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“THIS SONG IS A BULLS-EYE.
IT°S A LIGHTNING ROD OF ROCK'N'FUNK.

BILLBOARL

BLAKE LEWIS

tHe smasH pesuT sinele BIREAK ANOTHA

‘““His launch smgle ‘BREAK ANOTHA hits the
bull’s-eye. and Is a lightning rod of rock n’funk.
Lewis vocally channels Justin Timberlake

S with fluffed harmonic layers and falsetto
as he sings rapid-fire lyrics. Sounds like this
- Al runner-up i$ poised to-win the big prize:
The future looks mighty bright for

the full-length Audio Daydream,

whlch drops Dec.4.”’

BILLBOARD
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News'-ocus

Eési.érlin To Lead A
Merged Roadrunner/
Lava Promo Staff

Veteran promotion
executive Mike Easterlin
has been named senior
VP of promotion at
Roadrunner Records.
The move is part of
the merge between the
Roadrunner and Lava

Easterlin

Records promo staffs.

Easterlin, who currently heads Lava’s promo
department, replaces current senior VP of
promotion Dave Loncao, who is leaving the
label after nine years.

Easterlin joined Lava/Atlantic in 2005 as sen-
ior VP of promotion. He also previously served
as VP of pop promotion at Island Def Jam
Music Group. —Chris M. Walsh

Guitano Takes Finance
Reins At CBS Radio

Anton Cuitano is
named senior executive
VP of finance and
operations/CFO of CBS
Radio. He most recent-
ly served as executive
VP of operations/CFO
of CBS Television
Stations Group and has

Guitano

spent almost three decades with the company.
He will be responsible for establishing the
financial strategy and direction of the division
and overseeing all of CBS Radio’s financial
functions. Guitano succeeds Walter Berger,
who will remain with the company working on

special projects. —Susan Visakowitz

CcC Deiéys Merger

Clear Channel has delayed closing its multimil-
lion-dollar merger with the private equity group
co-led by Bain Capital Partners and Thomas H.
Lee Partners until first-quarter 2008. Clear
Channel said Dec. 4 that it, along with its merg-
ing partners, “continue to actively pursue” satis-
fying conditions required to settle the mega
deal, including “obtaining the requisite FCC con-
sent and expiration or termination of the wait-
ing period under the Hart Scott Rodino Act.”
Clear Channel had originally expected to settle
the merger by the end of 2007.—Jeffrey Yorke

DECEMBER 7, 2007

Meet The New Imus

On an elaborately country-decored stage, wearing his trademark eowboy hat, 1Don Imus
returned to radio Dec. 3 with a live broadcast from Town Hall in New York.

During his tirst show on Citadel talk WABC/New York, Imus promised,
say anything in my lifetime that will make any of those young women of Rutgers upsct

I will never

or teel foolish that they accepted my apology. And no one else will say anything on my
program that will make anyone think T didin't deserve a second chance” Imus said meet-
ing the Rutgers women'’s basketball team taught him that “being a good person doesn't
give license to make a remark like that” He said he realized while talking with the team
that his explanations for the now-infamous remark about thenm “sounded like one lame
excuse after another” Attempting to diversify the show, Inwus added two African-American
comedians to his cast: Karith Foster and Tony Powell. National Assn. for Women presi-
dent Kim Gandy asks,**Is that his idea of diversity? He con-
siders himself a commentator on the important issues of the
day and to expand that voice he hires comies?”

On  CNN5
Live”  syndicated wlk  host

“Larry  King

Wendy Williams called the new
cast members “pacifiers for the
African-American community.”

Look for more coverage of
the many storics revolving
around Don Imus in the Dec.
14 R&R  News/Talk/Sports
column. —Mike Srern

NUMBER CRUNCH

8% 35% 0.5

The L2+ share impravement
that CBS Radio's WCBS-FR/
Mews York registered in the first
phase af the fall Arbitrends.
The statwon, which flipped
from Jack FM to classic hits in
Jule, went 2.0-3.7 spring to
summer. |t's now sparting a
4.2, good for a tie for No, 3in
the market.

The percentage of LS. tweens.
[B- o ¥2-ywar-olds) who own a
maobile phone, according to a
stusely from Nielsen Mobile and
sister company BASES. Twenty
percent have used text messag:
ing and 218 have used ring and
answer tones, while only 5% of
tweens access the Internet over
their phanes each month.

The percentage by which
‘Warner Music Group increased
its met revene inits fiscal
fourth quarter, from $854
millicn ta $859 million. For the
Full fiscal year, WHG's net
incarme totaled 521 million on
reweniue of $3.39 billion, down
from $60 millian In et income
omn revenue of $3.52 billion the
pricr year,

FCC Expands LPFM Service; Could
Drop Third-Adjacent Protections

The FCC has agreed to expand the 7-year-old noncommercial, low-power FM service to hun-

dreds more applicants across the country. The five-member panel of commissioners also voted
Nov. 27 to let 10-watt to 100-watt stations have a shot at getting spectrum where higher-
powered commercial and noncommercial stations’ repeater signals might have been placed.

“Low-power FM is a breath of fresh air,” said FCC commissioner Michael Copps, a well-
known anti-consolidator and longtime supporter of LPFM, in announcing his support for
expanding the service. “LPFM is a solution to what ails us.”

FCC chairman Kevin Martin added that “LPFM presents opportunity for new voices. |
think it is critical that we take action and try to facilitate LPFM to its fullest.”

Inside the bundle of new LPFM rules adopted by the FCC is a procedural framework for
considering the removal of third-adjacent channel protections. —Jeffrey Yorke

Yahoo, AOL May Drop
Web Radio

Yahoo and AOL may shut down their
Web radio services after being hit with
a 38% increase in royalties as a result of
the Copyright Royalty Board’s decision
in March.

A source at AOL familiar with the situ-
ation says that its service is in a holding
pattern.** We are still working and negoti-
ating with SoundExchange,” the source
says. Yahoo's music unit GM lan Rogers
told Bloomberg, “We're not going to stay
in the business if the cost is more than we
make long term.”

Yahoo and AOL stopped directing users
to their radio sites after SoundExchange
began collecting the higher fees in July.

—RKen Tiscker & Mike Stern

Radio Rev Down Again

Radio revenue was oft again in third-
quarter 2007, down 5% from the same
pertod last year to $5.5 billion, according
to the RAB. Year-to-date, radio revenue is
off 2% to $16 billion. Network and
nonspot revenue are the bright spots for
Q3 and the year. Network, which brought
m $293 million, sported a 9% quarterly
gain, while nonspot ($395 million) posted
a 7% increase. YTD), nonspot is up 10%
(totaling $1.1 billion) while network is
ahead 5% (to $8+44 million).

Local revenue is off 5% for the quarter
($3.7 million) and 2% for the year ($10.8
million), while national radio is down 8%
for Q3 ($1.1 million) and oft 4% YTD
($3.2 million). —Ken Tiucker

Senate Commerce
Committee Takes On FCC

Legislation drafted to stop FCC chairman
Kevin Martin’s attempt to relax newspaper-
broadcast cross-ownership rules passed the
Senate Commierce Committee Dec. 4.
While committee member Sen. Byron
Dorgan, D-N.D., said he is hopetul that the
FCC will heed the message being sent by
Congress, the chances of the bill having
any real impact on the FCC is minimal.

The bill merely moves on to the full
Senate. —Jeffrey Yorke
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ANOTHER BANNER YFAR FOR |
INDEPENDENT LABEL

W

EXPLODING WITH COUNTRY AUDIENCES

TIM McGRAW
LET 1T GO

RODNEY ATKINS

#1 SONL CF TEE YEAR - 2 YEARS IN A ROW
‘Vuiching You” — 2087
“Iy “ou’-e s;0ing Through Hell” - 2006

T ARE = CONSECUTIVE #3 SINGLES
THEEE CCNSECUTIVE #_ VIDEOS

TIM McGRAW

AMA FAVORITE MALE COUNTRY VOCALIST
#1 ALBUM DEBUT - LET IT GO
#1 SINGLE - “LAST DOLLAR (FLY AWAY)”
#1 VIDEO - “I NEED YOU”

#1 TOP CATALOG COUNTRY ALBUM
OVER 52 WEEKS - GREATEST HITS

CURB CHRISTIAN ON A ROLL

NATALIE GRANT
o 2x GMZ (Dove Award) Female Vocalist of The Year
¢ #1 Sing e — “In Better Hands™

From the forthcoming albun, Relentless.
In Store: February 12th

SELAH
o #] Singe—“Glory”
¢ GMA (L ove Award) Inspirational Album of the Year
New alban in 2008

PLUMB

e “In My Arms” successfudly hits on 4 chares:
Christizn AC, Christian CHR, Dance Top 40
& Cluby Play

¢ #1 at Dance Top 40 — “la My Arms”

¢ First artist to have the same song go Top £ on
Billboa-d/R&R’s Christan CHR, Dence Top 40
and Chub Play charts.

LEANN REMES

e First art®t in history 10 have
the same single to simultareously
hit on theee different charts:
Country, AC & Club Play

e #1 Video - “Nothing Better To Do”

HANK WI_LIAMS JR

¢ RIAA Ce-tified Gold albuan
That's Hew They Do It In Dixie |
The Esse 1tial Collection

e #1 Video - “A Country Boy
Can Survive”

LOCKE ANCHORS
POP SUCCESS

KIMBERLEY LOCKE

o TWO #1 SINGLES IN
2007 INCLUDING
THE HIT, “CHANGE”

¢ #1 AT AC THREE
YEARS IN A ROW

NEMESIS RISING

* #1 BILLBOARD
BREAKOUT CHART &
#1 VIDEO - “NUMBER
ONE IN HEAVEN”

(COUNTRY CONTINUED)

HANK 11l
Damn Right, Rebel Proud
the follow-up to the #1 album,

Straight To Hell

CLAY WALKER
“Fall™ - From his first album this
century to produce a Top 5 single

CO“ING IN 2008

LEE BRICE
“Happy Endings”

Breaking at Country Radie

* Co-writer of Garth Brooks’
history making #1 debut single,
“More Than A Memaory”

STAR DE AZLAN

“She’s Prety”

Breaking at Country Radio
New album in 2008

W e e o LA
v AL i el

W

ol

MICHAEL ENGLISH
Ist studio album by the 7x
Dove Award Winning artist
in over 8 years

WYNONNA
New album in 2008
Follow-up to #1 albu.

Reunited with mweard winning
producer Brent Maher

10 DEE MESSINA

New albumn in 2008
Follow-up to her #1 album
Produced by award winning
producers James Stroud &
Chris Farren

HAL KETCHUM '

Critically acclaymed artist .i
returns with hit album in 2008 It

Produced by award winning |
producers Doug Johnson &
Allen Reynolds

HEIDI NEWFIELD

Former lead singer of Trick Pony
New album in 2008

Produced by award

winning producer Tory Brown

L il |.'.' "-ﬂf'“"f""‘ff t

TR

STEVE HOLY
New album in 2008
Follow-up to album and #1 single

NICOL SPONBERG
New album in 2008
Follow-up to album and #1 single

= GREGORIAN MASTERS

: 8 OF CHANT -
GRE WSS A5 seen on PBS
Millions sold internationally

: ;}r:i US Release — 2008

CURB GRABS TOP 10
PUBLISHING CORP

#7 Country Publishing Company

6 Curb writers pen #1 hits including
Garth Brooks' history making #1 debut
single, “More Than A Memory” written

by 3 Curb writers.

| CELEBRATING 45 YEARS IN THE MUSIC BUSINESS.

" THANK YOU RADIO & RETAIL!!
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WKTU/New York Stopsw PPM Delay May Further

Making Whoopi

During the past two
Whoopi
Goldberg’s syndicated
“Wake Up With
Whoopi” show has

months,

lost four top 10 mar-
ket affiliates,
notably on Nov. 28,
the
end of her run on flagship Clear Channel
rhythmic AC WKTU/New York. In addi-
tion, Goldberg is no longer waking up
Clear Channel rhythmic AC WISX (My
106.1)/Philadelphia, smooth jazz KKSF San
Francisco, AC WLIT (93.9 the Lite)/
Chicago or rhythmic oldies KOCN (K-
Ocean 105.1)/Monterey. The Premiere
Radio Networks show continues to air in
Denver; Las Vegas; Raleigh; Norfolk/
Virginia Beach; Binghamton, N.Y.; Utica/
Rome, N.Y.; Muskegon, Mich.; Pueblo,
Colo.; and Brunswick, Ga. —Chuck Taylor

Dobbs Launches
National Radio Show

Planning to “occupy the vital middle

1M10st

Goldberg

which marked

ground between the conservative and lib-
eral voices,” United Stations has announced
the March 3 launch of a syndicated show
hosted by Lou Dobbs to air weekdays from
3 pm. to 6 pm. ET. Dobbs 1s known for
anchoring CNN% “Lou Dobbs Tonight”
and is a respected financial reporter.

“Lou Dobbs brings a true independent
voice to talk radio,” United Stations chair-
man/CEO Nicholas J. Verbitsky says,
“which is important as we move toward a
critical election for our country.”

United Stations already syndicates “The
Lou Dobbs Financial Report,” daily news
shorts that will continue to air.

Dobbs will serve as a keynote speaker at
R&Rs Talk Radio Seminar March 13-15
in Washington, D.C. —Mike Stern

‘Mia’ Arrives In West
Palm Beach

Clear Channel WRLX/West Palm Beach
has become the market’s first Spanish-
language station, dropping its soft AC
“Classy” format in favor of Spanish AC
“Mia.” A PD has not yet been named. Mia
features music by such acts as Shakira, Mare
Anthony, Juanes, Mani, Aventura and
Enrique lglesias. “The decision to enter
this fast-growing Hispanic market was an
easy decision,” Clear Channel/West Palm
Beach-Boca Raton VP/market manager
John Hunt says. “The opportunity to be
the leader in a format that targets a listen-
er base that has experienced a 67% popu-
lation growth in the past seven years was
Jjust too enticing.” —Jackie Madrigal

DECEMBER 7, 2007

, | Confuse The Market

Arbitron’s decision to delay the rollout of its Portable People Meter in nine of the nation’s

largest markets may turn out to be as controversial as the firestorm leading up to it. While all

of Arbitron’s constituents agreed it is important for the radio industry to have confidence in its

new currency, the big question remained unanswered: whether the business—amid sluggish ad

demand going into 2008—can survive a pause in its transition to electronic measurement.

“Unfortunately with this delay, we're going to continue to use 40-year-old methodology

for another nine months. It doesn’t help the industry,” MindShare senior partner/director of

local broadcast Richard Cotter says.

Some agency execs think the wait will be worth it. ”I can’t say I'm not disappointed. But

if the PPM rolled out and was contentious, I'm not sure how productive it would be,”

Initiative executive VP of broadcast strategy Janice Finkel-Greene says.

A number of radio groups are concerned that a wait will generate a backlash among advertisers.

“There's no way to know if this sets us back in the short term,” Emmis radio division

president Rick Cummings says. “Advertisers don’t need a lot of excuses to pull out of radio.

We don't want to give them any more.”

“This sets back New York, and to a lesser extent, Los Angeles and Chicago,” CBS Radio

president/CEO Dan Mason says. —Katy Bachman

Glickenhaus Joins
Beasley/Las Vegas

Mike Glickenhaus, most recently founder/
president/CEO  of Finest City Broad-
casting/San Diego, 1s named VP/market
manager for Beasley Broadcasting’s five Las
Vegas stations: classic hits KKLZ, AC
KFRH, country KCYE,
KDWN and country KBET.

Beasley VP of operations Brian Beasley

news/talk

says, “Mike has extensive management
experience—impor-

tantly with large mar-
kets, multiple stations
staffs—
and enjoys an incred-

and sizable

ibly successful career

in radio broadcast-
ing” Prior to found-
ing City,
Glickenhaus served as San Diego VP/mar-
ket manager for Clear Channel and Jacor

. Glickenhaus
Finest

Communications. —Mike Boyle

Cumulus Delegates
Urban, Country Duties

Successors have been named following the
Nov. 27 announcement that CuniulusVP of
urban programming Ken Johnson and VP of
country programming Charlie Cook will
exit the company at years end. Maurice
DeVoe, OM of Cumulus/Kansas City and
PD of the cluster’s thythmic KCHZ, will
oversee Cunlus’ urban stations, while VP
of oldies and classic hits Jim Kennedy will
handle urban AC outlets. Senior VP of pro-
gramming Jan Jeffries will assume oversight
of country stations KPLX/Dallas and
WSM-FM/Nashville. Additionally, country
format director Bill Jones will take over the
remaining stations Cook used to oversee, in
addition to his existing duties.

—Darnella Dunham & R.J. Curtis

www.american

Decision On Satellite
Merger Expected Soon

There is “litde left to do” by the Department
of Justice in its review of the proposed merg-
er of XM and Sirius, according to Sirius exec-
utive VP/CEQ Dawvid Frear, who addressed
the UBS Global Media Week Conference
Dec. 4 in New York. Confident that the merg-
er will win approval by regulators, Frear said
the companies hired an independent auditor
who reviewed the deal and found there would
be “hundreds of millions of dollars in savings
from synergies from the merger.”

CBS Radio president/CEO Dan Mason
told the same conference that radio still can
earn 40-50 cents out of each revenue dol-
lar and that the business is “now on the
cusp of reinventing itself as a reach medi-
um with electronic measurement.” Mason
also said radio needs to go after political
advertising dollars. —Jeffrey Yorke

MOVERS & SHAKERS

First Broadcasting
sends three of its exec-
utives up the ranks: Hal
Rose is promoted to
COO, Bob Denny rises
to executive VP of tech-
nology and software i
development, and Neil &
Read becomes senior Rose
VP of finance ...

Former Country Music Assn. VP of strategic
marketing Rick Murray launches Creylock
Entertainment, a full-service integrated enter-
tainment marketing and promotional company
... Stan Main is promoted to the newly creat-
ed position of VP of research and development
for the Randy Lane Co. With the company since
2000, Main’s role has been as a consultant/
ratings analyst . . . Jim Schaefer exits Saga’s
Des Moines cluster, where he was OM of all five
stations and PD of AC KLT| and hot AC KSTZ.

The company. is looking for his replacement.

Business
Briefing

By Jeffrey Yorke

2008 Ad Forecasts Pruned

Advertising spending growth in the United
States will continue to underperform glob-
al gains next year as the Olympics and U.S.
elections along with continued Internet
advances are counterbalanced by stuggish
basic underlying trends.

In delivering his annual forecast to the
UBS Global Media & Communications
Conference Dec. 3, Universal McCann’s
Bob Coen called for a 3.7% gain in U.S.
ad spending in 2008 to $294.4 billion,
thanks to the Olympics and U.S. presiden-
tial election. Coen earlier predicted U.S.
ad spending would reach $305 billion, up
5% from his 2007 forecast.

Just days before Coen delivered his
latest take, BMO Capital Markets senior
media analyst Lee Westerfield downgrad-
ed his U.S. ad spending forecasts, cutting
his 2007 projections from an increase of
3.4% to 2.6%, and slicing back his 2008
projections from an increase of 4.3% to
3.7%. He also forecast that ad spending
in 2009 will be up 2.7%.

FCC Grants Tribune License
Transfer To Zell

Real estate mogul Sam Zell has won
control of the Tribune Co’s TV and sole
radio (WGN-AM/Chicago) broadcast
licenses after the FCC on Nov. 30
authorized waivers to transfer control of
Tribune from its shareholders. The waiver
gives Zell two years—or six months after
any litigation with the FCC stemming
from the deal, whichever is longer—to
comply with the newspaper-broadcast
cross-ownership rules.

Zell had asked for an indefinite waiv-
er, but the FCC only granted one that is
“time-limited”’; the commission has pre-
viously said that it would no longer grant
indefinite waivers for cross-ownership
between newspaper and broadcast media.

Clear Channel Settles Two
Deals For More Than $44M
Frontier Capital Partners, a Los Angeles-
based private equity investment firm head-
ed by Jason R.Wolff, closed on its $40
million deal Nov. 30 for 16 Clear Channel
stations—13 in California and a trio in
Yuma, Ariz. The same day, Ken Dennis’
Bicoastal Media forked over $4.2 million
for KELA-AM and KMNT-FM/
Centralia, Wash., from Clear Channel.

24/7 NEWS ONLINE @ www.RadiocandRecords.com
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TOM SULLIVAN #14

KFBK SACRAMENTO
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Call Affiliate Sales 212-301-5439
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CARRIE UNDERWOOD'S
“SO SMALL" HOLDS ATOP
ZOUNTRY FOR A THIRD
NEEK, WHILE HER SEASONAL
‘DD YU HEAR WHAT | HEAR”
RCCKETS TO THE RUNNER-UP
SPOT 13-2) AT AC.

‘We are constantly
looking for ways
to create buzz

' about acts so we
can take the story
back to radio. It is
all about marketing.
Radio airplay is
still the best way
to connect your

Contents..oo....
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2007: THE YEAR IN MUSIC
Songs, artists, labels: See how they
ranked on nearly 100 year-end charts.
Plus, format-by-format trends that pu
shaped the radio dial.

artist with the
blic.” »16

FORMAT
CHR/TOP 40

Title / Artist

Apologize /

Timbaland Featuring OneRepublic
Kiss Kiss /

Chris Brown Featuring T-Pain
Kiss Kiss /

Chris Brown Featurjpg T-Pain

No One /
A icia Keys

RHYTHMIC 16 THE EYE OF THE MUSIC HURRICANE

Label promotion execs define the
challenges of the year and strategies to
move radio and records forward.

URBAN

URBAN AC

Good Life /
RAP Kanye West Featuring T-Pain

28 BEST IN SHOW
Interscope takes All-Format label/label
group honors, reigning at five formats.
L=ading the way: Fergie, Timbaland,
Nelly Furtado, Snow Patrol, Gwen
Stefani, Maroon 5, Robin Thicke, Soulja

Boy Tell'em, Daddy Yankee and 50 Cent.

Never Would Have Made It /
Narvin Sapp

God With Us /
NergyMe

The Older | Get /
Skillet

Part One /
Wavorly

GOSPEL

CHRISTIAN AC
CHRISTIAN CHR

CHRISTIAN ROCK
Amazing Grace (My Chains Are Gone} /
Chris Tomlin

So Smalt /
Carrie Underwood

INSPO 110 PUBLISHER’S PROFILE

Clark Smidt, managing member of
Broadcast Ideas, is adamant about

COLUMNS

32 CHR/Top 40

COUNTRY

AC E’iﬁlng‘ii'ﬂ:w"“"’ protecting localism. 36 Rhythmic
) 40 Urban
Bubbly /
HOT AC Cubie et DEPARTMENTS 57 @Ehgistian
SMOOTH JAZZ L.A. City Lights / 60 Country
eSS SRR 10 MANAGEMENT/MARKETING/SALES | g AC/Hot AC
ALTERNATIVE 'F’c"LEF'?;::;de'/ Finding, grooming and keeping the 76 Smooth Jazz
ACTIVE ROCK ey - best sales force. 80 Alternative
2ether Re. e "
’ et e 84 Active/Rock
Fake It / s S T 12 STREET TALK
ROCK SZetege:. - . 91 Triple A

Island Def Jam executive VP of promotion i
Greg Thompson exits. Meanwhile, Clear 96 Latin

Channel hands out pink slips en masse, at | 106 National Airplay
KOST and KYSR/Los Angeles, KXXM/San Gy
Antonio and WMAG/Greensboro.

You're The World To Me /
David Gray

Raising Sand /
Robert Plant & Alison Krauss

Volver A Comenzar /
Café Tacvba

ente Femandez e XM % 22 NEWS/TALK/SPORTS

- \ ' Can Patrick personifies the multimedia
branding approach of Jimmy de
Castro’s Content Factory.

TRIPLE A

AMERICANA

LATINROCK / ALTERNATIVE
REGIONAL MEXICAN

Me Enamora /
Juanes

LATIN POP

Conteo Regresivo /

Gilberto Santa Rosa Y / :

Sexy Movimiento / : = o

Wisin & Yandel : . .o o 29

TROPICAL %k
LATIN RHYTHM %k THE SPIN
The Year in Chart Records: Back-to-back
reigns from Justin Timberlake and Fergie
mark the first time in the 15-year history
of the Nielsen BDS-based CHR/Top 40
chart that two fourth singles from an
album triumphed in succession.

*CHART AVAILABLE A~ WWW.RADIOANDRECORDS.COM

KIMBERLEY LOCKE
UNWRAPS AN AC NO.1FOR
THE THIRD CONSECUTIVE J .
HOLIDAY SEASON, AS 7, s
“FROSTY THE SNOWMAN" e 4 a2
DASHES 10-1. THE SOMG ’
ALSO BECOMES THE 100TH
CHART-TOPPER SINCE

THE AC LIST CONVERTED
TO NIELSEN BDS

DATA IN JULY 1993.
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Dec. 10
Deeper as-it-
happens news
coverage, mor2

exclusives.
» Bookmark
Radioand-
Records.com

istorv.com

Dec. N

Phase 2 fall
Arbitrends
continue to roll.
See Los
Angeles,
Chicago, San
Diego and
others today.

» Click on
Ratings

Dec. 12
Looking for a
new job? R&R
has listings of
some of
the best
opportunities

in radio.
p» Click on
Resources

Dec. 13

More phase 2
fall Arbitrends
arrive. Catch
Boston and
Sacramento,
among others,

today.
» Click on
Ratings

Dec. 14

Find out who's
ruling radio
across the pond
with R&R Euro

charts.
p Click on
Charts
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BY THE NUMBERS

MARKET SNAPSHOT:

Extreme drought conditions throughout Georgia have

prompted the city of Atlanta to launch a set of new
initiatives intended to cut water use throughout the
city. The city is dedicating $1 billion to the ongoing

conservation effort.

POPULATION: 4,085,000
RADIO MARKET RANK: 9
DEMOGRAPHICS:*

TOTAL ATLANTA
91-MARKET  ARBITRON
POPULATION% METRO%  INDEX
AGE18-24 13% 3% 100
AGE 25-34 18% 2% ns
ACE 35-44  20% Bw w2
AGE 45-54 9%  20% B >£
MALE 48% 49% 102
WHITE 81% 67% 83
AFRICAN AMERICAN  13% © 28% 216
HISPANIC ORIGIN 16% 8% 53
VISITED STATION WEBSITE ot -

(PAST 30 DAYS)

NO. OF RADIO STATIONS: 31
RADIO OWNERSHIP:

OWNER NO.OF STATIONS ~ RATINGS SHARE**
cox B 1AM, 4 FM (5) 23.6%
RADIO ONE 4FM 13.5%
CBS 2FM 1.6%

FORMATS: 5 country, 3 N/T, 3 regional Mexican,
2 urban, 2 CHR, 2 sports, 1 AC, 1 smooth jazz,
1triple A, 9 other

RATINGS LEADERS:**

STATION FORMAT  AQH SHARE12-PLUS
WVEE-FM URBAN 97
WSB-AM NEWS/TALK 78 .
WALR-FM  URBAN OLDIES 5.4
WKHX-FM COUNTRY 41
WSB-FM AC 3.8
WPZE-FM GOSPEL 3.8

INTERESTING FACT:***

Atlanta’s urban AC listeners are 33% more likely than
all other adults in the metro area to have visited Six

Flags Over Georgia in the past 12 months.

* Source: Scarborough Multi-Market Study, Release 12007
**Source: Arbitron Suritmer 2007 Report
***Source: Scarborough Metro Local Market Study, Release 1

l

Edited By Susan Visakowitz and Jeffrey Yorke

nielsen

Drought In Atlanta

While the city of Atlanta copes with one of the worst rain shortages in its
Instory, the market’s radio industry is dealing with another kind of drought.
Comparing spending among the top 10 advertisers of first halt 2006 and
first halt 2007, radio lost about $4.2 million, sliding trom roughly $23.2
million to around $19 million.

While AT&T maintained its top spot among Atlanta advertisers year over
year, its budget went down by approximately $852,000. Tightening its belt
most, however, was Cox Enterprises, owner of Cox Radio: The company shed
about $1.5 nullion of its radio budget from H1 ’06 to H1 07. Also making
cuts were the State of Georgia, [Home Depot, Walt Disney and MclDonalds.

News Corp. was the sole H1 ’06 top 10 advertser to not make the list a year
later, but the company that joined in its place, Heard Bill Enterprises, made up
less than half of News Corp’s H1 "06 spending. Heard Bill brought $1.4 million
to Atlanta radio in H1 ’07, compared with News Corp’s $3 million a year prior.

A select few companies did look kindly on Atlanta radio year over year:
Kroger, Western Stone & Metal and Coincast all spent more in the market
from H1 "06 to H1 07. —Susan Visakowirz

Top 10 Atlanta Radio Advertisers H1 2007
PERIOD: JAN. 1-JUN. 30

PARENT COMPANY DOLLARS SPOTS
ATST $3,466,728 18052
 KROGER $2,589,101 1421
WESTERN STONE & METAL $2,042,930 16023
_ GEORGIA, STATE OF §1,774,467 9851
COMCAST 51,734,060 =
HOME DEPOT $1,733,846 14402
'COX ENTERPRISES 51,494,444 9937
HEARD BILL ENTERPRISES 1,442,405 -
_ WALT DISNEY $1,375,195 13192
 McDONALD’S 1,348,222 9225
NEWS CORP. —* 9388
BERKSHIRE HATHAWAY - 9273

* News Corp. and Berkshire Hathaway were below the top 10 spenders in Atlanta in 2007,
but made the top 10 in terms of total number of units.

Top 10 Atlanta Radio Advertisers H1 2006
PERIOD: JAN. 1-JUN. 30

PARENT COMPANY DOLLARS SPOTS
AT&T 54,318,608 16871
'NEWS CORP. $3,042,857 1750
'COX ENTERPRISES 52,862,864 10535
GEORGIA, STATE OF $2,152,642 9669
KROGER $2,007,664 9263
~ WALT DISNEY 61,975,468 8431
HOME DEPOT $1,898,927 10443
McDONALD’S 51,687,373 --
WESTERN STONE & METAL 51,643,571 9433
COMCAST $1,611,087 =
U.S. GOVERNMENT -kx 8669
VERIZON COMMUNICATIONS e 8324

** The U.5. Government and Verizon Communications were below the top 10 spenders in
Attlanta in 2007, but made the top 10 in terms of total number of units.

SOURCE: Nielsen Monitor-Plus

Transactions at a Glance

First Broadcasting Investment Partners’ WAMD-AM/Aberdeen, Md., to Salem
Media of New York for $3 million . . . Maranatha Broadcasting’s WMEJ-FM/
Proctorville, Ohio, and WZWA-FM/Clarksburg, W.Va., to Educational Media
Foundation for $900,000.

Deal of the Week

WNUE-FM/Titusville, Fla. (Orlando)
PRICE: $24 million =~ TERMS: Asset sale

BUYER: Entravision Communications, headed by chairman/CEO Walter
Ulloa. Phone: 310-447-3870. It owns 47 other stations. This represents its
entry into this market.

SELLER: Mega Communications, headed by member Adam Lindemann.
Phone: 212-605-0840

FORMAT: Spanish AC

COMMENT: Mega Communications” WNUE-FM/Titusville to Entravision
Communications for $24 million. Entravision began operating the station via
an LMA on Dec. 1.

2007 Deals to Date

Dollars to Date: $3,187,045,908 (Last Year: $6,161,479,156)
Dollars This Quarter: $309,799,230 (Last Year: $367,717,984)
Stations Traded This Year: 1,625 (Last Year: 930)
Stations Traded This Quarter: 194 (Last Year: 139)

24/7 NEWS ONLINE @ www.RadioandRecords.com
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DELILAH REIGNS
v SUPREME IN SEATTLE!

Delilah on Next A/C
AUDIENCE KRWM-FM  Competitor

Adults 25-54 #3 #18
Women 18+ #2 #22

Nobody knows Seattie listeners like Delitah. So it’s no surprise

that ratings on Adult Contemporary teader KRWM-FM for Delilah’s
nighttime program reign supreme! Her program, and the station,
pour down rain on all other Adult Contemporary stations in the
market with dominant ratings results. So, even on summer and

- —t ) fall nights when the rain is coming down hard, Adult Contemporary

818.3/7/7.5300

listeners in Seattle huddle in just one place — to hear Delilah

- on WARM 106.9 FM.
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‘Lost sales
are the
biggest
expense
item that
never hits
your books.’
—Rick Page

Wasting time on hiring middling salespeople
actually costs your company valuable resources and money

The Best Sales
Force: Finding,
Keeping, Grooming

Maureen Hrehocik

gainst your better judgment, you fell into the “bad breath 1s
better than no breath” snare when your best salesperson with
the largest territory quit.You hired “Bill,” an enthusiastic guy
with a pretty good résumé who interviewed well, said all the
right things and assured you he would make all of your wor-
ries disappear. Seemed like a pretty good hire for a $100,000
base salary. ® Six months later, with his territory languishing, you have to let
him go. Depending on Bill’s initial salary, you probably cost your company any-
where from $300,000 to $600,000 for that six-month “quick fix.” m The intrin-
sic costs of a “mis-hire” are also training time, lost revenue, confusion among
customers, possible bad-mouthing in your industry and even low morale
among remaining employees. Your budget will feel the biggest crunch, though.

Experts predict a mis-hire costs a company three
to six times that person’s annual compensation.

“For every 10 people you hire, you will lose
four in a year,” says Greg Alexander, CEO of Sales
Benchmark Index in Alpharetta, Ga. “In a com-
pany that employs 100 salespeople, if they lose 4(),
even at the low end of three times annual com-
pensation, those mis-hires will cost that compa-
ny $12 million in a year”

Using more than 200 sales metrics and 11 years
of sales data, Alexander’s company compiled infor-
mation from a 10-year period (1996-2006) and
found that the turnover rate (including voluntary and
involuntary departures) among 3,700 U.S. publicly
traded companies across 19 industries was 39.6%.

“Best-in-class companies have a turnover rate of
11%,” Alexander says. “Based on the example
above, that 100-salesperson company could save $9
million on sales compensation just by improving
their hiring practices.”

[f those statistics aren’t compelling enough, Sales
Benchmark Index and Miller Heiman, a sales train-
ing company in Reno, Nev., undertook a sales force
effectiveness study,“Winning Sales Organizations.”
They received 5,538 responses based on a 75-
question survey regarding sales force effectiveness,
of which talent selection i1s a component.

24/7 NEWS ONLINE @ www.RadioandRecords.com
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The survey found three key drivers to turnover:
poor hiring, poor onboarding (training once
hired) and poor coaching from a supervisor.

“Poor hiring decisions contribute to turnover
more than the other two,” Alexander says. So,
what’s a hiring manager to do? “A manager needs
to make hiring decisions based on data and
benchmarking against peers,” he adds. “The idea
of ‘sales as an art’ does not produce results. We
compiled information for the 10-year period
between 1996 and 2006 and found that only 60%
of salespeople reached their quota. That means
there’s a 40% opportunity for improvement.”

Second, companies need to invest in infrastruc-
ture. “The talent selection process needs to be
standardized and adhered to across the company.
Also, invest in information technology systems
that allow salespeople to be with customers rather
than doing paperwork,” he says.

The third consideration for building a top-
rate sales force, according to Alexander, is that
the sales strategy needs to be aligned with the
business strategy.

Unfortunately, he says, only 7% of CEQOs in
the Global 2000 rose through the sales ranks. As
such, most don’t understand “best in class” sales
force management.

“They use concepts such as ‘reverse engineer-
ing’ and ‘think analytically, ” Alexander says.
“Salespeople who reach the chief sales officer
level have relied on gut instincts, charisma and
tribal knowledge. As such, the communication is
not there between the CEO and CSO.”

The result? The average tenure for aVP of sales
15 19 montas.

“When a business embraces sales benchmarking
and data-driven decision-making, the entire exec-
utive suite speaks the same language,” Alexander
says. “And that is the language of empirical data”

Industry experts agree that the best way to be
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prepared for sales vacancies is to have a “virtual
bench,” or a pool of salespeople you cultivate in your
industry. “Don’t wait untl you have a vacancy to
begin recruiting, and don't leave the recruiting to
your sales department,” says Rick Page, chairman/
CEO of the Complex Sale, also in Alpharetta.

“You've got to cultivate people on your own,”
he says, “and you’ve got to pay recruiters a com-
petitive rate or they won't send you the best
recruits. If you think it's expensive, just remem-
ber: Lost sales are the biggest expense item that
never hits your books.”

Alexander says the best candidates never get to
the open market because they are networking and
choosing where they will work next, instead of
being offered a job. “High performers don’t
respond to job boards, recruiters or advertising,”
he says. “They’re selecting who they will work
for, not vice versa.”

Alexander says to always “draft the best athlete,”
even if you don’t have a home for him, because
having him onboard raises the collective ability
of your entire sales force.

Page looks for chemistry or a good fit with
the corporate culture, competence, commit-
ment, communication skills and character in
superior salespeople.

“The first thing you have to do, though, is to
define what success looks like for your organiza-
tion and let that drive the hiring, coaching and
performance management process,” Page says. “If
you don’t do that, you're hiring on hope.”

He notes that in a competency-based model,
you identify things you need to hire for. This can
be done by defining your “‘best practice” sales cycle
and determining what made it best. Whatever
those determining factors were, look for a candi-
date who embodies those skills. Or, assess your top
10 salespeople and distill their competencies into
a model that candidates need to measure up to. If
done correctly, he says, the competency-based
model of hiring can be turned into a performance
review after the person is in the fold.

Putting together a top-rate sales force starts
with front-line managers, Page adds. “You have
to get the right management team and train these
people. You can't take your best sales performer
and say, ‘Poof, you're the manager, and expect
them to succeed. It’s a totally different skill set.”

Page says that many sales managers don’t feel that
growing a rep is part of their job, and because they
have so little time, coaching falls by the wayside. If
your sales reps don't feel supported by these front-
line managers, they will be more apt to leave when
a better opportunity comes along.

According to Steve Andersen, founder/president
of Performance Methods in Adanta, in order to
attract “‘top gun” sales performers to your organiza-
ton, you need to do three things:

B Show them your company has an effective
vision for the future, developed by senior leader-
ship, and be able to communicate it.

B Equip and enable first- and second-line
managers to be effective field coaches. Does the
potential employee think you can add value to
him or her that will make them want to stay with
your company?

B Invest in sales best practices programs

DECEMBER 7, 2007

designed to get more productivity from the mid-
dle 80% of performers (that portion of your busi-
ness between the successful-no-matter-what top
10% and the bottom 10%). If you are making
these types of investments in your people, poten-
tial candidates can see themselves being produc-
tive more quickly and more successful during the
long term. “You will not move the sales produc-
tivity needle for your organization without
moving that middle group,” Andersen says.

He brings this concept to life by comparing it
to the 1927 World Series Champions New York
Yankees:“That was a championship team because
of the likes of well-known players like Lou Gehrig
and Babe Ruth. But they became a dynasty
because of players like Bob Meusel, Joe Dugan and
Tony Lazzeri, whom few people have heard of”

Andersen says Honeywell Building Solutions,
a division of Honeywell Inc., integrated all these
concepts into its sales team:“Senior-level manage-
ment has done a great job of creating a vision and
communicating it throughout the organization,”
he says. “They also have a certification program
for their first- and second-line managers that
equips them to be effective field coaches.

“These managers become workshop coaches
when the reps have their training, and we work with
real-life accounts and real opportunities. Everyone
can see that the cultural emphasis is on making
everyone better in their job, not just a select few. We
all need the Bob Meusels and Tony Lazzeris.”

What differentiates a world-class sales organiza-
tion from one thats not? According to Jeff
Shumway, VP of FranklinCovey and GM of its Sales
Performance Group,*“A world-class sales organiza-
tion understands ‘whole needs development. In
other words, they come to a call armed with solu-
tions rather than just regurgitating pricing. They can
also have a business conversation with a CEQO, divi-
sional president or sales leader in terminology that
each of those people relates to and understands. This
means understanding return on investment, the
ROI timetable and the investment cycle.

“A world-class sales organization must also
have training in place to reinforce and coach to
continue to develop sales skills,” he continues.“If
a systemic process is not in place, training is hap-
penstance, if at all.”

Shumway looks for candidates who can
express themselves clearly, have presence and have
situational experience. The candidates then go
through three phases of interviewing after the
human resources department screens qualified
people. First, Shumway and his director of sales
interview the applicants. If they feel strongly about
a candidate, he or she is interviewed by more peo-
ple from the group who already perform the same
job the candidate is interviewing for. If the can-
didate is still viable, the CEO and the divisional
president of sales conduct the final interview.

“It is time-consuming, but it shows our com-
mitment to the candidate and helps us choose
outstanding people,” Shumway says.

Bill Truax, president of Truefield Enterprises in
Chagrin Falls, Ohio, suggests having potential
candidates shadow seasoned reps in the field or
have them take a psychologically based test
administered by a third-party firm.“This is real-

ly a good way to develop reps to the top of their

potential,” he says.

Even if you inherit a sales team already in
place, there are ways to transform it into a high-
er-producing group, as well as increasing job sat-
isfaction. Josh Horstmann, a 12-year veteran of
telesales in the telecommunications industry, is VP
of America’s TeleWeb Sales for Novell. He over-
sees a Y0-person inside sales team. Horstmann’s
three-step assessment process will work for
inside or field sales forces.

“The first thing [ did when I started at Novell
was have an ‘all hands’ meeting and introduced
myself, and then went over the goals and chal-
lenges,” he says.“Next, I met with the managers
to assess where their skill level was. It’s very
important to have the right sales managers in
place. Lastly, with the sales managers, I assessed the
individual employees and divided them into three
levels: top performers, middle-of-the-road per-
formers and those who are struggling.

“Concentrate on the third group first to deter-
mine where you can help them. Some people in
this group should be put on a performance
improvement plan; others may not make it. But
take a hard look at how you can make them suc-
cessful. For me, the right attitude is important; |
want people who want to be successful”

Because of the high burnout rate in telesales,
Horstmann says he looks for the right balance of
aligning company goals with an employee’s per-
sonal goals. With 80% of his reps’ time spent on
the phone, incentives, daily spiffs and making the
job fun are all ways he tries to keep morale up.

Ongoing training is his final piece of the puz-
zle. He says he’s been successful keeping the
turnover rate during his career in telesales
between 15% and 20%, with some of that attri-
tion due to reps who have moved to outside sales
as part of their career development.

“This is a high-volume, stress-filled, metric-
driven job,” Horstmann says. “I’d rather hire the
right people, train them, help them fulfill the
company’s goals and their personal goals, and
move them up in the company—if that’s what
they want—than lose them.” RR

This column first appeared in Sales & Marketing
Management, a leading authority in the sales and mar-
keting field. Like R&R, Sales & Marketing
Management is a Nielsen publication.

‘A world-
class sales
organization
Hnderstan s
whole needs

words, they
come to a
call armed
with solutions
rather than
just
regurgitating
pricing.

—Jeff Shumway
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Condolences

M We are saddened to
report the Nov. 27
passing of Jim Steel,
most recently director
of operations for Clear
Channel in Omaha and
Lincoln, Neb. Steel, 45,
had been battling
amyotrophic lateral
sclerosis, also known
as Lou Gehrig’s
disease, since 2002.
That same year, Steel,
whose real name was
Jim Lyle, formed the
nonprofit organization
Get in the Game, which
raised money for the
ALS chapter in Lincoln
by auctioning
autographed music-
industry memorabilia.

B Seattle radio legend

Larry Nelson died Nov.

29 after a battle with

lung cancer. He was 70.

For 30 years, Nelson
hosted the KOMO
“Breakfast Table” until
his retirement in 1997,
As a fitting part of
Nelson'’s radio legacy,
his son Jeff does
mornings at
KQAK/Bend, Ore. A
w..pute Web site has
been set up at
larrybnelson.com.

a r;7 — By Kevin Carter and Keith Berman
2Ny

IDJ Holiday Shrinkage Fest ‘07

In a surprising piece of news, Island Def Jam executive VP
of promotion Greg Thompson and Chicago-based
national director of pop promotion Gary Triozzi have left
the company. No replacements have been named.
Thompson joined 1D} in March 2005 as executive VP of
sales and marketing and moved over to head up the pro-

motion department in May '05 when
Ken Lane left the company after six
years. Thompson 1s best-known for his

I 1-year stint at Elektra Records, the first

five as senior VP of promotion, the last
six as GM—a position that evaporated
during the Elektra/Atlantic merger. He

began his career at Chrysalis Records in

1985 and worked his way up to VP of
top 40 promotion. In 1991, he was

named senior VP of promotion at SBK
Records. The following year, he moved

Thompson embarks
on his next adventure

to EMI as VP of promotion, where he stayed until his
move to Elektra. Hit up Thompson at gregthomp-
son529@gmail.com. Triozzi can be reached at 847-910-
2697 or ozzgt@comcast.net.

Meanwhile, down the hall, more casualties: Exiting are
A&R stafters Paul Pontius and Rob Stevenson, along
with the staff of imprint Stolen
Transmission, which was co-founded by
Stevenson and blogger Sarah Lewitinn,
who says she plans to continue running
Stolen Transmission as an indie.

Separately, as part of the Roadrunner-
Lava smooshing-together, Edie Lundeen
exits as West Coast promotion director
for Roadrunner. Ms. Lundeen previously
worked at Atlantic,Virgin, Lava and
Capitol. She can be reached at 323-445-
2007 or recordchick@aol.com.

CC’s Restructuring Sleigh Ride Off The Cliff

Clear Channel/Los Angeles telt its own dramatic
downsizing ctfects: Kim Amidon exits AC KOST/
Los Angeles, where she had been co-host ot “The
Mark & Kim Morning Show” for the past 22
years. Also out 18 KOST marketing director Julie
Kertes, who was R&R’s AC/hot AC editor for
almost two years before heading to KOST in early
2006. She’s also beloved for her time as APD/MD
of KLLC (Alice@97.3)/San Francisco. Locate her at
818-970-6673 or jkertes@socal.rr.com. KOST
also bid farewell to midday personality Mike
Sakellarides, who had been with the station since

the day it sicned on (Now. 15, 1982).

And there’s more: Brian Holt, the morning
show producer on hot AC sister KYSR, is also
among the missing, along with several other pro-
motion, production and administrative tolks. Sean
Andre, who does noon-3 p.m. on urban AC
KHHT (Hot 92 Jamz), will lcave later this month.

The CC Budget Train of Destiny stops in San
Antonio and picks up KXXM (Mix 96.1) M1)/
night jock Mo Bounce, as his position is eliminat-
ed.“Mo 1s a great talent and a good guy;” PD Tony
a star for any

Travatto says. “Anybody needing

daypart can reach him at 210-621-4859 or
radiomobounce@yahoo.com—and he’s got MD
experience” Mix MDD duties will be absorbed by
APD/afternoon king Russell Rush. Afternoon
sidekick Jojo will continue in that role and pick
up nights.

The Clear Channel Restructuring Tornado de
Amore also touched down in Greensboro and
picked up Shannon Litchfield, promo director for
AC WMAG, and cluster creative services director
Mark West, depositing them in front of the unem-
ployment office.

- ”Brzng

ony ]ustice
addy Home™

WIVK/Knoxville

One Spin and your phones will light up like the Whitehouse Christmas tree!

Sneak preview:
Available at:

Contact Info:

24/7 NEWS ONLINE @ www.RadioandRecords.com

“An incredible song to remind us the high price
our soldiers and their families pay, so that we
can be with ours this Christmas."

“Tugging at your heart strings
from the very first lines.”

“This one will Have you in tears. ”

.

“Hadn’t seen a response to a song
like this one in a long time! ”

www americanradiohistorv. com
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LOUISIANA. RECORDING IN PROGRESS.

If you're looking to increase your volume in the recording ‘ndustry, Louisiana Economic Development
invites you to experience the Sound Recording Investor Tax Credit. It reimburses 25 parcent of your
investment in sound recording, production, recording studios and infrastructure projects. Much like
Louisiana’s motion picture program, the Sound Recording Tax Credit is designed to boost record

production by reducing your costs.

LOUISIANA
ECONOMIC
DEVELOPMENT
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STREET TALK.

— By Kevin Carter and Keith Berman

The Programming Department

B Scott Jameson has left Clear Channel/Indianapolis
after a 15-year run. He had been director of FM program-
ming and PD of Bob & Tom'’s flagship station, classic rock
WFBQ (Q95). He can be reached at 317-370-5309 or dri-
vereightiron@yahoo.com.

B Dave Symonds has left the monolithic building at
Entercom/Denver: He was PD of AC KOSI and hot AC KALC
(Alice 105.9). Symonds was named PD of Alice in May
2006, transferring from his OM position at Entercom/
Rochester, N.Y. He added KOS! programming stripes in
January of this year. Locate Sefior Symonds at 303-518-
8474 or davidsymonds1332@comcast.net.

B Speaking of Rochester, with Entercom’s recent purchase of
the CBS cluster there, some other prominent heads have start-
ed to roll, not the least of whom is Dave Kane, APD/MD/27-
year legend at classic rocker WCMF, who was informed that his
contract isn't being renewed. Reach Kane-O at 585-247-2527

or kane_ol123@yahoo.com. Other
WCMF staffers headed for the exit
include night jock Dino Kay, part-timer
Marc Cronin and J.P. Lacey, an assis-
tant producer on the Brother Wease
morning show. Across the hall at
CHR/top 40 WPXY, 20-plus-year mid-
day personality Pete “the Mayor”
Kennedy also exits, in addition to sever-
al other administrative staffers.

B Fortunately, CBS/Rochester VP of programming Stan
Main has fared slightly better during the proceedings: He's
been named to the newly created position of VP of research
and development for the Randy Lane Co., a fine purveyor of
talent coaching and other mad skillz, where he’s been work-
ing as a consultant/research analyst since 2000.

M It's a holiday homecoming in Pittsburgh, where Kohe

Best Strategies

Most Experience

Highest Quality

NoBoDY DOES IT BETTER.

OI NT-T

Tim Bronsil

R —

O -
IRECT MARKETING INNOVATIONS |~

513.231.0344

Elizabeth Hamilton 703.757.9866

Mark Heiden 970.472.0131

Rick Torcasso 972.661.1361

www.ptpmarketing.com
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is voluntarily giving up the swaying
palms and pounding surf that go
with his PD position at WLDI (Wild
95.5)/West Palm Beach and return-
ing to the recently relaunched WBZW
(B94)/Pittsburgh as APD/MD/after-
noon talent. He was B94’s afternoon
talent/MD from 2003 until the sta-
tion shut down in 2004.

B After four-and-a-half years as
PD of Entercom hot AC KFBZ (105.3 the Buzz)/Wichita,
JJ Morgan exits—right after achieving the highest 25-54
numbers the station has seen during his run. Morgan’s

Dave Kane signs off

other notable stops include programming Journal’s
crosstown KMXW from 2001 to 2002; OM/PD of
WNKI/Elmira, N.Y.; APD/MD of KQKQ/Omaha and
KKSS/Albuquerque; and PD of KZHT/Salt Lake City. Hit
him up at 316-260-6343 (home), 316-841-2041 (cell) or
jjmO812@yahoo.com.

B WJRR/Orlande APD/“Morning Fiasco” co-host Pat
Lynch gets a tad busier, as he annexes MD stripes cast off
by night jock Brian Dickerman, who's moving to the sta-
tion’s online department. For now, PD Rick Everett has
pressed “Fiasco” producer/Web content manager Alterboy
into service to cover nights.

H Rab Anthony is upped from APD/MD to PD at Citadel
AC WMAS/Springfield, Mass., filling the void created when
Paul “Boom” Cannon left in August. But the stripefest
doesn’t end there. Chris Kellogg, who joined for mornings in
October, is now anointed APD/MD, while Jim Raino is named
assistant MD. A celebration was held in the break room with
eggnog and a Yule Log-shaped cake.

# Radio One/Richmond performed some programming
realignment in its four-station cluster, which results in OM
Jetf “Uzi-D” Anderson getting even busier. He already
programs urban AC WKJS, and now annexes PD duties for
urban sister WCDX from Reggie Baker, who will continue
to program gospel WPZZ and talk WTPS.

M Changes at Entercom rhythmic AC WSNA (Snap! 94.1)/
Memphis, where morning guy Greg Valentine and APD/
MD/afternoon driver Paco Lopez exit as the station heads in a
more music-intensive direction. Reach out to Valentine at greg-
valentine@comcast.net or 443-528-2074; Lopez, who is also
known for his time at the late WNEW/New York during its
heady pre-Fresh days as Mix 102.7, is available now at 407-
748-5300 or pacolopezis@aol.com.

B Jim Schaefer has decided to leave Saga’s Des Moines
cluster, where he was OM of all five stations and PD of AC
KLTI (Lite 104.1) and hot AC KSTZ (Star 102.5).

B After less than a year in the format, NextMedia's
WQSL and WQZL (the Party)/Greenville, N.C. have
thrown in the rhythmic AC towel and flipped to urban AC,
using ABC Radio Networks’ “The Touch.”

B Peak Broadcasting yanks the evergreen-scented all-
Christmas lever on AC KXLT (Lite 107.9)/Boise, Idaho—
and with that, the station heads in a music-intensive direc-
tion as midday goddess Melissa Dawn and afternoon driver
Greg Williamson exit. Morning duo Kevin & Claire remain
aboard, as do the syndicated nighttime stylings of Delilah.
Meanwhile, Lite PD Tobin Jeffries relinquishes his stripes
and becomes APD of the station and will take on network
OM duties for the traffic group. Enter Brent Carey, PD of
hot AC sister KCIX (Mix 106), who is now sporting PD
stripes for both stations—and now needs an APD.
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93 72KISS

COUNTRY

Each year, 93.7 KISS Country
asks radio station listeners

to create change for local kids
at Children’s Hospital Central
California by becoming Change
Bandits. Thank you 93.7 KISS
Country for your commitment
to helping central California
kids get the care they need .

Children’s %L
Hospital =
Central California §

Forester \/ (’)

ores S oa N
Children’s

Life insurance is what we do. MiraC1e w Network’

Helping children is who we are. the allionce of premier hospitals for children

To join 93.7 KISS COUNTRY
in keeping it local by helping
local kids, visit
childrensmiraclenetwork.org
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No question, the music industry conznues
to endure the greatest transition in its Zisto-
ry—and as has been widely reported, not in
a particularly positive way. B The digitzl rev-
olution is having a profound impact cn the
way consumers use and acquire music, while
the radio industry is playing it much safer
these days, making it all the more difficult to
break and establish new artists. B Add to this
lost sales from illegal downloading and the
public’s increasing preference for sona-by-
song selection over the purchase of full-
length CDs. ® It’s no wonder that -he major
labels have merged, cut back on staff and
reduced artist rosters.
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In fact, according to a recent report from
JupiterResearch, digital music sales are not likely
to oftset falling CD sales anytime soon. In its
“U.S. Music Forecast: 2007-2012,” the company’s
analysts say that while digital spending will in-
crease to $3.4 billion during the next five years,
overall music sales will keep falling.

Music Is Essential

But lets not torget that the music industry re-
mains 2 multbillion-dollar endeavor. Surely, its re-
invention 1s going to be a long and arduous jour-
ney, however, the primary variable it has going tor
it is the simple tact that music is, always has been
and always will be an essential part ot people’s
lives. Songs entertain people, ofter comfort, in-
spire and help them connect with others who
think and feel as they do.

This trausition is paralleled by the explosion of

alternate means for people to discover music—
from Internet streaming of terrestrial and Web-
only radio stations to social networking sites,

blogs and artist Web sites. Further, the use of

mwsic in movies, TV shows and TV commercials
is having a more demonstrable impact on the

www.americanradiohistorv.com
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public than ever before.

Still, at least for the foresecable future, nothing
commnes close to radio’s ability to create critical mass
tor music. That’s a point all nine promotion exec-
utives interviewed for this feature agreed on.

As Virgin Records executive VP of promotion
Hilary Shaev explains, “There are newer and more
sophisticated ways to expose artists these days,
along with the traditonal means of press and tour-
ing, but there s still nothing quite like a radio hit”

However, there are market forces at play mak-
ing it harder to break songs at radio and posing a
greater challenge to sell records, even with signif-
icant airplay.

“We all know that radio is tighter and sales are
way down, but that doesn’t mean my bosses ex-
pect anything less from me than what I could do
before,” Shaev adds. It 1s still up to promotion to
get songs on the radio and to get radio to invest
in our artists.”

The fact remains that it now takes longer to
bring records home at most formars. With tighter
playlists and programmers increasingly leaning on
research, labels have had to adjust how they
approach projects, spacing between singles and

Continued on page 18
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"higher audio quality than
any other download service"

"the music and features Skip Dillard, PD (WPGC) nan indi bl
. an indispensable
that our stations need" ¢ p’"
Jeff Littlejohn, Executive VP 3 . o .
Distribution Development (Clear Charlie Cook, Senior Format

Channel Radio) Director (Cumulus Madia)

"best quality files...I love it"
Erik Bradley, APD/MD (B96)

11} o 1"
the only thing I use
i” & '"
Play MPE is great! Jeff Kapugi, OM (Clear Channel
Tom Calococci, OM Radio)
(WPOW)
; "keeps me on to
"best and easiest P f.’
inaf of new releases
system out there Al Levine, APD (WBLI)
Mike Mullaney, APD
(WBMX)

“downloading is fast"
Jim Boniner, Senior Director,
Programmir g Operations (XM Radio)

Secure Media Delivery System
“one-stop shopping" ' — ’
Cat Collins, PD (KQKS)

. o "a great source” B )
saves me time Michael Martin, VP of quality at my finger-
Stan” The Man” Priest, PD Programming tips"
(WKSS) (Clear Channel Radio) - Kenneth King, PD (WRQX)
"KMXB’s new music "I log in daily...It’s easy"
source” "It's easy getting music fast" Bo Matthews, PD (WMMS / WAKS)
Justin Chase, PD (KMXB) Dave Wellington, PD (WBCN)
"I love the Play MPE system" “luse it everyday"
Tim Richards, Regional VP of Pete Schiecke, Sr. Programming Manager
Programming (Clear Channel Radio) AOL Radio
J ? "the only way I re- ( :
trieve new music"

Larry McFeelie, PD (KUPD)

The digital delivery service that radio is using.

Contact your label representatives and request that music be delivered to you via Play MPE.

<7 /ay.

www.PlayMPE.com
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Larry Khan

Continued from page 16

even how they lay out release schedules.

As a consequence, singles now tend to have a
longer shelf life at radio than in decades past. For
a project to take six to nine months—or longer—
to reach full potential has become the norm.

This adjustment has not been easy. In the
urban arena, where records at one time got a
quick start and often served as a hasty setup to
cross over to rhythmic or CHR /top 40, the new
reality is now quite difterent.

“At one time, urban was looked at as one of
the loosest formats and quickest to break acts,”
Jive Records senior VP of urban promotion and
marketing Larry Khan says. “That reality has
changed dramatically. This change hit urban exec-
utives the hardest for a while and we really took
it on the chin until everyone realized it was be-
coming a dramatically different ballgame.”

Khan adds that the most important lesson pro-
motion departments have had to learn is to be
patient: “This means my strategic game plan for a
project has to be much more surgical and calcu-
lated. You really have to stay on top of your num-
bers and be able to demonstrate forward momen-
tum week in and week out”

Nashville Woes

The new dynamic is hitting all aspects of the
business, including the stalwart Nashville com-

‘We all know
that radio is
tighter and
sales are way
down, but
that doesn't
mean my
bosses expect
anything
less from
me than
what | could
do before.
—Hilary Shaev

Royce Risser

munity. MCA Records Nashville VI’ of national
pronotion Royce Risser believes that country
radio and the country music scene is experienc-
ing a revival. But he is also frustrated.

“It it weren't for some stifling influences out
there, I think we could be tearing it up right now;”
he explains. “At the risk of generalizing, too much
of country radio is playing it sate. They don’t have
to. There is plenty of great music tor them to pro-
gram, and [ think the audience wants to hear it

Country radio, like all formats, has always
endured cycles and regularly needs to be revital-
1zed. It takes exciting new artists to do that.“Sure,
we have some new acts cracking through, as do the
other labels, but there are so few!” Risser contin-
ues.“We need to up the ante for il of our sakes”

Nearly all of the promotion executives concur
that the redefined relationship between radio and
records that came down following business prac-
tice reforms facilitated by then-New York At-
torney General Eliot Spitzer has just about
reached the end of its transition cycle. Paranoia
has abated, though the settlements also served as
a dramatic wake-up call for all concerned.

Radio came to realize that it could rely upon
record labels for fewer things and as a result, broad-
casters backed oft on interaction with labels. Today,
however, once a record company and station agree
on the mechanics of a promotion, the expecta-
tions from both sides are much clearer.

Further, as Arbitron’s Portable Pcople Meter
ratings system is introduced. labels, in turn, are
beginning to understand that radio’s approach to
programming is bound to alter. Stations in larg-
er markets are already discussing dramatic
changes in the way they brand themselves and
their music—and that, in turn, will change how
labels promote their acts.

But the PPM has a long road ahead before it is

Top 10 Best-Selling New Acts
In 2007 (With Units Sold)

Daughtry
Miley Cyrus

Amy Winehouse

. Colbie Caillat
Plain White T's
Elliott Yamin
Lily Allen

. Paramore

. Katharine McPhee

10. Feist

“Daughtry” 2.2 million
“Hannah Montana 2"
(soundtrack)/“Meet Miley Cyrus”
“Back to Black”

“Coco”

1.6 million
1.3 million
(5)(eXe]0]0]
486,000
441,000
437,000
404,000
360,000
359,000

“Every Second Counts”
“Elfiott Yamin"
“Alright Still”

“Riot!”

“Katharine McPhee”
“The Reminder”

Sales figures for 2007 year to date through Nov. 18, 2007.
SOURCE: Nielsen SoundScan
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Jilt Weindorf

pervasive in a majority of markets. Due to unac-
ceptable sampling of younger demos, its rollout has
been delayed in nine inarkets. While the top 50 or
so markets may ultimately adopt PPM, the re-
maining ones will do business as usual with
Arbitron’s traditional diary methodology. How will
labels be successtul promoting records with such a
dual system? No one has an answer to that yet.

Room For Indies

As the record companies have had to tighten their
belts, it has provided an opportunity for inde-
pendent labels to make some successful inroads.
One that is thriving is the Concord Music Group.

CMG VP of radio and video promotion Jill
Weindort believes that a significant advantage
ndies have is that they are not boxed in by cor-
porate rules. As a result, Concord, in many in-
stances, is quicker on its feet to react to consumer
and industry demands.

“The fact that there is no corporate giant mak-
ing sweeping policies to limit our creativity and
ability to work with our marketing counterparts is
a huge upside that we use to maximize our efforts,”
Weindorf says. “In addition, we are realistic about
the challenges that face our media partnets. In
terms of radio, we don’t live and die by the charts;
we use radio as one arm of the marketing mix, but
never exclusively. We always have a multiprong
approach when it comes to working our records.”

Among the buzzwords zipping through the air

% 3 c¢

today are “360-degree marketing,” “four-walling”
and the ubiquitous “branding” The power of mul-
tmedia exposure within an orchestrated market-
ing game plan can produce amazing results. This
multlateral exposure is what it takes these days to
foster major sales results.

The ideal is that all variables of a song’s cam-
paign peak at the same time—though this seldomn
occurs as often as labels would like. Internally,
timing projects tor maximum exposure is among
the most challenging of label tasks.

As label stafts have shrunk, some artist manage-
ment companies have expanded their roles to fill
in the gaps. Once such company is Q-Prime,
which manages such acts as Shania Twain, Me-
tallica and Snow Patrol. Almost eight vears ago,
Q-Prime instituted its own in-house promotion
division under the direction of senior VP of pro-
motion Warren Christensen.

“The expectations we used to have from the
labels have been reduced siinply because they
have fewer people doing more jobs,” he says. “As

Continued on page 20

DECEMBER 7, 2007


www.americanradiohistory.com

RECORDS

VERSA
EPUBL

S 1=

| “ll‘lm

P 7777 5, 777z j } {\ ESSSSY
| j/ \
‘ ; \
: A\\\\ M\N |
“ N
1 S gl 1Colbie ||
g | N
| o [inEH Cailtat|o
g i z N
4 + BACKTD BLACK + L0C0 CERTIFIED PLATIVIM. |
| 4 CERTIFIED PLATIVIM. || » cnDLESS WIRE | | BUBBLY CERTIFIED PLATIVIM,
j MIHEST ‘ \
DEBMTING il
1 W ALBUM OFTHEIR i *
| CAREER. ! ot
¢ .
lar Wift | |
, [* LIFE IV LARTON MOTON | J
g CERTIFIED iis *
/ + SELFTIILED DERIT GOLD OR PLATIVIM \
0| o= ALBIM CERTIFIED | | IV 28 LOMWTRIES, m a ;
L sl vacHing 2X PLATIVUM. | R e H
1 i . : \
A : ‘
' | STEPHEN MARLEY \
o —— K= e
R P m_TEH RI + PRI LIE A ROCKSTIR | N
o : )
] #5 7 RA A M/‘W’“;’? R DGE CERTIFTED PLATIVIM, 1
| AMAKES KIS SOLO DESNT. + ‘RISETODAV” RIVTINE LERTTFIED {1
e @ 70P 5 AT ALTIVE ROCK.. i o i
‘ 22 L& f _.i. g — 4= =N % i{r_ . -? s T TS
iy i | o I
| IV 200. ge/—uMmberR
_}; JAEK JOMSOV T 4_
] HINDER . + EXTREME BESAVIDR 8
f| IWDINARIE CERTIFIED 2X PLATIVIM, \
/ * 00D TIMES, BAD TTMES AMEWINEHUSE ‘LIPS 0F AN ANGEL * CERTIFTED PLATIVIM. | N
‘N 70P 10 AT ALTIUE ROCK. %3 DOORS DOwN, RINGTONE CERTIFIED 3X PLATIVUM, .
§ MIEA B \
¢ b4 oEARS N N
A< 7\ T oaruxw rxgLer § | ;
4 ) MATTOSTR N \
| JOHN MELLENCAMP || soummcmw § BABY BOY \
g - axrwerz N Y \
4 & FREEDOMS RIAD [ wseRL N s DA PRINCE \
| HIGHESTDEBITING ALBUM 0F #IS (AREER. | {] ’z”;gz‘f 3 + THE WK T LIE" A
4 7 45 N RINGTONE CERTIFIED PLATIVUM. \
| UMe | TRAP STRR2 LLIK e i \
2 N ¢ o~ N L~ R I \
%7//// Al - o 5y = 1;77777; \\\\\@[—'_— e s 2., = ii‘m“\s A 3

al

L.

www . americanradiohistorv.co

BLUEPRINT FOR SUHLLESS

© 2007 Mkersal »?z/mé/fu?m/ A.Drm/ﬂ 9*'!//‘4 »?am»;nq e,



www.americanradiohistory.com

Grant Hubbard

Continued from page 18

record companies are under more pressure to
deliver as much as they have in the past with con-
siderably fewer people, it behooves management
companies to assist i any way we can.”
Christensen 1s convinced that radio Joes pay
attention to what is happening via artist song place-

ment in other media and the Internet. Finding and 'We are
nurturing these alternate means of ¢xposure is a big constantly
part of what Christensen and others like him do IOOking for
today: “We are constantly looking ftor other ways other ways
to create a buzz about acts so that we can take the  tO Ccreate a
story back to radio. It is all about marketing” But, bUZZ about

acts so that
we can take
the story
back to radio.
It is all about
marketing.’

—Warren Christensen

he admits, “Radio airplay is still the best way to
connect your artist with the public”

Perhaps no company has a better handle on the
advantages of multimedia exposure than Disney.
Just take a look at the success of “High School
Musical  2”  and Montana 2
(Soundtrack)/Meet Miley Cyrus,” two of the

“Hannah

biggest-selling albuins of the year.

“We have the advantage of the whole Disney
monolith with the brand name, the TV outlet, the
radio stations and Web presence to transform
young artists into huge stars with the tween and
Hollywood/Walt
Disney Records senior VI of promotion Justin

vounger teen audiences,’
Fontaine says.“Disney has been doing it for vears,
but I think we are seeing it shift to a whole new
level now, especially on the touring side.

“The key 15 that we have been able to take these
well-established artist brands and upstream them,
it you will, to a more mainstream audience,” he
continues. “lt is a model that is working for us,
but to say that radio opens its arms immediately
to these type of arusts would be bad inforination.”

Fontaine adds that the company has had to work
hard at reaching beyond youngsters, which is why
he needs a top promotion statt in place: “You still
have to have good music and good promotion and
nmarketing people to bring it to the foretront.”

Year-To-Date Sales

B Physical album sales: 401.8 million (down 14.3% from 2006)
B Digital track sales: 718.7 million (up 46.4% from 2006)

B Store single sales: 2 million (down 41.3% from 2006)

B *TEA sales: 473.7 million {down 8.5% from 2006)

*TEA: Track-equivalent album, where 10 digital tracks equal one album sale

Sales figures for 2007 year to date through Nov. 18, 2007.
SOURCE: Nielsen SoundScan
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Justin Fontainey

Nir Seroussi

Areas Of Growth

As challenged as the music industry may be, there
remain key areas where 1t s growing. The
Christan music market has been making steady
gains during the past decade. However, the pressures
tacing the secular music industry are also affecting
the Christian segment. Radio is selective, and cormn-
petition for airplay is intense. However, there are
some significant differences too.

“The bottom line is that we are doing this tor
more than just the next No. | song. We have a
higher calling,” EMI Christian Music Group sen-
1or VP of promotion Grant Hubbard says.“We are
trying to impact lives with music that contains a
positive and constructive message. We feel it is of
the utunost imyportance to get that message across
in the kind of culture we live in today.

“I have been doing this for 17 years now and
have seen this niche genre really grow 1 the past
decade” he adds. “We've done it with hit songs
with wonderfully produced music, with com-
pelling lyrics, with radio outlets spreading into the
larger matkets and a complex network of alter-
native as well as traditional retail outlets.”

Also expanding 1s the broad Latin market,
which encompasses a diverse array of genres and
musical tastes that can vary dramatically trom
region to region. “It is easy to think of Latinos as
one homogenous group, but it is actually many
difterent countries and cultures,” Miami-based
Sony BMG Norte VP of promotion Carlos Perez
explains. “Artists are emerging on the interna-
tional scene from many places. Their styles tend
to be a bit purer and more directly influenced by

WwWww.americanradiohistorv.com

the country they came from, whereas in the U.S.
there tends to be more blending of styles and cul-
tures when it comes to music.”

Perez’s area of expertise is in the Latin rhythm
and tropical tormats. While certain urban styles are
waning, such as reggaetdn, he is seeing a strong
resurgence in Caribbean music, which is being
mfluenced by a range ot new and diverse styles.

“In reality, traditional tropical sounds have
ahways been popular. The [genre| wasn’t getting
as much exposure as it deserved i many mar-
kets,” Perez says. “You also have to keep in mind
that most musical trends are driven by younger
tans, and since the vast majority are bilingual, it
stands to reason that we are seeing a blending of
cultures on many levels, including music.”

This trend s also taking place in the fastest-
growing area ot Latin music: regional Mexican.
Whereas the sound was initially more popular in
the Southwest and the West, it is now spreading
across the country.

“Regional Mexican is paralleling the growth
of the Mexican population across the US.)” Los
Angeles-based Sony BMG Norte VI’ of market-
ing and A&R Nir Seroussi says. “Even in cities
like New York and Mianm, which have tradition-
ally been more Caribbean, we now have full-time
FM regional Mexican stations that are doing very
well. We have seen similar growth i the upper
Midwest and Northwest, too.”

As much as the music business is evolving,
Perez and Seroussi say the CD is still the medi-
um of choice in the Latin marketplace. They see
this as a great opportunity for Latin divisions of
record labels to continue embracing the tradition-
al sales strategy, while also expanding etforts to
monetize digital music sales.

Utltimately, however, Perez points out that the
Latin sector is not that different from any other
segiment in the marketplace.“Developing new tal-
ent is the liteblood for labels and, subsequently for
radio. I am not sure how many programmers see
that connection right now. For us, it is matter of
going back to the basics: grass-roots marketing,
touring and, more recently, nurturing the Internet
to be an important tool. While this takes a lot
longer and no one wants to-be patdent, in the long
run, it will pay oft for us. A superstar is not born.
It takes time to reach that kind of status”  R&R
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Own your own brand. . . Did you get that?. .. Own your own brand

Building A Better
an Patrick

Mike Stern

MStern@RadioandRecords.com

t started on a golf course, Dan Patrick recalls:“Jimmy de Castro kept

saying | should own my own brand.” His first encounter with de

Castro was “like a merry-go-round. He would come around for two
seconds, say, ‘Own your own brand, then swing away. Then he'd
come back for another two seconds and say it again.” Patrick says,
“I kept saying, ‘I don’t know what that means.” ”

Soon, however, Patrick, one of ESPN’s most rec-
ognizable hosts, left his comfortable perch at the
network to sign with de Castro’s Content Factory.
Now the Patrick brand includes one of the fastest-
growing syndicated radio shows in America,a mul-
titiered Sports [llustrated deal and a vastly expand-
ed Web presence, all elements of a multimedia
package Patrick now owns.

Be The Brand

“I didn’t know who Jimmy de Castro was,” Patrick
admits. Patrick’s brother, veteran broadcaster Bill

Pugh, had asked him to mieet with Clancy Woods,
executive VI of Sporting News Radio. I told Bill
I wasn’t interested in Sporting News, but I would
meet with Clancy” It was Woods who then invit-
ed de Castro to join in the meeting.

Patrick notes the irony, saying that “it’s a little
embarrassing. For Clancy, it had to be like hav-
ing your prom date go home with someone else.”

Afterward, Patrick wondered about this de
Castro character. ‘T called ny brother, who told
me Jimmy’s a radio legend,” he says. “Supposedly
everything he touches turns to gold.”

Patrick started thinking about a change, ad-

‘It's not for
| everyone.
| There's no
net on the
hi%h-wire
act. If this
fails, | have
no one but
myself to
blame.’

—Dan Patrick

mitting, “1 had gotten a little stale at ESPN. T was
stretched a little thin. It was my fault; I agreed
to do everything” He had reached the point of
“working just to work at ESPN.”

Now Patrick’s biggest fan hears the difference. He
says,“My mom listens all the time and says I sound
alot less corporate.” That perhaps comes from pride
of ownership: “Unlike ESPN, I'm a partner with
the Content Factory. When I say | work for Jimmy
De Castro, he always says I work with him.”

The Content Factory is defmitely less corpo-
rate than ESPN. Patrick agreed to the deal and
didn’t sign a contract. “We worked on a hand-
shake until Jimmy finally asked me to sign the
damn thing because if I suddenly died without
signing he would be out a lot of money.”

Planning is also a different animal at his new
employer, he says. “Jimmy just kept asking what
I wanted to do”When Patrick suggested a radio
show, de Castro simply asked how many stations
he wanted to be on by year’s end. “I didn’t have
any idea; I just thought 100 sounded good.”

De Castro helped Patrick accomplish another goal:
a multidered agreement with Sports Hlustrated that
includes a column in the magazine, Sports llustrated
writers on his radio show and SI Digital hosting the
revamped Danpatrick.com. They are all among the
pieces of the brand that Patrick now owns.

Build The Brand

Patrick notes,“I'm a radio guy. That’s the base line
for everything,” though he is looking forward to
the potential of the Internet. “I really do think
that’s where things are headed. That’s why Sports
Hlustrated’s FanNation Web site was important to
me. People can react and respond to the show.”

De Castro has said Patrick’s show will be
everywhere, including on screens at gas pumps.
Patrick laughs. “Jimmy explores everything. He
never stops working.”

The ideas that flew around were truly without end.
Patrick could have even hosted a network game show:
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He says,“Jimmy said go do it if T thought it would be fun, even
though he had nothing to gain. He’s never pressured me”

Admittedly, Patrick passed on the game show and gas
pumps, tsisting, “You have to be careful with the brand.
Sometimes you pass on low-hanging fruit to be sure you
maintain integrity. | could have taken everything that
comes along, but that’s not me.”

In aunouncing the Sports Hlustrated partnership, Patrick
was described as “a brand to be leveraged through event-

Become The Product

Syndicated host and Content Factory client Dan
Patrick confides that it took him a while to wrap his
head around Content Factory CEO Jimmy de Castro’s
statement, “Own your own brand.”

De Castro attempts to explain: “A lot of people we
talk about working with don’t understand it. People
are used to an NBC or an ESPN controlling every-
thing.” After meeting on the golf course, de Castro
illustrated the concept by sending Patrick a John
Daly golf shirt with multiple logos on it.

"That's what he sounded like on ESPN. He was
always selling something. Why not go out and do it
for yourself?” de Castro asks. “The Content Factory
takes a brand people are aware of and magnifies it.
This would work for a lot of talent, but not many are
confident that they can develop enough content for
different distribution channels.”

While Patrick claims to have no specific strategy,
de Castro has a focused plan of attack: “Picture a
sphere with Dan Patrick in the middie. Around him
are nine circles representing distribution channels.
We identified those areas and are building great rela-
tionships with someone in each channel.” Radio
remains atop the list. De Castro says, “You need
radio distribution to magnify the brand.”

De Castro won the golf match the first time he and
Patrick met. He maintains, “When | told Dan that he
didn’t have the nerve to go out on his own, | got in his
head. He's really a much better golfer than | am.” —MS

marketing platforms” and a “scalable business.” His hum-
ble response: “That’s not me, either. I do radio, TV and
work for Sports [lustrated.”

Basics Of The Brand

Patrick’s goal for the radio show is “the ditference be-
tween background music and singing along. I want you
to be singing along.”

To get people to harmonize, Patrick covers more than
sports.“I’ll talk about anything except religion. People start
wars over religion.” He's not atraid of politics, either. “For
me, politics is tatking to Pat Tillman’s momn about her son
being killed and the cover-up. It's not about whether being
in Iraq is right or wrong; it’s about a mother losing her
son, something we can all relate to”

Patrick also won't settle tor pushing hot buttons ftor
impact: “[ don’t think, ‘Terrell Owens makes good copy,
I'll go on and rip him tor an hour” 7 [nstead, he does “a
show about things that interest me. I've talked to former
Presidents Clinton and Bush about sports. I've talked to
Chris Rock about wanting to play second base tor the
Mets. I made Mike Mills from IR.E.M. play ‘Man on the
Moon’ on guitar because 1 love my music.”

Exceptional guest interviews are Patrick’s signature. “I just
ask about things I’ curious about,” he says.“T adimit when
I don’t know something. Good interviewers can’t be atraid
to admit that the guest knows more about the subject”

But he doesn’t allow guests to dictate terms. It [Los
Angeles Lakers GM] Mitch Kupchak wants to come on,
but retused to discuss Kobe [Bryant|, [ can’t have hin on.
You can’t ignore the elephant in the room.”

As for his best interview, Patrick reluctantly selects Will
Ferrell, calling his appearances “comic genius—but not
from my end. It’s all him.” On Patrick’s fina] ESPN show,
Ferrell appeared as his Ron Burgundy character from
“Anchorman” to ofter advice about the future.

Many say that Patrick left an indelible mark on ESPN.
He remains humble. “I was lucky to work there tor as long
as | did. And maybe |tformer ESPN anchor and current
MSNBC host Keith] Olbermann and | helped change
what people expect from sportscasters.”

Facing new challenges, Patrick is energized and admit-

Become A Better Interviewer

Syndicated sports host Dan Patrick’s trademark is com-
pelling interviews. He credits a seminar held at his former
base at ESPN for his technique. It was taught by the net-
work’s senior director of talent development, John
Sawatsky. “ESPN is the only network in the world
with a full-time interview coach,” Sawatsky says.

A successful investigative reporterfauthor, Sawatsky
also taught journalism. Repeatedly giving his students
the same questions to ask interview subjects, Sawatsky
witnessed patterns: “Certain questions completely
bombed while others always yielded great results.”

He dug deeper: “Nobody ever researched the inter-
view,” Sawatsky says. “People always just assumed
they knew how to do a good interview.” His research
generated empirical data about effective interviewing.
Here, Sawatsky identifies seven deadly sins:

1. No Query: Many questions are actually state-
ments that elicit no reaction from the subject.

2. Double-Barreled Questions: Asking two ques-
tions at once allows the supject to choose and avoid
the tougher one.

3. Overloading: Broad questions lead to general
answers, not meaningful responses.

4. Remarks: Additional remarks give subjects some-
thing to answer other than the question.

5. Trigger Words: Certain words take the subject’s
focus away from the question.

6. Hyperbole: Subjects will address exaggerations
instead of the question.

7. Closed Questions: Yes or no questions are ineffective.

tedly nervous. “It’s not tor everyone,” he says. “There’s no
net on the high-wire act. If this goes badly, I have no one
to blame but myself.”

It all else fails, maybe Patrick does have a tallback. He
says, “Jimmy shot better that day” during his mitial golt
game with de Castro,“but he’s paid tor it on several other
golt outings.” RsR
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Call For Nominations!

THE R&R 2008 NEWS/TALK/SPORTS
INDUSTRY AGHIEVEMENT AWARDS

HERE'S YOUR CHANCE TO CELEBRATE EXCELLENCE IN THE NEWS/TALK/SPORTS RADIO INDUSTRY! We are now
accepting nominations for the News/Talk/Sports stations and industry executives that exemplify the highest
standards of quality, knowledge, service and success. Your nominations will help our awards committee
determine the final nominations for each category. After the final nominees are determined, qualified R&R
magazine subscribers will receive detailed information on the voting process via e-mail.

Winners will be announced at the R&R Talk Radio Seminar in Washington DC, March 13-15, 2008

Eligibility and Nomination Requirements:

- Nominations will only be accepted online at www.radioandrecords.com/conventions/nominations.asp

+ Nominations should be based on the highest standards of quality, knowledge, service and success.
- Any U.S.-licensed News, Talk or Sports station is eligible for nomination.

- Nominees must have been employed at the company for which they are nominated during the 2007
calendar year.

+ You may nominate yourself, your co-workers, your own station, or your own company.
« Only one nomination form per person will be accepted.

« All responses will be held in the strictest confidence.
+ Submission deadline is December 21, 2007.

Nominations will be accepted in the followinyg categories:

Industry Executive of the Year Station of the Year: Markets 1-25
Radio Executive of the Year Station of the Year: Markets 26+
News Radio Executive of the Year Local Personality of the Year
General Manager of the Year Syndicated Personality of the Year

Program Director of the Year

Nominations will only be accepted online at:
www.radioandrecords.com/conventions/nominations.asp

Deadline for submissions is December 21, 2007!

Register for the R&R Talk Radio Seminar and get hotel information at:
www.radioandrecords.com/conventions/trs.asp
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“SEMINA

MARCH 13-15, 2008 * RENAISSANCE WASHINGTON DC HOTEL

FEATURING GUEST SPEAKERS

Lou Dobbs Bob Schieffer George Stephanopoulos
CNN CBS NEWS ABC NEWS

..and other confirmed participants include:

Cliff Albert, KOGO/San Diego Kraig Kitchin, Premiere Radio Networks
Daniel Anstandig, McVay Media Sheila Kirby, Interep

Joe Bartlett, WOR Steve Konrad, Hubbard

Ken Beck, Entercom Gary Krantz, Westwood One

Amy Bolton, Jones Radio Networks Andy Lipset, Ronning Lipset Radio
Steve Butler, KYW/Philadelphia Mark Masters, TRN

Phil Boyce, WABC/New York John McConnell, ABC Radio Networks
Jon Coleman, Coleman Insights Rey Mena, Emmis

Holland Cooke, McVay Media Harvey Nagler, CBS News Radio

Jim Farley, WTOP/Washington Chris Oliviero, CBS Radio

Bill Hampton, The Dave Ramsey Show Neil Saavedra, KFl/Los Angeles

Gabe Hobbs, Clear Channel Communications Walter Saho, Sabo Media

Traug Keller, ESPN John Snyder, Arbitron

Jack Swanson, KGO/San Francisco

Register for the R&R Talk Radio Seminar and get hotel information at:
www.radioandrecords. com/conventiqns/trs. asp

www.americanradiohistorv.com
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BIG SHOTS

Compiled by Alexandra Cahill

ACahill@RadioandRecords.com
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Night Of The Living Dead

1. Geften recording artist Rob Zombie and his bandmates participated

in a festive meet-and-greet with American General Media rock
KZOZ/San Louis Obispo, Calit,, contest winner Tara during a tour
stop n Bakersfield. From left are Zombie, KZOZ PD/atternoon
driver Dusty Rhoads, drumnmer Tommy Clufetos, Tara, guitarist John
5, KZOZ promo statter Suzanne Schonig and bassist Piggy D.

Hey, big shot! E-mail high-resolution
photos from your promotions,
appearances, promo tours and other
radio and record industry events to
ACahill@RadioandRecords.com.
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2. Best In Show 19 Recordings/Jive artist
Jordin Sparks made herself at home during a
visit to Citadel hot AC WPLJ/New York’s “The
Showgram” to promote her self-titled debut
album. Clockwise from left are Sparks,
“Showgram” co-host Blain Ensley, host Rocky
Allen and producer Onions. Yes, Onions.

3. Dance Fever ABC News Radio host Hilarie
Barsky, center, interviewed “Dancing With the
Stars” winner and race car driver Helio
Castroneves and his partner Julianne Hough
for “Good Morning America Radio.” The duo

| beat out Spice Girl Melanie Brown and Maksim

Chmerkovskiy for the fifth-season title.

4. Heart And Soul GRP recording artist/
keyboardist and producer Brian Culbertson
stopped by Sirius Satellite Radio’s Jazz Café
(channel 71) for a live performance during his
A Soulful Christmas tour. From left are
Culbertson, Sirius host Paul Cavelconte and
director of adult formats Shirley Maldonado.
5. Free To Be You And Me “American Idol”
season-five finalist Elliott Yamin and his band
performed for Clear Channel top 40 WAEB
(B104)/Allentown, Pa., listeners at the
Allentown Brew Works. From left are “Cramer
and Kelly in the Morning” host Mike Kelly,
Yamin and B104 PD/midday personality Laura
St. James. 6. Magic Carpet Ride Epic
recording act Duran Duran clowned around
with Columbia senior VP of promotion Lee
Leipsner and XM Satellite Radio senior VP of
programming Jon Zellner during an XM “Artist
Confidential” series session. The pop veterans
recently enjoyed a successful run on Broadway
in New York, where they performed songs
from their 12th studio album, “Red Carpet
Massacre” From left are John Taylor, Leipsner,
Nick Rhodes, Simon LeBon, Zellner and Roger
Taylor. 7. Living Doll Dolly Parton discusses
her new album “Backwoods Barbie” and video
with “CMT Top 20 Countdown” host Lance
Smith in Nashville. The video for “Better Cet
to Livin"” premiered on the country music
channel the last week of Novernber. Photo:
Ben Wilder.

! _

DECEMBER 7, 2007



www.americanradiohistory.com

PROMOTE YOUR STATION
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THE YEAR IN MUSIC

The labels, artists and songs
that ruled the charts this year

Best |

By Silvio Pietroluongo

Show

elcome to R&R’s annual Year in Music special issue, which

honors the top labels, artists and songs of 2007. Our for-

mat editors take an in-depth look at their specific beats,

starting on page 32, reviewing the songs, acts and trends that

shaped each format, and revealing the top-performing label

promotion teams and label groups. ® For the second year
in a row, we not only recognize the top promotion label in each genre but also
the overall label group. The latter category combines labels under their parent
umbrellas and is intended to acknowledge the unique setup some labels have
established to adapt to an ever-changing business climate.

Taking dual honors
the All-Format
label and label group

atop

listings is Interscope,
which  accumulated
9.8% of the chart share
in each category. Inter-
scope was the top label
and label group at an
astounding  five for-
mats: CHR/top 40,
rhythmic, AC, hot AC

and triple A. The Universal-distributed label was

Romano

buoyed by the multiformat success of such artists
as Fergie (the top-ranked female at No. 4) and
Timbaland (No. 9), who both finished in the top
10 all-format artist rankings. Other top-ranking
artists contributing to Interscope’s chart share were
Nelly Furtado, Snow Patrol, Gwen Stefani,
Maroon 5, Robin Thicke, Soulja Boy Tell’em,
Daddy Yankee and 50 Cent.

“It’s great to see our artists’ music reaching so
many people,” the labels head of promotion
Brenda Romano says. “Its also a real honor to
work with so many talented musicians, perform-
ers and colleagues. Thanks to them for their visions
and thanks so much to radio for supporting us.”

A ‘Kiss’ For Zomba

Ranking second in this year’s label and label group
tallies is 2006% top label, Zomba. While Zomba
came close to repeating the feat in 2007, it did end
up with the top artist for a second straight year:
Justin Timberlake.

Timberlake appeared on eight charting songs dur-
ing 2007, six of which are from his multplatinum
“FutureSex/LoveSounds.” Though you have to go
down to No. 20 on the All-Format tidle list to find
Timberlake’s top solo track of the year (“My Love™),
he appears twice more within the next 10 ttles, at
No. 21 with “What Goes Around ... Comes
Around” and No. 30 with “Sununer
Timberlake was also a featured vocalist, with Nelly

Love.”

Furtado, on Timbaland’s “Give It to Me” at No. 17.

Zomba executive VP of pop promotion Joe
Riccitelli says, *“What a year. Having an artist like
Justin Timberlake finish at No. 1 among all-format
artists is quite a feat, especially in today’s splintered
radio format marketplace. It was a goal from the
launch of *SexyBack’ in the suminer of 2006 to
expose Justin to as many formats as possible. As his
promotional campaign winds down for the
‘FutureSex/LoveSounds’ album, I want to congrat-
ulate everyone in the promotion department at the
Zomba Label Group and thank everyone at radio
for all their support over the last 18 months.”

No ‘Pain’
Zomba, with 9.2% of the All-Format label and label
group share, also finished atop the urban and gospel
label and label group rankings and had the top artist
at urban (T-Pain) as well as active rock and rock
(Three Days Grace). T-Pain’s “Buy U a Drank
(Shawty Snappin’)” was the No. 2 All-Format song
and the No. 1 track at rhythmic and urban.
Other top Zomba acts were Ciara, Pink, Tool,
Hezekiah Walker & LFC and R. Kelly. Riccitelli
adds that Zomba senior VP of urban promotion
and marketing “Larry Khan and 1 are so proud
this
Finishing No. 1 at

of the company’s performance year.
urban and No. 2 at a
slew of other formats is
a result of great pro-
motion  department
teamwork and having
an A&R  department
that is in the business
of finding hit singles

regardless of the for-

mat. Having artists like

Riccitelli

Three Days Grace that
hit the pulse of the rock formats along with artists
like T-Pain that hit formats like urban and rhythm
so successfully, is the formula to make sure you
succeed across the board and are not limited to

24/7 NEWS ONLINE @ www.RadicandRecords.com

How We Did It
The Year in Music
charts were tabulated
using Nielsen BDS-
monitored airplay for
the chart year
beginning Nov. 24,
2006, through Nov. 16,
2007. The only
exceptions are Christian
CHR, Christian Rock,
Inspo, Latin Rock/
Alternative, Smooth

Jazz Indicator and Triple

A Indicator, which are
based on reported
airplay, and the
Americana chart, which
is provided to R&R by
the Americana Music
Assn. and is based on
reported airplay.

Rankings for top
songs, artists and
labels for R&R’s BDS-
monitored charts are
based on accumulated
plays for each week
that a title appeared on
the chart. The Country
chart is determined by
adding up the weekly
audience (or total gross
impressions).

Congratulations to
everyone at all the
fabels who continue to
move forward in this
ever-evolving business
with determination and
passion for the music
and artists they
represent.

being a label that is only strong in one area.”

At No. 3 among All-Format top labels is Island
Def Jam Music Group (with a chart share of
7.2%), while the Atlantic Group rounds out the
top three label group ranking with a 7.3%.
IDJMG’s top artist was Rihanna, who came in at
No. 10 on the All-Format tally. Her monster track
“Umbrella” was the No. 5 All-Formiat song. Other
strong performers for the label included Ne-Yo,
Kanye West, the Killers, Saliva, Bon Jovi, Fall Qut
Boy, Ludacris, Young Jeezy and Fabolous. The lat-
ter three artists, along
with West, contributed
to IDJMGs No. 1
label ranking on the
Rap chart.

The Atlantic Group,
which unifies the pro-
motional efforts  of
Atlantic,
Roadrunner, was sup-

Lava and

ported by stellar show-

Leipsner

ings from Nickelback,

T.I., Musiq Soulchild, Matchbox Twenty, Stone
Sour, Rob Thomas, Gerald Levert, Buckcherry,
Paolo Nutini and Plies. Atlantic was the top label
and label group at urban AC.

The top All-Format song of the year goes to
“Irreplaceable” by Beyoncé. The Columbia
Records vocalist, who ends the year as the No. 7
All-Format artist, took the song to the top of
CHR /top 40, thythmic and urban for a multitude
of weeks, while also making the rare crossover to
hot AC, AC and even the Latin charts.

Lee Leipsner, senior VP of No. 6 All-Format
label Columbia, says, “This is truly a credit to
Beyoncé, her incredible talent and mass appeal.
‘Irreplaceable’ reached so many difterent people
over the course of a year, and will continue to for
years to come. We couldn’t have been more proud
to be a part of this special song. It’s a testament
to the continued power of radio and their belief
RsR

in exposing new music.”
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3 TIMELIN

Michael Douglass joins WFUN and
| WHHL/St. Louis as GM.. @ Darrell Eason
MIUEDE officially gains PD
stripes at KMJM/St. Louis. B
Nate Bell is tapped as

director of urban
programming for WQUE and
WYLD-AM-FM/New Orleans
and contemporary gospel

Deep Tracks For Timberlake, Fergie, Nickelback

Highlighting the depth of pop albums in 2007, the back-to-back
reigns of Justin Timberlake's “Summer Love” (Zomba) and
Fergie’s “Big Girls Don’t Cry” (Interscope) marked the first time in
the 15-year history of the Nielsen BDS-based CHR/Top 40 chart
that two fourth singles from an album triumphed in succession.
Though Timberlake's next two chart singles fell short of No. 1, he
still became the first male artist to send six songs from one album
onto the CHR/Top 40 survey. Similarly, Nickelback became the
first band to place five singles from one set into the top 10 and
Fergie the first female since Kelly Clarkson in
2005 to chart five top 10s from one CD.

With 10,394 plays, Timbaland's
“Apologize” (Interscope) last week registered
the chart’s highest weekly spin count, best-
ing the mark set by Fergie's “Cirls” in August
}  (see the CHR/Top 40 column, page 32).

High T-Pain Thresholds | Mayer, Daughtry
omba artist |-Fain may have been '
Dominate Adult

the most overworked artist at
Rhythmic and Urban in 2007. The | In addition to scoring the year’s top
ever-present singer had four Rhythmic | AC ,1d Hot AC artist honors,
respectively, John Maver and

and three Urban No. 1s. He also logged
Daughtry also set notable chart

nine Rhythmic top 10s, the most in
records in 2007. Mayer’s “Waiting on

one calendar year in the chart’s histo-
ry. Meanwhile, Sean Kingston rode the 5 :

Y 9 the World to Change” (Columbia),
the year’s top AC song, became the

fastest climb to No. 1 at Rhythmic by a
first tide in the chart’s 46-year histo-

N

webcast “Hallelujah
Worldwide.” Bell
Mike McGann is named OM at WJAS
and WPTT/Pittsburgh. B WAYF/West
MIEESE  Palm Beach selects Donna Cruz as
PD/morning co-host. B Gregory Feck joins Arista

as senior national director of R&E promotion.

10

YEARS AGO

John Roberts
rises to VP of
programming
for Clear Channel. B WLIT/
Chicago boosts PD Mark
Edwards to VP of
nrogramming. B Jay Werth
becomes VP/GM of KGBY p /
and KHYL/Sacramento. .

15

YEARS AGO

Edwards

Arbitron president Rick Aurichio
retires and is succeeda2d by Stephen
Morris. B Chuck Field is promoted to
OM at KSFM/Sacramento.

M WRNO/New Orleans

chooses Bill May as PD.

Ed Walsh is
20 tapped as news
MIEESR director at

WOR/New York. B KTWV/

Los Angeles VP/GM

Howard Bloom resigns;

Allan Chlowitz fills his seat. B Ted Stecker is
named OM for WBAP and KSCS/Dallas.

2

YEARS AGD

chart rookie since 1999 when
“Beautiful Girls” (Koch/Epic) made a
nine-week sprint to the top in July.

R. Kelly upped his Urban-leading
No. 1 total to 11 with “I’m a Flirt” and
“Same Girl,” his first year with back-
to-back chart-toppers since 1996.
At Urban AC, Robin Thicke broke
through, setting the mark for most
weekly plays (2,364) during his 15-
week stay at No. 1 with “Lost
Without U” (Interscope). The ladies
also championed the year as Alicia
Keys set the record for most No. 1s
at Urban AC when “No One” (RMG)
became her seventh chart-topper in

ry to net seven disanct stays at No.
1, yo-yomg to 14 weeks at the top
overall. At Hot AC, RMG act
Daughtry became the tirst group to
send its tirst two entries to No. 1 in
the Nielsen BDS-based chart’s 11-
year existence with It’s Not Over”
(nine weeks) and “Home” (10).

Hot AC was also highlighted by
an unprecedented success streak
for temale artists. Fergie’s “Big
Girls Don’t Crv” (Interscope),
Pink’s “Who Knew” (Zomba) and
Colbie Caillat’s current No. 1
“Bubbly” (Universal Republic)
marked the first time that a trio of’

Jim Keating is named GM at WLTT/
Washington. 8 Bill Neil joins WFIL/
Philadelphia as OM. 8 KOME/San
Jose welcomes Les Tracy as PD.

30

YEARS AGD

After 18 years with
KRAK/Sacramento, Jay Hoffer
exits. @l Don Martin joins
KLAK/Denver as OM. B Tom Phifer rises to
PD at KRMD/Shreveport, La.

November, while Keyshia Cole
became the first female to land three
consecutive Urban chart-toppers as a

lead artist when “Let It Go” (Geffen)
rose to the top in September.

solo lead females ruled successive-

ly at the format.
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Chesney, Brooks Rewrite
Debut Mark

Kenny Chesney rode the sturdiest wave atop the
Country chart during the 2007 chart year, as lus
summertime hit “Never Wanted Nothing More”
spent five weeks at No. 1, the format’s longest
chart-topping stretch all year. His most notable
chart headline all year came when “Don’t Blink™
(BNA) cstablished the record for highest debut
when it popped on at No. 16 in the Aug. 24 issue.
As it turned out, Chesney’s accomplishment was
eclipsed alimost betore the champagne bottle was
empty. The tollowing week, Garth Brooks’ high-
lv anticipated “More Than a Memory” (Big
Machine) made chart history by becoming the
only title in history to open at No. 1.

With the ascension ot “Wasted” in April, Carrie
Underwood became the tirst artist to score three
chart-toppers from a debut album since the Dixie
Chicks’ 1998 major-label debut. In June, tormat
veteran Tracy Lawrence posted the longest ride
to No. | in the 17-year Nielsen BDS era when
“Find Out Who Your Friends Are” (CO5) took
41 weeks to reach the summit.

Foo Fighters Match
Alternative Mark

In a combination current/best-of 2007 chart feat,
Foo Fighters’ “The Pretender” (RMG) holds the top
spot at Alternative for a 16th straight week this
issue, entering into a four-way tie for most weeks
at No. tin the chart’s 19-year history. Other notable
marks within the past year include Linkin Park
becoming the first act in the Nielsen BDS era to
place three tracks simultaneously in the format’s
top 20 in October. At Active Rock, the band broke
the record for most overall weeks at No. 1(49) in
September, one week after equaling records for
most career No. s (eight) and most consecutive
No. 1s (seven) with “Bleed It Out” (Warner Bros.).
In February, 30 Seconds to Mars completed a
record-breaking 52-week stay on the Alternative
chart with “The Kifl (Bury Me)” (Virgin) and saw
that matched by labelmate the Red Jumpsuit
Apparatus with “Face Down” in July. Ozzy
Osbourne’s “I Don’t Wanna Stop” (Epic) became the
first song to reach No. 1 from outside the top 10 at
Rock when it vaulted 17-1in April, eventually holding
the top spot for 21 weeks. At Triple A, KT Tunstall’'s
“Hold On" (Virgin) set a new single-week spin mark
with 637 in October and was the format’s only song
to top the chart for more than 10 weeks (1) in 2007.

24/7 NEWS ONLINE @ www.RadioandRecords.com
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TOP ARTISTS OF 2007

JUSTIN TIMBERLAKE
AKON
DAUGHTRY
'FERGIE
T-PAIN
NICKELBACK
'BEYONCE

PINK
TIMBALAND

RIHANNA
NELLY FURTADO

CARRIE UNDERWOOD

THE FRAY
MAROON 5
AVRIL LAVIGNE
NE-YO
CIARA
SEAN KINGSTON
LLOYD -
" HINDER
PLAIN WHITE T'S
GWEN STEFANI
KANYE WEST
LUDACRIS
MIMS
T
 RASCAL FLATTS
CHRIS BROWN
* JOHN MAYER
BOW WOW
'LINKIN PARK
ROBIN THICKE
TIM MCGRAW
FALL OUT BOY
KENNY CHESNEY
ELLIOTT YAMIN
SHOP BOYZ

SOULJA BOY TELL'EM

SNOW PATROL
7THREE DAYS GRACE
MUSIQ SOULCHILD

BRAD PAiSLEY
UNK

KEYSHIA COLE
CEOR}JE STHT )
FINGER?LEVEN
FAEOLOU; o
SUGARLAND
I&IT:;I URBAN

MY CHEMICAL ROMANCE

L
=
Q

¥

IMPRINT / PROMOTION LABEL el 4 ARTIST IMPRINT / PROMOTION LABEL
JIVE/ZOMBA 58l DIDDY BAD BOY/ATLANTIC
KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN 538l RODNEY ATKINS 7 CURB
- RCARMG 5l JAY-Z ROC-A-FELLA/DEF JAM/IDJMG
WILL.IAM/A&M/INTERSCOPE =28 J. HOLIDAY - MUSIC LINE/CAPITOL
KONVICT/NAPPY BOY/IVE/ZOMBA =58l PLIES - 7F—N-;DE/ATLANTIC
ROADRUNNER/ATLANTIC/LAVA S FANTASIA J/RMG

MUSIC WORLD/COLUMBIA = OMARION TUG/COLUMBIA
LAFACE/ZOMBA Y PRETTY RICKY BLUESTAR/ATLANTIC
MOSLEY/BLACKGROUND/INTERSCOPE N YUNG JOC - BLOCK/BAD BOY SOUTH/ATLANTIC
SRP/DEF JAM/IDIMG it  STONE SOUR ROADRUNNER
. ~ MOSLEY/GEFFEN 8 TOBY KEITH SHOW DBG NASRVILLE
ARISTA/ARISTA NASHVILLE i ROB THOMAS - MELISMA/ATLANTIC
~ EPC 558 GYM CLASS HEROES DECAYDANCE/FUELED BY RAMEN/ATLANTIC/LAVA
A&M/OCTONE/INTERSCOPE "4l HURRICANE CHRIS - POLO GROUND?/RMG
RCA/RMG S MARY J. BLIGE o 7 7r\;|ATRIARCH/GEFFEN

DEF JAM/IDJMG” 3 THE RED JUMPSUIT APPARATUS - 7 VIRGINV i
~ LAFACE/ZOMBA 5l PAPA ROACH N - EL TONAL/GEFFEN
'BELUGA HEIGHTS/EPIC e PAULA DEANDA  ARISTA/RMG
- THE INC./UNIVERSAL MOTOWN £ 50 CENT SHADY/AFTERMATH/INTERSCOPE
UNIVERSAL REPUBLIC 7C L]EHOUSE GEFFEN
FEARLESS/HOLLYWOOD w21 INCUBUS - N IMMORTAL/EPIC
INTERSCOPE y#73 SNOOP DOGG - DOGGYSTYLE/GEFFEN
ROC-A-FELLA/DEF JAM/IDJMG &8 R. KELLY JIVE/IZOMBA
DTP/DEF JAM;IDJMG 7 ¥/ BREAKING BENJAMIN - VHOEVOéD
CAPITOL el HUEY - HITZ COMMITTEE/JIVE/ZOMBA

GRAND HUSTLE/ATLANTIC il TANK GOOD GAME/BLACKGROUND/UNIVERSAL MOTOWN
LYRIC STREET /& MONTGOMERY GENTRY 7 COLUMBLIA
JIVEZZOMBA P2l JIM JONES KOCH
- AWARE/COLUMBIA rEd DIERKS BENTLEY CAPITOL NASHVILLE
COLUMBilAh | il MARTINA MCBRIDE VRCA
WAREQ BROS. 518 TAYLOR SWIFT BIG MACHINE
STAR TRAK/INTERSCOPE E¥d LIL WAYNE CASH MONEY/UNIVERSAL MOTOWN
CURB EEd KT TUNSTALL RELENTLESS/VIRGIN
FUELED BY RAMEN/ISLAND/IDJMG Y JASON MICHAEL CARROLL ARISTA NASHVILLE
o BNA 35 7JEREMY EAMP 7 7 BEC/TOOTH & NAIL
HICKORT(/F:EDii 8 CHRISTINA AGUILERA - RCA/RMG
ONDECK/UNIVERSAL REPUBLIC yd JASON ALDEAN BROKEN BOW
 COLLIPARK/INTERSCOPE 223 THE ALL-AMERICAN REJECTS DOGHOUSE/INTERSCOPE
POLYDOR/A&M/INTERSCOPE "] COLBIE CAILLAT o UNIVERSAL REPUBLIC
7JIVE/ZOMBA £ TOBYMAC FOREFRONT/EMI CMG
7 7 ATLANTIC el LIL' BOOSIE TRILL/ASYLUM/ATLANTIC
ARISTA NASHVILLE P4 CRAIG MORGAN BROKEN BOW
BIG OOMP/KOCH 23 RED HOT CHILI PEPPERS WARNER BROS.
S IMiANI/GEFFEN 94 ; ALICIA KEYS 7 MBK/J/RMG
- MCA NASHVILLE 5% BILLY CURRINGTON - MERCURY
WIND-UP ' JOE NICHOLS  UNIVERSAL SOUTH
DESERT STORM/DEF JAM/IDJMG 74 BROOKS & DUNN ARISTA NASHVILLE
- MERCURYf o8 730 SECONDS TO MARS IMMORTAL/VIRGIN
CAPITOI: hIASHVILL; ] YOUNG JEEZY - o CORPORATE THUGZ/DEF JAM/IDJMG

7 RepRisE §B BOYS LIKE GIRLS coLumBIA
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TOP SONGS OF 2007

IMPRINT / PROMOTION LABEL LULe  TITLE ARTIST

IMPRINT / PROMOTION LABEL

1 IRREPLACEABLE BEYONCE COLUMBIA 1 BECAUSE OF YOU NE-YO DEF JAM/IDIMG
Al BUY U A DRANK (SHAWTY SNAPPIN' N') T-PAIN FEAT. YUE Joc KONVICT/NAPT’Y BOY/JIVE/ZOMBA 28 FACE DOWN T4E RED JUMPSUIT APPARATUS VIRGIN
Bl BIG GIRLS DON'T CRY FERGIE W|LL.|.AM/A&M/FTE£S&OPE =3 LIPS OF AN ANGEL HINDER - UNIVERSAL REPUBLIC
8 SAY IT RIGHT NELLY FURTADO . o MOSLEY/GEFFEN 54  FERGALICIOUS FERGIE o WILL.I.AM;A&M/!NTERSCOPE
5 UMBRELLA RIHANNA FEAT. wz - " SRP/DEF JAM/IDIMG S8 WALK AwWAY (REAEMBER ME) PAULA DEANDA FEAT.THE DEY o ARISTA/RMG
6 THé SWEET ES?APE GWEETEFANI FEEKON - : 7 IN‘;ERSCOPE 56 7F|RST TlMEEE;—IOUSE - - GEFFEN
Ul HOW TO SAVE A LIFE THE FRAY EPIC 578 LIKE A BOY ClaRA LAFACE/ZOMBA
Gl 1T'S NOT OVER DAUGHTRY ) o - REA/RMG =l ON THE HOTLINE PRETTY RICKY - BLUESTAR/ATLANTIC
W HEY THERE DELILAH PLAIN WHITE T'S 7 o B FEARLESSTHOLLYWOO( =N A BAY BAY HLRRICANE CHRIS o  POLO GROUNDSL/RMG
L] HOME DAUGHTRY o 7 RCA/RMG o PROMISE CIARA : o LAFACE/ZO;ABA
[ DON'T MATTER AKON ) B KON\ZC%PFRONT/S@N|VER5AL%TOWN B WHEN | SEE U FANTASIA o JIRMG
[’ THE WAY | ARE TIMBALAND FEAT. KE@LSON B MOSLEY/BLACKGROUND/INTERSCOPE (=8 POP, LOCK & DROP IT HUEY 7 o itz COMMITTEE/JIVE/ZOMBA
B8 MAKES ME 'WONDER MAROON 5  ASM/OCTONE/INTERSCOPE =Y WE FLY HIGH JiM JONES 7 o ] KOCH
I8 | WANNA LUV U AKON FEAT. SNOOP Docci KONVICTTUPFRONT/SRC/UNIVEEAROTOWN =8 LOVESTONED JUSTIN TIMBERLAKE JIVE/ZOMBA
Ikl U+ UR Hm P]NK - LAFACE/ZOMBA (<<l PLEASE DON'T GO TANK o GOOITGAME/BLACKGROUND/UFVERSAL MOTb\;VN
B BEAUTIFUL GIRLS SEAN KINGSTON B 7856;\ HEIGHTS/EPIC ) BREAK IT OFF REMINA & SEAN PAUL M © SRP/DEF JAM/IDIMG
(B8 GIVE IT TO ME TIMBALAND FEAT. NELLY FURTADO & JUSTIN mERLAKE MOSLEY/BLACKGROUND/;NTERSCOPE il (8 BETTER THAN ME HINDER - UNIVERSAL REPUBLIC
;8 BEFORE HE CHEATS CARRIE UNDERWOOD ARISTA/ARISTA NASHVILLE/RMG 28 | TRIED BONE THUGS-N-HARMONY FEAT. AKON FULL SURFACE/INTERSCOPE
[El GLAMOROUS FERGIE FEAT. LUDACRIS N B WILLEA/A&M/INTER;COPE G2l I'M A FLIRT R. KELLY OR BOW WOW (FEAT. T.L & T- PAIN)iV COLUMBIA/JIVE/ZOMBA
PIo§ MY LOVE JUSTIN TIMBERLAKE FEAT. T.. 7 o ]VIEIZOMBAV [l OUTTA MY SYSTEM BOW WOW FEAT. T-PAIN & JOHNTA AUSTIN o COLUMBIA
PIll WHAT GOES AROUND...COMES AROUND JUSTIN TIMBZRLAKE - JlVE/ZOM;BA NN THNKS FR TH MMRS FALL OUT BOY FUELED BY RAMEN/ISLAND/IDJMG
PZR WAIT FOR YOU ELLIOTT YAMIN N HICKORY/RED 7z BUB;!LY COLECAEAT o UNIVERSAL REPUBLIC
Pl PARTY LIKE A ROCKSTAR SHOP éOYZ . ONDECK/UNIVE;?;AL REPUBLIC Vsl 'FOREVER PAP2 ROACH B EL TONAL/GEFFEN
p/8 BARTENDER T-PAIN FEAT. AKON KONVICT/NAPPY BOYLIVE/ZOMBA 3 OVER vou DAUGHTRY - RCA/RMG
PN YOU LLOYD FEAT. LIL' WAYNE . B THE INJJNIVERSAL MOTOWN =3 WHEN YOU'RETONE AVRIL LAVIGNE - RCA/RMG
Pl THIS IS WHY I'M HOT MiMS o o - CAPITOL VE) " UNTIL THE END OF TIME JUSTIN TIMBERLAKEET WITH BéYE\JCE o JIVE/ZOMBA
27 VERANK THAT (SOULJA BOY) SOULJA BOYEE;\A - COLLIPARKMNTE@PE 77 WALK? OUT UNK o BIG OOMP/KOCH
pizl MAKE ME BETTER FABOLOUS FEAT. NE-YO DESERT STORM/DEF JAM/IDIMG Pl 1T ENDS TONIGHT THE ALL-AMERICAN REJECTS DOGHOUSE/INTERSCOPE
PEN WHO KNEW PINK o o 7LAFA(EE/ZOMBA (e} ROCK YO HIPS CRIME MOB FEAT. LIL SCRAPP; o CRUNK/BME/REPR[SE/W;XRNER BROS.
30 7SUMMER LOVE JUSTIN TIMBERLAKE 7 o JIVE/ZOMBA :9)) TEACHME MUSIQ SOULCHILD N - ATLANTIC
LIl LOST WITHOUT U ROBIN THICKE o 7STAR TRAK/INTERSCOPE 38 WELCOME TO THE BLACK PARADE MY CHEMICAL ROMANCE N REPRISE
32 §HAWTY ;155 FEAT. T-P;N ) SLIP—N—STDE/ATLANTE 8 THE WAY | LIVE E 8ABY BOY DA PRINCE FEAT. LIL BOOSIE UNIVERSAL REPUBLIC
EX3 RUNAWAY LOVE LUDACRIS FEAT. MARY J. BLIGE o  DTP/DEF JAMADIMG 28 NO ONE ALICIA KEYS o - AEK/J/RMG
L8 CHASING CARS SNOW PATROL ) 7 POLYDOR/A&N;/IN;ERSCOPE ;3 THE GREAT ESCAPE BOYS LIKE GIRLS o - COLUMBj )
E5N STRONGER KANYE = WEST - o ROC-A—FELLA/DE;AM/UNIVER;_ ;=8 BREATH BREAKING BENJAMIN o - HOLLYWOOD
36 WAITING ON THE WORLD TO CHANGE JOHN MAYER o AWARE/C&JMBIA t:58 THROW SOME D'S RICH BOY FEAT. POLOW DA DON 7 ZONE AMRSCOPE
E78 IF EVERYONE CARED NICKELBACK - ROHQUNNER/ATLANTIC/LA;UT 87 | CYCLONEiBAéY BASH FEA?—PAIN o o ARIST;/RR
E3l ROCKSTAR NICKELBACK ROADRUNNER/A-TLANTmVA T >PAIN THREE DAYS GRACE JIVE/ZOMBA
B3 CUPID'S CHOKEHOLD/BREAKFAST IN AMERICA GYM CLASSHEROES FEAT. PATICKSTUMP  DECAYDANCE/FUELEDBY RAMEN/ATLANTIC/LAVA =l THIS AIN'T A SCENE, |T S AN ARMS RACE FALL OUT BOY FUELED BY RAMEN/ISLAND/IDIMG
40 PARALYZER FINGER ELEVEN - - WIND-UP 3l SEXY LADY YUNG BERG FEAT. JUNIOR B YUNG BOSS/KOCI:VEE{
2l LET IT GO KEYSHIA COLE FEAT. MISSY ELLIOTT & LILKIM IMANI/GEFFEN EN  MAKE IT RAIN FAT JOE FEAT. LIL WAYNE o 7‘I‘ERROR R SQUAD/IMPERIAL/VIRGIN
Y2 WHAT I'VE DONE LINKINPARK - ~ WARNER BROS. 92 MoiNiE\i( ;AAKER LUDACRIS FEAT. PHARRELL N DTP/DEF JAM/IDJngi
L5l LAST NIGHT DIDDY FEAT. KEYSHIA COLE BAD BOY/ATLANTIC E:8 BIG THINGS POPPIN' (DO IT) T|7 B o GRAND HUSTLE/ATLmC
£74 SHORTIE LIKE MINE BOow WOW FEAT. CHRIS € BROWN & JOHNTA AUSTIN o EOEBIA RS HURT CHRISTINA AGUILERA o - RCA/RMG
wedl BED J.HOLIDAY - MUSIC LI}\JE/CAPITOL EEN  POPPIN' CHRIS BROWN FEAT. JAY BIZ - B JIEZOMBA
46 SMACK THAT AKON FEAT. EMINEM - KONVICT/UPFRONT/SRC/UNIVERSAL MOTO\;VN 96 THROUGH GLASS STONE SOUR - o ROADRUNNER
47 FAR AWAY NICKELBACK - - - ROADRUNNER/ATLANTIC/LAVA rd WAKE UP CALLmOON 5 . A&M?OCTONEANTERSCOPE
48 EE BOX OMARION T.U.G/COLUMBIA 98 Qelelo] DIRECTIONS BILLY CURRINGTON - 7MERCURY
E°N GET IT SHAWTY LLOYD THE INC./UNIVERSAL MOTOWN Ll ANYWAY MARTINA MCBRIDE o - o RCA
=08 GIRLFRIEND AVRIL LAVIGNE RCA/RMG j5¢] HATE THAT | LOVE YOU RIHANNA FEAT. NE YO o SRP/EEF JAM/IDIMG ]
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A fond look back at the music that made the format so great in ‘07

Justin, Fergie, Interscope
Among 2007’'s Winners

Kevin Carter

KCarter@RadioandRecords.com

o say that 2007 was a career-defining year for Interscope’s
Fergie would be something of an understatement. Ms.
Ferguson, who was best-known as the charismatic front-
woman of the Black Eyed Peas, flew solo for the first time

with her album

“The Dutchess.”

The results could best be

described as a royal romp. Fergie’s “Big Girls Don’t Cry” drove
past everything else released this year to become R&R’s 2007 CHR /top 40

No. 1 single.

And it gets better: Fergie, the format’s No. 2
artist of the year, joined labelmate Timbaland
(who checked in at No. 6) in some truly rarified
air: “Big  Girls Dont Cry”
“Apologize,” featuring OneRepublic, broke the
mythological Nielsen BDS 10,000-spin barrier,

and Tim’s

a dizzying height once thought by scientists to
be unattainable.

Fergie also achieved no small measure of dis-
tinction when her first four solo singles went top
five, as her latest, “Clumsy,” recently broke into
the top 10 and could easily join the others on that
lofty plateau. Timbaland, who seems to have
worked with pretty much everyone in some
capacity this year, also placed “The Way [ Are” in
the No. 4 position among '07 CHR /top 40 titles,
while “Give It to Me,” featuring Nelly Furtado
and some dude named Justin Timberlake (more
on him in a moment) was the formats No. 9
song. Gwen Stefani enjoyed her own solo success
this year, as.“The Sweet Escape” landed at No. 7,
while Stefani was the format’s No. 15 artist.

And the positive news doesn’t end there for
Interscope, which also enjoyed a dual honor as
the No. 1 CHR/top 40 promo label and No. 1
label group, which came as a welcome year-end
gift to the label.

“It
Interscope being the No. 1 top 40 promo label
and the No. 1 label group in 2007,
Interscope Geffen A&M senior VP of promotion
Chris Lopes, no stranger to the winner5 circle, as
evidenced by the label’s ongoing string of R&R
Industry Achievement Awards. Lopes says that

was great to hear the news about

says

he—along with Interscope’s Brenda Romano,
Don Coddington
incredibly fortunate to work with so many gift-
ed artists who create great music. We’re also lucky
to work alongside a smart and dedicated field
staff. They are simply tireless when it comes to
getting our music heard. Our deepest thanks go
out to them and to our friends at radio for sup-
porting all of us, and we hope to have even more
hits for you in *08.”

Timberlake officially became a force of nature
this year as he powered his way up to the No. 1
artist position. This achievement marks a decid-
edly large leap for Timberlake, who was the for-
mat’s No. 11 artist last year when he had been
propelled by the ridiculously successtul “Sexy-
Back,” among other hits.

“We’re thrilled with Justin Timberlake’s success
at CHR /top 4(), and across all formats,” Zomba
executive VP of promotion Joe Riccitelli says.
“That he became the first artist in the history of
the CHR/top 40 chart to hit No. 1 with four
songs from an album is an amazing accomplish-
ment and one that everyone at the Zomba Label
Group is extremely proud of”

While still on the subject of ZLG, with the
help of Timberlake and a dynamo named Pink,
it was the No. 2 label group of the year. For
Riccitelli and crew, the Pink project became a
labor of love—and unwavering belief: “This
would have been an impossible accomplishment
without having passion to stick with Pink’s ‘U +
Ur Hand’ and the rerelease of ‘Who Knew;, ” he

says. “In today’s quick-moving top 40 format, it

24/7 NEWS ONLINE @ www.RadioandRecords.com

and Mark Neiter—“are

Timbaland

would have been easy to walk away when
we were struggling at the beginning of *07.
Commitment to your artists and team are
one of the key ingredients to making it all
work. Thank you, top 40 radio, for being
open-minded—for the most part—and
giving this artist the chance she deserved
to be re-established as a staple at top 40
mainstream. Thank you to the pop
department at the Zomba Label Group for
never quitting.”

Rounding out the list of the top five
labels for 2007: RCA Music Group, Island
Def Jam Music Group and Epic Records.

And what a year for “American Idol”
alums: While technically not victors on
the show, Chris Daughtry and Elliott
Yamin redefined the term “winner” as they
were heartily embraced by the format.
Daughtry did well enough to claim the
No. 3 artist spot, thanks to such hits as “It’s
Not Over,” which was the No. 10 top 40
song of 2007. Yamin’s chart success with
“Wait for You’ was a viral effort, thanks to
the unrelenting belief by VP of promotion
and artist development Danny Buch and
crew at Sony RED. “Wait” ended the year
as the format’s No. 6 title, while Yamin was
the No. 16 artist.

Looking back before we look ahead, to
many industry observers it was gratifying
to see the format once again spreading its
back
widely diverse musical foundation it was

musical boundaries toward the
built upon: hearing such talented new-
comers as Sean Kingston, T-Pain and Plain
White T’s alongside established acts like
Rihanna, Nelly Furtado, Beyoncé, Gwen
Stefani, Pink, Timbaland, Avril Lavigne,
and Fall Qut Boy, all together

on one playlist, truly demonstrates the

Maroon 5

and nass

appeal  of
RsR

eternal power

CHR/top 40.

LABEL SONGS ~ BY PLAYS B
Il INTERSCOPE 24 19200 o
Fl ZOMBA B - s
Ll RCA MUSIC GROUP B 12.3% a
P8 ISLAND DEF JAM MUSIC GROUP 15 1.0% F
N EPIC 13 5.5% Z
Gl coLUMBIA n 5.7% RECORDS®
7 7 5.0% % / L / /r
M UNIVERSAL MOTOWN 9 4.5 ;
Ml UNIVERSAL REPUBLIC 7 &% // //ﬁ
il GEFFEN 5 3. 5%

TOP CHR/TOP 40 LABEL GROUPS

TOTAL ~ CHART SHARE W
(T8 LABEL SONGS  BYPLAYS a
I INTERSCOPE 24 19.2% o
P8 zOMBA b5 15.4% s
Sl RCAMUSICGROUP 18 L i
& |5I.IHI][EFJ.MI Ill.ﬁ[mﬂl T‘! ' 'I'II:I'-H:'u = -
| UNIVERSAL MUSIC GROUP 16 919 z
(Wl ATLANTIC GROUP 15 7.4 RECORDS
7 B 13 5.9
l coLumBiA n 5%
W GEFFEN 5 33%
[0l CAPITOL MUSIC GROUP 10 27%
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BIG GIRLS DON'T CRY FERGIE
SAY IT RlGHT NELLY FURTADO

U + UR HAND PINK

THE WAY | ARE TIMBALAND FEAT. KERI HILSON
IRREPLACEABLE BEYONCE

WAIT FOR YOU ELLIOTT YAMIN
THE SWEET ESCAPE GWEN STEFANI FEAT. AKON

WHAT GOES AROUND...COMES AROUND JUSTIN TIMEERLAKE
GIVE IT TO ME TIMBALAND FEAT. NELLY FURTADO & JUSTIN TIMBERLAJE

IT'S NOT OVER DAUGHTRY
GLAMOROUS FERGIE FEAT. LUDACRIS
UMBRELLA RIHANNA FEAT. JAY-Z

CUPID'S CHOKEHOLD/BREAKFAST INAMERICA GYMCLASSHEROESFEAT. PATRICKST MP  DECAYDANCE/FUELED BY RAMEN/ATLANTIC/LAVA

SUMMER LOVE JUSTIN TIMBERLAKE

BUY U A DRANK (SHAWTY SNAPPIN") T-PAIN FEAT. YUNG JOC
HEY THERE DELILAH PLAIN WHITET'S

MAKES ME WONDER MAROON S
WHO KNEW PINK

GIREFRIEND AVRTL LAVIGNE
BEAUTIFUL GIRLS SEAN KINGSTON
DON'T MATTER AKON
ROCKSTAR NiCKELﬁ

HOW TO SAVE A LIFE THE VFRVAY
HOME DAUGHTRY

WALK AWAY [REMEMBER ME) PAULA DEANDA FEAT. THE DEY

MY LOVE JUSTIN TIMBERLAKE FEAT. T.I.

LOVESTONED JUSTIN TIMBERLAKE

STRONGER KANYE WEST

| WANNA LOVE YOU AKON FEAT. SNOOP DOGG
FERGALICIOU; FERGIE

BEFORE HE CHEATS ?ARRIE UNDERWOOD

IF EVERYONE CARED NICKELBACK

BREAK IT OFF RIHANNA & SEAN PAUL

THE GREAT ESCAPE BOYS LIKE GIRLS

LIPS OF AN ANGEL HINDER
WHEN YOU'RE GONE AVRII; LEIGNE
SMACK THAT A?ON FEAT. EMINEM

FACE DOWN THE RED JUMPSUIT APPARATUS

OVER YOU DAUGHTRY

THNKS FR TH MMRS FALL OUT BOY

FAR AWAY NICKELBACK

IT ENDS TONIGHT THE ALL-AMERICAN REJECTS
BETTER THAN ME HINDER

LAST NIGHT DIDDY FEAT. KEYSHIA COLE

BARTENDER T-PAIN FEAT. AKON
APOLOGIZE TIMBALAND FEAT. ONEREPUBLIC
WAKE UP CALL MAROON 5

PARTY LIKE A ROCKSTAR sHOP BOYZ
RUNAWAY LOVE LUDACRIS FEAT MARY J. BLIGE

THIS AIN'T A SCENE, IT'S AN ARMS RACE FALL OUT BCY

DECEMBER 7, 2007
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TOP CHR/TOP 40 SONGS
IMPRINT / PROMOTION LABEL ~ PLAYS tl ¢ TITLE ARTIST IMPRINT / PROMOTION LABEL © PLAYS
WILL.LAM/A&M/INTERSCOPE 184,070 A8 MONEY MAKER LUDACRIS FEAT. PHARRELL DTP/DEF JAM/IDJMG 50,332
MOSLEV/GEFFEN 165,860 |28 FIRST TIME LFEHOUSE . | GEFFEN 49,500
LAFACEZOMBA 161,498 =3 SHUT UP AND DRIVE RIHANNA SRP/IDEF JAMIDIMG 46,467
MOSLEY/BLACKGROUND/INTERSCOPE ”151,330 N =% WELCOME TO THE BLACK PARADE MY CHEMICAL ROMANCE REPRISE 46 33
. CoLumBiA 149941 =3 BUBBLY COLBIE CAILLAT o UNIVERSAL REPUBLIC . 46,328
HICKORY/RED —1m‘ bl WAITING ON THE WORLD TO CHANGE JOHN MAYER AWARE/COLUMBIA 73583
INTERSCOPE 145, ZT =l HURT CHRISTINA AGUILERA RCA/RMG 44,801
JIVE/ZOMBA 140,531 =20 HATE THAT | LOVE YOU RIHANNA FEAT. NE- vo SRP/DEF JAMADIMG 44,609
MOSLEY/BLACKGROUND/INTERSCOPE 137 916 ="l BECAUSE OF YOU NE-YO DEF JAM/IDIMG - 43,712
RcvRMG 13731 (S8 THIS IS WHY I'M HOT s CAPITOL | 43,530
wiiawaswinTerscope 133195 ON WHAT I'VE DONE LNKINPARK  WARNERBROS. 42,658
SRP/DEF JAM/IDIMG 131 413 . (3 TOO LITTLE TOO LATE JoJo DA FAMILY/BLACKGROUND/UNIVERSAL MOTOWN ] 4253— i
129,846 (Xl ME LOVE SEAN KINGSTON BELUGA HEIGHTS/EPIC -41 730
svezovea 127825 28 CRANK THAT (SOULJA BOY) SOULIABOY TELLEM COLLIPARK/INTERSCOPE 41,759
KONVICT/NAPPY BOY/JIVE/ZOMBA 126,238 (353 WHINE UP KAT DELUNA FEAT. ELEPHANT MAN - EPIC _41,378 o
FEARLESS/HOLLYWOOD 124,(5_ (S8 SHORTIE LIKE MINE BOW wWOw FEAT. CHRIS BROWN & JOHNTA AUSTIN 7 COLUMBIA 40, 65
- A&M/OCTONE/INTERSCOPE 123,914 (78 THE WAY | LIVE BABY BOY DA PRINCE FEAT. LIL BOOSIE © UNIVERSAL REPUBLIC 37 856
LAFACE/ZOMBA 4118,970 &8 | TRIED BONE THUGS-N-HARMONY FEAT. AKON FULL SURFACE/INTERSCOPE 35 064
RCA/@G [ 10,833 69 7 MAKE ME BETTER F:BOLOUS FEAT. NE-YOi 7 [@u’ STORM/E)EF JXM/IDJMG 34,964 B
BELUic.A HEIGHTS/EPIC 7 109,857 PR LIKE A BOY CIARA LAFACE/ZOMBA 3{8091
KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN ’108,686 Bl CALL ME WHEN YOU'RE SOBER EVANESCENCE WIND-UP _34,7867
ROADRUNNERAATLANTICLAVA 104798 Jell 4 IN THE MORNING GWEN STEFANI INTERSCOPE 34,240
VEPIC 103,030 pEll SHE'S LIKE THE WIND LUMIDEE FEAT. TONY SUNSHINE MOUTVT | 33, 267
RCA/RMG _6270 f WS PARALYZER FINGER ELEVEN WIND-UP 33 108
- ARISTARMG 100,009 [N NEVER AGAIN KELLY CLARKSON RCARMG 32,91
JVEZZOMBA 99,571 Gl HOW FAR WE'VE COME MATCHBOX TWENTY MEL;SMA/ATLANTIC 7?,488
JIVE/ZOMBA 96 063 a8 ICE BOX OMARION 7 7 T.U.G/COLUMBLA 32,242 &
o ROC-A-FELLA/DEF JAM/IDJMG 91,417 8 BEAH?UL LIAR BEYONCE &SjKIRA MUSIC WORLD/COLUMBIA ::‘vLBBIoV 7
KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN 87,_057_ bl KEEP HOLDING ON AVRIL LAVICNE FOX/RCA/RMG ; _31,325
WILL..AM/A&M/INTERSCOPE [ 85 41-.34 ol SAY GOODEYECHVRIS BROWN 7J|VE/ZOMBA 30,9&-
ARISTA/ARISTATASHVILLE/RMG 84 103 AN AYO TECHNOLOGY 50 CENT FEAT. JUSTIN TII:ABERLAKE& TIMBALAND SHADY/AFTERMATH/INTERSCOPE 30,885 -
ROADRUNNER/ATLANTIC/LAVA 83 938 82 BOSTON AUGUSTANA EPIC 287873 |
SRP/DEF JAM/IDJMVG 83, 263 .53 HERE (IN YOUR ARMS) HELLOGOODBYE DRIVE-THRU/SANCTUARY/REE; 1 28,864
COLUMBIA 782 154 .78 THROUGH GLASS STONE SOUR ROADRUNNER/ATLANTIC/LAVA i 27,286T |
UNIVERSAL REPUBLIC 9578E5A 258 REHAB AMY V/INEHOUSE UNIVERSAL REPUBLIC i 27,2_40
RCA/RW 7,380 86 EASWJAULA CEANDA FEAT. BOW WOW 7 ARISTA/RMG 27156
KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN ‘?,7894 -yl GIMME MORE BRITNEY SPEARS VJIVE/ZOMBA ‘_25,249»
VIRGIN 68,871 N 128 TELL ME DIDCY FEAT. CHRISTINA AGUILERA BAD BOY;ATLANTIC 24,986
RCA/RMG 68 070 89 TNE A MINUTE THE PUSSYCAT DOLLS FEAT. TIMBALAND A&M/INTEIECOPE 24,408
FUELED BY RAMEN/ISLAND/IDJMG 65, 494 COl SEXYBACK jJSTlN TIMBERLAKE JIVE/ZOMBA 23,818
ROADRUNNER/IDJMG 65,225 EIll CHASING CARS SNOw PATROL POLYDOR/A&M/INTERSCOPE 23,756
DOGHOUSE/INTERSEOPE ] 63,431 92 7CYCL0NE BiAB;rBASH FEATU. T-PAIN - ARISTA/RMG 22, 433
UNIVERSAL REPUBLIC ‘_E_ﬂ:234 - CE  YOU LLOYD FEAT. LIL’ WAYNE THE INC./UNIVERSAL MOTOWN 4—21 225
BAD BOY/ATLANTIC 59,412 " 94 SEXY LADY UNG BERG FEAT. JUNIOR YUNG BOSS/EPIC 21 170
KONVICT/NAPPY BOY/JIVE/ZOMBA 59 234 CSl | DON'T WANNA BE IN LOVE (DANCE FLOOR ANTHEM) GOOD CHARLCﬂTE 7D;LIGHTIEPIC 20, 998
MOSLEY/BLACKGROUND/INTERSCOPE 58107 ! CE) COME BACK TO ME VANESSA HUDGENS HOLLYWOOD 20,310
A&M/OCTONE/INTERSCOPE 56 878 97 }EENAGERS MY CHEMICAL ROMANCE 7 - REPRISE 1 301—7—4——
ONDECK/UNIVERSAL REPUBLIC SS 459 | Y OVERIT KAT;ARINE MCPHEE 7REA/RMG Flég i
DTP/DEF JAM/IDIMG 53, 088 el TIME AFTER TIME QUIETDRIVE RED INK/EPIC 18,349 .
" FUELED BY RTMEN/ISLAND/IDJMG Sl- 084 5" CLOTHES OFF!! Gym CLASS HEROES; DECAYDANCE/FUELED BY RAMEN/ATLANTIC/LAVA _18)67 -
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THE YEAR IN MUSIC

TOP CHR/TOP 40 ARTISTS

IMPRINT / PROMOTION LABEL

JUSTIN TIMBERLAKE
" FERGIE
DAUGHTRY
AKON
PINK
 TIMBALAND
NICKELBACK
AVRIL LAVIGNE
RIHANNA )
" NELLY FURTADO

O 0 J OV & W N =

]

WILL.LAM/A&M/INTERSCOPE

JIVE/ZOMBA

RCA/RMG

KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN

LAFACE/ZOMBA

MOSLEY/BLACKGROUND/INTERSCOPE

ROADRUNNER/ATLANTIC/LAVA

RCA/RMG

SRP/DEF JAM/IDIMG
MOSLEY/GEFFEN

h

18 ARTIST IMPRINT / PROMOTION LABEL
n MAROON 5 A&M/OCTONE/INTERSCOPE
IVl BEYONCE MUSIC WORLD/COLUMBIA
58 SEAN KINGSTON © BELUGA HEIGHTS/EPIC
I8 T-PAIN KONVICT/NAPPY BOY/IVE/ZOMBA
LW GWEN STEFANI INTERSCOPE
8 ELLIOTT YAMIN - 7 HICKORY/RED
17 HINDER UNIVERSAL REPUBLIC
) FALL OUT BOY FUELED BY RAMEN/ISLAND/IDIMG
LY PLAINWHITET'S FEARLESS/HOLLYWOOD |
¥} THE FRAY EPIC

8

<
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e
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PEAK  PEAK  WKS.ON YE
ARTIST TITLE (IMPRINT / PROMOTION LABEL) POSITION DATE  CHART RANK
I CHRISTINA AGUILERA HURT (RCA/RMG) 10 12/22/2006 20 57
AKON DON'T MATTER (KONVIC T/UPFRONT/SRC/UNIVERSAL MOTOWN) 3 4/13/2007 20 21
AKON FEAT. SNOOP DOGG | WANNALOVEYOU (KONVICTUPFRONTISRCUNIVERSAL MOTOWN) 3 1/26/2007 20 29
AKON FEAT. EMINEM SMACK THAT (KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN) 4 12/22/2006 20 37
THE ALL-AMERICAN REJECTS IT ENDS TONIGHT (DOGHOUSE/INTERSCOPE) 8 2/9/2007 20 42
51 BEYONCE rrepLACEABLE (COLUMBIA) 1(8WKS) 12222006 24 5
BOYS LIKE GIRLS THE GREAT ESCAPE (COLUMBIA) 8 972007 24 34
[3 coLBIE CAILLAT susBLY (UNIVERSAL REPUBLIC) 2 WBR2007 W 55
I*) DAUGHTRY HoME (rCaRMG) 3 8222007 20 24
DAUGHTRY IT°S NOT OVER (RCA/RMG) 12) 3/2372007 24 0
DAUGHTRY OVER YOU (RCA/RMG) 4 302007 17 39
PAULA DEANDA FEAT. THE DEY WALK AWAY (REMEMBER ME) (ARISTVRMG) 4 2/9/2007 23 25
DIDDY FEAT. KEYSHIA COLE LAST NIGHT (BAD BOY/ATLANTIC) 9 5/25/2007 20 44
3 EVANESCENCE CALL ME WHEN YOU'RE SOBER (WIND-UP) 7 Ww2006 2 7
E FERGIE BIG GIRLS DON'T CRY (WILL.L.AM/A&M/INTERSCOPE) 1(8) 7N13/2007 26 1
FERGIE FERGALICIOUS (WILL.I. AM/ASM/INTERSCOPE] 2 1/19/2007 20 30
FERGIE FEAT. LUDACRIS GLAMOROUS (WILL.LAM/ASM/INTERSCOPE) 2 5/4/2007 24 n
FINGER ELEVEN PARALYZER (WIND-UP) 5 /3072007 14 74
THE FRAY HOW TO SAVE A LIFE (EPIC) 5] 11/24/2006 28 23
NELLY FURTADO SAY IT RIGHT (MOSLEY/GEFFEN) 1(4) 2/16/2007 28 2
[ c¥M cLASS HEROES FEAT. PATRICK STUMP CUPID'S CHOKEHOLD/
BREAKFAST IN AMERICA (DECAYDANCE/FUELED BY RAMEN/ATLANTIC/LAVA] 1(5) 4/6/2007 24 13
[Z] HINDER LiPs OF AN ANGEL (UNIVERSAL REPUBLIC) 1(3)  W32006 27 35
n JOJO TOO LITTLE TOO LATE (DA FAMILY/BLACKGROUND/UNIVERSAL MOTOWN) 2 10/27/2006 26 62
[4 SEAN KINGSTON BEAUTIFUL GIRLS (BELUGA HEIGHTS/EPIC) 2 72202007 20 20
I AVRIL LAVIGNE GIRLFRIEND (RCA/RMG) 1) 6/8/2007 20 19
AVRIL LAVIGNE WHEN YOU'RE GONE (RCA/RMG) 9 9/282007 20 36
LUDACRIS FEAT. MARY J. BLIGE RUNAWAY LOVE (DTPDEF JAMADIMG) 6 3/9/2007 17 49
LUDACRIS FEAT. PHARRELL MONEY MAKER (DTP/DEF JAMADUMG) 5 12/12006 20 51

BUI® TITLE ARTIST

IMPRINT / PROMOTION LABEL

PLAYS

THE WAY | ARE TIMBALAND FEAT. KER! HILSON
SAY IT RIGHT NELLY FURTADO
BIG GIRLS DON'T CRY FERGIE

THE SWEET ESCAPE GWEN STEFANI FEAT. AKON
UMBRELLA RIHANNA FEATURING JAY-Z

GIVEIT TOME TIMBALAND FEAT. NELLY FURTADO & JUSTIN TIMBERLAKE
SUMMER LOVE JUSTIN TIMBERLAKE

WHAT GOES AROUND...COMES AROUND JUSTIN TIMBERLAKE
MAKES ME WONDER MAROON 5

GIRLFRIEND AVRIL LAVIGNE

O 0 N O 1 b W N

=
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MOSLEY/BLACKGROUND/INTERSCOPE/UNIVERSAL 1513

SRP/DEF JAM/UNIVERSAL N,304
MOSLEY/BLACKGROUND/INTERSCOPE/UNIVERSAL

JIVE/SONY BMG

MOSLEY/GEFFEN/UNIVERSAL 12,875
WILL.LAM/A&M/INTERSCOPE/UNIVERSAL 12,330
INTERSCOPE/UNIVERSAL 1,860

n)e7
10,989

JIVE/SONY BMG EBS?

RCA/SONY BMG

A&M/OCTONE/UNIVERSAL

10,650
10,596

24/7 NEWS ONLINE @ www.RadioandRecords.com

PEAK  PEAK  WKS.ON YE
ARTIST TITLE (IMPRINT / PROMOTION LABEL) POSITION DATE  CHART  RANK
[X] MAROON 5 MAKES ME WONDER (A&M/OCTONE/INTERSCOPE) 4 6/22/2007 23 7
MAROON 5 WAKE UP CALL (A&M/OCTONE/INTERSCOPE) 8 10/26/2007 18 47
[X] NICKELBACK FaR awAY (ROADRUNNER/IDIMG) 1(2) 10/2072006 30 41
NICKELBACK |F EVERYONE CARED (ROADRUNNER/ATLANTIC/LAVA) 8 3/23/2007 22 32
NICKELBACK ROCKSTAR (ROADRUNNER/ATLANTIC/LAVA) 6 9/21/2007 24 22
& PINK U « UR HAND L aFaCE/ZOMBA) 1(4) 512007 38 3
PINK WHO KNEW (L AFACE/ZOMBA) 1(3) 9/28/2007 22 18
PLAIN WHITE T'S HEY THERE DELILAH (FEARLESS/HOLLYWOOQD) 2 8/10/2007 22 6
[} THE RED JUMPSUIT APPARATUS FACE DOWN (VIRGIN) 10 5/4/2007 20 38
RIHANNA & SEAN PAUL BREAK IT OFF (SRE/DEF JAM/IDIMG) 6 20162007 22 33
RIHANNA FEAT. JAY-Z UMBRELLA (SRP/DEF JAM/IDIMG) 2 8222007 24 12
RIHANNA FEAT. NE-YO HATE THAT | LOVE YOU (SRP/DEF JAM/IDIMG) 3 N/23/2007 12 58
E SHOP BOYZ PARTY LIKE A ROCKSTAR (ONDECK/UNIVERSAL REPUBLIC) 10 7/20/2007 18 48
SOULJA BOY TELL'EM CRANK THAT (SOULIA BOY) (COLLIPARK/NTERSCOPE) 9 T1/2/2007 13 64
GWEN STEFANI FEAT. AKON THE SWEET ESCAPE (INTERSCOPE) 2 4/n3/2007 26 7
TIMBALAND FEAT. KERIHILSON THE WAY | ARE (MOSLEVBLACKGROUNDINTERSCOPE)  1(3)  9/7/2007 24 4
TIMBALAND FEAT. ONEREPUBLIC APOLOGZE (MOS! EV/BLACKGROUNIVINTERSCOPE) 1(4)  T1/9/2007 T 46
TIMBALAND FEAT. NELLY FURTADO & JUSTIN TIMBERLAKE
GIVE IT TO ME (MOSLEY/BLACKGROUND/INTERSCOPE] 5/18/2007 25 9
JUSTIN TIMBERLAKE LOVESTONED (/IVE/ZOMBA) 4 922007 20 27
JUSTIN TIMBERLAKE SEXYBACK (JIVE/ZOMBA) 1(5) 9/15/2006 26 90
JUSTIN TIMBERLAKE SUMMER LOVE (JIVE/ZZOMBA) 1) ©152007 20 14
JUSTIN TIMBERLAKE WHAT GOES AROUND...COMES AROUND (IVEZZOMBA)  1(1)  3/16/2007 22 8
JUSTIN TIMBERLAKE FEAT. T.I. MY LOVE (JIVE/ZOMBA) 1(4) 12412006 27 26
T-PAIN FEAT. AKON BARTENDER (KONVICT/NAPPY BOY/JIVE/ZOMBA) 9 9/7/2007 20 45
TPAINFEAT. YUNG JOC BUY UADRANK (SHAWTY SNAPPINY) (KONVICT/NAPPY BOYUIVEIZOMBA) &4 7/27/2007 25 15
m CARRIE UNDERWOOD BEFORE HE CHEATS (ARISTA/ARISTA NASHVILLE/RMG) 9 5/1/2007 23 31
[ KANYE WEST STRONGER (ROC-A-FELLA/DEF JAMADIMG) 1(3) 10/19/2007 18 28
ELLIOTT YAMIN WAIT FOR YOU (HICKORY/RED) 4 8/32007 29 6

The Top 10 Index is a listing of all songs to appear in the top 10 of the Nielsen BDS-fueled chart during the 2007 chart year (issue dates
Nov. 24, 2006 to Nov. 16, 2007). However, peak dates, peak positions and total weeks at No. 1 for current charting songs reflect their
entire chart history up to the Nov. 30, 2007 issue.

IMPRINT / PROMOTION LABEL

PLAYS

DON'T MATTER AKON

KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN/UNIVERSAL

9,832

IRREPLACEABLE BEYONCE
BEAUTIFUL GIRLS SEAN KINGSTON
PARALYZER FINGER ELEVEN

LOVESTONED JUSTIN TIMBERLAKE

HEY THERE DELILAH PLAIN WHITET'S
SThONGER KANYE WEST

1T'S NOT OVER DAUGHTRY

IF EVERYONE CARED N(CKELBACK

CUPID’S CHOKEHOLD/BREAKFAST INAMERICA CYMCLASSHEROESFEAT.PATRICKSTUMP  OFECAYOANCE/FUELEDBY RAMEN/ATLANTIC/WARNER

COLUMBIA/SONY BMG 9,710

BELUGA HEIGHTS/EPIC/SONY BMG 9,139

WIND-UP 9,097

8,946
JIVE/SONY BMG 8,637
FEARLESS/HOLLY WOOD/UNIVERSAL 8,537

ROC-A-FELLA/DEF JAM/UNIVERSAL 8,526

RCA/SONY BMG 8,014

EMI 7913
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wu  TITLE CERTIFICATIONS STATUS PLAYS AUDIENCE
£2  arTIST IMPRINT / PROMOTION LABEL ™ +- MILLIONS RANK MO oaYys JlCEn = . tons
1 1 12 ApOLOGIZE NO. 1(5 WKS) T 0383 41 69297 1 SHE SAID, | SAID (TIME CALLING YOU 465/51
' TIMBALAND FEATURING DNEREPUBLIC MOSLEY/BLACKGROUND/INTERSCOPE == WE LET GO) 582/58 Blue October
BUBBLY N NLT (UNIVERSAL MOTOWN)
- 2 ol caLLAT UNVERSALREPUBLC 2078 189 52248 3 MOST ADDED %L;-G-/gf_;:’_ms - TOTAL STATIONS: 39
= . = -— AL B
° 13 HATE THAT | LOVE YOU N oane 4333 50310 4 HOT fr 462/62
_ RIMANNA FEATURING NE-YO SRP/DEF JAM/DIMG I HYPNOTIZED & 4940152 Avril Lavigne
NO ONE MOST INCREASED PLAYS n Plies Feat. Akon (RCA/RMG)
o ALICIA KEYS MBK//RMG 7291 +9% 55318 2 (BIG GATES/SLIP-N-SLIDE/ATLANTIC) . TOTAL STATIONS: 38
I oA 5) 1 TOTAL STATIONS: 6
pAc'sareAElC:viER ) €927 53 34328 B e BEST DAYS 457115
N N WIND-UP sl TITLE NEW SOULJA GIRL 490/M  Matt White
CLUMSY ARTIST / LABEL STATIONS Soulja Boy Tell'em Feat. I-15 (GEFFEN)
FERGIE WILLLAM/A&M/INTERSCDPE 6365 ’5697 _4]‘398 B = WON'T GO HOME WITHOUT N (COLLIPARK/INTERSCOPE) TOTAL STATIONS: 26
KISS KISS N dr YOu TOTAL STATIONS: 64
CHRIS BROWN FEATURING T-PAIN wvezoves | D241 +€72 eh241 S M. 5 BREAK ANOTHA 432/102
. - - s CALABRIA 2008 480/78 Blake Lewi
(A&M/OCTONE/INTERSCOFE) ; e
OVERVOU n 5753« 26 27292 1 KHTS, KJYO, WAEV, WFHN. WFLY, WHKF, Enur Feat. Natasja U/RME)
QAUGHTRY REA/RMG e = WKCI, WKSE, WKZL, WLAN. WPXY, WRVQ, {(ULTRA) TOTAL STATIONS: 38
THE WAY | ARE n3 WSTR, WVYB, WXXX, WYES TOTAL STATIONS: 43
TIMBALAND FEATURING KERI HILSON MOSLEV/BLACKGROUND/INTERSCOPE 0470 -B47 35927 7 £ — e L L WHATEVER IT TAKES vy 431/54
== STOP AND STARE 13 STOP AND STARE 472/27 Lifehouse
TATTOO 5360 +458B 32406 9 OneRepublic OneRepublic (CEFFEN)
JORDIN SPARKS OIVE/ZOMBA BT s (MOSLEY/INTERSCOPE) (MOSLEY/INTERSCOPE) TOTAL STATIONS: 31
STRONGER N2 coeg  .gRl 29404 10 CKEY, KKOB, KWNZ, KZHT, KZMG, WHHD, TOTAL STATIONS: 44
KANYE WEST ROC-A-FELLA/DEF JAM/IDIMG S | WHTZ, WKCi, WKRZ, WKSE. WLAN, WSTW,
WVKS
CYCLONE n
BABY BASH FEATURING T-PAIN ARISTA/RMG f’sl’J 2 S " DON'T STOP THE MUSIC 12
LOVE LIKE THIS Rihanna
NATASHA BEDINGFIELD FEATURING SEAN KINGSTON PHONOGENIC/EPIC 4?8] o2 ?2'088 14 (SRP/DEF JAM/IDIJMG)
HOW FAR WE'VE COME N y KHKS, KHTT, KKMG, KKOB, KKPN, WFHN,
MATCHBOX TWENTY MELISMAATLANTIC ZE‘E, 2 19.983 J 1_9 1\?:286?:82% WSTW, WXKS, WXXX, XM
WHO KNEW N2 oy =g - - = |
PINK LAFACE/ZOMBA _33387 06 e _20 LOVE SONG 12
1 DON'T WANNA BE IN LOVE (DANCE FLOOR ANTHEM) SapiBeredles
GO0 CHARLOTTE pavugTepc 00 B 2]'29% 2 Al [l iy e
WAKE UP CALL n f WFEC, WJBG, WJIM, WKRZ, WSSX, WVYB
MARQON 5 ASMIOCTONE/NTERSCOPE 2720 ~255 (18195 21 PO YR e TR
g — TEARDROPS ON MY GUITAR 11
LOw AIRPOWER A
FLORIDA FEATURING T-PAIN POE BOY/ATLANTIC 3487_ CEER : _22'05.9 . ].S (T;(G";; ig,:LUUN,VERSAL REPUBLIC)
GOOD LIFE WBLI, WFKS, WFLY, WFMF, WKCI, WKSS,
| KANYEWEST FEATURING T-PAIN ROC-A-FELLA/DEF JAM/IDIMG 3"86_ 8202 ! 2ZeS7 ]; ) WNKS, WRVQ, WTWR, WVE.S, WXKS 35
CRANK THAT (SOULJA BOY) n2 ¢ n oo - S \
SOULJABOY TELL'EM COLUPARK/INTERSCOPE 182 528 16773 22 BBIRkEAL:( ANOTHA n \
- “re B B - ake wis
MISERY BUSINESS (19/ARISTA/RMC)
PARAMORE FUELED BY RAMEN/ATLANTIC/LAVA 3]6% ’32_6_ 2y _]6 CKEY. KSMB, WEZB, WFBC, WIOQ, WKGS, \\
AYO TECHNOLOGY < WKKF, WRVW, WSNX, WVYB, WYKS
 SOCENT FEATURING JUSTIN TIMBERLAKE & TIMBALANDSHADY/AFTERMATH/INTERSCOPE ‘7302_] 23] 2]'7557 i7 NoEE DL TAGATE o \
TEARDROPS ON MY GUITAR Ny e \
TAYLORSWIFT BIG MACHINE/UNIVERSAL REPUBLIC ,290] ‘79]7 1Sy 24 (HC.):ZLY‘ngD) \
BED n KLAL, KRQQ, Sirius Hits 1, WABB, WAPE, \
J.HOLIDAY MUSIC LINE/CAPITOL L2891 Sl ]_5’2]0 e WBLI, WERO, WEZB, WNKS. WYKS NO ONE \
5.0.5. ¥ T Low 9 Alicia Keys (MBKL/RMG) \
JONAS BROTHERS Hovwoop 2945 109 8462 30 Flo Rids Feat. T-Pain wrzm ;4; \:%SE m}c}) KDWB gas W?f\f}h IESQLZZ?‘. \
. I i WH +, +, +. +, *
TAKE YOU THERE (POE BOY/ATLANTIC) g , XT20 431, , \
SEANKINGSTON BELUGA HEICHTS/EPIC e 298 mEEE 25 KLAL, KRQQ, WDKF, WERG, WKKF, WPRO, \
SWEETEST GIRL (DOLLAR BILL) e = T A ZEE LGN \
2003  +20S 8698 28 = = " TE B Flo Rida Feat. T-Pain (Poe Boy/Atlanti
WYCLEF JEAN FEATURING AKON, LIL WAYNE & NIIA COLUM:& < SHADOW OF THE DAY g T o v A T &;iKg s{Cv& = §
INTO THE NIGHT Linkin Park WDKE +25, WKCS +24, KRQQ +23, KQCH +22, WIHT +21
SANTANA FEATURING CHAD KROEGER ARISTA/RMG 1928 +267 S =3 (WARNER BROS.)RO e = — = §
[ Z | f 2 , WERO, b , WQEN,
NEVER TOO LATE ndr NI o Rl s mgv\m(; BT, ST TEARDROPS ON MY GUITAR \
THREE DAYS GRACE JIVE/ZOMBA . I s —1.1 Taylor Swift (Big Machine/Universal Republic) S
SHADOW OF THE DAY < PIECE OF ME 9 KHKS +44, WVKS +40, KRUF +39, WTWR +36, KHFI +32,
LINKIN PARK WARNER BROS. 1561  +233 6268 34 Britney Spears WWCK 425, KZHT +23, WLAN +2, WZYP +20, WHOT +20
e UIVE/ZZOMBA) = -
QIECE[DRIME W98  +319 M98 26 KSPW, KZHT, WABB, WFBL, WFLY, WKRZ, KISS KISS
BRITNEY SPEARS JIVE/ZOMBA O e o e ; .
q =7 = ‘ 2 Chris Brown Feat. T-Pain (Jive/Zomba)}
"M LIKE A LAWYER...(ME & YOU) e 610 6675 31 KSAS +40, S{H] 37, KKPN +34, WKKF 431, KZHT +26,
FALL OUT BOY FUELED BY RAMEN/ISLAND/IDJMG - WKSS +25, WWCK +24, WHBQ +22, WIHT +22, WOKE +21
BABY DON'T GO B B e
FABOLOUS FEATURING JERMAINE DUPRI DESERT STORM/DEF JAM/IDIMG _mo_ A 9'6887 727 fr CLUMSY
HERO/HEROINE Fergie (will..am/A&M/Interscope)
BOYS LIKE GIRLS oM | 1093 1 47 15559 35 WQEN +45, KSPW +30, WIOQ +29, KQCH +25, WXXX 425,
SORRY == Ll o ADDED AT... WHKF +24, KRQQ +24, WKSS +22, KSAS +2), KSLZ +20
BUCKCHERRY ELEVEN SEVEN/ATLANTIC/LAVA _]035 *]9] _2'867 oI5 WXXX -
WON'T GO HOME WITHOUT YOU  MOST ADDED e BT GarapeX
MAROONS A&M/OCTONE/INTERSCOPE i o
e - - . Ben Hamulton
UNTIL THE END OF TIME N gee p 3477 - GO
JUSTINTIMBERLAKE DUET WITH BEYONCE JIVE/ZOMBA ; M SE Wy oo X 3
- I lar . {*) N
SHAWTY IS A 10 Rihanna, Don't Stop The Music, 3
729 +1 2778 = ihanna, Don p The Music,
THE-DREAM DEF JAM/IDIME - Enur Feat. Natasja, Calabria 2008, 0
GIMME MORE 02 156 8552 29 Timbaland Feat. Keri Hilson & Nicole FOR WEEK ENDING DECEMBER 2, 2007
HRITNEY SPEARS JIVE/ZOMBA ° Sherzinger, Scream, O LEGEND: See legend to charts in charts section for rules and symbol explanations.
HE SAID SHE SAID & P e FOR REPORTING STATIONS PLAYLISTS GO T0: 126 CHR/top 40 and 17 Canada CHR/top 40 stations are electronically monitored by Nielsen
667 +101 2.833 - Broadcast Data Systems 24 hours a day, 7 days a week. CHR/Top 40 indicator chart comprised
ASHLEY TISDALE WARNER BROS. www.RadioandRecords.com of 55 reporters. © 2007 Nielsen Business Media, Inc. All rights reserved.
receive a bullet, even if it registers an BREAKER: of new adds either reported by each Urban AC, Hot AC, Christian AC, in both audience and plays.

CHART LEGEND

Charts are ranked by plays (except for

Country chart, which is based on audi-
ence imaressions, computed by cross-
referencing exact times of airplay with

Arbitron listener data).

Sengs showing an increase in
D aleys (audience for Country)
over the p-evious week, regardless of
chart mov=ment. A song will also
receive & kullet if its percentage loss
in plays (a dience for Country) does
not exceec the percentage of moni-
tored station downtime for the for-
mat. Exerr pting the Country chart, a
song that 1as been on the chart for
more than 20 weeks will generally not
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increase in plays. Country titles that
decline in audience but increase in
plays will also receive a bullet if the
total audience erosion for the week
does not exceed 3%. A song in its
first week at No. 1 will always receive
a bullet, even if it has lost plays
(audience for Country).

AUDIENCE TOTALS:

Derived, in part, using certain
Arhitron Inc. copyrighted Persons 12+
audience estimates, under license.

AIRPOWER:

Awarded to songs appearing in the
top 20 on both the Airplay and
Audience charts for the first time with
increases in both plays and audience.

Awarded solely on the Country chart
to songs that receive airplay on 60%
of the panel for the first time.

HOT SHOT DE

Awarded solely on the Country chart
to the highest-ranking new entry.

MOST INCREASED PLAYS:

Awarded to the fi
largest increases

for Country). Title with the top

increase will also
chart. If two or mi
equal increase, th

higher on chart will be listed first.

MOST ADDED:

A listing of songs withthe total number

station or by autormatic add thresholds.
Title with top most added totals will
also be highlighted if on chart.

BUT: NEW AND ACTIVE:

Current songs below the cart threshold
that are showing an increzse in plays.

TIES ON CHART:

A song with the hest plays differential
(audience for Country) over the previ-
ous week is ranked first if tied with
another song on the chart. If the songs
are stil tied at this point, “he title that
is being played on the most stations at
that format will be ranked first.

ve songs with the
in plays (audience

be highlighted if on
ore songs have an
e song ranked

RECURRENT RULE:
Songs below the top 20 (top 15 for

Christian CHR, Inspo, Christian
Rock, Gospel, Rock, Triple A and
Smooth Jazz) become recurrents
and are removed from the chart
after 20 weeks. In addition, songs
that have been on the chart for
more than 52 weeks and rank below
No. 10 become recurrents and are
removed from the chart. Descending
Country titles move to recurrent
after 20 weeks if they rank below
No. 10 in either audience or plays.
Descending AC tities move to recur-
rent after 52 weeks if they rank
below No. 5, after 26 weeks if they
rank below No. 10, or after 20 weeks
if they rank below No. 15. Songs on
Latin charts move to recurrent after
20 weeks if they rank below No. 20

Nielsen BDS certification for
ll airplay of 100,000 plays on all
monitored stations, including satellite
and national networks, across the
United States and Canada. Numeral
following symbol indicates multiple

level of 100,000 plays.

Indicates title earned HitPredictor
m status in research data provided
by Promosquad. Songs are tested online
by Promosquad using multiple listens
and a nationwide sample of carefully

profiled music consumers.
Indicated solely on the Canadian
* charts for songs meeting

Canadian content requirerments.
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THE YEAR IN MUSIC

Rhythmfc radio was packed with artists who were MIA in '06

New And Established
Artists Share Spotlight

Darnella Dunham
DDunham@RadiocandRecords.com

here’s no scientific formula to create a hit, but there’s one

that might have worked in 2007: Record a club-friendly
song with an accompanying dance, add a catchy hook sung
by T-Pain or Akon, and make sure it sounds hot as a ring-
tone. Result: instant smash. M Many decried some of the
biggest hits of the year for being disposable, but there were

myriad songs that worked in "07. In a word, the music was fun this year.

Brand-New

Rhythmic continued to be a format thats all
about now. Very few artists automatically got the
look from programmers solely based on past hits,
and only seven of 2006’ 20 most-played artists
made that list again in 2007. Most of rhythmic’s
dominant artists were familiar names this year, but
some new acts also emerged.

Mims” “This Is Why I'm Hot” actually
debuted on the R&R Rhythmic chart in late "06,
reached No. 1 for three weeks in March and con-
tinued to chart until it went recurrent in May.
Follow-up “Like This” peaked at No. 10 in July,
proving Mims was no one-hit wonder.

Another newcomer who was a big deal this
year: Sean Kingston. Koch and Epic collectively
worked “Beautiful Girls,” which turned into a
multitormat monster and wound up as the No.
13 song of 2007.“Me Love,” Kingston’s second
single, reached the R&R Rhythmic chart, and his
current single *“Take You There™ moves 27-26 on
this week’s chart.

Soulja Boy Tell'lem and Unk were new as
national artists and also scored big this year. The
former’s “Crank That (Soulja Boy)” is the year’s
No. 9 song while the latter placed “Walk It Qut”
at No. 33 on the 2007 tally.

Watch Out For The Hook
Yes, Akon and T-Pain had their own hits and were
featured artists on many other smashes, but the

two hip-hop-friendly singers gave plenty of
headaches to  anyone scheduling music.
Collectively, Akon and T-Pain appeared on
almost 20 of the top 100 songs of 2007. As a
result, they were the first- and second-most-
played artists on rhythmic radio, and their collab-
oration on T-Pain’s “Bartender” was the second-
most-played song.

In addition to T-Pain, Akon collaborated with
Bone Thugs-N-Harmony (“I Tried”), Wyclef Jean
("Sweetest Girl”), Plies (“Hypnotized™), D] Felli
Fel (“Get Buck in Here”) and Gwen Stefani
(“Sweet Escape”). But most of his biggest hits
were his own: “Don’t Matter” (No. 14 on the
2007 chart), “I Wanna Love You” (No. 15),
“Smack That” (No. 25) and “Sorry, Blame It on
Me” (No. 60).

T-Pain brought his distinctive sound to mul-
tiple collaborations, but the format’s top two
most-played songs were tracks where he was the
lead arvist:“Buy U a Drank (Shawty Snappin’)”
and “Bartender.” Songs featuring T-Pain this
year include Plies’ “Shawty,” Flo Rida’s “Low,”
Chris Brown’s “Kiss Kiss,” R. Kelly’s “I'm a

Flirt” and Kanye West’s “Good Life.”

They Might Go Pop

Several titles
CHR /top 40, but it also worked in reverse. Justin

crossed from rhythmic to

Timberlake’s “My Love” and his collaboration
with Timbaland and Nelly Furtado, “Give It to

24/7 NEWS ONLINE @ www.RadioandRecords.com
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Akon

Soulja Boy Tell'em

| INTERSCOPE E
: Z-I:IIIBA 20

ISLAND DEF JAM MUSIC GROUP 77
UNIVERSAL MOTOWN T4
ATLANTIC 23
COLUMBIA 10
KOCH ]
RCA MUSIC GROUP

i 3
; CAI'-‘ITI:]L E
=

|| UNIVERSAL REPUBLIC

Me,” made pertect sense for the rhythmic
format. Fergie’s “Big Girls Don’t Cry” and
“Cupids Chokehold” by Gym Class
Heroes injected some pop energy into
many rhythmic stations. (The remix for
“Big Girls Don’t Cry” with Kingston also
helped make the track palatable for stations
that resist playing songs that do well on
CHR /top 40 outlets.)

Furtado’s “Say It  Right”
by Timbaland featuring
OneRepublic also crossed trom CHR /top
40. Timibaland ranked No. 7 among the
most-played artists at rhythmic radio this
thanks to

and
“Apologize”

collaborations  with
and 50

Technology” and with Bobby Valentino

year,

Timberlake Cent on “Ayo

on “Anonymous,” and the popularity of
“The Way 1

Are” and “Give It to Me” “Apologize”

his solo tracks “Apologize,”

barely made this years Top Rhythmic
Songs but seems to have the potential to
grow in 2008.

Do Yo' Dance

Some of the year’s biggest smashes had
dances as popular as the songs themselves.
*Crank That (Soulja Boy)” was a hit on
YouTube before it even reached radio, ulti-
mately spending seven consecutive weeks
at No. 1 on the R&R Rhythmic chart. On
the chart since July, it finished as the No.
9 song of the year.

“Lean Like a Cholo” by Silent
Giant/Machete artist Down a.k.a. Kilo
started on the West Coast before fanning
out to other markets, including those with
small Hispanic populations. It ranked at
No. 45 on the 2007 song list. “Pop, Lock
& Drop It” by Huey and Unk’s “Walk It
Out” were also huge dance records for

rhythmic stations.

I.L'I
Sl e g
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10.0% =
565 z
B.9% mECORDE"
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TOTAL  CHART SHARE i

LABEL SONGS  BYPLAYS o

INTERSCOPE 31 T72% o

ZOMEBA 0 15.4% a

ISLAND DEF JAM MUSIC GROUP 7 15.1% o

UNIVERSALMUSICGROUP 13 T5.0% =

ATLANTIC GROUP 23 5.6 E

COLUMBIA 12 6,59 RECQRDE

KOCH 9 £.3% g /_,

RCA MUSIC GROUP 3 5.6% ?// ;/ 4

CAPITOL MUSIC GROUP & 5.6% 77 7
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TOP RHYTHMIC SONGS
TITLE ARTIST IMPRINT / PROMOTION LABEL ~ PLAYS 218 TITLE ARTIST IMPRINT / PROMOTION LABEL ~ PLAYS
BUY U A DRANK (SHAWTY SNAPPIN’) T-PAIN FEAT. YUNG JOC KONVICT/NAPPY BOY/IVE/ZOMBA 98,046 .| AYO TECHNOLOGY 50 CENT FEAT. JUSTIN TIMBERLAKE & TIMBALAND SHADY/AFTERMATH/INTERSCOPE 32,154
' BARTENDER T-PAIN FEAT. AKON o  KONVICT/NAPPY BOYLIVE/ZOMBA 77,581 | FERGALICIOUS FERGIE - ) WILLLAM/ASM/INTERSCOPE 31,950
UMBRELLA RIHANNA FEAT. JAY-Z - ST?P/DEF JAM/IDIMG 75,551 .| = KISS KISS CHRIS BROWN FEAT. T-PAIN JIVE/ZOMBA 30,820
| SHAWTY PLIES FEAT. T-PAIN - SLIP-N-SLIDE/ATLANTIC 74,702_ " THROW SOME D’S RICH BOY FEAT. POLOW DA DON o ZONE 4/INTERSCOPE 30,300
' MAKE ME BETTER FABOLOUS FEAT. NE-YO DESERT STORM/DEF JAM/IDIMG 74,474 | 1 GOOD LIFE KANYE WEST FEAT. T-PAIN ROC-A-FELLA/DEF JAM/IDIMG 30,035
THIS IS WHY I'M I-_IOT MIMS » CAPITOL 74,223 . | WHAT GOES AROUND...CBMES AROUND JUSTIN TIMBERLAKE JIVE/ZOMBA 29,953..
YOU LLOYD FEAT. LIL' WAYNE THE INC./UNIVERSAL MOTOWN 73,080 7. YOU KNOW WHAT IT IS T.. FEAT. WYCLEF JEAN GRAND HUSTLE/ATLANTIC ] 28,954
IRREPLAC?ABLE éEYONCE ) coLumBIA - 70,628 .| CANDY KISS_ES AMA_NDA PEREZ ups;/x];s Z&ﬂ'
CRANK THAT [SOULJ:A BOY) SOULJA BOY TELL'EM COLLIPARK/INTERSCOPE 70,320 o ... NOONE ALICIA KEYS - MBK/J/RMG —_2_7,ZO7_
PARTY LIKE A ROCKSTAR SHoPBOYZ ONDECK/UNIVERSAL REPUBLIC © 70,05 " | SORRY, BLAME IT ON ME AKON © KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN 27476
THE WAY 1 ARE TIMBALAND FEAT. KERI HILSON 7MOSLEY/BLACKGROUND/lNTERSCOPE - 68,303 S SHAWTY ISE‘;;J;EAM DEF JAM/IDIMG 27,326
GET IT SHAWTY LLOYD : -THE INC/UNIVERSAL MOTOWN 67,776 62 GO GETTA YOUNG JEEZY FEAT. R. KELLY © CORPORATE THUGZ/DEF JAM/IDIMG 27,284
BEAUTHGIRLS SEAN KINGSTON BELUGA HEIGHTS/KOCH/E;C | ;,61:9 S0 2 STEP UNK BIG OOMP/KOCH _26,403
DON'T MATTER AKiONi KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN 466—‘;:/2—— =0 HATE THAT | LOVE YOU RIHANNA FEAT. NE-YO SRP/DEF JAM/IDIMG 23,481
| WANNA LOVE YOU AKON FEAT. SNOOP DOGG  KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN —64,704 ,E' MONEY MAKER LUDACRIS FEAT. PHARRELL - - DTPIDEF JAM/DIMG 23212
LET IT GO KEYSHIA COLE FEAT. MISSY ELLIOTT & LIL KIM IMANVGEFFEN/INTERSCOPE 76@3“ L] BREAK IT OFF RIMANNA & SEAN PAUL SRP/DEF JAM/IDJMG msl
STRONGER KANYE WEST ROC-A-FELLA/DEF JAM/DIMG 61,793 | SAY GOODBYE EHRIS BROWN JIVE/ZOMBA 19,175
| CYCLONE BABY BASH FEAT, T-PAIN o : ARISTA/RMG 7761,608 “5 WALK AWAY (REMEMBER ME) PAULA DEANDA FEAT. THE DEY ARISTA/RMG 18,974
A BAY Eﬁ;iHURRTCANE CHRIS POLO GROUNDS//RMG 59,205 - POPPIN' CHRIS BROWN FEAT. JAY BIZ - JVE/ZOMBA 18,650
RUNAWAY LOVE LUDACRIS FEAT. MARY J. BI:ICTE a DTP/DEF JAM)IDJMG ) 56,964 70 7 w,ATL TO WALL EHRIS BROWN o 7 JIVE/zomBA 18,385
WE FLY HIGH JiM JONES KOCH 56,430 7| HOOD FIGGA CORILLA ZOF BLOCK/BAD BOY SOUTHIATLANTIC 18,075
POP, LOCK & DROP IT HUEY HITZ COMMITTEE/JIVE/Z-OMBA 752,639 774 LOST WITHOUT U ROBIN THICKE SR TTRAK/INTERSCOPE ]8,95_7#
OUTTA MY SYSTEM BOW WOW FEAT. T-PAIN & JOHNTA AUSTIN 7 COLUMBIA '52,486 "+ AY CHICO (LENGUA AFUERA) PITBULL FAMOUS ARTISTS/TVT B 17,385
ON THE HOTLINE PRETTY RICKY BLUESTAR/ATLANTIC 52,341 kY CAN'T LEAVE "EM ALONE CIARA FEAT. 50 CENT LAFACE/ZOMBA | 17,251
' SMACK THAT AKON FEAT. EMINEM KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN | 52,318 " | SWEETEST GIRL (DOLLAR BILL) WYCLEF JEAN FEAT. AKON, LIL WAYNE & NIIA  COLUMBIA 17,061
I TRIED BONE THUGS-N-HARMONY FEAT. AKON FULL SURFACE/INTERSCOPE * 51,627 © | HYPNOTIZED PLIES FEAT. AKON ' BIG GATES/SLIP-N-SLIDE/ATLANTIC 16,666
THE WAY | LIVE BABY BOY DT PEINCE FEAT. LIL BOOSIE 7 7TNIVER5AL7REPUBLIC . 51,344 ] .| WADSYANAME N;LLY DERRTY/UNIVERSALVMOTOWN 16,583
LAST NIGHT DIDDY FEAT. KEYSHIA COLE - BAD BOY/ATLANTIC 50,317 | SAME GIRL R. <ELLY DUET WITH USHER - JIVE/ZOMBA 16,424
GIVEIT TOME TIMBALAND FEAT.NELLY FURTADO & JUSTIN TIMBERLAKE MOSLEV/BLACKCROUND/INTERSCOPE 49765 ™ CUPID'S CHOKEHOLIVBREAKFASTIN AMERICA GYMCLASSHEROESFEAT PATRIKSTUMP  DECAYDANCEIFLELEDBY RAMEN/LAVAATLANTIC 15,785
SHORTIE LIKE MINE BOW WOW FEAT. CHRIS BROWN & JOHNTA AUSTIN  coLuMBIA _}49'67; ¥ .| ANONYMOUS BOBBY VALENTINO FEAT. TIMBALAND DTP/DEF JAM/IDJM67 15,560
'BED J. HOLIDAY - MUSIC LINE/CAPITOL —.48;2;‘ =1 . UNTIL THE END OF TIME JUSTIN TIMBERLAKE DUET WITH BEYONCE JNE/ZOQBA“—LS,—AQO“
_ICE BOX OMARION o T.U.G./COLUMBIA M_ . ILUV IT YOUNG JEEZY - CORPORATE T:UEDEM/IE;JMG- - 15;6“2“
WALK IT OUT UNK BIG OOMP/KOCH H46,648 | CAN U WERK WIT DAT THE FIXXERS AKA DJ QUIK & AMG INTERSCOPE | 15,150
GLAMOROUS FERGIE FEAT. LUDACRIS - WILL.I. AM/A&M/INTERSCOPE fM,7784~ s UNAPPRECIATED CHERISH - : SHO'NUFFICAPITOL 14,873
" MY LOVE JUSTIN TIMBERLAKE FEAT. .. JIVE/ZZOMBA 43,316 ' .| GET BUCK IN HERE DJFELLIFEL FEAT. DIDDY, AKONl LUDACRIS &LIL JON ISLAND U;EBAN/IDJMG;‘; 14,801
= it |
L 1
k]
L
=0
-
L]
5%
94
a3
9%

7SAY IT RIGHT NELLY FURTADO MOSLEY/GEFFEN/INTERSCOPE 42,6]3 LOW FLO RIDA FEAT. T-PAIN POE BOY/ATLANTIC 14,690

 BECAUSE OF YOU NE-YO - DEF JAM/IDIMG 41,442 ME LOVE SEAN KINGSTON © BELUGA HEIGHTS/EPICKOCH 14,179
LIKE A BOY EIARA N - LAFACE/ZOMBA 1 41,400 WIPE ME DOWN LIL BOOSIE FEAT. FOXX & WEBBIE i TRILL/ASYLUM/ATLANTIC ]3,538
PROMISE Cl’AiRAi - - LAFACE/ZOMEA 40,391 I 7MONEY IN THE BANKiLECRAPPY FEAT. YOUNG BEK i 7BME/REPR|SE/WARNER BROS. 13,317
h;AKE IT RAIN FAT JOE FEAT. LIL WAYNEi TERROR SBUAD/lMPERIAL/VIRGIN 39,236 DO YOU NE-YO B - 7 7DEF JAM/IIiJMC 12,958
BATY DON'T GO FABOLOUS FEAT. JERMNNE DUPRI DESERT STORM/DEF JAM/IDJMG [ 39,]40 SHE'S LIKE THE WIND LUMIDEE FEAT. TONY SUNSHINE - MYTVT : 12,652
REK YO HIPS CRIME MOB FEAT. LIL SCRAPPY ) 7C$NKTBME/REPRISE/WARNER BROS. 36,585 LIL LOVE BONE THUGS'N-HARMONTFEAT. MARIAH CAREYEOW WOowW FULL SURFACE/INTERSCOPE ] 12,502
BIG GIRLS DON'T CRY FERGIE WILL.LAM/A&M/INTERSCOPE J ig,-S-Zl-o_ THE SWEET ESCAPE GWEN STEFANI FEAT. AKON - INTERSCOPE 12,442
EM_A FL'RTWLY 5R BOW WOW (FEAT. T.].E—M - CELUMB|A/J]VE/ZOMBA i 36,110 SHOW STOPPER ;AEY_K»&NE - BAD BOWTLANTIC 12,298

_ LEAN LIKE A CHOLO DOWN AKA.KILO SILENT GIANT/MACHETE 35,865 DADDY'S LITTLE GIRL FRANKIE J  cowweia 12055
LIKE THIS MIMS o CAPITOL 35,841 WHEN IT WAS ME PAULA DEANDA ARISTARMG 11,250
THAT'S THAT SNOOP DOGG FEAT. R. KELLY - DOGC:YSTYLE/GEFFEN/INTERSCBPE 35,579 1 GOT IT FROM MY MAMA W|LL.|.A§ W|LL.|.A'\;/|N7TERSC$EV N,004
BIG THINGS POPPIN' (PO IT) TL - GRAND HUSTLE/ATLANTIC | 34,01 APOL()GI; TIMBALAND FEAT. ONERE;BL;C - MOSLEY/BLACKGROUND}lNTERSCOPE i 10,913 d
757UM7MER LOVE JUSTIN TlMBERLAKE JIVE/ZOMBA 33,0%—- pUTH IT BABY PRETTY R|(IY7 . - BET;R/ATLANTIC 10,769 [
?EXY LADY YVUNCLBERG FEAT. JUNIOR - JEF\iG BOSS/l;OCH/EPK: ;_Zng 11000 LOVESTONED JUSTIN TIMBERLAKE . - i JIVE/ZOMBA 10,608 ]
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TOP RHYTHMIC ARTISTS

IMPRINT / PROMOTION LABEL

ARTIST

L8 ARTIST IMPRINT / PROMOTION LABEL

AKON KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN | SEAN KINGSTON BELUGA HEIGHTS/KOCH/EPIC

TTPAIN 7 KONVICT/NAPPY BOY/JIVE/ZOMBA Il BEYONCE - MUSIC WORLD/COLUMBIA

JUSTIN TIMBERLAKE 7  avezowea NEYO - DEF JAM/IDIMG
3 LLOYD B  THE INC./UNIVERSAL MOTOWN CHRIS BROWN - JIVE/ZOMBA

MIMS CAPITOL

RIHANNA
FERGIE

SRP/DEF JAM/IDIMG
FABOLOUS

DESERT STORM/DEF JAM/IDIMG

WILL.|LAM/A&M/INTERSCOPE

TIMBALAND MOSLEY/BLACKGROUND/INTERSCOPE LUDACRIS DTP/DEF JAM/IDIMG
CIARA LAFACE/ZOMBA SOULJA BOY TELL'EM COLLIPARK/INTERSCOPE
~ BOW wow COLUMBIA T.l. GRAND HUSTLE/ATLANTIC
KANYE WEST ROC-A-FELLA/DEF JAM/IDJMG UNK 8IG OOMP/KOCH
PEAK PEAK WKS. ON YE PEAK PEAK WKS. ON YE
ARTIST TITLE (IMPRINT / PROMOTION LABEL) POSITION  DATE CHART RANK ARTIST TITLE (IMPRINT / PROMOTION LABEL) POSITION  DATE CHART RANK
50 CENT FEAT. JUSTIN TIMBERLAKE & TIMBALAND
AYO TECHNOLOGY (SHADY/AF TERMATH/INTERSCOPE) 10 10/5/2007 18 51 I! LLOYD FEAT. LIL" WAYNE YOU (THE INC./UNIVERSAL MOTOWN) 1(4) 2/9/2007 26 7
LLOYD GET IT SHAWTY (THE INC./UNIVERSAL MOTOWN) 2 5/25/2007 23 12
LUDACRIS FEAT. MARY J. BLIGE RUNAWAY LOVE (DTE/DEF JAM/IDIMG) 2 2/16/2007 20 20
ﬂ AKON DON'T MATTER (KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN)  1(4 WKS)3/30/2007 20 14 LUDACRIS FEAT. PHARRELL MONEY MAKER (DTP/DEF JAMIDUMG)  1(5) 10/6/2006 25 65
AKON FEAT. SNOOP DOGG | wWANNA LOVE YOU
(KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN) 1(4) 1/10/2006 28 15
AKON FEAT. EMINEM SMACK THAT (KONVICTUPFRONT/SROUNIVERSAL MOTOWN)  1(2)  12/8/2006 25 25 m MIMS LIKE THIS (CAPITOL) 10 77132007 20 46
MIMS THIS IS WHY 'M HOT (CAPITOL) 1(3) 3/9/2007 27 6
B BABY BASH FEAT. T-PAIN CYCLONE (ARISTA/RMG) 3 10/19/2007 23 18
BABY BOY DA PRINCE FEAT. LIL BOOSIE THE wAY | LIVE (UNIVERSAL REPUBLIC} 9 2/16/2007 32 27 R
BEYONCE IRREPLACEABLE (COLUMBIA) 'Y PO o - Y] NE-YO BECAUSE OF YOU (DEF JaM/IDIMG) 7 42012007 20 37
BONE THUGS-N-HARMONY FEAT. AKON | TRIED (FULL SURFACE/ANTERSCOPE) 2 5/18/2007 20 26
BOW WOW FEAT. T-PAIN & JOHNTA AUSTIN OQUTTA MY SYSTEM (COLUMBIA) 2 5/4/2007 23 23
BOW WOW FEAT. CHRIS BROWN & JOHNTA AUSTIN SHORTIELIKE MINE (COLUMBIA) 4 N/24/2006 22 30 E OMERIONIGE Fo EEICVEOTRET) 3 BP0y X e
R. KELLY OR BOW WOW (FEAT. T.I. & T-PAIN) I'MAFLIRT (COLUMBIAJIVE/ZOMBA) S 5/25/2007 9 44
CHRIS BROWN SAY GOODBYE (JIVE/ZOMBA) 2 10/20/2006 22 67 E PLIES FEAT. T-PAIN SHAWTY
. T- (SLIP-N-SLIDE/ATLANTIC) 1(2) 9/72007 22 4
CHRIS BROWN FEAT. T-PAIN IS5 KISS (IVE/ZOMBA) 1@ w2007 M 53 PRETTY RICKY ON THE HOTLINE (BLUESTAR/ATLANTIC) 4 2/232007 22 24
C| E:::: LIKE A BOY (LAFACE/ZOMBA) &  5/18/2007 20 38 [E} RICH BOY FEAT. POLOW DA DON THROW SOME 'S (ZONE 4/INTERSCOPE) 9 3/23/2007 20 54
RESMES o S eamEl D00 2 RIHANNA FEAT. JAY-Z UMBRELLA (SRP/DEF JAM/IDIMG) 3 7132007 24 3
REVSIAY(OLE REAT MESYE DS DM roviEE i ccse | 2ieess] gl 15 RIHANNA FEAT. NE-YO HATE THAT | LOVE YOU (SRP/DEF JAM/DIMG) 10 11/9/2007 14 64
CRIME MOB FEAT. LIL SCRAPPY ROCK YOHIPS (CRUNK/BME/REPRISE/WARNER BROS.) 9 6/15/2007 20 42
E SHOP BOYZ PARTY LIKE A ROCKSTAR (ONDECK/UNIVERSAL REPUBLIC)  1(2) 6/29/2007 20 10
[5] 0ANITY KANE srow sTopPER (BaD BOViATLANTIC) 4 10/20/2006 20 94 SNOOP DOGG FEAT. R. KELLY THAT'S THAT (DOGGYSTYLE/GEFFENINTERSCOPE) 7 1/26/2007 20 47
PAULA DEANDA FEAT. THE DEY WALK AWAY (REMEMBER ME) (ARISTARMG) 8 11/3/2006 22 68 SOULJA BOY TELL'EM CRANK THAT (SOULIA BOY) (COLLIPARK/INTERSCOPE)  1(7)  9/21/2007 19 9
DIDDY FEAT. KEYSHIA COLE LAST NiGHT (BAD BOY/ATLANTIC) 3 4/13/2007 2] 28
THE-DREAM SHAWTY IS A 10 (DEF JAM/IDIMG) 8 1/9/2007 18 6l
T.1. BIG THINGS POPPIN' (DO IT) (GRAND HUSTLE/ATLANTIC) 9 7272007 20 48
T.l. FEAT. CLEF JEAN YOU WHAT IT IS (GRAND HUSTLE/ATLANTIC. 10/5/2007 17 7
E FABOLOUS FEAT. JERMAINE DUPRI BABY DON'T GO (DESERT STORM/DEF JAMADUMG) 4 10/26/2007 16 4] WY o ( L7 2
TIMBALAND FEAT. KERIHILSON THE WAY | ARE (MOSLEY/BLACKGROUND/INTERSCOPE) 4 8/31/2007 24 n
FABOLOUS FEAT. NE-YO MAKE ME BETTER (DESERT STORM/DEF Jamy/iDumG)  1(3)  8/17/2007 24 5 TIMBALAND FEAT. NELLY FURTADO & JUSTIN TIMBERLAKE
FAT JOE FEAT. LIL WAYNE MAKE IT RAIN (TERROR SQUAD/IMPERIAL/VIRGIN) 8 3/23/2007 22 40 GIVE IT TO ME (MOSLEY/BLACKGROUND/INTERSCOPE) 4 5/M/2007 20 29
FERGIE BIG GIRLS DON'T CRY (WILL.L. AM/A&M/INTERSCOPE) 10 8/3112007 20 43 JUSTIN TIMBERLAKE SUMMER LOVE (JIVE/ZOMBA) 10 6/22/2007 20 49
FERGIE FERGALICIOUS (WILL.I AM/A&GM/INTERSCOPE) 6 12/15/2006 20 52 JUSTIN TIMBERLAKE FEAT. T.l. MY LOVE (JIVE/ZOMBA) 3 10/27/2006 23 35
FERGIE FEAT. LUDACRIS GLAMOROUS (WILL.I.AM/A&M/INTERSCOPE) 3 4/27/2007 20 34 T-PAIN FEAT. AKON BARTENDER (KONVICT/NAPPY BOY/JIVE/ZOMBA) 1(2) 8/3/2007 23 2
FLO RIDA FEAT. T-PAIN LOW (POE BOY/ATLANTIC) 3 1/30/2007 n 86 T-PAIN FEAT. YUNG JOC BUY U A DRANK (SHAWTY SNAPPIN')
NELLY FURTADO SAY [T RIGHT (MOSLEY/GEFFEN/INTERSCOPE) 7 3/9/2007 20 36 (KONVICT/NAPPY BOY/LIVE/ZOMBA) 1(9) 4/27/2007 26 1
3] HUEY POP, LOCK & DROP IT (HITZ COMMITTEELIVE/ZOMBA) 4 6152007 22 22 [¥] uNK waLk T ouT (81 oomPrKOCH) 7 1272006 27 33
HURRICANE CHRIS A BAY BAY (POLO GROUNDS/J/RMG) 3 8/10/2007 20 18
m KANYE WEST FEAT. T-PAIN COOD LIFE (ROC-A-FELLA/DEF JAM/IDIMG) 3 N/2/2007 n 55
J. HOLIDAY BED (MUSIC LINE/CAPITOL) 2 10/12/2007 15 31 KANYE WEST STRONGER (ROC-A-FELLA/DEF JAM/IDIMG) 3 9/28/2007 2 17
JIM JONES WE FLY HIGH (KOCH) 2 1/26/2007 21 21
The Top 10 Index is a listing of all songs to appear in the top 10 of the Nielsen BDS-fueled chart during the 2007 chart year (issue dates
ALICIA KEYS NO ONE (MBK/J/RMG) 2 N/9/2007 n 59 Nov. 24, 2006 to Nov. 16, 2007). However, peak dates, peak positions and total weeks at No. 1 for current charting songs reflect their
SEAN KINGSTON BEAUTIFUL GIRLS (BELUGA HEIGHTS/KOCH/EPIC) 1(3) 7N3/2007 20 13 entire chart history up to the Nov. 30, 2007 issue.

TOP RAP SONGS

PLAYS

IMPRINT / PROMOTION LABEL SULE TITLE ARTIST IMPRINT / PROMOTION LABEL PLAYS

TITLE ARTIST

A BAY BAY HURRICANE CHRIS

_l'M A FLIRT R. KELLY OR BOW WO\‘N (FEAT. T & T-PA|N)> _ COLUMBIAJIVE/ZOMBA 102,238
SHORTIE LIKE MINE BOow wow I;EAT. CHRIS BR(;WN & JOHN;;AUSTN _ _COLUMB{A_ 101,343 |
MAKE IT RAIN FAT JOE FEAT. LIL WAYNE 7 TERROR SQUAD/IMPERIAL/VIRGIN 92,579

1 OUTTA MY SYSTEM BOwW WO\;V FEAT. T-PAIN & JOHNTA AUSTIN o COLUMBI‘A‘ 91,891
TTHROW SOME D'S RICH BOY FEAT. POLOW DA DON 7 %;W 4/INTERSCOPE E 88,368
BIG THINGS POPPIN' (DO IT) .. )  GRANDHUSTLEATLANTIC 83,218

| 2 STEP UnK 7 | 8286

WIPE ME DOWN LIL BOOSIE FEAT. FOXX & WEBBIE TRILL/ASYLUM/ATLANTIC 77,376

STRONGER KANYE WEST ' ROC-A-FELLA/DEF JAW/IDIMG 76,197

POLO GROUNDS/J/RMG 102,449

SHAWTY PLIES FEAT. T-PAIN

MAKE ME BETTER FABOLOUS FEAT. NE-YO DESERT STORM/DEF JAM/IDJMG 148,463
| THIS IS WHY I'M HOT Mims CAPITOL 145,008

SLIP-N-SLIDE/ATLANTIC 154,154

PARTY LIKE A ROCKSTAR SHOP BOYZ
CRANK THAT (SOULJA BOY) SOULJA BOY TELL'EM COLLIPARK/INTERSCOPE 130,981
RUNAWAY LOVE LUDACRl; FEAT. MARY J. BLIGE DTP/DEF JAM/{DJMG WI,BH
POP, LOCK & DROP IT HUEY - HITZ COMMITTEELIVEIZOMBA ~ TTZ11B
WE FLY HIGH JM JONES 7 KocH  T5,432
WALK IT OUT UNK BIG OOMPKOCH 111928

ROCK YO HIPS CRIME MOB FEAT. LIL SCRAPPY CRUNK/BME/REPRISE/WARNER BROS. 103,104 |

ONDECK/UNIVERSAL REPUBLIC 138,159

BIG OOMP/KOCH 82,816
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x®
=
. Pk 11 NIELSEN BDS ¥ HITPREDICTOR
3 S TITLE CERTIFICATIONS STATUS
S 23S ARTIST IMPRINT / PROMOTION LABEL
1 1 12 KIssKiss NO. 1(5WKS) ner
CHRIS BROWN FEATURING T-PAIN JIVE/ZOMBA
5 p NOONE n
- = ALICIA KEYS MBK/J/RMG
3 1p Low
L N FLO RIDA FEATURING T-PAIN POE BOY/ATLANTIC
4 12 GOODLIFE ner
_ KANYE WEST FEATURING T-PAIN ROC-A-FELLA/DEF JAM/IDIMG
" | § 1 HYeNOTizED
il PLIES FEATURING AKON BIG CATES/SLIP-N-SLIDE/ATLANTIC
6 o APOLOGIZE ner
il TIMBALAND FEATURING ONEREPUBLIC MOSLEY/BLACKGROUND/INT ERSCOPE
g g 24 CYCLONE n
i BABY BASH FEATURING T-PAIN ARISTA/RMG
- |7 BABYDON'TGO
Y - FABOLOUS FEATURING JERMAINE DUPRI DESERT STORM/DEF JAM/IDJMG
14 o DUFFLE BAG BOY
- PLAYAZ CIRCLE FEATURING LIL WAYNE DTP/DEF JAM/IDIMG
1 15 HATE THAT | LOVE YOU n v
S RIHANNA FEATURING NE-YO SRP/DEF JAM/IDJMG
s 20 CRANK THAT (SOULJA BOY) N2 ¢
it SOULJA BOY TELLEM COLLIPARK/INTERSCOPE
BED nfr
s 10016 ) houoay MUSIC LINE/CAPITOL
5 g SOULJAGIRL
e SOULJABOY TELL'EM FEATURING I-15 COLLIPARK/INTERSCOPE
4 1 19 SHAWTYISA10
T e THE-DREAM DEF JAM/IDJMG
15 7 GIRLFRIEND AIRPOWER
BOW WOW & OMARION T.U.G./COLUMBIA
& & 16 GETBUCK INHERE AIRPOWER
DJFELLI FEL FEATURING DIDDY, AKON, LUDACRIS & LIL JDN ISLAND URBAN/IDJMG
1 12 UNTIL THE END OF TIME ner
_ JUSTIN TIMBERLAKE DUET WITH BEYDNCE JIVE/ZDMBA
5 26 6 CAN'THELP BUT WAIT AIRPOWER
TREY SONGZ SONG BOOK/ATLANTIC.
2 5 WHATISIT
__' BABY BASH FEATURING SEAN KINCSTON ARISTA/RMG
17 22 STRONGER n2
KANYE WEST ROC-A-FELLA/DEF JAM/ADIMG
15 15 SWEETEST GIRL (DOLLAR BILL)
N D WYCLEF JEAN FEATURING AKON, LIL WAYNE & NIIA QOLUMBIA
"154 3 FREAKY GURL
- | GUCCI MANE BIC CAT/ASYLUM/ATLANTIC
" | 33 5 ROCBOYS (AND THE WINNER IS)...
Jf\Y—Z ROC-A-FELLA/DEF JAM/IDIMC
5 1 HOODFIGGA
Sl GpRIlﬂZUE BLOCK/BAD BOY SOUTH/ATLANTIC
125 1o MY DRINKN MY 2 STEP
3 CASSIDY FEATURING SWIZZ BEATZ FULL SURFACE//RMG
57 7 TAKE YOU THERE
= SEAN KINGSTON BELUGA HEIGHTS/EPIC/KOCH
33 3 FLASHING LIGHTS MOST INCREASED PLAYS
KANYE WEST FEATURING DWELE ROC-A-FELLA/DEF JAM/DIMG
%9 5 CLUMSY
el FERCIE WILL.LAM/A&M/INTERSCOPE
o 2 & I'MSOHOOD ¢
o DJ KHALED FEAT. T-PAIN, TRICK DADDY, RICK ROSS & PLIES TERROR SQUAD/KOCH
58 11 SECRET ADMIRER
s 4 PITBULL FEATURING LLOYD FAMOUS ARTISTS/TVT
. SUFFOCATE
X
34 3 J. HOLIDAY MUSIC LINE/CAPITT
33 5 SHOULDA LET YOU GO
B | KEYSHIA COLE INTRODUCING AMINA IMANI/CEFFEN/INTERSCOPE
= m LIKE YOU'LL NEVER SEE ME AGAIN
L ALICAKEYS MBKLJ/RMG
1% m SENSUAL SEDUCTION
| = SNOOP DOCG DOGGYSTYLE/GEFFEN/INTERSCOPE
<] 38 FLY LIKE ME
; g CHINGY FEATURING AMERIE DTP/OEF JAM/ADIMG
ze 5 GETITBIG
& TRAP STARE CLIK UNIVERSAL REPUBLIC
57 > THEANTHEM
PITBULL FEATURING LIL JON FAMOUS ARTISTS/TVT
g % 1o AYO TECHNOLOGY
SOCENT FEAT, JUSTIN TIMBERLAKE & TIMBALAND SHADY/AFTERMATH/INTERSCOPE
25 3 STILLWILL
Ir L SOCENT FEATURING AKON SHADY/AFTERMATH/INTERSCOPE
40 m HYPNOTIZED
§ GEMIN! BIGGUN

PLAYS AUDIENCE
™ +/-  MILLIONS RANK
5819 -50 51.663
S783  +203 49.579 ¢
4993 +339 32.767 Z
4198 359 35635 2
4147 +389 31.730 S
TITLE NEW
3607 36 23389 & ARTIST / LABEL STATIONS
WITH YOU 26
Chris Brown
3019 -233 25133 ? (QIVE/ZOMBA)
KBDS, KEMB, KBOS, KDDB. KDGS, KEZE,
3012 413 25335 6 KHTN, KISV, KKFR, KKWD, KPTY, KQKS,
- KRKA, KSEQ, KVEG, KWIN, <XJM, KYZZ,
KZFM, KZZA, WKHT, WRDV/, WRED,
2895 477 22769 9 WRVZ, WXIS, XHTO
2828 -129 18857 12 FLASHING LIGHTS >l3
Kanye West Feat. Dwele
@ (ROC-A-FELLA/DEF JAM/IDAMG)
el °° REER U KBDS, KCHZ, KGGI, KIKI, KPHW, KRKA,
KTTB, KYLD, KZON, WIBT, WLTO, WMBX,
2687 -423 18885 13 XHTO
A | WON'T TELL 10
2677 139 14292 16 Fat Joe Feat. J. Holiday
(TERROR SQUAD/IMPERIAL/CAPITOL)
24771 317 19.844 10 KBDS, KISV, KKSS, KKWD, KVEG, KZZA,
WRCL, WRED, WRVZ, WWKX
2259  +224 12972 W GIVIN' ME A RUSH 9
Tyra B
1934 +91 16.060 15 (REPRISE/WARNER BROS.)
KBDS, KDDB, KVEG, KZFM, KZZA, WNHT,
1765 268 8960 26 ROV ZIXTD)
- GO ON GIRL 9
1704 +406 18234 14 Ne-Yo
(DEF JAM/IDIMG)
1670 4135 9027 25 KBMB, KDDB, KISV, KXJM, F2ZA, WRDW,
WRED, WRVZ, WXIS
1656 312 12950 18 SENSUAL SEDUCTION 8
Snoop Dogg
1557 -193 SiaN 23 {DOGGYSTYLE/GEFFEN)
= KIBT. KKFR, KPTY, KWIN. KZFM, WNHT,
WPOW, WRCL
1491 +83 8383 28 | B
.« > SELFISH 8
1474 +46 Nn.498 20 Asia Cruise
UIVE/ZOMBA)
KDON, KHTN, KISV, KSEQ, KYZZ, KZZA,
1465 122 n83x6 19 WRCL, WXIS
1367 +60 10929 21 FLY LIKE ME 5
b i=_E. LY _ Chingy Feat. Amerie
(DTP/DEF JAM/IDIMG)
e ° s KDGS, KDON, KRKA, WJFX, WJJS
1249  +571 9.037 24 SUFFOCATE S
. _ J. Holiday
{MUSIC LINE/CAPITOL)
1094 +166 ?-556 22 KCAQ. KDON, KTTB, KUUU, WZMX
1054 +21 8488 27 "CAN'T HELP BUT WAIT 4
- Trey Songz
_ (SONGBOOK/ATLANTIC)
10 Z 6020 32 KIBT, KYLD, WJJS, WPYO
942  +266 3984 @ 39
820 +60 4955 36
789 +215 6.659 30
732 +190 5.902 34
n2 +119 2.395 = ADDED AT...
23 v KKFR o903
66: g 2.%67 Phoenix, AZ Q—-&”—-Q
PD: Bruce St. James
6:6] +51 6.008 33 MD: DJ Joey Boy
R Snoop Dogg, Sensual Seductian, 3
632 i 601 3 Glasses Malone Feat. Akon, Certified, 2
Chris Brown, With You, 1
619 +10 3963 40 The-Dream, Falsetto, O
T ;| FOR REPORTING STATIONS PLAYLISTS GO TO:
572 +85 2.605 =

www.RadioandRecords.com

TITLE PLAYS
ARTIST / LABEL /GAIN
CALABRIA 2008 S45/7
Enur Feat. Natasja

{ULTRA)

TOTAL STATIONS: 29
CERTIFIED 474/33

Glasses Malone Feat. Akon

(CASH MONE Y/UNIVERSAL MOTOWN)
TOTAL STATIONS: 42
INDEPENDENT 451/60
Webbie, Lil' Phat & Lil' Boosie
(TRILL/ASYLUM)

TOTAL STATIONS: 29

LOVE LIKE THIS 44217
Natasha Bedingfield Feat. Sean Kingston

TITLE PLAYS
ARTIST / LABEL 1GAIN
GO GIRL 264/87
Pitbull Feat. Young Boss & Trina

(FAMOUS ARTISTS/TVT)

TOTAL STATIONS: 28
SPEEDIN® 257/42
Rick Ross Feat. R. Kelly

{SLIP-N-SLIDE/DEF JAM/IDIMG)

TOTAL STATIONS: 25
POP BOTTLES 256/26

Birdman Feat. Lil Wayne
(CASH MONE Y/UNIVERSAL MOTOWN)
TOTAL STATIONS: 26

WHO THE F*** |S THAT 236/10
Dolla Feat. T-Pain & Akon

r  FLASHING LIGHTS
Kanye West Feat. Dwele
(Roc-A-Fella/Def Jam/ADJIMG)
WKHT +46, KDGS +36, KSEQ +32, KYZZ +23, WLLD +28,
WXIS +26, KVEG +25, KIKI +25, KCHZ +22, KBDS +21

¥ CAN'T HELP BUT WAIT

Trey Songz (Song Book/Atlantic)
XHTZ +39, KEZE +29, WPYQ +28, KCAQ +27, WIS +25,
WWKX +23, WLLD +2], KYLD +20, KBMB +13, WJMN +18

HYPNOTIZED

Plies Feat. Akon (Big Gates/Slip-N-Slide/Atlantic}

XHTZ +43, KPWT +43, KQKS +42, WNHT +35, KUBE +33,
KXJM +28, KCAQ +28, KPTY +25, KPWR +23, WRDW +23

LOW

Flo Rida Feat. T-Pain (Poe Boy/Atlantic)
KDHT +35, KGGI +34, WUFX +25, KVYB +23, KBOS +22,
KWIN +21, WBBM +20, WHZT 19, WBTS +18, KBDS +17

¥r SUFFOCATE
J. Holiday (Music Line/Capitol)
WKHT +55, WRDW +28, WJFX +24, KKWD +21, KVEG +2),
KTTB 17, WBTT 415, WWKX +15, KISV +12, WXIS +11

FOR WEEK ENDING DECEMBER 2, 2007
LEGEND: See legend to charts in charts section for rules and symbol explanations.

(PHONOGENIC/EPIC) (JIVE/ZOMBA)}

TOTAL STATIONS: 7 TOTAL STATIONS: 25

THICKA THAN A SNICKA 321/5 WITH YOU 227158

Meech Chris Brown

(EPIC) (JIVE/ZOMBA)

TOTAL STATIONS: 40 TOTAL STATIONS: 23
39

75 rhythmic stations are electronically monfitored by Nielsen Broadcast Data Systems 24 hours

a day, 7 days 2 week.© 2007 Nielsen Business Media, Inc. All rights reserved.
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URBAN/URBAN AC/ 2 O 07

THE YEAR IN MUSIC

GOSPEL

(S —

R&B ruled at urban as urban AC continued its aggressive stance
and marquee names dominated gospel

Unpredictable

Darnella Dunham
DDunham@RadioandRecords.com

ewinding to 2006, it was evident that R&B was growing
stronger at urban radio. But who knew that so many of the
artists with the most chart activity would be singing instead
of rapping? M Five to 10 years ago, in some markets urban
AC was passive about breaking R&B artists and would leave
it to urban stations to popularize songs first. This year, urban

AC continued to take the lead with R&B, launching several titles that crossed
over to urban. Meanwhile, at gospel, established artists dominated with new
titles, making it difficult for brand-new acts to break through. B Collectively,

year-end results for all three formats were far from predictable.

R&B Reigns Supreme
Most
themselves as the place to go for
hip-hop and R&B, but it might
be time for some to consider giv-
ing R&B top billing. In 2007, the
strength of R&B was undeniable:

urban outlets position

Nine of the year’s top 10 urban
songs are R&B. In 2006, only
three ranked among the top 10.
Hip-hop from down South ruled
then, while the genre occupied
about half of the top 100 songs
this year. Only six of the top 20
most-played urban artists were
rappers in 2007, half the number found in last
year’s top 20.

But it’s not just uptempo R&DB featuring
rappers that hit hard at urban this year. Urban
AC-triendly tracks were also big winners for
the format, including Fantasia’s “When 1 See
U” (No. 4), Musiq Soulchild’s
“teachme” (33) and Robin
Thicke’s “Lost Without U” (7).
So were straight-up slow jams
like “Please Don’t Go” by Tank
(No. 31), “Until the End of
Time” by Justin Timberlake and
Beyoncé (8) and “One” by
Tyrese (74).

With the top two artists, T-Pain
and Ciara, on its roster, along with
Chris Brown at No. 7, Zomba
prevailed as the label with the most urban air-
play in 2007.

Beyoncé, T.I. and Ne-Yo rounded out urban’s
top five most-played artists of the year.

Thicke

Urban AC: In The
Thicke Of It

One of the highlights for urban AC
was the success of Thicke, whose
“Lost Without U” was the year’s
top song. Taken from his sopho-
more release, “The Evolution of
Robin Thicke,” it became a multi-
format hit after spending 15 weeks
at No. 1 on the Urban AC chart.
Interscope tenaciously worked the
song and project:*“Lost Without U”
spent almost an entire calendar year
on the chart, and follow-up single
“Can U Believe” was the No. 7
most-played urban AC song and continues to
reside in the top 10

Musiq Soulchild and the beloved Gerald
Levert, who died in November 2006, helped
make Atlantic the label with the most urban AC
airplay in 2007. What makes Atlantic’s victory
noteworthy is that it didn’t place
any songs in the top 50 last year
and was not even listed among the
format’s top 10 labels.

In addition to the majors, inde-
pendent labels also delivered siz-
able chart triumphs. Tamia’s
“Cant Get Enough” and “Me”
helped the Plus 1/Image artist
rank as one of the years top 10

most-played at urban AC, while
Hidden Beach’s Jill Scott came in
at No. 20, thanks to “Hate On Me.” Indie artists
Freddie Jackson, Ledisi, Howard Hewett and the
late Rick James also ranked among the urban AC
top 50 of 2007.
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Donald Lawrence Presents The Tri-City Singers

Longest Runs
At No. 1

Urban

T-Pain feat. Yung Joc,
“Buy U a Drank (Shawty
Snappin’)” (9 weeks)
Beyoncé, “Irreplaceable” (6)
J. Holiday, “Bed” (5)
Lloyd feat. Lil Wayne,
“You” (5)

Urban AC

Robin Thicke, “Lost
Without U” (15)

Musiq Soulchild,
“teachme” (14)

Tank, “Please Don‘t Go” (10)
Gospel

Marvin Sapp, “Never
Would Have Made it” (14)
Donald Lawrence Presents
the Tri-City Singers,
“Encourage Yourself” (13)
Smokie Norful, “Um
Good” (13)

Covers the period of Nov. 24,
2006 to Nov. 16, 2007.

Gospel’s Streakers
Familiar artists continued to provide gospel radio
with music that listeners reacted to, making it dif-
ficult for new acts to emerge. Many songs by
marquee gospel artists stayed on R&R’s Gospel
chart for months, due to low burn with the audi-
ence. Donald Lawrence Presents the Tri-City
Singers repeated its feat of delivering the most-
played song of the year. Last year it was “The
Blessing of Abraham”;
“Encourage Yourself” The latter tied Smokie
Nortful’s “Um Good” for the longest run at No.
1 (13 weeks).

While these feats are imipressive, they didn't

this year it was

quite surpass the record set by 2006s “The
Blessing of Abraham” and Kirk Franklin’s
“Looking for You” in 2005. Both tracks logged
18 weeks at the chart summit. Marvin Sapp is on
pace to potentially match the record with “Never
Would Have Made It,” currently enjoying its
17th week at No. 1 on the Gospel chart.
Zomba dominated gospel in 2007, with 13 of
the top 50 songs, including heavy hitters
Hezekiah Walker & LFC, Byron Cage, DeWayne
Woods & When Singers Meet, Deitrick Haddon
and Franklin. RR

TOP URBAN LABELS

TOTAL CHART SHARE
8 LABEL SOMNGS BY PLAYS
[ zomsa 2 6%
ES ATLANTIC 28 1615
ENN [SLANDDEF MAMMUSICCROURP 32 14. 7%
Ll UNIVERSAL MOTOWN 8 10.8%
=l INTERSCOPE 22 T
B coLumsia i 75%
i RCA MUSIC GROUP 15 5, 7%
-l KOCH 8 5.980
N GEFFEM 0 5440
o] l:_API'_I_'C'L =] 1‘3_'-'-‘:;.

TOP URBAN LABEL GROUPS

TOTAL  CHART SHARE
(T LABEL SONGS  BYPLAYS

Il ZOMBA 20 I7.6% ~—

Pl ATLANTIC GROUP 28 B u M H

£ ISLANDOEF MMMUSICGROUP 57 1475

ER UMIVERSAL MUSIC GROUP 1B 10.E% u ¥

El INTERSCOPE 22 7% ZOMEA LABEL GROUR

-l COLUMBIA 13 T.5%

[ RCA MUSIC GROUP 15 B 7”/7/

W KOCH g 5.9% o %

El GEFFEN (5] 54% / e

Pl cammouwusicGrous & 50w 7
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URBAN SONGS
LU TITLE ARTIST IMPRINT / PROMOTION LABEL ~ PLAYS LUT8 TITLE ARTIST IMPRINT / PROMOTION LABEL ~ PLAYS
LBl BUY UA DRANK (SHAWTY SNAPPIN') T-PAIN FEAT. YUNG JOC KONVICT/NAPPY BOYJIVE/ZOMBA 83,812 EIll LAST NIGHT DIDDY FEAT. KEYSHIA COLE BAD BOY/ATLANTIC 36,105
2 7Y0U LLOYD FEAT. LIL' WAYNE o THE INC./UNIVERSAL MOTOWN _79,268 52 fHAT'S THAT SNOOP DOGG FEAT. R. KELLY - DOGGYSTY@FFEN | 33,875
EM SHAWTY PLIES FEAT. T-PAIN - SLIP-N-SLIDE/ATLANTIC a '-/4,962 - Xl OUTTA MY SYSTEM BOW WOW FEAT. T-PAIN & JOHNTA AUSTIN - COLUMBIA 1 -‘_'»2,880
4 WHENTSEE U FANTASIT 7 o JIRMG __72,_471_ S8 GET Mﬁ)IED BEYONEE 7 : MUSIC WORLD/COLUMBIA 1 3,950
5 7LET IT GO KEYSHIA COLE FEAT. MISSY ELLIOTT & LIL KIM o IMANI/GEFFEN _71,6237‘ ) ?AMBOURINE éVE AF?B?MATH/FULL SURFACE/RUFF RYDE;/GEF;EN 31,606 ]
Sl PROMISE CiaRA o LAFACE/ZOMBA _70,525 » IS8 CAN'T LEAVE 'EM ALONE CIARA FEA1:. 50 CENT 7 LAFACE/ZOMBA SI,SOO-
I LOST WITHOUT U Rﬁ THICKE STW(/II\TTERSCOPE 66_65'; B8 YOU KNOW WHAT IT IS T.. FEAT. WYCLEF JEAN o GRAND HUSTLE/ATLANTICiV 31,1777
8 7UNT|L THE?ND OF TIME JUSTIN TIMBERLAKE DUET WITH BEYKCE ilVE/ZOMBA : ?997 58 klss KISS CE BROWN FEAT. T-PAIN o JT\;E/ZOMBA 730,255
CM BED J. HOLIDAY 7 7 MUSIC LINE/CAPITOL : 657494 =R SEXY LADY YUNG BTERG FEAT. JUNIORﬁ 7YUNG BOSS/EPIC/KOCH 29,277 |
|8 POPPIN' CHRIS BROWN FEAT. UAYBIZ ) JIVE/ZOMBA 62,922 ; Clel | GET MONEY 50 CEN; - 77gHADY/AFTERMATH/INTERSCbPE729,]OO_ x
n IRREPLA&E;\BLE BEYONCé 7 - COLUMBIA 6_2,84;7- - 1M 1ST TIME YUNC: JOC FEAT. MARQUES HOUSTON & TR? SONGZ BLOCK/BAD BOY SOUTH/ATLANTIC _28,8_53»
I’ MAKE ME BEER FABOLOUS ;AT. NE-YO DESVERT STORM/DEF J;mlmc 3 61,251_ 62 M GJV IT YOUNG JEEZY CORPORATE THUGZ/DEF J;AEMG E 28,143 )
58l PARTY LIKE A ROCKSTAR SHOP BOYZ ONDECK/UNIVERSAL REPUBLIC/UNIVERSAL MOTM ) —66,235 523 ANONYMOUS BOBBY VALENTINO FEAT. ﬁALAND DTP/DEF JAM/ADIMG 727,996 i
IS I'M A FLIRT R. KELLY OR ng WOW (FEAT. HT-PAIN) COLUMBIA/JIVE/ZOMBA | _66,155 £ S8 INT'L PLAYE!S ANTHEM (1 CHOOSE YOII] UGK FEAT. QUTKAST UGmE/ZOMBA 27,070 ¢
Bl CRANK THAT (SOULJA BOY) SOULJA BOY TELLEM  COLLIPARK/NTERSCOPE 59,471 33 BEAUTIFUL GIRLS SEAN KINGSTON BELUGA HEIGHTS/EPICKOCH 26,823
8 SAME GIRL R. KELLY DUET WITH USHE; - JVEZZOMBA | 57,_887_ A COME WITH ME sammiE - ROWDY/UNIVERSAL MOTOWiN 76%
(Wl WIPE ME DOWN LIL BOOSIE FEAT. FOXX & WEBBIE TRILUASYLUMATLANTIC -57,425* 578l 1'M SO HOOD DJ KHALED FeAT. T-PAIN, TRICK DADDY, RICK ROSS & PLIES TERROR SQUAD/KOCH L ;5%
-8 RUNAWAY LOVE LUDACRIS FEAT. MARY J. BLIGE 7 DTP/DEF JAM/IDJMG 5_4,;35— 68 a'T HELP BUT WAIT TREY SONGZ SONG BOOK/ATlANTIC | 25,396 4
19 THVISVIS WHY I'ME)T MIMS o CAPITOL _54,%- SEN CAN'T TELL ME NoﬂNG KANYE WE;T o ROC-A-FELLA/DEF JAM/IiDJ;Gii 25,079
bl THROW SOME D'S RICH BOY FEAT. POLOW DA DON ZONE 4/INTERSCOPE ~ 54,415 Al FREAKY GURL GUCCI MANE B BIG CAT/ASYLUM/ATLANTIC 25,020
PAl ROCK YO HIPS CRIME MOE; FEAT. LIL SCRAPPY CRUNK/BME/REPRISE/WFNER BROS. : -SEB ' VA GOOD LIFE KANYE WEST FEAT. T-PAIN ROC-A-FELLA/DEF JAM/IDJMG .-24,882 ‘
P23 | WANNA LOVE YOU AKON FEAT:SNOOP DOGG KONVICT/UPFRONT/éE/UNIVERSAL MOTOWN 53,529_7 72 UPGRTADE U BEYONCE FEAT. JAY-Z - - coLumeiA 23,728
P53 ON THE HOTLINE PRETTY RICKY - - BLUESTAR/ATLANTF —ST,GOS_ B FAll ZOOM LiL' BOOSIE FEAT. YUNG JOC o TRILL/ASYLUM/ATLANTIC 23,586
P8 POP, LOCK & DROP IT HUEY ;wz COMMITTEEAIVE/ZOMBA : 570;47357 P ONE TYRESE o B - J/IRMG ?,m_‘
25 I?E BO)E OMARIOiNi 7 o T.U.G./COLUMBIA 7 50?6 FEY MY DRINK N' MY 2 STEP CASSIDY FEAT. SWIZZ BEATZi FULL SURFAtE/J/RMG | 2_2,_454
PEN BIG THINGS POPPIN' (DO IT) T.1. GRAND HUSTLE/ATLANTIC -48,318 Il MONEY IN THE BANK LIL SCRAPPY FEAT. YOUNG BUCK BME/REPRISE/WARNER BR(; ?4?_
27 | UMBRELLA RIHANNA FEAT. JAY-Z SRP/DEF JAM/IDJMGi 748,251__ e HOWDO I BRiEATHE MARIO 3RD STREET/AJ/RMG 7217,909
28 ”2571'EP UNK o - BIG OOMP/KOCH i 46,93174 V.2l STUNTIN' LIKEVMY7DADDY BIRDM;N & LIL WAYNE CASH MONMNNERSAL MOTOWN _20,285 ]
29 7 WALK IVT OUT UNK o o BIG OOMP/KOCH Rsi YER UNAPPRECIATED CHEREH o SHi()'NUFF/CAPITOLi 19,292_
el DO YOU NE-YO DEF JAM/ADIMG 45,_4?- 0l WE TAKIN' OVER DJKHALED FEAT. T.I,, AKON, RICK ROSS, FAT JOE, LIL' WAYNE & BABY TERR&SQUAD/KOCH 18122
s1l PLEASE DON'T GO TANK GOOD GAME/BLACKGROUND/UNIVERSAL MOTOWN 745,?0‘ Bl KING KONG JIBBS FEAT. CHAMILLIONAIRE o BEASTA/GEFFEN _17@1
EYA WE FLY HIGH JM IOE Koa | 44,709 82 CUPIE-IUFFLE CUPID - ASYLUMIATLANTI& LSBla
£33 TEACHME MUSIQ SOULCHILD 7  ATLANTIC | 44,248 558 CIRCLE MARQTJES HOUSTON T.U.G/UNIVERSAL MOTOWN 17,5_271
5% BARTENDER T-l;IN FEAT. AKON o KONVICT/NAPPY BOY/JNEEOMBA 44,145 84 ;HOULDA LET YEGO KEYSHIA COLE INTRODUCING AMINA IMANI/GEFFEN 16,9_66_
35 MAKE IT RAIN FAT JOE FEAT. LIL WAYN; - TERROR SQUAD/IMPERIAL/VIR(EIN7 | 43,975 85 LOSTHE JAY-Z FEAT. CI%R!;ETTE MICHELE 7ROC-A-FELLA/DE[—1 JAVMIIDJMG | _16,153_
BISE GET IT SHAWTY LLOYD . THE INC./UNIVERSAL MOTOWNV - 43,93117. 358 WOULDN'T GET FAR THE GAME FEAT. KANYE V\;Est B GEFFEN _15,653
37 ;HORTIE LIKE MINE BOW WOVVFEAT. CHRIS BROWNV& JOHNTA AU;I'K ) G_UMBIA E ZSE Yl HOOD BOY FANTASIA FEAT. BIG BOT J@MG | I_S,SI'L
BB A BAY BAY HURRICRE CHRIS 7 ;10 GROUNDS/JN] 72,459 88 WALL TO WALL CHR@QOR JIVE/ZOMBA IEJSZ F
k2l BUDDY MUSIQ SOULCHILD 7 ATLANTIC Eol? 3N TATTOO THTALUANCE FEAT. FABO - NCE/ASYLUM/M\JTIC 71750247
[0l LIKE A BOY RARA o LAFACE/ZOMBA 41,419 90 57Y GOODBYE CT—!RIS BROWN - ~ JwvezomBa 13,758
L] DOIFT MATTER A;(ON - KONVICT/UPFRONT/éRE/UNIVERSAL MOTOWN 41,209 Il WE RIDE ((| SEE THE FUTURE)) M;A;Y J. BLIGE MATRIARCH/GEFFEN | )31505
%3 MY LOVE JUSTIN TIMBERLAKE FEAT. T.. JIVE/ZOMBA 40,846 78l  SOULJA GIRL SOULJA BOY TELL'EM FEAT. 115 COLLIPARK/INTERSCOPE 13,375
[N LIKE THIS KE( IiOWLAND FEAT. EVE - MUSIC wom&olurwem « ZO?OB_ 93 VTADSYANAME NELLY DERRTY/UNIVERSAL MOTOWN 13,341 g
A SHAWTY IS A 10 THE-DREAM - DEF JAM/DIMG .39,685 B COFFEE SHOP YUNG JOC FEAT. GORILLA ZOE BLOCK/BAD BOY SOUTH/ATLANTIC 13,239
23 NO ONE ALICIA KEYS MBK/J/RMG 38,7_74 =5l | TRIED BSNE THUGS-N-HARMONY FEAT. AKON FULL SURFACE/INTERSCOPE 13,046
"4 TOP BACK T.. -  GRAND HUSTLE/ATLANTIC 38,7104 B 30 SOMETHING Jav-z ROC-A-FELLA/DEF JAM/IDUMG 12,942
I8l HOOD FIGGA GORILLA ZOE o BLOCK/BA?BOY SOUTH/ATLANTIC - 36,913 EQll SHOW ME WHAT YOU GOT Jav-Z ROC-A-FELLA/DEF JAM/IDJMG 12,805
[7:3 DUFFLE BAG BOY PLAYAZ CIRCLE FEAT. LIL WAYNE DTP/DEF JAM/IDIMG 36,884 28 MONEY IN THE BANK SwiZZ BEATZ UNIVERSAL MOTOWN 1445
] GO GETTA YOUNG JEEZY FEAT. R KELLY CORPORATE THUGZ/DEF JAM/IDJMG _36,663 EEN PUT A LITTLE UMPH IN IT JAGGED EDGE FEAT. ASHANTI SO SO DEF/ISLAND URBAN/IDIMG | 11,408
W] BECAUSE OF YOU NEYO DEF JAM/IDIMG | 36,346 Q8] LIKE THIS Mims capToL  TINIS
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TR A THE YEAR IN MUSIC .

TOP URBAN ARTISTS

[LL8 ARTIST IMPRINT / PROMOTION LABEL CLLW ARTIST IMPRINT / PROMOTION LABEL

1 T-PAIN KONVICT/NAPPY BOY/JIVE/ZOMBA Il FANTASIA JIRMG

3l CIARA LAFACE/ZOMBA Pl JUSTIN TIMBERLAKE JIVE/ZOMBA

3 A GRAND HUSTLE/ATLANTIC 5 BOow wow N ) ' COLUMBIA

M BEYONCE ) © MUSIC WORLD/COLUMBIA "8 KEYSHIA COLE ) a IMANI/GEFFEN

Ell NE-YO DEF JAM/IDJMG 15 RBBIN TFICKE STAR TRAENTERSCOPE

: W AKON B KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN [l R. KELLY - - JIVEIZOMBA
5y Al CHRIS BROWN B ) JIVE/ZOMBA YA J. HOLIDAY o MUSIC LINE/CAPITOL

' f ‘ 8 LLOYD T:HE INCA/UN|VERSA7L MOTOWN 18 JAY-Z ROC-A-FELLA/DEF JAM/IaMG

e, ..!I% N UNK scoompkocH  MEN SOULJA BOY TELL'EM © COLLIPARK/INTERSCOPE

e o Y o MUSIQ SOULCHILD ATLANTIC 20 VI CAPITOL

PEAK PEAK WKS. ON YE PEAK PEAK WKS. ON YE
ARTIST TITLE (IMPRINT / PROMOTION LABEL) POSITION  DATE CHART RANK ARTIST TITLE (IMPRINT / PROMOTION LABEL) POSITION  DATE CHART RANK
50 CENT | GET MONEY (SHADY/AFTERMATH/INTERSCOPE) &  9/21/2007 15 60 LLOYD GET IT SHAWTY (THE INC./UNIVERSAL MOTOWN) 3 5/25/2007 20 36
LUDACRIS FEAT. MARY J. BLIGE RUNAWAY LOVE (DTP/DEF JAM/IDJMG) 2 2/23/2007 20 18
Y AKON DON'T MATTER (KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN) 1 (1 WK) 4/20/2007 16 41
AKON FEAT. SNOOP DOGG | WANNA LOVE YOU Y] MIMS THIS 1S WHY 'M HOT (CAPITOL) (M 3/16/2007 20 19
(KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN]) i5 12/15/2006 20 22 MUSIQ SOULCHILD BUDDY (ATLANTIC) 7 3/30/2007 20 k{]
MUSIQ SOULCHILD TEACHME (ATLANTIC) 10 &/29/2007 22 33
[E] BIRDMAN & LIL WAYNE STUNTIN'LIKEMY DADDY (CASH MONEY/UNIVERSAL MOTOWN) 3 11/3/2006 25 78
BEYONCE IRREPLACEABLE (COLUMBIA) 1(6) 12/15/2006 20 1 m NE-YO BECAUSE OF YOU (DEF JAM/IDIMG) g 4/27/2007 19 50
44 BOW WOW FEAT. CHRIS BROWN & JOHNTA AUSTIN SHORTIELKEMINE (COLLMBIA) 1(2)  12/1/2006 20 37 NE-YO DO YOU (DEF JAM/IDIMG) 5 8/10/2007 20 30
R. KELLY OR BOW WOW (FEAT. T.1. & T-PAIN) I'MAFLIRT (COLUMBIAUIVEZZOMBA)  1(2)  4/6/2007 20 14
A CHRIS BRgWN SAY COODBYE (JIVE/ZOMBA) 2 10/13/2006 20 90
,/,,f CHRIS BROWN FEAT. JAY BIZ POPPIN' (JIVE/ZOMBA) 4 2/8/2007 22 10 OMARION ICE BOX OLUMBIA 3/16/2007 21 25
;';:',"// CHRIS BROWN FEAT. T-PAIN KISS KISS (JIVE/ZOMBA) 1M 1/30/2007 12 58 m st ) 6
/’l PLAYAZ CIRCLE FEAT. LIL WAYNE DUFFLE BAG BOY (DTP/DEF JAM/IDIMG, 4 10/26/2007 48
j/.:y E EASSIDV FEAT. SWIZZ BEATZ MY DRINK N' MY 2 STEP (FULL SURFACEL/RMG) S N/23/2007 14 75 m PLIES FEAT. T-PAIN SHXIWT\”[SLIP-N-SLB![A)E/ATLAl;\ITIC) ] 1() 8172007 ;% 3
- HERISH UNAPPRECIATED (SHO'NUFF/CAPITOL) g 11/10/2006 20 79 TTY RICKY E HOTLINE TAR/ATLANTIC 2 3/2/2007 0 23
% CIARA LIKE A BOY (LAFACE/ZOMBA) 3 5/M/2007 18 40 PRE ONTH (BLUES : %
’;, A CIARA PROMISE (LAFACE/ZOMBA) 101  1/26/2007 22 6
7 CIARA FEAT. 50 CENT CAN'T LEAVE 'EM ALONE (LAFACE/ZOMBA) 9 8/14/2007 18 56 ;
77/ KEYSHIACOLE FEAT.MISSY ELLIOTT & LILKIM LET (T GO (MANIGEFFEN)  1(2) /2412007 25 5 I icH sov AT IAY-2 Ut RON SOME 'S (ZONE 4INTERSCOPE) | 4 2230007 21 20
/4/, CRIMEMOB FEAT. LIL SCRAPPY ROCK YOHIPS (CRUNK/BME/REPRISE/WARNER BROS.) 4 4/13/2007 26 21 KELLY ROWLAND FEAT. EVE LIKE THIS (MUSIC WORLD/COLUMBIA) 7 6/22/2007 20 43
7
7/
Y, DIDDY FEAT. KEYSHIA COLE LAST NIGHT (BAD BOY/ATLANTIC) 10 4/6/2007 18 51
@Il Dioy FEAT KEY T-PAIN, TRICK DADDY, RICK ROSS & PLIES [ S0P BOVZ v LKEARDTIR ONDECUNVERSAL REPLBLOUNVERSALMOTOMN)  1(1) - /2972007 20 13
77 M S01100D (TERROR SaUAD Kot 6 1230007 15 67 SNOOP DOGG FEAT. R. KELLY THAT'S THAT (DOGGYSTYLE/GEFFEN) 9 12/15/2006 18 52
/{IZ THE-DREAM SHAWTY 1S A 10 (DEF JAM/IDIMG) S W8H007 20 a4 SOULJA BOY TELL'EM CRANK THAT (SOULJA BOY) (COLLIPARK/INTERSCOPE)  1(2)  9/7/2007 21 15
7 .
//’ [ FABOLOUS FEAT. NE-YO MAKE MEBETTER (DESERT STORM/DEF JAMADIMG) 1(3)  7/20/2007 21 12 ;ﬁ’;'l(Np%.ﬁf’cEl?g"tgSGTOvefTOF?ODU‘%AL’;”g?ﬁCfgf&x"g‘%‘%ﬁg“L MOTOWN) . (73) 53//295/228877 %2 37]
= F:TNJT)AESI-'IQ'VTIEF \;IileNLIJ-:%ﬁAKAEG {T RAIN (TERROR SQUAD/IMPERIAL/VIRGIN) é 17//1%//22%(()); %g 345 T.1. BIG THINGS POPPIN' (DO IT) (GRAND HUSTLE/ATLANTIC) 4 72712007 20 26
: T.1. TOP BACK (GRAND HUSTLE/ATLANTIC) 10 3/2/2007 20 46
T.I. FEAT. WYCLEF JEAN YOU KNOW WHAT IT IS (GRAND HUSTLE/ATLANTIC) 7 9/21/2007 18 57
JUSTIN TIMBERLAKE FEAT. T.l. MY LOVE (JIVE/ZOMBA) 4 12/15/2006 20 42
[ GORILLA ZOE HooD FiGeA (BLOCK/BAD BOY SOUTH/ATLANTIC) 9 10/26/2007 20 & JUSTIN TIMBERLAKE DUET WITH BEYONCE UNTIL THEENDOF TIME (IVEZZOMBA) 2 10/12/2007 27 8
T-PAIN FEAT. AKON BARTENDER (KONVICT/NAPPY BOY/JIVE/ZOMBA) 6 8/3/2007 20 34
T-PAINFEAT. YUNG JOC BUY U ADRANK (SHAWTY SNAPPINY(KONVICT/NAPPY BOYIIVE/ZOMBA) 1(8)  4/27/2007 22 1
HUEY POP, LOCK & DROP IT (HITZ COMMITTEE/IVE/ZOMBA) 4 5/25/2007 22 24 ;
m HURRICANE CHRIS A BAY BAY (POLO GROUNDS//RMG) 6 72012007 50 38 TREY SONGZ CAN'T HELP BUT WAIT (SONG BOOK/ATLANTIC) 4 1/30/2007 15 68
[ JAY-Z SHOW ME WHAT YOU GOT (ROC-A-FELLA/DEF JAM/ADIMG) > wwmnoos w97 M Ay el e o e e givEFogy 'Y BElpsed 8 62
J. HOLIDAY BED (MUSIC LINE/CAPITOL) 1(5) 9/212007 21 9 UNK WALK IT OUT (BIC OOMPIKOCH) 163) 110/2006 30 59
JIM JONES WE FLY HIGH (KOCH) 4 12/8/2006 20 32
R. KELLY DUET WITH USHER SAME GIRL UIVE/ZOMBA) 1M 832007 20 6 [7] KANYE WEST FEAT. T-PAIN GOOD LIFE (ROC-A-FELLA/DEF JAMADIMG) 2 T/22007 10 7
ALICIA KEYS NO ONE (MBK/J/RMG) 1(5) 10/26/2007 13 45
SEANIINGSTOne 00 (6 N EE N A P ) = Spve B B YOUNG JEEZY FEAT. R. KELLY GO GETTA (CORPORATE THUGZDEF JAMIDIMG) 4 3/30/2007 18 49
YOUNG JEEZY | LUV IT (CORPORATE THUGZ/DEF JAM/IDIMG) 10 12/22/2006 17 62
LIL BOOSIE FEAT. FOXX & WEBBIE WIPE ME DOWN (TRILLJASYLUM/ATLANTIC) 3 6/15/2007 22 17 The Top 10 index is a listing of all songs to appear in the top 10 of the Nielsen BDS-fueled chart during the 2007 chart year (issue dates
LIL SCRAPPY FEAT. YOUNG BUCK MONEY IN THE BANK (BME/REPRISE/WARNER BROS.) 4 11/24/2006 20 76 Nov. 24, 2006 to Nov. 16, 2007). However, peak dates, peak positions and total weeks at No. T for current charting songs reflect their
LLOYD FEAT. LIL' WAYNE YOU (THE INC./UNIVERSAL MOTOWN) 1(5) 2/2/2007 26 2 entire chart history up to the Nov. 30, 2007 issue.
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P 11 NIELSEN BDS ¥ HITPREDICTOR NEW AND ACTIVE
wS  TITLE CERTIFICATIONS STATUS PLAYS AUDIENCE
gz TITLE PLAYS TITLE PLAYS
B ARTST —- MBRINTV{EROMOTIONEABEL Ty - B RANK ARTIST / LABEL /GAIN ARTIST / LABEL /GAIN
KISS KISS NO. 1{2 WKS) nv P o NEVER 606/99 HIT THE DANCE FLOOR 509/142
E ~ CHRIS BROWN FEATURING T-PAIN JIVEFZOMBA "581‘_ 2 f‘s'zjg . Jaheim Unk Feat. Baby D
NO ONE ne (DIVINE MILLZATLANTIC) (BIG OOMP/KOCH}
% ALICIAKEYS MBK /1/RMG 4451 -312 49.931 1 MOST ADDED TOTAL STATIONS: 50 TOTAL STATIONS: 61
n  GOOD LIFE n 441 WS 4345 3 SPEEDIN' 603/48  TALKIN' OUT DA
" KANYEWEST FEATURING T-PAIN ROC-A-FELLA/DEF JAM/IDIMG = Sl Rick Ross Feat. R. Kelly SIDE OF YA NECK 503/170
CAN'T HELP BUT WAIT (SLIP-N-SLIDE/DEF JAM/IDIMG) Dem Franchize Boyz
6 evsoncz SONGBOOK/ATLANTIC 890 +265 142102 4 TOTAL STATIONS: 62 (VIRGIN/CAPITOL) sg
(= =T e - TOTAL STATIONS:
i SHOULDA LET ¥OU GO e 3255 «207 RSB 6 UMMA DO ME 5717160 e
o & — 9 e S TITLE NEW Rocko DOWN IN THE DIRTY 462/84
17 DUFFLE BAG BOY %98 367 32460 S ARTIST / LABEL STATIONS (ROCKY ROAD/(SLAND URBAN/IDJMG) Ludacris Feat. Rick Ross & Bun B
" PLAYAZCIRCLE FEATURING LIL WAYNE OTP/DEF JAN/IDIMG  ~ == i WITH YOU 41 TOTAL STATIONS: (DTP/DEF JAM/IDIMG)
% I'M SO HOOD 3054 135 28348 7 Chris Brown HONEY TNE TOTAL STATIONS: 50
TUKHALED FEATURING T-PAIN, TRICK DADDY, RICK ROSS & PLIES TERRORSQUADVKOCH - UIVE/ZOMBA) N RAIN fr 425136
T SOULJA GIRL 7 —= . KBTT, KHTE, KIPR, KJMM, KKDA, KNDA, (Eﬂﬂk(ffé:;ff P el
D p 2993 #4173 20.70 % KOPW, KPRS, KSJM, KTCX, KVSP, WAMO, Y
" SOULIABOY TELL'EM FEATURING 1S COLLIPARK/INTE ISCOPE o o T AT e TR TOTAL STATIONS: 54 (T%LT)?LC sLTIZﬁgﬁ:]TOLJ -
JUST FINE WERQ, WEUP, WFXA, WFXE, MHRK, :
9 ARY 1BLICE MATRARCHCGEFTEN 2035 *122 20991 13 WHTD, WIKS, WIMI, WJTT, WJUC, Wiwz, PLAYAZ ROCK 512156
. SHAWTY IS Al ”' = -+ - WJZD, WPEG, WPGC, WPRW, WPWX, Hurricane Chris Feat. Boxie WHO THE F*** IS THAT  411/22
2 THE-DREAM o DEF JAMAIDIMG 2585 -469 27.661 8 WQBT, WQHH, WQOK, WRBJ WTMG, (POLO GROUNDS/J/RMG) Dolla Feat. T-Pain & Akon
o L DARHIDIMG - s WZFX, WZHT, XM The City TOTAL STATIONS; S5 (JIVE/ZZOMBA)
UNTIL THE END OF TIME n v y — — — TOTAL STATIONS: 57
JUSTIN TIMBERLAKE DUET WITH BEYONCE avezowes 208 IS 127553 9 1 REMEMBER 37
e Keyshia Cole
Z Jsh’[iﬁ%cATE EOSTNGREZSED phkjé:\clanm AP‘T%IL 2432 +427 22036 12 (IMANI/GEFFEN)
— . N KBTT, KDAY, KHTE, KIPR, KJMM, KKDA,
ROC BOYS (AND THE WINNER IS)... KNDA, KOPW, KPRS, KRRQ, KSJM, KVSP,
6 Javz ROCAFELLA/DEF JAM/IDIMG 2542 2 18906 15 WAMO, WBFA, WBLK, WBLX WBTF,
e . ] . WDKX, WEAS, WEMX, WEUP, WFXA,
B LIKE YOU'LL NEVER SEE ME AGAIN 2169  +417 22165 1 WIKS, WILB, WIMI, WITT, WJUC, WJZD,
T ALICIAKEYS MBK/J/RMG - . WKYS, WQHH, WQUE, WRB. WTMG,
E , BED ndr k WWPR, WWWZ, WZFX, WZHT
iz‘ J.HOLIDAY MUSIC LINE/CAPITOL 237?4 5 393 SR - 18 T e e
15 x\:ﬂg‘:mrﬁnm'c g'NIYZZZBESA-:ZEp FULSURRACEDRMG 2009 593 17677 16 EherilDennis
i EA LSURFACEA/RMG <557 ° (BAD BOY/ATLANTIC)
INDEPENDENT AIRPOWER KBTT, KHTE, KIPR, KJMM, KKDA, KNDA,
5 WEBBIE, LI PHAT &LIL BOOSIE Wiy 1920 +400 14401 19 KOPW, KPRS, KSUM, KTCX, KVSE, WAMO,
- . = g = == WEBFA, WBTF, WOKX, WEMX, WEUP, WFXE,
POP BOTTLES 3 " 4
_8 _ BIRDMANFEATURING LIL WAYNE CASH MONEY/UNIVERSAL MOTOWN J7E'f’ 7’“8 [t 1B mﬁm{ﬂfﬂd NwﬁMvémmwzm
GIVIN' ME A RUSH = —= — -
8 vms waRnergRos, | 1997 | +200 7828 27 GO ON GIRL 29 45
- Iy s = Ne-Yo
GIRLFRIEND AIRPOWER % \
1596 #4172 12708 20 (DEF JAM/IDJMG)
™ BOWWOW & OMARION TuG/OlMBIA 7D e B KBTT. KHTE, KIPR, KJMM, KFDA, KNDA, MOST x
HYPNOTIZED KOPW, KPRS, KRRQ, KSJM, KVSP, WAMO,
. PLIES FEATURING AKON BCCATESSUPN-SUDEATLANTIC B *109 10.649 24 WBFA, WBLK, WBTF, WDKX, NEMX, WEUP, 'NCPRE¢§ED \
. B 1§ . — WIKS, WJIMI, WITT, WJUC, WJIZD, WQHH, LA N
Low WWWZ, \
" FLORIDAFEATURING T-PAIN POE BOY/ATLANTIC V’GF +289 1 9'327 VZS ! B WTM_G’ : e XVZHT \
FLASHING LIGHTS °r 5000 ONES 2] \
7 KANYE WEST FEATURING DWELE ROC-A-FELLA/DEF JAwiOMG | 1424 4 s ]5'690 i Drama Feat. T.i.. Twista, Young Jezzy & \
CRYING OUT FOR ME T Yongrlog o
10 1414 +59 12060 22 (GRAND HUSTLE/ATLANTICY
: MARIO BROSTREETU/RMG 777 = KBTT, KHTE. KIPR, KJMM, KKDA, KNDA, +427 SUFF.OCATE
12 HATE THAT | LOVE YOU N 1281 24 12360 2 KOPW, KVSP, WBFA, WBLX, WDKX, J. Holiday (Music tine/Capitol} \
RIHANNA FEATURING NE-YO SRP/DEF JAW/IDIMC : WEMX, WEUP, WFXE, WIMI, WJTT, WJUC, KBFB +47, WERQ +38, WIMH +36, XCTY +23, WDHT +22,
© _ FREAKY GURL it : 3 WIWZ, WJZD, WQHH, WTMG WFXA +21, KMLL) 18, KHTE +I8, WPEG +T7, WCKX +16 \
B Cucoivane BCCATASYLUWITLANTC 1290 261 | 8.897 26 CE 20 ' " = \
: Ty - - INNOCENT (MISUNDERSTOOD) +417 LIKE YOU'LL NEVER
SENSUAL SEDUCTION ms +375 1.232 3 Cassidy
~ SNOOPDOCG DOGGYSTYLE/GEFFEN - i - {(FULL SURFACE/J/RMG) SEE ME AGAIN \
FLY LIKE ME _ KBTT, KHTE, KIPR, KKDA, Ku1JJ, KOPW, Alicia Keys (MBK/J/RMG) \
CHINGY FEATURING AMERIE oTeE mDive | 203 ‘55 SWB 33 KRRRANBE AW ETEAWEN XY DR AVIKS, WWPR +49, Sit) +31, WPEG +29, WTMG +24, WUSL +22,
i § ~ WIML, WITT, WIUC, WIWZ, wJZD, WQHH, KBTT +22, WERQ +21, KHTE +19, WHHL +8, KDAY +IS \\
STILL WILL WTMG, WZHT — —
50 CENT FEATURING AKON SHADY/AFTERMATH/NTZRSCOPE 202 B RN 34 — . - - + INDEPENDENT
gl TP FLASHING LIGHTS n v R
THEY KNOW . 2 ] 1 ] I Webbie, Lil' Phat & Lil' Boosie (Trill/Asylum)
2 SHAWTY LO DALASYLUM 873 33 6.220 30 Kanye West Feat. Dwele L o
= I . = | (ROC-A-FELLA/DEF JAM/IDIMG) L WEMX +30, WPEG +30, WIWZ +28, WIZF +27, KMJJ +25,
BLOW YA MIND 825 22 4T3 36 KATZ, Sirius Hot Jamz, WCK<, WDHT, WHE<e, ROz RO R L U SRY
_~ STYLESPFEATURING SWIZZ BEATZ KOcH 59 T WEDR, WENZ, WIZF, WPRW, WVEE,
LOST IN LOVE WWPR. WXBT FLASHING LIGHTS
& ZDNE4/INTERSCOPE. | 20 5 4278 - ¢ - — d Kanye West Feat. Dwele
= I SENSUAL SEDUCTION 9 (Roc-A-Fella/Def Jam/IDIMG)
10 | WANT YOU 744 280 S406 32 Snoop Dogg KHTE +30, SIHJ +23, KBFB +22, WENZ +20, WTMG +19,
£ COMMON o G.O.0.L./GEFFEN A = . (DOT%CYSTY'-E/GEEFENJ W S WEMX +T7, WWPR +17, KIMM +T7, WWWZ #16, KATZ +16
KATZ, WAMO, WGCI, WHRK, WJBT, WPEG,
:3': MY BEDROOM BAD BOY/ATLANTIC 700 +29 4329 39 WPRW, WQBT, WQUE eyswes B e
r— i o a SENSUAL SEDUCTION
LET'S VIBE S Snoop Dogg (Doggystyle/Geffen)
YOGOTT) MOUTHOF THE SOUTHTYT 979 N =8 _2'930 B ADDED AT... ¥ KOPW go, ngEg J»?SXJ@, WWPR +18, WQBT <16,
TAKE YOU THERE E WBLK +16, WZHT 416, WHTD +15, XCTY +15, KSUM 415
SEANKINGSTON BELUGA HEIGHTS/EIC/KOCH  O79 i 20 - WZFXC i@
= " Fayetteville, N WZFX
{ REMEMBER
KEYSHIACOLE ManiGEFFEN OO ’2067 N 2 MD: Sherman "0l Drocc” Howze
INT'L PLAYERS ANTHEM (I CHOOSE YOU) 1 R = Chris Brown, With You, 2
UGK FEATURING OUTKAST uckovezoes 902 204 B4l 22 Erykah Badu, Honey, 2
—_— i Keyshia Cole, | Remember, O
Cops up 655 K 2956 3 Ne-Yo, Go On Girl, D FOR WEEK ENDING DECEMBER 2, 2007
LYFE JENNINGS COLUMBIA i ‘ ’ LEGEND: See legend to charts in charts sectlon for rules and symbol explanations.
WAT_CH MY SHOES ] - FOR REPORTING STATIONS PLAYLISTS GO TO: 83 urban stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours a day,
3EEP TRILL/ASYLUM 64C -69 4438 32 7 days a week. Rap chart comprised of 83 urban and 75 Rhythmic electronically monitored Nielsen

Broadcast Data Systems stations. © 2007 Nielsen Business Media, Inc. All rights reserved.

—
e

* Now accepting affiliations
¢ We can customize your format and localize your station
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TOTAL  CHART SHARE

T] LABEL  SONGS  BYPLAYS

ATLANTIC 9 14.6%
bl RCAMUSICGROUP 16 13.0% /I rLA N r/C
el INTERSCOPE 4 12.5%
Pl coLumBla 00 13 9.5%
3 UNIVERSALMOTOWN 9 88%
(3 ISLANDDEF JAMMUSICGROUP T3 78%
el zomBA 18 72% s,
W cAPITOL 9 4.6% 7 70
E3  WARNER BROS. 3 3.9% 7 7
)] CONCORD MUSIC GROUP 9 3.4% 7,7

S s oL R

2

TITLE ARTIST

2007

THE YEAR IN MUSIC

IMPRINT / PROMOTION LABEL - PLAYS

TITLE ARTIST

LOST WITHOUT U ROBIN THICKE

| PLEAgE DON'T GO TANK
TEACHME MUSIQ SOULCHILD
WHEN 1 SEE U FANTASIA

‘lN MY SONGS G;QALD LE\;ERT
TAKE ME AS 1 AM MARY J. BLIGE
CAN U BELIEVE ROBIN THICKE
IF | WAS YOUR MAN [0F
BUDDY MUSIQ SOULCHILD
CHANGE ME RUBEN STUDDARD
MAKE YA FEEL BEAUTIFUL RUBEN STUDDARD
IF | HAVE MY WAY CHRISETTE MICHELE
w;IAT'S MY NAME BRIAN MCKNIGHT
DJ DON'T GERALD LEVERT
USED TO BE MY GIRL BRIAN MCKNIGHT
CAN'T GET ENOUGH TAMIA
IRREPLACEABLE BEYONCE

i 7BABY7;NGIE STOiNE FEAT. BETTY W;GHT
AND I AM TELLING YOU I'M NOT GOING JENNIFER HUDSON

ANOTHER AGAIN JOHN LEGEND
FUTURE BABY MAMA PRINCE
DO YOU ne-v0
I CAI:L 1T LOVE LIONEL RICHIE

FLY LIKE A BIRD MARIAH CAREY

STAR TRAK/INTERSCOPE

STAR TRAK/INTERSCOPE 36,423

MUSIC WORLD/COLUMBIA
STRUGGLENO MORE (THE MAIN EVENT) ANTHONY HAMILTON, JAHEIM & MUSIQ SOULCHILD

66,523

GOOD GAME/BLACKGROUND/UNIVERSAL MOTOWN 53137

ATLANTIC 45,631

J/RMG
ATLANTIC

JIVE/ZOMBA
ATLANTIC
J/RMG

J/RMG

DEF JAM/IDIMG
WARNER BROS.

ATLANTIC
WARNER BROS.
PLUS VIMAGE

20
43,355

MATRIARCH/GEFFEN/INTERSCOPE 41,340

34383
33,299
29,504
2808
24,690

23577

655

20453

coLumMBIA -

STAX/CONCORD

ATLANTIC
G.0.0.0./COLUMBIA
DEF JAM/IDIMG
ISLAND/IDJMG

TOP URBAN AC LABEL GROUPS

TOTAL  CHARTSHARE
LABEL SONGS  BYPLAYS
ATLANTIC GROUP 9 14.6%
RCAMUSICGROUP 16 130% /] rL A N 77 C
INTERSCOPE 4 12.5%
CoLuMBIA 13 9.5%
_ UNIVERSAL MUSICGROUP 9  88%
ISLANDDEF JAMMUSICGROUP 13  78%
ZOMBA B 8 7.2% L
CAPITOL MUSICGROUP 11 S51% 777
WARNER MUSIC GROUP 3 39% 7 7
CONCORD MUSIC GROUP 9 3.4% 00

24/7 NEWS ONLINE @ www.RadioandRecords.com

ISLAND/IDJMG

NPG/COLUMBIA

NO ONE ALICIA KEYS

ANGEL CHAKA KHAN

ME TAMIA

FIND MYSELF IN YOU BRIAN MCKNIGHT

MY LOVE JOE

SAVE ROOM JOHN LEGEND
SIMPLE THINGS ELISABETH WITHERS

LISTEN BEYONCE

BRUISED BUT NOT BROKEN JOSS STONE
SHOO BE DOO (NO WORDS) MACY GRAY
HOW DO | BREATHE MARIO

' MORE THAN FRIENDS FREDDIE JACKSON
WHAT YOU ARE LIONELRICHE
HEARTBREAKER TANK

BED J. HOLIDAY

FORCE OF NATURE SUNSHINE ANDERSON

ALRIGHT LEDISI

ENOUGH HOWARDT—!EWETT FEAT. GEORGE DUKE
DEEP?R STILERICK JA&S -

GOT YOU HOME LUTHER VANDROSS
EECAUSEOF YOLTNE-YO -

O 0 N O N > W N =

www.americanradiohistorv.com

BE WITH YOU ELISABETH WITHERS

HATE ON ME JiLL SCOTT
THERE'S HOPE INDIA.ARIE
CAN'T LET GO ANTHONY HAMILTON

IMPRINT / PROMOTION LABEL ~ PLAYS-
MBK/AJ/RMG 13,898
THE B BLUE NOTE/EAPITOL 13,893
7 BURGUNDY/COLUMBIA i 13,740

B B . B H|5DEN BEACH 13,55_1—

B o a UNIVETQSAL MOTOWN 12,778

SO SO DEF/ZOMBA »1_1,_86‘2 il
PLUS IMAGE ~ N,494
UNIVERSAL MOTOWN -1_0,_293_"
JIVEZZOMBA 9,720
GOOD/COLUMBIA 9,493
BLUE NOTE/CAPITOL 6,4797
7MUSIC WORLD/COLUMBIA i -9,203
-  VIRGINCAPITOL ) -9,04_9 7]
WILL..LAM/GEFFEN 8,510
3RD STREETA/RMG __8,101—
- s L7768

ORPHEUS
ISLAND/IDJMG 751
GOOD GAME/BLACKGROUND/UNIVERSAL MOTOWN 7133

MUSIC LINE/CAPITOL 6,878
MUSIC WORLD 6,798

VERVE FORECAST/VERVE 6,725

THE GROOVE/THE MACHINE PRODUCTIONS 6,031
STONE QITY 5,709
J/IRMG 5,470

DEF JAM/IDJMG 5375

ARTIST IMPRINT / PROMOTION LABEL
ROBIN THICKE STAR TRAK/INTERSCOPE
MUSIQ SOULCHILD ATLANTIC

TANK GOOD GAME/BLACKGROUND/UNIVERSAL MOTOWN
GERALD LEVERT

BRIAN MCKNIGHT

ATLANTIC

WARNER BROS.

RUBEN STUDDARD - B B JIRMG
FANTASIA - JIRMG
MARY J. I;LIGE . o MATRIARCH/GEE\J
JOE . JIVE/ZOMBA
“TAMIA o - - PLUS VIMAGE
BE(ONC; - - MGSIC WORLD/COLUMBIA

JOHN LEGEND
ELISABETH WITHERS |
NEYO
CHRISETTE MICHELE

_ LIONEL RICHIE
ANTHONY HAMILTON
JENNIFER HUDSON

 BRINCE o
JILL SCOTT

G.0.0.D./COLUMBIA

BLUE NOTE/CAPITOL

DEF JAM/IDJMG

DEF JAM/IDJMG

ISLAND/IDJMG

SO SO DEF/ZOMBA

MUSIC WORLD/COLUMBIA
NPC/COLUMBIA

HIDDEN BEACH

DECEMBER 7, 2007
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5 TITLE CERTIFICATIONS PLAYS AUDIENCE
(TS ARTIST IMPRINT / PROMOTION LABEL ™ +/- MILLIONS RANK
NO ONE NO. 1(6 WK5S) n
LT aoakers T 7.0 S
B ANGEL %28 A N34T 2
| CHAKAKHAN BURGUNDY/COLUMBIA - MOST ADDED
> TEACHME n
f7 MUSIQ SOULCHILD aiawtic 1303 10 ]0_'2_637 2
BABY
?C“ ANGIE STONE FEATURING BETTY WRIGHT STAX/CONCORD ]26]_ :"7 ]_0'_600 5
MY LOVE
F,, JoE avezoven B2 61 Eal ° e NEW
UNTIL THE END OF TIME n ARTIST / LABEL STATIONS
]‘L JUSTIN TIMBERLAKE DUET WITH BEYONCE JIVE/ZOMBA llBﬁ 2l ad ONE FOR ALL TIME 21
IF | HAVE MY WAY Chaka Khan
_25_ CHRISETTE MICHELE DeEAwDMG  O0% 0 7680 9 (BURGUNDY/COLUMBIA)
= KDKS, KJLH, KMEZ, KNEK, KOXY, KOXL,
34 CAN U BELIEVE 879 -68 7163 12 Sirius Heart & Soul, WAGH, WHLS, WGPR,
ROBIN THICKE STAR TRAK/INTERSCOPE i e R R s (e
4 UKE YOU'LL NEVER SEE ME AGAIN MOST INCREASED PLAYS 870 +195 7188 1 WMPZ, WSRB, WTLZ, WWDM, WXST, XM
ALICIAKEYS MBK/JRMG g Suite 62
PUT YOU UP ON GAME o - T T e
E - ARETHA FRANKLIN WITH FANTASIA JIRMG :8:‘: = c I 6'896_ 13 ;":E:' 32:: e O
HATE ON ME (PURESPRINGS GOSPEL)
_237 JILLSCOTT HIDDEN BEACH 8i3 59 Rl 7 KDKS, KMEZ, KNEK, KOKY, KQXL, WAGH,
JUST FINE WBLS, WFLM, WGPR, WKXI, WLXC,
__E MARY J. BLIGE MATRIARCH/GEFFEN (e 5 B © MRS WMpz_'WSRB' S nll
NEVER | REMEMBER |
7w DVNEMLLATLANTIC 787 *B5 7975 8 Keyshia Cole
(IMANI/GEFFEN)
2y m‘:fs':xl SeEy J,RJE 766 -3 5908 14 KJLH, KJMS, KVMA, WBLS, WHUR,
R T . I = - WNEW, WPHR, WSOL, WSRB
BREAK : s S
17 TANK G000 GAME/BLACKGROUND/UNIVERSAL MOTOWN Zo e 1._972A 13 LIKE YOU'LL NEVER
. = v W SEE ME AGAIN 6
ALRIGHT =
¥ o VERVEFORECASTVERVE 003 W7 4080 QEnlGy
AFTER TONIGHT o M i iR U - ey e
10 o owninG peaconcoRD O R 3457 19 wXMG T
3 1 APOLOGIZE T
T2 wnEsay TSTMECHLDISHANACHE 930 39 el 2 z‘:l;gixmg:‘ﬁ?f 8
T 4 = 1 T antasia
DO YOU FEEL ME - (JIRMG)
‘8 ANTHONY HAMILTON DEF JAM/IDIMG 22 2 3 2_92 20 WKJS, WKUS, WLVH, WVKL
BRUISED BUT NOT BROKEN - Br
20 osssTone VRoncapmoL 47 67 3458 18 JNiYER .
- laheim
DECLARATION (THIS IS IT) P DIVINE MILL/ATLANTH
5 KIRK FRANKLIN GOSPO CENTRIC/ZOMBA 383 P 1 BB 23 E(MJM, WDAS, WIMZ, Mc[)NEw
STOP BREAKING MY HEART T L B — B
15 RAHSAANPATTERSON srmstry QNOGHN 241 QEEEE 28 cBhE OK e 4
7 1 risette Michele Feat. will.i.am
6 MY LOVE 357 22 1.889 27 (DEF JAMADJIMG)
. AILLSCOTT HIDDEN BEACH 1 . KJMS, WHUR, WYLD, XM Suite 62
WOMAN —= = —=m i
10 pavEEM DEVAUGHN avezowss M ‘65 SEEIEM 2 :AUS"J' ';IrNE 3
" 1 REMEMBER e e
“' ~ KEYSHIACOLE IMANI/GEFFEN ZES +105 " IRREE 2° f,m}: 'Cﬁ;”zlcv[fsré:‘ Y
HOLD ON —
4 YOLANDA ADAMS cowwpa 293 36 l493 34 MY LOVE 3
O i Jill Scott
]f’ J. HOLIDAY MUSICLINE/CAPITOL ,28], . . L w&g[;imiséf'fm Sulte 62
GOT 2 BE DOWN =5 = ——— =
v 2 _ ROBIN THICKE FEATURING FAITH EVANS STARTRAK/INTERSCOPE 280 2 220 ALMOST 3
i = Tamia
HEARTSTRINGS
29 e ! 97 ELISABETHWITHERS BLUE NOTE/CAPITOL 7277 42 1020 fm;f‘, ’C'JSQSE’WWDM
| BE OK
@ i CHRISETTE MICHELE FEATURING WILL.|AM DEF JAMADIMG "2‘10 ’]O} e
- LET IT GO n
3K ": KEYSHiA COLE FEATURING MISSY ELLIOTT & LIL KIM IMANI/GEFFEN v]gs : 2 | 2'538 2
| SHOULDA LET YOU GO
9 _“ Gl Evsi41 CoLE INTRODUCING AMNA IMANVGEFFEN _‘92 _’93 B ©
I CRYING OUT FOR ME
33 1 _“' MARIO sostRerTuRMg 180 <20 1613 32
NEW ALMOST
@ IR 72 MiA psymce 72 B 1054 -
NE'H THIS CHRISTMAS
@ BMS  CHRIS BROWN IVEZOMBA ]5? i e . L= <0 ADDED AT...
: HONEY
@ 1 2 ERYKAH BADU UNIVERSAL MDTOWN = o e !h(DKSL -3
- ' e reveport, LA
THE ONE THAT GOT AWAY
G |3 JoHNTAAUSTIN sosoDEFIsLANDURBANIDIMG o2 T 0784 - PO: Quenn Echols
CAN'T HELP BUT WAIT Chaka Khan, One For All Time, 3
@ —_— TREY SONGZ SONG BOOK/ATLANTIC ]337 +62 2,922 pal Marvin Winans, Just Don't Warma Know, O
4 BETTER DAYS
3 LORENZO OWENS & MICHAEL SPENCER musicmno 127 il Dy - = B —
(— % - = REPORTING AY. :
7 ONLY ONE U 124 -45 1.056 d . i ’
FANTASIA JIRMG | www.RadioandRecords.com

PO D B
Y
NEW AND ACTIVE

TITLE PLAYS TITLE PLAYS
ARTIST / LABEL IGAIN ARTIST / LABEL JGAIN
GROWN MAN SHH... a8/7 YOU BELONG TO ME 4914
Unco Sam Chaka Khan Feat. Michael McDonald
(TRILLIUM) (BURGUNDY)
TOTAL STATIONS: 16 TOTAL STATIONS: 16
JUST DON'T WANNA KNOW 65/9 ONE FOR ALL TIME 4914
Marvin Winans Chaka Khan
(PURESPRINGS GOSPEL) (BURGUNDY/COLUMBIA)
TOTAL STATIONS: 18 TOTAL STATIONS: 6
SUFFOCATE 64/23 NOT ABOUT US 35/Mm
J. Holiday Bishop Noel Jones Presents The City Of
{MUSIC LINE/CAPITOL) Refuge Sanctuary Choir
TOTAL STATIONS: 7 (ALPHA DOG/TYSCOT)

TOTAL STATIONS: 22
SAY YE5 63/10
Cupid Joy 34N
(ASYLUM/ATLANTIC) Ledlsi
TOTAL STATIONS: 12 (VERVE FORECAST/VERVE)

TOTAL STATIONS: 30
A CHRISTMAS OF LOVE 59/27
Keith Sweat IT WAS JUST
(RH!NO) MY IMAGINATION 33/0
TOTAL STATIONS: 19 Boyz Il Men

(DECCA}

TOTAL STATIONS: 6.

LIKE YOU'LL NEVER

SEE ME AGAIN

Alicia Keys (MBK/J/RMG)
KRNB +13, KMUK +13, WOLT +12, KVMA +12, WKUS +1,
WLVH +10, KQXL +9, WHQT +8, WSOL +6, WMMJ +6

JUST FINE

Mary J. Blige (Matriarch/Geffen)
KQXL +T3, WRKS +12, SIHS +10, WGPR +10, WSOL +9,
WJMZ +8, KRNB +7, KILH +5, WKXt +6, KNEK +6

ALMOST

Tamia (Plus 1/image)

WUHT +12, WAGH +3, WKXI +9, KQXL +7, WMPZ +7,
WHRP +6, KMEZ +6, WLXC +6, KNEK +5, KXLH +5

| REMEMBER

Keyshia Cole (Imani/Geffen)
KRNB +18, WTLZ +15, WNEW +11, WUHT +8, WMCL +8,
WSOL +8, WLXC +8, WPHR +8, KMEZ +7, KQXL +7

BE OK

Chrisette Michele Feat. will.i.am
(Def Jam/IDIMG)

KRNB 15, KQXL +10, WTLZ +3, WYLD +8, KJMS +7,
KVMA +6, WHRP +6, WTYB +6, WLXC 45, KDKS +5

(//////////////////////////////////5

FOR WEEK ENDING DECEMBER 2, 2007

LEGEND: See legend to charts in charts section for rules and symbol explanations.

70 urban AC stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours
a day, 7 days a week. © 2007 Nielsen Business Media, Inc. All rights reserved.

It's About The Music!

Included in the package are the year-end charts for every R&R format throughout the years.

Get a complete collection of R&R's
year-end chart packs from 1974 through 2006.

DECEMBER 7, 2007

It's an invaluable resource!

www americanradiohistorv com

For telephone service call

800-562-2706
818-487-4582

(between 5am and 5pm Pacific)

Fax: 818-487-4550

E-mail: radioandrecords@pubservice.com
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THE YEAR IN MUSIC

URBAN AC TOP 10 INDEX GOSPEL TOP 10 INDEX

PEAK PEAK WKS. ON YE PEAK PEAK WKS. ON YE
ARTIST TITLE (IMPRINT / PROMOTION LABEL) POSITION  DATE CHART  RANK ARTIST TITLE (IMPRINT / PROMOTION LABEL) POSITION  DATE CHART RANK
7 SONS OF SOUL PRAYIN' 4 U (SOUL WORLD/VERITY/ZOMBA) 8 8/10/2007 33 18
B BEYONCE iRREPLACEABLE (COLUMBIA) 4 1/19/2007 21 17
MARY J. BLIGE TAKE ME AS | AM (MATRIARCH/GEFFENJNTERSCOPE)  1(1 WK) 1/19/2007 47 6 X YOLANDA ADAMS STEP ASIDE (ATLANTIC) 0 732007 22 55
ANOINTED PACE SISTERS HIGH PRAISE (TYSCOT) 6 6/8/2007 40 10
G MARIAH CAREY FLY LIKE A BIRD (ISLAND/IDJMG) 1(6) 7/14/2006 52 25
B JONATHAN BUTLER BRAND NEW DAY (MARANATHA!) 5 10/26/2007 25 20
E FANTASIA WHEN | SEE U (J/RMG) 2 6/29/2007 39 4
G BYRON CAGE BROKEN BUT I'M HEALED (GOSPO CENTRIC/ZOMBA) 4 4/13/2007 52 £)
] ANTHONY HAMILTON canT LET 60 (50 50 DEFZOMBA) 1M 552006 €2 3 THE CARAVANS REMEMBER ME (MALACO) % Yoher o2 o8
ANTHONY HAMILTON, JAHEIM & MUSIQ SOULCHILD
STRUGGLE NO MORE (THE MAIN EVENT) (ATLANTIC) 6 542007 21 20 r::zETTE B M NCFARKIC EGe, A Rl oSRETAY 0] ] \iIKS S2BPen7 3; L
HEATHER HEADLEY ME TIME (RCA/RMC) B D B - LARK SISTERS BLES"SED AND HIGHLY FAVORED (EMI GOSPEL)  1(7WKS) 6/15/2007 3 4
JENNIFER HUDSON ANDIAM TELLING YOUIMNOT GOING (MUSIC WORLDICOLUMBIA) 3 3/23/2007 20 19 THE CLARK SISTERS LIVIN' (EMI GOSPEL) > 1282007 W 35
0 INDIA.ARIE THERE'S HOPE (UNIVERSAL MOTOWN) 5 WIP006 36 20 2] ALvIN DARLING & CELEBRATION NOBODY BUT THE LORD (EMTROGOSPEL) 2 8/24/2007 32 n
1 J0E £ 1 was YOUR maN CivEzZOMBA) 3 B//2007 36 8 [ KIRK FRANKLIN iMAGINE ME (FO YO S0UL/GOSPO CENTRIC/ZOMBA) 2 10/27/2006 56 17
JOE MY LOVE (JIVE/ZOMBA) ) 1/8/2007 16 34
[ oerrrick HADDON Heaven knows (TYSCOT/VERITY/ZOMBAJ 2 2116/2007 40 8
m ALICIA KEYS NO ONE (MBK/J/RMG) 1(5) 1/2/2007 13 26 |
CHAKA KHAN ANGEL (BURGUNDY/COLUMBIA) 2 11/30/2007 17 28 u KEITH WONDERBOY JOHNSON & THE SPIRITUAL VOICES
| MADE IT (WORLDWIDE/VERITY/ZOMBA) 8  9/15/2006 33 -
JOHN LEGEND ANOTHER AGAIN (G.0.0.D./COLUMBIA) 6 8/3/2007 20 21
JOHN LEGEND SAVE ROOM (C.0.0.D./COLUMBIA) 10 1211572006 22 35 DONALD LAWRENCE PRESENTS THE TRI-CITY SINGERS
GERALD LEVERT DJ DON'T (ATLANTIC) 7 8172007 3 14 ENCOURAGE YOURSELF (EM/ GOSPEL) 1003) 3/30/2007 47 1
GERALD LEVERT IN MY SONGS (ATLANTIC) 2 3/16/2007 39 5 LUTHER BARNES & THE RED BUDD GOSPEL CHOIR
YOU KEEP ON BLESSING ME (AIR GOSPEL/MALACO) 5 10/5/2007 30 19
m BRIAN MCKNIGHT FIND MYSELF IN YOU (UNIVERSAL MOTOWN) 1(2) 7/28/2006 55 33
BRIAN MCKNIGHT USED TO BE MY GIRL (WARNER BROS.) 2 12/29/2006 28 15 J MOSS PRAISE ON THE INSIDE (PAJAM/GOSPO CENTRIC/ZOMBA) 2 9/14/2007 30 16
BRIAN MCKNIGHT WHAT'S MY NAME (WARNER BROS.} 5 6/8/2007 26 13
CHRISETTE MICHELE IF | HAVE MY WAY (DEF JAM/IDJMG) 4 9/14/2007 27 12 m THE NEW LIFE COMMUNITY CHOIR FEAT. JOHN P. KEE
MUSIQ SOULCHILD BUDDY (ATLANTIC) 3 40132007 30 9 RIGHT NOW PRAISE (TYSCOT/NEW LIFE/VERITY/ZOMBA) 5 16/2007 12 49
MUSIQ SOULCHILD TEACHME (ATLANTIC) 1(014) 7/20/2007 36 3 NIYOKI HE'S HERE (D26) 8 12/29/2006 27 26
SMOKIE NORFUL UM GOOD (EMI GOSPEL) 1(13) 12/29/2006 41 6
II] NE-YO DO YOU (DEF JAM/IDIMG) 8 9/7/2007 20 23
E m BRUCE PARHAM CALL JESUS (EMTRO GOSPEL) 4 1/16/2007 27 21
PRINCE FUTURE BABY MAMA (NPG/COLUMBIA) 6  83V2007 20 22 DARREL PETTIES & STRENGTH IN PRAISE THANK YA JESUS (EMI GOSPEL) 6  11/3/2006 40 50
KELLY PRICE HEALING (GOSPO CENTRIC/ZOMBA) 2 12/29/2006 45 12
m LIONEL RICHIE | CALL IT LOVE (ISLAND/IDIMG) 1010) 9/1/2006 38 24
B MARVIN SAPP nEVER WoULD HAVE MADE IT (VERITY/ZOMBA) 1(16) 8/17/2007 27 7
B JiLL ScoTT Hate on Ve ipoe seack 9 1019/2007 22 29 KIERRA KIKI SHEARD WHY ME? (EMI GOSPEL) 6 N17/2006 37 30
ANGIE STONE FEAT. BETTY WRIGHT BABY (STAX/CONCORD) 1) 10/26/2007 1] 8 TROY SNEED HALLELUJAH (EMTRO GOSPEL) 2 3/30/2007 4Lt g
RUBEN STUDDARD CHANGE ME (/RMG) 1(8) 1/24/2006 38 10
RUBEN STUDDARD MAKE YA FEEL BEAUTIFUL (J/RMG) 6  4/27/2007 28 n
THE MCCLURKIN PROJECT WE PRAISE YOU (GOSPO CENTRIC/ZOMBA) 4 6/1/2007 38 15
TAMIA CAN'T GET ENOUGH (PLUS VIMAGE) 7 2/9/2007 34 16 V|
TAMIA VE (PLUS VIMAGE) 9 942007 20 2 VIRTUE FOLLOW ME (DARKCHILD GOSPEL/INTEGRITY) 4 10/27/2006 42 34
TANK PLEASE DON'T GO (GOOD GAME/BLACKGROUND/UNIVERSAL MOTOWN)  1(10)  5/1/2007 589 2
ROBIN THICKE CAN U BELIEVE (STAR TRAK/INTERSCOPE) 2 8/31/2007 33 7 m HEZEKIAH WALKER & LFC FAITHFUL IS OUR GOD (VERITY/ZOMBA) 2 4/20/2007 47 2
ROBIN THICKE LOST WITHOUT U (STAR TRAK/INTERSCOPE) 1015} 1/26/2007 47 1 DEWAYNE WOODS & WHEN SINGERS MEET LET GO (QUIET WATER/VERITY/ZOMBA) 4 5/18/2007 53 3
JUSTIN TIMBERLAKE DUET WITH BEYONCE UNTIL THEENDOF TIME (/VEZOMBA) 6 11/23/2007 13 - REV. TIMOTHY WRIGHT & THE NEW YORK FELLOWSHIP MASS CHOIR
YOU MUST COME IN AT THE DOOR (MQMZIEG) 5 1W/30/2007 M -
m LUTHER VANDROSS GOT YOU HOME (J/RMG) 10 10/27/2006 21 49
YOUTH FOR CHRIST THE STRUGGLE IS OVER (EMTRO GOSPEL) 1012} 10/6/2006 54 13
7] ELISABETH WITHERS BE WITH YOU (BLUE NOTE/LCAPITOL) 6  2/9/2007 25 27 YOUTHFUL PRAISE INCREDIBLE GOD (EVIDENCE GOSPEL/LIGHT) & 1212006 44 27

The Top 10 Index is a listing of all songs to appear in the top 10 of the Nielsen BDS-fueled chart during the 2007 chart year (issue dates
Nov. 24, 2006 to Nov. 16, 2007). However, peak dates, peak positions and total weeks at No. 1 far current charting songs reflect their

entire chart history up to the Nov. 30, 2007 issue.

The Top 10 Index is a listing of all songs to appear in the top 10 of the Nielsen BDS-fueled chart during the 2007 chart year (issue dates
Nov. 24, 2006 to Nov. 16, 2007). However, peak dates, peak positions and total weeks at No. 1 for current charting songs reflect their

entire chart history up to the Nov. 30, 2007 issue.
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TITLE ARTIST IMPRINT / PROMOTION LABEL 7 PLAYS TITLE ARTIST IMPRINT / PROMOTION LABEL ~ PLAYS
ENCOURAGE YOURSELF DONALD LAWRENCE PRESENTS THE TRI-CITY SINGERS ~ EMI GOSPEL / 28,857 = ¥ HE'S HERE NIYOKI D2G 745
'FAITHFUL IS OUR GOD HEZEKIAH WALKER & LFC  VERTYZOMBA 24,060  [El INCREDIBLE GOD YOUTHFUL PRAISE - ) EVIDENCE GOSPELILIGHT 6,733
LET GO DEWAYNE WOODS & WHEN SINGERS MEET QUIET WATER/VERWY/ZOMBAWTEW g EVERY BODY EVERY BODY! KENNY LEWIS & ONE VOICE ICEE INSPIRATIONAL/ICE; 6,101
BLESSED AND HIGHLY FAVOREDTHE CLARK SISTERS EMI GOSPEL = 22,427 =N |I'M STILL STANDING ETISHOP PAUL 5. MORTON - TEHILLAH/LTGI-IT _6,077
BROKEN BUT I'M HEALED BYRON CAGE - GOSPO CENTRIEO;BA 21,706 BN WHY ME? KIERPA KIKI SHEARD B EMI GOSPEL | 6,050
UM GOOD SMOKIE NORFUL - - EMIGOSPEL 20,167 Y THE BSLOOD JAMES FORTUNE & FIYA - 7 WORLOWIDE ~ 5,954 ] |
NEVER WOULD HAVE MADE IT MARVIN SAPP VERITY/ZOMBA 16—57—1—‘ E78 SO GOOD TO [//E VANESSA BELL ARMSTRONG 7 EMICOSPEL 5,807
THEAVEN KNOWS DEITRICK K HADDON TYSCOT/VERITY/ZOMBA 16 542 £38 LIVIN' THE CLARK SISTERS - - -  EMIGOSPEL 5,754T
HALLELUJAH TROY SNEED - EMTRO GOSPEE 16 386 34 FI)LLOW ME VIRTLJE - Vﬁcmm GO;PEL/INTEGRWY _5,650
HIGH PRAISE ANOINTED PACE SISTERS TYSLOT 15 237 B8 THIS IS THE DAY FRED HAMMOND o VERITY/ZOMBA 5,289 B
NOBODY BUT THE LORD ALVIN DARLING & CELEBRATION 7 EMTRO GOSPEL 14 996 36 Hovﬁoon AND PLEASANT NEW BREED -  INTEGRITY 78&4,575_
HEALING KELLY PRICE o GOSPO CENTRIC/ZOMBA 14,700 E7A I'LL TRUST YOUJ RICHARD SMALLWOOD © SOUL WORLD/VERITY/ZOMBA _ZQZE |
THE STRUGGLE IS OVER YOUTH FOR CHRIST EMTRO GOSPEL 14,370 WITH LONL‘.LIFE ISRAEL & NEW BREED FEAT. T-BONE ~ INTEGRITY 4,939
ONE GOD MAURETTE BROWN CLARK  AIRGOSPEL/MALACO | 14,14 q IT'S ON THE WAY NEAL ROBERSON - BLACKBERRY/MALACO 4,929_

WE PRAISE YOU THE MCCLURKIN PROJECT
PRAISE \ISE ON THE INSIDE J MOSS

GOSPOQ CENTRIC/ZOMBA

PAJAM/GOSPO CENTRIC/ZOMBA

13,979

e

IMAGINE ME KIRK FRANKLIN
PRAYIN' 4 U 7 SONS OF souL
YOU KEEP ON BLESSING ME LUTHER BARNES & THE RED BUDD GOSPEL CHOIR
BRAND NEW DAY JONATHAN BUTLER -
CALL JESUS BRUCE PARHAM -

FO YO SOUL/GOSPO CENTRIC/ZOMBA

SOUL WORLD/VERITY/ZOMBA
AIR GOSPEL/MALACO

MARANATHA!
7EMTRO GOSPEL

JESUS, JESUS, JESUS REV. TIMOTHY WRIGHT & THE NEW YORK FELLOWSHIP MASS CHOIR MQM/IEG

12,902

12,886

12,360
10,096

9,486

8,49

| LOVE ME BETTER THAN THAT SHIRLEY MURDOCK

WALK AROUND HEAVEN PATTI LABELLE
ANOTHER BLESSING MELVIN WILLIAMS FEAT. LEE WILLIAMS
I GET JOY COKO

BLACKBERRY/MALACO 4,591

TYSCOT 4,534

GOD IS IN CONTROL (IT'S NOT OVER) WILMINGTON CHESTER MASS CHOIR
LISTEN TRIN-I-TEE 57

GREAT PRAISE (THE WAR CRY) STEPHEN HURD
YOU SHOWED ME KAREN CLARK-SHEARD

SPIRIT RISING/MUSIC WORLD 4,476

WORD-CURB 4,417

REMEMBER ME THE CARAVANS
. NOT ABOUT us BISHOP NOEL JONES PRESENTS THE CITY OF REFUGE SANCTUARY CHOIR
STEP ASIDE YOLANDA ADAMS

MALACO

ALPHA DOG/TYSCOT
ATLANTIC

LABEL

818
- 8,096

7485

CHART SHARE BY PLAYS

=

ZOMBA 24
EMI GOSPELi N IIT
;VITRO Ga;EL
MALACO 8
TYSEOT 5
TETEGRITY
LIGHT
JEG
MARANATHA!

ATLANTIC GROUP

W 08 80NV > WN

NN
N
N
N
()
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35.9%

) 7I7.5%

10.6%

8.2

- ?.5%

4.5%

3.6%

N 250

2z
1.3%

ARTISTS

STRONGER MYPON BUTLER & LEVI

RIGHT NOW PRAI SE THE NEW LIFE COMMUNITY CHOIR FEAT. JOHN P, KEE

TYSCOT/NEW LIFE/VERITY/ZOMBA

THANK YA JESUS DARREL PETTIES & STRENGTH IN PRAISE

EMI GOSPEL

ARTIST IMPRINT / PROMOTION LABEL

UMBRELLA/?UNGALO 4,87_-

LIGHT - 4,589

EMTRO GOSPEI: a 4,497 I
INTEGRITY 4,453

EMI GOSPEL 4,300

THE CLARK SISTERS EMI GOSPEL

HEZEKIAH WALKER & LFC R o - VERITY/ZOMBAT

BYRON CAGE . . GOSPO CENTRIC/ZOMB;
TSMOKIE NORFULi o -

EMI GOSPEL

DEWAYNE WOODS & WHEN SINGERSMiEET Y
T;CITY SINGERS

SDEITRICTKVHADD?Ni

KIRK FRANKLIN

EMI GOSPEL
TYSCOT/VERITY/ZOMBA

FO YO S0UL/GOSPO CENTRIC/ZOMBA

| JMOSsS PAJAM/GOSPO CENTRIC/ZOMBA
_TMARVIN SAPP o VERITY/ZOMBA
TROY SNEED o EMT;O GOSPEL
ANOINTED PACE SISTERS ) o . TYSCOT
ALVIN DARLING & CELEBRATION PEL

EMTRO GOSPEL

KELLY PRICE

YOUTH FOR CHRIST
MAURETTE BROWN CLARK
THE MCCLURKIN PROJECT

7 SONS OF SOLL

GOSPO CENTRIC/ZOMBA
EMTRO GOSPEL

AIR GOSPEL/MALACO
GOSPO CENTRIC/ZOMBA
SOUL WORLD/VERITY/ZOMBA
LUTHER BARNES & THE RED BUDD GOSPEL CHOIR

JONATHAN BUTLER

AIR GOSPEL/MALACO

MARANATHA!

24/7 NEWS ONLINE @ www.RadioandRecords.com
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: AT THE TOP P ® 5o
" AD ADD ®) 5
0 D A AD A ‘
. » ORMA 0 AR
o A DAR AR ®
=
P e 1) NIELSEN B0S NEW AND ACTIVE
- ITL CERTIFICATION PLAYS AUDIENCE
¥z TITLE PLAYS TITLE PLAYS
23 ARTIST IMPRINT / PROMOTION LABEL ™ +/-  MILLIONS RANK ARTIST / LABEL [CAIN ARTIST / LABEL ICAIN
28 NEVER WOULD HAVE MADE IT NO. 117 WKS) 101 42 5.238 1 SURGERY 16818 MOVE 148/8
; MARVIN SAPP ~ VERMY/ZOMBA T i L. Spenser Smith & Testament Jimmy Hicks & The Voices Of Integrity
ONE GOD (EMTRO GOSPEL) (WORLDWIDE)
33_ MAURETTE BROWN CLARK AR GOSPEL/MALACO. 851 15 "'6?6_‘ ? MOST ADDED TOTAL STATIONS: 16 TOTAL STATIONS: 22
PRAISE ON THE INSIDE
3N 761 +26 4172 3 WORK IT OUT 160/31 SUNDAY MORNING 14210
B JMOsS =3 PAJAM/GOSPOCENTRIC/ZOMBA e — Bonafide Praisers Shawn McLemore And New Image
12 YOU MUST COME IN AT THE DOOR 653 +% 2387 13 (EMTRO GOSPEL) : (WORLDWIDE)
_ REV.TIMOTHY WRIGHT & THE NEW YORK FELLOWSHIP MASS CHOIR MQMUEG S0 { . TOTAL STATIONS: 18 TOTAL STATIONS: 14
o croospr, | 634 26 2919 8 BEGGAR 160/10  IT'S ALREADY DONE 103/6
Sanley & T R oy TITLE NEW Jeff Majors Anointed Pace Sisters
18 LIVIN e 25 s976 7 ARTIST / LABEL STATIONS (MUSIC ONE) (TYSCOT)
. THECLARK SISTERS EMIGOSPEL s MY NAME IS VICTORY 5 TOTAL STATIONS: 15 TOTAL STATIONS: 9
DECLARATION (THIS IS ITY) Jonathan Nelson Feat. Purpose ”
KIRK FRANKLIN wsrocenTRICzOMBA | o20  *B 2818 9 UNTEGRITY) CAN'T NOBODY 156/18  LORD PREPARE ME 92/0
— - TraTE = = == WCAO, WFLT, WHLW, WNOO, WOAD Bobby Jones Feat. Karen Clark-Sheard The West Angetes COGIC Mass Choir
13 RIGHT NOW PRAISE 589 .8 2306 14 ot N 1 (GOSPO CENTRIC/ZOMBA) (EMI GOSPEL)
T THENEWLIFECOMMUNITY CHOIRFEAT. JOHNPKEE  TYSCOT/NEW LIFE/VERITY/ZOMBA f_ - WORK IT OUT - TOTAL STATIONS: 12 TOTAL STATIONS: 13
HE'S DONE ENOUGH Bonafide Praisers P =
[2 BEVERLY CRAWFORD Joi 545 0 2.526 n (EMTRO GOSPEL) GOD IS 156/9 YES [0/
I LISTEN b e N 0 KHLR, WOAD, WPZZ DeWayne Woods Feat. The Tri-City Singers Christopher
. 524 -3 2.290 15 = = - N (QUIET WATER/VERITY/ZOMBA) (JEG)
“"”"’TE:; = SERTRISINGMUSIGWORID I8 e - EVERYBODY CLAP YOUR TOTAL STATIONS: 12 TOTAL STATIONS: 9
BRANI AY HANDS
JONATHAN BUTLER MARANATHA! _523 o | S0RY E Joshua's Troop
STRONGER (ENIIVEL)
" MYRONBUTLERELEVI emcoseL 04t e - VRS WS
LOVE HIM LIKE | DO R SPECIAL DAY 2
0 uBen STUDDARD, DEITRICK HADDON & MARY MARY VERITY/ZOMBA ‘75_ Iy E L 2'72_ !0 Vickie Winans
BLESSED AND HIGHLY FAVORED (VERITY/ZOMBA)
THE CLARK SISTERS - CEMIGOSPEL P | ']97 i 3.053 5 WHLW, WOAD
55 NOT ABOUT US 49 0 2m . WONDERFUL LIFE 2
BISHOP NOEL JONES PRESENTS THECITY OF REFUICE SANCTUARY CHOR  ALPHADOG/TYSCOT J sl Percy Bady
WITH ALL OF MY MIGHT (KINGDOM BiZ)
_ BYRONCAGE cospocenTRicZovps | 908 #9 2451 12 WHLW, WOAD
WITH LONG LIFE E BRAND NEW DAY 1T
ISRAEL & NEW BREED FEATURING T-BONE INTEGRITY &5 2] = Jonathan Butler
| RECOMMEND JESUS MOST INCREASED PLAYS (MARANATHA!)
_ THECANTON SPIRITUALS VERITY/ZOMBA oCl :4? }'?84 [ WEM!
TELLIT LOVE HIM LIKE | DO 1
_ GEORCIAMASSCHOIR SAVOY/MALACO 386_ ,i ES_I. s Ruben Studdard/Deitrick Haddon/
GIANTS . Mary Mary
' DONALD LAWRENCE PRESENTS THE TRI-C/TY SINGERS EMICOSPEL 373 :‘7 B 72i)487 & (VERITY/ZOMBA)
THE LIGHT ety
. RICKY DILLARD & "NEWG" (NEW GENERATION CHORALE) NUSPRING/EMI GOSPEL _.3_30__ ’P = LBy 721 HOLD ON 1
EVERYBODY CLAP YOUR HANDS Yolanda Adams
~  JOSHUA'STROOP B NEW HAVEN g_ ’127 V‘le'l’E'_A 7217 (COLUMBIA)
BE BLESSED ‘ Moy
_ BISHOP PAUL 5. MORTON TEHILLAH/LIGHT ZEQ ' 7’6 L'V'S : =
HOLD ON — = .
_ YOLANDA ADAMS cowvea 223 49 e I RECOMMEND JESUS
GRATEFUL 25 5 1672 20 The Canton Spirituals (Verity/Zomba)
HEZEKIAH WALKER & LEC VERITY/ZOMBA | i WSOK T3, KROI +8, WHLH +4, WIYD +4, WFMI 3,
T, - e e ADDED AT... WXEZ +3, WCAO 43, WPZS +3, WFLT 43, WNOO <3
MAGNIEY 28 33 0673 - WFMI .
" PASTORRUDOLPHMCKISSICK JR. AND THE WORD& WORSHIPMASS CHOR  EMTROGOSPEL (2. 3 P HOLD ON
Norfotk, VA -
POt HERRIZE k2 9 03m - i iy Yolanda Adams (Columbis)
_ | iy il PD/MD: Mike Chandler WEUP #11, WIMO +5, WXEZ +4, XSRT +4, WXV +4,
JESUS 195 = 5 0.490 - Jonathan Butler, Brand New Day, 15 WPPZ +3, WHLH +2, WXOK +2, WHLW +2, WFMV +2
SHEKINAH GLORY MINISTRY ~ KINGDOM/BOOKWORLD |7 Christopher, Yes, 8 p—
18 CELEBRATE 8 0 wos % EYES ON THE PRIZE
_ SMOKIENORFUL EMIGOSPEL =7 ol Angela Spivey (JEG)
GOD IS MY EVERYTHING FOR REPORTING STATIONS PLAYLISTS GO TO: WXOK +12, XSRT +3, WSOK +8, WFMV +4, WXEZ 43,
188 -n 0.467 - WOAD +3, WFMI +2, KOKA 42, WXTC +2, WXV1 +]
[ CHICAGO MASS CHOIR NEW HAVEN www.RadioandRecords.com P - s s L
MY NAME IS VICTORY
Jonathan Nelson Feat. Purpose
RECURRENTS (integrity)
KOKA +8, WXVI +7, WFLT +7, WHLW +5, WCAQ +4,
WTHE +2, WRMI 41
5 L, == —
£ = WORK IT OUT
£ TITLE 11 NIELSEN BDS PLAYS ¢ TITLE 11 NIELSEN BDS PLAYS Bo?afi.ge Pr‘:i)sers (Emtro Gospel)
38| ARTIST/IMPRINT / PROMOTION LABEL CERTIFICATIONS _Tw B =B ARTIST / IMPRINT / PROMOTION LABEL CER]’IFICATIONS TW W WOAD 15, WHLH +10, WPZZ +10, WHLW +6,
LET GO 502 574 ANOTHER BLESSING 265 270 WLOU +4, KHLR +4, XSRT +3, WDL 41
DEWAYNE WOODS & WHEN SINGERS MEET (QUIET WATER/VERITY/ZOMBA) = MELVIN WILLIAMS FEATURING LEE WILLIAMS (BLACKBERRY/MALACO) s
YOU KEEP ON BLESSING ME 275 387 FAITHFUL IS OUR GOD 261 290
LUTHER BARNES & THE RED BUDD GOSPEL CHOIR (AIR COSPEL/MALACO) =l HEZEKIAH WALKER & LFC (VERITY/ZOMBA} "
ENCOURAGE YOURSELF 369 396 NOBODY BUT THE LORD 256 287
'DONALD LAWRENCE PRESENTS THE TRI-CITY SINGERS (EM! GOSPEL) ’ ALVIN DARLING & CELEBRATION (EMTRO GOSPEL) e
PRAYIN' 4 U 338 25) IMAGINE ME 196 186
7 SONS OF SOUL (SOUL WORLO/VERITY/ZOMBA) = ral KIRK FRANKLIN (FO YO SOUL/GOSPO CENTRIC/ZON BA) |LES=E FOR WEEK ENDING DECEMBER 2, 2007
BROKEN BUT I'M HEALED JESUS, JESUS, JESUS LEGEND: Se‘? legend to char}s in char‘(s section _6nr rules and symbol explanations.
287 281 ‘ U 192 213 42 gospel stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours a
BYRON CAGE (GOSPO CENTRIC/ZOMBA) = = REV.TIMOTHY WRIGHT & THE NEW YORK FELLOWSHI? MASS CHOIR (MQMLIEC) ey day, 7 days a week. © 2007 Nielsen Bosiness Media, Inc. All rights reserved

Thank you Gospel Radio for being behind Emtro Gospel IOO%!1

Without you, we would not have a presence in this industry. With your support,
we look forward to continuing to build the Kingdom one brick at a time. 1

Look out for our first single release of 2008:

BONAFIDE PRAISERS “Work It Out”
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Radio and Records’

- 29 Member News Team

Carol Archer

Keith Berman

Mike Boyie

Alexandra Cahill Kevin Carter

Smooth Jazz Editor AC/HotAC Editor/ Senior Editor; News, Allernative/Active/Rock Editor Online Editor C(HR/Top 40 Editor & Street Talk Daily
323-954-3419 Street Talk Daily Evil Minion 646-654-4721 646-654-4679 323-954-3433
carcher@radioondrecords.cam 323-954-3432 mboyle@radioandrecords.com acahill@radioandrecords.com kcarter@radioondrecards.com

Anthony Colombo Hillary Crosley
Alternative, Active Rock, Heritage Rock, Triple A Contributing Urban Editor
646-654-4640 646-654-4647

acolombo@radioandrecards.com herosley@radioandrecords.com

Julie Gidlow Hurricane Heeran
News Editor Ratings Editor
323-954-3417 323-954-3425

jgidlow@radioandrecords.com hheeran@radioandrecords.com

Kevin Peterson
Christion Editor
850-916-9933

kpeterson@radioandrecords.com

Gordon Murray
Chart Manager; Smooth Jazz
646-654-4638
gmurray@radicandrecords.com

Chuck Taylor Gary Trust
Senior Editor Features Chart Manager; Hot AC/AC
646-654-4729 646-654-4659

doylor@rodicondrecards.com ghrust@radioandrecords.com

kberman@radioandrecords.com

RJ Curtis

Country Editor

323-954-3444
reurfis@radioandrecards.com

Paul Heine
Executive Editor
646-654-4669

pheine@redioandrecords.com

Silvio Pietroluongo

Director of Charts
646-654-4624

spietraluongo@radioondrecords.com

Ken Tucker
Radio Editor
615-321-4286
ktucker@radioandrecords.com.

Darnella Dunham
Urban/Rhythmic/Gospel Editor
323-954-342
ddunham@rodioandrecords.com

Raphael George
Chart Monager; Urban, Rhythmic, Rap
646-654-4623
rgeorge@radioondrecords.com

Erica Farber
President & Publisher
323-954-3422
efarber@rodioandrecards.com

Wade Jessen
Director of Charts & Operations, Nashville
615-321-4291
wiessen@radioundrecords.com

Jackie Madrigal
Latin Formats Editar
323-954-3427
IMadrigal@radioondrecords com

Cyndee Maxwell
Editorial Directar & Associate Publisher
323-954-3420
maxwell@radioandrecords.com

John Schoenberger
Triple A/Americana Editor
323-954-3429
jschoenberger@radioandrecords.com

Jose Promis
Chort Monager; Latin
323-525-2287
jpromis@radioandrecards.com

Mike Stern
News/Telk/Sports Editor
mstern@radioandrecords.com

Susan Visakowitz
Senior Online Editor
646-654-4730
svisakowitz@radioandrecords.com

Heidi Van Alstyne
Assistant Urban/Rhythmic/Gospel Editor
323-954-3450
hvanalstyne@radioandrecords.com

Jeffrey Yorke
Washington DC Bureau Chief/Business Editor
301-773-7005
iyorke@radioandrecords.com
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THE YEAR IN MUSIC

CHRISTIAN

Almost’s “Say This Sooner,” Project 86’ “Evil,”
Falling Up’s “Searchlights,” the Send’s “An
Epiphany” and MxPxs “You're on Fire”
Essential/PLG artist Red was the most-played act
with two songs in the top 20:“Break Me Down”
and “Already Over.”The top song was Everyday
Sunday’s “Wake Up! Wake Up!”

Last year MercyMe wasn’t even among the top

10 acts in the inspo format, but this year led the

Pop, rock and dudes still dominate Christian radio formats

Christian Radio's Tops
For 2007

pack with the No. 1 song,“Bring the Rain.” The
band also had the No. 10 track, “Hold Fast”
Casting Crowns had two songs in the top 20
with “East to West” (No. 4) and “Does Anybody
Hear Her” (13). Additionally, lead singer Mark
Hall was featured in the second most-played
song, “By His Wounds,” from the “Glory
Revealed” project, which also featured Steven
Curtis Chapman, Brian Littrell and Third Day’s
Mac Powell. Those three songs, as well as Michael
W. Smith’s “Be Lifted High” helped PLG main-
tain its label lead in inspo. Jeremy Camp had two

Kevin Peterson

KPeterson@RadioandRecords.com

songs in the top 20 with “Give You Glory” and
“Give Me Jesus.” Eight of the top 20 songs at
inspo were also in the top 20 at Christian AC,
hile pop and rock from male artists continued to dominate

R&R’s Christian charts in 2007, a small independent label
once again provided one of the hottest songs of the year:
Midas Records, with Rush of Fools” hit “Undo.” It was the
most-played song at Christian AC, third at inspo and also
received significant airplay at Christian CHR . Bl Here’s a clos-
er look at the labels that led the way at Christian radio’s various formats in 2007.

with one unique distinction. “Everlasting God,”
written and recorded by Brenton Brown, made
the inspo top 20 while Lincoln Brewster’s ver-
sion made the AC top 20.

One thing that jumps out on the year-end
charts is the glaring lack of female artists. At

Christian AC, only two songs charted by a female
artist or a group with a female lead among the
top 25, and only 14 in the top 100.That’s down

MMM G

Provident Label Group squeezed past EMI
CMG to take top label honors for Christian AC.
Top 25 songs from Brandon Heath, Bebo
Norman, Third Day and two top 10s from Casting
Crowns fueled the PLG run.“Does Anybody Hear
Her” and “East to West” finished at Nos. 8 and 9,
respectively, helping Casting Crowns become the
third most-played act in the format.

INO Records band MercyMe was the most-
played act at Christian AC this year with four
songs in the top 100, including *“Bring the Rain”

EMI CMG nmnintained dominance of the
Christian CHR format with top 20 songs from
Sanctus Real, Switchfoot, Britt Nicole, Starfield
and a pair from TobyMac: “Made to Love” at No.
2 and “I'm for You™ at No. 3. Toby was also the
most-played artist, ahead of Skillet, Jeremy Camp
and Relient K. Ardent/SRE/INO act Skillet had
the top song at CHR' with “The Last Night.”

Camp had two songs in the top 20 with “Let It l

Fade” and “Tonight,” as did Gotee’s Relient K with
“Forgiven” and “Give Until There’s Nothing Left.”

from 21 in last year’s top 100. This year’s inspo
top 20 contains only one song with a female
vocal, compared with six last year. At Christian
CHR, only three of the top 20 came from
female artists, the same as last year. Christian rock
also held tight with only two in the top 20,
which were from the same acts that charted last
year, Flyleaf and Fireflight. RR

TOTAL  CHART SHARE

at No.3 and “Hold Fast” at No. 17. Tooth & Nail  Inpop Records made a strong showing at the for- SOMWGS BY PLAYS i

artist Jeremy Camp was the second most-played  mat with top 20 songs from Newsboys, Everyday PROVIDENT LABEL GROUP 79 211% p

artist and also had the No.2 song with “Give You  Sunday and Superchick. ; %:JE“FI‘N B 2;’ 13'21’ - J
Glory.” Chris Tomlin, who had three songs in the Tooth & Nail continued its dominance of | W worD-cuRB 1z oLE - d t

top 100—"*How Can I Keep From Singing,”  Christian rock, almost doubling the percentage of Fll TOOTH & NAIL 7 F1up p rD_ vidaen
“Made to Worship” and “Amazing Grace (My  closest competitor PLG. While there was no one | [l INTEGRITY 3 "j-"“” LAEEL l.'_ ['- oup
Chains Are Gone)”—led No. 2 label EMI  specific act that carried Tooth & Nail, the label :I :::::; g ;R ;7/?// ﬁ//
CMG. TobyMac also contributed with two top  had six songs in the year-end top 20, led by "8 BRASH TEh //5 /
25 songs. Anberlin’s “A Whisper & a Clamor,” The | BEN curs 5 2.3 //,//f// ./;

L

“RESCUE ME”

going for reported adds

NOW!

TIMELESS box set g CURE
in stores NOW! curb-com

www.selahonline.com
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TOP CHRISTIAN AC SONGS
TITLE ARTIST IMPRINT / PROMOTION LABEL PLAYS LUL®  TITLE ARTIST IMPRINT / PROMOTION LABEL PLAYS
UNDOQO RUSH OF FOOLSﬁ MIDAS 45,825 Si THERE IS A RIVER JARS OF CLAY ESSENTIAL/PLG 6,163
G!VE YOU GLORY JEREMY CAMI’ . BEC/TOOTH & NAIL 40 549 52 SUNRlSE NIC;IOLG NORDEMAN - i SPARROW/EMI CMG 6 140 =]
| BRING THE RAIN MERCYME ) 7 No 39,999 B33 YOUR NAME PHILLIPS, CRAIG & DEAN : mo 5, 92
7EVERY TIME | OREATHE BIGC DADDY WEAVE FERVENT/VI;ORD-CURB 5—9-,5—8—1: S IN WONDER NEWSBOYS INPOP 5,852
|y NOT WHO t WAS BRANDON HEATH i i MONOMODE/REUiNION/PLG 35,2; i 55 THE TWENTY- FlRST TIME MONK & NEAGLE o REUTNION/PLG | 5,—8—06 .
EVERLAS'HNE GOD LINCOLN BREWSTER - INTEGRITY k gé 2‘?7 56 WHEN OUR HEARTS SING RUSH OF FOOLS i ) ) MIDAS Y'SM‘IM
MADE TO LOVE TOBYMAC FOREFRONTEMICMG 29,651 [EZl HOW YOU LIVE (TURN UP THE MUSIC) POINT OF GRACE WORD-CURE 5,420
DOES ANYBODY HEAR HER CASTING CROWNS BEACH STREETREUNION/PLG 29,551 EE]  SONG OF HOPE ROBBIE SEAY BAND SPARROWEMICMG 5,371
| EAST TO WEST CAS'HNGTROWNS éEAGH STREET/REUNIONIPLE 26 9]4 S9 OR|;7T£R DGECEMBERADIO 7 - B SLANTED/SPRING HILL 5 082
HOW CAN | KEEP FROM SINGING CHRIS TOMLIN SIXSTEPS/SPARROW/EMI (MG 23,875 288 FIND ME TONIGHT EVERYDAY SUNDAY 7 INPOP | 4,903
SOMETHING BEAUTIFUL NEWSBOYS o - INPOP 23,800 Gl SAVED THE DAY PHILLIPS, CRAIG & DEAN - . No 4802
GIVE ME WORDS TO SPEAK AARON SHUST - srasi 23461 3 GOD WITH US mercywe - 7 No 4873
I WILL LIFT MY EYES BEBO NORMAN ESSENTIAL/VPLGi EE e3 ALL THE WORLD POINT OF GRACE WORD-CURG Ji: QO,SE |
WHAT IT MEANS JEREMY CAMP - BEC/TOOTTHT& NAIL i 18,630 64 7 THERE IS A REASON CAEDMON'S CALL ) INO 4,028
LOVE THE LORD LINCOLN BREWSTER ) INTEGRTY 18,072 BY THE FACE OF LOVE SANCTUS REAL SPARROW/EMI CMG 3,953
YOU ALONE ECHOING ANGELS . INO TTZQT (58 | BELIEVE BUILDING 429 WORD-GURB 3,906
HOLD FAST MERCYME ’ ~ no 16722 2l DON'T GIVEUP sanctusreal . SPARROW/EMI CMG 3,629
ONLY THE WORLD MANDISA ) 7 SIJARTQOW/EMI CMG 16 534 y 5128 WHEREVER WE GO NEWSBOYS 7 o INPOP | 3,615
EVERYTH'NG GLORIOUS DpAVID CROWDER BAND SIXSTEPS/SPARROW/EMI CMG 16,531 (5" COME TO THE CROSS MICHAEL W. SMITH REUNION/PLG ﬁ -
'MADE TO WORSHIP CHRIS TOMLIN SIXSTEPS/SPARROW/EMICMG 16,101 ¥ MADE CaLES ROWDEN - SLANTED/SPRNG HILL 3,428
WHAT COULD BE BETTER (THE DAYS AHEADJ 33MILES o INO 15155 Al AFTER THE WORLD DISCIPLE - ) - SRE/INO | 3,285 -
YOU BRITT NICOLE SI;ARR;OW/EMI CMG 14,981 72 éEAUTlFUL NEWS MATT REDMAN SIXSTEPS/SPARROW/EMI CMG ?,280
TUNNEL THIRD DAY ESSENTIAL/PLG 14,921 A8 YOU ARE EVERYTHING MATTHEW WEST SPARROW/EMI CMG : 3,041
|'M F(;R TYOU TOBYMAC - - FOREFRONT/EMI CMG - IZ OZTZ £ 74 VDON'T GET COMFORTABLE BRANDON HEATH ) MONOMODE/REUNION/PLG _2 7§4 ]
SHINE SALVADOR WORD-CURB 13,786 ) WHEREVER THE WIND BLOWS PILLAR mcxsimpic ! 2614
M|RACLE OF THE MOMENT STEVEN CURTIS CHAPMAN SPARROW/EMI GMG —T3,g6§ Y LETIT ﬁISE BIG DADDT WEAVE 7 FERVENT/WORD-CURB 2 599
BY HIS WDUNDS GLORVREVEALEDFEAT MAC POWELL, MARK HALL, STEVEN(URTIS(HAPMAN BRIAN LITTRELL REUNION/PLG 1 E,STI;T &8 SHINE MATTTTREDI/IAN SI);STEPS/SPARROW/EMI CMG 2,597
WALKING HER HOME MARK SCHULTZ WORD-CURB I;,Ii 3 ¥:l MOUNTAIN OF GOO THIRD DAY ESSENTIAL/PLG 2,457
[ SUNDAY TREEG3 - INPOP —IT,7578_ YCN DEAD MAN (CTARTRYTMET) JARS OF CLAY ESSENTIAL/PLG 2-,35 d
HOME DAUGTITRTY i RCA/RMG 31,674‘ ol STILL CALLS ME §ON TJOI:IN VT/ALGERi BEACH STREET/REUNION/PLG 2,05;
AMAZlNGTGRACE (MY CHAlNS ARE GONE) CHRIS TOMLIN SIXSTEPS/SPARROW/EMI CMG T‘I,SQZT | a FOREVERANDEVER ETC. DAVID CROWDER BAND SIXSTEPS/SPARROW/EMI CMG | 2,001 ;
COMING BACK TO LIFE ECHOING ANCELS o 7 INO 10,987 7] BROKEN & BEAUTIFUL MARK SCHULTZ - ' WORD-CURE 1,992 o
WHEN | GET WHERE I'M GOING GEOFF MOORE rockerown 10005 [EE THERE IS A GOD 33uLes o o 1975
HOW TO SAVE A LIFE THE FRAY - EF;IC 9 513 2”9 JOIN THE SONG VICKY BEECH[NG SPARROW/EMICMG 1,860_
OVER IVIY HEAD BRIAN LITTRELL 7 -  REUNIONPLG 9134 GE) BORN IN BETHLEHEM THIRD DAY ESSENTIALPLG 3791
IN BETTER HANDS NATALIE CRANT cure 8870 23 ON THE THIRD DAY MICHAEL OLSON ROCKETOWN 1613,
PROMISE OF A LIFETIME KUTLESS BEC/TOOTH & NAIL | 8,691 R 87 VSTAND IN THE RAIN SUPERCHIC[K] - ~ INPOP LML
ENOUGH BARLOWGIRL  FERVENTWORD-CURB 8401 YAl O COME, O COME EMMANUEL AARON SHUST o BRASH 1419
GIVE IT ALL AWAY AARON SHUST BRASH 8 398 89 BE LIFTED HIGH MICHAEL W. SMITH REUNION/PLG 8 1,270 3l
WISH YOU WERE HERE MARK HARRIS INO |- 7,769 ] 90 7 CONVINCED 'NICOLE C. MULLEN WORD-CURB Ing 4,
BE STILL STORYSIDE:8  SILENTMAJORITY/GOTEE ~ 7,753 Bl MY SAVIOR, MY GOD asroNsHUST : BRASH 1,243
ANYWAY MARTINA MCBRIDE S rearc 7729 20 NO MORE NO LESS MERCYME o 1197
JESUS HOLD ME ANDREW CARLTON BAKERTOWN | 7624 Y ‘DO YOU HEAR WHAT | HEAR? NICHOLE NORDEMAN SPARROW/EMI CMG ‘,'isfi I
INTO THE DAY BEBO NORMAN 7 E;SENTIATL/PIG ] TF g4 YES YOU HAVE LEELAND - 7 ESSENTIAL/PLG I&Qf ol
BIG ENOUGH AYIESHA WOODS 7 : - - 7 . GoTee 7,090 B ALL WHO ARE THIRSTY KUTLESS - - - : BEC/TOOTH & NAIL 1140
AWAKEN NATALIE GRANT i 7 CGRB i ~5908 / 96 7 PRAISE YOU |N THlS STORM CASTING CROWNS ; BEACHiSTEEEIL/REliJNIQN/Fl_G ; 1,03-5~
LONETRATQGTER NATESALLE o - ware 6853 [Eq VTEARS (OF THE SAINTS LEELAND . - | ESSENTIALPLG 996
THE BLESSING JOHN WALLER BEACH STREET/REUNIONTPLG | _6—719 =kl MARY DlD YOU KNOW MARK HARRIS INO = 984
YOU KNOW MY NAME DETOUR 180 _ SLANTED/SPRING HILL 6 692 99 NOTHING BUT THE BLOOD THE SWII—T ) ROCKETOWN ‘9_06 il
TSHTNEO?‘ NEEDTOBHEATHET . - - SPARROW/LAVA/EMI CMGT i -6—,&-7;_ fsls] O COME ALL YE FAITHFUL THIRD DAY - ESﬁSENTIAﬁL/PI:G 7858‘
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BIG DADDY WEAVE - “Every Time I Breathe” =

POINT OF GRACE - “All The World” c

SALVADOR - “Sh ne” 2

MARK SCHULTZ - “walking Her Home” s

POINT OF GRACE - “"How You Live (Turn Up The Music)” -,
BUILDING 429 - “You Carried Me”

BARLOWGIRL - “Endugh” "

BIG DADDY WEANE - “Let It Rise” &2

NEEDTOBREATHE - “SignaiLre O° Divinz (Yahweh) ™ 422

STELLAR KART - “>-ocrcstinating” 32

STELLAR KART - “Ho d On’ 2
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- , . THE YEAR IN MUSIC O

LU ARTIST IMPRINT / PROMOTION LABEL ARTIST IMPRINT / PROMOTION LABEL

MERCYME INO

] NEWSBOYS INPOP
Pl JEREMY CAMP  BEC/TOOTH& NALL ECHOING ANGELS INO
53 CASTING CROWNS  BEACH STREET/REUNION/PLG BEBO NORMAN o ESSENTIAL/PLG
Pl LINCOLN BREWSTER INTECRITY THIRD DAY i ESSENTIAL/PLG
Bl CHRIS TOMUIN SIXSTEPS/SPARROW/EMI CMG DAVID CROWDER BAND  SIXSTEPS/SPARROW/EMI CMG
3 RUSH OF FOOLS -  MIDAS 33MILES - o INO
YAl TOBYMAC FOREFRONT/EMI CMG MANDISA - SPARROW/EMI CMG
M BIG DADDY WEAVE FERVENT/WORD-CURB NATALIE GRANT -  CuRB
B BRANDON HEATH © MONOMODE/REUNION/PLG BRITT NICOLE - SPARROW/EMI CMG
I AARON SHUST ) BRASH MARK SCHULTZ © WORD-CURB

CHRISTIAN AC TOP 10 INDEX

N\

AN\

N\

PEAK  PEAK WKS.ON YE PEAK  PEAK  WKS.ON  YE
ARTIST TITLE (IMPRINT / PROMOTION LABEL) POSITION DATE  CHART RANK ARTIST TITLE (IMPRINT / PROMOTION LABEL) POSITION DATE  CHART RANK
~ 33MILES WHAT COULD BE BETTER (THE DAYS AHEAD) (INO) 10 5A8/2007 23 21 NEWSBOYS SOMETHING BEAUTIFUL (INPOP) 6 /292007 27 n
BRITT NICOLE YOU (SPARROW/EM! CMG) 8 7132007 20 22
B [p— ENOUGH (FERVENT/WORD-CURE) 5 DAPO0E 27 38 NICHOLE NORDEMAN DO YOU HEAR WHAT | HEAR? (SPARROW/EMI CMCG) 3 12/29/2006 4 a3
BIG DADDY WEAVE EVERY TIME | BREATHE (FERVENT/WORD-CURB)  1(3 WKS) 6/8/2007 35 4 BEBO NORMAN [ WILL LIFT MY EYES (ESSENTIAL/PLG) 5 127152006 4l 3
BIG DADDY WEAVE LET [T RISE (FERVENT/WORD-CURB) 4 12/8/2006 26 76
LINCOLN BREWSTER EVERLASTING GOD (INTEGRITY) 14} 3/30/2007 & 6 P PHILLIPS, CRAIG & DEAN YOUR NAME (INO) 10 V52007 24 53
LINCOLN BREWSTER LOVE THE LORD (INTEGRITY) 4 912007 23 15 POINT OF GRACE HOW YOU LIVE (TURN UP THE MUSIC) (WORD-CURB) 7 1/16/2007 10 57
(C] JEREMY CAMP GIVE YOU GLORY (BEC/TOOTH & NAIL) 1(4)  713/2007 36 2 B qus or FOOLS UNDO (MIDAS) 1(7)  4/27/2007 45 1
JEREMY CAMP WHAT IT MEANS (BEC/TOOTH & NAIL) 1(4) 12/15/2006 29 14
CASTING CROWNS DOES ANYBODY HEAR HER (BEACH STREET/REUNION/PLG) 1(7) 2/9/2007 37 8 E SALVADOR SHINE (WORD-CURB) 2 10/13/2006 35 25
/ CASTING CROWNS EAST TO WEST (BEACH STREET/REUNION/PLG) 102) 9/142007 22 9 MARK SCHULTZ BROKEN & BEAUTIFUL (WORD-CURS) 6 T/10/2006 20 &
STEVEN CURTIS CHAPMAN MIRACLE OF THE MOMENT (SPARROW/EMI CMG) 3 10/26/2007 18 26 MARK SCHULTZ WALKING HER HOME (WORD-CURS) 5 3232007 20 o8
DAVID CROWDER BAND EVERYTHING GLORIOUS (SIXSTEPS/SPARROW/EMICMG) 4 10/5/2007 22 19 SELAH WITH PLUMB MARY SWEET MARY (CURB) 9 12/292006 3 _
AARON SHUST GIVE IT ALL AWAY (BRASH) 10 292007 22 39
3o ANGELS YOU ALONE (INO) 4 2016/2007 34 16 AARON SHUST GIVE ME WORDS TO SPEAK (BRASH) 3 9/14/2007 28 2
AARON SHUST MY SAVIOR, MY COD (8RASH) 1(5)  4/14/2006 48 9l
[@.ony REVEALED FEAT. MAC POWELL, MARK HALL, AARON SHUST 0 COME, O COME EMMANUEL (BRASH) 2 12/29/2006 4 87
STEVEN CURTIS CHAPMAN, BRIAN LITTRELL MICHAEL W, SMITH COME TO THE CROSS (RELNION/PLG) 10 12/15/2006 20 69
BY HIS WOUNDS (REUNION/PLG) 6 4/13/2007 21 27
e U Gy LI G2 A S ) & W2EpeN & &5 THIRD DAY BORN IN BETHLEHEM (ESSENTIAL/PLG) 102) 12222006 5 85
THIRD DAY MOUNTAIN OF GOD (ESSENTIAL/PLG) 1(8) 7/28/2006 33 78
(H HARRIS MARY DID YOU KNOW (INO) 4 122972006 4 98 THIRD DAY O COME ALL YE FAITHFUL (ESSENTIAL/PLG) 5 12/29/2006 4 100
BRANDON HEATH I'M NOT WHO | WAS (MONOMODE/REUNION/PLG)  1(1)  7/6/2007 36 5 THIRD DAY TUNNEL (ESSENTIAL/PLG) 8  6/29/2007 21 23
TOBYMAC 'M FOR YOU (FOREFRONT/EMI CMG) 10 9/7/2007 20 24
M MANDISA ONLY THE WORLD (SPARROW/EMI CMG) 6 72772007 20 18 TOBYMAC MADE TO LOVE (FOREFRONT/EMI CMG) 2 4N322007 37 7
MERCYME BRING THE RAIN (INO) 1(5) 8/10/2007 35 3 CHRIS TOMLIN AMAZING GRACE (MY CHAINS ARE GONE)
MERCYME GOD WITH US (INO) 3 1/16/2007 8 62 (SIXSTEPS/SPARROW/EMI CMG) 2 10/19/2007 13 31
MERCYME HOLD FAST (INO) 3 2/9/2007 29 17 CHRIS TOMLIN HOW CAN | KEEP FROM SINGING (SIXSTEPS/SPARROW/EMI CMG) 4 3/30/2007 27 10
CHRIS TOMLIN MADE TO WORSHIP (SIXSTEPS/SPARROW/EMI CMG) 104) 9/22/2006 37 20
m NATIIV TRVAV.C | GE Sk ES fRTe i : o AR N VEL T OR B E0RE) 5 ]2/2?/2006 3 B The Top 10 Index is a listing of all songs to appear in the top 10 of the Nielsen BDS-fueled chart during the 2007 chart year (issue dates
NEEDTOBREATHE SHINE ON (SPARROW/LAVA/EMI CMG) 8 1/19/2007 20 50 Nov. 24, 2006 to Nov. 16, 2007). However, peak dates, peak positions and total weeks at No. 1 for current charting songs reflect their
NEWSBOYS IN WONDER (INPOP) S 1/30/2007 T 54 EatireTchag historylupleatie' Nov. B0 2007/ iss 08

Apri! ’

EWS ARCHIVE r'em i :
| W _}X‘F}R www.radioandrecords.com
24/7 NEWS ONLINE @ www.RadioandRecords.com DECEMBER 7, 2007
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THE YEAR IN MUSIC

ARTIST

TOP CHRISTIAN ROCK SONGS

RNK

O 0o NV B WiN =
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TOOTH & NAIL

TOP INSPO SONGS

| TITLE aRTIST IMPRINT / PROMOTION LABEL ~ PLAYS
WAKE UP! WAKE UP! EVERYDAY SUNDAY INPOP 4,778
THE LAST NIGHT SKILLET ARDENT/SRE/INO 4,554
A WHISPER & A CLAMOR ANBERLIN TOOTH&NAIL 4,392
WAITING FIREFLIGHT FLICKER/PLG =~ 4,389
BREAK ME DOWN RED ESSENTIAL/PLG 4,362
SAY THIS SOONER (NO ONE WILL SEE THINGS THE WAY | D) THE ALMOST. TOOTH&NAIL 4,335
NO LONGER DECYFER DOWN SRE/ANO 4,312
PERFECT FLYLEAF OCTONEL/RMG 4,307
EVIL (A CHORUS OF RESISTANCE) PROJECT 86 TOOTH & NAIL 4,294
WHEN TOMORROW COMES PILLAR  FLICKERPLG 4,268
SAY YOUR PRAYERS THEWEDDING BRAVENEWWORLD . 4,259
SEARCHLIGHTS FALLING UP BEC/TOOTH & NAIL 4,224
ALREADY OVER RED ESSENTIALPLG 4,183
GOING IN BLIND rO.D. RHINO/ATLANTIC/WORD-CURB 4,154
PROCRASTINATING STELLAR KART ) WORD-CURB 4,133
I NEED YOU RELIENT K CAPITOUGOTEE = 4131
" AN EPIPHANY THE SEND - TOOTH&NALL ~ 4V1B
LIVE LIKE WE'RE ALIVE NEVERTHELESS FLICKER/PLG ~ 400
MADMEN WAVORLY FLICKER/PLG = 391
YOU'RE ON FIRE MXPX 3907

TITLE ARTIST IMPRINT / PROMOTION LABEL ~ PLAYS
BRING THE RAIN MERCYME INO 5,568
BY HIS WOUNDS GLORY REVEALED FEAT, MAC POWELL, MARK HALL, STEVEN CURTIS CHAPMAN, BRIANLITTRELL  REUNION/PLG 5,480
UNDO RUSH OF FOOLS ) MIDAS | 5,397
EAST TO WEST CASTING CROWNS BEACH STREET/REUNION/PLG 5,375
EVERY TIME | BREATHE BIG DADDY WEAVE FERVENT/WORD-CURB 4,465
GIVE YOU GLORY JEREMY CAMP © BEC/TOOTH&NAIL 4,255
BE THOU NEAR TO ME SELAH CURB 4,234
BE LIFTED HIGH MICHAEL W. SMITH " REUNION/PLG 483
GLORY SELAH ~ CURB 428

" HOLD FAST MERCYME INO 424

"HOW CAN | KEEP FROM SINGING CHRIS TOMLIN SIXSTEPS/SPARROW/EMI CMG 4,027
GIVE ME JESUS JEREMY CAMP BEC/TOOTH & NAIL 3,946
DOES ANYBODY HEAR HER CASTING CROWNS BEACH STREET/REUNION/PLG 3,766
GIVE ME WORDS TO SPEAK AARON SHUST BRASH 3,687
SAVED THE DAY PHILLIPS, CRAIG & DEAN INO - 3,536
1 BELIEVE IN YOU JOEL ENGLE SPIN360 3,529
GOD SPEAKING RONNIE FREEMAN HARDLY 3,49
EVERLASTING GOD BRENTON BROWN SURVIVOR/SPARROW/EMI CMG | 3,228
ON THE THIRD DAY MICHAEL OLSON ROCKETOWN 3,82
WHEN | GET WHERE I'M GOING CEOFF MOORE ROCKETOWN = 3181

24/7 NEWS ONLINE @ www.RadioandRecords.com

LT TITLE ARTIST IMPRINT / PROMOTION LABEL ~ PLAYS IMPRINT / PROMOTION LABEL
THE LAST NIGHT SKILLET ARDENT/SRE/INO 23,924 Il TOBYMAC ~ FOREFRONT/EMI CMG
MADE TO LOVE TOBYMAC FOREFRONT/EMI CMG 23,839 B SKILLET ARDENT/SRE/INO
“I'M FOR YOU TOBYMAC R FOREFRONTEMICMG |~ 23,775 BB JEREMY CAMP ~ BEC/TOOTH & NAIL
FORGIVEN RELIENT K  capmoucoTEE 23,065 WM RELIENTK  CAPITOUGOTEE
SOMETHING BEAUTIFUL NEWSBOYS INPOP 2_5234_ Sl NEwsBOYS ~ neop /
DON'T GIVE UP SANCTUS REAL SPARROW/EMI CMG 20,947 [l SWITCHFOOT SPARROW/COLUMBIA/EMI CMG |
LET IT FADE JEREMY CAMP ) ) BEC/TOOTH& NAIL 20402 Al SANCTUS REAL SPARROW/EMI CMG ;
AFTER THE WORLD DISCIPLE ) SRE/ANO 19,584 B HAWK NELSON ~ TOOTH & NAIL j
AWAKENING SWITCHFOOT SPARROW/COLUMBIA/EMI (MG~ 1813 'S NEEDTOBREATHE ATLANTIC/WORD-CURB
FIND ME TONIGHT EVERYDAY SUNDAY weop 17929 RGN EVERYDAY SUNDAY " INPOP
TONIGHT JEREMY CAMP BEC/TOOTH & NAIL 16,349
YOU BRITT NICOLE SPARROW/EMI CMG 14,951
WORK JARS OF CLAY ESSENTIAL/PLG | 14,943
'SIGNATURE OF DIVINE (YAHWEH) NEEDTOBREATHE ATLANTIC/WORD-CURB | 14,820 TOTAL  CHART SHARE TOTAL  CHART SHARE
ZERO HAWK NELSON - TOOTH & NAIL 14,617 W LABEL SONGS BY PLAYS ;8 LABEL SONGS BY PLAYS
o ST WORD-CURE 14501 (B EMICHRISTIAN MUSIC GROUP 19 7% Cl WORD-CURB 2 7.8%
EVERYTHING IS BEAUTIFUL STARFIELD SPARROW/EMI (MG 14,296 [RZAll PROVIDENT LABEL GROUP 20 14.8% [ COTEE 5 6.5%
STAND IN THE RAIN SUPERCHIC[K] INPOP 13,680 Ell TOOTH & NAIL 3 1B3% Gl CURB 4 39%
IN MY ARMS PLUMB CURB = 13,676 A INPOP 10 3% =l MIDAS 2 2.4%
GIVE UNTIL THERE'S NOTHING LEFT RELIENT K © CAPITOL/COTEE 13,533 s I 9 93% %0 SPRING HILL i T B

| | RED ESSENTIAL/PLG

bl SKILLET ) ) ARDENT/SRE/INO

I DECYFER DOWN SRE/INO

A PROJECT 86 TOOTH & NAIL

(8l STELLAR KART ) ~ WORD-CURB

' EVERYDAY SUNDAY INPOP

&8 FALLING UP BEC/TOOTH & NAIL

I3 NEVERTHELESS © FLICKER/PLG

' DISCIPLE - SRE/INO

{5l ANBERLIN TOOTH & NAIL <
TOPCHRISTIANROCK PROMOTION LABELS AND LABEL GROUPS

TOTAL CHART SHARE TOTAL  CHART SHARE

(4 LABEL  sONGS  BYPLAYs  [I[# LABEL SONGS  BYPLAYS

il TOOTH & NAIL 47 36.5% Il WORD-CURB 4 4.4%

B2  PROVIDENT LABEL GROUP 22 19.4% /% BRAVENEWWORLD 4 4.0%

3 W n 9.4% 8 INPOP 2 2.9%

P GOTEE n 8.4% El  RCA MUSIC GROUP 1 1.5%

Cl  EMICHRISTIANMUSICGROUP T 7% 68 WHIPLASH 2 1.5%

ARTIST IMPRINT / PROMOTION LABEL

MERCYME INO
CASTING CROWNS BEACH STREET/REUNION/PLG
SELAH ) ' CURB
CHRIS TOMLIN SIXSTEPS/SPARROW/EMI CMG
JEREMY CAMP © BEC/TOOTH & NAIL
RUSH OF FOOLS MIDAS
AARON SHUST BRASH
BRANDON HEATH MONOMODE/REUNION/PLG
MICHAEL W. SMITH REUNION/PLG
PHILLIPS, CRAIG & DEAN INO

W 00 N O >N~

—
o

TOTAL  CHART SHARE TOTAL  CHART SHARE
P8 LABEL SONGS  BYPLAYS (T LABEL SONGS  BYPLAYS
B PROVIDENT LABEL GROUP 16 20.4% 3 CuRB 6 79%
ol IN0 3 14.5% Y8l INTEGRITY 4 4B%
S8l EMICHRISTIANMUSICGROUP 12 13.2% 8 ROCKETOWN 2 - 3.6%
M WORD-CURB 9 97% s B 3.2%
Sl TOOTH & NAIL 5 86% ) MiDAS 2 300
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11 NJELSEN BDS
CERTIFICATIONS

PLAYS
™

R O
D CA RO
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RA 00
AUDIENCE

MOST ADDED
TITLE NEW
ARTIST / LABEL STATIONS
CHRISTMAS DAY 10

Michael W. Smith Feat. Mandisa
(REUNION/PLG)

KBNJ, KCMS, KFIS, KLTY, KPEZ, KTSY,
Sirius Spirit 66, WAF), WAKW, WMHK

CHRISTMAS MAKES MECRY 8
Mandisa Feat. Matthew Wes:
(SPARROW/EM! CMG)

KBIQ, KCMS, KSGN, KVMV, WAKW, WCSG,
WFHM, WMHK

0O COME ALL YE FAITHFUL 8
Rush Of Fools

(MIDAS)

KBIQ, KBNJ, KFIS, KPEZ, KD, WAFJ,
WFHM, WMHK

HOW MANY KINGS 4
Downhere

(CENTRICITY)

KBIQ, KCMS, KFIS, KLJC

LOVE CAME DOWN AT
CHRISTMAS 3
Jars Of Clay

(GRAY MATTER/NETTWEREF)

KCMS, KLTY, WAKW

WONDERFUL CHRISTMASTIME 3
Jars Of Clay

(GRAY MATTER/NETTWERK)

KPEZ, Sirius Spirit 66, WMHK

CHRISTMAS MEDLEY 3
33Miles

(INO)
KFIS, KLTY, WFEH

GOD WITH US 2
MercyMe

(INO)

WAKW, WVES

ADDED AT...
SIRIUS

SPIRIT 6660”7

Satellite
PD/MD: Al Skop

Bebo Norman, The Rebel Jesus, 4
Jars Of Clay, Wonderful Chr stmastime, 3
Michael W. Smith Feat. Mandisa. Christrnas Day, 3

FOR REPORTING STATIONS PLAYLISTS GO TO:

ARTIST IMPRINT / PROMOTION LABEL «- MILLIONS RANK
GOD WITH US NO. 101 WK} i
IR~ o 86 6 75 1
AMAZING GRACE (MY CHAINS ARE GONE)
4 cumisToMUN sxsTepssarroweMiuG ©2) 2151186 5
EAST TO WEST
23 CASTNG CROWNS BEACH STREETREUNONPLG OV 243 1215 3
IN BETTER HANDS
__]5 NATALIE GRANT wrs 122 -98 l.Cl73 9
IN WONDER
NEWSBOYS INPOP 7 =l ]_']“7 &
EVERYTHING GLORIOUS
23 DAVIDCROWDER BAND SxsTEPS/sPARROW/EMICMG O/ S8 1202 4
HOW YOU LIVE (TURN UP THE MUSIC)
T ponToFcrace woncopn UERERS €9 BEEERN T
YOU ARE EVERYTHING
8 arrewwes seamowemicmg 002 B Bl 13
MIRACLE OF THE MOMENT
19 SrevencURTIS CHAPMAN sPROWEMIMG 000 142 0885 16
LOVE THE LORD
2 =
24 | INCOLN BREWSTER wecery  JREEE 75 BESGEN T
WHEN OUR HEARTS SING
14 ausnorroots wos SEE S BEEERN O
THE TWENTY-FIRST TIME
_]3_ MONK & NEAGLE REUNION/PLG 9"_ 123 0'_633 A
DON'T GET COMFORTABLE
BRANDON HEATH wonowoDEREUNONPL; 432 68 0483 26
SUNDAY
B wop 46 33 0530 24
n BESTILL )
20 sromvsioes suenTmaloRTycoee | 402 *6 0350
SONG OF HOPE
" ROBBESEAYBAND - seamRowemcwg 400 63 032 -
CHRISTMAS DAY AIRPOWER/MOST ADDED
MICHAEL W, SMITH FEATURING MANDISA REwNONPLG  S80  W 1312 2
CHRISTMAS MAKES MECRY  AIRPOWER/MOST INCREASED PLAYS =
MARDISA FEATURING MATTHEW WEST seampowiEMicMs S0/ 210 S0 7
THERE IS A GOD
IMILES wo 2349 ‘S, 0470 27
O COME ALL YE FAITHFUL AIRPOWER
RUSHOF FOOLS s | SA9 R WER s
. MADE
_ _,n ' CALEBROWDEN siawteoseRNGHLL 227 80881 17
HOW MANY KINGS
DOWNHERE GnTRTy | 266 44 ’ .08 1 10
CAPTIVATED
SHAWNMCDONALD seammowEMcMG 239 2 0254 -
SET THE WORLD ON FIRE
BRITTNICOLE seaeowiemicve 232 100227 -
GLORIOUS ONE
FEE INO 228 . +12 0.348
HAVE YOURSELF A MERRY LITTLE CHRISTMAS
Cri w26 4 0968 12
WRITING ON THE WALL
B i wo 26 0285 -
THERE IS A REASON
CAEDMON'S CALL NO _208 +5 0.370
JESUS HOLD ME
2 ANDREW CARLTON aakerrown 205 1040399 -
LOVE CAME DOWN AT CHRISTMAS
JARS OF CLAY CRAY MATTERS/NETTWERK/PROVIDENT-NTEGRITY 202 *74 0.885 15
RECURRENTS
x
g
TITLE 11 NIELSEN BDS PLAYS A TITLE
ARTIST / IMPRINT / PROMOTION LABEL CERTIFICATIONS ™ w Bl ARTIST / (MPRINT / PROMOTION LABEL
THE CHRISTMAS SHOES 519 371 JOSEPH'S LULLABY
NEWSONC (BENSONUIVE) MERCYME (INO)
CHRISTMAS TIME 514 315 IT CAME UPON A MIDNIGHT CLEAR
MICHAEL W. SMITH (REUNION/PLG) CAEDMON'S CALL(INO)
LITTLE DRUMMER BOY 502 347 WELCOME TO OUR WORLD
JARS OF C_AY (ESSENTIALPLG) o CHRIS RICE (EB+FLD/INO)
A HOLLY JOLLY CHRISTMAS 481 38 THE FIRST NOEL
BURL VES (MCA SPECIAL PRODUCTS/UME) £ MARK SCHULTZ [WORD-CURB)
AWAY IN A MANGER w1 FELIZ NAVIDAD

CASTING CROWNS (BEACH STREET/REUNION/PLG)

JOSE FELICIANO (RCA/SONY BMG)

www.RadioandRedwds.com

11 NIELSEN BDS PLAYS

CERTIFICATIONS ™ w
476 303
&L5 278
28 300
£36 . éezi
431 ) 265

NEW AND ACTIVE

TITLE PLAYS TITLE PLAYS
ARTIST / LABEL JGAIN ARTIST / LABEL /GAIN
CHRISTMAS LIKE A CHILD 181/87 CHRISTMAS MEDLEY 128/128
Third Day 33Miles
{ESSENTIAL/PLG) (INO}
TOTAL STATIONS: 19 TOTAL STATIONS: 17
GOD SPEAKING 175/7 I'LL BE HOME FOR
Mandisa CHRISTMAS n5/86
(SPARROW/EMI CMG) Josh Groban
TOTAL STATIONS: n (143/REPRISE)

TOTAL STATIONS: B
WHEN THE SAINTS 161/41
Sara Groves EVERYTHING TO ME no/s
(INO) Mark Schultz
TOTAL STATIONS: n (WORD-CURB)

TOTAL STATIONS: 8
WONDERFUL
CHRISTMASTIME 146/64 FIND YOU WAITING 10713
Jars Of Clay DecembeRadio
(GRAY MATTERS/NETTWERK/PROVIDENT- (SLANTED/SPRING HILL)
INTEGRITY) TOTAL STATIONS: 10
TOTAL STATIONS: 19

AFTER YOUR HEART 106/0
CHRISTMAS TIME IS HERE 135/67 Phil Wickham
Bebo Nerman (SIMPLE/INO)
(BEC/TOOTH & NAIL) TOTAL STATIONS: 10
TOTAL STATIONS: 16

CHRISTMAS MAKES ME CRY

Mandisa Feat. Matthew West
(Sparrow/EMI CMG)

KCMS 419, WGTS +15, KKFS +13, WFZH +13, WFHM +13,
WLPJ +12, KBHQ +11, KLJC +11, WCSG +1, WLFJ +10

O COME ALL YE FAITHFUL

Rush Of Fools (Midas)
KGBi +19, WGTS +17, WFZH +17, WFSH +I7, KLTY +1],
KWND +10, WPOZ +9, WMHK +9, KKFS +7, WCSG +7

CHRISTMAS DAY

Michael W. Smith Feat. Mandisa
{Reunton/PLG)

KKCM +20, KCMS 418, WLE +12, WGTS +T1, WPOZ +10,
WAKW +10, WFZH +8, WFFH +7, KSCN +6, WMHK +6

CHRIST}WAS h;EDLEY

33Miles (INO)
KGBI +19, WFFH +19, WPOZ +18, KBIQ +13, KKFS +3, KFIS +8,
KLTY +7, KKSP +6, KFSH +5, WFHM +5

HOW MANY KINGS
Downhere (Centricity)

WFFH +27, KCMS +16, KKFS 14, KGBI +13, WGTS +10, KF1S +8,
KLTY +7, KBIQ +7, KAIM +4, KKSP +4

FOR WEEK ENDING DECEMBER 2, 2007

LEGEND: See legend to charts in charts section for rules and symbol explanations.

55 Christian AC stations are electronically monitored by Nielsen Broadcast Data Systems 24
hours a day, 7 days a week. Christian AC indicator chart compiled of 29 reporters, christian CHR
26, christian rock 29 and inspo 14. © 2007 Nielsen Business Media, Inc. All rights reserved.
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THE YEAR IN MUSIC

Another year at the top has people saying . . . |

All Arista, All The Time

R.J. Curtis

RCurtis@RadioandRecords.com

hen you call or e-mail Arista Nashville West Coast promotion-
al rep Lori Hartigan, don’t be surprised to hear her exclaim,
“All Arista, all the time!” B After tabulating R&R Country
chart figures for 2007, truer words, it seems, were never spo-
ken. For the fifth time in six years, Arista Nashville is the undis-
puted airplay leader, landing 24 titles on the chart this year,
topping last year’s total of 18. Arista falls under the Sony BMG umbrella, which
leads all other label groups for the second consecutive year.

After hearing the news, Arista Nashville VP of
promotion Skip Bishop says, “First, I really want to
thank our supporters in country radio and the
never-wavering country consunier.” Describing the
consistency at Arista, Bishop continues,“It’s such dif-
ferent people: radio, artists and the environment
[label heads] Butch [Waugh] and Joe [Galante] cre-
ate in this building. There’s a remendous amount
of talent here and it’s not about one person, it’s about
a team. And then, there’s been such great music.”

The only label to top Arista during the past six
years, Capitol Records (which headed the list in
2005), was a close second. It charted 19 titles in
2007, just as it did in 2006. Keith Urban placed four
songs in this years top 100, with “'T Told You So”
the highest at No. 22.

Another repeat winner from last year is Curb
Records’ Rodney Atkins. In 2006, he led all other
artists in audience impressions to score the No. 1
spot with “If You're Going Through Hell"This year,
Atkins was back with another smash, *“Watching
You,” which sits at the top position for 2007. His
other appearance on this year’s top 100,*These Are
My People,” is ranked at No. 4.

Then there’s Tim McGraw, a virtual radio air-
play machine who placed three solo songs on this
year’s list and appeared on two more. McGraw’s
top finisher was No. 8, the poignant and emotion-
ally wrenching “If You're Reading This,” which he
introduced at this years Academy of Country
Music Awards in May.

McGraw’s name shows up on two other songs:
at No. 45, the duet “I Need You” with his wife,
Faith Hill, and technically, if not somewhat con-

24/7 NEWS ONLINE @ www.RadioandRecords.com

troversially, his contribution to one of the other
big song stories of the year, Tracy Lawrence’s “Find
Out Who Your Friends Are.” The song also fea-
tures Kenny Chesney and became Lawrence’s first |
No.1 in years, eventually winning all three artists
a CMA Award for music event of the year.
Thanks to Atkins, McGraw and the resurgent
Clay Walker, who placed two songs on this year’s top
100, Curb Records finished as the third label over-
all, improving its stock from fifth place last year.

Second among label groups for 2007 is the always
formidable UMG Nashville. After the CMA
Awards, I made the point in this space that overall,
the format seemis to experience productivity by
artists that are new, known and legends. It would
seem no other label exemplifies this more than
UMG, and George Strait easily qualifies as its poster
boy. Already in the Country Music Hall of Fame,
Strait remains one of the most consistent, vibrant
artists in this genre. For the umpteenth year, he is
one of the top 10 most-played artists, sitting at No.
6,0n the strength of It Just Comes Natural,” which
is No. 12 on the top 100 songs chart;** Wrapped” is
No. 21, and“How Bout Them Cowgirls” is No. 56.

UMG VP of promotion Bill Catino gives his
take on why Strait remains so relevant, even as he
nears 30 years as a recording artist:“He commands
the deepest respect from the publishing commu-
nity and gets great songs from them. Also, never
getting or looking old helps! Women still think
he’s hot; guys just wanna be George.”

UMG’s  Sugarland placed four songs on this
year’s top 100, with “Settlin’ ” (No. 10) leading the
way. The newly crowned CMA vocal duo of the

www.americanradiohistorv.ca

m

What Abou
Artists?

At first glance, only seven first-time top 15
finishers may seem low, but that figure
matches 2002"s number and betters the

most recent low of five

lowest number of the last 10 years is four
in 1998. Following are artists that reached
the top 15 on the Country chart for the first

time this year:

M Luke Bryan, "All My Friends Say,” peaked

at No. 5, Sept, 21

B Jason Michael Carrol
5, Feb. 23

M Bucky Covington, “A
6, Aug. 10

B Jake Owen, “Startin”
July &

M Kellie Pickler, "Red
Jan. 26

B Taylor Swift, “Tim McGraw,” No. B, Jan. 19
M Trent Tomlinson, "One Wing in the Fire,”

Mo, 11, Feh, 9

TOP COUNTRY PROMOTION LABELS

year is country’s seventh-most-played act, marking
its third consecutive year in the top 10.

Another observation in looking at totals from
2007: Among the top 100 songs, 74 are by males,
either as a solo artist or a male lead in a group or
duo.This number has been gradually increasing and
is now at a five-year high, During the past year, the
male/female ratio continues to widen in artist devel~
opment and audience composition for the format.

Jaye Albright of Albright & O’Malley Consult-
ing considers this one of the biggest challenges for
country in the next year.

According to Mike O’Malley, males have
dominated the company’s year-end callout since
it started tracking the data in 1999.“Historical~
ly, between two-thirds
to three-fourths of all
t NEW songs in our top 100
have been by males”

O’Malley adds that
part of the reason is a
of
songs tested each year
are by males—70%
during the past two

greater  number

in 2004, The
years. However,
O’Malley went on to
say, “if you compare the
likelihood of a song by

a male nuking the top
one-third as a percent

Il, “Alyssa Lies,” Mo, of all tested songs
released by men with
Oifferent World,” Mo, the likelihood of a song
by a female making the

With Me,” No. 6, one-third as a percent
of all tested

released by females, the

songs
High Heels,” Ma. 15,
percentage is closer”
O’Malley says his com-
pany’s four-year trend
on this is 62% male to
38% female. RsR

TOTAL  CHART SHARE

LABEL SONGS  BYPLAYS
ARISTA NASHVILLE 24 .55

B CAPITOL NASHVILLE 19 10.5% mm
e S s
MCANASHVILLE 1 82 N ASHVILLE
LY¥RIC STREET 6 750
ana -

7 MERCLIRY L5 6.2% 7x///

M BIC MACHINE 2 56 //
FREA N o e s 3 5.2% : / s
BROKENBOW & e i

SR TR -

TOP COUNTRY LABEL GROUPS

TOTAL  CHART SHARE

LABEL SONGS DY PLAYS
SONY BMG NASHVILLE 67 Sl
UNIVERSAL MUSICCROUPMASHVILLE 25 e
" CURE GROUP 25 1.1%, _
 CAPITOL NASHVILLE 19 10.5% SONY  \BMG
LYRIC STREET % 7.5% S L EHVILLE
BIG MACHINE 7] 5B
gl EROKEN BOW B L4 7/7/
EN WARNERREPRISEMASHVILLE 13 3,50 /// /
SHOW DOG NASHVILLE & 3.29% i A
UNIVERSAL SOUTH 10 2.2% %/ /A
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AMAZING YEAR!

THANI(S RADIO FOR AN

‘ 1*6 Country Label (:roup
| 1*8 Country Promotion Team/Label
, f  Female Country Artist - TAYLOR SWIFT
S $13 Over-All Country Artist - TAYLOR SWIFT

g = ""Teardrops On My Guitar’” - TAYLOR SWIFT
el ““More Than A Memory” - GARTH BROOKS (Pearl Records)
. s 3. “Tim McGraw" - TAYLOR SWIFT

: ®  "Lips Of An Angel"” - JACK INGRAM
e ""Measure Of A Man" - JACK INGRAM

| “Qur Song” - TAYLOR SWIFT =
 Heartache And The Power Of Love” - TRISHA YEARW

— Rl ——————

TAY_OR SW FT JACK INGRAM TRISHA YZARWOOD DANIELLE PECK SUNNY SWEENEY

FISHER STEVENSON
New single coming in Febrpary

Radio tour launches in January
2

www.bigmachinerecords.com » www.myspace. comlbiqmachinerécords

- & © 2007.Big'Machine Recards. _L.C. Alf rfqhts reserved. Distribifed by Umversal vassic Distribution.

SWWW.americanradiohistorv.com
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THE YEAR IN MUSIC

TOP COUNTRY SONGS

TITLE ARTIST IMPRINT / PROMOTION LABEL

AUDIENCE

24/7 NEWS ONLINE @ www.RadioandRecords.com

N MlLLIONSl
WATCHING YOU RODNEY ATKINS CURB 556.8395
 GOOD DIRECTIONS BILLY CURRINGTON : o MERCURY 530.2741
'NEVER WANTED NOTHING MORE KENNY CHESNEY N BNA 500528
THESE ARE MY PEOPLE RaNEY ATKINS - 7C7URB 490.8445
TAKE ME;'ERE RASCAL FLATTS o o LYRIC STREET ;7?]05‘ |
LOST IN THIS MOMENT BIG & RICH o © WARNERBROS/WRN  476.6183
WASTED CARRIE UNDERWOOD ARISTA/AR;STA NASHVILLE %7“
IF YOU'RE READING THIS TIMMCGRAW o '  CURB 464721
FREE AND EASY (DOWN THE ROAD | GO) DIERKS BENTLEY  CAPITOLNASHVILLE 4643662
SETTLIN' SUGARLAND MERCURY  463.5491
STAND RASCALFLATTS o © LYRICSTREET 4567619
IT JUST COMES NATURAL GEORGE STRAIT MCANASHVILLE 4551888
] MOMENTS EMERSON DRIVE - MONTAGE/MlDAS/NEW REVOLUTION 454, 5966
" ANYWAY MARTINA MCBRIDE o RCA 4519099
LUCKY MAN MONTGOMERY GENTRY - © COLUMBIA 1445.8243
FIND OUT WHO YOUR FRIENDS ARE TRACY LAWRENCE ROCKY COMFORT/COS  444.7658
'LAST DOLLAR (FLY AWAY) TIM MCGRAW B CURB 4419390
LOVE ME IF YOU CAN TOBY KEITH ) SHOW DOG NASHVILLE 4415720
A WOMAN'S LOVE ALAN JACKSON - ARISTA NASHV|LLE 438.3093
Tchs_BRAD PAISLEY a - o »;«R|STA NASHVILLE 4352?
WRAPPED GEORGE ;TR; - o MCA NASHVILLE  434.3029
| TOLD YOU SO KEITH URBAN o CAPITOL NASHVILLE  433.8612
HIGH MAINTENANCE WOMAN TOBY KEITH o SHOW DOG NASHVILLE 4330404
BEER IN MEXICO KENNY CHESNEY 7 o o BNA  429.3414
LADIES LOVE COUNTRY BOYS TRACE ADKINS ) CAPITOL NASHVILLE  418.8804
PROUD OF THE HOUSE WE BUILT BROOKS & DUNN  ARISTANASHVILLE  416.6654
LIVIN' OUR LOVE SONG JASON MICHAEL CARROLLi o - ARlSTA NASHVILLE ‘4]2.9948
TEARDROPS ON MY GUITAR TAYLOR SWIFT . BIGMACHINE 4102157
STUPID BOY KELJRBAN o o CAPlTOL NASHV|LLE 406]540
;HE'S EVEW"H'NG BRiAD PAISLEY - ARISTA NASHV|LLE ‘003 5496
ALL MY FRIENDS SAY LUKE BRYAN o  CAPITOLNASHVILLE 403.0903
ONiLlNE BRAD;ISLE‘Y - o ARilsrT»;\lASHVlLE 4&04]9
BECAUSE OF YOU REBA M(;NTIRE DUET VEH KELLY CL&SON - MCA NAEKLE “ms_
A DIFFERENT WORLD BUCKY COVINGTON LYRIC STREET 389.0048
STARTIN' WITH ME JAKE OWEN RCA 3885534
I'LL WAIT FOR YOU JOE NICHOLS ) 7 B UNIVERSAL SOUTH 37—47255
| SO SMAICARRIE UNBERWOOD ARISTA/ARISTA NASHVILLE  372.48
JOHNNY CASH JASON ALDEAN BROKEN BOW 364 0188
DdN'T BLINK ;ENNY CHESNE;i - - - BNA 362 3074
FALL CLAY WALKER - - o ASYLUM-CURE  352.4192
MY WISH RASCAL FLATTS N B - | LYRICSTREET 330.8424
LONG TRIP ALONE DIERKS BENTLEY 7 B CAPITOL NASHVILLE 3204511
MORE THAN A MEMORY CARTH BROOKS PEARL/BIGiMACHINE 315 6727
ALYSSI; LIES JASON r\;lCHAEL CARRO:L o ARISTA NASHVILLE 314. 87L0
- | NEED YOU TIM MCGRAW WITH FAITH HILL o B CURB EGQZQ
TOUGH CRAIG MORGAN - ) BROKEN BOW  289. 9996
A FEELIN' LIKE THAT GARY ALLAN o - MCANASHVILLE 2895615
WANT TO SUGARLAND o - MERCURY 288.2360
'EVERYDAY AMERICA SUGARLAND ) MERCURY 2853727
7 VLITTLE BI; OF LIFE CRAIGC MORGAN N - ~ BROKEN BOW 283.9296

RNK.

51
52
53
54
55
56
57
58
59
60

100

THAT KIND OF DAY SARAH BUXTON

st |
\ ' r® BE
/////// -
W = 628
i / s 4
TITLE ARTIST IMPRINT / PROMOTION LABEL (lﬁﬁ?ﬂ%ﬁé)
BEFORE HE CHEATS CARRIE UNDERWOOD ARISTA/ARISTA NASHVILLE  275.0424
AMARILLO SKY JASON ALDEAN o BROKEN BOW  273.472]
FIRECRACKER JOSH TURNER o o B MCA NASHVILLE726].2779T
MY LITTLE GIRL TIM MCGRAW - CURB Z_SFAS;
| WONDER KELLIE PICKLER o - . BNA  252.3429
HOW 'BOUT THEM COWGIRLS GEORGE STRAIT N MCA NASHVILLE | 2491346
FAMOUS IN A SMALL TOWN MIRANDA LAMBERT COLUMBIA 2479788
' DON'T MAKE ME BLAKE SHELTON o © WARNER BROS/WRN iaﬁ
TIM MCGRAW TAYLOR SWIFT . BIG MACHINE 2201635
* AS IF SARA EVANS . RCA 2157822
ME AND GOE ]O;H TURNER o MCA NASHVILLE 215, 3305
GUYS LIKE ME ERIC CHURCH ) . - C;PITOL NASHVILLE ?6.1539
YOU'LL ALWAYS BE MY BABY SARAEVANS . RCA Vm;
" ANOTHER SIDE OF YOU JOE NICHOLS - © UNIVERSAL SOUTH 200.6900
ONE WING IN THE FIRE TRENT TOMLINSON B LYRIC STREET  194.3196
[ MY, OH MY THE WRECKERS B ) MAVERICK/WARNER BROS./WRN EZOS_
HILLBILLY DELUXE BROOKS & DUNN  ARISTANASHVILLE 1909666
| LIPS OF AN ANGEL JACK INGRAM o BIG MACHINE  188.6356
HOW | FEEL MARTINAMCBRIDE - o ) RCA 185.8832
NHIN' BETTER TO DO LEANN RIMES o o ASYLUM-CURB 1811573
WHAT DO YA THINK ABOUT THAT MONTGOMERY GENTRY coLuMBia  177.3977
A LITTLE MORE YOU LITTLE BIVG TOWN EQUITY 174.0832
SOWE}’EOPLE?ANGE MONTGOMERY GENTRY . COLUMBIA 1170.2610-
EVERYBODY KEITH uﬁ o CAPITOL NASHVILLE 168.4058
MEASURE OF A MAN Jack INGRAM - BIG MACHINE  165.8485
YOU SAVE ME KENNY CHESNEY - o - BE 135@
OUR SONG TAYLOR SWIFT - © BIGMACHINE 1461295
JUST MIGHT HAVE HER RADIO ON TRENT TOMLINSCON LYRIC STREET  144.2734
'FORE SHE WAS MAMA CLAY WALKER o o  ASYLUM-CURB 1232083
I JUST CAME BACK (FROM A WAR) DARRYL WORLE{K o - 903 MUSIC 120.200;
RED HIGH HEELS KELLIE PICKLER - ' BNA 118.3862
'GOOD AS GONE LITTLE BIG TOWN - - o Eoumri 11; 0691
HEAVEN, HEARTACHE AND THE F POVEQ OF LOVE TRISHA YEARWOOD BIG MACHINE 16.9146
| GOT MORE COLE DEGGS & THE LONESOME CoLUMBIA _11]5.2?9”
WATCHING AIRPLANES GARY ALLAN - o MCANASHVILLE  114.9544
DIXIE LULLABY PAT GREEN - 7 ~ BNA 104.8780
THE MOE DRINK BLAKE SHELTON o WARNER BROS./WRN i §6.8373
| WANNA FEEL SOMETHING TRACE ADKINS CAPITOL NASHVILLE  91.0563
STAY SUCARLAND 7 - - MERCEﬁY _87.1?
HOW LONG EACLES B o ERC/LOST HIGHWAY/MERCURY  85.2851
ISN'T SHE CAROLINA RAIN o o EQUTY 851333
MOUNTAINS LONESTAR o o BNA 823696
THE WOMAN IN MY LIFE PHIL VASSAFT ARISTA NASHVILLE 82.2574
ONCEm LIFETIMEﬁ KEITH URBAN - o CAPITOL NASHVILLE i77.9978L
| KEEP COMING BACK JOSH GRACIN o LYRIC STREET  75.0246
' YOU NEVER TAKE ME DANCING TRAVIS TRITT ~ CATEGORYS 73.0637
TANGLED UP BILLY CURRINGTON o MERCURY 712110
WAY BACK TEXAS PAT GREEN - . BN 70.3917
' STEALING CINDERELLA CHUCK WICKS RCA  69.9276
’ INI TN LYRICSTREET  66.6665

DECEMBER 7, 2007

www americanradiohistorv com


www.americanradiohistory.com

From the Phenom
who brought you
17 in Abilenel”

\© Y

Her Star Is On The Rise

* “Houston’s Best Coundry Singer” - 93Q Country 2005
contest winner

Debut single “17 In Abilene”, which she co-wrote, landed at
#22 on Music Row setting a record for the highest charting
debut for a solo independent artist since 2003

#1 video on CMT Pure
#1 on PowerSource Top 75 Country Chart - October 2007
#1 single on Europe’s Hotdisc for 6 weeks straight

“Country’s Next Big Thing” according to CosmoGirl,
October 2007

Featured Country Artist for download in People Magazine’s
special Country Issue, November 2007

Wrote 7 of the 11 songs on her debut album

CMA Habitat for Humanity Artist

"MAKE ME BELIEVE”

Coming in January...

MUSIC NEWS NASHVILLE:

“Cold River Records has found something here and might very well
have the “Next Big Thing.”

HOUSTON CHRONICLE:

“Katie Armiger is only 16 years old, but she’s poised to take off in o
big way. Her youthful vocals sparkle with urgency.”

EUROPEAN HOTDISC REVIEW:

“She’s only 16 and for my money is a rare talent who deserves to
go right ‘o the top. This girl is going to be a massive star if there’s
any justice.”

CMA CLOSEUP MAGAZINE:

“All indications are that Katie Armiger is about to make a major splash
and ther. keep making waves for years to come.”

CoLp ®
- NINE
RIVER ﬁmm p |

THE EMOTION...THE POWER...AND THAT VOICE!

KatieArmiger.com ¢ www.myspace.com/katiearmiger
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tI8 ARTIST

200/

THE YEAR IN MUSIC

IMPRINT / PROMOTION LABEL

KENNY CHESNEY
TIM MCGRAW
RASCAL FLATTS

" BRAD PAISLEY

GEORGE STRAIT
SUGARLAND
KEITH URBAN
RODNEY ATKINS
TOBY KEITH

O 0~ O & W N -

=]

CARRIE UNDERWOOD

BNA
CURB

LYRIC STREET

ARISTA NASHVILLE

ARISTA/ARISTA NASHVILLE

MCA NASHVILLE

MERCURY

CAPITOL NASHVILLE

CURB

SHOW DOG NASHVILLE

IMPRINT / PROMOTION LABEL

LY

BROOKS & DUNN
CRAIG MORGAN
BILLY CURRINGTON
JOE NICHOLS

AR;STA N;SHVILLE

- B;OKENiBowii
 MERCURY
UNIVERSAL SOUTH

MONTGOMERY GENTRY COLUMBIA
DIERKS BENTLEY ~ CAPITOL NASHVILLE
" TAYLOR SWIFT " BIG MACHINE |
* JASON MICHAEL CARROLL ARISTA NASHVILLE
“JASON ALDEAN - BROKEN BOW
'MARTINAMCBRIDE

RCA

COUNTRY TOP 10 INDEX |

ARTIST TITLE (IMPRINT / PROMOTION LABEL)

JASON ALDEAN AMARILLO SKY (BROKEN BOW)
JASON ALDEAN JOHNNY CASH (BROKEN BOW)
RODNEY ATKINS THESE ARE MY PEOPLE (CURB)
RODNEY ATKINS WATCHING YOU (CURB)

B DIERKS BENTLEY FREE AND EASY (DOWN THE ROAD | GO} (CAPITOL NASHVILLE)

DIERKS BENTLEY LONG TRIP ALONE (CAPITOL NASHVILLE)
BIG & RICH LOST IN THIS MOMENT (WARNER BROS./WRN)

BROOKS & DUNN PROUD OF THE HOUSE WE BUILT (ARISTA NASHVILLE)
GARTH BROOKS MORE THAN A MEMORY (PEARL/BIG MACHINE)

LUKE BRYAN ALL MY FRIENDS SAY (CAPITOL NASHVILLE)

I3 JASON MICHAEL CARROLL ALYSSA LIES (ARISTA NASHVILLE)
JASON MICHAEL CARROLL LIVIN' OUR LOVE SONG (ARISTA NASHVILLE)

KENNY CHESNEY BEER IN MEXICO (BNA)

KENNY CHESNEY DON'T BLINK (BNA)

KENNY CHESNEY NEVER WANTED NOTHING MORE (BNA)
KENNY CHESNEY YOU SAVE ME (BNA)

BUCKY COVINGTON A DIFFERENT WORLD (LYRIC STREET)
BILLY CURRINGTON COOD DIRECTIONS (MERCURY)

3 EMERSON DRIVE MOMENTS (MONTAGE/MIDAS/NEW REVOLUTION)

[} HEARTLAND | LOVED HER FIRST (LOFTON CREEK)

] ALAN JACKSON A WOMAN'S LOVE (ARISTA NASHVILLE)

m TOBY KEITH HIGH MAINTENANCE WOMAN (SHOW DOG NASHVILLE)

TOBY KEITH LOVE ME IF YOU CAN (SHOW DOG NASHVILLE)

TRACY LAWRENCE FIND OUT WHO YOUR FRIENDS ARE (ROCKY COMFORT/COS)

LONESTAR MOUNTAINS (BNA)

[X] MARTINA MCBRIDE anYWAY (RCA)

TIM MCGRAW IF YOU'RE READING THIS (CURB)

TIM MCGRAW LAST DOLLAR (FLY AWAY) (CURB)

TIM MCGRAW MY LITTLE GIRL (CURB)

TIM MCGRAW WITH FAITH HILL | NEED YOU (CURB)

PEAK PEAK WKS. ON YE PEAK PEAK WKS. ON YE
POSITION  DATE CHART  RANK ARTIST TITLE (IMPRINT / PROMOTION LABEL) POSITION  DATE CHART  RANK
MONTGOMERY GENTRY LUCKY MAN (COLUMBIA) 1(2) 6/29/2007 25 15
u TRACE ADKINS LADIES LOVE COUNTRY BOYS (CAPITOL NASHVILLE) 1(2 WKS) 3/2/2007 29 25 MONTGOMERY GENTRY SOME PEOPLE CHANGE (COLUMBIA} 74 1/24/2006 27 73
4 1/26/2007 32 52 MONTGOMERY GENTRY WHAT DO YA THINK ABOUT THAT (COLUMBIA) 10 1/16/2007 19 7
6 7/27/2007 26 38 CRAIG MORGAN LITTLE BIT OF LIFE (BROKEN BOW) 7 2/9/2007 30 50
10} 8/31/2007 27 4
1(4) 119/2007 27 1
m JOE NICHOLS I'LL WAIT FOR YOU (UNIVERSAL SOUTH) 7 3/30/2007 37 36
1) 1N16/2007 27 9
10 4/6/2007 25 42 E JAKE OWEN STARTIN' WITH ME (RCA) 6 7/6/2007 41 35
1(2) 7/13/2007 26 6
4 9/14/2007 20 26
1) 9/7/2007 13 43 ﬂ BRAD PAISLEY ONLINE (ARISTA NASHVILLE) 1) 10/5/2007 20 32
5 9/21/2007 37 3] BRAD PAISLEY SHE'S EVERYTHING (ARISTA NASHVILLE) 1(3) 12/29/2006 25 30
BRAD PAISLEY TICKS (ARISTA NASHVILLE) 1) 6/22/2007 20 20
5 2/23/2007 24 44
6 N/23/2007 39 27 m RASCAL FLATTS MY WISH (LYRIC STREET) 1) 12/8/2006 24 4]
1(3) 3/16/2007 20 24 RASCAL FLATTS STAND (LYRIC STREET) 1) 5/4/2007 21 n
1(4) 10/19/2007 14 39 RASCAL FLATTS TAKE ME THERE (LYRIC STREET) 1(3) 9M14/2007 20 5
1(5) 7/27/2007 20 3
3 1/3/2006 20 76
6 8/10/2007 32 34 B GEORGE STRAIT HOW 'BOUT THEM COWGIRLS (MCA NASHVILLE) 4 11/30/2007 6 56
1(3) 5/18/2007 38 2 GEORGE STRAIT IT JUST COMES NATURAL (MCA NASHVILLE) 1(2) 216/2007 22 12
GEORGE STRAIT WRAPPED (MCA NASHVILLE) i 6/29/2007 20 21
SUGARLAND EVERYDAY AMERICA (MERCURY) 9 8/24/2007 20 49
1) 6/8/2007 28 13 SUGARLAND SETTLIN' (MERCURY) 1) 5/1172007 21 10
SUGARLAND WANT TO (MERCURY) 1(2) 1215/2006 25 48
TAYLOR SWIFT OUR SONG (8IG MACHINE) 7 1/30/2007 15 77
101 10/20/2006 22 — TAYLOR SWIFT TEARDROPS ON MY GUITAR (BIG MACHINE) 2 8/10/2007 27 28
TAYLOR SWIFT TiM MCCRAW (8IG MACHINE) 6 1/19/2007 32 59
B 5/25/2007 26 19
JOSH TURNER FIRECRACKER (MCA NASHVILLE) 5 N/16/2007 22 53
3 5/25/2007 20 23
1() 1012/2007 20 18 [!] CARRIE UNDERWOOD BEFORE HE CHEATS (ARISTA/ARISTA NASHVILLE) 1(5) W3/2006 46 51
CARRIE UNDERWOOD 50 SMALL (ARISTA/ARISTA NASHVILLE) 1(2)  1W/23/2007 17 37
CARRIE UNDERWOOD WASTED (ARISTA/ARISTA NASHVILLE) 1(3) 4/13/2007 25 i
1) 6/15/2007 44 16 KEITH URBAN | TOLD YOU SO (CAPITOL NASHVILLE) 2 7/27/2007 20 22
10 12/1/2006 26 92 KEITH URBAN ONCE IN A LIFETIME (CAPITOL NASHVILLE) 6 10/6/2006 20 94
KEITH URBAN STUPID BOY (CAPITOL NASHVILLE) 3 3/2/2007 20 29
5 3/23/2007 23 14
REBA MCENTIRE DUET WITH KELLY CLARKSON BECAUSE OF YOU (MCA NASHVILLE) 2 8/31/2007 20 33 m CLAY WALKER FALL (ASYLUM-CURB) 5 1/9/2007 36 40
3 1019/2007 25 8 THE WRECKERS MY, OH MY (MAVERICK/WARNER BROS./WRN) 9 1/26/2007 21 66
1M 4/612007 20 17 The Top 10 index is a listing of all songs to appear in the top 10 of the Nieisen BOS-fueled chart during the 2007 chart year (issue dates
3 12/15/2006 24 54 Nov. 24, 2006 to Nov. 16, 2007). However, peak dates, peak positions and total weeks at No. 1 for current charting songs reflect their
8 7/27/2007 21 45 entire chart history up to the Nov. 30, 2007 issue.

LU TITLE ARTIST

IMPRINT / PROMOTION LABEL

PLAYS

=

MOMENTS EMERSON DRIVE
LOST IN THIS MOMENT BIC & RICH
WASTED CARRIE UNDERWOOD

TICKS BRAD PAISLEY

|:r0LE YOIJ SoiKEITI'TURBAN

PICKUP TRUCK SHANE YELLOWBIRD
WRAPPED GEORGE STRAIT ) -

LAST DOLLAR (FLY AWAY) TiM MCGRAW
CHEAPER TO KEEP HER AARON LINES

O 0 v ooV > W N

]

ARISTA/ARISTA NASHVILLE/SONY BMG
FREE AND EASY (DOWN THE ROAD | GO) DIERKS BENTLEY

MONTAGE/MIDAS/UNIVERSAL

WARNER BROS./WARNER

CAPITOL NASHVILLE/EMI

ARISTA NASHVILLE/SONY BMG

CAPITOL NASHVILLE/EMI

306/UNIVERSAL

MCA NASHVILLE/UNIVERSAL

24/7 NEWS ONLINE @ www.RadioandRecords.com

CURB/EMI
OUTSIDE THE LINES

1,482
1 MATS
1,290
n102
0912
10,695

0662
10408
10149

9,974

TITLE ARTIST

IMPRINT / PROMOTION LABEL

STAND RASCAL FLATTS g
DIDN'T EVEN SEE THE DUST PAUL BRANDT
PROUD OF THE HOUSE WE BUILT BROOKS & DUNN

THESE ARE MY PEOPLE RODNEY ATKINS
| WANT YOU TO LIVE GEORGE CANYON

IT JUST COMES NATURAL GEORCE STRAIT

ONLINE BRAD PAISLEY
SETTLIN® SUGARLAND

wWWW americanradiohistorv com

BECAUSE OF YOU REBA MCENTIRE DUET WITH KELLY CLARKSON

FIND OUT WHO YOUR FRIENDS ARE TRACY LAWRENCE

LYRIC STREET/UNIVERSAL

ARISTA NASHVILLE/SONY BMG

BRAND-T/UNIVERSAL

MCA NASHVILLE/UNIVERSAL

CURB/EMI
UNIVERSAL

MCA NASHVILLE/UNIVERSAL

ROCKYRM&ZT/COS
ARISTA NASHVILLE/SONY BMG
MERCURY/UNIVERSAL

DECEMBER 7, 2007
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o : Monta e N
‘_q‘:r " A fos.m.ﬁrwp “..;
/WYCh “THE ROAD HAMMERS ARE IN HIGH GEAR ON THEIR KILLER €D —
ELECTRIC ON STAGE AND UNSTOPPABLE|ON THE ROAD!”
““XJUG WAS PROUD T0 GIVE FHE SINGLE m: FIRST SPIN.
FOR THE JUG IT'S HANNER BOWN, G4OD BUDDY..

st --—n—dr-—"— e E e e
T W A

‘“WHEN THE ROAD HAMMERS WERE HEBE | THINK I SAID THAT YOU HAVE A HIT REGORD.
| WAS WRONG — IT'S A SMASH! WOW, IT SOUNDS GREAF... CAN'T WAIT TO PUT IT ON..
RREN/TH “| LIKE A RECORD WITH MMIJS HEHEWEHEEGOHD "IM HAS A GIIIIAH HOOK
SO COOL IT FORCES YOU TO HUM ALONG, A LICK MABE FOR AIR GUITAR. THESE BOYS ARE GOOD AND
THEY'VE GOT MOHE HITS ON THE FIRS| MBUM TIJO

e B a e H — T T, P ST A T R S E—— A e BT LT
voyalle ) (ibert ! ki A | .
[ ‘ I b !'“ 1 1| |l WWW, montagemus»cgroup.com www.theroadhammers.com

Ml I |
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OP 10 A
T P P
R AND RSON DR 8D
ARLAND IS ONE OF THR LY
' » A A ORED R
R 0.150 0 ?
g = o
= w3 11 NIELSEN BDS ¥ HITPREDICTOR AUDIENCE = g 11 NIELSEN BDS 1Y HITPREDICTOR AUDIENCE
E B2 TITLE CERTIFICATIONS STATUS (IN MILLIONS) PLAYS g EU TITLE CERTIFICATIONS STATUS (IN MILLIONS) PLAYS
S %3 armsT IMPRINT / PROMOTION LABEL ~~ TW  +/- W RANK $Z  aRTIST IMPRINT / PROMOTION LABEL ~~ TW +/- ™  RANK
SO SMALL NO. 1(3 WKS) ner ; | YOU STILL OWN ME
{ l_ 18 CARREUNDERWOOD ARSTAARISTANASHVILLE  29.073 3424 3830 1 Sid 32 20 cyenconriv MONTACEMDASINEW REVOLUTION 2000 *0.293 * B44 31 N C%E ;EU
MORE THAN A MEMORY 29 THINGS THAT NEVER CROSS A MAN'SMIND °r
z __2__ 4 CARTHBRODKS PEARL/BIG MACHINE 28'55? A 373" 2 & i W ELLEPICKLER gna (BB 0479 ] 6? _32 3 AUDIENCE
DON'T BLINK n e - ROLLIN' WITH THEFLOW {INMILLIONS)
3 —3_ 15 KENNY CHESNEY BNA 28523 -0408 3620 1 E 334 0838 16 MARK CHESNUTT LOFTON CREEK 4.]52_ +0.258 i 5}4 }4 +2 239
FIRECRACKER E LOVE IS A BEAUTIFUL THING =
° i = JOSH TURNER MCANASHVILLE 27:5]? +0.885 | 3694 1 1 <) 3_’?___ 5 PHIL VASSAR UNIVERSAL SOUTH B ’°-"°§ 671‘8 B3 OUR SONG
HOW 'BOUT THEM COWGIRLS Ahd I'MWITH THE BAND
° oRsl 7 Georce stRaTT MCANASHVILLE 27.249 +0.629 QEERRE 4 }f’ B riesicTow roury [ 00%7 § 1‘?3 3 o
. OUR SONG MOST INCREASED AUOIENCE °r LOVEDON'TLIVEHERE
7 & iyioRswirT BOMACHINE 2152 +2239 3400 7 B 37 °  LuovanteseLum caproLnastvie 2007 "0.049 458 38
FALL g . SUSPICIONS MOST ADDED °r
o 2 e asviuw-cure (ESS0I8 1087 EREIEN © St 4 TMmccraw iy 22D 2l 4 W
WHAT DO YA THINK ABOUT THAT THE STRONG ONE
9 2 | 20 |ONTCOMERY GENTRY cowvan 23813 *0.806 REEl ° 38 24 Taiac eoury RN *0.082 JRTEEIR 43
: LIVIN' OUR LOVE SONG ner 3 SOMETHIN' ABOUT A WOMAN 1 +
Bl © 40 jiconmcHaL carroLL ARSTANASHVILLE 23022 -2583 3122 8 33 14 keowen rcn SRR 004 (NS 36 SUSZP.I.IC?)%S
STAY r FOR THESE TIMES o
@ 22 canan wercury (RN 1365 RERERY 10 4105 VARTINAMCERIDE rea SRR *0055) SRER 41 r
WINNER AT A LOSING GAME TAKIN' OFF THIS PAIN
° B8 pastALRATS wrestreer SCREEH *1026, SRR 11 400 9 suTonsHEPHERD Mcanashvie  H99! -o.ﬂJ Al
EVERYBODY LAST CHRISTMAS
12} BB amnurean caproLnaskvLy 21762 +0586 12765 12 982 yorswirt momacrive [NRRN *0-657 JREEY 49
ASIF r . JUSTGOT STARTEDLOVIN' YOU r
@ _14“ 6 apabvans rce [ 0220 253]_ B 7 iaMesoTTo WARNERBROS/WRN 1000 *0.277 343 40 2.0 67
NOTHIN' BETTER T0 DO WE WEREN'T CRAZY He ! +Z.
0 __'5_‘_ 27 LEANNRIMES asyLumcups 1700 +0704 (2385 M4 f'i, 7 JSHGRACN wyricsTReeT (A *0226 IR 42 SMALL TOWN
LETTER TOME 1 MAYBE SHE'LL GET LONELY SOUTHERN
© 7 8 snaomsiey ARisTANASHVILLE 10851 A1175 12232 16 M0 A KINGRAM momacing R 10195 [EEEERY 44 MAN
READY, SET,DON'TGO r SHIFTWORK
@ 1= é 19 BILLYRAYCYRUSWITHMILEY CYRUS  WALT DISNEV/YRICSTREET 10018 #1308 227 17 36 7 ENNY CHESNEY ova [ESEAN *06%5 [ Sl °
WATCHING AIRPLANES T SANTA BABY
Q _'_6_' 20 ChRYALLAN weanastville RS 0317 [REERR 15 99 2 mepoer BNA ]"’E *0456 R £
STEALING CINDERELLA r INMY NEXT LIFE
@ 195 5 ckwicks ree ARl ‘1775 IR 18 e 3 TERRICLARK BNA l‘m +0465 1 “
: THE MORE | DRINK 00 YOUHEAR WHAT | HEAR
66 @ BLAKE SHELTON warneraroswan 1207 +0.805 _5_3_ 2 CARRIEUNDERWOOD BNAARISTANASHVILLE 1002 #0605 IZFO‘ =
CLEANING THIS GUN (COME ON IN BOY) AIRPOWER r HAPPY ENDINGS
% RODNEY ATKINS curg 1215 41339 4 9 (e e el
INTERNATIONAL HARVESTER MO ROCKIN' AROUND THE CHRISTMAS TREE
% (2] CRAIG MORGAN soengow D9 41567 TOBY KEITH 1083 +0625 107 60 -
GETMY DRINKON ) WERODE INTRUCKS 040 Tajd frorgan
% e TOBY KEITH SHOWDOGNASHVILLE 10145 #1561 ff_ | ® s e 00% [N 47_ KW Eg;é;nxﬁr;g 02,
WHAT KINDA GONE : FALLINGINTO YOU WCTD +0303. WCGY +0105,
% @ CHRIS CAGLE cproLnashviLLe | 9302 0483 572 whseveus woasiNewRevoLTion 0999 +0.242 (207~ 48 WKWSHLme@'OB&ms m%%
HOW LONG MAKE YOU MINE I WXBM +0.057, KUPL +0.047
% @ L= EAGLES EROLOSTHGHWAYMERCURY | O/)  *0.015 1351 23 Bl 47 6 crossinonon Brokenow 0978 0066 1134 55 il O
HEAVEN, HEARTACHE AND THE POWER OF LOVE B DEVIL AND THE CROSS .
% = i 20 TRiSHA YEARWOOD BGMACHNE DN03  -2457 | 1298 25 Bl 92 4 alrwavTomazARD STyLEsONGMeRcuRy 0792 D067 135 54
SMALL TOWN SOUTHERN MAN CHRISTMASES WHEN YOU WERE MINE
% @ 300 4 L aNncksOn amisTANAsHviLE  O093 12067 1092 28 @ m TAYLOR SWIFT BcMacime 0792 06N 75 -
CODMUST BE BUSY r LOUD
% a “2~8 ] g ~ BROOKS&DUNN ARISTA NASHVILLE Z?OS ‘0'823 »”_B Z @ BIG &RRICH WARNER BROS./WRN 0'537 R ]97 N Toby Keith
LAUGHED UNTIL WE CRIED r ALL-AMERICAN GIRL {Show Dog Nashville)
% @ __21 17 JASON ALDEAN BRokengow (932 0100 1195 26 @ Bt ARRIE UNDERWOOD ARISTAARISTANASHVILLE 0028 #0470 51 - s T
iT'SGOODTOBEUS Phg 5 TILL WE AIN'T STRANGERS ANYMORE WQXK +0.087, KWJJ +0.085,
- / @ S B guckycovineron wricsTReer 8027 -0.059 11030 29 @ 3 15 o0 10vIFEATURING LEANNRIVES SLANDICURBMERCURY 0618 #0.006 1124 56 KFKF +0.082, KKNG +0.068,
= e ——— R - KUPL +0.065, KEEY +0.053
RED UMBRELLA X GIRLNEXTDOOR
30 JECS B WARNERBROS.wWRN 2023 0243 889 30 @ ‘ E" COLE DEGGS & THE LONESOME cowwvin [ *0:090 [T =)
et 1 Aot R T WQBE, WXBQ, WXTU, (BIG MACHINE)
NEW AND ACTIVE SUSPICIONS 28 gg&.'lzhg‘gys AN 16 WYPY,WYRK KATC, KBEQ, KHAY, KHEY,
TITLE TITLE TITLE Ui e = L KIZN,KSON, WKLB, WMAD,
ARTIST / LABEL AUD / GAIN ARTIST / LABEL AUD / GAIN ARTIST / LABEL AUD / GAIN (CURB) Alan Jackson GOD MUST WOG!
2 . - KATM, KBEQ, KCYE, KDRK, (ARISTA NASHVILLE) BE BUSY g _ -
SANTA BABY 0.586/0.224 I DON'T LOVE YOU WINTER KFRG, KKGO, KKWF, KNCI, KHEY, KRTY, KSKS, KXKS, Brodks S P THINGS THAT
Taylor Swit LIKE THAT  0.515/0.160 WONDERLAND 0.460/0.198 MOST ADDED KPLX, KRST, KSKS, KSON, WAMZ, WBUL, WFMS, (ARISTA NASHVILLE) NEVER CROSS
TOTAL STATIONS: 25 (ARISTA NASHVILLE) (SHOW DOG NASHVILLE) T RN Q g ] WKLB, WKXC, WSLC, WUSJ, Kellie Pickler
. TOTAL STATIONS: 8  TOTAL STATIONS: 26 we Lﬁhwxigiﬂw“’” :HIF\;:VORK 15 WusN E(?l'::)Kuzz. R
d enn )
DADDY TOO 0.560/0.030 WHITE NUTTIN' FOR ot A; R aﬂé_\l\{ ESNS?&LL . WOGI, WQHK, WUSY
Tracy Lawrence CHRISTMAS 0.466/0.204 CHRISTMAS  0.446/0.287 KIZN, KMDL, KSCS, KSOP, Joiek fngram
(ROCKY COMFORT/COS) Taylor Swift Sugarland KYGO, WCTK, WGNA, WKXC,
RS2 58 e (BIG MACHINE) (MERCURY) FOR WEEK ENDING DECEMBER 2, 2007
TOTAL STATIONS: 21 __TQTAL STATIONS: 27

LEGEND: See legend to charts in charts section for rules and symbol explanations.
109 country and 2% Canada country stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours a day, 7 days a week. Indicator chart comprised of 116 reporte-s.
© 2007 Nielsen Business Media, Inc. All rights reserved.
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IT°"S ALL FUN & GAMES UNTIL SOMEBODY

LOSES AN EYE!

vl 5%

Midday Radio Will Never Be The Same...

Call ABC Nashville at (615) 312-3528 www.abcradionetworks.com RADIO NETWORKS

www.americanradiohistorv.com
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COUNTRY

COUNTRY INDICATOR REPORTERS

KEAN/Abilene, TX
OM: Randy Jones
PD/MD: Rucly Fernandez
APD: Shay Hill

KRRV/Alexandria, LA
PO: Hollywood Harrison
MD: Melissa Frost

KCGNC/Amarillo, TX
OM/PD: Tim Butler
APD/MO: Patrick Clark

KBRJ/Anchorage, AK
PD: Matt Valley
APD/MD: Edd|e Maxwell

WYAY/Atlanta, GA*
OM/PD: Mark Richards
MD: Sandy Weaver

WPUR/Atlantic City, NJ*
PD: Joe Kelly

WIBL/Augusta, GA*
OM: Steve Burke

KBKO/Bakersfield, CA*
PD/MD: Kenn McCloud

WILS/Beckley, WV
OM: Dave Willis
PO/MD: Fred Persinger

KCTR/Billings, MT
OM: Jay Brandon
PD/MD: Mark Hill

WZKX/Biloxi, MS*
OM/PO: Bryan Rhodes

WHWK/Binghamton, NY
PD: Don Brake

WBWN/Bloomington, IL
OM/PD: Dan Westhoff
APD/MD: Buck Stevens

WHKX/Bluefield, WV
OM: Ken Dietz
PO/MD: Joe Jarvis

KQFC/Boise, ID*
PD: Wes McS‘wy
MD: Ruby Cortez

KAGG/Bryan, TX
MD: Danny Merrell

WOKO/Burlington, VT*
OM/PD: Steve Pelkey
MD: Bilt Sargent

WIXY/Champaign, IL
PD: Sky Phillips
MD: Nicole Beals

WOGT/Chattanooga, TN*
PD: Duane Shannon

WYGY/Cincinnati, OH*
OM: Patti Marshall
PD: Travis Maon

WKCN/Columbus, GA*
OM: Bob Quick
PD/MD: Brian Thomas

WSTH/Columbus, GA*
OM: Brian Waters

PD: Alan Quin

APD/MD: Mike Kelly

KFTX/Corpus Christi, TX*
PD: Chuck K

MD: "Dr. Bruce Nelson”
Stratton

KOUL/Corpus Christi, TX*
OM/PD: Clayton Allen

KRYS/Curpus Christi, TX*
OM: Paula Newel
PD: Frank Edwards

KTYS/Dallas, TX*

: Tom Hunter
PD: Gayle W. Poteet
MD: Chris Huff

KWLI/Denver, CO*
PD: Bill Gamble
APD/MD: Randy Shannon

KJJY/Des Moines, |1A*
M: Jack O'Brien

PD: Andy Elliott

MD: Eddie Hatfield

WTVY/Dothan, AL
OM/PD: Amie Pollard
MD: Mike Casey

KKCB/Duluth, MN

WAXX/Eau Claire, Wl
OM/PD: Ceorge House

WQRB/Eau Claire, WI
PD/MD: Mike McKay

WRSF/Elizabeth City, NC
M: Curtis Cuervo
PD: Kris Richards

WTWF/Erie, PA
OM: Joe Lang

PD: Bob Domingo
APD: Chuck Rambaldo

WXTA/Erie, PA
OM/PD: Adam Reese

KKNU/Eugene, OR
PD/MO: Jim Davis

WKDQ/Evansville, IN
PD/MD: Jon Preil

KVOX/Fargo, ND
OM: Janice Whitimore
PO: Eric Heyer

MD: Scott Winston

WKML/Fayetteville, NC
PD/MD: Dean0

KAFF/Flagstaff, AZ
PD: C.J. Murri
MD: Jenny Brawn

WXFL/Florence, AL
OM: Jeff Thomas
PD: Fletch Brown

WEGX/Florence, SC
OM/PD: Randy "Mudflap"
Wilcox

MD: Chase Matthews

WFRE/Frederick, MD*
PD: Lisa Allen

WFLS/Fredericksburg, VA*
OM/PD: Paul Johnson
APD: Todd Grimsted

KHGE/Fresno, CA
OM: Paul Wilsan

PD; Chuck Geige
APD/MD: KrlsgDanlels

KUAD/Ft. Collins, CO
PD: Mark Callaghan
APD: Dave Jensen

MD: Brian Gary

KTCS/Ft. Smith, AR
OM: Lee Youn
PD/MD: Troy Eckelhoff

WBTU/F( Wayne, IN
OM: Phif Becker
PD/MD: Scott Roddy

WTRS/Gainesville, FL
OM/PD: Shane Finch
MD: Dave Tyler

WTNR/Grand Rapids, MI*
OM: Brent Alberts

PD: Steve Stewart

APD/MD: Brian Sims

WNCY/Green Bay, Wi*
OM: Jeff McCarthy

WAYZ/Hagerstown, MD
OM/PD: Randy Fitzsimmans
MD: Tori Anderson

WCAT/Harrisburg, PA*
PD: Will Robinson

WTCR/Huntington, WV
PD: Clint McElroy

KIXQ/doplin, MO
OM: Chad Elliot
PD: Cody Carlson

WNWN/Kalamazoo, MI
PD: P.J. Lacey

APD: Scott Wagner

MD: Tim Harris

KDBR/Kalispell, MT
OM/PD: John Michaels

WKOA/Lafayette, IN
PD: Mark Alten

APD: Annie James
MD: Bob Vizza

KXKC/Lafayette, LA*
PD: Casey Carter
APD/MD: Sean Riley

WBBN/Laurel, MS
OM/PD: Tom Freeman

WLXX/Lexington, KY*
OM: Robert Lindsey
PD/MD: Marshall Stewart

KZKX/Lincoln, NE
PD: Hoss Michaels
APD/MO: Carol Turner

KLLL/Lubbock, TX
PD: Jeff Scott
MD: Neely Yates

WWQM/Madison, WI*
PD: Brad Austin
APD/MD: Kenny Jay

KIA)/Mason City, IA
PO: Phil O'Reili
MD: Robin McCann

KRWQ/Medford, OR
OM/PD: Larry Neal
MD: Scott Schuler

KUBB/Merced, CA
OM/PD: Rene Roberts
MD: Dee Kelly

WOKK/Meridian, MS
PD: Todd Rupe

WBAM/Montgomery, AL*

WKKW/Morgantown, WV
OM: Hopj)y Kercheval
PO/MD: John Bowen

WMDH/Muncie, IN
PO: Jon Sipes
MD: Shane Goad

WMUS/Muskegon, MI*
OM: Dave Taft
PD: Mark Dixon

WGTR/Myrtle Beach, SC
PO: Johnny Walker
MD: Korby Ray

KJCS/Nacogdoches, TX
PD: Rgbby Lynn
APD: Erin Rohde

WCTY/New London, CT
OM/PD: Jimmy Lehn
APD: Dave Elder

KHKX/Odessa, TX
PD: Mike Lawrence
APD/MD: Kelley Petersan

KPLM/Palm Springs, CA
PD: Al Gordon
MD: Kary James

WPAP/Panama City, FL
OM/PD: Jay Cruze
MD: Dawd Howard

WYCT/Pensacola, FL
PD: Todd Nixon
MD: Denis "Catfish" Miller

WFYR/Peoria, IL
OM/PD: Ric Morgan

WPOR/Portland, ME*
OM: Randi Kirshbaum
PD: Matt?l Jeff

MD: Shelly Kincaid

WRWD/Poughkeepsie, NY
OM: Reggie Osterhoudt

D: Aaron "Dave” McCord
APD: Paty Quyn

KOUT/Rapid City, SD
PD/MD: Mark Houston

KBUL/Reno, NV*
OM: Nick Elliatt
PD/MD: Derek Gunn

KUUB/Reno, NV
OM: Jim McClain
APD: "Big" Chris Hart

WDWG/Rocky Mount, NC
OM: David Perking

PD/MD: Rick Braswell

APD: Dave Richmond

WCEN/Saginaw, Ml
POIMD: Joby Phillips

WWFG/Salisbury, MD
OM/PD: Brian Cleary
APD/MD: Sandra Lee

KEGA/Salt Lake City, UT*
OM: Alan Hague
PD: Cody Alan

24/7 NEWS ONLINE @ www.RadioandRecords.com

KCKL/San Angelo, TX
OM/PD: Boomer Kingston

KUSS5/San Diego, CA*
PD: Mike O'Brian
MD: Delana Bennett

KKJG/San Luis Obispo, CA
OM/PD: Pem)er Daniels
MD: Adam Montiel

KRAZ/Santa Barbara, CA
PD/MD: Stefan Carpenter

KSNI/Santa Maria, CA
PD/MO: Tim Brown

Jones CD Country/Satellite*
OM/PD: Jim Murphy
MD: Rick Morgan

Jones US Country/Satellite*
OM/PD: Penny Mitchell
MD: Joani W|l\ﬂams

Sirius New
Country/Satellite*
OM/PD: Scott Lindy
MD: Al Skop

XM Highway 16/Satellite*
PD: Jon Anthany
MD: Jay Thomas

WJCL/Savannah, GA*
OM: Pat Garrett
PD: Boomer Lee

WBFM/Sheboygan, WI
PO: Eddie Ybarra
APD: Jeff "J.R." Kelm

KRMD/Shreveport, LA*
PD: Paul Orr
APD/MD: James Anthony

KSUX/Sioux City, |A
PO/MD: Tony Michaels

WBYT/South Bend, IN
PD: Clint Marsh

: Stinger
MD: Shannon Marie

KIXZ/Spokane, WA*
OM: Robert Harder
PO/AMD: Paul "Coyote”
Neumann

WTHI/Terre Haute, IN
OM/PD: Barry Kent

WIBW/Topeka, KS
PD: Keith Montgomery
APD/MD: Stephanie Lynn

WTCM/Traverse City, M
OM/PD: Jack O'Malley
MD: Carey Carisan

WWZD/Tupelo, MS
OM: Rick Stevens
PD: Paul Stone

WFFN/Tuscaloosa, AL
OM: Greg Thomas
PD: Mon

WFRG/Utica, NY
OM/PD: Bill McAdams

KJUG/Visalia, CA
PD: Dave Daniels
MD: Adam Jeffries

WDEZ/Wausau, W
PD; Chad Edwards
APD/MD: Vanessa Ryan

WOVK/Wheeling, WV
PD/MD: Jim Elliott

KZSN/Wichita, K5*
OM/PD: LJman Jamés
APD: Todd Taylor
MD: Rick Regan

WILQ/WlIIuamsport PA
OM/PD: Ted Minier
APD/MD: John O'Brien

KXDD/Yakima, WA
OM/PD: Dewey Boynton
APD/MD: Joel Baker

* Monitored Reporters

» GARTH BROOKS’ “MORE THAN A
MEMORY” JUMPS TO THE TOP OF THE
CANADA COUNTRY CHART, HIS FIFTH NO.1 A~
THE FORMAT IN THE NIELSEN BDS ERA, AND
FIRST SINCE 2001'S “WRAPPED UP IN YOU."

POWERED BY

niclsen

g
: § £ e COUNTRY INDICATOR Yy P
3 33 ARTIST IMPRINT / PROMOTION LABEL ™ +/- AUD.
n 2 I HOW 'BOUT THEM COWGIRLS CEGRCE STRAIT MCANASHVILLE  415C +33 9.336
2 T 18 SO EMALL CARRIE UNDERWOOD ARISTA/ARISTA NASHVlLLF. 4043 7—2547 9.032
3 T % MORE THAN A MEMORY CARTH BROOKS PEARUBIGMACHINE 3971 -97 9177
o 5 i 1‘; OUR SONG TAYLORSWIFT © BOMACHINE  394E +239 79.199 |
5 T 21 FIRECRACKER JOSH TURNER ) a TJICANASI:VILL; I 387C 67 8.9027
;) _é— 19 WHATDO YATHINK ABOUT THAT MONTGOMERYGENTRY  COMBA 3735 +I66  8.865
© T STAY SUGARLAND  MERWRY 3615 +200 8.046
@ 9 15” EVERYBODY KEITHURBAN )  PTOLMASHVILE 3548 +7  8.631
o 2 ? DON'T BLINK KenwvCHESNEY  Bna 3393 228 7.3QT J
"1 8 WINNERAT ALOSING GAMERASCALFLATIS  UYRCSTREET 3340 +I09  7.624
15 24 NOTHIN'BETTER TO DO LEAWN RIVES ASYLUMCURB 2855  +42 6336
T 7 LETTER TO ME BRAD PAISLEY ARISTANASHVILLE 2845 551_' 6.240
.T; 19 WATCHING AIRPLANES GARY ALLAN MCANASHVILLE 2778  +168  S977
T' 7 READY, SET, DON'TGOBILLYRAYCYRUSWITH MILEYCYRUS WALT DISNEV/LYRICSTREET 2752 *73 6.078
—73—4 "6 GET MY DRINK ON TOBYKEITH SHOW DOG NASHV{LL? B 2192 +238 4.733_
77—‘ 23 TNE MORE | DRINK BLAKESHELTON = WARNER BROS./WRN 2138 +46 4253
7] 8 10 " STEALING CINDERELLA chuck wcks RA 211 a75 4837
200 9 CLEANING THISGUN (COME ON IN BOY) RODNEY ATKINS TcRs 23 4194 4550
T21 10 INTERNATIONAL HARVESTER CRA'GMORGAN BROKENBOW 2015 4138 4333
|24 17 WHAT KINDA GONE CHRIS CAGLE CAPTOLNASHVILE 1689 #158 3503
15 LAUGHED UNTIL WE CRIED JASON ALDEAN © BrokenBow 1647 43 3519
" 4 GODMUST BE BUSY BROOKS & DUNN ' ARISTANASHVILLE 1636 fOEIT_ | 3.325
"3 SMALLTOWN SOUTHERN MAN ALAN JACKSON ARSTANASHVILLE 1629  +426  3.309
T 7NOW LﬁG?AGL;s a - 7ERc7LOST7H|GHWAv7ME;cuRv 1550 +86 3345
"12 IT'SGOOD TO BE US BUCKY COVINGTON ) LYRICSTREET 1483 +180 3324
"18  HEAVEN, HEARTACHE AND THE POWER OF LOVE TRSHAVEARWOOD  BGMACHINE 1449 -385 3,509
9 REDUMBRELLA FAITHHILL WARNER BROS./WRN T e +20 2464
SUSPICIONS TiMMCCRAW - B ) (e 1002 4740 2281

]4 YOU STILL OWN ME EMERSONDRIVE

MONTAGEIMIDAS/NEW REVOLUTION 996 +23 2164

"7 ROLLIN' WITH THE FLOW MARKCHESNUTT LOFTON CREEK 930  +38 18960
6_ THINGS THAT NEVER CROSS A MAN'S MIND KeLLE PickL R " ma 928  +32 2040
5 LOVEDON'TLIVE HERE LADY ANTEBELLUM CAPITOLNASHVILLE 798 +26 1718
T2 LOVEIS A BEAUTIFUL THING PHILVASSAR UNVERSALSOUTH 695 143 1454
4 5 IMWITHTHEBANDUTTLEBGTOWN  fUTY 632  +44 1203
36 2 MAYBESHE'LLGET LONELY JACKINGRAM BCMAHNE 601 +82 1206
2 FOR TNESE TIMES MARTINA MCBRIDE - RA S36 W* 12054
‘2 WERODEINTRUCKS LUKEBRYAN CAPITOL NASHVILLE sn 454 1089
2 'WE WEREN'T CRAZY JosH GRACIN LYRIC STREET 451 +53 0.884
JUST GOT STARTED LOVIN' YOU James orme RAYBAW/WARNER BROS./WRN 447 +86 1.075
SOMETH!NG ABOUT A WOMAN JAKE OWEN RCA 440 054 0.998 1
o
22 e CANADA COUNTRY -
28  ARTIST IMPRINT / PROMOTION LABEL ~ TW +/-

14 MORE THAN A MEMORY GARTH BROOKS
n OUR SONG TAYLORSWIFI’

1 14  DON'TBLINK KENNY CHESNEY
10 9 {REMEMBER THE MUSIC SHANE YELLOWBIRD ¥

6  WINNER AT A LOSING GAME RASCAL FLATTS

23 10 WATCHING AIRPLANES CARY ALLAN

Bk 7 DON T WASTE YOUR PRETTY wiLLIE MACK P
-2—0- —]8_ BLAME IT ON THAT RED DRESS GORD BAMFORD ¥ i
24 12 FELL RlGHT INTO YOU JESSIE FARRELL +
7; ;2 i GETMY DRINK ON TOBY KEITH o
33 ? STAY SUCARLAND -
=l 75 i CLEANING THIS GUN (COME ON IN BOV) RODNEY ATKINS
{40 2 GODMUSTBE BUSY BROOKS& DUN
'28 &  IWANNABE IN THE CAVALRY CORBLUND

FOR WEEK ENDING DECEMBER 2, 2007

www.americanradiohistorv.com

ARISTA/ARISTA NASHVILLE/SONY BMG

12 4 INMY NEXT LIFE TERRI CLARK -
"7 15 HOW 'BOUT THEM COWGIRLS CEORCE STRAIT
"3 13 EVERVBODY KETHURBAN I
S 12 COMEON & GET SOME PAULGRANDT & -
"4 6 LETTERTOME saanpassiey
8 v FIRECRACKER JOSH TURNER -
9 15 DARUN oy REIDQ -
? _15 WHAT DO YA THINK ABOUT THAT MONTGOMERV GENTRY
"l 18 SO SMALL CARRIEUNDERWOOD
15 11 SOMEBODY'S SON AARONLI NEs &
L—lg- ? THAT TRAIN DOC WALKER ¥ -
"E_ | 6 i ;EADY SET DON TGO BILLYRAYCVRUSWITHMILEVCVRUS
—16_ _57 FREE AND EASY (DOWN THE ROAD 1 GO) DIERKS EENTLEY
‘22 5 FALLcavwae
31 5 FLRTIN WITH ME JASONBLAINE & -
=
17 16 GOOD TIME DERKC RUTTAN %

PEARL/BIC MACHINE/UNIVERSAL 618 +21
OPENROADIUNIVERSAL 580 +53

S _ —_— e

BNA/SONY BMG 578 -63

. s 58 49
LVRI(STREFI’/UNIVERSAL 523 +22

BNA/SONYBMG - 498 +64

MCA NASHVILLE/UNIVERSAL 491 -3

CAPITOL NASHVILLE/EMI 4N 73
UNIVERSAL 478 -29
ARISTA NASHVILLE/SONY BMG 477 +52

MCA NASHVILLE/UNIVERSAL 465 -27

OPEN ROAD/UNIVERSAL 449 -42

COLUMBIA/SONY BMG 446 +19
445 -24

OUTSIDETHELINES 423 +3

OPEN ROAD/UNIVERSAL 410 +40

WALT DISNEY/LYRIC STREETAUNIVERSAL AO} +16
CAPITOL NASHVILLE/EMI 391 -16
— o=

ASYLUM-CURB/EMI 385 +25

NMMADE 383 - +19

NOT LISTED 369 -26
MCANASHVILLE/UNIVERSAL 353 +4

OPEN ROAD/UNIVERSAL 351 +67

CWB/ROYALTY _133--7-32
UNIVERSAL 332 -10
SHOW DOG NASHVILLE/UNIVERSAL N '109
a 7ME;EUN7V/UNIVERSAL 79; +51
- CURB/EMI I 2‘? >+61>

ARISTANASHVILLE/SONY BMG 280 +75

STONY PLAIN 273 03

& indicates Car(on
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AC/HOT AC THE YEAR IN MUSIC

young fans, he has also established himself as a
core artist for adult listeners. To have “Waiting’ be
named song of the year is something I am very
proud of for John and Columbia.”

Other notable showings include that of Epic
band the Fray, the No. 2 act at AC and No. 3 at
hot AC. Its “How to Save a Life” ranked No. 2
on the AC chart and No. 5 on hot AC.

2007: Felt like 12 months, didn't it?

Interscope, Daughtry,
John Mayer
Rule The Formats

Keith Berman

KBerman@RadioandRecords.com

onventional wisdom is that AC and hot AC are for the ladies,

so imagine my surprise to find that 2007 was the Year of the

Dude at the two formats, where, unlike last year, male artists

and bands monopolized the top five spots on the year-end

artist and song tallies. Details are spelled out in the charts on

the pages that follow. M Looking at how individual labels and
label groups performed this year, Interscope cleaned up, taking home label group
and promo label of the year at AC and hot AC. On the hot AC side, the label
group was powered by the No. 1 song of the year, Maroon 5% “Makes Me
Wonder,” and the band also was the No. 4 hot AC artist.

Interscope’s Snow  Patrol ers and fellow musicians in
and its smash *Chasing Cars” the studio, coupled with
placed No. 3 on the artist and
song lists at AC; at hot AC, it

was the No. 9 artist with the

amazing media  exposure
from ‘American Idol’ and
beyond,” RCA Music Group
VP of adult music Adrian
Moreira says.

No. 6 song.
“We were thrilled to get

the news that Interscope is “Clive Davis is known for

the AC and hot AC label of
the year,” the labels Scott
Emerson says. “It all starts

forging amazing creative
partnerships, and this album is
another one of his labors of

with the music, and we have Maroon 5 love, as evidenced by the
been very fortunate to be able chart-topping  multiformat
to work with some of the best. The crew here,  radio success and the absolutely record-breaking
from the top down, is amazing, and it’s an honor  sales of the album,” Moreira adds. “We're fortu-
to work with them every day. I want to give an  nate to have such an amazing band on the ros-
especially big shout-out to our field staff, who are  ter. I'd like to thank all of adult radio for being
out there getting the job done day in and day out.  so supportive this year and helping us really make
They are an amazing group, and this belongs to  Daughtry an adult format superstar.”
them as much as anyone.” At AC, Columbia’s John Mayer brought
RCA Music Group’s Daughtry claimed the home the No. 1 artist crown, as well as the top
No. 1 act spot at hot AC, proving “American  song for “Whiting On the World to Change.” It
Idol” finalists need not win to launch a success-  hit No. 12 at hot AC, where Mayer was the No.
ful career. Chris Daughtry and his band scored 5 artist, and helped power Columbia to the No.
the No.2 and No. 3 songs at the format with “It's 3 label position for AC and hot AC.“John Mayer
Not Over” and “Home,” respectively. Daughtry  is such a gitted artist who has given us some
also hit No. 5 on the AC artist chart, and “Home”  amazing songs,” Columbia senior VP of promo-
was No. 5 at AC. Overall, RMG was the No. 2 tion for adult formats Pete Cosenza says.
label at both formats. * “Waiting On the World to Change’is one of
“The Daughtry album is truly a ‘perfect storm’  those songs—it has touched a lot of people from
success story: an extremely talented songwriter  all walks of life in the past year,” he adds.“While
and performer paired up with talented produc-  John continues to garner a huge following with

DECEMBER 7, 2007

Roadrunner/Atlantic’s Nickelback hit No. 2
I on the hot AC artist list and No. 8 at AC; “If
| Everyone Cared” was hot AC’s No. 4 song and
“Rockstar” reached No. 14, while “Far Away”
ranked No. 10 on the AC song chart. Atlantic’s
Rob Thomas, AC’s No. 4 artist, hit No. 7 on the
AC song chart with “Streetcorner Symphony”
and No. 22 with “Little Wonders.” At hot AC,
Thomas was the No. 7 artist, with “Little Won-
ders” showing up at No. 15 and “Streetcorner

Symphony” at No. 25 on the song list. RR

TOP ACPROMOTION LABELS

TOTAL  CHART SHARE
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TOP AC SONGS

IMPRINT / PROMOTION LABEL

RELENTLESS/VIRGIN
RAZOR & TIE
DOWNTOWN/ATLANTIC/LAVA
LYRIC STREET/HOLLYWOOQOD
143/REPRISE

RCA NASHVILLE

ERC

143/REPRISE

JIRMG

UNIVERSAL REPUBLIC

SLG

CURB/REPRISE
LAFACE/ZOMBA
CURB/REPRISE

RCA/RMG

COLUMBIA

UNIVERSAL REPUBLIC/UME

ISLAND/IDIMG
ROADRUNNER/ATLANTIC/LAVA
MOSLEY/GEFFEN

ARISTA/RMG

MPL/HEAR/CMG
MERCURY/IDJMG

TITLE ARTIST IMPRINT / PROMOTION LABEL ~ PLAYS § TITLE ARTIST
Il WAITING ON THE WORLD TO CHANGE JOHN MAYER AWARE/COLUMBIA 65,906 SUDDENLY 1 SEE KT TUNSTALL
Pl HOW TO SAVE A LIFE THE FRAY EPIC | 61,286 RAINCOAT KELLY SWEET
Ell CHASING CARS SNOW PATROL POLYDOR/A&M/INTERSCOPE 59,716 CRAZY GNARLS BARKLEY
[ EVERYTHING MICHAEL BUBLE 143/REPRISE -44,709 MY WISH RASCAL FLATTS
el HOME DAUGHTRY RCA/RMG 39,980_ YOU ARE LOVED (DON'T GIVE UP) JOSH GROBAN
[l THE SWEET ESCAPE GWEN STEFANI FEAT. AKON INTERSCOPE 35,165 ANYWAY MARTINA MCBRIDE
Y8l STREETCORNER SYMPHONY ROB THOMAS MELISMA/ATLANTIC 31,437 HOW LONG EAGLES
Il BEFORE HE CHEATS CARRIE UNDERWOOD ARISTA/ARISTA NASHVILLE/RMG 30,913 FEBRUARY SONG JOSH GROBAN
El WHAT HURTS THE MOST RASCAL FLATTS LYRIC STREET/HOLLYWOOD 29,942 FOOLED AROUND AND FELL IN LOVE ROD STEWART
FAR AWAY NICKELBACK ROADRUNNER/ATLANTIC/LAVA 29,816 BUBBLY (OLBIE CAILLAT
THE RIDDLE FIVE FOR FIGHTING AWARE/COLUMBIA 28,446 NEVER ALONE .IM BRICKMAN FEAT. LADY ANTEBELLUM
BIG GIRLS DON'T CRY FERGIE WILL.I.AM/A&M/INTERSCOPE 28,113 MY LITTLE GIRL TiM MCCRAW
PUT YOUR RECORDS ON CORINNE BAILEY RAE capitoL 27163 WHO KNEW PINK
HURT CHRISTINA AGUILERA RCA/RMG 23,434 BAND OF GOLD KIMBERLEY LOCKE
UNWRITTEN NATASHA BEDINGFIELD EPIC 21,292 IT'S NOT OVER DAUGHTRY
CHANGE KIMBERLEY LOCKE CURB/REPRISE 19,562 TAKING CHANCES CELINE DION
BAD DAY DANIEL POWTER WARNER BROS. 18,950 OUR COUNTRY JOHN MELLENCAMP
(YOU WANT TO) MAKE A MEMORY BON JOVI MERCURY/ISLAND/IDJMG 18,912 LOST IN THIS MOMENT BIC & RICH WARNER BROS. (NASHVILLE)/WARNER BROS.
MAKES ME WONDER MAROON S A&M/OCTONE/INTERSCOPE 18,369 § CALL IT LOVE LIONEL RICHIE
HEY THERE DELILAH PLAIN WHITE T'S FEARLESS/HOLLYWOOD 174 IF EVERYONE CARED NICKELBACK
BLACK HORSE & THE CHERRY TREE KT TUNSTALL RELENTLESS/VIRGIN -17,658 SAY IT RIGHT NELLY FURTADO
LITTLE WONDERS ROB THOMAS WALT DISNEY/MELISMA/ATLANTIC 14,822 JUST TO FEEL THAT WAY TAYLOR HICKS
WAIT FOR YOU ELLIOTT YAMIN HICKORY/RED 14,239 EVER PRESENT PAST PAUL MCCARTNEY
IRREPLACEABLE BEYONCE coLumBiA | 14,205 FIRE AND RAIN KENNY "BABYFACE” EDMONDS
HAVE YOU EVER SEEN THE RAIN ROD STEWART J/RMG 13,82(_) SO NOT OVER YOU SIMPLY RED

TOP AC ARTISTS

ARTIST IMPRINT / PROMOTION LABEL

JOHN MAYER AWARE/COLUMBIA
THE FRAY EPIC
SNOW PATROL POLYDOR/A&M/INTERSCOPE
ROB THOMAS MELISMA/ATLANTIC
DAUGHTRY RCA/RMG
MICHAEL BUBLE
RASCAL FLATTS
NICKELBACK
KT TUNSTALL
CARRIE UNDERWOOD

FERGIE

CORINNE BAILEY RAE
GWEN STEFANI

143/REPRISE

ROD STEWART
NATASHA BEDINGFIELD

LYRIC STREET/HOLLYWOOD
ROADRUNNER/ATLANTIC/LAVA
RELENTLESS/VIRGIN
ARISTA/ARISTA NASHVILLE/RMG

O 0 N OV W N =

]

[L18 ARTIST IMPRINT / PROMOTION LABEL
FIVE FOR FIGHTING AWARE/COLUMBIA
WILL.LAM/A&M/INTERSCOPE
KIMBERLEY LOCKE CURB/REPRISE i} .

INTERSCOPE
CHRISTINA AGUILERA RCA/RMG

BON JOVI MERCURY/ISLAND/IDJMG
JOSH GROBAN 143/REPRISE

SIMPLYRED.COM

CAPITOL

JIRMG
EPIC

13,707
13436
12042
1,104

10,084
9,836
9,452
8,817
8772

8,498

8194
6,931
6335
6,059
5,495
4,958
4,87
4,685
4,657

4,450

4,316
4,200
400

3776

3,448

PLAYS

C_c’:lcbrate the \Jog of Christmas with

\l
; " ¥ | he (hristmas Deacon ¥

i Biggest researched holiday music tracks of all time
it 6 hour program designed to repeat as long as 48 hours
i Generous barter terms: Stations take 8 min of inventory/hour

beacon Contact Affiliate Relations at 1-800-788-8405 or TheBeacon@beaconradio.org for your demo!

24/7 NEWS ONLINE @ www.RadioandRecords.com
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. THE YEAR IN MUSIC

ACTOPIOINDEX

PEAK PEAK WKS. ON YE PEAK PEAK WKS. ON YE
ARTIST TITLE (IMPRINT / PROMOTION LABEL) POSITION  DATE CHART  RANK ARTIST TITLE (M4PRINT / PROMOTION LABEL) POSITION  DATE CHART RANK
SARAH MCLACHLAN HAPPY XMAS (WAR IS OVER) (ARISTA/RMG) 5 12/29/2006 S -
u CHRISTINA AGUI_ERA HURT (RCA/RMG) 6 4/20/2007 36 14 SARAHMCLACHI_AN HAVE YOURSELF A MERRY LITTLE CHRISTMAS (ARISTA/RMG) 6 12/29/2006 ) —
SARAH MCLACHLAN RIVER (ARISTA/RMG) 8 12/29/2006 6 ==
B NATASHA BEDINGFIELD UNWRITTEN (EPIC) 1 (11 WKS) 9/8/2006 55 15
BEYONCE IRREPLACEABLE (COLUMBIA) 10 5/25/2007 28 24 m NICKELBACK FAR AWAY (ROADRUNNER/ATLANTIC/LAVA) 5 5/25/2007 48 10
BON JOVI (YOU WANT TO) MAKE A MEMORY (MERCURY/ISLAND/IDJMG) S 10/12/2007 24 18
JIM BRICKMAN FEAT. GEOFF BYRD HIDEAWAY (WHEN IT SNOWS) (SLG) 3 12/22/2006 10 —
MICHAEL BUBLE EVERYTHING (143/REPRISE} 1(3)  7/20/2007 35 4 m PLAIN WHITE T'S HEY THERE DELILAH (FEARLESS/HOLLYWOOD) 3 10/19/2007 20 20
DANIEL POWTER BAD DAY (WARNER BROS.) 1(19) 5/5/2006 64 17
G COLBIE CAILLAT BUBBLY (UNIVERSAL REPUBLIC) 3 N/16/2007 17 35
KELLY CLARKSON BECAUSE OF YOU (RCA/RMG) 3 3/3/2006 59 - CORINNE BA LEY RAE PUT YOUR RECORDS ON (CAPITOL) 6 3/30/2007 52 13
RASCAL FLATTS WHAT HURTS THE MOST (LYRIC STREET/HOLLYWOOD) 1(9) 11/10/2006 53 ]
LIONEL RICHIE | CALL IT LOVE (ISLAND/IDIMG) 9 1/5/2007 33 44
m DAUGHTRY HOME (RCA/RMG) 1) 8/10/2007 29 5
E SNOW PATROL CHASING CARS (POLYDOR/A&M/INTERSCOPE) 1(3) 5/25/2007 52 3
E EAGLES HOW LONG (ERC) 10 10/19/2007 14 32 GWEN STEFANI FEAT. AKON THE SWEET ESCAPE (INTERSCOPE) 3 8/31/2007 32 6
ROD STEWART HAVE YOU EVER SEEN THE RAIN (J/RMG) 1/24/2006 30 25
KELLY SWEET RAINCOAT (RAZOR & TIE) 10 6/8/2007 26 27
E FERGIE BIG GIRLS DON'T CRY (WILL.L AM/A&M/INTERSCOPE]) 1(6) 10/5/2007 22 12
FIVE FOR FIGHTING THE RIDDLE (AWARE/COLUMBIA) 4 1/24/2006 52 n
THE FRAY HOW T2 SAVE A LIFE (EPIC) 1(2) 4N13/2007 52 2 ROB THOMAS EVER THE SAME (MELISMA/ATLANTIC) 4 9/8/2006 52 =
ROB THOMAS STREETCORNER SYMPHONY (MELISMA/ATLANTIC) 4 4/27/2007 45
KT TUNSTALL BLACK HORSE & THE CHERRY TREE (RELENTLESS/VIRGMN) 4 9/29/2006 50 21
E GNARLS BARKLEY CRAZY (DOWNTOWN/ATLANTIC/LAVA) 7 12/8/2006 34 28 KT TUNSTALL SUDDENLY | SEE (RELENTLESS/VIRGIN] 10 8/1/2007 26
JOSH GROBAN I'_i BE HOME FOR CHRISTMAS (LIVE) (143/REPRISE) 4 12/29/2006 3 -
JOSH GROBAN YOU ARE LOVED (DON'T GIVE UP) (143/REPRISE) 9 11872007 27 30
m CARRIE UNDERWOOD BEFORE HE CHEATS (ARISTA/ARISTA NASHVILLE/R#MG) 6 9/7/2007 32 8
m DARYLHALL JOHN QATES IT CAME UPON A MIDNIGHT CLEAR (U-WATCHICONDK-E) 1 (2) 12/22/2006 6 -
m WYNONNA </4NTA CLAUS IS COMING TO TOWN (CURB/REPRISE} 3 12/29/2006 6 -
I! NICK LACHEY WHAT'S LEFT OF ME (JIVE/ZOMBA) 3 8/11/2006 36 —
KIMBERLEY LOCKE CHANGE (CURB/REPRISE) 6 6/29/2007 29 16 ELLIOTT YAIMIN WAIT FOR YOU (HICKORY/RED) 5 10/26/2007 21 23
KIMBERLEY LOCKE JINGLE BELLS (CURB/REPRISE) 1M 12/15/2006 6 —
m gﬂEAA%OMoArI‘!TSINM&A'&AS#I'EIl\‘ﬁ)u[c)EBRRfS‘éM/OCTONEﬂNTERSCOPE) ? ]g//%//zz%cgs 256 19 The Top 10 Index is 2 listing of all songs to appear in the top 10 of the Nielsen BDS-fueled chart during the 2007 chart year (issue dates 7'
BABY, IT'S COLD OUTSIDE (CAPITOL) - 1 . ) - ] ; ; N
JOHN MAYER W.AITING ON THE WORLD TO CHANGE (AWARE/COLUMBIA) 1 (16)  2/16/2007 g 1 Nov. 24, 2006 to N . 16, 2007). However, peak dates, peak positions and total weeks at No. 1 for current charting songs reflect their \

entire chart history ip to the Nov. 30, 2007 issue.

T

18 TITLE ARTIST S ~ IMPRINT/ PROMOTION LABEL  PLAYS W TITLE ARTST - IMPRINT / PROMOTION LABEL ~ PLAYS N
WAITING ON THE WORLD TO CHANGE JOHN MAYER AWARE/COLUMBIA/SONY BMG 13,849 Il MAKES ME WONDER MAROON 5 A&M/OCTONE/UNIVERSAL 15,720 \
EVER;(THING MICHAEL BUBLE 143/REPEISE;W}RNER '1_2_,717 i PN IT'S NOT QVERPAUGETR;Y ) - RCA/SONY BMG 514,239 §\
HURT CHRISTINA AGUILERA RCA/SONY BMG 10,844 Bl SAY IT RIGHT NELLY FURTADO MOSLEY/GEFFEN/UNIVERSAL [ 14,014 X
LOVE YOU LATELY DANIEL POWTER ] B WARNER BROS/WARNER 10,415 S |F EVERYDNE CARED NICKELBACK B EMI 13,940 s\
CHASING CARS SNOW PATROL POLYDOR/A&M/INTERSCOPE/UNIVERSAL 8,918 B BIG GIRLS DON'T CRY FERGIE WILL.LAM/A&M/INTERSCOPE/UNIVERSAL 13,907 %
WQAT YOU WANT HAYLEY SALES 7 UNIVERSAL ‘8*(764%'? @ THE SWEET ESCAPE GWEN STEFA;\JI FEAT. AKON 7 : INTERSCOPE/UNIVERSAL _1_3,83 §
HOW TO SAVE A LIFE THE FRAY EPIC/SONY BMG 8,544 Bl HOME DA JGHTRY RCA/SONY BMG 12,714 A
YOU ARE LOVED (DON'T GIVE UP) JOSH GROBAN 143/REPRISE/WARNER 8,540 [l PARALYZER FINGER ELEVEN WIND-UP 12,616
(YOU WANT }0) I\;AKE ;\ MEMORY BON JOVI EF T2 El HOW TO 5AVE A LIFE ;HE FRAY _12,322

MERCURY/ISLAND/UNIVERSAL 8,472 EPIC/SONY BMG
WHAT HURTS THE MOST RASCAL FLATTS 8447 )
57UDDE7NLY | SEE l;T TUNSTALL N
ORDINARY MIRACLE SARAH MCLACHLAN
THE RIDDLE FIVE FOR FIGHTING

THE SWEET ESCAPE GWEN STEFANI FEAT. AKON

LYRIC STREET/UNIVERSAL 8,447 JIVE/SONY BMG 12,231

RELENTLESS/VIRGIN/EMI 8,389

WHAT GOES AROUND...COMES AROUND JUSTIN TIMBERLAKE
BEFORE |HE CHEATS CARRIE UNI;ERWOOD . ARISTA/A
HEY THERE DELILAH PLAIN WHITEVT'S 7
GRACE KELLY MIKA

ARISTA/ARISTA NASHVILLE/SONY BMG 12156

NETTWERK 8,233
AWARE/COLUMBIA/SONY BMG 8,072

FEARLESS/HOLLYWOOD/UNIVERSAL

CASABLANCA/URIVERSAL REPUBLIC/UNIVERSAL 1,564

INTERSCOPE/UNIVERSAL 7,536 INTO THIZ OCEAN BLUE OCTOBER UNIVERSAL MOTOWN/UNIVERSAL N,274
MAKES ME WONDER MAROON S A&M/OCTONE/UNIVERSAL 73N THE MUSIC DAVID USHER MAPLEMUSIC N,139
FOOLED AROUND AND FELL IN LOVE ROD STEWART J/SONY BMG 7158 KEEP HOLDING ON AVRIL LAVIGNE FOX/RCA/SONY BMG 10,988

MEANT TO RY Eva aviLA
HAVE YE)U EVER SEEN THE RAIN ROD STEWART
AT SEVENTENiJANN ARDEN

W70NDE?!FUL7CHANTAL KREVIAZUK

(YOU WANT TO) MAKE A MEMORY éON Jovi
U+UR HANE) PINK 7
GIRLFRIEND AVRIL LAVIGNE

LITTLE V/DNDERS ROB THOMAS 7

MERCURY/ISLAND/UNIVERSAL 10,857

JISONY BMG 6,907

LAFACE/SONY BMG 10,504
RCA/SONY BMG 10,249

UNIVERSAL

COLUMBIA/SONY BMG 6,761 WALT DISNZY/MELISMA/ATLANTIC/WARNER 10,63

‘higher audio quality than any other download service

We couldn’t have said it any better...
Skip Dillard, PD (WPGC)

Contact your label representatives and request
that music be delivered to you via Play MPE.

Go Play.

"a greatsource"
Michael Martin, VF of Programming
(Clear Charnel Radio)

"It's easy gptting music fast'
Dave Well|ngton, PD (WBCN)

www.PlayMPE.com

ROUD MISER
oo 3

"saves me time il
Stan” The Man” Priest, PD (WKSS)

'KMXB’s new music source"
Justin Chase, PD (KMXB)
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LI TITLE ARTIST

1
2
&
A
5
6
7
8
E]

10

1

2

26
7
28
29
30
31
32
35

42

4z
45
46
47
48
49
50

MAKES ME WONDER MAROON 5
IT'S NOT OVER DAUGHTRY
HOME DAUGHTRY

" IF EVERYONE CARED NICKELBACK
HOW TO SAVE A LIFE THE FRAY
CHASING CARS SNOW PATROL

THE SWEET ESCAPE GWEN STEFANI FEAT. AKON

FIRST TIME LIFEHOUSE

SAY IT RIGHT NELLY FURTADO

HEY THERE DELILAH PLAIN WHITE T'S
BIG GIRLS DON'T CRY FERGIE

WAITING ON THE WORLD TO CHANGE JOHN MAYER

U + UR HAND PINK
ROCKSTAR NICKELBACK
LITTLE WONDERS ROB THOMAS
BEFORE HE CHEATS CARRIE UNDERWOOD
WHO KNEW PINK
LIPS OF AN ANGEL HINDER
HOW FAR WE'VE COME MATCHBOX TWENTY
'SUDDENLY | SEE KT TUNSTALL
KEEP HOLDING ON AVRIL LAVIGNE
FAR AWAY NICKELBACK
" BUBBLY COLBIE CAILLAT
NOTHING LEFT TO LOSE MAT KEARNEY
STREETCORNER SYMPHONY ROB THOMAS

IT ENDS TONIGHT THE ALL-AMERICAN REJECTS

OVER YOU DAUGHTRY
INTO THE OCEAN BLUE OCTOBER
BETTER THAN ME HINDER

(YOU WANT TO) MAKE A MEMORY BON JOVI

GRAVITY JOHN MAYER
LET LOVE IN GO0 GOO DOLLS

DREAMING WITH A BROKEN HEART JOHN MAYER

WHEN YOU'RE GONE AVRIL LAVIGNE
WAKE UP CALL MAROON 5
LOOK AFTER YOU THE FRAY

BEFORE IT'S TOO LATE (SAM AND MIKAELA'S THEME) COO COO DOLLS

WORLD FIVE FOR FIGHTING
THNKS FR TH MMRS FaLL OUT BOY
NEVER AGAIN KELLY CLARKSON

WHAT GOES AROUND...COMES AROUND JUSTIN TIMBERLAKE

THROUGH GLASS STONE SOUR
WAIT FOR YOU ELLIOTT YAMIN
HER EYES PAT MONAHAN

E!REPLACEABLE BEYONCE

CALL ME WHEN YOU'RE SOBER EVANESCENCE

BOSTON AUGUSTANA

IINDE&IABLE MAT KEARI\]EY

4 IN THE MORNING GWEN STEFANI
| GIRLFRIEND AVRIL I:AVIGNE

2007/

THE YEAR IN MUSIC

IMPRINT / PROMOTION LABEL PLAYS

A&M/OCTONE/INTERSCOPE ~ 80,438

51

-

TOP HOT AC SONGS

RNK.

TITLE ARTIST IMPRINT / PROMOTION LABEL

PLAYS

PARALYZER FINGER ELEVEN

WIND-UP 15,029

RCA/RMG 75,045 P8 PICTURES OF YOU THE LAST GOODNIGHT VIRGIN . 14,026
RCA/RMG -_73,0684 53 7CLP|D'57CPU(EI:1DIBI{EAKFA$7T INAM;![A GYMCLASS HE;OS FEAT. PATRICK;UMP ;ECAVDAN;E/FUELE[; BVRAMH:IA‘I‘LANT)C/LAVA ﬁé,OlO =
ROADRUNNER/ATLANTIC/LAVA ?2,3?_ "% IF YOU'RE GONNA LEAVE EMERSON HART MANHATTAN/CAPITOL 13,760
- 7 EPIE _71:029 =8 HURT CHRISTTNA AGGILERA7 - - - B - RCA/RMG | i3g20_
POLYDOR/A&M/INTERSCOPE ‘68_,700_ £ TOO LITTLE TOO LATE JoJo DA FAMILY/BLACKGROUND/UNIVERSAL MOTOWN «13,_5—46
7 INTERSCOPE éi04§ 7l REHAB AMY wwmousé UNIVERSAL REPUBLIC 15,';06 f
7  GEFFEN -‘63,_804_ B FACE DOWN THE RED JUMPSUIT APPARATUS - VIRGIN EG?
MOSLEY/CEFFEN ~ 59,129 B2l COLORFUL ROCCO DELUCA & THE BURDEN IRONWORKS 13,142
FEARLESS/HOLLYWOQOD 58,3; So DIG INCUBUS IMr\;|OR1:AL;EPIC 12,734
WILLLAMASMINTERSCOPE 56,564 |Gl LEAVE THE PIECES THE WRECKERS MAVERICK/WARNER BROS. 12,605
© awarecowveia 51610 2N WHAT I'VE DONE LINKIN PARK WARNER BROS. 1,886
LAFAT:E/ZOMBA | 49,597 S5 THIS AIN'T A SCENE, IT'S AN ARMS RACE FALL OUT BOY FUELED BY RAMEN/ISLAND/IDJMG ‘11221 |
ROADRUNNER/ATLANTIC/LAVA ;45,‘5627 7 [S8l INTO THE NIGHT SANTANA FEAT. CHAD KROEGER  ARISTARMG ﬁ,ozz ]
' WALT DISNEY/MELISMA/ATLANTIC 45}26‘ 5l snow ?(HE(( OHJj RED HOT CHILI PEPPERS WARNER BROS. 76% <
ARISTA/ARISTA NASHVILLE/RMG 45,671 B HOLLYWOOD coLLecTIvE souL EL 10,561
Laracezomea 43,735 Al ALL AT ONCE THE FRAY - ErC 105
UNIVERSAL REPUBLIC | 20,91 __ G OTHER SIDE OF THE WORLD KT TUNSTALL RELENTLESS/VIRGIN _10,211 )
MELISMA)ATLANT]C | 39,776 Sl WELCOME TO THE BLACK PARADE MY CHEMICAL ROMANCE REPRISE i 10,_175_
 RELENTLESS/VIRGIN | _39,_257_ | EO 1973 JAMES BLUNT - CUSTARD/ATLANTIC _9;8_88 |
FOX/RCARMG 38,177 vl HERE IT GOES AGAIN Ok CO 7 CAPITOL 9,458
ROADRUNNER/IDIMG "36,727 - [28 MOVE ALONG THE ALL-AMERICAN REJECTS DOGHOUSE/INTERSCOPE 8,793
UNIVERSAL REPUBLIC 7733T8‘5 ) Y2l LOVE SONG SARA BAREILLES - EPIC —8_,76_8 !
AWARE/COLUMBIA ~ 33,373 F.3 CALLING YOU BLUE OCTOBER UNIVERSAL MOTOWN -_8-,_0-61 ]
MELISMA/ATLANTIC [ 32,663 | Yl SUMMER LOVE JUSTIN TIMBERLAKE JIVE/ZOMBA *7713 L
DOGH&JSE/II\EERSCO;E 28,995 | Pl SMILE LiLY ALLEN 7 B CA;TOLi 76,723
RARMG 27483 [l READ MY MIND THE KILLERS ISLAND/DIMG 6555
UNIVERSAL MOTOWN 27193 Pl UMBRELLA RIHANNA FEAT. JAY-Z SRP/DEF JAM/IDJMG 6,462
_ UNIVERSAL REPUBLIC 26,é1§ Fl THE KILL (BURY ME) 30 SECONDS TO MARS IMMORTAL/VIRGIN 6,453
. MERCURY/ISLAND/IDJMG - 25,335 | 80 GLT\MOFIOUS ;ERGIE FEAT. LUDACRIS 7 WlLL.I.AM/A&M/INTERSCOPé 6,218
AWARE/COLUMBIA 24,387 3l NEW SVHOESVPAOLO NUTINI ATLANTIC i 6,1]9_
WARNER BROS. 24,048 8z 7 LOST HIGI-EWAY BON JOVI : MERCURY/ISLAND/IbJMG S?§0_
AWARE/COLUMBIA - -23,687 82 EXTRAORDINA{RY MANDY MOORE - 7 7FIRM _5,8&
RCAIRMG 23,599 278 THE GREAT ESCAPE BOYS LIKE GIRLSV ) coLumeia 5827
 AGM/OCTONE/INTERSCOPE _;3,2? B APOLOGIZE TIMBALAND FEAT. ONEREPUBLIC ME)SLEY/BFA;:KGROUND/INTERSCOPE77 5,788
EPIC —%7 8€ EVERYTHING MICHAEL BUBLE - 43/REPRISE ﬂi
WARNER BROS. | 21,890 87 GBACEiKELLY MIKA CASABLANCA/UNIVERSAL REPUBLIC AS,6279 =
AVT/ARE/COLUME;IA | 21,122__ 88 WHEﬁ YOU WERE YOUNG THE KILLERS o ISLAND/IDIMG 5&57
FUELED BY RAMEN/ISLAND/EMG B 20,501 89 ML A4 Lové JUSTI; TIMBERLAKE FEAT. T.L ~ JivezzomBa _?,3097
RCA/RMG 18,331 o4 Elofl HOLD ON KT TUNSTALL ) RELENTLESS/VIRGIN 5,228
B JIVI;ZOMBA ﬁ18,280 Ell WHENiws DIE BOWLING ;?OR saup ) ) JIVE/ZOMBA 5,049 I
ROADRUNNER/ATL;NTIC/LAVA_ | 18,150 i ¥ CAN'T LET GO LANDO}Q PIGG . RCA/RMG E)L
HICKORY/RED 17,98_6 . 3 SEXYBACK JU;TIN TIMBERLAKE 7 JIVE/ZOMBA 4,748
COLUMBIA 77,7394_ 94 BREAfHE IN BREATHE OUT MAT KEARNEY HOLLYWOOD/AWARE/COLUMBIA 74,745
coluMElA 1784 S BEAUTIFUL DISASTER JON MCLAUGHLIN. ISLANDADIMG 4,593
WIND-UP 17,026 S WHAT HURTS THE MOST RASCAL FLATTS ~ LYRIC STREET/HOLLYWOOD 4A5§
EPIC 1 IB,E;SI- Yl LIFE IS BEAUTIFLH. VEGAL . _ ORIGINAL SIENAL/E;IC fﬁZL
7 AWARE[COLUM;A iE;,OA_A 98 7N0T READY TO MAKE NICE DIXIE CHICK; ) COLUMBIA _fo,lss
INTERSCOPE 15,768 228 NOLITA FAIRYTALE VANESSA CARLTON THE INC./UNIVERSAL MOTOWN 4,165
7 RCA/RMG 15_,7—52_ il HERE (IN YOUR ARMS]iHELLOCOODBYE DRIVE-THRU/SANCTUARY/RED 3—,817
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TOP HOT AC ARTISTS

ARTIST
LIFEHOUSE GEFFEN

ARTIST IMPRINT / PROMOTION LABEL

DAiJGHTRV RCA/RMG

1
P NICKELBACK ROADRUNNER/ATI;ANTIC/LAVA GWEN éTEF&Nl INTERSCOPE
sl THE FRAY - EPIC FERGIE WILL.LAMASM/INTERSCOPE
M MAROONS AGM/OCTONE/INTERSCOPE NELLY FURTADO MOSLEY/GEFFEN
5 JOHN MKVER AWARE/COLUMBIA PLAINWHTET'S FEAFLéSS/HOLLYWOOD
W PINK LAFACE/ZOMBA KT TUNSTALL RELENTLESS/VIRGIN
Al ROB THOMAS ) MELISMA/ATLANTIC MAT KEARNEY ) AWARE/COLUMBIA
W AVRIL LAVIGNE RCARMG GOO GOO TOLLS WARNER BROS.
Sl SNOW PATROL POLYDOR/A&M/INTERSCOPE CARRIE UNDERWOOD  ARISTA/ARISTA NASHVILLE/RMG
00 HINDER UNIVERSAL REPUBLIC MATCHBOX TWENTY MELISMA/ATLANTIC

/7

HOT AC TOP 10 INDEX

PEAK  PEAK WKS.ON YE PEAK  PEAK  WKS.ON  YE
ARTIST TITLE (MPEINT / PROMOTION LABEL) POSITION DATE  CHART  RANK ARTIST TITLE \MPRINT / PROMOTION LABEL) POSITION DATE  CHART RANK
AVRIL LAVIGNE WHEN YOU'RE GONE (RCA/RMG) 10 9142007 20 34
N 114E ALL-AMERICAN REJECTS I EnDS TONGHT (DOGHOUSE/NTERSCOPE) 7 3/2/2007 23 26 LIFEHOUSE FI3ST TIME (GEFFEN) 3 7132007 30 8
THE ALL-AMERICAN REJECTS MOVE ALONG (DOGHOUSE/NTERSCOPE) 4 9//2006 35 72
AUGUSTANA BOSTON (EPIC) 10 1192007 35 47 M
MAROON 5 1AKES ME WONDER (ASM/OCTONE/INTERSCOPE) 2 6152007 3 1
MAROON 5 WAKE UP CALL (A&M/OCTONE/INTERSCIPE) 4 N16/2007 17 35
3 6Lue ocToBER NroTHE OcEAN (WNVERSAL MOTOWN) 10 3162007 26 28 MATCHBOX TWENTY HOW FAR WE'VE COME (MEL/SMA/ATLANTIC) 3 nRro07 19 19
BON JOVI (YOU WANT TO) MAKE A MEMORY (MERCURY/ISLAND/IDJMG) 8 8/10/2007 22 30 JOHN MAYER DREAMING WITH A BROKEN HEART (AWARE/COLUMBIA} 8 10/26/2007 9 33
JOHN MAYER GRAVITY (AWARE/COLUMBIA) 10 4R72007 20 3
E JOHN MAYER WAITING ON THE WORLD TO CHANG= (AWARE/COLUMBIA} 2 9/29/2006 44 12
COLBIE CAILLAT BUBBLY (UNIVERSAL REPUBLIC) 1(6 WKS)0/26/2007 21 23 BT MORERENT T 2 sl -
DAUGRT R NERRIC) 100) 6&/82007 29 3 B nickeLBACK Far away (RospRUNNERIDMG) 1(5) 9/222006 39 2
DANGHITRNITE ROr YR GRS 19) 22372007 35 NICKELBACK IF EVERYONE CARED (ROADRUNNER/ATL ANTIC/LAVA) 16) 4/272007 36 4
Ll L UL OV SR ¥ lpsEeer W 24 NICKELBACK ROCKSTAR (ROADRUNNER/ATLANTIC/LAVA) 6  8/102007 44 %
E | EVANESCENCE CALL ME WHEN YOU'RE SOBER (WIND-UP) 6 132006 25 46 P T a————— . -
PINK WHO KHEW (LAFACE/ZOMBA) 1) 1019/2007 23 7
F| FERGIE BIC GIRLSDON'T CRY (WILL.LAM/ASM/INTERSCOPE) 1(7) 8/312007 25 n PLAIN WHITE T'S HEY THERE DELILAH (FEARLESS/HOLLYWOOD) 12 8172007 30 10
THE FRAY HOW ~0 SAVE A LIFE (£PIC) 1015) 10/27/2006 52 5
NELLY FURTADO SAY IT RIGHT (MOSLEV/GEFFEN) 2 3/30/2007 34 ¥ E sanTANA FEAT. CHAD KROEGER INTo THE MiGHT (ARISTARMG) 7 W/23/2007 Tl 64
SNOW PATROL CHASING CARS (POLYDOR/A&M/IN TERSCOPE) 1(2) 2/9/2007 52 6
G| THE GO0 GO0 DOLLS BEFOREITS TOOLATEGSAMANDMIKAELAS THEME (WARNERBROS) O 8/312007 20 = GWEN STEFANI FEAT. AKON THE SWEET ESCAPE (INTERSCOPE) 2 5/18/2007 36 7
GOO GOO DOLLS LET LOVE IN (WARNER BROS.) 9 127292006 21 %)
ROB THOMAS LITTLE WONDERS (WALT DISNEY/M ELISMA/ATLANTIC) 5 4/13/2007 26 15
B0 HiNDER BETTER rHan ME (UNIVERSAL REPUBLIC) 0 en007 2 o5 ROB THOMAS STREETCORNER SYMPHONY (MELISMA/ATLANTIC) 5 12/29/2006 24 25
HINDER LIPS OF AN ANGEL (UNIVERSAL REPUBLIC) 3 12/15/2006 34 18 KT TUNSTALL SUDDENLY | SEE (RELENTLESS/VIRGIN) 5 2/23/2007 33 20
m MAT KEARNEY NOTHING LEFT TO LOSE (AWARE/COLUMBIA) 7 12/22/2006 48 24 m CARRIE UNDERWOOD BEFORE HE CHEATS (ARISTA/ARISTA NASHVILLE/RMG) S 6/8/2007 33 16

The Top 10 Index & a listing of all songs to appear in the top 10 of the Nielsen BDS-fueled chart during the 2007 chart year (issue dates
I! THE LAST GOADNIGHT PICTURES OF YOU (VIRGIN) (=] N/30/2007 18 52 Nov. 24, 2006 to “ov. 16, 2007). However, peak dates, peak postions and total weeks at No. 1 for current charting songs reflect their

i hi h . 30, 2007 )
AVRIL LAVIGNE KEEP HOLDING ON (FOX/RCA/RMG) 316/2007 24 2 e i N issue
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Decals Go Everywhere :3Communication
. . : =rGraphics Inc
Is your marketing effort mobile? It should be. Print decals today.

(800) 331-4438 www.cgilink.com

. f— * When you see this symbol, you know
2“ vou're buying quality printing DIRECT
w1 " w ALK from the manufacturer.
1 . NE b "Nm;;a\"“l SraTion

BARCY YU 1LEL 6600 ATLANTAS

Call us today!

Decals shown above as printed by Communication Graphics.
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THIS WEEK

BURL {VES (MCA SPECIAL PRODUCTS/UME)

ANDY WILLIAMS (COLUMBIA/LEGACY)

OR 6 ARFER A l,":- - y
-4 t;—. BARN O M p \
PEEDWAGO ARD JONES A BB j
R A OR A RA AD -
A 0O D o 0 AR AR - /
g
2 w3 11 NIELSEN BDS 1Y HITPREDICTOR
5 e TITLE CERTIFICATIONS STATUS PLAYS AUDIENCE
S 28 ARTST IMPRINT / PROMOTION LABEL ™ +/-  MILLIONS' RANK
FROSTY THE SNOWMAN  NO. I0WKYMOST INCREASED PLAYSMOST ADDED r=-
]0_ 3 KIMBERLEY LOCKE CURB/REPRISE 68? o2 ) B
DO YOU HEAR WHAT | HEAR
) 133 | CarmEuNDERWOOD ENAARSTANASHVILE 020 *228 2856 7 MOST ADDED
I'LL BE HOME FOR CHRISTMAS &
50 2 jogiceosan wyreprse | 0@ 205 3270 6
BIG GIRLS DON'T CRY 1% fr
B e WILL.| AM/AGM/INTERSCOPE _50] 348 JEmECly
BUBBLY [§]
3 18 482 -302 4.26 2
I COLBIE CAILLAT UNIVERSAL nr_‘p:m;c e S
: HOME 13 ARTIST / LABEL STATIONS
2 30 468 -347 4,078 3 3 = o = =
B DAUCHTRY Rc“_’“gf F = FROSTY THE SNOWMAN 27
HEY THERE DELILAH n- i Kimberley Locke
_I‘ % 21 o ANWHTETS FEARLESS/HOLLYWOOD SE’i 228 | 3'573_ 2 (CURB/REPRISE)
2 KCBY, KKMY, KRBB. KSNE, KTDY, KUMU, WGSY,
[ 2 "AITFORYou e B 32 48 18N W WHYR, WIXE, WY, WL, WLRQ, WHGF, WGV,
i . WY, WMXC, WRCH, WSHH, WONE, WSPA, WSRS,
THE SWEET ESCAPE n4 WTVR, WVAF, WWOE, WYJB, WYYY, XM The Blend
B 33 Cyven STEFANI FEATURING AKON WTERscopE 227 232 2160 13 PRS-
i = I'LL BE HOME FOR CHRISTMAS 23
BEFORE HE CHEATS 1>
__8__7 2 CARRIE UNDERWOOD ARISTAARISTANASHVILLERMG 200 180 2'?37 3 é:‘;};g;;rs"a
(YOU WANT TO) MAKE A MEMORY o KEZK, KKMY, KLTQ, KRBB, KSNE, KTDY,
_7_ 22 sonovi MERCURY/ISLAND/IDIMG __286 ! 230 ~2.928 { 2 WFPG, WHYN, WLHT, WLRQ, WMGF, WMJY.
COMING HOME FOR CHRISTMAS G WM YRS, YONEANCEA,
)Z_» *2 JIM BRICKMAN WITH RICHIE MCDONALD SLle fB ’5§ BBS | 1 L WORS, R EEMAWWDENW B XMiTbe. Blerela,
WHO KNEW n? v DO YOU HEAR WHAT t HEAR 22
] 1281071 o Leacezowea 205 123 e 1 Carrie Underwood
(BNAZARISTA NASHVILLE)
19 2 w,:grff WONDERLAND AIRPOWER CURB/REPRISE 240 +69 1.386 16 KESZ, KGBY, KKMY, KMGL, KRBB, KUMU,
. TARING S WALK, WCRZ, WHUD, WHYN, WLIT, WLRQ,
NG CHANCES WMGF, WMCS, WMJY, WMXC, WSNE,
12 L "_ CELINEDION COLUMBIA 23(_) 2 ”‘E 1? WSRS, WTVR, WVAF, WWDE, XM The Blend
i E‘:’Rc 28 74 0665 23 " COMING HOME FOR CHRISTMAS 15
= — Jim Brickman With Richie McDonald
MISTLETOE AIRPOWER (sLG)
COLBIE CAILLAT UNVERSALREPUBLIC 72 ) OBl @S AU KEZK, KLTQ, KRNO, KTDY, KUMU, WFMK,
APOLOGIZE WJIXB, WLHT, WMY, WMXS, WRCH,
TIMBALAND FEATURING ONEREPUBLIC MOSLEV/BLACKCROUND/INTERSCOPE 1O 3 R VTR DT, T |
BAND OF GOLD WINTER WONDERLAND 12
KIMBERLEY LOCKE CURB/REPRISE u‘j e - Wynonna
FIRE AND RAIN (CURB/REPRISE}
" . 135 -43 0247 - KSOF, KUMU, WCDV, WHUD, WJXB,
[ '::ZVA::?;ZCE E:MONADS ROKEN HEART k. i e ke T
WiTH A B N £ WYJB, XM The Blend
JOHNMAYER awaRecolmMBia 130 35 0747 22 1 [ N S e )
WHITE CHRISTMAS HAVE YOURSELF A MERRY
DAVEKOZ FEATURING KELLY SWEET cpmo. @ el e 7 'B':TT:'AE ﬁ"R'STMAS e
Ty Manilow
HAVE YOURSELF A MERRY LITTLE CHRISTMAS s o B o {HALLMARK)
BARRY MANILOW HALLMARK ) » KEZK, KMGL, KRNO, KRWM, WCRZ, WFPG,
LosT 7 = WHUD, WSHH, WSPA, WY.JB
FAITHHILL WARNER BROS. (NASHVILLE)/WARNER BROS. > ) 0353 e
SOMEBODY'S ME ADDED AT...
 ENRIQUE IGLESIAS NTERscoe | 87 50 0239 - WEMK
CHRISTMAS DAY . i J
MICHAEL W, SMITH FEATURING MANDISA ReNONPLG 78 +2 0.273 ;\:5;'9' M;lna gmx
B : Brent erts
NOTHIN' BETTER TO DO . Chsi
LEANN RIMES RBREPRISE O A4 067 - D EIReynok
?Hls CI'EISTMAS - Jim Brickman With Richie McDonaid.
74 +57 0.290 - Coming Home For Christmas, 8
ELLIOTT YAMIN HI[EORWRED . - Lareau, You're My Christmas, 3
WAKE UP CALL TrueHeart, Plan For Peace, 2
MAROON 5 AGM/OCTONE/INTERSCOPE 4 = +5 12 C Note, Feliz Navidad, 0
INTO THE NIGHT - 5 e - FOR REPORTING STATIONS PLAYLISTS GO TO:
SANTANA FEATURING CHAD KROEGER ARISTA/RMG www.RadioandRecords.com
RECURRENTS
x
g
TITLE 11 NIELSEN BDS PLAYS g TITLE 11 NIELSEN BDS PLAYS
ARTIST / IMPRINT / PROMOTION LABEL CERTIFICATIONS  T™W [ =l ARTIST / IMPRINT / PROMOTION LABEL CERTIFICATIONS  TW tw
JINGLE BELL ROCK PLEASE COME HOME FOR CHRISTMAS
BOBBY HELMS (DECCAMCA/UME) R EAGLES (ASYLUMIELEKTRA) no 280 A7
HAPPY X-MAS (WAR IS OVER) ALL | WANT FOR CHRISTMAS IS YOU
JOHN LENNON & YOKO ONO (CAPITOL) 1318 e MARIAH CAREY (COLUMBIA) no 2na SIS8
THE CHRISTMAS SONG (MERRY CHRISTMAS TO YOU) WHITE CHRISTMAS P
NAT KING COLE (CAPITOL) n e ‘E: BINGCROSBY (MCA/UME) n 209 s ‘123_
ROCKIN' AROUND THE CHRISTMAS TREE FELIZ NAVIDAD
 BRENDA LEE (MCA/UME) N g8 _‘8_7? ! JOSE FELICIANO (RCA/SONY BMG) g ez 7]578 J
A HOLLY JOLLY CHRISTMAS n 2231 IT'S THE MOST WONDERFUL TIME OF THE YEAR 1930 1684

NEW AND ACTIVE

TITLE PLAYS TITLE PLAYS
ARTIST / LABEL IGAIN ARTIST / LABEL /GAIN
SILENT NIGHT 67/34 THE CHRISTMAS SONG 50/32
Josh Groban Mannheim Steamroller With Johnny Mathis
(143/REPRISE) (AMERICAN GRAMAPHONE)
TOTAL STATIONS: 13 TOTAL STATIONS: 21
LITTLE DRUMMER BOY 61/32 NO ONE 47123
Josh Groban Feat. Andy McKee Alicia Keys
(143/REPRISE} (MBK/J/RMG)
TOTAL STATIONS: 14 TOTAL STATIONS: )
TAKE CHRISTMAS BACK  60/53 MELE KALIKIMAKA
Daryl Hall John Oates (CHRISTMAS IN HAWAII) 46/34
(U-WATCH/ICON/DK-E) KT Tunstall
TOTAL STATIONS: n (RELENTLESS/VIRGIN)

TOTAL STATIONS: 8
LET IT SNOW, LET IT
SNOW, LET IT SNOW 53/34 CAROL OF THE BELLS 46/10
Mannheim Steamroller Emmy Rossum
(AMERICAN GRAMAPHONE) (GEFFEN)
TOTAL STATIONS: 15 TOTAL.STATIONS: Q!
HAVE YOURSELF A THAT TIME OF YEAR 427142
MERRY LITTLE CHRISTMAS 51/8 Kelly King
Kelly Sweet (CALELLO)
(RAZOR & TIE) TOTAL STATIONS: 8
TOTAL STATIONS: 10

MOST
INCREASED
PLAYS

+268

+228

FROSTY THE SNOWMAN

Kimberley Locke (Curb/Reprise)
KOST +13, KTDY +12, WTVR +10, KRWM +8, KISC +3,
WCRZ +8, KMXZ +8, KRNO +8, WJBR 8, KWAV +8

DO YOU HEAR WHAT | HEAR

Carrie Underwood (BNA/Arista Nashville)
WHBC +17, WMEE +17, KSNE +14, WVAF +12, WTVR +10,
WLRQ 410, KISC +3, KMCL +9, WAl +8, WMY +8

I'LL BE HOME FOR CHRISTMAS

Josh Groban (143/Reprise)
WMEE +17, KKMJ <T1, KTSM «T1, WMYX +T, WTVR +1],
WAL +G, WTFM +3, KKMY +8, WLRQ +7, WMGV +7

MISTLETOE

Colbie Caillat (Universal Repubiic}
WLHT #14, WHBC +12, KKCW +3, WWU +8, WRVR +7,
KSOF +7, WCDV +7, WVAF +7, WCRZ +6, WTSS +6

HAVE YOURSELF A MERRY
LITTLE CHRISTMAS

Barry Manilow (Hallmark)
WJIXB +12, WTFM 48, WRRM +7, WDOK +6, WHLG +6,
KEZK +5, KKMY +5, WFMK +5, WHUD +5, WVAF +5

FOR WEEK ENDING DECEMBER 2, 2007

LEGEND: See legend to charts in charts section for rules and symbol explanations.
107 AC, 27 Canada AC and 24 Canada hot AC stations are electronically monitored by Nielsen
Broadcast Data Systems 24 hours a day, 7 days a week. © 2007 Nielsen Business Media, Inc.

All rights reserved.

It's About The Music!

Get a complete collection of R&R’s
year-end chart packs from 1974 through 2006.

Included in the package are the year-end charts for every R&R format throughout the years.
It's an invaluable resource!

24/7 NEWS ONLINE @ www.RadioandRecords.com

www.americanradiohistorv.com

800-562-2706

For telephone service call

818-487-4582

(between 5am and 5pm Pacific)

Fax: 818-487-4550
E-mail: radioandrecords@pubservice.com
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. ‘ a Pl A 10 ®
] =
E o3 11 NIELSEN BDS %Y HITPREDICTOR NEW AND ACTIVE
1 & TITLE CERTIFICATIONS STATUS PLAYS AUDIENCE
i TITLE PLAYS TITLE PLAYS
| g £8  ARTIST - ~ IMPRINT / PROMOTION LABEL ™ +-  MILLIONS RANK e — s [ — by
BUBBLY NO. 1(7 WKS) 5.0.5. 19319 I'M LIKE A LAWYER...
V22 ogiEcaLLaT e e B B L = (ME & YOU) 14573
n2 (HOLLYWOOD) Fall Out Boy
2 2% ;’mo KNEW L AFACE,ZOMg 2672 +8 14504 2 TOTAL STATIONS: 13 (FUELED BY RAMEN/ISLAND/IDJMG)
= = R = TOTAL STATIONS:
18 V! S71 .50 14.476 3 NEVER TOO LATE 185/81
Es DALCHTRY ROARMG 2 Three Days Graca SAME MISTAKE 125/22
HOW FAR WE'VE COME n JIVE/ZOMBA) James Blunt
4 20 TCHBOX TWENT Y MELSMAATLANTC 2207 24 13398 4 TOTAL STATIONS: 18 (CUSTARD/ATLANTIC) ©
— 3 TOTAL STATIONS:
WAKE UP CALL n
5 18 2399 -94 13.322 & TAKING CHANCES 175/18
_ MAROONS ASM/OCTONE/INTERSCOPE B ol E i WON'T GO HOME
6 9 APOLOGIZE N 2347 122 12.819 6 ARTIST / LABEL STATIONS (COLUMBIA) WITHOUT YOU m/33
TIMBALAND FFATURING ONEREPUBLIC MOSLFY/BLACKGROUND/INTERSCOPE . TOTAL STATIONS: 19 Maroon 5
e = TEARDROPS ON MY GUITAR 10
INTO THE NIGHT The Taylor Swift (A&M/OCTONE/INTERSCOPE)
T 12 NTANA FEATURING CHAD KROEGER ARsTARMG 2086 478 Eea 7 {BIG MACHINE/UNIVERSAL REPUBLIC) ;"'SE“Y BUSINESS 16713 TOPASTALONSS el
= o laramore
PARALYZER n2 SR KPR I PLZ AR, I RB BRI (FUELED BY RAEN/ATLANTIC/LAVA) WHEN I'M GONE 9018
8 19 FINGER ELEVEN WIND-UP 1978 +46 8.398 n WMC, WPLJ, WQLH, > M Flight 26 CTRISTATONE] Simple Plan
PICTURES OF YOU NO ONE 9 (ATCANTIG/EAVA)
9 19 LAST COODNIGHT vey 1958 52 9191 9 Alicia Keys ;"Y ‘?’F'SH 156/12  TOTAL STATIONS: 7
s | {MBKLI/RMG) ascal Flatts =
10 PR ELS%ES:'ME clng‘gq 706 -45 8942 10 KLLY, KLTG, KLZR, KFEK, KPLZ, WCDA, {LYRIC STREET/HOLLYWOQD) YOU'RE THE WORLD TO ME  88/7
- - WINK, WILK, WKDD TOTAL STATIONS: 6 David Gray
BIG GIRLS DON'T CRY n4 °r — {ATO/RED)
H _'i_ 26 cepge wiLiAwaem/wTeRscope 1074 119 i 9_'5" | 8_ NEVER TOO LATE 8 TOTAL STATIONS: g
Three Days Grace
LR 2 8 HEREVES cowpa 1347 160 5448 15 i
S D e KCDU, KDMX, KFYV, IKLTG, KPEK, KQKQ,
E WCDA, WPTE
s li 15  SARABAREILLES gc | 1295 25 SRR L 1] W
DREAMING WITH A BROKEN HEART g I ENERLIRTAKES 6
bl B 20 onunven awReOLUMEA 1283 | 202 5476 14 '('G"E“::E"'j;
HEY THERE DELILAH n3 v - KALZ, KSTZ, WINK, V/KDD, WMGX, WRVE
5 E 31 o ANWHITETS FEARLESSHOLLYWOOD 1229 25 REREEl 12 _
o £ SORRY SHADOW OF THE DAY s
17 B GickeHerey ELEVEN SEVEN/ATLANTIC/LAVA LiE} 72 B 16 Linkin Park
= . LOST HIGHWAY RO
1 - KDMX, WLK, WKT), AMC, WXL
' _]E il ~ BONJOVI MERCURYASLAND/DIMG 1129 z 75"’91 12 0
SHADOW OF THE DAY 1 THE WAY | AM 5
@ B 6 veark WARNER BROS. [REay ‘66 3955 18 '(Eirid Michaelson S e
= BIN 24/0RIGINAL SIGNAL/RED
CALLING YOU KFYV, KSH, WAV, XM Flight 2
. 19 1B gEocrosen UNvERsALMoToWN 945 *19 on - 2 ) HRAN WS Rkt \75
BREATHE IN BREATHE OUT BEST DAYS (THE N
@ 200 N T KEARNEY HOLLYWOOD/AWARE/COLUMBIA 208 ¥ 2575 24 REST OF OUR LIVES) S
& >, WHATEVER IT TAKES | = B Srahe Coliog
22 4 752 +83% 2786 23 (UNIVERSAL REPUBLIT)
=R LIFEHOUSE CEFFEN  _ KIQI, KVLY, KZZU, WTIC, WXLO
g TATTOO r 1
@ 2:' 4 oRONSPARKS woverzovss o2 - 72 3222 20 gm&a é’; Et‘g!r"ss x
THE WAY | AM 5
o3 25 NROMCHAELSON CABNZORGNALSCNAURED  OD% *93 3864 19 FESEE;’;:;‘“'“"
= THE GREAT ESCAPE n KPEK, KSlI, KURB, K /LY, WCDA =
24 ‘_] B sovsLKeGRLs cowmaa 965 49 2_'538 2 -5 : = . TEARDROPS ON MY GUITAR
5 77 3 TEARDROPSONMYGUTAR  MOST INCREASED PLAYS/MOST ADOED 11 fr 604  «179 226 28 ]‘A:,Tgo k 3 Taylor Swift (Big Machine/Universal Republic)
TAYLOR SWIFT BIG MACHINE/UNIVERSAL REPUBLIC . OF S PeUs WAYV +29, WQAL +21, WWHA +16, WKRQ +15. WLNK +12,
\ (9/JIVE/ZOMBA) KBBY +1l, KCDU +9, SIPL +8, WBMX +8, KLZR +8
1 DON'T WANNA BE IN LOVE (DANCE FLOOR ANTHEM) v KFYV, KPLZ, KZZU, "WC
= 5 o 539 +69 1512 31
CHARLOTTE DAYUCHT/EPIC = =
= WON'T GO HOMIE SORRY
FALLING DOWN N
[ JE 7 FALLiNGo e 483 24 210 29 WITHOUT YOU 4 Buckcherry (Eleven Seven/Atlntic/Lave)
— Maroon 5 WKTI 428, KLCA +2), KOSO +20, KPEK +l, WQAL +12,
- I'LL BE WAITING (A&M/OCTONE/INTERSCOPE) WOVD +3, WZPL +7, KLZR +7, WBMX +7, KCDA +7
@ ‘8 3 Leanykravirz vieon BSCEEN 63 JESUREg SO KLLY, WINK, WNNK, WWWM
: NO ONE 1 TATTOO AN
@ 31. 2 sLcKeys vBKURMG | 458 ‘a4 3028 21 Jordin Sparks (19/fve/Zomba)
© LOVE LIKE THIS | WMUCX +28, KALC +18, KSII 415, WBMX +14, WXMA +13,
° | ff’_ 5 NATASHABEDINGFIELD pHOoNOGENCIEPIC 433 49 el . o WD RAR7IRYUART 43 WIS bt
THE WAY | ARE n3 A - =
=] _3] 10 MBALAND FEATURING KERIHILSON MOSLEY/BLACKGROUND/INTERSCOPE 27 o 1425 R o Zo OKNE o
== icia Keys
Q 36 3 BEST DAYS (THE REST OF OUR LIVES) 225 A 0.423 _ WKRQ +3], KPEK +18, KCDU +16, WKDD +13, WBMX #,
i g GRAHAM COLTON UNIVERSAL REPUBLIC : WINK +1, KSHt 43, WMC +9, KVLY +6, WTKC +4
SEVEN DAYS OF LONELY o -
3k ININE e BRSNS NEEEER 38 fr APOLOGIZE
LIGHT UP THE SKY Timbaland Feat. OneRepublic
£ YELLOWCARD CAPITOL 306 Ay 0528 : (Mosley/Blackground/Interscope)
CLUMSY ' WKDD +20, KSIl +19, KMFHX 18, KLTG +18, WINK +16,
@ FERGIE WILLLAM/A&M/INTERSCOPE _303 22 } . ADDED AT... VL R CoR DA IS VRIES
CAR CRASH 1063
@ MATT NATHANSON vancuarp 289 30 0369 WCDA b/
b Lexington, KY
HATE THAT | LOVE YOU
@ RIHANNA FEATURING NE-YO sRPDEF amDMG 200 *36 T PD/MD: Chris Elliott
| WISH THE BEST FOR YOU hcalkeya e One sy
e EMERSON FI\RT MANHATTAN/CAPITOL 233 +107 0.396 o Bruce Springsteen, Cirls In Their Summer
" T ¥ Clothes, O
OUR TIME NOW = . L0
‘ PLAINWHITE T'S owvwoon 2 @ oo - e g ALoater0 FOR WEEK ENDING DECEMBZR 2, 2007
a STRAIGHT LINES o 5 FOR REPORTING STAT ONS PLAYLISTS GO TO: LEGEND: See legend to charts in charts section for rules and symbol explanations.
4 ] 21 -104 0.370 - _ 73 ho: AC stations are electron cally monitored by Nieisen Broadcast Data Systems 24 hours a
SILVERCHAIR ELEVEN:/ILG/ATLANTIC/LAVA www.RadiodndRecords.com 2 o e A A Sy U e e

process. Bey
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Concord, Blue Note Label Group win, place, show amid growing
appeal of younger, mass-appeal vocal hits

A Snapshot Of The Past

12 Months

Carol Archer

CArcher@RadioandRecords.com

or a snapshot of the past 12 months, plus meaningful insight

into emerging trends in the format, let’s parse R&R’s year- |

end smooth jazz charts. Bl Among the top 50 songs, slightly
more than 20% comprise vocals and cover songs. The instru-
ment of choice, saxophone, leads the way on 16 tracks; a
dozen feature guitar instrumentals; seven are by new artists;
six are commandeered by keyboard tracks; there are two bass tunes; and a par-

tridge in a pear tree.

Congratulations to Concord Music  Group,
which counts Peak Records among its labels. In
tandem, CMG garnered the lion’s share of smooth
Jjazz airplay in 2007, with 15 tracks charted during
the course of the year and top label honors. Hats
off to Concord VP of promotion Jill Weindorf for
a stunning first year in her current post, and Peak
promo point person Deborah Lewow, who suffered
a heart attack, but it certainly didn’t seem to be a
detriment to her breaking records.

Blue Note Label Group, home to Narada Jazz,
is the No. 2 smooth jazz label, with 13 charting
tracks in 2007, another testament to All That Jazzs
effectiveness. Dave Love’s independent label
Heads Up International climbs to No. 3 from
tourth in "06, with nine tracks charting in 2007,
thanks to Neal efforts.

Sappers  dreless

Rendezvous takes fourth with 10 titles, in large
measure because of Susan Levin, not to mention
the visionary and unflagging work of the label’s
entire staff. Columbia rises to fifth from ninth in
’06, bolstered by Sony senior VP of promotion
Harvey Leeds and All That Jazz. Trippin’ "N’
Rhythm remains in sixth place, reflecting Jeff
Lunts dogged pursuit of hits on the hip tp. Label
collective ARTizen returns with four titles, pur-
sued with tenacity at radio by Jason Gorov.
Rounding out the top 10 labels are Shanachie,
Verve and Capitol.

Smooth Jazz chart manager Gordon Murray
observes a twist on a trend in chart action: the
prevalence of younger vocalists who are famous in
other genres with songs that crossed from top 40
and other formats. Look at the likes of Queen

Top Five Smooth Jazz Imprints

Peak Records is the top Smooth Jazz imprint
of 2007, led by the Mo. 1 track of the year,
Paul Brown's “The Rhythm Method.” The
guitarist reprises 2006 Mo, 1 “Winelight.”
Also scoring far Peak were Norman Brown's
“Let’s Take a Ride” (Mo, 4], Paul Taylor's
"Ladies’ Choice” [18], David Benoit's “Beat
Street” (29) and Lee Ritenour’s “Forget Me
Mots” (46).

Heads Up locks up the No. 2 imprint rank
with eight charting titles: Walter Beasley's
“Ready for Love” (8], Chuck Loeb's “Good to
Go” (8] and tracks by Marion Meadows and
Pieces of a Dream. Marada Jazz places third

among imprints, beginning with the Mo, 2
smooth jazz song, Euge Groove's “Born 2
Groove,” and also including songs by Jeff
Colub & Richard Elliot, Down to the Bone,
Mick Colionne and Gelub as a salo artist.
Rendesvous is the Mo, & imprint, with
Wayman Tisdale's “Way Up!” (5], Kirk
Whalum's “Give Me the Reason”™ [9]) and Patti
Austin's “"So ;ﬂ.mazing” (31). Trippin' "N*
Rhythm rounds out the list at the fifth most-
successful imprint, with Gregg Karukas' “Girl
in the Red Oress” (11], new artist and guitar
sensation L-Mam's “Street Life"[19]) and the
Jazzmasters’ “Free As the Wind” (33). —CA

24/7 NEWS ONLINE @ www.RadioandRecords.com
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THE YEAR IN MUSIC

BA's Top-Testing Tunes Of 2007

Eight of this year's top 20 best-

researching currents  are  cover

songs, and four are from artists new

to smooth jazz: U-Nam, Robin

Thicke, Babyface and Jobn Legend,

according to combined data from

numerous  MixMaster tests. con-

ducted  nationally by Broadeast

Architecture.

Instrumentals

Kim Waters, "Cot to Give It Up”

Jeff Golub, “Ain't Mo Woman
{Like the One I've Got)”

Chris Botti, “Venice"

Brian Bromberg, “Cantaloupe fsland”

U-MNam, "Street Life”

Candy Dulfer, “L.A. City Lights"

Marion Meadows, “[lressed to Chill”

Paul Brown, "The Rhythm Method”

Paul Taylor, “Ladies’ Choice”
Kenny G, “You're Beautiful”
Morman Brown, “Let’s Take a Ride”
Peter White, “Mr. Magic”
Four 80 East, "Moodle Soup”
Boney James, “The Total Experience”
Euge Groove, "Born 2 Groove”
Vocals
Robin Thicke, “Lost Without U™
Chaka Khan & Michael
MeDonald, “You Belong to Me”
Babyface, “Fire and Rain”
Corinne Bailey Rae, "Trouble Sleeping”
John Legend, “Save Room”™

R&R thanks BA president Allen
Kepler for permission to print this
list and 84 VP of programming
Steve Wiersman for compifing it.

TOP SMOOTH
JAZZ
IMPRINTS

1. Peak

2. Heads Up

3. Narada Jazz

4. Rendevous

5. Trippin ‘N’ Rhythm

Latifah, Alicia Keys, the Pussycat Dolls, Corinne
Bailey Rae and Michael Bublé.

Even so, Murray says, “While change is on the
horizon in these younger crossover vocalists, still
what’s most successful is ‘traditional’ instrumental
smooth jazz by core smooth jazz artists of all ages.
Apparently, smooth jazz is beginning to embrace
this idea of being really ‘smooth AC’ and looking
to become younger and fresher”

The average age of today’s smooth jazz listen-
er, 51, has forced programmiers to contemplate
once unimaginable musical options, such as play-
ing more current vocal songs and a greater per-
centage of vocals overall, including the hip, tal-
ented acts Murray references. Combine them
with the other new artists who debuted in
smooth jazz this year and the prospects appear
more promising than ever—especially after a
dearth of new acts during most of the past 10
years, except for a flurry in 2003, before the hid
RsR

snapped shut again.

TOP SMOOTH JAZZPROMOTION LABELS

TOTAL  CHART SHARE

(N8 LABEL SONGS  BY PLAYS
(il CONCORD MUSIC GROUP 15 15.5%

=l BLUE NOTE LABEL GROUP T3 5%

il HEADS UP g L%

3 RENDEZVOUS 10 87w FPNCORI'D

G colummia s Bt i Ok

= TRIPPIN 'N' RHYTHM 3 B.0%:

il ARTIZEN 4 4.3% G
Sl SHANACHIE 4 R % g /
= VERVE 5 3P it S
4 cAPITOL P 28 . A A

TOPSMOOTH JAZZ LABEL GROUPS

TOTAL  CHART SHARE
SONGS BY PLAYS

("M LABEL PLAYS
1 CONCORD MUSIC GROUP 15 19.5%,
"l BLUE NOTE LABEL GROUP 13 1.9%
3 HEADS UP 9 [ R
l fsoevos 0 am — CONCORD
Nl COLUMBIA 5 5.1 i
=] TRIPPIN "H' RHY THM L B.0%
ARTIZEN & £, 2% / Ay,
- B ——— 7
- BT R D S / s
3 CAPITOL MUSIC GROUF &  iBm G z'/é
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TOP SMOOT

A

‘:~3 =
Ml .

4

H

BU18 TITLE ARTIST

THE RHYTHM METHOD PAUL BROWN
BORN 2 GROO'VE EUGE GROOVE
HYPNOTIC BONEY JAMES
LET'S TAKE A RIDE NORMAN BROWN
WI\Y UP! WAYNMAN TISDALE
READY FOR LOVE WALTER BEASLEY
MISTER MAGIC PETER WHITE
GOOD TO GO CHUCK LOEB
GIVE ME THE REASON KIRK WHALUM
BLACK RIVER KEIKO MATSUI
GIRL IN THE RED DRESS GREGG KARUKAS
SAVE ROOM JDHN LEGEND
i N EFUCKiBRA J;\l & RlEHARD ELLIOT
CANTALOUPE ISLAND BRIAN BROMBERG
BLOOM MINDI £BAIR

' 5O NOT OVER YOU SIMPLY RED
GOT TO GIVE IT UP KIM WATERS
LADIES' CHOICE PAUL TAYLOR

'STREET LIFE U-NAM 7
TROUBLE SLEEPING CORINNE BAILEY RAE
THINKING ABOUT YOU NORAH JONES

'YOU'RE BEAL TIFUL KENNY G
MORNIN' GEOPGE BENSON & AL ;ARRE;«U
MOODLE SOUP FOURBOEAST

W 0 N O BT & W N -~

CRESSED TO CHILL MARION MEADOWS

ARTIST

O 00 N O W N -

3

BONEY JAMES
PAUL BROWN
EUGE GROOVE
NORMAN BROWN
PETER WHITE

KIRK WHALUM
WAYMAN TISDALE
WALTER BEASLEY
MARION MEADOWS
'CHUCK LOEB

IMPRINT / PROMOTION LABEL

PEAK/CMG 14,714

NARADA JAZZ/BLG
CONCORD/CMG

PEAK/CMG 12,959

RENDEZVOUS 1,800
HEADS UP Nn,797

LEGACY/COLUMBIA 1,621
HEADS UP | 10,905

RENDEZVOUS 10,819
SHOUT! FACTORY I ]0,34_
TRlPP;I ‘N F;|YTH;/| i ]0,5757

G.0.0.D./COLUMBIA ]0,562
ARTIZEN i9,963 -

AETlSTR; 9,8;0

 CRPVERVE 9,848

i SIMPLYRED.COM é,E

SHANACHIE 9:15_0

pEAk/CMG i 916

 90m

TRIPPIN 'N' RHYTHM

CAPITOL 8,931

BLUE NOTE/BLG 8,820
ARISTA/RMG

MONSTER/CMG 8178
NATIVE LANGUAGE 7,946

HEADS UP 7,594

IMPRINT / PROMOTION LABEL

CONCORD/CMG

PEAK/CMG
NARADA JAZZ/BLG
PEAK/CMG

LEGACY/COLUMBIA
RENBEZVE)US
RENDE72VOUS

HEADS UP
H}ZADS U;’
HEABS up

TOP SMOOTH JAZZ ARTISTS

THE TOTAI. EXPERIENCE BONEY JAMES FEAT. GEORGE DUKE

AINT NO WOMAN (LIKE THE ONE | GOT) JEFF GOLUB FEAT. RICHARD ELLIOT
SLAMMIN Y SOTO

BEAT STREET DAVID BENOIT
RAINCOAT KELLY SWEET

SO AMAZING PATTI AUSTIN
FORWARD EMOTION PIECES OF A DREAM
FREE AS THE WIND JAZZMASTERS
ANTHEM FOR A NEW AMERICA JEFF LORBER
HEART OF THE MATTER INDIAARIE )
CATNAP NiLS

EVERYTHING MICHAEL BUBLE

LOST WITIHOUT U ROBIN THICKE

HELLO BETTY JEFFCOLUB

FIRE AND RAIN KENNY "BABYFACE" EDMONDS
REMEMBER ME MARION MEADOWS

SAO PAULO RICK BRAUN

PARKSIDE SHUFFLE DOWN TO THE BONE
STAY WITH ME TONIGHT JACKIEM JOYNER
SLICK ERIC DARIUS

FORGET ME NOTS LEE RITENOUR

1 CALL IT LOVE LIONEL RICHE

IF YOU ASK ME NICK COLIONNE
MYSTICAI. CHIELI MINUCCI & SPECIAL EFX

ARTIST IMPRINT  PROMOTION LABEL

KEIKO MATSUI
GREGG KARUKAS
JOHN LEGEND
BRIAN BItOMBERG
MINDI AEAIR
NORAH JONES

" SIMPLY FED
KIM WATERS
PAUL TA'LOR
U-NAM

SHOUT! FACTORY
TRIPPIN 'N' RHYTHM
G.0.0.D./COLUMBIA
B AdTlSTRY
GRP/VERVE

BLUE NOTE/BLG
SIMPLYRED.COM
SHANACHIE
PEAK/CMG

TRIPPIN 'N' RHYTHM

IMPRINT / PROMOTION LABEL

OH, WHAT A BEAUTIFUL MORNING RAY CHARLES + THE COUNT BASIE ORCHESTRA

N

PLAYS

CONCORD/CMG 6,699
NARADA JAZZ/BLG 5,847

NUCROOVE 5,617
PEAK/CMG 5,—473__
RAZOR & TIE 7’5;377
RENDEZVOUS 7’529T
HEADSUP :5,220
TRIPPIN 'N' RHYTHM 5131
BLUE NEDTE/BIG > 4,931_

UNIVERSAL MOTOWN 4,906
BAJA/TSR 4,851

143/REPRISE 4,621

STAR TRAK/INTERSCOPE 4576 J|
N;RAD;JAZZ;BLGi 72;,270
MERCURY/IDJMG w4,253
HEADS UP 4,161

ARTIZEN ;855_-

NARADA JAZZ/BLC i 3,802
 ARTIZEN 3212

370

ILE./PEAK/CMG | 3,]3_87

NARADA JAZZ/BLG

ISLAND/IDJMG 3,046
3,035
SHANACHIE 2,563

NARADA JAZZ/BLG

HEAR/CMG 2,480
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THE YEAR IN MUSIC

L8 TITLE ARTIST IMPRINT / PROMOTION LABEL PLAYS L8 TITLE ARTIST IMPRINT / PROMOTION LABEL PLAYS
Il LET'S TAKE A RIDE NORMAN BROWN PEAK/CMG 4,374 PISE SO AMAZING PATTI AUSTIN RENDEZVOUS 2,403
¥B GIVE ME THE REASON KIRK WHALUM " renoezvous . 4349 2l GOOD TO GO CHUCK LOEB HEADS UP 2,365
il BORN 2 GROOVE EUCE GROOVE © naraDAUAZZBLG 402 BN HELLO BETTY JeFrcolue | NARADA JAZZ/BLG 2,236
Pl MISTER MAGIC PETER WHITE LEGACYCOLUMBIA 4,078 [EE] AIN'T NO WOMAN (LIKE THE ONE | GOT) JEFF GOLUB FEAT. RICHARD ELLIOT  NARADA JAZZ/BLG |~ 2,229
Ell  NOODLE SOUP FOURBOEAST NATIVE LANGUAGE ~ 3,826 ) DRESSED TO CHILL MARION MEADOWS 7 HEADSUP ~ 2190
6 » LADIES’ CHOIEE PAIJL TA;LO§7 - - ;EAKEONC&D | 3712 30 TAKE ME stve CBLE ) 7 ”NARAiDA JA;Z/BLCT 72,1907
7 HYPNOTIC BONEY JAMES CONCORD/CMG 3,_50_]_ 32 BEAT STREET DAVID BENOIT PEAK/CMG Z,E]—‘
Gl SLAMMIN Jay SOTO NUGROOVE 3,384 £33 ANDRE'S THEME ANDRE WARD FEATURING YASHA HUSH/ORPHEUS 246
Bl CATNAP niLs - 7 . BaATSR 3,339 E” FORWARD EMOTION PIECES OF ADREAM HEADSUP 244
W BLACK RIVER KEKO MATSUI - 7 SHOUT'FACTORY ~ 3180 [E5 CANTALOUPE ISLAND BRIAN BROMBERG - ARTISTRY 2,089
|l THE RHYTHM METHOD PAUL BROWN PEAK/CMG 3,001 2 GOT TO GIVE IT UP KiM WATERS SHANACHE = 2,075
)l BLOOM minDiABAR -  GRPVERVE 3012 578 LUCKY KEN NAVARRO - POSTIVE 2,038
58 MORNIN' GEORGE BENSON & AL JARREAU 7 MONSTERCMG ~ 2,967 [N COME ON OVER BLAKEAARON INNERVISION 2,035
P8 THE TOTAL EXPERIENCE BONEY JAMES FEATURING GEORGE DUKE CONCOROIMG 2,920 Ee] SAO PAULO RICK BRAUN 7 ARTIZEN 2,004
BN REMEMBER ME MARION MEADOWS  heaoswe - 2791 P FOREVER JEFF KASHIWA S  NATIVELANGUAGE = 1994
[0 READY FOR LOVE WALTER BEASLEY B  neaoste 2773 [N SLICK ERic DARIUS  NARADAJAZZBIG 1,963
"8 STREET LIFE U-NAM  TRIPPIN'N'RHYTHM 2,692 %Y RAINCOAT KELLY SWEET RAZOR&TIE 1,909
T8 YOU'RE BEAUTIFUL KENNY G ARISTARMG 2,685 ¥ NOW KyLEEasTwooO RENDEZVOUS 1,890
EN ANTHEM FOR A NEW AMERICA JEFF LORBER BLUENOTE/BLG 2,617 WA COME WHAT MAY NAJE - HEADSUP 1,858

P3SN R N R RICK BRAUN & RICHARD ELLIOT ARTIZEN 2,616 53 PARKSIDE SHUFFLE DOWN TO THE BONE NARADA JAZZ/BLG # I,E
21 7WAY7UPTVVAYM7AN TEDAL; N B N B - B N RENE)EZVOUS | _2,4ﬁ_ - 58 TERESA PIECES OF A DREAM R N N N N N HEABS UP4 _],727_

778 THINKING ABOUT YOU NORAH JONES BLUENOTE/BLG 2,443 %8 FREE AS THE WIND JAZZMASTERS TRIPPIN'N' RHYTHM 1,725

P58 READY TO PLAY NS BaaTsR 2431 ] TROUBLE SLEEPING CORINNE BAILEY RAE CAPITOL 1684

24 7MY§TICAL cméu er:lUCCI & SPECIAL ng - ) a - SHXNACHIE b 2,416 [Z:M HI-LO SPLIT MARC ANTOINE - - PEAK/CMG 1,658

pL0 STAY WITH ME TONIGHT JACKIEM JOYNER 2,409 Bl 1T MIGHT BE YOU DAVE KOZ FEATURING INDIA ARIE  capToL 1610

f SMOOTH JAZZ TOP 10 INDEX

ARTIST TITLE (IMPRINT / PROMOTION LABEL)

m MINDI ABAIR BLOOM (GRP/VERVE)
PATTI AUSTIN SO AMAZING (RENDEZVOUS)

112

E WALTER BEASLEY READY FOR LOVE (HEADS UP) 1
DAVID BENOIT BEAT:STREET (PEAK/CONCORD)
CEORGE BENSON & AL JARREAU MORNIN' (MONSTER/CONCORD) 1
RICK BRAUN & RICHARD ELLIOT R N R (ARTIZEN)
BRIAN BROMBERG CANTALOUPE ISLAND (ARTISTRY)
NORMAN BROWN LET'S TAKE A RIDE (PEAK/CONCORD)
PAUL BROWN THE RHYTHM METHOD (PEAK/CONCORD)

E CANDY DULFER L.A CITY LIGHTS (HEADS UP} 1

E KENNY "BABYFACE"™ EDMONDS FIRE AND RAIN (MERCURY/IDJMG)
EUGE GROOVE BORN 2 GROOVE (NARADA JAZZ/BLG) 1

E FOURBOEAST NOODLE SOUP (NATIVE LANGUAGE)

E KENNY G YOU'RE BEAUTIFUL (ARISTA/RMC)
GREGG KARUKAS CIRL IN THE RED DRESS (TRIPPIN 'N' RHYTHM)

n INDIA.ARIE HEART OF THE MATTER (UNIVERSAL MOTOWN)

!] BONEY JAMES HYPNOTIC (CONCORD) 1
BONEY JAMES LET IT GO {CONCORD/CMG)
BONEY JAMES FEAT. GEORGE DUKE THE TOTAL EXPERIENCE (CONCORD) 1
JAZZMASTERS FREE AS THE WIND (TRIPPIN 'N' RHYTHM) 1
JEFF GOLUB FEAT. RICHARD ELLIOT AINTNOWOMAN(LIKE THE ONE |GOT) (NARADA JAZZ/BLG) 1

ARTIZEN

CAPITOL

WKS. ON
CHART

34
37

32
40

41
41

35
34

27
28

28
35

26

29
26
30
28

YE
RANK

12
8

25

32

20
47

PEAK PEAK WKS.ON  YE PEAK PEAK
POSITION  DATE CHART RANK ARTIST TITLE (IMPRINT / PROMOTION LABEL) POSIﬂgN DATE
WKS)2/23/2007 28 15 E JOHN LEGEND SAVE ROOM (G.0.0.0./COLUMBIA) 7 5/NM/2007
8 3/9/2007 20 31 CHUCK LOEB GOOD TO GO (HEADS UP) 5/4/2007
(2) 5N18/2007 28 6 m KEIKO MATSUI BLACK RIVER (SHOUT! FACTORY) 9/28/2007
2 11/3/2006 38 298 MARION MEADOWS DRESSED TO CHILL (HEADS UP) 3 12/15/2006
(5) 12/8/2006 27 23
1000) 9/7/2007 23 13 m
3 8/24/2007 32 14 RAY PARKER JR. MISMALOYA BEACH (RAYDIO) 4 7/21/2006
(7 7132007 30 2 PIECES OF A DREAM FORWARD EMOTION (HEADS UP) 3 10/6/2006
1(3) 6/22/2007 35 1
m QUEEN LATIFAH POETRY MAN (FLAVOR UNIT/VERVE) 7 N/23/2007
M  N/30/2007 12 -
m CORINNE BAILEY RAE TROUBLE SLEEPING (CAPITOL) 7 7/27/2007
7 9212007 5 40 LIONEL RICHIE | CALL IT LOVE (ISLAND/IDJMG) 6 N/10/2006
(1 8/312007 29 4
E SIMPLY RED SO NOT OVER YOU (SIMPLYRED.COM) 5/1/2007
3
3 W62007 32 2% JAY SOTO SLAMMIN (NUGROOVE) 1/30/2007
g 3 N/2/2007
3 /22007 25 22 PAUL TAYLOR LADIES' CHOICE (PEAK/CONCORD) . 31009
3 2/23/2007 38 1 WAYMAN TISDALE wAY UP! (RENDEZVOUS)
m - N’ 3 8/17/2007
7 12/8/2006 28 35 U-NAM STREET LIFE (TRIPPIN 'N' RHYTHM)
m 4 6/8/2007
3 6/1/2007 % 3 KIM WATERS GOT TO GIVE IT UP (SHANACHIE) - o0y
4 302007 12 _ KIRK WHALUM GIVE ME THE REASON (RENDEZVOUS) ] (8) s
@ /32006 28 % PETER WHITE MISTER MAGIC (LEGACY/COLUMBIA) ] []6)) .
4) 10/20/2006 32 33 PETER WHITE WHAT DOES IT TAKE (TO WIN YOUR LOVE) (LECACY/COLUMBIA) (
(2 N/2/2007 18 27 The Top 10 Index is a listing of all songs to appear in the top 10 of the Nielsen BDS-fueled chart during the 2007 chart year (issue dates
7 2/9/2007 7 21 Nov. 24, 2006 to Nov. 16, 2007). However, peak dates, peak positions and total weeks at No. 1 for current charting songs reflect their

NORAH JONES THINKING ABOUT YOU (BLUE NOTE/BLG)
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£ o 11 NIELSEN BDS NEW AND ACTIVE
WY TITLE CERTIFICATIONS PLAYS AUDIENCE
S 23 arvsT IMPRINT / PROMOTION LABEL ™ «/~ MILLIONS RANK ZE#IET 7 LABEL %‘Z‘,{S Z'JTL,ET 7 LABEL p,'aﬁ‘,ﬁ
1 B L.A. CITY LIGHTS NO. 1(2 WKS) 5N a2 737 1 DREAM ON 80/4 THE FIRST NOEL 36/24
CANDY DULFER HEADS UP ¥ 7 — g Keily Sweet Boney James Feat. Rick Braun
SLAMMIN (RAZOR & TIE) (CONCORD/CMG)
JAY SOTO NucRoovE | 98B 44 | 372 0 MOST ADDED TOTAL STATIONS: 8 TOTAL STATIONS: 26
LET IT GO MOST INCREASED PLAYS
469 +59 5513 2 STAY s9n WHAT A DIFFERENCE
BONEY JAMES CONCORD/CMG - § Simply Red A DAY MADE 34/5
AIN'T NO WOMAN (LIKE THE ONE | GOT) 453 13 4.245 8 (SIMPLYRED.COM} Deborah Cox
JEFF GOLUB FEATURING RICHARD ELLIOT NARADA JAZZ/BLG 3 TOTAL STATIONS 8 (DECCA)
= s TOTAL STATIONS: 3
i O wvELncuae | 428 19 4981 3 RIVER s9/0 :
— ITLE NEW Herbie Hancock Feat. Corinne Bailey Rae | CAN'T WAIT
RNR 425 a7 4.458 6 ARTIST / LABEL STATIONS (VERVE) FOR CHRISTMAS 33
RICK BRAUN & RICHARD £LLIOT ARTIZEN OLD SCHOOL R TOTAL STATIONS. 7 Peter White With Rick Braun And Mindi Abair
POETRY MAN 361 s Tl Everette Harp - (ARTIZEN)
QUEEN LATIFAH FLAVOR UNIT/VERVE ; (SHANACHIE) ﬁ-EkE?'nN IT cooL 4416 TOTAL STATIONS: 24
J io N b ZS, , tCl olionne
BLUE WATER 338 433 4633 S R SR RIZSINSS (NARADA JAZZ/ELG)
ERICMARIENTHAL PEAK/CMG L . TOTAL STATIONS: 7
VENICE WINDOW OF THE SOUL 4
CHRIS BOTTI ouves IS ‘27 EEEEE 4 Chuck Loch
LUCKY STAR (HEADS UP)
PAUL HARDCASTLE REPNNRHYTHM D20 *45 4326 7 SR R ST N
FIRE AND RAIN WHY NOT YOU 3
KENNY "BABYFACE" EDMONDS MERCURY/IDIMG 2 k22 Bl - Walter Beasley
LADIES' CHOICE (HEADS UP)
PAULTAYLOR peaccv (R 4 EEEEN 12 KRVR, KSS5J, WVMV
BLACK RIVER SLAMMIN 2
KEIKO MATSUI SHOUT! FACTORY Zi 2 isos A i Jay Soto
PARKSIDE SHUFFLE (NUGROOVE)
DOWN TO THE BONE NaRaDAJAzzELG 285 *20 ZOEN 7 WJJZ, WNUA
REMEMBER ME LUCKY STAR 2
MARION MEADOWS weansup 273 i Zosly ° Paut Hardeastle
WHAT CHA GONNA DO? (TRIPPIN ‘N RHYTHMI
BRIAN SIMPSON mnpEzvous 281 15 3440 W KTWV, WSJW
COME WHAT MAY BETWEEN US 2
NAJEE weaosup 202 #2 z i Mo ica
NO ONE . (NYEE MOSES)
ALICIAKEYS MBKZ/RMG 78 2 - 2 : > KBZN, Sirius Jazz Cafe
BETWEEN US AIRPOWER T LET 5 T
NYEE MOSES NveEmoses 1B +26 1843 20 G INEGD 3 79
- y James
YOU BELONG TO ME o (CONCORD/CMG) \
CHAKA KHAN FEATURING MICHAEL MCDONALD BURGUNDY TRl 2 1'153 3 19 KTWV \
HAPPY HOUR - \
JIMMY SOMMERS GEMIN w7 g ]'23? 23 X:E:iii L §
OLD SCHOOL MOST ADDED (COLUMBIA)
EVERETTE HARP sanace 140 1 1508 24 wizz \\
HI-LO SPLIT - = - \
RGO PEAKICNG 13 + 1736 = 22 REMEMBER ME 1 s\
WHY NOT YOU ?:.E?shﬁ;dm \
WALTER BEASLEY HEADS UP _109 s 1’972 - KIFM LETIT GO \
WINDOW OF THE SOUL o0 423 0577 R Boney James (Concord/CMC) \
CHUCK LOEB HEADS UP e ABDEDIAT WDSJ 17, KWJZ 413, WJSJ +T1, KOAS 49, KJZ5 45, \
COMING RIGHT AT YA & 2 s e WLVE »f, KYOT:!, KHJZ +3, KSSJ +2, WNUA 2 \
MICHAEL MANSON NUGROOVE : WwJJz WAL \
g ) ) S = LUCKY STAR
THE WAVE (2007) 9% 2 1246 27 Philadelphia, PA. L
KIRK WHALUM RENDEZVOUS L N Paul Hardcastle (Trippin ‘N’ Rhythm)
: Michael Tozzi KOAS +23, SLIC 46, KUZY +4, WSMJ +4, KHIZ +4,
I'VE GOT TO USE MY IMAGINATION 9 " mes 30 MD: Frank Childs KSSJ +3, KJCD +3, WIS +2, WSIW +2, WIZZ +1
JOAN OSBORNE WOMANLY HIPS/TIME LIFE 5 (S Jay Soto, Slammin, 2 = — \
FEELIN' GOOD 84 4 1396 % Najee, Come What M=, 3 SLAMMIN 5
THE PUSSYCAT DOLLS ASM/INTERSCOPE . - Everette Harp, Old School, O Jay Soto (NuGroove)
LET'S DO IT AGAIN a3 ] 1788 21 FOR REPORTING STATIONS PLAYLISTS GO TO: KJZS +7, WOSJ +5, KHJZ +5, WIS +4, KBZN +3,
. B - JARS WM 43, KJCD +3, KWUZ +3, WSIW +2, WJZZ +2
WAYMAN TISDALE RENDEZVOUS www.RadioardRecords.com e — -
§ BLUE WATER
Eric Marienthal (Peak/CMG)
RECURRENTS WUIZZ +¥, KBZN +10, KTWV +3, KIFM +3, WNUA +2,
KJZY +2, XWRC +2, KYQT +2, WSIW +2, KHIZ +2
E I CAN'T WAIT FOR CHRISTMAS
TITLE 11 NIELSEN BDS PLAYS N TITLE 11 NIELSEN BC< PLAYS gzt_'t_z_r \!\J/hite With Rick Braun & Mindi Abair
ARTIST / IMPRINT / PROMOTION LABEL ™ w ARTIST / ! 3 izen
CERTIFICATIONS L = ST / IMPRINT / PROMOTION LABEL CERTIFICATION3 W Lw KIFM +2, KJCD +2, KJZS +2, KIZY +2, KKSF +2, KSSJ +2,
BORN 2 GROOVE LET'S TAKE A RIDE WNUA +2, KBZN +1, KHJZ +1, KOAS +1
EUGE GROOVE (NARADA JAZ2/BLE) 251 e BB \ORMAN BROWN (PEAKICME) 5 156
CANTALOUPE ISLAND TROUBLE SLEEPING
'BRIAN BROMBERG (ARTISTRY) 218 203 CORINNE BAILEY RAE (CAPITOL) 125 164
STREET LIFE DRESSED TO CHILL
U-NAM (TRIPPIN ‘N RHYTHM) 25 MARION MEADOWS (HEADS UP) 135 108
CATNAP 188 223 THE RHYTHM METHOD 129 151 FOR WEEK ENDING DECEMBER 2, 2007
NILS (BAJA/TSR) = PAUL BROWN (PEAK/CMG) e LEGEMD: See legend to charts in charts section for rules and symbo! explanations.
GOT TO GIVE IT UP FELINICITY 30 smcoth Jazz stations are electronically monitored by Nielsen Broadcast Data Systems 24
172 %9 122 142 hours a day, 7 days a week. Indfcator chart comprised of 16 reporters.
KIM WATERS (SHANACHIE) ! WARREN BERNHARDT (DMP) ] - © 2007 Nielsen Business Media, Inc. All rights reserved.
NJZZ/Atlanta, GA* KJCD/Denver, CO* KPVU/Houston, TX KTWV/Los Angeles, CA* WHOV/Norfolk, VA KBZN/Salt Lake City, UT* Jones Radio KCOZ/Springfield, MO

IM: Steve Hegwood
2D/MD: Dave Kosh

NEAA/Baltimore, MD

3D: Sandi Mallo

APD/MD: Marcellus "Bassman”
Shepard

WSMJ/Baltimore, MD*
SD/MD: Lori Lewis

WVSU/Birmingham, AL
OM/PD: Andy Parrish

WNUA/Chicago, IL*
IM/PD: Darren Davis
MD: Rick O'Dell

WNWV/Cleveland, OH*
IM/PD: Bernie Kimble

WDSJ/Dayton, OH*
OM/PD: Jeff Stevens

PD/MD: Michael Fischer

WVMV/Detroit, MI*
OM/PD: Tom Sleeker
MD: Sandy Kavach

WZJZ/Ft. Myers, FL
OM: Louis Kaplan
APD/MD: Randi Bachman

WSBZ/Ft. Waiton Beach, FL
PD: Mark Carter
MD: Mark Edwards

WSJW/Harrisburg, PA*
PO/MD: Paul Scott

WQTQ/Hartford, CT
PD/MD: Stewart Stone

KHJZ/Houston, TX*
PD: Maxine Todd
APD/MD: Greg Morgan

DECEMBER 7, 2007

PD: Wayne Turner

WJSJ/Jacksonville, FL*
OM/PD: Joel Widdows

KJLU/Jefferson City, MO
OM: Mike Downey

PO/MD: Dan Turner

APD: LaVaughn Wilson

KOAS/Las Vegas, NV*
PD: Samantha Pascual
MD: Lynn Briggs

KUAP/Little Rock, AR
PD/MD: Michael Nellums

KSBR/Los Angeles, CA
OM/PD: Terry Wedel
MD: Vienna Yip

PD: Paul Goldstein
APD/MD: Blake Florence

WGRV/Melbourne, FL
PD/MD: Randy Bennett
APD: Jan Julian

WLVE/Miami, FL*
OM/PO: Rich McMillan

KRVR/Modesto, CA*
OM/MD: Doug Wulff
PO: James Bryan

WVAS/Montgomery, AL
OM: Candy Capel
MD: Jay Holcey

WQCD/New York, NY*
PD: Blake Lawrence
MD: Carolyn Bednarski

PO: Kevin "The Mogse" Anderson

WLOQ/Orlande, FL*
PD: Paul Lavoie
APD/MD: Brian Morgar

WJJZ/Philadelphia, PA*
PD: Michael Tozzi
MD: Frank Childs

KYOT/Phoenix, AZ>
PD: Smokey Rivers
APD/MD: Angie Hanca

KJZS/Reno, NV*
OM: Mark Keefe
PO/MD: Jay Davis

KSSJ/Sacramento, CA*
PD/MD: Lee Hansen

OM/PO: Dan Jessop

KIFM/San Diego, CA*
PD: Mike Vasquez
APD: J. Wiedenheimer
MD: Kelly Cole

KKSF/San Francisco, CA*
PO/MD: Ken Jones

KJZY/Santa Rosa, CA*
PD: Gordon Zlot
APD/MD: Rob Singleton

DMX Jazz Vocal Blend/Satzllite
PO/MD: Rochelle Matthews

DMX Smooth Jazz/Satellite
PD/MD: Rochelle Matthews

Networks/Satellite*
OM/PD: Steve Hibbard
APD/MD: Laurie Cobb

Music Choice Smooth
Jazz/Satellite
APD: Will Kinnally

Sirius Jazz Cafe/Satellite*
OM: Gregg Steele

PO: Shirley Maldonada

MD: Michael Shobe

XM Watercolors/Satellite*
PO: Shirlitta Colon
MD: Lynette White

KWJZ/Seattle, WA*
PD: Carol Handley
MD: Dianna Rose

OM: Jae Jones
PO/MD: Jarrett Grogan

WSJT/Tampa, FL*
PO: Ross Block
MD: Kathy Curtis

WJZW/Washington, DC*
PD: Steve Allan

* Monitored Reporters
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THE YEAR IN MUSIC

Format moved to separate itself musically from active rock this year

More Exclusives,
Less Sharing

Mike Boyle

MBoyle@RadioandRecords.com

hile alternative radio continued to share a significant amount
of music with active rock in 2007, the two formats musical-
ly moved further apart. Of alternative’s 20 most-played artists,
14 didn’t make active rock’s top 20 (see sidebar). That’s up
from 2006, when half of alternative’s top 20 artists were also
among active rock’s top 20. ll However, of the six acts that
placed in both formats’ year-end top 20—Linkin Park, Three Days Grace, Papa
Rooach, Incubus, Breaking Benjamin and Finger Eleven—four were among

alternative’s top five most-played.

Noting that every market is different based
on its unique competitive situation, CBS
Radio alternative WBCN/Boston PD Dave
Wellington felt the two formats separating
musically this year compared with the past.
“When you look comparatively at WBCN and
|Entercom active rock rival] WAAF, we're not
playing Kid Rock, Godsmack, Three Days
Grace, Puddle of Mudd, Avenged Sevenfold,

Stone Sour, etc.)” he says. “That separates us
sonically and 1 think that’s a good thing that
we're not both sitting on top of the same
music.” Among the acts that WBCN doesn’t
share with WAAF are Paramore, the Bravery
and Silversun Pickups.

Hollywood Records VP of rock and alterna-
tive promotion Joey Scoleri says he, too,
noticed a trend toward alternative and active

Slow Building Song Trend Continues

& continuing trend at alternative is the slow
build of songs. A pair of tracks that began their
chart lives in 2006 now share the Alternative
recard for most weeks on the Mielsen BOS
chart. Virgin Records labelmates 30 Seconds to
Mars and the Red Jumpsuit Apparatus each
spent 52 weeks on the Alternative list. The
former’s “The Kill [Bury Me]” was last year's
Ma. 3 most-played song and Mo. 46 this year,
while the latter’s "Face Down” is 2007's No. B
most-played track.

Additionally, Finger Eleven’s “Faralyzer”
[2006's Ma. 2 song] still graced the top 10 at
the end of November, having logged 40
weeks on the chart, and Three Days Grace's
“Animal | Have Become” [(No. 2 last year, Mo,
T3 this year) wrapped up a 41-week chart run
in January.

Since the chart’s September 1988 incep-

tion, anly 15 songs have had a 40-week
chart stay, all since 1998, What's more,
there has been at least one such title every
vear since 1998.

This trend is not limited to tracks that
eventually become top 10 hits. For the first
time in memary, songs are reaching the recur-
rent threshold (below the top 20 and more
than 20 weeks an the chart] while still on the
climb. Earlier this year, Shiny Toy Guns’ "You
Are the One” spent 21 weeks on the chart and
peaked at Mo. 25. More recently, Rise
Against’'s “The Good Left Undone” peaked at
Ma, 20 hefore slipping back to No. 30 during
a pericd of several weeks. Then, after positive
station research began coming back, the track
started to scale the chart again and was
allowed to remain on the chart despite being
past 20 weeks. =Anthony Colombo
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[ Wellington

Dissecting The
Top 20

Unique To Alternative

My Chemical Romance
The White Stripes

30 Seconds to Mars
Muse

Red Hot Chili Peppers
The Red Jumpsuit
Apparatus

Plain White T's
Silversun Pickups
The Killers

Nine Inch Nails

Fall Out Boy

Foo Fighters

Rise Against

The Smashing

Pumpkins

| Shared With Active
Rock

| Linkin Park

Three Days Grace

Papa Roach

Incubus

Breaking Benjamin
Finger Eleven

Source: Based on the top 20

most-played acts at each
format in 2007.

REPRISE
EPIC
HOLLYWOOD
GEFFEN

EOMEA. .
WIND-UP

TOP ALTERNATIVE PROMOTION LABELS

ISLAND DEF 1AM MUSIC GROUP 12

splitting musically in contrast to previous years.

“Obviously the records that cross over to
both will do better
Scoleri says. “But I still think you need bands

formats sales-wise,”
that only get played at alternative and vice
versa, otherwise the whole thing will become
blurred and boring.”

Cumulus alternative WNNX (99X)/Atlanta
PD Leslie Fram says there was no shortage of
high-quality alternative music released chis
year, including Arcade Fire and Band of Horses.
Sadly, much of it didn’t land on the commercial
airwaves, she adds, because alternative chose to
play music that leans in an active rock direction.
“To me, that isn’t really alternative,” Fram says.
“I think a lot of people cherry-picked some
cool alternative bands to play this year, includ-
ing 99X, but as a whole, I think the format is
leaning harder.”

The musical prognosis going into the new
year is generally positive. WBCN'’s Wellington
says he expects to carry over recent projects the
station has taken under its wing, such as Jimmy
Eat World, Paramore, Biffy
Clyro—and is optimistic about their chances for

Puscifer and
success in 2008, “Those things are just getting
started,” Wellington says, “but they give us some
hope going into the new year.”

East West/ILG national director of promotion
Tyson Haller also expects Paramore and
Silversun Pickups to continue to perform well
next year, and deservedly so he says. On this
week’s Alternative chart, Paramore’s “Misery
13-16, while new track
“Crushcrushcrush™ moves  27-24. Silversun
Pickups™*Well Thought Out Twinkles” slips 11-

12 while maintaining its bullet.

Business”

slips

“Those promotion departments stuck to
their guns, and everything that they have and
continue to achieve is well-deserved,” Haller
says. “They could have follow-up records that
take those bands and their unique alternative

sounds to the next level.” RR
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TOP ALTERNATIVE SONGS

IMPRINT / PROMOTION LABEL

WHAT I'VE DONE LINKIN PARK WARNER BROS.

PARALYZER FINGER ELEVEN WIND-UP
FOREVER PaAPA ROACH EL TONAL/GEFFEN
BREATH BREAKING BENJAMIN HOLLYWOOD

ICKY THUMP THE WHITE STRIPES THIRD MAN/WARNER BROS.
FACE DOWN THE RED JUMPSUIT APPARATUS /
FROM YESTERDAY 30 SECONDS TO MARS
PAIN THREE DAYS GRACE

' HEY THERE DELILAH PLAIN WHITE T'S
sﬁbw ((HEY bH)) RED HOT7CHILI F;EPPERé
NEVER TOO LATE THREE DAYS GRACE

| DIG INCUBUS
BLEED IT OUT LINKIN PARK
THE PRETENDER FOO FIGHTERS
STARLIGHT MUSE
ANNA-MOLLY INCUBUS

VIRGIN
IMMORTAL/VIRGIN
JIVE/ZOMB;
FEARLESS/HOLLYWOOD
WARNER BROS.

B JIVETZOMB;
IMMORTAL/EPIC

WARNER BROS.
ROSWELL/RCA/RMG

WARNER BROS.

IMMORTAL/EPIC
LAZY EYE SILVERSUN PICKUPS 7 7 DANGERBIRDV
WELCOME TO THE BLACK PARADE MY CHEMICAL ROMANCE REPRISE
ALL THE SAME SICK PUPPIES 7 RMI;/VIRGI;I

TARANTULA THE SMASHING PUMPKINS MARTHA'S MUSIC/REPRISE

DASHBOARD MODEST MOUSE EPIC
PRAYER OF THE REFUGEE RISE AGAINST GEFFEN
SAY THIS SOONER (NO ONE WILL SEE THINGS THE WAY 1 DO). THE ALMOST.  TOOTH & NAILVIRGIN
FAMOUS LAST WORDS MY CHEMICAL ROMANCE REPRISE

MISERY BUSINESS PARAMORE
THIS AIN'T A SCENE, IT'S AN ARMS RACE FALL OUT BOY
SUPERMASSIVE BLACK HOLE MUSE

FUELED BY RAMEN/ATLANTIC/LAVA
FUELED BY RAMEN/ISLAND/IDJMG
WARNER BROS.

READ MY MIND THE KILLERS ISLAND/IDJMG
CAPITAL G NINE INCH NAILS NOTHING/INTERSCOPE
ALL AROUND ME FLYLEAF

LOVE LIKE WINTER AFl
THROUGH GLASS STONE SOUR

TINY EVIL/INTERSCOPE

ROADRU}\JNER

THE BIRD AND THE WORM THE USED REPR;SE

7T|ME7 WOli'T LET ME GO THE BRAVERY - 7 ELAND;DJMG

THE DIARY-OF JANE BREAKING BENJAMIN HOLLYWOOD
7WELI7. ENOUGH iLPNEiHEVELLE 7

EPIC
NOTHING/INTERSCOPE
IMMORTAL/EPIC

SURVIVALISM NINE INCH NAILS

oiL ANiD WEER lNZUBUSi

THE HEINRICH MANEUVEF{INTER;OL
STRAIGHT LINE'FTSILVE&HAI@ B
BIG CASINO JIMMY EAT WOI;LD

CAPITOL

ELEVEN:/ILG/ATLANTIC/LAVA

TINY EVIL/INTERSCOPE

TEENAGERS MY CHEMICAL ROMANCE REPRISE
FAKE IT SEETHER WIND-UP
PHANTOM LIMB THE SHINS SuB POP

THE POT TOOL
;’HE KILL (BURY ME) 3075EC0NES TO MARS
LEVEL THE RACONTEJRS - 7
7 THPH(S FR TH MMRS FALL OUT BOY
[ ITs N;T OVER DAUGHTRY o

EVOLUTTON KORN .

TOOL DISSECTIONAL/VOLCANO/ZOMBA
IMMORTAL/VIRGIN

FUELED BY RAMEN/ISLAND/IDJMG

RCA/RMG

VIRGIN

DECEMBER 7, 2007

A&M/OCTONE/INTERSCOPE

THIRD MAN/V2

PLAYS
52,172
50,803
46,853
44,255
42,809
w823
37,852
35,864
35389
34,080
33532
32,256
Cme0
2
29,466
28829
28,503
28092
26799
25945
23,877
282
22776
21795
21456
25
20,668
20,345
20097
19990
18,704

18,445
18,089

17,366
16,716

=

15,958

15,928
15,879
15,696
14,316
1,124

14,043

13886
13,838
12432

120902

12,043
n967
 n9es

0,964

RNEK.

51

5z

LE DISKC SHINY TOY GUNS

I STILL REMEMBER BLOC PARTY

WELL THOUGHT OUT TWINKLES SILVERSLN PICKUPS

THE GOOD LEFT UNDONE RISE AGAINST -
EVERYTHING BUCKCHERRY

YOUNG FOLKS PETER BJORN AND JOHN FEAT. VICTORIA BERGSMAN
YOU ARE THE ONE SHINY TOY GUNS

CHASING CARS SNOW PATROL

ISLAND (FLOAT AWAY) THE STARTING LINE

LIAR (IT TAKES ONE TO KNOW ONE) TAKING BACK SUNDAY
ANIMAL | HAVE BECOME THREE DAYS GRACE
EVERYTHING'S MAGIC ANGELS AND AIRWAVES

GEFFEN 3,287

UNIVERSAL MOTOWN 8,996
POLYDOR/A&M/INTERSCOPE 8,872

VIRGIN
WARNER BROS. 8,244

JIVE/ZOMBA 8,133
SURETONE/GEFFEN 7,613

g i

=

i
TITLE ARTIET IMPRINT / PROMOTION LABEL FLAYS
THRASH LNREAL AGAINST ME! SIREREPRISE 11,660
FAMOUS PLDDLE OF MUDD FLAWLESS/GEFFEN 1 m*
RUBY KAIS:2 CHIEFS B-UNIQUE/UNIVERSAL MOTOWN ﬂ_,337
FAR BEHIMD SOCIAL DISTORTION TIME BOMB L ]3_,963—
WHEN YOUR HEART STOPS BEATING (+42) © INTERSCOPE | 10,660
I GETIT CHEVELLE 7 7 EPIC | bgzl -
YOU DON'T KNOW WHAT LOVE IS (YOU JUST DO AS YOU'RE TOLD) THE WHITE STRIPES THIRD MAN/WARNER BROS. E -|C',217 =
SHE BUILD'S QUICK MACHINES VELVET REVOLVER 7 RCARMG 0212
WORKING CLASS HERO GREEN DAY 7 . REPRISE  70)98
EMPTY WALLS SERJ TANKIAN gER.”C;L STR&E/REF@SE 9,898
WHEN YOU WE;!E VdUNG ;HE KILLERS 7 7 ) ) ISLAND/IDJMG "5,758 =
HUMP DE BUMP RED HOT CHIL! PEPPERS WARNER BROS. - 3,744
SO HOTT KID ROCK  TOPDOGATLANTIC = 9612
TIME IS RIUNNING OUT PAPA ROACH EL TONAL/GEFFEN IE 9.?'2 3

DANGERBIRD 3,322

ELEVEN SEVEN/ATLANTIC/LAVA 9156
ALMOSTGOLD/RED/COLUMBIA 3,058

8,579

THE MISSING FRAME AFI TINY EVIL/INTERSCOPE 7,528
GOODBYE ARMY OF ANYONE - FRM 7492
CALL ME WHEN YOU'RE SOBER EVANESCENCE  WinDUP 7401
THINK I'M IN LOVE BECK  NTerscope 7,293
NAIVE THE KOOKS ASTRALWERKS ~ 704&
STIFF KITTENS BLAQK AUDIO TINY EVIL/INTERSCOPE 7,00
BECOMING THE BULL ATREYU ' HOLLYWOOD 6,759
MISSED THE BOAT MODEST MOUSE EPC 6,684
TAKING BACK CONTROL SPARTA HOLLYWOOD 6,370
SILLYWORLD STONE SOUR  ROADRUNNER 6,242

LADIES §. GENTLEMEN saLIvVA
NO CONTROL PEPPER

SICK, SICK, SICK QUEENS OF TH?STONEiAGEi
HANG MI: UP TO DRY COLD WAR KIDS

THE WAR ANGEI:SiAND ATRWAVES

VOICES <40sIN

REKORDS REKORDS/INTERSCOPE

DOWNTOWN 6,001

THAT'S THE WAY (MY LOVE IS) THE SMASHING PUMPKINS MARTHA'S MUSIC/REPRISE 5,49%

WISH UPON A DOG STAR PERRY FARRELL'S SATELLITE PARTY COLUMBIA 5,408
HEART SHAPED GLASSES (WHEN THE HEART GUIDES THE HAND) MARILYN MANSON  INTERSCOPE 5,372
HERE IT GOES AGAIN OK GO 5,265

CAPITOL

JAMBI TOOL
TYPICAL MUTEMATH
HOLE IN THE EARTH DEFTONE;
FULLY ALIVE FLYLEAF N

TELEPROMPT/WARNER BROS. 5132

4,870

MAVERICK/REPRISE
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ISLAND/IDIMG 6,183
VOLCOM/EAST WEST 6158
| UNIVERSAL MOTOWN 7‘ 6155
6N

SURETONE/GEFFEN 5,980

CAPITOL S,93&
VICE/ATLANTIC S,75C

TOOL DISSECTIONAL/VOLCANO/ZOMBA 5,205

OCTONEA/RMG = 4,73
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THE YEAR IN MUSIC

ARTIST IMPRINT / PROMOTION LABEL IMPRINT / PROMOTION LABEL

WARNER BROS.

Il LINKIN PARK RED HOT CHILI PEPPERS WARNER BROS.
P2 THREE DAYS GRACE JIVE/ZOMBA THE RED JUMPSUIT APPARATUS VIRGIN
s INCUBUS {MMORTALEPC PLAIN WHITE T'S  FEARLESS/HOLLYWOOD
Al MY CHEMICAL ROMANCE B REPRISE SILVERSUN PICKUPS DANGERBIRD
Bl BREAKING BENJAMIN  HOLLYWOOD THE KILLERS ISLAND/IDIMG
Gl PAPA ROACH EL TONAL/GEFFEN NINEINCHNAILS  NOTHING/NTERSCOPE
y8l THE WHITE STRIPES THIRD MAN/WARNER BROS. FALL OUT BOY FUELED BY RAMEN/ISLAND/IDIMG
El 30SECONDSTOMARS  IMMORTAL/VIRGIN FOO FIGHTERS ROSWELL/RCA/RMG
"8 FINGERELEVEN  wiNDwP 'RISE AGAINST

GEFFEN
MARTHA'S MUSIC/REPRISE

WARNER BROS.

3

MUSE

THE SMASHING PUMPKINS

ALTERNATIVE TOP 10 INDEX

PEAK PEAK WKS. ON YE PEAK PEAK WKS. ON YE
ARTIST TITLE (IMPRINT / PROMOTION LABEL) POSITION  DATE CHART RANK ARTIST TITLE (IMPRINT / PROMOTION LABEL) POSITION  DATE CHART RANK
30 SECONDS TO MARS FROM YESTERDAY (IMMORTAL/VIRGIN) 1(2 WKS)3/23/2007 34 @ MUSE SUPERMASSIVE BLACK HOLE (WARNER BROS.) 6 9/7/2007 24 27
MY CHEMICAL ROMANCE FAMOUS LAST WORDS (REPRISE) 4 3/9/2007 20 24
MY CHEMICAL ROMANCE WELCOME TO THE BLACK PARADE (REPRISE)  1(7) 10/27/2006 29 18
ﬂ AFI LOVE LIKE WINTER (TINY EVIL/INTERSCOPE) 4 12/22/2006 22 3
THE ALMOST. SAY THIS SOONER{NO ONE WILL SEE THINCS THEWAY 1D0). (TOOTH & NAILVIRGIN) 7 8/10/2007 26 23
m NINE INCH NAILS CAPITAL G (NOTHING/INTERSCOPE) 6 7/6/2007 18 29
NINE INCH NAILS SURVIVALISM (NOTHING/INTERSCOPE) 1) 4/6/2007 13 37
B THE BRAVERY TIME WON'T LET ME GO (ISLAND/IDJMG) 10 5/M/2007 20 34
BREAKING BENJAMIN BREATH (HOLLYWOOD) 3 4/6/2007 39 4
82 BREAKING BENJAMIN THE DIARY OF JANE (HOLLYWOOD) 4 11/3/2006 37 35 m PAPA ROACH FOREVER (EL TONAL/GEFFEN) 2 4/20/2007 36 3
% PARAMORE MISERY BUSINESS (FUELED BY RAMEN/ATLANTIC/LAVA) 310192007 2 25
/,; PLAIN WHITE T'S HEY THERE DELILAH (FEARLESS/HOLLYWOOD) 3 5/1/2007 28 9
_/7 . E CHEVELLE | GET IT (EFIC) 7 N/23/2007 o] 56
A CHEVELLE WELL ENOUGH ALONE (EPIC) g 5/M/72007 19 36
7 [ THE RACONTEURS LevEL (THIRD MAN/V2) 7 12/29/2006 20 47
% RED HOT CHILI PEPPERS HUMP DE BUMP (WARNER BROS.) 8 5/M/2007 12 62
//’5‘ 3 evANESCENCE cALL ME WHEN YOURE SOBER (WiND-UP) 4 W72006 23 77 RED HOT CHILI PEPPERS SNOW ((HEY OH)} (WARNER BROS.) 1(5) 119/2007 25 10
A THE RED JUMPSUIT APPARATUS FACE DOWN (VIRGIN) 3 2/9/2007 52 6
7/ 7 RISE AGAINST PRAYER OF THE REFUGEE (GEFFEN) 7 5/4/2007 25 22
ﬁy I3 FALL OUT BOY THS AINTASCENE, 'S AN ARMS RACE (FUELED BY RAMENSLANDIDMG) 8 2/16/2007 20 26
'///% FINGER ELEVEN PARALYZER (WIND-UP) 1(1)  8N17/2007 41 2
é’//' FLYLEAF ALL AROUND ME (A&M/OCTONE/INTERSCOPE) 6  9/28/2007 25 30 E SEETHER FAKE IT (WIND-UP) 2 11/9/2007 13 43
',f//'/ FOO FIGHTERS THE PRETENDER (ROSWELL/RCA/RMG) 1015) 8/24/2007 17 14 SICK PUPPIES ALL THE SAME (RMR/VIRGIN) 8 8/24/2007 32 19
:/2/ SILVERSUN PICKUPS LAZY EYE (DANGERBIRD) 5 4/20/2007 26 17
’/,; E THE SMASHING PUMPKINS TARANTULA (MARTHA'S MUSIC/REPRISE) 2 6/22/2007 20 20
e 51 GREEN DAY WORKING CLASS HERO (REPRISE) L 59 SNOW PATROL CHASING CARS (POLYDOR/ASM/INTERSCOPE) 8 WI2006 23 70
/ STONE SOUR THROUGH GLASS (ROADRUNNER) 2 10/27/2006 38 32
n INCUBUS ANNA-MOLLY (IMMORTAL/EPIC) 1(5) 12/15/2006 24 16
INCUBUS DIG (IMMORTAL/EPIC) 4 4/6/2007 28 12 SERJ TANKIAN EMPTY WALLS (SERJICAL STRIKE/REPRISE) W30/2007 M 60
INCUBUS OIL AND WATER (IMMORTAL/EPIC) 8 8312007 20 38 THREE DAYS GRACE NEVER TOO LATE (JIVE/ZOMBA) 2 1052007 27 n
THREE DAYS GRACE PAIN (JIVE/ZOMBA) 1(4) 2/23/2007 30 8
] J1MMY EAT WORLD BIG CASINO (TINY EVIL/NTERSCOPE) 3 W2R007 T3 a TCOLTREPETree. PisSFErgNATY QRN ZZ B @ 242006 08 45
L3 THE KILLERS ReAD My MIND (1sLAND/DIMG) 8  4/6/2007 20 28 [T THE USED Tiie 8RO anD THE WORM (REPRISE) § Ez3por Zo =
THE KILLERS WHEN YOU WERE YOUNG (ISLAND/IDJMG) 1(2) 1013/2006 29 61
m THE WHITE STRIPES iCKY THUMP (THIRD MAN/WARNER BROS.) 1(3) 7/27/2007 29 5
I8 LINKIN PARK BLeED IT OUT (WarNER 5ROS) 2 8312007 24 13 (Tvgﬁ }'5;"05 fsT %ﬁﬁ ISBD??TNHTR'EJNASX;\I/M\:\Z?N;%V;IJES. ) S W2/2007 1 57
LINKIN PARK WHAT I'VE DONE (WARNER BROS.) 1005) 4/13/2007 31 1
The Top 10 Index is a listing of all songs to appear in the top 10 of the Nieisen BOS-fueled chart during the 2007 chart year (issue dates
m MODEST MOUSE DASHBOARD (EPIC) 5 3/9/2007 20 21 Nov. 24, 2006 to Nov. 16, 2007). However, ;?eak dates, peak positions and total weeks at No. 1 for current charting songs reflect their
MUSE STARLIGHT (WARNER BROS.) 2 3/2/2007 26 15 entire chart history up to the Nov. 30, 2007 issue.
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