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THE WHO TO RELEASE
NEW STUDIO ALBUM

FIRST RECORD BY
HALL OF FAMERS
IN NEARLY 25 YEARS

The WHho stands alone in Rock music. The
most explosive live act ever to appear on stage
will release Endless Wire 10/3], their first
studio album in over 25 years on Universal
Republic Records. Alone among the great
bands, the Who has found itself at the center of
every major Rock event — Monterey, Woodstock,
the Isle of Wight, the Concert for Kampuchea, Live Aid, the Concert
for NYC. In Philadelphia at the opening night of the North Ameri-
.can leg of the tour Pete townsend said, "we're finally doing a world
our”. Coming off two sold out shows in New York City's Madison Square Garden, Q104 New York PD Bob Buchmann
comments “The minute we got the new WHO, Baba O'Reilly was playing on air. We ran it into the studio for the double-
shot...as the song ended and the mic went live. All the excitement of old time radio as we got caught with our pants
down, but ‘It's Not Enough’ is that important. It's true blue WHO.” After almost 40 years, The Who is still the touch-
stone for Rock-and-roll greatness. They've sold over 100m albums and won every award including Grammys/Brit
Awards/Lifetime Acheivement. The new singles "|t's Not Enough” and "Tea & Theater™ were most added this week at
Rock and Triple A Radio. “It's Not Enough” debuts #4 on the Classic Rock Chart, #1 most increased spins and audience,
The debut Universal Republic CD Endless Wire, is in stores 10/31.

Hinder “Lips Of An Angel” Added to MTV. TRL Premiere 10/02

Hinder “Lips Of An Angel” is the radio phenomenon of 2006. Their just announced Platinum debut release
Extreme Behavior is currently in it's twelfth month in stores. This week’s sales on the band’s Platinum debut increase
18%, selling another 72,000 pieces, putting the band in the SoundScan Top 10 for the first time. Currently holding the
#1 ranking artist on myspace all genres, and after a successful chart topping run at Active Rock and Alternative, “Lips Of
An Angel” gets ready to move top S at CHR Top 40 with weekly spin increases of over 1000 spins for the fourth straight
week and a Rate The Music research ranking of Top S. Romeo at ZIOO/NY adds, "Don’t miss the Rock Ballad of 2006.
Hinder has been top S phones for the last four weeks with potential the size of Oklahoma. The ladies hear the lyrics and
keep coming back for more. The reaction at Z100 is HUGE!"™ With an overall audience now over 60 million, Hot AC
readies itself for another potential #1. Airplay leaders include: WPLI/NY, KDMX/Dallas and KHMX/Houston. KROQ/LA
leads the airplay charge at Alternative and brings Hinder to the forefront of the most influential rock audiences in America. See Hinder this fall on tour with
Nicketback and on solo headlining dates all over America and Canada. The debut Universal Republic CD Extresme Behavior, is in stores now.

UNIVERSAL REPUBLIC BREAKING NEWS:

NATALIE “LOVE YOU SO”

B96/CHICAGO 7 SPINS A DAY
KZHT/SLC 5 SPINS A DAY

“Showing all of the early signs that we look for in a new song at B96... the
female curiosity calls are heating up and we expect it to go all the way for B96”

- Erik Bradley, B96

“LOVE this song, showing enormous research potential after 150 spins”

- Jetf McCartney KZHT/SLC

Webstar “Chicken Noodle Soup”
Premiereson MTV’s TRL 10104

W Something special happened this past spring
it in New York City, Young B wrote this catchy,
neighborhood friend Webrstar, which features
the chorus: “Chicken noodle soup, chicken
noodle soup, chicken noodie soup, wit' a soda
| on the side.” During recording, she came up
with the dance’s signature arm motions,
mchilumﬁ-lyncs.'wutmoumm .."Webstar is a party
promoter, and when they want people to move back at the party, they move
their arms and say, ‘Clear it out,’ says Young B, whose video premiered on
BET's 106 and Park. “Kids don't have fun no more. They don't make music
for kids. Everyone's acting all grown-up”, says Webstar, 19....."1t's different
and silly...It's just fun”, Approaching Top 10 on the Rap Chart, “Chicken
Noodle Soup™ also holds the Top 10 Ranking at BET and MTV JAMS.
Added to MTV2 and will premiere on MTV's TRL 10/4. Already a top 10
ringtone with over 27,000 sold weekly. Mix in five million views on YOU
TUBE, HOT97, #) requests and America has the dance sensation of
2006. “The dance all the kids in Harlem are doing.... Atlanta had
laffy taffy...New York has the Chicken Noodle Soup”, comments EBRO
HOT97/New York. Most added at Urban and Crossover radio with over
80 new stations including: HOT97/NewYork, KDAY/Los Angeles,
KMEL/San Francisco,KKDA/Dallas, KBFB/Dallas, WPHI/Philadelphia,
WKYS/Washington, WPGC/Washington, WILB/Detroit,
WHTA/Atlanta, and WPO’W/Miami. Check out the Universal Republic
debut (D Webstar Presents: Caught in The WEB, in stores NOW!

INSTORES: : GOING FOR ADDS:

Webstar Webstar Presents: Caught In The WEB In-Stores NOW Blak Jak “Bobbin’ My Head” Rhythmic/Urban  Impacting NOW
Big Tuck The Absolute Truth In Stores Y0/24 The Who “it's Not Enough”/“Tea & Theater™ AAA/Rock Impacting NOW
The Who Endless Wire In Stores 10/31 Matt Costa  “Cold December”™ " AAA/AR Add Date 10/03
Blak Jak  Place Your Bets In-Stores 12/5 Webstar “Chicken Noodle Soup” Top 40 Add Date 10/03
Baby Boy Across the Water In-Stores 12/13 Hinder “How Long” Active Rock Add Date 10/77
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| classic. The first chapter from her
' extraordinary new holiday album,
Wintersong.
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Stacey Goldfaden, previously ABC Radio
Networks senior director of Western sales,
has been named national sales manager of
Clear Channel/Los Angeles. Partnering with
Guy Goldschmidt, Goldfaden will oversee
sales for the company’s eight Los Angeles
stations . . . After 15 months, industry vet
Bob Huntley exits the market manager post
at Clear Channel’s Columbia, S.C., cluster . ..
Capitol VP of aiternative and rock promo-
tion Ted Vol exits the label after more than
of alternative and rock promotion, steps up
to run the department . . . Salem
Communications has named Mark Thomas
GM for news/talk WGTK/Louisville.

P> SHAKERS
Ken Stern, National Public Radio executive VP
since November 1999, steps up to CEO. Stem
succeeds Kevin Klose, who will continue as
president and a member of the NPR board of
GM of its record label, Firm Music, and recruit-
ed Wendy Ellis to handle radio promotion, mar-
keting and tour marketing for the label and the
Firm’s client roster. Ellis was marketing director
at ABC Radio’s active rock KXXR/Minneapolis
since 1999 . . . Warner Bros. VP of rock for-
mats Mike Rittberg segues to sister company
Reprise Records as senior VP of promotion . . .
CHUM Radio has upped director of research
Kesry French to VP of business analysis and
hot AC CHUM-FM/Toronto PD Rob Farina to
VP of program development.
——— ]

FCC Unveils Homeland

Security Division

The FCC has unveiled its Public

Safety and Homeland Security

Bureau, a new division to promote an

“efficient, effective and responsive

organizational structure” and to

“better promote and address public

safety, homeland security, national

security, emergency management

and preparedness, disaster

management and related issues.”

The bureau will also develop and
recommend “policy goals, objectives,
rules, regulations and programs,”
Mmmgﬂmmy
system and a revamp of the
Emergency Alert System.

Announced last spring, the bureau
will redeploy some 400 staffers from
other parts of the FCC.

SEPTEMBER 29, 2006

Post-Spitzer Realities

New York State Artorney General Eliot Spitzers crackdown on indie
recond promoters and payola as ercated a world w ith new realities—
and challenges—tor radio and labeks, panclists agreed at two separate
swsions on the topic at the R&R Comvention in Dallas last week.
“1 rell mwy clients to get written contracts for any goods they get.to
e werv tramsparent about everything.” said Peter Gould, a lawyer with
Washington, D.C.-based Leventhal Senter & Lerman, Gould stressed
the “importance of proper sponsorship identification. Everything shoukd be aboveboand”
Panclists said that the rules are now clearer Where there were once gray arcas. fewer

Brown Clemons

questions now exist. But one panclist reported that “FedEx envelopes™ are still distrib-
uted to air talent=with three CHs and 10 S100 bills in them, but people are 3 littde sarter
about it” And there are fewer of them, he said.

Terryl Brown Clemons, the assistant deputy attorney general who served as lead inves-
tiggtor in Spitzer’s payola probe, said she was “disturbed” by some of what she learned
but added. 1t is clear that they have chageed the way they do business™

Clemons later said, “There is now a greater undentanding about what can and can-
not be done. The attorney general does not want to chill refationships between labels
and radio employees. Ttems of value, contess, trips and tickets offered to radio station
employees in exchange for airplay or in exchange for an increased mumber of spins in
an ceffort to manipulate the charts—that’s where the problemns arose” —Jeflrey Yorke

NUMBER CRUNCH

34 SI5B $99

The annual ad dollars at stake after
the Advertising Coalition’s Jim
Davidson warned broadcasters
that the Feds. teamed with chik-
dren’s achvocate groups, would ban
kids’ junk food advertising. Sen.
Sam Brownback, R-Kan., and the
FCC's Kevin Martin and Deborah
Taylor Tate have since tormed a
task force, “Media and Childhood
Obesity: Today and Tomorrow.

Indecency: ‘A Balancing Act’ Unclear
Even To FCC Commissioners

WMMWMMIkMWCEOMMw&dimm
FCCW‘MMMMWM:MM&M:NMNABM
Show: “What is it that we can’t say?”
m&xtmuswmdm‘mﬂnawdththadbemdmwakﬂnm
mmmnmmkmmmmmdm.
'I'Hdnoumwadswtfdhmldon’thawtoﬁtumm",'quippedwoweﬂ,m
WMFCCMMMMMMMIWMMMM."TheFCC'ssuw
Mnﬂnmu“ﬂ'hs&d.%bncmmﬁmhmwmw
mdwmalIMf&MMdech,Mka-
edgedﬁnt'themmh«dumﬁntthcmﬁvemkykemhkdwhwef
mwdowbmm.'ﬂkhlwm'hﬁmﬁm'm
dcddunhuwhdldﬂmeﬁectmw'msﬁh'sndmmm
'm-dmhsld.l'mahﬂewimdnwﬂ,wﬁdmwndmdqoodbmdm
'Wecan'ttdlyouhadvmwhtyouunmdmdo.wmddbtunmto
censorship.” —Jeffrey Yorke

The price at which iBlquity
Digital is selling three different
HD radio models to broadcasters
for listener giveaways. Models
include an auto connector that
upgrades factory-installed car
radios to recelve HD2
programming, a table-top radio
and a companent tuner for
home audio systems,

The number of House
Democrats, led by New York
Rep. Maurice Hinchey, who
asked FCC Inspector General
Kent Nilsson to launch a probe
into two missing FCC reports
on media ownership and
consolidation. The call for an
investigation was initiated by
Sen. Barbara Boxer, D-Calif.

www americanradiohistorv com
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Rehr Mounts NAB
Offensive

The new president/CEO of the NAB
came to Dallas Last week on a mission to
spread what he calls the “reinvention and
redetining of radio”

Speaking at Jacobs Media Summic §1L
the precursor to the RER Convention,
David Rebr outlined strategies the group
is working on to promote terrestrial radio.

Vowing to go on the offense, the former
“beer guy” pledged to
promote the medium
through cvery means
powsible and respond
to amy and all misin-
the
. media about radio,

Rehr the
NAB' initiative cen-

formation  in

sid

Rehr

ters on “rebuilding cuthusiam™ for radio,
He abo pushed for the industry to
cembrace technology,

Promising 2 complete realignmient of
the NAB

wrapped by promising to “continue to

aan orgaization,  Rebr
build broadeaster value,” something he's
talked about in mectings with memnbens of
Congrss and broadeastens sinee his tenure
began last December.

Listeners Stay Tuned

Conteary to popular belict, far fewer listen-
en change stations when a4 commervial
comes on the radio thin previously
thought. Acconling to a new study trom
Arbitron, Media Monitors and Coleman,
radio commercials on average retain 92%
of the lead-in audience,

Conducted in fall 2003, the study exam-
ined 93.876 connmercial breaks in Houston.
Using its Portable People Meter. it comparad
the andience kevel for cach minute of a com-
mercial break with the andienee for the
minute betore the commerciak begm.

Not surprisingy. retention leveb vary by
Tength of commervial stopset, demographic
and daypart. For example. commercials in
a onc-minute break retained 99.6% of the
ovenall audicnce. But for a six-minute pod.
retention dropped o 87.9%.

Among 12- to 17-year-olds. audience
levels dropped to 81.7% by the end of 3
six-minute pod.

MORE ONLINE - www.RadioandRecords.com

THERE'S MUCH\ORE @ www.RadiocandRecords.com
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THE BEST REVIEWED HIP HOP ALBUM OF THE YEAR.

“ALBUM OF THE MONTH. ‘FEST'S MAJOR LABEL DEBUT DELIVERS A STACK OF CRISP AND CONFI-
DENT RADIO JAMS. THIS IS HIGH DEFINITION HIP-HOP FROM A SOUTHSIDE SPITTER WHOSE
BLUE COLLAR POPPING KEEPS HIM STRICTLY SNAPPING NECKS. % * % %"

“HAVING WON A GRAMMY LAST YEAR FOR COWRITING KANYE WEST'S HIT “JESUS WALKS",
RHYMEFEST MAKES AN EXCITING MAJOR-LABEL DEBUT AS A SOLO ARTIST WITH BLUE COLLAR.
THE HUMOR AND BLUE-COLLAR HEART ARE ALL RHYMEFEST. TOP RATING!”

“RHYMEFEST HAS BRAINS, WIT & A GREAT DEBUT CD. IT'S THE FRESHEST, FUNNIEST AND
CATCHIEST HIP-HOP OPENING SALVO SINCE — YOU GUESSED IT — KANYE'S DEBUT.”

“RHYMEFEST'S DEBUT IS IMPRESSIVE. ON BLUE COLLAR, THE GREGARIOUS MC SPITS UNDER-
DOG NARRATIVES AND GUT-BUSTING PUNCH LINES OVER SOUL-DRENCHING BEATS PRODUCED
BY KANYE WEST, JUST BLAZE AND MARK RONSON. HIGH RATING!”

“A RAPPER WITH A BROAD PERSPECTIVE AND SOMETHING TO SAY. TENACIOUS, PLAINSPOKEN,
EARNEST BUT NOT HUMORLESS — A RAPPER WHO CARES ABOUT SOMETHING MORE THAN HIM-
SELF.”

“HE FLOWS LIKE A MASTER OF THE RAP TRADE ON HIS DEBUT.”
“RHYMEFEST IS EXACTLY WHAT HIP-HOP NEEDS MORE OF."

KMEL San Francisco

e KNDA |

KPTY Houston e WRVZ
WRDW 71, ALL = WKPO
KBMB Sacramento | WNHT f |
KKSS | G“‘“. 3 WZBZ i
KWIN Siock i KBLZ 1/

| CHEAT!

FEATURING MARID

*.ew single tells all

@@ “ALL GIRLS CHEAT”
NEW SINGLE FROM HIS DEBUT ALBUM BLUE COLLAR

PARENTAL

A 3 JEALLIDG o WWW RHYMEFEST.COM WWW ALLIDORECORDS.COM WWW JRECORDS.COM
2006 J RECORDS. A UNIT OF SONY BMG MUSIC ENTERTAINMENT

oo ) PV PN SN Pt N oy
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RHYTHMIC

RAP

URBAN

URBAN AC
GOSPEL
CHRISTIAN AC
CHRISTIAN CHR
CHRISTIAN ROCK
INSPO

COUNTRY

AC

HOT AC

SMOOTH JAZZ
ALTERNATIVE
ACTIVE ROCK
HERITAGE ROCK
TRIPLE A
LATINROCK / ALTERNATIVE
REGIONAL MEXICAN
LATIN POP
LATIN TROPICAL
LATIN RHYTHM
AMERICANA

NATASHA BEDINGFIELD
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Rockstar /
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How text messaging can evolve from
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18 R&R CONVENTION 2006
Three days in Dallas: Feel the magic
again in living color.

‘ Rather than

22 PUBLISHER'S PROFILE:

BRUCE MITTMAN

Former GM of WAAF/Boston finds new
radio life as station owner and ad
agency CEO.

DEPARTMENTS

6 NEWS/TALK/SPORTS
Guys dig this chick: WFNY/New York’s
“Radio Chick” Leslie Gold. l
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e
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CHR/Top 40
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Country
AC/Hot AC
Smooth Jazz
Rock
Triple A
Latin
National Airplay
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MARKETING/SALES
Podcasting for profit: Radio’s future is
closer than you think.

BY THE NUMBERS
There’s more to Milwaukee than
cheese, brats and beer.

STREET TALK

Say howdy to the new PD at heritage
CHR/top 40 WFLY/Albany, and meet
the semifamous Orlando residents who
subbed for Doc & Johnny.

p Click on
Conventions
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NEWS / TALK / SPORTS

WXRK/New York at the time. called me atter

he got the tape and told me 1 was qwful. but

said he heard “genius” in me and wanted to belp.

. Tim is really the guy who got me into radio.
He introduced me to my first real job at

- WRKO/Boston. From there 1 moved on to do

—, two years in New York at WNEW—I got fired
[ ljSlla“y there  twice—then moved across town to
. women

WAXQ. and then did a year at Sirius betore
hate the coming back to conunercial radio here at {CBS
Radio’s) WFNY.™
show and
L)
men love it,
but that’s

CBS Rad-io éees ‘Gold’ in young male demgs
a
Guys Dig
This Chick
is Chic

Will The Real Leslie Gold Please
Stand Up?

I 5 When Gold co-hested the “Two Chicks Dish-

Show ing” show during her early career at WRKO, the

that program’s two-girtfriends-gossiping style was a tar

pleases cry from her show today. Asked about the stations

and people that influenced her style, Gold says.

Al Peterson .everyone =l gr‘::‘pup in the New York .m-'.; so those sta-
APeterson@RadioandRecords.com Isa VerY tions were my radio influence. 1 listened to
bland Howard Stern and. honestly, he's the reason 1 felt

here’s something about WENY (92.3 Free FM)/New York atter- | show.’ like there might be someplice for me on the

noon drive host Leslic Gold—aka “the Radio Chick™—that guys | —Leslie Cold radio. I thought that Howard Stern was great and

Continued on poge 8

6 really seem to like. Maybe it's the way she casually banters about
sex just fike one of their buddies. Perhaps it's.her provocative show
topics, like 20 questions with a hooker,”*“unedited speed dating”
or “gay for a grand” that attract their actention. Whatever it is, it's

fair to say that most of Gold’s male fans will tell you that she’s what you'd call
“a real guy's kind of girl” @ Gold didn’t take the typical route to a career in
radio. “Getting into radio was accidental,” she says. “After 1 sold my window
manufacturing business—which 1'd run for 10 years—I really felt I had a life-
changing opportunity, and I didn’t want to squander it. I really felt like 1 could
do something for love, rather than money, for a change.”

Deciding that being on the radio was that
something she could do for love, Gold went on
2 campaign. asking anyone and everyone it they
knew somebody in the radio business who
could help her get a start. One of those inquiries
finally paid oft. and she managed o land a job

working “for free” at a small, now-defunct New
England AM stadion.

Bitten by the radio bug, Gold began solicit-
ing her next move the old fashioned way—by
sending airchecks to anyone she'd ever heard of
in radio. “Tim Sabean, who was the PD of

CLOLOC

»
Yy

’. » m . '?-'s.

THERE'S MUCH MORE @ www.RadicandRecords.com
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Continued from poge 6

most of the other people | heard sucked. so maybe there
was 1 plice for mie somewhere between “suck™and *great.,”
After leaving WRKO to pursue a solo path, Gold was
told during her fint round at WNEW that the goal wis to
antract young adult males to the station. “With that focus 1
actually tound my voice,”she says. " That's where “the Radio
Chick” was born because T found that the sttt we were
doing—which was sometimes a little disgusting and outra-
geous, but always fascinating and entertaining—to be much
more fun for me to do than the sort of predictable and ra-
ditional style of aalk 1 had been schooled in at WRKO!”
While women are in tairdy short supply in starring roles
at radio in general. in the arena in which Gold plays they

are even fewer, since nost shows targeting young adult
males.ane hosted by 1nen. So does Gold ever feel, as leg-

endary 19505 comedian George Gobel once famously said,
“like a pair of brown shoes in a room full of tuxedos™?

“Oh, absolutely.” she replies. “There are not a lot of
other women hosting a show where we inwite other
women to come in and get naked. or do contests like Gay
for a Grand. But before radio [ had a job that interacted
alot with the construction business and. prior to that, |
went to Harvard Business School ac a time when not a
lot of women did that. So I'm pretty used to being in
male-dominated environments. 1 guess 1 must like that
because | keep secking it out in my life”

Asked how other women react to her radio show, Gold
docsn't hesitate a moment to reply. " Usually they react with
disapproval.” she says. “Sometimes even outright disgust.
Usually women hate the show and men love e, but that's
good. A show that pleases everyone is a very bland show!™

And are those guys who love that voice on the radio
polite to the Radio Chick when Gold makes personal
appearances? “They approach me in person the same way
they would if we were on the air, openly and freely. And
that’s OK. I am that girl that’s on the radio. Certainly when
I'm on the air that part of me is magnitied and exagger-
ated to a degree, but it's not false. It comes from a very
real place within me.”

The Guys Behind The Girl

In the case of Gold, one might be tempted to revise the
old adage to say,”Behind every good woman are two good
men "—Butchy Brennan and Chuck Nice. “Butch has
been with mie since Boston, he was a producer for
|[WRKO ulk host] Howie Carr's show.” Gold says.”[ lured
him away with promises that one day we'd make it co New
York, and as it turns out [ actually wasn't lving.

*Butchy is like my parmer, he'’s involved in everyvthing
about the show and someone [ depend upon completely.
| really love him because he represents a true regular guy
on the show. He's a beer-drinking, football-watching, just-
give-mic-a-good-sandwich-and-I'm-happy kind of guy. He
totally relates to a really lange percentage of our listeners.”

Nice, on the other hand, brings a professional comic’s
touch to the program. “Chuck is a comedian, he's a reg-
ular on "Best Week Ever’ and appears on a lot of other

/

‘l am that girl that’s on the
radio. Certainly when I'm on
the air that part of me is
maghnified and exaggerated
to a degree, but it's not false.
It comes from a very real
place within me.” —Leslie Gold

shows.” Gold says."His job is to take what we lay out and
make it funnier. He's quick. and he's very funny, He also
brings another dimension to the show because he's a black
guy who is married with kids, so he's greac for those times
when we make a mistake and are actually alking about
something serious, because he brings a whole added per-
spective to the table”

Where There's A Will There's A Way

Gold says the recent focus on indecent coneent hasn’t
really changed much about her show. It hasn’t made me
a more cautious performer. but its made the company
more cautious, and 1 don't blame them for that because
its a business. But my attitude is that anything chac we
could do before on the radio, or that | could do when 1
was on satellite radio—which, by the way, is not the holy
grail of radio or the bastion of free speech—then we can
find a way to do it here”

Like most so-called hot talk radio shows, Gold's daily
program is not without its critics. But she says that she
has learned that what's funny depends on who's in the
hot seat or the butt of the joke and that, in her opinion,
most people have a sense of humor right up until the joke
is on them,

*No one is safe on the show, nobody is off the table,
and eventually we get around to mocking everybody.” she
says. “When | make a Jewish joke, and 1 happen to be
Jewish, we get angry mail from Jews, If we nuke a joke
about fat people, gay people, Asians, men without arins,
harelips—then those are the people who comphain. If we
use the word ‘retarded” we get angry mail from people
who are raising a retarded child—pceople who listen and
love the show every other day, bue that is the day when
we crossed the line” RR

That Womea | vant

...and inventory that sells at a premium

Only GreenStone Media gives you talk that best appeals to Women 25-54,
and the expertise and tools to jump start audience and revenue, instantly.

We'll get you started.
(877) 854-6200
www.greenstonemedia.net

GREENST@NE MEDIA

THERE'S MUCH MORE @ www.RadioandRecords.com SEPTEMBER 29, 2006
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This peaceful moment is brought

to you by Communication Graphics.
For other peaceful moments, choose
us for all of your decal printing and
design needs. Call today.
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Radio’s future is closer than you think, and the possibilities are limitless

Podcasting

For Profit

Loyd G. Ford

Americalisti@sel.com

nyone who doesn't think the iPod is amazing technology has not put in
the carbuds and sampled their own personal library rotating with ease. iPods
are not only indicative of a greater movement in entertainment technolo-
gy but also signal a choice that radio should pay attention to while inspir-
ing us to move toward the epicenter of what is happening—before it's too
late. @ Radio is a companion medium. Every time we aggressively engage

in being a “companion,” radio wins and increases the influence we've had for decades. If

we don't, we become less influential to a new generation of consumers who demand more

interesting ideas.

What can radio do on a local, reggional or corporate level
to generate more revenue, usage and listener participation
through podcasts, the Internet and HD radio?

Create podeasts that give listeners important informa-
tion. For an AC station, that could be podcasts on how to
find a mechanic. handyman or other information that your
target audience might find useful. Imagine having pod-
casts with your own personalitics—who listeners trust—
talking about ways to make their lives casier.

A classic rock station could ave podcasts on great cigars—
why let the news/talk station have all the fim on weekends?

The options are endless and should be focused on your
audience. Find ways to make your radio station a “com-
panion” for listeners. Ie’s our strength.

Sell The Podcasts

Imagine a home-improvement store or builder attached
to a podcast called “How to Update Your Kitchen to
Improve Resale Value on Your Home. " This type of spon-
sorship can be sold again and again. Plus you can use exist-
ing creative talent, giving them more ways to make money,

P

‘Every time we
aggressively engage in
being a companion,
radio wins.’

while your station benefits from the incremental nontra-
ditional revenue generated.

Radio should hire an entirely different sales staff solely
compensated by commission to sell Internet and podease
opportunities. The pricing would differ from radio ad
sales. And because the sales team is a different group of
people, there would be no added-value giveaway oppor-
tunity. It would be treated as another business and not tied
direcely to the radio station’s ad sales team.

This would allow stations to grow additional business
from podcasts, HD) channels and Internet sites that are
linked to the local community. The cost will be low; and
the potential revenue gains can be almost unlimited.

We are amazing promoters and marketers, but we muse
turn our attention to new growth technologies. Broadeast
companies must recruit creative people who can develop
new revenue streans, then empower them to make it hap-
pen. If radio companies hire and sup-
port these "drivers,” they will deliver
the goods on entirely new levels of
business and generate a strong future
beyond what radio used to be.

Here is another simple idea that
allows radio to tie itwelf to the local

community, generate an additional
platform for promation and market-
ing and make additional money. Create community Web
sites, such as charlottchouses.com, that could be used as a
free resource by real estate agents, lawyers and the entire
home selling and buying infrastructure. This would allow
you to have another local community of people to inter-
act with, generate addidional “companionship™ for your
station and make more dollars available in the market that
you could not touch before.

Remember, you can absolutely create anything you
want if vou have a radio station. RR

Ford

Loyd Fond is radio division manager for Americalist Media
Marketing, '

MiiSic

Programming

MORE OPTIONS
FOR BETTER RADIO

- Country formats on satellite,
CD, and hard drive

- Chartbreakers Weekly Hits CDs

- Country Prep

« Country Imaging

800.609.5663

jonesradio.com

THERE’'S MUCH MORE @ www.RadioandRecords.com
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BY THE NUMBERS

Milwaukee: .
Country’s Cheesy,
Delicious Epicenter

CHART COMMENTARY BY
JOE FLEISCHER

WEEK ENDING SEPTEMBER 17, 2006

Al Milwaukee. Everything a guy fongs for in huge supply. Of course I'm talk-
iz about chicese. brats, football (used to be good foathall—sorry, Brett), beens
and more cheese, But Milwaukee is also one of the nation’s best terrestrial rdio
markets, with especially great alternative and country stations. In fact Milwaukee
is playing the heck out of the ladies, with lots of spins tor Faith Hills™Sunshine

& Summertime,” the Wreckens™ Leave the Pieces™ and even jumping on Taylor

Swifis surprise hit. “Tim MeGraw™—a track that has all the searching and

downloading earmarks of another ontta-nowhere hit called “Redneck Girl”

* Can't go wrong spinming those reconds, and the Milwaukee downloaders have

voted with clicks of their mice. Both Carrie Underwood's *Betore He Cheas™
and Danielle Pecks “Findin®a Good Man” are a big hit with the Net andience.

And, really, you cold pretty imuch play anything by Rascal Flates and it would

be amony the top downloads in alinost any market. Country has really come

into its own with the Download Nation and Milwaukee is the cheesy. deli-

cious epicenter. Now it only the Packens could stop someane on defense,
N

NO. ARTIST TITLE DOWNLOADERS
(CUME)

1 RASCAL FLATTS LIFE IS A HIGHWAY W6

2 THE WRECKERS LEAVE THE PIECES 0130

3 JOSH TURNER WOULD YOU GO WITHME 7344

& STEVE HOLY BRAND NEW GIRLFRIEND 7326

S RODNEY ATKINS ¥F YOU'RE GOING THROUGHHELL 6986

6 BIG&RKH 8TH OF NOVEMBER 739
7 CARRIEUNDERWOOD  BEFORE HE CHEATS 4341

8 UTTLE BIG TOWN BRING IT ON HOME 4m
9  TRACE ADKINS SWING 3842

0  TAYLOR SWET T MCGRAW 3493

N DANIELLE PECK FINOIN' A GOOD MAN 316

12 GEORGE STRAIT GIVE IT AWAY 348
13 KENNY CHESNEY YOU SAVE ME 74
M JASON ALDEAN AMARILLO SKY 2445

1S TIM MCGRAW MY UTTLE GIRL 2098

16 RASCAL FLATTS MY WISH 2087

7 FATHHLL SUNSHINE AND SUMMERTIME 1746

18 KEITH URBAN ONCE IN A LIFETIME W04

1 HEARTLAND 1 LOVED HER FIRST Wo2

20 EMERSON DRIVE A GOOD MAN B9

Transactions at a Glance

SPIN RANK

~ Y

yolg . BE N %+ NY ST owzw

Force S Communications’ WCNR-FM/Keswick, Va., to Sega Communications of

Charlottesville $2.9 milkion

Deal of the Week

KJON-AM/Carroliton, KXEB-AM/Frisco (Dallas-Fort Worth)

and KFNI-AM/Pleasanton (San Antonio)
PRICE: $75 milion TERMS: Asset sale for cash

BUYER (KJON-AM, KXEB-AM): Chatham Hill Foundation, headed by presi-
dent Joe Thompson Jr. Phone: 214-351-2121. it owns no other stations.

BUYER (KFNI-AM): La Promesa Foundation, headed by president Leonard

Oswald. Phone: 432-682-1485. It owns three other stations.

SELLER: Border Media Partners, headed by president/CEO Thomas Castro.

Phone: 713-968-4400

FORMAT: Tejano; Talk; Spanish/Christian mmMedlaSemce-s
COMMENT: Border Media Partners’ BMP DFW License Co’s KJON-AM/
Carroliton and KXEB-AM/Frisco, Texas, to Chatham Hill Foundation, and BMP
San Antonio License Co’s KFNI-AM/Pleasanton, Texas, to La Promesa =
Foundation for $7.5 million, payable in cash at closing. $750,000 escrow deposit.

2006 Deals to Date

Dollars to Date: $5,692,676,173
Dollars This,Quarter: $2,260,033,241
Stations Traded This Year: 788
Stations Traded This Quarter: 240

www americanradiohistorv com

(Last Year: $2,826,867.805)
(Last Year: $452,926.869)

(Last Year: 884)
(Last Year: 167}

Edited By Susan Visakowitz and Jetfrey Yorke

MARKET SNAPSHOT:

MILWAUKEE

According to CNNMoney.com, using stats from
6Figure Jobs.com and ThelLadders.com, Milwaukee
ranks 12th among cities with the greatest number of
six-figure job listings, competing with much larger
metros such as Chicago and Atlanta.

POPULATION: 1,429,200
RADIO MARKET RANK: 33

DEMOGRAPHICS:* n
TOTAL MILWAUKEE
TS-MARKET  ARBITRON
POPULATION® METRO%  INDEX
AGE 18-26 % 3% 00
AGE 7534 18% e 93
AGE 35-44 20% 20w 99
AGE 45-54 % 0% 105
WHITE 83% 83% W0
AFRICAN-AMERICAN  12% Bw W
ASIAN ™ 2% ss
HISPANIC ORIGIN e % s
HHLD PLANS TOBUY SAT
nmsno:'mms) - ot »

NO. OF RADIO STATIONS: 26
RADIO OWNERSHIP:

OWNER NO.OF STATIONS  RATINGS SHARE®**
CLEAR CHANNEL 2 AM, 4 FM (6) 30.3%
SAGA oFM 15.9%
JOURNAL 1AM, 1FM(2) 2%

| ENTERCOM 1AM, 2FM (3) n.om

FORMATS: 4 N/T, 2 country, 2 urban, 2 rock, 2 AC,
2 sports, | CHR, 1 urban AC, 1 hot AC, 1 classic rock,
1 alternative, 10 other

RATINGS LEADERS:**

STATION FORMAT AQH SHARE 12-PLUS
WTMU-AM T 9.2
WMIL-FM COUNTRY 7.8
WXSS-FM CHR 70
WKKV-FM URBAN 5.9
WKLH-FM CLASSIC ROCK 54
INTERESTING FACT:*

When it comes to music and movies, Milwaukee
chooses Best Buy. More than 25% of Milwaukee
households purchased audio/video at Best Buy in the
past 12 months.

*Source: arborough Revearch 2006
**Souste: Arstrtron Speeg 2006 Report

THERE’'S MUCH MORE @ www.RadioandRecords.com
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Good News/
Horrible News
After he made

appearances on two CHR |

panels at the R&R
Convention in Dallas,
WNKS (Kies 95.0)/
Cherlotte PD John
Reynolkds informed us
about his new night jock:
Otla, ringmaster of “The
O Show,” inbound from
the MD/ights post at
WNDV (U93)/South
Bend, ind. The uni-
monilered Otis replaces
Eric Tyler, who's now
firmly ensconced at
KBKS/Seattle as MDY
night jock.

Sadly, Reynolds’ trip
to Dellas was cut short
by the tragic news of
the death of three-year
station vet Brandon
“Bsby Boy” Hendley,
who apparently fell
from a highway
overpass in the early
morning hours of Sept.
22, ronically, Reynolds
told us before he left
that he had been ready
to officially announce
the promotion of
Hendley from part-time
to full-time overnight
Jock. “The kid was an
up-and-coming star on
the radio station,” Kiss
VIYGM Kaeith Cornwell
told The Charlotte
Observer. “We're all
heartbroken. We were
excited about his
potential.” Hendley was
24 years old.

THERE'S MUCH MORE

STREET TALK

Using Fools Found
Around The House

Albany Bmadmctinp: looks no further than, well, Albany-based Albany
Broadcasting to locate a new PD for heritage CHR /top 40 WFLY (Fly

92.3)/Albany, N.Y. The gig has been available since John Foxx left last

month. Say howdy to Terry O’Donnell, who was already in the build-
ing as operations assistant for the cluster and APD of active rocker
WZMR (104.9 the Edge). Now, please enjoy this glowing endorse-
ment from OM Kevin Callahan: “Terry was a really shitty assistant, but
has a great programming mind that will help the killer team on Fly
achieve on every level.” Who could argue with that authentic frontier
gibberish? O’Donnell will also do middays on Fly 92.3 while searching
for a new afternoon co-host to work with Christy Taylor. As of now,

Edge morning co-host Darwin will pick up interim MD duties. “Terry’s

desk will move to the other side of the building with the Fly team this
week,” Callahan says.“Well, not his whole desk, just his stuff.”

., By Kevin Carter and Keith Berman

The Programming Department

B What's the deal with longtirme WIKTU/New York
PO Jeff Z? ST hears that Mr. Z, who has been with
"KTU since its relaunch in 1996, will have some bresk-
ing news to share very soon—and we're not just tak-
ing about his impending Oct. 21 wedding. Stay tuned.

B In what's being called a reorganization of pro-
gramming management, PD Don Hallett has exit-
ed Clear Channel hot AC WMVX (Mix 106.5)V
Cleveland. He had been in the gig since July 2005.
Clear Channel/Cleveland OM Kevin Metheny will
now absorb Mix programming duties permanently.
“1 have known Don and enjoyed his company for a
long time and wish him the best,” Metheny tells
ST. Hallett can be reached at 216-346-2305 or
dwhallettgacl .com.

B Despite achieving positive ratings results as
OM/PD of Clear Channel CHRop 40 WKFS (Kiss
107.1) and OM of hot AC sister WVMX (Mix 943/
Cincinnati, Tommy BoDean has left the building
after two years, along with Mix PD Bobby D.
BoDean tells ST that in the spring book, Kiss wes
No. 118-34 persons, while Mix was No. 3 with 25-
54 women. BoDean can be reached at 513-677-
0625 (home), S13-473-9639 (cell) or tommy-
hodeanifitmail com.

B Lee Cherry has exited his post as OM for
Archway's cluster in Greenville, N.C., after two
years with the company. His daily routine included
PD of AC WLGT and country simulcast WWHA/
WWNK as well as oversight of CHRAop 40 combo
WRHT/WRHD. He can be reached at 252-945-

6569 or chermryroxxifearthlink.net.
B We recently told you that Entercom alternative

KREZ (the Buzz)/Kansas City was missing a morn-
ing co-host as Danny Bol had left. This week: PD

@ www.RadicandRecords.com

. Bergen still needs a new
Now sven more deliclous afternoon jock to replace
in mornings! Simfast.

B CBS Radio smooth jazz KTWV (the Wave)Los
Angeles names Riccl Fillar APO/MO. Most
recently, Filiar was doing pretty much the same
thing across the street at former KCMG (Mega)/
Los Angeles. Filiar replaces Stephanie Mondello,

Greg Bergen (yes, thee  WFBQ, alternative WRZX and news/tall/sports
Greg Bergen) command-  WNDE-AM. He replaces Chris Wheat, who exited
od afterncon talent a few weeks ago.

Slimfast, host of “The

After School Special” to B Brian D’Aurelio, director of marketing for
move to momings, join-  Emmis smooth jazz WQCD/New York, has been
ing Afentra’s Big Fet upped to the far more impressive-sounding posi-
Moming Buzz.” That's tion of senior marketing director. in Heu of a phat
one task accomplished. raise, D’Aurelio will now handle marketing for

WQCD and urban AC sister WRKS.

B Leslie Scott, last seen as MD/ight goddess at
Clear Channel alternative WMADMadison, packs
up the Family Truckster and heads south to
become MO/midday personality at Triad/Adventure
Radio alternstive WFXH/Savannsh, Ga. “She’s
pretty excited to swep the buzzards for palm
trees,” WFXH PD Dustin Matthews tells ST. Scott

www americanradiohictorv com

who exited earlier this month. _ replaces Lexie Kaye, now In mornings at Cox clas-
sic hits WSRV (971 the River)/Atlanta. Why not
B Clear Channel/indianapolia has named Rick give her copious amounts of crap at lscott@®
Grean GM of the cluster, overseeing classic rock adventureradio.fm?
Timberlake Unavailable?
When “The Doc & Johnmy they usually go to sleep at and realize the celebrity her dad k.
Mormning Show™ was gone for a host the show. “Yeah, Justin, She just thought it was cool that
few days on its annual listener Lance and JC were too cool for e was talking on the radio . . .
cruise, WXXL (XLIOE.T)/ us,” Chuck jokes. Amazingly, the  ha ha ha,” he tells 5T. But wait, it
Orlando PO Tomeny Chasck had guys actually managed to stum- gets even better: “Chris ran down
to find & temporary replacement  ble in, and the cutting-edge, topi-  the list of folks who were now
on short notice. Luckily, help cal content flowed almost imme-  screwed because of the spinach/
arrived in the form of semi- distely: “Jowy’s S-year-old E. coli putbreak, including
farmous local residents Chris daughter called in,” Chuck says, Popeye, VeggieTales, stc.” [Cue
Kirkpatrick and Joey Fatone of  knowing exactly how entertaining  crickets.] Luckdly for all imalved,
‘N Sync, who agresd to wake up ~ young children are on the radic Dox & Johwry are now back on
st roughly the same ungodly hour  during rush howr. “She doesn't the air.
SEPTEMBER 29, 2006
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HIGHLIGHTS
D> Belidiag New NTR Throogh Podcastieg
D> The Bouth 0f Commen Sonse la Americs
D> Way You Roally Nood A Hobby
D Maximizing Yoor Website's Valve
D> Why Debeting The Issves Bouts Sex
D> Debunking The Big Myth Aboet Women's Talk
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Innovative
Talk Radi

CLARK HOWARD

<
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STEPHANIE
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MIDNIGHT RADIO

ED SCHULTZ

BILL PRESS

Also offering:
WALL STREET WAKE-UP WITH CHRIS BYRON
THE CLARK HOWARD MINUTE
FIGHT BACK! WITH DAVID HOROWITZ
SOMETHING YOU SHOULD KNOwW

Jones Radio Networks is committed to delivering
unique and entertaining Talk programming.

Call 800.811.868683

jonssredio.com

www americanradiohistorv com
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NEWS/TALK/SPORTS

AL PETERSON

apeterson@®radioandrecords.com

Talking To America

National talk hosts have a lot to say

n your hands you hold the second annual R&R
News/Talk Special Edition, a unique publication
that was introduced a year ago, designed and
tailored specifically for those working in the news/

talk radio business today.

This special is packed with
opinion and news you can use
from some of national talk radio’s
most successful hosts. Their
contributions range from advice on
growing your revenues to im-
proving your on-air and off-air
product to enhancing your per-
sonal growth to impassioned rants

These are all true
talk radio
professionals, at
the top of their
game, who are
passionate about
their programs,
their audience and
their affiliates.

and consistent, page after page.
These are all true talk radio pro-
fessionals, at the top of their game,
who are passionate about their
programs, their audiences and
their affiliates. They represent
some of the best that news/talk
radio has to offer in 2006.

Although we can't offer you
“open phones” to speak your mind
with any of our hosts, like any good
talk show, we want you to have an
opportunity to offer your feedback.
To that end, you'll find an e-mail
address for each of our contributors
posted right at the top of their
respective essays. | encourage you
to “speak up” via cyberspace to let
them know your thoughts.

Please note that all opinions
expressed by the hosts who have
contributed to this issue are solely
their own and do not necessarily
reflect those of R&R management

or personnel.

Table 0f Contents

Forging Radie's New Era — Premiers Radio Networks’ Glenn Beck
recalls what instilled his passion for radio and encourages the industry
to focus on a new era of personalities that will lead the industry to success
in the years ahead.

Sailing Te Personal Sersnity — Take on the Day's Dr. Laura
Schiessinger tells why having a hobby that offers an escape from the
pressures of your job can be a lifesaver in the stresstul world of
broadcasting.

Tolerating Intolerance — TRN-FM's Mancow Muller takes on CBS
News' Mike Waltace and others he believes have sacrificed common sense
in America in the name of tolerance.

Grapelrult, Anyomne? — Tak Radio Network's Jerry Doyle isntona new *
fad diet, he's ranting about our celebrity-obsessed media culture that believes
coverage of trivial events trumps addressing the real issues of our times.

Or. Joy To The World — WOR Radio Network host Dr. Joy Browne
reports on how she's found meaning to her life outside radio and
encourages all on-air to find their own passion and meaning in life when
the mike is tumed off.

The Filth Columa — ABC Radio Networks' host and judicial scholar
Mark Levin is mad as hell and he's not going to take it anymore! Levin
offers his opinion on why and how the political left and America's judges
are undermining the woridwide war on terror.

Maximize Your Web Presence — When was the tast time you criticatly
examined your station's Web site? America's “Digital Goddess,” Kim
Komando, outlines new tools to bring more listeners and doltars to your
station’s bottom fine via your Web site.

Debating The Issues: Boller Than Sex! — Jones Radio Networks host
Bill Press recalls some lessons he's leamed during several decades of
participating in point/counterpoint debates opposite some of America's
most outspoken conservatives.

Exploding Myths Abost Women's Talk — Independently syndicated
talker Doug Stephan debunks what he says is the growing conventional
wisdom that only women can attract other women to listen to tatk radio.

Profiting From Pedeasting — Tom Kraeutler, co-host of the weekdy
Money Pit Home Improvement Radio Show, offers some sure-fire ways
to build your station's nontraditional revenue through the growing
popularity of podcasting.

Press Two Fer Deportation — Westwood One's Lars Larson pults no
punches in his passionate p'ea for major changes in the way America
manages its borders and handles ilegal immigration.

The guest columnists in this News/Tak Special Edition were selected
by R&R from the pubiication reguiar advertisers based on their fit with
the theme of the issue. While many contributors also elected to advertise,

° there was no requirement to do so.

As always, if you have questions
on current topics and issues facing  or comments about anything you
our country and your station’s  read in this issue or in our weekly

listeners.
No matter the topic they've
chosen, one thing remains clear

R&R news/talk/sports pages,
please contact me directly at
apeterson@radioandrecords.com.

A PUBLICATION OF BI"b.Ord INFORMATION GROUP
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Forging Radio’s

New Era

Media’s most powerful mpon

underestimated

By Glemn
Promiere Redie

!;

first became interested in radio when I was 7 years
old and living in Seattle. I remember one sunny
day I was watching TV in our living room when
my mom entered the room and immediately turned

off the tube.

“Glenn, enough TV. It's a
beautiful day, go outside and play,”
she said, not realizing that | was the
town geek and had no friends who
went outside. “But Mom, ] want to
watch TV,” | said before muttering,
“When you were a kid, 1 bet you
used o watch TV all the time.” My
sense of history at 7 years old
apparently wasn't too strong.

“That’s not true, we didn't even
have a TV, only a radio,” my mom
said. She described how everyone
would gather around the big radio
in the living room and listen to
music, news and entertainment
programming. They especially
liked to turmn the lights off in the
room because the center of the
radio, which looked like an eye,
glowed in the dark. She told me
they would bask in the sound of
the radio and the glow of the green
eye.

inspired By Radie’s Greats

For my 8th birthday my mom
gave me a recording of golden-age
radio broadcasts that included
Orson Welles” War of the Worlds,
The Shadow and Fibber McGee and
Molly. | listened to the record over
and over until you could barely

Television does all
the work for the
audience. You just
sit and passively
walch . Radio,
on the other hand,

requires fifty-ifly

participation
belween the

host and the
listener.

read the label. | was mesmerized
by those broadcasts, how they
were done and, most importantly,
by the people behind them. It was
then and there that I knew radio
would be my career. | wanted to be
part of a medium that could paint
pictures via the spoken word that
were far more vivid than anything
1 had ever seenon TV,

One day, about 10 years ago, my
wife and 1 were walking in
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downtown Louisville when we
came upon a little antique store. We
went inside and immediately my
eyes were drawn to a beautiful old-
time radio on the top shelf behind
the register. It looked exactly like
the one my mother had described

But we can't do that when we do
not take ourselves seriously
enough as an art form and as a
business. We have an opportunity
that noother medium has, and that
is to fully engage people on a one-
on-one basis. We can entertain,
spur thought and inspire action,
whether that is stirring an emotion,

permanent fixture in my
office. I look at it each day
and it reminds me of why |
got into the business in the
first place. That radio sym-
bolizes what the industry
will forever mean to me.

A New Ena Of
Opportumily

Today, howeve, the state
of radio appears to be
somewhat in flux. We have
taken a back seat to other
mediums, most notably TV.
Along with my radio show, I'm
now a TV host (well, kind of), and
I can tell you that there is no more
powerful medium to connect with
people than radio. Television does
all the work for the audience. You
just sit and passively watch it.
Radio, on the other hand, requires
fifty-fifty participation between the
host and the listener.

Much of the angst within the
world of radio comes from the
belief that access to music via any
number of commercial-free devices
and formats will pull people away
from traditional radio. To me that
development provides an opp-
ortunity for us to remember why
weareall in this business in the first
place. It puts the focus back on the
personality.

We need to find unique talent —
people who have something to say
and say it with enough conviction
to demand the listener’s attention.

Glenn Beck
supporting a cause or buying a
product from a sponsor.

Radio is not the ugly stepchild
of television, or any medium. It is
the single most powerful weapon
in the arsenal of the media, and it
is dlearly the most underestimated.

There is no more
powerfil medium
to connect with
people than
radio.

It shouldn’t be that way. | truly
believe that it can change, but not
until we all recognize that it is
possible and make decisions that
will demand that it happen.
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Suiling To Personal

Serenity

Using your hobby to reduce life’s stress

By Dr. Lavra Schiessinger
The Dr. Lovre Shew
infogpdriavre. com

probably have retired from radio. Why? Sailing

| f I didn’t sail almost every day of the week, I'd

clears me of powerful negative emotions that get
in the way of being able to do my job properly and
make it difficult to deal with the slings and arrows
that are central to being in the public eye.

| used to take spurious and
defamatory attacks much to heart.
That’s not so ridiculous. My
reputation is key to my work
helping people with ethical, moral
and interpersonal problems, so |
don’t have the luxury of per-
ceiving gossipy PR as ‘OK, as long
as they spell my name right” My
reputation and expertise are the
engine of my life’s work.

It's easy to get caught up in that
ugly part of celebrity. A lot of folks
tum to drugs, alcohol, wild and
crazy behaviors, food disorders,
love affairs and media wars to
cope with pain, anger and fear.
Having been attacked personally
and professionally, instead of
debated, I’ve gone through so
much embarrassment and hurt
that most ducks wish they had my
back! Nonetheless, | need to cope
with the tension and distraction
from public unpleasantries, the
stress and strain of a heavy work
schedule, and my responsibilities
to people who call me for help.

You Need A Hobby

Six years ago my son noticed
that | was either working or sad.
He suggested 1 get a hobby, so |

took his advice and started making
jewelry, giving necklaces to anyone
1 knew or worked with. One of my
assistants thought we might make

Dr. Laura Schlessinger

money for charitable causes by
selling them. | didn’t betieve her,
but to date we’ve made over
$500,000 for causes having to do
Family Fund, which supports
families of our fallen or severely

Once my son graduated high
school, we moved to a seaside city
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where | intended to get a big
powerboat to take out my
aggressions on the ocean’s waves.
On a whim, 1 took one sailing
lesson to convince myself that
sailing was stupid (you can’t go in
a straight line!) and that buying a
powerboat was the right thing for
me

In 30 minutes, I fell in love. With
tiller in one hand, main-sheet in the
other and the boat heeling 20
degrees, sun in my face, wind
against my cheek and dolphin at
my bow, | was hooked! Now 1 own
four boats: a 20-footer to sail by
myself, called All Alone, a 30-footer
to race, a 33-foot stunner to look
marvelous, and a 58-footer to
cruise to faraway ports.

While racing adds a bit of
tension to my psyche, 1 love the
challenge and 1 love leaming. And,
boy, is there a lot to leam!
Sailing is the only sport
where the parameters
(wind, current speed,
direction, etc.) change
moment by moment and
you must know what to
do and how to change
what you're doing from
one second to the next. |
also had to learn to work
with a team, which took
getting used to since my
on-air work is basically a
solo act. It took a year to
stop crying whenever |
messed up — something
my all-male crew app-
reciates 1've stopped
doing! Everyone messes up, and
we live or die as a team.

Discovering
aner Resources

When | go sailing by myself, |
feel the joy of personal accom-
plishment for handling things on
my own. But what really gives me
the release and escape from
everyday stresses is when I look

back at the beauty of the
mountains, the sky and the horizon
in the distance — where even oil
derricks appear interesting — and
feel intense gratitude for being

From sailing 've
learmned so much
about balancing
forces and forging
ashead and
discovered more
inner resources
than | ever knew.

alive. The peace, the sounds of the
wind against the sails, the slight
wake by the bow, the sights of
seals, dolphins and Frisbee-like
flying fish wash away frustrations,
angers, hurts and worries.

When the wind gusts to 30 knots
and the seas chum, lift, drop and
toss the boat about, keeping control
without freaking out requires
intense concentration despite
reasonable terror. The first time |
experienced that | held onto the
tiller for dear life, trying to see past
the tears and ocean water in my
eyes. My coach worked with me,
reminding me to drive the boat
down and keep the sails full
despite the wind and waves. From
sailing I've learned so much about
and discovered more inner
resources than | ever knew.

1 must admit | like showing off,
like when we sail out of the slip
instead of powering, or when |
practice turning tight around
buoys and smell the breath of the

annoyed seals lounging on them.
SERENITY Ses Page 20
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Tolerating
Intolerance

Time to bring back common sense

By Mancow Muller
Takk Radie Netwerk
MENCOWEIMENCOW.COM

id you see the love fest recently on 60 Minutes
between “Leather Face” — that’s what I call
Mike Wallace — and the head of Iran? Mike
Wallace gushed and talked about what a pleasure
and a great honor it was to meet this guy, President
Mahmoud Ahmadinejad. Would he have acted that
nicely toward President Bush and considered it a

great honor to be with him?

Ahmadincjad is the same guy
who suggested Israel should be
moved to Germany — I’'m not
kidding! But they talked about his

hair, his jacket and his children.
This guy, the head of Iran, was
very wellcoached on how to talk
to the “blue” states in America.

Grapefruit, Anyone?

The folly of the mass media

By Jerry Doyle
Tolk Radie Network

affiliates@talrodionetwerk.com

he “Great American Grapefruit” is served up
daily to millions of people around the world
under the guise of news you can use and

absolutely need to know!

Whether it’s the breathless
anticipation of pictures of the
offspring of Tom Cruise and Katie
Holmes, the endless search for
Natalie Holloway (a tragic regional
story), the runaway bride jennifer
Wilbanks (Forrest Gump wouldn’t
be caught running with this onef)
or the latest musings from one of
the deep thinkers of our time, Paris
Hilton, the media is hell-bent on

serving up “grapefruit segments”
while real issues confront us daily.

The “grapefruit mentality,” as
we call it on The Jerry Doyle Shoiw,
goes like this: If the media trained
its billion-dollar technology and
delivery system on a grapefruit,
and reporters from around the
world asked the grapefruit
compelling questions — striving to
deliver the real story about the
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This is Adolf Hitler, part
two, and they talked
about his hair!

Shame on you, Mike
Wallace. How about tell-
ing it like it is? This guy is
a homicidal maniac and
vou're glad to meet him?
Wait a minute. Is this the
same CBS News that was
home to Edward R.
Murrow and Walter
Cronkite? Yep, that CBS
News — that’s now
anchored by can’t-be-
called-phony Katie Couric.

i &t Looks Like
A Duck....

I am not Jewish, but | leamed
about the holocaust every other
vearinschool. Remember what we
were always told about the
holocaust? You remember the two
words? “Never again.” Remem-
ber?

Mancow Muller

Well, it’s again, again. It is
happening again. If it looks like a
duck and quacks like a duck, come
on — vou know the rest. If it looks
like a Nazi and it says it wants to

INTOLERANCE See Page 20

grapefruit — within a
reasonably short period of
time we could parade that
grapefruit across the
country and people would
come out of their homes
and businesses and say,
“Hey, that's the grapefruit
I saw on TV!”
Dumbing Down
The News

Ted Koppel was accused
of being an clitist when, a
number of vears ago, he
thought the then-record
10% unemployment in this
country was a bigger story
than the death of John Belushi. One
in ten Americans didn’t have a job,
vet his producers convinced him
that the death of an extremely
talented, self-indulgent, drug- and
alcohol-addicted actor who
overdosed on hervin ina Hollywood

www americanradiohistorv com

Jerry Doyle
hotel was the story the nation
couldn’t live without.
I guess they figured that the 10%
of Americans without jobs was a
market they could tap in to. After

GRAPEFRUIT Ses Page 20



www.americanradiohistory.com

«/ THE f"”""'l;r_
mq RACE YV

& 1 Nashuile
¢

¥ 1 San Antonio

Mark,

r tener ’
o : - | Albuguerque

t hat

1 South Bend

=5 P i -

¢ 1 Oklahoma City

The Last Thing on His Mind, |

is Politics! | *;::::;a:



www.americanradiohistory.com

NEWS/TALK/SPORTS

Dr. Joy To The World

Fiilding passion,and meaning when

the mike goes off

]

By Dr. Joy Browne
WOR Radie Network
feedbock@drjoy.com

lot of us in radio have the sense that we want

to give back. After all, we are truly blessed.

We don't have to kill our own food, there’s

no heavy lifting, and our fingernails stay relatively
clean. So a certain amount of gratitude is an

appropriate response.

As an unrepentant do-gooder,
I've always felt that doing service
— feeding the homeless, supp-
orting the Salvation Army (who
allowed me to do what 1 know
how to do following Sept. 1),
being involved with my alma

Passion is great,
but it is even more
gratifying to find a
channel to be
effective as well as

mater (Rice University) and racing
tor cures for breast cancer and for
AIDS research — was rewanding,
But | also wanted to have a little
more control and direction over
how and where my money was
spent.

To that purpose, five years ago |
set up my own foundation, Dr. Joy
to the World. To be quite honest, |
have been fairly low-key about it
and continued to disperse the
funds to other organizations

because | really didn't have the
sense of exactly what | wanted to
do until recently. It has been radio,
with a little television thrown in,
that has allowed me to find the
focus and the passion that was
missing in my rather scattershot
approxch.

. A Cause That Mathers

A vear ago ] began simulcasting
my radio program twice daily on
cable’s Discovery Health Channel.
Through that endeavor, |
discovered a pocket of very voung
women — under 20 — who quite
often had a number of children
and were living in abusive
relationships.

Without exception, none of
them had high school diplomas or
GEDs, dooming them to second-
class citizenship — low-paying,
menial jobs, no health benefits
and emotional and financial
dependence on the makes in their
lives, who were often frustrated,
mean and even violent. Depend-
ency seldom works ona long-term
basis in relationships, and it is
unlikely to bring out the best in
people.

A light bulb went on above my
head, allowing me to see a path to
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stamping out the seeds of domestic
viokence early, rather than having
the sad and frustrating task of
dealing with abusers, or the
abused, after the fact. Helping
young woman in particular,
though not exclusively, to get high
school diplomas and link up to the
Job Corps seemed a direct

Giving Through Mentoring

My work with the Principal for
a Day program has convinced me
of the incalculable value of
mentoring when dealing with
young people who have not had
notable success. | am currently
setting up a mentoring program

path out of the depend-
ency-abuse syndrome.

At Dr. Jov to the World
we have arranged to
partner with Penn Foster
University. As of the
fourth quarter of this vear,
we’ll be able to offer
young women (and men),
not only in affiliate cities,
but potentially any place
in the world radio or the
Internet takes me, the
opportunity to fill out an
application form and
submit any part of their
high school transcript
with a nominal application fee
(things youdon’t pay for atall tend
not to be valued). The foundation
will pay the remainder of the
tuition for a high school diploma
that can be obtained locally, online
or at home in as little as three

it has been radio
that has allowed me
to find the focus and
the passion that
was missing in my
rather scattershot
approach.

months or as long as several vears.
Once the diplomais firmly in hand,
wewill hook them up directly with
Job Corps all over the country.

www americanradiohistorv com

Dr. Joy Br;wne

through an endowment that I've
made to Rice University — as well
as with a sister organization in San
Diego and a worldwide bank — to
supply mentors to help young
people stay on course and to
answer any questions.

My radio program has offered
me the visibility to be included in
community programs through the
New York City mayor’s office and
Principal for a Day, and has also
given me access to Discovery
Health’s viewers. All that access
allowed me to discover this real
pocket of need, so all of it came
together for me in a very-nice way.

Passion is great, but it is even
more gratifying to find a channel
to be effective as well as
enthusiastic. If | were going toseck
out a lesson in this for others, |
would advise a willingness to
continue to sort through ideas and

JOY TO THE WORLD See Page 20
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The Fifth Column

How we’re undermining the war on terror

rl

By Mark R. Levin
ABC Radie Netwerks
markievinthow@obe com

he know-nothing, empty-suit blueblood Ned

Lamont is now the Democrat party’s poster

boy. He's sort of a john Kerry, but without the
Purple Hearts — and he actually inherited most of
his fortune from his own family. Lamont follows in
the great tradition of his uncle, Corliss Lamont, who
was a courageous pacifist undeterred by the rise of
the Nazis, just as Little Neddy has been heroic in
his adamant appeasement in the face of repeated
attacks by the Islamo-Nazis.

And it is impossible to miss
some of the jew-baiters slobbering
allover Little Neddy as he won his
landslide (47%) victory over a
prominent senator of Jewish
heritage, Joe Lieberman — Jesse
“Hymietown” Jackson and Al
“Interloper” Sharpton, to name
just two.

There’s something very French
about the modern Democrat party,
or is that Vichy French? No effort
to protect the homeland from
encmy attack goes without
criticism. They opposed the Patriot
Act, which essentially extended to
terrorists the same law enforcement
tools used to apprehend and pro-
secute mobsters. They oppose the
Terrorist Surveillance Program,
which enables the commuander-in-
chief, like past presidents such as
Abraham Lincoln and Franklin
Roosevelt, to intercept enemy
communications.

They oppose the NSA data-
mining program, which allows the
govenment to analyze telephone
patterns, and they oppose the NSA
financial-tracking program that
enables the government to track

and prevent the funding of terrorist
activities. Still, the Democrats assure
us that they really, really do support
national security.

You see, the problem is that we
attacked the wrong country. We
shouldn’t have gone to war with
Iraq, the liberals tell us. Instead, we
should have attacked North Korea,
or maybe Iran, or maybe Saudi
Arabia. We shouldn’t be where we
are, and we should be where we
are not. Make sense?

Truman's Pasty Doad

The liberals tell us they support
the troops. That explains why they
sought to disenfranchise military
voters in the last two presidential
elections. They tell us they oppose
cutting and running but insist we
“redeploy” our forces to Okinawa
at once! They say we don't have a
plan for winning the war, but
they’ve yet to offer a plan of their
own. And, of course, as they plot
and scheme 24/7 to sabotage the
president as he tries to lead the
country against vicious terrorists
— including hoping to impeach
him should they win the House in
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November — the liberals
insist that their behavior
is patriotic.

The party of Harry
Truman — strong on
defense — is dead. It's
now the party of Henry
Wallace, a onetime FDR
vice president and dupe
for the enemy (the Soviets
at that time). Bluebloods
have replaced blue-
collars. Lamont has re-
placed Lieberman. Ted
Kennedy has replaced
John Kennedy.

Then there’s the liberal
media. Despite urgent
and strenuous entreaties from the
president, the New York Times
repeatedly splashes our war secrets
across its front pages and defends
its traitorous acts by wrapping
itself in “the public interest.”
That's right. It's protecting our divil
liberties by exposing our comm-
unities to enemy attack and an-
nihilation. Of course, if we’re dead,
we don't have divil liberties.

it's hard to put a
smiley face on all
this. The Fifth
Cohkamn is alive
and well, and
undermining the
war on terrorism.

But you have to admit, it'sa very
clever argument — one that
attorneys for Julius and Ethel
Rosenberg should have considered
when their clients went to the
electric chair for disclosing our
atomic bomb secrets. Today, the
media award themselves coveted

Pulitzer Prizes for betraying the
country. .
Whe Judges Judges?

Who better to ensure that al-
Qaeda detainees, caught on the
battlefield, are treated with respect
and civility than our judges? Prior
09/11 it was well understood that
terrorists — who target civilians
and hide among them — are
unlawful enemy combatants.
That’'s a legal designation
recognized by the Geneva
Conventions that simply means
that those who don't fight under
international rules of engagement
are not afforded the protections of
intemational law.

But, for the first time in our
history, the Supreme Court has
decided that terrorists have legal
rights too. It held that al-Qaeda
terrorists have a right to a lawyer,
the right to challenge their
detentions in federal civilian
courts, and certain undefined due
process rights.

It also ruled that Congress must
create a special military-tribunal
system for them. Now lawyers in
black robes who are unelected and
unaccountable to the public, and

FFTH COLUMN See Page 20
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Maximize Your
Web Presence

What's stepping people from visiting your site?

By Kim Komando
Westster TalkRedio Netwerk
aitiNsiesgreesiviar com

bring imminent death to radio. With the

M any people believed that the Internet would

Web’s instant access to news, traffic, sports
and opinion, why would anyone turn on a radio?

As it turns out, the two are
complementary. A good Web site
can bring more loyal listeners and
revenues to your programs. For
starters, your site should be adaily
destination. Experienced Web
designers often say, “Build it and

enough. At least three elements
should change every day, and
more is better. The best? Changing
the lead stories a few times a day.
Think about how many times you
visit DrudgeReport.com each day.
You don’t need to hire someone for

they won'’t come.” It's
true — putting up a site
and announcing the
address on-air won't
bring visitors. It takes
work to entice listeners to
visit your site. And it
takes even more work to
make them retumn.
Frankly, too many
station and program sites
are lame. They have the
obligatory host photos,
program  schedules,
contact information and
maybe a poll. Flashing,
annoying banner ads
jump out like shouting
car dealer spots. There are better
ways. Here are some rules for
bringing listeners back to a site.
Contont Is King

A Web site offers the perfect
opportunity to supplement
what’s heard on the air. Sure, you
can post links to news items,
whether it’s school closings or
product recalls. But that's not

this. We all know radio people are,
well, cheap. So tap in to your
Tesources.

At The Kim Komando Show we

offer stations unique content,
including a daily computer tip and
the Cool Site of the Day. Weekly,
stations can post my two
syndicated newspaper columns at
no charge. Ask your hosts what
they can provide. Some probably

12 © padie & Recerds September 22, 2006

" have blogs. And contests

always work. People just

bveonlinecmmNewl
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content will bring more hits
on the site. With luck,
online advertising and

additional revenue will
follow.

Know The Het Spols
Watch out for “ad

blindness.” Internet users

suffer from this malady |

AT

=
=
= ]

when they visit a site and |
focus on the content. They ’—
don’t see the advert- l
isements. But, according to
Google, ads in particular areas of a
page will get noticed. The hottest
spot is smack dab in the middle of
a page. Ads above the fold are also
good. That's the area of the page
that a person sees without sarolling
down.

If a person must scroll to read an
article, all is not lost. Advert-
isements or links to other areas on
the site at the end of articles
perform well. People want to do
something else after reading the
story. Ad placement rules are
difficult to visualize. So Google has
created a diagram (see above). The
colors fade from dark orange
(strongest performance) to light
yellow (weakest performance).
Consider your site. Are you
putting the most important content
or client in the right place?

Ads also perform well when
they appear to be part of the
content. The colors and styles
should be congruent. Flashing ads
drive people away. If you must
have a moving ad, restrict its
rotation times to three.

Get Tralic?

How many people visit your
site? How are they getting to your
site? What is the peak day and
time? What's the bounce rate — the
percentage of people who leave

[——p—
after hitting particular pages?
Those are just a few questions you
could answer by running a traffic
program. These programs tell you
how visitors found your site and
what they did there. Armed with
this information, you can know
what initiatives work.

Google Analytics (wwuw google.
com/analytics) is an excellent
program. You'll love it, and you'll
love the price: It's free. Google
Analytics’ reporting capabilities are
phenomenal. | know which markets
of the 450 that air my program
deliver me the most Web traffic. |
can tell you what kinds of
computers people use, how they get
online, how they found me. 1 know
how long they stay, how many
times a day they come back and
paths that they take through the site.

There is an overlay feature.
Here, you can see statistics on the
clickable areas of each page. A few
days ago, after looking at the
show’s homepage, | made a subtle
tweak to the news links. | made the
first word bold. | kept it short.
Clicks on those links increased
about 125%.

Remember, though, that opti-
Good content will bring them back.
And it will encourage them to refer
others to your site.

www americanradiohistorv com
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Debating The Issues:
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Better Than Sex

Forget oystérs, talk radio’s my aphrodisiac

o many times I've been asked: Which do you
prefer, radio or television? And my answer is:
1 prefer doing both. But, if forced to choose, I'd

choose talk radio.

I love radio’s immediate impact.
I love the intimate relationship
between one host and one listener. |
love the challenge of keeping
listeners hooked for three hours. |
love the opportunity 1o express my
opinion freely and have people
immediately get in my face if they
disagree. Winor lose, | love debating
the issues — and 've duked it out
with the best in the business.

My radio days started at KABC
in Los Angeles, where | squared off
two hours every afternoon on a
show we called The Dueling Bills.
Yes,a name inspired by the dueling
banjos in Deliverance — but with

By offering good
talk radio, on the
left or right, we

are performing a
public service.

less class. One day we thought
we’d scored a big coup when Jesse
Jackson agreed to join us in studio
to debate affirmative action.
Imagine our consternation when
Jesse arrived, took over the show,
and didn’t let Pearl or me get a

By Bill Press
Jones Radie Netwerks
WG ilipresi.com

Bill Press

word in edgewise. No more
celebrity guests!

At KABC 1 was also invited to
debate on-air the biggest right-
winger in Southern California at
the time, talk show host Wally
George, and the biggest mouth on
national television, Morton
Downey Jr. Now eager for bigger
fish, 1 jumped to KFl and the
chance to tackle Rush Limbaugh.
Truth be told, I never debated El
Rushbo (has anybody?), I just
followed his taped replays on
weekend aftemoons.

Thebig challenge, of course, was
how to keep Rush’s conservative
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listeners glued to the station for
three hours of a flaming liberal.
That's where then-KFI program
director David Hall showed his
genius. | leamned more from David
Hall than anyone in talk radio,
before or since. David simply
changed my name, from “Bill Press”
to “Bill Press, True American.” We
ran promos for “Bill Press, True
American.” | answered every call,
“Bill Press, True American.” And it
worked! Rush’s dittoheads couldn't
resist staying tuned in order 1o get
their weekend hate fix.

Aftera few years at KFl, | got the
chance to make the big
jump to national tele-
visionas co-hostof CNN's
Crossfire, which started,
ironically enough, as a
radio debate show in
Washington, D.C. with
Pat Buchanan and Tom
Braden. No wonder | felt
so much at home. At
Crossfire, | was up against
the best and the brightest
of America’s conser-
vatives: Bob Novak, john
Sununu, Mary Matalin,
Tucker Carison and Pat
Buchanan. Occasionally, |
would even fill in on
Crossfire Sunday, up against Lynn
Cheney.

For 21 years, untii CNN
mysteriously canned it, Crossfire
was the best and most popular
political debate show on television.
Wehad a lot of great shows, but my
favorite Crossfire moment was the
night Pat Buchanan and | debated
a decision by Kansas City to
televise, every day, the names and
photos of men arrested for
soliciting prostitution the night
before — even before they’d been
tried and convicted.

Pat was all for it, but | though it
was an invasion of privacy. Our
guests were Rev. Jerry Falwell and

the president of CO.YO.TE. —
acronym for “Cast Off Your Old
Tired Ethics” — a union for
prostitutes in San Francisco. Pat
went first, asking the woman if
she’d always been a prostitute.
“No,” she volunteered. Before
joining the ladies of the street,
she’d been a Los Angeles police
Pat wanted to know. “Because |
thought I needed a more honorable
profession!” I'll never forget the
look on poor Jerry Falwell’s face.
He thought he was sitting
alongside a she-devil.

After Crossfire, Pat and | moved
our two-man debate act to
afternoons on MSNBC, while |
with Andy Parks and Jane Norris
on radio at WMAL /Washington.
Now it's moming drive, coast-to-
coast, on my nationally syndicated
show.

What Pve Learned

My experience behind the
microphone has taught me two
things. One, there’s no better way
to involve people in the workings
of democracy than talk radio. By
offering good talk radio, on the left
or right, we are performing a
public service. Two, the greater the
mix of voices, the better it is for
listeners. To be informed citizens,
people need to be exposed to more
than just one point of view.

Let's be honest, for far too long
talk radio was dominated by
conservative voices. Not because
liberals couldn’t do talk, but
because they were seldom given
the opportunity. At last, that’s
beginning to change, with some
stations offering left/right talk
shows, with shows from Air
America, and with the nationally
syndicated Ed Schultz, Stephanie
Miller and Bill Press shows.

SEBATING See Page 20
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Exploding The Myth
0f Women's Talk

Effective communication isn't about gender

By Dowg Stephan

Dowg Stephan Productions

dorg@dorgstephas com

t's a funny thing, but I could swear I've been talking
Ibwonmallmylife.111¢yhughatmyiokes(orat
least they pretend to) and genuinely seem to enjoy
my company. I've had great experiences throughout
my prefessional career with female colleagues and
raised one hell of a daughter, with whom I continue
to have some of the most satisfying dialogues of my

life.

About half of my radio show’s
audience is female, as is a similar
percentage of callers to the
program. Frankly, the most

common complaint | hear from .

women is that men don't talk to
them enough! But, listening to the
the inevitable emergence of
female-oriented talk radio, as to
whether | can talk to women, |

guess ['ve been wrong,
First, let me assure you thatlam
well aware of the fact that women

The conventional
wisdom seems o
accept the idea
that only women
can tak to
women, and that
is nonsense!

have been woefully under-
represented in talk radio. 1 fully

Talk for women will
work! The audience
is there and the ad
doliars are there.

support the efforts of those in the
radio industry who, like me, seek
to correct that oversight. | have
frequently used my own company
and programs to promote female
talk talent. | use a different female
co-host in each hour of my daily
Good Day show, and AOL's Hilary
Kramer is the co-host of my new
weekend show. My company
developed The Cooper Lawrence
Show, currently being syndicated
by Dial-Global.

What irks me is that the
emerging conventional wisdom
seems to accept the idea that only
women can talk to women, and
that is nonsense! The truth is, this
huge, largely untapped female
audience is not that limited in their
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thinking or expectations, and |
believe it is insulting to label them
in that way. So let me make this
perfectly clear: It's what you say
and how you say it that matters, not
who is saying it!
Be Enlertaining

Programmers in other niches in
the talk radio universe have deftly
identified their target audience,
honed their brand and found the
talent to voice their message. The
prerequisites have always been
clear: Be smart, be relevant, but,
most of all, be entertaining! We have
this formula down for sports talk,

Doug Stephan

political talk, business talk — but
when we discuss female-oriented
talk, some add another pre-
requisite: Be female.

What? Where did that come
from? Television has known for
years that the gender of the talent
is irrelevant. For every Oprah,
there’s a Dr. Phil. The exhaustive
studies on gender-related enter-
tainment preferences that the
entrepreneurs in this new format
that, with all due respect, should
have been obvious to any seasoned
radio professional. Women don’t

It's what you say
and how you say
R that matters,
not who is

saying k!

want to listen to the wrestling
matches that characterize much of
existing talk radio. With women,
it'’s not the argument, it’s the
solution, and it’s not about mono-
logue, it's about dialogue. | knew
that, and so did you.

But knowing that fact
wasn’t impottant as
long as male-oriented
talk was so profitable
and the format was
growing. The time has
now come to use this
knowledge, and the
worst thing wecandois
forget what we already
know and ignore our

Talk for women will
work! The audience is
there and the ad dollars
are there. Maria Bailey,
one of the preeminent
experts in the country on
marketing to women — and one
of my weekday co-hosts, I'm
proud to say — is constantly
amazed by how talk radio has
ignored sponsors and agencies
with female-targeted products and
services and by how many such
products have never even been
approached about a talk radio buy.

The upside for all of us is huge,
with opportunities to create new
revenue without cannibalizing
existing dollars. I, for one, will
continue to do radio shows that
appeal to women as well as to
men.

www americanradiohistorv com
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Profiting From

lcnrufe your assets and build new revenwe

By Tom Kraewtler

The Meney Pit liome improvement Radio Show
Tom s moneypit.com

any in radio view podcasting as competition

and don’t want to have anything to do with

it. Others grudgingly make podcasts
available on their station Web sites. What's clear is
that-very few are cashing in on the phenomenon.

Wherever and however they
listen, your audience is so busy
now that time-shifting makes
sense. If you only program on-air
in real time, it is quite probable that
most of your audience won't hear
most of your programming. If
you’re only making content
created for broadcast available as
podcasts, you're leaving money on
the table or, in my case, on the
workbench.

For many years my radio
program, The Money Pit, has given
affiliates a comprehensive tool kit
full of ideas and methodologies on
how to generate NTR. We've
provided our stations with leads
on co-op ad dollars, web content
designed to be sold to local spon-
sors, training for sales managers
and a host of other tricks of the
trade. Here's one idea that utilizes
all your assets except your spot
inventory.

Podcasting For Profit

If you're a do-it-yourselfer,
you're probably familiar with the
name Ryobi. It's the brand name of
a line of power tools you've seen
at Home Depot. You may be less
familiar with the brand RIDGID,
unless you're what we call a

serious do-it-yourselfer, RIDGID is
the brand you’ll see on the
professional-grade tools your

Tom Kraeutler

contractor brings. Drop a RIDGID
tool off the garage roof onto the
paved driveway and it'll still work.

Last January we were ap-
proached by RIDGID to broadcast
from their booth at the Inter-
national Builders Show, the largest
home-building show in the world.
Good exposure for our show, but
off-message to all those Ryobi
buyers who are the bulk of our
audience. If we talked RIDGID-ese,
we’d be talking over the heads of
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Ryobians, and RIDGID was look-
ing for us to spotlight their
products.

Instead of broadcasting our
regular radio show in RIDGID-
land, we created a separate show
that was distributed by podcast to
RIDGID'’s professional customers.
We called it “Jobcast,” a one-hour
podcast show performed cach day
that was immediately uploaded to
the RIDGID Web site, where it
could be accessed by their
customers. The content was
specialized, focused and extremely
informative.

Plus, it was measurable. By the
end of the promotion over 5,000 of
RIDGID’s customers had down-
loaded our program, making it the
most successful specialized
podcast in the history of
the home improvement
industry. And, “ka-ching,”
we're already booked for
next year’s show. Getting
any ideas?

Going Brokered
Without Going Bust

Brokered programm-
ing is crack cocaine to
sales departments. Too
often programmers don’t
get a vote when the
station accepts these
horrible, fake-sounding
talk-show infomercials
about colon cleansing.
The first thing that gets flushed is
your audience. .

What if you could produce
programming that contained an
unlimited amount of editorially
crafted commercial content that
delivered a better return on
investment to the client without
chasing your regular audience
away? You can with podcasting,

Suppose you're pitching Bill's
Chevrolet. You present them the
usual spot package, a banner ad on

your Web site, maybe an appear-
ance by one of your on-air
personalities — been there, done
that.

Now let's add something new o
the package —a customized not-for-
broadcast podcast created just for
Bill's Chevrolet: “10 Things You

If you're only
making content
created for
broadcast avadable
as podcasts, you're
Hniwnmgyw
the table.

Need to Know When Buying a New
Car.” A podcast produced in your
professional studio, using your
recognizable on-air takent. A podcast
that will not only be available as
sponsored content on your Website,
but for Bill's Web site as well. Guess
who the expert you interview is?

The finished product is on both
Web sites and promoted on your
air. You give Bill’s sales team a
stack of CDs to hand out, and there
just happen to be copies in the CD
players of test-drive cars.

But Bill can’t do it without you
because he runs a sales and service
operation. You are the production
wizards. Even if equally talented
wizards from, say, a kxal reconding
studio offer to produce some CDs
and streaming audio for him, who
will know it’s there? Your trans-
mitter can notify your cume in
Bill’s spots. Your hosts can hand
out CDs at an appearance in the
showroom. They’li be proud, too,
since they voiced them.

Your costs? Minimal. Value to
Bill? Priceless.
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Press Two For
Deportation

Defending our borders from illegal immigration

By Lars Larson
Westwood One Redie Netwerks
lers@lersiarson.com

was 14 months old when I first came to America,
already walking and speaking English. You see, I
was already an American, born to American
citizens — a father in the United States Navyand a
mother who had done her Navy service from 1940-
45— on an American military base.

In Taiwan my parents hired a
man named Joseph Ku to help with
shopping and cleaning. After we
came home to America we sent
money every year to Joseph, and
my mother worked to help him
negotiate the maze of immigration

Lars Larson

laws. But the lines were long, and
Joseph Ku never made it to my
country. Forty-five years later,
illegal aliens stream across
America’s borders by the millions
asﬂxmghthelam&mtkepﬂmeph

Ku out didn’t even exist.

Strangers in Our Own Land

American citizens face a
dizzying list of laws that dictate
virtually every aspect of their daily
lives. You need permission from
the government to sell haircuts,
own a dog, even fo trim
the trees in your own
yard! The government
dictates how you educate
your children, what you
build on your land, and
where you can smoke
tobacco. Even an Amer-
ican’s constitutionally
protected right to own a
gun is regulated by more
than 20,000 firearms
laws.

Against this backdrop,
anestimated 12 million to
30 million illegal aliens
have entered our country,
and they identify them-
selves illegally and work here
illegally. In retum, state govemments
issue them driver’s licenses, the
IRS issues them special numbers to
file their taxes — since they lack the
Social Security numbers required
by law — and police agencies in

NEWS/ EWS/TALK/SPORT. S
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many states officially ignore their
violation of our immigration laws.

With the blessing of our own
government, banks loan illegal
aliens money to buy homes and
help them transfer money out of
the country. We allow the Mexican
government to issue Matricula
Consular cards to illegal aliens in
this country who only need those
cards because they are here
illegally. The bottom line is that

The bottom fkine
is that Americans
have become

second-elass
citizens in their
own country.

Americans have become second-
class citizens in their own country.

When 1 graduated from high
school 30 years ago, construction
work paid good wages. Loggers in
my hometown of Tillamook, Ore.
got paid good wages that would
buy a house and on which you
could raise a family. So did the jobs
fishing for salmon and crab off the
Oregon coast. Today, thasejobs pay
about the same number of dollars
as they did when I was a kid. A
ready pool of illegal labor is the
only way to explain this declme in
wages.

We're told that illegal aliens pay
taxes on their income,
most employers of illegals will tell
you isn't specifically true. Even if
it were, how much money would
the person “doing the work
Americans won't do” have to eam
to pay the taxes required just to
fund the education of a single one

of their kids in public school?
lllegals come for the jobs, and if
those jobs dry up they will go back
home.

A Simple Sokstion

Congressman Steve King of
lowa proposed a solution to this
problem more than a year ago. A
business that employs ten illegal
aliens at $10 an hour, full-time,
pays out more than $200,000 in
wages. Those wages are tax-
deductible from the gross income
of the business.

But if the IRS required that
wages could only be paid to
workers whose names and Social
Security numbers match those on
file with the federal government,
American companies would fire
every illegal on their payroll or pay
a stiff penalty if they did not. This
solution is elegant and simple. It
would hit every American work-
place simultaneously, equally and
fairly.

Google the phrase “a nation of
laws” and you will get a million hits
on the World Wide Web. The
significance of those words is that
we strive to make every person —
rich or poor, immigrant or native-

llfegals come for
the jobs, and if
those jobs dry up
they will go back
home. -

bom — equal in the eyes of the law.
Ilegal aliens flouting our laws, tens
of millions of times a day, make a
joke of that standard. Time to send
them home,
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Intolerance
Continued from Page 6
destroy Israel with a nuke ... and
Wallace talks about the guy’s hair.
At one time in America, the
majority of people were against the
Revolutionary War. At one time in

this country slavery was popular.

Grapefruit
Continued from Page 6
all, without the hassle of going to
work every day, there’s more time
to watch TV!
If John Belushi was just another
nobody named john, who would

Joy To The Werld
Continued from Page 8
experiences until everything
comes together that feels right so
that you don’t get distracted by
that which is merely emotional or
ephemeral.
Admittedly, patience is not my

chief virtue. I’ve certainly run’

through a lot of different ideas

Fifth Colwmn
Continued from Page 10

who are the least experienced and
capable in our govemment to be
making war-related decisions, are
substituting their policy prefer-

And at one time there were people
in the world who supported the
Nazis. People like then-British
Prime Minister Neville Cham-
berlain. How does history view
those people now? As fools.
Wanting to exterminate a race,
wanting to kill others because they

have cared? But care they did. They
cared about the hotel, the room
number, the last meal, the last
drink, the last drug. The story took
over like a drug. “How can | get
through the day without my
Belushi fix?” When the ratings

are Jewish or Christian, is, quite
simply, evil. No debate needed, it’'s
just wrong,

OK, love and goodwill win out
in the end. Remember that. But, in
the meantime, don’t become one of
the “PC” people — one of the

~sheeple” that try to get all touchy-

died, we were weaned off that
media drug and on to the next.
The mass media is all about
massive ratings — I getit. Butdon't
we have a responsibility to look at
the bigger issues that confront us
as a nation? All of us — not red

_ state/blue state America, not

Republican/Democrat America,

about how and what | wanted to | not rich/poor America, not black/
do. But | have leamned by listening | white America — all Ametica. Do
to callers to my show that clarity | me a favor and please leave your
comes with no small amount of | hyphenated America at the border.

effort. | can now dlearly, concisely |
and patiently describe the mission |
statement of Dr. Joy to the World |
in just a few words, so | know that,
at long last, I'm on target and that
the way ahead is clear.

ences for the battlefield decisions of |
the president and his generals and
admirals.

It's hard to put a smiley face on
all this. The Fifth Column is alive
and well — and undermining the
war on terrorism.

The bigger issues— winning

Debating
Continued from Page 14
Talk radio is no longer so

lopsided. | think that's good for the

Sersalty
Continued from Page 4
In a recent downwind race, with
eight-foot swells and 30 constant
knots of wind, | turned the tiller
over to my coach — a smart too-

inexperienced-for-that-task

feely with the enemy. We need to
bring back some common sense;
we sure could use a gustof it in this
country. We‘ve become so tolerant
in America that we now tolerate
intolerance.

A jackal is still a jackal, no matter
how you comb its hair.

war against kslamofascists who use
terrorism as their strategy,
reducing the number of people
who live below the poverty line in
America (37 million), raising
educational results across America,
congressional accountability,
reducing out-of-control federal
spending, securing our nation’s
borders — affect us all. The list
goes on. We're all in the same
“situation room,” but which news
alert we choose to get sucked up by
isuptous.

industry and good for America. We
progressive voices still havea long
way to go, but at least we’re now
in the game — and growing!
stern pulpit with a death grip, |
yeamed bo kiss the dock at Ventura.
In the words of Dirty Harry: “A
(wo)man’s got to know his
limitations.” But I'm determined
that, next year, 1l be ready.

into

The Consumer Electronics
and Technology Show

A

www.intoTomorrow.com

“Into Tomomrow with Dave Graveline” is the only radio show covaring the exploding Consumer Elecironics

industry. Every day, in aimost every way, the digital risvolution is changing your Esteners’ fves. W tall them
what's next. And help you sell advertisers you otherwies won't have on-tha-air. Connect with us belore your

competition doss.

It's a $135 billion business in 2006.*
Do YOU have anything to sell them?

tomorrow In the typical USA housshokd, thers are a hali-dozen radios, and an average of 25 other slectronic products.*

with Dave Graveline e vou We are!

Available for air any 1, 2, or 3 hours, Saturday or Sunday.

305-824-9000

* Source: Consumer Electronics Assoclation

20 © padie 8 Recerds September 22, 2006

www americanradiohistorv com



www.americanradiohistory.com

+his can happen to yout

w m Director with a good job and a
bri,ht future. One day I got a call about ] 2

d Day. They told me
th uld have a powerful early morning,
A..=Drive or mid-morni; Z show, hizhly
pbroduced with different co-hosts
every hour, celebrity guests and
11s. They showed me
hat it was lready in all
Top 10 markets in the

o

untry, and that ™ |
uld have it in J(\
my market,
~

Did I listen? No.
I ] ther show
\d 1iow look at me!

uld have had D 124
let this happe:s to You!?

ADD DOUG STEPHAN TO YOUR DAY!

Debuted June 17th and
Already on 120 Stationsi
“GOOD DAY” WEEKEND

4
/- 1 I . , o ‘Health, Wealth & Home "
'" ' , "' " \ DOUG STEPHAN
| HILARY KRAMER
- -" ‘
|

LIVE SATURDAYS

‘\

To affiliate, call 877-541-5250 -z
www.DougStephan.com/Affiliate

e

\ ’
Doug Stephan’s “Good Day” Weekdays 5a-10a / ET pvaiavie 247

'.-..4
- “Good Day” Weekend Saturdays 6-9a/ET
ka The Talkradio Count Down Show Saturdays 6a-9a/ET (uvaiae 2477
B
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Concrete proof that Dr. Laura
is a ratings magnet:

UP 20%

in Adults 25-54

in the Top SO
Markets*

UP 21%

nationwide

Talk Radio overall
is DOWN 2.3% in the
Top SO Markets.

if your ratings aren‘t up by at least
20%, call Jake Russell at
212.239.2988, ext. 310, or e-mail
him at jrussel@totdradio.com.

TA[ CE7y ] ) AY

THE DR . LAURA PROGRAM

“Source: Spring 2006. Spring 2005 Arbitron. Adutts 25-84, Mon-Sun BAM Midmnight and exact times. Top 50 markets and nationwid
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Formats You'll Flip Over

tioned that Greg Strassell is so handsome
and virile?” KFRC afternoon driver JoJo
Kincaid exits in the wake of the flip.

8 Another day, another MOViN convert.
The latest contestant to play with Alan
Burns’ new rhythmic AC format is CBS
Radio classic hits KFRC (now MOVIN
99.7)/San Francisco, under the command
of KFRC/KCBS-AM VP of programming
Mike Preston. “When CBS and KFRC GM
Doug Harvill made the decision to go
MOViN, Doug and Mike got it done incredi-

bly well in an incredibly short time,” Burns
tells ST. “Two other people who deserve
recognition: We’ve promoted our own
Michele Willlams [formerly of WBOS,
WIMN and Coleman] to VP of butts and
official Mother of MOVIN for all her work on
the format. And Michael Stuber in Boston
has done a super job on the production for
most of these launches . . . and have | men-

show is gone, as is night jock Diaz.

@ Clear Channel classic hits KQSN/Yakima,
Wash., is joining the company’s growing La
Preciosa parade and will flip to Clear
Channel’s Spanish oldies format Oct. 2. With
this addition, La Preciosa is now in 20 U.S.
markets, including Dallas, Las Vegas,
Bakersfield, Monterey, Fresno and Tucson.

@ Sinclair CHR/top 40 WZNR (the Zone @
106.1)/Norfolk also hopped on the rhythmic
AC wagon, flipping to WNRJ (Energy
106.1). PD Jay Michaels remains aboard,
but the syndicated “Playhouse” morning

- Quick Hii:s

B 10 the wake of "Rover’s Morning Glory " being
disconnected at CBS Radio’s Free FM franchise
in Detroit (in favor of those current CBS darlings
Opie & Anthony).
WKRK will now roll

host Ted Alexander cxits. while his tormer co-
host. Jennifer Pulley. remains as local morning
producer. Across the hall at rhyvthmic WNVZ
(Z104). PD) Michael Bryan nukes it ofticial and
welcomes Anna Marvuglio aboand for nighes.

Madhouse. "1 just woke up at 4 a.an. tor the fint
time today,” Diablo tells ST, taking down his fifth
Starbucks of the day. “I'm actually doing alt right:
1 actually just hit my second wind. But there will
be many a fistfight—its going to be awesome”

L ]
R e “"Motor  City Mid- A veteran of crosstown WZNR until about a = M1 Jeremi “Big J** Smith moves fmm middays 13
Je u'nde, days” with Jay Towers  month ago, Marvuglio has been tilling in tem-  to form ™ The Big | Experience™ in afternoons, and N\
heavy sedation and Michelle McKor-  porarily. She replaces Zack  Daniels. who  Diablo ups part-tiner Jackie Brandt to afier- \
mack tromYam.t03  recently left. noons. Meanwhike. Josh Schlaich comes over N
pm, with that yelling, trom part-tinie at crosstown Citadel CHR /top 40 "s:\\\“

SEPTEMBER 29, 2006

sweaty,  crazy anoney
bastand Jim Cramer
butting in from ! pm.

of evenws, St. Louis
radio mainstay Greg
Hewitt has lett the
building after 18 years
as APD/midday tlent
at CBS Radio hot AC
KYKY (Y98). "I'w
learned a lot here in
the past years,” Hewite
telks ST lowe to stay
in town; however, I'm
open to moving for
the right opportunity
to do mornings, afternoons and/or program.”
Not exactly your textbook “job-hopper.” Hewite
can be reached at 314-550-4966 or greghe-
wittl@yahoo.com. Just because he's now on the
beach™ doesn’t mean Hewitt will be loating:
“Now I get to know what ir’s like to spend my
days at home with a 9-month-old.”

& Kobe, the onc-named P of Clear Channel
CHR/top 40 WIHB (B92)/Charleston, S.C..
has tinally filled his night opening: Sean Mack
segues from swing at WBTS/Adanta. " We look
forward to continued growth at night with Sean
driving the bus.” Kobe says. The shift opened up
when former night jock Pancho left the business.

B Entercom AC WWDE (2WD)/Notfolk has
picked up “Wake Up With Whoapi.” Morning

B Live, from the Hudson Valley, Coop & Tobin
ride again! Arca radio celeb Mark Cooper
Joins up with John Tobin on Cumulus clas-

like radio gods in the market when they joined
forces in the "90s, and Coop fills the gap cre-
ated by Reno’s departure. Supplies are limit-
ed. though—like a special edition ham or
other holiday pork product—Coop will only
be on through Christmas.

B Alexis. midday jock at Cox active rocker
KISS/San Antonio. is making her way up to
Cunulus  classic rocker KDBN  (93.3 the
Bone)/Dallas. Speaking live from the 2000
R&R Convention, KISS D L.A. Lloyd
lamented his need for a new personality: 1 need
a new midday jock—I'm open to all materials,”
You heard the man—send him
your finest at lalloyd@coxra-
dio.com.

B Huge changes at Journal
alternative KQXR (100.3 the
X)/Boise, Idaho, as 1’1)/after-
noon dude Mat Diablo and
night guy lan Blethen, aka
the Reverend, head to morn-
ings as “Diablo & the Reverend
in the Morning™—we nn it
through an Internet translator
and found that its a morning
clash of the Devil and the
Reverend. They  replace  the
syndicated "Mancow’s Morning

lablo

KZMG to do nights at the X,

B Premiere’s syndicated “Steve Harvey Morning

WMIB (103.5)/Miami. a Star & Buc Wild
orphan, and WBTP (95.7 the Beat)/Tampa.
replacing Olivia Foxx.

B Clear Channel CHR/top 40 WWBX
(B97)/Bangor, Maine. inks WIOQ (Q102)/
Philadelphia aficrnoon dude Joey Brooks to
voice-track their morning  show, “We  have
arranged 2 complex  lobster-for-cheesesteak
trade as compensation.” P Chris Duggan says.
“OK. that part isn't truc, but the part about doing
our morning show is.”

@ Axel. whos been temporarily co-hosting
mornings at Cumulus alterna-
tive WNNX (99X)/Atlanta
for the past few months,
headed back to his former
afternoon shitt, which  had
been  temporarily  filled by
Matt  “Organic” jones.
“Axel is genuinely  excited
about the show he loves the
most,” 99X PD/morning co-
host  Leslie Fram  says.
“Thank you, Axel, and 1 will
miss sharing the mic with you
in the morings.” And with
that, let the requisite “Is Sean
Demery back?”

rumorns commence!

coming
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to 2 p.m. sic rocker WPDH/Poughkeepsie, N.Y. for  Show™ continues to unroll across America like a §i\
“Coop & Tobin: The WPDH 3tth  giant hunk of shag carpeting with the addition E‘:‘:
B In a surprising turn  Anniversary Reunion Show.” The guys were  of two major affiliates: Clear Channel urban N
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How Text Messaging
Can Evolve From
% Novelty To &
*, Necessity o

ONE

Radio may have attained its media longevity
through audio, but these days it’s the power of the
written word that is helping move the medium forward.
B As text messaging gains momentum, particularly among
vounger demographics, broadcasters are finding ways to use
the technology to reach out and touch listeners, and have them
return the favor. m Radio doesn’t necessarily have a great track
record in adopting new means of communication. As e-mail and Web
sites became necessities, some stations dragged their feet to get with it.
But things are definitely on the upswing. MySpace has become so huge and
undeniably popular that few on-air personalities and stations that target 18-
to 34-year-olds have neglected to create a page on the social networking site.
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A ig-

messages

since mid-

June.
—Robin Rockwel

Music, Marketing And More
Programmers and promotions departments alike
can kan on mobile text messaging to increase
audicnce participation. .

Entering contests and sending music requests
are among the most obvipus methods and the
casicst to execute. Listeners can quickly and cffi-
ciently perform such activities and give feedback
for music pols like “dam it or jam it” or news
polls. There are great advantages, like never deal-
ing with the hasle of a busy signal or an unan-
swered phone, so listeners get their messages
through immediately.

“On-air, it’s the first time that 1Djs have been able
to connect with the audience in real time on a mass
scale.” says Jack Philbin, co-founder of Vibes
Media, which provides text-mesaging services to
CBS Radio, Emmis Communications and other
broadcasters. “Throughout the history of radio it
been more of 2 one-to-one commumication, where
one person gets through and most people get a
busy signal. But text messaging is a much better lis-
tener  experience, because cach  listener  gets
through and everybody gets a response.”

Even though text messaging is a highly effec-
tive tool and popular with listeners, many stations
are still exploring ways to make it work. .

“We just had a brainstorming session last week,
and text messaging is one of the main things that
came out of it.” Radio One/Adanta creative mar-
keting director Lori Hall says

This summer, Emmis’ thythmic KPWR. (Power
106)/Los Angekes launched is Myl06 text-
messaging short—code with great success. Listeners

“We thought that we were going to have wo
educate listeners more,” Emmis/Los Angeles sen-
ior director of marketing and promodons
1ianna Jason says.*But 1 chink with so many real-
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ity television series breaking the ground for us by
telling people how to text to vote, our listeners
know what it is.”

CBS Radio’s alternative KITS (Live 105)/San
Francisco’s audience was ready to text the station
before FM105 officially launched.

“We received a few requests, but we just knew
that texting was a part of our audience’s lifestyle.”
Live 105 director of marketing and promotions
Robin Rockwell says.“We felt it was necessary to
be a part of that. We just dove into the program
headfirst and started using it, and our listeners
really responded. For the first couple of weeks, our
jocks were giving more instructions on how to
saw how our listeners latched onto it, they've
pulled back. At this point, texting is a natural pare
of the fabric of the radio station.”

Rockwell adds, “Our jocks absolutely love this
because they can *process’ many more people via
texting as opposed to request lines. We've received
over 115,000 text messages since mid-June.”

Emmis’ Jason says that the first time that Power
106 implemented a contest and watched the tex-
ting response live on a computer, “we were happy
and very cxcited about how quickly they
responded—it was instantancous. We had them
text the word *Fantasy’ or *Honey” and different
song titks when we told them to for Mariah
Carcey tickets, which is a hot ticket. The listeners
understood the contesting so quickly that they
started making up future text words to win in
anticipation of what her song titles would be.”

Emmis Interactive VP Rey Mena isn't surprised
that text messaging catches on so fast:*1 think it's
‘more educating the stations on how to usc it than
educating the listeners. The listeners have been
there. In fact, some promotions for Hot 97
[Emmis’ WQHT/New York| will get upwards of
35.000-40,000 text messages over a couple of
minutes. So there’s been very litde education
required of the listener.”

Promotions aren't alone in benefiting from
texting. On the music side, Entercom’s alterna-
tive KRBZ (96.5 the Buzz)/Kansas City promo-
tions director Jennifer Morton-Hill explains that
on Tuesdays, the station asks listeners their opin-
ions on new music via text messaging.

Power 106 texting activities include occasional
request-driven  Myl106 weekends. “We didn't
want just a random numbser, so we secured a van-
ity numbser, which is My 106 or 69106, which gives
us the opportunity to brand on-air.” Jason says.
“The fact that they have the ability to instandy
request something is like them programming their
own station. So in cssence it is their My 106

Creating innovative methods to incorporate
text messaging may be a challenge at first, but
there are many ways to increase TSL, appoint-
ment listening and more.

“1 dhink one of the key factors for what text
messaging can do is what we call invitation lis-
tening,’ * says Ivan Braiker, managing director of
mobile phone marketing company HipCricket.
“It’s being able to push out messages that alert
your listeners to certain things happening at the
radio station. So if you know you have Beyoncé
coming in an hour, you could literally push out

a message to all of the people that have opted in
to get messages from the station.” -

Ahead Of The Curve

Braiker envisions the popularity of text messaging
growing and says, “I've been doing this now for
about how important this is all going to be. We're
really just now sceing the demand get chere.
Stations are starting to get it and understand that
this is the way to stay connected to your kisteners.”

Emmis launched its L.A. text-messaging
efforts in February.“The timing was great.” Jason
says. “Our listeners are technologically savvy, and
text messaging and instant messaging is a part of
the hip-hop lifestyle.”

But it's certainly not exclusive to hip-hop audi-
ences. “Within our own cluster we text each
other different chings,” Hall says. “And then just
observing our listeners, everybody's got a cell
phone and everybody's texting each other. So
why not make it even more personal and have the
Jjocks just really be part of it? When you get a text
from somebody that you're listening to on the
radio, that’s a huge deal.”

Text messaging is not likely to subside anytime
soon. Braiker says,“l think we're just at the base of
the mountain. | think we're sitting there looking
at the mountain knowing we have to climb here
soon and some of the broadcasters have engaged
it, while others are still saying that they see a
mountain there but [think),I'm not sure that I'm
going to climb it yet—1 want to think about it

The Bottom Line

Understandably, stations want to be certain that
there will be a financial benefit before they invest
time or resources. “Our main objective is gener-
ating revenue,” Radio One’s Hall says. “If it's not
going to make money, then we're not going to
do it—but this can make money”

Braiker adds, 1 don't think there’s a programmer
around that docsn't wan it. | think the biggest hur-
dle right now is the mind-set of too many opera-
tors today—that you can spend 25 cenes and make

*$10,000. But rather than looking at the $10.000

they could make, they sit and stare at the quarter
they may lose. It's just not a healthy mentality.”

Live 1055 Rockwell understands why decision-
makers may be reluctant to invest in text messag-
ing. “The people who run the stations may not
be familiar with dhe platform, so they are a bit
more resistant to embrace this technology. If you
don't understand it, how are you going to exphain
it to your listeners? Plus it’s not for every format.”

Startup costs vary depending on several factors.
Stations can also sct up their own text messaging
by purchasing a five-digit short-code from a con-
tral source. Since not every broadcaster is fully up
to speed with the intricacics of setting up their
OWN text-messaging system, many stations have
found it most effective to link with a company
that specializes in it, such as MJI Interactive,
HipCricket, Vibes Media and others.

Once a station begins to promote its text-
messaging numbser, it’s not difficult to find ways
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to make it proficable. “They can have someone
sponsor  micssages,” MJIl  Interactive  president
Margaret Shiverick says. “If theres a timely traf-
fic information report it can be brought to you
by Jiffy Lube. They can extend an on-air buy into
a text promotion.”

Rockwell says,“We have a monthly cost for the
program, which we try to underwrite with spon-
sorships. We've sold a couple of clients into text-
messaging programs. In the month of August we
did iTunes Tuesdays where listeners would text in
for downloads.”

Other sponsorship opportunitics can be tied
into promotions. According to Emmis’ Jason,
*When you text with our system you immedi-
ately get a bounce-back that tells you what tex-.
ter you are. Let's say we're looking for the 106¢h
texter for Mariah Carey tickets; it will say,’You're
texter No. 89, try again. Mariah Carey tickets on
sale for Staples Center for Oct. 5" Obviously the
promoters love this because its pmmoung their
concert or the advertiser.”

But it's important not to force unwanted mies-
sages on listeners. “1t’s not about building a base,
s0 a lot of PI>s and GMs make the mistake of
thinking this is like the new e-mail” Vibes
Media’s Philbin says. “So they'll get their list of
numbers and blast out sponsorship messages.
That's a really fast way to turn off your Pls”

Hall feeks that using text messaging to promote
radio is a no-brainer. “It’s threefold: You get lis-
teners, generate revenue and stay on top of the
trends, because if that’s where it's leading, then
you've got to go with it.”

Mass Appeal

The pervasivencss of texting is hardly confined to
just teens. “The common thinking is that it's the
youth formats, and we are finding that most of
our affiliates are in the youth formats. like CHR
and rhythmic,” MJI Interactive’s Shiverick says.
“But we have a surprisingly lange number of
country stations, news/talk stations and rock sta-
tions. It’s much broader than people think. It’s ako
working with some 25-54 stacions.”

Braiker says, “Qur biggest-consuming radio
stations that use it the most effectively and the
most often are a couple of our sports outlets™

WXYT/Detroit PI) Dan Zampillo says the
CBS Radio sports station has been texting with
listeners “for a couple of months now, and we've
grown the database pretty decently. We can def-
initely do more to grow it. We're working
through the best ways to grow the database. Its a
learning process.

“I've found the best feedback is breaking sports
news, and our listeners get really excited abow
that.” he adds. " When the Detroit Lions aue a pretty
significant player on a Saturday we sent out a text
message, and | got really good feedback about thae”

Zampillo says he typically sces growth in the
database after the station sends breaking news,
“which tells me that guys are telling their friends
and then they sign up. But | have found chat that's
what people from the spors format are most
interested in.”

Radio One's Hall is open to utilizing text mes-
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saging at the gospel, urban AC and smooth jazz
stations she oversees, but the primary focus will
be on urban WHTA (Hot 107.9) Adanta.

“Right now, the way that our cluster is mov-
ing, the main station is going to be the hip-hop
station. With gospel, we're going to try and do
some things where people can sign in to get their
praisc of the day.” she says.

“On our urban AC we're syndicated from 10
a.m. to 7 p.m., and we could really have [syndi-
cated personality] Michael Baisden send a text to
his group telling them what he'’s going to be talk-
ing about the next day.” Hall adds. “With the jazz
station, I'm thinking traffic reports are something
they're interested in. They're very busy, a littde
older and they're just no-nonsense.”

Shiverick notes.”l think that there is a percep-
tion among adults that text messaging is all about
teens with their thumbs going on their phones
all the time. But if you think about it, station-
generated messaging is sending messages to peo-
ple’s cell phones, and anyone would like to know
when there’s a promotion at a2 mall or free gas at
a gas station. It's juse a great way of reaching lis-
teners wherever they are. They don't have to be
tuned in to be getting information from a station.
Once people got past that bias and see other sta-
tions using it successfully, it's really catching on.”

Mena launched text messaging at cight youth-
focused stations first: “Depending on how things
go—which have gone very well so far—we will
take it from there to other select stations. Ac the end
of the day, text mesaging is a younger-end prod-
uct, so we don't see that necesarily taking hold in
somie of our okder demo stations, but it remains a
possibility for soni: that are more mid-demo.”

Braiker has more hope for reaching upper-
demo listeners. “When you actually get into the
statistics, the kids are obviously the driver and
have been the driver of the growth of text mes-
saging. But 35- to 54-ycar-olds are the second-
largest demographic in growth and in total num-
bers of texters. They're only marginally behind
the 12- to 24-year-olds.”

In line with the stat, Jason will likely bring the
technology to newly hunched rhythmic AC

KZLA (Movin' 93.9)/Los Angeles. KZLAS
“audicnce is a little older than Power's audience,
and I'm sure we will use texting, but perhaps not
as heavily as | do on Power.”

Making Request Lines Obsolete?
With text messaging becoming an increasingly
popular way for listeners to connect with stations
and personalitics, will it lessen the effectivencss of
request lines?

Jason says, “What's great about text messaging
is that you can be sitting with your friends in the
car, at the beach or wherever, text in and you can
try over and over again. But it's abo good to inter-
act with the 1) live via phone. | think they’n
both great.”

Rockwell believes text mcssaging is destined to
become the de facto medium for contesting and
taking requests, but adds, “l1 still think you need
a mix: call-in, Web-based contests, streaming-
based contests. Right now about 8% of our con-
tests are texting-based.”

Entercom’s Morton Hill adds, " There's no sub-
stitute for that on—air content and having your voice
heard on the air. But just to send a simple reply
when its not necessary for you to be on the air and

10 just have that tistde form of coaninimnication with
the on-air staff is going to become a bigaer and big-
ger part of what we do. There's about a thind of our
audience that doesnt have home phones, so they're
using cell phones for everything™

Whik: there is a emendous upside to text mes-
saging, Jason understands that it's not the only tool
in the station shed for communicating with listen-
ers:“In today's competitive environment, you have
to incorporate all avenues. Wa utilize our Web site,
our on-air call-in number, our texting, our My-
Space page. It's got to be mukipladform.” AR

and blast

That's a
reallymfast
turn off
your Pls.’

—Jack Philbin
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R&R Does Dallas |

A who's who of the industry’s best and brightest gathered for R&R
Convention 2000, held Sept. 20-22 at the Hilton Anatole in Dallas.
Programmers, managers and ai‘r talent from virtually every radio Photographs By
format, record label honchos, artists, managers, group execs and other Soren McCarty
professionals debated, discussed, shared and schmoozed from carly
morning to late at night.
For the fist time ever, the R&R Convention co-located with the
annual NAB Radio Show. “By presenting these two great events under
one roof, it was our vision to provide the industry with an opportunity
to not only celebrate this great medium of radio, but to prepare for the
nuany exciting opportunitics to come, R&R publisher Erica Farber said.
The R&R Convention was preceded once again by the Jacobs
Media Summit. Over the next three days, attendees were treated to
numerous format-specitic sessions, first-rate keynotes, artist showcases,
all-format tutorials and endless opportunities for networking,
information and entertainment. The R&R Industry Achievement
Awards, which were given out in individual format sessions,
recognized the tops in the radio business.

tn&nmmwmhmwwmmwhmnm
night cocktail party. 2. The all-format “Talking Heads of Programming” panel, drew such group
PD heavyweights as, from left, Cumuhss Media’s John Dickey; Emmis Communications’ Jimmy
Steal; Entercom’s Pt Paxton; Clarke Brown, formerly of Jefferson-Piiot Communications; ABC
Radio’s John McConnelt; and Joumal Broadcast Group’s Carl Gardner. 3. Epic artist Jessica
Simpson stopped by the CHRAop 40 session to chat with programmers. &. At the “Do Mix
Shows Matter?” session are, from left, WPOW/Miami MD Eddie Mix, WLLD/ Tampa APO/MD
&m(mmwenuhdmmxuwmvpdmmm
Sujit Kundu, KPWRALos Angeles music coordinator DU Felli Fel, KBFB/Dallas MD DJ Big Bink and
WEMX/Baton Rouge PD J. Tweezy. S. KDGS/Wichita PD Greg Williams, KVEG/Las Vegas PD
Sherita Saulsherry, WQHT/New York PD John Dimick and KUBE/Seattle APD/MD Karen Wild,

” mmunww*m&n&nmmmmmmu
MH’;MMM&mmmdhnmﬂth
Awards lunch. 7. Bowling for Soup frontman Jaret Reddick blasts through the band's new single,
“High School Never Ends,” during the opening night cocktail party sponsored by Premiere Radio
Networks and Zomba Label Group. 8. Trip Reeb, formerly with CBS Radio/Los Angeles, accepts
the market manager/GM of the year industry Achievernent Award (markets 1-25) from R&R
associste publisher Cyndee Maxwell. 9. Oreambox artist Esteban performed a set of nuevo
fiamenco sounds with his band, including his daughter, violinist Teresa, right, to open the “Not
Just Numbers, Big Boomer Bucks” smooth jazz sales session. ¥0. Randy Jackson, host of
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1. Ardor Records artist Blake O. kicked off the first CHR/top 40 session with his Oklahoma
mmw.umamzwwmmh
2006 R&R Industry Achievement Award for CHRAop 40 personality of the year, KHKS/Dallas- -
co-worker and R&R CHRAop 40 editor Kevin Carter. 3. Clear Channel senior VP of programming
Marc Chase hosts the “Inside the Radio Studio With Whoopi Goldberg™ session. &. Journal
Broadcast Group's Steve Wexder, right, winner of R&R's market manager/GM of the year (markets

26-100) Industry Achievernent Award, with R&R publisher Erica Farber. 3. Emmis
Communications VP of programming Jimmy Steal was one of the “Talking Heads of
Programming.” 6. “The Economics of Gospel™ panelists included, from left, Worldwide Gospel
president/CEO Kerry Douglas, WHAL/Memgphis PD Eileen Collier, Malaco Music Group executive
VP D.A. Johnson, Zomba Group president/Zomba Label senior VP Max Siegel and ALW
Entertainment president Al Wash. 7. At the Urban industry Achievemnent Awards, WGCI-
FM/ChkagobdxmmhmeD[EwanﬂnWCthGm)MM
of the year (moming man Howard McGee). Pictured, from left, are Smith, R&R urban editor Dana
Hall and former WGC! VIYGM Marv Dyson. 8. R&R country editorkdirector of country charts
Wade Jessen congratulates Clear Channel VP of country programming Clay Hunnicutt on his
m’sthR&RmiR&mem.ﬂmuM
overlord Kevin Carter, left, and Clear Channel/New York senior VP of programming Tom Poleman
during the “Here We Go Again: Pop’s 10-Year Cycle” session. 10. At the Latin session “A New
Marriage or Headed for Divorce” are, from left, R&R Latin sales rep Alex Cortez, Pillsbury
Winthrop Shaw attomey Cliff Harrington, KVIB/Phoenix PD Josh Villa, Sony BMG promo director
Karina Puents, Clear Channel Radio VP of programming/Hispanic division Jim Lawson, R&R
Latin formats editor Jackie Madrigal, Sony BMG VP of marketing and ASR Nir Seroussi, New
York State assistant attorney general Testyl Brown Clermons and McVay Media VPHispanic
division Luis Villarreal. Tl. Promosuite foundes/CEO Rocto Macri, Leventhal Senter & Lerman
MMMKRNMPDSUHMMMGWMJMWd
mmmwmmm:nw&mhmm
Spitzer Workd: When Spitz Happens™ panel. 12. image Entertainment/Plus 2 Records artist Tamia
and her backup singers performed a mini-concert at the Urban/Urban AC industry Achievement
Awards cocktail party. 13, R&R industry Achievement Award winner Mile McVay, right, receives
his award for radio industry executive of the year from R&R publisher Erica Farber.

o
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R&R Does Dallas

1. Gathered after the “Consumer Generated Media” panel at Jacobs Media Summit 1 are,
from left, KAZR/Des Moines PD Ryan Patrick, Jacobs Media’s Dave Beasing, WCSX/Detroit
marketing director Jennifer Williams and WMMR/Philadelphia PD Bill Weston. 2. Aaron
Bruno, frontman for Island Def Jam’s Under the Influence of Giants, performs before the
“Keeping Hot AC Cool” session. 3. R&R senior editor Chuck Taylor, left, with WBMX (Mix
98.5)/Boston MD Mike Mullaney, who accepted the award on his station’s behalf for hot AC
station of the year (markets 1-25). &. Panelists at the Latin rhythm and rhythmic formats
session “Bridging the Gap” included, from left, Upstairs Records president Jo Lépez,
KLOL/Houston PD Bobby Ramos, Machete Music national director of sales and marketing
Mickey Herndndez, Radio Strategies consultant Michael Newman and KZZA/Dallas OM
Oean James. 3. Seen immediately after their CHRop 40 session are, from left, R&R
CHRAop 40 editor and Street Talk Daily overiord Kevin Carter, Clear Channel/New York
senior VP of programming Tom Poleman, Edison Media Research VP of music and
programming Sean Ross, WNKS (Kiss 95.1)/Charlotte PD John Reynolds and Zapoleon
Media Strategies president Guy Zapoleon. 6. Jacobs Media president Fred Jacobs during his
Q&A with NAB president/CEO David Rehr. 7. INO/Columbia’s Chris Rice performs before
the Rate-A-Record Luncheon. 8. Lightyear Entertainment vocalist Janita performed for a
spelibound audience at the smooth jazz session “Label Confidential.” 9. “Technology for
Adults Only” included, from left, the Associated Press’ Thom Callahan, Broadcast
Electronics’ Neil Glassman and WCSX/Detroit's Jennifer Williams. 10. At the session
“Urban Trendsetters, For Leaders, Not Followers” are, from left, R&R urban editor Dana
Hall, Music Choice director of urban formats Lamonda Williams, J Records VP of urban AC
promotion Stephanie Lopez, KKDA/Dallas PD Skip Cheatham, WWPR/New York PD Helen
Littie and Def Con |l national director of promotion Noah Sheer. Tl. Panelists graciously
abstained during the “No Puking Allowed” session. From left are R&R rhythmic editor
Darnella Dunham, XHTO/EI Paso APD/MD Big Al, KBFB/Dallas night show hosts Keynote
and Supa K, WZPW/Peoria, lll., PD Don Black, KBXX/Houston PD Terri Thomas, KPWR/Los
Angeles music coordinator DJ Felli Fel and KBXX/Houston morning man Mad Hatta.

12. Enjoying the opening night cocktail party are, from left, contemporary jazz guitar icon
and Peak artist Lee Ritenour, Courgette Records singer/songwriter Judith Owen and
Rendezvous Entertainment CEO Frank Cody. 13. “HardDrive” producer Roxy Myzal, left, and
Nieisen Entertainment’s Mark Tindle, right, enviously eye Rate-A-Record trophy winners
WWPR/New York PD Helen Little and the Hornblow Group’s Jamie Kittman.
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L. Smooth jazz luminaries at “The World's Mightiest Marketing Medium” session included, from
left, KJCD/Denver PO Michael Fischer, Peak Records’ Deborah Lewow, KHJZ/Houston PD
Maxine Todd and noted record executive and A&R personage Bud Harner. 2. R&R country
editor/director of country charts Wade Jessen, right, congratulates Capitol Nashville VP of
promotion Jimmy Harnen on his win of the country promotion executive of the year Industry
Achievernent Award. 3. Jazz aficionados grooved at the smooth jazz Club R&R, where vocalist
Victor Fields performed a stunning set from his Regina Records CD “Thinking of You.” &. A
post-show mug with Bowling for Soup features, from left, R&R publisher Erica Farber; the
band’s Chris Burmey, Erik Chandler, Gary Wiseman and Jaret Reddick; Zomba Label Group's Joe
Riccitelli; and, kneeling in front, R&R's Steve Resnik. 5. At the “Keeping Hot AC Cool” session
are, from left, KRSK/Portiand, Ove., PD Jeff McHugh, Alan Burns & Associates principal Alan
Burns, KALC/Denver PD Dave Symonds, KEZK and KYKY/St. Louis PD Mark Edwards,
KDMX/Dallas MD/midday goddess Lisa Thomas and WOMX/Orlando MDinight queen Laura |
Francis. 6. Clear Channel VP of news, talk and sports programming Gabe Hobbs makes a point
during the FM tak session “Stop Singing, Start Talking.” 7. Panelists at the “Texas Music: Boon
or Bane?” session included, from left, KFWR/Fort Worth PD Rick Lovett, KFTX/Corpus Christi,
Texas, GM/MD Dr. Bruce Neison-Stratton, Big Machine artist Jack Ingram, GerrieCo Texas
president Gerrie McDowell, Duaitone artist Deryl Dodd, Shane Media Services’ Ed Shane and
R&R country editorklirector of country charts Wade Jessen. 8. New West artist Ben Lee kicked
things off at the 2006 R&R Convention by performing a set at the beginning of the “Talking
de'mamwmmwdpmoqw
during the Rate-A-Record Luncheon. 10. Razor & Tie artist Kelly Sweet demonstrated grace,
poise and confidence as the opening act for the AC panel-—not bad for a T7-year-old. 1. R&R
York Times best seller “Freakonomics,” flank R&R publisher Erica Farber. 12. NAB president/
CEO David Rehr addresses Jacobs Media Summit T, which preceded the R&R Convention. T3.
KOST/Los Angeles’ Stella Schwartz picked up the R&R Industry Achievement Award for AC
PO/OM of the year—in a rare tie—with Mark Edwards of KEZK/St. Louis. Schwartz displays her
award with R&R senior editor Chuck Taylor.

THERE'S MUCH MORE @ www.RadicandRecords.com
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Liuer Notes
Profile: Bruce Mittman
Title: Mittcom president/
CEO; Community
Broadcasters executive
VPICFO

Favorite radio formats:
Rock, talk

Favorite TV show: |
know this is going to
sound ridiculous but |
love watching the new
HD MTV. | watch it
every night.”

Favorite song: “Keep
Away” by Godsmack
Favorite movie:
“Cinderella Man"
Favorite book: Willlam
Manchester’s “The
Last Lion”

Favorite restaurant:
Qishi in Brookline,
Mass.

Beverage of choice:
Coca-Cola

Hobbies: Travel, golf,
jogging

E-mail address:
bruce_mittman@
commbroadcasters.com

PUBLISHER'S f | I

Former GM of WAAF/Boston finds new radio life
as station owner and ad agency CEO

Bruce

Mittman

By Erica Farber

A 30-year veteran of advertising, marketing and radio, Bruce Mittman has a his-
tory of successful startups and turnarounds. His latest venture is Community
Broadcasters, which he recently co-founded with Jim Levin. Mittman also runs
Boston-based advertising and marketing company Mittcom.

Beginning your career: "] started in advertising at
Marvin & Leonard in Boston and then went to
Arnold & Co, where 1 eventually became a part-
ner and an officer.”

Getting into radio: “One of the accounts |
brought into Arnold was WRKO radio. | was
doing all cheir, advertising when they had a
change in GMs, from Chuck Goldimark to Bob
Fish. About three months later, Bob brought me
in his oftice and said, *I'll make vou general sales
manager i you accept the job today—and Ul
double your salary. Show me what your salary is.”
I wrote it down on the paper, he doubled it and
| became a general sales manager, never having
been in radio.”

Moving into radio ownership: *After a couple of
years | purchased WICE in Providence and was
able o get the rights o Providence College
hockey and baskethall. | then purchased the Fox,
WWFX in Bangor, Maine, 2 CHR station with
a 16 share. Thats where 1 imet my currene part-
ner Jim Levin, who was my program director. |
sold those stations and then ran all of the mar-
keting for Sheldon Adelson who owns  the
Venetian. 1 got a call from the Zapis tamily, who
said they were losing their shirts at WAAF and
could | help them. | ook the job as GM at
WAAE which turned out to be a great 10-year
ride. During that time 1 created a station called
Star 93.7 in Boston, WQSX. and ran those for a
couple of years and ghen 1 got fired-for the first
time in my life”

Founding Mittcom: | became president of the
FNX Radio Network of five stations and real-
ized 1 wasn't going to be able to move the bar
forwand so | resigned and started Mittcom, which
I've been running tor three years. e is an adwer-

THERE'S MUCH MORE @ www.RadioandRecords.com

tising and media buying company and this year
we will bill about $22 million.”

Jumping back into radio ownership: *| love radio
and needed o be back. My partner and 1 felt dis-
appointed by some of the major broadeasters. We
want to focus on product and feel radio is at its
best when it talks to the community so we call
ourselves Comnnmity Broadeasters and focus on
the community.”

Long-term plans: “We purchased seven radio sta-
tions in two clusters: three FMs and one AM in
Watertown, N.Y., and ewo FMs and an AM in
Ogdensburg, NLY. Our goal is to acquire more
properties in narkets 100-plus and to get some
synergies from being close physically and feed-
ing off of advertisers located in the multiple mar-
kets we're in”

Biggest challenge: “We're in a small community.
It was run by Dave Mance for many years, and
we need to demonstrate to the cmn.muniry that
we are as committed to their community as Dave
has been and then be able to integrate more
strategic techniques and be able to pay that oft”

State of radio: *The major companies are start-
ing to get back to the core benetits of radio,
which are reinvesting and developing product.
They had their arins so full wich trying to inte-
grate all these properties, and now they are acti-
ally operating them again. The good news is they
are upgrading the product, promoting and getting
back to basic radio. The challenge is continuing
to carve out a meaningtul share, given all the
alternatives available to the advertiser.”

Balancing your agency and radio responsibilities:
“In advertising, my focus is on strategy: how to
best create an impact and reach a marketplace. |
see and experience sales pitches from all the
media and how they position themselves. Radio
is now trying to build community the same way
some of the Internet companies have, by using
their cume to create a database that they can then
market to and build off. Those are good strate-
gies. That's imporcant to an advertiser, because
those are the passionate listeners who 1 want to
gain a relationship with. Radio has the capability
now to build a community, especially if you have
a meaningful cluster.”

Career highlight: “I'm most proud of the talent
I've worked with and developed over the years,
especially Opie & Anthony. | put them together
for the first time as a full-time team. A lot of peo-
ple have worked with me over the years and 1 see
them all the time and the good news is we sall
have great relationships.”

Career disappointment: *| never got to run radio
stations in New York or Los Angeles.”

Most influential individual: “In pmgr,n'nmiug. Dan
Griffin—an incredible broadeaster. In sales, with-
out a doubt, Bob Fish. Bobby was just a great char-
acter to emulate, and 1 still love him to this day™

Advice for broadcasters: *Be more client-focused
and less focused on your own budgets and 1 think

you will hit them.” RR

‘I love radio and
needed to be back. My
partner and | felt
disappointed by some
of the major
broadcasters. We want
to focus on product
and feel radio is at its
best when it talks to
the community.’

—Bruce Mittman
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Murphy named PD of
WHFS/Baltimore. B Alan
Kirshbom elevated to

Mik rgis
top 40 p tic

Group. B Mike

=
%

—_

VP/market manager of &

Entercom/Milwaukee

manager of KIRO and

KNWX/Seattle. B Alan Oreman named senior
VP of promotion at Gold Circle Records. B

Dennis Winslow named PD of

WOGL/Philadelphia
S/

10
|

Ken Berry

named station

Monte Lipman
appointed VP of
promotion at
Universal Records. @ Jim
Prain promoted to VP/GM
of Cox Broadcasting/Tampa
B Joe Reagoso upped to
senior director of pop pro
motion at RCA Records.

tion at Virgin Records. B Rick Cummings
named PD of KPWR/Los Angeles.

Q Howard Neal

elevated to VP/GM of KF|
and KQST/Los Angeles. B
Joe Galante promoted to
VP/CM of RCA/Nashville

Bill Bennett named director of pro
motion at DGC Records. @ Michael
Plen upped to senior VP of promo-

Lynn Anderson-Powell promoted to
VP/GM of KIIS/Los Angeles. @

-

Tim Kelly
named PD of /’

WLUP/Chicago. I

2

B Allen Shaw appointed VP of Summit
Communications’ radio division. B Jack Baker
named VP/GM of WEEI/Boston.

John Bayliss named president of the
m radio division at Combined

Communications. B ABC agrees in prin-
ciple to acquire WMAL-AM-FM/Washington for $16
million. 8 Cynthia Slamar named national director
of secondary promotion at Caribou Records.

THE SPIN

Snow Patrol Wins
Close Race At Triple A
Snow Patrol’s “Chasing Cars”™
(interscope) climbs 2-1 to take over
the pole position on the Triple A
chart with 428 plays, edging the
Fray’s “How to Save a Life” (Epic)
by two spins and last week’s chart-
topper, John Mayer‘s “Waiting for
the World to Change” (Columbia) by
three plays. This marks the first
time that the chart’s top three have
been separated by five spins or less
in successive weeks.

Further down the top 10, Bob
Dylan’s “Someday Baby” (Columbia)
eamns a second consecutive week of
Most Increased Plays honors as it
jumps 13-7. it's Dylan’s first appear-
ance in the Triple A top 10 since
“Things Have Changed” reached No.
2 in May 2000. Dylan joins Mayer
and Pete Yorn (9-8 with “For Us") in
this week's top 10 to give Columbia
three top 10 tracks at Triple A for the
first time since June 2003. Warner
Bros. and Virgin are the only other
labels to have eamed three top 10
songs in one week in 2006.

Ludacris
Cashes In

Ludacris lands his fifth Urban
No. 1 and second as a lead
artist as “Money Maker”
(IDJMQ) soars 5-1 and takes
the chart’s Most Increased
Plays (up 667) for the second
straight week. Ludacris is now
only one title behind S0 Cent
for the all-time lead for No. Is
by a rapper at Urban. His
other stint at No. 1 as a lead
artist was “Stand Up” in
November 2003.

Joc Jostles With
Chingy For
Rhythmic Crown

In the tirst Rhythmic No. 1
deadlock since February 2005,
R&R tiebreaker rules grant
Yung Joc his second consecu-
tive chart-topper on the list.
The rapper's “l Know You Sec
It” (Atlantic) ends the week
with the same number of spins
(3,968) as Chingy's “Pullin’ Me
Back” (Capitol), but claims the
No. 1 slot based on being the
song with the largest gain.
“See” improves by 109 plays,
while “Pullin’ " stumbles by
138 spins. ’

The last time the Nielsen
BIS-driven chart needed a®
ticbreaker to determine No. 1
was the week of Feb. 18, 2005,
when Lil Jon & the East Side
Boyz prevailed with “Lovers &
Friends” over “Disco Interno™
by 50 Cent, though each plated
4,350 spins.

By Wade Jessen, Gary Trust, Anthony Colombo and Raphael George |

Y

Aerosmith’s ‘Devil’
Gets Its Due

Acrosmith’s "Devil's Got a New Disguise”
(Columbia) lands the Most Increased Plays tophy
at Active Rock and Heritage Rock as it debuts at
No. 31 on the former and leaps 19-3 on the lat-
ter. The 16-position climb at Heritage is the sec-
ond jump of more than 13 spots into the top five
this year, following the 23-3 move of Tom Pety's
“Saving Grace™ (Warner Bros.) in July. Prior to
2006, no record had made a similar jump since
the WallHowers" "Heroes™ in May 1998,

Hinder Sounds So
Sweet In Top 10

Hinder scores its first top 10 at CHR/Top 40,
shooting 11-7 with “Lips of an Angel” (Universal
Republic). The rock ballad from the Oklahoma-
based band continues to enjoy multiformat suc-
cess, also inhabiting the top 10 at Active and
Heritage Rock, and closing in on the top 10 at
Alernative and Hor AC.

Latin Chart Change
Effective this issue, the rankings for all Latin charts
will be based on plays, as calculated by Nielsen
BOS, instaad of audience impressions. As is the
case with R&R's other play-based charts, audience
numbers and audience rank for each track can be
viewed In the far right columns. in addition, 20-
position Latin Rodk/Alternative and Latin Record
Pool charts are reintrochuced to the publication.

Chesney Fattens
Top 10 Tally

With a gain of 1.5 milhon audience impressions.
Kennry Chesney's “You Save Me™ (BNA) rises 11-10
to become his 27th top 10 on
the Country chart. Now in its
cighth chart week, Chesney’s
singe Is one of two songs

WV 777

within the top 10 that have
been on the bst tewer than 10
weeks, Keath Urban's “Once in
a Lifeame,” which rises 8-7, is at

a more youthful six weeks
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» NELLY FURTADO

Want a fresh perspective on what's inside? Get out!
Listening Like

]
Your Listeners

Kevin Carter
KCarter@RadiocandRecords.com

ack in the day, when radio was still carried on smoke signals, it
was reconimended that to get a new perspective, Ps take a day
ofl, leave the station, maybe rent a hotel room and listen with
fresh cars. As busy as we all are these days, we posed the ques-
tion to several PDs: What do you do to get a fn.-sh perspective

on your station?

For Chase Murphy. PD of WEBC/Greenville, S.C., it's all about hygiene. ™
a shower. Yep, all my brilliant promotions come from taking a shower . . . not to
mention | become Zest-fully clean.” Murphy remembers the old days of nﬂ'-sltc
drinking—cr, brainstorming—but, as he says, 1 also recall
watching as othen involved in the process would drop the ball
on what they were supposed to follow up on.”

Parties are another excuse for the staff to get together, eat.
drink and “chew the radio fat,” as Murphy says, claiming it's
the best time to let ideas flow like fine liquor. But when he's
alone, he tinds sitting in his new house's huge backyard inspires
him. ~1 will light up a Cohiba cigar, pour a gin and tonic, and
start scratching things down on a notepad while 1 throw the ball for my annoying
dog. Slappy.”

WIHT (Hot 99.5)/ Washington, D.C., PD Jeff Kapugi employs a handy short-
cut—thanks to digital loggers, he can cram a day’s worth of listening into a couple
of hours. “Sure, it’s not live or in real time, but I can lock down in my office or
work for a half day out of the house and listen to an entire day in under three hours,”
he says. “Technology . . . got to love it.™

I take

Murphy

Reverse Engineer Your Station

WIOQ (Q102)/Philadelphia PD Rick Vaughn sets aside time
to get out and listen like a listener. “1 call it my ‘listen day,’
where Iy and use the medium exactly the way my listeners
would, racher than sitting in my house or a hotel room. It gives
me a chance to get stuck in traffic like a real person.™

Vaughn says it’s important to balance emotions—Ilisten crit-
ically like a PI) while putting the station in the context of real-
world situations that your average listeners might find themselves in.

1 carry a pad of paper and a pen in the car and take notes,” he says. “On one
hand. I'm critical of my station as the PI), knowing I can go back to the station and
change it but listening as a listener, 1 have to accept what's coming out of the speak-
er as something | can’t change—other than to tune out.”

Indeed. Vaughn and his peers know that radio is a competitive punch-button
game—one that he plays, too. "Every PI) has pop scores in his or her head for
every song we play. If I'm playing a song with a pop score of, say. 85, and my
competitor is playing a song with a score of 110, then ['m getting beat at that
moment,” he says.

*The advantage to getting out and listening as a listener is that it gives you a chance
to reverse-engineer your station and give yourself the best chance of winning that
punch-button coin flip as often as possible.” RR

Vaughn

THERE’'S MUCH MORE @ www.RadioandRecords.com
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Quality Research, Quality Results

“Broadcast Architecture has been working with us since we launched [KISS-FM] in 2002
and so far It's been a wonderful experience.
As a client of BA | truly value thelr service, commitment, and team work.

No matter the distance, whether It's thousands of kifometers or mifes,

we're always in constant communication via weekly e-mails, s, or phone calls.
That has made Broadcast Architecture a valuable member of the KISS-FM team in Spain.”

BROADCAST ARCHITECTURE’
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need the way you like it... on your desk

or on your monitor.
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Urban perspectives on what makes a station rhythmic

Black Or White?

Darnella Dunham
DDunham@®RadicandRecords.com

he first station |
worked at was an
urban  outlet that
served every  genena-
tion of black listener. At
the time, hip-hop be-
gan receiving more
widespread airplay and that made me won-
der what defined a station as rhythmic. The
response | usually received was, “They're
white stations that play black mwsic.™

As dance music faded from the format,
rhythmic stations over the years became
musically diverse—and so have their air-
staffs. While it is great to see programmers
become more open-minded, it has also
made it more difficult to define exactly
what rhythmic is today.

Capitol Records VP of promotion Geo
Bivins believes there are musical differ-
ences between rhythmic and urban. “On
the rhythmic side, it's a licdle different
obviously because they have their own
brand of more Latin-leaning hip-hop
music. In that sense, | think these are real
rhythinic stations.™

However, artists who fit that descrip-
tion can also be categorized as regional and
thus may not be appropriate to play on
every rhythmic station. [ think chat sta-
tons who do play them are rhythmic,”
Bivins says. “But the ones who juse play
the same thing that’s in the top 40 of the
urban lists are really urban stadons,™

“I've always fele chat a station should
be judged and formatted by the music
that they play,” Atantic senior VP of
urban promotion Morace Landy says. “If
the majority of the music that they're
playing is urban, then that's what they
should be. The issue is what percencage
can they get away with before they're
called something else.™

Bivins says, “1ts just presentation and
the jocks they line up on the air. The

THERE’'S MUCH MORE @ www.RadioandRecords.com

jocks may sound a littde bit more chyth-
mic, but they're really playing the same
urban hits that every other urban station
is playing.”

Urban KVSP/Oklahoma City general
sales manager Kevin Perry fecls frustrated
since he competes for advertising dollars
against hip-hop-friendly stations in his
market and nearby Tulsa. “Agencies and
local buyers buy the rhythmic stations
over urban because they feel, with white
DJs. it's a more mainstream format even
though they play 70%-80% of the same
music,” he says. “Yet urban stations truly
serve our community and we have a
tremendous crossover. It's very unfair.”

*To me, it's a combmation of who you
serve and a2 combination of music that
you're going to play,” Bivins says. “If you
don’t play any R&B at all and you have all
black presentation, maybe ypu should be
rhythimic. R&B is kind of unigue to blacks
and urban females.™

While Landy has strong feclings
about how a station that plays a high vol-
unie of urban music should be classitied.
he does understand thae it’s not a cue-
and-dry issue since urban music is strong
on many formats. “Urban is dominating
all of these so-called charts,”™ Landy says.
“So much. it really should be just one
chant. It°s amazing still that we have so
many chants, when really s urban
music that’s getting played.”

“Society doesn't mind who they're
listening to,” Bivins says. “But black
culture is so mainstream through radio
and hip-hop.”

Regardless of what categories stations
that play hip-hop and R&D are put into.
it is certainly a positive development that
listeners and programmens are embracing
music because it's good and ot avoiding
it because the artist is a different race than
the target demo of the audience. RR
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YouTube fires up Harlem song and dance craze

‘Chicken Noodle
Soup’ Boils Over

Hillary Crosley

HCrosley@RadicandRecords.com

hicken noodle soup is Campbell’s pride, but thanks 1o
YouTube, it’s now also a Harlem song and dance craze that radio
has picked up on. Produced by 19-year-old Troy “13] Webstar™
Ryan and written by his 16-year-old fricnd Bianca *Young B
Dupree, “Chicken Noodle Soup™ began simmering on New
York's teen scene in the spring. Now the song's dance, a com-
bination of pumping your arms and wobbling side to side, has become a YouTube
phenomenon and garnered D) Webstar a deal with Universal Records.

“I'started out D) 'ing and throwing parties in Hardem,™ he says. “And I met Young
B through my parties. She came home one day just messing
around and singing ‘Chicken Noodle Soup’ and it sounded
good. So we recorded it and somchow it leaked out. So 1 just
started playing it at my parties and the kids made up the dance.”

Webstar made the Hardem rounds. in May, spinning
“Chicken Noodle Soup™ at various teen venues, Then one June /
day. “Chicken Noodle Soup™ pliyed while WQHT (Hot
97)/New York 1] Enuff was recording live from the Rucker
basketball court. Seeing the crowd's viseeral reaction to the
song, he asked Webstar for the record.

One month atier Enuft had been playing the record on his Hot 97 mix show,
WHTA/Adant and KPRS/Kansas City picked up the track. For the week ending
Sept. 24, “Chicken Noodle Soup™ reccived 1,392 spins and roosted at No. 25 on
R&R’s Urban chant.

"1 DJ'd a panty for somne teenagens in July and, like, 30 kids requested the song,™
KPRS P Myron Fears says. After he told OM Andre Camon about how “Chicken
Nowdle Soup™ was the most-requested song at a local high school event, the station

DJ Webstar

put the song into rotation and it shot to No. | in requests.

The song’s steady rise up the chart is abo dircetdy linked to the YouTube dance
frenzy that itinspired. “People like songs that have a dance to it,” Fears says. = African-
Americans are innovators of dance. We are always ahead of the curve in creating
dance moves or group dances.”

Teens apparently agree, They are filining and posting on YouTube their venions
of the Harlem dance—1,903 videos at last count.

“The tint week we played the song, the kids canie to iy party and put the song
on YouTube,” Webstar says. “And over 40,000 people put it on video-sharing sites,
and 1 guess that’s how the song spread.”

In carly August, Universal/Motown president Monte Lipiman cut a label deal with
the Harlem native. The quickly made ~“Webstar Presents . . . Caught in the Web™
dropped Sept. 26. Young 13 has a solo project sated for first-quarter 2007, in addi-
tion to an upcoming remix of the single featuring Chris Brown and Ludacris,
Campbell’s and Pepsi are waving branding deals at the young producer.

But Webstar is just happy people are listening.

“People are scared of teenagens these days and | don’t know why,” he says. “But
the [MTV Video Music Awards) really let me know 1 was aceepted; when people
like Hulk Hogan ask me to pertonn at his daughter’s birthday party—I've watched

this guy since 1 was in Pampers.” RR
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Meeting listener expectations with your station Web site

Beyond The Online
Brochure

Kevin Peterson
KPetersion@RadlioandRecords.com

s radio strives to expand its relationship with listeners through
other media platforns., one of the first places to start is by taking
a long, hard look at your station Web site. Is it reaching its full
interactive potential. or merely a static page filled with jock pic-
tures and a playlise?

Unfortunately, “Christian radio station Web sites, with rare
exception, arc not completely past the brochure stage,” Salem Web Network VP
Rick Killingsworth says. “If you're going to ask people to come back more than
once a month, something better be there for them, and it better be changing fre-
quently. And it really needs to be about their needs, not just
about what's going on at the radio station.™

Realizing the essential role it will play in radio’s future,
Emmis Communications opened a separate new-media divi-
sion. Known as Emmis Interactive, the unit is headed by VP
Rey Mena.

“The first thing [ like to remind stations is the fact that their
Web site is not some ancillary offshoot of their brand . . . it i
their brand.” Mena says. “A listener who goes online to a sta-
tion’s Web site will be left with an impression of that station—good or bad.
Therefore, it is extremely important that you take the same care managing and build-
ing your Web site as you do with your on-air product.”

Mena says stations typically make one of two mistakes on the Net. “Either they
treat it like a brochure and forget about it. or they try to be too ambitious. only to
find themselves in a position where they can’t consistently maintain what they have
created. So whatever you do, be consistent.”

On Mena's list of “must haves™ for any station site are information on the sta-
tion. its events and promotions. photo galleries, jock pages, show pages and the like.

*At minimum it is all about meeting expectations,”” he says. “The key thing here
is for a listener to find on your Web site those same content elements they find on-
air. If you have great programming that your listeners would also like to access at
their convenience, make it available in the form of podcasts.™
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Unlike radio, new media has no time constraints. In today’s

‘It really needs
to be about

on-demand media world. radio should offer “this same flexibil-

your web site ity with your programming when it makes sense,” Mena adds.
visitors’ mds' “The more time they spend with your brand. the better the recall
not just about they will h.avc if chey get an Arbitron diary.”

what's goi According to Killingsworth, stations must choose between
on at the radio ™° disn'n.cx paths when formulating digital strategy.
station.” —Rick “One is .(hat it is an extension of the radio station itself—a
Killingsworth support vehicle, a complement and a place where you find out

‘Take the same
care managing
and building
your Web site
as you do with

more about what's going on at the station and things that are
mentioned on the air. The other school of thought is it can be
a local community portal that reaches an audience that’s larger
than the radio station itself.”

Based on the results of a recent survey of visitors to Salem
radio station Web sites, Killingsworth says the No. 1 reason lis-
teners come to the site is to listen online. “It's kind of stagger-
ing to me, if ydu walk around most office buildings. how few
radios are sitting on people’s desks these days.” he says. “What
I tell our radio stations is that if you're not on the computer.

your on-air you're not on the dial at work.” RR
product.’
—Rey Mena  Next ueck: Mena and Killingsworth take you beyond Web site basics.
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you include Lyric Street (Disney) as an independent—six out of 35 CMA nomi- e 2 YOULL ALWAYSBE MY BABY sAaevans A S32 W0 LM §
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these organizations distinguish themiselves by creating differing ways to do busi-

ness—much the same way Niclsen Broadeast Data Systems and Mediabase distin-
guish themselves. So in the end, it may be the industry speaking or it just may be
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will the CMA handle this issue when they induct a younger, still productive and
relevant hitmaker such as Straie?

Pionecering artists and other nonperforming inductees are the very people who
built the industry and toiled to lay the foundation for the international success and
aceeptance for country music, and that wasn't easily achieved. If the industry’s
awarding bodies insist on continuing to publicly express reverence for country
music's icons, they cannot have it both ways, They cannot pat industry pioneers
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1 day's music. ) THIRK OF YOU caruonyouss - B U
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3 FAR AWAY scxaaack as ] "

manager Gary Trust surveyed the top 100 titles currently played at R&R's chart-
contributing AC stations—208% are currents, with the remaining 80% comprising
recurrents from this decade and gold from previous decades.

“AC has always been the thicf on the dial, stealing hits from other formats,” says
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. | 3 . ARTIST SIPRINT / PROMOTION LASEL | TW
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/4 " g § ; i 1B FARAWAY m0E 8K M 682 o3
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- . 2 9 WHEN YOU WERE YOUNG hesaLers SlANDAMRvERSAL < 547 <80
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Scott Miller-Fiske, PLY of WIOK/Cleveland, agrees that “the perfoct playlist s el A O Beesie o —ial
70-80% gold. 1t's the nature of the format. Comfore and tamiliarity fit the wxture of SR ARCT NO OTHER MAN omsriu sanom ] f—.--#--i
the tormat, regardiess of whether they come from pop, hot AC, country and the like. 5 MOWMERS WITH YOU ou. mskrrr 2 Whnesc SEEN P
[Recurrents] give AC juse cnough of a contemporary feel that keeps us relevane.” e Rl s oo e | B
I Joe Hann, MDD for WRCH/Hartford, says, “Music tests with women always eell 0 SEXVBACK astwmascmas prsovnc SRR 2
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| disco, ‘6t Motown, *8(s and currents,” PROMISCUOUS MELLY AURTACO FEATURSNG TRBALVO MOSEVAEFTENUAVERSAL ,_2_1,
Alook at Niclsen BDS airplay data shows that recurrents trom this decade account HATEME aurocToses - L oo S 26
for the greatest percentage of titles currently on AC stations nationwide at 39%. The S _ CHASING CARS Sowmma M oo mgeelioh Uttt ,-....._.._." =
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favorite, Naked Eves., 77 SUDDSNLY | SBE xTTuesTAL monssvwonne 128 -0
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America and England Dan & John Ford Coley titles falling far below the top 50 K3 iwronnnln weur ot A
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SMOOTH JAZZ

ém

Do they remove the best parts of the song? Or help
listeners better connect with the music?

Radio Edits And
Remixes

Carol Archer

dited verions of popular art forms are ubiquitous because they
make products accessible across a variety of media platforms.
In smooth jazz, radio edits have been the norm for a decade,
since mainstream success increased spotloads and shortened
MUsic sets.

Conventional wisdom holds that airing radio edits conveys
the sense of playing more music, while making smooth jazz more palatable to casual
listeners. One programmier says labels do a good job of editing “those 70-plus-
second improvisations that tum off P2 and P3 listeners.” But KJZY/Santa Rosa,
Calif., AP/MD Rob Singleton and afiemoon jock Michael ). disagree. To their
cars, edits “leave out the best parts of songs,” so the station creates its own.

Michacl J.. an air talent of 25 years and a club-scene veteran, recently crafted
edits of Narada artist Euge Groove®s “Chillaxin,” along with other currents by
Wayman Tisdale, Mindi Abair and Brian Simpson. When saxophonist Groove
heard KJZY's edit of his six-minute tunie, artistic and commercial issues arose.

In taking the listener directly from the second verse to the guitar solo and the
outro jam, the edit climinates the second chorus (all hook) and the bridge, which
Groove calls the song’s payofi. However, he pegs the edit “aplayer’s dream.™ And
coming after almost six months of airplay, it put a fresh twist on a familiar song.

“I remember hearing pop songs done that way on L.A. radio a few ycars back;
I'd rush to the store to buy the remixes,” Groove says. *It would be cool to take
it even a step further and have complete remixes available of songs that have been
around for a while. It's easy to get them up on iTunes if fans are moved to buy
the remix, and MySpace is another way for fans to buy music straight from a
band's site.”

Keeping Familiar Songs Fresh

Verve artist Abair concurs. “Remixing is cditing times a thousand. It's a viable
way to keep familiar songs fresh and cool,™ the saxophonist says. “Everyone in
pop docs it. from Madonna to Jewel to No Doubt, and each song is done by really
cutting-edge remixcrs.”

Remixes aren’t just for dance clubs anymore. They allow artists and produc-
ers to “take a song, change the form or instrumentation and give it a completely
different fecl,” Abair says. *1)) Panic remixed my song ‘Lucy's,’ which was so
cool. She brought me in to beat-box and cut a few more vocals, all of which she
used, and the song took on this whole new quality. I'd love to explore that more
with jazz. That's what jazz is after all, improvisation, right? We improvise solos,
why not form and feel too?”

WQCD (CD101.9)/New York PI) Blake Lawrence frequently takes the blade
to songs that have already been edited for radio, cither cutting them down fur-
ther or even starting from scratch if he was serviced with the original. “Getting
full Cb)s from labels consistently would allow us to be more nimble in creating
edits,” he says.

Groove says KJZY's edit cut the song structure of “Chillaxin™ by removing
the bridge. “The custom cdit would have made the song incomplete as a firsé

THERE'S MUCH MORE @ www.RadlioandRecords.com

WWW american

THE RIPPINGTONS

FIOR WEEN ENDINC SEPTEMBER J4, JOO8

might not get it.

asa
Mlmn,mmmm”
before it

w":‘:tui:d,itworks.'

adiohistorvy com

; ﬁ o
™

2 T/ WMAT BOES IT TAKE (7O Wil YOUR LOVE) SETER whart Ao | 32 25
(102 24 omiammeccoov WA uiiws | BT R
(1S 6 THETOTAL EXPERIBNCE oY saers FEAT. GRORGE LS [T -

3 2 MYLOVE'SLEAVING FOURRLAY FEAT. MDWEL MCDONALD AEDAAVCTS | 8T 2
: B 35 ALWAYS THINKEN OF YOU rx coLowe N TmE | 258 420
AT 24 GETBOWN 00T wava s aouon 252 B

& T FREEASTHEWEE Ne anusTES TMNRNTM | 4@ 5
g B I TRESLUeomw w208 7

§ 7 GEATSTRENT pavospON Mutowmn | 200 425
z B 71 FORWARDSSOTION PECISOF ADREAM s | B8 <30
(1] & DRESSED TOOMLL wwonMeacows s | W8 2
] 20 PUT YOUR RECORBS 0N CoRee BAx £Y Ao wo. | D R
(] W SATURBAYCOOL smansamson woros | B8 28
-1 B A moviuon aos TS Y e
(-1 2 000mennes ceonce spesons . waneau owor | W3 A3
SIS 8 c0MBAY SPEAKS rveneTre i swuoe  BF <N

B NBER THE SUN MOWE Favers [ Y

(518 5 ®1ABFTGOT YOU enr oams M azec | M3 4R
(1 9 savITSSOmowmauor oy | DB -0
Gl 3 sTRmRT TALK pwsEa. wvsona | B4 ¢ 28
D] 0 PRLIX TMECAT ez aomes m W 0

20 W LO0KWHATSHAPPENED saTs wtan | @ T
g B B cAsYSORSITousx Tewene T8 o7
[C]/38 4 CnL e THE B0 BRESS e ks T VR

3 & GEORGYPORGY ms ma W A
-] FIETIET] g0 SN0 ne avvecTons macowow | TD 3k
U138 T MAEELABAY oumwane worvos | W0 6
D03 4 MLDRED'S ATTRACTION JOVCECOOLIE wapAazas | B 7

| 10 PASSIONSRMVE soesvine wse 08 0

s CTTT M0NTAUK MOON MATT MARSHAX oot | 8 a2

listen, but since it had so many impressions before it was
introduced, it works. Imagine an outtake version of your
favorite movie; you really enjoy it because you know it so
well first, but if it was your only exposure to the movie, you

Looking From All Angles

“As a player and a writer, | look at my edits from all angles,”
the saxman says. “ Writing has been my biggest challenge and
the greatest satisfaction of my solo career, so | probably edit

mote from the perspective of song
structure and tend to favor the part of a
song that was most difficult, that pushed
me the hardest, generally the bridge—
the payoff.”

Like most smooth jazz artists, Abair is
actively involved in editing her singles.
It’s an art to take a song that was recorded
as an epic adventure and pare it down to
get the point across in as few notes as pos-
sible, she says.

“For radio, it’s all about getting a song
to speak to people and grab them,” Abair
says. “It can’t go on forever, and you have
to leave people wanting more. Some-
times it’s as simple as cutting down the
outro or shortening the intro. Other
times it's more like surgery—you go in,
take out a guitar solo or cut down one of
my solos, and that always hurts. But in the
end, it’s about getting the song to speak
to people in a concise format. That's an
art, and we definitcly take our time to
make sure we don't take out the wrong
things, but highlight the important p;ms
that make it special.” R&
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I NETWORK

24 HOURS A DAY, 7 DAYS A WEEK

The Smooth Jazz Network is the first full time, turnkey format of its kind. Containing unparalleled
programming and content, it has the innovation, quality and experience that is
synonymous with Broadcast Architecture.

Features include:

QUALITY PROGRANMMING

e VETERAN AIR TALENT 24 HOURS A DAY
e SMOOTH JAZZ WORLD PREMIERES

LISTENER INTERACTION
o LISTENER REQUESTS, PHONE CALLS AND DEDICATIONS

CUSTOMIZATION

e LOCALIZED ARTIST DROPS AND QUICK INTERVIEWS
o AVAILABLE AS A FULL-TIME FORMAT OR AS INDIVIDUAL DAY PARTS
o CUSTOMIZED SALES KITS AND COACHING

COMING JANUARY 2007

PRE-LAUNCH DECEMBER 2006 WITH
A SMOOTH JAZZ CHRISTMAS,
A FULL TIME CHRISTMAS MUSIC MIX

EROADCAST ARCHITECTURE:

www americanradiohistorv com
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Food for thought when assembling annual budgets ERS/00 APUARORS: (o sy mncumons. I
WHO TAUGHT YOU HOW TO LIVE LIKE THAT SLOAN  MUROERECORDS/SONY BMG ___’_ -1
MATE ME U8 OCTORER UNSVERSAL MOTOWMADEVERSAL | 314 28
Show Me Th e =t %
w e SAVING GRACE ToMPETTY NI ven | 287 B
ROCKSTAR MCKELBACK oa 284 -7
Money RED FLAG BaLy T ATMTCwAmER 264 -7
BRIDGE TO NOWHERE 520/ R0NRTS UeveRsA. 262 44
ANBMAL | HAVE BBCOME TVEE DAYS CRACE S eC | 256 9
THE OLARY OF JAME BREAKNC BEUAMN HOLLYWOOOASVERSAL : -0
LAND OF CONFUSION D5TusatD npwstwaner | 195 %
DIDI'T MEAN TOMCDORVE oo B4 o}
Mike Boyle 1 CAN'T SAY N TREws THE BUMS TEAD/ER/SOMY B E “
MBoyle@RadicandRecords.com s B momees SN S
STEADY, AS SHE GORS N MacowTESS Teouww: 4 w2
uAmA/SONYEMC. | 169 <105
he saying goes that there are only two things you can ¢ount on saomAvEGNEs | 99 o3
in life—dcath and taxes. To some, the process of preparing and TONL CSSETOMLNOLCMNOSO G | 183 17
presenting an annual budget for a radio station’s programming T eSO B 4
and marketing deparuments comes in a close third, and it's some- e [.".‘ =,
5 thing many companies will spend time on in the coming weeks b aenesprveness SEEEEE
. 7 y sagotem 33 L
3 7 as they prepare for 2007, o R S
4 7 The one common theme we heard as we asked around about submitting budg- - m
g /;/ cts was ta go in knowing that it’s give and ke, i Sl SO PR
: ,;/ “The most important thing to understand is that it's a balancing ace,” Clear
E ’/’7 Channed heritage rock WZ.Z.0/Allentown PD Tori Thomas says. “Be ready o remains realistic.
: //‘/" defend your pesition with facts and reasons why you're asking for the amounts you “We shoot for the nroon and wait to hear
: % are. Salaries usually come through as cost-of-living increases, and part-time hours back from corporate.”
: ;’/f e T huge issue and I'm always defend- Craft also says he sets aside a big portion
é ‘/, Z A Suit 's ing (Imf. cspccl-ally because .(.hcy help us of In;\ pmnm‘u.(Tn.ll budget for things that
: 7//’ i L a lot with our street events., . ) help .mcr\'asc I'SL. )
: 77’ V|ewp°|nt Another tool to have ready is plain Like the others, Hart also works with
- and simple conimon sense, his marketing/promotions director, but
You've heard from programmers on “Remember in the big corporate takes another step in the process before
the budget process. What does a suit world chat how your first two quarters submicting.
have to say about the process? Here's go dictates how the second half of the “I also have a candid conversation with
Saga Communications executive VP year will go,” Cumulus heritage rock the sales manager as far as whae they see in
Steve Goldstein’s take on the annual WRQK/Canton, Ohio, P Garrett the market for growth for the coming vear.
ritual, including an ides to steal. Hart says. “So if you're positioning “The motto is,” Hart says, “trim the top
“Program directors in our your promotions and  marketing line to deliver the bottom line.”
company have been drawn into the money in the spring of the year, and Things are often needed that don'e all
entire budget process. They are more you're continuing with ratings success ’ into the programming and  marketing
aware than ever of the overall gosls of and revenue growth, you can look at budgets, but it's still important to get them
the station, the cluster and the com- the second half of your year as being into the capital-expenditures portion of a
pany. We have 50 many constituen- able to execute some of your promo- station’s budgut.
cles to factor, including ksteners, tional and marketing ideas.” “Vans, mascots and tents need to look
advertisers and shareholders. Working hand-in-hand with others good. and we always get the monies to do
T “In a tough market, it seems there to make sure all bases are covered is these things,” Craft says. “The key is to be
is never gh y to go d. essential to making a case for funds. aware of them, alert the rght people and
We end up prioritizing based upon Emmis heritage rock WLUP (the make sure the monies are put aside.”
several factors including the competi- Loop)/Chicago PD Tim Dukes says, Perhaps the best budgeting advice is an
tive environment, recent ratings his- “Tommy King, our director of market- observation trom Dukes. “Every year, after it's
tory, sales needs, etc. ing and promotions, puts together a done and approved, there's always this great
“Frequently, however, it forces us budgee for all the marketing projects, sense of relier.”™ he says. “We all say, "OK, we
to become more creative. Our Des \\'Iushcr i's television, outdoor. direct don’t have to worry about that for another
Moines rock station, KAZR [Lazer mail, ete., and together we mold it into nine or 10 months.” However, it's smart to
103.3) had listeners create TV com- the overall budget plan.” think about it all year long, because if you
mercials for (a) $10,000 [prize], and we Greater Media active rock WRAT want to do anything new in the upcoming
ran the winner on the season finale of (the Rat)/Monmouth-Ocean 1) Carl year you've got to plan for it in the current
Fox TV's show ‘24.’ We received a lot Craft also works with his marketing ‘The motto is, trim the top year and make sure you have buy-in from
of chatter and created an event.” —MB8 director to ensure there is money in- line to deliver the bottom your VP of programming and/or GM and
| the  budget for promotions, but line.’ —Garrett Hart everyone further up the food chain.”  R®
THERE’S MUCH MORE @ www.RadioandRecords.com SEPTEMBER 29, 2006
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Akron, Ohio Creenshoro, N.C WVBZ  Omaha, Neb KEZO  San Bernardino, Calif. KCAL
Albuquerque, N.M Lexington, Ky WKQQ  Philadelphia WMMR  Shreveport, La. KTUX
Allentown, Pa Los Angeles KLOS  Pittsburgh WDVE  Syracuse, N.Y. WAQX
Charleston, W.Va Manchester, N.H wWGIR WRKZ  Toledo, Ohio wIOT
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ics. The new results were first unveiled at this year’s Summit.

The online survey was conducted with the participation of 13 commercial and non-
commercial triple A stations. A total of 6,146 respondents, 18 or older from nearly
all of the United States, participated. Because the susvey was Web-based, the data is
not necessarily representative of the general triple A listening audience. However, it
doces provide valuable insights into the muslc and media consumption habits of the
format’s P1 listeners.

Among the study’s big takeaways are that new media such as Intemet streaming
and satellite radio have become more popular and that the ways triple A listeners dis-
cover and listen to music are gradually expanding. Yet even as alternate audio serv-
ices move toward achieving critical mass, older and more traditional media such as
FM radio still occupy a significant place in listeners’ lives. In fact, terrestrial radio
remains the top way respondents listen to music. However, other platforms have
grown tremendously (see sidebar).

Tech-Savvy Listeners Buy More Music
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23% from two years ago. Purchasing habits at such online retail-
ers as Amazon have remained about the same. However, paid
downloads have increased dramatically since the first time the
survey was conducted (see sidebar).

Key differences emerge when breaking down adult listeners
into specific cells. The younger they are, the more likely they
download, stream and use digital music players. The older they
are, the more likely they stick to traditional ways of listening
and buying.

One conclusion of the survey is that triple A listeners, unlike
many of their same-age cqunterparts who listen to other adult-
targeted formats, are active new music lovers. They want to con-
tinue to discover new music and new artists. ‘ RR

For more on this sunvey, go to sbreveative.com.

Streaming has grown significantly—55% of the triple A audience are active stream- | New media
ers, having listened online in the past month. In fact, many say they prefer to lieen | have become
to their favorite local station online because it's more convenient when they are at | MOre popular
home or in the office. Listening to local radio via computer ako helps alleviate recep- | and the ways Triple A Music And
tion problems. triple A Media Listening Habits
To no one’s surprise, the use of digital music players is ko on the rise. More aduls | listeners 2006  Change from 2004
are embracing the technology, cither by ripping their CD librarics into the players | discover and FM radio 6% 2%
or by becoming more savvy at obtaining music via the Interniet. listen to music 2-:‘.3:' g: _:
Despitc Wall Serect and the consumer press’ love affair with satellite radio, the sur- | are expandi Dightal music pleyers “0% +207%
vey shows slightly fewer people considering the purchase of a subscription now than | Yet traditiona FM vis Internet 3% “60%
WO years ago. media such as MEds, o computer h g
Music vie cabla/satellita TV 2P *15%
The survey found that eriple A listeners who are most active in exploring new tech- | FM radio still Internet radio ) 34
mbgcsakopumhmnmmwc.nmdmdownloadsorﬂ)s.dnnlmwho m.ﬂ;n Sataliite radic L “166%
are less active in discovering new ways to hear music.
Fifty-six percent of triple A listeners say they buy one or more Chs a month. In #il‘l Hﬂ“’T'IITﬂPhAm
addition, triple A listeners still actively seek out new music—a Iargr majority say they | listeners’ lives. Acquires Music

discovered a new artist that “they love” in the past year.

2008 Change from 2004

Buy full CDs 3% —ily

Got from friends S56%: 4%
Big-Box Retallers Strong chort=g 26%

Buy full CD downloasds ™% +150%

Interestingly. large retail stores such as Target, Best Buy and Wal-Mart are where triple.

A listeners purchase music most (up 13%), while traditional music stores declined
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KPRI

KFOG
KMTT
KWMT
SPECTRUM

wzGC
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Salt Lake City
San Diego
San Francisco
Seattle
Tucson, Ariz
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Denver

Indianapolis
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Nashville WRLT
Portland, Maine wCLZ
Portland, Ore. KINK

Atlanta
Austin, Texas
Baltimore
Boston

Burlington, Vt
Chattanooga, Tenn
Chicago
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Despite past struggles, opportunity remains for spoken-
word formats

A Second Wind For
News/Talk

Jackie Madrigal

JMadrigal@RadicandRecords.com

panish-language news/talk has struggled to make a true impact
m the ULS. Latin market. Among those that tried and failed to
make the format stick are US.-based Radio Unica and Radiovisa,

Even Mexican giant Radio Formula couldn’t make it work.
Yet broadeastens continue to bet on this format. which in
Mexico is extremely suceesstul with stations typically ranking near
the top of the ratings. Two companies currently offer news/talk for U.S. Hispanic
audiences: Univision Radio, with cight stations within its RadioCadena Univision
division, and GLR Network. which is owned by Spanish media giant Grupo Prisa,
GLR owns and operates two stations—WSUA (Caracol)/ Miani and XEWR /San
Diego—and has 96 network aftiliates, covering 70.3% of the ULS. Hispanic market.

So why have U.S. companies tallen short with Spanish-linguage news/alk? GLIR
Network VP of prograniming Alejandro Nicto says those that struck out approached
the format wrong, He says that although success ies in targeting the largest demo—
the Mexican populationr—with news trom Mexico and Latin America, it mist also
be tempered with a local touch.

“Even though we are a network, we are convineed that when it comes to radio,
the more local it is, the more power it will have with the audienee,”™ Nicto says.
“That is the essence of radio.” And that is why GLR adapts its syndicated program-
ming tor the focal market. On the other hand. Radio Unica programmed from a
Mia base and offered nothing for locals, Nicto adds.

Spanish-kainguage news/talk stations have no shorage of stories or issues to cover.
Mexico has been making headlines, thanks to presidential candidate Andrés Manuel
Loper Obrador's refusal to concede be Jost the elections, The Mexican coasts have
been hit by tropical storms and hurricanes, and there have been controntations and
protests in the state of Oaxaca. In Miami. the big story was Cuban President Fidel
Castro’s illness and the hope that the country could be freed from his tight grip.

Nicto says news/talk stations have benetited trom the current political turmaoil
in Latin America. “Evervihing that has to do with political movements or political
uncertamty helps news/tlk stations. This tonmat feeds trom anything that is con-
trovensial, because every one of us has an opinion on a subject. and in news/talk you
look for people to take sides.”

Nicto behieves ratings are rising tor English- and Spanish-linguage news/talk sta-
tons because “the public wants to hear more converations on the air and not just
music.” Miam certainly supports Spanish-linguage news/talk. In the spring 2006
Arbitron, WAQL/Miami ranked No. 4 in the market with a 5.0 share 124, while
WQBA/Mian posted 2 2.5 and WSUA had a 1.8,

KTNQ/Los Angeles morming show “E! Matanero™ personality Gerardo Lorenz
says Latinos gravitate to news/tlk because they are interested in what happens in their
home countries. “They worry about how things will improve there and about how
their lives can improve here,” Lorenz says. ““Latinos feel those issues, and because they
teel them, they think about them and want to know about” them. And because
Spanish-linguage media options are Eiited. radio has the opportunity to tke the lead.

“Whoever does a better job of informing the public will get better ratings, and
to achieve that, we as conumunicatons have to be better informed and transmit that
AR

information to the public in an accurate way.” Lorenz says.
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Les Rislerce Del Norte (Feneviss)
ACTTA 28, KINOK <24, KBS < ¥ WAEY +1, KSTH o, KMYX
B8 KSEA +B, KLEN oI5, IUFA +2. KEDQ +10

REGALO CARO
I..‘E?-DJM(F-&)

JOATY o1, KENOL <15, KIRZZ +M, WLEY M, KLEN o3, KSAH
1% KSAD +12, WYMY -0 KLOK /8, KHHL 8

ANTES DE QUE TE VAYAS

Marco Astonio Solls (Fenevies)

WOQO + 73, KLEY +¥, KDROK +19, KESS 22, KTTA R KLV +R,
KOMT +10, KLEN <10, KSTN 48, WAEY «7

FOR WEEX ENDING SEPTEMBER 24, 2006
LBOEND: Seo logend 09 charts in charts section for rules and symbel explanations.

Latin Songs chert comprined of 95 shations (45 regianal mesican, 25 Latin pap, 2 brapicel and
12 Latin rivythom) y Nislesn Osta Systeme 24 howrs 2 doy, 7
doys 2 wesk. © 2008 VINU Businees Media, inc. All rights reserved.
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Albuguerque, N.M.

Austin, Texas

Bakersfield,

Chicago

Colorado Springs, Colo.

Calif.

Denver
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El Paso, Texas

REGIONAL MEXICAN — 49 STATIONS

KSAB
KDXX
KESS
KZMP
KBNO-AM
KXPK
XHNZ

Houston

Indianapolis

Las Vegas

BN
KOND
KOQO

KLTN
KQBU
KTJM
WEDJ

KISF

KBUE
KLAX
KLYY
KSCA
KGBT
KKPS
KLOK-FM
KRAY
KSEA

A\ngeles

McAlien, Texas

Monterey, Calif

THERE'S MUCH MORE

Oxnard, Calif
Phoenix

Raleigh, N.C
Riverside, Calif
Sacramento, Calif.

KLEY
KROM
KSAH
KXTN
KLNV
XHTY
KRZZ
KSOL
KCMT

San Antonio, Texas

San Diego
Salt Lake City San Francisco

Tucson, Ariz.
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TROPICAL —-12 STATIONS

WLAT-AM
wX0J
WSKQ
WNUE

WRUM
WEMG-AM

Hartford, Conn Providence, R.I.
Miami
New York

Orlando, Fla.

San Juan, P.R.

Tampa, Fla.
Washington, D.C.

Philadelphia
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lgnite the power of radio

it noduess

Grupo

fogSpanish language radio in the U.S;,

Every day,our programs reach over t
Talk |} Sports

News
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worldwide,
Muysic

creates and distributes the most eriginal and relevant programning

Enterfamment
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LYRIC STRZET 185888 MOLL YWOO0OD (18 98)

| CARRIE UNDERWOOD
ANSTAARSTA NASHVILLE 71187 RMG (10 98)

JOSH TURNER
MCA NASHVILLE 004744 UMGN (13 98)

TRACE ADKINS
CAPIOL RASIALLE 58731 (18.98) @

TIM MEGRAW

Cung THN 11098)

DIXIE CHICKS
COLUMSLA 8073850 MUSKC (10 98)

ALAN JACKSON
ACRARISTA MASIIRLLE 90211 SON (10.94)

THE WRECKERS

VAVENCRANARNER BAOS 43980 WRN (10 34 &

TOBY KEITH
SHOW DOG NASHYLLE 006270 (10.90)

RODNEY ATKINS
CURB ;9943 (1 99)

SOUNDTRACK
SHOW DOG NASMVLLE 0001 (18.98)

KENNY CHESNEY
BYA 7200 580 110 09)

ERAD 2t
[ ARISTA NASHVILLE §9842/S8N (10.98)

RASCAL FLATTS
AYRC STREET 165049 H0LL YWOOD (18 98)

VARIOUS ARTISTS
WORD-CURB 36582 WARNER BROS. (18 98)

CURB 70738 {13 98)

LITTLE BIG TOWN
EQUITY 3010 (13 90)

The Road To Here

JOHNNY CASH

LEGACY COLUMBIA, AMERICAN TSLAND 005288 UME (13.98)

The Legend Of Johnny Cash

BROOKS & DUNN
ARISTA RASHVALLE 69946 SEN (18 98)

Hubty Detuxe |

SUGARLAND
MERCURY 002172 UMIGH (13.98)

Twice The Speed Of Lite

HANK WILLIAMS JR.
CUAS 78861 (19 9}

That's How They Do it in Dixie: The Essential Collection

| DIERKS BENTLEY
CAPITOL MASHVRLLE 98475 (18 98)

JOHNNY CASH

AVERICANLOST HGHWAY 002/69° UMGH (13.98)

TOBY KEITH

DREAMWORKS DO2323 UMGH (1) 98)

10 LIPS OF AN ANGEL
NOR (UNSIVERSAL MOTOWN)
19 CHASING CAR
SROW PATROL {POLYDOR, A&M INTERSCOPE)
g LONDON BRIDGE
FERBIE (WL 4 AM/ARMINTERSCOPE )
S MONEY MAKER
L 24 LUDACTSS FEAT. PRARRELL (D1P/DEF JAMIDIMG)
! 2 I3 VOO LITTLE TOO LATE
S840 (DA FAMILY BLACKGROUNDASKVE RSAL MOTOWN)
g CHAIN HANG LOW
JO08 (GEFFEN)
l 12 ‘13 WAITING ON THE WORLD TO CHANGE
J0VR MATER (AWARE COLUMBIA}
CALL ME WHEN YOU'RE SOBER
EVANESCENCE TWIND-UP)
I-‘“- 10 FAR AWAY
. c&ﬂ (ROADAUNNERADIMG)
f ' 0 GRARLS SARKLEY (DOWNTOWNLAYA) ®
3 RING THE ALARM
SEYORCE (COLUMBIA;
¢ SHOW STOPPER
o ull 1ol E—
| 3¢ 29 BUTTONS
i“s—_ wa TWE PUSSYCAT BOLLS FEAT. SNDOP BOBE (ALM WTERSCOPE )
RIGHT WHERE YOU WANT ME
|30 BCLARTREY (OLLYWOUR e
90 OVER MY HEAD (CABLECAR)
THE FRAY (EP1C)
3 CHEMICALS REACT
ALY 3 M (HOLLYVIOOD}
47 30 | WRITE SINS NOT TRAGEDIES @
JRRNRE PR 1 DA SUED ECNDMCEFG110 o1 MAMALY |
o2

]
“

MANEATER
 MELLY FURTABD (MOSLE V/GEFFEN)

HATE ME
e BLUE SCTRBER (UMIVERSAL MOTOWM)

1| KNOW YOU SEE IT

YR J0 PLAT GRROY B 0 WABICE /L OCK BAD ROV S0UTH ATLAND
- W 21 PROMISCUOUS

. WELLY FURTADD FEAT. TWEBALAND (MOSLE L/GEFFEN)

/ AINT NO OTHER MAN

B8 2 16 ADWLERA (RCA RVG)

HERE (T GOES AGAIN
. 2 oK 08 (CAPMITOL)

7 183

= an

=8 7 2

o

N BB

ARTIST 'MPRINT / PROMOTION LABEL)

MOVE ALONG

Du Pymg. Jonss Umorwaser
Rantow-Medie 717-14-34%6

COME TO ME
SIBOY FEAT. ICOLE SCMNRIINGNR (BA) BOY/ATLANTIC)

INTERSCOPE)

SHOULDER LEAN

YOUNS BRQ FEAT. 1 (GRAND NUSTLE ATLANTIC)
MY LOVE

JUBTIN THBEMLARE FEAT. T4 (JIVE ZOMBA)

HIPS DONT UE )
SHAKINA PEAT. WYCLEF JEAN (EPIC)

DANI CALIFORNIA
RED 0T CHILI PEPPRRS (WAANER BAOS )

‘ 35 7 WHEN YOU WERE YOUNG 1
THE ERLLERS (1SLAKD 10JMG)
| SEXY LOVE u
B 12 g i avions R
u = [ WANT TO ]
= L1 SUBARLARS (MERCURY) '.'
38 31 14 UAND DAT ¥
-0 FRAT. T-PONN & SRS BIL (SICK WD 17 BUE, REPRISE Your Voo Mt bs. -]
9 PULLIN'ME BACK A Cotmit put =
u_ 81 9 Comnv puar. TYRERR (5014101 CAPIIOL) = m“ 3 % ! ’
27 3 25 WHAT HURTS THE MOST 5
] RABCAL PLATTS (LYRKC STAEET) CMT Canada
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= > UM FEAT. CHALLIGRAINE (LAFACE JVE/ZOMBA &‘wlam
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Q @ s GALLERY ! —
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. 3 BEFORE HE CHEATS R G0 Loty
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7 &% CHAMILLISRARE PEAT. BRATZE BRE AWVERSAL MOTOWN . \
- 52 ¢ 'LOVED HER FIRST
WEARTLAND (1L.OF TON CAEEX)
o un & THE CHERRY TREE_ N

BLACK

T TWMSTALL (RELENTLESS VIRG)
SNAP YO FINGERS

LR 20N (BUETVT)
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MOST ADDED

FOR WEEX ENDING SEPTEMBER 24, 2006
The Amevicana chirt represents the reparted play of
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CHART LEGEND

Charts are ranked by plays except for
Latin and Country charts which are
based on audience impressions, com-
puted by cross-referencing exact times
of airplay with Arbitron listener data.

Songs showing an increase
in plays (audience for
Country and Latin) over the

previous week, regardless of chart
movement. A song will also receive a
bullet if its percentage loss in plays
(audience for Country and Latin) does
not exceed the percentage of moni-
tored station downtime for the for-
mat. Exempting the Country chart, a
song that has been on the chart for
more than 20 weeks will generally not
receive a bullet, even if it registers an
increase in plays (audience for Latin).
Country titles that decline in audience
but increase in plays will also receive
a bullet if the total audience erosion
for the week does not exceed 3%. A
song in its first week at No. 1 will
always receive a buliet, even if it has
lost plays (audience for Country and
Latin).

AUDIENCE TOTALS:
Derived, in part, using certain Arbitron
Inc. copyrighted Persons 12+ audience
estimates, under license.

AIRPOWER:

Awarded to songs appearing in the
top 20 on both the Airplay and
Audience charts for the first time with
increases in both plays and audience.
Airpower awards do not appear on the
Latin, Christian and Gospel charts.

BREAKERS:

Awarded solely on the Country chart
to songs that receive airplay on 60%
of the panel for the first time.

MOST INCREASED PLAYS:
Awarded to the song with the largest
increase in plays (audience for
Country and Latin).

MOST ADDED:

The total number of new adds report-
ed by each station and by automatic
add thresholds. Songs not reported as
adds do not count toward the total to
date count. Ties are broken by total to
date adds, then by total plays and, if
still tied at this point, by most
increased plays.

TIES:

A song with the best plays differential
(audience for Country and Latin) over
the previous week is ranked first if
tied with another song on the chart. if
the songs are still tied at this point,
the title that is being played on the
most stations at that format will be
ranked first.

RECURRENT RULE:

Songs below the top 20 (top 15 for
Urban AC, Hot AC, AC, Christian AC,
Christian CHR, Inspo, Christian Rock,
Cospel, Heritage Rock, Triple A and
Smooth Jazz) become recurrents and
are removed from the chart after 20
weeks. In addition, songs that have
been on the chart for more than 52
weeks and rank below No. 10 wiil
become recurrents and will be
removed from the chart. Descending
Country tities move to recurrent after
20 weeks if they rank below No. 15 in
either audience or plays.

® Nielsen BDS certification for
airplay of 100,000 plays on
all monitored stations, includ-
ing satellite and national networks,
across the United States and Canada.
Numeral following symbol indicates

multipie level of 100,000 plays.

Indicates title earned
HitPredictor status in
research data provided by

Promosquad. Songs are tested online
by Promosquad using multiple listens
and a nationwide sample of carefully
profiled music consumers.

59

CLASSIFIED ADVERTISING ~ Contact KAREN MUMAW at kmumawé@radioandrecords.

R&R Packa

os The Reach & F

= The leading management daily fax

« Radio’s Premiere Website

« The Industry’s Newspaper with the
largest help wanted section

or 310.788.18219 for information.
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R&R OPPORTUNITIES/MARKETPLACE

OPPORTUNITIES POSITION SOUGHT (c]V] 39 B

TALENT/PROGRAM
DIRECTOR ’

Electronic Arts is seeking a Talent/Program Director
for producing and creating content based on award
winning franchises. We are seeking candidates with a
background in broadcast media with experience
managing and directing creative teams. Experience
working with script writers, voice talent and freelance
creative staff a must. Sports Radio background a plus.
Contact: Brock Webber bwebberfdea.com EOE

EAST

SABONMEDIA

WANTED

FM TALK STAR.
Sabo Media invented FM Talk.
Our clients looking for break out stars.
¢ Fearless opinions.
* Major markets.
* CHR background a plus
Send anything that shows how persuasive you can
be. Talk about your life, not someone else’s. Email
MP3 to Harryvalen@aol.com
SABO MEDIA
551 Fifth Avenue-Suite 1910
New York City, NY 10176
EOE

Mornings In Providence!

Cat Country 98 looking for morning show host to team
up with existing sidekick. Great Company, Great
Environment! Rush T&R and photo to: WCTK-FM, 75
Oxford Street, Suite 402, Providence, RI 02905, Attn:
Stephen Giuttari. EOE

Demo available. Talk show, sports, traffic. Will move.
Call: (240) 793-0983. (9/29)

STAND-UP COMIC . . . with extensive broadcast expe-
rience: writing, improv, delivery, voices, comedy.
GREAT SIDE-KICK! What are you waiting for?
PDFunny(@aol.com. (9/29)

Voiceovers from Mark A. Besozzi, Bird's-Eye Media,
Inc. www.birds-eyemediainc.com (847} 287-9976.
(9/291

Woody Nelson available for airshift or PD/MD or 77?7
with his syndicated show for a new flagship station in
any market large or small : RockMeWoodyfdaol.com
or WoodyNelsonPD@yahoo.com (478] 956-3242.
(9/29)

Passionate, sports-minded individual seeking
employment with a distinguished station or sports
organization. Contact William Peters 469-254-3607 or

billyreddawg@yahoo.com. (9/29)

C.E. position wanted: 25 years experience, experi-
enced with computers, transmitters, automations,
remote systems, H.D. radio systems, studios. Robert
King. Call: [915) 581-2979. (9/29]

Audition guests:
Listen to their talking news releases. J "

VOICEOVER SERVICES

She's one of the most versatile voice
performers in the business, heard daily on
radio and television stations worldwide.
Roberta Solomon
PROMOS, DS & SWEEPERS
MP3 - ISON - FTP

Up and coming enthusiastic, innovative, entertain-
ing personality for Radio/TV. Willing to travel.
Contact Charles Fields at [972] 464-8999 or

charlesfieldscfields@yahoo.com. [9/29)

kmw.eﬂ

Payable In Advance

Opportunities Advertising orders must by typed on
company/station letterhead and accompanied by
advance payment. Please submit ad copy & logos via
email to kmumawfdradioandrecords.com. Ads are
also accepted by fax: (310-203-8727) or mail, Visa,
MC, or AMEX accepted. Include card number, name
as it appears on credit card, expiration date and
phone number. Blind box responses are sent to
advertisers every Friday by first-class mail. _

R&R Packages The Reach & Frequency vou NEED!

CLASSIFIED ADVERTISING
Contact KAREN MUMAW at kmumaweéradioandrecords.com or 310.788.1621 for information.

THERE’S MUCH MORE @ www.RadioandRecords.com

R&R Today

radioandrecords.com

SEPTEMBER 29, 2006
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T.]. Martell Foundatién

Leukemia. Cancer and AIDS Research

TUESDAY, OCTOBER 10, 2006
AT THE MARRIOTT MARQUIS
1535 BROADWAY, NEW YORK CITY

HONORING

HUMANITARIAN OF THE YEAR
FORMER PRESIDENT

BILL CLINTON

LIFETIME ARTISTIC ACHIEVEMENT |-<¥
MUSIC INDUSTRY LEGEND | &

CLARENCE AVANT y |

PERFORMANCE BY NINE-TIME GRAMMY® AWARD WINNER

SHERYL CROW

FOR MORE INFORMATION REGARDING TICKETS AND SPONSORSHIP OPPORTUNITIES.
PLEASE CALL 212:833:5444 OR VISIT www.tjmartellfoundation.org.

www americanradiohistorv com
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CHR/TOP 40

I NIELSEN BOS 1 MIELSEN B0S T HITPREDICTOR

TITLE CERTWICA STATUS TIMe ATUS STATUS

ARTIST IMORINT / PROMOTION LABEL ARTISY IWPRINT / PROMOTION LABEL ARTISY IMORINT / PROMOTION LABEL
1 1 g2 SEXYBACK NO. 13WXS) 6 2 12 VKNOW YOU SEE IT NO. 1I1WK) * 9 MONEY MAKER NO.)(IWKY/MOST INCREASED PLAYS
AUSTIN TIMRER AKE IVEZOMBA - VUG JOC e ANTX ¥ LUDACHS FEATURSNG PHARRELL OTP/OEF SAMAGML

© BUTTONS n 1B PULLIN' ME BACK e » SN o

THE PUSSYCAT DOLLS FEATURING SNOOP DOL ARMINTERSIORE g - CHIMLY FEATURING, TYRESE OT-A-LOTAAATOL T LYRE SeeNLS COLUMBIA/SUM

1 FARAWAY s 9 MONEYMAXER MOST INCREASED PLAYS * | PULLIN ME BACK B4
MOKELBACK ROADHUNMER/D ML ! LLDACKES FEATURING PHARRELL. OTP/OEF MMAD AL T | Oy FEATURIC TYRESE SLOT A LOTAAPITOL

5 LONDOM SRIDCE Y n suxveax 5 | ! KNOW YOU SBE 1T &

FERCE WILL LA ALWANTERSC OPE | AUSTIN TIMBERL AKE IVEZ0MBA Y YU COURATURNGBMADY V6 & HAMBCX B.00VBADEY SOUTHATLANTL

9 TOO LITTLE TOO LATR B SEXY LOVE - 6 SAY GOOOSYR

. 0o OAFANIL Y/BLACKCROUNDANIVERSAL MOTOWN = Y0 DEF JAMAD A _ O mowN AVE/ZOMBA

" | WRITE SINS NOT TRAGEDIES N 5 R SUTTONS 3.1 . SEXY LOVE N

T PANIAT IWEDISCO DECAYOANCE SUELED BY RAMENLAVA Jl.. THE FUSSYCAT DXLLS FEATURING SHOOP DOLG ASMANTERSLOPE M0 DEF IAMIOMC

7 LIPS OF AN ANGEL s n YOU GONMNA) GIVE IT UP TO ME N 2 SHOULDER LEAN .

HNDER UMIVERSAL REPUBLK fi="] SEANPALL FEATURING KEYSMIA COLE VPATLANTIC € voucoROFEATURE T1 CRANDHUSTLE/ATLANTIC

% (WHEN YOU GONNA) GIVE IT UP TO ME n 79 © GET UP & RING THE ALARM -]

SEAN PAUL FEATURING KE YSHIA (OLE VPATLANTIC o CIARA FEATURING CHAMILLIONAIRE LAPACE/ JVE/70MBA | mEVOKE COLUMBIA/SUM

n PROMISCUOUS % 0 ¢ SAYGooDave L4 g “@TW o

NELLY FURTADO FEATURING TIMBAL AND MOSLEYCEFFEN i CHRES BROWN IVETOMBA "€ CIARA FEATURBI CHAMILL IONARE LAFACE/ JVE/Z0MBA

Y AT NO OTHER MAN B -4 9 B SHOULDER LEAN N 0 EVERYTIME THA BEAT DROP -]
CHEISTINA AGURLERA RCARME YOUNC ORO FEATURSNG T 1. CRAND HUSTLE/ATLANTIC MONICA FEATUIRING DEM FRANCHIZE BOYZ R

N
HURT Christina Aguilers (ROARML) DEM JEANS Chingy Fest. Jermaine Dupri (SL07 A LOTXARTOL) DEM JEANS Chingy Feat. Jermaine Dupri (SLOT A{OTXAATOL)
MY LOVE Justin Timberishe Foat. T.I. (svi/20084) MONEY MAKER Ludscris Feat. Pharrell (DTP/OIF MMAD ML) MONEY MAKER Ludeacrie Fest. Pharrell (DTA/OFF JAMDAK)
7/
1KNOW YOU SEE IT Yung Joc Fest. Brandy M. 8. (B0 MO} THE WAY | LIVE Bsby Boy De Prince (LNIVERSAL REPUBLIC) WE FLY HIGH Jim Jones (DFLOMA TSAOCH)

N

N\
N\
N

LOOK AT HER One Chence Fest. Fabo (1504C)
AYO! Mys Feat. 0 Kool (UNIVERSAL MOTOWN)
SMACK THAT Ahon Fest. Eminem (SRCAUNIVERSAL MOTOWN)
CHANGE ME Rulsen Studderd (1C)

COMPLETE URBAN CHART ON PAGE 30

TOO UTTLE TOO LATE Jujo (DA FAMLY/SUACKCROUND/UNIVERSAL MOTOWN)
MONEY IN THE BANK L Scrappy Fest. Young Buch (BMEREPRISE/WARNER BROS.)
GHETTO STORY CHAPTER 2 Cham Fest. Alicle Keys (MADHOUSE/ATLANTX )
WALK IT OUT Unk (BIG OOMPAOCH)

COMPLETE RHYTHMIC CHART ON PAGE 27

360 Josh Hege (EPYX)
COME TO ME Diddy Feat. Nicole Scherzinger (BADBOY/ATLANTIC)
WHEN YOU WERE YOUNG The Killers (SLANDADIVG)
RING THE ALARM Beyonce (COLUMEIA)

COMPLETE CHR/TOP 40 CHART ON PAGE 25

NN
NN

AN\

URBAN AC

15 MIELSEN BOS 1 1 MELSENBDS W HITPREDICTOR 15 NIELSEN 805

Tme CERTIFICATIONS g Tme STATUS e CERTIFICATIONS STATUS
ARTIST IMPRINT 7 PROMOTION LABEL l! ARTISY IMPRINT / PROMOTION LABEL ARTIST IMPRINT / PROMOTION LABEL
16 |CALLITLOVE NO.1DWKS] N W GIVE T AWAY NO. 1ZWKS) ) 3 UNWRITTEN NO. V(4 WKS) S
- uoMn e CEORCE STRAIT _ MATASMA SEDRCFELD (1.4

57 FIND MYSELF M YOU 73 WOULD YOU GO WITH ME * 39 SADODAY b
| BRANMIKNCHT UNIVERSAL MOTOWN XYSH TURER MCANASHVRLLE DAL POWTER WASNER BROS.
29 FLYLKEABSO % !LOVED MER RRST * 77 WHATS LEFT OF MR . %
. MARMMMCAREY 151 ANDAD L HEARTLAND LOFYON CREEX " MCKLAOEY JVE/I0MBA
«3 CANTLITGO 1 BURLDING * 27 DLACK HORSE & THE CHERRY TREX R
. ANTHONY vAMRLTON SOSO OFF /20084 BRODKS & DUNN WITH SHERYL CROW & VINCE CRLL ARSTANASHVILLE KT TUNSTALL !mf‘m
2 WETRM 5 EVERY MILE A MEMORY * 22 WHAT HURTS THE MOST N2y
© MEATHERHEADLEY i ik, DERKS BENTLEY CAPITOL NASHVILLE = RASCAL LATTS Lmsmmvm
n Sea 35 DRAND NEW GIRLFRIGND s YOURE BIAUTIRAL 3
7 whnenvmasos - STEVEHOLY ase S LT CUSTARDATLANTK
s THERTS HOPE 6 ONCEN A LSUTIME * o VIR THE sasm %
i INDLA A UPEVERSAL MOTOWN WETTH URBAN CAPITOL NASHVLLE i ROB THOMAS MELISMA/ATLANTIC
o CHANGE ME 26 LEAVE THE PacEs * sp SECAUSE OF YOU x4
' ® wenstwoam o THE WRECKERS MAVERUWARIER BROS./WON | KBLYCARKSON acam
45 B WITHOUT YOU xé 33 ¥ YOU'REGOBIG THROUGHMELL ... N 9 THE mOOLE *
S wevie arTesTTEsCORT RODNEY ATIBE [+~ P averorrome AWAREAOLUMBA
25 YESTERDAY s YousAVEME * 6 YOU ANDME %
~ | MARYMARY MY BLOCKA CLUMERA/SUM _ RENNY OMESNEY L) UFENOUSE CEFFEN

USED TO BE MY GIRL Brian Mchnight (WARERBROS.} RED HIGH HEELS Kelite Pickier (94) YOU ARE LOVED (DONT GIVE UP) Jesh Groban (MIREPISE)

USED TO BE MY GIRL Brian McKnight (wARER SR0%.) BEFORE HE CHEATS Carvie Undorweed (AISTA/ARISTA NASHVILLE) WHEN THE STARS GO BLUE Tisn McGraw ((URM/RERSE)

IT"S ALL RIGHT Asren Neville (BURGLADY)
WITHOUT YOU Clay Afhen (RCARME)
RIVER Sersh McLachian (ARSTARMG)

LAST DAY OF MY LIFE Phil Vassar (ARISTA NASSVALLE)
CHASING CARS Snow Petrel (ROL YDORASMINTERSCOPE)

SO0M, BOOM, POOM Willle Clayton (MALACD)
O DARLIN Kigran (HLACK RAN)
ONE LOVE Mishwest City (UNIVERSAL MOTOWN)
VICTORY Tye Tribhett & G.A. (INTEGRTY GOSPELACOLUMBIA/SUM)
SAY GOODEYE Chwis Brown (3VE/70MBA)

JMPLETE URBAN AC CHART ON PAGE 3

I HER LOVIN' DON'T KILL ME Johe A d
' SO AM | Trant Willmon (COLUMEA)
GOOD DIRECTIONS Billy Craringhon (MERCURY)
TAKING BACK MY BRAVE Carolyn Duwn Jehwesn (EQUITY)
STEALING KISSES Falth HIll (WARNER BROS/WRN)

ADT MN DACE 4.9

COMPLETE AC CH

COMPLETE COUNTRY C

SEPTEMBER 29, 2006

THERE'S MUCH MORE @ www.RadicandRecords.com From werx ENOING SEPTEMBER 24, 2006
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1 NIELSEN BDS 1 MIELSEN BDS Y HITPREDICTOR
TITLE ; TITLE TIONS TITLE CERTIFICATIONS STATUS
ARTIST IMPINT / PROMOTION LABEL ! ARTIST IMPRINT / PROMOTION LABEL ARTIST WERINT / PROMOTION LABEL
— ——— - — —
s 16 FARAWAY NO. 1(2WXS) - y 1 g7 WHAT DOES IT TAKE (TO WIN YOUR LOVE) NO. J(4 ¥XS) 1 14 TELL MEBABY NO. 1(3WKS) o
| MIRELBACK QOADMISEMO A, _ pETER WY LECACYACOLLAMBA 4 monorOmIPERRERS WASNER B0,
0 " WAITING ON THE WORLD TO CHANGE 2 0 FREE AS THE WIND MOST INCREASED PLAYS n WHEN YOU WERE YOUNG
= oswave AWARE/(LUMBIA — THE JAZIMAS TERS TRPOW W RV T I THESRLERS ISLANDDAK
v CRAZY N s 7 THE TOTAL EXPERIENCE P ANIMAL | HAVE BECOME
7 OuRSBARKLEY DOWNTOWNAAVA 1) BOMEY JAMES FEATUSING CEORCE DUKE CONOR0 THEEE DAVS GRACE T0MBA
° 2 MOVE ALONG N s 7 TRUL BLUS % THROUGH GLASS
U AL AVERICANRERCTS DOUMOUSEMNTERSCOPE MO ABAR PV ® stowsom ROADRUNNERAD MG
&7 OVER MY HEAD (CABLE CAR) 3 7 2 PORWARD EMOTION 3 THE DIARY OF JANE L4
S ey [ PIECES OF ADREAM HEADS P } B AN BENJAMIN HOLLYWOOD
o w CHASING CARS N s CELLAXIN p ™™ KILL (BURY MT)
| ° seowpaTROL POLYOORALMNTERSCOPE EUCE CROOVE NARADA MZZ/LC 30 SECONDS TOMARS AAUORTALVIRUN
3 1 HOW TO SAVE A LIFE  MOST INCREASED PLAYS * N GET DOWN ON IT 8 CALL ME WHEN YOU'RE SORER -4
NESRAY o WAYMAN TISDME RENDEZVOLS EVANESCENCE "o P
35 HORSE & THE CHERRY TREE N 9 B MY LOVE'S LEAVIN' " o3 WELCOME TO THE BLACK PARADE MOST NCREASEDPLAYS &
KT TURSTALL RELENTUESSVIRCI ! FOURPLAY FEATURING MCHAEL MCDONALD BLUEBIADRCA VI TOR Y Mvomaca rost e pars
20 THE RMDDLE | 0 % 1CALL IT LOVR 7 PUT YOUR MONEY WHERE YOUR MOUTH IS 34
& averorpoTeg AWARE/ L UMSA UONEL M FSLANDAD A B = ATUANTC
" WHAT HURTS THE MOST L3 4 7'_5 34 ALWAYS THINKING OF YOU s KMNIGHTS OF CYDOMNIA
. RASCALRATTS LYRIC STREETAMOLLYWOOD MK COLIONNE WARADA MZZ/BLC o M WARNER 8R0S

STREETCORNER SYMPHONY Reb Themas (MELEMUATUWTC)

HOW TO SAVE A LIFE The Fray (t7()

1 CANT HATE YOU ANYMORE Nick Lachey UNVEZ0MBA)

| DARE YOU Shinadown (ATLANTIC)
MANDOUIN MOON Sister Hassl (CROAKIN POETS/AMC)
CASY Burenched Ladins (DESPERATIONMETTWERK)
BEAUTIFUL WRECK Shown Mullins (VANGUARDWELX)

IF | ANN'T GOT YOU Eric Darfus (NARADA JAZZARC)

FREE AS THE WIND The Jezzmasters (TRIPPI W RHYTHM)

L MAKE LOVE TO YOU Kirk Whehon (RENDEZVOUS)

MILDRED'S ATTRACTION Joycs Cosling (NARADA JAZZARLC)

MY GEISHA Paslo Rustichelll 0EXT AGE)
ESCAPE Jow Brichoman Feshring Marc Antaing (SLG)
BINGO NGO The Rippingtons (PEAK/CONCORD)

LOVE LIXE WINTER AF) (T8 EVL/ANTERYOPE)

WELCOME TO THE BLACK PARADE My Chemical Romance (REParsE)

NO CONTROL Papper (VOLCOMEAST WEST)
DO IT ALONE Sugercult (FEARLESSV?2)
GOODBYE Arsvy O Aswyone (THE FIRM)

LE DISKO Shiny Toy Gama [UNVERSAL MOTOWN)

LYIIGES TMEMOST FUM A CIRL CANMAYE WITHOUT TAKING MER (LOTHES OFF Pasict At The Disce
(DECAVOANCEFUELED

BY RAMENALAVA)

COMPLETE HOT AC CHART ON PAGE 43 COMPLETE SMOOTH JAZZ CHART ON PAGE 46 COMPLETE ALTERNATIVE CHART ON PAGE 49

ACTIVE ROCK

I NIELSEN 805
TIONS
SPRINT / PROMOTION L ABEL

HERITAGE ROCK

1 NIELSEN BDS
CERTIFICATIONS
MPRINT / PROMOTION LABEL

TIME
ARTIST

TRIPLE A

1 ” THROUGH GLASS WO. 14 WKS) 1 1 " ROCKSTAR MO 12 WKS) CHMASING CARS NO. I1wx)
SToE S N s SOWPATROL [t
n THE DIARY OF JANE 5 SAVING GRACE HOW TO SAVE A LIFE
BREAKING BEN MMIN HOLLYWOOD i TOM PETTY AMERICAN/WARSER BROS. THE FRAY (14
-' LANMD OF CONFUSION DEVR SCOT A NEW OISCARSE MOST NCREASED PUAYS/MOST ADDED WAITING ON THE WORLD TO CHANGE
oS TURBED REPRYSE AEROSMITH oM. JHMMAYER AWARE A OLUMBA
0 THE POT ® THROUGH GLASS 1S IT ANY WONDER?
9 o TOOL DISSECTIONAL/VOLCAND/Z0MBA = s sam ROADRISERTAL | WTERSCOPE
B SHINE DOWN Py ANIMAL | HAVE BBCOME SAVING GRACE
CODSMACK LPVERSAL AP S nesroavscact IVE/TOMBA T0MPETTY AR AN WARNE R B9
s ANIMAL ) HAVE BB0OME x DANI CALIFORNIA a3 THREE MORE DAYS
JE-- THREE DAYS CRACE E/TOMBA REDMHOT (VLI PEPPERS WARNER BROS. | RAY L AMONTACNE P R
n ORIGINAL FIRE 2 LIPS OF AN ANGEL 3 4 SOMEDAY BABY MOST INCREASED PLAYS
AUDIOSLAVE RSO AP & o UNVERSAL REPUSLIC BOBOVL AN COLARMA
B n ORIGINAL FIRE " 7 FORUS
SHIEDOWN ATLANTK " aoosave WTERCOR/EPL ] PETE YORN REDMUCOLLME
n ROCKSTAR n HEROES ‘ B GET IT LIXE YOU LIXE IT
" MIKABAK HRADR SOE R/ AL SHBEDOWN ATLANTK BENHARPER YIRCIN
9 70 88 LOVED 0 CRAZY BITCH ‘9 » SUDDENLY | SER
% pavanoacn £ TOMALGEFFEN BCKOHERRY FLEVENSEVENAAYA S KT TOGTAL RELENTLESS/VIRGN

PAIN Three Days Grace (vE/70M84)

DEVIL'S GOT A NEW DISGUNSE Asrsamith (COLMA)

DEVIL'S GOT A NEW DISGINSE Acroesmith ((OLUMBM}

DEVIL'S GOT A NEW DISGUNSE Asroemith (COLMSM)}

OTHER SIDE OF THE WORLD KT Tunstall (RELENTLESS/VIRGN)

SOMEDAY BABY Bob Dylan ((OLUMBA)

o
W

/24

V.

TELL ME BASY Red Mot Chill Pappers (WARNER BROS. }
SEE THE WORLD Gesnas (ATO}
OTHER SIDE OF THE WORLD KT Tunetall (RELENTLESS/VIRGIN)
'™ ALL RIGHT Madelsine Peyroun (ROUNDER)
SNOW (HEY OH) Red Hot Chlll Pappers (WARNER 8ROS.)

COMPLETE TRIPLE A CHART ON PAGE 53

SEIZE THE DAY Avenged Sevenfold (HOPELESS/ )
THE KILL (BURY ME) 30 Seconds Te Mars (IMMORTAL/VIRGN)
WALK Avengad Seveniold (ROADRUNNERADAMC)
GOOODBYE Army Of Arvyone (THE FRM)

WRECK THIS HEART Beb Seper (HDEOUTAARITOL)

)MPLETE HERITAGE ROCK CHART ON PAGE 51

THE THEFT Atreyw (VICTORY)
GONE Pearl Jam (ML)
WHESPERS IN THE DARK Skillet (ATLANTICAAVA)
WELCOME TO THE BLACK PARADE My Cherical Romance (REPRISE)
SURRENDER Carvp Freddy (LION'S CATERED NK)

COMPLETE ACTIVE ROCK CHART ON PAGE 50

SEPTEMBER 29, 2006 THERE'S MUCH MORE @ www.RadlioandRecords.com
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