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WXRK Chooses Cloherty 

Cloherty 

CBS Radio rock WXRK 

(K- Rock) /New York has 

chosen former Emmis 

VP of programming 

Tracy Cloherty as its 

new PD. 

Cloherty, who spent 

17 years with Emmis, 

most recently oversaw 

rhythmic WQHT (Hot 97), urban AC WRKS 

and smooth jazz WQCD. "I've wanted to 

program the station for a long time," 

Cloherty says. 

Former PD John Mairrelli exited when the 

station reverted from to k WFNY (Free FM) 

to rock in May. -Mike Boyle 

SHAKER 

Reynolds: Like A Virgin 
Promo pro Dave 

Reynolds is now in 

the house in New 

York as Virgin 

Records' new VP of 

promotion. Reynolds 

most recently spent 

12 years at Universal 

Republic Records, 
Reynolds 

until he left his VP position in May. 

"Thanks to [Capitol Music Group chair- 

man] Jason Flom, [CMG president] Lee 

Trink and [Virgin executive VP of promo- 

tion] Hilary Shaev for this new adventure at 

Capitol Music Group," Reynolds says. "And 

thanks to [Universal Music Group chairman/ 

CEO] Mel Lewinter and [Lniversal Republic 

president] Monte Lipman for letting their 
little boy leave his home of 12 years to see 
the world." -Kevin Carter 

JUNE 29, 2007 

Clear Channel Signs For PPM 
Bowing to the inevitable, Clear Channel has reportedly signed a multiyear contract with 

Arbitron for the Portable People Meter ratings service in all the PPM markets where it owns 

stations. The group already signed for the PPM in Philadelphia, where it has been the rat- 

ings currency since March. Houston, the second market on Arbitron's rollout schedule, goes 

live with the electronic audience measurement service in mid July. An official announce- 
ment was pending at press time. 

Earlier this year, Clear Channel, along with Cox Radio, Cumulus, Entercom and Radio 
One, agreed to fund a test in Houston this fall of the Media Audit /Ipsos' "smart cell 

phone" -based ratings methodology. 
In an e-mail to R &R, Media Audit /Ipsos executive VP Phil Beswick wrote, "Clear 

Channel confirmed it is very interested in the smart cell phone media measurement 
system and is committed to forging ahead" with a full market study of the technology. 

-Medianveek's Katy Bachman and Mike Boyle 

NUV 3E 

2% 
The percentage by which total 
radio revenue increased in April 
o -er the same period last year, 

according to the RAB. Local and 

national revenue were each up 

1°b and non -spot was up 16 %. 

RCRU\ 

89B 1.74M 
Expected revenue for the global 
radio and out -of -home 
advertising market in 2011, up 
from $69.2 billion in 2006. 
PricewaterhouseCoopers' 
"Global Entertainment and 

Media Outlook" also projects th 
U.S. radio ad market to grow by 

5%, "bolstered by an expanding 
satellite radio market, but slow 
growing terrestrial radio will 
restrain growth." 

The number of his terrestrial 
listeners that Howard Stern 

drew to Sirius Satellite Radio, 

according to Bridge Ratings. 
The company estimates that 
Stern had a "core audience" of 
about 3 million heavy listeners, 

and 58% of that core followed 
him to Sirius. 

Philly's Million -Cume Club 
Arbitron's release of May Portable People Meter data for Philadelphia includes some 

interesting information. 

In a PPM world, individual station cumes are larger for all stations, since every exposure to an 

encoded station is automatically recorded and reported. As would be 

expected, mass appeal- formatted stations -AC, news, CHR/top 40, 

adult hits, oldies, etc. -lead the pack when it comes to average 

weekly cume. Based on the 6+ audience, Jerry Lee's AC WBEB was 

tops in the market with 2,023,000, while CBS Radio classic hits 

WOGL is second with 1,481,600. Greater Media classic rock WMGK 

(1,291,500), CBS Radio news KYW (1,265,200) and Clear Channel 

CHR/top 40 WIOQ 0,228,400) round out the top five. In all, nine 

stations showed a cume of 1 million -plus, including Clear Channel 

rhythmic AC WISX, which has only been on the air since last August. 

Arbitron also released the percentage of a station's AQH rating 

(based on weekly sample) that Pl listeners represent. Radio One 

black gospel WPPZ (/9%), Greater Media active rock WMMR (74°/o), 

Clear Channel alternative WRFF (70%) and CBS Radio sports WIP 

(70%) all top or equal the 70% mark. Significantly, WRFF flipped to 

its current format midway through the May Arbitron period. 

Looking at average weekly time exposed for Pl listeners, 

which replaces TSL in the PPM world, one finds two stations 

at or over the 10 -hour mark: Greater Media smooth jazz WJJZ 

and Clear Channel urban AC WDAS -FM. -Ken Tucker 

The top 10 6+ AQH 

share stations for 

:he month of May 

ore listed below 

with April's num- 

bers listed first: 

1. WBEB 8.8-8.2 
2. KYW 8.2-7.6 

3. WMMR 7.5-6.8 

4. WOGL 6.3-6.7 

3. WDAS 5.4-6.2 

3. WMGK 5.3-5.8 

7. WXTU 4.7-4.6 

3. WPHT 4.5-4.3 

9. WBEN 4.3-3.9 

0. WIOQ 3.3-3.6 

SJURCE: Arbitron 

ON THE WEB 

CBS Flips Two Free FMs 

Within the space of 24 hours, CBS 
Radio detonated two more Free FM out- 
lets: KSCF /San Diego is now a hot AC/ 
triple A mix as "Sophie @ 103.7," and 
KZON /Phoenix has gone rhythmic as 

"101.5 JamZ, Blazin' the Valley's Hitz & 

Hip Hop." 
The moves are the latest in a series of 

flips away from Free FM under new CBS 

Radio CEO Dan Mason. The company 

earlier traded talk for music in New York 

and San Francisco and rebranded its FM 

talkers in Chicago, Baltimore and Dallas. 

-Keith Berman 

Beasley Steps Down At 
WRKS /New York 
After almost 20 years 

with Emmis urban 

AC WRKS (98.7 

Kiss) /New York, PD 
Toya Beasley will 

relinquish her daily 

programming duties 

and serve as a consult- 

ant to the station. 

Beasley has spent her entire radio career 
at WRKS, making history when she 

became the first African- American 
woman to serve as MD and PD in the 
market. She plans to focus on "Kiss 

Inspirations," the weekly gospel show she 

hosts; programming the station's HD2 
channel; and consulting its annual "Night 
of Healing" event. -Darnella Dunham 

Beasley 

Entercom Partners With 
TargetSpot 
Entercom has signed a deal allowing startup 

TargetSpot to sell and deliver audio and 

other types of advertising on about 90 

Entercom station Web sites. The deal is 

intended to bolster Entercom online rev- 

enue, which currently constitutes a small 

percentage of the company's overall revenue. 

Entercom is the second major chain to 

partner with TargetSpot. In April, CBS 

Radio, which owns a minority interest in the 

service, announced it would use TargetSpot 
for its 140 -plus online station network. 

-Ken Titcker 

NEWS UPDATES AROUND THE CLOCK: 
www.RadioandRecords.com 
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WWW.RADIOANDRECOR S.COM: INDUSTRY AND FORMAT NEWS, AS IT HAPPENS, AROUND THE CLOCK. 

CHUM CEO Switzer 
Resigns 

CHUM president/ 
CEO Jay Switzer 

announced in an 

:nternal memo that 
he intends to step 

down after almost 24 

years with the 
Canadian media 

giant. This comes as 

CHUM is preparing to be acquired by 

CTVglobemedia. CTVgm president /CEO 
Ivan Fecan is expected to take the lead post 

of the combined company. 

"Although I write this with some sad- 
ness in my heart, knowing that we are clos- 

ing a wonderful chapter in the history of 
this great company ... I am also happy and 
satisfied to know that CHUM'S people and 
stations begin an exciting new chapter," 

Switzer wrote. -Keith Berman 

NAB: Fair Elections Bill 
Unfair 
Broadcasters want to quash proposed legisla- 

tion that would lower the unit cost of broad- 

cast advertising to political candidates, extend 

the discount to political committees and cre- 

ate a fund for use by federal candidates for 

advertising that would be paid for by a 2% tax 

paid by broadcasters on gross ad revenue. 

NAB president /CEO David Rehr says 

the Fair Elections Now Act (S.1285) 

"would entitle both political candidates and 

political parties to pay rates that are signifi- 

candy more favorable than those afforded 

commercial clients" and favor "specific 

political speech and certain political speak- 

ers [contradicting] settled First Amendment 
principles." JfeyYorke 

Salem Reconfigures Top 
Management 
After several decades of running Christian -themed Salem Communications, Edward Atsinger 

Ill sheds the president's title at the Camarillo, Calif. -based media company, but retains his 

CEO position, effective July 1. The three -year deal will pay him $750,000 the first year and 

$850,000 for each of the next two years. Eric Halvorson, a member of the Salem board of 

directors and chairman of the board's audit committee, adds the title of president/COO. He'll 

earn $500,000 the first year with $25,000 annual increases the next two years. 

Halvorson served as Salem's general counsel from 1995 to 2000 and has been on the 

Salem board since 1988; he remains a board member. Atsinger says of Halvorson, "I expect 

him to hit the ground running and work closely with me in executing our business strategies." 

Salem's COO duties shift from VP Joe D. Davis, who moves to the newly created position 

of radio division president, responsible for the day -to -day operation of Salem's nearly 100 

radio stations in 23 of the top 25 markets. He'll receive $415,000 the first year, $430,000 
the second and $450,000 beginning July 1, 2009. 

Atsinger says, "This well- deserved promotion is a recognition of Joe's contribution to Salem 

in a number of areas since he joined the company in 1989, and it reflects my confidence in Joe's 

ability to provide successful executive leadership to our radio group." -Jeffrey Yorke 

Management Changes, 
Investment Boost At BMP 

Jeffrey T. Hinson is named president /CEO of 
Border Media Partners, effective July 1. 

Additionally, BMP founder Tom Castro is 

appointed vice chairman of the board ofdirec- 
tors. Hinson most recently served as executive 

VP /CFO of Univision Communications. 

Meanwhile, Vestar Capital, Goldman 
Sachs and Darby Overseas Investments in- 
vested $111 million in equity capital in the 
privately owned Hispanic radio company 
and committed additional capital to support 
future growth. Vestar Capital managing 
director Ken O'Keefe and Goldman Sachs 

managing director Kevin Jordan will serve 

as co- chairmen of BMP's board. 
BMP also closed on KTSA -AM and 

KXJK -FM /San Antonio, which it pur- 
chased from CBS Radio. -Jackie Madrigal 

MOVERS AND SHAKERS 
President Bush has 

announced his plan to 
renominate 

Republican FCC com- 

missioner Deborah 

Taylor Tate to a sec- 

ond five -year term 

... Ralph Nieves 

joins Greater Media's Tate 

WPEN (Sports Radio 950) /Philadelphia as 

sales manager from Comcast Spotlight, 

where he was director of local ad sales for 
the Philadelphia East area ... Bill Martin is 

promoted to senior VP of interactive servic- 

es for Westwood One from the director of 
sales position at WW1 -owned traffic infor- 
mation provider SmartRoute Systems .. . 

Clear Channel /Connecticut online content 

director Rob Rowe is named executive pro- 

ducer of online services for the company's 

New York cluster. 

(COY* 
SEEradio 

Business 
Briefing 

By Jeffrey Yorke 

Clear Channel Says Aloha To 
194 Stations 
Clear Channel has established Aloha 

Station Trust as part of its preparations to 

go private and has 194 stations in the 
new entity, which is headed by sole 

member Jeanette Tully. 

Among the stations, 72 are already 

under contract for sale to other radio 

operators such as Blue Point, Cumulus, 
Great Eastern Radio, Good Radio and 

Point Broadcasting's Rincon. 

LPFM Bill Introduced In House 
Reps. Mike Doyle, D -Pa., and Lee Terry, 

R -Neb., on June 21 introduced the 
Local Community Radio Act, which 
would do away with the Radio 
Broadcasting Preservation Act of 2000's 
requirement for third -adjacent -channel 
protection for full -power FMs, potential- 
ly making room for more low -power 
FMs to go on the air. 

"While NAB does not oppose LPFM 
in areas where low -power stations would 
not cause interference, we will actively 

oppose today's proposed legislation," 
NAB spokesman Kristopher Jones said. 

"The 232 million weekly listeners of 
local radio should not be inundated with 
the inevitable interference that would 
result from shoehorning more stations 

onto an already overcrowded radio dial." 
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AFTER RED'S "BREAK ME 
DOWN" DIPPED FROM WHAT 
L0O<ED LIKE A NO.2 PEAK AT 

CHR. STIAN ROCK IN LATE MAY, 
THE SONG HAS REVERSED 

CCURSE, REBOUNDING FROM 

NO. ?TWO WEEKS AGO TO HT 
TI-E SUMMIT THIS ISSUE. 

NO.1 
FORMAT Pa 

CHR /TOP 40 

RHYTHMIC 

URBAN 

URBAN AC 

RAP 

GOSPEL 

CHRISTIAN AC 

CHRIS -IAN CHR 

CHRISTIAN ROCK 

INSPO 

COUNTRY 

AC 

HOT AC 

SMOOTH JAZZ 

ALTERNATIVE 

ACTIVE ROCK 

ROC 

TRIPLE A 

AMERICANA 

LATIN ROCK / ALTERNATIVE 

REGIONAL MEXICAN 

LATIN POP 

TROPICAL 

LATIN RHYTHM 

PAUL BROWN TOPS 
SMOOTH JAZZ FOR A 

SECOND WEEK WITH 
THE RHYTHM METHOD," 

THE LEAD CUT FROM 
HIS "WHITE SAND" SET, 

WHICH RECENTLY BECAME 
HIS FIRST TOP FIVE ALBUM 

ON BILLBOARD'S TOP 
CONTEMPORARY 

JAZZ CHART. 

e 
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64 
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68 

72 

73 

74 
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76 

77 

77 

Title / Artist 

Summer Love / 
_ustin Timberlake 

Party Like A Rockstar I 
Shop Boyz 

Party Like A Rockstar I 
Shop Boyz 

Please Don't Go / 
lank 

Party Like A Rockstar / 
Shop Boyz 

Elessed And Highly Favored J 

The Clark Sisters 

Every Time I Breathe / 
Eig Daddy Weave 

Something Beautiful / 
Newsboys 

Ereak Me Down / 
red 

Ering The Rain / 
VercyMe 

iicky Man / 
\Jontgomery Gentry 

afasing Cars / 
»ow Patrol 

Home/ 
Daughtry 

Tie Rhythm Method / 
Paul Brown 

"what I've Done / 
Liikin Park 

I Don't Wanna Stop / 
0-zy Osbourne 

I Don't Wanna Stop / 
oezy Osbourne 

Batter Than / 
The John Butler Trio 

Cinarron Manifesto / 
nmy LaFave 

A Marte / 
Pz sti lla 

Dame Un Beso / 
ocable 

Dinelo / 
Errique Iglesias 

has Que Tu Amigo / 
Ti:o Nieves 

litpacto / 
['Eddy Yankee Featuring Fergie 
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Ozzy Osbourne tops Active Rock for the 
first time with "I Don't Wanna Stop." 
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all over for radio 
since television 
was invented, 
and radio's been 
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BY THE NUMBERS 

MARKET SNAPSHOT: 

8 

In October 2006, the City of Buffalo lost many of its 

trees to a surprise, severe snowstorm. In an effort to 

continue ongoing reforestation efforts, the city is part- 

nering with Re Tree WNY to provide free trees for city 

block clubs, schools and community -based organizations 

to plant in various neighborhoods this fall. 

POPULATION: 979,600 

RADIO MARKET RANK: 52 

DEMOGRAPHICS:* 
TOTAL 

75- MARKET 

POPULATION % 

BUFFALO 

ARBITRON 

METRO°/a INDEX 

AGE 18 -24 13% 12% 97 

AGE 25 -34 18% 15% 85 

AGE 35 -44 20% 18% 91 

AGE 45 -54 19% 20% 102 

FEMALE 52% 53% 103 

WHITE 83% 86% 104 

AFRICAN -AMERICAN 12% 11% 99 

ASIAN 3% 1% 22 

LISTEN TO RADIO 
ONLINE (PAST 30 DAYS) 

9% 10% 112 

NO. OF RADIO STATIONS: 21 

RADIO OWNERSHIP- 
OWNER NO. OF STATIONS RATINGS SHARE ** 

ENTERCOM 4 AM, 3 FM (7) 32.4% 

REGENT 1 AM, 4 FM (5) 26.2% 

CITADEL 3 FM 15.7% 

FORMATS: 3 country, 3 N/T, 3 classic rock, 2 hot AC, 

2 modern rock, 1 urban, l classic hits, l AC, 1 CHR /top 

40,1 adult hits, 8 other 

RATINGS LEADERS: ** 
STATION FORMAT AQH SHARE 12 -PLUS 

WYRK -FM COUNTRY 9.9 

WBEN -AM NEWS/TALK 

WBLK -FM URBAN 

WTSS -FM HOT AC 

WGRF -FM CLASSIC ROCK 

WHTT -FM CLASSIC HITS 

9.9 

7.0 

5.7 

5.5 

5.5 

INTERESTING FACT:* 
CHR/top 40 listeners in the Buffalo metro are an amazing 

635% more likely to be an avid fan of the National Hockey 

League than all other Buffalo listeners. 

'Source: Scarborough Research 2006 
°'Source: Arbitron Winter 2007 Report 

Edited By Susan Visakowitz and Jeffrey Yorke 

Network Radio's nielsen 
Well- Insured Home 
Insurance and real estate companies increased their year- over -year network 
radio budgets significantly in first -quarter 2007, with eight of the top 10 

advertisers spending more than they did in the same period one year prior. 
Top finisher Berkshire Hathaway was actually one of two on the slide, down 

to $3,214,525 versus $3,458,371 in Ql '06. No. 3 finisher Re /Max was the 
other belt -tightener, moving from $2,362,440 to $1,511,550 in Q1 '07. 

But look at all the companies on the upswing: Progressive, Quotesmith 
.com, New York Life, AllState, Apollo Management, Guardian Life, Mega 
Insurance and State Farm all added to their network radio budgets year over 
year. New York Life made the greatest strides, going from zero spending in 

Ql '06 to $1,042,640 a year later. 

Overall category spending rose more than $2.5 million from Q1 '06, hit- 
ting $13,152,830 in first-quarter 2007. The top 10 finishers alone account- 
ed for $12,835,000 of that total. -Susan Visakowitz 

Top Network Radio Real Estate & 
Insurance Advertisers. . 

JAN. 2007 - 
PARENT COMPANY MAR. 2007 

JAN. 2006 - 
MAR. 2006 

BERKSHIRE HATHAWAY $3,214,525 $3,458,371 

PROGRESSIVE $2,868,470 $2,743,095 

RE/MAX $1,511,550 $2,362,440 

QUOTESMITH.COM $1,501,134 $960,270 

NEW YORK LIFE INSURANCE $1,042,640 $0 

ALLSTATE $1,033,982 $479,800 

APOLLO MANAGEMENT $473,195 $0 

GUARDIAN LIFE INSURANCE CO. OF AMERICA $427,072 $0 

MEGA INSURANCE GROUP $402,400 $89,104 

STATE FARM MUTUAL AUTOMOBILE INS. 

ALL OTHER TOTAL 

$364,867 

$312,995 

$13,152,830 

$78,400 

$277,662 

$10,449,142 GRAND TOTAL 

SOURCE: Nielsen Monitor -Plus 

Transactions at a Glance 
Whitley Broadcasting is donating WEZJ -AM/Williamsburg, Ky., to the Whitley 
County Board of Education for no monetary consideration ... Four Rivers 
Community Broadcasting's WZXM -FM /Middletown, Pa., to the University of 
Pennsylvania for an undisclosed price. 

Deal of the Week 
Multistate Deals 
Alabama, Arkansas, California, Connecticut, Delaware, 
Florida, Georgia, Indiana, Kentucky, Louisiana, Maryland, 
Maine, Michigan, Mississippi, North Dakota, New Hampshire, 
New Jersey, New Mexico, New York, Ohio, South Carolina, 
Texas, Virginia, Vermont, Wisconsin, West Virginia, Wyoming 

PRICE: Undisclosed TERMS: Transfer to a trust 

BUYER: Aloha Station Trust, headed by sole member Jeanette Tully. 

Phone: 210- 495 -3392. It owns no other stations. This represents its entry 
into this market. 

SELLER: Clear Channel, headed by radio division CEO John Hogan. Phone: 

210 -822 -2828 

COMMENT: Transfer of certain Clear Channel stations to Aloha Station Trust, 

prior to or simultaneously with consummation of the merger /privatization, to 
comply with FCC ownership limits. 

2007 Deals to Date 
Dollars to Date: $1,299,961,350 
Dollars This Quarter: $999,762,218 
Stations Traded This Year: 916 

Stations Traded This Quarter: 673 

(Last Year: $3,407,732,932) 

(Last Year: $311,514,620) 

(Last Year: 545) 

(Last Year: 296) 
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TM PROMOTE YOUR STATION 

COMPRNY OR SPECIAL EVENT! 

ESTABLISH YOUR PRESENCE 

WITH ROLL-R- SIGN`" BANNERS! 

Cost effective and reusable 

Durable for indoor and outdoor use 

Ideal at concerts and remotes 

Great for co- sponsored events 

It's easy to use... just roll off the desired 
length and cut! 

'visit our website today foi more 
information or call to place an order! 

TOLL 1.800.231.6014 
www.reefindustries.com 
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READER FEEDBACK 

'The gap 
between 
conservative 
and 
progressive 
t 
actually 
caused by 
men, 
women and 
children 
voting with 
their radio 

to dials and 
push- 
buttons? 

-Tom Tradup 

Talk Radio Reacts To 
Center For American 
Progress Commentary 
'Progressive Talk Needs Better 
Programming To Succeed' 
Thought you'd like some feedback on the 
"Structural Imbalance" study ( "Closing the Gap 
Between Conservative and Progressive Talk," June 
22) from those of us living in flyover country. The 
report states that the Center for American Progress 

and Free Press has concluded "that the gap between 
conservative and progressive talk radio is the result 

of multiple structural problems in the U.S. regula- 
tory system," which is hysterical and fallacious.The 

gap is actually caused by men, women and children 
voting with their radio dials and push- buttons. 

All successful talk personalities -including 
Rush Limbaugh, Bill Bennett, Laura Ingraham 
and hundreds of others -win ratings and revenue 
by combining information with entertainment. 
Failed radio personalities- including Mario 
Cuomo, Alan Dershowitz, Al Franken, former 
Texas agriculture commissioner Jim Hightower 
and others -have attempted to force -feed liber- 
al ideology and dour, unentertaining doctrine to 
American radio audiences. To quote Dr. Phil, 
"That dog don't hunt." 

Additionally, liberals are congenitally incapable 
of offending anyone, so they water down their 
views to be "politically correct" and "inclusive" 
rather than jumping in with both feet in the 
marketplace of ideas. Result? With the exception 
of an occasional Ed Schultz (who exemplifies the 
proven, winning formula of combining informa- 
tion and entertainment -he's actually funny), 
liberal or so -called "progressive" talk hosts fail 

time after time. 
Whatever shortcomings Premiere or the 

Salem Radio Network or ABC may have, none 
of us has ever needed to declare bankruptcy, so 

forgive me if I don't accept the premise that 
those who did are in need of the "Fairness" 
Doctrine or more restrictions on media owner- 
ship to make up for their lack of appeal to 
American radio audiences. 

The two words progressive radio needs to suc- 
ceed are not "Fairness Doctrine. " They are "bet- 
ter programming." 

Tom Tradup 

VP of news and talk programming 

Salem Radio Network 

'This Is Not Progress' 
The Center for American Progress and Free Press 

(yeah, right) is a sleazy operation. It was set up by 
President Bill Clinton's chief of staff, John 
Podesta, and is run by him today. It is no coinci- 
dence that Podesta would issue this report now, 
as its purpose is to help Hillary Clinton by 
unleashing yet another assault on talk radio. 

Groups like this claim to speak for the public and 
wrap themselves in fairness and equality. But their 
purpose is to intimidate radio executives. The fact 

is that the Clintons and the Democratic Party cre- 
ated Air America. It is a failure.The public has tuned 
it out and it doesn't get ratings. And before Air 

America, the public rejected such short-lived liber- 
al hosts as Mario Cuomo and the Rev. Jesse Jackson. 

Talk radio is the most democratic broadcast 
forum in existence. Competition is fierce between 
hosts, between companies and even among hosts 

within the same companies. Talk radio must also 

compete with all the other offerings in radio, includ- 
ing all-news, sports, urban, rock'n'roll, hip -hop, busi- 

ness, Spanish, etc.There has never been more diver- 

sity in programming.Talk radio must also compete 
with iPods, Internet broadcasting and other tech- 
nologies that offer entertainment and content. 

In the name of speech and competition, the 
report calls for severe government regulation of 
talk radio. 

The Center for American Progress and Free 
Press is an Internal Revenue Service -designated 
tax- exempt 501 (C) (3) organization, based on its 

representation to the IRS that it is a non- parti- 
san group operating in the public interest. My 
guess is that Podesta is in regular communication 
with the Clinton campaign and he or others may 
well be coordinating some of their activities on 
her behalf and on behalf of the Democratic Party. 

A tax- exempt group must not participate in par- 
tisan political activity. If an investigation is war- 
ranted, it seems to me the IRS ought to look at 

the Center for American Progress' tax status -in 
the public interest, of course. 

Mark Levin 

Host, 6 p.m. -8 p.m. 

WABC /NewYork,ABC Radio Networks 

Share your feedback with R &R readers. 

Send correspondence to 

feedback @radioandrecords.com. Please 

include name, company, title, address and 

phone number for verification. Letters 

should be concise and may be edited. All 

submissions published shall become the 

sole property of R &R, which shall own the 

copyright in whole or part, for publication. 

SOMETIMES 

ITS BETTER 

i0 BE HEARD 

THAN SEEN. 
If you think Latinos only follow Copa América on TV, 

think again. Many Hispanics work outside where 

they can't watch TV, while others turn down the 

volume because they prefer the radio announcers. 

To be sure you reach Latinos during this huge 

soccer event, contact ESPN DEPORTES Radio - the 

exclusive radio home for Copa América. 

COPA ivmE!'/ca 
I12172ZU2LH 2007 

C r1! 
DEPORTES 
R A D I O 

ADVERTISING: Carlos San Jose [3121800 -4071 AFFILIATION: Elisa Torres [3051460 -2143 
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al don't 
specifically 
remember 
the part in 
the Bible 
where the 
Ark capsizes 
and Noah 
flails around 
in the water 
while letting 
loose with a 
string of 
obscenities 
that would 
make a 
sailor blush.' 

-Mark Kaye 

By Kevin Carter and Keith Berman 

All The Idiots In The World, Two By Two 
It's been a while since we heard from our pals 

Mark Kaye and Kris Gamble in their new 
"Big Ape Morning Mess" home at WAPE/ 
Jacksonville. Well, here they are -standing 
outside on the banks of the mighty St. John's 
River, where, as dawn broke majestically over 
J -Ville, sidekick Mikey P. had graciously "vol- 
unteered" to help celebrate the release of the 
new Steve Carell movie `Evan Almighty" by 
sailing across the St. John's on a homemade 
"ark" constructed from ordinary household 
objects, like recycled soda bottles, detergent 
jugs and our personal favorite: empty kitty litter containers. Mikey 
came down to the river dressed like the mythical biblical character, 
complete with a robe and cheesy fake white beard, and attempted to 
be pulled across the river by a 22 -foot crabbing vessel. Naturally, once 
the stunt was announced, the show immediately fielded warning calls 

from the Clay County Sheriff's office, Coast Guard and U.S. Navy. 

"They just wanted to make sure we knew the dangers and that we 

were prepared if he should drown accidental- 
ly," Kaye says. "Evidently, they never heard 
that fat floats." 

At 7:45 a.m., with the aforementioned safety 

precautions handily ignored, Mikey climbed 
aboard his makeshift ark constructed entirely 
from recycled trash and began his epic journey 
across the river. "At approximately 7:49, his ass 

was in the water," Kaye says. "I don't specifically 

remember the part in the Bible where the Ark 
capsizes and Noah flails around in the water 
while letting loose with a string of obscenities 

that would make a sailor blush." Mikey's second attempt fared much bet- 
ter -that is, until he hurled. Gamble says that the day before "was 
Mikey's birthday, and apparently he had downed one too many appleti- 
nis-and when you mix vodka with the choppy waters of the mighty St. 

John's River, well, the result wasn't pretty." "We're probably going to get 
charged with dumping toxic materials in the river," Kaye laments. "But 
honestly, what 26- year -old man celebrates his birthday with appletinis ?" 

Mainelli /O &A: Round Two 
He may have left the building, but former Free 

FM /New York PD John Mainelli just can't stop 

critiquing his former morning duo, Opie & 

Anthony. In the latest of a series of letters drip- 

ping with ST- approved® sarcasm, Mainelli fired 

numerous shots at the boys, pissing them off 
enough to read it on the air last week -until K- 

Rock GM Tom Chiusano reminded them that 

Not pictured: 
Best buddy Mainelli. 

CBS Radio and Mainelli had agreed not to pub- 

licly rip on each other as part of Mainelli's part- 

ing agreement. "It's too bad Ben Kingsley can- 

celed out because he is so on target with the 

young -guy, new -rock audience," Mainelli wrote. 

"Obviously, I'm not in -demo, but I really enjoyed 

him in 'Gandhi.' Hard to believe that movie came 

out a quarter- century ago this year." He went on 

to say how thankful he was that their follow -up 

guest, a dude who was attacked by a bobcat, 

gave Anthony a prime shot at doing another 

Schwarzenegger impression. "This was a 

delightful extra benefit since (1) Anthony so sel- 

dom does anything clever anymore, and (2) so 

few people do that particular impression. 

Kudos," Mainelli said. Ouch! This goes on for a 

while, let's skip ahead a bit. 

After bashing O &A for allegedly "waiting two 

or three days to get around to discussing timely 

topics, giving everybody a chance to get caught 

up on the news," Mainelli called them out for 

not saying anything controversial or compelling, 

then moved on to their ability (or lack thereof) 

to tell stories: "More people than just I have 

noticed that, when you realize halfway through 

your stories that they have no Act Il or Ill, you 

start yelling and cussing- within company 

guidelines, of course -thereby maintaining ener- 

gy if not interest. Keep up the good work." 

Naturally unwilling to sit quietly in the corner, 

Mainelli actually called the show, accusing the 

duo of no longer doing the kind of radio they 

became famous for -then suggested Anthony 

should do more character voices and use more 

sound effects and Opie should become more of 

an executive producer, claiming Free FM 

would've had the numbers to remain talk if the 

station had done what he asked. Anyone want 

some cheese with that whine? Opie responded 

they were doing all they could to give listeners 

what they want without getting fired, pointing 

out that they nearly lost their gig at XM over 

that now -infamous Condoleeza Rice snafu that 

scored them a 30 -day suspension. "This is 

about sour grapes and revenge," he said, claim- 

ing that Mainelli was just plain bitter. 

Good Lord, Are They Serious? 
Much like manna from heaven -but 
with less than half the carbs -those 
radio heathens at Lotus active rocker 
KDOT /Reno, Nev., gave stuff direct 

from Him all throughout June. 
Straight from the son o' God himself 

(or a reasonable facsimile thereof), 

KDOT was all about What Would 

Jesus Jam, where Mr. Christ picked a 

song every day and spun it three 

times. When he played his "chosen 

24/7 NEWS ONLINE @ www.RadioandRecords.com 

track," caller 12 picked up salvation in 

the form of $10.45 (cheap bastards) 

and a shot at a trip to see Breaking 

Benjamin and Sick Puppies in Holly- 
wood, the Gomorrah of the modern- 
day world; a trip for four to see 

Incubus in Lake Tahoe; maybe Rage 

Against the Machine in San Francisco; 

or a huge "Un -Last Supper" at the 

local Olive Garden for a dozen apos- 

tles---er, listeners. Here's PD /Jesus 

stunt double Jaye Patterson to tell us 

more: "Plus, every weekend, we asked 

the audience to play Jesus, requesting 

blocks of rock they think Jesus would 

jam. They also win alternate qualify- 

ing prizes, like Deftones tickets or a 

six-pack of Xjyence the energy 

drink that makes you feel like a god." 

We're pretty sure someone's going to 

suffer some form of eternal damna- 

tion for this one. 

JUNE 29, 2007 

www.americanradiohistory.com

www.americanradiohistory.com


The Programming Department 
Saga performs several staff adjustments 

at active rocker WNOR and classic rock 

WAFX (106.9 the Fox) /Norfolk: Longtime 

WNOR APD /MD /afternoon jock Tim Parker 

exits, replaced on the air by -hold on to 

something -PD Harvey Freaking Kojan. 

This will mark Kojan's first return to the air 

chair since KLOL /Houston in 1987, so plan 

to roll tape. WNOR midday princess Sonja 

Morrell assumes APD /MD duties. Parker 

can be reached at hrh_pk @hotmail.com. At 

the Fox, Leila Rice leaves the "John & 

Leila" morning show after four years. Her 

replacement comes from across the hall: 

WNOR morning "news chick" Nikki Reed, 

who's worked with the "Tommy & Rumble" 

morning show for the past 13 years. 

Multitasking WNOR night jock Shelley adds 

morning producer duties and will fill Reed's 

news shoes. 

Programming changes at Renda CHR /top 

40 KHTT (K -Hits 106.9) /Tulsa, where MD 

stripes have been applied to night dude 

Mikey B. He replaces Dylan, now at WLUM 

(FM 102 /1) /Milwaukee. Not content to have 

one single APD like most normal stations, 

PD Tod Tucker elects to go nuts and slap 

those rare "co -APD" stripes on mid -morn- 

ing jock Billy, who will be in charge of pro- 

motions, while "that other APD" Matt the 

Bratt will use his co- stripes for program- 

ming and special programming purposes. 

APD /MD /midday dude Dem Jones has 

been upped to PD at Entercom classic hits 

WBZA (the Buzz) /Rochester, N.Y. The 

moves takes a bunch of pressure off OM 

John "JT" Thomas, who probably has a lot 

of other stuff to worry about. Jones joined 

the Buzz in 2004 and was upped to APD/ 

MD in 2005. 

Clear Channel alternative WHRL 

(Channel 103.1) /Albany, N.Y., has filled its 

PD opening by hiring Tim Noble as PD /MD. 

Luckily, Noble won't have to change his 

license plates, as he's coming from 

Syracuse, where he's APD /night jock at 

Galaxy alternative WKRL -WKLL (K- Rock). 

Noble fills the void created in May when for- 

mer PD Capone was named MD /afternoon 

dude at Finest City alternative XTRA 

(91X) /San Diego. 

After two -and -a -half years programming 

Cumulus CHR /top 40 WZOK /Rockford, Ill., 

director of programming Tom Lazar is giving 

up the tinsel and glamour of central Illinois 

and is headed out to Southern California -the 
0.C., baby! His fiancée, Jeanne, snagged a 

lucrative job transfer, so Lazar will seek his 

fame and fortune out here in our backyard. To 

help Lazar in his SoCal pursuits, reach out to 

him at 312 -218 -8529 or r8iotom @mac.com. 

MD /afternoon talent Dusty Rhoads has 

earned his PD stripes at American General 

Media rocker KZOZ /San Luis Obispo, 

Calif. Rhoads fills the slot vacated last 

month by John Boyle, who's now promo- 

tions director at Entercom active rock 

KRXQ (98 Rock) /Sacramento. 

Quick Hits 
Island Def Jam regional promo reps Gary Triozzi and 

Mike Chester have both been upped to national director 
of pop promotion. Triozzi will remain in Chicago, and 
Chester will continue to hang in Los Angeles. 

Forrest Bueller, currently APD /MD /night jock on 
KNGY (Energy 92.7) /San Francisco, is headed inland to 
do mornings at hot AC KPSI (Mix 100.5) /Palm Springs, 
Calif. Until now, Mix mornings had been voice -tracked 
by Jeff Kelly. 

Scull & Bone: Dallas market vet Cindy Scull, last heard 
in middays at Clear Channel classic rock KZPS, has 

signed on to do mornings at Cumulus rival KDBN (93.3 
the Bone), effective July 23. The new show will reunite 

her with Robert Miguel, her former partner -in -crime at 

the old KEGL. 

Across the street at KPLX (99.5 the Wolf) /Dallas, 
morning personality Cody Alan is leaving for a mystery 
destination TBA. APD Smokey Rivers shifts from mid- 
days into mornings, while part -tinier Mark Phillips is 

upped to middays. 

The lovely and talented John Tesh expands his ridicu- 
lously huge syndication empire yet another notch by 

joining Journal hot AC WKTI /Milwaukee for nights. 

Congrats to our pal Eric Murphy, president /CEO of 
creative marketing and promotions firm Pop2Life, 

who recently jammed quite the weighty feather in his 

cap by hiring Joe Armenia, former MTV VP of music 
marketing and promotion, to oversee Pop2Life's spe- 
cial projects and business development. Sadly, the fes- 
tivities were marred when Murphy accidentally 
dropped a "next level" bomb in his congratulatory 
quote. [Ed. note: Proceed at your own peril.] 
"Pop2Life's success revolves around creative ideas and 
the ability to turn those ideas into extremely valuable, 
turn -key promotions that encompass many different 
facets of pop culture," Murphy says, seconds before 
things took an ugly turn. `Joe's creativity and experi- 
ence will no doubt take our success to [LOOK 
OUT!!!] the next level." Murphy expects to be up and 
around by the weekend. 
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Gather 'round. This isn't your 
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Gillette :irìngs His Own 
Kiss Kool -Aid To Kool -Aid To 

Rested And Recharged, WKSC /Chicago's Rick Gillette Looks At Radio With New Eyes 

By Kevin Carter Photographs By Rob Grabowski / RETNA LTD. 

On June 

n 

19 'ck Gillette celebrated two milestones: one year as PD of Clear 
C'hannel's C (103.5 Kiss FM) /Chicago and his one -year anniversary back 
I the day -to y business of radio, period. The nearly eight -year hiatus gave 

him itn a fresh perspective on an industry that changed enough for a lifetime while 
he e was away. *Which is not to say Gillette wasn't still "in the business" dur- 

likg that time -he wasVP of music and video entertainment for DMX Music 
ill Los Angeles, where he and his wife still maintain a home. "It was entirely 
different than what I was used to," he says. "When I got to DMX, the com- 
pany had 95 programs; when I left, we did over 630 programs around the 
world. We did music for airlines and some of the biggest brands in the world, 
like the Mirage, Bellagio and MGM Grand in Vegas. 

"We weren't just putting together radio stations; 

sometimes we were deeply ensconced in the 
branding image of a mega -brand. Victoria's Secret 
was going to make their entire store pink in March, 
so they wanted music that `feels pink.' We also had 
an incredible video department, so in some cases, 

we'd go out and storyboard and shoot our own 
video for them. I believe that this helped me, in 
some ways, to articulate that which I've always felt 

intuitively about the business I'd left radio" 
Growing up in hot and dusty Bakersfield, two 

hours north of L.A., Gillette enjoyed most of the 
activities of his peers. "I loved to watch football, 
hockey and Lakers basketball. As backwards as it 

could be perceived, Bakersfield was one of the first 

cities in the country to have cableTV" But he also 

became hooked on Los Angeles FM and radio's 

theater -of- the -mind aspect at an early age. 

Gillette's early goal was relatively modest: to be- 
come a sportscaster. "I figured I could get paid to see 

all these sporting events for free," he says. "I started 

taking college classes while I was in high school." 

It was while taking a photography class, of all 

things, that Gillette received his impromptu in- 
troduction to radio. "The class was right next to 

KAFI in Bakersfield, and it was like a half -hour 
before my mom was going to pick me and my 

friend up, so we walked over to the station and 

looked in the window.The guy invites us in.The 
next thing you know, we're in there filing records, 
and every week after photography class, we'd 
hang out with the night guy." Gillette began to 
theorize that maybe his path to becoming a 

sportscaster would be easier if he started in radio 
first. So before he had his driver's license, he start- 
ed working behind the scenes at KAFI. 

Just Like 'The Matrix' 
Once he spent time inside the belly of the beast and 
had a chance to "peek behind the curtain," Gillette 
noticed something interesting: "It felt more excit- 
ing listening to the radio outside of the room; in the 
room, it looked somewhat mechanical.You're talk- 
ing about Bakersfield in the mid -'70s -the place 

was a dump. It was like, `How could it sound so 

good on the radio, but yet look so bad in the mom ?' 

"You talk about the magic that's what intrigued 
me the most. If this is how you paint, then I like the 
picture part. I don't think I've ever lost track of the 
fact that where I'm sitting right now is not the radio 

station; the station truly exists outside, out there on 

Continued on page 16 

'One thing you'll never hear 
on this station are the 
words "radio" or "station. 
103.5 Kiss FM is a lifestyle 

experience for the people 
who use us.' -Rick Gillette 
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CHRITOP 40 SPECIAL 

Continued from page 14 

the streets. It exists in the hearts and minds of the 
people, and if they plug in, they see what they want 
to see based on what we're offering them" 

It's a lesson that Gillette took with him in the 
mid -'80s when he broke into the big -boy scene 
at KSFM /Sacramento, the infamous FM102. 

"At KSFM, we were in a pit, literally," he re- 
calls. "We were on the second floor of a bank 
building, which we dubbed `the penthouse,' and 
during the summer months, I'd literally have to 
go down to see the bank manager weekly to 
make sure he left the air conditioner on upstairs 
because in the afternoons, the temperature in the 
control room would climb into the mid -90s, so 

the afternoon guy would be in there broadcast- 
ing in just shorts and no shirt. 

"Yet what came out of the radio at FM102 was 

not necessarily different from what comes out 
here, which I consider palatial by today's stan- 
dards. I think if jocks feel like they're overcom- 
ing an adverse environment, then they have to 
think about the experience outside as opposed to 
the internal experience. We had a ton of fun in 

16 Sacramento, that's for sure." 

Gillette later cemented his reputation during a 

decade in Detroit, spending nine years program- 
ming the late CHR /top 40 WHYT and anoth- 
er year across the street at rival WKQI.Then came 

jthe DMX years. In a twist of fate, Gillette's cur- 
rent officemate, regional VP of programming 
Darren Davis, just happened to be a Gillette -era 
FM102 fan. "Darren used to listen to FM102 
when he was growing up in Grass Valley, Calif.," 
Gillette says. "He was very aware of Rick Gillette 
at that time and was listening to the radio, think- 
ing, `That sounds like a fun thing to do.' " 

Davis evidently held on to that memory, and, 
when the search for a new Kiss PD began, Gillette's 

name quickly came up. 

"They were looking to do something different 
with this radio station, and they thought regular 
radio wasn't working particularly well, so how 
about something abnormal? When they were talk- 
ing to me about the job, obviously there were 
people who mentioned to Darren,`You know, he 
hasn't been in radio in seven -and -a -half years,' and 
his point was, `Yeah, well, how's radio been for the 
last seven -and -a -half years? We've all been drink- 
ing our own Kool -Aid, and this guy hasn't had any 

Kool -Aid for a while. He may think it tastes bad, 
and that may be a positive thing.' " 

After Gillette landed the gig, he spent the first 

two weeks on his own "listening tour" of the sta- 

tion."I really didn't touch anything," he says. "I was 

just talking to the people about how they felt about 
the place and what their visions were, and explain- 
ing my ideas for engaging the audience, because 
frankly, there hasn't been a lot of turnover. I really 

didn't want to dig deep into the nuts and bolts of 
how they did things I just wanted to see what was 

in their hearts and then explain to them my vision 
for what an entertainment medium ought to be." 

Mob Mentality 
One example of Gillette's vision of his new radio 
station is his pronounced refusal to use that very 
term. "One thing you'll never hear on this sta- 

tion are the words `radio' or `station,' " he says. 

"103.5 Kiss FM is a lifestyle experience for the 
people who use us. 

"Clear Channel has been on the cutting edge 
of using so much integration of this medium, not 
just the HD stuff, but look what we're doing 
online:There are more than a dozen stations now 
that have social -networking sites; ours in Chicago 
is called, aptly, the Mob. It was funny -we were 
in a meeting and someone made the comment, 
`Are we a radio station with a Web site and a 

social network, or are we a Web site with a social 
network and a radio station ?' You're able to go 

online, listen to Kiss, chat with other listeners 
simultaneously -and sometimes the jock if 
they're in the chat room with them. So, what is 

that, really? It's truly a lifestyle experience, it's not 
just about radio. This is something much greater 
than just being on the radio." 

The Kiss airstaff leads off with a name very 
familiar to Gillette from his days in Detroit. "I was 

actually the first person to give Drex a shot doing 
morning drive back in the day at WHYT," he says. 

"His team includes Mel T and Petey, along with 
Joann doing the news. It's not easy to do a morn- 
ing show in Chicago and have it hit right away, 

but he's grown steadily and in the last year taken 
huge leaps.They really dominate the demo for the 

'I don't think 
I've ever lost 
track of the 
fact that 
where I'm 
sitting right 
now is not 
the radio 
station; 
the station 
truly exists 
outside, out 
there on the 
streets. It 
exists in the 
hearts and 
minds of the 
people, and 
if they plug 
in, they see 
what they 
want to see 
based on what 
we're offering 
them.' 

-Rick Gillette 

mass- appeal market." 

MD Jeff "Smash" Murray follows Drex from 10 

a.m. to noon. Chicago native Nina Chantele, who did 

radio in Dallas,Austin and Miami, is heard from noon 
to 4 p.m., followed by afternoon driver Ty Bentli, a 

former Austin morning man who has worked in the 

record business. Then it's "Mack at Night" and 

overnighter Alexx Dupri, another "homegirl." 

As Gillette and crew pass the one -year mark, 
the place definitely contains a new, positive sense 

of energy. "We had a meeting just before the last 

trend came in, and I told the staff, ̀ It's been almost 
a year, and we've made some amazing progress, 

and yet we're still sitting here, wondering what 
the trend says.' I told them it doesn't matter what 
the numbers say that day- here's the new goal: 

We've got to take our game to the next level." 

The priority now, he explains, is serving the 
audience and shareholders of Clear Channel by 
having the most people listening. "It's not by 

stealing listeners from any one place. I want to be 
No. 1 18 -34, so that means it's between us and 
[urban] WGCI and fighting it out. I'm literally 

across the hall from Chris Kelley, the PD of 
WGCI -we could actually throw stuff at each 

other from our offices, and that's where I want the 
battle to be :' he says. Gilette adds that those goals 

are accomplished by growing audience and pro- 
viding them with something unique and com- 
pelling that connects with them as a human being. 

In addition, he claims to be looking forward to 

Arbitron's Portable People Meter because it will not 
only show radio's continued relevance, but ̀ just how 
engaged those 1 million or so listeners are, because 

the best thing we can provide to our advertisers is 

not just a body who's hearing a radio station, but 
someone who's engaged and connected and getting 
the message about what the coolest new product and 

service is. I believe radio is supposed to be 100% 

emotion, and we try to create that kind of bond here. 

"Our goal is to have listeners feel about Kiss 

in such a way that they love it, but they can't 
articulate exactly why because it's not something 
that is logical to them -it's completely emotion - 
al.That's the kind of bond that doesn't evaporate. 
They don't love us for 10 in a row. They don't 
know why they love us, there's just something 
about it -they just do." R6t 
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CHR /TOP 40 SPECIAL 

Zapoleon's 10-Year CHR /Top 
40 Music Cycle: The Sequel 
A Conversation Between Guy Zapoleon and Hal Rood, 
Partner /Executive VP Of Strategic Radio Solutions 

1 is common knowledge that consultant Guy Zapoleon discovered a 10- 
car CHR /top 40 music cycle that has repeated itself with regularity since 

the early 1960s. We found the phenomenon so fascinating that an entire 
esion, featuring Zapoleon and Clear Channel /NewYork senior VP of pro - 

gramming Tom Poleman, was devoted to the subject at the 2006 R &R 
Convention in Dallas. Now that we're nearly halfway through 2007, it 

18 seems appropos to take a deeper look, specifically, where is the format in 

the cycle now? And what can smart CHR /top 40 stations do to make the 
most out of the cycle? To accomplish this goal, we eavesdropped with 
super- secret listening devices into a cafe where Zapoleon happened to be 
having a cycle conversation with Hal Rood, partner /executive VP of 
Strategic Radio Solutions, the strategic and brand -research company based 
in Seattle. Let's listen in ... -Kevin Carter 

Rood: Guy, you are the father of the music cycle 
in CHR, which really has stood the test of time. 
Explain what that cycle is. 

Zapoleon: It's amazing how clear the pattern is.To 

understand the 10 -year repeating Zapoleon 
music cycle, you first have to embrace the con- 
cept that when top 40 is healthy, there is a fairly 

equal balance of pop, R &B and rock. It's driven 
by leading -edge listeners who adopt what's hot 
today -but what's hot today is yesterday's news in 

a few years. Little sister never embraces what big 
sister or- heaven forbid -mom is into, and so the 
cycle repeats as each generation demands its own 
style of music, even if it's still a form of pop, rock 
or R &B. The cycle is made up of three periods 
that repeat about every 10 years. 

First there's the "rebirth" period, where the 
three key music styles -pop, rock and R &B-are 
all pop in nature, compatible and can all be played 

on the same radio station.The top 40 format has 

always been about a musical variety of hits, which 
means big ratings. The key component, the glue, 
if you will, is pure pop music. The end of this 

cycle happens when much of the pure pop music 

disappears- whether it's New Kids on the Block 
of the late '80s or a more current Backstreet Boys. 

As radio moves into the "extremes" period, 
urban and rock styles become more edgy and thus 

incompatible and difficult to play on the same sta- 

tion as pop music. Mainstream radio then has to 
make a choice as to whether it wants to lean rock 

or urban.Top 40 chases listeners away during this 

period and many of these listeners gravitate 
toward country and niche formats like hot AC. 

The third and final chapter of the cycle is the "dol- 
drums ?' Remember back to 1990, 1980, 1970 - 
that's when the Carpenters hit big-and even 1960: 

Hit music stations who wanted their adults back had 
to soften up their sound. The doldrums are a time 
when stations attract back adult listeners. In the most 
recent complete cycle, the doldrums phase was 

delayed until 2004 because the rebirth of pure pop 
came at the end of the '90s, instead of in the mid- 
dle of the decade as it had for the past 40 years. 

In 2004, radio had its most balanced doldrums 
phase because operators were content with top 40's 

circling the wagons to protect their 12 -24 base, 

versus younger -appeal urban and rock. They did 
not soften up the music to win back adult listen- 

ers. Programmers were allowed to keep the rock 
and urban edges, play the normal slew of pop and 
not move to the super adult ballads that were being 
produced during the doldrums by pop artists.As a 

result, top 40 remained a lot healthier in 2004- 
2006 than it had in previous doldrums periods. 

Rood: What is the state of the CHR format 
right now? 

Zapoleon: Mainstream top 40s have been quite 
successful over the past few years since we hit the 
rebirth stage. CHR as a format is in a very healthy 

state where its three key music styles are all pop 
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'If a station's 
ambassador 
level is at the 
low end say 
20 % -3Ó %, 
they are in 
serious 
danger of a 
ratings fall 
when the 
extremes or 
doldrums 
cycle hits.' 

-Hal Rood 

in nature, compatible and can all be played on the 
same radio station. 

Rood: That balance gives CHR a great pop "cen- 
ter lane" on the highway, which is why stations 

have such good 25 -34 numbers.This is so impor- 
tant, because it gives the format a chance to be 
competitive 12 +. As a result, hot AC is getting 
squeezed a bit between CHR and mainstream 
AC. Look at your client in New York, Z100 
[WHTZ].They are No. 2 among all 12+ females. 

Some owners are seeing the strength of CHR 
ratings right now and are flipping into the for- 
mat, but we are cautioning them that they need 
to be in the format for the long haul and be pre- 
pared for when CHR is not in this strong phase. 

What part of the cycle comes next? 

Zapoleon: Next, we're poised for the extremes, 
where ratings begin to slide for CHR, and then 
the doldrums, where the format really struggles. 

Continued on page 20 
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CHR /TOP 40 SPECIAL 
Continued from page 18 

Rood: The key in these phases is not to misuse 

your research. When music cycles are great, there 
is a lot of great music inventory to play and you 
almost can't go wrong. In the extremes phase, you 

can't simply pull a best -to -worst ranker in your 
music research and throw it on the air. Think 
strategically and know what styles can help bal- 
ance out your station. 

Zapoleon: A station needs to carefully select which 
hits to invest spins in, and when. It is critical in 

the extremes and doldrums phases. Preparing for 

these phases of the music cycle for CHR is no dif- 

ferent than what they should always be doing, 
which is all about doing the "three M's" brilliant- 
ly- music, mornings and marketing - because 
unless the station is brand -new and doing a hot 
format, it just can't exist on music alone. 

As Tom Poleman and I pointed out about CHR 
in the R &R panel on cycles last year, when done 
correctly, there's no other music format that is 

more exciting, more mass appeal, able to play 

stronger music, more reflective of pop culture, able 

20 to combine all of the hottest music styles and able 

jto stay as unpredictable.There is never a song you 
jcan't play. So as a programmer, react properly to the 
jrebirth, extremes and doldrums of the cycle and j company heads should support their managers 
with the tools and money to do the three M's 

jright. Listeners under 30 and teens are growing up j/ without radio being the "constant companion" it 

was to people over 40 when they were young. 

Rood: What we're finding in our Brand DNA 
Studies is that only about 20 % -40% of a station's 
Pis are what we call "brand ambassadors. "These 
are the ones who are your "viral carriers." The 
truly great CHRs like Z100 have brand ambas- 
sador levels even higher than that. If a station's 
ambassador level is at the low end, say 20 % -30 %, 

they are in serious danger of a ratings fall when 
the extremes or doldrums cycle hits. Now is the 
time to begin preparing an insulator for the 
extremes, which is the other brand pillars of the 
station, such as the morning show. 

Zapoleon: If all of your M's are strong going into 
the weaker CHR phases, the station will be in 

excellent shape going into the extremes and dol- 
drums phases. 

Rood: If a show is underperforming, have a sense 

of urgency to experiment and add the missing 

pieces- now -to make your morning show 

great while this CHR music cycle is so strong. 
There is a new study from BBDO Worldwide 
illustrating that by injecting your brand into the 
rituals that define humans, your station weaves 

itself more into the fabric of their daily lives. 

"Preparing for battle " -getting ready for 
work -is one of those rituals. Is your morning 
show really embedding itself into the listeners' 
morning ritual? Starbucks has become an emo- 
tional part of the "feasting" ritual. 

Here's why a station's morning show or other 
destination points are critical: The study shows 

that 89% of consumers rely on the same brands 
for these sequenced rituals and 75% become irri- 
tated when their sequence is interrupted or their 
brand changes. Music cycles change, but morn- 
ing shows can create a constancy. What else can 

a CHR operator do to strengthen the brand 
before the weak periods of the cycle hit? 

Zapoleon: The most important thing radio opera- 
tors can do is reinvest in finding the great air tal- 

ent of tomorrow for their radio stations, because 
without them, terrestrial radio will not survive. 

Secondly, radio needs to invest in fmding creative 

programming and marketing people.Third, it needs 

to develop an Internet programming team to devel- 

op a seamless Internet connection with its audio 

component, terrestrial radio, because the future of 
terrestrial radio might just be the audio compan- 
ion to their visual /audio component on the Web. 

Radio needs to be all about embracing the 
Internet in whatever way possible, utilizing 
something along the lines of [music purchase rec- 
ommendation engine] TuneGenie.com, which is 

on a lot of great radio stations' Web sites. This is 

good example of how to make the Internet a 

huge part of your radio station. 

Rood: Some stations are on their way to becom- 
ing their city's music and entertainment portal. 
What broadcasters are leading the way? 

Zapoleon: Credit Z100'sTom Poleman for having 
the vision to hire an expert on teens and Internet 
content to help make an already excellent Web site, 

Z100.com, even better. Zena Burns from Teen 
People is online program director for the entire 
Clear Channel cluster in New York as well as 

Clear Channel content for the chain. 
Emmis Communications [chairman] Jeff 

Smulyan, [radio division president] Rick 
Cummings, [radio division VP] Val Maki and 
[radio division VP of programming] Jimmy Steal 

have been devoted to making Power106.com a 

great musical destination for their listeners with 
great musical content and an integrated iTunes 
store.With 12 iTunes stores on Emmis Web sites, 

Emmis trails only Yahoo Music as the No. 2 sales 

affiliate at iTunes. 

Rood: Americans spend half of their free time 
online. And half of that time is spent accessing 

activities relating to entertainment and commu- 
nication. Ready or not, this is our world and this 

is radio's competitive environment. 
Before your entire 10 -year music cycle repeats 

again, media will converge and the truly great sta- 

tions will be the leading local entertainment brands. 

It won't matter how listeners are hearing you as 

long as they are using you.We're doing research into 
how relevant a station's Web content is. Radio is still 

the favorite medium for people to use while mul- 
titasking, and people are multitasking more than 

ever.That plays right into radio's hands. 

Listeners are [instant messaging] or texting 
their friends while listening to the radio. Offer lis- 

teners the chance to generate their own content 
on your site; encourage them to create fun video 
spots for the station. We're only at the beginning 
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'When done 
correctly, 
there's no 
other music 
format that is 
more exciting, 
more mass 
appeal, able 
to play 
stronger 
music, more 
reflective of 
pop culture, 
able to 
combine all 
of the hottest 
music styles 
and able to 
stay as 
unpredictable.' 

-Guy Zapoleon 

of the viral marketing stage. In a year or two, we 

won't be calling this "viral marketing;' we'll be 

calling it entertainment branding. It will be main- 
stream, like MySpace or Facebook. 

Database and permission marketing is still an 

underdeveloped activity. Some stations do a bet- 
ter job than others, but CHRs need to develop 

deeper relationships with listeners by giving them 
relevant, meaningful rewards for being a station 

VIP.All of our research shows that a deeper invest- 

ment of time is needed here. It really will pay off. 

Zapoleon: It may be the best time for CHR in 

many decades with America's No. l TV show, 

"American Idol :' giving new meaning to mass 

appeal and giving No. 1 exposure to the world's 

hottest pop artists as well.The show is also creat- 
ing the next generation of pop superstars. RraR 
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CHRITOP 40 SPECIAL 

Top 40's 30 Under 30 
Guys That Make Us Feel Better About The Future Of The Biz 

By Kevin Carter 

The folks atdison Media Research have assembled an extensive list of 
prog>nmers and air talent who they feel a) really seem to have a clue, 
and b) just happen to be younger than 30 years old. Edison Media 
Research VP of music and programming Sean Ross says the concept of 
a "31 Under 30" list, modeled after similar lists of civic and entertain - 
men dustry leaders, had been on his mind for a while, but the final 
imp s was when Edison founder/president Larry Rosin returned from 
a research presentation where he, at age 44, was the youngest person in 
the room. Rosin has long been a proponent of aggressively reaching 
out to radio's next generation of listeners, and particularly of targeting 
stations' HD multicast streams more specifically toward younger listen- 
ers. And while being older than 30 doesn't automatically take you out of 
the mind -set of younger listeners, more aggressive recruitment of younger 
programming talent can only help in understanding those listeners' needs. 

For the purposes of this special CHR /top 40- themed feature, we have 
jtaken the liberty of spotlighting seven of the 30 who happen to be work- 
ing in our favorite format. Sure, reading this list may cause many of us to 
feel as old as, well, Marconi, but at the same time, after reading about the 

jpassion that drives these unique individuals, it fills us with the powerful 
sense of hope and optimism that we are indeed leaving the continued 
care and feeding of our industry in the hands of people who just may 
serve as a saving grace for everyone involved. 

Tommy Chuck 
PD, WFLZ /Tampa 
Tommy Chuck's fate was sealed when he was 

born -and he doesn't seem to mind: "I was one 
of the lucky ones born into a radio family, where 
my dad and my uncle, who's my dad's brother - 
in-law, are both career radio guys;' he says. 

Chuck's dad is still OM and his uncle GM of 
WEMB in his hometown of Envin,Tenn., where 
he got his first radio taste at the tender age of 7. 

"I did my first board shift that summer," he says, 

remembering how he rode shotgun on a St. Louis 

Cardinals broadcast. 
Chuck even recalls the exact moment that the 

radio bug bit him: "I cause back from a commer- 
cial break into the game, and the late Jack Buck, 
the legendary voice of the Cardinals, gave the 

score and suddenly said, 'We'll pause for 1(( sec- 

onds for station identification.' The cart hadn't 
recued, so I hit stop, pulled it out, threw the legal 

ID in, hit play and got it on. I remember Dad 

called into the studio and said, 'Wow, that was 

good.' So I felt really good about myself and 

thought, 'Maybe I could do this.' " 

Shortly thereafter, Chuck's relatives began pay- 
ing him to work at the station when he was 15, 

providing stats on the local high school football 

games. He then landed his own weekend shift 

along with running "The Rick Dees Weekly Top 

40." When he knew he'd been accepted to the 

University of Tennessee, Chuck interviewed at 

nearby hot AC WTXM /Knoxville and landed the 

night gig. "They allowed me to wait out the 

month until high school was over," he says. "The 
day I graduated, I moved to Knoxville and started 
my radio career" 

Despite his family ties, Chuck wanted to make 

his own sway. He worked frill -time while juggling 
college classes, earning his way up to APD /after- 
noon host within a year- and -a -half at WTXM. 
Possibly setting the record for youngest PD ever, 

he scored his first programming gig -at WVSR/ 
Charleston, W.Va. -at 19. After four months, he 

got the call to run WKXJ /Chattanooga,Tenn. 
"I'll always be thankful to Clay Hunnicutt 

and Sammy George for giving me the oppor- 
tunity to be a Clear Channel PD -I had just 
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'The stars 
lust aligned 
for me. Not 
a day oes 
by that I 

don't walk in 
the office, 
realize where 
I am and 
think, "Wow, 
how the 
heck did this 
happen ?" ' 

-Tommy Chuck 

turned 20," he says. After three years in 

Chattanooga, he moved up to WQEN /Birm- 
ingham for two years, then got the call to make 

the rocket -propelled jump to the big leagues: 

WXXL (XL106.7) /Orlando in February 2006. 
A scant nine months later, he transferred an hour 
west to his current gig: PD of legendary 
WFLZ /Tampa. And he's only 26 years old. 

"I've really been in the right place at the right 
time," he says. "The stars just aligned for me, and 
there's not a day that goes by for me that I don't 
walk in the office and realize where I am and 
think, 'Wow, how the heck did this happen ?' " 

And things get even weirder when you factor 
in that current XL106.7 PD Michael Bryan is 

Chuck's best friend. They grew up in adjoining 
Tennessee towns and lived nearly identical radio 

lives: "I lived in Erwin, and my dad ran the little 

AM station. Michael lived in Greenville, Tenn., 
and his dad ran the little AM station there," 
Chuck says. Their lives continue to be inter- 
twined, as they are now both being honored by 

Edison for the same 30 Under 30 recognition. 
"It's really awesome," Chuck says of his long his- 

tory with Bryan. "We're best friends, we talk 
every day, and it's really cool." 

Continued on page 24 
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CHR /TOP 40 SPECIAL 

Michael Bryan 
PD, WXXL (XL106.7) /Orlando 
Talk about your scary parallel lives. As Tommy 
Chuck just explained, Michael Bryan's dad was 

also a small -market owner /GM /PD /general sales 

manager of an AM station in Tennessee and a 

young Bryan ran around the station while his dad 
was working. "I still have carts of me on commer- 
cials with him when I was 6. If he needed a kid, 
I was there," Bryan says. "My dad was the first one 
to introduce me to radio and is still my biggest 
inspiration. I talk to him all the time about stuff 
that's going on, and he gives me advice." 

Officially, though, Bryan didn't start until he was 

14. It was back in the heady days when you actu- 
ally needed an FCC license, and you couldn't get 
one until you were 14 years old. "I was literally 

training on the air the first day I turned 14," he 
says. "I ran everything at my dad's station from 
Sunday morning gospel preachers to a Sunday 
night bluegrass show, all kinds of crazy shows." 

Despite that Bryan and Chuck grew up in 

24 neighboring towns and share the same basic back 
story, they didn't meet until high school. "We were 
on competing stations. I was doing weekends on j WAEZ /Johnson City, and he was on weekends 
across the street on WXIS," Bryan says. "Tommy 
was the one who reached out. He heard me on 
the air one day and said, `Dude, you sound pretty 
good, we should talk sometime? " 

While in college at East Tennessee State 
University, where he received a broadcast man- j/ agement degree, Bryan did part -time at a little 
AM station,WJCW, running the board for Atlanta 

Braves games. "Throughout college, I was send- 
ing out tapes. The first PD who ever gave me 
feedback was Mike Edwards, who is still the PD 
atWSSX /Charleston, S.C. I'll never forget that he 

gave me feedback when I was in college," he says. 

Bill Catcher gave Bryan his first big- market 
shot: nights at then -Cumulus -owned hot AC 

WRQQ /Nashville. "Literally, the day I gradu- 
ated, I got in the car and drove to Nashville and 
started the next Monday," he says. After three or 
four months, Don London called him to do 
middays atWNVZ (Z104) /Norfolk. 

A few years later, Bryan moved south to 
WEZB (B97) /New Orleans, where was was 

APD /imaging director under John Roberts. 
"John really taught me how to be a PD. He's still 

a good friend and mentor," he says. Roberts got 
him prepared for his first PD gig: WOZN (the 
Zone) /Greensboro, which he later flipped to 

adult hits as WSMW (Simon 98.7). After two 
years there, Bryan was seasoned enough to return 
to Z104, this time as PD. 

A year- and -a -half later, Bryan's path with his 

best pal Chuck intersected yet again: He found 
out Chuck was leaving XL106.7 for WFLZ. 
"Because of our connection, he was able to get 
my name on the shortlist, then I finagled these 
crazy people into hiring me," he says with a 

laugh. "I have a lot of really smart people who've 
put up with me asking a ridiculous amount of 
questions over the years, from Don London to 
Bill Catcher to John Roberts to Bryan Douglas 
in Greensboro, and I've got more smart people 
here," he says. "I definitely want to grow with 
Clear Channel. I've got a terrific OM here, Chris 
Kampmeier, and a great GM who's also the 
[regional] VP for a bunch of markets, Linda Byrd." 

24/7 NEWS ONLINE @ www.RadioandRecords.com 

'Tom Poleman 
called and 
asked me, 
"What's 
your view? 
What are 
you looking 
at right 
now." I 

said, "I'm 
looking at 
the ghetto in 
Detroit," 
and he 
responded 
"How would 
you like to 
broaden 
your view ?" ' 

-Romeo 

Romeo 
MD /Night Host, WHTZ (Z100) /New York 
Romeo's impetus to get into radio came from one 
of the masters: Casey Kasem. In this case, Romeo 
grew up in the small, unrated burgh of Dubois 
(pronounced "do boys "), Pa., where there were 

only two local radio stations. "Every Sunday morn- 
ing, it was tradition that my dad and I would wash 

all the family cars while listening to Casey Kasem," 

he says. A self -described obsessive- compulsive, 

Romeo went from collecting baseball cards to 
going to the record store to buy all the 45s he 

could. Naturally, that record collection was for the 
radio station he had in his basement. 

"It was too easy: go to Radio Shack, buy a mix- 
ing board and a microphone and some head- 
phones, and record everything on cassette," says 

Romeo, whose first real brush with the music biz 
came when he got a job at the local mall record 
store. This was when the multitasking owner/ 
PD /GM /morning guy /sales manager of the 
local AOR station would shop for records 

because he didn't get label service. "I knew he was 

the owner of the radio station, so I'd be all help- 
ful. I actually got a couple of records on the air. I 

remember I recommended the Gin Blossoms and 

the next day, I heard them on the radio, and I was 

like, ̀ Oh, my God, I did that.' " 

After about six months of that routine, the guy 

finally asked Romeo when he was going to come 
work for him: "Tomorrow" was his response. 

Romeo's career began in earnest in 1993, and 

he landed in six states in eight years, eventually 

winding up at WKQI /Detroit under Dom 
Theodore, where he was APD /night guy. "I was 

actually the interim PD for four months in 

between Tim Richards and Dom Theodore," he 

says. It was in Detroit where WHTZ (Z100) /New 
York OM Tom Poleman found him, since 

Poleman was making regular market visits as the 

brand manager at the time. "He'd never heard me 
on the air, which is funny because nights opened 
up at KHKS /Dallas, so I called Tom and said, `I 

want to apply for this job, because I'm sick of the 
cold weather in Detroit,' and he told me to send 

him a package so he could hear my work," 

Continued on page 26 
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Romeo says. "He later called me bak k and said, `I 

can't let you go to Dallas. I need you in NewYork' 
So, naturally, I said, `I love the cold weather.' " 

Romeo added MD stripes when 10 -year 
Z100 MD /afternoon guy Paul "Cubby" Bryant 
was named co -host of the syndicated "Wake Up 
With Whoopi." 

Romeo describes that magical night when he 
first cracked the mic at Z100 as "simply incred- 
ible. It didn't help matters that here in Jersey City, 
across the Hudson River we have the most 
incredible view of NewYork City you'll ever see, 

and Tom has this little tradition that when he has 

a new jock, he walks them over to the window - 
and this is sunset in NewYork City-and he just 
says, `There you go.' I remember I was driving 
home from a remote in Detroit when Torn called 
and officially told me I got the Z100 job. He 
asked me, ̀ What's your view? What are you look- 
ing at right now ?' I said,`I'm looking at the ghet- 
to in Detroit,' and he responded, ̀ How would you 
like to broaden your view ?' " 

Bo Matthews 
PD, WAKS and WMMS /Cleveland 
"1 have ADD on an accelerated level..And that, in 

a nutshell, explains how Bo Matthews can program 
two stations and run a whole slew of HD channels 
for Clear Channel's Format Lab at the same time. 

Would you believe that he was a theater dude and 
a speech team guy in high school? "Radio is like a 

cool way to still have a creative outlet without the 
`theater guy' image, and it's a way to have fun and 
make a career out of it," he says. 

Matthews' radio adventure began exactly where 
you would think: a Pizza Hut. He was working 
there and happened to wait on a DJ from a local 

radio station, then hit her up for an internship. 
Matthews started out at rocker WNCD/ 

Youngstown, Ohio, then moved over to a new 
rhythmic station called the Beat, where he 
quickly moved into the MD /afternoons slot. "I 

realized that in order to move up in this busi- 
ness fast, you need to move," he says. "This is one 
of the great apprenticeship businesses where you 
have to relocate in order to learn and grow." 

Taking his own advice, Matthews moved to 
sunny Fort Myers to work at a hot AC station - 
but when Clear Channel launched rhythmic 
WBTT (the Beat), he found himself the PD of 
a format with which he was already familiar. 

"First book out of the gate, we were No. 1 18- 
34," he says. "It was huge, and I wish every one 
was that easy. Before long, they start asking you 
to take on more projects and responsibilities." 
Putting his ADD to good use, Matthews also 

took on oversight of the new "Real Radio" FM 
talker syndicated out of Orlando. 

Shortly thereafter, Clear Channel summoned 
Matthews to Jacksonville to program the cluster's 
18- 34- targeted stations: CHR /top 40 WFKS 
(97.9 Kiss FM) and alternative WPLA (Planet 
Radio). It was a great gig, but his Ohio roots con- 
tinued to call out. "The very next week, my GM 
Gail Austin called me into her office and said, 

`You're never going to believe this, but WMMS/ 
Cleveland is open, and I think you might have a 

shot at it.' " 

Matthews happily returned to Cleveland to 
run the legendary Buzzard, then got the oppor- 
tunity to add top 40 to his broadcast day a year 
ago when Dan Mason IeftWAKS (96.5 Kiss FM) 
for WHYI (Y100) /Miami. "It was always a goal 
of mine to get back to top 40," Matthews says, 

admitting that he learned the bulk of everything 
he knows from top 40 guru Dom Theodore, as 

well as Clear Channel seniorVP of programming 
Marc Chase. 

"I don't know what I'd do without two sta- 
tions," Matthews says. "I'm also doing a whole 
bunch of HD products: I designed a couple chil- 
dren's and teen -programmed stations for our HD 
Format Lab, and my kids absolutely love them. 
The teen station is on in Cleveland and San 

Diego, and they're getting ready to market it in a 

couple of other places as well, so I'm excited. 
"There are so many different things now with 

online and the HD format possibilities that give 
you a chance to go out and experiment and try 
new things and think differently," he says. "It's not 
always that we have that opportunity and chance 
to throw a bunch of things against the wall and 
see what sticks." 

Kane 
Morning Host, WIHT (Hot 99.5)/ 
Washington 
Kane is refreshingly honest when asked why he 

got into radio: "For the chicks :' he says. "You play 

a song, they come to the station, they get 

impressed, you say `Hi' to their friends, you get 
things. But I'm not going to lie to you about this; 

there were a couple of backfires in that plan." 

Born and raised in Danbury, Conn., Kane's 
initial entry into radio was at WKCI (KC101) 
in New Haven, Conn., an hour away. KC101's 
PD at the time was Kid Kelly, who gave Kane 
his first official radio -related task -a "brush 
with greatness," as it were: painting the office 

of then -morning guy and now Premiere and 
CNN host Glenn Beck. "Beck was moving 
offices and, for some reason, felt compelled to 
have his office painted pink, so my first day, I 

got to meet Mr. Beck and painted his office," 
Kane says. "The color was like power pig pink, 
not salmon. It was obnoxious." 

Like most who would do anything to get into 
radio, Kane loved just hanging around the build- 
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'This is one 
of the great 
apprenticeship 
businesses 
where you 
have to 
relocate in 
order to learn 
and grow.' 

-Bo Matthews 

ing. "I was 16, and I wasn't getting school cred- 
it. It was just something I wanted to do because 
I loved listening to Kid specifically. I'd call and 
prank him and when I got the internship, I'd 
drive an hour each way from school :' he says. "It 
was probably the most exciting thing that ever 
happened to me" 

Kane landed his first on -air gig at the Syracuse 

University station,WJPZ (Z89), which lasted only 
a short time before he got kicked off for saying 
"ass," so he crossed the street to "real" commer- 
cial radio at Cox CHR /top 40 WYYY (Y94) and 
got a job working for Alan Furst. "Alan told me, 
`I can't tell you why, but I'd like to hire you for 

overnights and weekends,' " Kane recalls. "I did 
that for a couple of months and I was coming 
back from summer break when Cox flipped 
WWHT from country to top 40 as Hot 107.9, 

and they hired me for late nights over there." 
He later moved up to nights, then heard about 

a night opening at Jacor's legendary Power Pig, 

WFLZ /Tampa. BJ Harris and Dom Theodore 
flew him down to audition. Then in a bizarre 
twist of fate, Cox just happened to be having its 

GM meetings in Tampa on the very same week- 
end Kane was doing his on -air audition atWFLZ. 
"I guess they told their GMs to listen to 'FLZ to 
hear what a good top 40 sounds like :' Kane says. 

"While I was auditioning, I got an interesting call 

from my PD in Syracuse, Ed Lacomb, asking if I 
was really home in Connecticut with my family. 

I knew right then that I was at a crossroads where 
I was either a) going to get fired from radio, or 
b) I was going to get hired at 'FLZ. Thank God, 
I got hired at 'FLZ. I was so lucky. Looking back, 

Continued on page 28 
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# 1 NFLZ with an 11.9 share! 

# 1 KKDM with a 19.7 share! 

Romeo's Playhouse 
Hosted by KISS 108 Boston's Romeo 

Monday through Friday 7PM- Midnight 

Supermixx Mainstream 
The lits and nothing but the hits mixed for Radio 

(Four hours, unhosted) 

Ace & TJ Morning Show 
Rat ngs dominator from KISS 95.1 Charlotte feeds 

Mon Jay through Friday, 6 AM -10 AM 

The Playhouse 
Jarr min' 95.5 Portland's multi -media 

Westside Winner feeds Monday through Friday, 

5 AM -10 AM Pacific 

PERFORMED BY QUEEN LATIFAH, ZAC EFRON and NIKKI BLONSKY 
. 
;.0 
tJF:sI( 

Trarsrieai 

Pfeiffer 

Walken 

By nes 

Marsden 
and 

latifah 

Cast Appearances 
Oprah, The T. i . y Show, Good Morne a rica, Jay Leno, 
David Letterman, Conan O'Brien, Regis & Kelly, The View, 
So You Think You Can Dance, MTV, VH1 and Nickelodeon! 

SOUNDTRACK TO THE MOTION PICTURE 

Efron 

Ketley 
introducing 

Blonsky 

IN STORES JULY 10 
NEW LINE 

RECORDS Kevin.Kertes @newline.com 
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Continued from page 26 

CHRITOP 40 SPECIAL 
I realized I skirted death a number of times." 

After three years in afternoons at 'FLZ, Kane 
was presented with an opportunity in October 
2006 when he was invited to follow his last 

Tampa PD, Jeff Kapugi, to Washington, D.C., to 
do mornings at WIHT (Hot 99.5). "No one can 
prepare you for doing a full -blown morning 
show," he says. "It really is trial by fire and I've 
learned a lot, and I still have a lot to learn. I real- 
ize I'm in way over my head, and there have been 
a couple of times in my career when I've bitten 
off more than I can chew, but I had to try it. How 
do you say `No' to that opportunity?" 

Kane says a morning show is definitely not a 

job you can just clock in and punch out and be 
done. "You show prep for longer than you're on 
the air," he says. But it's paying off: Kane has a great 
team on the show, and it's all starting to jell. "Every 
jock gets that gut feeling when they know things 
are starting to sound right," he says. "And we've 
been getting that feeling a lot lately." 

Matt Johnson 
PD, WXKB /Fort Myers 
Matt Johnson's mom got him into radio, figura- 
tively and literally. "When I was in second grade, 
we used to listen to WHEN /Syracuse together. 
We always listened to the radio at night because 
my dad was on the road all the time, and for some 
reason, we did that instead of watching TV," he 
says. Johnson's life changed forever after WHEN 
held a contest in which listeners won a week as 

the sidekick for night guy Phil Markert: Amaz- 
ingly, Johnson's mother won. "I didn't get to go 
with her at the time, but I listened to her on the 
radio," he says. "About a month later, my mom, 
who was the den mother of my Cub Scout troop, 
took us down there for a tour," he says. 

Like just about every other radio geek, John- 
son had two tape recorders rigged up in his room 
and pretended he was on the air. "I'd say things 
like, ̀ Here's today's lottery numbers,' and then I'd 

drop some change into a mug for the lottery 

sound effect," he says. 

Johnson later landed an internship at WHEN, 
then a sports /talk station, pulling audio cuts off 
the satellite and screening phones. Even before he 
got his feet wet, Johnson quickly faced the harsh 
realities of the radio industry: "I was there for 
about two months, then Cox bought the stations 
and fired everybody, including me. "The summer 
after he graduated from high school, he landed 
an internship -and was later named PD -at 
Syracuse University's influential student -run sta- 

tion, WJPZ, where he met another one of 
Edison's 30 Under 30, Kane. 

Moving into commercial radio, Johnson got a 

gig on the morning show and as creative services 

director under Jason Kidd at WWHT (Hot 
107.9)/Syracuse."Jason really gave me my shot and 

taught me a lot," he says. At 22, Johnson was hired 
in his first "real" PD gig at WDBT /Jackson, Miss. 

"That was like a whole other country and I hated 
it, so I was only there for 10 months," he says. 

"Then I was atWDKF/Dayton, and now I'm here 
in Fort Myers, market 62, which is now the biggest 

two -book market in the country." 
Ensconced at WXKB, Johnson finally got to 

work with a guy who not only schooled half the 
industry, but a number of the guys Johnson per- 
sonally learned from: Jerry Clifton. "All the guys 

I've been around are Clifton guys, so it was great 
to have the opportunity to work directly with 
Jerry and Paige Nienaber.Those guys are insane," 

he says with a laugh. "It's a blast. We've got great 
resources with Beasley, and it's a ton of fun" 

Buck Head 
Morning Host, KKRZ (Z100)/ 
Portland, Ore. 
When asked how and why he got into radio, 
Buck Head's immediate response is simple -and 
hilarious: "Pajamas and beer," he answers without 
a moment's hesitation. It seems that Mr. Head was 

working at the Fox TV affiliate in Tampa when 
he was assigned to do a story about "a local radio 

station. I just remember the jock sitting in his 

pajamas, drinking a beer and I thought, `That 
seems like more up my alley,' " he recalls. "I was 

about 17 years old and I worked my way up the 
ladder." That mythical ladder included invites to 
have free pizza with the staff, then an internship, 
then a job in promotions, then cutting airchecks 
and screening calls. "I answered phones for Kane 
at WFLZ when I was 18 years old," says Buck, 
who later landed a night gig of his own when BJ 

Harris launched Kiss -FM in Las Vegas. 

His career took a mega -leap when, while still 

working in Vegas, he broke into Los Angeles via 

voice -tracking. "It was a big deal. Everyone said 

it was the end of radio when I did nights at Star 
[KYSR] from Vegas. But then L.A. wised up, 

pulled me out of Vegas and tracked me back 

there." After spending a year- and -a -half in L.A., 

Buck was invited to rejoin his formerWFLZ PD, 

Dom Theodore, who was now programming 
WKQI /Detroit. "Dom was a father figure to me," 

Buck says. "He's the one who taught me every- 
thing from running a board to radio espionage 
and the whole deal. I used to vacation with him 
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just 
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pajamas, 
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"That seems 
like more up 
my alley." 

-Buck Head 

in Detroit for Christmas because his parents were 
there, and he'd say to me, `One day, we're going 
to do radio in this town together,' and I had a 

great three years there working with him." 
Buck is approaching his fourth year in morn- 

ings at KKRZ (Z100)/Pordand, Ore., a city that 
he describes as "the greatest secret alive." Ably 

backed by a supportive management team that 
includes PD Brian Bridgman, Buck makes the 
magic happen every morning with co -host 
Brooke Fox; co- producer Dover, who's covering 
while they look for a new executive producer; 
and audio producer Fanch. "We also have Dante 
the Virgin Booger -Picking Intern -you can't 
have a whole show without one goofy name or 
goofy intern," Buck says. "Dante is 21 years old 
and hadn't lost his virginity when he started and 
he was constantly getting caught on the webcam 
picking his nose, so we just thought it was fitting 
to call him that. By the way, he has gotten laid 

since then, but he's still called that." 
Despite the pretty trees and roses, Buck says 

Portland is still an extremely competitive market 

and it's harder than it looks to corner a segment 
of the audience. "Portland's this great market 
where you can really hone your skills," he says. As 

one sign of his confidence and relative stability, 

Buck is buying his first house. "All of it is falling 

into place," he says. "It's not as scary as I thought 
it would be. It seems like it makes sense now, like 

I'm supposed to live here for a while." R&R 

Additional reporting by Keith Berman. 
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ìi\ ACHIEVEMENT AWARDS 
2007 R &R INDUSTRY 

Celebrate excellence in the radio and record community by making your nominations for the 2007 R &R Industry 
Achievement Awards! Your recommendations will help the awards committee determine final nominations in 

each category. The winners will be announced at R &R Convention 2007, September 26 -28 in Charlotte, NC. 

HERE IS THE NOMINATION PROCESS: 

1. Nominations are being accepted in the following formats only: 
CHR/Top 40, Rhythmic, Urban, Urban AC, Gospel, Country, 
Smooth Jazz, AC, Hot AC, Rock, Active Rock, Alternative, Latin 

Pop, Regional Mexican, Tropical, Oldies and Classic Rock. 

2. Nominations should be based on the highest standards of 

industry excellence and professionalism. 

3. Any commercial U.S.- licensed station is eligible for nomination. 

4. Nominees must have been employed at the company for which 

they were nominated between June 1, 2006 - May 31, 2007. 

5. You can nominate yourself, your co- workers and your station 
or record label. 

6. Only one reply per persan will be accepted. You must indicate your 

name and affiliation on the nomination form to qualify. All responses 
will remain confidential. 

7. You do NOT have to make nominations in every category. 

8. Please type or print legibly! Add additional pages if needed. 

9. Deadline: July 13, 2007. 

2007 RAR INDUSTRY ACHIEVEMENT AWARDS NOMINATION FORM 

RADIO GROUP EXECUTIVE OF THE YEAR: 
(Programming, sales or management at the group level) 

Name: 

RADIO INDUSTRY EXECUTIVE: Name: 
(Senior level manager at any company providing 
a product or service to radio) 

MARKET MANAGER /GENERAL MANAGER Name: 

OF THE YEAR: 

PROMOTION /MARKETING DIRECTOR Name: 

OF THE YEAR: 

SYNDICATED PERSONALITY OF THE YEAR: 

RADIO STATION OF THE YEAR: 
(For Latin formats, Oldies, Classic Rock, and 

Gospel, only one station may be nominated, 

regardless of market size. In all other formats, 

one station may be nominated for each market 

size.) 

Name: 

MARKETS 1 -25 Calls: 

MARKETS 26 -100 

MARKETS 101+ 

Calls: 

Calls: 

PROGRAM DIRECTOR OF THE YEAR: Name: 

MUSIC DIRECTOR OF THE YEAR: Name: 

PERSONALITY OR SHOW OF THE YEAR: Name: 

RECORD LABEL OF THE YEAR: 

SENIOR PROMOTION EXECUTIVE OF THE YEAR: Name: 
(Sr. VP or above) 

PROMOTION EXECUTIVE OF THE YEAR: 
(VP or Director level by format) 

Name' 

LOCAL PROMOTION EXECUTIVE OF THE YEAR: Name: 

FILL IN BELOW TO VALIDATE NOMINATION 

Your Name: 

Title' 

Station or Company: 

Market: 

Market: 

Market: 

Company: 

Company: 

Company or Station /Market: 

Company or Station /Market: 

Program /Networc 

Fermat: 

Fermat: 

Fermat: 

Station /Market: Format: 

Station /Market: Format: 

Station /Market: Format: 

Label: 

Label: 

Label /Market: 

Please mail, fax or e -mail to: 
R &R INDUSTRY AWARDS NOMINATIONS 
5055 WILSHIRE BLVD., SUITE 600 
Los Angeles, CA 90036 
323 -954 -3412 fax 
nominations @radioandrecords.corn 

PLEASE 
REPLY BY 

JULY 13, 2007 
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Local is everything for acquisition -minded independent owners, 
but they confront the same technology hurdles and 

iíß 

CORPORATE BOX 
Point's Surfer -Broadcaster Hearne Builds SoCal Empire By Jeffrey Yorke 

John Hearne was born bitten with the entertain- 
ment and broadcasting bug. His fascination with 

athe industries was fostered as a youth grow - 
in Southern California where his father 

was a prominent attorney and pioneering 
entrepreneur in radio and TV broadcasting and 
TV production. From the 194Os until he retired 
in the late 197Os, Hearne's dad and his partner, 

30 Howard Tullis, bought and operated radio sta- 
tions before progressively selling off their group. 

Today, Hearne heads Point Broadcasting, a fast - 
growing 21- station group based in Santa 
Monica, Calif. It is a subsidiary of Hearne's much 
larger Point Enterprises Group of companies, 
which are engaged in media, entertainment, 
telecommunications, high -tech and composite 
materials and private -equity financing. 

While radio was a big part of Hearne's genetic 
code, he was also lured away to other disciplines. 

"I was actually far more interested in math and 
science -and surfing -at the time," Hearne says. 

"I had been accepted for a Ph.D. program in the- 
oretical mathematics at Berkeley when I made an 
abrupt change in direction and went to law 
school at Stanford instead. Law school turned out 
to be both boring and demanding, which was a 

dreadful combination." 
But he stuck with it on the notion that "it 

'I have a lot 
of confidence 
in our 
broadcast 
team, and I 

don't want to 
micromanage 
their day -to- 
day business or 
programming 
decisions. 
They are a 
lot better at 
it than I am.' 

-John Hearne 

might lead to something more interesting." 
Indeed it did. After finishing in 1973, he took off 
and spent the next few years doing odd jobs, surf- 
ing in Santa Cruz, Calif.; Mexico; and Central 
America, "and generally trying to figure out what 
in the world to do." 

He landed a job in Washington, D.C., working 
for Jerry Courtney's law firm in 1977. Courtney 
specialized in mobile telecommunications and in- 
troduced Hearne to the precursors of cellular and 
wireless telecommunications. Less than a year later, 

he was recruited by Ben Fisher's law firm, then 
known as Fisher,Wayland, Cooper & Leader, which 
focused primarily on media, cable and satellite. 

"It was the smartest move I ever made, as I had 

the great fortune to have Ben take me under his 

wing and become my mentor;" Hearne says. "He 
led me into a career that finally clicked and opened 
a door to wonderful entrepreneurial opportunities." 
The pair focused on building the firm's wireless 

practice just as the technology shot to the moon. 
But Hearne's entrepreneurial roots caught up 

with him and he moved back to Los Angeles, 
where he won licenses for his own cellular systems 
in rural areas, and obtained a cellular license "for a 

terrific rural market straddling Interstate 5 in 

Oregon." He put his every dollar into his cellular 
startup, Point Communications, arranged financ- 
ing from Ericsson, put together a crew in Oregon, 
won various agreements with McCaw Cellular 
and put the first independently owned rural cel- 
lular system in the United States on the air in 1989. 

Within nine months, his company operating in the 
black, Hearne was 

making money and 
needed to invest it. 

"Radio broadcast 
values were in the dol- 
drums in the early 

1990s, and I knew 
something about the 
business, having grown 
up in it, so I formed 
Point Broadcasting Co. 
and bought a control- 
ling interest along with 
Carl Goldman and 
Paul Rossini in a cou- 
ple of distressed sta- 

tions in Ventura, Calif., 

and named that corn- 
pany Gold Coast 
Broadcasting." Gold 

Coast turned the sta- 

tions around and kept 
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picking up stations inVentura as opportunities arose. 

Point next formed High Desert Broadcasting 

with Goldman and picked up stations in the 

Lancaster -Palmdale, Calif., area, which was in a full - 
blown recession at the time, Hearne recalls. But it 
is located in the center of the high -tech aerospace 

industry, and after the Sept. 11, 2001, terrorist 
attacks, its military-based economy boomed. 

This spring, Point formed Rincon Broad- 
casting with veteran Southern California radio 
manager Roy Laughlin and is in the process of 
acquiring Clear Channel's stations in Santa 
Barbara. Hearne hopes that will give Point a 

solid position across the northern and western 
periphery of Los Angeles. 

"We are entirely self -funded," Hearne says. "We 
have no external debt other than some minor real 

estate mortgages." 
Hearne and Point have remained focused on 

stations in Southern California. "Media companies, 

particularly radio broadcast companies, are in a 

fully mature industry that is people -intensive, and 
under those circumstances, I prefer to know the 
markets firsthand and not be far away from them." 

Hearne characterizes the company as "old 
school. Our philosophy is, ̀ Local, local, local.' Each 
market has its own management team and is run 
independently of the other, with oversight by our 
top executives Alvin Souder, Miles Sexton and Lisa 

Felix. I want broadcasters to be broadcasters. 

Virtually all of the day -to -day decision -making is 

delegated to our management teams," Hearne says. 

Still an avid surfer who doesn't mind being 
described as a "surfer- broadcaster and en- 
trepreneur," Hearne believes that online 
streaming, though not yet a profit center, "will 
become increasingly important" to radio. But 
he's not sold on HD radio, and Point 
Broadcasting has not signed up with iBiquity to 

broadcast in HD. 
"Why do so? There are no receivers out there," 

he says. "Analog FM has much better sound in 

most circumstances than digital FM. Compression, 

digital artifacts and ping -ponging back and forth 

between digital and analog from terrain -induced 
signal variations are fatiguing to my ears." 

Hearne believes that "HD radio is fundamen- 
tally flawed, technically misconceived and will 

likely end up being an economic failure.The radio 

broadcast industry could have transitioned to dig- 

ital using modern broadband techniques, but it 

never went in that direction. Using a proprietary 
technology instead of a royalty-free open standard 

also makes no sense to me. It's no way to build a 

mass market anytime soon." RiR 
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Benefits, Not Corporate Directives' 
By Carol Archer 

Following a highly successful 
run as VP /GM of smooth jazz KTWV (the 

Wave) /Los Angeles- during which he guided it to 

top 15 billing status among U.S. radio stations of 

all formats, according to BIA -Tim Pohlman and 

his family spent a year living in Italy. 

Upon their return in 2005, Pohlman formed 

Riviera Broadcasting, whose properties include 

alternative KEDJ and rhythmic KKFR in Phoenix 

and smooth jazz KOAS and alternative KVGS in 

Las Vegas. 

In Pohlman's view, the climate for independent 

owners depends on the markets they are operating 

in, particularly in terms of size, competitive land- 

scape and the heft of larger operators they are up 

against. Riviera's strategy is to be in top 50 high - 

growth markets west of the Rockies. 

"So far that plan has worked out well for us, as 

32 both the Las Vegas and Phoenix radio markets 

have grown by double digits in the past several 

years, with Riviera's revenues up 10% in '06 over 

'05," Pohlman says, adding that May 2007 proved 

to be the group's most lucrative month to date. 

"We focus on the goal of delivering local bene- 

fits, not corporate directives," Pohlman says. 

"Sales and community involvement are handled 

the same way: locally." 

Pohlman outlines a number of distinct advan- 

tages to being independently owned, particularly a 

smaller group's ability to respond with agility and 

speed. "Historically, the most successful stations 

have been able to maneuver quickly through com- 

petitive attacks and advertiser changes," he says. 

"We can make moves that align with our strategic 

plan quickly at the local level. 

"Our managers know that they can get answers 

quickly without long delays or multiple layers of 

corporate management," he adds. "And cus- 

tomers- business owners, media buyers and oth- 
ers- appreciate hearing 'thank you' from the 

owner. I make a lot of phone calls to thank adver- 

tisers for doing business with our stations." 

Pohlman is bullish on the future of independent 

radio operators, pointing to many talented, suc- 

cessful CEOs and GMs who are disenchanted 

working in what he calls "the corporate box." 

"They find the undifferentiated way they are 

treated distasteful and they are ready to be meas- 

ured -and paid -for results they deliver to their 

company," Pohlman says. "Many are waiting for 

the right opportunity to acquire radio stations and 

that funding is readily available. 

"This is a really good thing," he concludes. R&R 

Gary Burns: Fixing Radio's Broken Toys 
is "Mr. Fix -It" in the radio business. He 

the mid- Atlantic states in search of broken 
ns, buys them, makes necessary repairs 

humming, enjoys the cash flow and 
sometimes sells them at a healthy profit. Operating 
under the flag of 3 Daughters Broadcasting, Burns 
has owned 13 stations during the nine years he's 

been in business for himself. 

He now owns seven stations in Virginia and 
Tennessee, having just closed on a four -station 
transaction from Clear Channel. 

Burns is a seasoned broadcaster who has 

done "about every job in radio except climb 
the tower. I have been on -air, in sales, sales 

manager, general manager, group manager, 
consultant and owner," he says. 

He is also a star -fmder of sorts. In the early 

'90s, while PD of then -Greater Media -owned 
WWRC -AM /Washington, he introduced a lit- 
tle -known Southern California -based talker/ 
advice -giver named Laura Schlessinger. "Dr. 
Laura" had an audience on the West Coast but was 

an unknown entity in the East. Burns gambled 
and convinced friends and colleagues that she 

could draw an audience. 

Almost overnight she was a hit and Burns 
found himself struggling to keep her on his sta- 
tion as crosstown programmers wrestled for syn- 
dication rights. 

He had similar success with former Reagan 
White House staffer Col. Oliver North, whom 
Burns groomed for afternoon drive before the 
former Marine was launched into syndication by 

Salem Communications Network. Burns also 

handled syndication for Dr. Gabe Mirkin, a 

Washington, D.C. -based sports -medicine, health 
and fitness medical doctor and helped align 
Mirkin with several hundred radio stations in the 

United States and Canada. 
But Burns had the itch to bring an ailing sta- 

tion back to health and ultimately struck out 
on his own. "In 1998 I had the urge to do 

something for myself and purchased a 

radio station in Lynchburg,Va.," he 

says. He bought news /talk 
WLNI -FM and 

fixed it, turn- 

By Jeffrey Yorke 

ing it into a revenue generator. Burns used the cash 

flow to fund the acquisition of stations in nearby 
Roanoke and, later, stations in North Carolina. He 
sold WLNI -FM in 2005. 

"I have had considerable experience with start- 
ups and turnarounds," Burns says. "I look for bro- 
ken radio stations in good markets or radio stations 
that have to be sold for a specific situation, like a 

death of the owner or an investor punching an 

operator's ticket or in the case of my current proj- 
ect, a situation where a group owner has to divest 

a station because they are over the market limit." 

Then Burns weaves himself into the market. 
"Being local is everything. I join the local cham- 
bers and get out and meet advertisers, consumers, 
listeners and community leaders :' he says. 

How does he fund his company's growth? "I 
have used owner financing, boutique lenders like 

Textron when they were making broadcast 
loans, cash and -now that I have a pretty 

good track record -my local community 
bank has been very helpful." 
Looking forward, Burns says, "Streaming and 

HD will become very important. With my cur- 
rent project I have used a group of people to con- 
struct the format online. My imaging guy is in 

L.A., my consultant is in Texas, I am using a pro- 
duction guy in the Northwest, talent in 

Pittsburgh and a coordinator inVirginia.We have 

had the station streaming for several weeks and 
will launch it in Chattanooga [Tenn.] ... Then 
we will hire the people to work on the airstaff 

and work locally in the market." R642 
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ma or ustos: e vering Low- ost, ity 
Programming To Small Markets By Jackie Madrigal 

ched in 2004 with three AM stations in 

d, Ore., and KTTA -FM /Sacramento, 
tos Media today owns 25 radio stations -16 

nine AMs in 10 markets. In addition, the 
company operates Azteca América TV affiliates in 
Milwaukee and Sacramento and aTV station in Salt 

Lake City that carries independent music videos in 
support of the radio station in the market. 

Bustos also syndicates its four music formats: 

regional Mexican La Gran D, young regional 
Mexican Ke- Buena, pop Magia and Mexican 
oldies La Bonita. 

The company's growth strategy, president /CEO 
Amador Bustos says, is not unique, but it is effec- 
tive. That strategy is to "produce great -sounding, 
big -city programming and deliver it to small and 
midsize markets at the lowest possible cost." 

While the Latin radio industry's biggest advan- 
tages are its growth potential and that advertisers 
can garner greater reach and frequency for less 

cost, Bustos believes there is still work to be done. 
"The number of advertisers knowledgeable of 

this fact is growing every year, but there is still a vast 

ocean separating us from the total number of radio 
advertisers," he says. "We still have a lot of work to 
do, a lot of ground to cover to bridge the parity gap" 

The ever -growing entry of general- market sta- 
tions into Spanish -language broadcasting is the 
Latin radio industry's biggest challenge, Bustos says. 

Yet, he continues, "their entry is of great benefit for 
Spanish -language broadcasting in general and the 
Hispanic audience in particular." And although 
none of the Hispanic operators likes the addition- 
al competition from bigger and better capitalized 

general -market radio groups, their entry, he says, "is 

a testimonial of our market's long -term viability 

and will give our industry greater per -spot value." 

As an independently owned radio company, 
capital sources are more scarce and expensive, 
Bustos says. "We can either build a small compa- 
ny with borrowed money with the help of a few 
friends and family, or we can build a larger broad- 
casting company with more expensive institu- 
tional private equity capital. No matter how one 
slices it, our sources of capital will be more lim- 
ited than those of a publicly traded company." 

Nonetheless -and despite its meteoric 
growth during the last 15 years- Spanish- 
language radio still has a great deal of upside, 
Bustos says, "for the entrepreneurs who build 
these companies, for the investors who have faith 
in our market and for the advertisers who use this 

vibrant medium" 
As for the future of Bustos Media, its CEO says 

that in the next two years, the company intends 
to acquire 20 more radio stations. "We will add 
some in our current markets, but we also plan to 
grow the number of markets we operate in," 
Bustos says. Ad? 

Steve Newberry: Trial And Error Leads To Steady Growth 
For Kentucky Broadcaster By Carol Archer 

Commonwealth Broadcasting 
president/CEO Steve Newberry got into radio at the 

age of 14. It was during his senior year in college at 

age 21 that a small- market station, 1,000 -watt day - 

timer WSMJ, became available for $135,000. It 
became the first radio station he ever bought. 

"It wasn't wealth," he says, "but a passion for 
radio and a business plan." He still lives and works 

in his hometown, Glasgow, Ken. 

By 1996, Newberry owned four stations when 

he was approached by a group of investors and 

formed Commonwealth. The group now owns 21 

stations and one LMA in four regional clusters, all 

in Kentucky. Its largest market is Bowling Green, 

Arbitron- ranked at No. 208, where Commonwealth 

CHR /top 40 WPTQ finished No. 412+ in the fall 

2006 Arbitron survey. Many of the group's other 

stations are in unrated markets. 

Business is pretty good, Newberry says, and 

because smaller markets are not dependent on 

national business, Commonwealth's growth has been 

steadier than for many groups in larger markets. He 

notes that the model of retail sales in smaller mar- 

kets has changed through the years, as big -box 

national outlets have toppled Main Street businesses. 

"You have to be more business -to- business," 

he says. 

In spite of increasing competition in the small 

communities, Newberry sees a great opportunity 

to build and develop strong brands. 

"We have to recognize that the delivery plat- 

forms are changing and that is the challenge and a 

major concern for me right now," he says. "It's all 

about brand extension. As I told programming 

folks on our rock station recently, we have to move 

from being a station that plays rock music to a 

station that is a gathering place or community 

location for people that love rock'n'roll. It's not just 
a one -way audio experience anymore. 

"The challenge for an independent operator is 

developing a strategy that works, but I don't have 

a layer of corporate development or a huge com- 

munity of other stations in my group that I can 

share success stories or avoid pitfalls with. We 

have to do a lot of trial and error on our own." 

Newberry suggests that small -town radio works 

because it provides credibility, which must be main- 

tained for it to enjoy good standing in local commu- 

nities. "If you violate that trust, it can penalize 

you," he says. But in Glasgow, Newberry says his 

stations broadcast high school basketball and foot- 
ball games. "It's such a fiber of the community. We 

do the Christmas parade broadcast. We're covering 

one of our community festivals ... I'm doing play - 

by -play for 4- and 5- year -old kids at a T -ball 

remote to recognize the little guys," he adds. 

While acknowledging the difference between 

small- and large- market radio, Newberry says the 

latter has had a positive spillover on the former. 

"There are a lot of great broadcasters that work 

for large corporations," he says. "I don't have 

quarter -to- quarter pressures and I can chart my 

24/7 NEWS ONLINE @ www.RadioandRecords.com 

own course, but the buck stops with me, just like 

accountability stops with me. The rise of large 

groups has made it easier for me to get financing 

for my properties because of the visibility and 

legitimacy of those groups. A lot of analysts are 

coming to realize that radio is a relationships 

industry and paramount is building, strengthening 

and deepening that relationship every day." R R 
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NEW DIRECTIONS. NEW DEFINITIONS. NEW DEVICES. 

The NAB Radio Show "' promises to deliver a one -of -a -kind 

networking opportunity for station professionals reprsenting 
all formats and market sizes - plus an exhibit hall showcasing 

technologies, tools and solutions you won't find anywhere else. 

Arrive with a desire to reignite radio and you'll leave with 
an education designed to ensure that you and your station 

connect with the next -generation marke:place and understand 

everything from HD Radio"" to multicasting. 

"The NAB Radio Show will have value -packed sessions 
for large and small market broadcasters.Whether you need 
creative sales and marketing tools, insightful research results 
that relate to your listeners, or ways to benefit from new 
technologies, you'll find it all in Charlotte!" 

Susan Patrick 
Executive Vice Presideit/ 
Co- owner, Legend 

Communications 

Discover what's hot, what's not, and how to boost your station's 

success this yearThe NAB Radio Show focuses on: 

New Directions - Find out how new technologies are 

changing your markets and get insight on what works 
(and what doesn't). 

New Definitions - Gain it sight intc how PPM will 
revolutionize the way you define and track your audience. 

New Devices - Go Digital. Discover multic._sting, 

wireless data text options and hear station success stories. 

Register today for the most important week in radio at 
www.nabradioshow.com. 

September 26 -28, 2C07 

Charlotte Conventioi Center 
Charlotte, North Carolina 

www.nabradioshow.con 
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NEWS / TALK / SPORTS 

'We are 
36 heading in 

the right 
direction. We 
get another 
trend like 
this and I 

think we are 
going to 
make it.' 

-Jim Farley 

Newspaper makes bumpy transition to radio 

Washington Post 
Radio: Looking 
For An Edge 
Jeffrey Yorke 
JYorke@RadioandRecords.com 

ashington Post Radio launched 15 months ago with the 
promise of giving listeners rare insight into "the story 

Wbehind the story" that appears in one of the world's best - 
known and read daily newspapers. WTWP "is going 
to be NPR on steroids," Bonneville International VP of 
news and programming Jim Farley promised in March 

2006 when the seasoned broadcast operation agreed to convert its wildly suc- 
cessful news WTOP signal at 1500 AM to WTWP: Washington Post Radio, 
"Information for Life." The station is also heard in the heavily populated 
Northern Virginia suburbs on 107.7 FM. 

But an overnight commercial success it isn't. In failure to be more than an electronic trickle. 
a blistering, 644 -word story in the June 7 edition 
of The Washington Post, veteran media reporter 
Paul Farhi offered a detailed account of the air's 

"Faced with continuing financial losses and stub- 
bornly low ratings," the newspaper and the broad- 
caster "are reassessing programming on the sta- 

tion," Farhi reported. 
The account also said, "WTWP has struggled to 

attract listeners since its inception," noting how it has 

yet to crack a 1 share in any Arbitron quarterly sur- 
vey, and that "the station continues to lose money." 

The story, which caused at least one advertiser to 

immediately cancel his ad campaign, has ruffled the 
feathers of some on -air and sales staff who knocked 
Farhi because he failed to consider and include the 
most recent April Arbitrends. 

But the immediate problem is the negative ink 
Washington Post Radio is getting. Tony Korn - 
heiser, the columnist for the paper's sports and 
style sections who has evolved into a local and 
national radio /TV legend, came unglued over 
the report. 

"Unbelievably overplayed," Kornheiser ranted 
during his mid -morning, two -hour show on 
WTWP. "Paul Farhi had a need to take a meat 

Continued on page 38 

LIVE FROM NEW YORK, THE ANNUAL CONEY ISLAND HOT DOG EATING CONTEST 
FOR USE WITH YOUR JULY FOURTH PROGRAMMING 
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NEWS / TALK / SPORTS 

Continued from page 36 

cleaver to his employer. Everyone at every newspaper does 
this. They have the need to show we aren't in the tank for 
our employer." 

Some Washington Post Radio anchors have accused the 
paper's reporters of acting aloof on the air, refusing to talk 
beyond the facts they know about stories they've written 
and refusing to give their own per- 
sonal perspectives or make the on- 
air presentation livelier than the 
printed article. 

The public beatings about the sta- 

tion aren't just in the Post. The day 

before Farhi's piece appeared, Erik 
Wemple in the Washington City 
Paper noted that Washington Post 

Radio "struggles to brand itself" and 
that its reporters are reluctant "to 
stray beyond the straight reporting 
expected from seasoned journalists." 

A few days later, Dave Hughes, 
writing for local media Web site 

dcrtvcom, said Farley and seniorVP/ 
market manager Joel Oxley should 

38 have launched the station them- 
selves. "That way, they could have kept total control of the 
station's programming, all of the profits, and could have made 
use of all of the D.C. area's newspaper resources." 

Sam Litzinger, a seasoned broadcaster who just left 
jWTWP's midday slot for an anchor position at CBS 
jRadio News, says he was not offended by Farhi's story and 
jthat he had no problems with the performance of Post j print reporters. 

"I haven't found any of the print folks to be `aloof,' " j Litzinger says, "unless they're from the editorial or op -ed 
pages and identified as such on the air. I don't solicit their j opinion and rarely their personal perspective unless it's rele- 
vant to the story." 

There are exceptions, however, Litzinger says. "Case in 
point: Baghdad bureau chief Sudarsan Raghavan was stand- 
ing near a suicide bomber when he detonated. I very much 
wanted Sudarsan's personal perspective on that. I expect the 

Post reporters I talk with not to `speak beyond the facts' - 
they're reporters, after all, not pundits; we talk with those, 

too -but to be good journalists and tell their stories based 
on the information they've gathered. My job as an anchor is 

to make that on -air exchange as compelling and relevant as 

possible. Some days I do better than others." 
The transition of printed news to lively, listenable radio has 

been difficult. The WTWP staff has been shuffled around 
since the station's debut as Farley and 

PD Greg Tantum look to give each 

daypart an ear -catching edge.What's 

more, Post reporters are not unique 
to the electronic media. Media -ready 

reporters like Dana Priest, Dana 

Milbank, Amy Argetsinger, Roxanne 
Roberts and Howard Kurtz are also 

seen and heard across cable and radio, 

so the luster of exclusivity to 

WTWP is missing. And some 
reporters in the Post newsroom re- 
fuse to appear on Washington Post 

Radio because there is no addition- 
al compensation for their work. 

The tension doesn't end there. 

Post executives have long been crit- 
icized inside and outside their 15th 

Street newsroom headquarters for their "holier -than- thou" 
approach to handling news and their attitude about competi- 
tors. Others have also seen them as out of touch with mod- 
ern media and point to the newspaper's sharply sliding cir- 
culation numbers. One Bonneville International executive 
says, "They are a bunch of dinosaurs." 

Farley was amused by Kornheiser's on -air response and 
took the Farhi report in stride, explaining that he had no 
problems with the accuracy of the story as a whole but noted 
that it failed to report Washington Post Radio's growth as seen 

in the latest Arbitrends. "Paul is bending over backwards to 
look like he's not favoring the Post," Farley says. "That's just 
being a good journalist. But I think he may have just bent 
over a little too far." 

Admitting that the station's 12+ figures were disappoint- 
ing, Farley says the station's 25 -54 performance is another 
story. For instance, in morning drive,WTWP claimed a 2.6 

'Paul Farhi had a need to 
take a meat cleaver to his 
employer. Everyone at 
every newspaper does this. 
They have the need to 
show we aren't in the tank 
for our employer.'-Tony Kornheiser 

share in the monthly extrapolations, up from 0.9, he says. 

Midday jumped to a 1.9 from 0.5, afternoons grew to 1.1 

from 0.6, and evenings, when the station airs Washington 
Nationals baseball, zipped to a 1.9 from a 0.2. 

Farley acknowledges thatWashington Post Radio may take 

a piece of the audience from its big sister station, news WTOP, 
his own handmade ratings monster that ranked No. 3 12+ 

with a 5.9 share in the winter Arbitron survey. While suffer- 

ing a bit in recent months from what Farley describes as "Iraq 
fatigue," WTOP and Washington Post Radio each got a 

bump in listeners in the weeks following the shootings at 

nearby Virginia Tech. 

"We are heading in the right direction," Farley says of 
Washington Post Radio. "We get another trend like this and 
I think we are going to make it. "While it has yet to turn a 

profit, he expects the recent developments to make it an 

easier sell. 

But key hurdles lie ahead. Kornheiser, who has a multi- 
year contract with Bonneville and would earn in the neigh- 
borhood of$1 million annually if he were to work 12 months 
at the station, has attracted a slew of new listeners to all day - 
parts. But he will leave the airwaves for a month of vacation 
in July, and he begins his color commentary job for "Monday 
Night Football" on ESPN in August. Kornheiser hates fly- 

ing, so with bus transportation looming on his schedule, his 

WTWP visits will be sporadic. Morning news anchor David 
Burd will fill in for the month ofJuly, surrounded by the rest 

of Kornheiser's team: formerWashington Post editor Jeannie 
McManus,WTOP entertainment editor Joe Barber,WTOP 
reporter Brennan Haselton and producer Marc Sterne, who 
performs as the Brit "Nigel ?' 

Kornheiser has gone as far as saying that keeping his name 
on the show is "stupid." But Farley takes that in stride. "Part 
ofTony's schtick is to call every decision by management stu- 
pid and every commercial stupid." RaR 

The Money Pit, America's REAL #1 
Home Improvement Radio Show, Proudly 
Announces its 200th Affiliate...WABC -NY! 

Tom Kraeutler 
Host 

Leslie Segrete 

Co-Host THE 
MONEY 
PIT 

"These days, every show must deliver great radio 
and create great revenue. The Money Pit is the 

perfect tool for both of those needs." 
- Phil Boyce, PD, WABC 

ABC Radio. VP of News /Talk Programming 

.,Making PD's 
EVeryH+here méir 

Po War Staffm" 

COMPLETE HOW -TO- MAKE -REVENUE 
"AFFILIATE TOOL KIT" READY! 

á 24/7 LIVE Consumer Help -line 
Starguide Ready Priority CD Service FTP Download 

HOME IMPROVEMENT RADIO SHOW 

Free MONEY PIT Minute' Feature for Affiliates 

Affiliate Relations - Call Skip at 888 -263.1050 
Listen to a Demo online C www.MONEYPIT.com /backdoor 
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BIG SHOTS 

Compiled by Alexandra Cahill 
ACahill@RadioandRecords.com 

40 

Fresh Start 
1. Rising RCA Nashville stars Catherine Britt and Jake Owen 
relaxed with label executives before the kickoff of the Alan 
Jackson /Brooks & Dunn tour in Virginia Beach,Va. From left are 
RCA Nashville regional promo manager Josh Easier, Sony BMG 
Nashville executive VP Butch Waugh and VP of marketing Tom 
Baldrica, Britt, Owen, Sony BMG Nashville chairman Joe Galante, 
RCA Nashville VP of national promotion Keith Gale and Sony 
BMG Nashville executive VP of A &R Renee Bell. 

Hey, big shot! E -mail high -resolution 
photos from your promotions, 

appearances, promo tours and other 
radio and record industry events to 

ACahill @RadioandRecords.com. 

24/7 NEWS ONLINE @ www.RadioandRecords.com 

2. The Glamorous Life Singer /actress Stacy 
Ferguson (better -known as Fergie), center, 

made a "Fergalicious" sandwich during a visit 
with Clear Channel CHR/top 40 KHTS (Channel 
93.3)/San Diego PD Jimmy Steele, left, and 
MD Hitman Haze. 3. Party of Five Citadel hot 
AC WPU/New York DJ Christine Richie and a 

few lucky fans talked to Maroon 5 about its 
sophomore CD "It Won't Be Soon Before 
Long." The band also performed for listeners in 

the 'PU Acoustic Cafe. From left are Maroon 
5's Adam Levine, Richie and the band's James 
Valentine. 4. KITS on Your List The Southern 
California chapter of American Women in Radio 
and Television honored morning personality 
Ellen K with a Genii Award for her contribution 
to "On Air With Ryan Seacrest" on Clear 
Channel CHR/top 40 KIIS/Los Angeles. From 
left are AWRT chapter president LaFern 
Watkins, actress Doris Roberts and Ellen K. 5. 
In Good Company Crown Music artist Jackie 
Ball showed off her new gospel album, "Do 
You Know Jesus," for Crown Music managing 
partner David Sanders, left, and TV show host 
Judge Greg Mathis at a party in Los Angeles. 
Ball's CD was released June 26. 6. Extreme 
Makeover Morning man Elliot Segal welcomed 
Perry Farrell and his wife, Etty Lau Farrell, to 
the Clear Channel alternative WWDC (DC 101) 

studios in Washington, D.C. Farrell's new band, 
Satellite Party (with former Extreme guitarist 
Nuno Bettencourt) issued its debut CD "Ultra 
Payloaded" May 29. From left are Segal, 

Columbia VP of alternative and rock promotion 
Joe Guzik, Lau Farrell, Farrell and DC 101 PD 

Cruze. 7. Pet Sounds Citadel classic rock 

KLOS/Los Angeles morning personalities Mark 
Thompson, left, and Brian Phelps helped a dog 
find a home at their Pet Adoption and live 
broadcast in Long Beach, Calif. More than 250 
puppies, kittens and dogs were adopted as a 

result of the event. 

FOR THE RECORD 

Jerome Fischer was misidentified in a photo cap- 

tion in the June 15 issue. He is PD of Cumulus 

classic rock KDBN (93.3 the Bone)/Dallas. 
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mats 
The gateway to music formats, the week in charts and airplay data. 

TIMELINE 

i 
YEAR AGO 

Scott Mastellar is elevated to senior 

director at ESPN Radio. Heather Cohen 

joins GreenStone Media as director of 

programming for New York. Dan Larkin segues to 

director of programming for Los Angeles. Larry 

Mac rises to PD at KVGS /Las Vegas. 

5 
YEARS AGO 

Steve Kosbau is 

promoted to president / 

GM of WDRQ and WDVD/ 

Detroit. ABC Radio appoints 

Dennis Begley president/GM at 

WEAE and WWCS /Pittsburgh. Rob Adair 

moves up to senior VP of operations at Salem 

Communications. 

Kosbau 

10 
YEARS AGO 

Paxson Communications sells its radio 

holdings to Clear Channel for $693 

million in cash. Jacor selects Dan 

Kieley for the PD post at KIIS -FM /Los Angeles. 

Bonneville taps Drew Horowitz as president of its 

Chicago radio division. 

15 
YEARS AGO 

Bob Neil upgrades to 

executive VP of radio 

at Cox Broadcasting. 

KKBT /Los Angeles PD Mike 

Stradford is promoted to VP of 

programming. Bill Cur:is is named PD at 

KVIL /Dallas. 

Neil 

20 
YEARS AGO 

WBMW/Washington recruits John 

Sebastian as PD. Greater Media 

WMEX and WMJX /Boston GM Peter 

Smyth is appointed VP of the company while 

retaining his GM duties. KZZP /Phoenix APD /MD 

Clarke Ingram is promoted to OM. Todd Fisher 

joins as APD/MD, replacing Kevin Weatherly, who 

moves to KMEL/San Francisco as MD. 

25 
YEARS AGO 

WWDC-AM-FM/Washington 

terminates Howard Stern one month 

before his scheduled departure for 

New York. The Greaseman 

replaces him. KFMK /Houston 

VP /GM Dan Mason rises to group 

VP of First Media. J.B. Stone 

joins KJLH /Los Angeles as PD. 

30 
YEARS AGO 

Kevin Metheny resigns 

from the KJMC /San Diego PD position 

to program WIBG /Philadelphia. 

WLCY/Tampa taps John Lander as PD. Tommy 

Hadges is promoted to PD of WBCN /Boston. 

JUNE 29, 2007 

THE SPIN 
By Wade Jessen, Gary Trust, Anthony Colombo and Raphael George 

Ozzy Occupies No. 1 Slot 
On Active, Rock 

Ozzy Osbourne tops the Active 
Rock chart for the first time and 

becomes the first solo artist to 
hit No. l on that list in more 

than nine years with "I Don't 
Wanna Stop" [Epic). Osbourne, 

who also spends a 10th week 

atop the Rock chart, becomes 
just the fourth solo artist to hit 
No. 1 in the 10 -year history of 
the Nielsen BDS -fed Active 
Rock chart and the first since 

Rob Zombie completed a three - 

week reign with "Living Dead Girl" in June 1999. The only other 

solo artists to post Active Rock No. is are Lenny Kravitz with "Fly 
Away" in 1998 and Everlast with 1999's "What It's Like." 

Idols Voted Into 
AC Top 

RCA Music Group scores a dou- 
ble honor, as two of its "American 
Idol" stars reach the AC chart's top 
10 for the first time. Daughtry, led 

by 2006 fourth -place finisher 
Chris Daughtry, heads 12 -7 with 

"Home," while Carrie 
Underwood, the series' 2005 

season champion, takes 

"Before He Cheats" 11 -9. 

Iglesias' Lucky 13 
L rique Iglesias extends his lead for 

most career Latin Pop No. 1s, as 

"Dimelo" (Universal Latino) jumps 
3 -1 to become his 13th No. 1 title 

on the Nielsen BDS -based list. 

Christian Castro remains the runner- 
up with 11 chart- toppers. Iglesias 

first graced the summit in January 

1996 with "Si Tu TeVas" and, prior 
to "Dimelo," last visited the top in 

February 2003 with "Quizas." 

Montgomery Gentry 
Makes It Three; Chesney 
In The Fast Lane 
Montgomery Gentry claims their third 

No. 1 on the Country chart as "Lucky 

Man" (Columbia) hops 3 -1. The duo 

first topped the Nielsen BDS- driven 

chart when "If You Ever Stop Loving 

Me" led for a week in June 2004, 

then again with "Something to Be 

Proud Of" in September 2005. 

"Lucky Man" sends Brad Paisley's 

"Ticks" tumbling 1 -5 for the biggest 

drop since Bon Jovi & Jennifer 

Nettles' "Who Says You Can't Go 

Home Again" fell 1 -5 in May 2006. 

Meanwhile, Kenny Chesney logs 

the fastest trip into the top 10 since 

last fall as "Never Wanted Nothing 

More" takes the Most Increased 

Audience (up 4.8 million) and leaps 

13 -9 in its fourth chart week. That's 

the format's fastest top 10 sprint 

since Keith Urban's "Once in a 

Lifetime" rose 16 -10 in its third chart 

week in the Sept. 8, 2006, issue. 

Rihanna's 'Drive' Sets 
Speed Record 
Rihanna becomes the first female lead artist to 

debut eight songs in slightly more than a two - 

year period on the CHR /Top 40 chart, as 

"Shut Up and Drive" (IDJMG) zooms in at 

No. 35. "Drive" extends Rihanna's chart 
career to two years and two weeks, dating back 

to the debut of "Pon De Replay" in June 2005. 

The only act to place eight songs on the 

CHR /Top 40 survey more quickly (besting 

Rihanna's run by two weeks) is Hootie & the 

Blowfish, which posted eight entries from 

October 1994 through October 1996. 

Impressively, Rihanna has appeared on the 

CHR /Top 40 chart for all but three weeks 

since "Replay" began its run. 

'Big' Move For Fergie 
Fergie becomes the first female artist this decade to 

send her first four solo singles into the top five of the 

CHR/Top 40 chart, as "Big Girls Don't Cry" (Interscope) 

flies 8 -3. Jewel was the last to do so, placing her first 

four singles in the top five from 1996 to 1998. 

Shop Boyz Start 'Party'; 
T Pain Heals With Six 
The Shop Boyz kick the celebration into high 

gear as "Party Like a Rockstar" (Universal 

Republic) climbs 2 -1 on the Rhythmic and 

Urban charts. The Atlanta trio captures the dual 

chart crowns from T- Pain's "Buy U a Drank" 
(Shawty Snappin')," which also simultaneously 

reached the summit of both lists nine weeks ago. 

T -Pain, however, can take solace that he is the 

first artist to place six tides on the Rhythmic 
chart in the same week. In addition to "Drank" 
and "Bartender" (No. 7), he is a featured artist on 

songs at Nos. 16, 19, 36 and 39. 

"Party," now in its sixth 

frame at No. 1 on the 
Rap chart, ends the survey 

week with 10,115 plays to 

become the first track to 
top the 10,000 -spin plateau 
since Nelly's "Grillz" in the 
Feb. 3, 2006, issue. 

41 
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The 'Z Morning Zoo' lets its listeners truly play their advocate role 

2100: Definitely Not In 
Kansas Anymore 

Kevin Carter 
KCarter@RadioandRecords.com 

ommuters and tourists cruising through Times Square and other 
42 areas of NewYork these days have more than likely done a dou- 

ble take at the sight of billboards containing the visage of WHTZ 
(Z100) /NewYork "Morning Zoo" meister Elvis Duran decked 
out as Dorothy from "The Wizard of Oz." Even more disturb- 
ing: the sight of "Zoo" sidekick Greg T as some mutant /Toto 

hybrid. There is also John Bell as the Scarecrow, Carolina Bermudez the Wicked 
jWitch, Skeery Jones the Cowardly Lion and Danielle Monaro the Tin Man. 
Drawing the short straw is sidekick Froggy, who plays the mayor of Munchkin 
City. In case you thought that someone in the Z100 marketing department had 
taken leave of his or her senses, guess again: It's the listeners' fault. 

These boards, as well as a recent TV spot, were 
the winners of a listener -driven, grass -roots viral 

marketing campaign that, in the words of Clear 
Channel /New York senior VP of programming/ 
Z100 OM Tom Poleman, "is all about channeling 
listener passion for the `Z Morning Zoo' into a pro- 
motion that uses the Web as a conduit." 

Poleman explains the genesis of this unusual 
campaign. "Back in February, Elvis and I were 
on the phone, discussing the upcoming billboard 
campaign and running some ideas," he says. 

"Honestly, at the time, we couldn't come up 
with anything that we considered new, different 
or fresh, so we thought, `Why not turn it over 
to the listeners ?' " 

It was one of those ideas where the more 
authentic, the better. "It really didn't matter what 
the end result looked like," Poleman says. "It was 

more about the concept of turning your radio 
station over to the listeners and getting them to 
be champions of something they care about; in 

this case, the `Zoo' Obviously, the show is doing 
very well in the ratings, but you can never have 

enough listeners, so this was a way to activate the 
`Zoo' advocates." 

The pre -campaign started in March with a 

series of sparse -looking teaser boards that showed 
up all over town that read, simply, "ElvisNeeds- 
Listeners.com" and included the Z100 logo. 

"They were designed to drive listener curiosity," 

Poleman says. 

No kidding. What were we supposed to think 
as we drove by? "Uh, oh! Trouble in paradise? A 

desperate cry for help, perhaps ?" 

Not necessarily. Clicking on the URL redirect- 
ed listeners to another site that explained in detail 
that Elvis and the "Zoo" were actively looking to 
their listeners to submit their ideas for outdoor 
and TV campaigns. 

"We talked about it a lot on the air, Elvis did 
some great promos, and, as people submitted ideas, 

Elvis talked about them on the show," Poleman 
says. The entries poured in and were eventually 
narrowed down to three finalists in various cate- 
gories. Then, listeners were allowed to cast votes 

'We were 
blown away 
by the 
creativity of 
the material 
we received. 
It's amazing 
what people 
can do with 
their home 
computers.' 

-Tom Poleman 

A pair of listeners created 
this "Wizard of Zoo" 
billboard for Z100's 
morning show, displayed in 

prominent locations around 
New York including Times 
Square. The board was 
part of a grass- roots, viral 
marketing campaign that 
also involved listener - 
created TV spots. 

for their favorite. 

The winning billboard campaign, dubbed "The 
Wizard of Zoo" (see picture, left), was created and 
submitted by Jimmy Mouro and Emily Russo of 
Bronxville, N.Y. The Wizard boards went up 
around the city June 4, and the street talk began. 

The TV spot, which ran on NewYork's CW11 
and was called "Get With the Program," was done 
by some dude who only gave his first name: 
"Anthony" from NewYork. 

"We were blown away by the creativity of the 
material we received :' Poleman says. "It's amaz- 
ing what people can do with their home com- 
puters. Having a little bit of that raw, nonprofes- 
sional edge is a good thing and more reflective 
of real life." 

The boards are not only up in Times Square, 
they're also visible along the Long Island 

Expressway, the 59th Street Bridge, the New Jersey 
Turnpike and other locations. 

Now that this concept is up and running, and 
listeners were able to enjoy direct input into a 

highly visible marketing campaign at America's 
biggest CHR /top 40 station, we wondered 
whether ZI00 would consider returning to that 
well again for future campaigns. 

"The idea of making listeners an active part of 
your product is a concept that I believe will stick 
with radio from this point on," Poleman says. "It's 
just indicative of how listeners want more input 
over the content that they get. We talk about all 

the integration we've done with new technolo- 
gy, with our Web sites and mobile phones. This is 

just another extension of the empowerment of the 
consumer, and that's not going to go away. It's all 

about engaging the listeners with regular, 360 - 
degree feedback." 

The way Poleman explains this, the whole lis- 
tener- driven, interactive concept ties in perfect- 
ly as an extension of Z100's Z -Zone social net- 
working site. 

Back at the "Zoo," what of Duran and his crew? 

What was their reaction to the outpouring of love 

and support from their listeners, especially from 
Mouro and Russo with their winning billboard? 
"Enthusiasm ... mixed with humiliation," 
Poleman says with a laugh. "Greg T is not overly 

excited about being Toto." 

All the other listener- generated billboard and 
video entries, scary and otherwise, can be viewed 
at elvisneedslisteners.com. R'R 
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m MOM 

LINKIN PARK HAS NOW 

v1ADE THE TOP 20 WITH EACH 

OF ITS FIVE CHARTING TITLES 

C H R /TOP 40 AT CHFUTODPO4N0EASCL"IWMHBSAT211V18E 

P O W E R E D B Y 

nielsen 

TITLE 
ARTIST 

l NIELSEN BDS VT HITPREDICTOR 
CERTIFICATIONS STATUS 

IMPRINT / PROMOTION LABEL 

1 1 12 
SUMMER LOVE 
JUSTIN TIMBERLAKE 

NO.1(3 WI(S) Il yt 
JIVE20MBA 

PLAYS AUDIENCE 
TW ++- MILLIONS RANK 

UMBRELLA 
RIHANNA FEATURING JAY -2 

BIG GIRLS DONT CRY 
FERGIE 

MAKES ME WONDER 
MAROON5 

HOME 
DAUGHTRY 

11 * 
SRP/DEFIAM/IDJMG 

WILLIAM /A &M / INTERSCOPE 

11 

A &WOCTONE /INTERSCOPE 

Il i r 
RCA/RMG 

BUY U A DRANK (SHAWTY SNAPPIW) Il 
T -PAIN FEATURING YUNG JOC KONVICT /NAPPY BOY /JNE/ZOMBA 

U + UR HAND 11 Q 
PINK LAFACE /ZOMBA 

BEAUTIFUL GIRLS 
SEAN KINGSTON 

MOST INCREASED PLAYS 
BELUGA HEIGHTS/EPIC 

GIRLFRIEND 11 Q 
AVRIL LAVIGNE RCA/RMG 

GIVEITTOME 112yT 
TMBALANDFEATNELLYFIJflfADO&A)SfINTMBERLAI(E MOS(EY/BLAOQAOINdMEIiSmPE 

WAIT FOR YOU 
ELLIOTT YAMIN 

HEY THERE DELILAH 
PLAIN WHITE TS 

THNKS FR TH MMRS 
FALL OUT BOY 

BEFORE HE CHEATS 
CARRIE UNDERW000 

PARTY LIKE A ROCKSTAR 
SHOP BOYZ ONDECK/UNIVERSAL REPUBLIC 

sr 
HICKORY 

HOLLYWOOD 

r 
FUELED BY KAMEN /ISLAND/IDJMG 

113 

ARISTA/ARISTA NASHVILLE/RMG 

WHINE UP 
KAT DELUNA FEATURING ELEPHANT MAN 

GLAMOROUS 

EPIC 

112 

FERGIE FEATURING LUDACRIS WILLIAM /A&M /INTERSCOPE 

WHAT I'VE DONE 1r 
EINKIN PARK MACHINE SHOP /WARNER BROS. 

CUPID'S CHOKEHOLD /BREAKFAST IN AMERICA Il 
akin ASSHER06FEAT.PATRIIXSTUMP DEC AYDANCDFUBEDBYRAMEN /ATLANIIC /LAVA 

LIKE A BOY 
CIARA 

BETTER THAN ME 
HINDER 

4 IN THE MORNING 
GWEN STEFANI 

I TRIED 

Il Q 
LAFACE20MBA 

Il 'et 
UNIVERSAL REPUBLIC 

dr 
INTERSCOPE 

11 

BONE THUGS -N- HARMONY FEATURING AKON FULL SURFACE/INTERSCOPE 

DONT MATTER 112 of 
AKON KONVICT/UPFRONT/SRUUNIVERSAL MOTOWN 

ROCKSTAR Il 1+T 

NICKELBACK ROADRUNNER /ATLANTIC/LAVA 

LAST NIGHT 
DIODY FEATURING KEYSHIA COLE 

THE WAY I ARE 
TIMBALAND FEATURING KERI HILSON 

REHAB 
AMY WINEHOUSE 

11 

BAD BOY /ATLANTIC 

MOSLEY/BLACKGROUND/INTERSCOPE 

UNIVERSAL REPUBLIC 

THE GREAT ESCAPE 
BOYS LIKE GIRLS COLUMBIA 

GET IT SHAWTY I1 

LLOYD THE INCJUNIVERSAL MOTOWN 

THE WAY I LIVE Il 
BABY BOY DA PRINCE FEATURING UL BOOSIE UNIVERSAL REPUBLIC 

POP, LOCK & DROP IT Il 
HUEY HITA COMMITTEE/JIVE/ZOMBA 

CLOTHES OFF!! 
GYM CLASS HEROES DECAYDANCE/FUELED BY RAMEN /ATLANTICLAVA 

NEVER AGAIN 
KELLY CLARKSON 

SHUT UP AND DRIVE 
RIHANNA 

EASY 
PAULA DEANDA FEATURING BOW WOW 

BECAUSE OF YOU 
NE -YO 

TIME AFTER TIME 
QUIETDRIVE 

FIRST TIME 
LIFEHOUSE 

THE KILL (BURY ME) 
30 SECONDS TO MARS 

RCA/RMG 

SRP/OEFJAM/IDJML 

ARISTA/RMG 

Il 1T 
DEFJAMLDJMG 

1+ 
RED INK/EPIC 

GEFFEN 

Ilyr 
IMMORTALNIRGIN 

9134 

8121 

7741 

7543 

7482 

6817 

6606 

6128 

6075 

5289 

+177 

+385 

+1157 

+39 

-233 

+166 

-879 

4998 

4439 

4386 

4071 

3881 

3336 

3270 

3115 

3072 

3044 

2693 

2591 

2445 

2287 

2185 

2171 

2102 

2059 

:002 

752 

733 

558 

X82 

-441 

"421 

1 ?42 

1 84 

1E56 

ç43 

931 

58.127 

52.148 

51.524 

42.887 

38.401 

44.234 

37.867 

+1204 41.838 E 

29.980 

32.046 

27208 

24.794 

22.072 

29.331 

2 

3 

S 

E 

-1155 

-886 

+92 

+575 

+153 

-293 

+563 

+187 

-707 

+6 

-465 

+94 

-182 

+178 

-935 

-435 

+478 

-366 

+757 

+666 

+351 

+115 

-38 

+186 

+287 

-294 

+559 

:187 

-139 

-182 

-103 

-422 

22.054 

19.697 

17.378 

13.348 

18.003 

18.871 

10.444 

13.361 

10.534 

11.024 

7.083 

14.388 

14.723 

11.£66 

7.979 

11.442 

7.769 

6.932 

8.690 

7.74 

8.621 

7.021 

10.879 

2.745 

2.678 

3.336 

10 

9 

12 

13 

14 

11 

15 

16 

19 

23 

18 

17 

29 

22 

28 

26 

37 

21 

20 

24 

32 

25 

33 

39 

30 

34 

31 

38 

27 

WHEN vOLPRE GONE 
Avril Lavigne 
(RCA/R5,A0 
CKEY, hDl'0, KDWB, KHFI, KXXM, WAPE, 
WCGQ, EUX, WFLY, WGTZ, WIOG, WKCI, 
WKSE, S'VX, WVYB, WXKS, WXSS, 
WXXL, N? XX, WYKS 

20 

REHAB 17 
Amy Wnemouse 
(UNIVEESwL REPUBLIC) 
KHFI, K:DA, KMXV KQCH, KXXM, MKS, 
WAKZ, VAPE, WDCG, WFMF, WGTZ, WLDI, 
WNOU, M"TQ, W VKS, W WSTr WXKS 

SHUTW AND DRIVE 17 
Rihanne 
(SRP/DE= AM/IDJMG) 
KDWB, ERIE, KSLZ, WAEB, WFHN, WFLY, 
WHHY, VFJT, W<GS, WLKT, WNCI, WNKS, 
WRVQ VTWR, WWWQ, WYOY, WZYP 

THE KAVIARE 16 
Timbalard Feat. Keri Nilson 
(MOSLE' /EACKGROUNO/INTERSCOPE) 
KJYO, KJCH, KSLZ, WBVO, WDKF, WERG, 
WFMF, WHEF, WI-VI, WKSC, WKZL, WLAN, 
WQEN, VVB, WWHT, WXXL 

WHO UMW 
Pink 
(LAFACIEZCMBA) 
KHOP, IC YO, KKPN, KSAS, KZCH, WARB, 
WAKS, NEZ9, WFBQ, WHHD, WHKF, 
WKSC, WPM, WVYB, WXYK, WYKS 

16 

LIP GL345 
LLI Mame 
(JIVE/20.IEEJ 
KHFI, KK.N KKRZ, KSAS, WDKF, WHBQ, 
WHHD, V1HB, WJBQ, WXXX, WYKS 

11 

PICTURES OF YOU 
The Last tumdnight 
(VIRGIN) 
KKMG, KEPI, KSMB, Sirius Hits 1, WBHT, 
WEZB, W'R 3, WSSX, WVYB, WXYK, XM 
Top 20 or 2C 

11 

LOVESONED 10 
Justin Timberlake 
(JIVE/ZONBo) 
KHTT, KKTZ WBHT, WEZB, WFHN, WHIZ, 
WPRO, WYX', WXXX, XM Top 20 on 20 

PARTY LIKE A ROCKSTAR 9 
Shop Boy- 
(ONOECKpJMVERSAL REPUBLIC) 
KHOP, WAEV WAU, WHKF, WKCI, WKZL, 
WUST, WLSFR, WXKS 

CLOTHES OFFI! 
Gym Class Heroes 
(DECAYDANC/FUELED BY 

RAMEN/A-LANTIULAVA) 
KKRZ, KZI.G, WCGQ, WFKS, WFLY, WHOT, 
WKQI, WK3E, WKSS 

9 

ADDED T... 
WSSii 95SX 
Charleston s: 
P0: Mike E.wsrds 
MD: Specia Ec 

The Last Goodnight, Pictures Of You, 0 
Aly & Au, Pobntial 3reakup Song, 0 
Che'nelle, 1Fel In Love With The DJ, 0 
Click Five, Ierny, 0 
Saving Jane, One Gi-I Revolution, 0 

FOR MORE STATIONS GO TO 

www.P.adioandRecords.com 

TILE 
A;!TIST / LABEL 

ROCK YO HIPS 
Came Mob Feat. Lil Scrappy 
(CRUNK /BME/REPRISE) 

TOTAL STATIONS: 

SZXY LADY 
Yang Berg Feat. Junior 
(YJNG BOSS /EPIC) 

TOTAL STATIONS: 

LIKE THIS 
Mms 
(C tPITOL) 
TCTAL STATIONS: 

WHEN YOU'RE 
GONE 
Aril Lavigne 
(RrA./RMG) 
TOTAL STATIONS: 

NEW AND 
PLAYS 
/GAIN 

820/124 

ACTIVE 
TITLE 
ARTIST / LABEL 

LIP GLOSS 
Lil Mama 
(JIVE/ZOMBA) 

44 TOTAL STATIONS: 

785/54 

PLAYS 
/GAIN 

498 /175 

72 

THE BEST THING 464/18 
Relient K 

[G OTEE/CAPITOL) 

51 TOTAL STATIONS: 

604/106 

61 

597/465 

62 

W-40 KNEW 
Pi, 
(LA FACE/ZOMBA) 

y'¡ 585/236 

TOTAL STATIONS: 39 

MOST 
INCREASED 

PLAYS 

+1204 

+1157 

+757 

31 

LEAN LIKE A CHOLO 413/88 
Down A.K.A. Kilo 
(SILENT GIANT /MACHETE) 

TOTAL STATIONS: 23 

BARTENDER 
T -Pain Feat. Akon 
(KONVICT /NAPPY BOY /JIVE/ZOMBA) 
TOTAL STATIONS: 

411/183 

56 

MAKE ME BETTER 401/169 
Fabolous Feat. Ne -Vo 

(DESERT STORM /DEF JAM /IDJMG) 

TOTAL STATIONS: 38 

BEAUTIFUL GIRLS 
Sean Kingston (Beluga Heights/Epic) 
KSLZ W1, WFKS +35, WSSX +33, WARB +31, WI0Q +30, 

KMXV +30, WFMF +29, XT20 +28. WLAN +28, WKQI +27 

BIG GIRLS DONT CRY 
Fergie (will.i.am /A &M/Interscope) 
KZW +46, WGTZ +41, KRUF +40, WDKF +34, WAPE 33, 
KKOM +33, KELP +33, WITS 32, WINO +3z KHTS +31 

THE WAY I ARE 
Timbaland Feat. Keri Nilson 
(Mosley/Blackground/Interscope) 
KSAS+31, WBVD+30, WKSC+29, I(ZJdG+28, KDW8+27, 

WKRZ+25, KWYL +24, WIOQ+23, XT20+21, WGTZ+20 

REHAB 
Amy Winehouse (Universal Republic) 
WGTZ +29, WAPE +29, WKG5 +27, KZCH +26, WDKF +25, 

WWI +25, WFMF +24, WELI+23, WFLY +23, WSTW +22 

It HEY THERE DELILAH 
Plain White T's (Hollywood) 
KZ2P +37, KHF1 +26, KZMG +26, WIOQ +22, WEIB +19, 

WPXY +19, MY +19, WFMF +19 KSLZ +18, WFLY +T7 

43 

FOR WEEK ENDING JUNE 24, 2007 
LEGEND: See legend to charts in charts section for rules and symbol explanations. 
127 CHR/top 40 and 17 Canada CHR /top 40 stations are electronically monitored by Nielsen 

Broadcast Data Systems 24 hours a day, 7 days a week. CHR/Top 40 indicator chart comprised 
of 51 reporters. ® 2007 Nielsen Business Media, Inc. All rights reserved. 
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CHR /TOP 40 
CHR /TOP 40 INDICATOR REPORTERS 

KQID /Alexandria, LA WOKS /Evansville, IN WWXM /Myrtle Beach, SC 
PD /MD: D.K. Pierce PD: Keith Curry OM: Jimmy Fueger 

PD: AJ Seliga 
MD: Larry Knight 

KGOT /Anchorage, AK 
OM: Mark Murphy 
PD /MD: Bill Stewart 

WWBX/Bangor, ME 
OM: Jeff Pierce 
APO: Holly Rae 

KRSQ /Billings, MT 
OM: Kyle McCoy 
PD /MD: Jason "Big J" Harris 

WWYUBinghamton, NY 
PD: Matt Johnson 

WBNQ /Bloomington, IL 
OM: Dan Westhoff 
PD: Dave Adams 
APD: Chad Fasig 
MD: Mason Schreader 

WSTO /Evansville, IN 
OM: Tim Huel sing 
PD: Jason Addams 

WDAY /Fargo, ND 
PD: Troy Dayton 
MD: Special Ed 

KMXF /Fayetteville, AR 
OM: Dave Ashcraft 
PD /MD: Jay Steele 

WJMX /Florence, SC 
OM: Randy "Mudflap" Wilcox 
PD /MD: Scotty G. 

KISR/Ft. Smith, AR 
OM /PD: "Big Dog" Rick Hayes 
APD /MD: Mike "Mike at Night" Oldham 

WQGN /New London, CT 
PD: Kevin Palana 

WSPK /Newburgh, NY 
PD: Scotty Mac 
APO: Sky Walker 
MD: Danny Valentino 

KCRS /Odessa, TX 
PD /MD: Nate Rodriguez 

WILN /Panama City, FL 
PD /MD: Chris Alan 
APD: Kris Kaane 

KRCS/Rapid City, SD 
OM /PD: Charlie O'Douglas 
APD /MD: Jayden McKay 

KKXUGrand Forks, ND 44 KNDE/Bryan, TX OM: Rick Acker KIXY/San Angelo, TX 
OM /PD: Lesley Henton PD /MD: Trevor D OM: Jay Michaels 

APD: Dave Andrews PD /MD: David Carr 
APD: Teri Jacobs 

WRZE/Cape Cod, MA 
OM: Steve McVie 
PD: David Duran 

KTRS/Casper, WY 
OM /PD: Donovan Short 

KZIA/Cedar Rapids, IA 
OM: Rob Norton 
PD: Greg Runyon 
MD: Ric Swann 

WQQB /Champaign, IL 
PD: Jack Taddeo 

WJYY/Concord (Lake Regions), NH 
PD/MD: Ai Dukette 

WKMX /Dothan, AL 
PD /MD: Squirrel 

WWAX /Duluth, MN 
OM: Bill Jones 
PD /MD: Tony Hart 

WLVY /Elmira, NY 
PD /MD: Mike Strobel 
APD: Shawn James 

WNKI /Elmira, NY 
OM /PD: Scott Free 

MD: Eric McKay 

WRTS/Erie, PA 
PD: Jessica Curry 
APD: Danial Baxter 

WQPO /Harrisonburg, VA 
PD: Bobby Mason 
MD: Ryan O'Bryan 

WKEE/Huntington, WV 
PD: Jim Davis 
APD /MD: Gary Miller 

KSYN /Joplin, MO 
OM: Chad Elliot 
PD: Steve Kraus 
MD: Chris Cortez 

WAZY /Lafayette, IN 
OM: Karen Rite 
PD: Chris 
MD: Kim 

KFRX/Lincoln, NE 
OM: Lester St. James 
PD: Matt McKay 
APD /MD: JJ Ryan 

KZII /Lubbock, TX 
OM: Wes Nessmann 
PD: Jacqui Neal 

WCIUMarion, IL 
PD: Jon E Quest 
MD: Ivy 

KIFS /Medford, OR 
OM /PD: Michael Moon 

KNOE/Monroe, LA 
OM /PD: Bobby Richards 
MD: Mike Austin 

WVAQ /Morgantown, WV 
OM: Hoppy Kercheval 
PD: Lacy Neff 

24/7 NEWS ONLINE www.RadioandRecords.com 

WNDV/South Bend, IN 
PD: Karen Rite 
MD: Scotty Wylde 

KCLD/St. Cloud, MN 
OM: Matt Senne 
PD: JJ Holiday 
APD: Wayne D. 

MD: Timmy Daniels 

WHTFITallahassee, FL 
PD /MD: Brian O'Conner 

WMGI /Terre Haute, IN 
MD: Jamie Dawson 

WKHQ/Traverse City, MI 
OM /PD: Luke Spencer 
MD: Dave B. Goode 

KW/Tri- Cities, WA 
PD: AJ Brewster 

WWKZ/Tupelo, MS 
OM /PD: Rick Stevens 
MD: Marc Allen 

WIFC/Wausau, WI 
PD: John Jost 
MD: Belky 

WAZO/WiImington, NC 
OM /PD: Jerry Mac 

KFFM /Yakima, WA 
OM: Ron Harris 
PD /MD: Steve Rocha 

I 

0 
0' 
0 

0 
O!, 
01; 
0i. 

0 0:: 
15 I 

01 
01 -. 0 
19 

20 

21 

0 
24 

26 

29 

31 

NEW 

33' 

0 
® 

NEW 

3'S 

NEW 

11 

23 

19 

2 

3 

22 14 

33 11 

26 20 

30 20 

28 7 

25 10 

16 

8 

WITH "SUMMER LOVE" HOLDING AT 

NO. 10N THE CANADA CHR/TOP 40 
CHART, JUSTIN TIMBERLAKE HAS 
APPEARED AT THE TOP THE LAST 12 

WEEKS COUNTING HIS CONTRIBUTION 
TO TIMBALAND'S "GIVE IT TO ME.' 

POWERED BY 

n sen 
BDS 

CHR/TOP 40 INDICATOR 
TITLE 
ARTIST IMPRINT / PROMOTION LABEL 

PU 
TW 

YS 

SUMMER LOVE JUSTIN TIMBERLAKE JIVE/ZOMBA 3255 +36 

MAKES ME WONDER MAROON 5 A&M/OCTONE/INTERSCOPE 3089 +108 

UMBRELLA RIHANNA FEAT. JAY -Z SRP/DEFJAM/IDJMG 2994 

2753 

+123 

+102 HOME DAUGHTRY RCA/RML 

BIG GIRLS DONT CRY FERGIE WILL.I.AM/A&M/INTERSCOPE 2637 +351 

GIRLFRIEND AVRIL LAVIGNE RCA/RMG 2584 -345 

U + UR HAND PINK LAFACE/ZOMBA 2396 -180 

BUY U A DRANK ( SHAWTY SNAPPIN) T -PAIN FEAT YUNGJOC KONVKT/NAPPYBOY /JNE20MBA 2331 +90 

BEAUTIFUL GIRLS SEAN KINGSTON BELUGA HEIGHTS /EPIC 2126 +530 

WAIT FOR YOU ELLIOTT YAMIN HICKORY 1965 +117 

THNKS FR TH MMRS FALL OUT BOY FUELED BY RAMEN/ISLAND/IDJMC 1847 +74 

HEY THERE DELILAH PLAIN WHITE T's HOLLYWOOD 1662 +345 

PARTY LIKE A ROCKSTAR SHOP BOYZ ONDECKNNIVERSAL REPUBLIC 1566 +136 

WHINE UP KAT DELUNA FEAT. ELEPHANT MAN EPIC 1520 +220 

GIVE IT TO ME TIMBALAND FEAT. NELLYFURTADO& JUSTIN TIMBERLAKE MOSLEM /BLACKGROUNOIINTERSCOPE 1506 -366 

WHAT I'VE DONE LINKIN PARK MACHINE SHOP /WARNER BROS. 1499 +171 

LIKE A BOY CIARA LAFACE/ZOMBA 1288 +101 

4 IN THE MORNING GWEN STEFANI INTERSCOPE 1273' +217 

I TRIED BONE THUGS -N- HARMONY FEAT. AKON FULL SURFACE/INTERSCOPE 1256 -261 

GLAMOROUS FERGIE FEAT. LUDACRIS WILLLAM/A&M /INTERSCO PE 1205 

1144 

948 

785 

-155 

-209 

+417 

+400 

BEFORE HE CHEATS CARRIE UNDERWOOD ARISTA/ARISTA NASHVILLE/RML 

REHAB AMY WINEHOUSE UNIVERSAL REPUBLIC 

THE WAY I ARE TIMBALANO FEAT. KERI HILSON MOSLEY/BLACKGROUND/INTERSCOPE 

LAST NIGHT DIDDY FEAT. KEYSHIA COLE BAD BOY /ATLANTIC 782 -310 

ROCKSTAR NICKELBACK ROADRUNNER/ATLANTIULAVA 742 +317 

DONT MATTER AKON KONVICTNPFRONT/SRCNNIVERSAL MOTOWN 732 

712 

-126 

POR LOCK & DROP IT HUEY HIR COMMITTEE/JIVE/ZOMBA +77 

GET IT SHANTY LLOYD THE INC.NNIVERSAL MOTOWN 710 +13 

NEVER AGAIN KELLY CLARKSON RCA/RMG 699 -201 

CLOTHES OFFI! GYM CLASS HEROES DECAYDANCE/FUELED BY RAMEWATLANTIULAVA 593 +212 

OUTTA MY SYSTEM BOW WOW FEAT. T -PAIN & JOHNTA AUSTIN COLUMBIA 557 -155 

SHUT UP AND DRIVE RIHANNA SRP/DEFJAM/IDJMC 529 

511 

+257 

THE WAY I UVE BABY BOY DA PRINCE UNIVERSAL REPUBLIC -186 

THE GREAT ESCAPE BOYS LIKE GIRLS COLUMBIA 483 +168 

EASY PAULA DEANDA FEAT. BOW WOW ARISTA/RMC 475:'- +97 

THE KILL (BURY ME) 30 SECONDS To MARS IMMORTALNIRGIN 464 -116 

-2 FIND A NEW WAY YOUNG LOVE ISLAND/IDJMG 284 

TIME AFTER TIME QUIETDRIVE RED INK /EPIC 259 

240 

+55 

BECAUSE OF YOU NE -YO DEFJAM/IDJMC -98 

BARTENDER T -PAIN FEAT. AKON KONVICT/NAPPY BOY /JIVE/ZOMBA 230 +27 

3ó 
11 

12 

7 

12 

13 

7 

18 

11 

4 

8 

6 

10 

W 18 

4 

7 

11 21 

11 

25 

30 3 

19 18 

4 

22 

6 

9 

5 

13 

25 20 

28 5 

49 2 

26.. 10 

CANADA CHR/TOP 40 
TITLE 
ARTIST IMPRINT / PROMOTION LABEL 

PLAYS 
TW i +/- 

SUMMER LOVE JUSTIN TIMBERLAKE JIVE/SONY BMG 680 

608 

+2 

-28 

+87 

MAKES ME WONDER MAROON 5 A &M/OCTONE /INTERSCOPE/UNIVERSAL 

BIG GIRLS DONT CRY FERGIE WILL .I.AM /A &M /INTERSCOPE/UNIVERSAL 586 

UMBRELLA RIHANNA FEATURING JAY -Z SRP /DEF JAM/UNIVERSAL 582 -52 

ALL GOOD THINGS (COME TO AN END) NELLY FURTADO MOSLEY/GEFFEN/UNIVERSAL 491 

457 

-16 

THE WAY I ARE TIMBALAND FEAT. KERI HILSON MOSLEM/ BLACKSTONE/INTERSCOPE/UNIVERSAL +21 

PARALYZER FINGERELEVEN WIND -UP 451 

438 

+25 

BEFORE HE CHEATS CARRIE UNDERWOOD ARISTA/ARISTA NASHVILLE/SONY BMG +13 

BEAUTIFUL GIRLS SEAN KINGSTON BELUGA HEIGHTS/EPIC/SONY BMG 422 +104 

BUY U A DRANI((SHAWTY SNAPPY) T-PAH FEAT. YURGJOC KOWICTAIAPPYBD,'LAVE/SONYBMG 405 +7 

INSATIABLE ELISE ESTRADA ROCKSTAR 396 +40 

+30 HOME DAUGHTRY RCA/SONY BMG 387 

GIRLFRIEND AVRIL LAVIGNE RCA/SONY BMG 370 -17 

WHINE UP KATDEWNA FEATURING ELEPHANT MAN EPIC/SONY BMG 327 *48 

THNKS FR TH MMRS FALL OUT BOY FUELED BY RAMEN /ISLANDNNIVERSAL 326 -8 

GIVEITTOME TIMBALAND FEAT. BELLY FURTADO &AJSTINTIMBERLAKE MOSLEM/ BLA CKGROUNO /INTERSCOPE/UNIVERSAL 300 -81 

DONT BE SHY BELLY FEATURING NINA SKY CP 293 

292 

284 

+4 

U + UR HAND PINK LAFACE/SONY BMG -23 

+91 HEY THERE DELILAH PLAIN WHITET'S HOLLYWOOD/UNIVERSAL 

SECOND CHANCE FABER DRIVE UNIVERSAL REPUBLIC/UNIVERSAL 283 -6 

WHEN YOU'RE GONE AVRIL LAVIGNE RCA/SONY BMG 280 +22 

-10 DONT MATTER AKON KONVICT/l1PFRONT/SRC/UNIVERSAL MOTOWN/UNIVERSAL 275 

4 IN THE MORNING GWEN STEFANI INTERSCOPE/UNIVERSAL 271 

271 

+9 

-10 

+21 

WHAT I'VE DONE LINKIN PARK MACHINE SHOP/WARNER BROS./WARNER 

WAIT FOR YOU EWOTT YAMIN HICKORY/SONY BMG 267 

LAST NIGHT BIDDY FEATURING KEYSHIA COLE BAD BOY /ATLANTIC/WARNER 255 -44 

OJRDS01011EMUMMEAKMSTRIMEREA GYMOASSIBATES DBAmWIE/RREDBYRR&WABAN1EJWARNER 253 +2 

YESTERDAY MAN ROZBEU_ UNIVERSAL 239 +24 

SHUT UP AND DRIVE RIHANNA SRP/DEFJAMNNIVERSAL 189 +81 

-63 NEVER AGAIN KELLY CLARKSON RCA/SONYBMG 187 
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Programmers who have spent their entire career at one station in 

their hometown 

Born And Raised 

Darnella Dunham 
DDunham@RadioandRecords.com 

o matter how much a PD achieves, there's something extra spe- 
cial about programming a station in the city in which you grew 

nup. But moving up the ranks from intern or part -timer to PD 
at one station doesn't happen often. It's usually necessary to 
move outside the market to acquire the skills and experience 
to program. There are, of course, exceptions. Todd Ambrose 

of WXIS /Johnson City; Deana McGuire of KQIZ /Amarillo, Texas; and Arturo 
"A- Train" Serna of KNEX /Laredo, Texas, have all worked their way from the 
bottom to the top at the only stations they've ever worked for. 

Ambrose got his start in radio after he went to 
claim a prize he won on one ofWXIS' sister sta- 

tions.That's where he met station GM /owner Jim 
True and asked if he could just hang out. 

"Every chance I got, I would get my mom to 

bring me out here," Ambrose says. "I was too 
young to be hired, but [True] told me, `If you're 

still interested when you're 13, then you come to 

me and I'll hire you.' " The day after his 13th 

birthday, Ambrose was doing weekend shifts on 

WXIS' AM country sister. 

McGuire grew up listening to KQIZ 
when it was top 40 Z93 and always wanted 
to do hip -hop radio, but there wasn't a hip - 
hop station in the market at the time. 
Landing an internship at KQIZ while 
attending Amarillo College, she started 
doing phone research, then worked her way 

up to a full -time on -air position. 
She whet her appetite for hip -hop by hosting 

a hip -hop and R &B show on college station 
KACV /Amarillo on Saturdays. "I just kept 

telling myself, `I want to do this in Amarillo,' " 

she says. "People would ask why we didn't play 

hip -hop, and I would ask my bosses. They 
thought hip -hop didn't sell and that rap music 

wasn't good for the community, so I just kept 
fighting and plugging." 

McGuire's efforts weren't in vain: In 

September 2000, she was named PD of the new 
hip- hop- focused rhythmic version of KQIZ. 

The son of a musician, Serna wanted to be 

involved with music even though he couldn't 
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sing. He started DJ'ing parties around the age of 
11 and often imitated radio DJs. While in high 

school, he applied for a job at KNEX, but his 

radio dreams were thwarted when he was told to 

come back in a few years. 

After waiting it out, Serna began doing fill -ins 

on KNEX. It took him about three years to move 

up to the PD spot. 

Gaining Respect 
Gaining respect from the people who watched 

them grow from part -timer to PD has been a chal- 

lenge, but not a major obstacle, for these program- 

mers. The on -air personalities at KQIZ were dis- 

missed when it flipped from CHR /top 40 to 

rhythmic, so McGuire brought in a whole new 

team. But while the new staff came in respecting her 

as the PD, there were others in the building who 
had to adjust to seeing her in a leadership capacity. 

"A lot of the salespeople that have stayed with 

'QIZ, they still see me as that youngster because 

they have known me since I was 19," McGuire says. 

"Plus, I'm tiny -I barely weigh 100 pounds -so 
I'm `Little Deana' to them even though I'm 36." 

Serna found he had some detractors to deal 

with at KNEX. "There were people who said, 

`He has an accent, how can he be PD ?' But the 

owners defended me, and they saw my potential 
and work ethic because I did a lot of stuff that 
people wouldn't want to do." 

A track record of working hard also helped 
Ambrose's ascent. "They had respect for the fact 

Ambrose 

McGuire 

Serna 

that I had paid my dues :' he says. 

Most PDs aspire to move to bigger markets as 

their careers progress, but Ambrose, McGuire and 

Serna have all stayed put for their own personal 

reasons. "My big goal in life was to do afternoons 
at K104 in Dallas [KKDA] because that was real- 

ly the first hip -hop station I was exposed to," 

McGuire says. 

"My health got really bad -I had spine sur- 

gery, and I really fell apart physically from '91 to 

'95. Even though I was still in the loop, I was 

basically a part -timer and I would go months 
where I was bedridden and couldn't even go to 

work. But Z93 stayed loyal to me, and they were 

real supportive." 
Serna considered exploring options elsewhere 

but says he's happy remaining in Laredo because 

of his family. "Being from the Mexican - 

American culture, we're very close and it's always 

about la familia," he says. "I always thought if I'd 

leave, I'm going to leave somewhere close -San 
Antonio, San Marcos, Austin." 

Consultant Michael Newman recognized 

Ambrose's programming skills and encouraged 
him to pursue job opportunities in other cities. 

"I love everything about California, so that would 

have been the place I would have wanted to have 

gone, and I actually looked at that at one time :' 
Ambrose says. 

"For now, I'm fine with where I am and love 

it. If things had been right and I'd been a lot 

younger and it happened in my career where I 

had an opportunity to move, I think I would have. 

I would have liked to have tested the waters you 
always want to know, ̀ Could I have done it ?' " 

McGuire says, "I've never even sent out a pack- 

age before, and I've often wondered,`If I ever sent 

out a package, what would happen ?'What if they 

said yes? Then what do I do ?" 

Ambrose adds, "People would say you really 

haven't experienced real radio because you 

haven't been out there and you haven't been at 

other stations and seen the way it's done, and that's 

probably a drawback." 
But there are advantages to working at one sta- 

tion for a whole career. "An advantage is that we 

don't have the pressures of being [part of] a large 

company," Ambrose says. "We're the last mom - 
and -pop in this market. 

"I don't have a company putting pressure on 

me to win. Of course, we want to win in this 

market, and we want to do well, and we consis- 

tently hold our own. But I don't lose sleep over 

it at night." 
According to McGuire, "The advantage is that 

you build up a lot of equity in the community. I 

grew up, went to school and church here, so I 

have a lot of people that are loyal to me just 
because they've known me. 

"One of the reasons I've stayed here is I'm 
trying to help my community. I'm really 

involved with the March of Dimes, the 
Humane Society, the local blood center and 

the NAACP. It's been really advantageous for 
me and the community because they finally 
have a full -time media voice that will stand up 
for them." RsR 
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n NIELSEN BDS 1J HITPREDICTOR 
CERTIFICATIONS STATUS 

IMPRINT / PROMOTION LABEL 

1 2 10 
SHOPBOYZ 
PARTY LIKE A ROCKSTAR 

16 

7 

11 

14 

16 

"LIKE THIS" BY MI 
(16 -13) LEADS A THREE- 

PACK OF AIRPOWER ï -, 

TRACKS AT NO. 13, 

AHEAD OF NEW HITS BY (- 
HURRICANE CHRIS 

(NO. 17) AND TI. (NO. 20). 

iw 

P O W E R E D B Y 

nielsen 

PLAYS AUDIENCE 
TW +/- MILLIONS RANK 

NO. 10 WK) Sfr 5667 +414 43.530 2 
ONDECKA)NIVERSAL REPUBLIC 

BUY U A DRANK (SHAWTY SNAPPIN') it 1 

T -PAIN FEATURING YUNG JOC KONVICT /NAPPY BOY /JIVE/ZOMBA 

BEAUTIFUL GIRLS 
SEAN KINGSTON 

UMBRELLA 
RIHANNA FEATURING JAR -Z 

GET IT SHAWTY 
LLOYD 

POP, LOCK & DROP IT 
HUEY 

7 8 7 RTEND 

14 

13 

11 

17 24 

18 19 

46 'i>s 

j 

T -PAIN FEATURING AKON 

BEUJGA HEIGHTS/EPIC/KOCH 

11 l,tT 
SRP/DEFJAMADJMG 

5296x:, 

4931 

4802 

I1 

THE INC./UNIVERSAL MOTOWN 

11 

RITZ COMMITTEE /JIVE /ZOMBA 

4119 

3845 

-286 

+449 

+283 

-421 

-300 

44.500 

35.826 

32.138 

27.504 

23.381 

1 

3 

4 

5 

7 

MOST INCREASED PLAYS * 3469 +698 26.571 6 
KONVICT/NAPPY BOY /JIVE/ZOMBA 

18 
I TRIED 
BONE THUGS -N- HARMONY FEATURING AKON 

13 
ROCK YO HIPS 
CRIME MOB FEATURING LIL SCRAPPY 

MAKE ME BETTER 
FABOLOUS FEATURING NE -Y0 

LEAN LIKE A CHOLO 
DOWN A.K.A. KILO SILENT GIANT /MACHETE 

7 

9 

n Q 
FULL SURFACE/INTERSCOPE 

CRUNK /BME/REPRISE/WARNER BROS. 

DESERT STORM /DEF JAM /IDJMG 

9 SUMMER LOVE 11 Q 
JUSTIN TIMBERLAKE JIVE/ZOMBA 

LIKE THIS 
MIMS 

AIRPOWER 

-608 

-17 

+528 

+145 

+21 

16.821 

17300 

22.337 

13.592 

16.545 

11 

9 

8 

15 

12 

CADfTOL 
2219 +194 11.928 19 

12 
SEXY LADY 
YUNG BERG FEATURING JUNIOR YUNG BOSS/EPIC/KOCH 

17 
LIKE A BOY Il it* 
CIARA LAFACE/ZOMBA 

22 OUTTA MY SYSTEM Il yT 
BOW WOW FEATURING T- PAIN & JOHNTA AUSTIN COLUMBIA 

3 
A BAY BAY AIRPOWER 
HURRICANE CHRIS POLOGROUNDS/J /RMG 

6 WALL TO WALL 
CHRIS BROWN JIVE/ZOMBA 

15 
I'M A FLIRT I1 
R. KELLY OR BOW WOW (FEATURING T.I. & T -PAIN) COLUMBIA/JIVE/ZOMBA 

20 21 6 BIG THINGS POPPIN' (DO IT) AIRPOWER T 
T.L GRAND HUSTLE/ATLANTIC 

23 7 

12 

6 

19 

CANDY KISSES 
AMANDA PERA UPSTAIRS 

ANONYMOUS yt¡ 
BOBBY VALENTINO FEATURING TIMBALAND DTP/DEFJAM/IWMG 

LIL LOVE Sfr 
BONETHUGS- N-HARMONY FEAT. MARAH CAREY& BOW WOW FULL SURFACEANTERSCOPE 

2 STEP Q 
UNK BIG OOMP/KOCH 

28 6 

22 19 

,27 8 

2 

5 

7 

4 

WIPE ME DOWN 
LIL BOOSIE FEATURING FOXX & WEBBIE 

BECAUSE OF YOU 
NE-TO 

LIKE THIS 
KELLY ROWLAND FEATURING EVE 

THE WAY I ARE 
TIMBALAND FEATURING KERI HILSON 

SAME GIRL 
R. KELLY DUET WITH USHER 

HOW DO I BREATHE 
MARIO 

TRILL/ASYLUM/ATLANTIC 

9 12 

NEW 

33 4 

KRISPY 
KIA SHINE 

CAN U WERK WIT DAT 
THE FIXXERS AKA DJ QUIK & AMC 

Ilia 
DEF JAM /IDJMG 

MUSIC WORLD/COLUMBIA 

MOSLEY /BLACKGROUND/INTERSCOPE 

JIVE/ZOMBBA 

Lt1 
3R0 STREET /J /RMG 

RAP HUSTLAZ/UNIVERSAL MOTOWN 

LET IT GO 
KEYSHIA COLE FEATURING MISSY ELLIOTT & LIL KIM 

EASY 
PAULA DEANDA FEATURING BOW WOW 

2 BIG GIRLS DONT CRY 37 
FERGIE 

CYCLONE 
BABY BASH FEATURING T -PAIN 

39 3 DO YOU 
NE -V0 

36 13 

NEW 

40 3 

WE TAKIN' OVER 

INTERSCOPE 

tW 

IMANI/GEFFENANTERSCOPE 

ARISTA/RMC 

WILL.I.AM/A&M/INTERSCOPE 

ARISTA/RMC 

Itr 
DEF JAM /IDJMG 

Ltr 
DJKHALEDFEAT.TJ,AKON RICK ROSS, FATJOE,UL' WAYNE &BABY TERROR SQUAD/KOCH 

SHAWTY 
PLIES FEATURING T -PAIN SLIP- N- SUDE/ATLANTIC 

WHINE UP 
KAT DELUNA FEATURING ELEPHANT MAN EPIC 

2201 

2105 

2068 

-34 

-149 

-311 

17.021 

14.204 

14.182 

10 

13 

14 

2025 +684 13.157 16 

1895 +59 13936 18 

1723 -405 11.825 21 

1684 +194 12.557 17 

1477 

1439 

1400 

1273 

1208 

1158 

1102 

1070 

1038 

976 

975 

964 

860 

847 

832 

716 

709 

686 

674 

599 

+84 

+140 

-68 

+112 

-301 

-24 

.374 

+17 

+73 

-67 

+318 

+44 

+142 

+139 

+73 

-5 

+183 

-5 

6.899 
............. 

11.831 

6.747 

9.841 

8.249 

7.503 

5.788 

8.781 

8.421 

3.725 

5248 

5.680 

6336 

4.211 

7.595 

3.233 

5.491 

11.057 

4.316 

3251 

29 

20 

30 

23 

26 

28 

32 

24 

25 

35 

33 

31 

40 

27 

34 

22 

39 

HIP HOP POLICE 
Chamillionaire Feat. Slick Rick 
(CHAMILLITARY /UNIVERSAL MOTOWN) 
KBDS, KCAQ, KDDB, KDGS, KDHT, KHTN, 
KPWT, KSEQ, KWIE, KWIN, KXHT, KYZZ, 
KZFM, KZZA, WKHT, WNHT, WRCL, 
WRDW, WRED, WRVZ, XHTO 

21 

LET IT GO 13 
Keyshie Cole Feat. Missy Elliott & LW Kim 
(IMANI /GEFFEN) 
KDDB, KDGS, KIBT, KOHT, KPWR, KSFM, 
KTBT, KZFM, WBTT, WRCL WRED, WXIS, 
XMOR 

SORRY, BLAME IT ON ME 9 
Akon 
(EON VICT /UPFRONT/SRC/ 
UNIVERSAL MOTOWN) 
KDDB, KIKI, KTBT, WAJZ, WBBM, WJFX, 
WPOW, WRDW, WRVZ 

A BAY BAY 
Hurricane Chris 
(POLO GROUNDS /J /RMG) 
KBDS, EROS, KIKI, KKWD, KURE, WHZT, 
WLLD, XMOR 

8 

SHAWTY 
Plies Feat. T-Pain 
(SLIP-N-SLIDE/ATLANTIC) 
KPHW,KTTB,K000,KWIE,KZFM,KZZA, 
WK HT 

7 

STRONGER 
Kanye West 
(ROC -A- FELLA/DEF JAM /IDJMG) 
KCAQ, KKWD, KOHT, KUUU, WJJS, WZMX, 
XMOR 

7 

MAKE ME BETTER 
Fabolous Feat. Ne-Vo 
(DESERT STORM /DEF JAM /IDJMG) 
KPHW, KPRR, KRKA, KUBE, KXBT, WBBM 

6 

THE WAY IARE 6 
Timbaland Feat. Keri Hilson 
(MOSLEY /BLACKGROUNDANTERSCOPE) 
KBO5, KGGI, KTTB, WMBX, WWKX, WZMX 

KRISPY 5 
Kin Shine 
(RAP HUSTLAZ/UNIVERSAL MOTOWN) 
KBFM, KTBT, KTTB, WIRT, XMOR 

GOOD THINGS 5 
Rich Boy Feat. Polow Da Don & Keri Hilson 
(ZONE 4 /INTERSCOPE) 
KKSS, KWIN, WRDW, WRVZ, WXIS 

ADDED AT... 

WJFX 
Ft. Wayne, IN 

PD: Phil Becker 

MD: Weasel 

Amy Winehouse, Rehab, 2 

Akon, Sorry, Blame It On Me, 0 

HOT 
,107e9 

FOR MORE STATIONS GO TO: 

www.RadioandRecords.com 

NEW AND ACTIVE 
TITLE PLAYS 
ARTIST / LABEL /GAIN 

CUPID SHUFFLE 576/168 
Cupid 
(ATLANTIC) 
TOTAL STATIONS: 33 

REHAB Q 553/113 
Amy Winehouse 
(UNIVERSAL REPUBLIC) 
TOTAL STATIONS: 45 

MAMI MIRA 453/60 
Mr. Criminal Feat. Nate Dogg & Mr. Capone -e 
(HI POWER) 

TOTAL STATIONS: 24 

JUICY 
Candy Hill 
(LATIUM /UNIVERSAL REPUBLIC) 

TOTAL STATIONS: 

FAST (LIKE A NASCAR) 
Kafani 
(ICE KING /KOCH) 
TOTAL STATIONS: 

410/46 

29 

367/37 

23 

TITLE 
ARTIST / LABEL 

DIED IN YOUR ARMS 
TONIGHT 
Smitty Feat. Bosko 
(J /RMG) 
TOTAL STATIONS: 

PLAYS 
/GAIN 

367/10 

17 

STRONGER 311/274 
Kanye West 
(ROC -A- FELLA /DEF JAM /IDJMG) 
TOTAL STATIONS: 46 

SORRY BLAME IT ON ME 305/141 
Akon 
(KON V ICT /UPFRONT/SRC/ 
UNIVERSAL MOTOWN) 
TOTAL STATIONS: 25 

MONEY IN THE BANK 297/29 
Swiu Beatz 
(UNIVERSAL MOTOWN) 
TOTAL STATIONS: 27 

MY GIRL GOT 
A GIRLFRIEND 
Ray Lavender 
I KON LIV E/GEFFEN /I NTE RSCO P 

TOTAL STATIONS: 

288/36 

BARTENDER 
T -Pain Feat. Akon 
(Konvict/Nappy Boy /Jive/Zomba) 
KTTB +58, WBBM +47, W}iZT +47, KYZZ +37, WLLD +35, 

KSZE +32, KPHW +31, WKI-fT +30, KGGI +30, KSEQ +27 

A BAY BAY 
Hurricane Chris (Polo Grounds/J /RMG) 
WHIT +36, WXHT +34, WLLD 31, KPRR +26, KHEN +26, 
WWKX +25, WBTT +23, KEZE +23, KBFM +22, KVZZ +21 

Itz 

30 

MAKE ME BETTER 
Fabolous Feat. Ne-Vo 
(Desert Storm/Def Jam /IDJMG) 
WRDW +44, KXBT +30, EDON +28, KPHW +27 WBBM +25, 

)(MDR +23, WXIS +22, WAJZ +22, Kß05 +22. KKFR +20 

BEAUTIFUL GIRLS 
Sean Kingston (Beluga Heights /Epic/Koch) 
WAJZ +54, KXJM +38, WJFX +34, KIBT 31, KTBT +29, 
EMS +25 WKHT+23, WLLD +20, KUUU +18, WMBX +T7 

1. PARTY LIKE A ROCKSTAR 
Shop Boyz (onDerk/Universal Republic) 
WBBM +58, WJMN +36, WNVZ +32, WRDW +29, 

KPHW +28, CODS +28, KUUU +28, WAR +27, 

WWKL +25, KPRR +23 

FOR WEEK ENDING JUNE 24, 2007 
LEGEND: See legend to charts in charts section for rules and symbol explanations. 
75 rhythmic stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours 
a day, 7 days a week.© 2007 Nielsen Business Media, Inc. All rights reserved. 
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URBAN /URBAN AC /GOSPEL 

Three veteran personalities share stories of how they evolved 

with their audiences 

Moving From Urban To 
Urban AC 

Hillary Crosley 
HCrosley@RadioandRecords.com 

s they age out of the target demo, many personalities make 
the transition from urban and rhythmic stations to older - 
skewing urban AC outlets. Sometimes it's a graceful move and 
sometimes it comes with a management shove. Either way, 

there comes a time in every air talent's life where he or she 
must answer the questions, "Can I still relate? Or have I out- 

grown my station ?" 

Meet three personalities that confronted 
those questions and successfully made the 

move to urban AC: Jeff Foxx, ringleader of the 
"Kiss -FM Wake Up Club" on Emmis urban AC 

WRKS (Kiss FM) /New York; James T, after- 
noon driver at Cox urban AC WHQT (Hot 
105 FM) /Miami; and Renel of " Renel in the 
Morning" on Clear Channel urban AC KISQ 
(Kiss FM) /San Francisco. 

Each personality is a commanding force in 

their market, where they have logged at least 10 

years on the air, beginning on the urban station. 

Here's how they took their audiences along 
with them to their new urban AC homes. 

Evolving At The Same Station 
Like many veteran urban personalities, Jeff Foxx 

entered radio when the format meant playing 
mostly R &B and a bit of dayparted hip -hop. 
Joining then -urban WRKS for the first of three 
stints in 1987 for evenings, he forged a special 

bond with his audience. As hip -hop became 
more of a force, Foxx, along with DJ Red Alert 
and Chuck Chillout, gave the new genre spe- 
cial attention in weekend programming. 

Roughly five years into his first stretch at the 
station, Foxx became a family man, sharing his 

life's most precious moments on the air, 

including the birth of his daughter, Tyla. It's 

something listeners haven't forgotten -Foxx 
says his current listeners know that she is now 
15 years old. 

"It has to be 20 years ago now when I first 

got to New York radio, but the fragmentation 
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happened in 1994," Foxx says. "That's when 
Emmis bought Kiss FM and turned the station 
into an older format so it wouldn't clash with 
[co -owned WQHT] Hot 97." 

As such, Foxx says he was offered the oppor- 
tunity to do the Kiss morning show when the 

station dropped "The Tom Joyner Morning 
Show" in 2003. And while Foxx's show main- 
ly appeals to an upper -demo audience, he main- 

tains that he has stayed contemporary. Though 
he still admits that sometimes, just sometimes, 
he doesn't know who Hot 97 core artists like 

Akon are. "I go in the hallways and I say,'Who's 

that ?' " he says with a laugh. 

Pushed By Management 
Reigning on rhythmic KMEL /San Francisco 
for nearly a decade, Renel is a Bay Area staple. 

The veteran morning host made the switch to 

urban AC KISQ in 1997 and hasn't looked 
back, aside from wondering whether artists like 

T -Pain will stand the test of time like bands of 
her generation have, such as Earth,Wind & Fire. 

"The other day we were talking about 
whether this generation is really going to look 
back and say 'That T- -Pain [song] 'Bartender" - 
now that was the jam,' " she says with a laugh. 

After 10 years as part of the KMEL 
"Morning Zoo," Renel says she felt like she 

was being phased out of the station. Then - 
owner Evergreen Media had just purchased 
KISQ, and aligned it as an upper -demo com- 
panion to KMEL. 

"I had my own morning show vibe and my 

'Ultimately, 
I was chosen 
because I 

am my 
demo. We're 
all trying to 
take care of 
our families 
while 
juggling, 
careers. 

own people. I could tell the Renel days at 

KMEL were over," she says. "Though I never 
felt that way with my audience. But I'm almost 

50 years old so there's not much I can do with 
T -Pain. I can't sell that on radio." 

While her move to KISQ wasn't a decision she 

made on her own, Renel was offered the anchor 
morning show position at the newly branded 

Kiss FM. Now, a decade later, "Renel in the 

Morning" is a success, with pop culture, come- 
dy, interviews and music all rolled into one. 

"Ultimately, I was chosen because I am my 

demo," she says. "We're all trying to take care of 
our families while juggling careers. I do the 
same thing I did at the KMEL `Morning Zoo,' 
just with a keen eye focused on information for 

folks in their 40s." 

Life Change Time 
Beginning his commercial radio career in 1971, 

James T. has been a staple of the South Florida 

airwaves for decades.After working at CHR /top 
40 WIRK /Palm Beach while attending college, 

he segued into promoting clubs for a few 

years before transitioning to the WEDR 
(99 Jamz) /Miami morning show in 1984. 

Leading the station to No. 1 ratings, James 

T. also simultaneously served as PD /MD. 
But during a 1988 trip home from a pro- 
gramming conference, he decided to 

make a life change. 
"That was the day I decided to live a life 

that was more grounded," he says. "My desire 

was to find more to life than just stuff." 

James T. says he envisioned the new 
hip -hop urban format becoming a culture 
unto itself. Being more old school, he 

decided that it wasn't a culture he wanted to be 

part of. As luck would have it, that same year 

he was offered the opportunity to man after- 
noons at KISQ. 

"It was a great opportunity to make the change 

to urban AC," he says. "I was the father of a 6 year 

old, and so it was more about God and family first 

than it was about [the need to] party." 

Tongue firmly planted in cheek, Foxx says 

there often are not -so- subtle indicators that the 

time has come for a personality to consider 
making the move from urban to urban AC. 

Among them: "Baldness . .. but you did- 
n't shave it yourself? It's time to move. 

Arthritis -that's a good indicator that it's 

time to move on. If the phone rings and 

the voice on the other end says, `Hi, 

grandpa'- that's a good indicator that it's 

time to move on." 
Still, all three personalities who made 

the transition insist that you're only as old 

as you feel.They say the decision to move 

on is usually in your hands, even if some- 
one else seems to be prodding you on. 

"Sometimes the best way to get 

where God wants you to be, even if it's 

where you are, is to leave," James T. says. 

"Then the lesson becomes the journey 
because there are lessons to be learned in leav- 
ing and returning." RR 

Renel 

James T 
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URBAN 

P O W E R E D B Y 

W TH SOME HELP FROM T -PAIN, 
.NHO HAS FOJR OTHER SONGS ON 

THE CHART, FELLOW FLORIDA 
NATIVE PLIES EARNS AN AIRPOWER 

MEDAL WI -H "SHAWTY" (24 -19). 

TITLE 
ARTIST 

11 NIELSEN BDS Q HITPREDICTOR 
CERTIFICATIONS STATUS 

IMPRINT / PROMOTION LABEL 

13 
PARTY LIKE A ROCKSTAR 
SHOP BOYZ 

16 

15 

NO.1(1WK) Q 
ONDEODUNIVERSAL REPUBLIC 

BUV U A DRANK (SHAWTY SNAPPIN') I1 1 
T -PAIN FEATURING YUNG JOC KONVICT /NAPPY BOY / JIVE/ZOMBA 

UMBRELLA 
RIHANNA FEATURING JAY -Z 

WHEN I SEE U 
FANTASIA 

WIPE ME DOWN 
LIL BOOSIE FEATURING FOXX & WEBBIE 

SAME GIRL 
R. KELLY DUET WITH USHER 

It it 
SRP/DEFJAM/IDJMG 

J/RMG 

TRILL/ASYLUM/ATLANTIC 

ttr 
JIVE /ZOMBA 

13 7 
MAKE ME BETTER 
FABULOUS FEATURING NE -YO 

PLAYS AUDIENCE 
TW +1- MILUONS RANK 

4448 -31 41.355 2 

4217 

4068 

3905 

3850 

3573 

-344 

+300 

+210 

+124 

+319 

44.847 

39.635 

35.476 

32.121 

35.679 

3 

5 

6 

4 

MOST INCREASED PLAYS 11 2995 +681 31.832 7 
DESERT STORM/DEF JAM / IDJMG 

A BAY BAY 
HURRICANE CHRIS 

BIG THINGS POPPIN' (DO IT) 
T.I. 

TEACHME 
MUSIQSOULCHILD 

LIKE THIS 
KELLY ROWLAND FEATURING EVE 

TAMBOURINE 
EVE 

GET IT SHAWTY 
LLOYD 

W 
POLO CROUNOS/J/RMG 

$1 
GRAND HUSTLE/ATLANTIC 

ATLANTIC 

LtF 
MUSIC WORLD/COLUMBIA 

AFTERMATH /FULL SURFACE/RUFFRYDERS/GEFFEN 

nit 
THE INC. /UNIVERSAL MOTOWN 

1,- 21 3 
BARTENDER 
T -PAIN FEATURING AKON 

48 I, 

21 

16 23 

17 9 

24 4 

2907 

2842 

2713 

2582 

2467 

2151 

+185 

+99 

+270 

-232 

+162 

-324 

23.239 

23.504 

30.046 

23.811 

18.985 

19.404 

12 

11 

8 

10 

16 

14 

AIRPOWER 'dt 2144 +427 17.871 19 
KONVICT/NAPPV BOY / JIVE/ZOMBA 

POP, LOCK & DROP IT 
HUEY 

PLEASE DONT GO 
TANK 

ANONYMOUS 
BOBBY VALENTINO FEATURING TIMBALAND 

GET ME BODIED 

11 

RITZ COMMITTEE/JIVE/ZOMBA 

GOOD GAME/BLACKGROUND/UNNERSAL MOTOWN 

1tl 
DTP/DEFJAM/IDJMC 

LtT 
BEYONCE 

SHAWTY 
PLIES FEATURING T -PAIN 

MUSIC WORLD /COLUMBIA 

AIRPOWER 
SUP- N- SLIDEJATLANTIC 

DO YOU 
NE -V0 

HOW DO I BREATHE 
MARIO 

LET IT GO 
KEYSHIA COLE FEATURING MISSY ELLIOTT & LIL KIM 

WALL TO WALL 
CHRIS BROWN 

SEXY LADY 
YUNG BERG FEATURING JUNIOR 

1$ 
DEFJAM/IDJMG 

3RDSTREET/J/RMG 

IMANI/GEFF 

LtT 
JIVE/ZOMBA 

UNTIL THE END OF TIME 
JUSTIN TIMBERLAKE 

AMUSEMENT PARK 
50 CENT 

I'M A FLIRT 
R. KELLY OR BOW WOW (FEATURING TI. &T-PAIN) 

YUNGBOSS/EPIUKOCH 

LtI 
JIVE/ZOMBA 

TATTOO 
THE ALLIANCE FEATURING FARO 

CAN'T TELL ME NOTHING 
KANYE WEST 

CUPID SHUFFLE 
CUPID 

BEAUTIFUL GIRLS 
SEAN KINGSTON 

WONDERFUL 
MARQUES HOUSTON 

MY 64 
MKEJONESFEAT.BLNB &SNODPIXICL O:AGF/SMSHAFO EF/ASYLUMAVAR ER8ROS. 

LIKE THIS 
MIMS 

OUTTA MY SYSTEM 
BOW WOW FEATURING T -PAIN & JOHNTA AUSTIN 

LIKE A BOY 
CIARA 

SHADY /AFTERMATH /INTERSCOPE 

11 Q 
COLUMBIA/JIVE/ZOMBA 

NCE/ASYLUM /ATLANTIC 

ROC- A- FELLA/DEE JAM/IDJMG 

ATLANTIC 

BELUGA HEIGHTS/EPIC/KOCH 

Ltl 
T.U.GJUNIVERSAL MOTOWN 

CAPITOL 

11 1t* 
COLUMBIA 

Il ÿT 
LAFACE/ZOMBA 

COFFEE SHOP 
YUNG JOC FEATURING GORILLA ZOE BLOCK/BAD BOY SOUTH/ATLANTIC 

BECAUSE OF YOU n Q 
NE -YO DEFJAM/IDJMG 

WE TAKIN' OVER $t 
NKHALEOFEAT.TJ,AKON,RD( ROSS, FATJOE,LL'WAYNE &BABY TERRORSQINdKOCH 

I TRIED 
BONE THUGS -N- HARMONY FEATURING AKON 

11 

FULL SURFACE/INTERSCOPE 

2128 

2073 

2044 

2021 

-234 

-30 

-162 

-80 

19.066 

28.428 

18.664 

19.731 

15 

9 

17 

13 

1969 +479 17.250 20 

1826 

1812 

1757 

1637 

1553 

1535 

1511 

1469 

1381 

1094 

1049 

984 

922 

907 

896 

892 

872 

722 

703 

677 

677 

+306 

+57 

+438 

-273 

+169 

+178 

+6 

-384 

-42 

+243 

+165 

+472 

-33 

-90 

-60 

-371 

-195 

+26 

-152 

-105 

-368 

15.427 

14.997 

16.771 

12.259 

10.182 

17.906 

9.088 

12.975 

11.358 

7.736 

9.100 

7.269 

4.131 

4.413 

3.545 

9.027 

8.411- 

4.203 

9.446 

5.360 

5.198 

22 

23 

21 

25 

27 

18 

30 

24 

26 

34 

29 

35 

31 

32 

28 

36 

37 

niciscn 

TITLE 
ARTIST / LABEL 

NEW 
STATIONS 

CANT LEAVE EM ALONE 36 
Clara Feat. 50 Cent 
(LAFACE/ZOMBA) 
KDAY, KHTE, KIPR, KKDA, KMJJ, KPRS, 
KTCX, Sirius Hot Jam., WBFA, WBHJ, 
WBLK, WBLX, WBTF, WBTJ, WCOX, WDKX, 
WEMX, WFXE, WHXT, WJKS, WJMI, WJTT, 
WJUC, WJZD, WJZE, WKYS, WPEG, WPRW, 
WPWX, WQHH, WQUE, WRBJ, WTMG, 
WVEE, WWWZ, WZFX 

BED 35 
J. Holiday 
(MLG/CAPITOL) 
KBTT, KHTE, KIPR, KJMM, KMJJ, KNOA, 
KPRS, KVSP, Sirius Hot Jamz, WAMO, 
WBFA, WBLK, WBLX, WBTF, WOKX, 
WEMX, WEUP, WFXE, WHXT, WJKS, WJMI, 
WJTT, WJUC, WJZD, WJZE, WKKV, WKYS, 
WQBT, WQHH, WRBJ, WTMG, WWPR, 
WZFX, WZHT, XM The City 

SHAWTY IS DA SW! (10) 29 
The-Dream 
(DEF JAM/IDJMG) 
KBTT, KHTE, KIPR, KJMM, KMJJ, KNDA, 
KOPW KVSP, WAMO, WBFA, WBLK, WBLX, 
WBTF, WDKX, WEMX, WEUP, WFXE, WJKS, 
WJMI, WJTT, WJUC, WJZD, WOWI, WPEG, 
WQHH, WRBJ, WTMG, WWWZ, WZHT 

THE PEOPLE 28 
Common 
(0.0.0. D./GEFFEN/INTERSCOPE) 
KBT7 KHTE, KIPR, KJMM, KNDA, KOPW, 
KVSP, WAMO, WBFA, WBLK, WBTF, WDKX, 
WEMX, WEUP, WFXE, WJKS, WJMI, WJTT, 
WJUC, WJZD, WPWX, WQHH, WRBJ, 
WTMG, WWWZ, WZFX, WZHT, XM The City 

HIP HOP POLICE 26 
ChamRllionaire Feat. Slick Rick 
(CHAMILLITARY/UNIVERSAL MOTOWN) 
KBTT, KHTE, KIPR, KJMM, KMJJ, KOPW, 
KVSP, WBFA, WBLK, WBLX, WBTF, WDKX, 
WEMX, WEUP, WJKS, WJMI, WJTT, WJUC, 
WJZD, WJZE, WPEG, WQHH, WRBJ, WTMG, 
WWWZ, WZHT 

BEAUTIFUL GIRLS 
Sean Kingston 
(BELUGA HEIGHTS/EPIC/KOCH) 
KBXX, KDAY, KTCX, WBHJ, WEAS, WEDR, 
WEUP WFXA, WJHM, WJKS, WJZE, WPEG, 
WPGC, WPRW, WPWX, WQBT 

16 

WHITE 550 
T-Hud 
(NUTTY BOYZ) 
KBTT, KHTE, KIPR, KJMM, KNDA, KOPW, 
KVSP, WBFA, WEUP, WJMI, WJTT, WJUC, 
WJZD, WTMG 

14 

MAKE ME BETTER 7 
Fabolous Feat. Ne-Yo 
(DESERT STORM /DEF JAM/IDJMG) 
KBFB, WBTP, WENZ, WGZB, WHHH, WUBT, 
WUSL 

ADDED AT... 

WZFX 
Fayetteville, NC 

PD: Jeff Anderson 
MD: Sherman "DJ Drocc" Howze 

J. Holiday, Bed, 10 

Ciara Feat. 50 Cent, Can't Leave 'Em Alone, O 

Common, The People, O 

FOR MORE STATIONS GO TO: 

www.RadioandRecords.com 

TITLE 
ARTIST / LABEL 

CAN U BELIEVE 
Robin Thicke 
(STAR TRAK /INTERSCOPE) 
TOTAL STATIONS: 

NEW AND ACTIVE 
PLAYS 
/GAIN 

* 511/127 

55 

TITLE 
ARTIST / LABEL 

PLAYS 
/GAIN 

CANT LEAVE TM ALONE Q 408/177 
Ciara Feat. 50 Cent 
(LAFACEROMBA) 
TOTAL STATIONS: 44 

NOBODY DO IT BETTER 604/35 
Keith Murray Feat. Junior & Tyrese 
(DEF SQUAD /KOCH) 

TOTAL STATIONS: 

VIDEO 
Johnta Austin Feat. Unk 
(SO SO DEF /ISLAND URBAN /IDJMG) 

385/90 

61 TOTAL STATIONS: 

MONEY IN THE BANK Q 571/67 
Swiss Beata 
(UNIVERSAL MOTOWN) 
TOTAL STATIONS: 

HOOD FIGGA 
Gorilla Zoe 
(BLOCK /BAD BOY SOUTH /ATLANTI::) 
TOTAL STATIONS: 49 

BED 
J. Holiday 
(MLG /CAPITOL) 

66 TOTAL STATIONS: 

534/34 

U AIN'T GOIN NOWHERE 473/195 
Young Buck Feat. LaToiya Williams 
(G- UNIT /INTERSCOPE) 
TOTAL STATIONS: 

44 

384/168 

32 

CRANK OAT SOULJA BOY 
(SUPERMAN) 383 /180 
Soulja Boy 
(NUBLUD /ELEMENT 9) 
TOTAL STATIONS: 

CORPORATE TRUGGIN' 
U.S.D.A. 

56 (CORPORATE THUGZ/DEF JAM /IDJMG) 
TOTAL STATIONS: 

29 

334/19 

44 

MOST 
INCREASED 

PLAYS 

+676 

+479 

+472 

+438 

MAKE ME BETTER 
Fabolous Feat. Ne -Yo (Desert Storm/ 
Def Jam/IDJMG) 
WZM+69, WOVA +38, KKDA +36, WJLB +35, WJWZ +29, 

WEDR +Z7, WEM +26, WPHI +25 WUSL +25, WPEG +22 

SHAWTY 
Plies Feat. T-Pain (Slip-N-Slide/Atlantic) 
SIR/ +39, WEMX+29, KOPW+2& KBFB+23, WVEE +2Z 
WW1 +19, WPEG+17, WCDX+T7, WH1D+17, YAKS 47 

BEAUTIFUL GIRLS 
Sean Kingston (Beluga Heights/Epic/Koch) 
WEMX +38, WJZE +34, WWWZ WZ +24, WBHJ +22, WPWX +22, 
WQBT +21, KBXX +18, WBTF +15 WPEG +15, WPRW +14 

LET IT co 
Keyshia Cole Feat. Missy Elliott & LiI Kim 
(ImaniGeffen) 
WA/PR +22, KOPW +21, KBTT +20, KIPR +19, KNDA +18, 

WHTD +18, KKDA AB, WHHL +17, WJZE +16, WJUC +15 

BARTENDER 
T -Pain Feat. Akon (Convict/ 
Nappy Boy /Jive/Zomba) 
WJMH +43, KBTT +34, KKDA +27, KBFB +2.7., WCOX .21 
WJZE.1Et, WTMG +17, WEMX +TI, WQOK +15, KHTE +15 

FOR WEEK ENDING JUNE 24, 2007 
LEGEND: See legend to chats in charts section for rules and symbol explanations. 
83 urban stations are electroni.ally monitored by Nielsen Broadcast Data Systems 24 hours a day, 
7 days a week. Rap chart comrised of 83 urban and 75 Rhythmic electronically monitored Nielsen 
Broadcast Data Systems stations. O 2007 Nielsen Business Media, Inc. All rights reserved. 
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URBAN AC 

"TEACHME" BY 

MUSIQ SOULCHILD 
[8 -3) SURGES 304 PLAYS 

FOR THE LARGEST SPIN 

INCREASE AT URBAN AC 

SINCE JANUAR' 2006. 

P O W E R E D B Y 

nielsen 

a 
Wú 

1 1 38 

4 

6 

7 

9 

10 

o 

14 

15 

I 17 

8 14 

2 36 

5 18 

4 23 

6 21 

10 11 

9 25 

7 25 

10 

14 

14 45 

19 

15 18 

TITLE 
ARTIST 

Il NIELSEN BDS 
CERTIFICATIONS 

IMPRINT / PROMOTION LABEL 

PLEASE DONT GO 
TANK 

NO. 1 (8 WKS) 
GOOD GAME/BLACKGROUND /UNIVERSAL MOTOWN 

WHEN I SEE U 
FANTASIA J/RMG 

TEACHME 
MUSS SOULCHILD 

PLAYS AUDIENCE 
TW +/- MILLIONS RANK 

1869 +140 17.273 1 

1529 +76 

MOST INCREASED PLAYS 1464 +304 12.441 
ATLANTIC 

LOST WITHOUT U 
ROBIN THICKE 

WHAT'S MY NAME 
BRIAN MCKNIGHT 

IF I WAS YOUR MAN 
JOE 

MAKE YA FEEL BEAUTIFUL 
RUBEN STUDDARD 

CAN U BELIEVE 
ROBIN THEKE 

11 

STAR TRAK/INTERSCOPE 

WARNER BROS. 

JIVE/ZOMBA 

J/RMG 

STAR TRAK/INTERSCOPE 

IN MY SONGS 
GERALD LEVERT ATLANTIC 

BUDDY 
MUSE) SOULCHILD ATLANTIC 

ANOTHER AGAIN 
JOHN LEGEND G.O.O.D./COWMBIA 

DJ DONT 
GERALD LEVERT ATLANTIC 

TAKE ME ASIAM 
MARY J. BLIGE MATRIARCH/GEFFEN /INTERSCOPE 

STRUGGLE NO MORE (THE MAIN EVENT) 
ANTHONY HAMILTON, JAHEIM & MUSIQ SOULCHILD ATLANTIC 

SIMPLE THINGS 
ELISABETH WITHERS BLUE NOTE /VIRGIN 

1456 

1416 

1398 

1138 

1103 

995 

985 

971 

955 

692 

677 

603 

-22 

+87 

-27 

-116 

+27 

-121 

-236 

+85 

+48 

-71 

-129 

-36 

13.532 

10.370 

10.866 

8.185 

9.497 

7.340 

7.902 

7.257 

10.318 

5.093 

4.870 

4.070 

ç 

E 

1- 

10 

12 

15 

14 

15 

16 5 IF I HAVE MY WAY 
CHRISETTE MICHELE 

17 5 
ME 
TAMIA 

AIRPOWER 
DEFJAM/IDJMG 

540 +102 

AIRPOWER 
PW51AMAGE 

480 +98 

3.625 16 

2.854 18 

3 

8 

8 

19 14 

18 7 

25 14 

22 15 

HOW DO I BREATHE 
MARIO 

BLOCK PARTY 
CHUCK BROWN FEATURING W KOOL 

STAY WITH ME 
NORMAN BROWN 

2 PIECES 
CARL THOMAS 

DONT MATTER 
AKON 

CUPID SHUFFLE 
CUPID 

BECAUSE OF YOU 
NE -V0 

3RD STREET /J /RMG 

FULL CIRCLE/RAW VENTURE 

PEAK/CONCORD 

UMBRELLA/BUNGALO 

112 

KONVIR/UPFRONT/SRCNNIVERSAL MOTOWN 

ATLANTIC 

11 

DEF JAM/IDJMG 

12 
VALENTINE 
LLOYD THE INCJUNIVERSAL MOTOWN 

LEAVING TONIGHT 
NE -YO FEATURING JENNIFER HUDSON DEFJAMIIDJMG 

CAN U FEEL ME 
HOWARD HEWETT 

26 7 WHAT HAPPENED 
ALGEBRA 

GROOVE 

KEDAR 

6 HOW DID YOU KNOW 
PAUL TAYLOR FEATURING REGINA BELLE PEAK /CONCORD 

9 BREATHLESS 
CORINNE BAILEY RAE CAPITOL 

7 RISE UP 28 
R. KELLY JIVE/ZOMBA 

4 19 
FORCE OF NATURE 
SUNSHINE ANDERSON 

YOU SAVED MY LIFE 
KIERAN 

10 
I'M NOT PERFECT 
J MOSS FEATURING ANTHONY HAMILTON 

MUSIC WORLD 

BLACK RAIN 

PAJAM/GOSPO CENTRIC/ZOMBA 

10 _ 

ANYTHING 
PATRI ARI I FFFAT. MNNMARYWITHKANYEWEST &CONSE)LUICE LAlBAFLLUWEALD 

27 18 SHOO BE DOO (NO WORDS) 
MACY GRAY 

5 15 TELL ME WHAT WERE GONNA DO NOW 
JOSS STONE FEATURING COMMON 

THINKING OF YOU 
VICTOR FIELDS 

SAME GIRL 
R. KELLY DUET WITH USHER 

IF WE WERE ALONE 
KEITE YOUNG FEATURING N'DAMHI 

WILL.I.AM/GEFFEN 

VIRGIN 

REGINA 

JIVE/ZOMBA 

HIDDEN BEACH 

425 

- 375 

342 

332 

324 

288 

279 

236 

234 

218 

218 

212 

212 

210 

203 

190 

182 

179 

148 

134 

133 

129 

124 

+151 

+40 

+15 

-7 

-33 

+30 

-44 

+31 

+42 

+108 

-9 

+29 

+26 

-2 

-59 

+19 

-8 

-19 

-74 

-40 

+21 

0 

+7 

2.700 

2.443 

2.261 

2.733 

1.528 

1.785 

1.882 

2.846 

2.672' 

0.906 

1.098 

1.116 

3.088 

1.369 

0.865 

0.368 

1.042 

0.590 

0.815 

1292 

0.243 

1.642 

0.546 

21 

23 

25 

20 

30 

23 

27 

19 

22 

33 

35 

36 

n 

31 

43 

33 

33 

29 

TITLE 
ARTIST / LABEL 

NEW 
STATIONS 

DO YOU 
Ne-Yo 
(DEF JAM/DJMG) 
KDKS, KJLi, KMEZ, KQXL, KRNB, WAGH, 
W'BLS,'WFLJR, WMX, WKXI, WLXC, 
W'MGL, WNPZ, W'QMG, WSRB, WTLZ, 
WUHT, W VBE, W WDM, WXST, XM Suite 62 

21 

WHAT I COTTA DO 17 
Macy Gray 
(yILL.I.AAJGEFFEN) 
KDKS, KMEZ, KOKY, KQXL, WAGH, WBLS, 
WDLT, WGoR, WHUR, WKXI, WLXC, 
WMGL, WMPZ, WSRB, WTLZ, WVBE, 
WWDM 

ME 
amla 

(PLUS VIMAGE) 
KMJM, KRIB, WBAV, WKJS 

4 

IF I HAVE MY WAY 
Chrisette Michele 
(DEE JAM / DJMG) 
KRNB, NERV, WKJS, WMXD 

4 

HOW DO I BREATHE 
Marto 
(3RD STREET /J /RMG) 
KRNB, WE2Z, WMIB, WSRB 

4 

CUPID SHUFFLE 
Cupid 
(ATLANTIC) 
KJLH, WKJS, WGQK, WSRB 

TASTE 
Fick Jams 
(STONE CITY) 
WDLT, WIi2P, W VB, WXST 

4 

ANOTHER AGAIN 
John Legend 
(G.0.0.DJOOLUMEIA) 
KSOC,'NT_C 

2 

YOU SAVED MY LIFE 
Kieran 
(BLACK RAIN) 
KJLH, WD _T 

2 

THE TWIST 
Team Alrpiay All-Stars 
(TEAM AIF PLAY, 
WAGH, WIST 

2 

ADDED AT... 

WLXC °Kiss' 
Columbia, SC 

PD: Do.ig +Villiarrs 

Macy Graff Who. I Gotta Do, 0 
Ne -Yo, Do You, O 

FO2 MORE STATIONS GO TO: 

www32a d ioa n d Re co rd s.com 

TILE 
AI IST / LABEL 

NEW AND ACTIVE 
PLAYS TITLE 
/GAIN ARTIST / LABEL 

TASTE 
Ric. James 
( STONE CITY) 
TOTAL STATIONS: 

n9/96 

GET ME BODIED 
Be -once 
(M JSIC WORLD /COLUMBIA) 

TOTAL STATIONS: 

DO YOU 
Ne Yo 

(DEF JAM /IDJMG) 
TOTAL STATIONS: 

TF ANSITION 
Fre9die Jackson 
(OPPHEUS) 

TOTAL STATIONS: 

W-1AT I GOTTA DO 
Mary Gray 
(WLL.I.AM /GEFFEN) 

TOTAL STATIONS: 

MOST 
INCREASED 

PLAYS 

MAKEYOUHAPPY 
Musiq Soulchild 
(ATLANTIC) 

16 TOTAL STATIONS: 

PLAYS 
/GAIN 

58/28 

29 

103/2 I CAN REMEMBER 52/7 
Une 
(NATIVE) 

22 TOTAL STATIONS: 10 

98/16 EIGHTH WONDER 51/18 
Norwood Young 
(NORBET) 

20 TOTAL STATIONS: 9 

86/26 THE REASON 49/5 
Justin Holley 
(CRYSTAL CLEAR) 

13 TOTAL STATIONS: 8 

68/27 BETTER DAYS 48/18 
Lorenzo Owens & Michael Spencer 
(MUSIC MIND) 

8 TOTAL STATIONS: 7 

+304 

+151 

+108 

+102 

TEACHME 
Musiq Soulchild (Atlantic) 
KRNB+23, WKUS +19, WLVH +T/, KJMS+16, WSRB +15, 

WKSP+I4,WTLZI3,WVLD B.WTYB+B,WAGH B 

HOW DO I BREATHE 
Mario (3rd Street/J/RMG) 
WTLZ 18, WXST +Q, X562 +D, WVBE +9, WMCL +9, 

WOZZ 7 WKXI +2 KBLX +6, KJLH +6, WSOL+6 

CAN U FEEL ME 
Howard Hewett (Groove) 
WAKE +23, WVBE +O, KQXL +9, WHUR +Q KNEK +7 

WHRP +7, W5RB+6, WSOL+5, WAGH +4, NW/DM +4 

IF I HAVE MY WAY 
Chrisette Michele (Def JanJIDJMG) 
KRNB +22, WBAV +ll, x562 +8, WKJS +8, WACN +7, 

KOKY +6, KBLX +6, WMMJ +5, KJLH +5, WSRB +4 

ME 
Tamia (Plus VImage) 
KRNB +13, WBAV+R, WBLS+8, WPHR +7, NUS +6, 

WSCIL+4, WLXC+4, KMEZ +3, WAMJ+3, WMGL+3 

49 

FOR WEEK ENDING JUNE 24, 2007 
LEGEND: See legend to charts in charts section for rules and symbol explanations. 
71 urban AC stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours 

a day, 7 days a week. El 2007 Nielsen Business Media, Inc. All rights reserved. 

P° FliP r, fj Id 
The Leaders in Advanced Music Scheduling Software for Windaws 98 /ME /NT /2000/XP 

"Poveergold offers us limitless options with scheduling criteria and has integrated with all our 
other systems seamlessly. The relia Dility, customer service, and support that the folks at 

Pcwerglold have provided us have been exactly what any customer could ask for." 

Dan Turnar, Vice Presidents 
Progra-nming Services 

Call us and we'll make it EASY for you to switch. 
Sales: 1- 800 -870 -0033 Support: 501 -821 -1123 

Download a free trial version at www.powergold.com 
info @powergold.com 
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.. a. 
NO MO 

50 

URBAN 

WJIZ /Albany, GA 

PD /MD: Jammin' Jay 

KBCE/Alexandria, LA 
PD: Darrel Johnson 
MD: GQ Riley 

KKST /Alexandria, LA 
OM /PD: Jay Stevens 

APD: Wade Hampton 
MD: Corey B. 

WHTA/Atlanta, GA* 
PD: Jerry Smokin B 

APD: Bill Black 
MD: Stix Malone 

WVEE /Atlanta, GA* 
PD: Reggie Rouse 

WFXA/Augusta, GA* 
OM /PD: Ron Thomas 

WPRW /Augusta, GA* 
OM: Steve Burke 

PD: Tim "Fattz" Snell 

MD: TuTu 

WERQ /Baltimore, MD* 
PD: Victor Starr 
MD: Neke Howse 

WEMX/Baton Rouge, LA* 
PD: J- Tweezy 

MD: Kool DJ Supa Mike 

KTCX /Beaumont, TX* 
PD: Doug Harris 
APD /MD: Adrian Scott 

WJZD /Biloxi, MS* 
PD: Rob Neal 

WBHJ /Birmingham, AL* 
PD: Mickey Johnson 
APD: Mary K. 

M0: Lil Homie 

WBLKBuffalo, NY* 
PD: Chris Reynolds 

WWWZ/Charleston, SC* 
OM /PD: Terry Base 

MD: Yonni "Da Rude Bwoi" 
Rude 

WPEG /Charlotte, NC* 
PD: Terri Avery 

MD: Deon Cole 

WUVA/Charlottesville, VA 
OM /PD: Tanisha R. 

Thompson 

WJTT /Chattanooga, TN* 
PD: Keith Landecker 

MD: Magic Crutcher 

WGCI /Chicago, IL* 
PD: Kris Kelley 

WPWX /Chicago, IL* 
PD: Jay Alan 

MD: Barbara McDowell 

WIZF /Cincinnati, OH* 
PD: Eddie Bauer 

MD: Greg Williams 

WENZ/Cleveland, OH* 
OM /PD: Kim Johnson 
APD: Robin Simone 
MD: DJ Latin Assassin 

WHXT /Columbia, SC* 
PD: Chris Connors 

MD: Shanik Mincie 

WXBT /Columbia, SC* 
OM: U Smith 
PD: Wes McCain 

APD /MD: B Paiz 

WBFA/Columbus, GA* 
OM: Brian Waters 
PD: Derrick "Lil' D" Greene 

WFXE /Columbus, GA* 
OM: Carl Conner, Jr. 

PD: Michael Soul 
MD: Kenya White 

WMSU /Columbus, MS 
PD: Steve Poston 

APD: Sebastian Riley 
MD: Shawna Young 

WCKX /Columbus, OH* 
PD: J.D. Kunes 

MD: B -Slim 

URBAN REPORTERS 
KNDA/Corpus Christi, WBTF /Lexington, KY* 
TX* PD /MD: Jay Alexander 
OM /MD: Napp -1 

PD: Richard Leal 

KBFB /Dallas, TX* 
OM /PD: John Candelaria 
MD: DJ Big Bink Theodore 

Turner 

KKDA/Dallas, TX* 
PD /MD: Skip Cheatham 

APD: Gary Saunders 

WDHT /Dayton, OH* 
OM: J.D. Kunes 

PD: Reggie Beas 

WHTD /Detroit, MI* 
PD:Spudd 
APD: Benita "Lady BG" Gray 

WJLB /Detroit, MI* 
PD: KJ Holiday 

WJJN /Dothan, AL 
OM /PD: JR Wilson 

WZFX /Fayetteville, NC* 
OM: Mac Edwards 

PD: Jeff Anderson 

APD: Mike Tech 

MD: Sherman "DJ Drocc' 
Howze 

WMXV /Florence, AL 
OM /PD: Brian Rickman KRVV/Monroe, LA 

PD: Chris Collins 

KHTE/Little Rock, AR* 
PD: Joe Ratliff 
APD /MD: Toni Seville 

KIPR /Little Rock, AR* 
OM: Mark Dylan 
PD: Joe Booker 

KDAY /Los Angeles, CA* 

WGZB /Louisville, KY* 
PD: Tim Gerard Girton 

WFXM /Macon, GA 
PO /MD: Dock "DJ Doc' Ervin 

WHRK /Memphis, TN* 
PD: Devin Steel 

WJXM /Meridian, MS 
PD: Jigga JT 

WEDR /Miami, FL* 
PD: Derrick Baker 

MD: Shelby Rushin 

WKKV /Milwaukee, WI* 
PD: Bailey Coleman 

APD /MD: Reggie Brown 

WBLX/Mobile, AL* 
OM: James Alexander 
PD: Al Weeden 

WTMG /Gainesville, FL* 
PD /MD: Jamie "DJ Babyface" 
Pendleton 

APD: Terence Brown 

WJMH /Greensboro, NC* 
OM /PD: Brian Douglas 
MD: Tap Money 

WIKS/Greenville, NC* 
PD: J -Dot 
APD: Teresa Terry 

WPHH /Hartford, CT* 
PD /MD: Mychal Maguire 
APD: Spank Buddah 

KBXX /Houston, TX* 
PD: Terri Thomas 

APD: Kevin Jackson 

MD: J Mac 

WEUP /Huntsville, AL* 
OM: Steve Murry 
PD: Anthony "Big Ant" 
Simmons 
MD: Jeffrey "DJ Illie Ill" Rice 

WHHH /Indianapolis, IN* 
PD: Brian Wallace 
MD: Don "DJ Wrekk 1" 

Williams 

WJMI /Jackson, MS* 
OM /PD: Stan Branson 

APD: Alice Marie 

WRBJ/Jackson, MS* 
PD: Kwasi Kwa 

WJBT /Jacksonville, FL* 
OM: Gail Austin 
PD: G -Wiz 

KPRS /Kansas City, MO* 
OM: Andre Carson 

PD /MD: Myron Fears 

KRRQ /Lafayette, LA* 
PD: D -Rock 

KJMH /Lake Charles, LA 
OM: Bryan Taylor 

PD /MD: Erik Thomas 

APD: Gina Cook 

KZWA/Lake Charles, LA 
OM: Antony Bartle 
MD: Tammy Tousant 

WQHH /Lansing, MI5 
PD: Brant Johnson 
MD: J. Hicks 

KJMZ/Lawton, OK 
OM /PD: Terry Monday 

APO: Tony Tone 

WJWZ/Montgomery, AL* 
OM: Terry Barber 
PD /MD: Marvin "Doughboy" 
Nugent 

WZHT /Montgomery, AL* 
OM /MD: Michael Long 

PD: Darryl Elliott 

WOBT /Nashville, TN* 
PD /MD: Pamela Aniese 

WQUE/New Orleans, LA* 
PD: Angela Watson 

WWPR/New York, NY* 
PD: Helen Little 
APD /MD: Nadine Santos 

WOWI /Norfolk, VA* 
OM: Travis Dylan 

PD: DJ Law 
MD: DJ Fountz 

KVSP /Oklahoma City, 
OK* 
OM /PD: Terry Monday 
MD: Jo Corleone 

KOPW /Omaha, NE* 
PD: Bryant McCain 

MD: Albert "Big Al" Harper 

WJHM /Orlando, FL* 
PD: Michael Saunders 

APD: Keith Memoly 
MD: Dawn Campbell 

WPHI/Philadelphia, PA* 
PD: Colby Colb 

MD: Bent Roc 

WUSUPhiladelphia, PA* 
PD: Thea Mitchem 
APD/MD: Kashon Powell 

WAMO /Pittsburgh, PA* 
PD: DJ Boogie 
MD: Kode Wred 

WQOK /Raleigh, NC* 
OM /PD: Cy Young 

APD /MD: Shawn Alexander 

WBTJ /Richmond, VA* 
PD: Aaron Maxwell 
APD /MD: Mike Street 

WCDX /Richmond, VA* 
OM: Al Payne 

PD /MD: Reggie Baker 

WDKX /Rochester, NY* 
OM /PD: Andre Marcel 

APD: Jim Jordan 

MD: Tarig Spence 

24/7 NEWS ONLINE g www.RadioandRecords.com 

KMEL/San Francisco, CA* 
OM: Michael Martin 
PD: Stacy Cunningham 
MD: Von "Big Von" Johnson 

Music Choice R &B -Hip 
Hop /Satellite 
OM /PD: Damon Williams 
MD: Lamonda Williams 

Music Choice Rap /Satellite 
OM /PD: Damon Williams 

APD: Mecca Thames 
MD: Lamonda Williams 

Sirius Hip Hop 
Nation/Satellite 
OM: Geronimo 

PD: Reggie Hawkins 
MD: Ron Mills Triana 

Sirius Hot Jamz/Satellite* 
OM: Geronimo 
PD: Tonya Byrd 

MD: Vanessa Grullon 

XM Raw /Satellite 
PD: Leo G. 

XM The City /Satellite* 
PD: Lisa M. (very 

MD: DJ Xclusive 

WEAS /Savannah, GA* 
OM /PD: Sam Nelson 

APD /MD: Lil G 

WQBT /Savannah, GA* 
PD: Bo Money 
APD: Jeff Nice 

KBTT /Shreveport, LA* 
PD /MD: Quenn Echols 

KMJJ /Shreveport, LA* 
PD: JayTek 

KATZ/St. Louis, MO* 
PD: Terrence Bibb 

WHHUSt. Louis, MO* 
OM /PD: Jowcol "Boogie D" 
Gilchrist 

APD /MD: Staci Static 

WBTP/Tampa, FL* 
PD: Ron "Jomama" Shepard 

MD: Coka -Lani Kimbrough 

WJUC/Toledo, OH* 
PD: Charlie Mack 

WJZE /Toledo, OH* 
PD: Rockey Love 

APD: Brandi Brown 

KJMM/Tulsa, OK* 
OM /PD: Terry Monday 
APD: Aaron Bernard 

WESE/Tupelo, MS 
OM: Rick Stevens 

PD: Stan Allen 

APD: Jeff Lee 

MD: Julian "DJ XTC" Vaughn 

WLYX/Valdosta, GA 
PD: Shailuv 

MD: Fabian Croom 

WSTI/Valdosta, GA 
OM: Clark Johnson 
PD: James "Killa Groove" 

Walton 

WKYS/Washington, DC* 
OM: Kathy Brown 

PD: Steve Hegwood 

APD: Dionne Burkett 
MD: Paul Stewart 

WPGC/Washington, DC* 
PD: Graham "Skip" Dillard 

MD: Brown Hornhit 

WJKS/Wilmington, DE* 
PD: Tony Quartarone 
MD: Manuel Mena 

* Monitored Reporters 

Ñ 
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LI z 

I. "U AIN'T GOIN NOWHERE," 
YOUNG BUCK'S THIRD 
RELEASE FROM "BUCK THE 
WORLD," IS THE TOP DEBUT 
AT NO. 34. 

POWERED BY 

nielsen 
BDS 

RAP 
11 NIELSEN BDS 

CERTIFICATIONS 
IMPRINT / PROMOTION LABEL 

1 14 
PARTY LIKE A ROCKSTAR 
SHOP BOYZ 

23 POP, LOCK & DROP IT 
HUES 

3 4 9 MAKE ME BETTER MOST 
FABOLOUS FEATURING NE -Yo 

WIPE ME DOWN 
LIL BOOSIE FEATURING FOXX & WEBBIE TRILUASYLUM /ATLANTIC 

12 

33 

18 

24 

12 11 

23 

9 

8 

10 

24 

7 

41 

15 

20 8 

7 

18 

22 13 

13 

3 

5 

2 

3 

38 2 

NO. 1(6 WKS) 
ONOECKNNIVERSAL REPUBLIC 

11 

HITZ COMMITTEE /JIVE /ZOMBA 

INCREASED PLAYS 
DESERT STORM/DEF JAM/I WMG 

A BAY BAY 
HURRICANE CHRIS POLOGROUNDS/1/RMG 

BIG THINGS POPPIN' (DO IT) 
T.I. 

SEXY LADY 
YUNG BERG FEATURING JUNIOR 

ROCK YO HIPS 
CRIME MOB FEATURING LIL SCRAPPY 

I TRIED 
BONE THUGS -N- HARMONY FEATURING AKON 

I'M A FLIRT 

GRAND HUSTLE/ATLANTIC 

YUNG BOSS/EPIC/KOCH 

CRUNK/BME/REPRISE/WARNER BROS. 

11 

FULL SURFACE/INTERSCOPE 

R. KELLY OR BOW WOW (FEATURING T.I. & T -PAIN) 

LIKE THIS 
MIMS 

I1 

COLUMBIA/JIVE/ZOMBA 

OUTTA MY SYSTEM 
BOW WOW FEATURING T -PAIN & JOHNTA AUSTIN 

TAMBOURINE 
EVE 

SHAWTY 
PLIES FEATURING T -PAIN 

CAPITOL 

n 
COLUMBIA 

AFTERMATH/FULL SURFACE/RUFF RYDERS/GEFFEN 

SLIP -N- SLIDE/ATLANTIC 

LEAN LIKE A CHOLO 
DOWN A.K.A. KILO 

2 STEP 
UNK 

AMUSEMENT PARK 
50 CENT 

THIS IS WHY I'M HOT 
MIMS 

SILENT GIANT /MACHETE 

BIG OOMP /KOCH 

SHADY /AFTERMATH /INTERSCOPE 

112 

CAPITOL 

TATTOO 
THE AW ANCE FEATURING FABO 

KRISPY 
K IA SHINE 

LIL LOVE 
BONET HUGS- Na1ARMONY FEAT. MAR1AHCAREY &BOWWWJ FUISURFACEANTERSCOPE 

WE TAKIN' OVER 
DJKHALED FEAT.T.I,AKON, RICK ROSS, FATJOE,UL' WAYNE &BABY TERROR SQUAD/KOCH 

MY 64 
MIKEJONESFEAT. BUN B & SNOOP DOGG ICEACESWISHAHOUSE/ASYLUM/WARNER BROS. 

CAN U WERK WIT DAT 
THE FIXXERSAKA DJ QUIK & AMG INTERSCOPE 

CANT TELL ME NOTHING 
KANYE WEST ROC- A- FELLA/DEF JAM /IDJMG 

COFFEE SHOP 
YUNGJOC FEATURING GORILLA ZOE BLOCK/BAD BOY SOUTH/ATLANTIC 

MONEY IN THE BANK 
SWIZZ BEAR UNIVERSAL MOTOWN 

CYCLONE 
BABY BASH FEATURING T-PAIN ARISTA/RMG 

LIP GLOSS 
LIL MAMA 

_ 
JIVE/ZOMBA 

INTL PLAYERS ANTHEM (I CHOOSE YOU) 
UGK FEATURING OUTKAST UGK/JIVE/ZOMBA 

NOBODY DO IT BETTER 
KEITH MURRAY FEATURING JUNIOR & TYRESE DEF SQUAD/KOCH 

HOOD FIGGA 
GORILLA ZOE BLOCK/BAD BOY SOUTH/ATLANTIC 

LIVIN' IN THE PROJECTS 
LIL SCRAPPY BME/REPRISE/WARNER BROS. 

U AINT GOIN NOWHERE 
YOUNG BUCK FEATURING LATOIYA WILLIAMS G- UNIT /INTERSCOPE 

MAMI MIRA 
MR. CRIMINAL FEATURING NATEDOGG& MR. CAPONE -E HI POWER 

CRANK DAT SODUA BOY (SUPERMAN) 
SOIJUA BOY 

NCC//AY LU MANILA NT IC 

RAP HUSTLAZ/U NIVERSAL MOTOWN 

COME AROUND 
coW E BUDDZ 

FAST (LIKE A NASCAR) 
KAFANI 

NUBLUD/ELEMENT9 

COLUMBIA 

ICE KING/KOCH 

DIED IN YOUR ARMS TONIGHT 
SMITTY FEATURING BOSKO_ 

DO THE HEIZMAN 
3RD FLO 

J/RM0 

J. MILLION /ASYLUM 

PLAYS AUDIENCE 
TW */- MILLIONS RANK 

10115 +383 84.885 1 

5973 -534 42.446 3 

5532 +1209 54.169 2 

5058 +236 40.370 4 

4932 +869 36.396 

4526 +293 36.060 6 

3754 +135 27.204 8 

3704 -371 29.609 

3322 -976 22.019 12 

3192 -789 24.800 9 

3115 +134 15.473 16 

2960 -682 23.209 10 

2917 +94 22.532 11 

2643 +662 21.565 13 

2549 +201 13.722 17 

2363 -266 19.501 14 

1937 -114 11.406 19 

1693 -188 11.191 20 

1612 -53 13.229 18 

1597 +45 8.181 24 

1571 +166 7.304 25 

1363 -110 16.417 15 

1248 -218 6.549 27 

1229 -228 6.623 26 

1146 *239 9.097 21 

872 +44 4.707 31 

868 +96 8.804 22 

751 +136 3.351 36 

693 -175 4.827 29 

676 -50 5.064 28 

659 +34 3.389 35 

571 +38 8.338 23 

508 -29 1.546 

503 +194 2.586 

457 +59 3.092 40 

426 +220 4.721 30 

407 -23 1.920 

399 +25 1.723 

382 +20 2.423 

368 -10 2210 

If I Am i ¡ï r vire a &Nli`U i I of I II 

rnative 
arch BY Station 

By Calls & Formats List 
Rank, Owner, POs, MOs 

Lu'Fa, 
- 6 

G5 33 Incubus 

18 25 _. JJ 

28 22 511versunPicMl 

- 

A: 

ng R&R FP" 
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307 

328 ,. 

370 

313 

272 

P O W E R E D B Y 

aaaaaa aaaa 
I. SINGER /SONGWRITER/ 

PRODUCER J MOSS CAPTURES 
MOST INCREASED PLAYS CUP 91) 

WITH "PRAISE ON THE NSIDE," 

WHICH 4AUL7S 21 -12. 

1 

o 
o 

10 

o 

1 

TITLE 
ARTIST 

Il NIELSEN BDS 
CERTIFICATIONS 

IMPRINT / PROMOTION LABEL 

17 
BLESSED AND HIGHLY FAVORED 
THE CLARK SISTERS 

2 29 

3 32 

4 15 

5 33 

7 40 

6 31 

8 29 

9 16'' 

10 42 

13 17 

PLAYS AUDIENCE 
TW «/- MILLIONS RANK 

NO. 1(3WKS) 850 +9 
EMI GOSPEL 

ENCOURAGE YOURSELF 
DONALD LAWRENCE PRESENTS THE TRI -CITY SINGERS EMI GOSPEL 

FAITHFUL IS OUR GOD 
HEZEKIAH WALKER & LFC VERITYROMBA 

NOBODY BUT THE LORD 
ALVIN DARLING &CELEBRATION EMTRO GOSPEL 

LET GO 
DEWAYNE WOODS& WHEN SINGERS MEET QUIETWATERNERITY/ZOMBA 

BROKEN BUT I'M HEALED 
BYRON CAGE GOSPO CENTRIC/ZOMBA 

WE PRAISE YOU 
THE MCCLURKIN PROJECT GOSPO CENTRIC/ZOMBA 

HIGH PRAISE 
ANOINTED PACE SISTERS TYSCOT 

PRAYIN' 4 U 
7 SONS OF SOUL SOUL WORLD/VERITY/ZOMBA 

HALLELUJAH 
TROY SNEED EMTRO GOSPEL 

STEP ASIDE 
YOLANDA ADAMS ATLANTIC 

752 

735 

609 

556 

539 

518 

501 

441 

424 

412 

-41 

-14 

+40 

-12 

+14 

-28 

+6 

+8 

+10 

+42 

4.107 2 

4.186 

3.975 

2.001 

2.935 

3.457 

2.581 

2.723 

2.130 

2.519 

2.103 

3 

12 

5 

7 

6 

9 

3 

10 

21 8 PRAISE ON THE INSIDE 
J MOSS 

MOST INCREASED PLAYS 
PAJAM/GOSPO CENTRIC/ZOMBA 

379 +91 1.531 14 

13 

o 

11 21 

14 10 

3 - 
ä18 11 

JESUS, JESUS, JESUS 
REV. TIMOTHY WRIGHT & THE NEW YORK FELLOWSHIP MASS CHOIR 

YOU KEEP ON BLESSING ME 
LUTHER BARNES & THE RED BUDD GOSPEL CHOIR AIR GOSPELIMALACO 

THE BLOOD 
JAMES FORTUNE & FrYA 

MQM/JEG 

WORLDWIDE 

371 

354 

324 

-12 

+21 

+14 

2.029 -1 

1.256 iB 

1.656 T3 

16 17 5 
NEVER WOULD HAVE MADE IT MOST ADDED 322 
MARVIN SAPP VERITY/ZOMBA 

+12 1.051 21 

17 19 10 
ONE GOD 
MAURETTE BROWN CLARK 

AIRPOWER 308 
AIR GOSPEUMALACO 

+3 1.295 -7 

28 

mI NEW 

30 RE -ENTRY 

I'LL TRUST 
RICHARD SMALLWOOD SOUL WORLDNERITY/ZOMBA 

BRAND NEW DAY 
JONATHAN BUTLER 

ITS ON THE WAY 
NEAL ROBERSON 

CALL JESUS 
BRUCE PARHAM 

GOD IS IN CONTROL (IT'S NOT OVER) 
WILMINGTON CHESTER MASS CHOIR 

MARANATHAI 

BLACKBERRY /MALACO 

EMIRO GOSPEL 

EMTRO GOSPEL 

MERCY 
JEFF MAJORS 

HOW GOOD AND PLEASANT 
NEW BREED 

NOT ABOUT US 
BSHOPNOEL)DESP ESEN1STHEOTYOFREFILESWNC UARYOi01R 

I LOVE ME BETTER THAN THAT 
SHIRLEY MURDOCK 

MUSIC ONE/EPIC/COLUMBIA 

INTEGRITY 

ALPHADOG?YSCOT 

TYSCOT 

I GET JOY 
COKO 

CLOSEST FRIEND 
THE RANCE ALLEN GROUP 

THERE'S HOPE 
INOIAARIE 

THIS KIND BY FASTING & PRAYER 
JIMMY HICKS & THE VOICES OF INTEGRITY 

LIGHT 

TYSCOT 

UNIVERSAL MOTOWN 

WORLDWIDE 

298 

291 

275 

229 

223 

219 

217 

213 

198 

197 

189 

166 

161 

-25 

+13 

-22 

+9 

-31 

-1 

-20 

+4 

0 

-14 

-13 

+20 

-12 

1.170 

0.964 

1.250 

0.652 

0.534 

1.526 

0.488 

0.690 

0.533 

1.365 

0.553 

0.878 

0.641 

20 

22 

19 

28 

5 

27 

6 

24 

29 

TITLE 
ARTIST / LABEL 

NEW 
STATIONS 

NEVER WOULD HAVE MADE IT 3 
Marvin Sapp 
(VERITY/ZOMBA) 
KOKA, WEAL, WJNI 

PRAYIN' 4 U 2 
7 Sons Of Soul 
(SOUL WORLD/VERITY/ZOMBA) 
WEAL, WXVI 

STEP ASIDE 2 
Yolanda Adams 
(ATLANTIC) 
WEAL, WOAD 

THANK YOU 
(I WON'T COMPLAIN) 2 
Fred Hammond 
(VERITY/ZOMBA) 
WEAL, WXOK 

STRONGER 2 
Myron Butler & Levi 
(EMI GOSPEL) 
WEAL, WXVI 

RESTORE TO ME 
Joann Rosario 
(F HAMMONDN'ERITY /ZOMBA) 
WFMV, WXVI 

2 

LET GO 1 

Dewayne Woods & When Singers Meet 

(QUIET WATER/VERITY/ZOMBA) 
WEAL 

BROKEN BUT I'M HEALED 1 

Byron Cage 

(GOSPO CENTR C /ZOMBA) 
WEAL 

ADDED AT... 

WFMV srspei_ 
Columbia, S.C. 

PD: Tony "Gee" Green 

MD: Monica Washington 

Anointed Pace Sisters, his Already Done, 0 
Joann Rosario, Glory To You, 0 
Joann Rosario, Restore to Me, O 

VaShawn Mitchell, For My Good, 0 

FOR MORE STATIONS GO TO: 

www.RadioandRecords.com 

TITLE II NIELSEN BDS 
ARTIST / IMPRINT / PROMOTION LABEL CERTIFICATIONS 

I'M STILL STANDING 
BISHOP PAULS. MORTON (TEHILLAH/LIGHT) 

IMAGINE ME 
KIRK FRANKLIN (FO YO SODUCASPO CENTRIC/ZOMBA) 

UM GOOD 
SMOKIE NORFUL (EMI GOSPEL) 

SO GOOD TO ME 
VANESSA BELL ARMSTRONG (EMI GOSPEL) 

VICTORY 
TYE TRIBBETT & G.A. (INTEGRITY/COLUMBIA) 

RECURRENTS 

PLAYS 
TW LW 

324 

321 

312 

287 

270 

TITLE 
ARTIST / IMPRINT / PROMOTION LABEL 

HEAVEN KNOWS 
DEITRICK HADDON (TYSCJTNERITWZOMBA) 

EVERY BODY EVERY BODY! 

Il NIELSEN BDS PLAYS 
CERTIFICATIONS Tw Lw 

242 

KENNY LEWIS & ONE VOICE (ICEE INSPIRATIONAUKEE) 
242 

THE STRUGGLE IS OVER 
YOUTH FOR CHRIST (EMTRO GOSPEL) 

HEALING 
KELLY PRICE (GOSPO CENTRIC/ZOMBA) 

REMEMBER ME 
THE CARAVANS (MALACO) 

233 

210 

187 

254 

313 

266 

229 

183 

NEW AND 
TITLE 
ARTIST /LABEL 

I VEVER LOST MY PRAISE 
Tesmaine Hawkins 
(COSPO CENTRIC /ZOMBA) 

PLAYS 
/GAIN 

150/7 

ACTIVE 
TITLE 
ARTIST / LABEL 

THERE'S A STORY 
BEHIND MY PRAISE 
Carolyn Traylor 

PLAYS 
/GAIN 

116/6 

TOTAL STATIONS: 21 (MALACO) 
TOTAL STATIONS: 

GRATEFUL 145/22 
Hezekiah Walker & LFC 

(\ERITY /ZOMBA) 
TOTAL STATIONS: 14 

GRACE 141/3 
B shop T.D. Jakes And The Potter's House 
Nass Choir 
(DEXTERITY SOUNDS /RHINO) 
TOTAL STATIONS: 14 

CLEBRATE 
Snokle Norful 
(EMI GOSPEL) 

TOTAL STATIONS: 

ANOTHER BLESSING 
Malvin Williams 
(BLACKBERRY /MALACO) 

TOTAL STATIONS: 

134/10 

13 

129/2 

MOST 
INCREASED 

PLAYS 

+91 

+42 

+40 

+22 

THANK YOU (I WON'T 
COMPLAIN) 
Fred Hammond 
(VERITY/ZOMBA) 
TOTAL STATIONS: 

I'M STILL HERE 
Mississippi Mass Choir 
(MALACO) 
TOTAL STATIONS: 

JESUS IS LOVE 
Melvin Williams 
(BLACKBERRY /MALACO) 

TOTAL STATIONS: 

15 

116/2 

13 

114/8 

9 

112/4 

12 

PUT YOUR HANDS UP 104/8 
Darius Brooks 
(JMG /KOCH) 
TOTAL STATIONS: 16 

PRAISE ON THE INSIDE 
J Moss (PAJAM /Gospo Centric/Zomba) 
WOAD +IB, WNNL +14, WJYD +12, WPZE R. WPZS +II, 

WXVI +8, WEAL 7 WUB +6, WCAO +5, 50(0K +3 

STEP ASIDE 
Yolanda Adams (Atlantic) 
WPZZ «7, KHLR +7, WLOU +7, WSOK .6, WXTC +6, 

WJYD «5, KROI +5, WJMO +5, WXVI W, WNNL +3 

NOBODY BUT THE LORD 
Alvin Darling & Celebration (Emtro Gospel) 
WHLH +13, KHLR 7 WOAD +7, WSOK +5, WXTC +5, 

WJMO+5, KATZ +4, KROI +4, XSRT +2, WNNL +2 

GRATEFUL 
Hezekiah Walker & LFC (Verity/Zomba) 
WLOIJ +13, WXVI +4 WUFO+6, WUB+5, WJN +2, 

WSOK +Z 01.5 +1, WEAL +1,WYLD 1 

YOU KEEP ON BLESSING ME 
Luther Barnes & The Red Budd 
Gospel Choir (AIR oospel/Malaco) 
XSRT +TL WPPZ +9, WOAD +9, WHIM .7. WLOK +5, 

WNNL +3, KOKA +3, WFMV +2, WXOK +2, WELD +2 

51 

FOR WEEK ENDING JUNE 24, 2007 
LEGEND: See legend to charts in charts section for rules and symbol explanations. 
38 gospel stations are electronically monitored by Nielsen Broadcast Oata Systems 24 hours a 

day, 7 days a week. ID 2007 Nielsen Business Media, Inc. All rights reserved. 

WPZE /Atlanta, GA* 
OM: Frank Johnson 
PD: Derrick Harper 

WTHB /Augusta, GA 
OM /P0: Ron Thomas 
APD: Sister Mary Kingcannon 

WCAO /Baltimore, MD* 
PD: Lee Michaels 
APD /MD: Danielle Brown 

WWIN /Baltimore, MD 
PD: Jeff Majors 
MD: Jean Alston 

WXOK /Baton Rouge, LA* 
OM: LeBron "LBJ" Joseph 
PD /MD: )'Michael Francois 

WUFO /Buffalo, NY* 
OM /PD: Carol M. Salter 

WJNI /Charleston, SC* 
OM: Michael Baynard 
PD: Belinda Parker 
MD: Anthony Baxter 

JUNE 29, 2007 

WXTC /Charleston, SC* 
DM: Bryan Taylor 
PD: Michael Tee 

4PD: Edwin "Chef" Wright 

WPZS /Charlotte, NC* 
PD: Alvin Stowe 
MD: Tonya Rivens 

WNOO /Chattanooga, TN* 
DM: Lee Clear 
PD /MD: Sam Terry 

WGRB /Chicago, IL* 
DM: Elroy Smith 
PD: Sonya M. Blakey 
APD /MD: Effie Rolfe 

WJMO /Cleveland, OH* 
OM /PD: Kim Johnson 

WFMV /Columbia, SC* 
PD: Tony "Gee" Green 
APD /MD: Monica Washington 

WEAM /Columbus, GA 
OM: Carl Conner, Jr. 
PD: Pam Dixon 

WAJV /Columbus, MS 
OM: Rockey Love 
PD: Steve Poston 
APD: Sebastian Riley 

WJYD /Columbus, OH* 
OM: Jerry Smith 
PD: Dawn Mosby 

KHVN /Dallas, TX 
PD: Dion Mortenson 

WCHB /Detroit, MI 
PD: Spudd 

WFLT /Flint, MI* 
OM /PD: Sammie L. Jordan, Jr. 
MD: Anna Johnson 

WEAUGreensboro, NC* 
PD /MD: Joseph Level 

GOSPEL REPORTERS 
KROI /Houston, TX* 
OM /PD: Terri Thomas 

WDJUHuntsville, AL* 
PD /MD: Walter Peavey 

WEUP /Huntsville, AL* 
OM: Hundley Bats 
PD: Steve Murry 
MD: Ricky Sykes 

WTLC/Indianapolis, IN* 
OM: Brian WallaI 
MD: Donavan Hartwell 

WHLH /Jackson MS* 
OM: Steve Kelly 
PD:Jenell Roberts 
MD: Lance Fuller 

WOAD /Jackson MS* 
OM: Stan Bransoi 
PD /MD: Percy Days 

KPRT /Kansas City, MO 
OM: Andre Carson 
PD: Myron Fears 
APD: Freddie Bell 
MD: Debbie Dee Johnson 

KHLR /Little Rock, AR* 
OM: Sonny Victory 
PD: Torrez Harris 

KPZK /Little Rock, AR 
OM: Mark Dylan 
PD /MD: Billy St. James 

WLOU /Louisville, KY* 
PD: Bill Price 

WBBP /Memphis, TN 
MD: Doreen Graves 

WHAUMemphis, TN* 
PD: Eileen Collier 
APD /MD: Tracy Bethea 

WLOK/Memphis, TN* 
PD /MD: Kim Harper 

WMBM /Miami, =L 

OM: E. Claudette freeman 
PD /MD: Greg Looser 

WHLW /Montgomery, AL* 
OM: Michael Lonc 
PD /MD: Kenny J. 

WXVI /Montgomery, AL* 
PD: Glinda Perkin! 

WTHE/Nassau, Y* 
PD: Darren K. Greggs 

WPRF /New Orl®ns, LA 
PD: Kris "Cap'n Kis" McCoy 

WYLD /New Orleans, LA* 
APD /MD: Loretta Petit 

WLIB/New York NY* 
PD: Denise Hill 

WXEZ/Norfolk, WA* 
OM: John Shorn!). 
PD: Dale Murray 

WPPZ /Philadelphia, PA* 
OM /PD: Daisy Davis 
MD: MoShay LaRen 

WNNURaleigh, NC* 
OM /PD: Jerry Smith 
MD: Melissa Wade 

WPZZ/Richmond, VA* 
OM: Jerry Smith 
PD: Reggie Baker 

Rejoice /Satellite 
PD: Willie Mae McIver 

Sheridan Gospel 
Network /Satellite 
PD: Michael Gamble 
APD: Morgan Dukes 
MD: Ace Alexander 

XM The Spirit/Satellite* 
PD /MD: Jay Bryant 

WSOK/Savannah, GA* 
PD: E. Larry McDuffie 

KOKA /Shreveport, LA* 
PD: Eddie Giles 
APD /MD: Sharon Flournoy 

KATZ/St. Louis, MO* 
PD: Terrence Bibb 
MD: Dwight Stone 

WIMG/Trenton, NJ 
OM /PD: Felicia Brannon 
APD /MD: Robyn McCollum 

WTSK/Tuscaloosa, AL 
OM: Greg Tomascello 
PD /AMD: Charles Anthony 

WYCB/Washington, DC 
PD: Ron Thompson 

WFAI/Wilmington, DE 
OM: Melvin Brittingham 
PD /MD: Manuel Mena 

* Monitored Reporters 
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High standards, community service help build listener loyalty 

Big Impact In Small 
Markets 

'Kevin Peterson 
KPeterson@RadioandRecords.com 

ou don't have to be in a big market to have a big impact on 
52 listeners. WJTL /Lancaster, Pa.; KLRC /Fayetteville, Ark.; and 

the New Life Media Network affiliates in Illinois are proof 
of that, demonstrating success in ratings and revenue. In the 
fall 2006 Arbitron survey, KLRC was the No. 3 station in 
Fayetteville (Northwest Arkansas), with a 6.6 share among 

persons 12 +. WJTL was No. 5 in the Lancaster market, with a 6.3 share, and 
New Media Illinois stationsWCIC /Peoria andWBGL /Champaign earned top 
10 spots in their markets, with 5.6 and 3.5 shares, respectively. 

Mark Michaels, PD of John Brown he believes, and that's the approach favored at 
University-owned Christian AC KLRC, says the 
station's original purpose was to train broadcast- 
ing students, and it's been a great educational 
tool. But, after nearly 20 years on the air, it's also 
become an integral part of the community. 

"The station has a great, great history of 
being not only active and involved in the com- 
munity, but kind of leading the way in the mar- 
ket in that area," Michaels says. "In a market this 
size, where you can really wrap your arms 
around the community, that's helped develop 
some tremendous listener loyalty and support, 
both in funding for the station and just gener- 
al good will." 

Michaels goes on to say that KLRC won't set- 
tle for being just another small- market radio sta- 
tion. God is honored when things are done well, 

KLRC. "The mentality here has always been that 
of a high standard of excellence," Michaels says. 

"It's not a `How can we get by ?' or `Let's just be 
good in terms of Christian radio's definition,' " 

he says. Instead, the station takes a larger view of 
its competitors, regardless of format. "What do 
we need to do to compete at that level, to sound 
as good as they do ?" 

Creative Ministries' WJTL has broadcast 
Christian music to the Lancaster market since 
1984, but PD John Shirk is quick to point 
out, "WJTL attempts to be more than just a 

music station. 
"We strive to develop a meaningful relationship 

with our listeners in various ways. Being a 

Christian station, there is that opportunity to cul- 
tivate a spiritual relationship with our listeners, to 

Michaels 

Buchanan 

Shirk 

share what it means to follow Jesus in today's world. 

"When Jesus is at the foundation of a rela- 
tionship, the bond becomes very tight.When lis- 
teners share e -mails of how their lives were 
touched in meaningful ways to follow Jesus, I 

put those e-mails in a folder to help me stay 

focused as to why God has put us here." 
Shirk says the station exists to proclaim the 

gospel of Jesus Christ for the glory of God, and 
it does that through music, the spoken word and 
authentic Christian living. That includes con- 
necting with listeners through community 
events throughout the year. 

While he's grateful for the station's success and 
the recognition it has gained, Shirk says, "WJTL 
is one tiny dot on the map of God's redemptive 
plan to bring the gospel to a world that desper- 
ately needs the grace of God through Jesus 

Christ. There are also many other significant 
radio ministries honoring God and connecting 
with listeners in meaningful ways. It is exciting 
for me to hear how God is working through 
radio stations around the world to lift up the 
name of Jesus" 

New Life Media Network was started 
almost 30 years ago, when the Illinois district 
Assembly of God had a vision to blanket Illinois 
with Christian radio. First on the air was WIBI/ 
Carlinville -Springfield. WBGL /Champaign 
launched roughly 25 years ago, with WCIC/ 
Peoria joining the fold five years later. 

Asked what has made the stations success- 
ful through the years, network MD Joe 
Buchanan says, "The thing that has made the 
biggest difference is learning how to best - 
serve our listener, which has, in turn, grown 
our ratings. Being in the community has been 
really huge. We really work very, very hard to 
serve our listener, not only on the airwaves, 
but where she is." 

Although New Life network affiliates play the 
same music, each station has its own PD and 
airstaff, and promotions are locally targeted. "As 

an example," Buchanan says, "at WBGL we do a 

`Church of the Week.' We're there on a Sunday 
morning, and the pastor will give us a little bit 
of pulpit time to share about our ministry and 
congratulate them. 

"Then we feature their pastor all week on the 
radio in real professional 60- second -produced 
spots. That has been a huge success for us in 

being able to be in the community and where 
our listeners are." Rat 

Ong 
Tsé - WOB 

millions of your listeners voted for her... 

Top 10 AC I #13 CHR 192 Stations On 

debut single now impacting Debut album 
g I p J True Beauty in stores 7.31.07 

EMICMGLabeIGroup for romotional information contact brian thiele I bthiele ©emicmg.com 
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TITLE 
ARTIST 

M NIELSEN BDS 
CERTIFICATIONS 

IMPRINT / PROMOTION LABEL 

i8 EVERY TIME I BREATHE 
BIG DADDY WEAVE 

24 

NO. 1(3 WKS) 
FERVENfAVORD-CURB 

WITH THE MOST 

INCREASED PLAYS 

NCD (UP 206), 
DAUGHTRY 

ARRIVES AT NO. 25 

WITH "HOME." 

POWERED BY 

niclsen 

UNDO 
RUSH OF FOOLS 

I'M NOT WHO I WAS 
BRANDON HEATH 

GIVE YOU GLORY 
JEREMY CAMP 

BRING THE RAIN 
MERCYME 

SOMETHING BEAUTIFUL 
NEWSBOYS 

MIDAS 

REUNION/PLG 

PLAYS AUDIENCE 
TW +/- MILLIONS RANK 

1656 

1595 

1591 

DEC/TOOTH & NAIL 

INO 

INPOP 

HOW CAN I KEEP FROM SINGING 
CHRIS TOMLIN 

TUNNEL 
THIRD DAY 

ONLY THE WORLD 
MANDISA 

EVERLASTING GOD 
LINCOLN BREWSTER 

MADE TO LOVE 
TOBYMAC 

YOU 
BRITT NICOLE 

SIXSTEPS/SPARROW/EMI CMG 

ESSENTIAUPLG 

SPARROW/EMI CMG 

VERTICAUINTEGRITY 

FOREFRONT /EMI CMG 

SPARROW/EMI CMG 

GIVE ME WORDS TO SPEAK 
AARON SHUST 

WHEN I GET WHERE l'M GOING 
GEOFF MOORE 

WHAT COULD BE BETTER (THE DAYS AHEA 
33MILES 

22 

13 

OVER MY HEAD 
BRIAN LITTRELL 

ANYWAY 
MARTINA MCBRIDE 

I'M FOR YOU 
TOBYMAC 

INTO THE DAY 
BEBO NORMAN 

LONE RANGER 
NATE SALLIE 

PROMISE OF A LIFETIME 
KUTLESS 

FIND ME TONIGHT 
EVERYDAY SUNDAY 

SAVED THE DAY 
PHILLIPS, CRAIG & DEAN 

NEW I COMING BACK TO LIFE 
ECHOING ANGELS 

NEW 

TITLE 

HOME 
DAUGHTRY 

LOVE THE LORD 
UNCOLN BREWSTER 

DONT GIVE UP 
SANCTUS REAL 

BRASH 

ROCKETOWN 

D) 
INO 

REUNION /PLG 

RCA/PLG 

FOREFRONT/EMI CMG 

ESSENTIAL/PLG 

CURB 

BEC/TOOTH & NAIL 

INPOP 

MOST INCREASED PLAYS 

INO 

INO 

RCA /RML 

THERE IS A RIVER 
JARS OF CLAY 

YOU KNOW MY NAME 
DETOUR 180 

CONVINCED 
NICOLE C. MULLEN 

ARTIS( / IMPRINT / PROMOTION LABEL 

VERTICAUINTEGRITY 

1580 

1417 

1148 

959 

954 

914 

891 

866 

831 

731 

698 

679 

554 

502 

445 

432 

377 

360 

356 

335 

305 

303 +206 

SPARROW/EMI CMG 

MY SAVIOR MY GOD 
AARON SHUST (BRASH) 

I WILL LIFT MY EYES 
BEBO NORMAN (ESSENTIAUPLG) 

DOES ANYBODY HEAR HER 
CASTING CROWNS (BEACH STREET /REUNION /PLG) 

PRAISE YOU IN THIS STORM 
CASTING CROWNS (BEACH STREET /REUNION/PLG) 

BLESSED BE YOUR NAME 
TREES"; ( INPOP) 

ESSENnaUPLG 

SLANTED/SPRING HILL 

WORD -CURB 

-72 4.980 

-84 4.809 2 

4.778 

4.788 3 

3.255 5 

-4 

-60 

+93 

+3 

-108 

-5 

+62 

-109 

-305 

+92 

+103 

-5 

-118 

+24 

-21 

+179 

+60 

+26 

+10 

-5 

-31 

+100 

282 +133 

267 -12 

265 -14 

258 -21 

246 -1 

2.617 

1.986 12 

1.919 13 

2.035 T 

2.762 6 

2.164 13 

2.223 g 

1.453 17 

1.767 1 

1.699 15 

1.055 20 

2.376 8 

0.879 22 

0.610 27 

0.724 24 

0.580 ' 23 

1.169 19 

0.331 - 

0.816 23 

1.484 16 

0.704 25 

0.475 

0.353 - 

1.022 21 

0.253 - 

EVERYTHING GLORIOUS 13 

David Crowder End 
(SIXSTEPS/SPARROW /EMI CMG) 
KBNJ, KKCM, KLVA, KSBJ, WAFJ, WBDX, 
WBSN, WFZH, WJIE, WLPJ, WMCU, WMUZ, 
WRCI 

LOVE THE LORD 
Lincoln Brewster 
(INTEGRITY) 
KHZR, WFSH, WJQK, WLPJ, WMUZ, WRCI, 
XM The Message 

7 

mg FOR YOU 
tobyMac 
(FOREFRONT /EMI CMG) 
KVMV, WAWZ, WDJC, WMUZ 

4 

HOME 
Daughtry 
(RCA/RMG) 
KFIS, Sirius Spirit 66, WFSH, WRCI 

4 

ONLY THE WORLD 
Mandisa 
(SPARROW /EMI :MG) 
WMHK, WMSJ, WMUZ 

3 

LONE RANGER 
Nate Sallie 
(CURB) 
KTIS, WDJC, WVFJ 

3 

COMING BACK TO LIFE 3 
Echoing Angels 

(INO) 
KBIQ, KFIS, WFSH 

STILL CALLS ME SON 3 
John Waller 
(REUNION /PLG) 
KTIS, WMUZ, WRCI 

ADDED AT... 

WMCU 
Miami, FL 

PD /MD: Dwight Taylor 

This Beautiful Republic, Right Now, 9 
David Crowder Band, Everything Glorious, 9 
Chris Rice, Sneakinl Into Heaven, 7 
Seven Places, Closer to Thee, 0 

FOR MOF E STATIONS GO TO: 

www.RadioandRecords.com 

Il NIELSEN BDS 
CERTIFICATIONS 

PLAYS 
TW 

RECURRENTS 

LW 

716 

649 

659 

572 

TITLE Il NIELSEN BDS 
ARTIST / IMPRINT / PF. DMOTION LABEL CERTIFICATIONS 

PLAYS 
TW LW 

540 

522 

513 

483 

475 

714 
HOLY IS THE LORD 535 

531 

519 

477 

475 

HRIS TOMLIN (SIXSTEPS SPARROW /EMI CMG) 

616 

604 

553 

545 

VOICE OF TRUTH 
ASTING CROWNS (BEACHSTREET /REUNION /PLG) 

I HOW GREAT IS OUR GOD 
HRIS TOMLIN (SIXSTEPS>PARROW/EMI CMG) 

BY HIS WOUNDS 
1JR/ REYFAIIDFEAT. WEPOAHLMAR KHAU,SIEVENOHRSDIAPMANB IANUTIRELL(REW CN/PLH 

546 MADE TO WORSHIP 
CHRIS TOMLIN (SIXSTEPSSPARROW /EMI CMG] 

TRE 
AFTIST / LABEL 

ALL THE WORLD 
Pcnt Of Grace 

(KORD-CURB) 

NEW AND ACTIVE 
PLAYS TITLE 
/GAIN ARTIST /LABEL 

PLAYS 
/GAIN 

217/16 LET YOUR LIGHT SHINE 147/5 
Bethany Dillon 
(SPARROW /EMI CMG) 

18 TOTAL STATIONS: 10 TCTAL STATIONS: 

COLD 
Marie Miller 
(CJRB) 

202/8 

TOTAL STATIONS: 

AFTER THE WORLD 138/12 
Disciple 
(SRE/INO) 

10 TOTAL STATIONS: 13 

BE STILL 
StarySide :B 
(S _ENT MAJORITY /GOTEE) 

201/54 

TCTAL STATIONS: 

THE REMEDY 
A1iesha Woods 
( GOTEE) 

TOTAL STATIONS: 

HAPPY DAY 
Tin Hughes 
( SPARROW /EMI CMG) 

TOTAL STATIONS: 

STILL CALLS ME SON 130/42 
John Waller 
(BEACH STREET /REUNION /PLG) 

18 TOTAL STATIONS: 11 

190/4 EVERYDAY 
Jessie Daniels 
(MIDAS) 

9 TOTAL STATIONS: 

173 /0 EVERYTHING GLORIOUS 
David Crowder Band 
(SIXSTEPSSPARROW /EMI CMG) 

11 TOTAL STATIONS: 

MOST 
INCREASED 

PLAYS 

+206 

+179 

+133 

+113 

129/18 

13 

126/113 

HOME 
Daughtry (RCA/RMG) 
10319 +36, KFl5+36, KITS +34, WFZH +32, WFSH +22, 

KFSH +Tl, WFHM +16, KAIM 14 WAWZ +6, WRO +2 

1 M FOR YOU 
tobyMac (ForeFront/EMI CMG) 
WPAR +37, WCQR +25, KHZR +25, WLPJ +21, KCMS +20, 

WRO +11, WMUZ .10, WAWZ +9, WBDX +8, KTSL +6 

LOVE THE LORD 
Lincoln Brewster (Vertical/Integrity) 
WFZH +34, KLVA +33, WRO 14, WHIM +12, KKFS +11, 

WJQK +10, WMUZ +9, WFSH+6, WLAB+2, KXOJ +1 

15 

EVERYTHING GLORIOUS 
David Crowder Band (Sixsteps/Sparrow /EMI CMG) 

KSBJ +A, KXOJ +19, WJIE +16, 5151 +16, KKCM +12, 

WMUZ +X7, WMCU +9, WBDX +4,1(115 +3, WRCI +3 

GIVE ME WORDS TO SPEAK 
Aaron Shust (Brash) 
KHZR +24, WFZH +21, WPOZ +10, WW1 +9, KFSH +7, 

WDJC +6, WRBS +6, WMCU +6, WJ(L +5, WFFH +5 

53 

FOR WEEK ENDING JUNE 24, 2007 
LEGEND: See legend to charts in charts section for rules and symbol explanations. 
54 Christian AC stations are electronically monitored by Nielsen Broadcast Data Systems 24 
hours a day, 7 days a week. Christian AC Indicator chart compiled of 32 reporters, christian CHR 

28, christian rock 29 and inspo 19. 0 2007 Nielsen Business Media, Inc. All rights reserved. 

CHRISTIAN CHR REPORTERS 
KLYT /Albuquerque, NM KXWA/Denver, CO WORQ /Green Bay, WI WJLZ/Norfolk, VA* KTP %Rapid City, SD WBVM/Tampa, FL* 
PD: Matt Ge -dry PD: Scott Veigel OM /PD: Jim Raider OM /PD: JP Morgan OM: in Schoenstedt PD: Johnny Vincent 
Iv D: Joey Beivil e APD: Anne Verebely PD /fr D: Joseph Standish MD: Olivia Paff 

KZZQ /Des Moines, IA WAYK /Kalamazoo, MI 
KAFC/AncForage, AK PD: Mike Schlote PD/MD: Mike Couchman KJTH /Ponca City, OK WPRJ /Saginaw, MI WYSZ/Toledo, OH 
OM /PD: Mark Guy PD /MD: Tony Weir OM: Gary Bugh PD /MD: Jeff Howe 
APD/MD: M ke Carrier WJRF /Duluth, MN WYLV /Knoxville, TN* APD: Jeremy Louis POND: Aaron Dicer APD: Rob Fairchild 

PD /MD: Terry Michaels PD/MD: Jonathan Unthank 
VWHMX /Baigor, ME KZRI /Portland, OR* KLFE/San Luis Obispo, CA* KDUVNisalia, CA* 
OM /PD: Tin- Collins KNMI /Farmington, NM WAYM /Nashville, TN* OM: Mike Novak PD: Matt Williams PD: Joe Croft 
ADD /MD: MDrgan Smith OM: Wilann Thomas OM: Dave Senes PD: David Pierce MD: Uoonie Fugler APD /MD: Shannon Steele 

PD: Darren Nez PD: Jeff Brown APD: Eric Allen 
KWOF /Cedar Rapids, IA MD: Kenny Montano MD- Stace Whitmire WBYO /Sellersville, PA WCLQ /Wausau, WI 
OM /PD: Jack Davis KFFR /Pullman, WA OM: David Baker PD /MD: Matt Deane 

WSCF /Ft. Pierce, FL WNAZ /Nashville, TN* OM /PD: Chris Gibreth PD /M D: Kristine McClain 
WONU/Chi:ago, IL* PD /MD: Paul Tipton OM /PD: Dave Queen 

OM: Justin ',night APD: Jennifer Houchin KAD /Springfield, MO* 
P]: JohnathDn Eltrevoog MD. Seth Routzahn PD/N, D: Rod Kittleman `Monitored Reporters 

MD: Mallory DeWees 
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!MANN M... CHRISTIAN 

VETERAN GROUP 
THE NEWSBOYS 

CLAIM VICTORY ON THE 
CHRISTIAN CHR LIST 

WITH "SOMETHING 
BEAUTIFUL" (2 -1). 

e 
e 
e 
e 
o 

0 
0 
e 

15 

o 
28 

29 

z 

u 

z 

TITLE 
ARTIST 

CHRISTIAN CHR 

SOMETHING BEAUTIFUL 
NEWSBOYS 

THE LAST NIGHT 
SKILLET 

AFTER THE WORLD 
DISCIPLE 

I'M FOR YOU 
TOBYMAC 

IMPRINT / PROMOTION LABEL 

INPOP 

ARDENT/SRE/INO 

SRE/INO 

FOREFRONT/EMI CMG 

LET IT FADE 
JEREMY CAMP 

AWAKENING 
SWITCHFOOT 

YOU 
BRITT NICOLE 

WORK 
JARS OF CLAY 

MISSING PAGES 
SEVENTH DAY SLUMBER 

FIND ME TONIGHT 
EVERYDAY SUNDAY 

TUNNEL 
THIRD DAY 

BEC/TOOTH & NAIL 

SPARROW/COLUMBIA/EMI CMG 

SPARROW /EMI CMC 

ESSENTIAUPLL 

BEC/TOOTH & NAIL 

INPOP 

ESSENTIAUPLG 

BEAUTY 
AYIESHA WOODS 

ONLY THE WORLD 
MANDISA 

I'M NOT WHO I WAS 
BRANDON HEATH 

GOTEE 

SPARROW /EMI CMG 

REUNION /PLG 

FORGIVEN 
RELIENT K 

ZERO 
HAWK NELSON 

UNDO 
RUSH OF FOOLS 

LONE RANGER 
NATE SALLIE 

REACHING 
LEELAND 

WHAT I HEAR 
JESSIE DANIELS 

LEAST OF THESE 
DECEMBERADIO 

PRAISE AND ADORE (SOME LIVE WITHOUT IT) 
WAVORLY 

RIGHT NOW 
THIS BEAUTIFUL REPUBLIC 

DEARLY LOVED 
JIMMY NEEDHAM 

CAPI TOUGOTEE 

TOOTH & NAIL 

MIDAS 

CURB 

ESSENTIAUPLC 

MIDAS 

SLANTED/SPRING HILL 

FLICKER /PLC 

FOREFRONT /EMI CMG 

INPOP 

JESUS ON THE RADIO 
ALL STAR UNITED 7 SPIN 

IN MY ARMS 
PLUMB CURB 

EVERY TIME I BREATHE 
BE DADDY WEAVE 

YOUR WAY 
ADIE CAMP 

FERVENT/WORD-CURB 

BEC/TOOTH & NAIL 

COLD 
MARIE MILLER 

HOME 
DAUGHTRY 

TITLE 
ARTIST 

CURB 

B RING THE RAIN MERCYME 

UNDO RUSH OF FOOLS 

EVERY TIME I BREATHE BIG DADDY WEAVE 

WHEN I GET WHERE I'M GOING GEOFF MOORE 

I BELIEVE IN YOU JOEL ENGLE 

B E THOU NEAR TO ME SELAH 

FATHER JAOONLAVIK 

RCA /RMG 

IMPRINT / PROMOTION LABEL 

INO 

MIDAS 

FERVENT/WORD-CURD 

ROCKETOWN 

SPIN 360 

CURB 

BEC/TOOTH& NAIL 

16 SAVED THE DAY PHILLIPS, CRAIG & DEAN 

10- I'M NOT WHO I WAS BRANDON HEATH 

6 CONVINCED NICOLE C. MULLEN 

INO 

REUNION/PLC 

WORD -CURE 

1082 

1079 

977 

892 

874 

863 

845 

744 

711 

704 

680 

652 

602 

585 

532 

521 

518 

483 

459 

431 

430 

430 

418 

409 

403 

336 

332 

299 

299 

281 

PIA 
TW 

403 

296 

281 

264 

257 

257 

234 

209 

184 

162 

+5 

+1 

-10 

+107 

+52 

+41 

+23 

-75 

-46 

-59 

-1 

+14 

+95 

+50 

-88 

+18 

+48 

+13 

-7 

0 

+2 

-10 

+41 

-49 

-27 

+43 

+11 

-40 

-53 

+21 

YS 
+/- 

+31 

+14 

+41 

-7 

+25 

+15 

-6 

-25 

+18 

+32 

INSPO 

CHRISTIAN ROCK 
TITLE 
ARTIST IMPRINT / PROMOTION LABEL 

BREAK ME DOWN 
RED 

AN EPIPHANY 
THE SEND 

ESSENTIAUPLG 

TOOTH & NAIL 

PERFECT 
FLYLEAF 

I LOVE YOU TO DEATH 
FAMILY FORCE 5 MAVERICK /MONO VS STEREO/GOTEE 

SAY THIS SOONER (NO ONE WILL SEE THINGS THE WAY I DO). 
ALMOST TOOTH & NAIL 

A&M/OCTONE/INTERSCOPE 

EVIL (A CHORUS OF RESISTANCE) 
PROJECT86 

WAKE UP 
KJ -52 

t'ï4 

6 

11 

19 

4 

9 

20 

15 

3 

7 

6 

5; 

15 

SAY YOUR PRAYERS 
WEDDING 

CROSS THE LINE 
RUTH 

TOOTH & NAIL 

BECROOTH& NAIL 

BRAVE NEW WORLD 

TOOTH& NAIL 

ATTITUDE 
FIREFLIGHT 

AWAKENING 
SWITCHFOOT 

MADMEN 
WAVORLY 

PLAY IT SAFE 
DIZMAS 

TIME IS RUNNING OUT (WHERE TO START) 
HIGH FLIGHT SOCIETY 

THE LAST NIGHT 
SKILLET 

FLICKER /PLC 

SPARROW/COLUMBIA /EMI CMG 

FLICKER/PLC 

CREDENTIAUEMI CMG 

YOU'RE ON FIRE 
MXPX 

RKT /ROCKETOWN 

ARDENT/SRE /INO 

TOOTH& NAIL 

SOMEWHERE IN THE SKY 
KUTLESS 

A WHISPER & A CLAMOR 
ANBERLIN 

FIENDS (SELLING OUT AINT EASY) 
CHASING VICTORY 

FINDING OUT 
STELLAR KART 

SING TO ME 
RUN KID RUN 

ZERO 
HAWK NELSON 

FIGHT LIKE THIS 
DECYFER DOWN 

BOOMIN' 
TOBYMAC 

BECROOTH & NAIL 

TOOTH& NAII. 

MONO VS SEER En 

WORD -CURB 

TOGETHER 
KRYSTAL MEYERS 

GOING UNDER 
THIS BEAUTIFUL REPUBLIC 

TIME (TO LET THIS GO) 
NEVERTHELESS 

SURFACE 
DEAS VAIL 

LIE TO ME 
12 STONES 

NEW SKEPTIC 
THE FOLD 

TOOTH & NAIL 

TOOTH & NAIL 

SRE /INO 

FOREFRONT /EMI CMG 

ESSENTIAUPLC 

FOREFRONT /EMI CMG 

FLICKER/PLC 

BRAVE NEW WORLD 

WIND -UP 

TOOTH & NAIL 

287 

280 

266 

261 

260 

259 

242 

241 

235 

230 

222 

221 

218 

194 

189 

188 

178 

169 

168 

156 

155 

154 

153 

150 

145 

134 

131 

122 

120 

113 

+15 

+3 

+15 

-3 

-14 

+21 

+9 

-18 

+14 

-11 

0 

-1 

+3 

-3 

-26 

+13 

-5 

-64 

-24 

+36 

+3 

-4 

+1 

-7 

-5 

-13 

-2 

-54 

+51 

+2 

TW 
TITLE 
ARTIST IMPRINT / PROMOTION LABEL ` TW * YS 

1- 

11 '. HOW CAN I KEEP FROM SINGING CHRIS TOMLIN SIXSTEPS/SPARROW /EMI CMG 160 -28 

I 
19 

o 

I GOD SPEAKING RONNIEFREEMAN HARDI LY '.... +10 

I THERE IS A RIVER JARS OF CLAY ESSEMIAUPLC 141 +6 

I I GIVE ME WORDS TO SPEAK AARONSHUST BRASH ` 139 +15 

IRE -ENTRY GIVE YOU GLORY JEREMY CAMP BECROOTH &NAIL " 136 +17 

I OVER MY HEAD BRIAN LIITRELL REUNION /PLC 129 +12 

FAITHFUL GOD SHANNON WEXELBERG DISCOVERY HOUSE 129 - +1 

hEW HALLELUJAH, JESUS MONK &NEAGLE REUNION /PLG 116 : +31 

I I.,. .: 

I I'EW 

SUFFICIENT ADIE CAMP BEC/TOOTH &NAIL 1j2 '` -22 

COMING BACK TO LIFE ECHOING ANGELS INO 111 : 
+15 

{I_YTiA buqlprque, NM 
oD: Matt Centry 
éx-oE` Eelvi le 

I/IICVI(/lowliig Green, KY 
=J: KenBurnE 
DD: S.san Woodard 
tC Y1'hèrpy lule 

Ji \'C f/ Er ldglport, CT 
3DAMD: 3cb Felberg 

YIICVrP/3rootville, NY 
D: Fete- Belletti 

NE: Reena Tenburni 

CHRISTIAN ROCK REPORTERS 
WUFM /Columbus, OH* WBFJ /Greensboro, NC Effoct-Ra Iio /Network WJIS/Sarasota, FL The Sound Of Light /Satellite 
OM: Michael Buckingham PD /MD: Wally Decker POND: Erian Harman OM: Kris Byerly PD /MD: Bill Moore 
PD /MD: Nikki Cantu APD: Darren Stevens APL: Amanda Harman PD: Michelle Tellone 
APD: Laine Moneyhon MD: Elisha Skorski Whip Of Cords /Satellite 

WJTULancaster, PA* WJLZ'N.rfolk, VA* OM /PD: Matt Rhodes 

KBNJ /Corpus Christi, TX PD: John Shirk OM.PD: JP Morgan Firexcape /Satellite 
PD: Arron Daniels MD: Phil Smith APE: Anne Vere3ely PD /MD: Joe Hayes KCLC /St. Louis, MO 

MD: Dave Merkel 

KVRK /Dallas, TX KIBZ/Lincoln, NE WITR'Rochester, NY Positive Rock Show /Satellite 
PD: Chris Goodwin OM: Lester St. James PD /..1D: Somme Palermo PD /MD: Josh Booth WBVM /Tampa, FL* 
MD: Drue Mitchell PD /MD: Ron Drury APE: Will "The Tuna" Benson PD: Johnny Vincent 

Red Letter Rock 20 /Satellite MD: Olivia Paff 

WSNUFIint, MI WDMUMarion, IL WPRJSaginaw, MI PD: Cody Christopher 
MD: Brian Goodman MD: Tom Schroeder OM: Gary 3ugh MD: Reid Johnson WYSZ /Toledo, OH 

PDND:/~aron Dicer PD /MD: Jeff Howe 

WORQ /Green Bay, WI* WMKUMiami, FL Sirius Spirit 66 /Satellite* 
OM /PD: Jim Raider PD: Rob Robbins PD: Al Skop WCLQ/Wausau, WI 

MD: Kelly Downing MD: Joey Black PD /MD: Matt Deane 
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CHRISTIAN 

CHRISTIAN AC REPORTERS 
KGNZ/Abilene, TX 
PD /MD: Gary Hill 

WFSH /Atlanta, GA* 
PD: Kevin Avery 
MD: Mike Staudt 

WVFJ /Atlanta, GA* 
OM /PD: Don Schaeffer 
APD: Steve Williams 

WAFJ /Augusta, GA* 
PD /MD: Steve Swanson 

KPEZ/Austin, TX 
OM: Mac Daniels 

PD: Gary Walsh 

APD /MD: Steve Etheridge 

WRBS/Baltimore, MD* 
PD: David Paul 

MD: Mike Alley 

WDJC /Birmingham, AL* 
APD /MD: Ronnie Bruce 

KTSY /Boise, ID* 
OM: Chris Gilbreth 

PD: Jerry Woods 
APD /MD: Travis Culver 

WCVK /Bowling Green, KY 
OM: Ken Burns 
PD: Susan Woodard 
MD: Whitney Yule 

WAYR /Brunswick, GA 
PD /MD: Bart Wagner 

WRCM /Charlotte, NC* 
OM: Gary Morland 

PD: Dwayne Harrison 

WBDX /Chattanooga, TN* 
OM /PD: Jason McKay 
APD /MD: Justin Wade 

WAKW /Cincinnati, OH* 
PD: Rob Lewis 
MD: Daryl Pierce 

WFHM /Cleveland, OH* 
PD: Len Howser 

MD: Josh Booth 

KGTS /College Place, WA 
PD /MD: Elizabeth Nelson 

KBIQ /Colorado Springs, CO* 
PD: Bret Stevens 
MD: Jack Hamilton 

KCVO /Columbia, MO 
OM /PD: Jim McDermott 

WMHK /Columbia, SC* 
PD: Steve Sunshine 

WCVO /Columbus, OH* 
APD /MD: Mike Russell 

KBNJ /Corpus Christi, TX* 
PD: Joe Fahl 

KLTY /Dallas, TX* 
PD: Chuck Finney 

APD /MD: Michael Prendergast 

KNWI /Des Moines, IA 
PD /MD: Dave St. John 

WMUZ/Detroit, MI* 
PD: Miranda Belcher 
APD: Randi Myles 

MD: Jon Culbert 

WWIB /Eau Claire, WI 
OM: Paul Anthony 
PD /MD: Greg Steward 

WCTUErie, PA 
OM: Ronald Raymond 
PD /MD: Adam Frase 

KHPE /Eugene, OR 
OM: Jeff McMahon 
MD: Paul Hernandez 

KYTT /Eugene, OR 
OM: Dave DeAndrea 
PD /MD: Rick Stevens 

KLRC /Fayetteville, AR 
PD /MD: Mark Michaels 

WCLN /Fayetteville, NC 
OM /PD: Dan DeBruler 
APD: Syndi Long 
MD: Steve Turley 

JUNE 29, 2007 

KGCB /Flagstaff, AZ 
OM: Daniel White 
PD /MD: Mike Medlin 

WPER /Fredericksburg, VA 
PD: Frankie Morea 

KZKZ/Ft. Smith, AR 
OM/PD: Dave Burdue 

WLAB /Ft. Wayne, IN* 
PD: Don Buettner 
MD: Melissa Montana 

WCSG /Grand Rapids, MI* 
OM: Don Michael 
PD /MD: Chris Lemke 

APD: John Balyo 

WJQK /Grand Rapids, MI* 
OM /PD: Troy West 
MD: Brian Nelson 

WBFJ /Greensboro, NC 

PD /MD: Wally Decker 

APD: Darren Stevens 

WLFJ /Greenville, SC* 
PD /MD: Rob Dempsey 

APD: Gary Miller 

KAIM /Honolulu, HI* 
OM: Jack Waters 
PD /MD: Corry Reynolds 

KSBJ /Houston, TX* 
PD: Chuck Pryor 
MD: Jim Beeler 

WCRJ /Jacksonville, FL* 
PD: Roger Henderson 

MD: Theresa Ross 

WCQR /Johnson City, TN* 
PD /MD: Jason Sharp 

APD: Chalmer Harper 

KOBC /Joplin, MO 
OM /PD: Lisa Davis 

KUC/Kansas City, MO* 
PD /MD: Michael Grimm 

WJTULancaster, PA* 
PD: John Shirk 

MD: Phil Smith 

WLGH /Lansing, MI 

KFSH /Los Angeles, CA* 
OM: Jim Tinker 
PD: Chuck Tyler 

APD /MD: Bob Shaw 

WJIE/Louisville, KY* 
PD: Jim Galipeau 
APD /MD: Chris Crain 

WRVI /Louisville, KY 
OM /PD: C.C. Matthews 
APD: Dave Reichel 

KSWP /Lufkin, TX 
OM /PD: Al Ross 

APD /MD: Michelle Ross 

KVMV /McAllen, TX* 
PD: James Gamblin 

APD /MD: Bob Malone 

KJIUMeade, KS 
PD /MD: Michael Luskey 

WMCU /Miami, FL* 
OM /PD: Dwight Taylor 

WFZH /Milwaukee, WI* 
PD /MD: Danny Clayton 

KTIS /Minneapolis, MN* 
APD /MD: Paul Perrault 

KBMQ /Monroe, LA 
PD /MD: Phillip Brooks 

WFFH /Nashville, TN* 
PD /MD: Vance Dillard 

New Life Media Network /Network 
PD /MD: Joe Buchanan 

WBSN /New Orleans, LA* 
OM: Julie Headrick 
PD: Tom Krimsier 
MD: Libby Krimsier 

WAWZ /New York, NY* 
OM: Scott Taylor 

PD: Johnny Stone 
MD: Keith Stevens 

KGBI /Omaha, NE* 
PD: Melody Miller 

MD: Jeff Devereaux 

WPOZ/Orlando, FL* 
OM /PD: Dean O'Neal 
APD: Jeff Cruz 

MD: Scott Smith 

KLVA /Phoenix, AZ* 

WMSJ /Portland, ME* 
PD: Paula K. 

APD: Joe Polek 

KFIS /Portland, OR* 
PD: Dave Arthur 
MD: Kat Taylor 

KSLT /Rapid City, SD 

OM: Tom Schoenstedt 
PD: Dave Masters 
MD: Jennifer Walker 

KSGN /Riverside, CA* 
PD /MD: Bryan O'Neal 

WPAR /Roanoke, VA* 
OM: Jackie Howard 

PD: Jason Sharp 
MD: Brian Sumner 

WRCI /Rochester, NY* 
PD: Mark Shuttleworth 

WQFURockford, IL 
OM: Ralph Trentadue 

PD /MD: Rick Hall 

KKFS/Sacramento, CA* 
PD: Max Miller 
APD /MD: Mark Standriff 

KOAY /Salt Lake City, UT 
PD /MD: Alan Hague 

Sirius Spirit 66 /Satellite* 
PD /MD: Al Skop 

XM The Message /Satellite* 
PD: Jon Zellner 

MD: Jim Epperlein 

KCMS /Seattle, WA* 
PD: Scott Valentine 
MD: Sarah Taylor 

WFRN /South Bend, IN 
PD: Jim Carter 
MD: Doug Moore 

WHPZ/South Bend, IN 

PD /MD:Tom Scott 

KTSUSpokane, WA* 
PD /MD: Beau Tyler 

KWND /Springfield, MO* 
PD /MD: Jeremy Morris 

KKJM /St. Cloud, MN 
OM /PD: Diana Madsen 

KHZR /St. Louis, MO* 
OM: Sandi Brown 

PD /MD: Greg Cassidy 

WLPJ/Tampa, FL* 
PD: Carmen Brown 
APD: Dave Cruse 

MD: Jeff MacFarlane 

KKCM/Tulsa, OK* 
OM: Steve Hunter 

PD: Chris Kelly 

APD: Dale Christopher 

KXOJ/Tulsa, OK* 
PD: Bob Thornton 
APD: Dave Gordon 

WGTS/Washington, DC* 
PD: Ty McFarland 

MD: Rob Conway 

WGRC/Williamsport, PA 
OM: Don Casteline 

PD /MD: Larry Weidman 

WXHL/Wilmington, DE 
OM: Dan Edwards 
PD /MD: Dave Kirby 
APD: Sal April 

"Monitored Reporters 

"AM ICAN IDOL" FINALIST 
MANDISA COLLECTS HER FIRST 

TOP 10 A 

RISES 13- 

JUMPS 11 

CHRISTI 

"ONLY THE WORLD" 
O. THAT TRACK ALSO 

-9 ON THE MONITORED 
N AC LIST. 

I- 

a 
30 

TITLE 
CHRISTIAN AC INDICATOR 

ARTIST IMPRINT / PROMOTION LABEL 

14 

18 

GIVE YOU GLORY JEREMY CAMP BEC/TOOTH & NAIL 

EVERY TIME I BREATHE BIG DADDY WEAVE FERVENT/WORD-CURB 

16 

14 

15 

I'M NOT WHO I WAS BRANDON HEATH REUNION /PLC 

BRING THE RAIN MERCYME INO 

UNDO RUSH OF FOOLS MIDAS 

SOMETHING BEAUTIFUL NEWSBOYS INPOP 

TUNNEL THIRD DAY ESSENTIAL/PLG 

HOW CAN I KEEP FROM SINGING CHRIS TOMLIN SIXSTEPS/SPARROW /EMI CMG 

GIVE ME WORDS TO SPEAK AARON SHUST BRASH 

20 

9 

6 

5 

14 

ONLY THE WORLD MANDISA SPARROW /EMI CMG 

INTO THE DAY BEBO NORMAN ESSENTIAUPLG 

YOU BRITT NICOLE SPARROW /EMI CMG 

OVER MY HEAD BRIAN LITTRELL REUNION /PLC 

EVERLASTING GOD LINCOLN BREWSTER VERTICAL/INTEGRITY 

WHAT COULD BE BETTER (THE DAYS AHEAD) 33MILES !NO 

YOU CARRIED ME BUILDING 429 WORD-CURB 

THE REMEDY AYIESHA WOODS GOTEE 

l'M FOR YOU TOBYMAC FOREFRONT /EMI CMG 

SAVED THE DAY PHILLIPS, CRAIG & DEAN INO 

17 

4 

4 

18 

13 

6 

2 

4 

3 

3 

THERE IS A RIVER JARS OF CLAY ESSENTIAUPLG 

ALL THE WORLD POINT OF GRACE WORD -CURB 

LONE RANGER NATE SAWE CURB 

DONT GIVE UP SANCTUS REAL SPARROW /EMI CMG 

FIND ME TONIGHT EVERYDAY SUNDAY INPOP 

CONVINCED NICOLE C. MULLEN WORD -CURB 

PROMISE OF A LIFETIME CUTLASS BEC/TOOTH & NAIL 

TEARS OF THE SAINTS LEELAND ESSENTIAUPLG 

LEAST OF THESE DECEMBERADIO SLANTED/SPRING HILL 

STILL CALLS ME SON JOHN WALLER REUNION/PLG 

6 WHEN I GET WHERE I'M GOING GEOFF MOORE ROCK ETOWN 

954 

932 

897 

874 

850 

775 

765 

581 

561 

559 

465 

459 

439 

394 

372 

364 

289 

280 

267 

242 

237 

228 

221 

216 

211 

206 

196 

190 

172 

161 

-22 

+32 

+16 

-21 

-16 

+15 

-75 

+67 

+120 

+18 

+29 

-32 

-105 

-5 

-18 

+40 

+43 

-13 

-26 

+22 

+10 

-23 

o 

-3 

+13 

+26 

+16 

-4 

-10 

CHRISTIAN CHR 
MUSIC RESEARCH 

Hit Music Research 

TOTAL FAM% BURNWo 

w 
18 -24 

W 
25-34 

W 
18-34 

TITLE 
ARMS' IMPRINT / PROMOTION LABEL 

THE LAST NIGHT SKILLET ARDENT/SREJINO 4.32 93% 17% 4.21 

4.24 

4.29 

4.10 

4.26 

HOME DAUGHTRY RCA/RMG 4.15 91% 18% 4.14 

EVERP TIME I BREATHE BIG DADDY WEAVE FERVENT/WORD-CURB 4.13 94% 14% 4.46 4.12 4.27 

I'M F01 YOU TOBYMAC FOREFRONT/EMI CMG 4.10 63% 10% 4.03 4.16 4.06 

3.98 AFTER THE WORLD DISCIPLE SRE/INO 4.07 94% 14% 4.00 4,01 

AWAKENING SWITCHFOOT SPARROW/COLUMBIA/EMI CMG 4.02 82% 12% 3.90 3.75 3.90 

DONT GIVE UP SANCTUS REAL SPARROW/EMI CMG 4.02 97% 17% 4.30 3.98 4.13 

4.12 rM NOT WHO I WAS BRANDON HEATH REUNION/PLG 4.02 75% 15% 3.98 4.27 

FIND ME TONIGHT EVERYDAY SUNDAY INPOP 4.01 89% 15% 3.99 4.08 4.02 

SOMETHING BEAUTIFUL NEWSBOYS INPOP 4.01 90% 19% 3.81 4.10 {Y 3.94 

PRAISE EL ADORE (SOME LIVE WITHOUT IT) WAVORLY FUCKER/PLG 3.99 83% 20% 3.76 3.86 3.78 

ZERO HAWK NELSON TOOTH & NAIL 3.98 58% 8% 3.91 3.36 3.68 

LET IT FADE JEREMY CAMP BEC/TOOTH & NAIL 3.93 63% 17% 3.97 4.00 3.95 

UNIDO RUSH OF FOOLS MIDAS 3.93 72% 17% 3.92 4.00 3.95 

WORK JARS OF CLAY ESSENTIAUPLG 3.92 82% 17% 3.92 3.96 3.94 

MISSING PAGES SEVENTH DAY SLUMBER BEC/TOOTH & NAIL 3.89 89% 20% 3.64 3.85 3.69 

IN NY ARMS PLUMB CURB 3.88 67% 13% 3.90 3.95 3.91 

TELL WE WHAT YOU THINK OF GOD STORYSIDLB GOTEE 3.75 83% 26% 4.12 4.15 4.07 

TUNNEL THIRD DAY ESSENTIAUPLG 3.75 90% 24% 3.55 3.81 3.65 

YOU BIVTT NICOLE SPARROW/EMI CMG 3.71 89% 20% 3.65 3.78 3.66 

This report is a cumulative sample of current online music surveys conducted by Christian CHR stations across the country. Total 
sample size is 660 respondents. Total average favorability estimates are based on a scale of 1 -5. (1= don't like it at all, 5 = love it). 
Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of respon- 
dents who said they are tired of hearing the song. Sample composition is based on persons 12 +. Persons are screened via the 
internet. Once passed, they can take the music test when invited to do so by their local radio station. When comparing this data 
with what is happening at your station please keep in mind that number of spins, percentage of familiarity, and other factors must 
be considered, and that your results may vary accordingly. HitMusicResearch.com results are intended to show opinions of par- 
ticipants on the internet only. Hit Music Research is a registered trademark of HitMusicResearch.com. The HMR system is avail- 
able exclusively for local Christian radio stations by contacting Ken Farley at (615) 331 -0736 or Ken @hitmusicresearch.com 
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Programming in your hometown: 'You know everybody and 

everybody knows you' 

No Place Like Home 

R.J. Curtis 
RCurtispRadioandRecords.com 

here are two rare things in this business nowadays: an extended, 
56 decades -long run at one station, and programmers who work in 

the city in which they grew up. With the exception of career 
military personnel or perhaps professional athletes, there's possi- 
bly no occupation with more potential for multiple relocations 
than radio.That said, R &R recently spoke with two PDs fortu- 

nate to be programming in or near their hometown. One eventually found his way 
back home after a short trip out of state. One never left home at all. 

"I am from Terre Haute," says Barry Kent of 
Emmis' WTHI /Terre Haute, Ind. In a memory 
right out of a Frank Capra movie, Kent recalls 

nights during his childhood when he'd lie awake 
"with my six- transistor radio under my pillow lis- 

tening to and envying the local top 40 jocks. "A few 
short years later Kent was on that station "having 
the time of my life." He has worked at many of his 

hometown stations during the past 37 years, includ- 
ing launching country on WBOQ in 1979, before 
going to WTHI in 1983 -his longest gig. 

It's not like Kent didn't have opportunities or 
ambition to move to bigger markets. "When I first 

got into the business I wanted to work in Chicago, 
New York, etc." He remembers interviewing for a 

job in Indianapolis and discovering the salary was 

practically the same as in Terre Haute. "I was happy 
and doing what I loved where I was known. In 

Indy I would have been another new guy." 

Has Kent ever played the "what if" game with 
himself through the years? "Oh, yeah. I think we 
all dream," he says before quickly adding that he 
met his wife of 33 years because he stayed put. "If 
I'd moved early on I wouldn't have met her and 
had my two boys." Kent says his oldest son is 

preparing to graduate from the same high school 
he did and describes his other son as a second - 
generation radio geek. 

Mike Kennedy has programmed Wilks 
KBEQ /Kansas City for nearly 20 years, and is 

a native of nearby Emporia, Kan. He spent 
nearly seven years in his hometown, followed 
by a year in Colby, Kan. Then, Kennedy says, 

"my dad and I got into station ownership, and 
I spent one long year in Florida." 

Returning to Emporia for another three years, 

Kennedy ultimately landed in Kansas City in 1988 

and has remained there ever since. Spending two- 

Kent 

Kennedy 

thirds of his career 100 miles from where he grew 

up and another third in his hometown is an expe- 
rience Kennedy describes as "so uncommon." 

Kennedy says he has had numerous offers to leave 

through the years but felt it more important to stay 

close to home for family reasons. "When it came 
right down to it, there was nothing more impor- 
tant than watching my only child grow up and to 

be around as much as I could." But the family rea- 

sons extend beyond his daughter. "My wife, Nycki, 
does mornings on our AC and has been on the air 

in K.C. for about a decade;' he says. "It looks like 

I'll hang as long as they'll have me," which he hopes 
will be at least another four years, as his daughter is 

attending the University of Missouri in the fall. 

Both hometown programmers double as morn- 
ing men for their stations and agree that knowing 
the market gives them an advantage both on the 

air and as PDs. "You know everybody, and every- 
body knows you," Kent says. "You can relate to the 

listeners more." Kennedy cites his familiarity with 
sports teams, local businesses, venues and schools 

among the positives. "I love talking about Emporia 
State University or Colby, Kan., on the air in Kansas 

City and having somebody e -mail or call in who 
grew up in those towns. It's really fun, because so 

many people tend to ignore those smaller towns 
around the metro." 

Asked about disadvantages of staying local for a 

long time, both PDs pause for a minute. "I would 
like to think that I could have made more money 
in a larger market," Kent says before pointing out 
that in Terre Haute "the cost of living is low, com- 
mutes are short and I'm still doing what I love.And 

now that we're owned by Emmis, it doesn't get 

much better." 

Other than getting too many calls for concert 
tickets, Kennedy can think of only one other down- 
side: "My Mom can listen to our morning show - 
she can call BS on most of my good stories." R+l? 

Happy 
Homecomings 

Following gigs in New England, 

Kansas City, Des Moines, Nashville 

and Shreveport, La., northern Idaho 

native Wes McShay recently took the 

PD job at Citadel KQFC /Boise, 

Idaho. "I'm a Westerner and love the 

mountains, clear streams and open 

spaces," McShay says. "I really feel 

at home here." 

As a high schooler, John Paul 

worked part -time at KUPL in his 

hometown of Portland, Ore. After 

programming in Indiana, he became 

PD at WYRK /Buffalo and never 

thought about leaving -until the PD 

post at CBS Radio sister KUPL 

opened up. -RJC 
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24/7 NEWS ONLINE ap www.RadioandRecords.com 

Visit our new 
website today at 

albrightandomalley.com 

Congratulations Erica 
on Your 

Rockwell Award! 
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= COUNTRY 

WITH 3.8 MILLION AUDIENCE 
IMPRESSIONS AT 103 MONITOREC 

STATIONS, MISSISS PPI NATIVE 

FAITH HILL ACHIEVES BREAKEF 

STATUS WITH "LOST" (41 -36) 

=CWERED BY 

>tielsen 
=ZIS 

TITLE 
ARTIST 

3 22 LUCKY MAN 

16 

20 

2 43 

1 17 

5 28 

11 NIELSEN BDS 1t HITPREDICTOR 
CERTIFICATIONS STATUS 

IMPRINT / PROMOTION LABEL 

MONTGOMERY GENTRY 

NO.10 WK) ßr 
COWMBIA 

WRAPPED 
GEORGE STRAIT 

LOST IN THIS MOMENT 
BIG & RICH 

MCA NASHVILLE 

WARNER BROSJWRN 

FIND OUT WIN) YOUR FRIENDS ARE T!T 
TRACY LAWRENCE ROCKY COMFORT /C05 

TICKS 1+1 

BRAD PAISLEY ARISTA NASHVILLE 

MOMENTS 
EMERSON DRIVE 

ITOLD YOU SO 

KEITH URBAN 

STARTIN' WITH ME 

JAKE OWEN 

n 
MIDAS/NEW REVOLUTION 

CAPITOL NASHVILLE 

RCA 

AUDIENCE 
(IN MILLIONS) PLAYS 

TW +/- TW RANK 

33.855 +2.485 

31.080 +1326 

30.599 

28.847 

28.610 

27.069 

26.863 

24.585 +1.969 

23.968 +4.857 

23.199 

22.593 

21.538 

20.319 

19.591 

18.785 

15.362 

14.560 +3.320 

14.213 +0.729 

13.407 +0.870 

11.152 +2.861 

10.947 +2.253 

10,483 +0.016 

10287 +1.693 1763 22 

+2.467 

-3.071 

-3.944 

-2.178 

+2.367 

NEVER WANTED NOTHING MORE MOST INCREASED AUDIENCE 111 

KENNY CHESNEY BNA 

38 

21 

GOOD DIRECTIONS 
BILLY CURRI NGTON 

JOHNNY CASH 

JASON ALDEAN 

20 

16 

13 

24 

17 

TEARDROPS ON MY GUITAR 
TAYLOR SWIFT 

THESE ARE MY PEOPLE 
RODNEY ATKINS 

1111 
MERCURY 

BROKEN BOW 

I NEED YOU 
TIM MCGRAW WITH FAITH HILL 

ADIFFERENTWORLD 
BULKY COVINGTON 

TOUGH 
CRAIG MORGAN 

BIG MACHINE 

U+t 

CURB 

CURB 

Q 
LYRIC STREET 

ttr 
BROKEN BOW 

-2.416 

+2.139 

+1.878 

+2.216 

+1.062 

+0.800 

+1.343 

BECAUSE OF YOU AIRPOWER 
REBA MCENTIRE DUET WITH KELLY C ARKSON 

W 
MCA NASHVILLE 

21 

23 

6 

10 

19 

22 

I WONDER 
KELLIE PICKLER 

GUYS LIKE ME 

ERIC CHURCH 

EVERYDAY AMERICA 
SUGARLAND 

HOW 1 FEEL 
MARTINA MCBRIDE 

BNA 

ALI TLEMOREYOU 
LITTLE BIG TOWN 

ALL MY FRIENDS SAY 
LUKE BRYAN 

CAPITOL NASHVILLE 

Q 
MERCURY 

RCA 

EQUITY 

17 
UYIN' OUR LOVE SONG 

JASON MICHAEL CARROLL 

6 IF YOU'RE READING THIS 
TIM MCGRAW 

23 

13 

PROUD OF THE HOUSE WE BUILT 
BROOKS & DUNN 

I GOT MORE 
COLE DEGGS AND THE LONESOME 

I WANNA FEEL SOMETHING 
TRACE ADKINS 

CAPITOL NASHVILLE 

L+F 

ARISTA NASHVILLE 

1T 
CURB 

1+J 
ARISTA NASHVILLE 

COWMBIA 

Q 
CAPITOL NASHVILLE 

14 

LOPE ME IF YOU CAN MOST ADDED 
TOBY KEITH SHOW DOG NASHVILLE 

FALL L+T 

CLAY WALKER ASYLUM -CURB 

NEW AND ACTIVE 
TITLE TITLE 
ARTIST r LABEL AUD / GAIN ARTIST / LABEL AUD / GAIN 

4813 1 

4651 2 

4488 3 

4225 4 

4207 5 

3796 7 

3803 6 

3620 8 

3341 9 

3226 10 

3222 11 

3212 12 

3008 13 

2943 14 

2887 15 

2525 16 

2130 19 

2288 17 

2186 18 

1696 24 

1849 21 

1903 20 

9.422 +1.163 1714 23 

8.815 +2.107 1254 28 

8.633 +2.351 1380 26 

7.293 +0.070 1390 25 

6.998 +0270 1301 27 

6.982 +1,887 1080 31 

6371 +0.306 1089 30 

TITLE 
ARTIST / LABEL AUD / GAIN 

BAD FOR ME 0.406/0.150 
Danielle Peck 

(BIG MACHINE) 
TOTAL STATIONS: 23 

0.387/0.172 
WAY BACK 
TEXAS 
Pat Green 
(BNA) 

TOTAL STATIONS: 25 

TATTOO ROSE 0.312/0.200 
Andy Griggs 
(MONTAGE) 

TOTAL STATIONS: 12 

18 VIDEO TAPES 0.267/0.021 
Jason Meadows 
(BACCERSTICK /C05) 

TOTAL STATIONS: 13 

OH LOVE 0.265/0.172 
Brad Paisley Featuring Carrie 
Underwood 
(ARISTA NASHVILLE) 

TOTAL STATIONS: 16 

WHEN WE ALL 
GET TO HEAVEN 0.254/0.227 
Brad Paisley 
(ARISTA NASHVILLE) 

TOTAL STATIONS: 31 

36 

52 

TITLE 
ARTIST 

11 NIELSEN BDS W HITPREDICTOR 
CERTIFICATIONS STATUS 

IMPRINT / PROMOTION LABEL 

MEASURE OFAKAN 
JACK INGRAM BIG MACHINE 

FREE AND EASY (DOWN THE ROAD IGO) 1+J' 

DIERKS BENTLEY CAPITOL NASHVILLE 

FAMOUS IN A SMALL TOWN Cf 
MIRANDA LAMBERT COLUMBIA 

JUST MIGHT HAVE HER RADIO ON 1t 
TRENT TOMLINSON LYRIC STREET 

ANOTHER SIDE OF YOU 1+J 

JOE NICHOLS UNIVERSAL SOUTH 

41 6 LOST 
FAITH HILL 

40 16 

39 9 

37 16 

43 7 

42 8 

46 4 

44 13 

45 9 

52 3 

8 

50 5 

AUDIENCE 
(IN MILLIONS) PLAYS 

TW +/- TW LANK 

6.307 +1.212 

5.949 +1.549 

4.713 +0.580 

1148 29 

842 33 

818 34 

4,589 +0,804 957 32 

4.556 +0.477 715 37 

BREAKER 
3.868 +0.600 742 36 

WARNER BROSJWRN 

48 7 

49 5 

53_ 10 

54 5 

NEW 

SHE AIN'T RIGHT 
LEE BRICE 

ONE OF THE BOYS 

GRETCHEN WILSON 

DIRTY GIRL 
TERRI CLARK 

ASYLUM -CURB 

LI 
COLUMBIA 

BNA 

SUNDAY MORNING IN AMERICA 
KEITH ANDERSON ARISTA NASHVILLE 

YOU NEVER TAKE ME DANCING 
TRAVIS TRITT CATEGORY 5 

NOTHIN' BETTER TO BO 

LEANN RIMES 

DAISY 
HALFWAY TO HAZARD 

MI STAND BY YOU 
CARRIE UNDERWOOD 

AS IF 
SARA EVANS 

THE ONE IN THE MIDDLE 
SARAH JOHNS 

MEN BUY THE DRINKS (GIRLS CALLTHE SHOTS) 
STEVE HOLY 

ASYLUM -CURB 

MERCURY 

FREMANTLE/19 

RCA 

BRA 

CURB 

LAST TRAIN RUNNING 
WHISKEY FALLS MIDAS/NEW REVOLUTION 

THIS IS MY UFE 
PHIL VASSAR UNIVERSAL SOUTH 

TNAT SCARES ME 
VAN ZANT COLUMBIA 

DAYS OF THUNDER 
MARK WILLS EQUITY 

ONUNE 
BRAD PAISLEY 

FUP -FLOP SUMMER 
KENNY CHESNEY 

NINETEEN 
WAYCROSS 

INTONE 
LISA SHAFFER 

THE STRONG ONE 

CUNT BLACK 

THE MORE IBRINK 
BLAKE SHELTON 

GUITAR SUNGER 
CROSSIN DIXON 

YOU'RE GONNALOVEME 
CHRIS YOUNG 

TENNESSEE 
THE WRECKERS 

3.642 +0.312 812 35 

3.408 

3.157 

3.056 

2,628 

2.454 

-0.073 591 39 

-0.835 

+0.895 

+0.099 

+0.460 

618 38 

477 40 

338 45 

405 

2,430 +0.325 453 41 

2.349 +0.313 290 47 

1.547 +0.324 244 50 

1.514 +0232 274 48 

43 

1.460 

1.431 

1.390 

1.047 

+0.136 

0.976 

+0.069 

+0.043 

-0.158 

+0.147 

379 44 

451 42 

310 46 

249 49 

212 51 

HOT SHOT DEBUT 
0.791 +0.604 73 

ARISTA NASHVILLE 

0.744 +0.137 58 - 
BNA 

DREAMCATCHER 

LYRIC STREET 

EQUITY 

WARNER BROSJWRN 
0.531 

0.518 

0.698 +0.088 44 

0.688 +0.462 97 54 

0.635 +0.508 68 - 

BROKEN BOW 

RICA 
0.501 

MAVERICK/WARNER BROS./WRN 

+0.241 169 53 

0.429 

+0.102 195 52 

+0.058 ` 63 - 

-1.385 79 57 

MOST 
CREASE 

AUI ENCE 
(am LOONS) 

+4.857 
NEVER 

NANTED 
F O'HING 

MORE 
1fr 

WU` 4 -0.508'NXTU 
+0.C11, ESCXV +0.237, 
WETS -15.202, NYCO 

0.19; VB_E-0.158,WKIS 
+O.ìSfi .TEX +Aë3, KBEQ 

+3.320 
BECAUSE OF 

11OU 

Reba ' re 
With 1[ë y Clarkson 

(1-7n Nash.tlle) 
WUSN -):32, {YGO+0.3/5, 

VOL 024a, WKLB+0227, 
WDAF-SS, MIL 
WCOL a1-4 KTEX 

+2.861 
EVERYDAY 
AMERICA 

Sug 
WUSN -)2_B,KMF 

WSOC ß137, KNCI 

KSCS \VYCO 

KILT an. WBEE0 
VVNIYZQ4, KWL 

Mon-gomery 
Ge-tre (Columbia) 

KEEY+_321 KYVNR +0226, 
KTEX+J:iE7, KPLX +0383, 
WSIX -7.TFJ, KATM +0348, 
KMLE -J.Y7,V/DTW +0J33, 
KYGC-0.L1, KKV/F+OJ09 

Big & Rich :Warner 
3rw,/WRN) 

WUSN.O.82, KATM +0334. 
KUSS KC" E +0.119, 

KSKS -ì0q7, KSCS 40.092, 
RAUBT -7.09L WY°+0.083. 
KFKF 11.C23, WKOF +0.078 

57 

LOVE ME IF YOU 
CAN 27 
Toby Keith 
(SHOW DOG NASHVILLE) 
KAJA, KBQI, KDRK, KHKI, 
KIM, KKWF, KMPS, KNCI, 
KRST, KSCS, KSKS, KUPL 
KUZZ, KWJJ, WOSY, WGTY, 
VAL, WKDF, WLXX, WPKX, 
WQMX, WSOC, WSSL 
VAJSJ, WUSN, PAVOR, 
Wy/QM 

PROUD OF THE 
HOUSE WE BUILT 20 
Brooks & Dunn 
(ARISTA NASHVILLE) 
KIXZ, KKWF, KMLE, KRMD, 
KRYS, KTEX, KTOM, KWJJ, 
KZSN, WBCT, WMIL, WQBE, 
WQDR, WQXK, WSIX, WSM, 
WSSL, WUSN, WWYZ, 
WXBQ 

FREE AND EASY 
(DOWN THE ROAD 
1 GO) 15 
Dierks Bentley 
(CAPITOL NASHVILLE) 
KBE9, KIXZ, KMDL KMLE, 
K513, WFBE, WGH, WKHX, 
WOGK, WOKQ, WQMX, 
WALL WWNU, WXCY, 
WYRK 

EVERYDAY 
AMERICA 
Sugarland 

13 

(MECUlY, 
KASc HIKE KHEY, KNCI, 
KR`r KSCS, KSD, KTOM, 
KITS MKS ; V/MIL WGR, 
WW 

IF rat. 'RE 
RENDING THIS 13 

Tim r4maw 
(CUF 3) 
KCY= K:CWF, KRYS, KWJJ, 
WK% VWJK:T, 'NOKQ, VPCV, 
WQ7(, WRBT WSSL, 
WU_J, .^WQM 

FDR WEEK ENOIF. JUNE 24, 2007 

LEGEND: See legend to charts in charts section for rules and symbol explanations. 
1J country and 24{anada country stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours a lay, 7 days a week. Indicator chart co- epesed of 93 reporers. 
(6 2C07 Nielsen Business Media, Inc. All rights reserved. 

What do you want YOUR 
programming to do? 

CarClinicNetwork.com CALL Skip Joeckel 7 1 9 . 5 7 9. 6 6 7 6 

Grow Local $ onsors. Ca gture Listeners. Car Clini Programming does it. 

JUNE 29, 2007 24/7 NEWS ONLINE [) www.RadioandRecords _ com 
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COUNTRY 

COUNTRY MONITORED REPORTERS 
WQMX /Akron, OH 
PD: Sue Wilson 
APD /MD: Ken Steel 

WGNA /Albany, NY 
PD /MD: Tom Jacobsen 

KB II /Albuquerque, NM 
OM: Bill May 
PD: Tim Jones 
APD /MD: Jeff Jay 

KRST /Albuquerque NM 
OM /PD: Eddie Haskell 
MD: Paul Bailey 

WKSF /Asheville, NC 
OM /PD: Jeff Davis 
APD /MD: Brian Hatfield 

WKHX/Atlanta, GA 
OM /PD: Mark Richards 
MD: Mike Macho 

WPUR /Atlantic City, NJ 
PD: Joe Kelly 

WKXUAugusta, GA 
PD: T Gentry 

KASE/Austin, TX 
OM /PD: Mac Daniels 
APD /MD: Bob Pickett 

KtJZZ/Bakersfield, CA 
PD: Evan Bridwell 
MD: Donna James 

WYPY /Baton Rouge, LA 
PD: Dave Dunaway 
APD /MD: Jimmy Brooks 

WZKX /Biloxi, MS 
OM /PD: Bryan Rhodes 

KIZN /Boise, ID 
OM /PD: Rich Summers 
APD: Steve Shannon 
MD: Spencer Burke 

WKLB /Boston, MA 
OM: Don Kelley 
PD: Mike Brophey 
APD /MD: Ginny Rogers 

WYRK /Buffalo, NY 
PD: Wendy Lynn 

WOKO /Burlington, VT 
OM /PD: Steve Pelkey 
MD: Bill Sargent 

WNKT /Charleston, SC 
PD: Brian Driver 

WQBE/Charleston, WV 
OM: Jeff Whitehead 
PD: Ed Roberts 
MD: Bill Hagy 

WKKT /Charlotte, NC 
OM: Bruce Logan 
PD /MD: John Roberts 

WSOC /Charlotte, NC 
PD: D.J. Stout 
APD /MD: Rick McCracken 

WUSY /Chattanooga, TN 
PD: Kris Van Dyke 
MD: Bill Poindexter 

WUSN /Chicago, IL 
PD: Mike Peterson 
MD: Marci Braun 

WUBE/Cincinnati, OH 
OM /PD: Marty Thompson 
APO: Kathy 0 Connor 
MD: Duke Hamilton 

WGAR/Cleveland, OH 
PD: Brian Jennings 
MD: Chuck Collier 

KATC/Colorado Springs, CO 
OM: Bobby Irwin 
PD: Jim "Catfish" Miller 

WCOS/Columbia, SC 
OM /PD: U Smith 

WWNU /Columbia, SC 
MD: Tyler On The Radio 

WCOUColumbus, OH 
PD: John Crenshaw 
APD /MD: Dan E. Zuko 

KRYS/Corpus Christi, TX 
OM: Paula Newell 
PD: Frank Edwards 

KPLX /Dallas, TX 
PD: John Sebastian 
APD: Smokey Rivers 
MD: Cody Alan 

KSCS/Dallas, TX 
OM /PD: Tom Hunter 
APD /MD: Chris Huff 

KYGO /Denver, CO 
PD: Joel Burke 
MD: Garrett Doll 

KHKI /Des Moines, IA 
OM: Jack O'Brien 
PD /MD: Andy Elliott 

KJJY /Des Moines, IA 
OM: Jack O'Brien 
P0: Andy Elliott 
MD: Eddie Hatfield 

WDTW /Detroit, MI 
OM: Dom Theodore 
PD: John Trapane 
APD: Scott Gaines 

WYCD /Detroit, MI 
PD: Tim Roberts 
APD /MD: Ron Chatman 

KHEY /EI Paso, TX 
PD: Steve Gramzay 
MD: Marty Austin 

WFBE/Flint, MI 
PD: Jay J. McCrae 
MD: Keith Allen 

KSKS/Fresno, CA 
PD: Steve Pleshe 
MD: Jody Jo Mize 

WWGR /Ft. Myers, FL 
PD /APD: Steve Hart 

WQHK /Ft. Wayne, IN 
OM/PD: Rob Kelley 
MD: Dave Michaels 

WOGK /Gainesville, FL 
PD: Mr. Bob 
MD: Big Red 

WBCT /Grand Rapids, MI 
OM /PD: Doug Montgomery 
APD /MD: Dave Taft 

WNCY /Green Bay, WI 
OM: Jeff McCarthy 

WTQR/Greensboro, NC 
OM: Tim Satterfield 
PD/MD: John Roberts 

WRNS /Greenville NC 
PD /MD: Wayne Carlyle 

WESUGreenville, SC 
PD: Steve Geofferies 
APD /MD: John Landrum 

WSSL/Greenville, SC 
PD: Steve Geofferies 
APD /MD: Kix Layton 

WRBT /Harrisburg, PA 
PD: Joe Kelly 
APD /MD: Newman 

WWYZ/Hartford, CT 
PD: Pete Salant 

KILT /Houston, TX 
PD: Jeff Garrison 
MD: Greg Frey 

WFMS/Indianapolis, IN 
PD: Bob Richards 
MD: J.D. Cannon 

WUSJ /Jackson, MS 
PD: Russ Williams 

WGNE/Jacksonville, FL 
PD /MD: Jeff Davis 

WXBQ/Johnson City, TN 
PD/MD: Bill Hagy 

KBE /Kansas City, MO 
PD: Mike Kennedy 
MD: T.J. McEntire 

KFKF /Kansas City, MO 
OM /PD: Dale Carter 
APD /MD: Tony Stevens 

WDAF /Kansas City, MO 
OM: Thom McGinty 
PD: Michael Cruise 

WIVK /Knoxville, TN 
OM /PD: Mike Hammond 
MD: Colleen Addair 

KMDULafayette, LA 
PD: Scott Bryant 
MD: T.D. Smith 

WPCV /Lakeland, FL 
OM /PD: Mike James 
APD /MD: Jeni Taylor 

WITULansing, MI 
OM: Brent Alberts 
PD: Jay J. McCrae 
APD /MD: Chris Tyler 

KCYE/Las Vegas NV 
PD /MD: R.W. Smith 

KWNR/Las Vegas, NV 
PD: Brooks O'Brian 
MD: Jason Steiner 

WLXX/Lexington, KY 
OM: Robert Lindsey 
PD /MD: Marshall Stewart 

KSSN /Little Rock, AR 
PD /MD: Chad Heritage 

WAMZ/Louisville, KY 
PD: Coyote Calhoun 
MD: Night Train Lane 

WMAD /Madison, WI 
OM: Mike Ferris 
PD: Jon Reilly 
APD /MD: Tyler Reese 

WWQM /Madlson, WI 
PD/MD: Brad Austin 

KTEX /McAllen, TX 
OM: Billy Santiago 
PD: JoJo Cerda 
APD: Frankie Dee 
MD: Patches 

WGKX /Memphis, TN 
PD: Lance Tidwell 
APD /MD: Trapper John 

WKIS/Miami, FL 
PD: Bob Barnett 
APD: Billy Brown 
MD: Darlene Evans 

WMIUMilwaukee, WI 
OM /PD: Kerry Wolfe 
APD: Scott Dolphin 
MD: Mitch Morgan 

KEEY/Minneapolis MN 
OM /PD: Gregg Swedberg 
APD: Travis Moon 
MD: Mary Gallas 

KTOM /Monterey, CA 
OM: Sam Diggedy 
APD: Jim Pearson 

WKDF /Nashville, TN 
OM: Dave Kelly 
PD: Bud Ford 
APD /MD: Justin Cole 

WSIX/Nashville, TN 
PD /MD: Keith Kaufman 

WSM /Nashville, TN 
PD: Kevin King 
MD: Frank Seres 

WGH /Norfolk, VA 
OM /PD: John Shomby 
APD /MD: Mark McKay 

KKNG /Oklahoma City, OK 
OM /PD: Kevin Christopher 
MD: Lynn Waggoner 

KTST /Oklahoma City, OK 
OM /PD: Tom Travis 

KXKT /Omaha, NE 
PD: Tom Goodwin 
MD: Craig Allen 

KHAY/Oxnard, CA 
PD: Tom Watson 

WXBM /Pensacola, FL 
PD /MD: Lynn West 

WXTU /Philadelphia, PA 
OM /APD: Roy Land 
PD: Bob McKay 

KMLE /Phoenix, AZ 
PD: Jay McCarthy 
APD /MD: Dave Collins 

KNIX/Phoenix, AZ 
PD: Ray Massie 

WDSY /Pittsburgh, PA 
OM /PD: Keith Clark 
APD /MD: Stoney Richards 

WOGI /Pittsburgh, PA 
OM: Frank Bell 
PD: Dave Anthony 

KUPUPortland, OR 
PD: John Paul 
APD /MD: Rick Taylor 

KWJJ /Portland, OR 
OM: Clark Ryan 
PD: Mike Moore 
APD /MD: Savannah Jones 

WOKQ /Portsmouth, NH 
OM: Mark Ericson 
PD: Mark Jennings 
MD: Dan Lunnie 

WCTK /Providence, RI 
PD: Stephen Guittari 
APD /Mß: Sam Stevens 

WQDR /Raleigh, NC 
OM: Paul Michaels 
PD: Lisa Mckay 

KFRG /Riverside, CA 
OM: Lee Douglas 
PD /MD: Don Jeffrey 

WSLC /Roanoke, VA 
PD: Brett Sharp 
MD: Robynn Jaymes 

WBEE/Rochester, NY 
PD: Billy Kidd 
MD: Weslea Neas 

KNCl/Sacramento, CA 
PD: Mark Evans 
APD: Greg Cole 

WKC /Sa inaw, MI 
OM/PD: Mike Skot 
APD: Kevin Prof itt 
MD: John Richards 

KSOP /Sah Lake City, UT 
APD /MD: Debby Turpin 

KUBUSaIt Lake City, UT 
PD: Ed Hill 
MD: Pat Garrett 

KAJA/San Antonio, TX 
OM: George King 
PD: Clayton Allen 
MD: Kactus Lou 

KSON /San Diego, CA 
PD: John Marks 
MD: Wes Poe 

KUSS/San Diego, CA 
PD: Mike O'Brian 
MD: Cindy Spicer 

KRTY/San Jose, CA 
PD /MD: Julie Stevens 

WCTQ /Sarasota, FL 
OM: Ron White 
PD: Sammy Cruise 
APD /MD: Heidi Decker 

KKWF /Seattle, WA 
OM: Dave Richards 
PD: Rob Walker 
MD: Valerie Hart 

KMPS/Seattle, WA 
PD: Becky Brenner 
MD: Tony Thomas 

KRMD /Shreveport, LA 
PD: Paul Orr 
APD /MD: James Anthony 

KDRK/Spokane WA 
OM /PD: Cary Rolfe 
MD: Ryan Dokke 

KIXZ/Spokane WA 
OM: Robert Harrier 
PD /AMO: Paul "Coyote" 
Neumann 

WPKX/S ringfield, MA 
OM: Pat McKay 
PD /MD: Justin Tyler 
APD: Marc Spencer 

KTTS/Springfield, MO 
OM /PD: Chris Cannon 
APD /MD: Curly Clark 

KSD/St. Louis, MO 
PD: Billy Greenwood 
MD: Erin Austin 

WIUSt. Louis, MO 
PD: Gregg Mozingo 
APD /MO: Danny Montana 

KATM /Stockton, CA 
OM: Richard Perry 
PD: Randy Black 
MD: Nikki Thomas 

WQYK/Tampa, FL 
OM /PD: Mike Culotta 
APD: Beecher Martin 
MD: Jay Roberts 

WKKO/Toledo, OH 
PD /MD: Gary Shores 
APO: Harvey Steele 

KIIM/Tucson, AZ 
OM: Herb Crowe 
PD /MD: Buzz Jackson 

KVOO/Tulsa, OK 
PD /MD: Ric Hampton 

WIRK/West Palm Beach, FL 
PD: Mitch Mahan 
MD: JR Jackson 

KFDI/Wichita, KS 
OM /PD: Beverlee Brannigan 
APD /MD: Carol Hughes 

KZSN/Wichita, KS 
OM /PD: Lyman James 
APD: Todd Taylor 
MD: Rick Regan 

WGGY/Wilkes Barre, PA 
OM: Jim Rising 
PD: Doc Medek 
MD: Jaymie Gordon 

WXCY/WIlmington, DE 
PD /MD: Dave Hovel 

WGTY/York, PA 
PD: Coyote Collins 
MD: Scott Donato 

W XK/Youngstown, OH 
OM: Scott Kennedy 
PD: Dave Steele 
APO: Doug James 
MD: Burton Lee 

24/7 NEWS ONLINE @ www.RadioandRecords.com 

I. BIG & RICH CELEBRATE 
THEIR VERY FIRST CHART 
TOPPER WITH "LOST IN THIS 
MOMENT," WHICH AMASSES 
3,638 SPINS AND HOPS 3 -1 ON 
COUNTRY INDICATOR. 

POWERED BY 

nielsen 

18 

16 

17 

19 

21 

20 

22 

23 
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28 
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29 

34 

27 

26 

33 

18 

20 

16 

10 

16 

18 

3 

19 

26 

21 

9 

14 

14 

5 

TITLE 
ARTIST 

COUNTRY INDICATOR 

LOST IN THIS MOMENT BIG & RICH 

LUCKY MAN MONTGOMERY GENTRY 

WRAPPED GEORGE STRAIT 

I TOLD YOU SO KEITH URBAN 

TICKS BRAD PAISLEY 

TEARDROPS ON MY GUITAR TAYLOR SWIFT 

NEVER WANTED NOTHING MORE KENNY CHESNEY 

JOHNNY CASH JASON ALDEAN 

STARTIN' WITH ME JAKE OWEN 

A DIFFERENT WORLD BUCKY COVINGTON 

I NEED YOU TIM MCGRAW WITH FAITH HILL 

THESE ARE MY PEOPLE RODNEY ATKINS 

TOUGH CRAIG MORGAN 

IMPRINT / PROMOTION LABEL 

BECAUSE OF YOU REBA MCENTIRE DUET WITH KELLY CLARKSON 

WARNER BROSJWRN 

COLUMBIA 

MCANASHVILLF 

CAPITOL NASHVILLE 

ARISTA NASHVILLE 

BIG MACHINE 

BNA 

BROKEN BOW 

RCA 

LYRIC STREET 

CURB 

CURB 

BROKEN BOW 

MCA NASHVILLE 

21 GUYS LIKE ME ERIC CHURCH CAPITOL NASHVILLE 

15 I WONDER KEW E PICKIER BNA 

8 HOW I FEEL MARTINA MCBRIDE RCA 

5 EVERYDAY AMERICA SUGARLAND MERCURY 

16 A LITTLE MORE YOU LITTLE BIG TOWN EQUITY 

13 ALL MY FRIENDS SAY LUKE BRYAN CAPITOL NASHVILLE 

11 I WANNA FEEL SOMETHING TRACE ADKINS CAPITOL NASHVILLE 

3 

3 

11 

7 

2 

PROUD OF THE HOUSE WE BUILT BROOKS & DUNN ARISTA NASHVILLE 

IF YOU'RE READING THIS TIM MCGRAW CURB 

LIVID' OUR LOVE SONG JASON MICHAEL CARROLL ARISTA NASHVILLE 

MEASURE OF A MAN JACK INGRAM BIG MACHINE 

LOVE ME IF YOU CAN TOBY KEITH SHOW DOG NASHVILLE 

9 

21 

FALL CLAY WALKER ASYLUM -CURB 

I GOT MORE COLE DEGGS AND THE LONESOME COLUMBIA 

4 

10 

5 

4 

6 

5 

5 

® AEN 

®I hEN 

40 hE 

FREE AND EASY (DOWN THE ROAD I GO) DIERKS BENTLEY CAPITOL NASHVILLE 

JUST MIGHT HAVE HER RADIO ON TRENTTOMLINSON 

ANOTHER SIDE OF YOU JOE NICHOLS 

LOST FAITH HILL 

FAMOUS IN A SMALL TOWN MIRANDA LAMBERT 

ONE OF THE BOYS GRETCHEN WILSON 

SHE AINT RIGHT LEE BRICE 

YOU NEVER TAKE ME DANCING TRAVIS TRITT 

DIRTY GIRL TERRI aARK 

NOTHIN' BETTER TO DO LEANN RIMES 

SUNDAY MORNING IN AMERICA KEITH ANDERSON 

DAISY HALFWAY TO HAZARD 

LYRIC STREET 

UNIVERSAL SOUTH 

WARNER BROSJWRN 

COLUMBIA 

COLUMBIA 

ASYLUM -CURB 

CATEGORY 5 

BNA 

ASYLUM -CURB 

ARISTA NASHVILLE 

MERCURY 

PLAYS 
TW .1- 

3638 

3608 

3564 

3220 

2885 

2852 

2723 

2697 

2664 

2606 

2477 

2441 

2361 

2048 

2033 

1957 

1830 

1754 

1651 

1641 

1458 

1391 

1295 

1284 

1200 

1176 

1145 

1105 

1091 

1074 

918 

729 

715 

638 

509 

491 

491 

470 

463 

435 

+163 

-1 

0 

+102 

-443 

.173 

+601 

+111 

+124 

+35 

+48 

+98 

+55 

+321 

+27 

+118 

+146 

+204 

-26 

+147 

+48 

+371 

+243? 

+69 

+162 

+395 

+65 

+22 

+251 

+58 

+17 

+59 

+7 

-73 

-3 

+93 

-208 

+123 

+41 

-24 

TOTAL 
AUD. 

8.099 

7.831 

7634 

7.230 

6.412 

6.488 

6.141 

5.999 

5.785 

5.622 

5.248 

5249 

5.205 

4.403 

4.381 

4.165 

3.842 

3.782 

3.619 

3.400 

3.008 

2.986 

2.942 

2.744 

2.584 

2.569 

2.320 

2268 

2.234 

2203 

1.819 

1.529 

1.556 

1.253 

1.004 

1.112 

1.078 

0.926 

1.007 

0.796 

w$ CANADA COUNTRY 
TITLE 
ARTIST IMPRINT / PROMOTION LABEL 

PLAYS 
TW 

10 

15 

I TOLD YOU SO KEITH URBAN CAPITOL NASHVILLE /EMI 557 

525 

+37 

-37 TICKS BRAD PAISLEY ARISTA NASHVILLE/SONY BMG 

16 LOST IN THIS MOMENT BIG& RICH WARNER BROSJWARNER 517 

507 

-4 

-7 7 I NEED YOU TIM MCGRAW WITH FAITH HILL CURB /EMI 

11 PICKUP TRUCK SHANE VELLOWBIRD 306/UNIVERSAL 500 -6 

9 CHEAPER TO KEEP HER AARON LINES OUTSIDE THE LINES 493 

492 

-g 

18 FIND OUT WHO YOUR FRIENDS ARE TRACY LAWRENCE ROCKY COMFORT /C05 -15 

5 DIDNT EVEN SEE THE DUST PAUL BRANDT BRAND- T/UNIVERSAL 475 +19 

15 GOOD DIRECTIONS BILLY CURRINGTON MERCURY /UNIVERSAL 465 -27 

15 

11 

2 

7 

17 

WRAPPED GEORGE STRAIT MCA NASHVILLE/UNIVERSAL 465 -99 

THESE ARE MY PEOPLE RODNEY ATKINS CURB /EMI 460 

440 

+33 

NEVER WANTED NOTHING MORE KENNY CHESNEY BNA/SONY BMC +199 

KICKING STONES JOHNNY REID MAPLEMUSIC 402 +17 

LUCKY MAN MONTGOMERY GENTRY COLUMBIA/SONY BMG 396 +25 

11 TEARDROPS ON MY GUITAR TAYLOR SWIFT BIG MACHINE/UNIVERSAL 387 +46 

4 BECAUSE OF YOU REBA MCENTIRE DUET WITH KELLY CLARKSON MCA NASHVILLE/UNIVERSAL 383 

369 

+54 

+14 9 

14 

ONE BREATH FROM A HEARTACHE ADAM GREGORY MENSA/EMI 

DRIVING WITH THE BRAKES ON DOC WALKER MAPLEMUSIC 349 -65 

13 LETS TALK ABOUT LOVE JESSIE FARRELL UNIVERSAL 330 -51 

3 ROCK IN MY BOOT JASON BLAINE INDEPENDENT 304 +80 

14 INTO YOU CAROLYN DAWN JOHNSON ANGELINE/UNIVERSAL 301 -26 

25 MOMENTS EMERSON DRIVE MONTAGE/MIDAS/UNIVERSAL 298 

291 

-39 

-15 15 DIRTY GIRL TERRI CLARK BNA/SONY BMG 

20 I WANT YOU TO LIVE GEORGE CANYON UNIVERSAL 274 -9 

4 FREE AND EASY (DOWN THE ROAD 1 GO] DIERKS BENTLEY CAPITOLNASHVILLE/EMI 273 +57 

+13 5 NOBODY DIED THE WILKINSONS LATIGID/ANGELINE 271 

2 PROUD OF THE HOUSE WE BUILT BROOKS &DUNN ARISTA NASHVILLE/SONY BMC 261 

247 

+73 

+13 8 HOW I FEEL MARTINA MCBRIDE RCA/SONY BMG 

6 ONE OF THE BOYS GRETCHEN WILSON COLUMBIA/SONY BMC 245 

238 

-5 

-26 WHAT WOULD YOU HAVE ME BELIEVE SEAN HOGAN RAVING ROOSTER 

FJG 'SEEK ENDING JUNE 24, 2007 JUNE 29, 2007 

www.americanradiohistory.com

www.americanradiohistory.com


AC /HOT AC 

ION 

WAHR leads adult pack in market No. 113 with old- fashioned full - 

service approach 

Huntsville Heritage 

Chuck Taylor 
CTaylor@RadioandRecords.com 

n 1959 when Arnold Hornbuckle launched WAHR at 99.1 
FM in Huntsville,Ala., the joke around town was that the only 

Ipeople who had FM radios to hear the station were the owner 
and a couple of engineers who worked for NASA at the near- 
by Redston Arsenal. Hornbuckle used the frequency to adver- 
tise his local record store and in fact, local lore has it that the 

calls stood for either Arnold Hornbuckle Radio or Arnold Hornbuckle Records. 

In the '70s, with FM stereo currying favor 

among young listeners, the station became a pow- 
erhouse AOR and in 1984, flipped to AC -which 
it has been broadcasting ever since. Current owner 
Black Crow Media Group, based in Daytona and 
operator of 28 radio stations nationwide, has stood 

by the outlet's unique heritage in Arbitron mar- 
ket No. 113 as a full- service AC. In addition to 

music and personalities,WAHR (Star 99.1) is that 
rare FM that still boasts a robust news department. 

It's obviously a strategy that works:The station 
ranks No. 4 overall 12+ in Huntsville, with a 5.9 

share in winter 2007 (up from 4.9 in the previ- 
ous quarter), behind Clear Channel country 
WDRM, H. Batts & V Caples' urban WEUP and 

active rock sister WRTT. All the more notewor- 
thy, Huntsville has three competing AC outlets: 

With Star 99.1, NCA WRSA falls in line at No. 

5 12 +,with Big River WQLT at No. 17. In addi- 
tion, Clear Channel offers adult hits WQRV (the 

River), No. 8 overall. 

"The heady days of being the only AC sta- 

tion in Huntsville are long gone.There has been 
tremendous change in this market when it 

comes to radio -but WAHR has remained the 
same," PD Chris Callaway says. "We are not big 
on messing with what has been a winning for- 
mula for so long.When listeners tune in, there's 
an expectation. 

"That's not to say we're boring -quite the con- 
trary," he adds. "Our staff is stable, we are not afraid 

to take chances and most of all, we relate to our 
local audience. It's fun, exciting, and it sounds right 
for Huntsville. That's what matters in a multi - 
station AC battle, because everybody is going to 

JUNE 29, 2007 

play John Mayer. More than ever, what happens 
between the records is what's important" 

Integral to that mission is the station's news 

department, fulfilling its full- service role in the 
community. "Remember those ?" Callaway dead - 
pans. Two market veterans, Don Phelps and Nick 
Emmons, man WAHR's news desk in morning 
and afternoon drive "and have the capability to 

cover big, local, breaking news events live," along 
with an a.m. and p.m. traffic reporter. "You can't 

underestimate the impact that has on listeners.We 

heavily promote the information aspect of the 

radio station, and it pays off in spades. When lis- 

teners tell you they can't start their day without 
hearing your newscast, you know you're doing 
something right." 

The station is also aggressive with TV, outdoor, 
and online and of ine marketing tools, including 
Web streaming, although Callaway says, "I am ret- 
icent to reveal too much of the station's promo- 
don and marketing efforts. Sorry to be evasive, but 
they rip off everything across the street and I've 

had it" 
Meanwhile, he suggests that Huntsville is an 

ideal market for adult -leaning radio, as a locale for 

"raising families in a community that is small 

enough so you can still know your neighbor, but 
large enough to meet the needs of all corners. 

WAHR is a natural fit for this area. We're talking 

apple pie and fireworks on the 4th of July. 

"It is one of the best -kept secrets in the U.S.," 

Callaway says of the market, citing its designation 
by The Wall Street Journal as one of the country's 
top 10 metros for business vitality, a top five city 

for professional workers by Kiplinger's, a Forbes 

'If I want to 
put 
something 
on the air 
right away, I 

can do it. It 
helps us 
sound more 
local, like an 
integral part 
of the 
community.' 

-Chris Callaway 

leading city for business, a top 10 city for job 
growth and affordability by Sperling's and the 

South's No. 1 hot spot by Bizjournals."All of this 

adds up to professionals," he says. 

Callaway speaks from experience as a transplant 

both in the market and in the AC format. "This 

is the first time I have worked, much less pro- 
grammed an AC radio station," he says. "My entire 

career, with the exception of a short stint in coun- 
try, has been CHR, in Oklahoma City, Savannah 

[Ga.], Indy, the Cayman Islands, Shreveport [La.] 

and Huntsville." 
He started in Huntsville as morning man /APD 

at crosstown CHR /top 40 WZYP with partner 
Dee Dee Morgan, with whom he is now reunit- 
ed at WAHR, in addition to his PD duties. "I was 

petrified to go from playing 50 Cent to Rupert 
Holmes, but eventually I found a nice balance 

between the fin and excitement of CHR and the 

nuance and realness ofAC." 
One of Callaway's convictions coming from 

the top 40 world is that just because AC is tar- 
geted toward grown -up women, there's no rea- 

son the format can't still have a good time. "AC 
programmers would be better off if they would, 
on occasion, forget that they are an AC, quit 
worrying about perceived restrictions on the 

format and have some fun," he says.`Just because 

you are playing music targeted for adults does- 

n't mean you have to sound prim and proper 
every second of every day. Like the paper towel 

commercial says, 'Life is messy.' Be real and 

acknowledge that." 
Callaway believes the elements that have made 

WAHR a success could work as well in market 

No. 13 as they do in market 113. "With some 

small musical adjustments and a larger promo- 
tional and marketing budget, I truly think 

WAHR could compete anywhere," he says. But, 

the PD adds, he's plenty pleased to stay right 
where he is. 

"One thing we have here that is missing in most 

major markets is total freedom. Having worked with 

Clear Channel and now a small owner with Black 

Crow, there are good qualities to both situations. 

With Clear Channel I had massive resources when 
it came to program- 
ming knowledge, imag- 

Huntsville, Ala. 
ing and music. But here, 

if I need something, I go 

WAHR And Its Competitors to our GM Eric Jewel, 

12+ AQH Share he calls our president 

Mike Linn and a deci- 

Sp'06 Su' 06 Fall '06 Win '07 sion gets made. It's easy. 

If I want to put some- 

WAHR (Black Crow AC) thing on the air right 

5.8 5.9 4.9 5.9 away, I can do it. 

"It helps us sound 

WRSA (NCA AC) more local, like an inte- 
5.8 4.4 8.4 5.7 gral part of the commu- 

nity," Callaway says. 

WQRV (Clear Channel adult hits) "There are plenty ofsit- 
3.3 5.6 6.0 4.8 uations that require an 

immediate judgment, 
WQLT (Big River AC) not one in two weeks. 

0.0 0.0 0.0 0.8 From there on out, it's 

Source: Arbitron living and breathing the 
market." Rrdl 

24/7 NEWS ONLINE g www.RadioandRecords.com 
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 . .. .. 
On 

AC 

WHILE IT HOLDS AT NO. 2 AT 

HOT AC, MAROON 5'S "MAKES 
ME WONDER" REACHES 

AIRPOWER STATUS AT AC, 

SHOOTING 22 -17 CUP 77 PLAYS). 

60 

j 

e 

O 

TITLE 
ARTIST 

NIELSEN BDS 1r HITPREDICTOR 
CERTIFICATIONS STATUS 

IMPRINT / PROMOTION LABEL 

3 37 CHASING CARS 
SNOW PATROL 

1 43 

4 13 

2 36 

K' 5 43 
*-- 

7 23 

PLAYS AUDIENCE 
TW +/- MILLIONS RANK 

NO.1(3 WKS) 113 1784 +157 
POLYDOR/A&M/INTERSCOPE 

WAITING ON THE WORLD TO CHANGE 
JOHN MAYER 

EVERYTHING 
MICHAEL RUBLE 

HOW TO SAVE A LIFE 
THE FRAY 

FAR AWAY 
NICKELBACK 

CHANGE 
KIMBERLEY LOCKE 

113 

AWARE/COLUMBIA 

143/REPRISE 

114 
EPIC 

113 it 
ROAORUNNER/ATLANTICMVA 

CURB /REPRISE 

12 7 HOME MOST INCREASED PLAYS /MOST ADDED 
DAUGHTRY 

10 

11 10 

38 

13 22 

14 24 

5 25 

16 17 

19 11 

18 15 

nv'r 
RCA/RMG 

THE SWEET ESCAPE 
GWEN STEFANI FEATURING AKON 

BEFORE HE CHEATS 
CARRIE UNDERWOOD 

STREETCORNER SYMPHONY 
ROB THOMAS 

RAINCOAT 
KELLY SWEET 

IRREPLACEABLE 
BEYONCE 

SUDDENLY I SEE 
KTTUNSTALL 

NEVER ALONE 
JIM BRICKMAN FEATURING LADY ANTEBELLUM 

UTILE WONDERS 
ROB THOMAS 

FEBRUARY SONG 
JOSH GROBAN 

112 

INTERSCOPE 

n3 Q 
ARISTA/ARISTA NASHVILLE/RMG 

Ilyr 
MELISMA/ATLANTIC 

RAZOR & TIE 

114 yr 
COLUMBIA 

n Q 
RELENTLESSNIRGIN 

SLG 

WALT DISNEY /MELISMA/ATLANTIC 

$r 
147 /REPRISE 

22 6 MAKES ME W 
MAROON 5 

O nP 

:`s 6 

rp, 3 

2 - `i4 

e 
® `! 2 

e r 3 

?;t 6 

o RE-ENTR 

18 

14 

AIRPOWER Il 
A &M /OCTONE/INTER SCOPE 

FOOLED AROUND AND FELL IN LOVE 
ROD STEWART 

ANYWAY 
MARTINA MCBRIDE 

MY WISH 
RASCAL ELATES 

EVER PRESENT PAST 
PAUL MCCARTNEY 

J/RMG 

Il 

RCA NASHVILLE 

LYRIC STREET/HOLLYWOOD 

18 

14 

2 

ITS NOT OVER 
DAUGHTRY 

SAY IT RIGHT 
NELLY FURTADO 

MPUHEAR/CONCORD 

113 
RCA/RMG 

113 
MOSLEY/GEFFEN 

HEAVEN KNOWS 
TAYLOR HICKS 

(YOU WANT TO) MAKE A MEMORY 
BON JOVI 

LEMONADE 
CHRIS RICE 

ARISTA/RMG 

MERCURY /ISLAND/IDJMG 

1731 

1704 

1618 

1166 

1131 

1065 

1053 

1009 

1000 

818 

797 

E34 

561 

484 

442 

426 

425 

376 

350 

236 

236 

INO/COWMBIA 

I NEEDED TO FALL 
REO SPEED WAGON 

IF EVERYONE CARED 
NICKELBACK 

SPEEDWAGON /MAILBOAT 

ROADRUNNER /ATLANTIC/LAVA 

11 

FOX/RCA/RMG 
I RE- ENTRYI KEEP HOLDING ON 

AVRIL LAVIGNE 

® NEW ^f 
CHANGES 

_ -_.. LAREAU 

TITLE 
ARTIST / IMPRINT / PROMOTION LABEL 

WARRIOR 

215 

200 

175 

164 

149 

126 

122 

'6 

-86 

+98 

-100 

1 

+100 

15.183 1 

13.128 2 

12.012 4 

12.376 3 

9.222 7 

4.449 12 

+230 10.515 5 

9.959 6 

8.382 8 

7.601 9 

3.491 16 

4.479 11 

5.716 10 

1.878 22 

4.413 13 

2.249 20 

+77 3.568 15 

3.102 18 

1.260 24 

1.182 26 

3.164 17 

3.743 14 

2.573 19 

0.499 - 

2.227 21 

0.184 - 

0.504 - 

0.675 30 

1.447 23 

0.035 - 

+140 

-45 

+7 

+59 

-25 

-14 

+25 

-21 

-46 

+6 

+15 

+59 

-23 

+18 

+40 

+24 

+15 

0 

-1 

+13 

+15 

RECURRENTS 

11 NIELSEN BDS PLAYS 
CERTIFICATIONS TW LW 

UNWRITTEN 
NATASHA BEDINGFIELD (EPIC) 

HURT 
CHRISTINA AGUILERA (RCA/RMG) 

BAD DAY 
DANIEL POINTER (WARNER BROS.) 

PUT YOUR RECORDS ON 
CORINNE BAILEY RAE (CAPITOL) 

YOU'RE BEAUTIFUL 
JAMES BLUNT (CUSTARD /ATLANTIC) 

115 981 1129 

I1 862 943 

114 855 1032 

Il 842 878 

114 757 695 

HOME 
Daughtry 
(RCA/RMG) 
KKMJ, KMXZ, KRNO, KTSM, KUDL, KWAV, 
WDEF, WFMK, WGSY, WLIT, WMEZ, WMGF, 
WMJY, WM XS, WRRM, WRSA, WSNE 

17 

BEFORE HE CHEATS 
Carrie Underwood 
(ARISTA/ARISTA NASHVILLE/RMG) 
KKMJ, KRNO, KSOF, KVLY, WMJY, WWDE, 
WWFS 

7 

THE SWEET ESCAPE 
Gwen Stefani Feat. Akon 
(INTERSCOPE) 
KGBY, KSNE, KUDL, WFPG, WMEZ 

5 

LITTLE WONDERS 
Rob Thomas 
(WALT DISNEY/MELISMA/ATLANTIC) 
KGBY, KMGL, WEBE, WRAL, WSRS 

5 

MAKES ME WONDER 
Maroon 5 

(A &M/OCTONE/INTERSCOPE) 
KKCW, WMGV, WWFS, XM The Blend 

4 

ANYWAY 
Martina McBride 
(RCA NASHVILLE) 
KVLY, WMEZ, WTFM 

SAY IT RIGHT 
Nelly Furtado 
(MOSLEY /GEFFEN) 
WHUD, WRVR, WSNE 

3 

(YOU WANT TO) 
MAKE A MEMORY 
Bon Joni 
(MERCURY /ISLAND /IDJMG) 
WALK, WCOV, WDOK 

3 

ADDED AT... 

KRNO 
Reno, NV 

PD/MD: Dan Frito 

Daughtry, Home, 17 

Carrie Underwood, Before He Cheats, 1 

Taylor Hicks, Heaven Knows, 0 

FOR MORE STATIONS GO TO: 

www.RadioandRecords.com 

POWERED B Y 

IliClsCll 
BDS 

TITLE 
ARTIST / LABEL 

FORWARD 
Ayla Brown 
(DOUBLE DEAL BRAND) 

NEW AND 
PLAYS 
/GAIN 

68/8 

ACTIVE 
TITLE 
ARTIST / LABEL 

PLAYS 
/GAIN 

HEY THERE DELILAH 37/24 
Plain White T's 
(HOLLYWOOD) 

TOTAL STATIONS: 12 TOTAL STATIONS: 

BIG GIRLS DON'T CRY 67/33 
Fergie 
(W ILL.I.AM /A&M /INTER SCOPE) 

TOTAL STATIONS: 7 

WHAT GOES AROUND... 
COMES AROUND 
Justin Timberlake 
(JIVE/ZOMBA) 
TOTAL STATIONS: 

SOMETIMES WHEN 
WE TOUCH 
Donny Osmond 
(DECCA) 

TOTAL STATIONS: 

5 

31/2 

5 

64/2 SOMETHING BEAUTIFUL 26/6 
Newsboys 
(INPOP) 

6 TOTAL STATIONS: 10 

LOST WITHOUT U 
Robin Thicke 
(STAR TRAK /INTERSCOPE) 

49/1 BETTER THAN ME 
Hinder 
(UNIVERSAL REPUBLIC) 

24/2 

TOTAL STATIONS: 

BEST OF ME 
Chrisette Michele 
(DEF JAM /IDJMG) 
TOTAL STATIONS: 

7 TOTAL STATIONS: 

40/35 U * UR HAND 
Pink 
(LAFACE/ZOMBA) 

7 TOTAL STATIONS: 

3 

-* HOME 
Daughtry (RCA/RMG) 
KNEV 19, KVLY +19, KRNO +T7, KBEE +D, MY +IL 
WMXS+p, WLHT 10, WCSY+10, WFMK +8, KISC +8 

TITLE Il NIELSEN BDS PU 
ARTIST / IMPRINT / PROMOTION LABEL CERTIFICATIONS TW 

WHAT HURTS THE MOST 
RASCAL FLATTS (LYRIC STREET /HOLLYWOOD) 

BECAUSE OF YOU 
KELLY CLARKSON (RCA/RMG) 

YOU AND ME 
LIFEHOUSE(GEFFEN) 

I74 721 

I15 716 

116 698 

DRIFT AWAY 
UNCLE KRACKER FEAT. DOBIE GRAY (LAVA) 

HEAVEN 
LOS LONELY BOYS (OR/EPIC) 

116 645 563 

115 610 638 

CHASING CARS 
Snow Patrol (Polydor /A &M/Interscope) 
KGBY +12, KBEE +10, KRNO +8, KSNE+8, KTDY +6, 
WAHR +6, WSHH +6, KWAV +6, WEZF+S, WBEB +4 

23/O 

BEFORE HE CHEATS 
Carrie Underwood (Arista/Arista Nashville /RMG) 
KNEV +20, KVLY +11, KBEE +10, WCRZ +8, KUMU 

KTDY +7, WMAS +7, WMT( +6, WLHT +6 

THE SWEET ESCAPE 
Gwen Stefani Feat. Akon (Interscope) 
KVLY +23, KSSK +11, WRAL +1Q KSOF+B, WJBR +7, 

WHUD+6, KKBA +S, KGBY +5, WHOM +5, I(CKC +4 

CHANGE 
Kimberley Locke (Curb/Reprise) 
KBEE +11, KESZ +9, WRVR +5, KKMJ +5, WVAF+4, 
WRSA +4, WLTJ +4, WNIC +4, KMGA +3, WJBR+3 

3 

FOR WEEK ENDING JUNE24, 2007 
LEGEND: See legend to charts in charts section for rules and symbol explanations. 
98 AC, 27 Canada AC and 22 Canada hot AC stations are electronically monitored by Nielsen 
Broadcast Data Systems 24 hours a day, 7 days a week. D 2007 Nielsen Business Media, Inc. 
All rights reserved. 

24/7 NEWS ONLINE a(7 www.RadioandRecord 

WakeUP 
R( ljuncda Mornin 

a 

s 
"The music mix is great...Austin's a terrific communicator... 

It's a very weliWdone program...A perfect fit for the AC format." 
-Ken Lanphear, WVFM, Kalamazoo, MI 

O® Contact Affiliate Relations at 1- 800 -788 -8405 or thebeacon @beaconradio.org for your demo! 
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 .. .. MOO 
MOO u. .. . 

MOM .. 
HOT AC 

PLAIN WHITE T'S 
COLLECT THEIR FIRST 

TOP 10 AS "HEY THERE 

DELILAH' RISES 12 -9 
WITH MOST INCREASED 

PLAYS HONORS CUP 361). 

3 

4 

6 

8 

10 

11 

12 

m 
15 

17 

21 

22 

38 

TITLE 
ARTIST 

H NIELSEN BDS Lr HITPREDICTOR 
CERTIFICATIONS STATUS 

IMPRINT / PROMOTION LABEL 

12 
HOME 

1 

DAUGHTRY 

2 13 

4 24 

3 27 

` 5 32 

28 

6 8 

7 21 

12 8 

9 28 

10 30 

-11 18 

16 24 

15 13 

13 11 

17 16 

14 10 

21 3 

20 12 

3 

17 

18 13 

9 

4 

4 9 

6 

28 

t--- 
r_34 

¡"- 
t35 

9 

5 

11 

7 

6 

3 

6 

;39 2 

36 2 

; 37 3 

10 

NO. 1(4 WKS) 

PLAYS AUDIENCE 
TW +I- MILLIONS RANK 

111f 3473 +46 17625 1 
RCA/RMG 

MAKES ME WONDER 
MAROONS 

THE SWEET ESCAPE 
GWEN STEFANI FEATURING AKON 

IF EVERYONE CARED 
NICKELBACK 

Il 
A&M/OCTONE/INTERSCOPE 

112 
INTERSCOPE 

I1 

ROADRUNNER/ATLANTIC/LAVA 

U +URHAND 11* 
PINK LAFACUZOMBA 

BEFORE HE CHEATS 113 r 
CARRIE UNDERWOOD ARISTA /ARISTANASHVILLE/RMG 

FIRST TIME 1r 
LIFEHOUSE GEFFEN 

LITTLE WONDERS bar 
ROB THOMAS WALT DISNEY /MELISMA /ATLANTIC 

HEY THERE DELILAH moo' INCREASED PLAYS Q 
PLAIN WHITE T'S HOLLYWOOD 

SAY IT RIGHT 
NELLY FURTADO 

IT'S NOT OVER 
DAUGHTRY 

BETTER THAN ME 
HINDER 

ROCKSTAR 
NICKELBACK 

(YOU WANT TO) MAKE A MEMORY 
BON JOVI 

GIRLFRIEND 
AVRIL LAVIGNE 

UNDENIABLE 
MAT KEARNEY 

NEVER AGAIN 
KELLY CLARKSON 

113 Q 
MOSLEY /GEFFEN 

113 d 
RCA /RMG 

11 

UNIVERSAL REPUBLIC 

11 4 
ROADRUNNER /ATLANTIC/LAVA 

MERCURY / ISLAND/IDJMG 

11 

RCA/RMG 

AWARE /COLUMBIA 

RCA /RMG 

BIG GIRLS DONT CRY AIRPOWER /MOST ADDED Q 
FERGIE WILL.I.AM /A &M/INTERSCOPE 

3220 +96 15.738 2 

2605 -71 13.059 3 

2600 -128 12.634 4 

2330 +27 10.782 

2251 -11 12.584 5 

2112 +132 9.358 1=_ 

2033 -45 9.484 7 

1885 +361 9.260 1C 

FACE DOWN Il 
THE RED JUMPSUIT APPARATUS VIRGIN 

BEFORE ITS TOO LATE (SAM AND MIKAELA'S THEME) 
GOO G00 DOLLS WARNER BROS. 

CUPID'S CHOKEHOLD /BREAKFAST IN AMERICA Il 
GYMOASSHER06FEATPATRKKSTLMIP DEC AYDAN WFUELEDBYRAMWATLANTIULAVA 

OTHER SIDE OF THE WORLD 
KTTUNSTALL RELENTLESSNIRGIN 

DIG 
INCUBUS 

REHAB 
AMY WINEHOUSE 

WHAT I'VE DONE 
LINKIN PARK 

EXTRAORDINARY 
MANDY MOORE 

IF YOU'RE GONNA LEAVE 
EMERSON HART 

GLAMOROUS 
FERGIE FEATURING L(DACRIS 

BEAUTIFUL DISASTER 
JON MCLAUGHLIN 

SUMMER LOVE 
JUSTIN TIMBERLAKE 

EVERYTHING 
MICHAEL BUBLE 

WHEN WE DIE 
BOWLING FOR SOUP 

ALL AT ONCE 
THE FRAY 

IMMORTAL/EPIC 

UNIVERSAL REPUBLIC 

MACHINE SHOP/WARNER BROS. 

FIRM 

MANHATTAN/CAPITOL 

112 
WILLIAM /A &M /INTERSCOPE 

ISLAND/IDJMG 

11 

JIVE/ZOMBA 

1r 
143/REPRISE 

JIVE/ZOMBA 

EPIC 

4 IN THE MORNING 
GWEN STEFANI 

THE STORY 
BRANDI CARLILE 

THNKS FR TH MMRS 
FALL OUT BOY 

WHO KNEW 
PINK 

DONT MATTER 
AKON 

ßr 
INTERSCOPE 

COLUMBIA 

FUELED BY RAMEN /ISLAND /IDJMG 

ßr 
LAFACE/ZOMBA 

WAIT FOR YOU 
ELLIOTT YAMIN 

UMBRELLA 
RIHANNA FEATURING JAY -Z 

112 
KONVICT/UPFRONT/SRWNIVERSAL MOTOWN 

HICKORY 

11 

SRP /DEFJAM /IDJMG 

1804 -105 9.346 S 

1769 -59 9.224 1 

1736 -42 7.061 1= 

1434 +244 6.668 1_ 

1379 +112 6.430 le- 

1272 -62 5.774 1E 

1210 +49 1566 16 

1135 -175 5.024 16 

931 +306 4.386 1- 

850 *95 2.563 23 

771 +198 2.603 2? 

759 -119 2.856 20 

737 -193 2.044 23 

669 +80 2.266 2 / 

642 +127 2.964 19 

596 +52 2701 ó 

507 +7 1.794 23 

498 +74 1.028 43 

485 -26 2340 2i 

472 +27 0.980 

466 +75 1.512 

382 +60 1.620 

381 +75 0.882 

336 +78 2.054 

317 +35 1.031 

315 +39 1.071 

312 +47 1.374 

289 +99 2.153 

288 -39 1.462 

266 +41 1.010 

262 +67 1.369 f 

TITLE 
ARTIST / LABEL 

NEW 
STATIONS 

BIG GIRLS DON'T CRY 14 
Fergie 
(W ILL.I.AM/A&MANTERSCOPE) 
KDMX, KIMN, KMXB, KM XP, KPEK, KPLZ, 
KRSK, KSTZ, KYKY, KZZU, WHYN, WMGX, 
WMMX, WTSS 

WHO KNEW 
Pink 
(LAFACE/ZOMBA) 
KCDU, KFYV, KLZR, KSII, KSTZ, KURE, 
WAW, WCDA, WDVD, WHBC, WJLK, 
WWHA, WWMX 

WHEN YOU'RE GONE 
Avril Lavigne 
(RCA/RMG) 
KCDU, KFYV, KPEK, KSTZ, WBNS, WKRQ, 
WMEE, WQAL, WWHA, WWMX, WXLO 

13 

11 

ROCKSTAR 8 
Nickelback 
(ROADRUNNER /ATLANTIC/LAVA) 
KCIX, KEZR, KIMN, KPLZ, WMMX, WMYX, 
WTSS, WZPT 

BEFORE ITS TOO LATE (SAM 
AND MIKAELA'S THEME) 7 
Goo Goo Dolls 
(WARNER BROS.) 
KALZ, K511, KZZL, WKDD, WMYX, WRQX, 
WTIC 

FACE DOWN 
Red Jumpsult Apparatus 
(VIRGIN) 
KALC, KEZR, KFBZ, KYSR, WLNK, WPTE, 
WXMA 

7 

ALL AT ONCE 7 
The Fray 
(EPIC) 
KCDU, KCIX, KMHX, WPU, WRVE, WXMA, 
XM Flight 26 

HEY THERE DELILAH 6 
Plain White To 
(HOLLYWOOD) 
KCDA, KSTZ, WADI, WDVD, WHYN, WTIC 

DIG 
Incubus 
(IMMORTAUEPIC) 
KRSK, WBMX, WMMX, WPU, WRMF, WTIC 

6 

REHAB 
Amy WInehouse 
(UNIVERSAL REPUBLIC) 
KOMX, KVUU, KZZU, WBNS, WMGX, XM 
Flight 26 

6 

P O W E R E D B Y 

nidscn 
BDS 

TITLE 
ARTIST / LABEL 

HCLLYWOOD 
Cohective Soul 
[EL 
TO AL STATIONS: 

NEW AND ACTIVE 
PLAYS TITLE 
/GAIN ARTIST / LABEL 

EVERYTHING 
Bo. cherry 
(EL/VEN SEVEN /ATLANTIC /LAVA; 

TO -AL STATIONS: 

BLEBLY 
Cobie Caillot 
(Ut IVERSAL REPUBLIC) 

TO -AL STATIONS: 

PLAYS 
/GAIN 

259/54 WONDERFUL WORLD 168/4 
James Morrison 
(POLYDOR /INTERSCOPE) 

19 TOTAL STATIONS: 18 

244/23 THE OLDER I GET 160/15 
Skillet 
(ARDENT /ATLANTIC /LAVA) 

19 TOTAL STATIONS: 19 

205/31 WHEN YOU'RE GONE 152/125 
Avril Lavigne 
(RCA/RMG) 

19 TOTAL STATIONS: 18 

l'L STAND BY YOU 181/39 
Cowie Underwood 
(FOLMANTLE /19) 

TO AL STATIONS: 9 

GIVE IT TO ME 175/22 
Tintaland Feat. Nelly Furtado & Justin Timberlake 

( Mr7SLEY /BLACKGROUNO /INTERSCOPE) 

TOTAL STATIONS: 9 

MY WISH 145/34 
Rascal Flatts 
(LYRIC STREET /HOLLYWOOD) 
TOTAL STATIONS: 7 

RUBY 131/18 
Kaiser Chiefs 
(B- UNIQUE /UNIVERSAL MOTOWN) 

TOTAL STATIONS: 

HEY THERE DELILAH 
Plain White Ts (Hollywood) 
WTIC +26, WDVD +23, WPLJ +15, KZZIJ +15, KPEK +14, 

KAMX +14, WWMX +I4, WJLK 14, KLTG +13, KLZR +2 

BIG GIRLS DON'T CRY 
Fergie (will.i.am /A &M /Interscope) 
KFBZ +21, KLZR +21, WKRQ +18, WMEE +16, WMMX +76, 

KFYV +14, KRUZ 14, KYKY +14, KPEK +13, WHYN +13 

ROCKSTAR 
Nickelback (Roadrunner/Atlantic/Lava) 
KSTP+I7,KFBZ 17,KIMN+14, WKTI+12, WKRQ+12, 
I(CDUU+RWZPT+RKAMX 11,WJLK 14WMJC+TI 

BEFORE IT'S TOO LATE 
(SAM AND MIKAELA'S THEME) 
Goo Goo Dolls (Warner Bros.) 
KALC +28, WMGX +26, KMXB +T /, WAS +17, KCDU +14, 

KLCA 42, KALZ +12, WLNK +TI, WKDD +8, WTIC +8 

* FIRST TIME 
Lifehouse (Geffen) 
WINK +23, WXMA +20, KYSR +18, KAMX +16, WAW +13, 

KSTZ 41, WKRQ +10, WHYN +9, KSRZ +7, KZZU +6 ADDED AT... 

KSTP 
Minneapolis, MN 

PD: Leighton Peck 

APD/MO: Jill Roen 

Skillet, The Older I Get, 25 
Michael Buble, Everything, 12 

FOR MORE STATIONS GO TO: 

www.RadioandRecords.com 

FOR WEEK ENDING JUNE 24, 2007 
LEGEND: See legend to charts in charts section for rules and symbol explanations. 
82 hot AC stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours a 

day, 7 days a week. 12 2007 Nielsen Business Media, Inc. All rights reserved. 
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AC /HOT AC 

WYJB /Albany, NY* 
OM: Kevin Callahan 
PD: Ric Mitchell 
APD /MD: Chad O' Hara 

KMGA/Albuquerque, NM* 
OM: Eddie Haskell 
PD /MD: Justin Riley 

WLEV /Allentown, PA* 
OM /PD: Shelly Easton 
APD /MD: Jerry Padden 

KYMG /Anchorage, AK 
OM: Mark Murphy 
PD /MD: Dave Ravin 

WFPG /Atlantic City, NJ* 
PD /MD: Gary Guida 

KKMJ /Austin, TX* 
PD: Alex O'Neal 
APD: Stephen Michael Kerr 
MD: Terri McCormick 

WCDV /Baton Rouge, LA* 
OM: LeBron "LBJ" Joseph 
PD: Jeff Johnson 

KKMY /Beaumont, TX* 
OM: Joey Armstrong 
PD: Don Rivers 

WMJY /Biloxi, MS* 
OM /PD: Walter Brown 

WMXW /Binghamton, NY 
PD: Bob Taylor 

WMJX /Boston, MA* 
OM /PD: Don Kelley 
APD: Candy O'Terry 
MD: Mark Laurence 

WEBE/Bridgeport,CT* 
OM/PD: Curt Hansen 
MD: Danny Lyons 

WEZF /Burlington, VT* 
OM: Steve Cormier 
PD /MD: Gale Parmelee 

WSUY /Charleston, SC* 
OM /PD: Mike Edwards 
APD /MD: John Quincy 

WVAF /Charleston, WV* 
OM /PD: Rick Johnson 

WDEF /Chattanooga, TN* 
OM /PD: Danny Howard 
APD: Patti Sanders 
MD: Robin Daniels 

WLIT /Chicago, IL* 
OM /PD: Darren Davis 
APD /MD: Eric Richeke 

WRRM /Cincinnati, OH* 
PD: TJ Holland 
APD: Ted Morro 

WDOK /Cleveland, OH* 
PD: Scott Miller 
MD: Ted Kowalski 

WTCB /Columbia, SC* 
OM /PD: Brent Johnson 
APD: Jennifer Jensen 

WGSY /Columbus, GA* 
PD: Alan Quin 

KKBA/Corpus Christi, TX* 
OM: Ed Ocanas 
PD /MD: Bart Allison 
APD: Norma Jean Morales 

WLQT /Dayton, OH* 
OM /PD: Jeff Stevens 
APD /MD: Brian Michaels 

KOSI /Denver, CO* 
PD: Dave Symonds 
APD /MD: Steve Hamilton 

WNIC /Detroit, MI5 
PD: Don Gosselin 
APD /MD: Theresa Lucas 

WOOF /Dothan, AL 
PD /MD: Leigh Simpson 

KTSM /EI Paso, TX* 
PD /MD: Bill Tole 
APD: Sam Cassiano 

WXKC /Erie, PA 
OM: Adam Reese 

PD: Ron Arlen 

WIKY /Evansville, IN 
PD: Mark Elliott 

AC REPORTERS 
KEZA /Fayetteville, AR 
PD: Jim Harvill 
MD: Rich Higdon 

WCRZ/Flint, MI5 
OM /PD: J. Patrick 
APD /MD: George McIntyre 

WDAR/Florence, SC 
PD /MD: Wil Nichols 

WAFY /Frederick, MD 
OM /PD: Chris Puorro 
APD /MD: Marc Richards 

KSOF /Fresno, CA* 
OM: Paul Wilson 
PD: Mike Brady 
MD: Kristen Kelley 

KTRR/Ft. Collins, CO 
OM /PD: Mark Callaghan 

WHLG /Ft. Pierce, FL* 
PD /MD: George Coles 

WMGQ /Middlesex, NJ 
PD: Tim Tefft 

WMXC/Mobiie, AL* 
OM: Steve Powers 
PD: Dan Mason 
MD: Mary Booth 

WOBM /Monmouth, NJ* 
PD: Steve Ardolina 
MD: Brian Moore 

KWAV /Monterey, CA* 
PD /MD: Bernie Moody 

WMXS /Montgomery, AL* 
PD /MD: Brian Roberts 

WALK/Nassau, NY* 
PD /MD: Rob Miller 
APD: Patrick Shea 

WKJY /Nassau, NY* 
PD: Bill Edwards 
MD: Jodi Vale 

WLHT /Grand Rapids, MI5 WLTW /New York, NY* 
OM /PD: Bill Bailey PD: Jim Ryan 
MD: Kim Carson APD /MD: Morgan Prue 

WOOD /Grand Rapids, MI5 
OM: Doug Montgomery 
PD /MD: Tim Kiesling 

WMGV /Greenville, NC* 
PD: Colleen Jackson 

WSPA/Greenville, 5C* 
OM: Mark Hamlin 
PD /MD: Mike McKeel 

WRCH /Hartford, CT* 
PD: Allan Camp 
MD: Joe Hann 

KSSK/Honolulu, HI* 
PD: Jamie Hyatt 

KUMU /Honolulu, HI* 
MD: Lee Kirk 

WAHR /Huntsville, AL* 
OM: Lee Reynolds 
PD: Chris Calloway 

WRSA/Huntsville, AL* 
PD: John Malone 
MD: Nate Cholevik 

WJKK /Jackson, MS* 
PD/MD: John Anthony 

WTFM /Johnson City, TN* 
PD /MD: Mark Baker 

KCKC /Kansas City, MO* 
VP /Pgmg: Mike Kennedy 
PD: Luke Jensen 

KUDUKansas City, MO* 
OM /PD: Thom McGinty 

WJXB /Knoxville, TN* 
PD: Jeff Jarnigan 

KQIS /Lafayette, LA* 
PD: "Fast Eddie" Nelson 
MD: Ed "Big Tuna" Perkins 

KTDY /Lafayette, LA* 
PD: C.J. Clements 
APD: Debbie Ray 
MD: Steve Wiley 

WFMK /Lansing, MI* 
OM: Brent Alberts 
PD /MD: Chris Reynolds 

KSNE /Las Vegas, NV* 
PD: Tom Chase 
MD: John Berry 

KOST /Los Angeles, CA* 
PD /MD: Stella Schwartz 

WMGN /Madison, WI* 
PD: Pat O'Neill 
APD: Amy Ziebell 
MD: Amy Abbott 

WZID /Manchester, NH* 
OM /PD: Bob Bronson 

KVLY /McAllen, TX* 
OM /PD: Mike Quinn 

WLRQ /Melbourne, FL* 
OM /PD: Ken Holiday 
APD /MD: Michael W. Lowe 

WRVR /Memphis, TN* 
OM /PD: Jerry Dean 

MD: Larry Wheeler 

WWFS /New York, NY* 
PD: Rick Martini 
MD: Fabi Pimentel 

WHUD /Newburgh, NY* 
OM /PD: Steven Petrone 
APD /MD: Tom Furci 

WWDE /Norfolk, VA* 
PD: Don London 
MD: Mark McCarthy 

KCHX /Odessa, TX 
OM: Steve Driscoll 
PD /MD: Grace Tijerina 

KMGUOklahoma City, OK* 
PD /MD: Steve O'Brien 

KLTQ /Omaha, NE* 
OM: Mark Todd 
PD: Billy Shears 

WMGF /Orlando, FL* 
OM: Chris Kampmeier 
PD /MD: Ken Payne 
APD: Brenda Matthews 

KEZN /Palm Springs, CA 
PD /MD: Rick Shaw 

WMEZ/Pensacola, FL* 
PD /MD: John Sykes 

WSWT /Peoria, IL 
OM /PD: Randy Rundle 

WBEB /Philadelphia, PA* 
PD: Chris Conley 

KESZ/Phoenix, AZ* 
PD: Kevin Gossett 

WLTJ /Pittsburgh, PA* 
PD /MD: Chuck Stevens 

WSHH /Pittsburgh, PA* 
PD /MD: Ron Antill 

WHOM /Portland, ME* 
OM /PD: Tim Moore 

KKCW /Portland, OR* 
OM /PD: Tony Coles 
APD /MD: Alan Lawson 

WBYY /Portsmouth, NH 
OM/PD: Duncan Dewar 
APD: Ian Home 
MD: Pat McCrueden 

WSNE /Providence, RI* 
PD: Rick Everett 
APD /MD: David O'Leary 

WWLI /Providence, RI* 
OM /PD: Tony Bristol 
APD: Mike Rovin 

WRAURaleigh, NC* 
PD: Barry Fox 
APD /MD: Jim Kelly 

KNEV/Reno, NV* 
OM /PD: Nick Elliott 

KRNO /Reno, NV* 
PD /MD: Dan Fritz 

WTVR /Richmond, VA* 
OM /PD: Bill Cahill 
APD: Adam Stubbs 
MD: Kat Simons 

24/7 NEWS ONLINE @ www.RadioandRecords.com 

WSLQ/Roanoke, VA* 
PD: Jim Murphy 
MD: Dick Daniels 

WGFB /Rockford, IL 
OM: Jim Stone 
MD: Gail Lewis 

KGBY /Sacramento, CA* 
OM: Don Alias 
PD: Sonia Jimenez 

WGER /Saginaw, MI 
OM: Dave Maurer 
PD: Bob Moore 

KBEE /Salt Lake City, UT* 
PD: Rusty Keys 

KBAY /San Jose, CA* 
PD: Dana Jang 

KSBUSanta Barbara, CA 
OM /PD: Keith Royer 
MD: Peter Bie 

XM The Blend /Satellite* 
PD: Mike Abrams 

KRWM /Seattle, WA* 
PD: Laura Dane 

WNSN /South Bend, IN 
OM /PD: Jim Roberts 
APD /MD: Brad King 

KISC/Spokane, WA* 
PD: Robert Harder 

WMAS/Springfield, MA* 
OM /PD: Paul Cannon 
APD /MD: Rob Anthony 

KGBX /Springfield, MO* 
OM /PD: Paul Kelley 

KEZK/St. Louis, MO* 
PD: Mark Edwards 
APD: Bob London 

WYYY /Syracuse, NY* 
OM: Rich Lauber 
PD: Kathy Rowe 
APD /MD: Marne Mason 

WMTX/Tampa, FL* 
OM /PD: Doug Hamand 
APD /MD: Kurt Schreiner 

WRVF/Toledo, OH* 
OM: Bill Michaels 
PD: Torn Cook 
MD: KC Palmer 

KONA/Tri- Cities, WA 
PD: Doug Daniels 

KMXZ/Tucson, AZ* 
OM: Darla Thomas 
PD: Bobby Rich 
APD /MD: Leslie Lois 

KBEZ/Tulsa, OK* 
Interim PD: Tod Tucker 

KOOI/Tyler, TX 
PD: Rick Evans 
MD: Rodd Wayne 

WLZW /Utica, NY 
PD: Eric Miller 
MD: Mark Richards 

KLRK /Waco, TX 
OM: Tom Barfield 
PD /MD: Dustin Drew 
APD: Beth Richards 

WASH/Washington, DC* 
PD: Bill Hess 

KRBB/Wichita, KS* 
OM /PD: Lyman James 
MD: Dave Wilson 

WMGS/Wilkes Barre, PA* 
PD: Stan Phillips 
APD: Fran Pantuso 
MD: Brian Hughes 

WJBR/Wilmington, DE* 
OM /PD: Michael Waite 
MD: Catey Hill 

WSRS/Worcester, MA* 
PD /MD: Tom Holt 

WARM/York, PA* 
PD: Dave Russell 
MD: Melanie Gardner 

* Monitored Reporters 

1 

2 

LIFEHOUSE PICKS UP ITS 

THIRD TOP 20 TRACK ON 

CANADA HOT AC AS "FIRST 
TIME" JUMPS 23 -17. 

POWERED BY 

nielser 
BDS 

Yú CANADA AC 
TITLE 
ARTIST IMPRINT / PROMOTION LABEL 

PLA"S 
TW ./. 

14 

24 

EVERYTHING MICHAEL BUBLE 143 /REPRISE/WARNER 463 -11 

-27 SUDDENLY I SEE KT TUNSTALL RELENTLESSNIRGIN/EMI 353 
-__ 

332 10 

11 

31 

THE SWEET ESCAPE GWEN STERNI FEATURING AKON INTERSCOPENNIVERSAL -17 

WHAT YOU WANT HAYED' RI FS UNIVERSAL 331 

318 

+24 

-21 HURT CHRISTINA AGUILERA RCA/SONY BMG 

22 FOOLED AROUND AND FELL IN LOVE ROD STEWART J/SONY BMG 309 

305 

+3 

29 

47 

CHASING CARS SNOW PATROL POLYDOR/A&M/INTERSCOPENNIVERSAL -32 

WAITING ON THE WORLD TO CHANGE JOHN MAYER AWARE/COLUMBIA/SONY BMG 300 

294 

-37 

32 HOW TO SAVE A LIFE THE FRAY EPIC/SONY BMG -7 

17 WONDERFUL CHANTALKREVIAZUK COLUMBIA/SONY BMG 278 -10 

-3 23 SAY IT RIGHT NELLYFURTADO MOSLEY/GEFFEN/UNIVERSAL 272 

24 ORDINARY MIRACLE SARAH MCLACHLAN NETTWERK 268 +16 

10 

39 

(YOU WANT TO) MAKE A MEMORY BON JOVI MERCURY/ISLAND/UNIVERSAL 266 -8 

LOVE YOU LATELY DANIEL POWTER WARNER BROSSJWARNER 241 +3 

10 MAKES ME WONDER MAROONS A &MIOCTONE/INTERSCOPENNIVERSAL 240 +58 

19 

21 

27 

SORRY AGAIN TOMISWICK WARNER 228 -16 

AT SEVENTEEN JANN ARDEN UNIVERSAL 226 

222 

-23 

-10 KEEP HOLDING ON AVRIL LAVIGNE FOX/RCA/SONY BMG 

7 

11 

BEFORE HE CHEATS CARRIE UNDERWOOD ARISTA/ARISTA NASHVILLE/SONY BMG 197 +63 

WEAK IN THE KNEES SERENA RYDER EMI 196 +1 

16 LITTLE WONDERS RoBTHoMAs WALT DISNEY /MEIJSMA/ATLANTIC/WARNER 169 

133 

+12 

+7 

+4 

+1 

10 

26 

16 

55 

2 

14 

9 

22 

3 

IT HINT ME BABE JESSE COOK EMI 

GOOD MORNING STARSHINE SERENA RYDER EMI 126 

SO NOT OVER YOU SIMPLY RED SIMPLYRED.COM /UNIVERSAL 102 

I THINK OF YOU GREGORY CHARLES NBW/SONY BMG 96 -24 

SON OF A PREACHERMAN JANN ARDEN UNIVERSAL 94 

86 

+24 

REASON TO BELIEVE LIONEL RICHIE ISLAND/UNIVERSAL +2 

LAISSER L'ETE AVOIR 15 ANS CLAUDE DUBOIS & NATASHA ST. PIER PINGOUIN 83 -6 

IRREPLACEABLE BEYONCE COLUMBIA/SONY BMG 75 +5 

PARTONS VITE KAOLIN UNIVERSAL 69 +6 

4 

8 

5 .-.-- 
6 

21 

15 

14 

17 

25 

26 

28 

t7 

9 

3ó 

CANADA HOT AC 
TITLE 
ARTIST IMPRINT / PROMOTION LABEL 

PLAYS 
TW 

12 MAKES ME WONDER MAROON5 A&M /OCTONE/INTERSCOPE/UNIVERSAL 743 

720 

+11 

10 HOME DAUGHTRY RCA/SONY BMG +46 

12 

14 

BEFORE HE CHEATS CARRIE UNDERWOOD ARISTA/ARISTA NASHVILLE/SONY BMG 670 

576 

567 

553 

532 

474 

472 

449 

436 

-10 

-17 PARALYZER FINGER ELEVEN WIND -UP 

13 

7 

12 

(YOU WANT TO) MAKE A MEMORY BON JOVI MERCURY /ISLANDNNIVERSAL -24 

BIG GIRLS DONT CRY FERGIE WILLJAWA &M /INTERSCOPE/UNIVERSAL +102 

EVERYTHING MICHAEL BUBLE 143/REPRISE/WARNER +16 

-15 

+21 

14 ALL GOOD THINGS (COME TO AN END) NEELYFURTADO MOSLEY/GEFFEN/UNIVERSAL 

9 

17 

7 

5 

11 

7 

16 

10 

6 

17 

10 

SUMMER LOVE JUSTIN TIMBERLAKE JIVE/SONY BMG 

LITTLE WONDERS ROB THOMAS WALT DISNEY /MELISMA/ATLANTIUWARNER -82 

4 IN THE MORNING GWEN STEFANI INTERSCOPE/UNIVERSAL +55 

WHEN YOU'RE GONE AVRIL LAVIGNE RCA/SONY BMG 429 

422 

404 

+68 

BETTER THAN ME HINDER UNIVERSAL REPUBLIC/UNIVERSAL -13 

UMBRELLA RIHANNA FEATURING JAY -Z SRP/DEFJAMNNIVERSAL +63 

GIVEIT TO ME 111BARICFEAT .NELLYFUitADO &JIEINTI 5AIE MC6EY 399 -29 

NEVER AGAIN KELLY CLARKSON RCA/SONY BMG 374 

336 

-132 

+40 FIRST TIME LIFEHOUSE GEFFEN/UNIVERSAL 

SECOND CHANCE FABER DRIVE UNIVERSAL REPUBLIC/UNIVERSAL 333 -6 

FAWN' FOR YOU EVA AVILA SONY BM6 332 -3 

23 THE MUSIC DAVID USHER MAPLEMUSIC 329 -1 

-6 

+33 

-71 

23 

5 

13 

IF EVERYONE CARED NICKELBACK EMI 313 

THNKS FR TH MMRS FALL OUT BOY FUELED BY RAMEN/ISLAND/UNIVERSAL 273 

267 ClP175010105nlLBáAIffASTNAMRC4 CMOASSIBISRARI1I40(S1lN EIECAYDYáhIBIDB/RMEWIUUNaAYNUeR 

18 

2 

GIRLFRIEND AVRIL LAVIGNE RCA/SONY BMG 265 -39 

HEY THERE DELILAH PLAIN WHITE T'S HOLLYWOOD/UNIVERSAL 262 +102 

24 THE SWEET ESCAPE GWEN STEFANI FEATURING AKON INTERSCOPENNIVERSAL 246 -35 

11 GHOSTS OF YOU CHANTALKREVIAZUK COLUMBIA/SONY BMG 228 -20 

4 

25 

YESTERDAY MAN ROZ BELL UNIVERSAL 225 +47 

-7 GRACE KELLY MIKA CASABLANCA/UNIVERSALREPUBUCNNIVERSAL 216 

9 DONT WANNA DBCUFFORD SONY BMG 203 -16 
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SMOOTH JAZZ 

Is a new approach to vocals the fountain of youth for 

an aging format? 

The Kids Are Alright 

Carol Archer 
CArcher@RadioandRecords.com 

nooth jazz exploded after WNUA /Chicago introduced cross- 

over vocals in the mid- to late 1990s, and the format quickly 

Sachieved top five ratings or higher in the prized 25 -54 demos 
in major markets. Now, as then, mass -appeal crossover vocals are 

integral to smooth jazz's success.Well- tolerated by P1s,they pro- 

vide the comfort of f amiliarity and "points of entry" for new P2, 

P3 and P4 listeners who grew up with vocal formats. 

But in the last dozen or so years, smooth jazz listeners have aged in lock step with 

the foruaat. They now swell the 35 -64 ranks, skewing heavily 50 -plus, a demographic 

shift that represents an escalating challenge for ad sellers. Despite the $7 trillion spend- 

ing power of U.S. history's largest, most affluent consumer group -the baby boomers 

smooth jazz delivers in droves -to remain viable with advertisers (that is, get in on 18- 

49 buys), smooth jazz must replenish its thinning 35 -49 age cells. 

But there is, at long last, a silver lining. Smooth jazz has an unprecedented opportu- 

nity to capture younger listeners. The crossover urban, urban AC, triple A and top 40 

vocal smashes by high -profile 20- something artists that smooth jazz PDs embrace more 

willingly each day may move the needle and attract the younger adult demos upon which 

smooth jazz's longevity, in part, depends.They are by no mean the solution, but they are 

a timely step in the right direction. 

Look Lively 
KIFM /San Diego MD Kelly Cole observed in a 1999 interview with R &R, "If you 

are going to get a call about a song, it's always a vocal." But, understandably, PDs often 

approach vocals conservatively. Consider last summer's nine -format hit, Gnarls Barkley's 

"Crary," which proved so intimidating that only three smooth jazz stations -WJZW/ 
Washington,WSMJ /Baltimore and KIFM -put it into rotation. Even Mariah Carey's 

2005 smash "We Belong Together" encountered resistance in some quarters. 
But attitudes may soon change. In a recent naenso to smooth jazz GMs and PDs, 

Broadcast Architecture president Allen Kepler says that new artists and vocals can "pro- 

vide variety, place us in the moment, open the doors to younger listeners and give us .1 

fresh coat of paint." Kepler slakes clear that this is not a cry for sweeping change, but a 

nudge to think differently and embrace new ideas "to avoid becoming the 'museum' of 
smooth jazz." He traces increased acceptance of younger crossover artists in smooth jazz 

to Norah Jones' 2(1(12 breakthrough and airplay on other 211- something artists during 
the past few years, including Alicia Keys, Beyoncé, India.Arie,John Mayer, Renee Olstead 

(not even 20), Michael Bublé and Christina Aguilera. 

Kepler also offers examples of young, successful pop artists whose hits enliven smooth 
jazz playlists today, whose CDs are selling and who get exposure on TV -something 
virtually unheard -of in the format except for telegenic core artists Dave Koz and Chris 
Botti. But now smooth jazz can share in the success of 19- year -old Kelly Sweet; 28- 

year -olds Jones, John Legend and Corinne Bailey Rae; "American Idol" finalist Elliot 

Yam in, 29;and the barely -3(1 Robin Thicke.Additional new, young artists worthy ofcon- 
sideration include 24- year -old singer Chrisette Michele and vocalist Nyee Moses. 

"We need to keep an ear to artists like the Pussycat Dolls, who recently recorded a 

couple of great songs: 'Sway' and `Feelin' Good, " Kepler says. He also mentions Lily 
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EUGE GROOVE EDGES 

CLOSER TO THE TOP WITH THE 

TITLE TRACK FROM HIS 

RECENTLY RELEASED ALBUM, 
"BORN 2 GROOVE." 

25 

26 

( 27 

128 

- r 

3 
5 

5 3ó 

1 15 

2 7 

4 11 

5 6 

6 16 

3 20 

7 12 

8 10 

TITLE 
SMOOTH JAZZ INDICATOR 

ARTIST IMPRINT / PROMOTION LABEL 

LETS TAKE A RIDE NORMAN BROWN 

BORN 2 GROOVE WEE GROOVE 

LADIES' CHOICE PAUL TAYLOR 

PLAYS 
TW *1- 

SLAMMIN JAY SOTO 

NOODLE SOUP FOUR80EAST 

PEAK/CONCORD 195 -4 

NARADAJAll/BLG 169 +6 

PEAK /CONCORD 161 +6 

NUGROOVE 153 +1 

NATIVE LANGUAGE 150 +1 

HYPNOTIC BONEY JAMES CONCORD 150 -5 

SAO PAULO RICK BRAUN 

STAY WITH ME TONIGHT JACKIEM JOYNER 

9 14 ANTHEM FOR A NEW AMERICA JEFF LOBBER 

ARTIZEN 140 -2 

ARTIZEN 139 «1 

BLUENOTE/BLG 137 0 

10 14 HELLO BETTY JEFFGOLUB NARADAJAll/BLC 134 

13 21 READY FOR LOVE WALTER BEASLEY 

+3 

HEADS UP 126 +2 

21 THE RHYTHM METHOD PAUL BROWN 

16 7 BLACK RIVER KEIKO MATSUI 

14 8 RAINCOAT KELLY SWEET 

12 4 STREET LIFE U -NAM 

T7 17 MYSTICAL CHIELI MINUCCI & SPECIAL EFX 

15 4 CATNAP NILS 

PEAK /CONCORD 125 -5 

SHOUT! FACTORY 123 +2 

RAZOR& TIE 123 +1 

TRIPPIN'N' RHYTHM 123 -1 

18 16 COME ON OVER BLAKE AARON 

25 9 WINE ANDREW NEU 

24 

6 TROUBLE SLEEPING CORINNE BAILEY RAE 

SHANACHIE 121 0 

BAJA/TSR 117 -4 

INNERVISION 110 -3 

ANDREW NEU 109 +2 

CAPITOL 108 0 

2 REMEMBER ME MARION MEADOWS 

23 19 GOT TO GIVE IT UP KIM WATERS 

22 14 ANDRE'S THEME ANDRE WARD FEAT. YASHA 

25 10 REUNITED DEE BROWN 

HEADS UP 103 +6 

SHANACHIE 103 -2 

HUSH /ORPHEUS 95 -12 

DELAF 94 +1 

26 15 UPTOWN LAO TIZER YSE 91 -1 

28 20 TAKE ME STEVE COLE 

27 5 EVE'S SONG OLI SILK 

29 2 ERNIE ACOUSTIC ALCHEMY 

RE-ENTRY WANTING WILL DONATO 

NARADAJAll/BLG 84 -2 

TRIPPIN'N' RHYTHM 84 -4 

NARADAJAZZ/BLG 82 -1 

INNERVISION 79 +5 

30 11 ORDINARY PEOPLE GEORGE BENSON & AL ARREAU MONSTER /CONCORD 79 -1 

FOR WEEK ENDING JUNE 24, 2007 

'New artists 
and vocals 
can provide 
variety, place 
us in the 
moment, 
open the 
doors to 
younger 
listeners and 
give us a 
fresh coat of 
paint.' 

Kepler 

'The 
opportunity 
here is not 
only to play 
these 
younger 
artists' 
crossover 
hits and 
fresh new 
tracks, but to 
talk them up 
and feature 
them on our 
Web sites.' 

Allen's "Smile," Gwen Stefani's "4 A.M., "Justin Timberlake's "What 
Goes Around" and even Fergie's "Big Girls Don't Cry. "These songs 

may not exactly fit the format at the moment, but all are much clos- 

er than one night think. 

Kepler maintains that the combination of mass appeal and youth 

inherent in this crop of artists holds promise for smooth jazz to grow 

in a younger direction, if the format is willing to invest sufficient 

airtime in their compatible hits. Further, he says, "We see consistent 

research that the younger audience already listening to smooth jazz 

is extremely passionate about vocals, more than the older segment 

of the audience. The opportunity here is not only to play these 

younger artists' crossover hits and fresh new tracks, but to talk them 

up and feature them on our Web sites." 

Coming, as they do, from the format's leading research and con- 
sulting firm-whose findings identified crossover vocals' compati- 

bility with smooth jazz in the first places Keplers remarks are the 

talk of the town. Responses within the smooth jazz community 

range from general optimism, curiosity and eager anticipation to fear 

of change. I can hardly wait for the next stage in smooth jazz's evo- 

lution to unfold: the new "new AC" 
Meanwhile, in KJCD /Denver's most recent music test, instead of 

sampling -1) -plus, PD Michael Fischer lobbied successfully to 

include 35 -plus. That, he says, yielded a few new gems, including 

validation for -surprise- Mayer. 

As smooth jazz explores the effectiveness of playing more hit vocals 

by popular 20- something artists from other formats, a raft of insights 

will emerge, along with plenty ofquestions: What challenges are asso- 

ciated with recruiting listeners under 40 to participate in music tests? 

Research indicates that younger demos are passionate about vocals 

and both unacquainted with and uninterested in instrumental music. 

Must smooth jazz become more vocal- intensive to suit them? 

How swill new 35 -44 listeners, for whom vocals provide points 

of entry, respond to the rest of the music played on smooth jazz, 

especially vocal gold of the '60s and '70s that was recorded years 

before they were born? If the top end of smooth jazz's upper demos 

rejects a new vocal stance and abandons the format, is smooth jazz 

prepared to let them go? R&R 

24/7 NEWS ONLINE s www.RadioandRecords.com 
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RICK BRAUN & 
RICHARD ELLIOT SCORE 

THE TOP DEBUT AT NO. 24 
AND MOST INCREASED 

PLAYS CUP 92) WITH 
THE BRILLIANTLY 

TITLED "R N R." SMOOTH JAZZ 

8 TITLE 
35 ARTIST 

Il NIELSEN BDS 
CERTIFICATIONS 

IMPRINT / PROMOTION LABEL 

POWERED BY 

nielsen 

PAYS AUDIENCE 
TW +/- MILLIONS RANK 

1 1 21 
THE RHYTHM METHOD 
PAUL BROWN 

NO. 1 (2 WKS) 
PEAK/CONCORD 

641 -5 6.714 1 

2 

3 

4 

o 
o 
o 
o 
o 

10 

o 
o 

13 

o 
o 
o 

21 
HYPNOTIC 
BONEY JAMES 

14 
LETS TAKE A RIDE 
NORMAN BROWN 

24 READY FOR LOVE 
WALTER BEASLEY 

CONCORD 

PEAK/CONCORD 

HEADS UP 

21 
GOT TO GIVE IT UP 
KIM WATERS 

9 BORN 2 GROOVE 
EUGE GROOVE 

31 
GOOD TO GO 
CHUCK LOEB 

17 
TROUBLE SLEEPING 
CORINNE BAILEY RAE 

24 SAVE ROOM 
JOHN LEGEND 

23 SO NOT OVER YOU 
SIMPLY RED 

15 
CANTALOUPE ISLAND 
BRIAN BROMBERG 

10 
BLACK RIVER 
KEIKO MATSUI 

17 
ANTHEM FOR A NEW AMERICA 
JEFF LORBER 

16 
LOST WITHOUT U 
ROBIN THICKE 

12 
RAINCOAT 
KELLY SWEET 

6 LADIES' CHOICE 
PAUL TAYLOR 

SHANACHIE 

NARADA JAZUBLG 

HEADS UP 

CAPITOL 

G.0.0.0./COLUMBIA 

SIMPLYRED.COM 

ARTISTRY 

SHOUTI FACTORY 

BLUE NOTE/BLG 

STAR TRAK/INTERSCOPE 

RAZOR & TIE 

PEAK /CONCORD 

20 5 
STREET LIFE 
U -NAM 

AIRPOWER 
TRIPPIN 'N' RHYTHM 

18 

14 

10 

4 

6 

14 

HELLO BETTY 
JEFF GOLUB 

SAO PAULO 
RICK BRAUN 

NOODLE SOUP 
FOURBDEAST 

CATNAP 
NILS 

SLAMMIN 
JAY SOTO 

MYSTICAL 
CHIELI MINUCCI & SPECIAL EFX 

NARADAJAZZ/BLG 

ARTIZEN 

NATIVE LANGUAGE 

BAJA/TSR 

NU GROOVE 

SHANACHIE 

605 

579 

513 

492 

427 

426 

391 

374 

370 

369 

305 

272 

271 

254 

247 

-35 

-22 

+18 

+38 

+43 

+17 

+8 

+5 

+3 

+35 

-18 

+2 

+6 

+2 

6.283 

6.495 

4.065 

4.570 

3.846 

3.574 

3.741 

4.701 

4205 

4.562 

3.980 

2.622 

3.878 

2.371 

2.338 

3 

2 

9 

5 

12 

14 

13 

4 

8 

6 

10 

15 

11 

17 

18 

227 +3 4.303 7 

225 

220 

217 

176 

137 

136 

-15 

-15 

+32 

+27 

421 

+2 

1.462 

2.527 

1.948 

1.737 

0.975 

1.488 

22 

16 

19 

20 

29 

21 

NEW 74 R N R MOST INCREASED PLAYS 
130 

RICK BRAUN & RICHARD ELLIOT ARTIZEN 

29 2 
EVERYTHING MOST ADDED 

121 25 
MICHAEL BUBLE 143/REPRISE 

+92 1.403 23 

+59 1.196 25 

o 
0 
28 

m 
30 

24 

27 

26 

5 

6 

14 

STAY WITH ME TONIGHT 
JACKIEM JOYNER 

JUST AS YOU ARE 
EVERETTE HARP 

ORDINARY PEOPLE 
GEORGE BENSON & ALJARREAU 

PARKSIDE SHUFFLE 
DOWN TO THE BONE 

TERESA 
PIECES OF A DREAM 

ARTIZEN 

SHANACHIE 

MONSTER /CONCORD 

NARADAJAZZ/BLG 

HEADS UP 

TITLE 
ARTIST / IMPRINT / PROMOTION LABEL 

MISTER MAGIC 
PETER WHITE (LEGACY/COLUMBIA) 

DRESSED TO CHILL 
MARION MEADOWS (HEADS UP) 

FORGET ME NOTS 
LEE RITENOUR (I.EJPEAK/CONCORD) 

WAY UP! 
WAYMAN TISDALE (RENDEZVOUS) 

SO AMAZING 
PATTI AUSTIN (RENDEZVOUS) 

Il NIELSEN BDS 
CERTIFICATIONS 

121 

100 

95 

85 

80 

+2 

+5 

-20 

+40 

-1 

RECURRENTS 

PLAYS 
TW LW 

240 330 

230 234 

196 218 

175 200 

174 190 

0.992 

0.653 

1.046 

0.788 

0.655 

28 

26 

TITLE 
ARTIST / IMPRINT / PROMOTION LABEL 

THINKING ABOUT YOU 
NORAH JONES (BWE NOTEBLG) 

SLICK 
ERIC DARIUS (NARADA JAZZ /BLG) 

GIVE ME THE REASON 
KIRK WHALUM (RENDEZVOUS) 

LETS GET STARTED 
BRIAN CULBERTSON (GRPNERVE) 

FREE AS THE WIND 
JAllMASTERS (TRIPPIN 'N' RHYTHM) 

TITLE 
ARTIST / LABEL 

NEW 
STATIONS 

EVERYTHING 
Michael Buble 
(143 /REPRISE) 
KBZN, KIJZ, KKSF, WJZW, WVMV, WYJZ 

R N R 
Rick Braun & Richard Elliot 
(ARTIZEN) 
KJCD, KJZY, WJZZ, WLOQ, WQCD 

5 

STREET LWE 
U -Nam 
(TRIPPIN'N' RHYTHM) 
KHJZ, WJZW, WSMJ 

BORN 2 GROOVE 
Euge Groove 
(NARADA JAZZ /BLG) 
KKSF, KWJZ 

3 

2 

BLACK RIVER 
Keiko Matsui 
(SHOUT! FACTORY) 
KIJZ, KYOT 

2 

CATNAP 
Nils 
(BAJA/TSR) 
KBZN, KJZS 

2 

STAY WITH ME TONIGHT 2 
Jackiem Joyner 
(ARTIZEN) 
Jones Radio Networks, KIJZ 

TERESA 
Pieces Of A Dream 
(HEADS UP) 
KOAS, WLOQ 

2 

LET'S TAKE A RIDE 
Norman Brown 
(PEAK/CONCORD) 
KHJZ 

1 

ADDED AT... 

WVMV 
Detroit, MI 

OM /PD: Tom Sleeker 
MD: Sandy Kovach 

Michael Buble,Everything, 12 

Chieti Minucci & Special EFX, Mystical, 10 

FOR MORE STATIONS GO TO: 

www.RadioandRecords.com 

NIELSEN BDS PLAYS 
CERTIFICATIONS TW LW 

174 

155 

155 

149 

149 

206 

165 

178 

124 

NEW AND ACTIVE 
TITLE 
ARTIST / LABEL 

REMEMBER ME 
Marion Meadows 
(HEADS UP) 
TOTAL STATIONS: 

THE PINK PANTHER 
Dave Koz 
(CAPITOL) 

TOTAL STATIONS: 

ME, MYSELF & RIO 
Doc Powell 
(DPR /HEADS UP) 

TOTAL STATIONS: 

FOREVER 
Jeff Kashiwa 
(NATIVE LANGUAGE) 
TOTAL STATIONS: 

MOST 
INCREASED 

PLAYS 

+92 

+59 

+43 

+40 

PLAYS TITLE 
/GAIN ARTIST / LABEL 

79/31 WATER TO DRINK 
(AGUA DE BEBER) 
David Benoit 

11 (PEAK /CONCORD) 
TOTAL STATIONS: 

74/S 
RIGHT HERE, RIGHT NOW 
Eric Darius 

10 (NARADA JAZZ/BLG) 
TOTAL STATIONS: 

74/5 

PLAYS 
/GAIN 

54/1 

7 

41/2 

2 

AINT NO WOMAN 
(LIKE THE ONE I GOT) 36/16 

7 Jeff Golub 
(NARADA JAZZ/BLG) 

61/27 TOTAL STATIONS: 5 

6 

RNR 
Rick Braun & Richard Elliot (ARTizen) 
KRVR +13, KBZN +K), KWJZ +10, WQCD +10, KTWV +10, 

WNW +7, XWRC +7, WYJZ +5, KJZY +55 51JC +4 

EVERYTHING 
Michael Buble (143/Reprise) 
WNWV +13, WLOQ +10, WYJZ +8, WSfT+8, KBZN +5, 

KYOT +4, WVMV +3, KJCD +3, WLVE +3, KKSF 1 

GOOD TO GO 
Chuck Loeb (Heads Up) 
WDSJ+19, WJSJ+13, KL1Z+8, WSMJ +5, WNUA+4, 
WSfT+4, KYOr+4, WLVE+4, KJCD+3, WJZW +3 

PARKSIDE SHUFFLE 
Down To The Bone (Narada Jazc/BLG) 
SIJC 16, V/VMV +9, KRVR +8, WJZW +8. WQCD +2 

BORN 2 GROOVE 
Euge Groove (Narada Jazz/BLG) 
KBZN +8, WJZZ +6, WNUA +5, KSSJ +4, KYOT+4, 
SUC +3, KHJZ +3, KOA5 +2, KRVR +2, WJJZ +2 

FOR WEEK ENDING JUNE 24, 2007 
LEGEND: See legend to charts in charts section for rules and symbol explanations. 
32 smooth jazz stations are electronically monitored by Nielsen Broadcast Data Systems 24 

150 hours a day, 7 days a week. Indicator chart comprised of 16 reporters. 
1 2007 Nielsen Business Media, Inc. All rights reserved. 

WJZZ/Atlanta, GA* 
PD /MD: Dave Kosh 

WEAA/Baltimore, MD 
PD: Sandi Mallory 
APD/MD: Marcellus "Bassman" 
Shepard 

WSMJ /Baltimore, MD* 
PD /MD: Lori Lewis 

WVSU /Birmingham, AL 
OM /PD: Andy Parrish 

WNUA/Chicago, IL* 
OM /PD: Darren Davis 
MD: Rick O'Dell 

WNWV /Cleveland, OH* 
OM/PD: Bernie Kimble 

WDSJ /Dayton, OH* 
OM /PD: Jeff Stevens 

KJCD /Denver, CO* 
PD /MD: Michael Fischer 

WVMV /Detroit, MI* 
OM /PD: Tom Sleeker 
MD: Sandy Kovach 

WZJZ/Ft. Myers, FL 
OM: Louis Kaplan 
APD /MD: Randi Bachman 

WSBZ/Ft. Walton Beach, FL 
PD: Mark Carter 
MD: Mark Edwards 

WSJW /Harrisburg, PA* 
PD /MD: Paul Scott 

WQTQ /Hartford, CT 
PD /MD: Stewart Stone 

SMOOTH JAZZ REPORTERS 
KHJZ /Houston, TX* KUAP /Little Rock, AR WVAS /Montgomery, AL KIJZ/Portland, OR KJZY/Santa Rosa, CAN XM Watercolors/Satellite* 
PD: Maxine Todd PD /MD: Michael Nellums OM: Candy Capel OM /PD: Tony Coles PD: Gordon Zlot PD /MD: Shirlitta Colon 
APD /MD: Greg Morgan MD: Jay Holcey APD /MD: Rob Singleton 

KSBR /Los Angeles, CA KJZS /Reno, NV* KWJZ/Seattle, WA* 
KPVU /Houston, TX OM /PD: Terry Wedel WQCD /New York, NY* OM: Mark Keefe DMX Jazz Vocal Blend /Satellite PD: Carol Handley 
PD: Wayne Turner MD: Vienna Yip PD: Blake Lawrence PD /MD: Jay Davis PD /MD: Rochelle Matthews MD: Dianna Rose 

MD: Carolyn Bednarski 
WYJZ/Indianapolis, IN* KTWV /Los Angeles, CAN KSSJ /Sacramento, CA* DMX Smooth Jazz/Satellite KCOZ/Springfield, MO 
OM /PD: Carl Frye PD: Paul Goldstein WHOV /Norfolk, VA PD /MD: Lee Hansen PD /MD: Rochelle Matthews OM: Jae Jones 

MD: Brad Ellis PD: Kevin "The Moose" Anderson PD /MD: Jarrett Grogan 

WGRV /Melbourne, FL KBZN /Salt Lake City, UT* Jones Radio 
WJSJ /Jacksonville, FL* OM: C.J. Sampson WLOQ /Orlando, FL* OM /PD: Dan Jessop Networks /Satellite* WSJT/Tampa, FL* 
OM /PD: Joel Widdows PD /MD: Randy Bennett PD: Paul Lavoie OM /PD: Steve Hibbard PD: Ross Block 

APD /MD: Brian Morgan KIFM/San Diego, CAN APD /MD: Laurie Cobb MD: Kathy Curtis 

KJLU /Jefferson City, MO WLVE/Miami, FL* PD: Mike Vasquez 
OM: Mike Downey OM /PD: Rich McMillan WJJZ/Philadelphia, PA* APD: J. Wiedenheimer Music Choice Smooth WJZW /Washington, DC* 
PD /MD: Dan Turner PD: Michael Tozzi MD: Kelly Cole Jazz/Satellite PD: Steve Allan 

APD: LaVaughn Wilson KRVR /Modesto, CA* MD: Frank Childs APD: Will Kinnally 
OM /MD: Doug Wulff KKSF /San Francisco, CA* 

KOAS /Las Vegas, NV* PD: James Bryan KYOT /Phoenix, AZ* PD /MD: Ken Jones Sirius Jazz Cafe /Satellite* 
PD: Samantha Pascual PD: Smokey Rivers PD: Shirley Maldonado 
MD: Lynn Briggs APD /MD: Angie Handa MD: Rick Laboy 

24/7 NEWS ONLINE D@ www.RadioandRecords.com 
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ALTERNATIVE/ACTIVE/ROCK 

WGBF has rocked Evansville, Ind., for 20 years 

Small Town, Big Rock 

Mike Boyle 
MBoyle[a@RadioandRecords.com 

ecognize these lyrics? "Well, I was born in a small town /And 
I live in a small town /Prob'ly die in a small town /Oh, those 

rsmall communities." Fellow Indiana native John 
Mellencamp didn't write those lyrics about Regent 
Communications active rock WGBF /Evansville, Ind., PD 
Mike "Sandman" Sanders. But he could have. Sanders was 

born and bred in this blue -collar Midwestern town and has been at WGBF for 
what will soon be all of the station's 20 years, the last 14 as PD. 

Sanders remembers when the station was 

locally owned and known as WHKC (KG103), 
before it became "Real Rock GBF" on Aug. 15, 

1987. Regent bought the station in 2003, but 
between deregulation in 1996 and the sale to 

Regent, WGBF had three different owners: 
Connoisseur, Cumulus and Clear Channel. 

Sanders, who also handles the 1 p.m. -4 p.m. 

airshift and serves as OM for Regent's other 
Evansville properties -CHR /top 40 WDKS, 
news /talk WGBF -AM, adult hits WEJK (Jack 

FM), oldies WJLT and country WKDQ -says 
he's never had the desire to leave his comfort 
zone in Evansville. 

"Prior to the birth of my daughter, who is 

now 16 years old, I thought about it, and I've had 

offers from people that I've previously worked 
with here that have moved on, but I have fun 

here and couldn't imagine a better job for me," 

he says. "I have stability and security, but every 
day is challenging, and that's the way I like it." 

And it's the same story for other members of 
the WGBF airstaff. 

"They're all from the Midwest or Indiana," 
Sanders says. "They all came to town to go to 
college at the University of Southern Indiana, 
which has a good radio program. And I have a 

bench of part- timers, too, from the school, that 
I wouldn't hesitate to put on the air at any time 
if need be." 

As for how Sanders remains plugged into the 
lifestyle, he's made some strides in that depart- 
ment. "Since 1996, I got about 30 tattoos, a 

piercing here and there, I've shaved my head and 

JUNE 29, 2007 

even lost 120 pounds. I probably even look a few 

years younger than I am," he says. "I think my 

daughter has had a hand in that, and working 
with younger people all around me has certain- 
ly helped, too." 

Sanders has seen many changes in his time at 

the station, but he says the biggest evolution has 

been in technology. 
"We were the last station in this building to 

have any kind of automation or computer," he 

says. "We were playing carts and CDs up until 
2000 -2001. When Clear Channel came in, we 

got the Prophet system" 

Small -Town Obstacles 
Sanders describes Evansville as a true main- 
stream Midwestern town that's made up most- 
ly of people of German descent, largely 

Catholic, and a little behind the technology 
curve. "There are a lot of college towns that are 

similarly sized that are more technologically 
advanced than Evansville," he says. "It's a big 
blue -collar town. Alcoa is the biggest employer, 
and we also have a Toyota plant." 

Admitting that WGBF has always pushed the 
boundaries to get attention, Sanders says he never 
worries about "pissing off" the people who will 

never listen to his radio station. "The people that 
like us, I want them to love us because we take 

chances and we're irreverent and shocking or 
naughty at times," he says. "And the people that 
are on the fence, I want them to come over to 
our side." 

'The people 
that like us, 
I want them 
to love us 
because we 
take chances 
and we're 
irreverent 
and 
shocking or 
naughty at 
times.' 

-Mike Sanders 

WGBF By The 
Numbers 

Persons 12+ 

Fall '06: 6.1 

Spring '06: 5.8 

Persons 18 -34 

Fall '06 : 13.4 

Spring '06: 11.1 

Men 18 -34 

Fall '06: 21.4 (No.1) 

Spring '06:13.7 

Men 18 -49 
Fall '06: 12.4 (No.1) 

Spring '06: 14.0 

Source: Arbitron 

And that includes advertisers. As a group, it's 

been a constant struggle to get them on the same 

page as the station. 
"We still have problems with advertisers or 

agencies understanding the edge of the radio sta- 

tion," Sanders says. "As an example, we were 

going to do a promotion for the second half of 
the spring book called the Big -Ass Backyard, 

where we'd pimp a winning listener's backyard 

with things like a hot tub, fancy grill, etc. Well, 

it just wouldn't fly with any advertiser in town. 
They were afraid of being tied in to a promo- 
tion that had the word `ass' in the title. However, 
the minute we changed the title to Big Boy 

Backyard, the promotion was sold out" 
Sanders says he rarely has issues with the lis- 

tening audience. It's more the advertisers, 
pointing to the mainstream Evansville commu- 
nity and what he calls "people's old- school ways 

of doing things. It's mainly the morn-and-pop 
businesses, and when you're in a small town, 
that's what you get." 

Another community backlash followed a 

spicy billboard the station put up a while ago. 

It was promoting WGBF's morning show, the 
syndicated Bob & Torn, and featured a picture 
of a woman's chest in a bikini top and the cap- 
tion "Bob & Tom -What a Pair "The frequen- 
cy, "103," was on one breast, and "GBF" was on 
the other. 

Sanders remembers, "I was on the news on a 

different station for a week talking about the 

controversy, plus newspapers were writing arti- 
cles, and even the Catholic church down the 

street started a writing campaign to complain." 
In the end, the station relented to the pressure 

and altered the billboard, splashing the word 
"Censored" across it. 

Sanders thinks the whole controversy helped 
WGBF portray itself as the outlaw station. 
"And," he quips, "isn't that what a rock station 

should be ?" 

Yearlong Celebration 
Everything WGBF is doing on the air this year 

is in some way branded as part of its 20th 
anniversary: station billboards and T- shirts carry 
the slogan "20 Years -Still Rock Hard." 
"Focusing on our heritage is important to us and 

our longtime listeners," Sanders says. 

Like WGBF, rock band Tesla is celebrating its 

20th anniversary with a new album, and Sanders 
is working with the act to possibly have it be part 
of the station's 20th anniversary show "The audi- 
ence knows the band and they're a heritage band, 

especially for the people that have been with us 

for a long time." R&R 

24/7 NEWS ONLINE p www.RadioandRecords.com 
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ALTERNATIVE 

THE ALMOST 
CRACKS THE TOP 10 ON 
ITS FIRST TRY AS "SAY 
THIS SOONER (NO ONE 
WILL SEE THINGS THE 

WAY I DO)" JUMPS 12 -10. 

POWERED BY 

nieisen 

66 

3ó 
TITLE 
ARTIST 

I1 NIELSEN BOS 1.J HITPREDICTOR 
CERTIFICATIONS STATUS 

IMPRINT / PROMOTION LABEL 
PLAYS AUDIENCE 

TW +1- M LLIONS RANK 

I 1 12 WHAT IrVE DONE 
UNKIN PARK 

NO. 1(12 WKS) 1d 2135 -108 
MACHINE SHOP/WARNER BROS. 

9.775 

TARANTULA 
THE SMASHING PUMPKINS 

ICKY THUMP 
THE WHITE STRIPES 

HEY THERE DELILAH 
PLAIN WHITE TS 

FOREVER 
PAPA ROACH 

PARALYZER 
FINGER ELEVEN 

CAPITAL G 
NINE INCH NAILS 

BREATH 
BREAKING BENJAMIN HOLLYWOOD 

THE BIRD AND THE WORM Q 
THE USED REPRISE 

SAY THIS SOONER (NO ONE WILL SEE THINGS THE WAY I DO). 
THE ALMOST. TOOTH & NAILIVIRGIN 

ttr 
REPRISE 

W 
THIRD MAN/WARNER BROS. 

HOLLYWOOD 

EL TONAL/GEFFEN 

WIND -UP 

iJ 
NOTHING/INTERSCOPE 

LAZY EYE 
SILVERSUN PICKUPS 

TIME WONT LET ME GO 
THE BRAVERY 

WORKING CLASS HERO 
GREEN DAY 

ALL THE SAME 
SICK PUPPIES 

THE HEINRICH MANEUVER 
INTERPOL 

DIG 
INCUBUS 

SHE BUILDS QUICK MACHINES 
VELVET REVOLVER 

FACE DOWN 
THE RED JUMPSUIT APPARATUS 

DANGERBIRD 

ISLAND /IDJMG 

Ltr 
REPRISE 

RMRNIRGIN 

r( 
CAPITOL 

IMMORTAUEPIC 

Q 
RCA/RMG 

Il Ltr 
VIRGIN 

1951 +30 7105 

1823 

1712 

1662 

1538 

1461 

1250 

1128 

1092 

1054 

1053 

1051 

973 

885 

+28 

+14 

-125 

+54 

+34 

-74 

-13 

+37 

-138 

+16 

-96 

-8 

+12 

3 

6.757 4 

7.527 2 

6.568 5 

6.061 6 

4.958 7 

4.319 

3.392 

3.096 

14 

16 

4.295 10 

3.575 12 

2.985 17 

2.979 18 

2.922 19 

884 -96 4.351 8 

874 +47 2.561 23 

803 -5 3.473 13 

13 NEVER TOO LATE AIRPOWER 
THREE DAYS GRACE nverzoMéá 

741 +140 2.849 20 

TEENAGERS 
MY CHEMICAL ROMANCE 

SUPERMASSIVE BLACK HOLE 
MUSE 

THNKS FR TH MMRS 
FALL OUT BOY 

EVOLUTION 
KORN 

Utr 
REPRISE 

1tr 
WARNER BROS. 

FUELED BY RAMEN/ISLAND/IOJMG 

VIRGIN 

SICK, SICK, SICK 
QUEENS OF THE STONE AGE REKORDS REKORDS/INTERSCOPE 

FAMOUS 
PUDDLE OF MUDD FLAWLESS/GEFFEN 

FAR BEHIND 
SOCIAL DISTORTION TIME BOMB 

HEART SHAPED GLASSES (WHEN THE HEART GUIDES THE HAND) 
MARILYN MANSON INTERSCOPE 

BLEED IT OUT 1;r 
LINKIN PARK MACHINE SHOP /WARNER BROS. 

YOUNG FOLKS 
PETER BJORN AND JOHN ALMOSTGOLD /RED /COLUMBIA 

j OL AND WATER MOST INCREASED PLAYS/MOST ADDED 
.KUBUS -_ IMMORTAUEPIC 

YOU ARE THE ONE 
SHINY TOY GUNS 

MISSED THE BOAT 
MODEST MOUSE 

WISH UPON A DOG STAR 
PERRY FARRELL'S SATELLITE PARTY 

ALL AROUND ME 
FLYLEAF 

UNDERCLASS HERO 
SUM 41 

YOU WOULDNT KNOW 
HELLYEAH 

SOULCRUSHER 
OPERATOR 

REHAB 
AMY WINEHOUSE 

HUMP DE BUMP 
RED HOT CHIU PEPPERS 

JESUS 
BRAND NEW 

UNIVERSAL MOTOWN 

EPIC 

COLUMBIA 

A&M/OCTONE/INTERSCOPE 

ISLAND /IDJMG 

EPIC 

ATLANTIC 

Q 
UNIVERSAL REPUBLIC 

WARNER BROS. 

TINY EVIUINTERSCOPE 

731 

712 

705 

697 

629 

605 

604 

564 

557 

553 

+91 

+76 

-10 

-3 

+10 

+59 

+27 

-1 

+142 

+2 

2.039 25 

2.061 24 

2.748 21 

1.956 28 

1.248 32 

1.965 26 

3.225 15 

1.153 35 

3.580 11 

1.958 27 

471 +174 2.679 22 

448 

435 

404 

381 

354 

320 

312 

304 

298 

275 

+19 

+11 

-62 

0.986 37 

1.676 30 

C.890 

+34 "316 31 

-30 

+6 

+18 

+19 

-198 

-37 

-.166 34 

0.959 38 

0.623 - 

1.028 36 

0.671 - 

0.675 - 

TITLE 
ARTIST / LABEL 

NEW 
STATIONS 

OIL AND WATER 
Incubus 
(IMMORTAUEPIC) 
KEDJ, KFRR, KHBZ, KITS, KPNT, KRZQ, 
KTBZ, WCYY, WNNX, WROX, WTZR, WZJO 

12 

BLEED IT OUT 6 
Unkin Park 
(MACHINE SHOP/WARNER BROS.) 
KPNT, KXRK, WBRU, WDYL WRWK, WXEG 

STRAIGHT LINES 
Silverchair 
(ELEVEN /ILG) 
KRBZ, WFNX, WPBZ, XETRA, XM Ethel 

5 

ISLAND (FLOAT AWAY) 5 
The Starting Line 
(VIRGIN) 
KHBZ, KNXX, KXRK, WBRU, WWCD 

TEENAGERS 
My Chemical Romance 
(REPRISE) 
KNXX, WDYL WPBZ, WWCD 

FAR BEHIND 
Social Distortion 
(TIME BOMB) 
KRZQ, KTBZ, WCYY, WWCD 

THE GOOD LEFT UNDONE 4 
Rise Against 
(GEFFEN) 
KNXX, KQXR, KUCD, KWOD 

MISERY BUSINESS 4 
Paramore 
(FUELED BY RAMEN /ATLANTIC/LAVA) 
KNXX, KPNT, WARQ, WROX 

TYPICAL 
Mutemath 
(WARNER BROS.) 
KNXX, KRBZ, KUCD, WAVF 

4 

TWO SISTERS 
Fiction Plane 
( BIELER BROS) 
KJEE, KTCL, Sirius Alt Nation, WCYY 

ADDED AT... 

WZJO TRO: 
Charleston, WV 

cr.. 's New Rook 

PD: Bruce Clark 

Deaf Pedestrians, Geek, 15 

Incubus, Oil And Water, 7 
Operator, Soulcrusher, 4 

FOR MORE STATIONS GO TO: 

www.RadioandRecords.com 

NEW AND ACTIVE 
TITLE 
ARTIST / LABEL 

THE GOOD LEFT UNDONE 
Rise Acainst 
(GEFFEN) 

TOTAL STATIONS: 

PLAYS 
/CAIN 

272/50 

28 

TITLE 
ARTIST / LABEL 

TWO SISTERS 
Fiction Plane 
(BIELER BROS.) 

TOTAL STATIONS: 

PLAYS 
/GAIN 

166/6 

10 

LIGHT UP THE SKY 
Yellow,ard 
(CAPITOL) 

265/25 STRAIGHT LINES 
Silverchair 
(ELEVEN /ILG) 

156/58 

TOTAL STATIONS: 

WHAT I WANT 
Daughtry 
(RCA/RMG) 
TOTAL STATIONS: 

THE PURSUIT 
Evans Blue 

(HOLLYWOOD) 
TOTAL STATIONS: 

25 TOTAL STATIONS: 25 

227/11 FOR REASONS UNKNOWN 144/44 
The Killers 
(ISLAND /IDJMG) 

19 TOTAL STATIONS: 13 

216 /19 SHE MOVES W4 HIER OWN WAY 143/34 
The Kooks 
(ASTRALWERKS) 

25 TOTAL STATIONS: 

MISERY BUSINESS 186/20 
Paramore 
(FUELED BY RAMEN /ATLANTIC /LAVA) 
TOTAL STATIONS: 

SIDE OF A BULLET 
Nickelback 
(ROADRUNNER) 

23 TOTAL STATIONS: 

140/19 

OIL AND WATER 
Incubus (Immortal/Epic) 
KFMA +15, XETH +15, KTBZ +14, WETZ +13, KITS +T3, 

WOG. +12, WAVE +11, WNNX +9, KNXX n6 WTZR+8 

tfr BLEED IT OUT 
Linkin Park (Machine Shop/Warner Bros.) 
WDYL +20, WLUM +17, KXTE +16, XTRA +15, WFXH +14, 

KRZQ B, KFRR +13, WXNR +R, KITS +10, WCYY +10 

* NEVER TOO LATE 
Three Days Grace (Jive/Zomba) 
KFRR +19, WXDX +15, KWOD +0, KODE +11, KQXR +9, 

KTBZ +8, WXNR +8, WCYY +8, KPNT +8, WNFZ +6 

itr TEENAGERS 
My Chemical Romance (Reprise) 
KFRR +23, KFMA +T7, KRZQ +16, KQRA +12, WPBZ +10, 

WDYL +9, WBRU +5, KDGE +S KJEE +5, WRWK+4 

W SUPERMASSIVE BLACK HOLE 
Muse (Warner Bros.) 
KROX +21, KMYZ +10, XTRA +10, KFMA +8, WARQ +7, 

CIMX +5, KWOD +5, WPBZ +5, WFNX +4, WCYY +4 

13 

vOR WEEK ENDING JUNE 24, 2007 
LEGEND: See legend to charts in charts section for rules and symbol explanations. 

71 alternative and 26 Canada rock stations are electronically monitored by Nielsen Broadcast Data 
Systems 24 hours a day, 7 days a week. © 2007 Nielsen Business Media, Inc. 

All rights reserved. 

Flrstilash! 
L N E 

Moose Lake Products Company, Inc. 

1-800-213-5274 
www.firstflash+com, 

Great S e rvic e`. 
Great Products. 

No Gimmicks 
FirstFlash! Line offers sómé of the industry's fastest tuYnaround times. 

EventTape® Buncha FlashBags Ponlhos Stickers Licenser 
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 ... ... .O. .. 
UM OM MO 

ACTIVE ROCK 

VELVET REVOLVER 
POSTS AN 85 -SPIN 

INCREASE AS "SHE BUILDS 

QUICK MACHINES" HOLDS 
AT NO. 6. 

15 

19 

23 

® 
® 

27 

30 

e 
e 
® 
® 
e 

18 

18 8 

11 NIELSEN BDS 
TITLE CERTIFICATIONS 
ARTIST IMPRINT / PROMOTION LABEL 

PLAYS AUDIENCE 
TW N- MILLIONS RANK 

I DONT WANNA STOP NO. 1 (1 WK) 
OZZy OSBOURNE EPIC 

1688 .104 6.750 1 

WHAT I'VE DONE 
LINKIN PARK MACHINE SHOP/WARNER BROS. 

PARALYZER 
FINGER ELEVEN WINDUP 

YOU WOULDN'T KNOW 
HELLVEAH EN( 

FOREVER 
PAPA ROACH EL TONAUGEFFEN 

SHE BUILDS QUICK MACHINES 
VELVET REVOLVER RCA/RMG 

TARANTULA 
THE SMASHING PUMPKINS REPRISE 

NEVER TOO LATE 
THREE DAYS GRACE JIVE /ZOMBA 

EVOLUTION 
KORN VIRGIN 

BROKEN SUNDAY 
SALIVA ISLAND /IDJMG 

WHAT I WANT 
RAUCH I;. RCA /RMG 

FAMOUS 
PUDDLE OF MUDD FLAWLE55/GEFFEN 

DRIVEN 
SEVENDUST 7BROS/ASVLUM 

BREATH 
BREAKING BENJAMIN HOLLYWOOD 

SIOE OF A BULLET 
NICKELBACK ROADRUNNER 

SOULCRUSHER 
OPERATOR ATLANTIC 

BREATHE INTO ME 
RED ESSENTIAURED 

ICKY THUMP 
THE WHITE STRIPES THIRD MAN/WARNER BROS. 

MADE OF SCARS 
STONE SOUR ROADRUNNER 

DANCE OF THE MANATEE 
/AIR TO MIDLAND SERJICAL STRIKE /UNIVERSAL REPUBLIC 

I GET IT MOST INCREASED PLAYS 
CHEVELLE 

1640 -146 

.77 

-83 

-141 

+85 

.16 

+65 

19 

+52 

+18 

-83 

-47 

-123 

+9 

-22 

+52 

-21 

+33 

058 

6.245 2 

3 

5 

4 

6 

7 

10 

14 

13 

8 

12 

16 

9 

11 

17 

18 

15 

19 

22 

24 

1549 

1382 

1358 

1246 

5A38 

4.533 

5.316 

4.123 

1172 

1095 

1004 

995 

994 

948 

923 

918 

917 

859 

852 

748 

635 

3.745 

3A56 

2.863 

3.071 

3.560 

3.175 

2.225 

3.530 

3.230 

2.129 

1.923 

2.360 

1.851 

581 

569 

1.411 

1.237 

ALL AROUND ME 
FLVLEA: A &M /OCTONE /INTERSCOPE 

WORKING CLASS HERO 
GREEN DAY REPRISE 

LIE 
BLACK LIGHT BURNS I AM:WOLFPACK /ADRENALINE 

THE PURSUIT 
EVANS BLUE HOLLYWOOD 

CAPITAL G 
NINE INCH NAILS NOT HING /INTERSCOPE 

DIFFERENT THAN YOU 
THE EXIES ELEVEN SEVEN 

HEART SHAPED C4 ASSES (WHEN THE HEART GUIDES /if HADO) 
MARILYN MANS''. INTERSCOPE 

LIE TO ME 
12 STONES WIND -UP 

DESTROYER 
STATIC x REPRISE 

THE ARMS OF SORROW 
KILLSWITCH ENGAGE ROADRUNNER 

SOLDIERS 
DROWNING POOL ELEVEN SEVEN 

WASTED TIME 
FUEL EPIC 

GET IN GET OUT 
CINDER ROAD CAROLINE 

SAY THIS SOONER (NO ONE WILL SEE THINGS THE WAY I DO). 
THE ALMOST. TOOTH 6 NAILNIRGIN 

ALL THE SAME 
SICK PUPPIES RMR/VIRGIN 

SICK, SICK, SICK 
QUEENS OF THE STONE AGE REKORDS REKORDS/INTERSCOPE 

SWEET SACRIFICE 
EVANESCENCE WIND-UP 

REDEMPTION 
SHADOWS FALL ATLANTIC /LAVA 

HEAR ME NOW 
FRAMING HANLEY SILENT MAJORITY /ILG 

565 

550 

548 

+28 

-106 

+40 

+6 

+5 

-28 

o 

19 

-26 

.58 

+57 

+69 

+45 

+21 

.3 

+26 

-26 

-34 

+7 

1353 

1.844 

0.880 

23 

20 

26 

25 

21 

28 

30 

31 

29 

36 

32 

35 

39 

505 0.921 

489 

409 

304 

295 

1.445 

0.662 

0571 

0.467 

279 

251 

215 

205 

0.623 

0.310 

0.359 

0.444 

0.205 

0.310 

0.248 

0.380 

203 

202 

193 

161 

157 

151 

135 

0.315 

0.245 

0.119 

TITLE 
ARTIST / LABEL 

NEW 
STATIONS 

HOMECOMING QUEEN 19 
Hinder 
(UNIVERSAL REPUBLIC) 
KATT, KFRQ, KHTE, KHTQ, KICT. ROMP, 

KXFX, KZBD, KZRQ, WBUZ, WBVR, WCCC, 

WIIL, WJJO, WQXA, WRTT, WRXW, WYBB, 
XM Squiu 

I GET IT 
Unveils 
(EPIC) 
KOJE, KFRQ, RI T, KILO, KUPD. WBUZ, 
WTKX, WTPT 

8 

THE ARMS OF SORROW 5 
KIllswitch Engage 
(ROADRUNNER) 
KXXR. WBUZ, WCCC, WCPR, WWBN 

WASTED TIME 
Fuel 

(EPIC) 
KFRQ, KNCN, KZRQ, WXLQ, WRIF 

5 

SOLDIERS 
Drowning Pool 

(ELEVEN SEVEN) 
KILO, KOMP, KZRQ, WCCC, Will 

5 

ROCK AND ROLL 5 
Poets A Pomstars 
(WENZL -HOPPER /ADRENALINE) 
KFRQ, WBUZ. WRIF WRIT, WYBB 

WHAT HAVE YOU DONE 4 
Within Temptation Feat. Keith Caputo 
(ROADRUNNER) 
KZRQ. WIIL, WRTT, WYBB 

BROKEN GLASS 4 
Buckcherry 
(ELEVEN SEVEN/AT_ANTIC/LAVA) 
WBZX, WRXW, WXQR, XM Squize 

NEVER TOO LATE 3 
Three Days Grace 
(JIVE /ZOMBA) 
KISS, KTEG, WMMR 

DANCE OF THE MANATEE 3 
Fair To Midland 
(SERJICAL STRIKE /UNIVERSAL REPUBLIC) 
WLZX. WRZK, WZOR 

ADDED AT... 

KOMP 
Las Vegas, NV 

PD. John Griffin 
MD: Carlota 

Ozzy Osbourn. Not Going Away, 2 

Drowning Pool. Soldiers, 0 
Hinder, Homecoming Queen, 0 
Nine Inch Nails. Capital G, 0 

FOR MORE STATIONS GO TO 

www.RadioandRecords.com 

P O W E R E D B Y 

nielsen 

NEW AND ACTIVE 
TIT( E 

ARTIST / LABEL 

BLEED IT OUT 
Link n Park 
(MA_HINE SHOP /WARNFR 1 /POS 

PLAYS TITLE 
/GAIN ARTIST / LABEL 

126/58 SO MANY PEOPLE 
Neurosonic 
(BOOOC) 

PI AYS 
/GAIN 

95/4 

TOTAL STATIONS: 16 TOTAL STATIONS: 13 

OIL AND WATER 
Inc ous 
( IMK'ORTAL /EPIC) 

121/5 WHAT HAVE YOU DONE 94/31 
Within Temptation Feat. Keith Caputo 
(ROADRUNNER; 

TOTAL STATIONS: 18 TOTAL STATIONS: 17 

TEENAGERS 
My C hemical Romance 
(REPRISE) 

119/3 GET IT 
Deeptield 
(IN DE COOT) 

94/12 

TOTAL STATIONS: 14 TOTAL STATIONS: 10 

151 
Eve -o Adam 
(KOS) 

112/4 LAZY EYE 
Silversun Pickups 
(DANGEPBIRD) 

79/1 

TOTAL STATIONS: 13 TOTAL STATIONS: 12 

WA;HINGTON IS NEXT 
Mcg.ideth 
-ROC DRUNNE P 

101/17 BROKEN GLASS 75/42 
Buckcherry 
(ELEVEN SEVEN /ATLANTIC /LAVA) 

TOTAL STATIONS: 

MOST 
INCREASED 

PLAYS 

+158 

+104 

+85 

+77 

+69 

18 TOTAL STATIONS: 15 

I GET IT 
Chevelle (Epiq 
SRC 43. KXXR 43, WLZX .12, W%QR 40. WCPR .10, 

KFRQ .B, W WBN ß WBSX .7, KDJE .7. WTKX .7 

I DONT WANNA STOP 
Ozzy Osbourne (Epic) 
KFRQ 30, KHTQ .14, WJ.O.11 KBR .R, WHOA .9. 
KISS 9, WERG .8. WVBB .7, KIOZ .7. WRAT .6 

SHE BUILDS QUICK MACHINES 
Velvet Revolver (RCA/RMG) 
KFRQ W. KZRQ .f3, ROOT .12, WBUZ R, WIIL .9, 
KBPI Q WRTT .7, KIOZ 7, KLAQ 6 WRXW .5 

PARALYZER 
Finger Eleven (wind -up) 
WWBN 12, WXZZ 1L WW2 B, KNCN .iL WW VV)( R, 
WCPR+B, WARF .7, WRZK 46. KZBD .6, WRXW .5 

WASTED TIME 
Fuel (Epic) 
KHTE R, WRXW .9. KLAQ 8, WMMR .8, ORO .7, 

KNCN .6, WIND .4, WBUZ .4. WCCC 4, WWBN .4 

FOR WEEK ENDING JUNE 24. 2007 
LEGEND: See legend to charts in +harts section for rules and symbol explanations. 
62 active rock stations are electronically monitored by Nielsen Broadcast Data Systems 24 
hours a day. 7 days a week. IC 2007 Nielsen Business Media. Inc. All rights reserved. 

67 

ÿ Decals Go Everywhere 
Drive your logo around town. Consider it mobile marketing. 

i 

,.I....------- 

Decals shown above as printed by Communication Graphics. 

fawmnmunication D 
::Graphics Inc 
THE DECAL COMPANY 
(800) 331-4438 www.cgilink.com 

n When you see this symbol, you know 
you're buying quality printing IIIRECI 
from the manufacturer. 

Call us today! 
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P O W E R E D B Y 

IIÌClSCII 
PUDDLE OF MUDD 

RIDES A 24 -PLAY 
INCREASE TO A 15 -12 ' 

MOVE FOR "FAMOUS." À 

o 
TITLE 
ARTIST 

Il NIELSEN BDS 
CERTIFICATIONS 

IMPRINT / PROMOTION LABEL 

11 
I DON'T WANNA STOP 
OZZY OSBOURNE 

NO.1 DO WKS) 
EPIC 

WHAT I'VE DONE 
UNKIN PARK 

FOREVER 
PAPA ROACH 

MACHINE SHOP/WARNER BROS. 

EL TONAUGEFFEN 

8 9 WHAT I WANT 

68 

17 16 7 

22 7 

, 23 4 

DAUGHTRY 
MOST INCREASED PLAYS 

RCA/RMG 

FAR CRY 
RUSH ANTHEWATLANTIC 

BREATH 
BREAKING BENJAMIN HOLLYWOOD 

PARALYZER 
FINGERELEVEN WIND -UP 

SHE BUILDS QUICK MACHINES 
VELVET REVOLVER RCA/RMG 

PAIN 
THREE DAYS GRACE 

TEN THOUSAND FISTS 
DISTURBED 

EVERYTHING 
BUCKCHERRY 

FAMOUS 
PUDDLE OF MUDD 

SIDE OF A BULLET 
NICKELBACK 

WORKING CLASS HERO 
GREEN DAY 

BROKEN SUNDAY 
SALIVA 

I1 

JIVE/ZOMBA 

REPRISE 

ELEVEN SEVEN/ATLANTIC/LAVA 

F AWLESS/GEFFEN 

ROADRUNNER 

REPRISE 

ISLAND/IWMG 

YOU WOULDNT KNOW 
HELLYEAH EPIC 

SOULCRUSHER 
OPERATOR 

NEVER TOO LATE 
THREE DAYS GRACE 

TARANTULA 
THE SMASHING PUMPKINS 

THANK YOU 
TESLA 

EVOLUTION 
KORN 

MOST ADDED 

JAMBI 
TOOL 

AIRPOWER 

PLAYS AUDIENCE 
TW +/- MILLIONS RANK 

485 +8 

460 -14 

313 +10 

284 +36 

284 

267 

264 

247 

240 

209 

196 

171 

170 

154 

149 

128 

ATLANTIC 
126 

JIVE/ZOMBA 

AIRPOWER 
REPRISE 

TESLA ELECTRIC CO. 

VIRGIN 

TOOL DISSECTIONALNOLCANO/ZOMBA 

+1 

+17 

+2 

+35 

-11 

+30 

-21 

+24 

-4 

-21 

-18 

+15 

1.636 2 

1.719 1 

0.880 6 

0.776 7 

0.913 

0.889 

0.633 

0523 

0.896 

0.625 

0.585 

0.454 

0.448 

0363 

0.317 

0.272 

3 

5 

8 

11 

4 

9 

10 

12 

13 

15 

17 

20 

-7 0362 16 

113 +12 0.366 14 

107 +14 0.294 18 

107 

87 

BETTER THAN ME 
HINDER 

MADE OF SCARS 
STONE SOUR 

UNIVERSAL REPUBLIC 

ROADRUNNER 

ICKY THUMP 
THE WHITE STRIPES 

HUMP DE BUMP 
RED HOT CHILI PEPPERS 

WASTED TIME 
FUEL 

BLACK RAIN 
OZZY05BOURNE 

THIRD MAN/WARNER BROS. 

WARNER BROS. 

EPIC 

EPIC 

SWEET SACRIFICE 
EVANESCENCE 

I GET IT 
EHENELLE 

WIND -UP 

EPIC 

77 

76 

75 

55 

54 

37 

31 

31 

29 

-2 

+19 

-27 

-28 

+8 

+2 

+9 

+3 

+13 

+6 

+11 

0.205 

0.213 

0153 

0.180 

23 

21 

26 

0.212 

0.124 

0289 

0.083 

0.173 

0.030 

0.067 

24 

22 

28 

19 

25 

SOULCRUSHER 
Operator 
(ATLANTIC) 
KZRR, WJXQ, WKLC, WRQK, WXMM 

5 

FAMOUS 
Puddle Of Mudd 
(FLAWLESS /GEFFEN) 
KIOC, KTUX, WKLC, WVRK 

4 

YOU WOULDN'T KNOW 
HellYeah 
(EPIC) 
KCAL WKLC, WNOR, WRQK 

4 

EVOLUTION 
Korn 
(VIRGIN) 
KBER, KIOC 

2 

I GET IT 
Chevelle 
(EPIC) 
WJXQ, WRQK 

2 

INSTANT KARMA 
U2 
(WARNER BROS.) 
WGIR, WHJY 

SHE BUILDS QUICK MACHINES 1 

Velvet Revolver 
(RCA/RMG) 
WEBN 

NEVER TOO LATE 
Three Days Grace 
(JIVE/ZOMBA) 
KBER 

THANK YOU 
Tesla 
(TESLA ELECTRIC CO.) 
WJXQ 

1 

ADDED AT... 

WJXQ 
Lansing, MI 

PD: Sheri Vegas 

Tesla, Thank You, 12 

Chevelle, I Get It, 1 

Operator, Soulcrusher, 1 

r,.r,trat+... 

FOR MORE STATIONS GO TO: 

www.RadioandRecords.com 

TITLE n NIELSEN BDS 
ARTIST / IMPRINT / PROMOTION LABEL CERTIFICATIONS 

THE ENEMY 
GODSMACK (UNIVERSAL REPUBLIC) 

ANIMAL I HAVE BECOME 
THREE DAYS GRACE (JIVE/ZOMBA) 

LAND OF CONFUSION 
DISTURBED (REPRISE) 

THE POT 
TOOL (TOOL DISSECTIONALNOLCANO/ZOMBA) 

CRAZY BITCH 
BUCKCHERRY (ELEVEN SEVEN /ATLANTIULAVA) 

RECURRENTS 

PLAYS 
TW LW 

162 170 

147 149 

142 154 

128 118 

124 126 

TITLE I1 NIELSEN 8DS 
ARTIST / IMPRINT / PROMOTION LABEL CERTIFICATIONS 

HEROES 
SHINEDOWN (ATLANTIC) 

BACK IN BLACK 
AUDC (ATCO/ATLANTIC) 

ROCKSTAR 
NICKELBACK(ROADRUNNER) 

LA GRANGE 
ZZ TOP (LONDON -SIRE) 

SWEET EMOTION 
AEROSMITH (COLUMBIA) 

PLAYS 
TW LW 

114 

106 

106 

103 

100 

145 

102 

110 

91 

93 

TITLE 
ARTIST / LABEL 

DRIVEN 
Sevendust 
(7BROS /ASYLUM) 
TOTAL STATIONS: 

NEW AND ACTIVE 
PLAYS TITLE 
/GAIN ARTIST /LABEL 

27/6 INSTANT KARMA 
U2 
(WARNER BROS.) 

8 TOTAL STATIONS: 

PLAYS 
/GAIN 

22/22 

3 

LIE TO ME 
12 Stones 
(WIND -UP) 

24/9 BREATHE INTO ME 
Red 

(ESSENTIAL/RED) 

19/6 

TOTAL STATIONS: 4 TOTAL STATIONS: 7 

ALL THE SAME 
Sick Puppies 
(RMRNIRGIN) 
TOTAL STATIONS: 

24/2 OIL AND WATER 
Incubus 
(IMMORTAL/EPIC) 

3 TOTAL STATIONS: 

16/6 

3 

MOST 
INCREASED 

PLAYS 

WHAT I WANT 
Daughtry (RCA/RMG) 
KAZR T/, WNOR+11, WRQK+6, WMMS+3, WGIR +3, 

WJXQ+2, WZZO+2, WXMM+2. KTUx+2, WONE +1 

SHE BUILDS QUICK MACHINES 
Velvet Revolver ( RCA/RMG) 
KTUX +T7, WVRK+9, KKJC +5, WRQK +4, WEBN +4, 

KUF0 +2, WJXQ +1, WZZO +1, WXFX +1 

FAMOUS 
Puddle Of Mudd (Flawless /Geffen) 
W VRK +12, KTUX 7 KDC +5, WRQK +4, WNOR +3, 

WXMM +3, WMMS +1, KBER +1, KAZR +1 

INSTANT KARMA 
U2 (Warner Bros.) 
WGIR +12, WHJY +9, WOHA +1 

EVOLUTION 
Korn (Virgin) 
KIOC +7, KTUX +6, WMMS +5, KAM +Z WVRK +2, 

WEBN +2 

FOR WEEK ENDING JUNE 24, 2007 
LEGEND: See legend to charts in charts section for ruins and symbol explanations. 
24 rock stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours a 

day, 7 days a week. O 2007 Nielsen Business Media, Inc. All rights reserved. 

WONE /Akron, OH* 
OM: Nick Anthony 
PO: T.K. O'Grady 
APD/MD: Tim Daugherty 

KZRR/Albuquerque, NM* 
OM: Bill May 
PD: Phil Mahoney 
MD: Rob Brothers 

WZZO /Allentown, PA* 
FO: Tori Thomas 
MD: Keith Moyer 

KWHUAnchorage, AK 
PD: Jen Shevlin 
APD/MD: Brad Stennett 

WTOS /Augusta, ME 
DM /PD: Steve Smith 
APO: Chris Rush 

KIOC/Beaumont, TX* 
OM /PD: Joey Armstrong 

WPTQ /Bowling Green, KY 
OM /PD: Alex "Axe" Parocai 
APD /MD: Monty Foster 

WRQK /Canton, OH* 
PD: Keith Hamilton 

WPXC/Cape Cod, MA 
PD: Suzanne Tonaire 
APD /MD: James Gallagher 

WKLC /Charleston, WV* 
OM /PD: Jay Nunley 
APD: Brian Thompson 
MD: Dawn Cox 

WEBN /Cincinnati, OH* 
OM /PD: Scott Reinhart 
MD: Dave Fritz 

WMMS /Cleveland, OH* 
PD: Bo Matthews 

WVRK /Columbus, GAR 
OM: Brian Waters 
PO: Chris Chaos 

KAZR /Des Moines, IAN 
OM: Jim Schaefer 
PD: Ryan Patrick 
MD: Andy Hall 

WQCM /Hagerstown, MD 
OM: Rick Alexander 
PD /MD: Mike Holder 

ROCK REPORTERS 
WRVC /Huntington, WV WXMM /Norfolk, VA* 
PD: Reeves Kirtner OM /PD: John Shomby 
MD: Rick Kline APD /MD: Zak Tyler 

WJXQ /Lansing, MIN KCLB /Palm Springs, CA 
OM: Paul Cashin PD: Larry Snider 
PD: Sheri Vegas MD: Jenn Brewski 

WGIR /Manchester, NH* KUFO /Portland, OR* 
APD: Becky Pohotsky 

PD: Mike Tierney 
APD /MD: Dan Bozyk 

WXFX /Montgomery, AL* 
PD: Rick Hendrick 

WHJY /Providence, RI* 
PD: Scott Laudani 

WDHA/Morristown, NJ* MD: Mike Brangiforte 
PD: Tony Paige 
APD: Curtis Kay 

KCAURiverside, CA* 
PD: Steve Hoffman 

WNOR/Norfolk, VA* APD /MD: Daryl Norsell 
PD: Harvey Kojan 
APD /MD: Sonja Morrell 

WXRX /Rockford, IL 
PD: Jim Stone 
MD: Jon Schulz 

KBER /Salt Lake City, UT* 
PD: Kelly Hammer 
APD /MD: Darby Wilcox 

KZOZ /San Luis Obispo, CA 
OM: Pepper Daniels 
PD /MD: Dusty Rhoads 

KTUX /Shreveport, LA* 
PD: Ragen King 
MD: Flynt Stone 

KSHE/St. Louis, MO* 
OM: Rick Balis 
APD: Katy Kruze 
MD: Guy Favazza 

WAQX /Syracuse, NY* 
OM: Tom Mitchell 
PD: Alexis 
APD /MD: Don Kelley 

KMOD/Tulsa, OK* 
OM /PD: Don Cristi 

WMZK /Wausau, WI 
PD: Jeff Cecil 

1025/Wichita Falls, TX 
PD: Liz Ryan 

* Monitored Reporters 
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ROCK 

ALTERNATIVE & ACTIVE REPORTERS 
ALTERNATIVE 

WEQX /Albany, NY* 
OM /PD: Willobee 
MD: Amber Miller 

WHRUAIbany, NY* 
OM: John Cooper 

WNNX/Atlanta, GA* 
OM: Rob Roberts 
PD: Leslie Fram 

APD: Steve Craig 

WJSE/Atlantic City, NJ 
OM /PD: Nick Giorno 
APD /MD: Shawn Castelluccio 

WAEG /Augusta, GA 

OM: Ron Thomas 
PD: JD. Kunes 

KROX /Austin, TX* 
OM: Chase 

PD: Lynn Barstow 
MD: Toby Ryan 

KNXX/Baton Rouge, LA* 
OM /PD: Dave Dunaway 

APD: Phillip Kish 
MD: Darren Gauthier 

KQXR /Boise, ID* 
OM: Dan McColly 

MD: Jeremi Smith 

WBCN /Boston, MA* 
PD: Dave Wellington 
MD: Dan O'Brien 

WFNX /Boston, MA* 
PD: Keith Dakin 

MD: Paul Driscoll 

WBTZ/Burlington, VT* 
OM /PD: Matt Grasso 

APD /MD: Kevin Mays 

WAVF /Charleston, SC* 
PD: Lance Hale 
MD: Wendy Rollins 

WZJO /Charleston, WV* 
PD /MD: Bruce Clark 

WEND /Charlotte, NC* 
OM: Bruce Logan 
PD /MD: Jack Daniel 

WKQX /Chicago, IL* 
PD: Spike 

MD: Nicole Gamboa 

WSWD /Cincinnati, OH* 
OM: Patti Marshall 
PD: Tommy Bodean 
APD: Julie Evans 

WKRI /Cleveland, OH* 
PD: Dominic Nardella 

WARQ /Columbia, SC* 
PD: Dave Stewart 
MD: Matt Lee 

WWCD /Columbus, OH* 
OM: Randy Malloy 
PD: Andy "Andyman" Davis 

KDGE/Dallas, TX* 
PD: Duane Doherty 
APD: Chris Ryan 

MD: Josh Venable 

WXEG/Dayton, OH* 
OM: Tony Tilford 
PD: Steve Kramer 
APD /MD: Boomer 

KTCL/Demer, CO* 
PD: Nerf 
MD: Eric "Bonny' Clouse 

CIMX /Detroit, MI* 
PD: Vince Cannova 

MD: Jay Hudson 

KXNA/Fayetteville, AR 
PD: Dave Jackson 

WYSK/Fredericksburg, VA 
PD: Jim Spector 

KFRR /Fresno, CA* 
PD: Jason Squires 
APD /MD: Ryan Oldfield 

WJBX /Ft. Myers, FL* 

PD: John Rozz 

APD: Anthony "Roach" Proffitt 
MD: Jeff Zito 

WGRD /Grand Rapids, MI* 
PD: Jerry Tarrants 

WXNR /Greenville, NC* 
OM: Bruce Simel 
APD /MD: Greg Brady 

KUCD /Honolulu, HI* 
PD: Adam Carr 

MD: Chris Sampaio 

KTBZ/Houston, TX* 
PD: Vince Richards 
MD: Don Jantzen 

WRZX /Indianapolis, IN* 
PD /MD: Lenny Diana 

WTZR /Johnson City, TN* 
OM /PD: Bruce Clark 

KRBZ/Kansas City, MO* 
OM: Bob Edwards 
PD: Greg Bergen 

APD /MD: Jason Ulanet 

WNFZ/Knoxville, TN* 
OM: Terry Gillingham 
PD: Shane Cox 

APD /MD: Valerie Hale 

KFTE/Lafayette, LA* 
PD: Scott Perrin 
MD: Jude Vice 

KXTE/Las Vegas, NV* 
PD: Chris Ripley 

MD: Homie Pooser 

KROQ /Los Angeles, CA* 
PD: Kevin Weatherly 
APD: Gene Sandbloom 
MD: Lisa Worden 

WLRS /Louisville, KY* 
OM: J.D. Kunes 

APD /MD: Joe Stamm 

WMFS /Memphis, TN* 
PD: Rob Cressman 

MD: Sydney Nabors 

WLUM/Milwaukee, WIC 
PD: Jacent Jackson 
MD: Chris Calef 

WHTG /Monmouth, NJ* 
PD: Terrie Carr 

MD: Matt Murray 

WKZQ /Myrtle Beach, SC 

OM /PD: Mark McKinney 

MD: Mase Brazelle 

WROX /Norfolk, VA* 
OM /PD: Jay Michaels 

KHBZ /Oklahoma City, OK* 
OM: Tom Travis 

PD: Jeff Blackburn 
MD: Crystal Clements 

WJRR/Orlando, FL* 
PD: Rick Everett 

MD: Brian Dickerman 

WOCUOrlando, FL* 
PD: Bobby Smith 

KMRJ /Palm Springs, CA 
OM /PD: Thomas Mitchell 
APD /MD: Dwight Arnold 

KEDJ /Phoenix, AZ* 
PD: Bruce St. James 

APD /MD: Tim Virgin 

WXDX/Pittsburgh, PA* 
OM /PD: John Moschitta 
MD: Vinnie Ferguson 

WCYY /Portland, ME* 
PD: Herb Ivy 

MD: Brian James 

KNRK /Portland, OR* 
PD: Mark Hamilton 
APD: Jaime Cooley 

WBRU /Providence, RI* 
PD: Chris Novello 

APO: Tom Ghiden 

MD: Noah Chevalier 

KRZQ /Reno, NV* 
OM: Mark Keefe 

PD: Melanie Flores 

MD: Chris Payne 

WDYURichmond, VA* 
PD: Eric Kristensen 

MD: Jessica Lee 

WRXURichnrond, VA* 
OM: Bill Cahill 

PD /MD: Casey Krukowski 

KCXX /Riverside, CA* 
PD: John DeSantis 
APD /MD: Bobby Sato 

WZNE /Rochester, NY* 
OM /PD: Stan Main 

KWOD /Sacramento, CA* 
OM /PD: Curtiss Johnson 

MD: Andy Hawk 

KXRK/Salt Lake City, UT* 
OM: Alan Hague 
PD: Todd Noker 

APD: Corey O'Brien 
MD: Artie Fufkin 

KBZT/San Diego, CA* 
P0: Garett Michaels 
APD: Mike Hansen 

MD: Mike Halloran 

XETRA/San Diego, CAC 

PD: Phil Manning 

MD: Capone 

KITS/San Francisco, CA* 
PD: Dave Numme 
APD /MD: Aaron Axelsen 

KJEE/Santa Barbara, CA* 
PD: Eddie Gutierrez 
MD: Dave Hanacek 

Music Choice 
Alternative /Satellite 
PD: Justin Prager 

MD: Gary Susalis 

Sirius Alt Nation /Satellite* 
OM: Gary Schoenwetter 
PD: Rich McLaughlin 
APD: Khaled Elsebai 

MD: Zach Brooks 

XM Ethel /Satellite* 
PD: Steve Kingston 
MD: Erik Range 

WFXH/Savannah, GA* 
OM: Susan Groves 

PD: Dustin Matthews 
MD: Leslie Scott 

KNDD /Seattle, WA* 
PD: Lazlo 

APO: Jim Keller 

MD: Andrew Harms 

KQRA/Springfield, MO* 
PD: Kristen Bergman 
MD: Shadow Williams 

KPNT /St. Louis, MO* 
PD: Tommy Mattern 
APD: Kyle Guderian 

MD: Scott Rizzuto 

WKRL/Syracuse, NY* 
PD: Scott Petibone 
APD: Tim Noble 
MD: Ty 

WSUN/Tampa, FL* 
PD: Shark 

WRWK/Toledo, OH* 
PD: Dan McClintock 
APD /MD: Carolyn Stone 

KFMA/Tucson, AZ* 
PD: Matt Spry 

MD: Greg Rampage 

KMYZ/Tulsa, OK* 
PD: Ken Wall 

MD: Amber Fiedler 

WWDC /Washington, DC* 
PD: Chris Cruze 

WPBZ/West Palm Beach, 
FL* 
PD: John O'Connell 
MD: Ross Mahoney 

WSFM/Wilmington, NC 

OM: Jerry Mac 

PD /MD: Mike Kennedy 

ACTIVE 

KEYJ /Abilene, TX 
OM: Randy Jones 

PD /AMD: Frank Pain 

KTEG /Albuquerque, NM* 
OM /PD: Bill May 

MD: Aaron "Buck" Burnett 

WWWX/Appleton, WI* 
PD /MD: Guy Dark 

WCHZ/Augusta, GA* 
OM: Harley Drew 

PD: Chuck Williams 

KRAB /Bakersfield, CA* 
OM: Steve King 

PD /MD: Danny Spanks 

APD: Jared Mann 

WIW /Baltimore, MD* 
PD: Dave Hill 

APD/MD: Rob Heckman 

WCPR /Biloxi, MSC 

OM: Kenny Vest 

APD /MD: Maynard 

WKGB /Binghamton, NY 
OM /PD: Jim Free 

APD /MD: Tim Boland 

WAAF /Boston, MA* 
PO: Ron Valevi 

MD: Mistress Carrie 

WEDG/Buffalo, NY* 
PD /MD: Evil Jim 

WYBB /Charleston, SC* 
OM /PD: Mike Allen 
MD: Amy Hutto 

WRXR/Chattanooga, TN* 
OM: Kris Van Dyke 

PD: Boner 

WIIUChicago, IL* 
OM /PD: John Perry 

APD: Tom Kief 

MD: Steve Salman 

KRQR /Chico, CA 

OM: Chad Perry 

PD: Neil Randall 

KILO /Colorado Springs, CO* 
PD: Ross Ford 

MD: Jack Mehoff 

WBZX /Columbus, OH* 
PD: Hal Fish 

APD /MD: Ronni Hunter 

KNCN /Corpus Christi, TX* 
OM /PD: Paula Newell 

APD /MD: Monte Montana 

KBPI/Denver, CO* 
PD: Willie B. 

APD /MD: Aaron "Double A" 

Montel) 

WRIF/Detroit, MI* 
OM /PD: Doug Podell 
APD /MD: Mark Pennington 

KRBR /Duluth, MN 
OM /PD: Mark Fleischer 

KLAQ /EI Paso, TX* 
OM /PD: Courtney Nelson 

APD /MD: Glenn Garza 

WGBF/Evansville, IN 
OM /PD: Mike Sanders 
APD /MD: Slick Nick 

WWBN/Flint, MI* 
OM: J. Patrick 

PD: Brian Beddow 
APD /MD: Tony LaBrie 

P O W E R E D B Y 

nielsen 
BDS 

TITLE 
3ó ARTIST 

e SUM 41 EARNS ITS THIRD 
TOP 10 A "UNDERCLASS HERO" 
MOVES 1 -10. 

CANADA ROCK 

WHAT IVE DONE UNKIN PARK 

I DONT WANNA STOP OZZYOSBOURNE 

WORKING CLASS HERO GREEN DAY 

SHE BUILDS QUICK MACHINES VELVET REVOLVER 

21 NEVER TOO LATE THREE DAYS GRACE 

ICKY THUMP THE WHITE STRIPES 

:19 DIG INCUBUS 

22 EVERYTHING BUCKCHERRY 

5 TARANTULA THE SMASHING PUMPKINS 

9 UNDERCLASS HERO SUM 41 

2 SURRENDER BILLY TALENT 

5 FALLING ON FINGER ELEVEN 

BORN LOSERS MATTHEW GOOD 

28 PARALYZER FINGER ELEVEN 

6 - WHAT I WANT DAUGHTRY 

KEEP THE CAR RUNNING ARCADE FIRE 

MONEY HONEY STATE OF SHOCK 

BREATH BREAKING BENJAMIN 

FAR CRY RUSH 

FAMOUS PUDDLE OF MUDD 

THE WHITE WITCH WOMAN BLUES PRIDE TIGER 

FOREVER PAPA ROACH 

TALK TO HER PRIESTESS 

FAMILY BAND THE TRAGICALLY HIP 

LAZY EYE SILVERSUN PICKUPS 

CAPITAL G NINE INCH NAILS 

ALL THE SAME SICK PUPPIES 

FAMOUS LAST WORDS MY CHEMICAL ROMANCE 

TIME WONT LET ME GO THE BRAVERY 

HEY THERE DELILAH PLAIN WHITE T'S 

FOR WEEK ENDING JUNE 24, 2007 

IMPRINT / PROMOTION LABEL 
PLA 

TW 
YS 

MACHINE SHOP /WARNER BROSJWARNER 615 4 

EPIC/SONY BMG 507 -2 

REPRISE/WARNER 478 ,47 

RCA/SONY BMG 445 +43 

JIVE/SONY BMG 403 39 

THIRD MAN/WARNER BROSJWARNER 368 +26 

IMMORTAL/EPIC/SONY BMG 351 -5 

ELEVEN SEVEN/UNIVERSAL 307 -50 

REPRISE/WARNER 301 -17 

AQUARIUS/EMI 297 +16 

ATLANTIC/WARNER 289 -3 

WINO -UP 286 37 

UNIVERSAL 281 +73 

WIND -UP 281 11 

RCA/SONY BMG 266 +28 

MERGE 259 45 

CORDOVA BAY 234 +20 

HOLLYWOOD/UNIVERSAL 215 20 

ANTHEM/UNIVERSAL 209 8 

FLAWLESS/GEFFEN/UNIVERSAL 200 +19 

EMI 197 +30 

EL TONALJGEFFEN/UNIVERSAL 176 -3 

RCA/SONY BMG 171 -17 

UNIVERSAL 164 +35 

DANG ERBIRD/MAPLEMUS IC 161 -3 

NOTHINCINTERSCOPE/UNIVERSAL 156 +18 

RMRNIRGIN/EMI 136 -13 69 
REPRISE/WARNER 128 -27 

ISLAND/UNIVERSAL 117;; 
I'3 

+3 

HOLLYWOOD/UNIVERSAL 108 

KRZR /Fresno, CA* 
OM /PD: Paul Wilson 
MD: Skippy 

WBYR /Ft. Wayne, IN* 
PD: Chuck "Manic" Wright 
APD /MD: Stiller 

WRUF /Gainesville, FL* 

OM /PD: Harry Guscott 
MD: Kyle Devlin 

WKLQ /Grand Rapids, MI* 
OM: Brent Alberts 
PD /MD: Michael Grey 

WZOR/Green Bay, WI* 
PD: Joe Calgaro 

APD: Cutter 

MD: Borna Velic 

WXQR /Greenville, NC* 
OM: Rolf People 

PD /MD: Dave Tripp 

WTPT /Greenville, SC* 
OM /PD: Mark Hendrix 
MD: Twisted Todd 

WQXA/Harrisburg, PA* 
OM /PD: Ken Carson 

APD /MD: Nixon 

WCCC /Hartford, CT* 
PD: Michael Picozzi 

APD /MD: Mike Karolyi 

WAMX/Huntington, WV 
PD /MD: Erik Raines 

APO: Robin Wilds 

WRTT/Huntsville, AL* 
OM /PD: Lee Reynolds 

WRXW /Jackson, MS* 
PD: Johnny Maze 

APD /MD: Brad Stevens 

WRZK /Johnson City, TN* 
PD /MD: Scott Onks 

KQRC/Kansas City, MO* 
OM /PD: Bob Edwards 
MD: Paul Marshall 

KOMP /Las Vegas, NV* 
PD: John Griffin 

MD: Carlota 

KZCD /Lawton, OK 
PD: Don "Critter" Brown 
APD: J.C. "Kelso" Kellison 

WXZZ/Lexington, KY* 
OM: Robert Lindsey 
APD: Twitch 

KOJE/Little Rock, AR* 
OM: Sonny Victory 
PD: Jeff Petterson 
MD: Adam Peterson 

WTFX /Louisville, KY* 
PD: Charlie Steele 
MD: Frank Webb 

KFMX/Lubbock, TX 
OM /PD: Wes Nessmann 

WJJO /Madison, WI* 
PD: Randy Hawke 
APD /MD: Blake Patton 

KFRQ /McAllen, TX* 
OM /PD: Mike Quinn 

KBRE/Merced, CA 
PD/MD: Mikey Mart nez 

APD: Jason LaChance 

WHDR/Miami, FL* 
OM: David Israel 

PD: Kevin Vargas 

MD: Dave Hanson 

KXXR/Minneapolis, MN* 
OM: Dave Hamilton 
PD: Wade Linder 
APD /MD: Pablo 

WRAT /Monmouth, NJ* 
OM /PD: Carl Craft 

APD /MD: Robyn Lane 

WCLG/Morgantown, WV 
OM /PD: Jeff Miller 

WBUZ/Nashville, TN* 
OM: Dean Warfield 
PD /MD: Russ Schenck 

KATT /Oklahoma City, OK* 
OM /PD: Chris Baker 

MD: Jake Daniels 

WYYX/Panama City, FL 
PD: Chris Alan 
APD /MD: Stroke 

WTKX/Pensacola, FL* 
PD: Joel Sampson 
APD /MD: Mark The Shark 

WIXO/Peoria, IL 
OM /PD: Matt Bahan 

WMMR /Philadelphia, PA* 
PD: Bill Weston 
APO: Chuck Damico 

MD: Sean "The Rabbi" Tyszler 

KUPD /Phoenix, AZ* 
PD /MD: Larry McFeelie 

KDOT /Reno, NV* 
OM: Jim McClain 
PD /MD: Jave Patterson 

KRXQ /Sacramento, CA* 
OM /PD: Jim Fox 

WKQZ/Saginaw, MI 
PD: Hoser 

APD /MD: Matt Bingham 

WZBH /Salisbury, MD 
OM: Sue Timmons 
PD: Sean McHugh 

MD: Chris Steele 

KHTB /Salt Lake City, UT* 
PD: Kayvon Motiee 
APD /MD: Roger Orton 

KISS/San Antonio, TX* 
PD /MD: LA Lloyd 

KIOZ/San Diego, CA* 
OM: Jim Richards 
PD /MD: Shauna Moran -Brown 

KURQ/San Luis Obispo, CA 
OM /PD: Andy Winford 
APD /MD: Stephanie Bell 

KXFX/Santa Rosa, CA* 
PD /MD: Scott Less 

Music Choice Rock/Satellite 
PD: Justin Prager 

MD: Gary Susalis 

Sirius Octane /Satellite* 
PD: Jose Mangin 
MD: Tom Wilkinson 

XM Squizz/Satellite* 
PD: Bodhi Ehright 
MO: Grant Random 

KISW/Seattle, WA* 
OM /PD: Dave Richards 

APD: Ryan Castle 

WHBZ/Sheboygan, WI 
PD: Ron Simonet 
MD: Dave Nelson 

WRBR/South Bend, IN 

OM /PD: Ron Stryker 

KHTQ /Spokane, WA* 
PD/MD: Barry Bennett 
APO: Kris Siebers 

KZBD /Spokane, WA* 
OM: Cary Rolfe 

PD: Frank Jaxon 

WLZX /Springfield, MA* 
PD /MD: Courtney Quinn 

KZRQ /Springfield, MO* 
OM: Chris Cannon 
PD: Simon Nytes 

WXTB /Tampa, FL* 

OM: Brad Hardin 

PD: Double Down 

APD: Mike Killabrew 

WKLUUtica, NY 
PD: Scott Petibone 
APO: Tim Noble 
MD: Ty 

KFMW/Waterloo, IA 
OM /PD: Michael Cross 

KICT/Wichita, KS* 
PD: Ray Michaels 
MD: Rick Thomas 

WBSX/Wilkes Barre, PA* 
PD /MD: James McKay 

KATS/Yakima, WA 
OM /PD: Ron Harris 

WWIZ /Youngstown, OH* 
PD: Wes Styles 

" Monitored Reporters 
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TRIPLE A 

Valorie Knight helms new triple A in Springfield, HI. 

Doing What She 
Loves 

John Schoenberger 
JSchoenberger@RadioandRecords.coln 

LCE /Springfield, Ill., OM Valorie Knight is beside herself. The 
Midwest native says she is having more fun programming radio 
now than she has in a nearly 20 -year rock radio career. 

70 Four months ago, Knight, who also serves as OM for active 
rock sister WQLZ, oversaw the transformation of Midwest 
Family Broadcasting's hot AC WYVR (the River) to triple A j WLCE (Alice @ 97.7). And, Knight says, the station (streaming at alice.fin) is already 

making some headway. 

Springfield is the capital of Illinois, and, with a population surpassing 125,000, it's 

a city with plenty of culture and a strong sense of community. After a research study 
jlast fall, Knight and station management discovered a hole in the market that a triple j A would nicely fill. But they didn't abandon the River audience with the switch to 
Alice; the station still has a slight female lean. 
j"We discovered that there were a lot of adults on the younger side of 25 -54 that 

jjust weren't hearing much of the music they liked from the '80s and '90s, as well as j hot, adult- oriented artists of today," Knight says. 

"We recognized that the type of adult listener triple A attracts -be it at the younger 
or the upper end of the 25 -54 spectrum -likes to hear their favorite artists, but they 
also are open to discovering new music. So we felt we could come up with a com- 
pelling mix of old and new with a lifestyle sensibility to match it." 

Granted, Alice came out of the chute with a tightly formatted current playlist, but 
as its library and sound become more established, Knight intends to get more new 
music on the air. While fully staffed with air talent, the station's imaging focus is on 
the music and less on personality. Positioning statements include "Springfield's music 
alternative" and "Music that matters from then and now" 

"We had a male team doing an 

afternoon show on our sister 

news /talk outlet, so we have draft- 
ed them into doing mornings for us 

on Alice, too," Knight says. "The 
show is called `Molson and Lee,' and 

they have some great experience, 
including a stint with Second City 
in Chicago. 

"I do middays, which in all the 

years I have done radio, and being 

a female on top of that, I have never 

done before. I brought in a guy 
from Quad Cities [Iowa -Ill.] 

named Lars Canyon who is doing 
a great job in the afternoon, and 

then Nicole does nights. She is from 

Indianapolis and used to love listen- 

ing to [triple A] WTTS. 
"All of us are doing our home- 

work to make sure we are inform- 

Music Monitor 
June 6, 5 p.m. 9 
U2, "Where the Streets Have No Name" 

Hoobastank, "The Reason" 

The Motels, "Only the Lonely" 

Eagle Eye Cherry, "Save Tonight" 

Nirvana, "Come As You Are" 

The Police, "King of Pain" 

Dido, "Thank You" 

Red Hot Chili Peppers, "Soul to Squeeze" 

Johnny Cash, "Rusty Cage" 

John Butler Trio, "Better Than" 

Men at Work, "Who Can It Be Now ?" 

Melissa Etheridge, "Similar Features" 

Barenaked Ladies, "Easy" 

Blondie, "Heart of Glass" 

Source: WLCE logs 

24/7 NEWS ONLINE @ www.RadioandRecords.com 

I. WILCO ENDS THE JOHN 
BUTLER TRIO'S 14 -WEEK REIGN 

AT THE TOP WITH "WHAT 
LIGHT" C3 -1). 
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TRIPLE A INDICATOR 
TITLE 
ARTIST IMPRINT / PROMOTION LABEL 

PLAYS 

WHAT LIGHT WILCO NONESUCH/WARNER BROS. 521 +21 

-20 

-29 

+19 

BETTER THAN THEJOHN BUTLER TRIO JARRAH/ATLANTIC/LAVA 517 

BIG WHEEL TORI AMOS EPIC 483 

TWO RYAN ADAMS LOST HIGHWAY 477 

EVER PRESENT PAST PAUL MCCARTNEY MPUHEAR/CONCORD 449 -6 

+23 MISSED THE BOAT MODEST MOUSE EPIC 421 

SALALA ANGELIQUE KIDJO FEAT. PETER GABRIEL STARBUCKS/RAZOR & TIE 417 +3 

AH MARY GRACE POTTER ANDTHE NOCTURNALS HOLLYWOOD 368 +32 

FRANK & AVA SUZANNE VEGA BLUE NOTE /BLG 360 +19 

DONT STOP NOW CROWDED HOUSE ATO/RED 346 +54 

1, 2, 3, 4 FEST CHERRYTREE /POLYDOR/INTERSCOPE 346 -14 

+12 

-1 

-5 

-25 

WORKING CLASS HERO GREEN DAY REPRISE 342 

323 NOBODY RYAN SHAW ONE HAVEN/COLUMBIA/RED 

FOUR WINDS BRIGHT EYES SADDLE CREEK 292 

292 ORDINARY DAY DOLORES O'RIORDAN SANCTUARY 

CLOSER TRAVIS INDEPENDIENTE/EPIC 290 +19 

+21 HEY THERE DELILAH PLAIN WHITE TS HOLLYWOOD 285 

THE UNDERDOG SPOON MERGE 279 +9 

SOMEONE TO LOVE FOUNTAINS OF WAYNE VIRGIN 267 -19 

+45 BUBBLY COLBIE CAILLAT UNIVERSAL REPUBLIC 263 

YOU KNOW I'M NO GOOD AMY WINEHOUSE UNIVERSAL REPUBLIC 261 -36 

THE PERFECT CRIME 02 THE DECEMBERISTS CAPITOL 260 +48 

LAST REQUEST PAOLO NUTINI ATLANTIC 245 +7 

RUBY KAISER CHIEFS B-UNIQUEAJNIVERSAL MOTOWN 240 o 

MARIA ALO BRUSHFIRE/MUSIC ALLIES 227 -14 

SHE MOVES IN HER OWN WAY THE KOOKS ASTRALWE R KS 223 

222 

+28 

+29 SING IT ALL NIGHT RESOL SAZON 

READ MY MIND THE KILLERS ISLAND /IDJ MG 222 

206 
.. 

+1 

-19 COULDN'T BE DONE TIM FINN MANHATTAN/CAROLINE 

HAPPY MARTIN SEXTON KTR 195 -2 

FOR WEEK ENDING JUNE 24, 2007 

Knight 

'It is a 
pleasure to 
be involved 
with a 
format that 
is embracing 
and breaking 
new artists. 

alive and knowledgeable about the artists we are supporting." 
Like every good triple A, Alice is endearing itself to the com- 

munity in as many ways as it can, from charity and lifestyle events 

to arts and environmental initiatives to, of course, concerts. In fact, 

the DJs deliver community PSAs twice per shift, and they have 
already been directly involved with several nonprofit events.The 
station also broadcasts from a live location in downtown 
Springfield every Friday night. 

"Springfield may be a smaller city, but, being the state capi- 
tal, it has several established institutions we can align ourselves 
with," Knight says. "Being known as the `green' station is also 

working well for us, and we basically beat the other stations in 
the market to the punch in that area, which, as you know, is a 

hot topic these days." 

Live performances are another area in which Knight hopes to 

improve. Much of her efforts related to concerts so far have been 
directed at shows in nearby larger markets, particularly Chicago. 
In an "oh, wow" promotion intended to put the station on the 
map, Alice is planning to bus 40 listeners to Chicago to see the 
Police in early July. "We do have some good -sized venues in the 
area -state fairgrounds and a convention center besides the local 

clubs," Knight says. "We are making every effort to get the labels 

and agents to start routing more acts through Springfield. 
"Plus, we are asking for acts to come by and be live on the air 

in our Studio A. Obviously, we want some national acts to drop 

by, but we have also opened the invitation to local and regional 

acts to submit their music, and then we choose an act each week 
to come and play for us." 

Knight says she is pleased with the way Alice sounds at this 

early juncture. "We are much farther along than I thought we 

would be this early in the game," she says. "I also want to say 

`thank you' to the label community.They have really stepped up 
to help us out. 

"It is truly amazing how much new and great music there is 

to choose from for this format. I haven't had this much fun doing 
a radio station in a long time. It is a pleasure to be involved with 
a format that is embracing and breaking new artists." RNR 
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Il NIELSEN BDS 
TITLE CERTIFICATIONS 

3ó ARTIST IMPRINT / PROMOTION LABEL 

.. .. .. 

.. .. .. 

.. .. .. .. ... .. 

.. ...... 
... ...... 

TRIPLE A 

COLBIE CAILLAT 
CASHES IN HER FIRST 

TOP 10 AS "BUBBLY" 
GAINS 11% AND 

CLIMBS 11 -9. 

POWERED BY 

nielsen 
BDS 

72 

3 

4 

o 
6 

o 
O 
O 

10 

11 

18 
BETTER THAN 

I 

THE JOHN BUTLER TRIO 

4 

14 

8 

14 

17 

10 

21 

9 

9 

4 

8 

12 

HEY THERE DELILAH 
PLAIN WHITE TS 

YOU KNOW I'M NO GOOD 
AMY WINEHOUSE 

THE STORY 
BRANDI CARLILE 

UNDER THE INFLUENCE 
JAMES MORRISON 

READ MY MIND 
THE KILLERS 

WHAT LIGHT 
WILCO 

LAST REQUEST 
PAOLO NUTINI 

BUBBLY 
COLBIE CAILLAT 

WORKING CLASS HERO 
GREEN DAY 

BIG WHEEL 
TORI AMOS 

RUBY 
KAISER CHIEFS 

NO. 1(6 WKS) 
JARRAWATLANTK/LAVA 

HOLLYWOOD 

UNIVERSAL REPUBLIC 

COLUMBIA 

POLYDOR/INTERSCOPE 

ISLAND/IDJMG 

NONESUCH/WARNER BROS. 

ATLANTIC 

UNIVERSAL REPUBLIC 

REPRISE 

EPIC 

B- UNIQUE /UNIVERSAL MOTOWN 

AIRPOWER 
LOST HIGHWAY 

1,2,3,4 
FEIST 

SEE THE WORLD 
GOMEZ 

CHERRYTREE/POLYDOR/INTERSCOPE 

ATO/RED 

YOUNG FOLKS 
PETER BJORN AND JOHN 

MISSED THE BOAT 
MODEST MOUSE 

EVER PRESENT PAST 
PAUL MCCARTNEY 

AH MARY 
GRACE POTTER AND THE NOCTURNALS 

SOMEONE TO LOVE 
FOUNTAINS OF WAYNE 

ALMOSTGOLD/RED/COLUMBIA 

EPIC 

MPLMEAR/CONCORD 

HOLLYWOOD 

VIRGIN 

DONT STOP NOW 
CROWDED HOUSE 

HOLLYWOOD 
COLLECTIVE SOUL 

MOST ADDED 
ATO /RED 

SALALA 
ANGELIQUE KIDJO FEATURING PETER GABRIEL 

FRANK & AVA 
SUZANNE VEGA 

STARBUCKS/RAZOR & TIE 

BLUE NOTE/BLG 

THE PERFECT CRIME #2 
THE DECEMBERISTS 

REHAB 
AMY WINEHOUSE 

CAPITOL 

SHUT YOUR EYES 
SNOW PATROL 

FOUR WINDS 
BRIGHT EYES 

SHE'S MINE 
BRETTDENNEN 

INTO THE OCEAN 
BLUE OCTOBER 

UNIVERSAL REPUBLIC 

POLYDOR /A&M/INTERSCOPE 

SADDLE CREEK 

DUALTONE 

UNIVERSAL MOTOWN 

PLAYS AUDIENCE 
TW .1- MILLIONS RANK 

476 -14 1.772 1 

406 +12 1.675 2 

399 -46 1.404 3 

397 -18 1378 4 

367 0 1.133 8 

345 -39 1.378 5 

340 +35 0.896 13 

326 +19 0.975 10 

308 +32 1.347 6 

308 -14 0.968 11 

295 -13 1.006 9 

255 +17 0.834 14 

253 +29 0.735 15 

252 +12 0.947 12 

242 1.162 7 

217 +25 0.724 16 

189 +14 0.684 19 

184 -18 0.570 22 

171 +21 0.270 

171 +7 0.608 21 

169 +30 0.703 17 

146 +35 0.683 20 

133 -13 0.514 26 

121 +g 0.379 30 

120 +14 0.436 28 

111 +28 0.567 23 

110 +20 0.697 18 

105 -6 0.206 

104 +5 0.331 

103 -11 0.519 25 

DONT STOP NOW 
Crowded House 
( ATO/RED) 
KENZ, KXLY, WRLT, WRNR 

4 

SING IT AU. NIGHT 
Desol 
(SAZON) 
KCUV, KPRI, KTHX, WCOO 

4 

YOUNG FOLKS 
Peter Bjorn And John 
(ALMOSTGOLD /RED /COLUMBIA) 
KMTT, KPRI, WTTS 

3 

REHAB 3 
Amy Winehouse 
(UNIVERSAL REPUBLIC) 
KPRI, WNCS, WRLT 

WHAT LIGHT 2 
Wilco 
(NONESUCH/WARNER BROS.) 
KINK, WZEW 

BUBBLY 
Colbie Caillat 
(UNIVERSAL REPUBLIC) 
KMTT, WTTS 

2 

AH MARY 
Grace Potter And The Nocturnals 
(HOLLYWOOD) 
WCLZ, WITS 

2 

HOLLYWOOD 
Collective Soul 
(EL) 
WBOS, WRLT 

2 

SHUT YOUR EYES 
Snow Patrol 
(POLYOOR/A &M/I NTERSCOPE) 
KRVB, WBOS 

2 

ADDED AT... r1 
KMTT MOUNklin 

eicsonceexrii Seattle, WA 

PO: Kevin Welch 
MD: Haley Jones 

Colbie Gaillet. Bubbly, 16 

Peter Bjorn And John, Young Folks, 10 

Van Morrison With Tom Jones, Cry For Home, 2 

FOR MORE STATIONS GO TO: 

www.RadioandRecords.com 

TITLE 
ARTIST / IMPRINT / PROMOTION LABEL 

YOU'RE ALL I HAVE 
SNEDN PATROL (POLYDOR/A&MANTERSCOPE) 

THINK I'M IN LOVE 
BECK (INTERSCOPE) 

RECURRENTS 

11 NIELSEN BDS PL 
CERTIFICATIONS TW 

TEILL ME 'BOUT IT 
JOSS STONE (VIRGIN) 

BELIEF 
JOHN MAYER (AWARE/COLUMBIA) 

THINKING ABOUT YOU 
NORAN JONES (BLUE NOTE/BLG) 

220 

200 

193 

184 

176 

AYS 
LW 

210 

190 

223 

196 

183 

TITLE 
ARTIST / IMPRINT / PROMOTION LABEL 

PHANTOM UMB 
THE SHINS (SUB POP) 

I WILL FOLLOW YOU INTO THE DARK 
DEATH CAB FOR CUTIE (ATLANTIC) 

n NIELSEN BDS PU 
CERTIFICATIONS TW 

174 

DASHBOARD 
MODEST MOUSE(EPIC) 

WAITING ON THE WORLD TO CHANGE 
JOHN MAYER (AWARE/COLUMBIA) 

GRAVITY 
JOHN MAYER (AWARE/COLUMBIA) 

172 

140 

133 

127 

YS 
LW 

186 

175 

121 

126 

137 

TITLE 
ARTIST / LABEL 

MAKES ME WONDER 
Maroon 5 

(A &M /OCTONE/INTERSCOPE) 

NEW AND ACTIVE 
PLAYS 
/GAIN 

TITLE 
ARTIST / LABEL 

PLAYS 
/GAIN 

90/22 CLOSER 
Travis 
(I NDEPENDI ENTE /EP I C) 

72/3 

TOTAL STATIONS: 4 TOTAL STATIONS: 8 

TIME WONT LET ME GO 
The Bravery 

(ISLAND /IDJMG) 
TOTAL STATIONS: 

SING IT ALL NIGHT 
deSoL 
(SAZON) 
TOTAL STATIONS: 

INSTANT KARMA 
U2 
(WARNER BROS.) 
TOTAL STATIONS: 

THE PICTURE 
Son Volt 
(TRANSMIT SOUND /LEGACY /RED) 

TOTAL STATIONS: 

86/14 ALL AT ONCE 
The Fray 
(EPIC) 

10 TOTAL STATIONS: 

68/8 

7 

84/36 BROKEN RADIO 65/4 
Jesse Malin Feat. Bruce Springsteen 
(ADELINE/EAST WEST) 

10 TOTAL STATIONS: 10 

78/40 I'D LIKE TO 
Corinne Bailey Rae 

(CAPITOL) 
10 TOTAL STATIONS: 

77/O C'MON 
Guster 
(REPRISE) 

7 TOTAL STATIONS: 

55/11 

9 

53/1 

3 

MOST 
INCREASED 

PLAYS 

+40 

+36 

+35 

+35 

INSTANT KARMA 
U2 (Warner Bros.) 
KENZ +27, KGSR +6, SISP +6, KPRI +6, KXLY +2, 

WRNR +Z KRSH +1, KTI2 +1 

SING IT ALL NIGHT 
deSoL (Sawn) 
KPR +R KRVB +IL WXRV +8, WBOS +2, WNCS +2, 

KRSH +2, KINK +2 

WHAT LIGHT 
Wilco (Nonesuch/Warner Bros.) 
WMMM +15, KINK +6, KBCO+Et KMTT +4, WRNX +3, 

KCUV +3, WRLT +t, WZEW +1, WXRV l WXRT +1 

HOLLYWOOD 
Collective Soul (El) 
KINK *9, WXRV +8, WMMM +7, KMTT +6, WNCS +5, 

KBCO+4, KFOG +1, WTTS +1, WBOS +1 

BUBBLY 
Colbie Caillat (Universal Republic) 
CIDR +16, KINK +6, KMTT +6, WCOO+4, KFOG+2, 
WNCS +2, WCLZ+1, WZEW 1, KXLY +1, WRNR 1 

FOR WEEK ENDING JUNE 24, 2007 
LEGEND: See legend to charts in charts section for rules and symbol explanations. 
29 triple A stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours a 

day, 7 days a week. Indicator chart comprised of 49 reporters. 
© 2007 Nielsen Business Media, Inc. All rights reserved. 

CHART LEGEND 
Charts are ranked by plays (except for 
CO.Jntry chart, which is based on audi- 
ence impressions, computed by cross - 
referencing exact times of airplay with 
Arbitron listener data). 

Songs showing an increase in 

plays (audience for Country) 
over the previous week, regardless of 
chart movement. A song will also 
receive a bulet if its percentage loss 
in plays (audience for Country) does 
not exceed the percentage of moni- 
tored station downtime for the for- 
mat. Exempting the Country chart, a 

song that has been on the chart for 
more than 20 weeks will generally not 

receive a bullet, even if it registers an 

increase in plays. Country titles that 
decline in audience but increase in 

plays will also receive a bullet if the 
total audience erosion for the week 
does not exceed 3%. A song in its 
first week at No.1 will always receive 
a bullet, even if it has lost plays 
(audience for Country). 

AUDIENCE TOTALS: 
Derived, in part, using certain 
Arbitron Inc. copyrighted Persons 12+ 

audience estimates, under license. 

AIRPOWER: 
Awarded to songs appearing in the 
top 20 on both the Airplay and 

Audience charts for the first time with 
increases in both plays and audience. 

BREAKERS: 
Awarded solely on the Country chart 
to songs that receive airplay on 60% 
of the panel for the first time. 

HOT SHOT DEBUT: 
Awarded solely on the Country chart 
to the highest- ranking new entry. 

MOST INCREASED PLAYS: 
Awarded to the five songs with the 
largest increases in plays (audience 
for Country). Title with the top 
increase will also be highlighted if on 

chart. If two or more songs have an 
equal increase, the song ranked 
higher on chart will be listed first. 

MOST ADDED: 
A listing of songs with the total number 
of new adds either reported by each 
station or by automatic add thresholds. 
Title with top most added totals will 
also be highlighted if on chart. 

NEW AND ACTIVE: 
Current songs below the chart 
threshold that are showing an 

increase in plays. 

TIES ON CHART: 
A song with the best plays differential 
(audience for Country) over the previ- 
ous week is ranked first if tied with 
another song on the chart. If the songs 
are still tied at this point, the title that 
is being played on the most stations at 
that format will be ranked first. 

RECURRENT RULE: 
Songs below the top 20 (top 15 for 
Urban AC, Hot AC, Christian AC, 

Christian CHR, Inspo, Christian Rock, 

Gospel, Rock, Triple A and Smooth 
Jazz) become recurrents and are 

removed from the chart after 20 
weeks. In addition, songs that have 

been on the chart for more than 52 

weeks and rank below No.10 become 
recurrents and are removed from the 
chart. Descending Country titles move 
to recurrent after 20 weeks if they rank 
below No.10 in either audience or 
plays. Descending AC titles move to 
recurrent after 52 weeks if they rank 
below No. 5, after 26 weeks if they 
rank below No.10, or after 20 weeks if 

they rank below No.15. Songs on Latin 
charts move to recurrent after 20 
weeks if they rank below No. 20 in 

both audience and plays. 

mNielsen BDS certification for 
airplay of 100,000 plays on all 

monitored stations, including satellite 
and national networks, across the 
United States and Canada. Numeral 
following symbol indicates multiple 
level of 100,000 plays. 

ttr 
Indicates title earned HitPredictor 

status in research data provided 
by Promosquad. Songs are tested online 

by Promosquad using multiple listens 
and a nationwide sample of carefully 
profiled music consumers. 
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 . a a . * ..... . .... 
AMERICANA 

22 

20 - 

21 

22 

23 

17 

23 

TITLE 
ARTIST 

CIMARRON MANIFESTO 
JIMMY LAFAVE 

DIAMONDS TO DUST 
EURF MORLIX 

COMPADRE'S: AN ANTHOLOGY OF DUETS 
MARTY STUART 

THE SEARCH 
SON VOLT 

ROOM TO GROW 
ADRIENNE YOUNG 

ANCHORS & ANVILS 
AMY LAVERE 

SKY BLUE SKY 
WILCO 

IMPRINT / PROMOTION LABEL 

RED HOUSE 

BLUE CORN 

SUPERLATONEAIME 

TRANSMIT SOUND/LEGACY /RED 

ADDIEBELLE 

ARCHER 

NONESUCH/WARNER BROS. 

EASY TIGER 
RYAN ADAMS 

BALLS 
ELIZABETH COOK 

TRANSLATED FROM LOVE 

LOST HIGHWAY 

31 TIGERS 

KELLY WILLIS RYKODISC 

DIAMONDS IN THE DARK 
SARAH BORGES AND THE BROKEN SINGLES SUGAR HILL 

REARVIEW MIRROR TEARS 
KENDEL CARSON TRAIN WRECK 

STANDARD SONGS FOR AVERAGE PEOPLE 
JOHN PRIME & MAC WISEMAN OH BOY 

ANCHORED IN LOVE: A TRIBUTE TO JUNE CARTER CASH 
VARIOUS ARTISTS DUALTONE 

PEACE LOVE & ANARCHY 
TODD SNIDER OH BOY 

EMOTIONALISM 
AVETT BROTHERS RAMSEUR 

STRANGE WEIRDOS: MUSIC FROM AND INPSIRED BY THE FILM KNOCKED UP 
LOUDON WAINWRIGHT CONCORD 

WEST 
LUCINDA WIWAMS 

ONE TOUGH TOWN 

LOST HIGHWAY 

DAVID OLNEY 

FROM THE CRADLE TO THE GRAVE 
DALE WATSON 

A HUNDRED MILES OR MORE: A COLLECTION 
ALISON KRAUSS 

REINVENTING THE WHEEL 
ASLEEP AT THE WHEEL 

RED PARLOR 

HYENA 

ROUNDER 

BISMEAUX PRODUCTIONS 

WATERLOO, TENNESSEE 
UNCLE EARL 

SWEET WARRIOR 
RICHARD THOMPSON 

HAPPY SONGS FROM RATTLESNAKE GULCH 
JOE ELY 

HOOTS & HELLMOUTH 
HOOTS & HELLMOUTH 

ROUNDER 

SHOUT! FACTORY 

RACK 'EM 

MAD DRAGON 

REVENGE! 
ROBBIE FULKS 

IT CAME FROM SAN ANTONIO 
BRUCE ROBISON 

THE SHOE BOX 
JAY BOY ADAMS 

BIG OLD LIFE 
RANI ARBO & DAISY MAYHEM 

YEP ROC 

PREMIUM RECORDS 

ROCKIN' HEART/SMITH ENTERTAINMENT 

SIGNATURE SOUNDS 

PLAYS 
TW +/- CUMULATIVE 

388 

362 

354 

+25 

+7 

+47 

2167 

3248 

991 

340 -17 6453 

320 +43 1385 

311 +13 1621 

310 -18 2483 

309 +41 1344 

306 +3 2489 

306 +67 647 

276 *8 1448 

275 +36 2122 

270 -8 2608 

258 +38 753 

253 -20 3080 

243 +20 1910 

229 +3 1325 

228 -24 9202 

228 +42 651 

224 -8 2900 

217 -12 2744 

210 -20 3950 

209 -21 3642 

208 0 1405 

202 -13 5476 

198 +1 1561 

195 +3 1490 

191 +20 565 

181 -5 5993 

176 +18 775 

STRANGE LETTERS FROM 
NAMES AND SINNERS & 
NEW STRANGERS 9 
SENSATIONS 13 Eilen Jewell 

Steve Forbert (SIGNATURE SOUNDS) 

(429 /SLG) 

AT MY AGE 10 
Nick Lowe 
(YEP ROC) 

LOOK OUT 10 
Hackensaw Boys 
(NETTWERK) 

SPARRO'NS IN 
THE BEL_ 
Pines 
(RED HOUSE) 

POWER CF THE 
PONTCHARTRAIN 
Tab Benoit 
(TELARC 
BLUES/TELARO 

9 

9 

S.O.S SAVE 
OUR SOUL 
Marc Broussard 
(VANGUARD) 

NOBLE 
7 CREATURES 6 

The Gourds 
(YEP ROC) 

TOPAZ CITY 6 EASY TIGER 6 
Max Stalling Ryan Adams 
(BLIND NELLO) (LOST HIGHWAY) 

FOR WEEK ENDING JUNE 24, 2007 

The An, ricana chart represents the reported play of terrestrial radio stations, nationally syndicated radio shows, satellite radio and internet stations that have 

agreed Ca submit weekly spin counts. For more information please visit www.americaramusic.org. O 2007 Americana Music Association. 

TRIPLE A 

TRIPLE A REPORTERS 
WAPS /Akron, OH 
OM: Andrew James 
PD /MD: Bill Gruber 

KNBA/Anchorage, AK 
OM /PD: Loren Dixon 
MD: Danny Preston 

KSPN /Aspen, CO 

PD: Sam Scholl 

KGSR /Austin, TX* 
OM: Chase 

PD: Chris Edge 

APD: Jody Jenberg 
MD: Susan Castle 

KUT /Austin, TX 
PD: Hawk Mendenhall 
MD: Jeff McCord 

WRNR /Baltimore, MD* 
OM /PD: Bob Waugh 
APD /MD: Alex Cortright 

WTMD /Baltimore, MD 
PD /MD: Mike "Matthews" 
Vasilikos 

KLRR /Bend, OR 
OM/PD: Doug Donoho 
APD: David Miller 

KRVB /Boise, ID* 
OM /PD: Dan McCully 
MD: Tim Johnstone 

WBOS /Boston, MA* 
PD: David Ginsburg 

MD: Dana Marshall 

WXRV /Boston, MA* 
OM /PD: Ron Bowen 

APD /MD: Catie Wilber 

KMMS /Bozeman, MT 
OM /PD: Michelle Wolfe 

KYSUBreckenridge, CO 

PD: Tom Fricke 

MD: TJ Sanders 

WNCS /Burlington, VT* 
PD: Zeb Norris 
APO /MD: Jamie Canfield 

WMVY /Cape Cod, MA 
PD /MD: Pl Finn 

WCOO /Charleston, SC* 
OM /PD: Mike Allen 
MD: Joel Frank 

WCNR/Charlottesville, VA 
OM: Rick Daniels 
PD: Brad Savage 

APD: Tad Abbey 
MD: Jeff Sweatman 

WNRN /Charlottesville, VA 
OM: Tim Davis 

PD: Michael Friend 

MD: Jaz Tupelo 

WOOD /Chattanooga, TN* 
OM /PD: Danny Howard 
MD: Brad Steiner 

WXRT /Chicago, IL* 
OM /MD: John Farneda 

PD: Norm Winer 

WCBE /Columbus, OH 
OM: Tammy Allen 
PD: Dan Mushalko 
MD: Maggie Brennan 

WMWV /Conway, NH 
PD /MD: Mark Johnson 
APD: Roy Prescott 

KBCO /Denver, CO* 
PD: Scott Arbough 
MD: Mark Abuzzahab 

KCUV /Denver, CO* 
PD: Doug Clifton 
MD: Benji McPhail 

KPTUDes Moines, IA 
PD: Deeya McClurkin 

CIDR /Detroit, MIR 

PD: Matt Franklin 

KHUM/Eureka, CA 
OM: Cliff Berkowitz 
PD /MD: Mike Dronkers 
APD: Larry Trask 

WFIV /Farragut, TN 
OM: Brian Tatum 

PD /MD: Todd Ethridge 

KOZT /Ft. Bragg, CA 
PD: Tom Yates 

APD /MD: Kate Hayes 

WEHM /Hamptons, NY 
PD: Lauren Stone 

MD: Harry Wareing 

KSUT /Ignacio, CO 

PD: Steve Rauworth 
MD: Stasia Lanier 

WTTS /Indianapolis, IN* 
PD: Brad Holtz 
APD /MD: Laura Duncan 

KMTN /Jackson, WY 
PD /MD: Mark "Fish" 
Fishman 

KTBG/Kansas City, MO 
PD: Jon Hart 
MD: Byron Johnson 

WEBK /Killington, VT 
PD: Dave "Uncle Dave" Tibbs 
APD /MD: James Emmons 

KOHO /Leavenworth, WA 
PD: Elliott Salmon 
MD: Carl Widing 

KROK /Leesville, LA 
OM: Rick Barnickel 
PD /MD: Sandy Blackwell 

WFPK /Louisville, KY 
OM: Brian Conn 

PD: Stacy Owen 

APD: Laura Shine 

WMMM /Madison, WI* 
OM: David Moore 
PD: Pat Gallagher 
MD: Gabby Parsons 

KTCZ/Minneapolis, MN* 
PD: Lauren MacLeash 
MD: Thorn 

WZEW /Mobile, AL* 
OM: Tim Camp 
PD: Gene Murrell 
MD: Lee Ann Konik -Camp 

WBJB /Monmouth, NJ 
OM: Tom Brennan 

PD: Rich Robinson 
APD: Leo Zaccari 

MD: Jeff Raspe 

KPIG/Monterey, CA 
OM: Frank Caprista 
APD: Aileen MacNeary 

WRLT /Nashville, TN* 
OM /PD: David Hall 

APD /MD: Rev. Keith Coes 

WFUV /New York, NY 
OM: Ralph Jennings 
PD: Chuck Singleton 
APD: Tara Anderson 
MD: Rita Houston 

WRSI /Northampton, MA 
PD: Sean O'Mealy 
MD: Johnny Memphis 

KDBB /Park Hills, MO 
PD: Glenn Berry 
MD: Kenny Carrow 

WXPN /Philadelphia, PA 
OM /MD: Dan Reed 

PD: Bruce Warren 

WYEP /Pittsburgh, PA 
PD: Kyle Smith 
MD: Mike Sauter 

WCLZ/Portland, ME* 
PD: Herb Ivy 

MD: Brian James 

KINK /Portland, OR* 
PD: Dennis Constantine 
APD /MD: Dean Kattari 

WDST /Poughkeepsie, NY 
OM: Greg Gattine 
PD: Jimmy Buff 
MD: Dave Doud 

KSQY /Rapid City, SD 
OM /PD: Chad Carlson 

KTHX /Reno, NV* 
PD: Mark Keefe 

APD /MD: Dave Herold 

WOCM /Salisbury, MD 
OM: David Rothner 
PD /AMD: Skip Dixxon 

KENZ/Salt Lake City, UT* 
PD: Mike Peer 

KPRI /San Diego, CA* 
0M /PD: Bob Burch 
APD: Sean Smith 

KFOG /San Francisco, CAR 

PD: David Benson 
MD: Kelly Ransford 

KPND /Sandpoint, ID 

OM: Dylan Benefield 
PD: Matt Chester 

APD /MD: Diane Michaels 

KBAC /Santa Fe, NM 
PD /MD: Ira Gordon 

KRSH /Santa Rosa, CA* 
PD /MD: Pam Long 

DMX Folk Rock/Satellite 
OM: Leanne Flask 
MD: Dave Sloan 

Music Choice Adult 
Alternative /Satellite 
PD: Justin Prager 

MD: Tiffany Sinder 

Sirius Spectrum /Satellite* 
PD: Gary Schoenwetter 
MD: Sean Mascoll 

XM Cafe /Satellite 
PD: Bill Evans 

MD: Brian Chamberlain 

KMTT /Seattle, WA* 
PD: Kevin Welch 

APD /MD: Haley Jones 

WKZE /Sharon, CT 
OM /APD: Pete Nugent 
PD: Will Stanley 

MD: Will Baylies 

WNCW /Spindale, NC 

OM /PD: Dave Kester 

MD: Martin Anderson 

KXLY /Spokane, WA* 
PD: Ken Richards 
MD: Marie McCallister 

WRNX /Springfield, MA* 
APD: Kevin Johnson 

KCLC /St. Louis, MO 
PD: Rich Reighard 
MD: Will Baker 

K FM U/Steamboat 
Springs, CO 

OM: Julia Arrotti 
PD/MD: John Johnston 

KTAO/Taos, NM 
OM: Dave Noll 

PD /MD: Brad Hockmeyer 

KWMT/Tucson, AZ* 
OM: Tim Richards 
PD: Blake Rogers 

WVOD/Wanchese, NC 

PD: Matt Cooper 
MD: Jeff White 

WXPK /White Plains, NY 
PD: Chris Herrmann 
APD /MD: Rob Lipshutz 

WTYD /Williamsburg, VA 
PD /MD: Amy Miller 

WUIN/Wilmington, NC 
PD: Beau Gunn 

MD: Michelle Daniel 

a Monitored Reporters 
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LATIN 

A look at emerging markets for Latin radio 

Where Opportunity 
Lies 

Jackie Vadrigal 
JMadrigal@RadioandRecords.com 

a 
ccording to Arbitron, New York is the No. 1 radio market, 
while Los Angeles is No. 2. But in the Latin market, Los 

Angeles is No. 1, hands down. And there are many other 
regions considered large in the general market that are only 
emerging for Latin radio. 

Although L.A. is king in the Latin world, growth opportu- 
nities there are limited. But that's not the case in such East Coast markets as Atlanta, 
Raleigh and Providence, or heartland cities like Wichita, Indianapolis or Boise, Idaho. 
The reason? Latinos are choosing regions where job opportunities are more readily 

available and are leaving behind the oversaturated major cities. 
R &R spoke with three PDs about their emerging markets, the impact of their FM 

stations, opportunities for future growth and the challenges they face. 

Robbie Ramírez, PD, Clear Channel regional Mexican WBZY 
(Patrón) and pop WWVA (Viva) /Atlanta: "In terms of the Latin 
market, Atlanta is in diapers. The reason Hispanics come here is 

because there are jobs available and they are looking for places 
to call home that are not as saturated as markets like Chicago 
and Los Angeles. 

"There is important growth, but I don't think this market can 
support new stations.The problem is that some Latinos are opt- 
ing to move to other states because of the anti- immigration laws 

being considered or adopted in this state. 

"One of the challenges of programming here is to pinpoint the population's musi- 
cal taste.This is an ever -changing market, with new arrivals every day, so we have to 
be aware of where that new population is coming from. 

"With regional Mexican music, you can't really experiment because the format is 

pretty defined.You just have to know where in Mexico or Latin America the audi- 
ence is from and take it from there because you can determine their musical tastes 

by knowing their idiosyncrasies and such." 

Ramírez 

Juan D. González, PD, Davidson Media Group tropical WKKB (Latina 100.3)/ 
Providence: "Hispanics have been established here for 30 -plus years, and that makes 

this market alive as far as commerce.There are a lot of local business owners -and not 
mom -and -pop shops, but regional stores that are Hispanic -owned and -operated. 

"Throughout the years, there have been many stations that have come and gone. But 

having an FM, the only Spanish -language FM in New England, 

has opened people's minds to invest in advertising and also brought 
in a slew of new listeners that weren't listening to the [Hispanic] 

AMs -the young, 18 -34 demo, third -generation Latinos who 
were listening to the urban or CHR stations. 

"Is there room for more Spanish -language stations? Provi- 
dence alone can't support another FM. A new station with 
enough power to reach all the surrounding areas where the 
Hispanic population is spread out is a good idea. And maybe 

cover a format we don't, like pop." 

24/7 NEWS ONLINE @ www.RadioandRecords.com 

González 

PASTILLA SWITCHES 
PLACES WITH PANDA TO 

CLAIM THE TOP SPOT ON 

ROCK /ALTERNATIVE WITH 
"A MARTE." 

12 

14 

2 

11 

4 

24 

3 

ROCK /ALTERNATIVE 
TITLE 
ARTIST IMPRINT / PROMOTION LABEL 

A MARTE PASTILLA 

NARCISISTA POR EXCELENCIA PANDA 

BESAME EL TRI 

DIOSA RULETA STOIC FRAME 

SONY BMG NORTE 

WARNER LATINA 

FONOWSA 

ELCOMANDANTEN&J 

ENAMORADO GUSTAVO LAUREANO UNIVERSAL LATINO 

RAININ IN PARADIZE MANU CHAO 

PIROTECNICAS CUBIKY 

LOS MALAVENTURADOS NO LLORAN PANDA 

NACIONAL/BECAUSE 

ESCUCHALON&J 

WARNER LATINA 

SISMO DIVISION MINUSCOLA 

ENTRE LA GUERRA Y EL AMOR DELUX 

INTOCABLE ALEKS SYNTEK 

NANAI MALA RODRIGUEZ 

UNIVERSAL LATINO 

SONY BMG NORTE 

EMI TELEVISA 

MACHETE 

LA VIDA RABANES 

ME CAMBIO ALLISON 

PRISIONERO MIRANDA 

SOGNARE DIVISION MINUSCULA 

BESAME NOVEL 

UNIVERSAL LATINO 

SONY BMG NORTE 

LA TELEVISION POLBO 

LOS ANGELES CACE 9 

BELLA TRAICION BELINDA 

EMI TELEVISA 

UNIVERSAL LATINO 

FONOVISA 

UNIVERSAL LATINO 

LONG LIVE CRIME 

EMI TELEVISA 

RECORD POOL 
TITLE 

3ó ARTIST 

8 

4 

15 

11 

DALE PA TRA (BACK IT UP) NOTCH 

LA FOTO SE ME BORRO ELVIS CRESPO 

EMPECE A LLORAR ANTHONY CRUZ 

NADA PUEDE CAMBIARME PAULINA RUBIO 

IMPRINT / PROMOTION LABEL 

CINCO POR CINCO/MACHETE 

MACHETE 

M.P. 

UNIVERSAL LATINO 

13 LA MANERA ADASSA 

9 CONECTATE OPTIMO 

6 NO ME LA PONGAS GURA PEDRO CONGA 

4 TE QUIERO ASI BETZAIDA 

4 ADONDE SE FUE XTREME 

UNIVERSAL LATINO 

SONY BMG NORTE 

M.P. 

MELODY /FONOVISA 

LA CALLENNIVISION 

12 MIRA FULANITO 

2 CORTAME LAS VENAS TONO ROSARIO 

CUTTING 

UNIVERSAL LATINO 

DO YOU KNOW? (THE PING PONG SONG3DIMELO ENRIQUE IGLESIAS INTERSCOPE/UNIVERSAL LATINO 

2 CHIQUILLA CHIQUITA JOE VERAS JVN 

TUYA JENNIFER PENA UNIVISION 

7 MEDLEY II CARLOS NUNOY LA GRANDE DE MADRID 

14 MAS QUE TU AMIGO TITO NIEVES 

13 DIME QUE FALTO ZACARIAS FERREIRA 

MP 

LACALLENNIVISION 

JAN 

2 TORRE DE BABEL DAVID BISBAL FEAT. WISIN & YANDEL 

19 RE-ENTRY 

20 

UNIVERSAL LATINO 

CALM MY NERVES DON OMAR VI/MACHETE 

12 TU AMOR NO ES GARANTIA ANA'S UNIVISION 

Julie Garza, PD, Curtis Media WYMY (La Ley) /Raleigh: 
"There's a growth trend that has continued in Raleigh, but some 
of the national politics going on [involving immigration] has hin- 
dered that growth. 

"La Ley caters to about 400,000 Hispanics, but those numbers 

may be incorrect because much of our population is not count- 
ed since they may be undocumented. And the growth is not just 
with Mexicans, but also from people coming down from the 

upper East Coast.We're getting an influx of 
Puerto Ricans and Colombians -I notice 
that because now we're getting more 
requests for bachata and reggaetón, even 

though we are a regional Mexican station. 
"There have been more AMs emerging 

outside our coverage area, but because the 
state has grown tremendously in the last five 

years, there is a need for more Hispanic 

media. In Raleigh itself, the revenue might not be there for 

another FM, but there have been other FMs emerging in North 
Carolina, and it's because broadcasters know there is a huge 

Hispanic population here." R'R 

Garza 
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REGIONAL 
:::;MEXICAN 

TITLE 
ARTIST 

Il NIELSEN BDS 
CERTIFICATIONS 

IMPRINT / PROMOTION LABEL 

DIANA REYES HAS 
THE WEEK'S BIGGEST 

JUMP AS 'TE VOY A 
MOSTRAR" SOARS 32 -20 

NP Ló PLAYS). 

PLAYS AUDIENCE 
1W +/- MILLIONS RANK 

1 1 2- DAME UN BESO 
INTOCABLE 

NO. 1(6 WKS) 
EMI TELEVISA 1302 -4 8787 3 

© i7 14 MIL HERIDAS 
CUISILLOS 

1C 
GALA 
MARCO ANTONIO SOLIS 

MUSART/BALBOA 
1281 

1081 

1079 

1042 

1018 

988 

976 

950 

905 

MOST INCREASED PLAYS 
FONOVISA 

DE TI EXCLUSIVO 
LA ARROLLADORA BANDA EL LIMON 

A TI SI PUEDO DECIRTE 
EL CHAPO DE SINALOA 

BASTA YA 
CONJUNTO PRIMAVERA 

POR AMARTE ASI 
ALACRANES MUSICAL 

DISA/EDIMONSA 

DISA 

FONOVISA 

Y SI VOLVIERA A NACER 
ALEGRES DE LA SIERRA 

ESO Y MAS 
JOAN SEBASTIAN 

CADA VEZ QUE PIENSO EN TI 
LOS CREADOREZ DEL PASITO DURAGUENSE DE ALFREDO RAMIREZ DISA/EDIMONSA 

LAGRIMAS DEL CORAZON 
GRUPO MONTEZ DE DURANGO 

LAGRIMAS DE SANGRE 
LOS TIGRES DEL NORTE 

UNIVISION 

EDIMALNIVA 

MUSART /BALBOA 

COMO TE VA MI AMOR 
LOS HOROSCOPOS DE DURANGO 

MIRAME 
JENNI RIVERA 

ES COSA DE EL 
GRACIELA BELTRAN 

Y AQUI ESTOY 
K -PAZ DE LA SIERRA DUET WITH ANA GABRIEL 

INVISIBLE 
PALOMO 

LA NOCHE PERFECTA 
EL CHAPO DE SINALOA 

DISA 

FONOVISA 

DISA 

FONOVISA 

UNIVISION 

DISA/EDIMONSA 

DISA 

DIVA 

CUANDO REGRESES AIRPOWER 
PATRULLA 81 

TE VOY A MOSTRAR 
DIANA REYES 

DIME QUIEN ES 
LOS RIELEROS DEL NORTE 

ESE 
CONJUNTO PRIMAVERA 

UN JUEGO 
LOS RIELEROS DEL NORTE 

PORQUE TE QUIERO 
BANDA EL RECODO 

DETALLES 
LOS TIGRES DEL NORTE 

EL MZ 
LOS TUCANES DETUUANA 

LA CHICA DEL ESTE 
GRUPO BRYNDIS 

805 

714 

693 

675 

625 

614 

614 

600 

DISA 589 

UNIVERSAL LATINO 

FONOVISA 

FONOVISA 

FONOVISA 

-16 9.575 ' 2 

+168 8.154 5 

8.200 -43 

+119 

+62 

+155 

-24 

-37 

-40 

+85 

+50 

+6 

+36 

-65 

-22 

-53 

-75 

6121 

7.567 

10.777 

6.570 

7.825 

5.743 

4.635 

3.713 

5.128 

4.366 

5.816 

3.001 

2.926 

5.291 

4 

9 

7 

1 

8 

6 

11 

14 

20 

13 

17 

10 

26 

27 

12 

+43 3.789 18 

553 2.661 30 

552 

543 

529 

FONOVISA 
521 

QUE CHULADA DE MUJER 
VICENTE FERNANDEZ 

CUATRO MESES 
BANDA MACHOS 

FONOVISA 

UNIVISION 

DIVA 

SONY BMG NORTE 

SONY BMG NORTE 

SOLO UN SUENO 
BANDAGUASAVENA STARMEXNNIVERSAL LATINO 

ME DUELE ESCUCHAR TU NOMBRE 
GRUPO MONTEZ DE DURANGO DIVA 

TE AMO TANTO 
LOS INQUIETOS DEL NORTE EAGLE 

CULPABLE O NO 
EL FLACO ELIZANDE FONOVISA 

OLVIDATE TU 
DUELO 

QUE HARIA SIN TI 
LA AUTORIDAD DE LA SIERRA 

CON TAL DE QUE ME OLVIDES 
LOS INVASORES DE NUEVO LEON 

CHUY Y MAURICIO 
EL POTRO DE SINALOA 

PALOMA QUERIDA 
LOS HURACANES DEL NORTE 

LLAMAME, ESCRIBEME 
LOS BUITRES DE CULIACAN SINALOA 

NO PUEDO ESTAR SIN TI 
RETO V SUS CANARIOS 

UNIVISION 

DIVA 

SERCA 

MACHETE 

UNIVISION 

UNIVERSAL LATINO 

DISA/EDIMONSA 

511 

471 

456 

444 

444 

394 

392 

391 

362 

360 

346 

326 

315 

314 

308 

307 

+156 

-29 

-69 

-14 

-9 

-49 

-18 

+11 

+45 

+12 

-68 

-62 

-5 

-20 

+68 

+33 

+82 

+11 

+5 

-51 

-2 

4.537 

4.395 

2.709 

3.133 

3.732 

2.785 

1.621 

2.658 

3.301 

1.534 

1.767 

2.347 

1.540 

3.621 

3.011 

1.863 

2.089 35 

1.676 39 

15 

16 

29 

23 

19 

28 

40 

31 

22 

37 

34 

21 

25 

36 

1.474 

2.499 32 

i11CjSCn 

MOST ADDED 

TITLE 
ARTIST / LABEL 

NEW 
STATIONS 

MUSICO, POETA Y LOCO 6 
Sergio Vega 
(SONY BMG NORTE) 
KCMT, KDUT, KLVO. KMQA, KOND, KSTN 

OLVIDATE TU 
Duelo 
(UNIVISION) 
KHHL KLEY, KYQQ WIFY, WOJO 

5 

CON TAL DE QUE ME OLVIDES 5 
Los Invasores De Nuevo Leon 
(SERCA) 
KMQA, KMYX, KRZZ, KXLM, KXSB 

POR AMARTE ASI 
Alacranes Musical 
( UNIVISION) 
KCMT, KLTN, KROM 

3 

LAGRIMAS DEL CORAZON 3 
Montez De Durango 
(DISA) 
KESS, KSOL XHNZ 

QUE MARIA SIN TI 3 
La Autoridad De La Sierra 
(DI SA) 
KBNO, KLVO, WYMY 

PALOMA QUERIDA 3 
Los Huracanes Del Norte 
(UNIVISION) 
KDXX, KIWI, KLVO 

TU CASTIGO 3 
Banda Pequenos Musical 
(THUMP) 
KLVO, WLEY, WYMY 

TE VOY A MOSTRAR 2 
Diana Reyes 
(UNIVERSAL LATINO) 
KCMT, KXPK 

PALABRA DE MACHO 2 
Los Contentos De Sinaloa 
(DISA/EOIMONSA) 
KRZZ, WYMY 

ADDED AT... 

KWEI 
Boise, ID 

OM: Steve Ramirez 

PD: Melvin Albanez 

Grupo La Moda, Donde Quiera Que Estes, 9 
Atrapado, La Reyna De La Noche, 8 

FOR MORE STATIONS GO TO 

www.RadioandRecords.com 

TITI 
ARTET / LABEL 

NEW AND ACTIVE 
PLAYS TITLE 
/GAIN ARTIST / LABEL 

UNA VEZ MAS 
EI Guara Y Su 3anda Centenario 
(ARC 
TOT STATIONS: 

TU .:ASTIG 3 
Bands Pequen ss Musical 
CTHLMP) 

TOT STATIONS: 

297/33 

17 

262/64 

PLAYS 
/GAIN 

UN PAR DE ALMOHADAS 206/31 
Grupo Exterminador 
(FONOVISA) 
TOTAL STATIONS: 12 

PARECE QUE VA A LLOVER 201/12 
A.B. Quintanilla III Presents Kumbia All 
Stars 

20 (EMI TELEVISA) 
TOTAL STATIONS: 22 

Y T J TE VAS 
Los Frimas De Durango 
(MAE INTERNACIONAL) 

TOT& STATIONS: 

258/30 

15 

HUIIILLATE 
Pesalo 
(WAFNER LATNA) 
TOTO. STATIONS: 

CON TEQUEA Y SAL 
Bands La Aute tica De Jerez 
(VIVA) 
TOT& STATIONS: 

247/11 

13 

220/31 

15 

SOLO QUEDAN 
Costumbre 
(FONOVISA) 

198/2 

TOTAL STATIONS: 7 

MUSICO, POETA Y LOCO 145/99 
Sergio Vega 
(SONY BMG NORTE) 

TOTAL STATIONS: TI 

MI CASTIGO 
Conjunto Atardecer 
(MUSIMEX /UNIVERSAL LATINO) 
TOTAL STATIONS: 

142/8 

9 

OJALÁ 
Marco Antonio Solis (Fonovisa) 
KWEI +15, KMYX +14, KJFA +14, WOJO+14, KRZZ +14, 

KRAY +B, WLEY +13, KDXX 43, KLBN +12 KHOT+10 

TE VOY A MOSTRAR 
Diana Reyes (Universal Latino) 
KWEI 30, KCMT +23, KENO +22, KRZZ +16, KTTA +13 

KDXX +12, WBZY +12, KXPK +12, KSTN +9, KLVO +7 

POR AMARTE A51 
Alacranes Musical (Univision) 
KSCA +28, KCMT +26, KBUE +24, KOST +12, KLTN +12, 

XHNZ 11, KROM 11, WOJO +52, KESS +8, KLAR +7 

A TI SI PUEDO DECIRTE 
EI Chapo De Sinaloa (Dila) 
KOND +18, KMQA .15, WOJO +T2, KESS +12, KISF 15 
KDXX 10, KSTN +8, KLEY +8, KTTA+8, 00-IL +7 

MUSICO, POETA Y LOCO 
Sergio Vega (Sony BMG Norte) 
KCMT +25 KLVO +20, KSTN +15, KOND +12, KOUT +11, 

KIWI +8, KMQA +7, KMYX +6, XHTY +3 

FOR WEEK ENDING JUNE 24, 2007 
LEGEND: See legend to charts in charts section for rules and symbol explanations. 
49 regional mexican stations electronically monitored by Nielsen Broadcast Data Systems 24 
hours + day, 7 days a week. El 2007 Nielsen Business Media, Inc. All rights reserved. 

Conexión 

Radio Show 

JUNE 29, 2007 

Only Thalia can deliver the most compelling blend of music, 
pop -culture entertainment and hard -hitting issues that affect Latinos toc ay. 

Airing in major markets includiig Los Angeles, New York, San Francisco, Miami and Ciicago 

To Affiliate call Elisa Torres at 305.460.2134 To Advertise call Carlos San Jose at 312 899.4071 
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ii 

LATIN POP 

MANÁ TAKES 
MOST INCREASED 

PLAYS (UP 155) AND 
MOVES 15 -10 WITH 

"OJALA PUDIERA 
BORRARTE;' ITS 17TH 

LATIN POP TOP 10. 

76 

a 
3 i§ Yú 

3 10 

1 17 

11 

12 

13 

14 

15 

19 

20 

22 

25 

28 

e 
34 

e 

2 18 

5 8 

6 15 

4 21 

10 11 

8 15 

7 33 

15 5 

9 23 

13 8 

TITLE 
ARTIST 

M NIELSEN BDS 
CERTIFICATIONS 

IMPRINT / PROMOTION LABEL 

DIMELO 
ENRIQUE IGLESIAS 

TODO CAMBIO 
CAMILA 

SI NOS QUEDARA POCO TIEMPO 
CHAYANNE 

TE VOY A PERDER 
ALEJANDRO FERNANDEZ 

NO. 1 (1 WK) 
INTERSCOPENNIVERSAL LATINO 

ME DUELE AMARTE 
REIK 

ERES PARA MI 
JULIETA VENEGAS 

BELLA TRAICION 
BELINDA 

DUELE (CRAZY) 
KALIMBA 

ME MUERO 
LA 5A ESTACION 

OJALA PUDIERA BORRARTE 
MANA 

SONY BMG NORTE 

SONYBMG NORTE 

SONY BMG NORTE 

SONY BMG NORTE 

SONY BMG NORTE 

EMI TELEVISA 

SONY BMG NORTE 

SONY BMG NORTE 

MOST INCREASED PLAYS 
WARNER LATINA 

MANDA UNA SENAL 
MANA 

AHORA QUE TE VAS 
LA 5A FSTACION 

WARNER LATINA 

SONY BMG NORTE 

11 27 PEGATE 
RICKY MARTIN 

12 13 

14 23 

16 8 

21 6 

19 11 

18 11 

17 36 

SONY BMG NORTE 

NENA 
MIGUEL BOSE FEATURING PAULINA RUBIO 

TE LO AGRADEZCO, PERO NO 
ALEJANDRO SANZ FEATURING SHAKIRA 

QUE ME DES TU CARINO 
JUAN LUIS GUERRA Y440 

PERDONAME EN SILENCIO 
REYLI 

LO MEJOR DE TU VIDA 
ALEXANDRE PIRES 

WARNER LATINA 

WARNER LATINA 

EMI TELEVISA 

SONY BMG NORTE 

SERA 
SIN BANDERA 

EMI TELEVISA 

SONY 8MG NORTE 

BENDITA TU LUZ 
MANA WARNER LATINA 

23 5 
INTOCABLE 
ALEKS SYNTEK EMI TELEVISA 

20 10 
CELESTIAL 
RBD 

26 8 OJALA 
MARCO ANTONIO SOLIS 

27 9 AVUDAME 
PAULNA RUBIO 

EMI TELEVISA 

FONOVISA 

UNIVERSAL LATINO 

22 13 
BEAUTIFUL LIAR /BELLO EMBUSTERO 

- BEYONCE &SHAKIRA MUSIC WORLD /COLUMBIA/SONY BMG NORTE 

';.28 3 SOLO MIO 
ANAIS UNIVISION 

25 14 

r29 7 

31 8 

32 5 

,37 2 

30 21 

34 

36 

38 

13 

3 

3 

6 

NEW 

NEW 

RE-ENTR 

HABLA EL CORAZON 
YURIDIA 

LLORARAS 
R.K.M. & KEN -Y 

TORRE DE BABEL 
DAVID BISBAL 

SONYBMG NORTE 

PINA/UNIVERSAL LATINO 

ENSENAME TUS MANOS 
ALEJANDRO SANZ 

Y SI TE DIGO 
FANNY LU 

VALE/UNIVERSAL LATINO 

WARNER LATINA 

UNIVERSAL LATINO 

HOY TENGO GANAS DE TI 
RICARDO MONTANER 

ESO Y MAS 
JOAN SEBASTIAN 

EMI TELEVISA 

MUSART /BALBOA 

EMI TELEVISA 

LA CALLENNIVISION 

EMI TELEVISA 

SENTIMENTTAL 
MODERATTO 

Y TODAVIA 
YOLANDITA MONGE 

POR AMARTE 
PEPE AGUILAR 

LOS INFIELES 
AVENTURA 

CON TU NOMBRE 
RICKY MARTIN 

SOLO DEJATE AMAR 
KALIMBA 

PREMIUM LATIN 

MOST ADDED 

SONY BMG NORTE 

SONY BMG NORTE 

TRIBAL VIBES 

ME GUSTAS COMO QUIERAS 
MILLO TORRES Y EL TERCER PLANE IA 

PLAYS AUDIENCE 
TW +1- MILLIONS RANK 

888 +55 8.992 2 

884 -31 7.882 3 

857 +21 9.356 1 

706 +52 6.938 5 

667 +18 5.230 11 

619 -56 4.156 16 

573 +71 4.811 13 

570 -22 3.551 21 

567 -36 5.095 12 

555 +155 7.802 4 

528 -17 2.400 31 

474 -8 5.889 7 

466 -25 4.063 18 

431 -55 2.431 29 

428 -2 2.384 32 

418 +43 5.794 9 

415 +74 2.526 28 

364 +10 5.524 10 

347 -14 4.148 17 

345 -21 5.880 8 

343 +17 1.718 

323 -23 0.793 

322 +41 6.838 6 

312 +40 3.967 19 

307 -23 2.166 37 

299 +35 3.351 22 

296 +7 2.971 25 

251 -1 2.787 26 

244 +23 4.363 15 

206 +11 2.300 33 

198 +42 4.476 14 

198 -43 3.840 20 

182 +7 1.840 

182 -4 1.268 

180 +5 3.081 24 

174 +1 1.847 

162 +7 0.703 

152 +31 1.853 

149 +149 0.407 

129 +2 2.224 35 

MOST ADDED 

TITLE 
ARTIST / LABEL 

SOLO DEJATE AMAR 
Kallmba 
(SONY BMG NORTE) 
KEXA, KRIO, KWA, XAVO, XHFG, XHPX, 
XLTN 

NEW 
STATIONS 

7 

TORRE DE BABEL 
David Bisbal Feat. Wisin & Vandal 
(UNIVERSAL LATINO) 
KEXA, KSSE, XHFG 

OJALÁ PUDIERA BORRARTE 
Mana 
(WARNER LATINA) 
KEXA, WPAT 

Y SI TE DIGO 
Fanny Lu 
(UNIVERSAL LATINO) 
WIOA, XHFG 

lit9R 
POWERED BY 

nielsen 
BDS 

TITLE 
ARTIST / LABEL 

NEW AND ACTIVE 
PLAYS TITLE 
/GAIN ARTIST / LABEL 

PLAYS 
/GAIN 

GIVE IT TO ME 125/12 
Timbaland Feat. Nelly Furtado & Justin 
Timberlake 
(MOSLEY /BLACKGROUND /INTERSCOPE) 

TOTAL STATIONS: 3 

NO TE VEO 
Casa De Leones 
(WARNER LATINA) 

108/20 

TOTAL STATIONS: 4 

SI ME HABLARAS 
Gustavo Laureano 
(UNIVERSAL LATINO) 

94/9 

TOTAL STATIONS: 4 

SAY IT RIGHT 
Nelly Furtado 
(MOSLEY /GEFFEN) 

87/12 

3 TOTAL STATIONS: 

TU 
Jeremias 
(UNIVERSAL LATINO) 

2 TOTAL STATIONS: 

2 

CON TU NOMBRE 2 
Ricky Martin 
(SONY BMG NORTE) 
WXYX, XHFG 

TU 2 
Jeremias 
(UNIVERSAL LATINO) 
KNVO, WAMR 

ADONDE SE FUE 
Xtreme 
(LA CALLE / UNIVISION) 
WIAC, WIOA 

LA VIDA 2 
Rabanes 
(UNIVERSAL LATINO) 
WKAQ, XHPX 

LA FOTO SE ME BORRO 2 
EMs Crespo 
(MACHETE) 
WKAQ, WXYX 

MORENA MIA 
Miguel Bose 
(WARNER LATINA) 
KQQK, KTCY 

2 

ADDED AT... 

XHFG 
Sam Diego, CA 

PD: Elvis Valle 

Fanny Lu, Y Si Te Digo, 10 

Anais, Solo Mio, 9 
Kalimba, Solo Dejate Amar, 8 
David Bisbal Feat. Wisin & Yandel, Torre De 

Babel, 7 
Ricky Martin, Con Tu Nombre, 7 

FOR MORE STATIONS GO TO: 

www.RadioandRecords.com 

4 

86/33 

MOST 
INCREASED 

PLAYS 

+155 

+149 

+74 

+71 

7 

ESPACIO SIDERAL 
Jesse & Joy 
(WARNER LATINA) 

78/2 

TOTAL STATIONS: 6 

DIME POR QUE 
Antonio Orozco 
(UNIVERSAL LATINO) 

77/12 

TOTAL STATIONS: 3 

GIRLFRIEND 
Avril Lavigne 
(RCA/RMG) 

76/16 

TOTAL STATIONS: 3 

TU RETIRADA 
Christian Castro 
(UNIVERSAL LATINO) 

68/21 

TOTAL STATIONS: 8 

DIME AMOR 
Millo Torres Y El Tercer Planeta 
(TRIBAL VIBES) 

67/9 

TOTAL STATIONS: 

OJALA PUDIERA BORRARTE 
Mana (Warner Latina) 
KXXS +34, XAVO +28, WAD +23, WPAT +20, KWA +19, 

KSSE +15, KEXA +ñ, KTCY +12. KQQK +8, WXYX +4 

SOLO DEJATE AMAR 
Kalimba (Sony BMG Norte) 
KRK) +35, XAVO .35, XHPX +24, KWA +T7, XLTN 16, 
KEXA .12, XHFG +8, KLVE +1 

PERDONAME EN SILENCIO 
Reyli (Sony BMG Norte) 
KXXS +30, XAVO +29, KRIO XHFG +7, WIOA +3, 

KSSE +Z KNVO +1, WWVA +1 

BELLA TRAICION 
Belinda (EMI Televisa) 
KRK) +16, WRD +14, XHPX 12, WWVA +10, WKAQ +9, 

XHFG +5, KQQK +5, KTCY +3, WKA +2, KNVO +2 

DIMELO 
Enrique Iglesias (Interscope/Universal Latino) 
XAVO +26, KXXS +15, KTCY +15, KQQK +10, KWA .7, 

WF10 +7, WRMA +4, XIS( +3, KEXA +3, KNVO +3 

2 

FOR WEEK ENDING JUNE 24, 2007 
LEGEND: See legend to charts in charts section for rules and symbol explanations. 
26 Latin pop, 12 tropical and 12 Latin rhythm stations are electronically monitored by Nielsen 

Broadcast Data Systems 24 hours a day, 7 days a week. C 2007 Nielsen Business Media, Inc. 

All rights reserved. 

LATIN POP MONITORED REPORTERS 
WWVA /Atlanta, GA XHPX /EI Paso, TX KSSE /Los Angeles, CA WAMR /Miami, FL WFID /Puerto Rico KBMG /Salt Lake City, UT 

OM: Clay Hunnicutt PD: David Castillo OM: Elias Autran PD: Pedro Javier Gonzalez PD: Lucy -Ann Ramos OM: Carlos Martin Valdez 

PD /MD: F.obb e Ramirez PD: Nestor Rocha PD: Ana Perez 

KMMM /Fresno, CA APD: Andrea Becerra WRMA /Miami, FL WIAC /Puerto Rico 

KXXS /Austin, TX PD: Jorge Guillen PD: Rogelio Alfonso PD: Valerie Mejia KRIO /San Antonio, TX 

OM /PD: Fomeo Herrera KWIZ /Los Angeles, CA OM: Robin Flores 

MD: Julieta Jil KQQK /Houston, TX PD: Eddie Leon KEXA /Monterey, CA WIOA /Puerto Rico PD /MD: Manny Herrera 

PD: Ezequiel Gonzalez PD: Vicente Romero PD: Fernando De Hostos 

KPSUBakersfield, CA MD: Raquenell Villarreal KNVO /McAllen, TX XHFG /San Diego, CA 

PD: Isidro Roman PD: Robert Montalvo WPAT /New York, NY WKAQ /Puerto Rico PD: Elvis Valle 

KLVE /Los Angeles, CA MD: Mando San Roman PD: Tony Luna PD: Carlos Gonzalez 

KTCY /Dallas, TX PD: Jose Santos APD: Natalia Cuevas XLTN /San Diego, CA 

PD: Javier Casanova XAVO /McAllen, TX KVVA /Phoenix, AZ PD: Libia Sauza 

OM: Jeff Koch PD: Edgar Pineda WXYX /Puerto Rico 

PD: Juan Facundo PD /MD: Herman Davila 

24/7 NEWS ONLINE p www.RadioandRecords.com JUNE 29, 2007 

www.americanradiohistory.com

www.americanradiohistory.com


POWERED BY 

CASA DE LEONES SCOOT 

INTO THE LATIN RHYTHM 
TOP FIVE (8 -4) AND ALSO 

ENTER THE TROPICAL 

CHART AT NO. 40. 

nielsen 
BDS 

TROPICAL 

2 

o 
4 

o 
6 

o 
o 
o 

10 

11 

o 

1 70 

7 

8 

22 

6 

22 

20 

8 

19 

£;ZO 

23 

11 

13 18 2 

3 

TITLE 
ARTIST 

Il NIELSEN BDS 
CERTIFICATIONS 

IMPRINT / PROMOTION LABEL 
PLAYS AUDIENCE 

TW +1- MILLIONS RANK 

MAS QUE TU AMIGO NO.1(n WKS) 
TITO NIEVES LAPAI I F /UNIVISION 314 

267 

215 

199 

191 

183 

182 

177 

+32 

-8 

+29 

-5 

+32 

0 

+33 

+5 

3.068 

3.843 

4.912 

3.190 

7 

2 

1 

5 

LA FOTO SE ME BORRO 
ELVIS CRESPO MACHETE 

QUE ME DES TU CARINO 
JUAN LUIS GUERRA V 440 EMI TELEVISA 

MI CORAZONCITO 
AVENTURA PREMIUM LATIN 

CORTAMELAS VENAS 
TONO ROSARIO UNIVERSAL LATINO 

3.232 4 

EN EL AMOR 
JOE VERAS J & N 

3.083 

1.390 

1.893 

0.917 

6 

ARROZ CON HABICHUELA 
EL GRAN COMBO DE PUERTO RICO DISCOS 605 /SONY BMG NORTE 

19 

12 

32 

LA MUJER QUE MAS TE DUELE 
ISSAC DELGADO FEATURING VICTOR MANUELLE LA CALLE/UNIVISION 

QUE LLOREN 
IVY QUEEN UNIVISION 

164 

153 

150 

144 

138 

129 

121 

120 

116 

115 

110 

109 

106 

102 

101 

99 

92 

82 

81 

79 

78 

76 

71 

64 

63 

59 

58 

57 

54 

53 

52 

51 

+34 

-25 

-11 

+18 

+32 

+4 

-28 

-15 

+35 

+27 

-7 

+2 

+8 

+6 

5 

-5 

+16 

0 

-16 

-1 

+10 

-13 

-12 

+8 

NUNCA HABIA LLORADO ASI 
VICTOR MANUELLE DUET WITH DON OMAR SONY BMG NORTE 

1.139 24 

IGUAL QUE AYER 
R.K.M. & KEN -V PINA.UNIVERSAL LATINO 

2.291 

1.070 

3.287 

10 

PASARELA 
DJ NELSON Y DALMATA FLOW.UNIVERSAL LATINO 

MI GENTE MOST ADDED 
MARC ANTHONY SONY BMG NORTE 

SIENTE EL BOOM 
TITO "EL BAMBINO" FEATURING RANDY EMI TELEVISA 

26 

3 

1.196 

1.456 

0.947 

0.948 

0.502 

1.836 

22 

18 

31 

30 

13 

IMPACTO 
DADDY YANKEE FEAT URING FERGIE ELCARTELRNTERSCOPE 

DICEN 
JOHNNY RIVERA CMG /UNIVERSAL MOTOWN 

MARIA MOST INCREASED PLAYS 
OLGA TANON UNIVISION 

TORRE DE BABEL 
DAVID BISBAL VALE 'UNIVERSAL LATINO 

DIMELO 
ENRIQUE IGLESIAS INTERSCOPE`UNIVERSAL LATINO 

EMPECE A LLORAR 
ANTHONY CRUZ M.P. 

0.852 34 

LA CUMBIA DE LOS ABURRIDOS 
CALLE 13 SONY BMG NORTE 

1.518 

2.634 

0.580 

T7 

8 

39 

SI LA VES POR AHI 
EL GRAN COMBO DE PUERTO RICO DISCOS 6U5/SONY BMG NORTE 

CONECTATE 
OPTIMO SONY BMG NORTE 

DIME QUE FALTO 
ZACARIAS FERREIRA J & N 

1.805 

1.806 

0.749 

1.169 

0.564 

2.390 

1.032 

0.093 

0.165 

0.157 

1.003 

0.751 

0.577 

0.142 

15 

14 

37 

23 

9 

28 

29 

36 

40 

ME SIENTO VIVO 
MICHAEL STUART MACHETE 

ME VOY 
HECTOR ACOSTA D.A.M. 

SOLO TU Y YO 
LIMI -T 21 LA CALLE/UNIVISION 

Y TODAVIA 
YOLANDITA MONGE LA CALLE/UNIVISION 

Y SI TE DIGO 
FANNY LU UNIVERSAL LATINO 

THE WAY SHE MOVES 
ZION FEATURING AKON CMG/WIVERSAL MOTOWN 

DAME UN MOMENTO 
THEDEY EPIC/SONY BMG NORTE 

DALE PA' TRA (BACK IT UP) 
NOTCH CINCO FOR CINCO /MACHETE 

LO MEJOR DE TU VIDA 
ALEXANDRE PIRES EMI TELEVISA 

+6 

+30 

-8 

-11 

-4 

+3 

+2 

+22 

SOLO MIO 
ANAIS UNIVISION 

PEGATE 
RICKY MARTIN SONY BMG NORTE 

CHOCOLATE 
KARIS PINA 

AMORES COMO EL TUYO 
TOBY LOVE SONY BMG NORTE 

SI NOS QUEDARA POCO TIEMPO 
CHAYANNE SONY BMG NORTE 

0.202 

0.768 

2.136 

QUIZAS 
TONY DOE WY/MACHETE 

35 

11 
NO TE VEO 
CASA DE LEONES WARNER LATINA 

11 

27 

19 

8 

18 

10 

11 

32 

11 7 

O 16 5 

10 

13 

12 

14 

15 

19- 

35 

20 

8 

18 

20 

47 

25 

16 

2 

10 

6 

18 10 

2C 8 

2E 3 

2.S 7 

2E 11 

24 2 

6 

Q RE EETRYI 

`IEW `I 

e RE ENTRY] 

LATIN RHYTHM Il NIELSEN BDS 
TITLE CERTIFICATIONS 
ARTIST IMPRINT / PROMOTION LABEL 

PLAYS AUDIENCE 
TW +1- MILLIONS RANK 

IMPACTO NO. 1(10 WKS] 
DADDY YANKEE FEATUR NG FERGIE ELCARTEUINTERSCOPE 566 -35 7.615 1 

IGUAL QUE AVER 509 -34 7.394 2 
R.K.M. & KEN -Y PINA/UNIVERSAL LATINO 

SIENTE EL BOOM 471 -59 5.972 4 
TITO "EL BAMBINO" FEATURING RANDY EMI TELEVISA 

NO TE VEO 
CASA DE LEONES WARNER LATINA 

406 +10 6.221 3 

MI CORAZONCITO 392 -18 4.470 6 
AVENTURA PREMIUM LATIN 

LLORARAS 
R.K.M. & KEN -V PINA/UNIVERSAL LATINO 

381 -45 4.857 5 

THE WAY SHE MOVES 380 -47 4.010 7 
ZION FEATURING AEON CMG/UNIVERSAL MOTOWN 

SOLA 319 -88 3.727 10 
HECTOR "EL FATHER" VI /MACHETE 

LEAN LIKE A CHOLO AIRPOWER 
DOWN A.K.A. KILO SILENTGIANT/MACHETE 307 *30 3.903 8 

LA CUMBIA DE LOS ABURRIDOS AIRPOWER 
CALLE 13 SONY BMG NORTE 289 +30 2.952 13 

PEGAO 276 -61 3.602 11 
WISIN & YANDEL FEATURING LOS VAQUEROS WY/MACHETE 

QUE LLOREN 275 -8 3.890 9 
IVY QUEEN UNIVISION 

DIMELO 260 0 2.701 19 
ENRIQUE IGLESIAS INTERSCOPE/UNIVERSAL LATINO 

QUIZAS 
TONY DIZE WY/MACHETE 

233 -44 2.727 17 

CHICA VIRTUAL 218 -42 2.062 24 
DJ NELSON FEATURING ARCANGEL UMS/UNIVERSAL LATINO 

LOS INFIELES 
AVENTURA PREMIUM LATIN 

215 -45 2.704 18 

LA OTRA 177 -15 1.675 30 
ILEGAI FS FEATURING MONCHY Y ALEXANDRA UNIVERSAL LATINO 

DON'T MATTER 
AKON KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN 

173 -51 3.550 12 

ZUN DADA AIRPOWER 
ZION CMG/UNIVERSAL MOTOWN 171 .30 2.799 16 

CONECTATE 167 -16 1.681 29 
OPTIMO SONY BMG NORTE 

EN QUE FALLAMOS 156 -14 2.613 20 
IVY QUEEN UNIVISION 

DALE PA' TRA (BACK IT UP) 155 -60 2.425 23 
NOTCH CINCO POR CINCO/MACHETE 

AMORES COMO EL TUYO 149 -38 1.996 25 
TOBV LOVE SONY BMG NORTE 

TORRE DE BABEL 147 o 1.827 26 
DAVID BISBAL VALENNIVERSAL LATINO 

YO TE QUIERO 145 -3 2.859 14 
WISIN & YANDEL WY/MACHETE 

ERES PARA MI 
JULIETA VENEGAS SONY BMG NORTE 

144 +6 1.658 32 

5 LETRAS 143 -8 1.804 28 
ALEXIS & FIDO SONY BMG NORTE 

NUESTRO AMOR ES ASI MOST ADDED 
MAGNATE VI/MACHETE 135 +22 2.430 22 

AYER LA VI 
131 +7 1.814 27 

DON OMAR VI /MACHETE 

APARENTEMENTE 
123 -44 2.474 21 

YAGA V MACKIE FEATURING ARCANGEL Y DE LA GHETTO LA CALLENNIVISION 

LA LLAVE DE MI CORAZON 
JUAN LUIS GUERRA Y 441 EMI TELEVISA 

106 +8 1.236 

Y TODAVIA 104 +2 1.348 39 
YOLANDITA MONGE LA CALLE/UNIVISION 

UMBRELLA 103 +27 0.954 
RIHANNA FEATURING JAY -Z SRP/DEFJAWIDJMG 

PEGATE 
101 -11 1.197 

RICKY MARTIN SONY BMG NORTE 

BAILARLO 100 -10 0.959 
TITO "EL BAMBINO" EMI TELEVISA 

WHINE UP 95 +23 1.069 
KATDELUNA FEATURING ELEPHANT MAN EPIC 

BUY U A DRANK (SHAWTY SNAPPIN') 
91 -15 1.595 33 

T -PAIN FEATURING YUM JOC KONVICT /NAPPY BOY /JIVE/ZOMBA 

SI NOS QUEDARA POCO TIEMPO 
CHAYANNE SONY BMG NORTE 

89 +19 0.961 

BEAUTIFUL GIRLS 89 +15 2.829 15 
SEAN KINGSTON BELUGA HEIGHTS/EPK/KOCH 

CRAZY 87 +14 0.691 
LUMIDEE FEATURING PITBULL M>I/TVT 

77 

TROPICAL & LATIN RHYTHM MONITORED REPORTERS 
TRCFI:AL WEMG /Philadelphia, PA WSPR/Springfield, MA KFZUIkIas, TX KXOULos Angeles, CA WODA /Puerto Rico 

PD: DJ Frankie PD: Marcos Rivera OM: <rick Lockridge OM: Pio Ferro OM: Jose Nelson 

WLAT /Hartford, CT WKKB /Providence. RI WYUU/Tampa, FL PI: Chayor Ortuno PD: Jerry Pulles PD /MD: Rogie Gallart 

PD/MD: Nelson Brudys PD: Juan D. Gonzalez OM: Mike Culotta A= D:9leaa1droCovarrubias WMGE /Miami, FL WVOZ/Puerto Rico 

WXD1/Miami, FL APD: Darein Garcia PD: Ricardo Blanco KLLE&Fresno, CA OM: Rod Phillips PD: Jamie Ortiz 

PD: F:Lddy Hernandez WPMZ /Providence, RI 
MD: Carlos Jose Peralta PI: Tc.nySantos PD: Frank Walsh MD: Edgar Diaz 

WSISO/New York, NY PD: Zoilo Garcia WLZL/Washington, DC MD: Farrola Rivera MD: Raymond Hernandez KVVZ/San Francisco, CA 

PD: - çe Mier MD: Dilson Mendez, _r. PD: Aracely Rivera WELQ /Ft. Myers, FL WCAA /New York, NY PD: Bismarck Espinoza 

WNUEPOrlando, FL WPRM /Puerto Rico LATIN RHYTHM P =: A Senchez PD: Alix Quintero 

PD: F afae Grullon PD: Jorge Pabon KLOUHouston, TX MD: DJ Kazzanova 

MD: Jcse Martinez WZNT /Puerto Rico WVIV /Chicago, IL PI: B 3bE 1' Ramps KVIB /Phoenix, AZ 

WRUM1Orlando, FL PD: Pedro Arroyo 
OM /PD: Cesar Canales OM /PD: Josh Villa 

PD: Fayn_nd Torres 
APD: Lucy Herrera APD: Mark Garcia 
MD: Armando Reyes 
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NATIONAL AIRPLAY OVERVIEW Atli? 
POWERED BY nielsen 

BILLBOARD 
CHARTS 

COMPILED BY 

BDS 

nielscn 
SoundScan 

78 

E 

Billboard TOP ALBUMS 

o 
o 
o 

y, 5 ARTIST 
á3 3á 3¿ IMPRINT K NUMBER/ DISTRIBUTING LABEL (PRICE) 

NOT SHOT 
DEBUT 

4 1 

5 3 3 

6 6 7 

10 10 

8 4 5 

2 

10 5 1 

m® 
12 7 2 

13 11 4 

O 
O 23 20 

16 18 13 

17 13 12 

18 24 21 

19 12 6 

20 16 14 

21 22 16 

22 21 11 

23 8 -. 

#1 
tWK 

BON JOVI 
MERCURY /ISLAND 008902 /UMGN /IDJMG (1 3.98) 

THE WHITE STRIPES 
THIRD MAN 162940' /WARNER BROS. (18.98) 

Title 

Lost Highway 

Icky Thump 

BRAD PAISLEY 
ARISTA NASHVILLE 07171 /SBN (1 8.98) 

5th Gear 

TOBY KEITH 
SHOW DOG NASHVILLE 005 (18.98) 

Big Dog Daddy 

PAUL MCCARTNEY 
MPUHEAR 30348 /CONCORD (18.98) Memory Almost Full 

LINKIN PARK 
MACHINE SHOP 44477/WARNER BROS. (18.98) O+ 

AMY WINEHOUSE 
UNIVERSAL REPUBLIC 008428 /UMRG (10.98) 

MAROON 5 
A &M/OCTONE 008917/IGA (18.98) 

FABOLOUS 
DESERT STORM /DEF JAM 0081621/IOJMG (13.98) 

T -PAIN 
KONVICT /NAPPY BOY /JIVE 08719 /ZOMBA (18.98) 

SHOP BOYZ 
ONDECK/UNIVERSAL REPUBLIC 009138 /UMRG (13.98) 

Minutes To Midnight 1 

Back To Black 6 '. 

It Won't Be Soon Before Long 1 

From Nothin' To Somethin' 2 

Epiphany 1 

Rockstar Mentality 11 

RIHANNA 
SRP /DEF JAM 008968' /IDJMG (13.98) 

Good Girl Gone Bad 

R. KELLY 
JIVE 08537/ZOMBA (18.98) 

Double Up 

LIFEHOUSE 
GEFFEN 009153/IGA (13.98) 

FERGIE 
WILL.I.AM/A&M/INTERSCOPE 507490/IGA (13.98) 

AVRIL LAVIGNE 
RCA 03774/RMG (18.98) 0+ 

DAUGHTRY 
RCA 88860 /RMG (18.98) 

2 

Who We Are 14 

The Dutchess 3 
} 

The Best Damn Thing 1 

Daughtry © 1 `1 

Taylor Swift 13 
TAYLOR SWIFT 
BIG MACHINE 120702 (18.98) 

BIG & RICH 
WARNER BROS. (NASHVILLE) 43255/WRN (18.98) 

MICHAEL BUBLE 
143 /REPRISE 100313/WARNER BROS. (18.98) 

Between Raising Hell And Amazing Grace 

Call Me Irresponsible 1 

CARRIE UNDERWOOD 
ARISTA/ARISTA NASHVILLE 71197/RMG (18.98) 

THE POLICE 
A&M 009080 /UME (19.98) 

DJ KHALED 
TERROR SQUAD 4229/KOCH (17.98) 

24 15 - s 2 
VARIOUS ARTISTS Instant Karma: The Amnesty International Campaign To Save Darfur 
WARNER BROS. 156028 (22.98) 

NE -YO Because Of You 
DEF JAM 008897 /IDJMG (13.98) 

We The Best 

25 28 18 
YiñláiSii& 

Some Hearts O 2 

The Police 11 

15 

Billb.arol HOT DIGITAL SONGS 
ELI -ts 

w 
TITLE 

. i w I; z e-3 3 3o ARTIST t n1P1tN1 PROMOTION LABEL) 

#1 
SWKS 

1 UMBRELLA 
V RIHANNA FEAT. JAY -2 (SRP /DEF JAM /IDJMG) 

2 2 5 

o 
4 3 10 

5 7 17 

6 6 17 

7 5 9 

4 12 

8 8 7 

9 9 3 

10 10 11 

m 36 3 

12 12 9 

13 11 16 

14 13 2 

15 15 3 

16 14 10 

m24 5 

O 47 7 

PARTY LIKE A ROCKSTAR 
SHOP BOYZ I UIILcLK, UNIVERSAL REPUBLIC) 

HEY THERE DELILAH 
PLAIN WHITE TS (HOLLYWOOD) 

BIG GIRLS DON'T CRY 
FERGIE (WILL.I.AM /A &M /INTERSCOPE) 

GIRLFRIEND 
AVRIL LAVIGNE (RCA/RMG) 

BUY U A DRANK (SHAWTY SNAPPIN') 
T -PRIM FEAT. YUNG JOC (KONVICT /NAPPY BOY /JIVE/ZOMBA) 

MAKES ME WONDER 
MAROON 5 (A &M /OCTONE/INTERSCOPE) 

REHAB 
AMY WINEHOUSE (UNIVERSAL REPUBLIC) 

LIP GLOSS 
LIL MAMA (JIVE / ZOMBA) 

THNKS FR TH MMRS 
FALL OUT BOY (FUELED BY RAMEN /ISLAND /IDJMG) 

THE WAY I ARE 
TIMBALAND FEAT. KEM NILSON (MOSLEV/BLACKGROUN08NTERSCOPE 

NEVER AGAIN 
KELLY CLARKSON (RCA/RMG) 

......ym,,.;., .- .. gi 3ó 
Vitp 

28 

29 

CD 

32 

33 

34 

35 

36 

POP, LOCK & DROP IT 38 
HUEY (HITZ COMMITTEE /JIVE /ZOMBA) 

MAKE ME BETTER 
FABOLOUS FEAT. NE -YO (DESERT STORM/DEF JAM/IDJMG) 

BARTENDER 
T -PAIN FEAT. AKON (KONVICT /NAPPY BOY /JIVE / ZOMBA) 

SUMMER LOVE 
JUSTIN TIMBERLAKE (JIVE / ZOMBA) 

BIG THINGS POPPIN' (DO IT) 
T.I. (GRAND HUSTLE /ATLANTIC) 

ICKY THUMP 
THE WHITE STRIPES (THIRD MAN/WARNER BROS.) 

19 16 6 
DO YOU KNOW? (THE PING PONG SONG) 
ENRIQUE IGLESIAS (UNIVERSAL LATINO /INTERSCOPEI 

NOBODY'S PERFECT 
HANNAH MONTANA (WALT DISNEY) 

CD 18 3 

21 17 41 

CD26 12 

23 22 12 

e 29 7 

25 20 21 

BEFORE HE CHEATS 
CARRIE UNDERWOOD (ARISTA/ARISTA NASHVILLE) 

GET IT SHAWTY 
LLOYD (THE INC. /UNIVERSAL MOTOWN) 

WHAT I'VE DONE 
LINKIN PARK (MACHINE SHOP/WARNER BROS 

WAIT FOR YOU 
ELLIOTT YAWN (HICKORY) 

GLAMOROUS 
FERGIE FEAT. LUDACRIS (WILL.I.AM /A &M /INTERSCOPE) 

© 
41 

42 

CD 
44 

45 

o 

50 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

27 25 
THE SWEET ESCAPE 
GWEN STEFANI FEAT. AEON ( INTERSCOPE) 

- 

19 16 

23 11 

66 8 

32 5 

25 17 

28 18 

21 20 

30 18 

A BAY BAY 
HURRICANE CHRIS (POLO GROUNDS /J /RMG) 

2 STEP 
UNK (BIG OOMP /KOCH) 

I TRIED 
BONE THUGS -N- HARMONY FEAT. AKON (FULL SARFACEANTERSCOPE) 

(YOU WANT TO) MAKE A MEMORY 
BON JOVI (ISLAND /MERCURY /IDJMG) 

THE GREAT ESCAPE 
BOYS LIKE GIRLS (COLUMBIA) 

HOME 
D AUGHTRY (RCA/RMG) 

U + UR HAND 
PINK (LAFACE /ZOMBA) 

DON'T STOP BELIEVIN' 
JOURNEY (LEGACY /COLUMBIA) 

LEAN LIKE A CHOLO 
S OWN A.K.A. KILO (SILENT GIANT /MACHETE) 

THIS IS WHY I'M HOT 
MIME (CAPITOL) 

SHUT UP AND DRIVE 
RIHANNA (SRP /DEF JAM /IDJMG) 

WE TAKIN' OVER 
DJ KHALED (TERROR SQUAD /KOCH) 

ROCKSTAR 
NICKELBACK (ROADRUNNER) 

LOST 
FAITH HILL (WARNER BROS. (NASHVILLE) /WRN) 

GIVE IT TO ME 
TIMBALAND (MOSLEY /BLACKGROUND /INTERSCOPE) 

BECAUSE OF YOU 
NE -Y0 (DEF JAM /IDJMG) 

TAMBOURINE 
EVE (AFTERMATH /FULL SURFACE/RUFF RYDERS /GEFFEN/ 

TEARDROPS ON MY GUITAR 
TAYLOR SWIFT (BIG MACHINE) 

LOST IN THIS MOMENT 
BIG A RICH (WARNER BROS. (NASHVILLE) /WRN) 

DANCE TONIGHT 
PAUL MCCARTNEY (MM./HEAR/CONCORD) 

TICKS 
BRAD PAISLEY (ARISTA NASHVILLE) 

FIRST TIME 
LIFEHOUSE (GEFFEN) 

WHINE UP 
KAT DELUNA FEAT. ELEPHANT MAN (EPIC) 

DON'T MATTER 
AKON (KONVICT /UPFRONT /SRC /UNIVERSAL MOTOWN) 

24/7 NEWS ONLINE @ www.RadioandRecords.com 

VIDEO CHANNELS 
MTV2 
Sr. VP/Music & Talera: Anny Doyle 
VP/Music &Talent Peter Baron 
Viacom 212- 258 -8000 

1W LW 

1 Li! Boosie, Wipe Me Down 29 27 
2 Shop Boyr, Party Ulm A Rockstar 29- 28 
3 Ankin Park What rye Do,p11e 28 27 
4 Atnrost, SayThis Sooner0 28 27 
5 Klaxons, Golden Skans 2B 28 
6 Green Day, Working Class Hero 27 27 
7 Boys Like Girls, The Great Escape 27 27 
B Queens Of The Stone Age, Sick Sick Sick 22 20 
9 Kia Shine, Knspy 22 20 

10 Undematlo You're Ever So Inviting 21 18 
11 The Used, The End And The Worm 21 19 

12 My Chemical Romance, Teenagers 21 20 
13 Senses Fail, Can't Be Saved 21 20 
14 50 Cent Amusement Perk 21 20 
15 Eve, Tambourine 21 21 

16 Sum 41, Underclass Hero 20 0 
17 Killswitch The Arms Of Sorrow 20 18 
18 The Bravery, ire Wont Let Me Go 20 19 
19 The White Snipes, Icky Thump 20 20 

20 Fabolous, Make Me Bella 3) 20 
21 T- Pain, Boy U A Drank (Shanty Snappin'I 20 21 

22 Mike Jones My 64 20 21 
23 T.I., Big Things Poppiri (Do n) 20 28 
24 TA, You Know What It Is 18 0 
5 Three Days Grace, Never Too Late 18 0 
5 

YAM 
Ee Sexy Lady 1B -17 

16 2 

28 
BIThIgggss-N-rli 

nmry!Ted 
se You) 

16 17 

29 Common, The Game 16 17 

30 DJ Khaled, We Talon' Over 15 lb 

A+ Sun 41, Underclass Hero 
A+ 11, You Know What AI, 
A+ Three Days Grace, Never Too Late 

VH1 
Exec. VP/Talem & Music: Rck Krkn 
Sc VP Musc &Talent Bruce G1kner 
VP/Music &Talent SandyAbuele 
Viacom 212 -258 -7800 

iW LW 

1 B 5 (You WanttTTo MakeA Memory 4422. 

25 Maroon 
3 Kelly Clarkson, Never Again 26 20 
4 naughty, Home 26 25 
5 Plant White Ts Hey There Delilah 22 18 
6 Fergie, Big Girls Don't Cry 22 21 
7 Rihanna, Umbrella 21 20 
8 Unkin Park Whet The Done 21 21 

9 Any Winehoose, Rehab 19 19 
10 Fall Out Boy, Thnks FrTh Mmrs 18 18 
11 Brandi CerEle, The Story IT 20 
12 Green Day. Working Class Hero 18 14 

13 Michael Buhle, Everything 15 14 
14 Carrie Underwood. Before He Cheats 15 22 
15 Pink, U c Ur Hand 15 25 
16 Elliott Yanin,WaitFor You 14 11 
17 Nel ly Furrado, All Good Things 14 14 
18 Gwen Stefan, 4 In The Morning 14 16 
19 Paolo Nunn, Last Request 13 8 
20 Joss Stan, Tell Me VMutWe're Gonna 13 9 
21 Paid McCartney, Dance Tonight 11 8 

22 The Bravery, Time Wont Let Me Go 11 14 
23 Buckcheny, Everything 10 9 
24 VeNet Bossism She Blinds Quick Machines 9 5 
25 KT Tnnroll, Other Side Of The World 9 10 

26 Feist 1.2,3,4 9 10 
27 Mat Kearney, Undeniable 9 It 
28 Mandy Moan, Extraordinary 8 5 
29 Nickelhack If Everyone Cared 7 5 

30 Abo, Don't Matter 6 3 

20 0 A+ Velyel Revolver, She Builds Quick Machines 9 5 
18 0 A+ Merde Maass Exseordmary 8 5 

18 0 A+ TheYMr4e 8trìpesNydillump 6 4 

BET BI VP/Music 
Kelly 

Frog: Stephen Hill 
Ma: Kelly G 
Viacom 212- 975 -4055 

BY LW 

1 Ti, . BiAg Things PopPin' (Do h) 11 18 
2 Rtalp DareR. Urfrei Same Grtl äl 0 

22 
8 

3 Fabulous, Make Me Better 
4 50 Cent, Amusement Park 
5 Mario, How Do I Breathe 
6 5 Boys Party Like ABockstar 
7 Ne-o Ochoa 
8 Kv amblanrd Like This 
9 EveTTa 

10 UI Barrie, Wipe Ma Down 
11 Musirqawe,Sexy 

Lady 12 dv 
13 Karryo West. Cant TO Me Nothing 
14 Hurricane Oe A Bay Bay 
15 V,lenee I See U 

16 Bobby Valerohawty rymoiu 
17 Lloyd, Oct It Shawty 
18 T -Pain. Buy U A Drank (Shawty Snapping 
19 
21 

Y 

B 
Jooye 

H dNe 

e 

U 

Oh 

Tp s 
21 anna, Umbrella 
72 Ul Mann, Lip Gloss 
73 Beyonce, Get Me Bodied 
24 T -Pain, Bartender 
25 Cannon, The Game 
26 Mike Jones. MTM 
27 DJ Khaled, We Talon' Over 
28 Kia Shine Krìspy 
29 Alliance. Tattoo 
W 00K. Ini Players Arnhem 11 Choose You) 

A. R Kelly Duet Wit What Same Ghl 
A+ KKaaraa YYest,CerttTeX Me Nothing 
A+ Hanlon, Chris A Bay Bay 

Great American Country 
MO: Tony Trovato 
Scripps 615- 327 -7525 

D 

20 
9 
8 

tW LW 

1 Brad Paisley, Ticks 44 29 
Dierks Bentley, Free And Easy 43 16 
Big & Rich, Lost In This Moment 33 32 
Cmiq Morgam,Tough 31 18 
Taylor Swat, Teardrops On My Guitar 31 28 

Bucky Covìnau,A Different World 30 26 
Keith Urban, 1 Told You So 30 29 
Rascal Ratls Stand 29 29 
Alan Jackson, A Woman's Love 29 29 

1 Emerson Drive, Moments - 29 34 
1 lint McGraw With Path Hill, I Need You 26 16 
1 Carrie Underwood, Wasted ä 24 
1 Sugadand, Everyday America 24 24 
1 Jason Aldean, Johnny Cash 22 22 
1 Toby Keith, High Maintenance Woman 22 23 
1 Rode Atkins These Are My People 22 25 
1 Miranda Lambe, Famous In A Small Town 21 18 

1 Trace Adkins, I Wanna Feel Something 20 0 
1 Little Big Town, A Late More You 19 20 

20 IeAnn Rimes,Nothin' Better To Do 19 21 
21 Kellie Pickle,, I Wonder 18 28 

22 Brad Paisley, The Worts - 17 7 
23 Truce Adkins, Ladies Love County Boys 15 13 

24 Ede Church, Guys Like Me 13 12 
25 Luke Bryan, All My Friends Say 13 14 

26 Blake Shelton, Don't Make Me 13 14 

27 Joe Nichols, I'll Wart For You 13 15 

ZB Kenny Chesney, Summertime 13 18 
29 Jack Ingram, Measure Of A Man 12 8 

30 Jemiiter Hanson Joyride 12 8 

A+ Trace Adkins I Wanne Feel Something 
A+ Brad Paisley, Online 
A+ Brad Paisley, l'm Still Guy 

MTV2 
Sr. VP/Music &Talent Amy Doyle 
VP/Music &Talent Peter Baron 
Viacom 212- 258 -8000 

CMT 
VT Music &Talent Re)) Chris Pan 
Dir Music Pgmg: Evan Kroh 
Viacom 615 -335 -8400 

CMT 

1W LW 

1 Big & Rich, Lost In This Moment 
2 Rascal Rads, Stand 
3 Bon Jovi,You Want To) Make A Memory 
4 Keith Urban!ToldYou So 
5 LeAnn Rimes, Nothlñ Better To Do 
6 Rodney Atkins These Are My People 
7 Kellie Pickier, I Wonder 
8 Liure Big Town, A Little More You 
9 Jason Aldean, Johnny Cash 

10 Jack Ingram. Measure Of A Mai 
11 Dierks Belley, Free And Easy 
12 Craig Morgan Tough 
13 ira McGraw With Faith Hill, I Need You 
14 Trace Adkins I Wanna Feel Something 
15 Toby Keith, High Maintenance Woman 
16 Buck y Covington, A Dblerem World 
17 Tem Clark, Duty Girl 
iB Miranda Lambert Famous In A Small Town 1 

19 Eric Church, Guys She Me 1 

20 Alan Jackmn,A Wanan's Love 1 

21 Sn_ adand, Everyday America 1 

22 Taylor Swilt Teartkops On My Guitar 1 

23 Carrie Underwood, Before He Cheats 
24 Carmen Ransom, Notlhi täreThe 
25 Luke Bryan, All My Friends Say 
26 Alison Krauss & Wais, Missing You 
27 Crossin Dixon, Ducar Slinger 
28 Martina McBride, Anyway 
23 Lee Brice, She Ain't Right 
33 Emerson Olive, Moments 

24 20 
24 21 

23 15 

23 19 
22 16 

21 18 
21 21 

70 20 
20 23 
1 14 
I II 

1 14 
1 15 
1 O 

I 12 

I 14 
9 

A. Trace Adkins, I Wanna Feel Something 
A+ Ikossin Dixon, Guitar Oinger 

FUSE 
Dir. Pgmg.: Janis Unterweiser 
Rainbow -Media 212- 324 -3416 It 

9 
11 

13 
18 

6 

10 
1 

á 

3 
6 
7 

0 

0 

1W LW 

Almost_ Sayyhe Sooner() 21 19 

The Whites UBNees, IckyThump 20 14 
Gnkin Park at I've Done 20 21 

My Chemical Rommee, Teenagers 19 16 

Scosin, You're Not Alone 19 17 
Mark Ronan Stop Me 18 0° 
Plain White Ts Hey There Delilah 18 19 
Boys like Girls, The Great Escape 18 24 
The Red Jumpsuit Apparatus False 16 16 

The Used, The Bird And The Wons 16 22 
Avril laviyne, When Soute Gone 15 4 
Maroon 5, Makes Me Wonder 15 16 

Green Day. Working Class Hero 15 17 

Red Hm Chili Peppers, Hump De Bump 14 13 

Paraniore, Misery Business 14 14 

Kelly Clarkson, Neva Agein 13 13 
Good Charlotte, Dont Wanna Be In Love 13 15 

Arctic Monkeys, fluorescent Adolescent 12 3 
Three Be yyss Grace, Never Too Late 12 14 

Say An5ffiing- Wow,1 Can Get Sexual Too 12 17 

Automatic Automatic, Monster 11 2 

Higher, Insurance? t1 12 
Ktiswnch Engage, The Anns Of Sorrow 11 12 

Peter Blom And Jahn Young Folks 11 13 
Aiden, We Sleep Forever 11 14 

Gyrn Class Heroes, Shoot DoenThe Stars 10 13 

lily Allen, AS,e 10 14 

Dam, Like A Bay 9 5 

My Chemical Romance, Famous Last 8 3 

Crame Mob, Rock Yo Hips 8 4 

20 0 A+ Malik Ronson Stop Me 18 0 
8 5 A. Arctic Monkeys Fluorescent Adolescent 12 3 

7 1 A+ Automatic Automatic, Monster 11 2 

11y LW 

1 UI Boosie, Wipe Me Down 
2 Shop Boys, Parry like A RAGMEN' 
3 Ankle Park What I've Done 
4 AkeosL Say This Sooner° 
5 Klaxons, Golden Skans 
6 Green Day, Working Class Hem 
7 Boys Uke Girls The Great Escape 
8 Queens Of The Shoe Aga, Sick Sick Sick 
9 Kia Shine. Knspy 

10 Undemalh, You're Ever So Inviting 
11 The Used, The Bird And The Worm 
12 My Chemical Romace,Teenagers 
13 Senses Fail, Can't Be Saved 
14 50 Cent Amusement Pad 
15 Eve, TM,ibourine 
16 Sum 41, Underclass Hero 
17 Killswitch Engage, The Arms OF Sorrow 
18 The Bravery, Time Wont Let Me Go 
19 The White Stripes lcky Thump 
20 Fabolous Make Me Better 
21 T -Pain, Buy U A Drank (Shawty Snappin) 
n MNr0Jones,My64 
23 TI, Big Things oppi ' (Do h) 

24 TA, You Know What It Is 
5 Three Days Grace, Never Too Late 
ä Yung Berg, Sexy Lady 
27 UM( .11 layers Anthem (I Choose You) 
a Bone Thugs - armory I Tried 
5 Common, The Game 
30 DJ Khaled, We Takin' Over 

A+ Sum 41, UnderclaSe Hera 
A+ TJ. You Know What hls 
A+ Three Days Grace, Never Too late 

CMT Canada 
Dir. P mg: Casey Clarke 
MD: Dana Baurgoin 
Cocas 416 -534 -7191 

®M. 

tes LW 

29 27 1 Keith Urban, I Told You So 24 21 

29 28 2 Carrie Underwood, Wasted 20 23 
28 27 3 Rascal Flares, Stand 19 19 

28 27 4 BanJovì-(You Want Tol Make A Memory 18 18 

28 28 5 Paul Brandt Didn't Even One The Dust 17 18 

27 27 6 Tani Clark Dirty Gut 15 15 
27 27 7 Taylor Swift Teardrops On My Guitar 14 13 

22 20 8 Shane Yellowbad, Rehm Truck 14 17 

22 

20198 

9 Aaron lines, Cheaper To Keep Her 13 12 

21 10 Jason Alden, Johnny Cash 13 13- 
21 11 Doc Walker, Drivin!! With The Brakes On 13 14 

21 20 12 Alan Jacksm,AVVanarys Love 12 10 

21 20 13 LeAnn Rimes Nothirí Better To Do 12 10 

21 20 14 Jason Blaine. Rock In My Boot 12 11 

21 21 15 Big 8 Rich, Lost In This Moment 12 13 

20 0 16 Toby Keith. High Maintenance Woman 11 12 

20 18 17 Adam Gengöry, One Breath From A 9 7 

20 19 18 Aodnee Aams, These Are My People 9 10 

20 20 19 Miranda Lambed, Famous In A Small Town 8 8 

20 20 20 Su adand,Setle' 7 3 
20 21 21 Kellie Pickles I Wonder 7 9 

20 21 22 Becky Covington,A Different World 8 9 
20 28 23 Emerson Dorn, Countrified Soul 5 1 

18 0 24 Taylor SwaTen McGraw 5 2 

0 25 Bon Jovi, Who Says You Can't Go Home 5 3 

111,8668 117 266 Johnny Reid, Kicking Stones 5 3 
2 27 Carolyn Dawn Johnson, Into You 5 5 

16 17 28 Dierks Bentley. What Was l Thinkid 4 1 

17 29 Emerson Orion, A Good Man 4 2 

IS i6 30 Jann Arden. Good Mother 4 2 

20 0 
18 0 

18 0 

A+ NoA"vplayAddsThis Week ' 

STREAMS 
AOL AOL :00 Radio Song Streams 
Pete Schiecke 
212 -652 -6400 

1W LW 

1 Rihanna, 
Umbrella 119,934 113,980 

2 .Slusut ke. 

3 Ne-Hb, 
Because OIYou 

91,004 

86,487 

76,968 

89,230 
4 ICely BOwWO 

FPUn 

Uv 
1'm A AT 85,958 85,712 

5 T -Pain, 
Drank Buy 

6 Aon 
83,634 85,137 

Anonymous 79,598 67&38 
1 gs-N- Harmony, 

IKTryiley.dd. 77,716 76,448 
8 

Lìke%is 77251 80,378 
9 Fall Out Boy, 

Thnks FrTh Mmrs 76,828 76,911 
10 Liridn Pe 

What Foe Done 78750 69,398 
11 Bow Wow, 

Outta My System 73,861 74,473 
12 

Glamorous 72445 72442 
13 

Get It Shawty 71,640 72,467 
14 Pretty Rtidry, 

Push It Baby 71,517 69,760 
15 Lumidee, 

She's LikeThe Wlnd 70,901 80,022 
16 Shop Bow, 

Party Like Rockstar 69933 68,420 
17 Chris Brown, 

WallTo Wall 68732 62105 
18 Crime Mob, 

RodkYo Hips 86388 2,447 
19 Fabulous, 

Make Me Better 61,782 57,143 
20 TI., 

BigThings Poppin' (Do h) 59392 54819 

AOL AOL On Demand 
Pete Schiecke 
212 -652 -6400 

1W LW 

1 S n 
Beeauan ul to 

, 

tif 
2 T- Pain, 

Buy U A Drank 
3 Fergie, 

B i9 Girls Don't Cry 
4 

nder Bartender 
5 Shop Boy 

Party Rockstar A 
6 UManna, 

7 Avril 
n 

ne, 
Girlfrie 

B Atmn, 
So Blame N On Me 

9 _Eel Out Boy. 
nks FrTh Mmrs 

10 Huey, 
Pop, Lock & Drop It 

11 Kelly Clarkson, 
Sober 

12 BoneThugs-N- Harmony, 
ITried 

13 Plain n s, 
HeyTherere Delilah 

14 E ionYámkm, 
Wan ForYou 

15 Jordin Sparks, 
This Is My Now 

16 Chris Brown, 
WallTo Wall 

17 Enrique Iglesias, 
Do You Know, 

18 SaKe6v ui et With Usher, 

19 p-Yo. 
DoYou 

20 Taylor Swift, 
Teardrops On My Guitar 

85,494 

85,047 

82,590 

70858 

70774 

62092 

58,250 

40,118 

39,364 

2,142 

36,489 

35,214 

34,668 

34 ,241 

34,119 

33321 

32,782 

29,919 

29249 

26,650 

37,262 

92127 

88,615 

69022 

75,804 

72557 

60,86£ 

33,666 

41,876 

39,772 

40240 

55.935 

29,434 

31,9B 

55,031 

36:375 

33,162 

22,770 

25,446 

28,194 

AOL AOL .e music Video On Demand 
Pete Schiecke 
212 -652 -6400 

1W LW 

1 nil Mama, 
Lip Gloss 58,039 57832 

2 Rlhanna, 
Umbrella ' 40,82 62491 

3 Billy Ray Cyrus, 
Face Of God 36240 0 

4 
Big Girls Big Girls Don't Cry 32,376 33,922 

5 T -Pain, 
Buy U A Drank 27,846 32,605 

6 Anil Lavigne, 
Girlfriend 21,277 29524 

7 Hilary Duff, 
Stranger 21,098 15,634 

8 Shop Boys, 
Party Like A Rodstar 17,552 18,636 

9 Huey, 
Pop, Lode & Drop It 15334 16,891 

10 Aleen, 
Don't Matter 14,770 6,589 

11 Kelly Rowland, 
LikeThis 14,524 16866 

12 Unk, 
Walk It Out 12814 -11597 

13 Kelly Osboume, 
OneWord 8,059 8,413 

14 The Pussycat Dolls, 
I Don't Need A Man 7,916 2123 

15 The Red Jumpsuit Apparatus, 
Face Down 7,805 6,045 

16 Link mn Park 
InThe End 7005 7394 

17 Kellie Molder, 
Red High Heels 6912 4306 

18 &4ns, 
LikeThis 6382 3958 

19 Journey, 
Don't Stop Believin 5,566 19,819 

20 Jonas Brothers, 
Hold On 5,001 6A65 

21 Maroon 5, 
Makes Me Wonder 4,946 8,415 

22 Cheaare Ageism, Lr BAn, Mya & Pink 
Lady Marmalade 4,7% 5,378 

23 Kelly Clarkson, 
A Moment LikeThis 4,470 6,061 

24 Keay Clarkson, 
Miss Independent 4,204 5,325 

5 Avril Lavigne, 
SkVer Boi 4,040 5,953 

26 Beyonce, 
Irreplaceable 3,974 4908 

27 Martina McBride, 
Concrete Angel 3,834 3958 

28 Twee Days Grace, 
(I Hate) Everything AboutYeu 3,831 3,723 

29 M.C. Hammer, 
U CantToudtThis 3,823 3993 

30 Rihanna, 
SOS ' 3,821 953 
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R&R OPPORTUNITIES 

OPPORTUNITIES 

SOUTH 
WMT l 6.9 

c kí n 

Air Talent /Production 
Blue Ridge Broadcasting is looking for a relevant airtal- 
ent/production player fora Christian CHR opportunity. 
Must connect genuinely with 18 -34 yr olds and have a 

fresh angle on image writing and producing. Some col- 
laboration with the cluster's other stations likely. If 
you're blessed with creativity, like being part of an 
exceptional team, want to impact four Arbitron -rated 
metros totaling 2.9 million people while living in the 
middle of the mountains, and, above all, have a passion 
for reaching young adults with the hope found through 
Jesus Christ, let's hear what you've got. Please send 
résumé and air check w /production samples to HR at 
Blue Ridge Broadcasting, PO Box 159 Black Mountain, 
NC 28711. No phone calls please. EOE. 

SOUTH 

SOUTHEASTERN 
L O U I S I A N A U N I V E R S I T Y 

Program Director 
Southeastern Louisiana University needs an experi- 
enced, proven Program Director to oversee its nation- 
ally- recognized public radio station KSLU and train col- 
lege students for radio careers. Candidates should 
have management experience in an academic environ- 
ment. Those with additional experience in commercial 
radio are encouraged to apply. Candidates with a mas- 
ter's degree will be given strong consideration. 
Applicants must be committed to working with diver- 
sity. KSLU is located in Hammond, Louisiana, just 40 

minutes from New Orleans and Baton Rouge. For more 
information and how to apply visit www.kslu.org /jobs. 
Southeastern is an AA/ADA/EEO employer. 

WEST 

Maverick 
Media 

MARKET MANAGER 
SANTA ROSA, CALIFORNIA 

Maverick Media has a rare opening in our five-station 
cluster in one of America's most beautiful places, 
Sonoma County, CA. If you are a well -rounded broad - 
caster with a track record of creating value, develop- 
ing and leading people, are results oriented and 
hands on, this might be a perfect match for your 
skills. A vibrant place to live, an entrepreneurial and 
aggressive company to partner with. 

Send your résumé to Gary S. Rozynek, President & CEO, 

Maverick Media, 136 Main Street, Suite 202, Westport, 
CT06880; or togaryrozvnek(maverick- media.ws. EOE 

1?« CLASSIFIE 

PUBLICATIONS... ONE LOW RATE! 

O R &R Magazine 

0 radioandrecords.com 

0 And, your choice of R &R Today 

or Street Talk Daily 

WE DELIVER THE REACH AND FREQUENCY YOU NEED TO FIND YOUR NEXT STAR! 

Contact KIM WOOD at kwood @radioandrecords.com or 323 -954 -3434 for information 

JUNE 29, 2007 24/7 NEWS CNLINE www.RadioandRecords.com 
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. .. . . .. . . 
THE BACK PAGES Iasi? 

POWERED BY 

niclscn 
BDS 

80 

CHR/TOP 40 
TITLE 

w ARTIST 

1 1 12 

9 

10 

15 

21 

SUMMER LOVE 
JUSTIN TIMBERLAKE 

UMBRELLA 
RIHANNA FEATURING JAY -Z 

BIG GIRLS DONT CRY 

Il NIELSEN BDS ' HITPREDICTOR 
CERTIFICATIONS STATUS 

IMPRINT / PROMOTION LABEL 

NO. 1(3 WKS) n yr 
JWE/ZOMBA 

Il * 
SRP/DEF JAM/IOJMG 

FERGIE WILL.LAM/A&MANTERSCOPE 

MAKES ME WONDER 11 

MAROON 5 A&M/OCTONE/INTERSCOPE 

HOME Il * 
DAUGHTRY RCA/RMG 

BUY U A DRANK (SHAWTY SNAPPIN) Il 
T -PAIN FEATURING YUNG JOC KONVICT/NAPPY BOY/JIVE/ZOMBA 

U + UR HAND 
PINK 

BEAUTIFUL GIRLS 
SEAN KINGSTON 

GIRLFRIEND 
AVRIL LAVIGNE RCA /RMG 

112 * 
TIMBALANDFEATIELLYFURTADO&JUSTIN TIMBERñA1(E MOSLEY/BLACKCROUNDANTERSCOPE 

Il * 
LAFACE/ZOMBA 

MOST INCREASED PLAYS 
BELUGA HEIGHTS/EPIC 

I1 * 
GIVE IT TO ME 

#1 MOST ADDED 
WHEN YOU'RE GONE Avril Lavigne (RCA/RMG) 

#1 MOST INCREASED PLAYS 
BEAUTIFUL GIRLS Sean Kingston (BELUGAHEIGHTS/EPIC) 

TOP 5 NEW AND ACTIVE 
ROCK YO HIPS Crime Mob Feat. Lil Scrappy (CRUNK/BME/REPRISE) 

SEXY LADY Yung Berg Feat. Junior (YUNG BOSS/EPIC) 

LIKE THIS Mims (CAPITOL) 

WHEN YOU'RE GONE Avril Lavigne (RCA/RMG) 

WHO KNEW Pink (LAFACE/ZOMBA) 

COMPLETE CHR /TOP 40 CHART ON PAGE 43 

URBAN AC 
3 á 

G w 
5 ;g 

TITLE 
ARTIST 

Il NIELSEN BD5 
CERTIFICATIONS 

IMPRINT / PROMOTION LABEL 

1 38 PLEASE DONT GO NO. 1(8 WKS) 
TANK GOOD GAME /BLACKGROUND /UNIVERSAL MOTOWN 

4 

6 

7 

9 

10 

3 17 

8 14 

WHEN I SEE U 
FANTASIA 

TEACHME 
MUSIQ SOULCHILD 

2 36 LOST WITHOUT U 
ROBIN THICKE 

E5 18 
WHAT'S MY NAME 
BRIAN MCKNIGHT 

4 23 IF I WAS YOUR MAN 
JOE 

MOST INCREASED PLAYS 

J/RMG 

ATLANTIC 

11 

STAR TRAK/INTERSCOPE 

6 21 
MAKE YA FEEL BEAUTIFUL 
RUBEN STUDDARD 

10 11 
E 

ROBIN 

CAN 
THICKE 

U B LIEVE 

WARNER BROS. 

JIVE/ZOMBA 

J/RMG 

STAR TRAK/INTERSCOPE 

9 25 IN MY SONGS 
GERALD LEVERT 

7 25 BUDDY 
MUSIQ SOULCHILD 

ATLANTIC 

ATLANTIC 

#1 MOST ADDED 
DO YOU Ne -Yo (DEF JAM /IDJMG) 

#1 MOST INCREASED PLAYS 
TEACHME Musiq Soulchild (ATLANTIC) 

TOP 5 NEW AND ACTIVE 
TASTE Rick James (STONE CITY) 

GET ME BODIED Beyonce (MUSIC WORLD/COLUMBIA) 

DO YOU Ne-Yo (DEF JAM /IDJMG) 

TRANSITION Freddie Jackson (ORPHEUS) 

WHAT I GOTTA DO Macy Gray (WILL.I.AM/GEFFEN) 

COMPLETE URBAN AC CHART ON PAGE 49 

2 

o 
5 

6 

7 

a 

3ó 

TITLE 
ARTIST 

Il NIELSEN BDS * HITPREDICTOR 
CERTIFICATIONS STATUS 

IMPRINT / PROMOTION LABEL 

2 10 

4 

6 

8 

9 

16 

7 

11 

14 

16 

8 7 

7 18 

9 13 

PARTY LIKE A ROCKSTAR 
SHOP BOYZ 

NO. 1(1 WK) yr 
ONDECK/UNIVERSALREPUBUC 

BUY U A DRANK (SHAWTY SNAPPIN) Il yjr 
T -PAIN FEATURING YUNG JOC KONVICT /NAPPY BOY / JIVE/OMBA 

BEAUTIFUL GIRLS 
SEAN KINGSTON 

UMBRELLA 
RIHANNA FEATURING JAS -Z 

GET IT SHAWTY 
LLOYD 

BELUGA HEIGHTS/EPIC/KOCH 

Il* 
SRP /DEFJAM/IDJMG 

11 

THE INCAJNIVERSAL MOTOWN 

POP, LOCK & DROP IT 11 

HUEY 

BARTENDER 

HITZ COMMITTEE / JIVE/ZOMBA 

MOST 
T -PAIN FEATURING AEON 

I TRIED 
BONE THUGS -N- HARMONY FEATURING AKON 

ROCK VO HIPS 
CRIME MOB FEATURING LIL SCRAPPY 

MAKE ME BETTER 
FABOLOUS FEATURING NE -YO 

INCREASED PLAYS * 
KONVICT /NAPPY BOY /JIVE/ZOMBA 

II * 
FULL SURFACE/INTERSCOPE 

* 
CRUNK/BME/REPRISE/WARNER BROS. 

DESERT STORM/DEFJAM /t MG 

#1 MOST ADDED 
HIP HOP POLICE Chamillionaire Feat. Slick Rick (CHAMILLITARY /UNIVERSAL MOTOWN) 

#1 MOST INCREASED PLAYS 
BARTENDER T -Pain Feat. Akon (KONVICT /NAPPY BOY /JIVE/ZOMBA) 

TOP 5 NEW AND ACTIVE 
CUPID SHUFFLE Cupid (ATLANTIC) 

REHAB Amy Winehouse (UNIVERSAL REPUBUC) 

MAMI MIRA Mr. Criminal Feat. Nate Dogg & Mr. Capone -e (HI POWER) 

JUICY Candy Hill (LATIUM/UNIVERSAL REPUBLIC) 

FAST (LIKE A NASCAR) Kafani (ICE KING/KOCH) 

COMPLETE RHYTHMIC CHART ON PAGE 46 

COUNTRY 

o 
o 

4 

5 

6 

o 
q 

3 22 

4 16 

6 20 

TITLE 
ARTIST 

Il NIELSEN BDS * HITPREDICTOR 
CERTIFICATIONS STATUS 

IMPRINT / PROMOTION LABEL 

LUCKY MAN 
MONTGOMERY GENTRY 

WRAPPED 
GEORGE STRAIT 

LOST IN THIS MOMENT 
BIG &RICH 

NO. 10 WK) 
COLUMBIA 

MCA NASHVILLE 

WARNER BROSJWRN 

2 43 FIND OUT WHO YOUR FRIENDS ARE * 
TRACY LAWRENCE ROCKY COMFORT/C05 

1 17 
TICKS 
BRAD PAISLEY ARISTA NASHVILLLLLE 

5 28 

8 11 

10 38 

13 4 

MOMENTS Il * 
EMERSON DRIVE MIDAS/NEW REVOLUTION 

I TOLD YOU SO 
KEITH URBAN CAPITOL NASHVILLE 

STARTIN WITH ME 
JAKE OWEN RCA 

ONNU 

GOOD DIRECTIONS 11 It 
BILLYCURRINGTON - MERCURY 

NEVER WANTED NOTHING MORE MOST INCREASED AUDIENCE 
KENNY CHESNEY 

#1 MOST ADDED 
LOVE ME IF YOU CAN Toby Keith (SHOW DOG NASHVILLE) 

#1 MOST INCREASED AUDIENCE 
NEVER WANTED NOTHING MORE Kenny Chesney (BNA) 

TOP 5 NEW AND ACTIVE 
BAD FOR ME Danielle Peck (BIG MACHINE) 

WAY BACK TEXAS Pat Green (BNA) 

TATTOO ROSE Andy Griggs (MONTAGE) 

18 VIDEO TAPES Jason Meadows (BACCERSTICK/C05) 

OH LOVE Brad Paisley Feat. Carrie Underwood (ARISTA NASHVILLE) 

COMPLETE COUNTRY CHART ON PAGE 57 
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11 NIELSEN BDS HITPREDICTOR 
CERTIFICATIONS STATUS 

IMPRINT / PROMOTION LABEL 

2 13 
PARTY LIKE A ROCKSTAR NO. 1(1 WK) r 
SHOP BOYZ ONOECK/UNIVERSAL REPUBLIC 

BUY U A DRANK (SHAWTY SNAPPIN') Il ytr 

o 
O 

16 

9 

15 

14 

8 

7 

7 

9 

10 

T -PAIN FEATURING YUNG JOC 

UMBRELLA 
RIHANNA FEATURING JAY-2 

WHEN I SEE U 
FANTASIA 

WIPE ME DOWN 

KONVICT /NAPPY BOY /JIVE/ZOMBA 

n * 
SRP/DEF JAM /IDJMG 

J /RMG 

LIL BOOSIE FEATURING FOKX & WEBBIE TRILUASYLUM/ATLANTIC 

SAME GIRL yr 
R. KELLY DUET WITH USHER JIVE /ZOMBA 

MAKE ME BETTER MOST INCREASED PLAYS yr 
FABOLOUS FEATURING NE -YO DESERT STORM /DEF JAM /IDJMG 

ABAYBAY 1r 
HURRICANE CHRIS POLO GROUNDS/) /RMG 

BIG THINGS POPPIN' (DO IT) 
T.I. GRAND HUSTLE/ATLANTIC 

TEACHME 
MUSIQ SOULCHILD ATLANTIC 

#1 MOST ADDED 
CANT LEAVE 'EM ALONE Ciara Feat. 50 Cent (LAFACE/ZOMBA) 

#1 MOST INCREASED PLAYS 
MAKE ME BETTER Fabolous Feat. Ne -Yo (DESERT STORM/DEFJAM /IDJMG) 

TOP 5 NEW AND ACTIVE 
CAN U BELIEVE Robin Thicke (STAR TRAK/INTERSCOPE) 

NOBODY DO IT BETTER Keith Murray Feat. Junior & Tyrese (DEF SQUAD/KOCH) 

MONEY IN THE BANK Swizz Beatz (UNIVERSAL MOTOWN) 

HOOD FIGGA Gorilla Zoe (BLOCK/BAD BOY SOUTH/ATLANTIC) 

U AIN'T GOIN NOWHERE Young Buck Feat. LaToiya Williams (G- UNITANTERSCOPE) 

COMPLETE URBAN CHART ON PAGE 48 

AC 
DT 

2 

4 

5 

o 

o 
10 

TITLE 
ARTIST 

Il NIELSEN BDS * HITPREDICTOR 
CERTIFICATIONS STATUS 

IMPRINT / PROMOTION LABEL 

3 37 CHASING CARS NO. 1(3 WK5) Ili 
SNOW PATROL POLYDOR/A &M /INTERSCOPE 

1 43 WAITING ON THE WORLD TO CHANGE 113 
JOHN MAYER AWARE/COLUMBIA 

4 13 
EVERYTHING * 
MICHAELBUBLE 143/REPRISE 

2 36 

5 43 

1.7 23 

12 7 

9 10 THE SWEET ESCAPE 
GWEN STEFANI FEATURING AKON 

T'1 

10 
BEFORE HE CHEATS 

äh CARRIE UNDERWOOD 

6 38 STREETCORNER SYMPHONY 
ROB THOMAS 

HOW TO SAVE A LIFE 
THE FRAY 

FAR AWAY 
NICKELBACK 

CHANGE 
KIMBERLEY LOCKE 

HOME MOST INCREASED 
DAUGHTRY 

I14 

EPIC 

113* 
ROADRUNNER/ATLANTIC /LAVA 

CURE /RFPRISE 

PLAYS /MOST ADDED I l * 
RCA /RMG 

112 

INTERSCOPE 

113 +* 
ARISTA/ARISTA NASHVILLE/MG 

11 * 
MEUSMA/ATLANTIC 

#1 MOST ADDED 
HOME Daughtry (RCA/RMG) 

#1 MOST INCREASED PLAYS 
HOME Daughtry (RCA/RMG) 

TOP 5 NEW AND ACTIVE 
FORWARD Ayla Brown (DOUBLE DEAL BRAND) 

BIG GIRLS DONT CRY Fergie (WILLIAWA&MANTERSCOPE) 

WHAT GOES AROUND...COMES AROUND Justin Timberlake (JIVE/ZOMBA) 

LOST WITHOUT U Robin Thicke (STAR TRAKANTERSCOPE) 

BEST OF ME Chrisette Michele (DEF JAMACUMG) 

COMPLETE AC CHART ON PAGE 60 
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THE BACK PAGES 

POWERED BY 

nielsen 
BDS 

HOT AC 

1 W 3 
TITLE 
ARTIST 

Il NIELSEN BDS * HITPREDICTOR 
CERTIFICATIONS STATUS 

IMPRINT / PROMOTION LABEL 

1 12 
HOME 
DAUGHTRY 

2 13 
MAKES ME WONDER 
MAROON5 

NO. I (4 WKS) 11 * 
RCA/RMG 

e 
3 

o 
8 

11 

A&M/OCTONE/INTERSCOPE 

4 24 THE SWEET ESCAPE 
GWENSTEFANI FEATURINGAKON 

3 27 
IF EVERYONE CARED 
NICKELBACK 

5 32 U + UR HAND 
PINK 

6 28 BEFORE HE CHEATS 
CARRIE UNDERWOOD 

8 FIRST TIME 
LIFEHOUSE 

7 21 
LITTLE WONDERS 
ROB THOMAS 

9 12 8 HEY THERE DELILAH 
PLAIN WHITE T'S 

28 SAY IT RIGHT 
NELLYFURTADO 

112 
INTERSCOPE 

I1 * 
ROADRUNNER/ATLANTIC/LAVA 

Il * 
LAFACE/ZOMBA 

113 * 
ARISTA/ARISTA NASHVILLE/RMG 

* 
GEFFEN 

* 
WALT DISNEY /MELISMA /ATLANTIC 

MOST INCREASED PLAYS * 
HOLLYWOOD - - -- -113 * 

MOSLEY /GEFFEN 

#1 MOST ADDED 
BIG GIRLS DONT CRY Fergie (WILL.LAM /A &M /INTERSCOPE] 

#1 MOST INCREASED PLAYS 
HEY THERE DELILAH Plain White T's (HOLLYWOOD) 

TOP 5 NEW AND ACTIVE 
HOLLYWOOD Collective Soul (EL) 

EVERYTHING Buckcherry (ELEVEN SEVEN/ATLANTIC/LAVA) 

BUBBLY Colbie Caillat (UNIVERSAL REP(IBUC) 

1'L_ STAND BY YOU Carrie Underwood (FREMANTLE/19) 

GIVE IT TO ME Timbaland Feat. Nelly Furtado &Justin Timberlake (MO SIEY/BLACKGROUND/INTERSCOPE) 

COMPLETE HOT AC CHART ON PAGE 61 

ACTIVE ROCK 
TITLE 
ARTIST 

11 NIELSEN BDS 
CERTIFICATIONS 

IMPRINT / PROMOTION LABEL 

1 2 11 

12 

23 

19 

24 

6 

11 

I DONT WANNA STOP NO. 10 WK) 
OZZY OSBOURNE EPIC 

WHAT I'VE DONE 
LINKIN PARK 

PARALYZER 
FINGER ELEVEN 

MACHINE SHOP/WARNER BROS. 

WIND -UP 

YOU WOULDNT KNOW 
HELLYEAH EPIC 

FOREVER 
PAPA ROACH EL TONAL/GEFFEN 

SHE BUILDS QUICK MACHINES 
VELVET REVOLVER RCA/RMG 

TARANTULA 
THE SMASHING PUMPKINS REPRISE 

NEVER TOO LATE 
THREE DAYS GRACE JIVE/ZOMBA 

EVOLUTION 
KORN VIRGIN 

BROKEN SUNDAY 
SALIVA ISLAND/IDJMG 

#1 MOST ADDED 
HOMECOMING QUEEN Hinder (UNIVERSAL REPUBLIC) 

#1 MOST INCREASED PLAYS 
I GET IT Chevelle (EPIC) 

TOP 5 NEW AND ACTIVE 
BLEED IT OUT Linkin Park (MACHINE SHOP/WARNER BROS.) 

OIL AND WATER Incubus (IMMORTAUEPIC) 

TEENAGERS My Chemical Romance (REPRISE) 

151 Eve To Adam (05) 

WASHINGTON IS NEXT Megadeth (ROADRUNNER) 

COMPLETE ACTIVE ROCK CHART ON PAGE 67 
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xi TITLE 
8 ARTIST 
Wo 

1 1 21 

2 21 

3 14 

4 24 

5 21 

6 9 

7 31 

9 17 

10 24 

8 23 

2 

3 

0 
o 
0 
o 
o 

THE RHYTHM METHOD 
PAUL BROWN 

HYPNOTIC 
BONEY JAMES 

LETS TAKE A RIDE 
NORMAN BROWN 

READY FOR LOVE 
WALTER BEASLEY 

GOT TO GIVE IT UP 
KIM WATERS 

BORN 2 GROOVE 
EDGE GROOVE 

GOOD TO GO 
CHUCK LOEB 

Il NIELSEN BDS 
CERTIFICATIONS 

IMPRINT / PROMOTION LABEL 

NO. 1(2 WKS) 
PEAK /CONCORD 

CONCORD 

PEAK /CONCORD 

HEADS UP 

SHANACHE 

TROUBLE SLEEPING 
CORINNE BAILEY RAE 

NA RADA JAll/BLG 

HEADS UP 

CAPITOL 

SAVE ROOM 
JOHN LEGEND G.OD.DJCOLUMBIA 

SO NOT OVER YOU 
SIMPLY RED SIMPLYRED.COM 

#1 MOST ADDED 
EVERYTHING Michael Buble (143/REPRISE) 

#1 MOST INCREASED PLAYS 
R N R Rick Braun & Richard Elliot [ARTIZEN) 

TOP 5 NEW AND ACTIVE 
REMEMBER ME Marion Meadows (HEADS UP) 

THE PINK PANTHER Dave Koz (CAPITOL) 

ME, MYSELF & RIO Doc Powell (OPR/HEADS UP) 

FOREVER Jeff Kashiwa (NATIVE LANGUAGE) 

WATER TO DRINK (AGUA DE BEBER) David Benoit (PEAK/CONCORD) 

COMPLETE SMOOTH JAZZ CHART ON PAGE 64 

ROCK 
TITLE 
ARTIST 

I NIELSEN BDS 
CERTIFICATIONS 

IMPRINT / PROMOTION LABEL 

I DONT WANNA STOP NO. 1(10 WKS) 
OZZY OSBOURNE 

WHAT I'VE DONE 
LINKIN PARK 

FOREVER 
PAPA ROACH EL TONAL / GEFFEN 

WHAT I WANT MOST INCREASED PLAYS 
DAUGHTRY 

EPIC 

MACHINE SHOP/WARNER BROS. 

FAR CRY 
RUSH 

BREATH 
BREAKING BENJAMIN 

PARALYZER 
FINGER ELEVEN 

RCA /RMG 

ANTHEM / ATLANTIC 

HOLLYWOOD 

WIND -UP 

SHE BUILDS QUICK MACHINES 
VELVET REVOLVER RCA/RMG 

PAIN 
THREE DAYS GRACE 

TEN THOUSAND FISTS 
DISTURBED 

il 

JIVE/ZOMBA 

#1 MOST ADDED 
SOULCRUSHER Operator (ATLANTIC) 

#1 MOST INCREASED PLAYS 
WHAT I WANT Daughtry ( RCA/RMG) 

TOP 5 NEW AND ACTIVE 
DRIVEN Sevendust (7BROS/ASYLUM) 

UE TO ME 12 Stones (WIND -UP) 

ALL THE SAME Sick Puppies (RMR/VIRGIN) 

INSTANT KARMA U2 (WARNER BROS.) 

BREATHE INTO ME Red (ESSENTIAL/RED) 

REPRISE 

COMPLETE ROCK CHART ON PAGE 68 

ALTERNATIVE 
TITLE 
ARTIST 

Il NIELSEN BDS * HITPREDICTOR 
CERTIFICATIONS STATUS 

IMPRINT / PROMOTION LABEL 

WHAT I'VE DONE 
LINKIN PARK 

TARANTULA 
THE SMASHING PUMPKINS 

ICKY THUMP 
THE WHITE STRIPES 

HEY THERE DELILAH 
PLAIN WHITE TS 

FOREVER 
PAPA ROACH 

PARALYZER 
FINGER ELEVEN 

CAPITAL G 
NINE INCH NAILS 

BREATH 
BREAKING BENJAMIN 

NO. I (12 WKS) 
MACHINE SHOP/WARNER BROS. 

* 
REPRISE 

* 
THIRD MAN/WARNER BROS. 

itr 
HOLLYWOOD 

ELTONAL/GEFFEN 

* 
WIND -UP 

* 
NOTHING/INTERSCOPE 

HOLLYWOOD 

THE BIRD AND THE WORM 
THE USED REPRISE 

SAY THIS SOONER (NO ONE WILL SEE THINGS THE WAY I DO). 
THE ALMOST. TOOTH & NAILNIRGIN 

#1 MOST ADDED 
OIL AND WATER Incubus (IMMORTAUEPIC) 

#1 MOST INCREASED PLAYS 
OIL AND WATER Incubus (IMMORTAL/EPIC) 

TOP 5 NEW AND ACTIVE 
THE GOOD LEFT UNDONE Rise Against (GEFFEN] 

LIGHT UP THE SKY Yellowcard (CAPITOL) 

WHAT I WANT Daughtry ( RCA/RMG) 

THE PURSUIT Evans Blue (HOLLYWOOD) 

MISERY BUSINESS Paramore (FUELED BY RAMEN/ATLANTIC/ AVA) 

COMPLETE ALTERNATIVE CHART ON PAGE 66 

TRIPLE A 
*1 TITLE 

8 ARTIST 
5 Wo 

It NIELSEN BDS 
CERTIFICATIONS 

IMPRINT / PROMOTION LABEL 

1 1 18 
BETTER THAN NO. 1 (6 WKS) 
THEJOHNBUTLERTRIO JARRAH/ATLANTK:AAVA 

o 
3 

4 

e 
b 

o 
o 
o 

10 

4 8 HEY THERE DELILAH 
PLAIN WHITE T'S HOLLYWOOD 

2 14 
YOU KNOW I'M NO GOOD 
AMY WINEHOUSE 

3 17 
THE STORY 
BRANDI CARLILE 

6 10 
UNDER THE INFLUENCE 
JAMES MORRISON 

5 21 
READ MY MIND 
THE KILLERS 

10 9 WHAT LIGHT 
WILCO 

UNIVERSAL REPUBLIC 

COLUMBIA 

POLYDOR/INTERSCOPE 

ISLAND/IOJMG 

NONESUCH/WARNER BROS. 

9 9 LAST REQUEST 
PAOLO NUTINI ATLANTIC 

11 4 BUBBLY 
COLBIE CAILLAT 

7 8 WORKING CLASS HERO 
GREEN DAY 

#1 MOST ADDED 

UNIVERSAL REPUBLIC 

DON'T STOP NOW Crowded House (ATO /RED) 

#1 MOST INCREASED PLAYS 
INSTANT KARMA U2 (WARNER BROS.) 

TOP 5 NEW AND ACTIVE 
MAKES ME WONDER Maroon 5 (A &M/OCTONE/INTERSCOPE) 

TIME WONT LET ME GO The Bravery (ISLAND/IDJMG) 

SING IT ALL NIGHT deSoL (SAZON) 

INSTANT KARMA U2 (WARNER BROS.) 

THE PICTURE Son Volt (TRANSMIT SOUND/LEGACY /RED) 

REPRISE 

COMPLETE TRIPLE A CHART ON PAGE 72 
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PUBLISHER'S 

Goer Wo/ c 
Profile: Michael Kincaid 

Title: CBS Radio 

president of sales 

Favorite radio format: 
Country 

Favorite TV show: 

"60 Minutes" 

Favorite artist: 
Sugarland 

Favorite book: "I 

haven't got it yet, but 

it's the new Ronald 

Reagan book." 

Favorite movies: 

"Butch Cassidy and the 

Sundance Kid" and 

"Field of Dreams" 

Favorite restaurant: 

Elaine's in New York 

Beverage of choice: 

Coffee 

Hobbies: "Quarter 

horses and golf." 

E -mail address: 

mkincaid @cbs.com 

In radio or TV, it's all about spots, ratings -and people 

Michael 
Kincaid 
By Erica Farber 

Less than two months ago, Michael Kincaid was named president of sales for 
CBS Radio. In this newly created position, the veteran radio and TV executive 
is tasked with driving the revenue performance of radio's second -largest group. 

Getting into the business: My brother worked in 
the business, and he called one day and said there 

was an opening in the mail room at [ad agency] 

McCann Erickson. I got the job and worked for 
them for about two years. 

Then I went into the radio rep business, with 
McGavren Guild. I got an offer to move to 
Detroit to sell for WXYZ radio and ultimately 
became the sales manager. My friends in televi- 
sion convinced me to get into TV, and I moved 

back to Los Angeles and went to work for 
KABC -TV 

I left in 1988 with a number of people from 
ABC to build a regional sports network that is 

now Fox Sports West but at the time was called 

Prime Ticket.The owner, Bill Daniels, brought us 

onboard and we stayed there till late '94, when 
he sold [the company] to Liberty Sports. 

They asked me to build a national rep compa- 

ny for their 17 regionals plus other regionals in 

the country, so I built Liberty Sports Sales. 

Eighteen months later, Fox bought the regionals 

and turned everything into Fox Sports Sales. 

Joining CBS: I got an offer to go to KCAL -TV/ 
Los Angeles to run sales and did that for about four - 

and -a -half years. CBS then bought KCAL and 

made the decision that management from KCAL 
would run both KCBS -TV and Channel 9. 

On his recent appointment: I have been with CBS 

for five years.They asked me to become president 

of sales for CBS Radio, and here I am. It's pretty 

daunting -144 stations, 30 markets, a rep organ- 

ization, the Web and all the digital platforms. 

I don't think I've figured it all out yet, but the 

opportunities for radio are probably greater today 

than any time in the last 20 years. What CBS is 

doing with digital and the Web is mind- boggling. 

Reporting structure: I report to Dan Mason, pres- 

ident of CBS Radio. He is a programming 
genius, and he knows sales, but that's not his 

24/7 NEWS ONLINE @ www.RadioandRecords.com 

expertise. At the end of the day, we have spots to 

sell, and we want the best people to utilize all the 

platforms available. 

The other mandate is to get into the political 
arena and get as much money for radio as we pos- 

sibly can. 

Long -range plans: Radio's got as many opportu- 
nities with different platforms as television, and 

it's about who's going to do it better. And my 

mandate is to do it better and faster and make 

more money in it. 

Identifying new sales talent: It's up to Dan and 

me to identify those situations, but what I'd pre- 
fer to do, wherever we have weaknesses, is find a 

way to help correct those weaknesses, rather than 

just making change for change's sake. 

It is a people business, and it doesn't have to 

be on automatic. If I make the right decisions and 

move in the right direction and everybody fol- 
lows me, then everybody will be happy. 

Biggest challenge: It's the same challenge every- 

body faces: getting everybody to look at oppor- 
tunities the same way and to push in the same 

direction. I know ratings are always the main issue, 

but when you have the best people, you can over- 

come a lot of ratings deficiencies because, in many 

cases, the ties will go to the best salespeople. 

Biggest surprise in his new job: It's still people and 

spots and ratings, same as television. But we have 

some opportunistic platforms I think are going 

to be phenomenal. Radio touches 98% of the 

population, and it's more personal than television. 

Rumors of our demise are absurd. They've 

been saying it's all over for radio since television 

was invented, and radio's been doing just fine. 

Everybody goes through certain down periods. I 

think the worst for radio is over. 

Career highlight: First, building Prime Ticket 
from nothing into the most successful regional 

sports network in the country. The other was 

taking two television stations in L.A. that are 

vastly different and putting together two sales 

organizations that, quite frankly, turned those sta- 

tions around. 

Career disappointment: I'm sure everybody can 

wish for different conclusions at different times 

of their lives, but when I look back on it, things 

always seemed to work out the way that I ended 

up being the happiest. I have no regrets, and I 

don't look back on anything and wish it had 

been different. 

Most influential individual: Neil Reagan, 

Ronald Reagan's older brother and the president 

of McCann in Los Angeles. When I was working 
for him, his brother was going to run for gover- 

nor of California, and he said, "I'd like you to 

work on the campaign." And I said, "Neil, I'm a 

Democrat." He said, "You'll be an out -of -work 
Democrat." So I took the job, and I've been a 

Republican ever since. 

He convinced me to get into sales and was a 

close friend until he passed away. He was very, 

very influential in the direction my life took over 

the last 30 or 40 years. 

Advice for broadcasters: Character is everything. 

It is the one thing that matters. 

'They've been saying 
it's all over for radio 
since television was 
invented, and radio's 
been doing just fine.' 

-Michael Kincaid 

JUNE 29, 2007 

www.americanradiohistory.com

www.americanradiohistory.com


Journ st Grou 
BDSradio in 20 

nielsen 

TOM LAND, Director of Radio Programming /Journal Broadcast Group Tom has worked 
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BREAKING RECORDS. MAKING HISTORY. 
THE ONLY FEMALE ARTIST IN COUNTRY MUSIC HISTORY 
to write or co -write every song on a Platinum selling debut album. 

Self -titled 
debut album 

certified 
PLATINUM 

in 32 weeks 

0,,,i 
? DIGITAL GOLD SINGLE certification ( "Tm McGraw ") 

=over 18 million plays to date #1 COUNTRY ARTIST ON MYSPACE over 320K "friends" 

One of only 8 country artists in country music history to achieve 

The Current Single "TEARDROPS ON MY GUITAR") 
TOC '10 THIS WEEK Power Rotation Now 

#1 for 4th week at BigChampagne 
#1 testing current at BDS /Pinnacle Research 
Top 10 testing in all demos at Bullseye Callout America 

TaylorSwift.com Myspace.com /TaylorSwift BigMachineRecords.com Myspace.com /BigMachineRecords 
2007 Big Machine Records. LLC All unfits reserved Distributed by Universal Music Distribution 
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