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MARKET SNAPSHOT Edited By Susan Visakowitz 

Cry Me A River nielsen 
In Charlotte 
just when we'd thought we'd seen the worst year- over -year spending drop 
among top radio advertisers in a single market with our examination of San 
Francisco (R &R, Sept. 14) -where nine of that city's top 10 radio adver- 
tisers from first -half 2006 spent less a year later -we drop in on Charlotte, 
where all 10 '06 advertisers cut back considerably in first -half 2007. Ouch! 

Three of Charlotte's '06 advertisers left $400,000 or more out of their 
budgets a year later. Cutting deepest was Hubbard Automotive, which shed 
about $460,000 year over year, sliding from $504,101 to just $40,063. The 
other largest cuts were made by AT &T -which slid roughly $420,000, 
fìrom $989,470 to $562,463 -and Cox Enterprises, which reduced spend- 
ing nearly $400,000, from $548,446 to $152,894. 

Another three of last year's top 10 advertisers dropped between $300,000 
and $395,000 year over year, with Walt Disney tightening its belt the most. 
It shed more than $390,000, moving from $531,476 to $140,494. National 
Amusements cut about $380,000 from its budget, sliding from $619,783 to 
$240,066, while Lowes held on to roughly $350,00(1 year over year, dip- 
ping from $453,499 to $107,750. 

The remaining four advertisers spent anywhere from $170,000 to 
$290,00(1 less year over year. Sonic Automotive topped that list, with a slip 
from $421,034 to $129,993. Meanwhile,Time Warner and McDonald's cut 
about $230,000 from their budgets, with the former moving from $504,180 
to $271,392 and the latter dipping from $454,785 to $218,518. The most 
shallow cuts in the market were made by financial services giant Berkshire 
Hathaway, which went from $595,598 to $419,218. 

1n total, the top 10 first- half'06 radio advertisers in Charlotte had com- 
bined for $5,622,372. A year later, that same group of advertisers spent only 
$2,282,851 in the market. -Susan Visakowitz 

Top Charlotte Radio Advertisers (Dollars) 
PERIOD: JAN. 1 -JUN. 30 

PARENT COMPANY 1H 2006 1H 2007 

AT &T $989,470 $562,463 

BERKSHIRE HATHAWAY $595,598 $419,218 

COX ENTERPRISES $548,446 $152,894 

HUBBARD AUTOMOTIVE GROUP $504,101 $40,063 

LOWES COS. $453,499 $107,750 

McDONALD'S $454,785 $218,518 

NATL AMUSEMENTS $619,783 $240,066 

SONIC AUTOMOTIVE $421,034 $129,993 

TIME WARNER $504,180 $271,392 

WALT DISNEY $531,476 $140,494 

Top Charlotte Radio Advertisers (By Units) 
PERIOD: JAN. 1 -JUN. 30 

PARENT COMPANY 1H 2006 1H 2007 

AT &T 12,868 11,558 

BERKSHIRE HATHAWAY 10,983 14,112 

CLARKS SCOTT TYTA -SCION CITY 7,138 7,284 

HOME DEPOT 6,767 7,727 

HUBBARD AUTOMOTIVE GROUP 9,817 1,510 

Mc DONALD'S 6,410 6,588 

NATL AMUSEMENTS 3,668 7,574 

SONIC AUTOMOTIVE 6,510 5,588 

TIME WARNER 7,594 8,793 

WALT DISNEY 16,935 1,7157 

SOURCE: Nielsen Monitor -Plus 

Arbitron just completed its annual reranking of measured 

U.S. radio markets and the biggest change came in 

Charlotte, where a metro redefinition added 30% to 

the market's size and pushed the city from No. 33 to 

No. 25. 

POPULATION: 1,886,100 

RADIO MARKET RANI 25 

DEMOGRAPHICS:4` 

91- 

POPULATION% 

TOTAL 

MARKET 

13% 

CHARLOTTE 

ARBITRON 

METRO% 

12% 

INDEX 

92 AGE 18 -24 

AGE 25 -34 18% 20010 110 

AGE 35 -44 20% 22% 107 

AGE 45 -54 19% 19% 100 

FEMALE 52% 51% 100 

WHITE 81% 77% 95 

AFRICAN AMERICAN 13% 20% 154 

HISPANIC ORIGIN 16% 7% 43 

LISTENED TO RADIO 
ONLINE (PAST 30 DAYS) 

9% 11% 116 

NO. OF RADIO STATIONS: 20 

RADIO OWNERSHIP: 
OWNER NO. OF STATIONS RATINGS SHARE ** 
CBS 1 AM, 5 FM (6) 28.6% 

CLEAR CHANNEL 5 FM 20.6% 

LINCOLN FINANCIAL 1 AM, 1 FM (2) 8.4% 

FORMATS: 2 country, 2 urban AC, 2 classic hits, 

2 regional Mexican, 2 AC, 1 urban, l N/T, 1 CHR /top 40, 

1 classic rock, 1 rhythmic, 1 alternative, 7 other 

RATINGS LEADERS: ** 
STATION FORMAT AQH SHARE 12 -PLUS 

WBAV -FM URBAN AC 6.5 

WSOC -FM COUNTRY 

WPEG -FM URBAN 

WBT -AM -FM NEWS/TALK 

WKKT -FM COUNTRY 

6.3 

6.0 

5.2 

4.8 

INTERESTING FACT:* 
Thirty percent of Charlotte metro -area consumers 

bought a meal at a fast food outlet in the past 30 

days as a result of mail advertising, 18% above the 

national average. 

" Source: Scarborough Charlotte Multimarket Study, Release 12007 
(February 2006 -March 2007) 
" "Source: Arbitren Spring 2007 Report 
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CHARLOTTE STATION 
SNAPSHOT 
Wednesday, Sept. 19, 11 a.m. -11:30 a.m. 

Alternative WEND 
"Straight Lines," Silverchair 

"Longview," Green Day 

"Chasing Cars," Snow Patrol 

"So Cold," Breaking Benjamin 

"Never Too Late," Three Days Grace 

"Face Down," Red Jumpsuit Apparatus 

"Glycerine," Bush 

Regional Mexican WNOW 
"Es Cosa De El," Graciela Beltran 

"Estos Celos," Vicente Fernandez 

"Te Voy A Mostrar," Diana Reyes 

"Te Sigo Queriendo," Christian Castro 

"Tu Falso Orgullo," El Coyote Y Su Banda Tierra Santa 

CHR/Top 40 WNKS 
"Home," Daughtry 

"Sexy Love," Ne -Yo 

Who Knew," Pink 95.1 FM 
"Semi- Charmed Life," Third Eye Blind 

"Big Girls Don't Cry," Fergie 

"(When You Gonna) Give lt All To Me," Sean Paul 

Rhythmic WIBT 
"Crank That (Soulja Boy)," Soulja Boy 

"Hate That I Love You," Rihanna Feat. Ne -Yo 

"Let lt Go," Keyshia Cole Feat. Missy Elliott & Lil Kim 

"Girlfriend," Avril Lavigne 

"Sexy Lady," Yung Berg Feat. Junior 

"Let's Get Married," Jagged Edge 

"Make Me Better," Fabolous Feat. Ne -Yo 

tour 

Urban WPEG 
"Until The End Of Time," Justin Timberlake 

"Stronger," Kanye West 

"Same Girl," R. Kelly Duet With Usher PEG. 

"Put A Little Umph In It," Jagged Edge Feat. Ashanti 

"You Know What lt Is," T.I. Feat. Wyclef Jean 

Urban AC WBAV 
"Practice What You Preach," Barry White 

"Very Special," Ronnie & Debra Laws 

"Please Don't Go," Tank 

"I'll Be Around," Spinners 

"In My Songs," Gerald Levert 

"If I Have My Way," Chrisette Michele 

Country WSOC 
"I Got A Feelin'," Billy Currington y1 / 
"Measure Of A Man," Jack Ingram 

"Eli 
"Baby's Got Her Blue Jeans On," Mel McDaniel 

"Living In Fast Forward," Kenny Chesney 

"Every Once In A While," Blackhawk 

"So Small," Carrie Underwood 

"Long Black Train," Josh Turner 

"Because Of You," Reba McEntire With Kelly Clarkson 

"Goin' Through The Big D," Mark Chesnutt 

ARBITRON RATINGS 
Persons 18 -34 

Winter Spring 
2007 2007 (rank) 

Persons 25 -54 
Winter Spring 
2007 2007 (rank) 

WPEG-FM 12.4 11.2 (1) WBAV-FM 7.9 8.4 (1) 

WNKS-FM 9.1 8.7 (2) WSOC-FM 5.9 5.4 (2) 
WIBT-FM 9.1 8.3 (3) WRFX-FM 6.4 5.3 (3) 
WBAV-FM 5.6 6.5 (4) WKKT-FM 5.1 4.7 (4t: 
WEND-FM 4.4 5.5 (5) WNKS-FM 4.3 4.7 (At) 
WKKT-FM 6.0 4.7 (6) WBT-AM 3.3 4.6 (6t: 
WSOC-FM 4.4 4.3 (7) WPEG-FM 4.4 4.6 (6t: 
WLYT-FM 3.5 4.1 (8) WLYT-FM 5.1 4.5 (8) 
WRFX-FM 6.2 3.9 (9) WLNK-FM 4.1 4.2 (9) 
WKQC-FM 3.8 3.4 (10) WKQC-FM 4.8 4.1 (10) 

WPZS-FM 1.1 2.6 (11) WPZS-FM 3.2 3.7 (11) 

WNOW-FM 2.4 (12) WXRC-FM 3.2 3.4 (12) 

WBT-AM 5.0 2.2 (13t) WIBT-FM 3.3 3.3 (13) 

WGSP-AM 2.7 2.2 (13t) WEND-FM 2.9 3.2 (14) 

WNOW-AM 1.1 2.2 (13t) WQNC-FM 3.6 2.3 (15) 

WLNK-FM 3.3 1.8 (16) WFNZ-AM 3.0 1.2 (16) 

WQNC-FM 1.8 1.6 (17) WGSP-AM 1.5 1.1 (17t) 

WXRC-FM 2.4 1.4 (18) WNOW-AM 1.1 1.1 (17t) 

WFNZ-AM 3.3 0.6 (19) WNOW-FM 1.1 (17t) 

WNMX-FM 0.2 (20) WNMX-FM 0.7 0.6 (20) 

12+ AQH share Mon -Sun 6a -mid 
SOURCE: Arbitron 

MEDIA CONSUMPTION 
COMPARISON 

Arbitron Metro Area Aggregate 

Demos 
Age of respondent 

18 -34 

35 -54 

55 or older 

TOTAL CHARLOTTE 

91- MARKET ARBITRON 

POPULATION% METRO% INDEX 

100 100 100 

31 

39 

30 

Household income summaries (HHLD) 

$75,000 or more 39 

Level of education 

College graduate (four -year college) 

Post -graduate degree 

Race 

Black /African American 

Hispanic 

Home Technology 
Items household owns (HHLD) 

Computer 

Digital camera 

Digital video recorder (TiVo, etc.) 

High- definition TV (HDTV) 

MP3 player (iPod, Creative Lab, etc.) 

PDA (personal digital assistant device) 

Satellite radio subscription (Sirius, XM) 

Satellite TV subscription 

Videogame system 

Wireless /cellular service 
for other household member 

Wireless /cellular service for self 

32 103 

41 104 

28 92 

35 91 

15 16 108 

10 8 82 

13 20 154 

16 7 43 

72 

46 

29 

19 

23 

9 

6 

24 

27 

71 

44 

27 

21 

23 

9 

6 

27 

27 

100 

96 

95 

113 

98 
103 

102 

110 

99 

40 44 111 

72 77 107 

SOURCE: Scarborough 2007 Release 1 Multimarket Database (February 2006 -March 2007) 

15 YEAR SNAPSHOT 
Year -End Top -Selling Albums 

Artist, Title 
1992 Billy Ray Cyrus, Some Gave All" 
1993 Soundtrack, ' The Bodyguard" 
1994 Soundtrack, ' The Lion King" 
1995 Hootie & The Blowfish, "Cracked Rear View" 
1996 Alanis Morissette, "Jagged Little Pill" 
1997 Spice Girls, "Spice" 
1998 Soundtrack, ' Titanic" HIGH 
1999 Backstreet Boys, "Millennium" SCHOOL 
2000 'N Sync, "No Strings Attached" M11,y1AL 

2001 Linkin Park, "Hybrid Theory" ^ : 
2002 Eminem, "The Eminem Show" 
2003 50 Cent, "Get Rich Or Die Tryin "' 2006 
2004 Usher, "Confessions" 
2005 Mariah Carey, "The Emancipation of Mimi" 
2006 Soundtrack, "High School Musical" 

SOURCE: Nielsen SoundScan 

CHARLOTTE FORMAT 
RANKER 

TOTAL CHARLOTTE 

91- MARKET ARBITRON 

POPULATION % METRO% INDEX 

Arbitron Metro Area 100 100 100 
Aggregate 

Radio format profiles (M -S 6am -mid cume) 

Gospel 2 8 519 

Contemporary Inspirational 1 6 430 

Adult Standards 2 5 270 

Urban AC 7 15 206 

Urban Contemporary 7 14 188 

Talk /Personality 6 10 166 

Classic Hits 6 9 154 

Contemporary Christian 5 8 147 

Country 17 24 141 

Adult Contemporary 17 23 132 

Jazz 2 2 129 

Rhythmic Contemporary 
Hit Radio 

10 13 128 

Alternative 7 9 127 

Classic Rock 10 13 126 

Pop Contemporary 
Hit Radio 

14 16 114 

New Country 1 106 

News/Talk /Information 23 21 92 

Mexican Regional 5 4 83 

Classical 6 4 68 

All Sports 8 5 65 

Album Adult Alternative 3 2 64 

Active Rock 4 2 57 

Religious 3 2 48 

Hot AC 9 2 27 

Album Oriented Rock 5 1 23 

Oldies 7 2 21 

Adult Hits 7 1 10 

Spanish Tropical 2 0 10 

SOURCE: Scarborough Multimarket 2007 Release 1 (12 months only) 

TOP -SELLING ALBUMS 
Year To Date (Through Sept. 9) 

Artist, Title 
1. Daughtry, "Daughtry" 
2. Linkin Park, "Minutes To Midnight" 
3. Akan, "Konvicted" 
4. Norah Jones, "Not Too Late" 
5. Fergie, "The Dutchass" No. 1 
6. Soundtrack, "High School Musical 2" 
7. Carrie Underwood "Some Hearts" 
8. Soundtrack, "Hannah Montana 2: Meet Miley Cyrus" 

9. Nickelback, "All The Right Reasons" 
10. Maroon 5, "lt Won't Be Soon Before Long" 

SOURCE: Nielsen SoundScan 
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UNCO 
ATME C.WWN 

VOICE 
IVIAN 

Strength in Numbers Across America 
NEW YORK (WABC) t 57% 
LOS ANGELES (KABC) *144% 
CHICAGO (WLS) t 111% 
DALLAS -FT. WORTH (WBAP) t 113% 
DETROIT (WJR) t 30% 
WASHINGTON, DC (WMAL) t 20 %. 

TAMPA (WFLA) t 45% 
INDIANAPOLIS (WIBC) *19% 

SEATTLE (KVI) t 40% 
DENVER (KNUS) t 56% 
ORLANDO (WDBO) t 95% 
SAN DIEGO (KFMB) t 38% 
RALEIGH -DURHAM (WPTF) t 136% 
OKLAHOMA CITY (KTOK) t 236% 
MOBILE (WABB) t 44% 
BOISE (KIDO) t 50% 

JOHNSON CITY -KINGSPORT 

BRISTOL (WJCW) t 233% 
Tulsa (K FAQ) t 47% 
EL Paso (KTSM) t 33% 
WICHITA (KNSS) t 30% 
COLUMBUS (WTVN) it 107% 
KANSAS CITY (KMBZ) t 33% 
ANCHORAGE (KBYR) t 55% 

ADIO NETWORKS 
america listens to abc 

Call Darion at 
212.735.113o 

darion.melito @citcomm.com 

Source: Arbitrar Metro, Previous surrey vs. Spring '07, Exact Times, A25 -54, . \JH Share 
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RADIO 
LEADERSHIP FORUM 

Saga Communications' Steve Goldstein is bullish on the future 

Breaking Out Of 
The Mold 
By John Schoenberger 

With 90 radio stations and eight TV stations in 

23 markets, Saga Communications is large 

enough to be an influential player in the indus- 

try, yet small and nimble enough to adapt quick- 

ly to the ever -changing marketplace. 

Saga nto rely 
on any one / format or 
media 
aápproach. 
Diversification 
is a good 
thing.' 

-Steve Goldstein 

One of four original partners that formed the 
company 25 years ago, executive VP Steve 

Goldstein says that radio faces several hurdles 
today, regardless of size. For Saga, one of the most 
significant is managing costs in an environment 
where top -line growth is more difficult than ever 
to maintain, while, at the same time, protecting 
its brands and investing in its future. 

"That can be a delicate balance;" he says. "You can 

cut back on your expenses in virtually any area and 
you won't necessarily feel the degradation imme- 
diately, but over time it is inevitable. So you absolute- 

ly have to make sure you are protecting your brand 
when you are making those kinds of decisions." 

24/7 NEWS ONLINE @ www.RadioandRecords.com 

Further, what may be the right action for one 
station may not be the best choice for another, 
according to Goldstein. Saga's portfolio is pop - 
ulated with many mature radio stations -outlets 
that have climbed to the top of the heap and are 

now in a position of fending off attackers. But 
they also have several stations that are in early 
growth phases. 

Depending on the station, the rules of opera- 
tion are quite different, but "the commonality is 

that people want to be entertained and informed 
and it is our job to hit the right stride depend- 
ing on the life cycle of the station and the lifestyle 

of the target listener," he says. 

Cultivating, maintaining and evolving unique 
brands that engender listener loyalty is another chal- 
lenge Goldstein wrestles with. "The easy days are 

over," he says "Basically we need to get out of the 
radio business and into the audio business.The radio 
industry is very myopic about how we think about 
things, and the one area where we can make the 
most strides right now is the Internet. It still remains 

virtually unexploited in my view, certainly for our 
company, but I also think with most others." 

Internet Strategy 
Saga is now doing something about that. It has 

hired JefVettrus from tech -savvy Clear Channel 
to develop and oversee its Internet strategy. 

"The Internet or any other new delivery 
methods are future investments at this stage, but 
we firmly believe this is the growth area for us," 

he says. "Not only in continuing to reach the 
right listeners with our products but also in terms 
of a potential new revenue source for us" 

Goldstein strongly believes that as TV is going 
through a dramatic evolution right now, radio too 
will become a much more on- demand medium 
in the future. 

But for that to happen in the ways he envi- 
sions, Goldstein says that certain issues need to be 
addressed. One is resolving new, dramatically 
higher royalty rates for Internet streaming. 
Another is exorbitant AFTRA talent fees, which 
preclude most broadcasters from simulcasting on- 
air spots in their Web streams. 

Another obstacle to delivering content in new 
and versatile ways is the antiquated method in 

which radio deals with ratings, he says. 

Currently serving on Arbitron's Radio 
Advisory Council, Goldstein has twice chaired it 

in the past and remains integrally involved in rat- 
ings issues. He believes the Portable People Meter 
(PPM) technology is one of the solutions -and 
long overdue. 

"Finally we have gotten electronic measure- 
ment into the marketplace and it will be rolling 
out rather rapidly from now on," he says. "What 
surprises me is how radio has done just about 
everything it could to slow the process down." 

Short Term Views 
To him, the primary reason why the industry, in 

general, has been driven by short -term views is 

because most large broadcast companies are pub- 
lic entities. Management has been forced to live 

quarter by quarter and that has discouraged long- 
term thinking. When you operate within that 
mind -set, it promotes the status quo, he says. 

Most advertisers are willing to be patient as the 
PPM rolls out, he says, because they see it as a pre- 
cision tool for them and for radio -one that will 

reward broadcasters over time. But he also knows 
that agencies won't wait forever. 

"When you meet with ad agencies and buy- 
ers, it becomes clear that radio will not partici- 
pate as robustly with them in the future unless 

we have a ratings system that is credible, that 
delivers ROI and has the confidence of the 
agencies' clients.The future of radio literally rests 

on this issue," he says. 

The other ratings issue that concerns 
Goldstein is that Arbitron doesn't aggregate all the 
ways that listeners consume radio these days, par- 
ticularly Internet streaming. He laments that until 
other delivery methods become part of a station's 
ratings, it is just another influence that forces the 
industry to stick with antiquated thinking. 

But regardless of how radio is delivered and 
measured and how the revenue landscape is 

evolving, Goldstein still believes successful stations 

happen because of great content. 
"I firmly believe it has to be the product first," 

he says. "That formula has not changed, and it never 
will.We need to protect our brands and make them 
better, not dilute then or let them get stale. 

"Having said that," he adds, "I don't want 
Saga to rely on any one format or media 
approach. If something new comes along that 
intrigues us, we will give it a try if the right 
opportunity presents itself. Diversification is a 

good thing." Rsiì 
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DRADIOTM OPP RTUNITY'. 

Engage It! Activate It! 

DISCOVER IT! 
Withii every department at your 

radio station you can make a BIG 

difference by making HD Radio a part 

of your daily operations. Best of all, 

HD Radio is an exciting opportunity 

for you to reinvent radio on your own 

terms. HD Radio should be a part of the 

fabric of everything your stations do - 
from promoting your HD2 channels, 

to contests and events, to sales, to 

advertising, to marketing. 

Find the HD Radio ACTIVATE 

brochure in your NAB gift 
bag or download it TODAY at 

www.HDRadioALLIANCE.com 
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¡PARTNERSHIPS 

www.hdradio.com 
www.hdradioalliance.com 
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AC /HOT AC 

HOT AC REPORTERS 
WKDD /Akron, OH* WINK /Ft. Myers, FL* 
OM /PD: Keith Kennedy PD: Chad Rufer 

WRVE /Albany, NY* APD: Dave Alexander 

OM /PD: Randy McCarten WADI /Ft. Wayne, IN* 
APD: Kevin Rush PD: Barb Richards 
MD: Tred Hulse MD: Marti Taylor 

KPEK /Albuquerque, NM* WMEE /Ft. Wayne, IN 
PD: Tony Manero OM /PD: Rob Kelley 
MD: Jamie Frye APD /MD: Dave Michaels 

KDBZ /Anchorage, AK WQLH /Green Bay, WI* 
OM /PD: Torn Oakes PD: Jimmy Clark 

KMXS /Anchorage, AK WWHA /Greenville, NC* 
PD /MD: Roxi Lennox OM /PD: Mike "Maddawq" Biddle 
APD: Joe Campbell WIKZ /Hagerstown, MD 
WAYV /Atlantic City, NJ* OM /PD: Rick Alexander 
PD: Paul Kelly MD: Jeff Roteman 

KAMX /Austin, TX* WNNK /Harrisburg, PA* 
PD: Cat Thomas OM /PD: John O'Dea 
APD /MD: Carey Edwards MD: Denny Logan 

KLLY /Bakersfield, CA* WTIC /Hartford, CT* 
OM /PD: E.J. Tyler OM: Steve Salhany 
APD: Erik Fox PD /MD: Jeannine Jersey 
MD: Darci Dawn KHMX /Houston, TX* 
WWMX /Baltimore, MD* OM: Ken Charles 
OM: Dave LaBrozzi PD: Vince Richards 
PD: Greg Carpenter APD /MD: Keith Scott 

WMRV /Binghamton, NY WZPL /Indianapolis, IN* 
PD: Bob Taylor OM /PD: Scott Sands 

KCIX /Boise, ID* APD: Kari Johll 

PD /MD: Brent Carey MD: Dave Decker 

WBMX /Boston, MA* KMXB /Las Vegas, NV* 

PD: Jerry McKenna PD: Justin Chase 

APD /MD: Mike Mullaney MD: Brandon Bell 

WUHU /Bowling Green, KY WCDA /Lexington, KY* 

PD /MD: Brooke Summers PD /MD: Chris Elliott 

WTSS /Buffalo, NY* KURB /Little Rock, AR* 

OM: Sue O'Neil OM /PD: Randy Cain 

PD: Brian Demay APD /MD: Becky Rogers 

MD: Rob Lucas KYSR /Los Angeles, CA* 

WHBC /Canton, OH* PD: Charese Fruye 

PD: Hunter Scott WXMA /Louisville, KY* 
APD /MD: Kayleigh Kriss PD: George Lindsey 

WCOD /Cape Cod, MA MD: Katrina Blair 

OM: Steve McVie WMC /Memphis, TN* 
PD: Kevin Matthews OM: Jerry Dean 

WLNK /Charlotte, NC* PD: Lance Ballance 

PD: Neal Sharpe MD: Jill Bucco 

APD: Anthony Michaels WKTI /Milwaukee, WI* 
MD: Todd Haller PD: Bob Walker 

WTMX /Chicago, IL* WMYX /Milwaukee, WI* 
PD: Mary Ellen Kachinske OM: Brian Kelly 
MD: Nikki Chuminatto PD: Mike Nelson 

WKRQ /Cincinnati, OH* KSTP /Minneapolis, MN* 
OM /PD: Patti Marshall PD: Leighton Peck 
APD: Grover Collins APD/MD: Jill Roen 
MD: Brian Douglas 

KOSO /Modesto, CA* 
WQAUCleveland, OH* PD: Zac Davis 
PD: Dave Popovich APO: John Chimpo 

KVUU /Colorado Springs, CO* WJLK /Monmouth, NJ* 
MD: Darren McKee OM /PD: Lou Russo 

WBNS /Columbus, OH* MD: Steve Ardolina 

PD: Jay Taylor KCDU /Monterey, CA* 
MD: Sue Leighton OM /PD: Kenny Allen 

KLTG /Corpus Christi, TX* WPLJ /New York, NY* 
OM: Clayton Allen OM: Tom Cuddy 
PD: Chris Roberts PD: Scott Shannon 

KDMX /Dallas, TX* MD: Tony Mascaro 

PD: Rick O'Bryan WPTE /Norfolk, VA* 
MD: Lisa Thomas PD: Barry McKay 

WDAQ /Danbury, CT MD: Heather Branch 

PD: Chris Duggan KYIS /Oklahoma City, OK* 
MD: Zach Dillon OM /PD: Chris Baker 

WMMX /Dayton, OH* MD: Cisco 

OM /PD: Jeff Stevens WMXO /Olean, NY 
APO: Shaun Vincent MD: Chris Hicks 

KALC /Denver, CO* KQKQ /Omaha, NE* 
OM /PD: Dave Symonds PD /MD: Nevin Dane 
APD /MD: Sam Hill KSRZ /Omaha, NE* 
KIMN /Denver, CO* OM: Tom Land 
PD: John Roberts PD: J. Pat Miller 
MD: Hollywood Henderson MD: Jessica Dol 

KSTZ /Des Moines, IA* WOMX /Orlando, FL* 
PD: Jim Schaefer PD: Jeff Cushman 
MD: Jimmy Wright MD: Laura Francis 

WDVD /Detroit, MI* KBBY /Oxnard, CA* 
OM /PD: Ron Harrell OM: Tom Watson 
MD: Jesse Addy PD: Todd Violette 

KBMX /Duluth, MN MD: Keli Reynolds 

PD: Corey Carter KFYV /Oxnard, CA* 

KSII /EI Paso, TX* OM /PD: Mark Elliott 

OM: Courtney Nelson MD: Maverick 

PD: Jerry Kidd KPSI /Palm Springs, CA 

WBQB /Fredericksburg, VA PD: Connie Breeze 

OM /PD: Chris Carmichael MD: Bradley Ryan 

MD: Crystal Presley KMXP /Phoenix, AZ* 
KALZ/Fresno, CA* OM: Alan Sledge 

OM /PD: Paul Wilson PD: Ron Price 

APD: Laurie West MD: Allen Frey 

KKPL /Ft. Collins, CO 

OM /PD: Mark Callaghan 
MD: Beano * Monitored Reporters 

WZPT /Pittsburgh, PA* 
OM /PD: Keith Clark 
APD: Jonny Hartwell 
MD: Scott Alexander 

WMGX /Portland, ME* 
OM: Chris Mac 
PD: Randi Kirshbaum 
APD /MD: Ethan Minton 

KRSK /Portland, OR 
PD: Jeff McHugh 
MD: Sheryl Stewart 

WBWZ /Poughkeepsie, NY 
PD: Aaron "Dave" McCord 
MD: Chris Chase 

KLCA /Reno, NV* 
OM: Bill Schulz 
PD: Beej Bretz 
MD: Connie Wray 

KZZO /Sacramento, CA* 
OM: Byron Kennedy 
PD: Jeff Z. 
APD /MD: Shawn Cash 

WGER /Saginaw, MI 
PD: Bob Moore 

KJMY /Salt Lake City, UT* 
OM: Jeff Cochran 
PD: Rob Boshard 

KUDD /Salt Lake City, UT* 
OM /PD: Brian Michel 

KMYI /San Diego, CA* 
PD: Jimmy Steele 
MD: Jen Sewell- Sorenson 

KI01 /San Francisco, CA* 
OM: Michael Martin 
PD: Stacy Cunningham 
MD: Darren McPeake 

KLLC /San Francisco, CA* 
PD: Chris Mays 
APD /MD: Jayn 

KEZR /San Jose, CA* 
PD: Dana Jang 
MD: Kirk Peffer 

KRUZ /Santa Barbara, CA* 

KMHX /Santa Rosa, CA* 
PD: Danny Wright 

Sirius The Pulse /Satellite* 
OM: Kid Kelly 
PD: Jim Ryan 
MD: Heidi O'Brien 

XM Flight 26 /Satellite* 
OM: Jon Zellner 
PD /MD: Mike Abrams 

KPLZ /Seattle, WA* 
PD: Kent Phillips 
APD: Leonard Barokas 
MD: Alisa Hashimoto 

KCDA /Spokane, WA* 
OM: Robert Harder 
PD: Scott Shannon 

KZZU /Spokane, WA* 
OM: Roger Nelson 
PD: Ken Hopkins 

WHYN /Springfield, MA* 
OM /PD: Pat McKay 
MD: Kevin Johnson 

KYKY /St. Louis, MO* 
PD: Mark Edwards 
MD: Jen Myers 

WQKX /Sunbury, PA 
PD: Drew Kelly 
APD: Chad Evans 
MD: Rob Senter 

WBOW /Terre Haute, IN 
PD: Sketch Brumfield 

WWWM /Toledo, OH* 
PD: Ron Finn 

KLZR /Topeka, KS* 
PD /MD: Jon Thomas 

KLRK /Waco, TX 
OM: Tom Barfield 
PD /MD: Dustin Drew 
APD: Beth Richards 

WRQX/Washington, DC* 
OM /PD: Kenny King 
MD: Carol Parker 

WRMF/West Palm Beach, FL* 
PD: Bob Neumann 
APD /MD: Amy Navarro 

KNIN /Wichita Falls, TX 
OM: Chris Walters 
PD: Liz Ryan 

KFBZ/Wichita, KS* 
PD: JJ Morgan 
WINC /Winchester, VA 
OM /PD: Jeff Adams 
APD /MD: Paula Kidwell 

WXLO /Worcester, MA* 
OM /PD: Jay Beau Jones 
APD /MD: Mary Knight 
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THIS YEAR'S "CANADIAN 
IDOL" WINNER, BRIAN MELO, 
DEBUTS ON HE CANADA HOT 
AC CHART AT NO. 26 WITH "ALL 
I EVER WANTED." 

POWERED BY 

nielsen 
BDS 
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CANADA AC 
TITLE 
ARTIST IMPRINT / PROMOTION LABEL 

PLAYS 
TW 

11 

9 

23 

BIG GIRLS DON'T CRY FERGIE WILL.I.AM/A&M.INTERSCOPE/UNIVERSAL z07 -11 

+15 

+4 

1973 JAMES BLUNT CUSTARD /ATLANTIC/WARNER 5O 

(YOU WANT TO) MAKE A MEMORY BON JOVI MERCURY /ISLAND /UNIVERSAL no 
24 

27 

23 

WHAT YOU WANT HAYLEY SALES i UNIVERSAL 308 -18 

EVERYTHING MICHAEL BLBLE 143/REPRISE/WARNER 306 -68 

MAKES ME WONDER MAROON 5 A&M/OCTONE/UNIVERSAL 298 -50 

11 

12 

DOWN IN HEAVEN KALAU PORTER SONY BMG ;87 : +37 

WHEN YOU'RE GONE ARIL LAVIGNE RCA/SONY BMG ;65 0 

12 TOO MUCH OF EVERYTHING CORNEILLE DEJA MUSIQUE ` 261 +7 

15 SON OF A PREACHERMAN !ANN AI>DEN * UNIVERSAL '_61 -2 

7 HEY THERE DELILAH PLAIN WHITE T'S FEARLESSMOLLVWOOD/UNIVERSAL 256 +48 

23 

20 

THE SWEET ESCAPE GNEN STEFANI FEATURING AKON INTERSCOPE /UNIVERSAL _41 - -31 

BEFORE HE CHEATS CAF RIE UNDERWOOD ARISTA /ARISTA NASHVILLE /SONY BM6 32 -39 

60 WAITING ON THE WORLD TO CHANGE JOHN MAYER AWARE/COLUMBIA/SONY BMG °_19 -8 

30 

23 

WONDERFUL CHANTAL KFEVIAZUK COLUMBIA /SONY BMG 312 -9 

IT AIN'T ME BABE JESSE COOK * EMI 211 .1 

2 LOST MICHAEL RUBLE i 143 /REPRISE/WARNER 310 +76 

16 

29 

ALL GOOD THINGS (COME TO AN END) NELLY FURTADO MOSLEY /GEFFEN /UNIVERSAL '99 0 

LITTLE WONDERS ROB THOMAS WALT DISNEY /MELISMA /ATLANTIC/WARNER '99 -15 

15 HOME DAUGHTRY RCA /SONN BMG 89 +8 

2 

24 

TAKING CHANCES CELINE DION COLUMBIA/SONY BMG .86 ' *103 

WEAK IN THE KNEES SERENA RYDEF EMI 161 -36 

5 

3 

BELIEVE SUZIE MCNEIL CURVE /UNIVERSAL - 57 +25 

HOW LONG EAGLES ERC /MERCURY /LOST HIGHWAY /UNIVERSAL 35.. +38 

4 THE FACE RYANDAN + UNIVERSAL 114 +29 

10 

11 

5 

4 

12 

MORE THAN A FEELING SYLVAIN COSSETr 4' VEGA - '114 +10 

REHAB AMY WINEHOUSE ISLAND /UNIVERSAL 87 +1 

ON S'EST AIME A CAUSE CELINE DION i COLUMBIA/SONY BMG 87 -6 

WHO KNEW PINK LAFACE/SONY BMG $2 +1 

ADRIENNE ISABELLE BDULAY A, AUDIOGRAM 77 +16 

a 
W ó 
3g 

CANADA HOT AC 
TITLE 
ARTIST IMPRINT / PROMOTION LABEL 

PLAYS 
'W .1- 

15 

9 

10 

9 

14 

6 

12 

20 

7 

8 

7 

13 

HEY THERE DELILAH PAIN WHITE T'S FEARLESS'HOLLYWOOD /UNIVERSAL 572 -41 

HOW FAR WE'VE COME MATCHBOX TWEN-Y MELISMA /ATLANTIC/WARNER 961 +37 

DO IT NELLY FURTADO MCSLEY/GEFFEN/UNIVERSAL 535 +9 

LOVESTONED JUSTIN TIMBERLAKE JIVE6ONYBM6 325 +1 

THE WAY I ARE TIMBALAND FEATURING KERl NILSON MOSLEY / BLACKSTONE /INTERSCOPE/UNIVERSAL 583 -12 

WAKE UP CALL MAROONS A &M /OCTONE /UNIVERSAL 574 +83 

DOWN IN HEAVEN KALAN PORTER 4 SONY BMG 510 -25 

BIG GIRLS DON'T CRY FERGIE WILL.LAM /A &N /INTERSCOPE /UNIVERSAL 501 -98 

OVER YOU DAUGHTRY RCA/SONY BM6 475 +63 

TONGUE TIED FABER DRIVE è UNIVERSAL REPUBLIC /UNIVERSAL 452 +47 

SEVEN DAY FOOL JULLY BLACK i UNIVERSAL 451 +48 

WALLS FALL DOWN BEDOUIN SOUNDCLASH 4' DINE ALONE/UNIVERSAL 426 -18 

10 

18 

SHUT UP AND DRIVE R HANNA SRP /DEF JAM /UNIVERSAL 523 +16 

WHEN YOU'RE GONE A /RIL LAVIGNE RCA /SONY BM6 418 -60 

19 

18 

3 

FIRST TIME LIFEHOUSE GEFFEN /UNIVERSAL 414 -4 

THNKS FR TH MMRS FALL OUT BOY FUELED BY RAMEN /ISLAND /UNIVERSAL 411 +13 

INTO THE NIGHT SANTANA FEATURING CHAD KROEGER di ARISTA/SONY BMC 382 +55 

19 BELIEVE SUZIE MCNEIL CURVE/UNIVERSAL 307 -32 

8 

4 

SUMMERTIME BON JOVI MEF CURY /ISLAND /UNIVERSAL 304 -12 

HOLD ON KTTUNSTALL RELENTLESS /VIRGIN /EMI 298 +63 

15 WAIT FOR YOU ELLIOTT ¡AMIN HICKORY 297 -27 

20 

25 

4 IN THE MORNING GWEN STEFANI INTERSCOPE/UNIVERSAL 294 -57 

MAKES ME WONDER MAROON 5 A&M/OCTONE/UNIVERSAL 286 -22 

27 PARALYZER FINGER ELEVEN f WIND -UP 285 -54 

23 

7 

15 

3 

HOME DAUGHTRY RCA /SONY BM6 267 "r -24 

ALL I EVER WANTED BRIAN MELO SONY BMG 256 +147 

1973 JAMES BLUNT CUSTARD /ATLANTIC /WARNER 253 +9 

TELL ME WHAT WE'RE GONNA DO NOW JOSS STONE FEATURING COMMOn VIRGIN /EMI 246. -4 

SOMEBODY'S ME ENRIQUE IGLESIAS UNIVERSAL LATINO /INTERSCOPE /UNIVERSAL 242 +61 

8 MONEY HONEY STATE O= SHOCK ; CORDOVA BAY 227 +49 

i indiates CanCon 
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"YOU BELONG TO ME," 

BY CHAKA KHAN FEATURING 

MICHAEL McDONALD, IS 

NEW AT NO. 29 WITH 
THE WEEK'S SECOND -MOST 

SMOOTH JAZZ INCREASED PLAYS (UP 
33). HER ALBUM "FUNK 

THIS" IS OUT THIS WEEK. 

POWERED BY 

niciscn 
BDS 

TITLE 
ARTIST 

11 NIELSEN BDS 
CERTIFICATIONS 

IMPRINT / PROMOTION LABEL 
PLAYS AUDIENCE 

TW +/- MILLIONS RANK 

1 14 
RNR 
RICK BRAUN & RICHARD ELLIOT 

NO. 1(4 WKS) 
ARi2EN 

624 +11 7.690 1 

i 

e 
1 

12 

2 22 

4 23 

3 18 

5 19 

8 9 

7 6 

6 27 

10 30 

11 23 

9 28 

12 19 

17 13 

15 34 

13 25 

16 17 

14 15 

18 13 

BORN 2 GROOVE 
EULE GROOVE 

BLACK RIVER 
KEIKO MATSUI 

STREET LIFE 
U -NAM 

LADIES' CHOICE 
PAUL TAYLOR PEAK /CONCORD 

AIN'T NO WOMAN (LIKE THE ONE I GOT) 
JEFF GOLUB FEATURING RICHARD ELLIOT 

FIRE AND RAIN 
KENNY "BABYFACE" EDMONDS 

LET'S TAKE A RIDE 
NORMAN BROWN 

TROUBLE SLEEPING 
CORINNE BAILEY RAE 

NOODLE SOUP 
FOURBDEAST 

CANTALOUPE ISLAND 
BRIAN BROMBERG 

SLAMMIN 
JAY SOTO NU GROOVE 

PARKSIDE SHUFFLE AIRPOWER/MOST INCREASED PLAYS 
DOWN TO THE BONE NARADA JAllJBLG 

NARADA JAll /BLG 
613 +16 6.926 2 

SHOUT! FACTORY 
508 +25 4.609 8 

TRIPPIN'N' RHYTHM 
487 +2 5.914 3 

466 +24 5.869 4 

NARADA JAZZ/BLG 
402 +25 4.923 6 

MERCURYnDJMG 
388 6 4.843 7 - 

__..... 

PEAK /CONCORD 
386 -17 5.136 5 

CAPITOL 

NATIVE LANGUAGE 

ARTISTRY 

THE RHYTHM METHOD 
PAUL BROWN 

RAINCOAT 
KELLY SWEET 

CATNAP 
NILS 

EVERYTHING 
MICHAEL BUBLE 

REMEMBER ME 
MARION MEADOWS 

PEAK /CONCORD 

RAZOR & TIE 

BAJA/TSR 

143 /REPRISE 

HEADS UP 

332 +15 3.940 9 

314 0 3.430 10 

293 -53 2.865 13 

276 -12 2.084 17 

272 +37 2.046 18 

253 -4 3212 11 

253 -18 2.116 16 

249 *1 2,172 15 

238 -26 2.457 14 

213 +2 1.635 21 

21 3 
LET IT GO AIRPOWER /MOST ADDED 187 
BONEY JAMES CONCORD 

+31 2.884 12 

e 
e 
:2 

e 
e 
® 
e 
e 
,8 

® 

20 

22 

19 

23 

3 

4 

18 

15 

L.A. CITY LIGHTS 
CANDY DULFER 

COME WHAT MAY 
NAJEE 

STAY WITH ME TONIGHT 
JACKIEM JOYNER 

TERESA 
PIECES OF A DREAM 

24 6 WHAT CHA GONNA DO? 
BRIAN SIMPSON 

26, 6 

25 10 

30 7 

27 8 

NEW 

2E 3 

THE WAVE (2007) 
KIRK WHALUM 

WE GOT LOVE 
RYAN SHAW 

HI -LO SPLIT 
MARC ANTOINE 

SMOOTHVEGAS 
SOUL BALLET 

YOU BELONG TO ME 
CHAKA KHAN FEATURING MICHAEL MCDONALD 

HAPPY HOUR 
JIMMY SOMMERS 

HEADS UP 

HEADS UP 

ARTIZEN 

HEADS UP 

162 +4 1.403 26 

159 +25 1.437 24 

156 -17 1.045 29 

138 

RENDEZVOUS 
128 

RENDEZVOUS 
124 

ONE HAVEN/RAZOR & TIE/RED 
117 

PEAK /CONCORD 
104 

ARTIZEN 

+6 0.791 

+11 1.285 27 

+22 1.420 25 

+4 1.660 20 

+14 0.829 

95 -6 0.875 

BURGUNDY /COLUMBIA 
94 +33 0.920 

GEMINI 
93 -3 0.952 

RECURRENTS 

TITLE 
ARTIST / IMPRINT / PROMOTION LABEL 

GOT TO GIVE IT UP 
KIM WATERS (SHANACHIE) 

SAVE ROOM 
JOHN LEGEND (G.O.O.D. /COLUMBIA) 

H IPNOTIC 
BCNEY JAMES (CONCORD) 

DZESSED TO CHILL 
Mr RON MEADOWS (HEADS UP) 

LOST WITHOUT U 
ROBIN THICKE (STAR TRAK /INTERSCOPE) 

NIELSEN BDS 
CERTIFICATIONS 

PLAYS 
TW LW 

210 245 

185 197 

182 180 

160 129 

160 151 

7 

8 

9 

10 

TITLE 
ARTIST / IMPRINT / PROMOTION LABEL 

LET IT GO 
Roney James 
(CONCORD) 
WJJZ, WLOQ, WSJW 

3 

L.A. CITY LIGHTS 
Candy Duller 
(HEADS UP) 
KYOT, WJZW, WLOQ 

YOU BELONG TO ME 
Chaka Khan Feat. Michael McDonald 
(BURGUNDY /COLUMBIA) 
KJZS, KRVR, WJSJ 

3 

3 

SWEET SURRENDER 
Chieti Minacci & Special EFX 

(SHANACHIE) 
KJCD, KYOT, XM Watercolors 

3 

FIRE AND RAIN 
Kenny "Babyface" Edmonds 
(MERCURY /IDJMG) 
KIFM, WYJZ 

2 

AIN'T NO WOMAN (LIKE THE 
ONE I GOT) 
Jeff Golub Feat. Richard Elliot 
(MANADA JAZZ/BLG) 
KSSJ, WLVE 

2 

COME WHAT MAY 
Naiee 
(HEADS UP) 
KJZS, WLOQ 

VENICE 
Chris Botti 
(COLUMBIA) 
KTWV, WNWV 

2 

THE WAVE (2007) 
Kirk Whalum 
(RENDEZVOUS) 
WNUA, WQCD 

2 

ADDED AT... 

KYOT 
Phoenix, AZ 

PD: Smokey Rivers 
APD /MD: Angie Handa 

Diana Krall, The Heart Of Saturday Night, 14 

Candy Dulfer, L.A. City Lights, 8 
Chieli Minuai & Special EFX, Sweet Surrender, 8 

FOR REPORTING STATIONS PLAYLISTS GO TO: 

www.RadioandRecords.com 

READY FOR LOVE 
WALTER BEASLEY (HEADS UP) 

GOOD TO GO 
CHUCK LOEB (HEADS UP) 

MISTER MAGIC 
PETER WHITE (LEGACY /COLUMBIA) 

ANTHEM FOR A NEW AMERICA 
JEFF LORBER (BLUE NOTE /BLG[ 

MORNIN' 
GEORGE BENSON & AL JARREAU (MONSTER /CONCORD) 

NIELSEN BDS PLAYS 
CERTIFICATIONS Tw LW 

148 162 

145 172 

142 148 

136 127 

130 119 

NEW AND ACTIVE 
TITLE 
ARTIST / LABEL 

FEELIN' GOOD 
The Pussycat Dolls 
(A&M /IN TERSCOPE) 

TOTAL STATIONS: 

NOT TOO LATE 
Norah Jones 

(BLUE NOTE /BLG) 

TOTAL STATIONS: 

THE HEART OF 
SATURDAY NIGHT 
Diana Krall 
(VERVE) 
TOTAL STATIONS: 

PLAYS TITLE 
/GAIN ARTIST / LABEL 

79/7 COOL OF THE NIGHT 67/6 
Joyce Cooling 
(NARADA JAZZ /BLG) 

7 TOTAL STATIONS: 10 

73/1 DO YOU MISS ME? 66/13 
Mindi Abair 
(GRPNERVE) 

6 TOTAL STATIONS: 17 

PLAYS 
/GAIN 

WATER TO DRINK 
70.15 (AGUA DE BEBER) 66/1 

David Benoit 
(PEAK /CONCORD) 

12 TOTAL STATIONS: 7 

PARKSIDE SHUFFLE 
Down To The Bone (Narada Jaza/BLG) 
KYOT +5, JSJ +4, WD5J +4, WNUA +4, WJJZ +3, 

KJCD +3, KKSE +3, SIX +2, WLOQ v2, WNWV +2 

YOU BELONG TO ME 
Chaka Khan Feat. Michael McDonald 
(Burgundy /Columbia) 
KJZS +6, KBZN +4, WNUA +3, KKSF +2, WLVE +2, 

KIFM +1, KJCD +l, KJZY +1, KRVR +1, KSSJ +1 

LET IT GO 
Boney James (Concord) 
KJZS+11,KBZN+10, WJZZ+6, WVMV +4, WLOQ+3 
WS1W+2, KWJZ+1, WSJT+1, WNWV +1, KKSF +1 

AIN'T NO WOMAN 
(LIKE THE ONE I GOT) 
Jeff Golub Feat. Richard Elliot ( Narada Jazz/BLG) 

KJZY +14, JSJ +7, KRVR +4, WLOQ +4, KOAS +3, 

KBZN +3, WYJZ +3, WJSJ +3, KJZS +2, KYOT+2 

COME WHAT MAY 
Najee (Heads Up) 
SUC +TZ WVMV +3, WLOQ +3, KBZN +2, MVP +2, 

KJCD +Z WSJW +1, KOAS +1 

FOR WEEK ENDING SEPTEMBER 23, 2007 
LEGEND: See legend to charts in charts section for rules and symbol explanations. 
31 smooth jazz stations are electronically monitored by Nielsen Broadcast Data Systems 24 
hours a day, 7 days a week. Indicator chart comprised of 16 reporters. 
© 2007 Nielsen Business Media, Inc. All rights reserved. 
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SMOOTH JAZZ REPORTERS 
MZZ/A,lanta, GA* KJCD /Denver, CO* KPVU /Houston, TX KSBR /Las Angeles, CA 

JG /MD: Gave Kosh PD /MD: Michael Fischer PD: Wayne Turner OM /PD: Terry Wedel 
MD: Vienna Yip 

/ AA/Baltimore, MD WVMV /Detroit, MI* WYJZ /Indianapolis, IN* 
,[C Sand Mallory OM /PD: Tom Sleeker OM /PD: Carl Frye KTWV /Los Angeles, CA* 
PD/MD Marcellus "Bassman" MD: Sandy Kovach MD: Brad Ellis PD: Paul Goldstein 

Shepard APD /MD: Blake Florence 
WZJZ /Ft. Myers, FL WJSJ /Jacksonville, FL* 

¿ MJ /Baltimore, MD* OM: Louis Kaplan OM /PD: Joel Widdows WGRV /Melbourne, FL 

3D /MD: Lori Lewis APD/MD: Randi Bachman OM: C.J. Sampson 
KJLU /Jefferson City, MO PD /MD: Randy Bennett 

IA/SU /Birmingham, AL WSBZ/Ft. Walton Beach, FL OM: Mike Downey 
JLl /PD: >ndy Parrish PD: Mark Carter PD /MD: Dan Turner WLVE /Miami, FL* 

MD: Mark Edwards APD: LaVaughn Wilson OM /PD: Rich McMillan 
vW UA/=hicago, IL* 
D A /PD: Jarren Davis WSJW /Harrisburg, PA* KOAS /Las Vegas, NV* KRVR /Modesto, CA* 
MD: Rick O'Dell PD /MD: Paul Scott PD: Samantha Pascual OM /MD: Doug Wulff 

MD: Lynn Briggs PD: James Bryan 
NNWV/Cleveland, ON WQTQ /Hartford, CT 

.A/PD: 3ernie Kimble PD /MD: Stewart Stone KUAP /Little Rock, AR WVAS /Montgomery, AL 
PD /MD: Michael Nellums OM: Candy Capel 

YvOSJ /Dayton, 0H* KHJZ /Houston, TX* MD: Jay Holcey 
0 A /PD: Jeff Stevens PD: Maxine Todd 

APD /MD: Greg Morgan 

WQCD /New York, NY* KSSJ/Sacramento, CA* Jones Radio KCOZ /Springfield, MO 
PD: Blake Lawrence PD /MC: Lee Hansen Networks /Satellite* OM: Jae Jones 

MD: Carolyn Bednarski OM /PD: Steve Hibbard PD /MD: Jarrett Grogar 
KBZN 'Salt Lake City, UT* APD /MD: Laurie Cobb 

WHOV /Norfolk, VA OM /PD: Dan Jess)p WSJT /Tampa, FL* 
PD: Kevin "The Moose" Anderson Music Choice Smooth PD: Ross Block 

KIFM/San Diego, CA* Jazz/Satellite MD: Kathy Curtis 
WLOQ /Orlando, FL* PD: Mice Vasquez APD: Will Kinnelly 
PD: Paul Lavoie APD: J. Wiedenheimer WJZW /Washington, DC* 

APD /MD: Brian Morgan MD: Kt Ily Cole Sirius Jazz Cao /Satellite* PD: Steve Allan 
OM: Gregg Steele 

WJJZ /Philadelphia, PA* KKSF/San Francisco, CA* PD: Shirley Maldonado 
PO: Michael Tozzi PD /MD: Ken Jones 
MD: Frank Childs XM Watercolors /Satellite* 

KJZY/Santa Rosa, CA* PD: Shirlitta Colon 
KYOT /Phoenix, AZ* PD: Gordon Zlot MD: Lynette White 
PD: Smokey Rivers APD /ND: Rob Sirgleton 
APD /MD: Angie Handa KWJZ /Seattle. WA* 

DMX Jazz Vocal Blend /Satellite PD: Carol Handley 
KJZS /Reno, NV* PD /MD: Rochelle Matthews MD: Dianna Rose 
OM: Mark Keefe 
PD /MD: Jay Davis DMX Smooth Jazz /Satellite 

PD /MD: Rochelle Matthews 
Monitored Reporters 

SEPTEMBER 28, 2007 24/7 NEWS ONLINE @ www.RadioandRecords.com 
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