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DISCOVER AN EDUCATIONAL JOURNEY THAT ENDS IN SUCCESS: 

Conferences: Radio Management Broadcast Engineering 
Business Regulatory & Legislative RTNDA @NAB 

Podcasting Summit Media Fusion 

Radio Hall Exhibits Radio & Audio Stage 
Content Village RTNDA @NAB Exhibits & Showcase Theater 

ELECTRONIC MEDIA'S ESSENTIAL DESTINATION 

/%7ABCcD) O 

I 
To the top of your market and beyond... 

THE WORLD'S LARGEST ELECTRONIC MEDIA SHOW 

Conferences: April 14 -19 Exhibits: April 16 -19 
Las Vegas Convention Center Las Vegas, Nevada USA 

/ ( / / /(' / // /(1///7/1 // /'( (1///, 

www.nabshow.com 

Digital technology is altering the dynamics and 
economics of Radio, and if you can thrive in this new 
reality you're ahead of the competition. You can't afford 
not to be at NAB2007, your essential destination. 

You'll come face -to -face with the hottest 
technologies and the coolest ideas, but you'll also 
learn which of these innovations are critical to your 
operation right now. New software to build that 
next -generation web site, pod- and multicasting 
tools, the most current legal advice on government 
issues and operations - concrete solutions that 
will build market share and profits. 

Everybody who's anybody in Radio - or would like to be - will make tracks to NAB2007. 

OPENING KEYNOTE & STATE 

OF THE INDUSTRY ADDRESS 
MONDAY. APRIL 16 

David Rehr 
NAB 

acccnture 

®Sessions 

MONDAY, APRIL 16 

Shane Robison 
Hewlett Packard 
Company 

RADIO LUNCHEON 
TUESDAY. APRIL 17 

NAB Broadcasting Hall of Fame Presentation 

RADIO INDUCTEE 

Rick Dees 
Mown' 93.9 Los Angeles 

113ASCAP 

MONDAY, APRIL 16 

f I 

Chris Matthews 
MSNBC 
Hardball with Chris Matthews 

Brian Cooley 
( Nf 

: ASCAP 

MONDAY, APRIL 16 

4 Blake Krikorian 
Shirr, rdedir;, 1,7, 

L 

If you're a station owner, manager, promotions 
director, sales and marketing manager, news 
director, broadcast engineer or legal counsel, then 
you belong here with your industry at NAB, the 
destination of your dreams. Where can your content 
take you? On the journey of a lifetime. And it all 
begins at www.nabshow.com 

MONDAY, APRIL 16 

Eric Schmidt 
G;Ilrrle 

TUESDAY, APRIL 17 

Shen Tong 
Vfinity 
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WWW.RADIOANDRECORDS.COM: FORMAT NEWS, AS IT HAPr'! AROUND THE CLOCK. 

March 2, 2007 Newsoc www.R.dloandRecorde.com 

Epic Gets Gershon 

Mere weeks after 

exiting his post as 

president of V2 

Records, Andy 

Gershon has a new 

home at Epic Records 

as executive VP. 

Epic president 

Charlie Walk says, 

"Epic will greatly benefit from his creative 

edge and forward- thinking ability to find new 

and interesting platforms to develop artists" 

Gershon has managed such bands as 

Love and Rockets, the Cocteau Twins and 

the Sundays. He is also credited with discov- 

ering the Smashing Pumpkins. -Mike Boyle 

Gershon 

KFWB Ups Ludlum, 
Gomez 
KFWB/Los Angeles 

has promoted news 

director Andy Ludlum 

to PD at the CBS Radio 

all -newser. Ludlum had 

served as news direc- 

tor at KFWB for the 

past three years and 

held various news management positions at 

the station since joining in 1998. 

Assistant news director Paul Gomez 

replaces Ludlum as KFWB's news director, 

while CBS Radio/Los Angeles VP of AM pro- 

gramming David G. Hall will now devote his 

full attention to programming and operations 

at news sister KNX. -Al Peterson 

Ludlum 

DEALMAKER 

The Beat Rolls On 
In Austin 
Border Media Partners swooped in and picked 

up the intellectual property, format, airstaff 

and even the calls of rhythmic KXBT (the 

Beatl/Austin from Entercom and installed all 

the pieces at 104.9 FM on Feb. 26. it's been 

a crazy 96 Fours," Border Media Partners 

senior VP of operations Bob Proud says. 

" Entercom notified staff on Thursday (Feb. 

22) that they were being dismissed; we 

closed the deal at 3 p.m. Friday [Feb. 23) and 

put them back on the air Monday morning." 

The Beat's former frequency, 104.3 was 

spun off to Univision, which flipped it to 

regional Mexican. -Keith Berman 

MARCH 2, 2007 

Martina McBride Replaces Mozart 
Six tes after Brunis Hipped c ry KZLA to rhytl ' AC as KMVN (MOViN), 
FM country radio returns to Los Angeles, as Mt. W ikon Bnudcasters flips classical KMZT 
to KK(.O "Go Country 105:'l'hc KMZT (K- Moran) calls and format rum to 1260 

AM, where the KKGO call letters and country format previously resided. K -Moran Will 

also be heard on 1115.1's HI) sicle ch: 1. 

Mt. Wilson Hipped Mexican AM XESURF (54I1) to country in October and a month 

Etter the c panty dropped adult standards for country on KKGO -AM (12611). 

Former KZLA staffer Shawn Parr, who sipped on with 12641 in January, continues as 

morning host for (M Country 1115. while li nya Campos. former KZLA API ) /MD, j 
KKGO as MD/midday personality on March 12.In addition. KKGO clean firmer KZLA 
afternoon personality Whitney Allefs syndicated "Big'l'ime" show in afternoon drive. 

Mt. Wilson director of marketing Michael Levine says XESURF will continue to 

Icst with KKGO and provide strong southern Calitinnia coverage -important 
Iecause a mbust contingent of country fans resides in Orange C ty. which contribmits 

approximately one -quarter of the in -tab diaries fix the L.A. meta,. 

KZLA had been a country station tin 26 years at the time of the Hip, and was the 

only L.A. country outlet. -R.J. Canis, with additional reporting br Ken linker 

v.3 C \CH 

$400M 72M 3.4 
The amount of advertising 
dollars that research aggregator 
eMarketer says will be spent on 

podcasting by 2011. up from 
$80 million last year. The 

pending addition of Boogie to 
the podcasting space and more 

sophisticated audience 
measurement tools are fueling 
the anticipated growth. 

The number of monthly listeners 
to Internet radio, which is up 

from 45 million at the end of 
2005, according to Bridge 
Ratings & Research. The new 
report also says 21% of persons 
12n listened to an online 
inmulcast of an AM/FM station 

the last 30 days -an increase 
)nom 15% in 2005. 

The combined percentage of all 

radio listening that XM and 
Sirius captured in the Arbitren 
fall 2006 survey. About 5.6% 
of respondents mentioned lis- 

tening to satellite radio. While 

typical listeners spend 19 hours 
per week with radio, satellite 
listeners spend 33 hours per 

week with all radio 04 with AM/ 

f 

10:45 with satellite radio 

&15 with Internet radio). 

FCC Roadshow Promises To 
'Fix Bad Old Rules' 
Harrisburg -More than 100 people, mostly from Central 

Pennsylvania, waited as many as five Fours Feb. 23 to 

express their opinions to all five FCC commissioners about 

how local media is performing in the Susquehanna Valley 

during the third of a planned six -stop tour of America meant 

to guide the FCC in its recrafting of media- ownership rules. 

FCC chairman Kevin Martin opened the hearing by not- 

ing that part of the FCC's mission is to "find more opportunities for diverse voices to he 

heard," suggesting that low -power TV and low -power FM may be ways to accomplish that. 

Commissioner Michael Copps used the podium to attack the 2003 Michael Powell -led FCC. 

"Several years ago, some ill- advised new rules got through the FCC," he said. "It's time to 

fix some of the bad old rules that got us into this mess." 

But there was also a clear undercurrent of community concern that, while local radio and 

TV stations are generally held in high regard by their audiences, further consolidation could 

tip the quantity and quality of local news and programming, leaving Harrisburg- 

Pennsylvania's capital and the nation's 41st media market -with, as one voice put it, "too 

few owning too much at the expense of too many." - Jeffrey Yorke 

ON THE WEB 

Broadcasters Get 
Legislative Front Seat 
The proposed S1.5 billion Sirius -XM 
merger seas the hottest topic Feb. 26 as 

more than $IKI bmulcasten packed a 

downtown Washington. D.C.. hotel to 

hear a series of Capitol I -till lawmakers 

chat about industry 
"The matter is of great interest to I. 

milt satellite subscrilsn and to the 

gos'rnntent." Rep. John Dingell. 1)- 

Mich told an after -1 -h audience. 

I)ingen. chairman of the powerful House 

Committee on Energy and C ree. 

continued. "The Depanntent of Justice 

and the l(x: are interested in this and I 

intend to swatch this. W seas[ to make 

sun that consumers are protected :' Rep. 

Greg Walden. IL -Ore.. said that it the 

merger is permittel. bnudcasters should 

not be limited to ownership. caps. He also 

aecuuti the satellite companies of trying 
to change the rules dictated in the orig- 
inal licenses that prevent a pang 

from buying : her. 

But beyond the merger proposal, 

Walden said he would not be surprised 

it' the Supreme Court rejected the 

FCC's rulings on violence and indecen- 

cy on TV and radio."Thcre is no logic" 
to certain R (; jod¿pnents, he told 
broadcasters. "Hey can they say scam 
you can use certain wools and when )em 

cannot ?" -Miry Kirke 

Cox To Encode In - 
Houston 
Nove that Arbitmn has achieved Media 

Rating Council accreditation for its 

Portable People Meer radio ratings serv- 

ice in H . Cox Radio has agreed to 
encetle in four stations there. 

Arbita,n has been demonstrating the 

service in Houston since 2005 and the 

l'l'M is expected to the become the cur- 
rency there in the next lise hs. Up 
until August. Radio One had also refused 

to encode its s: 'pals. leaving Cox as 

the sole holdout. 
Cox. Clear (:h. 1. Cumulus Media. 

Entercom and Radio Une have agreed to 
fund a test ill I Iouston this Call of the Media 

Audit /Ipsri smart call phone -bald ratings 

methodology.-Katy Bachman, .11ydiauxrk 

MORE ONLINE: www.RadioandRecords.com 

24/7 NEWS ONLINE @ www. Red ioand Record s. co m 
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What's Between Your Records? 

Thanks to podcasts, satellites and the 

Internet, your competition is infinite. 

Your air talent is the vital differentiator 

between your station and everyone else 

competing for earspace across town- - 

and across the world. 

Edison can help. 

Introducing the Edison Digital Talent Analysis. 

Immediate. Actionable. Motivating 

Identify what really moves your listeners -- quarter hour after quarter hour. 

Edison's innovative methodology uncovers the 'why'- -not just the 'what.' 

A decade of experience developing digital testing best practices. 

Thrive across the Infinite Dial with Edison Media Research. 

Edison Media Research - Radio's Research Authority. 
Call Us Today at 908.707.4704, Or Visit Us On The Web At www.edisonresearch.com 
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WWW.RADIOANDRECORDS.COM: INDUSTRY AND FORMAT NEWS, AS IT HAPPENS, ARU '.: C' OCK. 

Clifton Named PD At 
KCUV 
NRC Broadcasting has appointed Doug 

Clikon PI) of triple A KCUV 
(FMI112.3) /Derwer. Clikons 24 years in 

Denver radio includes sting as MI) at 

KAZY, PD at 

KBCO and PD at 

KXI'K (96.5 the 

Peak). Clifton suc- 

ceeds John I layer, 

who will assume a 

new programming 
position within 
NRC, to be 

announced soon. 

In other KCUV 
news. Colorado radio vet Benji McPhail has 

been ramni MIX replacing G. Brown. who 

segues to the newly created position of spe- 

cial projects director. Jobs: Sehernbever 

Abrams Finds Phoenix 
KOOL 
Alter six years with Citadel. Kris Abrams 
is leaving his operations director post at 

(:HR /top -1I KKOB and AC KMGA/ 
Albuquerque to program CBS Radio 
oldies KOOL /Phoenix, effective March 

12. He replaces Charley Lake, who left in 

January to program Greater Media classic 

rocker WMGK /Philadel P hia. 

"It was a tough decision to leave a pro- 

ductive environment with great people, 

but KOOL has a history fese other stations 

can match, paired with a very talented 

airstaff" Abrams says. 

Previous programming stops include 
WMXC and WCKZ /Charlotte and 

WI VY/Jacksonville. -Kndn GMT 

Karmazin Beats Drum For 
Satcaster Merger 
Sirius CEO Mel Karmazin, a relentless pitchman, is a one -man merger maniac when it 

comes to the proposed marriage between XM Satellite Radio and his New York -based sat - 

caster. The former Infinity Broadcasting CEO dropped in on Howard Stern's Sirius show to 

promote the notion that having one big satellite radio company would be a benefit to every - 

one, particularly consumers. 

And that may well be the hardest sell in the whole deal- convincing consumer groups 

and regulators that a satellite radio monopoly would be a good thing and that the monthly 

subscription bill won't rise to the level of a satellite in space. 

Some politicians are skeptical, too. Rep. John Conyers, D- Mich., announced the formation 

of the Antitrust Task Force, a new subcommittee of the House Judiciary Committee, to eye- 

ball the proposed $13 billion merger. As R &R went to press, Karmazin was set to join NAB 

president/CEO David Rehr in testifying at the "Competition and the Future of Digital Music" 

hearing on Feb. 28. Also scheduled to appear were Public Knowledge founder and president 

Gigi Sohn; Consumer Federation of America research director Mark Cooper; and Charles E. 

Biggio, a partner in the Wison Sonsini Goodrich & Rosati law firm. 

Firing another round at the satcasters, the NAB took out anti -merger ads in the Feb. 27 

editions of five Capitol Hill trade pubs, including Communications Daily. "Looks like the 

cards are stacked against them," the full -page ads read, depicting playing cards emblazoned 

with the names XM and Sirius. - Jeffrey Yorke 

Jack Gets Its Man, Er, Kidd 

Jason Kidd is headed home to Baltimore as 

the new PI) of CBS Radio's adult hits 

WQSR (1112.7 Jack FM). Kidd who cur- 
rently does nights on the XM channel tills 

on K, is no stranger to CBS /Baltimore, hav- 

ing previously programmed AC WWMX 
(Mix 106.5). "This p laae can't get rid of 
me :'says Kidd, who did ni¿htts III years ago 

on Jack FM's 102.7 frequency when it was 

CHR/top -HI W XY V. "V P /market manag- 

er Bob Phillips and VP of programming 
Dave Labruzzi have assembled the best 

team yet :' he adds. 

Kidds previous programming stops 

include WKST /Pittsburgh. KQBT /Austin 
and WWHT (Hot 107.9)/Syracuse. 

-Kevin Carne 

Tunick Fits For WB 
Nashville 
Warner Bros. Nashville continues to ',sister 
its promotion department as veteran Nancy 

Tunick joins the label as VP of promotion. 
Most recently co -owner of Grassl(oots 

Promotion, Tunick has also worked at 

defunct VFR Records as well as Asylum 
Records. "We are thrilled to have Nancy 
join our team," senior VP of pmmotion 
Gator Michaels says. "I've been trying to 
hire her for five years. Her wealth of 
knowledge and entrepreneurial spirit are 

the perfect combination for this ever - 
changing world :' 

In December, Warner added another 

promotion vet, Bob Reeves, as director of 
national promotion. -Ken Wicker 

Tolkoff To Take Over Indie 

Max Tolkoff is named the new PI) of 
Entravision alternative KI )LI ) /KI )LE 
(Indic I03.1) /Los Angeles. Tolkoff a for- 
mer BAR alternative editor who started 

his second round pntgnnnning WFNX/ 
Boston in October 2104, is no stranger to 
the L.A. scene. loving been l'D of the city's 

now- defunct altarnativsY 1117 trinudcast in 

the late 'Oils. I le becomes Indies second 

1'1) ever, replacing Michael Steele, who left 

last week.Tolkoff will continue as a con- 
sultant for W FNX. 

Meanwhile, at W FNX, AI'I ) /MI )/altar - 
non jock Keith I )akin is given 1'1) stripes 

when Tblkoff departs on April I. 

-Keith Broom 

Zomba Promotes Pitts 
To President 
Zomba Label Gump 
promotes senior VP 
Mark Pins to presi- 

dent of urban music. 

Pitts will report to 

ZLG president/CEO 
Barry Weiss and sen- 

ior VP of U.S. record 

labels Peter T'hea. 

In his new role. Pitts will continue to 
Lind new talent as well as oversee the artis- 

tic and - reial development of all 

urban artists fier the label group. 

Pitts started his recoil industry career at 

Bad Boy Recors, and later managed the 

Notorious B.I.G. Following a stint with 
Arista Records, he joined Zomba in 2104. 

During the past three years, he is credited 

with plying an instrumental Hole in the suc- 

cess of ZLG artists Usher. Chris Brown, 
Clara and Anthony Hamilton. -Dana I kill 

Pleb 
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PoIIoti2r 
ESTABLISH YOUR 

WITH ROLL- n-sisr 
PRESENCE 

BANNERS! 

PROMOTE YOUR STATION 

COMPANY OR SPECIAL EVENT! 

Cost effective and reusable 

Durable for indoor and outdoor use 
Ideal at concerts and remotes 

Great for co-sponsored events 

It's easy to use... just roll off the desired 
length and cut! 

Visit our website today for more 
Information or call to place an order! 

1.800.231.6014 
www:reeflndustries.com 
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Sudbrack Dons 
Cumulus/Cincy Market 
Manager Hat 

Karrie Sudbrack, former market manag- 

er for Clear Channel's eight -station 

Cincinnati cluster, has crossed the street to 

run the Cumulus cluster that includes AC 

WRRM (Warm 98), classic hits WGRR 
and FM talker WFTK (Super Talk 96.5). 

Sudbrack, a 14 -year Clear Channel vet, 

replaces Gary Lewis, who transferred to 

Atlanta to run the company's flagship 

cluster. Look for Clear Channel regional 

VI' Bill Gentry to temporarily oversee 

Cincy until a replacement is named. 

MOVERS 
Yahoo Music VP of product development 

Ian Rogers is named GM, replacing outgoing 

co-GMs David Goldberg and Robert Robed, 
who announced their resignatiess in 

February. Rogers reports to Vince Broady, 

head of entertainment for Yahoo.,. 
Veteran music executive Steve Schnur is 

named to the Country Music Assn. board of 
directors. Schnur cur- 

rently serves as 

worldwide executive 

of music and market- 

ing for Electronic 

Arts, an interactive 

entertainment corn- 

Radio Networks Sdwr 
director of adminis- 

trative operations Adrian Rivas is promoted 

to the newly created position of VR Rivas 

reports to Meg 

Montury, Premiere 

senior VP of sales 

Rivas 

Sigler signs an with 
Arista Nashville as 

Northeast regional 

promoter, replacing 

David Friedman, who 

recently joined sister 

label Columbia Nashville as director of 
national promotion. Sigkr's rfssné includes 

stops at RCA, Giant, Island and MCA 

SHAKERS 
Music business veteran Jaha Johnson is 

named VP of A &R for J/Arista. Johnson 

will report directly to Clive Davis, chairman 

and CEO of BMG U.S., and replaces Larry 
Jackson, who recently became senior VP 

of A &R for RCA Music Group ... CLAW 
Colorado Springs VP/GM Brenda Goodrich 

joins CBSRadio as director of sales for the 
company's three stations in Denver -coun- 
try KWLI, hot AC KIMN and oldies KXKL 
She reports to senior VPhnarket manager 

Don Howe ... Wichita market veteran 

Manny Cowzinski is named director of 
marketing and promotion for Journal's six - 

station cluster there. 

MARCH 2, 2007 

Business 
Briefing 
By Jsffrey Yorke 

FCC Could Shut Down XM's 
Repeaters 
The FCC is considering either a fuse agairet 

XM or making "adverse changes" to the 

satcaster, including naming off XM's I.211(1- 

plus terrestrial repeater network.The FCC 

recently learned that the satcaster's repeater 

network does not match with the data XM 
initially provided the FCC when it applied 

for the special temporary authority to oper- 

ate it. In a Securities and Exchange 

Commission filing, XM asked for a 30 Way 

STA and an 180-day STA for its repeater 

network. XM says it has been meeting with 
the FCC regarding the matter. 

Radio One Reviewing Stock 
Option Accounting 
Radio One has begun reviewing its stock 

option granting practices since going pub- 

lic. The company last week said it may 

restate its financial data since 1999 but did 

not believe this would have an impact on 

reported revenue, cash flow or stockhold- 

er equity. The Lanham, Md. -based urban 

radio specialist said it is being assisted by 

outside counsel. 

Quarterly Results 
Clear Channel reported 2006 fourth - 
quarter revenue of SI.94 billion, an 11% 

increase over the $1.75 billion posted for 

the same period in 211(15. Included was a 

$32.4 million increase due to movements 

in foreign exchange. Diluted earnings 

before discontinued operations increased 

26% to 43 cents per share, compared with 
34 cents in 2005. Meanwhile, shareholders 

of Clear Channel's common stock will get 

a quarterly cash dividend of 18.75 cents 

per share on April 15 ... XM Satellite 

Radio had a Q4 revenue surge of $257.1 

million, a 45% increase over the $177.1 

million in revenue reported in Q4 2005. 

For the year, XM reported revenue of $933 

million, an increase of 67% over $558 3 

million in 2005. But XM lost $263.7 mil- 
lion, or 901 cents per share, in Q4, com- 

pared with a loss of $270.5 million, or 

$1.22 per share, in Q4 21X15... Entercom's 

Q4 revenue increased 14% to $118.5 mil- 
lion from $103.7 million in Q4 2005, but 

profit fell 51% to $6.9 million, or 17 cents 

per share, became the ypoup had an $8.3 

million los in fines and fees associated 

with a payola settlement with New York 

Attorney General Eliot Spitzer. 

Decals Go Everywhere 

He's a radio listener with the 

power to give you the nod 

during ratings. Give him a 

station decal and see him 

drive it all over town 

influencing other listeners. 

Consider him a branch of 

your marketing department! 

9ßX¡ÁLTÉRÑÁTÌÚE 

For more information on . 

screen- printing vivid and 

long- lasting decals, call today. 

Preferred by more radio slatlons 
for more than 30 years! 

BUZ 

munIcaiton a 
:: MG raphIcs Inc 

(800) 331-4438 
www.cgilink.com 

When you see this symbol, you know you're buying 
quality printing DIRECT from the manufacturer. 

Decals sham above as printed by Communication Graphics. 

DECALS LABE L S STATICS CLUB CARDS 
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BEL AGE HOTEL 
WEST.HOLLYWOOD CALIFORNIA U.S.A 

APRIL 29 -MAY 2, 2007 

Larry King Host CNN Larry King Live 
Alexandra Patsavas Founder /Music Supervisor "Chop Shop Music Productions ( "The O.C. ")" 

Alicen Catron Schneider VP Music Supervision NBC Universal Television Music 
Andy Karp Head of A &R Atlantic Records (US) 

Bernie Finkelstein President True North Records (Canada) 
Bob Lefsetz Author Lefsetz Letter 

Chad Hurley Co- Founder /CEO YouTube 
Chris Barton Strategic Partnership Development Manager Google 

David Pakman Managing Director / CEO Dimensional Associates / eMusic 
Doug Frank President Music Operations Warner Bros. Pictures 

Erica Farber Publisher Radio & Records 
Gary Chen Co- Chairman /CEO Orca Digital Inc. 

George Ergatoudis Head of Music BBC Radio One 
Hilary Rosen Co- Founder "Berman Rosen Strategies, LLC" 

J. Scavo General Manager MySpace Records 
Jay Faires President of Music Lionsgate Entertainment 

Jeff Fenster Sr. VP A &R Zomba Label Group 
Kathy Spanberger President/ COO Anglo- American Region peermusic 

Kenny MacPherson President /Senior Executive Chrysalis Music North America 
Lee Abrams Chief Creative Officer XM Satellite Radio 

Marianne Goode Vice President Music Lifetime Television /Lifetime Entertainment Services 
Mike Walsh Head of Music Xfm Network 

Naoki Shimizu CEO / President Creative Man Productions 
N'Gai Craol "General Editor, Technology" Newsweek 

Nic Harcourt Music Director / Host "KCRW / "Morning Becomes Eclectic" and "Sounds Eclectic "" 
Nick Gatfield President Universal /Island UK 

Rob Stevenson Exec. VP A &R / President Island Def Jam Music Group / Stolen Transmission Records 
Ron Fair Chairman Geffen Records 

Scott Francis President BMG Songs North America 
Seymour Stein Chairman Sire Records Group 

Stephen Murray Co- Founder / President of Entertainment / Chief Creative Officer BurnLounge 
Steve Schnur Worldwide Executive /Music & Audio Electronic Arts 

Ted Cohen Managing Partner TAG Strategic 
Tim Renner Managing Director "MotorFM, Berlin, Germany" 

Just to name a few... 

E- .-1U-S -E X-P 0 . r! E T 
MUSEXPO HOTLINE-323.782.0770 
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LUCINDA WILLIAMS' NO. 1 

AMERICANA ALBUM "WEST" 
DEBUTED AT NO.14 ON THE 

BILLBOARD 200 LAST WEEK 

TO BECOME THE HIGHEST - 

CHARTING ALBUM OF HER 

20- PLUS -YEAR CAREER. 

Title / - 

Say It Right 

Vou/ 

Lost Without U 

Um Good / 

Does Anybody Hear Her / 

Searchlights / 

hllghts / 

Anybody Hear Her / 

Love Country Boys / 
Ad. 

The World Ta Change / 

The Reason / 
him 

Oays Grace 

And Gentlemen / 

FEATURES 
CRS SPECIAL ISSUE 
As Country Radio Seminar gathers in 
Nashville, R &R devotes expanded 
coverage to the format's favorite 
annual family affair. 

20 2007 R &R READERS' POLL 

22 SIX SKIRMISHES: 
COUNTRY RADIO'S MOST 
INTRIGUING BATTLES 

28 LARRY DANIELS AND BOB MOODY 
JOIN HALL OF FAME 

34 COUNTRY'S AC CROSSOVERS: 
HOME IS WHERE THE HOOK IS 

38 NEW FACES 2007 ARRIVE WITH 
MOMENTUM, AIM TO MAKE MARK 

14 RATINGS CURRENCY CHANGE 
As the PPM becomes Philly's new 

__. - ratings currency this week, ad buyers 
applaud the death of the diary. 

DEPARTMENTS 
40 NEWS/TALK/SPORTS 

Lisa Birnbach: Author turned talk host 
gets Wired at TRS 2007. 

11 MANAGEMENT/ 
MARKETING/SALES 
Guest columnist Frank Kulbertis offers a 

step -by -step guide to grabbing a larger 
share of the $25 billion services sector. 

12 STREET TALK 
CBS Radio's rhythmic AC KFRC 

(MOViN 99.7)/San Francisco fills out 
its jock dance card. 

10 BY THE NUMBERS 
In market No. 4, top advertisers spent 
more on radio than they did in the 
year -prior quarter, with No. 1 spender 
AT &T adding more than a million 
bucks to its City by the Bay budget. 

West / 
Lucinda Williams 

Narcisista Por Excelencia / 
Panda 

Ese / 
Conjunto Primavera 

Como Yo Nadie Te Ha Amado / 
Yunda 

La Llave De Mi Corer., / 
Juan Lois Guerra 440 

Sola / 
Recto 'El Father 

'I was 16 and 
had to get 
someone to 
cover my paper 
route so I could 
work at the 
station 7 to 
midnight. Those 
are the only two 
jobs I've ever 
ad, paper boy 
and radio' p. 28 

COLUMNS 
45 The Spin 

46 CHR/Top 40 
49 Rhythmic 
52 Urban 

56 Christian 
60 Country 
63 AC /Hot AC 

67 Smooth Jazz 

69 Rock 

74 Triple A 
77 Latin 
82 National Airplay 

R +anad RemAbppMnlnd raeMla. mad 1heLstrakidOnnee. NXelau raki d Anna Saumluna 
....We b S32500 or VW IM aNl'raóle shs wl m a. L6.lM Stun n3O. W m eamdaand Mama. 
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933a Anmd mónepgm p W:Ndn e. raeUr ne.syp.r pla e.o R6R 0:ntmm mes aN dhr yn W pb 
kalms, ReNMarepamld6eted nWd value dnwnrne:.edpatorrmrMO.. NaneluW W puav 

.1 ean a.Jë.1M remand. rae akirn but m eeapms6dRr a.,mve b ano. nN nwn ul. R6R ren..es 

a9M1nemaa.W ampadbpal.mm. AMlnln.adbnutleoR6Ra ea Ednva.ntraaaim.d.n.nme b 
... . npoAat'madmartle.ebr4idedbeNSpupve.Lnt.mm,trade.ab+p+ralJenlaam 

may mn nth election .mvons d R6R. The nro.. nsum M f 4Ur i egrbq the pnml d 1M bm and 

mptl.aadMR. Nd6ry may Ee Mixed m *le amp.t.nlwe..mmpnn.ss.mM1nmel. WMilr.. 
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BY THE NUMBERS Edited By Susan Visakowitz and Jeffrey Yorke 

MARKET SNAPSHOT: Spending By 
The Bay 

ifirtarAT. A t l'ti 
SAN FRANCISCO 

San Francisco Mayor Gavin Newsom just announced a . 

plan that invites the nation's most innovative renewable 

energy companies to partner with the San Francisco Public 

Utilities Commission to develop large -scale solar and other 

rerewabe energy resources on public and private property 

in the city. 

POPULATION: 5,891,900 

RADIO MARKET RANK: 4 
10 

DEMOGRAPHICS:* 
TOTAL Si. 

SAW AIMNEON 

POPULATION% REIM INDEX 

AGE 4 13% eß 87 

ACE 2534 18% 19ß 103 

AGE 3544 20% 21% 105 

AGE 45.54 19% 20% 104 

MALE 4916 4916 102 

IOSTOIAEO(OEOEONE 96 144 138 

mint 8346 73ß 91 

ASIAN 3% 12ß 426 

IKPANMC 01á0.N 14% 19% 129 

NO. OF RADIO STATIONS: 40 

RADIO OWNERSHIP: 
ErMIBI NO.OFSTAT1016 RATINSSNAIEE" 

CLEAR CHANNEL 2 AM. 8 FM (10) 19.5% 

BONNEVILLE LE 3 R1 9.9ß 

ABC 2 AM 8.9% 

FORMATS: 6 N/T, 4 AC, 3 regional Mexican, 3 hot 

AC, 3 country, 2 rhythmic, 2 urban AC, 2 sports, 2 

classic rock, turban, 1 smooth jazz, 1 triple A, 

1 alternative, 9 other 

RATINGS LEADERS: ** 
STATION FORMAT AQH SHANE 12 -PAS 
NEO-AM NR . 5.7 

NORfWNOIT -AM AC 5.3 

NCBS -AM NEWS 1.9 

MAIL-RA URBAN 3.5 

N50U1316411 REiICNAL'EIIICAN 3.3 

INTERESTING FACT:' 
San Francisco metro households are 177% more likely 

to own or lease a foreign luxury vehicle and 47% more 

likely to own or lease a foreign sport utility vehicle 

than all households nationally. 

'Source' Surboragh Research 2006 
Sonne: Arbi roe Fall 2006 Report 

nielsen 
The majority of fourth -quarter 2(96 San Francisco radio advertisers spent 

more than they did in the same quarter the previous year, with top spender 

AT &T adding more than a million bucks to its City by the Bay budget.AT &T 

jumped from $3.539.853 in Q4 2(915 spending to $4.924,197 in Q4 2016. 

Other companies that saw year -to -year ad spending increases in S.F. were No. 

2- ranked Walt 1)isney Co., which laid out $3,522,506 in Q4 20K6. and the Nos. 

6,7 and 8 finishers, Westerlt Stone & Metal,Verizon and I)ainieiChrysler AG. 

On the downside were the third -. fourth- and fifth -ranking spenders in 

the market, General Electric, Safeway and Toyota. as well as the No. 10 fin- 

isher, cinemas operator National Amusements. Bank of America, which 

placed h in Q4 2(96 with $2,088,6l)l in spending, did not make the 

top 10 in the year -prior quarter. -Susan Visakowitz 

Top San Francisco Radio Advertisers (Dollars) 
PERIOD: OCT. 1 -DEC. 31 

NMNeiT COMPANY Q4 2005 Q4 2006 
AT&T 54,924,197 

MALT OIEilY 00. Ní2.09ä523 0.522e506 
GEieRALKK1fMC 347776 S3a060771b 

TOYOTA MOTOR 53.060.824 S7.667.s6o 
SSAFEWAY 52.575.068 52.ß7.5a 
YYES1N81 áTO1! & METAL 51.802.944 s2w24m 
VMmON COMMUNICATIONS 51.636.732 S2.U8.7ss 
DAPALERCHRVSLERAG 5L67ä839 104, 799 
BANK OF AMERICA - eá2,obe.6m 

NATIONAL AMUSEMENTS S2,813,222 $2.047,173 

Top San Francisco Radio Advertisers (By Units) 
PERIOD: OCT. 1 -DEC. 31 

PANDIT COMPANY Q4 2005 
13475 

Q4 2006 
AT&T 16153 

MALT NSW 00. 9701 12754 

MOON stow & METAL 9488 9947 
TOYOTA MOTOR 11771 9483 
GENERAL ELECTRIC 11166 9026 
BERKSHIRE HATHAWAY 11337 66M 
VERROH COMMUNICATIONS 6649 8096 
SAFEWAY 8246 7735 
NATIONAL AMUSEMENTS 10759 3589 
DAIMLERCMRYSLER AG 5379 6250 

SOURCE: Nielsen Monkey -Plus 

Transactions at a Glance 
0.8. Ewan 4 Co. LP's Bernard Dallas' KFCD- AMIFarrnersville and CP for 
KHSE- AMIWylie, Texas, to Princlpie Broadcasting Network for $9 minion .. 
NRC Broadcasting assigns the licenses of eight full -power dations (and relat- 

ed translator and booster stations) to a newly created LLC, NRC Broadcasting 

Mountain Group. for $3.6 colleen. 

Deal of the Week 
KAAN -AM and KAAN- FM/Bethany, KMRN -AM and KKWK- 

FMA/Cameron, KREI -AM and KTJJ- FM/Farmington and KJFF- 
AM/Festus (St. Louis) and KBNN -AM and KJEL- FM/Lebanon, 
KIRK- FM/Macon, KWIX -AM and KRES- FM/Moberly, KJPW -AM, 
KOZQ -AM, KJPW -FM and KFEO- FM/Waynesville (Missouri) 

PRICE: $30.6 million TERMS: Terms unavailable 

BUYER: Dean Radio.TV, headed by president/CEO Dean Goodman. Phone: 561- 

832- 7972. It owns six other stations. This represents its entry into this market. 

SELLER: Shepherd Group, headed by president/treasurer David Shepherd. 

Phone: 660 -263 -5800 
FORMAT: Country; country; business news/talk; AC; news/talk; country; 
news/talk; talk; country; AC; news/talk; country; talk; sports; AC; classic rock 

BROKER: Larry Patrick of Patrick Communications 

COMMENT: The Shepherd Group's 16 stations in Missouri, eight AM and 

eight FM, to Dean RadaJV for $30.6 million. 

2007 Deals to Date 
Dollars to Date: $220,458,021 
Dollars This Quarter: $220,458,021 
Stations Traded This Year. 184 

Stations Traded This Quarter: 184 

(Last Year: $2,999,764,122) 

(Last Year. $2,999,764,122) 

(Last Year 182) 

(Last Year 182) 

R6R 
Rdia.ipóryar.re 
RrMpRaierJimümm 

(310)7l1-1616 

EDIIODIAI_ 

Gnaw -aatst olw 
Scott *Kew* 
SMtlIeraiaprtailaandliecontszom 
(646)654-4642 

Ewaaafir Pal Ham 
PHorineeRatimanaaduom 
(646)E54-4669 

sain Ei.r (Nears, Roth Eater) 
heaeayh 
MEayk@Raiaarailaaads.co^ 
(646)654-4727 

Smite Maw (Fena.es. 
AGHst AC Elka)Oad Talla 
CTaylrQRaáaadhmdsmm 
(646)654-4729 

16.er06)s.rts Ear 
Al Petersen 

(858) 4867559 

O81/lep 40 Ear Kean Cater 

KCanellitodataalReosdsam 
(310) 78&1659 

Mleilgla4 U. era e 

alie9s.rela UN. Mk" vale 

(301) 7757005 

Caran Even RJ. Cutis 

(310)788 -166, 

Rai. Maw Ken Turin 
KTud.r,RaaoardlNadamn 
(615)3214286 

Latin fawns Eger Jodie Madrigal 

(310) 788 -1670 

Snir(Akw Ea. Oa na Ha 

(646)664 -470 

ukl_Ear :Ney Erss4/ 
Hoaln ballon r+kadLmm 
(646)654-4647 

Rug tank EON Dania Ouisam 

(310)7894667 

WOW Eater Keel, Raman 
KPatinarelbiarActodsoan 
uiscomasna 

Triple A senor AIIn Sdauiagr 
JklaenbratrettallawaRectedsaan 
(310)7881666 

Sarah Ayer Mar Cad Archer 

CArdan@RatiorrdrcCads.com 

(310)788 -1665 

Raba Was KaKA Barman 

Kownantglallearaiscadscom 
(310)7884654 

Lake Oi mbar Sarawsiwih 
SYsalswitteRaleardRaadtcea, 
(646)654-4730 

Naas Eolist&ida .a.rlr 

(310)7884660 

Oar EirAlmulaCtli 

(646)6544679 

Cary OM Chris woods 

Copy (aces 
Maly Brawn, wane Rob. 

Director d On Silvio Pktso4n90 
SPletmluonga@Radordàmrdstom 
(646)654-4624 

Meet_ el Canary, Christina& 
GO Orris (4ade,eeea 
Meael@arawalemAaa. 
(681321.4241 

Chan taaaws 
A,aha y (*gab 
(Akanati e, *caw Rai He1aM 
Roth, Triple A) 

(646)654-4640 

Raphael (mar 
(Laban,1740. tc, Rp) 
R(.ea,a,pAaia.öámra*mm 
(646)654-4623 

Gordan Wray 
(Starilt xe) 
Olhamp@RelowdRexardsaat 
(646)654-4638 

Goy Taal 
(e1stAC.A4 
UnateRalbundatoadsaan 
(646)654-4659 

Ckrt AWstam May Maze 
(Camay. Chastin Gower) 

(615)321-4293 

Chart PíadraleaMawr 
WW1 Cann 

Ammar Chart prdratlet Woe at 
Met Yawls 

Aerdsta Paóair (yoke Wwwea 

04arsellegtateas.can 
(310)7E6-1668 

Nrdnae anew dgratNas 
wade lassen 

wJeran@Rdaadi4mrds.mm 
(615)321-4291 

Guava Olecr Avsh Klemm 

M OYatar Ray Carlson 

Advertising Artist Kar Oirnand 

PRODUCTION 

paietYreaeas. Tenenre Swans 

Sae* rirlrPnictinaMarPr 
Bony 11141ií 

WWI Praaatlaa Mnagn 
3wnCl:coh 

E1Mh1 Pninale, 
Bodpr lea,rd. Amlory T. Stings 

AMCYgpbidleaM.,or 
CMS Dear 

Okaardoysl Products 

Sew Slrila 
o.IpAlwseewpriò 

SALES 

Ohaa.dSlas Hwy y 

(310)7884676 

Sales Wawa May Scott 

KSmKelaiaanßmWwa 
(310)7886629 

Sew RPreae.atkas 
Alex Caret A(artecan 
(311) 788 -1609 

Mraith Hipp 
1.11yy@Qaòorötrcads.can 

(615) 244 -8822 

Mai. Paler 
MPatlartlarkandReoad,.can 
(310)788 -1648 

Rab Race 
RRene@paóordkmrds.cam 
(646)654-4707 

Sine RNA 

(8N)9ÁÓ700 

lad.4g 
lIlltheRadloardltecardwant 
(82)303.7676 

Ikeda Trilled ermm 
(52)9947450 

Airo.rlgr..a.+r Ulm Game a 

MGaneteRallesitatankscat 
(646)6644695 

SUBSCRIPTIONS 

(loo)562YA6(U-5.2 
(8111)487-4682WIWIU.S.) 
raa.+mait@mcoaesa 

REPRINTS 

Aldo War= 
rara Rtrrau 
0166)8749144 
Aliatileaglotateprintszan 

Rill Itaiai Reds is. sjtladtniawl. 
Nowt atthk pYra1W aMhlawaila4slaarlenaraaakadnga.n. 
tr.saand, Iaagénabeam mom tYdak.tNdtadrt/rlewin4 
noaraq, grata/miss a1had the planation peai.laa d the pai9iwr. 
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The most 
appealing 
marketing 
plan for a 
service sector 
business is a 
long -term 
multistation 
branding 
campaign. 
Building a 
brand 
requires 
substantial 
reach, 
frequency and 
consistency. 

-Rank Ktbertis 

MARCH 2, 2007 

MANAGEMENT / MARKETING / SALES 

A step -by -step guide to grabbing a larger share of the 
$25 billion service sector 

Radio's Most 
Overlooked 
Opportunity 
Frank Kulbertis 
Frsnk@RadloAetMSalss.mm 

heve you ever asked yourself why you weren't the one to turn 
an obvious idea like Post-its or the chip clip into a megabucks 
business? Well, that's how most of us in radio should feel about 
not selling to the service sector. According to recent statistics, 
several key service categories including medical, legal, insur- 
ance and real estate spent a combined total of almost S25 bil- 

lion on U.S. advertising in 2005. But only about 10% of those dollars went to 
radio, while newspaper and TV commanded huge percentages. There is good 
news, however. Unlike the pooper scooper or those other obvious inventions, 
the service sector opportunity has not been lost forever. Radio can command 
more of that advertising money and, at some station groups, is already doing so. 
How can you make it happen at your stations? Here is a step -by -step guide. 

Prospecting 
The hottest service sector categories for radio 
today an real estate, medical and the building 
trades. Realtors heavily run ads in newspapers, but 
they are looking for better ways to brand them- 
selves. Don't talk with only the real estate agen- 

cies, but also the individual agents. 

Medical offices that offer elective services arc 

a great radio prospect. This includes plastic sur- 
gery and other cosmetic procedures, teeth - 
whitening, chiropractic can and so on. 

Anyone in the building industry is also a prime 
candidate for radio advertising. Not just builders 
and remodelers, but all those in the subcategories, 
from plumbers and roofers to heating and air 

conditioning companies. Businesses in these 

industries have plenty of advertising money to 
spend if you know how to approach them and 

what to offer. 

Appointment Setting 
Who you call when approaching service sector 

prospects is of primary importance. For instance, 

don't call the doctor in a physician's office -that 
can permanently ruin your chances with that 
prospect. Instead, ask to speak with the office 

manager. While this person is not the ultimate 
decision -maker, the office or business manager 

oversees the nonmedical aspects of the business 

and has the power to make or break an advertis- 
ing proposal. 

When calling a large law firm with many 
naisses on the door, ask to speak to the manag- 
ing partner.And in the building trades, when you 
call is as important as whom you ask to speak 

with. The owners of these companies often stan 

their workdays early and are out on job sites by 
the tinte we're in the office, so plan to put in your 
calls before a a.m. 

First Meeting 
Once you have your foot in the door with these 

service sector prospects, you need to make a good 
first impression. Start by sharing success stories 
involving other businesses in their industry. If you 
don't have local successes yet, reference what's 
happening nationally. Tell then you just read an 

article about how radio is doing more and more 
with service sector businesses like theirs. 

Next, focus your conversation on branding their 
business in the local community. Resist the urge 
to put a package or promotion in front of them. 

Service businesses aren't like retail business s.They 
don't care about generating a quick surge in traf- 
fic: instead, these vendors need to build high lev- 
els of awareness.That way, when people are in the 

market for what the business offers, their brand will 
be well -known and the calls will come. Educate 
them on the benefits of radio as a brand -builder: 
the large reach a station cluster provides and the 

diversity of the audience, the lose cost for ad fre- 

quency and the emotional appeal that radio ads can 

generate.Then find out their needs and desires for 
their business. 

The appealing marketing plan for a service 

sector business is a long -terns nudtistation brand- 
ing campaipt. Building a brand requins substantial 

reach, frequency and consistency. I ktn't be afraid to 
start by asking for a 12-month comminuent ìnvuk- 
ing all your stations. It probably won't seem unusu- 
al to a service sector business, because it what 
they're likely already doing with their other adver- 
rising. Plus it what will produce the best results. 

Running a solid one -week schedule each month 
for a year on several stations will create a wry high 
level of awareness and generate steady response. 

Combine this schedule with creative r rciak 
that focus on the image of the business with an 

educational, soft -sell approach. Don't do mail -style 
ads. Don't scream and hype. Don't t make an offer. 

Presentation 
Most service sector decision -makers are highly 
educated people. You can appeal to them with a 

polished PowerPoint presentation that is well - 
thought out.That s even better than going to their 
office and inviting them to a marketing seminar 

conducted by an outside nurket consultant. 
Advantage Systems, with which I ant affiliated, does 

imitation -only sessions for dozens of radio groups. 
Retail isn't what it used to be for radius Big -box 

outlets have replaced local mom -aril -pop stops. 

Auto dollars are dwindling. The service sector has 

moray for advertising and is spending it eexrywhere 
else. It's time for us to stop owdoxoking it. 

Frank Kaftans is midair td Rudirt9nin- Sales 

Deurloptnon .Setrdn>', a g and miii uking company 

(,r disc radin industry. 
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Bovine -Related 
News 

Erich "Mancow" 
Muller will make his 

San Francisco return 

March 15 as his 

syndicated show debuts 

in mornings on Pappas 

move -in KTRB- 

AM /Modesto, Calif. 

The company recently 

upgraded the signal to 

50,000 flaming watts, 

giving it solid coverage 

in the Bay Area. Mr. 

Cow is still fondly 

remembered by local 

residents for his 

infamous "Haircut on 

the Bay Bridge" stunt 

when he worked for 

KYLD /San Francisco. 

Greg Calvin, aka 

Galvin, the morning 

guy on alternative 

WLRS /Louisville, has 

been recruited as the 

new co -host of "The 

Cowhead Show," based 

on classic rock WHPT 

(102.5 the Bone)/ 

Tampa. That position 

has been wide open 

since Brent Pearson 

bailed last October. 

By Kevin Carter and Keith Berman 

Hard To Miss Giant Panties 
I Ii, the hell could a giant friggin' billboard with the word -panties- 

emblazoned upon it somehow vanish into thin air That's What the 

folks at KDGE (102.1 the Edge)/Dallas would like to know. Not that 

this could possibly be a publicity -generating bit or anything, but the 

board was part of a promotional campaign for the Lex & Terry show 

and was situated at the intersection of two major freeways. It would 
also be pretty hand to hide the purloined evidence -marketing direc- 

for Steve Lee confirms the size of the board in question as your stan- 

dard 48 font by 14 tìiot. "The vinyl itself weighs 85-90 pc Is." he 

says. For nowt the Edge will somehow get by with several other 

lar boards, but is offering a $1,111N) reward for the board's safe return 

We are hoping to have the panties back in their rightful place soon;" 

OM Pat McMahon tells ST. "We shudder at the thought of that bill- 
board having to go commando for an extended period of tine :' 

Premiere Gonna Make You Sweat 

R &B legend Keith Sweat has 

hooked up with Premiere Radio 

Networks to host his own night- 

ly slow jams show: "The Keith 

Sweat Hotel" will air 7 p.m.- 

midnight Sunday- Friday and 

make its world debut on 12 sta- 

tions, including Clear Channel 

urban ACs WMXD/Detroit, 

WMIB/Miami and WKUS/ 

Norfolk. No word yet on 

whether any existing night jocks 

will walk the plank as a result of 

Sweat's show. "The Keith Sweat 

Hotel" was created by Clear 

Channel VP of urban program- 

ming Doc Wynter and pro- 

grammed by WMXD PD 

Jamillah Muhammad. Sweat 

will host the show live from the 

Premiere studios in Atlanta. 

The Programming Department 
At puss tine. some late -inning drama was 

afoot with R. Dub, the host of the syndicated 

"Sunday Nite Slo Jams: who recently resigned 

as l'I) of Clear Ch. 1 rhytl KOHT (Hot 
98.3)/Tucson to relocate to Recife. Brazil. It now 
appears that Clear Channel has made him an 

offer he couldn't refuse: the vacant l'1) position 
at urban AC KHHT (Hot 92 Jamz)Los Angeles. 

Deb's to r position in Tucson has been tilled 

by Fred Rico, who most recently spent seven idyl- 
lic years in I Iawyaii as l'I) of ( ;Dear Channel rhyth- 
mic KIKI (Hot 93.9) and Hawaiian CHI& KONN 

(Island 98.5)/Honolulu. Rico's former boss. ('Ic.ir 
Ch.mneVllonolulu director of programming 
Paul Wilson has also transferred back to the lower 

48 as Clear Channel /Fresno's new director of pro- 

gramming and OM for the cluster. Wilson will 
also program hot AC KALI (Alice 96.7) and active 

nicker KRZR.Yup, he replaces E. Curtis Johnson. 

who recently exited after 17 years. 

After three months on Philadelphia's picturesque 

beach. market vet Marian Newsome -McAdam is 

back in action as the new MI) of Beasley rhvth- 

- WRDW (Wired 96.5). Newsome- McAdam is 

hest-known and loved for her I I glorious years 

across the street at Clear Channel CHI& /top 411 

rival WIOQ (Q102) until she was caught up in the 

Restructuring Cyclone of S:iciness last November. 

She picks up her MI) stripes thin afternoon dude 

Kantor. who will roll on as API ). 

After tivw years in the l'1) chair at ('BS Radio 

hip -hop WJHM 002 Jamz)Orlando, Stevie 

DeMartn has Ich the building. This had been 

DIAL s ucond stint With Janiz -he previously 

served as MD /.afternoon jock before heading 

north to do nights at WJMN (Jarrell 94.5)/Boston. 

24/7 NEWS ONLINE @ www.RadioandRecords.com 

Janiz API) Keith Mernoly is handling interim 1'1) 

duties until a replacement is found. 

After six years with Citadel. Kris Abrams is 

leaving his operations director post at CHI& /top 
40 KKOB -FM (93.3 KOB -FM) and AC KMGA 

(99.5 Magic FMyAlbuquerque and is cussing 
state lines for the opportunity to program oldies 

KOOL- FM/Phoenix. That job opened up in early 

January when Charley Lake left to program 

WMGK /Philadelphia. 

if As if he wasn't already busy enough program- 

ming Radio One hot AC WXMA 002.3 the 

Max)/Louisville and waking up at the butt crack 

of dawn to do mornings. the scarily reliable 

George "Not Goober" Lindsey has been upped to 

OM tit the Live- station cluster. which also 

includes CHR /top 411 WDJX. alternative WLRS. 

urban WGZB and urban AC WMJM. Despite his 

new duties. Lindsey will continue to do morn - 
ings, but with some help: "My API) Tommy Les 

(no, not that lonuny Lee) will assume some of 
the day -to -day pnignuuuing duties of the 

Max" he says. 

After three years as PD of AC KGBY/ 

Sacramento, veteran programmer Mike 
Berlak is leaving and relocating to Charlotte, 
where he spent 1993 -21H13 progra g 

WLYT. Just because he's moving doesn't mean 

Berlak is retiring. In fact, in this age of 
restructuring and corporate shrinkage. he's 

looking to pitch some forward- thinking GMs 
on the concept of remote programming sev- 

eral stations. He has a plan drawn up and is 

eager to speak with you. Reach out to Berlak 
before your competition does: 916 -521 -3559 
or mikcberlak @aol.com. 

Chuck Beck continues to get busier -he 
recently added l'I) duties at Renda AC WSOS 

(Sunny 94.1)/St. Augustine, Fie.. to his other pro- 

gramming charge, rhythmic AC WMUV (MOViN 

100.7) in nearby Jacksonville. Flush with that Suc- 

cess. I(enda has gone ahead and upped Beck to 

OM Of the Jacksonville cluster and I'D of her- 

itage A(' WEJZ (Lite 96.1). replacing Ed 

Fairbanks. I'he J -ville cluster also includes coun- 

try WGNE -FM. 

HERE LIES 

ZEO RADIO NETWORKS 

3 -16 -02 -- 2 -21.07 

WE KILLED HOT MIX 

Less than 24 hours after Denver- based 

mixshow syndicator Zeo Radio Networks 

closed its doors, tonn er Zeo president Rico Garcia 

was named 1'1) of Restdts Radio CHR /top 411 

KEWB (Power 94) Redding, Calif. Garcia previ- 

ously ,corked at KWPT/Eureka. Calif.. and 

KHOP/Modesto, Calif. I le wilI replace Matthew 

Reiss. who was recently promoted within 
Results Radio to c -club and interactive technolo- 

gies director. Garcia begins March 12 and 

reports to OM Rick Healy. 

lt's the end of a lengthy era at CI IR /top 411 

WSTW/Wilmington, Del.. as l'1) John Wilson was 

released. Look for equally longtime API) /MI) 
Mike Rossi to run the show as the search fier a 

news. l'1) begins imntcdiatelll 
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Label Love 
Congrats to Mark Pitts on his promotion from 

senior VP to the far more impressive president of 
turban music for Zomba Label Group. l'itts started his 

label career at Sean Combs' Bad Boy Records in 
1992. He later went on to manage several artists. 
including the late Notorious B.I.G. He joined 
Zomba in 2004 from the A &R department at Arista. 
Pitts is hard at work on Usher's follow -up to his zil- 
lion- selling album "Confessions," as well as Chris 
B rown's sophomore album. 

Octone Records. the longtime home of such acts as 

Maroon5 and Flyleaf. has been acquired by Interscope/ 
Gedcn /A &M and will be rebranded A &M /Octone. 
Octone was formed in 2101) by J Records /RCA Music 

Group senior VP of A&R /marketing James Diener. who 

Jock -O -Rama 
CBS Radio's rhythmic AC KFRC -FM (MOViN 99.7)/San 

Francisco has filled out its jock dance card to follow the 

recently launched " MOViN Morning Show" with Bakhazar 

and Maria: Just plain Alexa, aka Alexa Smith to some, joins 

for middays. If her name sounds familiar, it's because she 

used to be APD /MD /midday personality at KXJM /Portland, 

Ore., midday host at XHTZ (Z90)ISan Diego and PD of 

KSEQ/Fresno. Luckily, Alexa was already in S.F. working for 

Greg Lawley's Lawman Promotions. At least we now know 

where the hell J. Low ended up: Señor Low, who recently 

left the PD chair at KBBY /Oxnard- Ventura, Calif., has mag- 

ically reappeared in afternoons at MOViN. This marks a wel- 

come return to the Bay Area for J., who graduated from San 

Jose State and worked at the late, great KHQT (Hot 97.7)/ 

San Jose back in the day. Finally, market vet Katie Mason 

completes MOViN's lineup, joining for nights. Mason, who 

most recently did nights on KFRC before its magical trans- 

formation to MOViN, previously did middays on the late top 

40 KZQZ (Z95.7). 

Allen Frey, who does nights at hot AC KMXP (Mix 

96.9)/Phoenix, has been awarded two swell life- enhancing 

promotions: MD stripes and middays. Seconds later, late - 

nighter Chris Marino transitioned to 7 p.m.- midnight. 

Mike Love (no, not the guy from the Beach Boys), the 

longtime nighttime co -host on Clear Channel urban WGCl/ 

Chicago, has exited. His Bad Boy Radio co -host the Dix 

remains in the shift as a solo act. 

will now serve as president/CEO ofA &M /Octone. 
Current A&M artists will remain as they are under the 

"regular' A &M name. The new label's first release will 
be the tbrthconting album from Mar on3. which will be 

the long- awaited follow-up to the ba11d5 zillion -selling 

debut. "Scuba About Jane:' 

As expected, several Virgin urban promotion 
staffers were laid or as part of the recent merger 
between Virgin and Capitol, creating the Capitol Mu- 
sic Group. Just as newly appointed CMG 
executive VP of urban Ronnie Johnson arrives in the 

building. Virgin se ' VP of urban Rodney Shealey 

exits, along with his field promotion twain. Virgin VP 
of urban promotion Juliette Jones remains aboard dur- 
ing the CMG reorganization. 

Veteran New England pro nto stud Carl 'CAI" 
Strube will no longer have to coniniuce back and 

forth from Boston to Nashville as he steps down as 

senior VP/GM of Category 5 Records, the home of 
such artists as Sammy Kershaw and Travis Tritt. Also 
out: executive VP of p - BM Macky. Strube. 

who joined the label at its inception in 2005, is now 
free to navigate and is ready for his next industry 
adventure. He can he reached at 617 -513 -7278 or 
carl(chcarlstrube.com. 

Congrats to Pronto Princess Marti Halpern. who has 

safely crossed the street faun VI' of pop promo at Lava 

Records to the saule position at Epic Records. effective. 
well. now. Send your congor via her mie . e -mail ad dwss: 

marni.halpern(a;scaqbnig.conl. 

Condolences 
Our thoughts are with our friend Ken Anthony, for- 
mer R &R rock editor, on the death of his mother. 

Regina Mont:. on Feb. IN. She was 89 -cars old and 

surrounded by her family when she passed. 
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Best Strategies 

"ost Experience 

Highest Quality 

NOBODY DOES IT BETTER. 

P O I N T- T O- P O I N T i D I R E C T M A R K E T I N G S O L U T I O N S r 

Tim Bronsil 513.231.0344 

Elizabeth Hamilton 703.757.9866 

Mark Heiden 970.472.0131 

RickTorcasso 972.661.1361 

www.ptpmarketing.com 
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RATINGS CUIPIR 
As The PPM Becomes Philly's New 

Ratings Currency This Week, Ad Buyers 
Applaud The Death Of The Diary 

By Katy Bachman 

Fox News' Sean Hannity has always been 
intrigued with Arbitron's Portable People Meter. 
As a TV personality, he likes to pore over the pre- 
vious night's ratings to gauge reaction to the top- 
ics and issues discussed. He'd like the sanie feed- 
back in radio and may soon get his wish. 

Starting March Z;. radio ratings generated from 

the PPM will replace the traditional diary system 

to leconie the ratings currency in Philadelphia. 

Last month. Houston received Media Rating 
Council (MC) accreditation. which is critical 
for PPM adoption. The service will likely be 

commercialized there sometime after April. New 
York and two suburban markets in Nev Jersey 

Tale Of The Tape: 
Diaries Vs. PPM 
DIARY 
Weekly recall 

Two to three stations listed 

15.6 tuning occasions 

Listening duration:1 hour, 27 minutes 

SOURCE: Arbitro,, 

PPM 

Passive exposure 

Five to six stations tracked 

36.6 tuning occasions 

Listening duration: 37 minutes 

24/7 NEWS ONLINE @ .ww.RadioandRecords.com 

and Long Island are slated to turn on the PPM 

Nov. 13. During die next four years, Arbitron 
plans to roll out the PI'M to the top 51f markets. 

finally putting radio on equal footing with other 

dectronicall measured inedia. 

For advertisers and agencies. the transition can't 

come fast enough. "The diary needs to go away 

a lot taster than it is.' says Kathy Craw tbnl, pres- 

ident of lox-al broadcast for MindShare. But for 
radio broadcasters. even those who admit the 

industry nerds to join the 2Ist century, the diary 

could be a hand habit to break. 

For more than 41I years.Arhitron has measured 

radio listening with paper- and -pencil diaries.That 

worked pretty well for awhile. until people began 

to have less time on their hands and more media 

options. Through the years. inedia reporters 

could occasionally tin into a real. live diary -keep- 

er. which would invariably yield great dodder tir 
a story: how the diary -keeper would "vote" for his 

or her favorite station rather than accurately 

recording actual listening: how the diary -keeper 

would forget to enter in the several stations tuned 

to during the day. More often than not. diary- 

keepers would sit down on Wednesday, the final 

day of the seven -day diary and try to reconstruct 

their liste g from the previous week. 

Arliitmn spent years arguing that such stories 

weren't indicative of diary -keepers and trotted 

out lots and lots of data. In the end. though. it was 

Arbitron itself that knew it had to kill the diary. 

Whenever a medium switches ratings metrics. 

there are bound to be changes that affect every- 

thing from programming to buying and selling. 

The TV business has been through a measure- 

ment change twice: for network and for local 

service. After a couple of years of angst. sonic 

heated controversy and even a couple of congres- 

sional hearings. Nielsen Media Research (owned 

by RR'R parent the Nielsen Co.) tweaked its 

service and the industry adjusted. 

Radio's experience has not been much differ- 
ent. Arbitron was ready to commercialize 

Philadelphia, the site of its first PI'M test. in 21103. 

The industry pulled back. asking for more data. 

an economic- impact study and a second market. 

which eventually became Houston. Then. in 

r 21Nó, shortly after Arbimm began to 

propose a 65% price increase over the cost of the 

diary system. radio companies balked. Clear 

Channel. leading the charge. tormed a c - 

ter to explore other alternatives.The industry also 

convinced Arbitron not to flip on Houston until 

after it received MIL(' accreditation. 

Some groups dug in pretty deep. Cox Radio 

and Radio One refused to encode their signals in 

Houston until last August. when Radio One 

decided to participate.A holdout in Phill at tint. 
Radio One changed its mind days before the start 

ofthe two-month Philadelphia demonstration on 

Jan. I I. Cox agreed to encoole its four Houston 

stations late last month. Cox president /CEO Bob 

Neil. a vocal opponent of the PPM. made it clear 

that a decision to encode was separate tram any 

agreement to subscribe to the PPM service. Clear 

Ch: L which is encoding in Houston. still 

refuses to encode in Philadelphia. Arbitron has 

sighed customers representing 65";. of market rte - 

enue in Philadelphia. In I louston. though. it has 

sighed only 25'7.. 

Agencies and advertisers say they are frustrat- 

ed. but hope that with MR(' accreditation. radio 

acceptance will bellow. "Accreditation knocks 

down the final harrier standing in the way of 
financial negotiations.' Crawtürd says. At the 

beginning of last year. when stations were hesi- 

tant to si i. agencies representing more than 9 

of national -spot dollars sighed l'l'M contracts 

with Arbitron within a space of a tiev months. 

"The (Clear Channel request fir proposal. 

which it I. lied in June 2t) t5 to explore all 

alternatives for radio electronic measurement' 

slowed everything down. I don't understand their 

resistance. and I haven't been given a clear mes- 

sage." says Mary Darius. a xec utive V P /director of 
local broadcast for Carat. which has threatened to 

boycott stations in Philly that don't encode. 

"Right now its an obstacle to doing business. If 
advertisers can't buy the top three stations. they'll 

put their money elsewhere.' 

Buyers say Clear Channel could wally hold things 

up tin. the radio industry and tiw agencies that want 

to change their lxiying systems and analyze the data 

udder the new ratings medmdolo g : "Without Clear 

Channel. u don't have the hill picture.' says Sue 

Johenning. executive VP of local broadcast for 

Initiative. "We won't know if a month: worth of 
data we're seeing is a trend or a blip:' 

Clear Channel. which represents about 241% of 
Arbitron's overall nee of S320 million. 

declined comment on any aspect of the PPM for 

this story. The company also declined connnient 
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ENCY CH 
How Ratings 
Change .. . 
BV AUDIENCE 

Average quarter -hour audience 

Cume audience 

-29.8% 
.3ffi 

Time spent listening -31.9% 

BY DAVPART 
Morning drive (6 a.m. -10 a.m.) -43.8% 

Midday (10 a.m. -3 p.m.) -26.9% 

Afternoon drive (3 p.m. -7 p.m.) -25.3% 

Evenings (7 p.m.- midnight) -33.3% 

Weekends -24.2% 

SOURCE: Arbitron. Houston PPM par ... December 2006 

on its request for proposal. Other than Arbitron, 

the KIT ultimately selected the Media Audit/ 
Ipsos and MKI. (MRI eventually dropped out) 

Along with Cox Radio. Cumulus Media. 

Entercom C cations and Radio One 
Clear Ch 1 has agreed to fund a nest in 

Houston this tall oldie Media Audit/Ipsos' spart 

cell phone -based ratings mahmlobww. In the 

m wanti t Arbitrent has sued the Media Audit/ 
Ipso for patent infringement. 

liowe er. there is a chance that Clear 

Channel's refusal to encode in Philly could be a 

moot point. Arbitron plans to add audio match- 

ing-which mould allow the PPM to identify 
exled signals -to its service by the end of this 

sear although audio matching will never be as 

accurate as encoding. 

Despite all the hack- and -forth. the radio 

industry is against the ropes and needs all the 

accountability help it can get. A 21105 study from 

Forrester Research, commissioned by the Radio 

Advertising Bureau and paid for by Arbitron, 
found that the radio industry stands to p; min ns'- 

if it switches to a PPM -based ratings serv- 

ice. But if it doen't. revenue is likely to decline. 

Nearly in tour stud)' respondents said they 

would increase radio spending if a l'1'M ratings 

service were adopted. Advertisers estimated they 

would increase budgets by 12% while agencies 

said they would increase budgets by 9%. 

"Clearly spending hasn't increased in radio;' 

llamas sas"With the increase in e petition and 

the other choices out there if radio doesn't shoes' 

they are committed to accountability. spending 

will e to decline-That's certainly a Iàmil- 
nar refrain for agencies, which are held by their 
clients to Moe idy tougher 110I stardoms. 

"This is an opportunity ter radio to step for- 
ward and show that it is not afraid to take on a 

higher level of :WC ountahilityi Joheuning sas. "If 
the seller do not get onboard, then radio has lost 

.1 big opportunity far better radio measurement. 

And then we're really talking about loss of rev- 

enue because radio has to be considered in the 

same category as other broadcast media front a 

return on investment perspective.' 

One thing the PPM service offers buyers and 

sellen is more frequent monthly ratings. instead 

of quarterly:" You'll he able to respond quickly to 

changes ' h marketplace. We won't have to m the 

wait six months if there is a format change. says 

Matthew Warnecke.VP /director of network and 

heal radio for Mediaaom. "A radio programmer 

will have a whole lot of data sonar. W ho knows. 

maybe it will make for better radio.' 

For years. programmers have learned to pro- 

gram to the vagaries of the diary.A side industry 

of pmgranuning, resean h and marketing consult- 

ants thrived on pruning the diary. 

With the PI'M, industry observers say stations 

could program and sell cfïeativ*W special 

events and bnudcasts." It allows you to justify the 

other things that are a big pan of radio:' says 

Bernie. Shimkus. director of research at 

Harnnlin Media. a Philly -based media agency. 

What gives bnxadcasten pause. hoaser. are the 

ratings themselves. A change in the ratings cur- 
rency always changes the ratings. At first glance. 

the ratings under the PPM are not pretty. Average 

quarter -hour ratings are down by nearly 311% 

Effect On Reach And Frequency 
TARGET NO. RlAOI FREQUENCY 

0010 6TtIL ONAR1/1 (PM %C G (DIARY) (PPM) %CIG 
W25-54 7 62.8 824 .31 8.8 6.8 -23 

A25-64 14 864 994 A6 13.6 12.3 10 
A18-48 9 724 89.4 .23 11.4 831 -29 

8113-34 1 17.9 390 .118 80 4A ó0 
818-48 7 582 66.0 +13 20 5,7 19 
A 18-34 3 73.7 91.0 a23 6.3 4.6 -27 

SOME: fm Yrit arad rrhaáis lewd en Nikkei Ye ]002-]Om 
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ANGE 
1992 Arbitron 

announces intention to 

develop electronic ratings 

system. First meter is so 

big it has to be carried in 

a backpack. 

1993 Arbitron reduces 

meter's size -to that of a 

brick calling it the Pocket 

People Meter. 

1996 Reduced again 

in size, now called the 

Portable People Meter, 

weighs only 2.6 ounces. 

1997 Arbitron's first 

"expert witness" test with 

employees. 

1999 Arbitren 

embarks on first field test 

in Manchester, England. 

2001 Arbitron launches 

first U.S. test in 

Wilmington, Del., market. 

2002 Wilmington test 

extended to Philadelphia. 

Sample size is 1,500 

consumers. 

2003 Arbitron 

"digitizes" PPM encoders. 

2004 PPM demo 

begins in Houston with 

2,000 consumers. 

Service adds tracking 

out -of -home capability. 

2005 Arbitron 

announces PPM will cost 

65% more than diary 

system. Radio groups balk. 

2006 MRC audit of 

Houston completed. PPM 

device in its 10th 

generation. 

2007 PPM receives 

MRC accreditation in 

Houston. PPM will go live 

March 8 in Philadelphia. 

Total Arbitron cost to 

date: $70 million -plus. 

compared with measurement under the diary. 

Morning drive. radios hugely lucrative daypart. 

takes the biggest hit. down by almost 44 ",f,. On the 

positive side. because the l'PM records listening 

to more stations. reach increases significantly. 

The shifts will require buyan and sellen alike 

to think differently about how dollars are placed. 

"Prime-time radio inventory will change-a.m. 
and p.m drive will cease to he the only thing that 

is a lend prime.' W.m 'ke says. "MidtLn 
wont Ix dismissed as ineffectual and weekends 

could he a greater part of traditional schedules :' 
Additionally' advertisers could keep budgets the 

same. reducing the number of guns rating points 

they buy at a higher cost per point. Or they could 

increase budgets in order to give campaigns the 

same CRY waigltt. "Its a currency adjustment. 

end of son,- Craswfenl says. s. 

linudeesters that have embraced the H'I'M and 

signed u v such as CBS Radio A(: WISFIS/ t. I 
Philadelphia and Greater Media. among others. 

say that the bi east and most positive story pq. M 
Arbitron can tell about the PPM is 1 it will 
help establish radio as a reach vehicle. 

"We expect that our current 7551.111/el-person 

come will be 2.2 million -plus:. says Jerry Lee 

owner of WISER, l'hi11y's top -ranked music sta- 

tion.Thatmeats "over 5117 of the popul, 11 

be listening to us every week.' 
Buyers also say the l'1'M tracks listening to 

more stations. giving them a wider choice for 
campaigns. "vile old school of placing 12 spots a 

week may not be the way of the future.Yu can 

get to reach and frequency with Esser units, so 

you buy more stations:' Warnecke says. 

A study by I larmelin Media compared l'l'M 
data and diary data based on actual schedules 

placed in Philadelphia and found tharin all cams 

'react inc ears." People may hale to rethink radio 

as a traditional frequency medium to more of a 

reach median. Under the diary methexlohngy. 

there was only one sta hat r d 1 mil 
in a week. Under the PPM. more than I0 stations 

Shimkus says. "It will change how advertis- 

ers look at radio:' 
The eery basics of buying could change. 

"Maybe the definition of akapans will change. 

Maybe there will be MOM' tLaparts on a buy, 

maybe schedules wont be as concentrated iu 

morning drive:' says Janice Kinkel -( ;wow. exec- 

utive VP of bnudcas strategy tie Initiative. 
"This iss t atom a 1.2 then a 1.0. OUT adver- 

tisers are familiar with currency changes:' 

Juke g says. "Its not changing their opinion 
about radio. but it will potentially open evenvmas 

eyes about how to use radio licitar. This is about 

making sure radio storks to spur an action.' RR 

Katy Badman is trnior rJiror ar R('R sister puldieniun 

.11vliallirk. 
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CRS 
SPECIAL 

ISSUE 

Country Radio 2007: 
Most -Programmed Format 
Catapults Beyond Its Own Borders 
Welcome to Radio & Records' 

Country Radio Seminar special issue. Whether or 

not you're in Nashville this week to attend CRS, we 

hope this package of stories, profiles and survey 

results provides a reliable snapshot of the country 

radio landscape as it appears in early 2007. 

Country grew beyond its own borders last year, 

with more songs and artists crossing to other for- 

mats than any other time in the last decade. We 

lead a discussion on where those hits went, and 

how country programmers feel about sharing. 

The results of our annual readers' poll offer an 

impressive mix of established talent, an artist on 

a remarkable trajectory and a promising, record - 

setting new act. 

We look inside several head- to-head battles in key 

markets -a sign of growth for country music, albeit a 

challenging year ahead for those programmers. 

As the format marches forward, Country Radio 

Broadcasters recognize radio pros whose careers had 

an impact in not only their local markets but the 

entire country industry. We feature the five inductees 

for this year's Country Radio and W Hall of Fame. 

As always, the record industry successfully intro- 

duced exciting, fresh talent. The New Faces class of 

2007 was embraced by radio and seems poised to 

establish itself as a torchbearer of country's future. 

We hope you find this collection of features 

enlightening and useful as we take on the chal- 

lenges of another year for the most enduring, 

most programmed format in America. 

R.J. Curtis 
R &R Country Editor 

Contents 
20 2007 R &R Readers' Poll: 

Country's Coolest Contenders 

22 Siz Skirmishes To Watch: 
Country Radio's Most Intriguing Battles 

28 Larry Daniels And Bob Moody: 
Country Aficionados Join Hall Of Fame 

32 Hall Of Fame Inductee Les Acre*: 
Still Strong After 45 Years In The Biz 

34 Home Is Where The Hook Is: 
As Country Crosses To AC, POs 
Believe The More Exposure, The Better 

38 New Faces 2007: Arriving With 
Momentum. Aiming To Make Their Mark 

Double vision: 
Kenny Chesney is a 

double winner in the 
R&R Readers' Poll. 
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Affiliates For Believing! 
"I'm having more fun than I ever imagined." 

- Kix 
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2007 R &R Readers' Poll: 
Country's Coolest Contenders 
By R.J. Curtis 

The he rd number of ballots tabulated for the 2(X)7 

MR readers' poll has us wondering Was it the passion 
for mimic and artists that led to such a strong turnout, or 
was iErour merciless barrage of remiliders? Whatever the 
reason, your enthusiastic participation made for an im- 
pressive list of performers. *This year's winners an best - 
characterized as "The Usual Suspects." Kenny Chesney, 
Brooks & Dunn and Rascal Flatts are established super- 
stars on many levels: airplay, album sales and touring. 
Carrie Underwood makes her first appearance on the list, 

but doesn't it feel like she's a veteran? Perhaps the only 
20 unexpected name on the 21X)7 list is the Wreckers, but 

the duo's accomplishments in the past year more than val- 

idate its presence. 

Kenny Chesney 
Male performer, entertainer of the year 
No disrespect to any other contenders in these two 

categories. but the voting in both was pretty one - 
sided in favor of Kenny Chesney: He continues to 
live in rarefied air and. like his good friend Peyton 

M: g of the NFL champion Indianapolis 
Colts. he has already put together a I1:aII of name 

caner. The difference lenvten the two is that 

Chesney won't have to %air five years after his 

active career to be eligible.'1hen again. at the rate 

he's }doing you have to ask:When will this monism- 

ever stop? Chesneys rís c is nothing short 

of amazing: lie has 28 top 11 siublts (10 of which 

hit No. I) step I11 top 111 albums -six of them 

reached No. I. and the of those chart -toppers 

debuted atop the list. Chesney has spent 798 total 

24/7 NEWS ONLINE @ www.RadioandRecords.com 

chan weeks on the Nielsen 131)S- fiucled BAR 
Country chan and 797 total chan weeks on 

Billboard's Top C ry Alb :.In21M xi. his "The 
Road and the Radie) ' tour was the mort- attend- 

ed trek of any artist i11 any genre. C.hestuy has even 

bigger goals in 21 M 17. with plans to perform at NFL 

stadiums this sunlnler. When a recently scheduled 

show in boston %veut on sale. more than 511,001 

tickets were gone in 15 minutes. Few artists in any 

genre can captivate a stadium -sized crowd fix nvo 

hours-Chesney is one of them. 

Carrie Underwood 
Female performer of the year 
We've made the point lxIore, but it lean repeat - 

ing.While it was only two seasons ago that Carrie 
Undenvoxxl triumphed on "American Idol;' it 

seems h longer. Since she exploded into the 

Odd of country music. Underwood% acconuplish- 

ments have eclipsed her "Idol" recognition. and 

nxv she's powered by the momentum generated 
by three top 111 sinilcs. Two of them topped the 

chan. with a third virtually guaranteed. Undernoxxl 
has spent 120 total chan weeks on the l&&R 

Country chart since the debut of Jesus :Fake the 

Wheel" and her debut album. "Some Hearts:. has 

spent 22 weeks at No. I on Billboard's Top 

C n Alb :. Additionally; "Stine Hearts" is 

certified five -tines plats . When Underwood 
was voted Country Music Assn. female vocalist of 
die year last November some regarded it as all 

upset win.As the months have passed and her suc- 

cess keeps snowballing. it makes perfect sense. .116 

that point. here: a rather telling I(&R reader pull 

tactoid: Underaoxl received nuore wets than am' 

other artist honored this wear. 

Brooks & Dunn 
Duo of the year 
We mentioned the "Usual Suspects" theme fir 
winners of this year's Rol R readers' poll. and per- 
haps more than any act on this year's list. Brooks 

& I) exemplify that description. They are 

simply the most successful duo in the history of 
the format. 

During their long and illustrious career. 

Brooks & I) have scored 38 top III singles. 

and 20 of them are No. Is. The R&R, Country 
chart has pretty h been their home :May 

from home. as they've spent o)97 total chart weeks 

there. Brooks & I) have notched I I top Iu 

albums (five of them ruled the chart) during the 
years. logging a 1- bing 1.253 total 

weeks on Billboard's Top Country Albums chart. 

Rascal Flatts 
Group of the yaw 
While Rascal Flans has spent the last seven years 

steadily building its now -superstar status. certainly 

21M )6 was a tipping point. particularly when it came 

to album sales. "Me and My Gang" was the top - 

selling artist album of 2( M 1t in any genre. eclipsed 

only by the "I liges Scholl Musical" s struck. 

Rascal Flatus also became a huge concert attraction 

last year. breaking the 1 million attendance mark 

during its 21 M 16 tour.The trio lus amassed 359 total 

weeks on Billboamfs' lop C erse Albums chart 

with its tour top IO releases. and three of them went 

to No. I. Meanwhile. 15 top I 4 I singles (11) of them 

char- toppers) have accounted tir 454 total chart 

weeks ou the MR C try chan. 

The Wreckers 
Best new performer 
Michelle Branch and Jessica Harp comprise the 

duo the Wreckers. and their debut release. "Stand 

Still Look I'rett :' was a history -making eflbn. 

They're the tint rookie female duo to take a debut 

sink. "Leave the Pieties.' to No. I in mon than 

511 vars. While still in her terns. Branch lev arc an 

o ernighlt success in 21101 otter the release of "The I he 

Spirit Room." and stow aber legendary guitarist 

Carlos Santana recruited her tir the Gnnmm 

Award w j duet L o w . " :' 
In 2004. Branch's friend Harp left Kansas City. 

Mo.. and headed for Nashville after being Willed a 

reconl deal. Refine she arrived. Branch called I lare 

and persuaded her to team up on a project. The 
Wreckers rasade their debut last year at Country 

Radio Seminar and had inondiate impact. In addi- 

tion to their chart success. the Wreckers have been 

exposed to a large mander of cauntn tiens by sup- 

porting parts of the Rascal Flans tour last star. In 

21 N 17. they'll open tir Keith Urban on his Ltxv. Hein 

and the Whole Crazy World tour. RR 
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Six Ski rm fishes To Watch 
On The Front Lines Of Country Radio's Most Intriguing Battles 
By Ken Tucker 

Wolf: Wink. Rooster. Bull.The names are different, but 
the intended outcome is the same: to knock off, or at 

least take shares from, a particular market's heritage 
country outlets. * if the stepping up of new country 
radio battles is any indication, then the format is on the 
upswing. in the last few years, country has moved front 
and center in key markets across America. * With that 
in mind, R &R takes a look at six markets with coun- 
try competitions to keep an eye on this year. 

'I certainly 
think it's 
possible for 
the market 
to have three 
country 
stations on 
the FM dial. 
The problem 
is you might 
not have any 
of the three 
in strong 
market 
positions.' 

-Mike Kennedy 

Midwestern Dust -Up 
On the surface. not much has changed in Kansas 

City's country competition. KFKF has had its 

current call letters since 1952 and country has 

been heard on the 94.1 frequency since 1963. 

WI)AF has resided on the FM dial c 21)13 

and before that was a popular AM country sta- 

tion for 25 -plus years. The relative youngster in 

the melee. KBEQ (Q104), flipped to country 

from top 40 in 1993. 

In the tall 20N6 Arbitran survey. KBEQ scored a 

5.3 share 25 -54 -good for fourth in the market 

behind urban KPRS. AC KUI )L and active nxk - 

KQRC. KFKF tallied a 3.5 in the demo and WI )AF 

a 3.1. KBEQs four -book average evs 5.4, while 

KFKF and WRAF had a 4.3 and 3.4 respectively. 

But there's more here than meets the eye. 

Wilks Broadcasting acquired KBEQ and KFKF 

from CBS Radio Tate last year. The acq . on 

resulted in suf'cud)acks, including longtime KFKF 

newsman Bandy Birch, early midday jock Rusty 

Walker and night guy Time Peters. KBEQ p.m. 

driver Shotgun Jaxon also exited. Meanwhile. 

Entcrc s WI)AF relaunched as "the Wolf' in 

J: ay. taking on a persona that has scrod the 

company well in Portland. Ore.. and Seattle. 

-We saw a read opport with regard to 

what .was happening with the Wilks properties 

there. to seize the more energetic. current -based 

country opportunity in that marketplace.' 

Entercom director of country programming 
Mike Moore says. "Wc saw an opportunity for us 

to become the dominant player. so that's why we 

decided to shake things up.- 

Moore says the Wolf features "a far more ener- 

getic. tempo -driven presentation than what was 

previously on WDAE- 

Musically. KBEQ is decidedly more current - 
and recurrent -based than either of the other two 

stations. Seventy -six percent of total 'spins on the 

station comes from songs released between 21 1( )5 

and 2007. according to BI)Sradio.com. Only 

37.4% of KFKF's spits come Henn that saute peri- 
od, while 57.9% of WDAF's do. KFKF and 

WDAF's libraries eel more (heavily on the gold- 

en years of the early 'eels with 16.7% of K EKES 

spills co g from 199(1-94 and 14.4% of 
WDAFs c g from that era. 

From a progrtnuning standpoint. you can't get 

much more experience than you have in Wilks' 

K.C. director of operations and KBEQ 1'1) Mike 

Kennedy and his counterpart at KFKh Dale 

Carter. Both know the market and are battle -test- 

ed. WRAF PD Michael Cruise. who has been in 

place since last spring. has fought country wars in 

Houston: Col bus. Ohio: and Fort Myers. 

Carter and partner Mary McKenna are well - 

established in Kansas City mornings. Kennedy is 

part of "The Q Mor ' g Show With Mike. Zeke 

and Jillian." although the third member of the 

triumvirate will exit this spring to become a stay- 

at-home mont. 
Meanwhile. WI)AF has brought in the veter- 

an morning team of Darren Wilhite and Tim Wall 

( "Wilhite & Wall ") to replace longtime 'tor ' g 

man and market fixture David Lawrence. who 

retired in September. Wilhite & Wall have previ- 

ously served in Detroit. Knoxville. (:rand Rapids 

and Fayetteville. Ark. Meanwhile, former KBEQ 

afternoon matt Jaxon swill show up at WI)AF after 

sitting out on a noncompcte. 
Can all panier survive in the "Paris of the 

Plains' % "1 certainly think its possible kw the mar- 

ket to have three country stations on the FM dial," 

Kennedy says. "The problem is you might not 

have any of the three in strong market positions." 

Moore counters."While KFKF and Q are fine 

radio stations. I think that we can certainly be 

competitive and we will be very competitive" 

Trying To Crack The Buckeye 
The challenger is nove the challenged in 

Columbus. Ohio. Clear Channels WOOL. which 

HiP1ed to country in 1994 to take on and subse- 

quently deft then -format leaders WHOK and 

WRVF (the River)- IaterWLLI) (Wild Country). 

now lices one new challenger (WNKK) and a 

rvnehwcd fìgJn fnnn another (WHOK). 

In a clear flanking maneuver, Wilks Broadcast- 

ing. which bouldn the stations from CBS Radio. 

flipped active rock WAZU (the Big Wazoo) ro 

country as WNKK "Wink 107.1 New Country 

and Only New Country" in January and slightly 

repositioned WHOK. now known as "the Hawk." 

from a classic county lean to "Playing Everything 

Country;' which covers a five -decade span. 

WCOL's music noix leans heavily on . 

released since 201111-more than 78% of what the 

station spins contes faut that period. 

In addition to trying to chip away at WCOL 
in the money demo. the Wilks moves also aim to 

give the cluster something it needs: re female 

shares. Classic rock sister WLVQ, a decades -old 

market mainstay. is tops among 25 -54 men and 

WHOK does better with men than women in 

the demo. 
WOOL was No. 2 25 -54 in the fall with an 

8.1 to CHR /top 40 sister WNCI's 8.4 (WOOL 

was No. I in the summer book). Meanwhile 

WAZU tallied a 0.7. while WHOK had a 2.0. 

Despite focusing on its Newark, Ohio, home just 

to the northeast of Columbus. WCLT regularly 

pulls a 2.11 share 12+ and in the neighborhood 

of a 1.7 25 -54 in the Col bus market. 

"The only thing that you can do when your 

station is being directly attacked is make sure that 

your station is the best that it can possibly be." 

says Clear Cha I /Columbus director of pro- 

gramming and WCOL I'D John Crenshaw. who. 

other than a two -year stint in Norh)lk. Va.. has 

been at WOOL since its launch. 

He hasn't made any changes to WCOL's pro- 

}mnuning "other than the ebb and How of what 

I always do :' Crenshaw says. 

After the switch. WAZU PD /MI) Stash 

remained and reverted back to his country iden- 

tity as Ric Knight. Knight. who also hosts morn- 

ings. has country experience. As "Buckeye Bill" 

Tanner. he was part of the team that signed on 

WCOL more than a dozen years ago and he once 

Continued on page 24 
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\II too hate to (lo i, ,et. hm% ,taon !dean', audience 

or,hil(, (tint to mulcr,tan(' that hr i, it major force %Sith 

the Noting .ide of Cotnitt. fhi, kief appear, to be on the 

fa,t track lo Iar(l0et. I lots ran %nu argue N1 1111 it ,oit_ that 

a(Icocatr, getting in the car and cranking u11 the \I,um in 

Klack?" 
Gn _ irerlbrr. (:leur Channel 11inneupoli.. h 1112 

"It, been it long time ,ince I hace heard ,uch it lightning 
rod ,ong. It , an in,Ianl 

Jorl IRurke. Lincoln l'-inuriciul Bence!' h ) (:O 

"I don't gie quote,. but ith three III'I ,ingle, lo hi, 
credit and a GRI'. \'l' li%e ,hot%...Ihi, gut i, a ti l\K! 

11ike lloure. Ente-rom Portland hII,I,/ The !loll' 

111,011 ,110111(1 rename till, . lohnet "tinut,h1 - liig 1l11one, 

,roce the tint 
(:rash Poseer. Ili(: Radio 1)nlln., 117')" The Tesos 7icis(er 

"Ja,on \hh ', i,llhnnt Ca,h1 i, one of the mo,t 
refre,liiii_ ,ong, I %e heard in it %chile. It', a ,tor fire hit!'" 

Johnny (:h ion,. Cox Radio Houston hhRO The New 093 

Y (:ASH" 
\nother cool ,ong. [1'(1111 a cool gut. about it cool g11t..1a,on 

on fire cith our li,lener,!! Johnny Cuh' trill keel% that 
fire burning!.. 

Billy Kidd. Enter-coin Rochester-III BEE 92..3 
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%a, married N1 1111 ch11(1ren 1111(1 re,lmu,ibilitie, and E canne 

10 1111 en,(,... but. I l'01111111.1 trille that grin off my face or 
fight the ot ens heilitttlg liege to Neill' nothing but black for 
the re,t of 1111 life life!" 

1)anny Kvun..tiul( Lak, hl:(: I /111..1 The Earle 

'''I'hi, i, another huge hit for .1l1,011 111111 \u C0lil(I11.1 gait 10 

1111 it 011 lile air! 
Rill Dollar. II 1,11 1 -l' 111!,, i,,onn',' 1L 
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a III'f11" 
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"Ja,on U(lean make, il I'011i ' \I \III III "I'' IN :\ ROW 
1%1111 'Johnny Ca,h'!" 

Jon Lobo on behalf of the many CR.ti Radio 'la(iorts (rho 

connu( be quoted 
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'Whether 
you have a 
country 
format 
competitor 
or you're a 
stand -alone 
in a market 
this size, 
you've got 40 
competitors. 
You have to 
be ready for 
competition 
and have a 
great 
product - 
that's what 
determines 
your fate.' 

-Tim Roberts 

Continued from page 22 

did nxtnnings at WHOK. 
WHOK PI )/MI ) George Wolf, who moved to 

nxrfling: in January. is another Columbus coun- 

try vet. In addition to his current post. 1w also 

served at WL1.1) in the '90s. which subsequent- 

ly threw in the country towel. 

Adding to its heritage position. WCOI. has a 

veteran staff: Between market mainstay and 

morning man Woody. Crenshaw (who handles- 

Mays). p.m. driver Joe Boxer and night jock 
Dixie Lee.'1we have the airstafi that just won't go 

away,' Crenshaw says with a laugh. . 

The challenge for WNKK is the saine that sis- 

ter WHOK has faced for years: signal coverage. 

WNKK, with a tower dote south of Col bus 

near Circleville. Ohio, is lest heard in the south- 

ern counties and never delivered significant rat - 

ings as an active rocker. WHOKS signal. broad- 

cast from a tower near Lancaster, Ohio. blankets 

the south and eastern suburbs ofColuntbus.With 
a tower near downtown Columbus. WOOL 
effectively covers the metro. 

Motor City: Country Music City? 
Not unlike WCOI. in Columbus, CBS Radios 

WYCD /Detroit has gone from being the 

attacker to the one being attacked. The station 

flipped to country in 1993 with an eye on 

tenured format leader WWWW (W4). Fourteen 

years later. WY(]) -which im longer uses the 

"Young Country" moniker it signed on with - 
faces an attack from WI)TW (the Fox). which 

moved from nick to country last May The 11/6.7 

FM frequency now occupied by the Fox was also 

home to WWWW. . 

Using a 'que approach. Clear Channel asked 

Detroit listeners to choose which ti rmat the sta- 

would Hip to. what the station should be 

called. even what the station login %would look 

like. Clear Channel execs insist the outcome was 

not predetertnin ed. WDTW 1'1) John Trapane. 

who remained after the Hip, remembers telling his 

wife that he had a job. but didn't know what for- 

mat he might be prag g. 

WYCI) PI) Tint Roberts. a Detroit native 

who programmed WWWW in the '')Os. wasn't 

surprised that the Fox came looking in his hen 

house. "Anytime you're doing well. people are 

going to take a shot at ou :' he says." In the spring 

book we were No. 1 112 +1. so I folly expected a 

competitor to conic in.' 
New competitor or not. Roberts belongs to 

the school of thought that dictates constant vig- 

ilance. "You're always trying to improve your 

product :' he says. "Whether you have a country 

format competitor or y'ou'r just a stand -:done in 

a market this size, you've got 40 competitors. l'nt 
competing against the AC. the highly rated clas- 

sic rack and rack stations, the urban ACs. Radios 

full of competition; I think you have to be ready 

for it and have a great product and that's what will 
ultimately determine your fate:' 

While Roberts admits to making a few adjust- 

ments s e the Fox has signed on, he also says. 

"I look at it this way: They have to change to 

adapt to me:" 

From morning man I)r. Don Carpenter. 

who's on his sec f tour of duty at the station, 

to night jack JO Forsyth, who has been at the sta- 

tion fix 13 'ears, WYCI) boasts a veteran staff: 

Roberts says the air personalities and their abili- 

ty to connect with listeners set the station apart. 

WWI) and its personalities support everything 

limn the Children's Miracle Network to local war 

veterans' groups. "I'm a little old -fashioned:' he 

says. "I believe that radio has an obligation to 

sere the community and we try to do that here:' 

Meanwhile.Wi)TW took its putting jocks 

on the air, finalizing the lineup in January: Like its 

format choice. listeners voted which air person- 

alities they wanted to hear. Among those that 

made the cut were large- market vets Rick Miller 
who has jockeed in Kansas City and Mobile. Ala., 

and handles mornings. and tonner !bibs person- 

ality Scott Gaines, who handles afternoons. 

Both stations rely on the period between 2(105 

and 2007 for the majority of their ntttsic- 57.8'%. 

of WDTW's spins conies from that time franc 

while M.( of WYCI )s does.The Fox grabs more 

than 13X. from the early '90s and WYCDS takes 

11.4% from '91l -'94. Both stations pull more than 

711% of their nmsic from the current decade. 

Listeners also vote via the Web which songs the 

station adds to its playlist, according to Trapane. 

In a separate feature." Fox On i)ennand:' which 

runs finer tines a d:i; listeners choose between 

two songs that they want to hear next." Literally. 

they are progr. g the radio station. My jocks 

love nee for it. "Trapane says with a laugh. 

"We're not looking at this as a radio sea 

he adds. "For lack of a better term, were a con- 

tent provider. Everything we do has a Web com- 

ponent. so its totally Tractive. 

"They tell us what we're doing and they tell 

us how to do it," says Trapane. who refers to him- 

self as director of listener input, not PD. 

In the tall Arbitron survey: WWI) \vent up 

3.6 -4.I 25- 54- -which tied it fir fifth in the mar- 

ket -while WI)TW dipped 3.3 -2.6. 

Trapane recognizes what hes up against. 

"WYCI)s a gtxxd radio sraion,Tim Roberts is a 

gaxxl progra T.-he say's. "They're not going to 

just roll over and go away. its going to be a long, 

drown -out battle and it going to be a lot of ftm :. 

The Wolf Howls In Greensboro 
Clear Channel's WTQR/Greensboro has been 

on top for a long. long time. And while it may 

not be the dominant station it was in the '811s and 

'911s. its heritage is still a force to he reckoned 

within October. Emorcont decided to challenge 

that heritage by Hipping oldies WMQX to coun- 

try as WPAW (the Wolt). 

"WTQR is the market leader in loth ratings and 

revu so we have always been expecting a com- 

petitor:' Clear Channel regional VP ofpn>}.'ram- 

miug Bruce Logan says. Former WTQR I'D Trey 

Cooler, who is now at the company% WRDU/ 
Raleigh (see story. page 26). and nehv PI) John 

Roberts. who also programs country WKKT (the 

Kat) /Charlotte. 'both made sure we were ready for 

the attack and I have complete confidence that the 

winning swill continue :. Logan says 

Enteront director of country progra nnniug 

Mike Moore saws the decision to unleash the Wolf 

in Greensboro was born out the success that the 

company has had in Seattle ag, : CBS Radios 

longtime format and market leader KMPS. The 

company launched KKWF in late 2005 and the 

station is currently beating KMPS 25- 54. "We felt 

the marketplace was craving a choice din Seattle, 

and it was much the sane case in Greemsbora :' 
he says. "People like a choice." 

Logan says that WTQR. has done some fine- 

g since the Wolf joined the fray. "Anytime 
you get a new coupe you make adjust- 

ments:' he says. "But since WTQR is the leader 

we didn't change the essence of what we are and 

what we mean to the people of Greensboro/ 

Winston -Salem /High P 

While the Wolf is ag 1 r ssive in both music and 

intaging,WTQR is a mainstream country station 

musically. Roughly half of its spins corne from 

currents and recurrents and half come from gold, 

according to BDSradio.com. While data isn't 

available for WPAW. Wolf stations KKWF and 

KWJJ /Portland. Ore., run roughly 58% current 

and recurrent. 
WTQR fell 111.3 -7.5 25 -54 in the tall. 

Continued on page 26 
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BIG MACHINE RECORDS 
WELCOMES YOU TO CRS 3H! 

JOIN US FOR Two NIGHTS OF GREAT MUSIC 

THE BIG NIGHT OUT (Thursday, March 1st 8pm -lam; Renaissance Hotel West Ballroom) 
Join BMR artists Taylor Sw 

Sweeney, along with a special acoustic performance by Jeffrey S ee eSunny (brought to you by Mediabase). All guests with C 11 

JACK INGRAM @ EXIT /IN FEATURING SUNNY SWEE 

(Saturday, March 3rd 8:30pm; Exit/In) 

, 
Join BMR artists Jack Ingram and Sunny weeney as 

tracks from their upcoming releases in a rare Nashville performance. 

JACK SUNNY 
DUSTY DRAKE INGRAM DANIELLE PECK SWEENEY 

"SAY YES" "LIPS OF AN ANGEL" "ISN'T THAT 

FROM HIS FROM HIS EVERYTHING" YiEARiDRLAKERS 

FORTHCOMING RELEASE 

DUE THIS SUMMER 
FORTHCOMING RELEA., 

THIS Is IT DUE 3/27 SELF -TITLED RELEASE 

HALL OF FAME, 
DUE 3/6 

DON'T MISS JACK INGRAM ON THE NEW FACES SHOW 

FRIDAY 3/2 AT 7PM! 

TAYLOR SWIFT 
"TEARDROPS ON 

MY GUITAR" 

FROM HER CURRENT GOLD 

SELF-TITLED RELEASE 

JIMMY WAYNE 
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'The battle 
for country 
listening will 
be between 
the records. 
Their Kenny 
Chesney 
record isn't 
going to be 
any better 
than our 
Kenny 
Chesney 
record.' 

-Victor Sansone 

Continued from page 24 

according to Arbitn n. making it No. 2 in the 

market behind Enna urban AC WQMC. 
Meanwhile. WPAW scored a 5.8. up slightly from 

its 5.6 in the : r as an oldies station. The 
winter 2107 Arbitran will be WPAW 's first fill 
survey as a country outlet. 

Moore says he s" thrilled" with the station's ini- 
tial results. "We've got one book under our belt 

and we've already managed to teat then[ 18 -34:' 
(WPAW tallied a 5.3 share in the tall. while 
WTQR had a 5.1.) "We're already in the game 

and we've just lgnm :' 
While the players have changed slightly throada 

the years. WTQIts %Original Good Morning. 
Good Mor g. Goal Morning Show," which 

currently features "Maher" Bill I h)tso n and long- 
' co-host Aunt Eloise, has oxen a nurket staple. 

In the tàll lxx)k. the morning show placed No. 5 

25 -54 with a 6.6. which was off from its No. 3 

ranking in the stuunaer susey. 

Logan sees the morning sl as a key differ - 
ence between WTQR and WPAW. "But being 

'the slot' for country for all these years is certain- 
ly not a disadvantage for us :' he adds. "WTQR 
has seen competitors c and go." 

WQDR Is 'Raleigh' On 
Its Game 
Country c petition is not a new concept to 

Curtis Media WQI)R /Raleigh l'1) Lisa McKay. 
%ho says then are 15 country signals that get 

into the market. "One more was not a surprise 

or threat :' she says. 

In October. Clear Ch. 1 flipped longtime 

classic nxker WRI)U to country as "the 
Rooster." Trey Cooler, who had been l'1) at sis- 

ter WTQR in Greensboro. cane onboard as PI ). 

Clear Channel regional VI' of pn>grtnnaing 

Bruce Logan says the group decided to attack 

WQI)R for the same reasons Entercom chose to 

take on WTQR in Gnensloro: "WQ1)R is a 

leader in rmings and nvc . 

Almost exactly a year earlier. Capitol 
Broadcasting used a move -in frequent to launch 

classic -leaning WCMC (Gc Country). 
which thus tar has not made h of an impact 

from a ratings perspective. 

McKay says that the entries of WCMC and 

WWUb)U into the c n market there don't 

constitute a "country battle." 

Top Of 

'While there is certainly plenty of time for 

there to be a battle here. right now there are just 
two more cations trying to get a share of the 

'Qhlt pie:' she says. "WCMC tried basically 

powering up a hard drive, thinking that was all it 
would take. land' WRI)U has yet to live up to 

their deer ' g nick ratings." 

Given that sentiment, it's not surprising that 

McKay hasn't made any adjustments as a result of 
the Rooster's emergence on the scene. "Our music 

is well -researched and tight." she says. "We update 

our imaging relentlssly: fe have a live, local. famil- 

iar and beloved morning show, and are live and 

local 24/7.365 days a year. We market three books 

out of four. but most of all we have a love affair 

with each and every one of our listeners. 

"My bosses give me all the toils I need to win. 
including local callous music research, marketing 

money and a great staff. including Maddawg, my 

API). and Rusty Walker our consultant." McKay 

continues. "It's a tormula that made radio great 

in its heyday and here in North Carolina. still 

makes radio great :' 
Logan thinks (:Isar Channel's decision to bring 

in the syndicated John l3tw & Billy for mo gs 

helps set the Rooster apart from the pack. "People 

tbrget John Boy & Billy were the No. I morn- 
ing show in Raleigh not so many years ago." he 

says."We know through research they have coat- 

tails and are a big draw for the Rooster. We also 

have University of North Carolina sports. which 

helps us bring a lot of c to the part:' 
As for his station's image. Logan says, "The 

Rooster probably has a little more attitude and 

swagger. but it's all about fin. If you are going to 

call yourself 'the Rooster' you really can't take 

yourself too seriousli' 
In the fall lxok.WQI)R scored an 8.1125 -54, 

which ranked it No. I in the market. Meanwhile, 

WCMC posted a 1.3 in the money dean and 

WRl)U had a 2.1. down from its 3.7 as a classic 

reek station in the summer book. 

Asked whether she thinks there's none for three 

country stations in Raleigh. McKay says yes: "fat 
not at No. I. where save are planning on staying." 

Bull -nanza 
Clearly one of the trait inrersting battles in 2111 t7- 
and one that is still developing -will take place in 

AtLmta.With its sigdtts set on ABC Radio's longtime 

leader WKHX (Kicks) and sister WYAY (Eagle). 

Clear Channel flipped AC WLTM to country as 

"the Bur on I N.-e. 18.2u MK). (WLTM would return 

a flew leas Liter on another tnyuency.) 

Clear Channel regional VP of pr>g g/ 
VP of country programming (:lay Hunnicutt was 

on hand for the format flip and decided to stay. 

In addition to his other duties. Ire's ()M for 
the Atlanta cluster. 

Hunnicutt is mont on his plans for the new sta- 

tion and the only air pemsonlit that's been idknti- 

tied is Leterut counts' programmer Lance Houston. 

%Lilo will handle afternoons and serve as API 

A13(: /Atl.mra president /GM Victor Sansone 

told Rtc1C in December that the stations were 

prepared for Clear Channels attack. "It's been a 

hard job trying to keep these stations balanced to 

keep out a competitor :' he says of WKHX and 

WYAY. "Clear Channel isi very capable. They 

have a very aggrssive plan -if they can grow the 

market, I welcome then:' 
OM Mark Richards agrees. "We felt someone 

else would cone into the format as (other sta- 

tions' have over the last few years:' he says. citing 
fringe stations that have upgraded their signals to 

be heard in Atlanta. "There are now six country 
signals that cuter the Atlanta metro:' 

Sansone says the battle for country listening 

will be "between the records. Their Ke 

Chesney record isn't greying to be any better than 

our Kenny Chesney record :' 
Richards adds. "We arc constantly evaluating and 

tweaking the stations.We believe we have outstand- 

ing brands with the knowledge. experience and his- 

tory of what country radio listeners want in Atamtt:' 

WKHX %vas fourth in the market 25 -54 with 
a 511 share in the fall. while WYAY's 1.9 placed 

it outside the top 15 in the money demo. 

Musically. Kicks is the far more current of the 

two ABC stations with 84% of its ' c g 

bane this decade. By contrast. 53.5% of Eagle's is 

from the smite period. while 19%, of its spins cone 
from the early '911s. WUBL is positioned square- 

ly in the middle with 62% of its library spins rep- 

resenting the 2( 11 Is and 17% the early '911s. 

ABC clearly has a heritage staff: WYAY lus the 

longest- running morning show in town with 

Rhubarb Jones and co-host I ) allas McCade. And 

while he hasn't been in mornings nearly as long 

u Jones. Kicks nor g man Cadillac Jack has 

been at the station since 1994. Midday jock Bill 

Celler has been at WKHX fine 211 years. 

In an interesting -and perhaps unprecedent- 

ed -more ti)r a country station. the Bull is the 

flagship li)r baseball's Atlanta Braves. Ganes had 

previously aired on reek sister WKLS. 
The other wild card in Atlanta is that Citadel 

Broadcasting is expected to take control 

of ABC's stations there cone this year. 

Whether the acquisition will result in stati'cuts- 
as happened %when C lus took over 

Susquehanna properties last year -isn't known. 

Whether e%eryome caul succeed "depends on 

your definition of need and success :' Richards 

.:acs. "Clearly from a ratings and business perspec- 

tive. I personally don't believe everyone will meet 

their expectations in Atlanta:' R h' 

Additional reporting by RI. Cursis. 
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Lofton Creek 
welcomes 

Krishna Cornell 
"I had to wipe my eyes every tune I listiened to it." 

-LARRY DANIELS - Consultant 

"Lofton Creek has done it again...!" 
-KEITH HILL - the "Unconsultant" 

4'. 

"This is a no brainer.. automatic add." 
-DR. BRUCE NELSON - KFTX 

"Tremendously well written... beat five new songs by 3 to 1 margin." 
MIKE THOMAS - KFAV 

"92% Pick It" 
AfterMidnite (i,//k 

", //r/// 

8 
LOFTON 

REEK 

Kristina Cornell 
www.LoftonCreekRecords.com 
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Larry Daniels And Bob Moody: 
A Pair Of Country Aficionados 
Join Country Radio Hall Of Fame 
by R.J. Curtis 

This isn't the first time Larry Daniels and Bob Moody 
have been to a Hall of Fame together. * It originally 
occurred in the '90s at a Country Music Assn. (CMA) 
board meeting. On a free afternoon, the two aficionados 
piled into a car and drove several hours to Cooperstown, 
N.Y., for a visit to baseball's famous shrine. Both claim 
they never imagined making it to the Country Radio 

28 Hall of Fame years later, alone or as a pair. Odd, because 
it always seemed to make sense to the rest of us. 

As Hall of Fame inductees go, Daniels and 

Mtxxly .ore Ixet- described as reluctant. Daniels 

nfùs'd to allow anyone to even nominate him. 

while Moody %wouldn't entenain the thought until 

)aniels %was chosen. nastmiug. "That would be Tike 

Pee Wee Reese going into the Baseball Hall of Fame 

before Babe limb:* And so this principle -based 

stalemate continued. until somebody simply nom- 

inated I )aniels without telling hint. Simultaneous - 
ly. though not surprisingly: Moody %vas also chosen. 

and the no-brriner. slam -dunk of an induction for 

24/7 NEWS ONLINE @ www.RadioandRecords.com 

both was finally consummated. 

On the surface. this perfectly synchronized en- 

shrinement is a storylxwk ending for two careers 

that seem to have paralleled each other. but that's 

not exactly the case. For one thing, neither Dan- 

iels nor Moistly are in the final lap of their life's 

work. Second. while portions of their careers have 

indeed run along similar lines, others have been 

vastly different. 

Humble Beginnings 
The common denominators fix loth broadcasters 

are small-town backgrounds. a lifèlong obsession 

with baseball and starting in radio as teenagers. 

Daniels. who is originally limn Tulare in central 

(:alifornia, n'nentb ers, "That was back in the day 

when then: were ahnort 14,010 people that lived 

there. I was a country boy-litenlly. I grew up out 

in the country on a fine. 
Moody grew up in fine Bluff Ark. "7here was 

a guy from Arkansas named Buddy I )run who had 

been a huge radio and TV star in Baltimore.' he 

says of his entrance into broadcasting. "I grew up 

liste g to Buddy; and I remember telling my 

mother I wanted to be a DJ when I grew up. 

except ru had to le then Baltimore. because ause that s 

where evenbxxIy I heard on the radio was limn:* 

Moody recalls breaking into the business "when 

Buddy came back to Pine Bluff and bought the 

radio station IKOTNI.That's where I got my start 

in l967 when I was 16:' 

Daniels walked three blocks to the local radio 

station. KGEN /Tulare. during his lunch hour as 

a sophomore. p : g to tile records and take 

out the trash Wale owner would teach him radio 

in return. "He looked stunned :' I )arid% siys. "hut 

suid.'Can you start tomorrow ?' I was 15 years old 

and su d,'Ycs. sir!' " 
Mtxxly shahs an anecdote that illustrates the 

charm and the challenges of being in radio at 

such a tender age: "I was 16 and had to get some- 

one to cover my paper route so I could work 7 

to midnight.Those are the only two jobs I've ever 

had, paper boy and radio :' 
While countn radio became the ultimate des- 

tination tir both. each traveled a different path 

to get there. 

Daniels' induction into the Hall of Fans: has 

added significance. because 2007 marks his 50th 

year as a bnxmdcaster: 48 of those years have been 

exclusively in a try rsdio."Tswo years alter I start- 

ed at KGEN,the owners viers changed it to country and 

named me the program director. at 17." Daniels 

says, adding, "From the first moment I started in 

country radio. it somehow reached out to my nests 

and Eve had no interest in any other format since :' 

Moxxiy first worked in country radio between 

semesters at college. on the air at KGT /Col lia. 
Mo., and KKEG /Fayetteville, Ark. "You picked 

your own monk:' he recalls."! picked up this song 

called She Even Woke Me Up to Say Goodbye' 

from .lerr% Lee Lewis. and that totally turned ray 

head around about country . Its still one of 
my favorite country songs:' 

Though he was a big tan. Moody didn't e - 

plcte the transition to country radio until he 

went to KRMD /Shreveport, La., in 1985. A 

defining moment while working at CKLW/ 
Detroit hastened M000dys decision to pursue a 

career in country: 
"I pat a call one night from a kid %who sounded 

like he was maybe I I wean old. who %warted to hear 

'Raped and Freezing' by Alice Cowper. And I 

thouglt.'I got into this with the Beatles midi Want 

to HoldYour I lard :'This is not what I shred up to 

do: So as nxk went mow and mow in that direc- 

tion. I was happy to get out of it and into countn:' 
Continued on page 30 
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PLEASE JOIN CODY MCCARVER AND CREW AT. 

TOOTSIES ORCHID LOUNGE CODY'S HOSPITALITY BUS 
WEDNESDAY, FL 28TH & THURSDAY. MARCH 1ST LOCATED ON COMMERCE STREET 

@ 11:00 PM (DURING CRS) 
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'From the 
first moment 
I started in 
country 
radio, it 
somehow 
reached out 
to my roots 
and I ve had 
no interest in 
any other 
format since.' 

-Larry Daniels 

Continued from page 28 

'My Name Is Buck Owens' 
The cue journey I ): ' is has made cannot be 

accurately chronicled without mentioning his 

longstanding relationship with the Owens fànily; 

starting with Buck Owens in 1939 and continu- 
ing with Buck± son Michael well into the '90s. 

Within days of K(;EN's Hip to counts. I )aniels 

received a call while on the air "from a pay phone 
alongside Highway 99 :' he recalls."and the voice 

siid.'You probably don't know rte. but my naine 

is Buck Owens. Do you Hind if I come by ?' " 

Owens showed up and handed Daniels the 
single" l'in a Honky -Rink Girl" by Loretta Lynn. 

"It was her first recording. He said to play it. so 

I did :'That initial connection with Owens blos- 

somed into an association that continued for the 
rest of Owens' life. 

While in Tulare. Daniels' goal was to work at 

KUZZ /Bakerstield.a dream he fulfilled in 1961. 

Just three months :titer starting as the atierntx, 
)J. I )aniels w.as appointed l'I ), much to his sur- 

prise. "Right in the middle of a Lions Club lunch. 

sty manager stood up and said. 13y the way. 1 

scant to introduce you to sty new 1'1) at KUZZ. 
He hadn't even told ,tie :' 

Owens b oughht KUZZ in 1963 and Liter pur- 

chased KTUF -AM and KNIX -FM /Phoenix. 
Soon aker. ()wets asked Daniels if he'd like to go 

to Phoenix. "I told hint I wasn't sun I Wanted to 

go live in the tksert:' Daniels recalls. "This was in 

1971. When I went over to take a look. I kll in low 
with it. Their were 850.000 people living in 

Phoenix at that tine; then are owe 3 million today?' 

Explosive Ratings Growth 
When Mtxxly got a taste of country as a pro- 
grammer, the sweet smell of success quickly fol- 

lowed. KRMD /Shreveport rocketed front a I2+ 

share of 3.7 to 18.4 in less than 18 months. 

Moody programmed the station from I983 to 

1987. then nude what became his signature 

career mow to WP(X: /Baltimore. He doubled 

WPOC's ratings. rose to group 1'1) at parent 
Nationwide Conununications and was named 

Billboard I'D of the year in 1988. 

In typical Mtxxdy fashion. he credits his success 

at W I'(X: as a shared experience. "The fact is. 

was there at a great time for country music, and 

we nunaged to take fill advantage of that. The 
airstaff that was there when I Irk in 1996. was. 

with one exception. the same airstaff I inherited 

when I went then in 1987.- he says. "So the peo- 
ple and parts were in place: they just needed to be 

arranged correctly. But we worked wry hand on 

making WPOC Baltimore's country station, and 

that was our slogan. We wanted to he as local as 

possible. Baltimore is a city of neighborhoods. and 

we wanted each of then) to think we were their 

neighborhood d rtdio station.' 
Like any great radio station. WP(X: had a 

steady. strong morning show; which Moody cites 

as one Of the many reasons for its market domi- 

uation."I was also very fortunate to have a woman 

who is still there. Laurie De Young. who was one 

of the first female solo personalities on a major - 

market country station. She just celebrated her 

21 hh anniversary with W P(X:. She is a terrific per- 

sonality who I hope will end up in the DJ Hall of 
Fame someday:" 

When I ) anids arrived in Plnwmix, its sate to say 

the parts of his new radio station were neither in 

place nor arranged correctly. Ile started from 

scratch. Daniels recalls losing a top air personali- 

ty because the manager refused to increase his 

salary by 3100 per month. KNIX -FM had 

already run through a variety of format when 

Daniels convinced his manager to :' least 

KTUF on KNIX -FM. "I saw that car dealers were 

considering putting FM in car radios:' he says. 

The tipping point coincided with the arrival of 
a new KTUF manager. "We had fairly decent 
numbers for a kw years," Daniels recalls." But then 

Michael Owens cane over to manage KNIX and 

our numbers started soaring, mainly because he 

started marketing the station and he let me hire 

the best people I could find. From the moment 

Bob Moir t. calr. 

dunng his stint at WAKY /Lciwy, 

r 

That's Bob Moody, front row, lower right, kneeling. 

We promise this is the last shot of Bob's legs we'll ever print. 

he caste in there. we built a trait and it vets just 

incredible. He always had this belief that whatev- 

er is right is what we should do :' 
The formula of marketing. team lxiilding and 

doing the right thing was. to say the least. wildly suc- 

ccssld. KNIX became Phtxnix's perennial market 

leader. %tinning multiple (MA and Academy of 
Country Music aaanis fir station of the year. KNIX 

personalities sere similarly honored. and Billboard 

recognized I )aniels as PI) of the year fir '92 and'93 

and tram 'tN) throtO'9<).Atklitiotul industry recog- 

nition carte from Radio & Rix-olds in 1998. 

Aker all those years Of day-to-day program- 

ming. 1), is and Moody enjoy a broader per- 
spective of country radio these days. Moody 

stepped down asWPOC l'I) in 1997 and joined 
McVay Media as VI' of county. Since 2002. he 

has served as VP of programming for Regent 
Communications. After Clear Channel bought 

KNIX in I999, Daniels firmed his oven consul - 

Continued on page 32 

From left are Buck Owens, 

Larry Daniels and Michael 

Owens at KNIX, circa the 
early '80s. 
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Stations Succeed 
#im Kingsley 

" The ORIGINAL Wolf is proud to have the 

true leader of the countdown 
pack with us every Sunday. // 

-Smokey Rivers, ,41'.0, 99.5 The Wolf /Dallas /FT. Worth 

« There's no better way to kick off your weekends than 

with Bob Kingsley's Country Top 40. 

Bob has been a part of the WOYK family for over 17 years and 

consistently produces great ratings" 
-Mike Culotta, Operations Manager, WQYK/ Tampa, FL 

« ^'1ey's Country Top 40 sounds better than ever. 

Well -written and passionately -presented 
Bobs love for the country lifestyle and music conies through with authenticity 

and creativity. He has a great ore-on -one relationship with his listeners and the stars. 

No wonder CT40 is still the countdown that continues to get the ratings, 

year after year on station after station.// 
-Jaye Albright, Consulting Partner, Albright & O'Malley Country Consulting /Radiol0 

" Bob Kingsley began on KFRG the clay it started. 

Christmas Day 1989. He was with us at the 

beginning and is bacs "try Top 4(' 

delivering better -than -ever ratings" 
-Tom Hoyt, Senior VP/ Market Manager, CBS Radio/ the KFROG stations 

v Ad Sales 

JONES Susan Love 

212.302.1100 

Affiliate Sales 

,...uer 
,17599 -4099 x2238 
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'I'm still 
waiting for 
Alan Funt to 
show up and 
say, "Smile, 
you're on 
Candid 

Camera.' " 
I'm very 
humbled to 
be included.' 

-Bob Moody 

Continued from page 30 

tarry. I )aniek Country Radio Resources. 

Ik2:R asked both veterans for their thoughts 

on country radio in 2(117. Moody believes con- 

solidation has been a remixed blessing. 

"The involvement of Wall Street and the pres- 

sure for the highest possible return on investment 

has made it more difficult even for people who 

want to invest in the pnxluct. to spend the kind of 
money on research and talent and training that they 

used to and also to invest in the industry:" Ile says. 

I )aniek is concerned about homogenization in 

country radio. "One of the issues I have is that man 
stations sound alike:' he ..1)...-That suas not the case 

In to 211 years ago. I think one of the thine that's 

important for a radio station is to have a unique 

sound that sets you apart from everyone else.. 

Asked about being inducted into the Country 
Radio I Tall of Fame. Moody seems surprised. s:q- 

ing. "I'na still waiting for Alan runt to show up 

and s,q, 'Smile. you're on "Candid C.unera" 

Larry could have gone in anytime he wanted to. 

if he'd just allowed himself to be nominated. I'm 

very humbled to be included. My wife told our 

neighbors awns the street I was going into the 

Hall of Fame, and they said. 'Why flit' svould they put 

him in there: just because he's been doing it so 

long And I thought, 'You know, she's probably 

not the only one asking that: " 

I )auiels puts it this sway: "It's very exciting to 

be put in with a group of people svho are kg- 
ends. For many years I thought I'd never make 

anything like that. but ifs so neat. and what an 

honor to go in them. with Rob and 1.es Acree and 

everyone eke inducted previously:,, 

I )on't think the induction ceremony will be die 

Last time these two immortals team up. Spring 

training starts shortly after the Country Radio 

Seminar. them it time tear their annual get -together 

in Phoenix and a week of baseball. with the 

unwritten rule of no shop talk pxrnaitted.As R&R 
concluded its interview with them, Moody signed 

WV with a remainder for his friend: "I Icy. Larry, 

pitchers and catchers report in In days!" 

Country Radio Hall Of Fame Inductee Les Acree: 
Still Strong After 45 Years In The Business 
By R.J. Curtis 

Country Radio Hall of Fame inductee Les 

32 Acree started his radio career in 1961 at 

KDKD/Clinton Mo., and after stops at 

WKRM /Columbia, Tenn.; WTUP/Tupelo, j Miss.; and WRBC/Jackson, Miss., started 

his full -time country radio career in 1967 j as PD of WMQM /Memphis. 

Between two stints at WMQM, Acree / hitched with WUBE/Cincinnati as MD from 

1969 to 1971, returning to program the / Memphis station from 1971 to 1973. 

WMQM was the first major- market country / station to conduct fund -raisers for the St. 

Jude Children's Research Hospital. Today, 

more than 200 country radio stations par- 

ticipate in the annual fund -raising program. 

Jumping to WMC/Memphis in 1973 as 

the first employee when it flipped to coun- 

try, Acree was the station's MD for three 

years. Next stop: WKDAMashville, which 

he programmed until 1977, before returning 

to WMC as PD from 1978 to 1984. After 

programming stops at WGKX/Memphis 

(Kix 106), and WTQR/Greensboro- Winston 

Salem, N.C., Acree arrived at WIVK/ 

Knoxville in 1990, where he stayed for nine 

years and built a virtual ratings monster. 

During his time at WIVK, Acree was 

recognized nationally, with PD of the year 

awards from Billboard in 1941, 1995 and 

1997 and from the Gavin Report in 1998. 

After leaving WIVK in 1998, Acree formed 

the Hill -Acree consultancy and was 

involved in flipping then -rock WKDF/ 

Nashville to country. Acree made a return 

to hands -on duties in 1999, when he took 

over programming reins at WNOE/New 

Orleans, staying for four years before 

moving to his most recent stop, 

KRMD/Shreveport, La. 

During his career, Acree helped shape 

the success of many radio personalities, 

including multiple Country Music Assn. 

(CMA) personality of the year award win- 

ners Wilhite & Wall and Carl R Mayfield. 

Additionally, Acree worked with Country 

Radio DJ Hall of Fame member Dr. Bruce 

Nelson. Acree has always been deeply 

involved in the country music industry, hav- 

ing served on the agenda committee fix the 

Country Radio Seminar and the Country 

Radio Broadcasters board of directors. 

Two inductees this year will be honored 

in the DJ Hall of Fame category. Joe Ladd 

was practically synonymous with the city 

of Houston after joining KIKK in 1968 as 

air personality/MD. He ruled the airwaves 

for more than 25 years and is credited 

with breaking numerous songs and 

artists, including Johnny Lee, Gene 

Watson and Mickey Gilley. Ladd was an 

announcer at Gilley's nightclub in 

Pasadena, Texas, and movie trivia buffs 

may recall Gilley giving Ladd a mention in 

the film "Urban-Cowboy." 

In 1987 and 1988, Ladd was recognized 

by the CMA as MD of the year. Though 

Ladd enters the W Hall of Fame in 2007, 

this won't be his first Hall of Fame accept- 

ance speech. In 2001, he was inducted into 

the Texas Music Hall of Fame. Ladd has 

been involved in community events for 

many years, including the Houston Rodeo, 

the Harris County Fair, the Fort Bend 

County Fair and the Pasadena (Texas) 

Livestock Show, Rodeo and Fair. He also 

helped organize shows to benefit the Texas 

Children's Hospital and Texas Gulf Coast 

hurricane relief. Ladd is still very much 

involved in country musk, serving as Mark 

Chesnutt's manager. 

John Trimble is one of two inductees to 

boast SO or more years in radio. While 

Larry Daniels marks his 50th year in radio 

in 2007, John Trimble has him beat, hav- 

ing started in 1955 as a teenager hosting a 

show on WSTP/Paintsville, Ky. In 1957 and 

1958, Trimble hosted a show that origi- 

nated from the first Shoney's drive -in, on 

WTIP/Charleston, W.Va. Trimble joined 

WDOC/Prestonburg, Ky., in 1958, where 

he stayed until his radio career was inter- 

rupted by service in the U.S. Army in 

1960. During his time in the Army in the 

early '60s, Trimble MC'd shows and per- 

formed stand -up comedy. 

He returned to radio in 1963 at KYMO/ 

Little Rock, before moving to KGMR, 

where he worked until 1965. That year, 

Trimble became PD/afternoon personality 

at KBBA/Benton, Ark., joining WVHI/ 

Evansville, Ind., in a similar position in 

1967. Next came a 1968 move to the 

Northwest as MD/afternoon personality at 

KMO/Seattle. In 1972, Trimble: started an 

overnight truckers show on KMO, then 

moved to KWKH/Shreveport, hosting a 

show from Kelly's Truck Stop on I -20 from 

1974 to 1977. 

From 1977 to 1995, Trimble hosted a 

similar show, this time from Jerrell's truck 

stop on I -95, which aired on WRVA/ 

Richmond, Va., in addition to Main Street 

American National Broadcast, a live coun- 

try music show carried by several stations. 

Most recently, Trimble was PD/afternoon 

air personality at WXGI/Richmond, where 

he has also operated the Hometown USA 

Music Hall broadcast, which has been 

heard on several stations since 1998. 

Commenting on his induction, Trimble 

says, "Fifty -two years of radio has landed 

me into the Country DJ Hall of Fame. I am 

very proud and thankful to be included 

with this list of ladies and gentlemen. It 

means a lot to me" 
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CRS 
SPECIAL 

ISSUE 

Home Is Where The Hook Is 
As More Country Acts Cross Over To AC, 

Programmers Believe The More Exposure, 

The Better For Both Formats 
By RJ. Curtis 

It's sort of like the coming of the locusts. Every several 

years, debate surfaces about the periodic flurry of coun- 
try songs crossing over to AC radio. Most recently, the 

discussion centered around such artists as Shania Twain, 

Faith Hill, Lee Ann Womack and Martina McBride. A 

small faction of country programmers suggested this was 

34 
not a positive sign for country. In fact, Kevin Mason, 

while programming Rubber City Radio Group's 

WQMX /Akron around the start of the millennium, 
refused to play crossover songs. Other Plus were perfect- 
ly comfortable with country artists and songs being 
exposed to a different audience, arguing this was good 
for the format long term, as it exposed this music to a 

new group of radio listeners. 

'AC is 
getting 
music rom 
many 
different 
sources. I 

don't think 
it's out of 
the ordinary 
for AC to 
have a bunch 
of songs on 
its chart 
from country 
artists.' 

-Rob Miller 

The migration of selected c n titles to A(' 
radio has ebbed and Hotted for decades. and it 

always trigger examination followed by deliber- 

ation among programmers. 

This discussion semis to be up for renewal in 

early 21N17. with a glance at the long list of coun- 

try titles that also charted on AC radio in 2006. 

Fite landed in the AC top 10: "Who Says You 

Can't Go H by Bon J(Wi /Je ter Nettles. 

"What Hurts the M(xt" from Rascal Flatts. 

"Probably Wouldn't Be This Way' by LeAnn 

R "Making Memories of Us" by Keith 

Urban and "Like We Never Loved at A11' from 

Tim McGrew and Faith Hill. 
Three others peaked in the top 30: Jesus. 

Take the Wheel- by Carrie Underwood. 

"Trying to LovcYou" from TrishaYearwlxod and 

"When the Stars Go Blue" by Tim McGraw. 

Two more still haven't run their course: "Leave 

the Pieces" by the Wreckers and "Before He 

Cheats" from Underwood. 
PAR wondered if the latest onslaught means 

we're in the middle of another cycle of sic that 

leans pop. therefore lending itself to crossing over. 

(heater Media WKLB /Berton l'1) Mike 

Brophey believes the format is "on a generally less 

traditional pan of the cycle.' While his-station does 

play traditional country sons. they make up less 

of the mix than contemporary -coded in and 

a traditional song on WKLB "needs to be killer' 
Coyote Call . who progr: what is not 

carpe': i ) a more traditional leaning : mix 

at Clear Channel s WAM7. /Louisville, agrees the 

24/7 NEWS ONLINE @ www.RadioandRecords.com 

format is in a More contemporary phase. 

However. Beasley WKIS /Miami PI) Bob 

Barnett doesn't see country's overall trend mov- 

ing contemporary. observing instead. "If anything. 

the bulk of the music being released fèels re 

traditional.' Still, he notes. "The pop/crossover 

hits are rising to the top 

Most Crossovers In A Decade 
They've not only risen to the top. but leapt into 

the stratosphere. The listed titles make up the 

largest number of country song, to reach the AC 

charts in the past decade. There's : ally no one 

cause for this cyclical phenomenon. and one 

.would assume whether or not county currently 

leans pop. when that many songs make the jump. 

n : -ally speaking. it's a sigh of-good health. But 

it dins leg the quo about the well -being of 
the tiormat on the receiving end. 

MIL asked a group of AC programmers if this 

recent migration means a lack of viable stuns fior 

their format. "There are very tewv current success 

stories from A(: -only artists at this time:'sm)s Rob 

Miller. PI) of Clear Channel WALK /Long Island. 

N.Y. "AC is getting music fun many different 

sources. I don't think it's out of the ordinary fbr 

AC to haw a bunch of songs on its chan from 

country artiste :' As an example. Walker cites the 

early 't31k when country artists Kenny Rogers. 

Juice Newton and Eddie Rabbitt had multiple hits 

on the A(: charts 

Clear Ch, I WMAG /Greenslwm on -air 

talent Bill Flynn describes the AC sound as "a 

moving target that has changed significantly in 

recent hs. The era of huge artists like 

Celine. Michael Bolton and Whitney is not what 

it was.That page has turned for the . and 

something must fill the next chapter." 

John Malone.Vl' of programming tir NCA Inc. 

WRSA /13unteaille. Ala.. doesn't believe there's a 

musical dnougu. "AC is a format that tends to show- 

case great song: from all music styles;' he stys.That 

Midis shared by McGinty director of oper- 

ations for Entercom KUI )L /Kama City: "The AC 

fionnat is as g,nxxl as its over been. Crosses r records 

come from everywhere. It nos the gamut:. 

So if theres no clear consensus among coun- 

try programmers that the is generally ripe 

for crossing over on a sonic level. and AC pro- 

grammers don't perceive that their playlists are 

Continued on page 36 
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Maybe you didn't make it to Cooperstown, 
but you did make it to Nashville! 

OB MOOY 
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SPECIAL 

ISSUE 

It tells us 
that the 
music being 
produced for 
the country 
format is 
accessible 
and relatable 
beyond 
country 
music's self - 
defined 
Walls.' 

Bob Barnett 

Continued from page 34 

lacking now, why the sudden surge of country 
tides on AC radio -and how do country pro- 
grammers tèel about it this go amend? 

AC programmers cite the quality of the Music 

:Is :I key to inviting country crossovers to its main- 
stream playlists. Enterrom AC WRVR /Memphis 
MI) Larry Wheeler says, "These artists an a per - 
fect it on the AC chart:' 

Malone says W RSA %vas one of the tint AC sta- 

tions in America to play Rascal Flans. I le s:gx,s' - 
1 Iy. Its great music that speaks to adult women:' 

WALK's Miller adds that the themes of Many 

country songs slake them a match for AC out - 
lets. because 'most of them are about love and 

relationships. and their lyrics speak to w n :' 
McGinty points out that many country artists 

today are part of the mainstream. involved in 

"pmnsoting everything: fashion. product 

endorsement. guest appearances. sports. etc 

WMAG's Flynn agrees, adding." AC has the won- 
derful advantage of being able to, and even 

expected to. follow rising mainstream stars with- 
out regard to format." 

Don't Let Go 
I listoric sly; when AC has taken advantage of 
mainstream stars from the country world there 

hasn't always been a willingness among country 
programmers to kt them pro easily. Then have 

been legitimate concerns about a country station 

sharing con artists with a noncountry station in 
the market. One example was Twain, who - 

received a ton of airplay at AC radio on certain 

titles. but still nowhere near the volume of cata- 

log and total spins country radio supplied. And 
yet. in some markets, c try stati ons were (breed 

to compete for ticket giveaways and broth space 

onsite when Twain's tour played their markets. 

Country I'l)s polled this tinte were all on the 
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sanie page when asked if this latest dose of 
crossover country titles was a positive or a nega- 

rive for their format. 
"How can it be bad ?" Calhoun says. "The 

music to nie is still classified as country; It's just 
not the saute as it once sets, as is the case for every 

other fi neat:' 
WKLBC Brophey believes the latest rash of 

tides cussing over is neither bad nor good for 

country: "From a program nsing perspective. we 

don't want to lose our country soul. However, 

you can't deny great music:' 
Barnett sees country's succcsshd migration of the 

past year as an oppommit) "It's great for the tür- 

mat. It nears that vve call play in a bier sandbox 

and be more accessible to younger tans: he says. 

Citadel KIRK /Spokane PI) Carey Roltc 
believes that in a world when most country sta- 

tions strut* for marketing dollars. airplay outside 

of country radio is actually a remarketing tool for the 

entire ti)nnat and has a domino effect." If Faith Hill 
or Carrie Underwood cuss over every time their 

song plays. then is a chance for someone to go buy 

that (I), where they will find Itiple tracks that 

help define that artist as country and ultimately 

lead them to sample a country station, giving us 

the chance to convert a listener," Role says. 

All those positives notwithstanding, some coun- 

try programmers are still concerned about losing 

come or TSL to a crosstown AC if thch'n loth 
playing the s:mie key soot and artists, because most 

country stations sham a lot of conic with ACs. 

But according to A(: pn>granutiers, that's not 

really the objective. Instead, they're' just looking 
for great soups to play. Additional.; most A(: pro- 

grammers also see these tends as cyclical. short- 

term and case -by -case. 

Wheeler says that AC has the luxury of dip- 
ping into country's core of artists simply because 

the music works for its audience. "We do share 

some cure. but that's not really the idea behind 
playing crossover songs:. 

Malone adds that playing country titles as a 

potential threat to a country competitor "is not 

even part of our thought process. We're just try- 
ing to find the best nulsic and. these days. quite 

a bit of it cones from Nashville:' 
Flynn shares his office with a heritage coun- 

try station in the market. "Btu the truth is. there 

is a tangible difference in our approach, execu- 

tion and appeal, which, if on target, appeals to dif- 
ferent audiences." he says. 

The only blatant examples of an AC looking 

for country songs to lure country fns are stations 

where there is no country station in the market. 

In Los Angeles, Clear Channel hot AC KYSI& 

(Star 98.7) MI) Deanne Saffren says that after 

E Hipped KZLA from country to rhythmic 

AC KMVN (MOViN 93.9). the station deliber- 

ately looked for titles that would appeal to dis- 

enfranchised country listeners. 

On Long Island, the HI) side channel of 
WALK is country- formatted and called "Long 
Island Country." PI) Miller echoes Satf en s 

strategy in light of a country radio void in the 

New York market. "I've always made country 
music a part of WALK s music mix because I 

know there's a passion for it in the Long Island 

market." Miller believes neglected country tans 

have migrated to WALK because it's the most 

palatable second choice." 1 think playing the right 

country songs has helped increase our ratings and 

illustrates the variety WALK offers." 

Tough To Put On A Timetable 
As for the life cycle of this crossover frenzy; no 

PI) from either format is able to put a timetable 
is a song- 

driven 

it, but all seem to agree it is primarily a }, 

driven phenomenon -:rod the AC guys are 

somewhat mixed on the likelihood of country 
artists becoming a mainstay on AC radio. 

"Don't count on it." Flynn says. "The loyalty 

is to ever -shifting audience demand and nsusic 

testing. It's up to the artists to remain relevant to 

our audience:' 
Malone says that acts like Keith Urban and 

Rascal Flatts are huge stars on a national platform 

and says, "'.'hens no reason they won't be played 

on contemporary stations for years to come." 

Wheeler concurs. but also cautions, "It is case- 

by-case. If the song works, play it." 
Miller adds that the acts may find longevity; 

"provided they deliver songs that are mass appeal 

and resonate with women in all different parts 

of America:' 
The takeaway in all this is some great news 

about the current snapshot for country music as 

the dirt quarter of 21II 17 continues its course.There 

is no real negative to country acts like Rascal Flatts, 

Urban or any other sec g regulars on AC 

radio. Besides, its not something any country pro- 

gr. r or record label has control over. 

Barnett says it speaks well about the quality of 
the music Nashville is cranking out. and "it tells 

us that the music being produced tin the coun- 
try format is accessible and relatable beyond 

country ntttsics self- defined walls:' 

Brophey enthuses. "We are blessed with great 

music in counts; and it is coning from a lot of 
places: crossover sound, dew artists and established 

acts. When it's all said and done. it about the 

strength of the music:' 
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Time Event Description 
WI WM NM 
06:24:15 Spot 

06:24:45 Spot 

06:25:15 Talk 

06:25:19 Liner 

06:25:20 Talk 

06:25:21 Weather 

06:26:46 Promo 

06:26:53 Talk 

06:27:09 Spot 

06:28:09 Spot 

06:28:38 Spot 

06:29:08 Jingle 

06:29:12 Liner 

06:29:15 Weather 

06:29:43 Talk 

06:29:45 Liner 

06:29:48 Jingle 

06:29:51 Song 

06:33:12 Production 

06:33:20 Song 

06:36:42 Liner 

06:36:45 Talk 

06:36:50 Liner 

06:36:51 Talk 

06:37:14 Contest 

06:37:20 Talk 

06:37:36 Promo 

06:37:52 Liner 

KILT /Houston Listening Room 

AT &T Blue Room / Ty Herndon - Right About Now 

AT &T Blue Room / Attblueroom.com/music / Yahoo High 

Speed Internet 

Robert B. McEntire with a timecheck. 

(Robert B. McEntire) Come on into a nice toasty warm K -I -L -T 

Newsroom. (Live) 

DJ identification. 

Weather with Robert B. McEntire. 

"(Robert B. McEntire) Closings are on our K -I -L -T website at 

K -I -L -T dot com. On the front page, upper left, click on Severe 

Weather Center and catch up with that. (Live)" 

Robert B. McEntire saying it's very icy in the hill country this 

morning and saying that a lot of the inaugural activities for the 

governor may be cancelled today. Robert mentioning the 

Rockets are in Dallas to play the Mavericks. Timecheck. 

'Delta Downs Racetrack Casino & Hotel / $80,000 Pay Off 

Your Credit Card Sweepstakes' 

Gallery Furniture Store 

Houston Wranglers / Cheerleading tryouts 

(Female singers) K- I -L -T. Weather. (Rec) 

(Robert B. McEntire) This is the weather for the K -I -L -T listening 

area. (Live) 

Weather with Robert B. McEntire. 

DJ identification. 

(Robert B. McEntire) On your home for real country variety 

and now more commercial free country every hour. (Live) 

"(Female singers) One Hundred Point Three. K- I -L -T. (Rec)" 

"My, Oh My -Wreckers" 

"(Dierks Bentley) Hi I'm Dierks Bentley. Real country variety, 

more commercial free music and no bad mouthing the other 

stations. That's the K -I -L -T promise. (Rec)" 

Settle For A Slowdown - Dierks Bentley 

(Hudson) One Hundred Point Three K -I -L -T with your real 

country variety. (Live) 

Hudson backselling Dierks Bentley song and saying he'd 

settle for a heater. Timecheck. 

(Hudson) On the Hudson & Harrigan Show. (Live) 

Hudson saying he thinks this is the coldest winter they've had 

in awhile. Harrigan saying that it was really mild last year and 

Hudson saying how they only built two fires out at the ranch 

last year. Harrigan saying they'll keep you updated on all that 

in a moment and that C.J. Cooke the producer will be in to tell 

you how you can find out about closures and they'll run down 

the forecast. 

(Harrigan) It's time for the Rowdy Word of the Day. Worth a 

four pack of tickets to the Houston Gun Collectors Show this 

weekend at Reliant Center. (Live) 

"Harrigan and other's talking about the word of the day being 

' "'shot "' and that you'll hear that sometime in the four o'clock hour.' 

"(Harrigan) Four O'clock hour is when you'll hear ""shot " at 

least once. And it's worth an extra twenty-five hundred points 

to you loyal listeners. All you have to do is go to your Loyal 

Listener account at K -I -L -T dol corn and type in the Rowdy 

Word of the Day " "shot ". (Live)' 

(Male announcer) The New One Hundred Point Three K -I -L -T 

traffic. (Rec) 

06:37:55 Traffic Traffic report with T.J. Callahan. 

06:38:37 Talk T.J. Callahan with school closings. 

06:38:48 Promo 

"(T.J Callahan) For a complete list of all school closures in 

the greater Houston area, just go to K -I -L -T dot corn and click 

on our Severe Weather Center. (Live)" 

06:38:56 Talk Timecheck. 

06:38:57 Billboard 

"(T.J. Callahan) K -I -L -T Traffic is sponsored by Moe's Place. 

Kevin Fowler's coming to Katy this Friday night at Moe's Place. 

Call two eight one, three nine two, thirty-four ninety-nine for 

tickets now or log onto Moe's Place Katy dot corn. And coming 

soon, Roger Craiger. Moe's Place, continually bringing the 

hottest music to Katy, Texas. (Live) ' 

Listen 
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'New Faces' 2007 
Arriving With Momentum, They Aim To Make Their Mark 
By R.J. Curtis 
The signature musical showcase and final event of 
Country Radio Seminar (CRS) is the New Faces show 
and dinner. *Through the years there have been some 
unforgettable New Faces moments. in 1994, Tim 
McGraw's performance or ̀I)on'tTake the Girl" left the 
audience speechless. His career subsequently catapult- 
ed into overdrive.Two years ago, Sugarland stepped up 
to establish itself as a superstar in the making. 

Each of this year's five New Faces carries strong 

ntunl into their Mardi 2 scheduled per- 
formances. with hopes of establishing a long-term 
career and stronger relationships with radio. 

Trent Tomlinson 
As a teen. Missouri native l linstnc was drawn 

to music after deciding basketball wasn't hit 
fixture. and he wets son playing in clubs and bars. 

Originally attracted to nek,Tomlinson scggtled to 
country auditioning for TNNS "You Can 1k a 

Star" during his junior year in high school. He 

eventually reached the finals in Nashville. only to 

lose by two-tenths of a point. 
Moyint to Nashville. Tomlinson worked in 

Printer's AII's competed in dent contests and land- 

ed one of his souks on a Johnny Rodriguez album. 

Emerson Drive. Blue County and other acts also 

recorded his 111aterial.Then came his big beak: a 

sl case for Lyric Street senior VP ofA&R 
I )oug I to and and president Bandy Goodman. 

"Country Is My Reek To mlinstnl's Lyric 

Street debut, features five songs released in demo 
form. Aker lead track "1)nmkerThan Me" peaked 

at No. I9 on the I&&R Country chart,Tolnlinxn 
followed with "One Wing in the Fire:. 

"Tontlinson's music has seen gnat tie the radio 
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station and there was a smug turnout when he 

played KRTY's club show:'says Julie Stevens, PI) 

at Empire Broadcasting Group KRfY /Sion Jose, 

which, with than I,51NI total detections, has 

devoted the most early airplay to Tomlinson. 

Stevens says she and GM /MI ) Nate I )eaton "liked 

both of his songs. I think you add front your heart 

and then watch what it dtxs with the audience:. 

Jack Ingram 
Bonn in Houston, Ingr.un embodies t eTexas sound, 

look and attitude. While studying psychology at 

Southern Methodist University, Ingram toured the 

bars and roadhouses that are so rich with the 'limas 

musical tradition. Playing regular gigs at Atiair's, his 

Beat Up Fund Band released sward independent 

albums-one of which was recorded at the honky - 

tonk. Ingrain eventually nailed a recording contract 

with UnivrrsaFs Rising Tide. Ixior moving to 

Sony's Lucky I fog, to rele:ue "HL'y You:* t)Ik) Ved by 

a live album cut with Charlie and since Robison. 

Ingram has long had a strong association with 

Cumulus Media Partners' KPLX (the Wolf)/ 

Dallas. the station that has played 1 " he most. 

according to Nielsen BI)S. KPLX interim PI) 
Smoke), Rivers says the su saw Ingram as a 

leader of the Texas movement 
"He had all the markings ofsonelxxly who'd 

be successful and not just in our borders," Rivers 

says.' Jack is so honed from doing clubs and that 

business is still so strong here. He was a great way 

for us to push the Texas image.' 
Last year Ingram recorded "Live: Wherever 

You Are" at the famous Gntene Ilan in Texas and 

signed with Big Machine Nashville. The studio 

version of "Wherever You Are reached No. I on 

the Rä R Country chart, and he followed up 

with "Love You." which peaked at No. 12. 

Current single "Lips of an Angel" a cover of the 

Hinder rock hit, retrains active on the chart. 

Rodney Atkins 
On the heels of two No. I singles. Atkins brines 

stung momentums into (:1LS week. Growing up in 

Cumberland Gap,Tenn.,Atkins disctnyre d music in 

lulus school. Soon after he was playing county fain, 

shopping malls and music tistivals.I )tiring college he 

continued playing. often trawling to Nashville to 

perform and write. He soon eau& the attention of 
Mike Curb, who signed him to Curl) Records. His 

2103 Curb debut netted a top the hit"Honesty' 
Atkins found his groove on his second album, 

authoring six of its III tracks. "If You're Going 
Through Hell" peaked at No. 1, and to date, has 

registered than I.36 million detections.l'he 
follow -up, "Watching You." has been an 

omnipresent force on country radio for months 

and also peaked at No. I. 

"fins Jones. PI) of Clear Channel KBQI/ 
Albuquerque. whose station leads the country in 

pins on Atkins, says. "We felt Rodney had what it 

takes fion the start and we were dead on. He con- 

tinues to Ix our top tester trek -iii and week -out:' 

Miranda Lambert 
Lambert didn't conic out on top in the inaugu- 

ral seasons of "Nashville Star" in 21M11 but she 

describes not winning as a blessing. She says she 

wasn't ready to go immediately into the record- 

ing studio after the contest. Signing with 

Columbia she took her time putting together her 

tint alb . "Kensene." which earned Lambert 

nominations for the County M : Assns 

Horizon award and the Academy of Country 
Musics top new female vocalist. 

"Kerosene" also established Luulert as a legiti- 

mate songwriter. She was soon touring with super- 

stirs George Strait and Keith Urban. 
r " Mark Grantiu, I I) of Midwest Family Bra alt a s t 

Group's W WQM /Madison. says when he and MI) 
Mel McKenzie first saw Lunb rt perform; 'wr both 

had goose bumps. and xiid.'She's got it: " 

Every single worked for Q1116, Grantin says. 

passing the all -important neareh Ii : test. I le 

adds "She has all the intangibles: the ability to write 

great music. the star power, and she is a talented 

young woman who is the c plete package :' 

I.amlbert's second alb "Crazy Ex Girl- 

friend:' is due this year. like its predecessor, the 

album features Lambert having a hand in writ- 

ing most of the songs, collaborating with Gillian 

Welch and Patty Griffin. 

Eric Church 
Anylxxly who attended CRS in 211116 anti saw 

Church at the Capitol Reconls lunch already knows 

what he brings to the table as a live act. Church's 

chops were honed playing Live nights a week in the 

Mountain Boys. which enjoyed regional sestets in 

North Carolina. like Atkins and "Ibmlins n 
Church turned to music in college, after conclud- 

ing that he wouldn't be able to make a living play- 

ing sports. Within a year of moving to Nashville. he 

signed a deal at Sony /ATV Tree Music publishing. 

After Berri Clark recorded and released his 

"The World Needs a Drink" in 21114. Church 

met producer Jay Joyce and showcased for 

Capitol Nashville, which lead to the release of 
"Sinners Like Me" in 2006.The alb has pro- 

duced two top 211 hits-"How 'Bout You" and 

"Two Pink Lints.. Church.% latest single is "Gmvs 

Like Me: currently No. 36 on the chart. 
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NEWS / TALK / SPORTS 

Author turned talk host gets Wired at TRS 2007 

'Extraordinarily 
Lisa' 
Al Peterson 
APeterson@RadloandRacotrds.com 

or those of us who are "of a certain age." as they say, our first intro- 
duction to Lisa Birnbaih was as co- author of the 1980s pop - 

40 culture phenomenon, "The Official Preppy Handbook." which 
spent an impressive 38 weeks atop the New York Times best- 
seller list. Since then, l3irnbach event on to author 19 more 
hooks and now also hosts a daily 9 a.m. -noon show for 

GreenStone Media's recently launched talk radio network aimed at women. A 

working mom of three, Birnbach is also a familiar face from dozens of appear- 

ances on a variety otTV shows, including "Late Night With Conan O'Brien," 
"Today," "Politically Incorrect" and "CBS Early Shove" where she had a humor- 
ous weekly segment called "Yikes, I'm a Grown-Up." - -- 

At the upcoming I2tlt annual ItAlk Talk Itadio 

Seminar in Los Angeles. llirnhach will host a spe- 

cial one -on -one chat with Wired magazine senior 

editor Nancy Miller.The pair will talk .bout how 

technolo,ny is changing the media habits of radio 

listeners literally un an almost daily basis. 

lit get a sneak preview' of that111S 21X17 session. 

and also gain stase insights into the mind of 
Ifirnbac h and her radio show! turned the tables and 

stade the usual "interviewer" the ..inten iewee.. for 

this exclusive conversation. 

Talk about how the "Preppy Handbook" changed 

your life. 

I was a eery shy girl. who wore natural tiller.. 

who grew up in New York and went tit college 

in New England. I vva, suddenly thrown from 

that onto the national scene with the success of 

the hook after it was published in the fall of 198t1. 

It was shocking. 

I trawled the entire country. even to cities that 

were not usual stops on a book tour, because the 

book %vas just so popular. We thought we were 

writing about a very inside little thing- it caught 

us totally by surprise. All of a sudden. at age 22. 

I had a tremendous number of opportunities 

come my way. and I sec myself at. having been 

very lucky as a result of that book still to this d.iv. 

What qualities do you think made you attractive to 

the folks at GreenStone for your new role as a talk 

radio host? 

Continued on page 42 

I realize I have a 
pulpit but the 
show is not a 
cause, I don't 

have an 
agenda to 

push.' 
ßirnbau. 

CHERI 
PRESTON 

GIL 
GROSS 

ALEX 
STONE 

OUR 
CORRESPONDENTS 

BRING THE STORY HOME 
TO YOUR LISTENERS. 

SO WHERE ING YOUR NEWS? 

24/7 NEWS ONLINE @ www.RadioandRecords.com 

TRUSTED CREDIBLE COMPLETE. 

:1.1 , t, I, 01 wVOw 1I;t 1:%1)10( t txt 
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Continued from page 40 

When I tint met IGnenStone board member' Edit; 

I Iilliand, I think she was most interested in the tact that I 

am a th logically, Idle aged-Cod, I hate that 

phrase-woman in my tls with three kids and a fair 

f media experience from publishing, tekvision 

and radio. 

What appealed to you about the idea of hosting a 

radio show? 

Over the past five or six years I have become a carptwl- 
er. I don't think I appreciated radio as touch until spend- 

ing so much time driving my kids all over the place every 

day. The radio became my c panion and my friend and 

I really learned to appreciate the intimacy and depth of 
conversation I could hear there. 

I adored being on FV, but to pro into any kind of depth 

on a story on television, even if I beped. I might get three 

or tour nminuits. So what I heard on radio. from that point 
of view, was very appealing to me. Was I out there selling 

R &R TRS 2007 Update 

This year's ABC Radio - hosted newsmakers luncheon 

on March 9 is sure to be another memorable R &R 

Talk Radio Seminar event as ABC Radio senior analyst 

Fred Thompson hosts a one- on-one conversation with 

a special guest. Log on to RadioandRecords.com and 

click on "conventions" for registration and updated 

TRS 2007 information. 

myself as a potential radio host? No. this was one Of the 

great opportunities of my life that sort of tì1l into my lap. 

Is it harder than you thought it would be? 

Oh, yeah, definitely. I laving to maintain that level of tbcus 

tie three hours is not easy. By the end of the show. I am 

depleted -my ideas are done and my throat is sore. But 

at the saute time it's enormously exciting. So tar it been 

just fabulous. I feel like my brain is actually growing 

because I au learning so much every day from all the peo- 

ple I get to talk with. 
Also. there are days when I can tell, based on the callers, 

that we're actually sometimes helping people. I'm here to 

be sort of everyone's long distance best friend that they 

can say anything to, hut if it happens that we've managed 

to also help someone with a problem or get them through 

a crisis. that's a really great feeling. 

What's the essence of the program? 

It's extraordinarily Lisa -I think that's the lest way I can 

put it. There's a very large mix of high and Iuw, serious 

and light. Even when we discuss a serious topic. I try to 

find ways to inject a hit of lightness into it. I vaut our 

guests to feel like they had a really good time, and I want 

listeners to feel that way, no. 
I say what I think. and what's on my mind is probably 

going to end imp on the show. For example. I was recent- 

ly talking with Ralph Nader and I asked I The was 

going to run for president again. When he said he didn't 

know. I said. "Well, personally I don't think you sl Id, but 

if you do. will you announce it on my Si 'That really 

made him laugh. I think you can do that with a guest. 

And what do you hope listeners will take away from the pro- 

gram each day? 

hope they will feel less alone. There are so many 

moments throughout the day when all of us are in isola- 

tion, even tl gh most of to feel like we have no time 

for ourselves. So rd like the show to make you feel more 

connected to other people. 

Can guys feel comfortable listening, too? 

I am in no sway trying to make the show all "girls'. and 

'I don't think I 

appreciated radio as 
much until spending 
so much time driving 
my kids all over the 
place every day.' 

-Lisa Birnbach 

estrogen -heavy I can tell from the callers we get that there 

are a lot of men out there listening to the show, too. I 

want to talk about things that are interesting to loath 

women and men. Its a show for people, not a female ver- 

sets male thing. 

A lot of talk radio leans toward political talk. Are you 

political? 
I am personally political and I don't hide it. I talk about 

politics. but it's not a political radio show I think what you 

will hear me talk about mostly are relationships. kids, 

health. the inedia and. to some extent. politics. 

I realize I have a pulpit but the show is not a cause, 

don't have an agenda to push. I don't think anyone listen- 

ing would wonder where I' g from on an issue. 

but I also don't feel like it's my mission to convert people 

to any way of thinking. I'm interested in hearing what 

everyone has to say. 

Tell us a bit about what we can expect during your upcom- 

ing appearance and conversation with Wired senior editor 

Nancy Miller at TRS 2007. 

First of all, I think what we will be offering is a perfect 

example of I two women will be talking about some- 

thing that is also really interesting to men. We're going to 

be talking about the miniaturization and assimilation of 
technology into all of our lives. I am certainly not nearly 

as technologically advanced as Nana. so I'll be the one 

who is trying to preserve personal relationships. despite all 

the pressing of buttons and clicking of clickers. We'll be 

looking at just how Bauch our world really has changed 

because of the techno- boom. R'R 

ATTENTION: PROGRAM DIRECTOR 

laiRSiws SA com 
It's like the Superstore for Radio Talk Shows. 

Browse. Click. Listen. Downloa '. 
On your time... Anyt' . 

Skip Joeckel 

11rß 

Finally a 
website 

e pDs can 
find 

when .a,..,, 
an 

aI Rad Talk ShowShows! 

579.6676 719 . 
FIND A SHOW . ADD A SHOW. 
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BIG SHOTS 

Compiled by Alexandra Cahill 
ACahill @RadioandRecords.com 

Say Hello To 'Yesterday 
1. Former 'N Sync vocalist JC Chasez stopped by Clear Channel 
CHR /top 40 WAEB (B104)/Allentown to chat with staffers and 
promote his new release, "Until Yesterday." Pictured, from left, are 
morning show co -hoss Mike Kelly and Laura Cramer, Chasez and 
PI) Laura St. James. 

Hey, big shot! E -mail high -resolution 
photos from your promotions, 
appearances, promo tours and other 
radio and record industry events to 
ACahill@RadioandRecord5.coni. 

24/7 NEWS ONLINE @ 

2. Alpha Dogg Archway Broadcasting urban 
WCZQ (105.5}rChampaign, III., on -air 

mineripersonality DJ Supa, left, hangs with 
rapper/thespian Snoop Dogg. 3. Hollywood 
Ending Legendary ABC Radio classic rock 

KLOS/Los Angeles night personality Jim Ladd, 

center, received the Media Arts Award at the 

Hollywood Arts Council's 21st annual Charlie 
Awards. Actor Fred Willard, left, and ABC Radio 

president/GM John H. Davison were on hand to 
help Ladd commemorate the occasion. (Photo 

credit: Michael Schwartz) 4. So Far, So Good 
Bryan Adams, left, posed for photos with 
author/Sirius Satellite Radio host Dave Marsh 

after the Canadian pop/rocker made a special 

appearance on his show, "Kick Out the Jams 
with Dave Marsh" 5. Life In The Fast Lana 
Sony BMG Musk CEO Rolf Schmidt -Holtz, left, 
congratulated Carrie Underwood at a post - 
Grammy Awards bash honoring the label's 

winners and nominees at the Beverly Hills Hotel 

in Los Angeles. The "American kid" season 

four winner received best new artist and female 

country vocal performance awards for her debut 

album, "Some Hearts." Sony BMG celebrated a 

grand total of 36 Grammy wins. 6. An 
Amsrfon Institution From left are Los 

Angeles councilman Herb Wesson, Ray Charles 

Enterprises president Joe Adams, Warner/Rhino 

Records president Scott Pascucci and Concord 

Records executive VP John Burk, who 
participated in the ceremonial groundbreaking 

of the Ray Charles Library in Los Angeles, which 

is being built on the site of Charles' recording 

studios -now a historic landmark. It is planned 

to open in 200fá, and will contain reference 

materials, Charles' archives, revolving 

exhibitions, instructional aids and classroom 
space. 7. Southern Howl/aft Def Jam artist 

Ludacris, left, enjoyed the spotlight with XM 
Satellite Radio executive VP of programming 
Eric Logan at his post -Grammy Awards party, 

hosted by Queen Latifah at Social Hollywood in 

Los Angeles. The rapper/actor received 

Grammys for best rap song for "Money Maker" 
and best rap album for "Release Therapy." 
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jr/ 1 

TIMELINE 

mats 
The gateway to music formats, the week in charts and airplay data. 

Andy Santoro promoted to senior 

VP of Millennium Radio Group. 

Universal Motown Records Group 

splits into two separate entities: Universal 

Motown and Universal Republic. Tommy 

Chuck becomes PD of Clear Channel's 

WXXUOrlando. 

Farad Sulman is 

appointed CEO 

of Citadel. 

Benny Pough is elevated to 

senior VP of promotion for 

MCA Records. Dave 

Richards returns to Seattle 

as PD of KISW. 

IOChancellor Broadcasting and Evergreen 

Media merge to become Chancellor 

Media, then purchase Viacom's radio 

properties. Jeff Levine joins WLIR and WLRI/ 

Long Island, N.Y., as director of programming and 

marketing. Jesse Scott is chosen as PD of 

WRLT /Nashville. 

Smokey Rivers 

rises to PD of 

WGH -FM /Norfolk. John 

Roberts selected to be PD 

of WAFX /Norfolk. Phil 

Costello is upped to senior 

director of promotion at 

Virgin Records. 

111\,. 1 

u,dn, n 

Carl Gardner is installed as station 

/BY manager of KEX /Portland. Steve 

Kingston is elevated to OM of 

WHTZ/New York. Tom Tradup accepts the 

OM gig at KRLD /Dallas. 

Gerry 

DeFrancesco is 

hired as PD of 

KIIS- FM/Los Angeles. 

John David Spangler is 

named KSAN/San Francisco 

PO. Donna Brake becomes 

PO of W5B- FM /Atlama. 

Rick Sklar is promoted to VP of 

programming for ABC Radio 
rEaa5t40 Division. John Lego is tapped to 

be GM of KERE/Denver. Paul Sebastian 

moves to Jacksonville for middays at WAPE. 
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By Wad. Assam Gary Timst, Anthony Colombo and Raphael George 

Adkins Closes 10 Year Gap At No.1 
l race Adkins celebrates his second 

No. I on the Country chart as 

"Ladies Love Country Boys" 

(Capitol Nashville) hops 3- 1.This 

marks Adkins' first trip to the sum- 

mit on the Nielsen BUS -fueled 

scorecard since "(This Ain't) No 
Thinkin'Thing" capped the chart 

for one week in March 1997. 

The 10 years that passed between 

Adkins' chart- topping singles is the longest stretch for any country artist 

since Kenny Rogers' 13 -year gap between 2(OMrs "Buy Me a Rose" and 

his 1987'duet with Ronnie Mil: ap, "Make No Mistake, She's Mine." 

Speaking of Rogers, he brings Don Henley back'to the Country chart 

for a third time with "Calling Me" (Capitol Nashville), which bows at 

No. 59. Henley previously spent six weeks on the chart in 21010 with 
For My Wedding:" He was also a featured vocalist on Trisha Yearwood's 

"Inside Out," which peaked at No. 31 in February 2002. 

Godsmack's'Enemy' 
Rocks Top Five 

Gaxlsmack earns its first top five 

on the Nielsen BDS -po vend 
Kock chart as "The Enemy" 

(Universal Republic) climbs 7 -4. In 

13 prior visits. the group had never 

gotten higher than the No. G peak 

fix both "Serenity" in October 
2103 and "Speak" in June 2106. 

nod Feels The 
Heat Of Mims 

While "You" h's' Lloyd tallies .r fourth 

wts:k at No. 1 on the Ithvd 
chart." This Is Why l'm I lot' 

(Capitol) by Minis MOWS 3-2 and 

F - 424 plats to close the gap 

between both vmg, to a mete 12 

spins. Its the tiOuest ntug in between 

the top two songs at the format since 

the Sept. Y1.2015, chart. when 

plan separated "Gold !Niger" by 

Kanye West lìmuring Jamie Foxe 

(5,159 plays) limn "Like You" by 

Bane Wow Featuring 

Stewart Rocks 
AC With Two 
'Classics' 
Rod Stewart makes strong moves on 

the AC chart with two tracks from his 

album "Still the Same ... Great Rock 

Classics of Our Time" (RMG). His 6- 

month -old "Have You Ever Seen the 

Rain" grabs Most Increased Plays hon- 

ors at No.9 (up 167), while "Fooled 

Around and Fell in Love" debuts at No. 

25. The entry marks Stewart's 39th 

AC hit, a run that began with 

"Tonight's the Night" in 1976 -the 
same year that Elvin Bishop's original 

version of "Fooled" was a No. 3 pop 

hit on The Billboard Hot 100. 

"Fooled" is also Stewart's 23rd AC 

chart title during the Nielsen BDS era 

(which began in July 1993 at the for- 

mat), pulling him into a first -place 

tie among male artists in that span 

with Elton John and Jim Brickman. 

In that time frame, only Celine Dion - 
with 30 appearances -has more. 

Tank Waits 21 Weeks 
(And Six Years) To 
Reach Top 10 
Tank returns to the top to of the Urban A(: 
chart for the first time in six )van as "Please 

I /isn't Go" (Universal Motown) takes Most 
Increased Plays (up 2211) and jumps 11--K. His 

first and only other top 111 was "Maybe I 

Deserve" in April 21811. 

Tank seems to specialize in taking his sweet 

time as his songs 21 -week trek into the chart: 
upper quadrant is the longest since Kindred the 

Family Sand needed the s time span to hit 
the top III with "Where Would 1 lie (The 
Question)" in January 2006. 

Metallica Finds 'Ecstasy' 
After an absence of more than two and a half 

years, Metallica returns to the Active Rock chart 

with "The Ecstasy of Gold" (Sony Classical) at No. 

29. The track comes from the "We All Love Ennio 

Morricone" tribute album, which features such 

diverse performers as Bruce Springsteen, Celine 

Dion, Herbie Hancock and Andrea Bocelli. 

"Gold," which Morricone wrote for the 1966 film 

"The Good, the Bad and the Ugly," has long served 

as the opening music for the group's live shows. It 

is the 17th Active appearance for the quartet, mov- 

ing it into sole possession of second place on the 

format's all -time list, just one behind Korn. 

Gym Class Sprints 
(lees (i.s Heroes score high marks on the 

CHIC /Top 40 report card, soaring 18 -1(1 with 
"Cupid's Chokehold" (Atlantic /Lava).Thc 
eight -spot jump into the top Ill is the biggest 

by a group since Nickelback rose 15 -7 with 
"Photograph" in October 2005. It's also the 

biggest leap by a group enjoying its first top 10 

appearance since Fountains of Wayne zoomed 

21 -10 with "Stacy's Mom" in October 2003. 

"Cupid," which samples Supertramp's 1979 

classic "Breakfast in America," achieves 

Airpower status and takes the chart's third -best 

pin in plays (up 850). 

24/7 NEWS ONLINE @ www.RadioandRecords.com 
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Nova 106.9 PD Tracy Austin shares cultural insights from Down 

Undah 

Austin: An Honorary 
Aussie 

Kevin Carter and Keith Berman 
KCarter@RadioandRecords.com, KBerman@RadioandRecords.com 

hey say that changing jobs and getting married are two of 
46 life's biggest stress- inducing challenges. Last July, program- 

mer Tracy Austin committed both duds and shocked the 
industry when she announced she was resigning from j KRBE /Houston after nearly five years at the helm, getting 
married and leaving not only the country but the hemi- 

sphere to. program Nova 106.9 in Brisbane, Australia. It's been about six 

months since she left, so we figured we'd look in on Austin to see how she 

was dealing with the culture shock and what it's like programming radio in 

a whole other country." -- 

What are some of the biggest differences 

programming for Australians? 

The basics of g I radio still apply. but Nova 

is known for breaking time rules. The Nova 

c opt was f led on. "Never more than 

two ads 'spots' in a row." so we always get you 

back to mini.: faster. The tuusic also stoves a 

lot faster: We lead on new music, and we cycle 

g' through much quicker than I have in the 

past. We also do news every hour from 6 a.m. 

to 6 p.m.-that's expected in Australia. We've 

got different music features on every hour. and 

it's different every weekday. 

Another big difference is just the language: 

spent the first few weeks here just figuring out 
what my nor g sl was cayiug and idcnti- 
fying the voices. The morning show is the 

bnaktàst- tir "breakv" -show. from 6 to 9 a.m. 

Then it "nxornings' from 9 a.m. to noon - 
noon is actually called " lday;' then "after- 
noons' 1 -3 p.m.I and "drive" 13 p.111. -7 

p.m.'. Overnights are called "mid-dawn." 
The station is the coolest -Joking place I've 

ever worked -it's the thine floor of an old wool 

store. like what we'd call a loft. My office has no 

ceiling and no door. Sometimes. it's hard to 

fieus. but my door is always open. 

We hear those Aussies talk funny ... 
In addition to the list of Australian radio terms, 

I learn .a new Aussie slang terni every day. If you 

say you "not" for a team. people think you've 

slept with them. Saying "shit" is no big deal on 

the air: it's co place here. The first time 

busted out a " gcxxlonya, mate " -"good job" in 

Aussie -I knew I was getting the hang of it. 
Aussie is pronounced with a "z:' like Ozzy 

Osbournc.The letter "z" is pronounced "zed." If 
a word has too many syllables. Aussies remove 

two of therm, repeat a consonant and add an "ci ' 
or an "a" to the end to create a new word. For 

example, "peso' fin presentation,' jounxi' for 

journalist. "re g o ' for registration. "devo ' for dev- 

astated. By the way, "getting Mined" means you 

got fired. 

Did you learn anything through trial by fire? 

I knew some people would he thinking, "Who's 
the Yank ?" But I told them, "I'm new to 

Australia, so you're going to be teaching me 

those things. But I know radio, and together 

we're going to have some fun." Aussies are all 

about keeping it real:There is a dei lack of 
political correctness. They respect you more if 
you are direct. 

How is record promotion and contesting 

different in Australia? 

We pay for most of the competitions we do, like 

t1yaways. We often work with the labels na - 

ally to launch albums. though it's hander for 

Nova to do concert promotions. given our lim- 
ited inventory. so we have to be extra creative 

incorporating it into progra g. 

24/7 NEWS ONLINE @ www.RadioandRecords.com 

'I knew 
some people 
would be 
thinking, 
"Who's the 
Yank ?" But I 

told them, 
"I'm new to 
Australia, so 
you're going 
to be 
teaching me 
those 
things. But I 

know radio, 
and together 
we're going 
to have 
some fun." ' 

-Tracy Austin 

Who are some of the bigger artists there? 

Australia has a long heritage of great hands. 

from INXS to AC /I)C and Wolfinother and 

Silerchair. There are also a lot of the same 

artists: Jack Jol : has a very Queensland vibe 

with the surfing, Panic! at the Disco. Good 

Charlotte, Green I)ay, U2. The Scissor Sisters 

and fink are huge here. Esk Joe is an Aussie 

band we play, and there's others like Rogue 

Traders and Sneaky Sound System. Nova also 

plays dance music, like TV Rock and Fedele La 

Grande. I'm still learning the : gs in our 

library, especially recurrent% like Thirsty Mere. 

Is there a government- mandated level of native 

artist airplay, like in Canada? 

Yes-25% has to be native artists. and 25'6, of that 

has to he front within the List year. We count 

down the top 40 songs in the country every 

Sunday with a nationally syndicated show out of 
Nova /Sydney: "The ARIA 'Australian Re- 

cording Industry Assn.I Chart Show' 

What kind of ratings system do you have? 

ACNielsen does our surveys. which conic out 

eight times per year and last fix five weeks each. 

It's the sanie basic principles as Arbitron's diary 

methodology. but they're called "waves" instead 

of trends. and the results come out quickly. 

What's your competitive landscape like? 

We're up against other commercial stations. 

like 8105, Triple M and 97.3, and noncom- 
mercial government -owned stations. like 

Triple J and ABC. 

What's life like Down Undah? Anything that 

caused huge amounts of culture shock? 

I spent the first few weeks just trying to fig- 

ure out what the personalities were saying. 

Aussie is its own language sonic s. The 

stalls close at 5 p.m. on Saturday and 4 p.m. 

on Sunday. Walking across the street is tricky, 

since you're trained to look the other way for 

oncoming traffic. Sadly, there's no good 

Mexican food here. 

Getting most Of the movies and TV shows 

later than the U.S. is frustrating. except when 

you know what happens in the season finale 

of "Grey's Anatomy:' Also, the seasons are 

backwards, so Christmas is in the : r 
tinme- it's been continuous summer here for 

the past six months. 

How are you and your new, husband, Mark doing? 

You'll love this: Mark has been singing as Robin 

IGibbi with a Ike Gees cover hand that tours all 

over the world. They're called Night Fever, and 

they are great.This is definitely an adventure. and 

it really important to share it with someone. 

wouldn't have been able to do it without him. 

Looking ahead? 

This Nova is the youngest in the network. just 

2 years old in April. We've been No. 10+ in 

the last seven surveys. Not a had place to be: now 

the challenge is keeping it there. RR 
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NIELSEN BOS * NITVRWSCIOR 
TITLE CERTWICATM)NS STATUS 

IMPRINT PROMOTAN LABEL 

SAY IT RIGHT N0.1(3 WITS) : <* 
10ORAEMO IB0'E01 

RAYS MEilli 
TW .1. WILLOW BMM 

WHAT GOES AROW ...COMES AROUND 
JUSTIN TOMMI E 

ITS NOT OVER 
OMOWRY 

IREEPLACEMILIE 
WOW 
TIM SWEET ESCAPE 
cwt NSTRANFEATIAWLAXON 

WALK AWAY r11919IMER MI) 
PAULA OAM FEATIANG TIE KY 

9382 
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7199 

[REAR IT OFF * 
ROOMS WAN PALA SURSE MMOPC 

RUNAWAY LOVE 
LUDERISFEATINNLMAN I. BURL OTROFFLWIIML 

GLAMOROUS 
FERVI GAME 11101ERI5 MLIAME/ ITG603PE 

CUPIDS CHOKOIOLD AIRPOWER 
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M MAMMA REACTS 00NOUWMTFAWCFF 
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7 Eaen 
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LANDMAN 

LOOK AFTER YOU 
M FRAY 
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3@ 
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2899 

2279 
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2093 

2026 
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NEW AND ACTIVE 
1172[ RLAYs PLAYS 
ARMY I LAEL LAM ARTIST 14ML 

INTO THE OCEAN 
sr amer. 

814/65 STOLEN 
MAY* CNW.Wm.1 

409/182 

(UNIVERSAL MOTOWN) (VAfAANTRITERSCONI 
TOTAL 5TAO0M 43 TOOL SMT101. 36 

WITH LOVE T;T 710/300 WALK IT OUT 
192 DA 1114 

OBLEAV000) (MUOOMWOCM 
TOTAL STATERS 66 TOTAL STA1106 

THE WAY I LIVE 656/1 
YV PST 0. NAaa. Fir. LA Boot. 
(TAXE FOREAVERSAL REPUBLIC) 
TOTAL STATES. 43 

READ MY MIND 
Te. AM. 
DSLMNOSOAEI 
TOTAL STATIONS 

BECAUSE OF YOU 
IIHW 

M EE JAMDRICI 
10T41. STATITI. 

492/94 

43 

LEAVE THE PIECES Ll 368/26 
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MAVERICK/WARNER BRCS.] 

TOTAL STATUS 12 

LAST NIGHT 
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TOTAL STAMM 
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Trou O.Y.4e 
HIVE I 

M TOTAL STATUS 

MOST 
INCREASED 
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x7/81 

37 

C 317/33 

27 
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CUPIDS CIIOKEHOLD 
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1091949919, R.r.+MI.+kAA..I 
IWR.E11001dMWYII EMS 34 MKS .22 
IEFaIM2 X WAR .ZL WON 2< MAR .20 
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music scheduling 
reinvented 

GSelector knows you want the best possible rotations so it delivers the optimum 

daypart and hour rotations. GSelector spreads every artist, every song, automatically. 

With GSelector you get better schedules with the least amount of intervention. 

awned 
éA.+p+ . 

rs.Y..awW V. M. MS OSeawidaa..smm.. 
w.ea' 034 ww...a m us Pawl COIm 

Advantage 
Universal Spread Goals #7 
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CHR/TOP 40 
CHR/TOP 40 INDICATOR REPORTERS 

KQKYAkiandria,LA 
Pt): Pon Roberts 

KPNF /Amr*e, TX 
PO/MD: Marshal Beans 

KGOT /Aneheraye, AK 
OM: Mark Murphy 
PD /MD: Bill Stewart 

W W6X/Brpor, ME 
OM: Jeff Pierre 

KRSQ/Biilgi. MT 
OM/PD : Kyle McCoy 

WWYUBlodNnAOn. NY 
PD: Matt Johnson 

WBNQ!Blooningtab K 
OM: Dar Westhoff 
PD: Ilan Atfens 
APD: Chad Fasig 

MD: Malm Schneader 

KING/Boise. D 
OM: Rich Summers 
PD: Brad Collins 
APO Valentine 
MD Miggy Santos 

KNOE/Bryan, TX 
PaLKI Lesley Heaton 

WRZE/Cape Cod MA 
OM: Steve MrVie 
PO: David Urnarr 

IMO/Casper, WY 
OM /PD: Durvrvan Short 

KZWGd.r Rapids, IA 
(IM: Rob Norton 
PD: Greg Rimy: :! 

M I&Swa, 

WQQB/ChaniMi#b IL 
PD MI ): Ken ( unrwgham 

WJYYKoncad (We Regions), NH 
PfkMll: A J Dukette 

WKMX/Dothrt, AL 
PE r)dD: Squirrel 

W WAX/DukM4 MN 
OM: Dill Jenes 
/41 MD: Tony Hart 

WLVV/Elmira, NY 
OM/PD: Cary Knight 

APO Brian Stull 

WNKI/Elaia, NY 
OM/PO: Scott Free 

APO. Amanda Valentine 

WRTS/Em. FA 
PO Jessica Curry 

WSTO/Eva.n.eille, IN 
UM: I mi floe! sing 
PD: Jason Addams 

MAY/Fargo, NO 
PD Troy Dayton 
MD: Special Ed 

KMXF/Fayetuvpk, AR 
OM: Date Ashcraft 
PD: Darrirk L avell 
MU: Jay Steele 

WJMX/Flarence, SC 

UM: /lenity "Mudflap" Wilcox 
PD /MD: Scotty C. 

KISR/Ft. Snit& AR 
OM/NI-Big Dug" Rick Mayes 

APD: Rham Cunningham 
MI): Mike "Mike at Night" Oldham 

WYKS/Gtinesvilk, FI. 
PD/AMI). Caro r 

KKXUGrand Forks, ND, ND 
OM: Rkk Ackr 
PD/MD: Trevor D 

APD: Dave Andrews 

WQPO/Hrrisathur9. VA 
PD /MD: Bobby Mason 

WKEEfMetltgtbrt, WV 
PU: 1i111 Davis 
APD /MD: Cary Miller 

KSYN/Joplin, MO 
OM /PD: Jason Knight 
APD Steve Krans 

WAZY/Lafayette, IN 
OM: Rick Prusatm 
PO Karen Rite 
MD: Kim 

WJIMllansinq, MI 
PU: Josh ',Pit kl.ind 

KFRX/Lenoln. NE 
OM: Mark Taylor 

P0: Matt Mi Key 

MD: 11 Ryan 

KZKILubbock, TX 
OM: Wes Nessmann 
PO Jaqui Neal 

WCIL/Marion, IL 
OM /PD: Chad E loot 

MD: Ivy 

KIFSIMedlard. OR 
CIM /PD: Mhael Moon 

KNOE/Man e,LA 
OM/PD: Bobby Rhards 
MU: Mike Austin 

WVAIo Moesa town. 
WV 

PD: La y Neff 
API): Brian Mo 
Mf): Meghan Durst 

W WXM/Myetie Beach, SC 

OM. Mark Andrews 
u0: Ai Senge 

MUT l an y Knigln 

WQGN/New Leaden, CT 
PO Kevin Palana 

MD: Shawn Murphy 

NY 
o PD: Scotty 

Ma %4 

APD: Sky Walker 
MD: Danny Valentino 

KCRS/Odessa, TX 
MD: Nate Rodriguez 

WILN/Pnrm. City, FL 
OM: Mike Preble 
PD/MD: Jo Valentine 
APO: Kr is Keane 

KRCS/Rapid City, SD 
OM/PU: Charlie O'Douglas 
APO/MD: Jayden McKay 

KIXY/San Amigo, TX 
OM: Jay Michaels 
PD/MO: David Can 
APD: Teri Jacobs 

WNOWSouth Bend, IN 
PD: Karen Rite 
MO Scotty Wylde 

KCLD/St. Cloud. MN 
OM: Matt Senne 
PO J1 Holiday 
APD /MD: Wayne D. 

WNTFRdMltwwa,R 
OM: Doug Purim 
PD Brian Monet 

WMGUTerre Haute, IN 
MD: Jamie Dawson 

WKHQ/Traverse City, MI 
OM/PO Luke Spencer 
MD: Dave B. Goode 

W WKZ/Topeits, k6 
CIM /PD: Rick Stevens 
MD: Marc Allen 

WIFCIWausau, WI 
PD: John Jost 
APD: Jammin Joe Malone 
MD: Belky 

WAZO/Wilmirgtrl, NC 
PD Mark Jacobs 

WM/Yakima, WA 
OM: Ron Pianos 

PO /MD: Steve Rahe 
APD: Reeshi Cosby 
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MIDST IMPRINT / PROMOTION LABEL 
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13 _AK RON wrrwFw.suwwu OFSrIMOrG -92 
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0I01110MI1IMYMORANIBIYAMIIOONl61N1I1BIA1E 109rnevacsmownitscopE 1335 096 

pQSSIMIMANiMITAMNNNI6 NMI 136 t119 

MONT NATION mom tOTOwN 1216 468 

TiLNiOsoVqaOwMIMAt7MM1A IMDI//ATIANTC 896 41 

IMEi11QMMBMWIMN4mwsNEFI[ no 870 140 

KINK appal t.ur./moMIA 796 .144 

4ï YOILLO/O1eaLLMME 

10 MMIOLONTMIMORN7001MIN1AIN11E1Mt 

10, IUINMONat 
5 NOON AIw6OMA 

4 R1611TNLN101EILet InEMMME.retac 

-93 

195 

3!8 
086 .229 

671 .45 

643 1013 

Q 51DNIt1161011IOtMOMwrfaowslmlMM cuma P 643 -133 

KA N 677 46 3 9996 ST ltnNI4E 

EANMNMIOwS1IMA0EMa . 
WAN 

Ti111011O11O1/O8 SmESmM IOMOIUIN ellaLANtKAMMM 

OONN1t 1D ONAR dIE UEMINMOp 

MI PLY IKOI ALOIS 

MANAMA' sARAItARIIM 

ENTLNNOIIJNIFIe1rvNN)d 

1UOIs9mmum acs 

N9M6dTNNMI®LVNMIw 
RT/MOQMINMEOLmew 

6013 187 

472 36 
APOINAMSTAN491w1I 419 86 

H7o01 30 33 
IIGwI 610 .5 

AIWETC 376 48 
ulna 334 94 

/EMetmR 303 45 
twYM6MLMOIOIMN 292 -14 
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AMINT IMPRINT / PROA/OTla1L . 

SKY IT maw NAIywNMOO rNMEYñ6FMIMIIMMñß 

WHAT OMANOINO-X9I.MOUND MON T6BERtAla AMF/lwlrNf. 

lie SMUT !KM FMMISI6ANFfA1wN.AION 

ITS NOT OVNI MONO 

TM K 
Viso Q 

640 TS 

NIBINOMFAwYMESSL 631 48 
IfA1MawNL , 444 34 

a610110191 IMEERAIIMMLUNMMK AS 42 

MOM ROR waNa46MNPMIL M/oFF1MINIIYM6At ! 
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N NNIRAOAIjs wow 
/ 01ITMNT7NR AwN 

oXLIwAßO11rNL 376 -71 
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SONYIIIG 366 -22 MI IEAMoIMNIE 
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Q 1OWNIT PAL TOYOU EtMMNA WINO 356 -1 

IMLION YOUR AIMS) IEIIGOONNE OME1MMBI p 30 Q 
RIIIMAYLOIIK WIMMniEANMLwIN1NEE otwOEIMOIwMwsK .277 16 

gSANMEAMwMM6K 258 Q 
6111611111 Loos OrAhSON/OL 752 252 
/NACO MY INA 

10 LAITONS No= 1EMSle1RIIIeIT 246 23 

A MRaIS 1O 11M SLACK MNA/O owaaMMMNS I6IEEAMNER 736 -ë 

6 NAIIN IMAM wOISWI 234 3 
24 NM LOW Añ1N1INN#AIEFFARMLU AMFJSOIrew 224 M 

20 IMAIRALOTIY011 MNNNAIwE9E@LNG NNNwwEwXIGNNNaLIMNNIIOEYNSLL 216 -26 

27 LIPS OP AN PAGEL IMaMt uOEMISMI.I®aNrAO/asME 1111 14 

6..ri K3 NOK ammo 

111 NOCKNTSN NDEM01 

TJIf.RONwMnOMNL ¡ SO .46 

!r ; 175 -22 

01111111111111118 MrNIANIEasNALFMEDtSitY Ma1oNR)FaIID/MNIINRMIilwI9 174 40 
NOW TOfAYBALAS Mow Ewr/SMnNL 172 -A 

Q RMNOKTOI60NT MAE4YEAIfANAEffcls OOLFioUSEANtERSEOPEAIMVFASAL m -33 

25 SIAM TTIAT SION FEATURING EIIEM IcONVCTNPEidThRCAaaWDSALkOf0MRN11aVFR5LL 167 -8 

FOR WEEK ENDING FEBRUARY 25, 2007 MARCH 2, 2007 

s 

www.americanradiohistory.com

www.americanradiohistory.com


RHYTHMIC 

Artist MC Magic runs his own label while moving his music up 

the charts 

Doing It The Hard Way 

Darnella Dunham 
DDu nham@Rad loa nd Records.com 

t always tough for independent artists to get enough spins 

Il to chart nationally, but MC Magic has a lot of fifth in his 

Iteam -as an artist, producer and CEO /owner of Nastyboy 
Records, he even works his own records. MC Magic start- 
ed out as a mobile DJ and made the transition to artist /pro- 
ducer /label owner in 1991. He created Nastyboy Records in 

his hometown of Avondale, Ariz., and independently released "Lost in Love :' 
which turned into a local hit. 

Four years later. his tint hdl- length album 

"Don't Worry" was issued. It included the track 

"Lou in Love." Magic firmed the Nastyboy 

Klick in '97, which released "Tha First 

Chapter" on Nastyboy /Glassnote /Mercury 
Records. A year later, it cause out with "Tha 
Second C g." 

The Nastyhy Klick toured the country for a 

year before the members returned to their regu- 

lar jobs. In 2101, as Nn Ridaz, they partnered 

with Upstairs Records and dropped "Invasion" 

and "NBRidaz.conn °Alter the second album was 

released, Magic ended his relationship with 

Upstairs when mutually agreeable terms for a 

new contract couldn't be reached. 

Magic has been doing it on his own since he 

parted ways with Upstairs and appreciates the 

benefits of being independent. When you're 

,sit) a major label it's kind of like a production 

line-they throw out a record and they gist' it a 

certain time to perlornl :' he says. "If it doesn't 

perform in that time. then the powers that be take 

it off and move on to the next one. 

"Being that I'm the producer. I know when 

a record's a hit -at least I feel I do. Even when 

someone tells me it's not working, if in any heart 

and in my mind I know it's a hit, I'm going to 
keep going at it. The reaction I get from my 

core fans solidifies that what I believe is true, 

so I just keep at it. Sometimes it can turn into 
a nuisance. because I'm reaching out to all these 

PDs and MDs on the regular; it's a little hit of 
a stakeout." 

As Magic's current single "Lies." featuring 

Krystal Melody, continua to move up the R &R 
Rhythmic chart, currently perched at No. 33. 

Spreading 'Lies' 
KBMB (103.5 the Bomb)/Sacramento PD Pattie Moreno believed in "Lies" so much that she 

recommended it to KXJM (Jammin 95)/Portland, Ore., PD Mark Adams. The MC Magic song is 

now playing on KXJM in light rotation and working on several stations. Following is a list of all 

R &R rhythmic reporting stations currently exposing "Lies." 

KBDS/Bakersfield 

KBMB/Sacramento 

KCAQ/Oxnard, Calif. 

KDGS/Wichita 

KDON /Monterey 

KGGI /Riverside 

KHTN /Modesto, Calif. 

KISV /Bakersfield 

KKFR /Phoenix 

KOHT/Tucson 

KPRR/EI Paso 

KPWR/Los Angeles 

KSEQ/Fresno 

KVVB /Oxnard, Calif. 

KWIN/Stockton 

KXJM/Portland, Ore. 

KZFM/Corpus Christi, Texas 

WXIS/Johnson City, Tenn. 

XHTO/EI Paso 

MARCH 2, 2007 

'There's lots 
of people 
that are in 
powerful 
positions 
now, that 
when I met 
them they 
were night 
jocks and 
some were 
interns. 
That's what 
happens at 
radio -you 
never know 
who's going 
to be the 
next in line.' 

-MC Magic 

other unsigned artists are trying to figure out his 

formula. "A lot of the independent artists ask how 

I do it :' he says. -But I've been developing rela- 

tionships.When I go to radio and I'm alone with 
my nies, . I don't just take off. I like to hang 

around the radio station. pick people's brains. get 

to knot,. them. 
"There's lots of people that are in powered 

positions nrnv, that when I met thcnl they wen 
night jocks and cane were interns. That's what 

happens at radio -you never know who's going 

to be the next in line. And because you have a 

cool relationship with them, they'll give your 

!word a chance. All a ¿,nx& record anrds is a 

chance, because once they put it in callous and 

the phones light up for it, then it takes off mid 

tits on its own.. 
"This Is Why I'm Hot" by Minns was making 

noise independently, but alter the artist signed 

with Capitol Records. it surged to the top Ise of 
R &I('s Rhythmic and Urban c harts.There is no 

doubt that major label resources could help-Lice' 
ascend to ert'n higher levels w why has Magic 

remained independent all these yean? "l'm open 

to anyone who is willing to talk:' he says, "but 
haven't gotten any calls from nlajori that sy.'Hey, 
we can help take your record to the sky : 

"We've been able to have Isuchl a consistent 

string of successfid records at radio, I'm surprised 

that somneones not reaching out and timing, 

'You've got a great fbrnlula to get you to second 

base -lets get the 1 run. " 
Magic's hands -on approach to pn>moting his 

Illllsic is less :merit ,ranting to maintain control 

and more about needing to suni,e. He says he is 

so heavily involved in the proem because"' have 

to le. Let's say we put it in the hands of a record 

promoter. Nastyboy Records is a small label. so 

my 51,5011 is nothing compared to the SI .M HI 

they get per record limn Universal. So what hap- 

pens is, no matter how much moray I can spend 

with them, I'm still not going to be a priority, and 

I'll get the runamund.There' a lot of records out 

there. and we're fighting ter next. 
"I think I "Lies can grow into the other 

markets. Its just that we don't have the relation- 
ships in those markets yet. Because we are in 

this reg. , I'll shoot it to IKPRR (Power 11)2) 

PI/ Pattie "Diaz' and IXHTO APD /MD/ 
mixshow coordinator) Big Al in El Paso. and it's 

pretty much a contest to see who's g ' g to 

throw it on first because that's such a core mar- 

ket for me" 
Despite a strong Bellowing in the Southwest 

and being well -known in several L ' -heavy 

markets, MC Magic is trying to expand his 

audience. "Our music is cross-demo--it's not 

just a teeny -bop sound, it's not just a girl sound. 

it's not just a Latino a 1:' he says. "I'd say my 

music is like a hip -hop love jam with an R &B 
and Latin twist. Given a chance, it will work for 
the masses." Re. 
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FOR THE FOURTH TIME 
IN FIVE WEEKS, 

"DON'T MATTER" BY 

AKON EARNS THE 

RHYTHMIC CHART'S MOST 
INCREASED PLAYS MEDAL 

(NO. 4, UP 646). 

POWERED BY 
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Broatica5t Data 
Systems 
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THIS IS WHY 111 HOT 
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ON THE HOTLRIE LE 
PRETTY RICKY BLUESTAR/ATLANTIC 

TIE NUUNIWRSAL IIOTOWN 

NEW AND ACTIVE 

ICE BOK 
OMANION 

WE FLY HIGH 
JIM /ONES 

SAY IT RIGHT 
NELLY FURIADO 

IRREPLACEABLE 
BF VOW 

MAKE IT RAIN 
FAT TOE FEATURING LA WAYNE 

THE WAY I UVE 
BABY BOY DA PRINCE FEATURING Ut BORE 

LAST NIGHT 
BIDDY FEATUII GKEVSHIACOLE BAD BOY /ATLANTIC 

WALK IT OUT :: 
LINK BIG OOMKOCH 

IWANNA LOW YOU : * 
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SNOCPODCL FEATURING R. KELLY (xxLYSTVI E/GEFEEN/NTERSCOPE 

PROMISE 1J 
CLARA [MACE /ZDMBA 

SHORTIE LISE MINE :: * 
BOIA WOW FEATURING CHRIS BROWNE. JONTA AUSTIN COLUMBIA 

B REAK IT OFF LAI 

RHONA& SEAN PAUL SRP/DEF AMONG 

BECAUSE OF YOU A 
NE YO DEE MWOAIG 
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0.411114W. 
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FOR MORE STATIONS LO TO 

www.RadioandRecords.com 

TITLE 
ARTIST / LABEL 

MAGIC CITY 
2XL 
(TOMMY BOY) 
TOTAL STATIONS: 

2 STEP 
Clyde Carson 
(CAPITOL) 
TOTAL STAT1015: 

PLAYS 
/GA 

379/23 

25 

359/42 

21 

338/31 

14 

337/39 

33 

323/14 

) 

I8 

A MAN THAT GOSS 
SAINT 
(STREET CREOMOCH) 

TOTAL STATIONS 

OH YEAH (WORK) 
UI UMW/ F.M. Sean P. 6 E-40 

OWE/REPRISE/WARNER BROS.) 
TOTAL STATONS: 

BREAK 'EM OFF 
Pral YAM F..4 Ur K.K. 
(SW6/MNOUSE/ASYLULVATLANT K 

TOTAL STATIONS: 

MOST 
INCREASED 

PLAYS 

+646 

+54 

+434 

+ s fir 

uni 
ARTIST I LABEL 

LIKE A BOY 
Cr. 
(LAFACE/ZOMBA) 
TOTAL STATIONS: 

PLAYS 
/GAIN 

CI 291/137 

24 

WHEN IT WAS NE Q 275/133 
Pact. (*And. 
(ARISTMRMG) 
TOTAL STATIONS: 29 

POP LOCK AND DROP IT 272/77 
lfrry 
(HITZ COMMITTEE /JIVE/ZOMBA) 
TOTAL STATIONS: 

BUY U A DRANK 
(SHANTY SNAPPIN') 253/67 
T -Pare Feat. Mini Jot 
(KONVICT/NAPPY BOY /JIVE/ZOMBA; 
TOTAL STATIONS: 18 

DO IT DADDY 
Ooa-E GYI i Aaltet One 
(DIAMOND) 
TOTAL STATIONS: 

242/30 

own. MATTER 
Man Motown) 
7412Aí WINO .3Z KWE. %NIT 29. KAUE7B, 
IISla. 6 W LTO.24 WNJZ 24 Ki2E .25 KOKS .24 

BECAUSE OF YOU 
Nalb ((*1 JrMDWG) 
NOQ OS, KLUC.A It116A WJ6 .22. MON 21. 
WIQT 2L KWE 24Ka0W420102E 24 WLTO 20 

T1í15 IS WHY I'M HOT 
UMW (aWd) 
MIA .SZ 10410.4 KISS .29. WIND .29 WAN 46 
KRMN2ZKRU 77 KXAI 25 WBBM .25 POW 43 

ICE BOX 
Om icn (T.U.G/CdwA.B) 
VAR .541037.44 141112F 32, YAM' .* CILS .34 

1683 .A WS 41 PEWS ñ Ms 44 KUL .6 

GIVE IT TO ME 
TinAshRd Fiat. Nally Fumado 8 Justin 
TMIFberlaka (1AosleY/Brt6P nnhrscoos) 
X1117 SZ OBE .2e WPM/ 42 WAT .24 WINO .24. 
KEZE I2 WBTT .28 WXS IZ AWQT TZ KOR R 

FOR WEEK ENDING FEBRUARY 25, 2007 
LEGEND. Se. legend to charts in charts section for culs and symbol .planation.. 
68 rhythmic Nations are electronically rrreritred by Niehen Broadcast Data Systems 24 hours 

a day, 7 days WceA.O 2007 Nielsen tininess Med., Inc. M rights 'Nerved. 
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$275 

1500 
T Shirty 
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RHYTHMIC 

WAJZJAërry, NY' 
OM: Kevin Callahan 

PD: Rob Ryan 

MD: JO Redman 

KEW/Albuquerque, NM. 
PD: Marco Arias 

MD:Matthew Caldeiaria 

KFAT /APdwage, AK 
OM: Tom Oakes 

PD/MD:McCMmell 
"Man @Large "Adams 
APO Brad Erickson 

WBTSIAt1rtLGA' 
PO: Lee Cagle 

APO/MD:Mawrick 

KpR /A,Wn, TX' 
OM/PO Chase 

APO Picazzo Stevens 

MO Bradley Lien 

KXBTJAttrrtln,TX' 
APO Chico Rko 

KBOSIKierdNld, CM 
PO Robert chow: 
APO: AMlai "DJ D -Ley" 
Wilson 

KW/Bakersfield. CA' 
0M: Etc Sean 

PD /MD: J. Reed 

WAIN/Boston, MA' 
PD: Cadillac Jerk 
APD: Dennis °'Heron 
MO GeeSpin 

WC2Q/ChamMILI 1, IL 

PD /MD: Kevin "Whitebo/' 
Cenup 

WRVZKhrkYNa WV' 
OM: Rid Johnson 

PD /MD: Woody Woods 

WEIT/Charlotte, NC' 
OM:Bruce Logan 

PD: Roh Wagmen 
MD: D/L 

WBBM/Ottams b! 
PO: Todd Caneneh 

APO /MD: Erik Bradley 

WAR/Clem CA 

OM/PD: Boomer Davis 

KIBT/Colordo Sprkgs. 
CO' 
PD: bred (oldherg 
MD:Madboy 

RHYTHMIC REPORTERS 
WBTDR. Wars, FL' 
PO Scrap Jackson 

APDMD: Orna. "The Big 0" 

WFFY/Ft. Walton Beath, 
FL 
OM: Dan Colins 
PD: Chns Stryker 

WJFX/Ft. Wayne. IN 
PO: Ph: Becker 

APD/MD: Weasel 

WtOW/14. Wayne, IN 
DM: Lloyd Roach 
PO: Vincent "Moto' Wilson 
APO/MO: Shady Spencer 

WHZT/Gr:eNMe,SC' 
0M: Stew Craryrteley 

PD: Fisher 

WDLD/Hagerstawo, MO 

OM:Rick Alexander 

PO/MO Moe Shun, 

WWKL/HrrhhrFq,PM 
OM/PD: John O'Dea 

APD/MD:Venetia 

KOOBRlm oluks HI' 
PO Sem moth 
MD: Ryan Sean 

KIKUHw oluks HI' 
PD: Tony Tecate 

APD: Pablo Sato 

MD: K- Smooth 

KPHW/HAgkAa HI' 
OM: Wayne Maria 

PO KC Be¡Nana 

MD. Kevin Alttake 

KPTYRknton, TX' 
OM: AerwIto Ramirez 

APO Dana Cotez 
MD: Waren C Z 

WXIS/Jdarm Oty, TN' 
PD/MD: Todd Ambrose 

KCHZ/K.,Anthy, MO' 
OM /PD: Maurice DeVoe 

WKHT/Kn.ml,. TN' 
OM: Rah Bailey 
PO Russ Allen 

MD: Joey Tack 

KRKAAafayett , LM 
PO: Dew Steel 

APO/MO. Chris Logan 

KNEXIt.ndo, TX 
PO Arturo Serna III 

KZFMKapusCMsti, TX' 
OM/POE Ed Ocenas KLUC/Las Vega NV' 
MO Arlene M. Cordell OM /PD: Cat Thomas 

APD/MD: J.B. King 

KQKS/Dnw4 CO' 
PD: Let Collins 

MD: John E. Kage 

KPRR/EI Tata TX' 
EMI: Stew Grammy 
PO Patti Diaz 

APO/MO DJ Slo Motion 

XHTO/H Paso, TX' 
PO Francis Aguirre 
APD/MO Alex "Big AI' Flora 

WWCL/FXrt, MI' 
OM: Jay Patrkk 
PO Nathan Reed 

MO Clay Church 

KBOLFso CM 
PD: Greg Hoffman 
MD: Daooy Sale. 

KSEQINerq,CM 
OM(Po: Tommy Del Ro 

MARCH 2, 2007 

KVEG/ as Veen, NW 
PD: Sherne Saulsberry 

MO: Jesse "1 -Noise Garcia 

WLTMnYgtaa KY' 
OM: Robert Lindsey 
PO Tabatha levrault 

KPWRiLosArSens, CA' 
PO: Jimmy Steal 

APD/MD: E -Man 

KBTElLuAboda TX 
OM: Jeff Scott 

PD/MD: Magoo 

KB IA/MeAán, TX' 
0M: Billy Santiago 
PD: Johnny° 
MD: Franke G 

WBVOILk6anW,FL' 
OM: Ken Ildiday 
PD/MD: B-Rock 

WIPOWIMwi,FL' 
Olt Tom Calomrd 
POE I,. wThe1çorWoit 
MOE Eddie Mio 

ETTIUMioneapolks MN' 
PO Sam Elliot 

MD: Zanne K. 

KMN/IAodesto, CA' 
OM/PD: Rene Roberts 

KDON/Mnrterey, CA' 
OM /PD: Sam Diggedy 
APD/MD: Erie "The Funky I' 

WWRXRk y London. CT 
PO /MD: Brian Ram 

WW2/Norfolk, VA. 
OM: Don London 

PD: Michael Bryan 

APO: Nikki Lane 

MD: Shaggy 

KARKNdmo., TX 
PO Christoplw Margez 

KKWDIOMdentaOry, 
OK' 
OM: Chris Ballet 
PD: Ronk Ramirez 

MD: Cisco Kidd 

WPM/Orlando, FL' 
DM: Steve Holbrook 

PD /AMD: Jill Strada 

KCAQ/OAnrd, CA' 
PD /MD: Big Bear 

KVYB/ONLrd, CM 
PD /AMD: Daniel 'Mambo' 
lienelan 

KKW /Palm Sprigs, EA 
PD: Anthony "Antdog' 
Qualm 
APD: Erin Dewau, 
MD: Ron T. 

WZPW/Peoria, IL 
OM: Matt Behan 
PD: Don Black 

MD: Quint 'Q' Hatrnn 

WROW/N.l. . PM 
PD: Leo 'Kid Leo" Baldwin 

MD: Marian Newsome- 

Me Adam 

KKFR/PhaedL AZ' 
PD: Brae St. James 

APO Karle Hustle 
MD: DJ Joey Boy 

WEED/Portland, ME' 
OM/PD: Buu Bradley 

MD: DJ Jon 

KXIMIPPrSrd, OR' 
OM: Tim McNamera 
PO Mark Adam 
APO Carrie 'Caner¡ Fin1 r 

MO Big Eid Boot: 

WPKF/Petrdieepk,NY 
PO/MD: Jam Jamul 

APOE EJ McIntyre 

W WKX/Prondnn, RI. 
OM /PD: Tarry Bristol 
APD: Joey Foy 
MD: Dewy Mono 

KGGURIewsde, CM 
PO Jesse Drum 
APO Mike Medina 

MO: ODM Latere: 

KWIEBNeslde, CM 
PD/MD: AI Fuentes 

APO: Chris Loos 

WJJSINorloke,VA' 
PD/MD:Cisgo 

KBLlISacwM,CM 
POE Paglie Mntwro 
MD: DJ Short -F 

ICSFINSarramento, CA' 
PD: Byron Kennedy 

WOCQIStYshvy, MO 
PD: Wonkoe 

MD: Dedite 

KWU/Sak Lake City, UT' 
OM /PD: Brian Michel 
APD/MD: Kevin Cruise 

KBBT/San Antonio, TX' 
PD/MD: Cindy Will 

API): John Henry Medina 

KPWT/San Annodo, TX' 
PD: Doug Bennett 

XHTZJSan Diego, CA' 
PD: Rick Thomas 

APD: DJ Tre 

XMDR/San Diego, CA' 
OM /PD: Lee Cornell 

KYID/S.n Fmnd.on, CM 
OM:Michael Matin 
PD/MD: Jazzy Jim Archer 

APD /MD: Travis Loughran 

K WWVSan LdsOMyo, 
CA 
PD/MO JoJo Lopez 

APD: DJ Mel 

KPATSrta MrY, CA 
OM/P0: Lae Diaz 

MD: Dl E-Wrek 

KSXY/Srt. Row CA 
PO Dray Lopez 

KUBF/Seatle, WM 
OM: Sidle Hart 
PO Erim Powers 

APD/MD: Karen WIU 

WYPW/Sorh Band, ER 

COA: Ron Stryker 
POEChuck 'Mani Wright 

KE2E/Spdune, WA' 
OM /PD: Ken Hopkins 

APD /MD: Maui 

KWK:/Stockton, CA' 
PD /MD:Mike Elwood 

APO: Michael Mann 

WLL1LTarrga, FL' 
Po:OrWrdo 
APO Scantman 

KW/TrI-0UeL WA 
PD:A1 

KOHTIToonol, AZ* 
OM: Tim Richards 
PO: Fred Rico 

APD/MD: RC,VAlalobos 

KTBTR'Ia, OK' 
OM: Don Cristo 

PD: Corbin Piero 
APD/MD: Jet Black 

KD2/Tylea TX 
PD: L.T. 

M0: Manus "DJ Marcus 

Lae Low 

KOGS/WkNta, KS' 
PO: Gag 'Human' Williams 
MD: Mac Payne 

KHHK/YáM., WA 
OM: Dewey Boynton 
PD /MD: Matt Foley 

Monitored Reporters 

EACH AT 11 WEEKS. YOUNG 

JEEZY AT NO. 7 AND THE GAME 
AT NO.10 ARE THE YOUNGEST 

TRACKS IN THE TOP 10 OF THE 

RAP CHART. 

POWERED BY 

Nielsen 
NoaNest 
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mITIFICATIONS 
.EINT l PROMOTION LAwL 

RUNAWAY LOVE N6T(SWW N 
IIOIL6NYIIWKWKyaKKt NIIiaWWaL 

2 24 TEN IS WOW III NOT MOST RICKENMPLAYS 
N W ama 

W THROW SOLS os 
MOON FATUWLPQQyMOON 

MAKE R RAIN W 
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7 30 SOILETIMO 
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M ROCK vo HIPS 
OAIF MOO TONNE LLEARN CRNOrEMEWaYAVMwRWOS. 
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ynJOCAMLY_1s,os1a16 rrtysoc LICOAUSBOTSOURVATLANK 
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H EY nnEa.TEFAIVElas 
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K OH YEAH (WORK) 
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swnsHANOUSELSNLtawwAOer000s DKr cc 

4 NA NA 
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HOLLYW000 
LVOTA01NALBENOCF 
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R M MACLnAMAAN y 

5 MAGIC CITY 
zu 
ENS 
AC WCXRAINIILrr,STM WON 

! - CAN'T FORGET MOW YOU 
ws [MURAL rnseTTro.cWLE 

20 AY COCO (LINGUA AFUERA) 
WALE 

3 MERK 'EM OFF 
ruWALL MAUNA Sr 010E swrslworsr/ASncwuTLANW 

GET RUCK 
Tapo ACA 

1 TRIM 
ONE TNCANAARYONOTATUAKArW AR TNLLIUL SUREAVNTERHOn 

2 PPS M SNITCHES 
SWAM. ore/onSAaATOM 

rEY[PNYaAnERBROf. 

AFNALANIL 
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Big Boy busts out three hours of Hip Hop 
music, stars, and fun every weekend. 

hiphopspot dial- global.com 
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URBAN 

How WQUE, KMEZ and Arbitron held it together 

Katrina's Aftermath In 
Urban Radio 

Hillary Crosley 
HCrosley@RadioandRecords.com 

n the wake of New Orleans' annual Mardi Gras celebration, it 

52 u seems timely to check in on the urban outlets in the Big Easy 

and how they are faring some 18 months following the dev- 
astation from Hurricane Katrina, as the city picks itself up and 
tries to put its best foot forward. Clear Channel's new New 
Orleans OM Nate Bell, the company's urban WQUE Pl) 

"Uptown "Angela Watson and Citadel urban AC KMEZ OM Lebron Joseph have 

all taken an active role in boosting their stations mle in the community. Despite 
the challenges of slim advertising and a lack of Arbitron ratings, the broadcasters 
have pushed forward, superserving the market with healing music and plenty of 
practical information to help residents regain their footing. 

WQUE now routinely holds all on -air III p.m. 

ogxn nlic tonun with listeners. and the audio is 

postti on its Web site the Hollowing &Ln: 

KME7. routinely gives Mayor Itay Nagin an 

hourlong segment to rap with listeners. 

"For me, this has oxen the lxst time in my caner 

as a broadcaster." Joseph says. "' undetct.utd the true 

purpose of hove we serve the con lllll mity and our 

responsibility since Katrina happened. We are the 

tint place they turn to for information 

)espite their commitments to public service. 

loth the Citadel and Clear C11, 1 omitts missed 

out on quite a hit of advertising following the storm. 

"It was rough because then- Was this Humor that 

flax* was coming back to New Orleans:" Watson 

says. "So advertisers took their dollars where they 

thougau their message swill mach a larger audi- 

ence. But once the first Arbitron ratings came (hack' 

in spring 2011P. it showed that we were still No. I 

in the region:. 

Thankhll: advertisers are returning to the Gulf 
ngion.but in the meantime. they were replaced still 
crisis advertising fitxn the likes of the Red Cross. 

"It %vas very difficult at first because not only did 

people low their homes. you had Ninth Wuxi husi- 

ntsses who usti to advertise that simply no longer 

existed.' Joseph says. " Ilut then many government 

agencies who had grant progr, needed to com- 

municate this to the conlnlunit) so they began to 

adtertise. So in an ironic way, there became this 

whole post- Katrina cottage recovery industry: 

which needed to advertise.' 

Meamyhile.Arbitron geared up to renew its rat- 

ing:: survey in the New Orleans and Biloxi- 

( hultiort- Pascagoula areas. which cane with its own 
share of cl:dleng,ns. "The main issues involved the 

mechanics of the survey process." Arbitron VI' of 
domestic research Ed Cohen says. "Although we 

have no way to know the percentage. more house- 

holds had become cell phone -only and thus could 

not be reached as part of the Arbitron service. 

which uses a landline phone frame. We also 

assigpled a select group Of sympathetic inter- 

viewers to handle New Orleans and Biloxi :' 
Arbitron spent months setting up to restore its 

ns arch systems.lecause it was imperative that the 

Gulf regions ratings s b as consistent as the rest of 
the a try. 

"There was also the very touchy issue of popu- 

lation estineues :' Cohen says. "(our supplier 

Claritas did an excellent job in putting together 

high-quality estimates that withstood industry 

scrutiny. Arbitnn went so far as to bin: an outside 

detnognpher to review the Claritas tstinmates and 

offcT his conunenrs. which were positive 

' /hile.de ratings company has experienced other 

natural disasters that have affected its ability to con- 

duct business as usual-like the 1989 San Francisco 

earthquake and the events of Sept. 11.21101-it has 

now deseloped a plan to withstand catastrophe. 

Contrary to rmor. New Orleans is leg.. g its 

population. "Folks have been returning in the 

24/7 NEWS ONLINE @ www.RadioandRecords.com 

'This has 
been the best 
time in my 
career as a 
broadcaster. I 

understand 
the true 
purpose of 
how we 
serve the 
community 
and our 
responsibility.' 

-Lebron Joseph 

legi g of the fill and then again in January' 

Watson sgs."People pmhahly don't want to take 

their kids out of school. and you' dealing with 

some people that don't stunt to cone back to the 

city. conhusion :' 
Wasn't adds that the city is king rebuilt in sec- 

tions and then: are large areas that have yet to lx. 

nhmrhished. The city% children are bearing the 

brunt. because the few extracurricular activities that 

were in place bef ne die hurricane have been 

washed away: 

"Just last week, there %sere allot six nnulers here 

in the city... Wiwi) says. "We've never had a Dave 

& Busters (arcade and nstaunnt chain!. and people 

are trying to keep things like midnight basketball 

te. going. ing. but its difficult:' 
Still.Joseph pndicts that in time. the city will find 

its proud doting :rain. "Persnally. I feel it will be 

tie dean before we are doing well hen... and maybe 

even 11 I wan Mime we hilly recover." he says. "But 

this city will fully recover :. 

Yet Katrina has fìmewr changed New (reins and 

its radio landscape. As locals strtwde to reassemble 

their lives. the urban stations are there. supporting 

with programs like I habitat for I lunanity. ken in 

trying times, the resilience of the Citadel and Clear 

Channel clusters is heartening. 

Additional nportirit by 1),ln,t i1,JI. 

The Immediate Fallout 
Immediately after Hurricane 

Katrina struck New Orleans, 

Citadel urban AC KMEZ OM 

Lebron Joseph's cluster was 

fortunate to have power and a 

building to transmit from. 

"We were one of the few compa- 

nies that was able to get our sta- 

tions back up and running relatively 

quickly after Katrina," he says. "Our 

offices were downtown, which did 

not get flooded. 

"The difficult part was with our 

employees, many of whom lived in 

areas that were hit very hard -so 
while we were able to get back up 

businesswise, personally, many of 

us were still dealing with family 

and devastation to our property 

and homes." 

Then the station had to consid- 

er its listeners, many of whom 

lived in the Ninth Ward, which was 

literally wiped out by the devastat- 

ing flood waters. 

"lt was imperative that we be 

back on the air, to communicate to 

them what was happening," 

Joseph says. 

Others, like Clear Channel urban 

WQUE, weren't so ku:ky. The sta- 

tion's building was so heavily dam- 

aged that the staff had to broadcast 

from a sister station's studio in 

Baton Rouge. 

Personally, it was much more dif- 

ficult for WQUE PD "Uptown" 

Angela Watson. "I got my family 

together the Sunday before the 

storm and we ended up driving for 

18 hours because the closest avail- 

able hotel was in Memphis," she 

says. "We thought we'd stay for a 

day and go back home. But then we 

stayed in Dallas with my brother. By 

then the station was running out of 

Baton Rouge. Three days later we 

combined with (nearly a dozen] 

other stations in the area, including 

our competitors, and came up with 

United Rack," in which the outlets 

banded together to provide informa- 

tion throughout the community. 

Watson tried to stay in Baton 

Rouge at WQUE's temporary office, 

after her OM called her in -but there 

weren't any hotel vacancies. Her co- 

workers were sleeping in the station, 

but as a mother with two kids, 

Watson knew that wasn't an option. 

So she kept her children in Dallas 

while she drove back and forth until 

they could return to New Orleans. 

The WQUE office didn't reopen 

until November 2006, but Watson 

was able to move back into her 

Orleans Parish home, which primari- 

ly suffered wind damage. -HC 
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FOR WEEK ENDING FEBRUARY 25. 2007 
LEGEND. See Iepend to charts charts section for rules and symbol explanations. 
72 urban AC station me electronic" monitored by Nielsen Broadcast Data Systems 24 hour 

day, 7 days a week. O 2007 Nielsen Bus ness Med . Inc. N rights resecad. 
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OM: Terry Base 
PD: Edwin "Chef" Wright 
APD /MD: James Wallace 

WPZ510NrIIk, NC 
PD: Alvin Stowe 
MD Tony Rouans 

TN 
PD/MD: Sam Terry 

GOSPEL REPORTERS 
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0M/PD: Daisy Davis 
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OM: Melvin &eyinghan 
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CHRISTIAN 

High -touch way to improve a station's relationship with its audience 

Mining The Database 

Kevin Peterson 
KPatsrson@RadloandRacords.com 

ith the Internet so prevalent in society, database marketing has 
56 become a cost -effective way for radio to communicate with 

current and potential listeners through i medium they're using 
more and more everyday. This is especially true for Christian 
radio, which continues to look for new ways to be more high - 
touch with its audience. Presslaff Interactive marketing spe- 

cialist Steve Zielonka says there are four reasons why its important that Christian 
stations consider database marketing. First, it's easy, efficient and effective. He 
elaborates, "Your listeners sign up to be part of your database program.They're 
giving you permission to contact them.You're opening up a.consistent level of 
communication with them, and it's very cost -efficient." 

Sec 1. prig TS can use it to identify the remotes. perhaps even giving listeners incentives 
likes and dislikes of their listeners. Zielonka says. 

"Once you have these people in your database. 
you can get inform: from them. like 

their liste g habits or buying habits. or find out 
who their favorite artists are:' 

l'h third reason database marketing is 

important is to influence listener behavior. "You 
can get people to do thinks:' Zielonka says. 

"And. most important in our business. obvious- 
ly, is to get people to listen to the radio." Stations 
utilize e-mail marketing to remind people when 
to listen. whether for a special promotion or con- 
test. a high -caliber guest appearance on the air 
or a new feature. It's also an effective tool for pro- 
moting special station events. appearances or 

to attend. 
Finally. Zielonka says database marketing helps 

match listeners with advertisers. As part of the 
whole process of identifying the likes and dislikes 
of the listeners. you can actually use that inde- 
ntation to help appeal to potential advertisers and 
sponsors for your radio station :' 

Before beg g any type of database market- 
ing or e-mail pmgrant. Zielonka recommends 
creating an internal mission statement fir each 
program to determine what it is trying to accom- 
plish. If the plan is to send out a regular e-mail 
newsletter. what is its purpose? Fund r:*;* g? 

Increased liste ' g? Attracting people to the sta- 

tion's Internet stream? Relationship -building? If 

Zielonka 

'Club 
members 
feel special, 
important, 
and like 
you're really 
making an 
effort to 
give them 
something 
that's 
unique and 
different.' 

-Steve Zielonka 

you're unsure. use e-mail to ask listeners what 
kind of intbrmation they want from your station. 

The mission statement for one of Zielonka's 

client stations called mite sending its opt -in data - 

hase two newsletters per month. Each would 
include an opportunity to win or get involved 

with the station in a specific way; along with an 

inuit: ' to listen and a personal insight from a 

station personality. The statement also stipulated 

that the newsletters would be concise. include a 

link to the stations online stream and the option 
to unsubscribe. 

This frames everything that they're g g to 

do with their e-mail newsletter. and they can 
judge the success or failure of their a -mails based 
strictly on that amiss statement." Zielonka says. 

"Its very important that you define exactly what 
you want to do with both your database and 
your e- mail:' 

After composing a mission statement. 
Zielonka encourages stations to use their Web 

site to get listeners to sign up for the newsletter. 
He recommends a link on the home page of the 
site. talking it up on -air and g p : that 
direct listeners to the site. "If you're going to 
jump into this." he says. "you've got to make it 

a priority and you've got to really push it and get 

behind it and show your listeners that it an 

important part of the radio station. If your lis- 

teners see that its important. they're going to 
want to he part of it and have that relationship 
with you." 

As soon as a listener signs up to join a station's 

goal listener club. Zielonka sags the station should 

promptly send them a personal welcome. signed 

by either the morning show or the entire airstatt 
Zielonka says listener benefits from joining the 

club should include "the opportunity to experi- 
ence things excl : ly that no one else has access 

to. That's another key point when ou're build- 
ing a relationship.You're giving these club mem- 
bers the access to something that other people 
don't get. They feel special. important. and like 

ou're really making an eflirt to give therm so 

thing that unique and different." 

The opportunities for listener- station interac- 
are endless: Stations can give away prizes 

that listeners can't win on the air. offer previews 
of new music or provide exclusive discounts 
(min advertisers. No smatter I stations 

their database. Zielonka says the biggest benefit 
is furthering the relationship the station has with 
its listeners. RER 

TOP 5 
Hit Music Research 25 -34 fil:_ 

www.natesallie.com 
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sLNNMM 
(SPARROW/FIN CMC) 
TOLL STATIONS R 

MAYS 
/LAN 

185/3 

YOU KNOW MY NAME 176/9 0* NO 
ISLANTEOSHLNG Ulf) 
1OTAL DAMNS 7 

SUFFICIENT 167 /20 
a* C..r 
IBEC/TOOTH 6 RAC 
TOTAL 51810G 14 

GIVE ME AMAZING GRACE 160/30 
J.A.n WWa 
MORO CUB) 
TOTAL STATION& 8 

CM NOT WHO I WAS 155/103 
4a Nn IN. 
(REMNON/0.G) 
TOTAL STATNMS: R 

SfM01M81[ETyINNG 
BEAUTIFUL 

NAM KEI.SPau* 1165I.4 KM.IL 
W E(.6 MA7F.6 WMD.6 YAW .1 W IR 

WALKING HER HOME 
Mark Schuh: (Wad {aH 
YEW.26 HEW m.KLw.6M.61.RWO(4 
WAD. WIR 41002 TS. MHO.) WWI .3 

I'M NOT WHO I WAS 
BOSdan Heats 
505050.2EPN .UIOBI.0R01142.R C.5 
wO(4WCS4N0141a104 M1V.) 

MAOE TO LOVE 
WHAMS S RWRT) GIG) 
1WMSLWCSO MAOI(m WE.6lO.6.M 
NEI.A WIR.WNIywIFJSKTSL.3 

BY HIS WOUNDS 
Clary Raeald Fed. Mac Posse*, Mark 
H.P. Stems Curtis Chapman, Arian UNrell 

2»J WTOA ) .RKOAS.RW.AW.K\ KI6.0. 
IMO* KAN .4501 .4 WOG OLC .2 

FOR WEEN ENONG FEBRUARY 25. 2007 
LENW. See 4.4.41 to TNNU In Marls sea.. NN,u4s and symbol e.Rl..na... 
SCI.Wiw AC AN* art .IWtaWaY n.Wwed L. NMM.Bm.tr.Y ON. Systems 24 bn. elm. 7M.. ANC O.wK. AL I.4Mb M.I RavA.d.I33aeaH.. [bosom (BR 
2a M.NMn Mob MAN Anp. S 02007NM.n Hun. .A.4N M. AR nVH. maned. 
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164 

160 

54 
147 
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TITLE 
ARTIST 

CHRISTIAN CNR 

MADE TO LOVE 
TOOT MAL 

FORGIVEN 
101 ONT K 

HOLD ON 
STELLAR KART 

DONT GIVE UP 
SANCTUS REA. 

E VERYTHING IS BEAUTIFUL 
STARFIII D 

THE I(,AT MP 

THE SHOW 
HAWK NELSON 

CRASHING DOWN 
MAT KEARNEY 

FIND ME TONIGHT 
EVERYDAY SUNDAY 

STAND IN THE RAIN 
LIPFRCNICIIKI 

REBIIT/ING 
SK11I FT 

ONE GRAVITY 
SWITCHFOOT 

HOW TO SAVE A UN 
FRAY 

B REATH YOU IN 
THOUSAND TOOT KRUTCH 

SHIRE ON 
NEFOTOBRCATHF 

REACH 
ALL PARR 

VES YOU HAVE 
LIFLAND 

WHAT I NEAR 
JESSE DANIELS 

GIVE IT AU. AWAY 
AARON%MAT 

WHEREVER THE WIND BLOWS 
PILLAR 

WORK 
JARS %CLAY 

TH LAST NIGHT 
SKILLET 

TH REAL 
NEVERTHELESS 

GIVE ME AMAZING GRACE 
JACKSON WAY FRS 

IOW IS A BEAUTIFUL THING 
EFOUPUTEW 

WINO CAN COMPARE 
FOOLISH THINGS 

SET ME FREE 
FAST N CKOWWS 

FOREVERANDEVER, ETC. 
DAVID CPOWDER BAND 

AFTER THE WORLD 
DISCIPLE 

DEARLY LOVED 
JIMMY NEEDHAM 

IMPRINT / PROMOTION LABEL 

FOREFRONT/DAME 

GOTEE 

WORD -CURB 

SPARROW/EMI CMG 

SPARROW/EMI CMG 

DEC/TOOTH 6 NAIL 

TOOTH NAIL 

POOP 

POOP 

POOP 

ARDENT/LAVA/ATLANTIC 

SPARROW/EM CMG 

EPIC 

TOOTH6 OM. 

POMPOM Oa 
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ESSENTMI/RG 
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RUSH 

TUCKER/NZ 
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WORD-CURB 

FERVENT/WORD-CURB 

PREP 

BEACH STRFFT/RFUNPURG 

SIXSTEPS5PMR0 W/EM CMG 

POOP 

TELS 

971 

192 

667 

M 
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709 
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627 
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566 
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526 

471 T'-- 
461 

4M 

4M 

a416 
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306 

285 

TITLE 
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CHRISTIAN ROCK 
IMPRINT / PROMOTION LABEL 

IEAR[IILIGHTS 
rAUww 
NO LONGER 
COON WMI 
WAITING 

WWI 70YO W0 
MAR 

LIVE LRE WETZE ALM 
NEVERTHELESS 

GOING IN SLHND 
PAR 

NOSTALGUTOPIA 
RFVENTYSEVEN 

WAKE UPI WAKE UPI 
EVERYDAY SUNDAY 

MISSING PAGES 

PROCRASTINATING 
STELLAR KART 

THE FIGHT 
CLASSIC CRIME 

LOVE 
DRY 01 FRL 

AFTER THE WORLD 
DISCIPLE 

FORGIVEN 
RELENT K 

D EATH RHOS US BREATHING 
SHOWCOWN 

THE LAST NIGHT 
SKILLET 

I'LL FOREVER SING 
RUN KID MIN 

MT TH FLOOR 
TOOIISAN ° FOOT KRUTCH 

GOING UNDER 
MS BEAUTIFUL RENNTE 

ROLE REMOOLSENi 
MARX 

A WHISPER 6 ACLAMOR 
ANBERLIN 

MIDDLE OF R ALL 
MANIC ORILLE 

BECR00TH6 NAt 

SPERO 

RICKER/RG 

TIKKERIPIG 

RICKER/RC 

POPO(UR 

FLICKER/MG 

INPCP 

BR/TOOTH & NAM 

WORD CURB 

TOOTH& NAIL 

ESSENTIAL/NEG 

sPEPNO 

WOE 

POW MUM 

AR%NTMVA/ATLARTE 

TOOTH 6 NAIL 

TOOTH & NAIL 

FOREFRONT/BOOR 

BEE/TOOTH &NAIL 

TOOTH& NAIL 

WHIPLASH 

OHI GRAVITY 
SWITCHFOOT SPANPOW/EM CM: 

TMPSE PAGES 
MAINSTAY BEC/TOOTH & NAIL 

WORD OP MOUTH 
JDINRDILBI GOTEE 

S AY THIS EOOIfw (NO ONE MULL SEE THINGS THE WAY I DO) 
M. TOOTH 6 NAIL 

AMAMI 0111111 
RID ESSENTML/RG 

NORMS AGO 
WEDDING 

TONIGHT 
JENNY CARP 

SAY YOUR PRAYERS 

BRAVE NEW VARE 

110100MAIML 

MMEIEWW0N0 

360 

SA 
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269 

266 

262 

255 

247 

225 

224 

2065 

174 

194 

173 
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m 
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141E 

144 
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S YMMYEEE FIMnDEAIRPuenoeBLIIBUwLsmas SOwIIK 
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WISH TOY WERE WERE WM IWIr6 

E VIILAETMGGOD BNENTONNOWN 

I WILL LIST MY EYES BFPO NORMAN 

14 Nam IBS FROM HEAVEN JARED AN%RSON 

MaDISTMETND0E01I14G 

No 

IEIIML RMOIRG 

MUMMIIIIMA 
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ROIWUB 

PO 
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NEUORT' 
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277 12 

i 269 .31 

ï. 259 .13 

257 -n 
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3M -8 

:- 209 -24 Ì -29 

200 -1S 

INSPO 

IMPRINT / PROMOTION MM. 

3 SH WM) MOH MOW MOMS 

GPM IT ALL AWAY POMPOM 

UPT UP TIM DAMS AREAMEOOIMHFAt soon IMAM 
ON OM UM DAY IOIAB.OLSNI 

MODS TR OMI awn 
I KNOW MV OS TIME main RSI 
IN OMIT MAIM MUM 

UNDO RoLNaFOas 

MSH RIMIUnIRLL 

HOW CAN 1 NW PROM MOON ORBTOLLN 

OUN OIPRG 

MASH 

ONTPOW 

ROOEIOMM 

NIWOTY 
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sLPSIONPAOowaaOlG 

VS 
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.44 
a 
.7 
.1s 

71 

.26 
-26 

.24 
.>a 

K 

CHRISTIAN ROCK 
KGNZ/Abikme, TX 

KLYT /AEEUquerque, NM 
PD: Matt Gentry 
MD: Joey Belville 

WCVK /Bowling Green, KY 
OM: Ken Burns 
PD: Dale McCubbins 
MD: Whitney Yule 

WVOF/Bridgeoort, CT 
PD/MD: Bob Ferber!) 

WCWP/Brookville, NY 
PD: Peter Bellotti 
MD: Reena Temburni 

WUFM/Columbus, OH* 
OM: Michael Buckingham 
PD /MD: Nikki Cantu 
APD: Laine Moneyhon 

KBNJ/Corpus Christi, TX 
PD: Arron Daniels 

MIRK/Dallas, TX 
PD: Chris Goodwin 
MD: Drue Mitchell 

WSNL/Flint, MI 
MD: Brian Goodman 

W 
m Raider 

Bay, WI* 
OM /P Jim 

WBFJ/Greensboro, NC 
PD /MD: Wally Decker 
APD: Darren Stevens 

WJTULancaster, PM 
PD: John Shirk 
MD: Phil Smith 

KIBZ/Lincoln, NE 
PD: Ron Drury 

WDMUMarion, IL 
MD: Tom Schroeder 

WMKUMiami, FL 
PO: Rob Robbins 
MD: Kelly Downing 

WJLZ/Norfolk, VM 
OM /PD: JP Morgan 
APD: Anne Verebely 

WITR /Rochester, NY 
PD /MD: Samrne Palermo 
APD: Craig "Zippy" Blake 

WPRJ/Sayinaw, MI 
OM: Gary ffugh 
PD /MD: Aaron Dicer 

WAS/Sarasota FL 
MD: Michelle Tellone 

Network/Satellite 
PD /MD: Brian Harman 
APD: Amanda Harman 

CHRISTIAN REPORTERS 
Fireiwape/Satellite 
PD /MD: Joe Hayes 

Positive Rock Show/Satellite 
PD /MD: Josh Booth 

Red Letter Rock 20/Satellite 
PO: Cody Christopher 
MD: Reid Johnson 

Sirius Revolution/Satellite 
OM: Scott Lindy 
PD: Joey Black 

The Sound Of Light/Satellite 
PD /MD: Bill Moore 

Whip of Cords/Satellite 
OM /PD: Matt Rhodes 

KCLC/St. Louis, MO 
MD: Dave Merkel 

WBVM/Tampa, FL1 
PD: Johnny Vincent 
MD: Olivia Paff 

WYSZRokdo, OH 
PD /MD: Jeff Howe 
APD: Craig Magrum 

KCXR/Tulsa, OK 
OM: Bob Thornton 
PD: Scott Herrold 

WCLO/Wausau, WI 
PD/MD: Matt Deane 

INSPO 
WMIT /Asheville, NC 
PD: Tom Creerte 
MD: Matt Stockman 

WMBI/Chkago, IN 
OM: John Hayden 
PD: Collin Lambert 
MD: Steve Hiller 

KCBI/Dallas, TX* 
PD: Mike Tirone 
MD: Lisa Bamford 

WCDR ON 
CMA: Keith amer 
PD /MD: Eric Johnson 

WCIK/Elmira, NY 
PD: John Owens 
MD: Bruce Barrows 

WNFR/F1int, MI 
PD: Brian Smith 
MD: Ellyn Davey 

KNLB/Phoenix, AZ 
PD: Faroe Eckelbarger 

KLVV/Ponca City, OK 
PD /MD: Tony Well 
APD: Jeremy Louis 

WGSURockford, IL 
OM: Ron Tietsort 
PD: Corey Neese 
MD: Charme) Jacobs 

WUGN/SagInaw, MN 
PD /MD: Peter Brooks 

KCRWSan Angelo, TX 
PD /MD: Mark Mohr 
APD: Steve Hayes 

WSMR/Sarasota, FL 
OM: Douglas Poll 
PD: Dave Ryerson 
MD: Paul Perrault 

Skylight Radio 
Network/Satellite 
OM: Bruce Hanson 
PD: Neil Stavem 
APD: Paul Perrault 
MD: Dan Wynia 

KCFB/St. Cloud, MN 
PD: Jim Park 
MD: Chuck Heuberger 

KYCC/StocILtOn, CM 
PD: Scott Mearns 
MD: Marina Tahod 

WOLW/Traverse City, MI 
PD /MD: Patrick Greene 

KFLT/Tucson, AZ 
OM: Joe Hill 
PD: Dawn Bumstead 
APD: Adam Biddell 
MD: Bill Ronning 

WAFR/Tupelo, MS 
OM: Marvin Sanders 
PD: Rick Robertson 
APD: Steve Sharbutt 
MD: Jim Stanley 

WGNV/Wausau, WI 
MD: Todd Christopher 
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Krinik, O'Brian share eye- opening experiences 
from one -day job swap 

Pardon The Interruption 
R.J. Curtis 
RCurtis@RadioandRecords.com 

ou're an avid reader of this column and eagerly await the 
arrival of Rt<R each week, running to the mailman like a dog 
greeting its master. So I probably don't need to remind you 
of the groundbreaking experiment we undertook with Mike 
O'Brian, Pi) at Clear Channel's KUSS /San Diego, and Mike 
Krinik, West Coast promotional rep for Capitol Nashville. 
What's that you say ?You're new to the ever- growing network 

of country column partisans? Fine, we'll quickly reset. 

We asked O'Brian and Krinik, also known 
affictionateJy as Mike and Mike, to swap jobs Mr 
a day: Krinik would le the l'1) at KUSS. O'Brian 
the Capitol Records rep. They exchanged "to 
do' lists and promised to take on each others 
mks in the most earnest vvay pt ssible. Wt prom- 
ised to tbllow up after the fact and report our 
findings. hoping that in the ftuure, radio and 
record profs. als will letter understand one 
anothcrs challenging realities. 

After talking with Mike and Mike and hear- 
ing their experiences. two phrases diatel 
came to mind: "Pardon the interruption:' and "Is 
this thing on?" 

Flash back to two weeks ago, when we orig- 
inally spoke to the guys. O'Brian predicted. quite 
accurately as it turns out, "I imagine there's a lot 
of people- chasing that goes on and that will 
drive nie crazy. 

After this exercise. consider O'Brian certifiably 
mad. as he explains, "The thing that is most frus- 
trating is that the odds of getting someone on the 

phone the first try are zero to none:' O'Brian 
inevitably left voicemail messages. but was faced 

with the dilemma of whether to run down a laun- 
dry list of artists. sons and priorities. which could 
take several minutes. He left a dozen messages. but 
sns. "The only people I heani hack from were 'CBS 
Radio KMLE /Phoenix l'I)I Jay McCarthy and 

'KM II MD' Dave Collins, and they were leaking 
for a Keith Urban acoustic show tor 211 listeners:' 

Meanwhile, across the hall at the KUSS facil- 
ity where both men worked fix the day PI) for- 
a -day Krinik sat in O 'Brian% office. Remember, 
he's just two years out of radio. so part of the day 

was déjà vu for hint. 
Nonetheless. he was taken aback by the constant 

interruptions thnni hhout the day: "When we were 

doing an aircheck with a pan- timer, it was inter - 
ruption after interruption" says Krinik, who as a 

PI) had an open -door policy which he says can be 

a mixed blessing. He cites an example of the 
woman who carne in with a problem on her com- 
puter. "chats why I think PI X always get interrupt- 

Communications Breakdown 
Capitol Records Nashville VP of promotion 
Jimmy Harnen was caught in the middle of 
R &R's one -day job swap. Not only did he lose 

regional rep Mike Krinik for a day, he also was 

forced to break in a temporary replacement: 

KUSS/San Diego PD Mike O'Brian. "First of all I 

couldn't find him," Harnen says, chuckling. "I got 
his voicemail early in the morning." 

Connecting was a common problem for all 

parties involved in the exercise. Namen couldn't 

reach O'Brian, and O'Brian couldn't reach any- 

one on first try. In fact, of all the ambitious items 

on the "to do" list assigned to O'Brian by Krinik, 

precious few were accomplished due to commu- 
nication problems. Adding insult to injury, 

Harnen quips, "Can you believe we couldn't even 

get KUSS to convert Trace [Adkins] the week we 

were going for No.1? He said the PD wouldn't 
return his calls." 

On a serious note, Harnen says that "Mike had 

a difficult time reaching people and he found that 
frustrating. But you'll never get in trouble for not 

getting the add. You will get in trouble for not 

knowing why you didn't get the add." -RX 

24/7 NEWS ONLINE @ www.RadioandRecords.com 

'Let me tell 
you how my 
world was 
rocked wide 
open. 
By 9 a.m., 
I'd already 
heard from 
Capitol VP of 
promotion 
Jimmy 
Harnen 
three times.' 

-Mike O'Brian 

'I still think 
returning 
calls within 
24 -48 hours 
is a priority. 
That's not 
unreasonable 
and 
good 
business.' 

-Mike Krinik 

ed. because half the time people tkn't do things on 
their own.Thev come to the PI) with it :' 

Since moving to a record label, Krinik has 

worked from his home and often on the road. 

two venues that are definitely a change from the 
office etviro nn lent. Getting hack into that 
world gave Krinik perspective on the nature of 
disruptions in the workday: 

"When yxou're at home working. the interrup- 
tions are someone calling xot hack or the UPS per- 
son:" Krinik says. "That has to do with you being 
on a team versus running a team. Mike O'Brian is 

miming a team, and everyone is looking to him. 
including the girl with a computer problem:' 

If we had to score which of the Mikes was most 
out of his element. it would definitely be O'Brian, 
and in a salute to his work ethic. he tried his best 

to tackle the daunting responsibilities laid out for 
him by Krinik and the Capitol promotion team. 

It was an eye- opening experience for O'l#rian, 
who says. "Let me tell you how my world was 

rocked wide open. By 9 a.m.. I'd already heard 

from Capitol VI' of pmmotionI Jimmy Harnem 

three times:' He adds that's a huge difference from 
his day -today accountability at KUSS. where he 

doesn't have constant contact with either his GM 
or his regional VI' of prog . g. 

"If I need then, they're here, but I don't hear 

from therm three to four times a day." Even 

though this was a one -shot deal. with no real 

expectations . mom his temporary bosses. 

O'Brian felt the pressure from Harney and 

national VP Steve Hodges. "I thought.'I): , 

better get somebody on the phone because 

J ; wants to know about so- and -so because 

if I don't. then I look like an idiot.' " 
After one day back in the realm of radio. we 

wondered if K 'k had a better understanding of 
why PHs. %vio seem overwhelmed and overin- 
terrupted, have a tough time returning calls. 

Krinik points out that many day-to-day activities 
require undivided attention. but adds."I still think 
rem g calls within 24 -48 hours is a priority. 
Thais not unreasonable and just good business :' 

Mike and Mike both observed how difficult 
it was to do anything creative. O'Brian says this 

was pretty much otY the radar because "you're 
spending so Ii time caught up in details and 
the daily maintenance of the job." 

Kriniks temporary radio stint reminded I of 
days when a I5- minute meeting turned into 
one hour because "a PI)'s life takes on a differ- 
ent role during the day." Krinik says that's the 
nature of the job. "Unless you've actually done 
that, it's hard for a record person to understand 
there's just a million things going on with a PI )." 

After a day or two to soak in their one -day 
paraditnn shift and possibly have a stiff drink to 
get over the shell shock. would Mike and Mike 
ever consider making this career change perma- 
nent? "I can't stye myself doing it. no O'Brian 
says. "It would have to be the right circumstance, 
but it would he a leap for me. honestly. I think 
there are a lot of other things rd rather do." 

Krinik was careful to express how much he 

enjoys the record business. "It's an incredible. 
cool job and it's another facet of our industry:" 
But. he adds. "Radio is in my blood. Do I miss 

it? Absolutely." Ra8 
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music scheduling 
reinvented 

How many FMs, AMS, Internet or HD stations do you schedule? GSelector will 
schedule all your stations, one after another, with one click of a button. Manage 
multiple stations faster with the optimized schedúles of GSelector. 

=oof. www gselecboccom 
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COUNTRY 

COUNTRY MONITORED REPORTERS 
WCNA/A6rw, NY 

Orin Bundle 
MO: BI E arley 

Airmerque, NM 
OM: 'I May 
PCs, Tim Jones 
APD/1.6 Jeff Jay 

KRST /Aóuprergoe, NM 
OM /PD: Fddre Haskell 
MD: Paul Barley 

WCTO/AINrtown, PA 
OM /PD: Shelly Easton 
APD /MD: Jerry Padden 

wKSF /Ashevlle, N[ 
OM /PD: Jeff Davis 
APD/MD: Brian Hatfield 

WKHX/Atlarwa, GA 
0M/PD: Ma:. Richards 
M0: Miv, Mac ho 

WPUR /Atlartk City. NJ 
P0: Joe Kr41y 

WK/CC/Augusta, GA 
Pá T Gendry 

KLOZJBaiastieMLCA 
PD: Evan &dwea 
MD: Donna James 

wYPVnìMen Rouge, LA 
PD Dave Dunaway 
APD/MD: Jimmy Brooks 

WZXX/BIosI, MS 
OM /PI): Bryan Rhodes 

WDXB/Birni ghrrL AL 
OM: Tom Bannaltan 
PD: Todd Berry 

WKLI/Bostorl, MA 
OM: [ion Kelley 
PD: Mike Brnphey 
APD: MD: Cinnv Roden 

PMWY 
Nmal, NY no 

VT 
OM /PD: Stew Ikey 
MD: Bal Sargent 

WNKT/Charkstm, SC 
PD: Bean fir ruer 

WV 
Jeff Whrtehead 

QEd9R am 

WKICTIOIrlotte, NC 
OM: &ore Logan 
PD/MD: John Roberts 

WS D.J. WSO[/Q_lawe, 
NC 

PD: 
APD/M0: Rick McCracken 

WUSYIChatta eop, TN 
PD: Kris Van Dyke 
MD: Bill Poindexter 

N. 
PD, Mike Peterson 
MD: Marti Braun 

WUBE/Onc atl,OH 
OM /PD: Marty Thompson 
APD: Kathy 0 Connor 
MD: Duke Hamilton 

WGChuckCAM ela 0H 

MD.TyOnT 

PD: JohnOU[ 

s, OH 

APD/MD: Dan E. halm 

KR 
M Paula 

US 
Chihli, TX 

OM: Paula 
PD: Frank Edwards 

PO/APO. PO. Sorry Risers 
MD: Cody Alan 

KSCSIOaIas, TX 
OM /PD: Tom Hanter 
APD /MD: Chris Huff 

KYGO/Dawa,CO 
PD: Joel Burke 
MD: Garrett Doll 

KHKUDes Moires. IA 
OM: Jack O'Brien 
PD/MD: Andy Elliott 

KJJY/Des Makes, IA 
OM: Jack 013nen 
PD: Andy Elliott 
MD: Eddie Hatfield 

WYCDIDetrok, MI 
PII: Tim Roberts 

APD /MD: Ron Channan 

KHEY/EI Peso, TX 
PD: Steve Gramzay 
MD: Marty Austin 

WFBE/FKnt, MI 
PD: Coyote Collins 
APD /MD: Dave Geronimo 

kS S Ph CA 

MD: Jody Jo Mire 

WCKT/R. Myes, FL 
PO Mark Wilson 

PD: 
WV/GR/Ft. s, FL 

APD: Steve Hart 

WOGK/GaiesvNe.FL 
PD: Mr. Bob 
MD: Big Red 

MR/Grand Rapids. IN 
OM /PIT: Doug Montgomery 
APD/MD: Dave Taft 

tBry.WI 
WRNS/Greenville, NC 
PD: Wayne 
MD: Jeff 

WESC/Greem óe. SC 
PD: Steve Ceofferies 
APD /MO: John Landrum 

WSSL/Gwmie, SC 
PD: Stege GeoNnies 
APD/MD: Kir Layton 

WRBTMankhuq,PA 
PD: Joe Kelly 
APD /MD: Newman 

PD:Pet eSaI.R 
KILT/Housten, TX 
PD Jeff Garreun 
MD: Greg Frey 

KK TX 
OMr . Johnny Chiang 

MD: C hnst Brooks 

WFMS/Mdirnpdh, IN 
PD: Bob Ric hands 
MD: J.D. Canner 

WMSUJackson. MS 
OM: Stew Kelly 
PD: Rick Adams 
APD/MD: Kim Allen 

WGNE/Jaksomille, FL 
PD /MD: Jeff Davis 

WXBOIJdusonCity, TN 
pa MO: Bill Hagy 

KIWI/Kansas City. MO 
PD: LUnlee Kennedy 
MD T.J. McEntire 

KFKF/Kansas City, MO 
OM /PD: [late Carter 
APD/MD: Tony Stevens 

OWDAF/Kanssas City, MO 
Thom McGinty 

PD: Michael Cruise 
APD/MD: Jesse Garcia 

W WK/Knosviwe. TN 
OM /PD: Mike Hammond 
MD: Colleen Add., 

KXKCCarter t. LA 
PI/ 
APO /MD: Scan Riley 

WPCV/Lakelard, FL 
OM /PD: Mike Janes 
APD /MD Jeer Taylor 

WIOV/Lawsterr, PA 
PD: RI McKay 

KCYE/Las Vela, NV 
PD/MD: R.W. Smith 

KWNR/Las Versas, NV 
PD: Brooks O'Brian 
MD: Jason Sterner 

WLXXMipton, KY 
OM: Robert Lindsey 
PD/MD: Marshall Stewart 

KSSNNWe Rodi, AR 
PD /MD: Chad Heritage 

WAUZ/ adwie, KY 
P2 Coyote Calhoun 
MD Night Train Lane 

WI 
PO: ark Cranhn 
MU Mel McKenzie 

ITT )UMc Santiago 
A TX 

OM: 
PD JoJo Cerda 
APD: Frankie Dee 
MD: Patches 

TN 
PO: Lance Tidwell 
APD/MD: Trapper John 

W KISIM©ami, FL 
: Bob 

APD: Billy Brown 
MD: Darlene Evans 

WMKJMilwriee, WI 
OM /PD: Kerry Wolfe 
APD: Scott Dolphin 
MD: Mitch Morgan 

OM/POWrevjg 
,Moon 

APD /MD: Travis Moon 

ITT M 
ey. CA 

APD: Jun Pearson 

WKOF/14shvMe, TN 
OM: Dave Kelly 
PD: Bud Ford 
APD /MD: Justin Cole 

WSIX/ 4SShV9 . TN 
PO /MD: Keith Kaufman 

WSMMashvlNe, TN 
PD: Buddy Van Arsdale 
MD: Frank Seres 

WGHINorkb. VA 
OM /PD: John Shomby 
APD/MD: Mark McKay 

KKNGJOkWtoIIIS City. OK 
OM /PD: Kevin Chrstopher 
MD: Lynn Waggoner 

K1STI05Ithoma City OK 
OM /PD: Tom Travis 

KXKT/Ornaha, NE 
PD: Tom Goodwin 
MD:Craig Auen 

KNAY/Oznrd, CA 
PD: Jim Hayes 

WXBM/PaNacda, FL 
PD /MD l ynn West MA, PA 
OM/APD: 
PO: Bob McKay 

KIAJ ay h 
AZ 

APD /MD: Dave Collins 

KNIX/Phoads. AZ 
PD: Ray Massie 
MD: Gwen Foster 

kehClark PA 
OMS /: Keith Uarlli 
APD /MD: Storey Richards n , 

PA 
OMFra I 

PD: Mark Lindow 

KUPUPNWrd,OR 
PD: John Paul 
APD /MD: Rick Taylor 

KWJJIPatlatd, OR 
OM: Clark Ryan 
PD Mike Moore 
APD /MD: Savannah Jones 

te th, NH 
CIS: Mar k 

PD: Mark Jennings 
MD: Dan Lonnie 

WCTK/Pra fdence, RI 
PD: Stephen Coma', 
APD /MD: Sam Stevens 

O :Pats¡ oIM ncha lsN 
PD: Lea Mckay 
APO:Mike'Maddawg Biddle 

KFRG/RIu nide,CA 
OM: Lee Douglas 
PD/MD: Don Jeffrey 

WSLC/Roanoke, VA 
PD: Brett Sharp 
MD Robynn Jaymes 

WBEE/RadWSwr, NY 
PD: Billy Kidd 
MD Weslea Neas 

KNCUSWamwwo, CA 
PO: Mark Evans 
APD: Greg Cole 
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MI 
OM /P : M e Skat 
APO: Kevin Pratt 
MD: John Richards 

KSOPVSaIt Laie Pry, UT 
APD /MD: Debby Turpin 

KUBL,UT PD: 
MD: Pat Garrett 

KAJA/Srt Antonio, TX 
OM: George King 
PD: Clayton Allen 
MD: Kactus Lou 

KSONh!San 
Marks 

/Sim CA 

MD: Wes Poe 

PSS SDL an Diego. 
CA 

MR Cindy Speer 

KRTY/Sat Jose, CA 
PD /MD: Julie Stevens 

WCTO/Saasota, FL 
OM: Ron White 
PD: Sammy Cruise 
APD/MD: Heidi Decker 

KKWF/Seattle, WA 
PD: Scott Mahalek 
APD: Rob Walker 
MD: Valerie Hart 

KMPSISeattle, WA 
PD: Becky Brenner 

MD: Tony Thomas 

LA 
PD: Wes McShay 
APD/MD: J Anthony y 

OM/myar 
ORK/ 

SCary 
Rolfe 

WA 

MD: Ryan Dokke 

KIX21Spoiane, WA 
OM: Robert Harder 
PD /AMD: Paul "Coyote" 
Neumann 

KTTS/ SClMagMn MO 
hs Cannon 

APD /MD: Curly Clark 

S PO: P ay Greenwood 

WD Greg 
Louis, MO 

APD/MD: Danny Montana 

kATWSirktrr, CA 
OM: Richard Perry 
PD: Randy Black 
MD: Nikki Thomas 

FL 
0 /PD K Mikke Culotta 
APD: Beecher Martin 
MD: Jay Roberts 

WKKO/Taledo,OH 
PD /MD: Gary Shores 

APD: Harvey Steele 

KIIM/Tucsorr. AZ 
OM: Herb Crowe 
PD /MD: Buzz Jackson 

KV00/Tidsa, OK 
PD /MD: Rs Hampton 

WIRK/West Palm Beads, FL 
PD: Mitch Mahan 
MD: JR Jac ksar 

KFDUWkMta, KS 
OM /PD: Beverlee Brannigan 
APO /MD: Carol Hughes 

WGGY/Wi&es Barre, PA 
0M: Jim Rising 
PD: Doc Medek 
MD: Carolyn Drosey 

PD/MD: X Da,OE 
WGTY /Yak, PA 
PD: Brad Austin 
MD: Scott Donato 

PW XkI Dave S 

MD Burin L Lee 

in 
TIM McGRAW ,'ICKS UP A 

kELOkD 19T N NO. 1 SONG ON 

CANADA COUNTRY WITH "LAST ill DOLLAR (FLY AWAY):' 

TITLE COUNTRY INDICATOR 
MIST wilaR,TpoLaortONLABEL tW M. 

POWE 

Nrel 

Br ' Sv9'e 

1o7K 
ALM. a 
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o o 
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S_ 
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6 
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21 LAINiLOM031W1fY ION nwRAlKas CAMIOINkSNNaLE 3656 -9 8.842 

8 ISM m1R1000IlENNTOtE9wv WM 3540 216 8.212 

12 S111fOpY191MUaa CAaIroLNwNUt 3479 .7 8.079 

13 

16 

MINN Iawtawwuwp[ Ag 3338 47 7.585 

ALYIIAIdaMONtAOwaUalaL NAPA NOME 3333 -8 7373 
o 

7 

e 
2 20 RJOTOONISNAl1MALtanlNSnwT IRANLIIRILE 350 -472 7382 
7 24 LRIIpRS9IROwCwtaraw wmllelWw 3043 -36 6.779 

8 8 LASTSONM (FLY MNY)1UIKpllw am 3039 166 7.391 

O, 0 
10 

9 
8 6N8f61EANwEUNNAMED Aw6TAwaiYNL9wwAE 2806 420 6.78 
28 ILLWNRrOR von JOmDIat nwlle6ALSpRN 2785 .28 6360 o 

o 
Q ® 
® 
CO e I 

12 

Ti 
8 MINK wuaANO MOM 2352 499 s868 
6 MAIM wA6[ALFuns LYNCSIIHT 2467 409 5.645 

19 -- 
I 

4 1DAINAIIT6NANLtIVONM10/N1®IN 9940OSN9611AE 2302 4360 4.963 
14 mums mum w90KSiaM1 WSW ItA9MtE 2236 40 5.059 

t2 LONG =PAM NwwSNNNE: CAPITOL NASHVILLE 2105 407 SODS 

5 OOOSSNLIONMLYOw91C1olI A[REUw 206 461 4.816 

t4 ANNWIRIINWCAwaILw MCANASIMIE 2035 414 4.589 

Q 
o 20 

Q) 22 

® 23 

e 26 

25 
® 28 

® .27 e ,29 

® 10 
Q1 31 

8 A MOWN LOVE ALANAI01N011 ARISTA NASHVILLE 

wcllA(IaIE 

1936 

1918 

435 4.457 

0 WSW MANaamamma 40 
183 

4.445 

5 7W16strEasNAwAammo= -- - AtYAWflA T789 4317 

N NI MOND JBSHTUarER LKANMIwILE 599 162 3,583 

5 BWRIMIRNBt+AL¢SIaION M28 469 3.050 omega/AN 
8 1118111111S Dammam MIAN1AntlwyaYmN 1397 138 3.201 

3 IIIOENANLancaLOlyroElw =WM 1177 497 2.585 

6 NMITtRN1ItIRrIAMtaICYIAAw1wA0 wowQN/a00NNA9NILE 1143 94 2.950 

10 II(rK0IRRLIMO3JNNOuot MC MKT 964 49 2.078 

9 scour mini Amami WA 778 78 L684 
4 A08rtMRBwumrmWCTa moat 777 122 5889 

eJ 

® 

NEW IORWTATiN6NNR1ciaOl 739 491 1.666 wwwawwosnwN 

24 

32 

17 IJBSTOl1It SAM NON A1618 awn man wow 734 M1 1.68 

7 IpRTINTIVNIVTISNri avow woo 'Lwow 704 403 tA8S 
40 2 .BfIWYCtlNJLwoNaEwfwL 

. 

wndwNaNr 644 .254 1,531 

® 36 4 WWSIMIINwaottAlol CMnOLNA911w1[ 614 .67 1285 

© 33 

® 3s e 37 

8 MINI RIMILS1swallow am 586 43 1.135 

6 SMNLMAMYwwaEBl ow 584 46 1.206 

4 1COrMNR1 coo =sum Loma* COMM 486 46 1.034 

® 
I38 

39 2 sWYaousTYEwrE 11swOwt 440 .48 1.092 

NEW 

NE 

s 091tY08MroaLwisow Nam 429 >Z 1.089 

TIAigINTGIrMTiy7WSwiT wLMAOwE 393 494 0.771 

W NOTINM101MWI UMW MA 379 37 0.785 

d 
7 

6 

5 
s 
6 

R 
s 
a 
17 

14 

12 

>4 

R 
14 

s s 
4 
2 

11 

13 ñ s 
7 

5 
24 

e 
t9 
10 

S 

CANADA COUNTRY 
17115 
ARTIST IMPw.T / PIIOAAOtA1 LAM Tw 

K 
µ 

LAST DULLS WIZ MAY) 1411I021Aw WSW 539 .24 
SIM M MEXICO ItENNVONSaflt NwtOIYNL 517 -16 

WA87f0 QIIEUNBlw6m awsnAww6nwmLawlf,s1ww11S 507 .51 

STUPID INN ammo QINIKIIA91a1fIB1 499 -30 

MDLR+nG IL66011111eE LNNwIffA16L6wOYBlSa 496 .24 

3 
.10 

STAIO IIMULFLATIS U ICSIwgwMwVIAML 446 
WN70010 Y011 wmtwYA1198 099911 442 

TIM MONT ALwmNNaNl1T 0111 441 .79 

ALYSMLRS 1MOIkOwaEAaINI AaLliNtliwlLlwSOwEAfi 434 -43 

TWINS TOGn BACK TOVOIS o9tWrw6l oetwwAwwwEe6AL 391 

379 

-65 

ANYWAY W91NWENNNE KA6m/N6 45 
LONG TRIP ALONE o9a sawn dNßILNIMAElB1 376 

IT .618T COMO NNUI WAL EAmft STOA AtANA9wIw1EAIMatRfAl 375 a.52 

re' NOT RISSSS ANIMISM AVANIESOM 372 .79 

LAMES M91 9Y f v$ 1wKEANJ6 CANIOLIIOwIwINBi 364 

357 

24 
NNW NNAaMO 161OIwrl191W16a .IQ 

17rANT YOU TO LIVE CAOiQCMIAdt IMAM .45 
LOWI SWEET LOVE ammo OPENwOAw911WRSal 340 21 
MON MANITOIAIN=WOIAN 1aNNBN1 swowoocw6lwwLEAlwrmsAl 320 34 
LIMB QT OP LR mamma MOI®IINwSOwBLrc 304 -5 
IILLSILLYNMIWI a9a6AN9N MI6LAaASIMIi)SmtrBwc 288 0 
MILT TOLAST OAIWIYaCaWL MOM 218 .3 
TIM LONG MANY AMMO IOW 0106 OWNwwfAaYiANIEWNlS 275 -35 

A WOMAN'S LOVE AIANMCASON ANISLAw NWILI Amrlwa 268 .27 

KM TIM MIMIC OwsawwNrd woo 268 -26 
MR=IYMY:IWK woman AIRSTAl1A9NRLf/NONrN6 296 -40 
SOWN= TIt INVITATION OFTMISOrMNAMSIY) ARAwO9EAw moue. 252 7 
7NMM(WAW TAYLORSwot I1SwOwRMlWwyl 244 -26 

.27 AIRIILWLILT711ÁT GNwAtIAN tRAaMIMLEA1wEwNAI 233 

LIPS Op AN EMIL AOINmW aawAOwafA9wNEnsAI 217 -14 
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AC /HOT AC 

Natasha Bedingfield enters the record books with the oldest No.1 
in AC history. Bad or good? Some PDs are concerned, but most 
say... 

So What ?! 

Chuck Taylor 
CToylor@RadioandRocords.com 

ew" and "next" aren't exactly AC radio catch words, but some- 
day the format will have to evolve past catapulting Natasha 

riBedingfield to No. 1 again and again. Last issue, the Epic 
artist's "Unwritten" returned to the chart summit for a record- 
breaking fifth time. Its 11th week at the top comes in the 
song's 51st week, the latest in its chart life that a title has ever 

led at AC. While there are exceptions, most AC programmers hold to the 
stance that familiarity is the gold standard at the format -and that it takes a 

long time for a hit to instill passion in core Iisteners.Their response to the notion 
of moving forward: Back oft? 

-If we're doing it rit. tour listeners know what 

to expect ever ' they turn our stations on. 

Consistency is the key." says Michael Waite.VP of 
operations for WJBR /Charleston. S C "There an 
many ways to stay contemporary in what we do 

on the air. Mist of it is in the presentation, not 

necessarily in playing lots of new music.' 

Chuck Knight. director of progranuning 
operations for WSNY /Columbus. Ohio, main- 
tains that music testing proves that longevity is 

what leads to familiarity. which breeds populari- 
ty at AC: "Anemone doing research knows it takes 

four to fire months to make currents Cuniliar. 

seven to eight months for them to reach the 

acceptance phase and III to 12 months to deliv- 

er Ix he says "At age 45. music just isn't as 

important as it was when we were 17 or 241.The 

long build is legitimate.- 
Add Ken Payne. PD of WMGF /Orlando. to 

the tally of those agreeing that Iiedingtield's 

enduring AC reign is no cause for concern: "The 
last thing I'm worried about in this format is 

burning out new nnsic.Thc real question is what 

to do about high burn rates of established snip.' 
One more: Larry Wheeler. MI) and on -air tal- 

ent at WRVR /Memphis. maintains that Betting- 
field's longevity is a very good thing. That's the 

record 'Becky. wants to hear. and she'll go to the 

radio station where she can hear it. W need to 

find nron of these no-brainer reconls- red be 

quicker to play theta in die daylight:. 
John Malonc.V P of progr g tier WRSA/ 

MARCH 2, 2007 

Huntsville. stnsses that keeping an eye on the 

national charts is less important than sat ring the 

audience in a giran market. "For some, slower 

works letter, while others are successful being 
aggnsive with ne ' :' '.It depends on the sta- 

tion and the competitive sinhatiou:' 

For its part. Epic certainly has no complaints. 

"It's a very positive achievement for Natasha 

BedinOield's career. Considering she is a new 

artist to this format. this kind of sus-ass out of the 

KW can mall' lay the groundwork for future hits:' 

says Mark Rizzo. the lalxl's VP of adult top 40. 

"This run makes her instantly familiar to the audi- 

ence and a proven artist that the (Urinal can 

embrace again with her next record:. 
Equally. Rizzo says there is little concern that 

the year-old song is going to scorch the act. "If a 

song works and tests with the audience. it will 
remain on top of the charts for many weeks.- he 

says. "We are lucky that then is just about zen, 

horn and the audience truly loos it. I think the 

tempo and the freshness of die song play perfect- 

ly to the con of adult radio. woman 25- plus." 

Even so. not all programmer are enthused 

about an evergreen record locked at the top of 
the AC charts. WLIjIPittsburgh PD Chuck 
Stevens walks the line. On hand. he says.-I'm 

not concerned abet the 'C' word in adult con- 

temporary and neither is the audience.Tlny want 

to hear popular hits," But. he adds.-We are fac- 

ing the challenge of bec g stale mnusiedly.You 

don't want to give up familiarity, but it: easy to 

'It takes 
four to five 
months to 
make 
currents 
familiar, 
seven to 
eight 
months to 
reach the 
acceptance 
phase and 
10 to 12 
months to 
deliver 
passion.' 

-Chuck Knight 

'There is 
just about 
zero burn 
and the 
audience 
truly loves 
it. I think 
the tempo 
and the 
freshness of 
the song 
play 
perfectly to 
the core of 
adult radio, 
women 25- 
plus: 

-Mark Rizzo 

9a li gflsld 

become stale 
- 

And there are pnq,'runma n who believe listen- 

ers should be credited for scanting ¡lawyer songs. 

sooner. Bob Bronson. operations director /PI) of 
W ZID /Manchester. N.H.. says. "Staying relevant 

to the 35 -44 female target remains the format: 
greatest challenge. and the tight to retain domi- 
nant status with this age group will define AC in 

the next five to lu years. Now than o'er 
OUT audieiCe is accepting of new nmsic.The fun- 
nel for it is hill r with multiform* and Iti- 
media exposure Of Currents. 

"AC has always been shoe to add, but we might 

have to mow lister thew darts to keep up with the 

sped of I new tunic is exposed to the audi- 

ence:. Bronson adds. kegar ding Bedingt'icld's long 

tenure, he cautious, "It's necessarily a good 

thing. because it slums a lack ofstnngth with titles 

musing up the ranks. The chart should be Ins h- 
er Man that:' 

Echoing the sentiment, lorry Colas, regional 

VP of programming /Northwest and t)M /i'l of 
KKC W /Bortland, Ore.. sus; 'Mare Kaye. my for- 
mer GM in Seattle. used to say that a gore( AC 
station is like your làsrite pair of jeans. l agree. 

but it doesn't mean that soot don't soar a new 
shirt with those jeans every a in a while. We 

need to be sift enough to live up to expectations 
of familiarity. but not so safe that we become Mir- 
Mg. That's where the an of programming meets 

the science of progra g." 

Michael Lame. MI) of WLRQ /Melbs 
Plc.. suggests that AC programmers sniff out some 

new artists for the 1 at. "With the excel 
of Celine Dion. Josh Global, and Michael 
liubli, every c ' lend an AC mainstay with 
a significant catalog of hits is over SII. We're the 

mongrel of formats -we borrow from canoue 
else. So without s ling tiro hip Ior the nom 
we need to find our nest genera of adult 

radio stars without leaning taro counts, too reek. 

to urban or tau soft.' 
Holm. perhaps [Wingfield is part of the 

answer after all. Returning to the more dominant 
view.White says.-Why rush listeners? Conduct a 

nnwic test and look at what scores highest. It's not 

the new stuff: Familiarity is what this format is 

all about. Embrace it, don't abandon it:' RJR 
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2 26 

3 44 

o 
o 

o 
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1 52 

4 19 

41 

20 

61 

7 36 

10 27 

9 43 

20 

24 

31 

26 

21 

e 

e 

7 

6 

S 

5 

4 

12 

4 

27 14 

TITLE 
ARTIST 

NIELSEN BDS * HITPREDKTOR 
CERTIFICATIONS STATUS 

IMPRINT / PROMOTION LABEL 

WAITING ON THE WORLD TO CHANGQ 
KIN MAYER 

WHAT HURTS THE MOST 
RASCAL I LM IS 

unwe TTen 
NATASHABFDIWJ IUD 

HOW TO SAVE A LIFE 
THE FRAY 

THE RIDDLE 
EIVF FOR FIGHTING 

CHASING CARS 
SNOW PATROL 

B AD DAY 
DANII POWER 

NO. 1(2 LYKS) N2 
/Mllfim)YN 

83 * 
LYRIC STREETR10L1YW000 

4 * 
EPIC 

EFE 

* 
AWARE/7111M 

POLYOOR /AAM/INTERSCOPE 

MOST ADDED 

WARNER BROS. 

PUT YOUR RECORDS ON 
CORINNE BAILEY RAE CAPITOL 

HAVE YOU EVER SEEN THE RAIN MOST INCREASED PLAYS á 
RODS DwAT JMEL 

B LACK HORSE A THE CHERRY TREE 
KT TIINSTAI I 

HURT 
CHRISTINA KAAERA 

YOU ARE LOVED (DON'T GIVE UP) 
IYSHWOBAN 

CRAZY 
GNARL S DARK I Fv 

FAR AWAY 
MOM BKK 

STREETCORNER SYMPHONY 
ROB THOMAS 

OUR COUNTRY 
OW LALL ENCAMP 

SUDDENLY I SEE 
KT TONSTIL 

IRREPLACEABLE 
I(YONGE 

CHANGE 
KIMIBERLEY HOCKE 

RAINCOAT 
KELLYSWTFT 

ORDINARY MIRACLE 
SARAH MCI KHAN 

MY LITTLE GIRL 
1MKAGRAW 

UPS OF AN ANGEL 
HIM R 

SO NOT OVER YOU 

RELENTEISSNRIGN 

RCAMAG 

K3/REPNISE 

á 
DOWNTOWWATLANTICMVA 

E ROAORVIIFR/ARANT(/LAVA 

LELKW/ATLANáTIC 

á 
UNIVERSAL REPUBLIC/Ulf 

á 
REUMLESYVK(M 

._ á 
C(XANIBIA 

CURB/REPRISE 

RAZOR&TE 

SONY CLASSICI 

CURB/REPRISE 

UNIVERSAL REPUBLIC 

SIMPLY RED SIMIPIYRED COI 

FOOLED AROUND AND FEU. IN LOVE 
ROD STEWART J /RIG 

JUST TO FEEL THAT WAY y¡ 
TAYLOR NICKS ARISTA /RIG 

TOO LITTLE TOO LATE 
1010 DA FAMILV/BLKKGROIMNUMVERSAL MOTOWN 

NOTHING LEFT TO LOSE .. 
MAT KEARNEY AWARE/COLUMBIA 

ITS NOT OVER : 

DIA HTRY RCA/RW. 

HIPS DONT LE 
SHAKIRA FEATURING WWI FF IAN EMC 

PLAYS AIMA 
TW 1- M ANI RAMI 

1895 432 13.991 1 

1721 S9 3170 7 

1682 -52 1468 3 

597 .32 1L916 2 

1531 .22 1D139 6 

1462 .105 10.664 4 

1M6 58 i0.223 S 

1290 46 61307 11 

153 467 6.690 9 

974 .Zy á17s 10 

896 426 6.009 Q 

880 48 S2s1 E 

074 Q 1319 14 

798 45 7.542 e 

795 60 5040 13 

471 49 AM 16 

444 .32 3.061 17 

334 2060 18 

307 «16 0077 

ZSa 42 0.744 30 

21(1 27 0.640 

ZQ 40 0.735 28 

191 14 0596 

151 .2 0.699 

164 64 2350 19 

53 WA- 

149 0.446 

137 N 0.445 

119 39 0.999 27 

117 .7 1.4119 23 

11RI NEW 
STATIONS AMER /LAItt 

HOW TO SAVE A INc 8 
Tba RLq 
(EPIC) 
KKMY, KRWM, KSR, KL1oL WURQ. WMCf. 
wMJY, WYYY 

WAITING ON THE WORLD 
TO CHANGE 7 
MA Maw 
(AWARE/COUARIA) 
KKMK KRWU. OJOL SNOT, WLRQ 
WMJY, WYYY 

STREETCORNER SYMPHONY 7 
Rab Thomas 
(MELISMNATLANTIQ 
KBAY. KOSI, KVIL WN04 WUIO. WMEZ. 
WYYY 

CHANGE 
KYdwlgy Ladd 
(CURB/REPMSE) 
KKMY. KTDY. W. WJXB. WLRO. MAN(. 
WYYY 

FIND LOVE 
Shown MaELas 
(VANGUARD) 
KAIS. KUMU, KVLY, KWAV WHUD. Wll(K, 
WJXB 

7 

ANYWAY 6 
Maur Maim& 
(RCA) 
KIM MK& KTSML WTCB. WYJB, WZID 

HAVE YOU EVER SEEN 
THE RAIN 
11.11 Simon 

KKMY, 
(NRIAG) 

IMAM MAW, WYYY 

5 

ADDED AT... 

WTFM -k 
Johnson Coy, TN 

VP/Pwmg: Mark McKinm-y 

C_ May Ras RA Mx Records OM D 
Kelly Sweet. Rabsmat, B 

WAWA Ney Fa M. 

FOR MORE STATIONS GO TO: 

www.RadioandRecords.com 

i 

TITLE 
ARTIST / i/PRINT / PROMOTION LABEL 

YOU AND ME 
IRLHOLSE(GEFTEN) 

YOU'RE BEAUTIFUL 
JAMSBLLINT ((USTARO/ATI ANTIC) 

EVER THE SAME 
PTO THOMAS (IRL ISMA/ATI ANTE) 

B ECAUSE OF YOU 
K ELLY (L ARKSON IR(AIRMK.: 

B REAKAWAY 
K Fl LY CLARKSON (WIT DISNEY/1101 I YWOOO) 

175 

173 

N2 

NA 

N5 

RECURRENTS 

PLAYS 
TW UV 

907 974 

903 936 

851 819 

790 

746 

812 

751 i 

TITLE 
ARTIST / IMPRINT / PROMOTION LABEL 

YOU U. THINK OF ME 
KEITH URBAN (CAPITOL NASHVILLE/BUJ 

D RIFT AWAY 
UNCLE KRALKER FEAT. 0081E CRAY (LAVA) 

HEAVEN 
105 LIDELY BOYS (OR/EP( ) 

N OME 
MICHAEL CAJOLE (143AEPRISE) 

WHO SAYS YOU CAN'T GO NOME 
BON JWI (ISLAM/10.1M) 

N4 

A43 

N5 

1C2 

PLAYS 
TW LW 

723 696 

893 765 

684 748 

645 667 

641 668 

TRE[ 
ARTIST /LABEL 

YOU DON'T KNOW ME 
Eddie Money 
URN. oral /WARRN 01 

NEW AND ACTIVE 
PLAYS TITLE 

/GAM ARTIST / LABEL 

110/18 SAY IT RIGHT 
NON Fsatado 
runt/ EVA :MEW 

PLAYS 
/GAIN 

61/44 

TOTAL STATIONS: 

A THOUSAND DAYS 
Clay Aies 
(RCA/RUG) 
TOTAL STATION 

18 TOTAL STATIONS: B 

103/7 

12 

NEVER ALONE 90/3 
Am Briek ew FIM. Lady Antebellum 
(SLG) 
TOTAL STATON& 22 

A LOVE SONG 79/30 
Kw./ Lupins 
(ONE EIGHTY) 
TOTAL STATIONS 

THERE'S ALWAYS 
TOMORROW 
AML, Ray 
(CHIME) 
TOTAL STATORS: 

MOST 
INCREASED 

PLAYS 

+167 

+152 

+126 

+108 

+105 

is 

67/18 

12 

THINKING ABOUT YOU 61/11 
Noah Jara 
(BLUE NOTE/BLG) 

TOTAL STATIONS: 7 

MANDOLIN MOON 61/10 
Sestet hash 
(CROAKIN POETS/ADRENALINE) 
TOTAL STATIONS: 8 

LEAVE THE PIECES SO/1 
The WNeiets 
(MAVERICK/WARNER BROS.) 
TOTAL STATORS 6 

LITTLE WONDERS 34/14 
Nab Thomas 
(MEUSMA/ATLANT() 
TOTAL STATIONS 5 

* NAVE YOU EVER SEEN THE RAIN 
Rad Stewart (JNa1G) 
WIR1 ;Oi0.o WW1 .Sv u.SK .5 
W9M14 RMI4 WMJV 41151E 4 1.2E 4 

WATT NG ON THE WORLD 
TO CHANGE 
Jahn MhgAr(Asar«cn6móu) 
wEBE TL WET WSNY .a KCB( .T WORM .4 
WRAL.6 KNIT S KTSM 5, NUN .5. WEH .4 

MET 
Christina AqMlkra (RCAR(MG) 
WOE Awn .a KRTO.6 MK W. VOW .S 
WLEV *Ss WIM.S MASI KMINIM W WILMA .3 

* IRREPLACEAILE 
Berens Sab.61 
KKBA.36 WWIN.R MBE Alk KA-BY .O WMOLS.TD 

NONA .a WM! d WEMG.z MSFE .3. WTbY .3 

CHASING CARS 
Stow Patrol (Pdyda /A&MlntenKope) 
WM ZC N, KS5K Sl WYSE .a WGSY.$ WEBE .a 
KM% a WARM 6 VA .6. MS .5. WSW .5 

FOR WEEK ENDING FEBRUARY 2S, 2007 
LIGENDI See legend to charte in Hurts section for rules and symbol ex planal tons. 
105 AC. 25 Canada AC and 23 Canada ha AC stetsons are elecba.iwiy 'motored by Nielsen 
Broadcast DNA Systems 24 hours a day. 7 days week. 0 2007 Nielsen Business Media. inc. 

Al riohta reserved. 

It's time for deeper insights. 
Its time to make better decisions. 

It's time to call Coleman. 
919 -571 -0000 

i N 
NIL ,i( I I;i \n lil: \\I)I\(I 

NW NN NW.( ulcnnulIn,,ights.c(m1 
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wvu ç®> 
New WP4, Nr 
OM: Tom CuOd, 
PD4.NShannon 
1.10: Tony MaMam 

The Y/...L.t L. The Plea 9 

RIP NONE STATIONS CO TO: 

LEAVE THE PIECES 
TN.YW. 
ICE D WI *WOG WINOS WIML 
WPN 

6 

TA SWEET ESCAPE 6 

TRR 54.6.04.4. Ohm 

RA WOALWIIW,W4IÇ 

LIFE IS EuvTMOI 6 
T/arA 

KILL IKLY. KLTG. KYSR YAWS EOM 

LITTUTIMOEDf s 

YDOJ9WARAMEID 
KEIM KIRA IOWA KARL MEP 

IF EVERYONE CAR® 
E dam. 

K O. F4 
SAY R RIGHT 
PUBE M..EEBi.i 

fTTppQ. 
ADM 

100K AVM YOU 4 

E DO 
KM61.1®41MIY.MIOE 

MIS AFFE A MOIR 
ITS AN ARNE RACE a DA RA 

RAIE!MSUOGlOMG) 

BEFORE NE CHEATS 3 -s- 
ERSE KPILWIEF 

www.PadioandRecords.com 

o 
o 
o 
O 

o 

o 

m 

® 
® 
® 

Eñ 

1 13 

2 38 

37 

36 

28 

4 

I6 

11 

31 

38 

10 

33 

M 
21 

A 15 

19 4 

12 

20 

TIRE 
ARTIST 

:: MELSEN SOS * IE7PREDICTOR 
CERnFICATKIN6 STATUS RAYS AWOKE 

IEIPRI?/ PROMOTION UAL 1 V. MUMS NM 

ITS NOT OVER Má.1(2 WKS) 1: * 
WAS 

.z 
OAIIOIIW 

CHASM CARS 
SNOW PATROL IGLYnR Ia, mmwS[6F 

HOW TO SAVE A LIFE * 
THE FRAY /PC 

WAITING ON THE WOBIOIMOMNOE ::' * 
ON MAYER AV01.031.0ER4 

SWOMLY I SU * 
AT IMSTALL ORRNRESS/V 

KEEP HOLDING ON * 
MN v104 FOMREMNML 

IT 
LTFWMI- MFRKKAixN MÇiE(TS BüA1074AE1ERS[R 

SAY IT RIGHT :: * 
MLIY ROMEO MOSEEYE20EN 

LIPS OF AN ANGEL 
IIINDER UMVERSMMNBLK 

FAR AWAY : * 
NKRRRAAR MOENMKNER/OAK 

ir 
NKKE OO 

CARED 
R/ATLANTYA 

E0O THE OCEAN 
N11ERTO00 IMIVFRSAL MOTDN 

STROTCORNER SYMPHONY 
MR THOMAS ...ATLANTIC 

NOTHING LEFT TO LOSE 
NAT GREY AWN44auM0*iA 

LET LOVE M 8 
COO LOOM LS WARNER BROS 

WORLD 
FIVE FOR FILHTNL 

LITTLE WONDERS 
MOTO. 
IRREPLACEABLE 
.0.10E 
THROURH GLASS 

ROABMMIII /ATLANTKAAYA STONE SOUR 

AmmocOMKML 

MOST INCREASED PIAVE * DO 
M SI WYIR 

MUM MA 

3069 199 17A06 1 

268 i 16334 2 

2519 -37 I1540 

2438 .47 5.363 

2319 .99 33240 

2285 .90 10.961 6 

1905 8A72 13 

1892 

1848 

1739 

IFAG 

1643 

573 

1534 

3333 

1451 

34 

.220 

157 

.161 

.218 

.90 

-I50 

46 

1U5 

.46 

GRAVITY 
AIIMNN 
0MMIICOLLK6u. 
KAM KOSO ISRU. MK WPTE WOAL. 

9.476 10 sals 

LOOK AFTER YOU 
TN! FRAY EPIC 

LEAVE THE PLACES * 
TIE WRECKERS MAWRICYJWANMP BROS. 

THE SWEET ESCAPE 
WEN STEFAN FEAIRAI LMIRI 

D SNOW (DWV 0HD * 
REO HOT CIMIPEPTRS MORA BIDS 

24 23 5 GRAVITY MOST ADDED 
AWWK MAIDIEaSBM 

TZ 
WELCOME TO TM BLACK PARADE :: * 

CNELIICAL ROM. RORRO 

BEFORE NE CIMAIS * 
(ART LINNNWarT MISTMABSTANASMLLrML 

6 WHAT GOES AROEO...COIO ARUM * 
/LMMTIH 1 IMBEPLA9 AVM.. 
THIS AIN'T A SCENE. ITS AN ARMS RACE * 
011 OW BOY ROLLED BY RA45I0/0116 

1285 

1244 

992 

968 

95 

661 

® 
o 
® 
o 

o 
® 

© 
m 

0 

633 
U. UR HAND 

6 VOIE (IN YOUR ARMS) 
a11.04047NYr 

MEW SHOO 
NOLONDIN 

COLORFUL 
1010 DRUM 611E BORN 

MY LOVE 
MON TIEROMI FEATMI6 Ti. 

FIOEIJTY 
REGINA SP OIOR 

SETTER THAN 
IKORR 

READ MY MO 
THE KILLERS 

LME A STAR 
(RARE BAILEY FUI 

17 
NOT READY TO MAKE NICE 
GOOF OBITS 

GRACE KELLY 
DMA 

3 STOLEN 
6A9WOAwCOMFSSEVOL 

7 

17 

3 

SIEAVAMENBOS 

U16FRSAL MPI.BLIC 

* 
rslAraoA6 

EAnTOI 

* 
Ea1ARI. 

CASABAN[M.M'FPSA REPUBLIC 

VAEA.wTmrERS(6E 

848 

69B 

579 

533 

438 

417 

373 

362 

3311 

365 

296 

287 

274 

>. 
236 

234 

101362 9 

EL333 

8.696 12 

6.843 16 

9.409 

10.246 8 

7.499 V. 

5.529 18 

.272 6A23 17 

7 

11 

. 122 

.192 

.14 

.203 

O 
74 

.16 

.44 

154 

69954 

4.510 

4.134 

4373 

4.692 

ARE 

15 

19 

24 

21 

20 

23 

3.629 25 

4.255 

3429 

1.937 

22 

26 

28 

. 76 1347 34 

-36 1311 33 

.28 OMB 40 

.44 1,04 31 

.45 1.734 29 

-28 1.721 30 

.9 1364 32 

0.919 - 

.1 0.3131 - 

-26 0.793 

.26 2.682 V 

.17 07O 

.75 

n 03390 

TITLE 
ARTIST I LABEL 

NEW AND ACTIVE 
PLAYS TITLE 
LAW ARTIST I9334.49 

OVER IT 234/43 SMILE 
*MAIN. LIT Ain 
1RCamMC) 1CAN10L1 

.AKYS 4R 
150/59 

TOTAL STATUS W TOTAL STATIONS M 

124/22 

9 

THE KILL (BURY ME) 166/26 UNDENIABLE 116/41 
IO 5 To M.. MN IWnNY 
IIMMOTAUWRCAN) (AWARELRIIMMI 
TOTAL STATOR: n TOTAL STATIONS M 

YOU GIVE ME SOMETHING 194138 Ara* 
(POLVOOn/oRRSCOLE) 
TORN. STATION& 

PRESSURE SUIT 
AM.Ap 
I(OLUUHIA) 

24 TOTAL STATIONS: 

CUPID'S CHOKEHOLD 174/61 
Gy. Clow FNO.a Feat. Pates Ste, 
(RCAVDARUTUELEO BY 

RAMEN/ATLANTKAAVA) 

TOTAL SEAMS 12 

LITHIUM 16O/37 
Ee 
(WHIw) N w) 
TOTAL SWIMS: 13 

MOST 
INCREASED 

PLAYS 

+272 

+220 

+218 

+203 

SATELLITE 106/24 
-OS 
(REPRISE) 
TOTAL STAI1S: 10 

SEWN 9204 
The Feeling 
(CNERRYTRFE/INTERSCOPE) 
TOTAL STATIONS: O 

* LITTLE WONDERS 
Rob Thanes Odet 'AILantA1 
w6L .21 WDAO.2G MCA... Was 4. Gal O 
MC 4516112.4 WOW O WI55.4KMKP -O 

* SAY IT RIGHT 
Rik ANNd9 NANA,o S) 

Km1 rs, 
M[ .14 Wrn.ILI1NC.ILWEW.l WW.a.n 

* IF EVERYONE CARED 
T6dJBNCL DN.4uS..IAIMKKMa1 
KIDT 2214x 1. 1 KYSR 4111 .0/111 /6.91/C 41. 
KIDI.0 ALW.0 WW6.015R 4tKF1V 

THE SWEET ESCAPE 
GNAW. SLANN FAN. Akan (.YN999.1 
W21l 21W0.0.22IOIX.AS WOAL .AKYRY .6 
IRID 44 WRJ44KMAA 4KDS MI KM o 

* ITS NOT OVER 
Y 

99."10/0 MA/ A11; KFDI.23WW648L 
Nm-.6 NAC.W KRSK .RItiRA LANK 9 

FOR WEEK (HMG FEBRUARY 25. 2007 
MGIM. Sn legend Co charts In aN.m..W tiu.Io-.nNS and symbol e.gwllm.. 
77 hot AC station andrtHni.aBy monitored by Nielsen BNtlw. VaM Sam. 241.9,a a 

49 7 days . week O2007Nan Owen. MesK Inc. Al Ridx.,n...eA 
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339 

339 

336 

]311 

370 

330 

312 

310 

279 

249 

246 

238 

' 230 

192 

i 1D0 

183 

182 

162 

145 

142 
66 

AC/HOT AC 

HOT AC REPORTERS 
WKOD/Akron, OH' 
OM /PD: Keith Kennedy 

WRVEIAÖtny, NY' 
OM /PD: Randy McCarten 
APD: Kevin Rush 
MD: Tred Hulse 

KPEK/Albuquerque, NM' 
PD: Tony Marero 

KOZ/Anchorage, AK 
OM /PD: Tom Oakes 

KMXS/Anchorage, AK 
PD /MD: Roo I ennox 
APD: Joe Campbell 

WAYV/Atlantk City, NJ' 
PD: Paul Kelly 

KAMX/Austin, TX' 
PD /MD: Dusty Hayes 
APD: Carrie Benjamin 

KLLYBakersfeld, CA' 
0M /PD: E.J. Tyler 
API): Erik Fox 
MD: Dard Dawn 

WWMXBaIWnore, MD 
OM: Dave LaBrozn 
PD: Josh Medial, 

WMRVBingha nton, NY 
PD: Boh Taylor 

WBMXBoston, MA' 
PO: Jerry McKenna 
APD /M0: Mike Mullaney 

WI1HU /Bowling Green, KY 
PD /MD: Brooke Surnneis 

W SS/BuffaIo. NY' 
OM: Sue O'Neil 
PD: Brian Demay 
MD: Rob Lucas 

WCOOICape Cod, MA 
PD: Kevin Matthews 
APDi MD: Joseph Rossetti 

WLMUOj rlotte, NC' 
PD: Neal Sharpe 
APD: Anthony Michaels 
MD: Todd Haller 

WTMX/Chiupo, IL' 
PD: Mary Ellen Kachinske 
MD: Nikki Chuminattn 

WKRQ/Cincknafi, OH' 
OM /P0: Patti Marshall 
APO: Grover Collins 
MD: Brian Douglas 

WQALKkveland, OH' 
PD: Dave Papovic h 

MD: John Connor 

KVW/Colorado Springs, CO. 
PD: Chris Pickett 

WENS/Columbus, OH' 
PD: Jay Taylor 
MD: Sue Leighton 

KLTWCorpus Christi, TX' 
OM/PD: Bert Clark 

KOMX/DaNIs, TX' 
OM: Pat McMahan 
PD: RN O'Bryan 
MD: Lisa Thomas 

WDAQ/Darrhvy, CT 
PD: Chris Duggan 
APD/MD: Scott McDonnell 

WMMX/Dayton, OH' 
OM /PD: Jeff Stevens 
APD: Shaun Vincent 

KALC/Denrer,CO' 
PD: Dave Symonds 
APO /MO: Sam Hill 

KIMNIDenver, CO' 
PD: John Roberts 
APD /M0: Michael Gifford 

KSTZ/Ds Moines, IA' 
PD: Jim Schaefer 
MD: Jimmy Wright 

WDVO/Detrak, MI' 
PD: Byron "Ron" Darrell 
MD: Jesse Addy 

KBMX/Drdulh, MN 
PD: Corey Carter 

KSII/EI Paso, TX' 
OM: Courtney Nelson 
PD/MD: Justin Riley 

WBQB/Fredericksburg, VA 
OM /PD: Chris Carmichael 
MD: Crystal Presley 

KALZ/Freeno, CA' 
OM /PD: Paul Wilson 
APO: Laurie West 
MD: Danny Hill 

WINK/FL Myers, FL' 
PD: Chad Rufer 
APD: Dave Alexander 

24/7 NEWS ONLINE 

WAJI/Ft. Wayne, IN 
PD: Barb Richards 
MD: Marti Taylor 

WMEE/FL Wayne, IN 
OM /PD: Rob Kelley 
APD/MD: Dave Michaels 

WWI/Given Bay, WI' 
PD: Jimmy Clark 

WNWHagerstown, MD 
OM /PD: Rick Alexander 
MD: Jeff Roteman 

VINNK/ terrhblw9. PA' 
OM/PD: John O'Dea 
APO: Hollywood 
MO: Denny Logan 

WT KMMMEtrora, Cr 
OM/PD: Steve Salhany 
APO /MD: Jeannine Jersey 

KHMX/Hatston, TX' 
OM: Ken Charles 
PD: Vince Richards 
APD/MD: Keith Scott 

WZPL/Indiarvapolis, IN' 
OM /PD: Scott Sands 
APD: Kan Johll 
MD: Dave Decker 

KMXB/Las Yepes, NV' 
PD: Justin Chase 

WCDA/Lesk Qtan, KY' 
PD /MD: Chris Elliott 

WMXL/Lesington, KY' 
PD /MD: Dale O'Brian 

KURB/Llttle Rock, AR' 
OM /PD: Randy Cain 
APD /MD: Becky Rogers 

KYSR/LAS Angeles, CA' 
PD: Charese Fruge 
APD /MD: Deanne Saff ren 

WXMA/Ladsville, KY' 
PD: George Lindsey 
MD: Katrina Blair 

WMC/Memphis, TN' 
PD: I ance Ballante 
MD: Jill Bucco 

WKTUMilwaukee, WI' 
PD: Bob Walker 

WMYX/Milwaukee, WI' 
OM: Brian Kelly 
PD: Mike Nelson 

KSTP/Minneepolis, MN' 
PD: I eightun Peck 

APD /MD: Jill Roer, 

KOSOJModesto, CA' 
PD: Zac Davis 
APD: Jack Paper 

W ILK/Monmouth, NJ' 
OM /PD: Lou Russo 
APD/MD: Debbie Mazella 

KCDU/Monterey, CA' 
OM /PD: Kenny Allen 

WMJC/Nassau, NV' 
PD /MO: Jon Daniels 

WPU/New York. NY' 
OM: Tom Cuddy 
PD: Scott Shannon 
MD: Tony Mascaro 

WPTE/Nerloi, VA' 
PD: Barry Mckay 
MD: Heather Branch 

KYIS/Oklahoma City, OK' 
OM /PD:Chris Baker 
MD: Phil Inzinga 

WMXO/Olean, NY 
PD /MD: Aaron James 

KQKQ/Ornalo, NE' 
PD: Nevin Dane 
MD: Marissa 

KSRZJOmaha, NE' 
OM: Tom Land 
PD: J. Pat Miller 
MD: Jessica Doi 

WOMX/OrIa do, FL' 
PD: Jeff Cushman 
MD: Laura Francis 

KBBYIOsrwd, CA' 
APD /MD: Matt Michaels 

KFYV/Osnard, CA' 
OM /PD: Mark Elliott 
MD: Maverick 

KPSI/Palm Springs, CA 
PD: Connie Breeze 
MD: Bradley Ryan 

WXMWPeala, IL 
PD: Scott Seipel 

KMXP/Phoedl, AZ' 
OM: Alan Sledge 
PD: Ron Price 
MD: Allen Frey 

WZPT/Pfttsburgh, PA' 
OM /PO: Keith Clark 
APD: Jonny Hartwell 
MD: Scott Alexander 

WMGX/Portland, ME' 
OM: Chris Mar 
PD: Ranch Kirshbaum 
APD /MD: Ethan Minton 

KRSK/Portland, OR' 
PD: Jeff McHugh 
MD: Sheryl Stewart 

WBWZ/Poughkeepsie, NY 
PD: Aaron Davis 
MD: Jimi Jamm 

KLCA/Reno, NV' 
OM: Bill Schulz 
PD: Beej Bretz 
MD: Connie Wray 

KZZO/Sacram,nto, CA' 
OM: Byron Kennedy 
APD /MD: Shawn Cash 

KUDO/Salt Lake City, UT' 
OM /PD: Brian Michel 

KMYI/San Diego, CA' 
PD: Michael Hayes 
MD: Jen Sewell- Sorenson 

KIOI/San Francisco, CA' 
OM: Michael Martin 
PD: Stacy Cunningham 

KLLUSan Francisco, CA' 
PD: Chris Mays 
APD /MD: Jayn 

KEZR/San Jo,,, CA' 
PD: Dana Jang 
MD: Michael Martinez 

KRUZ/Salta Barbara. CA' 
PD: Todd Violette 

KMHX/Sa ta Rosa, CA 
PD: Danny Wright 

Sirius The Pulse/Satellite' 
PD: Jim Ryan 
MD: Heidi O'Brien 

XM Flight 26/Satellite' 
OM /PD: Mike Abrams 

KPLZ/Seattle, WA' 
PO: Kent Phillips 
APD: Leonard Barokas 
MD: Alise Hashimoto 

KCDA/Spakane, WA' 
OM: Robert Harder 
PD: Scott Shannon 

MD/Spokane, WA' 
OM /PD: Ken Hopkins 
APD /MD: Paul "Patch" Adams 

KYKY/St. Louis. MO' 
PD: Mark Edwards 
MD: Jen Myers 

WQKX/SEwdawy, PA 
PD: Drew Kelly 
MD: Rob Senter 

WBOW/Terre Haute, IN 
OM /PD: Chris Carter 

WWWMRoledo, OH' 
PD: Kirk Patrick 

KLZR/Tapeka, KS' 
PD: Jon Thomas 
MD: Bobby Rock 

KZPTRucson, AZ' 
OM: Darla Thomas 
APD /MD: Leslie Lois 

KIRK/Waco. TX 
OM: Tom Barfield 
PD /MD: Dustin Drew 
APD: Beth Richards 

WRQX/Washington, DC' 
OM /PD: Kenny King 
MD: Carol Parker 

WRMF/West Palm Beach, FL' 
PD: Bob Neumann 
APD /MD: Amy Navarro 

KNIN/Wkhita Falls, TX 
OM: Chris Walters 
PD: Liz Ryan 

KFBZ/Wkhita, KS' 
PD: 11 Morgan 

WINC/Winchester, VA 
OM /PD: Jeff Adams 
APD /MD: Paula Kidwell 

WXLO/Worcester, MA' 
OM /PD: Jay Beau Jones 
APD /MD: Mary Knight 
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SMOOTH JAZZ 

Turning the tables with KJCD /Denver PD Michael Fischer 

Role Reversal 

Carol Archer 
CArcher@RadloandRacorde.com 

ichael Fishers conuucnts appeared in my first smooth jazz col- 

umn in 1994, when he was APD /MD for WNUA /Chicago. 

Now PD at Lincoln Financial Media smooth jazz KJCD/ 
Demstr. Fischer has appeared in countless other columns among 

the almost 7111 I have written for IC &I( since then. 

Fischer recently suggested a novel idea: turning the tables 

around and having hint interview me. He explains, "21107 marks die 21úh anniver- 

sary for several key smooth jazz radio stations and for 13 of those years. Cavil has 

been in the trenches championing the format through in peaks and valleys. At the 

end of the dm; she has reported key issues involving sales. progr - g, new tech - 

nology and label relations. But have you ever wondered what makes this litmer radio 

programmer promotions diva, humanitarian and journalist uniquely qualified to give 

us a contemporary view of the smooth jazz format?" 

At the risk of inviting accusations ofself- indulgence. I humbly accepted Fischers 

interview offer. 

How long have you been in the industry? 

I dropped out of college in 1965 to get into the business. My first job was as 

the sinus buyer for a great Bay Area independent record distributor. HR Basford, 

with lines like A&M. Motown, CTI. Scepter. Roulette. Bang and Uni, labels that l.,rne 

us many songs that an smooth jazz gold today. Purchasing. like sales, was important 

to profit margins, so to get the right deal at the best price a buyer needed a strong 

Knee of what records wen: hits. 

So you began to develop your ear as a singles buyer. In 2007 the world is back to buy- 

ing singles again, except they're digital. 

The business morel is transformed today. but I had an ear and used it professionally 

for the first time as a buyer. Then. in 1967.1 was fortunate to become MD for top 

40 "Bans Radio' KFRC -AM /San Francisco for about five years. It was a glorious 

and extravagant tine in radio and the pop music scene. It was all about breaking 

records: the race to be first was thrilling. We'd practically lock ourselves in the booth 

with acetates. heard Led Zeppelin's "Whole Lotta Love on flu' boss's mnassiva Altec- 

L : g speakers. and I haven't been right since. 

The excitement came from hearing fresh, new music and using the radio as a vehicle to 

expose it in a great city at a great time. What were some of KFRC's biggest promotions? 

Before the Summer of Love. which was 411 years ago, if you can believe it. we poe tint - 

ed an outdoor concert on Mount Tamalpais with JefFenon Airplane and the Byrd . W 
ran Bill Drake's amazing rxkumentary"The I liston of Rock & Roll :' Unfortunately. 

we were also involved with Altamont. But the best promotion was innovated by raw 

second PD at KFRC, Ted Atkins: Chrisnnas Wish. We got thousands of letters. tnan 

which wisó s were chosen to grant live on the air. It was the first of is kind. 

They were about music and community service, still two key factors in building a radio 

station, 40 years later. You were a tastemaker with ears. What did you do next? 

I was in line. and, following an altercation with KFRC's next PD. Paul Drew, whose 

nickname in the industry was "Rommel," I went to Europe with my loom -to -be first 

husband. Eventually we moved to L.A., where I became MD at KIIS -AM until 

Gannett bought the station a couple of years later and tired everyone and Gannett's 
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'Before the 
Summer of 
Love, which 
was 40 
years ago, if 
you can 
believe it, 
we 
presented 
an outdoor 
concert on 
Mount 
Tamalpais 
with 
Jefferson 
Airplane and 
the Byrds.' 

-Carol Archer 

FM KKDJ became MIS -FM. My skin wasn't thick enough to 

coati in radio. 

I started my own independent A(: promotion company at a 

time when no one paid attention to that fixmat. It was an excit- 
ing time in A(:. which had great ratings but an aging audience- 
sound fi liar? AC was migrating from MOIL on AM to umte- 

thing hipper. with singer /songwriters and jazz in die mix. on FM. 

Coincidentally. I promoteal Earl Klugh. Al Jarreau. and at one 

point I handled national promotion for George Winston: label, 

Dancing Cat Records -all sorts of projects that would later 

inform my work in smooth jazz. 

For a few years in the mid -1111s I left to work in the I -IIV -AIDS 

community but returned to get into smooth jazz with Henn Marx 

at Sin -Drone Records, below Ilk&R pnsidcnt /publishers Erica 

Farber hind me as R.& 's first smooth jazz editor in June f994. 

You entered this format when it was in its infancy, when it was still 

called "music for a new age" on WNUA. What are some of the most 

moving highlights for you? 

Of literally innumerable epiphanies l'se had in s tooth jazz. several 

stand out: in 1994. calling smooth jam stations to explain that RRR's 
system could accept only 199 currents, so they'd have to svi si their 

top 199 to nponi; in 1995. sitting stunned with KIFM /San Diego 

PD Mike Vasquez. lien- KEZL /Fresno PI), during KIFM's huge 

anniversary bash. seeing Chris Ikxti live for the first tine: follxving 
9 -11, KI'W V /Los Angeles' fire Wive of Itace benefit: and the first 

Baud cast Archirrmte Mix -Masce test I attendant. which eras 

mind -blaring for someone who used lot instinct in radio and no 

research except phones and 10C:11 'word sales. 

There was that same sense of discovery in early smooth jazz, like in 

the top 40 days. You've worked in three or four phases of the indus- 

try. If you programmed smooth jazz today, what would you say about 

the mission to your airstaff and sales department? 

I'd invoke previous wisdonc"Feel the -.sell the feeling:' 
I'm concerned about the inability to recognize the need for change 

in smooth jazz. 

1, taw, think we could use more independent thinking. and l'nt 
optimistic about smooth jazz. R'-R 
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SMOOTH JAZZ 

P. PAUL BROWN 

THIS WEEK, IS MOST 
ADDED WITH THE 

RHYTHM METHOD" 
(20 -17, UP 38). 
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SMOOTH JAZZ REPORTERS 
WJ2Z/Atkrlta, GM ON* 

%PI?: 

KHJZ/HNNNEL TX* KSBR/Los Angeles, CA 
PD/MD: Dave Kosh films PD: Maxine Todd OM /PO: Terry Wedel 

MD: Skip Porter APD /MD: Greg Morgan MD: Vienna Yip 
WEAA/Baltknom, MO 
PD: Sandi Marla y KJCD/Denyer,CO KPVU/Houstan, TX KT W V/Los Angeles, CA 
APD /MD: Marcellus "Bassman" PD /MD: Michael Fischer PD: Wayne Turner PD: Paul Goldstein 
Shepard APD /M0: Ricci Filiar 

WVMV/Detroit, MI. WWI/Indianapolis, IN 
WSMJ/BaKkr1Ne, MD* OM /PD: Som Sleeker OM /PD: Carl Frye WGRV/Melboume, FL 
PD /MD: Lon Lewis MD: Sandy Kovac h OM: C.J. Sampson 

WJSUJarksaewille, FL* PD /MD: Randy Bennett 
WYSWBkrFdrlghen4 AL WZJZ/FL Myers. FL OM /PD: Joel Widdows 
OM /PD: Andy Parrish MD: Raidi Bachman WLVE/Mkmi, FL* 

KAIJ/Jrlkrson City, MO OM /PD: Rich McMillan 
WNUA/C1 ago, IL WSBZ/Ft. Walton Beach. FL PD/MD: Dan Turner 
OM /PD: Darren Davis PD: Mark Carter Wes, WI 
MD: Rick O'Dell MD: Mark Edwards KOAS/Las Vegas, NV* PD: Stan Atkinson 

PD: Samantha Pascual 

YINWVICkrela d OW WSJWMNrisburg, PA. MD: Lynn Briggs KRVR/Modesto, CA' 
OM/PD: Bernie Kimble OM: Tom Shannon OM /MD: Doug Wulff 

PD /MD: Paul Scott KUAWUttle Rock, AR PD: James Bryan 
WJIA/Cok.r*us. OH' PD/MD: Michael Nellums 
PD /MD: Bill Harman WQTQIHartlord. CT 

PD/MD: Stewart Stone 
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WAS/Montgomery, AL 
OM: Candy Capel 
MD: Jay Hokey 

WQCD/New York, NY* 
PD: Blake Lawrence 
MD: Carolyn Bednarski 

WHOV/NorfoA, VA 
pa Kevin "The Moose' Anderson 

WLOQ/Orlando, FL* 
PD /MD: Br Pan Morgan 

KYOT /Phoenk,AZ 
P0: Smokey Rivers 
APD /MD: Angie Handy 

KUZ/Poetland, OR* 
OM /PD: Tony Coles 

KJZS/Reno,NV 
PD: Jay Davis 

MI/Sacramento. CM 
PD /MD: Lee Hansen 

KBZNISaIt Lake City. UT* 
OM /PD: Dan Jessop 

KIFM/San Diego, CA. 
PD: Mike Vasque/ 
APD: J. Wiedenhelmer 
MD: Kelly Cole 

KKSF/Sn Fr.nckco. CA 
PD /MD: Ken Jones 

KJZY/SMMI Rosa, CA 
PD: Gordon Zlot 
APD /MD: Rob Singleton 

OMX Jazz Vocal Ekld/SEtrNte 
PD/MD: Rochelle Matthews 

DUX Smooth Jazz/Satellite 
PD /MD: Rochelle Matthews 

JoINS 
OM. /PD: Steve Hibbard 
APD /MD:I aune Cobb 

Music Chola Smooth 
Jan/Satellite 
APD: Will Kinnally 

Sirius Jazz Cale/Satellite 
PO: Shirley Maldonado 
MD: RKk Laboy 

XII Wes 
PD /MD: Shirlitta Colon 

KWJVSeattle, WA. 
PD: Carol Handley 

MD: Dianna Rose 

KCOZ/Sprirgeeld. MO 
OM: Jae Jones 
PD /MD: Jarrett Grogan 

WW1/Tanya, FL 
PD: Ross Block 
MD: Kathy Curtis 

WJZW/Washinymn, DC 
OM/ PD: Kenny King 
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Programmers share their pre -book station tuneup tips 

Spring Survey 
Prep Checklists 

Mike Boyle 
MEloyle@RadloandRecords.com 

lose your eyes and hear the drumbeats getting closer and loud - 
cr.They signal the approaching, all- important springArbitron 
ratings survey period, which runs April 5-June 27. So, are 

you ready? Have you thought of everything that needs to be 

done to tidy up your ship(s)? To help you and your staff 
prepare, R &R reached out to a handful of successful program- 

mers for their pre -book station tuneup tips. 

Hearst active rock 

WIYY /Baltimore PD 

Dave Hill 

If you're going to 

tweak music. 

now's the tunic to do 
it. If there's anything 
that's been floating 
around for a year -and- 
a -half in your prover 

recurrents, it might be 

time to push it to a 

gold category 
Don't book too many promotions. but book 

the right oncs.Take on a couple of promotions - 
really big output ideas that can build come and 

TSL -but don't overcommit to the sales depart - 

ment.Thc last thing you want is to be stuck at a 

bar on the outskirts of town when a major con- 

cert is fining on because yon conunitted very 

early ill the season to doing a bar promotion. 
Get vacations out of the way. Make sure all 

DJs vacations are done in the winter and the 

summer. Don't ever let them pop up during the 

spring or t:dl books.You want your starting play- 

ers on the field during the fall and. most defi- 
nitely: the spring. 

Nose's the time to make any changes in imag- 

ing. If you're going to change your positioning 
sutenunt or any station imaging. do it notst not 

in the middle of the book. Midcurrent is not the 

to change d. 

Last but not least. make sure the fridge is 

stocked full of beer, because you never know 
when it's going to he a long Friday. 

IY 
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Clear Channel 

regional VP of 
programming Brad 

Hardin 
Make sure your 

Selector is in order. 

Refresh the imag- 
ing. Is it speaking to 
your listeners? 

The most impor- 
tant thing you can do 

is get out of the sta- 

tion and listen to it just like the listeners do. 
A lot of times the things you think are com- 
ing out of the speakers aren't. I do this in all 

my markets. and its helped me tremendously 
in terns of being objective. I tell my PDs to 
do it as much as they can. 

Last but not least, do something fun with 
the staff before the book starts to help every- 
one become energized. 

Hardin 

Greater Media rock 

W DHA /Morristown, 
N.J., PD Tony Paige 

Review the music 
with a finetoothed 
comb.Are you h' g 

your target with the 
music? Are all 

songs- especially 
currents -getting the 

correct amount of 
spins? To keep the 
station sounding fresh. I'll "platoon" a portion 

Pa* 

'Do 
something 
fun with the 
staff before 
the book 
starts, to 
help 
everyone 
become 
energized.' 

-Brad Hardin 

of 'I)H A's . In other words. I rest soh ne 

songs and add sonie new ones.This is especial- 
ly important prior to the spring hook. 

We also conduct a listener advisory board 

at the radio station to get a feel for what is on 

the listener's mind. To help us stay on track, 
we'll gather inficmation by testing music, pro- 
motions and various aspects of programming 
with our advisory board. 

Get your DJs out to meet the listeners. Let 

them put a face with a name and make a per- 
sonal connection with their audience. Spring 
is conning, and people will start to spend 

time outdoors. We want to he uut with them 
By living the lifestyle of the listener and mak- 
ing on -air references, a connection is made 

that an il'od can't develop. What happens be- 

tween the music is just as important as the 

music you play. RR 

The Consultant's Viewpoint 

Dave Lange, McVay Media VP 

Set goals. Before you create a 

plan you need to pick the right 

tools. Consider the following 

measuring sticks: 
TSL or cume: Do you need to 

get the audience you have to lis- 

ten more, or do you need to build 

more cume? Cume usually means 

outside marketing and getting 

noticed in the mar- 

ketplace to build 
more brand aware- 

ness. Extending TSL 

is more of an on -air 

issue, where music 

consistency, playing 

the hits more often, 

extending listening 

through stopsets 
and keeping the sta- 

tion exciting are the 

key tools. 

Competition: What are they 

attacking you with- morning 
show, new music tricks, contest- 

ing, hitting the streets or outside 

marketing? Review their music 

with a full Nielsen BDS or other 

monitoring system breakdown. 

You may need to build a bigger 

defense into your plan. 

Community opportunities: Are 

there any events or promotions 

that can make you really stand out? 

Review your hot ZIPs: Are there 

new areas you need to cover? Are 

there areas where the competition 

is winning? 

Imaging: Are you using every 

opportunity around the records to 

build the brand, recycle, maximize 

your music position and make 

your promotions and events 

stand out? Is the creative fresh 

and topical? 

Research: If you have a recent 

music test or online data, re -sort 
the library. Review the perceptu- 

al if you have one. If not, take a 

look at your recent listener advi- 
sory board meetings with the 

audience. If you 

don't do them, 

start them up. 

Above all, listen 

carefully before you 

plan. Get away for a 

full day -no calls, 

e -mail or other dis- 

tractions -and lis- 

ten. It's best to do it 

like a consultant 

does from a hotel 

room. Monitor the market and 

your station with as much detail 

as possible. Also, be objective. 

Imagine you are a listener and 

pick apart your product as well as 

the competitors. 
In many companies, program- 

mers tackle multiple stations or 

even branch out to other mar- 

kets. All these steps to make 

each station a winner take time 
and the ability to focus on one 

product at a time. Budget your 

time and allow for two to three 

days for each station you work 

with to go through all the steps. 
Yes, it takes a lot of time and 

effort, but that's the price of 
winning. RJ? 
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It's time for deeper insights. 
It's time to make better decisions. 

It's time to call Coleman. 
919 571 0000 

NM M.Culcntzn) I n,ikht,.c(un 

70 

11d TITLE 
ARTIST 

NIELSEN BDS ß HITPREDICTOR 
CERTIFICATIONS STATUS 

MIPRINT / PROMOTION LABEL 

1 16 MRI 
TOBOAYSONKE 

STARLIGHT 
MISE 

SNOW ((NW OH)) 
REDNOT COLI PEPPERS 

FROM YESTERDAY 

NO. 1(.2 WKS) 

Q 
WARNER BROS. 

* 
WARNER BROS. 

30 SECONDS TO MARS IMMONTAUVIRGIN 

FAMOUS LAST WORDS LY 
MY CHEMICAL ROMANCE REPRISE 

FACE DOWN $f 
THE RED JI MPSUT APPARATUS VIRCNI 

DASHBOARD Lef 
MODE ST MOUSE EPIC 

THIS AIN'T A SCENE. IT'S AN ARMS RACE L4j 
FALI OUT BOY TULL FO RV RAW PI/ISLAND/ANC 

READ MY MIND 
THE KILLERS ISLAND/DAG 

PLAYS AUDIENCE 
TW /. MLUOI6 RANK 

1772 .3 

1558 

1601 

1560 

Elio 

140 

V82 

ED4 

lm 

.13 

.137 

14 

60 

K 
d4 

A 
'51 

6.97D 2 

7.090 

5.632 

5343 

6305 

5.587 

512 

52137 

5396 

1 

S 

7 

3 

6 

11 

4 

e 
31EINVALBB AaPOYYEA/L10STBICREASEDPLAISREÓrAEEO * nee e697 S.12d 1D T/EIEONMBS WRB¡Al1BOOPE 

MEATH 
BREAKING BENIAMIN 

-01G 
INCUBUS 

PRAYER OF THE REFUGEE 
RISE AGAINST 

FOREVER 
PAPA ROACH 

WELCOME TO THE BLACK PARADE 
MY CHEMICAL ROMANCE 

ANNA -MOLLY 
INCUBUS 

PHANTOM LM B 
T1191115 

7181.1111 4 WELL ENOUGH ALONE 
MOUE 

21 7 LAZY EYE 
SEVERStNPICRAS 

7 

9 

3 

A 

3 

s 

20 

AIRPOWER 

AIRPOWER 

EL TONAL /METH 

REPRISE 

A 
IMMORTAL/EPIC 

SWAMI 

(E54 

106 

1015 

1031 

1047 

1041 

920 

6S 

39 

3.699 

4.221 

3.647 

3350 

4387 

5161 

1784 

14 

839 467 2.664 20 

oA110.1N 793 93 UN 18 

THROUGH GLASS 
STONE SOUR 

ITS NOT OVER 
D UKMTRV 

THOM nA MI LOVE 
BECK 

SLLYWORLD 
STONE SONS 

NAIV[ 
DOOM 
DOMES 
SAOSN 

LADIES & GENTLEMEN 
SALIVA 

YOU'RE ALL I HAVE 
SNOW PATR R 

RUBY 
KAISERCNIEFS 

FREAK ON A LEASH (UNPLUGGED) 
KORN FEATURING AMY I FE 

E VERYTHING 
R 

I STILL REMEMBER 
BLOC PARTY 

FULLY LUVE 
FLYLEAF 

ALL THE SAME 
SKIT PUPPIES 

LIAR (IT TAXES ONE TO KNOW ONE) 
TAKING BACK SUNDAY 

PARALYZER 
FINGERELEVEN 

ROADRUNNER 

: : * 
RCA/RA(. 

INTERSEOPE 

ROADRUNNER 

14J 
ASTRALN4RKS 

CAPITBL 

ISLANO/ID1MG 

IgLY00R/A6AA/NTERXOPE 

B-UNgUENNIYERSAL MOTOWN 

VFRON 

ELEVEN SEVE WATLANT(MVA 

V(F/ATLANT( 

Q 
OCTONF/l/MAG 

MON 

WARNER BROS. 

WIND -UP 

JANE FONDA 
MICKEY AVALON MYYMCF/INTERSEOPF 

HANG ME UP TO DRY 
COLD WAR KIDS DOWNTOWN/AO ANTICA AVA 

ALL THESE THINGS I HATE (REVOLVE AROUND ME) 
BUT LEI FOR MY VALENTINE JIVE /ZOLABA 

WOLF LIKE ME 
TVCN THE RADIO 

TEN THOUSAND FISTS 
DISTURBED 

INTFRSFCIPE 

REPRISE 

745 

701 

638 

614 

576 

S29 

49e 

AN 

4ee 

463 

477 

47S 

425 

46 

361 

377 

364 

360 

329 

285 

279 

-124 

e8 

.2/y 

.4 

.31 

-31 

9 
.63 

.Zs 

46 

.47 

.31 

47 

.3S 

2.e6 

tees 

11E7 

1.599 

1678 

1380 

UO7 

1.199 

1349 

1127 

1/432 

1246 

2.095 

1.020 

1.670 

0.943 

0.9E 

1.003 

0.807 

19 

22 

23 

27 

24 

33 

_37 

28 

35 

29 

25 

30 

34 

21 

31 

26 

32 

MOST ADDED 

TITLE NEW 
STATIONS AIMS/LAOS 

NVNLN 14 I. W NOW 
003THINCANTERSCOPE) 
KEOL KFTE. EMIL KUCD, Siir Aa 
Nakao. WOYL WMB. WAX. WaA1R. MLRS 
WPEE, WIKIL WF>)L WXM 

THE MISSING PRAM 9 
AR 
(TINY EYK/MTERSOOPq 
KCXX. KERL MOD KIpX. KaEL TOOK 
WAVE WCYY.WRWK 

KEEP THE CAR RUNNING 6 
The Atoka PEIN 

MDIGE) 
MDT. lUEE. KINK, MOIL SM. AI N.. 
VFW 

WELL ENOUGH ALONE 4 
Omni 
(EPK) 
WW1. MERL W WCIX WXOR 

LAZY EYE 3 

(OMNLEROMO) 
KEEL KUM WPM 

SRLYWORLD 3 
lLa. Seer 
UKLAOMa1B0 

LADIES R GENTLEMEN 3 
Savo 

KOGE W WDC 

FREAK ON A LEASH 
(UNPLUGGED) 3 
Won Fiel Aa y Loy 
IVIRGINQ 
KFTE, WDYL WXNR 

PARALYZER 
Raper EYWn 
(Wa0UP) 
MIX. WOOL WSWD 

SAY THIS SOONER 
(NO ONE WILL SEE THINGS 
T11E WAY 1 DO). 
mA Mwern. 
MGM 
WAR. WCYY. WHRL 

3 

3 

ADDED AT... 

KBZT 
San Oleo. CA 

ft'k 
PO: Garen M4hak 
MD: Mike Hdwan 
Aówt kWvnad i.101.10 
The Staesee. My W DI Fen 1 

The AWe Rn. Keg TT. Fr ta.s O 
M..dar. Clop OF EYáIKOL O 

www.RaclioandRecords.com 

A91i/LAa 
FaELT/ 
RHO. Spkae. 
TcIRF/WAgNFR RINK 1 

NEW AND ACTIVE 
PLAYS 
/GAM 

27U34 

TITLE 
ARTIST / LABEL 

THE OLDER I GET 
SMaM 
(SRrW NT /ATI ANTE/, AVA, 

PLAYS 
/GAM 

179/52 

TOTAL STATIONS: 

BETTER THAN ME 
Mew 
(UNIVERSAL REPUBLIC) 

TOTAL STATIONS: 

20 

245/14 

19 

THE MISSING FRAME 234/66 
An 
(TINY EVIUINTERSCOPE) 
TOTAL STATIONS: 29 

SAY THIS SOONER (NO ONE WILL 
SEE THINGS THE 
WAY I DO). 221/21 
The Ahwmt. 
(TOOTH S NAIUVIRGIN) 
TOTAL $TATIOS: 

TELL ME 
daPPi9 ON/ABM 
(OC TONE ) 

TOTAL STATIONS: 

26 

184/4 

TOTAL STATIONS: K 
JAMBI 172/15 
Tool 
(TOOL DISSECTIONAL/VOLCAN02OMBA) 

TOTAL STATIONS: 24 

THE RIVER 144/11 
Good Chrl.le Featuring M. Shadows And 
SYrr_.M_ GMes 
(DAYLIGHT /EPIC) 

TOTAL STATIONS: 

PUNKROCKER 
Tddybean FootorIng 100V PM 
(BIG BEAT /ATLANTIC) 

TOTAL STATIONS: 

FALLS APART 
Heat 
(CAPITOL) 
TOTAL STATIONS: 

MOST 
INCREASED 

PLAYS 

+697 

+94 

+93 

+88 

* SURVIVALISM 
Mike Inch Iles (NoLloNneeneNN) 
KID( .25LXLE:0 Z KXRK.251 WXISA .24 WUYL ZS 
KIM .22. MR .22 KOTE .20. WenJ .70. WRY.% 09 

FOREVER 
Papa Roach (EI >àrw/aTNn) 
KX1E.A Wl(Ef..11 KNXX .10, WSW) .R KTBZ .AL WBR 
.S KROK .A YANG .7. WZ1D W. WM .5 

LAZY EVE 
SIIYMSun Pickups (d.ge..rn 
WM(4w)®G Q. KMW2.9, KR2Q .a WROX .7. WHIG W 
K.E a MINT Oh POO S WNW .5 

* ITS NOT OVER 
Dwohtry (RCNIWAG) 
WZA Ti WM 44, WON .w WAIFS 41 WOVE 10. KrXX 

A WC CL A KR2Q.6. WOMI .I WEID.4 

* PHANTOM LIMB 
The Shits (Sub Pop) 
KOKA .Z KR.A .2. KXR( K IIAGN .9. WEITZ .fa VASCO 

.5. KRZQ WSLN.S KPRR w. WPM W 

FOR WEEK ENDING FEBRUARY 25. 2007 
LEGEND. See legend to charts in charts snt.on /or rules and symbol erplanalions. 
71 aMnaie and 26 Canada rock stations are elechascaAy rrnNNred by Nielsen Broadcast Data 
Sydens 24 hours a dry. 7 days a week. O 2007 Nelsen Business Medi. Ire. 
Al Aphis reserved. 
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AWED AT... 

WJJO 
PR RSMY 11Y 0 14. SAlta. 

NYMd HMG SrnNINL9 
AarY W Allluv. FAMw FWr.0 
Mamas.. So* SvNa 0 

MP MORE STATIONS GO 10 

1111E NEW 
MOW /LA35 fTATIOIW 

S16MVAElEM 16 
NIwNdNON 
0/OI11fINIRO0311q 
KM KpE,101I9, N$. AlAM KRAM 
MILa KNRVNM. WOR WHAA AWUT, 
WM/ YAWN. WM. WIOZ 

YOU WOULDN'T KNOW 7 
Helm& 

EOZ, KNOL E1G KLPIL W OR. W RLL 
WIT% 

SPINS MGM 7 
AsTDIA em 

NOR WAS CLAM 1S1C 9SS 0E1NIr. 
MME WEED 

nu ECSTASY 060003 6 
MN-N 

KKNOL&MM KAM MY% WHIP 

A01 WSA90 6 
YYOOnY 
M0AOI9/S0 
110E, MAL WOW WIIOL W N9L KM SNb 

TRE 
ARTIST / LACTIC 

ELECTRIC WORRY 
Ord 
(SMOMRART) 
11704.114110145 M 

NEW AND ACTIVE 
PLAYS TRE 
/LAN ANDS', LABEL 

147/41 SAVE ME 
Nee* 
[WOO.) 
TOTAL STATDNO 

THE FIGHT m/o 
14N Oa. C. 
(TOOTH 6 NALPMR) 
TOTAL STATIONS: 11 

SIOE OF A BULLET 108135 

AOMRNERI 
TOTAL STATIONS: 7 

FUNERAL FOR YESTERDAY 101ß 
ANA. 
(MENOVNGAMX Or I WMIY2APO IM) 
TOTAL STATION. - D 

PLAYS 
/GAIN 

59/9 

7 

HOMECOMING QUEEN 57/2 

IOTAESULNPII&K) 
TOTAL STAItlId 3 

FIGHT LIKE THIS 50/5 
anta OP. 
(SRfiNOCOLUMMA) 
TOTAL STATIONS: 7 

30/30-ISO 
1NSSv 
(ROAOMAIEN) 
TOTAL SWANS 

HEAR ME NOW 64/12 BETTER 
Nwiq Nmew Guns N Rat.. 
(SILENT MAJORITY) (NTERSCOPE) 
TOTAL STANOM 8 TOTAL STATOR 

MOST 
INCREASED 

PLAYS 

OOF111MTINAN YOU 4 
011144 
OMEN SEWN) 
I0116WE115 W11151VNNI 

SWEET /AMMO! 

MAC. 1NLRORNe 114. WHO 

4 
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1 FLE 
ARTIST 

t M LADIES & GENTLEMEN 
IIISYM 

1i 

13 

7 

4 

11 

1 

6 

7 

17 7 

CERTIFICATIONS PUYS AWOKE 
%PRINT / PROMOTION LABEL 11111 .1. MUMS RAMI 

NO. 1[3WKS) E73 .34 5.766 2 MAMMA 
PAM 
NM OATS CAKE 

II 1ATN 
AMLFMYW 
f0I6w01N3 

MINIM 
Ol®W01 

TSITNOIS9EM/SEf 
ONN1® 
II'SNOTOIIw 
MUMMY 

FOM11w 

WELNDIIONALONE 
MILLE 
MEIImEYOm 
NNWOMENNN 
PROM YoIMM 
SISfaR10N1M 
YMO 
FOOL. 

p1111MM 

1111101' m 
V 

6 

NV C19SE 
MLSMITHEMMA 

DRIVEN 

[REVOLVE 411019M1113 AMPOMCE 
NE/QY 

TOOOSSEETgIYIhIICMO'lOLOA 

ROADNIMER 

SEYFI016T TNIDSMSYWM 

b 4 FREAK ON LEASH (UNPLUGGED) 
123NNARENLMNI6 

STTIEOUGN 
GLARE 

OE SOP 

PARALYZER 
MGR ELEVEN 

D IG 
M1805 

HOW LONG 
ENOER 

n STAID UP 
LT .TUNIS 

38 2 SEWVIVALSM MOST MIMI0 PLAYSIIIDSE 40010 
MENOENYS RTIPc WRRNEF 

2 YOU WOIROMT KNOW 
N RLTNE EPC 

3 /1TT011EIINIS 
Nr401 ONYTRSM NAINr 

I0IGRNEIE 

FAMOUS LAST W01106 
YYCMYEAL HOMME 1095E 

SEHE 

MwaNtYL 

I- INIUMR 

TEL ME n WOWMMYUWT 

THE ECSTASY OF GOLD 
METUUf 

11.000 S THICKER TNMN3-1w 
BLACKLY. SWAT! 

STATM 
E COLONY OF 0110111111 

THE MING 
TRNLM 

MATE INTONE 
RED 

E 
MAW MI 
MS 013E1 1 CET 
SKILLET 

12 
THE WHITE UNICORN 
WM HOMER 

5 FACE DOWN 
TM RED NNW APPARATUS 

DIFFERENT THAN YOU 
DAMES 

MAYER OF THE REFUGEE 
UWE MASST 

REPRISE 

REIAPSOREPROE 

RDIPBAEER 

ESSENWURF 

WINDUP 

ARNNOATUPOrrtNA 

HOOBIANNTERMON 

WREN 

RFYTM AYE). 

¢FEIN 

130 

1477 

>m 

COD 

N73 

IOW 

1060 

960 

10 

710 

746 

. 
.51 

.21 

.M 

.60 

.36 

.22 

134 

.36 

.24 

.61 

5735 

1@ 

4465 

dins 

4241 

4.0'73 

3.001 

3.019 

1796 

2.15 

2.407 

1.975 

739 71 1.451 

657 -17 2.657 

1 

3 

4 

6 

5 

7 

10 

9 

a 

O 

15 

20 

n 

.47 1371 26 

561 .99 UPI 

360 

MO 

307 

496 

467 

56 

.96 

-3N 

.2 

2.447 

1.461 

1.303 

LSO 

1439 

466 .299 Iah 

.201 

.49 

.64 

.25 

420 

-29 

.149 

-36 

-4 

.62 

47 

466 

407 

ffi 

336 

V2 

al 
i31 

241 

229 

203 

1m 

164 

164 

159 

148 

148 

.23 

54 

.7 

.59 

.9 

1225 

0992 

0336 

11355 

1272 

0202 

0.810 

0.370 

0406 

0330 

0431 

0246 

0.320 

03- 
0740 

0315 

12 

21 

23 

E 

22 

17 

35 

27 

26 

32 

2< 

30 

29 

40 

39 

35 

33 

37 

+299 

+201 

+149 

+120 

+99 

42/0 

6 

39/39 

SURVIVALISM 
Nine Inch Neils mattneRSN.r) 
K NAB.ffiSK% .19,NOMK6w- OM.5 
KL06KNa.T10001 Y. KM0.6LfU U 

YOU WOULDN'T KNOW 
HAM A Pm) 
100.11 ICIM .M n AO. R K K A .0 Noe .D 
WYED.7. WOO At R®I .S SNSS.R KN04 

DESTROYER 
Static-5 (Rom.) 
WmE.M 90E.$ WIM.$ Wr®.R KXXN.% 
W KW E.N MO.S W EO910g 4 KTEL 1 

THE ECSTASY OF COLD 
MFeaNu (5AgONdaN 
K AB 0 X0144 W KP M KATT .155OL .M 
KDN4510EN42Y M eAWY ®6IwaS.5 

FREAK ON A LEASH 
(UNPLUGGED) 
K ern Featuring Amy die (V.Y.) 
NUB .21 MAR .A WY ®4L NOW 41 KCT .7. 

OUT .1 ME .4 WNY.4 LWSPK1465.3 

14 

ED. WEEK ENDING FEBRUARY 25. 2007 
EGANO. Se .1 4 to char,, ,n charts atton for .uva. and ,Y...,.Panca,,. 
50 anneal statu are elrtt.lA/IY mdaed by Nelsen Entrust Data Sa+Eem, 24 
NN, a day. 7 day arai. E 2007 Not. Bn.s Meda w. Al ,*I. ,e- erred. 

music scheduling 
reinvented 

Advantage 
Cross- Station Protection #9 

GSelector's cross -station protection resolves song conflicts automatically and guarantees 
that none of your stations in the same market play the same song simultaneously. 
GSelector knows what's on al your stations because it uses one library. - - - www gselectoroom 
MOIL 9 KS 

.. .. r.a..ed G .Im. r 
. / RCS ..aO PPS6...r.PSryKnaMSb'SSRIO 

r 
00. 
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2 

FOREVER 
iy1RA ROACH 

+n ANNA -MOLLY 
INCUBUS 

WELL ENOUGH ALONE 
CIEVFI I F 

GOODBYE 
ARMY OF ANYONE 

STAND UP 
AT 

IF EVERYONE CARED 
NICNELBACK 

TEN THOUSAND FISTS 
DISTURBED 

ESIYELATTDNS AN LAVE 

INC 
MMUS 

B ETTER THAN ME 
MINCER 

F EAK ON A LEASH (UNPLUGGED) 
KORN F [ATtw*FG AMY LIT 

SIDE OF A BULLET 
MCKELBACK 

PARALYZER 
FIILR ELEVEN 

TIE ECSTASY OF GOLD 
METALLKA 

HEU. AND HIGH WATER 
BLACK STONE CHERRY 

EL TONAL/CLFFEN 

.AmRTAL/EPK 

EPIC 

FIRM 

ATLANTIC 

ROADRUNNER 

REPRISE 

NTERSCOPEJENC 

IIYORTAL/EPE 

UNIVERSAL RPM( 

VIRGIN 

ROADRUNNER 

WPO-UP 

SONY CLASSAAL 

IN DE CAOTROADNIMER 

4 

0SO4 6 

1 

.B 0304 10 

.5 0.75 8 

9 

1 IOW S 

2 D 0.6E5 12 

6 0.647 D 

-2 0303 5 

.2 2613 S 

-22 0364 14 

9 0.4315 17 

49 0.305 19 

OAS 1S 

0.252 21 

0]99 25 

0.486 S 

-4 0.232 23 

49 OM 28 

Qm 20 

0.249 22 

223 

52 

194 

191 

195 

194 

S6 

140 

139 

127 

121 

105 

103 

ER 

68 

67 

60 

ss 

s6 

56 

49 

.39 0.708 

.24 

-21 

.10 

.31 

3 

3 ó77s -76 

.2 

a 

40 

8221 24 

0.046 - 

-ATM 
O IOLLYWOOW 
KKK, WARE 

f-S NOT OVER -y 
taRRC, WI0r81 

2 

WELL ENOUGH ALONE 
Omni 
IMO 
KEOS. PRIM 

2 

THE ECSTASY OP GOD 2 
WaBo 
(SONY rl AccrAL) 
WG NTUY 

SNOW C(NEY OSq) 1 

Aldan Oi hFBaI 
(WARNER EROS) 
MCC 

TIE ENEMY t- 
BINIVERSAL REPO LIC) 
mac 

LADES 4 GENTLEMEN Sir 
OTAMOOAM)) 
KKK 

SILLYWORLD 
Sum Sr 
01O40RLME/O 
K IOC 

ADDED AT... 

WXMM 
Norfolk. VA 

PD: John Shomby 
M0: Zak Tyler 

Daud.ry. N'a Na 

100T5 
MAIPFM 

FOR MORE STATIONS GO TO: 

www.RadioandRecords.com 
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e 

o 
o 

o 

TITLE 
ARTIST 

NIELSEN BDS 
CERTIFICATIONS 

IMPRINT / PROMOTION LABEL 

PAW 
TIIEBBSOIR 
B5 4031(0111Y CHD 

WT 011UPEPFARS 

LADEES 4 GENTLEMEN s15 
SALIVA 

THE ENEMY 
.4._ GODSLLACK 

YQ 
SILLYWORLD 
STONE SOUR 

GANO OF CONFUSION 
DISTURBED 

13 HEROES 
gieffoDwN 

_. ITS NOT OVER 
A.-- DYXNTRY 

7 BREATH 
AIINGIBIMEM 

NO. 1(6 WKSYMOST ADDED 
J ROME 

AN/MAL I NAVE BSCOME 
THEE DAYS GRACE 

ROCKSTAR 

PLAYS AUDIENCE 
TW PAWNS RANK 

382 4 

MOST INCREASED PLAYS 
EuMMOD 

JIVE /20164 

100(11 BALK ROADRUNNER 

THE POT 
7001 TOOL DISSEETIE/IAL./VOLEAE62016A 

HOW LONG 
HINEIER UNIVERSAL REPUBLIC 

E VERYTHING 
BUCKCHERIO ELEVEN SFVEN/ATLANTICAAVA 

THROUGH GLASS 
STONE SOUR 

72 :>s 

7 

i 

TITLE 
ARTIST / IMPRINT / PROMOTION 1 ABEL 

CRAZY BITCH 
BUCKCIERRY IELIANSCVCN'ATLANTK/LAVA) 

COMING UNDONE 
KCRN(VIPCJN; 

CALL ME WHEN YOU'RE SORER 
EVANESCENCE (VINO UPI 

11W DIARY OF JANE 
BREAKING BENJAMIN (I OLLYW000) 

ANOTHER BRICK IN THE WALL (PART II) 
PINN FLDYD(CC MARIA: 

RECURRENTS 

PLAYS 
TW LW 

180 196 

162 141 

146 138 

121 139 

116 89 

TITLE 
ARTIST / IMPRINT / PROMOTION LABEL 

TOM SAWYER 
RIAHDARCURYMAE) 

BACK IN BLACK 
AMC (ATCO/ATLANTK) 

SWEET EMOTION 
AFROSAEITH (COLUMBIA) 

REMEDY 
SEETIER(WIND-LW) 

BLACK DOG 
LEO ?EPPEL IN (AIL ANTE( 

PULK 
TW 1W 

115 109 

109 101 

106 92 

105 97 

104 90 

TITLE 
ARTIST /LABEL 

JAMBI 
Taal 
(TOOL EKSSCCTIONALNOLCAN020MBA) 
TOTAL STATI0r41& 8 

NEW AND ACTIVE 
RAYS TITLE 

/GABE ARTIST / LABEL 

47/5 ALL THESE THINGS I HATE 
(REVOLVE AROUND ME) 
Ballet Far My Vaks.AW 
(AVE/ZOM BA) 
TOTAL STATIONS: 

THE OLDER I GET 
SAWN 
(ARDENT /ATLANTIC/LAVA) 

TOTAL STATIONS: 

LOVE REIGN O'ER ME 
Pearl Jorn 
(TEN CLUB) 
TOTAL STATION& 

MOST 
INCREASED 

PLAYS 

45/2 
THE KILL (BURY ME] 
30 Swami T. Mrs 

7 (I.RAORTAUVIRGIN) 
TOTAL STATIONS: 

43/14 
YOU WOULDN'T KNOW 
NrEYmh 

4 (EPIC) 
TOTAL STATION& 

PLAYS 
/GAIN 

37/6 

8 

32/2 

2 

29/22 

7 

B REATH 
B eBakNg Elen/gmht p11110r0 
LAM .KiMWa 4 tMpL.S W10.M.S YrDN W 
11®1 ;Kl100ei IAq[d WICK 2 mom .1 

IF EVERYONE CARED 
NIdRBK (r1o.a.wan 

KBE . ;NOE.2 

THE ENEMY 
iOiheMei weer Nees) 
9II4M9914 MABe.4IEReE 89804 
MIIY4IE929IEC9W1K9 AKBHi 

WELL MOURN ALONE 
ChMM (Epic) 
WROC .A KUM W WIRE .4101OC 2. PUNK 
MOD AM= .E 

YOU WOULDN'T KNOW 
H sIYeah (Edic) 
IMEO rlEs VAIN W KADE.7. KHR.1. WOK .1 

FOR WEEK ENDING FEBRUARY 25. 2007 
LEGEND: See legend to charts in chrts section for rules and symbol e.planati.ns 
24 rock statues are ekMroncaay monitored by Nielsen Broadcast Data Systems 24 hours a 
day. 7 days a nee. O 2007 Nelsen Business Media. Inc. Al rights reserved. 

WORE/Akron, OH' 
OM: Nick Anthony 
PD: t.K.O'(.mdy 
APD'MD: Tim Daugtierty 

KZRR/AÖuglrrque, NM' 
DM: BRII May 
pa Ph i Mahoney 
MD: Roh & others 

Wa0/AMIMOwn, PA' 
PO: Tai Thomas 
MD: Keith Moyer 

KWHL/AFKhoraqe, AK 
PD: Jen Shed in 

APD/MD: Brad Sternett 

WTOS/Auqusta, ME 
OM /PD: Steve Smith 
APD: Chris Rush 

KIOC/Bea mont. TX' 
OM: Joey Armstrong 
PD /MD: Mike Davis 

WPTQ/BowlI g Greet, KY 
OM /PD: Alex "Axe" Parasi 
APO /MD: Monty Foster 

WRQK/Cantr4 OW 
PD: Keith Hamilton 

WPXC/Cape Cod. MA 
OM: Steve MCVie 
PU: Suzanne Tonsire 
APD'MD: Janes Gallagher 

WKLCIChakstan, WV' 
OM: Bill Knight 
PD: lay Nunley 
APD: Brian Thompson 
MD: Dawn Cox 

WEBNCkxkruU, OH' 
OM/PD: Scott Reinhart 
MD: Dave Fritz 

WMMSICkyelaLd, OH' 
PD: Bo Matthews - 

WVRK/Columbus. W' 
OM: Brian Waters 
P0: Michael Steele . 

KAZR/Des Moines. IA' 
OM: Jim Schaefer 
PD: Ryan Patrick 
MD: Andy Hall 

WQCM/Npenrown, MO 
OM: Rick Alexander 
POND: Mike Holder 

24/7 NEWS ONLINE @ www.RadioandRecords.com 

ROCK REPORTERS 
WRVC/Fkntington, WV 
PD: Reeves Kirtner 
MD: Rink Kline 

WWWMa dtester, NH' 
APD: Becky Po otsky 

WXDUTAo Rgrnery. AL' 
PD: Rick Hendrick 

WDHA/Morristown, NJ' 
PD: Tony Paige 

APD /MD: Curtis Kay 

WNOR/Nork6. VA' 
PD: Harvey Kofan 
APD/MD: Tim Parker 

WXMM/Naidk, VM 
OM /PD: John Shomhy 
APD /MD: Zak Tyler 

KCLB/Palm Springs. CA WXRX/Rockford, IL WAQX/Syrecuse, NY' 
PD: Anthony "Ant dog" Quiroz PD: Jim Stone OM: Toni Mitthell 
MD: Jenes Brewski MD: Jon Scholz PD: Alexis 

APD/MD: Don "Stone' Kelley 

WRKZJPKtshKgh, PA' KBER/Sah Lake City, UT' 
OM: Keith (lark PD: Kelly Hammer KM00/TMIea, OK' 
PD: Ryan Mill APD /MD: Darby Wilcox OM /PD: Don [risti 

KUFO/POrtlald, OR' KZOZISan Luis Obispo, CA WMZK/Wausau, WI 
PD: Mike Tierney PD: John Boyle P0: Jeff Cecil 
APD /MD: Dan Bozyk 

KTUX/Shrelwport. LA' 
WHJY/ProvidNKe, RI' PD: Ragen King 
PD: Scott Laudani MD: Flynt Stone 
MD: Mike Brargiforte 

KSHE/SL lads, MO' 
KCAL/Riverside, CA' OM: Rick Bales 
PD Steve Hoffman APO: Katy Krum 
APD /MD: Daryl Norse/ MD: Cuy Favazza 

KBZS/WkIIKa Falls, TX 
PD: I iz Ryan 

'Alon,oirn7 ou.,,ti 

MARCH 2, 2007 
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ROCK 

ALTERNATIVE & ACTIVE REPORTERS 
ALTERNATIVE 

WEQ%/A6rry, NY' 
Po Wlbber 
MD Nikki Alexadel 

VaBK/A6wry,NV 
OM: John Cower 
PD: Capone 

APdMD: Gabby 

WNNX/AUwRakGA' 
OJ: Rob Roberts 
PO Leslie Ram 
APD Stew Craig 

wjSEsAth.sk city. NJ 
OM/PD Noi D00R 
APOAAh. Shawn Castelluccb 

WAEG/Aaaye&GA 
OAQ Ro s 

PD: J.D. does 

KROX/Arrh TX. 
OM: Chace 
PO: Lynn Barstow 

MD Toby Ryan 

K NXX/Bata.Rouge, LM 
OM/PI). Wee Dunaway 
API): Phillip Kish 

MI):Darren Gauthier 

WB0119omN MM 
PO: Doe Wellington 
MD Dan Olken 

WFN%/Bertan,W 
OM/PD: Mar Tolkntt 

API): Keith Da4n 

MD Paul I)o ooI1 

WBRreMrBgmn, yr 
0M/PD: Matt Grasso 

APILMD: Kein Mays 

WAYAMIestaa. SC 
PD: Bryan Taylor 

MD Wendy Rollers 

W21DIOswWpoN WV. 
PINID &Ire (lark 

WOgIOMrkm.NC 
0M: B,.o Logan 

PILMD. Jak Daniel 

WKQ%IOirgw4 
APO Brett "Spike" Estrin 

WSWOANdro_t, OM 
OA: Patti Marshall 
PD: Tammy Bohan 
APD Ale Evans 

WXPK/Oeelwd,ON 
PO: Dominic Nandew 

WAROTaknAtL SC. 
PD: Dew Stewart 
MD Mat Lee 

WWCMcM mbus. 
Ohl: Randy Mallon 
PD Andy 'A.lynan "Ms 

KOGF/Dia, T% 
PO DueDderry 
APD Chris Nan 
MO Josh Venkle 

WX6JOryWkOIP 
OM: Tory Taord 
PO: Stew Kramer 
APO'MI/ Boonn 

K OCIMara,M' 
PD Ne 

MD Erd 'Boey'Ckme 

CRO%IDabaL MN 
PDY Comma 

kXNA fetwwb, AR 
POMO: Dave Jackson 

ITTSModorkkahoog, VA 
MUM Paul Johnson 

K FRR/FraeaCM 
PO: Jason Squires 

MD Ryan Oldlield 

KKPUFL Cahn, CO 
PM Mark Callaghan 

MD Beam 

MARCH 2, 2007 

W XIFI. Myno, FP 
PO John Rotz 

APO Anthony 'Roach' Proffitt 
MD toff Zito 

WGRWC and Rapids, MI 
PO: Jerry Tarants 

WXNR/6aaw ., NC' 
OA: B.ue Semel 

AMOMO Greg Brady 

K UtDIINaáAa, NI' 
PD Adam Carr 

MD (Mrs Sampan 

KTB2MssewkT%' 
PO: WS! Rkhads 
MD Don JaRan 

WRZX/bdo.pahk, RP 
PD: Lenny Dana 

WTZR/Johnson aty. TNP 
OM /PD: Due Clark 
APD: Loin 

K RBi/Kneu City. MO* 
OM: Bob Edwards 

PO: Greg Bergen 
APOND: Laon Ulanet 

WN7L/Koer9k. TN' 
OM: Terry Gillingham 
PD: Shane Cm 
APD/MD Valente Hak 

K FTT/Labo M. LM 
PD Scott Penn 
APO/A40. Roga PPS. 

K XTF/Iaa Yew NIP 
PD Chis Ripley 

MDIbnePease 

KROQRoAmiss, CM 
PD Kevin Mkatherly 
APO: Gene Saddoorn 
MD Lisa Warden 

WHISlLnod ,KY' 
OM: JOE Koes 
AFORAD Joe Strom 

TAIMAllorMIL TIP 
OM/PORobCmsman 
MD Sydney Nahas 

WMWLMwdw, WP 
PO. Jaunt Jackson 

MD: ChisCald 

WGY%/MlatnPds,MM 
OM: Owe ManRlton 
POE O.n Bahn 

1WOCJM onmoN, NJ 
PDT me Can 

APO/MD: &ran Philips 

WSZQIMPIk Bawlk SC 

PO Mark McKinney 
MP. Mase 

WROXMmIaa, VA* 
OA: Jay mr6, s 

PD Michele Oia,od 
MD MAR Powers 

KpDIIONra, TX 
PI/ Michael Todd 

APP. De 

KIBR/OeldwnaCity, OK' 
OM: Tom Trans 

MD: Crystal Clements 

WJRR/Orlendo, FL 
PD Rick Everett 

MD Bran Dckerman 

WOCL/Orinda, 0. 
PD Bobby Smith 

K IALMin SorIngs, CA 
0M/PD ThmmahMchell 
APDRAO, Owigln Arnold 

K FL11PMaedc AZ. 
PP. Bruce St. James 

APOKID Tan Virgin 

MDIW/RMkkrylkPM 
01A/FD Mtn MosdNo 
MüY eFerguson 

WCYY/Pbadod. ME' 
PD: Herb Ivy 

MD Brian Jorres 

K NRK/Porda d, OM 
PD Mark Holton 
APO Jaime Cooley 

WBRUMoYnee, RI* 
PD: Chris Novella 

API): Zach Harnett 

MD Noah [hooter 

K RZQ/Rena, NV. 
OM: Rob Brooks 

PD: Melanie Floes 
MO: Chris Payne 

WOYLMIdnod, VM 
PD: Era Knstensen 
MO: Jesska I et. 

WR%L/RkMnd, VA' 
OM: FM Cahll 

PIPMD Canon inni.,.). 

KCXXM0ea á, CA 
PD: John DeSmis 
APO/MO Bobby Sato 

WLEMedonts, NW 
OM/PO, Stan Main 

K WOWSmoro CM 
OWPD: Cots, Johnson 
MD Hill Jordan 

K%M(/SK LakOty, W' 
OA: Alan Hague 
PD Todd Notren 

APO Cato Odder 
Ma Ante Folk in 

K NIT/Son Dingo. CA* 
POEGarett Mehae Is 

APO: Mike Hawn 
MO MAe Halloran 

BARRAIS.. IBoon, CM 
PD: Pli Manbg 
MD Stephen Kallan 

K ITS/So Francisco, CAN 

PD Bave Nnane 
APO/MD: Aaron Arelsen 

M anFRCr.Boboa, CA' 
PO: EddeCoburn 
kR Dew HaMCek 

Musk Choke 
Alla.rnativoNa to 
PD: Justin Prager 

h'0: Gary Susak 

Grim AM NMbJS Ato 
CM:Cary Schonmatter 
PD Rich McLaughlin 
APD Khakd Ehebai 

MD Lech Brooks 

AM EM/Ssul O 
PD Stew Kingston 

m0. Erik Range 

WFXII/Saaowh. GM 
OM: Susan Groves 

PD DustnMatthews 
MD Lesté Scott 

K 1005eM4, WM 
PP Into 
APO. Jim Keller 

MO: Andrew Harms 

KpUrbadoq MM. h'0 
PD: Krater Bergman 
MO Shadow Willms 

K NIT/St. Louts, MM 
PD: MP., Mattem 
APO Kyle Cudennon 

MO. Scott Riuut0 

WXRUSyraone,NY 
PO SEMI Erbboa 
AEU: Tim Noble 

MD: Ty 

WSUUTe., P1 
PP. Shad 

WRWKRokdo, OOP 
PO Dan McClintock 

APD/MD: Carolyn Stone 

AMA/room AZ 
Po:MatISPy 
MD: Greg Rampage 

KM17.Mo .OK 
PD Ken Wall 
MO Anther Fiedler 

WWOCJWaslinglam, OC 
PD.Chris Cone 
APD/MD: Danielle Flynn 

WPBZM NY RAW Beach. n 
PD: John O'Connell 
MO. Pik RIMS 

WSFMIWAnkaw, NC 
PO/MO: Mike Kennedy 

ACTIVE 

KEVJ/Abilww. TX 
O M: Randy Jones 
P&AMD Fmk Pain 

KTEGlABaqunpw, NW 
OA /PD Bill May 

MD Aaron 'Buck' Bun nett 

WWWX/Appkcn, WI 
PoMO Cay DM 

WO4 /Myna, fd 
OM:Harley Dew 
PD Chuck Williams 

K RAB/BAMrslkld. CA 
OM:SteaKing 
PO/MD:Danny Spanks 

APD: Jared Mann 

WIYV/BYlkaoa, MO 
PI): Have Hill 
API)/MD: Rob Heckman 

WCPR/BYaI, MS* 
OM: Kenny Vest 

APD/MD. Maynard 

WKGMBYghwnlmMT 
OM/PO Jim Free 

APOT.1DTinBdad 

WAAF/Bmeok MM 
PD: Ron Valevi 

MO: MatressCanoe 

WEOG/Sufab. NY 
PD/MD: Eoi Jim 

SC 
OM /PIG Mike Allen 

WRXR/OMtbMOl.. 7N 
OM:Krs Van Dyke 

Po:Boner 

WILL/ONaPk V 
OM/PO:JOMPerty 
APO: Torn Kief 

MO. Sam Martin 

KRQRIOdm.CA 
OA: Owl Perry 
PO. Nel Randall 

KBOlfdedo* MIA co' 
Pb Ross Fad 

WBZlïakm40.01P 
PD: Hal Fish 

APO/MD Bani Humer 

KNOI/Capos ClwkS, T %' 
OM /PD: Paula Newell 

APD/MO: Mode Montana 

KBPMOeWO, CO 
PD: Wirte B. 

APO/MD Aaron 'Double A" 

Montel) 

WRINDMI lt, M' 
OA/PO Doug Podell 

APOMD Mark PWwryton 

K RBRMAM, MN 
OM/PO: Mark Fleischer 

W ARD Reo, TIP 
OM/PDCaatrcyNelson 
APO/MO: Glenn Garn 

VICAF/ rrMAI 
OM/PO kf4 Sanders 
APOMRSkk Nick 

WWBMFBR. M 
OM: Jay Patrick 
PD: Brian Beddow 

APORRE Tore, La&ie 

K RDI/Feae, CA* 
OA/PIT. Paul Whorl 
APO/MD: The Rev 

.."' CANADA ROCK 

MAMMA ntOaEtO 
FAIlMIINYÌf auvTNea 

S NOW IOW I4640OUt9RaR 

AMM'MOILY MAN Ia MAMMKMa 

fMLYWOMO MAMA 
II. ROW TMTRwawr_rw 

HOW LONG amt 
a11MYWBNG taxman 
MM IMFEaIKraaQ 

FAMOUS LAST AMOS wOMMAMMMMF 

AD MV IMF RUMS nluaaMVFRSu 

IMAM A MAL ITS AM ARMIES manor RAIMNaAMWARaA1aAAw -,o M BLAU( PARAMI anCMeu RpMMF 

RpOAIOMS AkemvAPE 

O R}NOARO aaaSTMOUSE 

NAM TOO LATE TMWFOanrauE 

W LIYMIIOIM CARED W NKKEUMEK 

LIN WM FRIESS 

MOM OMIRIAM survA 

MN YOUR MART STOPS BEATING f.R) 

STARLIGHT IaIN 

I#OYYS1GIOaY nsNaosTOCaa 

LAZY MO M.SINMFtoaR 

WTI AMUM MOM 
a1MM1OCMSS SawMR 
MG MGM 
MaHMN MMRKMIWM 

RANT 
MVP wWM rnrr.r 

RTnWSF/W4WER 

aFRSta.Aawrsavac 

FPILRONVBL 

wvtrorrac 
EM 

MCA 

rYAervIMYFOSAt 

enEWCg4AMVFRLt 

WARraABRV,/wapa.R 

aaNTAt/VMyaWp 

aWARapaMHkaaAa 

Iaa.iBSAL 

r¢vo W AcumTERYORANMASa 

..aORtr.FlflsMrML 

Ioa.amTaayOtsu 

ARIIkMNtY 

FOR WEEK EewCO FFMKMRY 776M 

WBTR/Ft. Thom, IN 112COM1aweoh OK 
MO: Stdler PD Don 'Crater &own 

WRUFIGeRV6, FL W1(22Aeoiyrk KT* 
ONVPD Hoy Goscott Okt: Robert Lindsey 
APO, ManiraRir PD Kenn (eng 
MD Matt L.Mola APO Twitch 

WKLWGrond MON,MP KOIF/IA14Rock MP 
0M:Brent Alberts OM:Sony Victory 
PD: Michael Grey PO/MD: Jeff Pmerson 
MD:Sdat 

W1YXMoollo, KY 
WZOR/Gmoo Bob WP PO Charlie Steele 

PD: Roxanne Steele MD Frank Webb 

API/ Cutter 
KFM%AAW.A.TX 

W%QR/Gawn h.NC' OM/PO Wks Neonom 
OM: Rolf People 

PD/MD: Dave Tripp WIOIWMok WP 
PD: Rally Hawke 

WTPTIGMmNe, SC' APOMO: Blab. Patton 
OM /Po Mad Hendrix 

K FRQI MoAIM. TX' 
WQ%AAlnlaóua FA CM/PD: Mike Quinn 
OM/PD Ken Carson 

MO: Nixon KME/Moaad, CA 

PO/M1): Mike, Martinet 
WECCAkaateod CT' APO, Jason LaChane 
PO Michael Nate' 
APO/MD: Mile Karote, WIORMeaLF 

OM: David Noel 
WAMX/kinkl.Ieok WV PDKevinVagas 
PO/MO: Erik Rabin MD Dase Hanson 

APO: Robb Wild. 
YIP 

WRTTAiawaMN AP O A: Oa.Hmlton 
OM: Rob Hader PD: Wade Linder 

PO:Clay Sanders APO/MO:Pablo 

WR%W /JNYwnN16' WRATMwna.SIR NP 
PD: Johnny Mae OM/PO Col Craft 

APO/MP. Brad Stevens APOkCn Robyn Lae 

VMZUJaknon CKy, TN R oNMoom,WY 
POIMI}Stott Onks ONVPU Jeff MRer 

MD Oase Murdock 

K gEJKanMCity. MO. 
OM 'PO, Bob Edwards WBIII/NWnAk, TIP 
MD: Panni Marshall OM: lint Patrkk 

POMD: Russ Schenk 
WJXyladno. MI 
PD Shari Vegas KATT/OMIdtao Oty. OP 
MO:Dary OM/PD:Chrs Batty 

MO Jake Daniels 

KOYPAanWoos, NV. 
PO. JonCdlln WYTX/PkawaOty. FL 
MO:Cabta Po: Jo Valentin 

MD Stroke 

WTKX/Pnokacela, FL 
PO: Joel Senyrm 
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TRIPLE A 

Joss Stone matures with 'Introducing Joss Stone' 

Modern Soul Sister 

John Schoenberger 
JSchoenberyel@RadioandRecolds.tbE11 

enentler how amazed we aII were with the disconen that the 

artist singing all that great soul music on her debut allxuu. "The 
Soul Sessions :' was a I6-year-old white girl tnmt Devon, 

74 England. named Joss Stone? This young talent was channeling 
some heavy spirits. When she followed ed it up with "Mind licitly 
and Scud :' it Was clear that Stone had found her natural nnusical 

calling. But as you'll discover in this c rxuion. she feels that. until now she was fol- 
lowing the lead of others and not that oilier own heart. 

Sum Stone is amazed and grateftd for all the encouragement and support she has 

mceived during the past three yearn. But with her third effi u.IntnxlucingJoss Stone.- 
the singer. now l'1, feels she is in control of her own destiny. 

With the guidance of pnxducer Raphael Saadiy and contributions titan other ntusi- 
cians, songwriters and guest voxalistx, including Lauren Hill and C . Stone has 

mated a modern soul nconl that pays homage to many of the great artists of the It&B 
genre while still planting herself firmly in today's global musical scene. 

Stone has already been nominated for four Granmm Awanls in her briefcaner. and 
she has sold more than 7 million albums %orld vide. When she not touring the world. 
she spends pan of her in the United Kingdom and the other part on the island of 
Barbados. Intnxlucing Joxs Stone" was recorded in the Bahamas. 

As she said just prior to the release of her new albuna.'1 like being able to see and 

exlxricncc the world and various cultures. It is not something people get to often do 
Ixtore the alt of 21I. I am very lucky:' 

What is it like to be living your dreams? 

When you dream about things, it doesn't go into complete detail. and often the specifics 
nuy turn out to le very different. Frankly. nay dream was as basic as to have a job: some- 
thing I could dedicate raw life to. be excited alxxu getting up in the morning for and 
to find fulfillment in.The fact that my' join' is turning out to he creating and perform- 
ing and holettally touching Iicople's lives along the way -that is just the icing 
on the cake. 

"Hie last two albums. I %sill sac were not completely my dream. l )on't get me wning- 
III xlerstamd I "The Soul Sessions" sensed as a tixmiltion for me and that "Mind 

Body and Soul-can be considered a transition to a nuore motkrn a l.lxlt "Inmxlueing 
Joss Stone" is literally that.This is the first album that is what I want a e piece expres- 
sion oÌ who I ant and the kind of I want to nuke. My goal is to make good. hon- 
est music popular again. 

So with a certain amount of success comes more creative control? 

I think I have earned the right at this point to do what I want. I don't think I will steer 

myself tow far oticourM. .f his album has allowed tae to work with people who are clos- 
er to my own generation. and I think that had a lot to do with .how well the recording 
M'S : went. 

Your family must be very proud of you. 

Huy are. When I was I.1. IF,. I6, my parents took a direct role in what I was doing. 
But as I have natured. I %wanted them to step hack a little. and that has been a bit 
cult-but not to the point when we are alienated tram each other in any way: 

I do know that they love nie no mater %ghat. I know it will always be OK with them. 
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332 .40 

329 .13 

295 .10 

293 .45 

This is the 
first album 
that is what I 

want, that is 
a complete 
expression of 
who I am and 
the kind of 
music I want 
to make.' 

-Joss Stone 

I can't say that about anyone else. except maylx my hrnthers and 

sisters. I will always be able to go home. 
Your growth has also been nurtured by many veterans along 

the way. 

I have been so lucky: it seems that joust about everyone has taken 

the under their wing one way or another to help me along. For 

some reason so many of them have decided to help and be so 

nice to me. and I ant gratefid for that: Raphael Saadiy. Bette 

Wright. James Brown. Patti LaBelle. Debbie Harm Mick Jagger 

and so many snore. 

Then there was Eltatt John. who chose nie to perform at his 

(scar pan a five yc:IFS back. He 

could have driven that shot to any- 

one. but somehow he wanted to 
offer it to me. 

Who are your most important 
influences? 

I.yricalls Melissa Etheridge 
have listened to her s e I was 

really young -and Lauren Hill are 

my two favorite artists. They have 

probably influenced me the most. 

I was honored to have Lauren 

appear on this record. and I was 

lucky to have pertixnted with 
Melissa during the Gra ,s for 
that Janis Joplin tribute. To sing 

with Melissa made toe feel beyond 

honored. Plus. it was her first per- 
formance after her cancer treat- 
ment. and it was stich a woman- 
empowerment nxnlent. And 
honoring a great w an artist like 

Janis. no less. Her stark. her influ- 
ence is as strong today as it ever 

was. I hope someday I can stake 

that kind of stark. RR 

Ifs. 

r?, 
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TRIPLE A 

WAPS/Akron, OH 
OM: Andrew James 
PD /MD: Bill Gruber 

KNBA/Anchorage, AK 
OM /PD: Loren Dixon 
MD: Danny Preston 

WQKUAnn Arbor, MI 
PD: Chris Ammel 
MD: Mark Copeland 

KSPWAspen, CO 
PD: Sara Guttman 

WZGC/Atlar ta, GA' 
PO: Michelle Engel 

APD: Chris Brannen 
MD: Margot Smith 

KGSR/AUstin, TX' 
OM: Chase 
PD: Jody Denberg 
APD: JO Hershman -Ross 
MD: Susan Castle 

KUT /Austin, TX 
PD: Hawk Mendenhall 
MD: Jeff McCord 

WRNR/Baltimore, MD' 
CIM /PD: Bob Waugh 
APO/MD: Alec Cortright 

WTW/Beldmon, MD 
PD/MD: Mike "Matthews" 
Vasilikos 

KLRR/Bend, OR 
OM/PD: Doug Donoho 

APR Dori Donoho 

KRVB/Boise, ID 

OM /PD: Dan McColly 

MD: Tim Johnstone 

WBOS/Boston, IAA* 

PD: David Ginsburg 
MD: Dana Marshall 

WXRV/Boston, MA. 
OM: Ron Bower, 
APD: Cate Wilber 

KMMS/Bo:emen, MT 
0M/PD: Michelle Wolfe 

KYSUBreckenridge, CO 
PD: Tom Fricke 
MD: TJ Sanders 

WNCS/BurIMgton, VT' 
PD:Zeb Norris 
APD /MD: Jamie Canfield 

WMVY/Cape Cod, MA 
PD: PJ Finn 

WCODrcharleston, SC' 
OM: Mike Allen 
MD: Joel Frank 

WNRN/ChNbttesvilk, VA 

OM: Jeff Reynolds 
PD: Michael Friend 
MD: Jaz Tupelo 

TRIPLE A REPORTERS . 

WDOD/Chattanooga, TN' 
OM /PD: Danny Howard 
MD: Brad Steiner 

WXRT/Chkago, IL' 
PD: Norm Winer 

OM /MD: John Farneda 

WCBE/Columbus, OH 
OM: Tammy Allen 
PD: Dan Mushalko 
MD: Maggie Brennan 

WMWV/CoEWray, NH 
PD /MD: Mark Johnson 

KBCO/Derwer, CO' 
PO: Scott Arbough 
MD: Mark Abuuahab 

CKIR/Detroit, MI' 
PD: Matt Franklin 

KHUM/Eureka, CA 
OM: Cliff Berkowitz 
PD/MD: Mike Dronkers 
APD: Larry Trask 

KRVI/Fargo, ND 
PO: Ryan Kelly 

WFTWFarragut, TN 
OM: Brian Tatum 
PD /MD: Todd Ethridge 

KOZT/Ft. Bragg. CA 
PD: Tom Yates 

APD /MD: Kate Hayes 

WEHM/HarnptOnS. NY 
PD: Brian Cosgrove 
MD: Lauren Stone 

KSUTT /Ignacio, CO 
PD: Steve Rauworth 
MD: Stasis Lamer 

WTTS/Indianapolis, IN* 
PD: Brad Holtz 
APD /MD: Laura Duncan 

KMTN/Jackson, WY 
PD /MD: Mark "Fish" 
Fishman 

KTBWKansas City, MO 
PD: Jon Hart 
MD: Byron Johnson 

WEBK/KIIEngton, VT 
PD: Dave "Uncle Dave" Tibbs 
APD /MD: James Emmons 

KOHO/Leavenworth, WA 
PO: Sue Meyers 
MD: Carl Aiding 

KROIOLeesville, LA 
OM: Rick Barnlckel 
PD /MD: Sandy Blackwell 

WFPK/LOUhYIIk, KY 

OM: Brian Conn 

PD: Stacy ()WPM 

APD: Laura Shine 

WMMM/Madison, WI' 
PD: Pat Gallagher 

MD: Gabby Parsons 

KTCZ/MkuteapoIs, MN 
PO: Lauren MacLeash 
MD: Thorn 

WZEW /Mobik, AL' 
OM: Tim Camp 
PD: Gene Murrell 
MD: Lee Ann Konik -Camp 

WBJB/Monmouth, NJ 
OM: Tan Brennan 
PD: Rich Robmson 
APO: Leo Zaccari 
MD: Jeff Raspe 

KPIG/Monteeey, CA 
OM: Frank Caprista 
PD /MD: Laura Ellen Hopper 

APO: Aileen MaNeary 

WRIT/Redwine,TN' 
OM /PD: David Hall 
APD /MD: Rev. Keith Coes 

WFUV New York, NY 
PD: Chuck Singleton 
MD: Rita Houston 

WRSI /Northampton, MA 
PD: Sean O'Mealy 
MD: Johnny Memphis 

KOSS/Park Hilts, MO 
OM /PD: Greg Camp 

APO: Glenn Berry 

WXPN/Phikdelphia, PA 
PD: Bruce Warred 

OM /MD: Dan Reed 

WYEP/Pktsburgh, PA 
PD: Rosemary Welsch 

MD: Mike Sauter 

WCLZ/Portland, ME' 
PD: Herb Ivy 

MD: Brian James 

KINK/PortINd, OR' 
PD: Dennis Constantine 
APD /MD: Kevin Welch 

WDST/Po ghkeepsie, NY 
OM: Greg Gattine 
PD: Jimmy Buff 
MD: Dave Doud 

WBCG/Punta Gorda, FL 
PO/MD: G. Michael Keating 

KEY/Rapid City. SO 
PO /MD: Chad Carlson 

KTHX/Reno, NV' 
PD: Mark Keefe 

APD /MD: Dave Herald 

KENZ/Sak Lake Cky, UT' 
PD: Mike Peer 

MD: Kan Bushman 

KPRIISan Diego, CA' 
OM: Bob Burch 
APD: Sean Smith 

KFOG/San Francisco, CA' 
PD: David Benson 

MD: Kelly Ransford 

KPND/SaEdpoint, ID 
OM /PD: Dylan Benefield 
APD /MD: Diane Michaels 

KBAC/Santa Fe, NM 
PD /MD: Ira Gordon 

KRSH/SAILta Rosa, CA 
PD/MD: Pam Long 

MAX Folk Rod/Satellite 
OM: Leanne Vince 

MD: Dave Sloan 

Music Choke Adult 
Alternative/Satellite 
PD: Justin Prayer 

MD: 1 iffany Sinder 

Sirius Spectrum/Satellite 
PD: Gary Schoenwetter 
MD: Sean Mascoll 

XM Cafe/Satellite 
PD: Bill Evans 

MD: Brian Chamberlain 

KEXP/Seattle, WA 
OM: Tom Mara 

PD: Kevin Cole 

APO: John Richards 
MD: Don Yates 

KMTT/Seattle, WA' 
PD: Shawn Stewart 
APD /MD: Haley Jones 

WKZE/Sharon, CT 
OM: Will Stanley 
PD: Tim Schaefer 
MD: Will Dailies 

WNCW/Spindale, NC 

APD /MD: Martin Ar dosen 

KCLC/St. Louis, MO 
PD: Rich Reichard 
MD: Will Baker 

KFMU/Steamboat 
Springs, CO 
PD MD: John Johnston 

KTAO/Taos, NM 
OM: Dave Noll 
PD /MD: Brad Ha krneyer 

KWMT/Tucson, AZ' 
OM: Tim Richards 
PD: Blake Rogers 

WVOD/Wanchese, NC 
PD: Matt Cooper 

WXPK/WMte Plains, NY 
PD- Chris Herrmann 
APD/MD: Rob Lipshutz 

WTYD/WI9iamsburg, VA 
PD /MD: Amy Miller 

WUIN/Wilmington, NC 
PD: Beau Gunn 

MD: Michelle Daniel 

Monitored Reporters 

, e .._ - 

Your 
Decal 
Here 

Decals Go Everywhere 
Mobile marketing works. Print station decals today. 

Duals shown above as printed by CommLmicatioo Graphita 

municatlon D 

Graphics Inc 
T H t i i 

(800)331-4438 wwwlçpllink.com 

When see this symbol, you know 
you're quality Printing DIRECT 
from the man Adorer. 

Call us today! 
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LATIN 
TrrtE 
ARTIST 

ROCK/ALTERNATIVE 
NORM lrNMlOraRUBt 

Isabel González on Exa /San Diego and the brand's U.S. 

expansion 

The Exa Factor 

Jackie Madrigal 
JMadrIyal@Radioa ndRecords.com 
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he outlook lier the Latin pop format has been dint during the 

Lot scwcral years, due not to a lack of great pisse but a short - 

age of stations. However. Mexico's popular Exa format has 

recently been slaking inroads in the United States. 

Exa. which reigns supreme in the pop world south of the 

!order, is now heard stateside on three stations: MVS Radios 

XGLX /San Diego and XHPX /EI paso and Wolfhouse Radios KEXA /Monterey- 

Salinas. KEXA has an agreement with MVS to use the Exa name and broadcast sonne 

of the network's shows. 

Exa is poised to till the Latin pop gap in the U.S. Hispanic market and extend the 

brand in this country. XGLX is the latest torchbearer. Previously prrgra d firr 

the Tijuana market, the Mexican station recently shifted its plain target to San Diego. 

According to XGLX PI) Isabel González, building a strong position in the San Diego 

market is part of the company's goal to grow its presence in the States. In an inter- 

view with R&IR, González shams more of her strategy for the Exa format. 

Since Latin pop stations in the United States tend to be much more AC than in Mexico, 

is the U.S. version of the Exa format different from the one in Mexico? 

Exa /San Diego is part of a great radio chain in Mexico. which is in the process of 

expanding to the U.S.The format in San Diego is more adult than that of Mexico's 

Exa. Ed say it's colore of a young adult contemporary torcha[. Our programming is 

a noix Of pop. ballads. sonne rock and even a bit of reggacttán. 

Wept going after tint -. second- and third -generation Latinos that enjoy listening 

to music in Spanish. although. if I had to define our target. Ed say it's women 1S- 

3 -. We give our audience the music they want to hear with less interruptions. We 

have )wrung. creative I)Js that totally identifj with the listeners, and our image is 

young. fiel, upbeat and even playful. 

You're programming for the San Diego and the Tijuana audiences, which do not nec- 

essarily have the same tastes. How do you handle that? 

We are currently focused on the San Diego audience. All our promotions and events 

are done in San Diego. Our studios are in National City. Although you can hear the 

station in both markets. at this point San Diego is the company's priority, so we pm- 

gram with it in mind. 

What is Exa's impact on the competitive San Diego market, which, in addition to its 

own stations, receives many signals from Tijuana? 

Exa /San Diego arrived in the market with a different vision. I'm not sawing that 

we're going to revolutionize the market or .anything like that. but I can guarantee 

you that e're trying to innovate. Musically our pnrgranmting and that of the other 

stations can he similar if we're sharing a format, but as (1r :us Mage. ideas. personal- 

ity and promotions are concerned, we are totally different. 

Does Exa take risks with new music? 

Of course. all within the progr g parameters and respecting the format. We 

have 'h more liberty to support new music than other stations. And that is 
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precisely one of the characteristics that defines Exa and stakes 

the diffreuce. 

Because border stations usually pick up on the latest trends cor- 

ing from Mexico first, what new musical trends are you noticing? 

What should other U.S. Latin pop stations be watching for? 

What I'm noticing is that the listeners want upbeat music- 
much ulch slot danceable and fun. We do get really good bal- 

lads. but generally speaking. I feel that the danceable tunes 

are much more exciting. Another trend. which I find very 

interesting. is that sonic of the big artists are going hack to 

an organic style of music. Its clearly visible in Ricky 

Martin's. Alejandro Sanz's and Paulina Rubins latest albums, 

for example. 
And in Mexico the latest thing is a very strong rock come- 

back. which now tends to lean toward what some call 

"happy punk." Exa /Mexico City recently did a concert called 

Rock en Exa at Palacio de los Deportes, and it was completely 

sold out. It'll he very interesting to sec hose far that trend will 

catch on in the States, although it has already started. with the 

success of hands like Motel and Allison. RER 
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Comíng Soon 
A Bold New Radio Show that Gives Women an Inspirational New Voice! 

.-,, .. y,. ri i. 
Internationally known expert speaker on female empowerment. 

Affiliation: 13051 460 -2143 Ad Sales: (312) 899 -4071 
www.abcradiomulticultural.com 
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WWVA/Atianta, GA 

OM: Clay Hunnicutt 
PD/MD: Robbie Ramirez 

KXXS/Austin, TX 
OM /PD: Romeo Herrera 

MD: Julieta ill 

KPSUBakersfield,CA 
PD: Isidro Roman 

KTCV/Dallas, TX 
OM: Dean James 

PD: Javier Casanova 

MARCH 2, 2007 

XHPX/EI Paso, TX 
PO: Eduardo Zamora 
APD: Victor Acosta 

KMMM/Fresno, CA 
PD/MD: Jose Berumen 

KQQK/Houston, TX 
PD: Ezeguiel Gonzalez 
MD: Raquenell Villarreal 

KLVE/Los Angeles, CA 
PD: Jose Santos 

KSSE/Los Angeles, CA 
OM: Elias Autran 
PD: Nestor Rocha 
APD: Andrea Becerra 

LATIN POP MONITORED REPORTERS 
KWIZ/Los Angeles, CA KEXAIMOBSIrey, CA WKAQ/Poerto Rico XLTNISan Diego, CA 

PD: Eddie Leon PD: Vicente Romero PD: Carlos Gonzalez PO: Libia Sauza 
APO: Natalia Cuevas 

KNVOIMcAlkm, TX WPAT/New Yak, NY KCNL/San Jose, CA 

PD: Robert Montalo PD: Tony Luna WXYX/PUSIto Rico OM: Michael Erickson 

MD: Mando San Roman PD /MD: Herman Davila PD: Manuel Moran 
KVVA/Phoenia, AZ APD: Rob Ayala 

XAVO/McAllen, TX PD: Edgar Pineda KBMG/Salt lake City, UT 
OM: Jeff Koch OM: Carlos Martin Valdez 

PD: Juan Facundo WFID/Puecto Rico PD: Ana Perez 
PD: Lucy -Ann Ramos 

WAMR/Miami, FL KRIO/San Antonio, TX 
PD: Pedro Javier Gonzalez WIAC/AMFto Rico OM: Robin Flores 

PD: Valerie Mega PD /MD: Manny Herrera 
WRMA/Miami, FL 
PD: Rogelio Alfonso WIOA/P1MRo Rico XHFG/San Diego, CA 

PD: Fernando De Hostos PD: Elvis Valle 
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TROPICAL 

WLAT /Hartford, CT 

PD /MD: Nelson Brudys 

WXDJ /Miami, FL 

PD: Ruddy Hernandez 

WSKQ /New York, NY 

PD: Jorge Mier 

WNUE/Orlando, FL 

PD: Rafael Grullon 

MD: Jose Martinez 

TROPICAL & LATIN RHYTHM MONITORED REPORTERS 
WRUM/Orlalldo, FL 

PD: Raymond Torres 

WEMG /Philadelphia, PA 

PD: DJ Frankie 

WKKB /Providence, RI 

PD: Juan D. Gonzalez 

APD: Darvin Garcia 

WPMZ/Providence, RI 

PD: Zoilo Garcia 

MD: Dilson Mendez, Jr. 

WZNT /Puerto Rico 
PD: Pedro Arroyo 

WYUU/Tampa, FL 

OM: Mike Culotta 

PD: Ricardo Blanco 

MD: Carlos Jose Peralta 

WLZL/Washington, DC 

PD: Aracely Rivera 

LATIN RHYTHM 

WVIV/Chkago, IL 

WPRM /Puerto Rico OM /PD: Cesar Canales 

PD: Jorge Pabon APD: Lucy Herrera 

MD: Armando Reyes 

24/7 NEWS ONLINE @ www.RadioandRecords.com 

KFZO /Dallas, TX 
OM: Andy Lockridge 

PD: Chayan Ortuno 

APD: Alejandro Covarrubias 

KZZA/Dallas, TX 
PD: Domino 

KLLE/Fresno, CA 

PD: Tony Santos 

MD: Ramona Rivera 

WTLQ/Ft. Myers, FL 

PD: Al Sanchez 

KLOL/Houston, TX 

PD: Bobby Ramos 

KXOULos Angeles, CA 

OM: Pio Ferro 

PD: Jerry Pulles 

WMGE/Miami, FL 

OM: Rod Phillips 

PD: Frank Walsh 

MD: Raymond Hernandez 

WCAA/New York, NY 
PD: Alix Quintero 

APD: Bryant Pino 

MD: DJ Kazzanova 

KVIB /Phoenix, AZ 
0M /PD: Josh Villa 

APD: Mark Garcia 

WODA/Puerto Rico 

OM: Jose Nelson 

PD /MD: Rogie Gallart 

WVOZ/Puerto Rico 

KVVZ/San Francisco, CA 

PD: Bismarck Espinoza 

MARCH 2, 2007 
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"The he musi attend event in the dJatin entertainment world" 
S>k 

tipSq 

irk.' 414 
2SCy2 

-GABRIEL ABAROA. PRESIDENT, LARAS_ 

TIN NUS! 
HIGHLIGHTS 

WE HEAR THE FUTURE NEW ARTIST COMPETITION 

BILLBOARD BASH 

LATIN MUSIC AWARDS 

AWARDS AFTER PARTY 

INDUSTRY LEADERS WILL DISCUSS: 
SURFING FOR PROFIT: Utilizing the Internet as a marketing and revenue generating tool. 

DIAL M for MUSIC: How Mobile has become the biggest revenue growth area for Latin music in the U.S. and beyond. 

BREAKING THE DIGITAL FRONTIER: Following years of slow growth, Latin digital sales finally begin to take off. 

RADIO: Top programmers discuss the changing relationship between labels and radio. 

TEENS: Latin teens discuss their musical preferences and buying habits with our attendees. 

RAP, RHYTHM & REGGAETON ALL-STAR PANEL It's artists-only in this inside look at the growing urban sound of Latin music. 

BIG SCREEN, LITTLE SCREEN: Top Music Supervisors reveal how to get your music on film, ads and television. 

GIVE ME THE COVER!: Journalists, TV producers and publicists give the inside scoop on what gets ink and what gets heat. 

ASCAP PRESENTS: MAKING THE DEAL 

THE ART OF THE TOUR Manager, promoter, sponsor and venue say it all. 

MAXIMIZING YOUR ENDORSEMENTS AND PARTNERSHIPS WITH HISPANIC CELEBRITIES: 

Hispanic star power drives revenue and increases market share. 

DIFFERENTIATING HISPANIC CONSUMERS FROM THE GENERAL MARKET: THE LATINO FILTER 

Lucia and Gonzalo present the inside story on the launch of MN Tr3s and their successes and milestones. 

HISPANIC CONSUMERS IN THE MULTICULTURAL MARKETING EQUATION: 

Discover how the Hispanic population compares with African Americans, Asians and non- Hispanic Whites. 

AGENCY CREATIVE PANEL: 

Leading creative directors present ad campaigns involving sports, fast food, cars, grooming and beverages. 

1 

APRIL 23 -26, 2007 INTERCONTINENTAL MIAMI 
illh 

NOW IN ITS 18TH YEAR! The Billboard Latin Music Conference & Awards is the biggest 

gathering of Latin music execs worldwide. Join Billboard for the hottest parties, educational 

sessions, superstar interviews, live artist showcases, cocktail receptions, networking events 

and the Billboard Bash. The week culminates with the longest- running, most prestigious 

awards show honoring the best artists of the year across all genres of Latin Music - The 

Billboard Latin Music Awards! Produced and broadcast by TELEMUNDO 

Register Today! 
CORPORATE SPONSORS 

*Heineken O ASCAP 

TITLE SPONSOR IN ASSOCIATION 

For more info including 

and how to register visit: 

*Heineken' 

Bilrd. 
LATIN MUSK 
CONFERENCE St AWARDS 2007 

IN ASSOCIATION WITH 

www.BillboardEvents.com 
MEDIA SPONSORS 

a t l n o R&R MOO Y. 0:495 

msn`, 
Latino Effig,. AM." AMU. 

www.americanradiohistory.com
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R&R OPPORTUNITIES/MARKETPLACE 

OPPORTUNITIES 

MIDWEST 

Promotions Director - Chicago 

There must be someone in promotions who is tired of 

working in the corporate world, but not tired of work- 
ing in the radio world. We are one of the last independ- 

ently -owned companies, owned by a real person. 
Were Nine -FM, Chicago's, We Play Anything" station 
and WCPT, -Chicago's Progressive Talk ". If you love 

to get in front of listeners, love to get your hands dirty 
with the part- timers and interns...even drive the sta- 
tion van if needed and are filled with great ideas, than 

we should talk. We are interested in serving listeners 
and advertisers on Main Street - not stockholders and 

investment bankers on Wall Street. 

Rush resume and salary history to 

Harvey Wells, Newsweb Radio Company, 6012 S. 

Pulaski Road, Chicago, IL 60629 or e -mail to 

hwellsra9chicago.com . 

No phone calls please. 
Newsweb Radio Company is an Equal Opportunity 
Employer 

SOUTH 

1zß 92 
HEY, BIG MOUTH! 

Got something to say but nowhere to say it? Rock 92 

(Greensboro, NC, 8451 is looking for the next night 

talker (think Jimmy Kimmel or Adam Corolla). If you 

can relate to adult men who like Skynyrd and 
Zeppelin - but want something different from 7 -mid. 
- send us your stuff. If you've got the attitude, we've 
got the time. 

Air check and résumé to WKRR, 192 E. Lewis St., 

Greensboro, NC 27406. 

No phone calls. Women & minorities encouraged. 
EOE. 

Deadline 

To appear in the following week's issue, your ad 

must be received by Thursday noon IPSTI, eight 

days prior to issue date. Address all ads to R &R 

Opportunities, 2049 Century Park East, 41st 

Floor, Los Angeles, Ca. 90067. 

MARCH 2, 2007 

WEST 

Sacramento 
Program Director 

Are you a talented programmer capable of doing 
more, better, faster? Do you have a proven track 
record that demonstrates your capability of leader- 
ship, talent development and ratings growth? Do you 

have a plan to grow the absolute number of listeners 
on your station? Do you know the world of web, pod - 

casting and streaming? KGBY, Y92.5, a heritage NC 
market leader in sunny Sacramento, is looking for an 

innovative, original PD capable of making tough deci- 
sions yet creative in the approach to developing an NC 
station in a rapidly changing environment. Web, 

stream, database and HD2 are all part of the expec- 
tation for the person who can take the station to a new 
level. Is it you? 

For consideration, send resume and salary require- 
ments to Kelly Kalemba: 1440 Ethan Way 8200, 

Sacramento, CA 95825 or via email to 
kellvkalembatdctearchannel.com. FAX 916 -646- 
9409. 

M ON 
COMMUNIICATION8 ' 

Mapleton Communications, one of the fastest grow- 
ing radio operators in the West, is expanding and has 
immediate openings for experienced Sales 
Managers and Account Executives. 

Hiring sales professionals in these markets: San 

Francisco - Bay Area, Monterey and San Luis Obispo 

on California Coast, MercedNisalia in Central 
California, Chico and Redding in Northern California 
and Medford in Southern Oregon. 

If you have 5+ years experience in Radio, Newspaper, 
Cable and or TV advertising sales in mid -sized mar- 
kets, developed client relationships, and are passion- 
ate about creating value for clients, please send 
resume to hrfamapletoncommunications.com or fax 

resume to: 310- 209 -7239. 

We offer a generous commission, multiple health care 
benefits, 401K, and are an EOE. Read more at 
www.mapletoncomm.com. 

Cuesta College. 
Broadcast Communications Instructor. 
Master's required. DEADLINE: 03/26/07 
http: / /www.cuesta.edu. San Luis Obispo, CA. 

INTERNATIONAL 

M QE4L'S 92,5 

092 
A Corus Entertainment Company 

Program Director 
Montreal 

Montreal Canada is known as the most European city 
in North America and an exciting place to work and 
live. 

092 FM has an exciting opportunity for a Program 
Director Position in our Montreal office. 

Responsibilities, Required skills and qualifications: 
Operate and grow the Q -92 audience and manage 
people. 
Manage the expense budgets of the programming 
department. 
Experience in managing radio station programming. 
The ability to work with and develop on air talent as 

well as support for the on air product. 
The ability to work closely with the sales, Internet 
and promotion department. 
Good communication skills, bilingual (English & 
French if possible). 
Strong knowledge of music. 

Please send a resume to: 

Brian Kenemy 
General Manager, 092 
Fax:(5141787 -7979 
brian.kenemylag92fm.com 

*Please include Position Name in the subject line of 
your email. 

No phone calls please. 

POSITIONS SOUGHT 

Traffic Manager with 12 years exp seeks posi- 
tion in Radio/TV /Entertainment Industry in NY Area 
only Summer200626fayahoo.com 

Major Market PD wants to come back to West 
Coast. Team player with solid track record of increas- 
ing ratings - Email west.coast.pdfdhotmail.com 

Looking to get back to radio. Wilt consider any 
shift. INIL Quad City preferred; but will consider a 

move. 20+ years experience. Steve Gunner. 563 -343- 
6950 qunnersmusiconwheetsfdvahoo.com 

Narrowly missed San Francisco opening, but 
still seeking NorCal/Pac Northwest gig. Contact 
FRANK at (5101223 -1534 

24/7 NEWS ONLINE www.RadinendRecords.com 
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THE BACK PAGES 
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CHR/TOP 40 

I 1 16 

TITLE 
ARTIST 

MY IT WENT 
NLLYnNSN 

X NIELSEN eos * HRPREDKTOR 
CERTWKA710I15 STATUS 

IMPRINT / PROMOTION LABEL 

ND.1(31M(S) x * 
ISILIIION 

WHAT GOES A110111110.COMM AMOUNT 
12 WIN TIMBERL4(E 

ln XI 7 

ITS NOT OVER 
DAUCNTRV 

IRREPLACEABLE 

THE SWEET ESCAPE 
MEN STFEANI FEATURING AMOK 

WALK AWAY (REMEMBER ME) 
PAULA MAMBA FEATURING THE DEY 

BREAK IT OFF 
MANNA & SEAN PALL 

RUNAWAY LOVE 
LUDAERK FEATURING MARY J. II ICE 

GLA OROIJS RK MELLAWA&MAMERSCOPE 

CUPID'S CNOKE/IOLD ABIPOWER 
LYMDASNIDESRATN7RDISIIMP MNMIQRIB®B/RN6wUM1[AAA 

#1 MOST ADDED 
THIS Is WHY IM HOT Mans MARX) 

#1 MOST INCREASED PLAYS 
DON'T MATTER Akron (KOTN(TNPFRONT/sxAMYERSAL MOTOWN) 

TOP 5 NEW AND ACTIVE 
INTO THE OCEAN Blue October (UNIVERSAL MOTOWN) 

WITH LOVE Wary OEM (HOLIAVOCO) 

THE WAY I LIVE Baby Boy De Prim Feat. U Baosie (TAME FatUMVERSAL REPUBLIC) 

READ MY MIND The Kars (ISLANIYICUAG) 

BECAUSE OF YOU Ns-Yo (1 JAMAOJMG) 

COMPLETE CHR /TOP 40 CHART ON PAGE 47 

URBAN AC 

Mid TITLE 
ARTIST 

1: NIELSEN BIOS 
CERTIFICATIONS 

IMPRINT / PROMOTION LABEL. 

1 1 19 LOST WITHOUT U NO. 1(6 WKS) IR= -_-- SIMIBMAIROmR 

28 TAU ME AS I AM 
WRY ANKE WTRMADY(EFTEN NIfEIatiE 
N MY SONGS 
(ERALD LEVERT awnE t lg I AY TOASß Yw T71110r OOSß 
iMAFFRLADSON MMtIAMA 
HANGE ME 

MOO 
1S 

IRREPLACEABLE 
%YOKE 

25 

UK 
x3 

(OLIO 
USED TO EE WINK 
BRAN LAMPION VAIIINERSIOS 

21 
PUAIT OOTrr 00 ow mama= 
TAIN GOCOOMFAUDEMOWINIBMIXOW 
EE WITH YOU 
DñABETNMREM RIEIMIFIWOM 

MEW 
M 511150 01 n MUNN 

#1 MOST ADDED 
SHOO BE DOD (NO WORDS) Macy Gray (WRL.LAMIFERnI) 

#1 MOST INCREASED PLAYS 
PLEASE DONT GO Tank (GOCDUAE/BIAOOCUIOAMVERSAIMOTOI l) 

TOP 5 NEW AND ACTIVE 
17A JUST A FOOL FOR YOU J. Nadi/Got (RAFT TON) 

WIEN I SEE YOU Fantasia UMW 

YOU Lloyd Featuring L$ Wayne (THE PICARNVERSAL MOTOWN) 

TURN IT AROUND Israel & New Bread (INTEGRITY WSPEIAAILI ABWSIA) 

RUNAWAY LOVE Lucian-Is Feat. leery J. Wee (WPM JA&vDaG) 

COMPLETE URBAN AC CHART ON PAGE 54 

RHYTHMI 
TITLE 
ARTIST 

I. NIELSEN 80S 4'T HITPREDICTOR 
CERTIFICATIONS STATUS 

IMPRINT / PROMOTION LABEL 

6 v 

e n 

7 18 

.*+,;, 14 
FAT AX FEATURING LI WAYIE TEDNOR$QFABIEiERW/VNIGN 

NO. Hawks) x* 
TNEKJIIEYBSKMIIDeN 

CAPITOL 

RUNAWAY LOVE :: Q 
LIDACRIS FEATIIaLMARYEDUCE DTP/(IEF JAWOJIIL 

DONT MATTOR 
MOI 
ON THE HDILNE 
NETIYROLY 

IQ SOI 
MAKIN 

M) PLY NßN 
1M1016 

SAY IT RIGHT 
NELLY FUITADD 

IRREPLACEABLE 
BEYCNCE 

MAKE IT RAIN 

MOST INCREASED PLAYS * 
K NOOORIONNUREYFBSK MOEO(IN 

BLLESTAR/ATLANTIC 

T.UL (aL*HA 
M* 

IOCN 

MoSIFY/GEFPENNTENYOPEPE 

..j 

#1 MOST ADDED 
I TRIED Bar Tlrgs- t444NNmny FsM. Aton MEL SURFACE/NTT-RS(0K) 

#1 MOST INCREASED PLAYS 
DONT MATTER Akan (Iarv(TNPFRDNT/5BC/LNTERSAL MOTOVN) 

TOP 5 NEW AND ACTIVE 
MAGIC CITY 2XL (MOAT BOY) 

2 STEP Clyde Carron (CAPLTa) 

A MAN THAT GOES Sdr. (STREET CREIVACCH) 

OH YEAH (WORK) LA Scrappy F.M. Sers P. & E-40 (B JREPRISEAVARNER BROS.) 

BREAK TM OFF Paul WWI Fat. LP MIN (S15MA/IOUSE /ASYLU.VATLANT() 

COMPLETE RHYTHMIC CHART ON PAGE 50 

COUNTRY 
TITLE 

888 ARTIST 

NIELSEN SOS ^ HRPREDKTOR 
CERTIFICATIONS STATUS 

MAPRNT / PROMOTION LABEL 

1 3 25 

24 WAIOS)IG YOU 

MOW NOV 
KETTNU INA 

22 IT JUST COPES NATURAL 
CEOICE STRAIT 

11 
SURN 
IOW 011311* 

LAMES LOVE mIMTRV BOYS NO. 10 WI() * 
GMILLESIMaE 

M1 * 
OM 

KMIrLMNIME 
R* 

MCAMOMIE * w 

1M EMIRES 

2! ALYMA LE{ 
IMONMDMB uxio L 

LAST i NNW, 
/ 9 MILAN 

y yl WASTED 
CARRE LADENWDOD 

lS ANYWAY 
MARTNA TOME 

o LIrTLE SIT OF Ud 
CRAIG MCR(.AN 

AöTANNNII*E * 
OTR/ 

ANSTAaMyAMBNE*E 

* 
NA 

IROKBNML/ 

#1 MOST ADDED 
LOST IN THIS MOMENT BAB & Ric. (WARNER BROSnM ) 

#1 MOST INCREASED AUDIENCE 
STAND Rascal Matta (LYRIC STREET) 

TOP 5 NEW AND ACTIVE 
SEPARATE WAYS Rid Trevino (WARNER BROSJwRN) 

1 LOVE WOMEN (MY MOMMA CANT STAND) Jenod Hormel (CATEGORY 5) 

A WOMAN KNOWS John Anderson (RAYBAWAYAR/ER BROSAVRN) 

YOU'RE GONNA LOVE ME Owls Young (RCA) 

BULT TO LAST Heartland (LUTON CREEK) 

COMPLETE COUNTRY CHART ON PAGE 61 

24/7 NEWS ONLINE @ www.RadioandRecords.com FOR WEEK ENDING FEBRUARY 25, 2007 

#1 MOST ADDED 
HOW TO SAVE A LIFE The Fray O(I 

#1 MOST INCREASED PLAYS 
HAVE YOU EVER SEEN THE RAIN Rod Stewart LVIBAG) 

TOP 5 NEW AND ACTIVE 
YOU DONT KNOW ME EA* Money (BC OEALmARRIOR) 

A THOUSAND DAYS Clay Alien (RCA RMGI 

NEVER ALONE Jin BA:kn rl Fat. Lady Antebellum (SAG) 

A LOVE SONG Kenny Leggin' (ONE EIGHTY) 

THERE'S ALWAYS TOMORROW Almon Ray (OSAS) 

URBAN 

a 

1 /8 YOU 
LIAIDEEAnAeLLL'NMMIE 

TRIE 
ARTIST 

X 11111.5191 SDS HITPPEDICTOR 
CERTIFICATIONS STATUS 

IMPRINT / PROMOTION LABEL 

ON TIC NDTLDt 
ROMEO 
EiMAWAr LOVE 

I UDALR6 FEATUe1G MARY A ERE 

LOST WITHOUT U 
110111WINEKE 

1IE10W TOME DS 
eDtgf FIATIKaL POLOUR DA BON 

PONNW- 
091SMOWNFEUURINGJAYW 

THEE IIMH/TNNOT 
MO 
R3 NM 
IN 
MINN 
SA 
TOP SACK 
Tl. 

NO. 1(5W1(S) 1: * 
7N:NCArAKRSAIMOTOWN 

Q 
BLUSTAR/ATLARI( 

OTiVBEF JALI/DJA6 

STAR TRAK/NTERSCOP( 

ZONE 4ANTERYOP( 

ß 
1NEQOMBA 

CAPIT(E 

* 
TJIGJGN.tA61A 

:L1:N 
LAEACE/ZCaBA 

(AANDNISTIE/ATLANTIC 

#1 MOST ADDED 
WHEN 1 SEE YOU Fantails (PR ) 

#1 MOST INCREASED PLAYS 
LI(E A BOY Clara (LAFACEMIABA) 

TOP 5 NEW AND ACTIVE 
DONT MATTER Aton (IWNV(TUPWA0Ni5RCA1atERSAL MINOU*) 

M. JONES Min Jaws (SMISSMHOL15E/ASYLJAA/WAREER ÚL05.) 

LIKE A BOY Clan (LAFACV201ABA) 

GIT BUCK Young Burk (GUNT/NTERSCCPE) 

THE WAY I LIVE By Boy Ds Prince Feat. LE Sosie (TAKE FO/uav(RSAL REPUBLIC) 

COMPLETE URBAN CHART ON PAGE 53 
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E 

26 

M 

52 

WAITRIG ON 111I WORLD TO CHANGE ILO0.1(21O5) 2C2 

EEMImUABM 

WHAT HURTS 715 MOST 
RASCAL MOTS 

NT * 
UIESINETAOLYWOOD 

UNWRITTEN 
NATASFANOMEELD 

NOW TO SAVE A LIFE 
TIEPIN 

* 
EPIC 

MOST AMID ::7 
EP( 

it 
AwARVC. AA 

POLYDOIUA&nMNTTRS(IiPF 

WART/MOWS. 

* 
CAPITOL 

MOSTIIOtEAS®P.AYS * 
NNW 

19 

41 - MOM TIE RE 
RN RYE FOR FOG 

CHASING CARS 
SION PATROL 

M 

EAD DAY 
MIEL PAWNER 

TOIT YOUR RECORDS ON 
COMTE BAAEYRAE 

27 NAN YOU II M2111IERAM 
RmSTlMI1 

.i 43 BLACK IIDRSE 1t THE CHERRY TREE :: . ßt 
KTTU6TALL RDDIRESVWfN 

COMPLETE AC CHART ON PAGE 64 
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#1 MOST ADDED 
RETTER THAN TIE John Bulk. Tri. (ATLANTIC/MAI 

#1 MOST INCREASED PLAYS 
METTER THAN Ti,. Jet Buda Trle MRAxTERAVAI 

TOP 5 NEW AND ACTIVE 
TIE STORY Brad Can (COLAOIU 

YOU GIVE ME SOMETHING Jars Masao (POYLORINTERSCOP) 

ARE YOU ALRIGHT? UMW. Mime II CST HIUMAV) 

STARS AND BOULEVARDS Aupuaaa IlDEJ 

PRESSURE SUIT Aydaq (CO LEMMA) 

#1 MOST ADDED 
GRAVITY Jahn Ma" . (MrRCYOIALAA) 

#1 MOST INCREASED PLAYS 
LITTLE WONDERS Rob Thomas (IELIEIWATLMTEI 

TOP 5 NEW AND ACTIVE 
OVER IT KWlahn McRae (RENDE:) 

YOU GIVE ME SOABrT111f Awns MRnha. (MYOORWURYMy) 

THE SILL (BURY ME) 30 Snoods To Mas (MIORTAI/va[ ( 

CU OSD OWNCIDG CIaMmaFM.RIMSDP IMASWVSAELmuvumMo RAR FAaA1 

UT /MLA Era neena. (wroLP) 

#1 MOST ADDED 
SUIVIVALAM Fin Id, N.M. VOTMEAPOENSO. 

#1 MOST INCREASED PLAYS 
EIIRVIVALISM Rim IRI NWT (NDTMAPENRSCIPEI 

TOP 5 NEW AND ACTIVE 

Finn" %Ow SWAAR (WM.. NOS) 

BETYER THAN ME Mai RIAIRSR RONBEE) 

THE 115510 FRAME AR (TWA EnmFIALIC ) 

SAYTF650MBR(FDME WILSEMBMW1IEM). Vet ITDIRANCYOD 

TELL ME Om/E M LIMN& (BRINE) 

ALTERNATIVE 

s 
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o 

e 
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T ERWSMAO 
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SNOW ((HLY OM) 
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M FROM YESTERDAY 
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NIELSEN BOO * HITPREDICTOR 
CERTIFICATIONS STATUS 
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NO. IR WES) 
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,2 W FAMOUS LAST ORDS a 
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ROUSE ERIE 
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)MEINE HERS EMINGERIES®[ 

COMPLETE ALTERNATIVE CHART ON PAGE 70 

#1 MOST ADDED 
SURVIVALISM Nina Ind. Nails (MNW(.WIMECMY] 

#1 MOST INCREASED PLAYS 
SURVrv1USM Nine Inch N.M. (NORAME FESICAF) 

TOP 5 NEW AND ACTIVE 
ELECTRIC WORRY ONed, (RSACHAR/rnry 

THE FIGHT The Clsk Cd., (TOOTH & NALEM) 

SIDE OF A BULLET NMEbsd IRODMNER) 

FUNERAL FOR YESTERDAY KMb IAEROWOANO O KANKARO1E1 

HEAR ME NOW RmLq Hairy NUM AV.REROYI 

THE BACK PAGES R4? NIeIrAD 
Broadcast Data 
Scat ems 

o 
o 
o 
o 

d 
TRIE 

KT 

HOT AC 

D NOT WS 
BOOREF 

S OREMW CARS 
LOW MT O 
NOW TO SAVE A LIFE 
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DISTURBED 
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i: NELSEN BDS 
QRIMICATIONS 

WPM / PROMOTION LABEL 
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KARR 

7 DER MA ROACH EL TOALKO I 
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EMPLI EIE 

SNOW ((HEY OH)) 
DHOICHILMPIRS WARNER MM 
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NIELSEN ROS 

IMPRINT 
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ON LABEL 

DIVE NO TIM BLOOM 
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NO1I6W16) 
REIMETWAS 

CRPVERVF 

'PIPPIN sr RHYTHM 

RENUErrtnrs 

#1 MOST ADDED 
RHYTHM MRII00 Paul Own IPFANADEdPI 

#1 MOST INCREASED PLAYS 
SAVE ROOM JEAN LspN (LOODARREJI 

TOP 5 NEW AND ACTIVE 
LUCKY Nan Rams (PNOS(TNE) 

JUST FEELM R Mldnd Mason WWI Brats Cabala= (?TS ENTERTANENT) 

KALEIDOSCOPE KINN Standring (A TRAG) 

TAXE ME Sege Cd INRUDA IAZJJacl 

OUT OF MY HEAD 1INId Raba RES AMILIPC) 

ROCK 
TRIE 
ARTIST 

PAIN 

Ti 

1S 
LADIES I GENTLEMEN 
SALIVA 

SNOW ((HEY OHO) 
FD1101L0 Li /YPMPS 

E THE ENEMY 
caosuRN 

i21SILLYWORLD 
STONE AR 

LAND OF CONFUSION 
DISTURBED 

V3A 

n 

M 7 

HEROES 

N C ERTIKCATIO 
IMPRINT / PROMOTION LABEL 

Na 1(6 Wi47lYOST AMMO 
AHJm1A 

WARNER BROS 

NVERSALBEIVME 

R[MDMMIR 

REPRISE 

ATLANTE 

n-5 NOT OVER 
MIlUIRRY MAU 
O RLON MOST INCREASED PLAYS 
I ERMCLRIwM Harm DD 

ANMAAL I HAVE NECOMO 
MIFFMYS ERNIE RVEIIM.WA 

#1 MOST ADDED 
PAM Timm OMS GEO (MI NORM 

#1 MOST INCREASED PLAYS 
BREATH EndMi BaMNin DOLYMOOI 

TOP 5 NEW AND ACTIVE 
JAMBI Tod (TOO MSSFCTONRAGLOWO NEED 

THE OLDER I GET SUER (ARIENRAIWREIIAVAI 

LOVE REIGN OTR ME Pawl Js (TIN RUB) 

AU. THESE THINGS !HATE REVOLVE AROUND ME) W Fe/ Mr Male UMVtREAI 

THE KILL (BWV ME) 30 Shads To Mars IMAORTRIVROH) 

TRIPLE A 

o 
o 
o 

11 
ARTIST 

R NEW SHOES N°0-N 
14 

THINKING ABOUT YOU 
NMAH FIRS 

lB THINK rM IN LOVE 
BECK 

22 SS THE WORLD 
roar? 

24 SATELLITE 
CARTER 

n PHANTOM LIAO 
M SIMS 

YOU'RE ALL I NAVE 
SNOW PATS 

6 NOTHING N MY WAY 
INAM 

21 
SNOW ((HEY OH)) 

M MOWN M THE SKINS 

:: NIELSEN BOS 
CERTIFICATIONS 

swam. / PROMOTION I ABEL 

NO.1(3M1(S) 
ARAM 

MM ROTF%L 

ROERSEOE 

ATOM 

REPRISE 

SLR NP 

POLVOORMAANTERYOP 

INTEISLEPE 

WARNER MIM. 

ISLRNENTERSEOP 
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R84? 
PUBLISHER'S 

1 

r%tuer No/ex 
Profile: Charles 

Steinhauer 

Title: Dial Global senior 

VP of operations and 

research 

Favorite radio format: 
Classic rock 

Favorite TV show: 
"The Simpsons- 

Favorite song: 'A Day 

in the Life" by the 

Beatles 

Favorite movie: 

"The Big Lebowski" 

Favorite book: 

"A Confederacy of 

Dunces" by John 

Kennedy Toole 

Favorite restaurant: 

Peter Luger Steakhouse 

in New York 

Beverage of choice: 

Hobbies: 1 draw and 

sketch -just pencil and 

paper. Mainly still lifes 

and a lot of fruit." 

E -mail address: 
csteinhauer@ 

dial- global.com 

Juggling agencies, stations and program producers is all in a 

day's work for Dial Global senior VP. He's a research geek, too 

Charles 
Steinhauer 
By Erica Farber 

rtduating from Iona College with a degree in communications, 
gCharles Steinhauer knew he was interested in broadcast media - 
he just wasn't sure what role he wanted to play. Since 2101 he has 

worked as senior VP of operations and research for Dial Global, 
home to tour RADAR-rated networks and provider of national 
ad sales representation to more than 611 independent producers and 

syndicators.The independent network /syndicator also reps programming Mott sis- 

ter company MJI Interactive. An active member attic Network Radio Research 
Council, Steinhauer was elected chairman of the council in January. 

Getting into the business: "1 was working as an 

account extcutise (Of a lxuindss- to-husiness direct 

marketing firm and nalired that wasn't %what I want- 

ed to do. I was inn. rested in thi. analyties 

del I broadcasting and what prompted someone 

to purchase media. I got a call from a Cunil friend 

who knew of an opening as a research analyst at 

Wiustar Global Media. I went for the interview .got 

the job and haw loved it ever since.Then then was 

the merger. Winsur ultimately went away: as some 

other Web businesses did. and Excelsior Radio pur- 
chased the assets. Then in 2101 they merged the 

company with I )ial (:onununicatiolu to form what 

is now I )ial GlohtI ' 

Mission of the company: To help agency clients 

with their marketing and branding objectives by 

providing top -tier purge. g with a high 

degree of ace ability." 

Describe your responsibilities: "To run everything 
except the sales aspect of the business. To create 

or manage the systems and research that ultimate- 
ly becomes the currency we sell to the clients. And 

to make sun: that the systems we have in place 

provide the ability for airing and stewarding their 
schedules :there are a lot of Inswing parts:. 

Product offering: "We currently have TI Nr individ- 
ual- selling vehicles that go to about 41) networks. 

We deal with about 7.1MN1 rue radio st. ' .. 

Biggest challenge: "Holding on to the broad yie v. 

Stepping back and looking at the big picture. 

1 o c tiring on delivering for our agency clients while 

simultaneously dealing with thousands oÌ radio sta- 

tion clients. As a network and syndicator. you ate 

always in the middle between clients on the .agency. 

producer and station levels. Stepping back and 

keeping that all in perspective is a challenge':. 

Explain how the Network Radio Research Council 

works: "The council is a membership made up of 
nseanh directors hutll the RAI Alt.-rated ixrsorks. 
I lie mission is to pnimote nh ble and ef1i. ti%v radio 

audience nx.tsurenent for national networks:' 

Current focus: "The integration of the Portable 

People Meter into the national services that 

Arbitron provides is where our fix-us lies. We 

meet with Arbitrai at least once a quarter and 

nuke ree ndatious. The dialogue is pretty 

open. We've been able to baye a good rebat - 
ship with the Network Radio Research Council 

and with Arbitntn and. with all the expx'rtise in 

the nxxn. we hopefully help steer the inedia and 

research in the right place 

How the PPM will affect how network radio is 

measured: "That is one of the issues we air tack - 
ling. The current plan only gives us the top 5f ) 

markets. and were intrusted in SI -plus as well. 

VI) it is going to take a svhile.You're going to have 

dual methodologies--diaries and ureters -and 
don't want that to adversely affect national busi- 

ness. As the rollout continues, the primary ques- 

tion is. How do we successfully integrate that into 
the national services?'" 

State of radio: "It's tine.As we've seen in the past. 

anion in technology and Inedia time us to 

become ' innovative. Historically radio has 

been a little slow to react. Prey' media it - 

vations have torced us to react and nere 

nimble. and I think we can do that:. 

State of network radio: "Very strong. We've ahsays 

been an accountdok iixdustn :Whit we're doing with 

the council and other groups is limbering our sys- 

tems and innovating within the operations of the 

networks to provide advertisers with neon account - 

abilityThis is being addressed at the network level. 

The systems vary company by company. but we're 

all looking toward pnwiding the saute gala:. 

Career highlight: "Dial Global. after the success- 

ful integration ofthe two c panies.The follow- 
ing year. being able to debut our first RADAR 
network and the continued success we've had 

RAI )Ali over the years. We've been able to grow 

that category for our a parry pretty well." 

Career disappointment: "When I was y ger I 

would have liked to have spent more at a 

local station to see the ins and outs and how they 

integrate within the national media and the net - 

works. It night have helped me do my job .t lit- 
tle bit better today:" 

Most influential individual: "The current manage- 

ment of the company and lco- pnsident /CEOI 
David Landau. who helped me understand a lit- 
tle bit more atout the business:' 

Advice for broadcasters: "Treat everybody as a 

partner. Every business relationship should be treat- 

ed as a partnership. Your goals sl Id be aligned 

to build the business. loth by helping your adver- 

tisers as %yell as helping your radio station 

'As a network and 
syndicator, you are 
always in the middle 
between clients on the 
agency, producer and 
station levels. Stepping 
back and keeping that 

i all in perspective is a 
challenge. -Charles Steinhauer 
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MGC/FMDetroit Adds Tesh Show! 

"We're delighted to bring John Tesh's 
own special kind of "Magic" to Detroit. 
He'll be a great addition to our stellar 
line -up beginning with Jim Harper 
in the morning...and now, complete 

with John Tesh at night." 

Lori Bennett - Program Director 
Magic 105.1 
WMGC -FM Detroit 

Now on 245+ Affiliates, 
TEN Different Formats, 

...and in EVERY Daypart! 

www.tesh.com 

'lI:.tsl.. :.u1J Iili1llIkii1!.. Fur tuur 1.1LÌ 
Affiliate Relations: Scott Meyers The TeshMedia Group 888 -548 -8637 or 516- 829 -0964 scott@meyers.net 
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COUNTRY CATAPULTS 
BEYOND ITS OWN BORDERS 

MARCH 2. 2007 

NEWS /TALK /SPORTS: AUTHOR- 
, TURNED -HOST LISA BIRNBACH 

DEATH OF THE DIARY 
PPM 
ings Cu 

Week, Ad Buyers Applaud a RADIO & RECORDS 

CHR: TRACY AUSTIN'S CULTURAL 
INSIGHTS FROM DOWN UNDAH 

COUNTRY: A DAY IN THE LIFE OF 
A RADIO- RECORDS JOB SWAP 

ROCK: PROGRAMMERS SHARE 
QK. STATION TUNEUP TIPS. 

,,rd ,.<01 

ADVERTISEMENT' 

LUKE BRYAN 

"Ladies; Lo'e 
Cia mtiz y Mayas" 

1 and still going strong! 

THANK YOU COUNTRY RADIO!!! 

"1&11 31E1y FrieacLei BSy» 
The debut single 

Going for immediate airplay! 
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