND -UP 1017 

A PUBLIC AFFAIR JESSICA SIMPSON EPIC 824 -640 

THAT GIRL FRANKIE J FEATURING MANNIE FRESH & CHAMILLIONAIRE COLUMBIA 812 +130 

I CANT HATE YOU ANYMORE NICK LACHEY JIVE/ZOMBA 753 +101 

IT'S GOIN' DOWN YUNG JOC BLOCK /BAD BOY SOUTH /ATLANTIC 729 -386 

CHASING CARS SNOW PATROL POLYDOR /A &M/INTERSCOPE 708 +139 

STARS ARE BLIND PARIS HILTON WARNER BROS. 613 -445 

HANGING ON CHEYENNE KIMBALL DAYLIGHT /EPIC 588 +73 

I DARE YOU SHINEDOWN ATLANTIC 498 -161 

PULLIN' ME BACK CHINGY FEATURING TVRESE SLOT -A -LOT /CAPITOL 491 +157 

SNAP YO FINGERS LIL JON FEATURING E 40 & SEAN PAUL BME/TVT 488 -176 

RIGHT WHERE YOU WANT ME JESSE MCCARTNEY HOLLYWOOD 480 +163 

GET UP CIARA LAFACE/JIVE /ZOMBA 466 +151 

WHAT HURTS THE MOST RASCAL FLAns LYRIC STREET /HOLLYWOOD 464 

452 

+69 

THESE WALLS TEDDY GEIGER [RED./COLUMBIA +111 

DOING TOO MUCH PAULA DEANDA FEATURING BABY BASH ARISTA /R MC 371 -23 

CANADA CHR /TOP 40 
w TITLE PLAYS 
W 6 ARTIST IMPRINT / PROMOTION LABEL TW +/- 

8 

18 

SEXYBACK JUSTIN TIMBERLAKE JIVE/SONYBMG 666 

590 

.25 

-51 PROMISCUOUS NELLY FURTADO FEATURING TIMBALAND MOSLEY /GEFFEN /UNIVERSAL 

14 

7 

BUTTONS THE PUSSYCAT DOLLS FEATURING SNOOP DOGG A&M/UNIVERSAL 545 +14 

LONDON BRIDGE FERGIE WILL. I. AM /A &M /INTERSCOPE /UNIVERSAL ': 482 +23 

13 AIN'T NO OTHER MAN CHRISTINA AGUILERA RCA/SONYBMG 478 +15 

13 FAR AWAY NICKELBACK EMI 450 .22 
17 CRAZY GNARLS BARKLEY DOWNTOWN / ATLANTIC/WARNER 448 -33 

13 

12 

I WRITE SINS NOT TRAGEDIES PANIC! AT THE DISCO DECAYDANCE/FUELED BYRAMEN/WARNER 387 -8 

(WHEN YOU GONNA) GIVE IT UP TO ME SEAN PAUL FEAT. KEYSHIA COLE VP /ATLANTIC/WARNER 378 +73 

20 

11 

5 

ME & U CASSIE NEXTSELECTION/BAD BOY/WARNER 351 -53 

HATE ME BLUE OCTOBER UNIVERSAL MOTOWN /UNIVERSAL 313 +8 

SEXY LOVE NE -VO DEFJAM/UNIVERSAL 293 .31 

16 

6 

UNFAITHFUL RIHANNA SRP/DEFJAM/UNIVERSAL 278, -47 

BEEN GONE KESHIA CHANTE EPIUSONY BMG 275 +17 

9 DO IT TO IT CHERISH FEATURING SEAN PAUL OF THE YOUNGBLOODZ 5HO'NUFF /CAPITOUEMI 274 -9 

24 HIPS DON'T LIE SHAKIRA FEATURING WYCLEF JEAN EPIC /SONY BMG 273 -28 

4 TOO LITTLE TOO LATE JOJO DA FAMILY /BLACKGROUND /UNIVERSAL 260 +35 

6 TALK TO ME GEORGE HC ENTERTAINMENT 248 +6 

8 HANGING ON CHEYENNE KIMBALL DAYLIGHT /EPIC /SONY BMG 247 +15 

9 

20 

A PUBLIC AFFAIR JESSICA SIMPSON EPIC /SONY BMG 227 -20 

WHERE'D YOU GO FORT MINOR FEAT. HOLLY BROOK MACHINE SHOP /WARNER BROS. /WARNER 225 -24 

9 

12 

3 

19 

16 

30 

6 

24 

FLAWED DESIGN STABILO EMI 220 +5 

ALL BY MYSELF SY'RAI FEATURING ROSETTE ROCK STAR/NEVADA /KOCH 214 = -53 

CALL ME WHEN YOU'RE SOBER EVANESCENCE WIND -UP 212 +42 

DANI CALIFORNIA RED HOT CHILI PEPPERS WARNER BROS./WARNER 199 -22 

RIDIN' CHAMILLIONAIRE FEATURING KRAYZIE BONE UNIVERSAL MOTOWN /UNIVERSAL 198u -12 

SOS RIHANNA SRP/DEFJAM/UNIVERSAL 172 0 

U AND DAT E -40 FEATURING T-PAIN & KANDI GIRL SICK WID' IT /BME/WARNER 166 +28 

BLACK HORSE & THE CHERRY TREE KTTUNSTALL RELENTLESSNIRGIN/EMI 165 +3 

MOVE ALONG THE ALL -AMERICAN REJECTS DOGHOUSE /INTERSCOPE /UNIVERSAL 150_ -21 
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POWERED BY S Nielsen 
Broadcast Data 
Systems 

CHR/TOP 40 
JESSE MCCARTNEY 

STEERS "RIGHT W-H E 

' YOU WANT MEd" Gh TO el 
THE CHART A- NO 36. 

Yú TITLE 
338. ARTIST 

N NIELSEN BDS Q HITPREDICTOR 
CERTIFICATIONS STATUS PLAYS AUDIENCE 

IMPRINT / PROMOTION LABEL TW +/- MILLIONS RANK 

15 
BUTTONS NO. 1 (1 WK) 
THEPUSSYCAT DOLLS FEATURINGSNOOPDOGG 

PROMISCUOUS 
NELLY FURTADO FEATURING TIMBAL AND 

N 
A&M/INTERSCOPE 

K2 
MOSLEY/GEFFEN 

8681 +50 59.687 1 

7974 -764 52.849 3 

5 á 8 
SEXYBACK 
JUSTIN TIMBERLAKE 

MOST INCREASED PLAYS 7629 +1073 57.591 2 
JIVE/ZOMBA 
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NEW 
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I WRITE SINS NOT TRAGEDIES Zti Ur 
PANIC! AT THE DISCO DECAYDANCE /FUELED BY RAMEN /LAVA 

ME &U K2 
CASSIE NEXTSELECTION /BAD BOY /ATLANTIC 

DO IT TO IT 
CHERISH FEATURING SEAN PAUL OF THE YOUNGBLOODZ 

OVER MY HEAD (CABLE CAR) 
THE FRAY 

CRAZY 
GNARLS BARKLLV 

AIN'T NO OTHER MAN 
CHRISTINA AGUILERA 

LONDON BRIDGE 
FERGIE WILL.LAM /A &M /INTERSCOPE 

FAR AWAY Ur 
NICKELBACK ROADRUNNER /IDJMG 

(WHEN YOU GONNA) GIVE IT UP TO ME 
SEANPAUI FEATURING KEYSHIA COLE VP /ATLANTIC 

TOO LITTLE TOO LATE 
JOJO DA FAMILY /BLACKGROUND /UNIVERSAL MOTOWN 

SEXY LOVE 
NE -Y0 

UNFAITHFUL 
RIH ANN A 

BLACK HORSE & THE CHERRY TREE 
KT TUNSTALL 

U AND DAT 
E -4D FEATURING T -PAIN & KANDI GIRL 

HIPS DON'T LIE 
SHAKIRA FEATURING WYCLEF JEAN 

7359 -307 48.170 4 

6921 -401 ' 42.761 5 

N 6256 +3 35.838 6 
SH0'NUFF /CAPITOL 

1`2 

5812 -473 33.674 8 
EPIC 

1` 5546 -233 31700 10 
DOWNTOWN /LAVA 

5401 -142 34.403 7 
RCA /RMG 

DEF JAM /IDJMG 

N Tr 
SRP /DEF JAM /IDJMG 

Ih 
RELENTLESS /VIRGIN 

SICK WID' IT /BME /REPRISE 

Zv2 dr 
EPIC 

5208 +350 31.285 11 

5204 +709 29.381 12 

4797 +608 33.388 9 

4492 +789 28.725 13 

3713 +471 23594 14 

3467 -721 18.093 16 

3418 -148 14.639 20 

3173 +297 22357 15 

2926 -295 14252 21 

MOVE ALONG K 1J 2910 -271 18.002 17 
THE ALL -AMERICAN REJECTS DOGHOUSE /INTERSCOPE 

HATE ME N 2802 +338 10.845 24 
BLUE OCTOBER UNIVERSAL MOTOWN 

RI DIN' 
1`2 2729 -409 15.005 19 

CHAMILLIONAIRE FEATURING KRAYZIE BONE UNIVERSAL MOTOWN 

GALLERY 
MARIO VAZQUEZ ARISTA /RMG 

BOSSY 
KELIS FEATURING TOO $HORT JIVE / ZOMBA 

LIPS OF AN ANGEL 
HINDER UNIVERSAL REPUBLIC 

DANI CALIFORNIA N 
RED HOT CHILI PEPPERS WARNER BROS. 

THAT GIRL 
FRANKIE J FEATURING MANNIE FRESH & CHAMILLIONAIRE COLUMBIA 

CHASING CARS 
SNOW PATROL POLYDOR /A &M /INTERSCOPE 

CALL ME WHEN YOU'RE SOBER 1r 
EVANESCENCE WIND -UP 

HANGING ON 
CHEYENNE KIMBALL DAYLIGHT /EPIC 

WHAT HURTS THE MOST K 1r 
RASCAL FLATTS LYRIC STREET /HOLLYWOOD 

IT'S GOIN' DOWN N 
YUNG JOC BLOCK /BAD BOY SOUTH /ATLANTIC 

PULLIN' ME BACK 
CHINGY FEATURING TYRESE SLOT -A- LOT /CAPITOL 

SNAP YO FINGERS Tti 

LIL JON FEATURING E -40& SEAN PAUL OF THE YOUNGBLOODZ BME/TVT 

I CAN'T HATE YOU ANYMORE L+r 
NICK LACHEY JIVE/ZOMBA 

I DARE YOU 
SHINEDOWN 

RIGHT WHERE YOU WANT ME 
JESSE MCCARTNEY 

GET UP 
CIARA FEATURING CHAMILLIONAIRE 

SO WHAT 
FIELD MOB FEATURING CIARA 

THESE WALLS 
TEDDY GEIGER 

DOING TOO MUCH 
PAULA DEANDA FEATURING BABY BASH 

ATLANTIC 

HOLLYWOOD 

LAFACE/JIVE /ZOMBA 

1: 
DTP /GEFFEN 

CRED. /COLUMBIA 

ARISTA/RMG 

2615 +293 16.174 18 

2454 -256 11.938 22 

2261 +572 10.042 26 

1903 -128 7.140 34 

1705 +320 11.623 23 

1692 +321 10.144 25 

1653 +372 8.888 28 

1602 +191 4.360 - 

1577 +171 5.666 39 

1375 -465 7.907 32 

1370 +471 9.241 27 

1342 -226 8.091 31 

1257 +211 6.824 35 

1090 -241 3.402 

1016 +134 5.804 37 

960 +212 6.508 36 

948 -360 8.335 30 

889 +35 2.176 - 

753 -100 7.390 33 

TITLE 
ARTIST / LABEL 

NEW 
STATIONS 

MANEATER 
Nelly Furtado 
(MOSLEY/GEFFEN) 
KDND, KSMB, KZZP, WARB, V/AKZ, VBLI, 
WHIZ, WKGS, WRHT, WRVQ, WSSX 
WTWR, WWCK, WWWQ, WXXL WX:X, 
WZNR, XM Top 20 on 20 

18 

HOW TO SAVEAUFE 17 
The Fray 
(EPIC) 
KDND, KKMG, WBHT, WCGQ, WIHB, W1BQ, 
WKZL WNTQ, WPST, WRHT, WSSX 
WSTR, WSTW, WTWR, WXKS, WXS_., 
WYOY 

CHAIN HANG LOW 13 

Jibbs 
(GEFFEN) 
KHFI, KHKS, KZHT, WAKZ, WDCG, 

WKGS, WKSS, WKSZ, WRHT, WXLK 
WXSS, WZKF 

MY LOVE 13 
Justin Timberlake Feat. T.I. 
(JIVE/ZOMBA) 
KBKS, KELZ, KXXM, Sirius Hits 1, WtKS, 
WFLZ, WHKF, WHIZ, WHYI,'WIHT, VKGS, 
WKST, WXKS 

PULLIN' ME BACK 12 
Chingy Feat. Tyrese 
(SLOT-A-LOT/CAPITOL) 
KKDM, KRQQ, KSMB, WHTZ, WIHT,YIOQ, 
WKSC, WKSS, WLDI, WNTQ, WVKS, WYVCK 

WHEN YOU WERE YOUNG 11 

The Killers 
(ISLAND /IDJMG) 
CKEY, KDND, KJYO, KSMB, WAEZ, VFLY, 
WGTZ, WHBQ, WIXX, WVSR, WXXL 

CALL ME WHEN YOU'RE SOBER 11 

Evanescence 
(WIND-UP) 
KQCH, WDJX, WEZB, WHKF, WIXX.W'PXY, 
WRHT, WRVQ, WTWR, WXKB, WX-L 

GET UP 11 

Ciara 

(LAFACE/JIVE/ZOMBA) 
KBKS, KDWB, KHTS, KITS, KKOB, KXPN, 
KKRZ, KLAL WABB, WOKE, WKCI 

THAT GIRL 10 
Frankle J Feat. Mamie Fresh & Chamlllianaire 

(COLUMBIA) 
KQCH, KSMB, WDCG, WFLZ, WIHT.'WKXJ, 
WQEN, WRVW, WVKS, WXLK 

U AND OAT 
E-40 Feat. T. Pain & Kandi Girl 
(SICK WID' IT /BME/REPRISE) 
WAPE, WERO, WFBC, WKXJ, WN04, 
WNTQ, WPRO, WPST, WPXY, WW =K 

10 

ADDED AT... 

KDND 
Sacramento, CA 

PD: Steve Weed 

MD: Christopher K. 

The Fray, How To Save A Life, 4 

Paris Hilton, Nothing In Tlis Word, 1 

The Killers, When You Were Vou.g O 

Nelly Furtado, Maneater, 0 
FOR MORE STATIONS GO TJ: 

wwl(v.RaelioandRecorde.com 

NEW AND 
TITLE 
ARTIST / LABEL 

SHOULDER LEAN 
Young Dro Feat. T.I. 
(GRAND HUSTLE /ATLANTIC) 
TOTAL STATIONS: 

ABOUT US 
Brooke Hogan Feat. Paul Well 

(SMC /SOBE) 

TOTAL STA -IONS: 

PLAYS 
'GAIN 

714/62 

ACTIVE 
TITLE 
ARTIST / LABEL 

SMACK THAT 
Akan Feat. Eminen 
(SRC /UNIVERSAL MOTOWN) 

44 TOTAL STATIONS: 

713/120 COME TO ME 
biddy Feat. Nicole Scherzinger 
(BAD BOY /ATLANTIC) 

63 TOTAL STATIONS: 

THE QUEEN AND I 676/100 
Gym Class heroes 
(DECAYDANCE/FUELED BY RAMEN /LAVA) 
TOTAL STATIONS: 46 

REMEMBER THE NAME '' 635./ 229 
Fort Minor Feat. Styles Of Beyond 
(MACHINE SHOP /WARNER BROS.) 

TOTAL STATIONS: 61 

CHAIN HANG LOW 609/165 
JibEs 
(GEFFEN) 

TOTAL STATIONS: 37 

MOST 
INCREASED 

PLAYS 

+1073 

+789 

+709 

PLAYS 
/GAIN 

482/287 

38 

467/95 

48 

MONEY MAKER 418/66 
Ludacris Feat. Pharrell 
(DTP /DEF JAM /IDJMG) 
TOTAL STATIONS: 55 

MANEATER 409/226 
Nelly Furtado 
(MOSLEY /GEFFEN) 

TOTAL STATIONS: 37 

WE RIDE Q 386/215 
Rihanna 
(SRP /DEF JAM /IDJMG) 
TOTAL STATIONS: 43 

SEXYBACK 
Justin Timberlake (Jive/Zomba) 
KXXM +44, KKPN +38, WRVQ +36, WFKS+y4, KHTT+34, 
WSNX +34, KKRZ +33, WK9I+32, WZKF+31, WDCG+31 

* TOO LITTLE TOO LATE 
JoJo (Da Family /Blackground /Universal Motown) 
KKRZ +38, WDCG +36, WBU +27, WKQI +25, KHTT +24, WDKF 

+24, WKKF n23, KKOB +22, WWI +17, WKZL +T7 

1tr FAR AWAY 
Nickelback (Roadrunner /IDJMG) 
KKPN +41, WDKF +38, WABB +33, WEIB +28, WHHY +26, 

KHKS +25, WNTQ +25, KDWB +23, WKSZ +21, KLAL +21 

(WHEN YOU GONNA) GIVE IT 
UP TO ME 
Sean Paul Feat. Keyshia Cole (VP /Atlantic) 
KITS +31, WXSS +30, WFLZ +28, WKFS +25, KHKS +23, WDCG 

+22, WKKF +20, WAPE +20, WZNR +19, WFBC +19 

LIPS OF AN ANGEL 
Hinder (Universal Republic) 
WXKB+32, WDCG+27, KSMB+22, KRUF+Z2, WWI +20, WQEN 

+19, KKPN +17, WKSZ+16, WRVQ +16, KBKS +16 

FOR WEEK ENDING AUGUST 27, 2006 
LEGEND: See legend to charts in charts section for rules and symbol explanations. 

117 CHR /top 40 and 15 Canada CHR /top 40 stations are electronically monitored by Nielsen 

B-oadcast Data Systems 24 Fours a day, 7 days a week. CHR/Top 40 indicator chart comprised 
of 72 reporters. (c) 2006 VNU Business Media, Inc. All rights reserved. 
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Fu more details: 
iacoDimedia.com/summit 

The Challenges & 
Opportunities Facing 

Radio In 24 Hours 
Both Days of the Summit are 

FREE AND OPEN to the entire industry 

The Summit Sessions: 
1 -5pm Tuesday, September 19th and continues 

10 :30am- 12:30pm on Wednesday, September 200 

awl"The Future of Radio" 
David Rehr: CEO of the NAB 

awl "The Future of Generating Revenue Online" 
Gordon Borrell: CEO of Borrell &' Associate- 

awl "The Future of Media" 
Jason Caldcanls: New Media" visiorary who created Weblogs, Inc. 

"The Future of Marketing: Consumer Generated Media" 
Ben !VtcLonneii. Author & consultant ( "Customer Evangelists ") 

spit "The Future of Management" 
Jeff Ancus: Author "Management By Baseball" 

Dallas @ the Anatole concurrent with the R &R and NAB Conventions 

SEPTEMBER 1, 2006 THERE'S MUCH MORE C@ www.RadioandRecords.cor 
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For more info including Register Today 
sponsorship opportunities 

and how to register www.BillboardEvents.co 
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ON 
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KZFM's Ed Ocanas reaches ratings highs 
while managing Paula DeAnda 

Doin' Too Much? 

Darnella Dunham 
DDunham@RadioandRecords.com 

d Ocanas has a till plate. 

In addition to his duties 

eas PD /morning show 

co -host at rhythmic/ 
CHR KZFM /Corpus 
Christi, Texas, Ocanas is 

also director of programming for the two 

other stations in Malkan Broadcasting's 

Corpus Christi cluster. Despite his heavy 
workload, he got involved with Arista Rec- 
ords artist Paula DeAnda's career. 

"Paula used to babysit for our night 
jock Jayree's kids, and he would always 

tell me, `You gotta hear this girl sing - 
she's amazing,' " Ocanas says. 

"We had friends in common 
that had been telling me to 

check out Paula, and then 
finally I had her open up for 
one of our concerts." 

It didn't take long for Ocanas 
to recognize that DeAnda had 
something special. "Her stage 

presence, confidence and singing are just 
amazing. After 22 years in radio of seeing so 

many local acts, she was different. She was 

really a star, and I saw that." 
After the young singer's mother ap- 

proached him about managing her, Ocan- 
as signed a deal with DeAnda. 

The veteran programmer already had a 

history of working closely with such acts as 

Selena, Kumbia Kings, Frankie J and Baby 
Bash, but DeAnda is the first artist that he 
has officially managed. 

His years of programming experience 
have come in handy in his new manage- 
ment venture. "I feel that the two are so 

related, I'm surprised there are not more 
programmers managing artists," he says. 

"I'm managing somebody I know in a for- 
mat I've known for many, many years." 

While recognizing the natural 
expertise a programmer can bring to artist 
management, Ocanas is also mindful of 

the potential for a conflict of interest. "I 

take precautions to make sure there is not 
a perceived conflict of interest," he says. 

"From the day that I signed Paula, any 

airplay that we've done with Paula is all 

done through the music director Arlene 
[Cordell] and also through our consult- 
ant Bob Mitchell. I don't have any deci- 
sion or any influence on Paula's airplay 
whatsoever on this station." 

Taking it a step further, Ocanas says he 

has removed himself from any airplay deci- 
sions for artists on his client's label and its sis- 

ter label, J Records. "It's actually a better 
feeling for me. From the instant 

`Doin' Too Much' touched the 

airwaves it was top five phones. I 

don't have to be there to say, 

`You should play that more.' It 

naturally happens, as it did across 

the country." 
Ocanas sees a parallel between 

managing artists and air talent. 

"Managing Bash and Paula are two more 
talents added to the 15 that I'm already man- 
aging," he says. "It's just on a different scale 

and level." 
With DeAnda's and Baby Bash's 

careers on the rise, there may come a time 
where Ocanas will have to choose be- 
tween his dual careen. "I think at some 
point it'll come to where I have to decide 
one or the other, and maybe my role 
would have to change here. People say, 

`How can you do all of that ?' But there are 

important elements here -a very under- 
standing general manager, Glen Powers; 
our owners are very understanding and 
respectful; and an incredible staff 

"My type of leadership is not where if 
I leave, the building can't go on. I believe 
in anybody being able to step up and do 
exactly what I do. We have a great team 
here, so that's how I'm able to lead other 
things and take other roles." 

Oca nas 
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6 I- 
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63 TITLE 
VZ ARTIST 

THE 2 -1 RISE OF 
"PULLIN' ME BACK" 
GIVES CHINGY HIS 

THIRD CAREER NO.1. 

Ii NIELSEN BIOS Q HITPREDICTOR 
CERTIFICATIONS STATUS PLAYS AUDIENCE 

IMPRINT / PROMOTION LABEL TW «/- MILLIONS RANK 

2 11 

24 

3 16 

5 12 

6 13 

4 22 

8 

11 

8 

14 7 

12 25 

13 9 

10 19 

11 21 

18 5 

16 6 

15 16 

17 20 

20 9 

23 4 

PULLIN' ME BACK 
CHINGY FEATIJRINGTYRESE 

ME &U 
CASSIE 

PROMISCUOUS 
NELLY FURTADO FEATURING TIMBALAND 

SEXY LOVE 
NE -YO 

(WHEN YOU GONNA) GIVE IT UP TO ME 
SEAN PAUL FEATURING KEYSHIA COLE 

NO. 1(1 WK) 1fr 
SLOT -A- LOT /CAPITOL 

h2 
NEXTSELECTION /BAD BOY /ATLANTIC 

t:2 yl 
MOSLEY /GEFFEN /INTERSCOPE 

_ lJ 
DEF JAM /IDJMG 

VP /ATLANTIC 

U AND DAT 
E -40 FEATURING T- PAIN & KANOI GIRL SICK WID' IT /BME/WARNER BROS. 

BUTTONS N dr 
THE PUSSYCAT DOLLS FEATURING SNOOP DOGG A &M /INTERSCOPE 

SHOULDER LEAN 
YOUNG DRO FEATURING T.I. 

I KNOW YOU SEE IT 
YUNGJOCFEATURING BRANDY 'MS. B.' HAMBRICK BLOCK/BADBOYSWTWATLANTK 

SEXYBACK 
JUSTIN TIMBERLAKE JIVE /ZOMBA 

SNAP YO FINGERS 
LIL JON FEATURING E -40 & SEAN PAUL OF THE YOUNGBL000Z BME/TVT 

GET UP 

GRAND HUSTLE/ATLANTIC 

3203 +465 21.221 9 

2575 +352 18.445 12 

2575 -54 20.038 10 

CIARA FEATURING CHAMILLIONAIRE LAFACE/JIVE /ZOMBA 
2507 +160 18.263 13 

DO IT TO IT 
CHERISH FEATURING SEAN PAUL OF THE YOUNGBLOODZ SHO'NUFF /CAPITOL 

IT'S COIN' DOWN r: 
YUNG JOE BLOCK /BAD BOY SOUTH /ATLANTIC 

MONEY MAKER L+J 

LUDACRIS FEATURING PHARRELL DTP /DEF JAM/IDJMC 

LONDON BRIDGE 
FERGIE WILL.I.AM /A &M /INTERSCOPE 

UNFAITHFUL 
RIHANNA SRP /DEFJAM /IDJMG 

BOSSY T: W 
KELIS FEATURING TOO $HORT JIVE /ZOMBA 

THAT GIRL 
FRANKIE J FEATURING MANNIE FRESH & CHAMILLIONAIRE COLUMBIA/ 

CHAIN HANG LOW 
JIBBS GEFFEN / INTERSCOPE 

4341 +145 30.941 2 

4138 -285 35.417 1 

3647 -532 27.685 3 

3644 -4 23.883 6 

3507 +51 25.495 4 

3479 -285 23.412 7 

3432 +339 24.268 5 

3394 +62 22.911 8 

2452 -266 17.055 14 

2433 -205 19.018 11 

2003 - +334 11.674 16 

1876 +75 9.817 19 

1618 -291 12.046 15 

1575 -177 9.943 18 

COLUMBIA/SUM 
1511 ' +196 10.499 17 
.-.,.-._. .. -.- ._._ 

11/ 1442 +248 7.260 22 

34 2 
SAY GOODBYE 
CHRIS BROWN 

MOST INCREASED PLAYS * 1342 +510 9.683 20 
JIVE/ZOMBA 

22 5 

24 7 

27 9 

21 10 

25 9 

35 4 

31 7 

28 20 

3& 3 

3C 14 

25 19 

2E 10 

NEW 

3_ 14 

33 11 

38 5 

39 2 

37 11 

43 3 

EVERYTIME THA BEAT DROP 
MONICA FEATURING DEM FRANCHIZE BOYZ 

ABOUT US 
BROOKE HOGAN FEATURING PAUL WALL 

SUPERMAN 
BROWN BOY 

VANS 
THE PACK 

ENTOURAGE 
OMARION 

S.E.X. 
LYFE JENNINGS 

NEED A BOSS 
SHAREEFA FEATURING LUDACRIS 

GIMME THAT 
CHRIS BROWN FEATURING LIL' WAYNE 

COME TO ME 
DIDDY FEATURING NICOLE SCHERZINDER 

BOJANGLES 
PITBULL 

WHY YOU WANNA 
T.I. 

CALL ON ME 
JANET & NELLY 

WALK AWAY 
PAULA DEANDA FEATURING THE DEY 

TORN 
LETOYA 

CRAZY 
GNARLS BARKLEY 

GO TO CHURCH 
ICE CUBE FEATURING SNOOP DOUG & LIL JON 

HANDS UP 
LLOYD BANKS FEATURING 5D CENT 

DEJA VU 
BEYONCE FEATURING JAY-2 

DON'T GET IT TWISTED 
MR. CAPONE -E FEATURING TW ISTA 

J /RMG 

SMC/SOBE 

LOW PROFILE /AME 

UP ALL NITE /JIVE /ZOMBA 

1fr 
T.U.G. /EPIC /SUM 

COLUMBIA/SUM 

DTP /DEF CON II 

N Q 
JIVE/ZOMBA 

1r 
BAD BOY /ATLANTIC 

TVT 

v'r 
GRAND HUSTLE /ATLANTIC 

1r 
VIRGIN 

ARISTA/RMC 

Lr 
CAPITOL 

DOWNTOWN /LAVA /ATLANTIC 

LENCH MOBNIRGIN 

G- UNIT /INTERSCOPE 

dr 
COLUMBIA /SUM 

SMC 

1328 +126 6.295 

1224 +31 9.278 

1181 +75 6.757 

26 

21 

24 

1025 -196 5219 31 

972 -181 5352 28 

961 +214 4.329 34 

958 +21 3.936 35 

954 -144 7.034 23 

909 +209 . 4.642 32 

909 -78 4.446 33 

828 -166 5.842 27 

774 -359 5228 30 

721 +273 3.607 38 

677 ` -231 3.136 40 

670 -171 5.410 29 

613 +77 6.409 25 

602 +119 3.061 - 

509 -88 2.509 - 

-21 1.822 

POWERED BY 1.4: Nefsen 
Bmadcast Oat. 
$+Sceme 

TITLE 
ARTIST / LABEL 

NEW 
STATIONS 

AYO 
Mya 
(UNIVERSAL MOTOWN) 
KBBT, KBMB, KDDB, KKSS, KKWD, KFTY, 
KQKS, KVEG, KXJM, KZFM, WAJZ, WMPW, 
WRDW, WRVZ, XMOR 

15 

ITS OKAY (ONE BLOOD) 14 
The Game Feat. Junior Reed 

(GEFFEN/INTERSCOPE) 
KCAQ, KDHT, KISV, KKSS, KPTY, KSEQ, 
KXJM, KZFM, WAJZ, WRCL, WRDW, 
WRVZ, WWKX, XMOR 

LONG WAY 2 GO 
Cassie 
(NEXTSELECTION /BAD BOY /ATLANTC) 
KBBT, KEOS, KCAQ, KKSS, KPTY, KSEQ, 

KZFM, WJJS, WPOW, WRDW, WRVZ, 
W WKX, XHTZ, XMOR 

14 

SHOW STOPPER 
Danity Kane 
(BAD BOY /ATLANTIC) 
KBBT, KBMB, KDGS, KDON, KKFR, KEWD, 
KSEQ, WBBM, WKHT, WPOW, XHTZ 

SAY GOODBYE 
Chris Brown 
(JIVE/ZOMBA) 
KEOS, KDGS, KKWD, KPRR, KQKS, KYTB, 
KURE, WAJZ, WBTT, WJJS, XMOR 

11 

UNAPPRECIATED 
Cherish 
(SHO'NUFF /CAPITOL) 
KDDB, KYLD, KZFM, WRDW, WRED, 
WWKX, WXIS 

CHAIN HANG LOW 
Jibbs 
(GEFFEN/INTERSCOPE) 
KKFR, KKWD, KVYB, KYLD, WHZT, A/MPN 

SMACK THAT 
Akon Feat. Eminen 
(SRC/UNIVERSAL MOTOWN) 
KKFR, KRKA, KVYB, KXJM, WRCL, WWKX 

6 

WALK AWAY 
Paula Deanda Feat. The DEY 
(ARISTA/RMG) 
KVEG, KXBT, WAJZ, WBTT 

WE RIDE 
Rihanna 
(SRP/DEF JAM/IDJMG) 
KBMB, WBBM, WMPW, WRED, WXE 

ADDED AT... 

KXJM 
Portland, OR 

PD: Mark Adams 
MD: Kid Bootz 

Akon Feat. Eminen, Smack That, 7 
The Game, It's Okay (One Blood), 11 

Baby Boy,The Way I Live, O 

Mya, Ayo, 0 

FOR MORE STATIONS 6010: 

5 

TITLE 
ARTIST / LABEL 

SMACK THAT 
Akon Feat. Eminen 
(SRC /UNIVERSAL MOTOWN) 

TOTAL STATIONS: 41 

TOO LITTLE TOO LATE tr 357/8 
JoJo 
(DA FAMILYBLACKGP.OUND/UNIVERSAL MO -OWN) 

TOTA_ STATIONS: 20 

NEW AND ACTIVE 
PLAYS TITLE 
TAIN ARTIST / LABEL 

432982 LONG WAY 2 GO 1} 316177 

PLAYS 
IGAIN 

I WANNA LUV U 38£1212 
Akon 
(FONOVISA) 
TOTAL STATIONS: 

SHOW STOPPER 
Danity Kane 
(BAD BOY /AT ANTIC) 
TOTAL STATIONS: 

THE WAY I LIVE 
Baby Boy Da Prince 
(UNIVERSAL REPUBLIC) 

TOTAL STATIONS: 

Cassie 
(NEXTSELECT ON /BAD BOY /ATLANTIC) 
TOTAL STATIONS: 32 

UNAPPRECIATED Q 316/57 
Cherish 
(5HO'NUFF /CAPITOL) 
TOTAL STA -IONS: 18 

IT'S OKAY (ONE BLOOD) 310/17 
The Game Feat. Junior Reid 

(GEFFEN /INTER SCOPE) 

25 TOTAL STATIONS: 31 

3551239 PUSH IT 
Rick Ross 
(SLIP -N -SLIDE /DEF JAM /IDJMG) 

35 TOTAL STATIONS: 

307/113 

35 

345/1 I CALL IT LOVE Q 301/6 
Lionel Riche 
(ISLAND /IDJMG) 

31 TOTAL STATIONS: 26 

it` SAY GOODBYE 
Chris Brown (Jive/Zomba) 
WRCL +49, WBBM +35 WPOW +35, WRDW +31 l/ MCX +28, 

KZFM +27, WBTT +24, <BOS +22, WJJS +22, KPRF: +22 

* I KNOW YOU SEE IT 
Yung Joc Feat. Brandy 'Ms. B.' Hambrick 
(Block/Bad Boy South/Atlantic) 
WKPO +39, MOW +36, WKHT +31, KXBT .29, WMP.V +29, 

KORT +29, KIST +24 KSFM +22, XHTZ +22, KPWR +20 

SEXYBACK 
Justin Timberlake (Jive/Zomba) 
KI30B+40, KVEG+36, WHZT+31, KB05+:4, W WKL+23, 
WPOW +ZI, KOGS+21, K5FM +20, WBT5 +9, KPHN+18 

tt BUTTONS 
The Pussycat Dolls Feat. Snoop Dogg 
(A &M /Interscope) 
WERT +35, KTTB +4 KGG) +22, KUBE '22, KSEQ +20, KXJM 

+20, WRVZ +18, KO -IT +la WRED +17, KLUG +17 

* MONEY MAKER 
Ludacris Feat. Pharrell (OTP/Def Jam IDJMG) 
WRVZ +29, KSEQ +261 KBMB +24, WLLO.21, KYLD +1Q KBOS 

+16, KVYB +15, KPVVt +14, KVEG +12, KISV T2 

FOR WEEK ENO NC AUGIIST 27, 2006 
LEGEND: See legend to parts in charts section for rules and symbol explaracions. 

65 rhythmic stations are electronically monitored by Nielsen Broadcast Data Systems 24 hou -s 

a day, 7 days a week. (c) 2C06 VNU Business Media, Inc. All rights reserved. 

The best way to predict the future...is to create it! 

PROGRAMMING RESEARCH STRATEGIC PLANNING RESEARCH CONSULTING 

MEDIA RESEARCH & STRATEG 

Creating Listener- Driven Innovation Since 1981 

303.922.5600 
www.paragonmediastrategies.com 
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URBAN 

Will urban radio make 'Room' for John Legend's single? 

Legend Song Stands 
Out In The Crowd 

Hillary Crosley 
HCrosley@RadioandRecords.com 

hen Columbia introduced John Legend in 2004, lead single 

"Used to Love U" got a lukewarm reception at urban radio. 

WRespite video rotation on BET and MTV2, the track only 

reached No. 22 on the Nielsen BDS Urban chart. Instead, radio 
and consumers gravitated to the almost a cappella piano ballad 

"Ordinary People," which peaked at No. 6 on the Nielsen BDS 

Urban chart March 12, 2005. 

This time around, Legend, who admits he's not the most commercial artist, again 

releases a curveball with the organ- driven love song "Save Room." But will urban 

radio embrace "Save Room" like it did with "Ordinary People," 

or will it fall between the cracks? 

While it has yet to debut on R &It's Urban chart, "Save 
Room" was the No. 5 most -added track for the week ending 
Aug. 20 and was enjoying double -digit spins for the week end- 
ing Aug. 27 at WPGC /Washington, D.C.; WZMX /Hartford; 
WBLK /Buffalo; and WZHT /Montgomery, Ala. 

"That's a tough sell," says urban AC consultant Tony Gray, 
president of Gray Communications. "It's hard to tell where 
`Save Room' fits, if it at all. Unfortunately, it doesn't sound like contemporary music 

on R &B /hip -hop stations." 
CeCe McClendon, senior VP of urban promotion at Sony Urban Music, says, 

"This is a multiformat single and artist. John is a fit for everybody human that lis- 

tens to good music. For those progranuners that have taken the chance to step out 
and give this single the opportunity that it warrants based on the success of ̀ Ordinary 
People,' it's working." 

Youthful R &B is the rage these days, and artists like Cassie, teenager Chris Brown 

and Ne -Yo rule the charts. Though Legend is an established star with three Grammy 
Awards -and has Verizon Wireless and iTunes knocking at his door for exclusive cam- 

paigns -his new single's quandary has been the talk of urban radio for the last month. 
"I personally saw John perform `Ordinary People' here in Chicago," says Tiffany Green, 

assistant PD /MD at Clear Channel's urban WGCI (107.5 FM WGCI) /Chicago. "And 
I begged him to let me play it, but he said, `We can't lead with a ballad. And thankfully, 

Sony's sampler just happened to have the full- length version of `Ordinary People,' and 

we put that bad boy into rotation! Our listeners called it the 'take it slow' song, and luck- 

ily Kanye [West] directed a great video to bring it home." 
"Ordinary People" came on the heels of the neo -soul revolution and Alicia Keys' 

old soul. However, this time sonic radio folks don't think Legend's track is in synL 

with R &B's current direction. One programmer suggested that "Save Room" nil }1 t 

fit better at the AC format. 
"It's out there and different than anything that's on the radio right now, and for that 

reason it just might work," says Phil Michaels -Trueba, PD at Cox Radio's urban AC 

WHQT (Hot 105 FM) /Miami. "It's got a very lounge and adult vibe to it. It's differ- 

ent, and I appreciate that. John is taking a chance by embracing a different sound than 

his fan base expects from him. It could be a great career move, or it could turn out to 

be a miss. It reminds me of when OutKast came out with `Hey Ya' . .. Everyone \ .Iti 

like, `Huh ?' Then it became one of the biggest records of the year. Brilliant!" Rsk 

Legend 
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5 TITLE 
5 ARTIST 

RICK ROSS HUSTLES HIS 

WAY TO AIRPOWER STRIPES 
FOR "PUSH IT" AT NO.16. 

POWERED By : Nielsen 
Broadcast Data 
Systems 

RAP N NIELSEN BDS 
CERTIFICATIONS 

IMPRINT / PROMOTION LABEL 

1 14 
PULLIN' ME BACK 
CHINGY FEATURING TYRESE 

NO.1(3WKS) 
SLOT- A- LOT/CAPITOL 

o 
6 

o 
8 

9 

m 
11 

o 
o 
o 
o 

17 

19 

20 

21 

24 

25 

o 
o 
o 
29 

30 

32 

33 

34 

36 

0 
38 

19 
SHOULDER LEAN 
YOUNG DRO FEATURING T.I. GRANO HUSTLE /ATLANTIC 

4 10 
I KNOW YOU SEE IT MOST INCREASED PLAYS 
YUNG JOC FEAT. BRANDY 'MS. B: HAMBRICK BLOCK /BAD BOY SOUTH /ATLANTIC 

UANDDAT 
E -40 FEATURING T- PAIN & KANDI GIRL SICK WID' IT /BME /WARNER BROS. 

(WHEN YOU GONNA) GIVE IT UP TO ME 
SEAN PAUL FEATURING KEVSHIA COLE VP /ATLANTIC 

SNAP YO FINGERS S: 

LIL JON FEATURING E -40 & SEAN PAUL OF THE YOUNGBLOODZ BME/TVT 

3 20 

5 15 

6 32 

9 6 

7 27 

8 26 

11 7 

10 21 

12 8 

20 6 

7 

"19 6 

30 

18 9 

15 29 

17 40 

16 10 

22 10 

23 

24 

9 

16 

26 15 

30 5 

29 4 

28 7 

27 7 

25 18 

31 3 

36 

37 

38 

5 

5 

3 

2 

35 4 

6 

3 

2 

MONEY MAKER 
LUDACRIS FEATURING PHARRELL 

IT'S COIN' DOWN 
YUNG JOC 

SO WHAT 
FIELD MOB FEATURING CIARA 

CHAIN HANG LOW 
JIBBS 

WHY YOU WANNA 
T.I. 

STUNTIN' LIKE MY DADDY 
BIRDMAN & LIL WAYNE 

COME TO ME 
DIDDY FEATURING NICOLE 5CHERZINGER 

HANDS UP 
LLOYD BANKS FEATURING 50 CENT 

WALK IT OUT 
UNK 

DTP /DEF JAM /IDJMG 

N 
BLOCK /BAD BOY SOUTH /ATLANTIC 

N 
DTP /GEFFEN /INTERSCOPE 

GEFFEN/INTERSCOPE 

GRAND HUSTLE /ATLANTIC 

CASH MONEY /UNIVERSAL MOTOWN 

BAD BOY /ATLANTIC 

G- UNIT /INTERSCOPE 

BIG OOMP /KOCH 

PUSH 
SLIDE DEFJAM IDJMG 

RIDIN' 
CHAMILLIONAIRE FEATURING KRAYZIE BONE 

GHETTO STORY CHAPTER 2 
CHAM FEATURING ALICIA KEYS 

WHAT YOU KNOW 
T.I. 

LEAN WIT IT, ROCK WIT IT 
DEM FRANCHIZE BOYZ FEATURING LIL PEANUT & CHARLAY 

VANS 
THE PACK 

PEANUT BUTTER & JELLY 
CADILLAC DON & J -MONEY 

SUPERMAN 
BROWN BOY 

BOJANGLES 
PITBULL 

FEELS SO GOOD 
REMY MA FEATURING NE -YO 

MONEY IN THE BANK 
LIL SCRAPPY FEATURING YOUNG BUCK 

ITS OKAY CONE BLOOD) 
THE GAME FEATURING JUNIOR REID 

GO TO CHURCH 
ICE CUBE FEATURING SNOOP DOGG & LIL JON 

SIDE 2 SIDE 
THREE 6 MAFIA FEATURING PROJECT PAT 

I LOVE MY B * * ** 
BUSTA RHYMES FEATURING WILL.I.AM & KELIS 

IN THE GHETTO 
BUSTA RHYMES FEATURING RICK JAMES 

DON'T GET IT TWISTED 
MR. CAPONE -E FEATURING TWISTA 

TOP BACK 
T.I. 

I WEAR MY STUNNA GLASSES AT 
FEDERATION 

THE WAY I LIVE 
BABY BOY DA PRINCE 

CHUNK UP THE DEUCE 
LIL' KEKE FEATURING PAUL WALL & UOK 

CHICKEN NOODLE SOUP 
W EBSTAR & YOUNG B FEAT. THE VOICE OF HARLEM 

ON SOME REAL SH ** 
DAZ DILLINGER FEATURING RICK ROSS 

MORRIS BROWN 
OUTKAST 

POP MY TRUNK 
WINE -0 

N2 
UNIVERSAL MOTOWN 

MADHOUSE /ATLANTIC 

N 
GRAND HUSTLE/ATLANTIC 

N2 
SO50 DEF /VIRGIN 

UP ALL NITE/JIVE/ZOMBA 

SOUTHERN BOY/3595 /ASYLUM 

LOW PROFILE /AME 

TVT 

SRC /UNIVERSAL MOTOWN 

BME/REPRISE/WARNER BROS. 

GEFFEN /INTERSCOPE 

LENCH MOBNIRGIN 

HYPNOTIZE MINDS /COLUMBIA/SUM 

AFTERMATH /INTERSCOPE 

AFTERMATH /INTERSCOPE 

SMC 

GRAND HUSTLE /ATLANTIC 

NIGHT 
RUE /REPRISE/WARNER BROS. 

UNIVERSAL REPUBLIC 

TF 

SCRILLA HILL/UNIVERSAL REPUBLIC 

SO SO DEFNIRGIN 

LAFACE/ZOMBA 

UNIVERSAL REPUBLIC 

PLAYS 
TW +/- 

16 21 4 

AUDIENCE 
MILUONS RANK 

9250 .102 86.380 1 

7709 -203 71.831 2 

7631 .785 64.040 - 

6869 -284 54.826 

6687 +216 60.821 L 

4615 -415 40.602 6 

4174 +610 32.365 9 

4092 -622 37.070 7 

3250 -454 ' 35.724 3 

3171 +442 20.770 1 

2425 -578 25.846 TD 

2084 +83 17.142 '2 

2016 +634 15.494 13 

1868 +138 13.635 15 

1641 +249 11.787 21 

1606 +389 12.293 19 

1548 -135 12.455 18 

1517 +128 14.771 14 

1486 -105 12.234 20 

1394 -29 10.720 23 

1341 -90 6.655 28 

1247 +59 9.934 24 

1210 +69 6.770 27 

1019 -49 ' 5.i91 32 

916 -104 12.984 16 

906 +234 6,571 29 

868 +166 10.746 22 

806 +20 7.360 26 

775 -74 4.845a 35 

703.> -340 7.608 25 

613 +68 4.538 37 

510 -7 2.082 - 

488 -14 5.328 33 

478 -20 3.836 40 

467 +16 2 041 - 

465 -44 6 344 30 

463 +204 5.014 34 

462 -79 1.971 - 

420 .22 3.429 - 

404 -3 3.151 

REGISTER BY 9/5 
& SAVE $50! 

Register Today! 
For more info incloding 

WWW Bill board Events. corn sponsorship opportunities 
dhow to registervisd: 

THERE'S MUCH MORE @ www.RadioandRecords.com 
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IN HIS SECOND WEEK ON 
THE LIST WITH "SAY 
GOODBYE" AT NO 14. 

CHRIS BROWN NOTCHES 
A PAIR OF CHART -1ONCRS. 

O 
< = TITLE 

ARTIST 

1: NIELSEN BDS IJ HITPREDICTOR 
CERTIFICATIONS STATUS 

IMPRINT / PROMOTION LABEL 

1 1 13 

2 

4 

o 
o 
o 

9 

10 

o 
o 

13 

3 10 

2 18 

4 12 

6 10 

PULLIN' ME BACK NO.1(3 INKS) 
CHINGY FEATURING TYRESE SLOT -A- LOT /CAPITOL 

I KNOW YOU SEE IT ter 
YUNG JOC FEAT. BRANDY 'MS. B.' HAMBRICK BLOCK /BAD BOY SOUTH /ATLANTIC 

SHOULDER LEAN 
YOUNG ORO FEATURING T.I. GRAND HUSTLE/ATLANTIC 

SEXY LOVE itt 
NE -YO DEE JAM /IDJMC 

CALL ON ME 
JANET & NELLY VIRGIN 

8 12 
S.E.X. ter 
LYFEJENNINGS COLUMBIA/SUM 

U AND DAT 
E-40 FEATURING T-PAIN & KANDI GIRL SICK WID' IT/BME/WARNER BROS. 

7 13 

10 
[WHEN YOU GONNA) GIVE IT UP TO ME ytr 
SEAN PAUL FEATURING KEYSHIA COLE VP /ATLANTIC 

5 15 
ME & U N2 Ltr 
CASSIE NEXTSELECTION /BAD BOY/ATLANTIC 

9 P 
DEJA VU ter 

_BEVONCE FEATURINGJAY -Z COLUMBIA/SUM 

GET UP ytr 
CIARA FEATURING CHAMILLIONAIRE LAFACE /JIVE20MBA 

,. 17 5 MONEY MAKER 1!r 

n 29 SNAP YO FINGERS h ttr 
LIL JON FEATURING E -40& SEAN PAUL OF THE YOUNGBLOODZ BME /TVT 

13 8 

LUDACRIS FEATURING PHARRELL DTP /DEF JAM /IDJMG 

PLAYS AUDIENCE 
TW /- MILLIONS RANK 

4909 -43 55.439 1 

4428 +320 42.819 3 

4315 -265 48.921 2 

4014:, :: +98 41.903 4 

+191 35.752 5 

3422: +316 33.851 7 

3390 +1 31.413 9 

3180 +165 35.326 6 

3102 -480 29.756 10 

2712 -341 32.561 8 

2302 +207 24.265 11 

2171 +276 20.690 14 

204.0 -361 20.564 15 

27 2 SAY GOODBYE AIRPOWER/MOST INCREASED PLAYS Ltr 
CHRIS BROWN JIVE/ZOMBA 

19 6 
EVERYTIME THA BEAT DROP AIRPOWER 
MONICA FEATURING OEM FRANCHIZE BOYZ 

Ltr 

J/RMG 

1923 +581 20.791 13 

1910 +209 17.761 17 

6 

o 
12 22 SO WHAT N y+r L_ . FIELD MOB FEATURING CIARA DTP /GEFFEN /INTERSCOPE 

1870 -277 21857 12 

21 4 CHAIN HANG LOW ter 1729 +194 13.510 JIBES GEFFEN/INTERSCOPE 

22 7 
NEED A BOSS AIRPOWER Q 

171 SHAREEFA FEATURING LUDACRIS DTP /DEFCON II - 1111 16 
-T 

BOSSY ¿: Q 
KELIS FEATURING TOO SHORT JIVE /ZOMBA :170 

20 7 STUNTIN' LIKE MY DADDY AIRPOWER 
BIRDMAN &LILWAYNE CASH MONEY /UNIVERSAL MOTOWN 

0 
o 

o 

0 
0 
2' 

3C 

35 

36 

37 

o 
79 

40 

20 

26 11 

28 , 4 

WHY YOU WANNA Q 
T.I. GRAND HUSTLE/ATLANTIC 

YOU SHOULD BE MY GIRL ter 
SAMMIE FEATURING SEAN PAUL OF YOUNGBLOODZ ROWDY 

WALK IT OUT * 
UNK BIG OOMP /KOCH 

24 1p 
ENTOURAGE 

..- OMARION 

25 9 

SHE DON'T 
LETOYA 

PUSH IT 
RICK ROSS 

T.U.G./EPIC/SU11.f M 

CAPITOL 

SLIP- N- SLIDE/DEF JAM /IDJMG 

HANDS UP 
LLOYD BANKS FEATURING 50 CENT G- UNIT /INTERSCOPE 

GHETTO STORY CHAPTER 2 
CHAM FEATURING ALICIA KEYS MADHOUSE /ATLANTIC 

N2 Ltr 
MOSLEY /GEFFEN /INTERSCOPE 

PROMISCUOUS 
NELLY FURTADO FEATURING TIMBALAND 

UNFAITHFUL N Q 
RIHANNA SRP /DEFJAM /IDJMG 

COME TO ME dr 
BIDDY FEATURING NICOLESCHERZINGER BAD BOY /ATLANTIC 

PEANUT BUTTER & JELLY 
CADILLAC DON &J- MONEY_ SOUTHERN BOY/35.35 /ASYLUM 

35 3 CAN I TAKE YOU HOME 
JAMIE FOXX 

Yi 2 FLOATING 
MEGAN ROCHELL 

20 DO IT TO IT 30 
CHERISH FEATURING SEAN PAUL OF THE YOUNGBLOODZ 

36 13 
FEELS SO GOOD 
REMY MA FEATURING NE -YO 

GOOD LOOKIN OUT 
MILA JFEATURING MARQUES HOUSTON 

MONEY IN THE BANK 
LIL SCRAPPY FEATURING YOUNG BUCK 

TURN IT UP 
JOHNTA AUSTIN 

J /RMG 

DEF JAM /IDJMG 

SHO'NUFF /CAPITOL 

ter 
SRC /UNIVERSAL MOTOWN 

, 
T.U.G. /UNIVERSAL MOTOWN 

BME/REPRISE/WARNER BROS. 

SO SO DEF/VIRGIrN 

SIDE 2 SIDE ter 
THREE 6 MAFIA FEATURING PROJECT PAT HYPNOTIZE MINDS /COLUMBIA/SUM 

21 

+190 14.801 20 

-218 16.673 18 

1662 +115 15.653 19 

1597 -412 20.004 16 

1467 +103 10.342 34 

1465 +209 11.243 27 

1401 -6 12.362 26 

1311 +152 12.780 23 

1299 +276 11.078 31 

1266 +19 10574 33 

1242 +172 12.860 22 

1178 -198 12.691 24 

1134 -296 11.146 30 

1107 +425 10.853 32 

1070 +96 9.340 35 

946 +38 7.047 38 

941 +91 6.194 40 

890 -324 8.534 36 

752 -111 11.202 29 

750 -100 3.348 - 

741 +170 5.252 - 

665 +55 4.063 - 

TITLE 
ARTIST / LABEL 

NEW 
STATIONS 

ITS OKAY (ONE BLOOD) 35 
The Game Feat. Janlor Reid 
(GEFFEN/INTERSCDPE) 
KBLR, KBTT, KDAd, KIPR, KJMM, KKDA, 
KMJJ, KNDA, KP í1-o, KRRC, KVSP, WAMO, 
WBLK, WBTF, WC)X, WDKX, WEMX, 
WEUP, WFXA, WF<E, WHTA, WHXT. 
WJKS, WJMI, WJTT, WJUC, WJWZ, WPEG, 
WPWX, WQBT, WQSL, WRJH, WNWZ, 
WZHT, XM The Cite 

AYO 
Mya 
(UNIVERSAL MOTOWN) 
KBFB, KBLR, KBT1L KBXX, KDAY, KIRR, 
KJMM, KKDA, KRRQ, KVSR Sirlus 
Hot Jam., WBLK, VBLX, WBTF, WDKX, 
WEMX, WEUP, WFSA, WFXE, WFTA, 
WIKS, WJKS, WJM4 WJTT, WJUC WJWZ, 
WRJH, W WWZ, WaiT, XM The C!y 

31 

PUT IT IN A LETTER 21 
Mic Little Feat. Neyo 
:DEF JAM/IDJMG) 
<BLR, KOTE, KIPR,!(JMM, KKDA, KMJJ, 
KNOA, KVSP, WAM7, WEIL(, WB-F, 
WDKX, WEMX, WEIR, WFXE, WJ[S,'NJMI, 
WIFE, WiLK, WRJ11, WWWZ 

COME TO ME 
Diddy Feat. Nicole Scherzinger 
(BAD BOY /ATLANT CJ 

WELK, WBTF, WCKS, WONT, WEN2, 
WHTD, WJWZ, WUET, WVEE, WXBT 

10 

I KNOW YOU WANT THAT 8 
Big Tuck Fest. Chanlllionalre 
(T- TOWN/UNIVERSAL REPUBLIC) 
KBEB, KBLR, KIPR, EJMM, KKDA, KNDA, 
KVSP, WJUC 

MONEY IN THEBANK 8 
UI Scrappy Feat. Yerng Buds 
(BME/REPRISE/WAIDNER BROS.) 
KATZ, KMEL, WBLK. WBLX, WBTF WKKV, 
WMBX, WOW] 

CHAIN HANG LOW 
Jobs 
(GEFFEN /INTERSCORE) 
Silos Hot Jamz, WBFJ, WCKX, WHTA, 
WJMH, WKYS 

6 

TURN IT UP 
Johnta Austin 
(SO SO DEFNIRGIN) 
KMJJ, WGCI, WHXT, NKYS, WPHH 

6 

PUSH IT 
Rick Ross 
(SLIP -N- SLIDE/DEF JAM/IDJMG) 
WEAS, WERQ, WHRK WIZF, WJLB, NV0E 

6 

GOT YOU HOME 
Luther Vandross 
1J/RMG) 
KIPR, KPRS, WBLK, WDKX, WJTT 

5 

ADDED AT... 

WQSL 
New Bern, NC 

PD: Jack Spade 

The Game, Its Okay (Dne Blood), 27 
Cham Feat. Alicia Key ., Ghetto Stor., 3 

IIUIIoI)aJ® 
TEE MEAT 
IF e0 

- - - -- - - - 
- 

-- FOR MORE STA -IONS GO TO: 

649 -67 4.345 

R6R 
POWERED BY Nielsen 

Broadcast Cato 
Systems 

NEW AND ACTIVE 
TIT.E 
ART ST/ LABS_ 

FAVORITE GIRL 
Mars us Holston 
(T.L_- .NNIVERSAL NOTONN) 
TOTAL STATIONS: 

TAPIE ME AS I AM ICJ 
Mary J. Blige 
(At ATRIARCH / GEFFE W INTERSCOPE) 
TOTAL STATIONS: 59 

PLAYS 
/GAIN 

645/96 

48 

643/313 

IN THE GHETTO 610/76 
Bust. Rhymes Feat. Rick James 
(A -T(R MATH /I N TERSCO =E] 
TCT.S. STATIONS: 50 

IT'S OKAY (ONE BL000) 558/149 
The Came Feat. Junior Reid 
(GEFWN/INTERSCOPE) 
TOTA. STAT OMS: 

I CALL IT LOVE 
Lime Richie 
(ISLA IIO(IDJMG) 
TOTA_ STATIONS: 

TITLE 
ARTIST / LABEL 

PLA YS 
/TAIN 

TURN THE PAGE yr, 535,'164 
Bobby Valentino 
(OTP /DEF JAM /IDJMG) 
TOTAL STATDNS: 47 

UNAPPRECIATED it 529/160 
Cherish 
(SHO'NUFF /CAPITOL) 
TOTAL STATDNS: 47 

RING THE 4LARM 
Boyante 
(COLUMBWSJM) 
TOTAL STATI DNS: 

LOOK AT HER 
One Chance Feat. Faho 
(J /RMG) 

54 TOTAL STATIONS: 

553/23 YOU 
Lloyd Feat LiI Wayne 
(SHO'NUFF /ATLANTIC] 

42 TOTAL STATIONS: 

527/276 

57 

481,74 

37 

480/ 28 

29 

tr SAY GOODBYE 
Chris Brown (Jive/Yonba) 
WZHT +52, WJMH +38, WPEL +30, WJWZ +22, WRJH +21 
WQBT +21, WZMX +19, W-IHH +18, WQSL +17, WWHV +17 

ß COME TO ME 
Diddy Feat. Nicole Scherzinger 
(Bad Boy /Atlantic) 
W® +33, WIZF +24, WFHI +22, WCDX +20,1031.R +20, 
WI1BT +19, KXHT +id, WB K -15, WRJH +14, WEMX +13 

I KNOW YOU SEE IT 
Yung Joc Feat. Brandy 'Ms. B. Hambri 
(Block/Bad Boy South/Atlarcic) 
WPHI +37, WOFff +30, WCKX 29, WQOK +25, WCDX 024, 

WKYS +24, WJBT+19, WETJ i9, SIHJ +1Q WMBX +16 

* S.E.X. 
Lyfe Jennings (Columba/SUM) 
WOVA +39, 1(ATZ+25, WZ-IT +24, WAMO +21, WJLB+79, 
KD.4Y+79, WPRW+18, WGAK-18, WINK +16, WERQ +14 

Itt TAKEMEASIAM 
Mary J. Blige (MatrèrchlGeffenAnterscope) 
WJMH+41, WIRT +40, WL.MO+Z3, WBTJ+13, WFXA+13, 
WKYS+13, WBLX +12, WMBX+tO, W111JE+17, KBLR+10 

FIR WEE< ENDING AUGUST 27, 2006 
LEGEND: See legend to charts in charts section for rules anc symbol explanations. 

8= urban stations am elertroniolly monitored by Nielsen Broaccas- Data Systems 24 hours a 

da e, 7 days a week. Rap dad comprised of 85 urban and 65 Rhythmic electronically monitored 
N risen Broadcast Data :-.--stem: stations. (c) 2006 VNU Busin +ss Media, Inc. All rights reserver. 

GOING FORAIRPLAY, 

[1-.9° t. T-Pain 

W KS WMPW WJM1 WEDR WFXA KNDA 

Contact SouthBeat Records 
(305) 695-6730 OF in@southbeatcom t RECORDS 

THERE'S MUCH MORE @D www.RadioandRecords.com SEPTEMBER 1, 2006 
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"YESTERDAY " B` 
GOSPEL DUO MARY 
MARY CLIMBS TI-10 

FOR ITS THIRD CAREER 

TOP 10 AT URBAN AC. 

25 

33 

39 

13 

17 

21 

41 

9 

22 

5 

33 

50 

27 

32 

19 

19 

V 10 

6 

39 37 7 

K NIELSEN BDS 
TITLE CERTIFICATIONS 
ARTIST IMPRINT / PROMOTION LABEL 

PLAYS 
TW +/- 

AUDIENCE 
MILLIONS RANK 

I CALL IT LOVE NO.1(1WK) 
LIONEL RICHIE ISLANDnDJMC 

FLY LIKE A BIRD 
MARIAH CAREY ISLAND/IDJMC 

FIND MYSELF IN YOU 
BRIAN MCKNIGHT UNIVERSAL MOTOWN 

CAN'T LET GO 
ANTHONY HAMILTON SO SO DEF/ZOMBA 

SHINE 
LUTHER VANDROSS J/RMG 

ME TIME 
HEATHER HEADLEY RCA/RMG 

ENOUGH CRYIN 
MARY J. BLIGE FEATURING BROOK -LYN MATRIARCH /GEFFEN /INTERSCOPE 

BE WITHOUT YOU NA 

MARY J. BLIGE GEFFEN / INTERSCOPE 

THERE'S HOPE 
INDIA.ARIE UNIVERSAL MOTOWN 

YESTERDAY 
MARY MARY MY BLOCK /COLUMBIA /SUM 

CHANGE ME 
RUBEN STUDDARD J /RMG 

JUST CAME HERE TO CHILL 
THE ISLEY BROTHERS FEATURING RONALD ISLEY DEF SOUL CLASSICS /DEF JAM /I DJM6 

LOOKING FOR YOU Ii 

KIRK FRANKLIN FO YO SOUIJGOSPO CENTRIUZOMBA 

00H WEE 
TEENA MARIE CASH MONEY CLASSICS /UNIVERSAL MOTOWN 

I REFUSE 
URBAN MYSTIC SOBE /WARNER BROS. 

NO WORDS 
CHARLIE WILSON JIVE/ZOMBA 

TORN 
LETOYA CAPITOL 

CALL ON ME 
JANET & NELLY VIRGIN 

1543 +149 14.541 

13.089 

11.479 

1 

2 

5 

1508.- +18 

+2 1485 

1428 -44 

-15 

12.933 

13.086 

10.161 

4 

3 

6 

1330 

1042 +165 

982 

882 

+21 

+15 

+148 

+36 

9.302 

8.442 

7 

9 

859 8.831 8 

766 6,833 12 

703 , i +146 6344 14 

700 I: -28 

-21 

6.140 16 

695 ;t 7340 10 

691 

671 

-69 

-96 

4.958 

4.655 

18 

20 

608 

563 

520 

-121 

+50 

5.766 17 

6.497 13 

-16 4340 22 

SISTA BIG BONES AIRPOWER/MOST INCREASED PLAYS 
ANTHONY HAMILTON SO SO DEF/ZOMBA 

THE FACT IS CI NEED YOU] 
JILL SCOTT EPIC /HIDDEN BEACH 

UNTIL THE END OF TIME 
FREDDIE JACKSON ORPHEUS 

DEJA VU 
BEYONCE FEATURING JAY -Z COLUMBIA/SUM 

IMAGINE ME 
KIRK FRANKLIN FO YO SOUL/GOSPO CENTRIC/ZOMBA 

SEXY LOVE 
NE -Y0 DEF JAM /IDJMG 

DAY DREAMING 
NATALIE COLE VERVE 

SATISFIED 
PRINCE UNIVERSAL REPUBLIC 

U DO IT FOR ME 
ALGEBRA KEDAR 

THE ANSWER IS YES 
JAVIER CAPITOL 

YOUR PORTRAIT 
URBAN MYSTIC SOBE/WARNER BROS. 

TAKE ME AS I AM 
MARY J. BLIGE MATRIARCH /GEFFEN /INTERSCOPE 

FUTURE ANNIVERSARY 
SAMSON KEDAR/KOCH 

SOMETHING ABOUT U 
THE TONY RICH PROJECT I.M. /KOCH 

S.E.X. 
LYFE JENNINGS COLUMBIA/SUM 

CHANGE YOUR MIND 
EARTH, WIND & FIRE KALIMBA 

LIKE A STAR 
CORINNE BAILEY RAE CAPITOL 

DJ PLAY A LOVE SONG 
JAMIE FOXX FEATURING TWISTA J/RMG 

ENTOURAGE 
OMARION T.U.G./EPIC/SUM 

510 

488 

+176 

-16 

+58 

+6 

-5 

4.838 

3.623 

3.921 

19 

24 

23 
- 

472 

431 

369 

7.325 

4.640 

11 

21 

355 +82 

+27 

6.340 - 15 

323 1.915 29 

31I -64 2.813 26 

276 +11 2.150 ` 28 

225 -55 1.448 31 

186 +75 

+89 

0.667 

2.998 25 164 

164 -20 0.492 - 

155 -1 0.734 

154 

141 

+17 1.233 33 

+17 0.438 - 

138 +12 0.907 38 

' 
97 

96 

+5 

+31 

0.645 

2.649 27 

GOT YOU HOME MOST ADDED 
LUTHER VANOROSS J/RMG 

SUNDAY IN THE PARK 
TAMAR DAVIS UNIVERSAL REPUBLIC 

SOMETHING I WANNA GIVE YOU 
SUNSHINE ANDERSON MUSIC WORLD 

88 

86 

81 

+86 

-9 

+18 

1.145 

0.193 

34 

- 

0.767 40 

la91? 
POWERED BY +1 Nielsen 

Broadcast Data 
Systems 

'ITLE 
ARTIST / LABEL 

NEW 
STATIONS 

GOT YOU HOME 
Luther Vandross 
(J/RMG) 
KDKS, KJLH, KOKY, KQ)4, KVMA, WBLS. 

WDLT, WFUN, WHUR, W MX, WJMZ, 

WKJS, WKXI, WLXC, WMMJ, 

A'QMGr WTLZ, WVBE, VM'T 

20 

SEXY LOVE 
Ne-Yo 
;DEF JAM/IDJMG) 
KNEK, KOKY, KQXL, SitiJsHedrt & Soul, 

WBLS, WHQT, WHUR, NINA, WKUS, 

WLXC, WMGL, WQMG, 7T_Z, WUHT, 

WVBE, WWOM, WXST 

17 

SOMETHING I WANNA GIVE 
YOU 12 
Sunshine Anderson 
(MUSIC WORLD) 

KNEK, KOKY, KQXL K'P r+ WAKB, WHRP, 
WHUR, WKXI, WLXC, WNLL, WWOM, 

WXST 

SHINE 1 

Boney James 
(CONCORD) 

KJLH, KNEK, KOKY, KQXL, WELS, WHUR, 

WKXI, WLXC, WMGL WV3E, WWDM 

CONVERSATION (CAN I 
TALK 2 U) 
K -Ci 

(HEAD START) 

KJLH, KNEK, KOKY, WKXI, WWCM. 
WXST 

LIKE A STAR s 
Corinne Bailey Rae 

(CAPITOL) 
WIMX, WKUS, WUHT,'J"BE 

YESTERDAY 
Mary Mary 
(MY BLOCK /COLUMB A/:UM) 
WFUN, WRNB, WVAZ. W?AK 

SISTA BIG BONES 
Anthony Hamilton 
(SO SO DEF/ZOMBA) 

WAGH, WBAV, WJMP 

3 

CHANGE ME 
Ruben Stoddard 
(J /RMG) 

WOMK, WFLM, WQNC 

3 

CHANGE YOUR PILAD 
Earth, Wind & Fire 

(KALIMBA) 
KDKS 

ADDED AT... 

WXST 
Charleston, SC 

PD: Michael Tee 

!/'A+ 
Ne -Yo, Sexy Love, 17 

Luther Vandross, Go . v ou Home, 11 

Sunshine Anderson, SondFmg I Wanne Give voc 2 

K -Ci, Conversation (Can 7rlk 2 U), 0 

FOR MORE SW IONS GO TO 

TITLE 
ARTIST / LABEL 

BRING IT HOME 
5ilen: Murrell 
(UNIVERSAL MOTCINN) 
TOTAL STATIONS: 

HEALING 
KellyPrice 
(GOS CENTRIC/-AMBA) 
TOTALSTAT(ONSc 

CRAZY 
Gnarl 3arkley 
(DOVNTOWN /LA A) 
TOTAL STATIONS' 

MEW AND ACTIVE 
PLAYS TITLE 

'CAIN ARTIST /LABEL 

77/15 OHI DARLIN' 
Kieran 
(BLACK RAIN) 

13 TOTAL STATIONS: 

PLAYS 
/GAIN 

40/7 

7 

49/8 I MADE IT 37/14 
Keith Wonderboy Johnson & The Spiritual 
Voices 

24 (WORLDWIDENERITY/ZOMBA) 
TOTAL STATIONS: 26 

48/8 
CHURCH MEDLEY 
Donnie McClurkin 

8 (VERITY/ZOMBA) 
TOTAL STATIONS: 

HURRICANE SONG 45/45 
Aller Watty 
(MU: IC U CAN FEE_) 

TOTAL STATIONS 44 

I'M IN LOVE WITH A M >PRIED 
WOMAN 41/7 
Omar Cunningham 
(ENE ZONE) 
TOTAL STATIONS 

M3ST 
INCREASED 

PLAYS 

+176 

+165 

+149 

+148 

35/6 

23 

(WHEN YOU GONNA) G VE IT 
UP TO ME 35/3 
Sean Paul Feat. Keyshia Cole 

(VP /ATLANTIC) 
TOTAL STATIONS: 5 

LIFT HIM UP 
Hezekiah Walker 

9 (VERITY /ZOMBA) 
TOTAL STATIONS: 

SISTA BIG BONES 
Anthony Hamilton (So So Def/Zomba) 
WVBE +9, KOKY +8, WKXI +8, WBAV +8, VN(C +8, 

WKSP +7, WTLZ +6, WQNC+6, WAKB +5, WN(JS +S 

34/2 

ME TIME 
Heather Headley (RCA/RMG) 
WJMZ +13, WBHK +12, WXST +11 WOMK +D, WVBE +9, 

WJMR +9, PROU +8, WKSP +7, WRKS +7, WBAV +6 

I CALL IT LOVE 
Lionel Richie (Island/IDJMG) 
WT12+17, WXST+17, KOKY +17, WDMK+P, WRNB+13, 
KJMS+B, WIM)(+11, WLV1-1+9, KNEK +8, WFUN+8 

THERE'S HOPE 
India.Arie (universal Motown) 
WHAT +21, WAKB +14, x562 +B, WZAK +9, WYLD+8, 

WMM1+7, KM1Q +7, WIMX +6, WKSP +5, "XI +5 

CHANGE ME 
Ruben Studdard (J/RMG) 
WJMR+18, WKJS+16, WTLZ+14, WIMX+T+, Wl1HT+10, 

SIHS+D. KJLH+9, KMJK+8, WXST+8, K3KY+6 

FOR WEEK ENDIPE AUGUST 27, 2006 
LEGEP D: See leg. nil to charts in charts section for rules and symbol explanations. 

18 

65 orb. n AC statios are electronically monitored by Nielsen Broadcast Data Systems 24 hours 
a day, - days a weer. ;c) 2006 VNU Business Media, Inc. All rights reserved. 

an t arock 
works Get the latest news. Download original audio clips. 

Featuring interviews with: BEYONCE, JAMIE FOXX, QUINCY JONES, QUEEN !._. TIFA I, USHER, MARIAN and many more... 

...because every minute you spend searching for quality show material is a minute wasted... Save tine. It's valuable. 
CMN ( Srnarboek For more information contact Amanda Roble 212922.1601 x224 or amanda@crysta mediaretworks.ccm k www.cr /s akmadianetworks.com 
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GOSPEL 

'20 
g 

TITLE 
ARTIST 

:: NIELSEN BDS 
CERTIFICATIONS 

IMPRINT / PROMOTION LABEL 

21 THE BLESSING OF ABRAHAM HO.1(17 WKS) 
DONALD LAWRENCE PRESENTS THE TRI -CITY SINGERS EkaGOSPEt 

11 
VICTORY 
TVE TRIBBETT 6 L.A. INTEGRITY GOSPEUCOLUMBIA/SUM 

ITS ALRIGHT 
VICKIE WINANS VERITY /ZOMBA 

43 I WILL BLESS THE LORD 
BYRON CALE GOSPO CENTRIC /ZOMBA 

BORN BLESSED 
JIMMY HICKS 6 THE VOICES OF INTEGRITY WORLDWIDE GOSPEL 

2. CHURCH MEDLEY 
DONNIE MCCLURKIN VERITY /ZOMBA 

16 THE STRUGGLE IS OVER 
YOUTH FOR CHRIST EMTRO GOSPEL 

39 SET ME FREE 
MYRON BU" EMI GOSPEL 

2. IMAGINE ME AIRPOWER 
KIRK FRANKLIN FO YO SODUGOSPO CENTRIC /ZOMBA 

12 17 

14 10 

15 9 

16 17 

li 17 17 

o 
IS 

2C 

o 
22 

23 

® 
o 

o 
o 
29 

30 

20 10 

18 15 

19 10 

23 14 

21 14 

22 17 

24 9 

26 4 

27 3 

28 8 

29 5 

25 13 

30 4 

I MADE IT 
KEITH WONDERBOY JOHNSON 6 THE SPIRITUAL VOICES WORLDWIDE /VERITY /ZOMBA 

LIFT HIM UP 
HEZEKIAH WALKER VERITY /ZOMBA 

YESTERDAY 
MARY MARY MY BLOCK /COLUMBIA /SUM 

THANK VA JESUS 
DARREL PETTIES & STRENGTH IN PRAISE EMI GOSPEL 

WHY ME? 
KIERRA KIKI SHEARD EMI GOSPEL 

HEALING 
KELLY PRICE GOSPO CENTRIC /ZOMBA 

FOLLOW ME 
Ir DARKCHILD GOSPEL /INTEGRITY GOSPEUSUM 

INCREDIBLE GOD AIRPOWER 
YOUTHFUL PRAISE EVIOENCEGOSPEUARTEMIS GOSPEL 

BE THERE 
THE WILLIAMS BROTHERS BLACKBERRY /MALACO 

PRAISE HIM 
TONY TERRY STUDIO 25/JEUKOCH 

MY STORY 
HENRY GREEN BLACKBERRY /MALACO 

GET READY FOR YOUR MIRACLE! 
NORMAN HL" JDI 

I CAN GO TO GOD IN PRAYER 
ANN NESBY IT'S TIME CHILD /SHANACHIE 

A MOVE OF GOD IS ON THE WAY 
NORMAN HUTCHIN'. JDI 

ALL I WANT TO DO IS BLESS YOU 
APOSTLE DONALD L ALFORD6 THE t.'. ,, NC OF WORSHIPERS HOLY SPIRIT/TYSCOT 

PRESSURE INTO PRAISE 
LUCADA MOORE 

YOUR WORTHY 
DR. CHARLES G. HAYES AND THE WARRIORS 

TURN IT AROUND 
ISRAEL 6 NEW BREED 

I WILL 
MEN OF STANDARD 

SING UNTO THE KING 
BISHOP LEONARD SCOTT 

MIGHTY LONG WAY 
JOE PACE 

TITLE 
ARTIST / IMPRINT / PROMOTION LABEL 

PERFECT PEACE 
MARVIN SAPF (VERITY/ZOMBA) 

GOD'S GIFT 
JEFF MAJORS = EATURING KELLY PRICE (MUSIC ONE /EPIC /SUM) 

SO MANY TIMES (LIVE) 
DORINDA CLA YK -COLE (VERITY /ZOMBA) 

DELIVERANCE IS AVAILABLE 
VICKI `THE (PJRESPRINGS GOSPEUEMI GOSPEL) 

SPEAK LORD 
TAMELA MANN (TILLYMANN) 

KIRK FRANNUN' 
"IMAGINE ME" HIS TOP 

10, Ai H.EVES 

AIRPOWER 'N 20TH ' 
CHART 'WEEK. 

POWERED BY 111 Nielsen 
Broaacast Data 
Systems 

PLAYS AUDIENCE 
TW .1- MILLgNS RANK 

819 -76 3.482 1 

760 -25 2.613 4 

660 -20 2.556 5 

610 -1 2.627 3 

605 -33 2.227 7 

507 +10 2.809 2 

470 25 1.307 15 

440 -18 2.255 6 

391 +29 1.222 18 

386 +8 1.567 11 

374 -21 1.919 9 

368 -41 2.095 8 

362 -8 1.808 10 

357 -1 1.427 14 

351 +3 1.550 12 

318 0 1.228 17 

316 .30 

218 +3 

217 -13 

211 -14 

193 +15 

1.440 13 

1.117 20 

1.253 16 

1.m 21 

0.520 28 

186 -14 1.176 

179 -8 1.080 

19 

22 

177 0 0.257 - 

TYSCOT 
176 

ICEE INSPIRATIONAUICEE 

INTEGRITY GOSPEUCOLUMBIA/SUM 

COLUMBIA/SUM 

TV SCOT 

14 

160 +10 

155 +11 

138 -1 

138 -26 

INTEGRITY GOSPEUCOLUMBIA/SUM 
137 

0.610 25 

0.235 - 

0.561 26 

0.403 - 

0A22 

TITLE 
ARTIST / LABEL 

NEW 
STATIONS 

3 BROKEN BUT IM HEALED 
Byron Cage 
(GOSPO CENTRIC,ZONBA) 
WHLW, WJNI, WXEZ 

PRESSURE INTOPRAISE 2 
Lucinda Moore 
(TV SC OT/TASEIS) 
WNNL, WPZZ 

THE STRUGGLE 6 OVER 2 
Youth For Christ 
(EMTRO GOSPEL) 
WPPZ, WPZS 

GET READY FOR YOJR 
MIRACLE! 
Norman Hutchins 
(J131) 

WHLW, WXTC 

HA I II I UAN 
Troy Snead 
(ENTRO GOSPEL) 
wxEZ, WXTC 

2 

2 

OIL IN YOUR VESSEL 1 

Tint Woodson 
(THE WELL MUSIC ]RC-JP) 
WEUP 

IMAGINE ME 
Kirk Franklin 
(FO YO SODUGOSFOCSNTRIC/ZOMBA) 
WHLW 

1 

TURN IT AROUNC 1 

Israel & New Breed 
(INTEGRITY GOSPEL/CCLU1 BIA.5Uk) 
KOKA 

HEALING 
Kelly Price 
( GOSPO CENTRIC /ZOMEAI 
WOAD 

ADDED AT... 

WEUP -AM 
Huntsville, AL 

PD: Steve Murry 
MD: Ricky Sykes 

Andras Crouch, Mighty Vile, O 

Tim Woodson, Oil In Soar Vessel. O 

1 

WiiiU P 

-2 0.721 24 
FOR MORE STATI INS GO TO: 

RECURRENTS 

PLAYS 
TW LW 

347 338 

293 300 

293 323 

292 337 

265 283 

6 

7 

8 

9 

10 

TITLE 
ARTIST / IMPRINT / PROMOTION LABEL 

LONG AS I GOT SHOES 
NU BEGINNING FEATURING DAMON UTILE : WORLD WIDE GOSPEL) 

A BRIGHTER DAY 
GEORGE HUFF (WORD -CURB) 

VICTORY 
YOLANDA ADAMS (ELEKTRA/ATLAN TIC 

LOOKING FOR YOU 
KIRK FRANKLIN (FO YO SOUL/GOSPO CENTIIIC/ZOMBA) 

NO WAY 
VASHAWN MITCHELL ( TYSCOT) 

PLAYS 
TW LW 

264 270 

251 267 

249 319 

246 254 

223 246 

NEW AND ACTIVE 
TITLE PLAYS TITLE PLAYS 
ARTIST / LABEL /GAIN ARTIST' LABEL /GAIN 

IS MY LIVING IN VAIN 129/14 WHAT DO YOU DO 97/22 
Ziel Dave Hoeister 
(LIGHT /ARTEMIS GOSPEL) ( GOSPO I: ENTRIC /ZOMBA) 
TOTAL STATIONS: 13 TOTAL STATIONS: 12 

HEAVEN KNOWS 127/29 THE CONQUEROR 93/6 
Deitrick Haddon L F rine & Favor 
(VERITY/ZOMBA) (SERENITY) 
TOTAL STATIONS: 15 TOTAL STATIONS: 11 

ALL BECAUSE OF JESUS 124/5 BROKE' BUT I'M HEALED 88/76 
Andrae Crouch Byron Cage 
(SLAVE /VERITY /ZOMBA) ( GOSPO CENTRIC /ZOMBA) 
TOTAL STATIONS: 14 TOTAL STATIONS: 9 

I'M FREE 113/1 BLESS THE LORD OH MY SOUL 
L. Spenser Smith E Testament (ANTHEM) 77/O 
( EMTRO GOSPEL) Judith Ch istie McAllister 
TOTAL STATIONS: 10 (JUOAH /ARTEMIS GOSPEL) 

TOTAL STATIONS: 10 
IN AWE OF YOU 98/22 
loop YOU'VE BEEN SO GOOD 76/16 
(VGR /JEG /KOCH) Martha M .niazi 
TOTAL STATIONS: 10 (MARTHA MUNIZZI /COLUMBIA /SUM) 

TOTAL STATIONS: 10 

MOST 
INCREASED 

PLAYS 

BROKEN BUT I'M HEALED 
Byron Cage ( Gaspo Centric/Zomba) 
WEUP .25 WXEZ WRAV .7. WEV1.7, WI&W +4 
WELT .4. WEAL .4. WL3U.4, VAF0.4 

REMEMBER ME 
Ca (Malara) 
WM. *LS, WPZZ.12, WPZS.9. 
WPZE.7. WTLC3. WLDUI 

HALLELUJAH 
Troy Sneed (Emir. Gospel) 
WEUP .21, WXEZ 6, KCKA -6. WLOU.4. 
WABQ2. WXVI .Z WFLAV 1. WUFO.1 

UM GOOD 
Smokie Norful (EMI Gospel) 
WJYO .6, WNNL 6. WPZE 6. WPZS .6. 
WPPZ 5. WPZZ .4, WTLC .4 

INCREDIBLE GOD 
Youthful Praise (Evidence Gospel/Artemis Gospel) 
WHLW .7. WNNL 4 WPZE .6, WJNI .6. KATZ .4, 
WJYD .4, WTLC 2, WXYI.2. WBBP 2 WCAO.2 

FOR WEEK ENDING AUGUST 27, 2006 
LEGEND: See legend to charts in charts section for rules and symbol explanations. 

39 gospel stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours a 

day, 7 days a week. ® 2006 VNU Business Media, Inc. All rights reserved. 
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LOOK WHO'S COMING TO R &R CONVENTION 2006! 
SEPTEMBER 20 -22, 2006 Hilton Anatole Hotel Dallas,Texas 

hint, Mims h Fnaiimides haws 

Slap 

Jacobs Media 

Summit 

-] 
CO 4,0 

Inside The IMII 
with Whaopi ColdbePI 

'Rate A Record Lunch 

gederated by hay Jackson 

'na.A.nrcoro. e wn.p mrn of eü dart mu..nimr 

DAR CONVENTION CO LOCATED WITH paw 

REGISTER NOW! 
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CHRISTIAN 

Life lessons from Fellowship of Christian Athletes president 

Turning Defeats Into 
Victories 

Kevin Peterson 
KPeterson@RadioandRecords.com 

fellowship of Christian Athletes president Les Steckel has 

known his share of defeats, both on the field and off, from a 

lifetime of playing and coaching football. But one supersized 

defeat and the defining moment that followed it has turned into 

a victory for him and for God. Steckel's new book "One Yard 

Short: Turning Your Defeats Into Victories" is written around 

the last- second touchdown attempt in Super Bowl XXXIV in January 2000 that 

came up ... you guessed it, one yard short. 
Don't get the idea that this is just another football book. Even if you're not a 

football fan, the life lessons we can learn and use in our jobs, relationships, par- 

enting and even our own walk with the Lord are accentuated by the football 

analogies Steckel uses. 

Even as a young man, Steckel's faith was important to him. That faith is also 

what has carried him through a 32 -year coaching career in the college and pro- 
fessional ranks, including several moves, long hours and uprooting his family. He 

says, "People have asked us, `How could you have lived in 11 states, made 12 

moves, been with 13 teams and still have a family intact that tells each other that 

they love each other ?' I gotta tell you, that without Christ at the center of our 

marriage and at the center of our family, that never would have happened. The 

subtitle of the book is `Turning Your Defeats Into Victories,' and believe me, we 

went through a lot of defeats, a lot of speed bumps along the way, a lot of heart- 

breaks and a lot of challenges as a family." 
If you don't remember Super Bowl XXXIV, the Tennessee Titans played the 

St. Louis Rams. Steckel was the offensive coordinator for Tennessee, responsi- 

ble for calling the plays that would hopefully lead them to victory. The game was 

tight right down to the final seconds. Trailing 23 -16, the Titans had the ball on 

the St. Louis 10 -yard line with six seconds left in the game. Quarterback Steve 

McNair took the snap and threw to Kevin Dyson, who fought for yardage, 

stretched toward the end zone, only to come up one yard short. 

"After that game, I remember getting on a bus and going back to the 

new H,,,m 

I. NEWSBOYS' "WHEREVER 

WE GO" LOGS THE MOST - 

INCREASED PLAYS ON 

CHRISTIAN AC INDICATOR. 

3 

, xg 
TITLE 

CHRISTIAN AC INDICATOR 
ARTIST IMPRINT / PROMOTION LABEL 

PLAYS 
TW +/- 

1 I 16.:. MOUNTAIN OF GOD THIRD DAY ESSENTIAUPLG 1094 -21 

e 10- ALL OVER THE WORLD TREE63 INPOP 911 +28 

© i 
4 I 

7 MADE TO WORSHIP CHRIS TOMLIN SIXSTEPS /SPARROW /EMI CMG 823 +91 

21 WELCOME HOME BRIAN LITTRELL REUNION /PLC 821 -15 

CO i 13 ! HISTORY MATTHEW WEST UNIVERSAL SOUTH /SPARROW /EMI CMG 688 +34 

6 I 24 ` SO LONG SELF MERCYME INO 673 -187 

7 I 13 THE REAL ME NATALIE GRANT CURB 671 -27 

8 I 29. PRAISE YOU IN THIS STORM CASTING CROWNS BEACH STREET /REUNION /PLC 644 -34 

9' 
oI 

e1 

20.. 

8 

WHOLLY YOURS DAVID CROWDER BAND SIXSTEPS /SPARROW /EMI CMG 638 -71 

SHINE SALVADOR WORD -CURB 626 +28 

8 OUR GOD REIGNS BRANDON HEATH REUNION /PLC 618 +29 

9 YOU NEVER LET GO MATT REDMAN SIXSTEPS/SPARROW /EMI CMC 596 +21 

22 FIND YOUR WINGS MARK HARRIS INO 586 -12 

13 

17 

17`;'. REAL TO ME NICHOLE NORDEMAN SPARROW /EMI CMG 560., -11 

13 SWEETLY BROKEN JEREMY RIDDLE VINEYARD 560 +2 

18 HAPPY AVIESHA WOODS GOTEE 548 +7 

THE FACE OF LOVE SANCTUS REAL SPARROW /EMICMC 508 +27 

16 ? STRONG TOWER KUTLESS BEC 490 +10 

6 BROKEN & BEAUTIFUL MARK SCI JLTZ WORD -CURB 464 +11 

17 ;,,I A BETTER WAY DOWNHERE CENTRICITY/WORD-CURB 446 -21 

12 3 NOTHING LEFT TO LOSE MAT KEA RNEY AWARE/COLUMBIA/INPOP 388 -11 

4 LET IT RISE BIG DADDY WEAVE FERVENT/WORD-CURB 384 +23 

14 I BELONG TO YOU BUILDING 429 WORD -CURB 351 +2 

SILENT MAJORITY /GOTEE 337 -48 

I®1 
26' 
CO1 

0 
9 

3 - 

THE WELCOME SONG POCKET FULL OF ROCKS MYRRH/WORD -CURB 309 +17 

OUT OF MY HANDS THE TURNING RKT /ROCKETOWN 300 -24 

BACK TO YOU FIGHTING INSTINCT GOTEE 292 +17 

I RE -ENTRY SON OF GOD STARFIELD SPARROW /EMI CMG 249. +35 

29 I ' JUST SHOWED UP SARA GROVES SPONGE/INO 244 -14 

30 NEW YOUR NAME PHILLIPS, CRAIG& DEAN INO 243 +21 

FOR WEEK ENDING AUGUST 27, 2006 

ONE YARD 
SHORT 

[DARING YOUR DEFEATS INTO VICTORIES 

COACH LES STECKEL 

Steckel 

hotel," Steckel recalls. "When I was getting on the eleva- 

tor in the crowded lobby, I noticed my wife on the far end 

of the lobby. Somehow we made eye contact, and she said 

later that she never saw such peace as she saw that evening 
in my eyes. I assured her later I had the greatest peace 

before that game, during that game and after that game, 

because I recognized that there's a sovereign God in charge 

of everything. 
"Why we lost this game by one yard was still puzzling to 

me until God made it clear 20 minutes later. I was on my 

knees, and I was praying and I was listening. It was no audi- 

ble voice, but clear as a bell, after 20 minutes of peace he said, 

`Les, you know your team ended up one yard short of victo- 

ry tonight. Do you know how many people out there are one 
yard short of eternal victory?' He said, `I expect you to go tell 

them.' Little did I know at that time that I would be in 

Christian ministry work three years from that time. 
"Take time to pray and listen, because the stillness of soli- 

tude is where the quiet voice of God is most audible." 
Find out more about Les Steckel and Fellowship of 

Christian Athletes at fca.org. RAR 

68 stations on! Impacting Now 

30* AC Mon 17* AC Ind 9* CHR 

SEPTEMBER 1, 2006 
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MOM. CHRISTIAN AC 

WITH SoINS AT 19 

MONITORED STA- 
TIONS, BARLOWGIRL 

OPENS AT NO. 28 
WITH "ENOUGH." 

POWERED BY Nielsen 
Broadcast Cato 
Systems 

r- 

v TITLE 
g ARTIST 

1 17 

22 

30 

10 

35 

:4 

3 

5 

21 

22 

24 

25 

27 

29 

N NIELSEN BDS Lft HITPREDICTOR 
CERTIFICATIONS STATUS 

IMPRINT / PROMOTION LABEL 
PLAYS AUDIENCE 

TW N- MILLIONS RANK 

MOUNTAIN OF GOD 
THIRD DAY 

WELCOME HOME 
BRIAN LITTRELL 

PRAISE YOU IN THIS STORM 
CASTING CROWNS 

ALL OVER THE WORLD 
TREE63 

MY SAVIOR, MY GOD 
AARON SHUNT 

MADE TO WORSHIP 
CHRIS TOMLIN 

STRONG TOWER 
KUTLESS 

HOW GREAT IS OUR GOD 
CHRIS TOMLIN 

SO LONG SELF 
MERCY ME 

WHOLLY YOURS 
DAVID CROWDER BAND 

REAL TO ME 
NICHOLENORDEMAN 

FIND YOUR WINGS 
MARK HARRIS 

BLESS THE BROKEN ROAD 
SELAH 

SHINE 
SALVADOR 

OUR GOD R- EIGNS 
BRANDON HEATH 

BROKEN & BEAUTIFUL 
MARK SCHULTZ 

HISTORY 
MATTHEW WEST 

LET IT RISE 
BIG DADDY WEAVE 

YOU NEVER LET GO 
MATT REDMAN 

21 7 BECAUSE OF YOUR LOVE 
PAULBALOCHE 

15 

THE REAL ME 
NATALIE GRANT 

A BETTER WAY 
DOWNHERE 

RESURRECTION 
NICOL SPONBERG 

SON OF GOD 
STARFIELD 

SWEETLY BROKEN 
JEREMY RIDDLE 

6 ALL WHO ARE THIRSTY 
KUTLESS 

11 

STORYSIDE B 

THE FACE O- F LOVE 
SANCTUS REAL 

OUT OF MY HANDS 
THE TURNING 

ENOUGH 
BARLOWGIRL 

MORE TO THIS LIFE 

TITLE 
ARTE- / IMPRINT / PROMOTION LABEL 

I AM 
MARL. S :FU_II (WORD -CURB) 

ONLY GRACE 
MATIIEV. WEST (UNIVERSAL SOUTH /SPARROW /EMI CMG) 

HOLY IS THE LORD 
CHRIS.TOM LfRSIXSTEPS /SPARROW /EMI CMG) 

LIFESONG 
CASTING CRC V NS (BEACH STREET /REUNION /PLC) 

THIS MAN 
JEREMY :AMP BEC) 

NO. 1(6 WKS) 4+r 
ESSENTIALIPLG 

Q 
REUNION /PLG 

_ Gtr 
BEACH STREET /REUNION /PLG 

itr 
INPOP 

BRASH 

SIXSTEPS /SPARROW /EMI CMG 

BEC 

SIXSTEPS /SPARROW /EMI CMG 

INO 

SIXSTEPS /SPARROW /EMI CMG 

SPARROW /EMI CMG 

INO 

CURB 

WORD -CURB 

1J 
REUNION /PLG 

WORD -CURB 

UNIVERSAL SOUTH /SPARROW /EMI CMG 

FERVENT/WORD -CURB 

SIXSTEPS /SPARROW /EMI CMG 

AIRPOWER 
INTEGRITY 

CURB 

CENTRICITY/WORD-CURB 

CURB 

SPARROW /EMI CMG 

378 

013 

997 

+60 

-73 

-1 

+8 

4.275 

3.530 

1 

2 

2.680 7 

3 

4 

5 

6 

1160. ,, 3.197 

-42 2.849 

2.771 

2.765 

+108 

-7 

-12 2.209 9 

734:' -44 2.484 8 

-75 1.652 

1.731 

14 

12 

11 

13 

19 

18 

21 

-20 

-68 1.855 

5'6 -51 1.658 

574 +49 1.381 

552 +34 

+51 

1.493 

0.972 5 
513 -31 

+49 

0.902 

1.543 

23 

17 515 _ 

sEi ' 

473 

+26 

+52 

-40 

0.952 22 

10 

24 

25 

2-040 

.62 0.839 

0.834 T' -40 

+5 

-6 

34`- 

I5 

1.603 ` 

1.077 

15 

20 

VINEYARD 

BEC 

RET /ROCKETOWN 

FERVENT/WORD -CURB 

SILENT MAJORITY / GOTEE 

SPARROW /EMI CMG 

32E 

332 

-39 

+19 

0.658 

1.598 

28 

16 

237 ' 

210 

-49 

+90 

0.654 29 

26 0.807 

2'4 +10 0.450 - 

2`7 +16 0.372 

RECURR ENTS 

PLAYS 
TW LW 

469 462 

446 475 

445 427 

443 452 

428 431 

TITLE 
ARTIST / IMPRINT / PROMOTION LABEL 

BLESSED BE YOUR NAME 
TREE63(INPOP) 

TAKE YOU BACK 
JEREMY CAMP (BEC) 

VOICE OF TRUTH 
CASTING CROWNS (BEACH STREET /R /UNION /PLG) 

HEAVEN 
SALVADOR (WORD-CUR 3) 

CRY OUT TO JESUS 
THIRD DAY (ESSENTIALPLG) 

TITLE 
ARTIST / LABEL 

NEW 
STATIONS 

COME TO THE CROSS 
Michael W. Smith 
(REUNIOWPLG) 
KBNJ, KLJC, KLVA, WBDX, NBSN, WGG, 
WOJC, WMSJ 

8 

ENOUGH 
Barlowgid 
(FERVENT/WORD-CURB) 
WOJC, WMCU, WMSJ, WVFJ 

4 

BECAUSE OF YOUR LOVE 4 
Paul Baloche 
(INTEGRITY) 
KFSH, KGBI, KKFS, WLPJ 

MADE TO WORSHIP 
Chris Tomlin 
(SIXSTEPS/SPARROW /EMI GAG) 
KFSH, KKFS, KSGN, WLFJ 

4 

THE FACE OF LOVE 
Sanctus Real 
(SPARROW /EMI CMG) 
WCQR, WLPJ, WPAR 

3 

WHEREVER WE GO 
Newsboys 
(INPOP) 
WFZH, WJIE, WMSJ 

3 

YOUR NAME 
Phillips, Craig A Dean 
(INO) 
WJQK, WLPJ 

2 

I WILL LIFT MY EYES 
Bebo Norman 
(ESSENTIAL/PLG) 
WFSH, WPOZ 

2 

DRIFTER 
Decemberadio 
(SLANTED) 
WLPJ, WVFJ 

2 

ADDED AT... 

KUZZ 3ittsw, 
Bakersfield, CA 

PD: Evan Bridwell 
MD: Donna James 

Rascal Flatts, My Wish, O 

Ray Scott, I Didn't Come Hereto Talk 0 
Rhett Akins, If Heaven Wasn't So Far Away 

FOR MORE STATIONS GC TO: 

PLAYS 
TW ::.: LW.: 

427 455 

398 .3%- 

393 402 

383 

382 

TITLE 
ARTIST y LABEL 

I WILLLIFT MY EYE-/ 
Bebo Norman 
(ESSENAUPLG) 
TOTA_ STATIONS: 

YOUR NAME 
PFllips, :raig And Dean 
(IN O) 

TOTAL STATIONS: 

NEW AND ACTIVE 
PLAYS 
/GAIN 

255/50 

TITLE 
ARTIST . LABEL 

NOTHING LEFT TO LOSE 
Mat Kearney 
(AW ARErOLUMBIA/INPOP) 

13 TOTALS- ATCNS: 

DEAD MAN (CARRY ME) 
Jars Of Gay 
(ESSENTIAUPLG) 

16 TOTAL STATIONS: 

248/57 

WHEREVER WE GO 226/111 
Ne,vsEoya 
( INPOP) 
TOTAL NATIONS: 15 

YOU ALONE 
Echoing I ngels 
(INO) 
TOTAL S- ATIONS: 

200/31 

16 

OCEAN i FROM THE RAIE' 186/20 
Sevent, Lay Slumber 
(BE :) 
TOTAL STATIONS: 11 

MOST 
INCREASED 

PLAYS 

+111 

+108 

+90 

FLAYS 
/GAIN 

178/14 

11 

168/34 

10 

COME TO THE CROSS 160/57 
Michael K. Smith 
(REUNIONJPL0; 
TOTAL STATIONS: 14 

HEAR OUR SONG 156/0 
Jadon Lavik 
(BEC) 

TOTAL STATIONS: 8 

SOMEHOW YOU ARE 
Avalon 
(SPARROW /EMI CMG) 
TOTAL STATIONS: 

131/18 

7 

WHEREVER WE GO 
Newsboys (Inpop) 
WFZH17, WAKW+14, W3DX+1, WJQK+10, KUC +10, WSSN 
+9, KXOJ +7, WMCU +7, 1431Q +7, WJIE +5 

MADE TO WORSHIP 
Chris Tomlin (Sixst=_ps/Saarrow /EMI CMG) 
KLTY +19, WBCB +16, KFE +13, VIFSH +12, WJIE +11, KKES -1O, 

WFDH +6, KSGN +6+ KXCL +5, -(HZ R+4 

ENOUGH 
BarlowGirl (FerventANord-Curb) 
KCMS+2B, WVFJ+14, WOK +1, WMCU+11, WCRJ+10, WCTS 
+4, Ktiai+3, VICVO+2, KNNJ -2. WRO+2 

It MOUNTAIN OF GOD 
Third Day (EssentialQLC) 
KWND +14, WAKW +14, W1t,4C -12, KSGN +10, KRS+B, WPOZ 
+$ WCRJ +6, WFFH +5, KBNJ +4, KFSH +3 

YOUR NAME 
Phillips, Craig And Dean CINO) 
WBDX +11, WCRJ +11, WMS +8, WJQK +8, KVMV +5, WCSC +5, 

KLJC +4, KHZR +3, KBNJ +:, KT15 +1 

FOR WEEK ENDING AL :UST 27, 2006 
LEGEND: See legend tc charts in charts section for rules and symbol explanations. 

47 Chrstian AC stations as eletronically monitored by Nielsen Broadcast Data Systems 24 
Fours a day, 7 days a weer. Chrstian AC Indicator chart comp led of 39 reporters, dmistian 
CHR 2E. Christian rock 35and it spc 20. 200E VNU Businers Media, Inc. All rights reserved. 

Atlanta 

Birmingham, Ala. 
Charlotte, N.:. 
Chattanooga Tenn. 
CincinnAti 
Cleveland 
Colorado Springs, Colo. 
Columbia. S.C. 
Columbus, Oiio 
Corpus Chris-i, Texas 
Dallas 

CHRISTIAN AC PANEL - 47 STATIONS 
WFSH Detroit WMUZ McAllen, Texas KVMV Roanc <e, Ya. WPAR 
WVFJ Grand Rapids, Mich WCSG Miami WMCU Rochester, N.Y. WRCI 
WDJC WJQK Milwaukee WFZH Riversìle, _alif. KSGN 

WRCM Greenville, S.C. WLFJ Minneapolis KTIS Sacramento, Calif. KKFS 
WBDX Houston KSBJ Nashville WFFH Seattle KCMS 

WAKW Indianapolis WISG New Orleans WBSN Spring- ielct, Mo. KWND 
WFHM Jacksonville, Fla. WBGB New York WAWZ St. Louis KHZR 

KBIQ WCRJ Omaha, Neb. KGBI Tampa FIE. WLPJ 
WMHK Johnson City, Ten,. WCQP. Orlando, Fla. WPOZ Tulsa, OkIA. KKCM 
WCVO Kansas City KUC Phoenix KLVA KXOJ 
KBNJ Los Angeles KFSH Portland, Maine WMSJ Washirgtoi, D.C. WGTS 
KLTY Louisville, Ky. WJIE Portland, Ore. KF1S 
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cc cut " 
Goin g Airplay For Now! 

"'Cut' is one of most relevant songs 

that radio will play this year" 

Dave Senes, Program Director - WAY FM Network 

www.plumbinfo.com www.myspace.com /plumb www.curb.com 

CUB 
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POWERED BY Nielsen 
Broadcas Datz 
Systems 

RE-ENTRY 

TITLE 
ARTIST 

CHRISTIAN 
CHRISTIAN CHR 

IMPRINT / PROMOTION LABEL 

SALVADOR 
"SHINE" TAI-ES Th 

BIGGEST CA N CN 
CHRISTIAN INSPOLIST_ 

ME AND JESUS 
STELLAR KART 

HIGH OF 75 
RELIENT K 

PRAYING FOR SUNNY DAYS 
HYPER STATIC UNION 

EVERYTHING YOU EVER WANTED 
HAWK NELSON 

EVERYDAY 
JESSIE DANIELS 

LOST AT SEA 
JIMMY NEEDHAM 

BACK TO YOU 
FIGHTING INSTINCT 

DEAD MAN (CARRY ME) 
JARS OF CLAY 

THE FACE OF LOVE 
SANCTUS REAL 

SOUND OF MELODIES 
LEELAND 

MY SAVIOR MY GOD 
AARON SHUST 

STAND IN THE RAIN 
SUPERCHIC(K) 

WHOLLY YOURS 
DAVIDCROWDER BAND 

YOU ARE HERE 
NEESTOBREATHE 

BREATHE YOU IN 
THOUSAND FOOT KRUTCH 

MY GENERATION 
STARFIELD 

BREAKTHROUGH 
NATE SALLIE 

THE MORE 
DOWNHERE 

LIFE AFRAID 
DALTON 

MADE TO WORSHIP 
CHRIS TOMLIN 

OVER MY HEAD (CABLE CAR) 
THE FRAY 

GREY 
BARLOWGIRL 

WINDS OF CHANGE 
KUTLESS 

GOODBYE 
AUDIO ADRENALINE 

YOU DECIDE 
FIREFLIGHT 

WITHOUT YOU /SINTI 
MICHELLE BONILLA 

(EVERYBODY'S GOTTA) SONG TO SING 
GROUP CREW 

THIS TIME 
P.O.D. 

WHEREVER WE GO 
NEWSBOYS 

BITTERSWEET 
PLUMB 

TITLE 
ARTIST 

MOUNTAIN OF GOD THIRD DAY 

WORD -CURB 

CAPITOUOOTEE 

RKT /ROCKETOWN 

TOOTH & NAIL 

MIDAS 

INPOP 

GOTEE 

ESSENTIAUPLG 

SPARROW/EMI CMG 

ESSENTIAUPLG 

BRASH 

INPOP 

SI XSTEPS/SPARROW/EMI CMG 

SPARROW /LAVA/EMI CMG 

TOOTH & NAIL 

SPARROW /EMI CMG 

CURB 

CENTRICITY/WORD-CURB 

SELECTRIC 

SIXSTEPS /SPARROW /EMI CMG 

EPIC 

FER VENT/WORD-CURB 

BEC 

FOREFRONT/EMI CMG 

FLICKER /PLG 

CROSS MOVEMENT 

FERVENT/WORD -CURB 

ATLANTIC/WORD -CURB 

INPOP 

CURB 

1109 

1097 

1044 

957 

954 

+161 

+137 

+102 

-9 

+69 

856 +142 

+63 

798 +115 

746 +132 

728 

691 

616 

555 

552 

551 

519 

4463 

458 

454 

454 

445 

+42 

+115 

+131 

-88 

+116 

+71 

-84 

-15 

-7 

+56 

+39 

424 

420 

364 

358 

339 

334 

327 

316 

315 

+71 

+33 

+75 

+34 

+3 

CHRISTIAN ROCK 

+88 

-27 

+78 

-45 

PLAYS 
IMPRINT / PROMOTION LABEL TW +/- 

ESSENTIAUPLG 339 -11 

BECAUSE OF YOUR LOVE PAUL BALOCHE 

8 HEAR MY WORSHIP JAIMEJAMGOCHIAN 

15 MY SAVIOR MY GOD AARON SHUST 

INTEGRITY 309 +19 

12 HOSANNA (YOU ARE HOLY) TWILAPARIS 

12 ORPHANS OF GOD AVALON 

4 BROKEN & BEAUTIFUL MARK SCHULTZ 

5 YOUR NAME PHILLIPS, CRAIG & DEAN 

17 WELCOME HOME BRIAN LITTRELL 

3 SHINE SALVADOR 

CENTRICITY/WORD -CURB 300 +7 

BRASH 291 -24 

INTEGRITY 287 -8 

SPARROW /EMICMG 261 -10 

WORD -CURB 245 +3 

IRO 244 +19 

REUNION /PLG 244 -65 

WORD -CURB 233 +64 

0 I NEW 

2C I 

Ig, RE-ENTRY 

INSPO 

TITLE 
ARTIST IMPRINT / PROMOTION LABEL 

CONTACT 
FALLING UP 

YOU DECIDE 
FIREFLIGHT 

MYSPACE 
ELEVENTYSEVEN 

BREATHE INTO ME 
RED 

FULLY ALIVE 
FLYLEAF 

HIGH OF 75 
RELIENT K 

CUT & MOVE 
DAY OF FIRE 

STRETCHED OVER 
MYRIAD 

DESENSITIZED 
'.. JONAH 33 

COLLIDE 
KRYSTALMEYERS 

BREATHE YOU IN 
THOUSAND FOOT KRUTCH 

TIME AFTER TIME 
SPOKEN 

EVERYTHING 
PILLAR 

REBIRTHING 
SKILLET 

LOVE ADDICT 
FAMILY FORCE 5 

THIS TIME 
P.O.S. 

THE REAL 
NEVERTHELESS 

WASTE OF TIME 
FM STATIC 

FICTION 
KIDS IN THE WAY 

THE COLDEST HEART 
CLASSIC CRIME 

UP ABOVE 
HIGH FLIGHT SOCIETY 

WRITING ON THE WALLS 
UNDEROATH 

CARELESSNESS 
FAIR 

THE STAND 
LAST TUESDAY 

ACTIVATE 
STELLAR KART 

MY GENERATION 
STARFIELD 

BREAK ME 
SEVENTH DAY SLUMBER 

SO COLD I COULD SEE MY BREATH 
EMERY 

REDEMPTION, PASSION, GLORY 
DIZMAS 

AUDREY, START THE REVOLUTION! 
AN BERL IN 

TITLE 
MILS ARTIST 

6 ; THE REAL ME NATALIE GRANT 

BE A FATHER TO HER JOEL ENCLE 

I LIFT UP MY EYES KATIEGIGUERE 

MADE TO WORSHIP CHRIS TOMLIN 

TOOTH & NAIL 

FLICKER /PLG 

FLICKER/PLC 

ESSENTIAUPLG 

OCTONE/J /RMG 

CAPITOUGOTEE 

ESSENTIAUPLG 

FLOODGATE 

SRE/INO 

ESSENTIAUPLG 

TOOTH & NAIL 

TOOTH & NAIL 

FLICKER /PLG 

ARDENT / SRE/INO 

MAVERICK / GOTEE 

ATLANTIC /WORD -CURB 

FIND YOUR WINGS MARK HARRIS 

16 JUST SHOWED UP SARA GROVES 

9 JESUS I COME SCOTT WESLEY BROWN 

4 ABIDE IN ME ANA LAURA 

2 WHOLLY YOURS DAVID CROWDER BAND 

YOU ALONE ECHOING ANGELS 

FLICKER /PLG 

TOOTH & NAIL 

FLICKER /PLC 

TOOTH & NAIL 

SELECTRIC 

TOOTH & NAIL 

TOOTH & NAIL 

GOTEE 

WORD -CURB 

SPARROW /EMICMG 

BEC 

TOOTH & NAIL 

CREDENTIAL 

TOOTH & NAIL 

335 

325 

306 

294 

283 

281 

264 

-6 

+35 

+18 

_58 

+10 

-18 

-27 

262 

258 

244 

240 

234 

233 

225 

+13 

+35 

+13 

-7 

-10 

+53 

+23 

221 

219 

197 

196 

193 

178 

176 

+10 

-7 

-11 

+7 

«9 

-34 

+44 

166 

163 

145 

143 

143 

142 

134 

+8 

+6 

+24 

+30 

-28 

+17 

0 

123 

117 

-25 

+5 

IMPRINT / PROMOTION LABEL 
PLAYS 

TW +/- 

CURB 221 +12 

+3 SPIN THREE -SIXTY /DOXOLOGY 184 

ECM 171 +26 

+30 SIXSTEPS /SPARROW /EMI CMG 166 

163 INO -68 

SPONGE/INO 142 -26 

DEVOTION 140 -24 

REUNION /PLG 123 +5 

SIXSTEPS /SPARROW /EMI CMG 119 ;- +2 

INO 112 +40 

CHRISTIAN SONGS PANEL- 68 STATIONS 
AlbuciLergLE, N.M. KLYT Corpus Christi, Texas KBNJ 
Atlanta WFSH Dallas KCBI 

WVFJ KLTY 
Birmingham. Ala. WDJC KVRK 
Charlotte WRCM Detroit WMUZ 
Chattanooga, Tenn. WBDX Fresno, Calif. KDUV 
Chicago WMBI Grand Rapids, Mich. WAYG 

WONU WCSG 
`Cincinnati WAKW WJQK 
Cleveland WFHM Green Bay, Wisc. WORQ 
Colorado Speíngs, Colo. KBIQ Greenville, S.C. WLFJ 

ii Columbia, S.'. WMHK Houston KSBJ 
,- Columbus, Ohio WCVO Indianapolis WISG 

WUFM Jacksonville, Fla. WBGB 
WCRJ 

Johnson City. Te-in. WCQR Omaha, Neb. KGBI Seattle KCMS 
Kansas City KLJC Orlando, Fla. WPOZ Spokane, Wash. KTSL 
Knoxville WYLV Oxnard, Calif. KLFH Springfield, Mo. KWND 
Los Angeles KFSH Phoenix KLVA KADI 
Louisville, Ky. WJIE Portland, Maine WMSJ St. Louis KHZR 
Miami WMCU Portland, Ore. KFIS Tampa WBVM 
Milwaukee W=ZH KZRI WLPJ 
Minneapolis KTIS Riverside, Calif. KSGN Toledo, Ohio WYSZ 
Nashville WAYM Roanoke, Va. WPAR Tulsa, Okla. KCXR 

WFFH Rochester, N.Y. WRCI KKCM 
WNAZ Sacramento, Calif. KKFS KXOJ 

New Orleans WBSN KYCC Washington, D.C. WGTS 
New York WAWZ Saginaw, Mich. WUGN 
Norfolk, Va. WJLZ 
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COUNTRY 

Chart achievements point to healthy format trend 

Nashville's Still Got 
It Together 

Wade Jensen 
WJessen@RadioandRecords.com 

Lune recent developments suggest that Nashville is still an artist - 

development town. As a music center known for relatively few 

Schanges in its talent scouting system over the years, the power bro- 
kers on Music Row still seem to develop an uncanny emotional 

attachment to most artists they sign. More than one label in town 

vowed fervently that Jack Ingram would one day be a star-hope- 
fully on their watch -and ultimately, Ingram didn't disappoint. 

Other artist -development successes of late include a tour -week nm at No. I by 

Rodney Atkins' "if You're Going Through Hell" (Curb) after placing singles on our 
chart for nine years-not unlike Ingram. Meanwhile. fellow Curb act Steve Holy logs 

his most successful single since spending five weeks at No. 1 in 211112 as "Brand New 

Girlfriend" rises 3 -2. And there are other signs that not only Nashville but the coun- 

try -radio audience and the programmers who shepherd music choices are as open to 

new sounds now as they've ever been. One can't help but giggle a little at what roots - 

country rocker Steve Earle called country's early '80s influx of lefi -of- center acts - 
he refers to that short window of success experienced 211 years ago as "country music's 

great credibility scare." In retrospect, that probably wasn't too fir from the truth. After 

all, for a little while it appeared that Lyle Lovett's "Cowboy Man" and Earle's own 

"Guitar Town" (both top 1( country hits in 1986) could help shape commercial coun- 
try music's future in ways that threatened the status quo. In country music's stylistic 

timeline, those hits were viewed as fog cutters amid the great stylistic confusion that 

followed the urban- cowboy period, but preceded the invasion of the "class of '89- 
(Clint Black, Garth Brooks. Alan Jackson and others). 

Now there are some chart rumblings that hint at a similarly expansive stylistic 

moment. This week the Wreckers become the first new duo since Brooks & Dunn 
to take a debut single to No. I as "Leave the Pieces" (Maverick /Warner Bros. /WRN) 
rises 2 -1. Although one could argue that the song's style and sound doesn't differ sig- 

nificantly from songs by other female -led groups, the vocal approach and production 
certainly lean to the progressive side of the format's stylistic scale. Coupled with the 
tact that the duo's Michelle Branch has a successful uoncountry pedigree in a tbnnat 
that's often been less than hospitable to such artists. the accomplishment becomes even 

more remarkable. More evidence of country's stylistic openness is two consecutive 

top 111 songs featuring Little Big Town's lush, layered harmonies. Sales successes 

underscore the welcome mat for both acts: Little Big Town's "The Road to Here" 
(Equity) has moved approximately 71 )0,( )( II ) copies to date, and the Wreckers' "Stand 

Still, Look Pretty" has scanned close to 3(H1,111111 according to Nielsen SoundScan. 

Other signals that can be construed as reinfrocing country's reputation as a mass- appeal 

adult format include the recent top five successes of Gan' Allan's "Life Always Beautiful" 

(MCA Nashville) and Toby Keith's "A Little Too Late" (Show Dog Nashville). Allan's 

song demonstrated that there remains an appetite for ballads that plumb the depths of 
human despair: Keith's string -laden. retro- sounding single provided a refreshing bal- 

ance between tempo-driven. chest -beating bluster and a genuine. heartfelt vocal per- 
formance and tradition -leaning track in the superstar ranks. 

While it's always easy to dismiss sonic of these achievements as anomalies, the optimists 

among us look favorably on them and hope that what we see is an emerging trend that 

validates Nashville's reputation as an artist development- focused music center. RNR 
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POWERED BY Niesen 
Bro&bdst Date 
Sysmms 

STEVE HOLY CROWNS 
THE COUNTRY INDICATOR 

CHART WITH "BRAND NEW 

GIRLFRIEND." 

W i TITLE 
ARTIST 

COUNTRY INDICATOR 
IMPRINT / PROMOTION LABEL 

PLA 
TW 

19 BRAND NEW GIRLFRIEND STEVE HOLY CURB 3266 

LEAVE THE PIECES THE WRECKERS MAVERICK/WARNER BROS./WRN 3167 

BRING IT ON HOME LITTLE BIG TOWN EQUITY 3129 

LIVE IT AWAY ? OPGE STRAIT MCA NASHVILLE 3014 

BUILDING BRIDGES BROOKS& DUNN WITH SHERYL CROW& VINCE GILL ARISTA NASHVILLE 3000 

WOULD YOU GO WITH ME JOSH TURNER mu, NASHVILLE 2878 

SUNSHINE AND SUMMERTIME FAITHHILL WARNERBROS./WRN 2773 

22 

3 31 

10 

5 '4 15 

b 7 19 

8 12 

6 33 

9 27 

10 -13 9 

11 11 26 

YS TOTAL 
+J- AUD. 

IF YOU'RE GOING THROUGH HELL (BEFORE THE DEVIL EVEN KNOWS) RDIINEYATKINS CURB 2494 

WHY, WHY, WHY . (URRINGTON MERCURY 2190 

EVERY MILE A MEMORY DIERKS BENTLEY CAPITOL NASHVILLE 2004 

FINDIN' A GOOD MAN 'a :. L PECK 

12 14 15 FEELS JUST LIKE IT SHOULD PAT GREEN 

13 - 17 11 I LOVED HER FIRST ! ARTLAND 

13 8TH OF NOVEMBER L &RICH 

10 20 A LITTLE TOO LATE BUY KEITH 

16 7 LIKE RED ON A ROSE -.ANJACKSON 

12 18 SWING TRACE ADKINS 

18 13 CALIFORNIA GIRLS GRETCHEN WILSON 

20 10 MOUNTAINS IONESTAR 

WANT TO AND 

21 24 4 YOU SAVE ME.,, YCHESNEV 

22 '23 8 SOME PEOPLE CHANGE MONTGOMERY GENTRY 

23 4. LOVE YOU JACK INGRAM 

24 ;30 2 ONCE IN A LIFETIME KEITH URBAN 

25 27 I DON'T KNOW WHAT SHE SAID BLAINE LARSEN 

21 5 

75 

H 
H 

01,33. 

H 32 10 TIM MCGRAW T AYLOR SWIFT 

,35, 33 7 LIFE IS A HIGHWAY RASCALFLATTS 

34 12 ONE WING IN THE FIRE TRENTTOMLINSON 

I 36 18 A GOOD MAN EMERSON DRIVE 

3E1 7 ITS TOO LATE TO WORRY JO DEE MESSINA 

37 15 UNBROKEN GROUND GARY NICHOLS 

4L1k 6 THE WOMAN IN MY LIFE PHIL VASSAR 

19 20 ME AND MV GANG RASCALFLATTS 

29 4 MY LITTLE GIRL TIM MCGRAW 

27 9 AMARILLO SKYJASONALDEAN 

31 3 BEFORE HE CHEATS CARRIE UNDERWOOD 

26 

35 

28 16 NOTHIN' BUT A LOVE THANG DARRYL WORLEY 

BIG MACHINE 1880 

BNA 1861 

LOFTONCREEK 1827 

WARNER BROS.IWRN 1801 

SHOW DOG NASHVILLE 1753 

ARISTA NASHVILLE 1724 

CAPITOL NASHVILLE 1687 

COLUMBIA 1478 

BRA 1476 

MERCURY 1393 

BNA 7379 

COLUMBIA 1257 

BIGMACHINE 1256 

CAPITOL NASHVILLE 1192 

GIANTSLAVER /BNA 1173 

LYRIC STREET 1125 

CURB 1096 

BROKEN BOW 913 

ARISTA/ARISTA NASHVILLE 910 

16 IN TERMS OF LOVE SHEDAISY 

2 CRASH HERE TONIGHT TORY KEITH 

LURK STREET 902 

SHOW DOL NASHVILLE 834 

BEW MY WISH RASCAL PLAITS 

903 MUSIC 719 

LYRIC STREET 711 

BIG MACHINE 703 

WALT DISNEY /LYRIC STREET 677 

LYRK STREET 576 

MIDAS/NEW REVOLUTION 545 

CURB 460 

MERCURY 447 

ARISTA NASHVILLE 440 

+18 9.278 

-102 8.764 

+9 8.493 

+112 8.104 

+91 7.823 

+144 7.650 

+68 7.395 

-368 7.005 

-45 5.932 

+162 5.178 

+2 5.009 

+28 5.231 

+231 4.778 

+26 5.169 

-318 5.395 

+80 4.562 

-164 4.569 

-77 4.426 

+26 3.725 

+162 3.453 

+212 3.352 

+73 3.295 

+47 3.250 

+465 3.076 

+61 3.587 

-346 3.417 

+362 2.594 

+78 2.351 

+235 2.312 

-31 2.290 

+302 2.103 

-77 1.793 

+386 1.988 

+38 1.744 

+69 2.014 

+20 1.472 

+24 1.353 

+24 1.288 

-50 1.135 

+40 1.157 

o 

o 
o 
o 

a 

11 

lc 

® 
0 
19 

0 
22 

23 

2r 

0 
26 

27 

28 

29 

3C 

Pr 

i 
4 

2 

3 

5 

7 

1B- 

6 

12 

11 

15 

TS: 

9 

18 

23 

24 

40 

28 

14 

D 

21 

2 
B 
23 

16 

22 

27 

CANADA COUNTRY 
TITLE 
ARTIST IMPRINT / PROMOTION LABEL 

PLAYS 
TW +1- 

11 

13 

10 

13 

10 

9 

8 

IFYOU'RE GOING THROUGH HELL (BEFORETNEDEYIL EVEN KNOWS) 

LEAVE THE PIECES THE WRECKERS 

SUNSHINE AND SUMMERTIME FAITH HILL 

BUILDING BRIDGES BROOKS& DUNN WITH SHERYL CROW A VINCE 

GIRL ON THE BILLBOARD THE ROAD HAMMERS 

BRAND NEW GIRLFRIEND STEVE HOLY 

GIVE IT AWAY GEORGE STRAIT 

RODNEY ATKINS CURB/EMI 574 +24 

MAVERICK/WARNER BROSJWARNER 

WARNER BROS./WARNER 

GILL ARISTA NASHVILLE/SONY BMG 

OPEN ROAD 

CURB/EMI 

MCANASHVILLE /UNIVERSAL 

534 +29 

528 +15 

+14 522 

497 +1 

-13 455 

432 +27 

17 A LITTLE TOO LATE TOBY KEITH SHOW DOG NASHVILLE/UNIVERSAL 423 -56 

14 HOLD MY BEER AARON PRITCHETT OPM 409 +15 

11 LIFE IS A HIGHWAY RASCALFLATTS WALT DISNEWUNIVERSAL 406 +7 

n SOMEBODY WROTE LOVE GEORGE CANYON UNIVERSAL 369 -69 

6 MARIA DOC WALKER OPEN ROAD 368 +14 

15 BRING IT ON HOME LITTLE BIG TOWN EQUITY /UNIVERSAL 364 -4 

14 CRYBABY CAROLYN DAWN JOHNSON ANGELINE/UNIVERSAL 358 -55 

9 WOULD YOU GO WITH ME JOSH TURNER MCANASHVILLE /UNIVERSAL 354 +17 

6 EVERY MILE A MEMORY DIERKS BENTLEY CAPITOL NASHVILLE /EMI 352 +34 

LIKE RED ON A ROSE ALAN JACKSON ARISTA NASHVILLE/SONY BMG 316 +11 

9 WALK AWAY AMANDA WILKINSON UNIVERSAL 305 +8 

17 I WOULD FOR YOU CORD BAMFORD GWB/ROYALTY 300 -10 

2 ONCE IN A LIFETIME KEITH URBAN CAPITOL NASHVILLE /EMI 291 +134 

11 WHY DON'T WE :.MIANMARSHALL BUSY MUSIC 290 +14 

21 DON'T FORGET TO REMEMBER ME CARRIE UNDERWOOD ARISTA'ARISTA NASHVILLE /SONY BMG 288 -79 

16 ME AND MY GANG RASCALFLATTS LYRIC STREET /UNIVERSAL 284 -55 

19 A GOOD MAN I MLRSONDRIVE MIDAS /UNIVERSAL 282 -36 

2 YOU SAVE ME KENNY CHESNEY BNA/SONY BMG 281 .81 

18 GET IT ON AM GREGORY MENSA/EMI 280 -54 

22 THE WORLD BRAD PAISLEY ARISTA NASHVILLE /SONY BMG 275 -40 

20 SUMMERTIME KENNY CHESNEY BNA/SONY BMG 275 -72 

21 LIFE AIN'T ALWAYS BEAUTIFUL GARY ALLAN MCA NASHVILLE /UNIVERSAL 274 -41 

13 I'D RATHER BE LUCKY BRADJOHNER 306 266 -12 
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COUNTRY 

t KEITH URBAN'S 
'"3\12E IN A LIFET ME" 
DRAWS 183 MILLION 

IMPRESSIONS, 
ACHIEVES AIRPOWER 

N SECOND WEEK. 

POWERED BY :Nielsen 
Eroadcat Data 
Systems 

49 
% 

/ % 

J 

o 

co 

21 

22 

0 

® 
0 
0 
o 

74 

TITLE 
ARTIST 

N NIELSEN BDS T+J HITPREDICTOR 
CERTIFICATIONS STATUS 

IMPRINT / PROMOTION LABEL 

2 22 LEAVE THE PIECES 
THE WRECKERS 

3 34 

1 34 

5- 10 

4 3' 

15 

13 

8 19 

9 2L. 

12 23 

15- 9 

16 10 

14 27 

13 16 

10 20 

17 2 

24 4 

22 5 

19 26 

N0.1(1WK) 
MAVERICK/WARNER BROS./WRN 

BRAND NEW GIRLFRIEND 
STEVE HOLY 

IF YOU'RE GOING THROUGH HELL.. 
RODNEY ATKINS 

GIVE IT AWAY 
GEORGE STRAIT 

CURB 

Tvyt¡ 
CURB 

MCA NASHVILLE 

BRING IT ON HOME 
LITTLE BIG TOWN EQUITY 

ttr 
ARISTA NASHVILLE 

BUILDING BRIDGES 
BROOKS & DUNN WITH SHERYL CROW & VINCE GILL 

SUNSHINE AND SUMMERTIME ¡ 
FAITH HILL WARNER BROS./WRN 

WOULD YOU GO WITH ME Q 
JOSH TURNER MCA NASHVILLE 

THE WORLD Zti itr 
BRAD PAISLEY ARISTA NASHVILLE 

SUMMERTIME :- yt¡ 
KENNY CHESNEY BNA 

EVERY MILEAMEMORY it1 
DIERKS BENTLEY CAPITOL NASHVILLE 

I LOVEDHER FIRST y*j 
HEARTLAND LOFTON CREEK 

WHY, WHY, WHY 
BILLY CURRINGTON 

FEELS JUST LIKE IT SHOULD 
PAT GREEN 

MERCURY 

RNA 

A UTTLE TOO LATE 
TOBY KEITH SHOW DOC NASHV II I. 

ONCE IN A LIFETIME ARRPOWER 
KEITH URBAN CAPITOL NASHVILLE 

YOU SAVE ME 
KENNY CHESNEY 

WANT TO 
SUGARLAND 

FINDIN' A GOOD MAN 
DANIELLE PECK BIG MACHINE 

BNA 

4+T 

MERCURY 

21 7 

18 15 

LIKE RED ON A ROSE ARTPOWER 
ALAN JACKSON ARISTA NASHVILLE 

AUDIENCE 
(IN MILLIONS) PLAYS 

TW .1- TW RANK 

35892 +1.381 5304 1 

32.842 

32.336 

31567 

29.381 

28.019 

26.925 

26.123 

21.277 

20.145 

19.764 

19.593 

19.301 

19.287 

18.426 

20 18 

25 11 

23_ 11 

30 26 

26 28 

27 9 

29 14 

28 13 

30 38 3 

8TH OF NOVEMBER 
BIG & RICH WARNER BROS./WRN 

SWING 
TRACE ADKINS CAPITOL NASHVILLE 

LIFE ISAHIGHWAY ittt 
RASCALFLATTS WALT DISNEY /LYRIC STREET 

MOUNTAINS tj 
LONESTAR BNA 

BEFORE HE CHEATS 
CARRIE UNDERWOOD 

I DONT KNOW WHAT SHE SAID 
BLAINE LARSEN 

SOME PEOPLE CHANGE 
MONTGOMERY GENTRY 

LOVE YOU 
JACK INGRAM BIG MACHINE 

ARISTA/ARISTA NASHVILLE 

GIANTSLAYER/BNA 

COLUMBIA 

CAUFORNIA GIRLS 
GRETCHEN WILSON COLUMBIA 

+1.723 

-2.469 

+3.253 

+0.468 

+1.611 

+1.633 

+2.147 

-2.473 

-1.189 

+1.809 

+3.485 

+0.569 

*0.152 

-4.701 

4961 

4968 

4822 

4714 

4323 

4087 

4062 

3013 

2888 

3242 

3017 

3162 

2964 

2717 

3 

2 

4 

5 

6 

7 

8 

12 

14 

9 

11 

10 

13 

15 

18.382 +3.393 2329 18 

14.623 +4377 2134 22 

14.121 +2.509 2232 21 

13.693 +0.483 2460 16 

13.558 +1.277 2375 17 

19 

20 

26 

23 

13.214 

12.300 

12.256 

11.272 

10.866 

10.620 

9.748 

9.285 

8.583 

-0.194 

-0.475 

+2.137 

+0.186 

2.873 

*0.656 

.0.720 

0.794 

+0.084 

MY WISH MOST INCREASED AUDIENCE/MOSTADOED 
8.179 +5.063 RASCALFLATTS LYRIC STREET 

TITLE 
ARTIST / _ABEL AUD / GAIN 

D XIE 
LULLABY 0.474/0.270 
Pat Greer 
(BNA) 

TOTAL STATIONS: 47 

READY TO R )CK 
(1 A C)UNTRY KIND 
0= WA'.) 0.461/0.237 
Aaron Tiepin 
(V PPIT /RJST) 

TO -AL STATIONS: 40 

NEW AND ACTIVE 
TITLE 
ARTIST / LABEL AUD / GAIN 

SO AM I 

Trent Willmon 
(COLUMBIA) 

TOTAL STATIONS: 

BAMA 
BREEZE 
Jimmy Buffett 
(MAILBOAT /RCA] 

TOTAL STATIONS: 

0.310/0.175 

57 

0.208/0.208 

18 

2259 

2236 

1738 

2089 

1716 

1890 

1753 

1700 

1553 

27 

24 

25 

28 

29 

1120 34 

TITLE 
ARTIST / LABEL AUD - GAA 

THAT KINDA 
DAY 0.206/0 073 
Sarah Buxton 
(LYRIC STREET) 

TOTAL STATIONS. 2 

IF HEAVEN WASN'T 
SO FAR 0.196/0)025 
Rhett Akins 
(BNA) 

TOTAL STATIONS: E7 

TITLE 
ARTIST 

f: NIELSEN BDS lJ HITPREDICTOR 
CERTIFICATIONS STATUS 

IMPRINT / PROMOTION LABEL 

37 5 MY LITTLE GIRL 
TIM MCGRAW 

31 11 

33 9 

41 3 

32 22 

34 15 

36 19 

35 16 

40 12 

40 42 8 

39 17 

44 4 

45 4 

53 4 

52 2 

46 4 

47 5 

51 3 

54 2 

41 

0 
0 

0 
0 
0 
0 
0 

BREAKER 

AUDIENCE 
(IN MILLIONS) PLAYS 

TW H- TW RANK 

CURB 6.761 +3.177 1161 32 

TIM MCGRAW 
TAYLOR SWIFT 

AMARILLO SKY 
JASON ALDEAN 

CRASH HERE TONIGHT 
TOBY KEITH 

BIG MACHINE 

1J 
BROKEN BOW 

SHOW DOG NASHVILLE 

A GOOD MAN 
EMERSON DRIVE MIDAS/NEW 

IN TERMS OF LOVE 

SHEDAISY LYRIC STREET 

GET DOTTA MY WAY 
CAROLINA RAIN EQUITY 

NOTHIN' BUT A LOVE THANG 
DARRYL WORLEY 

ONE WING IN THE FIRE 
TRENT TOMLINSON 

903 MUSIC 

EEJ LYRIC STREET 

ITS TOO LATE TO WORRY BREAKER 
JO DEE MESSINA 

6.266 

5.532 

5.449 

5.362 

4.986 

3.517 

3.513 

3.161 

+0.559 

. 0.17E 

+ 2.707 

-0.151 

-0.047 

-0.152 

-0.302 

+0.360 

1163 

1211 

967 

1143 

1069 

652 

749 

799 

31 

30 

36 

33 

35 

40 

38 

37 

CURB 1015 +0.362 707 39 

UNBROKEN GROUND 
GARY NICHOLS 

UTTLE BIT OF LIFE 
CRAIG MORGAN 

I'LL WAIT FOR YOU 

JOE NICHOLS 

THE WOMAN IN MY LIFE 

PHIL VASSAR 

TWOPINKUNES 
ERIC CHURCH 

FINDING MY WAY BACK HOME 
LEE ANN WOMACK 

INNOCENCE 

SARAH BUXTON 

WAY BACK TEXAS 
PAT GREEN 

YOU'LL ALWAYS BE MY BABY 
SARA EVANS 

MERCUR, 

BROKEN BOW 

UNIVERSAL SOUTH 

ARISTA NASHVILLE 

CAPITOL NASHVILLE 

MERCURY 

LYRIC STREET 

BNA 

ttr 
REA 

50 50 4 SOME PEOPLE 
LEANN RIMES 

BREAKER 

2.465 

2.205 

2.045 

1.837 

1.745 

1.738 

1.737 

1.631 

1.523 

-0.50C 

+0.269 

+0.187 

+0.533 

+0.415 

+0.017 

+0.126 

+0.275 

+0.235 

560 

510 

396 

390 

343 

184 

304 

123 

195 

41 

42 

44 

45 

46 

59 

49 

58 

ASYLUM -CURB 1.522 +0.157 436 43 

AIN'T MY DAY TO CARE 

BOMSHEL 

THE REASON WHY 
VINCE GILL 

WHY ME 
THE LOST TRAILERS 

CURB 

MCA NASHVILLE 

BSA 

KISS MEIN THE DARK 
THE RANDY ROGERS BAND 

I'VE GOT FRIENDS THAT DO 

TIM MCGRAW 

TENNESSEEGIRL 
SAMMY KERSHAW 

MERCURv 

CURB 

CATEGORY 5 

1.442 

1.435 

1.417 

1.372 

1.334 

1.267 

SHE'SEVERYTHIMG HOT SHOT DEBUT 
1 220 BRAD PAISLEY ARISTA NASHVILLE 

CHEAPEST MOTEL 
TRACY BYRD BLIND MULE /NEW REVOLUTION 

PODUNK 
KEITH ANDERSON 

-0.101 

*0.280 

+0.520 

*0.107 

+0.326 

-0.321 

+0.962 

0.938 +0.093 

ARISTA NASHVILLE 
0.863 +0226 

YOU DON'T KNOW A THING 
STEVE AZAR DANG/MIDAS/NEW REVOLUTION 

0.858 +0.039 

343 

278 

279 

156 

41 

219 

47 

52 

51 

60 

MOST 
INCREASED 
AUDIENCE 

(IN MIL_IONS) 

+5.063 
MY WISH 

c Streetl ID C431 <PLX+O. 
INCH +0345. KILT -$ 

412 30, KL 

+0210, WKK- 
r 

+4.377 
YOU SAVE ME 

Kenny Chesney tt 
KEY -O -3.53, <SCS 0 

KM,S+0:31, WFMS 0205; 
WIVK +. .39, WQVK .O. 
WYRK.C.135, <SON 0 
KTEX Ç.JtL WL15N 0. 

Heartland 
0-ottan Creek) 

VVLJSN 40203, WMI.+O. 
WCT 0.83, W50C+O. 
W):11J+0171 WIVK-O 
NIL NINO, KSCS+O. 

WFMS-036, WQYK+O. 

Keith Urban 
(Capil Nashville) 

KSCN +0.431 KMPS.0.390, 
KSCS +O.ns., KWJJ -0350, 
WOSY +0_ 53, CURL -0.190, 
KT'S .174, KFRG +3.160, 
WGGY .0156, WIL +0.154 

George Strait 
56 (MCA Nashville) 

WQYK 0408, WLSN 
+0.333, WNC( -0.328, KNIX 

211 57 .0259,WCO_+0.160, WMIL 
+0.150, WGTl+O.T39, KZSN 

335 48 +O.m, WS,A .0.112, /ENGY 
{16 

29 

293 50 

MY WISH 38 
Rascal Flatts 
(LYRIC STREET) 
KBEQ, KDRK, KFDI, KFTX, 
KIIM, KILT, KNCI, KOUL 
KRMO, KRTY, KSSN, KUZZ, 
KWJJ, KXKC, KXKS, WAMZ, 
WBBS, WBEE, WCTO, WDSY, 
WFMS, WGGY, WIL WIVK, 
WJCL, WKCQ, WKKT, WLWI, 
WOOI, WOGK, WOKO, 
WOKQ, WQYK, WSLC, 
WTNR, WUBE, WWQM, 
WXTU 

MY UTILE GIRL 31 
Tim Mcgraw 
(CURB) 
KASE, KORK, KHAY, KHEY, 
KHKI, KMDL KRTY, KTEX, 
KTOM, KUPL, KUSS, KXKC, 
KXKT, WBCT, WBEE, WOOS, 
WERE, WGAR, WIL WIRK, 
WJCL, WKKT, WLWI, WMIL, 
WMUS, WOG!, WQXK, 
WSLC, WTNR, WUSY, WXTU 

BEFORE HE 
CHEATS _7 
Carrie Untie-woad 
(ARISTA/ARIST... 
NASHVILLEI 
KBEQ, KBQI, KIM, KILT 
KJJY, KKCS, KOLA, IR11D 
KVOO, KXKT, K'SN, NtU. 
WCOL WERE, WIRK. NCK-, 
WKSF, WKXC, N07!,W,CV, 
WRBT, WROO, VSIX.,VrJ°J, 
WUSY, WXCY, MXTL 

SHE'S E 
VERYTHING 23 
Brad Pa sley 
(ARIS-A NASHVILLE) 
KATM. KDRK, KEEY, KECr1, 
KFTX, K-IKI, KKCS, KOUL, 
KSKS, KSCP, KXKC, WBC M, 
WCAT. WFS, WON, WIVE, 
WKHX, WKXC, WOGK, 
WTNR. WL BE, WWGR, 
WXBM 

FCR WEEK ENDING AUGUST 27, 2006 LEGEND: See legend to charts in charts section for rules and symbol explanatims. 
138 country and 23 Canada country stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours a day, 7 days a weer Indicator chart comprised of 93 reporters. 
ID 2006 VNU Business Media, Inc. All rights reserved. 

GO 
TO YOUR 
HAPPY 

PLACE 

No worries, man. We'll take care of all your promotional 
printing needs. Soon you'll finc tilt Communication 
Graphics is your happy place! Call today. 

THERE'S MUCH MORE @ www.RadioandRecords.com 

::;cornmunication 
. g Graphics Inc 
VIE COMPANY 
(800) 331-4438 WWW.CGILINK.COM 
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R &R: 
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Mediabase: 43' 

The Explosive Debut single 
*4 ez 

/IIIOaiig 

On Board This Week At: 

KSD KXKT WTOR WCOL WUSJ K1ZN 

"l've never heard a better debut project" 

-Gregg Swedberg, PD /KEEY 

"Beyond Sarah's vocals, songwriting and beautiful look is her 

incredñle ability to entertain on stage!" 
-Mike Culotta, PD/W04 

Produced by Dann Huff & Craig Wisema i 
Managed by Clarence Spilling 

Dai).1 911 

"ONE WING IN THE FIRE" 

R &R: 

Mediabase: 34` 
On Board This Week At: 

WKHX /Atlanta, KYGO /Denver, 
KSSN /Little Rock 

r 

yR 7 C C VREEp 
R E C C? D S 



AC /HOT AC 

á 

Sparse pickings for AC -only titles 

Owning Artists 

Chuck Taylor 
CTaylor@RadioandRecords.com 

o own or to borrow. Maybe in real estate, the buy- versus -rent 
question continues to confound, but in the AC radio arena, 
there's the widely held viewpoint among programmers that while 
owning an artist is a fine thing, it's not a necessity. 

AC certainly embraces its Jim Brickmans and Michael Bublés, 
but it's perhaps more dutiful to acts warned up by CHR /top 40, 

hot AC and country (refer to last week's swashbuckling discussion on shared titles), 
a la Kelly Clarkson, Bon Jovi and Tim McGraw. 

Like many, Sandy Collins, PD of Clear 
Channel's WLQT (Lite 99.9) /Dayton, Ohio, airs 
on the cautious side with AC -only acts. "I used to 
want AC -only artists because it set us apart, but now 
it feels like if you try to break an artist, it'll back- 
fire," she says. "No one really knows who James 
Blunt or Daniel Powter is. They love the song, but 
don't connect to the singer -and they don't have 
the time to learn any more. It's good that we try to 
educate them with our Web sites, artist bios, pics, 
etc., but it's an uphill battle for sure." 

A glance at the format playbook through the 
years reveals that most PDs agree with Collins. 
R &R AC chart manager Gary Trust analyzed the 
weekly AC top 10 for the last week in August during each of the past 20 years. 
Starting with the current chart, we're pretty much in tune with the overall average 
during the past two decades -with one format- exclusive song amid the top 10: Chris 
Rice's "When Did You Fall (In Love With Me)." 

One year ago, no AC -only songs were in the top 10 in August, while there were 
two each in 2004 (Michael McDonald and Lionel Richie) and 2003 (Celine Dion 
and Luther Vandross). The year 2002 was an anomaly with five exclusives in AC's 
top 10, the second -highest number during any August in the past 20 years: Josh 
Groban (truly an AC -only artist), Daryl Hall & John Oates, Marc Anthony, Bryan 
Adams and Jo Dee Messina. 

Previous years, back to 1986, are marked with zero, one or two format- exclusive 
hits within the top 10 -with one exception: 1997, when there were a staggering seven 
AC -only songs. 

Trust theorizes that in 1997 there was a boom of youth acts at CHR /top 40 as 

the likes of Spice Girls and Hanson skyrocketed, who were perhaps too young for 
AC to embrace seriously. Meanwhile, hot AC was taking on a lot of guitar -based 
acts like Goo Goo Dolls and Third Eye Blind that AC also wasn't ready for yet. As 

a result, the format looked to more traditional artists and may have played more 
exclusive hits. The acts in August 1997 at AC alone were Michael Bolton, James 
Taylor, Paul Carrack, Peter Cetera, Chicago, Billy Joel and Natalie Cole. 

Looking ahead, the formula looks pretty rock solid. Bill Cahill, OM of Clear 
Channel's AC WTVR (Lite 98) Richmond, Va., notes, "I suspect you'll continue 
to see a mix of many crossovers and a handful of exclusive material, because we are 

a relevant format to our listeners' lifestyles." RER 

Dion 

THERE'S MUCH MORE @ www.RadioandRecords.com 
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ROD STEWART'S "HAVE 
YOU EVER SEEN THE RAIN" IS 

THE TOP NEW ENTRY THIS 
WEEK, DEBUTING AT NO. 26. 
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CANADA AC 
TITLE 
ARTIST IMPRINT / PROMOTION LABEL 

PLAYS 
TW 44- 

UNWRITTEN NATASHA BEDINGFIELD EPIUSONY BMG 409 -23 

SAVE THE LAST DANCE FOR ME MICHAEL BUGLE 143 /REPRISE/WARNER 354 -44 

ALL ABOUT ME MATT DUSK DECCA/UNIVERSAL 337 -4, 

EVER THE SAME ROB THOMAS MELISMA/ATLANTIC/WARNER 318 -13 

INTO THE MYSTIC COLIN JAMES MAPLEMUSIC 280 -21 

ALL I CAN DO CHANTALKREVIAZUK COLUMBIA/SONY BMG 279 +36 

ONESONG JACKSOUL SONY BMG 276 +5 

WHAT'S LEFT OF ME NICK LACHEY JIVE /SONY BMG 275 +26 

A NIGHT LIKE THIS TOMI SWICK WARNER 275 -16 

BECAUSE OF YOU KELLY CLARKSON RCA/SONY BMG 266 -54 

CASTLES IN THE SAND THE PHILOSOPHER KINGS COLUMBIA/SONYBMG 264 +7 

YOU'RE BEAUTIFUL JAMES BLUNT CUSTARD / ATLANTIC/WARNER 255 +2 

WHEN DID YOU FALL (IN LOVE WITH ME) CHRIS RICE INO /COLUMBIA/SONYBMG 253 -5 

ALWAYS ON YOUR SIDE SHERYL CROW &STING A &M /INTERSCOPE/UNIVERSAL 237 -12 

BLACK HORSE & THE CHERRY TREE KTTUNSTALL RELENTLESS /VIRGIN /EMI 232 +24 

BAD DAY DANIEL POWTER WARNERBROSJWARNER 219 -16 

YOU AND ME LIFEHOUSE GEFFEN/UNIVERSAL 214 -40 

I CALL IT LOVE LIONEL RICHIE ISLAND /UNIVERSAL 208 +44 

DO YOU DANCE AMY SKY EMI 206 +31 

CRAZY GNARLS BARKLEY DOWNTOWN /ATLANTIC/WARNER 205 +17 

WHO SAYS YOU CAN'T GO HOME BON JOVI ISLAND /UNIVERSAL 173 +13 

ALL IN GOOD TIME RON SEXSMITH WARNER 147 -23 

I THINK OF YOU GREGORY CHARLES NBW 146 +1 

THE RIDDLE FIVE FOR FIGHTING AWARE/COLUMBIA/SONY BMG 128 -3 

MAKING MEMORIES OF US KEITH URBAN CAPITOL NASHVILLE/EMI 126 -22 

HAVE YOU EVER SEEN THE RAIN ROD STEWART J/SONY BMG 123 +40 

GOOD THING KAYLE KNOTTY 119 -29 

NOT READY TO MAKE NICE DIXIE CHICKS OPEN WIDE /COLUMBIA/SONY BMG }16 +7 

GIVE BACK THE LOVE THE PHILOSOPHER KINGS COLUMBIA/SONY BMG 116 
+5 

PUT YOUR RECORDS ON CORINNE BAILEY RAE CAPITOUEMI 109 +14 

TITLE 
CANADA HOT AC 

ARTIST IMPRINT / PROMOTION LABEL 
PLA 

TW 

FAR AWAY NICKELBACK EMI 725, 

AINT NO OTHER MAN CHRISTINAAGUILERA RCA/SONY BMG 649 

PROMISCUOUS NELLY FURTADO FEATURING TIMBALAND MOSLEY/GEFFEN/UNIVERSAL 

WHO KNEW PINK LAFACE/SONY BMG 

617 

569 

WAITING ON THE WORLD TO CHANGE JOHN MAYER AWARE /COLUMBIA/SONY BMG 346 

CRAZY GNARLS BARKLEY DOWNTOWN / ATLANTIC/WARNER 340 

ALL I CAN DO CHANTALKREVIAZUK COLUMBIA/SONY BMG 537 

DANI CALIFORNIA RED HOT CHILI PEPPERS WARNER BROS./WARNER 537 

DEVIL'S PARTY INX5 BURNETT /EPIC /SONY BMG +82 

NOWHERE WITH YOU JOEL PLASKETT MAPLEMUSIC 462 

NOT READY TO MAKE NICE DIXIE CHICKS OPEN WIDE/COLUMBIA/SONY BMG 454 

OUT OF MY HEAD MOBILE INTERSCOPE/UNIVERSAL 448 

THE RIDDLE FIVE FOR FIGHTING AWARE/COLUMBIA/SONY BMG 423 

HIPS DONT LIE SHAKIRA FEATURING WYCLEF JEAN EPIUSONY BMG ;96, 

PUT YOUR RECORDS ON CORINNE BAILEY RAE CAPITOUEMI :85 

EVERYTHING IS ALRIGHT Tow SWICK WARNER aes 

SUDDENLY I SEE KTTUNSTALL RELENTLESSNIRGIN/EMI 362 

STAY WITH YOU Goo Goo DOLLS WARNER BROS./WARNER ï51 

SINCE YOU'VE BEEN GONE THEORY OFADEADMAN 604/UNIVERSAL 

WHERE'D YOU GO FORT MINOR FEAT. HOLLY BROOK MACHINE SHOP /WARNER BROS./WARNER 330 

WHEN YOU WERE YOUNG THE KILLERS ISLAND /UNIVERSAL 16 

JIMMY GETS HIGH DANIEL POWTER WARNER BROS./WARNER 308 

SEXYBACK JUSTIN TIMBERLAKE JIVE/SONY BMG 336 

ONESONG JACKSOUL SONY BMG Ti1 

OVER MY HEAD (CABLE CAR) THE FRAY EPIC/SONY BMG 236 

CATCH MY DISEASE BEN LEE NEW WEST /UNIVERSAL 234 

EASY BARENAKED LADIES DESPERATION/WARNER 29 
HATE ME BLUE OCTOBER UNIVERSAL MOTOWN/UNIVERSAL 239 

I LIKE THE WAY BODYROCKERS UNIVERSAL RE PU BLIUUNIVERSAL 2-3 

FLAWED DESIGN STABILO EMI 213 : 

FOR WEEK ENDING AUGUST 27, 2006 SEPTEMBEF 1, 2006 
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"PUT YOUR 

RECORDS ON" BY 

CORINNE BAILEY RAE 
MAKES THE CHART'S 

BIGGEST MOVE, 

SPINNING ITS WAY 
TO NO. 23. 

POWERED BY 1 Nielsen 
Broadcast Data 
Systems 

xx TITLE ó ARTIST 

1; NIELSEN BDS CT HITPREDICTOR 
CERTIFICATIONS STATUS 

IMPRINT / PROMOTION LABEL 
PLAYS AUDIENCE 

TW +/- MILLIONS RANK 

1 35 
BAD DAY 
DANIEL POINTER 

NO. 1(18WKS) N3 1660 +44 14.837 1 

WARNER BROS. 

z 

L 

6 

'6 

O 
2C 

22 

26 

2 26 UNWRITTEN 
NATASHA BEDINGFIELD 

4 55 YOU'RE BEAUTIFUL 
JAMES BLUNT 

3 23 WHAT'S LEFT OF ME 
NICK LACHEY 

7 37 EVER THE SAME 
ROB THOMAS 

S 46 BECAUSE OF YOU 
KELLY CLARKSON 

6 62 YOU AND ME 
LIFEHOUSE 

9 17 
BLACK HORSE & THE CHERRY TREE 
KT TUNSTALL 

29 WHO SAYS YOU CAN'T GO HOME 
8 
8 BONJOVI 

10 29 WHEN DID YOU FALL (IN LOVE WITH ME) 
CHRIS RICE 

12 15 
THE RIDDLE 
FIVE FOR FIGHTING 

TI 
/, 3 

SAVE THE LAST DANCE FOR ME 
MICHAEL BUBLE 

13 18 WHAT HURTS THE MOST 
RASCAL FLATTS 

14 48 LIKE WE NEVER LOVED AT ALL 
FAITH HILL 

157 

35 MAKING MEMORIES OF US 
KEITH URBAN 

16 21 
CRAZY IN LOVE 
NICOL SPONBERG 

18 6 WHEN THE STARS GO BLUE 
TIM MCGRAW 

17 11 
I CALL IT LOVE 
LIONEL RICHIE 

20 7 
BOB SEGER 

WAIT FOR ME 

79 
19 

50 LONG SELF 
MERCY ME 

24 5 CRAZY 
GNARLS BARKLEY 

21 20 
THE REAL THING 
BO BICE 

10 
PUT YOUR RECORDS ON 
CORINNE BAILEY RAE 

11 
FREE 
JONSECADA 

19 
OVER MY HEAD (CABLE CAR) 
THE FRAY 

16 
UPSIDE DOWN 
JACK JOHNSON 

h' IJ 
EPIC 

E)3 

CUSTARD /ATLANTIC 

JIVE/ZOMBA 

MELI5MA /ATLANTIC 

1:4 
RCA/RM6 

::5 
GEFFEN 

I:yT 
RELENTLESS /VIRGIN 

N2 1+t 
ISLAND /IDJMG 

l:f 
INO /COLUMBIA 

Ul 
AWARE /COLUMBIA 

143 /REPRISE 

K1J 
LYRIC STREET /HOLLYWOOD 

N 
WARNER- CURB /WARNER BROS. 

N2 

CAPITOL NASHVILLE/BLC 

CURB 

AIRPOWER 
CURB /REPRISE 

ISLAND /IOJMC 

1656 .83 12.900 2 

1349 +64 10.498 4 

1274 -69 9.081 8 

1238 +80 10.535 3 

1162 -39 9.383 ' 6 

1083 -102 9.112 7 

1068 +76 9.972 5 

1008 .13 8.865 9 

822 -1 3.921 15 

812 +67 7.737 10 

718 -35 5.100 12 

715 +27 4.124 14 

534 -53 5.332 11 

527 -50 2.791 18 

467 

440 

416 

HIDEOUT /CAPITOL 

INO/COLUMBA 
305 

N y1 
DOWNTOWN /LAVA 

RCA/RMC 

CAPITOL 

BIG3 

I2 
EPIC 

BRUSHFIRE /UNIVERSAL REPUBLIC 

-79 1.849:`, 25 

+63 2.788 19 

+35 4.486 13 

+7 1.918 24 

-32 0.860 - 

273 

271 

233 

229 

218 

+51 3.527 16 

-17 2.227 22 

+42 2.131 23 

+14 1.547 28 

+5 1.045 - 

210 -14 1,087 

29 2 
THE BRIDGE 2' 
ELTON JOHN 

MOST ADDED 
ROCKET /INTERSCOPE 

175 +37 2.404 21 

® I DO I MAKE YOU PROUD 
TAYLOR HICKS ARISTA /RMG 

156 1.786 26 

29 NEW HAVE YOU EVER SEEN THE RAIN 
ROD STEWART 

MOST INCREASED PLAYS It 155 
J /RMG 

*89 3.257 17 

SOMEONE SAID GOODBYE 
ENPA REPRISE 

113 +26 0.383'- - 

RECURRENTS 

6 

TITLE PLAYS 
ARTIST / IMPRINT / PROMOTION LABEL TW LW 

LONELY NO MORE 1:4 755 739 6 
ROB THOMAS (MELISMNATLANTIC) 

BREATHE (2 AM) K2 687 667 7 
ANNA NALICK (COLUMBIA) 

BREAKAWAY S:5 653 568 8 
KELLY CLARKSON (WALT DISNEY/HOLLYWOOD) 

HEAVEN ti4 642 634 9 
LOS LONELY BOYS (OR /EPIC) 

HOME I: 612 547 10 
MICHAEL BUBLE (143 /REPRISE) 

TITLE 
ARTIST / IMPRINT / PROMOTION LABEL 

YOU'LL THINK OF ME 
KEITH URBAN (CAPITOL NASHVILLE. BLG) 

SHE WILL BE LOVED 
MAROONS (OCTONE /J /RM6) 

DRIFT AWAY 
UNCLE KRACKER FEAT. DOBIE CRAY (LAVA) 

THE FIRST CUT IS THE DEEPEST 
SHERYL CROW(A &M /INTERSCOPE) 

LIVE LIKE YOU WERE DYING 
TIM MCGRAW (CURB) 

TITLE 
ARTIST / LABEL 

NEW 
STATIONS 

THE BRIDGE 
Elton John 
(ROCKET /INTERSCOPE) 
KTDY, WALK, WMAS, WSNE, WTVR 

5 

HAVE YOU EVER SEEN THE RAIN 5 
Rod Stewart 
(J/RMG) 
WALK, WCRZ, WFPG, WJBR, WTVR 

WHEN THE STARS GO BLUE 3 
Tim McGraw 
(CURB /REPRISE) 
KOST, WCRZ, WNIC 

PUT YOUR RECORDS ON 2 
Corinne Bailey Rae 

(CAPITOL) 
WNIC, WTVR 

ITS ALL RIGHT 
Aaron Neville 
(BURGUNDY) 
WDEF, WTFM 

2 

CRAZY IN LOVE 
Nicol Sponberg 
(CURB) 
KBAY, WGSY 

2 

BLACK HORSE & THE CHERRY 
TREE 2 
KT Tunstall 
(RELENTLESSNIRGIN) 
WDOK, WLMG 

MOVE ALONG 
The All- American Rejects 
(DOGHOUSE /INTERSCOPE) 
WLHT 

1 

FAR AWAY 
Nickelback 
(ROADRUNNER/IDJMG) 
WHUD 

1 

ADDED AT... 

WCRZ 
Flint, MI 

PD: J. Patrick 
MD: George McIntyre 

Tim McGraw, When The Stars Go Blue, 12 

Jon Secada, Free 
Rod Stewart, Have You Ever Seen The Rain 

C ro8 

FOR MORE STATIONS GO TO: 

PLAYS 
TW LW 

K4 593 525 s 

t:5 578 529 

NEW AND 
TITLE PLAYS 
ARTIST /LABEL /CAIN 

FAR AWAY 
Nickelhack 
(ROADRUNNER /IOJMG) 

TOTAL STATIONS: 

106/33 

8 

FIND YOUR WINGS 41/3 
Mark Harris 
(INO /COLUMBIA) 
TOTAL STATIONS: 13 

JUST LIKE HEAVEN 38/2 
Katie Melua 

(DRAM ATICO) 
TOTAL STATIONS: 

ACTIVE 
TITLE 
ARTIST / LABEL 

HIPS DON'T LIE 
Shakira Feat. Wyclef Jean 

(EPIC) 

TOTAL STATIONS: 

LEARNING HOW TO LOVE 
AGAIN 
Lisa Palleschi 
(REDFERN /LIGHTYEAR) 
TOTAL STATIONS: 3 

PLAYS 
'GAIN 

23/2 

4 

17/7 

GOODBYE MY LOVER 
James Blunt 

7 (CUSTARD /ATLANTIC) 
TOTAL STATIONS: 

BEST OF FRIENDS 25/3 
Livingston Taylor Feat. Carly Sinon 
(CHESKY) 
TOTAL STATIONS: 2 

JUST IN TIME 23/4 
Tony Bennett Duet With Michae Buble 
(RPM /COLUMBIA) 
TOTAL STATIONS: 3 

N6 

N4 

577 

549 

513 535 

15/1 

3 

MY LIFE (LIVE '06) 13/2 
Billy Joel 
(COLUMBIA) 
TOTAL STATIONS: 3 

THE FINEST HOUR 13/O 
Ben Green 

(ASRC) 

TOTAL STATIONS: 1 

HAVE YOU EVER SEEN THE RAIN 
Rod Stewart (J /RMG) 
WSPA"18, WHUD +15, WTCB +12, WDEF +6, K.16 +6, 

WYJB +6, WMJX +5, WLTJ +5, KRBB +3, WNIC +3 

UNWRITTEN 
Natasha Bedingfield (Epic) 
WMX5 +16, KBEE +9, WINDE +8, KXLY +6, WSLQ +6, KRBB +5, 

KMXZ +5, WHUD W, WWU +4, WCRZ +3 

EVER THE SAME 
Rob Thomas (Melisma/Atlantic) 
WMXC +B, WMTX +9, KBEE +8, WFPG +8, W- 10M+4, 

WWU +4, KQI5 +4, WASH W, KMGA +3, KGBY +3 

BLACK HORSE & THE CHERRY 
TREE 
KT Tunstall (RelentlessNirgin) 
WAHR +1, WYSF +9, WVAF +8, KXLY +6, KVLY +5, WMTX +4, 

WMAS+4, WFPG +4, KUDL +4, WDEF +4 

THE RIDDLE 
Five For Fighting (Aware/Columbia) 
WMTX +21, WSPA+6, KSNE+6, 6315+6, WY SF +E. KTSM +6, 

WVAF +5, WTVR +4, KKCW +3, WRVR +3 

FOR WEEK ENDING l'(JGUST 27, 2006 
LEGEND: See legend to charts in charts section for rules and symbol e.planat:ons. 

87 AC, 25 Canada AC and 24 Canada hot AC stations are electronically monitored ay Nielsen 

Broadcast Data Systems 24 hours a day, 7 days a week. (c) 2006 VNU Business Media, Inc. All 

rights reserved. 

Quality Research, Quality Results 

KOST 
103.5 FM 

"Throughout the year I have the pleasure of working with Broadcast Architecture. 
We have been working together for over 5 years 

and I'm proud to say that they have been instrumental in (KOST's] success in the ratings. 
Broadcast Architecture has a great team of employees." 

Stella Schwartz 
Program Director 
KOST/ Los Angeles 

BROADCAST ARCHITECTURE® 
www.broadcastarchitectare.com 818.461.8016 
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HOT AC 

I. JUI.PING 
JOHN MAYER 

BECOMESF RST MALE 
ARTIST TO ECKRE FIVE 

TOPS HITS IN 

CHARTS HISTORY 

52 

j 

Y H 
C 

3 ri Q TITLE 
g 3ci ARTIST 

N NIELSEN BDS 1r HITPREDICTOR 
CERTIFICATIONS STATUS 

IMPRINT / PROMOTION LABEL 

15 CRAZY 
2 

GNARLS BARKLEY 

3 43 OVER MY HEAD (CABLE CAR) 
THE FRAY 

NO. 10 WK) 
DOWNTOWN /LAVA 

1`2 
EPIC 

31 
BLACK HORSE & THE CHERRY TREE Z: 
KTTUNSTALL RELENTLESSNIRGIN 

7 17 
MOVE ALONG Tti 
THE ALL -AMERICAN REJECTS DOGHOUSE/INTERSCOPE 

8 10 WAITING ON THE WORLD TO CHANGE 
JOHN MAYER AWARE/COLUMBIA 

4 29 SAVIN' ME h2 
NICKELBACK ROADRUNNER /IDJMG 

6 38 UNWRITTEN 
NATASHA BEDINGFIELD 

N3 It 
EPIC 

5 19 
DANI CALIFORNIA N 
RED HOT CHILI PEPPERS WARNER BROS. 

17 12 
FAR AWAY 1 
NICKELBACK ROADRUNNER /IDJMG 

1 THE RIDDLE 
FIVE FOR FIGHTING AWARE/COLUMBIA 

WALK AWAY 
KELLY CLARKSON 

9 34 h1r 
1O <, 21 

13 

RCA/RMG 

STAY WITH YOU y+r 
GOO GOO DOLLS WARNER BROS. 

HATE ME N 
BLUE OCTOBER UNIVERSAL MOTOWN 

BAD DAY 
DANIEL POWTER 

PUT YOUR RECORDS ON 
CORINNE BAILEY RAE 

WHAT HURTS THE MOST 
RASCAL FLATTS 

li 1£ 12 

1E 2' 11 

13 

N3 
WARNER BROS. 

CAPITOL 

N It 
LYRIC STREET /HOLLYWOOD 

CHASING CARS MOST INCREASED PLAYS 
SNOW PATROL POLYDOR /A&M /INTERSCOPE 

HOW TO SAVE A LIFE 
THE FRAY 

IS IT ANY WONDER? 
KEANE 

AIRPOWER * 
EPIC 

NTERSCOPE 

2 C 22 4 CALL ME WHEN YOU'RE SOBER AIRPOWERUMOST ADDED it 
EVANESCENCE WIND -UP 

Il 
AIN'T NO OTHER MAN 
CHRISTINA AGUILERA 

2lì 20 WHAT'S LEFT OF ME 
NICK LACHET 

23 18 

:5 9 

.7.4 18 

12 

23 15 

?1 6 

27 14 

3Z- 8 

5 

J 2 

3 

NOTHING LEFT TO LOSE 
MAT KEARNEY 

I WRITE SINS NOT TRAGEDIES 
PANIC! AT THE DISCO 

HIPS DON'T LIE 
SHAKIRA FEATURING WYCLEF JEAN 

BOSTON 
AUGUSTANA 

LIPS OF AN ANGEL 
HINDER 

RCA/RMG 

N 
JIVE/ZOMBA 

AWARE /COLUMBIA 

N 
DECAYDANCE /FUELED BY RAMEN /LAVA 

N2 
EPIC 

EPIC 

UNIVERSAL REPUBLIC 

WHERE'D YOU GO N 
FORT MINOR FEATURING HOLLY BROOK MACHINE SHOP/WARNER BROS. 

STEADY, AS SHE GOES 
THE RACONTEURS THIRD MANN2 

DIAMONDS 
LOS LONELY BOYS ONE HAVEN /OR /EPIC 

PROMISCUOUS 2 
NELLY FURTADO FEATURING TIMBALAND MOSLEY /GEFFEN 

CAN'T LET GO 
LANDON PIGG RCA/RMC 

Q 
RELENTLESSNIRGIN 

SUDDENLY I SEE 
KT TUNSTULL 

WHEN YOU WERE YOUNG 
THE KILLERS 

37- 20 

3. 12 

3£, 4 

GOODBYE MY LOVER 
JAMES BLUNT 

HIGH 
JAMES BLUNT 

EVERYTHING CHANGES 
STAIND 

THESE WALLS 
TEDDY GEIGER 

GOOD DAY 
JEWEL 

MAMA'S ROOM 
UNDER THE INFLUENCE OF GIANTS 

IsLANDnDJMC 

CUSTARD /ATLANTIC 

CUSTARD /ATLANTIC 

FLIP /ATLANTIC 

CREO /COLUMBIA 

ATLANTIC 

ISLAND /IDJMG 

PLAYS 
TW +1- 

AL ENCE 
MILLIONS RANK 

2472 +138 12.632 2 

2310 +64 12:767 1 

2306 -100 11.344 4 

2027 +89 10.'53 6 

2013 +82 4.900 7 

2000 -137 ,11.483 3 

1990 -39 11.204 5 

1965 -88 8.638 11 

1811 +191 8.787- 10 

1744 +107 8.846 

1699 -72 9.466 8 

1541 -145 7.863 12 

1470 +10 7.642 13 

1446 -37 7,310 14 

1376. +133 6.566. 15 

1309 +38 6,077 17 

1268 +233 5.76- 18 

1117 +180 6.183 16 

' 1042 +11 4.,029 22 

996 +201 4.762 19 

829 +142 4361 21 

815 -158 4.658 20 

813 +23 2.431 28 

762 +63 3.488 23 

672 -86 3.137 24 

638 +74 2796 25 

610 +135 1.691 31 

570 -21 2.452 27 

556 +92 2.744 26 

553 -43 2.010 30 

470 +84 2332 29 

335 +57 0374 - 

307 +142 1.587 32 

282 =, +47 1.223 35 

252 +90 1.065 38 

229 -85 1.015. 39 

223 -67 0.797 - 

211 +8 0.314 

203 +26 0.649 

194 +36 0.305 

TITLE 
ARTIST / LABEL 

NEW 
STATIONS 

CALL ME WHEN YOU'RE 
SOBER 
Evanescence 

(WIND -UP) 

KBBY, KFBZ, KLLY, KRUZ, KURB, KYKY, 

KZZU, WDVD, WJLK, WMB2, WPTE, 

WXMA 

12 

CHASING CARS 
Snow Patrol 

(POLYDOR/A &M /INTERSCOPE) 

KDMX, KRSK, WENS, WMGX, WMMX, 

WRQX 

6 

UPS OF AN ANGEL 
Hinder 

(UNIVERSAL REPUBLIC) 

KHMX, KSTZ, WMC, WPU, WRMF, WRQX 

6 

FAR AWAY 
Nicke back 

(ROADRUNNER /IDJMG) 

KBBY. K101, WINK, WMGX, MMX, WQLH 

6 

I WRITE SINS NOT 
TRAGEDIES 5 
Panic! At The Disco 

(DECAYDANCE/FUELED BY RAMEN/LAVA) 

KBBY, KCDA, KIMN, WPTE, «TIC 

THESE WALLS 
Teddy Geiger 

(CREO /COLUMBIA) 

KALC, KPEK, KSII, Sirius The Pulse, WMC 

5 

SUDDENLY I SEE 
KT Tunstall 

(RELENTLESSNIRGIM 

KSII, !CPT, KZZU, WVRV 

4 

HOW TO SAVE A LIFE 4 
The Fray 

(EPIC) 

KBBY, KPLZ, KVUU, WBNS 

GOODBYE MY LOVER 4 
James Blunt 

(CUSTARD /ATLANTIC) 

KPEK, KPLZ, WAYV, WZPL 

AIN'T NO OTHER MAN 3 
Christina Aguilera 

(RCA/WAG) 

KPLZ, WAYV, WKTI 

ADDED AT... 

KSTZ 
Des Moines, IA 

PD: Jim Schaefer 
MO Jimmy Wright 

Hinder, Lips Of An Angel, 8 
Chris Daughtry, Wanted Deac Or Alive 
Rascal Flatts, What Hurts The Most 

FDR MORE STATIONS GO T0: 

.. 

NEW ANO ACTIVE 
TITLE PLAYS 
ARTIST / LABEL /GAIN 

WANTED DEAD OR ALIVE 173/49 
Chris Daughtry 
(RCA/S /RMG) 
TOTAL STATIONS: 7 

SEXYBACK 161/38 
Justin Timberlake 
(JIVE/ZOMBA) 
TOTAL STATIONS: 11 

HALEY 132/2 
Needtobreathe 
(ATLANTIC /LAVA) 
TOTAL STATIONS: 11 

LEARNING THE HARD WAY 126/17 
Gin Blossoms 
(HYBRID) 
TOTAL STATIONS: 

NOT READY TO MAKE 
NICE 
Dixie Chicks 
(COLUMBIA) 
TOTAL STATIONS: 

MOST 
INCREASED 

PLAYS 

TITLE 
ARTIST ' LIBEL 

BEAUTIFUL WRECK 
Shawn M.IIñs 
(VANGUARD 
TOTAL STA -IONS: 

PLAYS 
/GAIN 

112/0 

4 

I DARE YOU 10710 
Shinedomn 
(ATLANTIC) 
TOTAL STRIONS: 5 

EASY 103/0 
Barenaked Ladies 
IDESPERA TION /NETT W EfaÇ) 

TOTAL S- RIONS: 9 

WHEN THE STARS GO 
BLUE 96/26 
Tim McGraw 

12 (CUR B /REF'R 5E) 

TOTAL STATONS: 9 

116/13 HANGING ON 96/25 
Cheyenne Kinball 
(DAYLIGHT /E'IC) 

16 TOTAL STAT DNS: 4 

+233 

+201 

+191 

+180 

CHASING CARS 
Snow Patrol (Pol /do /A &M /Intersope) 
KYKY +77, KNR +21, MCA +17, KBBY +1, KCDA +14, 

KSTZ +12,KYSR +TL KRSK 40, WBMX +P, WRQX 9 

L? CALL ME WHEN YOU'RE SOBER 
Evanescence (Wind -p) 
WPTE +21, KLTG +16, KM? +15, KCDA *13 WXLO +13, 

WWMX-13, KSTP *12, WED +9, KBBY+9 KYSR +8 

FAR AWAY 
Nickelback (Roadn.nrer/IDJMG) 
KSRZ +IB, WMGX +18, IWIX3 *17, KLTG +1T_ WPTE *15, 

KCDA +15,WWWM +13, CYER +13, KEZR +T KID +11 

bf HOW TO SAVE A LIFE 
The Fray (Epic) 
KPEK +29, KFBZ +22, KQKC +14, WZPL +4 KIMN +14. 

WWMX +13, WVRV +10, KLr, +m, KYSR +b, KYKY +7 

AIN'T NO OTHER MAN 
Christina Aguilera RCA/RMG) 
KYKY+2; K572 +17, WCNOs71, WZP1_ +10, ANRV+IC, 
KPLZ+10, WMBZ+8, WF:DC+7, KPEK +7, YKTI+7 

FOR WEEK ENDING AUGUST 27, 2006 
LEGEND: See legend to charts n charts section for rules and symbol e: planatiois. 

75 hot AC stations are electronica ly monitored by Nielsen B-o:dcest Data Sstem; 24 hours 
day, 7 days a week. CI 2006 VNU Business Media, Inc. All righ o reserved. 

HOT AC PANEL - 75 STATIONS 
Akron, Ohio WKDD Colorado Springs, Colo. KVUU Green Bay, Wis. WQLH 
Albarry, N.Y. WRVE Columbus, Ohio WBNS Harrisburg, Pa. WNNK 
AlbegIJerque, N.M. KPEK Corpus Christi, Texas KLTG Hartford, Conn. WTIC 
Atlantic City, N.J. WAYV Dallas KDMX Houston KHMX 
AUs:IW, Texas KAMX Dayton, Ohio WMMX Indianapolis WZPL 
Bakersfield, Calif. KLLY Denver KALC Las Vegas KM X13 

Baltnam e WWMX KIMN Lexington, Ky. WCDA 
Bos>.an WBMX Des Moines, Iowa KSTZ WMXL 
Bof{aio,. N.Y. WTSS Detroit WDVD Little Rock, Ark. KURB 
Chatictae, N.C. WLNK El Paso, Texas KSII Los Angeles KYSR 
Chicago WTMX Ft. Myers, Fla. WINK Louisville, Ky. WXMA 
Cincnnati WKRQ Fresno, Calif. KAL2 Memphis WMBZ 
Cleveland WQAL WMC 

Milwaukee 

Minneapolis 
Monmouth /Ocean, N.J. 
Nassau- Suffolk, N.Y. 
New York 
Norfolk, Va. 
Oklahoma City 
Omaha, Neb. 

Orlando, Fla. 

Oxnard, Calif. 
Phoenix 

WKTI 
WMYX 

KSTP 
WJLK 
WMJC 
WPLJ 
WPTE 
KYIS 

KQKQ 
KSRZ 

WOMX 
KBBY 
KMXP 

Pittsburgh 
Portland, Maine 
Portland, Ore. 

Sacramento, Calif. 
St. Louis 

Salt Lake City 
San Diego 
San Francisco 

San Jose, Calif. 
Santa Barbara, Calif. 
Seattle 

WZPT Spokane, Was,. KCDA 

WMGX KZZU 
KRSK Toledo, Ohio WWWM 
KZZO Topeka, Kan. KLZR 
KYKY Tucson, Ariz. KZPT 

WVRV Washington, C.C. WRQX 
KUDD West Palm Beach, Fla. WRMF 
KMYI Wichita, Kan. KFBZ 
KIOI Worcester, Maas. WXLO 

KLLC Sirius THE PULSE 
KEZR XM FLIGHT 26 
KRUZ 
KPLZ 
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SMOOTH JAZZ 

\\ 
Radio responds to WJJZ/Philadelphia flip 

A Format Is A Terrible 
Thing To Waste 

Carol Archer 
CArcher@RadioandRecords.com 

assions run high in smooth jazz- always have -but debate 

about this format rose to a fever pitch following Clear 

Channel's Aug. 7 flip of WJJZ Philadelphia to rhythmic AC. 

Within days of the switch, search phrases related to a minor, 
previously posted item about the station on Edison Media 

Research's blog (infinitedial.com) became the most- comment- 
ed -on item, according to VP Tom Webster. "Bring back smooth jazz" and "It's 
hard to understand why a sophisticated, truly unique blend of instrumental music 

would be traded in for a `me too' brand of AC" were 
among the typical posts. 

Smooth jazz radio responded with a panoply of 
emotion: Shock, dismay, bewilderment, fear, sadness 

and anger. At Lincoln Financial Media's smooth jazz 

KIFM /San Diego, news of the loss of WJJZ was met 

with such disappointment the station reported it on 

the air; PD Mike Vasquez says the station was inun- 
dated with listeners asking what they could do for dis- 

enfranchised smooth jazz fans in Philadelphia. 
"It's no secret that the qualitative for this format's 

fans is beyond impressive, but the one thing that 

research can't completely quantify is our listeners' high 

level of passion," Vasquez says. "Smooth jazz is a viable format that must be sold 

by an effectively trained sales staff When the programming and sales departments 
are in sync, smooth jazz pays huge dividends." 

Unexpected flips of regarded, tenured major- market format icons are always 

tough to swallow. Just ask the country radio connnunity about Emmis pulling 

the plug on KZLA /Los Angeles. But their losses certainly don't spell the demise 

of those two powerful radio formats. 
"Like it or not, decisions like these are local business decisions based on local 

management beliefs about what will work best within their portfolio of radio sta- 

tions in a market -all part of the ebb and flow with successful radio formats," 

Broadcast Architecture president Allen Kepler notes. "Smooth jazz is strong 35- 

64; radio needs to catch up with television and print, and sell this powerful con- 

sumer demo." 
Riviera Broadcast Group CEO Tim Pohlman, former VP /GM of KTWV (the 

Wave) /Los Angeles -the highest -billing smooth jazz station in format history- 
believes the format's success stems from the very top of a company and a view 

that it is no different than other formats. "Smooth jazz can't be programmed like 

a jukebox, and you can't cut corners and deliver ratings and revenue," he says. 

Dan Weiner, VP /GM of KTWV and director of sales for CBS Radio's Los 

Angeles cluster, believes dedicated sellers can make a lot of money for smooth 

jazz. He believes the format is like AC, and must stay top -of -mind and remain 

true to its audience. "The Wave is always true to the research and to our listen- 
ers," he says. "We market to them, and we especially superserve that P1. Smooth 
jazz needs financial support from companies like AC gets, which is what it takes 

to win. Otherwise, it's hit -or -miss -too often a miss." 

Vasquez 
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HE MAY BE "DRESSED TO 

CHILL," BUT MARION 
MEADOWS ZOOMS TO THE 

TOP 10, UP 15 -9 THIS WEEK. 

a 
yÚ 
w3ó 

TITLE 
SMOOTH JAZZ INDICATOR 

ARTIST IMPRINT / PROMOTION LABEL 
PLAYS 

TW +!- 

13 WHAT DOES IT TAKE (TO WIN YOUR LOVE) PETER WHITE LEGACY /COLUMBIA 272 +11 

20 CHILLAXIN EUGE GROOVE NARADAJAZZ/BLG 259 -12 

8 FREE AS THE WIND JAZZMASTERS TRIPPIN 'N' RHYTHMN2 252 +29 

20 GET DOWN ON IT WAYMAN TISDALE RENDEZVOUS 250 -10 

19 TRUE BLUE MIND ABAIR GRPNERVE 240 -23 

8 MY LOVES LEAVIN ' FOURPLAY FEAT. MICHAEL MCDONALD RCA VICTOR 229. +8 

32 ALWAYS THINKING OF YOU NICK COLIONNE NARADAJAZZ/BLC 226 +1 

13 BEAT STREET DAVID BENOIT PEAK /CONCORD 193 

165 

-2 

12 DRESSED TO CHILL MARION MEADOWS HEADS UP +25 

16 PUT YOUR RECORDS ON CORINNE BAILEY RAE CAPITOL 160 -8 

2 THE TOTAL EXPERIENCE BONEY JAMES FEAT. GEORGE DUKE CONCORD 155 +46 

17 FORWARD EMOTION PIECES OF A DREAM HEADS UP 154 +3 

8 UNDER THE SUN MICHAEL FRANKS KOCH 153 , 0 

26 MISMALOYA BEACH RAY PARKER JR. RAYDIO 149 -19 

24 DO IT AGAIN PHILLIPE SAISSE TRIO G&N/RENDEZVOUS 148 -42 

Ib . 
I8 

o 
e20 

21 

® 
® 

14 

18 

16 

14 

15 

IBIUfUAT7VCARM[V[1.1[I I[IIHHY al in. ̂.'.,. ". -. 

LOOK WHAT'S HAPPENED SHILTS ARTIZEN 131 +13 

14 SATURDAY COOL BRIAN SIMPSON RENDEZVOUS 

RIPA 

ISLAND /IDJMG 

125 -10 

21 

17 

23 

6 FELIX THE CAT GREG ADAMS 124 +8 

4 I CALL IT LOVE LIONEL RICHIE 123 +6 

11 EASY DOES IT OLI SILK TRIPPIN'N' RHYTHMN2 118 -1 

6 PASSION DRIVE BOBBY LYLE HEADS UP 107 +1 

24 

26 

5 SAY ITS SO RICHARD ELLIOT ARTIZEN 104 +3 

4 BIGGEST PART OF ME DAVID PACK PEAK CONCORD 98 +3 

NEW DEEP INTO MY SOUL GERALD ALBRIGHT PEAK /CONCORD 97 +34 

8 
o27 

29 

30 2 GEORGY PORGY NILS BATA TSR 93 +15 

NEW IFIAIN'T GOT YOU ERIC DARIUS NARADA JAZZ/BLG 88 +15 

28 

NEW 

7 MANDELA BAY JONATHAN BUTLER RENDEZVOUS 84 ^ 0 

3 BINGO JINGORIPPINDTONS PEAK 82 -1 

A HOUSE IS NOT A HOME ROB WHITE ORPHEUS 82 +8 

FOR WEEK ENDING AUGUST 27, 2006 

'We're talking 
out of both 
sides of our 
mouth -urging 
people to buy 
HD radios for 
more choices 
one minute, 
then taking 
away unique 
choices on the 
dial the next.' 

-Blake Lawrence 

" Soule people must think smooth jazz is automat- 
ically a 70%-margin format, that there are not high 

costs associated with running it," Pohlman says. "To 
win you have to invest in the best -the best people, 
invest in research and marketing as you would to win 

with any radio station in any format. The formula is 

the same; it shouldn't differ much by company or 

from format to format. Radio is still about compelling 

content, top to bottom, and that takes the best peo- 
ple. In smooth jazz they almost have to be more pas- 

sionate and knowledgeable -the best, whether they 

are progranlnsers or sellers." 
Enlmis' WQCD (CD I01.9) /New York PD Blake 

Lawrence sees a larger issue at stake than the loss of one 

radio station. In the not -very- hard -to -find consumer 
reactions to the WJJZ flip, he detects a disturbing 
thread among disenfranchised listeners, who may 

blame radio in general, not just one station, for the loss 

of smooth jazz in Philadelphia. 
"Disenfranchised listeners feel that the radio indus- 

try is out of touch with what they want, and maybe 

they're right," he says. "What bothers me most is that 

we're talking out of both sides of our mouth- urging 
people to buy HD radios for more choices one minute, 

then taking away unique choices on the dial the next. 

No wonder listeners' trust isn't what it used to be. 

"Let's not forget that there are alternatives to getting 

one's favorite music from a terrestrial radio station," 

Lawrence concludes. "How many times do we dare to 

push listeners toward satellite and Internet radio? And 

with the attitude that we don't care about what they 
want, only about what's best for our companies? A 

broadcaster's priority might be making this year's budg- 
et, when it should be to preserve our medium and insu- 

late it from the numerous competitors we now have. 

We don't do that by violating listener trust with surprise 

format changes that anger loyal followings." RAP 

THERE'S MUCH MORE @a www.RadioandRecords.com 
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ALTERNATIVE 

BECK EAR JS 
MOST INCREASED 

PLAYS HONORS AND 
SCORES THE WEEK'S 
HIGHEST DEBJT _R0. 

2 O WITH "NAUSEA." 

POWERED BY Nielsen 
Broadcast Data 
Systems 

TITLE 
ARTIST 

:: NIELSEN BDS t HITPREDICTOR 
CERTIFICATIONS STATUS 

IMPRINT / PROMOTION LABEL 

2 21 
ANIMAL I HAVE BECOME 
THREE DAYS GRACE 

19 

10 

12 

12 

23 

15 

56 

15 

18 

19 

20 

ij NEW 

10 

3 

2 

NO. 1(1 WK) 

PLAYS AUDIENCE 
TW +/- 'ALUMS RANK 

JIVErzOMBA 
1880 +4 7.090 3 

MISS MURDER 
AFI 

WHEN YOU WERE YOUNG 
THE KILLERS 

THE KILL (BURY ME) 
30 SECONDS TO MARS 

TELL ME BABY 
RED HOT CHILI PEPPERS 

ORIGINAL FIRE 
AUDIOSLAVE 

THE DIARY OF JANE 
BREAKING BENJAMIN 

THROUGH GLASS 
STONE SOUR 

CALL ME WHEN YOU'RE SOBER 
EVANESCENCE 

DANI CALIFORNIA 
RED HOT CHILI PEPPERS 

KNIGHTS OF CYDONIA 
MUSE 

TINY EVIL /INTERSCOPE 

Lt7 
ISLAND /IDJMG 

IMMORTAUVIRGIN 

Q 
WARNER BROS. 

tW 

INTERSCOPE /EPIC 

Q 
HOLLYWOOD 

ROADRUNNER /IDJMG 

WIND -UP 

K it 
WARNER BROS. 

PUT YOUR MONEY WHERE YOUR MOUTH IS 
JET 

WARNER BROS. 

Ltt 
ATLANTIC 

STEADY, AS SHE GOES 
THE RACONTEURS THIRD MAN /V2 

I WRITE SINS NOT TRAGEDIES A Q 
PANIC! AT THE DISCO DECAYDANCE /FUELED BYRAMEN /LAVA 

MAKEDAMNSURE 
TAKING BACK SUNDAY WARNER BROS. 

READY TO FALL Q 
RISE AGAINST GEFFEN 

ROOFTOPS (A LIBERATION BROADCAST) yt¡ 
LOSTPROPHETS COLUMBIA 

IS IT ANY WONDER? 
KEANE 

TO BE LOVED 
PAPA ROACH 

CRAZY 
GNARLS BARKLEY 

VICARIOUS 
TOOL 

LIPS OF AN ANGEL 
HINDER 

LAND OF CONFUSION 
DISTURBED 

CRAZY BITCH 
BUCKCHERRY 

FACE DOWN 
THE RED JUMPSUIT APPARATUS 

THE POT 
TOOL 

INTERSCOPE 

EL TONAL /GEFFEN 

DOWNTOWN /LAVA 

TOOL DISSECTIONAUVOLCANO/ZOMBA 

1tJ 
UNIVERSAL REPUBLIC 

REPRISE 

ELEVEN SEVEN /LAVA 

VIRGdIrr 

TOOL DISSECTIONALNOLCANO /ZOMBA 

Q 
SURETONE /GEFFEN 

ATLANTIC 

DO IT FOR ME NOW 
ANGELS AND AIRWAVES 

I WILL FOLLOW YOU INTO THE DARK 
DEATH CAB FOR CUTIE 

NAUSEA 
BECK 

HEROES 
SHINE DOWN 

CHASING CARS 
SNOW PATROL 

INTO THE OCEAN 
BLUE OCTOBER 

SHINE DOWN 
GODSMACK 

MOST INCREASED PLAYS /MOST ADDED 
INTERSCOPE 

TEARS DON'T FALL 
BULLET FOR MV VALENTINE 

FULLY ALIVE 
FLYLEAF 

SNAKES ON A PLANE (BRING IT) 
COBRA STARSHIP DECAYDANCE /LAVA /NEW LINE 

ATLANTIC 

POLY DOR /A& M/ INTERSCOPE 

UNIVERSAL MOTOWN 

UNIVERSAL REPUBLIC 

Gtr 
TROSTKILUJIVE/ZOMBA 

Lt7 
OCTONE /J /RMG 

HOW TO SAVE A LIFE 
THE FRAY 

YOU ONLY LIVE ONCE 
THE STROKES 

ALIVE WITH THE GLORY OF LOVE 
SAY ANYTHING 

MOJO 
PEEPING TOM 

EPIC 

RCA/RMG 

DOGHOUSE/J/RMG 

1819 

T750 

1706 

1679 

1564 

1510 

1437 

1402 

1204 

1183 

1162 

1147 

1050 

952 

875 

859 

853 

848 

789 

766 

751 

741 

739 

736 

722 

674 

514 

-133 

+82 

+24 

+187 

-71 

+54 

+89 

+101 

-115 

+46 

+165 

-44 

-88 

-187 

+43 

-122 

+26 

+92 

-69 

-84 

+51 

+67 

-3 

+99 

+114 

+72 

-10 

7.894 

8.372 

6.218 

6.843 

5.101. 

4.626 

5.557 

5.421 

6.268 

4.962 

3.890 

6.292 

4.642 

1183 

2.625 

2.463 

3.512 

2.934 

3.914 

2.728 

2.946 

1.818 

2.965 

1.809 

3.137 

1.582 

1.757 

2 

1 

7 

4 

10 

13 

8 

9 

6 

11 

15 

5 

12 

17 

23 

24 

16 

21 

14 

22 

20 

27 

19 

28 

18 

31 

29 

496 +427 1.732 30 

+25 1.329 34 

+70 2.327 25 

-8 1.412 33 

+36 1.235 36 

463 

445 

438 

417 

351 

325 

321 

309 

307 

297 

+15 

+46 

-56 

D 

+9 

+16 

IPECAC 
288.. +29 

0S17 

0.782 

1.054 

1.944 

0.758 

0.556 

0.632 

TITLE 
ARTIST I LABEL 

NAUSEA 
Beck 
(INTERSCOPE) 

KBZT, KFRR, KNRK,+eQRA., KXRK, WAQZ, 
WARQ. WAVF, WBCN, WBRU, WEQX. 
WHFS, WHTG, WLRS, WLDM, WNNX. 
WOOL, WRAX, WRWK, XETRA, XM Erhel 

NEW 
STATIONS 

21 

HOLE IN THE EARTH 15 

Deftoru:s 
(MAVERICK/REPRISE) 
KBZT, KCXX, KJEE, KNDD, KFNT, KRBZ, 

KROX, KWOD, KXRK KXTE, WARQ, 

WCYY, WKRL, WRO};, XETRA 

JOKER AND THE THHEF 8 
Wolfmother 
( MODULAR /INTERSETPIE) 
KNDO,'WREN, WEQX, WLLJM, WROX, 
WTZR, WWCD, WZJO 

HERE IT GOES AGAIN 8 
OK Go 

(CAPITOL) 
KBZT, KNDD, KRBZ, KOOX, KTBZ, WFNX, 
WKQX, WRZK 

THE POT 7 
Tool 
(TOOL DISSECTIONALNOLLANO/ZOMBA) 

WFXH, WJBX, WROX, WRZK, WTZR, 
WXDX, WZJO 

LEVEL 
I 

The Raconteurs 
(THIRD MANN2) 
KBZT, KNRK, WAVF, WBC4, WTZR, W.JO 

CHASING CARS 5 
Snow Patrol 
(POLYDOR /A& M /INTERSCOPE) 

WCYY, WHFS, WNNX, WOCL, WRAX 

PUT YOUR MONEY WHERE 
YOUR MOUTH IS 
Jet 
(ATLANTIC) 
KMYZ, WHRL, WMFS, WRXL, WSUN 

5 

UPS LIKE MORPHINE 4 
Kill Hannah 
( ATLANTIC) 
KCXX, KITS, KMYZ, W_.UN 

LOVE UKE WINTER 
AFI 

(TINY EVIUINTERSCOPE) 
KROQ, WETZ, WFNX, XETRA 

4 

ADDED AT... 

38 WAVF 
26 

Charleston, SC 

PD: Dave Rossi 

MD: Carly Maddoxx 

Beck, Nausea, 9 
Gnarls Barkley, Gone Daddy Gone, 0 
Plain White T's, Hate (I Don't Redly Like VocI, 0 
The Raconteurs, Level, O 

FOR MORE STATIONS GO TO: 

NEW AND ACTIVE 
TITLE 
ARTIST / LABEL 

FAKE TALES OF 
SAN FRANCISCO 
Arctic Mbrdceys 
(DOMINO) 
TOTAL STATIONS: 

HATE 'I REALLY DON'T 
LIKE YOU) 
Plain White T's 
(HOLT CW000) 
TOTAL STATIONS: 

GONE DADDY GONE 
Gnarls Bari ley 
(DOWNTOWN/LAVA) 
TOTAL STATIONS: 

ROCKSTAR 
Nickelbade 
(ROADRUNNER /IDJMG) 
TOTAL STATIONS: 

LIPS LIKE MORPHINE 
Kill Hannah 
(ATLANTIC' 
TOTAL STATIONS: 

PLAYS 
/GAIN 

274/4 

23 

257/36 

TITLE PLAYS 
ARTIST I LABEL /GAIN 

WORK IT OUT 215/27 
Jurassic 5 Feat. Dave Matthews Band 
(INTER SCOPE) 

TOTAL STATIONS: 28 

DO IT ALONE 214/22 
Sugarcult 
(FEARLESSN2) 
TOTAL ST ATIONS: 23 

30 CHEATED HEARTS 204/13 
Yeah Yeah Yeahs 
(DRESS UP /INTERSCOPE) 

TOTAL STATIONS: 13 

254/9 

31 SEIZE THE DAY ùf 178/2 
Avenged Sevenfold 
(HOPELESS/WARNER BROS.) 
TOTAL STATIONS: 20 

232/49 

15 JOKER AND THE THIEF 168/12 
Wolf mother 
(MODULAR/INTERSCOPE) 
TOTAL STATIONS: 23 

223/71 

22 

NAUSEA 
Beck Untersrope) 
SIAN +45, WFNX +43, WGVX+29, WBTZ+20, WRWK+A, 
KJEE +18, KNRK +1$ KROX 47, WBCN+16, NW/CD +15 

TELL ME BABY 
Red Hot Chili Peepers (Warner Bros.) 
KEDJ +21, WPBZ +19, WFXL +17, KNXX +14, WHFS +13, 

WROX +12, WRWK +11, K2JO +10, KBZT +1D, KDGE +7 

ßr PUT YOUR MONEY WHERE YOUR 
MOUTH IS 
Jet (Atlantic) 
SIAN +36, WSUN +18, KHBZ P4, WZJO +13, WMFS +11, 

WHFS +10, WROX +10, KENT +9, WERG +9, WHRL +8 

HOLE IN THE EARTH 
Deftones (Maverick Reprise) 
KXTE +39, KCXX *13, KBZT +8, LARK +6, KDGE +5, 
KNDD +5, KROX +5, WKQX +5, KRBZ +4, WJRR +4 

1'r THE POT 
Tool (Tool DissectionalNolcano/Zomba) 
WZNE +20, WHFS +17, WKRL *b, WBRU +12, KHBZ+9, 
WRZK +A KENT +7, WJBX +7, WGRD +7, KITS +6 

FOR WEEK ENDING AUGUST 27, 2006 
LEGEND: See legead to charts in charts section for rules and symbol explanations. 

74 alternative and 27 Canada rock stations are electronically monitored by Nielsen Broadcast Data 
Systems 24 hours a day, 7 days a week. (c) 2006 VNU Business Media, Inc. All rights reserved. 

Jolm Bkkey 
C:,t ers Medn 

LOOK WHO'S COMING TO R &R CONVENTION 2006! 
SEPTEMBER 20 -22, 2006 Hilton Anatole Hotel Dallas/Texas 

General Sessioe - Tlllkiq Heads of Preuramaliq 

Carl Gardner 
Journal Broadcast Group 

John McConnell 
ABC Radio Networks 

Pat Paxton 
Enrercom Conunn,caaans 

Jimmy Steal 
Fr:nss Cor n,a:carions 

R&R CONVENTION CO LOCATEO WITh qp,o 

REGISTER NOW! 

THERE'S MUCH MORE @ www.RadioandRecords.com SEPTEMBER 1, 2006 



TRIPLE A 

Clear Channel's John Hogan lends his support to triple A 

The Big Guy Likes 
Us! 

John Schoenberger 
JSchoenberger @RadioandRecords.com 

&R publisher Erica Farber and I were honored, as well as some- 
what surprised, when Clear Channel Radio president /CEO 
John Hogan accepted our invitation to do a one -on -one Q &A 

at the 2006 Triple A Summit, recently held in Boulder, Colo. 
It was the gathering's 14th year, and we wanted to lure some- 

one big. 

Well, we got our wish! 

But when you stop and think about it, it should not be that surprising that 
Hogan came to talk to us, because of all the major companies still standing after 

the past decade of consolidation, Clear Channel is the one that has done the most 

to move the format forward. 
When the consolidation dust first settled, Clear Channel ended up with some 

pretty important triple A properties under its umbrella, including KBCO /Denver 
and KTCZ /Minneapolis in larger markets and KBAC /Santa Fe, N.M., and 

KMMS /Bozeman, Mont., in smaller markets. All were in the format before Clear 

Channel became radio's largest operator. 
But it hasn't stopped there. Recognizing the format's unique attributes, the 

company appointed KTCZ PD Lauren MacLeash triple A brand manager, and 

she has been actively helping the format spread ever since. In recent years, CC 
launched KWMT /Tucson and converted WQKL /Ann Arbor, Mich. (soon to be 

dealt to Cumulus), and KRVI /Fargo, N.D., to a purer triple A approach. 
In addition, the company recently acquired WRNX /Springfield, Mass., 

launched KPTL /Des Moines in June and is preparing to operate WBCG /Punta 
Gorda, Fla., via an LMA. 

"It is an important format for us for a couple of reasons," Hogan said to a 

packed summit audience. "One, because it has been successful for us in a num- 
ber of markets both larger and smaller. And two, it is important because what I 

think triple A does -and it does extremely well -is what all radio should be doing. 

And that is to superserve the listener. 
"Triple A is totally in partnership with the listener individually and collective- 

ly as a community," Hogan continued. "The passion, the commitment and belief 
that triple A programmers have gets translated into their on -air product. You can 

feel that passion and commitment conic through. In my mind, that is the essence 

of great radio. It is what I think all formats and all programmers should be aspir- 

ing to do." 

The New Frontier 
Triple A also enjoys a prominent place in the company's plans for HD radio. In 

fact, I mostly credit CC for making sure triple A was seriously considered by the 
cooperating companies of the HD Digital Radio Alliance as they began to roll 

out HD2 channels across the country. The company has dedicated more than a 

dozen of its own market -side channels to the format -or some hybrid form of 
it- including Albuquerque, Atlanta, Cincinnati, Houston, Richmond and 

Rochester, N.Y. 
"I would suggest that the radio business is in dire straits if you think of it as 

AM and FM," Hogan said. "But if you also think of it as satellite, HD, the 

SEPTEMBER 1, 2006 

meritIne 

MADELEINE PEYROUX 
LEADS FOUR DEBUTS ON THE 

CHART AS "I'M ALL RIGHT" 

OPENS AT NO. 23. 

5 

4 

9 

10 

8 `I 

7 

n 

12 

13 

16 

17 

14 

18 

15 

19 

21 

29 

30 

20 I:. 

24 

26 

27 

3ó 

TRIPLE A INDICATOR 
TITLE 
ARTIST IMPRINT / PROMOTION LABEL 

PLAYS 
TW +I- 

10 SAVING GRACE TOM PETTY AMERICAN/WARNER BROS. 776 -11 

9 WAITING ON THE WORLD TO CHANGE JOHN MAYER AWARE/COLUMBIA 755 +19 

7 GET IT LIKE YOU LIKE IT BEN HARPER VIRGIN 679 +45 

5 THREE MORE DAYS RAY LAMONTAGNE RCA/RMG ..550 +62 

14 IS IT ANY WONDER? KEANE INTERSCOPE 534 +18 

12 CRAZY GNARLS BARKLEV DOWNTOWN /LAVA 510 -9 

6 EASY BARENAKED LADIES DESPERATION /NETTWERK 492 +25 

5 FILL ME UP SHAWN COLVIN NONESUCH /REPRISE 476 +29 

16 PUT YOUR RECORDS ON CORINNE BAILEY RAE CAPITOL 461 -14 

9 LOVE IS MY RELIGION ZIGGY MARLEY TUFF GONG WORLDWIDE 459 -19 

8 I KNOW I'M NOT ALONE MICHAEL FRANTI & SPEARHEAD ANTI -/EPITAPH 455 +27 

18 DIAMONDS LOS LONELY BOYS ONE HAVEN /OR /EPIC 408 -14 

11 LEARNING THE HARD WAY GIN BLOSSOMS HYBRID 348 -38 

4 LITTLE PERENNIALS INDIGO GIRLS HOLLYWOOD 340 ". +10 

22 HOW TO SAVE A LIFE FRAY EPIC 1,340 .10 

6 HOTCOOKIN'G.LOVE BRUSHFIRE/UNIVERSAL REPUBLIC 335 -7 

5 CHASING CARS SNOW PATROL POLVDOR/A&M/INTERSCOPE 316 +5 

11 DIFFERENT WHEN IT COMES TO YOU BRUCE COCKBURN ROUNDER 298 -42 

13 REMAIN SILENT KEB' MO' EPIC/ONE HAVEN /RED INK 293 -12 

4 HOLDING ME DOWN TOBY LIGHTMAN LAVA 279 +25 

2 FOR US PETE VORN RED INK /COLUMBIA 255 +35 

3 BALANCING THE WORLD ELIOT MORRIS UNIVERSAL MOTOWN 246 +34 

I'M ALL RIGHT MADELEINE PEYROUX ROUNDER 243 +65 

18 MOVE BY YOURSELF DONAVON FRANKENREITER LOST HIGHWAY 234 -28 

SHOUT OUT LOUD AMOS LEE BLUE NOTE /BLG 231 ` +105 

4 I WILL FOLLOW YOU INTO THE DARK DEATH CAB FOR CUTIE ATLANTIC 230 -4 

3 TWO LIGHTS IN THE NIGHTTIME CLIVE) BONNIE RAITTFEAT. BEN HARPER CAPITOL 227 0 59 
4 GOD'S GONNA CUT YOU DOWN JOHNNY CASH AMERICAN /LOST HIGHWAY 225 *2 

BEACHCOMBING MARK KNOPFLER AND EMMYLOU HARRIS NONESUCH/WARNERBROS. 223 +18 

THE ROAD TO GILA BEND LOS LOBOS MAMMOTH /HOLLYWOOD 221 +63 

FOR WEEK ENDING AUGUST 27, 2006 

'Triple A acts 
as an example 
and a standard 
for us, and it 
therefore has 
an important 
place in our 
company 
philosophy.' 

-John Hogan 

Internet, podcasting, cellular and other applications that are 

certain to come down the pike, then we have a future that is 

wide open to us to explore and to develop. The challenge is 

how we program to the listener so it works well with all these 

different ways of delivery." 
Hogan says the triple A approach to programming is con- 

sistent with how the company plans to offer a deeper, wider 

menu of audio information and entertainment on emerging 

platforms. The format's lifestyle and niche mentality fit with 

the idea of broadcasters giving consumers more choices, which 

often means targeting more specific groups of listeners. 

Triple A, by and large, has built and maintained a strong 
connection with its constituency by offering content that goes 

beyond music and entertainment. 
"Triple A acts as an example and a standard for us, and it 

therefore has an important place in our company philosophy," 
Hogan said. "I believe that radio as an industry got compla- 
cent, and we started to ignore the fact that we are in the busi- 
ness of relationships. Triple A has never forgotten the impor- 
tance of those relationships." RNR 

Clear Channel's stable of 
Triple A stations is growing. 

SIGNED ON 

June 1977 

March 1984 

May 1990 

June 1991 

Dec. 1995 

Dec. 2003 
Jan. 2004 
June 2004 
June 2004 
June 2006 

CALLS 

KBCO /Denver 

KTCZ /Minneapolis 

WRNX /Springfield, Mass. 

KMMS /Bozeman, Mont. 

KBAC /Santa Fe, N.M. 

KWMT/Tucson 

WBCG /Punta Gorda, Fla. 

WQKL/Ann Arbor, Mich. 

KRVI /Fargo, N.D. 

KPTL/Des Moines 

THERE'S MUCH MORE @ www.RadioandRecords.com 
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TITLE 
iii ARTIST 

TRIPLE A 

AldOs LEr suPPLv DE:v:AxD 

AMOS LEE MAKES SOME 
NOISE AS "SHOUT OUT 

LOUD" RANKS THIRD IN ., 

MOST INCREASED PLAYS 
AND ENTERS AT NO. 28. 

NIELSEN BDS 
CERTIFICATIONS LAYS AUDIENCE 

IMPRINT / PROMOTION LABEL TW +/- MILLIONS RANK 

10 WAITING ON THE WORLD TO CHANGE 
JOHN MAYER 

NO. 1(5 WKS) 
AWARE/COLUMBIA 

4E1 -6 2.196 1 

13 
IS IT ANY WONDER? 
KEANE 

é 10 
SAVING GRACE 
TOM PETTY 

c 9 HOW TO SAVE A LIFE 
THE FRAY 

CHASING CARS 
6 SNOW PATROL 

I. CRAZY 
GNARLS BARKLEY 

7 25 SUDDENLY ISEE 
- 

KTTUNSTALL 

ç 

4 

E 

4 

PUT YOUR RECORDS ON 
CORINNE BAILEY RAE 

THREE MORE DAYS 
RAY LAMONTAGNE 

GET IT LIKE YOU LIKE IT 
BEN HARPER 

EASY 
BARENAKED LADIES 

5 MOVE BV YOURSELF 
DONAVON FRANKENREITER 

STEADY, AS SHE GOES 
THE RACONTEURS 

Q 8 DIAMONDS 
LOS LONELY BOYS 

INTERSCOPE 

AMERICAN/WARNER BROS. 

EPIC 

POLYDOR /A &M /INTERSCOPE 

DOWNTOWN /LAVA 

RELENTLESSNIRGIN 

CAPITOL 

RCA/RMG 

VIRGIN 

DESPERATION /NETTWERK 

LOST HIGHWAY 

THIRD MANN2 

ONE HAVEN /OR /EPIC 

43.3 +22 2.138 2 

415 -16 1.968 3 

363 +46 1.639 4 

319 +23 1.483 5 

292 -61 1.479 6 

285 -13 1.450 7 

265 

260 

244 

20 

'.;03 

202 

191 

-7 1,303, 8 

+25 0.931 10 

-14 0.939 9 

+5 0.814 13 

+8 0.459 26 

-26 0.847 11 

-24 0.811, 14 

19 4 FILL ME UP 
SHAWN COLVIN 

AIRPOWER 
NONESUCH/REPRISE 

139 +35 0.781 15 

e 
li 

lE 

lç 

2C 

e 
e 
e 
24 

e 
o 
® 

o 
30 

la 3 

15 -7 

i7. 3 

21 3 

4 

23 s 

25 

2.1 . 

Z 13 

IOW 

FOR US 
PETE PORN 

HOW WE OPERATE 
GOMEZ 

LOVE IS MY RELIGION 
ZIGGY MARLEY 

COLORFUL 
ROCCO DELUCA AND THE BURDEN 

LITTLE PERENNIALS 
INDIGO GIRLS 

LET ME GO 
SONYA KITCHELL 

DON'T WAIT 
DASHBOARD CONFESSIONAL 

LEARNING THE HARD WAY 
GIN BLOSSOMS 

THIS IS US 
MARK KNOPFLER ANDEMMYLOU HARRIS 

ANYTHING'S POSSIBLE 
JONNY LANG 

WHEN YOU WERE YOUNG 
THE KILLERS 

THE RIDDLE 
FIVE FOR FIGHTING 

SHOUT OUT LOUD 
AMOS LEE 

I WILL FOLLOW YOU INTO THE DARK 
DEATH CAB FOR CUTIE 

TELL ME BABY 
RED HOT CHILI PEPPERS 

TITLE 
ARTIST IMPRINT / PROMOTION LABEL 

OVER PIT HEAD (CABLE CAR) 
THE FRAY EPIC) 

DANII CALIFORNIA 
RED HOT CHILI PEPPERS (WARNER BROS.) 

NO1'HWIG LEFT TO LOSE 
MAT KEABNES (AWARE/COLUMBIA) 

BLACK HORSE & THE CHERRY TREE 
KT TUNSTALL (RELENTLESSNIRGIN) 

BEAUTIFUL WRECK 
SHAWN MULLINS (VANGUARD) 

RED INK /COLUMBIA 

ATO 

TUFF GONG 

IRONWORKS 

HOLLYWOOD 

HEARNELOUR 

VAGRANT /INTERSCOPE 

HYBRID 

NONESUCH/WARNER BROS. 

A &M /INTERSCOPE 

ISLAND /IDJMG 

AWARE/COLUMBIA 

BLUE NOTE/BLG 

184 +29 0.838 12 

15' `23 0.623 20 

157 -2 0.566 23 

148 -5 0.691 16 

144 -8 0.416 k 29 

143 +5 0.673 17 

137 +6 0.260 - 

132 0 0336 - 

116 -26 0.661 18 

31s6 +13 0.274 

05 +8 0.509 24 

+7 0.653 19 

40 0.609 21 

ATLANTIC 
35 +10 0.279 - 

TITLE 
ARTIST / LABEL 

NEW 
STATIONS_ 

NAUSEA 
Beck 
ONTERSCOPE) 
WBOS, WCLZ, WRLT, WXRT, .N=W 

5 

THRILL OF IT 5 
Robert Randolph & The Fend* and 
(WARNER BROS.) 
WBOS, WMMM, WNCS, W>IP.V, VQEW 

SOMEDAY BABY 
Bob Dylan 
(COLUMBIA) 
Sirius Spectrum, WCLZ, WRLT 

3 

PHOTOGRAPH 3 
Jamie Cullum 
(VERVEFORECASTNERVE/UNNERSALMO -OWN) 
WNCS, WRLT, WXRV 

GOODBYE MY LOVER 
James Blunt 
(CUSTARD /ATLANTIC) 
KPRI, KTCZ 

2 

SHOUT OUT LOUD 
Amos Lee 
(BLUE NOTE/BLG) 
KTCZ, WMMM 

2 

MANDOLIN MOON 
Sister Hazel 
(CROAKIN' POETS /ADRENAL. NE) 
WBOS, WNCS 

2 

SUNDRESS 
Sen Kweller 
:ATO) 
WBOS, WRNR 

2 

LETS HAVE A PARTY 
:hris Isaak 
WICKED GAME/REPRISE) 
<PRI, WRLT 

ADDED AT... 

KPRI 
Ian Diego, CA 

ND: Bob Burch 
-he Colour, Devil's Got A solda A% 3 

'emes Blunt, Goodbye My Lover, 
:kris Isaak, Let's Have A Party. O 

FOR MORE STATIONS CC TI 

WARNER GROS. 
g` -n 0.279 

RECURRENTS 

PLAYS 
TW LW 

161 153 

157 162 

150 157 

144 143 

143 158 

9 

10 

TITLE 
ARTIST / IMPRINT / PROMOTION LABEL 

ONE MAN WRECKING MACHINE 
LUSTER (REPRISE) 

UPSIDE DOWN 
JACK JOHNSON (BRUSHFIRE/UNIVERSAL REPUBLIC) 

STAY WITH YOU 
GOO G00 DOLLS (WARNER BROS.) 

TALK 
COLDPLAY (CAPITOL) 

SPEED OF SOUND 
COLDPLAY (CAPITOL) 

2 

PLAYS 
TW LW 

139 173 

124 142 

116 100 

113 112 

POWERED BY Nielsen 
ßoacast Data 
Sst r5 

NEW AND ACTIVE 
TITLE PLAYS 
ARTIST /LABEL /GAIN 

HIT COOKIN' 
G. Lo-e 

HFIRE/UNIVERSAL REPUBLIC) 
TOM._ STATIONS: 11 

91/9 

THR LL OF IT 88/24 
Rehm Randolph & The Family Bald 
(WAR JER BROS.) 
TCTA- STATIONS: 12 

BALANCING THE WORLD 83/8 
Elbt Morris 
'U IV -RSAL MOTOWN: 
TOTAL STATIONS: 

NAU SEA 
Be :k 
(INTEF SCOPE) 

TOTAI STATIONS: 

WORK IT OUT 

TITLE 
ARTIST/ LJ BEL 

SATELLITE 
Guster 
(REPRISE) 
TOTAL ET/ -IONS: 

PEOPLE C ONNA TALK 
James H.nm.r 
(GO /ROLNPI R) 

TOTAL STPUONS: 

SNOW (H :Y OH) 
Red Hot n-I Peppers 
(WARNES E F OS.) 

9 TOTAL STF7ONS: 

81/66 ATLAS 
The Wad Bothers 
(BLUE NOT: BLG) 

13 TOTAL STATONS, 

77/14 GONE Da DY GONE 
Juossc 5 Featuring Dave Matthews Band Gnarls Barkey 
(INIEFACOPE) (DOWNTJNF /LAVA) 
-OPAL STATIONS: 9 TOTAL S- AfrINS: 

MOST 
INCREASED 

PLAYS 

PLAYS 
/cAIn 

70/2 

9 

52/1C 

46/4 

4 

44r/16 

7 

NAUSEA 
Beck (Intersrope) 
WRNF 71, < PRI +15,1410a +9, WXRT +5, KENZ e3, 1VB05 +3, 

KFOG +Z WITS +2, W:GC -2, KMTT+1 

HOW TO SAVE A LIFE 
The Fray (Epic) 
WITS +11, IIPRI +9, WFt.Sa3, KBCO +5, WOOD +4I(T(Z +1. 
WZEW +3. WXRT +3, ICOGaZ WZGC +2 

SHOUT OUT LOUD 
Amos Lee (Blue Nata/9LG) 
KMTT +9, SSP+8, WTS .KTII +4, WRLT +4, VXRJ 
WXRT +2, KFOG +2,KrK -; WCLZ +1 

FILL ME UP 
Shawn Colvin (Nonesuch/Reprise) 
KINK +9, WZEW +6, KPRI -9, KGSR +4, KFOG +4, WMMM +3, 
KENZ +3, WRLT +2, WNCS +2, KMTT +2 

FOR US 
Pete Yorn (Red Ink/Columbia) 
WOOD +10, SISP +7, KMTT-.7, WCLZ +4, WNCS +3,t(FOG +2, 

WMMM +2, WBOS +2, WrTY +1, KPRI +1 

FOR WEEK ENDING AUGUST 27, 2006 
LEGEND: See legend to charts in charts section for rules and symbol explanations. 

2! triple A stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours a 
101 88 duy, 7 days a week. Indicator chart comprised of 56 reporters. Ei 2006 VNU Business: Media, 
- - - -- - - -- Inc. All rights reserved. 

Atlanta 
Austin, Texas 
Baltimore 
Boston 

Burlington, Vt. 
Chattanooga, Tenn. 
Chicago 

TRIPLE A PANEL - 22 STATIONS 

WZGC 
KGSR 

WRNR 
WBOS 
WXRV 
WNCS 
WDOD 
WXRT 

Denver 
Indianapolis 
Madison, Wisc. 
Minneapolis 
Mobile, Ala. 
Nashville 
Portland, Maine 
Portland, Ore. 

KBCO Salt _ake City 
WITS San Diego 

WMMM San = rancisco 
KTCZ Seat_le 

WZEW Tucson, Ariz. 
WRLT Sirius 
WCLZ 
KINK 

KENZ 
KPRI 

KFOG 
KMTT 
KWMT 

SPECTRUM 
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 a Na. . 
ASS . 
a ..... . ACTIVE ROCK 

KORN LOGS ITS 

17TH CHART APPEAR- 
ANCE, THE MOST IN 

CHART HISTORY, AS 

"POLITICS" DEBUTS AT 
NO. 32. 

II 

POWERED BY : Nielsen 
Broadcast Data 
Systems 

TITLE 
ARTIST 

Ii NIELSEN BDS 
CERTIFICATIONS 

IMPRINT / PROMOTION LABEL 
PLAYS AUDIENCE 

TW +/- MILLIONS RANK 

1 21 
ANIMAL I HAVE BECOME 
THREEDAYSGRACE 

NO. 1(9 WKS) 
JIVE/ZOMBA 

1755 +32 7.300 1 

13 

29 

23 

THROUGH GLASS 
STONE SOUR 

THE DIARY OF JANE 
BREAKING BENJAMIN 

LIPS OF AN ANGEL 
HINDER 

ORIGINAL FIRE 
AUDIOSLAVE 

LAND OF CONFUSION 
DISTURBED 

SHINE DOWN 
GODSMACK 

COMING UNDONE 
KORN 

HEROES 
SHINEDOWN 

TO BE LOVED 
PAPA ROACH 

ROADRUNNER /IDJMG 

HOLLYWOOD 

UNIVERSAL REPUBLIC 

INTERSCOPE/EPIC 

REPRISE 

THE KILL (BURY ME) 
30 SECONDS TO MARS 

ROCKSTAR 
NICKELBACK 

UNIVERSAL REPUBLIC 

VIRGIN 

ATLANTIC 

EL TONAUGEFFEN 

IMMORTALNIRGIN 

ROADRUNNER /IDJMG 

22 6 
THE POT 
TOOL 

5 

AIRPOWER/MOST INCREASED PLAYS 
TOOL DISSECTIONAUVOLCANO20MBA 

1692 

1618 

1412 

1410 

1274 

1220 

995 

909 

837 

807 

778 

TELL ME BABY 
RED HOT CHILI PEPPERS 

MISS MURDER 
AFI 

WARNER BROS. 

TIN} EVIUINTERSCOPE 

16 21 4 CALL ME WHEN YOU'RE SOBER 
EVANESCENCE 

AIRPOWER 
WIND -UP 

+79 

+77 

-26 

-10 

+98 

+44 

-174 

+45 

+118 

+34 

+66 

6.048 

5.788 

5.241 

5.151 

4.262 

4.275 

4.020 

2.907 

2.509 

2.101 

2.447 

2 

3 

4 

5 

7 

6 

8 

9 

13 

17 

14 

773 +170 2.612 12 

750 +102 2.222 16 

706 -76 2.318 15 

704 +100 1.932 18 

17 18 2 FULLY ALIVE 
FLYLEAF 

la 

11 

NEW 

NEW 

13 

NEW 

NEW 

VICARIOUS 
TOOL 

DANI CALIFORNIA 
RED HOT CHILI PEPPERS 

LONELY TRAIN 
BLACK STONE CHERRY 

INVINCIBLE 
CROSSFADE 

VICTIM 
EIGHTEEN VISIONS 

SEIZE THE DAY 
AVENGED SEVENFOLD 

TEARS DONT FALL 
BULLET FOR MY VALENTINE TRUSTKILUJIVE/ZOMBA 

PUT YOUR MONEY WHERE YOUR MOUTH IS 

AIRPOWER 
OCTONE/J/RMG 

684 +32 1.663 19 

TOOL DISSECTIONALNOLCANO / ZOMBA 
656 

633 
WARNER BROS. 

IN DE GOOT /ROADRUNNER/IDJMG 

FG /COLUMBIA 

TRUSTKILUEPIC 

HOPEL SS/WARNER BROS. 

ATLANTIC 

OVER 
EVANS BLUE THE POCKET /HOLLYWOOD 

KING OF ALL EXCUSES 
STAIND 

NEXT 2 YOU 
BUCKCHERRY 

FALLS APART 
HURT 

CONCRETE JUNGLE 
BLACK LABEL SOCIETY 

-103 

-62 

628 -34 

601 -27 

597 

595 

49' 

+30 

+55 

-5 

FLIP /ATLANTIC 

ELEVEN SEVEN /LAVA 

CAPITOL 

431.E +133 

42f- +43 

-69 

+37 

35' +41 

ROADRUNNER/IDJMG 
347 +6 

ROOFTOPS (A LIBERATION BROADCAST) 
LOSTPROPHETS COLUMBIA 

POLITICS 
KORN VIRGIN 

WAKING UP 
10 YEARS UNIVERSAL REPUBLIC 

STEADY, AS SHE GOES 
THE RACONTEURS THIRD MANNZ 

WHEN YOU WERE YOUNG 
THE KILLERS ISLAND /IDJMG 

JOKER AND THE THIEF 
WOLFMOTHER 

GOODBYE 
ARMY OF ANYONE 

ABSOLUTE 
THOUSAND FOOT KRUTCH 

AMERICAN WITCH 
ROB ZOMBIE 

WRITING ON THE WALLS 
UNDEROATH 

MODULAR /INTERSCOPE 

THE FIRM 

TOOTH& NAIUEMR 

GEFFEN 

TOOTH & NAIUEMR 

295 -92 

2So +170 

19 +79 

177 

177 

.3 

-2 

140 +29 

+70 

1S -78 

1:6 

-57 

+18 

2.893 

2.638 

1.644 

1.605 

1.328 

1.528 

0.945 

1.163 

1.044 

0.939 

1.022 

0.960 

0.686 

0.436 

0.516 

0.256 

0.707 

0.411 

0.330 

0.527 

0.428 

0.560 

0.153 

10 

11 

20 

21 

23 

22 

28 

24 

25 

29 

26 

27 

31 

36 

34 

40 

30 

38 

39 

33 

37 

32 

HOLE IN THE EARTH 11 

Deftones 

(MAVERICK/REPRISE) 

KFRQ, KHTQ, KRXQ, KUPD, KZRQ, Sirius 

Octane, WIIL, WQXA, WRXW, WZDR, XM 

squlzz 

POLITICS 
Korn 

(VIRGIN) 

KDJE, KFRQ, KRXQ, KRZR, WBZX, WIIL 

WNVE 

7 

LET IT ALL BLEED OUT 7 

Rob Zombie 

(GEFFEN) 

KOJE, KUPD, WBZX, WRIF, WRXW, WTKX, 

XM Squoz 

GOODBYE 
Army Of Anyone 

(THE FIRM) 

KAT r, KFRQ, KHTQ, KQRC, KRXQ, Sirius 

Octane, WRXW 

7 

THE POT 
Tool 

(TOOL DISSECTIONALNOLCANO/ZOMBA) 

KIOZ, WNVE, WRIF, WTPT, WWWX, WYBB 

6 

JOKER AND THE THIEF E 

Wolf mother 

(MODULAR/INTERSCOPE) 

KDJE, KILO, KRXQ, WBUZ, WQXA, WRXW 

THE THEFT 
Atreyu 

(VICTORY) 

KHTQ, KISW, WJJO, WYBB, XM Squizz 

WAKING UP 
10 Years 

(UNIVERSAL REPUBLIC) 

KOMP, KRZR, WRIF, WRXR 

PUT YOUR MONEY WHERE 
YOUR MOUTH IS 

Jet 

(ATLANTIC) 

KDJE, KNCN, KQRC, WNVE 

i 

THE HIT 
Smile Empty Soul 

(BIELER BROS.) 

KFRQ, WCCC, WJJO, XM Squizz 

i 

ADDED AT... 

WJJo 
Madison, WI 

PD: Randy Hawke 

MD: Blake Patton 

Atreyu, The Theft, 3 

Muse, Knights Of Cydonia, O 

Smile Empty Soul, The Hit, 0 

FOR MORE STATIONS GO T0: 

NEW AND ACTIVE 
TITLE 
ARTIST / LABEL 

REDNECK 
Lamb Of God 
(PROSTHETIC'EPIC) 

TOTAL STATIONS: 

LET IT ALL BLEED OUT 
Rob Zombie 
(GEFFEN) 
TOTAL STATIONS: 

READY TO FALL 
Rise Against 
(GEFFEN) 

TOTAL STATIONS: 

KNIGHTS OF CYDONIA 
Muse 
(WARNER BROS.) 

TOTAL STATIONS: 

SAVE ME SORROW 
Bullets And Octane 
(RCA/RMG) 
TOTAL STATIONS: 

MOST 
INCREASED 

PLAYS 

PLAYS TITLE 
/GAIN ARTIST /LABEL 

PLAYS 
/GAIN 

120/21 ENJOY THE SILENCE 68/O 
Lacuna Coil 
(CENTURY MEDIA) 

34 TOTAL STATIONS: 12 

116/77 THE REINCARNATION OF 
BENJAMIN BREEG 63/12 
Iron Maides 

13 (SANCTUARY) 
TOTAL STATIONS: 19 

112/4 
MF2 
Criss Angel & Sully Erna 

13 (KOCH) 
TOTAL STATIONS: 

73/0 

58/6 

6 

WILD WORLD 55/1 
Powermar 5000 I (ORT) 
TOTAL STATIONS: 9 

69/28 
DEVIL'S GOT A HOLDA ME 51/19 
The Colaar 

R (RE:THINH /EMR) 

TOTAL STATIONS: 10 

THE POT 
Tool (Tool Disse= tionalNolcano/Zomba) 
WRAF +T3, KRZR+B, WRXW +13, WBZX +11, KK1Z +10, 

KIRK +9, WIIL +9, %AVE +9, KBPI +8, WMMS+8 

POLITICS 
Korn (Virgin) 
WQOR+31, KUPD+T3, KZRQ+16, KRAK +R, WNVE+1( 
K7)(Q+10,KRZR+3, WWBN+9, WXQR+9, XSQU +8 

PUT YOUR MONEY WHERE YOUR 
MOUTH IS 
Jet (Atlantic) 
KZRQ +19, WRXW .16, KRAK +15, KOER +13, KDJE+9, 
WAAF +7, WRIF +E. KU +6, WRAT+6, KHTQ +5 

TO BE LOVED 
Papa Roach El Tonal /Geffen) 
MXQR +16, KFRQ -13, KBPI +9, WIIL+8, WRF+B, K4TB+8, 
102+6, WTFX+E. WWWX +6, WXTB +6 

TELL ME BABY 
Red Hot ChiE Peppers (Warner Bros.) 
1JRTr.8. WilL.7 WXQR +7, WX1B+7, WBUZ+6, KTEG +S, 

WTFX +5, KISS +5 WR7( +5, KRAB +4 

FOR WEEK ENDING AUGUST Z7, 2006 
LEGEND: See legend to charts in charts section For rules and symbol explanations. 

59 active rock stations are electroni:ally monitored by Nielsen Broadcast Data Systems 24 
Fours a day, 7 days a week. (c) 2005 VNU Business Media, Inc. All rights reserved. 

57 

weq 
The Leaders in Advanced Music Scheduling Softwalé for Windows 98 /ME/NT /2000 /XP 

"Powergold offers us limitless op ions with scheduling criteria and has integrated with all our 
other systems seamlessly. The reliability, customer service and support that the folks at 

Powergold have provided us have been exactly what any customer could ask for." 

CET Turner, Vice President >CÑ1 
sl 

A 

To 

LL 
programming Services v 

Call us and we'll make it EASY for you to switch. 
Sales: 1-800-870-0033 Support: 501 -821 -1123 

Download a free trial version at www.powergold.00rr 
info @powergold.com 
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 i r 
:=:r::r:: HERITAGE r rr 

ROCK 
P. STONE SOUR 

MOVES INTO THE TOP 
FIVE WITH "THROJGH 

GLASS." 

FOVBEBEC BY Nielsen 
Broadcast Da a 
Systems 

t- 

gaTITLE 
ARTIST 

NIELSEN BDS 
CERTIFICATIONS - PLAYS AUDIENCE 

IMPRINT / PROMOTION LABEL TW +1- MILLIONS RANK 

2 11 
SAVING GRACE 
TOM PETTY 

DANI CALIFORNIA 
RED HOT CHILI PEPPERS 

CRAZY BITCH 
BUCKCHERRY 

NO. 1(1 WK) 
366 +1 2.725 1 AMERICAN/WARNER BROS. 

WARNER BROS. 
349 -32 1.768 2 

ELEVEN SEVEN /LAVA 
311 +11 -0'94$ 7 

7 7 
ROCKSTAR 
NICKELBACK 

MOST INCREASED PLAYS 276 +52 0.939 8 ROADRUNNER /IDJMG 

THROUGH GLASS 
STONE SOUR 

ANIMAL I HAVE BECOME 
THREE DAYS GRACE 

ORIGINAL FIRE 
SUDIOSLAVE 

THE DIARY OF JANE 
BREAKING BENJAMIN 

LIPS OF AN ANGEL 
HINDER 

HEROES 
SHINEDOWN 

LAND OF CONFUSION 
DISTURBED 

I DARE YOU 
SHINEDOWN 

VICARIOUS 
TOOL 

WAIT FOR ME 
BOB SEGER 

ANIMALS 
NICK ELBACK 

SHINE DOWN 
GODSMACK 

17 20 4 TELL ME BABY 
RED HOT CHILI PEPPERS 

ROADRUNNER /IDJMG 

JIVE /ZOMBA 

INTERSCOPE /EPIC 

HOLLYWOOD 

UNIVERSAL REPUBLIC 

ATLANTIC 

REPRISE 

ATLANTIC 

TOOL DISSECTIONALNOLCANO /ZOMBA 

HIDEOUT /CAPITOL 

ROADRUNNER /IDJMG 

UNIVERSAL REPUBLIC 

274 +24 0.858 10 

270 +2 0.916 9 

270 0 1.262 3 

216 +3 1.069 4 

+29 0.705 13 

+10 0.732 12 

+24 0.792 11 

59 -17 0.562 14 

214 

37 -16 0.509 15 

31 -6 1.064 5 

122 +8 0.484 16 

121 *24 0.244 24 

AIRPOWER/MOST ADDED 
106 

PUT YOUR MONEY WHERE YOUR MOUTH IS 
JET 

NEXT 2 YOU 
BUCKCHERRY 

CALL ME WHEN YOU'RE SOBER 
EVANESCENCE 

LONELY TRAIN 
BLACK STONE CHERRY 

COMING UNDONE 
KORN 

THE POT 
TOOL 

MISS MURDER 
AFI 

TO BE LOVED 
PAPA ROACH 

LIFE WASTED 
PEARL JAM 

JOKER AND THE THIEF 
WOLF MOTHER 

STEADY, AS SHE GOES 
THE RACONTEURS 

SEIZE THE DAY 
AVENGED SEVENFOLD 

ROCK ON 
DEC LEPPARD 

TITLE 
wRTIST / IMPRINT / PROMOTION LABEL 

SWEET EMOTION 
EROSMITH (COLUMBIA) 

ANOTHER BRICK IN THE WALL (PART II) 
INK FLO IT (COLUMBIA) 

SWEET HOME ALABAMA 
/NYRD SKYNYRD (MCA /UME) 

= ARANOID 
LACK SABBATH [WARNER BROS.) 

:REAM ON 
JROSMI -H (COLUMBIA) 

WARNER BROS. 

ATLANTIC 

ELEVEN SEVEN /LAVA 

WIND -UP 

IN DE COOT /ROADRUNNER /IDJMG 

VIRGIN 

TOOL DISSECTIONAL /VOLCANO /ZOMBA 

TINY EVIL/INTERSCOPE 

EL TONAL/GEFFEN 

J /RMG 

- 

MODULAR /INTERSCOPE 

THIRD MANN2 

HOPELESS /WARNER BROS. 

BLUDGEON RIFFOLA/ISLAND /UME 

+33 0.999 6 

1]7 +13 0.302 22 

101 0 

90 +13 

B 0 

El -2 

53 +23 

443 -3 

40 +10 

39. -29 

35 

3° -1 

0.326 21 

0.329 20 

0.338 18 

0.088 - 

0.143 30 

0.246 23 

0.091 - 

0.096 - 

0.181 28 

0.231 26 

Sc +5 0.096 - 

TITLE 
ARTIST / LABEL 

NEW 
STATIONS 

TELL ME BABY 
Red Hot Chili Peppers 
(WARNER BROS.) 
WAQX, WGIR, WHJY, WZZO 

4 

SAVING GRACE 
Tom Petty 
(AMERICAN/WARNER BROS.) 
WNCD, WRKZ 

2 

TO BE LOVED 
Papa Roach 
(EL TONAL/GEFFEN) 
WMMR, WVRK. 

2 

THE REINCARNATION OF 
BENJAMIN BREEG 
Iron Maiden 
(SANCTUARY) 
WDHA, WMMR 

2 

LAND OF CONFUSION 
Disturbed 
(REPRISE) 
WHJY, WZZO 

SHINE DOWN 
Godsmack 
(UNIVERSAL REPUBLIC) 
WHJY, WROV 

2 

LEVEL 
The Raconteurs 
(THIRD MANN2) 
WMMR 

1 

ROCKSTAR 
Nickelback 
(ROADRUNNER:IDJMG) 
WRKZ 

HEROES 
Shinedown 
(ATLANTIC) 
WRKZ 

1 

ADDED AT... 

WAQX 
Syracuse, NY 

PO: Alexis 
MD: Don Kelley 

Red Hot Chili Peppers, Tell Me Baby, 0 

31 -1 0.216 27 
FOR MORE STATIONS GO TO 

RECURFENTS 

PLAYS 
TW LW 

142 148 

138 124 

138 130 

136 129 

136 132 

TITLE 
ARTIST / IMPRINT / PROMOTION LABE_ 

BACK IN BLACK 
AC /OC (ATCO /ATLANTIC) 

LA GRANGE 
ZZ TOP (LONDON -SIRE) 

SWEET CHILD O' MINE 
GUNS N' ROSES (GEFFEN) 

TOM SAWYER 
RUSH (MERCURY /UME) 

BLACK DOG 
LED ZEPPELIN (ATLANTIC) 

PLAYS 
TW L 

133 

131 1 

131 

129 

128 113 

NEW AND ACTIVE 
-I -LE 
RTIST / ABEL 

CONCRETE JUNGLE 
E laic Lab -I Society 
FRUACRUYVER /IDJIG) 
E AL STATONS. 

TI-E REHCAR NATI )B OF 
EE lJAll.UNBREEG 27/6 
!or Maide -r 
(' A4C -UïY 
n-A. STnINS: 

PLAYS TITLE RAYS 
/GAIN ARTIST / L ABEL 'GAIN 

29/3 COME OM, COKE ai. 
CC ME OM 23/23 
=heap -rick 

9 iCHEAF TREK JNI_ ArlIFE0 UIC3) 
TO -AL STATIONS: 3 

EE?RI 
PAy_hostic 
(FO=K RIDtiE) 
T )T+\L STr-IC NS: 

THE ADVEPTURf Z2/1O 
Ancels And Ai-waves 
(SU RETONEG UFEP) 

7 -OTAL STA-104S: 1 

25/5 DEVIL'S GOT A H3 _RA ME 19/3 
The Colour 
(RE:THINK /EMR= 

1 TOTAL STA -TOYS: 3 

ROCKSTAR 
Nickelback (Roadrunr er'DJNE- 
WZZO +13, 'NHUY +II, VNR +S WGR -S, K?4Z+6, 
KMOD +4, WXFX +4, KlUX YOtr 

TELL ME BABY 
Red Hot Chili Peppers (Warrr, 3r.) 
WHJY .12, MR +B, wzzo 
WJHA+4, WAXQ 

LIPS OF AN ANGEL 
Hinder (Unüersal Reput kc) 
KTUX +13, WMMR +R, WKLC +3, .VRCV -3, 
KMOD +2. WRKZ +2, WONE -1 

THROUGH GLASS 
Stone Sour (Roadrunn -rnuM ) 
WP.KZ *9, WBBB +B, WVRK 

- 5, VICLC+A 
WGIR +2, WMMR +2, WAQX -1, VNB2w 

LAND OF CONFUSION 
Disturbed (Reprise) 
WZZO +10, WMMR -9, WHJY +9, 
WSRK +5, W IR +4, WAQX +! 

FOR WI EK END! 4G AJCJ`T 27, 2006 
LEGEN), 'ee Iss. end :h tts in charts sect on for rules and srmbl oolarations. 

=1 herito3e ock stations are dectronica ly monitored by Nielsen0rcdcat Jeta Systems L4 
tours a Jay. 7 days a w.rk e 2006 VA Business Media, nc..21 rghts re w 

HERITAGE ROCK PANEL - 31 STATIONS 

Akron, Ohio WONE Creensboro, N.C. WVBZ Omaha, Neb. 

Albuquerque, N.M. KZRR Lexington, Ky. WKQQ Philadelphia 

Allentown, Pa. WZZO Lips Angeles KLOS Phoenix 

Charleston, W.Va. WKLC Manchester, N.H. WGIR Pittsburgh 

Chicago WLUP Montgomery, Ala. WXFX 

Columbus, Ga. WVRK Norristown, N.J. WDHA 

Columbus, Ohio WLVQ taw York WAXQ 

Dayton, Ohio WTUE 'slot-folk, Va. WXMM 

Providence, R.I. 

Raleigh, N.C. 

Roanoke, Va. 

KEZO 

WMMR 

KDKB 

WDVE 

WRKZ 

WHJY 

WBBB 

WROV 

St. LoJ's 

San Bemartino, Calif. 

Shreveport, _a 

SyracL se, N Y. 
To edc, Chic 

Tulsa,Ckla. 

Young.-owrs Ohio 

<SHE 

<CAL 

KTUX 

VrAQX 

WIOT 

KiviOD 

VrNCD 

THERE'S MUCH MORE @ www.RadioandRecords.con SEPTEMBER 1 201:,E. 



LATIN 

i 
As Spanish -language stations multiply, so does their 

need for high -caliber air talent 

Morning Show Rules 
Of Engagement 
Jackie Madrigal 
JMadrigal@RadioandRecords.com 

panish- language radio is booming. While general -market stations 

struggle with flat revenue, their Spanish counterparts continue to 

Sexhibit growth that outpaces the rest of the industry. 

Driving this increase is the spread of Spanish -language formats to 

markets not previously viewed as Hispanic population centers, such 

as Wichita, Kan; Boise, Idaho; and Louisville, Ky. 

The reason is as simple as supply and demand. Hispanics want to work, and these 

cities offer the jobs that are harder to come by in Los Angeles, Dallas or New York, 

for example. If Hispanics are there, so is Spanish- language radio. 

As Spanish -language stations multiply, so does their need for 

high -caliber air talent. Unfortunately, top -rated, watercooler 

talk -generating morning shows don't grow on trees. Their 

shortage is all the more prevalent at Spanish -language radio, 

which has only a handful of morning -drive superstars. 

Latin -radio programmers agree that they need to nurture and 

groom more new talent that can eventually evolve into tomor- 
row's morning -drive champions. 

Talent Master president Don Anthony, who puts on the 

annual Morning Show Bootcanp seminar, says that, regardless of format or language, 

the No. 1 tip he can give a jock is to "be yourself, be creative and he real." 

Luis Jiménez, who hosts New York's No. 1 morning show, "El Vacilón de la 

Mañana," alongside Moonshadow on SBS's tropical WSKQ (Mega 97.9), has five 

tips for a great morning show: "Work to entertain and not to be a star, have disci- 

pline, have chemistry with your team, always think of your competition as a threat 

to your work and be very, very, very creative!" 

Latin -radio superstars like Jiménez know their audiences. He and Moonshadow don't 

do the sanie kind of show, use the sanie humor or have the saine relationship with their 

audience that Eddie "Piolín" Sotelo, morning man at Univision Radio's KSCA /Los 

Angeles, does. For starters, Jiménez and Moonshadow's audience is primarily Puerto 

Rican and Dominican, where Sotelo's is Mexican. And what's funny or interesting to 

a Puerto Rican may not be funny or interesting to a Mexican or Colombian. 

According to WSKQ PI) George Mier, a great morning show mirrors the lifestyle 

of the city it broadcasts to, showcasing the area so perfectly that it becomes the source 

for anything the audience needs to know. 
"What you should never do is disrespect your audience or the community," Mier 

recently told R &R. "Few syndicated morning shows work in other markets than the 

one it originates from; some markets have similarities, others are totally different. 

What's important is to do your research and find out how the audience reacts to dif- 

ferent styles of humor, slang, etc." 
In the Latin market, jocks have to speak with the Spanish accent their audience 

speaks with and care about the issues they care about. Miami's highly Cuban and 

Colombian communities care about different issues than the Mexican communities 
of Los Angeles and Chicago. 

It's all about entertainment value. Anthony says, "You have to be a good story- 
teller and talk with the listeners about events in a way that is intriguing, interesting 
and memorable." AR 

Jiménez 

SEPTEMBER 1, 2006 

LATIN 

1 1 6 

25 

3 2 

4 13 

TITLE 
ARTIST 

LATIN SONGS 2: NIELSEN BDS 
CERTIFICATIONS 

IMPRINT / PROMOTION LABEL 

LABIOS COMPARTIDOS NO. 1(6 WKS) 
MANA WARNER LATINA 

DOWN 
RAKIM & KEN -Y 

NI UNA SOLA PALABRA 
PAULINA RUBIO 

MAS ALLA DEL SOL 
JOAN SEBASTIAN 

PINA/UNIVERSAL LATINO 

UNIVERSAL LATINO 

MUSART/BALBOA 

5 6 11 PAM PAM 
WI5IN & YANDEL 

11 

7 

3 

7 

10 

19 

8 

12 

11 

13 

2 

6 

2 

10 

4 

14 

2 

2 

11 

7 

11 

3 

3 

3 

16 

6 

8 

TENGO UN AMOR 
TOBY LOVE FEATURING RAKIM & KEN -V 

HIPS DON'T LIE 
SHAKIRA FEATURING MELEE JEAN 

ALIADO DEL TIEMPO 
MARIANO BARBA 

CAILE 
TITO EL BAMBINO 

DE RODILLAS TE PIDO 
ALEGRES DE LA SIERRA 

LOS MATE 
TEGO CALDERON 

NO, NO, NO 
THALIAIf ATURING ANTHONY "ROMEO" SANTOS 

SALTO EL SOL A IRPOWER 
DON OMAR 

LA BOTELLA 
MACH & DADDY 

(WHEN YOU GONNA) GIVE IT UP 
SEAN PAUL FEATURING KEVSHIA COLE 

LOS INFIELES 
AVENTURA 

TE MANDO FLORES 
FONSECA 

A TI 
RICARDO ARJONA 

ANGELITO 
DON OMAR 

QUE PRECIO TIENE EL CIELO 
MARC ANTHONY 

TE COMPRO 
DUELO 

DETALLES 
SAPIR 

DIGANLE 
CONJUNTO PRIMAVERA 

SE FUE 
PEPE AGUILAR 

FLOW NATURAL 
TITO EL BAMBINO FEATURING BEENIE MAN & INES 

EL TELEFONO 
WISIN& YANDEL & HECTDR "EL FATHER" BAMBINO 

CHA CHA 
CHELO 

ANTES DE QUE TE VAYAS 
MARCO ANTONIO SOLIS 

NO ES UNA NOVELA 
MONCHY & ALEXANDRA 

TU PEOR ERROR 
LA 5A ESTACION 

NO SE PORQUE 
CHOVANNE 

MACHETE 

SONY BMG NORTE 

EPIC /SONY BMG NORTE 

THREE SOUND 

EMI TELEVISU 

VIVA /UNIVERSAL LATINO 

MOST INCREASED AUDIENCE 
JIGGIRI /ATLANTIC 

EMI TELEVISA 

VI /MACHETE 

UNIVERSAL LATINO 

TO ME 
VP /ATLANTIC 

PREMIUM LATIN 

EMI TELEVISA 

SONY BMG NORTE 

VI /MACHE17 

SONY BMG NORP- 

UNIVISIDV 

WARNER LATINA 

FONOVIEA 

EMI TELEVISA 

EMI TELEVL.A 

ROC- LA- FAMILIAIMACHETE /OEF JAM/MAC 

SONY BMG NOR FE 

FONOVISA 

JAN 

SONY BMG NORTE 

SONY BMG NOFTE 

UNIVISDN 

PINA/UNIVERSAL LAT NO 

GOLD STAR/MACHETE 

MELODY /FONONSA 

UNIVERSAL LATINO 

UNIVISON 

EMI TELEVISA 

MOSLEY /GEFFEN 

LA CALLE / UNIVISION 

ESTOY CON EL Y PIENSO EN TI 
ANAIS 

ME MATAS 
RAKIM& KEN -V 

DEJALE CAER TO' EL PESO 
VOMO FEATURING HECTOR 'EL FATHER' 

AHORA QUE NO ESTAS 
OSE 

TE QUIERO ASI 
VALENTIN ELIZALDE 

TODOS ME MIRAN 
GLORIA TREVI 

ALGUIEN TE VA A HACER LLORAR 
INTOCABLE 

PROMISCUOUS 
NELLE FURTADO FEATURINGTIMBALAND 

LAS NOCHES SON TRISTES 
NORIEGA FEATURING ANGEL & KHRIZ & DIVINO 

AUDIENCE 
(IN MILLIONS) PLAYS 

TW +1- TW RANK 

21.524 +0.331 1650 1 

16.304 -0.754 1320 3 

15.366 +1.495 1165 6 

13.015 +0.249 1371 2 

12.439 +0.238 808 15 

12.167 +0.515 885 13 

11.873 -2.515 1233 5 

11.791 +0.589 1044 9 

11.395 -0.469 744 20 

10.663 +0.786 1250 4 

10.376 +2.017 631 29 

10.112 -1.116 1104 8 

9.479 +0.730 754 19 

9.328 -0.738 1037 10 

8.846 +1.955 521 44 

8.713 +1.152 481 48 

8.436 +1.595 522 43 

8.267 -0.301 716 21 

8.248 -1.869 998 12 

8.151 +0.257 544 38 

8.093 -2.928 1165 7 

7.750 +1.350 509 45 

7.568 -0.643 1013 11 

6.967 +0.697 627 31 

6.673 -1.104 601 33 

6.669 -0.229 219 - 

6.418 +0.350 440 - 

6.410 +0.016 793 17 

6.309 +0.236 448 - 

6.164 -0.093 556 37 

5.992 +0.734 588 35 

5.863 -1.120 630 30 

5.607 -0.000 315 ' - 

5.590 +0.252 225 - 

5.561 -0.345 345 - 

5.48S +0.316 589 34 

5.479 +0.414 404 - 

5.453 -0.760 825 14 

5.440 -0.025 468 49 

5.094 -0.728 304 - 

61 

Chicago 

Dallas 

Denver 

Ft. Myers, Fla. 

Fresno, Calif. 

Houston 

LATIN RHYTHM PANEL -13 STATIONS 

WVIV 

KFZO 

KZZA 

KMGG 

WTLQ 

KLLE 

KLOL 

Los Angeles 

Miami 

New York 

Sar Francisco 

Sar Juan, P.R. 

KXOL 

WMGE 

WCAA 

KVVZ 

WODA 

WVOZ 

THERE'S MUCH MORE @ www.RadioandRecords.com 



 

!! !!e 

REGIONAL 
MEXICAN 

LOS TIGRES DEL NORTE 
GAIN 130% AUDIENCE AND 

DEBUT AT N0.21. 

OB W C 

tt3 TITLE 
ARTIST 

:: NIELSEN BDS AUDIENCE 
CERTIFICATIONS (IN MILLIONS) PLAYS 

IMPRINT / PROMOTION LABEL TW +/- TW RANK 

o 
3 

4 

5 

6 

o 
8 

o 
10 

11 

o 
13 

2 14 MAS ALLA DEL SOL 
JOAN SEBASTIAN 

3 11 
DE RODILLAS TE PIDO 
ALEGRES DE LA SIERRA 

4 31 
ALIADO DEL TIEMPO 
MARIANO BARBA 

1 
14 

TE COMPRO 
DUELO 

5 15 
DIGANLE 
CONJUNTO PRIMAVERA 

NO. 1(8 WKS) 

6 18 
ALGUIEN TE VA A HACER LLORAR 
INTOCABLE 

8 8 TE QUIERO A5I 
VALENTIN ELIZALDE 

10 21 
VOY A LLORAR POR TI 
LOS RIELEROS DEL NORTE 

4 SIN TI 
IlLOS INQUIETOS DEL NORTE 

PAYASO LOCO 
22 PATRULLA B1 

9^ REENCUENTRO 
BANDA PEQUENOS MUSICAL 

4 QUE VUELVA 
GRUPO MONTE/ DE DU RANGO 

17 
DETRAS DE LA PUERTA 
EL CHAPO DE SINALOA 

MUSART /BALBOA 

VIVA /UNIVERSAL LATINO 

THREE SOUND 

UNIVISION 

FONOVISA 

EMI TELEVISA 

UNIVERSAL LATINO 

FONOVISA 

EAGLE 

DIVA 

FONOVISA 

DIVA 

RISA 

14 22 9 QUE NO EXISTA NADA AIRPOWER 
ZAINO 

13 
FUE MENTIRA 
LOS HURACANES DEL NORTE 

33 DE CONTRABANDO 
JENNI RIVERA 

6 QUISIERA SER UNA LAGRIMA 
ALFREDO RAMIREZ CORRAL 

15 

16 

17 

3 SI TU AMOR NO VUELVE 
LA ARROLLADORA BANDA EL LIMON 

62 19 26 5 
DONDE ESTES Y CON QUIEN ESTES 
GRUPO BRYNDIS 

111 
MASACRE EN EL CAJONCITO 

15 
LOS NUEVOS REBELDES o 

21 

o 
o 
o 
25 

26 

o 

31 

32 

o 
® 
® 
o 
37 

o 

NEW 

3 

5 

12 10 

: -24 15 

29 6 

31 

38 7. 

33 12 

14 10 

32 2 

11.044 +0.264 1295 1 

10503 +0.641 1227 

9.387 +0.732 926 

8.093 -2.928 1165 

7.375 -0.687 997 4 

5.302- -0.746 811 6 

5.288 +0.118 587 16 

4.995 -0.046 674 9 

4.811 +0.093 524 19 

4.604 -0.565 681 8 

2 

5 

3 

4.530 -1.025 

4,401 +1.075 

3.747 -0.405 

FONOVISA 3.657 +0.690 

UNIVISION 
3.627 -0.058 

FONOVISA 
3.425 -0.068 

UNIDON /DISA 
3.425 -0.259 

DISA 
3.403 +0.499 

DIVA 3.284 +0.594 

DIVA 
3.281 +0.363 

AIRPOWER 

REGALE/ CARO MOSTNOIFASEDAIIDENCEIMOSTADDED 
LOS TIGRES DEL NORTE FONOVISA 3.230 +1.829 

LA GRAN PACHANGA 
BANDA EL RECODO FONOVISA 

EL TEQUILERO 
LOS ORIGINALES DE SAN JUAN EMI TELEVISA 

MI VIDA ERES TU 
LA DINASTIA DE TUZANTLA, MICH. RISA 

DONDE ESTAS? 
ALACRANES MUSICAL UNIVISION 

ME QUEDAN TODAS 
VICENTE FERNANDEZ 

ANTES DE QUE TE VAYAS 
MARCO ANTONIO SOLIS 

EL GUERO PESADO 
EL TIGRILLO PALMA 

BESOS Y COPAS 
JENNI RIVERA 

COMO TE LLAMAS PALOMA 
CARDENALES DE NUEVO LEON 

CUANDO SE FUE 
LOS HOROSCOPOS DE DURANGO 

PREFIERO LA CALLE 
LUPILLO RIVERA 

TU NOVIO, TU AMANTE Y TU AMIGO 
EL MAYO DE LA SIERRA 

PACHUCO 
KUMBIA KINGS 

NECESITO DUENA 
SERGIO VEGA 

LENA VERDE 
LA AUTORIDAD DE LA SIERRA 

SE QUE TRIUNFARE 
VARIOUS ARTISTS 

POR TU AMOR 
ALACRANES MUSICAL 

ALGO MAS 
ULISES QUINTERO 

NO VOLVERE 
PANCHO SARRAZA 

SONY BMG NORTE 

FONOVISA 

MORENA 

FONOVISA 

DISA 

RISA 

VENEMUSIC 

UNIVERSAL LATINO 

EMI TELEVISA 

SONY BMG NORTE 

DISA 

FONOVISA 

UNIVISION 

SONY BMG NORTE 

MUSART /BALBOA 

3.195 +0 526 

3.022 +0318 

2.758 +0.809 

2.686 -1.849 

538 18 

702 7 

615 15 

673 10 

576 17 

381 27 

419 22 

358 30 

430 

359 

641 

636 

343 

319 

666 

20 

29 

12 

13 

32 

35 

11 

2.673 -0.233 331 33 

2568 +0.105 633 14 

2.455 +0.272 115 

2.223 +0.425 372 

2.212 +0.095 294 39 

2.175 -1.947 407 23 

TITLE 
ARTIST / LABEL 

REGALO CARO 

NEW 
STATIONS 

13 
Los Tigres Del Norte 
(FONOVISA) 
KBUE, KLAX, KLBN, KLOK, KLVC. KTOM, 
KRZZ, KTTA, KXPK, KZMP, WEO V'LEY, 
WOJO 

CHIQUILLA 11 

/Cambia All Starz 
(EMI TELEVISA) 
KCMT, KGBT, KKPS, KLEY, KLI-113 KCTN, 
KLVO, KROM, KSAR, KSOL, XHN: 

PA' QUE SON PASIONES 10 
Gracida Beltran 
(UNIVISION) 
KCMT, KOUT, KGDQ, KIWI, KLAX, -KL3N, 
KLOK, KXLM, KXSB, KZMP 

CHINITA, CHINITA 
Los Morros Del Norte 
(DINA) 
KBUE, KLAX, KLOK, SONO, KXLN KZPK, 
KXSB, KZMP, WEDJ 

9 

EL ROLLITO 
Alicia Villarreal 
(UNIVERSAL LATINO) 
KJFA, KKPS, KLVO, KMYX, KOQ7, K:AR, 
KSAR, KSEA, KTJM 

NECESITO DUENA 
Sergio Vega 
(SONY BMG NORTE) 
ROUE, KGDQ, KLOK, KSAH, KXLM_K >PK, 
KXSB, KZMP 

8 

AHORA QUIEN 
Karla Y Michelle 
(VIVA) 
KENO, KDXX, KLOK, KLVO, KOQO,XFZZ, 
KXPK, KZMP 

QUE VUELVA 
Grupo Montez De Durango 
(DIVA) 
KESS, KISF, KLAX, KLVO, KROM 

8 

SI TU AMOR NO VUELVE 4 
La Arrolladora Banda El Limen 
(DIVA) 
KLOK, KLVO, KXPK, KZMP 

COMO QUIERES QUE TE 
OLVIDE? 
Pedro Fernandez 

28 (UNIVERSAL LATINO) 
KLVO, KRAY, KSAR, KSAH 

2.138 -0.002 181 

+0.377 394 24 2.116 

2.108 +0.507 . 200 

2.047 +0.447 272 

1.992 +0.371 387 

1.990 -1.995 205 

1.949 +1.583 

1.911 +0.114 

1.897 +0.859 267 

26 

ADDED AT... 

WLEY 
Chicago, IL 

PD: Marilu Ramos 

Patrulla 81, Corno Me Haces Falta, 2. 

*ORA 

4 

Banda La Autentica De Jerez, La Pera, 20 
Banda El Recodo, La Gran Pachanw, 19 
Alacranes Musical, Por Tu Amor, 13 

63 - Los Tigres Del Norte, Regalo Caro,1! 
Voces Del Rancho, Entre Copa Y Cape, 3 

322 34 Brazeres Musical, Rosas Rojas, 10 

R61? 
POWERED BY Nielsen 

Broadcast Data 
Systems 

TITLE 
ARTIST / LABEL 

SE FUE 
Pepe Aguilar 
(EMI TELEVISA) 
TOTAL STATIONS: 

NEW AND ACTIVE 
AUDIENCE 

/GAIN 

1.562/1.209 

14 

LA PERRA 1.502/1.320 
Banda La Autentica De Jerez 
(0155) 
TOTAL STATIONS: 9 

QUE ME DIGAN LOCO 1.458/0.164 
Tlapehuala Show 
(PLATINO(FO NOV ISAJ 

TOTAL STATIONS: 

CHINITA, CHINITA 
Los Morros Del Norte 
(DIVA) 

TOTAL STATIONS: 19 

AHORA QUIEN 1.279/0.830 
Karla Y Michelle 
(VIVA) 
TOTAL STATIONS: 

17 

1.294/0.774 

MOST 
INCREASED 
AUDIENCE 

(IN MILLIONS) 

TITLE 
ARTIST / LABEL 

AUDIENCE 
/GAIN 

EL HOMBRE QUE MAS TE AMO 1.262/0.042 
Lalo Mora 

(DIVA) 
TOTAL STATIONS: 13 

HERMOSO CARINO 1.200/0.161 
Vicente Fernandez 
(SONY BMG NORTE) 
TOTAL STATIONS: 31 

CHIQUILLA 1.177/1.177 
Kumbia All Start 
(EMI TELEVISA) 

TOTAL STATIONS: 20 

ESTOY 1.076/0.101 
Raul Brindis 
[DIVA) 
TOTAL STATIONS: 4 

DESVELADO 0.968/0.102 
Andres Marquez 
(DIVA) 

19 TOTAL STATIONS: 1 

REGALO CARO 
Los Tigres Del Norte (Fonovisa) 
KLAX 4/472, WLEY +0.435, WOJO +0221, KHHL +0.129, KRZZ 
+0.124, KROM+0.089, KBUE +0.067, KGBT +0.067, KXPK 
+0.050, KKPS +0.048 

POR TU AMOR 
Alacranes Musical ( Univision) 
WOJO +1.072, WLEY +0.496, KHHL +0.015, KLEY +0.000 

LA PERRA 
Banda La Autentica De Jerez (Disa) 
WLEY +0.698, KBUE +0.495, KXPK +0.078, KZMP +0.029, 
KLOK +0.015, KRAY +0.005, KXLM +0.005, KXSB +0.004, 
KBNO +0.001 

SE FUE 
Pepe Aguilar (EMI Televisa) 
KLTN +0.691, KGBT +0.283, KROM +0.222, KBNO +0.046, 
WYMY +0.024, KOQO +0.008, KLHB +0.001, KMYX +0.001, 
KSEA+0000 

CHIQUILLA 
Kumbia All Starz (EMI Televisa) 
KSCA+0.235, KLTN +0.183, KKPS +O.T73, KGBT +0.169, KROM 
+0.059, KLEY +0.058, KLVO +0.052, KSOL +0.044, KCMT 
+0.044, K5AB+0.039 

FOR WEEK ENDING AUGUST 27, 2006 
LEGEND: See legend to charts in charts section for rules and symbol explanations. 

Latin Songs chart comprised of 100 stations (49 regional mexican, 26 Latin pop, 12 tropical and 
13 Latin rhythm) electronically monitored by Nielsen Broadcast Data Systems 24 hours a day, 7 
days a week. © 2006 VNU Business Media, Inc. All rights reserved. 

R &R Packages The Reach & Frequency 

R &R Today 
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R &R 

YOU NEED! 

CLASSIFIED ADVERTISING Contact KAREN MUMAW at krnumaw @radioandrecords.com or 310.788.1621 for information. 
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POWERED BY Y Nielsen 
Broadcast Data 
Systems 

LATIN POP 
CHAYANNE 

SCORES HIS 20TH TOP 
10 ON L ?TIN POP 

CHART. 

TITLE 
ARTIST 

Ti NIELSEN BUS AUDIENCE 
CERTIFICATIONS (IN MILLIONS) PLAYS 

IMPRINT / PROMOTION LAE EL TW +1- TW RANK 

- LABIOS COMPARTIDOS NO.1 /MOST INCREASED AUDIENCE (6 WKS) 16.919 +2.070 1187 1 
MANA WARNER LAT NA 

NI UNA SOLA PALABRA 
` PAULINA RUBIO 

5 B ATI 
RICARDO ARJONA 

E DETALLES 
YAHIR 

B NO, NO, NO 
THALIA FEATURING ANTHONY "ROMEO" SANTOS 

8 - 
TU PEOR ERROR 
LA 5A [STATION 

6 COMO DUELE (BARRERA DE AMOR) 
NOELIA 

4 HIPS DON'T LIE 
SHAKIRA FEATURING WYCLEF JEAN 

3 NO SE PORQUE 
CHAYANNE 

UNIVERSAL LAT NO 
9.954 +0.863 787 2 

SONY BMG NORTE 8.082 -0.240 673 6 

WARNER LA NA 
7.685 +1.364 500 11 

EMI TELEVISA 

SONY BMG NORTE 

EMI TELEVISA 

7.469 +0.078 741 4 

6.106 -0.086 544 8 

6.103 -0.346 257 27 

EPIC /SONY BMG NO TEE 
6.014 -1.912 688 5 

orvveMC ORTE 
5.941 +0.750 576 7 

13 7 TE MANDO FLORES 
FONSECA 

AIRPOWER 
EMI TELEVISA 5.517 +0.350 358 20 

1 

12 

3 

5 

16 

7 

13 

_0 

?1 

'2 

?4 

o 
36 

28 

29 

31 

33 

34 

36 

37 

38 

39 

40 

3 5 

1 '_3 

U 8 

'4 7.0 

7 2 

'S /7 

6 12 

9 4 

2L 14 

23 6 

2 
7 

2- 9 

18 13 

25 9 

39 2 

26 15 

LO 2 

SE FUE 
PEPE AGUILAR 

VOLVERTE A AMAR 
ALEJANDRA GUZMAN 

ME VOY 
JULIETA VENEGAS 

QUE ME ALCANCE LA VIDA 
SIN BANDERA 

MARIPOSAS 
ENANITOS VERDES 

LO QUE SON LAS COSAS 
ANAIS 

ESTOY CON EL Y PIENSO EN TI 
ANAIS 

ANTES DE QUE TE VAYAS 
MARCO ANTONIO SOLIS 

LA BOTELLA 
MACH & DADDV 

ABRIENDO CAMINOS 
DIEGO TORRES FEATURING JUAN LUIS GUERRA 

TODOS ME MIRAN 
GLORIA TREVI 

CHA CHA 
CHELO 

ESTE CORAZON 
RBD 

LEVEMENTE 
REIK 

SIGO CON ELLA 
OBIE BERMUDEZ 

DUELE 
JEAN 

QUIERO ESTAR CONTIGO 
ALEJANDRA GUZMAN 

ZS 8 AHORA QUE NO ESTAS 
OSE 

DULCE LOCURA 
LA OREJA DE VAN GOGH 

QUE PRECIO TIENE EL CIELO 
MARC ANTHONY 

DE QUE NOS VALE 
GISSELLE 

HAY UN AMOR AFUERA 
JEREMIAS 

ALIADO DEL TIEMPO 
MARIANO BARBA 

DOWN 
RAKIM & KEN -V 

MALDITA SUERTE 
VICTOR MANUELLE FEATURING SIN BANDERA 

ANGELITO 
DON OMAR 

DEJATE AMAR 
INTOCABLE 

NADA 
RICARDO MONTANL Id 

MAS ALLA DEL SOL 
JOAN SEBASTIAN 

INSENSIBLE A T1 (ME PONE A MIL) 
ALICIA VILLARREAL 

29 5 

37 2 

31 12 

3= 6 

32 E. 

3: E. 

IEV 

2: 11 

3F 

13 

19 

16 

EMI TELEVISA 

SONY BMG N(RTE 

SONY BMG NORTE 

SONY BMG NC RTE 

UNIVERSAL LA-INO 

UNIVISION 

UNIVISION 

FONO JISA 

UNIVERSAL LATINO 

SONY AMC NORTE 

UNIVISION 

SONY BMG NORTE 

EMI TELEVISA 

SONY BM NORTE 

EMI TELEVISA 

SONY BMG NORTE 

SONY AME NORTE 

MELODY /FONOVISA 

SONY BMG NORTE 

SONY BMG NORTE 

UNIVERSAL LATINO 

UNIVERSAL LATINO 

THREE SOUND 

5.405 -0.512 447 12 

5353 -0.271 416 14 

4.755 -0.902 785 3 

4.239 -0.083 501 10 

4.003 -0.031 404 15 

3.989 -0.215 172 36 

3.640 -0.404 234 30 

3.615 -0.192 106 - 

3.331 +0.067 503 9 

3.207 -0.090 223 32 

3.202 -0.096 245 28 

3.188 -0.110 201 33 

3.074 

2.798 

2.781 

-0.806 428 13 

-0.383 372 18 

+0.653 242 29 

2.770 -0.267 68 - 

2.734 +0.721 365 19 

2.671 -0.167 129 - 

2.532 -0.286 315 23 

2.512 +0.170 136 

2.506 -0.129 171 37 

2.494 +0.090 179 35 

2.404 -0.143 118 

PINA /UNIVERSALLATINO 
2.332 -0.345 352 21 

2.308 +0.296 152 38 
SONY BMG NORTE 

VI /MACHETE 

EMI TELEVISA 

EMI TELEVISA 

MUSART /BA.LBOA 

UNIVERSAL LSTINO 

2.264 -0.625 404 16 

2.132 -0.389 98 

2.048 -0.098 66 

1.972 -0.015 76 

1.812 -0.607 62 

TITLE NEV 
STATIONS ARTIST / LABEL 

LA VIDA DESPUß IDE T1 E 

Lu 

(WARNER LATINA) 

KJMN, KRZY, KSSE, KT[¡, KV4A, KXSE, 

KYSE, WKAQ 

DIA ESPECIAL 
Shakira Feat. Gustavo Cent 
(EPIC /SONY BMG NORTE) 

KJMN, KRZY, KSSE, KTCY KVJA, KXSE, 

KYSE 

DETALLES 
Yahir 

(WARNER LATIN 

KRZY, KSSE, KTCY, KVVr4 M )GE, KYSE 

CHIQUILLA S 

Kumhia All Stara 

(EMI TELEVISA) 

KMMM, KPSL, KQQK, KVe, WWVA 

HERIDAS DE AMOR 
Ricardo Montaner 

(EMI TELEVISA) 

KPSL, KQQK, KWIZ, 

TENGO S 

Franco De Vita 

(SONY BMG NOF TE) 

WIAC, WIOA, W >YX 

CONMIGO MAS 
Vivanativa Feat. Beto Cavas 
(UNIVERSAL LATINO; 

WKAQ, WXYX 

VIAJAR CONTIGO 
Alex Ubago 

(WARNER LATINA) 

WIOA, WKAQ 

NO SE POR QUE 
Chayanne 

(SONY BMG NORTE) 

KQQK, WRMA 

DULCE LOCURA 
La Oreja De Var Gog-r 

(SONY BMG NOTTE) 

KQQK, WFID 

2 

2 

2 

ADDED AT... 

KTCY 
Dallas -Ft. Worth, T} 

PD: Nestor Rod a 

Shakira Feat. Gustavo Car di. Fia Especial, EI 
Yahir, Detalles, 38 
LU, La Vida De:pues Ce T. 7 

FOR MO LE STA-DR_ G.3 TO: 

TITLE 
ARTIST / LABEL 

TE BUSQUE 
Nelly Furtado 
(MOSLEY/GEFFEN) 

TOTAL STATIONS: 

ATRAPADO 
Black:Guayaba 
(OLE) 
TOTAL STATIONS: 

NEW AND ACTIVE 
AUDIENCE 

/GAIN 

1.77010.11E 

5 

1.766/0.227 

DIA ESPECIAL 1.616/1.616 
Shakira Featuring Gustavo Cerati 
(EPIC /SONY BMG NORTE) 

TOTAL STATIONS: 

PRINCESA 
Frank Reyes 
(J &N) 
TOTAL STATIONS: 

LA VIDA DESPUES 
DE TI 
LU 
( WARNER LATINA) 
TOTAL STATIONS: 

1.481/0.740 

3 

1.368/1.109 

MOST 
INCREASED 
AUDIENCE 

(IN MILLIONS) 

TITLE 
ARTIST / LABEL 

SUENOS 
Juanes 
(SURCO /UNIVERSAL LATINO) 
TOTAL STATIONS: 1 

AUDIENCE 
/LAIN 

1.131/0.843 

DEJAME 1.023/0.017 
Blest & Ricardo Montaner 
(B MUSIC) 
TOTAL STATIONS: 4 

TENGO UN AMOR 0.999/0.422 
Toby Love Featuring Rakim & Ken -Y 

(SONY BMG NORTE) 

TOTAL STATIONS: 4 

(WHEN YOU GONNA) GIVE IT 
UP TO ME 0.940/0.063 
Sean Paul Featuring Keyshia Cole 

(VP /ATLANTIC) 
TOTAL STATIONS: 6 

SI YO FUERA TU 
Servando Y Florentino 
CVENEMUSIC) 

'Pi TOTAL STATIONS: 

0.920/0.283 

LABIOS COMPARTIDOS 
Mana (Warner Latina) 
h LVE 1251, WPAT+0279, KSSE .0218, WRMA +0.127, 

WE D +0.123, WIAC +0.06B, WAMR +0.066, KQQK +0055, 
KTCY +0.054, KWIZ+0.051 

DIA ESPECIAL 
Shakira Featuring Gustavo Cerati 
(Epic/Sony BMG Norte) 
ESSE +0.827, KTCY +0271, KWA +0215, KXSE +0.102, 

EJMN +0.099, KYSE +0.053, KRZY +0.049 

4 

DETALLES 
'fahir (Warner Latina) 
ESSE +0.587, KTCY +0251, KWA +0213, KLVE +0.160, 

NAMR +0.108, KJMN +0.099, KXSE +0.099, KYSE .0.051, 

ERZY +0.046, KMMM +0.003 

LA VIDA DESPUES DE TI 
Lu ( Warner Latina) 
ESSE +0.323, WElD +0228, WKAQ +0209, WIOA +C1.136, 

WAMR +0.065, KNVO +0.034, KWA +0.033, KTCY +0.025, 
KJMN +0.021, KXSE +0.017 

NI UNA SOLA PALABRA 
Daulina Rubio (Universal Latino) 
A/PAT +0.428, WAMR +0.191, WKAQ +0.161, WRMA +O.112, 

KQQK +0. 064, KSSE +0.036, WIOA +0.026, WElD+GD21, 
Y MM M +0.017, X LT N +0.016 

FOR WEEK ENDING AUGUST 27, 2006 
LEGEND: See legend to _l-arts in charts section for rules and symbol explanations. 

26 Latin pop stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours 
a day, 7 days a week. © 2006 VNU Business Media, Inc. All rights reserved. 

ISEEra .dl0*ow playing in iESpA1101! 
Featuring multilingual interactive media players! 
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LATIN RHYTHM 
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LLg TITLE 
ARTIST 

1 12 

22 

31 

11 

11111 la 

8 22 13 

o 

m 
e 
25 

o 

29 

30 

32 

e 
i 

1 

22 

24 

C 

2a 

4 

3 

21; 5 

20 6 

'I3 6 

18 4 

T 6 

135 7 

5 

23 '2 

3 

2 

40 4 

30 9 

37 14 

34 3 

TROPICAL 

QUE PRECIO TIENE EL CIELO 
MARC ANTHONY 

NO ES UNA NOVELA 
MONCHY & ALEXANDRA 

NUESTRO AMOR SE HA VUELTO AYER 
VICTOR MANUELLE 

CAILE 
TITO EL BAMBINO 

:1 NIELSEN BDS AUDIENCE 
CERTIFICATIONS (IN MILLIONS) PLAYS 

IMPRINT / PROMOTION LABEL TW +/- TW RANK 

NO. 1(3 WKS) 

MACHUCANDO 
DADDY YANKEE 

SONY BMG NORTE 5.489 +0.088 369 1 

J&N 
4.472 +0.284 276 2 

4.144 +0.108 
SONY BMG NORTE 

EMI TELEVISA 

EL CARTEL /INTERSCOPE 

NI UNA SOLA PALABRA AIRPOWER 
PAULINA RUBIO 

UNA CANCION QUE TE ENAMORE 
SERVANDO Y FLORENTINO 

UNIVERSAL LATINO 

VENEM US IC 

TE MANDO FLORES MOST INCREASED AUDIENCE 
FONSECA EMI TELEVISA 

PAM PAM 
WISIN & YANDEL MACHETE 

HIPS DON'T LIE 
SHAKIRA FEATURING WYCLEF JEAN 

LA AVISPA 
ZACARIAS FERREIRA 

USTED ABUSO 
MARLON FEATURING INDIA 

CORAZON ARREPENTIDO 
REY RUIZ 

DOWN 
RAKIM & KEN -V 

TENGO UN AMOR 
TOBY LOVE FEATURING RAKIM & KEN -Y 

LA BOTELLA 
MACH & DADDY 

NO VUELVO CONTIGO 
FRANKIE NEGRON 

PAGA LO QUE DEBES 
MICHAEL STUART 

SALTO EL SOL 
DON OMAR 

LOS INFIELES 
AVENTURA 

NO PUEDO OLVIDARLA 
EDDIE SANTIAGO 

LABIOS COMPARTIDOS 
MANA 

AHORA QUE NO ESTAS 
OSE 

COMO AMIGO NO 
NG2 

PARA NO VERTE MAS 
ANDY ANDY 

LOS MATE 
TEGO CALDERON 

MALDITA SUERTE 
VICTOR MANUELLE FEATURING SIN BANDERA 

ANGELITO 
DON OMAR 

SI ELLA ESTUVIERA 
RAY CASTRO'S CONJUNTO CLÁSICO 

NO QUIERE NOVIO 
NEJO FEATURING TEGO CALDERON 

MA' TAIDE 
DON MIGUELO 

EL TELEFONO 
WISIN & YANDEL & HECTOR "EL FATHER" BAMBINO 

DE QUE NOS VALE 
GISSELLE 

VALE LA PENA 
YOSKAR SA RANTE 

POR ELLA 
CRISTIAN LITTLE BOY 

EN MI PUERTORRO 
ANDY MONTANEZ 

LAS NOCHES SON TRISTES 
NORIEGA FEATURING ANGEL & KHRIZ & DIVINO LA CALLE /UNIVISION 

ESTOY CON EL PIENSO EN TI 
ANA'S UNIVISION 

A LAS MUJERES HAY QUE MANTENERLAS CONTENTAS 
JOSE PENA SUAZO Y SU BANDA GORDA M.P. 

LOCURA DE AMOR 
GILBERTO SANTA ROSA 

EPIC /SONY BMG NORTE 

J &N 

SGZ/UNIVISION 

LUNA NEGRA /SONY BMG NORTE 

PINA/UNIVERSAL LATINO 

SONY BMG NORTE 

UNIVERSAL LATINO 

LA CALLE /UNIVISION 

3.869 -0.031 

3.243 +0.088 

1066 +0.579 

2.809 -0.910 

2.785 +1.174 

2.728 +0.497 

2.653 +0.074 

2.642 +0.490 

257 3 

188 _ 7 

112 19 

97 20 

175 8 

124 16 

196 5 

203 4 

25 

2.632 -0.962 152 11 

2.486 +0.100 121 17 

2.438 -0.012 190 6 

2.373 +0.493 143 14 

2.249 -0.735 

2.047 +0.655 42 - 

162 

MACHETE 
1.990. +0.330 79 31 

VI /MACHETE 
1.802 +0.121 151. 12 

PREMIUM LATIN 
1.741 -0.645 117 18 

M.P. 
1.731 -0.032 47 - 

WARNER LATINA 
1.609 -1.937 153 10 

MELODY /FONOVISA 
1.465 +0.171 94 22 

1.348 +0.143 149 13 
DISCOS 605 /SONY BMG NORTE 

1.179 -0.253 87 26 
WEPA/URBAN BOX OFFICE 

JIGGIRI/ATLANTIC 

SONY BMG NORTE 

VI /MACHETE 

MACHETE 

FLOW /UNIVERSAL LATINO 

J&N 

ROC- LA- FAMILIA/MACHETE/DEF JAM /IDJMG 

UNIVERSAL LATINO 

J &N 

PAULINO 

SGZ /UNIVISION 

M OST ADDED 

SONY BMG NORTE 

1.075 +0.012 85 28 

1.053 +0.218 43 - 

1.051 +0.034 142 15 

0.912 +0.237 51 40 

0.882 -0.199 

0.851 +0.067 35 

0.838 -0.066 

0.834 +0.441 

0.776 +0.080 

0.746 +0.134 27 

0.713 -0.496 #3!Y . 30 

0.701 +0.075 62 . 36 

0.694 -0.307 68 34 

0.693 +0.176 55 39 

0.658 -0.004 91 24 

21 

1 

12 

13 

15 

16 

17 

18 

19 

20 

21 

22 

32 

34 

36 

37 

27 

15 

11 

23 

TITLE 
ARTIST 

LATIN RHYTHM 1,1 NIELSEN BDS 
CERTIFICATIONS 

IMPRINT / PROMOTION LABEL 

DOWN 
RAKIM& KEN -Y 

LOS MATE 
TECO CALDERON 

PAM PAM 
WISIN & YANDEL 

NO.107WKS) 
PINA/UNIVERSAL LATINO 

JIGGIRI /ATLANTIC 

MACHETE 

TENGO UN AMOR 
TOBY LOVE FEATURING RAKIM & KEN-1' SONY BMG NORTE 

(WHEN YOU GONNA) GIVE IT UP TO ME 
SEAN PAUL FEATURING KEYSHIA COLE VP /ATLANTIC 

EMI VISA 

CAILE 
TITO EL BAMBINO 

SALID EL SOL 9 
DON OMAR VI /MACHETE 

19 4 
LOS INFIELES AIRPOWER 
AVENTURA PREMIUM LATIN 

6 

FLOW NATURAL 
TITO EL BAMBINO FEATURING BEENIE MAN & INES EMI TELEVISA 

EL TELEFONO 
WISIN & YANDEL & HECTOR "EL FATHER" BAMBINO ROC-LA- FAMILIA/MACHETE /DEFJAM /IDJMG 

14 11 
ME MATAS AIRPOWER 
RAKIM &KEN -Y PINA/UNIVERSAL LATINO 

11 15 
[REVERE 
VOLTIO FEATURING NOTCH WHITE LION /EPIC /SONY BMG NORTE 

10 19 
ANGELITO 
DON OMAR VI /MACHETE 

17 16 
DEJALE CAER TO' EL PESO 
YOMO FEATURING HECTOR TL FATHER" GOLDSTAR /MACHETE 

i. 15 35 UN BESO 
AVENTURA PREMIUM LATIN 

PROMISCUOUS 
NELLYFURTADO FEATURINGTIMBALAND MOSLEY /GEFFEN 

NUNCA 
RICO LUNA MACHETE 

Pi2 20 LAS NOCHES SON TRISTES 
NORIEGA FEATURING ANGEL & KHRIZ & DIVINO LACALLE/UNIVISION 

4j8 12 
ME & U 
CASSIE NEXTSELECTION /BAD BOY /ATLANTIC 

MACHUCANDO 
73 31 

ate_ DADDY YANKEE EL CARTEUINTERSCOPE 
.. 

21 9 IT'S COIN' DOWN 

4,--- YUNGJOC BLOCK /BAD BOY SOUTH /ATLANTIC 

22 9 LA BOTELLA 
MACH &DADDY UNIVERSAL LATINO 

10 
NO QUIERE NOVIO 
NEJO FEATURING TEGO CALDERON FLOW /UNIVERSAL LATINO 

17 

SUPERMAN 
BROWN BOY LOW PROFILE /AME 

LABIOS COMPARTIDOS 
MANA WARNER LATINA 

ALOCATE 
LUNY TUNES WITH ZION MAS FLOWNENEMUSIC 

SEXYBACK 
JUSTIN TIMBERLAKE JIVE/ZOMBA 

GANGSTA ZONE 
DADDY YANKEE FEATURING SNOOP DOGG ELCARTEUINTERSCOPE 

DALE CON PEPA 2 
DJ JOE FEATURING WASSIE & YOMO UNIVERSAL LATINO 

3 
SOY UNA GARGOLA 
LASGARGOLAS FEATURING RANDY VI /MACHETE 

5 U AND OAT 
E -40 FEATURING T- PAIN & KANDI GIRL SICK WID' IT /BME/WARNER BROS. 

FRIKITONA 
19 

PI AN B 

NEW 

28 3 

39 9 

32- 12 

27 7 

URBAN BOX OFFICE /CFEE/MACHETE 

FANTASMA MOST INCREASED AUDIENCE /MOST ADDED 
ZION BABY 

TE INVITO AL PARTY 
L.D.A. FEATURING ZION &LENNOX CFEE/URBAN BOX OFFICE 

TIBURON 
HECTOR "EL FATHER" BAMBINO ROC -LA- FAMILIA /DEFJAM /IDJMG 

SONY BMG NORTE 

CHA CHA 
CHELO 

NO, NO, 
THALIA FEATURING ANTHONY "ROMEO" SANTOS EMI TELEVISA 

VOY 
NALDO 

NO 

ALL NIGHT 
KMW 

VOLAR SIN ALAS 
JIMENA 

VI /MACHETE 

BALBOA 

UNIVISION 

AUDIENCE 
(IN MILLIONS) 

TW /- 
PLAYS 

TW RANK 

11.521 -0.392 775 1 

9.184 *1909 532 5 

8.923 -0.216 532 6 

8.618 -0.442 635 2 

7.610 +1.633 451 8 

7.341 -0.403 538 4 
- ;Y 

7.266 +0.705 553 3 

6.401 +1.824 330 13 

5.850 -0.400 478 7 

5.818 -0.171 185 28 

5.255 +0.153 259 20 

4.923 -0.512 253 21 

4.826 -1.140 439 9 

4.765 +0.088 187 27 

4.657 -0.219 360 12 

4.432 -0.002 413 10 

4.398 -0311 320 14 

4.391 -0.805 241 22 

4.185 -0.410 361 11 

4.128 
> 

-0.981 313 15 

3.478 -0.155 222 24 

3.401 -0.024 294 16 

3.123'! +0.633 145 33 

3.110 +0.740 102 

2.777 +0.015 280 17 

2.727 +L543 95 

2.528 +0375 127 36 

2.485 -0.739 218 25 

2.443 ` +0.100 89 

2.441 +0.307 100 

2.437 +0.263 177 29 

2.318 -0.437 270 19 

2.283 +2.283 107 40 

2.195 -0.449 133 35 

2.186' +0.385 83 

2.173 -0.018 

2.091 -0.589 270 18 

1.902 +0.027 69 - 

1.802 +0250 43 

1.798 *0.426 146 32 

TROPICAL -12 STATIONS 

Hartford, Conn. WLAT -AM Providence, R.I. WKKB 

Miami WXDJ WPMZ 

New York WSKQ San Jua,, P.R. WPRM 

Orlando, Fla. WNUE WZNT 

WRUM Tampa, Fla. WYUU 

Philadelphia WEMG -AM Washincton, D.C. WLZL 
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ONOT SHOT 
DEBUT 1 

O ® 
3 1 - * 
5 5 

O ® 
7 6 3 

O ® 
O ® 

®r: 

ARTIST 
IMPRINT 8 NUMBER 7 DISTRIBUTING LABEL (PRICE) 

Title 

nDANITY KANE 
98) 

OUTKAST 
791 /ZOMBA (18,98) 

CHRISTINA AGUILERA 
RCA 82639/RMG (22 98) 

MANA 
WARNER LATINA 63661 (18.98) 

11 7 1 

10 10 

13 2 

14 3 

15 4 

Danity Kane 1 

Idlewild (Soundtrack) 

Back To Basics 11 

Amar Es Combatir 4 

The Cheetah Girls 2 5 

Paris 6 

NOW 22 

Sacrament 

SOUNDTRACK 
WALT DISNEY 861592 (18.981 

PARIS HILTON 
WARNER BROS. 44138 (18.98) r. 

VARIOUS ARTISTS 
SONY BMA STRATEGIC MARKETING GROUP /EMI /UNIVERSAL / ZOMBA 83563 /SONY MUSIC (18 

LAMB OF GOD 
PROSTHETIC /EPIC 87804/SONY MUSIC (18.98) ( ) 

98) 

LUTHER VANDROSS 
LEGACY/EPIC /J 97700 /SONY MUSIC/SONY MUSIC /RMG (18.98) 

KELIS 
LAFACE /JIVE 83258/ZOMBA (18.98) 

RICK ROSS 
SLIP -N- SLIDE /DEF JAM 006984* /IDJMG (13.98) 

The Ultimate Luther Vandross 

Kelis Was Here 

Port Of Miami 

NICKELBACK 
ROADRUNNER 616300 /IDJMG (18.98) 

LYFE JENNINGS 
COLUMBIA 96405 /SONY MUSIC (18.98) 

TRACE ADKINS 
CAPITOL NASHVILLE 56731 (18.98) .9: 

CHERISH 
SHO'NUFF 54077 /CAPITOL (12.98) 

9 6 

ISOUNDTRACK 
JIVE 88063 / ZOMBA (18 98) 

GNARLS BARKLEY 
11 8 

DOWNTOWN 70003' / ATLANTIC (13 98) 

18 14 

The Phoenix 2 

41 

Step Up 61 

St. Elsewhere 4 

D angerous Man 

Unappreciated 

30 
HINDER 
UNIVERSAL REPUBLIC 00539CRUMRG (9.98) 

SOUNDTRACK 

21 

22 

23 

15 15 

16 12 

17 25 

Extreme Behavior 18 

t Hi gh School Musical B 
c ALT DISNEY 861426 (12.98) 

PAT GREEN 
BNA 84583 /SBN (18.98) 

THE PUSSYCAT DOLLS 
A&M 005374 /INTERSCOPE (13.98) 

RASCAL FLATTS 
LYRIC STREET 165058 /HOLLYWOOD (18.98) 

JOSH TURNER 
MCA NASHVILLE 004744/UMGN (13.98) 

Cannonball 

PCD 

Me And My Gang 

Your Man 

24 12 2 '11 BREAKING BENJAMIN 
' /LLYW00D 182607 (18.98) 

KIDZ BOP KIDS 
RAZOR 8 TIE 89124 (18.98) 

Phobia 

25 13 7 Kidz Bop 10 

Billb.arrl HOT DIGITAL SONGS 
rE: TITLE 

S3 3ó ARTIST (IMPRINT/ PROMOTION LABEL) 

SEXYBACK 
JUSTIN TIMBERLAKE (JIVE / ZOMBA) 

LONDON BRIDGE 
FERGIE (WILL. I. AMABM /INTERSCOPE) 

5 

2 

SHOW STOPPER 
SANITY KANE (BAD BOY) 

CRAZY 
GNARLS BARKLEY (DOWNTOWN /LAVA) 

CALL ME WHEN YOU'RE SOBER 
EVANESCENCE (WIND -UP) 

7 8 
(WHEN YOU GONNA) GIVE IT UP TO ME 
SEAN PAUL FEAT. KEYSNIA COLE (VP /ATLANTIC) 

FAR AWAY 
NICKELBACK (ROADRUNNER /IDJMG) 

6 

4 16 

6 12 

BUTTONS 
THE PUSSYCAT DOLLS FEAT. SNOOP DOGG (A &M/INTERSCL. 

AIN'T NO OTHER MAN 
CHRISTINA AGUILERA (RCA /RMG) 

el 14 15 
CHASING CARS 
SNOW PATROL (POLYDOR /A&M /INTERSCOPE) 

I 1 8 17 

/2 3 3 

PROMISCUOUS 
NELLY FURTADO FEAT. TIMBALAND (MOSLEY /GEFFEN 

GET UP 
CIARA FEATURING CHAMILLIONAIRE (LAFACE/JIVE40ME 

38 20 
HOW TO SAVE A LIFE 
THE FRAY (EPIC) 

24 6 
LIPS OF AN ANGEL 
HINDER (UNIVERSAL MOTOWN) 

C) 23 4 

21 15 

- 7 10 26 

8 12 15 

CHAIN HANG LOW 
JIBBS (GEFFEN) 

BOSSY 
RELIS FEAT. TOO SHORT (JIVE / ZOMBA) 

I WRITE SINS NOT TRAGEDIES 
PANIC! AT THE DISCO (DECAYDANCE/FUELED BY RAMEN'Ler. 

ME & U 
CASSIE (NEXTSELECTION /BAD BOY /ATLANTIC) 

19 17 26 
OVER MY HEAD (CABLE CAR) 
THE FRAY (EPIC) 

DO IT TO IT 
CHERISH (SHO'NUFF /C /F'Trti 20 15 12 

(1) 30 10 

26 8 

26 

27 

CD 

® 

31 

34 

35 

m 
38 

á3 3ó 
9 31 

25 

28 

31 

34 

27 

20 

43 

35 

13 

60 

42 

9 

10 

6 

17 

13 

5 

7 

17 

3 

2 

24 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

MOVE ALONG 
THE ALL -AMERICAN REJECTS (DOGHOUSE /INTERSCOPEi 

SHOULDER LEAN 
YOUNG DRO FEAT. T.I. (GRAND HUSTLE /ATLANTIC) 

U AND DAT 
E -40 FEAT. T -PAIN & KANO1 GIRL (SICK Wig IT /BME/NEPRISE 

I KNOW YOU SEE IT 
YUNG JOC (BLOCK/BAD BOY SOUTH /ATLANTIC) 

HATE ME 
BLUE OCTOBER (UNIVERSAL MOTOWN) 

ITS GOIN' DOWN 
YUNG JOC (BLOCK /BAD BOY SOUTH /ATLANTIC) 

DEJA VU 
BEYONCE FEAT. JAY -Z (COLUMBIA) 

WAITING ON THE WORLD TO CHANGE 
JOHN MAYER (AWARE /COLUMBIA) 

BLACK HORSE & THE CHERRY TREE 
KT TONSTALL (RELENTLESS /VIRGIN) 

WHEN YOU WERE YOUNG 
THE KILLERS (ISLAND /IDJMG) 

TELL ME BABY 
RED HOT CHILI PEPPERS (WARNER BROS.) 

STRUT 
THE CHEETAH GIRLS (WALT DISNEY /HOLLYWOOD) 

SAVIN' ME 
NICKELBACK (ROADRUNNER /IDJMG) 

RIDIN' 39 32 26 
CHAMILLIONAIRE FEAT. KRAYZIE BONE (UNIVERSAL MOTOWI,i 

1111 

STARS ARE BLIND 
PARIS HILTON (WARNER BRCS ) 

SEXY LOVE 
NE -YO (DEE JAM /IDJMG) 

23 16 9 
A PUBLIC AFFAIR 
JESSICA SIMPSON (EPIC) 

24 18 14 

25 22 21 

HIPS DON'T LIE 
SHAKIRA FEAT. WYCLEF JEAN (EPIC) 

DANI CALIFORNIA 
RED HOT CHILI PEPPERS (WARNER BROS.) 

SEPTEMBER 1, 2006 

Ell 

o 

29 4 
ABOUT US 
BROOKE HOGAN FEAT. PAUL WALL (SMC /SOGE) 

37 17 
SNAP YO FINGERS 
LIL JON (BME /TVT) 

40 16 
RIHOA NA (SRP /DEF JAM /IDJMG) 

1 SLEEP ON IT 
BANITY KANE (BAD BOY /ATLANTIC) 

44 33 2 
SHOW ME THE MONEY 
PETEY PABLO (JIVE /ZOMBA) 

45 

46 

39 

36 

13 

18 

LIFE IS A HIGHWAY 
RASCAL FLATTS (WALT DISNEY) 

UNFAITHFUL 
RIHANNA (SRP /DEF JAM /IDJMG) 

BAD DAY 47 41 29 
DANIEL POWTER (WARNER BROS.) 

48 44 21 WHAT HURTS THE MOST 
111 

RASCAL FLATTS (LYRIC STREET) 

71 4 
BRING ME TO LIFE 
EVANESCENCE FEAT. PAUL MCCOY (WIND -UP) 

1 RIDE FOR YOU 
SANITY KANE (BAD BOY /ATLANTIC) 

VIDEO CHANNELS 
MN 
Exec. VP/Music: Tom Calderon 
Sr VP/Music &Talent Amy 00yle 
VP /Music & Talent: Elli Cola 
Viacom 212- 258 -8080 

1W Lw 

1 Beyonce, Ring The Alarm 
2 Justin Tihehedake, Soev8ack 
3 Red Hot Chili Peppers, Tell Me Baby 
4 Christina Agoilera Ain't No Other Man 
5 Fergie, London Bodge 
6 Sean Paul, (When You Ganna)Give It Up 
7 Wdaces, Money Maker 
8 Jessica Simpson, A Piffle Affair 
9 No-Yo. Sexy Love 

10 The Pussycat Dolls Buttons 
11 OK G0, Here It Goes Again 
12 Raconteurs, Steady, As She Goes 
13 Under The Influence GI Granas, Mamá s 

14 Danity Kane, Show Stopper 
15 Red Jumpsuit Apparatus, Face Down 
16 Cham, Ghetto Story 
17 Cartel. Honestly 
18 
19 
at 

25 
D 
23 

22 
21 

D 
19 

16 

16 

15 
12 

12 

11 

10 
10 

10 
10 

Evanescence, Cal/ Mewhen You're Sober 9 
Panic. At The Disco, But It's Better It You Do 8 

Chinmr, Pullin Me Back 8 
21 Pink S iders, 
22 E.40. And +K1ll AndOat 
23 Young Oro, Shoulder Lean 7 

24 Diddy, Come To Me 6 
25 Cherish, Do It It 6 

26 Otakaa Minis Brown 5 

27 Jo1e. Ton Lade Too Late 5 

2l Hilary Dolt P°yWAN Fee 4 
29 Yung Joe, Dope Boy Magic 3 

30 Ashlae Simpson, invisible 3 

4 

22 
72 
D 
18 

16 

19 

A+ I6ngThe Nan 
A +. - Money aker 

01030, g A+ 0, eIt Goes Again 

25 
19 
12 

BET 
VP/Music Prog: Stephen Hill 

Kelly G 

Viacom 212- 975 -4055 

1W LW 

1 Yung Joe, I Know You See h 

2 Chingy, Pullin' Me Back 
3 Janet & Nelly, Call On Me 
4 Cleis Brown Say Goodbye 
5 Young Oro, Shoulder Lean 
fi Diddy, Come To Me 
7 Outkas( Morris Brown 
8 Gam, Get Up 
9 Ladacris, Money Maker 

10 Sammie, You Should Ba My Girl 
11 E-W, U And Dat 

12 011181iO4, Entourage 
13 Ne -Ye, Sexy Love 
14 Beyonce, Ring The Hann 
15 Basta Rhymes, In The Ghetto 
16 IeToya, She Don't 
17 MaryJ BIg, Take Me As Am 
18 Rick Ross. PusitA 
19 Pithull, B jangles 
21 UM(Wal K an 
21 Webster& Young B, Chicken Noodle Soup 
22 Cadillac O r& Money, Peanut Biffer 
23 Cham, Ghetto Story 
24 Lloyd Bads, Hands Up 
25 Beyonce, Dela Vu 
26 Jibbs, Chain Nera Low 
27 Sharee°, Need A Boss 
2f Casie.Me &U 
29 Game. Ils Okay 
30 Yung Joe. Dope Boy Magic 

20 
19 
17 

16 

16 

to 
14 

13 

12 

11 
11 

VH1 
Exec. VP /Talent & Music: Rick Kmn 

Sr VP Music & Talent Bruce Gillmer 
VP/Music & Talerrt Sandy A!ouete 
Viacom 212 -258 -7800 

1W LW 

1 Snow 
Pussycat 2 The R OUI1rrs 29 21 

3 Christina AA 
Doguilere, 

Ain't No Other Man 27 27 
4 The Fray, Over My Head (Cable Carl '26 29 
5 Gnarls Barkley, Crazy 22 23 

6 Justin Tenbedake,SexyBack 21 21 

7 Nickelback Far Away 21 23 

8 Keane, Is It Any Wonder? 20 20 
9 Jessica Simpson, A Public Affair 19 18 

10 Red Hot Chili Peppers, Tell Me Baby 19 20 
11 Fergie, London Bfidge 18 14 

12 Dixre Chicks, Not ReadyTo Make Nice 18 17 

13 KTTurmall, Black Horse & The Cherry Tree 16 14 

14 John Mayer, Waitin9OnThe World To 15 3 
15 Hinder, Lps Of An Angel 14 9 

16 Blue October, Hate Me id 11 

17 Evaneuence, Call Me When You're Sober 14 13 

18 Corinne Boialley Rae, PutYourReconkOn 13 14 

About Us 19 Brooke 
20 Be , Roty erse The Alarm 1123 105 

21 Make Morns Brown it 6 

22 Darkest Idewad Blue 10 8 
23 OK GO, Here It Goes Again 10 11 

24 Bye ForFigheagThe Riddle 10 t 
25 Paris Hilton, Stars Are Blind 10 1 

26 Jet Pon Your Money Where Your Mouth Is 9 
27 Audioslave, Original Fire 9 

a Racontars, Steady, As She Goes 9 t 
29 Melissa Etheridge, I Need To Wake Up 8 

30 Janet &NeIly,Call On Me 8 

A+ 

A+ 

John Mayer, Waging On The Workl To 15 3 
Beyonce, Ring The Alen 12 0 
Jet Put Your Money Where Your Mouth Is 9 0 

CMT 
^F. Musc &Talent Rel. Chris Pan 
Viacom 615 -335 -8400 

CMT 

tYy LW 

13 1 The Wreckers, Leave The Pieces 
18 2 Trace Adkins, Swing 
18 3 Kenny Chesney, You Save Me 
19 4 Toby Keith, A Lade Too Late 
22 5 Josh Turner, Would You Go Weh Me 
15 6 Big &Rich,em Of November 
11 7 Rodney Atkins, 11 You're Going Through 
13 8 Pat Green FeelsJust Like It Slauld 
4 9 Dierks Bentley, Every Mile A Memory 

10 10 Rascal Rags, Me And My Gang 
12 11 Gretchen W [son, California Girls 

13 12 Brooks & Dunn, Building Bridges 
8 13 Jason Aldean, Amarillo Sky 
2 14 Brad Paisley, The World 
6 15 Bill Camngtee Why, Why, Why 
7 16 Li Hann, Broken 
0 17 Gary All lee, Life Ain't Always 8eamiful 
5 18 Sugerla t Down In Mississippi 
0 19 Faith Hill, The Lucky One 
D 26 Jack Ingram Love You 
2 21 Jake Owen, Yee Haw 
4 2 2 leAe Rams, People 
5 D Danielle Peck Rodin' A Good Man 
5 24 Carrie Underwood Don't Forget To 
6 25 Hank Williams, Jr, That's How They Do 
7 26 Gary Nichols, Unbroken Grand 
8 Z7 Toby Keith, Get Drank And Be Somebody 
13 28 Trace Adkins, Honky Tonk Aedonkedon 
0 D Bob Seger, Wan Far Me 
7 30 Blue County. Firecrackers & Ferris Wheels 

A+ Lidaals, Money Maker 
A+ Beyonce, Ring The Nan 
A. Mary J. Bilge Take Me As Am 

2 4 

2 

0 

Great American Country GAC 
ScnTony 

Trovato 
Scripps 615- 327 -7525 

1W LW 

1 Brad Paisley, The World 31 D 
2 Stove Holy. Brand New Girlfriend 30 30 
3 Rodney Atkins, If You're Going Through 30 33 

4 wreckers, Leave The Pieces 29 24 

5 Brooks& Dunn, Building Budges 29 31 

6 Rascal Batts, Me And My Gang 28 27 

7 Carrie Underwood, Don't Forget To 26 31 

9 
Remy Chesney, You Save Me 2h 14 eam 

lime Big Town, Bring It On Home 25 20 

10 Dierks Bentley, EveryMileA Memory D 23 
11 Josh Tamer. Would You Go Wrth Me 21 19 

12 Toby Keilh, A Lane Too Late 21. 20 
13 Rhonda Vincent, Heartbreakers Alibi 20 16 

14 Taylor Swift Ten McGrew 26 20 
15 Faith Hill, Tl,e t ucky One 20 22 
16 Grekhee Whkat Calfeene Girls 19 18 
17 Josh Tower. Your Man 19 19 

18 Pat Green, Feels Justiace It Should 18 11 

19 Brad Paisley. When I Get Where I'm Going 18 15 

20 Trace Addis, Swing 18 26 
21 Tim McGraw, When The Stars Go Blue 17 21 

22 Fmersen Drive, A Good Man 16 10 

D Jason Aldean, Witt' 16 19 

24 Rookie Lynne, Do We Still 16 26 
25 Gary Allan, Lite Ain't Always Beautiful 16 20 

26 Daryl Wa°y,Nmhkr ButA Love Thang 15 9 
D Keith Urban, Tonight I Wanna Cry 15 15 

28 Disks Berney, Setde For A Slowdown 15 16 

D Phil Vassar, Last Day Ol My Lae 15 18 

30 Big & Rich Rh Of November 15 18 

A+ Povetyeeck IHBRilEies, Mr. Right Now 9 0 
A+ Laker Armes, Some People 9 0 

MTV2 
Exec Vl "Musc Tom Calderone 
Sr VP/Music & Talent Amy Doyle 
VP /Music & Talent Ell, Cola 
Viacom 212- 258 -8000 

1W LW 

1 Evanescence, Call Me When You're Sober D 24 

2 Panic! N The Diao,Bu1N's Better KYou 21 24 
3 Arpels &Nrvaves,TheAdvenmre 19 0 

4 N1 Miss Murder 19 0 

5 Panic! At The Disco, I Write Sins Not 18 0 

6 Lidacria, Money Maker 17 4 
7 Cabin Slarshipp,,5 kes On A Plane 17 22 

8 Common, Tesmy 16 0 
9 

10 CCartel.H 
Mr Me 
Honesty 15 26 

11 Young Oro. Shoulder Lean 15 26 

12 Lope Fasce,1 GMCha 14 0 
13 Christina Apqouikee, Ain't No Other Man 14 1 

14 Chimay. Pullin' Me Back 14 4 

15 Fall Out Boy, Dance, Dance 13 

16 

Gnarls 
Kanye 

Barkley, 
Geld Digger 

18 Taking Barr Sunday, Makedarnneoe 11 

19 Red Ha Chili Peppers, Dani California 11 

20 Madones, Hung Up 11 

21 Green Day, Wake M Up When September 11 

22 30 Swords To Mrs, The 101 11 1 

23 Yung Joe, It's Goin Down 10 

24 Missy Mira We 6oeThis 10 
25 Shalom, Hips DonYI Lie 10 
26 Avenged Sevenfold Bat Country 10 
27 Diddy, Come To Me 10 I 

28 Oulkast, Idlewild Blue 10 1 

D u1 Wayne, Shooter 10 I 

30 T.L.What YOU Know 9 

A+ Indent. Money Maker 17 4 
A. Lore Fiasco, Gmcha 14 0 
A+ ChmBna Agodwa. Ain t No Other Man 14 I 

29 20 
29 29 
26 21 

24 23 
23 3 
73 25 
23 28 

n 21 
22 24 
2229 
21 

21 
18 
17 
17 

15 
13 

13 

12 

11 

il 

21 

22 

10 

26 
20 
21 

9 
1 

A. IaAnn Nines, Some People 10 0 
A+ Bob Segaz Wa'For Me 7 0 
A+ Stese lfdy,Brard New Girlfriend 7 5 

FUSE 
Orr Pgmg.n Janis Umerweisen 
Rainbow -Media 212- 324 -3416 

1,.--` 
Sr 

1W LW 

1 Jurassic 5, Work It Out 20 13 

2 AR, Miss Made 17 21 
3 The nn Dolls, Buttons 16 11 

4 30 Secoedc To Max The K8 16 22 
5 Justin Timberlake, SexyBack 16 22 

6 Papa Roach, To Be Loved 15 0 
7 Cartel Honestly 15 12 

8 Rise Against Ready To FaG 15 12 
9 Avenged SevedakL Seize The Day 15 16 

10 Fergie, London Bridge 15 22 
11 Sean Paul, Give h Up To Me 14 18 

12 Gnarls Barkley. Crary 14 19 

13 My Chemical Romance, I'm Not Okay 13 1 

14 E-40,U And Dat 13 2 
15 My Chemical Romance, The Ghost 01 You 13 4 

16 Chrrgy, Pullin' Me Back 13 12 

17 Underoath,Wrrting On The Walls 13 16 

Nelly Forted°, Promiscuous 13 18 

Taking Back Sunday, Makedamnsure 12 15 

Paramore, Emergency 12 17 

The Fray, Over My Head (Cable Car) 11 B 

Evanescence,Calll McWhenYtúre Sober 11 11 

Angels & Ainarayes, Do It For Me Now 11 13 

MC GO, Here It Goes Again 11 t3 
Gym Class Hems, The Queen And I 11 14 

Pattie! At The Disco, But Ss Better N it 14 

Cobra Storship, Snakes On A Plane 11 18 

Jet, Pod Your Money Where Your Mouth Is 10 0 
T.I., Why YOU Wanna 10 11 

SayAriythig,Alive With The Glory Of Love 10 12 

A+ PapaRead*To Be Loved 15 0 
E-49, 
Jet, Put Yoor 

Dar 13 

Your Mouth Is 10 A. 0 

CMT Canada 
Dir. P6 mg. Casey Clarke 
MO. Dana Bourgoin 
Corns 416-534 -1191 

11Y LW 

1 Faith Hill, The Lucky One 
2 Brad Paisle9,The Worts 
3 Carolyn Dawn Johnson Crybaby 
4 Rascal Rags. Me And Mu Gang 
5 Brooks & Dunn, Building Bridges 
6 WI&insans, Fast Car 
7 Tan McGraw. When The Stars Go Blue 
8 Came Underwood, Don't Forget To 
9 The Wreckers, Leave The Pieces 

10 Road Hammers GM On The Billboard 
11 George CamrYOn, Gnnkie 'Dunkin' 
12 Dierks Bentley, Every Mile A Memory 
13 Emerson Dnon, A Good Man 
14 Toby Keith A Idle Too Late 
15 Aaron Pritchett, Hold My Beer 
16 Gioie Chicks, Not ReadyTo Make Nice 
17 Kenny Chesney. You Save Me 
18 Jason Aldean, Hecloown 
19 Kenny Chesney, Living In Fast Forward 
21 p°,,;,. Strait The Seashores Of Old Mexico 
21 limeA,9 Town. Onngg h On Home 
22 Kene'iny8 ney,No Sloes NoS!ALNo 
D Kenny Chesney, Old Blue Chair 
24 Kenny Chesney, 

Poem' To 
You'd Be Today 

25 Big & Rich, D.oerrri To Your Cay 
26 and. Down In AMssiali sip 
27 Kenny Chesney, I Go Back 
26 Kenny Chesney, Big Star 
D Kenny Chesney. How Forever Feels 
at Kenny Chesney & (Atete Kradtee, Wien 

17 1 

D 1 

16 I 

13 I 
13 1 

13 1 

13 1 

13 1 

12 1 

12 1 

11 

11 

11 1 

1f:1 
11 I 

6 
6 

A.' George Canyon, Oriñkir/Thinkin ' 11 
A- Kenny Chesney, You Saw Me 8 

Kenny Chesney, Who You'd Be Today 7 

STREAMS 
AOL 
Song Streams 

Jack lsquhh 
212 -652 -6400 

AOL D. Radio 

1W LW 

1 Cassia, 
Me 

2 

3 GFurtado, 
Promiscuous 

4 
Sexy Love 

5 UI Jon, 
Snapp Yo Fingers 

6 The Pussycat Delis, 
Buttons 

7 Sean Paul, 
Give It To Me 

gg 8 
Shoulder an 

9 Clingy, 
Pullin Me Back 

10 Mama, 
Unfaithful 

11 Panic! At The Disco, 
I Write Sins Not Tragedies 

12 Janet& Neap, 
Call On Me 

13 Yung Joe, 
I Know You See h 

14 Bey oa inter 

15 n, 
Bossy 

16 E-40, 
U And Oat 

17 Field Mob, 
So What 

18 
LP 

19 Three Days Grace, 
Animal I Have Become 

26 Brealdng Benjamin, 
The Diary Of one 

112,235 

110,582 

104288 

94,688 ; 

89,597 

83,908 

82,658 

82,531 

87398 

82246 

81,819 

80237 

76,612 

74,821 

68,864 

67381 

65,,03 

63,170 

61,127 

60,210 

109,471 

107,490 

101,740 

84,813 

102,476 

79,749 

78,434 

78,114 

77,753 

84,975 

86,610 

7&40i 

66,342 

76,197 

66,040 

63388 

87,786 

55293 

65,994 

65010 

YAHOO! 
Song Streams 
Jay Frank 
310- 526 -4300 

9iMUSiC 

1W LW 

1 Gnarls Barkley, 
chary 

e 
348,886 

CMeU 
313329 

3 Nelly Furtado, 
Promiscuous 309,629 

4 Justin acmberiake, 
791,489 

5 Christina Agoilero, 
Ain't No Other Man 253,132 

6 
Who Knew 247554 

7 Panic! At The Disco, 
I Write Sins Not Tragedies 225,269 

6 Jessica Simpson, 
APublic Affair 223,181 

9 Sean Paul, 
Give It Up To Me 222,679 

10 Paris f-Non, 
Stars Are Blind 211,089 

11 Shalom, 
Hips Don't Lie 206,594 

12 The Pussycat 
Buttons 201,234 

13 Cherish, 
Do It To A 194,510 

14 
Over My Head (Cable Car) 192,393 

15 Fergie, 
Bridge 188,656 

16 
ShoultieerLean 179,819. 

17 KTTunstall, 
Black Horse & The Cherry 163,576 

18 
CallE1rm You're Sober 152,B3 

19 Beyonce, 
Dela Vu 151,571 

D Cara, 
Get Up 148,932 

284,636 

316,518 

289,888 

278,716 

268,739 

204,7(8 

127,034 

238849 

184,790 

237,915 

202,333 

210238 

207,451 

140280 

163,840 

168,32 

118,218 

26891 

161,143 

167,772 

TOTAL AOL STREAMS 410,01 
TW LW 

1 Justin Timberlake, 
SexyBack 

2 CTrlstrna Agulara, 
Ain't No Other Man 

3 Shakire, 
Hips Don't Lie 

4 

London Bridge 
5 Cassie, 

Me & U 
6 Nagy Funtado, 

Promiscuous 
7 Ciara, 

Get Up 
8 71I41 Pussycat Dolls, 

Buttons 
9 Rihanna, 

Unfaithful 
SO 

Ring The Alarm 
11 Beyonce, 

Deja Vu 
12 Jessica Simpson, 

APublic Affair 
13 JoJo, 

Too Little Too Late 
14 Panic! At The Disco, 

I Write Sins Not Tragedies 
15 Gnarls Barkley, 

Crary 
16 Pads Hilton, 

Stars Are Blind 
17 Sean Paul, 

Give To Me 
78 

CChhemils React 
19 No-VG, 

Sexy into 
at Evanescence, 

Cab Me When You're Sober 
Z1 LiI Jon, 

Snap Yo Fingers 
22 Pins Brown, 

Say GOodhYe 
23 The Fray, 

Weer 
My Head (Cable Car) 

24 
Who Knew 

25 Cherish, 
Do h To It 

26 Young Dea, 
Shoulder Lean 

27 Danny Kane, 
Show Stopper 

28 Yung Jac, 
I Know You See It 

29 Lyfe Jennings, 
S.E.X. 

30 Janet & NeBy, 
Call On Me 

31 Clingy 
Pullin Me Back 

32 
Hang Low 

33 Sean Paul, 
Temperature 

34 James Blunt, 
You're Beautiful 

D Daniel Pewter, 
Had Day 

FOR WEEK ENDING AUGUST 27, 2006 THERE'S MUCH MORE @ www.RadioandRecords.com 

1,148,090 1,137262 

1,049845 1239297 

968,768 981,198 

914,539 735,816 

902,574 993,466 

873,612 873651 

797,228 396,741 

792,118 881583 

778575 823,120 

663242 789,386 

657350 712,8 

644526 MBfiB9 

24 

592,113 575,765 

592.091 622,125 

540,426 502,899 

536820 564,071 

493,093 434,797 

48352 149,247 

479,746 423,194 

454248 432.930 

454,170 469,689 

444,179 483439 

441389 395,012 

440,071 404,166 

429,634 489563 

415,402 407,915 

396,684 347,834 

390266 339,927 

367,823 325,957 

386,911 363,039 

364,983 358,291 

352pp 286;197 

363,190 

334,265 332:992 

327935 328932 

65 
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78 
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TITLE 
ARTIST IMPRINT / PROMOTION LABEL 

PLAYS 
TW .1- CUMIIATWE 

AMERICAN V: A HUNDRED HIGHWAYS 
JOHNNY CASH AMERICAN /LOST HIGHWAY 

THE DEVIL YOU KNOW 
TODD SNIDER NEW DOOR /UME 

SNAKE FARM 
RAY WYLIE HUBBARD SUSTAIN 

THE INVISIBLE MAN 
DARRELL SCOTT FULL LIGHT 

WORKBENCH SONGS 
GUY CLARK DUALTONE 

BIG IRON WORLD 
OLD CROW MEDICINE SHOW NETTWERK 

SEVEN ANGELS ON A BICYCLE 
CARRIE RODRIGUEZ BACK PORCH /BLG 

LAPS IN SEVEN 
SAM BUSH SUGAR HILL/WELK 

UNGLORIOUS HALLELUJAH 
CHIP TAYLOR BACK PORCH /BLG 

ENOUGH ROPE 
CHRIS KNIGHT DRIFTER'S CHURCH PRODUCTIONS 

SOLDIERS OF LOVE 
DERAILERS PALO DURO 

MILLY'S CAFE 
FRED EAGLESMITH AML 

SHAKEN BY A LOW SOUND 
CROOKED STILL SIGNATURE SOUNDS 

ALL THE ROADRUNNING 
MARK KNOPFLER AND EMMYLOU HARRIS NONESUCH/WARNER BROS. 

UNSUNG 
SLAID CLEAVES ROUNDER 

AMERICANITIS 
WILL KIMBROUGH DAPHNE 

THE PILGRIM: A CELEBRATION OF KRIS KRISTOFFERSON 
VARIOUS AMERICAN ROOTS PUBLISHING /EMERGENT 

451 - -52 3778 

400 

398 

394 

368 

365 

334 

308 

6 

-12 

40 

50 

2018 

3758 

3456 

1351 

93 

50 

-37 

45 

7 

-26 

-3 

29 

-40 

-41 

1352 

1050 

3848 

1436 

2003 

304 

286 

270 

265 

3451 

2961 

242 

240 

899 

6693 

4947 233 

228 

214 

24 

-24 

1060 

2570 

6905 

920 

LOST JOHN DEAN 
KIERAN KANE, KEVIN WELCH, FATS KAPLIN DEAD RECKONING /COMPASS 

YOU'RE ONLY LONELY 
RAUL MALO SANCTUARY 

THE EVENING CALL 
GREG BROWN RED HOUSE 

WEST OF THE WEST 
DAVE ALVIN YEP ROC 

RIVERSIDE BATTLE SONGS 
OLIABELLE VERVE FORCAST /VG 

210 

205 

-39 

3 

c9 

-é2 

9 

-;2 

-"24 

191 

182 

421 

5066 

603 

3788 

2194 

1! 177 
It, 

TAKING THE LONG WAY 
DIXIE CHICKS OPEN WIDE /COLUMBIA/SONY MUSIC 

SACRED 
LOS LONELY BOYS ONE HAVEN /OR /EPIUSONY MUSIC 

BLOOD ORANGES 
GINN SISTERS SWEETBIRD 

SUITCASE 
KEB' MO' ONE HAVEN /EPIC /RED INK 

WHAT'S WRONG WITH RIGHT 
HACIENDA BROTHERS PROPER AMERICAN 

174 

167 

166 

165 

-4 

-17 

1511 

1952 

162 -1 

13 

82 

-1E 

1772 

HIGHWAY COMPANION 
TOM PETTY AMERICAN/WARNER BROS. 

MIGRATIONS 
THE DUNKS SUGAR HILL/WELK 

ALL AMERICAN BLUEGRASS GIRL 
RHONDA VINCENT ROUNDER 

162 

156 

959` 

275 

2313 
: 

153 

LEAVE THE 
LIGHT ON 20 
Chris Smither 
(SIGNATURE SOUNDS) 

NASHVILLE 17 
Solomon Burke 
(SHOUT FACTORY!) 

MIGRATIONS 12 
The Duhks 
(SUGAR HILL/WELK) 

LONG LIST OF 
HEARTACHES 11 

The Grascals 
(ROUNDER) 

NEVER BEEN TO 
VEGAS 11 

Red Molly 
(RED MOLLY) 

FUNNEL CLOUD 9 
Hem 
(NETTWERK) 

FOR WEEK ENDING AUGUST 27, 2006 

The nrnericana chart represents the reported play of terrestrial radio stations, nationally syndicated radio shows, satellite radio and internet statiors that have 
agr.ed to submit weekly spin counts. For more information please visit www.americanemusic.org. ® 2006 Americana Music Association. 

CHART LEGEND 

Charts are ranked by plays except for 
Latin and Country charts which are 
based on audience impressions, com- 
puted by cross -referencing exact times 
of airplay with Arbitron listener data. 

Songs showing an increase 
in plays (audience for 
Country and Latin) over the 

previous week, regardless of chart 
movement. A song will also receive a 

bullet if its percentage loss in plays 
(audience for Country and Latin) does 
not exceed the percentage of moni- 
tored station downtime for the for- 
mat. Exempting the Country chart, a 

song that has been on the chart for 
more than 20 weeks will generally not 
receive a bullet, even if it registers an 
increase in plays (audience for Latin). 
Country titles that decline in audience 
but increase in plays will also receive 
a bullet if the total audience erosion 
for the week does not exceed 3 %. A 
song in its first week at No. 1 will 
always receive a bullet, even if it has 
lost plays (audience for Country and 
Latin). 

AUDIENCE TOTALS: 
Derived, in part, using certain Arbitron 
Inc. copyrighted Persons 12+ audience 
estimates, under license. 

AIRPOWER: 
Awarded to songs appearing in the 
top 20 on both the Airplay and 
Audience charts for the first time with 
increases in both plays and audience. 
Airpower awards do not appear on the 
Latin, Christian and Gospel charts. 

BREAKERS: 
Awarded solely on the Country chart 
to songs that receives airplay on 60% 
of the panel for the first time. 

MOST INCREASED PLAYS: 
Awarded to the song with the largest 
increase in plays (audience for 
Country and Latin). 

MOST ADDED: 
The total number of new adds report- 
ed by each station and by automatic 
add thresholds. Songs not reported as 
adds do not count toward the total to 
date count. Ties are broken by total to 
date adds, then by total plays and, if 
still tied at this point, by most 
increased plays. 

TIES: 
A song with the best plays differential 
(audience for Country and Latin) over 
the previous week is ranked first if 
tied with another song on the chart. If 
the songs are still tied at this point, 
the title that is being played on the 
most stations at that format will be 

ranked first. 

RECURRENT RULE: 
Songs below the top 20 (top 15 for 
Urban AC, Hot AC, AC, Christian AC, 
Christian CHR, Inspo, Christian Rock, 
Gospel, Heritage Rock, Triple A and 
Smooth Jazz) become recurrents and 
are removed from the chart after 20 
weeks. In addition, songs that have 
been on the chart for more than 52 
weeks and rank below No.10 will 
become recurrents and will be 

removed from the chart. Descending 
Country titles move to recurrent after 
20 weeks if they rank below No.15 in 

either audience or plays. 

Nielsen BDS certification for 
airplay of 100,000 plays on 
all monitored stations, includ- 

ing satellite and national networks, 
across the United States and Canada. 
Numeral following symbol indicates 
multiple level of 100,000 plays. 

Itr 
Indicates title earned 
HitPredictor status in 

research data provided by 
Promosquad. Songs are tested online 
by Promosquad using multiple listens 
and a nationwide sample of carefully 
profiled music consumers. 

R&R Packa es The Reach & Free uenc 

R &R Toda 
YOU NEED! 

: The leading management daily fax 

radioandrecor s.co 

CLASSIFIED ADVERTISING 

: Radio's Premiere Website 

: The Industry's Newspaper with the 
largest help wanted section 

Contact KAREN MUMAW at kmumaw @radioandrecords.com or 310.788.1621 for information. 

THERE'S MUCH MORE p www.RadioandRecords.com SEPTEMBER 1, 2006 
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OPPORTUNITIES 

EAST 

Producer 
ESPN Radio The Dan 

Patrick Show 
ESPN, The Worldwide leader in Sports, seeks a 

leader, proven winner and innovator to become the 
next great producer /programmer for The Dan 
Patrick Show -one of the highest -profile radio talk 
shows in the nation. 

This unique, Bristol, CT based position is ideal for 
someone who can produce and provide meaningful, 
compelling, entertaining, and intelligent content - 
for both the casual sports fan and the die -hards. 
The Producer of The Dan Patrick Show, must know 
how to play the ratings game, drive up Time Spent 
Listening, and deliver /surpass the expectations of 
ESPN Radio's clients, affiliates, business partners, 
and most importantly, listeners. 
Responsibilities will include: 

ensuring overall production adheres to format/ 
procedural guidelines 

working with the Program Director on the devel- 
opment of strategies to hold and grow audiences 

developing, enhancing and advancing specific 
story ideas and concepts 

supervising the compilation /editing of material for 
individual production 

providing creative guidelines to on -air commentators 
booking guests for program appearances 
developing improved systems /procedures to 

ensure organization and efficiency with 
Production, Rundown and Idea Reports 

executing priorities with regard to news /strategy 
of show rundowns 

maintaining knowledge of daily stories from major 
sports publications and wire services 

developing strategies to expand, interpret, and 
innovatively present news 

To qualify, you must have a Bachelor's Degree, 
preferably in Communications, along with 4+ years 
of major market or network talk show -radio produc- 
tion experience. Knowledge of effective phone call 
screening techniques and technical /control room 
procedures is essential, along with the ability to eval- 
uate personnel assigned to each show /shift and set 
high standards for subordinates. Candidates also 
need demonstrated oral /written communication, 
organizational, and supervisory skills; a flexible atti- 
tude; the ability to adapt to a constantly- changing 
environment; the capacity to draw out and develop 
ideas; and a gift for training people. 

ESPN treats every employee with respect and digni- 
ty, and offers a competitive salary, commitment to 
excellence, and a comprehensive benefits package 
For immediate consideration, please apply online at 
http: / /www.joinourteam .espn.com /joinourteam /ho 
me.html and search on this job in Bristol, CT, create 
a Profile, and upload your resume. No phone calls 
please. Only qualified applicants will be contacted at 
this time. ESPN is an EOE /AAE 

Are you one of us? 
ESPN 

espn.com /joinourteam 

SEPTEMBER 1, 2006 

Vice President of Promotions 

New York based label seeking experienced promo- 
tion person for newly created position. Experience 
with multiple formats including AAA, AC, Jazz and 
Smooth Jazz preferred. 

Send résumé to: kmumawfdradioandrecords.com 
and in the subject please reference JOB #1166 or 
mail to: Radio & Records, 2049 Century Park East, 
41st Floor, #1166, Los Angeles, CA 90067. EOE 

Account Exec/ 
Sales -Suburban 

SOMAR Communications seeks an experienced AE to 
service existing and new accounts for its 5 station /4 
format cluster in Southern MD. Draw against com- 
mission, major med. /hosp., employer matched 
401K, vacation, holidays, liberal gas allowance, co. 

cell phone, mobile internet laptop and more supplied. 
$40 -$120K depending on individual. Résumé to: 

SOMAR Communications, Inc. 
28095 Three Notch Rd. #2B 
Mechanicsville, MD 20659 

Or e -mail SOMARCOM(dAOL.COM 
E.O.E. 

Morning Show & More 
Suburban market of Washington D.C. (Southern 
MD) searching for talent to pilot 97 -7 the Rocket. 
This is no cookie cutter" radio show. Format is 

Mainstream Rock. Market is suburban with same 
owner /market for 18 years and never selling out its 
5- station cluster. We are the last of the Radio 
Mohicans. You will have artistic freedom within 
bounds, do production, remotes, live spots and live 
a secure, professional radio life. Ideally, we would 
prefer a talent that has been stifled by corporate 
programming and is yearning to do it with - talent. " 
Paid vacation, medical, holidays and other fringe 
benefits. Rush T &R to: 

SOMAR Communications, Inc. 
28095 Three Notch Rd. #2B 
Mechanicsville, MD 20659 

Or e -mail SOMARCOMIdAOL.COM 
E.O.E. 

R &R Opportunities 
Advertising 

1x 2X 
$200 /inch $150 /inch 

Rates are per week (maximum 35 word per inch 
including heading). Includes generic border. If 

logo, custom border or larger heading are 
required, add 1/2 inch ($60 for lx, $50 for 2x). In 

addition, all ads appear on R &R's website. 
(www.radioandrecords.com) 

Blind Box: add $50 
The R &R address and your box number adds 12 

words to your ad. Regular Opportunities rates apply 
to Blind Box ads, but a $50 service charge is added 
for shipping and handling. 

Sales Opportunities 
ICBC -NY, owners of WBLS -FM, the flagship station 
of The Steve Harvey Morning Show and The Wendy 

Williams Experience is once again going to make his- 

tory in the New York radio market. WLIB -AM, Praise 

1190, New York's Inspiration Station hits the air in 

New York September 1, 2006. If you have a passion 
for radio, we want to hear from you. We have posi- 
tions open in the following areas: 

Sales Manager 
Account Executive 

Continuity 
Sales Assistant 

Internet Sales Manager 

If you are interested, please send a résumé to 

resumes(dicbcholdings.com 

Only those candidates under consideration will be 

contacted. We are an Equal Opportunity Employer. 

NATIONAL 

Morning Show Producer 
Major market rock morning show looking for a pro- 

ducer. This is a perfect job fora medium to small mar- 
ket producer or talent that is looking to climb into an 

already established show in a large market. The pay 

is not great but the experience and call letters are 

priceless. EEO. Send resume /package to Pollack 
Media Group, 860 Via De La Paz, Ste D -2, Pacific 

Palisades, CA 90272. 

SOUTH 

Program Director 
Cox Radio -San Antonio, TX has a rare opportunity at 

its premiere country radio stations, KCYY & KKYX for 
a passionate Program Director. We're seeking a dis- 
ciplined, strategic thinker with at least 5 years pro- 

gramming experience. Must know how to coach, 

train and motivate a veteran air staff. Must be ready 

to do battle with a direct competitor. Qualified candi- 

dates should send their material to: Cox Radio, Inc., 

8122 Datapoint, Suite 500, San Antonio, TX 78229, Attn: 
Human Resources or email to satxresumes@coxra- 
dio.com. Cox Radio, Inc. is an EOE F /M. 

Nights KITZ -FM 

KITI -FM ( "Live 95 ") has an immediate full time on- 
air opening for nights, 7 -Mid. Benefits and growth 
potential come with the job, Rush your aircheck and 

resume' to: Live 95, Attn: PD, 1133 Kresky Avenue, 
Centralia, WA 98531. Application deadline is 

September 8th, 2006. EEO. 

THERE'S MUCH MORE pa www.RadioandRecords.com 
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Cherry Creek Radio 

The country's fastest growing small market radio 
group, is searching for a world class group 

program director 

Love small market radio? Enjoy working with and 
building great radio stations that know how to com- 
municate locally with their listeners? Want to grow 
with a company that is on a fast -track and contin- 
ues to expand? Want to live and work in beautiful 
Denver? Have experience as a Group PD or a large 
cluster Operations Manager? 
Please forward your résumé and vision to Joe 
Schwartz, President /CEO, jschwartzfdcherrycreek 
radio.com 

Cherry Creek Radio is an Equal Opportunity Employer 

Program Director 
"If you're a program director who wants your work to 
have significance, and believes that radio can encour- 
age, inspire, and help a community be a better place to 
live, then KSGN in Riverside -San Bernardino, 
California, is looking foryou. You'll build and lead a team 
at one of the fastest growing Contemporary Christian 
radio stations in America. Must understand strategy, 
research, and know how to win!" 

Send materials to: 

KSGN Radio 

Attention: Human Resource Manager 
2048 Orange Tree Lane Suite 200 

Redlands, CA 92374 

EOE 

MIDWES 

Sales Manager 
WBNS seeks a sales manager to lead the growth of 

Mix 97.1. The successful candidate will have the 
opportunity to lead a motivated team while joining the 
convergence efforts of Dispatch Group Marketing 
Solutions. The ideal candidate will have a proven track 
record of delivering traditional, non -traditional and 

new media sales results and a passion for recruit- 
ment and training. Radio or television sales manage- 
ment experience required; CSS Customer -Focused 
Selling and Talent Focused Management experience 
preferred. Visit our website at www.radiohio.com or 
call 614.460.2806 for additional information. Apply 
online at www.dispatchbroadcast.com /careers /. 

Dispatch Broadcast Group is an Equal Opportunity 
Employer. 

We are a smoke -free and drug -free workplace. 

THERE'S MUCH MORE @ www.RadioandRecords.com 

VOICEOVER SERVICES 

ID'S- LINERS -PROMOS 

JEFF DAVIS 
DEMOS ONLINE: WWW.JEFFDAVIS.COM 

PHONE: 323 -464 -3500 

O'NEIL 
THE VOICE HEARD ABOVE THE REST 

HEARD BY 
45 MILLION 

LISTENERS DAILY 
(um, give or take a few) 

1-877-4-YOURVO 
(877-496-8786) 

She's one of the most versatile voice 
performers in the business, heard daily on 
radio and television stations worldwide. 

Roberta Solomon 
PROMOS, IDS & SWEEPERS 
MP3 - ISDN - FTP 

DEMOS ON THE WEB 
www.voicegal.com 

www.RadioTour.com 

Audition guests: 1 
Liston to their talking news releases. 

FEATURES 

THE LAST KISS 
INTERVIEWS 

with Zach Braff & Rachel 
Download these free interviews and more at 

www.radiolinkshollywood.com 
Contact Lori Lerner at (310)457 -5358 

(310)457- 9869(Fax) rad!olnks @aol.com (e -mail) 

To appear in the following week's issue, your ad 

must be received by Thursday noon (PST), eight 

days prior to issue date. Address all ads to: R &R 

Opportunities, 2049 Century Park East, 41st Floor, 

Los Angeles, Ca. 90067. 

- AUDIO & VIDEO AIRCHECKS - 
CURRENT #312, WPLJ /Scott & Todd, KFRC /Sue Hall, WZPUKeIIy McKay. 

WAXQ /Jim Kerr, WAMZ/Coyote Calhoun. $13 CD. 

CURRENT #311, KRTH /Shotgun Tom KPWR /Mr. Choc. KIIS /Dave Styles - 
JoJo Wright, KLOS /Mark & Brian, KPLX /Bobby, Tara & Chris, WUSN /Lisa 

Dent. $13. 

PERSONALITY PLUS #PP -220, WKSC /Drex, KZOK/Bob Rivers, 

KYKY /Phillips & Co., WZPUSmiley & K.J. $13 CD. 

PERSONALITY PLUS #PP -219, WTMX/Eric & Kathy, WLTM /Randy & 

Spill, WSB -FM /Kelly & Alpha, WKQX/Mancow. $13 CD. 

PERSONALITY PLUS #PP -218, WLUP /Jonathon Brandmeier, 
WVRV /Steve & D.C., WSTR /Steve & Vicki, WZPT /John, J.R., Kate & 

Bubba. $13 CD. 

PERSONALITY PLUS #PP -217, KHKS /Kidd Kraddick, KKRW /Dean & 

Rog, KVILlrerry King, WIYY /Kirk, Mark & Spiege. $13 CD. 

ALL CHR #CHR -127, WSTR, KUBE, KBKS. $13. 

ALL A/C #AC -145, WTMX, KUDL, KIOI, KOIT. $13 CD. 

ALL COUNTRY #CY -167, WPTI, WAMZ, WLHK, WFMS, WIL. $13 CD. 

MARKET PROFILE #5 -557 NEW YORK! CHR UC AC AOR $13 CD 
MARKET PROFILE #5 -556 CHICAGO! AOR CHR AC Cary Gold UC $13 CD 

PROMO VAULT #PR -65 - promo samples - all market sizes - all formats. 
$15.50 CD 

SWEEPER VAULT #SV -51 - Sweeper & Legal ID samples, all formats. 
S15.50 CD. 

CHN-40 (CHR NIGHTS), 0 -27 (ALL OLDIES), CR -1 (CLASSIC ROCK), 
ALT -11 (ALL ALTERNATIVE), AOR -17 (ALL AOR) at $13.00 each CD. 

CLASSIC #C -304, CKLW /Gary Burbank -1974, WKBW/Tom Shannon -1961 

KDWB/Kelly -1965, KSEA -1974 KCBQ /Gene Knight -1974, 
W WDC /Greaseman -1988 $16.50. 
VIDEO #106, Chicago's WKSC /Nikki, Tampa's WRBQ /Mason & Bill, 

Houston's KILT /Rowdy Yates, Dallas' KLUV /John Summers, KPLX/Bobby 
Tara & Chris, Miami's Y100/Kenny & Footy. 2 hrs. $30 VHS, $35 DVD. 

www.californiaaircheck.com t 
CALIFORNIA AIRCHECK 

85478 Sagaponack Drive - Fernandina Beach, FL 32034 - 904 548 -9845 

MARKETPLACE 
ADVERT /SING 

lit9R 

Payable in advance. Order must be typed and 

accompanied by payment. Visa /MC /AMEX 

accepted. One inch minimum, additional space up 

to six inches available in increments of one -inch. 

Rates for R &R Market- 

place (per inch): 
1 time 

6 insertions 

13 insertions 

26 insertions 

Marketplace 51 insertions 

(310) 788-1621 

Fax: (310) 203 -8727 

e -mail: kmumaw @radioandrecords.com 

695.00 

90.00 

85.00 

75.00 

70.00 
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I: NIELSEN BDS * HITPREDICTOR 
CERTIFICATIONS STATUS 

IMPRINT / PROMOTION LABEL 

B UTTONS NO. 1(1 WK) 
TH PUSSYCAT DOLLS FEATURING SNOOP OOGG A &M /INTERSCOPE 

PROMISCUOUS !:2 
NE -LY FURTADO FEATURING TIMBALAND MOSLEY /GEFFEN 

SEXYBACK MOST INCREASED PLAYS 
J(&TIN TIMBERLAKE JIVE/ZOMBA 

I WRITE SINS NOT TRAGEDIES is Q 
DECAYDANCE /FUELED BY RAMEN /LAVA 

K2 
NEXTSELECTION /BAD BOY /ATLANTIC 

PA -NIL! AT THE DISCO 

ME &U 
C SSIE 

DD IT TO IT 
CF ERISH FEATURING SEAN PAUL OF THE YOUNGBLOODZ 

CVER MY HEAD (CABLE CAR) 
TIE FRAY 

CRAZY 
GJARLS BARKLEY 

¡ IN'T NO OTHER MAN 
C iRISTINA ACUILERA 

LONDON BRIDGE 
ERGIE 

#1 MOST ADDED 

SHO'NUFF /CAFITOL 

2 
EPIC 

DOWNTOWN /OVA 

RC NRMG 

W I LL.I.AM/A&M/INTERSCOPE 

MANEATER Nelly Furtado (MOSLEY /GEFFEN) 

#1 MOST INCREASED PLAYS 
SEXYBACK Justin Timberlake (JIVE /ZOMBA) 

NEW AND ACTIVE 
SHOULDER LEAN Young Dro Feat. T.I. (GRANO HUSTLE/ATLANTIC) 

ABOUT US Brooke Hogan Feat. Paul Wall (SMC/SOBE) 

THE QUEEN AND I Gym Class Heroes (DECAYDANCE/FUELED BY RAMEN /LAVA) 

R ENEMBER THE NAME Fort Minor Feat. Styles Of Beyond (MACHINE SHOP/WARNER BROS.) 

CHAIN HANG LOW Jibbs (GEFFEN) 

COMPLETE CHR /TOP 40 CHART ON PAGE 35 
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RHYTHMIC 
F- 

W= 
TITLE 
ARTIST 

3ó 

2 11 
PULLIN' ME BACK 
CHINGY FEATURING TYRESE 

24 ME &U 
LASSIE 

I: NIELSEN BDS 1J HITPREDICTOR 
CERTIFICATIONS STATUS 

IMPRINT / PROMOTION LABEL 

3 16 
PROMISCUOUS 
NELLY FURTADO FEATURING TIMBALAND 

5 12 
SEXY LOVE 
NE -YO 

6 13 (WHEN YOU GONNA) GIVE IT UP TO ME 
SEAN PAUL FEATURING KEYSHIA COLE 

4 22 UANDDAT 
E -40 FEATURING T -PAIN & KANDI GIRL 

8, 8 BUTTONS 
THE PUSSY CAT DOLLS FEATURING SNOOP DOGG 

NO. 1(1 WK) Ltt 
SLOT -A- LOT /CAPITOL 

NEXTSELECTION /BAD BOY /ATLANTIC 

N2 Gtr 
MOSLEY /GEFFEN / INTERSCOPE 

DEE JAM /IDJMG 

VP/ATLANTIC 

N 
SICK WID' IT /BME /WARNER BROS. 

N Utr 
A &M /INTERSCOPE 

7 11 
SHOULDER LEAN 
YOUNG DRO FEATURING T.I. GRAND HUSTLE /ATLANTIC 

8 I KNOW YOU SEE IT ttr 
YUNG JOC FEAT. BRANDY 'MS. B.' HAMBRICK BLOCK /BAD BOY SOUTH /ATLANTIC 

7 SEXYBACK 
JUSTIN TIMBERLAKE JIVE / ZOMBA 

#1 MOST ADDED 
AYO Mya (UNIVERSAL MOTOWN) 

#1 MOST INCREASED PLAYS 
SAY GOODBYE Chris Brown (JIVE / ZOMBA) 

NEW AND ACTIVE 
SMACK THAT Akon Feat. Eminen (SRC/UNIVERSAL MOTOWN) 

TOO LITTLE TOO LATE JoJo (DA FAMILY /BLACKGROUND /UNIVERSAL MOTOWN) 

I WANNA UN U Akon (FONOVISA) 

SHOW STOPPER Danity Kane (BAD BOY /ATLANTIC) 

THE WAY I LIVE Baby Boy Da Prince (UNIVERSAL REPUBLIC) 

COMPLETE RHYTHMIC CHART ON PAGE 37 
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TITLE CERTIFICATIONS STATUS 
ARTIST IMPRINT / PROMOTION LABEL 

13 

10 

18 

12 

10 

12 

13 

10 

15 

11 

PULLIN ME BACK 
CI-INGY FEATURING TYRESE 

NO.1(3WKS) ltJ 
SLOT -A- LOT /CAPITOL 

I KNOW YOU SEE IT ltr 
YUNG JOC FEAT. BRANDY 'MS. B.' HAMBRICK BLOCK /BAD BOY SOUTH /ATLANTIC 

SHOULDER LEAN 
YOUNG DRO FEATURING T.I. 

SEXY LOVE 
NE -VO 

GRAND HUSTLE /ATLANTIC 

Gtr 
DEF JAM /IDJMG 

CALL ON ME Utr 
JANET& NELLY VIRGIN 

S.E.X. It( 
LYFE JENNINGS COLUMBIA /SUM 

U AND DAT N 
E-40 FEATURING T- PAIN& KANDI GIRL SICK WID' IT /BME/WARNER BROS. 

(WHEN YOU GONNA) GIVE IT UP TO ME 1J 
VP /ATLANTIC 

N2tr 
NEXTSELECTION /BAD BOY /ATLANTIC 

COLUMBIA /SUM 

SEAN PAUL FEATURING KEYSHIA COLE 

ME & U 
LASSIE 

DEJA VU 
BEYONCE FEATURING JAY -Z 

#1 MOST ADDED 
IT'S OKAY (ONE BLOOD) Game (GEFFEN /INTERSCOPE) 

#1 MOST INCREASED PLAYS 
SAY GOODBYE Chris Brown (JIVE /ZOMBA) 

TOP 5 NEW AND ACTIVE 
FAVORITE GIRL Marques Houston (T.U.G.NNIVERSAL MOTOWN) 

TAKE ME AS I AM Mary J. Blige (MATRIARCH /GEFFEN /INTERSCOPE) 

IN THE GHETTO Busta Rhymes Feat. Rick James (AFTERMATH /INTERSCOPE) 

ITS OKAY (ONE BLOOD) The Game Feat. Junior Reid (GEFFEN /INTERSCOPE) 

I CALL IT LOVE Lionel Richie (ISLAND /IDJMG) 

COMPLETE URBAN CHART ON PAGE 40 

< TITLE 
tr ARTIST 

3ó 

N NIELSEN BDS Str HITPREDICTOR 
CERTIFICATIONS STATUS 

IMPRINT / PROMOTION LABEL 

4 12 
I CALL IT LOVE 
LIONEL RICHIE 

NO. i (1 WK) 
ISLAND /IDJMG 

O 

25 

33 

39- 

13 

17 

21 

41 

9 

22 

FLY LIKE A BIRD 
MARIAH CAREY 

FIND MYSELF IN YOU 
BRIAN MCKNIGHT 

CAN'T LET GO 
ANTHONY HAMILTON 

SHINE 
LUTHER VANDROSS 

ME TIME 
HEATHER HEADLEY 

ENOUGH CRYIN 
MARY J. BLIGE FEATURING BROOK -LYN 

BE WITHOUT YOU 
MARY J. BLIGE 

THERE'S HOPE 
INDIA.ARIE 

YESTERDAY 
MARY MARY 

ISLAND /IDJMG 

UNIVERSAL MOTOWN 

SO SO CEF /ZOMBA 

J/RMG 

RCA /RMG 

MATRIARCH /GEFFEN / INTERSCOPE 

N4 
GEFFEN / INTERSCOPE 

#1 MOST ADDED 

UNIVERSAL MOTOWN 

MY BLOCK /COLUMBIA /SUM 

GOT YOU HOME Luther Vandross (J /RMG) 

#1 MOST INCREASED PLAYS 
SISTA BIG BONES Anthony Hamilton (SO SO DEF /ZOMBA) 

TOP 5 NEW AND ACTIVE 
BRING IT HOME Silena Murrell (UNIVERSAL MOTOWN) 

HEALING Kelly Price (GOSPO CENTRIC/ZOMBA) 

CRAZY Gnarls Barkley (DOWNTOWN /LAVA) 

HURRICANE SONG Allen Watty (MUSIC U CAN FEEL) 

I'M IN LOVE WITH A MARRIED WOMAN Omar Cunningham (ENO ZONE) 

COMPLETE URBAN AC CHART ON PAGE 41 
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1 34 
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4 31 

6 15 
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9 24 
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IMPRINT / PROMOTION LABEL 

LEAVE THE PIECES 
THE WRECKERS 

BRAND NEW GIRLFRIEND 
STEVE HOLY 

IF YOU'RE GOING THROUGH HELL... 
RODNEY ATKINS 

GIVE IT AWAY 
GEORGE STRAIT 

BRING IT ON HOME 
LITTLE BIG TOWN 

BUILDING BRIDGES 
BROOKS & DUNN WITH SHERYL CROW & VINCE GILL 

SUNSHINE AND SUMMERTIME 
FAITH HILL 

WOULD YOU GO WITH ME 
JOSH TURNER 

THE WORLD 
BRAD PAISLEY 

SUMMERTIME 
KENNY CHESNEY 

NO.10WK) Gtr 
MAVERICK/WARNER BROS./WRN 

#1 MOST ADDED 
MY WISH Rascal Flatts (LYRIC STREET) 

CURB 

N it 
CURB 

Utr 
MCA NASHVILLE 

EQUITY 

7tJ 
ARISTA NASHVILLE 

1r 
WARNER BROS. /WRN 

Gtr 
MCA NASHVILLE 

N W 
ARISTA NASHVILLE 

:ti 
BNA 

#1 MOST INCREASED PLAYS 
MY WISH Rascal Flatts (LYRIC STREET) 

TOP 5 NEW AND ACTIVE 
DIXIE LULLABY Pat Green (BNA) 

READY TO ROCK (IN A COUNTRY KIND OF WAY) Aaron Tippin (NIPPIT) 

SO AM I Trent Willmon (COLUMBIA) 

BAMA BREEZE Jimmy Buffett (MAILBOAT /RCA) 

THAT KINDA DAY Sarah Buxton (LYRIC STREET) 

COMPLETE COUNTRY CHART ON PAGE 48 
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6 

7 

o 

N NIELSEN BDS * HITPREDICTOR 

W 
= TITLE CERTIFICATIONS STATUS 

ARTIST IMPRINT / PROMOTION LABEL 

1 35 

2 26 

4 55 

23 3 

7 37 

5 46 

6 62 

9 17 

8 29 

10 29 

BAD DAY 
DANIEL POWTER 

UNWRITTEN 
NATASHA BEDINGFIELD 

YOU'RE BEAUTIFUL 
JAMES BLUNT 

WHAT'S LEFT OF ME 
NICK LACHEY 

EVER THE SAME 
ROB THOMAS 

BECAUSE OF YOU 
KELLY CLARKSON 

YOU AND ME 
LIFEHOUSE 

BLACK HORSE & THE CHERRY TREE 
KTTUNSTALL 

WHO SAYS YOU CAN'T GO HOME 
BON JOVI 

WHEN DID YOU FALL (IN LOVE WITH ME) 
CHRIS RICE 

NO. 1(18 WKS) 

#1 MOST ADDED 
THE BRIDGE Elton John (ROCKET /INTERSCOPE) 

N3 
WARNER BROS. 

N3 Gtr 
EPIC 

N3 
CUSTARD /ATLANTIC 

N 
JIVE /ZOMBA 

N 
MELISMA /ATLANTIC 

N4 
RCA /RMG 

N5 
GEFFEN 

N Gt r 
RELENTLESS /VIRGIN 

N2 Ur 
ISLAND /IDJMG 

IN O /COLUMB A 

#1 MOST INCREASED PLAYS 
HAVE YOU EVER SEEN THE RAIN Rod Stewart (J/RMG) 

TOP 5 NEW AND ACTIVE 
FAR AWAY Nickelback (ROADRUNNER /IDJMG) 

FIND YOUR WINGS Mark Harris (INO /COLUMBIA) 

JUST LIKE HEAVEN Katie Melua (DRAMATICO) 

BEST OF FRIENDS Livingston Taylor Feat. Carly Simon (CHESKY) 

JUST IN TIME Tony Bennett Duet With Michael Buble (RPM /COLUMBIA) 

COMPLETE AC CHART ON PAGE 51 

THERE'S MUCH MORE @ www.RadioandRecords.com 
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N NIELSEN BDS 1I HITPREDICTOR 
CERTIFICATIONS STATUS 

IMPRINT / PROMOTION LABEL 

2 15 CRAZY NO. 1(1 WK) 
GNARLS BARKLEY DOWNTOWN /LAVA 

3 43 OVER MY HEAD (CABLE CAR) N2 
THE FRAY EPIC 

1 31 
BLACK HORSE & THE CHERRY TREE N 
KTTUNSTALL RELENTLESSNIRGIN 

7 17 
MOVE ALONG N 
THE ALL -AMERICAN REJECTS DOGHOUSE /INTERSCOPE 

WAITING ON THE WORLD TO CHANGE B 10 
JOHN MAYER AWARE /COLUMBIA - 

4 29 SAVIN' ME N2 
NICKELBACK ROADRUNNER /IDJMG 

6 38 UNWRITTEN N3 yyr 
NATASHA BEDINGFIELD EPIC 

5 9 DANI CALIFORNIA N 
RED HOT CHILI PEPPERS WARNER BROS. 

12 R FAR AWAY 
NICKELBACK ROADRUNNER /IDJMG 

16 
THE RIDDLE 
FIVE FOR FIGHTING 

#1 MOST ADDED 

AWARE /COLUMBIA 

CALL ME WHEN YOU'RE SOBER Evanescence (WIND -UP) 

#1 MOST INCREASED PLAYS 
CHASING CARS Snow Patrol (POLYDOR /A &M /INTERSCOPE) 

TOP 5 NEW AND ACTIVE 
WANTED DEAD OR AUVE Chris Daughtry (RCA/S /RMG) 

SEXYBACK Justin Timberlake (JIVE/ZOMBA) 

HALEY Needtobreathe (ATLANTIC/LAVA) 

LEARNING THE HARD WAY Gin Blossoms (HYBRID) 

NOT READY TO MAKE NICE Dixie Chicks (COLUMBIA) 

COMPLETE HOT AC CHART ON PAGE 52 

SMOOTH JAZZ 
= TITLE 

ARTIST 

N NIELSEN BDS 
CERTIFICATIONS 

IMPRINT / PROMOTION LABEL 

1 1 13 WHAT DOES IT TAKE (TO VAN YOUR LOVE) 
PETER WHITE 

TRUE BLUE 
MINOI ABAIR 

ALWAYS THINKING OF YOU 
NICK COLIONNE 

CHILLAXIN 
EUGE GROOVE 

6 8 FREE AS THE WIND 
THEJAZZMASTERS 

2 

3 

o 
o 
b 

o 
O 
o 

2 23 

3 30 

5 ä 24 

4 20 

11 

11 17 

33 

26 

GET DOWN ON IT 
WAYMAN TISDALE 

NO.1(10 WKS) 
LEGACY /COLUMBIA 

GRP/VERVE 

NARADAJAll/BLG 

NARADAJAll/BLG 

TRIPPIN'N' RHYTHM/V2 

RENDEZVOUS 

MY LOVE'S LEAVIN' 
FOURPLAY FEATURING MICHAEL MCDONALD BLUEBIRD /RCA VICTOR 

FORWARD EMOTION 
PIECES OF A DREAM 

LET'S GET STARTED 
BRIAN CULBERTSON 

MISMALOYA BEACH 
RAY PARKER JR. 

#1 MOST ADDED 
MORNING George Benson & Al Jarrean (CONCORD] 

#1 MOST INCREASED PLAYS 

HEADS UP 

GRP /VERVE 

RAYDIO 

THE TOTAL EXPERIENCE Boney James Featuring George Duke (CONCORD] 

TOP 5 NEW AND ACTIVE 
SMOKE MIRRORS Lee Ritenour (PEAK /CONCORD) 

ITS ALL RIGHT Aaron Neville (BURGUNDY /SONY BMG STRATEGIC MARKETING GROUP) 

SHOW ME Michael Lington (RENDEZVOUS) 

I'LL MAKE LOVE TO YOU Kirk Whalum (RENDEZVOUS) 

GEORGY PORGY Nils (BAJA/TSR) 

COMPLETE SMOOTH JAZZ CHART ON PAGE 54 

HERITAGE ROCK 

to TITLE 
WgARTIST 

1 1 21 

e 
o 

o 
o 

ti 

N NIELSEN BDS Cf HITPREDICTOR 
CERTIFICATIONS STATUS 

IMPRINT / PROMOTION LABEL 

ANIMAL I HAVE BECOME 
THREE DAYS GRACE 

THROUGH GLASS 
13 

STONE SOUR 

133 

7s 

9 

11 

29 

9 

5 

THE DIARY OF JANE 
BREAKING BENJAMIN 

LIPS OF AN ANGEL 
HINDER 

ORIGINAL FIRE 
AUDIOSLAVE 

LAND OF CONFUSION 
DISTURBED 

SHINE DOWN 
GODSMACK 

COMING UNDONE 
KORN 

HEROES 
SHINEDOWN 

TO BE LOVED 
PAPA ROACH 

NO. 1(9 WKS) 

#1 MOST ADDED 
HOLE IN THE EARTH Deftones (MAVERICK /REPRISE) 

JIVE /ZOMBA 

ROADRUNNER /IDJMG 

HOLLYWOOD 

UNIVERSAL REPUBLIC 

INTERSCOPE /EPIC 

REPRISE 

UNIVERSAL REPUBLIC 

VIRGIN 

ATLANTIC 

EL TONAL /GEFFEN 

#1 MOST INCREASED PLAYS 
THE POT Tool (TOOL DISSECTIONALNOLCANO / ZOMBA) 

TOP 5 NEW AND ACTIVE 
REDNECK Lamb Of God (PROSTHETIC/EPIC) 

LET IT ALL BLEED OUT Rob Zombie (GEFFEN) 

READY TO FALL Rise Against (GEFFEN) 

KNIGHTS OF CYDONIA Muse (WARNER BROS.) 

SAVE ME SORROW Bullets And Octane (RCA/RMG) 

COMPLETE ACTIVE ROCK CHART ON PAGE 57 
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TITLE 
ARTIST 
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o 
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ALTERNATIVE 
TITLE 
ARTIST 

I: NIELSEN BDS Lr7 HITPREDICTOR 
CERTIFICATIONS STATUS 

IMPRINT / PROMOTION LABEL 

ANIMAL I HAVE BECOME 
THREE DAYS GRACE 

MISS MURDER 
AFI 

WHEN YOU WERE YOUNG 
THE KILLERS 

THE KILL (BURY ME) 
30 SECONDS TO MARS 

TELL ME BABY 
RED HOT CHILI PEPPERS 

ORIGINAL FIRE 
AUDIOSLAVE 

THE DIARY OF JANE 
BREAKING BENJAMIN 

THROUGH GLASS 
STONE SOUR 

CALL ME WHEN YOU'RE SOBER 
EVANESCENCE 

DANI CALIFORNIA 
RED HOT CHILI PEPPERS 

NO. 1(1 WK) 

#1 MOST ADDED 
NAUSEA Beck ( INTERSCOPE) 

JNE20MBA 

TINY EVIUINTERSCOPE 

Uf 
ISLAND /IDJMG 

IMMORTAUVIRGIN 

WARNER BROS. 

- Ul 
INTERSCOPE /EPIC 

Q 
HOLLYWOOD 

ROADRUNNER /IDJMG 

WIND -UP 

NitT 
WARNER BROS. 

#1 MOST INCREASED PLAYS 
NAUSEA Beck ( INTERSCOPE) 

TOP 5 NEW AND ACTIVE 
FAKE TALES OF SAN FRANCISCO Arctic Monkeys (DOMINO) 

HATE (I REALLY DONT UKE YOU) Plain White T's [HOLLYWOOD) 

GONE DADDY GONE Gnarls Barkley (DOWNTOWN/LAVA) 

ROCKSTAR Nickelback (ROADRUNNER /IDJMG) 

UPS UKE MORPHINE Kill Hannah (ATLANTIC) 

COMPLETE ALTERNATIVE CHART ON PAGE 56 
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CERTIFICATIONS 

IMPRINT / PROMOTION LABEL 

1 2 11 

o 
21 

26 

4 7 7 

© 
o 
o 
o 
o 

12 

21 

7 

18 

11- 

7 

SAVING GRACE 
TOM PETTY 

DANI CALIFORNIA 
RED HOT CHILI PEPPERS 

CRAZY BITCH 
BUCKCHERRY 

ROCKSTAR 
NICKELBACK 

THROUGH GLASS 
STONE SOUR 

NO. 10 WK) 
AMERICAN/WARNER BROS. 

N 
WARNER BROS. 

ELEVEN SEVEN /LAVA 

MOST INCREASED PLAYS 
ROADRUNNER /IDJMG 

ROADRUNNER /IDJMG 

ANIMAL I HAVE BECOME 
THREE DAYS GRACE JIVE /ZOMBA 

INTERSCOPE /EPIC 

ORIGINAL FIRE 
AUDIOSLAVE 

THE DIARY OF JANE 
BREAKING BENJAMIN 

LIPS OF AN ANGEL 
HINDER 

HEROES 
SHINEDOWN 

#1 MOST ADDED 

HOLLYWOOD 

UNIVERSAL REPUBLIC 

ATLANTIC 

TELL ME BABY Red Hot Chili Peppers (WARNER BROS.) 

#1 MOST INCREASED PLAYS 
ROCKSTAR Nickelback (ROADRUNNER /IDJMG) 

TOP 5 NEW AND ACTIVE 
CONCRETE JUNGLE Black Label Society (ROADRUNNER/IOJMC) 

THE REINCARNATION OF BENJAMIN BREEG Iron Maiden (SANCTUARY) 

BEER! Psychostick (ROCK RIDGE) 

COME ON, COME DPI, COME ON Cheap Trick (CHEAP TRICK UNLIMITED /BIG3) 

THE ADVENTURE Angels And Airwaves (SURETONE/GEFFEN) 

COMPLETE HERITAGE ROCK CHART ON PAGE 58 

THERE'S MUCH MORE @ www.RadioandRecords.com FOR WEEK ENDING AUGUST 27, 2006 
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CERTIFICATIONS 
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10 

10 

3 13 

2 10 

5 9 

6 6 

4 14 

7 25 

8 9 

10 4 

9 6 

WAITING ON THE WORLD TO CHANGE 
JOHN MAYER 

IS IT ANY WONDER? 
KEANE 

SAVING GRACE 
TOM PETTY 

HOW TO SAVE A LIFE 
THE FRAY 

CHASING CARS 
SNOW PATROL 

CRAZY 
GNARLS BARKLEY 

SUDDENLY I SEE 
KT TUNSTALL 

PUT YOUR RECORDS ON 
CORINNE BAILEY RAE 

THREE MORE DAYS 
RAY LAMONTAGNE 

GET IT LIKE YOU LIKE IT 
BEN HARPER 

#1 MOST ADDED 
NAUSEA Beck ( INTERSCOPE) 

NO.1(5 WKS) 
AWARE/COLUMBIA 

INTERSCOPE 

AMERICAN /WARNER BROS. 

EPIC 

POLY DORIASM(INTERSCOPE 

N 
DOWNTOWN /LAVA 

RELENTLESS /VIRGIN 

CAPITOL 

RCA /RMG 

VIRGIN 

#1 MOST INCREASED PLAYS 
NAUSEA Beck ( INTERSCOPE) 

TOP 5 NEW AND ACTIVE 
HOT COOKIN' G. Love (BRUSHFIRE/UNIVERSAL REPUBLIC) 

THRILL OF IT Robert Randolph & The Family Band (WARNER BROS.) 

BALANCING THE WORLD Eliot Morris (UNIVERSAL MOTOWN) 

NAUSEA Beck (INTERSCOPE) 

WORK IT OUT Jurassic 5 Featuring Dave Matthews Band ( INTERSCOPE) 

COMPLETE TRIPLE A CHART ON PAGE 60 

SEPTEMBER 1, 2006 



HE'S COMING BACK... 

HIT YOUR PLAYLISTS THIS F LL! 

WINNER OF FIVE DOVE AWARDS: 
* Two -time Male Vocalist of the Year (2004, 2005) * New Artist of the Year (2004) 

* Rock Recorded Song for "Stay" (2005) * Special Event Album for Music Inspired by the 
Chronicles of Narnia: The Lion, The Witch and The Wardrobe (2006) 

9 BACK TO BACK #1 HITS: 
"Understand" "1 Still Believe" "Take My Life" "Right Here" "Walk By Faith" 

"Stay" "Lay Down My Pride" . "Take You Back" "This Man" 

2005 R &R AC & CHR Song of the Year for Take You Bac 
P Christian Music Awards 2004 & 2005 Songwriter of the Year 

ASCAP 2005 Song Of The Year for "Take You Bacs" 

10 NATIONAL TOURS! 
On September 8th look for a brand new single from 
his highly -anticipated new record Beyond Measure 

21.106 BEC Recordings PO Box 12693 Seattle. WA 98111 www becrecordings.corn, www.jeremycamp.co t 



CHIN 
AGAIN.. 

SLOrALOT 

PULLIN' ME BACK FEAruRiN(;TYRESE 
#1 URBAN RECORD #1 RHYTHMIC RECORD 

IN THE NATION 



NEWSSTAND PRICE $6.50 

Def 
i Jám 

ISLAND recordings 

IDJMG Wins Big 
Congrats to the Island Def Jam Music Group! 

Hoobastz nk (Island /IDJMG) score Most Added at Pop 

and Hot AC, with 20 and 12, respectively; their "If I Were 

You" also debuts at No. 36* at Hot AC. Meanwhile, Ne -Yo 

(Def Jarr /IDJMG) picks up Most Added at Rhythmic, 

where his "When You're Mad" gets 35 adds and debuts at 

No. 38 *, and at Urban, with 30 adds. 

MARCH 10, 2006 
Alternative's Top 20 
Rock Formats Editor Steven Strick wanted to compile a 

list of the top Alternativa stations that wasn't based on 

ratings. He came up wits the idea 01 having record - 

company promotion deaartmentE vote for their favortes, 

and this week we offer )rofiles of 

the 20 stations that 

topped the list, 

including each 

station's 10 most - 

played songs of the year 

so far. The madness 

begins on Page 55. 

17fr1k Stupid Qirls 
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CHART TOPPER 

#1 VIDEO 
DOWNLOAD 11 

[til 
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n 

WKSS/HARTFORD 

NEW AT HOT AC: 
WTMX /CHICAGO 
WZPL /INDY 
KIMN /DENVER 

PRODUCED BY BILLYMANN FOR THE WELL LTD. 
EXECI. TIVE PRODUCER: PINK 

MANA DEMENT: ROGER DAVIES FOR RDWM 
LAURA WILSON - STEVEN MANZANO 
IRENE TAYLOR - LISA GARRETT 

© 2006 LAFACE RECORDS 

ZO BA LABEL GROUP 



The 3rd Most List 
IS NOT 

To Talk Show In The Country... 

UST T H 1 R D 
MEN 25 -54 

Rank Market Share 

2 Miami WIOD -AM 6.5 

1 Salt Lake City KNRS -AM 5.8 

1 Columbus, OH WTVN -AM 12.9 

2 Richmond WRVA -AM 9.7 

2 Omaha KFAB -AM 8.4 

2 Syracuse WSYR -AM 10.0 

2 Harrisburg WHP -AM 9.9 

2 Toledo WSPD -AM 10.9 

2 Columbia, SC WVOC -AM 8.8 

2 Ft. Wayne WOWO -AM 13.4 

1 Boise KIDO -AM 11.6 

1 Panama City WY00 -FM 14.8 

Source: Arbitron Fall 2005, Men 25 -54, MSA, AQH Share, Rank, exact times. 

THE 
GLENN BECK 
PROGRAM 

212.445.3922 


