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Conferences: April 14 -19 Exhibits: April 16 -19 
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www.nabshow.com 

Digital technology is alterng the dynamics and 
economics of Radio, and if you can thrive in this new 
reality you re ahc ad of the c 3mpetition. YC L can't afford 
not to ae at NAB2007, your essential destination. 

You'll corre face -to -face with the hottes: 
technolog es and the cc olest ideas, but you'll also 
learn which of these inrovations are critical to your 
operation right low. New software to build that 
next- gene-ation web site, Dod- and multi:asting 
tools, tie most current k -gal advice on government 
issues anc operations - concrete solutions that 
will build marke: share and profits. 

Everybody who's anybody in Radio - orwould like to be - will make tracks to NAB2007. 
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WWW.RADIOANDRECORDS.COM: INDUSTRY AND FORMAT NEWS, AS IT HAPPENS, AROUND THE CLOCK. 

March 2, 2007 

News 
www.RadioandRecords.com 

MOVER 

Epic Gets Gershon 

Mere weeks after 

exiting his post as 

president of V2 

Records, Andy 

Gershon has a new 

home at Epic Records 

as executive VP. 

Epic president 

Charlie Walk says, 
Gershon 

"Epic will greatly benefit from his creative 

edge and forward- thinking ability to find new 

and interesting platforms to develop artists." 

Gershon has managed such bands as 

Love and Rockets, the Cocteau Twins and 

the Sundays. He is also credited with discov- 

ering the Smashing Pumpkins. -Mike Boyle 

SHAKFR 

KFWB Ups Ludlum, 
Gomez 
KFWB /Los Angeles 

has promoted news 

director Andy Ludlum 

to PD at the CBS Radio 

all -newser. Ludlum had 

served as news direc- 

tor at KFWB for the 

past three years and 
Ludlum 

held various news management positions at 

the station since joining in 1998. 

Assistant news director Paul Gomez 

replaces Ludlum as KFWB's news director, 

while CBS Radio /Los Angeles VP of AM pro- 

gramming David G. Hall will now devote his 

full attention to programming and operations 

at news sister KNX. -Al Peterson 

DEA! '.KER 

The Beat Rolls On 
In Austin 
Border Media Partners swooped in and picked 

up the intellectual property, format, airstaff 

and even the calls of rhythmic KXBT (the 

Beat)/Austin from Entercom and installed all 

the pieces at 104.9 FM on Feb. 26. "It's been 

a crazy 96 hours," Border Media Partners 

senior VP of operations Bob Proud says. 

"Entercom notified staff on Thursday [Feb. 

22] that they were being dismissed; we 

closed the deal at 3 p.m. Friday [Feb. 23] and 

put them back on the air Monday morning." 

The Beat's former frequency, 104.3, was 

spun off to Univision, which flipped it to 

regional Mexican. -Keith Berman 

MARCH 2, 2007 

Martina McBride Replaces Mozart 
Six month, after Linn. Ihpp.d Cl unvy K /LA to rhythms. AC. as la \il\ 
.FM country radio returns to Los Angeles, as Mt.Wilson Broadcasters flips classical KMZT 
to KKGO "Go Country 105. "The KMZT (K- Mozart) calls and format move to 12611 

AM, where the KKGO call letters and country format previously resided. K- Mozart will 
also be heard on 103.1's HI) side channel. 

Mt. Wilson Hipped Mexican AM XESURF (540) to country in October and a month 

later the company dropped adult standards for country on KKGO -AM (1260). 

Former KZLA staffer Shawn Parr, who signed on with 1260 in January, continues as 

morning host for Go Country 105, while Tonya Campos, former KZLA APD /MI ), joins 
KKGO as MD /midday personality on March 12. In addition, KKGO clears former KZLA 
afternoon personality Whitney Allen's syndicated "Big Time" show in afternoon drive. 

Mt. Wilson director of marketing Michael Levine says XESURF will continue to 

simulcast with KKGO and provide strong southern California coverage -important 
because a robust contingent of country fans resides in Orange County, which contributes 
approximately one -quarter of the in -tab diaries for the L.A. metro. 

KZLA had been a country station for 26 years at the time of the flip, and was the 

only L.A. country outlet. -R.f. Curtis, with additional nportitfy by Ken Tinker 

,V BE CR,_, \CH 

$400M 72M 
The amount of advertising 
dollars that research aggregator 
eMarketer says will be spent on 
podcasting by 2011, up from 
$80 million last year. The 
pending addition of Google to 
the podcasting space and more 
sophisticated audience 
measurement tools are fueling 
the anticipated growth. 

The number of monthly listeners 
to Internet radio, which is up 

from 45 million at the end of 
2005, according to Bridge 
Ratings & Research. The new 

report also says 21% of persons 
12. listened to an online 
simulcast of an AM /FM station 
in the last 30 days -an increase 
from 15% in 2005. 

3.4 
The combined percentage of all 

radio listening that XM and 
Sirius captured in the Arbitren 
fall 2006 survey. About 5.69'o 

of respondents mentioned lis- 
tening to satellite radio. While 

typical listeners spend 19 hours 
per week with radio, satellite 
listeners spend 33 hours per 
week with all radio 04 with AM/ 
FM, 10:45 with satellite radio 

Aliand 8:15 with Internet radio). 

FCC Roadshow Promises To 
'Fix Bad Old Rules' 
Harrisburg -More than 100 people, mostly from Central 

Pennsylvania, waited as many as five hours Feb. 23 to 

express their opinions to all five FCC commissioners about 

how local media is performing in the Susquehanna Valley 

during the third of a planned six -stop tour of America meant 

to guide the FCC in its recrafting of media- ownership rules. 

FCC chairman Kevin Martin opened the hearing by not- 

ing that part of the FCC's mission is to "find more opportunities for diverse voices to be 

heard," suggesting that low -power TV and low -power FM may be ways to accomplish that. 

Commissioner Michael Copps used the podium to attack the 2003 Michael Powell -led FCC. 

"Several years ago, some ill- advised new rules got through the FCC," he said. "It's time to 
fix some of the bad old rules that got us into this mess." 

But there was also a clear undercurrent of community concern that, while local radio and 

TV stations are generally held in high regard by their audiences, further consolidation could 

tip the quantity and quality of local news and programming, leaving Harrisburg - 
Pennsylvania's capital and the nation's 41st media market -with, as one voice put it, "too 
few owning too much at the expense of too many." -Jeffrey Yorke 

ON THE WEE 

Broadcasters Get 
Legislative Front Seat 
The proposed SI3 billion Sirius -XM 
merger was the hottest topic Feb. 26 as 

more than 500 broadcasters packed a 

downtown Washington. D.C., hotel to 

hear a series of Capitol Hill lawmakers 

chat about industry issues. 

"The matter is of great interest to 13 

million satellite subscribers and to the 

government." Rep. John Dingell, O- 
Mich., told an after -lunch audience. 

Dingell, chairman of the powerful House 

Committee on Energy and Commerce, 

continued, "The Department of Justice 

and the FCC are interested in this and I 

intend to watch this. We want to make 

sure that consumers are protected" Rep. 

Greg Walden, R -Ore., said that if the 

merger is permitted, broadcasters should 

not be limited to ownership caps. He also 

accused the satellite companies of trying 
to change the rules dictated in the orig- 
inal licenses that prevent one company 

from buying another. 

But beyond the merger proposal, 

Walden said he would not be surprised 

if the Supreme Court rejected the 

FCC's rulings on violence and indecen- 
cy on TV and radio. "There is no logic" 
to certain FCC judgments. he told 
broadcasters. "How can they say when 

you can use certain words and when you 
cannot ?" JrtfrcyYrke 

Cox To Encode In 
Houston 
Now that Arbitron has achieved Media 
Rating Council accreditation for its 

Portable People Meter radio ratings serv- 

ice in Houston, Cox Radio has agreed to 

encode its four stations there. 

Arbitron has been demonstrating the 

service in Houston since 2105 and the 

PPM is expected to the become the cur- 
rency there in the next few months. Up 
until August, Radio One had also refused 

to encode its station signals, leaving Cox as 

the sole holdout. 
Cox, Clear Channel, Cumulus Media, 

Entercom and Radio One have agreed to 

fund a test in Houston this fall of the Media 

Audit /Ipsos'sntart cell phone -based ratings 

methodology. -Katy Bachman, :Lfediaunek 

MORE ONLINE: www.RadioandRecords.com 

24/7 NEWS ONLINE @ www- RadioandRecords.com 
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edison media research 

What's Between Your Records? 

Thanks to podcasts, satellites and the 

Internet, your competition is infinite. 

Your air talent is the vital differentiator 
between your station and everyone else 

competing for earspace across town- - 

and across the world. 

Edison can help. 

Introducing the Edison Digital Talent Analysis. 

Immediate. Actionable. Motivating 

Identify what really moves your listeners -- quarter hour after quarter hour. 

0 Edison's innovative methodology uncovers the 'why'-not just the 'what.' 

0 A decade of experience developing digital testing best practices. 

Thrive across the Infinite Dial with Edison Media Research. 

Edison Media Research - Radio's Research Authority. 
Call Us Today at 908.707.4704, Or Visit Us On The Web At www.edisonresearch.com 
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WWW.RADIOANDRECORDS.COM: INDUSTRY AND FORMAT NEWS, AS IT HAPPENS, AROUND THE CLOCK. 

Clifton Named PD At 
KCUV 
NRC Broadcasting has appointed Doug 

Clifton PD of triple A KCUV 
(FM102.3) /Denver. Clifton's 24 years in 

Denver radio includes stints as MD at 

KAZY, PD at 

KBCO and PI) at 

KXPK (96.5 the 

Peak). Clifton suc- 

ceeds John Hayes, 

who will assume a 

new programming 
position within 
NRC, to be 
announced soon. 

In other KCUV 
news, Colorado radio vet Benji McPhail has 

been named MI), replacing G. Brown, who 
segues to the newly created position of spe- 

cial projects director. -John Schoenberger 

Clifton 

Abrams Finds Phoenix 
KOOL 
After six years with Citadel, Kris Abrams 
is leaving his operations director post at 

CHR /top 40 KKOB and AC KMGA/ 
Albuquerque to program CBS Radio 
oldies KOOL /Phoenix, effective March 

12. He replaces Charley Lake, who left in 

January to program Greater Media classic 

rocker WMGK /Philadelphia. 
"It was a tough decision to leave a pro- 

ductive environment with great people, 

but KOOL has a history few other stations 

can match, paired with a very talented 

airstafï "Abrams says. 

Previous programming stops include 
WMXC and WCKZ /Charlotte and 

W I V Y /Jacksonville. -Kevin Carter 

Karmazin Beats Drum For 
Satcaster Merger 
Sirius CEO Mel Karmazin, a relentless pitchman, is a one -man merger maniac when it 

comes to the proposed marriage between XM Satellite Radio and his New York -based sat - 

caster. The former Infinity Broadcasting CEO dropped in on Howard Stern's Sirius show to 

promote the notion that having one big satellite radio company would be a benefit to every- 

one, particularly consumers. 

And that may well be the hardest sell in the whole deal -convincing consumer groups 

and regulators that a satellite radio monopoly would be a good thing and that the monthly 

subscription bill won't rise to the level of a satellite in space. 

Some politicians are skeptical, too. Rep. John Conyers, D- Mich., announced the formation 

of the Antitrust Task Force, a new subcommittee of the House Judiciary Committee, to eye- 

ball the proposed $13 billion merger. As R &R went to press, Karmazin was set to join NAB 

president/CEO David Rehr in testifying at the "Competition and the Future of Digital Music" 

hearing on Feb. 28. Also scheduled to appear were Public Knowledge founder and president 

Gigi Sohn; Consumer Federation of America research director Mark Cooper; and Charles E. 

Biggio, a partner in the Wison Sonsini Goodrich & Rosati law firm. 
Firing another round at the satcasters, the NAB took out anti -merger ads in the Feb. 27 

editions of five Capitol Hill trade pubs, including Communications Daily. "Looks like the 

cards are stacked against them," the full -page ads read, depicting playing cards emblazoned 

with the names XM and Sirius. -Jeffrey Yorke 

Jack Gets Its Man, Er, Kidd 

Jason Kidd is headed home to Baltimore as 

the new PD of CBS Radio's adult hits 

WQSR (102.7 Jack FM). Kidd, who cur- 
rently does nights on the XM channel 80s 

on 8, is no stranger to CBS /Baltimore, hav- 

ing previously programmed AC WWMX 
(Mix 106.5). "This place can't get rid of 
me," says Kidd, who did nights 10 years ago 

on Jack FM's 102.7 frequency when it was 

CHR /top 40WXYV. "VP /market manag- 

er Bob Phillips and VP of programming 
Dave Labrozzi have assembled the best 

team yet," he adds. 

Kidd's previous programming stops 

include WKST /Pittsburgh, KQBT /Austin 
and WWHT (Hot 107.9) /Syracuse. 

-Kevin Carter 

Tunick Fits For WB 
Nashville 
Warner Bros. Nashville continues to bolster 

its promotion department as veteran Nancy 

Tunick joins the label as VP of promotion. 
Most recently co- owner of GrassRoots 

Promotion, Tunick has also worked at 

defunct VFR Records as well as Asylum 
Records. "We are thrilled to have Nancy 

join our team," senior VP of promotion 
Gator Michaels says. "I've been trying to 
hire her for five years. Her wealth of 
knowledge and entrepreneurial spirit are 

the perfect combination for this ever - 
changing world." 

In December, Warner added another 
promotion vet, Bob Reeves, as director of 
national promotion. -Ken Tinker 

Tolkoff To Take Over Indie 

Max Tolkoff is named the new PD of 
Entravision alternative KDLD /KDLE 
(Indic" 103.1) /Los Angeles. Tolkoff, a for- 
mer R &R alternative editor who started 

his second round programming WFNX/ 
Boston in October 21)04, is no stranger to 

the L.A. scene, having been PD of the city's 

now -defunct alternativeY 107 trimulcast in 

the late '90s. He becomes Indie's second 

PD ever, replacing Michael Steele, who left 

last week. Tolkoff will continue as a con- 
sultant for WFNX. 

Meanwhile, at W FNX, APD /MD /after- 
noon jock Keith Dakin is given PD stripes 

when Tolkoff departs on April 1. 

-Keith Berman 

Zomba Promotes Pitts 
To President 
Zomba Label Group 

promotes senior VP 

Mark Pitts to presi- 

dent of urban music. 

Pius will report to 
ZLG president /CEO 
Barry Weiss and sen- 

ior VP of U.S. record 

labels Peter Thea. 

In his new role. Pitts will continue to 
find new talent as well as oversee the artis- 
tic and commercial development of all 

urban artists for the label group. 

Pitts started his record industry career at 

Bad Boy Records, and later managed the 

Notorious B.I.G. Following a stint with 
Arista Records, he joined Zomba in 2004. 

During the past three years, he is credited 

with playing an instrumental role in the suc- 

cess of ZLG artists Usher, Chris Brown, 
Ciara and Anthony Hamilton. -Dana Hall 

Pitts 
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ESTABLISH YOUR PRESENCE 

WITH ROIL- A- SIGN'm BANNERS! 

PROMOTE YOUR STATION 

COMPANY OR SPECIRL EVENT! 

Cost effective and reusable 

Durable for indoor and outdoor use 

Idecl at concerts and remotes 

Great for co- sponsored events 

It's easy to use... just roll off the desired 
length and cut! 

Visit our website today fo- more 
information or call to place an order! 

TOIL; 1.800.231.6014 
www.reefindustries.com 
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WWW.RADIOANDRECORDS.COM: INDUSTRY AND 
FORMAT NEWS, AS IT HAPPENS, AROUND THE CLOCK. 

Sudbrack Dons 
Cumulus /Cincy Market 
Manager Hat 

Karrie Sudbrack, former market manag- 

er for Clear Channel's eight- station 

Cincinnati cluster, has crossed the street to 
run the Cumulus cluster that includes AC 

WRRM (Warm 98), classic hits WGRR 
and FM talker WFTK (Super Talk 96.5). 

Sudbrack, a 14 -year Clear Channel vet, 

replaces Gary Lewis, who transferred to 
Atlanta to run the company's flagship 

cluster. Look for Clear Channel regional 

VI' Bill Gentry to temporarily oversee 

Cincy until a replacement is named. 

MOVERS 
Yahoo Music VP of product development 

Ian Rogers is named GM, replacing outgoing 

co -GMs David Goldberg and Robert Roback, 

who announced their resignations in 

February. Rogers reports to Vince Broady, 

head of entertainment for Yahoo ... 
Veteran music executive Steve Schnur is 

named to the Country Music Assn. board of 
directors. Schnur cur- 

rently serves as 

worldwide executive 

of music and market- 

ing for Electronic 

Arts, an interactive 

entertainment com- 

pany ... Premiere 
Radio Networks 
director of adminis- 

trative operations Adrian Rivas is promoted 

to the newly created position of VP. Rivas 

reports to Meg 

Montury, Premiere 

senior VP of sales 

operations ... John 
Sigler signs on with 
Arista Nashville as 

Northeast regional 

promoter, replacing 

David Friedman, who 
recently joined sister 

label Columbia Nashville as director of 

national promotion. Sigler's résumé includes 

stops at RCA, Giant, Island and MCA. 

Schnur 

Rivas 

SHAKERS 
Music business veteran Jaha Johnson is 

named VP of A &R for J /Arista. Johnson 
will report directly to Clive Davis, chairman 

and CEO of BMG U.S., and replaces Larry 
Jackson, who recently became senior VP 

of A &R for RCA Music Group ... Citadel/ 
Colorado Springs VP /GM Brenda Goodrich 

joins CBS Radio as director of sales for the 
company's three stations in Denver -coun- 
try KWLI, hot AC KIMN and oldies KXKL. 

She reports to senior VP /market manager 

Don Howe ... Wichita market veteran 
Manny Cowzinski is named director of 
marketing and promotion for Journal's six - 

station cluster there. 

MARCH 2, 2007 

Business 
Briefing 

FCC Could Shut Down XM's 
Repeaters 
The FCC is considering either a fine against 

XM or nicking "adverse changes" to the 

satcaster, including turning off XM's 1,200 - 

plus terrestrial repeater network.The FCC 
recently learned that the satcaster's repeater 

network does not match with the data XM 
initially provided the FCC when it applied 

for the special temporary authority to oper- 

ate it. In a Securities and Exchange 

Conunission filing, XM asked for a 30 -day 

STA and an 180 -day STA for its repeater 

network. XM says it has been meeting with 

the FCC regarding the matter. 

Radio One Reviewing Stock 
Option Accounting 
Radio One has begun reviewing its stock 

option granting practices since going pub- 
lic. The company last week said it may 

restate its financial data since 1999 but did 

not believe this would have an impact on 

reported revenue, cash flow or stockhold- 
er equity. The Lanham, Md. -based urban 

radio specialist said it is being assisted by 

outside counsel. 

Quarterly Results 
Clear Channel reported 2006 fourth - 
quarter revenue of $1.94 billion, an 11 

increase over the $1.75 billion posted for 
the same period in 2005. Included was a 

$32.4 million increase due to movements 

in foreign exchange. Diluted earnings 

before discontinued operations increased 

26% to 43 cents per share, compared with 
34 cents in 2005. Meanwhile, shareholders 

of Clear Channel's common stock will get 

a quarterly cash dividend of 18.75 cents 

per share on April 15 ... XM Satellite 

Radio had a Q4 revenue surge of $257.1 

million, a 45% increase over the $177.1 

million in revenue reported in Q4 2005. 

For the year, XM reported revenue of $933 

million, an increase of 67% over $558.3 

million in 2005. But XM lost $263 7 mil- 
lion, or 90 cents per share, in Q4, corn - 
pared with a loss of $270.5 million, or 

$1.22 per share, in Q4 2005 ... Entercom's 

Q4 revenue increased 14% to 5118.5 mil- 
lion from $103.7 million in Q4 2005, but 

profit fell 51% to $6.9 million, or 17 cents 

per share, because the group had an $8.3 

million loss in fines and fees associated 

with a payola settlement with New York 

Attorney General Eliot Spitzer. 

Decals Go 

He's a radio listener with the 

power to give you the nod 

during ratings. Give him a 

station decal and see hin 

dive it al over town 

irfluen_ing other listeners. 

Consichr him a branch of 

your marketing department! 

For more information en 

szeen- printing vivid and 

long-lasting decals, call today. 

Pr3ferred by more radio stations 
for more than 30 years! 

:Communication :: Graphics Inc 
T-1E DECAL COMPANY 

(800) 331 -4438 
1hww.c Iink.com 

Everywhere 

Wien you see this symbol, you kncw you're buying 
guilty prir tiag DIREC from the manufacturer. 

re-als shown above as printed by Communication Graphes. 
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UNITED4U lIONS OF MUSIC & MEDIA 

BEL AGE HOTEL 
WEST HOLLYWOOD CALIFORNIA U.S.A 

APRIL 29 -MAY 2, 2007 

Larry King Host CNN Larry King Live 
Alexandra Patsavas Founder /Music Supervisor "Chop Shop Music Productions ( "The O.C. ")" 

Alicen Catron Schneider VP Music Supervision NBC Universal Television Music 
Andy Karp Head of A &R Atlantic Records (US) 

Bernie Finkelstein President True North Records (Canada) 
Bob Lefsetz Author Lefsetz Letter 

Chad Hurley Co- Founder /CEO YouTube 
Chris Barton Strategic Partnership Development Manager Google 

David Pakman Managing Director / CEO Dimensional Associates / eMusic 
Doug Frank President Music Operations Warner Bros. Pictures 

Erica Farber Publisher Radio & Records 
Gary Chen Co- Chairman /CEO Orca Digital Inc. 

George Ergatoudis Head of Music BBC Radio One 
Hilary Rosen Co- Founder "Berman Rosen Strategies, LLC" 

J. Scavo General Manager MySpace Records 
Jay Faires President of Music Lionsgate Entertainment 

Jeff Fenster Sr. VP A &R Zomba Label Group 
Kathy Spanberger President/ COO Anglo- American Region peermusic 

Kenny MacPherson President /Senior Executive Chrysalis Music North America 
Lee Abrams Chief Creative Officer XM Satellite Radio 

Marianne Goode Vice President Music Lifetime Television /Lifetime Entertainment Services 
Mike Walsh Head of Music Xfm Network 

Naoki Shimizu CEO / President Creative Man Productions 
N'Gai Craol "General Editor, Technology" Newsweek 

Nic Harcourt Music Director / Host "KCRW / "Morning Becomes Eclectic" and "Sounds Eclectic "" 
Nick Gatfield President Universal /Island UK 

Rob Stevenson Exec. VP A &R / President Island Def Jam Music Group / Stolen Transmission Records 
Ron Fair Chairman Geffen Records 

Scott Francis Pres dent BMG Songs North America 
Seymour Stein Chairman Sire Records Group 

Stephen Murray Co- Founder / President of Entertainment / Chief Creative Officer BurnLounge 
Steve Schnur Worldwide Executive /Music & Audio Electronic Arts 

Ted Cohen Managing Partner TAG Strategic 
Tim Renner Managing Director "MotorFM, Berlin, Germany" 

Just to name a few... 
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ATOP GOSPEL FOR A 10TH 
WEEK WITH "UM GOOD;' 
SMOKIE NORFUL IS MORE 
THAN A MUSICIAN -HE 
HELPED OPEN AND IS THE 
PASTOR AT VICTORY 
CATHEDRAL WORSHIP CENTER 
JUST OUTSIDE CHICAGO. 
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20 2007 R &R READERS' POLL 

22 six SKIRMISHES: 
COUNTRY RADIO'S MOST 
INTRIGUING BATTLES 

'I was 16 and 
had to get 
someone to 
cover my paper 
route so I could 
work at the 
station 7 to 
midnight. Those 
are the only two 

hjobs 
I've ever 

ad, paper boy 
and radio: p.28 

28 LARRY DANIELS AND BOB MOODY 
JOIN HALL OF FAME 

Searchlights / 
ailing Up 

Searchlights / 
-all.ng Up 

I Does Anybody Hear Her / 
_asting Crowns 

..adies Love Country Boys / 
trace Adkins 

Welting On The World To Change / 
John Mayer 

IA's Not Over 
Daughtry 

ve Me The Reason / 
Kirk Whalum 

fain / 
three Days Grace 

1-adies And Gentlemen / 
Sabra 

¡F in / 
Three Days Grace . 

New Shoes / 
- ,aolo Nutini 

West / 
_ucinda Williarrs 

Narcisista Por Excelencia / 
,anda 

"se / 
: onjunto Prima era 

1.:omo Yo Nadie Te Ha Amado / 
durillo 

a Llave De Mi Corazon ! 
Juan Luis Guerra 440 

Sola / 
-lector "El Father" 

34 COUNTRY'S AC CROSSOVERS: 
HOME IS WHERE THE HOOK IS 

20 

38 NEW FACES 2007 ARRIVE WITH 
MOMENTUM, AIM TO MAKE MARK 

14 RATINGS CURRENCY CHANGE 
As the PPM becomes Philly's new 
ratings currency this week, ad buyers 
applaud the death of the diary. 

DEPARTMENTS 
40 NEWS /TALK /SPORTS 

Lisa Birnbach: Author turned talk host 
gets Wired at TRS 2007. 

MANAGEMENT/ 
MARKETING /SALES 
Guest columnist Frank Kulbertis offers a 

step -by -step guide to grabbing a larger 
share of the $25 billion services sector. 

12 STREET TALK 
CBS Radio's rhythmic AC KFRC 
[MOViN 99.7) /San Francisco fills out 
its jock dance card. 

10 BY THE NUMBERS 
In market No. 4, top advertisers spent 
more on radio than they did in the 
year -prior quarter, with No. 1 spender 
AT &- adding more than a million 
bucks to its City by the Bay budget. 
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BY THE NUMBERS 

MARKET SNAPSHOT: 

10 

San Francisco Mayor Gavin Newsom just announced a 

plan that invites the nation's most innovative renewable 

energy companies to partner with the San Francisco Public 

Utilities Commission to develop large -scale solar and other 

renewable energy resources on public and private property 

in the city. 

POPULATION: 5,891,900 

RADIO MARKET RANK: 4 

DEMOGRAPHICS:* 

79- 

POPULATION% 

TOTAL 

MARKET 

S.F. 

ARBITRON 

METRO% INDEX 

AGE 18 -24 13 °/0 11% 87 

AGE 25 -34 18 °/o 19 °/0 103 

AGE 35 -44 20% 21% 105 

AGE 45 -54 19 °%o 20% 104 

MALE 49% 49% 102 

POST GRADUATE DEGREE 90/0 14% 158 

WHITE 83 °%o 75% 91 

ASIAN 3% 12% 426 

HISPANIC ORIGIN 14 °%o 19% 129 

NO. OF RADIO STATIONS: 40 

RADIO OWNERSHIP: 
OWNER NO.OF STATIONS 

CLEAR CHANNEL 2 AM, 8 FM 00) 

BONNEVILLE 3 FM 

RATINGS SHARE" 

19.8% 

9.5% 

ABC 2 AM 8.9% 

FORMATS: 6 N/T, 4 AC, 3 regional Mexican, 3 hot 

AC, 3 country, 2 rhythmic, 2 urban AC, 2 sports, 2 

classic rock, 1 urban, 1 smooth jazz, 1 triple A, 

1 alternative, 9 other 

RATINGS LEADERS: ** 
STATION FORMAT AQH SHARE 12 -PLUS 

KGO -AM N/T 5.7 

KOIT-FM/KOIT-AM AC 5.3 

KCBS-AM 

KMEL-FM 

NEWS 

URBAN 

3.9 

3.5 

KSOUKSQL -FM REGIONAL MEXICAN 3.3 

INTERESTING FACT:* 
San Francisco metro households are 177% more likely 

to own or lease a foreign luxury vehicle and 47% more 

likely to own or lease a foreign sport utility vehicle 

than all households nationally. 

'Source: Scarborough Research 2006 
-Source: Alibitran Fall 2006 Report 

Edited By Susan Visakowitz and Jeffrey Yorke 

Spending By 
The Bay 

nielsen 
The majority of fourth- quarter 2006 San Francisco radio advertisers spent 

more than they did in the same quarter the previous year, with top spender 
AT &T adding more than a million bucks to its City by the Bay budget.AT &T 
jumped from $3,539,853 in Q4 2005 spending to $4,924,197 in Q4 2006. 

Other companies that saw year -to-year ad spending increases in S.F. were No. 
2- ranked Walt Disney Co., which laid out $3,522,506 in Q4 2006, and the Nos. 
6, 7 and S finishers, Western Stone & Metal,Verizon and DaimlerChrysler AG. 

On the downside were the third -, fourth- and fifth- ranking spenders in 
the market, General Electric, Safeway and Toyota, as well as the No. 10 fin- 
isher, cinemas operator National Amusements. Bank of America, which 
placed ninth in Q4 2006 with $2,088,601 in spending, did not make the 
top 10 in the year -prior quarter. -Susan Visakowitz 

Top San Francisco Radio Advertisers (Dollars) 
PERIOD: OCT. 1 -DEC. 31 

PARENT COMPANY Q4 2005 Q4 2006 
AT &T $3,539,853 $4,924,197 
WALT DISNEY CO. $2,098,523 $3,522,506 
GENERAL ELECTRIC $3,347,726 $3,050,276 
TOYOTA MOTOR $3,060,824 $2,657,560 
SAFEWAY $2,575,038 $2,557,581 
WESTERN STONE & METAL $1,802,944 $2,421,237 
VERIZON COMMUNICATIONS $1,636,732 52,138,753 
DAIMLERCHRYSLER AG $1,676,839 $2,104,799 
BANK OF AMERICA $2,088,601 
NATIONAL AMUSEMENTS 52,813,222 $2,047,173 

Top San Francisco Radio Advertisers (By Units) 
PERIOD: OCT. 1 -DEC. 31 

PARENT COMPANY Q4 2005 Q4 2006 
AT &T 13475 16153 

WALT DISNEY CO. 9701 12754 
WESTERN STONE & METAL 9488 9947 
TOYOTA MOTOR 11721 9493 
GENERAL ELECTRIC 11165 9026 
BERKSHIRE HATHAWAY 11337 8584 
VERIZON COMMUNICATIONS 6649 8098 
SAFEWAY 
NATIONAL AMUSEMENTS 

8246 7725 
10759 
5379 

6939 
DAIMLERCHRYSLER AG 6250 

SOURCE: Nielsen Monitor -Plus 

Transactions at a Glance 
D.B. Zwirn & Co. LP's Bernard Dallas' KFCD -AM /Farmersville and CP for 
KHSE -AM/Wylie, Texas, to Principle Broadcasting Network for $9 million . . 

NRC Broadcasting assigns the licenses of eight full -power stations (and relat- 
ed translator and booster stations) to a newly created LLC, NRC Broadcasting 
Mountain Group, for $3.6 milllm. 

Deal of the Week 
KAAN -AM and KAAN- FM/Bethany, KMRN -AM and KKWK- 
FM /Cameron, KREI -AM and KTJJ -FM /Farmington and KJFF- 
AM/Festus (St. Louis) and KBNN -AM and KJEL -FM /Lebanon, 
KIRK -FM /Macon, KWIX -AM and KRES -FM /Moberly, KJPW -AM, 
KOZQ -AM, KJPW -FM and KFBD- FM/Waynesville (Missouri) 
PRICE: $30.6 million TERMS: Terms unavailable 

BUYER: Dean Radio :R /, headec by president/CEO Dean Goodman. Phone: 561 - 

832 -/9/2. It owns six other stat ons. This represents its entry into this market. 

SELLER: Shepherd Group, headed by president/treasurer David Shepherd. 
Phone: 660-263-5800 
FORMAT: Country; country; business news/talk; AC; news/talk; country; 
news/talk; talk; country; AC; news/talk; country; talk; sports; AC; classic rock 

BROKER: Larry Patrick of Patrick Communications 

COMMENT: The Shepherd Group's 16 stations in Missouri, eight AM and 
eight FM, to Dean Radio.TV for $30.6 million. 

2007 Deals to Date 
Dollars to Date: $220,458,021 
Dollars Thls Quarter: $220,458,021 
Stations Traded This Year: 184 
Stations Traded This Quarter: 184 

(Last Year: $ :999,764.122) 
(Last Year $2,999,764,122) 

(Last Year:182) 

(Last Year:182) 
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'The most 
appealing 
marketing 
plan for a 
service sector 
business is a 
long -term 
multistation 
branding 
campaign. 
Building a 
brand 
requires 
substantial 
reach, 
frequency and 
consistency.' 

-Frank Kulbertis 

MANAGEMENT / MARKETING / SALES 

A step -by -step guide to grabbing a larger share of the 

$25 billion service sector 

Radio's Most 
Overlooked 
Opportunity 
Frank Kulbertis 
Frank @Rad ioAct iveSa les.com 

have you ever asked yourself why you weren't the one to turn 
an obvious idea like Post -its or the chip clip into a megabucks 
business? Well, that's how most of us in radio should feel about 
not selling to the service sector. According to recent statistics, 
several key service categories including medical, legal, insur- 
ance and real estate spent a combined total of almost $25 bil- 

lion on U.S. advertising in 2005. But only about 10% of those dollars went to 
radio, while newspaper and TV commanded huge percentages. There is good 
news, however. Unlike the pooper scooper or those other obvious inventions, 
the service sector opportunity has not been lost forever. Radio can command 
more of that advertising money and, at some station groups, is already doing so. 

How can you make it happen at your stations? Here is a step -by -step guide. 

Prospecting 
I he hottest service sector categories for radio 

today are real estate, medical and the building 
trades. Realtors heavily run ads in newspapers, but 
they are looking for better ways to brand them- 
selves. Don't talk with only the real estate agen- 
cíes, but also the individual agents. 

Medical offices that offer elective services are 
a great radio prospect. This includes plastic sur- 
gery and other cosmetic procedures, teeth - 
whitening, chiropractic care and so on. 

Anyone in the building industry is also a prime 
candidate for radio advertising. Not just builders 
and remodelers, but all those in the subcategories, 
from plumbers and roofers to heating and air 
conditioning companies. Businesses in these 

industries have plenty of advertising money to 
spend if you know how to approach them and 
what to offer. 

Appointment Setting 
Who you call when approaching service sector 
prospects is of primary importance. For instance, 
don't call the doctor in a physician's office -that 
can permanently ruin your chances with that 
prospect. Instead, ask to speak with the office 

manager. While this person is not the ultimate 
decision -maker, the office or business manager 
oversees the nonmedical aspects of the business 

and has the power to make or break an advertis- 
ing proposal. 

When calling a large law firm with many 
names on the door, ask to speak to the manag- 
ing partner.And in the building trades, when you 

call is as important as whom you ask to speak 
with. The owners of these companies often start 
their workdays early and are out on job sites by 

the time we're in the office, so plan to put in your 
calls before 8 a.m. 

First Meeting 
Once you have your foot in the door with these 
service sector prospects, you need to make a good 
first impression. Start by sharing success stories 
involving other businesses in their industry. If you 
don't have local successes yet, reference what's 

happening nationally. Tell them you just read an 
article about how radio is doing more and more 
with service sector businesses like theirs. 

Next, focus your conversation on branding their 
business in the local community. Resist the urge 
to put a package or promotion in front of them. 

Service businesses aren't like retail businesses.They 

don't care about generating a quick surge in traf- 

fic; instead, these vendors need to build high lev- 

els of awareness.That way, when people are in the 

market for what the business offers, their brand will 

be well -known and the calls will come. Educate 

them on the benefits of radio as a brand- builder: 

the large reach a station cluster provides and the 
diversity of the audience, the low cost for ad fre- 

quency and the emotional appeal that radio ads can 

generate.Then find out their needs and desires for 

their business. 

Proposal 
The most appealing marketing plan for a service 

sector business is a long -term multistation brand- 
ing campaign. Building a brand requires substantial 

reach, frequency and consistency. Don't be afraid to 

start by asking for a 12 -month commitment involv- 

ing all your stations. It probably won't seem unusu- 
al to a service sector business, because it's what 
they're likely already doing with their other adver- 

tising. Plus it's what will produce the best results. 

Running a solid one -week schedule each month 
for a year on several stations will create a very high 

level of awareness and generate steady response. 

Combine this schedule with creative commercials 

that focus on the image of the business with an 

educational, soft -sell approach. Don't do retail-style 

ads. Don't scream and hype. Don't make an offer. 

Presentation 
Most service sector decision -makers are highly 

educated people. You can appeal to them with a 

polished PowerPoint presentation that is well - 
thought out.That's even better than going to their 
office and inviting them to a marketing seminar 

conducted by an outside market consultant. 
Advantage Systems, with which I am affiliated, does 

invitation -only sessions for dozens of radio groups. 

Retail isn't what it used to be for radio. Big -box 
outlets have replaced local mom- and -pop stores. 

Auto dollars are dwindling. The service sector has 

money for advertising and is spending it everywhere 
else. It's time for us to stop overlooking it. Ride 

Frank Kulbertis is president of RadioAnive Sales 

Development .Services, a training and consulting company 

for the radio industry. 
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STREET TALK 

Bovine -Related 
News 

Erich "Mancow" 
Muller will make his 

San Francisco return 

March 5 as his 

syndicated show debuts 

in mornings on Pappas 

move -in KTRB- 

AM /Modesto, Calif. 

The company recently 

upgraded the signal to 

50,000 flaming watts, 

giving it solid coverage 

in the Bay Area. Mr. 

Cow is still fondly 

remembered by local 

residents for his 

infamous "Haircut on 

the Bay Bridge" stunt 

when he worked for 

KYLD /San Francisco. 

Greg Calvin, aka 

Galvin, the morning 

guy on alternative 

WLRS /Louisville, has 

been recruited as the 

new co -host of "The 

Cowhead Show," based 

on classic rock WHPT 

(102.5 the Bone)/ 
Tampa. That position 

has been wide open 

since Brent Pearson 

bailed last October. 

By Kevin Carter and Keith Berman 

Hard To Miss Giant Panties 
How the hell could a giant friggin' billboard with the word "panties" 
emblazoned upon it somehow vanish into thin air? That's what the 
folks at KDGE 002.1 the Edge)/Dallas would like to know. Not that 
this could possibly be a publicity- generating bit or anything, but the 
board was part of a promotional campaign for the Lex & Terry show 
and was situated at the intersection of two major freeways. It would 
also be pretty hard to hide the purloined evidence- marketing direc- 

tor Steve Lee confirms the size of the board in question as your stan- 
dard 48 foot by 14 foot. "The vinyl itself weighs 85 -90 pounds," he 

says. For now, the Edge will somehow get by with several other simi- 
lar boards, but is offering a $1,000 reward for the board's safe return. 
"We are hoping to have the panties back in their rightful place soon," 
OM Pat McMahon tells ST. "We shudder at the thought of that bill- 
board having to go commando for an extended period of time." 

Premiere Gonna Make You Sweat 

R &B legend Keith Sweat has 

hooked up with Premiere Radio 

Netwcrks to host his own night- 

ly slow jams show: "The Keith 

Sweat Hotel" will air 7 p.m.- 

midniçht Sunday- Friday and 

make ìs world debut on 12 sta- 

bons, including Clear Channel 

urban ACs WMXD/Detroit, 
WMIB/Miami and WKUS/ 

Norfolk. No word yet on 

whether any existing night jocks 

will walk the plank as a result of 

Sweat's show. "The Keith Sweat 

Hotel" was created by Clear 

Channel VP of urban program- 

ming Doc Wynter and pro- 

grammed by WMXD PD 

Jamillah Muhammad. Sweat 

will host the show live from the 

Premiere studios in Atlanta. 

The Programming Department 
At press time, some late -inning drama was 

afoot with R. Dub, the host of the syndicated 

"Sunday Nite Slo Jams," who recently resigned 

as PD of Clear Channel rhythmic KOHT (Hot 
98.3)/Tucson to relocate to Recife, Brazil. It now 

appears that Clear Channel has made him an 

offer he couldn't refuse: the vacant PD position 
at urban AC KHHT (Hot 92 Jamz)/Los Angeles. 

Dub's former position in Tucson has been filled 
by Fred Rico, who most recently spent seven idyl- 
lic years in Hawaii as PD of Clear Channel rhyth- 
mic KIKI (Hot 93.9) and Hawaiian CHR KDNN 

(Island 98.5) /Honolulu. Rico's former boss, Clear 

Channel /Honolulu director of programming 
Paul Wilson has also transferred back to the lower 
48 as Clear Channel /Fresno's new director ofpro- 
gramrtting and OM for the cluster. Wilson will 
also program hot AC KALI (Alice 96.7) and active 

rocker KRZR.Yup, he replaces E. Curtis Johnson. 

who recently exited after 17 years. 

After three months on Philadelphia's picturesque 

beach, market vet Marian Newsome -McAdam is 

back in action as the new MD of Beasley rhyth- 
mic WRDW (Wired 96.5). Newsome -McAdam is 

best -known and loved for her 11 glorious years 

across the street at Clear Channel CHR /top 40 

rival WIOQ (Q102) until she was caught up in the 

Restructuring Cyclone of Sadness last November. 

She picks up her MD stripes from afternoon dude 

Kannon, who will roll on as APD. 

After five years in the PD chair at CBS Radio 
hip -hop WJHM (102 Jamz)/Orlando, Stevie 

DeMann has left the building. This had been 

DeMann's second stint with Jamz -he previously 

served as MD /afternoon jock before heading 

north to do nights at WJMN (Jam'n 94.5) /Boston 

Jamz APD Keith Memoly is handling interim PD 
duties until a replacement is found. 

Aker six years with Citadel, Kris Abrams is 

leaving his operations director post at CHR /top 
40 KKOB -FM (93.3 KOB -FM) and AC KMGA 

(99.5 Magic FM) /Albuquerque and is crossing 

state lines for the opportunity to program oldies 

KOOL- FM/Phoenix.That job opened up in early 

January when Charley Lake left to program 
WMGK/Philadelphia. 

As if he wasn't already busy enough program- 
ming Radio One hot AC WXMA 002.3 the 
Max)/Louisville and waking up at the butt crack 

of dawn to do mornings, the scarily reliable 

George "Not Goober" Lindsey has been upped to 
OM for the five- station cluster, which also 

includes CHR /top 40 WDJX, alternative WLRS, 

urban WGZB and urban AC WMJM. Despite his 

new duties, Lindsey will continue to do morn- 
ings, but with some help: "My APD Tommy Lee 

(no, not that Tommy Lee) will assume some of 
the day -to -day programming duties of the 

Max" he says. 

After three years as PD of AC KGBY/ 

Sacramento, veteran programmer Mike 
Berlak is leaving and relocating to Charlotte, 
where he spent 1993 -2003 programming 
WLYT. Just because he's moving doesn't mean 

Berlak is retiring. In fact, in this age of 
restructuring and corporate shrinkage, he's 

looking to pitch some forward- thinking GMs 
on the concept of remote programming sev- 

eral stations. He has a plan drawn up and is 

eager to speak with you. Reach out to Berlak 
before your competition does: 916 -521 -3559 
or mikeberlak @aol.com. 

Chuck Beck continues to get busier-he 
recently added PD duties at Renda AC WSOS 

(Sunny 94.1)/St. Augustine, Fla., to his other pro- 
gramming charge, rhythmic AC WMUV (MOViN 
100.7) in nearby Jacksonville. Flush with that suc- 

cess, Renda has gone ahead and upped Beck to 

OM of the Jacksonville cluster and PD of her- 
itage AC WEJZ (Late 96.1), replacing Ed 

Fairbanks.The J -ville cluster also includes coun- 
try WGNE -FM. 

3 -16 -02 -- 2 -21 -07 

WE KILLED HOT MIX_;; 

Less than 24 hours after Denver -based 

mixshow syndicator Zeo Radio Networks 

closed its doors, former Zeo president Rica Garcia 

was named PD of Results Radio CHR /top 40 

KEWB (Power 94) Redding, Calif. Garcia previ- 
ously worked at KWPT /Eureka, Calif., and 

KHOP /Modesto, Calif. He will replace Matthew 
Reisz, who was recently promoted within 
Results Radio to e-club and interactive technolo- 
gies director. Garcia begins March 12 and 

reports to OM Rick Healy. 

It's the end of a lengthy era at CHR /top 40 

WSTW/Wilmington, Del., as PD John Wilson was 

released. Look for equally longtime APD/MD 
Mike Rossi to run the show as the search for a 

new PD begins immediately. 
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Label Love 
Congrats to Mark Pitts on his promotion from 

senior VI' to the far more impressive president of 
urban music for Zomba Label Group. Pitts started his 

label career at Sean Combs' Bad Boy Records in 
1992. He later went on to manage several artists, 
including the late Notorious B.I.G. He joined 
Zomba in 2004 from the A &R department at Arista. 
l'itts is hard at work on Usher's follow -up to his zil- 
lion- selling album "Confessions," as well as Chris 
Brown's sophomore album. 

Octone Records, the longtime home of such acts as 

Maroon5 and Flyleaf, has been acquired by Interscope/ 
Get)in /A &M and will be rchranded A &M /Octone. 
Octone was formed in 2000 by J Records /RCA Music 
Group senior VI' ofA &R /marketing James Diener. who 

Jock -O -Rama 
CBS Radio's rhythmic AC KFRC -FM ( MOViN 99.7)/San 

Francisco has filled out its jock dance card to follow the 

recently launched "MOViN Morning Show" with Balthazar 

and Maria: Just plain Alexa, aka Alexa Smith to some, joins 

for middays. If her name sounds familiar, it's because she 

used to be APD /MD /midday personality at KXJM /Portland, 

Ore., midday host at XHTZ (Z90)/San Diego and PD of 

KSEQ /Fresno. Luckily, Alexa was already in S.F. working for 

Greg Lawley's Lawman Promotions. At least we now know 

where the hell J. Love ended up: Señor Love, who recently 

left the PD chair at KBBY /Oxnard- Ventura, Calif., has mag- 

ically reappeared in afternoons at MOViN. This marks a wel- 

come return to the Bay Area for J., who graduated from San 

Jose State and worked at the late, great KHQT (Hot 97 -7)/ 

San Jose back in the day. Finally, market vet Katie Mason 

completes MOViN's lineup, joining for nights. Mason, who 

most recently did nights on KFRC before its magical trans- 

formation to MOViN, previously did middays on the late top 

40 KZQZ (Z95.7). 

Allen Frey, who does nights at hot AC KMXP (Mix 

96.9) /Phoenix, has been awarded two swell life- enhancing 

promotions: MD stripes and middays. Seconds later, late - 

nighter Chris Marino transitioned to 7 p.m.- midnight. 

Mike Love (no, not the guy from the Beach Boys), the 

longtime nighttime co -host on Clear Channel urban WGCl/ 

Chicago, has exited. His Bad Boy Radio co -host the Diz 

remains in the shift as a solo act. 

Condolences 
Our thoughts are with our friend Ken Anthony, for- 
mer R &12. rock editor, on the death of his mother, 
Regina Moniz, on Feb. 18. She was 89 years old and 

surrounded by her fancily when she passed. 

MARCH 2, 2007 

will now serve as president /CEO of A &M /Octone. 
Current A &M artists will remain as they are under the 

"regular" A &M naine. The new label's first release will 
be the forthcoming album from Maroon5, which will be 

the long- awaited follow -up to the band's zillion -selling 
debut, "Songs About Jane." 

As expected, several Virgin urban promotion 
staffers were laid off as part of the recent merger 
between Virgin and Capitol, creating the Capitol Mu- 
sic Group. Just as newly appointed CMG 
executive VP of urban Ronnie Johnson arrives in the 

building, Virgin senior VP of urban Rodney Shealey 

exits, along with his field promotion team. Virgin VP 
of urban promotion Juliette Jones remains aboard dur- 
ing the CMG reorganization. 

Veteran New England promo stud Carl "Cahl" 
Strube will no longer have to commute back and 

forth from Boston to Nashville as he steps down as 

senior VP /GM of Category 5 Records, the homy of 
such artists as Sammy Kershaw and Travis Tritt. Also 
out: executive VI' of promotion Bill Macky. Strube, 
who joined the label at its inception in 2005, is now 
free to navigate and is ready for his next industry 
adventure. He can be reached at 617 -513 -7278 or 
carl@carlstrube.com. 

Congrats to Promo Princess Mami Halpern, who has 

safely crossed the street from VP of pop promo at Lava 

Records to the saute position at Epic Records, etTective, 

well, now. Send your congrats via her new e-mail address: 

marni.halpern@sonybmg.com. c. 

Best Strategies 

Most Experience 

Highest Quality 

NOBODY DOES IT BETTER. 

I P O D I N NT-To-Poi N TI 
DIRECT MARKETING SOLUTIONS r 

Tim Bronsil 513.231.0344 

Elizabeth Hamilton 701757.9866 

Mark Heiden 970.472.0131 

RickTorcasso 972.661.1361 

www.ptpmarketing.com 
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RATINGS CURR 
As The PPM Becomes Philly's New 

Ratings Currency This Week, Ad Buyers 
Applaud The Death Of The Diary 

By Katy Bachman 

Fox News' Sean Hannity has always been 
intrigued with Arbitron's Portable People Meter. 
As a TV personality, he likes to pore over the pre- 
vious night's ratings to gauge reaction to the top- 
ics and issues discussed. He'd like the same feed- 
back in radio and may soon get his wish. 

Starting March 8, radio ratings generated from 
the PPM will replace the traditional diary system 
to become the ratings currency in Philadelphia. 
Last month, Houston received Media Rating 
Council (MRC) accreditation, which is critical 
for PPM adoption. The service will likely be 
commercialized there sometime after April. New 
York and two suburban markets in New Jersey 

Tale Of The Tape: 
Diaries Vs. PPM 
DIARY 

Weekly recall 

Two to three stations listed 

15 6 tuning occasions 

Listening duration:1 hour, 27 minutes 

SOJRCE A-baron 

PPM 
Passive exposure 

Five to six stations tracked 

36.6 tunirg occasions 

Listening d Lration: 37 minutes 

and Long Island are slated to turn on the PPM 
Nov. 15. During the next four years, Arbitron 
plans to roll out the PPM to the top 50 markets, 

finally putting radio on equal footing with other 
electronically measured media. 

For advertisers and agencies, the transition can't 
come fast enough. "The diary needs to go away 

a lot faster than it is," says Kathy Crawford, pres- 
ident of local broadcast for MindShare. But for 
radio broadcasters, even those who admit the 
industry needs to join the 21st century, the diary 
could be a hard habit to break. 

For more than 40 years, Arbitron has measured 
radio listening with paper -and -pencil diaries. That 
worked pretty well for awhile, until people began 
to have less time on their hands and more media 
options. Through the years, media reporters 
would occasionally run into a real, live diary-keep- 
er, which would invariably yield great fodder for 
a story: how the diary- keeper would "vote " for his 

or her favorite station rather than accurately 
recording actual listening; how the diary- keeper 
would forget to enter in the several stations tuned 
to during the day. More often than not, diary- 
keepers would sit down on Wednesday, the final 
day of the seven -day diary and try to reconstruct 
their listening from the previous week. 

Arbitron spent years arguing that such stories 
weren't indicative of diary- keepers and trotted 
out lots and lots of data. In the end, though, it was 

Arbitron itself that knew it had to kill the diary. 

Whenever a medium switches ratings metrics, 
there are bound to be changes that affect every- 
thing from programming to buying and selling. 

The TV business has been through a measure- 
ment change twice: for network and for local 

service. After a couple of years of angst, some 
heated controversy and even a couple of congres- 
sional hearings, Nielsen Media Research (owned 
by R &R parent the Nielsen Co.) tweaked its 

service and the industry adjusted. 
Radio's experience has not been much differ- 

ent. Arbitron was ready to commercialize 
Philadelphia, the site of its first PPM test, in 2003. 
The industry pulled back, asking for more data, 

an economic- impact study and a second market, 
which eventually became Houston. Then, in 

summer 2005, shortly after Arbitron began to 
propose a 65% price increase over the cost of the 
diary system, radio companies balked. Clear 
Channel, leading the charge, formed a commit- 

tee to explore other alternatives.The industry also 

convinced Arbitron not to flip on Houston until 
after it received MRC accreditation. 

Some groups dug in pretty deep. Cox Radio 
and Radio One refused to encode their signals in 
Houston until last August, when Radio One 
decided to participate.A holdout in Philly at first, 

Radio One changed its mind days before the start 
of the two -month Philadelphia demonstration on 
Jan. 11. Cox agreed to encode its four Houston 
stations late last month. Cox president /CEO Bob 
Neil, a vocal opponent of the PPM, made it clear 
that a decision to encode was separate from any 
agreement to subscribe to the PPM service. Clear 
Channel, which is encoding in Houston, still 

refuses to encode in Philadelphia. Arbitron has 

signed customers representing 65% of market rev- 
enue in Philadelphia. In Houston, though, it has 

signed only 25 %. 

Agencies and advertisers say they are frustrat- 
ed, but hope that with MRC accreditation, radio 
acceptance will follow. "Accreditation knocks 
down the final barrier standing in the way of 
financial negotiations," Crawford says. At the 
beginning of last year, when stations were hesi- 
tant to sign, agencies representing more than 90% 

of national -spot dollars signed PPM contracts 
with Arbitron within a space of a few months. 

"The ]Clear Channel request for proposal, 
which it launched in June 2005 to explore all 

alternatives for radio electronic measurement] 
slowed everything down. I don't understand their 
resistance, and I haven't been given a clear mes- 
sage," says Mary Llamas, executive VP /director of 
local broadcast for Carat, which has threatened to 
boycott stations in Philly that don't encode. 
"Right now it's an obstacle to doing business. If 
advertisers can't buy the top three stations, they'll 

put their money elsewhere." 
Buyers say Clear Channel could really hold things 

up for the radio industry and for agencies that want 

to change their buying systems and analyze the data 

under the new ratings methodology. "Without Clear 
Channel, you don't haw the full picture;' says Sue 

Johenning, executive VP of local broadcast for 

Initiative. "We won't know if a month's worth of 
data were seeing is a trend or a blip:' 

Clear Channel. which represents about 20% of 
Arbitron's overall revenue of 8320 million, 

declined comment on any aspect of the PPM for 

this story. The company also declined comment 
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ENCY CHANGE 
How Ratings 
Change .. . 
BY AUDIENCE 

Average quarter -hour audience -29.8% 
Cume audience +3% 

Time spent listening -31.9% 

BY DAYPART 
Morning drive (6 a.m. -10 a.m.) -43.8% 
Midday (10 a.m. -3 p.m.) -26.9% 
Afternoon drive (3 p.m. -7 p.m.) -25.3% 

Evenings (7 p.m.- midnight) -33.3% 

Weekends -24.2% 
SOURCE: Arbitron, Houston PPM panel, December 2006 

on its request for proposal. Other than Arbitron, 
the RFP ultimately selected the Media Audit/ 
Ipsos and MRI. (MRI eventually dropped out.) 

Along with Cox Radio, Cumulus Media, 
Entercom Communications and Radio One, 
Clear Channel has agreed to fund a test in 
Houston this NI of the Media Audit /Ipsos' smart 

cell phone -based ratings methodology. In the 

meantime, Arbitron has sued the Media Audit/ 
Ipsos for patent infringement. 

However, there is a chance that Clear 

Channels refusal to encode in Philly could be a 

moot point. Arbitron plans to add audio match- 

ing -which would allow the PPM to identify 
uncoded signals -to its service by the end of this 

year, although audio matching will never he as 

accurate as encoding. 
Despite all the back -and- forth, the radio 

industry is against the ropes and needs all the 

accountability help it can get.A 2()()3 study from 
Forrester Research, commissioned by the Radio 
Advertising Bureau and paid for by Arbitron, 
found that the radio industry stands to gain rev- 
enue if it switches to a PPM-based ratings serv- 

ice. But if it doesn't, revenue is likely to decline. 

Nearly one in four study respondents said they 

would increase radio spending if a PPM ratings 

service were adopted. Advertisers estimated they 

would increase budgets by 12% while agencies 

said they would increase budgets by 9%. 

"Clearly spending hasn't increased in radio;" 

Barnas says. "With the increase in competition and 

the other choices out there, if radio doesn't show 

they are committed to accountability, spending 

will continue to decline:'Thats certainly a famil- 
iar refrain for agencies, which are held by their 
clients to increasingly tougher ROI standards. 

"This is an opportunity for radio to step for- 
ward and show that it is not afraid to take on a 

higher level of accountability," Johenning says. "If 
the sellers do not get onboard, then radio has lost 

a big opportunity for better radio measurement. 

And then we're really talking about loss of rev- 
enue because radio has to be considered in the 

sanie category as other broadcast media from a 

return on investment perspective." 

One thing the PPM service offers buyers and 

sellers is more frequent monthly ratings, instead 

of quarterly. "You'll be able to respond quickly to 

changes in the marketplace. We won't have to 

wait six months if there is a format change," says 

Matthew Warnecke,VP /director of network and 

local radio for Mediacom. "A radio programmer 
will have a whole lot of data sooner.Who knows, 
maybe it will make for better radio." 

For years, programmers have learned to pro- 
gram to the vagaries of the diary. A side industry 
of programming. research and marketing consult- 
ants thrived on gaining the diary. 

With the PPM, industry observers say stations 

could program and sell more effectively special 

events and broadcasts. "It allows you to justify the 

other things that are a big part of radio;' says 

Bernie Shimkus, director of research at 

Harmelin Media, a Philly -based media agency. 

What gives broadcasters pause, however, are the 

ratings themselves. A change in the ratings cur- 
rency always changes the ratings. At first glance, 

the ratings under the PPM are not pretty. Average 

quarter -hour ratings are down by nearly 3(P/ 

Effect On Reach And Frequency 
TARGET 

DEMO 

NO. 

STNS 

REACH 

(DIARY) (PPM) % CHG 

FREQUENCY 

(DIARY) (PPM) % CHG 

W 25 -54 7 62.8 82.4 +31 8.8 6.8 -23 

A 25 -64 14 86.4 99.4 +16 13.6 12.3 -10 

A 18 -49 9 72.4 89.4 +23 11.4 8.11 -29 

M 18 -34 1 17.9 39.0 +118 8.0 4.0 -50 
M 18 -49 7 58.2 66.0 +13 7.0 5.7 -19 

A 18 -34 3 73.7 91.0 +23 6.3 4.6 -27 

SOURCE: Harmelin Media; actual schedules based on Philadelphia data 2002 -2003 

1992 Arbitron 

announces intention to 

develop electronic ratings 

system. First meter is so 

big it has to be carried in 

a backpack. 

1993 Arbitron reduces 

meter's size -to that of a 

brick -calling it the Pocket 

People Meter, 

1996 Reduced again 

in size, now called the 

Portable People Meter, 

weighs only 2.6 ounces. 

1997 Arbitron's first 

"expert witness" test with 

employees. 

1999 Arbitron 

embarks on first field test 

in Manchester, England. 

2001 Arbitron launches 

first U.S. test in 

Wilmington, Del., market. 

2002 Wilmington test 

extended to Philadelphia. 

Sample size is 1,500 

consumers. 

2003 Arbitron 

"digitizes" PPM encoders. 

2004 PPM demo 

begins in Houston with 

2,000 consumers. 

Service adds tracking 

out -of -home capability. 

2005 Arbitron 

announces PPM will cost 

65% more than diary 

system. Radio groups balk. 

2006 MRC audit of 

Houston completed. PPM 

device in its 10th 

generation. 

2007 PPM receives 

MRC accreditation in 

Houston. PPM will go live 

March 8 in Philadelphia. 

Total Arbitron cost to 

.dte: $70 million -plus. 

compared with measurement under the diary. 

Morning drive, radio's hugely lucrative daypart, 

takes the biggest hit, down by almost 44%. On the 

positive side, because the PPM records listening 

to more stations. reach increases significantly. 

The shifts will require buyers and sellers alike 

to think differently about how dollars are placed. 

"Prime -time radio inventory will change-a.m. 
and p.m. drive will cease to be the only thing that 

is considered prime," Warnecke says. "Midday 
won't be dismissed as ineffectual and weekends 

could be a greater part of traditional schedules." 

Additionally, advertisers could keep budgets the 

saine, reducing the number of gross rating points 

they buy at a higher cost per point. Or they could 

increase budgets in order to give campaigns the 

same GRP weight. "it's a currency adjustment, 
end of story;' Crawford says. 

Broadcasters that have embraced the PPM and 

signed up, such as CBS Radio, AC WBEB/ 
Philadelphia and Greater Media. among others. 
say that the biggest and most positive story 

Arbitron can tell about the PPM is how it will 
help establish radio as a reach vehicle. 

"We expect that our current 730,000 -person 

come will be 2.2 million- plus." says Jerry Lee. 

Owner of WBEB, Philly's top -ranked music sta- 

tion.That means"over 50% of the population will 
be listening to us every week" 

Buyers also say the PPM tracks listening to 

more stations, giving them a wider choice for 
campaigns. "The old school of placing 12 spots a 

week may not he the way of the future.You can 

get to reach and frequency with fewer units, so 

you buy more stations," Warnecke says. 

A study by Harmelin Media compared PPM 

data and diary data based on actual schedules 

placed in Philadelphia and found that in all cases 

reach increases. "People may have to rethink radio 
as a traditional frequency medium to more of a 

reach medium. Under the diary methodology, 
there was only one station that coined 1 million 
in a week. Under the PPM, more than 10 stations 

do," Shimkus says. "It will change how advertis- 
ers look at radio." 

The very basics of buying could change. 

"Maybe the definition of dayparts will change. 

Maybe there will be more dayparts on a buy, 

maybe schedules won't be as concentrated in 
morning drive," says Janice Finkel- Greene. exec- 

utive VP of broadcast strategy for Initiative. 
"This isn't about a 1.2 then a 1.0. Our adver- 

tisers are familiar with currency changes," 

Johenning says. "It's not changing their opinion 
about radio, but it will potentially open everyone's 

eyes about how to use radio better.This is about 
making sure radio works to spur an action." Bel? 

Katy Bachman is .senior editor at RC +R sister publication 

.1 ediaWfek. 
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SPECIAL 
ISSUE 

Country Radio 2007: 
Most -Programmed Format 
Catapults Beyond Its Own Borders 
Welcome to Radio & Records' 

Country Radio Seminar special issue. Whether or 

not you're in Nashville this week to attend CRS, we 

hope this package of stories, profiles and survey 

results provides a reliable snapshot of the country 

radio landscape as it appears in early 2007. 

Country grew beyond its own borders last year, 

with more songs and artists crossing to other for- 

mats than any other time in the last decade. We 

lead a discussion on where those hits went, and 

how country programmers feel about sharing. 

The results of our annual readers' poll offer an 

impressive mix of established talent, an artist on 

a remarkable trajectory and a promising, record - 

setting new act. 

We look inside several head -to -head battles in key 

markets -a sign of growth for country music, albeit a 

challenging year ahead for those programmers. 

As the format marches forward, Country Radio 

Broadcasters recognize radio pros whose careers had 

an impact in not only their local markets but the 

entire country industry. We feature the five inductees 

for this year's Country Radio and DJ Hall of Fame. 

As always, the record industry successfully intro- 

duced exciting, fresh talent. The New Faces class of 

2007 was embraced by radio and seems poised to 

establish itself as a torchbearer of country's future. 

We hope you find this collection of features 

enlightening and useful as we take on the chal- 

lenges of another year for the most enduring, 

most programmed format in America. 

R.J. Curtis 

R &R Country Editor 

Contents 
20 2007 R &R Readers' Poll: 

Country's Coolest Contenders 

22 Six Skirmishes To Watch: 
Country Radio's Most Intriguing Battles 

28 Larry Daniels And Bob Moody: 
Country Aficionados Join Hall Of Fame 

32 Hall Of Fame Inductee Les Acree: 
Still Strong After 45 Years In The Biz 

34 Home Is Where The Hook Is: 
As Country Crosses To AC, PDs 
Believe The More Exposure, The Better 

38 New Faces 2007: Arriving With 
Momentum, Aiming To Make Their Mark 

Double vision: 
Kenny Chesney is a 

double virner in the 
R &R Readers' Poll. 
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Affiliates For Believing? 
"I'm having more fun than I ever imagined." 

- Kix 
ifFSX-FM WCAR FM V.-KDF-FM KKNG-FM WKLB-AM KSBH-FM WYAK-'M WKCN-FM KATQ,AM KZZ1-FM 
7+NOS-FM WCIVK-FM V. WI- FM KWOX-=M WRLV-AM WCOS-FM WíZHL-FM KB KO- FM KATQFM K.=1N-FM 

<JiAY-FM kIMLI-FM WBFM-FM KIXN-FM WLXX-FM WOGT-FM W= TL- FM KLSR FM KCAD-FM kKDW-AM 
<:I.OA FM kAT2 FM V."M11-FM KTRA-FVt WSEK-FM KCZE-FM . K)CS-FM WXkCLFM KUSB-FM WNW-FM 
:JXi"J-FM kCR FM V.'SLD-FM W PAW- =1 WQBE-FM KHAK FM; KBUL-FM KIXB-FM KVCK FM WOKK FM 

:vINQFM. k:MTS-FM V.UB=-FM KC_'E-FM WTCF-=M WMSI-FM KW NA- FM KILO-FM KUPI-AM WI MT-FM 
KATY-FM k_1C3N-FM V.BCU-AM WLMI-FM WCEN-FM WIKE-AM WLDR-FM KQTP-FM KZZJ-AM KEKB-FM 
KCCI.-FM KN-Il'-FM KRJC-FM WVLC-FM WFBE-FM WVNR-AM KIKN-EM WJMS-AM KCHQFM KRRG-FM 
6FY1V-AM WKRO-FM KS-OFFM WC:LIC FM WKJC FM kWNV-FM KKQQFM VI=SZ-FM KSGT-AM KLTZ-RM 
tSCS-FM WOGK-FM KVSI-AM WI:CR FM WCKT-FM WXBQFM WDOC-FM KAl'D-FM KS RA-AM KPClX-FM 

q4KFIC FM WWKA-FM K...Y1rFM WYNR FM KHUT-FM . KCCY-FM WKXC-FM KLAD-FM KS RA- FM WNUS-FM 
4VE_R-FM FFAV-FM WMI_S-FM KNAF-FM KSKG-FM KUSJ-FM WBAM-FM KRWQ_FM KEAN-FM KKCN-FM 
441Q-[X-FM FJFM-FM WNWN-FM WBi.J-FM KKJQ-fM KILJ-AM WDXX-FM KWfS-FM KVRI'-FM KSUN. AM 
1i,/ET-FM FT_ I- FM WTNR FM WBYI-FM WPKF-FM 1.VLLR-FM KDAM-FM KWHW-AM WKKW-FM lOA1C FM 
1: WED- FM WDSY-FM WHMA-FM WC NA-FM WPCK.- FM WSKE-FM KMAV-FM KIXQ.FM WBBN-FM IvBPW-FM 
VC1"K FM WLCY-FM WJBL-FM WNYV-FM WATE-FM WLFW-FM KYCK-FM KLC:_ FM KDBR FM la LL-FM 

WZZS-FM FCAI Er- =M WZZ<FM KBCN-FM KHKI FM WRAY-FM KZZY-FM WVJ Mr- FM KBKB-FM KDZN-FM 
OLK FM FJDY-4M WRHY-FM KENA-FM WTH7-FM WNKT-FM KTMY-FM WINX-FM WLMD-FM WDRVt%TIVt 

kY'_N-FM KJDY-FM WJUN-FM KSEN-FM KKDY-7M KIOD-FM WDEN-FM WJLS-FM KTTI-FM KBEQ-fM 
K41F-FM KWJJ-FM, WRBi'-FM KYEL-FM KDRk_-FM KRGI-FM KKNU-FM WQÇB-FM WWL-FM KBQI-=M 
KFLG-FM WFMS-FM WGH-FM WDEB-FM .WUUF-FM KUSO-FM KSNI-FM Klti^NK FM WOGY-FM KCYE-FM 
K...5:S-FM KUSS-FM INN 0E-FM WKSW-FM KKLRFM KTCS-FM. WAXX-FM WHWKFM KYKZ-FM 
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2007 R &R Readers' Poll: 
Country's Coolest Contenders 
By R.J. Curtis 

The r number of ballots tabulated for the 2007 
readers' poll has us wondering: Was it the passion 

for sic and artists that led to such a strong turnout, or 
wa our merciless barrage of reminders? Whatever the 
reason, your enthusiastic participation made for an im- 
pressive list of performers. *This year's winners are best - 
characterized as "The Usual Suspects:' Kenny Chesney, 
Brooks & Dunn and Rascal Flatts are established super- 
stars on many levels: airplay, album sales and touring. 
Carrie Underwood makes her first appearance on the list, 

but doesn't it feel like she's a veteran? Perhaps the only 
unexpected name on the 2007 list is the Wreckers, but 
the duo's accomplishments in the past year more than val- 
idate its presence. 

Kenny Chesney 
Male performer, entertainer of the year 

No disrespect to any other contenders in these two 
categories, but the voting in both was pretty one- 
sided in favor of Kenny Chesney. He continues to 
live in rarefied air and, like his good friend Peyton 
Manning of the NFL champion Indianapolis 
Colts, he has already put together a hall of fame 
career. The difference between the two is that 
Chesney won't have to wait five years after his 

active career to be eligible.Then again, at the rate 

he's going you have to ask:When will this momen- 
tum ever stop? Chesney's résumé is nothing short 
of amazing: He has 28 top 10 singles (10 of which 
hit No. 1) and 10 top 10 albums-six of them 
reached No. 1, and five of those chart- toppers 
debuted atop the list. has spent 798 total 

24/7 NEWS ONLINE @ www.RadioandRecords.ccm 

chart weeks on the Nielsen BDS- fueled R &R 
Country chart and 797 total chart weeks on 
Billboard's Top Country Albums. In 2006, his "The 
Road and the Radio" tour was the most- attend- 
ed trek of any artist in any genre. Chesney has even 

bigger goals in 2007, with plans to perform at NFL 
stadiums this summer.When a recently scheduled 
show in Boston went on sale, more than 50,000 
tickets were gone in 15 minutes. Few artists in any 

genre can captivate a stadium -sized crowd for two 
hours-Chesney is one of them. 

Carrie Underwood 
Female performer of the year 
We've nude the point before, but it bears repeat- 
ing. While it was only two seasons ago that Carrie 
Underwood triumphed on "American Idol," it 

seems much longer. Since she exploded into the 
world cf country music, Underwood's accomplish- 
ments have eclipsed her "Idol" recognition, and 
now she's powered by the momentum generated 
by three top 10 singles. Two of them topped the 
chart, with a third virtually guaranteed. Underwood 
has spent 120 total chart weeks on the R &R 
Country chart since the debut of "Jesus, Take the 
Wheel," and her debut album, "Some Hearts," has 

spent 22 weeks at No. 1 on Billboard's Top 

Country Albums. Additionally, "Some Hearts" is 

certified five -times platinum. When Underwood 
was voted Country Music Assn. female vocalist of 
the year last November some regarded it as an 

upset win.As the months have passed and her suc- 

cess keeps snowballing, it makes perfect sense. To 

that point, here's a rather telling R &R readers' poll 

factoid: Underwood received more votes than any 

other artist honored this year. 

Brooks & Dunn 
Duo of the year 

We mentioned the "Usual Suspects" theme for 
winners of this year's R &R readers' poll, and per- 
haps more than any act on this year's list, Brooks 
& Dunn exemplify that description. They are 

simply the most successful duo in the history of 
the format. 

During their long and illustrious career, 

Brooks & Dunn have scored 38 top 10 singles, 

and 20 of them are No. ls.The R &R Country 
chart has pretty much been their home away 

from home, as they've spent 997 total chart weeks 

there. Brooks & Dunn have notched 11 top 10 

albums (five of them ruled the chart) during the 
years, logging a mind -numbing 1,255 total 

weeks on Billboard's Top Country Albums chart. 

Rascal Flatts 
Group of the year 
While Rascal Harts has spent the last seven years 

steadily building its now- superstar status, certainly 

2(106 was a tipping point, particularly when it came 
to album sales. "Me and My Gang" was the top - 
selling artist album of 2006 in any genre, eclipsed 

only by the "High School Musical" soundtrack. 
Rascal Flatts also became a huge concert attraction 
last year, breaking the 1 million attendance mark 
during its 2006 tour.The trio has amassed 359 total 

weeks on Billboard's Top Country Albums chart 
with its four top 10 releases, and three of them went 

to No. 1. Meanwhile, 15 top 10 singles (10 of them 
chart- toppers) have accounted for 454 total chart 
weeks on the R &R Country chart. 

The Wreckers 
Best new performer 
Michelle Branch and Jessica Harp comprise the 

duo the Wreckers, and their debut release, "Stand 
Still Look Pretty," was a history- making effort. 

They're the first rookie female duo to take a debut 
single, "Leave the Pieces," to No. 1 in more than 
50 years.While still in her teens, Branch became an 

overnight success in 20(11 after the release of "The 
Spirit Room;' and soon after legendary guitarist 

Carlos Santana recruited her for the Grammy 
Award -winning duet "Game of Love" 

In 2004, Branch's friend Harp left Kansas City, 

Mo., and headed for Nashville after being offered a 

record deal. Before she arrived, Branch called Harp 
and persuaded her to team up on a project. The 
Wreckers made their debut last year at Country 
Radio Seminar and had immediate impact. In addi- 

tion to their chart success, the Wreckers have been 
exposed to a large number of country fans by sup- 
porting parts of the Rascal Flatts tour last year. In 

2007, they'll open for Keith Urban on his Love, Pain 

and the Whole Crazy World tour. Rid? 

MARCH 2, 2007 
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Six Skirmishes To Watch 
On The Front Lines Of Country Radio's Most Intriguing Battles 
By Ken Tucker 

WolC. Wink. Rooster. Bull.The names are different, but 
the intended outcome is the same: to knock off, or at 
least talares from, a particular market's heritage 
country lets. * If the stepping up of new country 
radio battles is any indication, then the format is on the 
upswing. In the last few years, country has moved front 
and center in key markets across America. * With that 
in mind, R &R takes a look at six markets with coun- 
try competitions to keep an eye on this year. 

'I certainly 
think it's 
possible for 
the market 
to have three 
country 
stations on 
the FM dial. 
The problem 
is you might 
not have any 
of the three 
in strong 
market 
positions.' 

-Mike Kennedy 

Midwestern Dust -Up 
On the surface, not much has changed in Kansas 

City's country competition. KFKF has had its 

current call letters since 1982 and country has 

been heard on the 94.1 frequency since 1963. 

WDAF has resided on the FM dial since 2003 

and before that was a popular AM country sta- 

tion for 25 -plus years. The relative youngster in 

the melee, KBEQ (Q104), flipped to country 
from top 40 in 1993. 

In the fall 2006 Arbitran survey, KBEQ scored a 

5.3 share 25-54-good for fourth in the market 

behind urban KPRS, AC KUDL and active rock 
KQRC. KFKF tallied a 3.5 in the demo andWDAF 
a 3.1. KBEQ's four -book average was 5.4, while 
KFKF and WDAF had a 4.3 and 3.4 respectively. 

But there's more here than meets the eye. 

Wilks Broadcasting acquired KBEQ and KFKF 
from CBS Radio late last year. The acquisition 

resulted in staff cutbacks, including longtime KFKF 
newsman Randy Birch, early midday jock Rusty 
Walker and night guy Tint Peters. KBEQ p.m. 

driver Shotgun Jaxon also exited. Meanwhile, 
Entercom's WDAF relaunched as "the Wolf" in 
January, taking on a persona that has served the 

company well in Portland, Ore., and Seattle. 

"We saw a real opportunity with regard to 
what was happening with the Wilks properties 

there, to seize the more energetic, current -based 

country opportunity in that marketplace." 

Entercom director of country programming 
Mike Moore says. "We saw an opportunity for us 

to become the dominant player, so that's why we 

decided to shake things up." 

Moore says the Wolf features "a far more ener- 
getic, tempo- driven presentation than what was 

previously on WDAF" 
Musically, KBEQ is decidedly more current - 

and recurrent -based than either of the other two 
stations. Seventy-six percent of total spins on the 

station comes from songs released between 2005 

and 2007, according to BDSradio.com. Only 
37.4% of KFKF's spins come from that same peri- 
od, while 57.9% of WDAF's do. KFKF and 

WDAF's libraries rely more heavily on the gold- 
en years of the early '90s with 16.7% of KFKF's 

spins coming from 1990 -94 and 14.4% of 
WDAF's coming from that era. 

From a programming standpoint, you can't get 

much more experience than you have in Wilk.' 
K.C. director of operations and KBEQ PD Mike 
Kennedy and his counterpart at KFKF, Dale 
Carter. Both know the market and are battle -test- 
ed. WDAF PD Michael Cruise, who has been in 
place since last spring, has fought country wars in 
Houston; Columbus, Ohio; and Fort Myers. 

Carter and partner Mary McKenna are well - 
established in Kansas City mornings. Kennedy is 

part of -'The Q Morning Show With Mike, Zeke 
and Jillian," although the third member of the 
triumvirate will exit this spring to become a stay - 
at -home mom. 

Meanwhile, WDAF has brought in the veter- 
an morning team of Darren Wilhite and Tim Wall 

( "Wilhite & Wall ") to replace longtime morning 
man and market fixture David Lawrence, who 
retired in September. Wilhite & Wall have previ- 
ously served in Detroit, Knoxville, Grand Rapids 
and Fayetteville, Ark. Meanwhile, former KBEQ 
afternoon man Jaxon will show up at WDAF after 

sitting out on a noncompete. 
Can all parties survive in the "Paris of the 

Plains"? "1 certainly think it's possible for the mar- 
ket to have three country stations on the FM dial;' 
Kennedy says. "The problem is you might not 
have any of the three in strong market positions." 

Moore counters, "While KFKF and Q are fine 
radio stations, 1 think that we can certainly be 

competitive and we will be very competitive." 

Trying To Crack The Buckeye 
The ciallengcr is now the challenged in 

Columbus, Ohio. Clear Channel's WCOL, which 
flipped to country in 1994 to take on and subse- 

quently defeat then- format leaders WHOK and 

WRVF (the River)- laterWLLD (Wild Country), 
now faces one new challenger (WNKK) and a 

renewed fight from another (WHOK). 
In a clear flanking maneuver, Wilks Broadcast- 

ing, which bought the stations from CBS Radio, 
flipped active rock WAZU (the Big Wazoo) to 

country as WNKK "Wink 107.1 New Country 
and Only New Country" in January and slightly 

repositioned WHOK, now known as "the Hawk;' 
from a classic country lean to "Playing Everything 
Country," which covers a five -decade span. 

WCOL's music mix leans heavily on music 

released since 2000 -more than 78% of what the 

station spins comes from that period. 

In addition to trying to chip away at WCOL 
in the money demo, the Wilks moves also aim to 

give the cluster something it needs: more female 

shares. Classic rock sister WLVQ, a decades -old 

market mainstay, is tops among 25 -54 men and 

WHOK does better with men than women in 
the demo. 

WCOL was No. 2 25 -54 in the fall with an 

8.1 to CHR /top 40 sister WNC1's 8.4 (WCOL 
was No. 1 in the summer book). Meanwhile 
WAZU tallied a 0.7, while WHOK had a 2.0. 

Despite focusing on its Newark, Ohio, hone just 
to the northeast of Columbus, WCLT regularly 

pulls a 2.0 share 12+ and in the neighborhood 
of a 1.7 25 -54 in the Columbus market. 

"The only thing that you can do when your 
station is being directly attacked is make sure that 

your station is the best that it can possibly be," 

says Clear Channel /Columbus director of pro- 
gramming and WCOL PD John Crenshaw, who, 
other than a two -year stint in Norfolk, Va., has 

been at WCOL since its launch. 

He hasn't made any changes to WCOL's pro- 
gramming "other than the ebb and flow of what 
I always do;' Crenshaw says. 

After the switch, WAZU PD /MD Stash 

remained and reverted back to his country iden- 
tity as Ric Knight. Knight, who also hosts morn- 
ings, has country experience. As "Buckeye Bill" 
Tanner, he was part of the team that signed on 

WCOL more than a dozen years ago and he once 

Continued on page 24 
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THE NEW SINGLE... 

. 

"JOHNNY CASH" 
"All you have to do is see how Jason Aldean's audience 
worships him to understand that he is a major force with 
the young side of Country. This kid appears to be on the 
fast track to stardom. How can you argue with a song that 
advocates getting in the car and cranking up the Man in 
Black ?" 

Gregg Swedberg, Clear Channel Minneapolis/K102 

"It's been a long time since I have heard such a lightning 
rod song. It's an instant smash." 

Joel Burke, Lincoln Financial Denver /KYGO 

"I don't give quotes, but with three HIT singles to his 
credit and a GREAT live show...this guy is a STAR!" 

Mike Moore, Entercom Portland /KWJJ The Wolf 

"Jason should rename this Johnny "Smash!" Big phones 
since the first spin..." 

Crash Poteet, ABC Radio Dallas/KTYS The Texas Twister 

"Another cool song, from a cool guy, about a cool guy. Jason 
is on fire with our listeners!! Johnny Cash' will keep that 
fire burning!" 

Billy Kidd, Entercom Rochester/WBEE 92.5 

"Cash would be proud!!" 
Mike Macho, ABC Radio Atlanta/WKHX Kicks 101.5 

"Jason Aldean goes to the NEXT LEVEL with `Johnny Cash'!!" 
Dex, Clear Channel Chattanooga /WUSY US 101 

"When I popped that burning ring of fire into the CD 
player and hit play... I wanted to quit my job, fire up my 
mustang and burn rubber to Vegas... then I remembered I 
was married with children and responsibilities and I came 
to my senses... but, I couldn't wipe that grin off my face or 
fight the overwhelming urge to wear nothing but black for 
the rest of my life!" 

Danny Ryan, Salt Lake /KEGA 101.5 The Eagle 

"Jason Aldean's Elohnny Cashí is one of the most "This is another huge hit for Jason and we couldn't wait to 
refreshing songs I've heard in a while. It's a sure fire hit!" put it on the air!" 

Johnny Chiang, Cox Radio Houston /KKBQ The New Q93 Bill Dollar, WLWI -FM /Montgomery, AL 

"Johnny Cash kicks ASS!!" 
Mark Jennings, Citadel Dover/WOKQ 97.5 

"Jason Aldean avoids the sophomore jinx! Johnny Cash is 

a HIT!!" 
Doug Montgomery, Clear Channel Grand Rapids/WBCT B93 

"Love it. Could we be early on a Jason Aldean song? Stay 
tuned!" 

Doc Medek, Entercom Scranton/WGGY Froggy 101 

"Jason Aldean makes it FOUR SMASH HITS IN A ROW 
with `Johnny Cash'!" 

Jon Loba on behalf of the many CBS Radio Stations who 
cannot be quoted 
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'Whether 
you have a 
country 
format 
competitor 
or you re a 
stand -alone 
in a market 
this size, 
you've got 40 
competitors. 
You have to 
be ready for 
competition 
and have a 
great 
product - 
that's what 
determines 
your fate.' 

-Tim Roberts 

Continued from page 22 

did mornings at WHOK. 
WHOK PD /MD George Wolf, who moved to 

mornings in January, is another Columbus coun- 
try vet. In addition to his current post, he also 

served at WLLD in the '90s, which subsequent- 
ly threw in the country towel. 

Adding to its heritage position, WCOL has a 

veteran staff. Between market mainstay and 
morning man Woody, Crenshaw (who handles 

middays), p.m. driver Joe Boxer and night jock 
Dixie Lee, "we have the aitstaff that just won't go 

away," Crenshaw says with a laugh. 
The challenge for WNKK is the same that sis- 

ter WHOK has faced for years: signal coverage. 

WNKK, with a tower due south of Columbus 
near Circleville, Ohio, is best heard in the south- 
ern counties and never delivered significant rat- 

ings as an active rocker. WHOK's signal, broad- 
cast from a tower near Lancaster, Ohio, blankets 
the south and eastern suburbs of Columbus.With 
a tower near downtown Columbus, WCOL 
effectisrk covers the metro. 

Motor City: Country Musk City? 
Not unlike WOOL in Columbus, CBS Radio's 
WYCD /Detroit has gone from being the 
attacker to the one being attacked. The station 
flipped to country in 1993 with an eye on 
tenured format leaderWWWW (W4). Fourteen 
years later, WYCD -which no longer uses the 
"Young Country" moniker it signed on with - 
faces an attack from WDTW (the Fox), which 
moved from rock to country last May. The 106.7 

FM frequency now occupied by the Fox was also 

home to WWWW. 
Using a unique approach, Clear Channel asked 

Detroit listeners to choose which format the sta- 
tion would flip to, what the station should be 

called, even what the station logo would look 
like. Clear Channel execs insist the outcome was 

not predetermined. WDTW PD John Trapane, 

I I 

.e"'".. 

who remained after the flip, remembers telling his 

wife that he had a job, but didn't know what for- 
mat he might be programming. 

WYCD PD Tim Roberts, a Detroit native 
who programmed WWWW in the '90s, wasn't 
surprised that the Fox came looking in his hen 
house. "Anytime you're doing well, people are 
going to take a shot at you," he says. "In the spring 
book we were No. 1 [12 +1, so I fully expected a 

competitor to come in." 

New competitor or not, Roberts belongs to 
the school of thought that dictates constant vig- 
ilance. "You're always trying to improve your 
product," he says. "Whether you have a country 
format competitor or you're just a stand -alone in 

a market this size, you've got 40 competitors. I'm 
competing against the AC, the highly rated clas- 

sic rock and rock stations, the urban ACs. Radio's 
full of competition; I think you have to be ready 
for it and have a great product and that's what will 

ultimately detennine your fate." 

While Roberts admits to making a few adjust- 
ments since the Fox has signed on, he also says. 

"I look at it this way: They have to change to 

adapt to me." 
From morning man Dr. Don Carpenter, 

who's on his second tour of duty at the station, 
to night jock Jyl Forsyth, who has been at the sta- 
tion for 13 years, WYCD boasts a veteran staff. 

Roberts says the air personalities and their abili- 
ty to connect with listeners set the station apart. 

WYCD and its personalities support everything 
from the Children's Miracle Network to local war 
veterans' groups. "I'm a little old -fashioned," he 
says. "I believe that radio has an obligation to 
serve the community and we try to do that here." 

Meanwhile,WDTW took its time putting jocks 
on the air, finalizing the lineup in January. Like its 

format choice, listeners voted which air person- 
alities they wanted to hear. Among those that 

made the cut were large- market vets Rick Miller, 

who hasjocked in Kansas City and Mobile, Ala., 

and handles mornings, and former Dallas person- 
ality Scott Gaines, who handles afternoons. 

Both stations rely on the period between 2005 

and 2007 for the majority of their music -57.8% 
ofWDTW's spins comes from that time frame 

while 54.6% of WYCD's does.The Fox grabs more 

than 13% from the early '90s and WYCD's takes 

11.4% from '90 -'94. Both stations pull more than 
70% of their music from the current decade. 

Listeners also vote via the Web which songs the 

station adds to its playlist, according to Trapane. 
In a separate feature, "Fox On Demand;' which 
runs four times a day, listeners choose between 
two songs that they want to hear next. "Literally, 
they are programming the radio station. My jocks 
love me for it, "Trapane says with a laugh. 

"We're not looking at this as a radio station," 
he adds. "For lack of a better term, we're a con- 
tent provider. Everything we do has a Web com- 
ponent, so it's totally interactive. 

"They tell us what we're doing and they tell 

us how to do it," says Trapane, who refers to him- 
self as director of listener input, not PD. 

In the fall Arbitron survey, WYCD went up 
3.6 -4.1 25 -54 -which tied it for fifth in the mar- 
ket -while WDTW dipped 3.3 -2.6. 

Trapane recognizes what he's up against. 
"WYCD's a good radio station,Tim Roberts is a 

good programmer," he says. "They're not going to 
just roll over and go away. It's going to be a long, 
drawn -out battle and it's going to be a lot of fun" 

The Wolf Howls In Greensboro 
Clear Channels W [QR. /Greensboro ha, been 

on top for a long, long time. And while it may 

not be the dominant station it was in the '80s and 

'905, its heritage is still a force to be reckoned 
with. In October, Entercom decided to challenge 
that heritage by flipping oldiesWMQX to coun- 
try as WPAW (the Wolf). 

"WTQR is the market leader in both ratings and 

revenue, so we have always been expecting a com- 
petitor," Clear Channel regional VP ofprogram- 
ming Bruce Logan says. Former WTQR PD Trey 

Cooler, who is now at the company's WRDU/ 
Raleigh (see story, page 26), and new PD John 
Roberts, who also programs country WKKT (the 

Kat) /Charlotte, "both made sure we were ready for 

the attack and I have complete confidence that the 
winning will continue;' Logan says. 

Entercom director of country programming 
Mike Moore says the decision to unleash the Wolf 
in Greensboro was born out the success that the 
company has had in Seattle against CBS Radio's 
longtime format and market leader KMPS. The 
company launched KKWF in late 2005 and the 

station is currently bearing KMPS 25- 54. "We felt 

the marketplace was craving a choice [in Seattle] 

and it was much the same case in Greensboro," 
he says. "People like a choice" 

Logan says that WTQR has done some fine - 
tuning since the Wolf joined the fray. "Anytime 
you get a new competitor you make adjust- 
ments," he says. "But since WTQR is the leader, 

we didn't change the essence of what we are and 
what we mean to the people of Greensboro/ 
Winston -Salem /High Point ?' 

While the Wolf is aggressive in both music and 

imaging,WTQR is a mainstream country station 
musically. Roughly half of its spins come from 
currents and recurrence and half come from gold, 

according to BDSradio.com. While data isn't 

available for WPAW, Wolf stations KKWF and 
KWJ] /Portland, Ore., run roughly 58% current 
and recurrent. 

WTQR fell 10.3 -7.5 25 -54 in the fall, 

Continued on page 26 
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JOIN US FOR Two NIGHTS OF GREAT MUSIC 

THE BIG NIGHT OUT (Thursday, March 1st 8pm -lam; Renaissance Hotel West Ballroom) 
Join r is ay òrwift; Jimmy Wayne, Danielle Peck, Dusty Drake & Sunny Sweeney, along with a special acoustic performance by Jeffrey Steele (brought to you by Mediabase). All guests with CRS lar;in. .nvited. 
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tracks from their upcoming releases in a rare Nashville performance. 
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DON'T MISS JACK INGRAM ON THE NEW FACES SHOW 

FRIDAY 3/2 AT 7PM! 

TAYLOR SWIFT 
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The battle 
for country 
listening will 
be between 
the records. 
Their Kenny 
Chesney 
record isn't 
going to be 
any better 
than our 
Kenny 
Chesney 
record.' 

-Victor Sansone 

Continued from page 24 

according to Arbitron, making it No. 2 in the 
market behind Entercom urban AC WQMG. 
Meanwhile, WPAW scored a 5.8, up slightly from 
its 5.6 in the summer as an oldies station. The 
winter 2007 Arbitron will be WPAW's first full 

survey as a country outlet. 
Moore says he's "thrilled" with the station's ini- 

tial results. "We've got one book under our belt 
and we've already managed to beat them 18 -34." 
(WPAW tallied a 5.3 share in the fall, while 
WTQR had a 5.1.) "We're already in the game 
and we've just begun." 

While the players have changed slightly through 
the years, WTQR's "Original Good Morning, 
Good Morning, Good Morning Show," which 
currently features "Brother" Bill Dotson and long- 
time co -host Aunt Eloise, has been a market staple. 

In the fall book, the morning show placed No. 5 

25 -54 with a 6.6, which was off from its No. 3 

ranking in the summer survey. 

Logan sees the morning show as a key differ- 
ence between WTQR and WPAW. "But being 
'the spot' for country for all these years is certain- 
ly not a disadvantage for us," he adds. "WTQR 
has seen competitors come and go." 

WQDR Is 'Raleigh' On Top Of 
Its Game 
Country competition is not a new concept to 

Curtis Media WQDR /Raleigh PD Lisa McKay, 

who says there are 15 country signals that get 
into the market. "One more was not a surprise 
or threat," she says. 

In October, Clear Channel flipped longtime 

classic rocker WRDU to country as "the 
Rooster." Trey Cooler, who had been PD at sis- 

ter WTQR in Greensboro, came onboard as PD. 

Clear Channel regional VP of programming 
Bruce Logan says the group decided to attack 
WQDR for the same reasons Entercom chose to 

take on WTQR in Greensboro: "WQDR is a 

leader in ratings and revenue." 
Almost exactly a year earlier, Capitol 

Broadcasting used a move -in frequency to launch 
classic- leaning WCMC (Genuine Country), 
which thus far has not made much of an impact 
from a ratings perspective. 

McKay says that the entries of WCMC and 
WRDU into the country market there don't 
constitute a "country battle." 

"While there is certainly plenty of time for 
there to be a battle here, right now there are just 
two more stations trying to get a share of the 
'QDR pie," she says. "WCMC tried basically 
powering up a hard drive, thinking that was all it 
would take, [and] WRDU has yet to live up to 
their declining rock ratings?' 

Given that sentiment, it's not surprising that 
McKay hasn't made any adjustments as a result of 
the Rooster's emergence on the scene. "Our music 
is well- researched and tight, "she says. "We update 
our imaging relentlessly. We have a live, local, famil- 
iar and beloved morning show, and are live and 
local 24/7, 365 days a year. We market three books 
out of four, but most of all we have a love affair 

with each and every one of our listeners. 

"My bosses give me all the tools I need to win, 
including local callout music research, marketing 
money and a great staff, including Maddawg, my 
APD, and Rusty Walker, our consultant;' McKay 
continues. "It's a formula that made radio great 
in its heyday and here in North Carolina, still 

makes radio great:' 
Logan thinks Clear Channel's decision to bring 

in the syndicated John Boy & Billy for mornings 
helps set the Rooster apart from the pack. "People 
forget John Boy & Billy were the No. 1 morn- 
ing show in Raleigh not so many years ago," he 
says. "We know through research they have coat- 
tails and are a big draw for the Rooster. We also 

have University of North Carolina sports, which 
helps us bring a lot of cume to the party." 

As for his station's image, Logan says, "The 
Rooster probably has a little more attitude and 
swagger, but it's all about fun. If you are going to 

call yourself `the Rooster' you really can't take 
yourself too seriously." 

In the fall book, WQDR scored an 8.0 25 -54, 
which ranked it No. l in the market. Meanwhile, 
WCMC posted a 1.3 in the money demo and 
WRDU had a 2.1, down from its 3.7 as a classic 

rock station in the summer book. 
Asked whether she thinks there's room for three 

country stations in Raleigh, McKay says yes: "Just 

not at No. 1, where we are planning on staying." 

Bull -nanza 
Clearly one of the most interesting battles in 2007 - 
and one that is still developing -will take place in 

Atlanta.With its sights set on ABC Radio's longtime 
leader WKHX (Kicks) and sister WYAY (Eagle), 

Clear Channel flipped AC WLTM to country as 

"the Bull" on Dec. 18, 2006. (WLTM would return 

a few days later on another frequency.) 

Clear Channel regional VP of programming/ 
VP of country programming Clay Hunnicutt was 

on hand for the format flip and decided to stay. 

In addition to his other duties, he's now OM for 
the Atlanta cluster. 

Hunnicutt is mum on his plans for the new sta- 

tion and the only air personality that's been identi- 

fied is veteran country programmer Lance Houston, 
who will handle afternoons and serve as APIA 

ABC /Atlanta president /GM Victor Sansone 

told R &R in December that the stations were 

prepared for Clear Channel's attack. "It's been a 

hard job trying to keep these stations balanced to 

keep out a competitor;' he says of WKHX and 
WYAY. "[Clear Channel is] very capable. They 
have a very aggressive plan -if they can grow the 
market, I welcome them ?' 

OM Mark Richards agrees. "We felt someone 
else would come into the format as [other sta- 
tions] have over the last few years;' he says, citing 
fringe stations that have upgraded their signals to 
be heard in Atlanta. "There are now six country 
signals that enter the Atlanta metro." 

Sansone says the battle for country listening 
will be "between the records. Their Kenny 
Chesney record isn't going to be any better than 
our Kenny Chesney record." 

Richards adds, "We are constantly evaluating and 
tweaking the stations. We believe we have outstand- 
ing brands with the knowledge, experience and his- 

tory of what country radio listeners want in Atlanta?' 

WKHX was fourth in the market 25 -54 with 
a 5.0 share in the fall, while WYAY's 1.9 placed 
it outside the top 15 in the money demo. 

Musically, Kicks is the far more current of the 
two ABC stations with 84% of is music coming 
from this decade. By contrast, 53.5% of Eagle's is 

from the same period, while 19% of its spins come 
from the early '90s. WUBL is positioned square- 
ly in the middle with 62% of its library spins rep- 
resenting the 200th and 17% the early '90s. 

ABC clearly has a heritage staff. WYAY has the 
longest -running morning show in town with 
Rhubarb Jones and co -host Dallas McCade. And 
while he hasn't been in mornings nearly as long 
as Jones, Kicks morning man Cadillac Jack has 

been at the station since 1994. Midday jock Bill 

Celler has been at WKHX for 20 years. 
In an interesting-and perhaps unprecedent- 

ed -move for a country station, the Bull is the 
flagship for baseball's Atlanta Braves. Games had 
previously aired on rock sister WKLS. 

The other wild card in Atlanta is that Citadel 
Broadcasting is expected to take control 
of ABC's stations there some time this year. 

Whether the acquisition will result in staff cuts- 
as happened when Cumulus took over 
Susquehanna properties last year -isn't known. 

Whether everyone can succeed "depends on 
your definition of need and success," Richards 
says. "Clearly from a ratings and business perspec- 
tive, I personally don't believe everyone will meet 
their expectations in Atlanta:' Redg 

Additional reporting by R.J. Curtis. 
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Larry Daniels And Bob Moody: 
A Pair Of Country Aficionados 
Join Country Radio Hall Of Fame 
by R.J. Curtis 

This kn't: the first time Larry Daniels and Bob Moody 
haw een to a Hall of Fame together. * It originally 
oc d in the '90s at a Country Music Assn. (CMA) 
bo meeting. On a free afternoon, the two aficionados 
piled into a car and drove several hours to Cooperstown, 
N.Y., for a visit to baseball's famous shrine. Both claim 
they never imagined making it to the Country Radio 

28 Hall of Farne years later, alone or as a pair. Odd, because 
it always seemed to make sense to the rest of us. 

As Hall of Fame inductees go, Daniels and 

Moody are best -described as reluctant. Daniels 

refused to allow anyone to even nominate him, 
while Moody wouldn't entertain the thought until 

Daniels was chosen, reasoning, "That would be like 

Ike Wee Reese going into the Baseball Hall of Farne 

before Babe Ruth." And so this principle -based 
stalemate continued, until somebody simply nom- 
inated Daniels without telling him. Simultaneous- 
ly, though not surprisingly, Moody was also chosen, 

and the no- brainer, slam -dunk of an induction for 

24/7 NEWS ONLINE @ www.RadioandRecords.com 

both was finally consummated. 
On the surface, this perfectly synchronized en- 

shrinement is a storybook ending for two careers 
that seem to have paralleled each other, but that's 

not exactly the case. For one thing, neither Dan- 
iels nor Moody are in the final lap of their life's 

work. Second, while portions of their careers have 

indeed run along similar lines, others have been 
vastly different. 

Humble Beginnings 
The common denominators for both broadcasters 

are small -town backgrounds, a lifelong obsession 

with baseball and starting in radio as teenagers. 

Daniels, who is originally from Tulare in central 

California, remembers, "That was back in the day 

when there were almost 14,000 people that lived 

there. I was a country boy -literally. I grew up out 

in the country on a farm:' 
Moody grew up in Pine Bluff Ark. "There was 

a guy from Arkansas named Buddy Dean who had 

been a huge radio and TV star in Baltimore;' he 
says of his entrance into broadcasting. "I grew up 
listening to Buddy, and I remember telling my 
mother I wanted to be a DJ when I grew up, 

except you had to be from Baltimore, because that's 
where everybody I heard on the radio was from." 

Moody recalls breaking into the business "when 
Buddy carne back to Pine Bluff and bought the 
radio station IKOTNI.That's where I got my start 

in 1967 when I was 16." 

Daniels walked three blocks to the local radio 
station, KGEN /Tulare, during his lunch hour as 

a sophomore, promising to file records and take 

out the trash if the owner would teach him radio 
in return. "He looked stunned;' Daniels says, "but 
said,'Can you start tomorrow ?' I was 15 years old 

and said. 'Yes, sir!' " 

Moody shares an anecdote that illustrates the 
charm and the challenges of being in radio at 

such a tender age: "l was 16 and had to get some- 
one to cover my paper route so I could work 7 

to midnight.Those are the only two jobs I've ever 
had, paper boy and radio." 

While country radio became the ultimate des- 

tination for both, each traveled a different path 
to get there. 

Daniels' induction into the Hall of Fame has 

added significance, because 2(07 marks his 50th 
year as a broadcaster; 48 of those years have been 
exclusively in country radio. "Two years after I start- 

ed at KGEN, the owners changed is to country and 
named me the program director, at 17," Daniels 

says, adding, "From the first moment I started in 

country radio, it somehow reached out to my mots 
and I've had no interest in any other format since." 

Moody first worked in country radio between 
semesters at college, on the air at KGT /Columbia, 
Mo., and KKEG /Fayetteville, Ark. "You picked 
your own records," he recalls. "l picked up this song 
called She Even Woke Me Up to Say Goodbye' 
from Jerry Lee Lewis, and that totally turned my 
head around about country music. It's still one of 
my favorite country songs." 

Though he was a big fan, Moody didn't com- 
plete the transition to country radio until he 
went to KRMD /Shreveport, La., in 1985. A 

defining moment while working at CKLW/ 
Detroit hastened Moody's decision to pursue a 

career in country. 
"I got a call one night from a kid who sounded 

like he was maybe 11 years old, who wanted to hear 

'Raped and Freezing' by Alice Cooper. And I 

thought,'I got into this with the Beatles and 'I Want 

to HoldYour Hand'This is not what I signed up to 
do' So as rock went more and more in that direc- 
tion, I was happy to get out of it and into country" 

Continued on page 30 
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Co -itinued from page 28 

'My Name Is Buck Owens' 
The extensive journey Daniels has made cannot be 

accurately chronicled without mentioning his 

longstanding relationship with the Owens family, 

starting with Buck Owens in 1959 and continu- 
ing with Buck's son Michael well into the '90s. 

Within days of KGEN's flip to country, Daniels 

received a call while on the air "from a pay phone 
alongside Highway 99;' he recalls, "and the voice 
said, 'You probably don't know me, but my name 

is Buck Owens. Do you mind if I come by ?' " 
Owens showed up and handed Daniels the 

single "I'm a HonkyTonk Girl" by Loretta Lynn. 
"It was her first recording. He said to play it, so 

I did. "That initial connection with Owens blos- 
somed into an association that continued for the 

rest of Owens' life. 

While in Tulare, Daniels' goal was to work at 

KUZZ /Bakersfield, a dream he fulfilled in 1961. 

Just three months after starting as the afternoon 
DJ, Daniels was appointed PD, much to his sur- 

prise. "Right in the middle ofa Lions Club lunch, 
my manager stood up and said, 'By the way, I 

want to introduce you to my new PD at KUZZ.' 
He hadn't even told me." 

Owens bought KUZZ in 1965 and later pur- 

chased KTUF -AM and KNIX -FM /Phoenix. 

Soon after, Owens asked Daniels if he'd like to go 

to Phoenix. "I told him I wasn't sure I wanted to 

go live in the desert," Daniels recalls. "This was in 

1971.When I went over to take a look, I fell in love 

with it. There were 850,000 people living in 

Phoenix at that time; there are over 3 million today" 

Explosive Ratings Growth 
When Moody got a taste of country as a pro- 
grammer, the sweet smell of success quickly fol- 
lowed. KRMD /Shreveport rocketed from a 12+ 

share of 3.7 to 18.4 in less than 18 months. 
Moody programmed the station from 1985 to 
1987, then made what became his signature 

career move to WPOC /Baltimore. He doubled 
WPOC's ratings, rose to group PD at parent 

Nationwide Communications and was named 

Billboard PD of the year in 1988. 

In typical Moody fashion, he credits his success 

at WPOC as a shared experience. "The fact is, I 

was there at a great time for country music, and 

we managed to take full advantage of that. The 

airstaff that was there when I left in 1996, was, 

with one exception, the same airstaff I inherited 
when I went there in 1987," he says. "So the peo- 
ple and parts were in place; they just needed to be 

arranged correctly. But we worked very hard on 

making WPOC Baltimore's country station, and 

that was our slogan. We wanted to be as local as 

possible. Baltimore is a city of neighborhoods, and 

we wanted each of them to think we were their 
neighborhood radio station." 

Like any great radio station, WPOC had a 

steady, strong morning show, which Moody cites 

as one of the many reasons for its market domi- 
nation. "I was also very fortunate to have a woman 

who is still there, Laurie De Young, who was one 

of the first female solo personalities on a major - 
market country station. She just celebrated her 

20th anniversary with WPOC. She is a terrific per- 

sonality who I hope will end up in the DJ Hall of 
Fame someday" 

When Daniels arrived in Phoenix, it's safe to say 

the parts of his new radio station were neither in 
place nor arranged correctly. He started from 
scratch. Daniels recalls losing a top air personali- 

ty because the manager refined to increase his 

salary by $100 per month. KNIX -FM had 

already run through a variety of formats when 

Daniels convinced his manager to simulcast 

KTUF on KNIX -FM. "I saw that car dealers were 

considering putting FM in car radios;' he says. 

The tipping point coincided with the arrival of 
a new KTUF manager. "We had f irly decent 

numbers for a few years," Daniels recalls. "But then 

Mich Owens came over to manage KNIX and 

our rumbers started soaring, mainly because he 

started marketing the station and he let me hire 

the best people I could find. From Lie moment 

algae 
That's Bob Moody, front row, lower right, kneeling. 
We promise this is the last shot of Bob's legs we'll ever print. 

he came in there, we built a team and it was just 
incredible. He always had this belief that whatev- 

er is right is what we should do." 

The formula of marketing, team building and 

doing the right thing was, to say the least, wildly suc- 

cessful. KNIX became Phoenix's perennial market 

leader, winning multiple CMA and Academy of 
Country Music awards for station of the year. KNIX 
personalities were similarly honored, and Billboard 

recognized Daniels as PD of the year for '92 and'93 

and from '96 through '99.Additional industry recog- 

nition came from Radio & Records in 1998. 

After all those years of day -to-day program- 
ming, Daniels and Moody enjoy a broader per- 

spective of country radio these days. Moody 
stepped down as WPOC PD in 1997 and joined 
McVay Media as VP of country. Since 2002, he 

has served as VP of programming for Regent 

Comm unicatiors. After Clear Channel bought 

KNIX in 1999, Daniels formed his own consul - 
Continued on page 32 

From left are Buck Owens, 
Larry Daniels and Michael 

Owens at KNIX, circa the 
early '80s. 
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"The ORIGINAL Wolf is proud -o rave the 

true leader of the countdown 
pack with us every Sunday. - Smokey Rivers, APO, 99.5 The Wolf/ Dallas/ FT Worth 

"There's no better way to Kick off your weekends than 

with Bob Kingsley's Country Top 40. 

Bob has been a part of tre 'JVQYK family for over 17 years and 

consistently produces great ratings" 
-Mike Culotta, Operations Manager, WQYK/ Tampa, FL 

4 Bob Kingsley's Country Top 40 sounds better than ever. 

Well -written and passionately- presented, 
bob's love for the country lifestyle anc music comes through with authenticity 

and creat vity. I-e has a great one -on -one re ationship with his listeners and the stars. 

No woniar CT40 is still the countdown that continues to ge: the ratings, 

year after year cn station after station." 
-Jaye Albright, Consulting Partner, Albright & O'Malley Country Consulting /Radiola 

" Bcb Kings ey began on KFRG the day it started, 

Christmas Day 1989. Fie was wi:h us at the 
beginning and is back with the Country Top 40, 

delivering belter-than-ever ratings" 
-Tom Hoyt, Se.iior VP/ Market Ma.7ager, CBS Radio/ the KFROG stations 
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'I'm still 
waiting for 
Alan Funt to 
show up and 
say, "Smile, 
you're on 
Candid 

Camera.' " 
I'm very 
humbled to 
be included.' 

-Bob Moody 

Continued from page 30 

tancy, Daniels Country Radio Resources. 

R &R asked both veterans for their thoughts 
on country radio in 2007. Moody believes con- 
solidation has been a mixed blessing 

"The involvement of Wall Street and the pres- 

sure for the highest possible return on investment 

has made it more difficult even for people who 
want to invest in the product, to spend the kind of 
money on research and talent and training that they 

used to and also to invest in the industry," he says. 

Daniels is concerned about homogenization in 

country radio. "One of the issues I have is that many 

stations sound alike;' he says. "That was not the case 

10 to 20 years ago. I think one of the things that's 

important for a radio station is to have a unique 

sound that sets you apart from everyone else." 

Asked about being inducted into the Country 
Radio Hall of Fame, Moody seems surprised, say- 

ing, "I'm still waiting for Alan Funt to show up 

and say, `Smile, you're on 'Candid Camera.' ' 

Larry could have gone in anytime he wanted to, 

if he'd just allowed himself to be nominated. I'm 
very humbled to be included. My wife told our 
neighbors across the street I was going into the 

Hall of Fame, and they saìd,'Why would they put 
him in there; just because he's been doing it so 

long ?' And I thought, ̀ You know, she's probably 

not the only one asking that: " 

Daniels puts it this way: "It's very exciting to 
be put in with a group of people who are leg- 
ends. For many years I thought I'd never make 

anything like that, but it's so neat, and what an 

honor to go in there with Bob and Les Acree and 

everyone else inducted previously." 
Don't think the induction ceremony will be the 

last time these two immortals team up. Spring 
training starts shortly after the Country Radio 
Seminar, then it's time for their annual get- together 

in Phoenix and a week of baseball, with the 

unwritten rule of no shop talk perntitted.As R &R 
concluded its interview with them, Moody signed 

off with a reminder for his friend: "Hey, Larry, 

pitchers and catchers report in 10 days!" R'R 

Country Radio Hall Of Fame Inductee Les Acree: 
Still Strong After 45 Years In The Business 
By R.J. Curtis 

Country Radio Hall of Fame inductee Les 

Acree started his radio career in 1961 at 

KDKD/Clinton Mo., and after stops at 

WKRM /Columbia, Tenn.; WTUP/Tupelo, 

Miss.; and WRBC /Jackson, Miss., started 

his fun -time country radio career in 1967 

as PD of WMQM /Memphis. 

Between two stints at WMQM, Acree 

hitched with WUBE/Cincinnati as MD from 

1969 to 1971, returning to program the 

Memphis station from 1971 to 1973. 

WMQM was the first major -market country 

station to conduct fund -raisers for the St. 

Jude Children's Research Hospital. Today, 

more than 200 country radio stations par- 

ticipate in the annual fund -raising program. 

Jurrping tc WMC/Memphis in 1973 as 

the first employee when it flipped to coun- 

try, Acree was the station's MD for three 

years. Next stop: WKDA/Nashville, which 

he programmed until 1977, before returning 

to WMC as PD from 1978 to 1984. After 

programming stops at WGKX/Memphis 

(Kix 106), and WTQR/Greensboro- Winston 

Salem, N.C., Acree arrived at WIVK/ 

Knoxville in 1990, where he stayed for nine 

years and built a virtual ratings monster. 

During his time at WIVK, Acree was 

recognized nationally, with PD of the year 

awards from Billooard in 1991, 1995 and 

1997 and from the Gavin Report in 1998. 

After leaving WIVK in 1998, Acree formed 

the Hill -Acree consultancy and was 

involved in flipping then -rock WKDF/ 

Nashville to country. Acree made a return 

to hands -on duties in 1999, when he took 

over programming reins at WNOE/New 

Orleans, staying for four years before 

moving to his most recent stop, 

KRMD /Shreveport, La. 

During his career, Acree helped shape 

the success of many radio personalities, 

including multiple Country Music Assn. 

(CMA) personality of the year award win- 

ners Wilhite & Wall and Carl P. Mayfield. 

Additionally, Acree worked with Country 

Radio DJ Hall of Fame member Dr. Bruce 

Nelson. Acree has always been deeply 

involved in the country music industry, hav- 

ing served on the agenda committee for the 

Country Radio Seminar and the Country 

Radio Broadcasters board of directors. 

Two inductees this year will be honored 

in the DJ Hall of Fame category. Joe Ladd 

was practically synonymous with the city 

of Houston after joining KIKK in 1968 as 

air personality /MD. He ruled the airwaves 

for more than 25 years and is credited 

with breaking numerous songs and 

artists, including Johnny Lee, Gene 

Watson and Mickey Gilley. Ladd was an 

announcer at Gilleÿ s nightclub in 

Pasadena, Texas, and movie trivia buffs 

may recall Gilley giving Ladd a mention in 

the film "Urban Cowboy." 

In 1987 and 1988, Ladd was recognized 

by the CMA as MO of the year. Though 

Ladd enters the CJ Hall of Fame in 2007, 

this won't be his first Hall of Fame accept- 

ance speech. In 2001, he was inducted into 
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the Texas Music Hall of Fame. Ladd has 

been involved in community events for 

many years, including the Houston Rodeo, 

the Harris County Fair, the Fort Bend 

County Fair and the Pasadena (Texas) 

Livestock Show, Rodeo and Fair. He also 

helped organize shows to benefit the Texas 

Children's Hospital and Texas Gulf Coast 

hurricane relief. Ladd is still very much 

involved in country music, serving as Mark 

Chesnutt's manager. 

John Trimble is one of two inductees to 

boast 50 or more years in radio. Wile 
Larry Daniels marks his 50th year in radio 

in 2007, John Trimble has him beat, hav- 

ing started in 1955 as a teenager hosting a 

show on WSTP /Paintsville, Ky. In 1957 and 

1958, Trimble hosted a show that origi- 

nated from the first Shoney's drive -in, on 

WTIP /Charleston, W.Va. Trimble joined 

WDOC/Prestonburg, Ky., in 1958, where 

he stayed until his radio career was inter- 

rupted by service in the U.S. Army in 

1960. During his time in the Army in the 

early '60s, Trimble MC'd shows and per- 

formed stand -up comedy. 

He returned to radio in 1963 at KYMOi 

Little Rock, before moving to KGMR, 

where he worked until 1965. That year, 

Trimble became PD /afternoon personality 

at KBBA/Benton, Ark., joining WVHI/ 

Evansville, Ind., in a similar position in 

1967. Next came a 1968 move to the 

Northwest as MD /afternoon personality at 

KMO /Seattle. In 1972, Trimble started an 

overnight truckers show on KMO, then 

moved to KWKH /Shreveport, hosting a 

show from Kelly's Truck Stop on 1 -20 from 

1974 to 1977. 

From 1977 to 1995, Trimble hosted a 

similar show, this time from Jerrell's truck 

stop on I -95, which aired on WRVA/ 

Richmond, Va., in addition to Main Street 

American National Broadcast, a live coun- 

try music show carried by several stations. 

Most recently, Trimble was PD /afternoon 

air personality at WXGI /Richmond, where 

he has also operated the Hometown USA 

Music Hall broadcast, which has been 

heard on several stations since 1998. 

Commenting on his induction, Trimble 

says, "Fifty -two years of radio has landed 

me into the Country DJ Hall of Fame. I am 

very proud and thankful to be included 

with this list of ladies and gentlemen. It 

means a lot to me." RsP 
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Home Is Where The Hook Is 
As More Country Acts Cross Over To AC, 

Programmers Believe The More Exposure, 

The Better -For Both Formats 
By R.J. Curtis 

Isort of like the coming of the locusts. Every several 
rs, debate surfaces about the periodic flurry of coun- 

try songs crossing over to AC radio. Most recently, the 
discussion centered around such artists as Shania Twain, 
Faith Hill, Lee Ann Womack and Martina McBride. A 
small faction of country programmers suggested this was 
not a positive sign for country. In fact, Kevin Mason, 
while programming Rubber City Radio Group's 
WQMX /Akron around the start of the millennium, 
refused to play crossover songs. Other PDs were perfect- 
ly comfortable with country artists and songs being 
exposed to a different audience, arguing this was good 
for the format long term, as it exposed this music to a 

new group of radio listeners. 

'AC is 
getting -- many 
different 
sources. I 

don't think 
it's out of 
the ordinary 
for AC to 
have a bunch 
of songs on 
its chart 
from country 
artists.' 

-Rob Miller 

The migration of selected country titles to AC 
radio has ebbed and flowed for decades, and it 
always triggers examination followed by deliber- 
ation among programmers. 

This discussion seems to be up for renewal in 
early 2007, with a glance at the long list of coun- 
try titles that also charted on AC radio in 2006. 

Five landed in the AC top 10: "Who Says You 

Can't Go Home" by Bon Jovi /Jennifer Nettles, 

"What Hurts the Most" from Rascal Flatts, 

"Probably Wouldn't Be This Way" by LeAnn 
Rimes, "Making Memories of Us" by Keith 

Urban and "Like We Never Loved at All" from 
Tim McGraw and Faith Hill. 

Three others peaked in the top 30: "Jesus, 

Take the Wheel" by Carrie Underwood, 
"Trying to LoveYou "from TrishaYearwood and 

"When the Stars Go Blue" by Tim McGraw. 
Two more still haven't run their course: "Leave 

the Pieces" by the Wreckers and "Before He 

Cheats" from Underwood. 
R &R wondered if the latest onslaught means 

we're in the middle of another cycle of music that 

leans pop, therefore lending itself to crossing over. 

Greater Media WKLB /Boston PD Mike 
Brophey believes the format is "on a generally less 

traditional part of the cycle." While his station does 

play traditional country songs, they make up less 

of the mix than contemporary-coded music, and 

a traditional song on WKLB "needs to be killer:' 
Coyote Calhoun, who programs what is not 

surprisingly a more traditional- leaning music mix 
at Clear Channel's WAMZ /Louisville, agrees the 
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ìormat is in a mole contemporary phase. 

However, Beasley WKIS /Miami PD Bob 
Barnett doesn't see country's overall trend mov- 
ing contemporary, observing instead, "If anything, 

the bulk of the music being released feels more 

traditional." Still, he notes, "The pop /crossover 

hits are rising to the top" 

Most Crossovers In A Decade 
They've not only risen to the top, but leapt into 
the stratosphere. The listed titles make up the 

largest number of country songs to reach the AC 
charts in the past decade. There's usually no one 

cause for this cyclical phenomenon, and one 

would assume whether or not country currently 
leans pop, when that many songs make the jump, 
musically speaking, it's a sign of good health. But 
it does beg the question about the weL -being of 
the format on the receiving end. 

R &R asked a group of AC programmers if this 

recent migration means a lack of viable songs for 
their format. "There are very few current success 

stories from AC -only artists at this time,' says Rob 
Miller, PD of Clear Channel WALK/Long Island, 

N.Y. "AC is getting music from many different 

sources. I don't think its out of the ordinary for 
AC to have a bunch of songs on its chart from 
country artists." As an example, Walker cites the 

early '80s when country artists Kenny Rogers, 
Juice Newton and Eddie Rabbitt had multiple hits 

on the AC charts. 

Clear Channel WMAG /Greensboro on -air 
talent Bill Flynn describes the AC sound as "a 
moving target that has changed significantly in 
recent months. The era of huge artists like 
Celine, Michael Bolton and Whitney is not what 
it was.That page has turned for the moment, and 

something must fill the next chapter." 
John Malone,VP of programming for NCA Inc. 

WRSA /Huntsville, Ala., doesn't believe there's a 

musical drought. "AC is a format that tends to show- 

case great songs from all music styles," he says.That 

belief is shared by Thom McGinty, director of oper- 

ations for Entercom KUDL / Kanuas City: "The AC 
format is as good as it's ever been. Crossover records 

come from everywhere. It runs the gamut" 
So if there's no clear consensus among coun- 

try programmers that the music is generally ripe 

for crossing over on a sonic level, and AC pro- 
grammers don't perceive that their playlists are 

Continued on page 36 
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'lt tells us 
that the 
music being 
produced for 
the country 
format is 
accessible 
and relatable 
beyond 
country 
music's self - 
defined 
walls.' 

-Bob Barnett 
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Continued from page 34 

lacking now, why the sudden surge of country 
tides on AC radio -and how do country pro- 
grammers feel about it this go around? 

AC programmers cite the quality of the music 
as a key to inviting country crossovers to its main- 
stream playlists. Entercom AC WRVR /Memphis 
MD Larry Wheeler says, "These artists are a per- 
fect fit on the AC chart." 

Malone says WRSA was one of the first AC sta- 
tions in America to play Rascal Flatts. He says, sim- 
ply "It's great music that speaks to adult women." 

WALK'S Miller adds that the themes of many 
country songs make them a match for AC out- 
lets, because "most of them are about love and 
relationships, and their lyrics speak to women." 

McGinty points out that many country artists 
today are part of the mainstream, involved in 

"promoting everything: fashion, product 
endorsement, guest appearances, sports, etc." 
WMAG's Flynn agrees, adding, "AC has the won- 
derful advantage of being able to. and even 
expected to, follow rising mainstream stars with- 
out regard to format." 

Don't Let Go 
Historically, when AC has taken advantage of 
mainstream stars from the country world there 
hasn't always been a willingness among country 
programmers to let them go easily. There have 

been legitimate concerns about a country station 
sharing core artists with a noncountry station in 

the market. One example was Twain, who 
received a ton of airplay at AC radio on certain 
titles, but still nowhere near the volume of cata- 
log and total spins country radio supplied. And 
yet, in some markets, country stations were forced 

to compete for ticket giveaways and booth space 

onsite when Twain's tour played their markets. 

Country PDs polled this time were all on the 
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same page when asked if this latest dose of 
crossover country titles was a positive or a nega- 
five for their format. 

"How can it be bad ?" Calhoun says. "The 
music to me is still classified as country. It's just 
not the same as it once was, as is the case for every 
other format." 

WKLB's Brophey believes the latest rash of 
titles crossing over is neither bad nor good for 
country: "From a programming perspective, we 
don't want to lose our country soul. However. 
you can't deny great music." 

Barnett sees country's successful migration of the 

past year as an opportunity. "It's great for the for- 
mat. It means that we can play in a bigger sandbox 
and be more accessible to younger fans;' he says. 

Citadel KDRK /Spokane PD Carey Rolfe 
believes that in a world where most country sta- 

tions struggle for marketing dollars, airplay outside 
of country radio is actually a marketing tool for the 
entire format and has a domino effect. "If Faith Hill 

or Carrie Underwood cross over, every time their 
song plays, there is a chance for someone to go buy 
that CD, where they will find multiple tracks that 

help define that artist as country, and ultimately 
lead them to sample a country station, giving us 

the chance to convert a listener," Rolfe says. 

All those positives notwithstanding, some coun- 
try programmers are still concerned about losing 

come or TSL to a crosstown AC if they're both 
playing the same key songs and artists, because most 

country stations share a lot of cume with ACs. 

But according to AC programmers, that's not 
really the objective. Instead, they're just looking 
for great songs to play. Additionally, most AC pro- 
grammers also see these trends as cyclical, short - 
term arid case -by -case. 

Wheeler says that AC has the luxury of dip- 
ping into country's core of artists simply because 
the music works for its audience. "We do share 

some cume, but that's not really the idea behind 
playing crossover songs." 

Malone adds that playing country titles as a 

potential threat to a country competitor "is not 
even part of our thought process. We're just try- 
ing to find the best music and, these days, quite 
a bit of it comes from Nashville." 

Flynn shares his office with a heritage coun- 
try station in the market. "But the truth is, there 
is a tangible difference in our approach, execu- 
tion and appeal, which, if on target, appeals to dif- 

ferent audiences," he says. 

The only blatant examples of an AC looking 
for country songs to lure country fans are stations 

where there is no country station in the market. 
In Los Angeles, Clear Channel hot AC KYSR 
(Star 98.7) MD Deanne Saffren says that after 

Ernmis flipped KZLA from country to rhythmic 
AC KMVN (MOViN 93.9), the station deliber- 
ately looked for titles that would appeal to dis- 

enfranchised country listeners. 

On Long Island, the HD side channel of 
WALK is country- formatted and called "Long 
Island Country." PD Miller echoes Saffren's 

strategy in light of a country radio void in the 
New York market. "I've always made country 
music a part of WALK'S music mix because I 

know there's a passion for it in the Long Island 

market." Miller believes neglected country fans 

have migrated to WALK because it's the most 
palatable second choice. "I think playing the right 
country songs has helped increase our ratings and 
illustrates the variety WALK offers." 

Tough To Put On A Timetable 
As for the life cycle of this crossover frenzy, no 
PD from either format is able to put a timetable 
on it, but all seem to agree it is primarily a song - 
driven phenomenon -and the AC guys are 

somewhat mixed on the likelihood of country 
artists becoming a mainstay on AC radio. 

"Don't count on it," Flynn says. "The loyalty 

is to ever -shifting audience demand and music 

testing. It's up to the artists to remain relevant to 
our audience." 

Malone says that acts like Keith Urban and 
Rascal Flatts are huge stars on a national platform 
and says, "There's no reason they won't be played 

on contemporary stations for years to come." 
Wheeler concurs, but also cautions, "It is case - 

by -case. If the song works, play it." 

Miller adds that the acts may find longevity, 
"provided they deliver songs that are mass appeal 

and resonate with women in all different parts 
of America." 

The takeaway in all this is some great news 
about the current snapshot for country music as 

the first quarter of 2007 continues its course.There 
is no real negative to country acts like Rascal Flatts, 

Urban or any other becoming regulars on AC 

radio. Besides, it's not something any country pro- 
grammer or record label has control over. 

Barnett says it speaks well about the quality of 
the music Nashville is cranking out, and "it tells 

us that the music being produced for the coun- 
try format is accessible and relatable beyond 
country music's self- defined walls." 

Brophey enthuses, "We are blessed with great 
music in country, and it is coming from a lot of 
places: crossover sound, new artists and established 

acts. When it's all said and done, it's about the 
strength of the music." RsR 
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Time Event Description 
SORT SORT SORT 

KILT /Houston Listening Room 

06:24:15 Spot 

06:24:45 Spot 

AT &T Blue Room / Ty Herndon - Right About Now 

AT &T Blue Room / Attblueroom.com /music / Yahoo High 

Speed Internet 

06:25:15 Talk Robert B. McEntire with a timecheck. 

(Robert B. McEntire) Come on into a nice toasty warm K -I -L -- 
Newsroom. (Live) 

06:25:20 Talk DJ identification. 

Weather with Robert B. McEntire. 

"(Robert B. McEntire) Closings are on our K -I -L -T website at 

06:26:46 Promo K -I -L -T dot corn. On the front page, upper left, click on Severe 

Weather Center and catch up with that. (Live)" 

Robert B. McEntire saying its very icy in the hill country this 

morning and saying that a lot of the inaugural activities for the 

governor may be cancelled today. Robert mentioning the 

Rockets are in Dallas to play the Mavericks. Timecheck. 

"Delta Downs Racetrack Casino & Hotel / $80,000 Pay Off 

Your Credit Card Sweepstakes" 

06:28:09 Spot Gallery Furniture Store 

06:28:38 Spot Houston Wranglers / Cheerleading tryouts 

06:29:08 Jingle (Female singers) K- I -L -T. Weather. (Rec) 

06:29:12 Liner (Robert B. McEntire) This is the weather for the K -I -L -T listening 

area. (Live) 

06:29:15 Weather Weather with Robert B. McEntire. 

06:29:43 Talk DJ identification. 

(Robert B. McEntire) On your home for real country variety 

and now more commercial free country every hour. (Live) 

06:29:48 Jingle "(Female singers) One Hundred Point Three, K- l -L -T. (Rec)" 

06:29:51 Song "My, Oh My - Wreckers " 

"(Dierks Bentley) Hi I'm Dierks Bentley. Real country variety, 

06:33:12 Production more commercial free music and no bad mouthing the othe- 

stations. That's the K -I -L -T promise. (Rec)" 

Settle For A Slowdown - Dierks Bentley 

(Hudson) One Hundred Point Three K -I -L -T with your real 

country variety. (Live) 

Hudson backselling Dierks Bentley song and saying he'd 

settle for a heater. Timecheck. 

06:36:50 Liner (Hudson) On the Hudson & Harrigan Show. (Live) 

Hudson saying he thinks this is the coldest winter they've had 

in awhile. Harrigan saying that it was really mild last year and 

Hudson saying how they only built two fires out at the ranch 

last year. Harrigan saying they'll keep you updated on all that 

in a moment and that C.J. Cooke the producer will be in to bI 
you how you can find out about closures and they'll run down 

the forecast. 

(Harrigan) Its time for the Rowdy Word of the Day. Worth a 

06:37:14 Contest four pack of tickets to the Houston Gun Collectors Show this 

weekend at Reliant Center. (Live) 

"Harrigan and others talking about the word of the day being 

"shot" and that you'll hear that sometime in the four o'clock hour." 

"(Harrigan) Four O'clock hour is when you'll hear " "shot "" at 

least once. And its worth an extra twenty -five hundred point 

to you loyal listeners. All you have to do is go to your Loyal 

Listener account at K -I -L -T dot corn and type in the Rowdy 

Word of the Day "shot''. (Live)" 

(Male announcer) The New One Hundred Point Three K -I -L -T 

traffic. (Rec) 

06:37:55 Traffic Traffic report with T.J. Callahan. 

06:38:37 Talk T.J. Callahan with school closings. 

"(T.J. Callahan) For a complete list of all school closures in 

06:38:48 Promo the greater Houston area, just go to K -I -L -T dot corn and click 

on our Severe Weather Center. (Live)" 

06:38:56 Talk Timecheck. 

"(T.J. Callahan) K -I -L -T Traffic is sponsored by Moe's Place. 

Kevin Fowlers coming to Katy this Friday night at Moe's Place. 

06:38:57 Billboard Call two eight one, three nine two, thirty -four ninety-nine for 

tickets now or log onto Moe's Place Katy dot corn. And coning 
soon, Roger Craiger. Moe's Place, continually bringing the 

hottest music to Katy, Texas. (Live) " 

06:25:19 Liner 

06:25:21 Weather 

06:26:53 Talk 

06:27:09 Spot 

06:29:45 Liner 

06:33:20 Song 

06:36:42 Liner 

06:36:45 Talk 

06:36:51 Talk 

06:37:20 Talk 

06:37:36 Promo 

06:37:52 Liner 
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'New Faces' 2007 
Arriving With Momentum, They Aim To Make Their Mark 
By R.J. Curtis 

IMpEature musical showcase and final event of 
Country Radio Seminar (CRS) is the New Faces show 
and dinner. * Through the years there have been some 
untgettable New Faces moments. In 1994, Tim 
McGraw's performance of "Don't Take the Girl" left the 
audience speechless. His career subsequently catapult- 
ed into overdrive. Two years ago, Sugarland stepped up 
to establish itself as a superstar in the making. 

Each of this year's five New Faces carries strong 

momentum into their March 2 scheduled per- 
formances, with hopes of establishing a long -term 
career and stronger relationships with radio. 

Trent Tomlinson 
As a teen, Missouri native Tomlinson was drawn 

to music after deciding basketball wasn't his 

future, and he was soon playing in clubs and bars. 

Originally attracted to rock,Tomlinson segued to 

country, auditioning for TNN's "You Can Be a 

Star" during his junior year in high school. He 
eventually reached the finals in Nashville, only to 
lose by two- tenths of a point. 

Movint to Nashville, Tomlinson worked in 
Printer's Alley, competed in talent contests and land- 

ed one of his songs on a Johnny Rodriguez album. 

Emerson Drive, Blue County and other acts also 

recorded his material. Then came his big break: a 

showcase for Lyric Street senior VP ofA &R 
Doug Howard and president Randy Goodman. 

"Country Is My Rock :' Tomlinson's Lyric 
Street debut, features five songs released in demo 

form.After lead track "Drunker Than Me" peaked 

at No.19 on the R &R Country chart,Tomlinson 
followed with "One Wing in the Fire." 

"Tomlinson's music has been great for the radio 

24/7 NEWS ONLINE @ www.RadioandRecords.com 

station and there was a strong turnout when he 

played KRTY's club show," says Julie Stevens, PD 

at Empire Broadcasting Group KRTY /San Jose, 

which, with more than 1,500 total detections, has 

devoted the most early airplay to Tomlinson. 

Stevens says she and GM /MD Nate Deaton "liked 
both of his songs. I think you add from your heart 

and then watch what it does with the audience." 

Jack Ingram 
Born in Houston, Ingram embodies theTexas sound, 

look and attitude. While studying psychology at 

Southern Methodist University, Ingram toured the 

bars and madhouses that are so rich with the Texas 

musical tradition. Playing regular gigs at Adair's, his 

Beat Up Ford Band released several independent 

albums -one of which was recorded at the honky - 
tonk. Ingram eventually nailed a recording contract 
with Universal's Rising Tide, before moving to 

Sony's Lucky Dog to release "Hey You,' followed by 

a live album cut with Charlie and Bruce Robison. 

Ingram has long had a strong association with 
Cumulus Media Partners' KPLX (the Wolf)/ 
Dallas, the station that has played him the most, 

according to Nielsen BDS. KPLX interim PD 

Smokey Rivers says the station saw Ingram as a 

leader of the Texas movement. 
"He had all the markings of somebody who'd 

be successful and not just in our borders," Rivers 
says. "Jack is so honed from doing clubs and that 

business is still so strong here. He was a great way 

for us to push the Texas image :' 
Last year Ingram recorded "Live: Wherever 

You Are" at the famous Gruene Hall in Texas and 

signed with Big Machine Nashville. The studio 
version of "Wherever You Are" reached No. 1 on 
the R &R Country chart, and he followed up 

with "Love You," which peaked at No. 12. 

Current single "Lips of an Angel :' a cover of the 

Hinder rock hit, remains active on the chart. 

Rodney Atkins 
On the heels of two No. 1 singles, Atkins brings 

strong momentum into CRS week. Growing up in 
Cumberland Gap,Tenn.,Atkins discovered music in 

high school. Soon after he was playing county fairs, 

shopping malls and music festivals. During college he 

continued playing, often traveling to Nashville to 

perform and write. He soon caught the attention of 
Mike Curb, who signed him to Curb Records. His 

2003 Curb debut netted a top five hit, "Honesty." 

Atkins found his groove on his second album, 

authoring six of its 10 tracks. "If You're Going 
Through Hell" peaked at No. 1, and to date, has 

registered more than 1.36 million detections.The 

follow -up, "Watching You;' has been an 

omnipresent force on country radio for months 
and also peaked at No. 1. 

Tim Jones, PD of Clear Channel KBQI/ 
Albuquerque, whose station leads the country in 

spins on Atkins, says, "We felt Rodney had what it 
takes from the start and we were dead on. He con- 
tinues to be our top tester week -in and week -out." 

Miranda Lambert 
Lambert didn't come out on top in the inaugu- 

ral season of "Nashville Star" in 2003, but she 

describes not winning as a blessing. She says she 

wasn't ready to go immediately into the record- 
ing studio after the contest. Signing with 
Columbia, she took her time putting together her 

first album, "Kerosene," which earned Lambert 

nominations for the Country Music Assn.'s 

Horizon award and the Academy of Country 
Music's top new female vocalist. 

" Kerosene" also established Lambert as a legiti- 
mate songwriter. She was soon touring with super- 

stars George Strait and Keith Urban. 
Mark Grantin, PD of Midwest Family Broadcast 

Group's W WQM /Madison, says when he and MD 
Mel McKenzie first saw Lambert perform, "we both 

had goose bumps, and said,'She's got it: " 
Every single worked for Q106, Grantin says, 

passing the all- important research litmus test. He 

adds, "She has all the intangibles: the ability to write 
great music, the star power, and she is a talented 

young woman who is the complete package:' 

Lambert's second album, "Crazy Ex Girl- 
friend," is due this year. Like its predecessor, the 

album features Lambert having a hand in writ- 
ing most of the songs, collaborating with Gillian 
Welch and Patty Griffin. 

Eric Church 
Anybody who attended CRS in 2006 and saw 

Church at the Capitol Records lunch already knows 

what he brings to the table as a live act. Church's 

chops were honed playing five nights a week in the 

Mountain Boys, which enjoyed regional success in 

North Carolina. Like Atkins and Tomlinson, 

Church turned to music in college, after conclud- 
ing that he wouldn't be able to make a living play- 

ing sports.Within a year of moving to Nashville, he 

signed a deal at Sony /ATV Tree Music Publishing. 

After Terri Clark recorded and released his 

"The World Needs a Drink" in 2004, Church 
met producer Jay Joyce and showcased for 
Capitol Nashville, which lead to the release of 
"Sinners Like Me" in 2006. The album has pro- 
duced two top 20 hits -"How 'Bout You" and 

"Two Pink Lines :' Church's latest single is "Guys 
Like Me;' currently No. 36 on the chart. RR 
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NEWS / TALK / SPORTS 

Au:hor turned talk host gets Wired at TIRS 2007 

'Extraordinarily 
Lisa' 
Al Peterson 
APeterson@RadioandRecords.com 

or those of us who are "of a certain age," as they say, our first intro- 
duction to Lisa Birnbach was as co- author of the 1980s pop - 

40 culture phenomenon, "The Official Preppy Handbook," which 
spent an impressive 38 weeks atop the New York Times best- 
seller list. Since then, Birnbach went on to author 19 more j books and now also hosts a daily 9 a.m. -noon show for 

GreenStone Media's recently launched talk radio network aimed at women. A 
working morn of three, Birnbach is also a familiar face from dozens of appear- 
ances on a variety of TV shows, including "Late Night With Conan O'Brien," 
"Today," "Politically Incorrect" and "CBS Early Show," where she had a humor- 
ous weekly segment called "Yikes, I'm a Grown -Up." 

At the upcoming 12th annual R &R Talk Radio 
Seminar in Los Angeles, Birnbach will host a spe- 
cial one -on -one chat with Wired magazine senior 

editor Nancy Miller.The pair will talk about how 
technology is changing the inedia habits of radio 

listeners literally on an almost daily basis. 

To get a sneak preview of that TRS 2007 session, 

CF-ERI 
PRESTON 

GIL 
GROSS 

and also gain some insights into the mind of 
Birnbach and her radio show, I turned the tables and 

made the usual "interviewer" the "interviewee" for 

this exclusive conversation. 

Talk about how the "Preppy Handbook" changed 

your life. 

ANN 
COMPTON 

AARON 
KATERSKY 

I was a very shy girl, who wore natural fibers, 
who grew up in New York and went to college 
in New England. I was suddenly thrown from 
that onto the national scene with the success of 
the book after it was published in the fall of 1980. 

It was shocking. 
I traveled the entire country, even to cities that 

were not usual stops on a book tour, because the 

book was just so popular. We thought we were 
writing about a very inside little thing -it caught 
us totally by surprise. All of a sudden, at age 22, 
I had a tremendous number of opportunities 
come my way, and I see myself as having been 
very lucky as a result of that book still to this day. 

What qualities do you thirk made you attractive to 
the folks at GreenStone for yo. new role as a talk 

radio host? 

Continued on page 42 

'I realize I have a 
pulpit but the 
show is not a 
cause. I don't 

have an 
agenda to 

push.' 
-_isa Birnbach 
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NEWS / TALK / SPORTS 

Continued from page 40 

When 1 first met 1GreenStone board member] Edie 
Hilliard, I think she was most interested in the fact that I 
am a chronologically, middle- aged -God, I hate that 
phrase -woman in my 40s with three kids and a fair 

amount of media experience from publishing, television 
and radio. 

What appealed to you about the idea of hosting a 

radio show? 
Over the past five or six years I have become a carpool- 
er. I don't think I appreciated radio as much until spend- 
ing so much time driving my kids all over the place every 
day. The radio became my companion and my friend and 
I really learned to appreciate the intimacy and depth of 
conversation I could hear there. 

i adored being on TV, but to go into any kind of depth 
on a story on television, even if I begged, I might get three 
or four minutes. So what I heard on radio, from that point 
of view, was very appealing to me. Was I out there selling 

R &R TRS 2007 Update 

42 Th s year's ABC Radio -hosted newsmakers luncheon 

on Ma-ch 9 is sure to be another memorable R &R 

Tal< Radio Seminar event as ABC Radio senior analyst 

=red Tiompson hosts a one -on -one conversation with 

3 soecal guest. Log on to RadioandRecords.com and 

_lick on "conventions" for registration and updated 

TR5 2007 information. 

myself as a potential radio host? No, this was one of the 
great opportunities of my life that sort of fell into my lap. 

Is it harder than you thought it would be? 

Oh, yeah, definitely. Having to maintain that level of focus 

for three hours is not easy. By the end of the show, I am 
depleted -my ideas are done and my throat is sore. But 
at the same time it's enormously exciting. So far it's been 
just fabulous. I feel like my brain is actually growing 
because I am learning so much every day from all the peo- 
ple I get to talk with. 

Also, there are days when I can tell, based on the callers, 
that we're actually sometimes helping people. I'm here to 
be sort of everyone's long distance best friend that they 
can say anything to, but if it happens that we've managed 
to also help someone with a problem or get them through 
a crisis, that's a really great feeling. 

What's the essence of the program? 

It's extraordinarily Lisa -I think that's the best way I can 

put it. There's a very large mix of high and low, serious 
and light. Even when we discuss a serious topic, I try to 
find ways to inject a bit of lightness into it. I want our 
guests to feel like they had a really good time, and I want 
listeners to feel that way, too. 

I say what I think, and what's on my mind is probably 
going to end up on the show. For example, I was recent- 
ly talking with Ralph Nader and I asked him if he was 

going to run for president again. When he said he didn't 
know, I said, "Well, personally I don't think you should, but 
if you do, will you announce it on my show? "That really 

made him laugh. I think you can do that with a guest. 

And what do you hope listeners will take away from the pro- 

gram each day? 

I hope they will feel less alone. There are so many 
moments throughout the day when all of us are in isola- 

tion, even though most of us feel like we have no time 

for ourselves. So I'd like the show to make you feel more 
connected to other people. 

Can guys feel comfortable listening, too? 

I am in no way trying to make the show all "girly" and 

'I don't think 
appreciated radio as 
much until spending 
so much time driving 
my kids all over the 
place every day.' 

-Lisa Birnbach 

estrogen- heavy. I can tell from the callers we get that there 
are a lot of men out there listening to the show, too. I 

want to talk about things that are interesting to both 
women and men. It's a show for people, not a female ver- 
sus male thing. 

A lot of talk radio leans toward political talk. Are you 

political? 
I ant personally political and I don't hide it. I talk about 
politics, but it's not a political radio show. I think what you 
will hear me talk about mostly are relationships, kids, 

health, the media and, to some extent, politics. 
I realize I have a pulpit but the show is not a cause, I 

don't have an agenda to push. I don't think anyone listen- 

ing would wonder where I'm coming from on an issue, 

but I also don't feel like it's my mission to convert people 
to my way of thinking. I'm interested in hearing what 
everyone has to say. 

Tell us a bit about what we can expect during your upcom- 

ing appearance and conversation with Wired senior editor 

Nancy Miller at TRS 2007. 

First of all, I think what we will be offering is a perfect 
example of how two women will be talking about some- 
thing that is also really interesting to men. Wé re going to 
be talking about the miniaturization and assimilation of 
technology into all of our lives. I am certainly not nearly 

as technologically advanced as Nancy, so I'll be the one 
who is trying to preserve personal relationships, despite all 

the pressing of buttons and clicking of clickers. We'll be 
looking at just how much our world really has changed 
because of the techno -boom. RR 

ATTENTION: PROGRAM DIRECTORS 

IaIkSflowsUSA corn 
It's like the Superstore for Radio Talk Shows. 

iM UW t. %.lick. Lister . 
on vnurr tin 

Skip Joeckel 

24/7 NEWS ONLINE a www.RadioandRecords.com 

NO M 
WORRIES! 

Website 

where PDS 
can find 

and 
Shows! 

71 9.59. 76 
7 66 SHOW. 

FIND A SHOW. ADD A 

MARCH 2, 2007 

www.americanradiohistory.com

www.americanradiohistory.com


vosoitirs COMING to r 

MARINA DEL REY MARRIOTT LOS ANGELES 

MARCH 8.10, 2001 

TRS 2007 LIFETIME ACHIEVEMENT 

AWARD RECIPIENT 

PREMIERE RADIO NETWORKS 

FEATURED SPEAKER 

GREENSTONE MEDIA 

KEYNOTE SPEAKER 

WESTWOOD ONE 

FEATURED SPEAKER 

WIRED MAGAZINE 

www.americanradiohistory.com

www.americanradiohistory.com


BIG SHOTS 

Compiled by Alexandra Cahill 
ACahill@RadioandRecords.com 

44 

Say Hello To 'Yesterday 
1. Former 'N Sync vocalist JC Chasez stopped by Clear Channel 
CHR /top 40 WAEB (B104) /Allentown to chat with staffers and 
promote his new release, "Until Yesterday." Pictured, from left, are 
morning show co -hosts Mike Kelly and Laura Cramer, Chasez and 
PD Laura St. James. 

Hey, big shot! E -mail high -resolution 
photos from your promotions, 
appearances, promo tours and other 
radio and record industry events to 
ACahill@RadioandRecorcs.com. 

24/7 NEWS ONLINE @ www.Radioan :Records.core 

2. Alpha nogg Archway Broadcasting urban 
WCZQ (105.5)/Champaign, III., on -air 
mixer /personality DJ Supa, left, hangs with 
rapper /thespian Snoop Dogg. 3. Hollywood 
Ending Legendary ABC Radio classic rock 

KLOS/Los Angeles night personality Jim Ladd, 
center, received the Media Arts Award at the 
Hollywood Arts Council's 21st annual Charlie 

Awards. Actor Fred Willard, left, and ABC Radio 

president/GM John H. Davison were on hand to 
help Ladd commemorate the occasion. (Photo 
credit: Michael Schwartz) 4. So Far, So Good 
Bryan Adams, left, posed for photos with 
author/Sirius Satellite Radio host Dave Marsh 

after the Canadian pophocker made a special 

appearance on his show, "Kick Out the Jams 

with Dave Marsh." 5. Life In The Fast Lane 
Sony BMG Music CEO Rolf Schmidt -Holtz, left, 
congratulated Carrie Underwood at a post - 
Grammy Awards bash honoring the label's 

winners and nominees at the Beverly Hills Hotel 
in Los Angeles. The "American Idol" season 

four winner received best new artist and female 

country vocal performance awards for her debut 
album, "Some Hearts." Sony BMG celebrated a 

grand total of 36 Grammy wins. 6. An 
American Institution From left are Los 

Angeles councilman Herb Wesson, Ray Charles 

Enterprises president Joe Adams, Warner/Rhino 
Records president Scott Pascucci and Concord 

Records executive VP John Burk, who 
participated in the ceremonial groundbreaking 

of the Ray Charles Library in Los Angeles, which 
is being built on the site of Charles' recording 

studios -now a historic landmark. It is planned 
to open in 2008, and will contain reference 

materials, Charles' archives, revolving 

exhibitions, instructional aids and classroom 
space. 7. Southern Hospitality Def Jam artist 
Ludacris, left, enjoyed the spotlight with XM 
Satellite Radio executive VP of programming 
Eric Logan at his post- Grammy Awards party, 
hosted by Queen Latifah at Social Hollywood in 

Los Angeles. The rapper/actor received 

Grammys for best rap song for "Money Maker" 
and best rap album for "Release Therapy." 
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i 
YEAR AGO 

TIMELINE 
Andy Santoro promoted to senior 

VP of Millennium Racio Group. 

Universal Motown = :e_ords Group 

splits into two separate entities: Universal 

Motown and Universal Reoubk. Tommy 

Chuck becomes PD of Clear Clannel's 

WXXLJOrlando. 

5 
YEARS AGO 

Farid Sulman is 

appointed CEO 

of Citadel. 

Benny Pough is elevated to 

senior VP of promotion for 

MCA Records. Dave 

Richards returns to Seattle 

as PD of KISW. 

10 
YEARS AGO 

yy 

Pough 

Chancellor Broadcasting and Evergreen 

Media merge to become Chancellor 

Media, then purchase Viacom's radio 

properties. Jeff Levine joins WLIR and WLRI/ 

Long Island, N.Y., as direcor cif orogramming and 

marketing. Jesse Scott is c`-osen as PD of 

WRLT /Nashville. 

15 
YEARS AGO 

Smokey Rivers 

rises to PD o' 
WGH -FM /Norfolk. Join 

berts selected to be PD 

of WAFX /Norfolk. Phil 

Costello is upped to serior 

director of promotion at 

Virgin Records. 

20 
YEARS AGO 

Roberts 

Carl Gardner is installed as station 

manager of KE(/Portland. Steve 

Kingston is elevated to OM of 

WHIZ /New York. Tcm Tradup accepts the 

OM gig at KRLD /Dallas. 

25 
YEARS AGO 

Gerry 

DeFrancesco is 

hired as PD of 

KITS -FM /Los Angeles. 

John David Spangler is 

named KSAN/San Fran_iscc 

PD. Donna Brake becomes 

PD of WSB -FM /Atlanta. 

30 
YEARS AGO 

DeFrancesco 

Rick Sklar is promoted to VP of 

programming 'or ABC Radio 

Division. John Lego is tapped to 

be GM of KERE/Denser. Paul Sebastian 

moves to Jacksonville for oniddays at WAPE. 

MARCH 2, 2007 

mats 
The gateway to music formats, the week in charts and airplay data. 

THE SPIN 
By Wade Jessen, Gary Trust, Anthony Colombo and Raphael George 

Adkins Closes 10 -Year Gap At No.1 Tank Waits 21 Weeks 
(And Six Years) To 
Reach Top 10 

Il.Acc Adkins cicin.ur, III, ,.i.nnl 
No. I on the Country chart as 

"Ladies Love Country Boys" 

(Capitol Nashville) hops 3- I.This 
marks Adkins' first trip to the sum- 
mit on the Nielsen BDS- fueled 

scorecard since "(This Ain 't) No 
Thinkin'Thing" capped the chart 
for one meek in March 1997. 

The III years that passed between 
Adkins' chart- topping singles is the longest stretch for any country artist 

since Kenny Rogers' I3 -year gap between 2(100's "Buy Me a Rose" and 

his 1987 duet with Ronnie Milsap, "Make No Mistake, She's Mine." 

Speaking of Rogers, he brings Don Henley back to the Country chart 
for a third time with "Calling Me" (Capitol Nashville). which bows at 

No. 59. Henley previously spent six weeks on the chart in 2000 with 

"For My Wedding." He was also a featured vocalist on Trisha Yearwoods 

"Inside Out," which peaked at No. 31 in February 2002. 

Godsmack's'Enemy' 
Rocks Top Five 

Godsntack earns its tìrst top the 
on the Nielsen BDS -powered 

Rock chart as "The Enemy" 
(Universal Republic) climbs 7 -4. In 

15 prior visits, the group had never 

gotten higher than the No. 6 peak 
for both "Serenity" in October 

2003 d "Speak" in June 2006. 

Lloyd Feels The 
Heat Of Mims 

While "You" by Lloyd tallies a fourth 
week at No. I on the Rhythmic 

chart, "This IsWhy I'm Hot" 
(Capitol) by Mims moves 3-2 and 

gains 424 plays to close the gap 

bemeen both song to a mere 12 

spits. It the tightest margin between wen 

the top two song at the format since 

the Sept. 30, 2105, chart, when nine 
plays separated "Gold Ditger" by 

Kanye West featuring Jamie Foax 

(5,159 plays) from "Like You" by 
Bow Wow Featuring Ciara. 

Stewart Rocks 
AC With Two 
'Classics' 
Rod Stewart makes strong moves on 

the AC chart with two tracks from his 

album "Still the Same ... Great Rock 

Classics of Our Time" (RMG). His 6- 

month -old "Have You Ever Seen the 

Rain" grabs Most Increased Plays hon- 

ors at No. 9 (up 167), while "Fooled 

Around and Fell in Love" debuts at No. 

25. The entry marks Stewart's 39th 

AC hit, a run that began with 

"Tonight's the Night" in 1976 -the 
same year that Elvin Bishop's original 

version of "Fooled" was a No. 3 pop 

hit on The Billboard Hot 100. 

"Fooled" is also Stewart's 23rd AC 

chart title during the Nielsen BDS era 

(which began in July 1993 at the for- 

mat), pulling him into a first -place 

tie among male artists in that span 

with Elton John and Jim Brickman. 

In that time frame, only Celine Dion - 
with 30 appearances -has more. 

Tank returns to the top Ill of the Urban AC 
chart for the first time in six years as "Please 
Don't Go" (Universal Motown) takes Most 
Increased Plays (up 220) and jumps 11-8. His 
first and only other top 10 was "Maybe I 

Deserve" in April 2001. 
Tank seems to specialize in taking his sweet 

time as his song's 21 -week trek into the chart's 
upper quadrant is the longest since Kindred the 
Fancily Soul needed the same time span to hit 
the top H/ with "Where Would 1 Be (The 
Question)" in January 21X16. 

Metallica Finds 'Ecstasy' 
After an absence of more than two and a half 

years, Metallica returns to the Active Rock chart 

with "The Ecstasy of Gold" (Sony Classical) at No. 

29. The track comes from the "We All Love Ennio 

Morricone" tribute album, which features such 

diverse performers as Bruce Springsteen, Celine 

Dion, Herbie Hancock and Andrea Bocelli. 

"Gold," which Morricone wrote for the 1966 film 

"The Good, the Bad and the Ugly," has long served 

as the opening music for the group's live shows. It 

is the 17th Active appearance for the quartet, mov- 

ing it into sole possession of second place on the 

format's all -time list, just one behind Korn. 

Gym Class Sprints 
Gym Class Heroes score high marks on the 

CHR /Top 411 report card, soaring 18 -111 with 
"Cupid's Chokehold" (Atlantic /Lava).Thc 
eight -spot jump into the top 10 is the biggest 
by a group since Nickelback rose 15 -7 with 
"Photograph" in October 2005. It's also the 
biggest leap by a group enjoying its first top 10 

appearance since Fountains of Wayne zoomed 
2I -II) with "Stacy's Moos" in October 21)03. 

"Cupid;" which samples Supertrunp's 1979 

classic "Breakfast in America," achieves 
Airpower status and takes the chart's third -best 
gain in plays (up 850). 
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Nova 106.9 PD Tracy Austin shares cultural insights from Down 
Undah 

Austin: An Honorary 
Aussie 

Kevin Carter and Keith Berman 
KCarterna RadioandRecords.com, KBerman@RadioandRecords.com 

hey say that changing jobs and getting married are two of 
46 life's biggest stress -inducing challenges. Last July, program- 

mer Tracy Austin committed both deeds and shocked the 
industry when she announced she was resigning from 

% KRBE /Houston after nearly five years at the helm, getting 
married and leaving not only the country but the hemi- 

sphere to program Nova 106.9 in Brisbane, Australia. It's been about six 
months since she left, so we figured we'd look in on Austin to see how she 
was dealing with the culture shock and what it's like programming radio in 
a whole other country." 

What are some of the biggest differences 

programming for Australians? 

The basics of good radio still apply, but Nova 
is known for breaking the rules. The Nova 
concept was founded on, "Never more than 
two ads [spots] in a row," so we always get you 
back to music faster. The music also moves a 

lot faster: We lead on new music, and we cycle 

songs through much quicker than I have in the 

past. We also do news every hour from 6 a.m. 

to 6 p.m.- that's expected in Australia. We've 
got different music features on every hour, and 

it's different every weekday. 

Another big difference is just the language: I 

spent the first few weeks here just figuring out 
what my morning show was saying and identi- 
fying the voices. The morning show is the 

breakfast- or "breaky "show, from 6 to 9 a.m. 

Then it's "mornings" from 9 a.m. to noon - 
noon is actually called "midday," then "after- 
noons" [noon -3 p.m.] and "drive" [3 p.m. -7 

p.m.]. Overnights are called "mid-dawn." 
The station is the coolest- looking place I've 

ever worked -it's the third floor of an old wool 
store, like what we'd call a loft. My office has no 

ceiling and no door. Sometimes, it's hard to 

focus, but my door is always open. 

We hear those Aussies talk funny ... 
In addition to the list of Australian radio terms, 

I learn a new Aussie slang term every day. If you 

say you "root" for a team, people think you've 

slept with them. Saying "shit" is no big deal on 

the air; it's commonplace here. The first time I 

busted out a "goodonya, mate " -"good job" in 

Aussie -I knew I was getting the hang of it. 
Aussie is pronounced with a "z," like Ozzy 
Osbourne.The letter "z" is pronounced "zed." If 
a word has too many syllables, Aussies remove 

two of them, repeat a consonant and add an "o" 
or an "a" to the end to create a new word. For 

example, "preso" for presentation,' journo" for 
journalist, "rego" for registration, "devo" for dev- 
astated. By the way, "getting boned" means you 
got fired. 

Did you learn anything through trial by fire? 

I knew some people would be thinking, "Who's 
the Yank ?" But I told them, "I'm new to 

Australia, so you're going to be teaching me 

those things. But I know radio, and together 

we're going to have some fun." Aussies are all 

about keeping it real:There is a definite lack of 
political correctness. They respect you more if 
you are direct. 

How is record promotion and contesting 

different in Australia? 

We pay for most of the competitions we do, like 

flyaways. We often work with the labels nation- 
ally to launch albums, though it's harder for 
Nova to do concert promotions, given our lim- 
ited inventory, so we have to be extra creative 

incorporating it into programming. 

24/7 NEWS ONLINE @ www.RadioandRecords.com 

'I knew 
some people 
would be 
thinking, 
"Who's the 
Yank ?" But I 

told them, 
"I'm new to 
Australia, so 
you're going 
to be 
teaching me 
those 
things. But 
know radio, 
and together 
we're going 
to have 
some fun." ' 

-Tracy Austin 

Who are some of the bigger artists there? 
Australia has a long heritage of great bands, 
from INXS to AC /DC and Wolfmother and 
Silverchair. There are also a lot of the same 

artists: Jack Johnson has a very Queensland vibe 
with the surfing, Panic! at the Disco, Good 
Charlotte, Green Day, U2. The Scissor Sisters 

and Pink are huge here. Eskimo Joe is an Aussie 
band we play, and there's others like Rogue 
Traders and Sneaky Sound System. Nova also 

plays dance music, like TV Rock and Fedde La 

Grande. I'm still learning the songs in our 
library, especially recurrents like Thirsty Merc. 

Is there a government- mandated level of native 
artist airplay, like in Canada? 

Yes -25% has to be native artists, and 25% of that 
has to be from within the last year. We count 
down the top 40 songs in the country every 

Sunday with a nationally syndicated show out of 
Nova /Sydney, "The ARIA [Australian Re- 
cording Industry Assn.] Chart Show." 

What kind of ratings system do you have? 

ACNielsen does our surveys, which come out 
eight times per year and last for five weeks each. 

It's the same basic principles as Arbitron's diary 
methodology, but they're called "waves" instead 

of trends, and the results come out quickly. 

What's your competitive landscape like? 

We're up against other commercial stations, 
like B105,Triple M and 97.3, and noncom- 
mercial government -owned stations, like 
Triple J and ABC. 

What's life like Down Undah? Anything that 
caused huge amounts of culture shock? 

I spent the first few weeks just trying to fig- 
ure out what the personalities were saying. 

Aussie is its own language sometimes. The 
malls close at 5 p.m. on Saturday and 4 p.m. 

on Sunday. Walking across the street is tricky, 
since you're trained to look the other way for 
oncoming traffic. Sadly, there's no good 
Mexican food here. 

Getting most of the movies and TV shows 

later than the U.S. is frustrating, except when 
you know what happens in the season finale 

of "Grey's Anatomy." Also, the seasons are 

backwards, so Christmas is in the summer- 
time -it's been continuous summer here for 
the past six months. 

How are you and your new, husband, Mark doing? 

You'll love this: Mark has been singing as Robin 
[Gibb] with a Bee Gees cover band that tours all 

over the world. They're called Night Fever, and 

they are great.This is definitely an adventure, and 

it's really important to share it with someone. I 

wouldn't have been able to do it without him. 

Looking ahead? 

This Nova is the youngest in the network, just 
2 years old in April. We've been No. 1 10+ in 
the last seven surveys. Not a bad place to be; now 
the challenge is keeping it there. ReR 

MARCH 2, 2007 

www.americanradiohistory.com

www.americanradiohistory.com


CHR/TOP 40 

GWEN STEFANI 
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BOW WOW FEATURING CHRIS BROWN& JDHNTA AUSTIN 

5 
BOSTON 
AUGUSTANA 

3 BETTER THAN ME 
ora 

.2 38 2 
THIS IS WHY CM HOT 

e 
e 
® 

o 

tie+ 

LBEFORE HE CHEATS 
(ANNIE UNDERWOOD 

OVER IT 
KATHARINE M(PHEE 

ON THE HOTLINE 
PRETTY RICKS 

WE FLY HIGH 
1M JONES 

THROUGH GLASS 
STONE SOUR 

CANDYMAN 
CHRISTINA AGUILERA 

LOOK AFTER YOU 
THE FRAY 

NOTHING LEFT TO LOSE 
MAT KEARNEY 

T.U.G./COLUMBIA 

LAFACE20MIA 

COLUMBIA 

LTf 

ERE 

UNIVERSAL REPUBLIC 

MOST ADDED 
CAPITOL 

ARISTA/ARISTA NASHVILLE /RHG 

RCA/RNG 

BLUESTAB /ATLANTIC 

N 
KOCH 

ROADRUNNER /ATLANTIC/LAVA 

RCAIRMG 

á 
EPIC 

fi4T 
AWARE/COLUMBA 

.66 21.116 17 

.1124 27.775 10 

-340 22.547 14 

3163 -128 16.263 23 

3132 .179 15.504 25 

3128 - 737 18.841 20 

3123 -300 19.903 18 

2699 .454 12.843 28 

2279 +175 15.286 26 

2160 .23 19.611 19 

2060 .164 T7.803 22 

2028 .348 16.122 24 

1993 .361 7.866 31 

1967 -324 14.622 27 

1781 +203 6.532 35 

1527 .243 3.808 - 

1470 .448 10.642 29 

1456 +257 6.917 33 

1190 .139 7.059 32 

1107 +301 5.547 38 

1052 -319 9.580 30 

990 -143 3.079 - 

922 .340 6.652 34 

908 199 5.597 37 

889 +106 2.419 - 

MOST ADDED 

IDLE 
ARTIST / LABEL 

NEW 
STATIONS 

THIS IS WHY I'M MOT 
Mims 
CAPITOL) 
CONO, KDWB, KHOP, KJYO, KIOM, KKPN. 
I:RUF. KXXM, WHHD WJBQ, WKK', WKQI, 
WKSE WKSS. WNKS WXKB 

16 

DONT MATTER 14 
Akan 
KONVICT/UPFRONTSRfI 
JNIVERSAL MOTOWN) 
(RUF, WAEV, WCGQ, WDKF, W-BC. WFLZ. 

WFMF, WIOG. WK'S. WKRZ, WKZL WLAN, 
WVKS, WZYP 

STOLEN 13 
Dashboard Conessonal 

(VAGRANTANTERSCOPE) 
KRKS, KRUG), KSMB. WAEV, VAEZ. WNNQ 
WHIZ WPM W./BC WKCI. WSNX, WVSR, 
WZEE 

LOST WITHOUT U 
Robin Thicke 
(STARTRAKANTERSCOPE) 
CKEY, KHTT,1(I(OB KKPN, KWYL K22P, 
WAKZ. WPRO. WSNX. WSTW WW-IT, 
WZKL 

12 

FOREVER 
Papa Roach 
(GEFFEN) 
KKPN, KLAL WCG2, WFLY. VGTZ MXX, 
WKRZ WSTW, VMS WXKa, WXYK 

R 

CANDYMAN 
Christina AprBen 
(RCA/RMG) 
KLAL KOCH. KSI2 NERO. e/FBC WIIBQ. 
MHß WIXX, WKCL WZEE 

10 

WITH LOVE 10 
Hilary Duff 
(HOLLYWOOD) 
K5MB, WAKZ WFBC WHBQ, WH(F. WIOQ, 
WNKS. WQEN, WSTR, WZEE 

HE'S ALIVE 
A CMI Celled Jane 
(ISLANDADJMG) 
CKEY, KHOP. KH-T, KKMG.KWYL WCGQ, 
WKSZ, WXYK, WYOY, WZKL 

10 

U UR HAND 9 
Pink 
(LAFACE20MBA) 
KSPW. WFHN, VMTZ, WIHf, WKKF, VMSS, 
WPST, WSTW, WXKS 

BOSTON 
Aupustana 
(EPIC) 
KJYO, KSMB, WAKZ, WIN, WKKF, WKSE 
WK55, WNOK, VZKF 

9 

ADDED AT.. 

WZKL 
Canton. OH 

PD: John Stewnt 
MO: Nikolina 

q92 
Robin Thicke, -ost Without U. 2 

A CHI Called Jane, His Alive, 0 

FOR MURE STATI )NS GO TO: 

www.RadioandRecords.com 

TITLE 
ARTIST / LABEL 

INTO THE OCEAN 
Blue October 
(UNIVERSAL MOTOWJ' 
TOTAL STATIONS: 

WITH LOVE 
Hilary Duff 
(HOLLYWOOD) 
TOTAL STATIONS: 

NEW AND ACTIVE 
PLA`5 
/GA N 

814/i5 

13 

720/300 

66 

THE WAY I LIJE 655/1 
Baby Boy Da Pireo Tat. UI 9oosie 
(TAKE FO'NNIVERS L RE 'LE UC) 

TOTAL STATIONS 43 

READ MV MINC 492.94 
The Killers 
(ISLAND/10.4C) 
TOTAL STATIONS: 43 

BECAUSE Of Y-JLJ 420/100 
Ne -Yo 

(OEF JAM/10J/K3 
TOTAL STATIONS: 39 

MOST 
INCREASED 

PLAYS 

+1124 

+971 

+850 

TITLE PLAYS 
ARTIST / LABEL /GAIN 

STOLEN 409/182 
Dashboard Confessional 
(VAGRANT /INTER SCOPE) 
TOTAL STATIONS: 36 

WALK IT OUT 393/35 
Unk 
(81G OOMPIXOCH) 
TOTAL STATIONS: 71 

LEAVE THE PIECES H 
368/26 

The Wreckers 
(MAVERICK/WARNER BROS.) 

TOTAL STATIONS: 

LAST NIGHT 
Liddy Feat. Keyshia Cole 
(BAD BOVIATLANTIC) 
TOTAL STATIONS: 

PAIN 
Three Days Grace 
(JIVE /ZOMBA) 
TOTAL STATIONS: 

12 

347.81 

37 

L'r 317,33 

Cr DONT MATTER 
Akon (KomìMUphon SRCAAVSersel Motown) 
WKSC 48,1041 WI. WRNS *39. WITS .36INKR2 .31 
WOKS L3ß WPM L30, WZKL Z7, WRVW .26, SIM 3 

1tr THE SWEET ESCAPE 
Gwen Stefani Feat. Akon (mterscope) 
WKSS 39, (UP .39, MOM .38, KHIS.33, WM 
YAM 34 KIN( 034 Maq 29, KOWB 29, Oft -29 

CUPID'S CHOKEHOLD 
Gym Class Heroes Feat. Patrick Stump 
(Decaydace /Fuebd By Rame&Atlantic/Lava) 
K2MT .35, KOCH 34, WPXY 32, MKS L30. WP S.Z/, 
KRlf .26. KKR2.24 WWB.2A WDEN.2l WBH- .20 

27 

fl GIVE IT TO ME 
Timbaland Feat. Nelly Furtado & Justin 
Timberlake (Mosley/Blakpoue lmeersoop.) 
WKSS T35. Wl(KF .Z7, KM) .24, KOCH 23, MCP .22, 
51H1.16. KOKA .18,1(720 46, WJeo.I6, NLU LTS 

GLAMOROUS 
Fergie Feat. Ludacris (will.iam/A &MRmerecope) 
WOKE .31. WEISE .30, WOO 1.21, 0720.21. WBB -3Q 
KO1B .20, KQIAQ B, OOP 7B KOCH KHTT.17 

TOR WCEK EIOING FEBRUARY 25, 2007 
LBGSO: See legret to r harts in charts section for rules end symbol explanations. 
125 C i(ltos 4 s-d 16 Car ada CHR/lop 40 stations are electronically monitored by Nielsen 
Br,a =cst Oat Systems 2. hours a day, 7 days a week. CHR/Top 40 indicator chart comprised 
of 55 rmor :en O 2007 N elsen Business Media, Inc. All rights reserved. 

music scheduling 
reinvented 

GSelector knows you want the best possible rotations so it delivers the optimum 
daypart and hour rotations. GSelector spreads every artist, every song, automatically. 
With GSelector you get better schedules with the least amount of intervention. 

www.gselector.com 
._.__..._..._____-.'------- ---- -- _-_'__ SounHSOnwara anemupcscKaWlaTmmenmdaeaaOemuM.d RCS. Inc ..OBllaWr\AavM.Uatep.9.al'dRyan nOeyWOmi¢pro-xedtr; 
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Advantage 
Universal Spread Goals #7 

24/7 NEWS ONLINE @ www.RadioandRecords.com 
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48 

CHR/TOP 40 
CHR /TOP 40 INDICATOR REPORTERS 

KQID/Alexandria, LA 
PD: Rnr Rcce.cs 

KPRF /Amarillo, TX 
PD /MD: Marshal Blevins 

KGOT /Anchorage, AK 
OM: Mark Murphy 
PD/MD: Bill Stewart 

WWBX /Bangor, ME 
OM: Jeff Pierre 

KRSQ /Billings, MT 
OM /PD: Kyle McCoy 

W WYL/Binghamton, NY 
P0: Matt Johnson 

WBNQ /Bloomington, IL 
OM: Dan Westhoff 
PD: Dave Adams 
APD: Chad Fasig 

MD: Mason Sch:eade' 

KZMG /Boise, ID 

OM: Rich Summers 

PD: Brad Collins 
APD: Valentine 
MD: Miggy Santos 

KNDE/Bryan, TX 
PO/MD: Lesley Henton 

WRZE/Cape Cod, MA 
OM: Steve McVie 
PO: David Duran 

KTRS /Casper, WY 
OM /PD: Donovan Short 

KZIA/Cedar Rapids, IA 
OM: Rob Norton 
PD: Greg Runyon 
M0: Ric Swann 

WQQB /Champaign, IL 
PD /MD: Ken Cunningham 

WJYY/Concord (Lake Regions), NH 
PDRdD:AJDukeue 

WKMX / Dothan, AL 
PD /MD Str 

WWAX /Duluth, MN 
OM: Bill Jones 
PD /M0 Tony Hart 

WLVY /Elmira, NY 
OM /PD: Gary Knight 
APD: Brian Stoll 

WNKUEImira, NY 
OM /PD: Scott Free 

APD: Amanda Valentine 

WRTS/Erie, PA 
PD: Jessica Curry 

WSTO /Evansville, IN 

OM: Tim Huel sing 
PO: Jason Addams 

WDAY/Fargo. NO 

KM XF/Fayettev ille, AR 
OM: Dave Ashcralt 
PD: Garrick Lavell 
MD: Jay Steele 

WJMX /Florence, SC 

OM: Randy "Mudflap" Wilcox 
PD /MD: Scotty G. 

KISR/FL Smith, AR 
OM /PD: "Big Dog" Rick Hayes 
APO: Rham Cunningham 
MD: Mike "Mike at Night" Oldham 

WYKS/Gainesville, FL 
PD /AMD: Carter 

KKXUGrand Forks, ND, ND 
OM: Rick Acker 
PD/MD: Trevor D 

APD: Dave Andrews 

WQPO /Harrisonburg, VA 
PD /MD: Bobby Mason 

WKEE/Huntington, WV 
PD: Jim Davis 
APD /MD: Gary Miller 

KSVN /Joplin, MO 
OM /PD: Jason Knight 
APD: Steve Kraus 

WAZY /Lafayette, IN 
OM: Rick Prosator 
PD: Karen Rite 
MD: Kim 

WJIM /Lansing, MI 
P0: Josh Strickland 

KFRX /Lincoln, NE 

OM: Mark Taylor 
PD: Matt McKay 
MO: JJ Ryan 

KZII /Luhbock, TX 
OM: Wes Nessmann 
PO: Jacqui Neal 

WCIL/Marion, IL 
OM /PD: Chad Elliot 
MD: Ivy 

KIFS/Medford, OR 
OM /PD: Michael Moon 

KNOE/Monroe, LA 
OM /PD: Bobby Richards 
MD: Mike Austin 

WVAQ /Morgantown, WV 
OM. 'loopy Keicheval 
PD: Lacy Neff 
APO: Brian Mo 
MD: Meghan Durst 

WWXM/Myrtle Beach, SC 

OM: Mark Andrews 
PD: Al Seliga 
MD: Larry Knight 

WQGN /New London, CT 
PD: Kevin Palana 
MD: Shawn Murphy 

WSPK /Newburgh, NY 
P0: Scotty Mac 
APO: Sky Walker 
MD: Danny Valentino 

KCRS/Odessa, TX 
MD: Nate Rodriguez 

WILN /Panama City, FL 
OM: Mike Preble 
PO /MD: Jo Valentine 
APO: Kris Kaane 

KRCS/Rapid City, SO 
OM /PD: Charlie O'Douglas 
APD1MD: Jayden McKay 

KIXY/San Angelo, TX 
OM: ,ay Michaels 
PD /MD: David Carr 

APD: Teri Jacobs 

WNDV/South Bend, IN 
PD: Karen Rite 
MD: Scotty Wylde 

KCLO/St. Cloud, MN 
OM: Matt Senne 
PD: JJ Holiday 
APD /MD: Wayne D. 

WHTF/Tallahassee, FL 

OM: Doug Puntee 
PO: Brian O'Conner 

WMGI /Terre Haute, IN 
MD: Jamie Dawson 

WKHQ/T averse City, MI 
DM /PD: Luke Spencer 
MD: Oave B. Goode 

WWKZ/Tupelo, MS 
OM /PD: Rick Stevens 

MD: Marc Allen 

WIFC /Wausau, WI 
PD: John Jost 
APD: Jammin Joe Malone 
MD: Belk), 
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WAZO/WiImington, NC 

PO: Mark Jacobs 

KFFM/Yakinla, WA 
OM: Ron Harris 
PO /MD: Stew Rocha 
APO: Reesha Cosby 

O 

o 
o 
o 

li 

® 
16 

17 

8 
® 
© 

® 

® 

® 

® 

o NEW 

Q NEW 

NEW 

40 '^r 

WALK AWAY MNRAOEN 5FEATTHEM ARISTA/RMG 

8 THE SWEET ESCAPE GWDISTDAM FEAT. IKON INTERSCOPE 

B BREAK IT OFF RIHANNA FEAT. SEAN NIL OEF JMVIDIMC 

RUNAWAY LOVEADACRS FEAT.MARYJ.eI.ICE OEr CONIVIOIMG 

GLAMOROUS URGE WILLI.AMAAM 

6 CUPID'S CHOKEHOLD GYMOASSHEROES RJEITDBY RAMENMVAIATLANTK 

8 HERE (IN YOUR ARMS) HELLOGOOOBYE ONVE-TRaVSANCTUARV 

12 WELCOME TO THE BLACK PARADE MY CHEMICAL AWAKE REPRISE 

10 THIS AIN'T A SCENE, IT'S AN ARMS RACE FALL OUT BOY ISLANWIDJMG 

19 IT ENDS TONIGHT AL- AMERICAN REJECTS ODCAOUSFANTFRRORF 

7 IF EVERYONE CARED NKKELBACK ROAORIMNER/ATLANOKAAVA 

13 I WANNA LOVE YOU ANON FEAT. SNOW DOLL LKAIPrRONTACOrrvKTNNIVERSAL MOTOWN 

10 KEEP HOLDING ON AVM LAV1CO RCAIRMG 

GIVE IT TO ME PARALMoIFtaT., aVMDIDáAETWOWERAJO: S LLWHAOOIOLINYNrERROFE 

FACE DOWN ETDJUMPSUTAPMRATUS VIRGIN 

DON'T MATTER ANON KONVKT1WçRartSRWMVERSALMOTDwN 

TELL ME DiDOY FEAT. CHRISTINA AGULERA BAD BOY/ATLANTIC 

4 SHE'S LIKE THE WINO LUMIDEE a TONY SUNSHINE P/t 

5 ICE BOX °MARION TUL,cOUMBM 

17 FERGALKIOUS FERGIE MMRNTERSCOPE 

YOU LLOYD FEAT. IIL WAYNE THE INC/UNIVERSAL MOTOWN 

19 WAITING ON THE WORLD TO CHANCE JOHN MAYER AWUKKOLUMEA 

10 U UR NAND PINK LAFACE /20MB4 

5 BOSTON AIAUSTANA EPIC 

4 BETTER THAN ME WIDER UNIVERSAL REPUBLIC 

SHORTIE LIKE MINE BOwwONFET.0 SBROWN cameo 

3 OVER IT KATHARINE MCPHEE RCA/RMG 

2 CANDYMAN CHRISTINA AGUILERA RCA/RMG 

THROUGH GLASS STONE SOUR ROADRUNNER/ATLANTICAAVA 

B EFORE HE CHEATS CARRIE UNDERWOOD ARISTA/ARISTA NASHVILLE 

WE FLY HIGH MAWS KOCH 

FADE AWAY SARAH ATERETN BEGUILE 

°NTHEHOTUNEPRETTYNCKY ATLANTIC 

TNIS IS WHY I'M HOTMIMS CAPITOL 

NEW BEST FRIEND KELLY HARPEC INDEPENDENT 

3 INTO THE OCEAN BLUE OCTOBER LNVOÖALMOIOWN 

AVRIL LAVIGNE'S 
" "GIRLFRIEND" EXPLODES ONTO 
THE CANADA CHR/TOP 40 
CHART, ENTERING AT NO.18 IN 

ITS FIRST WEEK OF AIRPLAY. 

TITLE 
CHR/TOP 40 INDICATOR 

ó ARTIST IMPRINT / PROMOTION LABEL 

14 SAY IT RIGHT NFIiV ruRTaDD MOSLEY/GEFFEN 

10 ITS NOT OVER DAUCNrav RCA/RMG 

9 WHAT GOES AROUND ...COMES AROUND JUSTIN TIMBERLAKE JIVE 

u IRREPLACEABLI REYONCE Music WORLD/COLUMBIA 

15 

8 

6 

3 

6 

3 

6 

4 

12 

15 

2 

5 

3 

CANADA CHR/TOP 40 

PCWEFED BY 

Nielsen 
Broad yet Data 
Systane 

PLAYS 

3341 .12 

3195 -86 

3159 -76 

2919 A9 
2463 -152 

2395 .57 

2344 -92 

2034 .91 

1971 96 
1841 .265 

1693 -71 

1620 -157 

1616 -34 

1606 -166 

1547 .91 

1526 -259 

1411 -39 

1338 .1% 

1316 .119 

1216 288 
896 .51 

870 140 

796 .144 

790 -93 

781 +195 

763 -338 

686 .229 

671 45 
643 .10E 

643 -133 

617 46 
608 .187 

...472 -58 

419 .86 
389 -33 

380 .5 

W 376 % 
W 334 94 
W 303 +45 

292 -14 

PLAYS 
IMPRINT / PROMOTION LABEL TW J- 

16 SAY IT RIGHT BELLY FORTAOO MOSLEY/CEFFENAJNIVERSaL 

WHAT GOES AROUND...COMES AROUND JUSTIN TIMERLAKE AVE/SONY BMG 

10 THE SWEET ESCAPE GWENSTEFANI FEATURINGAKON MERSCDPENNIVERSAL 

RCASONY BM 

E GLAMOROUS = "C FrATIRNGLLMMRIS WILUJAVA&MINTERSCWOUNVERSAL 

BREAK IT OFF - 'ANAS SEAN MILL SMYDEF AMA/UNIVERSAL 

7 IF EVERYONE CARED '.1°IELBACK EMI 

IRREPLACEABLE 41,0505 COLUMBIA/SOW BRIG 

D ON'T MATTER tins KRNICTNRFRONTSRCAaMERSAL MUIOWN/UMVERSLL 

an R TO ME FEAR EIELLYRRRBDEi1161N1MBUR I.OREYE000N WITBE6MMERSEL 

SONY MK 

KEEP HOLDING ON AvRLLAVOIE roo.ip SONY BANG 

9 THIS MINT A SCENE, TS AN ARMS RACE FALL WHO REIOWRAUENWStAxotNMRSAt 

12 I OWE IT ALL TO YOU EVAAVILA SONY BAK 

HERE (IN YOUR ARMS) HEl1JL0008YE DRIVE- THRWEMI 

et: RUNAWAY LOVE LWacRIS FEATURING MARY BUM DTR'OEFJAMNNSERSAL 

GRACE KELLY MIKA CASABLANCMJNNERSAL 

GIRLFRIEND AVBLLAVIGNE RCA/SONY NAG 

10 LIE TO ME GEORGE NC ENTERTAINMENT 

13 WELCOME TO THE BLACK PARADE MYOEAaEALROMANCE REPRISGWARNER 

6 RADIO MARINA ROCKSTAR 

24 MY LOVE JUSTIN TIMBERLAKE FEATURING T.L EVE/SOW NAG 

20 IWANNA LOVE YOU ABOWEATLBRIGSNORPOCCG KONKTNPFRONTSRC VNMR9140TDRNANYERssc 

27 UPS OF AN ANGEL HINDER UNIVERSAL REPUBLIC/UNIVERSAL 

6 KE BOX MARION TUG /COLUMBIA/5MNY BMG 

17 ROCKSTAR NICKEL 13.40( EMI 

3 NN03CHOKENOID GYMNASSIBROESRAT.re1BEsSRai DEGYMMF /NEL:DBYRALENIAlunTENTARNR 

21 HOW TO SAVE A LIFE THE FRAY EPK50NV BM 

12 IT ENDS TONIGHT THE ALL AMERICAN REJECTS OOMiO50NTERYWENNIVERSIL 

25 SMACK THAT ANON FEATURING WINCH IIONLT#IM lTSRCAMERS*LtOTOWNAJNIVERSAL 

FOR WEEK ENDING FEBRUARY 25. 2007 

650 +12 

640 .15 

630 .48 

444 +34 

428 .52 

386 -24 

379 .36 

376 -71 

375 +83 

373 +81 

366 -22 

364 -97 

362 .28 

356 -1 

3D .12 

277 .16 

258 +12 

252 +252 

246 .23 

236 -16 

234 -5 

224 -18 

216 -26 

191 -14 

183 +46 

175 -22 

174 +40 

172 -31 

171 -33 

167 43 
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RHYTHMIC 

Artist MC Magic runs his own label while moving his music up 

the charts 

Doing It The Hard Way 

Darnella Dunham 
DElunham@RadioandRecords.com 

is always tough for independent artists to get enough spins 
to chart nationally, but MC Magic has a lot of faith in his 

Iteam -as an artist, producer and CEO /owner of Nastyboy 
Records, he even works his own records. MC Magic start- 
ed out as a mobile DJ and made the transition to artist /pro- 
ducer /label owner in 1991. He created Nastyboy Records in 

his hometown of Avondale, Ariz., and independently released "Lost in Love :' 
which turned into a local hit. 

Four years later, his first full -length album 
"Don't Worry" was issued. It included the track 
"Lost in Love." Magic formed the Nastyboy 
Klick in '97, which released "Tha First 

Chapter" on Nastyboy /Glassnote /Mercury 
Records. A year later, it carte out with "Tha 
Second Coming:' 

The Nastyboy Klick toured the country for a 

year before the members returned to their regu- 
lar jobs. In 2001, as NB Ridaz, they partnered 
with Upstairs Records and dropped "Invasion" 
and "NBRidaz.cont:'After the second album was 

released, Magic ended his relationship with 
Upstairs when mutually agreeable terns for a 

new contract couldn't be reached. 
Magic has been doing it on his own since he 

parted ways with Upstairs and appreciates the 
benefits of being independent. "When you're 

with a major label it's kind of like a production 
line -they throw out a record and they give it a 

certain time to perform," he says. "If it doesn't 
perform in that time, then the powers that be take 

it off and move on to the next one. 
"Being that I'm the producer, I know when 

a record's a hit -at least I feel I do. Even when 
someone tells me it's not working, din my heart 
and in my mind I know it's a hit, I'm going to 
keep going at it. The reaction i get from my 

core fans solidifies that what I believe is true, 
so 1 just keep at it. Sometimes it can turn into 
a nuisance, because I'm reaching out to all these 
PIN and MDs on the regular; it's a little bit of 
a stakeout." 

As Magic's current single "Lies," featuring 
Krystal Melody, continues to move up the R &R 
Rhythmic chart, currently perched at No. 33, 

Spreading 'Lies' 
KBMB (103.5 the Bomb)/Sacramento PD Pattie Moreno believed in "Lies" so rruch that she 

recommended it to KXJM (Jammin 95) /Portland, Ore., PD Mark Adams. The MC Magic song is 

now playing on KXJM in light rotation and working on several stations. Followitg is a list of all 

R &R rhythmic reporting stations currently exposing "Lies." 

KBDS/Bakersfield 

KBMB /Sacramento 

KCAQ /Oxnard, Calif. 

KDGS/Wichita 

KDON /Monterey 

KGGI /Riverside 

KHTN /Modesto, Calif. 
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KISV /Bakersfield 

KKFR /Phoenix 

KOHT/Tucson 

KPRR /EI Paso 

KPWR/Los Angeles 

KSEQ /Fresno 

KVYB /Oxnard, Calif. 

KWIN/Stouton 
KXJM /Portland, Ore. 

KZFM /Corpus Christi, Texas 

WXIS /Joirson City. Tenn. 

XHTO /Et Faso 

'There's lots 
of people 
that are in 
powerful 
positions 
now, that 
when I met 
them they 
were night 
jocks and 
some were 
interns. 
That's what 
happens at 
radio -you 
never know 
who's going 
to be the 
next in line: 

-MC Magic 

other unsigned artists are trying to figure out his 

formula. "A lot of the independent artists ask how 

I do it," he says. "But i've been developing rela- 

tionships.When i go to radio and I'm done with 

my interview, I don't just take off. I like to hang 
around the radio station, pick people's brains, get 

to know them. 
"There's lots of people that are in powerful 

positions now, that when I met them they were 
night jocks and some were interns. That's what 
happens at radio -you never know who's going 

to be the next in line. And because you have a 

cool relationship with them, they'll give your 
record a chance. All a good record needs is a 

chance, because once they put it in callout and 
the phones light up for it, then it takes off and 

flies on its own." 
"This Is Why I'm Hot" by Minis was making 

noise independently, but after the artist signed 

with Capitol Records, it surged to the top 10 of 
R &R's Rhythmic and Urban charts.There is no 

doubt that major label resources could help "Lies" 
ascend to even higher levels, so why has Magic 
remained independent all these years? "I'm open 
to anyone who is willing to talk;' he says, "but I 

haven't gotten any calls from majors that say,'Hey, 

we can help take your record to the sky.' 

"We've been able to have (such] a consistent 
string of successful records at radio, I'm surprised 
that someone's not reaching out and going, 
'You've got a great formula to get you to second 
base -let's get the home run: " 

Magic's hands -on approach to promoting his 

music is less about wanting to maintain control 
and more about needing to survive. He says he is 

so heavily involved in the process because "I have 

to be. Let's say we put it in the hands of a record 
promoter. Nastyboy Records is a small label, so 

my $1,500 is nothing compared to the SI,500 
they get per record from Universal. So what hap- 
pens is, no matter how ouch money I can spend 
with them, l'in still not going to be a priority, and 
I'll get the runaround.Theres a lot of records out 
there, and we're fighting for room. 

"I think I "Lies "l can grow into the other 
markets. It's just that we don't have the relation- 
ships in those markets yet. Because we are in 

this region, I'll shoot it to [KPRR (Power 102) 

PD] Pattie [Diaz] and IXHTO APD /MD/ 
mixshow coordinator] Big Al in El Paso, and it's 

pretty much a contest to see who's going to 
throw it on first because that's such a core mar- 
ket for nie." 

Despite a strong following in the Southwest 
and being well -known in several Latino -heavy 
markets, MC Magic is trying to expand his 
audience. "Our music is cross -demo -it's not 
just a teeny -bop sound, its not just a girl sound, 
it's not just a Latino sound," he says. "I'd say my 
music is like a hip -hop love jam with an R &B 
and Latin twist. Given a chance, it will work for 
the masses.' RiR 
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RHYTHMIC 

FOR THE FOURTH TIME 
IN F VE WEEKS, Le 

"DON'T MATTER" BY 
AKON EARNS THE P' 

RHYTHMIC CHART'S MOST 
INCREASED PLAYS MEDAL 

(NO. 4, UP 646). 

POWERED BY 

Nielsen 
Broadcast Data 
Systems 

TITLE 
8g ARTIST 

1 1 16 
YOU 
LLOYD FEA11AöNG IX WAYNE 

3-14 TNISIS WHY I'M HOT 
MIMO 

NIELSEN BOS Q HITPREDICTOR 
CERTIFICATIONS STATUS 

IMPRINT I PROMOTION LABEL 

2 16 
RUNAWAY LOVE 
LUCACRIS FEATURING MARY 1. BL 

NO.1(4 WKS) K Q 
THE NCJUNVERSAL MOTO WN 

CAPITOL 

Q 
OTPIDEF IAMIDIMG 

4 8 DONT MATTER MOST INCREASED PLAYS 
AXON KONVICTNPFRONTISRWNWERSAL MOTOWN 

© 
O 

7 

13 

14 

4 14 
ON THE HOTLINE 
PRETY RI :0 

9 15 
ICE BOX 
OMARION 

6 17 WE FLY HIGH 

8 11 
SAY IT RIGHT 
NELLY FURTADO 

7 18 IRREPLACEABLE 
BEVOSCE 

11 14 
MAKE IT RAIN 
FAT JOE FEATURING LIL WAYNE 

10 22 THE WAY I LIVE 
BABY 30Y DA PRINCE FEATURING LIL 80051E 

JIM IONES 

14 7 
LAST NIGHT 
OIODY FEATURING BOSNIA COLE 

BLUESTAR/ATUI1TK 

WL/COLUMBIA 

KOCH 

K Q 
MOSLEYK6FF W INTERSCOPE 

3 

COLUMNA 

TERROR SQUADAMPERMUVIRGIN 

UNNERSAL PEPIBLX 

BADBOY/ATLANTIC 

13 22 WALK IT OUT K Q 
UNK BIG OONNKOCN 

12 26 I WANNA LOVE YOU K2 Q 
AXON FEATURING SNOW DOW KONVI(TNPFRONT/SROUNIVERSOL MOTOWN 

15 22 4 GIVE IT TO ME AIRPOWER Q 
IIILINAM/FEATMELLYRADOOS1611NTIMBIRLAKE KC9EY19JOOIOOBMOámE 

o 
17 

18 

19 

20 

21 

32 

40 

20 6 THROW SOME DS 
RICH BCY FEA URING POLOW DA DEN ZONE 4 /INTERSCOPE 

17 11 WHAT GOES AROUND...COMES AROUND K Q 
JUSTIN- IMBERLAKE AVE/ZOMBA 

15 17 
THAT'S THAT Q 
5E001700 G FEATURING R. KELLY DDFAYSTWE(EPFENIWTERSCOPE 

16 15 
PROMISE K * 
CIABA LAFACE/ZOMBA 

19 22 SHORTIE LIKE MINE K Q 
BOW WOW FEATURING CHRIS BROWN& JOHNTA AUSTIN COLUMBIA 

2- 14 
BREAK IT OFF Q 
RIHANNAA SEAN PAUL SAPIDEF LAM /IOWML 

29 2 BECAUSE OF YOU Q 
(IF JAM /IDJMC 

24 5 GLAMOROUS 
FERGIE FECTURNIG LUDACRIS WILLI.AMIA&M/INTERSCOPE 

8 POPPIN' 23 Q 
_CHRIS BROWN FEATURING JAY BIZ JIVE/ZOMBA 

26 6 SHE'S LIKE THE WIND 
LUMIOEE FEATUFING TONY SUNSHINE TVT 

25- 5 GO GETTA Q 
YOUNG RUT FEATURING R. KELLY CORPORATE THUL7/OEF JAM /IOJML 

'28 5 OUTTA MY SYSTEM Q 
BOW WOW FEATLRING T.PAIN A JOHNTA AUSTIN COLUMBIA 

35 2 
LOST WITHOUT U 

30 4 NOT A CRIMINAL 
CHAMILLIORAIRE EATURINGKELIS 

27 10 
NA NA 
BABY BASH 

32 5 DIME (TELL ME) 
PITBULL FEATURING KEN-Y 

31 6 WOULDNT GET FAR 
THE GAME FEATUR NG PANVE WEST 

UES 34 5 
MC MACAO FE CUR! VG KRYSTAL MELODY 

33 19 
AY CHICO (LENGUA AFUERA) 
PITBULL FAMO SARTISTSRVT 

36.3 THE SWEET ESCAPE 
GWEN STEFAIII FEATURING AKON INRRSCOPE 

37 4 HOLLYWOOD Q 
J0-2 FEATURING BEVONCE ROC- A- FBWOFJ4M/IDJMG 

STMTRAK/INTERSCOPTE 

CHAMILLITARVNNIWRSM MOrOYIN 

ARISTA/NAG 

FAMOUSARiRTLIVT 

CEFTENANTERSCOPE 

NASTYBOV 

40 2 2 STEP 
UNK 

NEW 

NEW 

NEW 

BLOrOMVKOCN 

B UDDY Q 
MUSIQSOULCHILD ATLANTIC 

KNOW WHAT PM DOIN' 
BIRDMAN N III WAYNE FEAT. RKK ROSS 6i T-PAIN CASH MOEYANVERSAL MOTOWN 

I TRIED MOST ADDED 
B ONE TMICS-N.NARMONY FEAT. AEON MO THUGS/ELL SURFACEANTERSCOPE 

PLAYS AUDIENCE 
TW .l- MILLIONS RANK 

316- 

4c91 -50 34.419 

4479 .434 31969 

4380 80 32.883 

1 

2 

3 

4156 646 31.256 4 

4104 191 26.712 6 

WE 407 24.315 7 

-208 26.727 5 

.62 19.766 10 

-426 20.118 9 

2637 .267 21.996 8 

2621 -64 15.074 14 

2475 199 17.110 Il 

2205 -103 15.833 13 

2079 -249 15.058 15 

1879 .381 11.345 20 

1878 - 172 12.679 17 

1775 17 -32 11.074 21 

1746 -380 16.987 12 

1677 -434 12.913 16 

1553 -160 12.630 18 

1543 -54 11.782 19 

1427 .540 10.407 22 

1390 310 8.539 23 

1386 .75 7.861 25 

1204 170 .8.248 24 

1134 .57 6.017 30 

1065 157 4.458 32 

976 .265 7.142 26 

972 .143 5.388 31 

863 160 6.033 29 

855 91 4.353 33 

778 -28 6.102 28 

764 -37 3.679 35 

728 -33 7.126 27 

4 690 4 4.150 34 

647 -6 3.303 37 

464 .31 2.400 - 

414 50 1.539 - 

385 .98 2.204 

383 162 2.520 40 

2800 

MOST ADDED 

TITLE 
ARTIST / LABEL 

NEW 
STATIONS 

1 TRIED 
Bone Thugs -N- Harmony F. Akin 
(FULL SURFACEANTERSCOPE) 
KEST, KBDS, KBMB, KCAQ, 1E174 KKWO. 
KOHL KPWR, KWIE. KWIN, 'XJN, KZFM, 
WPOW, WRDW, WRVZ, XHTZ 

16 

YOU KNOW I'M NO GOOD 14 
Amy Winehouse Feat. GhOSNaceKilleh 

(UNIVERSAL REPUBLIC) 
KBMB, KCAQ, KOJB, KHTN, E.ISV KKFR 
KSEO, KVEG. KWIC, KWIN, KXJM, WRDW. 
WXIS, XHTZ 

BECAUSE OF YOU 
Ns-Yo 
(DEF JAMAUMG) 
KEOS, KCHZ, KDON KGGL KK=R, CPHW, 
KTBT, KVEG, WIZT, WAS, WLTO 

11 

LOST WITHOUT U 
Robin Thkke 
(STARTRAKANTERSCOPE) 
KBDS, KCHZ, KLUC, KPWR, KTBT, 4VF4, 
KWB, KXJM, WLLO, WP01V, )ul0e 

11 

2 STEP 
Clyde Canon 
(CAPITOL) 
KBDS, KBOS, KOHT. K2PM. WRJW, WRV2, 
WXIS 

GLAMOROUS 6 
Feryle 
(WILL.I.AM/A&M) 
KBFM, KPRR, KRKA KWB. KWE, YBTT 

GO GETTA 5 
Young Jeeey Feat. R. Kelly 
(OFF JAM/IOJMG) 
KCAQ, KPWR, KQKS, KWIE, WBVD 

NOT A CRIMINAL 5 
Chamillionalre 
(CHAMNNIVERSAL MOTOWN) 
KLUG, KORT, KRKA, WETT, WBVO 

WHEN IT WAS ME 5 
Pauta Maeda 
(ARISTA/AMC) 
KIKI. KKFR. WAR. WIRT, WWKX 

LIKE A BOY 5 
Clara 
(LAFACE/ZOMBA) 
KODE, KKWO, KTTB, K2FM, WALK 

ADDEO AT... 

XMOR 
San Diego, CA 

PO: Lee Cornell 

Robin Thicke, Lost Without U, 2 

R. Kelly or Bow Wow, Cr. A Flirt, 1 

Select. A Man That Goes. I 

EL 1N 

989 
S.LCC 

FOR MORE STATIONS GO TO: 

www.Radioandlàecords.com 

TITLE 
ARTIST / LABEL 

MAGIC CITY 
2XL 
(TOMMY BOY) 
TOTAL STATIONS: 

2 STEP 
Clyde Carson 
(CAPITOL) 
TOTAL STATIONS: 

A MAN THAT GOES 
Selau 
(STREET CRED /KOCH) 

TOTAL STATIONS: 

NEW AND ACTIVE 
PLAYS 
/GAIN 

379/23 

25 

TITLE 
ARTIST / LABEL 

LIKE A BOY 
Clara 
(LAFACEROMBA) 
TOTAL STATIONS: 

359/42 WHEN IT WAS ME 
Paula DeAnde 
(ARISTA/RMG) 

21 TOTAL STATIONS 

PLAYS 
/GAIN * 291/13ì 

24 

/133 

29 

338/31 POP LOCK AND DROP IT 272/77 
Huey 
(RITZ COMMITTEF/JIVEROMBA) 

14 TOTAL STATIONS: 

OH YEAH (WORK) 337/39 
Lil Scrappy Feat. Sean P. B E -40 
(BME/REPRISE/WARNER BROS.) 
TOTAL STATIONS: 33 

BREAK 'EM OFF 323/14 
Paul Wall Fen. Lill Kew 
(SW ISHAHOUSE/ASVLUM/AT_ANTIC) 
TOTAL STATIONS: 18 

MOST 
INCREASED 

PLAYS 

25 

BUY U A DRANK 
(SHAWTY SNAPPIN') 253/67 
T -Pain Feat. Yung Joc 
(KONVICTINAPPY BOY /JIVE/ZOMBA) 

TOTAL STATIONS: 18 

DOIT DADDY 242/30 
Doll -E Girl Si Mister One 
(DIAMOND) 
TOTAL STATIONS: 20 

DONT MATTER 
Akan (Konsict/Upfront/SRC/Universal Motown) 
XHR.43, WPIO.37 K/ME .35. WIRT 029. KURE 02A 
Irrpo* WLTO .26, WAR .26, KEIE.25, EONS .24 

-S r BECAUSE OF YOU 
Ne -To (Del JarMNMG) 
KOZ .2S KWC .23. KDCÚ .23. VAS .22. KLAN .21. 

VAZT.2L KWE x2ß WPON.XL KOE 20 WLTO.20 

THIS IS WHY I'M HOT 
Mims (C.piroO 
KBFM .IT, XHTO.3L N(S .29, WIND.29, sum.* 
KRM' 271 KRKA.25 Kx.M x2á WNSd Zá KOHT.8 

1:I ICE BOX 
Omerlon (T.U.G./Columbia) 
WÁ2.54 KIEF W4, WIRT .39, MK(' .38. POW .34, 
KSEQ KKSS .17, K805.1á WXIS.15, KWC .8 

Cr GIVE IT TO ME 
Timbaland Feat. Nelly Furtado 8 Justin 
Timberlake [Modey/Blckground/lnlercope) 
XIr1Z.3'J, KOBE.* WREN .n WET WY() .24, 
NFg Y WUTT.2081ES .TI, WIRT OIT KO4T .O 

FOR WEEK ENDING FEBRUARY 25. 2007 
LEGENOI See legend to chats in charts section f or rules and symbol explanations. 
68 rhythmic stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours 
a day. 7 days a week..T 2007 Nielsen Business Media, Inc. All rights reserved. 

OUR 
T-SHIRT 
DEALS 
ROCK! 

300 a- 500 
T- Shirts T- shirts 

$ 2 95 
Ts 

1000 1500 
T- Shirts T- Shirts 

$2 55 $2 35 

White T- shirts 
Heavy 100% Cotton 

Printed up to 4 Colors on 1 Side 
No Setup Charges! 
No ßrt Charges! 

LJ..ILI 

Free Catalog 
CALL NOW! 

1.800 -34 -EM KAY 
631- 777 -3175 

FAX: 631 -777 -3158 

wwwemkaydesigns.com 
info@emkaydesigns.com 
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RHYTHMIC 

RHYTHMIC REPORTERS 
WAJZ/Albany, NY' 
OM: Kevin Callahan 

PD: Rob Ryan 

MD: JD Redman 

KKSS /Albuquerque, NM' 
PD: Marco Arias 

MD: Matthew Candelaria 

KFAT /Anchorage, AK 
OM: Tom Oakes 

PD /MD: McConnell 
"Man @Large" Adams 
APD: Brad Erickson 

WBTS /Atlanta, GA* 
PD: Lee Cagle 

APD /MD: Maverick 

KDHT /Austin, TX 
OM /PD: Chase 

APD: Picasso Stevens 

MD: Bradley Grein 

KXBT /Austin, TX. 
APO: Chico Rico 

KBDS/Bakersfield, CA' 
PD: Robert Chavez 

APD: Adlai "DJ D -Lay' 
Wilson 

KISV /Bakersfield, CA' 
OM: Eric Sean 

PD /MD: J. Reed 

WJMN /Boston, MA' 
PD: Cadillac Jack 

APD: Dennis O'Heron 
MD: GeeSpin 

WCZQ /Champaign, IL 

PD /MD: Kevin "Whiteboy" 
Canup 

WRVZ/Charleston, WV' 
OM: Rick Johnson 

PO /MD: Woody Woods 

WIBT /Charlotte, NC. 
OM: Bruce Logan 
PD: Rob Wagman 

MD: DZL 

WBBM /Chicago, IL 
PD: Todd Cavanah 

APD /MD: Erik Bradley 

KZAP/Chico, CA 

OM /P0: Boomer Davis 

KIBT /Colorado Springs, 
CO. 
PD: Jared Goldberg 

MD: Madhay 

KZFM /Corpus Christi, TX* 
OM /PU: Ed ()rands 
MD: Arlene M. Cordell 

KQKS/Denver, CO' 
PD: Cat Collins 

MD: John E. Kage 

KPRR /EI Paso, TX. 
OM: Steve Gramzay 

PD: Patti Diaz 

APD /MD: D1 Slo Motion 

XHTO /EI Paso, TX' 
PD: Francis Aguirre 
APD /MD: Alex "Big Al" Flora 

WRCL/Flint, MI 
OM: Jay Patrick 

PO: Nathan Reed 

MD: Clay Church 

KBOS /Fresno, CA. 
PD: Greg Hoffman 

MD: Danny Salas 

KSEQ /Fresno, CA' 
OM /PD: Tommy Del Rio 

MARCH 2, 2007 

WBTT /Ft. Myers, FL' 
PO: Scrap Jackson 

APD /MO: Omar "The Big 0" 

WFFY /Ft. Walton Beach, 
FL 

OM: Dan Collin 
PD: Chris Stryker 

WJFX /Ft. Wayne, IN 

PD: Phil Becker 

APD /MD: Weasel 

WNHT /Ft. Wayne, IN 

OM: Lloyd Roach 

P0: Vincent "MoJo' Wilson 
APD /MD: Shady Spencer 

WHZT /Greenville, SC' 
OM: Steve Crumbley 

PD: Fisher 

WDLD /Hagerstown, MD 

OM: Rick Alexander 

PD /MO: Artie Shultz 

W W KL /Harrisburg, PA' 
OM /PD: John O'Dea 

APD /MD: Venetia 

KDDB /Honolulu, HI 
PD: Sean Lynch 

MO: Ryan Sean 

KIKI /Honolulu, HI. 
PO: Tony Tecate 

APO: Pablo Sato 

MD: K.Snrooth 

KPHW /Honolulu, HI' 
OM: Wayne Maria 

PD: KC Bejerana 

M0: Kevin Akitake 

KPTY /Houston, TX. 
OM: Arnulfo Ramirez 

APD: Dana Cortez 

M0: Warren G Z 

WXIS/Johnson City, TN' 
PD /MO: Todd Ambrose 

KCHZ/Kansas City, M0' 
OM /PD: Maurice DeVoe 

WKHT /Knoxville, TN. 
OM: Rich Bailey 

PD: Russ Allen 

MD: Joey Tack 

KRKA/Lafayette, LA. 
PD: Dave Steel 
APD /M0: Chris Logan 

KNEX /Laredo, TX 
PD: Arturo Serna III 

KLUC/Las Vegas, NV' 
OM /PD: Cat Thomas 

APO /MD: J.B. King 

KVEG /Las Vegas. NV. 
PD: Sherita Saulsberry 
MD: Jesse "J -Noise Garcia 

WLTO /Lexington, KY. 
OM: Robert Lindsey 
PD: Tabatha Levrault 

KPWR /Los Angeles. CA. 
PD: Jimmy Steal 
APD/MD: E -Man 

KBTE/Lubbock, TX 
OM: Jeff Scott 
PD /M0: Magoo 

KBFM /McAllen, TX' 
OM: Billy Santiago 

P0: Johnny 0 
MD: Frankie G 

WBVD /Melbourne, FL' 
OM: Ken Holiday 

PD /MO: B -Rock 

WPOW /Miami, FL' 
OM: Tom Calococci 

PD: Ira "Tony The Tiger" Wolf 
MD: Eddie Mix 

KTTB /Minneapolis, MN* 
PD: Sam Elliot 

MD: Zannie K. 

KHTN /Modesto, CA" 
OM /PD: Rene Roberts 

KDON /Monterey, CA' 
OM /PD: Sari, Diyyedy 

APD /MD: Eric "The Funky 1" 

WWRX/New London, CT 

PD /MD: Brian Ram 

WNVZ/Norfolk, VA' 
OM: Don London 

PD: Michael Bryan 

APD: Nikki Lane 

MD: Shaggy 

KMRK /Odessa, TX 
PD: Christopher Marquez 

KKWD/Oklahoma City, 
OK' 
OM: Chris Baker 

PD: Ronnie Ramirez 

MD: Cisco Kidd 

WPYO /Orlando, FL* 

OM: Steve Holbrook 
PD /AMO: Jill Strada 

KCAQ/Oxnard, CA' 
D0 /MD: Big Bear 

KVYB/Oxnard, CA' 
PD /AMD: Daniel "Mambo" 
Herrejon 

KKUU /Palm Springs, CA 

PD: Anthony "Antdog" 

Quiroz 

APO: Erin Deveaux 

MD: Ron T. 

WZPW /Peoria, IL 
OM: Matt Bohan 

DD: Don Black 

MO: Quint "Q" Hafron 

WRDW /Philadelphia, PA' 
PD: Leo "Kid Leo' Baldwin 

MD: Marian Newsome - 

McAdam 

KKFR /Phoenix, AZ' 
PD: Bruce St. James 

APD: Karlie Hustle 

MD: DJ Joey Boy 

WRED /Portland, ME' 
OM /PD: Buzz Bradley 

MD: DJ Jon 

KXJM /Portland, OR' 
OM: Tim McNamera 
PD: Mark Adams 

APD: Carrie "Careezy" Fisher 

MD: Big Kid Bootz 

WPKF/Poughkeepsie, NY 
PD/MD: Jimi Jamm 
APD: C.1. McIntyre 

W WKX /Providence, RI. 
DM /PD: Tony Bristol 
APD: Joey Foxx 

MD: Davey Morris 

KGGI /Riverside, CA' 
O: Jesse Duran 

APO: Mike Medina 

MD: ODM Gutierez 

KWIE/Riverside, CA' 
PD /MD: Al Fuentes 

APO: Chris Loos 

WJJS/Roanoke,VA' 
PD/MD: Cisgo 

KBMB/Sacramento, CA' 
PD: Pattie Moreno 

MD: D1 Short -E 

KSFM /Sacramento, CA' 
PO: Byron Kennedy 

WOCQ/Salishury, MD 

PD: Wookle 

MD: Deelite 

KUUU /Salt Lake City, UT' 
OM/ PD: Brian Michel 

APD /M0: Kevin Cruise 

KBBT/San Antonio, TX' 
PD /MD: Cindy Hill 

APD: John Henry Medina 

KPWT/San Antonio, TX' 
PD: Doug Bennett 

XHTZ/San Diego, CA* 

PD: Rick Thomas 

APD: DJ Tre 

XMOR /San Diego, CA' 
OM /PD: Lee Cornell 

KYLD /San Francisco, CA' 
OM: Michael Martin 

PD/MD: Jazzy Jim Archer 

APD /MD: Travis Loughran 

K W WV /San Luis Obispo, 
CA 

PD /MD: JoJo Lopez 

APO: DJ Mel 

KPAT /Santa Maria, CA 

OM /P0: Louie Diaz 

MD: DJ E -Wrek 

KSXY/Santa Rosa, CA 

PD: Dray Lopez 

KUBE/Seattle, WA. 
OM: Shellie Hart 

P0: Eric Powers 

APD/MO: Karen Wild 

WYPW/South Bend, IN 

OM: Ron Stryker 

PD: Chuck "Manic" Wright 

KEZE/Spokane, WA' 
OM /P0: Ken Hopkins 

APD /MD: Maui 

KWIN /Stockton, CA' 
PD /MD: Mike Elwood 

APD: Michael Mann 

WLLD/Tampa, FL 
PO: Orlando 
APD: Scantman 

KUJ/Tri- Cities, WA 
PD: Al 

KOHT/Tucson, AZ' 
OM: Tim Richards 

PD: Fred Rico 

APD/MD: Rico Villalobos 

KTBT/Tulsa, OK' 
OM: Don Cristi 
PD: Corbin Pierce 

APD /MD: Jet Black 

KBLZJTyler, TX 
PD: L.T. 

MD: Marcus "DJ Marur. 
Lové' Love 

KDGS/Wichita, KS. 
PD: Greg "Human" Williams 
MD: Mac Payne 

KHHK /Yakima, WA 

OM: Dewey Boynton 

PD /MD: Mat: Foley 

Monitored Reporters 

Nh 
TITLE 

iE ARTIST 

EACH AT 11 WEEKS, YOUNG 

JEEZY AT NO. 7 AND THE GAME 

AT NO.10 ARE THE YOUNGEST 

TRACKS IN THE TOP 10 OF THE 

RAP CHART. 

RAP 

POWERED BY 

X 
Nielsen 
Broadcast Data 
Systems 

1: NIELSEN B)S 
CERTIFICATIONS PLAYS AUDIENCE 

MPRINT / PROMOTION LABEL TW *1- ML.JONS RANK 

1 1 
RUNAWAY LOVE NO. 1(5 WKS) N 8551 
LAIOYRIS FEATURING MARY J. BALE OTVIoEFJAAVOMG 

2 24 THUS IS WHY VM HOT MOST INCREASED PLAYS e246 
EWE CARTON 

'C 21 6 

4 

9 

4 

13 

4 

6 

B 

8 

® NEW 

NEW 

-117 78. CO 1 

.836 7e.E76 2 

THROW SOME D'S 5891 .175 51587 3 
RICH BOY FEATURING POLOW DA OON ZONE WINTERSCOPE 

MAKE IT RAIN 
FAT JOE FEATURING Li. WAYNE 

WE FLY HIGH 
JIM JONES 

WALK IT OUT 
UNI 

GO GETTA 
votes JEEZY FEATU SING R. KELLY 

THE WAY I LIVE 
BABY BOY OA PRINCE FEATURING lil BOONE 

TOP BACK 
T.I. 

WOULDN'T GET FAR 
THE GAME FEATURING KANYE WEST 

THAT5 THAT 
SNOOP DOM HATLnING R. KELLY 

2 STEP 
UNK 

TERROR SQJAWIMHKRMLNNKAA 

N 
coa 

1: 

BIC OQAAICOCM 

CORPORATE TRLCVOEF JAW WM; 

UNIVERSAL RErUBI 

GRANO HUSTLE/ATLANT C 

LErFENnNTEFSEEx E 

DOCCYSTYLGLEFFENIINTERSCOS 

BlcooMm(O:H 

5220 .40 53+13 A 

4502 -393 30.?43 5 

3941 -371 38167 6 

3474 .174 ;1230 7 

3089 -59 16_990 16 

2849 -55 37.493 8 

2641 .138 20.581 11 

2619 -722 25.736 10 

2517 299 19.150 12 

SHORTIE LIKE MINE N 2331 -265 18.743 13 
BOW WOW FEATURNLCNRIS BROWN 6JOHNTA AUSTIN CO MINIM 

OUTTA MY SYSTEM 2099 505 12353 18 
B JW WOW FEATURING TßAIN& JOHNTA AUSTIN COLA/ BA 

30 SOMETHING 
ny.1 ROC.A.FELIAREF JMNIO-NL 

1944 .X14 17.85 15 

ROCK VO HIPS 
CRIME MOB ee nunING LIL SCRAPPY CRUNK/&AE /REPRISE/WARNER BIOS. 

I'M A FURT 
P. KELLY OR BOW WOW (FEATURING T.I. 6T -PAIN) COLUMBIA/AVE/ZOMBA 

KING KONG 
.IBBS FEATURING :FwaiuIQIAIRE BEASTALEFrEWINTEN50PE 

1ST TIME 
'AWL /CC FEATS MARQUESEOJSTON6 TRE750/CE BUSKJBADBCNSOUINMTUVT( 

POP LOCK AND DROP IT AIRPOWER 
HIUEY HITZ COMMITTEE/)NE/20404 

NOT A CRIMINAL 
CHAMILLIONAIPE FEATLRINGKELIS CHAMILLITARY /UNIVERSAL MOITVN 

KNOW WHAT I'M DOIN' 
BIRDMAN ñ LIL NAYNE FEAT. RICK ROSS& T.PAIN CASs MONEY/UNIVERSAL MOflWN 

OH YEAH (WORK) 
LIL SCRAPPY FEtTURINC SEAN P. 6 (.40 BME /REPRISE/WARNER I ROS. 

MR. JONES 
MIKE JONES SWISHAHOUSE /ASYLUM/WARNER TROS. 

NA NA 
BABY BASH 

HOLLYWOOD 
JAYIFEATURINGBEVONCE 

DIME (TELL ME) 
mrBAL FEATUIINGKEN.y 

MAGIC CITY 
2XL 

LIES 
MC MAGIC FEATURING CRYSTAL MELODY 

CANT FORGET ABOUT YOU 
RAS FEATURING CHRISETTE MICHELE 

AV CHICO (LENGUA AFUERA) 
PETRAL 

B REAK 'EM OFF 
PAUL WALL FEATURING LE NENE 

GET BUCK 
YOUNG BUCK 

ARISTI/WAG 

Ro(-A-FEWUDEF JAW DJML 

FAMOUSARTISErrVT 

TON. YBOY 

NASTYBOY 

DEG JAMSQLMBIMOML 

FAMOIISlRTIS15IIVT 

SyA51NNQI5f/ASYLL W A WJTIC 

c-UNIT.INTESCOFE 

I TRIED 
BONE THUGS- N- HARMONY FENWRINGANON 

ITS ME SNITCHES 
SWIZZ BEAR 

5 RECOGNIZE A PLAYA 
BOSS NOGG OJTLAWZ FEATURING SUN THUG 

2 2 STEP 
CLYDE CARSON CAPITA 

MOTMILLFALSURFACE1NTFRSCOPE 

UNIVERSMMOTDWN 

KOCH 

1875 .254 13.990 17 

1866 .274 26,234 9 

1866 -11 '2.407 19 

1843 .70 T7.878 14 

1457 .246 8332 20 

1399 .214 7.609 23 

1176 123 6.289 26 

1E74 .86 5.768 28 

917 332 5.505 30 

858 -160 6.041 27 

864 -10 8374 21 

8% 91 4.353 32 
..-...... r._.__ 
8C4 .42 2.117 - 

764 .37 3.679 36 

762 -41 4.200 33 

753 -43 7236 24 

710 .83 7.872 22 

526 .21C 3.788 35 

526 .208 3.099 40 

486 .57 6.985 25 

484 -74 2356 - 

445 .4- 2.457 - 

GHETTO MINDSTATE (CAN'T GET AWAY) 
L1L'RIPreA -URING LveE IENNiNCS ASVLIJMMARN:R BROS. 

STUCK WITH YOU 
IN ROB 

WE TAKING OVER 
OJKHMmFFLLAKOK. i.I- RCE ROSS A WAYIE, BABY6 FAT Al 

380 -11' 1.530 - 

JpsTAIR$ 

rFileBL57MPRODl 

354 - 147 3.321 38 

352 ZS 4.886 31 

51 

Spot 
-!nrscfl .xstn.e 

Big Boy busts out three hours of Hip Hop 

music, stars, and fun every weekend. 

hiphopspot dial- global.com 

Or 
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URBAN 

How WQUE, KMEZ and Arbitron held it together 

Katrina's Aftermath In 
Urban Radio 

Hillary Crosley 
HCrosley@RadioandRecords.com 

n the wake of New Orleans' annual Mardi Gras celebration, it 
52 I/ seems timely to check in on the urban outlets in the Big Easy 

and how they are faring some 18 months following the dev- 
astation from Hurricane Katrina, as the city picks itself up and 
tries to put its best foot forward. Clear Channel's new New 
Orleans OM Nate Bell, the company's urban WQUE PD 

"Uptown "Angela Watson and Citadel urban AC KMEZ OM Lebron Joseph have 
all taken an active role in boosting their stations' role in the community. Despite 
the challenges of slim advertising and a lack of Arbitron ratings, the broadcasters 
have pushed forward, superserving the market with healing music and plenty of 
practical information to help residents regain their footing. 

WQUE now routinely holds an on -air 10 p.m. 

open mic forum with listeners, and the audio is 

posted on its Web site the following day. 

KMEZ routinely gives Mayor Ray Nagin an 
hourlong segment to rap with listeners. 

"For me, this has been the best time in my career 

as a broadcaster;" Joseph says. "l understand the true 

purpose of how we serve the community and our 

responsibility since Katrina happened. We are the 
first place they turn to for information:' 

Despite their commitments to public service, 

both the Citadel and Clear Channel outlets missed 

out on quite a bit of advertising following the storm. 
"It was rough because there was this minor that 

nobody was coming back to New Orleans," Watson 

says. "So advertisers took their dollars where they 

thought their message would reach a larger audi- 
ence. But once the first Arbitron ratings came [back] 

in spring 2006, it showed that we were still No. 1 

in the region." 
Thankfully, advertisers are returning to the Gulf 

region, but in the meantime, they were replaced with 

crisis advertising from the likes of the Red Cross. 

"It was very difficult at first because not only did 

people lose their homes, you had Ninth Ward busi- 

nesses who used to advertise that simply no longer 
existed," Joseph says. "But then many government 

agencies who had grant programs needed to conn- 

municate this to the community, so they began to 

advertise. So in an ironic way, there became this 

whole post -Katrina cottage recovery industry, 

which needed to advertise.' 
Meanwhile,Arbitron geared up to renew its rat- 

ings survey in the New Orleans and Biloxi - 

Gulfport- Pascagoula areas, which came with its own 

share of challenges. "The main issues involved the 
mechanics of the survey process," Arbitron VP of 
domestic research Ed Cohen says. "Although we 
have no way to know the percentage, more house- 
holds had become cell phone -only and thus could 
not be reached as part of the Arbitron service, 
which uses a landline phone frame. We also 

assigned a select group of more sympathetic inter- 
viewers to handle New Orleans and Biloxi." 

Arbitron spent months setting up to restore its 

research systems, because it was imperative that the 

Gulf region's ratings be as consistent as the rest of 
the country. 

"There was also the very touchy issue of popu- 
lation estimates;' Cohen says. "Our supplier 

Claritas did an excellent job in putting together 
high -quality estimates that withstood industry 
scrutiny. Arbitron went so far as to hire an outside 

demographer to review the Claritas estimates and 

offer his comments, which were positive." 

While the ratings company has experienced other 
natural disasters that have affected its ability to con- 
duct business as usual -like the 1989 San Francisco 

earthquake and the events of Sept. 11, 2001 -it has 

now developed a plan to withstand catastrophe. 

Contrary to rumor, New Orleans is regaining its 

population. "Folks have been returning in the 
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'This has 
been the best 
time in my 
career as a 
broadcaster. 
understand 
the true 
purpose of 
how we 
serve the 
community 
and our 
responsibility.' 

-Lebron Joseph 

beginning of the fall and then again in January" 
Watson says. "People probably don't want to take 
their kids out of school, and you're dealing with 
some people that don't want to come back to the 
city confusion." 

Watson adds that the city is being rebuilt in sec- 
tions and there are large areas that have yet to be 
refurbished. The city's children are bearing the 
brunt, because the few extracurricular activities that 
were in place before the hurricane have been 
washed away. 

"Just last week, there were about six murders here 
in the city," Watson says. "We've never had a Dave 
& Busters [arcade and restaurant chain], and people 
are trying to keep things like midnight basketball 
teams going, but it's difficult:' 

Still, Joseph predicts that in time, the city will find 
its proud footing again. "Personally, I feel it will be 
five years before we are doing well here, and maybe 
even 10 years before we fully recover;' he says. "But 
this city will fully recover." 

Yet Katrina has forever changed New Orleans and 
its radio landscape. As locals struggle to reassemble 

their lives, the urban stations are there, supporting 
with programs like Habitat for Humanity Even in 

trying times, the resilience of the Citadel and Clear 
Channel clusters is heartening. RtR 

Additional reporting by Dana Hall. 

The Immediate Fallout 
Immediately after Hurricane 

Katrina struck New Orleans, 

Citadel urban AC KMEZ OM 

Lebron Joseph's cluster was 

fortunate to have power and a 

building to transmit from. 

"We were one of the few compa- 

nies that was able to get our sta- 

tions back up and running relatively 

quickly after Katrina," he says. "Our 

offices were downtown, which did 

not get flooded. 

"The difficult part was with our 

employees, many of whom lived in 

areas that were hit very hard -so 
while we were able to get back up 

businesswise, personally, many of 

us were still dealing with family 

and devastation to our property 

and homes." 

Then the station had to consid- 

er its listeners, many of whom 

lived in the Ninth Ward, which was 

literally wiped out by the devastat- 

ing flood waters. 

"lt was imperative that we be 

back on the air, to communicate to 

them what was happening," 

Joseph says. 

Others, like Clear Channel urban 

WQUE, weren't so lucky. The sta- 

tion's building was so heavily dam- 

aged that the staff had to broadcast 

from a sister station's studio in 

Baton Rouge. 

Personally, it was much more dif- 

ficult for WQUE PD "Uptown" 

Angela Watson. "I got my family 

together the Sunday before the 

storm and we ended up driving for 

18 hours because the closest avail- 

able hotel was in Memphis," she 

says. "We thought we'd stay for a 

day and go back home. But then we 

stayed in Dallas with my brother. By 

then the station was running out of 

Baton Rouge. Three days later we 

combined with [nearly a dozen] 

other stations in the area, including 

our competitors, and came up with 

United Radio," in which the outlets 

banded together to provide informa- 

tion throughout the community. 

Watson tried to stay in Baton 

Rouge at WQUE's temporary office, 

after her OM called her in -but there 

weren't any hotel vacancies. Her co- 

workers were sleeping in the station, 

but as a mother with two kids, 

Watson knew that wasn't an option. 

So she kept her children in Dallas 

while she drove back and forth until 

they could return to New Orleans. 

The WQUE office didn't reopen 

until November 2006, but Watson 

was able to move back into her 

Orleans Parish home, which primari- 

ly suffered wind damage. -HC 
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1 1 18 
YOU 
LLOYD FEATURING LIL' WAYNE 

15 
ON THE HOTLINE 
PRETTY RICKY e 

o 
o 

o 
O 

o 
o 

I: NIELSEN BUS T:r HITPREDICTOR 
CERTIFICATIONS STATUS 

IMPRINT / PROMOTION LABEL 

16 
RUNAWAY LOVE 
LUDACRIS FEATURING MARY .1 SLICE 

12 
LOST WITHOUT U 
ROBIN TNI(KE 

15 
THROW SOME D'5 
RKH 00Y FEATURING POLOW DA 00N 

16 

I8 

8 

14 17 

6 

6 

17 22 5 

o 
o 

18 

o 

o 

® 
o 
® 
o 

o 

o 
o 

POPPIN' 
CHRIS BROWN FEATURING JAY BIZ 

THIS IS WHY I'M HOT 
MIMS 

ICE BOX 
OMARION 

PROMISE 
(IARA 

TOP BACK 

MAKE IT RAIN 
FAT JOE FEATURING LIL WAYNE 

GO GETTA 
YOUNG JEER FEATURING R. KELLY 

BUDDY 
MUOIO SOUL( HILO 

2 STEP 
UNK 

30 SOMETHING 
JAS-Z 

WOULDN'T GET FAR 
THEGAME FEATURING KANNE WEST 

LAST NIGHT 
DON FEATURING KEYSHIA COKE 

KING KONG 
IIBBS FEATURING CHAMILLIONAIRE 

WALK IT OUT 

s I WANNA LOVE YOU 
AXON FEATURINGSNDOP DILL 

ROCK YO HIPS 
CRIME MOO FEATURINGLIL SCRAPPY 

NO. 1(5WKS) 1; ß 
THE INCJUNNERSALMOIpMN 

BLUESTAR/ATLANBC 

1r7 

OTPIpEF IAMlI01114 

STAR IRAN /1NTERSCOPE 

ZONE 4 /INTERSCOPE 

JIVE / ZOMBA 

CAPITOL 

TUC./COLUMBIA 

N $r 
IAFACE /2014BA 

GRANO HUSTLE/ATLANTIC 

TERROR SQUAD/IMPERIAL/VIRGIN 

CORPORATE THUGZ/OEF JAM/IDJMG 

ATLANTIC 

BIGOOMMWKOCH 

AIRPOWER 

HOC- A- FELLA/OEF JAWDJMG 

GEFFEN 

AIRPOWER VR 
BAD BOWATLANTE 

BEASTAILEFFEN 

1,)4 
BILOOMPMOCH 

K2 1Q 
KDNVICTNPFRONTISRCNNNEBSALMOTOWN 

CRUNK/BMUREPRISE/WARNER BROS. 

11 
1ST TIME et 
YUNG IS FEAT. MARUUESHDSTON & TREYSONG2 BOCK/BAOBOYSWTWATLANTK 

I'M A FLIRT 
R. KELLY OR BOW WOW(FEATURING T.I, á T -PAIN) 

17 
IRREPLACEABLE 
BEVON(E 

13 
ONE 
TVRESE 

CIRCLE 

4 POP LOCK AND DROP IT 
101/ 

7 COME WITH ME 
SAMMII 

IF I WAS YOUR MAN 
JOE 

BECAUSE OF YOU 
NE-70 

PLEASE DON'T GO 
TANK 

COLUMBIA/JIVE /ZOMBA 

1;3 
COLUMBIA 

JIPM6 

TU.G./UNIVERSAL MOTOWN 

HIT? COIAMITTEEIJIVE/ZOMB,T 

ROWDYNNIVERSAI MOTOWN 

JIVE /ZOMBA 

DEF JAM /IDJIAAG 

.00D LAME/BLACKGRWNO/UNIVERSAL MOTOWN 

COLUMBIA 

COLUMBIA 

T'J 
1IHML 

MATRIARCHAEFiBN 

UPGRADE U 
BEYONCE FEATURING JAY -Z 

OUTTA MV SYSTEM 
BOW WOW FEATURING T -PAIN á JOHNTA AUSTIN 

SIDELINE HO 
MONKA 

12 WE RIDE ((I SEE THE FUTURE)) 
MARY J. SLIDE 

18 
THAT'S THAT 
SNOOP DOGG FEATURINGR. KELLY 

ZOOM 
LIL' BOSIE FEATURING YUNG XX 

2 OH YEAH (WORK) 
LIL SCRAPPY FEATURINGSEAN P.5 E-40 BME /REPRISE/WABNEB BRCS 

KNOW WHAT I'M DOIN' 
BIRDMAN á l IL WAYNE FEAT. RO R055 á T.PAIN CASH MONEY /UNIVERSAL MOTOWN 

AND I AM TELLING YOU I'M NOT GOING 768 .28 8.385 33 
JENNIFER HUDSON MUSIC WOP.OY, I .IBIA 

DOCLYSTYLE/T[REN 

TRILUASVLUM/AT BC 

JENNIFER HUDSON, 
ACADEMY !.WARD 

WINNER FOR BEST 

SUPPORTING ACTRESS, 

DEBUTS WITH "AND I AM 

TELLING YOU I M NOT 

GOING" AT NO. 40. 

PLAYS AUDIENCE 
TW .1- MILLIONS RANK 

4379 51.083 1 

4)91 30 44.988 4 

4171 -197 45.210 3 

4059 339 42.507 7 

4013 .3 40.908 8 

3783 -77 45.372 2 

3767 .402 43.907 5 

3348 .11 42.912 6 

POWERED BY 

Nielsen 
Broadcast Data 
Systems 

3224 -473 37516 9 

2616 -56 25.309 12 

2583... -227 28.417 10 

2340 .117 25.713 11 

2143 65 21.283 16 

2053 .218 16.750 19 

1884 .85 17.533 17 

1863 .166 14.479 23 

1769 .209 23.865 14 

1736 -11 11.833 26 

1736 -268 22.433 15 

175 -185 16.465 20 

1716 .260 14.541 22 

1696 67 17.159 18 

1686 

1648 

1495 

.228 25.153 13 

-545 15.382 21 

.87 10.017 28 

1250 .84 6.668 39_. 
. _.._ ---___ -- 
1185 .169__ 6.995 37 

1121 .37 6.269 40 

1069 .72 8.544 32 

1053 .450 n.889 25 

1049 .201 9.720 30 

1042 -123 13.6n 24 

1034 .348 8.095 35 

938 .161 7.504 36 

911 9.903 29 

873 -342 8.749 31 

823 -150 5.568 - 

797 .48 3927 - 

791 .25 4.085 - 

MOST ADDED 

TIRE 
ARTIST / LABEL 

NEW 
STATIONS 

WHEN I SEE YOU 
Fantasia 
(LRMG) 
KHTE, KAMM, KKDA, KNOA KPRS, KRRQ, 
KVSP, WAMO WELK, WBLX, WAIF, 
WD(X, WEMX, WERQ, WFXA, WJMI, WJTT. 

WAX, WRD WJZE WRBJ, WWWL WZFX, 
WZHT, XM The City 

25 

DOE BOY FRESH 18 
Three 6 Maria 
(HYPNOTIZE MINOSKOLUMBIAI 
KBTT, KHTE KIMM. KVSP, KXHT, WAMO, 
WU(X, WEMX, WFXE. WHTA WJMI, WITT, 
WADE, WJZD, WJZE, WPRW, WPWX, NZFX 

ITS ME SNITCHES 17 
Swim Bert. 
(UNIVERSAL MOTOWN) 
KHTE, KJMM, KNDA, KRRQ, KVSP, WBFA 
WALK, WBLX. WOKS, WFXE, W./MI, WJTT, 
WJUC. WJZO, WJZE, WRBJ, VM/V/2 

B REAK 'EM OFF 16 
Paul Wall Feat. Lil Keke 

W I SHAHOUSE/AS'LUWATUVITIC) 
KBTT, KJMM, KKDA KMJJ, IWSP, WBLX. 
WBTF, WEMX, WFXE, WJMI, WATT, Wink 
WRBJ, W W WZ. WENT. XM The Cto 

LIKE A BOY 
Ciara 
CLAFACE/ZOMBA) 
KAR, KBXX, WAMO, WOHJ. WCDX. 
WONT. WENZ, WGZB, WPHI. WPRY.', 
WQDK. «QUE, WZFX, WZHT 

14 

DONT MATTER 11 

Akon 
(KONVICT /UPFRONT/SRU 
UNIVERSAL MOTOWN) 
KBXX, KTCX. WBLX. WOKX, WEM, 
WFXE WIZF, WPRW, WZFX, WZHZ XM 
The City 

BECAUSE OF YOU 
Ne -Vo 

(DEF JAMrDJMG) 
KATZ. WBTP, WFXA, WHEW, WPRW,, 

WOBT, 'NOOK. WXBT, WZFX, WZMX 

10 

MR. JONES 9 
Mike Jones 
(SWISHAHOUSE/ASVUAV 
WARNER BROS.) 
KOPW, WAMO, WBFA «FXA MISS, 
WPEG, WPWX, WZFX, XM The City 

OUT TA MV SYSTEM 
Bow Wow 
(COLUMBIA) 
KBXX, KPRS. WEHS, WNW, WPRW. 
WVEE WZMX 

7 

I'M A FURT 7 
R. Kelly Or Bow Wow (Fmk. T.I. 6 T -Pain) 
(COLUMBIA/JIVE20MBA) 
KTCX, WCK X, WONT, WHHL WHTD, WIKS. 
WKKV 

ADDED AT... 

WERQ 92QMS5 
B allimone. MO 

PD: Victor Starr 
MD: Neke Howse 

Fantasia. When I See You. 7 

Oiddy Feat. Keyshia Cole. Last Night, 6 
Unk, 2 Step, I 
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NEW AND ACTIVE 
TITLE PLAYS 
ARTIST /LABEL /GAIN 

DON'T MATTER 695 /252 
Akon 
(KONVICTNPFRONTSPC/ 
UNIVERSAL MOTOWN) 
TOTAL STATIONS: 50 

MR. JONES 690/227 
Mike Jones 
(SWISHAHOUSE/A'iYLUMP.YARNER BROS.) 

TOTAL STATIONS: 73 

LIKE A BOY 
Clan - 

(LAFACE/ZOMBA) 
TOTAL STATIONS: 

GET BUCK 
Young Buck 
(G- UNITINTEASCOPEJ 
TOTAL STATIONS 

L7 651/458 

62 

485/2)71 

56 

THE WAY I LIVE 468/5 
Baby Boy Da Prince na. La Boos. 
(UNIVERSAL REPUBI IC) 

TOTAL STATIONS: 29 

MOST 
INCREASED 

PLAYS 

TITLE PLAYS 
ARTIST / LABEL /GAIN 

BUY U A DRANK 
(SHAWTY SNAPPIN') 466/109 
T -Pain Feat. Yung Joc 

(KONVICT /NAPPY BO" /JIVE/ZOMBA) 
TOTAL STATIONS: 32 

NOT A CRIMINA_ 427/71 
Chamillionaire Feat. Kelis 

(CHAMILLITARY /UNI\ ERSAL MOTOWN) 

TOTAL STATIONS: 52 

MAGIC CITY 
2XL 
(TOMMY BOY) 
TOTAL STATIONS 

BREAK 'EM OFF 
Paul Wall Feat. Lil' KeKe 

(S W ISHAHOUSE/ASYLUM /ATLANTIC) 
TOTAL STATIONS: 

425/19 

41 

387/69 

48 

ITS ME SNITCHES 359/42 
Swiss Beat. 
(UNIVERSAL MOTOWN) 
TOTAL STATIONS: 60 

LIKE A BOY 
Ciara (LaFace/ZAn,W) 
SW .9.6 WPM 32. WBLX 20 KOF« 20 WERQ Ig, 
WBEU 6 KFR5 .16 ROC( .6 WJ(S 5, «'AP R.0 

$r BECAUSE OF YOU 
Ne-Yo (Del JaMIDJMG) 
yVZHT.27. WZMX 22 WHTD21 KDlY.20 Wax .20, 
WTS 6 Wfl¢6 RUM 6 W/ZE6 KOPW.14 

THIS IS WHY I'M HOT 
Mims (Capitol) 
YMP R 1 WZER .38, Wló 27, WOOL 24 WHK( .22 
YOWL .151 1004 KE WBD 6 WPRW .6 WAO. 5 

ß7 OUTTA MY SYSTEM 
Bow Wow Feat. T -Pain Et Johnta Austin 
(Colombo) 
VICOX 2y KRRQ 24, MireZ3, KM 49, W1411.19. 

K MM 47,WAYZ6WVEE 6 wEAS us, mac go 

dr LOST WITHOUT U 
Robin Thicke (Star TraMlNerscop.) 
KATZ 25 WW1( 022 SW .27, WO)X .25, KOAV.2A, 
1104V 23. WXBT 22 WFXA .6 WHTD6 WUST D 

FOR WEEK ENDING FEBRUARY 25, 2007 
LEGEND: See legend to charts in charts section for rules and symbol explanations. 
BS urban stations are electronically monitored by Nielsen Brosdcast Data Systems 24 hours a day. 

7 Jays week. Rap c,am comprised of 85 urban and 68 Rhrfmic electronically monitored Nielsen 

B,oad.ast Data Sysnm, yr.,'ons. S' 2007 Nielsen Business IA dia. Inc. All rights reserved. 
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URBAN AC 

WITH A FRESH- LCOK AND 
NEW ALBUM READY -0 ROLL 
ON MARCH 27, MACV GRAY 

IS MOST ADDED AND AKES A 

BOW FOR THE FIRSTTIME IN 

SEVEN YEARS WITH "SHOO BE 

DOO (NO WOP,DS)" AT NO. 36. 

POWERED BY 

Ii 
Nielsen 
Broadcast Date 
SyStems 

54 

I 19 

R 

7 

8 U 

E 

14 

51 

5 

38 

19 

NEW 

TITLE 
ARTIST 

It NIELSEN BOS 
CERTIFICATIONS 

IMPRINT / PROMOTION LABEL 
PLAYS AUDIENCE 

TW e/. MILLIONS RANK 

LOST WITHOUT U NO. 1(6 W KS) 
ROBNTHICKE STAR TRANMTEILSCOPE 

TAKE ME AS I AM 
MARY J. BOLE MATRIARCHIGEFFEN/NTERSCOPE 

IN MY SONGS 
CEFALOLEVERT ATWML 

AND I AM TELLING YOU FM NOT GOING 
JENNIFER HUDSON MUSK NORLOCOLUMBIA 

2345 

1590 

1409 

.90 

.92 

.26 

.185 

-136 

-114 

+41 

24.926 I 

14223 - 2 

12.350 4 

1319 12.183 5 

CHANGE ME 
RUBEN STUDDARO J/RMG 

1349 13.819 3 

IRREPLACEABLE 1) 
BEVONCE COLUMBIA 

USED TO BE MY GIRL 
BRIAN MCKNIGHT WARNER BROS. 

PLEASE DONT GO MOST INCREASED PLAYS 

129J 

1043 

10.123 7 

8.033 11 

1034 220 10.035 8 TAIE GOOD LAME /BLACKGROUNDNNIVERSAL MOTONN 

BE WITH YOU 
ELISABETH WITHERS _ _ 

_ 
BWEIIOTEMRCIN 

BUDDY 
MUSIC/ SCUMMED ATLANTA 

CANT GET ENOUGH 
TAMIA PLUS I/IMAGE 

LISTEN 
BEVONCE MUSIC WORLD/COLUMBIA 

FLY LIKE A BIRD 
MAP14M CAREY ISLAND /101MC 

THERE'S HOPE 
INDIA ARIE UNIVERSAL MOTOWN 

I CALL IT LOVE ti 
LIONEL RICHIE ISIANDIIDJML 

WHAT YOU ARE 
LIONEL RICHE ISLANDIIplAG 

MORE THAN FRIENDS AIR POW ER 
FREDDIE JACKSON ORNEUS 

1026 

1014 

+16 

+39 

+11 

+43 

-15 

-3 

8.750 9 

10.720 6 

958 8.714 

7 .076 

10 

13 634 

616 5.120 15 

591 6.687 14 

546 

505: 

-8 

-22 

+72 

7A89 

3.867 

2.881 

12 

7 

20 446 

MAKE YA FEEL BEAUTIFUL 
RUBENSTUDDARD JrtBAG 

SAVE ROOM 
JOHN LEND GOOD/mllEUu 

392 +28 

-65 

+83 

+18 

-16 

-27 

+90 

2.416 

3.700 

23 

18 391 

STRUGGLE NO MORE (THE MAIN EVENT) 
ANTHONY HAMILTON. JAHEIMá MUSIQSBJLCHILD ATLANTIC 

334 

322 

317 

278 

258 

2.201 24 

SEPTEMBER 
KIRK FRANKLIN RAIRONWROM 

ONE 
TVBESE 45MG 

ENOUGH 
HOWARD HE W ETT FEATURING GEOEE DUKE GROOVE 

DEEPER STILL 
RICK JAMES STONE CITY 

IF I WAS YOUR MAN 
JOE JIVE/ZOMBA 

HEAVEN 
JOHN LEGEND G040/GOLUM&A 

UM GOOD 
SMOKE NORFUL EMCASPEL 

HARD TIME 
KIERAN BACKRAIN 

FORCE OF NATURE 
SUNSHINE ANDERSON MSC WORLD 

SIMPLE THINGS 
:LISABETH WITHERS BUJENOTENIRGIN 

SHO' NUFF 
EARKAVS moo NOW 

LETS STAY TOGETHER 
LIFE JENNINGS COLUMBIA 

PROMISE ¿O 

CARA LAFACE/ZOLEA 

1.564 29 

2.759 

0.908 

2- 

- 

1.878 25 

249 +16 

79 

-16 

-24 

.78 

3.403 

4.040 

19 

16 242 

2Q 

186 

178 

1.838 26 

0.295 - 

0.483 

0.737 

- 

- 

27 

147 

130 

+79 

.14 

-26 

0270 

1.773 122 

120 -2 1.044 36 

HOOD BOY 
FANTASIA FEATURING &G BOI !RAC 

EOOM, BOOM, BOOM 
WIILIE CLAYTON MAMA[° 

51100 BE DOD (NO WORDS) MOST ADDED 
RACY CRAY NaLL ICEFFFN 

112 +5 

-5 

2.687 22 

104 0.395 `-- 
58 483 0.601 

WHAT'S MV NAME 
B IAN MCKNIGHT WARNER BRCS. 

NE RIDE ((I SEE THE FUTURE)) 
MARY J. BLIGE MATRIARCH/COLTER 

WHERE LOVE BEGINS 
WTI LABELLE FEATURING YOLANDA ADAMS UMBRELLA/BUBOALO 

WITH U 
JAM ET VIRGIN 

98 39 1.302 

0.992 

33 

37 93 -25 

86 

83 

-23 

:0 

0.649 

0,431 

MOST ADDED 

TITLE NEW 
ARTIST I LABET. STATIONS 

SHOO BE DOC (NO WORDS) 17 
Mary Grey 
(WILL J.AM/GEFFEN) 
KOKS, KNEK, KOCY, KVMA, WELS, WOGT, 

WGPR, WHRP, NMUR, WKXI, WMGL, 
WMPZ, WSRB, WTU, WVBE, WW°M, 
WXST 

WHEN I SEE YOU 16 
Fantasia 
LI/RMG) 
[MEZ, KNEK. KOCY KQXL WACH. WELS, 
WHUR, WKXI, WLXC, WMQ, WMMJ, 
WQMG WELL W /BE, WWDA WXST 

I APOLOGIZE 12 
K-CI 
(HEAD START) 
KJLH, KME2, KNEK, KQXL'NKXI, WLXC, 
WMCL WMPZ, WTZ, WVBE, WREN, 
WXST 

STRUGGLE NC MORE 9 
Anthony Hamilton Jaheim 5 Musk, 
Soulchild 
(ATLANTIC) 
KMJK, WAKB, WAMJ, WOMK, WDZZ, 
WKSP, WMIB, WMMJ, WQ)K 

SIMPLE THINGS 7 
Elisabeth Withers 
(BLUE NOTENIRGIN) 
Sirius Heart 6 Soul, WAIL WOGT, WHRP, 
WMGL, W VBE, XM Suite 62 

PLEASE DONT GO 
Tank 
(GOOD GAME/BLACEGROUNC/ 
UNIVERSAL MOTOWN) 
KJMS, WCFB, WFUN WRO U, WVKL 
WXMG 

6 

MAKE YA FEEL BEAUTIFUL 6 
Ruben Stoddard 
(J /RMG) 
KJMS, WACH, WAMJ WDMK.'MALV, 
WQQK 

MORE THAN FRIENDS 
Freddie Jackson 
(ORPHEUS) 
WFUN, WNEW, WPHF 

IN MY SONGS 
Gerald Levert 
(ATLANTIC) 
KRBV, KRNB 

BUDDY 
Rusin Soulchild 
(ATLANTIC) 
KRBV, WCFB 

ADDED AT... 

WHUR 
Washington, DC 

PD: Dave Dickinson 
MD: Traci LaTrelle 

Fantasia, When I See VW. 3 

Macy Gray, Shoo Be Do. (No Words),1 

WHUR 
96.3 

FOR MORE STATI TES GO TO: 

2 

2 

www.RadioandRecords.com 

NEW AND ACTIVE 
TITLE PLAYS 
ARTIST t LABEL /GAIN 

1111 JUST A F)OL FOR YOU 78/5 
J. Bhutber 
IF IGHT TOW) 
TOTAL STATIONS 9 

WHEN I SEE YOU 72/31 
Frraisia 
(JRUG. 
MAL TATIONS: 

YOU 
LBId is, l WMx 
(TEE NC. LJNAÇR:,AL MOTOV/N) 
TQAL STA710N5: 

TITLE PLAYS 
ARTIST / LABEL /WIN 

IF YOU JUST LET 
ME LOVE U 50/9 
Michael Sterling 
(MICHAEL STERLING MUSIC GROUP) 
TOTAL STATIONS: 6 

FAVORITE GIRL 37/9 
Marques Houston 

n (TU.GJUNIVERSAL MOTOWN) 
TOTAL STATIONS: 4 

63/O 
FAITHFUL IS OUR GOD 31/8 
Hebekiah Walker 6 LFG 

9 (VERITY/ZOMBA) 
TOTAL STATIONS: 22 

TLRNrAROUND 57/56 
Isv SVnyBmc 
(INTGRTE/ CA5PE-4JLUk6145UM] 
TO-li S-BONS: 44 

RUNAWAY LOVE 50/14 
Ludads Twat. Mary J. Bilge 
(DTMXEF AM /IDJA.C) 
TOTAL SWIONS: 

MOST 
INCREASED 

PLAYS 

SHOULDA BEEN 
LOVIN' YOU 
Brian McKnight 
(WARNER BROS.) 
TOTAL STATIONS: 29 

30/30 

THE ONE 29/29 
17 Konya Doss 

(UNIQUE BEAT) 
TOTAL STATIONS: 29 

PLEASE DONT GO 
Tank (Good Game/8lackground/Universal Motown) 
WWIN SIT KJMS +16, WRKS.R WHRP +R WLAK .O, 
MSG -9, WACH -9, WRNS.9. WVBE +$ WMPZ .7 

AND I AM TELLING YOU 1 M 
NOT GOING 
Jennifer Hudson (Mask World/colvwbia) 
YAM M4 KUM5.17L WSOL .2I W uR .1B OSKUS .12 
10A2 WRJA 4111 WAN 43, KM-M.9, KQXL.9 

TAKE ME AS I AM 
Mary J. Bilge (MmianWGeHeMnterscope) 
WhED.3L VALE al emus 24 BEE 24 WSOL.8 
WMB.7, MBE .7, KMAC.Cy WR(S.6WACH.5 

LOST WITHOUT U 
Robin Thicke (Str Traknoterscope) 
WACH 44 EMS .12. OM3( +R WOAS.a WRK5.7. 
NTP2.7, WY(D.7, WN(B.6 KRN7.6, W VAZ .5 

DEEPER STILL 
Rick James (Slone City) 
WARB T'7, KA6.A KNEK .B WH-AR na Wilts+T, 
WDZZ HS WPIFL.. WASP .S K01(Y W NAG, .4 

FOR V /EEC ENDING FEBRUAFV 25. 2007 
LEGENE: See egad to char. in charts section for rules and symbol explanations. 
72 eraenC Statt/es are electronically monitored by Nielsen Bandrast Data Systems 24 hours 

a dry, 7 cars seek. 02007 Nielsen Business Media, Inc. All rights reserved. 
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POWERED BY 

GOSPEL 
Parr! LaBELLEA: NIEVES 

AIRPOWER STATUS WITH "WALK 
AROUND HEAVE -4' (20 -15). 

Nielsen 
Broadcast Data 
systems 

2 

4 

5 

7 

8 

TITLE 
b ARTIST 

1 25 

26 

8> 12 

3>1 35 

-Ti 
46 

6 23 

7 44 

5 25 

9 15 

10 23 

12 

14 

16 

o 
m 

21 

o 

® 
o 
o 

m 
30 

0 

B 25 

12 43 

17 12 

13 36 

20 12 

15 13 

16 

19 r 19 

23 14 

5 9 

NEW 

UM GOOD 
SMOKE NO8'IL 

HEAVEN KNOWS 
DErRICK CADDON 

ENCOURAGE YOURSELF 
DONAED CAW PENCE PRESENTS THE TRI -CITY SINGERS 

HEAUNG 

t: NIELSEN BOS 
CERTIFICATIONS 

IMPRINT / PROMOTION LABEL 
PLAYS AUDIENCE 

TW ./- MILLIONS RANK 

NO. 100 WI(S) 809 .11 3.188 
BaG,OSPEL 

TYSCOT/vmny2CralA 
687 -7 3.011 

KELLY PRICE 

IMAGINE ME 
KIRK FRANKI N 

BROKEN BUT I'M HEALED 
BYRON (ACE 

THE STRUGGLE IS OVER 
YOITM FOR CHRIST 

HALLELUJAH 
TROY SREE) 

FAITHFUL IS OUR GOD 
HE2ESAN WALKER E. LF( 

HE'S HERE 
OIII 

REMEMBER ME 
THE CARAVANS 

INCREDIBLE GOD 
YOUR NFUL PRAISE 

HIGH PRAISE 
ANOIH1E] PAC E SISTERS 

WHY ME? 
SIERRA KIM SWARD 

WALK AROUND HEAVEN 
PATTI LABELLE 

I'M STILL STANDING 
BISHOP PAUL S. MORTON 

LET GO 
OEWAYNE yWOODS& WHEN SINGERS MEET 

GREAT PRAISE (THE WAR CRY) 
STERNA HURT 

THIS IS THE DAY 
FRED HAMMOND 

WE PRAISE YOU 
THE MCCLIREKIN PROJECT 

EVERY BODY EVERY BODY! 
KENNY LEWISA ONE VOICE 

YOU SHOWED ME 
KAREN CLARK- SHE AR) 

SO GOOD TO ME 
VANESSA BELL ARMSTRONG 

ONE NIGHT WITH THE KING 
JUANITA MUMS JON -MAN BAT -ER 

EMGOSPE- 

COSPOCEMTRK /ZOABA 

FO YO SW.JGOSPOCENTRK/ZOMBA 

COMIC CENTRIC/ZOMBA 

EMTROGOSPEL 

EMTROGOSPEL 

VERITY /ZOMB4 

02G 

MALAC) 

EVI)ENCE GOSPELAIGHT 

TYSCOT 

EM GOSPEL 

AIRPOWER 
UMBRELLA 

ITHIL LAN /L IC Ill 

QUIET WA- ERNERITY /ZOMBA 

INTEGRITY C)SPFLKO..UMBA 

VERITY/ZOMBA 

AIRPOWER 
GOSYO CENTRKJZOMM 

KEE INSPIRATICNAOCEE 

WORD -CURB 

EM!GOSPEUEMI CMG 

FLOW /MARANATHA! 

GOD IS IN CONTROL (ITS NOT OVER) 
WILMINGTON (NESTER MASSC401R EMTRO GOSPEL 

I'LL TRUST 
RICHARDSMALLW000 SOUL WOLD,VERITY,ZOABA 

JESUS, JESUS, JESUS 
REV. TIMOTHY WRIGHT MOwJEUKOCH 

PRAYIN' 4 U 
7 SONS OF SOUL SOUL WORI4vERmROMM 

ALL THINGS WORKING 
LASKN PACE EMI GOSPEL 

ITS ON THE WAY MOST INCREASED PLAYS /MOST AIMED 
IEALMMERSW BLACKBERRYRMLACO 

TITLE 
ARTIST / IMPRINT I PROMOTION LABEI 

VICTORY 
TYE TRIBBEET h C.A. [INTEGRITY GOSPEL/EOLUMEIAI 

FOLLOW ME 
VIRTUE ((ARK(HI.DGOSPELMTECAI VGOSPEI/COLLAABA) 

OPERATOR 
/MOSS (GOSPOCENTRIC/ZOMBA) 

PRESSURE INTO PRAISE 
LUCINDA MOORE (TYSCOT) 

I MADE IT 
K EITHAVNBERBOY JOHNSON6 THESPRIN4l ' /OICES¿VANDNIDENERTY/IIMBA) 

1 

3 

658 104 2.508 5 

650 -1 

621 -3 

585 .17 

575 .15 

3.195 2 

2.719 4 

1.776 10 

2.440 6 

575 -16 

449 .20 

416 .2 

403 .20 

2.15 7 

369 -14 1.639 13 

335 .40 1.435 14 

-14 1.836 9 

.26 1.182 15 

328 

309 

304 

298 

297 

-12 1.021 19 

.44 0.855 23 

281 

.9 0.681 26 

.10 0.613 30 

1.111 T7 

L036 18 

1.179 16 

0.594 - 

279 .36 

279 -7 

217 .5 

211 .7 

206 -15 

201 .21 

192 .35 

189 

1.001 21 

0.465 

0.466 

171 

. 20 01371 

.18 0.547 

166 

163 

. 24 0.474 

.163 0.646 29 

RECURRENTS 

PLAYS 
TW LW 

310 332 

303 325 

264 304 

262 291 

243 264 

TITLE 
ARTIST / IMPRINT / PROMOTION LABEL 

MOST ADDED 

TITLE 
ARTIST! LABEL 

NEW 
STATIONS 

ITS ON TM WAY 
Neal Roberson 
(BLACK BE RR Y, MALACO¡ 
KHLR. WCAO, WJMO 

3 

FAITHFUL IS OUR GOOD 

Hezekiah Walla S Lk 
(VERITY,ZOMEA) 
WPZE, WTLE 

2 

SO GOOD TO ME 
Knew WI Armstrong 
(EMI GOSPEL) 
KOKA, WOAD 

2 

FU. TRUST 
Richard Smallwood 
(SOUL won LGVERRYOOM BA) 
KOKA. WHLW 

2 

PRAYIM 4 U 
7 Som 01 Soul 
(VERITYROMBA) 
KHLR, WN00 

2 

GOD IS KEEPING ME 
MississIppi Mass Choir 
(MALACO: 
WHLW. WSOK 

2 

B ROKEN BUT I'M HEALED 
B ymn Cage 

(GOSPO CENTRIC20MM GOSPEL) 
WP2Z 

1 

HIGH PRAISE 
Anointed Pan Sines 
(TYSCOT/TASEIS) 
KOKA 

1 

VICTORY 
Valerie Boyd 
[SHEKINAH INTERNATC NAL: 
wPZS 

ADDED AT... 

WLIB 
New York, NV 

PpLin Oe,rs, 'lily 

Mau rette Brown -Clark. Ina C ud, I 

Melanie Daniels & Prop net Todd Hall, My 

Praise Is My Weapon, IC 

Micah Stampley, I Belie -e, 3 
Shaky Mudod. I lam Welk. Than That O 

FOR M THE STAT ONS :0 TO: 

1190 11113 

1 

www.RadioandRecords.com 

THANK YA JESUS 
DARREL PERIES& STRENGTI M PRAISE (EMI GOSPEL) 

IN AWE OF YOU 
TRY (VD4JEGX)CH) 

CHURCH MEDLEY 
DONNE MCGLURKIN (VEarv2I4 BA) 

I WILL BLESS THE LC RD 
BYRONCAGE (COS'OCENTRU_OMBA) 

MIGHTY LONG WA 
JOE PAC: (INTEGRITY COSPEJ CI .UM BIA) 

PLAYS 
7W LW 

231 238 

230 234 

227 210 

217 .231 

213 226 

NEW AND ACTIVE 
TITLE PLAYS TITLE 
ARTIST / LABEL /WIN ARTIST J LABEL 

I LOVE ME BETTER THAN 
THAT 163/28 
Shirley Murdock 
(TVSCOT) 
TOTAL STATIONS: 16 

BLESSED A HIGHLY 
FAVORED 
The Clark Sisters 
TEMI GOSPEL) 
TOTAL STATIONS: 

LOOK AT ME NOW 
Kirk Franklin 
(ro VO SOUL/GOSPO CENTRIC/ZCNIBA) 

TOTAL STATIONS: 16 

156/47 

23 

146/6 

TEACH ME 
Ant waun Stanley 
(BAJADA/LICHTVEAR) 
TOTAL STATIONS: 

140/8 

10 

YOU'VE BEEN SO GOOD 132/5 
Martha Muniui 
(MARTHA MUNIZZVCOLUMBI4/INTEGRII Y I 

TOTAL STATIONS: 18 

PLAYS 
/GAIN 

WORLDWIDE GOO 127/2 
Prenestine Winiams 
!MOTOR C TV PRAISE) 
TOTAL STATIONS: 15 

THE RAINBOW 125/4 
Vickie Winans 
VERITVRJMBA) 
TOTAL STATORS: a 

EXCELLENT LORD 
Tramaine Hawkins 
(COSPO CENTRIC: 

TOTAL STATIONS: 

97/15 

15 

NO OTHER CHOICE 110/9 
Tye Tribbett A G.A. 
(IN -EL RIT( COSPE /COLUMBIA) 
TOTAL STATIONS: 12 

STEP ASIDE 109/47 
Yolanda Adams 
(ATLANTIC) 
TOTAL STATIONS: 16 

ITS ON THE WAY 
Neal Roberson (Blackbelry/Malaco) 
KKR .26, WCAO.P/ WTY,D.TT WIRL.0. WPZE.0. 
WJYD.T, WEIJP.10, WPZ5.9. WTI.C.9, %SRT .9 

ENCOURAGE YOURSELF 
Donald Lawrence Presents The Tri -City 
Singers (EMI Gospel) 
WOAD .16 WTLC .14 WLOLJ +Q KNR.IL WWI .10. 
V.CAB.10 WPZS .ID VIPZE.5 WNW K,, WHOM .4 

BLESSED & HIGHLY FAVORED 
The Clark Sisters (EMI Eosin) 
MIXTC .14 KSRT IS WXVI .7 DACE .S KKR .5, 
MCC .4 WNOO.A%%CCB .2. wtaJ.LWFIAV .1 

STEP ASIDE 
Yolanda Adams (Allani c) 
WWI( .O, WXIC .8, WOW .B WBID 6. WRNS 
WRM.S XSRI.2, WHW .2, WAX .1, WEAL .1 

LET GO 
DeWayne Woods & When Singers Meet 
(O.Aet Water/irrity.Zomba) 
WRMV .9, WHW 7 WXTC .7 WPGC .7.1/4.0.6. 
WfaB .5, hW( .5 WXVI.4 Wna .4. PETE) 

FOR WEEK ENDING FEBRUARY 25. 2007 
LEGEND: See legend to charts in charts section lot rules and symbol explanations. 
39 gospel stations are ele. tronitly monitored by Nielsen Broadcast Data Systems 24 hours a 

day, 7 days a week. P 2007 Nelsen Business Media, Inc. All rigets reserved. 
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WPZE/Atlanta, GA' 
OM: Frank Johnsy, 
PC: Connie FinA 

WTHB/Augusta, GA 
OM/PD: Ron Thomas 
APD: Sister Mary Kirgcannon 

WCAO /Baltimore, MD' 
PC: Lee Michaels 
APD//MD: Danielle Brown 

WWIN /Baltimore, MD 
P0: Jeff Majors 
MD: Jean Alston 

WXOK /Baton Rouge, LA' 
OM: LeBron'LBJ' Joseph 
PD /MD. . Mkhael Francois 

WUFO /Bufalo, NY' 
OM: Carol M. Salter 

WJNI/Charleston, SC' 
OM: Michael Bavnard 
PD: Bolada Parker 
MD: Anthony Barter 

MARCH 2, 2007 

WXTC/Charleston, SC' 
OM: Terri Base 
PD: Edwin "Che-" Wright 
APO/MO. James Wallace 

WPZS /Charlotte, NC. 
PD: Alvin Stowe 
MD: To1ya Rivens 

WN00 /Chattanooga, TN. 
PD /MD: Sam Terry 

WGRB /Chicago, IL' 
OM: Elroy Smith 
PO: Sonya M. Blakey 
APD /MC: EHie Rolfe 

WJMO /Cleveland, OH' 
OM /PD: Kim Johnson 

WFMV /Columbia, SC' 
PD: Tony "Gre Green 
APD/MO: Moni:a Washington 

WEAM/Cokambus, GA 
OM: Carl Conner, Jr. 

PD: Pam Dixon 

WAJV/Columbus, MS 
OM: Rockey Love 
P): Steve Poston 
APD: Sebastian Riley 

WJYD/Columbus, OH' 
OM: Jerry Snith 
PD: Dawn Mosby 

KHVN /Dallas, TX 
P0: Dior Mortenson 

WCHB /Detroit, MI 
PD:Spudd 

WFLT /Flint, MI' 
0M /PD: Sammie L. Jordan, Jr. 
MD: Anna J)hnsor 

WEAUGreenshoro, NC' 

WDJL /Huntsville, AL 
WEUP /Huntsville, AL' 
GM: Handley Batts 
PO: Steve Murry 
MD: Ricky Sykes 

GOSPEL REPORTERS 
WTLC /Indianapolis, IN. 
OM: Brian Wallace 
PD: Paul Rcb nsoe 
MD: Donovan Hartwell 

WHLH /Jackson, MS' 
OM: Steve Kelly 
PO Jenell Roberts 
MD: Lance Fuller 

WOAD /Jackson, MS' 
OM: Stan Branson 
PD/MD: Percy Davis 

KPRT/Kamas City, MO 
OM: Andre Carson 
PC: Myron Fears 

APO: Freddie Bell 
MD: Debbie Dee Johnson 

KHLR /Little Rock AR' 
OM: Sonny Victory 
PD: Torrez Har ris 

KPZK /UttIe Rock, AR 
OM: Mark Dylan 
PD /MD: Billy St. James 

WLOU /Louisv"le, KY. 
PD: B II Price 

WBBP/Memphis, TN. 
MD: Doreen Graves 

WHAUMemphis, TN' 
PD: Eieen Collier 
APD/MD: Tracy Bethea 

WLOK /Memphis, TN' 
PD/MD: Kim Harper 

WMBM/Miami, FL 
OM: E. Claudette Freeman 
PD /MD: Greg Ccooer 

WHLW /Montgomery, AL' 
OM: Michael Long 
PD /MD: Kenny J. 

WXVI /Montgomery, AL' 
PD: Glinda Perkins 

WTHE/Nassau, NW 
PD: Dauen K. Greggs 

WPRF /New Orleans, LA 
PD: Kris "Capin Kris" McCoy 

WYLD/New Orleans, LA' 
APO /MD: Loretta Petit 

WUB/New York, NY' 
PD/MD: Denise Hill 

WXEZ /Norfolk, VA. 
OM: John Shomby 
PD: Cale Murray 

WDAS/Philadelphia, PA' 
OM: Thea Mitchem 
PD: Joe Tamburro 
APD /MD: Jo Gamble 

WPPZ/Philadelphia, PA' 
OM/PD: Daisy Davis 
MD MoShay LaRen 

WNNL/Ralei ,, NC. 
OM /PO: Jerry Smith 
MD: Melissa Wade 

WPZZ/Rkhmond, VA' 
OM: Jerry Smith 
PD: Reggie Baker 

Rejoice /Satellite 
P0: WJlie Mae McIver 

Sheridan Gospel 
Network/Satellite 
PD: Mkhael Gamble 
APD: Moran Dukes 
MD: Are Alexander 

XM The Spirit/Satellite' 
PD /MD: Jay Bryant 

WSOK/Savannah, GA' 
CM: Brad Kelly 
PD: E. Larry McCANie 

24/7 NEWS ONLINE 

KOKA/Shreveport, LA. 
PD: Eddie Giles 
APD/MD: Sharon Flournoy 

KATZ/St. Louis, MO' 
PO: Terrence Bibb 
MD: Dwight Stone 

WIMG/Trenton, NJ 
OM/PC: Felicia Brannon 
APO /MD: Rohyr McCollum 

WTSK/Tuscaloosa, AL 
OM: Creg Tomascello 
PD /AMD: Charles Anthony 

WPGC/Washington, DC' 
PD /MD: Chery, Jacksor 

WYCB/Washington, DC 
PD: Ron- hompson 

WFAI/Wilmington, DE 
OM: Melvin Brittingham 
PD /MD: Manuel Mena 

Monitored Reporters 

@ www.RadioandRecords.com 
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'' ''' , CHRISTIAN 

High -touch way to improve a station's relationship with its audience 

Mining The Database 

Kevin Peterson 
KPeterson@a RadioandRecords.com 

ith the Internet so prevalent in society, database marketing has 
56 become a cost -effective way for radio to communicate with 

current and potential listeners through a medium they're using 
more and more everyday. This is especially true for Christian 
radio, which continues to look for new ways to be more high - 
touch with its audience. Presslaff Interactive marketing spe- 

cialist Steve Zielonka says there are four reasons why it's important that Christian 
stations consider database marketing. First, it's easy, efficient and effective. He 
elaborates, "Your listeners sign up to be part of your database program.They're 
giving you permission to contact them.You're opening up a consistent level of 
communication with them, and it's very cost -efficient." 

Second, programmers can use it to identify the 

likes and dislikes of their listeners. Zielonka says, 

"Once you have these people in your database, 

you can get more information from them, like 

their listening habits or buying habits, or find out 
who their favorite artists are:" 

The third reason database marketing is 

important is to influence listener behavior. "You 
can get people to do things;' Zielonka says. 

"And. most important in our business, obvious- 
ly, is to get people to listen to the radio." Stations 

utilize e-mail marketing to remind people when 
to listen, whether for a special promotion or con- 
test, a high -caliber guest appearance on the air 
or a new feature. It's also an effective tool for pro- 
moting special station events, appearances or 

remotes, perhaps even giving listeners incentives 

to attend. 

Finally, Zielonka says database marketing helps 

match listeners with advertisers. "As part of the 

whole process of identifying the likes and dislikes 

of the listeners, you can actually use that infor- 
mation to help appeal to potential advertisers and 

sponsors for your radio station." 
Before beginning any type of database market- 

ing or e-mail program, Zielonka recommends 

creating an internal mission statement for each 

program to determine what it is trying to accom- 
plish. If the plan is to send out a regular e-mail 

newsletter, what is its purpose? Fund -raising? 
Increased listening? Attracting people to the sta- 

tion's Internet stream? Relationship -building? If 

Zielonka 

'Club 
members 
feel special, 
important, 
and like 
you're really 
making an 
effort to 
give them 
something 
that's 
unique and 
different.' 

-Steve Zielonka 

you're unsure, use e-mail to ask listeners what 
kind of information they want from your station. 

The mission statement for one of Zielonka's 
client stations called for sending its opt -in data- 

base two newsletters per month. Each would 
include an opportunity to win or get involved 
with the station in a specific way, along with an 

invitation to listen and a personal insight from a 

station personality. The statement also stipulated 
that the newsletters would be concise, include a 

link to the station's online stream and the option 
to unsubscribe. 

"This frames everything that they're going to 
do with their e-mail newsletter, and they can 

judge the success or failure of their e-mails based 

strictly on that mission statement," Zielonka says. 

"Ic's very important that you define exactly what 
you want to do with both your database and 

your e- mail." 

After composing a mission statement, 
Zielonka encourages stations to use their Web 

site to get listeners to sign up for the newsletter. 

He recommends a link on the home page of the 
site, talking it up on -air and running promos that 
direct listeners to the site. "If you're going to 
jump into this," he says, "you've got to make it 
a priority and you've got to really push it and get 

behind it and show your listeners that it's an 

important part of the radio station. If your lis- 
teners see that it's important, they're going to 
want to be part of it and have that relationship 
with you." 

As soon as a listener signs up to join a station's 

loyal listener club, Zielonka says the station should 

promptly send them a personal welcome, signed 

by either the morning show or the entire airstaff. 

Zielonka says listener benefits from joining the 

club should include "the opportunity to experi- 
ence things exclusively that no one else has access 

to. That's another key point when you're build- 
ing a relationship.You're giving these club mem- 
bers the access to something that other people 

don't get. They feel special, important, and like 
you're really making an effort to give then some- 

thing that's unique and different." 
The opportunities for listener -station interac- 

tion are endless: Stations can give away prizes 

that listeners can't win on the air, offer previews 

of new music or provide exclusive discounts 
from advertisers. No matter how stations mine 
their database, Zielonka says the biggest benefit 
is furthering the relationship the station has with 
its listeners. keR 
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CHRISTIAN AC 

NEWSBOYS ARRIVE 

AS THE TOP DEBUT 

(NO. 28) AND WITH 
MOST INCREASED 

PLAYS (UP 122) WITH 
"SOMETHING 
BEAUTIFUL: 

POWERED 

Nielsen 
Broadcast Dati 
sstcr..s 

3 

5 

o 

o 
13 

o 

o 
17 

20 

25 

IC NIELSEN BDS ß HITPREDICTOR 
TITLE CERTIFICATIONS 

8 ARTIST 

I 21 

15 

24 

23 

33 

15 

32 

26 

19 

5 

8 

9 

15 

2 A 

21 6 

..s _ 

25 H 

2Z 5 

24 8 

3 27 

7 

28 d 

Z< 
2 

VEN 

© 

i 

AEA 

STATUS PLAYS AUDIENCE 
IMPRINT /PROMOTION LABEL TW .1- MILLIONS RANK 

DOES ANYBODY HEAR HER NO.1(4 WKS) 
CASTINGCROWNS BEAMSTREDIREIMOWALG 

1438 -16 4.501 1 

2 

3 

EVERLASTING GOD 
LINCOLN BREWSTER YERTKALJINTEGPITY 

WHAT IT MEANS 
JEREMY CAMP BEUTOOTH S NAIL 

YOU ALONE 
HIKING ANGELS INO 

HOLD FAST 
latmvvE INO 

MADE TO WORSHIP 
CHRIS TOMLIN SIKSIEPSSPARROWIEMICML 

MADE TO LOVE 
TOBYMAC FOREFRONTIEMICMG 

SHINE 
SALVACt:' : WORD CURB 

I WILL LIFT MY EYES 
BEBO NORMAN ESSENTIAL/PLC 

WALKING HER HOME 
MARK SCHULTZ WORD-CURB 

GIVE IT ALL AWAY 
AARON SHUST BRASH 

HOW CAN I KEEP FROM SINGING 
CHRIS TCMLIN SI%STEPSSPARROW /EMI CMG 

ENOUGH 
BARLOWORL FERVENT/WORD -CURB 

BY HIS WOUNDS 
CA yPFWAIEOEFAI. MNRMaLWvsHALLSTEVENNIRKONPMH CBMNOTRELL RELCOOLL 

UNDO 
RUSH OF FOOLS MIDAS 

AWAKEN 
NATALIE GRANT CURS 

1114 .83 

476 

3.785 

1066 3117 

997 -12 2.735 6 

5 

4 

10 

7 

99e -60 

-28 

.95 

-145 

2.761 

2.801 867 

808 1.892 

785 2.381 

765 -33 

.105 

-46 

2.332 

1.534 

1.031 

9 

11 

17 

13 

12 

14 

22 

27 

26 

8 

16 

704 

643 

633 .78 1.423 

577 .3 

.88 

.26 

1.505 

576 1.164 

0.920 560 

513 .20 0.768 

BRG ENOUGH 
AVIESHA WOODS GOTEE 

501 ó 0.775 

HOW TO SAVE A LIFE 
THE FRAY EPIC 

SUNRISE 
NKHOLENOROFM SPARROW /EMI CMG 

DRIFTER 
OECEMBERADIO SLANTED /SPRINGHILL 

WHAT COULD BE BETTER (THE DAYS AHEAD) 
33MILES INO 

THE BLESSING 
JOHN WALLER MACH STREET /REIINOWPIC 

WISH YOU WERE HERE 
MARK HARRIS INO 

JOIN THE SONG 
VKKYBEECHING SPARROW /EMI CMG 

FOREVERANOEVER, ETC. 
DAVID CROWDER BAND SIUSTEPS/SPARIOW /EMI CML 

WHEREVER THE WIND BLOWS 
PILLAR FLICKER/PLC 

SHINE 
MATT REDMAN 5I%STEPLSPARRDWIEMICML 

SOMETHING BEAUTIFUL MOST INCREASED PLAYS 
NEWSBOYS PYOP 

I BELIEVE 
BUILDING 479 WORD-CURB 

EVERY TIME I BREATHE MOST ADDED 
BO DADDY WEAVE FE RVENT/VIORO-CINB 

490 60 

.42 

-20 

.58 

2.333 

1.040 436 

420 0.61 

398 0.854 

0.877 

25 

24 

20 

23 

397 .48 

.26 

.21 

363 0.969 

291 0.904 

2'70 2 0.372 

264 .14 

.29 

0.929 21 

- 

19 

- 

263 0.566 

235 122 

-58 

0.730 

0.978 

0.396 

226 

213 .61 

TITLE 
AI TA T / MPRINT / PROMOTION LABEL 

18W SAVIOR MY GOD 
AARON SAUST (BRASH) 

MDUN'AIN OF GOD 
THRODAV (ESSENTIAVPLL) 

P3AESE VOU IN THIS STORM 
CAiTINC C OWNS (BEACH STREET /REUNION/PLC) 

H]W GREAT IS OUR GOD 
CLRIS TEA LIN [SIKSTEPSISPARROWIEMI CMG) 

B -ESSED BE YOUR NAME 
'ÆE0 WHOP) 

RECURRENTS 

PLAYS 
TTY LW 

7b)) 677 

614 631 

549 578 

548 543 

524 505 

TITLE 
ARTIST / IMPRINT / FROPITON LABEL 

SHINE ON 
MEE DTOBREATHE (S WAROMNUEMI OIL; 

YOUR NAME 
PHILLIPS, CRAIG LORAN OIIO 

LET IT RISE 
BO DADDY WEAVE (FERARKB'W R6UKEB) 

ALL WHO ARE THIRSTY 
KUTLESS (BEC/TOCBH b NAIL) 

STRONG TOWER 
KLIRESS (BEC/TOOTH S NN .) 

MOST ADDED 

TITLE 
ARTIST / LABEL 

NEW 
S'ATONS 

EVERY TIME I BREATHE 6 
Big Daddy Were 
(FERVENT/WOPO -CURB) 

KBO, KIVA, KUOA \VOJC Wil Wh1SJ 

WALKING HER HOIRE 4 
Mark Schultz 
(WORD.CURB) 
KSGN, WAKW, WMl2, WPOZ 

SOMETHING BEAUTIFUL 4 
Newsboys 
(INPOP) 
KSBJ, WAFJ, W35N, WIT - 

MADE TO LOVE 
Tobymar 
( ONTIECI1 CMG) 
KCUS. CMS, KKOJ. WCSG 

WHAT COULD BE ETTE 1 
(THE OATS AHEAD) 
33miles 
SINO) 

KKCM, WFZH, WMLZ 

WISH YOU WERE NERE 
Mark Harris 
(INO) 
KFSH, WANK 'NFZH 

3 

3 

DONT GIVE UP 
Sanctus Real 
(SPARROW/EMI CMG) 
KUC, WFFH. WMS. 

3 

I-M NOT WHO I WAS 
Brandon Heath 
(REUNION/PLQ 
KKCM, KSBJ, V /AFJ 

3 

EVERLASTNG GOB 
Lincoln Brewster 
(INTEGRITY) 
Sirius Spirit 66 WLFJ 

ADDED AT... 

KXOJ 
Tulsa, OK 

PO/MO: Bob Thor stun 

Big Daddy Wm., Tway Time I P ,acne, 0 
Geoff Moore. "'hen I Ge Where 
I'm Going, O 

Tim Hughes, Happy Day 0 
TobyMac. Mace to Love. 2 

FOR MORE STATIONS LC Ta: 

XXÓJ 

2 

www-Rad ioan d tecariscom 

MAYS 
TM LW 

S2- 603 

519 509 

515 525 

50_ 553 

499 501 

TITLE 
ARTIST / LABEL 

UTTLE IS MUCH 
Dewnhan 
(CENTRICITY) 
TOTAL STATEN& 

ON THE THIRD DAY 
Wiwi Olson 
(ROCKETOWN) 
TOTAL STATIONS: 

EVERYDAY 
Jessie Daniels 
(MIDAS) 
TOTAL STATIONS: 

DONT GIVE UP 
Sanctus Real 

(SPARROW/EMI CMG) 
TOTAL STATIONS: 

EVERYTHING IS 
BEAUTIFUL 
Starlield 
(SPARROW /EMI CMG) 
TOTAL STATIONS: 

NEW AND ACTIVE 
sLAY5 
/GAIN 

TITLE 
ARTIST / LABEL 

PLAYS 
(GAIN 

213/1 THERE IS A RIVER 185/3 
Jars 01 Clay 
(ESSENTIAVPLL) 

13 TOTAL STATIONS: 11 

201/17 YOU KNOW MV NAME 176/9 
Detour 180 
(SLANTED/SPRING HILL) 

11 TOTAL STATIONS: 7 

191/40 SUFFICIENT 167/20 
Arlie Camp 

[BEC/TOOTH 6 NAIL) 
13 TOTAL STATIONS: 14 

190/34 GIVE ME AMAZING GRACE 160/30 
Jackson Waters 

I WO PO . CURB) 
14 TOTAL STATIONS: 8 

TM NOT WHO I WAS 155/103 
187/60 Brandon Heath 

(REUNION/PLO 
TOTAL STATIONS: 11 

11 

MOST 
INCREASED 

PLAYS 

+122 

+105 

+103 

+95 

SOMETHING BEAUTIFUL 

KLWA .32.16 1. ICU 17s W 6414!, KRS.II, 
WAK.4 VnlaJ .6MTAZ A KAN 1VOILS 

WALKING HER HOME 
Mark Schultz (Word -Curb) 
vcv.3.25 VAIN .Ti KLVA16 MT6J.9.MUG 66. 
WAFJ .6.WJR.6IQ .S IMIA44.WRO.3 

I'M NOT WHO I WAS 
Brandon Heath (R.union /PLG) 
WPM 25, WCG'R.22. Ksai.20, KKOA .2,10 -IC 9, 
W.( .6. W6G .3. KKOJ .1.1031Q KM .I 

MADE TO LOVE 
tobyMac (ForeFront/EMI CMG) 
WPW .25, WCVO.24, WCRIl.ZL WE.Bt I0444, 
)(N2R.9, Will .6. MEN .; WAD.] KM_ .3 

BY HIS WOUNDS 
Glory Revealed Feat. Mac Powell, Mark 
Hall, Steven Curtis Chapman, Brian LBtre11 
(Reun,o,VPIG) 
WLPJ.20 WRCM .19, RIMS .It WAKW .W, KTlS.2, 
KM./ .. KVMV .4, WPOZ .4, WCSG 3, KUC .2 

FOR WEEK ENDING FEBRUARY 25. 2007 
LEGEND: See legend to charts in charts section for rules and symbol explanations. 
51 Christian AC stations are electronicaly monitored by Nielsen Broadcast Data System 24 
hours a day, 7 days a week. Christian AC Indicator chart compiled of 33 reporters, christian CHR 
28, christian reek 33 and two 19. O 2007 Nielsen Business Media, Inc. All rights reserved. 
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POWERED BY 

MMM 
O OOP MMMM CHRISTIAN 

SKILLET OPENS 
AT NO. 22 ON el 

CHRISTIAN CHR WITH 
"THE LAST NICHT." 

Nielsen 
Broadcast Data 
Syst_ms 

ó TITLE 
á ARTIST 

MADE TO LOVE 
TOBY MAC 

FORGIVEN 
RELIENT K 

HOLD ON 
STELLAR KART 

a DONT GIVE UP 
SANCTLIS RE SL 

EVERYTHING IS BEAUTIFUL 
STARFIELO 

CHRISTIAN CHR 

58 

TONIGHT 
JEREMY (AIN 

íi THE SHOW 
HAWK NELSCN 

CRASHING DOWN 
MAT KEARNEY 

FIND ME TONIGHT 
EVERYDAY SUNDAY 

STAND IN THE RAIN 
SUPERCHICTKI 

22. REBIRTHING 
SKILLET 

15 
OHI GRAVITY 
SWIT(HFOOT 

12. 
HOW TO SAVE A LIFE 
FRAY 

BREATHE YOU IN 
1 HDUSAND FOOT KRUT(H 

SHINE ON 
NEEDTOBREATHE 

REACH 
' JILL PARR 

12` YES YOU HAVE 
LEELAND 

5 WHAT I HEAR 
JESSIE DANIELS 

II GIVE IT ALL AWAY 
AARON SHUS- 

WHEREVER THE WIND BLOWS 
PILLAR 

WORK 
JARS OF CLAY 

THE LAST NIGHT 
SKILLET 

THE REAL 
-_ NEVERTHELESS 

È GIVE ME AMAZING GRACE 
JACKSON WATERS 

3 LOVE IS A BEAUTIFUL THING 
GROPICREN 

_ WHO CAN COMPARE 
FOOLISH THINGS 

SET ME FREE 
CASTING CROWNS 

FOREVERANDEVER, ETC. 
DAVID CROWOR BAND 

AFTER THE WORLD 
DISCIPLE 

DEARLY LOVED 
JIMMY NEEDHAM 

PLAYS 
IMPRINT / PROMOTION LABEL 1W ./- 

FOREFRONT/EMI CMG 
1183 -18 

GOTEE 
971 .51 

WORD-CURB 
892 .21 

SPARROW/EMI CMG 

SPARROw/EIAI CMG 

BE(ROOTH 6 NAIL 

TOOTH NAL 

3 TITLE 
ARTIST 

1 SEARCHLIGHTS 
FALLING!, 

7 NO LONGER 
DECYFER DOWN 

15 WAITING 
FIREFLIGHT 

5 WHEN TOMORROW COMES 

CHRISTIAN ROCK 
PLAYS 

IMPRINT / PROMOTION LABEL TW 

PII LAR 

LIVE LIKE WE'RE ALIVE 
NEVERTHELESS 

% GOING IN BLIND 
P.0.0. 

9 NOSTALGIATOPIA 
ELEVENTYSEVEN 

WAKE UP! WAKE UPI 
EVERYDAY SUNDAY 

6 MISSING PAGES 
SEVENTH DAY SLUMBER 

PROCRASTINATING 
STELLAR KART 

12 
THCLASE FIGHT 

SICCRIME 

w LOVE 
DAY OF FIRE 

5 AFTER THE WORLD 
DISCIPLE 

70 
FORGIVEN 
RELIENT K 

INPOP 
666 -12 

INPOP 
627 .73 

INPOP 
591 -168 

575 -112 
AROENTMVA/ATLANTIC 

SPARROW/EM CMG 

EPIC 

TOOTH 6 NAIL 

SPARROW /EMI CMG 

WHPLASH 

ESSomAURG 

568 .28 

567 -3 

555 -18 

526 -142 

448 
MIDAS 

MASH 

nJCKERI0.G 

434 

ESSENTMURL 

ARDENT/LAVA/ATLANTIC 

FUCKEBPG 

WVRD{lRB 

FERVENT/wOROCURB 

IN POP 

j BEACH STREET/REUNION/PIG 

SIXSTEP55RARBO W/EM CMG 

416 .30 

370 .151 

349 -48 

345 .19 

7 DEATH FINDS US BREATHING 
SHOWDOWN 

2 THE LAST NIGHT 
SKILLET 

17 
I'LL FOREVER SING 

RUN KID RUN 

2 HIT THE 
. THJSANOFDOT 

FLOOR 
KRUT(H 

GOING UNDER 
THIS BEAUTIFUL REPUBLIC 

ROLE REMODELING 
MKPX 

A WHISPER & A CLAMOR 
ANBERLIN 

11 
MIDDLE OF IT ALL 
MANIC DRIVE 

OH! GRAVITY 16 
SWITCHFOOT 

323 -4 

317 -5 

311 .42 

THESE PAGES 
MAINSTAY 

WORD OF MOUTH 
JOHN REU.. 

BEUTOOTH& NAIL 

SRE/INO 

FLKKER/PLG 

FLICKER/PLC 

FUCKER/KG 

WORD -CURB 

FLICKER/PLC 

INPOP 

-28 

.30 

.18 

-23 

.w 

.24 

BEC/TOOTH 6 NAIL 262 .42 

255 .8 
WORD -CURB 

TOOTH& NAIL 

ESSDFTIAL/PLG 

247 0 

247 

SRF/ND 
234 .2 

233 .7 
GATEE 

.040 VS STEREO 
225 -n 

AROENTAAVA/AnANTK 224 .38 

TOBIH&NAIL 
208 -8 

TOOTH& NAIL 

FOREFRONT/EMI CMG 

BB/TOOn16 NAIL 

MOTHS NAIL 

WHIPLASH 

SPARROW/EMI CMG 

BEUIOOTH6 NAIL 

SAY THIS SOONER (NO ONE WILL SEE THINGS THE WAY I DO) 
ALMOST 

- ALREADY OVER 
RED 

MORNING AIR 
WEDDING 

TONIGHT 
JEREMY CAMP 

SAY YOUR PRAYERS 
WEDDING 

TITLE 
g ARTIST 

DOES ANYBODY HEAR HER CASTING CROWNS 

HOLD FAST MERCYME UNO 

BY HIS WOUNDS ROW REvEALWRME PENAL AL. HALL STEVENMnIS(HSPJANBRIANLITTREII REIB PIRG 

sREARo 

285 .41 

PLAYS 
IMPRINT / PROMOTION LABEL 1W 1- 

BEACH STREET/REUNION/PLC 2% 

GIVE ME JESUS JEREMY CAMP 

GLORY St AH 

WALKING HER HOME MARKSO ATE 

WISH YOU WERE HERE MARK HARRIS 

EVERLASTING GOD BRENTON BROWN 

I WILL LIFT MY EVES BEBO NORMAN 

HEAR US FROM HEAVEN JARED ANDERSON 

BEC/TOOTH s NAIL 

CURB 

WORD -CURB 

UNO 

SURVIVOR/SPARROW /EMI (MG 

ESSENTIAURG 

INTEGRITY 

.7 

277 .12 

269 .31 

259 .13 

257 -72 

250 .48 

244 -8 

209 -24 

205 -29 

200 -15 

INSPO 
TITLE 

MI6 ARTIST 

BE UFTED HIGH MKNAELw.SMTH 

GIVE IT ALL AWAY AARON RUST 

LIFT UP THE NAME JAIME JAIAGOCNAN FEAT. SCOTT KRIPPAVNE 

ON THE THIRD DAY MCHML OLSON 

BEFORE THE DAY NEWSONG 

GOTEE 

194 .42 

174 .32 

173 -1 

172 .12 

171 -29 

159 -38 

154 .11 

144 .15 

TOOTH 6 NAIL 
144 .9 

144 -34 
ESSENTIAUPLG 

BRAVE NEW WORLD 

BEVIBOTH&NAIL 

BRAVE NEW WORLD 

IMPRINT I PRO 

I KNOW YOU'RE THERE CHANDLER 

IN CHRIST ALONE AVALON 

UNDO Puss sr rods 
-.. 

WISH BRLNLRTRELL 

HOW CAN I KEEP FROM SINGING CHRIS TORAL 

124 -30 

121 -47 

116 .26 

PLAYS 
OTION LABEL 11V N- 

REUNION/PLC 

BRASH 

C ENTRE ITT 

ROC KETOWN 

INTEGRITY 

SPIN 360 

SPARROw/EMI CMC 

MIDAS 

REUNXw /PLG 

SIXSTEPSSPARROW /EMI (MG 

193 .44 
188 -7 

164 .7 

160 .15 

154 -71 

147 .26 

147 -28 

138 .24 

137 -18 

113 .4 

CHRISTIAN ROCK 
KGNZ/Abilene, TX 

KLYT/Albuquerque, NM 
PD: Matt Gent -y 
MD: Joey Be villz 

WCVK /Bowlilg Green, KY 
OM: Ken Burns 
PD: Odle MCCLbbins 
MD: Whitney Yule 

WVOF /Bra eport, CT 
PD /MJ:Bob Felberg 

WCWP /Brookville, NY 
PD: Peter Bellotti 
MD: Rena Temburni 

WUFM /Columbus, OH* 
OM: Michael Buckingham 
PD /MD: Nikki Cantu 
APD: Laine Mcneyhon 

KBNJ /Corpus Christi, TX 
PD: Arron Daniels 

KVRK /Dallas, TX 
PD: Chris Goodwin 
MD: Drue Mitchell 

WSNUFlint, MI 
MD: Brian Goodman 

WORD /Green Bay, WI* 
OM/PD: Jim Raider 

WBFJ /Greensboro, NC 
PD /MD: Wally Decker 
APD: Darren Stevens 

WJTULancaster, PAR 
PD: John Shirk 
MD: Phil Smith 

KIBZ/Lincoln, NE 
PD: Ron Drury 

WOMUMarion, IL 
MD: Tom Schroeder 

WMKUMiami, FL 
PD: Rob Robbins 
MD: Kelly Downing 

WJLZ/Norfolk, VAR 
OM /PD: JP Morgan 
APD: Anne Verebely 

WITR /Rochester, NY 
PD /MD: Samme Palermo 
APD: Craig "Zippy' Blake 

WPRJ /Sa inaw,MI 
OM: Gary laugh 
PD /MD: Aaron Dicer 

WJIS/Sarasota FL 
MD: Michelle Tel(one 

Effect Radio 
Network/Satellite 
PD /MD: Brian Harman 
APD: Amanda Harman 

24/7 NEWS ONLINE @ www.RadioandRecords.com 

CHRISTIAN REPORTERS 
Firexcape/Satellite 
PD /MD: Joe Hayes 

Positive Rock Show /Satellite 
PD /MD: Josh Booth 

Red Letter Rock 20 /Sate lite 
PD: Cody Christopher 
MD: Reid Johnson 

Sirius Revolution /Satellite 
OM: Scott Lindy 
PD: Joey Black 

The Sound Of Light /Satellite 
PD /MD: Bill Moore 

Whip of Cords/Satellite 
OM /PD: Matt Rhodes 

KCLC /St. Louis, MO 
MD: Dave Merkel 

WBVM/Tampa, FL* 
PD: Johnn Vincent 
MD: Olivia Paff 

WYSZ/Toledo, OH 
PD /MD: Jeff Howe 
APD: Craig Magrum 

KCXR/Tulsa, OK 
OM: Bob Thornton 
PD: Scott Herrold 

WCLQ/Wausau, WI 
PD/MD: Matt Deane 

INSPO 
WMIT /Asheville, NC 
PD: Tom Greene 
MD: Matt Stockman 

WMBI /Chicago, IL* 
OM: John Hayden 
PD: Collin Lambert 
MD: Steve Hiller 

KCBI /Dallas, TX* 
PD: Mike Tirone 
MD: Lisa Bamford 

WCDR/Dayton, OH 
OM: Keith Hamer 
PD /MD: Eric Johnson 

WCIK /Elmira, NY 
PD: John Owens 
MD: Bruce Barrows 

WNFR/Flint, MI 
PD: Brian Smith 
MD: Ellyn Davey 

KNLB /Phoenix, AZ 
PD: Faron Eckelbarger 

KLW /Ponca City, OK 
PD /MD: Tony Weir 
APD: Jeremy Louis 

WGSURockford, IL 
OM: Ron Tietsort 
PD: Corey Neese 
MD: Charnel Jacobs 

WUGN /Saginaw, MIR 
PD /MD: Peter Brooks 

KORN /San Angelo, TX 
PD /MD: Mark Mohr 
APD: Steve Hayes 

WSMR /Sarasota, FL 
OM: Douglas Poll 
PD: Dave Ryerson 
MD: Paul Perrault 

Skylight Radio 
Network/Satellite 
OM: Bruce Hanson 
PD: Neil Stavem 
APD: Paul Perrault 
MD: Dan Wynia 

KCFB/St. Cloud, MN 
PD: Jim Park 
MD:Chuck Neuberger 

KYCC/Stockton, CAR 
PD: Scott Mearns 
MD: Marina Tahod 

WOLW/Traverse City, MI 
PD /MD: Patrick Greene 

KFLT/Tucson, AZ 
OM: Joe Hill 
PD: Dawn Bumstead 
APD: Adam Biddell 
MD: Bill Ronning 

WAFR/Tupelo, MS 
OM: Marvin Sanders 
PD: Rick Robertson 
APD: Steve Sharbutt 
MD: Jim Stanley 

WGNV/Wausau, WI 
MD: Todd Christopher 
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CHRISTIAN 

CHRISTIAN REPORTERS 
CHRISTIAN CHR 

KGNZ/Abilene, TX 

KLYT /Albuquerque, NM 
PD: Matt Gentry 
MD: Joey 3elville 

WCVK /Bowling Green, KY 
OM: Ken Burns 
PD: Dale MECubbins 

MD: Whitley Yule 

WVOF /Bridgeport, CT 
PD/MD: Bob Felberg 

WCWP/Brookville, NY 
PD: Peter Bellcttl 
MD: Reena Temburni 

WUFM /Columbus, OH' 
OM: Michael Bucking am 
PD /MD: Nikki Cantu 
APD: Laine Moneyhon 

KBNJ /Corpus Christi, TX 
Po- Aron Daniels 

KVRK /Dallas, TX 
FD: flu Is Goodwin 
MD: Drue Mitchell 

W5NUFlint, MI 
MD: Brian Goodman 

WORQ /Green Bay, WI. 
OM /PD: Jim Raider 

WBFJ /Greensboro, NC 

PD /MD: Wally Decker 

APD: Darren Stevens 

WJTULancaster, PA' 
PD: John Shirk 

MD: Phil Smith 

KIBZ/Uncoln, NE 
PD: Ron Drury 

WDMUMarion, IL 
MD: Tom Schroece 

WMKUMiami, FL 
PD: Rob Robbins 
MD: Kelly Downirg 

WJLZ/Norfolk, VA' 
OM!PD: JP Morgan 
APO: Anne Verebely 

WITR /Rochester, NY 
PD/MD: Somme Palermo 
APD: Craig "Zippy' Blake 

WPRJ /Saginaw, MI 
OM: Gary Bugh 
PD/MD: Aaron D ter 

WJIS/Sarasota, FL 
MD: M chelle Telbne 

Effect Radio Network/Satellite 
PD /MD: Brian Harman 

APD: Amanda Harman 

Firecape /Satellite 
PD /MD: Joe Hayes 

Positive Rock Show/Satellite 
PD/MD: Josh Booth 

Red Letter Rock 20/Satellite 
PD: Cody Christopher 
MD: Reid Johnson 

Sirius Revolution/Satellite 
OM: Scott Lindy 
PO: Joey Black 

The Sound Of Light /Satellite 
PD /MD: Bll Moore 

Whip of Cords /Satellite 
DM /PD: Matt Rhodes 

KCLC/St. Louis, MO 
MD: Dave Merke 

WBVM/Tampa, FL 
PD: Johnny Vincent 
MD: Olivia Pali 

WYSZ/Toledo, OH 
PD /MD: Jeff Howe 
APD: Craig Magrum 

MARCH 2, 2007 

KCXR /Tulsa, OK 
OM: Bob Thornton 
PD: Scott Herrcld 

WCLQ/Wausau, WI 
PD /MD: Matt Deane 

CHRISTIAN ROCK 

KGNZ / /Abilene, TX 

KLYT /Albuquerque, NM 
00: Matt Gentry 
MD: Joey Belsille 

WCVK /Bowling Green, KY 
DM: <en Burns 
PD: Dale McCuhhins 
MC: Whitney Yule 

WVOF/Bridgeport, CT 
PD/MD: Bob Felberg 

WCWP/Brookville, NY 
PD: Peter Bellotti 
MD: Reena Temburni 

WUFM /Columbus, OH' 
OM: Michael Buckingham 
PD /MD: Nikki Cantu 

APD: Laine Moneyhon 

KBNJ /Corpus Christi, TX 
PD: Arron Dane s 

KVRK /Dallas, TX 
PD: Chris Goodwin 
MD: Drue Mitchell 

WSNL/Flint, MI 
MO: Brian Goodman 

WORQ /Green Bay, WI' 
OM/PD: Jim Raider 

WBFJ/Greensboro, NC 

PC/MD: Wally Decker 

APO: Darren Stevens 

WJTULancaster, PA' 
PD: John Shirk 

MD: Phil Smdh 

KIBZ/Lincoln, NE 
PD: Ron Druy 

WDMUMarion, IL 
MO: Tom Schroeder 

WMKUMiami, FL 
PD: Rob Robbins 

MD: Kelly Downing 

WJLZ/Norfolk, VA' 
OM /PC: JP Morgan 
APD: Anne Verebely 

WITR/Rochester, NY 
PD/MD: Somme Palermo 

APD: C aig "Zippy" Blake 

WPRJ /Saginaw, MI 
OM: Gary Bugh 

PD /MC: Aaron Dicer 

WJIS/Sarasota, FL 
MD: Michelle Tellone 

Effect Radio Network /Satellite 
PD/MD: Brian Harman 
APD: Amanda Harman 

Firescape/Satellite 
PD/MD: Joe Hayes 

Positive Rock Show /Satellite 
PD/MD: Josh Goon 

Red Letter Rack 20 /Satellite 
PD: Cody Christopher 
MD: Reid Johnson 

Sirius Revolution /Satellite 
OM: Scott Lindy 
PD: Joey Black 

The Sound Of Light /Satellite 
D,MD: Bill Moore 

Whip of Cords/Satellite 
OM /PD: Matt Rhodes 

KCLC/St. Louis, MO 
MD: Dave Merke' 

1VBVM/Tampa, FL' 
PD: Johnny Vince,t 
MD: Ohm Paff 

WYSZ/Toledo, OH 
PD /MD: Jeff Howe 

APD: Crag Magrun 

KCXR/Tulsa, OK 
OM: Bob Thornton 
PO: Scott Herolc 

WCLQ/Wausau, WI 
PD/MD: Matt Deane 

INSPO 

WMIT /Asheville, NC 

PD: Tom Greene 

MD: Matt Stockman 

WMBI /Chicago, 1L' 

OM: John Hayden 

PD: Co tin Lambert 
MD: Steve Hiller 

KCBI/Dallas,TX' 
Al Mike -iron 
MO Lisa Bamford 

WCDR /Dayton, OH 
OM: Keith Hamer 

PD /MD: Eric Johnson 

WCIK /Elmira, NY 
PD: John Owens 
MD:3ruce Barrows 

WNFR/Flint, MI 
PD: Brian Smith 
M0: Ellyn Davey 

KNLB/Phoenix, AZ 
PD: Faran Eckelbarger 

KLYV /Ponca City, OK 
PD /MD: Tony Weir 

APD: Jeremy Louis 

WGSURockford, IL 

CM: Ron Tietsort 
PO: Corey Neese 

MO: CTarmet Jacobs 

WUGN/Saginaw, MI' 
PD/MD: Peter Brooks 

KCRN/San Angelo, TX 
P0/MD: Mark Mohr 
APD: Steve Hayes 

WSMR /Sarasota, FL 
OM: Douglas Poll 

PC: Dave Ryerson 

MD:Paul Perrault 

Skylight Radio Network/Satellite 
OM: Bruce Hanson 
PD: Neil Stavem 
APO: Paul Perrault 
MD: Dan Wynia 

KCFB/St. Cloud, MN 
PD: Jim Park 

MD:Chuck Heuberger 

KYCC/Stockton, CA' 
PD: Scott Mearns 
MD: Marina Tahod 

WOLW/Traverse City, MI 
PD /MD: Patrick Greene 

KFLT/Tucson, AZ 
OM: Joe Hill 
PD: Dawn Bumstead 
APD: Adam Biddell 
MD: Bill Ronning 

WAFR/Tupelo, MS 
OM: Marvin Sanders 
PD: Rick Robertson 
APD: Steve Sharbutt 
MD: Jim Stanley 

WM/Wausau, WI 
MD: Todd Christopher 

Monito'ed Reporters 

BIG DADDY WEAVE OPENS 

AT NO. 25 ON CHRISTIAN AC 

INDICATOR WITH "EVERY TIME I 

BREATHE" 

D TITLE 
CHRISTIAN AC INDICATOR 

PLAYS 
5 35 :.n- :ST IMPRINT / PROMOTION LABEL TW OF. 

1 19 DOES ANYBODY HEAR HER CASTING CROWNS 

2 22 HOLD FAST MEEK VME 

4 16 AWAKEN NATALIE CRUET 

7 8 EVERLAST NG GOD UNEOLNBNEWSTER 

5 18 GIVE IT ALL AWAYAARDNSNUST 

6 16 BIG ENOUGH AVIESHA wows 

3 22 WHAT IT MEANS JEREMY CAMP 

9 4 WALKING HER HOME MARK SCHULTZ 

90 4 HOW CAN I KEEP FROM SINGING CHRIS TOMLIN 

13 9 MADE TO LOVE TnVMAC 

8 24 YOU ALONE ECNONGwraaS 

14 5 UNDO PUSH Or COOLS 

11 23 I WILL UFT MV EYES 3E80 NORMAN 

15 13 LITTLE ISMUCIIDOWNHERE 

12 23 ENOUGH RIOWGIRI 

18 3 SUNRISE a e : :_1 vnRnEOn 

BEACH STREET,AEUNIOW&G 

plc 762 -88 

CURB 692 07 

INTEGRm 682 +81 

BRASH 669 -9 

GonEE 626 +22 

IKertoOtHBNAI 616 435 

IYOROiURB 554 .39 

5o15TEPSIWUMow'roac 547 +38 

FOREFRONT/DA CMC 504 +22 

21 3 WHAT COLLO BE BE TT ER [THE DAYS AHEAD) BMILES 

Irlo 494 -26 

AADAS 486 +33 

ESSENTIAL/RG 460 -45 

CENTRDrV 459 .22 

EERVENTrvNRD.CIpB 437 -66 

SPARRO'w.ÆMQMG 424 .67 

ISO 400 +85 

5 BYIRSWOUYDS ...' vor nyarrternrHALL. STEVEN CWÓOYPWNBRWIUnTRELL REJAONwc 400 .48 

17 ALL WHO ARE THIRSTYo. JTLESS RECn001116 NAIL 370 -18 

WISH YOU WERE HERE MARK HARRIS 

GIVE ME AMAZING GRACE JACKSON WATERS 

SHINE MATT REDMAN 

SOMETHING BEAUTIFUL HEW5BOYS 

THE BLESSING JOHN wALLER 

EVERY TINE I BREATHE RG BAOW WEAVE 

SHINE ON NEEDTOBREATHE 

26 15 I BELIEVE 3JIL1NG429 

28 18 DRIFTER EECEMB_RAOO 

29 2 BEUFTED HIGHMIGUEL W. PATH 

DON'T GIVE UP SANCnUSREAL NEW 

TroyResearch 

TITLE 
an-6T 

ISO 350 .12 

WORDEURB 341 +38 

SI%sTEP55pARROwIEMICML 315 .37 

Nmop 302 .65 

BEACHSTREETmDaaauNL 298 .7 

FERVENTwYOND-CURB 296 4I2 

SwRRCw/EMI[MC 257 -56 

wCRD{DRB 246 +2 

SLANTED/SPRINGNU 2n -6 

REUN10N/qL 216 0 

SpARpOW/EMICMC 209 +39 

CHRISTIAN AC 
MUSIC RESEARCH 

W W W W 
IMPRINT/ PROMO-ION LAeEL FAMYa 25.54 25.34 3544 45-54 

PRAISE YOU IN THIS STORM::ASTNELR_ :.'.s BEACH STREET/REUNION/KG 98% 4.30 4.29 4.26 4.36 

MY SAVIOR MY GOD AARON SHAT 

'BILL UFT MY EYES BEac!ORMAN 

EVERLASTING GOO LINCOLN BREWSTER 

YOU ALONE ECHOING ANGELS 

ENOUGH BARLOw(RL 

ALL WHO ARE THIRSTY KL russ 

MOUNTAIN OF GOD TaIRo one 

MADE TO LOVE TonuAc 

Y01ß NAME PIILPS.cMIG: DEAN 

DBFS ANYBODY HEAR HER CAST)GC OWNS 

HOLD FAST MERE- VW 

MAOS TO WORSHIP EHRi5 MAW 

WHAT IT MEANS JEREMY :AA, 

LET IT RISE BIG Doon WEAVE 

WIEN YOU WERE HERE MA le HARRIS 

UNDO 5555 Of FOOLS 

WALKING HER HOME MARK SCHULTZ 

OLR GOD REIGNS BRANDON HEATH 

SHINE SALVADOR 

BRASH 97% 4.29 427 428. 4.31 

ESSENTMUPIL 94% 4.13 3.99 4.12 4.30 

VERTCAUINTECRITY 93% 4.08 4.01 4.08 4.16 

UNO 83% 4.05 3.98 4.04 4.14 

FFRVDEBwoRDtuRB 90% 4.03 4.17 4.06 3.85 

BECnOOTHBhAL 96% 4.00 3.98 4.03 4.01 

ESSENTAUPIG 94% 4.00 3.94 4.08 3.99 

rOREFTONT/EM.CIaC 88% 4.00 4.02 4.05 3.93 

NO 96% 4.00 3.93 4.05 4.01 

BEKHSTMETREUNON/RG 86% 3.98 4.00 3.98 3.96 

No 53% 3.98 3.89 4.07 198 

saLSTEpslswRROW/EMCMG 98% 196 190 3.98 4.0C 

BECn00TH6NAIL 86% 3.92 3.82 3.98 3.96 

FERnEmnvoRO:uRB 83% 3.88 3.80 4.01 3.84 

INC 77% 3.88 3.78 3.94 3.9C 

LISAS 93% 3.87 3.90 3.87 3.85 

wW8-,uRB 78% 3.85 3.77 190 3.8E 

REUNION/KG 96% 3.84 3.80 186 3.87 

wORDLURB 72% 3.84 178 3.89 3.83 

Total Sample size is 267E. These are average scores for music in the Contemporary Christian AC format, base. 
on data from surveys con lotted throughout the US, using TroyResearch Online Music Tracking. Online panelist . 

sore each song on a 1 -5 scale where 1 strongly dislike and 5 strongly like. TroyResearch is a registered trade 
mark of RadiaResearch.Corn. To inquire about Online Music Tracking with TroyResearch, call Jonathan Little at 
740 -549 -97CO3 K61 or email jlittle@troyresearch.com. 
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Krinik, O'Brian share eye- opening experiences 
from one -day job swap 

Pardon The Interruption 
R.J. Curtis 
RCurtis@eadioandRecords.com 

ou're an avid reader of this column and eagerly await the 
yarrival of R &R each week, running to the mailman like a dog 
greeting its master. So I probably don't need to remind you 
of the groundbreaking experiment we undertook with Mike 
O'Brian, PD at Clear Channel's KUSS /San Diego, and Mike 
Krinik, West Coast promotional rep for Capitol Nashville. 
What's that you say ?You're new to the ever -growing network 

of country column partisans? Fine, we'll quickly reset. 

We asked O'Brian and Krinik, also known 
affectionately as Mike and Mike, to swap jobs for 
a day. Krinik would be the PD at KUSS, O'Brian 
the Capitol Records rep. They exchanged "to 
do" lists and promised to take on each other's 
roles in the most earnest way possible.We prom- 
ised to follow up after the fact and report our 
findings, hoping that in the future, radio and 
record professionals will better understand one 
another's challenging realities. 

After talking with Mike and Mike and hear- 
ing their experiences, two phrases immediately 
came to mind: "Pardon the interruption," and "Is 

this thing on ?" 

Flash back to two weeks ago, when we orig- 
inally spoke to the guys. O'Brian predicted, quite 
accurately as it turns out, "1 imagine there's a lot 
of people -chasing that goes on and that will 
drive me crazy." 

After this exercise, consider O'Brian certifiably 

mad, as he explains, "The thing that is most frus- 

trating is that the odds of getting someone on the 

phone the first try are zero to none." O'Brian 
inevitably left voicemail messages. but was faced 

with the dilemma of whether to run down a laun- 
dry list of artists, songs and priorities, which could 

take several minutes. He left a dozen messages, but 
says, "The only people I heard back from were [CBS 

Radio KMLE /Phoenix PD] Jay McCarthy and 

[KMLE MD] Dave Collins, and they were looking 

for a Keith Urban acoustic show for 20 listeners." 

Meanwhile, across the hall at the KUSS facil- 
ity where both men worked for the day, PD for - 
a-day Krinik sat in O'Brian's office. Remember, 
he's just two years out of radio, so part of the day 

was déjà vu for him. 
Nonetheless, he was taken aback by the constant 

interruptions throughout the day. "When we were 

doing an aircheck with a part-timer, it was inter- 
ruption after interruption ?' says Krinik, who as a 

PD had an open -door policy, which he says can be 

a mixed blessing. He cites an example of the 
woman who came in with a problem on her com- 
puter."That's why I think PDs always get interrupt- 

Communications Breakdown 
Capitol Records Nashville VP of promotion 

Jimmy Harnen was caught in the middle of 

R &R's one -day job swap. Not only did he lose 

regional rep Mike Krinik for a day, he also was 

forced to break in a temporary replacement: 

KUSS/San Diego PD Mike O'Brian. "First of all I 

couldn't find him," Harnen says, chuckling. "I got 

his voicemail early in the morning." 

Connecting was a common problem for all 

parties involved in the exercise. Harnen couldn't 

reach O'Brian, and O'Brian couldn't reach any- 

one on first try. In fact, of all the ambitious items 

on the "to do" list assigned to O'Brian by Krinik, 

precious few were accomplished due to commu- 

nication problems. Adding insult to injury, 

Harnen quips, "Can you believe we couldn't even 

get KUSS to convert Trace [Adkins] tre week we 

were going for No.1? He said the PD wouldn't 

return his calls." 

On a serious note, Harnen says that "Mike had 

a difficult time reaching people and he found that 

frustrating. But you'll never get in trouble for not 

getting the add. You will get in trouble for not 

knowing why you didn't get the add." -RJC 

24/7 NEWS ONLINE @ www.RadioandRecords.com 

'Let me tell 
you how my 
world was 
rocked wide 
open. 
By 9 a.m., 
I'd already 
heard from 
Capitol VP of 
promotion 
Jimmy 
Harnen 
three times.' 

-Mike O'Brian 

'I still think 
returning 
calls within 
24 -48 hours 
is a priority. 
That's not 
unreasonable 
and !lust 
good 
business.' 

-Mike Krinik 

ed, because half the time people don't do things on 
their own. They come to the PD with it." 

Since moving to a record label, Krinik has 

worked from his home and often on the road, 
two venues that are definitely a change from the 
office environment. Getting back into that 
world gave Krinik perspective on the nature of 
disruptions in the workday. 

"When you're at home working, the interrup- 
tions are someone calling you back or the UPS per- 
son," Krinik says. "That has to do with you being 
on a team versus running a team. Mike O'Brian is 

running a team, and everyone is looking to him, 
including the girl with a computer problem." 

If we had to score which of the Mikes was most 
out of his element, it would definitely be O'Brian, 
and in a salute to his work ethic, he tried his best 
to tackle the daunting responsibilities laid out for 
him by Krinik and the Capitol promotion team. 

It was an eye- opening experience for O'Brian, 
who says, "Let me tell you how my world was 

rocked wide open. By 9 a.m., I'd already heard 

from [Capitol VP of promotion] Jimmy Harnen 
three times." He adds that's a huge difference from 

his day -to-day accountability at KUSS, where he 
doesn't have constant contact with either his GM 
or his regional VP of programming. 

"If I need them, they're here, but I don't hear 
from them three to four times a day." Even 
though this was a one -shot deal, with no real 

expectations from his temporary bosses, 

O'Brian felt the pressure from Harnen and 
nationalVP Steve Hodges. "I thought,'Damn, I 

better get somebody on the phone because 
Jimmy wants to know about só-and-so because 
if I don't, then I look like an idiot: " 

After one day back in the realm of radio, we 
wondered if Krinik had a better understanding of 
why PDs, who seem overwhelmed and overin- 
terrupted, have a tough time returning calls. 

Krinik points out that many day -to -day activities 
require undivided attention, but adds, "l still think 
returning calls within 24-48 hours is a priority. 
That's not unreasonable and just good business." 

Mike and Mike both observed how difficult 
it was to do anything creative. O'Brian says this 
was pretty much off the radar because "you're 
spending so much time caught up in details and 
the daily maintenance of the job." 

Krinik's temporary radio stint reminded him of 
days when a 15- minute meeting turned into 
one hour because "a PD's life takes on a differ- 
ent role during the day." Krinik says that's the 
nature of the job. "Unless you've actually done 
that, it's hard for a record person to understand 
there's just a million things going on with a Pl." 

After a day or two to soak in their one -day 
paradigm shift and possibly have a stiff drink to 
get over the shell shock, would Mike and Mike 
ever consider making this career change perma- 
nent? "I can't see myself doing it, no :' O'Brian 
says. "It would have to be the right circumstance, 
but it would be a leap for me, honestly. I think 
there are a lot of other things I'd rather do." 

Krinik was careful to express how much he 

enjoys the record business. "It's an incredible, 
cool job and it's another facet of our industry." 
But, he adds, "Radio is in my blood. Do I miss 

it? Absolutely." RNP 

MARCH 2, 2007 
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COUNTRY 

RASCAL FLATTS 
TAKES THE MOST 

INCREASED AUDIENCE WITH 

"STAND;" UP 2.5 MILLION 
IMPRESSIONS (13 -12). 

By 

1 
Nielsen 
Broadcast Data 
Systems 

2 

3 

4 

o 
6 

o 
o 

9 

'0 

3 25 

2 24 

4 15 

1 22 

6 11 

5 23 

9 

10 

9 

:: NIELSEN BIDS T:) HITPREDICTOR AUDIENCE 
TITLE CERTIFICATIONS STATUS (IN MILLIONS) 
ARTIST IMPRINT / PROMOTION LABEL TW /- 
LADIES LOVE COUNTRY BOYSNO. 1 (1 WK) Q 
TRACE ADKINS CAPITOL NASHVILLE 

WATCHING YOU :iQ 
ROONEY ATKINS CURB 

STUPID BOY 

KEITH URSAN CAROM. NASHVILLE 

RJUST COMES NATURAL IiQ 
GEOM.! St RAI, MCA NASHVILLE 

BEER M MEXICO 

KENNY CHESNEY BNA 

ALYSSALIES 
JASON MICHAEL CARROLL ARISTA NASHVILLE 

LAST OOLLAR(ELY AWAY) 
TIM MCGRAW CURB 

V. 
WASTED 

7 16 

8 30 

12 9 

12 13 8 

o 
® 
o 
o 

8 30 

18 4 

14 28 

15 15 

16 17 

17 19 

19 15 

20 10 

21 21 

22 24 

23 16 

3 11 

24 18 

26 26 

27 21 

28 20 

31 5 

29 20 

CARRIE UNDERW000 ARISTA/ARISTA NASHVILLE 

ANYWAY 
MARTINA MCBRIDE RCA 

LITTLE BITOFUFE 
CRAIG MORCAN BROKEN BOW 

SETTUN' 
SUGARLANO MERCURY 

STAND MOST INCREASED AUDIENCE Q 
RASCAL FLATTS LYRIC MEET 

I'LL WAIT FOR YOU Q 
10E NICHOL S UNIVERSAL SOUTH 

HIGH MAINTENANCE WOMAN 

TOBY KEITH SNOW DOG NASHVILLE 

YOU'LL ALWAYS BE MV BABY 

LONG TRIP ALONE 

HILLBILLY DELUXE 

BROOKS, IIL.. 
A FFELIN' LIKE THAT 
GARY ALLAN 

UPS OF AN ANGEL 
JACK INCRAM 

A WOMAN'S LOVE 
ALAN JACKSON 

00000RECTIONS 
BILLY CURRINGTON 

'FORE SHE WAS MAMA 

(LAY WALKER 

NE AND GOD 
JOSH TURNER 

MOMENTS 
E ME RSON DRIVE 

RCA 

CAPITOL NASHVILLE 

ARISTA NASHVILLE 

MCA NASHVILLE 
13/.41 -0.385 2130 18 

PLAYS 
1W RANK 

32.818 .0.353 4419 1 

31.822 4712 4163 2 

28.590 -0298 3764 4 

28.000 -6.402 3804 3 

27.970 .1.728 3576 7 

25.787 .1.203 3721 5 

2S604 .1/.35 3285 9 

25312 .2.301 3175 10 

25.220 -0.741 3528 8 

23549 -0.915 3586 6 

20.823 .1.099 2818 12 

20.347 .2517 2701 13 

20.294 -0.174 3072 11 

16.293 .2.504 2326 16 

15.668 .0.366 2764 14 

15.229 .0.948 2327 15 

14.778 .0.558 2239 17 

BIG MACHINE 
12.547 .0.370 

ARISTA NASHVILLE 
12308 .1.112 

MERLU* 
11346 1450 

ASYLUM -CURB 

MCA NASHVILLE 

MIDAS/NEW REVOLUTION 

RONTMAKE NE Q 
BLAKE SHELTON WARNER BROSJWRN 

FINO OUT WHO YOUR FRIENDS ARE Q 
TRACY LAWRENCE ROCKY COMFORT/COS 

STARTIN' WITH ME Q 
JAKF OWEN RCA 

I KEEP COMING BACK 

JOSHCRA(IN INK STREET 

LUCKY MAN 

MONTGOMERY GENTRY COLUMBIA 

DIXIE LULLABY 
PAT GREEN RNA 

TITLE 
ARTIST / LABEL AUD / GAIN 

SEPARATE 
WAYS 0.343/0.131 
Rick Trevino 
(WARNER HROS./WRN) 

TOTAL STATIONS: Ti 

I LOVE WOMEN (MY MOMMA 
CAN'T STAND) 0.341/0.048 
Jerrod Nieman 
(CATEGORY S) 

TOTAL STATIONS: 14 

NEW AND ACTIVE 
TITLE 
ARTIST / LABEL AUD / GAIN 

A WOMAN 
KNOWS 0.309/0.108 
John Anderson 
(RAVBAWAVARNER BROS./WRN) 

TOTAL STATIONS: 16 

YOU'RE GONNA LOVE 
ME 0.200/0.198 
Chris Young 
(RCA) 

TOTAL STATIONS: 15 

1878 20 

1978 19 

1833 21 

10.219 .1.151 15% 22 

8.934 +0.249 1572 23 

8706 .1.634 1415 24 

8.694 +0.902 1375 25 

6.829 0.875 1020 26 

6.191 .0.670 1019 27 

6.131 +0.790 949 28 

5.546 1467 859 29 

5462 .0.426 848 30 

TITLE 
ARTIST / LABEL AUD / GAIN 

BUILT TO 
LAST 0.189/0.004 
Heartland 
(LOFTON CREEK) 

TOTAL STATIONS: 8 

LAST GOOD 
TIME 
Flynnville Train 
(SHOW DOG NASHVILLE) 

TOTAL STATIONS: 

0.179/0.057 

14 

TITLE 
%a ARTIST 

NIELSEN BIOS Q HITPREDICTOR 
CERTIFICATIONS STATUS 

IMPRINT / PROMOTION LABEL 

17 
ONT THAT EVERYTHING 

30 
DANIELLE PECK 

32 33 3 

33 32 4 

LOST IN THIS MOMENT 
BIG 6 RICH 

JOHNNY CASH BREAKER 
JASON ALDEAN 

35 7 
A DIFFERENT WORLD BREAKER 
BULKY COVINGTON 

COME TO BED 

GRETCHEN WILSON 

AUDIENCE 
(IN MILLIONS) PLAYS 
TW c/. TW ROM 

BIG MACHINE 
4.821 .0.197 

4.612 .0.926 

4.482 .0.685 

MOST ADDED 
WANNER BROS./VAIN 

34 16 

36 39 6 CUYSRE UKE ME 
E CHURCH 

e 
e 
39 

37 10 
ISN'T SHE 

CAROLINA RAIN 

38 13 CONE ON RAIN 

E RE AK ER 

BROKEN BOW 

Q 
LYRE STREET 

COLUMBIA 

CAPITOL NA4MLE 

EQUITY 

STEVE HOLY CURB 

36 11 
MISSING YOU 2007 
ALISON KRAUSS AND lOIN WAITE 

40 40 6 IGOT MORE EREAKER 

e 
e 
e 
e 
e 
46 

e 
48 

m 

e 
52 

e 
e 
e 

57 

58 

59 

COLE DEGGS AND THE LONESOME 

41 3 
TEARDROPS ON NY GUITAR 
TAYLOR SWIFT 

43 4 (WONDER 
KELLIE PEELER 

8 HOUSE LIKE TNAT 42 

ROUNDER 

COLUMBIA 

BIG MACHINE 

BRA 

DONOVAN CHAPMAN CATEGORYS 

48 4 TNATKIND0FDAY 
SARAH BOUTON LYRIC STREET 

45 8 SPOKEN LIKEAMAN 
BLAINE LARSEN DANTSLAYER/BNA 

5 SAY YES 44 
DUSTY DRAKE BIC MACHINE 

47 6 TAKE IT ALL OUT ONME 

MARK WILLS FRUITY 

46 6 WERTIDIDEASTNIGHT 
CATHERINE BRITT RCA 

50 5 
AOLMYFRIENDSSAY 
LUNE BRYAN CAPITOL NASHVILLE 

53 2 ALITTLEMOREYOU 
LITTLE BIG TOWN 

SI 3 
NOTHIIGTOPROVE 
LONESTAR 

49 16 
MORE 
RO(KIE LYNNE 

54 8 I GET TO 

56 3 

58 3 

RE-ENTRY 

52 10 

55 5 

NEW 

el 57 2 

BLUE (OINT V 

ONE MORE GOODBYE 

NE BELIEVED 

AARON TIPPIN 

OUR COUNTRY 

JOHN MELLENCAMP UNIVERSAL REPUBI ICNNIVERSAL SOUTH 

MISSING MISSOURI 
SARAEVANS RCA 

BOIISNELSTOMP 
BOMSHEL CURB 

CALLING ME NOT SHOT DEBUT 
KEW/ ROGERS FEATURING DON HENLEY CAPITOL NASHVILLE 

FLAT ON THE FLOOR 

CATRINA ELAM UNIVERSAL SOUTH 

EQUITY 

Q 
BIBA 

UNIVERSAL SOUTH 

ASYLUM URB 

MERCURY 

NIPPIT /RUST 

7% 31 

529 37 

681 32 

3.887 .1.191 670 33 

1741 .0.531 590 35 

3.289 .1.034 537 36 

2.697 .8191 483 38 

2.636 .0329 611 34 

2.545 -0.117 359 40 

2.092 .0.348 473 39 

1.826 .0.313 330 42 

1.703 0.353 307 43 

1.574 0.187 338 41 

1480 0.611 262 48 

MOST 
CREASE 

AUDIENCE 
ON HLL'ON'.] 

+2.517 
STA ND 

Setts 
Street) 

MCC 
eCE4,NCH 

+2.504 
HIGH 

MAINTENANCE 
WOMAN 

1.332 +0.196 276 46 

1.215 -0127 306 44 

1.019 0.109 2% 45 

0.955 -0.140 265 47 

0.902 .0285 169 49 

0J71 .0238 143 50 

0.650 +0.042 --125 51 

0.570 -0.191 

0436 0.017 

0422 +0.043 

0.404 .0.057 

0402 .0.137 

49 

104 53 

119 52 

102 54 

43 - 

0390 -0.096 41 - 

0.372 -0043 34 - 

+2.301 
WASTED 

Q 

0.360 +0.088 55 60 

0.344 -0.018 28 - 

Kenny Chesney 
(SNA) 

MALE .0 2R WCTK 202 
WEAR .0E0, MN ß147, 
KAL.0144 WBEE .0136 

!RR .DID, WKNX .0126 
W . .DN KATIA .0101 

Emerson Drive 
(Midas/New Revelation) 

WXTU ß245. KSCS.OZ4 
Wust. ßlM, NLn( ß4¡ 
KFRG.O.IT WREE ß1Oß 
Nl1PL ß0E6. MDR 
.o72 WWI) .DOM 

AKKT.0003 

LOST IN THUS 
MOMENT 26 
Big 6 Rich 
(WARNER BROSJWRN) 
CBOT. CRY, (FRG, KIIM, 
KMLE, KMPS, KRMD, KSKS, 
KSON KUSS, KY00, WBCT 
WBEE, WEBE, WIOV, Nell(. 
WKOE, WKLB, WOBE. WRNS, 
WSLC, WUSV, WXBM, 
WXBQ. WXTU. WZKX 

JOHNNY CASH 13 
Jason AMsan 
(BROKEN BOW) 
KRAID, CRON, KTOM, KUR, 
ICxKT, WAMZ. Weft WKCQ, 
WKOF, WSOC WXBM, 
WYPY, W2KX 

TEARDROPS ON MY 
GUITAR 10 
Taylor Swift 
(BIG MACHINE) 
KBEQ. KILT, KNOT, KYCA, 
WOKO, WOKQ, WSIX, WSOC, 
WXBM,WYPY 

LUCKY MAN 
Montgomery Gn1rl 
(COLUMBIA) 
KNIX. ETON, KUSS, WOAF, 
WES(- WKCQ. WKKO, MLR, 
WQYK. WSSL WUSN, WXTU 

12 I WONDER 8 
KNBePN4Nr 
(BINA) 
KFRG, KKNG KSO, (SON, 
KTOM. KLIZZ, WEH(- WSSL 

FOR WEEK ENDING FEBRUARY 25, 2007 

LEGEND: 
country 

legend to harts in sationsatPonicallya d <alt,ananann 
Data 24 hours a day, 7 days ry 24 country stations 

tights 
are re by Systems ys a week 

O 2007 Nielsen Busyness Akdia, Inc. All rights reserved. 

THAT KIND CF DAY 8 
Sarah Buxton 
DYR.0 STREET) 
KBEQ, KSON, WBCT. WGH. 
WICK, WMIL WOKQ. WSOC 

A LITT_E MORE 
YOU 
UNIe Big Town 
(EQUITY) 
KBEQ, CHU, (TOM. KTTS, 
WGKX. WWK. WKHX. 
WWNU 

atoe chart comprised o1100 reporters. 
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music scheduling 
reinvented 

How many FMs, AMs, Internet or HD stations do you schedule? GSelector will 
schedule all your stations, one after another, with one click of a button. Manage 
multiple stations faster with the optimized schedules of GSelector. 

Adm - www.gselector.com 3 T Lapyr4AI Xq7. RCS. Inc A RO,Or.d RCS, RCS SO.ndS.!fle,SCASSO and logos me moaner. eadeTa^.s..+d GSe(eb, n:'-I 
hwars a,w n -sc SCNa 4 ro ,von.W aro oMousns. of HOS. I n..GSoActe Mwtl.oass, 9oA4dwn Sm WLM aywln Is aLCmod by Us Per¢ 
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Advantage 
Multi- Station Scheduling #8 

'E 

bp boo 
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COUNTRY 

COUNTRY MONITORED REPORTERS 
WGNA /Albany, NV 
PD: Buzz Brindle 
MD: Boll Ea-ley 

KBQI /Albuquerque, NM 
DM: Bill May 
PD: Tim Jones 
APD /MD: _elf 

KRST /Albuquerque, NM 
DM /PD: Eddie Hake 
MD: Paul Bailey 

WCTO /Alkmtown, PA 
OM /P0: Shelly Easton 
APO /MO: Jerry Padden 

WKSF /Asheville, NC 
DM /PD: Jeff Davis 
APD /MD: Brian Hatfield 

WKHX /Atlanta, GA 
OM /PD: Mark Richards 
MD: Mike Macho 

WPUR /Adantic City, NJ 
PD: Joe Kelly 

WKXC /Augusta, GA 
PO: T Gentry 

KUZZ/Bakersfkld, CA 
PD: Evan Bidwell 
MD: Donna James 

WYPY /Baton Rouge. LA 
PD: Dave Dunaway 
APD 'MD: Jimmy Brooks 

WZKX /Biloxi, MS 
OM /PD: Bryan Rhodes 

WDXB /Birmingham, AL 
OM: Tom Hanrahan 
oD: Todd Berry 

WKLB /Boston, MA 
0M: Don Kelle 
PD: Mike B-ophep 
APD /MD: Ginny Rogers 

WYRK /Buffalo, NY 
PD: Wendy Lynn 

WOKO /Burlington, VT 
OM/PD: Steve Pelkey 
MD: Bill Sargent 

WNKT /Charleston, SC 
PD: Brian Driver 

WQBE/Charleston, WV 
OM: Jeff Whitehead 
PD: Ed Roberts 
MD: Bill Hagy 

WKKT /Charlotte, NC 
OM: Bruce Logan 
PD/kID John Roberts 

WSOUCharlotte, NC 
PD: D.1. Stat 
APD/MD Rick McCracken 

WUSY/Chatta000ga, TN 
PO: Kris Van Dyw 
MD: Bi I Poindexter 

WUSN/CNago, IL 
PO: Mike Peterson 
MD: Marci Braun 

WUBE /Cincinnati, OH 
OM /PD: Marty Thompson 
APD: Kathy 0 Connor 
MO: Duke Hamilton 

WGAR/Cleveland, OH 
MD: Chuck Collier 

WWNU /Columbia, SC 
MD: Ty er On The Rado 

WCOUColumbus, OH 
PO: John Crenshaw 
APD/MD: Dan E. Zuko 

KRYS/Corpus Christi, TX 
DM: Paula Newell 
PD: Frank Edwards 

KPLX /Dallas, TX 
PD /APO: Smokey Rivers 
MD: Cody Alan 

KSCS/Dallas, TX 
OM /P0: Tom Hunter 
APD /MD: Chris Huff 

KYGO /Denon, CO 
PD: Joel Burke 
MD: Garrett Dol 

KHKI/Des Moines, IA 
OM: Jack O'Brien 
PD/MD: Andy Elliott 

KJJY /Des Moines, IA 
OM: Jack O'Brien 
PD: Andy Elliott 
MD: Eddie Hatfield 

WYCD /Detroit, MI 
PO: Tim Roberts 
APD /MO: Ron Chatman 

KHEY /EI Paso, TX 
PD: Steve Gramzay 
MD: Marty Aust n 

WFBE/Flint, MI 
PD: Coyote Collins 
APD/MD: Dave Geronimc 

KSKSIFresno, CA 
PD: Stow P eche 
MD: Jody Jo Mize 

WCKT/Ft. Myers, FL 
PD: Mark Wilson 

WWGR/Ft. Myers, FL 
PO: Mark Phillips 
APO: Stew Hart 

WOGK/Gainesville, FL 
PD: Mr. Bob 
MD: By Red 

WBCT /Grand Rapids, MI 
ONUPD: Doug Montgomery 
APD /MD: Dave Taft 

WNCV /Green Bay, WI 
OM: Je f McCarthy 

WRNS/Greenville, NC 
PO Wayne Carlyle 
MD: Jeff Hacket: 

WESC/GreenvEle, SC 
PD Steve Geoff enes 
APD/MD: John Landrum 

WSSL/Greenville, SC 
PD Steve Geofferies 
APD /MD: Kim Layton 

WRBT /Harrisburg, PA 
PD Joe Kelly 
APD/MD: Newman 

WWYZ/Hartford, CT 
PD Pete Sa ant 

KILT /Houston, TX 
PD Jeff Garrison 
MD: Greg Frey 

KKBO/Houston TX 
OM /PD: Johnny Chiang 
MD: Christi Brooks 

WFMS/Indianapolis, IN 
PD: Bob Richards 
MD: J.D. Cannon 

WMSI /Jackson, MS 
OM: Stew Kelly 
PD: Rick Adams 
APD /MD: Kim Allen 

WGNE /Jacksonville, FL 
PD /MD Jeff Davis 

Wx Johnson City, TN 
PD/M : Bill Hagy 

KBEQMansas City, MO 
PD: Mike Kennedy 
MD: T.J. McEntire 

KFKF /Kansas City, MO 
OM /PD: Dale Carter 
APD /MD: Tony Stevens 

WDAF /Kansas City, MO 
OM: Thorn McGinty 
PD: Michael Cruise 
APD /MD: Jesse Garca 

W IVK/Knoxville, TN 
OM /PO. Mike Hammond 
MC: Colleen Addair 

KXKC /Lakyette, LA 
PD: Casey Carter 
APD/MD: Sean Riley 

WPCV/Lakeland, FL 
OM /PD Mike James 
APD /MD: Jeri Taylor 

W1OV /Lancaster, PA 
PD: R1 McKay 

KCVE/Las Yeses, NV 
PD /MD: R.W. Smrt 

KWNR /Las Vegas, NV 
PD: Brooks O'Brian 
MC: Jason Steiner 

WLXX /Lexington, KY 
OM: Robert Lindsey 
PD /M0: Marshall Stewart 

KSSN /Little Rock, AR 
PO; MO Chad Heritage 

WAMZ/Louisville, KY 
PD: Coyote Calhoun 
MD: Night Train Lane 

WWQM/Madison, WI 
PD: Mark Grantin 
MO: Mel McKenzie 

KTEX /McAllen, TX 
OM: Billy Santiago 
PD: JoJo Cerda 
APD: Frankie Dee 
MD: Patches 

WGKX /Memphis, TN 
PO: Lance Tidwell 
APD /MD: Trapper John 

WKIS/Miami, FL 
PD: Bob Barnett 
APO: Billy Brown 
MD: Darlene Evans 

WMIUMilwaukee, WI 
OM /PD: Kerry Wolfe 
APD: Scott Dolphin 
MD: Mitch Morgan 

KEEP /Minneapolis, MN 
OM /PO: Gregg Swedberg 
APD /MD: Travis Moon 

KTOM /Monterey, CA 
DM: Sant Diggedy 
APD: Jim Pearson 

WKDF /Nashville, TN 
DM: Dave Kelly 
P0: Bud Ford 
APD /MD: Justin Cole 

WSIX /Nashville, TN 
PD /MO: Keith Kaufman 

WSM/NashWlle, TN 
PD Buddy Van Anda e 
MD: Frank Seres 

WGH /Norfolk, VA 
OM /PD: Johl Shomby 
APD/MO: Mark McKay 

KKNG/Okkhoma City, OK 
OM /PD: Key n Christopher 
MD: Lynn Waggoner 

KTST /Oklahoma City, OK 
OM /PD: Tom Travis 

KXKT /Omaha, NE 
PD: Tom Goodwin 
MD: Craig Allen 

KHAY /Oxnard, CA 
PD: Jim Hayes 

WXBM /Pensacola, FL 
PD /MD: Lynn West 

WXTU/Philadelphk, PA 
OM /APO: Rcy Land 
PO: Bob McKay 

KMLE/Plroenix, AZ 
PD: Jay McCarthy 
APD /MD: Dave Collins 

KNIX /Phoenix. AZ 
PO: Ray Massie 
MD Gwen Foster 

WDSY /Pittsburgh, PA 
OM /P0: Keith Clark 
APD /MD: Stoney Richards 

WOGI /Pittsburgh, PA 
OM: Frank Bell 
PD: Mark Lrndow 

KUPUPortland, OR 
PD: John Paul 
APD /MD: Rick Taylor 

KWJJ /Portland, OR 
OM: Clark Ryan 
PD: Mike Moore 
APD /MD: Savannah Jones 

WOKQ/Portsmouth, NH 
OM: Mark Ereson 
PD: Mark Jennings 
MD: Dan Lunnie 

WCTK /Providence, RI 
PD: Stephen Guittari 
APD/MO: Sant Sievers 

WQDR/Rakigh, NC 
OM: Paul Michaels 
PD: Lisa Mckay 
APD: Mike'Maddawg' Bidde 

KFRG /Riverside, CA 
OM: Lee Douglas 
PD /MD: Don Jeffrey 

WSLC/Roanoke, VA 
P0: Brett Sharp 
MD: Robynn Jaymes 

WBEE /Rochester, NY 
PD: BBly Kidd 
MD: Weslea Nees 

KNCl/Sacramento, CA 
PD: Mark Evans 
APD: Greg Cole 

24/7 NEWS ONLINE @ www.RadioandRecords.com 

WKC /SagBo . MI 
OM/PD: Mike Skot 
APO Kevin Profift 
MD: John Richards 

KSOP/Salt Lake City, UT 
APD /MC: Debby -urpm 

KUBL/Salt Lake City, UT 
PD, Ed HIII 

MD: Pat Garrett 

KAJA/San Antonio, TX 
DM: Ledge King 
PD: Clayton Allen 
MD: Kactus Lou 

KSON/San Diego, CA 
PD: John Marks 
MD Wes Poe 

KUSS/San Diego, CA 
PD: Mike O'Brian 
MD: Cindy Spicer 

KRTY/San Jose, CA 
PO /MO: Julie Stevens 

WCTQ/Sarasota, FL 
OM: Ron Whrte 
PD: Sammy Cruise 
APD /M0: Heidi Decker 

KKWF/Seattle, WA 
P0: Scott Maralicl 
APD: Rob Walker 
MD:Valerie Hart 

KMPS/Seatt e, WA 
PO: Becky Brenne- 
ND: Tony Thomas 

KRMO/Shreveport, LA 
RD: Wes McShay 
APD/MD: James Anthony 

KDRK/Spokane, WA 
OM /PD: Lary Rolfe 
MD: Ryan Dokke 

KIXZ/Spokane, WA 
OM: Robert Harder 

D /AMD 
Paul "Coyote" 

Neumann 

KTTS/Springfield, MO 

APD/MD C .. - 

KSD /SU Louis, MO 
PD: Billy Greenwood 

WIUSt. Louis, MO 
PD: Greg Mozingo 
APD/MD: Danny Montana 

KATM/Stockton, CA 
OM: Richard Perry 
PD: Randy Black 
MD: Nikki Thomas 

WQYK/Tampa, FL 
OM /PD: Mike Culotta 
APD Beecher Martin 
MD: Jay Roberts 

WKKO/TRledo, OH 
PD /MD: Gary Shores 
aPO: Harvey Steele 

KIIM/Tucson, AZ 
OM: Herb Crave 
PD/MD: Buzz Jackson 

KV00/Tulsa, OK 
PD/MD: Ric Hampton 

WIRK/West Palm Beach, FL 
PD: Mitch Mahan 
MD: JR Jackson 

KFDI/Wkhita, KS 
DM /oO: Beverlee Bramlga i 

APO /MD Carol Hughes 

WGGY/WIlkes Barre. PA 
OM: Jim Rwrrgg 
PD: Doc Medek 
MD Carolyn Drosey 

WXCY/Wilmington, DE 
PD/MO: Dave Hovel 

WGTY/Ymk, PA 
PD: Brad Austin 
MD: Scott Donato 

WQXK /Youngstown, OH 
PD: Dave Steele 
APD: Doug James 
MD: Burton Lee 
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TIM MCGRAW PICKS UP A 
RECORD 19TH NO.1 SONG ON 

CANADA COUNTRY WITH "LAST 
DOLLAR (FLY AWAY)" 

POWERED BY 

Nielson 
Broadcast Data 
Systens 

o 

COUNTRY INDICATOR 
TITLE 
ARTIST IMPRINT / PF ()MOTION LABEL 

PLAYS 
TW I- 

TOTAL 
AUD. 

I 21 LADIES LOVE COUNTRY BOYS TRACE ADKINS :APITEKNASMVILLE 3856 -9 8842 

8 BEER IN MEXICO KENNYCNESEAY RNA 3540 .216 - 8.212 

5 12 STUPID BOY LEITH URBAN :AWOL NASHVILLE 3479 +7 8.079 

5 13 ANYWAY MARTINA MCBRIDE RU 3338 +47 7.585 

16 ALYSSA LIES JASON MIOaELCARROLL ARISTANASNS'LLE 3333 -8 7.373 

2 20 IT JUST COMES NATURAL GEORGE STRAIT MCA NASHVILLE 3150 -472 7.282 

7 24 UTTLE BIT 0F UPE cReIAIl BROKEN30W 3043 -36 6.779 

3 B LAST DOLLAR (FLY AWAY) nMMCWAw CURB 3039 166 7.391 

LI 8 WASTED [ARNE O10DMOaO ARrsrs,ARISTA NASHL'LLLE 2806 +220 6.718 

3 28 11.1. WAIT FOR YOU JOE NDOLS UNIVERSAL SOUTH 2785 +28 6.360 

2 13 saltier LIrARUMI MERCURY 2552 199 5.858 

ï 6 STAND RASCAL FUTIS Lye C STREET 2457 +209 5.645 

'9 4 HIGH MAINTENANCE WOMAN rosy KEITH SE Ow DOG NASHVILLE 2302 +360 4.963 

4 14 HILLBILLY DELUXE BR0DKS &DUNK ARISTA NASHVILLE 2236 +10 5.059 

5 12 LONG TRIP ALONE DIMS BENTLEY CAPITOL NASHVILLE 2185 +107 5.005 

8 15 6000 DIRECTIONS BILLY CURRINGTON MERCURY 2106 +161 4.816 

7 14 A FEELIN' LIKE THAT GAIN ALLAN MCA NASHVILLE 2055 +84 4.589 

21 8 A WOMAN'S LOVE ALAN JACKSON ARISTA NASHVILLE 1936 .135 4.457 

S 10 UPS OF AN ANGEL K 'NGRAM BIG MACHINE 1918 +90 4.445 

_2 15 'FORE SHE WAS MAMA CLAY 4Am:A ASYLUM -CURB 1789 +183 4.117 

11 ME AND GOD :05- TuRNER MCA NASHVILLE 1599 +162 3.583 

:1E 13 DON'T MAKE ME BLAKE SHELTON WARNER BROS.parr 1428 169 3.050 

8 MOMENTS EMERSON DINE MIDAS/NEW REVOLUTION 1397 +138 3.201 

e 3 LUCKY MAN r.1ONTGOMERY GENTRY COLUMBIA D77 +197 2.585 

37 6 FIND OUT WHO YOUR FRIENDS ARE TRACY LAWRENCE RO[KYOOMWRTXDSNASMVILLE 1143 +94 2.550 

10 I KEEP COMING BACK. ,a4CIN LYRK STREET 964 19 2.078 

X 9 STARTIN' WITH ME - RCA 778 +78 1.684 

51 4 A DIFFERENT WORLD LYRKSTREET 777 122 1.869 

IEZEPL-OST IN THIS MOMENT WARNER BROS.NIRN 739 +351 1.666 

34 17 I JUST CAME BACK FROM A WAR DARRYL RLEY 903KUSK 734 -691 1.611 

7 ISN'T THAT EVERYTHINGUANKLLE PECK BID MACHINE 704 +103 1.485 

+C 2 JOHNNY CASH JA50, ALOEAN BROKEN BOW 644 +254 1.531 

35 4 GUYS LIKE ME ERIC CHURCH [AWOL NASHVILLE 614 +67 1.285 

3_ 8 COME ON RAIN STEVE HOty CURB 586 +3 1.135 

X 6 DIXIE LULLABY PAT GREEN BNA 584 16 1.206 

-- 4 I GOT MORE COLE DEEDS E. THE LONESOME =ADA 486 +66 1.034 

2 SAY YES DUSTY°FAKE BK MACHINE 440 +45 1.092 

3E 5 COME TO BED GRETCHENw L50N COLUMBIA 429 +32 1.069 

iiiiiTEARDROPS ON MY GUITAR TAYUXE SWIFT BIC MACHINE 393 194 0.771 

NOTHING TO PROVE LONESTAR MA 379 +37 0.785 

3ó 

CANADA COUNTRY 
TITL 
ARTISE T IMPRINT! PROMOTION LABEL 

PLAYS 
TW- Y- 

3 7 LAST DOLLAR (FLY AWAY) TIM MCCRAw CURB/EMI 539 +24 

1 7 BEER IN MEXICO KENNY CHESNEV BNA/SONV EMC 51G -16 

6 6 WASTED CARRIE JNOERWODD ARS1uARISTA NASHVILLE/SONY RHO 50' .51 

2 13 STUPID BOY KEITH URBAN CAPITOL NASHVLLE/EMI 498 -30 

5 8 MOMENTS EMERSON DRIVE MONTAGE /MIDAS/UNIVERSAL 496 +24 

8 6 STAND RASCAL FLATIS LYRIC STREET /UNIVERSAL 446 +5 

4 18 WATCHING YOU RODNEY ATKINS CURB/EMI 442 +10 

11 5 THE WEIGHT AARON PRITCHETT DMA 44: +28 

4 15 ALYSSA LIES JASON MrCNAELCARROL ARISTA NASHVILLE/SONY BMG 434 -43 

7 17 'TRYING TO GET BACK TO YOU DOE WALKER OPEN ROAD/UNIVERSAL 39 -65 

I' 14 ANYWAY MARTINA MCBRIDE RCAKONY BMG 379 +15 

1? 12 LONG TRIP ALONE DERKSBENTLEr CAPTOR NASHVILLE/EMI 376 +6 

IC 19 IT JUST COMES NATURAL OORCESTRMT MCA NASHVILLEANIVERSAL 375 -52 

12 18 I'M NOT RUNNING ANYMORE JASON MCCOY MAPLEMUSK 372 -26 

1E 14 LADIES LOVE COUNTRY BOYS TRACE ADM CAPITOL NASHVILLE/EMI 364 .24 

15 5 SETTLIN' SIX,ARLAND MERKUR UN VEasz. 35' +12 

20 3 I WANT YOU TO LIVE GEORGECAHroN UNIVERSAL 353 .45 

1E 4 LOVE SWEET LOVE JC woo, KID OPENROAONN VERSAL 340 .21 

36 2 HIGH MAINTENANCE WOMAN TOBYKEOH iHOw DOGNASHVLLE/UN VERSAL 320 +134 

1; 11 LITTLE BIT OF LIFE CRAIG MDKAN BROTKEN BOW/SONY BMG 304 -15 

21 13 HILLBILLY DELUXE BROOKS &D.AIN ARISTANASHVILLEJSONY BMG 288 0 

24 11 BUILT TO LAST DAMIAN MARSHALL BUSY MUSIC 278 +3 

19 18 THE LONG WAY AROUND OIOIECHICKS DPENWIOE /CKXUMB.A/SONY BMG 275 -35 

28 7 A WOMAN'S LOVE ALAN JACKSON ARISTA NASHVILLE/SCNY RMG 268 +27 

22 15 FOR THE MUSIC CHRIS CurMINCs KOCH 268 -26 

2: 2 SHE'S EVERYTHING BRAD PAISLEY ARISTA NASHVILLE5[NY BMG 256 -40 

2' 8 DON'T SEND THE INVITATION (IF YOU DON'T WANNA PARTY) ADAM GREGORY MENSA/EMI 253 +7 

25 19 TIM MCGRAW -.. T BG MACTRNE/UN VERSA!. 24:. -26 

32 10 A FEELIN' LIKE THAT Lia, ALLAN RCA NASHVUEAmWERSAL 233 '27 

29 5 UPS OF AN ANGEL Ju :S INGRAM BG MACMNEA IrVERSLL 21 -14 

= 7R,AEY Erl)IN: FEBRUARY 25, 2007 MARCH 2, 2007 

www.americanradiohistory.com
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AC/HOT AC 

Natasha Bedingfield enters the record books with the oldest No.1 
in AC history. Bad or good? Some PDs are concerned, but most 
say... 

So What ?! 

Chuck Taylor 
CTaylor@RadioandRecords.com 

ew" and "next" aren't exactly AC radio catch words, but some- 
day the format will have to evolve past catapulting Natasha 

nBedingfield to No. 1 again and again. Last issue, the Epic 
artist's "Unwritten" returned to the chart summit for a record - 
breaking fifth time. Its 1 1 th week at the top comes in the 
song's 51st week, the latest in its chart life that a title has ever 

led at AC. While there are exceptions, most AC programmers hold to the 
stance that familiarity is the gold standard at the format -and that it takes a 

long time for a hit to instill passion in core listeners.Their response to the notion 
of moving forward: Back off? 

"If we're doing it right, our listeners know what 

to expect every time they turn our stations on. 

Consistency is the key," says Michael Waite,VP of 
operations for WJBR /Charleston, S.C. "There are 

many ways to stay contemporary in what we do 
on the air. Most of it is in the presentation, not 
necessarily in playing lots of new musk." 

Chuck Knight, director of programming 
operations for WSNY /Columbus, Ohio, main- 
tains that music testing proves that longevity is 

what leads to familiarity, which breeds populari- 
ty at AC: "Anyone doing research knows it takes 

four to five months to make currents familiar, 
seven to eight months for them to reach the 

acceptance phase and 111 to 12 months to deliv- 
er passion;' he says. "At age 45, music just isn't as 

important as it was %when see were 17 or 2(I.The 
long build is legitimate." 

Add Ken Payne, l'1) of WMGF /Orlando, to 

the tally of those agreeing that Bedingfield's 

enduring AC reign is no cause for concern: "The 
It thing I'm worried about in this format is 

burning out new music.The real question is what 

to do about high burn rates of established songs." 

One more: Larry Wheeler, MD and on -air tal- 

ent at WRVR /Memphis, maintains that Beding- 

tield's longevity "is a very good thing. That's the 

record 'Becky' wants to hear, and she'll go to the 

radio station where she can hear it. We need to 

Lind more of these no- brainer recorris -and be 

quicker to play therm in the daylight." 
John Malone,V P of programming for W RSA/ 

MARCH 2, 2007 

Huntsville, stresses that keeping an eye on the 

national charts is less important than serving the 

audience in a given market. "For some, slower 

works better, while others are successful being 

aggressive with new music. It depends on the sta- 

tion and the competitive situation." 

For its part, Epic certainly has no complaint. 
"It's a very positive achievement for Natasha 

Bedingfields career. Considering she is a new 

artist to this format, this kind of success out of the 

box can really lay the groundwork for future hits," 

says Mark Rizzo, the label's VP of adult top 40. 

"This run makes her instantly familiar to the audi- 

ence and a proven artist that the format can 

embrace again with her next record." 

Equally, Rizzo says there is little concern that 

the year -old song is going to scorch the act. "If a 

song works and tests with the audience, it will 
remain on top of the charts for many weeks," he 

says. "We are lucky that there is just about zero 

burn and the audience truly loves it. i think the 

tempo and the freshness of the song play perfect- 
ly to the core of adult radio, women 25- plus." 

Even so, not all programmers are enthused 

about an evengreen record locked at the top of 
the AC charts. WLTJ /Pittsburgh PD Chuck 
Stevens walks the line. On one hand, he says, "I'm 
not concerned about the 'C' word in adult con- 
temporary and neither is the audience.They want 

to hear popular hits" But, he adds, "We are fac- 

ing the challenge of becoming stale nmsically. .You 

don't want to give up familiarity. but it's easy to 

'lt takes 
four to five 
months to 
make 
currents 
familiar, 
seven to 
eight 
months to 
reach the 
acceptance 
phase and 
l0to12 
months to 
deliver 
passion.' 

-Chuck Knight 

'There is 
just about 
zero burn 
and the 
audience 
truly loves 
it. I think 
the tempo 
and the 
freshness of 
the song 
play 
perfectly to 
the core of 
adult radio, 
women 25- 
plus: 

-Mark Rizzo 

Bed ingfield 

become stale:' 

And there are programmers who believe listen- 

ers should be credited for wanting newer songs, 

sooner. Bob Bronson. operations director /PD of 
WZiD /Manchester, N.H., says, "Staying relevant 

to the 35 -44 female target remains the formats 
greatest challenge. and the tight to retain domi- 
nant status with this age group will define AC in 

the next five to 10 years. Now more than ever 

our audience is accepting of new music.The fun- 
nel for it is bigger with multiformat and multi- 
media exposure of currents. 

"AC has always been slow to add, but we might 
have to move faster these days to keep up with the 

speed of how new music is exposed to the audi- 
ence;" Bronson adds. Regarding Bedingtìeld's long 

tenure, he cautions, "It's not necessarily a good 

thing, bec use it shows a lack of strength with titles 

moving up the ranks. The chart should be fresh- 

er than that." 

Echoing the sentiment, Tony Coles, regional 

VP of programming /Northwest and OM /PD of 
KKC W / Portland, Ore.. says,"Marc Kaye, my for- 
mer GM in Seattle, used to say that a good AC 
station is like your favorite pair of jeans. 1 agree, 

but it doesn't paean that you don't wear a new 
shirt with those jeans every once in a while. We 

need to be safe enough to live up to expectations 

of fanmiliarit' but not so safe that sue become bor- 
ing. That's where the art of programming meets 

the science of programming." 
Michael Lowe, MD of WLRQ /Melbourne, 

Fla., suggests that AC programmers sniff out some 

new artists for the format. "With the exception 
of Celine Dion, Josh Groban and Michael 
Bublé, everyone considered an AC mainstay with 
a significant catalog of hits is over 50. We're the 

mongrel of formats -we borrow from everyone 

else. So without sounding too hip for the room, 
we need to find our next generation of adult 
radio stars without leaning too country, too rock, 
too urban or too soft." 

Hmm, perhaps Bedingfield is part of the 

answer after all. Returning to the more dominant 
view,Waite says. "Why rush listeners? Conduct a 

music test and look at what scores highest. It's not 
the new stuff. Familiarity is what this format is 

ll bout. Embrace it. don't abandon it." Rt 
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:nr. ..... AC 
"WAITING ON THE WORLD 

TO CHANGE" BY JOHN 
MAYER RETURNS TO NO.1 

WITH THE CHART'S SECOND - 
I3EST GAIN IN PLAYS N' 152). 

POWERED BY 

Nielsen 
Broadcast Data 
Systems 

TITLE 
g ARTIST 

N NIELSEN EIDS á HITPREDICTOR 
CERTIFICATIONS STATUS 

IMPRINT / PROMOTION LABEL 
PLAYS 

TW .l- 
AUDIENCE 

MILLIONS RANK 

13.981 1 

9.711 7 

11.611 3 

11.926 2 

10.139 6 

10.664 4 

10.223 5 

6307 11 

64 

2 26 WAITING ON THE WORLD TO CHANGE NO.1(2 WKS) N2 
JOHN MAYER AWARE/COLUMBIA 

WHAT HURTS TEE MOST 
PASCAL FLATTS 

UNWRITTEN 
NATASHA BEDINGFIELO 

H 4 [ M OW TO SAVE A LIFE 
THE FRAY 

THE RIDDLE 
FIVE FOR FIGHTING 

CHASING CARS 
SNOW PATROL 

BAD DAY 
DANIEL PONTER 

PUT YOUR RECORDS ON 
CORINNE BAILEY RAE 

Naá 
LYRIC STREETMOLLYS O 

N4 á 
EPIC 

N2 
EPIC 

MOST ADDED 

Ná 
AWARE/COLUMBIA 

N2 
oOLYBpUA6M/HTERSCOPE 

N4 
WARNER BROS 

á 
CAPTTOL 

g 2' HAVE YOU EVER SEEN THE RAIN MOST INCREASED PLAYS * 
ROD STEWART JAW 

43 BLACK HORSE & THE CHERRY TREE 
KT TUNSTALL 

1 20 HURT 
CHRISTINA AGUILERA 

1: 2 YOU ARE LOVED (DONT GIVE UP) 
JOSH ( ROBAN 

1 CRAZY 
GNARLS BARKLEY 

lia 26 FAR AWAY 

_- 
NKKELBACK 

1S1 21 
STREETCORNER SYMPHONY 
ROB THOMAS 

li- E 
OUR COUNTRY _ JOHN MELLENCAMP 

l.- E 
SUDDENLY I SEE 

TUNSTALL 

2-D 
1 IRREPLACEABLE 

PESORSE 

,_ E CHANGE 
KIMBERLEY LOCKE 

Zak a RAINCOAT 
KELLY SWEET 

ORDINARY MIRACLE 
SARAH MCLACHLAN = MY LITTLE GIRL 
TIM MCGRAW 

5w T5 
LIPS OF AN ANGEL 
HINDER 

2 SO NOT OVER YOU 
SIMPLY RED 

43 2 

MEW FOOLED AROUND ANO FELL IN LOVE 
ROD STEWART 

JUST TO FEEL THAT WAY 
- TAYLOR HICKS 

TOO LITTLE TOO LATE 
2S E 

1895 .152 

1721 .59 

1682 -52 

1597 .52 

1531 .22 

1462 .105 

1446 .58 

1290 -45 

N2 á 
RELENTLESS/VI REIN 

1153 .167 6.690 9 

974 -25 6535 10 

N 896 .126 6.009 12 

889 98 5.251 15 

874 .12 5.519 14 

798 445 7542 8 

RCA/NAG 

HNtEFRISE 

N3 á 
DOWMOWWATLANTKAAVA 

N3á 
ROAORUNNER/ATUNTKMVA 

á 795 +60 5.640 13 
MDISMA/ATLANTK 

UNIVERSAL REPUBLIC,UUEE 
471 19 3.lÌ 16 

RELENTLESS/VIRGIN 
444 .32 3.061 17 

mluué ñ 
334 +108 2.860 18 

CummORlsE 
307 .45 0.677 - 

RAKM ATE 
257 .52 0.744 30 

247 .27 0.640 - 

Ná 
212 

CURBAREFRISE 
+4C 0.753 28 

N3 19' y 
UNIVERSAL REPUBLIC 

05% - 

SIMPLVRED COT 
-2 0.699 

IRME 
154 +64 2.350 19 

ARI$TaRMG 
153 .26 0.483 - 

N2 
JOJO IIA AKnIYIRLACKCRWNO/UNIVERSAL MOTJWN 

23 NOTHING LEFT TO LOSE 
MAT KEARNEY 

IT'S NOT OVER 
DAUGNTRY 

HIPS DON'T LIE 
SHAKIRA FEATURING WYE LE/ JEAN 

71-LE 
/.713- IMPRINT I PROMOTION LABEL 

NOU AND ME 
L -I 11).3E (CEFFEN) 

\OUYE BEAUTIFUL 1 Eì MLKT (CUSTARO/ATLANTIC) 

EVER THE SAME 
ROB THOMAS(MELISMA/ATLANTIC) 

BECAUSE OF YOU 
KELLY CLARKSON (RCA/RMG) 

B REAKAWAY 
K ELLY C LARKSON (WALT DISNEYIHOL LY W O0D) 

ti 
AWARE/COLUMBIA 

RC MK 

EPIC 

149 +6 0.445 

137 .4 0.445 

1(8 +39 0.993 27 

n7 -7 1.489 23 

MOST ADDED 

TITLE 
ARTIST / LABEL 

HOW TO SAVE A LIFE 
The Fray 
(EPIC) 
KKMY, KRWM, ESA, KUDL, WLRQ. WTAGF 

WMJY. WYYY 

NEW 
STATIONS 

8 

WAITING ON THE WORLD 
TO CHANGE 
John Mayer 
(AWARE/COLUMB A) 
KKMY, KRWM, KLDL WLQT, WLRQ, 
WW1, WYYY 

TITLE 
ARTIS /LABEL 

YOU DONT KNOW ME 
Eddie Nancy 
(BIG DEALJY/ARRIOR) 

TOTAL STA -IONS: 

NEW AND 
PLAYS 
/GAIN 

110/18 

18 

A TH DUSAND DAYS 103/7 
Clay Alen 
(RCA/R.C) 
TOTALSTATCNS: 12 

NEVER ALONE 90/3 
inn Br slums Feat Lady Anlebellam 
MG) 
TOTALSTATCNS: 

A LOVE SONG 
Kenny .aegis 
(ONE E GHT)') 
TOTAISTATCNS: 15 

22 

79/30 

7 THEE E'S ALWAYS 
TOMORFOW 67/18 
Alison -ay 

DI) 
TOTAL STATIC NS: 12 

STREETCORNER SYMPHONY 7 
Rob Thomas 
tMELISMA/ATLANTICI 
KBAY KOST, KVIL WHOM. WLRO. %MU. 
WYW 

CHANGE 
Kimberley Lode 
(CURBAREPRISO 
KKMY. KTDY, WJ6R W1X8, NUN.. NW C. 

WYW 

FIND LOVE 
Sharon Mullins 
(VANGUARD) 
KOS, KUMU, KVLY. KWAV, WHUD, WJK <, 

WJKB 

7 

ANYWAY 
Martina McBride 
(PCA) 
KBEE. KAIS, KTSAL W1CB, SW* MD 

HAVE YOU EVER SEEN 
THE RAIN 
Rod Stewart 
(l /RMG) 
KKMY, KLTO. WLRQ, WMJY. WYYY 

ADDED AT... 

WTFM 
Johnson City, TN 

VP /Pgmg: Mark M:Kinney 

Carme Bailey Rae, Put your Remds Or 23 
Kelly Sweet, Rain:oat, 8 
MereyMe, Hold Fist, 0 

FOP MOPE STATION; GO TO 

6 

5 

www.RadioandRecords.com 

MOST 
INCREASED 

PLAYS 

ACTIVE 
TITLE 
ARTIST / LABEL 

SAY IT RIGHT 
Nelly Fu tado 
!MOSS E'. CEFFEN; 

TOTAL STATIONS: 

THINKING ABOUT YOU 
Norah Janes 
BLUE NOTE /BLG) 
TOTAL STATIONS: 

MANDOLIN MOON 
Sister H neel 

: CROAKN' POETS/AOEENALINE) 
TOTAL STATIONS: 

LEAVE THE PIECES 
The Wecken 

MAYER CKAVARNER 3ROS.) 
TOTAL STATIONS: 

LITTLE WONDERS 
Rob Thanes 
.MELISL A/ATLANTIC) 
TOTAL STATIONS: 

PLAYS 
GAIN 

61/44 

8 

61/11 

7 

61/10 

8 

son 

6 

34/14 

5 

HAVE YOU EVER SEEN THE RAIN 
Rod Stewart UIRMG) 

NINO.6 wawa .5. OEM. IO.02.5. 
W 51+1 NKLM) N. WMJY N. KSE.5 KE4.4 

WAITING ON THE WORLD 
TO CHANGE 
John Mayer (Aware/Colombe) 
WEBE .JD, WEZF.0 WV/V.A KIM .7. MN .6. 
WRAA .6, ROY 5. KTSM S VACT.S W76C.4 

HURT 
Christina Aguilera (RCA/RM) 
WYKBg, WLTJ.$ KRNO.á WTBC .5. NINA N. 
WtEV.5. WTVR.e_ WRVR.4 KReNA W,WARM.3 

IRREPLACEABLE 
RECURRENT- Beyonce (Coh,mbia) 

KKBA.36 WA R.4 nTI MBE .15 KF'.O, WA06.10, 
NOBIA.B WMJY.; WIIG.AWF_`E.S, WTAY.3 

PLAYS TITLE PLAYS CHASING CARS 
1W LW ARTIST / IMPRINT I PROMOTOOr LABEL '1W LW Snow Patrol OTivda /AAM/nnxoae) 

NS 907 974 YOU'LL THINK OF ME 
KEITNURBAN (UsITOI NASMILLE/RL) 

N3 903 936 DRIFT AWAY - 
UNCLE KRACKER FEAT. DOBIE GRAY (LAVA) 

2 HEAVEN 
N 851 BB 

LOS LONELY MWS(DOEPIC) 

N4 790 NOME 
MICHAEL RUBLEIW3 /REPRISE; 

WHO SAYS YOU CANT GO NOME 
I`5 746 BON MY (ISLAND/MAX/ 

N4 723 - 696 

KB 693 765 

N 5 684 748 

N2 645 667 

N3 641 Có6 

VAAGC R NSSK 9. WYSF.ß V.GY.B WEBE .8. 
KC8X 6. WARM Na W1d6.6 KCSS. WSFW.S 

FOR WEEK ENDING FEBPUARY 25. 2007 
LEGEND: See legend to. harts in charts section for rules and symbol explanations. 
KIS AC. 25 Canada AC and 23 Canada hot AC stations are eIctonicIly monitored by Nielsen 
Bruaadast Data Systems 24 hours a day. 7 days a week. O 2007 Nielsen Business Media. Inc. 
An ,.gm :.e.er.ed. 

It's time for deeper insights. 
It's time to make better decisions. COLEM N1 

It's time to call Coleman. 
919- 571 -0000 
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o 

10 

13 

14 

o 
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2- 

3: 

4 

38 

37 

36 

28 

6 14 

9- 16 

11 11 

7 31 

8 38 

15 10 

14 18 
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® 
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&& 

29 

P 
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o 

© 
® 

12 

27. 11 

30 

29' 

28 

6 

9 

15 

3.: 5 

4 341 

35 - - -7 

32, n 

3 

NEW 

3 37 

.36 8 

',.:; n 

.,, - 

TITLE 
ARTIST 

ST NIELSEN 805 $T HITPREDICTOR 
CERTIFICATIONS STATUS 

IMPRINT I PROMOTION LABEL 

NELLY FURTADO'S 
"SAY IT RIGHT` (11-8) IS 

HER FIRST TOP '0 SINCE 

2001'S "I'M LIKE A BIRD" 

PLAYS AUDIENCE 
TW /- MILLIONS RANK 

POWERED BY 

1 

Nielsen 
Broadcast Data 
Systems 

ITS NOT OVER NO. 1(2YAM 1 EE 
DAtCHTRv RCAmMG 

CHASING CARS ST2 

SNOW PATROL POLYOONASMITNTERSCOPE 

HOW TO SAVE A LIFE ST2II 
THE FRAY EPIC 

WAITING ON THE WORLD TO CHANGE ET2 eti 

.011 MAYER AWARE/COLUMBIA 

SUDDENLY I SEE 
KT TUNSTALL RELENTLESS/VNON 

KEEP HOLDING ON 
AVRIL LAVIGNE FOX/RCA/WAG 

IT ENDS TONIGHT N di 
THE ALL AMERICAN REJECTS DOGHOUSE /INTERSCOPE 

SAY IT RIGHT 
NELL./ RATAN) MOSIEYILEFFEN FEN 

LIPS OF AN ANGEL K3 
HINDER UNIVERSAL REPUBLIC 

FAR AWAY tia L( 
NICKEL BACK ROADRUNNER/101MG 

IF EVERYONE CARED 
NICK ELBACK ROADRUNNER /ATLANTRLAVVAA 

INTO THE OCEAN 
BLUE ITEMISE UNIVERSAL MOTOWN 

STREETCORNEP SYMPHONY 
ROB THOMAS ME LISLEA/ATLANTITIICC 

NOTHING LEFT TO LOSE ST1'C 
MAT KEARNEY AWARE/COLUMBIA 

LET LOVE IN 
GOO COO ROILS WARNER BROS. 

WORLD 
FIVE FOR FIGHTING AWARE/COLUMBIA 

LITTLE WONDERS MOST INCR EASED PLAYS tt 
ROB THOMAS MELISMA/ATLANTE 

IRREPLACEABLE f;312 
BEYONCE COLUMBIA 

THROUGH GLASS ST 

STONE SOUR ROAJ.'.'ISEP /ATLANTICAAVA 

LOOK AFTER YOU ß 
THE FRAY EPIC 

LEAVE THE PIECES ST 4'T 
THE WRECKERS MAVERICK/WARNERBROS. 

THE SWEET ESCAPE 
GWEN STEFANI FEATURINGAKON INTERSCOPE 

SNOW ((HEY OH)) ßt 
REO HOT CHILI PEPPERS WARNER BROS. 

GRAVITY MOST ADDEO 
JOHN MAYER AWARE/COLUMBIA 

WELCOME TO THE BLACK PARADE N Q 
MY CHEMICAL ROMANCE REPRISE 

BEFORE HE CHEATS N v'r 
CARRIE UNDERWOOD ARISTA /ARISTA NASHVILLE/REAL 

WHAT GOES AROUND...COMES AROUND ti y'I 
JIVE / ZOMBA 

THIS AIN'T A SCENE. IT'S AN ARMS RACE 4sI 
FALL OUT BOY FUELED BY RAMER /ISLAND/101MG 

U. UR HAND 
PINK LAFACE/ZOMBA 

HERE (IN YOUR ARMS) 
HELL000000YE DRIVE- THRU/SANCTUANT 

NEW SHOES 
PAOLO NUTINI ATLANTIC 

COLORFUL 
ROCCOOEEUA& THE BURDEN IRONWORKS 

MY LOVE \3 
JUSTIN TIMBERLAKE FEATURING TI. JIVE /ZOMBA 

FIDELITY 
REGINA SPEKTOR SIRE/WARNER BROS. 

BETTER THAN ME 
HINDER UNIVERSAL REPUBLIC 

READ MY MIND 
THE KILLERS IBAND/10JMG 

LIKE A STAR 
CORNHE BAILEY RAE CAPITOL 

NOT READY TO MAKE NICE 
DIXIE CHICKS COLUMBIA 

GRACE KELLY 
MINA CASABANCANNNERSAL REPUBLIC 

STOLEN 
DASHBOARD TONEESSKNAL VAOtANTIINTER5(OPE 

3069 .199 

2684 -4 

T7.406 

16.154 

13.540 

1 

2 

3 

4 

2519 -37 

2438 .47 13.343 

2317 .99 

2285 .90 

12.240 5 

6 

T3 

10.961 

1905 34 &472 

1892 .220 9.476 10 

9 

7 

12 

16 

1848 -157 

1739 -161 

1696 218 

10.062 

10.333 

8.698 

1643 .90 6.843 

1573 -150 

1534 -46 

1533 -105 

1470 .46 

9.409 

10246. 

7.499 

11 

8 _. 

14 

18 5.529 

1367 .272 

1285 .122 

1244 -152 

992 192 

968 114 

6.423 17 

15 

19 

24 

21 

6.934 

4.840 

4.134 

4.373 

915 203 4.652 20 

23 

25 

22 

26 

28 

34 

35 

40 

31 

849 65 4.141 

848 74 

822 .65 

658 .44 

579 154 

3.629 

4.255 

3 .429 

1.937 

535 .76 

438 -36 

1.547 

1.388 

417 .28 
_ 

-373 - .44 

0.983 

1.634 

362 .45 

358 -28 

1.734 29 

1.721 30 

32 

- 

- 

- 

27 

.. 

345 .9 

296 .75 

287 .1 

274 -26 

1.564 

0.919 

0381 

0.755 

269 .26 

255 .17 

2.687 

0.365 

254 .11 0A90 

MOST ADDED 

TITLE 
ARTIST I LABEL 

NEW 
STATIONS 

GRAVITY 
John Mayer 
(AWARE/COLUMBIA; 
KATZ. KOSO, KULI, WKRQ, WPTE, WQAL, 
MIME 

7 

LEAVE THE PECES 
The Wreckers 
(MAVERICK/WARNER BROS.) 
KOSO, WK00, WMGX, WMMX, WMYX. 
WPLJ 

6 

THE SWEET ESCAPE 6 
Gwen Stelanl Feat. Akon 
ONTERSCOPE) 
KOMX, KOSO. KYKY, WOVD, YANK, WALK 

LIFE IS BEAUTIFUL 
VpaA 
(EPIC) 
KLCA. KLLY, KLTG, KYSR, WAYV, WTMX 

LITTLE WONDERS 
Rob Thomas 
(MELISM/u'ATLANTIC) 
KIMN, KMXP, KOSO, KURE, WRMF 

IF EVERYONE CARED 
NkkelWCk 
(ROADRU.NER/ATLANTIVLAVA) 
«101, KOSC, KURD, WOMX 

SAY IT RIGHT 
Nally Fortdo 
(MOSLEYTrEFFEN) 
KOSO. KPLZ WRd(. WESS 

LOOK AFTER YOU 
The Fey 
(EPIC) 
KOMX, KOSO, KYKY, WAGT 

6 

s 

4 

4 

4 

THIS AINT A SCENE, 
ITS AN ARMS RACE 

Fall Out Boy 
(FUELED BY RAMEWISLAND/IOJMG) 
KBBY, KOSO, KVUU, WXMA 

4 

BEFORE HE CHEATS 
Carrie Underwood 
(ARISTA/ARISTA NASHVILLE/RMG) 
KPEK, KPLZ, WRMF 

ADDED AT... 

WPLJ 

3 

(®) 
New York. NY 

OM: Tom Cuddy 

PO: Scott Shannon 
MO: Tony Massaro 

The Wreckers. Lee, e The Pieces, 9 

FOR MORE STATIONS CO TO 

www.RadioandRecords.com 

TITLE 
ARTIST / LABEL 

OVER IT 
Katharioe McPhee 
(RCA/RKGI 
TOTAL STATIONS: 18 

NEW AND ACTIVE 
PLAYS TITLE AY 

/GAIN ARTIST / LABEL GAIN 

234/43 SMILE 150/59 
Lily Allen 
(CAPITOL) 
TOTAL STATIONS: 16 

YOU GIVE ME SOMETHING 194/38 
Ames Morrison 
(POLYDOR/INTERSCOPE) 
TOTAL STATIONS: 24 

THE KILL (BURY ME) 186/26 
30 Seconds To Mars 
(IMMORTA./VIRGIN) 
TOTAL STATIONS: Il 

CUPID'S CHOKEHOLD 174/61 
Gym Clam Heroes Feat. Patrick Stump 
(OECAYDANCE/FUELED BY 

RAMEN/ATLANTIC/LAVA) 
TOTAL STATIONS: 12 

LITHIUM 
Evanescence 
(WINDUP) 
TOTAL STATIONS: 

160/37 

MOST 
INCREASED 

PLAYS 

13 

PRESSURE SUIT 124/22 
Aqualung 
(COLUMBIA) 
TOTAL STATIONS: 9 

UNDENIABLE 
Mat Kearney 
(AWARE/COLUMBIA) 
TOTAL STATIONS: 

SATELLITE 
Ginter 
(REPRISE) 
TOTAL STATIONS: 

116/41 

14 

108/24 

10 

SEWN 92/14 
The Feeling 
(CHERRYTREE /INTERSCOPE) 

TOTAL STATIONS: 10 

ß LITTLE WONDERS 
Roh Thomas (Melisma/Atlantie) 
WIFL 23, WOVD.2Q KLCA A, WRMF OE, KCUI.4 
WMC 43. K5TZ R. WPIE 40. WTSS AI. KMXP .XI 

ß SAY IT RIGHT 
Nelly Furtado (Moden/Geffen) 
KO 036 K2PT'A WZPL RE KMXB .R KRU 4(5, 

WTA: W. WK11.14,KALE .14, WAW R WSW .R 

Q IF EVERYONE CARED 
Nickelhack (Roadrunner/Atlanta/Law) 
IGEPT 22, «LEA A, KYSR TB YAMX 15, MSC .W. 
KZIU.13, KL100 43. WBNS r31(STZ.R KEW .9 

THE SWEET ESCAPE 
Gwen Stefani Feat. Akon (ntersoope) 
WZPL 233 WEND -22. KPK .20. .QAL 20. KYKY .16. 

KFZR .T3. WRJ 42, CREAI R KUAX .R CBBY .3 

* IT'S NOT OVER 
Daughtry (RCAiRMG) 
WMC 32 KVW .29. WORD.25, KEZR .23, WENS .2G 
KCDA 45. KLLE .D. KRSK 0,, KM 9, KALE 

FOR WEEK ENDING FEBRUARY 25, 2007 
LEGEND: See legend to charts in char explanations. section for rules and s mbol 
77 hot AC stations are electronically monitored by Nalsen Broadcast Data Systems 24 hours a 

day 7 days a week. C 2007 Nielsen Business Media, Inc. All rights reserved. 
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AC/HOT AC 

WKDD /Akron, OH* 
OM /PD: Keith Kennedy 

WRVE/Albany, NY* 
OM /PD: Randy McCarten 
APD: Kevin Rush 
M0: Teed Hulse 

KPEK /Albuquerque, NM* 
PD: Tony Manero 

KDBZ/Anchorage, AK 
OM /PD: Tom Oakes 

KMXS/Anchorage, AK 
PD /MD: Roxi Lennox 
APD: Joe Campbell 

WAYV /Atlantic City, NJ* 
PD: Paul Kelly 

KAMX /Austin, TX* 
PD /MD: Dusty Hayes 
APD: Carrie Benjamin 

KLLY /Bakersfield, CA* 
OM /PD: E.J. Tyler 

APO: Erik Fox 

MD: Darci Dawn 

WWMX /Baltimore, MD* 
OM: Dave LaBrozzi 
PD: Josh Medlock 

WMRV /Binghamton, NY 
PD: Bob Taylor 

WBMX /Boston, MA* 
P0: Jerry McKenna 
APO /MD: Mike Mullaney 

WUHU /Bowling Green, KY 
PD /MD: Brooke Summers 

WTSS /Buffalo, NY* 
OM: Sue O'Neil 
PD: Brian Demay 
MD: Rob Lucas 

WCOD/Cape Cod, MA 
PD: Kevin Matthews 
APD /MD: Joseph Rossetti 

WLNK /Charlotte, NC* 
PD: Neal Sharpe 
APO: Anthony Michaels 
MD: Todd Haller 

WTMX /Chicago, 1L* 

PD: Mary Ellen Kachinske 
MD: Nikki Chuminatto 

WKRQ/Cindnnati, OH* 
OM /PD: Patti Marshall 
APD: Grover Collins 
MD: Brian Douglas 

WQAUCIeveland, OH* 
PD: Dave Popovich 
MD: John Connor 

KVUU /Colorado Springs, CO* 
PD: Chris Pickett 

WBNS /Columbus, OH* 
PD: Jay Taylor 
MD: Sue Leighton 

KLTG /Corpus Christi, TX* 
OM /PD: Bert Clark 

KDMX /Dallas, TX* 
OM: Pat McMahon 
PD: Rick O'Bryan 
MD: Lisa Thomas 

WDAQ /Danbury, CT 
PD: Chris Duggan 
APD /MD: Scott McDonnell 

WMMX /Dayton, OH* 
OM /P0: Jeff Stevens 
APD: Shaun Vincent 

KALC /Denver, CO* 
PD: Dave Symonds 
APD/MD: Sam Hill 

KIMN /Denver, CO* 
PD: John Roberts 
APD/MD: Michael Gifford 

KSTZ/Des Moines, IA* 
PD: Jim Schaefer 
MD: Jimmy Wright 

WOVD /Detroit, MI* 
PD: Byron "Ron' Harrell 
MD: Jesse Addy 

KBMX /Duluth, MN 
PD: Corey Carter 

KSII /EI Paso, TX* 
OM: Courtney Nelson 
PD /MD: Justin Riley 

WBQB /Fredericksburg, VA 
OM /PO: Chris Carmichael 
MD: Crystal Presley 

KALZ/Fresno, CA* 
OM /PD: Paul Wilson 
APD: Laurie West 
MD: Danny Hill 

WINK /Ft. Myers, FL* 
PD: Chad Rufer 
APD: Dave Alexander 

HOT AC REPORTERS 
WAJI /Ft. Wayne, IN 

PD: Barb Richards 
MD: Marti Taylor 

WMEE/Ft. Wayne, IN 
OM /PD: Rob Kelley 
APO /MD: Dave Michaels 

WQLH /Green Bay, WI* 
PD: Jimmy Clark 

WIKZ /Hagerstown, MD 
OM /PD: Rick Alexander 
MD: Jeff Roteman 

WNNK /Harrisburg, PA* 
OM /PD: John O'Dea 
APD: Hollywood 
MD: Denny Logan 

WTIC /Hartford, CT* 
OM /PD: Steve Salhany 
APD /MD: Jeannine Jersey 

KHMX /Houston, TX* 
OM: Ken Charles 
PD: Vince Richards 
APD /MD: Keith Scott 

WZPUIndianapolis, IN* 
OM /PD: Scott Sands 
APO: Kari Johll 
MD: Dave Decker 

KMXB /Las Vegas, NV* 
PD: Justin Chase 

WCDA/Lexington, KY* 
PO /MD: Chris Elliott 

WMXULexington, KY* 
PD /MD: Dale O'Brian 

KURB /Little Rock, AR* 
OM /PD: Randy Cain 
APD /MD: Becky Rogers 

KYSR/Los Angeles, CA* 
PD: Charese Fruye 
APO /MO:Deanne Saffren 

WXMA/Louisville, KY* 
PO: George Lindsey 
MD: Katrina Blair 

W MC /Memphis, TN* 
PO: Lance Ballance 
MD: Jill Bucco 

WKTI /Milwaukee, WI* 
PD: Bob Walker 

WMYX /Milwaukee, WI* 
OM: Brian Kelly 

PD: Mike Nelson 

KSTP /Minneapolis, MN* 
P0: Leighton Peck 

APD /MD: Jill Roen 

KOSO /Modesto, CA* 
PD: Zac Davis 
APD: Jack Paper 

WJLK/Monmouth, NJ* 
OM /PD: Lou Russo 
APO /MD: Debbie Mazella 

KCDU /Monterey, CA* 
OM /PD: Kenny Allen 

WMJC/Nassau, NY* 
PD /MD: Jon Daniels 

WPU /New York, NW 
OM: Tom Cuddy 
PD: Scott Shannon 
MD: Tony Mascaro 

WPTE/Norfolk, VA* 
PD: Barry Mckay 
MD: Heather Branch 

KYIS/Oklahoma City, OK* 
OM /PD: Chris Baker 
MD: Phil Inzinqa 

WMXO /Olean, NY 
PD /MD: Aaron James 

KQKQ /Omaha, NE* 
PD: Nevin Dane 
MD: Marissa 

KSRZ/Omaha, NE* 
OM: Tom Land 
PD: J. Pat Miller 
MD: Jessica Dol 

WOMX /Orlando, FL* 
PD: Jeff Cushman 
MD: Laura Francis 

KBBY/Oxnard, CA* 
APD /MD: Matt Michaels 

KFYV /Oxnard, CA* 
OM /PD: Mark Elliott 
MD: Maverick 

KPSI /Palm Springs, CA 
PD: Connie Breeze 
MD: Bradley Ryan 

WXMP /Peoria, IL 
PD: Scott Seipel 

KMXP/Phoenix, AZ* 
OM: Alan Sledge 
PD: Ron Price 
MD: Allen Frey 

WZPT /Pittsburgh, PA* 
OM /PD: Keith Clark 
APD: Jonny Hartwell 
MD: Scott Alexander 

WMGX /Portland, ME* 
OM: Chris Mac 

PD: Randi Kirshbaum 
APD /MD: Ethan Minton 

KRSK /Portland, OR* 
PD: Jeff McHugh 
MD: Sheryl Stewart 

WBWZ/Poughkeepsie, NY 
PD: Aaron Davis 
MD: Jimi Jamm 

KLCA/Reno, NV* 
OM: Bill Schulz 
PD: Beej Bretz 
MD: Connie Wray 

KZZO/Sacramento, CA* 
DM: Byron Kennedy 
APD /MD: Shawn Cash 

KUDD/Sait Lake City, UT* 
OM /PD: Brian Michel 

KMYI /San Diego, CA* 
PD: Michael Hayes 
MD: Jen Sewell- Sorenson 

KI01/San Francisco, CA* 
OM: Michael Martin 
PD: Stacy Cunningham 

KLLUSan Francisco, CA* 
PD: Chris Mays 
APD /M0: Jayn 

KEZR /San Jose, CA* 
PD: Dana Jang 
MD: Michael Martinez 

KRUZ/Sama Barbara, CA* 
PD: Todd Violette 

KMHX/Santa Rosa, CA 
PD: Danny Wright 

Sirius The Pulse/Satellite* 
PD: Jim Ryan 
MD: Heidi O'Brien 

XM Flight 26 /Satellite* 
OM /PD: Mike Abrams 

KPLZ/Seattle, WA* 
PD: Kent Phillips 
APO: Leonard Barokas 
MD: Alisa Hashimoto 

KCDA/Spokane, WA* 
OM: Robert Harder 
PD: Scott Shannon 

KZZU/Spokane, WA* 
OM /PD: Ken Hopkins 
APD /MD: Paul "Patch" Adams 

KYKY/St. Louis, MO* 
PD: Mark Edwards 
MD: Jen Myers 

WQKX/Sunhury, PA 
PD: Drew Kelly 
MD: Rob Senter 

WBOW/Terre Haute, IN 

OM /PD: Chris Carter 

WWM/Toledo, OH* 
PD: Kirk Patrick 

KLZR/Topeka, KS* 
PD: Jon Thomas 
MD: Bobby Rock 

KZPT/Tucson, AZ* 
OM: Darla Thomas 
APD /MD: Leslie Lois 

KLRK/Waco, TX 
OM: Tom Barfield 
PO /MO: Dustin Drew 
APO: Beth Richards 

WRQX/Washington, DC* 
OM /PD: Kenny King 
MD: Carol Parker 

WRMF/West Palm Beach, FL* 
PD: Bob Neumann 
APD /MD: Amy Navarro 

KNIN/Wichita Falls, TX 
OM: Chris Walters 
PD: Liz Ryan 

KFBZ/Wichita, KS* 
PD: JJ Morgan 

WINC/Winchester, VA 
OM /PO: Jeff Adams 
APD/MD: Paula Kidwell 

WXLO/Worcester, MA* 
OM/PD: Jay Beau Jones 
APD /MD: Mary Knight 
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Monitored Reporters 

DAUGMTRY'S "IT'S NOT 

OVER" TAKES NO.1 AT CANADA 
HOT AC. HE'S THE THIRD 
"AMERICAN IDOL" CONTESTANT TO 

TOP A CANADIAN CHART. 

FOWEREC BY 

Nielsen 
Broadcast Data 
Systems 

TITLE 
8 ARTIST 

CANADA AC 
PLAYS 

IMPRINT / PROMOTION LABEL TW 

14 HURT CHRISTINA AGUILERA RCA/SONY BML 

I4LREPRISE/WARNER 

1/SONY BMs 

THE RIDDLE FIVE FOR FIGHTING AWARE/COLUM&JV/ONYBMG 

WAITING ON THE WORLD TO CHANGE MNMAYER AwARDmLIAMWSGHYBMC 

32 WHAT HURTS THE MOST RASCALEUTTS LYR[STREET/UNIVERSAL 

23 MEANT TO FLY EVAAVILA SONY SAC 

22 LOVE YOU LATELY DANIEL POwrER WARNER BROS./WARNER 

9 GOOD MORNING STARSHINE SFRf/URYDER EMI 

23 YOU ARE LOVED (DON'T GIVE UP) JOSH OSOBAN 

29 HAVE YOU EVER SEEN THE RAIN ROO STEWART 

37 

30 

37 BLACK HORSE 4 THE CHERRY TREE KTTIaBTALL 

113 4 AT SEVENTEEN ANN AMEN 

B -. 37 CRAZY GNARLSBARNLD' 

15 HOW TO SAVE AUE tut FRAY 

RELENiuESSsIRGIN /EMI 

UNIVERSAL 

OOYMTOWWAUANTK/WARNER 

EPE/SOAY BMG 

7 ORDINARY MIRACLE SARAH MEUOtAN xETTwEaK 

14 36 ALL I CAN DO ,ANTAL ANEMIA COUJABIASOtAYBMG 

13 37 PUT YOUR RECORDS ON COONS BAILEY RAE CAPITOGEMI 

16 12 CHASING CARS '._... aROL 

17 33 I CALL IT LOVE _.DVa RICHE 

22 17 STREETCORNER SYMPHONY RCA THOMAS 

23 38 I THINK OF YOU GREGORY CHARM 

2 25 FAR AWAY NICKELDACK 

29 PULL ME THROUGH JIM ELADY 

25 LAKE OF FIRE stun 

7 SUDDENLY I SEE KTTUNSTALL 

10 KEEP HOLDING ON AVRIL LAVCNE 

SAY IT RIGHT NELLY KURTADO 

PayodvAñMIINRRSmNAaaYERSAI 

öUIraNMVERSAt 

I DONT FEEL LIKE DANCIN' SCISSOR SISTERS 

MEL6MA/ATLMAKJWARNER 

5 FOOLED AROUND AND FELL IN LOVE NIDSTEWART 

5 IRREPLACEABLE BrY ̂ vrr 

2 SORRY AGAIN Tom 

TITLE 
3ó ARTIST 

CANADA HOT AC 

10 ITS NOT OVER DAUTMRY 

13 SAY IT RIGHT way MUM 

14 INTO THE OCEAN BLUE OCTOBER 

7 THE SWEET ESCAPE GWEN STEFANIFEATURING AWN 

14 KEEP HOLDING ON AVRIL LAVIGNE 

NBW/SOAY BMG 

EMI 

WARNER 

EMI 

RELENTLESS/VIRGIN/EMI 

FOxNCA/SONY NAG 

MOSLEY/GEFFEN/UNIVERSAL 

JNIVERSAL MOTOWNNNIVERSAL 

JISDNY BMG 

COLUMBIA/SONY BMG 

WARNER 

338 .31 

329 - .8 

326 -41 

324 .6 

320 .16 

320 -25 

312 .3 

310 -8 

279 .18 

249 -36 

246 .37 

238 -10 

230 .9 

227 .24 

212 -17 

205 -24 

192 -21 

191 -21 

190 .R 

183 .22 

182 .1 

162 -35 

145 -15 

142 .45 

140 .1 

119 .38 

103 .7 

101 .40 

89 .17 

82 .33 

PLAYS 
IMPRINT / PROMOTION LABEL TW vi. 

RCA/SONY BMG 746 .70 

MOSLEY?EFFENNNIVERSAL 732 .15 

frINERSa MOTOWNNNIVERSAL 648 .22 

INTERSCOPE/UNIVERSAI 640 .98 

FOXIRCAJSONY BMG 627 -91 

10 WHAT GOES AROUND...COMES AROUND JUSTINnaBERLAKE AVE/SOIYBMC 613 .59 

6 IF EVERYONE CARED NKKELBACK 

15 IRREPLACEABLE BF/ONCE 

17 U UR HAND PINK 

GRACE KELLY MIKA 

I OWE IT ALL TO YOU EVAAVLA 

EMI 608 .76 

COLOIBM/SONYBML 530 -10 

22 HOW TO SAVE A UFE THE FRAY 

16 

20 

24. 

6 

LAFACErsO+YeMG 47B -38 

OSaBIAxCMaaVERSU 46E .52 

tow RUC 442 .48 

EPKJSONY AMC 419 -80 

WONDERFUL (TOO LATE) CIMATALRIEVUZUK 

LOVE YOU LATELY DANIELPOWTER 

LIPS OF AN ANGEL HINDER 

THE MUSIC DAVID USHER 

IT ENDS TONIGHT THE ALL- AMERICAN REJECTS 

CHASING CARS SNOW PATROL 

12 2U KESHIACHANTE 

4 OVER IT KATHARINE MCPHEE 

4 HERE (IN YOUR ARMS) HELLC400DRVE 

19 LET LOVE IN coorsoo LLs 

5 PATIENCE TAKETHAT 

16 SORRY AGAIN TOASWKK 

21 STREETCORNER SYMPHONY ROB THOMAS 

12 SNOW ((HEY OH)) RED HOT 0-11i PEPPERS 

4 YOU'RE NOT ALONE SHAVE 

2 CANDVMAN CMsm AGULEHA 

14 NOTHING LEFT TO LOSE MAT KEARNEY 

3 GLAMOROUS FERVE FEATUKNGLLAKRS 

CO W MB W SONY NAG 399 -16 

WARNER NKIS./WARNER 391 -32 

/REVERSAL REPUBLIC/UNIVERSAL 383 -28 

MAPLEMLKIC 381 

DdHOUSE/INTERSCOPENNIVERSAL 341 .20 

POLYO]R/AñM/INTERSCDPENNIVERSAL 335 0 

.25 

SONY DAG 331 +7 

RCA/SONY BMG 31B .82 

DRIVE 310 

WARNER BROS.MARNER 275 -94 

POLYDORAINMRSAL 26E .72 

WANNER 255 -38 

.73 

MELISMA/ATLANTK/WMNER 254 -102 

WARNER BROS./WARNER 252 -6 

EMI 24E .35 

B(A/SONY am 23E .108 

AWARE/COLUMBIA/SONY PJG 231 -27 

WILLI.AWA4MANRRSCOPENNIVERSAL 213 +59 
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SMOOTH JAZZ 
PATTI AUSTIN IMPRESSIVELY 

MOVES INTO THE TOP 10 WITH "SO 
AMAZING" 02 -7, UP 17). 

A 

1 16 

11 

10 

3 13 

6 6 

6 

7 

16 Turning the tables with KJCD /Denver PD Michael Fischer 

Role Reversal 

Carol Archer 
CArcher@RadioandRecords.com 

ichael Fischer's comments appeared in my first smooth jazz col- 
umn in 1994, when he was APD /MD for WNUA /Chicago. 
Now PD at Lincoln Financial Media smooth jazz KJCD/ 
Denver, Fischer has appeared in countless other columns among 

the almost 700 I have written for R &R since then. 
Fischer recently suggested a novel idea: turning the tables 

around and having him interview me. He explains, "2007 marks the 20th anniver- 
sary for several key smooth jazz radio stations and for 13 of those years, Carol has 

been in the trenches championing the format through its peaks and valleys. At the 

end of the day, she has reported key issues involving sales, programming, new tech - 
nology and label relations. But have you ever wondered what makes this former radio 

programmer. promotions diva, humanitarian and journalist uniquely qualified to give 

us a contemporary view of the smooth jazz format ?" 

At the risk of inviting accusations of self -indulgence, 1 humbly accepted Fischer's 

interview offer. 

How long have you been in the industry? 

I dropped out of college in 1965 to get into the music business. My first job was as 

the singles buyer for a great Bay Area independent record distributor, HR Basfori, 
with lines like A &M, Motown, CTI, Scepter, Roulette, Bang and Uni, labels that gave 

us many songs that are smooth jazz gold today. Purchasing, like sales, was important 
to profit margins, so to get the right deal at the best price a buyer needed a strong 
sense of what records were hits. 

So you began to develop your ear as a singles buyer. In 2007 the world is back to buy- 

ing singles again, except they're digital. 

The business model is transformed today. but I had an ear and used it professionally 
for the first time as a buyer. Then, in 1967, I was fortunate to become MD for top 
40 "Boss Radio" KFRC -AM /San Francisco for about five years. It was a glorious 
and extravagant time in radio and the pop music scene. It was all about breaking 
records; the race to be first was thrilling.We'd practically lock ourselves in the booth 
with acetates. I heard Led Zeppelins "Whole Lotta Love" on ray boss's massive Altrc- 
Lansing speakers, and 1 haven't been right since. 

The excitement came from hearing fresh, new music and using the radio as a vehicle to 

expose it in a great city at a great time. What were some of KFRC's biggest promotions? 

Before the Summer of Love, which was 411 years ago, if you cams believe it, we present- 
ed an outdoor concert on MountTamlalpais with Jefferson Airplane and the Byrds.We 
ran Bill Drakes amazing rockumentary"The History of Rock & Roll." Unfortunately, 
we were also involved with Altamont. But the best promotion was innovated by my 

second PD at KFRC,Ted Atkins: Christmas Wish. We got thousands of letters, from 
which swishes were chosen to grant live on the air. It was the first of is kind. 
They were about music and community service, still two key factors in building a radio 

station, 40 years later. You were a tastemaker with ears. What did you do next? 

I was in love, and, following an altercation with KFRC's next PD, Paul Drew, whose 
nickname in the industry wts "Rommel;' 1 went to Europe with my soon -to -be first 
husband. Eventually we moved to L.A., where I because MD at KIIS -AM until 
Gannett bought the station a couple of years later and tired everyone and Gannett's 

MARCH 2, 2007 
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8 22 
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16 10 

17 6 

20 4 
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22 4 

21 10 

24 4 
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26 2 

28 4 

23 13 

RE -ENTRY 

NEW 

25 19 

29 3 

TITLE 
SMOOTH JAZZ INDICATOR 

PLAYS 
ARTIST mPRIKT/ PROMOTION LABEL TVA +/- 

GIVE ME THE REASON KIRK wsALUM RENDEZVOUS 213 -4 

MISTER MAGIC PETER WHITE COLUMBIA/LEGACY T75 .21 

YOU'RE BEAUTIFUL KENNY ARISTA 147 .11 

BLOOM MINDI ABAIR GRPNERVE 146 .8 
GOOD TO GO NM LOEB HEADSUP 140 .6 

READY TO --PLAY NILS BAJATSR 137 .1 

50 AMAZING PAmSUSTIN RENDEZVOUS 135 

WAY UP WAYMAN TSDA.E RENDEZVOUS 131 .4 
LUCKY KEN NAVARRO POSITIVE 131 

THE RHYTHM METHOD PAUL BROWN PEAK/LONCORD 125 .9 
AT THE MODERN . OYCF CODLING NARADAJAll /BLG 125 .8 
STRAWBERRY LETTER #23 DAVID WELL DAVID WELLS 125 .8 
NOW s VLF EASTWOOD RENDEZVOUS 123 0 

MOR NUN' GEORGE BENSON &ALJARREAU CONCORD 123 -5 

SLICK ERICDARMS NAMADAJAll/BLG 121 10 
THINKING ABOUT YOUNORAH JONES BLUE NOTE/BLC 116 .2 

COOL TO THE TOUCH GREG ADAMS RIPA 111 4 

READY FOR LOVE . ; >IIER BEASLEY HEADSUP 109 .4 
HYPNOTIC BONS, : :DES - CONCORD 109 .2 

CANTALOUPE ISLAND BRIAN BROMNRG ARTISTRY 107 

IT MIGHT BE YOU RAYS KOZ GPM. 107 .4 

FEELING GOOD RANDY 01AWTORDAJOESAUPLE PM 100 .10 

TAKE MESTEVEEaE 

GOT TO GIVE IT W KIM WATERS 

LOVE'S THEME RCN BRAUN 

JUST FEELIN' IT MICHAEL MANSON 

MY GEISHA PAOO RUSTICHELLI 

WIND CHILL FACTOR MATT MARSHAK 

HEART OF THE MATTER INDIA ARIE 

IF YOU ASK ME NILE LOLIONNE 

.17 

.3 

.8 

.18 HARACAJAZVBLG 97 

SNANMNIE 97 .9 
ARTMEN 86 .2 

ers 85 -6 

IFxTAGE 82 .7 

NUANCE 82 .5 

UNIVERSA. MOTOWN 82 -7 

MARACA JA2L&G 77 -4 

67 

FQ WEEK ENDING FEBRUARY 25. 2007 

Archer, circa 1967 

'Before the 
Summer of 
Love, which 
was 40 
years ago, if 
you can 
believe it, 
we 
presented 
an outdoor 
concert on 
Mount 
Tamalpais 
with 
Jefferson 
Airplane and 
the Byrds: 

-Carol Archer 

FM KKDJ became KIIS -FM. My skin wasn't thick enough to 
continue in radio. 

I started my own independent AC promotion company at a 

time when no one paid attention to that format. It was an excit- 
ing time in AC, which had great ratings but an aging audience - 
sound familiar? AC was migrating from MOR on AM to some- 
thing hipper, with singer /songwriters and jazz in the mix, on FM. 

Coincidentally, I promoted Earl Klugh, Al Jarreau, and at one 
point I handled national promotion for George Winston's label, 

Dancing Cat Records -all sorts of projects that would later 
inform my work in smooth jazz. 

For a few years in the mid -'80s I left to work in the HIV -AIDS 
community but returned to get into smooth jazz with Henry Marx 

at Sin -Drome Records, before [R &R president /publisher] Erica 

Farber hired me as R &R's first smooth jazz editor in June 1994. 

You entered this format when it was in its infancy, when it was still 
called "music for a new age" on WNUA. What are some of the most 

moving highlights for you? 

Of literally innumerable epiphanies I've had in smooth jazz, several 

stand out: in 1994, calling smooth jazz stations to explain that R &R's 
system could accept only 199 currents, so they'd have to select their 
top 199 to report; in 1995, sitting stunned with KIFM /San Diego 
PD Mike Vasquez. then -KEZL /Fresno PD, during KIFM's huge 
anniversary bash, seeing Chris Botti live for the first time; following 

9 -11, KTWV/Los Angeles' fire Wave of Peace benefit; and the first 

Broadcast Architecture Mix -Master music test I attended, which was 

mind- blowing for someone who used gut instinct in radio and no 
research except phones and local reconi sales. 

There was that same sense of discovery in early smooth jazz, like in 

the top 40 days. You've worked in three or four phases of the indus- 

try. If you programmed smooth jazz today, what would you say about 

the mission to your airstaff and sales department? 
I'd invoke previous wisdom: "Feel the music, sell the feeling." 
I'm concerned about the inability to recognize the need for change 

in smooth jazz. 

I, too, think we could use more independent thinking. and l'ns 
optimistic about smooth jazz. RNP 
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SMOOTH JAZZ 

PAUL BROWN, 
WHOSE "WHITE SAND" 
ALBUM WAS RELEASED 

THIS WEEK, IS MOST 
ADDED WITH THE 

RHYTHM METHOD" 
(20 -7 Uo 38). 

POWERED BY 

Nielsen 
Broadcast Data 
Systems 

2 

o 
o 
6 

o 
8 

9 

TITLE 
;g ARTIST 

2 18 

1 19 

3 27 

4 21 

7 14 

6 14 

8 14 

5 26 

9 35 

10 17 7 

o 
o 

13 

o 
o 

11 9 

14 6 

10 27 

15 14 

16 7 

19 4 

17 20 4 

18 16 

68 19 21 12 
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24 6 
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® 
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i 

23 

25 
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2i 12 

2£ 4 

2E 6 

VEW 

3C 2 

REENTRY 

: : NIELSEN BUS 
CERTIFICATIONS PLAYS AUDIENCE 

IMPRINT PROMOTION LABEL TW .1- MILLIONS RANK 

GIVE ME THE REASON NO. 1(6 WKS) 
KIRK WHALUU 

BLOOM 
MIND ABAIR 

GIRL IN THE RED DRESS 
GREGG KAPUKAS 

WAY UPI 
WAYMAN TISDALE 

MISTER MAGIC 
PETER WHITE 

YOU'RE BEAUTIFUL 
KENNY 

THINKING ABOUT YOU 
KORAN JONES 

MORNIN' 
GEORGE BENSON P AL IARREAU 

DRESSED TO CHILL 
MARION MEADOWS 

SAVE ROOM MOST INCREASED PLAYS 
331 .KYa 

JOHN LEGEND 40.0.11/COLUMBIA 

REIOE2Y06 

GIP/VERVE 

625 .19 6.872 1 

595 

TRIPPIN'N. RHYTHM 
S3() 

RENDEZVOUS 

LEGACY/COLUMBIA 

ARISTA/RAG 

BLUENmE/BLG 

vONSTER2ONCOBO 

508 

5.840 3 

.7 5.338 5 

.37 5.724 4 

490 473 6.415 2 

446 -24 4.799 7 

398 .10 5.015 6 

383 -88 3.733 12 

HEADS UP 
346 

1 

SO AMAZING 
PATTI AUSTIN 

SO NOT OVER YOU 
SIMPLY RED 

HEART OF THE MATTER 
INOIA.ARIE 

GOOD TO GO 
CHUCK LOEB 

READY FOR LOVE 
WALTER BEASLEY 

HYPNOTIC 
BONET JAMES 

THE RHYTHM METHOD MOST ADDS 
PAUL BROWN 

IT MIGHT BE YOU 
DAVE COZ FEAT( RIND INOAARIE CAPITOL 

SLICK AIRPO W ER 
ERIC DARIUS NARAOAJAZ7JB(G 

IF YOU ASK ME 
NICK COLIONNE 

READY TO PLAY 
NILS 

MY GEISHA 
PAOLO RI/STICHELLI 

LOVELY DAY 
PHILIPPE 5A155E TRIO GLWREDFCV JS 

RENDEZVOUS 

SIWLYPEOCOM 

UNIVERSAL MOTOWN 

HEADS UP 

HEADS UP 

CONCORD 

D 
FE :MOfO 

4.208 9 

4.608 8 

324 .13 

3T7 .39 

3.535 13 

4205 10 

297 -48 3,953 11 

285 .18 1.982 19 

284 

226 

223 

203 

202 

.25 2.350 17 

. 38 2858 15 

.38 3.485 14 

.3 2180 18 

. 18 2.585 16 

NARADA JAZZ /BLG 

BAiA/7 SR 

fOXT ALE 

HELLO BETTY 
JEFF LOLUB 

MILDRED'S ATTRACTION 

GOT TO GIVE IT LIP 
KIM 

NOW 
KYLE EASTWOCTI 

AT THE MODERN 
JOYCE COOLING 

COOL TO THE TOUCH 
GREG ADAMS 

FORGET ME MOTS 

TITLE 
ARTIST / IMPRINT T PROMOTION LABEL 

BEAT STREET 
.'.IT(PEAK /CC.l' 

THE TOTAL EXPERIENCE 
p.... ...... .,E DU 

IF I AIN'T GOT YOU 
ERIC O:.i -,.... _.....iì Cl 

FORWARD EMOTION 
PIECES O A DREAM (HEADS UP) 

FREE AS THE WINO 
JAZZMASTERS(TRIPPIN IN RHYTHM) 

NARAN 

NARADAJAll/BLG 

SHANACHIE 

RENDEZVOUS 

RAPADA JAZZ/BLG 

RIPA 

I.E :PEAK /CONCOP0 

m 

125 

119 

0 1.071 25 

*5 1.350 22 

-27 1.550 21 

107 .6 1.211 24 

93 .54 0.330 - 

89 .3 1.892 20 

MOST ADDED 

TITLE 
ARTIST / LABEL 

RHYTHM METHOD 
Paul Brawn 
(PEAK/CONCORD) 
KEW, WJZI. WJZW. WLOQ, WNWV, WSW 

NEW 
STATIONS 

6 

ANTHEM FOR A PEW AMERICA 5 
Jeff Sortir 
(NARADA JAZZ/BLG) 
KWJ2, Sirius Jazz Cale, WNWV, WOO, XM 
Watercolors 

HYPNOTIC 4 
Boner James 
(CONCORD) 
IUCCA WJZA wLW, WNUA 

READY FOR LOVE 
Welter Bewley 
(HEADS UP) 
KUL W21, WLOQ 

SAVE ROOM 
John Legend 
(GDD.DXOLUMBIA) 
KHJZ, WLOQ, WLVE 

3 

SO NOT OVER YOU 
Simply Red 

(SIMPLYREO.COM) 
KT WV, Sirius Jazz Cafe. WSMJ 

MYSTICAL 
Chkll Minucci A Special Eh 
(SHANACHIE) 
Jones Radio Networks, WJSJ, XM 
Watercolors 

3 

THINKING ABOUT YOU 2 
Nonh Jones 
(BLUE NOTE/BLG) 
Jones Radio Networks, WJSJ 

GOOD TO GO 
Check Loeb 
(HEADS UP) 
KSSJ. WDSJ 

ADDED AT... 
82 .8 1.281 23 WJZA 
79 -9 0389 26 

75 .12 

68 -2 

67 .5 

RECURRENTS 

PLAYS 
TW LW 

269 290 

268 292 

247 261 

238 243 

225 254 

TITLE 
ARTIST / IMPRINT / PROMOTION LABEL 

0.359 

0.097 - 

0.4CNC - 

IT'S TOO LATE 
MICHAEL LINiTON (RENDEZVOUS) 

MISMALOYA BEACH 
RAY PARKER P (RAYDO) 

2 

woo 
Columbus, OH 

P0: Boll Harman 

Booty Jaen, Hypnotic. 0 
Jackiem Joyner, Stay With Me Tonight, 0 
Kelly Sweet, Raincoat. 0 

FOP MORE STATIONS CO TO 

www.RadioandRecordsacom 

CHILLAXIN 
EDGE GROOVE (NARADAJIIIRL) 

WHAT DOES IT TAKE (TO WIN YOUR LOVE) 
PETER WHITE (LEGACY/COLUMBIA) 

I CALL IT LOVE 
LIONEL RICHIE (ISLANO/IOIMGI 

PLAYS 
TW LW 

211 220 

207 205 

181 160 

167 168 

167 224 

NEW AND ACTIVE 
TITLE PLAYS TITLE PLAYS 
ARTIST / LABEL /GAIN ARTIST / LABEL /GAIN 

LUCKY 54/3 TWENTY 38/14 
Ken Navarro The Rippingtons 
(POSITIVE) 
TOTAL STATIONS 5 

(PEAK/CONCORD, 
TOTAL STATIONS: 5 

JUST FEEUN' IT S1 /S CANTALOUPE ISLAND 38/3 
Mkhael Manson Nt e Eilar [Albertson Brian Bromberg 

(215 ENTERTAINS ENT) (4ROSTRV) 
TOTAL STATIONS 5 TOTAL STATIONS: 6 

KALEIDOSCOPE 49/10 FEELING GOOD 38/1 
Chris Stand ring Randy Crawford 6 Joe Sample 
(A TRAIN) (PRA) 
TOTAL STATIONS-. 6 TOTAL STATIONS: 10 

TAKE ME 47/8 DEEP INTO MY SOUL 37/3 
Steve Cole Gerald Albright 
(NARADA JAZZE LO (PEAK/CONCORD) 

TOTAL STATIONS: 6 TOTAL STATIONS: 4 

OUT OF MY HELD 44/30 MYSTICAL 35/23 
Lionel Rkhk (Mali MinucciP Special EFX 

(ISLAND/IOJMG) (SHANACHIE) 
TOTAL STATIONS 4 -OTAL STATIONS: 6 

SAVE ROOM 
John Legend (G.(3.O.D.rcah,mbia) 
WJZI .q KJNR .R WDSi.R KM .R WNWV -B 
1012.6 LWJZ.4108.5. SIX .4.WLVE .4 

MISTER MAGIC 
Peter White (Legawldambia) 
1.44W .23. IQ F .Q. SUI.6 KIRR .5. KIM .5 
KERN.% WSW .6 KJ.3 WJ01 .3, KYOT .2 

HELLO BETTY 
Jeff Golub (Narada Jan./PLC] 
W.21 12. St( B, HOPS A, KWNR A, XWRC.5 
KERN.% K25.á, KlED.1 

SO NOT OVER YOU 
Simply Red (ranoivred.cong J.P. WVMV.6 WY2.5 KBZH W WIVE nA 

BLED.3. KI2 n2 WJZI .2, K16F.L Kywv a 

HYPNOTIC 
Bonet' James (Concord) 
SIX B WNYs .7. WYJ2.7 KINR.7 WJZW .4, 
KBZN.3 WM .2.1(551.2. PAR .L MRC.1 

FOR WEEK ENDING FEBRUARY 25 2007 
LEGEND: 'Are legend to charts in charts section for rules and symbol explanations. 
32 smooth Wu statans an elMroriully monitored by Nielsen Broedust Data Systems 24 
lours a day 7 dry: a reek. Indicator chart comprised of 17 reporters. 
O 2007 Me sat Business Media. Inc. All rights reserved. 

SMOOTH JAZZ REPORTERS 
WJZUAtlanta, GALA WDSJ /Da , OH. KHJZ/Houston, TX. KSBR /Los Angeles, CL WVAS /Montgomery, AL 
PD /MD: Dave Kosh PD: Sandy Collins PD: Marine Todd OM /PD: Terry Wedel OM: Candy Capel 

MD: Skip Porter APO /MD: Greg Morgan MD: Vienna Yip MD: Jay Holcey 

WEAA/Baltimore, MD 
PO: Sancì Mallory KJCD/Demer, CO. KPVU/Houston, TX KTWV/Los Angeles, C.4N WQCD /New York, NY. 
APD/MD: Marcellus " Bassuran" PD /MD: Michael Fischer PD: Wayne Turner PD: Paul Goldstein PO: Blake Lawrence 

Shepard APD/MD: Ricci Filiar MD: Carolyn Bednarski 
WVMV /Detroit, MIN WYJZ/Indianapolis, INN 

WSMJ /Behimore, MD. OM /PD: Tom Sleeker OM /PD: Carl Frye WGRV /Melbourne, FL WHOV /Norfolk, VA 
PD /MD: Lori Lewis MD: Sandy Kovach OM: C.J. Sampson PD: Kevin The Moose' Anderson 

WJSJ /Jacksonville, FL' PD /MD: Randy Bennett 
WVSU /Birmingham, AL WZJZ/Ft. Myers, FL OM /PD: Joel Wlddows WLOQ /Orlando, FL 
OM/PD: Andy Parrish MD: Randi Bachman WLVE/Miami, FLU PD /MD: Brian Morgan 

KJLU /Jefferson City, MO OM /PD: Rich McMillan 
WNUA/Chicago, ILK WSBZ/Ft. Walton Beach, FL PD/MD: Dan Turner KYOT/Phoenio, AZ. 
OM/PD: Darren Davis PD: Mark Carter WJZI /Milwaukee, WIN PD: Smokey Rivers 

MD: Rick O'Dell MD: Mark Edwards KOAS/Las Vegas, NV. PD: Stan Atkinson APD /MD: Angie Handa 
PD: Samantha Pascual 

WNWV/Cleveland, OH* WSJW /Harrisburg, PAN MD: Lynn Briggs KRVR /Modesto, CAN KIJZ/Portland, OR 

OM/PD: Bernie Kimble OM: Tom Shannon OM /MD: Doug Wulff OM /PD: Torty Coles 

PD /MD: Paul Scott KUAP /Little Rock, AR P0: James Bryan 
WJZA/Columbus, OH. PD /MO: Michael Nellums 
PD/MD: Bill Harman WQTQ /Hartford, CT 

PD /MD: Stewart Stone 

KJZS /Reno, NV. 
PD: Jay Daces 

KSSJ/Sacramento, CAN 

PD/MD. Lee Hansen 

KBZN/Salt Lake City, UT. 
OM /PD: Dan Jessop 

KIFM/San Diego, CAN 

PD: Mike Vasquez 
APD: J. Wiedenheimer 
MD: Kelly Cole 

KKSF/San Francisco, CA. 
PD /MD: Ken Jones 

KJZY/Santa Rosa, CA 
PD: Gordon ZIot 
APD /MD: Rob Singleton 

MAX Jazz Vocal Blend /Satellite 
PD /L'D: Rochelle Matthews 

DMX Smooth Jazz/Satellite 
PO/MD: Rochelle Matthews 

Jones Radio 
Networks/Satellite. 
OM /PD: Steve Hibbard 
APD/Ma Laude Cobb 

IAasic Choice Smooth 
Jazz/Satellite 
APD. Will Kinnally 

Sirius Jazz Cafe/Satellite. 
PD: Shirley Maldonado 
MD: Rick Laboy 

XM Watercolors/Satellite 
PO/11D: Shirlitta Colon 

KWJZ /Seattle, WAN 
PD: Carol Handley 
MD: Dianna Rose 

KCOZ/Springfield, MO 
OM: Jae Jones 
PD /MD: Jarrett Grogan 

WSJT/Tampa, FL 
PD: Ross Block 
MD: Kathy Curtis 

WJZW/Washington, DC. 
OM /PD: Kenny King 

Monitored Reporters 
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ROCK 

Programmers share their pre -book station tuneup tips 

Spring Survey 
Prep Checklists 

Mike Boyle 
MBoyle@Rad ioandRecords.com 

lose your eyes and hear the drumbeats getting closer and loud - 
er.They signal the approaching, all- important spring Arbitron 
ratings survey period, which runs April 5-June 27. So, are 
you ready? Have you thought of everything that needs to be 
done to tidy up your ship(s)? To help you and your staff 
prepare, R &R reached out to a handful of successful program- 

mers for their pre -book station tuneup tips. 

Hearst active rock 

WIYY /Baltimore PD 

Dave Hill 

If you're going to 
tweak your nmsic, 

now's the time to do 
it. If there's anything 
that's been floating 
around for a year -and- 

a -half in your power 

recxurrents, it might be 

time to push it to a 

gold category. 

Don't book too many promotions, but book 
the right ones.Take on a couple of promotions- 
really big output ideas that can build cume and 

TSL -but don't overcommit to the sales depart - 
ment.The la,t thing you want is to be stuck at a 

bar on the outskirts of town when a major con- 
cert is going on because you committed very 

early in the season m doing a bar promotion. 
Get vacations out Of the way. Make sure all 

I)J.s' vacations are done in the winter and the 

summer. Don't ever let them pop up during the 

spring or fill books.You want your starting play- 
ers on the held during the fall and, most defi- 
nitely, the spring. 

Now 's the time to make any changes in imag- 
ing. If you're going to change your positioning 
statement or any station imaging, do it now, not 
in the middle of the book. Midcurrent is not the 

time to change your mind. 
Last but not least, make sure the Ridge is 

stocked till of beer, because you never know 
when it's going to he a long Friday. 

:kej', 
Hill 

MARCH 2, 2007 

Clear Channel 

regional VP of 
programming Brad 

Hardin 
Make sure your 

Selector is in order. 
Refresh the imag- 

ing. Is it speaking to 
your listeners? 

The most impor- 
tant thing you can do Hardin 

is get out of the sta- 

tion and listen to it just like the listeners do. 

A lot of times the things you think are corn- 
ing out of the speakers aren't. I do this in all 

my markets, and its helped me tremendously 
in terms of being objective. I tell my PDs to 
do it as much as they can. 

Last but not least, do something fun with 
the staff before the book starts to help every- 
one become energized. 

Greater Media rock 
WDHA /Morristown, 
N.J., PD Tony Paige 

Review the music 

with a ftnetoothed 
contb.Are you hitting 
your target with the 

music? Are all 

songs- especially 
currents -getting the 

correct amount of 
spins? To keep the 
station sounding fresh, I'll "platoon" a portion 

Paige 

'Do 
something 
fun with the 
staff before 
the book 
starts, to 
help 
everyone 
become 
energized.' 

-Brad Hardin 

of 'DNA's music. In other words, I rest some 

songs and add some new ones.This is especial- 

ly important prior to the spring book. 
We also conduct a listener advisory board 

at the radio station to get a feel for what is on 
the listener's mind. To help us stay on track, 

we'll gather information by testing music, pro- 
motions and various aspects of programming 
with our advisory board. 

Get your DJs out to meet the listeners. Let 
them put a face with a name and make a per- 
sonal connection with their audience. Spring 
is coming, and people will start to spend more 
time outdoors. We want to be out with them. 
By living the lifestyle of the listener and mak- 
ing on -air references, a connection is nude 
that an iPod can't develop. What happens be- 
tween the music is just as important as the 

music you play. IPtB 

The Consultant's Viewpoint 

Dave Lange, McVay Media VP 

of rock 

Set goals. Before you create a 

plan you need to pick tie right 
tools. Consider the following 

measuring sticks: 

TSL or cume: Do you need to 

get the audience you have to lis- 

ten more, or do you need to build 

more cume? Cume usually means 

outside marketing and getting 

noticed in the mar- 

ketplace to build 
more brand aware - 

ness. Extending TSL 

is more of an on -air 

issue, where music 

consistency, playing 

the hits more often, 

extending listening 
through stopsets 
and keeping the sta- 

tion exciting are the 

key tools. 

Competition: What are they 

attacking you with- morning 
show, new music tricks, contest- 
ing, hitting the streets or outside 
marketing? Review their music 

with a full Nielsen BDS or other 
monitoring system breakdown. 

You may need to build a bigger 

defense into your plan. 

Community opportunities: Are 

there any events or promotions 

that can make you really staid out? 

Review your hot ZIPs: Are there 

new areas you need to cover? Are 

there areas where the competition 

is winning? 

Imaging: Are you using every 

opportunity around the records to 

build the brand, recycle, maximize 

your music position and make 

your promotions and events 

stand out? Is the creative fresh 

and topical? 

Research: If you have a recent 

music test or online data, re -sort 
the library. Review the perceptu- 

al if you have one. If not, take a 

look at your recent listener advi- 

meetings with the 

audience. If you 

don't do them, 

start them up. 

Above all, listen 

carefully before you 

plan. Get away for a 

full day -no calls, 

e -mail or other dis- 

tractions -and lis- 

ten. It's best to do it 

like a consultant 
Lange does from a hotel 

room. Monitor the market and 

your station with as much detail 

as possible. Also, be objective. 

Imagine you are a listener and 

pick apart your product as well as 

the competitors. 
In many companies, program- 

mers tackle multiple stations or 
even branch out to other mar- 
kets. All these steps to make 

each station a winner take time 
and the ability to focus on one 

product at a time. Budget your 

time and allow for two to three 
days or each station you work 
with to gc through all the steps. 
Yes, it takes a lot of time and 

effort: but that's the price of 
winning. Redt 

sory board 
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POWERED BY 

ALTERNATIVE 

SNOW PATROL'S 
"YOU'RE ALL I HAVE' > 

PARLAYS A 15% 

INCREASE N PLAYS 
INTO A 34 -27 JUMP. 

Nielsen 
Broadcast Data 
Systems 

10 

m 
® 
® 
m 

m 

2 TITLE 
p ARTIST 

S- NIELSEN BDS á HITPREDICTOR 
CERTIFICATIONS STATUS 

IMPRINT / PROMOTION LABEL 

-8 PAIN N0.1(2 WKS) 
THREE DAYS GRACE 

-8 STARLIGHT 
MUSE 

8 SNOW ((HEY OH)) - RED HOT CHILI PEPPERS WARNER BROS. 

:9 FROM YESTERDAY 
30 SECONDS TO MARS IMMORTAL/VIRGIN 

1111J2044M 

WARNER EROS. 

12 
FAMOUS LAST WORDS 
MY CHEMICAL ROMANCE REPRISE 

32 FACEDOWN 
THE RED JUMPSUIT APPARATUS VIRGIN 

DASHBOARD 
MODEST MOUSE EPIC 

1/1 
FALL OUT BOY : I. FIE", RAMEWISLANWIDJMG 

$ READ MY MIND 
THE KILLERS IS'. AND 'PAIL 

2b 2 WEVIVLLJSM AIRPOWER /MOST INCREASED PLAYS/MOST ADDED * 
NINE INCH NAILS NOTHINGIINTERSCOPE - - 
THIS AIN'T SCENE. IT'S AN ARMS RACE 

7 BREATH 
BREAKING BENJAMIN 

7 DIG 
INCUBUS 

13 PRAYER OF THE REFUGEE 
RISE AGAINST 

6 FOREVER 
PAPA ROACH 

25 WELCOME TO THE BLACK PARADE 
MY CHEMICAL ROMANCE 

21 
ANNA -MOLLY 
INCUBUS 

12 
PHANTOM LIMB 
THE SHINS 

18 19 4 WELL ENOUGH ALONE AIRPOWER 
CREVELLE 

70 19 21 

m 

25 

6 

7 LAZY EYE 
SILVERSUN PICKUPS 

38 THROUGH GLASS 
STONE SOUR 

TS NOT OVER 
DAILHTRV 

THINK I'M IN LOVE 
BECK 

6 SILLYWORLD 
STONE SOUR 

- 7 NAIVE 
THE KOOKS 

11 
VOICES 
SAOSIN 

9 LADIES S GENTLEMEN 
SALIVA 

3 YOU'RE ALLI HAVE 
SNOW PATROL 

NOLLYWOOD 

NMORTAUEPK 

GEFFEN 

EL TONAUGEFFEN 

\Q 
REPRISE 

IMMORTAL/EPIC 

SUBPOP 

AIRPOWER 

EPIC 

DV1mNP0 

ROADRUNNER 

tQ 
RCA/PME 

RTERSCOáPE 

RUAOIaa1ER 

á 
ASTRALWERKS 

CAPITOL 

ISLAND/RUG 

POLYDORIA&M/INTERSCOPE 

4 RUBY 
KAISER CHIEFS 13-UNIQUE/UNIVERSAL MOTOWN 

s FREAK ON A LEASH (UNPLUGGED) 
KORN FEATURING AMY LEE VIRGIN 

EVERYTHING 
- BUCKCHERRY 

6 I STILL REMEMBER 
BLOC PARTY 

T FULLY ALIVE 
_FLYLEAF 

ALL THE SAME 
SICK PUPPIES 

20 LIAR (IT TAKES ONE TO KNOW ONE) 
TAKING BACK SUNDAY 

ELEVEN SEVEN /ATLANTIC /LAVA 

VICE/ATLANTIC 

á 
OTTONE /J /RMG 

VIRGIN 

WARNER BROS. 

PARALYZER Q 
FINGERELEVEN WINDUP 

JANE FONDA 
MKKEY AVALON MYSPACE /INTERSCOPE 

HANG ME UP TO DRY 
COLD WAR KIDS DOWNTOWN /ATLANTIC/LAVA 

ALL THESE THINGS I HATE (REVOLVE AROUND ME) 
BULLET FOR MY VALEN -INS JIVE/ZOMBA 

WOLF LIKE ME 
NON THE RADIO INTERSCOPE 

TEN THOUSAND FISTS 
DISTURBED REPRISE 

PLAYS AUDIENCE 
TW ./- MILLIONS RANK 

1772 .3 6.970 2 

1658 13 7.088 1 

1601 -137 5.632. 5 

1568 .14 5.543 7 

1550 .60 6.305 3 

1470 5.587 6 

1452 .14 5.112 n 

1304 -31 5.837 4 

1223 .51 5.365 8 

1198 697 5.128 10 

11814 .65 3.893 14 

1138 .39 4.21 13 

1075 .8 3.647 16 

1051 .94 3.350 17 

1047 -75 4.367 12 

1041 -125 5.1E1 9 

920 - .69 3.784 15 

839 .67 2.654 20 

793 .93 3.151 18 

745 -124 2.815 ,. 19 

701 .88 1.8E8 22 

638 -24 1.887 23 

614 c 1.599 27 

576 -31 1.678 24 

529 -31 1.380 33 

498 -9 L107 37 

488 .63 1.598 28 

488 423 1.181 35 

483 .16 1.549 29 

477 .47 1.627 25 

475 - 31 1.432 30 

425 417 1.246 34 

411 .35 2.095 21 

381 = -50 1.420 31 

377 - .30 1.620 . 26 

364- -38 0.943 

350 .35 1.392 32 

329 - .23 0.918 - 

285 .5 1.003 - 

279 -27 0.607 - 

MOST ADDED 

TITLE 
ARTIST / LABEL 

NEW 
S- ATIONS 

SURVIVAUSM 
Nine Inch Nails 
(NOTHINGRNTERSGJPE) 
KEOJ. KFTE. KNXX, KUCO. Sirius Alt 
Nation, WOVE, WHRL WJBX, WJRR W -RS, 
WPBZ, WROX, WTZR, WXNR 

14 

THE MISSING FRAME 
AFl 
(TINY EWLRNTERSCOPE) 
KCXX, KFRR KNDD. KNXX. KRBZ, EXFK, 
WAVF. WCYY, WRVM 

TITLE 
ARTIS- / LABE - 

FIDELITY 
Regina Spektor 
(SIRE/WARNER 3105.) 
TOTAL STATIONS: 

BETTER THAN ME 
Hinder 
(UNIVERSAL RIPUBLIC) 
TOTALSTATKNá: 

THE MISSING FRAME 
AR 
(TINY VIL/INT:RSCOPE) 
TOTAL STATIONS: 

NEW AND ACTIVE 
PLAYS 
/GAIN 

271/34 

TITLE PLAYS 
ARTIST / LABEL /GAIN 

THE OLDER I GET 179/52 
Skillet 
IAROEN- /ATLANTIC /LAVA) 

20 -OTAL STATIONS: 15 

245/14 JAMBI 172/15 
Tool 
TOOL OSSECTIONAL VOLCANO/ZOMBA) 

19 TOTAL STATIONS: 24 

234/66 THE RIVER 144/11 
Good CFulotte Featuring M. Shadows And 
Synyste- Gates 

29 DAYLIGIT/EPIC) 
TOTAL STATIONS: 13 

SAY THIS SOONER (NO ONE WILL 
SEE -HINGE THE 
WAY I DO). 221/21 
The Almost. 
(TOOTH á NAIL/VIRGIN) 

9 TOTAL STATIONS: 

KEEP THE CAR RUNNING 6 
The Arcade Fia 
(MERGE) 
KBZT, KJEE, KRBZ, KROX, Sidas AN Nation. 
WEND 

WELL ENOUGH ALONE 4 
Cherelk 
(EPIC) 
WOVE., WKRL WWCD. WXNR 

LAZY EYE 
SlMrsun Pkkups 
(DANCER RIB D) 
KEDJ, KUCD, WWDC 

3 

SILLYWORLD 
Stona Sour 
(ROADRUNNER) 
KFRR. W WM, WXNR 

3 

LADIES & GENTLEMEN 3 
Saliva 
(ISLAND/IDJMG) 
KDGE, KUCD, W WDC 

FREAK ON LEASH 
(UNPLUGGED) 
Korn Fut Amy Lae 
(NIKON) 
KFTE WDVL WXM 

3 

PARALYZER 
Finger Eleven 
(WINDUP) 
KNXX, WROX, WSW) 

3 

SAY THIS SOONER 
(NO ONE WILL SEE THINGS 
THE WAY I DO). 
The Almost 
(VIRGIN) 
WARQ, WCYY, WHRL 

ADDED AT... 

KBZT 
San Diego, CA 

PD: Caret( Michael; 
MD: Mike Halloran 

Albert Hammond Jr .101,10 
The Stooges, My dea Of Fun, I 

The Arcade Fire, Keep The Car Rcnn ng, 0 
Mastodon, Colony CI Birchmen, C 

FOR MORE STATIONS GO TO: 

3 

FM941 

www. RadiaandRecords.om 

TELL ME 
Dmpp 119 Oayli 1M 
(OCTONE) 
TOTAL STATIONS: 

26 

184/4 

MOST 
INCREASED 

PLAYS 
INCREASE IN 

PLATS 

+697 

-94 

+93 

+88 

4-69 

16 

PUNKTOCKER 141/11 
Teddybtars Featuring logy Pop 
BIG BEAT /ATLANTIC) 
TOTAL STATIONS: 15 

FALLS APART 132/11 
Hurt 
:CAPIT L) 
TOTAL STATIONS: 9 

SURVIVAUSM 
Nine Inch NsIs PAHhxKoKerscope) 
KRDX .29, KUCD -Z/. KXRC . .NIKR 2V. WDYL .ZS, 
KNXK .21. PISTE .22.10(TE .20, MSR1.20 VIRAVI[ .19 

FOREVER 
Papa Roach' B TonallG.fe,) 
1123E L WN:C.L KNXX ao, WSWD.EI, KTBZ R WER 
.11 KR)C AWFUL .7, WLID.6 WOIL.5 

LAZY EYE 
Silversun Pickups (dangabird) 
WARS "Ti. MEG.0. KMYZ.0. FRZQ 8. WRQ1.i, VMTG.6 
KEE .6, KPNr EKNI-5, WWX .5 

ITS NOT OVER 
Daughtry (KAMM) 
WZJO .S. WRZX .W. WTIIi .W, TÇS Al wow_ O, KCXx 
.Sl woe_ .5 KR2Q.6. WARQ._ WEND .4 

Lt PHANTOM LIMB 
The Satins (5,b PPP) 

KORA .ZU KFMA12, KXRK 41, C/ROX.9, WSR.4 W ALD 
05, KRZO .S, MIEN .5. KERR .4. VIP92.4 

FOR WEEK ENDUE: FEBRUARY 25, 2007 
LEGEND. See leg. t. charts in charts section for rules and symbol explanations. 
71 alto atice and 2E Canada rock stations are electro,kalh, monitored by Nielsen Broadcast Data 
Systems 24 hewn aday.' days a week. O 2007 Melon Business Media Inc. 
All rigMs reserad. 

It's time for deeper insights.. 
It's time to make better decisions. 

It's time to call Coleman. 
919 -571 -0000 

COLEMAN 
MUSIC. TRENDS. BRANDING. 

www.ColemanInsights.com 
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 TITLE 
g ARTIST 

ACTIVE ROCK 
IC NIELSEN BDS 

CERTIFICATIONS 
IMPRINT / PROMOTION LABEL 

o 
o 
o 
O 
o 
O 
o 

o 

1 18 LADIES & GENTLEMEN NO.1(3 WKS) 
SAUNA ISLANNIOJMG 

PAIN 
THREE DAYS GRACE JIVE /ZOMBA 

BREATH 
BREAKING BENJAMIN HOLLYWOOD 

15 
SILLYWORLD 
STONE SOAR ROADRUNNER 

78 
THE ENEMY 
BDSMA(K UNIVERSAL REPUBLIC 

12 
TEN THOUSAND FISTS 
DISTURBED REPRISE 

ITS NOT OVER 1\ 
DAUGHTRY RCA/RMG 

7 FOREVER 
PAPA ROACH EL TONAIJGEEFEN 

4 WELL ENOUGH ALONE 
CHEVELLE EPIC 

n SNOW ((HEY OH)) 
REDHOT CI.i..:. WARNER BROS. 

ú FROM YESTERDAY 
30 SECONDS TO MAPS IMMORTAWIRGIN 

® 6 JAMBI 
TOOL TOOL DISSECTIONAWCILCANO/20MDA 

® 7 EVERYTHING 
BUCKCHERRV ELEVEN SEVEN /ATLANTIC /LAVA 

14 17 7 ALL THESE THINGS I NATE(REVOLVE AROUND ME) AIRPOWER 
BULLET FOR MV VALENTINE JIVE/ZOABA 

32 THE POT 
TOOL 

717 
MY CURSE 
KILLSWITCH ENGAGE ROADRUNNER 

DRIVEN 
SEVENOUST o 

TOOL DISSECTIONAL/VOLCAN0120MBA 

6 

18 24 4 FREAK ON A LEASH (UNPLUGGED) 
KORNEEATURING AMY LEE 

THROUGH GLASS 
STONE SOUR 

6 PARALYZER 
FINGER ELEVEN 

® DIG 
INCUBUS 

HOW LONG 
20. MINOR 

11 
STAND UP 
JET 

24 3B 2 
SURVIVALISM 
NINE INCH NAILS 

® 2 VOU WOULDN'T KNOW 
MEILYEAN 

3 BETTER THAN ME 
HINDER 

19 

m 
39 

76POS/ASVwM 

AIRPOWER 
VIRGIN 

ROADRUNNER 

WIND -UP 

IMMORTAL /EPIC 

UNIVERSAL REPUBLIC 

ATLANTIC 

MOST INCREASED PLAYS /MOST ADDED 
NOTBINURRERSCOPE 

o 
o 
o 
o 

o 

o 

o 

o 
o 

4 FAMOUS LAST WORDS 
MV CHEMICAL ROMANCE 

12 
TELL ME 
DROPPING DAYLIGHT 

THE ECSTASY OF GOLD 
METALLICA 

R BLOOD 15 THICKER THAN WATER 
BLA(K/All.. 

DESTROYER 
STATIC% 

COLONY OF BIRCHMEN 
MASTODON 

3 THE RISING 
TRITIUM 

BREATHE INTO ME 
RED 

4 LITHIUM 
EVANESCENCE 

THE OLDER I GET 
SKILLET 

O THE WHITE UNICORN 
WOLFMOTHER 

5 FACE DOWN 
THE RED JUMPSUIT APPA /ATLt 

DIFFERENT THAN YOU 
THE EXITS 

PRAYER OF THE REFUGEE 
RISE AGAINST 

EPIC 

UNIVERSAL REPUBLIC 

REPRISE 

ATONE 

SONY CLASSICAL 

ROADRUNNER 

REPRISE 

RELAPSE/REPRISE 

ROADRUNNER 

ESSENTIAL /RED 

WINDUP 

ARDENT /ATLANTIC /LAVA 

MOOULARANTERSCOPE 

VIRGIN 

ELE VEN SEVEN 

GEFFEN 

FINGER ELEVEN 
SCORES ITS FIRST qi 

ACTIVE ROCK TOP 20 
WITH "PARALYZER" 

(23 -20). 

PLAYS 
TW +/- 

AUDIENCE 
MIWONS RANK 

1573 -34 5766 2 

1517 -80 6.735 1 

1427 +82 5.132 3 

1237 +51 4.489 4 

1230 +21 4.126 6 

1173 +19 4.241 5 

1065 +60 4.055 7 

1050 +36 3.008 10 

1032 +22 3.076 9 

980 -134 3.794 8 

893 +36 2.181 14 

789 +24 2.407 13 

748 +61 1.975 15 

739 +71 1.451 20 

657 -17 2.657 11 

646 -44 1571 19 

570 +47 1.171 26 

561 +99 1.871 16 

560 -17 2447 12 

540 +56 1441 21 

507 .98 1.303 23 

496 -131 1.693 18 

487 -2 1.439 22 

486 +299 1.811 17 

466 +201 1.225 25 

407 .49 0.992 27 

383 +64 0.956 28 

358 +25 0.555 32 

272 .120 1.272 24 

271 -28 0.702 30 

259 +149 0.820 29 

241 -36 0370 - 

229 -4 0.406 40 

205 .62 0.350 - 

185 -17 0.439 39 

164 .23 0.246 - 

164 -54 0.520 35 

159 7 0535 33 

148 +59 0.240 - - 

148 .9 0.515 37 

MOST ADDED 

TITLE 
ARTIST / LABEL 

NEW 
STATIONS 

SURVIVALISM 
Hin. Ind. Nulls 
(NOTHING/INTERSCOPE) 
KEPI. KDJE, KHTB, RISS, KLAO, KRAK, 
KRXQ, KUPD, WRAF, WCPR, WJJO, WRAT, 
WiEs. VEWEIN, W WIZ WXZZ 

16 

YOU WOULDPT KNOW 
Hdlyeah 
(EPIC) 
KIOZ, KNCN, KTEC, KUPD, WCPR, WR2K. 

WTFX 

TITLE 
ARTIST / LABEL 

ELECTRIC WORRY 
Clutch 
(ISSACHAR/ORT) 
TOTAL STATIONS: 

THE FIGHT 
The Classic Clime 
(TOOTH 6 NAIL/EMR) 
TOTAL STATIONS: 

SIDE OF A BULLET 
Nickelback 
(ROADRUNNER) 
TOTAL STATIONS: 

NEW AND ACTIVE 
PLAYS TITLE 
/GAIN ARTIST / LABEL 

147/41 SAVE ME 
Autovein 
(OUTLOOK) 

18 TOTAL STATIONS: 

y i 
Nielsen 
Broadcast Data 
Systems 

PLAYS 
/GAIN 

59/9 

7 

111/0 HOMECOMING QUEEN 57/2 
Hinder 
(UNIVERSAL REPUBLIC) 

11 TOTAL STATIONS: 3 

1013/35 FIGHT LIKE THIS 50/5 
Decyfer Down 
(SRE/IND/COLUMBIA) 

7 TOTAL STATIONS: 7 

FUNERAL FOR YESTERDAY 101/2 
K Etie 

(MEROVINGIAW %OF INFAMY/CAROLINE) 
TOTAL STATIONS: 12 

7 HEAR ME NOW 64/12 
Framing Hanley 
(SILENT MAJORITY) 
TOTAL STATIONS: 

FATHER FIGURE 7 
Army Of Anyone 
(FIRM) 
KHTQ, KISW, KLAQ, KQRC. Sirius Octane. 
WAIF, WJJO 

THE ECSTASY OF GOLD 
MHalliu 
(SONY CLASSICAL) 
KATT KDJE KRAK, KRZR. WIYY, WYSP 

RAIN WIZARD 
Black Stone Cherry 
(ROADRUNNER) 
KQRC, WKLQ, WQKA, WTKX, WARR, KM 
Souiaa 

6 

BETTER THAN ME 
Hinder 
(UNIVERSAL REPUa1Q 
KICT, WBSX, WCHZ. X4 SR.da 

4 

DESTROYER 
Sunk-. 
(REPRISE) 
KTEG, KXXR, WRXW WRZK 

4 

BREATHE INTO ME 
Red 
)ESSENTIAL/RED) 
KFRQ. WBZX, WQXA, WRIF 

4 

DIFFERENT THAN YOU 
The Odes 
ELEVEN SEVEN) 
KHTQ. WKLQ, WRIF, WWBN 

4 

SWEET SACRIFICE 4 
Evanewence 
IWwPUP) 
KLAQ. Sirius Octane, WIIL, WJJO 

ADDED AT... 

WJJO 
Madison, WI 

P0: Randy Hawke 

MD: Blake Patton 

Nine Inch Nails. SuMvalism.9 
Army Of Anyone, Father Figure. 0 
Evanescence. Sweet Sacrilke. 0 

FOR MORE STATIONS GO TO: 

www.RadioandRecords.com 

MOST 
INCREASED 

FLAYS 

+299 

+201 

+149 

30/30 -150 42/O 
Stone Sour 
(ROADRUNNER) 
TOTAL STATIONS: 6 

BETTER 39/39 
Guns N' Rom 
(INTERSCOPET 

8 TOTAL STATIONS: 14 

SURVIVALISM 
Nine Inch Nails (Nothln9/Interscupe) 
ERAS .28, SOC -19, WBS% .RU NOW -R WRL%.15, 
KLO.0. KBR .5. KXXR .YS. KZRQ .TA W 1QZ .R 

YOU WOULDN'T KNOW 
HeIlVeah (Epic) 
K2RQ-ZL WC .14 KUPD.It KIO2.O WOO O 
WYBB.ïL WJJ0.9, WBZX.9, WEOG.9,KNCN.8 

DESTROYER 
Static-X (Reprise) 
TOM 45. SOC 42, WXO112. WYBB.1L KXXR.II, 
WV91.q KLD.9. WJJO.9, 10104 KTEG.7 

THE ECSTASY OF GOLD 
Metallica (Sony ElasakcI 
IOW .A KDE n14. MDR .14 KATT14 SIOC.R 
IORQA KREI.TL WRAT.9, WE IS 6, WM.R .5 

FREAK ON A LEASH 
(UNPLUGGED) 
Korn Featuring Amy Lee (Virgin) 

KRA3 +25 WRXR.20. WYBB.12. WRXW .10 KICT .7 
MOs WRIF .4. WV .4. WISP 4. KISS.) 

FOR WEEK ENDING FEBRUARY 25, 2007 
LEGEND. See legend to charts in charts section for rules and symbol explanations. 
SB actAe rack stations are electronically monitored by Nielsen Broadcast Oats Systems 24 
hours a day. 7 days a week. O 2007 Nielsen Business Media. Inc. All ARNIE reserved. 
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music scheduling 
reinvented 

GSelector's cross -station protection resolves song conflicts automatical'y and guarantees 
that none of your stations in the same market play the same song simultaneously. 
GSelector knows what's on all your stations because it uses one library. - - www.gselector.com 

MARCH 2, 2007 

Advantage 
Cross -Station Protection #9 

-.."a. VIM . .e.a., ems - own. doe.e a.w.n Rsro E.wa 

1 

imam /el ni 

I 

Stela Stelsel 
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POWERED BY 

BREAKING BENJAMIN 
CRABS ITS SECOND STRAIGHT 
TOP 10 AS "BREATH" VAULTS 

14-9 AND EARNS MOST INCREASED 
PLAYS HONORS (LP 39). 

go 

Nielsen 
Broadcast Data 
Systems 

72 

o 
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7 

o 

ID 

Ii 

o 
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o 
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1 18 

I 33 

R 

A 7 

15 

12 

34 

TITLE 
ARTIST 

PAIN 
THREE DAYS GRAZE 

SNOW ((HEY OH)) 
RED HOT CHILI PEPPERS 

LADIES & GENTLEMEN 
SALIVA 

THE ENEMY 
COOSMACK 

SILLYWORLD 
STONE SOUR 

LAND OF CONFUSION 
DISTURBED 

HEROES 
SHINEDOWN 

ITS NOT OVER 
DAIJCHTRV 

B REATH 
BREAKING BENJAMIN 

K NIELSEN BDS 
CERTIFICATIONS 

IMPRINT / PROMOTION LABEL 

NO. 1(6 WKSVMOST ADDED 
JNBZO BA 

WARNER BROS. 

ISLANBIDJUG 

OAVERSALREPII&IC 

ROADRUNNER 

REPRISE 

ATLANTIC 

ANIMAL I HAVE BECOME 
THREE DAYS GRACE 

33 ROCKSTAR 
NICKELBACK 

THE POT 
TOOL 

HOW LONG 
HINDER 

EVERYTHING 
OUCKCHERRY 

THROUGH GLASS 
STONE SOUR 

FOREVER 
P APA ROACH 

ANNA -MOLLY 
INCUBUS 

WELL ENOUGH ALONE 
CHEVELLE 

GOODBYE 
ARMY OF ANYONE 

STAND UP 

30 

16 

7 

38 

5 

13 

4 

15 

7 

9 

2C 

4 

3 

3 

7 

4 

IF EVERYONE CARED 
NICKELBACK 

TEN THOUSAND FISTS 
DISTURBED 

REVELATIONS 
AUDIOSLAVE 

DIG 
INCUBUS 

B ETTER THAN ME 
HINDER 

RCA/RMG 

MOST INCREASED PLAYS 
HOLLYWOOD 

11VE/ZOMBA 

ROADRUNNER 

TOOL DISSECTDNNAI LCAND/ZOABA 

URNASAL REPUBLIC 

ELEVEN SEVEN/ATLANTIC/LAVA 

FREAK ON A LEASH (UNPLUGGED) 
K ORN FEATURING AMY ¿II 

SIDE OF A BULLET 
NICKELBACK 

PARALYZER 
FINGERELEVEN 

2 THE ECSTASY OF GOLD 
METALLICA 

9 HELL AND HIGH WATER 
BLACK STONE CHERRY 

TITLE 
1E71 i- I IMPRINT / PROMOTION LABEL 

CRAZY BITCH 
BKK:I -Er RV (ELEVEN SEVEN ATLANTIC /LAVA) 

COMBO UNDONE 
IWttVIFGIN) 

CALL ME WHEN YOU'RE SOBER 
EIAN:SCBICE (WIND -UP) 

HE DIARY OF JANE 
RE A KING BENJAMIN CHOLVWOOD) 

ANOTHER BRICK IN THE WALL (PART II) 
.5' LOVD(COUMBM) 

IG 

R04aNNNER 

EL TO AUGEFFEN 

IMMORTAUEPK 

EPIC 

FIRM 

ATLANTIC 

ROADRUNNER 

REPRISE 

INTERSCOPE /EPIC 

IMMORTAL/EPIC 

UNIVERSAL REPUBLIC 

VIRGIN 

ROADRUNNER 

WIND -UP 

SONY CLASSICAL 

IN DE COOT /ROADRUNNER 

PLOYS AUDIENCE 
TW 1- MILLIONS RANK 

382 .8 1.150 2 

325: .19 1.130 3 

290 -12 0.720 7 

287 .25 1A1C 4 

285 .13 0.904 6 

264 2 1.208 1 

256 
- 

-11 0704 10 

236 .5 0.713 8 

223 .39 0.708 9 

212 - -1 1.008 5 

199 -20 0.618 12 

194 .6 0.647 R 

191 -2 0.503 15 

185 

184 

156 

.2 0.613 13 

-22 0.564 14 

.1 0.438 17 

140 .9 0.305 19 

139 - .24 0415 18 

127 -21 024 21 

121. .10 0.199 25 

105 .31 0486 16 

103- -4 0232 23 

82 -19 0.158 28 

68 .12 0.278 20 

67 - .3 0.20 22 

60 .3 0.175 26 

58 

56 

56 

49 -10 

-12 0.221 24 

.2 0.062 

-1 0.121 

RECURRENTS 

PLAYS 
TW LW 

ISO 1% 

162 141 

145 138 

121 139 

116 89 

0.046 

TITLE 
ARTIST / IMPRINT / PROMOTICN LABEL 

TOM SAWYER 
RUSH (MERCURV/UME) 

BACK IN BLACK 
AC /DC (ATCO/ATLANTIC) 

SWEET EMOTION 
AA RO SM ITH (COLUMBIA) 

REMEDY 
SEETHER (WINDUP) 

BLACK DOG 
LED ZEPPELIN (ATLANTIC) 

MOST ADDED 

TITLE 
ARTIST / LABEL 

PAIN 
Three Days Grace 

CAVE/ZOMBA) 
KIOC, WWI 

NEW 
STATIONS 

2 

BREATH 
Brtkine Benjamin 
(HOLLYWOOD) 
KKK. WAOX 

2 

ITS NOT OVER 
DaryNy 

MICK WXMM 

WELL ENOUGH ALONE 2 
GWYNN 
(EPIC) 
trot. WNOK 

THE ECSTASY OF GOLD 2 
Melallka 
(SONY CLASSICAL) 
WGIR, WHJY 

SNOW ((HEY OH]) 
Red Not ChM Pappen 
(WARNER BROS.) 
KIOC 

THE ENEMY 
Godsmack 
(UNIVERSAL REPUBUC) 
KIOC 

LADIES & GENTLEMEN 
SalA. 
(ISLAND/IDJMG) 
KIOC 

1 

SILLYWORLD 
Stone Sour 
(ROADRUNNER) 
KIOC 

ADDED AT... 

WXMM 
Norfolk, VA 

PO: John Shomby 
Mo: Zak Tyler 

Daughtry, It's Not Over, 0 

100:5 
maw 

FOR MORE STATIONS CO TO: 

1 

www.RadioandRecords.com 

PLAYS 
TW LW 

115 109 

109 101 

106 92 

105 97 

104 90 

TITLE 
ARTIST / LABEL 

JAMBI 
Tool 
(TOOL DISSECTIONAL/VO_CP- 0 /20MBA) 
TOTAL STATIONS: 8 

NEW AND ACTIVE 
PLAYS 
/GAIN 

47/5 

THE OLDER I GET 
Skillet 
(ARDENT/ATLANTIC/LAW) 
TOTAL STATIONS: 

LOVE REIGN O'ER ME 
Pearl Jam 
(TEN CLUB) 
TOTAL STATION& 

45/2 

TITLE PLAYS 
ARTIST : LABEL /GAIN 

ALL THESE THINGS I HATE 
(REVOLVE AROUND ME) 37/6 
Bullet For My Valentine 
(JIVE/ZOMBA) 
TOTAL STATIONS: 8 

THE KILL (BURY ME) 
30 Seconds To Mars 

7 OMMORTAUVIRGIN) 
- OTAL STATIONS: 

43/14 

MOST 
INCREASED 

PLAYS 

2 

YOU WOULDN'T KNOW 29/22 
HellYeah 

4 (EPIC) 
- OTAL STATIONS: 

BREATH 
Breaking Benjamin (Hollywood) 
KAZA A'WAR< .E,. VaRGI( OS WAIN .S, WOMA.4. 
WENN o KMKO.2. Wi(LC.2 WAOX .2. WWII L 

IF EVERYONE CARED 
Nickelback (Roadrunner) 
KM 00 0028 .D, WOR "S KSIE.3, WOE.2 

THE ENEMY 
Godsmack (Uni..rsal Republic) 
WTJR.9. WEBN +5. WXMM.4, KTUX a. ELFO *3, 
VM.V 2 WRKZ 02.100C o2 WRON -t KBER .1 

WELL ENOUGH ALONE 
Chevelie (Epic. 
WROE .11 KIIFO.4. Mo_( 4100C .2. WNPK.2 

YOU WOULDN'T KNOW 
HellYeah (Epic) 
RUE° .16 W'EBN .4. KAZR 3. KBER.¿ WXFX.t 

7 

FOR WEEK ENDING FEBRUARY 25, 2007 
LEGEND: See t_geol to charts in charts section for rules and symbol explanations. 
24 rock stations art t.Ctronically monitored by Nielsen Broadcast Data Systems 24 hours a 

day. 7 days a week. G 2007 Nielsen Bosinee Media. Inc. All rights reserved. 

WONE/Akron, OH. 
OM: Nick Anthony 
PD: TX. O'Grady 
APD /MD: T m Daugherty 

KZRR /Albuquerque, NM. 
OM: Bill May 
PD: Pli Mahoney 
MD: Rob Brothers 

WZZD/Allentown, PA. 
PD: Tori Thomas 
MD: Keth Moyer 

KWHUAnchuage, AK 
PD: Jen Shevlin 
APO/MD: Brad StenneR 

WTOS/Augusta, ME 
OM /PD: Steve Smith 
APO:Chris Rush 

KIOC/Beaumont, TX. 
OM: Joey Armstrong 
PD /MD: Mike Davis 

WPTQ /Bowling Green, KY 
OM /PD: Alex "Axe" Parocai 
APD /MD: Monty Foster 

WRQK /Canton, OH. 
PD: Keith Hamilton 

WPXC /Cape Cod, MA 
OM: Steve McVie 
PD: Suzanne Tonire 
APD /MO: James Gallagher 

WKLC/Charleston, WV. 
OM: Bill Knight 
PD: Jay Nunley 
APD: Brian Thompson 
MD: Dawn Cox 

WEBN /Cincinnati, OH. 
OM /PD: Scott Reinhart 
MD: Dave Fritz 

WMMS/Cleveland, OH. 
PD: 8o Matthews 

MIRK/Columbus, GA. 
OM: Brian Wate-s 
PD: Michael Steele 

KAZR /Des Moines, IA* 
OM: Jim Schaefer 
PD: Ryan Patrick 
MD: Andy Hall 

WQCMMagersbwn, MD 
OM: Rick Alexander 
PD /MD: Mike Holder 

ROCK REPORTERS 
WRVC/Huntington, WV 
PD: Reeves Kirtner 
MD: Rklt Kline 

WGIR /Manchester, NH. 
APO: Becky Pohotsky 

WXFX /Montgomery, AL 
PD: Rick Hendrick 

WDHA /Morristown, NJ' 
PO: Ton/ Paige 
APD /M0: Curtis Kay 

WNOR /Norfolk, VA* 
PD: Harvey Kojan 
APD /MD: Tim Parker 

WXMM/Norfolk, VA* 
OM /PD John Shomhy 
APD /M ): Zak Tyler 

KCLB/Palm Springs, CA 
PD: Anthony "Antdog" Quiroz 
MD: Jenn Brewski 

WRKZ/Pittsburgh, PA. 
OM: Keith Clark 
PD: Ryan Mill 

KUFO /Portland, OR. 
PD: Mike Tierney 
APD/MD: Dan Bozyk 

WHJY /Providence, RI. 
PD: Scott Landani 
MO: Mike Brangiforte 

KCAL/Riverside, CA* 
PD: Steve Hoffman 
APD /MD: Daryl Norsell 

WXRX/RalEft.rd, IL 
PD: Jim Stone 
MD: Jon Scnulz 

KBER/Salt lake Oty, UT. 
PD: Kelly Hamner 
APD /MD: Darby Wilcox 

WAQX/Syracuse, NY. 
OM: Tom Mitchell 
PD: Alexis 
APO /MD: Don "Stone" Kelley 

KMOD/Tulsa, OK. 
OM /PD: Don Cristi 

KZOZ/San Luis Obispo, CA WMZK/Wausau, WI 
PD: John Boyle PD: Jeff Cecil 

KTUX/Shteveport, LA. 
PD: Ragen Kim) 
MD: Flynt Stone 

KSHE/St. Louis, MO* 
OM: Rick Balis 
APO: Katy Krum 
MD: Guy FEVazza 

KBZS/Wichita Falls, TX 
PD: Liz Ryan 

Monitored Reporters 

24/7 NEWS ONLINE @ www.RadioandRecords.com MARCH 2, 2007 
www.americanradiohistory.com
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ROCK 

ALTERNATIVE & ACTIVE REPORTERS 
ALTERNATIVE 

WEQX /Albany, NY 
PI7:'lallub,e 
MU: Nikki Alexander 

WHRUAIbany, NY. 
OM: John Cooper 

PD: Capone 

APD /MD: Gabby 

WNNX /Atlanta, GA' 
OM: Rob Rober is 

PD: Leslie Fain 
API): Steve Craig 

WISE/Atlantic City, NJ 

OM /PD: Nid Grano 
APD /MD: Shawn Caslelluccio 

WAEWAugusta, GA 

OM: Ron Thomas 

PD: J.O. Kurres 

KROX /Austin, TX' 
0M: Chase 

PD: Lynn Barstow 
M0: Toby Ryan 

KNXX /Baton Rouge, LA' 
OM /PD: Dave Dunaway 
APO: Phillip Kish 

MD: Darren Gauthier 

WBCN /Boston, MA* 
PD: Dave Wellington 
MD: Dan O'Brien 

WFNX /Boston, MA' 
OM /PD: Max Tolkolf 

APD: Keith Dakin 
MD: Paul Driscoll 

WBT2/Burlington, VT' 
OM /PD: Matt Grasso 

APO /MD: Kevin Mays 

WAVF /Charleston, SC 
PD: Bryan Taylor 

MD: Wendy Rollins 

WZJO/Charleston, WV' 
PD /MD: Braze Clark 

WEND/Charlotte, NC' 
OM: Bruce Logan 
PD /MD: Jack Daniel 

WKQX /Chicago, IL 
APO: Brett "Spike' Eskin 

WSWD /Cincinnati, OH' 
OM: Patti Marshall 

PD: Tommy Rodean 

API): Julie Evans 

WXRK /Cleveland, OH. 
PO: Dominic Nardella 

WARQ /Columbia, SC' 
PO: Dave Stewart 
MD: Matt Lee 

W WCD /Columbus, OH' 
0M: Randy Malloy 

PD: Andy "Andyman" Davis 

KDGE /Dallas, TX' 
PD: Duane Doherty 
APD: Chris Ryan 

MD: Josh Venable 

WXEG /Dayton, OH' 
OM: Tony Tillord 
PD: Steve Kramer 

APD /MD: Boomer 

KTCUDenver, CO' 
PD: Nerf 

M0: End "Boner' Clouse 

CIMX /Detroit, MI' 
PD: Vince Cannova 

KXNA /Fayetteville, AR 
PO /MD: Dave Jackson 

WYSK /Fredericksburg, VA 
OM /PD: Paul Johnson 

KFRR /Fresno, CA' 
PD: Jason Squires 

MD: Ryan Oldfield 

KKPUFt. Collins, CO 

OM /PD: Mark Callaghan 
MD: Beano 

WJBX /Ft. Myers, FL' 
PO: John Rut, 
APD: Anthony "Roach" Proffitt 
MD: Jeff Zito 

WGRD /Grand Rapids, MI' 
PD: Jerry Tarrants 

WXNR /Greenville, NC' 
OM: Bruce Simel 

APD/MD: Greg Brady 

KUCD /Honolulu, HI' 
P0: Adam Carr 

MD:Chris Sambaio 

KTBZ/Houston, TX' 
PD: Vince Richards 
MD: Don Jantzen 

WRZX /Indianapolis, IN' 
PD: Lenny Diana 

WTZR /Johnson City, TN' 
OM /PD: Brise Clark 
APO: Lohi 

KRBZ/Kansas City, MO' 
OM: Bob Edwards 
PD: Greg Bergen 

APO /MD: Jason Ulanet 

WNFZ/Knoxville, TN' 
OM: Terry Gillingham 
PD: Shane Cm 
APD /MD: Valerie Hale 

KFTE/Lafayette, LA' 
PD: Stott Perrin 
APD /MD: Roger Pride 

KXTE/Las Vegas, NV' 
PD: Chris Ripley 

MD: Home Pooser 

KROQ/LOs Angeles, CA' 
PD: Kevin Weatherly 
APD: Gene Sandbloom 
MD: Lisa Worden 

MRS/Louisville, KY' 
OM: JA. Nunes 
APD/MD: Joe Stamm 

WMFS /Memphis, TN' 
OM /PD: Rob Cressman 

MD: Sydney Nabors 

WLUM /Milwaukee, WI' 
PD: Jurent Jackson 
MD: Chris Caret 

WGVX /Minneapolis, MN' 
OM: Dave Hamilton 
PD: Chris Rahn 

WHTG/Monnlouth, NJ' 
PD: Tercie Carr 

APD /MD: Brian Phillips 

WKZQ /Myrtle Beach, SC 

PO: Mark McKinney 

MD: Mase 

WROX /Norfolk, VA' 
OM: Jay Michaels 

PD: Michele Diamond 
MD: Mike Powers 

KQRX /Odessa, TX 
PD: Michael Todd 

APD: Ore 

KHBLOklahoma City, OK' 
OM: Tom Travis 

MD: Crystal Clements 

WJRR/Orlando, FL' 
PD: Rick Everett 

MD: Brian Dickerman 

WOCL/Orkndo, FL. 
PD: Bobby Smith 

KMRJ /Palm Springs. CA 

OM /PD: Thomas Mitchell 
APD /MD: Dwight Arnold 

KEDJ /Phoenix, AZ' 
PD: Boute SI. James 
APD /MD: Tim Virgin 

WXDX /Pittsburgh, PA' 
OM /PD: John Mosthitta 
M0: Vinnie Ferguson 

WCYV /Portland, ME' 
PD: Herb Ivy 

MO: Brian James 

KNRK /Portland. OR 
PD: Mark Hamilton 

APD: Jaime Cooley 

WBRU /Providence, RI' 
PD: Chris Novella 

APD: Zach Harnet) 

MD: Noah Chevalier 

KRZQ/Reno, NV' 
OM: Rob Brooks 
PD: Melanie Flores 

MD: Chris Payne 

WDYURichmond, VA' 
PD: Eric Kristensen 

MD: Jessica Lee 

WRXURichmond, VA' 
OM: Bill Cahill 
PD/MD: Casey Krukowski 

KCXX /Riverside, CA' 
P0: John DeSantis 
APO/MD: Bobby Sato 

WZNE/RochesaG NV' 
OM /PD: Stan Main 

KWOD /Sacramento, CA' 
OM/PD: Curtiss Johnson 
MD: Hill Jordan 

KXRK/Sait Lake City, UT' 
OM: Alan Hague 
PD: Todd Noker 

APD: Corey O'Brien 
MD: Artie Rifkin 

KBZDSan Diego, CA' 
PO: Garett Michaels 

APD: Mike Hansen 

MD: Mike Halloran 

XETRA/San Diego, CA' 
PD: Phil Manning 

MD: Stephen Kallao 

KITS/Ron Frndoco, CA' 
PD: Dave Numme 
APD/MO: Aaron Axelsen 

KJEE/Santa Barbara, CA' 
PD: Eddie Gutierrez 

MD: Dave Hanacek 

Music Choice 
Alternative/Satellite 
PD: Justin Prager 

MD: Gary Susalis 

Sirius Alt Nation/Satellite' 
OM: Gary Schoenwelter 
PD: Rich McLaughlin 
APD: (haled Elsebai 

MD: Zach Brooks 

XM Ethel/Satellite' 
PD: Steve Kingston 
MD: Erik Range 

WFXH /Savannah, GA' 
OM: Susan Groves 

PD: Dustin Matthews 
MD: Leslie Scott 

KNDD/Seattle, WA' 
PD: Lazlo 

APD: Jim Keller 

MD:Andrew Harms 

KQRA/Springfield, MO' 
P0: Kristen Bergman 
MD: Shadow Williams 

KPNT/St. Louis, MO' 
PO: Tommy Matteen 
APR: Kyle Guderian 
MD: Scott Rizzuto 

WKRUSyrxuse, NY' 
PD: Scott Petibone 
APD: Tim Noble 

MD: Ty 

WSUNRampa, FL' 
PD: Shark 

WRWK/Toledo, OH' 
PD: Dan McClintock 
APO/MD: Carolyn Stone 

KFMA/T cson, AZ' 
PD: Matt Spry 

MO: Greg Rampage 

KMYZ/Tulsa, OK' 
PD: Ken Wall 

MD: Amber Fiedler 

WW DC /Washington, DC' 
PD: Chas Inure 
APD /MD: Domelle Flynn 

WPBZ/West Palm Beach, 
FL' 
PO: John O'Connell 

M0: NW Rivers 

WSFM/ViiImington, NC 

PD /MD: Mike Kennedy 

ACTIVE 

KEYJ /Abilene, TX 
OM: Randy Jones 
PD/AMD: Frank Pain 

KTEG /Albuquerque, NM' 
OM /PD: Bill May 

MD: Aaron "Buck" Burnett 

WWWX /Appleton, WI' 
PO /MD: Guy Oark 

WCHZ/Augusta, GA' 
OM: Harley Drew 
PD: Chuck Williams 

KRAB/Bakers(kld, CA' 
OM: Steve King 

PD /MD: Danny Spanks 
APD: Jared Mann 

WIYY /Baltimore, MD' 
PD: Dave Hill 

APD /MD: Rob Heckman 

WCPR /Biloxi, MS' 
OM: Kenny Vest 

APD/MD: Maynard 

WKGB /Binghamton, NY 
OM /PD: Jim Free 

APD /MD: Tim Boland 

WAAF /Boston, MA' 
PD: Ron Valevi 

MD: Mistress Carrie 

WEDG /Buffalo, NY' 
PD /MD: Evil Jim 

WYBB /Charleston, SC' 
OM /PD: Mike Allen 

WRXR /Chattanooga, TN' 
OM: Kris Van Dyke 

PO: Boner 

WIIUChiago, IL 
OM /PD: John Perry 

APD: Tom Kief 

MD: Sam Martin 

KRQR /Chico, CA 

OM: Chad Perry 

PD: Neil Randall 

KILO /Colorado Springs, CO' 
PO: Ross Ford 

WBZX/Columbus, OH' 
P0: Hal Fish 

APD /MD: Ronni Hunter 

KNCN /Corpus Christi, TX. 
OM /PD: Paula Newell 

APO /MD: Monte Montana 

KBPI /Denver, CO' 
PD: Willie B. 

APD/MD: Aaron "Double A" 
Montel) 

WRIF /Detroit, MI' 
OM /PD: Doug Podell 
APD /MD: Mark Pennington 

KRBR /Duluth, MN 

OM /PD: Mark Fleischer 

KLAQ/EI Paso, TX' 
OM /PD: Courtney Nelson 

APD /MD: Glenn Garza 

WGBF/Evansville, IN 

OM /PD: Mike Sanders 
APD /MD: Slick Nick 

WWBN /Flint, MI' 
OM: Jay Patrick 

PD: Brian Beddow 
APD /MD: Tony LaBrie 

KRZR/Fresno, CA' 
OM /PD. Paul Wilson 
APD/MD: The Rev 

44_ 1 
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I. THREE DAYS GRACE'S "NEVER 
TOO LATE" MAKES A STRONG MOVE 

ON THE CANADA ROCK CHART (26 -17) 

TO EARN ITS SIXTH TOP 20 HIT. 

BY 

Nielsen 
Broadcast Data 
Systems 

s 
b 

CANADA ROCK 
TITLE 
ARTIST IMPRINT I PROMOTION LABEL 

PLAYS 
TW /- 

11 PARALYZER FINGER ELEVEN WINOUp 630 -10 

17 FALLEN LEAVES OKAY TALENT ATLANTIC/WARNER 405 -4 

20 SNOW ((HEY OH» RWHOTDEJPEPFERS WARNERBROSIWARNER 362 -13 

21 ANNA -MOLLY INCUBUS IMMORTAUEPIGSONYBMG 345 -52 

21 LEVEL THE RACONTEURS THmDMANN2 342 -24 

14 SILLYWORLD STONEwUR ROADRUNNER/WARNER 323 '10 

15 THE LONELY END OF THE RINK -HETNAGICALLY HP UNIVERSAL 321 -25 

15 HOW LONG MINDER LNIVERSALREPUBLKNNIVEpSAI 310 13 

5 EVERYTHING BUCKED-ERR./ ELVENSYEtNATLANTIC/WARNEF 299 49 
28 - - JIVE/SONYBMG PAIN THREE DAYS GRACE 291 .10 

5 FAMOUS LAST WORDS MY CHEMICA- pOMANCE REPRISE/WARNER 269 .65 

6 READ MV MIND THE KILLERS ISLAND/UNIVERSAL 277 43 

14 THIS AIN'T A SCENE, IT'S AN ARMS RACE FALL DLIT BOY mELE08YRMKN/ISAXONNIVERSAL 275 .6 

23 WELCOME TO THE BLACK PARADE MYCREACAL ROMANCE REPRISE/WARNER 268 -58 

24 REVELATIONS AUPOSLAVE INTERSCOPE /EPK/SONY BMG 235 -n 

7 DASHBOARD MOOEST MOUSE EPIC/SONY BMG 219 .20 

4 NEVER TOO LATE THREE Oars cena JIVMSONV BMG 197 .37 

4 F EVERYONE CARED NKKELBAOe EMI 195 +28 

19 LAY DOWN PRIESTESS INDIO 189 -15 

14 LADIES & GENTLEMEN SAwA ISLANDUNIVERSAL 183 .7 

19 WHEN YOUR HEART STOPS BEADING (.44) INTERSCOPE/UNIVERSAL 180 -49 

16 STARLIGHT MUSE NARNER BROS./WARNER 173 .8 
n FROM YESTERDAY 30 SECONDS TO MA 75 IMMORTALNIRCIWEMI 171 -13 

8 LAZY EYE SILVERSUN PICKUPS DANGERBIRD/MAPLEMUSK 167 .6 

16 WITH A BULLET SAM ROBERTS UNIVERSAL 161 -16 

24 CHASING CARS SNOW PATROL PaVDOR/AAMnNTEBSCopE/UNIVERSAL 146 -26 

2 DIG INCUBUS IMMORTAL/OK/SONY BUG 140 .33 

4 BREATH BREAKING BENJAMIN NOLLYWOODAJNIVERSAL 134 +25 

7 BABY HATES ME DANKO JONES AQUARIUS/EMI 134 0 

7 THE PARTY'S NOT OVER TOMECON NE UNIVERSAL 132 8 
F3P WEEK ENDING FEBRUARY 25. 2007 

V /BVR /R. Wayne, Ih 
MO .9í1 er 

V/RLF/Gaiaesville, F_ 

CM/FD: Haey6uuolt 
AP D: Manic r Rix 

MD: Matt Lehtola 

WKLQ /Grand Rapids, MI' 
OM: Brent Alberts 

PD: Michael Grey 

MD: Sprat: 

WZOR/Green Bay, WI' 
PD: Roxanne Steele 

APO: Cutter 

WXQR /Greenville, NC' 
OM: Rolf Pepple 
PD /N10: Dave Tripp 

WTPT/Creenville, SC' 
OM /P0: Mark Hendrix 

WQXA/Harrisburg, PA' 
OGiPD: KenCarson 

MD: Nixon 

WCCC/Hartlord,CT' 
PD: Michael Picozzi 

APO/MD: Mixe Karolyi 

WAMX/Huntington, WV 
PD/MD: Erik Raines 

APO: Robin Wilds 

WRTTMuntsville, AL' 
OM Rob Harder 
PD: Clay Sanders 

WRXW /Jackson, MS' 
PD: Johnny blaze 

APD /MD: Brad Stevens 

WRZK /Johnson City, TN' 
PD /MD: Scot: Onks 

KQRUKansas City, MO' 
OM /PD: Bob Edwards 

MD Peul Marshall 

WJXQ/Lansing, MI 
PO: Shen Vegas 

MD: Derry 

KOMP/Las Vegas, NV' 
PD: John Gnif9n 

MD: Carlota 

KZCD /Lawton, OK 

PD: Don "Critter" Brown 

WXZZ/Lezington, KY' 
OM: Robert Lindsey 

P0: Kevin King 

APD: Twitch 

KOJE/Uttle Rock, AR' 
OM: Sonny Victory 

PD /M0: Jeff Petterson 

WTFX/Louisvilk, KY' 
PD: Charlie Steele 

MD: Frank Webb 

KFMX /Lubbock, TX 
OM /PD: Wes Nessmann 

WJJO/Madison, WI. 
PD: Randy Hawke 

APD/MD: Blake Patton 

KFRQ /McAllen, TX' 
OM /PD: Mike Quinn 

KBRE/Merced, CA 

PD/MD: Mlkey Martinez 

APD: Jason LaChance 

WHDR /Miami, FL 
OM: David Israel 

PD: Kevin Vargas 

MD: Dave Hanson 

KXXR /Minneapolis, MN' 
OM: Oase Hamilton 
PD: Wade Linder 

APD /MD: Pablo 

WRAT /Monnwuth, NJ' 
OM /PD: Carl Craft 
APD /MD: Robyn Lane 

WCLG/Morgantown, WV 
OM /PD: Jeff Miller 

MD: Dave Murdock 

WBUZ/Nashville, TN' 
OM: Jim Patrick 

PD/MD: Russ Schenck 

KATT /Oklahoma City, OK' 
OM /PD: Chris Baker 
MD: Jake Daniels 

WYYX /Panama City, FL 
PD: Jo Valentine 

Na Stroke 

WTKX /Pensacola, FL' 
PD: Joel Sampson 

APD /MO: Mark The St ark 

WIXO /Peoria, IL 

0M: Ric Morgan 

PD /AMD: Matt Bahan 

WMMR /Philadelphia, PA. 
PD: Bill Weston 
APO:Chuck Oamico 
MD: Sean 'The Rabbi Tyszler 

WYSP/Phikdelphia, PA' 
PD: Gil Edwards 

MD: Jeff Sottolano 

KUPO /Phoenix, AZ" 
PD/MD: Larry MLFeelie 

KDOT /Reno, NV' 
OM: Jim McClain 

PD/MD: Java Patterson 

KRXQ/Sacramento, CA' 
OM /MD: Jim For 
PD: Pat Martin 

WKQZ/Saginaw, MI 
PD: Hosen 

APD: Matt Bingham 

WZBH /Salisbury, MO 
OM: Sue Timmons 
PD: Sean McHugh 
MD: Chris Steele 

KHTB/Salt Lake City, UT' 
PD Kaywn Moteee 

APD/MD: Roger Orlon 

KISS/San Antonio, TX' 
PD/MD: LA Lloyd 

KIOZ/San Diego, CA' 
OM: Jim Richards 

PD/MD: Shauna Moran -Brown 

KURQ/San Luis Obispo, CA 
OM/PD: Andy Wntord 
APD /MD: Stephanie Bell 

KXFX/Santa Rosa, CA 
OM: Jeff Blazy 
PD /MD: Scott Less 

Music Choke Rock/Satellite 
PD: Justin Prager 

MD: Gary Susalis 

Sirius Octane /Satellite 
PD: Jose Mangle 

MD: Tam Wilkinson 

XM Squiu/Satellite 
PD: Bodhi 

KISW/Seattle, WA' 
OM /PD: Dave Richards 

APO: Ryan Castle 

WHBZ/Sheboygan, WI 
PD: Ron Simonet 

WRBR/South Bend, IN 

OM /PD: Ron Stryker 

KHTQ/Spokane, WA' 
PD /MD: Barry Bennett 
APD: Kris Siehers 

WLZX/Springfield, MA 
PD /MD: Courtney Quinn 

KZRQ/Springfield, MO' 
OM: Chris Cannon 
PD: Simon Nytes 

W XTB/Tampa, FL 
OM: Brad Hardin 

P0: Double Down 
APO: Mike Killebrew 

WKLL/Utia, NY 
PO: Scott Petibone 
APD: Tim Noble 

MD: Ty 

KFMW/Waterloo, IA 

OM /PD: Michael Cross 

MD: Craig Laue 

KICT/Wichita, KS' 
PD: Ray Michaels 

MD: Rick Thomas 

WBSX/Wilkes Barre, PA' 
PD /MD: James McKay 

KATS/Y kima, WA 
OM /PD: Ron Harris 

WWIZ/Youngstown, OH 

Monitored Reporters 
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TRIPLE A 

Joss Stone matures with 'Introducing Joss Stone' 

Modern Soul Sister 

John Schoenberger 
JSchoenberger@RadioandRecords.com 

emember how amazed we all were with the discovery that the 
artist singing all that great soul music on her debut album, "The 
Soul Sessions;' was a Ifs- year -old white girl from Devon, 

74 England, named Joss Stone? This young talent was channeling 
some heavy spirits. When she followed it up with "Mind Body j and Soul," it was clear that Stone had found her natural musical 

calling. But as you'll discover in this conversation, she feels that, until now, she was fol- 
lowing the lead of others and not that of her own heart. 

Sure, Stone is amazed and grateful for all the encouragement and support she has 

received during the past three years. But with her third effort, "Introducing Joss Stone," 
jthe singer, now 19, feels she is in control of her own destiny. j With the guidance of producer Raphael Saadiq and contributions from other musi- 
cians, songwriters and guest vocalists, including Lauryn Hill and Common, Stone has j created a modern soul record that pays homage to many of the great artists of the R &B 

genre while still planting herself firmly in today's global musical scene. 

Stone has already been nominated for four Grammy Awards in her brief career, and j 
she has sold more than 7 million albums worldwide.When she's not touring the world, 
she spends part of her time in the United Kingdom and the other part on the island of 
Barbados. "Introducing Joss Stone" was recorded in the Bahamas. 

As she said just prior to the release of her new album, "I like being able to see and 
experience the world and various cultures. It is not something people get to often do 

before the age of 20. I am very lucky." 

What is it like to be living your dreams? 

When you dream about things, it doesn't go into complete detail, and often the specifics 

may turn out to be very different. Frankly my dream was as basic as to have a job: some- 
thing I could dedicate my life to, be excited about getting up in the morning for and 
to find fiilfillment in.The fact that my ̀ job" is turning out to be creating and perform- 
ing music -and hopefully touching people's lives along the way-that is just the icing 

on the cake. 

The last two albums. I will say, were not completely my dream. Don't get me wrong - 
I understand how "The Soul Sessions" served as a foundation for me and that "Mind 
Body and Soul" can be considered a transition to a more modem sound, but "Introducing 

Joss Stone" is literally that.This is the first album that is what I want, a complete expres- 
sion of who i am and the kind of music I want to make. My goal is to make good, hon- 
est music popular again. 

So with a certain amount of success comes more creative control? 

I think I have earned the right at this point to do what i want. i don't think I will steer 

myself too far off course.This album has allowed me to work with people who are clos- 

er to my own generation. and I think that had a lot to do with how well the recording 
sessions went. 

Your family must be very proud of you. 

They are. W hen I was I4, 1 5,16, my parents took a more direct role in what I was doing. 

But as I have matured, I wanted them to step back a little, and that has been a bit diffi- 

cult -but not to the point where we are alienated from each other in any way. 

I do know that they love Inc no matter what. I know it will always be OK with them. 

24/7 NEWS ONLINE g www.RadioandRecords.com 

I. AMY WINEHOUSE EARNS 
HER FIRST TRPLE A CHART NK 

AS 'YOU KNOW I'M NO GOOD" 

ENTERS AT NO. 28. 

3 m 
TRIPLE A INDICATOR 7TLE 

ARTIST I.IPRINT / PROMOTION LABEL 
PLAYS 

1 1 2 NANKING ABOUT YOU NasAH Invr'. BLUE NOTEIBLC 618 -1 

2 2 3 NEW SHOES REOLO NUTINI ATUNT( 535 -30 

4 9 RNANTOM LING THE SHINS SUB POP 446 30 
10 5 CASHBOARDMOOESTmast EPIC 433 '61 

6. 6 ERE YOU ALRIGHT? LUEINOLWKUAMS LIST HIGHWAY 431 .22 

E --3.° 21 ME THE WORLD SOWS ATOINED 419 -30 

ID 111NK I M IN LOVE BECK INTERSCOPE 409 -7 

WL1 5 YOU'RE ALL I HAVE SNOWP\1R0. POLYOdIABAVINTERSCOPE 388 .50 

9 7 3Y THE CAT EMPIRE VELOUR 387 -10 

15 5 TELL ME 'BOUT IT JOSS STORE VIRGIN 379 .71 

12 5 WOK AFTER "OU'HraAV EPIC 375 .22 

12 8 T3 WINDOW IN THE SKIES _. ISLANNINTERSCOPE 370 -33 

13 7 -4 !NOW ((HEY EH)) ILO HOT :HWPEPPEu WARNER BROS. 365 -40 
lY 71 3 DANGER l.J.CA.EB ERIC CLAP-ON REPRISE 354 -11 

16 3 'OUCAN BRING MEFLOW_R5 RAYL.MONTACNE RCAIRMG 332 .40 
14 :0 SATELLITE CUTTER REPRISE 329 .13 

17 '3 NOTHING !NMI WAY KEAFE INrERSCOPE 295 .10 

22 3 GRAVITY 10Hr MAYER AWLRE/COWMBM 293 45 
20 3 MEADE/ELY DEY PATTY CRIFFN ATpRED 280 .27 

METTER THAN THE JOHN BU -LER TRIO ARAM/LAVA 266 189 
28 2 CAN'T STOP UOMArLI NNCORO 257 .42 
23 3 BROTHER LEE CITIZEN-COPE RCAmA6 257 17 

23 19 0 VALENCIA! 'HE DECEMBERETS CAPITOL 253 -7 

11 AIN'T NOTHING WRONG WITH THAT ROBERT RANDOLPHA THEFLMLV BAND WARNER BROS 250 0 

25 2 READ MY MIND THE SUERS ISLAND/ID1MG 249 .19 

27 3 PAYING UR KM: LEE JONE-NEWWEA 248 .19 

2E 2 NAIVE THE KOOLS ASTRALWERKS 222 -8 

NEW YOU KNOW ru NOGOOD -MY WKUGHE UNIVERSAL REPUBLIC 213 .68 
29r 2 IDELRY REGIDA SPEKTOR SIRE/WARNER BROS. 211 0 

18> 9 TUFF KID SHAUN COLVIN NON6LICH /REPRISE 204 -68 

I. ENGENE FEBRUARY 25. 2007 

'This is tie 
first alb lm 
that is what I 

want, that is 
a complete 
expression of 
who I am and 
the kind of 
music I want 
to make.. 

-Joss Stone 

I can't sa; that about anyone else, except maybe my brothers and 
Eis:ers. I will always be able to go home. 
Your grcwth has also been nurtured by many veterans along 
the way. 

I have been so lucky: it seems that just about everyone has taken 
nie under their wing one way or another to help nie along. For 
some reason so many of them have decided to help and be so 
nice to tie, and I am grateful for that: Raphael Saadiq, Betty 
Wright, James Brown, Patti LaBelle, Debbie Harry, Mick Jagger 
and so many more. 

Then there was Elton John, who chose me to perform at his 

Oscar party a few years back. He 
could have given that shot to any- 
one, but somehow he wanted to 
oftér it to nee. 

Who are your most important 
influences? 
Lyrically, Melissa Etheridge -i 
have listened to her since I was 

really young -and Lauryn Hill are 

my two favorite artists. They have 

probably influenced nie the most. 
I was honored to have Lauryn 
appear on this record, and I was 

lucky to have performed with 
Melissa during the Grammys for 
that Janis Joplin tribute. To sing 

with Melissa made me feel beyond 
honored. Plus, it was her first per- 
formance after her cancer treat- 
ment, and it was such a woman - 
empowerment moment. And 
honoring a great woman artist like 

Janis, no less. Her mark, her influ- 
ence is as strong today as it ever 
was. I hope someday i can make 

that kind of mark. RER 
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TRIPLE A 

I. THE JOHN 
BUTLER TRIO HAS 

THE CHARTS SOLE DEBUT 
AS "BETTER THAN" ENTERS 

AT NO.27 WITH MOST 
INCREASED PLAYS AND 
MOST ADDED HONORS. 

POWERED BY 

M 
Nielsen 
BERNcast OMS 

System 

27 

TITLE 
g ARTIST 

1 17 
NEW SHOES 
PAOLONUTINI 

14 
THINKING ABOUT YOU 
NORAM JON'.. 

THINK I'M IN LOVE 
BECK 

SEE THE WORLD 
CAMEZ 

24 SATELLITE 
CASTER 

11 
PHANTOM LIMB 
THE SHINS 

10 
YOU'RE ALL I HAVE 
SNOW PAT P. 

15 
NOTHING IN MY WAY 
KEANE 

21 
SNOW ((HEY OH]) 
RED HOT CHILI PEPP_I: 

Ih NIELSEN ADS 
CERTIFICATIONS 

IMPRINT / PROMOTION LABEL 

NO. 1(3 WKS) 

16 
WINDOW IN THE SKIES 
U2 

22 OTHER SIDE OF THE WORLD 
KT TUNSTALL 

27 I WILL FOLLOW YOU INTO THE DARK 
DEATH CAB FOR CUTTE 

6 DANGER 
J.1.CALE & ERIC CLAPTON 

14 
BELIEF 
JOHN MAYER 

7 DASHBOARD 
MODEST MOUSE 

17 
O VALENCIA! 
THE DECEMBERISTS 

6 LOOK AFTER YOU 
THE PRAY 

READ MY MIND 
THE KILLERS 

TELL ME 'BOUT IT 
JOSS STONE 

FIDEUTY 
REGINA SPEKTOR 

4 GRACE KELLY 
MIRA 

8 TAMACUN 
ROMIG) V LABRIELA 

4 

4 

5 

7 

4 

8 

18 

VEW 

ATIANTK 

BLUE NOTE/BIG 

INTERSCOPE 

ATO/RED 

REPRISE 

SUB POP 

POLY DOR /AAM /IN TERSCOPE 

INTERSCOPE 

WARNER BROS. 

ISLAND/WTERSCOPE 

RELENTLESS/VIRGIN 

ATLANTIC 

DUCK /REPRISE 

AWARE /COLUMBIA 

EPIC 

CAPITOL 

EPIC 

ISLAND/I0AJG 

VIRGIN 

SIRE/WARNER BROS. 

CASABLANCA/UNIVERSAL REPUBLIC 

ATO/RED 

WARNER BROS. 

AIN'T NOTHING WRONG WITH THAT 
ROBERT RANDOLPH b THY FAMILY BAND 

GRAVITY 
JOHN MAVEN AWARE/COLUMBIA 

SLY 
THE CAT EMPIRE 

MY WAY 
LOS LONELY BOYS ONE HAVE 

BETTER THAN MOST INCREASED PLAYS /MOST ADDED 
THE JOHN BUTLER TRIO ATLANTIC/LAVA 

SOMEDAY 

PLAYS AUDIENCE 
TW ./- MN.LIONS RANK 

471 .16 1.859 1 

401 -7 1.468 4 

392 -6 1.595 3 

382 .16 1.780 2 

327 -19 1.166 8 

303 .4 1.083 11 

293 0 1.466 5 

276 .5 1.062 12 

269 -39 1158 9 

258 -67 1321 6 

251 -18 0.880 14 

231 -19 1.173 7 

230 4 0.627 20 

223 6 1.086 10 

219 -23 0.750 17 

202 .4 0538 24 

201 .20 0.798 16 

195 .13 0.992 13 

180 +17 0.451 27 

163 .22 0.622 21 

151 .35 0.379 30 

140 19 0.636 19 

140 .1 0.318 - 

.25 0.671 18 139 

VELOUR 
136 

HEAVENLY DAY 

THUNDER ON THE MOUNTAIN 
BOB DVI Ar. 

TITLE 
ARTIST / IMPRINT / PROMOTION LABEL 

HOW TO SAVE A LIFE 
THE FRAY (EPK) 

CHASING CARS 
SNOW PATROL (POLYDOIUAbM /INTERSCOPE) 

WAITING ON THE WORLD TO CHANGE 
JOHN MAYER [AWARE/COLUMBIA) 

WHEN YOU WERE YOUNG 
THE KILLERS (ISLAND/101W 

THREE MORE DAYS 
RAT LAMOMAGNE (HCA/NMG) 

UNIVERSAL REPUBLIC/UME 

ATO/RED 

COLUMBIA 

.8 0339 - 

128 3 0.491 26 

.67 0552 23 

120 .15 0.806 15 

120 14 0.307 

106 .1 0340 

RECURRENTS 

PLAYS 
TW LW 

170 146 

160 164 

152 171 

139 132 

137 145 

W 

6 

7 

8 

9 

10 

TITLE 
ARTIST / IMPRINT / PROMOTION LABEL 

NOTHING LEFT TO LOSE 
MAT KEARNEY (AWARE/COLUM &A) 

PUT YOUR RECORDS ON 
CORINNE BAILEY RAE (CAPITOL) 

CRAZY 
GNARLS BARKLEY (DOWNTOW WATI ANTIC/LAVA) 

IS IT ANY WONDER? 
KEANE (INTERSCOPE) 

TALK 
COL OP LAY [CAPITOL) 

MOST ADDED 

TITLE 
ARTIST / LABEL 

NEW 
STATIONS 

BETTER THAN 
The John Butler "Rio 
(ATLANTIC/LAVA) 
KTCL WCLZ. WRNR. W)IRV, WZEW 

5 

READ MY MIND 
The Killen 
(ISLAND/MUM) 
KWMT, WRNR 

THE STORY 
Bandi Carle 
(COLUMBIA) 
WCLZ, WXRV 

2 

YOU 'RE ALL I HAVE 
Snow Patrol 

(POLYDOR /ABM /INTERSCOPE) 

WZEW 

LOOK AFTER YOU 
The Fray 

(EPIC) 
WOOD 

FIDELITY 
Repko Spektor 
(SIRE/WARNER BROS.) 
KTCZ 

TAMACUN 
Rodrigo Y Gabriela 
CATO RED) 
WZEW 

STARS AND BOULEVARDS 
Aupntana 
[EPIC) 
KWMT 

ARE YOU ALRIGHT? 
Lucinda WIRWIs 
;LOST HIGHWAY) 
WBOS 

ADDED AT... 

WXRV 
Boston, MA 

PD: Ron Bowen 

1D. Cane Wilber 

grandi Carlile, The Story. 3 
The John Butler Trio, letter Than. D 

FOR MORE STATIONS GO TO: 

www.RadioandRecords.com 

PLAYS 
TW LW 

109 108 

_ 104 119 

99 106 

96 95 

96 98 

TITLE 
ARTIST / LABEL 

THE STORY 
Baandi Cerlile 
(COLUMBIA) 
TOTAL S TATIONS: 

NEW AND ACTIVE 

YOU GIVE ME SOMETHING 
James Morrison 
(POLY DOR /INTE PSCOPE) 
TOTAL STATIONS: 

ARE YOU ALRIGHT? 
Lucinda Williams 
(LOST XICHwar: 

D TOTAL S- ATNS: 

STARS AND BOUL_VA RDS 
Augustara 
(EPIC) 
TOTAL S'ATIONS 

PRESSURE SUT 
Aqualung 
(COLUMBIA) 
TOTAL STATIONS 

PLAYS TITLE PLAYS 
/GAIN ARTIST /LABEL /GAIN 

105/18 9 CRIMES 73/15 
Damen Rice 

(HEFFA/VECTOR/WARNER BROS.) 
11 TOTAL STATIONS: 6 

104/14 TINA MARIE 71/12 
Kenny Wayne Shepherd 
(REPRISE) 

12 TOTAL STATIONS: 7 

104/12 NAIVE 67/2 
The Kooks 
(ASTRALWERKS) 

13 TOTAL STATIONS: 10 

MOST 
INCREASED 

PLAYS 

87/12 LIFE 15 BEAUTIFUL 59/6 
Vega4 
(ORIGINAL SIGNAL/EPIC) 

11 TOTAL STATIONS: 9 

83/2 SHE'S MINE 59/5 
Brett Geilen 
(DUALTONE) 

12 TOTAL STATIONS: 9 

BETTER THAN 
The John Butler Trio (Atlantic/an) 
(TIR A K7122 .R KTHK.9. Kaa.e. WFW.M 15, 

WBOS.5 WCOO.S WRLT W WNCS.4. KBCO.3 

GRACE KELLY 
Mika (Casablanca/Universal Republic) 
WBOS.R W1DN.7, WRLT.f KPPo.5,KFNZ.2 
Wffi.2 KINK .2. mR.l WZEW .1 KTa.1 

GRAVITY 
John Mayer (Aware/Columbia) 
WC00 Ml KMTT O, WZEW .4,W02 .3. WHOS.2. 
WXRV ß KBD] 1, KFOG L MAIM .1 

FIDELITY 
Regina Spektor (Sim/Warner Bros.) 
KNC.q KENZ w WRIT wOLRr 03, WKRV.2 
KMTT .2 ICTQ .2 ODR.2 WRNR G WNCS.1 

SOMEONE TO LOVE 
Fountains Of Wayne (Virgin) 
WART.5 KBCO.5 SISP.4 UGC .2 WRNR.L 
KGSR.1. KMTT.1, WW1] .1 

FOR WEEK ENDING FEBRUARY 25, 2007 
LEGEND: See legend to charts in charts section for rules and symbol explanations. 
25 triple A stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours a 

day, 7 days a wet. Indicator chan comprised of 52 reporters. 
O 2007 Nielsen Business Media, Inc. All rights reserved. 
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FirstFlash! 
L 1 N E 

Moose Lake Products Company, Inc. 

1-800-213-5274 
www.firstflash.com 

Great Servi.,Ae':.a 
(R' 

OtvE 

o 4 rn n t Frodùct s 
No Gimmicks 

. 
EarentTape'' Buncha 

aa 
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Fir-stFlash! Line offers sómé of the industry's fastest t[.irharound times 
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TITLE 
ARTIST 

AMERICANA 

WEST 
INDS WA I WAS 

ENDLESS HIGHWAY THE MUSIC OF THE BAND 

VIRIDIAN 
í ENCAROS 

STATE OF GRACE 
HOLMES DAM HE IS 

HAMMER OF THE HONKY TONK GODS 
KIRCHEN 

CHILDREN RUNNING THROUGH 
.... TY GRIFFIN 

BLIND MAN WALKING 

- HORSESHOES AND HAND GRENADES 
NT SUMMAR AND THE NEW ROw MOB 

PRETTY LITTLE STRANGER 
'.N OSBORNE 

QUARTET 
SP ROWAN A TON / RICE 

NASHVILLE 

ON BURKE 

THE SHOE BOX 
MADAMS 

HEARTBREAKERS HALL OF FAME 
, .:NY SWEENEY 

& THE ROAD TO ESCONDIDO 
CALE á ERIC CLAPTON 

rs 
NOT TOO LATE 
'.:RAH JONES 

Drv6ADERO 
"ID RUSSELL KAMP 

D SONGBIRD 
. LIE NELSON 

LONG ISLAND SHORES 
NOYSMITH 

PUSH COMES TO SHOVE 
HAMMOND 

THIRTEEN 
':' FURTADO 

THE WEST WAS BURNING 
HA SCANLAN 

THE PHENOMENAL RUTHIE FOSTER 
'HIE FOSTER 

ELANA JAMES 
:. NA JAMES 

HAPPY SONGS FROM RATTLESNAKE GULCH 
ELY 

BIG IRON WORLD 
O CROW MEDICINE SHOW 

SPEND IT ALL 

IPAYER THE SERMON ON EXPOSITION BOULEVARD 

:6 

ES 

;I 

3 

COUNTRY GHETTO 
. SEVAMOFRO 

COUNTRYPOLITAN FAVORITES 
,ITHERNCULTURE ON THESKIDS 

RUBY'S TORCH 
.ANO GRIFFITH 

IMPRINT r PROMOTION LABEL 
PLAYS 

TW H- OAMAA11VE 

LOST HIGHWAY 

419SLG 

DUALTONE 

511 .24 2177 

467 

324 

-20 

.4 

=670 

322 

ALLIGATOR 

PROPER AMERICAN 

ATO/RED 

SKACCS FAMILY 

PALOOURO 

VANGUARD 

321 -4 2098 

278 2 850 

274 

241 

.37 

.12 

043 

1148 

4245 237 16 

234 -31 0083 

ROUNDER 

5NOUr1FACTOM' 

ROCKIN HEART/SMITH 

BIG MACHINE 

DIXRIEPRI5E 

BLUE NOTE/BLO 

POETRY OF THE MOMENT 

LOST HIGHWAY 

VANGUARD 

BACK PORCHALLG 

FUIIIALO 

SUGAR HILL 

BLUE CORN 

SNMF 

RACK 'EM 

232 

226 

.35 

ó 

805 

.. 3449 

226 .9 1246 

223 -22 3537 

2H -1 3325 

210 -8 1353 

203 .28 878 

198 -34 4732 

187 -11 5553 

187 

181 

-10 

-1 

821 

2506 

175 .18 528 

T71 -10 622 

163 .20 426 

163 .94 235 

NETTWERK 

CROOKED ROOT 

NEW WEST 

ALLIGATOR 

YEP ROC 

ROUNDER 

156 -18 3920 

152 .7 699 

147 .21 575 

146 

146 

.37 294 

.91 206 

142 -29 2594 

COtR(TRYPOLEVAN 
FAVORITES 12 
Southern Culture On 
The Skids 
(YEP ROC) 

HAPPY 
FROST 

SONGS 

RATTLESNAKE 
GULCH 9 
J.,. Ely 
(RACK EM) 

-CR %N MK ENDING FEBRUARY AS 2007 

COUNTRY 
GHETTO 
(AGr.Y a MOP 
(ALLIGATOR) 

VIKTOR 
8 KRAUSS II 

Viktor Krauss 
(BACK PORCH/LM 

THERE I 
SAID IT 
Tommy Womack 
(CEDAR CREEK) 

THE SERMON ON 
7 EXPOSITION 

BOULEVARD 6 
Ria-AM Lw Jar 
(NEW WEST) 

ANYTIME 6 
B Elisabeth Ames And 

The Countrypolitans 
CULT RAPOLI TA N) 

-he .ne Tsana chart represents the reponec play of terrestrial radio stations, nationally syndicated radio shows, satellite radio and internat stations tha have 
g d le ssbmit weekly spin counts. Fo mort information please visit wwW.americaamusic.or9. O 2007 Americana Music Association. 

TRIPLE A 

TRIPLE A REPORTERS 
WAPS /Akron, OH 

OM: Andrew James 
PD/MD: Bill Gruber 

KNBA/Anchorage, AK 
OM /PD: Loren Dixon 
MD: Danny Preston 

WQKUAnn Arbor, MI 
PD: Chris Ammel 
MD: Mark Copeland 

KSPN /Aspen, CO 

PD: Sara Guttman 

WZGUAtlanta, GA* 
PD: Michelle Engel 

APD: Chris Brannen 

MD: Margot Smith 

KGSR /Austin, TX* 
OM: Chase 
PO: Jody Denberg 
APD: Jyl Hershman -Ross 
MD: Susan Castle 

KUT /Austin, TX 
PD: Hawk Mendenhall 

MD: Jeff McCord 

WRNR /Baltimore, MD* 
OM /PD: Bob Waugh 
APD/MD: Alex Cortright 

WTMD /Baltimore, MD 
PD /MD: Mike "Matthews" 
Vasilikos 

KLRR/Bend, OR 
OM /PD: Doug Donoho 
APD: Don Donoho 

KRVB /Boise, ID 

OM /PD: Dan McColly 

MD: Tim Johnstone 

WBOS/Boston, MA* 
PD: David Ginsburg 
MD: Dana Marshall 

WXRV /Boston, MA* 
OM: Ron Bowen 
APD: Catie Wilber 

KMMS/Bozeman, MT 
OM /PD: Michelle Wolfe 

KVSUBreckenridge, CO 

PD: Torn Fricke 

MD: TJ Sanders 

WNCS/Burlington, VT* 
PD: Zeb Norris 
APD/MD: Jamie Canfield 

WMVY /Cape Cod, MA 
PD: PJ Finn 

WCOO/Chareston, SC* 
OM: Mike Allen 
MD: Joel Frank 

WNRN /Charlottesville, VA 
OM: Jeff Reynolds 
PO: Michael Friend 

MD: Jaz Tupelo 

WOOD /Chattanooga, TN* 
OM /PD: Danny Howard 

MD: Brad Steiner 

W XRT /Chicago, IL 
PD: Norm Winer 
OM /MD: John Farneda 

WCBE/Columbus, OH 
OM: Tammy Allen 
PD: Dan Mushalko 
MD: Maggie Brennan 

WMWV /Conway, NH 
PD /MD: Mark Johnson 

KBCO /Denver, CO* 
PD: Scott Arbough 
MD: Mark Abuzzahab 

CIDR /Detroit, MI* 
PD: Matt Franklin 

KHUM /Eureka, CA 
OM: Cliff Berkowitz 
PD /MD: Mike Dronkers 
APD: Larry Trask 

KRVI /Fargo, ND 
PD: Ryan Kelly 

WFIV /Farregut, TN 
OM: Brian Tatum 
PD /MD: Todd Ethridge 

KOZT /Ft. Bragg, CA 
PD: Tom Yates 

APD /MD: Kate Hayes 

WEHM /Hamptons, NY 
PD: Brian Cosgrove 
MD: Lauren Stone 

KSUT /Ignacio, CO 

PD: Steve Rauworth 
MD: Stasia Unier 

VMS/Indianapolis, IN* 
PD: Brad Holtz 
APD /MD: Laura Duncan 

KMTN /Jackson, WY 
PD /MD: Mark "Fish" 
Fishman 

KTBG/Kansas City, MO 
PD: Jon Hart 
MD: Byron Johnson 

WEBK /Killington, VT 
PD: Dave "Uncle Dave" Tibbs 
APD/MD: James Emmons 

KOHO /Leavenworth, WA 
PD: Sue Meyers 
MD: Carl Widing 

KROK /Leesville, LA 
OM: Rick Barnickel 
PD /MD: Sandy Blackwell 

W FPK /Louisville, KY 
OM: Brian Conn 

PD: Stacy Owen 

APO: Laura Shine 

WMMM /Madison, WI* 
PD: Pat Gallagher 

MD: Gabby Parsons 

KTCZ /Minneapolis, MN 
PD: Lauren MacLeash 

MD: Thorn 

WZEW /Mobile, AL* 
OM: Tim Camp 

PD: Gene Murrell 
MD: Lee Ann Konik -Camp 

WBJB /Monmouth, NJ 
OM: Tom Brennan 
PD: Rich Robinson 

APD: Leo Zaccari 

MD: Jeff Raspe 

KPIG /Monterey, CA 
OM: Frank Caprista 

PO /MD: Laura Ellen Hopper 
APD: Aileen MacNeary 

WRLT /Nashville, TN* 
OM /PD: David Hall 

APD /MD: Rev. Keith Coes 

WFUV /New York, NY 
PO: Chuck Singleton 
MD: Rita Houston 

WRSI /Northampton, MA 
PD: Sean O'Meaiy 
MD: Johnny Memphis 

KDBB /Park Hills, MO 
OM /PD: G eg Camp 
APD: Glenn Berry 

WXPN /Philadelphia, PA 
PD: Bruce Warren 
OM /MD: Dan Reed 

WYEP /Pittsburgh, PA 
PD: Rosemary Welsch 

MD: Mike Sauter 

WCLZ/Portland, ME* 
PD: Herb Ivy 

MD: Brian James 

KINK /Portland, OR* 
PD: Denni ; Constantine 
APD /MD: Kevin Welch 

WDST /Poughkeepsie, NY 
OM: Greg Gattine 
PD: Jimmy Buff 
MD: Dave Doud 

WBCG/Ponta Gorda, FL 
PD /MD: G. Michael Keating 

KSQY /Rapid City, SD 

PD /MD: Chad Carlson 

KTHX /Reno, NV* 
PD: Mark Keefe 

APD /MD: Dave Herald 

KENZ/Salt Lake City, UT* 
PD: Mike Peer 

MD: Kari Bushman 

KPRI /San Diego, CA* 
OM: Boh Burch 

APD: Sean Smith 

KFOG /San Francisco, CA* 
PO: David Benson 
MD: Kelly Ransford 

KPND /Sandpoint, ID 
OM /PD: Dylan Benefield 

APD /MD: Diane Michaels 

KBAC/Santa Fe, NM 
PD /MD: Ira Gordon 

KRSH/Santa Rosa, CA 

PD /MD: Pam Long 

DMX Folk Rock/Satellite 
OM: Leanne Vince 
MD: Dave Sloan 

Music Choice Adult 
Alternative /Satellite 
PD: Justin Prager 

MD: Tiffany Sinder 

Sirius Spectrum/Satellite* 
PD: Gary Schoenwetter 
MD: Sean Mascoll 

XM Cafe/Satellite 
PD: Bill Evans 

MD: Brian Chamberlain 

KEXP /Seattle, WA 
OM: Tom Mara 

PD: Kevin Cole 

APD: John Richards 
MD: Don Yates 

KMTT /Seattle, WA* 
PD: Shawn Stewart 
APD /MD: Haley Jones 

WKZE/Sharon, CT 
0M: Will Stanley 
PD: Tim Schaefer 
MD: Will Bailies 

WNCW /Spindale, NC 

APD /MD: Martin Anderson 

KCLC /St. Louis, MO 
PD: Rich Reighard 

MD: Will Baker 

KFMU/Steamboat 
Springs, CO 

PD /MD: John Johnston 

KTAO/Taos, NM 
OM: Dave Noll 

PD /MD: Brad Hockmeyer 

KWMT/Tucson, AZ* 
OM: Tim Richards 
PD: Blake Rogers 

WVOD /Wanchese, NC 

PD: Matt Cooper 

WXPK/White Plains, NY 
PD: Chris Herrmann 
APD /MD: Rob Lipshutz 

WTYD/Williamsburg, VA 
PD /MD: Amy Miller 

WUIN/WiImington, NC 

PD: Beau Gunn 

MD: Michelle Daniel 

Decals Go Everywhere 
Mobile marketing works. Print station decals today. 

DecaLs shown above as printed by Communication Graphics. 

Ço munication ::raphics Inc 
THE DECAL COMPANY 
(800) 331-4438 www.cgilink.com 

a When you see this symbol, you know 
you're buying quality printing DIRECT 
From the manufacturer. 

Call us today! 
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LATIN 

Isabel González on Exa /San Diego and the brand's U.S. 

expansion 

The Exa Factor 

Jackie Madrigal 
JMadrigal@RadioandRecords.com 

the outlook for the Latin pop format has been dins during the 

last several years, due not to a lack of great music but a short- 
age of stations. However, Mexico's popular Exa format has 

recently been making inroads in the United States. 

Exa, which reigns supreme in the pop world south of the 

border, is now heard stateside on three stations: MVS Radio's 

XGLX /San Diego and XHPX /El Paso and Wolfhouse Radio's KEXA /Monterey- 
Salinas. KEXA has an agreement with MVS to use the Exa name and broadcast some 

of the network's shows. 

Exa is poised to fill the Latin pop gap in the U.S. Hispanic market and extend the 

brand in this country. XGLX is the latest torchbearer. Previously programmed for 
the Tijuana market, the Mexican station recently shifted its main target to San Diego. 

According to XGLX PD Isabel Gonzalez, building a strong position in the San Diego 

market is part of the company's goal to grow its presence in the States. In an inter- 
view with R &R, González shares more of her strategy for the Exa format. 

Since Latin pop stations in the United States tend to be much more AC than in Mexico, 

is the U.S. version of the Exa format different from the one in Mexico? 

Exa /San Diego is part of a great radio chain in Mexico, which is in the process of 
expanding to the U.S.The format in San Diego is more adult than that of Mexico's 

Exa. I'd say it's more of a young adult contemporary format. Our programming is 

a mix of pop, ballads, some rock and even a bit of reggaetón. 

We're going after first -, second- and third -generation Latinos that enjoy listening 
to music in Spanish, although, if I had to define our target, I'd say it's women 18- 

34. We give our audience the music they want to hear with less interruptions. We 

have young, creative DJs that totally identify with the listeners, and our image is 

young, fun, upbeat and even playful. 

You're programming for the San Diego and the Tijuana audiences, which do not nec- 

essarily have the same tastes. How do you handle that? 
We are currently focused on the San Diego audience.All our promotions and events 

are done in San Diego. Our studios are in National City.Although you can hear the 

station in both markets, at this point San Diego is the company's priority, so we pro- 
gram with it in mind. 

What is Exa's impact on the competitive San Diego market, which, in addition to its 

own stations, receives many signals from Tijuana? 

Exa /San Diego arrived in the market with a different vision. I'm not saying that 

we're going to revolutionize the market or anything like that, but I can guarantee 

you that we're trying to innovate. Musically our programming and that of the other 
stations can be similar if we're sharing a format, but as far as image, ideas, personal- 

ity and promotions are concerned, we are totally different. 

Does Exa take risks with new music? 

Of course, all within the programming parameters and respecting the format. We 

have much more liberty to support new music than other stations. And that is 
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TITLE 

SE ARTIST 

XTREME'S "SHORTY SHORTY" HAS 
A STRONG WEEK AS r TOPS THE RECORD 

POOL LIST, REBOUNDS 3 -2 AT TROPICAL 
(WHERE IT REACHED NO.1) AND MOVES 
6-3 AT LATIN RHYTHM. 

ROCK /ALTERNATIVE 

4 NARCISISTA POR EXCELENCIA PANEA 

2 18 COMPLEMENTO ATEROOPELAOOS 

4 9 A LA MODE LOS ABANDONEO 

7 20 LA EXEPOON GUSTAVO ARATI 

3 DONT LET GO MCHAMASSNE 

23 A DONDE VAN LOS MUERTOS KINKY 

11 ANORA QUE NO ESTAS LOS BUNKERS 

17 STRAIGHT LINE LOS BURBANKS 

2 ELMURO EL TRI 

4 

i5 

MEW 

NEW 

NEW 

2 

NI FREUD NI TU MAMA BELINDA 

FRAGIL ALLISON 

SESAME NOVEL 

23 UNA FAMILIA DEIBE 

18 SNAKE LOS BURBANES 

12 NO DELASONICA 

QUIERO ELEIANORE ALBERTI 

1iÌ SISMO DIVISION MINUSCULE 

VAQUERO TANGA 16 

INVIERNO ROE 

3 LA LLAVE DE LA PUERTA SECRETA VATE BLANCA 

TITLE 
g ARTIST 

SHORTY SHORTY UMW 

TOMA NENA (MANOPLASOI BABY RASTA 

MUEVETE DONOINEROFEATNARE 

VALE LA PENA VOSEARSARANTE 

MONEY MONEY RBD 

RECORD POOL 

13 NO HAY MANERA EL [AAA COMBO OEPL ERTO RICO 

15 ENEL AMOR JOE VERAS 

VUELVO A CALI SONOBACARPUSRES 

!MAGNATE GALLEGO 

3 SE TRAM OAVOGBEND 

MI MUJER ES UN POLICIA PUERTORICwN POWER 

LA LLAVE OE MI CORAZON IDANLUIS:UERRAY 440 

17 NAME ELAMIN/ INFEAT.PAMIITOGUOAAN 

ó 

DON'T CRY Too, LOVE 

LA OTRA B DALES FEAT.MDg1YEALEKANBRA 

LAS SOLTERAS MACHAOAOW 

E7[ RUSQUEDA ELGANCOREUBALHATA 

ELLA VOLVIO NIELABE 

5 SOLA HECTOR' EL FATHER' 

QUIEN LO MARIA POR TI ALEX MOO 

GENn31ez 

IMPRINT / PROMOTION LABEL 

WARNER LATNA 

NACIONAL 

VAPOR/SANCTUARY 

SONY BMG NORTE 

B ACONAL 

WITWERK 

NACIONAL 

INFIOELNAJ 

FOSOSISA 

EMI TELEVISE 

BAG NORTE 

FONOVISA 

UNIVERSAL LATINO 

INFIOELNáJ 

DAK MUSICNAJ 

SONY BML NORTE 

UNIVERSAL LATINO 

INDEPENDIENTE 

SONY BUG NORTE 

OELANUCA 

IMPRINT I PROMOTION LABEL 

LACALLE/UNJVISION 

GM/UNIVERSAL LATINO 

UNIVERSAL LATNO 

JAN 

WON 

DOGOS 6055011Y BM NORTE 

JEN 

REIM/WAN 

MOVE 

M 

JAN 

EMTELEVÖA 

SILVA 

SONY BMG NORTE 

UNIVERSAL LATEO 

UNIVERSAL LATINO 

LOCK POLL 

SONY BMG NORTE 

VI /MACHETE 

16N 

precisely one of the characteristics that defines Exa and makes 

the difference. 

Because border stations usually pick up on the latest trends com- 

ing from Mexico first, what new musical trends are you noticing? 
What should other U.S. Latin pop stations be watching for? 

What I'm noticing is that the listeners want upbeat music- 
much more danceable and fun. We do get really good bal- 
lads, but generally speaking, I feel that the danceable tunes 

are much more exciting. Another trend, which I find very 
interesting, is that some of the big artists are going back to 
an organic style of music. It's clearly visible in Ricky 
Martin's, Alejandro Sanz's and Paulina Rubio's latest albums, 

for example. 
And in Mexico the latest thing is a very strong rock come- 

back, which now tends to lean more toward what some call 

"happy punk." Exa /Mexico City recently did a concert called 

Rock en Exa at Palacio de los Deportes, and it was completely 
sold out. It'll be very interesting to see how far that trend will 
catch on in the States, although it has already started, with the 

success of bands like Motel and Allison. ladZ 
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REGIONAL 
=eee MEXICAN 

t THE LATE 
VALENTIN ELIZALDE 

REACHES THE TOP 
FIVE FOR THE FIRST 

TIME AS' LOBO 

DOMESTICADO" 

CUMES 8 -5. 

POWERED BY 

Nielsen 
Broadcast Data 
Systems 

78 

14 T7 

TITLE a ARTIST 

8 ESE 
CONANTOPRIMAVERA 

2. DIME QUIEN ES 
LOS KIELEROS DEL NORTE 

LA NOCHE PERFECTA 
EL CHAPODE SINALOA 

N NIELSEN BOS 
CERTIFICATIONS 

IMPRINT / PROMOTION LABEL 

NO.1(5WKS) 

7 CADA VEZ QUE MENSO EN TI 
LOS CREADOREZ DEL PAN N -O WRAGUENSE DE ALFREDO RAMIREZ 

7 LOBO DOMESTICADO 
VALENTIN ELIZALDE 

CUANDO BAJA LA MAREA 
DIANA REYES 

TUS PALABRAS 
BANDA EL RECODO 

E Y SI VOLVIERA A NACER 
ALEGRES DE LA SIERRA 

POR TU AMOR 
ALACRANES MUSICAL 

DE RODILLAS TE PIDO 
ALEGRES DE LA SIERRA 

LE COMPRE LA MUERTE A MI HIJO 
LOS TIGRES DEL NORTE 

TAL VEZ 
LOS PRIMOS DE DURANG( 

AT MAS ALLA DEL SOL 
JOAN SEBASTIAN 

15 22 = 

16 21 - 

29 

FONOVISA 

FONOVISA 

DIVA 

OöAIFBIMONSA 

UNIVERSAL LATINO 

MUSIMEXNNIVERSLL LATINO 

FONOVISA 

EL HOMBRE DE NEGRO AIR POWER 
LDS HURACANES DEL NOFTE 

Y AQUI ESTOY AIRPOWER 
K -PAZ DE LA SIERRA 

UN IDIOTA COMC YO AIRPOWER 
WELD 

ALIADO DEL TIEMPO 
MARIANO BARBA 

32 ANTES DE QUE TE VAYAS 
MARCO ANTONIO SOLIS 

ME ENCANTARIA 
BANDA PÉQUENOS MUSICAL 

9 PARA IMPRESIONARTE 
EL COYOTE Y SU BANDA T ERRA SANTA 

LA MAESTRA 
SERGIO VEGA 

17 
SE TERMINO EL AMOR 
BETO Y SUS CANARIOS 

EONAUVIVA 

UNIVISION 

VIVA 

FLOWBA 

MIR NTERINCIOIIAI 

MUSART/BALBOA 

UNIVISION 

DISA/EDIMONSA 

UNIVISION 

T REE SOUND 

FNOVISA 

UNIVISION 

SONY BMG NORTE 

06MEDMONSA 

CHIQUILLA 
AB.QUINTANILLA III PRESENTS KUMBIA ALL STARZ EM TELESISA 

EMTELEVOA 

DAME UN BESO 
INTOCABLE 

ESOYMAS 
JOAN SEBASTIAN 

5 EL PAPA DE LOS POLLITOS 
LOS TLCANESDE TIJUANI 

6 TE ME VAS 
LA AUTORIDAD OLA SIE RRA 

NEN 

COMO TE VA MI LMOR 
LOS HOROSCOPOS DE DU RANCH 

Le6ART/BALBOA 

UNIVISION 

OSA 

O LSA 

DETALLES MOST INCREASED PLAYS /MOST ADDED 
LOS TIGRES DEL NORTE FONOVISA 

ME DUELE ESCUCHAR TU NOMBRE 
GRUPO MONTEZ DE DUMNGO 

6 SOBREVIVIRE 
LA ARROLLADORA BANDS EL LIMON 

3 

D 

COMO ENTENDER 
JENNIFER PENA 

OLVIDALA 
CONJUNTO ATARDECER 

LEJOS OE MI TIERRA 
VICENTE FERNANDEZ 

1B 
ENTREGAME 
COSTUMBRE 

2 
LA CHICA DEL ESTE 
GRUPO BRVNDIS 

AMANTE DE LO SUENO 
LOS TUCANES DE TIJUANA 

SI YO FUERA VAAON 
PAQUITA LA DEL BARRIO 

QUE NO DARLA 
CARDENALES DE NUEVO .EON 

AMIGO MIO 
GRUPO LIBE RAC ION Y LAO MORA 

DIVA 

D6A/EOMONSA 

UNIVISION 

MUSIMEXNNIVEBSAL LATINO 

SONY BMG NORTE 

FONOVISA 

DIVA 

UNIVISION 

BALBOA 

DIVA 

DIVA 

PLAYS AUDIENCE 
TW . MILLIONS NANA 

1404 -7 11123 1 

1285 .5 10.474,. 2 

1209 -35 9.513 3 

1204 .116 9.221 4 

969 +61 7.553 5 

963 +34 5.807 11 

891) -32 5.829 9 

871 +46 5.814 10 

838 -34 4.523 17 

813 -55 6.557 6 

788 -137 6.478 7 

736 .107 5.308 13 

704 .32 6262 8 

661 +42 4.287 20 

659 .110 4.672 16 

651 +101 5.673 12 

644 -36 4.421-::: 18 

643 -7 3323( 26 

623 -8 4.]! : 21 

580 +3 3.645 24 

544 .77 4.733 14 

513 -61 3.107 27 

511 27 4.712 15 

506 .67 4.349 19 

486 +63 3.607 25 

476 .62 3.995 23 

463 .13 ...L421 

458 .90 2.325 28 

448 +272 2.555 31 

420 +46 2.674 29 

357 0 1.275 - 

353 +57 1.707 40 

343 -4 1.561 - 

326 39 1.302 -. 

310 -41 1.283 

305 +45 1.8G3 39 

293 +14 2.014 36 

776 +36 0.866 

268 -23 . 1.515 

267 +25 0.692 

MOST ADDED 

TITLE 
ARTIST LABEL 

NEW 
STATIONS 

DETALLES 
Lo. Tigre Del Norte 
(FONOVISA) 
KCMT, KESS, KOT, KWO, KIJBN, KM5 
KRAM, KWf, IDOL., KSTN KXIAL IOSB. 
KYQp, WIEY, WOO 

15 

Y AQUI ESTOY 
K -pa. De La Sima 
(DISA/EDIMONSA) 
(BUE, KCMT, Koh 1. KLBN, RMQA, XHNZ 

LA SOPA DEL BEBE 
Jennl Rivera 
( FONOVISA) 
KBNO, KLAR, KLBN, KRZZ, KVQQ, V/OJO 

6 

AMIGOS CON DERECHOS 6 
Andres Marquez El Macizo 
(OSA) 
KLAN, KMYX, KOQO, KRZZ, KSEA. KTTA 

ES COSA DE EL 
Grackle Belote 
(UNI VISION) 
KHHL, KIEV, KOQO, KITH WOJO 

5 

UN IDIOTA COMO YO 
Duelo 
(UNIVISION) 
KISF, KOND, KS411, WYMY 

4 

DAME UN 8E50 
Segobie 
DIR TELEVISA) 
KO7T, KLBN, KTGIO VIBZY 

4 

TAL VEZ 
Los Prams De Durango 
(MAR RITERNATONAU 
KNOT- IDOL, KTTA 

AMANTE DE LO BUENO 
Los Twin De Tijuana 
(UNIVISION) 
KOHO, K501, KTTA 

3 

3 

EL HOMBRE QUE VO AMO 3 
Yolanda Perez 
(FONOVISA) 
KJFA, KLBN, KSAR 

ADDED AT... 

KSTN Eßs 
Stockton. CA 

PD. Kern Podnq e, 
Los Tigres Oel Norte. Detalles, Il 
Los Horoscopos De Durango. Obsesion, 7 

FOR u.OPE STATIONS GO TC 

www.RadioandRecords.com 

NEW AND ACTIVE 
TITLE PLAYS TITLE 
ARTIST . LABEL /GAM ARTIST I LABEL 

EL HOMBRE QUE YO AMO 262/39 CHUY Y MAURICIO 
Yolanda Tend 
(FONOVI SM 
TOTAL SATOH& 17 

CON ESTA PENA 261/14 
bim 
( FONOVISA) 

TOTAL SATONS: 14 

ACTO SUICIDA 257/48 
Banda A nentica De Jere. 
(VIVA) 
TOTAL STATIONS: 14 

EN LA INTIMID 249/22 
Relampmos Del Norte 
( PLATINO) 
TOTAL RATIONS: 

LA SODA DEL BE BE 
Jenni Ri -era 
( FONOV6A) 
TOTAL STATIONS: 19 

PLAYS 
/GAIN 

239/77 
EI Polre De Sinaloa 
(MACHETE) 
TOTAL STATIONS: 15 

PARA CONQUISTARTE 227/58 
Bands Sen Jose De Mesillas 
(IA SIERRA) 
TOTAL STATIONS: 19 

TE QUIERO MUCHO 218/17 
Grupo A sdariego 
(DISC) 
TOTAL STATIONS: R 

DONDE QUIERA QUE ESTES 215/5 
Tierra Cali 

(DISCOS CIUDAD) 

25 TOTAL STATIONS: 10 

242/101 HUMILIATE 
Pesado 
(WARNER LATINA) 
TOTAL STATIONS: 

MOST 
IVCREASED 

PLAYS 

197/11 

DETALLES 
Los Tigres Del Norte (Fonwisa) 
MEN +2á 110AT.ZL J06B+1B KXLM .17 61 EV -l6. 
OK 44. KOUT +Ls, KIEV +a KRAV .13. KVO0 .15 

12 

CADA VEZ QUE PIENSO EN TI 
Los Creadorez Del Pasito Duraguense De 

Alfredo Ramiez (Um.Edimonsa) 
WBZY .24. KOQO -b, WLEV .O, KLEY 42. KTTA .T 
KYOU .9, KHOT.T KT.M.6 KRZZ .(i KX58.6 

Y AQUI ESTOY 
K-ßz De La Sierra (Osa/Edn,onea) 
lM.R.25, KSTN +3, KYQQ I KLEIN 41, ONO 03. 
IJ.BAKDUTA, KMOA.a KDE J. XHR 7 

TAL VEZ 
Los Primos Ce Durango (Mar ImernacimaS 
KCNT Q5, KITA B, KEA YS K50. +R MET +9. 

KEOT .9, KINO .7, KE55.f MILE A OOM.6 

UN IDIOTA COMO YO 
Duelo (Urrviso,) 
'SAN .21. KU31 43, KBLEEL WYMP .9,10.114.9 
NSF+A KOM3 .7. KO70.6. KFM1.6. WOO.6 

'OR WEEK ENDING I EB 2UARY 25, 2007 
LEGEND: See Legerc to harts in charts section far rules and symbol explanations. 
50 regional mexican satins electronically monitored by Nielsen Broadcast Data Systems 24 
sours a day. 7 days a week. O 2007 Nieken Business Media, Ire. All rights reserved. 

Coming Soon 
A Bold New Radio Show that Gives Women an Inspirational New Voice! 

bcP77 9,1(7./ Zit" 
Internationally )mown expert speak rF On female empowerment. 

Affiliation: (1'05) 460 -2143 Ad Sales: (312) 899 -4071 
www.abcradiomulticulturaLcom 
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 CHAVANNE BEGINS HIS 

QUEST FOR AN E GHTH 
NO.1, AS "SI NOS QUEDARA 

POCO TIEMPO" BLASTS IN 

AT NO. 21 W'T-I MOST 
INCREASED PLAYS AND 
MOST ADDED FDJORS. 

POWERED BY 

M 
Nielsen 
R,OAdc st Data 
Systems 

TITLE 
a ARTIST 

:: NIELSEN BDS 
CERTIFICATIONS 

IMPRINT / PROMOTION LABEL 

1 

o 

o 
6 

7 

10 

12 

13 

O 
o 

o 
18 

1 

14 

14 

6 

z2 

6 

16 

19 

7 

6 

6 

14 

21 

6 

4 

10 

4 

4 

29 

COMO VO NADIE TE HA AMADO NO.1(SWKS) 
rtmaraa SONY BMGNORTE 

ME MUERO 
LA SA ESTACKIN SONY AMO NORTE 

TE LO AGRADEZCO, PERO NO 
ALEJANDRO SANZ FEATURINGSNAKIRA WARNER LATINA 

TU RECUERDO 
RICKY MARTIN FEATURING LA MARI SONY BMG NORTE 

MANDA UNA SENAL 
NANA WARNER LATINA 

INVIERNO 
REIK SONY BMG NORTE 

BENDITA TU LUZ 
MANA WARNER LATINA 

NADA PUEDE CAMBIARME 
PAULINA RUBIO IWIVERSAL LATINO 

QUE HICISTE 
JENNIFER LOPEZ EPOSONY BMG NORTE 

SI TU NO ESTAS 
SIN BANDERA SONY BMG NORTE 

DAME 
BBD EMI TELEVISA 

TU AMOR 
LUIS FONS/ UNIVERSAL LATINO 

SER O PARECER 
REO EMI TELEVISA 

AMAR ES LO QUE QUIERO 
AVID BISOAI UNIVERSAL LATINO 

LUZ SIN GRAVEDAD 
BELINDA EMI TELEVISA 

PEGATE 
RICKY MARTIN SONY BMG NORTE 

ERES PARA MI 
JULIETA VENEGAS SONY BMG NORTE 

LABIOS COMPARTIDOS 
NANA WARNER LATINA 

HOY 
OO 

TENGO GANAS 
ER 

DE TI AIRPOWER 
RICAPMONTAN EMI TELEVISA 

NI UNA SOLA PALABRA 
PAULINA RUBIO UNIVERSAL LATINO 

19 ®. 
21 NEW 

32 

33 

RE -ENTR 

NEW 

36 

37 R_ ENTR 

0 NEW 

LNDSNUEDARAPOCDTIDAPO 111135TINERFJSEDMASMOSTADDED 
CHAVANNE SO BMG NOTE 

SI FUERA FACIL 
OBIE BERMUDEZ 

R 
TODO SE DERRUMBO 
PEPE AGUILAR 

8 NINO 
BELANOVA 

7 IRREEMPLAZABLE 
BEVONCE 

2 COMO ENTENDER 
JENNIFER PENA 

20 ROSA PASTEL 
BELANOVA 

3 LA LLAVE DE MI CORAZON 
JAN LUIS GUERRA A40 

4 SI TU ME QUISIERAS 
LU 

6 FLACA O GORDITA 
OLGA TANON 

9 

0 

ENAMORADO 
GUSTAVO IAUPFA.NC 

HACE TIEMPO 
FONSECA 

NO DIGAS 
OST 

TU AMOR 
P80 

MAS ALLA DEL SOL 
JAN SEBASTIÁN 

DE VEZ EN MES 
RICARDOAUJU'..T 

LAS DE LA INTUICION 
SNAKIRA 

ME GUSTAS TU 
SI SENOR 

DESILUSIONAME 
OLGA TANON 

A LA PRIMERA PERSONA 
ALEJANDRO SANZ 

EMI TELEVISA 

EM TELEVISA 

UNIVERSAL LATINO 

COLUMBIA 

UNIVISION 

UNIVERSAL LATINO 

EMI TELEVISA 

WARNER LATINA 

UNIVISION 

UNIVERSAL LATINO 

EMI TELEVISA 

MELOOWFONOVISA 

VIRGIN/EMI TELEVISA 

MUSART /BALBOA 

SONY AUG NORTE 

EPIC/SONY BUG NORTE 

VENEMUSK 

UNIVISION 

WARNER LATINA 

PLAYS AUDIENCE 
TV/ /- MUMS RANK 

871 -57 7.987 6 

839 10 10.032 2 

803 .91 12.455 1 

797 -34 9.348 3 

794 472 9.080 5 

699 -68 7.063 8 

670 A 9.185 4 

641 -19 6.601 10 

535 423 7.463 7 

523 -83 6.194 12 

502 419 4.645 16 

467 Al 6,438 R 

427 -30 3.002 25 

414 .62 5.962 13 

399 .58 2.821 29 

398 .18 6.717 9 

397 .23 2.353 35 

389 -18 3.362 21 

343 453 3.774 18 

338 -9 2.702 30 

336 .170 4.150 17 

304 .3 2.965 26 

303 .30 5.768 14 

257 .12 1.291 - 
255 414 3.077 24 

246 .65 4.908 15 

241 -82 1.466 

208 424 3.688 19 

198 -17 2.536 32 

197 .11 3.292 22 

194 .16 2930 27 

179 -18 2.367 34 

177 -36 1.409 

175 .2 1340 

165 454 2.547 31 

165 -60 2.516 33 

159 -9 0.409 - 

157 .36 2.302 37 

150 -42 3.552 20 

142 -59 2249 39 

TITLE 
ARTIST/ LABEL 

NEW 
STATIONS 

SI NOS QUEDARA 
POCO TIEMPO 
CMyanne 
(SONY BMG NORTE) 

K EXA, KMM, KQQE: K55E. ETCY, WIOA, 
'WPAT, XHFG XLTN 

9 

AMAR ES LO QUE QUI -ERO 4 
David BISbAI 

(UNIVERSAL LATINO) 
KEXA KLVE, KNVO. WWVA 

COMO ENTENDER 
J ennifer Pena 

( UNIVISION) 
ETC ?, KWIZ, WKAQ 

3 

MANDA UNA SENAL 
Mana 
(WARNER LATINA) 
KEXA, KMMM 

2 

LUZ SIN GRAVEDAD 
Belinda 
(EMI TELEVISA) 
K ONL, WKAQ 

2 

PEGATE 
Rider Martin 
CSONY BMG NORTE) 
KQQK,KTCY 

2 

NINO 
Selman 
(UNIVERSAL LATINO) 
ESSE, KVVA 

TODO CAMBIO 
Campa 
(SONY BMG NORTE, 
1YRMA, XLTN 

LOS INFIELES 
Aventura 
(PREMIUM LATIN) 
PINL. KPSL 

2 

2 

ME GUSTAS COMO QUERAS 2 

Millo Torres Y D Terce, Plane a 

TRIBAL VIBES) 
WFID, WIOA 

ADD AT - -- 

WKDEAQ `; 105 
Szaapn; Juan, PR L e rn e 

RP D ÑaM [wens 
Feat. Shakira. Beautiml Liar. 22 

/asti. Timberlake. V /hat Goes 
Arnund...Comes Around. 17 

mEl Bambino" Feat. Rand.. Sieste El 

3elinda. Wx .n Gn,d7er 9 

FOR MORE STATIONS 53 TO: 

www.RadioandRecords.com 

NEW AND ACTIVE 
TITLE PL WS 
ARTIST /LABEL /GAIN 

TE QUIERO ASI 125/0 
Betzaida 
(MELODY) 
TOTAL STATIONS: 6 

TODO CAMBIO 115/42 
Camilo 
(SONY RUG NORTE) 
TOTAL STATIONS: 9 

TU AMOR NO ES 
GARANTIA 102/12 
Ana is 

(UNIVISIONJ 
TOTAL STATIONS: 5 

ESE 101/38 
Conjunto Primavera 
(FONOVISA) 
TOTAL STATIONS: 6 

UNO NUNCA SAB°_ 101122 
Alicastro 
(DISCOS 605/SONY BEG N3F'TE) 

TOTAL STATIONS: 5 

MO5- 
INCREASED 

PLAYS 

+170 

+91 

+72 

TITLE PLAYS 
ARTIST / LABEL /GAIN 

ME DUELE QUERERTE 94/9 
Servando V Florentino 
(VENEMUSIC) 
TOTAL STATIONS: 3 

NO TE PIDO FLORES 90/15 
Fanny Lu 
(UNIVERSAL LATINO) 
TOTAL STATIONS: 8 

LOS INFIELES 89/16 
Aventura 
(PREMIUM LATIN) 
TOTAL STATIONS: 5 

85/5 

3 

RUTINAS 
[henos 
(UNIVERSAL LATINO) 
TOTAL STATIONS: 

ME GUSTAS COMO 
QUIERAS 
Millo Torres Y D Terser Planeta 
(TRIBAL VIBES) 
TOTAL STATIONS: 

82/18 

4 

SI NOS QUEDARA POCO TIEMPO 
Chilyat_le (Sorry BAG Norte) 
MAC .22 WMAQ $10EM .19. ESE RL WIC -04 
ELY .11. MFG 41. XLTN.10, W I W .9, 10419 7 

TE LO AGRADEZCO, PERO NO 
Alejandro San. Feat. Shakily (Warner Latino) 
ID..A1.15 KLVE 96 XLTN WPAT/A WADrx 
INVA D. ESSE .SI KICY.B KNVO .q KAYO .6 

MANDA UNA SENAL 
Mana (Werner Latina) 
KRO.39 KAMM.22 WXAQ.W, )(UN 42. KTCY.D, 
145X4 .T WFD.6, WDA.5 WPMI Nr. MC .3 

COMO ENTENDER 
Jennifer Pena (Univiem) 
KMMM "W. KIEV .5 KYYQS. WKAC).A S A.A 
KOLA T. (BAG .4 KOCH .4,WAC.3, /OVE .2 

DIME (TELL ME) 
Pitbull Feat. Ken -Y (Famous Artists/TYT) 
XAVO .34. KIM .29 

FOR WEEK (NC KG FEBRUARY 25. 2007 
LEGEND: See I. kend to clods in charts section for rules and symbol explanations. 
27 Latin pop. 12 n p cal and 13 Lati, rhythm stations art electronically monitored by Nielsen 
Broadcast Dale Sy -terns 24 hours a day. 7 days a week. D 2007 Nielsen Business Media, Inc. 
All rights reserve. 

79 

LATIN POP MONITORED REPORTERS 
W WVA /Atlanta, GA 

OM: Clay Hunnicutt 
PD /MD: Robb 'e Ramirez 

KXXS/Austin, TX 
OM /PD: Romeo Herrera 

MD: Julieta Jil 

KPSL/Bakersfield, CA 
PD: Isidro Roman 

KTCV /Dallas, TX 
OM: Dean James 

PD: Javier Casanova 

XHPX /EI Paso, TX 
PD: Eduardo Zamora 
APD: Victor Acosta 

KMMM /Fresno, CA 
PD /MD: Jose Berumen 

KQQK /Houston, TX 
PD: Ezequiel Gonzalez 
MD: Raquenell Villarreal 

KLVE/Los Angeles, CA 
PD: Jose Santos 

KSSE /Los Angeles, CA 

OM: Elias Autran 
PD: Nestor Rocha 

APD: Andrea Becerra 

KWIZ/Los Angeles, CA 

PD: Eddie Leon 

KNVO /McAllen, TX 
PD: Robert Montalvo 
MD: Mando San Roman 

XAVO /McAllen, TX 
OM: Jeff Koch 

PD: Juan Facundo 

WAMR /Miami, FL 

PD: Pedro Javier Gonzalez 

WRMA /Miami, FL 

PD: Rogelio Alfonso 

KEXA /Monterey, CA 

PD: Vicente Romero 

WPAT /New York, NY 
PD: Tony Luna 

KVVA/Phoenix, AZ 
PD: Edgar Pineda 

WFID /Puerto Rico 

WKAQ /Puerto Rico 
PD: Carlos Gonzalez 

APD: Natalia Cuevas 

WXYX /Puerto Rico 
PD /MD: Herman Davila 

KBMG /Salt Lake City, UT 
OM: Carlos Martin Valdez 

PD: Ana Perez 

KRIO /San Antonio, TX 
OM: Robin Flores 

PD /MD: Manny Herrera 

XHFG/San Diego, CA 
PD: Elvis Valle 

XLTN /San Diego, CA 

PD: Libia Sauza 

KCNL/San Jose, CA 
OM: Michael Erickson 
PD: Manuel Moran 
APD: Rob Ayala 

PD: Lucy -Ann Ramos 

WIAC/Puerto Rico 
PD: Valerie Mejia 

W IOA/Puerto Rico 
PD: Fernando De Hostos 

MARCH 2, 2007 24/7 NEWS ONLINE ( ( www.RadioandRecords.com 
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 JUAN LUIS GUERRA J JAN GUERRA 
440 RETURNS TO NO.1 ON - 
LATIN TROPICAL WITH "LA 

LLAVE D DE MI CORAZON 

GUERRA LAST TOPPED THE 
LIST WITH "PARA TI" IN 

FEBRUARY 2005. 

4 

TROPICAL I: NIELSEN BDS 
TITLE CERTIFICATIONS PLAYS AUDIENCE 
ARTIST IMPRINT / PROMOTION LABEL TW .1- MILLIONS RANK 

4 

13 

14 

16 

1S 

24 

15 

10 22 3 

20 

32 

22 

6 

16 

5 

3 

10 

80 ,,y - 19 

8 

9 

10 

15 

+26 4169 2 
LA LLAVE DE MI CORAZON NO.1(1 WK) 

240 
JUAN LUIS GUERRA 440 EM TELEVISA 

SHORTY SHORTY 233 +17 6.061 1 

XTREME LA CALLFJUMVISION 

SOLA 
HECTOR -EL FATHER- 

NO VUELVO CONTIGO 
FRANKIE NEGROS GUIANA/190 N - 

+4 1.625 15 
LA CUI 

PEGAO 
WISIN& YANDEL FEATURING LOS VAQUEROS WY /MACHETE 

194 -25 1.498 

LA OTRA 
ILEGALES FEATURING MONTHS Y ALEXANDRA UNIVERSAL LATINO 

+18 2.108 10 

NOCHE DE ENTIERRO (NUESTRO AMOR) 
170 .2 1109 25 

IAEOWARISRATWONONCELDVINVNgN [1OITIEADIEW O1 WSROWANDFR 

TU RECUERDO 165 -19 1263 20 
RICKY MARTIN FEATURING LA MARI SONY BAG NORTE 

QUE PRECIO TIENE EL CIELO 
MARC ANTHONY SONY BUG NORTE 

'ARGZCON IIABICKUELA AIRNMER /NOSCMCRFAS8lRAYLKOSTABOED 
EL GRAN COMBO DE PUERTO RICO DSCOS605SONY BMC NORTE 158 .56 2.379 6 

LOS HOMBRES TIENEN LA CULPA 
WN OMAR. GILBERTO SANTA ROSA CMG/SRC/UNIVERSAL MOTOWN 

LOS INFIELES 
AVENTURA PREMIUM LATIN 

ELLA VOLVIO 
LADE SONY BIG NORTE 

TU AMOR 
LUIS FOND 

BENDITA TU LUZ 
MANA 

MI CORAZONCITO 
AVENTURA 

NUNCA HABLA LLORADO ASI 
VICTOR MANUELLE FEATURING DON OMAR 

DONT CRY 
TOBY LOVE SONY WAG NORTE 

0 0.745 36 

NO HAY MANERA H2 -47 0.718 38 
EL GRAN COMBO DE PUERTO RICO DISCOS 60S/SONY BMG NORTE 

HACE TIEMPO 
111 +5 0.971 28 

FONSECA EMI TELEVISA 

FLACA O GORDITA 
OLGATANCN 

MAS QUE TU AMIGO 
TITO NIEVES 

IGUAL QUE AYER 
RAKIM& KEN -V 

ECHATE PA' CA 
ELVIS CRESPO GRUPO MANIA 

IRREEMPLAZABLE 
BETONEE 

MIA 
TITO-EL BAMBINO- FEATURING DADDY YANKEE 

MIRA 
FULANITO 

PAM PAM 
WISIN& VAN DEL 

AMAR ES LO QUE QUIERO 
DAVID BISBAL IMVERSALLATNO 

ME VOY 
HECTOR MOSTA BA AL 

TE LO AGRADEZCO, PERO NO 
ALEJANDRO SANZ FEATURING SHAKIRA WARNER LATINA 

EN EL AMOR 
10E VERAS 1 &N 

NADA PUEDE CAMBIARME 
PAULINA RUBIO - .',SAL LATINO 

VAMOS A TO'A 
LIMI -T2I LA CALLENMVISON 

QUE LLOREN 
IVY QUEEN UMVISION 

FANTASMA 
non BABY 

QUE HICISTE 
JENNIFER LOPEZ EPIUSONY BAG NORTE 

NO ME PERDONES 
NG? SONY BUG NOIRE 

CHIQUILLA 
A.B. QUINTANIILA III PRESENTS KUMBIA ALL STAR/ EMI TELEVISA 

A 
QUIEN 
RLON UNIVISION 

VUMACNETE 
223 +2 1.797 13 

UNIVERSAL LATINO 

WARNER LATINA 

PREMIUM LATIN 

SONY BMG NORTE 

163 -23 2.594 5 

155 -4 0.954 29 

149 -11 1.466 18 

144 -48 1.285 19 

140 2 0.936 30 

126 -6 0.802 32 

124 -5 3.768 3 

123 : +47 1.124 23 

urvmspN 
109 - 17 1.109 24 

LA CALLENNIWSION 
103 19 2346 7 

PINANIVERSAL LATINO 
+15 2358 9 N 

OLE 
85 -20 0449 

COLUMBIA 
85 -30 0.433 - 

EMI TELEVISA 
84 -27 0.834 31 

CUTTING 
83 -6 1.263 21 - 

-_ -_ MACHETE 
74 - -13.... 1.894 R 

72 - +29 1.588 16 

70 +43 1.161 22 

66 t +39 3571 . 4 

65 _ +19 2.343 8 

64 +8 0347 - 

63 -19 0.311 - 

61 - 10 1.885 12 

-13 0.510 - 

59 -10 0.251 

57 -5 0.513 

52 +2 0276 

50 -39 0.344 

2 

e 
o 

É 

1 15 

41 

15 

30 

10 18 

16 

26 

7 

8 

17 

18 

16 

20 

4 

3 

2 -V 28 2 

27 

POWERED BY 

Nielsen 
Broadcast Data 
Systems 

LATIN RHYTHM t NIELSEN BDS 
TITLE CERTIFICATIONS PLAYS AUDIENCE 
ARTIST IMPRINT / PROMOTICN LABEL TW +J- MBAIONS RANK 

SOLA 
HECTOR EL FATHEr 

PAM PAM 
WISIN 61/ANOEL 

SHORTY SHORTY 
XTREME 

LOS INFIELES 
AVENTURA PREMIUM LATIN 

PEGAO MOST INCREASED PLAYS 
WISIN& YANDEL FEATURING LOS VAQUEROS WWMA CHETE 

DIME (TELL ME) 
PITRULL FEATURING KEN -Y 

DONT CRY 
TOBY LOVE 

20 I WANNA LUV U 407 -22 5.707 11 
AXON FEATURING SNOOP 00E4 KONVZT/UPFRONT/SRC/UNIVERSAL MOTOWN 

IRREEMPLAZABLE 394 -62 4.738 14 
BEVONCE COLUMBIA 

ME MATAS 
RAKIM 6 KENNY 

QUE LLOREN 
IVY WEEK 

NO SE DE ELLA (MY SPACE) 
DON OMAR FEATURING WNW &YANDEL VVIAACHETE 

IGUAL QUE AYER 
RAKIM 6 KEN -T PINA/UNIVERSAL LATINO 

NOCHE DE ENTIERRO (NUESTRO AMOR) 
LUS ENWfbFEALWHI &Y /JKELOMWIYMKEEIERPITLFADOr &RCN MASILUWIWOEIE 

ME QUIERE BESAR 228 +1 5.912 9 
ALEXIS& FIDO 50NV Meant TS 

WE FLY HIGH 218 +1 2.287 29 
RM JONES KOCH 

MIA 
216 -52 2.042 34 

TITO -EL BAMBIN.FTATURNG DADDY YANKEE EM TELEVISA 

LA OTRA 
ILEGALES FEATURINGMONOIY Y ALEXANDRA UNIVERSAL LATINO 2 2395 25 

ANDA SOLA 205 +7 2.772 22 BONO/AAR ALISTAR /MACHETE 

ATREVETE 202 +9 1.919 37 WISIN& YANDEL FEATURINGFPNCO EL GORILLA Er FEARBAN DOA OFFICE 

SMACK THAT 
_ 
- -- 202 -5 2.422 27 

AXON FEATURING EMINEM KONVKTNPFRONTSRUUNIVERSAL MOTOWN 

AY CHICO (LENGUA AFUERA) 792 +2 2.204 31 
PITBULL FAMOUS ARTISTS/TVT 

FUEGO 
PITBIJLL FAMQUS ARTISTS/TVT +15 1.238 - 

CHICA VIRTUAL 
ARCÁNGEL 

TE LO AGRADEZCO, PERO NO 
ALEJANDRO SANZ FEATURING SHAKIRA 

FANTASMA 
ZION 

VA NO 
KUKY 

SIENTE EL BOOM 
TITO -EL BAMBINO- FEATURING RANDY 

TU AMOR 
LUIS FONSI 

QUILLS 
TONY 012E 

SAY IT RIGHT 
NELLY FURTA00 

SHE'S LIKE THE WIND 
LUMIDEE FEATURING TONY SUNSHINE 

THIS IS WHY I'M HOT 
MIMO 

LA MANERA 
ADASSA 

MI CORAZONCITO 
AVENTURA 

BENDITA TU LUZ 
MANA 

PASARELA 
DU NELSON V DAIMATA 

IMAGINATE 
GALLEGA 

PLEASE DON'T GO 
BROWN BOY 

TU AMOR 
R90 

NO. 1(6 WKS) 
VITAACHETE 

MACHETE 

LA CALLE /JNIVISION 

760 +6 11.834 1 

571 +4 9.360 2 

526 +60 7.848 4 

508 +13 6.022 8 

472 +72 8.351 3 

FAMOUSARTISTSRVT 
459 -12 6.681 5 

SCINYBACMMITE 
459 -45 5.796 10 

RNMMVERSAL LATINO 
369 4.650 15 

UNIVISION 
337 14 5.458 12 

FIOWNNIVERGAL LATINO 
180 + 4.604 16 

MOST ADDED -. 
WARNER LATINA 179 +26 2.077 33 

CFEENRBAN 30X OFFICE 

UNIVERSAL LATINO 

WYAAALHETE 

MOSLEV'IGEFFEN 

TVE 

CAPITOL 

336 -12 6.675 6 

321 +25 6.571 7 

298 +7 4.825 13 

BABY 
T75 -17 v 3.791 

MACHETE 
171 +1 1.449 - 

UNVDÖALUTND 

149 +14 2.665 24 

145 -54 1.381 

141 +39 2.931 21 

140 +23 1.469 

126 +13 1.062 - 

121 +16 0.848 - 

119 +14 1.854 38 

PREVAMLATN 
+50 3.140 18 

WARTERLATNA 
1Q -3 1.146 - 

ROW/UNIVERSAL LA11N0 
m +6 1.831 39 

MAOKETE 
106 .29 1.429 - 

STREETNOQF/AME 
105 +30 2258 3() 

- 
VIRGIN/EMITEIEVISA 

104 
+3 

0.621 

TROPICAL 

WLAT/Hartford, CT 

PD /MD: Nelson Brudys 

WXDJ /Miami, FL 

PD: Ruddy Hernandez 

WSKQ /New York, NY 
PD: Jorge Mier 

WNUE /Orlando, FL 

PD: Rafael Grullon 

MD: Jose Martinez 

TROPICAL & LATIN RHYTHM MONITORED REPORTERS 
WRUM /Orlando, FL WZNT /Puerto Rico 

PD: Raymond Torres PD Pedro Arroyo 

WEMG /Philadelphia, PA 

PD: DJ Frankie 

WKKB /Providence, RI 

PD: Juan D. Gonzalez 

APD: Darvin Garcia 

WPMZ/Providence, RI 

PD: Zoilo Garcia 

MD: Dilson Mendez, Jr. 

WPRM /Puerto Rico 

PD: Jorge Pabon 

WYUU/Tampa, FL 

OM: Mike Culotta 

PD: Ricardo Blanco 

MD: Carlos Jose Peralta 

WLZL/Washington, DC 

PD. Aracely Rivera 

LATIN RHYTHM 

WVIV /Chicago, IL 

OM /PD: Cesar Canales 

APO: Lucy Herrera 

MD: Armando Reyes 

KEZO /Dallas, TX KLOL /Houston, TX 

OM: Andy Lockridge PD: Bobby Ramos 

PD: Chayan Ortuno 
KXOULos Angeles, CA 

APD: Alejandro Covarrubias 
OM: Pio Ferro 

KZZA/Dallas, TX PD: Jerry Pulles 

OD: Domino 
WMGE/Miami, FL 

KLLE/Fresno, CA OM: Rod Phillips 

PD: Tony Santos PD: Frank Walsh 

MD: Ramona Rivera MD: Raymond Hernandez 

WTLQ /Ft. Myers, FL WCAA/New York, NY 

PD: Al Sanchez PD: Alio Quintero 

APD: Bryant Pino 

MD: DJ Kazzanova 

KVIB /Phoenix, AZ 

OM /PD: Josh Villa 

APD: Mark Garcia 

WODA /Puerto Rico 

OM: Jose Nelson 

PD /MD: Rogie Gallart 

WVOZ /Puerto Rico 

KVVZ/San Francisco, CA 

PD: Bismarck Espinoza 

24/7 NEWS ONLINE @ www.RadioandRecords.com MARCH 2, 2007 

www.americanradiohistory.com

www.americanradiohistory.com


SUPERSTAR Q&A 
SURFING FOR PROFIT: Utilizing the Internet as a marketing and revenue generating tool. 

WITH DIAL M for MUSIC: Hcw Mobile has become the biggest revenue growth area for Latin music in the U.S. and beyond. 
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"Tile he musi attend event in Ike dJaiin eiieriainmeni 
world11 

-GABRIEL ABAROA, PRESIDENT, LARAS 

LATIN MUSIC 
HIGHLIGHTS 

WE HEAR THE FUTURE NEW ARTIST COMPETITION 

BILLBOARD BASH 

LATIN MUSIC AWARDS 

AWARDS AFTER PARTY 

INDUSTRY LEADERS WILL DISCUSS: 

BREAKING THE DIGITAL FRONTIER: Following years of slow growth, Latin digital sales finally begin to take off. 

RADIO: Top programmers discuss the changing relationship between labels and radio. 

TEENS: Latin teens discuss their musical preferences and buying habits with our attendees. 

RAP, RHYTHM & REGGAETON ALL -STAR PANEL It's artists -only in this inside look at the growing urban sound of Latin music. 

BIG SCREEN, LITTLE SCREEN: Top Music Supervisors reveal how to get your music on film, ads and television. 

GIVE ME THE COVER!: Journalists, TV producers and publicists give the inside scoop on what gets ink and what gets heat. 

ASCAP PRESENTS: MAKING THE DEAL 

THE ART OF THE TOUR: Manager, promoter, sponsor and venue say it all. 

MAXIMIZING YOUR ENDORSEMENTS AND PARTNERSHIPS WITH HISPANIC CELEBRITIES: 
Hispanic star power drives revenue and increases market share. 

DIFFERENTIATING HISPANIC CONSUMERS FROM THE GENERAL MARKET: THE LATINO FILTER: 

Lucia and Gonzalo present the inside story on the launch of MN Tr3s and their successes and milestones. 

HISPANIC CONSUMERS IN THE MULTICULTURAL MARKETING EQUATION: 
Discover how the Hispanic population compares with African Americans, Asians and non -Hispanic Whites. 

AGENCY CREATIVE PANEL 
Leading creative directors present ad campaigns involving sports, fast food, cars, grooming and beverages. 

APRIL 23 -26, 2007 INTERCONTINENTAL MIAMI 

* Heineken' 
PRESENTS 

r 
dATIN MIMIC 

NOW IN ITS 18TH YEAR! The Billboard Latin Music Conference & Awards is the biggest 
gathering of Latin music execs worldwide. Join Billboard for the hottest parties, educational 
sessions. superstar interviews, live artist showcases, cocktail receptions, networking events 
and the Billboard Bash. The week culminates with the longest- running, most prestigious 
awards show honoring the best artists of the year across all genres of Latin Music - The 
Billboard Latin Music Awards! Produced and broadcast by TELEMUNDO 

Register Today! 
TITLE SPONSOR 

* Heinekeñ 

IN ASSOCIATION 

For more info including 
sponsorship opportunities 
and how to register visit: 

CORPORATE SPONSORS 

\ ©a5,,_ n0 
PumPA.r_o Bil i o ir d REIR 

xAwosecwvs 
.ASCAP 

CONFERENCE & AWARDS 2007 

IN ASSOCIATION WITH 

www.BillboardEvents.com 
MEDIA SPONSORS 
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OPPOR TUN! Ti ES /MARKETPLACE 

OPPORTUNITIES 

MIDWEST 

Promotions Director - Chicago 

There must be someone in promotions who is tired of 

working in the corporate world, but not tired of work- 
ing in the radio world. We are one of the last independ- 
ently -owned companies, owned by a real person. 
Were Nine -FM, Chicago's, "We Play Anything" station 
and WCPT, "Chicago's Progressive Talk ". If you love 

to get in front of listeners, love to get your hands dirty 
with the part- timers and interns...even drive the sta- 
tion van if needed and are filled with great ideas, than 
we should talk. We are interested in serving listeners 
and advertisers on Main Street - not stockholders and 

investment bankers on Wall Street. 

Rush resume and salary history to: 

Harvey Wells, Newsweb Radio Company, 6012 S. 

Pulaski Road, Chicago, IL 60629 or e -mail to 

hwellsf89chicago.com 

No phone calls please. 
Newsweb Radio Company is an Equal Opportunity 
Employer 

SOUTH 

Nak 9Z 
HEY, BIG MOUTH! 

Got something to say but nowhere to say it? Rock 92 

(Greensboro, NC, #45) is looking for the next night 

talker (think Jimmy Kimmel or Adam Corolla). If you 

can relate to adult men who like Skynyrd and 

Zeppelin - but want something different from 7 -mid. 
- send us your stuff. If you've got the attitude, we've 
got the time. 

Air check and résumé to: WKRR, 192 E. Lewis St., 

Greensboro, NC 27406. 

No phone calls. Women & minorities encouraged. 
EOE. 

Deadline 

To appear in the following week's issue, your ad 

must be received by Thursday noon (PST), eight 

days prior to issue date. Address all ads to: R &R 

Opportunities, 2049 Century Park East, 41st 

Floor, Los Angeles, Ca. 90067. 

MARCH 2, 2007 

WEST 

Sacramento 
Program Director 

Are you a talented programmer capable of doing 
more, better, faster? Do you have a proven track 
record that demonstrates your capability of leader- 
ship, talent development and ratings growth? Do you 
have a plan to grow the absolute number of listeners 
on your station? Dc you know the world of web, pod - 

casting and streaming? KGBY, Y92.5, a heritage A/C 

market leader in sunny Sacramento, is looking for an 

innovative, original PD capable of making tough deci- 
sions yet creative in the approach to developing an A/C 

station in a rapidly changing environment. Web, 

stream, database and HD2 are all part of the expec- 

tation for the persor who can take the station to a new 

level. Is it you? 

For consideration, send resume and salary require- 
ments to Kelly Kalemba: 1440 Ethan Way #200, 

Sacramento, CA 95825 or via email to 

kellykalembalaclearchannel.com, FAX 916 -646- 
9409. 

M ON 
COMMUNIICAfIONS 

Mapleton Communications, one of the fastest grow- 
ing radio operators in the West, is expanding and has 

immediate openings for experienced Sales 
Managers and Account Executives. 

Hiring sales professionals in these markets: San 

Francisco - Bay Area, Monterey and San Luis Obispo 

on California Coast, MercedNisalia in Central 
California, Chico and Redding in Northern California 
and Medford in Southern Oregon. 

If you have 5+ years experience in Radio, Newspaper, 
Cable and or TV advertising sales in mid -sized mar- 
kets, developed client relationships, and are passion- 
ate about creating value for clients, please send 
resume to hr(amaoletoncommunications.com or fax 
resume to: 310 -209 -7239. 

We offer a generous commission, multiple health care 
benefits, 401K, and are an EOE. Read more at 
www.maptetoncomm.com. 

Cuesta College. 
Broadcast Communications Instructor. 
Master's required. DEADLINE: 03/26/07 
http: / /www.cuesta.edu. San Luis Obispo, CA. 

INTERNATIONAL 

tíß 
MOEAL.S 

92.5 

092 
A Corus Entertainment Company 

Program Director 
Montreal 

Montreal Canada is known as the most European city 
in North America and an exciting place to work and 

live. 

Q92 FM has an exciting opportunity for a Program 
Director Position in our Montreal office. 

Responsibilities, Required skills and qualifications: 
Operate and grow the Q -92 audience and manage 
people. 
Manage the expense budgets of the programming 
department. 
Experience in managing radio station programming. 
The ability to work with and develop on air talent as 

well as support for the on air product. 
The ability to work closely with the sales, Internet 
and promotion department. 
Good communication skills, bilingual (English & 

French if possible). 
Strong knowledge of music. 

Please send a resume to: 

Brian Kenemy 
General Manager, Q92 

Fax: (514) 787 -7979 

brian.kenemyf8o92fm.com 

*Please include Position Name in the subject tine of 

your email. 
*No phone calls please. 

POSITIONS SOUGHT 

Traffic Manager with 12 years exp seeks posi- 
tion in Radio /TV /Entertainment Industry in NY Area 
only Summer200626f8yahoo.com 

Major Market PD wants to come back to West 
Coast. Team player with solid track record of increas- 
ing ratings - Email west.coast.pdfahotmail.com 

Looking to get back to radio. Wilt consider any 
shift. IA/IL Quad City preferred; but will consider a 

move. 20+ years experience. Steve Gunner, 563 -343- 
6950 qunnersmusiconwheelsfdyahoo.com 

Narrowly missed San Francisco opening. but 
still seeking NorCal /Pac Northwest gig. Contact 
FRANK at (510) 223 -1534 

24/7 NEWS ONLINE @ www.RadioandRecords.com 
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CHR/TOP 40 
3 TITLE 

ARTIST 

M NIELSEN BDS N HITPREDICTOR 
CERTIFICATIONS STATUS 

IMPRINT / PROMOTION LABEL 

1 1 16 
SAY IT RIGHT 

7 

O 
O 

12 
WHAT GOES AROJND...COMES AROUND 
AUSTIN TIMBERLIKE 

u ITS NOT OVER 
WUGHTRY 

IRREPLACEABLE 
BEYONCE 

THE SWEET ESCAPE 
LWENSTEFANI FEATURINE AKOrd 

WALK AWAY (REMEMBER ME) 
PAULA DEANDA FEATURIIC THE DEY 

BREAK IT OFF 
RIHANNAA SEAN PAUL 

9 RUNAWAY LOVE 

NELLY FORTADO 

NO. 1 (3 MKS) 

6 

LUDACRISEEATLRING MA Iv 1. BLILE 

GLAMOROUS 
PERSIE FEATURING LUDACIIS 

Ná 
MqSIEYIGEFFEN 

Ná 
JIVE/ZOMBA 

Ná 
RCAIRMG 

N3 á 
COLUMBIA 

MERXOPE 

Ná 
ARISTA/MAC 

SRRVEFJAWIDIIáAG 

N 
OTROUJAIM/IOJMG 

W KL.I AM/A6M/INTERXOPE 

10 18 7 CUPID'S CHOKENOLD AIRPOWER 
GYMGASSIDRSFFATAO D(SII/P DBAYDIEi.MED BYPAMEWA1LA ITAAVA 

#1 MOST ADDED 
THIS 15 WHY I'M HOT Mims (CAPROU 

#1 MOST INCREASED PLAYS 
DON'T MATTER Akon (EONVICT/UPERONTSNAAmERSAL MOTOWN) 

84 TOP 5 NEW AND ACTIVE 
INTO THE OCEAN B ue October (UNIVERSAL MOTOWN) 

WITH LOVE -ilary Duff (HOLLYWOOD) 

THE WAY I LIVE Bahy Boy Da Prime Feat. Lil Boosie (TAKE FO'NNIVERSAL REPUBLIC) 

READ MY MIND The Killers (ISLAND/IDJML) 

BECAUSE OF `'OU Ne-Yo (DEE JAMnO,MG) 

COMPLETE CNR /TOP 40 CHART ON PAGE 47 

URBAN AC 
TITLE 
ARTIST 

N NIELSEN BDS 
CERTIFICATIONS 

IMPRINT / PROMOTION LABEL 

1 19 

5 

6 

LOST WITHOUT J 
ROBNTNCKE 

28 TAKE ME AS AM 
MANY J. EILIGE 

NO.1(6WKS) 
STAR TRAKRMERSCOPE 

MATRIARC W GEFFE W INTERS(11PE 

8 IN MY SONGS 
GERALD LEVERT ATLANTIC 

AND I AM TELLIBG YOU I'M NOT GOING 7 
JENNIFER HUDSON MUSIC WORLOKOUMBIA 

CHANGE ME 
31 

RUBEN STUODARD 

15 
IRREPLACEABLE 
BEYONCE 

25 USED TO BE MY GIRL 
BRIAN MC.. - 

T 21 
PLEASE DON'T CO 
TANK 

21 
BE WITH YOU 
ELISABETH WITHERS 

BUDDY 
MUSOSOULCH LO 

JRNG 

EC} 
COLUMBIA 

WARNER BROS. 

MOST INCREASED PLAYS 
000[DMEN I0GROUNDINVEIFAL MOTOWN 

BLUE NOTENIRCIN 

#1 M DST ADDED 
SHOO BE 000 (NO MORDS) Mary Gray (WILLIAM/CUM() 

#1 MOST INCREASED PLAYS 
PLEASE DON'T GO Tank GOODCAMEIBLACKGROUNDVNIVERSAL MOTOWN) 

ATLANTIC 

TOP 5 NEW AND ACTIVE 
PM JUST A FOOL FOR YOU J. Blackfoot (RIGHT NOW) 

WHEN I SEE YOU Fantasia (JARMG) 

YOU Lloyd Featuring Lit Wayne (THE INC /UNIVERSAL MOTOWN) 

TURN fT AROUND Israel & New Breed [INTEGRITY GOSPEL/COLUMBIA/SW 

RUNAWAY LOVE Ludacri/ Feat. Mary J. Blige (DTPDEF JAMAD)MG) 

COMPLETE URBAN AC CHART ON PAGE 54 

RHYTHMIC 
5 TITLE 

1 16 

3 14 

2 16 

N NIELSEN BDS H HITPREDICTOR 
CERTIFICATIONS STATUS 

IMPRINT / PROMOTION LABEL 

YOU 
LLOYD FEATURING LL WAYNE 

THIS IS WHY I M HOT 

NO. 1(4WKS) N á 
THE INCIUNIVERSALMOTOWN 

MIMS CAPITOL 

RUNAWAY LOVE N * 
LLOACRISFEATUUK NARY J. BLLE DTPIDEF JAM /IOJMG 

5 8 DON'T MATT= MOST INCREASED PLAYS * 
An. KONVICT/UPERONTSRCANIVERSAL MOTOWN 

5 4 14 
ON THE HOTLINE 

104 
PRETTY REE( 

9 15 
ICE BOX 
°MARION 

6 17 

8 1) 

7 18 

11 14 

WE FLY HIGH 
JIM AXES 

SAY IT RIGHT 
NELLYNRTADO 

IRREPLACEAELE 
BEYONCE 

MAKE IT RAIN 
FAT JOE FEATIAIAL L WAYNE 

BLUESTAR /ATLANTIK( 

T.U.G./COLUMBIA 

N á 
KODE 

Ná 
UOSLEY/GEFRNKNTERSCOPE 

COLUMBIA 

#1 MOST ADDED 

TFNDIE SQMB'6PQGUVROII 

I TRIED Bone Thugs -N- harmony Feat. Akan (CULL SURFACMNTERSCOPD 

#1 MOST INCREASED PLAYS 
DON'T MATTER Akan (KONVICT/LPFRONTSRC /UNIVERSAL MOTOWN) 

TOP 5 NEW AND ACTIVE 
MAGI( CITY 2XL (TOMMY BOY) 

2 STE. Clyde Carson (CAPITOL) 

A MAN THAT GOES Selau (BI Net ECREGWOCH) 

OH YEAH (WORK) Lil ScmP) Feat. Sean P. & E-40 (BAIE/REPRISE/WARNER BROS.) 

BR OAK 'EM OFF Paul Wall =eat. Lit' KeKe (SWISHAAEOJSE /ASYLUM /ATLANTIC) 

COMPLETE RHYTHMIC CHART ON PAGE 50 

TITLE 
ARTIST 

36' 

COUNTRY 
N NIELSEN BDS N HITPREDICTOR 

CERTIFICATIONS STATUS 
IMPRINT I PROMOTION LABEL 

2 

o 
O 

3 25 

2 24 

15 

22 

11 

23 

LADIES LOVE COUNTRY BOYS NO.18 WK) 
TUCE ADLINS CAPITOL NASHVILLE 

WATCHING YOU N á 
R))NEY ATKINS CURB 

STUPID BOY á 
KITH URBAN CAPITOL NASHVILLE 

IT JUST COMES NATURAL N á 
GEORGE STRAIT MCA NASHVILLE 

BEER IN MEX CO 
KENNY CHESNEY BNA 

ALYSSA UES 
L/SONMEHAEL CAFRDU ARISTA NASHVILL E 

9 LAST DOLLAR (FLY AWAY) 
TM MCGRAW 

14 

16 

30 

á 
CURB 

WASTED á 
CARRIE UNOERWOJ J ARISTAJARÖTA NASHVILLE 

ANYWAY 
MARTINA MC BRIDE 

LITTLE BIT 0= LIFE 
CRAIG MORGAN 

#1 MOST ADDED 
LOST IN THIS MOMENT Big & Rich (WARNER BROSJWRN) 

#1 MOST INCREASED AUDIENCE 
STANO Rascal Flatts (LYRIC STREET) 

á 
RCA 

BROKEN BOW 

TOP 5 NEW AND ACTIVE 
SEPARATE WAS Rick Trevino (WARNER BROSJWRN) 

I LOPE WOMEN (MY MOMMA CANT STAND) Jerrod Nienlann (CATEGORY 5) 

A WOMAN KNOWS J Ihn Anderson [RAYRAWIWARNER BROSJWRN) 

YOU'RE GOP NA LOVE ME Chris Young (RCA) 

BUILT TO LAST Heartland (LOFTON CREEK) 

COMPLETE COUNTRY CHART ON PAGE 61 
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URBAN 
N NIELSEN BDS H HITPREDICTOR 

TITLE CERTIFICATIONS STATUS 
ARTIST IMPRINT / PROMOTION LABEL 

© 

o 
© 

o 
O 
9 

ID 

18 

52 

$ 
15 

W 

N 

YOU 
LLOYDFEATUIIK.LK' WAYNE 

ON THE HOTLINE 
PRETTY RICKY 

RUNAWAY _OVE 
IUDACRIS FEATLRING MARY). BALE 

LOST WITHOUT U 
ROBIN THICKE 

THROW SOME D'S 
RICH BOY EEATU RINLP[ON OA DOM 

POPPIN 
CHRIS BROWN FEATURING FAY BIZ 

THIS IS WI-Y I'M HOT 
MUMS 

ICE BOX 
[MARION 

PROMISE 
CIARA 

TOP BACK 
TI. 

NO.1(5 WKS) Ná 
THE NCJUNNERSAL MOf OWN 

BLUESTAR/ATLANTáK 

Ná 
OTWOEf JAWIOJMG 

á 
nAR TRAKnnEnsmPE 

ZONE 4/INTERSCOPE 

JIVE/ZOMBBAA 

CAPITOL_ 

á 
TL.GJCOLUMBIA 

Ná 
IAFACENO.BA 

á 
(AANDHUSRE/AIUNTE 

#1 MOST ADDED 
WHEN I SEE YOU Fantasia (J /RMG) 

#1 MOST INCREASED PLAYS 
LIKE A BOY Ciara (LAFACEDMBA) 

TOP 5 NEW AND ACTIVE 
DON'T MATTER Aton TcONVCTAJPFRONTE RC/UNIVERSAL MOTOWN) 

MR. JONES Mike Jones (SWISHAHOLJSE/ASYLUM/WARNER BROS.) 

LIKE A BOY Ciara (LAFACEZOMBA) 

GET BU( K Young Buck (G- UNIT.INTERSCOPE) 

THE WAY I LIVE Baby Boy Da Prince Feat. Lil Boosie [TAKE ED./UNIVERSAL REPUBLIC) 

COMPLETE URBAN CHART ON PAGE 53 

TITLE 
ARTIST 

AC 
N NIELSEN 805 H HITPREDICTOR 

CERTIFICATIONS STATUS 
IMPRINT / PROMOTION LABEL 

I 2 26 WAITING ON THE WORLD 
JDW MAYER 

©I 44 WHAT HURTS THE MOST 
RASCAL FLATTE 

52 UNWRITTEN 
NATASHA BEOIFGFIELD 

4 4 19 
HOW TO SAVE A LIFE 
DE FRAY 

41 
THE RIDDLE 
FRE FOR FIGHT NG 

CHASING CARS 20 
SNOW PATROL 

BAD DAY 
61 MNEL POWTE t 

PUT YOUR RECORDS ON 

TO CHANGE NO. 1(2WKS) NZ 
AWARERDIIMBIA 

N3 It 
LYRIC STREEDHOLLYW000 

N4 * 
EPIC 

142 

ERE 
MOST ADDED 

Ná 
AWARE/COLUMBIA 

N2 
PEILYODUA&MINT E RSCOPE 

h4 
WARNER BROS. 

á 
CORINNE &AILE' RAE CAPITOL 

10 
n NAVE YOU EVER SEEN THE RAIN MOST INCREASED PLAYS * 

ROOMEWART AREC 

BLACK MaKSE fi THE CHERRY TREE N2 * 
KT TUNSTALL RELEMLUSSMRGN 

#I MOST ADDED 
HOW TO SAVE A LIFE The Fray (EPIC) 

#1 MOST INCREASED PLAYS 
HAVE YOU EVER SEEN THE RAIN Rod Stewart (J/RMG) 

TOP 5 NEW AND ACTIVE 
YOU DONT K 10W ME Eddie MoneT (BIG DEAL/WARRIOR) 

A THOLSAND DAYS Clay Aiken (RCA/RMG) 

NEVER ALONE Jim Brickman Feat. Lady Antebellum (SLG) 

A LOVE SONG Kenny Loggins (ONE EIGHTY) 

THERE'S ALNAYS TOMORROW Alison Ray ( CHIMO 

COMPLETE AC CHART ON PAGE 64 
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HOT AC 
Ii NIELSEN BDS " HITPREDICTOR 

TITLE CERTIFICATIONS STATUS 
ARTIST IMPRINT / PROMOTION LABEL 

0 
O 
o 
O 

1 13 
ITS NOT OVER 
DAUGEDRY 

CHASING CARS 
SNOW PATROL 

HOW TO SAVE A LIFE 
THE FRAY 

NO. 1(2WKS) N Ur 
RCAIRMG 

N2 
POLY DOR/AáM/INTEPSON! 

N2U( 
EMC 

N2 * 
AWARE/COLUMBIA 

RELENTLESS/VIRGIN 

fOK/R(A/RMG 

WAITING ON THE WORLD TO CHANGE 
JOHN MAYER 

SUDDENLY I SEE 
FT TUNSTALL 

KEEP HOLDING ON 
AVRIL LAVIGNE 

IT ENDS TONIGHT 
THE ALL -AMERICAN REJECTS I]OCNOOSE /INTERSCDPE 

SAY IT RIGHT 
NELLY FURTADO 

LIPS OF AN ANGEL 
HINDER 

FAR AWAY 

#1 MOST ADDED 
GRAVITY John Mayer ( AWARE/COLUMBIA) 

NUE 
MOSLEY/GEFFEN 

N3 
UNIVERSAL REPUBLIC 

3 Ur 

#1 MOST INCREASED PLAYS 
LITTLE WONDERS Rob Thomas (MELISMA/ATLANTIC) 

TOP 5 NEW AND ACTIVE 
OVER IT Katharine McPhee (RCA/RMG) 

YOU GIVE ME SOMETHING James Morrison (POLYOOR /INTERSCOPE) 

THE KILL (BURY ME) 30 Seonds To Mars )MMORTALNIRGIN) 

CLPOSCHOKEHOD Gyre Cl sHen s Fort. Recd Stuw I(IE(AYpücCE/REIEUBY RASEN/AILANTTAAVA) 

LITHIUM Evanescence (WINO -UP) 

COMPLETE HOT AC CHART ON PAGE 65 

ACTIVE ROCK 
TITLE 
ARTIST 

N NIELSEN BDS 
CERTIFICATIONS 

IMPRINT / PROMOTION LABEL 

18 
LADIES St GENTLEMEN 
SALIVA 

23 PAIN 
THREE DAYS GRACE 

BREATH 
BREAKING BENJAMIN 

SILLYWORLD 
STONE SOUR 

Il 

THE ENEMY 
GODSMACK 

TEN THOUSAND FISTS 
DISTURB)II 

IT'S NOT OVER 

FOREVER 
PAPA ROAL 

4 WELL ENOUGH ALONE 
(HE YETI E 

17 
SNOW ((HEY OH)) 
RED HOT CHILI PEPPERS 

NO. 1(3 WKS) 
ISLAND/10JMG 

JIVE IZOMBA 

HOLLYWOOD 

ROADRUNNER 

UNIVERSAL REPUBLIC 

#1 MOST ADDED 
SURVIVALISM Nine Inch Nails (NOTHINUINTERSCOPEI 

#1 MOST INCREASED PLAYS 
SURVIVALISM Nine Inch Nails INOTHINOINTERíCDPEI 

REPRISE 

R(uRMG 

EL TONAL/GEFEEN 

EP( 

WARNER BROS. 

TOP 5 NEW AND ACTIVE 
ELECTRIC WORRY Clutch (ISSAENAR/URT) 

THE FIGHT The Classic Crime (TOOTH á NALL/EMR) 

SIDE OF A BULLET Nickelback (ROADRUNNER) 

FUNERAL FOR YESTERDAY Kittie (MEROVINGIAN/X OF INFAMYi/AROLINE] 

HEAR ME NOW Framing Hanley (SILENT MAJORITY) 

COMPLETE ACTIVE ROCK CHART ON PAGE 71 

MARCH 2, 2007 

1 

SMOOTH JAZZ 
. TITLE 

ARTIST 
5 Bb 

N NIELSEN BDS 
CERTIFICATIONS 

IMPRINT / PROMOTION LABEL 

o 
o 
o 

o 

2 18 

1 19 

3 27 

4 21 

7 w 

6 w 

8 w 

5 26 

9 35 

10 17 7 

GIVE ME THE REASON 
KIRK WHALUM 

B LOOM 
MINDI ABAIR 

GIRL IN THE RED DRESS 
GREGG KARUKAS 

WAY UPI 
WAYMAN TISDALE 

MISTER MAC IC 
PETER WHITE 

YOU'RE BEAUTIFUL 
K ENNY C 

THINKING A TOUT YOU 
NORAH JONES 

MORNIN' 
GEORGE BENSON bAL APPEAL) 

DRESSED TC CHILL 
MARION MEADOW 

SAVE ROOM 
JOHN LEGEND 

NO. 1(6 WKS) 
RENDEZVOUS 

CRP/VERVE 

TRIPPIN'N' RHYTHM 

RENDEZVOUS 

LEGACY/COLUMBIA 

ARISTA/RMG 

BLUE NOTE /BLG 

MONSTER/CONCORD 

HEADS UP 

HIOST INCREASED PLAYS 
G O.O.OitOLUMBIA 

#1 MOST ADDED 
RHYTHM METHOD Paul Lrown (PEAK/CONCORD) 

#1 MOST INCREASED PLAYS 
SAVE ROOM John Legerd (GOOD /COLUMBIA) 

TOP 5 NEW AND ACTIVE 
LUCI:Y Ken Navarn (POSITIVE) 

. UST FEELIN' IT Michael Manson With Bran Culbertson (2.5 ENTERTAINMENT) 

KALEIDOSCOPE Chris Standring (A TRAIN) 

TAKE ME Steve Cole (. BAOA JA22JPLG) 

OUT OF MY HEAD Lionel Fichte IVI AND//TJKIG) 

OMPLETE SMOOTH JAZZ CHART ON PAGE 68 

ROCK 
TITLE 

RTIST 

N NIELSEN BDS 
CERTIFICATIONS 

IMPRINT / PROMOTION LABEL 

o 
o 

o 

1 8 
PAI 
THREE 

N 
DKYSGRACI 

17 
SNOW ((HEY OH)) 
REDLICH CHILI PEP 'FRS 

15 
LADIES & GENTLEMEN 
SALIVA 

THE ENEMY 
ADSMACK 

TI SILLYWORLE 
STONE SOUR 

34 LAND OF CO VFUSION 
DISTURBED 

HEROES 
SHINEDOWN 

S 
TS NOT OVOR 
DAULHTRY 

r) w 7 BREATH 
BREA(NGBENJAWN 

m. 47 

NO. 1(6 WKS)/MOST ADDED 
JIVE/ZOMBA 

WARNER BROS. 

ISLAND/OM 

UNIVERSAL RI B. 

ROADRCMC ./ 

REPRISE 

ATLANTIC 

RCA /RMG 

ANIMAL I HIVE BECOME 
THREE DAYS GRACE 

HOST INCREASED PLAYS 
NOLLYWWD 

JIVE/ZOMBA 

#1 MOST ADDED 
PAIN Tree Days Grace DIVE /ZOMBA) 

#1 MOST INCREASED PLAYS 
BREATH Breaking Ben¡ .min (HOLLYWOOD) 

TOP 5 NEW MID ACTIVE 
JAMBI Tool [COOL OISSECTIOUALNOLCANO20MBA) 

THE OLDER I GET Skillet (AIDENT /ATLANT(MVA] 

LOVE REICH O'ER ME Peer! Jam REN CLUE) 

ALL TH ESE THINGS I HATE (REIOLVE AROUND.IE) Bullet For My Wlereine (AYE/ZOMBA) 

THE KILL (BURY M3) 30 Seconds To Mars (MMORTALNIRGIN) 

COMPLETE ROCK CHART ON PAGE 72 

ALTERNATIVE 
N NIELSEN BDS " HITPREDICTOR 

TITLE CERTIFICATIONS STATUS 
ARTIST IMPRINT / PROMOTION LABEL 

b 

o 
o 
6 

o 
3 

o 

1 PAIN 
THREE DAYS GRACE 

I w THIS AINT A SCENE, IT'S AN ARMS RACE it 
FALL OUT BOY AMU BY RAMENIISLANDIIDJUG 

8 READ MV HIND Ur 
THE KILLERS ISLAND/IDUMG 

STARLIGHT 
MUSE 

18 
SNOW ((HEY OH)) 
RED HOT CHILI PEPPERS 

FROM YESTERDAY 
BO SECONDS TO MARS 

FAMOUS LAST WORDS 
MY CHEMICAL RC MANCE 

FACE DOWN 
THE RED JUMPSUIT APPARATUS 

B DASHBOARD 
MODEST MOUSE 

NO. 1(2 WKS) 
JIVE/ZOMBA 

itr 
WARNER BROS. 

WARNER EROS. 

IMMORTAL/VIRGIN 

REPRISE 

VIRGIN 

EPIC 

'-0 28 2 
SIENIYMISM AIRPOWER /MOST INCREASED PLAYS /MOST ADDED Ur 
NINE INCH NAILS NOTHING/INTERSCOPE 

#1 MOST ADDED 
SURVIVALISM Nine Inch Nails (NOTHING/INTERSCOPE) 

#1 MOST INCREASED PLAYS 
SURVIVALISM Nine Inch Nails (NOTHING / INTERSCOPE) 

TOP 5 NEW AND ACTIVE 
FIDELITY Regina Spektor (SIRE/WARNER BROS.) 

BETTER THAN ME Hinder (UNIVERSAL REPUBLIC) 

THE MISSING FRAME AFI (TINY EVILZNTERSCOPE) 

SAY THE SOONER (NO ONE WILL SEE THINGS THE WAY I00). TheAlnmt. (T)OTH WNLMR010 

TELL ME Dropping Daylight (OCTONE) 

COMPLETE ALTERNATIVE CHART ON PAGE 70 

TITLE 
2 

/ 

E 

ARTIST 
5 

TRIPLE A 
N NIELSEN SOS 

CERTIFICATIONS 
IMPRINT / PROMOTION LABEL 

2 

3 

4 

5 

O 
o 
o 

I 17 
NEW SHOES 

PAOLO NUTINI 

2 W 
THINKING ABOUT YOU 
NORAH JONES 

9 10 

10_ 

7- 21 

6 16 

THINK I'M N LOVE 
BECK 

SEE THE WORLD 
GOMEZ 

SATELLITE 
GLISTER 

PHANTOM LIMB 
THE SHINS 

YOU'RE ALL I HAVE 
SNOW PATROL 

NOTHING IN MV WAY 
WANE 

SNOW ((HEY OH)) 
RED HOT CHILI PE PPRS 

WINDOW IN THE SKIES 
U2 

NO. 1(3 WKS) 
ATLUITK 

BLUE NOTE/BLG 

INTERSCOPE 

ATO/RED 

REPRISE 

SUB POP 

PUYEOR /A&M /INTERSCOPE 

INTERSCOPE 

WARNER BROS. 

ISLAND / INTERSCOPE 

#1 IU(luS ADDED 
BETTER THAN The John Butler Trio (ATLANTIC/LAVA) 

#1 MOST INCREASED PLAYS 
BETTER THAN The John Butler Trio (ATLANTIC/LAVA) 

ID ACTIVE 
THE STORY Brandi Carlile (COLUMBIA) 

YOU GIVE ME SOMETHING James Morrison (POLYDOR/INTERSCOPE) 

ARE YOU ALRIGHT? Lucinda 1Nilli uns (LOST HIGHWAY) 

STARS AND BOULEVARDS Augustan (EPIC) 

PRESSURE SUIT Aqualung (COLUMBIA) 

COMPLETE TRIPLE A CHART ON PAGE 75 
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Profile: 

Nml r 
Profile: Charles 

Steinhauer 

Title: Dial Global senior 

VP of operations and 

research 

Favorite radio format: 
Classic rock 

Favorite TV show: 

"The Simpsons" 

Favorite song: "A Day 

in the Life" by the 

Beatles 

Favorite movie: 

"The Big Lebowski" 

Favorite book: 

"A Confederacy of 

Dunces" by John 

Kennedy Toole 

Favorite restaurant: 

Peter Luger Steakhouse 

in New York 

Beverage of choice: 

Coffee 

Hobbies: "I draw and 

sketch -just pencil and 

paper. Mainly still lifts 
and a lot of fruit." 

E -mail address: 

csteinhauer@ 

dial -global.com 

Juggling agencies, stations and program producers is all in a 

day's work for Dial Global senior VR He's a research geek, too 

Charles 
Steinhauer 
By Erica Farber 

raduating from Iona College with a degree in communications, 
gCharles Steinhauer knew he was interested in broadcast media - 
he just wasn't sure what role he wanted to play. Since 2001 he has 
worked as senior VP of operations and research for Dial Global, 
home to four RADAR -rated networks and provider of national 
ad sales representation to more than 60 independent producers and 

syndicators.The independent network/syndicator also reps programming from sis- 
ter company MJI Interactive. An active member of the Network Radio Research 
Council, Steinhauer was elected chairman of the council in January. 

Getting into the business: "I was working as an 

account executive for a business -to-business direct 

marketing firm and realized that wasn't what I want- 

ed to do. 1 was more interested in the analytics 

behind broadcasting and what prompted someone 

to purchase media. I got a call from a family friend 
who knew of an opening as a research analyst at 

Winstar Global Media. I went for the interview, got 

the job and have loved it ever since.Then there was 

the merger. Winstar ultimately went away, as some 

other Web businesses did, and Excelsior Radio pur- 
chased the assets. Then in 2001 they merged the 

company with Dial Communications to form what 

is now Dial Global." 

Mission of the company: "To help agency clients 

with their marketing and branding objectives by 

providing top -tier programming with a high 

degree of accountability." 

Describe your responsibilities: "To run everything 
except the sales aspect of the business. To create 

or manage the systems and research that ultimate- 
ly becomes the currency we sell to the clients.And 
to make sure that the systems we have in place 

provide the ability for airing and stewarding their 
schedules.There are a lot of moving parts." 

Product offering: "We currently have 206 individ- 
ual- selling vehicles that go to about 40 networks. 

We deal with about 7,000 unique radio stations." 

Biggest challenge: "Holding on to the broad view. 

Stepping back and looking at the big picture. 

Focusing on delivering for our agency clients while 

simultaneously dealing with thousands of radio sta- 

tion clients. As a network and syndicator, you are 

always in the middle between clients on the agency, 

producer and station levels. Stepping back and 

keeping that all in perspective is a challenge." 

Explain how the Network Radio Research Council 

works: "The council is a membership made up of 
research directors from the RAI)AR -rated networks. 

The mission is to promote reliable and effective radio 

audience measurement for national networks." 

Current focus: "The integration of the Portable 

People Meter into the national services that 
Arbitron provides is where our focus lies. We 

meet with Arbitron at least once a quarter and 

make recommendations. The dialogue is pretty 
open. We've been able to have a good relation- 
ship with the Network Radio Research Council 

and with Arbitron and, with all the expertise in 

the room, we hopefully help steer the media and 

research in the right place." 

How the PPM will affect how network radio is 

measured: "That is one of the issues we are tack- 

ling. The current plan only gives us the top 50 

markets, and we're interested in 51 -plus as well, 

so it is going to take a while.You're going to have 

dual methodologies- diaries and meters-and I 

don't want that to adversely affect national busi- 
ness. As the rollout continues, the primary ques- 

tion is, How do we successfully integrate that into 
the national services ?" 

State of radio: "Its fine.As we've seen in the past, 

innovation in technology and media force us to 
become more innovative. Historically radio has 

been a little slow to react. Previous media inno- 
vations have forced us to react and become more 

nimble, and I think we can do that." 

State of network radio: "Very strong. We've always 

been an accountable industry What we're doing with 

the council and other groups is furthering our sys- 

tems and innovating within the operations of the 

networks to provide advertisers with atom account - 
ability.This is being addressed at the network level. 

The systems vary company by company, but we're 

all looking toward providing the same goal." 

Career highlight: "Dial Global, after the success- 

ful integration of the two companies.The follow- 
ing year, being able to debut our first RADAR 
network and the continued success we've had in 

RADAR over the years. We've been able to grow 

that category for our company pretty well." 

Career disappointment: "When I was younger I 

would have liked to have spent more time at a 

local station to see the ins and outs and how they 

integrate within the national media and the net- 
works. It might have helped nie do my job a lit- 
tle bit better today." 

Most influential individual: "The current manage- 

ment of the company and ]co- president /CEO] 
David Landau, who helped nie understand a lit- 
tle bit more about the business," 

Advice for broadcasters: "Treat everybody as a 

partner. Every business relationship should be treat- 

ed as a parniership.Your goals should be aligned 

to build the business, both by helping your adver- 

tisers as well as helping your radio station" Rtdt 

'As a network and 
syndicator, you are 
always in the middle 
between clients on the 
agency, producer and 
station levels. Stepping 
back and keeping that 
all in perspective is a 
challenge. -Charles Steinhauer 

24/7 NEWS ONLINE @ www.RadioendRecords.com MARCH 2, 2007 

www.americanradiohistory.com

www.americanradiohistory.com


;au sJalfaw;;oos b960-6Z8-949 Jo L£98-8b4-888 dno.19 eiaaWysal a-Il sia (aW lloos :suollelab aleiIi};y 

r1T ; lrr.l rltr_ 

....- ,.' ̀ , 
lLl O' lSa'M/1i 

¡aeded J1213A3 u! pue 
'sleuaaod 41.1a.i911!Q N31 
'sale!I!lit/ +SVZ uo MON 

) qgru ) e qsai, uuor (1) 04 

a)ajduroa pueguruJocu aq) ur 

JadJeH u.ur (prn4 IV II! uu!gag dn-aun 
Jejla)s Jno o) uomppe )ea.LY e ag II, aH 
wariaQ o) «argeyv jo pur! Ieraads LIMO 

sqsai, uqof flupg o) palq8rlap a1,0/1/1 

¡Nogg 11901 sped ;!oJ;aadI3oM 
www.americanradiohistory.com

www.americanradiohistory.com

