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To the top o7 yo ur market and beyond...

Digital technology is altering the dynamics and
economics of Radio, and if you can thrive in this new
reality vou re ahead of th= competition. Ycu can’t afford
not to se at NAB2007, yoLr essential destination.

You'll come face-to-face with the hottes:
technologies and the ccolest ideas, but you'll also
learn which of these inr ovations are critizal to your
operation right 1ow. Newv software to kuild that
next-gene-ation web site, sod- and multizasting
tools, t1e most current legal advice on gavernment
issues anc operations — concrete solutions that
will build marke: share and profits.

will make tracks to NAB2007.

f you're a station owner manager, promations
directoy, scles and markzting manager, news
directol, brozdce st enginzer or legal cour sel, then
vou belang here with yo ur industry at NAB, the

destination of your dreams. Where can ycur content
take you? On the journev of a lifetime. And it all
begins at www.nabshow.com
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MOVER
Epic Gets Gershon

Mere weeks after
exiting his post as
president of V2
Records, Andy
Gershon has a new
home at Epic Records
as executive VP.

Epic president
Charlie Walk says,
“Epic will greatly benefit from his creative
edge and forward-thinking ability to find new

Gershon

and interesting platforms to develop artists.”
Gershon has managed such bands as
Love and Rockets, the Cocteau Twins and
the Sundays. He is also credited with discov-
ering the Smashing Pumpkins. —Mike Boyle

SHAKER
KFWB Ups Ludlum,
Gomez

KFWB/Los Angeles
has promoted news
director Andy Ludlum
to PD at the CBS Radio
all-newser. Ludlum had
served as news direc-
tor at KFWB for the
past three years and
held various news management positions at

Ludium

the station since joining in 1988.

Assistant news director Paul Gomez
replaces Ludlum as KFWB's news director,
while CBS Radio/Los Angeles VP of AM pro-
gramming David G. Hall will now devote his
full attention to programming and operations
at news sister KNX. —Al Peterson

DEALMAKER
The Beat Rolls On
In Austin

Border Media Partners swooped in and picked
up the intellectual property, format, airstaff
and even the calls of rhythmic KXBT (the
Beat)/Austin from Entercom and installed all
the pieces at 104.9 FM on Feb. 26. “It’s been
a crazy 96 hours,” Border Media Partners
senior VP of operations Bob Proud says.
“Entercom notified staff on Thursday {Feb.
22] that they were being dismissed; we
closed the deal at 3 p.m. Friday [Feb. 23) and
put them back on the air Monday morning.”

The Beat's former frequency, 104.3, was
spun off to Univision, which flipped it to
regional Mexican. —Keith Bermon
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Martina McBride Replaces Mozart

Six months after Emimis Hipped country KZLA to rhythmic AC as KMVN (MOVIiN),

'M country radio returns to Los Angeles, as Mt. Wilson 3roadeasters ips classical KMZT

to KKGO "Go Country 105" The KMZT (K-Mozart) calls and format move to 1260
AM, where the KKGO call letters and country format previously resided. K-Mozart will
also be heard on 1051 HID side channel.

Mt. Wilson Hipped Mexican AM XESURF (540) to country in October and a month
later the company dropped adule standards for country on KKGO-AM (1260).

Former KZLA stafter Shawn Parr, who signed on with 1260 in January, continues as
morning host for Go Country 105, while Tonya Campos, former KZLA APD/MD, joins
KKGO as MD/midday personality on March 12, 1n addition, KKGO clears former KZLA
afternoon personality Whitney Allen’s syndicated *Big Time™ show in afternoon drive.

Mt. Wilson dircctor of marketing Michael Levine says XESURF will continue to
simulcast with KKGO and provide strong southern California coverage——important
because a robust contingent of country fans resides in Orange County, which contributes
approximately one-quarter of the in-tab diaries for the L.A. metro.

KZLA had been a country station for 26 years at the time of the flip, and was the
only L.A. country outlet. —R_J. Curtis, with additional reporting by Ken Ticker
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FCC Roadshow Promises To
‘Fix Bad Old Rules’

Harrisburg—More than 100 people, mostly from Central
Pennsylvania, waited as many as five hours Feb. 23 to
express their opinions to all five FCC commissioners about
how local media is performing in the Susquehanna Valley
during the third of a planned six-stop tour of America meant
to guide the FCC in its recrafting of media-ownership rules.

FCC chairman Kevin Martin opened the hearing by not-
ing that part of the FCC’s mission is to “find more opportunities for diverse voices to be
heard,” suggesting that low-power TV and low-power FM may be ways to accomplish that.
Commissioner Michael Copps used the podium to attack the 2003 Michael Powell-led FCC.
"Several years ago, some ill-advised new rules got through the FCC,” he said. “It's time to
fix some of the bad old rules that got us into this mess.”

But there was also a clear undercurrent of community concern that, while local radio and
TV stations are generally held in high regard by their audiences, further consolidation could
tip the quantity and quality of local news and programming, leaving Harrisburg—
Pennsylvania’s capital and the nation’s 41st media market—with, as one voice put it, “too
few owning too much at the expense of too many.” —Jeffrey Yorke

24/7 NEWS)
www.americanradiohistorv.com

ON THE WEB
Broadcasters Get
Legislative Front Seat

The proposed S13 billion Sirius-XM
merger was the hottest topic Feb. 26 as
more than 300 broadeasters packed a
downtown Washington. D.C., hotel to
hear a series of Capitol Hill lawmakers
chat about industry issues.

“The matter is of great interest to 13
million satellite subscribers and to the
government.” Rep. John Dingell. D-
Mich., told an
Dingell, chairman of the powertul House

after-luneh  audience.
Committee on Energy and Commerce,
continued, “The Department of justice
and the FCC are interested in this and |
intend to wateh chis. We want o make
sure that consumers are protected.” Rep.
Greg Walden, R-Ore., said chat if the
merger is permitted, broadcasters should
not be limited to ownership caps. He also
accused the satellite companies of trying
to change the rules dictated i the orig-
nal licenses that prevent onie company
from buying another.

But beyond the merger proposal,
Walden said he would not be surprised
it the Supreme Court rejected the
FCC's rulings on violence and indecen-
cy on TV and radio. " There is no logic™
to certain FCC judgnients. he told
broadcasters. “How can they say when
you can use certain words and when you

—Jeffrey Yorke

cannot?”

Cox To Encode In
Houston

Now that Arbitron has achieved Media
Rating  Council acereditation  for its
Portable People Meter radio ratings serv-
ice in Houston, Cox Radio has agreed to
encode its four stations there.

Arbitron has been demonstrating the
service in Houston since 2005 and the
PPM is expected to the become the cur-
rency there in the next few months, Up
until Augast, Radio One had also refused
to encode its station signals, leaving Cox as
the sole holdout.

Cox, Clear Channel, Cumulus Media.
Entercom and Radio One have agreed to
fund a test i Houston this fall of the Media
Audit/1psos’ smart cell phone-based ratings
methodology.—Katy Bachman, Mediaweck
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edison media research

What’s Between Your Records?

Thanks to podcasts, satellites and the Introducing the Edison Digital Talent Analysis.
Internet, your competition is infinite.

p Immediate. Actionable. Motivating

Your air talent is the vital differentiator D Identify what really moves your listeners--quarter hour after quarter hour.
between your station and everyone else
competing for earspace across town--
and across the world.

p Edison’s innovative methodology uncovers the ‘why’--not just the ‘what.’

D Adecade of experience developing digital testing best practices.

Edison can help. Thrive across the Infinite Dial with Edison Media Research.

Edison Media Research - Radio’s Research Authority.
Call Us Today at 908.707.4704, Or Visit Us On The Web At www.edisonresearch.com
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Clifton Named PD At
KCuUvV

NRC Broadeasting has appointed Doug
Clifton P> of tiple A KCUV
(FM102.3)/Denver. Cliftons 24 years in
Denver radio includes stints as MDD at
KAZY, PD  ac
KBCO and PD) at
KXPK (96.5 the
Peak). Clifton suc-
ceeds John Hayes,
who will assumie a
new programming
position  within
NRC, to be
announced  soon.
In other KCUV
news, Colorado radio vet Benji McPhail has
been named MDD, replacing G. Brown, who
segues to the newly created position of spe-
cial projects director. —folnr Scltoentberper

Abrams Finds Phoenix
KOOL

After six years with Citadel, Kris Abrams
is leaving his operations director post at
CHR/top 4} KKOB and AC KMGA/
Albuquerque to program CBS  Radio
oldies KOOL/Phoenix, eftective March
12. He replaces Charley Lake, who left in
January to program Greater Media classic
rocker WMGK/Philadelphia.

“lt was a tough decision to leave a pro-
ductive environment with great people,
but KOOL has a history few other stations
can match, paired with a very tlented
airstaft.” Abrams says.

Previous programuming stops include
WMXC  and WCKZ/Charlotte  and
WIVY /Jacksonville. —Kevin Carter

Karmazin Beats Drum For
Satcaster Merger

Sirius CEO Mel Karmazin, a relentless pitchman, is a one-man merger maniac when it
comes to the proposed marriage between XM Satellite Radio and his New York-based sat-
caster. The former Infinity Broadcasting CEO dropped in on Howard Stern’s Sirius show to
promote the notion that having one big satellite radio company would be a benefit to every-
one, particularly consumers.

And that may well be the hardest sell in the whole deal—convincing consumer groups
and regulators that a satellite radio monopoly would be a good thing and that the monthly
subscription bill won't rise to the level of a satellite in space.

Some politicians are skeptical, too. Rep. John Conyers, D-Mich., announced the formation
of the Antitrust Task Force, a new subcommittee of the House Judiciary Committee, to eye-
ball the proposed $13 billion merger. As R&R went to press, Karmazin was set to join NAB
president/CEO David Rehr in testifying at the “Competition and the Future of Digital Music”
hearing on Feb. 28. Also scheduled to appear were Public Knowledge founder and president
Gigi Sohn; Consumer Federation of America research director Mark Cooper; and Charles E.
Biggio, a partner in the Wison Sonsini Goodrich & Rosati law firm.

Firing another round at the satcasters, the NAB took out anti-merger ads in the Feb. 27
editions of five Capitol Hill trade pubs, including Communications Daily. “Looks like the
cards are stacked against them,” the full-page ads read, depicting playing cards emblazoned
with the names XM and Sirius. —Jeffrey Yorke

Tolkoff To Take Over Indie

Max Tolkoff is named the new PD of
Entravision alternative  KIDDLI/KDLE
(Indie 103.1)/Los Angeles. Tolkoff, a for-
mer R&R alternative editor who started
his second round programming WFNX/
Boston in October 2004, is 1o stranger to
the L.A. scene, having been P of the city’s
now-defunct alternative Y 107 trimulcast in
the late *90s. He becomes Indie’s second
D ever, replacing Michael Steele, who left
last week. Tolkoff will continue as a con-
sultant for WFNX.

Mcanwhile, at WENX, AP1/MI)/after-
noon jock Keith Dakin is given D stripes
when Tolkoff departs on April 1.

—Keitlt Berman

Zomba Promotes Pitts
To President

Zomba Label Group

Jack Gets lts Man, Er, Kidd

Jason Kidd is headed homie to Baltimore as
the new P> of CBS Radio’s adult hits
WQSR (1027 Jack FM). Kidd, who cur-
rently does nights on the XM channel 80s
on 8, is no stranger to CBS/Baltinmore, hav-
ing previously programmed AC WWMX
(Mix 106.5). “This place can't get rid of
me,” says Kidd, who did nights 10 years ago
on Jack FM's 102.7 frequency when it was
CHR/top 40WXYV.“VI>/market manag-
er Bob Phillips and VP of programming
Dave Labrozzi have assembled the best
team yet,” he adds.

Kidd’s previous programming stops
include WKST/Pittsburgh, KQBT/Austin
and WWHT (Hot 107.9)/Syracuse.

—Kevin Carter

Tunick Fits For WB
Nashville

Warner Bros. Nashville continues to bolster
its promotion department as veteran Nancy
Tunick joins the label as VP of promotion.

Most recently co-owner of GrassRoots
Promotion, Tunick has also worked at
defunct VFR Records as well as Asylum
Records. “We are thrilled to have Nancy
join our team,” senior VP of promotion
Gator Michaels says. “I've been trying to
hire her for five years. Her wealth of
knowledge and entrepreneurial spirit are
the perfect combination for this ever-
changing world.”

In December, Warner added another
promotion vet, Bob Reeves, as director of
national promotion. —Ker Tiicker

promotes senior VI
Mark Pitts to presi-
dent of urban music.
Pitts will report to
ZLG president/CEQ
Barry Weiss and sen-
ior VI’ of U.S. record
labels Peter Thea.

In his new role, Pitts will continue to

Pitts

find new talent as well as oversee the artis-
tic and commercial development of all
urban artists for the label group.

Pitts started his record industry career at
Bad Boy Records, and later managed the
Notorious B.1.G. Following a stint with
Arista Records, he joined Zomba in 200+4.
During the past three years, he is credited
with playing an instrumental role in the suc-
cess of ZLG artists Usher, Chris Brown,
Ciara and Anthony Hamilton. —Dana Hall
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COMPANY OR SPECIAL EVENT!

» Cosl effective-and reusable
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Visit our website today for more
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Sudbrack Dons -
Cumulus/Cincy Market

Manager Hat

Karrie Sudbrack, former market manag- l
er tor Clear Channels eight-station |
Cincinnati cluster. has crossed the street to
i the Cumulus cluster that includes AC |
WRRM (Warm 98), classic hits WGRR
and FM talker WFTK (Super Talk 96.5).
Sudbrack, a 14-year Clear Channel ver,
replaces Gary Lewis, who transferred to
Athnta to run the company’s Hagship
cluster. Look for Clear Channel regional
VP Bill Gentry to temporarily oversee
Cincy until a replacement is named.

MOVERS

Yahoo Music VP of product development
lan Rogers is named GM, replacing outgoing
co-GMs David Goldberg and Robert Roback,
who announced their resignations in |
February. Rogers reports to Vince Broady,
head of entertainment for Yahoo. . .
Veteran music executive Steve Schnur is
named to the Country Music Assn. board of
directors. Schnur cur-
rently serves as
worldwide executive

of music and market-
ing for Electronic
Arts, an interactive
entertainment com-~
pany . . . Premiere
Radio Networks
director of adminis-

Schnur

trative operations Adrian Rivas is promoted
to the newly created position of VP. Rivas
reports to Meg
Montury, Premiere
senior VP of sales
operations . . . John
Sigler signs on with
Arista Nashville as
Northeast regional
promoter, replacing
David Friedman, who |
recently joined sister
label Columbia Nashville as director of
national promotion. Sigler's résumé includes
stops at RCA, Giant, Island and MCA.

Rivas

SHAKERS

Music business veteran Jaha Johnson is
named VP of A&R for J/Arista. Johnson
will report directly to Clive Davis, chairman
and CEQ of BMC U.S., and replaces Larry
Jackson, who recently became senior VP
of A&R for RCA Music Group . . . Citadel/
Colorado Springs VP/GM Brenda Goodrich
joins CBS Radio as director of sales for the
company’s three stations in Denver—coun-
try KWLI, hot AC KIMN and oldies KXKL.
She reports to senior VP/market manager
Don Howe . . . Wichita market veteran
Manny Cowzinski is named director of
marketing and promotion for Journal's six- |
station cluster there.

MARCH 2, 2007
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FORMAT NEWS, AS IT HAPPENS, AROUND THE CLOCK.

Business
Briefing

By Jeffrey Yorke

FCC Could Shut Down XM's
Repeaters

The FCC is considering cither a fine against
XM or making “adverse changes” to the
satcaster, ncluding rning off XM’ 1,200~
plus terrestrial repeater network. The FCC
recently learned that the satcaster’s repeater
network does not match with the data XM
itially provided the FCC when it applied
for the special temporary authority to oper-
ate it. [n a Securities and Exchange
Conunission filing, XM asked for a 30-day
STA and an 180-day STA for its repeater
network. XM says it has been meeting with
the FCC regarding the matter.

Radio One Reviewing Stock
Option Accounting

Radio One has begun reviewing its stock
option granting practices since going pub
lic. The company last week said 1t may
restate its financial data since 1999 but did
not believe this would have an impact on
reported revenue, cash flow or stockhold-
er equity. The Lanham, Md.-based urban
radio specialist said it is being assisted by
outside counsel

Quarterly Results

Clear Channel reported 2006 fourth-
quarter revenue of $1.94 billion,an 11%
increase over the $1.75 billion posted for
the same period in 2005. Included was a
$32.4 million increase due to movements
in foreign exchange. Diluted earnings
betore discontinued operations increased
26% to 43 cents per share, compared with
34 cents in 2005. Meanwhile, shareholders
of Clear Channel’s common stock will get
a quarterly cash dividend of 18.75 cents
per share on April 15 ... XM Satellite
Radio had a Q4 revenue surge of $257.1
million, a 45% increase over the $177.1
million in revenue reported in Q4 2005.
For the year, XM reported revenue of $933
million, an increase of 67% over $558.3
million in 2005. But XM lost $263.7 mil-

| lion, or 90 cents per share, in Q4, com-

pared with a loss of $270.5 mullion, or
$1.22 per share, in Q4 2005 . . . Entercom’
Q4 revenue increased 14% to $118.5 mil-
lion from $103.7 million in Q4 2005, but
profit fell 51% to $6.9 million, or 17 cents
per share, because the group had an $8.3
million loss in fines and fees associated
with a payola setdement with New York
Attorney General Eliot Spitzer.
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APRIL 253-MAY 2, 2007

Larry King Host CNN Larry King Live
| Alexandra Patsavas Founder/Music Supervisor "Chop Shop Music Productions ("The O.C.")" i
Alicen Catron Schneider VP Music Supervision NBC Universal Television Music
Andy Karp Head of A&R Atlantic Records (US)
. Bernie Finkelstein President True North Records (Canada)
|
l
{

22007

Bob Lefsetz Author Lefsetz Letter
Chad Hurley Co-Founder/CEO YouTube
Chris Barton Strategic Partnership Development Manager Google
David Pakman Managing Director / CEO Dimensional Associates / eMusic
Doug Frank President Music Operations Warner Bros. Pictures
Erica Farber 2ublisher Radio & Records
t Gary Chen Co-Chairman/CEO Orca Digital Inc.
l George Ergatoudis Head of Music BBC Radio One
Hilary Rosen Co-Founder "Berman Rosen Strategies, LLC"
J. Scavo General Manager MySpace Records
Jay Faires President of Music Lionsgate Entertainment
Jeff Fenster Sr. VP A&R Zomba Label Group
Kathy Spanberger President/ COO Anglo-American Region peermusic
Kenny MacPherson President/Senior Executive Chrysalis Music North America
Lee Abrams Chief Creative Officer XM Satellite Radio
Marianne Goode Vice President Music Lifetime Television/Lifetime Entertainment Services
Mike Walsh Head of Music Xfm Network
Naoki Shimizu CEO / President Creative Man Productions
N'Gai Craol "General Editor, Technology" Newsweek |
Nic Harcourt Music Director / Host "KCRW / "Morning Becomes Eclectic" and "Sounds Eclectic""
Nick Gatfield President Universal/lsland UK
Rob Stevenson Exec. VP A&R / President Island Def Jam Music Group / Stolen Transmission Records
Ron Fair Chairman Geffen Records
Scott Francis President BMG Songs North America I
Seymour Stein Chairman Sire Records Group l
Stephen Murray Co-Founder / President of Entertainment / Chief Creative Officer BurnLounge
Steve Schnur Worldwide Executive/Music & Audio Electronic Arts
Ted Cohen Managing Partner TAG Strategic
Tim Renner Managing Director “MotorFM, Berlin, Germany”

Just to name a few...

“WWW-MUSEXPO.NET-

MUSEXPO HOTLINE-323.782.0770
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ATOP GOSPEL FOR A10TH

WEEX WITH “UM GOOD,”
SMOKIE NORFUL IS MORE
THAN A MUSICIAN—HE
HELPED OPEN AND IS THE
PASTOR AT VICTORY
CATHEDRAL WORSHIP CENTER
JUST OUTSIDE CHICAGO.

NO.]

F QRMAI Page Fitle / Artist.
CHR/TOP 40 47 | 3ayltRight/

Nelly Furtado

RHYTHMIC | SO @ You/

lovd Featuring Lil Wayne

Runaway Love /
—udacris FeaturimgiMary J. Blige

RAP Si
URBAN 53 | You/

_lovd Featuring Lil Wayne

~ost Without U /
URBAN AC 54 Rgin Thigﬁgu,

GOSPEL 55  JmGood/

Smokie Norful

Daes Anybody Hear Her /
Zasting Crowns

CHRISTIAN CHR 58  3earchlights/
=alfingUp

CHRISTIAN ROCK = 58 | 3earchlights/

“allig Lr
INSPO 58 I_)ue Anybody Hear Her /
-ash

CHRISTIAN AC = 57

-adies Lave Cauntry Boys /
Trace Adkins

AC 64 Waiting On The World To Change /
John Mayer

HOT AC 65  t'sNotOver

Daughtry

COUNTRY

SMOOTH JAZZ 68 Sive Me The Reason /

<irk Whalum

Sain /
ALTERNATIVE 70 2/ o
ACTIVEROCK = 71

—adies And Gentlemen /
Saliva
Sain /
ROCK 72 T:r:e Days Grace
TRIPLEA 75  Yew Shoes/

>aolo Nutini

AMERICANA = 76 | #est/

ucinda Williarrs.

LATIN ROCK/ ALTERNATIVE 77 Narcisista Por Excelencia /

Sanda

REGIONAL MEXICAN 78
to Primaygra.
0 Yo Nadie Te Ha Amado /

LATINPOP 79 s
Furidia

Llave De Mi Cor: .'
LATINTROPICAL 80 72 Have Oe M Corsion

Sofa /
LATINRHYTHM 80 Zecior “El Father”

AMERICANA ALBUM “WES™
DEBUTED AT NO. 14 ON THE
BILLBOARD 200 LAST WEEK
TO BECOME THE HICHEST-
CHARTING ALBUM OF HER
2-PLIUS-YEAR CAREER.

Contents.........

‘Il was 16 and
had to get
someone to
cover my paper
route so | could
work at the
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CRS SPECIAL ISSUE

As Country Radio Seminar gathers in
Nashville, R&R devotes expanded
coverage to the format’s favorite
annual family affair.

20 2007 R&R READERS’ POLL

22 SIX SKIRMISHES:
COUNTRY RADIO’S MOST
INTRIGUING BATTLES

28 LARRY DANIELS AND BOB MOODY
JOIN HALL OF FAME

34 COUNTRY'S AC CROSSOVERS:
HOME IS WHERE THE HOOK IS

38 NEW FACES 2007 ARRIVE WITH
MOMENTUM, AIM TO MAKE MARK

14 RATINGS CURRENCY CHANGE
As the PPM becomes Philly’s new
ratings currency this week, ad buyers
applaud the death of the diary.

DEPARTMENTS

40 NEWS/TALK/SPORTS
Lisa Birnbach: Author turned talk host
gets Wired at TRS 2007.

20 1 MANAGEMENT/

MARKETING/SALES

Guest columnist Frank Kulbertis offers a
step-by-step guide to grabbing a larger
share of the $25 billion services sector.

12 STREET TALK
CBS Radio’s rhythmic AC KFRC
(MOVIiN 99.7)/San Francisco fills out
its jock dance card.

10 BY THE NUMBERS
In market No. 4, top advertisers spent
more on radio than they did in the
year-prior quarter, with No. 1 spender
AT&T adding more than a million
bucks to its City by the Bay budget.
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BY THE NUMBERS

MARKET SNAPSHOT:

San Francisco Mayor Gavin Newsom just announced a

plan that invites the nation’s most innovative renewable
energy companies to partner with the San Francisco Public
Utilities Commission to develop large-scale solar and other
renewable energy resaurces on public and private property
in the city.

POPULATION: 5,891,900
RADIO MARKET RANK: 4

DEMOGRAPHICS:*
TOTAL S.E
79-MARKET  ARBITRON

. POPULATION® METRO%  INDEX
AGE 18-24 13% N% 87
AGE25-34 18% 19% 103
AGE 35-44 0% A% 05 |
AGE 45-54 18% 2% 04
MALE 49% 49% 102
POST GRADUATE DEGREE 9% V4% 158
WHITE 83% 5% 9
ASIAN 3% 2% 426
HISPANIC ORIGIN 4% oo 129

NO. OF RADIO STATIONS: 40
RADIO OWNERSHIP:

OWNER NO.OFSTATIONS  RATINGS SHARE**
CLEAR CHANNEL 2 AM, 8 FM (10) 19.8%
BONNEVILLE 3FM 9.5%
ABC 2 AM 8.9%

FORMATS: 6 N/T, 4 AC, 3 regional Mexican, 3 hot
AC, 3 country, 2 rhythmic, 2 urban AC, 2 sports, 2
classic rock, 1urban, 1 smooth jazz, 1triple A,

1 alternative, 9 other

RATINGS LEADERS:**

STATION FORMAT AQH SHARE 12-PLUS
KGO-AM Nt s1
quT—FM/KOIT—AM AC e _- _5.3
KCBS-AM News 38
KMEL-FM URBAN 315!
KSOL/KSQL-FM  REGIONAL MEXICAN 553

INTERESTING FACT:*

San Francisco metro households are 177% more likely
to own or lease a foreign luxury vehicle and 47% more
likely to own or lease a foreign sport utility vehicle
than all households nationally.

*Source: Scarborough Research 2006
**Sgurce: Arbitron Fall 2006 Report

Edited By Susan Visakowitz

(Spending By

he Bay

The majority of fourth-quarter 2006 San Francisco radio advertisers spent
more than they did in the same quarter the previous year, with top spender
AT&T adding more than a million bucks to its City by the Bay budget AT&T
jumped from $3,539,853 in Q4 2005 spending to $4,924,197 in Q4 2006.

Other companies that saw year-to-year ad spending increases in S.F were No.
2-ranked Walt Disney Co., which laid out $3,522,506 in Q4 2006,and the Nos.
6,7 and 8 finishers, Western Stone & Metal,Verizon and DaimlerChrysler AG.

On the downside were the third-, fourth- and fifth-ranking spenders in
the market, General Electric, Safeway and Toyota, as well as the No. 10 fin-
isher, cinemas operator National Amusements. Bank of America, which
placed ninth i Q4 2006 with $2,088,601 in spending, did not make the

and Jeﬂrey|l Yorke

nielsen

top 10 in the year-prior quarter. —Susan Visakowitz

Top San Francisco Radio Advertisers (Dollars)

PERIOD: OCJT. 1-DEC. 31

PARENT COMPANY Q4 2005 Q4 2006
AT&T $3,539,853 54,924,197
WALT DISNEY CO. $2,098,523  $3,522,506
GENERAL ELECTRIC $3,347,726 $3,050,276
TOYOTA MOTOR $3,060,824 52,657,560
'SAFEWAY $2,575,038 52,557,581
WESTERN STONE & METAL $1,802,944 $2,421,237
VERIZON COMMUNICATIONS $1,636,732 62,138,753
DAIMLERCHRYSLER AG $1,676,839 $2,104,799
'BANK OF AMERICA - 52,088,601
NATIONAL AMUSEMENTS $2,813,222 $2,04773

Top San Francisco Radio Advertisers (By Units)

PERIOD: OCT. 1-DEC. 31

PARENT COMPANY Q42005 G4 2006
_AT&T 13475 16153
WALT DISNEY CO. 9701 12754
_ WESTERN STONE & METAL 9488 9947
~ TOYOTA MOTOR nz21 9493
_ GENERAL ELECTRIC mes 9026
'BERKSHIRE HATHAWAY 1337 8584
_ VERIZON COMMUNICATIONS 6649 8098
SAFEWAY 8246 7725
'NATIONAL AMUSEMENTS 10759 6939
DAIMLERCHRYSLER AG 5379 6250

SOURCE: Nielsen Monitar-Plus

Transactions at a Glance

D.B. Zwirn & Co. LP’s Bernard Oallas’ KFCD-AM/Farmersville and CP for

KHSE-AM/Wylie, Texas, to Principle Broadcasting Network for $9 million . . -
NRC Broadcasting assigns the licenses of eight full-power stations (and relat-
ed translator and booster statians) to a newly created LLC, NRC Broadcasting

Group, for $3.6 millian.

Deal of the Week

KAAN-AM and KAAN-FM/Bethany, KMRN-AM and KKWK-
FM/Cameron, KREI-AM and KTJJ-FM/Farmington and KJFF-
AM/Festus (St. Louis) and KBNN-AM and KJEL-FM/Lebanon,
KIRK-FM/Macon, KWIX-AM and KRES-FM/Moberly, KJPW-AM,
KOZQ-AM, KJPW-FM and KFBD-FM/Waynesville (Missouri)

PRICE: $30.6 million

TERMS: Terms unavailable

BUYER: Dean RadioTV, headec by president/CEQ Dean Goodman. Phone: 561-
832-7972. It owns six other stat ons. This represents its entry into this market.

SELLER: Shepherd Group, headed by president/treasurer David Shepherd.

Phone: 660-263-5800

FORMAT: Country; country; business news/talk; AC; news/talk; country;
news/talk; talk; country; AC; news/talk; country; talk; sports; AC; classic rock

BROKER: Larry Patrick of Patrick Communications
COMMENT: The Shepherd Group’s 16 stations in Missouri, eight AM and

eight FM, to Oean Radio.TV for $30.6 million.

2007 Deals to Date

Dollars to Date: $220,458,021
Dollars This Quarter: $220,458,021
Stations Traded This Year: 184
Stations Traded This Quarter: 184

24/7 NEWS ONLINE @ www.RadioandRecords.com

(Last Year: $2,999,754,122)
(Last Year: $2,999,764,122)
(Last Year: 182)
(Last Year: 182)
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‘The most
appealing
marketing
plan for a
service sector
business is a
long-term
multistation
branding
campaign.
Building a
brand
reguires
substantial
reach,
frequency and
consistency.’
—Frank Kulbertis

MARCH 2, 2007

MANAGEMENT / MARKETING / SALES

A step-by-step guide to grabbing a larger share of the

$25 billion service sector

Radio’s Most
Overlooked
Opportunity

Frank Kulbertis

Frank@RadioActiveSales.com

ave you ever asked yourself why you weren’t the one to turn
an obvious idea like Post-its or the chip clip into a megabucks
business? Well, that’s how most of us in radio should feel about
not selling to the service sector. According to recent statistics,
several key service categories including medical, legal, insur-
ance and real estate spent a combined total of almost $25 bil-
lion on U.S. advertising in 2005. But only about 10% of those dollars went to
radio, while newspaper and TV commanded huge percentages. B There is good
news, however. Unlike the pooper scooper or those other obvious inventions,
the service sector opportunity has not been lost forever. Radio can command
more of that advertising money and, at some station groups, is already doing so.
How can you make it happen at your stations? Here is a step-by-step guide.

Prospecting

The hottest service sector categories for radio
today are real estate, medical and the building
trades. Realtors heavily run ads in newspapers, but
they are looking for better ways to brand them-
selves. Don’t talk with only the real estate agen-
cies, but also the individual agents.

Medical offices that offer elective services are
a great radio prospect. This includes plastic sur-
gery and other cosmetic procedures, teeth-
whitening, chiropractic care and so on.

Anyone in the building industry is also a prime
candidate for radio advertising. Not just builders
and remodelers, but all those in the subcategories,
from plumbers and roofers to heating and air
conditioning companics. Businesses in these
industries have plenty of advertising money to
spend if you know how to approach them and
what to offer.

Appointment Setting

Who you call when approaching service sector
prospects is of primary importance. For instance,
don't call the doctor in a physician’s office—that
can permanently ruin your chances with that
prospect. Instead, ask to speak with the office

manager. While this person is not the ultimate
decision-maker, the office or business manager
oversees the nonmedical aspects of the business
and has the power to make or break an advertis-
ing proposal.

When calling a large law firm with many
names on the door, ask to speak to the manag-
ing partner. And in the building trades, when you
call is as important as whom you ask to speak
with. The owners of these companies often start
their workdays early and are out on job sites by
the time we’re in the office, so plan to put in your
calls before 8 a.m.

First Meeting
Once you have your foot in the door with these
service sector prospects, you need to make a good
first impression. Start by sharing success stories
involving other businesses in their industry. If you
don’t have local successes yet, reference what’s
happening nationally. Tell them you just read an
article about how radio is doing more and more
with service sector businesses like theirs.

Next, focus your conversation on branding their
business in the local community. Resist the urge
to put a package or promotion in front of them.

Service businesses aren't like retail businesses. They
don’t care about generating a quick surge in traf-
fic; instead, these vendors need to build high lev-
els of awareness. That way, when people are in the
market for what the business offers, their brand will
be well-known and the calls will come. Educate
them on the benefits of radio as a brand-builder:
the large reach a station cluster provides and the
diversity of the audience, the low cost for ad fre~
quency and the emotional appeal that radio ads can
generate. Then find out their needs and desires for
their business.

Proposal

The most appealing marketing plan for a service
sector business is a long-term nmultistation brand-
ing campaign. Building a brand requires substantial
reach, frequency and consistency. Don't be afraid to
start by asking for a 12-month commitment involv-
ing all your stations. It probably won't seem unusu-
al to a service sector business, because it’s what
they're likely already doing with their other adver-
tising. Plus it's what will produce the best results.
Running a solid one-week schedule each month
for a year on several stations will create a very high
level of awareness and generate steady response.

Combine this schedule with creative commercials
that focus on the image of the business with an
educational, soft-sell approach. Don’t do retail-style
ads. Don't scream and hype. Don't make an offer.

Presentation
Most service sector decision-makers are highly
educated people. You can appeal to them with a
polished PowerPoint presentation that is well-
thought out. That’s even better than going to their
office and inviting them to a marketing seminar
conducted by an outside market consultant.
Advantage Systems, with which [ am affiliated, does
invitation-only sessions for dozens of radio groups.
Retail isn’t what it used to be for radio. Big-box
outlets have replaced local mom-and-pop stores.
Auto dollars are dwindling. The service sector has
money for advertising and is spending it everywhere
else. It's time for us to stop overlookingit.  RR

Frank  Kulbertis is president of RadioActive  Sales
Development Scrvices, a training and consulting company

Sfor the radio industry.

24/7 NEWS ONLINE @ www.RadioandRecords.com
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Bovine-Related
News

M Erich “Mancow”
Muller will make his
San Francisco return
March 15 as his
syndicated show debuts
in mornings on Pappas
move-in KTRB-
AM/Modesto, Calif.
The comparny recently
upgraded the signal to
50,000 flaming watts,
giving it solid coverage
in the Bay Area. Mr.
Cow is still fondly
remembered by local
residents for his
infamous “Haircut on
the Bay Bridge” stunt
when he worked for
KYLD/San Francisco.

B Greg Calvin, aka
Galvin, the morning
guy on alternative
WLRS/Louisville, has
been recruited as the
new co-host of “The
Cowhead Show,” based
on classic rock WHPT
{102.S the Bone)/
Tampa. That position
has been wide open
since Brent Pearson
bailed last October.

STREET TALK

24/7 NEWS ONLINE @

Hard To Miss Giant Panties

How the hell could a giant friggin’ billboard with the word *“panties”
emblazoned upon it somehow vanish into thin air? That’s what the
folks at KDGE (102.] the Edge)/Dallas would like to know. Not that
this could possibly be a publicity-generating bit or anything, but the
board was part of a promotional campaign for the Lex & Terry show
and was situated at the intersection of two major freeways. It would
also be pretty hard to hide the purloined evidence—marketing direc-

Keith Sweat

A

R&B legend Keith Sweat has
hooked up with Premiere Radio
Netwarks to host his own night-
ly slow jams show: “The Keith
Sweat Hotel” will air 7 p.m.-
midnicht Sunday-Friday and
make its world debut on 12 sta-

Premiere Gonna Make You Sweat

tions, including Clear Channel
urban ACs WMXD/Detroit,
WMIB/Miami and WKUS/
Norfolk. No word yet on
whether any existing night jocks
will wak the plank as a result of
Sweat's show. “The Keith Sweat

tor Steve Lee confirms the size of the board in question as your stan-
dard 48 foot by 14 foot. “The vinyl itself weighs 85-90 pounds,” he
says. For now, the Edge will somehow get by with several other simi-
lar boards, but is offering a $1,000 reward for the board’s safe return.
*“We are hoping to have the panties back in their rightful place soon,”
OM Pat McMahon tells ST.“We shudder at the thought of that bill-
board having to go commando for an extended period of time.”

Hotel” was created by Clear
Channel VP of urban program-
ming Doc Wynter and pro-
grammed by WMXD PD
Jamillah Muhammad. Sweat
will host the show live from the
Premiere studios in Atlanta.

The Programming Department

B At press time, some late-inning drama was
afoot with R. Dub, the host of the syndicated
“Sunday Nite Slo Jams,” who recently resigned
as PD of Clear Channel rhythmic KOHT (Hot
98.3)/Tucson to relocate to Recife, Brazil. It now
appears that Clear Channel has made him an
offer he couldn’t refuse: the vacant PD position
at urban AC KHHT (Hot 92 Jamz)/Los Angeles.

B Dub’s former position in Tucson has been filled
by Fred Rico. who most recently spent seven idyl-
lic years in Hawaii as PID of Clear Channel rhyth-
mic KIKI (Hot 93.9) and Hawaiian CHR KDNN
(Island 9B.5)/Honolulu. Rico’s former boss, Clear
Channel/Honolulu director of programming
Paul Wilson has also transferred back to the lower
48 as Clear Channel/Fresno’s new director of pro-
gramming and OM for the cluster. Wilson will
also program hot AC KALZ (Alice 96.7) and active
rocker KRZR.Yup, he replaces E. Curtis Johnson,
who recently exited after 17 years.

M After three months on Philadelphia’s picturesque
beach, market vet Marian Newsome-McAdam is
back in action as the new MDD of Beasley rhyth-
mic WRDW (Wired 96.5). Newsome-McAdam is
best-known and loved for her 11 glorious years
across the street at Clear Channel CHR/top 40
rival WIOQ (Q102) until she was caught up in the
Restructuring Cyclone of Sadness last November.
She picks up her MD stripes from afternoon dude
Kannon, who will roll on as APD.

B After five years in the P chair at CBS Radio
hip-hop WJHM (102 Jamz)/Orlando, Stevie
DeMann has left the building. This had been
DDeMann'’s second stint with Jamz—he previously
served as MD/afternoon jock before heading
north to do nights at WIMN (Jam’n 94.5)/Boston.

www.RadioandRecords.com

Jamz APD Keith Memoly is handling interim PID
dudes until a replacement is found.

B After six years with Citadel, Kris Abrams is
leaving his operations director post at CHR/top
40 KKOB-FM (93.3 KOB-FM) and AC KMGA
(99.5 Magic FMY/Albuquerque and is crossing
state lines for the opportunity to program oldies
KOOL-FM/Phoenix. That job opened up in early
January when Charley Lake left to program
WMGK/Philadelphia.

B As if he wasn't already busy enough program-
ming Radio One hot AC WXMA (102.3 the
Max)/Louisville and waking up at the butt crack
of dawn to do mornings, the scarily reliable
George “Not Goober” Lindsey has been upped to
OM for the five-station cluster, which also
includes CHR /top 40 WDJX, alternative WLRS,
urban WGZB and urban AC WMJM. Despite his
new duties, Lindsey will continue to do morn-
ings, but with some help:*My APD Tommy Lee
(no, not that Tommy Lee) will assume some of
the day-to-day programming duties of the
Max” he says.

B After three years as PD of AC KGBY/
veteran  programmer  Mike
Berlak is leaving and relocating to Charlotte,
where he spent 1993-2003 programming
WLYT. Just because he’s moving doesn’t mean
Berlak is retiring. In fact, in this age of
restructuring and corporate shrinkage, he’s
looking to pitch some forward-thinking GMs
on the concept of remote programming sev-
eral stations. He has a plan drawn up and is
eager to speak with you. Reach out to Berlak
before your competition does: 916-521-3559
or mikeberlak@aol.com.

Sacramento,

www.americanradiohistorv.com

B Chuck Beck continues to get busier—he
recently added PD duties at Renda AC WS0S
(Sunny 94.1)/St. Augustine, Fla., to his other pro-
gramming charge, rhythmic AC WMUV (MOViN
100.7) in nearby Jacksonville. Flush with that suc-
cess, Renda has gone ahead and upped Beck to
OM of the Jacksonville cluster and PD of her-
itage AC WEJZ (Lite 96.1), replacing Ed
Fairbanks. The ]-ville cluster also includes coun-
try WGNE-FM.

B Less than 24 hours after Denver-based
mixshow syndicator Zeo Radio Nerworks
closed its doors, former Zeo president Rico Garcia
was mamed PD of Results Radio CHR/top 40
KEWB (Power 94) Redding, Calif. Garcia previ-
ously worked at KWPT/Eureka, Calif., and
KHOP/Modesto, Calif. He will replace Matthew
Reisz, who was recently promoted within
Results Radio to e-club and interactive technolo-
gies director. Garcia begins March 12 and
reports to OM Rick Healy.

M Its the end of a lengthy era at CHR /top 40
WSTW/Wilmington, Del., as P1) John Wilson was
released. Look for equally longtime APD/MD
Mike Rossi to run the show as the search for a
new PI) begins immediately.

MARCH 2, 2007


www.americanradiohistory.com

Label Love

W Congrats 1o Mark Pitts on his promotion from
senior VP ro the far more impressive president of
urban music tor Zomba Label Group. Pits started his
label carcer at Sean Combs’ Bad Boy Records in
1992, He later went on to manage several artists.
meluding  the late Notorious B.I.G. He  joined
Zomba in 2004 from rhe A&R department at Arista
Pitts is hard at work on Usher’s follow-up to his zil-
lion-selling album “Confessions,” as well as Chris
Brown’s sophomore album.

W Octone Records, the longtime home of such acts as
MaroonS and Flyleaf. has been acquired by Interscope

Getfen/A&M and will be rebranded A&M/Octone.
QOctone was tormed in 2000 by | Records/RCA Music
Group senior VP of A& R /inarketing James Diener, who

Jock-O-Rama

@ CBS Radio’s rhythmic AC KFRC-FM (MOViN 99.7)/San
Francisco has filled out its jock dance card to follow the
recently launched “MOViN Morning Show" with Baithazar
and Maria: Just plain Alexa, aka Alexa Smith to some, joins
for middays. If her name sounds familiar, it's because she
used to be APD/MD/midday personality at KXJM/Portland,
Ore., midday host at XHTZ (290}/San Diego and PD of
KSEQ/Fresno. Luckily, Alexa was already in 5.F. working for
Greg Lawley's Lawman Promotions. At least we now know
where the hell J. Love ended up: Sefior Love, who recently
left the PD chair at KBBY/Oxnard-Ventura, Calif., has mag-
ically reappeared in afternoons at MOViN. This marks a wel-
come return to the Bay Area for J., who graduated from San
Jose State and worked at the late, great KHQT (Hot 97-7)/
San Jose back in the day. Finally, market vet Katie Mason
completes MOViN’s lineup, joining for nights. Mason, who
most recently did nights on KFRC before its magical trans-
formation to MOVIN, previously did middays on the late top
40 KZQZ (295.7).

M Allen Frey, who does nights at hot AC KMXP (Mix
96.9)/Phoenix, has been awarded two swell life-enhancing
promotions: MD stripes and middays. Seconds later, late-

nighter Chris Marino transitioned to 7 p.m.-midright.

M Mike Love (no, not the guy from the Beach Boys), the
longtime nighttime co-host on Clear Channel urban WGCI/
Chicago, has exited. His Bad Boy Radio co-host the Diz

remains in the shift as a solo act.

Condolences

Qur thoughts are with our friend Ken Anthony, for-
mer R&R rock editor, on the death of his mother.
Regina Moniz, on Feb. 18. She was 89 years old and
surrounded by her tamily when she passed.

MARCH 2, 2007

will now serve as president/CEOQ of A&M/Octone.
Current A&M artists will remain as they are under the

regular” A&M name. The new labels first release will
be the forthcoming album from Maroon3, which will be
the long-awaited follow-up to the bands zillion-selling
debut. “Songs About Jane”

W As expected, several Virgin urban promotion
staffers were laid oft as part of the recent merger
beeween Virgin and Capitol, creating the Capitol Mu-
sic  Group. Just as appointed  CMG
executive VP of urban Ronnie Johnson arrives in the

newly

building. Virgin senior VP of urban Rodney Shealey
exits. along with his field promotion team. Virgin VP
of urban promotion Juliette Jones remains aboard dur-
ing the CMG reorganization.

H Veteran New England promo stud Carl “Cahl”
Strube will no longer have to commute back and
forth from Boston to Nashville as he steps down as
senior VIP/GM of Category 5 Revords, the home of
such artists as Sammy Kershaw and Travis Tritt. Also
out: executive VP of promotion Bill Macky. Strube,
who joined the label at its inception in 2003. i nov

free to navigate and is ready for his next industry
adventure. He can be reached at 617-313-7278 or
carl@carlstrube.com

W Congrats to Promo Princess Marni Halpern. who has
safely crossed the street from VP of pop promo at Lava
Records to the same position at Epic Records. effective,
well. now. Send your congrats via her new e-mail address:
narnihalpern@sonybmg.cont.

Rick T
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RATINGS CURR

As The PPM Becomes Philly’'s New
Ratings Currency This Week, Ad Buyers
Applaud The Death Of The Diary

By Katy Bachman

Fox News’ Sean Hannity has always been
intrigued with Arbitron’s Portable People Meter.
As a TV personality, he likes to pore over the pre-
vious night’s ratings to gauge reaction to the top-
ics and issues discussed. He’d like the same feed-
back in radio and may soon get his wish.

Starting March 8, radio ratings generated from
the PPM will replace the traditional diary system
to become the ratings currency in Philadelphia.
Last month, Houston received Media Rating
Council (MRC) accreditation, which is critical
for PPM adoption. The service will likely be
commercialized there sometime after April. New
York and two suburban markets in New Jersey

Tale Of The Tape:
Diaries Vs. PPM

PPM

Passive exposure

Five to six stations tracked
36.6 tunirg occasions
Listening d sration: 37 minutes

DIARY

Weekly racall

Two to three stations listed

15.6 tuning occasions

Listening duration: ! hour, 27 minutes
SOURCE: A-bitron

24/7 NEWS ONLINE @ www.RadioandRecords.com

and Long Island are slated to turn on the PPM
Nov. 15. During the next four years, Arbitron
plans to roll out the PPM to the top 50 markets,
finally putting radio on equal footing with other
electronically measured media.

For advertisers and agencies, the transition can't
come fast enough. “The diary needs to go away
a lot faster than it is,” says Kathy Crawford, pres-
ident of local broadcast for MindShare. But for
radio broadcasters, even those who admit the
industry needs to join the 21st century, the diary
could be a hard habit to break.

For more than 40 years, Arbitron has measured
radio listening with paper-and-pencil diaries. That
worked pretty well for awhile, until people began
to have less time on their hands and more media
options. Through the years, media reporters
would occasionally run into a real, live diary-keep-
er, wh:ch would invariably yield great fodder for
a story: how the diary-keeper would “vote” for his
or her favorite station rather than accurately
recording actual listening; how the diary-keeper
would forget to enter in the several stations tuned
to during the day. More often than not, diary-
keepers would sit down on Wednesday, the final
day of the seven-day diary and try to reconstruct
their listening from the previous week.

Arbitron spent years arguing that such stories
weren't indicative of diary-keepers and trotted
out lots and lots of data. In the end, though, it was
Arbitron itself that knew it had to kill the diary.

Whenever a medium switches ratings metrics,
there are bound to be changes that affect every-
thing from progranuning to buying and selling.
The TV business has been through a measure-
ment change twice: for network and for local
service. After a couple of years of angst, some
heated controversy and even a couple of congres-
sional hearings, Nielsen Media Research (owned
by R&R parent the Nielsen Co.) nweaked its
service and the industry adjusted.

Radio’s experience has not been much differ-
ent. Arbitron was ready to commercialize
Philadelphia, the site of its first PPM test, in 2003
The industry pulled back, asking for more data,
an economic-impact study and a second market,
which eventually became Houston. Then, in
summer 2005, shortly after Arbitron began to
propose a 65% price increase over the cost of the
diary system, radio companies balked. Clear
Channel, leading the charge, formed a commit-

www.americanradiohistorv.com

tee to explore other alternatives. The industry also
convinced Arbitron not to flip on Houston until
after it received MRC accreditation.

Some groups dug in pretty deep. Cox Radio
and Radio One refused to encode their signals in
Houston until last August, when Radio One
decided to participate. A holdout in Philly at first,
Radio One changed its mind days before the start
of the nvo-month Philadelphia demonstration on
Jan. 11. Cox agreed to encode its four Houston
stations late last month. Cox president/CEO Bob
Neil, a vocal opponent of the PPM, made it clear
that a decision to encode was separate from any
agreement to subscribe to the PPM service. Clear
Channel, which is encoding in Houston, still
refuses to encode in Philadelphia. Arbitron has
signed customers representing 65% of market rev-
enue in Philadelphia. In Houston, though, it has
signed only 25%.

Agencies and advertisers say they are frustrat-
ed, but hope that with MR C accreditation, radio
acceptance will follow. “Accreditation knocks
down the final barrier standing in the way of
financial negotiations,” Crawford says. At the
beginning of last year, when stations were hesi-
tant to sign, agencies representing more than 90%
of national-spot dollars signed PPM contracts
with Arbitron within a space of a few months.

“The |Clear Channel request for proposal.
which it launched in June 2005 to explore all
alternatives for radio electronic measurement|
slowed everything down. I don’t understand their
resistance, and I haven't been given a clear mes-
sage,” says Mary Barnas, executive VP/director of
local broadcast for Carat, which has threatened to
boycott stations in Philly that dont encode.
“Right now it’s an obstacle to doing business. If
advertisers can’t buy the top three stations, they’ll
put their money elsewhere.”

Buyers say Clear Channel could really hold things
up for the radio industry and for agencies that want
to change their buying systems and analyze the data
under the new ratings methodology.“Without Clear
Channel, you don’t have the full picture” says Sue
Johenning, executive VP of local broadcast for
Initiative. “We won't know if a months worth of
data we'e seeing is a trend or a blip”

Clear Channel. which represents about 20% of
Arbitron’s overall revenue of $320 million,
declined comment on any aspect of the PPM for
this story. The company also declined conmment
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ENCY CHANGE

How Ratings
Change. ..

BY AUDIENCE

Average quarter-hour audience -29.8%
Cume audience +3%
Time spent listening 31.9%
BY DAYPART

Morning drive (6 a.m.-10 a.m.) -43.8%
Midday (10 a.m.-3 p.m.) -26.9%
Afternoon drive (3 p.m.-7 p.m.) -253%
Evenings (7 p.m.-midnight) -333%
Weekends -24.2%

SOURCE: Arbitron, Houston PPM panel, December 2006

on its request for proposal. Other than Arbitron,
the REP ultimately selected the Media Audit/
Ipsos and MR (MR eventually dropped out.)
Along with Cox Radio. Cumulus Media,
Entercom  Conumunications and Radio One,
Clear Chamirel has agreed to fund a test in
Iouston this fall of the Media Audit/Ipsos’ smart
cell phone-based ratings methodology. In the
meantime, Arbitron has sued the Media Audit/
Ipsos for patent infringement.
that  Clear
Chamnel’s refusal to encode in Philly could be a

However, there is a chance
moot point. Arbitron plans to add audio match-
ing—which would allow the PPM to identify
uncoded signals—to its service by the end of this
year, although audio matching will never be as
accurate as envoding,

Despite all the back-and-forth, the radio
industry is against the ropes amd needs all the
accountability help it can get. A 2005 study from
Forrester Research, commissioned by the Radio
Advertising Burcau and paid for by Arbitron,
found that the radio industry stamds to gain rev-
enue it it switches to a PPPM-based ratings serv-
ice. But if it doesn't, revene is likely to decline.

Nearly one in four study respondents said they
woulld increase radio spending if'a PPM ratings
service were adopted. Advertisers estimated they
would increase budgets by 12% while agencies
said they would increase budgets by 9%,

“Clearly spending hasn't increased in radio”
Barnas says.” With the increase in competition and
the other choices out there, if radio docsn't show
they are commiitted to accountability, spending
will contimue to deeline” That's certainly a famil-
far refrain for agencies, which are held by their
clients to increasingly tougher RO standards

“This is an opportunity for radio to step for-
ward and show that it is not afraid to take on a
higher level of accountability.” Johenning says."If
the sellers do not get onboard, then radio has lost
a big opportunity for better radio measurement.
And then we're really talking about loss of rev-
enue because radio has to be considered in the
same category as other broadeast media from a
return on investment perspective”

Ome thing the PPM service offers buvers and
sellers is more frequent monthly ratings, instead
of gquarterly.” You'll be able to respond quickly to
changes in the marketplace. We won't have to
wait six months if there is a format change!” savs
Matthew Warnecke, VP/director of network and
local radio for Mediacom. ™A radio programmer
will have a whole lot of data sooner. Who knows
maybe it will make for better radio.”

For years, programmers have learned to pro-
gram to the vagaries of the diary. A side industry
of programming, research and marketing consult-
ants thrived on gaming the diary,

With the PP’M, industry observers say stations
could program and sell more effectively special
events and broadeasts. “It allows you to justify the
other things that are a big part of radio,” says
Bernie  Shimkus, of rescarch at
Harmelin Media, a Philly-based media agency.

What gives broadcasters pause, however, are the
ratings themsclves. A change in the ratings cur-

director

rency always changes the ratings. At first glance,
the ratings under the PPM are not pretty. Average
quarter-hour ratings are down by nearly 30%

Effect On Reach And Frequency

TARGET  NO. REACH FREQUENCY

DEMO  STNS (DIARY) (PPM) % CHG {DIARY) (PPM) % CHG
W2s54 7 628 824 3 88 68 23
ASB4 14 864 994 6 36 123 e
A18-49 9 724 894 23 N4 am -2
M18-34 1 179 390 B 80 40 50
M1B-49 7 582__ 66.0 3 0 s7 =
AB34 3 737910 23 63 46 L

SOURCE: Harmelin Media; actual schedules based on Philadelphia data 2002-2003
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1992 Arbitron
announces intention to
develop electronic ratings
system. First meter is so
big it has to be carried in
a backpack.

1993 Arbitron reduces
meter's size—to that of a
brick—calling it the Pocket
People Meter.

1996 Reduced again
in size, now called the
Portable People Meter,
weighs only 2.6 ounces.

1997 Arbitron’s first
“expert witness” test with
employees.

1999 Arbitron
embarks on first field test
in Manchester, England.

2000 Arbitron launches
first U.S. test in
Wilmington, Del., market.

2002 Wilmington test
extended to Philadelphia.
Sample size is 1,500
consumers,

2003 Arbitron
"digitizes” PPM encoders.

2004 pPrM demo
begins in Houston with
2,000 consumers.
Service adds tracking
out-of-home capability.

2005 Ashitron
announces PPM will cost
65% more than diary
system. Radio groups balk.

2006 MRC audit of
Houston completed. PPM
device in its 10th
generation.

2007 PPM receives
MRC accreditation in
Houston. PPM will go live
March 8 in Philadelphia,
Total Arbitron cost to
date: $70 million-plus.

compared with measurement under the diary.
Morning drive, radio’s hugely lucrative daypart.
takes the biggest hit, down by alinost 44%. On the
positive side, because the PPM records listening
to more stations, reach increases significandy.

The shifts will require buyers and sellers alike
to think differenty about how dollars are placed.
“Prime-time radio inventory will change—a.m.
and p.m. drive will cease to be the only thing that
is considered prime.” Warnecke says. “Midday
won't be dismissed as ineffectual and weekends
could be a greater part of traditional schedules™
Additionally, advertisers could keep budgets the
same, reducing the number of gross rating points
they buy at a higher cost per point. Or they could
increase budgets in order to give campaigns the
same GRP weight. “It's a currency adjusument,
end of story,” Crawford says.

Broadcasters that have embraced the PPM and
signed up, such as CBS Radio, AC WBEB/
Philadelphia and Greater Media, among others,
say that the biggest and most positive story
Arbitron can tell about the PPM is how it will
hielp establish radio as a reach vehicle.

“We expect that our current 750,000-person
cume will be 2.2 million-plus.” says Jerry Lee.
owner of WBEB, Philly’s top-ranked music sta-
tion. That means “over 30% of the population will
be listening to us every week.”

Buyers also say the PPM tracks listening to
more stations, giving them a wider choice for
campaigns. “The old school of placing 12 spots a
week 1nay not be the way of the future. You can
get to reach and frequency with fewer units, so
you buy more stations,” Warnecke says.

A study by Harmelin Media compared PPM
data and diary data based on actual schedules
placed in Philadelphia and found that in all cases
reach increases.People may have to rethink radio
as a traditional frequency medium to more of a
reach medium. Under the diary methodology,
there was only one station that cumed | million
i a week. Under the PPM, more than 10 stations
do,” Shimikus says. “Tt will change how advertis-
ers look at radio”

The very basics of buying could change.
“Maybe the definition of daypares will change.
Maybe there will be more dayparts on a buy,
maybe schedules won't be as concentrated in
morning drive,” says Janice Finkel-Greene. exce-
utive VI of broadcast strategy for Initiative.

“This isn't about a 1.2 then a 1.0, Our adver-
tisers are familiar with currency  changes,”
Johenning says. "It not changing the:r opinion
about radio, but it will potentially open everyone’s
eyes about how to use radio better. This is about
making sure radio works to spur an action.” RR

Katy Bachman is sasior editor ut RER sister publication
Medialleck.
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Country Radio 2007:

Most-Programmed Format
Catapults Beyond Its Own Borders

Welcome w radio s recorss

Country Radio Seminar special issue. Whether or

Double vision:
Kenny Chesney is-a
Z =i - double wirner in the

hope this package of stories, profiles and survey - - = R&R Readers® Poll
results provides a reliable snapshot of the country :

not you're in Nashville this week to attend CRS, we

radio landscape as it appears in early 2007.

Country grew beyond its own borders last year,
with more songs and artists crossing to other for-
mats than any other time in the last decade. We
lead a discussion on where those hits went, and
how country programmers feel about sharing.

The results of our annual readers’ poll offer an
impressive mix of established talent, an artist on
a remarkable trajectory and a promising, record-
setting new act.

We look inside several head-to-head battles in key
markets—a sign of growth for country music, albeit a
challenging year ahead for those programmers.

As the format marches forward, Country Radio
Broadcasters recognize radio pros whose careers had
an impact in not only their local markets but the
entire country industry. We feature the five inductees
for this year’s Country Radio and DJ Hall of Fame.

As always, the record industry successfully intro-
duced exciting, fresh talent. The New Faces class of
2007 was embraced by radio and seems poised to
establish itself as a torchbearer of country’s future.

We hope you find this collection of features
enlightening and useful as we take on the chal-
lenges of another year for the most enduring,
most programmed format in America.

R.J. Curtis
R&R Country Editor

Contents

20 2007 R&R Readers’ Poll:
Country’s Coolest Contenders

22 six Skirmishes To Watch:
Country Radio’s Most Intriguing Battles

28 Larry Daniels And Bob Moody:
Country Aficionados Join Hall Of Fame

32 Hall Of Fame Inductee Les Acree:
Still Strong After 45 Years In The Biz

34 Home Is Where The Hook Is:
As Country Crosses To AC, PDs
Believe The More Exposure, The Better

38 New Faces 2007: Arriving With
Momentum, Aiming To Make Their Mark
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2007 R&R Readers' Poll:
Country’s Coolest Contenders

By R.J. Curtis

TlE fEeard number of ballots tabulated for the 2007
R &4 readers’ poll has us wondering: Was it the passion
for mitisic and artists that led to such a strong turnout, or
wasitour merciless barrage of reminders? Whatever the
reason, your enthusiastic participation made for an im-
pressive list of performers. ¥ This year’s winners are best-
characterized as “The Usual Suspects” Kenny Chesney,
Brooks & Dunn and Rascal Flatts are established super-
stars on many levels: airplay, album sales and touring.
Carrie Underwood makes her first appearance on the list,
but doesn’t it feel like she’s a veteran? Perhaps the only
unexpected name on the 2007 list is the Wreckers, but
the duo’s accomplishments in the past year more than val-

idate its presence.

Kenny Chesney

Male performer, entertainer of the year

No disrespect to any other contenders in these two
categories, but the voting in both was pretty one-
sided in favor of Kenny Chesney. He continues to
live in rarefied air and, like his good friend Peyton
Manning of the NFL champion Indianapolis
Colts, he has already put together a hall of fame
career. The difference between the two is that
Chesney won't have to wait five years after his
active career to be eligible. Then again, at the rate
he’s going you have to ask:When will this momen-
tun: ever stop? Chesney’s résumé is nothing short
of amazing: He has 28 top 10 singles (10 of which
hit No. 1) and 10 top 10 albums—six of them

reached No. 1, and five of those chart-toppers
debuted atop the list. Chesney has spent 798 total

24/7 NEWS ONLINE @ www.RadioandRecords.com

chart wecks on the Nielsen BDS-fueled R&R
Country chart and 797 total chart weeks on
Billboard’s Top Country Albuims. In 2006, his “The
Road and the Radio” tour was the most-attend-
ed trek of any artist in any genre. Chesney has even
bigger goals in 2007, with plans to perform at NFL
stadiwms this summer. When a recently scheduled
show in Boston went on sale, more than 30,000
tickets were gone in 15 minutes. Few artists in any
genre can captivate a stadium-sized crowd for two
hours—Chesney is one of them.

Carrie Underwood

Female performer of the year

We've made the point before, but it bears repeat~
ing. While it was only two seasons ago that Carrie
Underwood triumphed on *American Idol,” it
seems much longer. Since she exploded into the
world cf country music, Underwood's accomplish-
ments have eclipsed her “Idol” recognition, and
now she’s powered by the momentum generated
by three top 10 singles. Two of them topped the
chart, with a third virtually guaranteed. Underwood
has spent 120 total chart weeks on the R&R
Country chart since the debut of “Jesus, Take the
Wheel,” and her debut album,"Some Hearts,” has
spent 22 weeks at No. 1 on Billboard’s Top
Country Albums. Additionally, “Some Hearts” is
certified five-times platinum. When Underwood
was voted Country Music Assn. female vocalist of
the year last November some regarded it as an
upset win. As the months have passed and her suc-
cess keeps snowballing, it makes perfect sense. To
that point, here’s a rather telling R&R readers’ poll
factoid: Underwood received more votes than any
other artist honored this year.

Brooks & Dunn

Duo of the year

We mentioned the “Usual Suspects” theme for
winners of this year’s R&R readers’ poll, and per-
haps more than any act on this year’s list, Brooks
& Dunn exemplify that description. They are
simply the most successful duo in the history of
the format.

During their long and illustrious career,
Brooks & Dunn have scored 38 top 10 singles,
and 20 of them are No. 1s. The R&R Country
chart has pretty much been their home away
from home, as they’ve spent 997 total chart weeks
there. Brooks & Dunn have notched 11 top 10
albums five of them ruled the chart) during the
years, logging a mind-numbing 1,235 total
weeks on Billboard's Top Country Albums chart.

www.americanradiohistorv.com

Rascal Flatts

Group of the year

While Rascal Flatts has spent the last seven years
steadily building its now-superstar status, certainly
2006 was a tipping point, particularly when it came
to album sales."Me and My Gang™ was the top-
selling artist album of 2006 in any genre, eclipsed
only by the “High School Musical” soundurack.
Rascal Flatts also became a huge concert attraction

last year, breaking the 1 million attendance mark
during its 2006 tour. The trio has amassed 339 total
weeks on Billboards Top Country Albums chart
with its four top 10 releases, and three of them went
to No. 1. Meanwhile, 15 top 10 singles (10 of them
chart-toppers) have accounted for 45+ total chart
wecks on the R&R Country chart.

The Wreckers

Best new performer

Michelle Branch and Jessica Harp comprise the
duo the Wreckers, and their debut release, *Stand
Still Look Pretty,” was a history-making effort.
They're the first rookie female duo to take a debut
single, “Leave the Pieces,” to No. 1 in more than
50 years. While still in her teens, Branch became an
overnight success in 2001 after the release of “The
Spirit Room,” and soon after legendary guitarist
Caros Santana recruited her for the Grammy
Award-winning duet “Game of Love”

In 2004, Branch’s friend Harp left Kansas City,
Mo., and headed for Nashville after being offered a
record deal. Before she arrived, Branch called Harp
and persuaded her to team up on a project. The
Wreckers made their debut last year at Country
Radio Seminar and had immediate impact. In addi-
tion to their chart success, the Wreckers have been
exposed to a large number of country fans by sup-
porting parts of the Rascal Flats tour last year. In
2007, they’ll open for Keith Urban on his Love, Pain
and the Whole Crazy World tour. RR
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Six Skirmishes
On The Front Lines Of Country Radio’s Most Intriguing Battles

By Ken Tucker

WL 4 in BT ooster. Bull. The names are different, but
the Jﬂteﬂdﬁd outcome is the same: to knock off, or at
le*lst take shares from, a particular market’s heritage
cotiitry 'atitlets. ¥ If the stepping up of new country
radio battles is any indication, then the format is on the
upswing, In the last few years, country has moved front
and center in key markets across America, W With that
in mind, R&R takes a Jook at six markets with coun-
try competitions to keep an eye on this year.

‘I certainly
think it’s
ossible for
he market
to have three
country
stations on
the FM dial.
T e problem
¥ou might
have any
of the three
in strong
market
positions.’
—Mike Kennedy

Midwestern Dust-Up

On the surface, not mnuch has changed in Kansas
City’s country competition. KFKF has had its
current call letters since 1982 and country has
been heard on the 94.1 frequency since 1963.
WDAF has resided on the FM dial since 2003
and before that was a popular AM country sta-
tion for 23-plus years. The relative youngster in
the melee, KBEQ (Q104), flipped to country
from top 40 in 1993.

In the fall 2006 Arbitron survey, KBEQ scored a
5.3 share 25-54—good for fourth in the market
behind urban KPRS, AC KUDL and active rock
KQRC.KFKEF tallied a 3.5 in the demo and WDAF
a 3.1. KBEQS four-book average was 5.4, while
KFKF and WDAF had a +.3 and 3.4 respectively.

But there’s more here than meets the eye.

Wilks Broadcasting acquired KBEQ and KFKF
from CBS Radio late last year. The acquisition
resulted in staff cutbacks, including longtime KFKF
newsman Randy Birch, early midday jock Rusty
Walker and night guy Tim Peters. KBEQ p.m.
driver Shotgun Jaxon also exited. Meanwhile,
Entercom’s WDAF relaunched as “the Wolf” in
January, taking on a persona that has served the
company well in Portland, Ore., and Seattle.

“We saw a real opportunity with regard to
what was happening with the Wilks properties
there, to seize the more energetic, current-based
country opportunity in that marketplace,”
Entercom director of country programming
Mike Moore says.*"We saw an opportunity for us
to become the dominant player, so that’s why we
decided to shake things up.”

Moore says the Wolf features “a far more ener-
getic, tempo-driven presentation than what was
previously on WDAF”

Musically, KBEQ is decidedly more current-
and recurrent-based than either of the other two
stations. Seventy-six percent of total spins on the
station comes from songs released between 2003
and 2007, according to BDSradio.com. Only
37.4% of KFKF’s spins come from that same peri-
od. while 57.9% of WDAFs do. KFKF and
WIDAF libraries rely more heavily on the gold-
en years of the carly '90s with 16.7% of KFKF’s

24/7 NEWS ONLINE @ www.RadioandRecords.com

spins coming from 1990-94 and 14.4% of
WDAF’s coming from that era.

From a programming standpoint, you can'’t get
much nore experience than you have in Witks’
K.C. director of operations and KBEQ PD Mike
Kennedy and his counterpart at KFKF, Dale
Carter. Both know the market and are battle-test-
ed. WDAF PD Michael Cruise, who has been in
place since last spring, has fought country wars in
Houston; Columbus, Ohio; and Fort Myers.

Carter and partner Mary McKenna are well-
established in Kansas City mornings. Kennedy is
part of “The Q Morning Show With Mike, Zeke
and Jillian,” although the third member of the
triumvirate will exit this spring to become a stay-
at-home monn.

Meanwhile, WDAF has brought in the veter-
an moraing team of Darren Wilhite and Tim Wall
(“Wilhite & Wall”) to replace longtime morning
man and market fixture David Lawrence, who
retired in September. Wilhite & Wall have previ-
ously served in Detroit, Knoxville, Grand Rapids
and Fayetteville, Ark. Meanwhile, former KBEQ
afternoon man Jaxon will show up at WDAF after
sitting out on a noncompete.

Can all parties survive in the “Paris of the
Plains”? “I certainly think it’s possible for the mar-
ket to have three country stations on the FM dial,”
Kennecy says. “The problem is you might not
have any of the three in strong market positions.”

Moore counters,“While KFKF and Q are fine
radio stations, I think that we can certainly be
competitive and we will be very competitive.”

Trying To Crack The Buckeye

The challenger is now the challenged in
Columbus, Ohio. Clear Channel’s WCOL, which
flipped to country in 1994 to take on and subse-
quently defeat then-format leaders WHOK and
WRVF (the River)—later WLLD (Wild Country),
now faces one new challenger (WNKK) and a
renewed fight from another (WHOK).

In a clear flanking maneuver, Wilks Broadeast-
ing, which bought the stations from CBS Radio,
flipped active rock WAZU (the Big Wazoo) to
country as WNKK “Wink 107.1 New Country
and Only New Country” in January and slightly
repositioned WHOK, now known as “the Hawk,”
from a classic country lean to “‘Playing Everything
Country,” which covers a five-decade span.

WCOLs music mix leans heavily on music
released since 2000—miore than 78% of what the
station spins comes from that period.

In addition to trying to chip away at WCOL
in the money demo, the Wilks moves also aim to
give the cluster something it needs: more female
shares. Classic rock sister WLVQ, a decades-old

www.americanradiohistorv.com
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market mainstay, is tops among 25-54 men and
WHOK does better with men than women in
the demo.

WCOL was No. 2 25-54 in the fall with an
8.1 to CHR/top 40 sister WNCI'’s 8.4 (WCOL
was No. 1 in the summer book). Meanwhile
WAZU tallied a 0.7, while WHOK had a 2.0.
Despite focusing on its Newark, Ohio, home just
to the northeast of Columbus, WCLT regularly
puls a 2.0 share 12+ and in the neighborhood
of a 1.7 25-54 in the Columbus market.

“The only thing that you can do when your
station is being directly attacked is make sure that
your station is the best that it can possibly be,”
says Clear Channel/Columbus director of pro-
gramming and WCOL PD John Crenshaw, who,
other than a two-year stint in Norfolk, Va., has
been at WCOL since its launch.

He hasn’t made any changes to WCOLS pro-
gramming “other than the ebb and flow of what
1 ajways do,” Crenshaw says.

After the switch, WAZU PD/MD Stash
remained and reverted back to his country iden-
tity as Ric Knight. Knight, who also hosts morn-
ings, has country experience. As “Buckeye Bill”
Tanner, he was part of the team that signed on
WCOL more than a dozen years ago and he once

Continued on poge 24
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THE NEW SINGLE...

AILDIEARN

“JOHNNY CASH”

“All you have to do is see how Jason Aldean’s audience
worships him to understand that he is a major force with
the young side of Country. This kid appears to be on the
fast track to stardom. How can you argue with a song that
advocates getting in the car and cranking up the Man in
Black?”

Gregg Swedberg, Clear Channel Minneapolis/K102

“Another cool song, from a cool guy, about a cool guy. Jason
is on fire with our listeners!! Johnny Cash’ will keep that
fire burning!”

Billy Kidd, Entercom Rochester/WBEE 92.5

“Cash would be proud!!”
Mike Macho, ABC Radio Atlanta/WKHX Kicks 101.5

“It’s been a long time since I have heard such a lightning
rod song. It’s an instant smash.”
Joel Burke, Lincoln Financial Denver/KYGO

“Jason Aldean goes to the NEXT LEVEL with Johnny Cash’!!”
Dex, Clear Channel Chattanooga/WUSY US 101

“I don’t give quotes, but with three HIT singles to his
credit and a GREAT live show...this guy is a STAR!”
Mike Moore, Entercom Portland /[KW]] The Wolf

“Jason should rename this Johnny “Smash!” Big phones
since the first spin...”
Crash Poteet, ABC Radio Dallas/KTYS The Texas Twister

“When I popped that burning ring of fire into the CD
player and hit play... I wanted to quit my job, fire up my
.. then I remembered I
was married with children and responsibilities and I came
to my senses... but, I couldn’t wipe that grin off my face or
fight the overwhelming urge to wear nothing but black for
the rest of my life!”

Danny Ryan, Salt Lake/KEGA 101.5 The Eagle

mustang and burn rubber to Vegas.

“Jason Aldean’s éJohnny Cashi is one of the most
refreshing songs I've heard in a while. It’s a sure fire hit!”
Johnny Chiang, Cox Radio Houston/KKBQ The New Q93

“This is another huge hit for Jason and we couldn’t wait to
put it on the air!”
Bill Dollar, WLW1-FM/Montgomery, AL

“Johnny Cash kicks ASS!!”
Mark Jennings, Citadel Dover/WOKQ 97.5

“Jason Aldean avoids the sophomore jinx! Johnny Cash is
a HIT!!”
Doug Montgomery, Clear Channel Grand Rapids/WBCT B93

“Love it. Could we be early on a Jason Aldean song? Stay
tuned!”
Doc Medek, Entercom Scranton/WGGY Froggy 101

“Jason Aldean makes it FOUR SMASH HITS IN A ROW
with Johnny Cash’!”
Jon Loba on behalf of the many CBS Radio Stations who

cannot be quoted

B
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‘Whether
you have a
country
format
competitor
or you're a
stand-alone
in a market
this size,
you've got 40
competitors.
You have to
be ready for
competition
and have a
great
roduct—
hat’s what
determines
your fate.
—Tim Roberts

Continued from poge 22

did mornings at WHOK.

WHOK PD/MD George Wolf, wl.o moved to
mornings in January, is another Columbus coun-
try vet. In addition to his current post, he also
served at WLLD in the '90s, which subsequent-
ly threw in the country towel.

Adding to its heritage position, WCOL has a
veteran staff. Between market mainstay and
morning man Woody, Crenshaw (who handles
middays), p.m. driver Joe Boxer and night jock
Dixie Lee,“we have the airstaff that just won't go
away,” Crenshaw says with a laugh.

The challenge for WNKK is the same that sis-
ter WHOK has faced for years: signal coverage.
WNKK, with a tower due south of Columbus
near Circleville, Ohio, is best heard in the south-
ern counties and never delivered significant rat-
ings as an active rocker. WHOK’s signal, broad-
cast from a tower near Lancaster, Ohio, blankets
the south and eastern suburbs of Colwmbus. With
a tower near downtown Columbus, WCOL
effectively covers the metro.

Motor City: Country Music City?
Not unlike WCOL in Columbus, CBS Radios
WYCD/Detroit has gone from being the
attacker to the one being attacked. The station
flipped to country in 1993 with an eye on
tenured format leader WWWW (W4). Fourteen
years later, WYCD—which no longer uses the
“Young Country” moniker it signed on with—
faces an attack from WDTW (the Fox), which
moved froni rock to country last May. The 106.7
FM frequency now occupied by the Fox was also
home to WWWW.

Using a unique approach, Clear Channel asked
Detroit listeners to choose which format the sta-
tion would flip to, what the station should be
called, even what the station logo would look
like. Clear Channel execs insist the outcome was
not predetermined. WDTW PD John Trapane,

24/7 NEWS ONLINE @ www.RadicandRecords.com

who remained after the flip, remembers telling his
wife that he had a job, but didn’t know what for-
mat he might be programming.

WYCD PD Tim Roberts, a Detroit native
who programmed WWWW in the "90s, wasn't
surprised that the Fox came looking in his hen
house. “Anytime you're doing well, people are
going ro take a shot at you,” he says. “In the spring
book we were No. 1 [12+],s0 I fully expected a
competitor to come in.”

New competitor or not, Roberts belongs to
the sckool of thought that dictates constant vig-
ilance. “You're always trying to improve your
product,” he says. “Whether you have a country
format competitor or you're just a stand-alone in
a market this size, you've got 40 competitors. I'm
competing against the AC, the highly rated clas-
sic rock and rock stations, the urban ACs. Radio’s
full of competition; I think you have to be ready
for it and have a great product and that’s what will
ultimately determine your fate.”

While Roberts admits to making a few adjust-
ments since the Fox has signed on, he also says,
“I look at it this way: They have to change to
adapt to me”

From morning man Dr. Don Carpenter,
who's on his second tour of duty at the station,
to night jock Jyl Forsyth, who has been at the sta-
tion for 13 years, WYCI) boasts a veteran staff.
Roberts says the air personalities and their abili-
ty to connect with listeners set the station apart.
WYCD and its personalities support everything
from the Children’s Miracle Network to local war
vetetans’ groups. “I'm a little old-fashioned,” he
says. “I believe that radio has an obligation to
serve the community and we try to do that here.”

Meanwhile, WIDTW took its time putting jocks
on the air, finalizing the lineup in January. Like its
format choice, listeners voted which air person-
alities they wanted to hear. Among those that
made the cut were large-market vets Rick Miller,
who has jocked in Kansas City and Mobile, Ala.,
and handles mornings, and former Dallas person-
ality Scott Gaines, who handles afternoons.

Both stations rely on the period between 2005
and 2007 for the majority of their music—57.8%
of WDTW's spins comes from that time frame
while 54.6% of WYCD’s does. The Fox grabs more
than 13% from the early '90s and WYCD’s takes
11.4% from "90-"94. Both stations pull more than
70% of their music from the current decade.

Listeners also vote via the Web which songs the

WwWwWw . americanradiohistorv.com

station adds to its playlist, according to Trapane.
In a separate feature, “Fox On Demand,” which
runs four times a day, listeners choose between
two songs that they want to hear next. “Literally,
they are programming the radio station. My jocks
love me for it,” Trapane says with a laugh.

“We’te not looking at this as a radio station,”
he adds. “For lack of a better term, we're a con-
tent provider. Everything we do has a Web com-
ponent, so it’s totally interactive.

“They tell us what we're doing and they tell
us how to do it.” says Trapane, who refers to him-
self as director of listener input, nor PD.

In the fall Arbitron survey, WYCD went up
3.6-4.1 25-54—which ded it for fifth in the mar-
ket—while WDTW dipped 3.3-2.6.

Trapane recognizes what hes up against.
“WYCD’s a good radio station, Tim Roberts is a
good programmer,” he says.“They’re not going to
just roll over and go away. It's going to be a long,
drawn-out battle and it’s going to be a lot of fun.”

The Wolf Howls In Greensboro
Clear Channel's WTQR /Greensboro has been
on top for a long, long time. And while it may
not be the dominant station it was in the *80s and
'90s, its heritage is still a force to be reckoned
with. In October, Entercom decided to challenge
that heritage by flipping oldies WMQX to coun-
try as WPAW (the Wolf).

“WTQR is the market leader in both ratings and
revenue. so we have always been expecting a com-
petitor,” Clear Channel regional VP of program-
ming Bruce Logan says. Former WTQR PD Trey
Cooler, who is now at the company’s WRIDU/
Raleigh (see story, page 26), and new PD John
Roberts, who also programs country WKKT (the
Kat)/Charlotte, 'both made sure we were ready for
the attack and I have complete confidence that the
winning will continue,” Logan says.

Entercom director of country progranmming
Mike Moore says the decision to unleash the Wolf
in Greensboro was born out the success that the
company has had in Seattle against CBS Radio’s
longtime format and market leader KMPS. The
company launched KKWF in late 2005 and the
station is currently beating KMPS 23-54."We felt
the marketplace was craving a choice [in Seattle]
and it was much the same case in Greensboro,”
he says. “People like a choice”

Logan says that WTQR has done some fine-
tuning since the Wolf joined the fray."Anytime
you get a new competitor you make adjust-
ments,” he says.“But since WTQR is the leader,
we didn’t change the essence of what we are and
what we mean to the people of Greensboro/
Winston-Salem/High Point.”

While the Wolf'is aggressive in both music and
imaging, WTQR is a mainstream country station
musically. Roughly half of its spins come from
currents and recurrents and half come from gold,
according to BDSradio.com. While data isn't
available for WPAW, Wolf stations KKWF and
KW]J/Portland, Ore., run roughly 58% current
and recurrent.

WTQR fell 10.3-7.5 25-34 in the fall,

Continued on poge 26
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‘The battle
for country
listening will
be between
the records.
Their Kenny
hesney
record isn't
going to be
any better
than our
Kenny
Chesney
record.’

=Victor Sansone

r

Continued from page 24

according to Arbitron, making it No. 2 in the
market behind Entercom urban AC WQMG.
Meanwhile, WPAW scored a 5.8, up slightly from
its 5.6 in the sunumer as an oldies station. The
winter 2007 Arbitron will be WPAWs first full
survey as a country outlet.

Moore says hes “thrilled” with the station’s ini-
tial results. “We've got one book under our belt
and we've already managed to beat them 18-34."
(WPAW mllied a 5.3 share in the fall, while
WTQR had a 5.1.) “We're already in the game
and we've just begun.”

While the players have changed slightly through
the years, WTQR’s “Original Good Morning,
Good Morning, Good Morning Show” which
currently features “Brother” Bill Dotson and long-
time co-host Aunt Eloise, has been a market staple.
In the fall book, the morning show placed No. 5
25-54 with a 6.6, which was off from its No. 3
ranking in the summer survey.

Logan sees the morning show as a key differ-
ence between WTQIR and WPAW. “But being
‘the spot’ for country for all these years is certain-
ly not a disadvantage for us,” he adds. “WTQR
has seen cotnpetitors come and go.”

WQDR Is ‘Raleigh’ On Top Of
Its Game

Country competition is not a new concept to
Curtis Media WQDR /Raleigh P Lisa McKay,
who says there are 15 country signals that get
into the market. "One more was not a surprise
or threat,” she says.

In October, Clear Channel flipped longtime
classic rocker WRDU to country as “the
Rooster.” Trey Cooler, who had been PD at sis~
ter WTQNR in Greensboro, came onboard as P,
Clear Channel regional VP of programming
Bruce Logan says the group decided to attack
WQDR for the same reasons Entercomn chose to
take on WTQR in Greensboro: “WQDR is a
leader in ratings and revenue.”

Almost exactly a year earlier, Capitol
Broadcasting used a move-in frequency to launch
classic-leaning WCMC  (Genuine Country),
which thus far has not made much of an impact
fromm a ratings perspective.

McKay says that the entries of WCMC and
WRDU into the country market there don't
constitute a “country battle.”

24/7 NEWS ONLINE @ www.RadioandRecords.com

“While there is certainly plenty of time for
there to be a battle here, right now there are just
two more stations trying to get a share of the
'QDR pie,” she says. “WCMC tried basically
powering up a hard drive, thinking that was all it
would take, [and] WRDU has yet to live up to
their declining rock ratings.”

Given that sentiment, it’s not surprising that
McKay hasn’t made any adjustments as a result of
the Rooster’s emergence on the scene.“Qur music
is well-researched and tght,” she says.*“We update
our imaging relentlessly. We have a live, local, famil-
iar and beloved morning show, and are live and
local 24/7,365 days a year. We market three books
out of four, but most of all we have a love affair
with each and every one of our listeners.

“My bosses give me all the tools I need to win,
including local callout music research, marketing
money and a great staff, including Maddawg, my
APD, and Rusty Walker, our consultant,” McKay
contimies. “Its a formula that made radio great
in its heyday and here in North Carolina, stll
makes radio great”

Logan thinks Clear Channel’s decision to bring
in the syndicated John Boy & Billy for mornings
helps set the Rooster apart from the pack.*People
forget John Boy & Billy were the No. | morn-
ing show in Raleigh not so many years ago,” he
says.“We know through research they have coat-
tails and are a big draw for the Rooster. We also
have University of North Carolina sports, which
helps us bring a lot of cume to the party”

As for his station’s image, Logan says, “The
Rooster probably has a little more attitude and
swagger, but it’s all about fun. If you are going to
call yourself ‘the Rooster’ you really can't take
yourself too seriously”

In the fall book, WQDR scored an 8.0 25-54,
which ranked it No. 1 in the market. Meanwhile,
WCMC posted a 1.3 in the money demo and
WRDU had a 2.1, down from its 3.7 as a classic
rock station in the summer book.

Asked whether she thinks there’s room for three
country stations in Raleigh, McKay says yes: “Just
not at No. 1, where we are planning on staying.”

Bull-nanza

Clearly one of the most interesting battes in 2007—
and one that is still developing—will take place in
Atlanta. With its sights set on ABC Radio’s longtime
leader WKHX (Kicks) and sister WYAY (Eagle),
Clear Channel flipped AC WLTM to country as
“the Bull” on Dec. 18,2006. (WLTM would return
a few days later on another frequency.)

Clear Channel regional VP of programming/
VP of country progranuming Clay Hunnicutt was
on hand for the format flip and decided to stay.
In addition to his other duties, he’s now OM for
the Atlanta cluster.

Hunnicutt is mum on his plans for the new st~
tion and the only air personality thats been identi-
fied is veteran country programmer Lance Houston,
who will handle afterncons and serve as APD.

ABC/Atlanta president/GM Victor Sansone
told R&R in December that the stations were
prepared for Clear Channel’s attack. “It’'s been a
hard job trying to keep these stations balanced to
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Lisa McKay

keep out a competitor,” he says of WKHX and
WYAY. “[Clear Channel is] very capable. They
have a very aggressive plan—if they can grow the
market, [ welcome them.”

OM Mark Richards agrees. “We felt someone
else would come into the format as [other sta-
tions] have over the last few years,” he says, citing
fringe stations that have upgraded their signals to
be heard in Atlanta. “There are now six country
signals that enter the Atlanta metro.”

Sansone says the battle for country listening
will be “between the records. Their Kenny
Chesney record isn’t going to be any better than
our Kenny Chesney record.”

Richards adds,“We are constantly evaluating and
tweaking the stations. We believe we have outstand-
ing brands with the knowledge, experience and his-
tory of what country radio listeners want in Atlanta.”

WKHX was fourth in the market 25-54 with
a 5.0 share in the fall, while WYAYs 1.9 placed
it outside the top 15 in the money demo.

Musically, Kicks is the far more current of the
two ABC stations with 84% of its music coming
from this decade. By contrast, 53.5% of Eagle’s is
from the same period, while 19% of its spins come
from the early *90s. WUBL is positioned square-
ly in the middle with 62% of its library spins rep-
resenting the 2000s and 17% the early "90s.

ABC clearly has a heritage staff. WYAY has the
longest-running morning show in town with
R hubarb Jones and co-host Dallas MeCade. And
while he hasn’t been in mornings nearly as long
as Jones, Kicks morning man Cadillac Jack has
been at the station since 1994. Midday jock Bill
Celler has been at WKHX for 20 years.

In an interesting—and perhaps unprecedent-
ed—move for a country station, the Bull is the
flagship for baseball’s Atlanta Braves. Games had
previously aired on rock sister WKLS.

The other wild card in Adanta is that Citadel
Broadcasting is expected to take
of ABC’ stations there some time this year.
Whether the acquisition will result in staff cuts—
as  happened
Susquehanna properties last year—isn’t known.

Whether everyone can succeed “depends on
your definition of need and success,” Richards
says.““Clearly from a ratings and business perspec-
tive, [ personally don't believe everyone will meet
their expectations in Atlanta.” RR

control

when Cumulus took over

Additional reporting by R_J. Curtis.
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Larry Daniels And Bob Moody:

A Pair Of Country Aficionados

Join Country Radio Hall Of Fame

by R.J. Curtis

This 507 the first time Larry Daniels and Bob Moody
have been to a Hall of Fame together. % It originally
occurred in the "90s at a Country Music Assn. (CMA)
board meeting. On a free afternoon, the two aficionados
piled into a car and drove several hours to Cooperstown,
N.Y., for a visit to baseballs famous shrine. Both claim
they never imagined making it to the Country Radio
Hall of Fame years later, alone or as a pair. Odd, because
it always seemed to make sense to the rest of us.

As Hall of Fame inductees go. Daniels and
Moody are best-described as reluctant. Daniels
retused to allow anyone to even noudnate him,
while Moody wouldin't entertain the thought uneil
Daniels was chosen. reasoning,“That would be like
Pee Wee Reese going into the Baseball Hall of Fame
before Babe Ruth” And so this prinaiple-based
stalemate continued, untl somebody simply nom-
inated Daniels without telling him. Simultaneous-
ly, though not surprisingly, Moody was also chosen,
and the no-brainer, slaim-dunk of zn induction for

Larry Danieb

24/7 NEWS ONLINE @ www.RadioandRecords.com

both was finally consummated.

On the surface, this perfectly synchronized en-
shrinement is a storybook ending for two careers
that seem to have paralleled each other, but that’s
not exactly the case. For one thing, neither Dan-
iels nor Moody are in the final lap of their life’s
work. Second, while portions of their careers have
indeed run along similar lines, others have been
vastly different.

Humble Beginnings

The common denominators for both broadcasters
are smail-town backgrounds, a lifelong obsession
with baseball and starting in radio as teenagers.
Daniels, who is originally from Tulare in central
California, remembers, “That was back in the day
when there were almost 14,000 people chat lived
there. | was a country boy—literally. | grew up out
in the country on a farm.”

Moody grew up in Pine Bluff, Ark.“There was
a guy from Arkansas named Buddy Dean who had
been a huge radio and TV star in Baltimore,” he
says of his entrance into broadcasting. “I grew up
listening to Buddy, and I remember telling my
mother [ wanted to be a DJ when | grew up,
except you had to be from Baltimore, because that’s
where everybody | heard on the radio was from.”
Moody recalls breaking into the business “when
Buddy came back to Pine Bluff and bought the
radio starionn [KOTN]. That’s where [ got my start
in 1967 when I was 16.”

Daniels walked three blocks to the local radio
station, KGEN/Tulare, during his lunch hour as
a sophomore, promising to file records and take
out the rrash if the owner would teach him radio
in return.“He looked stunned,” Daniels says,“but
said,*Can you start tomorrow?’ [ was 15 years old
and said.Yes, sir?” ”

Moody shares an anecdote that illustrates the
charm and the challenges of being in radio at
such a tender age: "I was 16 and had to get some-
one to cover my paper route so [ could work 7
to midnight. Those are the only two jobs I've ever
had, paper boy and radio”

While country radio became the ultimate des-
tination for both, cach traveled a different path
to get there.

Daniels’ induction into the Hall of Fame has
added significance, because 2007 marks his 50th
year as a broadcaster; 48 of those years have been
exclusively in country radio.*Two years after [ start-

www.americanradiohistorv.com

Bob Moody

ed at KGEN, the owners changed it to country and
named me the program director, at 17,” Daniels
says, adding, “From the first moment [ started in
country radio, it somehow reached out to my roots
and I've had no interest in any other format since.”

Moody first worked in country radio between
semesters at college. on the air at KGT/Columbia,
Mo., and KKEG/Fayetteville, Ark. “You picked
your own records.” he recalls. “I picked up this song
called ‘She Even Woke Me Up to Say Goodbye’
from Jerry Lee Lewis, and that totally urned my
head around about country music. it5s still one of
my favorite country songs.”

Though he was a big fan, Moody didnt com-
plete the transition to country radio until he
went to KRMD/Shreveport, La., in 1985. A
defining moment while working at CKLW/
Detroit hastened Moody's decision to pursue a
career in country.

“]1 got a call one night from a kid who sounded
like he was maybe 11 vears old, who wanted to hear
‘Raped and Freezing’ by Alice Cooper. And |
thought,’I got into this with the Beatles and '[ Want
to Hold Your HandThis is not what [ signed up to
do. So as rock went more and more in that direc-
tion, [ was happy to get out of it and into country”

Continued on page 30
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radio,?;
somehow
reached out
to my roots
and I've had
no interest in
any other
format since.

—Larry Daniels

Continued from page 28

‘My Name Is Buck Owens’

The extensive journey Daniels has made cannot be
accurately chronicled without mentioning his
longstanding reladonship with the Owens family,
starting with Buck Owens in 1959 and continu-
ing with Buck’s son Michael well into the *90s.

Within days of KGENs flip to country, Daniels
received a call while on the air “from a pay phone
alongside Highway 99,” he recalls,“and the voice
saitl, “You probably don't kiiow me, but my name
is Buck Owens. Do you mind if I come by?

Owens showed up and handed Damels the
single “I'm a Honky Tonk Girl” by Loretta Lynn.
"It was her first recording. He said to play it, so
I did" That initial connection with Owens blos-
somed into an association that continued for the
rest of Owens’ life.

While in Tulare, Daniels’ goal was to work at
KUZZ/Bakersfield, a dream he fulfilled in 1961.
Just three months after starting as the afternoon
DJ, Daniels was appointed PD, much to his sur-
prise.”Right in the middle of a Lions Club lunch,
my manager stood up and said, ‘By the way, |
want to introduce you to my new D at KUZZ!
He hadn't even told me.”

Owens bought KUZZ in 1965 and later pur-
chased KTUF-AM and KNIX-FM/Phoenix.
Soon after, Owens asked Daniels if he'd like to go
to Phoenix. I told him I wasn’t sure I wanted to
go live in the desert,” Daniels recalls. “This was in
1971.When [ went over to take a look, I fell in love
with it. There were 830,000 people living in
Phoenix at that time; there are over 3 million today.”

Explosive Ratings Growth

When Moody got a taste of country as a pro-
graitimer, the sweet smell of success quickly fol-
lowed. KRMD/Shreveport rocketed from a 12+

Larry Daniels at KUZZ
in "95], age 21.
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share of 3.7 to 18.4 in less than 18 months.
Moody programmed the station from 1985 to
1987, then made what became his signature
career move to WPOC/Baltimore. He doubled
WPOC’s ratings, rose to group PD at parent
Nationwide Communications and was named
Billboard PID of the year in 1988.

In typical Moody fashion, he credits his success
at WPOC as a shared experience. “The fact is, |
was there at a great time for country music, and
we managed to take full advantage of that. The
airstaff that was there when [ left in 1996, was,
with one exception. the same airstaff I inherited
when [ went there in 1987,” he says.“So the peo-
ple and parts were in place; they just needed to be
arranged correctly. But we worked very hard on
making WPOC Baltimore’s country station, and
that was our slogan. We wanted to be as local as
possible. Baltimore is a city of neighborhoods, and
we wanted each of them to think we were their
neighborhood radio station.”

Like any great radio station, WPOC had a
steady, strong morning show, which Moody cites
as one of the many reasons for its market domi-
nation.”l was also very fortunate to have a woman
who is still there, Laurie De Young, who was one
of the first female solo personalities on a major-
market country station. She just celebrated her
20th anniversary with WPOC. She is a terrific per-
sonaliry who 1 hope will end up in the 1D] Hall of
Fame someday”

When Daniels arrived in Phoenix, it safe to say
the parts of his new radio station were neither in
place nor arranged correctly. He started from
scratch. Daniels recalls losing a top air personali-
ty because the manager refused to increase his
salary by $100 per month. KNIX-FM had
already run through a variety of formats when
Daniels convinced lus manager to simulcast
KTUF on KNIX-FM."“I saw that car dealers were
considering putting FM in car radios.” he says.

The tipping point coincided with the arrival of
a neww KTUF manager. “We had ferly decent
numters for a few years,” Daniels recalls.” But then
Michael Owens came over to manage KNIX and
our rumbers started soaring, mainly because he
started marketing the station and he let me hire
the bast people 1 could find. From tae moment

www.americanradiohistorv.com

A
Bob Moody, left-
during his stint at WAKVILqisviile.

That's Bob Moody, front row, lower right, kneeling.
We promise this is the last shot of Bob's legs we’ll ever print.

he came in there, we built a team and it was just
incredible. He always had this belief that whatev-
er is right is what we should do”

The formula of marketing, team building and
doing the right thing was, to say the least, wildly suc-
cessful. KNIX became Phoenix’s perennial market
leader, winning multiple CMA and Academy of
Country Music awards for station of the year. KNIX
personalities were similarly honored, and Billboard
recognized Daniels as PID of the year for *92 and’93
and from *96 through '99. Additional industry recog-
muon came from Radio & Records in 1998.

After all those years of day-to-day program-
ming, Daniels and Moody enjoy a broader per-
spective of country radio these days. Moody
stepped down as WPOC PD in 1997 and joined
McVay Media as VP of country. Since 2002, he
has served as VP of progranming for Regent
Communicatiors. After Clear Channel bought
KNIX in 1999, Daniels formed his own consul-

Continued on page 32
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you’re on
Candid
Camera. "
I'm very
humbled to

be included.
—Boh Moody
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Continued from page 30

tancy, Danicls Country Radio Resonrces.

R&R zsked both veterans for their thoughts
on country radio in 2007. Moody believes con-
solidation has been a mixed blessing.

“The involvement of Wall Street and the pres-
sure for the highest possible return on investment
has made it more difficult even for people who
want to invest in the product, to spend the kind of
money on research and talent and trannng that they
used to and also to invest in the industry,” he says.

Daniels is concerned about homogenization in
country radio.“One of the issues [ have is that many
stations sound alike” he says.*That was not the case

10 to 20 years ago. I think one of the things that’s
mnportant for a radio station is to have a unique
sound that sets you apart from everyone else.”

Asked about being inducted into the Country
Radio Hall of Fame, Moody seems surprised, say-
ing, “I'm still waiting for Alan Funt to show up
and say, ‘Smile, you're on “Candid Camera’’
Larry could have gone in anytime he wanted to.
if he'd just allowed himself to be nominated. I'm
very humbled to be included. My wite told our
neighbors across the street 1 was going into the
Hall of Fame, and they said," Why would they put
him i there; just because he'’s been doing it so
long?” And 1 thought, ‘You know, she’s probably
not the only one asking that”

Daniels puts it this way: “Its very exciting to
be put in with a group of people who are leg-
ends. For many years I thought I'd never make
anything like that, but it's so neat, and what an
honor to go in there with Bob and Les Acree and
everyone else inducted previously”

Don't think the induction ceremony will be the
last time these two immortals teun up. Spring
training starts shortly after the Country Radio
Seminar, then it’s time for their annual get-together
in Phoemx and a week of baseball, with the
unwritten rule of no shop talk permitted. As R&R.
concluded its interview with them, Moody signed
off with a reminder for his friend: “Hey. Larry,
pitchers and catchers report in 10 days!

Country Radio Hall Of Fame Inductee Les Acree:

Still Strong
By R.J. Curtis

Country Radio Hall of Fame inductee Les
Acree started his radio career in 1961 at
KDKD/Clinton Mo., and after stops at
WKRM/Columbia, Tenn.; WTUP/Tupelo,
Miss.; and WRBC/Jackson, Miss., started
his fufl-time country radio career in 1967
as PD of WMQM/Memphis.

Between two stints at WMQM, Acree
hitched with WUBE/Cincinnati as MD from
1969 to 197}, returning to program the
Memphis station from 197! to 1973.
WMQM was the first major-market country
station to conduct fund-raisers for the St.
Jude Children’s Research Hospital. Today,
more than 200 country radio stations par-

ticipate in the annual fund-raising program.

Jurrping ¢ WMCUMemptis in1973 as
the first employee when it flipped to coun-
try, Acree was the station’s MD for three
years. Next stop: WKDA/Nashvilie, which
he programmed untit 1977, before returning
to WMC as PD from 1978 to 1984. After
programming stops at WCKX/Memphis
(Kix 106), and WTQR/Greenshoro-Winston
Salem, N.C., Acree arrived at WIVK/
Knoxville in 1990, where he stayed for nine
years and built a virtual ratings monster.

After 45 Years In The Business

During his time at WIVK, Acree was
recognized nationally, with PD of the year
awards from Billsoard in 1991, 1995 and
1997 and from the Gavin Report in 1998.
After leaving WIVK in 1998, Acree formed
the Hill-Acree consultancy and was
involved in flipping then-rock WKDF/
Nashville to country. Acree made a return
to hands-on duties in 1999, when he took
over programming reins at WNOE/New
Orleans, staying for four years hefore
moving to his most recent stop,
KRMD/Shreveport, La.

During his career, Acree helped shape
the success of many radio personalities,
including multiple Country Music Assn.
(CMA) personality of the year awaid win-
ners Wilhite & Wall and Carl P. Mayfield.
Additionally, Acree worked with Cauntry
Radio DJ Hall of Fame member Dr. Bruce
Nelson. Acree has always been deeply
involved in the country music industry, hav-
ing served on the agenda committee for the
Country Radic Seminar and the Country
Radio Broadcasters board of directors.

Two inductees this year will be honored
in the DJ Hall of Fame category. Joe Ladd
was practically synonymous with the city
of Houston after joining KIKK in 1968 as
air personality/MD. He ruled the airwaves
for more than 25 years and is credited
with breaking numerous songs and
artists, including Johnny Lee, Gene
Watson and Mickey Gilley. Ladd was an
announcer at Gilley’s nightclub in
Pasadena, Texas, and movie trivia buffs
may recall Gilley giving Ladd a mention in
the film “Urban Cowboy.”

In 1987 and 1988, Ladd was recognized
by the CMA as MD of the year. Though
Ladd enters the CJ Hall of Fame in 2007,
this won't be his first Hall of Famme accept-
ance speech. In 2001, he was inducted into
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the Texas Music Hall of Fame. Ladd has
been involved in community events for

many years, including the Houston Rodeo,
the Harris County Fair, the Fort Bend
County Fair and the Pasadena (Texas)
Livestock Show, Rodeo and Fair. He also
helped organize shows to benefit the Texas
Children’s Hospital and Texas Gulf Coast
hurricane relief. Ladd is still very much
involved in country music, serving as Mark
Chesnutt’s manager.

John Trimble is one of two inductees to
boast 50 or more years in radio. While
Larry Dan'els marks his SOth year in radic
in 2007, John Trimble has him beat, hav-
ing started in 1955 as a teenager hosting a
show on WSTP/Paintsville, Ky. In 1957 and
1958, Trimble hosted a show that origi-
nated from the first Shoney’s drive-in, on
WTIP/Charleston, WVa. Trimble joined
WDO(/Prestonburg, Ky., in 1958, where
he stayed until his radio career was inter-
rupted by service in the U.S. Army in
1860. During his time in the Army In the
early '60s, Trimble MC'd shows and per-
formed stand-up comedy.

He returned to radio In 1963 at KYMO/
Little Rock, before moving to KCMR,

www.americanradiohistorv.com

where he worked until 1965. That year,
Trimble became PD/afternoon personality
at KBBA/Benton, Ark., joining WVHI/
Evansvilie, Ind., in a similar position in
1967, Next came a 1968 move to the
Northwest as MD/afternoon personality at
KMO/Seattle. In 1972, Trimble started an
overnight truckers show on KMO, then
moved to KWKH/Shreveport, hosting a
show from Kelly's Truck Stop on 1-20 from
1974 0 1977.

From 1977 to 1995, Trimble hosted a
similar show, this time from Jerrell’s truck
stop on 1-95, which aired on WRVA/
Richmond, Va., in addition to Main Street
American National Broadcast, a live coun-
try music show carried by several stations.
Most recently, Trimble was PD/afternoon
air personality at WXGI/Richmond, where
he has alsc operated the Hometown USA
Music Hall broadcast, which has been
heard on several stations since 1998.

Commenting on his induction, Trimble
says, “Fifty-two years of radio has landed
me into the Country DJ Hall of Fame. | am
very proud and thankful to be included
with this list of ladies and gentlemen. It
means a lot to me.” Rt

John Trimble
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Home Is Where
As More Country Acts Cross Over To AC,
Programmers Believe The More Exposure,
The Better—For Both Formats

By R.J. Curtis

If§ sort of like the coming of the locusts. Every several
years, debate surfaces about the periodic flurry of coun-
fry songs crossing over to AC radio. Most recently, the
discussion centered around such artists as Shania Twain,
Faith Hill, Lee Ann Womack and Martina McBride. A
small faction of country programmiers suggested this was
not a positive sign for country. In fact, Kevin Mason,
while programming Rubber City Radio Group’s
WQMX/Akron around the start of the millennium,
refused to play crossover songs. Other PDs were perfect-
ly comfortable with country artists and songs being
exposed to a different audience, arguing this was good
for the format long term, as it exposed this music to a
new group of radio listeners.

‘AC is

The migration of selected country titles to AC

gettin radio has ebbed and flowed for decades, and it
music rom always triggers examination followed by deliber-
many ation among programmers.

d ifferent This discussion seems to be up for renewal in
sources. | early 2007, with a glance at the long list of coun-
don't think try titles that also charted on AC radio in 2006.

Five landed in the AC top 10: “Who Says You
Can't Go Home” by Bon Jovi/Jennifer Nettles,
“What Hurts the Most” from Rascal Flatts,
“Probably Wouldnt Be This Way” by LeAnn
Rimes, “Making Memories of Us” by Keith
its chart Urban and “Like We Never Loved at All” from
from COUI’ItI’y Tim McGraw and Faith Hill.
artists.’ Three others peaked in the top 30: “Jesus,
—Rob Miller  Take the Wheel” by Carrie Underwood,
“Trying to Love You” from Trisha Yearwood and
“When the Stars Go Blue” by Tim McGraw.
Two more still haven't run their course:*Leave
the Pieces” by the Wreckers and “Before He
Cheats” from Underwood.

R&R wondered if the latest onslaught means
we're in the middle of another cycle of music that
leans pop, therefore lending itself to crossing over.
Greater  Media  WKLB/Boston PID Mike
Brophey believes the format is “on a generally less
traditional part of the cycle.” While his station does
play traditional country songs, they make up less
of the mix than contemporary-coded music, and
a traditional song on WKLB “needs to be killer.”

Coyote Calhoun, who progranis what is not

it's out of
the ordinary
for AC to
have a bunch
of songs on

surprisingly a more traditional-leaning music mix
at Clear Channel’s WAMZ/Louisville, agrees the
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format is in a more contemporary phase.

However, Beasley WKIS/Miami PD Bob
Barnett doesn't see country’s overall trend mov-
ing contemporary, observing instéad,“h'anything,
the bulk of the music being released feels more
traditional.” Still, he notes, “The pop/crossover
hits are rising to the top.”

Most Crossovers In A Decade
They've not only risen to the top, but leapt into
the stratosphere. The listed titles make up the
largest number of country songs to reach the AC
charts in the past decade. There’s usually no one
cause for this cyclical phenomenon, and one
would assume whether or not country currently
leans pop, when that many songs make the jump,
musically speaking, it’s a sign of good health. But
it does beg the question about the wel.-being of
the format on the receiving end.

R&R asked a group of AC programmers if this
recent migration means a lack of viable songs for

their format. “There are very few current success
stories from AC-only artists at this time,” says Rob
Miller, PD of Clear Channel WALK/Long Island,
N.Y. “AC is getting music from many different

www americanradiohistorv com

The Hook Is

sources. 1 don’t think it’s out of the ordinary for
AC to have a bunch of songs on its chart from
country artists.” As an example, Walker cites the
early '80s when country artists Kenny Rogers,
Juice Newton and Eddie Rabbitt had multiple hits
on the AC charts.

Clear Channel WMAG/Greensboro on-air
talent Bill Flynn describes the AC sound as “a
moving target that has changed significantly in
recent months. The era of huge artists like
Celine, Michael Bolton and Whitney is not what
it was. That page has turned for the moment, and
something must fill the next chapter.”

John Malone,VP of programming for NCA Inc.
WRSA/Huntsville, Ala., doesn't believe there’s a
musical drought.“AC is a format that tends to show-
case great songs from all music styles,” he says. That
belief is shared by Thom McGinty, director of oper-
ations for Entercom KUDL/Kansas City: “The AC
format is as good as it’s ever been. Crossover records
come from everywhere. It runs the gamut.”

So if there’s no clear consensus among coun-
try progranuners that the music is generally ripe
for crossing over on a sounic level, and AC pro-
grammers don’t perceive that their playlists are

Continued on page 36
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‘It tells us
that the
music being
rroduced for

he country
format is
accessible
and relatable
beyond
country
music’s self-
defined
walls.’

—Bob Barnett

Tim McGraewe and Faith Hil

ISSUE

Continued from page 34

lacking now, why the sudden surge of country
titles on AC radio—and how do country pro-
grammers feel about it this go around?

AC progranmmers cite the quality of the music
as a key to inviting country crossovets to its main-
stream playlists. Entercom AC WRVR/Memphis
MD Larry Wheeler says, “These artists are a per-
fect fit on the AC chart.”

Malone says WRSA was one of the first AC sta-
tions in America to play Rascal Flatts. He says, sim-
ply, “It’s great music that speaks to adult women.”

WALK’s Miller adds that the themes of many
country songs make them a match for AC out-
lets, because “most of them are about love and
relationships, and their lyrics speak to women.”

McGinty points out that many country artists
today are part of the mainstream, involved in
“promoting  everything: fashion, product
endorsement, guest appearances, sports, etc.”
WMAGS Flynn agrees, adding,*AC has the won-
derful advantage of being able to. and even
expected to, follow rising mainstream stars with-
out regard to format”

Don't Let Go
Historically, when AC has taken advantage of
mainstream stars from the country world there
hasn'’t always been a willingness among country
programmers to let them go easily. There have
been legitimate concerns about a country station
sharing core artists with a noncountry station in
the market. One example was Twain, who
received a ton of airplay at AC radio on certain
titles, but still nowhere near the volume of cata-
log and total spins country radio supplied. And
yet,in some markets, country stations were forced
to compete for ticket giveaways and booth space
onsite when Twvain’s tour played their markets.
Country PDs polled this time were all on the
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same page when asked if this latest dose of
crossover country titles was a positive or a nega-
tive for their format.

“How can it be bad?” Calhoun says. “The
music to me is still classified as country. Its just
not the same as it once was, as is the case for every
other format.”

WKLB’s Brophey believes the latest rash of
titles crossing over is neither bad nor good for
country: “From a programming perspective, we
don't want to lose our country soul. However,
you can't deny great music.”

Barrett sees country’s successful migration of the
past year as an opportunity. “It’s great for the for-
mat. It means that we can play in a bigger sandbox
and be more accessible to younger fans,” he says.

Citadel KIDRK/Spokane PD Carey Rolfe
believes that in a world where most country sta-
tions struggle for marketing dollars, airplay outside
of country radio is actually a marketing tool for the
entire format and has a domino effect.“If Faith Hill
or Carrie Underwood cross over, every time their
song pliys, there is a chance for someone to go buy
that CD), where they will find multiple tracks that
help define that artist as country, and ultimately
lead them to sample a country station, giving us
the chance to convert a listener,” Rolfe says.

All those positives notwithstanding, some coun-
try programmers are still concerned about losing
cume or TSL to a crosstown AC if theyre both
playing the same key songs and artists, because most
country stations share a lot of cume with ACs.

But according to AC programuners, that’s not
really the objective. Instead, they're just looking
for great songs to play. Additionally, most AC pro-
grammers also see these trends as cyclical, short-
term and case-by-case.

Wheeler says that AC has the luxury of dip-
ping into country’s core of artists simply because
the music works for its audience. “We do share
some cume, but that’s not really the idea behind
playing crossover songs.”

Malone adds that playing country titles as a
potential threat to a country competitor “is not
even part of our thought process. We're just try-
ing to find the best music and, these days, quite
a bit of it comes from Nashville”

Flynn shares his office with a heritage coun-
try station in the market. “But the truth is, there
is a tangible difference in our approach, execu-
tion and appeal, which, if on target, appeals to dif-
ferent audiences,” he says.

The only blatant examples of an AC looking
for country songs to lure country fans are stations
where there is no country station in the market.
In Los Angeles, Clear Channel hot AC KYSR
(Star 98.7) MDD Deanne Saffren says that after
Emmis flipped KZLA from country to rhythmic
AC KMVN (MOVIN 93.9), the station deliber-
ately looked for titles that would appeal to dis-
enfranchised country listeners.

On Long Island, the HD side channel of
WALK is country-formatted and called “Long
Island Country”” PD Miller echoes Saffren’s
strategy in light of a country radio void in the
New York market. “I've always made country
music a part of WALK'S music mix because 1
know there’s a passion for it in the Long Island

www americanradiohistorv. com

Fsith Urban,

market”” Miller believes neglected country fans
have migrated to WALK because it’s the most
palatable second choice.“! think playing the right
country songs has helped increase our ratings and
illustrates the variety WALK offers.”

Tough To Put On A Timetable

As for the life cycle of this crossover frenzy, no
PD from either format is able to put a timetable
on it, but all seem to agree it is primarily a song-
driven phenomenon—and the AC guys are
somewhat mixed on the likelihood of country
artists becoming a mainstay on AC radio.

“Don’t count on it,” Flynn says. “The loyalty
is to ever-shifting audience demand and music
testing. It’s up to the artists to remain relevant to
our audience.”

Malone says that acts like Keith Urban and
Rascal Flatts are huge stars on a national platform
and says,“ There’s no reason they won’t be played
on contemporary stations for years to come.”

Wheeler concurs, but also cautions, “It is case-
by-case. If the song works, play it.”

Miller adds that the acts may find longevity,
“provided they deliver songs that are mass appeal
and resonate with women in all different parts
of America”

The takeaway in all this is some great news
about the current snapshot for country music as
the first quarter of 2007 continues its course. There
is no real negative to country acts like Rascal Flates,
Urban or any other becoming regulars on AC
radio. Besides, it’s not something any country pro-
grammer or record label has control over.

Barnett says it speaks well about the quality of
the music Nashville is cranking out, and “it tells
us that the music being produced for the coun-
try format is accessible and relatable beyond
country music’s self-defined walls.”

Brophey enthuses, “We are blessed with great
music in country, and it is coming from a lot of
places: crossover sound, new artists and established
acts. When it’s all said and done, its about the
strength of the music” RR
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EGAT
Spot
Spot

Talk

Liner

Talk
Weather

Promo

Spot

Spot
Spot
Jingle

Liner

Weather
Talk

Liner

Jingle
Song

Production

Song

Liner

Talk

Liner

Contest

Liner

Traffic
Talk

Promo

Talk

Billboard

o KILT/Houston Listening Room

AT&T Blue Room / Ty Herndon - Right About Now

AT&T Blue Room / Attblueroom.com/music / Yahoo High
Speed Internet

Robert B. McEntire with a timecheck.

(Robert B. McEntire) Come on into a nice toasty warm K--L-7
Newsroom. (Live)

DJ identification

Weather with Robert B. McEntire

(Robert B. McEntire) Closings are on our K-I-L-T website at
K-I-L-T dot com. On the front page. upper left, click on Severe
Weather Center and catch up with that. (Live)"

Robert B. McEntire saying it's very icy in the hill country this
morning and saying that a ot of the inaugural activities for the
governor may be cancelled today. Robert mentioning the
Rockets are in Dallas to play the Mavericks. Timecheck.
*Delta Downs Racetrack Casino & Hotel / $80,000 Pay Off
Your Credit Card Sweepstakes”

Gallery Fumniture Store

Houston Wranglers / Cheerleading tryouts

(Female singers) K-I-L-T. Weather. (Rec)

(Robert B. McEntire) This is the weather for the K-I-L-T listeninj
area. (Live)

Weather with Robert B. McEntire.

DJ identification.

(Robert B. McEntire} On your home for real country variety
and now more commercial free country every hour. (Live)
"(Female singers) One Hundred Point Three, K-I-L-T. (Rec)"
My, Oh My - Wreckers

“(Dierks Bentley) Hi 'm Dierks Bentiey. Real country variety,
more commercial free music and no bad mouthing the othe*
stations. That's the K-I-L-T promise. (Rec)"

Settle For A Stowdown - Dierks Bentley

(Hudson) One Hundred Point Three K-1-L-T with your real
country variety. (Live)

Hudson backselling Dierks Bentley song and saying he'd
settle for a heater. Timecheck

{(Hudson) On the Hudson & Harrigan Show. (Live)

Hudson saying he thinks this is the coldest winter they've hed
in awhile. Harrigan saying that it was really mild last year ani
Hudson saying how they only built two fires out at the ranch
last year. Harrigan saying they'll keep you updated on all thet
in a moment and that C.J. Cooke the producer will be in to t2}
you how you can find out about closures and they'll run down
the forecast

(Harrigan) It's time for the Rowdy Word of the Day. Worth a
four pack of tickets to the Houston Gun Collectors Show this
weekend at Reliant Center. (Live)

*Harrigan and other's talking about the word of the day beinj
"shot" and that you'll hear that sometime in the four o'clock hour.*
"(Harrigan) Four O'clock hour is when you'll hear “'shot™ at
least once. And it's worth an extra twenty-five hundred point3
to you loyal listeners. All you have to do is go to your Loyal
Listener account at K-I-L-T dot com and type in the Rowdy
Word of the Day “shot™. (Live)"

(Male announcer) The New One Hundred Polint Three K-I-L-T
traffic. (Rec)

Traffic report with T.J. Callahan.

T.J. Callahan with school closings.

"(T.J. Callahan) For a complete fist of all school closures in
the greater Houston area, just go to K-I-L-T dot com and click
on our Severe Weather Center. (Live)'

Timecheck.

*(T.J. Callahan) K-I-L-T Traffic is sponsored by Moe's Place.
Kevin Fowler's coming to Katy this Friday night at Moe's Place
Call two eight one, three nine two, thirty-four ninety-nine for
tickets now or log onto Moe's Place Katy dot com. And coming
soon, Roger Craiger. Moe's Place, continually bringing the
hottest music to Katy, Texas. (Live)

IT'S TRUE. ‘

Gather a wealth of programmring informat on from the BEST stations
in radio today. Access ravealing:
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For a limited time get FREE full access to each of the follcwing
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‘New Faces' 2007

Arriving With Momentum, They Aim To Make Their Mark

By R.J. Curtis

ﬁ?}_‘ﬁﬁature musical showcase and final event of

ity Radio Seminar (CRS) is the New Faces show
{dinner. Y Through the years there have been some
unt‘i‘f‘h‘igettable New Faces moments. In 1994, Tim

McGraw’s performance of “Don’t Take the Girl” left the

audience speechless. His career subsequently catapult-

ed into overdrive. Two years ago, Sugarland stepped up

to establish itself as a superstar in the making.

Each of this year’s five New Faces carries strong
momentum into their March 2 scheduled per-
formances, with hopes of establishing a long-term
career and stronger relationships with radio.

Trent Tomlinson

As a teen, Missouri native Tomlinson was drawn
to music after deciding basketball wasn't his
future, and he was soon playing in clubs and bars.
Originally attracted to rock, Tomlinson segued to
country, auditioning for TNN’s “You Can Be a
Star” during his junior year in high school. He
eventually reached the finals in Nashville, only to
lose by two-tenths of a point.

Movint to Nashville, Tomlinson worked in
Printer’s Alley, competed in talent contests and land-
ed one of his songs on a Johnny Rodriguez album.
Emerson Drive, Blue County and other acts also
recorded his material. Then came his big break: a
showcase for Lyric Street senior VP of A&R
Doug Howard and president Randy Goodman.

“Country [s My Rock,” Tomlinson’s Lyric
Street debut, features five songs released in demo
form.After lead track “Drunker Than Me” peaked
at No. 19 on the R&R Country chart, Tomlinson
followed with “One Wing in the Fire”

“Tomlinson’s music has been great for the radio

24/7 NEWS ONLINE @ www.RadioandRecords.com

station and there was a strong turnout when he
played KRTY's club show;” says Julie Stevens, PID
at Empire Broadcasting Group KRTY/San Jose,
which, with more than 1,500 total detections, has
devoted the most early airplay to Tomlinson.
Stevens says she and GM/MD Nate Deaton “liked
both of his songs. I think you add from your heart
and then watch what it does with the audience.”

Jack Ingram

Born in Houston, Ingram embodies the Texas sound,
look and auitude. While studying psychology at
Southern Methodist University, [ngram toured the
bars and roadhouses that are so rich with the Texas
musical tradition. Playing regular gigs at Adair’, his
Beat Up Ford Band released several independent
albums—one of which was recorded at the honky-
tonk. Ingram eventually nailed a recording contract
with Universals Rising Tide, before moving to
Sony’s Lucky Dog to release “Hey You,” followed by
a live album cut with Charlie and Bruce Robison.

Ingram has long had a strong association with
Cumulus Media Partners’ KPLX (the Wolf)/
Dallas, the station that has played him the most,
according to Nielsen BDS. KPLX interim PD
Smokey Rivers says the station saw Ingram as a
leader of the Texas movement.

“He had all the markings of somebody who'd
be successful and not just in our borders,” Rivers
says. ““Jack is so honed from doing clubs and that
business is still so strong here. He was a great way
for us to push the Texas image.”

Last year Ingram recorded “Live: Wherever
You Are” at the famous Gruene Hall in Texas and
signed with Big Machine Nashville. The studio
version of “Wherever You Are” reached No. 1 on
the R&R Country chart, and he followed up
with “Love You,” which peaked at No, 12.
Current single “Lips of an Angel,” a cover of the
Hinder rock hit, remains active on the chart.

Rodney Atkins
On the heels of two No. 1 singles, Atkins brings
strong momentum into CRS week. Growing up in
Cumberand Gap,Tenn.,Atkins discovered music in
high school. Soon after he was playing county fairs,
shopping malls and music festivals. During college he
contimued playing, often traveling to Nashville to
perform and write. He soon caught the attention of
Mike Curb, who signed him to Curb Records. His
2003 Curb debut netted a top five hit,“Honesty”
Atkins found his groove on his second album,
authoring six of its 10 tracks. “If You're Going
Through Hell” peaked at No. 1, and to date, has
registered more than 1.36 million detections. The
follow-up, “Watching You,” has been an

www.americanradiohistorv.com

omnipresent force on country radio for months
and also peaked at No. 1.

Tim Jones, PI> of Clear Channel KBQI/
Albuquerque, whose station leads the country in
spins on Atkins, says, “We felt Rodney had what it
takes from the start and we were dead on. He con-
tinues to be our top tester week-in and week-out.”

Miranda Lambert

Lambert didnt come out on top in the inaugu-
ral season of “Nashville Star” in 2003, but she
describes not winning as a blessing. She says she
wasn't ready to go immediately into the record-
ing studio after the contest. Signing with
Columbia, she took her time putting together her
first album, “Kerosene,” which earned Lambert
nominations for the Country Music Assn’s
Horizon award and the Academy of Country
Music’s top new female vocalist.

“Kerosene” also established Lambert as a legiti-
mate songwriter. She was soon touring with super-
stars George Strait and Keith Urban.

Mark Grantin, PD of Midwest Family Broadcast
Group’s WWQM/Madison, says when he and MDD
Mel McKenzie first saw Lambert perform,*‘we both
had goose bumps, and said, ‘She’s got it

Every single worked for Q106, Grantin says,
passing the all-important research litmus test. He
adds, “She has all the intangibles: the ability to write
great music, the star power, and she is a talented
young woman who is the complete package.”

Lambert’s second album, “Crazy Ex Gir-
friend,” is due this year. Like its predecessor, the
album features Lambert having a hand in writ-
ing most of the songs, collaborating with Gillian
Welch and Patty Griffin.

Eric Church
Anybody who attended CRS in 2006 and saw
Church at the Capitol Records lunch already knows
what he brings to the tble as a live act. Church’s
chops were honed playing five nights a week in the
Mountain Boys, which enjoyed regional success in
North Carolina. Like Atkins and Tomlinson,
Church turned to music in college, after conclud-
ing that he wouldn’t be able to make a living play-
ing sports. Within a year of moving to Nashville, he
signed a deal at Sony/ATV Tree Music Publishing.
After Terri Clark recorded and released his
“The World Needs a Drink” in 2004, Church
met producer Jay Joyce and showcased for
Capitol Nashville, which lead to the release of
“Sinners Like Me” in 2006. The album has pro-
duced two top 20 hits—"How ’Bout You” and
“Two Pink Lines.” Church’s latest single is “Guys
Like Me,” currently No. 36 on the chart.  RR
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The New single

“Just Might Have Her Radio On”

Co-written & Co-produced by Trent Tomlinson
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I was a very shy girl, who wore natural fibers,
who grew up in New York and went to college
in New England. I was suddenly thrown from
that onto the national scene with the success of
the book after it was published in the fall of 1980.
It was shocking.

e = _ _— I traveled the entire country, even to cities that

Author turned talk host gets Wired at TRS 2007 were not usual stops on a book tour, because the

book was just so popular. We thought we weze

‘ - a writing about a very inside litdle thing—it caughr
us totally by surprise. All of a sudden, at age 22,

Ext ra o rd I na rl Iy I had a tremendous number of opportunities
come my way, and | see myself as having been

very lucky as a result of that book still to this day.

- 4
I sa What qualities do vou thirk made you attractive to

the folks at GreenStone for your new role as a talk
radio host?

Continued on page 42

Al Peterson I
APeterson@RadioandRecords.com I I’eallze I have a
pulpit but the |

or those of us who are “of a certain age,” as they say, our first intro- show is ‘not a

duction to Lisa Birnbach was as co-author of the 1980s pop- I dQl'i

40 culture phenomenon, “The Official Preppy Handbook,” which cause,

A spent an impressive 38 weeks atop the New York Times best- h go
seller list. B Since then, Birnbach went on to author 19 more | . N agenda
books and now also hosts a daily 9 a.m.-noon show for . puq_

GreenStone Media’s recently launched talk radio network aimed at women. A 3 " — _isa BirnBach.

7 working mom of three, Birnbach is also a famuliar face from dozens of appear- ) )

ances on a variety of TV shows, including “Late Night With Conan O’Brien,”
“Today,”“Politically Incorrect” and “CBS Early Show,” where she had a humor-
ous weekly segiment called “Yikes, I'm a Grown-Up.”

At the upcoming 12th annual R&R Talk Radio  and also gain some insights into the mind of
Seminar in Los Angeles, Birnbach will host a spe-  Birnbach and her radio show, I turned the tables and
cial one-on-one chat with Wired magazine senior  made the usual “interviewer” the “interviewee” for
editor Nancy Miller. The pair will talk about how  this exclusive conversation.

technology is changing the media habits of radio
listeners literally on an almost daily basis. Talk about how the “Preppy Handbaok” changed
To get a sneak preview of that TRS 2007 session,  your life.

CHERI Gl ANN AARON ALEX
PRESTON GROSS COMPTONER . KATERSKY STONE

iy | 7y, W i OURO

g = 1 : - 2= AR - | CORRESPONDENTS

=S 3 , e A/ P BRING THE STORY HOME
= : " TO YOUR LISTENERS.

e EWS
QBC R ADIO

TRUSTE®. CREDIBLE. COMPLETE,

212.735.1700 - WWW ABCRADIO.COM

24/7 NEWS ONLINE @ www.RadioandRecords.com MARCH 2, 2607
www americanradiohistorv com
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Continued from page 40

When | first met |GreenStone board member] Edie
Hilliard, I think she was most interested in the fact that |
am a chronologically, middle-aged—God, [ hate that
phrase—woman in my 40s with three kids and 1 fair
amount of media experience from publishing, television
and radio.

What appealed to you about the idea of hosting a
radio show?

Over the past five or six years [ have become a carpool-
er.I don't think I appreciated radio as much until spend-
ing so much time driving my kids all over the place every
day. The radio became my companion and my friend and
I really learned to appreciate the intimacy and depth of
conversation [ could hear there.

I adored being on TV, but to go into any kind of depth
on a story on television, even if | begged, I might get three
or four minutes. So what I heard on radio, from that point
of view, was very appealing to me. Was | out there selling

R&R TRS 2007 Update

Th s year’s ABC Radio-hosted newsmakers luncheon
on Ma-ch 9 is sure to be another memorable R&R
Tal« Radio Seminar event as ABC Radio senior analyst
“red T1ompson hosts a one-on-one conversation with
3 saec.al guest. Log on to RadioandRecords.com and
<lick on “cor dated

" for r

ion and up

TRS 2007 information.

myself as a potential radio host? No, this was one of the
great opportunities of my life that sort of fell into my lap.

Is it harder than you thought it would be?

Oh, yeah, definitely. Having to maintain that level of focus
for three hours is not easy. By the end of the show, I am
depleted—my ideas are done and my throat is sore. But
at the same time it’s enormously exciting. So far it’s been
just fabulous. I feel like my brain is actually growing
because I am learning so much every day from all the peo-
ple I get to talk with.

Also, there are days when [ can tell, based on the callers,
that we're actually sometimes helping people. I'm here to
be sort of everyone’s long distance best friend that they
can say anything to, but if it happens that we’ve managed
to also help someone with a problem or get them through
a crisis, that’s a really great feeling.

What's the essence of the program?

It’s extraordinarily Lisa—I think that’s the best way I can
put it. There's a very large mix of high and low, serious
and light. Even when we discuss a serious topic, | try to
find ways to inject a bit of lightness into it. | want our
guests to feel like they had a really good time, and I want
listeners to feel that way, too.

I say what I think, and whats on my mind is probably
going to end up on the show. For example, I was recent-
ly talking with Ralph Mader and I asked him if he was
going to run for president again. When he said he didn't
know, I said, “Well, personally I don't think you should, but
if you do, will you announce it on my show?”That really
made him laugh. I think you can do that with a guest.

And what do you hope listeners will take away from the pro-
gram each day?

I hope they will feel less alone. There are so many
moments throughout the day when all of us are in isola-
tion, even though most of us feel like we have no time
for ourselves. So I'd like the show to make you feel more
connected to other people.

Can guys feel comfortable listening, too?
1 am in no way trying to make the show all “girly” and

‘I don't think |
appreciated radio as
much until spending
so much time driving
my kids all over the

place every day.’
—Lisa Birnbach

estrogen-heavy. I can tell from the callers we get that there
are a lot of men out there listening to the show, too. |
want to talk about things that are interesting to both
women and men. [t’s a show for people, not a female ver-
sus male thing.

A lot of talk radio leans toward political talk. Are you
political?
I am personally political and I don't hide it. I talk about
politics, but it’s not a political radio show. I think what you
will hear me talk about mostly are relationships, kids,
health, the media and, to some extent, politics.

| realize I have a pulpit but the show is not a cause, |
don't have an agenda to push. I don't think anyone listen-
ing would wonder where I'm coming from on an issue,
but I also don't feel like it’s my mission to convert people
to my way of thinking. I'm interested in hearing what
everyone has to say.

Tell us a bit about what we can expect during your upcom-
ing appearance and conversation with Wired senior editor
Nancy Miller at TRS 2007.

First of all, I think what we will be offering is a perfect
example of how two women will be talking about some-
thing that is also really interesting to men. We're going to
be talking about the miniaturization and assimilation of
technology into all of our lives. I am certainly not nearly
as technologically advanced as Nancy, so I'll be the one
who is trying to preserve personal relationships, despite all
the pressing of buttons and clicking of clickers. We'll be
looking at just how much our world really has changed
because of the techno-boont. RR

ATTENTION:

TalkShowsUSA com

It's like the Superstore for Radio Talk Shows.

Skip Joeckel

24/7 NEWS ONLINE @ www.RadioandRecords.com
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BIG SHOTS

Compiled by Alexandra Cahill

ACahill@RadioandRecords.com

ALENTONN PA
810 4344800

Say Hello Ti

‘Yesterday’ .

1. Former 'N Sync vocalist JC Chasez stopped by Clear Channel
CHR /top 40 WAEB (B104)/Allentown to chat with staffers and
promote his new release, “Until Yesterday.” Pictured, from left, are
morning show co-hosts Mike Kelly and Laura Cramer, Chasez and
PD Laura St. James.

Hey, big shot! E-mail high-resolution
photos from your promotions,
appearances, promo tours and other
radio and record industry events to
ACahill@radioandRecords.com.

2. Alpha Dogg Archway Broadcasting urban
WCZQ (105.5)/Champaign, lll., on-air
mixer/personality DJ Supa, left, hangs with
rapper/thespian Snoop Dogg. 3. Hollywood
Ending Legendary ABC Radio classic rock
KLOS/Los Angeles night personality Jim Ladd,
center, received the Media Arts Award at the
Hollywood Arts Council’s 21st annual Charlie
Awards. Actor Fred Willard, left, and ABC Radio
president/GM John H. Davison were on hand to
help Ladd commemorate the occasion. (Photo
credit: Michael Schwartz) 4. So Far, So Good
Bryan Adams, left, posed for photas with

| author/Sirius Satellite Radio host Dave Marsh

after the Canadian pop/rocker made a special
appearance on his show, “Kick Out the Jams
with Dave Marsh.” 5. Life In The Fast Lane
Sony BMG Music CEO Ralf Schmidt-Holtz, left,
congratulated Carrie Underwood at a post-
Grammy Awards bash honoring the label’s
winners and nominees at the Beverly Hills Hotel
in Los Angeles. The “American Idol” season
four winner received best new artist and female
country vocal performance awards for her debut
album, “Some Hearts.” Sony BMG celebrated a
grand total of 36 Grammy wins. 6. An
American Institution From left are Los
Angeles councilman Herb Wesson, Ray Charles
Enterprises president Joe Adams, Warner/Rhino
Records president Scott Pascucci and Concord
Records executive VP John Burk, who
participated in the ceremonial groundbreaking

of the Ray Charles Library in Los Angeles, which |

is being built on the site of Charles’ recording
studios—now a historic landmark. It is planned
to open in 2008, and will contain reference
materials, Charles’ archives, revolving
exhibitions, instructional aids and classroom
space. 7. Southern Hospitality Def Jam artist
Ludacris, left, enjoyed the spotlight with XM
Satellite Radio executive VP of programming
Eric Logan at his post-Grammy Awards party,
hosted by Queen Latifah at Social Hollywood in
Los Angeles. The rapperfactor received
Grammys for best rap song for “Money Maker”

: and best rap album for “Release Therapy.”

MARCH 2, 2007
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Andy Santoro promoted to senior
VP of Millennium Racio Group. ¥

MILET]  Universal Motown Zecords Group

splits into two separate entities: Universal
Motown and Universal Reaubkc. @ Tommy
Chuck becomes PD of Clear Channel’s
WXXL/Orlando.

Farid Sulman is
appointed CEQ
of Citadel. B
Benny Pough is elevated to

YEARS AGO

senior VP of promotion for
MCA Records. B Dave
Richards returns to Seattle
as PD of KISW. Pough

Chanicellor Broadcasting and Evergreen

Media merge to become Chancellor
) Media, then purchase Viacom's radio
properties. B Jeff Levine joins WLIR and WLRI/
Long Island, NY., as direczor af arogramming and
marketing. B Jesse Scott is c~osen as PD of
WRLT/Nashville.

15 Smokey Rivers

MESEN rises to PD of
WGH-FM/Norfolk. B Jonn
Roberts selected to be PD
of WAFX/Norfolk. B Phil
Costello is upped to serior
director of promotion at

Roberts
Virgin Records.

20

YEARS ACO

Carl Gardner is installed as station
manager of KEX/Portland. Bl Steve
Kingston is 2levatad to OM of
WHTZ/New York. B Tcm Tracup accepts the
OM gig at KRLD/Dallas.

Cerry
DeFrancesco is
AMZEIED  hired as PD of

KIIS-FM/Los Angeles. Bl
John David Spangler is
named KSAN/San Franziscc
PD. M Donna Brake becorres
PD of WSB-FM/Atlanta. DeFrancesco
Rick Sklar is promoted to VP of

programmang “or ABC Radio
YEARS AGD

Division. B John Lego is tapped to
be GM of KERE/Denver. B Paul Sebastian
moves to Jacksonvilke for middays at WAPE.
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Adkins Closes 10-Year Gap At No. 1

Trace Adkins celebrates his second
No. | on the Country chart as
‘Ladies Love Country Boys™
(Capitol Nashville) hops 3-1.This
marks Adkins’ first trip to the sum-
mit on the Nielsen BS-fueled
scorecard since “(This Ain't) No
Thinkin Thing” capped the chart
tor one week in March 1997,

The 10 vears chat passed berween

Adkins’ chart-topping singles is the longest stretch for any country arcist

since Kenny Rogers” 13-year gap between 20005 “Buy Me a Rose™ and

his 1987 duet with Ronme Milsap."Make No Mistake. She's Mine!
Speaking of Rogers. he brings Don Fenley back to the Country chart

tor a third tme with “Calling Me™ (Capitol Nashville). which bows at

No. 59. Henley previously spent six weeks on the chart in 2000 with

“For My Wedding” He was also a featured vocalist on Trisha Yearwood's
“lnside Out,” which peaked ar No. 31 in February 2002.

Godsmack’s‘Enemy’
Rocks Top Five

Godsmack earns its first top five
on the Nielsen BDS-powered
Rock chart as “The Enemy”
(Universal Republic) climbs 7-4. In
15 prior visits, the group had never
gotten higher than the No. 6 peak
for both “Serenity” in October
2003 and “Speak” in June 2006.

Lloyd Feels The

eat Of Mims

While “You” by Lloyd tallies a fourth
week at No. | on the Rhythmic
chare,*This Is Why P'm Hot™
(Capitol) by Mims moves 3-2 and
gains 424 plays to close the gap
between both songs to a mere 12

spins. It’s the tightest margin between
|

the top two songs at the foriat since
the Sept. 30, 2005, chart, when nine
plavs separated “Gold Digger” by
Kanye West featuring Jamie Foxx
(5.159 plays) from “Like You"’ by
Bow Wow Featuring Ciara.

' Stewart Rocks
' AC With Two
I “Classics’

Rod Stewart makes strong moves on

| the AC chart with two tracks from his

| album “Still the Same . . . Great Rock
Classics of Our Time” (RMG). His 6-

| month-old “Have You Ever Seen the
Rain” grabs Most Increased Plays hon-
ors at No. 9 (up 167), while “Fooled

{ Around and Fell in Love” debuts at No.

25. The entry marks Stewart’s 39th
AC hit, a run that began with
“Tonight's the Night” in 1976—the
same year that Elvin Bishop's original
version of “Fooled” was a No. 3 pop
hit on The Billboard Hot 100.

“Fooled” is alss Stewart’s 23rd AC
chart title during the Nielsen BDS era
| (which began in July 1993 at the for-
| mat), pulling him into a first-place

tie among male artists in that span
with Elton John and Jim Brickman.
In that time frame, only Celine Dion—
with 30 appearances—has more.

By Wade Jessen, Gary Trust, Anthony Colombo and Raphael George

mats

The gateway to music formats, the week in charts and airplay data.

v

'Tank Waits 21 Weeks
(And Six Years) To
Reach Top 10

Tank returns to the top 10 of the Urban AC
chart for the first cime in six years as “Please
Don't Go” (Universal Motown) rakes Most
Increased Plays (up 220) and jumips 11-8. His
first and only other top 10 was “Maybe 1

[ Deserve” m April 2001,

Tank seens to specialize in taking his sweet
time as his song’s 21-week trek into the chart’s
upper quadrant is the longest since Kindred the
Family Soul needed the same time span to hit
the top 10 with “Where Would I Be (The
Question)” in January 2006.

Metallica Finds ‘Ecstasy’
After an absence of more than two and a half
years, Metallica returns to the Active Rock chart
with “The Ecstasy of Gold"” (Sony Classical) at No.
29. The track comes from the “We All Love Ennio
Morricone” tribute album, which features such
diverse performers as Bruce Springsteen, Celine
Dion, Herbie Hancock and Andrea Bocelli.

"Gold,” which Morricone wrote for the 1966 film
“The Good, the Bad and the Ugly,” has long served
as the apening music for the group’s live shows. It
is the 17th Active appearance for the quartet, mov-
ing it into sole possession of second place on the
format’s all-time list, just one behind Korn.

Gym Class Sprints

Gym Class Heroes score high marks on the

CHR/Top 40 repore card. soaring 18-10 with
"Cupids Chokehold™ (Adantic/Lava). The
eight-spot jumip into the top 10 is the biggest
by a group siince Nickelback rose 15-7 with
“Photograph™ in October 2005 It also the
biggest leap by a group enjoying its first rop 10
appearance since Fountams ot Wayne zoomed
21-10 with "Stacy’'s Mom” in October 2003,
“Cupid,” which samples Supertanip’s 1979
classic “Breakfast in America,” achicves
Airpower status anid takes the chare’s third-best

I gain in plavs (up 850).

24/7 NEWS ONLINE @ www.RadioandRecords.com
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Nova 106.9 PD Tracy Austin shares chturTal_ins&t;‘fc;Dc;vn—‘

Undah

Austin: An Honorary

Aussie

Kevin Carter and Keith Berman

KCarter@RadioandRecords.com, KBerman@RadioandRecords.com

hev say that changing jobs and getting married are two of |
life’s biggest stress-inducing challenges. Last July, program-
mer Tracy Austin comumitted both deeds and shocked the
industry when she announced she was resigning from
KRBE/Houston after nearly five years at the helm, getting
married and leaving not only the country but the hemi-
sphere to program Nova 106.9 in Brisbane, Australia. B It’s been about six
months since she left, so we figured we’d look in on Austin to see how she
was dealing with the culture shock and what it’s like programming radio in

a whole other country”

What are some of the biggest differences
programming for Australians?

The basics of good radio still apply, but Nova
is known for breaking the rules. The Nova
concept was founded on, “Never more than
two ads [spots] in a row.” so we always get you
back to music faster. The music also moves a
lot faster: We lead on new music. and we cycle
songs through much quicker than [ have in the
past. We also do news every hour from 6 a.m.
to 6 p.m.—that’s expected in Australia. We've
got different inusic features on every hour, and
it's different every weekday.

Another big difference is just the language: [
spent the first few weeks here just figuring out
what my morning show was saying and identi-
fying the voices. The morning show is the
breakfast—or “breaky” " —show, from 6 to 9 a.m.
Then it’s “mornings” from 9 a.m. to noon—
noon is actually called “midday,” then “after-
noons” [noon-3 p.m.j and “drive” [3 p.m.-7
p.m.]. Overnights are called “mid-dawn.”

The station is the coolest-looking place I've
ever worked—it’s the third floor of an old wool
store, like what we'd call a loft. My office has no
ceiling and no door. Sometimes. its hard to
focus, but my door is always open.

We hear those Aussies talk funny . . .

In addition to the list of Australian radio terms,
I learn a new Aussie slang term every day. If vou
say you “root” for a team, people think you've

slept with them. Saying “shit” is no big deal on
the air; it’s commonplace here. The first time [

busted out a “goodonya, mate”—“good job” in |

Aussie—I knew [ was getting the hang of ic.
Aussie is pronounced with a "z, like Ozzy
Osbourne. The lecter 2" is pronounced “zed ” If
a word has too many syllables, Aussies remove

“w

two of them, repeat a consonant and add an "o

or an “a” to the end to create a new word. For |

example, “preso” for presentation, “journo” for
Jjournalist,“rego” for registration,“devo” for dev-
astated. By the way, “getting boned” means you
got fired.

Did you learn anything through trial by fire?

I knew some people would be thinking,“Who's
the Yank?” But I told them, “I'm new to
Australia, so you're going to be teaching me
those things. But I know radio. and together
we're going to have some fun” Aussies are all
about keeping it real: There is a definite lack of

political correctness. They respect you more if |

you are direct.

How is record promotion and contasting
different in Australia?

We pay for most of the competitions we do, like
fAyaways. We often work with the labels nation-
ally to launch albums, though it’s harder for
Nova to do concert promotions, given our lim-
ited inventory. so we have to be extra creative
incorporating it into programming.

24/7 NEWS ONLINE @ www.RadiocandRecords.com

‘I knew
some people
would be

told them,
“I'm new to
Australia, so
ou’re going
o be
teaching me
those
things. But |
know radio,
and together
we're going
to have
some fun.” ’

—Tracy Austin

Who are some of the higger artists there?

Australia has a long heritage of great bands,
from INXS to AC/DC and Wolfmother and
Silverchair. There are also a lot of the same
artists: Jack Johnson has a very Queensland vibe
with the surfing, Panic! at the Disco, Good
Charlotte, Green Day, U2. The Scissor Sisters
and Pink are huge here. Eskimo Joe is an Aussie
band we play, and theres others like Rogue
Traders and Sneaky Sound System. Nova also
plays dance music, like TV Rock and Fedde La
Grande. I'm still learning the songs in our
library, especially recurrents like Thirsty Merc.

Is there a government-mandated level of native
artist airplay, like in Canada?

Yes—25% has to be native artists, and 25% of that
has o be from within the last year. We count
down the top 40 songs in the country every
Sunday with a nationally syndicated show out of
Nova/Sydney. “The ARIA [Australian Re-
cording Industry Assn.] Chart Show.”

What kind of ratings system do you have?
ACNielsen does our surveys, which come out
eight times per vear and last for five weeks each.
It’s the same basic principles as Arbitron’s diary
methodology, but they’re called “"waves” instead
of trends, and the results come out quickly.

What's your competitive landscape like?

We’re up against other commercial stations,
like B105. Triple M and 97.3, and noncom-
mercial government-owned stations, like
Triple ] and ABC.

What's life like Down Undah? Anything that
caused huge amounts of culture shock?

I spent the first few weeks just trying to fig-
ure out what the personalities were saying.
Aussie is its own language sometimes. The
malls close at 5 p.m. on Saturday and 4 p.m.
on Sunday. Walking across the street is tricky,
since you're trained to look the other way for
oncoming traffic. Sadly, theres no good
Mexican food here.

Getting most of the movies and TV shows
later than the U.S. is frustrating, except when
you know what happens in the season finale
of “Grey's Anatomy.” Also, the seasons are
backwards, so Christmas is in the summer-
time—it’s been continuous samumer here for
the past six months.

How are you and your new, husband, Mark doing?
You'll love this: Mark has been singing as Robin
[Gibb| with a Bee Gees cover band that tours all
over the world. Thev're called Night Fever, and
they are great. This is definitely an adventure. and
it’s really important to share it with someone. |
wouldn't have been able to do it without him.

Looking ahead?

This Nova is the youngest in the network, just
2 years old in April. We've been No. | 10+ in
the last seven surveys. Not a bad place to be; now
the challenge is keeping it there. RR
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BEFORE HE CHEATS
CARRIE UNDERWOOD
OVER IT

KATHARINE MCPHEE

ON THE HOTLINE
PRETTY RICKY

WE FLY HIGH

JIM JONES

THROUGH GLASS
STONE SOUR
CANDYMAN

CHRISTINA AGUILERA
LOOK AFTER YOU
THE FRAY

NOTHING LEFT TO LOSE
MAT KEARNEY

s
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F&' ARTIST IMPRINT / PROMOTION LABEL
16 SAVIT RIGHT NO. 1(3WKS) R
NELLY FURTADO MOSLEY/GEFFEN
o WHAT GOES AROUND...COMES AROUND N
= JUSTIN TIMBERLAKE JIVEFZOMBA
12 IT'S NOT OVER S
DAUGHTRY RCA/RMG
7 IRREPLACEABLE (584
BEYONCE CoLuMBIA
o THE SWEET ESCAPE o
CWEN STEFAN FEATURING AKON INTERSCOPE
g WALK AWAY (REMEMBER ME) N fy
PAULA DEANDA FEATURING THE DEY ARISTA/RMS
;7 BREAKIT OFF w
RIHANNA & SEAN PAUL SRP/DEF JAM/IDIMG
o RUNAWAY LOVE :
LUDACRIS FEATURING MARY J. BLIGE DTR/DEF JAMADIMG
& GLAMOROUS
FERCIE FEATURIMG LUDACRIS WILL LAM/ASM/INTERSCOPE
5 CUPID'S CHOKEHOLD AIRPOWER
GYMCLASS HEROES FEAT. PATRICK STUMP  DECAYDANCE/FUELED BY RAMEN/ATLANTICA AVA
1; | WANNA LOVE YOU N2
‘ AKON FEATURING SNDOP 00GG KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN
1o T ENDS TONIGHT v
. THE ALL-AMERILANREJECTS DOCHOUSE/INTERSCOPE
GIVE IT TO ME o
TIMBALAND FEAT. NELLY FURTADO & JUSTIN TIMBERLAKE  MOSLEY/BLACKCROUNG/INTERSCOPE
g 'F EVERYONE CARED o
NICKELBACK ROADRUNNER/ATLANTIC/LAVA
» HOW TO SAVE A LIFE N2¢r
THE FRAY EPIC
©  THIS AIN'T A SCENE, IT'S AN ARMS RACE
FALL OUT BOY FUELED BY RAMEN/ISLAND/IDJMG
3 DON'TMATTER AIRPOWER/MOST INCREASED PLAYS fY
AKON KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN
26 MY LOVE NSy
N | JUSTIN TIMBERLAKE FEATURING T, JIVE/ZOMBA
1 HERE (IN YOUR ARMS)
____ HELLOGOODBYE DRIVE-THRU/SANCTUARY
1 KEEP HOLDING ON v
AVRIL LAVIGNE FOX/RCAIRME
14 WELCOME TO THE BLACK PARADE ®
MY CHEMICAL ROMANCE REPRISE
20 FERGALICIOUS <
FERGIE WILLLAM/ASM/INTERSCOPE
6 FACE DOWN o
THE RED JUMPSUIT APPARATUS VIRCIN
g SHE'S LIKE THE WIND
LUMIDEE FEATURING TONY SUNSHINE T
7 TELLME wr
0I0DY FEATURING CMRIETINg AGUILERA BAD BOY/ATLANTIC
5 You ®
LLOYD FEATURING LIL WAYNE THE INC/UNIVERSAL MOTOWN
5 ICEBOX
OMARIDN TU.L.AOLUMBIA
13 U*URHAND o
PINK LAFACE/ZOMEA
15 SHORTIE LIKE MINE ®
BOW WOW FEATURING CHRIS BROWN & JOHNTA AUSTIN (OLUMBIA
5 BOSTON o
AUGUSTANA EPIC
BETTER THAN ME o
HINDER UNIVERSAL REPUBLIC
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nTLE NEW
ARTIST / LABEL STATIONS
THIS IS WHY I'M HOT 16
Mims

CAPITOL)

F.OND. KOWB, KHOR KJYO, KKOM, KKPN,
KRUE, KXXM, WHHD. WIBQ. WKKF, ‘WKQI,
WKSE, WKSS, WNKS WXKB

DON'T MATTER 14
Akon

KONVICTAUPFRONT SRT/

JNIVERSAL MOTOWN)

KRUF, WAEY, WCGQ, WDKF, W=BC, WFLZ,
WEMF, WIOG, WKFS, WKRZ, WK2L, WLAN,
WVKS, WZY|

STOLEN 13
Dashboard Confessional
{VAGRANT/INTERSCOPE)

KHKS, KQMQ, KSMB, WAEV, WAEZ, WHHD,
WHTZ, WIHT, WJBG WKCI, WSNX, WVSR,
WZEE

LOST WITHOUT U 12
Robin Thicke

(STAR TRAK/INTERSCOPE)

CKEY, KHTT, KKOB KKPN, K™YL, KZ2ZP,
WAKZ, WPRO, WSHX, WSTVW WW T,
W2KL

FOREVER n
Papa Roach

{GEFFEN)

KKPN, KLAL, WCGJ, WFLY, WGTZ WIXX,
WKRZ, WSTW, WVYB, WXKB, WXYK
CANDYMAN 10
Christina Aguilera

(RCA/RMG)

KLAL, KQCH, KSLZ, WERO, *VF BC. WHBQ,
WIHB, WIXX, WKCI, WZEE

WITH LOVE 10
Hilary Ouff

(HOLLYWOOO)

KSB, WAKZ, WFBC, WHBQ, WHKF, WIOQ,
WNKS, WQEN, WSTR, WZEE

HE'S ALIVE 10
A Girl Called Jane

{(ISLAND/ADIMG)

CKEY, KHOP, KH™T, KKMG, KWYL, WCCQ,
WKSZ, WXYK, WYOY, WZKL

U+ UR HAND 9
Pink

{LAFACE/ZOMBA)

KSPW, WFHN, WHTZ, WIHE, WKKF, WKSS,
WPST, WSTW, WXKS

BOSTON -
Augustana

(EPIC)

KJYO, KSMB, WAKZ, WIHE, WKKF, WKSE,
WKSS, WNOK, WZKF

ADDED AT...

WZKL

Canton, OH
PO: John Stewart
MO: Nikatina
Robin Thicke, ".ost Withwut U, 2
A Girl Called Jane, He's Alive, O

TODATS MIT MUBIC

FOR MDRE STATIINS GO TO:
www.RadicandRecards.com

POWERED BY

Nielsen
Broadcast Data
Systems

MEW AND ACTIVE
TITLE PLAVS TITLE PLAYS
ARTIST / LABEL /GAN ARTIST / LABEL GAIN
INTO THE OCEAN 814/65 STOLEN 409182
Blue October Dashboard Confessianal
{UNIVERSAL MGTOW/N (VAGRANTANTERSCOPE)
TOTAL STATIONS: 43 TOTAL STATIONS: »
WITH LOVE ¢ 720/300 WALK IT OUT 393/2s
Hilary Dutf Unk
(HOLLYWOOD) (BIC OOMP/KOCH)
TOTAL STATIONS: 66 TOTAL STATIONS: n
THE WAY I LIVE 655/ LEAVE THE PIECES ¢y 368/06
Baby Boy Da P-ince “aat. Lil Soosie The Wreckers
(TAKE FO'/UNVERSs L RELE UC) (MAVERICK/WARNER BROS.)
TOTAL STATIONS. 43 TOTAL STATIONS: 12
READ MY MINC 492,94 LAST NIGHT 347,81
The Kiliers Diddy Feat. Keyshia Cole
(ISLANDADIMEC) (BAD BOY/ATLANTIC)
TOTAL STATIONS: 43 TOTAL STATIONS: 37
BECAUSE OF YU 420100 PAIN o 3733
Ne-Yo Theee Days Grace
(QEF JAMADIMAC) (JVE/ZOMBA)
TOTAL STATIONS: 39 TOTAL STATIDNS: 27

[

DON'T MATTER

Akon (Konvict/Upfront/SRC/Universal Motown)
WHKSC +48, KZHT +4), WXIKS +39, WKFS ¢35, WKRZ +33,
WRS

+30, KKPN +30, W2KL +27, WRVW +26, SIH 26

THE SWEET ESCAPE

Gwen Stefani Feat. Akon (interscope)
WKSS +39, KZZP +33, KKDM +38, KHTS <3, WIHT -30,
WIOQ +30, KZHT +30, WRVQ +29, KDWB 29, KHA -28
CUPID'S CHOKEHOLD

Gym Class Heroes Feat. Patrick Stump

KZHT
KRUF 26, KKRZ +26, WVYB +25, WQEN +21, WBH™ <20

dance/Fueled By R. At Mo

<35, KQCH +34, WPXY 32, KHKS 30, WFKS +27,

GIVE IT TO ME

Timbaland Feat. Nelly Furtado & Jastin

Timberlake (Mosley/Blackground/interscope)
WSS <35, WKKF +Z7 KMXV +26, KQCH <23, WIOQ +22,
SH1 18, KQMQ +18, XT20 16, WIBQ -6, WLDI -15

GLAMOROUS
Fergie Feat. Ludacris (will.iam/A&M/In-erscopel

WOK|

F <31, WFKS «30, WIOQ +2], XT20 <2, WiHE -20,

KKOB +20, KQMQ +19, KHOP 418, KQCH 7 KHTT +17

“QR WEEK ELDING FEBRUARY 25, 2007
EGENID: 3ce legenc 10 +harts In charts section for cules and symbol explanations.
125 C4F/to3 48 ard 16 Car ada CHRA0p 40 stations are electronically monitored by Nielsen

Brsa=st Dat Systems 2a hours a day. 7 days a week. CHR/Top 40 indicator chart campaised

of 53 reporzers @ 2007 Nelsen Business Media, Inc. All rights rescrved.
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music scheduling

reinvented

GSelector knows you want the best possible rotations so it delivers the optimum
daypart and hour rotations. GSelector spreads every artist, every song, automatically.
With GSelector you get better schedules with the least amourt of intervention.
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KQID/Alexandria, LA
PD: Ron Roberts

KPRF/Amarillo, TX
PD/MD: Marshal Blevins

KGOT/Anchorage, AK
OM: Mark Murphy
PD/MO: Bill Stewart

WWBX/Bangor, ME
OM: Jeff Pierce

KRSQ/Billings, MT
OM/PD: Kyle McCoy

WWYL/Binghamton, NY
PD: Matt Johnson

WBNQ/Bloomington, IL
OM: Dan Westhott

PD: Dave Adams

APD: Chad Fasig

MO: Mason Schreade*

KZMG/Boise, ID
OM: Rich Summers
PD: Brad Collins
APD: Valentine
MD: Miggy Santos

KNDE/Bryan, TX
PO/MD: Lestey Hentort

WRZE/Cape Cod, MA
OM: Steve McVie
PD: David Duran

KTRS/Casper, WY
OM/PD: Donovan Short

KZIA/Cedar Rapids. IA
OM: Rob Norton

PD: Greg Runyon

MD: Ric Swann

WQQB/Champaign, IL
PO/MD: Ken Cunningham

WJYY/Concord (Lake Regions), NH

PD/MD: AJ Dukette

WKMX/Dothan, AL
PD/MD: Squirrel

WWAX/Duluth, MN
OM: Bill Jones
PD/MD: Tony Hart

WLVY/Elmira, NY
OM/PD: Gary Knight
APD: Brien Stoll

WNKU/Elmira, NY
OM/PD: Scott Free
APD: Amanda Valentine

WRTS/Erie, PA
PD: Jessica Curry

WS5TO/Evansville, IN
OM: Tim Huel sing
PD: Jason Addams

WDAY/Fargs, ND WQCN/New London, CT
PD: Troy Dayton PD: Kevin Palana
MD: Special Ed MD: Shawn Murphy

KMXF/Fayetteville, AR
OM: Dave Ashcraft

PD: Oarrick Lavell

MD: Jay Steele

WSPK/Newburgh, NY
PD: Scotty Mac

APD: Sky Walker

MO: Danny Valentino

WJIMX/Florence, SC
OM: Randy “Mudflap" Wilcox
PO/MD: Scotty G,

KCRS/Odessa, TX
MD: Nate Rodriguez

WILN/Panama City, FL
mith, AR OM: Mike Preble
Dog” Rick Hayes PD/MD: Jo Vaientine

ham Cunningham APD: Kris Kaane

MD: Mike “Mike at Night” Oldham

KRCS/Rapid City, SD
OM/PD: Charlie O'Douglas
APD/MD: Jayden McKay

WYKS/Gainesville, FL
PD/AMD: Carter

KKXL/Grand Forks, ND, ND KIXY/San Angelo, TX
DM: Rick Acker OM: Jay Michaels
PD/MD: Trevor D PD/MD: David Carr
APD: Dave Andrews APD: Teri Jacobs

WQPO/Harrisonburg, VA
PD/MD: Bobby Mason

WNDV/South Bend, IN
PD: Karen Rite
MD: Scotty Wylde

WKEE/Huntington, WV
PD: Jim Davis
APD/MD: Gary Miller

KCLD/St. Cloud, MN
OM: Matt Senne

PD: JJ Haliday
APD/MD: Wayne D.

KSYN/Joplin, MO
DM/PD: Jason Knight
APD: Steve Kraus WHTF/Taliahassee, FL
DM: Doug Purtee

PD: Brian D'Conner

WAZY/Lafayette, IN

OM: Rick Prusator

Karen Rite WMG|/Terre Haute, IN
MD: Kim MD: Jamie Dawson

WJIM/Lansing, MI

WKHQ/ Traverse City, M1
PD: Josh Strickiand

OM/PD: Luke Spencer
MD: Dave B. Gaode

KFRX/Lincoln, NE

DM: Mark Taylor WWKZ/Tupelo, MS
PD: Matt McKay DM/PD: Rick Stevens
MD: JJRyan MD: Marc Allen

KZIl/Lubbock, TX
OM: Wes Nessmann
PD: Jacqui Neal

WIFC/Wausau, W!

PD: John Just

APD: Jammin’ Joe Malone
MD: Belky

WCIL/Marion, IL
DM/PD: Chad Elliot WAZO/Wilmington, NC
MD: vy PD: Mark Jacobs

KIFS/Medford, OR
DM/PD: Michael Moon

KFFM/Yakima, WA
OM:Ron Harris
PD/MD: Steve Rocha
APD: Reesha Casby

KNOE/Monroe, LA
OM/PD: Bobby Richards
MD: Mike Austin

WVAQ/Margantown, WV
OM: Hoppy Kercheval

PD: Lagy Neff

APD: Brian Mo

MD: Meghan Durst

WWXM/Myrtle Beach, SC
OM: Mark Andrews
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MD: Larry Enight

24/7 NEWS ONLINE @ www.RadioandRecords.com

> AVRIL LAVIGNE'S
“GIRLFRIEND" EXPLODES ON
THE CANADA CHR/TOP 40

8]

CHART, ENTERING AT NO. 18 IN

ITS FIRST WEEK OF AIRPLAY.
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Artist MC Magic runs his own label while moving his music up

the charts

Doing It The Hard Way

Darnella Dunham

DDunham@RadioandRecords.com

t’s always tough for independent artists to get enough spins

. to chart nationally, but MC Magic has a lot of faith in his

team—as an artist, producer and CEO/owner of Nastyboy

Records, he even works his own records. B MC Magic start-

ed out as a mobile 1DJ and made the transition to artist/pro-

ducer/label owner in 1991. He created Nastyboy Records in

his hometown of Avondale, Ariz., and independently released “Lost in Love,”

which turned into a local hit.

Four years later, his first full-length album
“Don’t Worry™ was issued. It included the track
“Lost in Love”” Magic formed the Nastyboy
Klick in '97, released “Tha  First
Chapter”  on Nastyboy/Glassnote/Mercury
Records. A year later, it came out with “Tha

which

Second Coming.”

The Nastyboy Klick toured the country for a
year before the members returned to their regu-
lar jobs. In 2001, as NI} Ridaz, they partnered
with Upstairs Records and dropped “Invasion”
and “NBRidaz.com.” After the second album was
released, Magic ended his relationship  with
Upstairs when mutually agreeable terms for a
new contract couldn't be reached.

Magic has been doing it on his own since he
parted ways with Upstairs and appreciates the
benefits of being independent. “When you're

with a major label it's kind of like a production
line—they throw out a record and they give it a
certain time to perform,” he says. “If it doesn’t
perform in that time, then the powers that be take
it off and move on to the next one.

“Being that I'm the producer, I know when
a record’s a hit—at least I feel I do. Even when
someone tells me its not working, if in my heart
and in my mind I know it's a hit, I'm going to
keep going at it. The reaction I get from my
core fans solidifies that what 1 believe is true,
so | just keep at it. Sometimes it can turn into
a nuisance, because I'm reaching out to all these
PDs and MDs on the regular; it's a little bit of
a stakeout.”

As Magic’s current single “Lies,” featuring
Krystal Melody, continues to move up the R&R
Rhythmic chart, currently perched at No. 33,

Spreading ‘Lies’

KBMB (103,5 the Bomb)/Sacramento PD Pattie Moreno believed in “Lies” so mruch that she
recommended it to KXJM (Jammin 95)/Portland, Ore., PD Mark Adams. The MC Magic song is
now playing on KXJM in light rotation and working on several stations. Following is a list of alt
R&R rhythmic reporting stations currently exposing “Lies.”

KBDS/Bakersfield KISV/Bakersfield KWIN/Stocxton
KBMB/Sacramento KKFR/Phoenix KXJIM/Portland, Or2.
KCAQ/Oxnard, Calif. KOHT/Tucson KZFM/Corpus Christi, Texas
KDGS/Wichita KPRR/E! Paso WXIS/Jo4r son City. Tenn,
KDON/Monterey KPWR/Los Angeles XHTO/E! Faso
KGGI/Riverside KSEQ/Fresno

KHTN/Modesto, Calif.

MARCH 2, 2007

KVYB/Oxnard, Calif.

‘There’s lots
of people
that are in
powerful
positions
now, that
when | met
them they
were night
jocks and
some were
interns.
That’s what
happens at
radio—you
never know
who's Eomg
to be the
next in line.

—MC Magic

other unsigned artists are trying to tigure out his
formula.“A lot of the independent artists ask how:
I do it,” he says. “But Ive been developing rela-
tionships. When I go to radio and I'm done with
my interview, I don't just take off. 1 like to hang
around the radio station, pick people’s brains, get
to know them.

“There’s lots of people that are in powerful
positions now, that when I met them they were
night jocks and some were interns. That's what
happens at radio—you never know who's going
to be the next in line. And because you have a
cool relationship with them, they’ll give your
record a chance. All a good record nceds is a
chance, because once they put it in callout and
the phones light up for it, then it takes off and
flies on its own.”

“This Is Why I'm Hot™ by Mims was making
noise independently, bue after the artist signed
with Capitol Records, it surged to the top 10 of
R&R's Rhythmic and Urban charts. There is no
doubt that nigjor label resources could help “Lies™
ascend to ¢ven higher levels, so why has Magic
remained independent all these years? “I'm open
to anyone who is willing to talk,” he says,“but [
haven't gotten any calls from majors that say,"Hey,
we can help take your record to the sky!

“We've been able to have [such| a consistent
string of successful records at radio, I'm surprised
that someone’s not reaching out and going,
“You've got a great foriula to get you to second
base—Tlet’s get the home run” ”

Magic's hands-on approach to promoting his
music is less about wanting to maintain control
and more about needing to survive. He says he is
so heavily involved in the process because "I have
to be. Let’s say we put it in the hands of a record
promoter. Nastyboy Records is a small label, so
my $1,500 is nothing compared to the $1,500
they get per record from Universal. So what hap-
pens is, no matter how much mouey I can spend
with them, I'm still not going to be a priority, and
I'll get the runaround. There's a lot of records out
there, and we're fighting for room.

“I think |“Lies”} can grow into the other
markets. It's just that we don’t have the relation-
ships in those markets yet. Because we are in
this region, I'll shoot it to {KPRIR (Power 102)
PD] Pattie {Diaz] and [XHTO APH/MI/
mixshow coordinator] Big Al in El Paso,and it’s
pretty much a contest to see who’s going to
throw it on first because that's such a core mar-
ket for me.”

Despite a strong following in the Southwest
and being well-known in several Latino-heavy
markets, MC Magic is trying to expand his
audience. “Our music is cross-demo—it’s not
just a teeny-bop sound, it’s not just a girl sound,
it's not just a Latino sound,” he says."1'd say my
music is like a hip-hop love jam with an R&B
and Latin twist. Given a chance, it will work for
the masses.” ReR
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