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THE WHO TO RELEASE 
NEW STUDIO ALBUM 

FIRST RECORD BY 
HALL OF FAMERS 
IN NEARLY 25 YEARS 
The Who stands alone in Rock music. The 

most explosive live act ever to appear on stage 

will release Endless Wire 10/31, their first 
studio album in over 25 years on Universal 

Republic Records. Alone among the great 

bands, the Who has found itself at the center of 
every major Rock event - Monterey, Woodstock, 

the Isle of Wight, the Concert for Kampuchea, Live Aid, the Concert 

for NYC. In Philadelphia at the opening night of the North Ameri- 

can leg of the tour Pete townsend said, "we're finally doing a world 

tour ". Coming off two sold out shows in New York City's Madison Square Garden, Q104 New York PD Bob Buchmann 

cziiirnents "The minute we got the new WHO, Baba O'Reilly was playing on air. We ran it into the studio for the double - 

shot...as the song ended and the mic went live. All the excitement of old time radio as we got caught with our pants 

down, but 'It's Not Enough' is that important. It's true blue WHO." After almost 40 years, The Who is still the touch- 

stone for Rock -and -roll greatness. They've sold over 100m albums and won every award including Grammys/Brit 
Awards /Lifetime Acheivement. The new singles "It's Not Enough" and "Tea & Theater" were most added this week at 

Rock and Triple A Radio. "It's Not Enough" debuts #4 on the Classic Rock Chart, #1 most increased spins and audience. 

The debut Universal Republic CD Endless Wire, is in stores 10/31. 

Hinder "Lips Of An Angel" Added to MTV. TRL Premiere 10/02 
Hinder "Lips Of An Angel" is the radio phenomenon of 2006. Their just announced Platinum debut release 
Extreme Behavior is currently in its twelfth month in stores. This week's sales on the band's Platinum debut increase 

18%, selling another 72,000 pieces, putting the band in the SoundScan Top 10 for the first time. Currently holding the 
#1 ranking artist on myspace all genres, and after a successful chart topping run at Active Rock and Alternative, "Lips Of 
An Angel" gets ready to move top 5 at CHR Top 40 with weekly spin increases of over 1000 spins for the fourth straight 
week and a Rate The Music research ranking of Top 5. Romeo at Z100/NY adds, 'Don't miss the Rock Ballad of 2006. 
Hinder has been top 5 phones for the last four weeks with potential the size of Oklahoma. The ladies hear the lyrics and 

keep coming back for more. The reaction at Z100 is HUGE!" With an overall audience now over 60 million, Hot AC 

readies itself for another potential #1. Airplay leaders include: WPU/NY, KDMX/Dallas and KHMX/Houston. KROQ/LA 
leads the airplay charge at Alterative and brings Hinder to the forefront of the most influential rock audiences in America. See Hinder this fall on tour with 

Nickelback and on sob heat inirtg dates all over America and Canada. The debut Universal Republic CD Extreme Behavior, is in stores now. 

UNIVERSAL REPUBLIC BREAKING NEWS: 

NATALIE "LOVE YOU SO" 
B96 /CHICAGO 7 SPINS A DAY 

KZHT /SLC 5 SPINS A DAY 

"Showing all of the early signs that we look for in a new song at B96... the 

female curiosity calls are heating up and we expect it to go all the way for B96" 
- Erik Bradley, 896 

"LOVE this song, showing enormous research potential after 150 spins" 
- Jeff McCartney KZHT /SLC 
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Webstar "Chicken Noodle Soup" 
Premieres on MTV's TRL 10/04 
Poles g Something special happened this past spring 

in New York City, Young B wrote this catchy, 

nonsensical hip -hop tune co- created with 

neighborhood friend Webstar, which features 

the chorus: "Chicken noodle soup, chicken 

noodle soup, chicken noodle soup, wit' a soda 

on the side." During recording, she came up 

with the dances signature arm motions, 

which illustrate the lyrics, "Let it rain. Clear it out" ...."Webster is a party 

promoter, and when they want people to more back at the party, they more 

their arms and say, 'Clear it out,'" says Young B, whose video premiered on 

BET's 106 and Park. "Kids don't have fun no more. They don't make musk 

for kids. Everyone's acting all grown -up" says Webstar,19 "It's different 

and.silly...h's just fun" Approaching Top 10 on the Rap Chart. "Chicken 

Noodle Soup" also holds the Top 10 Ranking at BET and MTV JAMS. 

Added to MTV2 and will premiere on MTV's TRL 10/4. Already a top 10 

ringtone with over 27,000 sold weekly. Mix in five million views on YOU 

TUBE, H0T97, #1 requests and America has the dance sensation of 

2006. "The dance all the kids in Harlem are doing....Atlantahad 

laffy taffy.._New York has the Chicken Noodle Soup", comments EBRO 

H0T97/New York. Most added at Urban and Crossaer radio with over 

80 new stations including: H0T97 /NewYork, KDAY /Los Angeles, 

KMEL /San Francisco,KKDA/Dallas. KBFB/Dallas, WPHI /Philadelphia, 

WKYS /Washington, WPGC /Washington, WJLB /Detroit, 
WHTA/Atlanta, and WPOW /Miami. Check out the Uniarsal Republic 

debut CD Webster Presents: Caught In The WEB, in stores NOW! 

IN STORES: GOING FOR ADDS: 
Webstar Webstar Presents: Caught In The WEB In- Stores NOW Blak Jak "Bobbin' My Head" Rhythmic/Urban Impacting NOW 
Big Tuck The Absolute Truth In Stores10/24 The Who "it's Not Enough " /Tea & Theater" AAA/Rock Impacting NOW 
The Who Endless Wire In Stores 10/31 Matt Costa "Cold December" AAA/AIt Add Date 10/03 
Blak Jak Place Your Bets In- Stores 12/5 Webstar "Chicken Noodle Soup" Top 40 Add Date 10/03 
Baby Boy Across the Water In- Stores 12/13 Hinder "How Long" Active Rock Add Date 10/17 

CIYERSAL 
REPUBLIC 
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er brilliant ne version of the Joni Mitchell 
classic. The first chapter from her 
extraordinary new holiday album, 

Wintersong. 

www.sarahmclachlan.com www.ar sta.com 
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News 
MOVERS 
Stacey Goldfaden, previously ABC Radio 

Networks senior director of Western sales, 

has been named national sales manager of 

Clear ChanneVlos Angeles. Partnering with 

Guy Goldschmidt, Goldfaden will oversee 

sales for the company's eight Los Angeles 

stations ... After 15 months, industry vet 

Bob Huntley exits the market manager post 

at Clear Channel's Columbia, S.C., cluster ... 
Capitol VP of alternative and rock promo- 

tion Ted Volk exits the label after more than 

four years. Darren Eggleston, senior director 

of alternative and rock promotion, steps up 

to run the department ... Salem 

Communications has named Mark Thomas 

GM for news/talk WGTK/Louisville. 

SHAKERS 
Ken Stern, National Relic Radio executive VP 

since November 1999, steps up to CEO. Stern 

succeeds Kevin Kline, who will continue as 

president and a member of the NPR board of 

directors ... The Firm has appointed Deb Klein 

GM of its record label. Firm Music, and recruit- 

ed Nerdy Elvis to handle radio pronation, mar- 

keting and to marketing for the label and the 

Firm's client roster. Ellis was marketing director 

at ABC Radio's active rock KXXR/Mirneapois 

since 1999... Warner Bros. VP of rock for- 

mats Marc Rittberg segues to sister company 

Reprise Records as senior VP of promotion ... 
CHUM Radio has upped director of research 

Kerry French to VP of fussiness analysis and 

hot AC CHUM -FM/Toronto PO Rob Farina to 

VP of program development. 

FCC Unveils Homeland 
Security Division 
The FCC has unveiled its Public 

Safety and Homeland Security 

Bureau, a new division to promote an 

"efficient, effective and responsive 

organizational structure" and to 

"better promote and address public 

safety, homeland security, national 

security, emergency management 

and preparedness, disaster 

management and related issues." 

The bureau will also develop and 

recommend "policy gams, objectives, 
rules, regulations and programs; 
including an enhanced 911 emergency 

system and a revamp of the 

Emergency Alert System. 

Announced last spring, the bureau 

will redeploy some 400 staffers from 

other parts of the FCC. 
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Post- Spitzer Realities 
Ness York Nate Attorney Gclxral Eliot Spit /cri cricktlo sri on ludic 

n: r ml promoters and payola lus created a world with new realities- 

and challenges- for radio and labels. panelists agreed at two separate 

sessions On the tapi at the PAR Convention in I )elles last week, 

"I tell my clients tu get written ctrltrxCS for ally hook they get. tu 

be very transparent abinn ev rything:'saitd Inter (:r/uld.a Lawyer with 
brow" Clemons 

Washington. I ).( .-M wl Leventhal Setter & Lcnlun. ,oukl stnv el 

the "importance of proper sponsorship itktltitication. Everything should Ix aboveboard. 

Panelists said that the rules are now clearer. Where there were e gray areas. fewer 

quest' nove exist. But panelist reported that " FedEx envelopes" are still distrib- 

uted to air talent "with three ci). and lo t S I I M 1 bilk in them. but people are a little smarter 

about it.' And thew are fewer of them. he said. 

lerr%l Brown ( :lemons. the assistant deputy attorney general %vim %ened .m lead inves- 

tigator in Spitzer% payola probx, said she was "disturbed" by sonie of what she learned 

but askkd. "It is clear that they have changed the way they do business:* 

(:le later said."Lhere is now a beater understanding about what ran and can- 

not be dune. The attorney general tkxs not want to chill rely ships between label, 

and radio employees. Items of salue. contests. trips and tickets otiired to radio station 

employees in exchange for airplay or in exchange for an increased ber of spins in 

an edi)r tu manipulate the charts -- that's where the problem. link( 

,`JBFR CR \CI 

34 
The number of niai, 
Democrats, led by New York 

Rep. Maurice Hrnchey, who 

asked FCC Inspector General 

Kent Nilsson to launch a probe 
into two missing FCC reports 
on media ownership and 

consolidation. The call for an 
investigation was initiated by 

Sen. Barbara Boxer, D -Calif. 

$15B 
The annoal .it .takea 

the Adverting Coalitions Jrn 

Davidson warned broadcasters 
that the Fads, teamed with chil- 

dren's advocate groups. world 

kids lank food advertising. Sen. 

Sam Biowrtback. R -Kan., and t 

FCC's Kevin Martin and Deborah 

Taylor Tate have since formed a 

task force, "Media and C 

Obesity. Today 

$99 
Th. pece at which iBrquity 

.dal ,s selling three differe., 
radio models to broadcaster 
listener giveaways. Models 

lude an auto connector that 
rades factory -installed car 

cos to receive HD2 

. ramming, a table -top radio 

a component tuner for 

me audio systems. 

Indecency: 'A Balancing Act' Unclear 
Even To FCC Commissioners 
NAB Joint Board chairman and Bonneville International CEO Bruce Reese was direct with 

FCC commissioners Jonathan Adelstein and Robert McDowell last week at the NAB Radio 

Show: 'What is it that we can't say?" 

The directness spawned giggling from the crowd that had been dying to ask the same 

question, and it left little wiggle room for the disciples of decency. 

"I'll choose my words carefully so I don't have to fine myself," quipped McDowell, who 

joined the FCC in June and has not yet cast a vote on the indecency issue. The FCC's stan- 

dards are the same as always: he said. "There is a coarsening in society and oreradio and 

television of what we all hear." He stopped short of giving any further clarity, but acknowl- 

edged that "there are freedoms that the creative community is entitled to have" 

Adelstein got doser to an answer. This is a balancing act," he said, admitting that "recent 

decisions have had a chilling effect on programming." Adelstein said he's not sure about what 

can and cannot be said. I'm a Nttle confused myself, which may not sand good to some of you. 

"We can't tell you in advance what you can and cannot do. That would be tantamount to 

censorship." - Jeffrey Yorke 

ON THE WEB 

Rehr Mounts NAB 
Offensive 
The new president /CEO of the NAB 

carve tu Dallas last week on a mission to 

spread what 1w calls the "reinvention and 

read g of radio." 

Speaking at Jacobs Media Summit I I. 

the pnyursor to the BAR Convention. 

David Rehr t)(Itlilltd strategies the gimp 
is working on to promote terrestrial radio. 

Veering to go on the offense. the limite 
"beer gR%" pledged to 

promote the mec 
throulht every means 

p owibk and respond 

tl) air' assts all Illisill- 

foniution in tic 
media about radio. 

Itehr said the 
NAB: initiative cen- 
ters on "rebuilding enthusiasm- tier radio. 

He alt) pushed tir the industry to 

embrace tee i kill-. 
Pre sing J c pkte realigi nit of 

the NAB as an organize . Itehr 

wrapped by pre g to "tuntinue to 

build broadcaster salue.' 'thing he's 

talked about in netting% with members of 

Congress and broadcasters : e his tenure 

began last I kerniber. 

THERE'S MUCH 

Rallr 

Listeners Stay Tuned 

Contrary tu popular 'whet: far fewer listen- 

er change sta whell .1 ì x'1.11 

comes on the radio than pis ly 

tlwulln. According tu .1 new stud)' from 

Arhitron, Media Monito'' and Coleman. 

radio r ri.ik on average ntaiu 92'.. 

of the lead-in audience. 
(:(H dtltted in fall 211(15. the study exam- 

ined %J,K7ó commercial breaks in [Iowan!). 

Using its Portable People Meter. it compared 

the audience level fix each nuuute of .t com- 

mercial ial break with the .uldiellìe fix the 

minute before the commercials Ixl;ui. 

Not surprisinldy. retention levels vary by 

k igth of commercial stopset tkttxllrnphic 

and daypart. For exa»ple, e umiak in 

a - ' break retained 99.6% of the 

(werall audience. But for a six -minute pod. 

retention dropped to 87.9%. 

A g 12- to I7- year -okk. audience 

levels dropped to 141.7r7, by the end of a 

six- pool. 

MORE ONLINE. www.RadioandRecords.com 

MORE @ www.RadioandRecords.com 
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THE BEST REVIEWED HIP HOP ALBUM OF THE YEAR. 

"ALBUM OF THE MONTH. 'FEST'S MAJOR LABEL DEBUT DELIVERS A STACK OF CRISP AND CONFI- 
DENT RADIO JAMS. THIS IS HIGH DEFINITION HIP -HOP FROM A SOUTHSIDE SPITTER WHOSE 

BLUE COLLAR POPPING KEEPS HIM STRICTLY SNAPPING NECKS. * * * * " 
HIP HOP CONNED 11v1 

"HAVING WON A GRAMMY LAST YEAR FOR COWRITING KANYE WEST'S HIT "JESUS WALKS ", 
RHYMEFEST MAKES AN EXCITING MAJOR -LABEL DEBUT AS A SOLO ARTIST WITH BLUE COLLAR. 

THE HUMOR AND BLUE -COLLAR HEART ARE ALL RHYMEFEST. TOP RATING!" 

"RHYMEFEST HAS BRAINS. WIT & A GREAT DEBUT CD. IT'S THE FRESHEST, FUNNIEST AND 

CATCHIEST HIP -HOP OPENING SALVO SINCE - YOU GUESSED IT KANYE'S DEBUT." 
JIM FARBER. NFW YORK DAILY NE1A 

"RHYMEFEST'S DEBUT IS IMPRESSIVE. ON BLUE COLLAR, THE GREGARIOUS MC SPITS UNDER- 
DOG NARRATIVES AND GUT -BUSTING PUNCH LINES OVER SOUL- DRENCHING BEATS PRODUCED 

BY KANYE WEST, JUST BLAZE AND MARK RONSON. HIGH RATING!" 
ENTERTAINMENT 

"A RAPPER WITH A BROAD PERSPECTIVE AND SOMETHING TO SAY. TENACIOUS, PLAINSPOKEN. 
EARNEST BUT NOT HUMORLESS -A RAPPER WHO CARES ABOUT SOMETHING MORE THAN HIM- 

SELF." JOHN PARL.. NEV. ORK 

"HE FLOWS LIKE A MASTER OF THE RAP TRADE ON HIS DEBUT." TIME OUT NEW YORK 

"RHYMEFEST IS EXACTLY WHAT HIP -HOP NEEDS MORE OF." BILLBOARD 

New This Week: 
KMEL San Francisco 

KPTY Houston 

WRDW Philadelphia 

KBMB Sacramento 

KKSS Albuquerque 

KW I N Stockton -Modesto 

KRIY 1 I 

AllEXPOSED, 

GIRLS 
CHEAT! -. 

FEATURING MARIO 

single tells all 

KNDA Corpus Christi 

WRVZ `ìarleston 

WKPO 
WNHT t Wayne 

WZBZ Atlantic City 

KBLZ TVIPr. 

EF = j4, "ALL GIRLS CHEAT" 
THE NEW SINGLE FROM HIS DEBUT ALBUM BLUE COLLAR 

. «BULLrT CITIZEN COPF 

1ff WWW.RHYMEFEST.COM WWW.ALLIDORECOROS.COM WWW. 'RECORDS .COM 

20061 RECORDS A UNIT OF SONY BMG MUSIC ENTERTAINMENT CSTTNMI.IANLUAC.( 
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GEORGE STRAIT'S 

R 
'Rather than 
looking_at the 
$10 000 they 
could make Çontents issuE.t6r. 29.2 they sit and 
stare at the 

FEATURES 
quarter 
maay 

they 

hjust 
not a 

ealthy 
mentality.' P.14 
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LATIN ROCK I ALTERNATIVE 

REGIONAL MEXICAN 
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14 ONE NATION UNDER TEXT 
How text messaging can evolve from 
novelty to necessity. 

18 R &R CONVENTION 2006 
Three days in Dallas: Feel the magic 
again in living color. 

22 PUBLISHER'S PROFILE 
BRUCE MITTMAN 
Former GM of WAAF/Boston finds new 
radio life as station owner and ad 

agency CEO. 
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6 NEWS/TALK/SPORTS 

Guys dig this chick: WFNY /New York's 
"Radio Chick" Leslie Gold. 

10 MANAGEMENT/ 
MARKETING/SALES 
Podcasting for profit: Radio's future is 
closer than you think. 

11 BY THE NUMBERS 
There's more to Milwaukee than 
cheese, brats and beer. 

12 STREET TALK 
Say howdy to the new PD at heritage 
CHR/top 40 WFLY /Albany, and meet 
the semifamous Orlando residents who 
subbed for Doc & Johnny. 
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COLUMNS 
23 The Spin 

24 CHR/Top 40 
26 Rhythmic 
28 Urban 
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40 AC /Hot AC 

44 Smooth Jazz 

48 Rock 
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54 Latin 
58 National Airplay 
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NEWS / TALK / SPORTS 

CBS Radio sees 'Gold' in young male demos 

Guys Dig 
This Chick 
Al Peterson 
APetersongRadioandRecords.com 

here's something about WFNY (92.3 Free FM) /New York after- 
noon drive host Leslie Gold -aka "the Radio Chick" -that mays 

6 really seem to like. Maybe it's the way she casually banters about 
sex just like one of their buddies. Perhaps it's.her provocative show 
topics, like "20 questions with a hooker," "unedited speed dating" 
or "gay for a grand" that attract their attention. Whatever it is, it's 

fair to say that most of Gold's male fans will tell you that she's what you'd call 
"a real guy's kind of girl." Gold didn't take the typical route to a career in 
radio. "Getting into radio was accidental;' she says. "After I sold my window 
manufacturing business -which I'd run for 10 years -I really felt I had a life- 
changing opportunity, and I didn't want to squander it. I really felt like I could 
do something for love, rather than money, for a change." 

Deciding that being on the radio was that 
something she could do for love. Gold went on 
a campaign. asking anyone and everyone if they 
knew somebody in the radio business who 
could help her get a sun. Om of those inquiries 
finally paid WE and she managed to land a job 

svurking for free" at a small. now- defunct New 
England AM sta . 

Bitten by the radio bug. Gold began solicit- 
ing her next move the old fashioned way -by 
sending airchecks to anyone shed ever heard of 
in radio. "Tint Sabean. who was the PD of 

'Usually 
women 
hate the 
show and 
men love it, 
but that's 
good. 
A show 
that 
pleases 
everyone 
is a very 
bland 
show.' 

-Leslie Gold 

WXlkK /New York at the time. called me after 

he got the tape and told me I was awful. but 
said he heard 'genius' in nie and wanted to help. 

Tim is really the guy who got me into radio. 

He introduced me to my first real job at 

WRKO/Boston. From then 1 moved on to do 
two years in New York at WNEW -I got fired 

there twice -then moved across town to 
WAXQ. and then did a year n Sirius before 

coining back to commercial radio here at [CBS 
Radio's' WFNY." 

Will The Real Leslie Gold Please 
Stand Up? 
When Gold co-hosted the "Two Chicks Dish- 
ing" show during her early career at WRKO the 

program's two-girlfriends-gossiping style was a far 

cry from her show today. Asked about the stations 

and people that influenced her style. Gold says. 

"1 grew up in the New York area so those sta- 

tions were me radio influence. I listened to 

Howard Stern .Ind. honestly. he's the reason I felt 

like there might be someplace for nie on the 

radio. I thought chat Howard Stern was great and 

Continued on page 8 

uffùwte. 
INSIDE INFORMATION 
FROM WISTERIA LANE 

CAST MEMBER EXCLUSIVES 

RADIO NETWORKS 
americe listens to abc 

212.735.1700 

THERE'S MUCH MORE www.RadioandRecords.com SEPTEMBER 29, 2006 

www.americanradiohistory.com

www.americanradiohistory.com


www.americanradiohistory.com

www.americanradiohistory.com


NEWS / TALK / SPORTS 

8 

Continued from page 6 

most ()I the other peolde I heard waked. so maybe there 

%%.4 .1 pliar lilt 111e so II(s%hen between 'suck' and 'great :. . 
\tier Ic.ning WRK() to pursue .1 solo path. Gold was 

told during her tint round at WNI'.W that the goal %so to 

.1ttraat adult nm.dts to the station.-With that fix'us I 

.Irtu.dl% tinned nn vi ,it. 'IIt s.lcs. " I -hat'. sherethe 14..010 

( hi k' %%as Iorn Ixrau'.e I fiouud that the stuff se were 

doing- %%lushwas wnletimts a little di.lvstmg.md uutr.l- 
gtyxn..Nit adass tat in.uing.uni entert.III ih g--to Ix much 
neon dim tor me to do than the sort of predictable and tra- 

ditional t le I)t talk I Ii.11l been shtolall in at WICK( 
While Drier arc in tairly short supply in start-111g roles 

at radio in general. in time .Irena in which Gold play% the 

are even Ircr. s most shows targeting young adult 

MAILS Are homed by Oxen. So titter Gold ever IreI..n kg- 

entlary I t)il c dian George Go1l once fanxxasly said. 

"like a pair of brown .Ire. it .1 nx)I1I kill of tuxedos'? 

"Oh. alrtdutely.- she replies. -There are not a lot of 
Other %% ommen busting a shay% %%here we invite other 
%%omen to Come in and get naked. or do contest. like Gay 

for a (Grand. But before radio I had a Job that interacted 

a lot with the construction business ,Ind. prior to that. 

Went to I Ianard Ili out' SChtwl at a time %%hen not J 

lot of women did that. Stn I'm pretty used to being in 

male- dominated en%inxnnenn. I guess I must like that 

lxaause I keep seeking it out in my life.- 
Asked how other women react to her radio sIn Gold 

d($ sn't hesitate.11110111CIlt to reply. ..Usually that react %ith 

disapproval she %Ay.. "S()nletirlx< cwt.!' outright disgust. 

Usually women hate the .Ions. and amen lane it, but that's 

gixxl. A show that pleass every(ne is a Very hl :umd shi%s :.. 

And are MOW gtmy% %yhO Invt that voice on the radio 

polite to the Radio Chick when Gold makes personal 

appearances? ..Thy approach me in parvm the sane way 

they would it we were on the air, Openly .and freely. And 
that's ()K. I am that girl that's on the radio. Certainly when 
I'm On the air that part of nme i% magnified and .cr- 
ned to a degree. but it not Wm:. It comes from a yen 
Hal place within me:' 

The Guys Behind The Girl 
In time case of Gold. one might lx tempted to revise the 

old adage to s.q:" liahind every good woman are two gtxxl 
men'- liutt:hy Brennan JIM (:husk Nice."l3utth has 

lxen with nie %once I3orton, he was a pnxlucer 'Or 

I W It ) talk hortI Howie ( :arc; show.- ( .old says. "I lured 

him away with pminiss that one clay we'd make it to New 

York. and as it turns out I .actually wasn't lying. 

" liutcby is like my partner. he's invoked in everything 
about the slurs and someone I depend tllwll Conmpletely. 

I really love him lxcaus he represents a true reindar guy 

On the derv. I le's a leer- drinking, IixxIJll-%satching,just- 
give- nme -a -g xx1- '.mdwiCh- and -Ion -happy kind ofgtmy. I le 

totally relates to a really large percentage of our listeners:. 

Nice. on the other hand. brings a pnmti..ional comic 's 

t -h to the program. "Chuck is a comedian, he's a reg- 

ular on 'Best Week Ever' and appears on J lot of other 

'I am that girl that's on the 
radio. Certainly when I'm on 
the air that part of me is 
magnified and exaggerated 
to a degree, but it's not false. 
It comes from a very real 
place within me.' -Leslie Gold 

shun. :. ( fold sans. "Ili% job i to take what e lay out and 

make it fùnnier. Hr\ quick. and he's ven' lìlnny. Ile also 

brings another dimension to the show because he'% a hi.tak 

guy %clip is married with kids. so he's gnat for MOW time. 
When %ce mike .1 nli.t,nke .Ind Jr .Ctu.dlc talking .dxout 

something serious. lxetius he firings a %%hole Added per - 

sleCtive to the table.' 

Where There's A Will There's A Way 
Gold say'. the recent tixus on indecent content hi'n't 
really Changed Incah alxxmt her.hoa.- It ha.n't nl.mde nee 

.1 11101 C.IIMIotl. pertionner. but it's made the company 

IIIOn cautious, and I don't Hanle therm for that because 

it's .1 business. But my attitude is that anything that we 

could do before on the radio, or that I could do hen 

%as un s.uellitc calf) - which. by the %.Iv. is not the holy 

grail of radio or the bastion of free speech -then we can 

find a way to do it Isere.' 

Like most so- called hot talk radio shoves. Gold \ daily 

program is not %%idiot its critics. But she says that she 

has learned that '.shat% funny depends on who's in the 

hot seat or the butt of the joke and that. in her opinion. 
Hurt lxuple have .1 sense of Iituuor right up until the juke 

is on them. 

"Nu nue is safe on the slum, nobody is off the table, 

and eventually we get an Ito mocking everybody,- she 

says. "When I make .a Jewish joke. and I happen to lx 
Jewish. we get Angry mail fronm Jess.. If we slake a joke 
about fat people, gay people. Asians. amen witI arum'.. 

harelips then those are the people who complain. If we 

use the word 'retarded' sse get angry mail from Ixople 
who are raising a retailed Child -people who listen and 

love the show every other /Lay. but that is the d.mv when 

we cnrsd the tine' 

Talk That Wo ea i i 
...and inventory that sells at a nremium. 

Only GreenStone Media gives you talk that best appeals to Women 25 -54, 
and the expertise and tools to jump start audience and revenue, instantly. 

We'll get you started. 
(877) 854 -6200 
www.greenstonemedia.net 
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MANAGEMENT / MARKETING / SALES 

Radio's future is closer than you think, and the possibilities are limitless 

Podcasting 
For Profit 
Loyd .G Ford 

nyone who doesn't think the iPod is amazing technology has not put in 
the earbuds and sampled their own personal library rotating with ease. iPods 
are not only indicative of a greater movement in entertainment technolo- 
gy but also signal a choice that radio should pay attention to while inspir- 
ing us R) move toward the epicenter of what is happening- before it's too 
late. Radio is a companion medium. Every time we aggressively engage 

in being a "companion :. radio wins and increases the influence we've had for decades. If 
we don't. we become less influential to a new generation of consumers who demand more 
interesting ideas. 

What caul radio do on a local. regional or corporate level 
to generate more revenue. usage and listener participation 
through pxxltass,the Internet and III) radio- 

('nate pexlcasts that give listener importent inform a- 
tion. For an A( station, that could Ix pxxlcasts ou how to 
find .a mcch.Mie handyman or other i k,rnuation that your 
target audience might find useful. Imagine having pxxi- 

easts with your own personalities- nalities- -who listeners trust- 
talking .al .oit ways tu nuke their lives easier. 

A classic nick statism could have posit-Aron great cigar- 
es by let the news/talk station hazy all the fin on weekends? 

'Hie options are endless and should be fix-used on your 
audience. Find scans to slake your radio station a "Com- 
panion- for listeners. Its our strength. 

Sell The Podcasts 
Imagine a house -improvement store or builder attached 
to a poxicast called "How to Update Your Kitchen to 
Impnwe Resale Value on Your Home. t his type of spon- 
sorship can be sold again and again. Plus you can 51st exist - 
ing creative talent. giving them Vise ways to make money. 

'Every time we 
aggressively engage in 
being a companion, 
radio wins.' 
while your station benefits from the incremental ntlntra- 
ditional revenue generated. 

Radio should hire an entirely different sales staff solely 

compensated by commission to sell Internet and pexicast 
opportunities. The pricing would differ from radio ad 

sues. And Ixcause the sales team is a different group of 

people. there would be no added -value giveaway oppwr- 
tunity. It would be treated as another business and not tied 
directly to the radio station's ad sales team. 

This should allow stations to gnlw additional business 

front pxxlcasts. III) channels and Internet sites that .m 
linked to the local coin' nunity. The cost will be lose. and 
the potential revenue gains can be almost unlimited. 

We are amazing promoter. and marketer. but we must 
turn our attention to new growth technologies. limadcast 
eonlpanier must recruit creative people who can develop 
new revenue streams. then empower them to nuke it hap- 

pen. If radio companies hire and sup- 
port these " driver; they will deliver 
the goods on entirely. new levels of 
business and generate a strong future 
beyond what radio used to Ix. 

I Iere is ,Mother simple idea that 
allows radio to tie itself to the local 

communiy. generate an additional 
platform for promotion .0 1J market- 

ing and make additional money. Create con51numty Web 
sites. RICK .t c harlttehotKti.CUt11, that could Ix used as .a 

free resource by real estate agents. lawyer and the entire 
home selling and buying infrastructur.This would alloys 

you to have another local conmmunity of people to inter- 
act with. generate additional -companionship- for our 
station and make more dollar available in the market that 
you could not touch before. 

Remember, you can absolutely create anything you 
want if you hase a radio station. 

Ford 

Loyd Ford is talio Jirisloll ttaw,iQcr /or ..ltncrimlisr .IlydLa 

.1IarÁ1ftllt. 

r Arsenal of 
Country 
Solutions 

Let the leaders in the business 
arm you with everything you 
need for your Country station: 

Custom Country solutions 

Country formats on satellite, 

CD, and hard drive 

Chartbreakers Weekly Hits CDs 

Country Prep 

Country Imaging 

IVIUSIC 
Programming 

MORE OPTIONS 
FOR BETTER RADIO V 

JONES 
GICCIVE 

800.609.5663 
jonesradio.com 
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BY THE NUMBERS 

Milwaukee: 
Country's Cheesy, 
Delicious Epicenter 
CHART COMMENTARY BY 
JOE FLEISCHER 

Ah. Mihsatike c. Estrything a guy kings for in huge supply. Of course I'm ulk- 
ing ab(xtt chem.. brats. football (used to be good football-sorry, Brett). beers 

and more cheese. But Milwaukee is also one of the Monona hest terrestrial radio 

markets. with especially get .it alternative and country stations. In fact. Mihsaukee 

is playing the heck out of the ladies. with lots of spins for Faith Hill's "Sunshine 

tk Su Mine,- the Wreckers."Lcas . the Pieces-and tarn jumping on Taylor 

Swift's surprise hit. "Tim McGrass " -a track dut h s all the searching and 

doM1 kuding carlll:ltk% of another initta- nowhere hit calked "Redneck :id.' 

Can't go %slung spinning those re oak. and the Milswrulue lkwvnloadrs haw 

voted with tucks ofthcir nice. Both Carrie Ullderwoixlc-Before He Cheats' 

and I Linielk Itck5 "Findin a ( wood Man- are a big hit with the Nlt audience. 

And. really. you c(ukl preen much play anything by Itasca! FLtts and it %stud' 

be among the top lkw%lloads in alnwst any market. Country has really come 

into its own with the Ikwenkiad Nations and Milwaukee is the cheesy. deli- 

cious epicenter. Now dimly the Packers could stop MHntolle on dttime 

Edited By Susan Visakowitz and Jeffrey Yorke 

WEEK ENDING SEPTEMBER 17, 2006 

NO. ARTIST TITLE DOWNLOADERS 
(COME) SPIN RANK 

MARKET SNAPSHOT: 

According to CNNMoney.com, using salts from 

6FigureJobs.com and TheLadders.com, Milwaukee 

ranks 12th among cities with the greatest number of 

sib -figure job listings, competing with much larger 

metros such as Chicago and Atlanta. 

POPULATION: 1,429,200 

RADIO MARKET RANK: 33 

DEMOGRAPHICS:* 
1 RAfCALFLATIS MI5 A MOWN/ 11671 a 

75-MARKET 

POPULATION% 

TOTAL MILWAUKEE 

ARBITRON 

METRO% INDEX 

2 TIE MOWN LEAVE THE PIECES 1000 2 

3 JOIN TUIet MOULD YOU GO SAM ME 7M4 S 

STEVE HOLY meows Gl6ilaO 7326 K 
AGE I6.2A 13% 13% 100 

S ROpEYAT1W6 TO1RTOMMS11lRML71HSL t1666 3 

s NRO6R1ú1 EMI OF 1OYEIIEER Sab AGE n.34 18% 17% 93 

7 CAME IENIM000 WOW NE GNATS 4541 d AGE 35-44 2oVY 20% 99 

a MILE MG TOWN WM IT ON /WW 4W 6 AGE 45 -54 1!111 20% 105 

! MACE ADM SWIG 3942 45 WHITE O% 83% 100 
O UMW áwFr MA MOWN/ 340 27 

AFRICAN -AMERICAN 1216 13% 114 

R WNW PICK WOW A WOO MAN 31>6 22 

OVE IT NNW 311i16 A ASIAN _3111. 2% 55 
U STRAIT 

O KENNY 01151E0 YOU WERE 2794 16 HISPANIC ORIGIN 14 7% SI 

Ia11D PLAMS TO BUY SAT 2% 1% 53 14 JASON ALDiAN MIAMI/ SKY -215 2s 
IS TIM MOWN/ MY LITTLE OML 20M 20 RADIO SUB (NEXT 12 IOS) 

RASCAL RATIS MY MAIN 2067 1 
17 FM11114 IEl SUNNING AND SNMe1TRE fllió 1 NO. OF RADIO STATIONS: 26 

KEfNIErAN ONCE NAUMIAK 1f0A u 
ti IEARTLAIO I LOVIO IL NW 1402 

RADIO OWNERSHIP: 20 UUR00IORNE A GOOD MAN 17M 7 

Transactions at a Glance 
Fans 5 CaEtNtNtdcaElolr' 11112111-FM/KasM.kk. Va., to Saga Communications of 
OtarlothaeEa S2.9 million 

Deal of the Week 
KJON- AM/Carrollton, KXEB- AM/Frisco (Dallas -Fort Worth) 
and KFNI- AM/Pleasanton (San Antonio) 
PRK: $7.5 million TERMS: Asset sale for cash 

BUYER (KJON -AM, KXEB -AM): Chatham Hill Foundation, headed by presi- 

dent Joe Thompson Jr. Phone: 214- 351 -2121. It owns no other stations. 

BUYER (KFNI -AM) La Promesa Foundation, headed by president Leonard 

Oswald. Phone: 432 -6824485. It owns three other stations. 

SELLER: Border Media Partners, headed by president/CEO Thomas Castro. 

Phone: 713- 968 -4400 

FORMAT: Tejano; Talk; Spanish Christian BROKER: American Media Services 

COMMENT: Border Media Partners' BMP DFW License Co.'s KJON -AM/ 

Carrollton and KXEB- AM/Frisco, Texas. to Chatham Hill Foundation, and BMP 

San Antonio License Cas KFNI -AM/P easanton, Texas, to La Promesa 

Foundation for $7.5 melon, payable n cash at closing. $750,000 escrow deposit. 

2006 Deals to Date 
Dollars to Date: $5,692,676,173 
Dollars This,Quarter: $2.260,033,241 
Stations Traded This Year: 788 
Stations Traded This Quarter: 240 

(LAM Yew: 52,826.867,805) 

(Last Year 5452326.869) 

(LAM Year: 884) 

(Lail Yew 167) 

age MLOFSTATIONS 

CLEAR OMIEL 2 AIA 4 FM (6) 

SAGA 4FM 

JOURNAL 1 AIA 1 FM (2) 

INTERCOM 1 Mk 2 FM (3) 

RATINGS SHARE ** 

30.3% 

15.9% 

13.2% 

11.O% 

FORMATS: 4 N/T, 2 country, 2 urban. 2 rock, 2 AC. 

2 sports, 1 CHR, 1 urban AC, 1 hot AC, I classic rock, 

1 alternative, 10 other 

RATINGS LEADERS: ** 
sumo FORMAT AQH SHARE 12 -PLUS 

WTMUAM N/T 9.2 

WAIL -FM 

wXSS -FM 

11KKV4111 

COUNTRY 

CHR 

URBAN 

CLASSIC ROCK 

7.8 

7.0 

5.9 

5.4 

INTERESTING FACT:* 
When it comes to music and movies, Milwaukee 

chooses Best Buy. More than 259E of Milwaukee 

households purchased audio/video at Best Buy in the 

past 12 month,. 

So.ar: s<1o..qh Itr.earh 2X76 á... Aród«n Sp.V )(KA, Remo, 
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Good News/ 
Horrible News 
Aker he made 

appearances on two CHR 

12 panels at the R &R 

Convention in Dallas, 

( 

Charlotte 

Kiss 95.1)/ 

about his new night jodk: 

Otis. ringmaster of "The 

Show," inbound from 

the MD/nights post at 

Bend, Ind. The 

YSuä, -tt 

rnoni leered replaces 

Eric Tyler, who's 

firmly ensconced at 

KBKS/Seattle as MD/ 

night jock. 

Sadly, Reynolds trip 

to Dallas was cut short 

by the tragic news of 

the death of three -year 

station vet Brandon 

"Baby Boy" Handley, 

who apparently fell 

from a highway 

overpass in the early 

morning hours of Sept. 

22. Ironically, Reynolds 

told us before he left 

that he had been ready 

to officially announce 

the promotion of 

Hendley from part -time 

to full -time overnight 

jock. The kid was an 

up -and- coming star on 

the radio station," Kiss 

VP/GM Keith Cornwell 

told The Charlotte 

Observer. "We're all 

heartbroken. We were 

excited about his 

potential: Hendley was 

24 years old. 

THERE'S MUCH MORE 

Using Fools Found 
Around The House 
Albany Broadcasting looks no further than, well, Albany -based Albany 
Broadcasting to locate a new PD for heritage CHR /top 40 WFLY (Fly 
92.3) /Albany, N.Y. The gig has been available since John Foxx left last 

month. Say howdy to lorry O'Donnell, who was already in the build- 
ing as operations assistant for the cluster and APD of active rocker 
WZMR (104.9 the Edge). Now, please enjoy this glowing endorse- 
ment from OM Kevin Callahan: "Terry was a really shitty assistant, but 
has a great programming mind that will help the killer team on Fly 
achieve on every level:' Who could argue with that authentic frontier 
gibberish? O'Donnell will also do middays on Fly 92.3 while searching 
for a new afternoon co -host to work with Christy Tl`ylor. As of now, 
Edge morning co -host Darwin will pick up interim MD duties. "Terry's 
desk will mow to the other side of the building with the Fly team this 
week," Callahan says. "Well, not his whole desk, just his stuff." 

The Programming Department 
What's the deal with longtime WKTU/New York 

PO Jeff Z7 ST hears that Mr. Z, who has been with 

'KTU since its relaunch in 1996, will have some break- 

ing news to share very soon -and were not just talk- 

ing about his impending Oct. 21 wedding. Stay tuned. 

o In what's being called a reorganization of pro- 

gramming management, PD Don Hallett has exit- 

ed Clear Channel hot AC WMVX (Mix 106.5y 
Cleveland. He had been in the gig since July 2005. 

Clear ChannelCleveland OM Kevin Metheny will 

now absorb Mix programming duties permanently. 

"I have known Don and enjoyed his company for a 

long time and wish him the bxest. Metheny tells 

ST. Hallett can be reached at 216 -346 -2305 or 

dwhallett@aol.com. 

Despite achieving positive ratings results as 

OM/PD of Clear Channel CHR/top 40 WKFS (Kiss 

107.1) and OM of hot AC sister WVMX (Mix 94.1Y 

Cincinnati, Tommy BoDean has left the building 

after two years, along with Mix PD Bobby D. 

BoDean tells ST that in the spring book, Kiss was 

No. 118 -34 persons, while Mix was No. 3 with 25- 

54 women. BoDean can be reached at 513 -677- 

0625 (home), 513 -479 -9639 (cell) or tommy- 

bodean@tmail.com. tmail.com. 

Lee Cherry has exited his post as OM for 

Archway's cluster in Greenville, N.C., after two 

years with the company. His daily routine included 

PD of AC WLGT and country simulcast WWHA/ 

WWNK as well as oversight of CHR/top 40 combo 

WRHT/WRHD. He can be reached at 252 -945- 

6569 or cherryroxx@earthlink.net. 

We e, lily told you that Entercom alternative 

KRBZ (the BtszYKansas City was missing a morn- 

ing co -host as Danny Bon had left. Ns week: PO 

@ www.RadioandRecords.com 

Now even more delicious 
In morningsI 

Greg Bergen (yes thee 

Greg Bergen) command- 

ed afternoon talent 

Slimiest, host of The 

After School Special," to 

move to mornings, join- 

ing Afentra's Big Fat 

Morning Buzz." That's 

one task accomplished. 

Bergen stil needs a new 

afternoon jock to replace 

Slimiest. 

CBS Radio smooth jazz KTWV (the Wave)/Los 

Angeles names Ricci Filiar APD/MD. Most 

recently, Filiar was doing pretty much the same 

thing across the street at former KCMG (Megay 
Los Angeles. Filiar replaces Stephanie Mondello, 

who exited earlier this month. 

Clear Channel/Indianapolis has named Rick 

Green GM of the cluster, overseeing classic rock 

WFBQ, alternative WRZX and news/talk/sports 

WNDE -AM. He replaces Chris Wheat, who exited 

a few weeks ago. 

Brian D'Aurelie, director of marketing for 

Emmis smooth jazz WQCD/New York, has been 

upped to the far more impressive- sounding posi- 

tion of senior marketing director. In lieu of a phat 

raise, D'Aurelio will now handle marketing for 

WQCD and urban AC sister WRKS. 

Leslie Scott, last seen as MD/night goddess at 

Clear Channel alternative WMAD/Madison, packs 

up the Family Trucks-ter and heads south to 

become MD/rnidday personality at Triad/Adventure 

Radio alternative WFXH/Savannah, Ga. "She's 

pretty excited to swap the buzzards for palm 

trees," WFXH PD Dustin Matthews tells ST. Scott 

replaces Lexle Kaye, now in mornings at Cox clas- 

sic hits WSRV (97.1 the River)/Atlanta. Why not 

give her copious amounts of crap at Iscott@ 

adventureradio.fm? 

Timberlake Unavailable? 
When The Doc & Johnny 

Morning Show" was gone for a 

few days on its annual listener 

cruise, WXXL (XL106.7y 
Orlando PO Tommy Chuck had 

to find a temporary replacement 

on short notice. Luckily, help 

arrived in the form of semi- 

famous local residents Chris 

Kirkpatrkk and Joey Fatone of 

'N Sync, who agreed to wake up 

at roughly the same ungodly hour 

they usually go to sleep at and 

host the show. "Yeah, Justin, 

Lance and X were too cool for 

tin: Chuck jokes. Amazingly, the 

guys actually managed to stum- 

ble in, and the cutting -edge, topi- 

cal content flowed almost imme- 

diately Joey's 5 -year -old 

daughter called in," Chuck says, 

knowing exactly how entertaining 

young children are on the radio 

during rush hour. She doesn't 

realize the celebrity her dad is. 

She just thought it was cool that 

he was talking on the radio ... 
ha ha ha, he tells St But wait. it 

gets even better. "Chris ran down 

the list of folks who were now 

screwed because of the spinach/ 

E. acid outbreak, inducting 

Popeye, WeggieTales, etc' (Cue 

crickets.) Lucidly for all involved 

Doc & Johnny are now back on 

the air. 
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AL PETERSON 

Talking To America 
National talk hosts hate a lot to say 

In your hands you hold the second annual R &R 
News/Talk Special Edition, a unique publication 
that was introduced a year ago, designed and 

tailored specifically for those working in the news/ 
talk radio business today. 

This special is packed with 
opinion and news you can use 

from some of national talk radio's 

most successful hosts. Their 
contributions range from advice on 

growing your revenues to im- 
proving your on -air and off -air 

product to enhancing your per- 

sonal growth to impasinicned rants 

These are all bue 
talk radio 

at 
the top of their 

game, who are p about 

their programs, 

their audience and 
their afNiates. 

on current topic and issues facing 

our country and your station's 
listeners. 

No matter the topic they've 
chosen, one thing remains clear 

and consistent, page after page. 

These are all true talk radio pro- 

fessionals, at the top of their game, 

who are passionate about their 
programs, their audiences and 

their affiliates. They represent 
some of the best that news /talk 
radio has to offer in 2006. 

Although we can't offer you 
"open phone" to speak your mind 
with any of our hosts, like any good 

talk show, we want you to have an 

opportunity to offer your feedback. 

To that end, you'll find an e-mail 

addrcn for each of our contributors 

posted right at the top of their 
wspective essays. I encourage you 

to "speak up" via cyberspace to let 

them know your thoughts. 

Please note that all opinions 
expressed by the hosts who have 

contributed to this issue are solely 

their own and do not necessarily 

reflect those of R&R management 

or personnel. 

A.s always, if you have questions 

or comments about anything you 

read in this issue or in our weekly 

R R news /talk /sports pages, 

please contact me directly at 

afu'tcrsorz@mdinandnrords.cors. 

Table Of Contents 
Forging Radio's New Era - Premiere Radio Networks' Glenn Beck 

recalls what instilled his passion for radio and encourages the industry 

to focus on a new era of personalities that will lead the industry to success 

in the years ahead. 

Sailing To Personal Serenity - Take on the Day's Dr. Laura 

Schlessinger tells why having a hobby that offers an escape from the 

pressures of your job can be a lifesaver in the stressful world of 

broadcasting. 

Tolerating Intolerance - TRN -FM's Mancow Muller takes on CBS 

News' Mike Wallace and others he believes have sacrificed common sense 

in America in the name of tolerance. 

AgMe? - Talk Radio Network's Jerry Doyle isn't on a new 

fad diet, het ratting about our celebrity media culture that believes 

Coverage of trMIW snarls trumps addressing the real issues of our times. 

Dr. Joy To The World - WOR Radio Network host Dr. Joy Browne 

reports on how she's found meaning to her lite outside radio and 

encourages all on -air to find their own passion and meaning in life when 

the mike is turned off. 

The Fifth Column - ABC Radio Networks' host and judicial scholar 

Mark Levin is mad as hell and he's not going to take d anymore! Levin 

offers his opinion on why and how the political left and America's judges 

are undermining the worldwide war on terror. 

Maximize Your Web Presage - When was the last time you critically 

examined your station's Web site? America's "Digital Goddess," Kim 

Komando, outlines new tools to bring more listeners and dollars to your 

station's bottom line via your Web site. 

Debating The Issues: Better Than Sex! -Jones Radio Networks host 

Bill Press recalls some lessons he's learned during several decades of 

participating in point/counterpoint debates opposite some of America's 

most outspoken conservatives. 

Exploding Myths About Women's Talk - Independently syndicated 

talker Doug Stephan debunks what he says is the growing conventional 

wisdom that only women can attract other women to listen to talk radio. 

Profiting From Podeasting - Tom Kraeutler, co -host of the weekly 

Money Pit Home Improvement Radio Show otters some sure -fire ways 

to build your station's nontraditional revenue through the growing 

popularity of podcasting. 

Press Two For Deportation - Westwood One's Lars Larson pulls no 

punches in his passionate plea for major changes in the wayAmerica 

manages its borders and handles illegal immigration. 

The guest columnists in this News/Talk Special Edition were selected 

by RER from the pubecadoni regular advertisers based on their fit with 
the theme of the issue. Wile many contributors also elected to advertise. 

there was no requirement to do so. 

A PUBLICATION OF BIlib.anl INFORMATION GROUP 
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Forging Radio's 
New Era 
Media's most powerful weapon 
underestimated 

By Glenn Beck 
Premiere Reek Networks 

tionfilmibectems 

Ifirst became interested in radio when I was 7 years 
old and living in Seattle. I remember one sunny 
day I was watching TV in our living room when 

my mom entered the room and immediately turned 
off the tube. 

"Glenn, enough TV. It's a 

beautiful day, go outside and play," 

she said, not realizing that I was the 

town Beek and had no friends who 
went outside. "But Mom, I want to 

watch TV," I said before muttering. 

"When you were a kid, I bet you 
used to watch TV all the time." My 

sense of history at 7 years old 
apparently wasn't too stung. 

"That's not true, we didn't even 

have a TV, only a radio," my mom 

said. She described how everyone 

would gather around the big radio 

in the living room and listen to 

music, news and entertainment 
programming. They especially 
liked to turn the lights off in the 

room because the center of the 

radio, which looked like an eve, 

glowed in the dark. She told me 

they would bask in the sound of 
the radio and the glow of the green 

eye. 

,ked Bp Redio"s l;arwls 

For my 8th birthday my mom 

gave me a recording of golden -age 

radio broadcasts that included 
Orson Wells War of the Worlds, 

Shadow and Fibber McGee and 

Molly. I listened to the record over 
and over until you could barely 

2 Radio a Records September 22, 2006 

Television does at 
the wit for the 

audience. You just 
sit and passively 

watch it: Radio, 

on the other hand, 

requires filly- -fifty 

participation 

between the 

host and the 

listener. 
rnrrfffffffffrif f f 

read the label. I was mesmerized 

by those broadcasts, how they 
were done and, most importantly, 

by the people behind there. It was 

then and there that I knew radio 

would be my career. I wanted to be 

part of a medium that could paint 

pictures via the spoken word that 

were far more vivid than anything 

I had ever seen on TV. 

One day, about 10 years ago, my 

wife and I were walking in 

downtown Louisville when we 

came upon a little antique store. We 

went inside and immediately my 

eyes were drawn to a beautiful old - 

time radio on the top shelf behind 

the register. It looked exactly like 

the one my mother had described 

when I was growing up. I bought 

it immediately - even though the 

look on my face probably 
drove the price up by 50(n. 

-and it now has become a 

permanent fixture in my 
office. I look at it each day 

and it reminds me of why I 

got into the business in the 

first place. That radio sym- 

bolizes what the industry 
will forever mean to me. 

A New Era of 
oPOerbmb 

Today, however, the state 

of radio appears to be 

somewhat in flux. We have 

taken a back seat to other 

mediums, mast notably TV. 

Along with my radio show, I'm 
now a TV host (well, kind of), and 

I can tell you that there is no more 

powerful medium to connect with 
people than radio. Television does 

all the work for the audience. You 

just sit and passively watch it. 

Radio, on the other hand, requires 

fifty -fifty participation between the 

host and the listener. 

Much of the angst within the 

world of radio comes from the 

belief that access to music via any 

number of commercial -free devices 

and formats will pull people away 

from traditional radio. To me that 

development provides an opp- 
ortunity for us to remember why 

we are all in this busing in the first 

place. It puts the focus back on the 

p emnnlity. 

We need to find unique talent - 
people who have something to say 

and say it with enough conviction 

to demand the listener's attention. 

But we can't do that when we do 
not take ourselves seriously 
enough as an art form and as a 

business. We have an opportunity 
that no other medium has, and that 

is to fully engage people on a one - 

on-one basis. We can entertain, 
spur thought and inspire action, 

whether that is stirring an emotion, 

Glenn Beck 

supporting a cause or buying a 

pmduct from a sponsor. 

Radio is not the ugly stepchild 
of television, or any medium. It is 

the single most powerful weapon 

in the arsenal of the media, and it 
is clearly the most underestimated. 

There is no more 

powerful medium 

to connect with 

people than 

radio. 

r.rMfllflflf//111111 

It shouldn't be that way. I truly 
believe that it can change, but not 

until we all recognize that it is 

passible and make decisions that 

will demand that it happen. 
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Sailing To Personal 
Serenity 
Using roór hobby to reduce life's stress 

By Dr. Laura Schlessinger 
us Dr. Laura Show 

le%pdriavrt eo 

If I didn't sail almost every day of the week, I'd 
probably have retired from radio. Why? Sailing 
clears me of powerful negative emotions that get 

in the way of being able to do my job properly and 
make it difficult to deal with the slings and arrows 
that are central to being in the public eye. 

I used to take spurious and 
defamatory attacks much to heart. 

That's not so ridiculous. My 
reputation is key to my work 
helping people with ethical, moral 

and interpersonal problems, so 

don't have the luxury of per- 
ceiving gossipy I'R as 'OK, as long 

as they spell my name right.' My 
reputation and expertise are the 

engine of my life's work. 

It's easy to get caught up in that 

ugly part of celebrity. A lot of folks 

turn to drugs, alcohol, wild and 

crazy behaviors, food disorders, 

love affairs and media wars to 

cope with pain, anger and fear. 

Having been attacked personally 

and professionally, instead of 
debated, I've gone through so 

much embarrassment and hurt 
that most ducks wish they had my 

back! Nonetheless, I need to cope 

with the tension and distraction 
from public unpleasantries, the 

stress and strain of a heavy work 
schedule, and my responsibilities 

to peopk who call me for help. 

You Need A Hobby 

Six years ago my son noticed 

that I was either working or sad. 

I le suggested I get a hobby, so I 

kook hisadviceand started making 

jewelry, giving necklaces to anyone 

I knew or worked with. One of my 

assistant thought we might make 

where I intended to get a big 
powerboat to take out my 

aggressions on the ocean's waves. 

On a whim, I took one sailing 
lesson to convince myself that 
sailing was stupid (you can't go in 

a straight line!) and that buying a 

powerboat was the right thing for 

me. 

In 30 minutes, I fell in love. With 

tiller in one hand, main -sheet in the 

other and the boat heeling 20 

degrees, sun in my face, wind 
against my cheek and dolphin at 

my brow, I was hooked! Now I own 

four boats: a 20- footer to sail by 

myself, called All Alone, a 30 -finny 
to race, a 33 -loot stunner to look 

marvelous, and a 58- footer to 

cruise to faraway ports. 

While racing adds a bit of 
tension to my psyche, I love the 

challenge and I love learning. And, 

boy, is there a lot to learn! 

Sailing is the only sport 

where the parameters 

(wind, current speed, 

direction, etc.) change 

moment by moment and 

you must know what to 

do and how to change 

what you're doing from 
one second to the next. 

also had to learn to work 
with a team, which took 

getting used to since my 

on -air work is basically a 

solo act. It took a year to 

stoop crying whenever I 

messed up- something 

my all -male crew app- 
reciates I've stopped 

doing! Everyone messes up, and 

we live or die as a team. 

DiecotrerüK 
hum Resources 

When I go sailing by myself, I 

feel the joy of personal accom- 

plishment for handling things on 

my own. But what really gives me 

the release and escape from 
everyday stresses is when I look 

Dr. Laura Schlessinger 

money for charitable causes by 
selling them. I didn't believe her, 

but to date we've made over 
S500,000 for causes having to do 

with children, including Operation 

Family Fund, which supports 
families of our fallen or severely 

injured military men and women. 

Once my son graduated high 

school, we moved to a seaside city 
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back at the beauty of the 

mountains, the sky and the horizon 

in the distance = where even oil 

derricks appear interesting - and 

feel intense gratitude for being 

From sailing I've 

learned so much 

about balancing 

forces and forging 

ahead and 

discovered more 

inner resources 

than I ever knew. 
rrrrrrrrnar 

alive. The peace, the sounds of the 

wind against the sails, the slight 
wake by the brow, the sights of 
seals, dolphins and Frisbee -like 
flying fish wash away frustrations, 

angers, hurts and worries. 

When the wind gusts to 30 knots 

and the seas chum, lift, drop and 

kw: the boat about, keeping control 

without freaking out requires 
intense concentration despite 
reasonable terror. The first time I 

experienced that I held onto the 

tiller for dear life, trying to see past 

the tears and ocean water in my 

eves. My coach worked with me, 

reminding me to drive the boat 

down and keep the sails full 
despite the wind and waves. From 

sailing I've learned so much about 

balancing fonts and forging ahead 

and discovered more inner 
resources than I ever knew. 

I must admit I like showing off, 

like when we sail out of the slip 
instead of powering, or when I 

practice turning tight around 
buoys and smell the breath of the 

annoyed seals lounging on them. 

MEWS See pap 21 
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Tolerating 
Intolerance 
Time to bring back common sense 

By Mancow Muller 
Talk Radio Network 

araacew®anocow coy 

Did you see the love fest recently on 60 Minutes 
between "Leather Face" - that's what I call 
Mike Wallace - and the head of Iran? Mike 

Wallace gushed and talked about what a pleasure 
and a great honor it was to meet this guy, President 
Mahmoud Ahmadinejad. Would he have acted that 
nicely toward President Bush and considered it a 
great honor to be with him? 

Ahmadinejad is the same guy 
who suggested Israel should be 

moved to Germany - I'm not 
kidding! But they talked about his 

hair, his jacket and his children. 
This guy, the head of Iran, was 
yen well-coached on how to talk 
to the "blue" states in America. 

Grapefruit, Anyone? 
The folly of the moss media 

By Jerry Doyle 
Talk Radio Network 

aMllotesetalkndientwork.cm 

he "Great American Grapefruit" is served up 
daily to millions of people around the world 
under the guise of news you can use and 

absolutely need to know! 
Whether it's the breathless 

anticipation of pictures of the 
offspring of Tom Cruise and Katie 
f lolmes, the endless search for 
Natalie t tolloway (a tragic nyionr ! 

stonvl, the runaway bride Jennifer 
L1 îlbanks (Forest Gump wouldn't 
be caught running with this one!) 

or the latest musing. from one of 
the deep thinkers of our time, Paris 

liltun, the media is hell -lent on 

serving up "grapefruit segments" 

while real issuer confront us daily. 

The "grapefruit mentality," as 

we call it on The Jern/ Uo&lc Show, 

goes like this: If the media trained 

its billion -dollar technology and 

delivery system on a grapefruit, 
and reporters from around the 
world asked the grapefruit 
compelling questions - striving to 

deliver the reel story about the 

6 Radio s Records September 22, 2006 

This is Adolf Hitler, part 
two, and they talked 
about his hair! 

Shame on you, Mike 
Wallace. How about tell - 

ing it like it is? This guy is 

a homicidal maniac and 

you're glad to meet him? 

Wait a minute. Is this the 

same CBS News that was 

home to Edward R. 

Murrow and Walter 
Cronkite? Yep, that CBS 

News - that's now 
anchored by can't-be- 
called-phony ony KatieCo uric. 

R Looks hie 
A Duck_ 

I am not Jewish, but I learned 

about the holocaust every other 
year in school. Remember what we 

were always told about the 
holocaust? You remember the two 
words? "Never again." Remem- 

ber? 

grapefruit - within a 

reasonably short period of 

time we could parade that 

grapefruit across the 

country and people would 
come out of their homes 

and businesses and say, 

"Hey, that's the grapefruit 
I saw on TV!" 

Dwnhing Down 
The News 

Ted Koppel was accused 

of being an elitist when, a 

number of years ago, he 

thought the then -record 

Br" unemployment in this 

country eras a bigger story 

than the death of John Belushi. One 

in ten Americans didn't have a job, 

yet his producers convinced him 

that the death of an extremely 
talented, self -indulgent, drug - and 

alcohol- addicted actor who 
on.eniosd on hemin in a Hollywood 

Mancow Muller 

Well, it's again, again. It is 

happening again. If it looks like a 

duck and quacks like a duck, cone 
on - you know the rest. If it looks 

like a Nazi and it says it wants to 

NITOLERANCE See Page 2N 

Jerry Doyle 

hotel was the story the nation 
couldn't live without. 

I guess they figural that the hr., 
of Americans without jobs was a 

market they could tap in to. After 

GRAPEFRUIT Us Pegs 2G 
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Dr. Joy To The World 
Finding passion,and meaning when 
the mike goes off 

By Dr. Joy Browne 
WOR Rodio Network 

edhockgdr4or c a 

lot of us in radio have the sense that we want 
to give back. After all, we are truly blessed. 
We don't have to kill our own food, there's 

no heavy lifting, and our fingernails stay relatively 
clean. So a certain amount of gratitude is an 
appropriate response. 

As an unrep nlant do-gooder, 
11 c always fell that doing .t r ice - feeding the homeless, supp- 
orting the Satl%ation Arm% (who 
allm%ed me to do what I know 
how to do following Sept. I I I, 

being involved villa nay alma 

Passion is great, 
but if is even more 
gratifying to find a 
channel to be 
effective as well as 
enthusiastic. 

nester (Rice University land racing 

tor curs for breast cancer and for 

All )S research - was rewarding. 
But I also wanted to have a little 
more control and direction over 
how and w here rot money' teas 

spent. 

To that purpose, hie y' ears ago I 

set up Ill% own fouixiatioin, I )r. Joy 

In the 1 \orld. to lx ynitc honest, I 

Noe been laird totes -key' obi nit it 

and continued to disperse the 
tends to other organ ii. tion. 

because I really didn't have the 

sense of exactly whit I wanted to 

do until recently. It his been radio, 

with a little television thrown in, 

that has allowed me to find the 

locus and the passion that was 
missing in my rather scattershot 

approach. 

A Cause That Matters 

A year ago I hgam simulcasting 

my' radio program twice daily on 

cable's Discover' Health Channel. 

through that endeavor, 
discovered a pocket of very vexing 
women - under 20 - who quite 

often had a number of children 
and were living in abusive 
relationships. 

Without exception, none of 
then had high school diplomas or 
GEI)., dooming them to second- 

class citiienship - low-paving, 
menial jobs, no health benefits 
and emotional and financial 
dependence on the niakr in their 
dices, tvIxo were often frustrated, 
mean and even violent. Depend- 
ency seldom works on a long-term 

basis in relationships, and it is 

unlikely to bring out the best in 

people. 

;\ light bulb went on above my 

head, allowing me to see a path to 

8 Radio 8 Records September 22, 200o 

stamping out the seeds of domestic 

vioknce earl', rather than haying 

the sad and frustrating task of 
dealing with abusers, or the 
abused, after the fact. Helping 
young woman in particular, 
though not exclusively, to get high 

school diplomas and link up to the 

Job Corps seemed a direct 

path out of the depend- 
ency-abuse syndrome. 

At Dr. Joy to the World 
we have arranged to 
partner with Penn Foster 

University. As of the 
fourth quarter of this year, 

we'll he able to offer 
voung women (and men), 

not only in affiliate cities, 

but potentially any place 

in the world radio or the 

Internet takes me, the 
opportunity to fill out an 

application form and 
submit any part of their 
high school transcript 
with a nominal application fey 

(thing you don't pay for at all tend 

not to be valued). The foundation 
will pay the remainder of the 
tuition for a high school diploma 
that can be obtained locally, online 
or at home in as little as three 

Wag Through Me 
My work with the Principal for 

a Day program has convinced me 

of the incalculable value of 
mentoring when dealing with 
young people who have not had 

notable success. I am currently' 
setting up a mentoring program 

It has been radio 
that has allowed me 

to find the focus and 
the passion that 
was missing in my 

rather scattershot 
approach. 

months or as long as several years. 

Once the diploma is firmly in hand, 

We will hook them up directly with 
Job Corps all over the country. 

Dr. joy Browne 

through an endowment that I've 

made to Rice University. -as well 

as with a sister organimtion in San 

Diego and a worldwide bank - to 

supply mentors to help young 
people stay on course and to 
answer any questions. 

My radio program has offered 

me the visibility to he included in 

community programs through the 

New York City mayor's offer and 

Principal for a Day, and has also 

given me access to Discovery 
Health's viewers. All that access 

allowed me to discover this real 

pocket of need, so all of it came 

together for me in a very.nice way. 

Passion is great, but it is even 

more gratifying to find a channel 

to he effective as well as 

enthusiastic. If I were going to seek 

out a lesson in this for others, I 

would advise a willingness to 

continue to sort through ideas and 

Joy TO na WORLD See Pape 20 
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The Fifth Column 
How we're undermining the war on terror 

By Mark R. Levin 
ABC Rodio Networks 

. 
imrkleriashowpabc.cmi 

The know- nothing, empty-suit blueblood Ned 
Lamont is now the Democrat party's poster 
boy. He's sort of a John Kerry, but without the 

Purple Hearts - and he actually inherited most of 
his fortune from his own family. Lamont follows in 
the great tradition of his uncle, Corliss Lamont, who 
was a courageous pacifist undeterred by the rise of 
the Nazis, just as Little Neddy has been heroic in 
his adamant appeasement in the face of repeated 
attacks by the Islamo-Nazis. 

And it is impossible to miss 

some of the Jew- baiters slobbering 

all over Little Neddy a. he won his 

landslide (4 %) victory over a 

prominent senator of Jewish 

heritage, Joe Lieberman - Jesse 

"Hymietown" Jackson and Al 
"Interloper" Sharpton, to name 

just two. 

There's something thing very French 

about the modern Democrat party, 

or is that Vichy French? No effort 
to protect the homeland from 
enemy attack goes without 
oiiticism. They opposed the Patriot 

Act, which essentially extended to 

tmxists the same law enforcement 

tools used to apprehend and pm- 

secute mobsters. They oppose the 

Terrorist Surveillance Program, 
which enables the commander -in- 

chief, like past pnsidemts such as 

Abraham Lincoln and Franklin 
Roosevelt, to intercept enemy 
communication:. 

They oppose the NSA data - 

mining program, which allows the 

government to analyze telephone 

patterns, and they oppose the NSA 

financial- tracking program that 

enables the government to track 

and prevent the funding of terrorist 

activities. Still, the Democrats assure 

us that they really, rally do support 

national security. 

You see, the problem is that we 

attacked the wrong country. We 

shouldn't have gone to war with 
Iraq, the liberals tell u.. Instead, we 

should have attacked North Korea, 

or maybe Iran, or maybe Saudi 

Arabia. We shouldn't be where we 

are, and we should be where we 

are not. Make sense? 

Tnmatt's Pattie Dead 

The liberals tell te: they support 

the tnxtps. That explains why they 

sought to disenfranchise military 
voters in the last two presidential 

elections. They tell us they oppose 

cutting and running but insist we 

"redeploy" our forces to Okinawa 

at once! They say we don't t have a 

plan for winning the war, but 
they've yet to offer a plan of their 

own. And, of course, as they plot 

and sdxyre 24/7 to sabotage the 

president as he tries to lead the 

country against vicious terrorists - including hoping to impeach 

him should they win the I louse in 

io Radio & Records September 22, 2006 

November - the liberals 

insist that their behavior 

is patriotic. 

The party of Harry 
Truman - strong on 

defense - is dead. It's 
now the party Of Henry 

Wallace, a onetime FDR 

vice president and dupe 

for the enemy (the Sowiet.: 

at that time). Bluebloxis 
have replaced blue - 

collars. Lamont has re- 

placed Lieberman. Ted 

Kennedy has replaced 

John Kennedy. 

Then there's the liberal 

media. Despite urgent 
and strenuous entreaties from the 

president, the New York Times 

repeatedly s'pltshes our war secrets 

acme: its front pagees and defends 

its traitorous acts by wrapping 
itself in "the public interest." 
That's right. It's protecting our civil 

liberties by exposing our comm- 

unities to enemy attack and an- 

nihilation. Of course, if were dead, 

we don't have civil liberties. 

It's hard to put a 
smiley face on alN 

this. The Fifth 

Column is alive 

and well, and 
undermining the 

war on terrorism. 
a...1I..IIIII 

But you have to admit, it'sa very 

clever argument - one that 
attorneys for Julius and Ethel 

Rosenberg should haveare.idered 

when their clients went to the 

electric chair for disclosing our 

atomic bomb secrets. Today, the 

media award themselves an'eted 

Mark Levin 

Pulitzer Prizes for betraying the 

country. 

Who Judges Judges? 

Who better to ensure that al- 

Qaeda detainees, caught on the 

battlefield, are heated with respect 

and civility than our judges? Prior 

tog/ 11 it was well understood that 

terrorists - who target civilians 

and hide among them - are 

unlawful enemy combatants. 
That's a legal designation 
recognized by the Geneva 

Conventions that simply means 

that those who don't fight under 

international rules of engagement 

are not afforded the pmtectionts of 

international law. 

But, for the first time in our 
history, the Supreme Court has 

decided that terrorists have legal 

rights too. It held that al- {Maeda 

terrorist. have a right to a lawyer, 

the right to challenge their 
detentions in federal civilian 
courts, and certain undefined due 

prod.. right.. 
It also ruled that Congress must 

create a special military- tribunal 

system for them. Now lawyers in 

black robes who are unelected and 

unaccountable to the public, and 

FIFTH Calf Sea Paps IS 
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Maximize Your 
Web .Presence 
What's stopping people from visiting your site? 

By Kim Komando 
Weststar TalkRadio Network 

of iiates'reststucaat 

Many people believed that the Internet would 
bring imminent death to radio. With the 
Web's instant access to news, traffic, sports 

and opinion, why would anyone turn on a radio? 
As it turns out, the two are 

c mpleme..ntan. A good Web site 

can bring more loyal listeners and 

revenues to your programs. For 

starters, your site should Elea daily 

destination. Experienced Web 

designers often say, "Build it and 

they won't come." It's 
true - putting up a site 

and announcing the 

address on -air won't 
bring visitors. It takes 

work to entice listeners to 

visit your site. And it 
takes even more work to 

make them return. 

Frankly, too many 
station and program sites 

are lame. They have the 

obligatory host photos, 

program schedules, 
contact information and 

maybe a poll. Flashing, 

annoying banner ads 

jump out like shouting 
car dealer spots. There are better 

ways. Here are some rules for 
bringing listeners back to a site. 

Comsat is Kt; 
A Web site offers the perfect 

opportunity to supplement 
what's heard on the air. Sure, you 

can post links to news items, 
whether it's school closings or 

product recalls. But that's not 

enough. At least three elements 

should change every day, and 

more is better. The best? Changing 

the lead stories a few times a day. 

Think about how many times you 

visit DrudgeReport.com each day. 

You don't nerd to hire someone for 

Kim Komando 

this. We all know radio people are, 

well, cheap. So tap in to your 
resources. 

At The Kin: Komando Show we 

offer stations unique content, 
including a daily computer tip and 

the Cool Site of the Day. Weekly, 

stations can post my two 
syndicated newspaper columns at 

no charge. Ask your hosts what 

they can provide. Some probably 
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have blogs. And contests 

always work. People just 
love online contests. New 
content will bring more hits 

on the site. With luck, 
online advertising and 

additional revenue will 
follow. 

Know The Hot Spots 

Watch out for "ad 
blindness." Internet users 

suffer from this malady 
when they visit a site and 

TOP LEVEL NAVGFION 

PRIMARY 
CONTENT 

focus on the content. They i- 
don't see the advert- 
isements. But, according to 

Gcx>f le, ads in particular areas of a 

page will get noticed. The hottest 

spot is smack dab in the middle of 

a page. Ads above the fold are also 

good. That's the area of the page 

that a person sees without scrolling 

down. 
If a person must scroll to read an 

article, all is not lost. Advert - 
isements or links to other areas on 

the site at the end of articles 
perform well. People want to do 

something else after reading the 

story. Ad placement rules are 

difficult to visualize. So G ngle has 

created a diagram (see above). The 

colors fade from dark orange 

(strongest performance) to light 

yellow (weakest performance). 

Consider your site. Are you 
putting the most important content 

or client in the right place? 

Ads also perform well when 

they appear to be part of the 

content. The colors and styles 

should be congruent. Flashing ads 

drive people away. If you must 

have a moving ad, restrict its 

rotation times to three. 

Got Traffic? 

How many people visit your 
site? How are they getting to your 

site? What is the peak day and 

time? What's the bounce rate- the 

percentage of people who leave 

PAGE FOOTER 

*mac amokea. 

after hitting particular pages? 

1Tx>_re are just a few questions you 

could answer by running a traffic 

program. These programs tell you 

how visitors found your site and 

what they did there. Armed with 

this information, you can know 

what initiatives work. 

Gaogle Analytics (tr iseta lc. 

corn /analytics) is an excellent 
program. You'll kwe it, and you'll 
love the price: It's free. Go ogle 

Analytics' reporting capabilities are 

phenomenal. I know which markets 

of the 450 that air my program 

deliver me the mast Web traffic. 

can tell you what kinds of 

computers people use, how the get 

online, how they found me. I know 

how long they stay, how many 

times a day they come back and 

paths that they take through the site. 

There is an overlay feature. 

Here, you can see statistics on the 

clickable areas of each page. A few 

days ago, after looking at the 

show's hom cpagu, I made a subtle 

tweak to the news links. I made the 

first word bold. I kept it short. 

Clicks on those links increased 

about 125",,. 

Remember, though, that opti- 
mized pagesaun only attract visitors. 

Good content will bring them back 

And it will encourage them to refer 

others to your site. 
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Debating The Issues: 
Better Than Sex 
Forget oystdrs, talk radio's my aphrodisiac 

By Bill Press 
Jones Radio Networks 

Illlkblllpms.cow 

So many times I've been asked: Which do you 

prefer, radio or television? And my answer is: 

I prefer doing both. But, if forced to choose, I'd 
choose talk radio. 

I love radio's immediate impact. 

I love the intimate relationship 
between one host and one listener. I 

love the challenge of keeping 
listeners hooked for three hours. I 

kwe the opportunity to exprew my 

opinion freely and have people 

immediately get in my face if they 

disagree. Win or lose, I kwe debating 

the issues - and I've duked it out 

with the best in the business. 

My radio days started at KABC 

in Las Angeles, where I squared off 

against conservative Bill Pearl for 

two hours every afternoon on a 

show we called The Dueling Bills. 

Yes, a name inspired by the dueling 

banjos in Deliverance - but with 

By offering good 

talk radio, on the 

left or right, we 

are peffornling a 
pubic service. 

less class. One day we thought 
we'd sowed a big coup when Jesse 

Jackson agreed to join us in studio 

to debate affirmative action. 

Imagine our consternation when 

Jesse arrived, took over the show, 

and didn't let Pearl or me get a 
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listeners glued to the station for 

three hours of a flaming liberal. 

That's where then -KFI program 

director David Hall showed his 

genius. I learned more from David 

Hall than anyone in talk radio, 

before or since. David simply 

changed my name, from "Bill Press" 

to "Bill Press, True American." We 

ran promos for "Bill Press, True 

American." I answered every call, 

"Bill Press, True American." And it 

worked! Rush's dittoheads couldn't 

resist staying tuned in order to get 

their weekend hate fix. 

After a few years at KFI, I got the 

chance to make the big 

jump to national tele- 

vision as co-host of CNN's 

Cmssfre, which started, 

ironically enough, as a 

radio debate show in 

Washington, D.C. with 
Pat Buchanan and Tom 

Braden. No wonder I felt 

so much at home. At 
Crnresfire, I was up against 

the best and the brightest 

of America's conser- 

vatives: Bob Novak, John 

Sununu, Mary Matalin, 

Tucker Carlson and Pat 

Buchanan. Occasionally, I 

would even fill in on 

Crmsfirr Sunday, up against Lynn 

Cheney. 

For 21 years, until CNN 

mysteriously canned it, Cnr+sfre 

was the best and most popular 

political debate show on television. 

We had a lot of great shows, but my 

favorite C os*e moment was the 

night Pat Buchanan and I debated 

a decision by Kansas City to 

televise, every day, the names and 

photos of men arrested for 

soliciting prostitution the night 

before - even before they'd Ixen 

tried and convicted. 

Pat was all for it, but I thought it 

was an invasion of privacy. Our 

guests were Rev. Jerry Falwell and 

word in 
celebrity guests! 

At KABC I was also invited to 

debate on -air the biggest right - 
winger in Southern California at 

the time, talk show host Wally 

Gauge, and the biggest mouth on 

national television, Morton 
Downey Jr. Now eager for bigger 

fish, I jumped to KFI and the 

chance to tackle Rush Limbaugh. 

Truth be told, I never debated El 

Rushbo (has anybody ?), I just 

followed his taped replays on 

weekend afternoons. 

AI le The Name 
The big challenge, of course, was 

how M keep Rush's conservative 

Bill Press 

edgewise. No more 

2006 

the president of C.O.Y.O.T.E. - 
acronym for "Cast Off Your Old 

Tired Ethics" - d union for 
prostitutes in San Francisco. Pat 

went first, asking the woman if 
she'd always been a prostitute. 
"No," she volunteered. Before 

joining the ladies of the street, 

she'd been a Los Angeles police 

officer. Why did she change jobs, 

Pat wanted to know. "Because I 

thought I needed a more honorable 

profession!" I'll never forget the 

look on poor Jerry Falwell's face. 

He thought he was sitting 
alongside a she -devil. 

After Crossfire, Pat and I moved 

our two -man debate act to 

afternoons on MSNBC, while I 

Tent mornings debating the issues 

with Andy Parks and Jane Norris 

on radio at WMAL /Washingtoxr. 

Now it's morning drive, coast-to- 

coast, on my nationally syndicated 

show. 

What rye Lamed 

My experience behind the 

microphone has taught me two 

things. One, there's no better way 

to involve people in the workings 

of democracy than talk radio. By 

offering good talk radio, on the loft 

or right, we are performing a 

public service. Two, the greater the 

mix of voices, the better it is for 

listeners. To be informed citizens, 

people need to be exposed to more 

than just one point of view. 

Let's be honest, for far too king 

talk radio was dominated by 

conservative ervative voices. Not because 

liberals couldn't do talk, but 

because they were-seldom given 

the opportunity. At last, that's 

beginning to change, with some 

stations offering left /right talk 

shows, with shows from Air 
America, and with the nationally 

syndicated Ed Schultz, Stephanie 

Miller and Bill Press shows. 
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Join the 
Reagan REAGAN 
Revolution 
Over 175 Stations Market Calls 

Spring 05 Fall 05 
Demo Share Share Change 

Chicago, IL WIND P 25 -54 0.3 0.4 +33% 

Mpls. -St. Paul, MN WWTC P 25 -54 0.3 2.0 +567% 

San Diego, CA KOGO P 25-54 0.5 0.9 +80% 

Salt Lake City, UT KNRS P 25 -54 2.1 8.5 +305% 

El Paso, TX KTSM P 25 -54 7.3 9.6 +32% 

Baton Rouge, LA WJBO P 25-54 0.5 1.9 +280% 
Source A:baron Metro. Sprp5 to Fa1105, during actual airtimes 

Weekdays 6p -9p EST 
Refeed and Weekend Edition available 

Affiliate Relations: 
Steve Graham, 866 -523 -4258 

AMERICAN MEDIA SERVICES, 
BROKERAGE & DEVELOPMENT 
* * * * * * * * * * * * * * * 

843.972.2200 
* * * * * * * * * * * * * * 

CHARLESTON DALLAS 

AUSTIN CHICAGO 
DENVER SAN LUIS OBISPO, CA 
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Exploding The Myth 
Of Women's Talk 
Effective communication isn't about gender 

By Doug Stephan 
Doug Stephan productions 

dowp@/NystpMß.aw 

Il's a funny thing, but I could swear I've been talking 
to women all my life. They laugh at my jokes (or at 
least they pretend to) and genuinely seem to enjoy 

my company. I've had great experiences throughout 
my professional career with female colleagues and 
raised one hell of a daughter, with whom I continue 
to have some of the most satisfying dialogues of my 
life. 

About half of my radio show's 

audience is female, as is a similar 

percentage of callers to the 
program. Frankly, the most 

common complaint I hear from 
women is that men don't talk to 

them enough! But, listening to the 

conventional wisdom surrounding 

the inevitable emergence of 
female -oriented talk radio, as to 

whether I can talk to women, I 

guess I've been wrong. 

First, let me assure you that I am 

well aware of the fact that women 

The conventional 

wisdom seems to 

accept the idea 

that only women 

can talk to 

women, and that 
is nonsense! 

have been woefully under - 
represented in talk radio. I fully 

Talk for women well 

work! The audience 

is there and the ad 
dollars are them 

support the efforts of those in the 

radio industry who, like me, seek 

to correct that oversight. I have 

frequently used my own company 

and programs to promote female 

talk talent. I use a different female 

co-host in each hour of my daily 

God Day show, and AOL's Hilary 

Kramer is the co-host of my new 

weekend show. My company 
developed The Cooper Laurence 

Slrne, currently being syndicated 

by DialGlobal. 
What irks me is that the 

emerging conventional wisdom 

seems to accept the idea that only 
women can talk to women, and 

that is nonsense! The truth is, this 

huge, largely untapped female 

audience is not that limited in their 
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thinking or expectations, and I 

believe it is insulting to label them 

in that way. So let me make this 

perfectly clear. It's what you say 

and how you say it that matters, not 

who is saying it! 

Be &tames 
Programmers in other niches in 

the talk radio universe have deftly 

identified their target audience, 

honed their brand and found the 

talent to voice their message. The 

prerequisites have always been 

clear: Be smart, be relevant, but, 

most of all, teem rtaining! We have 

this formula down for sports talk, 

It's what you say 

and how you say 

it that matters, 

not who is 

saying it! 

want to listen to the wrestling 
matches that characterize much of 

existing talk radio. With women, 

it's not the argument, it's the 

solution, and it's not about mono- 

logue, it's about dialogue. I knew 

that, and so did you. 

But knowing that fact 

wasn't important as 

long as male -oriented 
talk was so profitable 
and the format was 

growing. The time has 

now come to use this 
knowledge, and the 

worst thing we can do is 

forget what we already 

know and ignore our 
instincts and experience. 

Talk for women will 
work! The audience is 

there and the ad dollars 

are there. Maria Bailey, 

one of the preeminent 
experts in the country on 

marketing to women - and one 

of my weekday co- hosts, I'm 
proud to say - is constantly 
amazed by how talk radio has 

ignored sponsors and agencies 

with female-targeted products and 

services and by how many such 

products have never even been 

approached about a talk radio buy. 

Tle upside for all of us is huge, 

with opportunities to create new 

revenue without cannibalizing 
existing dollars. I, for one, will 
continue to do radio shows that 

appeal to women as well as to 

men. 

Doug Stephan 

political talk, business talk - but 

when we discuss kmak- orientd 
talk, some add another pre- 

requisite: Be female. 

What? Where did that come 

from? Television has knovn for 

years that the gender of the talent 

is irrelevant. For every Oprah, 
there's a Dr. Phil. The exhaustive 

studies on gender -related enter- 

tainment preferences that the 

entrepreneurs in this new format 

commissioned have provided data 

that, with all due respect, should 

have been o>bkxu to any seasoned 

radio professional. Women don't 
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Profiting From 
Podcasts 
Leverage your assets and build new revenue 

By Tom Kraeutler 
The Money Pit Home Improvement Rodio Show 

tow @woneryit.cew 

iviany in radio view podcasting as competition 
and don't want to have anything to do with 
it. Others grudgingly make podcasts 

available on their station Web sites. What's clear is 
that'very few are cashing in on the phenomenon. 

Wherever and however they 
listen, your audience is so busy 
now that time -shifting makes 
sense. If you only program oar -air 

in naI time, it is quite probable that 

most of your audience won't hear 

most of your programming. If 
you're only making content 
created for broadcast available as 

podcasts, you're leaving money on 

the table or, in my case, on the 
workbench. 

For many years my radio 
program, 71k Money Pit, has given 
affiliates a comprehensive tool kit 
full of ideas and methodologies on 

how to generate NTR. We've 
provided our stations with leads 

on co-op ad dollars, web content 

designed to be sold to local spon- 

sors, training for sales managers 

and a host of other tricks of the 

trade. Hem's one idea that utilizes 
all your asses except your spot 
inventory. 

PodeaMbrg For hall 
If you're a do- it- vourselfer, 

you're probably familiar with the 

name Rvobi. It's the brand name of 
a line of power toads you've seen 

at Home Depot. You may be less 

familiar with the brand RIDGID, 

unless you're what we call a 

serious do-it-yourselfer. WOOD is 

the brand you'll see on the 
professional -grade tools your 

Ryobians, and RIDGID was kink - 
ing for us to spotlight their 
products. 

Instead of broadcasting our 
regular radio show in RIDGID- 
land, we created a separate show 

that was distributed by podcast to 

RIDGID's professional customer:. 

We called it "Jobcast," a one -hour 
podcast show performed axh day 

that was immediately uploaded to 

the RIDGID Web site, where it 
could be accessed by their 
customers. The content was 

specialized, focused and extnmealy 

informative. 

Plus, it was measurable. By the 

end of the promotion over 5,1*1) of 

RIDGID's customers had down- 

loaded our program, making it the 

most successful specialised 
podcast in the history of 
the home improvement 

idtedry. And, "lea- thing," 
we're already booked for 

next year's show. Getting 

any ideas? 

Gobs &dorm, 
VYif aul roily Bud 

Brokered programm- 
ing is crack cocaine to 

sales departments. .too 

often programmers don't 

get a vote when the 
station accepts these 

horrible, fake -sounding 
talk -show infomercials 
about colon cleansing. 

The first thing that gets flushed is 

your audience. 

What if you could Produce 
programming that contained an 

unlimited amount of editorially 
crafted commercial content that 

delivered a better return on 

investment to the client without 
chasing your regular audience 
away? You can with podcasting. 

Suppose you're pitching Bill's 
Chevrolet. You present them the 

usual spot package, a banner ad on 

Tom Kraeutler 

contractor brings. Drop a RIDGID 

tool off the garage roof onto the 

paved driveway and it'll still work. 
Last January we were ap- 

proached by RIDGID to broadcast 

from their booth at the Inter- 
national Builders Show, the largest 

home -building show in the world. 
Good exposure for our show, but 

off- message to all those Ryohi 

buyers who are the bulk of our 
audience. If we talked RIDGID cse, 

e'd be talking over the heads of 
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your Web site, maybe an appear- 

ance by one of your on -air 
personalities s - been there, done 

that. 

Now let's add something new to 

the package -a nesbniaod not-for- 

broadcast Ixxdcíst created just for 
Bill's Chevrolet: "Ill Things Thu 

ff you're only 

making content 

created for 

broadcast available 

as podcasts, you're 

leaving money on 

the table. 

Need to Know When Buvinga New 

Car." A podcíst pnduad in your 
professional studio, using your 
reco mirabl ore -air takmt. A podcast 

that will not only be available as 

sponso d anhmton your Web site, 

but kw Bill's Web site as wdl. Guest 

who the expert you interview is? 

None other than Bill himself! 

The finished product is on both 

Web sites and promoted on your 
air. You give Bill's sales team a 

stack of CDs to hand out, and then 
just happen to be copies in the CD 

players of t&st -drive can. 
But Bill can't do it without you 

because he runs a sales and sere 

operation. You are the production 
wizards. Even if equally talented 

wizards from, say; a kcal i«uÑing 
studio offer hi produce some CDs 

and streaming audio for him, who 
will know it's there? Your trans- 

mitter can notify your cume in 

Bill's spots. Your hosts can hand 

out CDs at an appearance in the 

showroom. They'll be proud, too, 

since they voiced them. 

Your costs? Minimal. Value to 

Bill? Priceless. 
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Press Two For 
Deportation 
Defending our borders from illegal immigration 

By Lars Larson 
Ylestweed Ow Radio Netwerlts 

brs@Nrslersae.cm 
Iwas 14 months old when I first came to America 
already walking and speaking English. You see, I 
was already an American, born to American 

citizens -a father in the United States Navy and a 
mother who had done her Navy service from 1940- 
45 - on an American military base. 

In Taiwan my parents hired a 
man named Joseph Ku to help with 
shopping and cleaning. After we 
came home to America we sent 
money even' year to Joseph, and 
my mother worked to help him 
negotiate the cove of immigration 

Stragglers In Oar Oar Land 

American citizens face a 
dizzying list of laws that dictate 
virtually every aspect of their daily 
lives. You need permission from 
the government to sell haircuts, 

own a dog, even to trim 
the trees in your own 
yard! The government 
dictates how you educate 
your children, what you 
build on your land, and 
where you can smoke 
tobacco. Even an Amer- 
ican's constitutionally 
protected right to own a 

gun is regulated by more 
than 20,000 firearms 
laws. 

Against this backdrop, 
an estimated 12 million to 
30 million illegal aliens 
have entered our country, 
and they identify them- 

selves illegally and work here 
illegally. In return, state governments 
issue them driver's licenses, the 
IRS issues them special numbers to 
file their taxes- since they lack the 
Social Security numbers required 
by law - and police agencies in 

Lars Larson 

laws. But the lines were long, and 
Joseph Ku never made it to my 
country. Forty -five years later, 
illegal aliens stream across 
America's borders by the millions 
as th(un the laws that kept Joseph 
Ku out didn't even exist. 

many states officially ignore their 
violation of our immigration laws. 

With the blessing of our own 
government, banks loan illegal 
aliens money to buy homes and 
help them transfer money out of 
the country. We allow the Mexican 
government to issue Matricula 
Consular cards to illegal aliens in 
this country who only need those 
cards because they are here 
illegally. The bottom line is that 

,,,_..ctfisa 

The bottom line 
is that Ametnícans 

have become 

second -class 

citizens in their 
own country. 

Americans have become second - 
class citizens in their own country. 

When I graduated from high 
school 30 years ago, construction 
work paid good wages. Loggers in 
my hometown of Tillamook, Ore. 
got paid good wages that would 
buy a house and on which you 
could raise a family. So did the jobs 
fishing for salmon and crab off the 
Oregon coast. Today, those jobs pay 
about the same number of dollars 
as they did when I was a kid. A 
ready pool of illegal labor is the 
only way to explain this decline in 
wages. 

We're told that illegal aliens pay 
taxes on their income, something 
most employers of illegals will tell 
you isn't specifically true. Even if 
it were, how much money would 
the person "doing the work 
Americans won't do" have to earn 
to pay the taxes required just to 
fund the education of a single one 

of their kids in public school? 
Illegals come for the jobs, and if 
those jobs dry up they will go back 
home. 

A Simple Salaam 

Congressman Steve King of 
Iowa proposed a solution to this 
problem more than a year ago. A 
business that employs ten illegal 
aliens at $10 an hour, full -time, 
pays out more than 5200,000 in 
wages. Those wages are tax - 
deductible from the gross income 
of the business. 

But if the IRS required that 
wages could only be paid to 
workers whose names and Social 
Security numbers match those on 
file with the federal government, 
American companies would fire 
every illegal on their payroll or pay 
a stiff penalty if they did not. This 
solution is elegant and simple. It 
would hit every American work - 
place simultaneously, equally and 
fairly. 

Google the phrase "a nation of 
laws" and you will get a million hits 
on the World Wide Web. The 
significance of those wonis is that 
we strive to make every person - 
rich or poor, immigrant or native- 

Illegals come fier 

the jobs, and if 
those jobs dry up 

they will go back 
home. 

born - equal in the ewes of the law. 
Illegal aliens flouting our laws, tens 
of millions of times a day, make a 
joke of that standard. Time to send 
them home. 

September 22, 2006 Radio I Records 19 

www.americanradiohistory.com

www.americanradiohistory.com


 NEWS /TALK /SPORTS 

Intolerance 
Continued from Page 8 

destroy Israel with a nuke ... and 
Wallace talks about the guy's hair. 

At one time in America, the 
majority of people were against the 

Revolutionary War. At one time in 

this country slavery was popular. 

Grapefruit 
Continued from Page 6 

all, without the hassle of going to 

work every day, there's more time 
to watch TV! 

If John Belushi was just another 
nobody named John, who would 

Joy To The World 
Continued from Page 8 

experiences until everything 
comes together that feels right so 

that you don't get distracted by 

that which is merely emotional or 
ephemeral. 

Admittedly, patience is not my 

chief virtue. I've certainly run 
through a lot of different ideas 

And at rite time there were people 
in the world who supported the 
Nazis. People like then- British 
Prime Minister Neville Cham- 
berlain. How does history view 
those people now? As look. 
Wanting to exterminate a race, 
wanting to kill others because they 

have carvd? But care they did. They 

cared about the hotel, the room 
number, the last meal, the last 
drink, the last drug. The story took 

over like a drug. "How can I get 

through the day without my 

Belushi fix ?" When the ratings 

about how and what I wanted to 
do. But I have learned by listening 

to callers to my show that clarity 
comes with no small amount of 
effort. I can now ' clearly, concisely 

and patiently describe the mission 

statement of Dr. Joy to the World 

in just a few words, so I know that, 

at long last, I'm on M4;0 and that 

the way ahead is clear. 

Fifth Column 
Continued from Page 10 

who are the least experienced and 

capable in our government to be 

making ar- related decisions, are 

substituting their policy prefer- 

erses for the battlefield decisions of 

the president and his generals and 

admirals. 
It's hard to put a smilev face on 

all this. The Fifth Column is alive 
and well - and undermining the 
wear on terrorism. 

are Jewish or Christian, is, quite 
simply, evil. No debate needed, it's 

just wrong. 

OK, love and goodwill win out 

in the end. Remember that. But, in 

the meantime, don't become one of 

the "PC" people - one of the 
"sheeple" that try to get all touchy- 

died, we were weaned off that 
media drug and on to the next. 

The mass media is all about 
massive ratings - I get it. But don't 
we have a responsibility to look at 

the bigger issues that confront us 

as a nation? All of us - not red 

state /blue state America, not 
Republican /Democrat America, 

not rich/poor America, not black/ 
white America - all America. Do 

me a favor and please leave your 
hyphenated America at the bonder. 

The bigger issues - winning the 

feels with the enemy. We need to 

bring back some common sense; 

we sure could use a gust of it in this 

comers. We've become so tolerant 

in America that we now tolerate 

intolerance. 
A jackal is still a jackal, no matter 

how you comb its hair. 

war against Islamofascists who use 

terrorism as their strategy, 
reducing the number of people 
who live beknv the poverty line in 

America (37 million), raising 
educational results acmes America, 

congressional accountability, 
reducing out -of- control federal 
spending, securing our nation's 
borders - affect us all. The list 

goes on. We're all in the same 
"situation room," but which news 

alert we choose to get sucked up by 

is up to us. 

Debating 
Continued from Page 14 

Talk radio is no longer so 
lopsided. I think that's good for the 

Serenity 
Continued from Page 4 

In a recent downwind race, with 

eight -foot swells and 30 constant 

knots of wind, I turned the tiller 

over to my coach -a smart too- 

inexperienced-for-that-task 

indusby and good for America. We 

progressive voices still have a long 

way to go, but at least we're now 

in the game -and growing! 

skipper decision. Holding onto the 
stern pulpit with a death grip, I 

yearned to kiss the dock at Ventura. 

In the words of Dirty Harry: "A 

(wo)man's got to know his 
limitations." But I'm determined 
that, next year, Ill be ready. 

It's a $135 billion business in 2006.* 
into 
tomorrow 

with Dave Graveline 
The Consumer Electronics 

and Technology Show 

www IntoTomorrow corn 

Do YOU have anything to sell them? 
In the typical USA household, there are a hat -dozen radios, and an average of 25 other electronic products.' 

Are YOU connecting- the -dots? We are! 

into Tomorrow with Dave Graveline is the only radio show covering the exploding Consumer Electronics 
industry. Every day, Ni almost every way, the digital revolution is changing your listeners' lives. Weise them 
what's next. And help you sell advertisers you otherwise won't have on- the -air. Connect with us before your 
competition does. 

Available for air any I, 2, or 3 hours, Saturday or Sunday. 

305- 824 -9000 Source: Consumer Electronics Association 
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i was <t I roc ram Director with a good job and a briE-ht future. ;r;e day I got a call about 
Dow, jtephan's Good Day. They told me that i could have a powerful early morning, 
Ai.: -Drive or mid-morning show, highly 
produced with different co -hosts 
every hour, celebrity guests and 
tons of calls. They showed me 
that it was already in all 
Top 10 markets in the 
country, y, and that 
i could have it in 
my market. i 

Did i listen`: No. 
I took another show 
and now look at me: 

i c_uld have had DUG:: 
le his happe.. 'i ou: 

ADD DOUG STEPHA\ TO YOUR DAY! 

"Good h 

Debuted June 17th and 
Already on 120 Stations! 
"GOOD DAY" WEEKEND 

"Health, Wealth & Home" 
DOUG STEPHAN 

HILARY KRAMER 
LIVE SATURDAYS 

To affiliate, call 877 -541 -5250 
www.DougStephan.com /Affiliate 

Doug Stephans 'Good Day" Weekdays 5a -10a / ET (Available 241) 
Good Day" Weekend Saturdays 6 -9a/ET 

The Talkradlo Count Down Show Saturdays 6a -9a/ET *awe 2417) 

All Shows Are 100% FREE - ALL BARTER 
FULL AFFILATE SUPPORT 
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ROCK SOLID 
RATINGS! 

1 

Concrete proof that Dr. Laura 
is a ratings magnet: 

UP 20% 
in Adults 25 -54 
in the Top 50 

Markets* 

UP 21% 
nationwide 

Talk Radio overall 
is DOWN 2.3% in the 

Top 50 Markets. 
If your ratings aren't up by at least 

20%, call Jake Russell at 
212.239.2988, ext. 310, or e-mai 

him at jrussellOtotdradio.com. 

TAKE&DAY 
T H E DR. L A U R A P R O G R A M 

'Source: Spring 2006. Spring 2005 Arbitro., Adults 25-54. Mon -S&,n 6AM Midnpht and exact times. Top 50 markets and nabunwid, 
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Formats You'll Flip Over 
Another day, another MOViN convert. 

The latest contestant to play with Alan 
Burns' new rhythmic AC format is CBS 

Radio classic hits KFRC (now MOViN 

99.7)San Francisco, under the command 

of KFRC/KCBS -AM VP of programming 

Mike Preston. When CBS and KFRC GM 

Doug Harvill made the decision to yo 

MOViN, Doug and Mike got it done incredi- 

bly well in an incredibly short time Burns 

tells ST. Two other people who deserve 

recognition: We've promoted our own 

Michele Williams [formerly of WBOS, 

WJMN and Coleman] to VP of butts and 

official Mother of MOViN for all her work on 

the format. And Michael Stuber in Boston 

has done a super job on the production for 

most of these launches ... and have I men- 

Quick Hits 
In the wake of"Rover's M ' g Glory" being 

disconnected at CBS kadio's Free FM franchise 
in I)etnoit (in favor of those current CBS darlings 

Opie a Anthony). 
WKRK will now roll 
"Motor (:its Mid - 
days" with Jay Towers 
and Michelle McKoe- 
mack from') a.m. to 3 

p.m., with that yelling. 
sweaty crazy money 
bastard Jim Cramer 
butting in from I p.nt. 

to 2 p.in. 

SEPTEMBER 29, 2006 

In a surprising turn 
of events, St. Louis 
radio nuinstay Greg 
Hewitt has left the 

building after 18 years 

as API) /midday talent 
at CBS Radio hot AC 
KYKY (Y98). "I've 
learned a lot here in 
the past years" Hewitt 
tells ST. "1 d love to stay 

in town: however. I'm 
open to moving for 
the right opportunity 

to do morning.. afternoons and /or program." 
Not exactly your textbook"job-hopper," Hewitt 
can be reached at 3I.4-550-M6 or gm-On:- 

wits I (u yPubw).roltt. Jtlst because he's now "on the 

beach" doesn't clean Hewitt will be luting: 
Nov "s I get to know what it's like to spend my 

drys at hone with a') -month -old :' 

Kobe. the one -turned PD of Clear Channel 
CHR /top 40 WHIR (B92) /Charleston, S.C.. 
has finally tilled his night opening:. Sean Mack 
segue's from swing at WETS /Atlanta. "We look 
forward to continued growth at night with Scale 

driving the bus :' Kobe says. The shift opened up 
when dormer nigu jock Pancho left the business. 

v l:ntcrcinl A(: WWDE (2WD) /Norfolk has 

picked up "Wake Up With Whos pi." Morning 

tioned that Grey Strassell is so handsome 

and virile?" KFRC afternoon driver JoJo 
Kincaid exits in the wake of the flip. 

a Sinclair CHR /top 40 WZNR (the Zone @ 

106.1)/Norfolk also hopped on the rhythmic 
AC wagon, flipping to WNRJ (Energy 
106.1). PD Jay Michaels remains aboard, 

but the syndicated "Playhouse" morning 

host Ted Alexander exits. while his former co- 
host. Jennifer Pulley. remain. as local morning 
producer. Across the lull at rhytl WNVZ 
(Z104).1'1) Michael Bryan stakes it official and 

welcomes Anna Marvugbo aboard for nights. 
A veteran of crosstown WZNR until about a 

month agi'. Marvuglio has been tilling in tem- 
porarily. She aplaces Zack Daniels. who 
recently left. 

Live. from the Hudson Valley. Coop A Tobin 
ride again! Area radio celeb Mark Cooper 
joins up with John Tobin on Cumulus clas- 
sic rocker WPDH /Poughkeepsie, N.Y. for 
"Coop & Tobin: The WPDH 30th 
Anniversary Reunion Show." The guys were 
like radio gods in the market when they j 
forces in the '90s. and Coop fills the gap cre- 
ated by Reno's departure. Supplies are limit- 
ed. though -like a special edition [tarts or 
other holiday pork product-Coop will only 
be on through Christmas. 

Alexis, midday jock at Cox active rocker 
KISS /San Antonio. is making her way up to 
Cumulus classic rocker KDBN (93.3 the 
Bone)/Dallas. Speaking live from the 2111[6 

RIM Convention. KISS I'D L.A. Lloyd 
lamented his need for a new personality -I need 

a liess midday jock-I'm open to all materials:' 
You heard the moan -send him 
your tinest at IJ.Iloyd(ucoxra- 
dio.cont. 

Huge changes at Journal 

alternative KQXR (100.3 the 
X) /Boise, Idaho. as l'1) /dier- 
nton dude Mat Diablo and 

night Indy Ian Blethen, aka 
the Reverend. head to morn- 
ing, as "I )iahlo & the Reverend 

in the Montintf' -sse nul it 

through an Internet translator 

.und found that its a morning 
clash of the Devil and the 

Reverend. They replace the 
syndicated "MJIclsys Morning 

show is gone, as is night jock Diaz. 

Clear Channel classic hits KQSN/Yakima, 

Wash., is joining the company's growing La 

Preciosa parade and will flip to Clear 

Channel's Spanish oldies format Oct. 2. With 

this addition, La Preciosa is now in 20 U.S. 

markets, including Dallas, Las Vegas, 

Bakersfield, Monterey, Fresno and Tucson. 

Madhouse"! Just woke lop at 4 J.ill. for the first 
time Ioda),' Diablo tells S.F. taking down his sikh 
St.lrbucks of the day. "I'm actually doing all ritdm: 

I actually just hit my second wind. But there will 
he many a fìsttitffit -its going to be awesome" 
MI ) Jeremi "Big)" Smith rusts horn midday% 

to tient "The Big J Experience" in .Iftertox)th, and 

Diablo ups part -timer Jackie Brandt to afier- 
ntxns. Meanwhile. Josh Sehlaich contes oser 

from part -time at crosstown Citadel CI IR /top 40 

KZMG to do nights at the X. 

Premiere's syndicated "Steve Harvey Morning 
Show" continues to unroll across America like a 

giant hunk of shag carpeting with the addition 
of two major affiliates: Clear Channel urban 
WMIB (103.5)/Miami, a Stir A Bile Wild 
orphan. and WBTP (95.7 the Beat) /Tampa. 
Replacing Olivia Fagot. 

Clear Channel CHR /top lam WWBX 
(B97)/Bangor, Maine. inks WIOQ (Q102)/ 
Philadelphia afternoon dude Joey Brooks o 
voice -track their morning .buss. "tar have 

arranged a complex h ,I) ter- ti,r- cheesesteak 

trade as r pens,ition :' PI ) Chris Duggan say.. 

"OK. that pan isn't true. but the part alw)ut doing 
our star g show is." 

Axel. whos been temporarily co- hosting 

1s at (:uiiltiluis alterna- 
tive WNNX (99X) /Atlanta 
for the past secs months. is 

headed hack to his cornier 
afternoon shift. which had 

been temporarily tilled by 

Matt "Organic" Jones. 
"Axel is genuinely excited 
about the show he lows the 

most:' 99X PI) /morning co- 
host Leslie Fran says. 

"Thank you. Axel. and I will 
sharing the nn( with sou 

in the mornings." And with 
that. let the requisite "Is Sean 
Demery coning luck" 
rumors rum111 icn(ci 

Mat Diablo: 
Horns and tad 
sold saparatrl, 
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How Text Messaging 
Can Evolve From , 

° Novelty To , 
°, Necessity°á 

Ad° `o 
3 G, 

V \J 

ONE 
NAT - CON 

UNDER 
TEXT 
Radio may have attained its media longevity 

through audio, but these days it's the power of the 
written word that is helping move the medium forward. 
As text messaging gains momentum, particularly among 

younger demographics, broadcasters are finding ways to use 
the technology to reach out and touch listeners, and have them 

return the favor. Radio doesn't necessarily have a great track 
record in adopting new means of communication. As e -mail and Web 

sites became necessities, some stations dragged their feet to get with it. 

But things are definitely on the upswing. MySpace has become so huge and 
undeniably popular that few on -air personalities and stations that target 18- 

to 34- year -olds have neglected to create a page on the social networking site. 

15 
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'Our jocks 
absolutely 
love this 
because 
they can 
"process" 
many more 
people via 
texting as 
opposed to 
request 
lines. We've 
received 
over 
115,000 
text 
messages 
since mid- 
June.' 

-Robin Rockwell 

Music, Marketing And More 
Programmers and promotion, departments alike 
can lean on mobile text messaging to increase 
audience participation. 

Entering contests and ,ending music request 
are among the most ohvipus methods and the 
easiest to r\rcute. Listencn can quickly and effi- 
ciently fxrtórnl such activities and give feedback 
for music polls like "slain it or jail it" or news 
po)ll.. Fhere .an great advantages. like never deal- 
ing with the hassle of .I busy signal or an unan- 
swend phone, w listeners get their messages 

through innnediatcly. 
( )n -air, its the first time that I )Is have been able 

to connect with the audience in read time on a nl:hs 
WAS... says lack Philbii. co- founder of Vibes 
Media. which provides text-messaging seniors to 
(:BS Itadio. I'. Communications and other 
bnudlasters.- 1.hrougllout the history of radio its 
been more ()fa one -town comnlunicatian. svhere 

one pent in gets through and onus[ use ople get a 

busy signal. But text messaging is .I h better lis- 
tener experience. because each listener gets 

through and eyenboxly get a nsfwnls 
Even though text messaging is a highly effec- 

tive owl and popular with listeners, many stations 
are still exploring ways to nuke it work. 

"We just had .1 brainstorming session Tact week. 
and text messaging is one of the !lain things that 
eerie out of it:' Bade() One /Atlanta creative nl.lr- 
keting director I on I lall says. 

Lhissummer, Limits' rhythmic KPWIL (Power 
IIN)) /I o. Angels launched its My II Kt text- 
messaging short-code with gn.It success. Listeners 

nsfxnded immediately and caught on quickly. 
"We thought that we were going to have to 

educate li%tenen nxlr Enuuic /Lou Angeles sen- 
ior dins-tor of marketing and promotion, 
I )i.mn.i Ja'i! says-lint I think with w nutty real- 

THERE'S MUCH MORE (pa www.RadioandRecords.com 

ity television series breaking the ground for us by a message to all of the people that have opted in 
telling people how to text to vote. our listeners to get visages from the station.' 
knave skit it is.' 

CBS liadio'c alternative KITS (Live 105)/San 
Francis-o's audience was ready to text the station 
before FMII)5 officially launched. 

"We received a fees requests. but so: just knew 
that testing was a part of our audience's lifestyle.' 
Live Ins director of marketing and promotions 
Robin Rockwell says. "We felt it was mccesan to 
be a part of that. We just dove into the pn>l;run 
headfirst and started using it. and our listeners 

really responded. For the first couple of sleeks, our 
jocks were giving more instructions on how to 
actually use testing with contesting. But once they 
saw hove our listeners latched onto it, they've 
pulled back. At this point, testing is a natural part 
ofthe fabric of the radio station" 

Rockwell adds," (bur jocks absolutely love this 
because they can 'process' nutty !lore people via 

texting as opposed to request limes. We've received 
over I I5 1MM1 text visages since slid Junc 

E Jason ays that the tint time that Power 
IIK) implemented a comist and watched the tes- 
ting response live on a computer. "we were happy 
and very excited about hose quickly they 
responded-it s%ac instantaneous. We had them 
text the (von' 'Fantasy. or limey' and ditTenmt 
song titles when we told them to for Mariah 
Cary tickets. which is a hot ticket. The listeners 
understood the contesting so quickly that they 
started making up future text words to vein in 
anticipation Of what her song titles sound he" 

Emunis Inter)ctiseVP Rey Mena isn't surprised 
that text messaging catches on so t ict: "I think it's 

more educating the stations on how to use it than 
educating the listeners. The listeners have been 
there. In fact. some promotions for Hot 97 

(Ennuis' WQHT /NewYorkj will get upwards of 
,35.INM)- 4l)1MN) text messages over a couple of 
minors. So there's been very little education 
required of the listener :' 

Promotions aren't alone in benefiting from 
testing. On the music side, Entenom's alterna- 
tive KRI37. (96.5 the litizz) /Kansas City pnono- 
tions director Jennifer Morton -f till explains that 
on Tuesdays, the station asks listeners their opin- 
ions Oli new music sia text messaging. 

Power IIK) testing activities include occasional 

request- driven My It W, seekendh. "We didn't 
want just a random) number. so we secured a Vail- 
in' number, which is My lilt', or 69 It K), which gives 

us the opportunity to brand on -air.' Jason Says. 

" "the tier that they haste the ability to instantly 
ropiest 'thing is like them progrillnling their 
oven station So in essence it is their MyIMK):' 

Creating i!losatise methods to incorporate 
text messaging may be a challenge at first. but 
there are many ways to increase I SL, appoint- 
ment listening and more. 

"I think one of the key factors for what text 
messaging can do is what we call' invitation lis- 
tening; "says ban Braiker, managing director of 
mobile phone marketing company HipCricket. 
"It's being all to push out messages that alert 
your listeners to certain things happening at the 
radio station. So if you know you have Bevtnce 
coming in an hour, you could literally push out 

Ahead Of The Curve 
l3raiker envisions the popularity of text messaging 

growing and says. "I've Ixc11 doing this now for 
several year and really preaching and evangelizing 
about hove inlfx)rtant this is all going to Ix. We're 

really just now s.eing the demand get there. 

Stations are starting to get it and understand that 

this is the way to stay connected to your listener" 
Emmis launched its L.A. text-messaging 

etTorts in Fehru.lry. "The tinting was great.- Jason 

aye." (hlr listeners are technologically savvy, and 

text messaging and instant messaging is a part of 
the hip -hop lifestyle :. 

But it's certainly not exclusive to hip -hop audi- 
ences. "Within our oven cluster we text e.ich 

other different things.' Hall ,airs. "And [1101 just 

observing our listeners. everybody 's got a cell 
phone and everybody's texting each other. So 

why not make it even neon: perverse .and have the 
jocks really be part of it? When you get a text 
from somebody that sou re listening to on the 
radio, that's a huge deal:' 

Text messaging is not likely to subside ,anytime 

sown. Briiker says.-I think we're just at the base of 
the mountain. I think we're sitting there looking 
at the mountain knowing we have to climb here 

own and s u to of the broadcasters have engaged 

it. while others an: still awing that they see a 

mountain there but Ithinkl,l'!t not sure that I'm 
going to climb it yet -I want to think about it' 

The Bottom Line 
Understandably, stations want to be certain that 
there will he a financial benefit before they invest 

time or resources. "Our main objective is gener- 
ating revenue:. Radio One's I tall ays."Ii its not 
going to make money, then we're not going to 
do it -hut this can IlLIke money.- 

liraiker add1s. I don't think there: a pmgr miner 
around that desn't want it. I think the biggest hur- 
dle right now is the mind -set of too many opera- 
tors ttxt.lV -that Voti can spend 25 cents anti nuke 
SKIN In. Btu rather than looking at the SiII,IMMP 

they could slake. they sit and stare at the quarter 
they nuy lose. Its just not a healthy mentality. - 

Live II)5c Rockwell understands why dot sini- 
Illakers 11uy be reluctant to invest in text messag- 

ing. The people who nil the stations may not 
be familiar with the platfonn, s) rheg arc a hit 
more nsist.ut to embrace this technology. If you 
don't understand it. hove an you going to explain 
it to your listeners? Plus it nut for ester timlat :' 

Startup costs Van' depending on several factors. 

Stations can also set up their own text messaging 
by purchasing a Live -digit short-code from ,1 cen- 
tral source. Since not every broadcaster is tidiy up 
to speed with the intricacies of setting up their 
own text- mosiging system. many stations have 

round it most effective to link with a company 
that specializes in it. such as MJI Interactive, 
I lip(:ricket,Vibes Media and others. 

Once a station begins to promote its text - 
in caging ber. it's not difficult to find (V.1ys 
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to nuke it profitable. "They Can have someone 

sponsor message. :' MJI Interactive president 

Margant Shiverick says. "If there: a timely mats- 

tic Ilfurlllati011 Rpxlrt it Can Ix brought to you 

Ir' Jit1 Lube.Thth can extend .111011-air buy into 
a text promotion.' 

Rockwell say., "We have a Monthly cost tit the 

program. \tins h we try to underwrite with slwn- 
mat-ships. We've sold .1 couple of Clients into text - 

messaging programs. In the month of August we 

did blares lueslays where listeners would text in 
for downloads" 

Other sponsorship op.portmlities can be tied 
into pnmlotiuns. According to lànMli Jason. 

"When sou text with our systenl y di- 
ately get .1 bounce-back that tells you \slut tex -. 

ter you are. Let'% say we're looking for the I ( (.th 

texter for Mariah Cares tickets: it will say :Yotu're 

tester Nu. Si). to again. M.lriah (:are' tickets on 

sale for Staples Center for (Xt. 5: Obviously the 

promoters love this because Its promoting their 
concert air the advertiser.- 

But it's important not to force .unwanted mes- 

sages ma listeners. "It's not .a hoot building .1 base. 

so .1 lot of PI )..and GM. make the mistake of 
thinking this is like the new e- Mail:' Vibes 

Med1.Ìs l'hilbiu says. "So they'll get their list of 
numbers and blast out sponsorship message.. 

That 's a really f :1st %say to turn off your I' Is" 
I Lill eels that using text messaging to p rannute 

radio is .I no- br.ainer. "It'% thnefold:You get lis- 

teners. generate revenue and sew u11 top of the 

trends. because If that's where it's leading. then 
you've }rat to goo with it" 

Mass Appeal 
I he pervasiveness of texting is handle confined to 

just teens." The common thinking is that it's the 

youth formats. and we are finding that most of 
our atlìliate..ire in the youth formats. Tike (lilt 
and rhythmic:. MJI hmeractive i Shiverick 
"But we have a stlrprisingh- large number of 
Country stations. new. /talk stations Mid nxk st.l- 

titn.. It's much broader than people think. It'% also 

tt orkl log with some 25 -14 stations." 

Walker says. "Our burst- consuming radio 

stations that use it the most effectively and the 

most °lien are .a couple of our sports outlets.' 
WXYT /I )etroit l'1) Dan sly. the 

(:IBS Radio sports station has !wen testing with 
listeners "fit a couple of months nowt and wese 
gnsvu 11W database pretty decently. We can def- 
initely do main to gnsy it. We're working 
through the lxst sv.q. to gross the database. It% a 

learning pnw ss. 

"I've fiord the lost feedback is breaking sports s 

news, and our listeners get really exclttd about 

that" h. .xkb. "Waxen the 1)ttnrit Lions eft .1 preen 

significant player on a SantnLg we sent out .1 text 
nlessage.and I got madly good feedback aloof that 

/..uupillu says lie typically sets growth in the 

database after the station sends breaking news, 

"s% hick tells Mme th.tt guys .ire telling their friends 

and then they sign up. But I have fiord that that's 

syll.m people front the sports fìlrnl.at an. Most 

interested 

Radio One 11x11 i. opxM to utilizing text Mle.- 
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slging at the gospel. urban A(: and smooth jazz 

std she oversees. but the prumanv focus will 
lx stn urban WI ITA (I lot I(17.9) Atlanta. 

"Right nosy. the way that our cluster is mov- 
ing. the stain station is going to be the hip -hop 
station. With gospel. we're going to tn and do 

some things where people Can sign in to get their 
praise of the day.- she says. 

"On our urban A(: we're syndicated from lu 
.1.m1. to 7 p.m_ and we could really tuse'syndi- 
cated personality Michael liaisdeu wild .a text to 
hi. group telling theme .what he's going to he talk- 
ing about the next tart' 1 tall adds."With the jazz 

station. I'm thinking traffic reports are something 
they're interested in. They're very hunt a little 
older and they're just no-nonsense.- 

Shiverick notes. "I think that there is a pxreep- 
tion aluong adults that text nxssaging is all clots 
teens with their thumbs going on their phuut, 
all the time. But if you think about it. station - 
generated messaging is sending messages to peo- 
ple's fell phones. and anyone .would like to know 
when there 

'. a p.nrnotion at a mall or free gas at 

.1 gas station. Its just .1 gn.lt way of Reaching lis- 
tener. wherever they are. They don't have to be 

tuned in to be getting infitmlati )t Inxn a st.tiun. 
Once people got past that bias and see other sta- 

tions using it successfiulht it% really catching on :' 
Mena Laulihtd text messaging at eight ytnth- 

ttx'tlsd stations first: "Depending on how things 
go -which have prone very well so far- -we will 
take it fitnm there to other select stations. At the end 

of the day, text Messaging is .1 younger -end pnxl- 
uct. so we don't see that necessarily taking hold in 

some of our older demo stations, but it remains a 

possibility for some that an non 1-tie 

Braiker has non hope for reaching upper- 

demo listeners. "When you actually get into the 

statistics. the kids are obviously the driver and 

have seem the driver of the growth of text mes- 

saging. But ü- to it -year -olds are the second- 

largest demographic in gnswth and in total nuM1- 

Ixrs of texters. They're only marginally lxhind 
the 12- to 24- year -olds 

In line with the .tat Jason will likely bring the 

to i log' to newly launched rhythmic A(: 

KZI.A (Muteis 1)3.9)-'I os Angele.. KZ! As 
"audience is .1 little older than Kissers .ulthenie, 
and l'111 sun ewe will use testing. but perhaps not 

as heavily as I do on power: 

Making Request Lines Obsolete? 
With text messaging IseColnimg au ulcre.I.inglx 
popular sway for listeners to connect with stations 

and personalities. sill it lessen the effectiveness of 
request line.? 

Jason sot'.. "What% great alxlut text messaging lesslglllg 
i. th :m you can h sitting with %xlr friends in the 

car..It the Ixach or 'shenser. text uI anal woo can 

try over and oser again. But it's also gonad to inter 

act with the I )I li'e sea phone. I think they're 

both great 

Ro t-kwrll lxliese. text Messaging as destined to 

become the de Garr° need for contesting and 

taking requests. but .adds. "I still think situ need 

a mix: Call -in. Web-based contests, streaming 

has d contests. Right now about tea r., oÌour inn - 

tests are rxtiug -has d:' 
Ewen -tun: Mums 11111 adds," hoers au soh 

statute for that stn -air tY rnteut .1114.1 having ssnir once 
Ine.lnl stn the .ur. Ilut just to send .1 plc reply 

when it's not nect.san. for you to Ix on the air anal 

to just have that little torso of .opmnnnucuxxl with 
the on -.air stall is going to lxc°ule a hugger and big - 
ger part of .shat we too. I here's clout .1 third of our 
audience th.lt dtxn't h.11e home phune so the 'n 
using cell phones tit everything 

While there is a tremendous upside to text rne.- 

slging,Jason understands that it's not the oaly tool 
Ill the station shed for Cunnnunicnmg'sits hsten- 

ers: In today's ionlpxtitive ens inmillent. w(I have 

to ins orporme .dl avenuts. We uuhze our Web site, 

our 011-air Call -ill number, our textillg. our My- 
Space page. It: got to be multipl.uttunn" 

'A lot of 
PDs and 
GMs make 
the mistake 
of thinking 
this is like 
the new 
e -mail, so 
they'll get 
their list of 
numbers 
and blast 
out 
sponsorship 
messages. 
That's 
really fast 
way to 
turn off 
your Pls. 

-Jack Pltiöin 
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R &R Does Dallas 
A who's who of the industry's best and litightest gathered for R &R 
Convention 2006, held Sept. 20-22 at the Hilton Anatole in Dallas. 
Programmers, managers and air talent from virtually every radio 
format, record label honchos, artists, managers, group execs and other 
professionals debated, discussed, shared and schmoozed from early 
morning to late at night. 

For the first time ever, the R &R Convention co-located with the 
annual NAB Radio Shcwv " By presenting these two great events under 
one roof, it Was our vision to provide the industry with an opportunity 
to not only celebrate this great medium of radio, but to prepare for the 
ntanÿ exciting opportunities to come;' R &R publisher Erica Farber said. 

The R &R Convention was preceded once again by the Jacobs 
Media Summit. Over the next three days, attendees were treated to 
numerous format -specific sessions, first -rate keynotes, artist showcases, 
all -format tutorials and endless opportunities for networking, 
information and entertainment. The R &R Industry Achievement 
Awards, which were given out in individual format sessions, 
recognized the tops in the radio business. 

1. R &R publisher Erica Farber gets the party started by welcoming attendees to the R &R opening 
night cocktal party. L The al- format "Talking Heads of Programming" panel, drew such group 
PD heavyweights as, from left, Cumulus Media's John Dickey; Emmis Communications' Jimmy 
Steal; Enteroom's Pat Paxton; Clarice Brown, formerly of Jefferson -Pilot Communications; ABC 
Radio's John McConnell; and Journal Broadcast Group's Carl Gardner. 3. Epic artist Jessica 
Simpson stopped by the CHR/top 40 session to chat with programmers. 4. At the "Do Ma 
Shows Matter?" session are, from left, WPOW/Mianr MD Eddie Mix, WILD/Tampa APDJM 0 
Beata (who moderated the discussion), Universal Motown VP of rhythm crossover promotions 
Sujit Kundu, KPWR/Los Angeles musk coon nator W Fell Fel, KBFB/DaIas MD DJ Big Bink and 
WEMX/Baton Rouge PO J. Tweezy. S. KDGSMfichita PO Greg Williams, KVEG/Las Vegas PD 
Sherita Saulsberry, WQHT/New York PD John Dimick and KUBEJSeatt a APO /M0 Karen Wild, 
from left, at the "Rhythmic Redefined' session. f3. R &R senior editor Mike Boyle, left, presents 
Red ink's Danny Buch with his alternative promotion executive of the year award dieing the Rode 
Awards lunch. 7. Bowing for Soup frontman Janet Reddick blasts through the band's new single, 
"High School Never Ends," during the opening might cocktail party sponsored by Premiere Radio 
Networks and Zomba Label Group. 8. Trip Reeb, formerly with CBS Rada/Los Angeles, accepts 
the market manager/GM of the year Industry Achievement Award (markets 1-25) from R &R 
associate publisher Cyndee Maxwell. 9. Dreambox artist Esteban performed a set of nuevo 
flamenco sounds with his band, including his daughter, violinist Teresa, right, to open the Not 
Just Numbers, Big Boomer Bucks" smooth jau sales session.10. Randy Jackson, host of 
"Randy Jackson's Hit List," co- moderates the Rate -A- Record luncheon. 

to 
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L Ardor Records artist Blake O. kicked off the first CHR/top 40 session with his Oklahoma 

stylings, replete with a fuN complement of dancers. 2. Appropriately excited about wiring the 

2006 R &R Industry Achievement Award for CHR/top 40 personality of the year, KHKS/Dalas- 

based syndicated morning guy Kidd Kraddick, right. shares his glee with longtime friends former 

co-worker and R &R CHR/top 40 editor Kevin Carter. 3. Clear Channel senior VP of programming 

Marc Chase hosts the " kreide the Radio Studio With Whoop Goldberg" session. 4. Journal 

Broadcast Group's Steve Wexler, right, winner of R &R's market manager/GM of the year (markets 

26 -100) Industry Achievement Award, with R &R publisher Erica Farber. 5. Emmis 

Communications VP of programming Jimmy Steal was one of the "Talking Heads of 

Programming." g" 6. The Economics of Gospel" panelists included, from left. Worldwide Gospel 

president/CEO Kerry Douglas, WHA M emphis PD Eileen Colley, Malaco Music Group executive 

VP DA. Johnson, Zomba Group president/Zomba Label senior VP Max Siegel and ALW 

Entertainment president Al Wash. 7. At the Urban Industry Achievement Awards, WGCI- 

FM/Chicago took home prizes for station, PD (Elroy Smith), MD (Tiffany Green) and personality 

of the year (morning man Howard McGee). Pictured, from left, are Smith, R &R urban editor Dana 

Hall and former WGCI VP/GM Mary Dyson. d. R &R country editor* irector of country charts 

Wade _lessen congratulates Clear Channel VP of country programming Clay Hunnicutt on his 

company's wins at the R &R Convention. 9. R &R CHR/top 40 editor and Street Talk Daily 

overlord Kevin Carter, left. and Clear Channel/New York senior VP of programming Tom Polernan 

during the "Here We Go Again: Pop's 10 -Year Cyde" session. lQ At the Latin session "A New 

Marriage or Headed for Divorce" are, from left, R &R Latin sales rep Alex Corte:, Pillsbury 

Winthrop Shaw attorney Cliff Harrington, KVIB/Phoenix PD Josh Villa, Sony BMG promo director 

Karina Puente, Clear Charnel Radio VP of division Jim Lawson, R &R 

Latin formats editor Jackie Madrgal, Sony BMG VP of marketing and A&R Nir Seroussi, New 

York State assistant attorney general Terryl Brown Clemons and McVay Media VP/Hispanic 

division Luis Villarreal. III. Promosuite founder/CEO Rocco Macri, Leventhal Senter & Lerman 

attorney Peter Gould, KRNB/Dallas PD Sam Weaver, consultant Tony Gray and J Records VP of 

urban AC promotion Stephanie Lopez, from left, at the "Promotions & Marketing in an Eliot 

Spitzer World When Spitz Happens" panel. 12. Image 2 Records artist Tamia 

and her backup singers performed a mini- concert at the Urban/Urban AC Industry Achievement 

Awards cocktail party. n. R &R Industry Achievement Award winner Mike McVay, right, receives 

his award for radio industry executive of the year horn R &R publisher Erica Farber. 
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1. Gathered after the "Consumer Generated Media" panel at Jacobs Media Summit 11 are, 
from left, KAZR/Des Moines PD Ryan Patrick, Jacobs Media's Dave Beasing, WCSX/Detroit 
marketing director Jennifer Williams and WMMR /Philadelphia PD Bill Weston. 2. Aaron 
Bruno, frontman for Island Def Jam's Under the Influence of Giants, performs before the 
"Keeping Hot AC Cool" session. 3. R &R senior editor Chuck Taylor, left, with WBMX (Mix 
98.5)/Boston MD Mike Mullaney, who accepted the award on his station's behalf for hot AC 

station of the year (markets 1 -25). 4. Panelists at the Latin rhythm and rhythmic formats 
session "Bridging the Gap" included, from left, Upstairs Records president Jo López, 
KLOLMouston PD Bobby Ramos, Machete Music national director of sales and marketing 
Mickey Hernández, Radio Strategies consultant Michael Newman and KZZA/Dallas OM 
Dean James. S. Seen immediately after their CHR/top 40 session are, from left, R &R 
CHR/top 40 editor and Street Talk Daily overlord Kevin Carter, Clear Channel/New York 
senior VP of programming Torn Poleman, Edison Media Research VP of music and 
programming Sean Ross, WNKS (Kiss 95.1)/Charlotte PD John Reynolds and Zapoleon 
Media Strategies president Guy Zapoleon. 6. Jacobs Media president Fred Jacobs during his 
Q&A with NAB president/CEO David Rehr. 7. INO/Columbia's Chris Rice performs before 
the Rate -A- Record Luncheon. 13. Lightyear Entertainment vocalist Janita performed for a 

spellbound audience at the smooth jazz session "Label Confidential." 9. "Technology for 
Adults Only" included, from left, the Associated Press' Thom Callahan, Broadcast 
Electronics' Neil Glassman and WCSX/Detroit's Jennifer Williams. 10. At the session 
"Urban Trendsetters, For Leaders, Not Followers" are, from left, R &R urban editor Dana 
Hall, Music Choice director of urban formats Lamonda Williams, J Records VP of urban AC 
promotion Stephanie Lopez, KKDA/Dallas PD Skip Cheatham, WWPR/New York PD Helen 
Little and Def Con II national director of promotion Noah Sheer. 11. Panelists graciously 
abstained during the "No Puking Allowed" session. From left are R &R rhythmic editor 
Darnella Dunham, XHTO/EI Paso APD/MD Big Al, KBFB/Dallas night show hosts Keynote 
and Supa K, WZPW /Peoria, Ill., PD Don Black, KBXX/Houston PD Terri Thomas, KPWR/Los 
Angeles music coordinator W Felli Fel and KBXX/Houston morning man Mad Hotta. 
12. Enjoying the opening night cocktail party are, from left, contemporary jazz guitar icon 
and Peak artist Lee Ritenour, Courgette Records singer/songwriter Judith Owen and 
Rendezvous Entertainment CEO Frank Cody. 13. "HardOrive" producer Roxy Myzal, left, and 
Nielsen Entertainment's Mark Tindle, right, enviously eye Rate -A- Record trophy winners 
WWPR /New York PO Helen Little and the Hornbfow Group's Jamie Kittman. 
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L Smooth jazz luminaries at The World's Mightiest Marketing Medium" session included, from 
left, KJCD/Denver PD Michael Fischer, Peak Records' Deborah Lewow, KHJZ/Houston PD 
Maxine Todd and noted record executive and MR personage Bud Harrier. 2. R &R country 
editor/director of country charts Wade _lessen, right, congratulates Capitol Nashville VP of 
promotion Jimmy Kamen on his win of the country promotion executive of the year Industry 
Achievement Award. 3. Jazz aficionados grooved at the smooth jazz Club R &R, where vocalist 
Victor Fields performed a stunning set from his Regina Records CD "Thinking of You" 4. A 
post-show mug with Bowling for Soup features, from left, R &R publisher Erica Farber, the 
band's Chris Burney, Erik Chandler, Gary Wiseman and Jaret Reddick; Zamba Label Group's Joe 
Riccitelli; and, kneeling in front, R &R's Steve Resnik. 5. At the "Keeping Hot AC Cool" session 
are, from left, KRSK/Pbrtland, Ore., PD Jeff McHugh, Alan Burns & Associates principal Alan 
Burns, KALC/Dermr PO Dave Symonds, KEZK and KYKY/St. Louis PD Mark Edwards, 
KDMX/Dallas MD/midday goddess Lisa Thomas and WOMX/Orlando MD/night queen Laura 
Francis. 6. Clear Channel VP of news, talk and sports programming Gabe Hobbs makes a point 
during the FM talk session "Stop Singing, Start Talking" 7. Panelists at the "Texas Music. Boon 
or Bane?" session included, from left, KFWR/Fort Worth PD Rick Lovett, KFTX/Corpus Christi, 
Texas, GM/MD Dr. Bruce Nelson- Stratton, Big Machine artist Jack Ingram, GerrieCo Texas 
president Gerrie McDowell, Dualtone artist Deryl Dodd, Shane Media Services' Ed Shane and 
R &R country editor/director of country charts Wade _lessen. 8. New West artist Ben Lee kicked 
things off at the 2006 R &R Convention by performing a set at the beginning of the "Talking 
Heads of Programming" session. 9. Island Def Jam executive VP of promotion Greg Thompson 
during the Rate -A -Record Luncheon. l0. Razor & Tie artist Kelly Sweet demonstrated grace, 
poise and confidence as the opening act for the AC panel -not bad for a 17-year-old. 11. R &R 
Convention keynote speakers Steven Levitt, left, and Stephen Oubner, right, who wrote the New 
York Times best seller "Freakonomics," flank R &R publisher Erka Farber. 12. NAB president/ 
CEO David Rehr addresses Jacobs Media Summit 11, which preceded the R &R Convention. 13. 
KOST/Los Angeles' Stella Schwartz picked up the R &R Industry Achievement Award for AC 
PD/OM of the year -in a rare tie -with Mark Edwards of KEZK/St. Louis. Schwartz displays her 
award with R &R senior editor Chuck Taylor. 
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Profile: Bn,ce Mittman 

Title: Mittcom prradent/ 

CEO; Community 

Broadcasters executive 

VP/CFO 

Favorite radio formats: 
Rock, talk 

Favorite TV show: "I 
know this is going to 

sound ridiculous but I 

love watching the new 

HD MTV. I watch it 

every night." 

Favorite song: "Keep 

Away' by Codsmack 

Favorite merle 
"Cinderella Man" 

Favorite book William 
Manchester's "The 

Last Lion" 

Favorite restaurant: 
Orshi in Brookline 

Mass. 

Beverage of choice: 
Coca -Cola 

IHoh6Ms: Travel, golf, 

jogging 

E-mail address: 
bruce_mttrnan(a 

c om mbroadc a st er s.c our 

Former GM of WAAF /Boston finds new radio life 

as station owner and ad agency CEO 

Bruce 
Mittman 
By Erica Farber 

A 311 -year veteran of-advertising, marketing and radio, Bruce Mittman has a his- 
tory of successful startups and turnan)unds. His latest venture is Community 
Broadcasters, which he recently co- founded with Jim Levin. Mittman also runs 
Boston -teased advertising and marketing company Mittcom. 

"I started in id%e g at tising and media buying company and this year 

Mar-in X I collard ul Boston and then %vent to we will hill .bout 522 million. 
Arnold X (:u. where I eventually became a part- 
ner and an officer 

Getting into radio: "One of the accounts I 

brought into Arnold was WItO radio. I styes 

cluing all their. advertising when they had a 

th.Ingc ill GMs, from ( :husk (;oldmark to Bob 

-ish. About three months later, Rob brought Inc 
in his office and 'úd.'I II slake you general ..Iles 

manager if you accept the job totem -.Ind I'II 
double your salary. Silos.. me what your salary is.' 

I waste it do%vn on the paper. he doubled it and 

I became .1 general salves manager, never haying 
been in radio.' 

Moving into radio ownership: -After a couple of 
years I purchased WI(:E in Providence and was 

able to get the rights to Pnnidcnce College 
hockey and (basketball. I then purchased the Fox. 

WWFX in Bangor. Maine, a CI IL station with 
a I() share. That's where I met my current part- 
ner lint Lewin. %silto s-as my program director. 
sold those stations and then ran all of the mar- 
keting for Sheldon Adelson who owns the 

Venetian. I gin .1 call Irol il the Zvi% family. who 
sud they were hning their shirts at W'AAI and 

could I help diem. I took the job as GM at 

WAAIt %%Rich turned out tu be a great Ill -year 

ride. !hiring than time I treated .t station called 

Stair i)3.7 in Boston, W(1SX and rain those for a 

couple tif c.Irs .111t] then I gut tined fur the first 

time in my lite." 

Founding Mittro "I be,-.unc president of the 

I NX Itadio Network of lise stations and real- 

lied I wasn't pimp, tu Ix able to piove the bar 

limv.md so I resigned and started Mittcom. which 
I've lx g fior three dears. It i% an Aver- 
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lumping back iron radin rw nr r ,hi n "I love radio 

and needed to he back. My partner .und I felt dis- 
appointed by some Of the nt.ijur broadcasters. We 

want to ficus on pnxluct .nid fiel radio is at its 

best when it talks to the community so we call 

ourselves Comm unity Broadcasters and ficus on 

the conumuniri' 

Long-term plans: "We purchased seven radio sta- 

tions in two clusters: three FM. and une AM in 

Watertown. N.Y.. and two FM, and an AM in 

Ogdensburg. N.Y. Our goad is to acquire more 

properties in markets IIMI -plus and to get sonie 

synergies from being close physically and feed- 

ing off of advertisers heated in the Itiplc mar- 

kets we're in. 

Biggest challenge. "We're in a small community. 

It was run by Dave Manic fur many -ears, and 

%yc need tu demonstrate tu the that 

we are as committed to their tnnumuuit% ,IS I )ove 

has been .old then Ix able tu integrate mure 

strategic techniques and Ix able to L.ty that oil'' 

State of gad r. ''File nl.ijor tompanits are start 

ing to get hack to the core Ixnctits of radio, 

whiì h an reinvesting and developing product. 

They had their ,arils so fill with trying to inte- 

grate all thew properties. and now they are actu- 

,lh operating them ,ig,tin. the good news is they 

an upgrading the product. prom xotii g and getting 

hack to basic radio. The challenge is continuing 
to t,Ir%e out .1 lilt.Illlllgtlll shore. given all the 

alternatives .mailable to the advertiser 

ul your agency and radio responsibilities: 

"In advertising. my focus is on «ratq,,s': htìw to 
best create an impact and reach a nwrketpl ce. I 

we and experience salt. pitches fitou all the 

media and hot- they position themselves. Radio 
is nos- trying to build community the same way 

some of the Internet companies have. by using 

their come to create a database that they can then 

Market to and build off. Thos' are good strate- 

gies. That's important ti) JO advertiser. Ixtatise 
those .Ire the passionate listeners who I %%ant to 

gam a relationship with. Radio has the capability 

nu%s to build a tonlnumity. tpeti.11y if you h.I-t 
.1 Il C.11)1IIgtil fluster'' 

Career highlight: "I'm most proud of the talent 

1ve worked with and developed over the years. 

especially (Vie X Anthony. I put then) together 

for the first time as a kill-time team. A lot of peo- 

ple have worked with ale over the years and I we 

them all the tinte and the gesso news is we still 

have great relationships" 

"I never got tu run radio 

stations in New York or Lin Angeles 

Most influential individi:. "In purge g. I )all 

Grifi ii -an incredible broadcaster. Iu salts, with- 
out a tkxtl t, Bub Fish. Robby was just a great char- 

acter to emulate. and I still love him to this tin:" 

Ad, c for broadcaster. ''1le more client-focused 

and less focused on your own budgets and I think 
you will hit them:' 

'I love radio and 
needed to be back. My 
partner and I felt 
disappointed by some 
of the major 
broadcasters. We want 
to focus on product 
and feel radio is at its 
best when it talks to 
the community.' 

-Bruce Mittman 
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he 
TIMELINE 

Mike Bergin elevated to senior VP of 

top 40 promotion at RCA Music 

Group. Mike 

urphy named PD of 

HFS /Baltimore. Alan 

irshbom elevated to 

P /market manager of 

ntercom /Milwaukee. 

Ken Berry 

named station 

manager of KIRO and 

NWX /Seattle. Alan Oreman named senior 

VP of promotion at Gold Circle Records. 

ennis Winslow named PD of 

OGUPhiladelphia. 

Monte Lipman 

appointed VP of 

promotion at 

niversal Records. Jim 

am promoted to VP /GM 

f Cox Broadcasting/Tampa. 

Joe Reagoso upped to 

nior director of pop pro - 

oton at RCA Records. 

" 

Bill Bennett named director of pro- 

motion at DGC Records. Michael 

Peen upped to senior VP of promo - 

ion at Virgin Records. Rick Cummings 

amed PD of KPWR /Los Angeles. 

Lynn Anderson -Powell promoted to 

VP /GM of KIIS /Los Angeles. 

Howard Neal 

elevated to VP /GM of KFI 

nd KOST /Los Angeles. 

Joe Galante promoted to 

VP /GM of RCA /Nashville. 

t 

>' 

Tim Kelly w 
named PD of !"( 
WLUP /Chicago. 

Allen Shaw appointed VP of Summit 

Communications' radio division. Jack Baker 

named VP /GM of WEEI /Boston. 

John Bayliss named president of the 

radio division at Combined 

Communications. ABC agrees in prin- 

ciple to acquire WMAL- AM- FM/Washington for $16 

million. Cynthia Slamar named national director 

J ' i at Caribou Records. 
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THE SPIN 

Snow Patrol Wiens 
Close Race At Tripp A 

Snow Patrol's "Chasing Cars" 

(Interscope) climbs 2 -1 to take over 

the pole position on the Triple A 

chart with 428 plays, edging the 

Fray's "How to Save a Life" (Epic) 

by two spins and last week's chart - 

topper, John Mayer's "Waiting for 

the World to Change" (Columbia) by 

three plays. This marks the first 
time that the chart's top three have 

been separated by five spins or less 

in successive weeks. 

Further down the top 10, Bob 

Dylan's "Someday Baby" (Columbia) 

earns a second consecutive week of 
Most Increased Plays honors as it 

jumps 13 -7. It's Dylan's first appear- 

ance in the Triple A top 10 since 

"Things Have Changed" reached No. 

2 in May 2000. Dylan joins Mayer 

and Pete Yorn (9-8 with For Us") in 

this week's top 10 to give Columbia 

three top 10 tracks at Triple A for the 

first time since June 2003. Warner 

Bros. and Virgin are the only other 

labels to have earned three top 10 

songs in one week in 2006. 

*ea, 
r. i wl Q it 

AllihdkiAl a 
By Wade Jensen. Gary Tnst, Anthaty Colombo and Replwl George I 

Ludacris 
Cashes In 
Ludacris lands his fifth Urban 
No. 1 and second as a lead 

artist as "Money Maker" 
(IDJMG) soars 5-land takes 
the chart's Most Increased 
Plays (up 667) for the second 
straight week. Ludacris is now 
only one title behind 50 Cent 
for the all -time lead for No. is 
by a rapper at Urban. His 
other stint at No. 1 as a lead 

artist was "Stand Up" in 

November 2003. 

Joc Jostles With 
Chingy For 
Rhythmic Crown 
In the first Rhythmic No. 1 

deadlock since February 2005, 
R &R tiebreaker rules grant 
Yung Joc his second consecu- 
tive chart -topper on the list. 

The rapper's "I Know You Sec 
It" (Atlantic) ends the week 
with the same number of spins 
(3,968) as Chingy's "Pullin' Me 
Back" (Capitol), but claims the 
No. 1 slot based on being the 
song with the largest gain. 
"See" improves by 109 plays, 
while "Pullin' " stumbles by 
138 .spins. 

The last time the Nielsen 
B1)S- driven chart needed a 

tiebreaker to determine Na 1 

was the week of Feb. 18, 2005. 
when Lil Jon & the East Side 
Boyz prevailed with "Lovers & 

Friends" over "Disco Inferno" 
by 51i Cent, though each plated 
4,3511 spins. 

Aerosmith's 'Devil' 
Gets Its Due 
Aessxnnith s "l k yil's Got a New I )isguise- 

(Columbia) lands the Most Increased Plays trophy 

at Active Rock and I heritage Rock as it debuts at 

No. 31 on the limner and (caps 19 -3 on the Lit- 

ter. The I6- position .lints at Heritage is the KY- 

und jump of nome thon I i spots into the top the 
this year, tidlovving the 23 -3 move of Tom Petty's 

"Saving (;raie" (Warner Bros.) in July. Prior to 
21Mw., no record had nude a s Tar jump since 

the W.dltiusset. "f levee' in May 1991. 

Hinder Sounds So 
Sweet In Top 10 
Hinder scores its first top lie at CHR Top an, 

shooting 11-7 with "Lips of an Anger (Universal 

Republic). The nsck ballad from the Oklahoma- 

bawd band continues to enjoy mulutbrinat suc - 

cc c. also inhabiting the top In at Active and 

Heritage Rock, and closing in on the tip lo at 

Alternative and I lut .AC. 

Latin Chart Change 
Effective this issue, the rankings for all Latin charts 
WE be based on plays, as calculated by Nielsen 
BDS, instead of audience impressions. As is the 
case with R&R's other play -based charts, audience 
numbers and audience rank for each track can be 

viewed in the far right columns. In addition, 20- 
position latin Rock/Alternative and Latin Record 
Pool charts are reintroduced to the publication. 

Chesney Fattens 
Top 10 Tally 
V, rah .i gam .it I nnlli.iii audit-tux imptasiois. 

Kenny (home 's "You Save Mr" (DNA) rise, 11- 1 - 

to become his 27th top 10 on 

the Country chart. Now in its 

eighth dun week.(:hesney's 

smhde n one of two songs 

within the top In out have 

been On the list fewer than 10 

ssecks. Keith Urbans"Once in 

a Lifetime;' which rises 8-7, is at 

a noun: youthful six weeks. 

23 
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Want a fresh perspective on what's inside? Get out! 

Listening Like 
Your Listeners 

Kevin Carter 
KCarter@RadloandRecords.corn 

bark ill the day. when radio was still carried on smoke signals. it 

was recommended that to fret a new perspective. PI )s take a day 

oiE leave the station, nmaylx rent a hotel room and listen with 
fresh ears. As busy as we all are these days, we posed the ques- 

tion to several PI )s: What do you do to get a fresh perspective 

on your sta . 

For Chase Murphy. PI) of W FBC /Greenville, S.C., it's all about hygiene. "I take j a shower. Yep, all my brilliant pro motions conic from taking a shower ... not k) 

mention I bet- Zest -fully clean." Murphy remembers the old days of off -site 

jdrinking -cr. bninston g -but. as he says. "I also recall 

jwatching as others involved in the process would drop the ball j on what they were supposed to liollosa up on." 
Panics are another excuse for the staff to get together. rat. 

jdrink and "chew the radio tit." as Murphy says, claiming it's j the best time to let ideas floss' like fine liquor. But when he's 

alone he finds sitting in his new house's huge backyard inspires 

him. "I will light up a Cohilu cigar. pour a gin and tonic. and 

Stan scratching things down on a notepad while I throw the ball for my annoying 
dog. Slappy." 

WIHT (Hot 9').5) /Washington, I).(:.. PI ) Jeff Kapugi employs a handy short- 

cut- thanks to digital log. rs. he can crane a day's worth of listening into a couple 
of hours. "Sure. it's not live or in real , but I can lock down in my office or 

work for a half day out of the house and listen to an entire day in under three hours," 
he says. "Technology ... got to love it." 

Murphy 

Reverse Engineer Your Station 
WIOQ ((14)2) /Philadelphia PI) Rick Vaughn sets aside time 
to get out and listen like a listener. "I call it my 'listen day,' 

where I try and use the medium exactly the way my listeners 

would. rather than sitting in my house or a hotel room. It gives 

me a chance to get stuck in traffic like a real person." 
Vaughn says it's important to balance emotions -listen crit- 

ically like a PI) while putting the station in the context of real - 

world situa hat your average listeners might find themselves in. 

"1 cam a pad of paper and a pen in the car and take notes," he says. "On one 

hand, I'm critical of my station as the PI ), knowing I can go hack to the station and 

change it. but livening as a listener. I have to accept what's coming out of the speak- 

er as something I can't change-other than to tune out." 
Indeed. Vaughn and his peers know that radio is a competitive punch -button 

game --cone that he plays, too. "Every PI) has pop scores in his or her head for 
every song we play. If I'm playing a song with a pop sore of. say. 85. and my 

c petitor is playing a song ss'ith a score of I I O. then I'm getting heat at that 

nt." he says. 

"The advantage to getting out and listening as a listener is that it gives you a chance 

to reverse-engineer your station and give yourself the best chance of winning that 

punch -button coin flip as often as possible." 

Vaughn 

THERE'S MUCH MORE www.RadioandRecords.com 

Jr : 

NELLY FURTADO 

t ' 

CHR/TOP 40 INDICATOR I 1rr1s PLAYS 
AaI19T aawrt E PNOMOTA)N LAM. TV M. 

o 12 

20 

Qlaaaa61aTt16Aa swam 4014 36 
MTIMM11A4TrATMLSIfAT.sOOK0Q. AEIWmem1 MI5 -TÄ 

© I 
_- MAIM mama 400aaaalaAL 396S 410 

O : IM181119MIS1a4a ..LtMwE16111LSmR 305 MD 

Q 
O 

20 

10 

371 479 It1MISSIDT111a110a9Palsanw1s909 EBAr011OA1RmN4WSaM1A 

TMUfl19IMU1EAa arMaraA9oauaalaaa.otaW 3394 496 
9 MOP allllamow taaasYtaSa6 3001 474 

0 

© 

11111901811114apMaa198ALtsa6Ma IloaAr6a#M 2949 334 

1111116695 -31» 

AZTTa90I1MaMOaónaAtEaM WHIM -299 

U [t11111rMM1NqUlERE.111MliarrurATarsraaJ< AMAMI 42 
16 

29 

14 l5 

11AZOWLSaa1a1 amMIaMISAYA MO 
9IEMTaYaR/R9TAgMAAr me 

-72! 

.20 
9Dt11IwEtaro sMaoaw 62 
MM'1MM'oaeNtuT.>irlaraaT+[twalr soaaNErtto -475 

o 
0 
0 

M 1111111118A wow mom wow UN 72 
16 MU9MM1I1IEOtaiOQ .ISTAa16 0949 427 

6 TALL1s1111191sI9I111101m1a TOM. U39 ub 

t® 
t® 
® 
® 
ts3'I 

w WM= WIMtt.Aal4waaa s4sas.aldwtSE 1775 -20 

9 1311111UYMSaMAtaZ IDLT10111WWMItt1a4E WAN 486 
316 S 

3 

II 
9 
s 

IwIMOalQOawreAtram 86E4I8666666. 1434 

UYIa49a61aT1MMIUt.Ta /MOM 1507 .444 

1NATMA.1aAtlT.ullanOMOlauaall o7YaM 12 i 133 1qRTIN1ErMAMIu80RA0sr aaaar 
TMI6TIEE1s11s1I9ETarLLluTts InEES1I.Ta6urtl000 wE -36 

e 

e 
® 

^ rMEI61ElaLLrwRlro IsArRalsl 1b 447 
STOP OIaAnAtOalaLaWa mASOUtsIaM 61 _901 
Now 10 woo A Loa wow we 600 431 

I 

I 

d1aM1M1ilatraa onw 766 435 
NaLramn 735 .46 a>rlrMa9E1MMMTE1taMaorAlaa 

!11sIEl/asmwt lnarrwAAEt 316 

CJ MEt49alaaa saMla/OAf, p 

® 

aMIwwwal.lorwlla.la . tTtmalfO 166 

- 46 

45 
merso1NIaaOwsrlsa4wAt9w8Oa109 tEEaalaloL 

4 AMIITISaoomara.aAr.AAwLL scam s11 

14 IM9rsa8AT.woBQa at60M 472 -202 

® 

li 

NEW 

I NE W 

NOR Oat1MO6aA WADS 3a 453 
19aT sL11W9aaL1O10a. 749 37 Mai Nona. mom 

wt n 

I I 

IOeraivYaloSaALnWS6l mow amnia 342 47 
-51 117E9wEEMMwemc aoouw/onanwewrlEtc 340 

TtTU CANADA CHR/TOP 40 ru 
ARTIST NNW IPOOLDTCN LamL TW 

SOMA= AatanaRYA PRAM ac 662 

MOON MENU laws 179 

INITIONS TIGNIEW.DOOILSRAWIWGINOWIDOI AEIwtal wouaEESE, 

PAN AWAY aoaaot o f 
nMMIrM69wpwnnlrwM s1l.rrawALlarsat0l wawA.RlaMa 
TOO LIMA 100 U111 JOD EEtrraaaAaalpEMnaaar 
/aO111111OMlIi 1arllaawllGw49iTaaaM111 IvlrplsNMlwill 402 

S MU i Aaa. mum 4alarAaaaar 406 

DUY1011E tamo w_,j - 387 

s COMM IaLrluaa9 1osn10lwOWaar 30 
5 NATEMI summon ta um mommassuum 30 

11MIIlsMOT1Allali 1MaTwsa[OI auwbsdlawsratEaEEnaw 306 

AMTIO Wan NMI alanaaoaaa 9rAtsarac 304 

01181189 CYO s4alaSla ß 301 

7 CALL MI SIGN rONNM9011111 palma 141I 216 

10 OM OM 418000.8 OIrMOwraw 289 

FOR wit. !POEM SEPTEIMEA 24. 2006 

1 
.3g 

71 
A 
40 
.21 

.n 
.S 

5 
-40 

3 
4 
.p 

99 
.1 

.31 

N 

SEPTEMBER 714 2001 

www.americanradiohistory.com

www.americanradiohistory.com


1T/II. 

001 

2110 

M 

302 

31176 

303 

3301 

330 

1iJ0 

1A 
T70 

1 1 12 

K NIELSEN EMS * HRTPaWOKrOR 
CMRTIFEATONS STATUS TATS AUDIENCE 

&MINT I PROMOTION LAIR 1W I- rWaif RAIL 

S OCY6A0( IO WI(S) 
NIM MORON 

91 MUTTONS 
M PUSSYCAT ( IS FURRING SNOOP= 
FAR AWAY 
NKKEl1MK 

LONDON MIDGE 

1 

Ta 

AAWtITRRCOPE 

ROAORU/4R/01E 

Fe1DE WILIAWAEMANITRSCOx 

TOO UTTLa TOO LATE 
MX) DA FARR WILVRCAOUNOMPWERSAL AOTOWN 

I WRRI SRN: NOT TRAGEDIES 
PANAL! AT TIE DISCO a( MANE ETUILIOFT RALINIAVA 

LPS OF AN ANGEL 
POW 

(WIEN YOU GONNA) GIVE R UP TO ME 
Sr AN PAUL FTAT1. KEYSMA Cat 

ARTY NO OTHER MAN 
(NIKTM ADIERA 

SEXY LOVE 
NI YO 

Mac u 
(ASS[ 

OVER MY MAD (CAME CAR) 
OK FRAY 

lp U AND DAT 
(AO F(AjU WL TDMA LOOM 

21 4 W LOVE AMPOWf1/MOSTRQRsoFIAY >M6 E1D 10AN7 AA1wleARPLIIMLTA 2N9_ 
D O R TO IT 

UNERSA RERlI( 

VP/ATLANIK 

4776 M 6&385 

WOO 

7973 

6627 

61m 

5915 

670 

535 

4956 

4653 

4310 

4172 

307 

-336 

.533 

.164 

40 
430 

4111 

34 

,s 
-T0 

-95 

-NO 

ed 

S3.á32 

49.22(7 

39A21 

1 

11 

1 

11 

1 

7 

6 

7 

4 

S 

7 

3 

2 

3 

s 

T1 

CHERISH (FATLP%LS[ANPAU I TIE YOUai0007 SIK7NRA;A TO. 

GALLERY 
maw weir/ 
CRAZY 
GNARL SRAIRLIY 

PNALIFr All MACK 
MKT FEATURING TARS( 

NATE ME 
KUMMER 
CHASM CARS 
SNOW PATROL 

CALI. MI 1r11E1 YOIr RI SORER 
EVA RS(ENIE 

THAT GIRL 
FRANKS JOT MURK IMO* FRESH & CNAILONME COLUMBIA 

WHAT HURTS TIE MOST 
RAYM RATTS LYRE STTEET/IRLYWOOO 

CHAIN HANG LOW 
AIMS 

tan LIP 
(ARA ((ARAM (HALL L IO ARE 

E CAN'T HATE YOU ANYMORE 
NICK LA(HEY 

MALIATa 
N FLD. RPTA00 

EIOW STOPPER 
WMITT MK 

HOW TO SAW ALE 
TIE FRAY 

MINT W11111 YOU WANT ME 
ASSE EECMTEEV 

M.AOL 14011111111 TIM O11111RY TRU 
AT TLNSTML 

MONEY NAOMI 
LLDMMM OWING PHIL 
WE RMS - 

ARISTA/INC 

OOKWTOMIWIIVA 

SLOT 4-LOT/CAPITOL 

LMV(RSAIAMOTT711N 

PCLYppUAAWNTERS(aE 

* 
WIND-UP 

WARM 

MOIST IM 
MOOILIIOCANIGTURLNLLWALL 

NE W 

DAM CALIFORNIA 
REDHOT OIIFEPPERS 

H IRT 
01116TeMAOaRA 

ROOtA TIE MAIM 
FELT wo ((ATIIfcsnusAF0(VOf 
SMACK THAT 
AK 

12 
NILñ(EATIIIaL 70O1MNORT 

ONMEATLI1c(LRaN 

I016Y 

YDST AIMED 

HLUYWOLKI 

RELLNTLRSMKM 

DTP/OFF IAWDAML 

SRP/aF JAwA4iG 

MADRE 9ONWIfeIOR 

MKARWe6rrWaM 
K s 

769 

*MO 

-714 

.449 

.110 

4311 

><3A 

21212 

x722 

23.30 

1143111 

'LOW 

.,m 

VCR 434 

924 .17 

91'2 m 
07 -362 

SAE1 

4.10 

1 

2 

3 

s 

4 

6 

X 

7 

9 

I 
2 

ö 

0 

14 

1D 

A 

1 

6 

17 

23 

21 

22 

20 

30 

26 

26 

29 

24 

23 

27 

33 

37 

31 

40 

SA77 34 

33 

HURT 3HS 

CAW= ARM.. 
OKAING) 
K4á. WAIL MAX KSAR MIL U. 
wAO NAPE. WON. WOLF. WM WsiC. 
wE1OT. WMYL MIA WRIT. WIOp NCO. 
WAGS. WM WKS2. MM. MAN. AMT. 
WPM NWT. SOM. ANVIL WRVrP. 
vows. W. WAIL NEAT. IMF. PM 
Tm20NN20 

MONEY WNM Lib RNK PNNIAI 
CITRON JMOOAICJ 
KNEL KOKS. KSAf. KSPW, KWYE. ROM 
WOa, WR2. WONT. WIOT. RIM 
win vac. %N0. WK1C. WN11. WOK 
WROL WVOr.MTAT 

20 

1141447111 
Na,rPbbi 
610110 
OIL IAN. NHL Kwñ WOILWMß 
ANC. usu. walT, VROLw4f,wKa. 

ávi wü[T.WaLVAIRLTfNI 

N 

HOW TO MW A L 12 
TIE PM 
(EPEO 
CKEY. MOL RTrY[. wM4 'ANY; 
WHIT, TANE7T, AWL WWWp WEER 
WK)4 NEAT 

SNOW STOPPEI 
NA R 

RNO SOWATLM. 
KNIT. NIL (111212 WYE WAHL W W 
WFI K. WHIP. NM Mina 'onset 
*MVO 

12 

vifianro YOU GOT 
AYFPasrMid 

M IL ENE NA L 
AL 

WAIN 
MAY. MR WSW. RIM 

RING TIE ALM= 
S ows 
=HALA ) 
ARIA KE LSWANNL WPM MIS 
WRELMOU MM. NOW 

TU WW1 
IND 

10R óRLS* NNINGgML 
SIRI Ib I 

W02;teem wINL sau 
MT LOVE I 
AMP TbiRYF PAM TA 

MMa wwIML MLK 1RO61EK111 M14 
MINI WOO 

S LAOELY 1 SS I 
ERn.rr 
MBFLwIIEUNRY,IMDL WPM 1IP1T. 
wMOL wI0( 

MN= AT_ 
WERO 
Nmw Wm. K 
RR TonY RANI.. 
MINN OM, Hwy L. S 
AMA TTiEW Feet. Tl, M, Lew S 
N MY FrrNi. MwWr. 2 
RA. Mow TA S. A LdAM. O 

Aim MeFE, waMq On Te. MEAL O 
1UR URL S1A1 WrS L0 0 

NEW AND ACTIVE 
TIRE FLAK 
ARTIST I LALL /GAIN 

I KNOW YOU 
SEE IT 730/77 
Yam As FIE. Away L I.' ISHANA 
MLOCKA AO ROY SOUTH/ATLANTIC) 
1OTK STAMM 34 

340 
ANA:_ - 

(WC) 
TOTAL STATIONS 

479/19 

37 

COME TO ME 637/29 
ow* FM. NAM SArA.rr 
(SAO RDY /ATLANT( ) 
TOT& STATO& 

WHIN YOU WIRE 
YOUNG 
TIN Kam 
(TSLMNOMAI ) 

TOM STATIONS 

430/102 

54 

RING THE ALARM S43/2S3 
I.Y.E. 
KO(UMW) 
TOTAL STATOO NS< 45 

TIRE PLAYS 
ART6TIIAIEI IGAN 

ON M' OWN f2s/2I 
HeiF 
(UNIVERSAL MOTOWN) 

TOTAL STAMINA 32 

LOVE ME OR NATE MI (FK 
'OURS) 4S0/40 
LAIFSIE4A 
o(F AAMnoANL) 

TOME/ATOM 36 

SAY GOODBYE 
Chris e w su 

AVI /7011A) 
TOTAL STATIONS 

417/175 

WAITING ON THE WORLD TO 
CHANGE 479/91I 
Ms Wm 
(AWAN/COL ALTIA) 

TOTAL STATIONS 24 

EVERYTHING CHANGES 425/33 
UAW 
ULIP/ATLANTK) 
TOTAL STATIONS< 24 

MY LOVE 
JORAS ThWarleie FOI. TA. (Awzrmb) 
1027,100gWENI WI SSWKKK 46,44) 
411171174147.1A16111177.4111145 

UPS OF AN ANGEL 
10411r (AbE.r aAMAAAA) 

AM NaNIeF NWRVw Al WLAN34 WMR A 
NEINE M I%NIO 2i wK56 ri WMIO( 22. WPC 21 

* N1R1T 
¿TRlüle Ap1F11lra (i1( MIMIC) 
TFBKi 029. WAIN 2, MA'S 2SwaR.x 
WNW AWRY a0wc72.20 ACC) .a MAE TS 

* FAR AWAY 
NìáieA EbebE.wrnoANG) 
KILT A110RMEMMEV Ti KSPW .s wog Ä wKSS 

>+WLR xKEN MARNE ó WAITS .26 

* SNOW STOPPER 
ONMIIy Kane (B.d eP+ALwn) 
WOO A6 MSS .2% MMC6.21 XT2).2L WW2 ill MAN 
a KHR D, ER A, w160 W6 OM 15 

FOR WOK DOM SEPTEMMR 24. 2006 
LAMP Sw Nne+ is clan... charts morn Per rules and cymbal ePWr.m. 
Tn 00/m1140 HE 6 C. CMWeP AO Halms r. NcN.vaJy nNnAead M Wks, 
Iree*er Dim Ammo 24 Iwo. Aey. 7 aft. wog. CNIUTq AO..lwv dun cr.rmed 
d 69 mpsrmrm. (c) 2006 VIU Rw.Nme MEW k. Ae.iyn. n.m..d. 

25 

Quality Research, Quality Results 
Broadcast Architecture has been working with us since we launched (KISS -FMI M 2002 

and so far it's been a wonderful experience. 
As a diem of BA I duly vlahse their service, commitment, and team week 

No natter the distance, whether ICs thousands of kilometers or miles, 
we're ah4ays in constant common Caton via weekly e- mall*. IM;. or phone calls. 

That has made Broadcast Architecture a valuable member of the KISS -FM ham in Spain." 
Tommy Ferrar 

Program Director 
KISS -FM /Spain 
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RHYTHMIC 

Urban perspectives on what makes a station rhythmic 

Black Or White? 

Darnella Dunham 
DOunhampRadloandRecords.com 

he first station I 

tworked at was an 
urban outlet that 
served every genera- 
tion of black listener. At 

the time. hip -hop be- 
gan receiving more 

widespread airplay and that nude nie won - 
der slut defined a station as rhythmic. The 
response 1 usually received was. "They're 
white statiots that play black music.'. 

As dance music faded from the fonnat, 
rhythmic stations over the years became 
musically diverse -and so have their air - 
staffs. While it is great to see progra mmers 
become re open- ded, it has also 

made it more difficult to define exactly 
what rhytl is today. 

Capitol Records VP of promotion Goo 

Bivins believes there are musical diflèr- 
ences between rhythmic and urban. "On 
the rhyth side. it's a little different 
obviously because they have their own 
brand of more Latin -leaning hip -hop 
music. In that sense, I think these .are real 

rhythmic stations." 
However. artists who tit that descrip- 

tion can also be categorized as regional and 

thus may not be appropriate to play on 
every rhythmic station. "I think that su- 

ss ho do play them are rhyth , 

Bivins says. "But the ones who just play 

the sanie thing that's in the top 40 of the 
urban lists are really urban stations." 

"I've always felt that a station should 
be judged and formatted by the music 
that they play." Atlantic senior VI' of 
urban promotion Morace Landy says. "If 
the majority of the music that they're 
playing is urban, then that's what they 
should be. The issue is what percentage 
can they get away with before they're 
called something else." 

Bivins says. "It's just presentation and 
the jocks they line up on the air. The 

jocks may sound a little bit more rhyth- 
mic. but they're really playing the same 

urban hits that every other urban station 
is playing." 

Urban KVSP /Oklahoma City general 
sales manager Kevin Perry feels frustrated 
since he e petes for advertising dollars 
against hip- hop -friendly sta in his 

market and nearby Tulsa. "Agencies and 

local buyers buy the rhythmic stations 
over urban because they fed. with white 
I)s, it's a more mainstream format even 
though they play 70% -t10% of the same 

music," he says. "Yet urban stations truly 
serve our community and we have a 

tremendous crossover. It's very unfair." 
"To me. it's a combination of who you 

serve and a combin of music that 

you're going to play," Bivins says. "If you 

dbn't play any R&D at all and you have all 

black presentation. maybe ypu should he 

rhytl R&B is kind of unique to blacks 

and urban ferules." 
While Landy has strong feelings 

about hose a station that plays a high vol- 
ume of urban music should be classified, 

he does understand that it's not a cut - 
and -dry issue since urban music is strong 
on many formats. "Urban is dominating 
all of these so- called charts," Landy says. 

"So much. it really should be just one 
chart. It's amazing still that we have so 

many charts, when really it's urban 
music that's getting played." 

"Society doesn't mind who they're 
listening to." Bivins says. "But black 
culture is so mainstream through radio 
and hip -hop." 

Regardless of what categories stations 
that play hip -hop and R &B are put into. 
it is certainly a positive development that 
listeners and progra IN are embracing 
music because it's gtxxl and not avoiding 
it because the artist is a different race than 
the t.Irgct lknit) of the audience. R R 
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URBAN 

YouTube fires up Harlem song and dance craze 

'Chicken Noodle 
Soup' Boils Over 

Hillary Crosley 
H Crosley@RadloandRscords.com 

bicker noodle soup is Campbell's pride. but thanks to 
YouTube. it's now also a Harlem song and dance craze that radio 

Chas picked up on. Produced by 19- year -old Troy "I )' Wektar" 
Ryan and written by his I(1 -year -old friend Bianca "Young l)" 
I)uprre. "Chicken Noodle Soup" bean ring on New 
York's tern scene in the spring. Now the song's dance. a c - 

bina ' f p ping your arms and wobbling side to side. has become a YouTubt 
pha And ga- nerd I)l Websur a teal with Universal Records. 

"I started out I )J'ing and tl ing parties in I Won." he says. "And I met Young 
B through my parties. She tame I day just messing 

a d and singing 'Chicken Noodle Soup' and it dad 
good. So we recorded it. and M -how it leaked out. So I just 
started playing it at my parties and the kids made up the dance.'. 

Webstar nude the Harlem rounds. in May. s g 

"Chicken Noodle Soup" at various teen venues. Then one June 
day. "Chicken Noodle Soup" played while WQIIT (Hot 
97) /New York 1)J huff was recording live f he Rucker 
basketball court. Seeing the crowd's visceral reaction to the 

sung. 1w asked Webster tiff the record. 

(hie month after Fnuli- had been playing the record on his Hot 97 mix show. 

WHTA /AtLlnu And KPRS /Kansas City picked up the track. For the week ending 
Sept. 24. "Chicken Noodle Soup" received 1.392 spins and roosted at No. 25 on 

RdcR's Urban dun. 
"I )1'd a party fOr M0111a teenagers in July and. like. 311 kids requested the song." 

KPRS PI) Maroon Fear says. After he told OM Andre Capin about how "Chicken 
Noodle Soup" was the most-requested song at a local high school event. the station 

put the song into nt.tion and it slut to No. I in requests. 

The song's steady rise up the than is also directly linked to the YouTube Hulce 
tram, that it inspired. "People like songs that have a (Luce to it," Fear. says. "African- 
Americans are innovators of dance. We are always ahead of the curve in creating 
[lance e or group dances." 

Tagus apparently ague. They are fil g and posting on YouTube their versions 

of the Harkin dance -I! 113 videos at List t . 

"The first week we plavtd the song. the kids castle to my party and put the song 
On YouTube." Websur says. "And over 410 NE I people put it on video- sharing sites. 

and I gauss that's how the song spread." 

In early August. Universal /Motown president Monte Lipman cut a label deal with 
the Harlem native. 'The quickly nude "Webster Presents ... Càught in the Web" 
dropped Sept. 26. Y g IS has a solo project dated for first -quarter 2íN17. In addi- 

to All opt. g remix of the single featuring Chris Brown and Ludacris. 

Campbell's and Pepsi are waving branding deals at the young producer. 
But Webstar is just happy people are listening. 
"People are scared of teenagers these days and I don't know why." he says. "But 

the !MTV Video Music Awards' really let me know I was accepted; when people 
like Hulk Hogan ask me to perform at his daughter's birthday party -I've watched 
this guy s e I was in Pampers." k R 
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Charleston, S.C. WJNI WEUP -AM 

WXTC -AM Indianapolis WTLC -AM 

Charlotte, N.C. WPZS Jackson, Miss. WHLH 

Chattanooga, Tenn. WNOO -AM WOAD 

Cleveland WABQ -AM Little Rock, Ark. KHLR 

WJM) AM 

Luun. due. Ky. 

Memphis 

Montgomery, Ala. 

New Orleans 

New York 

Norfolk, Va. 

WLOU-AM 

WBBP-AM 

WHAL 

WLOK -AM 

WHLW 

WXVI-AM 

KHEV 

WYLD-AM 

W THE -AM 

WXEZ 

Philadelphia WDAS-AM 

WPPZ 

Raleigh, N.C. WNNL 

Richmond, Va. WPZZ 

St. Louis KATZ -AM 

Savannah, Ga. WSOK AM 

Shreveport, La. KOKA -AM 

Washington D.C. WPGC -AM 
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CHRISTIAN 

Meeting listener expectations with your station Web site 

Beyond The Online 
Brochure 

Kevin Peterson 
K PatarsorrfiRad IoandRacods. com 

s radio strives to expand its relationship with listeners through 
other media platforms. one of the first places to start is by taking 
a long. hard look at your station Web site. Is it reaching its full 

interactive potential. or merely a static page filled with jock pic- 
tures and j playlist? 

Unfortunately. "Christian radio station Web sites, with rare 

exception. are not completely past the brochure stage." Salem Web Network VP 

Rick Killingsworth says. "If you're going to ask people to come hack more than 
once a month. something better be there for them. and it better be changing fre- 

quently. And it really needs to be about their needs. not just 
about what's going on at the radio station." 

Realizing the essential role it will play in radio's finure, 
Ennis Communications opened a separate new -media divi- 
sion. Known as Ennuis Interactive, the unit is headed by VI' 
Rey Mena. 

"The first thing I like to remind stations is the fact that their 
Web site is not some ancillary offshoot of their brand ... it 

KNIMspar+orsh 
their brand." Mena says. "A listener who goes online to a su- 
tion's Web site will be kfi with an impression of that station -good or had. 

Therefore. it is extremely important that you take the same care managing and build- 

ing your Web site as you do with your on -air product." 
Mena says stations typically make one of two mistakes on the Net. "Either they 

treat it like a brochure and forget about it. or they troy to be too ambitious, only to 

find themselves in a position where they can't consistently maintain what they have 

created. So whatever you do. be consistent." 
On Mena's list of "must haves" for any station site are information on the sta- 

tion. its events and promotions. photo galleries. jock pages. show pages and the like. 

"At niinimunt it is all about meeting expectations," he says. "The key thing here 

is for a listener to find on your Web site those same content elements they tind on- 
air. If you have great progra g that your listeners would also like to access at 

their convenience. make it available in the form of podcasts." 

'It really needs 
to be about 
your Web site 
visitors' needs, 
not just about 
what's going 
on at the radio 
station.' -Rick 
Killingsworth 

'Take the same 
care managing 
and building 
your Web site 
as you do with 
your on -air 
product.' 

-Rey Mena 

Unlike radio. new media has no time constraints. In today's 
on- demand media world. radio should offer "this same flexibil- 
ity with your progran g when it makes sense," Mena adds. 

"The more time they spend with your brand. the better the recall 

they will have if they get an Arbitamt diary." 
According to Killingsworth, su s must choose between 

two distinct paths when formulating digital strategy. 
"One is that it is an extension of the radio station itself -a 

support vehicle. a complement and a place where you find out 
more about what's going on at the sta and things that are 
mentioned on the air. The other school of thought is it can he 
a local community portal that reaches an audience that's larger 
than the radio station itself:" 

Based on the results of a recent survey of visitors to Salem 
radio station Web sites, Killingsworth says the No. I reason lis- 

teners come to the site is to listen online. "It's kind of stagger- 
ing to me. if ydu walk around most office buildings. how foss 

radios are sitting on people's desks these days." he says. "What 
I tell our radio stations is that if you're not on the computer. 
you're not on the dial at work.- R R 

.\cyt week: Mena and il'illini:suvnit take pou beyond lid, >itr b,eL, 

Chris Tomlin 
see the morning 
in stores now 

"made to worship" 
#1 AC Monitored #1 AC Indicator 

For Promotional Information mean Josh Laacitch ilauritcheansiamg.cosm 
Tr.......« dl .+... 
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CHRISTIAN AC PANEL - 46 STATIONS 
Atlanta WFSH Detroit WMUZ 

WVFJ Grand Rapids, Mich. WCSG 
Birmingham, Ala. WDJC WJQK 
Charlotte, N.C. WRCM Greenville, S.C. WLFJ 
Chattanooga, Tenn. WBDX Houston KSBJ 
Cincinnati WAKW Indianapolis WISG 
Cleveland WFHM Jacksonville, Fla. WCRJ 
Colorado Springs, Colo. KBIQ Johnson City, Tenn. WCQR 
Columbia, S.C. WMHK Kansas City KUC 
Columbus, Ohio WCVO Los Angeles KFSH 
Corpus Christi, Texas KBNJ Louisville, Ky. WJIE 
)allas KLTY McAllen, Texas KVMV 

Miami 
Milwaukee 
Minneapolis 
Nashville 
New Orleans 
New York 
Omaha, Neb. 
Orlando, Fla. 
Phoenix 
Portland, Maine 
Portland, Ore. 
Roanoke, Va. 

WMCU Rochester, N.Y. 
WFZH Riverside, Calif. 

KTIS Sacramento, Calif. 
WFFH Seattle 
WBSN Springfield, Mo. 

WAWZ St. Louis 
KGBI Tampa, Fla. 
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KLVA 

WMSJ Washington, D.C. 
KFIS 
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WRCI 
K SGN 
KK FS 

KCMS 
K WND 
KHZR 
WLPJ 
KKCM 
K XOJ 
WCTS 
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COUNTRY 

-A 

Indies underrepresented, icons snubbed 

Rethinking Country 
Music Awards 

Wade Jessen 
W J.ss.n@DR ad loandR.cords.cote 

hr 611th .unnl.11 ('uuntry Music Assn. Awards are a month away. 

Induur.ul.d%slsufthr tiff this years show (R&R.Sept. 
s pnunpted a written response from RPM Management's Scott 

'inl.nt. whose Client renter includes Tim Ma; rasw. 

"While in general I agree with your commtents in your col- 

umn. I think you overlook a major issue with respect to the 

(:MA Award -and that is the exclusion of independent record e - 

panics from the prowess. By my count. three out of 55 possible CMA s 

(or 5.5 %) %vent to independent record c panics (excluding the musician category). 

Contrast that with the R&R singes chan one page later in the magazine where 21 

out of (.4I singes (35 %) are from independent labels. The lets change slightly if 
you include Lyric Street Or . y) as an independent ---six out of 55 CMA 
tu : (11%). while the her of chan singles from independents would rise to 

26 out of 611 (43.3 %). 

"If this is indeed c ,'s higgast night. it should he inclusive and repre- 

sentative of what is going on in the real world with the country fans. 

"I ant also troubled by the nearly ide -al awards voting processes for both organ - 

izationsthe (:MA and the Academy of (: ry Music!. I personally prefer that 

these organiza ' distinguish themselves by creating differing ways to do busi- 

ncss -much the same way Nielsen Broadcast Data Systems and Mediahase distin- 

guish themselves. So in the end. it may be the industry speaking or it just may be 

a of the industry speaking." Siman can be reached at scott(arpntweb.coot. 

While we're on the awards subject. in recent years country music's awarding 

bodies. CMA and ACM. have grappled with the issue of TV for their Hall 

of Fame (CMA) and Pioneer Award (ACM) w' s. (In the spirit of full disclo- 

sure. I ant a member of the ACM board of direction and chair that organiza t' 

special awards committee.) 
Viewership apparently suffers during hall of fame segments. which has led both 

organiza to either el- inductee speeches altogether. or in the shameful 

case of Carl S h three years ago. the venerable star was only allowed to sand and 

tip his cowboy hat to the cameras. While one can empathize with ratings issues. 

snubbing industry icons on their biggest nights by not allowing televised accept- 

ance speeches has prompted a lot ofgrumbling. The bursting quest' for the 2t11Wo 

inductees. which include Stony Janus. Harold Bradley and George Strait. is how 

will the (:MA handle this issue when they induct a younger. still productive and 

relevant hit raker such as Strait? 

Pioneering artists and other perfim ' g inductees are the very people who 

built the industry and toiled to lay the foundation for the international success and 

acceptance for Country music. and that wasn't easily achieved. If the industry's 

awarding bodies insist on Continuing to publicly express reverence for country 

music's icods. they c- have it tooth %s-ays. They cannot pat industry pioneers 

on the hack with hand and simultaneously tell them they aren't worth the 

quarter -hour of TV time it takes to honor them appropriately. 

This wear's CMA Awards should be a starting point for mending the toni 
fences that the A(:M and the (:MA have in this particularly thorny area. Either 

give thrum the TV time they so richly deserve or stove this category off the 

.bows entirely. RR 
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AC /HOT AC 

Recurrents rule, currents next, followed by '90s and '80s 

AC's Ideal Playlist 

Chuck Taylor 
CTaMlore0RadioandRecords.cpn 

he things change. the re they stay the same a fitting 
mantra for AC radio fi)r cure. Not surprisingly, the adult -driven 40 format primarily relies on recument and gold tides to drive the j day's sic. 

Ra R inIonttally surveyed pnwa ers to find out just what mix nukes the iertict playlict. The results% All remain confident in a variety Of hits from the past three decades. noshed with e gh currants to nuintain the at -work 
appeal that's a hallmark of the dial denim 

Adding a little science to the eyua ' reveals mirror results. Hot AC /AC chart monger Gary Trust surveyed the top 110 titles currently played at R&R's chan- 
contributing AC stations -20/. are currents. with the remaining »1r,. comprising 
jr current% from this tkcade and gold from previous decades. 

"AC has always been the thief on the dial. stealing hits from other formats." says 
( :had perry. OM /PI) tier WWLW /Morga n W.Va. "Let's swipe a tittle coun- 
try. some classic nick, a few Christian titles.. rhytl oldies. classic hits, and 
add r little disco. '80s, Motown and top 441. No nutter what musical direction the f re takes. we'll steal the lest and call it our own." 

Scott Miller- Fiska, Il) of WIX)K /Clevaaxl, mess that "the perfect pltylist is still 
71r.-141r.. god. Its the nature of the foxnut. C ontfint and familiarity fit the texture of 
the (strut. regardless of whether they cone from pop. hot M. country and the like. 
'Recurrent.] give A(: just enough of a contemporary fed that keeps us relevant." 

Joe I Linn. M) ) for WRCH /Hartfonl, says. M .' tests with w n always tell 
us which way to go. The balance is pretty even between veen AC. hot AC. country. '71/S 
di.ru. %OS Motown. '$4k and currents." 

A look at Nielsen BI)S airplay data shows that recurrenn from this decade account 
for the greatest percentage of titles currently on A(: sta ' ide at 39%.. The 
most isopulrr come from Rob Thomas. Amu Nalick. Kelly Clarkson. Michael Hubk 
atni LOTS Lonely Boys. all ranking in the top 2(1. Further down, enduring acts include 
I)ido. Santatu and Michael McDonald. 

Cumin hits c next at 211'X., a la Natasha !Wingfield. Daniel Posvter. Nick 
Lachey and Janes BI ; fitllowed by '94k hits (18"0 from the likes oflioamie Rain. 
Stunia Twain. Sarah McLachlan and Savage (arden. l'he 'KI I. are third (14 "..). thanks 
to Ste gly bunt -fire hits from the Police. Journey, John Waite and ah. ye.. my 
favorite. Naked Eyes. 

The '71k e I much less attention from AC (W. ). with Eric Clapton. 
America and England Dan & John Ford Coley titles falling far btow the top Su 
nu Ily. And finally. the ' /elk (1'%.) have all but vanished from AC. with only Van 
Morrison clearing the IIN) mst- played titles. 

Despite AC's focus on the past. it doesn't meat the format isn't evolving. albeit with baby steps. !hill Kelley. VP /director of progra ' g for WMJX (Magic 
1116.7) /Berton. says. "We've seen currents test -like Hoxtbastank and Lifehouse- 
that we wouldn't have t -lied five years ago. We're also seeing strong tests on .1 

lot 4144 Is gold that was never played on AC in that decade. Modern English. Soli 
Cell. Simple Minds T Petty. I call it 'R and Michelle'. High School 
Re ' music." 
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Akron. Ohio 
Albany. N.Y. 

Albuquerque, N.M. 

Atlantk City. N.J. 

Austin, Texas 
Bakersfield, Calf. 
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Buffalo, N.Y. 
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SMOOTH JAZZ 

Do they remove the best parts of the song? Or help 
listeners better connect with the music? 

Radio Edits And 
Remixes 
Carol Archer 
CArcher @RadloandRecords.com 

diced ven s of popular art forms are ubiquitous because they 
slake products accessible acres a variety of media platfonlls. 

eIn sI111N7t11 jazz. radio edits have been the none for a decade. 
' 'e mainstream success increased spotloads and shortened 

I11 'sets. 
Conve I wisd holds that airing radio edits conveys 

the sense of playing more music. while making smooth jazz rodeo palatable to casual 
listeners. One progra r says labels do a good job of ed. . g "those 711 -plus- 
second improvise ' s that tuns off 1'2 and 1'3 listener." But KJZY /Santa Rosa. 
Calif., API) /MI ) Rob Singleton and afternoon jock Michael J. disagree. To their 
ears. edits "leave Out the bast pans of songs." so the station creates its own. 

Michael J.. an air talent of 25 years and a club -scene veteran, recently crafted 
edits of Narada artist Euge Groove's "Chillaxin," along with other currents by 
Wayman Tisdale. Mindi Abair and Brian Simpson. When saxoph ' Groove 
heard KJZY's edit of his six -minute tulle. artistic and commercial issues arose. 

In taking the listener directly from the second verse to the guitar solo and the 
outro jam. the edit eliminates the second chorus (all hook) and the bridge. which 
( ;rove calls the songs payoff I lowever. he pegs the edit "a player's dream." And 
coming slier almost six hs of airplay. it put a fresh twist on a familiar song. 

"I remember hearing pop songs done that way on L.A. radio a few years back; 
I'd rush to the store to buy the remixes." Groove says. "It would be cool to take 
it even a step further and have complete remixes available of songs that have been 
around for a while. Its easy to get them up on iTuncs if fans are moved to buy 
the renlix, and MySpace is another way for fans to buy music straight from a 

band's site." 

Keeping Familiar Songs Fresh 
Verve artist Abair concurs. "Remixing is editing tiros a thousand. It's a viable 
way to keep familiar songs fresh and cool." the saxophonist says. "Everyone in 
pop does it. from Mack to Jewel to No Doubt. and each song is done by really 
cutting -edge renlixers." 

Remixes aren't just for dance clubs any re. They allow artists and produc- 
ers to "take a song. change the fonn or instrumentation and give it a completely 
different feel." Abair says. "1)J Panic remixed my song 'Lucy's,' which was so 
cool. She brought me in to beat -box and cut a few more vocals, all of which she 
used. and the song took on this whole new quality. I'd love to explore that more 
with jazz. That's what jazz is after all, improvisation. right? We improvise solos, 
why not fionn and feel too ?" 

WQ(;I) (CI)I01.9) /New York 1'I) Blake Lawrence frequently takes the blade 
to wogs that have already been edited fir radio. either cutting them down fur- 
ther or even staving from scratch if he was serviced with the original. "Getting 
full Clh from labels consistently would allow us to he more nimble in creating 
edits." he says. 

Groove says KJZY's edit cut the song structure of "Chillaxin" by removing 
the bridge. "The cult dit would have made the song inc plete as a first 
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listen. but since it had so many lInpres. s betire it was 
introduced. it works. Imagine an outtake ven. of your 
favorite movie; you really enjoy it because you know it so 

well first. but if it was your only exposure to the movie, you 
might not get it. 

Looking From All Angles 
"As a player and a writer. I look at my edits from all angles." 
the saxman says. "Writing has been my biggest challenge and 
the greatest satisfaction of my solo career. so 1 probably edit 

more from the perspective of song 
structure and tend to favor tl)e part of a 

song that was st difficult. that pushed 
me the hardest. generally the bridge - 
the payoff." 

Like most smooth jazz artists. Abair is 

actively involved in editing her singles. 

It's an an to take a song that was recorded 
as an epic adventure and pare it down to 
get the point across in as few notes as pos- 
sible. she says. 

"For radio. it's all about getting a song 
to speak to people and grab them." Abair 
says. "It can't go on forever. and you have 

to leave people wanting more. Some- 
times it's as simple as cutting down the 
outro or shone g the intro. Other 
times it's more like surgery-you go in. 
take out a guitar solo or cut down one of 
my soaks, and that always hurts. But in the 
end. it's about getting the song to speak 

to people in a concise format. That's an 

art, and we definitely take our time to 
make sure we don't take out the wrong 
things. but highlight the important parts 
that make it special." 

'The custom edit would have 
made the song incomplete as a 
first listen, but since it had so 
many impressions before it 
was introduced, it works.' 

-Euge Groove 
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INTRODUCING 
THE WORLD'S FIRST SMOOTH JAZZ SUPER STATION 
FROM THE COMPANY THAT DEFINES SMOOTH JAZZ 

BROADCAST ARCHITECTURE'S 

Limmiummiummmi., 

NETWORK I M 

V 
24 HOURS A DAY, 7 DAYS A WEEK 

The Smooth Jazz Network is the first full time, turnkey format of its kind. Containing unparalleled 
programming and content, it has the innovation, quality and experience that is 

synonymous with Broadcast Architecture. 
Features include: 

QUALITY PROGRAMMING 
VETERAN AIR TALENT 24 HOURS A DAY 

SMOOTH JAll WORLD PREMIERES 

LISTENER INTERACTION 
LISTENER REQUESTS, PHONE CALLS AND DEDICATIONS 

CUSTOMIZATION 
LOCALIZED ARTIST DROPS AND QUICK INTERVIEWS 

AVAILABLE AS A FULL -TIME FORMAT OR AS INDIVIDUAL DAY PARTS 

CUSTOMIZED SALES KITS AND COACHING 

COMING JANUARY 200- 
PRE -LAUNCH DECEMBER 2006 WITH 

A SMOOTH JAll CHRISTMAS, 

A FULL TIME CHRISTMAS MUSIC MIX 

A NEW DIMENSION OF SCJIUU 

BROADCAST ARCHITECTURE® 
818.461.8016 
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ROCK 

Food for thought when assembling annual budgets 

Show Me The 
Money 

Mike Boyle 
M BoyleatR ad I oa n d R ttcords.colo 

he saying goes that there arc only two things you can count on 
tin life- -death and taxes. To mime, the process of preparing and 

press ' g an - al budget for a radio station's programming 
and marketing departments c s in a chew third. and it's some- 
thing many a patties will spend ' on in the coining weeks 
Js they prepare for 21017. 

TI contnum theme we heard as we asked around .bout submitting budg- 
ets was to go in knowing slut its Ove and take. 

"The nxet important thing to understand is that its a balancing act.- Clear 
Ch 1 heritage rock WZZO /Ails it PI) Tori Th s says. "lie ready to 
defend your Ixeition with facts and reasons why you're asking for the anxnuns you 
arc. Salaries usually come through as cost -of- living increases. and pan -time hours 

are a huge issue and I'm always defend- 
ing that. especially Ixcaus they help us 

a lot with our greet events." 
Another tool to have ready is plain 

and plc c sense. 
"Remember in the big corporate 

world that how your first two quarters 
go dictates how the second half of the 
year will go." Cumulus heritage rock 
WRQK /Canton. Ohio, l'1) Garrett 
Ilan says. "So if you're p(sitioning 
your p ' . and marketing 
money in the spring of the year. and 
you're continuing with ratings success 

and revenue growth. you can look at 

the second half of your year as being 
able to execute some of your promo- 

al and marketing ideas." 
Working hand -in -hand with others 

to make sure all bases are covered is 

essential to nuking a case for funds. 

Emmis heritage rock WLUI' (the 
Loop) /Chicago l'I) Tim Dukes says, 

"T r m t my King, our director of market- 
ing and promotions. puts together .t 

budget for all the marketing projects, 
whether it's television, outdoor, direct 
mail. etc.. and together we mold it into 
the overall budget plan." 

Greater Media active rock WItAT 
(the Rat) /Monnmouth -Ocean PI) Carl 
(:raft also works with his marketing 
director to ensure there is ey in 

A Suit's 
Viewpoint 
You've heard from programmers on 

the budget process. What does a suit 

have to say about the process? Here's 
Saga Communications executive VP 

Steve Goldstein 's take on the annual 
ritual. including an idea to steal. 

'Program directors in our 

company have been drawn into the 

entire budget process. They are more 

aware than ever of the overaN goals of 

the station, the cluster and the com- 

pany. We have so many constituen- 

cies to factor, including listeners, 

advertisers and shareholders. 

in a tough market, it seems there 
is never enough money to go around. 
We end up prioritizing based upon 
several factors including the competi- 

tive environment recent ratings his- 

tory, sales needs, etc. 

"Frequently, however, it forces us 

to become more creative. Our Is 
Moines rock station, KAZR (Lauer 

10331 had listeners create TV com- 

mercials for (al S10,000 (prize], and we 

ran the winner on the season finale of 

Fox TV's show 24.' We received a lot 

of chatter and created an even." -44B 
the budget for p but 
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remains realistic. 
"We shoot for the mhoon .utd scut to hear 

hack from corporate.- 
Craft also says he sets aside a big portion 

of his pronurtiun.d budget for things that 

help increase TSI.. 
Like the others. Ilart also works with 

his marketing /promotions director. but 
takes another step in the process before 
suhmnittiiIg. 

"I also have a candid conversa with 
the sakes manager as far as what they see in 

the market fir growth for the c g year. 

"The nmotto is." I fart says. "trite the top 
line to deliver the hott line." 

Things arc often needed that don't fall 

into the progr g and marketing 
budgets. but it's still important to get them 
into the capital -expenditures po of a 

station's budget. 
"Vans. nasots and tents need to look 

good. and we always get the monies to do 

these things." Crmti says. "The key is to be 

aware of them. alert the right people and 

make sure the monies are put aside... 

Perhaps the best budgeting advice is an 
observation from I )takes. "Every year, alter it's 
done and approved. there's always this great 

WOK' of reliet." he sass. "We all say, 'OK. we 
don't have to worry ahmt that for another 
nine or III months.' However. it's smart to 
think about it all year long, because if you 
want to do anything new in the upconmiug 

year you'VC gut t to plan fir it in the current 
year and nuke sure you have buy -in fine 
your VI' of pimgr ' g and /or GM and 

everyone turther up the fixed chain." R.R 

SEPTEMBER 29, 2006 

www.americanradiohistory.com

www.americanradiohistory.com


4.734 

3304 

1310 

3.751 

ALTERNATIVE 

THE BACON TE 

td 
1 1 14 

o 

1 

a 

12 

s 

7 

5 

Q 

7 

1 

2 , 
-44i 
s! 

s 

TITLE 
MIST 

NIELSEN KOS * IlTPREDICTOR 
CERTIFICATIONS STATUS 

Alma T PIOIOTON LABEL 

TOLL IS MANN 
amOfOMNMWs 
rims TOu WINE YOUNG 
TIE KILLERS 

ANIMAL I HAIN MOM 
TWEE OKYSCAAD 

THROUGH GLASS 
STONE SOUR ROAOBIM[R)OA6 

THE MARY OF JANE t 
RARBCaKMIM AOU7WOD 

THE KILL mum am 
10 WOWS TWAIN 6eORTAI/VBKAN 

CALL NS WHEN YOIrRE MEER t 
EVAIISDIRE wFOV 
IMAM VO HS ILSE PAM6RE MST NN7rilIYYS * 
MONiLMN>WNIE ENEWs 

ND.10WK5) 

YS 16.11910 

waaRl*. 1973 .27 5326 2 t 
ISIAMDOAL 

A4/701111,4 

PUT nap MOIMIY team YOUR MOWN a 
)ET 

KNIGHTS OF CYDONIA 
MUSE 

MSS MIEOW 
AlI 

ups OF AN NOOK 
MMIER 

THE POT 
TOO 

IRO( 

TO EE LOVED 
PAPAW/EN 

READY TO FALL 
RIFE MAOIST 

FACE DOWN 
THE RED AMPLE APPARATUS 

STEADY. AS SHE GOES 
TH RACONTEURS 

ORIGINAL ORE 
WOMAN 
LAND W CONFUSION 
OSTIBOD 

CEASING CMS 
SNOW PATROL 

HON T GOSS AGAM 
OK CO 

S IT ANY WOOER? 
WANE 

I WRITE SINS NOT TRAGEDIES 
PAN .AT TN OSCO 

INTO M OCEAN 
SLUE R 

HOLE IN THE EARTH 
NOES 
D O T FOR RN NOW 

TINY EVUNTERNON/ 

t e kREP) 

TOO OSYCTIOAYN0.CAIO2011111 

NTTRYOIE 

THIOIMWV7 

t 
NTERSCOPFAPIC 

e 
REPRISE 

POLYCORIAGIYFRERYON 

4 
CAPITOL 

MERSCOE 

OCAYOM(E/FLEL ED IY RALENAAYA 

IPIWRSIIL MOTORN 

Moe t 
SURETOPEQOON 

NE RACONTEURS nooWard 
H ATS (1 REALLY DONT L*I YOU) 
PLAN r411 TS ITAiiSSl1011MOOD 

I(EDOsf 
SNIEIXIWN ATLANTE 

JOKER AND THE THIEF t 
WO RORER IOOLAMTn6COE 

ROOFTOPS (A LOLREATION SROADCAET) t 
LOST/00MT% 03SEN 
LOVE LAIE WMTSIL MOST ADDED 

1511 

Efd 

-1 1 

4 

s 

s 

3 

8S06 .272 7.276 I 

7m 

71 

715 

776 

.4s 

-17 

-,15 

36 

96 

.19 

.19 

-30 

.32 

-43 

-234 

.42 - 
.120 

t01 

31 

.10 

a0 

.31 

1 

10 

7 

O 

17 

1 
a 

a 
>. 

s 
a 
5 

V 
a 
36 

IA 
a 
11 

a 
a 

AR WNEYUEIIe® 5T 11E 2460 a 
TAIL DADDY GONE 
DINIUNAKLD 

I WILL FOLLOW YOU INTO THE DAM( 
O ATKCMFIWCUTI 

ALM WITH THE GLORY OF LOVE 
SAT MONK 
ROCKSTAR 
NEKULCE 

5 TEAM DON'T FALL 
RELIT COON VAL MTN 

O SHINE DOWN 
=SNACK 

UPS LAS MORPHINE 
RLL NAIIIAN 

OONHTONNAAVA 

O 
ARMCO( 

DOfIWY/Mi)L 

3110 

350 

VA 

N)AEJNJF(RnOa( 

TRUSTNwJW/7OM 

LIINERSALREPLBA( 

ATLANT(AAVA 
277 2 

OMI 

1.362 

aia 

0736 

0963 

a 
3s 

29 

MOST ADDEO 

TAIL NNW 
MIeIMAIL RATIOS 
LAYS Lim 12 

MOW ISIERMIIGWO 
RAL IOISL m10a. ONL IOM! W IRR 
KUMWEIL OM ONO WIOL 
WMf 

LEM 
ieENNNrIrR 
(TOMYANIVn 
KEDL 100LR, NONT. KIIAL WOE WOES( 
*NIL WNW. MSS. MIL WOW 

WHEN YOUR HEART STOPS 
S EATING 
(4) 
OCTERSCOPE) 
oa KJEK K/SZ, SON. MN104 
SIA wRL were. aIE0. SUS 
111111 

to 

TAKING MACK CONT60L 
Orr 
NW T, KIM 01011414.611111184 
w(2ML EROI 

LIAR OTá OW 70 

Tolima* Sig 
01BN11 SBOL) 
MODL wBFT, WOO. WIMP= 
CHASING CARS 
L>W Plir 
Ó WM1 
PAM 
TkrOwE)TTr 
(AEEßMMB) 
IKOOLM)OLMw4 WaiTi 

4 

LYING ISTItMOST11MAGM. 
CAN HAW WITHOUT TAKING 
HER (LOTIES OM 4 
Pallid rIle ONR 
rCAYOiKEMBm N RAEINILAWD 
K UED KKNK WNR WCYY 

TIE WAR 
MNphAN/MSOM 
elLNIMISCW110' 
K @ WEILLWEOK.ISIM 

4 

HOLE DI TIE EARTH 4 
O.Rwr 
O MV010(ISAMq 
emu wNT4 WAR WSW 

ADDED AT... 

WEQX 
AMY, NY 

IN/ VAIN* 
Mo NIIA. Ab.w.d.. 

(.44L WW1 Year 11.N SUN rrNNe I 
CM. Emma, Yr Km. Nell..w. Arai" Pwiamr.0 

I OR MORE STATIONS CO TO 

tuns 
ARTIST )LABEL 

NO CONTROL 
RPN / 
(VOLCOWEAST WEST) 
TOTAL STATIONS 

DO R ALONE 
fornal 

SSN2) 
TOTAL STATION( 

GOODBYE 
Ana, 01 A.e... 
COE MAO 
TOTAL STATIONS( 

LE DISKO 
SWV T.Y r.. 
(UNIVERSAL 1OTOWN) 
TOTAL STATIONS( 

NEW AND ACTIVE 
RAYS 

(GAIN 

243/22 

22 

240/2 

23 

223/44 

30 

223r20 

a 
LYING S TIE MOST FUN A GRIL 
CAN HAVE NOHOW TAKING 10 CLOTHES OFF 214/39 
P.M Al TN 010 
(DECAYDANCE7RELEO BY RARE NIL AVA) 
TOTAL STAl1ONS lS 

TIRE 
ARTIST / LAS 
WHEN YOUR HEART 
STOPS BEATING 213/1L1 
(44) 
(NTERSCCIPE) 
TOTAL STATIONS 

Aw 

FOR US 
INN Noe 
f RI[l i .LA 
TOTAL STAINS 

36 

1[6/11 

LIAR (IT TAKES ONE TO 
KNOW ONE) 173/BS 
Tao. W Lie 
(WANNER LAOS.) 
TOTAL STARR& 25 

ITS NOT YOUR FAULT 109/2 
Him FICA Glom 
(SLINTONFLEFFEN) 
TOTAL STAITOISS R 

LAZY EYE 
Earro Mire 
OL «ARBNO) 
TOTAL STAMPS 

101/15 

er HERE IT GOSS AGAIN 
OK Ge KANrO 
NTTS (MOLD .N BORN Q WnSI.Q SWRRACM .p 
KRA TO PAL O NM q WCYY 7 

FOR WEEK ENO/CO SEPTEMBER 24, 2006 
LLIOS. See Yywd A. (AwN. w(AwN. *Own for .vin and symbol *planation.. 

74 rANNr. wd 26 CANNA NWA.N+w.. w dNeu.JY..ww.d 4 NIA* Brandt.. D. 
*Now 241x.. ANN 7Nq.. w.i (0 2006 WU BuLLw.. Md. kw. MnolA. nwvd 

More colorful than your 171IT14 teem. 
Brighter than your drlvs Mme guy. 
More slipIng ilmaggirl on -air at 3 AM. 

Better looking than alkdathem combin 

IAA 
VOTE 

PU1MIi hl Lins. Taking your Event to the Next Level. 

FirstFlash www.firstflash.com * 
N 

I1NIt rW.Ì' W 

K CALL TODAY FOR OTHER PRODUCTS AND PRICING! i .800.21 FLASH(1.eoo.213.5274) 
Wan Lake Products campsns Inc. EventTape& BunchaBanners'M FlashBags'w BumperStickers Ponchos KeyTags StadiumCups Posters 

SEPTEMBER 29.2006 THERE'S MUCH MORE go www.RadioandRecords.com 

www.americanradiohistory.com

www.americanradiohistory.com


¡Ai 

7 

50 >9 

V 

B 

7 

I9 12 

TTTLE 
ARTIST 

THROUGH GLASS mom mR 

THE MART OF JAIS 
Bamm&LIMN* 

LAID OF COMMON 
WWII!) 
Ti N POT 
Tnol 

NOS DOWN 

s; MEW IOi 
t>wIICATE1NS PLAYS AUDIENCE 

IMPRINT /PRpOT1011LANK TW N- MANG RAIN 

NO. 1(aWKS, 1673 -1 6A64 1 InlseesWlLrc 

IcLLVVI® 516 

roast 1447 

TOOL OISSEROIMUVOICANOINSRA 

(.mSYA(K UNIVERSAL FIRM( 
ANIMAL I NAVE NIKONS 
TIaEEOAKQMO MROM 

NI ENS( (AErTP1C 

ORKM4AL FEIE 
AUOOHAW 

NINOES 
SNEDOeN 

ROCKSTAR 
NRKEInICK 

An ANTE 

NOAIRR1NNlONA'. 

TO LS LOVED 
PAPA KAN El TONAI (MIN 
L!S OF AN ANL 
HNEEP URN ASA RTPIIHK 

TELL NI EASY 
IEDIOTOIIPETRRS HARTER BOOS. 

CALL on tom YOU'M EINER 
EVAEESKKRtt w.0 LP 

FULLY ALM 
FLYNN IK TTN; VAAL 

CONING UNDONE 
KORN MON 

TIN KILL MIRY IS) 
OYCIOSroYAAS ORTAt/VHOI 
VlCffl 
ERI(TIENVISORS TM6101/WK 
PUT YDIS WNW WKi VOW SOUTH KS 
AT 

sMn TI DAY ASPOWER >ó AVBOEOSNYDBND 16rOEgRNmours 

ESP 

Vo77 

N74 

M 
M 
M 

SAP 

SSW 

3 

3 

S 

6 

4 

7 

GOODOVE ANPOwER 23 MAW 

ó TEARS 00011 FALL 
NUTLET Fa W MENTAL 

HOLE M TIN EARTH 
nfTO'S 
NEST 2 YOU 
summon 
FALLS APART 
IRAN 

PONTICs 
ROM 

MSS WIDER 
ui 

CONCRETE LE S(lr IS C 

10 OVER 

WAKING UP 
anon 
JOKER AND TIM THIEF 

6 

7 

s 

s 

NEW 

E 

NEW 

ASK1107NN 

MAN 

TWSTYUAKROeA 

WVEREKAIENKY 

MBA ARMIERSCI7.E 

DEVIL'S GOT A NEW DISGUISE MOST INCREASED PLAYS 
MINISIOn4 COMMA 

LET ET ALL BLEED OUT 
NOB ?OWN CORN 

(A OSSIA I COI MINA 

WWI YOU WERE YOUNG 
Ti* KKLEPS ISLANGIDAK; 

DON'T TURN AWAY 
(CIEW1 SHOES NA 

SIMPLE SURVIVAL 
1USIE001eE AO 

SAVE NE SORROW 
HA LETSAIO(( TAME 

PAIN 
ONEIDAYSOINI 

READY TO FALL 
WSL AGAINST 

D ROWN YOU OUT 
(NOSY AM 

FR THA' NASO IMGAE(EICE 

RAMR, 

MIi 04 0375 33 

IF:T. ß7M 39 wN 

camel M .4767 40 

MOST ADDED 

M 
45 

362 

7.4 
333 

279 

.41 

4 
0 

3 

OED 

O- 
ßM 

73 

27 

D 

34 

29 

30 

37 

MOST ADDED 

MLR 
ARTIST /LAM. 
PAIN 
1Ym OP Grua 
(JN1MA) 
KDJE, qfN4 R6W, KIM KEIQ. WCTG 
wo4 wL WAq W WU. wlm. WM 
MEOL EM Swr 

NEW 
STATIONS 

GROWN YOU OUT 
Deeb& 
MAW 
nor noro, KRAROILMUG UM9000. 
NW MO. PRISwIII 

9 

TAKING BACI( COSMOS 7 
Rom 
PKLLYYIOOOS 
RDA KM 44.14 KRA MSC, MAR 

DORN TO LEAD 
N.w4.4. 4 

awa. Wwwm, FMK WEIS 

5 

G000RYE 
Wog (liftman 

ILI ó R LWINLMIME 

4 

moms 
K ee 
DOM 
ROIL SOUL W IT W NI 

4 

O EYLS GOT A NEW NNE= 4 
rm41i 
Ñ s SNr wME1LTIwMD 

YOU KNOW NY NAGS 4 

5110NSN. vallITAVTIPT 

TIM POT 3 
Taal 
(TOOL 
KUL INNER.IEETB 

REVLLA7TONE 
AeiWm 

REM OLD, 

3 

AOO® AT... 

KISW KISuI 
fwM.. WA 

PO: 0... Rai.... 
A4. Ryan CaWk 

Owls CA..e. Yea Kama Ni. Ikea, S 
TYrw O.r. G.ua. P.M. 2 

4J:14J111 S'ALIONSGOTO. 

TITLE 
ARTIST /IAN. 
THE THEFT 
A .re 
(VICTORY) 

NEW AND ACTIVE 
PIAYf TITLE 
?.AN ARTIST I LAW. 

1717 M 

C.Ir. Ampli A Har Inn 
(KOCH) 

PLAYS 
/CNN 

7L23 

TOTAL STAT10161 

GONE 
Perl Ran 
(JIRAILI 
TOTAL STAMP& 

WHISPERS IN THE DARK 
SIAN 
(ATLANTKMVA) 
TOTAL STATICS 

21 TOTAL STATOINS D 
Iwo TRAPPED IN YOUR LIES 7241 

Geed 
(COMM SHOES) 

a TOTAL STATIONS! 7 

TOOiS0 THE REINCARNATION OF 
BENJAMIN BREED S9/1 
Yea MANN 

5 (SANCTUARY) 
TOTAL STATIONS! IS MOM TO TIE NAO( PARADE 97í20 

NP Oler Reate 
MIME) 
TOTAL STATE. 9 

SURRENDER 
Gawp And* 
WONS CATTJATO lit) 
TOM STAINES 

E143 

MOST 
INCREASED 

PLAYS 

+199 

+168 

+109 

+99 

+83 

INSURMOUNTABLE 6129 
Atr , Pd 
(ATLANTIS) 
TOTAL STATIONS 9 

THE HIT 
Sad. Empty SNII 

Q (BIOTA BROS.) 

TOTAL STATIO16, 

52n 

7 

DEVIL'S GOT A NEW DISGUISE 
AerewnNA 
110K EL MLQ U, NSW 4IL WIVE N WIPE 
43. NMI .Q. WAS .Q. MX I. KIM 41 

THE POT 
Toll (Ter CIW AN.NVVek.dl..e.) 
MCP 4S, ROC - L KOAP 4 NCI 4 WIOQ 4 MOW d 
W W I 4 WI(S 4 KRAB.7. wrOR.7 

GOODBYE 
ArmT Of Anyone (TIN F..n) 
make, »cm ß WSSK.4 WWM7(.4 OOP .7. 
WME.7 1KIX wdIAtVI1MF ;IRAS 3 

TILL ME BABY 
lid Het OA Poppers (WrmI13e67 
N INA WAN .R MIA 413 Aa.RWNR4WIw{ 
ß.711111.73WERiVOIRIi 

DONT TURN AWAY 
Ra (Comm Am) 
Ma -A SOC 47. Mt .Q. XSCAJ A NNQ.7. WCCCi 
WNINIS. Oú03 WEER A WY111.3 

FOR WEEK TROPIC SE7TELISIR 24. EEKS 
LIMNLL Sea Rem/ sa AA.ts e drt. satten 1r man and samba! ..PI...een.. 

l.AAN. nAY .I.Yre w iArN.rJF aeaer./ ti TArsaN SnWruW D. SV....n. N 
harm V. 701+a twat 0.)2006 WSJ 4rrsasa MINK W. AI VP named. 

reua LINII ItLIErL ua 
CALLOW. 

619 659 3600 

THERE'S MUCH MORE @ www.RadioandRecords.com 

We're the ones 
that actually 

TELL YOU 
who we're researching 

SEPTEMBER 29, 2006 

www.americanradiohistory.com

www.americanradiohistory.com


4- 
Oat 

OA07 

d 
0,710 

3437 

333 

0.221 

0203 

031 

o0E0 

oaD 

OOED 

oOls 

Or- 

HERITAGE 
ROCK 

1 1 11 

. . E 
19 2 

m 
12 

TITLE 
ARTIST 

CERTIFICATIONS 
WPM// / POMOTON LABEL 

ROCKSTAR 
WORD 
SAVING t27AC. 
TON PETTY 

MUM AR1ILSCSR 
ARbRA1M 

TIw01lGII GLASS 
STOW SQI11 

APrEALINAVE 
TIRE MYSrJIAR 

D AM CALUOMIA 
RDHmC/aAPEPDIS 

UPS Of AN ANVIL 
NOW 

OBIGNAL FIRS 
AIOOYAK 

WOK= 
LReDOIVN 

30 

W IRAYIGN UNIPI 

ITS NOT SS1SN 
1 t 
LAND OA001lIS 1 
M11R® 

14 MUM 
sms 

CRAZY .ITCH 
BIOKWRn 

MI MARY OF JIANf 

N0.1ß1VK5) 
RoLORUeaoalc 

2i 

12 

CALLS= WWI VOUTi SIO.S 
miasma wro w 
TILL r OA.Y 
RDIOTOIIPIRRS wARWRROS 

NEXT 2 YOU 
BOEJEMY ELIHNSEVEWM1AVA 

PUT VOIE11 Y MOW YOUR YOUTH W 
LT ATWIIC 

WAITFORES O SEQA NOIOITEAPIIL 

TO M LOIRE 
RAP* WW1 EL ttAWROP81 

TNRPOT -- - - 

TO TpOI EASYC/OIY/1RIEAIEYidM 

JOKS AND MS TOW 
AoLAOTWR EIOOLRARAInERSEO 
S11RH YOU WSR VOWS 
TW KILEIIS IYAIOAO/IL 

EM. MSIS --- 
An WNB./EEEERSC@E 

WONG UMDOME - KOM MON 

4 
TIC MINCAINAISROPS#MSSS 
ION imam SVETIYR_ 

! C/MCMTS JEEINM 
B AIKLARISOCETV 

151 SYLI GOT A 1L1A 

IaLLYwBOR 

IMKRSA/ RIMIER 

WPM( 

AMOWER 
U.VDISAL BILN 

PEAYs nt ./ 
ALACE 

'ALUM RANK 

2SN 

212 

-41 

-31 L7a1 2 

LBO S 

233 

236 

.N 
OIoLf 

O@ 

L2f10 

a7i1 

Oi77 

LOW 

OJNS 

130 .TL OA33 20 

Ti( COLONA 

H ATS 

fUIIIOOOI 
DAN MOM 

ROADROOER/OAIS 

R:TIMNBL 

ELIY4MSE11N 

LONSrATERRDK 

N 

4 
.s 

45 

,>t 

-i 

.7 

N 

N 

At 

a 

.1 

0 

011 

27 

2s 

W 

s. 

MOST ADDED 

THU INN 
MHWT/LAN STAIIEBI 

@ VLIHa7T ANEW SWUM 6 AnN 
HmtJAISIA) 
RCM., KLOB. WARN KNIT 1IIROV, WINE 

ITS NOT SIE011GN 4 

(RMERLSWUM) 
NUN WAIL WW1 WWI 

SOW DOWN 
ERiwor 
AREVRia lRPUU7 
WOW WNW 

WRECK THIS MART 
R.BR.Wr 

KtsQ Wat 
A?MR1L1 

2 

RIO. THS IIVS 
AIWA& MEY¡M. 

KLOS 

YOU KNOW Rv NANO 
12.1.6441 
tEI-USCOPE) W 
CHASING CARS 1 

law R awl 
P00000memonasasel 

1 

TN* IN* G.. 
IAVDJOAaq 
1020 

CONCRETE JIMTA. 
rNR/SaEq 
W OLWRMWYLRq 
010. 

1 

A0060 AT... 

KCAL 
Bw.wi.. G 

PR SW* /Ml.* 
IQ OPPN MuM 
A..w.LRA Owe Cat IIR. 0Nr1.R W 

TITLE 
ARTIST /MARL 

SEIZE THE DAY A_ Saa1.M 
P OPOISSAVASER WOS) 
10TAL STADOND 

THE KILL (BURY ME) 
b f.rx. T. M.. 
(A WR TN AARON) 
TOTAL STATIONS 

WALK 
A.w7á SwRWAIE 
(RWOKINERAOA/G) 
TOTAL STATIONS 

NEW AND ACTIVE 
PLAYS TITLE 
/GA* ARTIST / LABEL 

3V7 GOODBYE 
A..A 01 Aq.. 
(11e nRM) 
TOTAL STATER& 

ais WRECK THIS HEART 
RAME** 
(IeEO JT/CAPITOL 
TOTAL STATIONS 

24/2 POLITKs 
Kam 
WNW 

1 TOTAL STAMM 

PLAYS 
/GA* 

2S/. 

7 

asno 

S 

22/4 

7 

MOST 
INCREASED 

PLAYS 

i 

TITLE 
ARTIST , AAPROrt , PROMOTION LABEL 

PARANOID 
KK SYRIAN MARNA 

S WSST WBOTION 
AEROSMTNKOLAAY) 

SST CHUM ANN 
CONS NROS[SKnRN) 

TOR SAWYS 
RUSH (1ERLAYM1Ae; 

S NNI 
CITSMA(K RA/YIRSAL RRRE) 

RECURRENTS 

PLAYS 
17t v 
137 U7 

133 U7 

10 122 

TITLE 
ARTIST / *PRINT / PROMOTION LABEL 

OM IN SLACK 
AIAR(AICOATLYNM) 

ILL ALONG TIR WATO TOWS 

monLoomson 

Jr 1E/DIO(03411P IWIMOKAAAE) 

LA SANS 

SUT IONE ALABAMA 
ro ro(1 tYNPSKYNP[AA,Rn 

HIGHWAY TO NA LL 
Arm IAILAMTI) 

INS 

TD 

133 

TD 

Tas 

FOR WEEK DORN, SEPTEMBER 2A. 2006 
LIONS. U. *pod Is /kris In AMPI. *men for ruin and symbol .prwa.. 
301AAIA M wMIPa w.NAK4w.A/P wP.w.A M Y.. b..tr DY *Mow7. Nr.. AIK 7 don ...AL O 2006 Mil B,w. 1.4.114 IR All MON w.wwt 

51 

Akron, Ohio WONE 

Albuquerque, N.M. KZRR 
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TRIPLE A 

How triple A listeners hear and buy music 

Digital Media Use 
On The Rise 

John Schoenberger 
JSchoenberger@RadloandRRcords.com 

n 2004. SUR Creative Media conducted its first survey of the 
Mmunir -connu g habits of triple A listeners and revealed the 
results at that year's It&R Triple A Summit. This year. SI3R field - 

52 ed a Inflow-up study, tracking more than 6,0110 triple A listeners 
to find Out how their habits have changed. once again, questions 
covered (:I) buying and music downloading activities, satisfac- 

tion with FM radio. interest in satellite radio and other music and media -related top- / ics. The new results were first unveiled a this year's Summit. 
The online survey .sas conducted with the participation of 13 c mal and uon- 

0 commercial triple A sta ' A total of 6.146 respondents, 18 or older from nearly 
all of the United States, participated. Because the survey was Web -based. the data is 

not necessarily representative of the general triple A lige g audience. However. it 
dots provide valuable insights into the music and media consuntp habits of the j fomut's 1'1 listeners. 

Among the study's big takeaways are that new media such as Internet strea g 

and satellite radio have bec popular and that the ways triple A listeners dis- / rover and listen to nnlsic are gradually expanding. Yet even as alternate audio sen' - 
ices r toward achieving critical mass, older and trad al media such as 

FM radio still occupy a tlglllfll'allt place in listeners' lives. In fact tent-strial radio 
remains the top way respondents listen to music. However. other platforms have 
grown tremendously (see sidebar). 

Tech -Savvy Listeners Buy More Music 
Streaming has grown signifirandy -55% of the triple A audience are active stream- 
ers. having listened online in the past h. In Fitt. many say they prefer to listen 
to their favorite local station online because its re convenient when they are at 

h or in the office. liste ' g to local radio via computer also helps alleviate recep- 
prohkt ts. 

To no one's surprise. the use of digital music players is also on the rise. Mure adults 
are embracing the tel logy. either by ripping their Cl) libraries into the players 
or by ber g mon savvy at iglu' ' g music via the Internet. 

Despite Wall Street and the consumer pesa love affair with satellite radio. the sur- 
vey shows slightly fewer people considering the purchase of a subscription now than 
two years ago. 

The survey t I that triple A listeners who are most attire in exploring new tech - 
nologies also purchase more - as either downloads or CI X. than listeners svho 

are less active in discovering now ways to hear music. 
Fifty-six percent of triple A listeners say they buy or CI)s a month. In 

add' , triple A listeners still actively seek out new music-a large majority say they 
discovered a new artist that "they love" in the past year. 

Big -Box Retailers Still Strong 
Iuteresting15. lark retail stork-, such as Fargo. Iitst Buy and Wal -Man are where triple 
A !metier. pur, haw musai must (up I3 %). while trail al music stores declined 
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New media 
have become 
more popular 
and the ways 
triple A 
listeners 
discover and 
listen to music 
are expanding. 
Yet traditional 
media such as 
FM radio still 
occupy a 
significant 

liplace 
in 

steners' lives. 

23% from two years ago. Purchasing habits at such online retail- 
ers as Amazon have remained about the same. However. paid 
downloads have increased dramatically e the first time the 
survey was conducted (see sidebar). 

Key differences emerge when breaking down adult listeners 
into specific cells. The younger they are. the more likely they 
download, stream and use digital music players. The older they 
are. the more likely they stick to traditional ways of listening 
and buying 

One c -lesion of the survey is that triple A listeners. unlike 
many of their same-age cqunterpans who listen to other adult- 
targeted Comas. are active new music lovers. They ss'ant to con- 
tinue to discover new music and new artists. R R 

/4:r mon ore titis .srrnry, go rra sbnTeatirr.iorn. 

Triple A Music And 
Media Listening Habits 

FM radio 
CDs they own 
Burned CDs 
Digital musk players 
FM via Internet 
MP3s on computer 
Music via cabwseteRke TV 
Internet radio 
Satellite radio 

2006 
96% 
89% 
57% 
40% 
37% 
30% 
21% 
19% 
11% 

[helve from 2004 
-2% 
-8% 

109b 
.207% 
.60% 
.41% 
.25% 
34% 

.166% 

How The Triple A Audience 
Acquires Music 

2006 Change from 2004 
B uy full CDs 
Got from friends 
B uy single downloads 
Free file sharing 
Rey A U en -- - 

93% 
56% 
33% 
26% 
t7et. 

SOURCE: S9R C,,eer w Maas air psi of 4146 óyi A Irr. 
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Atlanta 
Austin, Texas 
Baltimore 
Boston 

Burlington, Vt. 
Chattanooga, Tenn. 
Chicago 

TRIPLE A PANEL - 22 STATIONS 

WZGC 
KGSR 

WRNR 
WBOS 
WXRV 
WNCS 
WOOD 
WXRT 

Denver 
Indianapolis 
Madison, Wisc. 
Minneapolis 
Mobile, Ala. 
Nashville 
Portland, Maine 
Portland, Ore. 

KB(O Salt Lake City 
WITS San Diego 

WMMM San Francisco 
KTCZ Seattle 

WZEW Tucson, Ariz. 
WRLT Sirius 
WCLZ 
KINK 

KENZ 
KPRI 

KFOG 
KMTT 

KWMT 
SPECTRUM 
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LATIN 

Despite past struggles, opportunity remains for spoken - 

word formats 

A Second Wind For 
News/Talk 
Jackie Madrigal 
JMadriqal(òRadloandRacords.com 

parish- language news /talk has struggled to slake a true impart 
in the U.S. Latin market. A g thine that tried and tailed to 

Snuke the fomut stick are U.S. -bused Radio Unite and Radioviu. 
Even Mexican giant Radio Fónnula couldn't nuke it work. 

Yet broadcasters continue to het on this format, which in 
Mexico is eXtronely successhll with stations typically ranking near 

the top of the ratings. Two companies currently offer news /talk for U.S. Hispanic 
audiences: Univi Radio. with eight stations within its Radio(:adcna Univision 
division, and (:LR Network. which is owned by Spanish media giant Grupo Prisa. 

(;LR owns and operates two stations -WSUA (Caracol) /Miami and XEWR /San 
Diego -and has 96 network affiliates. covering 711.16, of the U.S. Hispanic market. 

So why have U.S. c p. ' taller short with Spanish- Iangtutin news /talk? (11.14. 

Network VP of pn>!, g Alejandro Nieto says those that struck out approached 
the tilmut wrong. lie says that .ihl gh success lies in targeting the largest demo - 
the Mcxitan population -with news from Mexico and Latin America. it must also 

lx tempered with a local touch. 

"Even tl gh we are a network. we are c lured that when it c es to radio. 
the heal it is. the pm%er it will have with the audience." Nieto slys. 

"That is the were( Of radio." And that is why GM adapts its syndicated program - 
g for the local market. On the other hand. Radio Unita progmnnntd from a 

Miami base and offered nothing for locals. Nieto adds. 

Spanish- language news /talk sr ' - have no shortage of stories or issues to cover. 
Mexico has been nuking headlines. thanks to presidential candidate Andns M 1 

Lbpez Ohrador's refusal to t -eds he lost the clot . The Mexican coasts have 
been hit by tropical stoma and hurricanes. and there have been colifronUtntlls and 

protests in the sute of Oaxaca. In Mi. the big story was Cuban President Fidel 
Castro s illness and the hope that the country could he freed from his tight grip. 

Nieto says news /talk stations have benefited from the current political to l 
in Latin America. "Everything that has to ell with political enlents or political 
uncertainty helps news /talk su This turret feeds from anything that is con- 
troversial. because every of us has an op' a subject. and in news /talk you 
look for people to take sides." 

Nieto believes ratings are rising for English- and Spanish -language news/talk sta- 

because "the public wants to hear converse on the air and not just 
music." Miami ceruinly supports Sp. h- language news /talk. In the spring 20116 

Arbitron. WAQI /Mi. ranked No. 4 in the market with a 5.0 %hare 12 +. while 
WQBA /Miami posted J 2.5 and WSUA had J 1.K. 

KTNQ /Los Angeles morning show "El Malìaner" personality. Gerardo Lorenz 
says lathes gravitate to news /talk because they are interested in what happens in their 
home countries. "They worry about how things will improve there and .shout how 
their live-scan improve here." Lorenz says. "La - fed those issues. and because they 
fir) them. they think about them and want to know about them. And because 

Spanish -laiig uge nidiJ op are limited. radio has the opportunity to take the lead. 

"Whoever does a better job of iufilnning the public will get letter ratings. and 

to achieve that. we as totlltllunicators have to be better inti ruled and transmit that 
infolmlation to the public iii all accurate way." Lorenz says. fiAR 
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CHART LEGEND 

Charts are ranked by plays except for 
Latin and Country charts which are 

based on audience impressions, corn - 
puted by cross -referencing exact times 
of airplay with Arbitron listener data. 

Songs showing an increase 
in plays (audience for 
Country and Latin) over the 

previous week, regardless of chart 
movement. A song will also receive a 

bullet if its percentage loss in plays 
(audience for Country and Latin) does 
not exceed the percentage of moni- 
tored station downtime for the for- 
mat. Exempting the Country chart, a 

song that has been on the chart for 
more than 20 weeks will generally not 
receive a bullet, even if it registers an 

increase in plays (audience for Latin). 
Country titles that decline in audience 
but increase in plays will also receive 

a bullet if the total audience erosion 
for the week does not exceed 3%. A 

song in its first week at No. 1 will 
always receive a bullet, even if it has 
lost plays (audience for Country and 
Latin). 

AUDIENCE TOTALS: 
Derived, in part, using certain Arbitron 
Inc. copyrighted Persons 12+ audience 
estimates, under license. 

AIRPOWER: 
Awarded to songs appearing in the 
top 20 on both the Airplay and 
Audience charts for the first time with 
increases in both plays and audience. 
Airpower awards do not appear on the 
Latin, Christian and Gospel charts. 

BREAKERS: 
Awarded solely on the Country chart 
to songs that receive airplay on 60% 
of the panel for the first time. 

MOST INCREASED PLAYS: 
Awarded to the song with the largest 
increase in plays (audience for 
Country and Latin). 

MOST ADDED: 
The total number of new adds report- 
ed by each station and by automatic 
add thresholds. Songs not reported as 

adds do not count toward the total to 
date count. Ties are broken by total to 
date adds, then by total plays and, if 

still tied at this point, by most 
increased plays. 

TIES: 
A song with the best plays differential 
(audience for Country and Latin) over 

the previous week is ranked first if 

tied with another song on the chart. If 

the songs are still tied at this point, 
the title that is being played on the 
most stations at that format will be 

ranked first. 

RECURRENT RULE: 
Songs below the top 20 (top 15 for 
Urban AC, Hot AC, AC, Christian AC, 

Christian CHR, Inspo, Christian Rock, 

Gospel, Heritage Rock, Triple A and 

Smooth Jazz) become recurrents and 
are removed from the chart after 20 
weeks. In addition, songs that have 

been on the chart for more than 52 

weeks and rank below No. 10 will 
become recurrents and will be 

removed from the chart. Descending 
Country titles move to recurrent after 
20 weeks if they rank below No. 15 in 

either audience or plays. 

Nielsen BDS certification for 
airplay of 100,000 plays on 

all monitored stations, includ- 
ing satellite and national networks, 
across the United States and Canada. 
Numeral following symbol indicates 
multiple level of 100,000 plays. 

ttr 
Indicates title earned 
HitPredictor status in 

research data provided by 
Promosquad. Songs are tested online 
by Promosquad using multiple listens 
and a nationwide sample of carefully 
profiled music consumers. 
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RSTR OPPOR TUN! TI ES /MARKETPLACE 

OPPORTUNITIES 
TALENT /PROGRAM 

DIRECTOR 
Electronic Arts is seeking a Talent/Program Director 
for producing and creating content based on award 
winning franchises. We are seeking candidates with a 

background in broadcast media with experience 
managing and directing creative teams. Experience 
working with script writers. voice talent and freelance 
creative staff a must. Sports Radio background a plus. 
Contact: Brock Webber bwebberfaea.com EOE 

EAST 

SABO MEDIA 
WANTED 
FM TALK STAR. 

60 Sabo Media invented FM Talk. 
Our clients looking for break out stars. 

Fearless opinions. 
Major markets. 
CHR background a plus 

Send anything that shows how persuasive you can 
be. Talk about your life, not someone else's. Email 
MP3 to Harryvalenfaaol.com 

SABO MEDIA 
551 Fifth Avenue -Suite 1910 

New York City. NY 10176 
EOE 

Mornings In Providence! 
Cat Country 98 looking for morning show host to team 
up with existing sidekick. Great Company, Great 
Environment! Rush T &R and photo to: WCTK -FM. 75 

Oxford Street, Suite 402. Providence. RI 02905, Attn: 
Stephen Giuttari. EOE 

POSITION SOUGHT 

Demo available. Talk show, sports, traffic. Will move. 

Call: (2401793-0983.19/291 

STAND -UP COMIC ... with extensive broadcast expe- 

rience: writing, improv, delivery. voices, comedy. 

GREAT SIDE -KICK! What are you waiting for? 

PDFunnyfaaol.com. 19 /291 

Voiceovers from Mark A. Besozzi, Bird's -Eye Media, 

Inc. www.birds- evemediainc.com 18471 287 -9976. 

19/29) 

Woody Nelson available for airshift or PD /MD or / ?? 

with his syndicated show for a new flagship station in 

any market large or small : RockMeWoodyfaaol.com 

or WoodyNelsonPDfayahoo.com (4781 956 -3242. 

(9/291 

Passionate, sports- minded individual seeking 

employment with a distinguished station or sports 

organization. Contact William Peters 469 -254 -3607 or 

billyreddawg@yahoo.com. (9/29) 

C.E. position wanted: 25 years experience, experi- 

enced with computers. transmitters, automations, 
remote systems, H.D. radio systems, studios. Robert 

King, Call: (9151 581-2979. (9/291 

Up and coming enthusiastic, innovative, entertain- 
ing personality for Radio/TV. Willing to travel. 
Contact Charles Fields at (972) 464 -8999 or 
charlesfieldscfields fayahoo.com. (9/291 

GUESTS 

Audition guests: , 
.- 

www.RadioTour.com 

Listen to their talking news releases. 

VOICEOVER SERVICES 

She's one of the most Versatile Voice 

performers in the business. 'camp flail) on 
radio and television stations worldwide. 

Roberta Solomon 
PROMOS, IDS & SWEEPERS 
MP3 - ISDN - FTP 

DEMOS ON THE WEB 
\www.voksgsl.com 

Payable In Advance 

Opportunities Advertising orders must by typed on 

company /station letterhead and accompanied by 

advance payment. Please submit ad copy & logos via 

email to kmumawfaradioandrecords.com. Ads are 
also accepted by fax: (310 -203 -8727) or mail, Visa. 

MC. or AMEX accepted. Include card number, name 

as it appears on credit card. expiration date and 

phone number. Blind box responses are sent to 
advertisers every Friday by first -class mail. 

R &R Packages The Reach & Frequency wO V NEED, 

radioandrecords.com 

R& 
stry's Newspaper with the 

CLASSIFIED ADVERTISING _ 
. . - 

Contact KAREN MUMAW at kmumaw@radioandrecords.com or 310.788.1621 for information. 
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T.J. Martell Foundation 
Leukemia. Cancer and AIDS Research 

ST 

TUESDAY, OCTOBER 10, 2006 
AT T H E MARRI OTT MA R%) I S 

1535 BROADWAY, NEW YORK CITY 

HONORING 

I IIJMANITARIAN OF THE YEAR 
I ORMER PRESIDENT 

BILL CLINTON 

LIFETIME ARTISTIC ACHIEVEMENT 
MUSIC INDUSTRY LEGEND 

CLARENCE AVANT 

PERFORMANCE RY NINE -TIME GRAMMI AWARD WINNER 

SHERYL CROW 

FOR MORE INFORMATION REGARDING TICKETS AND SPONSORSHIP OPPORTUNITIES. 
PLEASE CALL 212.833.5444 OR VISIT www.tjmartellfoundation.org. 
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