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ADVERTISEMENT

COUNTRY WEEKLY MAGAZINE'S
“Who To Watch In "08"

“One of the young fresh faces in

the set of tomorrow’s giants.”
— Robin Leech.

“Your song, “With You’ is so
beautiful! I want to dance to it at
my wedding with my soon to be
husband. He comes home from
Iraq on leave next month.”

— One of hundreds of web
responses already

“Emma Mae’s performance was
seasoned beyond her years. 1
was blown away by the power

of her voice and what a natural
she is on stage entertaining!”
— Bill Fisher

“This gal can flat out sing. On
this stately ballad, she wisely
restrains herself at the open-
ing, then gradually unleashes
vocal fireworks after the bridge.
Make this girl a STAR!!”
— Robert K. Oermann

STATIONS ALREADY ON:

WTOR, WKXC, WWGR, WPCV, WTHI, WIRK,
KKWF, KHKI, KATM, KUBL, WGTY, KDXY,
KNTY, KSOP, KDRK, WNCY, WQSI, WKSR,
WDXX, WPPL, WCJW, KEAN, KGRT, KWOX,
KVOX, KFAV, KTJJ, KFLS, KJAM
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R&R NewsFocus

MOVER
Wellington Named
DC101/Channel 104.3 PD

Veteran rock program-
mer Dave Wellington,
who last month vacat-
ed the PD chair at
CBS Radio alternative
WBCN/Boston after
almost foun years, is
named PD at Clear
Channel alternative
WWDC (DC101)/Washington and newly
launched alternative WCHH (Channel
104.3)/Baltimore. At DC101, Wellington
replaces Cruze, who left the station in April.

Prior to WBCN, Wellington held program
management positions at KXTE/Las Vegas,
WXTM/Cleveland, WRIF/Detroit and WKLQ/
Grand Rapids.—Mike Boyle

Wellington

SHAKER
Zier Joins Air America

Veteran broadcaster Bennett Zier joins Air
America as CEO after consulting the network as
part of the Umansky, Wyatt, Zier consulting firm.
While radio remains a priority—Air America Radio
recently added programmer Bill Hess to its net-
work—Zier plans to broaden the company as Air
America Media. “We're not just looking for listen-
ers. We wart listeners, viewers and readers,” he
says. “What a great time to be in the content and
media business. We want it to be a relevant,
provocative and entertaining media company
with an independent voice.”—Mike Stern

DEALMAKER
Limbaugh Renews With
Premiere

“The Rush Limbaugh
Show" will remain with
Premiere Radio
Networks until at least
2016, thanks to a
renewal that includes a
reported $38 million
annual salary and $100

Limbaugh

million signing bonus for
the talk show host. Premiere president Charlie
Rahilly says, “Advertiser and affiliate demand is
at an all-time high for Mr. Limbaugh.”
Paralleling the new contract announcement,
Limbaugh sat for a rare mainstream media
interview for the New York Times Magazine.
The July 6 cover profile details the conserva-
tive talker's hearing issues, home, studios and
opinions of several other hosts.—Mike Stern

JULY 11, 2008

FCC Voids Resolution Asking
For PPM Investigation

The FCC’s Advisory Committee on Diversity for Communications in the Digital Age
recently adopted a resolution on behalf of broadcasters concerned about the impact of
Arbitron’s P'M and its accuracy in measuring progranuning that targets African-American
and Hispanic audiences. The resolution petitioned the FCC to undertake and publish the
results of an investigation by no later than Aug. 15. On July 7, however, Arbitron announced
that the resolution had been voided because the telephone meeting during which 1t was
adopted violated the “openness” provisions of the Federal Advisory Committee Act as it
did not provide the public an opportunity to participate. Arbitron also said that no effort
had been made prior to the meeting to allow Arbitron to present its views on the matter.

“Allegatians raised in the trade press of ‘back door maneuvering’ causing the resolu-
tion to be voided are an insult to the integrity of the FCC, which is properly insisting
on compliance with the law,” Arbitron said i a press release. “Such allegations also are
an insult to the integrity of Arbitron, which has participated in countless numbers of
forums to discuss the extraordinary efforts the company makes to properly represent the
diversity of the radio audience in its listener surveys.”

R&R has learned that the Advisory Committee plans on reintroducing the resolu-
tion for a vote at its July 28 meeting in New York.—Julie Gidlow & MMike Boyle

NUMBER CRUNCH

11

16.3 3.

The percentage drop in CD sales
during the first half of 20

digikal albums posted a 34.4
increase to 316 million units znd
niv aceount far 15.4% of album
sales, Digital tracks remain a
bright spat, grewing 30% 0
532.7 million units in the six-
morth period énded June 25

The percentage decline af
L5, album s&les at the mid-
point of 2008, compared with
the same perod last year,
according to Miglsen
SoundScan. A total of

208.6 million units have

been scannec so far this year.

The markat-share percentage
for Universal Music Group dur-
img the first balf of 2008, dom-
inating the L5, industry. [The
cormpany pasted a 31.5% mar-
ket share in the first six manths
of 2007.] Soeny BME fi d
the first half with 24.8%, down
frarm the 25.3% it had in the
corresponding pericd last year.

Attorneys General Oppose
Sirius-XM Deal

A group of state attorneys general has made a last-ditch effort to convince the FCC's wild-
card to oppose Sirius Satellite Radio’s proposed merger with XM. The AGs told FCC com-
missioner Deborah Taylor Tate in a phone call July 1that the combination would deal a
“stacked deck” to consumers despite voluntary conditions the companies have agreed to
that they contend would ameliorate anti-competitive concerns.

Their focus on Tate comes as FCC chairman Kevin Martin told reporters late last month
that he would support the merger. While it is unclear exactly how the votes line up, the
commission’s two Democrats, Michael Copps and Jonathan Adelstein, have been skeptical
about the deal. Republican commissioner Robert McDowell has been more accommodating.

While the state AGs have expressed their concerns before, the phone call comes as the
panel is expected to make a decision on the deal.

In a letter to Tate made public July 7 detailing their conference call, the AGs said the
commission should approve the deal only if it includes a condition that would set aside at
least 20% of the frequencies the combined companies would use for a third party.

The Department of Justice approved the merger in March. Several lawmakers
balked at the decision and urged the FCC to reject the merger. The most vocal critic
has been the NAB, which said that having just one satellite radio company would

hamper competition. —Brooks Boliek, the Hollywood Reporter

ON THE WEB

Indecency Complaints
Fell 71% In 2007

The FCC’s broom has apparently been
effective in sweeping up some of the inde-
cency and obscenity once heard on Amer-
ica’s airwaves. According to a July 2 FCC
report on inquiries and complaints to the
agency during the last quarter ot 2007 and
for the full vear, indecency complaints fell
dramatically in 2007 from 520,330 in 2006
to 154,626 m 2007—a 71% decline.

The agency did see a 26% increase from
987 to 1,249 in radio and TV broadcast-
ing complaints during the last quarter, with
complaints about programming and gen-
eral criticism representing a 46% portion
of the 1,249 complaints.

A July 3 profile of Kevin Martin in the
Philadelphia Inquirer called the 42-year-old
FCC chairman the nation’s indecency czar
because of his crackdown on violent and
racy content, particularly on pay TV.“Kev-
in Martin has been our hero,” said Tim
Winter, executive director of the Parent
Television Council in California, a group
with 1.2 million members.—Jeffrey Yorke

Leoni-Sceti To Head EMI
Music; Hands Steps Aside

Guy Hands has added the final touches to his
sweeping restructuring of EMI with the ap-
pointment of Elio Leoni-Sceti as EMI Music
CEO. The 42-year-old former Procter &
Gamble executive joined househald cleaning
products firm Reckitt
1992,
where he worked his

e

Benckiser 1n

way up with stnts as
GM of its German
and [ltalian affiliates,
senior VP of North
American household

. - Leoni-Sceti
and executive VP of

category development. Benckiser promoted
him to executive VP of Europe in _July 2006.
Hands has run EMI’s day-to-day operations
since his private equity firm Terra Firma
acquired it last summer for $6.3 billion. He
will exit the EMI chairmanship 1nto a non-
executive function. Hands told EMI’s record-
ed-music division in January that between

1,500 and 2,000 posidons would be made
redundant by the end of June.
—Lars Brandle, Billboard

MEWS LUPDATES ARCUND THE CLOCK:
www.RadinandRecords.com
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WTVN/Columbus Ups
Elliot To PD

Clear Channel talk
WTVN/Columbus,

Ohio, executive pro-
ducer/APD Mike
Elliot takes a step up
as PD) for the station

CC Tweaks ‘Less Is More’

Clear Channel has made the first systemwide tweak to its 4-year-old Less Is More clutter reduction
program. Although there have been station- and market-specific adjustments since the controver-
sial program was first adopted in November 2004, radio division president/CEO John Hogan said

in a recent memo to managers that new refinements now allow for further inventory reductions in

WWW.RADIOANDRECORDS.COM: INDUSTRY AND FORMAT NEWS, AS IT HAPPENS, AROUND THE CLOCK.

some cases and spotload increases in others and that the company is now customizing invento- |

ry-capacity guidelines by station and daypart.
Maribeth Papuga, senior VP/director of local broadcast for ad agency Mediavest, believes

and talk sister WYTS.
He replaces Bruce
Collins, who exited
May 20. Elliot has also been handling reg-
ular on-air work at FM sisters ’80s
WBWR and alternative WRXS. He will
relinquish one of the two. Elliot says,”l am

Elliot

humbled by the talent and management at
WTVN, and now that I am management,
trankly I humble myself. It’s a great op-
portunity at a great radio station, with all

the tools”—Alike Stern

Citadel Powers Up
Rhythmic In New Orleans

Citadel launched rhythmic KKND
(Power 102.9)/New Orleans July 3. The
company began simulcasting urban AC
sister KMEZ (OId School 102.9) at its
106.7 frequency May 21, when it ceased
broadcasting as country 106.7 the Wolf.
KMEZ now takes permanent residence at

106.7. “Non Stop Hip-Hop™ is the new |

outlet’s positioner, which will remain
jockless and commercial-free as it airs
10,000 songs in a row.

“It’s an exciting time for us at Citadel
and |in]| the city. to showcase today’s top
artists and embrace our wealth of local
says Citadel/New Orleans OM
LeBron “LBJ" Joseph, who also serves as

PD/MD of the new station.

talent.”

—Darnella Dunham |

the company is attempting to balance business needs with listener preferences.

“[Initially]

there was a pretty standard clock. This enables a little more flexibility at the station level,

which could or couldn’t impact the listener’s experience.”

However, JL Media director of broadcast services Rich Russo says, “There was always

flexibility on their side; this is nothing different and offers nothing to buyers that didn’t

already exist.” —Mike Boyle & Paul Heine

35 PIVOTALRADIO
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Fall 1993

Spanish Radio Tops L.A. Ratings

While it's not surprising to see a Spanish-
language station top the Los Angeles ratings

nowadays, when it happened for the first

time in 1993, shockwaves tore through the
industry. The station was Spanish
Broadcasting System regional Mexican
KLAX (La X)—now La Raza—which scored a
5.3 12+ share in the fall ‘93 Arbitron survey.
The ratings triumph was so surprising that
the Los Angeles Business Journal reported
that Howard Stern insisted that Arbitron had
fouled up KLAX's ratings. But it was no mis-
take: La X would hold onto No. 1in L.A. for
10 consecutive surveys through winter '95.
The man behind the spectacular move
was then-GM Alfredo Rodriguez, who joined
SBS/Los Angeles in June 1992 to take over
tropical-leaning variety KSKQ (FM 98),

which was not only at the bottom of the rat-
ings but also trailed the market in revenue.
Flipping to La X Aug. 1, 1992, Rodriguez
brought in a young group of jocks and intro-
duced a young-leaning regional Mexican for-
mat with ranchera, nortefio, grupero and a
music style that was born along with the
station: a new take on banda that came to
be known as “la quebradita.”

KLAX's revenue shot up on par with
general-market stations. “We dignified
Spanish-language radio,” Rodriguez says of
what the station’s success meant to the
Latin radio industry. “It was time to let
everyone know that Hispanics were going
to be No. 1in every market, and we had to
be treated with the same respect as the
other broadcasters.”—_Jackie Madrigal

Hill Goes Country At
Jacksonville’s Gator

The new alpha-lizard for Renda’s WGNE
(99.9 Garor Country)/Jacksonville, Fla., is
Randy Hill, who apparently does know
“jack™ about programming; he’s successtully
been programming South Centrals WCJK
(Jack-FM)/Nashville. The 20-year radio vet
will take on WGNE Pl)/afternoon dutes,
succeeding Jeff Davis, who exited the station
in late April. WGNE GM Gary Spurgeon says
Hill “has a very successful track record in
growing station ratings to the No. | position

in county, oldies and CHR "—R. | Curtis

Birch Re-Enters
Ratings Market

For the first time since 1992, Tom Birchs
BirchResearch has released a radio ratings
report using an updated version of the tele-
phone methodology Birch Radio developed
i the "80s. The new ratings data covers the
Northern North Carolina-Southside Vir-
ginia radio metro where Birch himself owns
four stations. Its charter subscriber is Oxford,
N.C.-based Lakes Media.

Birch conducted personal telephone in-
terviews with one randomly chosen re-
spondent in each of 1,009 households in
the market. Interviewing was outsourced

| to a computer-assisted telephone inter-

viewing center in Denver, using a random
digit-dialing sample frame of proportion-
ately represented listed and unlisted tele-
phone households.

Although Birch says he could launch the
service in other markets “quickly and ethi
ciently,” he isn't planning a major expan-
sion anytime soon.*| expect we’ll do other
studies and allow the business to grow
—Mike Boyle

organically,” he says.

Tlle MOIIGY Pit Welcomes -

l)allas
Fi.Worth

“Tom, Leslie and the entire team at “The Money Pit” work for

our station as if they were local hosts. They care about making
sure the program is timely, interesting and entertaining....
and bend over backwards to work with our sales team.”
Tyler Cox, WBAP-AM 820, Dallas, TX

To Affiliate, Call SKip 888-263-1050

Available via satellite and FTP download
Listen to a demo online at www.moneypit.com/affiliate
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Clear Channel Realigns Senior
Management Structure

On the heels of signing a new five-year deal, Clear Channel Radio
president/CEO John Hogan has announced a new senior management
lineup of executive VPs of operations (EVPO) and senior VPs of oper-

ations (SVPD) overseeing markets based on size. The new structure

involves executive VPs of programming (EVPP) and senior VPs of ~
programming (SVPP) reporting to an EVPO or SVPO. Assuming over- J '}.'
sight of the tompany’s largest markets are EVPOs Tom Schurr (paired }‘ h

wim N/

Hunnicutt

with SVPP Clay Hunnicutt and one other senior programmer to be deter-
mined) and Susan Karis (partnered with EVPP Gene Romano}. “Mid-
majors” fall under the purview of SVPOs Mark Kopelman (teamed with SVPP Darren Davis)
and George Toulas (working with SVPP Brad Hardin]. Looking after small markets are SVPOs
Dave Crowl (with SVPP Alan Sledge) and Tom Thon (partnered with SVPP Phil Hunt). Tom
Owens continues in his role as executive VP of content/programming development.—Mike Boyle

Transactions at a Glance

Regional Radio Group, licensee of WWSC-AM/Glens Falls, WCKM-FM/Lake George and WCQL-
FM/Queensbury, N.Y., to Northway Broadcasting for $2.8 miillion . . . Radioactive’'s WTRW-FM/Two
Rivers, Wis., to Midwest Communications for $1.7 million . . . Intrepid Broadcasting’s WDDH-FM/St.
Mary'’s, Pa., to Laurel Media for $1.2 million.

Deal of the Week

KSZL-AM, KDUC-FM and KXXZ-FM/Barstow and KDUQ-FM/Ludlow
(Victor Valley), Calif.

PRICE: 54.3 million =~ TERMS: Asset sale for cash

BUYER: First Broadcasting Investment Partners, headed by president/CEO Gary Lawrence.
Phone: 214-855-0002. It owns seven other stations. This represents its entry into this market.

SELLER: Dos Costas Communications, headed by president Roland Ulloa. Phone: 760-256-2121.
FORMAT: Talk; top 40/"70s oldies; Spanish/variety; top 40/'70s oldies
BROKER: Media Venture Partners

COMMENT: Dos Costas Communications’ KDUC-FM, KSZL-AM and KXXZ-FM/Barstow
and KDUC-FM/Ludlow, Calif., to First Broadcasting Investment Partners for $4.3 million,
payable in cash at closing with a $200,000 escrow degosit.

2008 Deals to Date

Dollars to Date: $569,613,210 (Last Year: $1,339,627,357)
Dollars This Quarter: $13,218,118 (Last Year: $25,081,000)
Stations Traded This Year: 408 (Last Year: 966)
Stations Traded This Quarter: 20 (Last Year: 43)

By Jeffrey Yorke

FCC Fines Clear Channel
$12K For KFGO/Fargo
Broadcasts

The FCC’s enforcement bureau
slapped former KFGO-AM/Fargo-
Moorhead, N.D., owner Clear
Channel with a $12,000 fine stem-
ming from a December 2006 broad-
cast. On July 7, the bureau said afer-
noon “News & Views” host Joel
Heitkamp broadcast a voicemail mes-
sage from listener Sandy Blunt *“prob-
ably at least twice” without his
knowledge or permission.

Clear Channel attorney Andy
Levin acknowledged that at the tme,
two other regional Clear Channel
stations—KFYR -AM/Bismarck,
N.D,, and KCJB-AM/Minot, N.D.—
simulcast the program, but that only
one employee from the station
remains with Clear Channel and that
staffer has no knowledge of the inci-
dent. The company was given 30
days to respond to the bureau or pay
the fine.

Sirius-XM Merger
Would Net Synergies
Of $400M

The proposed merger between sat-
casters Sirius and XM would give
the new entity $400 million in “net
synergies” in 2009, Sirius told the

SUSINess

Briefing

Securities and Exchange Com-
mission in a June 30 8-K filing. The
satcaster said that, based on prelimi-
nary analysis, the new company’s
adjusted earnings before interest,
taxes, depreciation and amortization
would be about $300 million next
year, while it is “expected to achieve
positive free cash flow, before satel-
lite capital expenditures,” for all of
2009. That would be a monumental
achievement since—while both
companies have achieved positive
cash flow for a quarter here and
there—neither has achieved positive
adjusted EBITDA or free cash flow
for a full year.

“The upside potential from this
merger is significant,” says Sirius
CEO Mel Karmazin, who would
hold that role at a combined Sirius-
XM. Both bring lots of debt to
their marriage, much of it coming
due in 2009, and Sirius said in the
filing it will have to refinance that
debt next year.

Tidbits

Radio One on July 7 closed on its
$38 million cash purchase of WPRS
(Praise 104.1)/Washington from
Bonneville. Radio One has pro-
grammed the gospel station via an
LMA since Easter Sunday 2007.

Productiontt 20

#

Got a small budget?
We have

BIG solu

ions!

Radio’s hew choice for affordable
Turnkey commercial production.

(608) 254-6550 www.PlanetCharley.com

N

1)
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RAHEEM DeVAUGHN'S
“WOMAN" HAS HAD SUCH

AN IMPRESSIVE RUN ATOP
UREAN AC—NINE WEEKS—THAT
TWO FOLLOW-UPS HAVE SINCE
DEBUTED AND PEAKED. “LOVE
DRLG" REACHED NO. 30, AND

“CUSTOMER” ROSE TO NO. 24. ' O n te n tS
e S — ISSUE #1770 « JULY 11, 2008
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FORMAT Page  Artist / Title

Rihanna /
CHR/TOP 40 It Take A Bow

RHYTHMIC Lii Wayne Featuring Static Major /
Lollipop

The-Dream /
URBAN ! Luv Your Girl

URBAN AC Raheem DeVaughnJ/

Woman

s

RAP Lil Wayne Featuring Static Major /
Lollipoy

Marvin Sapp /
GOSPEL Never Would Have Made it

Third Day /
CHRISTIAN AC Ca""MY <l

Third Day /
CHRISTIAN CHR Cal:'My e

CHRISTIAN ROCK Red /
Lost

SOFT AC/INSPIRATIONAL MereyMel/
You Reign

COUNTRY Blake Shelton /

Home

AC Sara Bareilles /
Love Song

HOT AC Leona Lewis /
Bleeding Love

SMOOTH JAZZ Brian Culbertson /

Always Remember

W /
ABJERNATIVE Pork And Bears

Disturbed /
ACTIVE ROCK Salel

Seether /
ROCK Rise Above This

Coldplay /
TRIPLE A Vi?/a Eaa\yida

John Hiatt /
AMERICANA Sta,m.; Ollg Man

Dareyes De La Sierra /
REGIONAL MEXICAN H:;;’ETD; 5 H‘Oey &

M /
LATIN POP Siay\l]1°aTe Hubieras [do

Wisin & Yandel /
TROPICAL VG ok

LATIN RHYTHM Daddy Yankee /

Pose

LATINROCK / ALTERNATIVE = el

Pijamas

SEETHER RULES ROCK
FOR A THIRD WEEK WHILE
RISING 30-29 AT HOT AC
AND SCORING NEW AND
ACTIVE STATUS AT
CHR/TOP 40. ITS FORMER
ALTERNATIVE NO. 1 ALSO
SPENDS A NINTH WEEK AT
ITS HIGHEST RANK—NO. 3—
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COUNTRY SPECIAL
INDEPENDENTS DAY

A new indie-label business model defined
by experienced execs, a deeper roster of
talent and novel marketing.
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Stronger artists, experienced execs
lead indies to unprecedented success.
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MANAGEMENT/MARKETING/SALES
The future of marketing is “permission
promoting.”

STREET TALK

Marketing and promotion company
PopZ2Life celebrates its fifth anniversary
with a new Los Angeles office.

NEWS/TALK/SPORTS
Finalize plans now to maximize fantasy
football opportunities.

THE SPIN

Taylor Swift becomes the first fernale artist
to land five top 10 singles from a debut
album since Billboard launched the Top
Country Albums chart in January 1964.

SOUND DECISIONS

Once-hitten, twice-shy Jamey Johnson
heals with new deal at Mercury
Nashville. Also: Aussie Delta Goodrem
finally flies in the States.
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station Web sites
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MANAGEMENT / MARKETING / SALES

‘It took radio
40 years to
reach 10
million
listeners.
YouTube had
57 million
users after
just one year.
—Rabert Grede

The future of marketing is ‘permission promoting.
Consumers want what they want when they want it

Robert Grede

Marketing Lowdown:
Changes AndChallenges

uring the past several decades, the marketing function has
undergone evoluticnary change. During the ’50s and ’60s,

In the *70s, progressive radio, UHF TV, special-
interest magazines and the growing sophistication of”
direct 1ail brought greater diversity to the market-
ing mix. Marketers began to focus on niche markets.
Successtul products spawned product extensions.
New categories developed almost overnight as con-
sumers demanding social change also sought more
diversity and uniqueness in their lives.

The "80s saw the conglomeration of the mar-
keting industry with the advent of such mega-
agencies as McCann Worldwide and Saarchi &
Saatchi. As a result, many skilled executives who
were downsized formed boutique agencies and
began specializing in their particular proniotion-
al forte. Niche marketing became more focused.

The "90s otfered an even more perplexing set

marketing was fairly simple. There were fewer product cate-
gories and fewer products. There were certainly few media
vehicles: TV was just coming of age, there were only a few
major weekly magazines, and FM radio had yet to be heard.

of marketing and proinotional options: hundreds
of cable TV channels, radio stations featuring
shock jocks and Christian coalitions, and maga-
zines for every pursuit, profession or perversion.
And, most startling of all, the Internet.

Current Affairs, Current Challenges
The 21st century has proved to be even more
perplexing. Today, the challenge to advertisers is:
How do you go from interrupting people be-
cause you want to, to interrupting people because
they want to be interrupted?

This represents a fundamental shift in the way
look at their customers.

marketers  must

Likewise in the way the media reach their read-

THE 60-SECOND COPYWRITER

Writing To Sound Effects

trouble or problems.

raffic jam: chaos, confusion or anger.

By Jeffrev Hedquist

‘What sound would you use for break-
ing througk writer’s block?

When your creative juices have dried
up, go to your sound effects library,
close your eyves and pick a sound effect
at random. Then give yourself two min-
utes to writz a commercial for your
client using that sound effect.

Try a few different sound effects and
eventually something will click. You'll
get a cohesiwve commercial out of it.

Another e pproach is to carefully
choase a somnd that's not normally
associated with the advertiser. For
instance, if ywour client sells office prod-
ucts, don't pick typewriters, computers
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or office background noise. Instesd, pick
something like a fire engire, an ezplo
sion, a baby crying or a food processor,

What happens? Your mind stretches
to connect the two disparate parks of
the equation. It naturally =eants ta unify
these aspects, and you'll start steinging
webs of words and ideas -ogethe- to
bridge that gap.

A commor format for commerzials is
the problemisol stion type

Problems:
A ticking clock: prassures of time.

Thunder and rain: depressior,

Solutions:
Quiet, gentle sounds like mountain
streams, birds, children laughing and,

especially, silence,

If you use intense sound effects to
denote a problem, zilence can be a
powerful contrast. It's a good way to
highlight the solution—as a release of
tension. For instance, contrasting a
tiger with a domestic pussycat, or
thundering footsteps with the patter of
children's feet.

Hedguist Productions founder Jeffrey
Hedguist con be reached of 641-472-
6708 or jeffrey@hedguist.com.

ers, listeners or viewers.

Traditional and business commerce gets the
tront end of this shift. And in a change of strat-
egy, it means potentially giving away content to
prospective customers in exchange for permis-
sion to communicate with them. In a sense, you
are saying to somebody, “If you allow me to talk
to you, I will send you my monthly newsletter.”
Or a retailer might say, “Every week, I will send
you $10 worth of coupons tor shopping at my
store” Then the retailer can go to vendors and
say, “These people want your ad as content.”

Broadcast media are having a particularly dif-
ticult time dealing with the new techuologies.
Remote controls have made it easier to zip from
channel to channel. TiVo and Replay TV only
muke it harder for advertisers to reach audiences.
The bottom line:Viewers may never have to hear
a conunercial again unless they want to.

How can TV muake the transition? Here'’s one
way: Let’s say you're ready to buy a car. With a
near infinite number of cable channel options,
you can tune in to the General Motors channel
and watch 24 hours of infomercials about their
array of automobile alternatives.

The Internet is the most interactive marketing
tool. For instance, most people agree thar word-
of-mouth is the best form of advertising. The
Internet digitally enhances it. First, evervone has
more acquaintances today than ever before. There
are all sorts of people you can touch today using
e-mail that you never would have picked up the
phone to call previously. So now, when you have
a bad experience with a car rental firm, you might
tell your whole e-mail list. Or if you have a terrif-
1c meal at a new restaurant, you might tell 50 peo-
ple, whereas before, you might have told two. And
this word-of-mouth doesn’t lose something i the
wanslation. It digital; it can simply be forwarded.

Second, people are way more receptive 0 new
technologies. It took radio 40 years to reach 10 mil-
Lon listeners.YouTube had 57 million users atter just
one year. New ideas and new products have a much
better chance of reaching more people sooner.

And all media must remember: Personalization
1x king. If it doesin’t appeal to *“my” particular pecu-
liarities, you're not really marketing to “me.”

Several leading food companies have bezun to
recognize this, and now allow consumers to cus-
tomize their food and beverage choices. Go to
Procter & Gamble’s personalblends.com, answer
a tew questions about your ideal cup of java and
your taste in certain foods and receive a person-
al “tasteprint” for your perfect cup of coffee.

Opportunity Outlook

The future of marketing is in “permission pro-
moting.” Consumers want what they want when
they want it. The advertisers who win will be
those who come up with a deal for the reader,
the viewer or the consumer that says,“Watch this
because there’s something in it for you.” RR

This article originally appeared on ManageSimarter.con.
Robert Grede is a professional speaker, teacher and author
of the best-selling “Naked Marketing: The Bare Essentials”
(Previtice Hall). Reacl him at thegredeconpany.com.
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Step by step, radio inches toward interactive future

NET GAINS

By Ken Tucker

When 1t comes to the Internet, there’s no doubt that

terrestrial radio has made strides in recent years—one

need look no further than CBS Radio’s acquisition of

Last.fm and subsequent deal with AOL Radio to

stream 150 of its local stations to see how far things

have come. After all, CBS 1s the same company that just

a few years ago refused to stream its stations because

of an edict from then-CEO Mel Karmazin.

That said, radio still has a long way to go when it
comes to monetzing its Web etforts. A recent Borrell
Associates survey found that while radio operators
in the largest markets are securing hundreds of thou-
sands of dollars in interactive sales, on average—a
drop in the bucket in the overall Web realm—sta-
tions in smaller markets are bringing in tens of thou-
sands of dollars. There are, in fact, stations that don't
bring in any money from local Web revenue.

The average share for a radio cluster was one-
half of 1% of local online advertising. The top per-
former among the 282 clusters Borrell surveyed
held an 8.7% share, or $600,000, in Internet sales.

With than in mind, R&R talked to some of the
best and brightest about radio’s interactive tuture.

\
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Clear Channel, CBS Get Personal s, antony Brunc

Internet radio used to be an alternative to terrestrial radio. No longer.

The top two terrestrial outfis—Clear Channel and CBS Radio—

by the end of this summer will have evolved their online presence to

mirror, and in some cases outright utilize, their pure-play Internet

radio rivals. ® In addition to its recently announced lyrics page and

widget strategy, Clear Channel hopes to incorporate the Pandora per-

sonalized radio service into its online initiative. Pandora allows users

to build custom playlists based on the characteristics of a given song.

The two will begin testing the integration later this summer, with

plans for a broader implementation to follow.

The revelation came soon after CBS Radio
unveiled plans to offer a similar customized
radio application called Play.lt, which the
company will launch with AOL Music. It also
follows the launch of Clear Channel’s erockster
Internet radio service—a nationwide, format-
free streaming station that lets users rate songs
and thereby influence the direction of the pro-
gramming. Until now, such interactivity was
available only from pure-play Internet radio
services—typically sites music fans sought out
when fed up with today’s homogenized terres-
trial radio landscape. Terrestrial sites to date have
featured little more than an online stream of
their on-air programming.

According to Evan Harrison, Clear Channel
executive VP and head of the company’s online
music and radio division, that’s no longer enough.
He says more online products are needed to sell
more ads and encourage Web listeners to stick
around, as opposed to navigating other services.

“We’ve gotten to the point where we've sold
enough [ads] on our primary streain, so now it's
time to start adding some premium content and

‘If we don't
expand our
ings under
our umbrella,
people will just
o elsewhere
or it.

—Evan Harrison
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bring in new advertisers who might not have
advertised on radio in the past,” e says. “There’s
a lot of variety and choice online. If we don't
expand our offerings under our umbrella, people
will just go elsewhere for it.”

Online advertising remains a niche revenue
source for terrestrial radio, with various sources
estimating it contributes no more than 5% of
broadcasters’ total ad take. JP Morgan analyst John
Blackledge estimates audio streaming and graphic
ads on Internet radio sites generated about $150
mllion in total revenue last year and expects that
figure to grow to $226 million by the end of 2008.

That’s a drop in the bucket compared with
the $21.1 billion spent on online advertising in
2007, according to the Interactive Advertising
Bureau. Analysts say that in order for terrestrial
radio to increase its digital market share, broad-
casters must start implementing the kinds of
advanced services that Clear Channel and CBS
Radio have unveiled.

“It’s smart for [broad-
casters| to not just offer
the kind of [radio]
they've been offering
for a lot of years but to
fill the niches that other
types of radio have been
offering,” Edison Media
Research president
Larry Rosin says. “It’s
been the slow realization
of the radio broadcasters
that they're not in the
radio business, they’re in
the audio content busi-

Evan Harrison

ness. No matter how

www americanradiohistorv com

people are accessing audio, they should be provid-
ing it to them.”

The weekly online radio audience is at an all-
time high with an estimated 33 inillion hsteners,
according to an Arbitron/Edison study. An uptick
in 2008 listening has resulted n the greatest total
weekly audience for online radio since Arbitron
and Edison began tracking this measure in 2000.
Thirteen percent of Americans age 12 and older
reported listening to online radio in the last week.

Asked what the one main reason was for lis-
tening to online radio in a recent
Arbitron/Edison poll, the top response, at 21%,
was to control or choose the music being played.
Second, at 17%, was to listen to audio not avail-
able elsewhere, and the third, at 14%, was access
to Mmore music variety.

Simply rebroadcasting the terrestrial radio
stream does not meet these needs. The addition
of the new services like personalized stations and
other interactive features are considered essential
to keeping listeners from navigating to other sites
and bringing in new advertisers.

“You've got a very engaged consumer now,”
says Andy Lipset, managing partner of lnternet
radio ad rep Ronning/Lipset Radio.*It’s not just
a stream of a radio station. It’s a very different type
of engagement with the listener than you had
before . . . Talking to each one of these listener
groups allows [broadcasters| to program and
deliver different music and create a very different
type of model for a listener, and ultimately for an

advertiser to deliver agamst”
Amtony Bruno is executive director of content and

programming for digital/mobile for RGR sister pith-
lication Billboard.
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By Antony Bruno

When Clear Channel wanted to launch a format-free Internet radio

station -alled erockster, executive VP/head of online music and radio

Evan Harrison turned to his old friend Eric Szmanda for ideas. Best-

known as the actor playing Greg Sanders on the hit series “CSI: Crime

Scene Iavesagation,” Szimanda at first seems an unlikely choice for lead-

ing such a major initiatve at the world’s largest radio broadcaster.

But Szmanda’s music background goes far
deeper than your typical actor-turned-DJ. He is
a former marketing rep at BMG, where he met
and worked with Harrison; served as a music
consultant for the movie “Life As a House”; and
1s a frequent club promoter through his side com-
pany Doop. Here Szmanda discusses his thoughts
on Internet radio and erockster, which launched
during the Coachella music festival in late April
as a pirate radio station.

Clear Channel isn’t exactly well-known for letting
DJs do their own programming. Was that a con-
cern for you when starting erockster?

I was okviously super nervous about working for
Clear Channel. If it wasn’t for Evan | probably
wouldnt be doing this. But I always loved the
1dea of working with the system to do something
cool rather than just complaining about it all the
though
Channel, we'’re not them. We're geared to give

time. Even we work with Clear
artists a chance to be heard, whether it be talk-

ing about music or playing live concerts or broad-

Eric
Szmanda

nts To Be ‘Antithesis’ Of Typical Jock

casting multiple tracks off a record. Its not just
playing one single.

How much are you directly involved in the music
programming?

All the music has been selected by me and our
teamn. For the launch at Coachella, we had three
weeks to build our entire library from scratch and
build out our Web site .. .We didn’t have any expe-
rience in radio. We don’t know how the [radio]
system works. Right now, we’re working through
some glitches because we have no idea what we're
doing when it comes to programming. We don’t
want you to hear the same song every three hours.

What was behind the “pirate radio” gimmick dur-
ing Coachella, when you broadcast erock-
ster on focal station KAJR in Indio/Palm
Springs and streamed 1,000 uninterrupt-
ed songs by current and previous
Coachella artists?
We didn’t want to market to people.
have a problem with radio DJs. I want
to be the antithesis to your typical
morning DJ. I don’t know who really
likes to hear that other than the DJs
themselves. We’re all about the content,
so we focused on building out a radio
stadon everybody secretly wanted but
wasn't sure how to go about obtaining.

How is erockster different from what you
hear on Clear Channel every day?

There are things youre not going to hear on
erockster, which 1s basically the stuff you’ve heard
enough of. There are some great hits which are
hits for a reason, but they’re going to be spaced
out.You're going to hear the B-sides from them,
remnixes, mash-ups, a full concept albuni some-
times. We want to always be evolving the playlist.
For us, heavy rotation is like once a2 day.

Does your celebrity as an actor help erockster at all?
I'm trying to play down my involvement as much
as possible. There are other actors out there who shall
remain nameless who have radio shows out here in
L.A. that if I saw their name on a flier advertsing
them playing a party, I wouldn’t go. I don'’t want to
be talking on the radio show. 1 just want to be the
mediator between the listener and the artist. I'd like
to think that all the work I did at BMG 12 years
ago was kind of preparing me for this

Any plans to add new features to erockster?
We're going to be building our on-demand
library by going directly to labels and manage-
ment and working out deals where music will be
available whenever people want it. That’s the
direction Internet radio is going, just like TV.
That’s what’s going to keep people coming back
for more. There’s definitely another step involved
in this, but I'm not going to talk about it yet.

Antony Bruno is executive director of centent and pro-
gramming for digital/mobile for R&ER sister publica-
tion Billboard.

Cox Radio: The Rodney Dangerfield
Of Interactive By Ken Tucker

While Clear Channel and CBS Radio have grabbed headlines in

recent months due to recent acquisiions and initatives in the online

space, including Last.fim and erockster, among other developments, Cox

Radio ‘nteractive has been quietly blazing its own path for several years.

According to Borrell Associates’ annual survey of local Web sites, Cox’s

revenue increased more than 20% last year and nearly 50% in 2006.

Cox was the first to stream its audio signals, the
first to deliver on~-demand video and one of the
first to offer search capabilities on its radio Web sites,
Borrell notes. [ts latest otfering goes further by con-
verting 1ts audio signals to text, then making those
broadcasts searchable. V3 automatically organizes
discussion or music topics by category and popu-
larity, and users can read the text or hear an instant
replay. Cox 15 also rolling out local business direc-
tories i each market and 1s selling online video
supplements to its advertisers.

Cox Radio Interactive and New Technologies VP
Gregg Lindah! says his division’s beginnings are
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Gregg Lindahl

rooted 1n a joint venture struck between parent Cox
Enterprises and MP3.com in 1999.“We learned a
lot about radio station Web sites and morphed that
company and its great team into a unit dedicated to
Cox Radio,” he says, noting that Cox was the first
radio company to streamn all its brands, serve ads
across a network of sites, employ audio insertion, on-
demand audio, offer a business-to-business solution
for advertising customers and simultaneously serve
an all-new ter of inventory across two media. “We
were profitable in our second vear of operation and
never looked back,” he adds. “Others may grab the
headlines; we just work our model, which is decid-
edly proportional in its response. We have dominat-
ed the Borrell report for years in leading the indus-
try in revenue generated per Web site”

Cox Radio Interactive is an important part of
the company, Lindahl says. “We are tasked with
identifying: new technologies that can be em-
ployed to ensure our brands can be consumed in
any distribution channel where we have an op-

portunity to make a profit. That started with the
Web and our local media Web site businesses. If
one believes that in a digital world the preferred
method of distribution will be [Internet protocol,
then companies like ours need to have a solid dig-
ital publishing platforn like Cox Radio has built”

His division is “all about the brand and making
sure it can be consumed anytime, anvwhere,” Lin-
dahl says. “This is not brand extension, as | often
hear people refer to their new opportunities, but
brand distribution. Unlike Dict Coke, which is
brand extension, this is like Coke from a can, bot-
tle or fountain—the brand has to be expressed in
the best possible way for that channel”

While Cox doesn’t employ a separate sales staff
for online efforts, it has experimented with the con-
cept, Lindahl says.*“We’ll probably see more of that.
The focus always has been about solutions for adver-
tisers, and our best account managers are agnostic
about the media used to deliver the solution and
know the power of a mulumedia campaign.”
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& . Gordon Bo

rrell Challenges Radio

To Step Up To Digital Plate sy xen tucer

Gordon Borrell, CECQ of Borrell Associates, a research and consulting firm that tracks

local advertising and helps online companies develop executive strategies with a focus

on interictive advertising and marketing, believes radio can do a better job when it comes

to 15 local Web sites. While his company cites Cox Radio Interactive and Emmis

Interactive as examples of divisions that are bringing increased revenue to their parent

companies, most broadcasters are years behind when it comes to treating the Internet as

a real revenue stream and not just a way to bolster their existing business. B In this exclu-

sive interview with R&R, Borrell pulls no punches about radio’s standing on the Web.

In terms of the Web, where does radio stand com-
pared with other media?

It’s far behind. The radio industry as a whole has
not taken to the Internet seriously as a separate
channel. They view it as something that they can
dabble in, as a promotion of some sort. If you look
at most radio station Web sites, they are a mess.
They look like a graveyard of logos, most of them
have a value-added policy where they will sell an
advertiser on the commercials and then put their
logo on the Web site somewhere. You do have
quite a few that are doing audio streaming and
adding $5-$25 to the spot for additional exposure
that they get in the audio stream, but even that’s
a troublesome model because the royalty fees are
going to be changing soon and it’s going to be
very difficult to make any money by that model,
because they are going to have to pay more and
more for the rights to stream that music.

There are a few stations out there that take the
Internet more seriously and have created some
very interesting initiatives and have understood
that the Internet is not just a promotional chan-
nel for their stations—it’s a separate channel alto-
gether and they can actually do other things.You
see some radio stations actually dabbling in clas-
sified advertising. The Internet is really not a
medium in itself; it is really a launching pad for
other media. We've got newspapers that have cre-
ated their own radio stations. We have some that
have created their own Yellow Pages, and some
that have created their own television stations
without a license.

Why did newspapers recognize this need earlier?
It’s sort of basic human business nature. If you are
threatened, you act very aggressively. If you are not,
you see it as an opportunity, which means that you
can take your time, but you also have the oppor-
tunity to ignore it. Newspapers were threatened
early on with the classified advertising. It did ap-
pear that automotive and help wanted and real
estate classifieds were migrating to the Internet.
That was the newspapers’ bread and butter and
they saw that as a threat, so they acted very aggres-
sively starting in the 1990s into the late 1990s.
The next 10 years are really going to be—
because of broadband—about multimedia, about
video and audio streaming. We are at the advent
of broadcasters being threatened by new media.

Thirty-three million adults listen to music on the
Internet, 10% of the total population. Radio
operators are just beginning to understand that
and just beginning to get motivated and just
beginning to move.

In terms of revenue, is it a “Catch-22” for radio sta-
tion clusters? If they are making only $100,000 per
year from the Internet, why should they put much
effort into it?

It’s like any business development activity—it is not
just some adjunct or some extension of their prod-
uct where they could use their existing staff to do
stuff. That is the big fallacy: that you can use your
existing staff and resources to get into this business.
It’s business development, you have to invest and
hire more people. Your PDs are not the guys that
are going to develop a Web site that is going to be
all that it can be. It is going to be somebody that
understands the Internet. It’s really not about the
on-air personalities or the music that you are play-
ing. That’s part of it, but the biggest mistake that
most companies make is underestimating the
potential of the Internet and thus not investing.
They think that they can do it with their existing
tech guys or program directors or salespeople.

There has never been an example ever where
one salesperson is able to sell multiple products,
particularly competing media products, and get a
significant share in both.That’s why you don’t see
the television guy trying to sell radio advertising
and the newspaper guy trying to sell television
advertising. Why divert their attention to selling
something else that might be competing? Your
main product line will go down and you will
never end up getting a profitable share in the sec-
ond line that you are trying to sell.

When we look at the numbers we see very few
stations with exclusive online sales representatives.
We think that is a mistake. On average, if you have
a Web site with one dedicated salesperson, it will
generate about $250,000 in revenue. How much
money do you want to make? If you want to
make a million dollars, then you need four peo-
ple. Do you want to make $10 million? You need
40.There are sites out there that have 10, 20 sales-
people. Not radio sites, though.

What does radio have in its favor that it should
be taking advantage of?
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"The big
fallacy is
that you can
use your
existing
staff and
resources to

et into this

usiness.
Your PDs
are not the
guys that
are g‘omg to
develop a
Web site
that is ﬁoing
to be all that
it can be.’

—Gordon Borrell
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Cordon Barredl

They are very creative people, they are funny,
they are informative, they do promotions really
well and that creativity can be leveraged very
nicely over to the Internet. The whole radio
industry should be taking a look at MySpace and
saying, “Gee, why the hell didn’t we think of
that?” They still have the opportunity to create
a MySpace or a YouTube locally. They can cre-
ate it around a music genre or an age demo, like
rock or hip-hop or country. The jumping-off
point is to look at the audience that they are hit-
ting at a particular segment and saying, “OK,
what can we provide country music fans in this
market that would be really important and rele-
vant to them?” They can sell clothing, they can
have blogs, they can have information about
country music stars and concerts and places to
go around town and things that country music
fans would be interested in. They can branch out
from there and do all kinds of interesting things
that they could never do on radio.

When [ go speak to radio groups or televi-
sion groups I tell them that they’ve got two
opportunities in front of them. The first is to
have the best damn radio station that they can—
and that’s not optional, the public expects that.
The second opportunity that they have is to
branch out from there; do something that plays
to the unique characteristics of the Internet. And
by the way, that is probably a far greater oppor-
tunity for them fimancially than their existing
radio station.

For the most part they haven’t taken that
opportunity. A few have, but for the most part the
radio folks are not looking at the Internet as a
way to expand their business. They are only
looking at it as an opportunity to bolster their

existing business. RR
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Finalize plans now to maximize fantasy football opportunities

Are You Ready For
Some Foothall?

Mike Stern

MStern@RadioandRecords.com

1t’s time to finalize plans for capitalizing on ratings and rev-
enue opportunities created by fantasy football. From the start
of training camp in July until players across the country go
into draft rooms just before the regular season kicks off, fan-

tasy football players want as much information as your station can provide.

Once constdered only for stat gecks, fantasy
tootball has grown up. A 2007 Ipso: study com-
nussioned by the Fantasy Sports Trade Assn. esti-
mates there are 19.4 million fantasy sports play-
the United States and Canada,

€rs  across

including 2 million teenagers—a demo radio
wants to connect with,

Fox Sports Radio syndicated host Steve
Czaban has no doubt radio should be involved
with fantasy football. “It’s just nuts to buck the

tide on this,” he says.

Thinking Fantasy

Paul Charchian, chairman of the board for the
FSTA and host of “Fantasy Football Weekly” tor
Clear Channel sports KFAN/Minneapolis and
the Fan Radio Network since 1995, says, “It
exploded when the Internet went crazy. Pre-
Internet, it you wanted to play, you had to know
11 other interested parties. With the Internet vou
can go to Yahoo and find a league in two sec-
onds” Plus, the Web simplifies the process.

“Having all the league administration done

‘Think of
it like a
“Star Trek”
convention

' —but

instead of

wearing
Spock ears
you're
wearing a

Marshall
Faulk

. ’
| jersey.
s the baseball pennant races heat up, it’s imperative your sta- |
tion has a strategy 1n place—for football. More specifically,

—Robert Snyder

online brought the complication level down so
much for the commissioners and plavers,” he says.

Wher: it comes to incorporating (antasy toot-
ball into a stations programming, there are a
number of factors o take into account, starting
with geography. Not only do markers with NFL
franchises see the mosr participation. “we have a
lot of research that shows that the best of the NFL
markets are in the Midwest and the Northeast,”
Charchian says. “Qbviously people are playing
everywhere, but the intensity just isn't the same.”

Robert Snyder, principal of sports consulting
tirm Beason Broadcast Partners, suggests that sta-
trons that are unsure of tantasy football’s popu-
larity in cheir market should consider audience

rescarch to gauge luterest.

Talking Fantasy

Hosts who are going to discuss fanasy football
the language
between talking about football and “talking tan-

should understand difference
tasy.” Snyder points to the New England Patriots.
“Tri a fanrasy context you are talking about a team
that s very difficult to draft from, because their
oftense 1s so diversified that you don't get a lot of’
pomts from a specific running back”” but in the
context of the NFL,
“it’s all positve. Grear

Continuad on page 16
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Continued from page 15

record. Great statistics,” Snyder says.

Throughout 13 years hosting a fantasy football show,
Charchian’s delivery and focus have changed. Originally
created so weekday hosts would have a place to funnei
callers who wanted to talk about fantasy football,“now we
pass along as much expertise as possible to people,” he says.

Charchian suggests avoiding the temptation of jammed
phone lines.“When a caller asks, Do [ start this guy or this
guy?, you're answering a question that only helps one per-
son,” he says. Similarly, statistics are another trap. “It’s very
tempting to get deep into stats, but that’s hard to listen to.”
He realizes hosts have to explain their picks, “but you have
to deliver it in a way that’s listenable. It’s hard to listen it
you are just getting pounded with stats for two hours.”

Maintaining interest through the season is also challeng-
ing. “Interest peaks when people need information right
before the draft)” Snyder says. “You can maintain some-
thing throughout the year, but the focus of fantasy foot-
ball are those four weeks of training camp.”’

But Czaban has a different take. “Interest is highest in
the first eight weeks of the season because more teams are
in it, but there’s plenty of interest until the end because a
lot of times people will make the playotts with just over
2 .500 record.”

However, Czaban shies away from hosting a league for

listeners.“We’ve tried that. It doesn’t have the kind of juice
you'd expect,” he says. With listeners already in their own
leagues, a station league is tow priority. “That kind of
league is always the second or third league you're in, so it
doesn’t keep your attention.”

Jason Wolfe,VP of AM programming and operations for
Entercom sports WEEI/Boston, also tries to keep fanta-
sy football interesting for listeners and hosts during the
season. “The idea of having a league doesn’t have a lot of
appeal because the guys aren’t going to talk about it on
the air,” he says. “If their name is on one team for the
whole year and they are going up against whoever joins
the league, it’s just the same thing every week”

Instead Wolfe ties fantasy football to specific members
of the on-air statf. “The last couple of years it’s been our
morning drive sports anchor who's kind of a fantasy geek
himself,” Wolte explains.“He’ll include it within the con-
tent ot his sports flash. When he’s talking about the NFL,
in the course of previewing the weekend, he’ll talk about
who he’s got playing and which players are hot”

Star power also helps keep things fresh. WEEI’s midday
hosts discovered Red Sox manager Terry Francona is a big
football fan.*They asked it he would get involved in their
fantasy football picks. Each week one listener plays against
[the hosts] and Francona. It’s just another way of embed-
ding fantasy content into the tabric of the show without
it becoming too intrusive,” Wolfe says.

Free Fantasy Advice

There's little point in talking to fantasy
football experts without securing some
advice for the upcoming season. Fox
Sports Radio nationally syndicated host
Steve Czaban and 13-year host of Clear
Channel sports KFAN/Minneapolis’
“Fantasy Football Weekly” show Paul
Charchian serve up some tips for fanta-
sy football rookies.

W Be Prepared: Have a recent

cheat sheet at draft time.
Magazines printed in July are not
helpful in late August.

W Study: Focus on finding a bargain

player that isn’t an obvious pick. You
don’t win by picking Peyton Manning.

almost never win.

M Know The Rules: Use trading
and free-agent rules to your
advantage.

W Pay Attention: Early in the sea-
son, identify drafting mistakes.
Grabbing those guys quickly can
change a season.

W Don‘t Be Afraid To Trade: People
who stand pat through the season

B The L.T. Myth: You don't have to
draft running backs early.

Selling Fantasy
Fantasy football can also be a revenue generator. Snyder
suggests hosting a one- or two-day event.“Think of it like
a ‘Star Trek” convention—-but instead of wearing Spock
ears you're wearing a Marshall Faulk jersey,” he says.“The
event is really information-gathering with experts speak-
ing live to help players prepare for their dratt”

“It’s what sponsors are asking for: a multiplatform
opportunity that is promoted on the air and the Web, with
a live component for product sampling, demonstrations
and couponing,” Snyder says. “You can even put a logo
on the speaker’s head if you want.”

The event can also attract sponsors with products not
easily explained on the air. Charchian mentions a trophy
company. “They are doing a version of the Lombard:
Trophy tor fantasy players. It’s hard to convey on the air
but when you show it to people it looks great”

A simpler fantasy tootball event could be a weekly bar
outing.“Stations will partner with a sports bar on Thursday
nights,” Charchian says. “For some stations it’s become a
bidding war between the sports bars to host it.”

It events aren’t feasible, Synder suggests
pursuing companies with a vested

interest in fantasy football. “Give
them a plattorm to market and

advertise their programs,
extending what they are doing”
Just like soime companies target
Christmas, tootball

ume is a real peak time for men

“Fantasy

18-44 and a lot of companies try
to align themselves with it”
Regardless of how, Czaban says
to just get involved: “Its dumb to
tight it. The NFL now has its
own fantasy software online.
They weren’t in from the
word go; they telt they were
above it. But then they
decided

eXtension

that if its an
of their fan

base, why wouldn’t they

partake in 1t?” R&R

Steve Czaban
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BIG SHOTS
Compiled by Alexandra Cahill

ACahill@RadirandRecords.com

View From The Top

The June 26 McVay Media Programming
Summit at the 2008 Conclave Leaming
Conference ended with a superstar personality
panel. From left are Weiss Agency talent
agentformer programmer Heather Cohen,
autha/M20 Media COO Tracy Johnson,
clairvayant/online personality Nan ('Brien, McVay
Media president Mike McVay, “The Matt &
Ramona Show” co-host Ramona Halloway and
Clear Channel CHR/top 40 KDWB/Minneapolis
morring personality Dave Ryan.

Air Power

Former “American |dol” winner and Zomba/Jive
artist Jordin Sparks chatted with XM Satellite
Radio senior VP of music programming _Jon
Zellner during a recent visit to the satcaster.
Sparks’ duet with Chris Brown, “No Air,”

has sold 2.1 million units <ince its release,
according to Nielsen SoundScan, and is

among the best-selling tracks of 2008 so far.

Wall Of Fame ) R
BNA artist and '
2008 Academy of
Country Music
entertainer of the
year Kenny Chesney,
right, signed the
waell of stars at Clear
Channel’'s WSIX and
spent time with
personalities Gerry
House and Big D
and Bubba during a
visit to the Nashville
station. Pictured
with Chesney is PD
Keith Kaufman.

Capitol Hill»

Capitol quartet Coldplay—sans frontman
Chris Martin—visited Premiere Radio
Networks’ New York studios June 25 for a
radio tour and to celebrate the success of
fourth studio album “Viva la Vida or Death
and All His Friends” with a champagne toast.
From left are Premiere VP of netwark
programs and services John Weber; Premiere
national director of music initiatives Emily
Spencer; Mediabase MIS coordinator Stuart
Heidemann; Coldalay drumsmer Will
Champion and bassist Guy Berryman;
Premiere senior VP of music initiatives/VP of
affiliate relations Alissa Poilack; and Coldplay
lead guitarist Jonny Buckland.
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One In A Million

RCA Nashville artist Sara Evans made a
June 29 appearance on CBS-TV's “Million
Dollar Password,” a modern version of the

classic game snow, hosted by Regis Philbin.

<4 Peak
Performance
51 Peak artist Will
Dowming, left,
R discussed health
issues, current
} project “After
1 Tonight” and a fall
tour with Cox urban
! . AC WCFB (Star
94.5)/0rlando
listeners. He's
pictured with PD
Kewvin Gardner.

<4 The Girls
Next Door
Playboy publisher
Hugh Hefner and his
three companions—
E! reality TV stars
Bridget Marquardt,
Holly Madison and
Kendra Wilkinson—
enjoyed the Playboy
Jazz Festival from
box seats at the
Hollywood Bowl in
Los Angeles. From
left are Marquardt,
Hefner, Madison
and Wilkinson.
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The gateway to music formats, the week in charts and airplay data.
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RsR SPIIN
SPOTLIGHT

THE SPIN

‘Home' Sweet
'Home'

With Blake Shelton
taking Michael Bublé’s
2005 AC No. 1
“Home" to the top of

Swift Makes Top 10 History

Taylor Swift becomes the
first female artist to land five

tne Country chart, the
two lists see their first

s e lieE gy top 10 singles from a debut

Blake Shelton different artists in

album since sister publication
Billboard launched its Top
Country Albums chart in
January 1964, as “Should’ve
Said No” (Big Machine)
jumps 13-10. Her sclf-titled W8
set 1s the first debut album by any artist to produce that

more than 15 years. In
that span, three songs came oh-so-close to
doubling up, reaching the tcp two on each of
the charts, but not No. 1.on both:

Title, Artists (Pezks, Years)

“How Do | Live,” Trisha Yezrwood
(No. 2 Country, 1997), LeAnn Rimes
(No. 1AC, 1997)

“Nobody Knows,” tke Tony Rich Project
(No. 2 AC, 1996), Kevin Sharp
(No. 1 Country, 1997)

“l Can Love You Like That,” John Michael
Montgomery (No. 1 Country, 1995},
All-4-One (No. 2 AC, 1995)

many top 10s since “Wide Open Spaces” by the Dixie
Chicks also generated five in 1998-99. It’s also the first set by
any solo female to feature a quintet of top 10s since Jo Dee
Messina landed five from “I'm Alright” in 1998-2000.

Culb Climbs Te
5:10(:;:?15.?:22 IS"Jnfm:: The_Dream
Brian Culbertson ascends to the top of Feels The
‘Luv” At Urban

the Smooth Jazz chart, as “Always
Remember” (GRP/Verve) rises 3-1 (up 31
The-Dream ascends with his sec-

plays, the format’s second-best gain).
The song is his second No. 1 on the
Nielsen BDS-based tally, matching the
peak of “Hookin” Up” in 2005. The cut
leads off “Bring Back the Funk,” which
in May became his third chart-topper on
Billboard's Top Contemporary Jazz
1 Albums list, on which he’s placed seven
- titles since October 1997.

Urban Outfitters Alternative Still

Mariah Carey notches her 3lst hit on the Urban Hungry For ‘Pork’
chart with “I’ll Be Lovin” U Long Time.” Weezer's “Pork and Beans”
Though certainly impressive, sqe’s still just a (Interscope) leads Alternative for a
10th straight week, becoming just the
17th song in the Nielsen BDS era
(since January 1994) to top the chart
for double-digit weeks. The last No. 1
to log at least 10 frames was Foo
Fighters’ “The Pretender,” which com-
pleted its record-setting 18-week reign
on the Dec. 21, 2007, chart. This
marks the fourth consecutive calendar
year that at least one song has spent
10 or more frames in the pole position.

ond consecutive Urban chart-
topper as a lead artist, as “1 Luv
Your Girl” (IDJMG) rises 2-1 (up
174 plays). The song tollows

.“‘

“Falsetto,” which ruled for a week
in March, making the-Dream the
first artist with a pair of chart-top-
pers at the format in 2008. His
first effort, “Shawty Is a 10,”

little more than halfwav to the mark for most .
reached No. 5 in November. The

entries in the list's 15-y=ar ledger:
artist, born Terius Nash, also push-
es 25-22 as a featured artist on
Plies’ “Please Excuse My Hands”

(Atlantic). “Luv” additionally bul-

Total Charted Titles, Artist
55, R. Kelly

50, Jay-Z

39, Mary J. Blige

36, Ludacris

32, Diddy

31, Mariah Carey

lets at No. 6 at Rhythmic (up 269
plays) and is New and Active at
CHR/Top 40.

Records.com
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By Wade Jessen, Gary Trust, Anthony Colombo and Raphael George

Lil Adds Up To A Lot At Rhythmic

Lil Wayne occupies four slots in the Rhythmic
chart’s top 20, with three of the list’s top 11 songs
from his recent No. 1 album “Tha Carter I11” As
“Lollipop” (Universal Motown) sticks to No. 1
for an 11th week, the rapper enters the top 10
with “Got Money” (13-10) and marches 17-11
with “A Milli,” which scores Most Increased Plays
honors (up 739). He also guests on Llovd’s “Girls
Around the World,” up 22-19.The 11-frame rule
for “Lollipop™ is the chart’s longest since Nelly’s
“Dilemma” featuring Kelly Rowland strung
together an equal run in summer 2002.

Shelton Makes Himself
At ‘Home" Atop Country

Blake Shelton lands his fourth Country No. 1 as
“Home"” (WRN) steps 2-1. He last led the chart
when “Some Beach” spent the last of its four
weeks at the summit in January 2005. Shelton
also held the top spot with “The Baby” (2003)
and his debut single, “Austin,” which ruled for five
weeks in 2001.

“Home" originally topped the AC chart as per-
formed by its co-writer Michael Bublé in July 2005
(see Spin Spotlight, left). It is the first song to top
both lists by different artists since the Dolly Parton-
penned “| Will Always Love You"” reached the AC
pinnacle for Whitney Houston in 1992, 10 years
after Parton herself placed it atop the Country tally
for a second time. An earlier version of the song by
the country legend topped the list in 1974.

Slipknot Goes ‘Psycho’

Slipknot's “Psychosocial” (RRP) rolls 37-19 at
Acrive Rock, while entering Alternative at No.
33 and Rock at No. 28.The track earns
Airpower and Most Increased Plays stripes at
Active (up 410), where it’s the group’s seventh
appearance. At Alternative, the track posts the
week’s second-largest spin gain (up 214) and
marks the act’s highest debut ot its four chart
visits. To date, the band’s best peak on Active
and Alternative was with 2004’ “Duality,”
which reached No. 4 on the former chart and
No. 6 on the latter.
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EVENTTAPE
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5 25” Ev ntT v e P _TR easiest way to hang your EventTap/e!//
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- cl Ll
5.25" EventTape® # Colors | 6,000f | 12,000 | 18,000 f | 24,000 ft | 30,000 ft | 36,000 ft | 42,000 ft | 48,000 ft
“5.1/4in. - 2.0 mil. 1-color $352 520 690 841 998 1,151 1,301 1,448
Rt A RS 0 gliR: 2-color 532 697 861 1,021 1,178 1,331 1,481 1,628
« Llow one-time plate charge:$145/color
« Stock/Materiol: Polyethylene plastic |  3-color 712 877 1,041 1,201 1,358 1,51 1,661 1,808
* Colors: White or Yellow 4-color 892 1,057 1,221 1,381 1,538 1,691 1,841 1,988

10.5" EventTape"

EventTape®

10.5" EventTape® # Colors | 3,000 ft 9,000 ft | 12,000t | 15,000 ft | 18,000 ft | 21,000 # | 24,000 f

©10-1/2 in. - 2.0 mil. 1-color $352 517 681 841 998 1,151 1,301 1,448

* Shipped in rolls of 750 f.
- Low onetime plate charge:$145/color| _ 2-color 532 697 861 1,021 1,178 1,331 1,481 1,628
 Stock/Materiol: Polyethylene plastic | 3 oo, 712 877 1,041 1,201 1,358 1,511 1,661 1,808

« Colors: White or Yellow
« $100/3000 H. for perforations/cut 4d-color 892 1,057 1,221 1,381 1,538 1,691 1,841 1,988

VA - ®
18" EventTape .
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18” EventTape® # Colors | 3,000f | 6,000f | 9,000f | 12,000f | 15000 ft | 18,000 ft | 21,000 ft | 24,000 ft
<18 in. - 4.0 mil. 1-color $591 986 1,377 1,760 2,134 2,500 2,858 3,208
« Shipped in rolls of 1,000 ft.
- Low one-time plate charge:$195/color| _ 2-¢olor 771 1,166 1,557 1,940 2,314 2,680 3,038 3,388
+ Stock/Material: Polyethylene plastic 3-color 951 1,346 1,737 2,120 2,494 2,860 3,218 3,568
« Colors: White or Yellow

«$100/3000 ft. for perforations/cut 4-color 1,131 1,526 1,917 2,300 2,674 3,040 3,398 3,748
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EVENTTAPE
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24 EventTape [ 927/ 969] 927 / 969 [ 927 / 969 927 (96
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24" EventTape® # Colors | 3,000ft | 6000k | 9,000 | 12,000 | 15000 | 18,000 ft | 21,000 ft | 24 000 ft
“24'in. - 4.0 mil. l-color $713 1,235 1,746 2,247 2,736 3,216 3,684 | 4141

1

* Shipped in rolls of 1,000 ft. f

* Low one-time plate charge:$295/color 2-color 898 1,415 1,926 2,427 2,916 3,396 3,864 4,321
* Stock/Material: Polyethylene plastic 3-color 1,078 1,595 2,106 2,607 3,096 3,576 4,044 2,501

* Colors: White or Yellow
* $100/3000 . for perforations/cut 4-color 1,258 1,775 2,286 2,787 3,276 3,756 4,224 4,681

30" EventTape"

= 2na®
30" EvenfTape® # Colors 3,000 it 6,000 ft 9,000 fi 12,000 ft | 15,000t | 18,000 ft | 21,000 ft | 24,000 ft
*30in. - 6.0 mil. 1-color 313 2,044 2,947 3,832 4,698 5,544 6,372 7,180

* Shipped in rolls of 500 ft.

*Low one-time plate charge:$350/color 2-color 1,31 2,224 3,127 4,012 4,878 5,724 6,552 7,360
* Stock/Material: Polyethylene plastic 3-color 1,451 2,404 3,307 4,192 5,058 5,904 6732 7,540

* Colors: White or Yellow
*$100/3000 . for perforations/cut 4-color 1,671 2,584 3,487 4,372 5,238 6,084 6,912 7,720

36" EventTape” b
¢

www.yosoylakalle.com www.yosoylakalle.com www.yosoylakalle.com www.yosoylakalle com
5 ane®
36" EventTape® # Colors 3,000 ft 6,000 ft 9,000/ | 12,000 ft | 15,000 ft | 18,000 ft | 21,000 ft | 24,000 ft

*36in. - 6.0 mil. 1-color $1,233 2,245 3,246 4,226 5,185 6,122 7,039 7,935

* Shipped in rolls of 500 #. -
+ Low oneime plate chorge:§395 /color| _ 2-€S10F 1.413 2,425 3,426 | 4,406 5365 | 6,302 7,219 8,115
* Stock/Material: Polyethylene plastic | 3.color 1,593 2,605 3,606 4,586 5,545 6,482 7,399 8,295

* Colors: White or Yellow %

+$100/3000 F. for perforations/cut 4-calor 1,773 2,785 | 3,786 4,766 5,725 6,662 7,579 8,475

Vs

1-800-21-FLASH

1-800-213-5274
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KEY TAGS/BEV OPENERS

Rectangle

Businass Card

+ MEMPHES

EPORYTS COUNCIL
[Er s w——

Acrylic Key Tags - (Price per key tag)

Description 250 500 2,500 | 5,000 10,000
Square 12" x 112" $1.66 | 1.06 .84 70 .62 .60 58
Rectangle 138" x 28" 1.66 | 1.06 .84 .70 .62 .60 58
Oval 2" 1.66 | 1.06 .84 .70 .62 .60 58
Jumbo Rectangle 178" x 23" 1.86 | 1.26 1.04 92 86 76 76
Business Card Tag 24" x 394" 2.00 | 1.40 1.20 1.00 .98 .88 .82
Heart 134" 1.66 | 1.06 .84 70 .62 .60 .58
House 2" 1.66 | 1.06 .84 70 .62 .60 .58
Round 134" 1.66 | 1.06 .84 70 .62 .60 .58
Jumbo Round 22" 1.92 1.30 1.08 .94 .88 78 78

*Use an unlimited number of colors  «Print two sides different: NO EXTRA CHARGE!
* Snap together acrylic clam  sOne-time set-up charge $40  *Consecutive numbering available

QOO0

Neon : Neon Neon
Yellow | White | EGigen | SGrange |

# Colors
! 1-color $0.60 | 56 52 42 40 .38
-
| 2-color .80 76 72 .62 .60 .58

* Plate/set-up $25 per color
*We only recommend printing white, yellow, orange, gold or silver on black opener
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R&R SOUND DECISIONS

Heartache sets off hit for Mercury Nashville's Jamey Johnson

Two Breakups Lead To

New Deal

Ken Tucker

KTucker@RadioandRecords.com

n classic country fashion, once-bitten, twice-shy Jamey Johnson owes at
. least part of his new deal with Mercury Nashville to not one, but two
breakups. In short order, he was dropped from Sony BMG Nashville and | p
endured a divorce in 2006. “At first you go through all of the usual
things,” he says now. ‘] was a little stunned and a little mad, a little frus-
trated and a little hurt. I've never been fired from anything in my life”

| ‘It was clear

| this album
was some
inspired
Stl.lf -’—Luke Lewis

Johnson’s debut single,“The Dollar,” reached
No. 14 on the Nielsen BDS country chart in
March 2006. His BNA album of the sanie name
peaked at No. 20 on Billboards Top Ceuntry
Alburis and has sold 77,000 copies, according to
Nielsen SoundScan.

As a result of his trials, Johnson says he turned
into a recluse.*T wouldn't talk to anybody. I would-
n’t go out to clubs. T didn’t want to be at any party.

[ quit drinking for more than a year. [ rented a
basement in a friend’s house and stayed there, com-
ing up with songs and ideas,” the Alabama native

says. “In that respect, losing my deal was a good
thing, because [ finally had time to come home |
and get my lite back in order.”

While it was a bad time personally, it was a great
time from a songwriting standpoint. In September
2006, George Strait spent two weeks at No. 1 on

GOODREM: ANDREW SOUTHAM

R&Rs Country chart with “Give It Away,” a song
Johnson co-wrote with Bill Anderson and Buddy
Cannon. Johnson also scored a No. 1 with Trace
Adkins, who took “Ladies Love Country Boys™ to
the top in March 2007.

After releasing “That Lonesome Song” on the
Internet, Johnson garnered the attention of
Mercury. While he nad been ap-
proached by other labels, he was
skeptical but took a meeting anyway.
He was pleasantly surprised when
Universal Music Group Nashville
chairman Luke Lewis promised not
to interfere with the creative process.
“He looked at me and said, ‘I don't
know what y'all are doing in that
studio and [ don't even care. Don'’t
mess with that sound.” ” Johnson re-
calls. “I was shocked.”

Lewis adds, ‘It was ¢lear this album
was some pretty inspired stuff.”

Johnson

Now Johnson has 2 new lease on
life and a new deal. Mercury debut
single “In Color,” a touching look at the world
as seen through the eyes of his grandfather, is
No. 37 on R&R’s Country chart and album
“That Lonesome Song” is due Aug. 5.

Jay Thomas, MD for XM Satellite Radio’s
Highway 16 country channel, says that because
of past success with “The Dollar,” Johnson’s new
single got swift attention:*“We put it on and knew
from the get-go that there was something to it,
as the calls and e-mails have proven. Its one of
those serious kinds of songs that people would
identify with.”

For his part, Johnson says the pain was worth
the gain. “I can’t even tell you how great this all
feels to me. This is one of the most awesome
times in my life, just to see all this stuft unfold the
way that it has”

Aussie Superpower Finally Flies In U.S.

Wher: Delta Goodrem was cast in Australia’s long-running
serial "Neighbours™ in 2002, the teenager didn't care for
the “bad girl” character written for her—and had the
audacity to renege on the potentially career-making role.

Goodrem had already signed a development deal with
Sony Records and felt the part didn’t suit the hopeful tone
of her music. “It’s hard now to believe I had the courage
to do that,” the 23-year-old says. But as it turns out, show
producers wanted to fly with Delta and rewrote the role
of shy coffee-shop statfer/budding singer “Nina Tucker”
to her liking, and she signed on.

Goodrem has certainly made good on not being bad—but
her story has since played out with more real-life melodrama
than any soap.When her latest album, “Delta,” arrives July 15,
it will represent the culmination of five topsy-turvy years.

First single “Born to Try” (Columbia)—introduced on
“Neighbours” in 2003—rallied to No. 1 at home m Oz,
while debut albwn “Innocent Eyes” spent 29 weeks as a
chart-topper, selling [4-times platinum and winning
seven Australian Recording Industry Assn. Awards. The
record also made her a star in the United Kingdom,
Ireland, Greece, Sweden and Japan.

And then her career came to a precipitous halt when

late that year, at 18, she was diagnosed with Hodgkin’s
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lymphoma, a cancer that attacks the immune system. A
U.S. launch on Columbia was compromised; single “Lost
Without You” reached No. 18 at AC, but too weak to pro-
mote it, Goodrem’s planned album was scrapped.

After chemotherapy and radiation, her 2004 sophomore
CD, “Mistaken Identity,” was released in established terri-
tories and, not surprisingly, displayed a starker lyrical side.
Goodrem says, ‘I was young, but never naive, and found
strength as a woman. I know it was intense, even tiring.”
Fans stood alongside (even as she retired from “Neigh-
bours™), with another No. 1. Then, “Delta” in 2007 be-
came her third consecutive chart-topping disc.

Now, she returns stateside. Signed to Mercury’s resur-
rected imprint Decca in the United States, Goodrem has
a mighty proponent in label president David Massey—a
former global A&R exec tor Sony who was integral in
grooming her in 2002."] took a trip to Australia and saw
12 artists in a three-day period. I kept seeing posters of
this girl named Delta,” he recalls.“She played ‘Born toTry’
for me, this poignant, powerful ballad. She blew me away”

A slightly reconfigured “Delta” is arriving in the States.
The first single, the uptempo, piano-fervent “In This
Life"—produced by Grammy Award winner John Shanks
and co-written by Goodrem and fiancé Bryan McFadden

(formerly of hitmaking Irish boy band Westlife)—is bul-
leted at No. 37 at hot AC.

Jeff“Hitman’ DeWitt, PD of Clear Charnels hot AC KHKZ
(Hot Kiss 106.3)/McAllen, is convinced. After Goodrem played
at a stagon event for 400 listeners, he added “In This Life”“Its
one of the fastest-reacting songs we've ever played, and Delta is
among the warmest people I've met in a long time,” he says.
“She certainly doesn’t behave like the huge star she is. And the
more songs ['ve heard, the bigger fan I've become.”

Decca is now doing a nationwide radio tour at hot AC
and AC. Goodrem has already appeared at the NARM
conference and will perform on
“The View” during release
week. Goodrem says of her U.S.
relaunch, “lts  even more
rewarding that I get to come
back and start properly. I'm
hungry for this and conumitted
to being a new artist. [ feel like
I was always meant to do this,

like there’s a chip in my body

that says,  ‘OK, what’s
next?” "—Chuck Taylor, with ad-
ditional  reporting by  Christie

Eliezer in Melbourne and Andre
Paine in London

Coodrem
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Much like oxygen, show prep is everywhere . . . Part one of a

two-part series

Life Is Show
Prep Is Life

Kevin Carter

KCarter@RadioandRecords.com

Prep; Show

ife is show prep. That was the overwhelming consensus during the
top 40 show prep session that I moderated June 26 during the
Conclave Learning Conference in Minneapolis. The panel featured
Mike Marino, founder of the BitXChange show prep service; Clear
Channel WHTZ (Z100)/New York afternoon driver JJ Kincaid;AJ
Bilger, creative director at sister KDWB/Minneapolis; and New
Northwest Broadcasters KFAT/Anchorage, Alaska, APD/morning guy Brad Erickson.

The discussion centered upon radios inherent
advantage over an iPod: It5 local and emotionally
engaging, and that connection is derived from involv-
ing your own life and daily activides ... and that
requires some careful pre-and post-show prep.“We're
not an iPod!”” Marino said. “Do you take everything
around you, bring it to work and put it on-air?” he
asked the audience.*“Show prep is anything going on
around you. It could be your domestic situation. Its
also pop culture. Everything is prep. It could be a bill-
board you pass or some smelly guy on the subway.”

Kincaid agreed, especially about the subway
part—it’s a place where he admits he has collected a
veritable treasure trove of carbon-based show prep of
the most unexpected kind, like the gir with hairy toes.
No, seriously.

Kincaid said a casual look down at a fellow passen-
ger’s toes, followed by a moment of revulsion and a
20-second comment about it on the air the next day
yielded more than an hour of exploding request lines
trom people anxious to share similar close encounters
with that dreaded condition that Kincaid dubbed
“’Fro-Toes.” It was an unexpected interactive wind-
fall, an example of observational show prep—and it
was free. Its all about being observant, Kincaid said.

Bilger remarked, “You get caught up in the busi-
ness of the business, and if you don’t pay attention to
your family or TV or the subway or whatever, you
miss out on stuff. [t just living life and being stupid.”

Make It Personal

“No muatter what market you're in—it doesnt mat-
ter low many people are listening—the best stories
are the ones you tell yourself,” said Erickson, who

works in mighty market No. 171.“You've got to set
it up, but be a good storyteller. Make people relate and
laugh, and that stuff blows up.”

Kincaid concurred: “Absolutely, the listeners want
to know about me. We’re pushing people to the Web
site, and you can put pictures there. So I saw some
chick with hairy toes on the subway and I put it on
the air, and it got the phones going more than any-
thing else that week”

Erickson admitted that he has to work a little
harder to prep his show:*“You do have to look for
stuff. In a smaller market, your phones don’t always
blow up,” he said. “The best bits are spontaneous;
you just need to be with someone who can work
with you. It’s all theater of the mind. You can't be
afraid of trying something spontaneous. If it does-
n't work, either move on or make fun of the fact
that it didn’t work.”

“I’ve heard a lot of discussions between PDs and
morning shows that they're only allowed to talk for
seven seconds at a time, or four times an hour,”’
Marino said. “Each show has its own limitations
based on formatics and station focus, and ! get tired
of hearing the iPod analogy. No, people don’t want
radio to be like an iPod.You are connected to a disc
Jjockey who does things that you connect with. 1
hear these PDs and consultants who want to limit
the amount of talk—and then [ heard in a top five
market that with the PPM, they don't want to turn
people off”

Bilger is already prepping for life with PPM:“It’s
now all 30 seconds or less. Get to the facts. Be cre-
ative, but be tight” Marino chimed in: “Most of
the top 40s in the major markets don’t follow the

seven-second rule. The adult formats Ido].You can
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From left, Kevin Carter, JJ Kincaid and Mike Marino react
positively to a funny audience member.
when he’s on the air.

‘Show prep
is anything
going on
around Lou.
It could be
your
domestic
Isitualtion.
t's also po
culture. ﬂ .
could be a
billboard
you pass or
some smelly
guy on the
subway.’
—Mike Marino

Brad Erickson, center, holds Marino, left, and AJ spellbound
with his story about a moose and the station van.
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be entertaining in 15 seconds in middays and after-
noons. You can even do the setup on the air and
do the punch line on the Web and you sull get
credit for it”

Work The Web

Jocks have found their Web sites to be a huge ally in
drawing listeners into online bits that they started on
the air."Ten years ago,a PD inYork, Pa., actually told
me that having a computer in the studio would be
distracting,” Kincaid said. How far we've come . ..
“I'm definitely working the Web site into things,”
he said.“I quickly realized that with the site,in order
to get the most amount
of hits, tell people they
don’t want to see what-
ever it is you posted.
When youre negative
about it, its human
nature for people to
flock there” Kincaid
also noted that the best
hours to update a Web
site are between 2 p.m.-
5 p.m.—coincidentally,

Echoing the common sense assessmient, Marino
emphasized that talent should be putting fresh content
on the station’ site every day, sort of show prep after
the sale.“Every morning show, every air talent has to
have something going on the Web every day, not once
a week. You think YouTube updates once a week? Its
just sick how the Internet is taking over,” he said.
“Everything you post doesn't have to be the happiest
thing in the world. There could be some heroic things.
you've done locally. I can' stress enough how the
Internet is an important part of your brand.You should
be prepping for your Internet posting every day.”

Erickson said,“Being in a smaller market, we don't
have imaging people or other people to handle that
stuff. I've got a new morning show girl,and I do 95%
of the prep work, but I give her pictures to put on
the Web site. ['ve listened to other shows who say,‘If
you want to check this out, go toYouTube or TMZ!
No, don't steer them
away! Steal it and put it
on your Web site.”

“Show  prep is
offense.  Back-selling,
front-selling and weath-
er are defense. Thats
where iPods are beating
you,” Marino said.
Erickson added, *‘Talk
about the weather, but
thats not your show
Remember the key

ingredients, but sprinkle in everyth'lng else to truly
make a show.”

. So let us review: “The appointment=setting s
fnpo’rt;mt, but it§ part of being relevant,” Marino said.
. ,You re 1ot a freakin’ iPod. If radio i going to survive
l'ts.got to be a living, breathing entity: Its all part of | pmp’
living life and then talking sbout it on the radio? RR

Next weck: Imaging is everything . . . and growing your
owti celebrities,
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» CHRIS BROWN CRABS HIS THIRD CONSECUTIVE TOP 10 AS
A LEAD ARTIST, AND FOURTH STRAIGHT OVERALL, AS
“FOREVER” FLIES N1-6. THE TRACK, STRIFPED ONTO THE

“FOREVER EDITION” OF BROWN'S PLATIMUM SET “EXCLUSIVE,”
ALSO ENTERS THE UPPER QUARTER OF THE RHYTHMIC LIST
P (12-9), HIS 10TH TOP 10 SHOWING ON THAT CHART.
(DMDS AVAILABLE AT DMDS.COM
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CHR/TOP 40 MONITORED REPORTERS

WFLY/Albany, NY
OM: Kevin Callahan
PD: Terry @' Dannell
APD: Brian Cody
MD: Marissa Lanchak

WKKF/Albany, NY
PD: Randy McCarten

KKOB/Albuguergue, NM
OM: Eddie Haskell

PD: Justin Riley

APD: Mark Anderson

MD: Carlos Duran

WAEB/Allentown, PA
PD: Laura St. James

WIXX/Appleton, Wi
PD: Jason Hillery
MD: David Burns

WKSZ/Appleton, Wi
PD: Daytan Kane
APD/MD: Brian Davis

WSTR/Atlanta, GA
PD: Dan Bawen
MO: Michael Chase

WWWQ/Atlanta, GA
OM/PO: Rob Roberts
APD/MD: Johnny O

WHHD/Augusta, GA
PD: Chuck Whitaker
APD: Kris Fisher

KHF1/Austin, TX
OM: Mac Daniels
PD: Jay Shannon
MD: Tony Cortez

WFMF/Baton Rouge, LA
PD: Kevin Campbell

KQXY/Beaumont, TX
PD/MD: Brandin Shaw
APD: Patrick Sanders

WXYK/Biloxi, MS
OM: Kenny Vest
PD: Lucas

WQEN/Birmingham, AL
OM: Tom Hanrahan

PD: Keith Allen

APD/MD: Madison Reeves

KSAS/Boise, ID

PD: Steve "Keke Luv"
Kicklighter

APD: Chris "Lucky" Stewart

KZMG/Boise, ID
MD: Miggy Santos

WXKS/Boston, MA
OM: Cadillac Jack
PD: Chris Tyler

MD: Jim Clerkin

CKEY/Buffalo, NY
PD/MD: Dave Universal

WKSE/Buffalo, NY
OM/PD: Sue O'Neil

WXXX/Burlington, VT
OM/PD: Ben Hamilton
MD: Pete Belair

WDJQ/Canton, OH
PD: John Stewart
MD: Nikolina

WIHB/Charleston, SC
OM/PD: Bryan Taylor
MD: Dave Ryan

WSSX/Charleston, SC
OM/PD: Mike Edwards
APD/MD: Special Ed

WVSR/Charleston, WV
OM: Jeff Whitehead

PD: Wade Hill

MD: Jason Reed

WNKS/Charlotte, NC
OM/PD: John Reynolds
MD: Otis

WKSC/Chicago, IL
PD: Rick Gillette
MD: Jeff Murray

WKFS/Cincinnati, OH
OM: Scott Reinhart
PD: Mark Anderson

WAKS/Cleveland, OH
OM: Kevin Metheny
OM: Jeff Zukauckas
PD: Bo Matthews
APO/MO: Kasper

KKMG/Colorado Springs, CO
OM: Bobby Irwin
PD: John Foxx

KVUU/Colorado Springs, CO
PD: Chris Pickett
MD: Darren McKee

WNOK/Columbia, SC

WCGQ/Columbus, GA
PD: Dave Arwood
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WNCI/Columbus, OH
PD: Michael McCoy
APD: Erin Rafferty
MD: Maxwell

KKPN/Corpus Christi, TX
OM/PD: Scatt Halt
APD/MD: Dave Ross

KHKS/Dallas, TX
PD: Patrick Davis
APD/MD: Billy The Kidd

WDKF/Dayton, OH
OM: Tony Tilford
APD/MD: Ryan Drake

WVYB/Daytona Beach, FL
OM: Frank Scott
PD: Ammie Qlson

KKDM/Des Moines, |A
PD/APD: Greg Chance
MO: Scotty Cage

WKQ!/Detroit, MI
PD: Dom Theodore
APD/MD: Beau Daniels

WWCK/Flint, MI
OM: Jeff Wade
PD: Jetf Andrews

WXKB/Ft. Myers, FL
PD: Matt Johnson
MD: Bruce The Moose

WYKS/Gainesville, FL
OM: Kevin Quinn
PO/MD: Riggs

WHTS/Grand Rapids, MI
OM: Brent Alberts
PD: Jack Spade

WSNX/Grand Rapids, M
OM: Doug Montgomery
PD: Eric O'Brien

APD: Holmes

WKZL/Greenshora, NC
PD: Jason Gogdman
APD: Josie

WERO/Greenville, NC
PD: Chris "Hellywood" Mann
APD/MD: Beaver

WFBC/Greenville, SC
PD: Chase Murphy
MD: Natalie Randall

WHKF/Harrisburg, PA
OM: Chris Tyler

PD: JT Bosch

APD: Mike Miller

MD: 0C

WKSS/Hartford, CT
PD: Stan 'The Man' Priest
MD: Brian "Munchie" Donovan

KQMQ/Honolulu, HI
MD: Ryan Sean

KRBE/Houston, TX
PD: Leslie Whittle

WZYP/Huntsville, AL
APD: Ally "Lisa" Elliott

WNOUW/ Indianapolis, IN
OM: Brian Wallace
PD: Tim Rainey

WYOY/Jackson, MS
PD: Zak Tyler
APD/MD: Nate West

WAPE /Jacksonville, FL
PD: JR Ammons
APD/MD: Chase Daniels

WFKS/Jacksonville, FL
OM: Gail Austin

PD: Todd Shannon

APD: Jonathan Reed

WAEZ/Johnson City, TN
OM: Bill Hagy
PO/MD: Jason Reed

KMXV/Kansas City, MO
OM: Mike Rowen
PO: Ponch

WWST/Knoxville, TN
PD: Rich Bailey
MD: Scott Bohannon

KSMB/Lafayette, LA
OM: Keith LeBlanc

PO: Bobby Novosad
MD: Chris Reed

WLAN/Lancaster, PA
PO: Jeff Hurley

WJIM/Lansing, Mi
PD: Josh Strickland

WLKT/Lexington, KY
PO: JB Witde

KLAL/Little Rock, AR
OM/PD: Randy Cain
APD: Ed Johnson

MD: Charlotte

KIIS/Los Angeles, CA
PD: John Ivey
APD/MD: Julie Pilat

WDJX/Louisville, KY
PD: Shane Collins
APD/MD: Ben Davis

WZKF/Louisville, KY
PD/MD: Matt Ryan

WZEE/Madison, Wi
OM: Mike Ferris
PD: Jon Reilly

WAOA/Melbourne, FL
PD: Tany Banks

WBVD/Melbourne, FL
OM: Ken Haliday
PD: Mike Klein

WHBQ/Memphis, TN
OM: Chris Taylor
MD: Joe Mack

WHY/|/Miami, FL
OM/PD: Rod Phillips
MD: Michael Yo

WXSS/Milwaukee, W
OM/PD: Brian Kelly
APD/MD: JoJo Martinez

KDWB/Minneapolis, MN
OM/PD: Rob Morris
MD: Lucas

WABB/Mobile, AL
APO/MD: QTIP

KHOP/Modesto, CA
OM: Richard Perry
PD: MaJoe Raberts
APD: Madden

MD: Orphan Andrew

WHHY/Montgomery, AL
OM: Bill Jones
PD/MD: Steve Smith

WRVW/Nashville, TN
OM/PD: Rich Davis
MD: Tommy Butter

WBLI/Nassau, NY
OM: Nancy Cambino
PD: Jeremy Rice
APD: Al Levine

MD: Tim Clarke

WFHN/New Bedford, MA
PD: Jim Reitz
MD: Michael Rock

WKCI/New Haven, (T
PO: Chaz Kelly
MD: Mike "Jagger" Thomas

WEZB/New Orleans, LA
OM/PD: Mike Kaplan
MD: Stevie C.

WHTZ/New York, NY
OM: Tom Poleman

PD: Sharon Dastur

MD: Romeo

KJYO/Oklahoma City, OK
OM: Tom Travis

PD: Mike McCoy

MD: Frito

KQCH/Omaha, NE
OM: Tom Land

PD: Mark Todd

MD: Corey Young

WXXL/Orlando, FL
PD: Michael Bryan
APD/MD: Jana Sutter

WI0Q/Philadelphia, PA
PD: Rick Vaughn
APD/MD: Jo Jo Brooks

KZZP/Phoenix, AZ
PD: Mark Medina

MD: Greg "0J Greggy D"
D'Angelo

WBZW/Pittsburgh, PA
PO: Ryan Mill
APD/MD: Kobe

WKST/Pittshurgh, PA
PO: Alex Tear

APD: Drew Hall

MO: Dylan

WJBQ/Portland, ME
OM/PD: Tim Moore
MD: Mike Adams

KKRZ/Portland, OR
PD: Brian Bridgman
APD: Mick Lee

WPRO/Providence, Rl
OM/PD: Tony Bristol
APO/MD: Davey Morris

WDCG/Raleigh, NC
OM: Chris Shebel
PD: Randi West
APD/MD: Brody

KWNZ/Reno, NV
PD: Justin Tyme
APD: Johnny B

KWYL/Reno, NV
OM/PD: Nick Elliott
APD: Rude Boy
MD: Amy Black

WRVQ/Richmond, VA
PD: Baomer

WXLK/Roanoke, VA
PD: Kevin Scott

APD: Danny Meyers
MD: Bab Patrick

WKGS/Rochester, NY
PD: Erick Anderson
MD: Jesse Graff

WPXY/Rochester, NY
PD: Mike Danger

KDND/Sacramento, CA
PD: Dan Mason
MO: Christopher K.

WI0C/Saginaw, M|
PD: Jerry Noble
APD: Demas

KZHT/Salt Lake City, UT
OM: Jeff Cachran

PD: Jeff McCartney

MO: Tricia Jenkins

KXXM/San Antonio, TX
OM: George King

PD: Tony Travatto
APD/MD: Russell Rush

KHTS/San Diego, CA
PD: Jimmy Steele
APD/MD: Hitman Haze

Sirius Hits 1/Satellite
OM: Kid Kelly
APD/MD: Ryan Sampson

XM Top 20 on 20/Satellite
OM: Jon Zeliner

PO: Michelle Cartier

MD: Priestly

WAEV/Savannah, GA
PD/MD: Russ Francis

KBKS/Seattle, WA
PD: Becky Brenner
APD: Bender

MD: Eric Tyler

KRUF/Shreveport, LA
OM: Cary McCoy

PD: Erin Bristol

MD: Andrew "A.(." Gordon

KSPW/Springfield, MO
OM/PD: Chris Cannon

KSLZ/St. Louis, MO
PD: Tommy Austin
MD: Taylor J

WNTQ/Syracuse, NY
OM/PD: Tom Mitchell
MD: Rick Roberts

WWHT/Syracuse, NY
PD: Butch Charles
MD: Jeff Wise

WFLZ/Tampa, FL
OM: Doug Hamand
PD: Tommy Chuck

WTWR/Toledo, OH
PD: Steve Marshall

WVKS/Toledo, OH
OM: Bill Michaels
PD: Nathan Reed
MD: Baomer

KRQQ/Tucson, AZ
OM/PD: Tim Richards
MD: Chris Peters

KHTT/Tulsa, OK
OM/PD: Tod Tucker
APD: Billy "The Baby 0J"
Sexaur

MD: Mikey B.

WIHT/Washington, DC
PD: Jeff Kapugi

APD: Toby Knapp

MO: Gillian Sussman

WLDI/West Palm Beach, FL
OM: Dave Denver

PO: PJ

APO/MO: Valentine

KZCH/Wichita, KS
OM: Lyman James
PD/MD: Sammy Suarez

WBHT/Wilkes Barre, PA
PD:AJ.
MO: Marino

WKRZ/Wilkes Barre, PA
PD: Mike O'Donnell
APD/MD: Kelly K

WSTW/Wilmington, DE
PD: Mike Yeager
APD/MD: Mike Rossi

WAKZ/Youngstown, OH
OM: Dan Rivers

PD: Sean Stevens

MD: Krissy Taylor

WHOT/ Youngstown, OH
PD: J-Dub
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Lessons in branding from the 33rd Conclave Learning Conference

Now That You're A
Brand Manager . . .

Darnella Dunham

DDunham@RadioandRecords.com

aturday, June 28 marked a few firsts for me: My first trip to
Minneapolis and my first time attending the Conclave

Learning Conference. Another first was sitting in on an
hourlong session dedicated to branding. M Whenever 1
attend industry conventions and conterences, I like to check
out sessions outside of the formats I cover to expand my

horizons. At the Conclave, I attended “Transtorming Your Station Into a
Radio Brand.” While intended for Christian programmers, the information
presented was of great use to any format.

While I already had a solid understanding of the

basic principles of branding, GoodRatings
Strategic Services partner Alan Mason made an
informative presentation that kept attendees
engaged. He discussed the intricacies of building
a brand as 1t applies to radio by citing several com-
panies thae get it right as well as those that miss
the mark.

The role of a PD has essentially evolved into
that of a brand manager, but does vour station have
a brand in your market? If so, what does your
brand represent to your listeners? Here are some
of the key principles from Mason’s presentation
that will be useful to those trying to establish and

maintain a station as a brand.

Branding Is A Noun, Not A Verb. Not every prod-
uct becomes a successful brand, and the same can
be said for stations. Branding a station isn’t just
about hanging up banners at a remote or being
in the streets. In fact, it has nothing to do with
direct action—branding is about the ongoing per-
ception that lives in the minds of your listeners.
Mason likens building a brand to a bird building
a nest, because a series of investments and impres-
sions are required to have an impact. In order to
establish a brand, sometimes the first step is sim-
ply unlearning old strategies that no longer con-
nect with listeners.

Timing Is Everything. A brand isn't solidified by

one singular action, no matter how grand the ges-
ture. A brand develops over time and nwst also
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evolve so it can stay relevant, while retaining the
core of what the brand represents. To illustrate
this point, Mason showed the first Apple
Macintosh commercial, which portrayed its
users as the antithesis of drones in an Orwellian
“1984” setting. Today, the Apple brand has
evolved but still presents itself as the hip alterna-
tive to the personal computer, as demonstrated
in its “I'm a PC. I'm a Mac” TV ad campaign.
According to Mason, Coca-Cola and Nike are
also brands that have developed over time and
evolved throughout the years.

Community Ties. Of course its important to
present a quality on-air product, but a station
doesn’t have to be the best in the market to have
the strongest brand. “Brand value is in the
mind,” Mason said. “Starbucks doesn’t have the
best coffee, but they do the best job selling the
experience.” He added that the Starbucks
experience creates a sense of community and
since people intrinsically want to gather and be
connected to each ather, their brand connects
despite the high cost of the coffee. Ultimately,
“brand 1s community,” Mason said. “It’s not
about you.” Harley-Davidson is another com-
pany that has created a strong sense of commu-
nity and an equally strong brand.

What's The Difference? Programmers expend a lot
of energy trying to distinguish their stations from

the competition, but without a strong brand, lis- |

teners may not notice the difference. Most rhyth-

‘Radio has
too much
hyperbole
and too

manY
unfulfilled
promises.’

—Alan Mason

.:. 3
5

doesn’t have a promiise, just a bunch of slogans,”

Eyes On The

Prize

The first step toward

establishing a brand is

to determine the target.

In radio, targets are

usually defined by a

demographic’s age, sex

and race. Mason
suggests incorporating
consumer archetypes
that delve deeper into
the listener:

B Life stage: whether
they're single,
married or have kids

B How they use media

B Dreams and visions:
what they aspire to

B Active or passive
personality

B Employment

B Social style

‘Brand
value is in
the mind.
Starbucks
doesn’t have
the best
coffee, but
they do the
best job
selling the
experience.’

—Alan Mason

mic stations naturally share multiple titles with
their direct competitors, but that also tends to hold
true with urban and CHR /top 40 outlets. Does
your listener see the difference between you and
the other stations?

Prove It! Stations are notorious for claiming to play
“the most music,” have “fewer commercials” and
being “No. 1.”To make

your brand matter,
promise and prove,
Mason said. “Radio

has too much hyper-
bole and
unfulfilled  promises.

too many
He cited Target as one
of the most respected
brands among 18- to
34-year-olds, attribut-
ing it strength to
consistently bringing
customers  quality
products at atfordable
prices. On the flip side,
he pointed to General
Motors as a company

without a brand. “GM

Mason said, comparing it to somne stations and
suggesting that programmers refrain from manip-
ulating listeners.

Get Connected. Proving that your station deliv-
ers all that it claims is essential, but your listen-
ers also have to feel you. A station must have
an emotional connection with listeners,
because human beings make more emotional
decisions than they do rational decisions,”
Mason said. Fear, humor, recognition, love,
pride, belonging and togetherness are some of
the emotions that marketers try to trigger.
What are the buttons you’re trying to push

with your audience?

Storytelling. “Every brand is a story; the success-
ful ones are ongoing,” Mason noted. One of the
most effective places to convey a station’s story is
online. “Web sites are the best portals for people
to find out what radio stations are about. It’s not
about the product, it’s about the listener’s experi-
ence—many of the most successful Web sites get
people involved.”

Personality-Driven. Once you've targeted the con-
sumer, established the IDNA of your brand, differ-
entiated your brand from others and established
an emotional connection with listeners, you will
have clarity on the personality of your brand—
something every strong brand inherently has.

In Harmony. While programmers absorb the
responsibility of managing the brand, it also
has to extend across other departments work-
ing on the same accord. Brand harmony is the
goal and “should be reflected across all plat-
forms——personalities, sales and promotions,”

Mason said. RR

24/7 NEWS ONLINE @ www.RadioandRecords.com 23

www.americanradiohistorv.icom


www.americanradiohistory.com

a
-
§ P 11 NIELSEN BDS  €r HITPREDICTOR
g e ARTIST CERTIFICATIONS STATUS PLAYS AUDIENCE
£3  TmLe IMPRINT / PROMOTION LABEL ™ +/-  MILLIONS RANK A — B LM - o
LIL WAYNE FEAT. STATIC MAJOR  NO. 1{11WKS) n? ¢y RIHANNA 521/99 RAY J 415/53
1. 1 6 _ LOLLIPOP _ CASHMONEY/UNIVERSAL MOTOWN jig '}53* 42.374 1 Disturbia Gifts
- PLIES FEATURING NE-YO n (SRP/Def Jam/IDIMC) (Knockout/DEJA 34/Koch)
o f__ 15 BusTITBABY PART 2 BIG GATES/SLIP-N-SLIDE/ATLANTIC SE 1 -299 ﬂ 2 TOTAL STATIONS: 30 TOTAL STATIONS: 39
| DAVID BANNER FEATURING CHRIS BROWN
| L B GerLkeme B.LG. FACE/SRC/UNIVERSALMOTOWN ‘6'_" 7’18" | SloEu li g:i:b?c'( RADIUS 492117 m%ﬂﬁrﬂ&f S’E: - 4007280
5 n THREE 6 MAFIA FEAT. PROJECT PAT, YOUNG D & SUPERPOWER 4G4TS <422 25233 7 (Property/Mercury/IDJMG) (Island/IDIMG)
e LOLLILOLLI (POP THAT BODY) HYPNOTIZE MINDS/COLUMBIA 1 . TOTAL STATIONS: 28 TOTAL STATIONS: 3s
514 m KARDINAL OFFISHALL FEATURING AKON s, 6481 +395 29392 5 ICE CUBE 453N136  SHAWTY PUTT 330/40
il - 3 ARTIST NEW Do Your Th Dat Bab
)| 6 1o THE-DREAM 476 260 30563 3 TITLE / LABEL STATIONS (,_Zn::,u:,mb; = (;ME; 4
i 1LUV YOURGIRL RADIO KILLA/DEF JAMADIMG - "LL COOL J FEAT. THE-DREAM 15 TOTAL STATIONS: 33 TOTAL STATIONS: 33
S 1o RIHANNA DA gpe am @192 12 Baby 1
i TAKE A BOW SRPIDEF JAM/IDIMG | i (Def JanvIDIMG) THE PUSSYCAT DOLLS  443/143  TYGA FEAT. i
* COLBY O'DONIS FEATURING AKON ner b ) I KBBT, KBMB, KDDB, KISV, KKSS, KPTY, When | Grow Up TRAVIS MCCOY -
8 22 . 3002 -231 18615 10 KSEQ, KXBT, KYZZ, WQM. WRDW, WRED, (Interscope) Coconut Juice
WHAT YOU GOT KONLIVE/GEFFEN/INTERSCDPE Eh S IRLATZ2s Bl GuE
- S UL Akl g S 1 . WRVZ, WZMX, XHTZ TOTAL STATIONS: 25 {Bat Squad/Decaydance/RED) -
i CHRIS BROWN — TOTAL STATIONS:
L] & Cumis vezoma, 2898 433 18761 9 MARIAH CAREY 1% SLIM FEAT. YUNG JOC  432/146 S ARTRR IR
[ e [P r = P 5 1l Be Lovin' U Long Time So Fly M EAT.
N 7 Ic-rlj%mvc:NAgNE i i CASHMONEYIUNIVERSALMOTOWN 2771 *340 22210 8 erinus) SER ] LILWAYNE w 32/6
e — Alicachidllllee & — KCHZ, KDGS, KDHT, KDON, KPWR, KRKA, TOTAL STATIONS: 45 | Got My
7 e UL WAVYNE MOST INCREASED PLAYS o 2665 +738 26447 6 KTBT, KVYB, KZFM, WBBM, WLTO, wRCL, [Blackground/Universal Motown)
il  AMILL CASHMONEY/UNIVERSALMOTOWN ™™= : ) ) WWKL, XHTO TOTAL STATIONS: 30
R EE s UG JeEEY Uection, 2606 62 BSE M JAZMINE SULLIVAN "
. I LEONA LEWIS 1 [ | .. B A
| L | J (J/RMG)
10 18_ BLEEDNGLOVE swounvc (SR 465 EEEER 15 KBMB, KDDB, KDGS, KDLW, KHTN, KISV,
| % V.I.C. & KKFR, KSEQ. KVEG, KYZZ, KZFM, WRDW,
(08 9 asoy YOUNG MDGUUWARNERBROS, 2050 *T19 1493 18 DR
RAY J & YUNG BERG n RYAN LESLIE FEAT.
1z l 2 SEXYCANI KNOCKOUT/DE JA 34/EPIUKDCH “22_-’:] N '?53 e 15 CASSIE & FABOLOUS n
(B o NEYO 23 234 7389 13 Nt -
| CLOSER DEF JAM/IDIMG - (JlextSEI)e(tlon/Casablan(a/UmversaI
I — e - = 0 s e otown,
5 18 RICK ROSS FEATURING T-PAIN n 1922 210 5871 4 KBMB, KDDB, KDLW, KHTN, KVEG, KXBT,
- THEBOSS SLIP-N-SLIOE/DEF JAM/IDIMG Sy WQHT, WRCL, WRDW, WRED, WRVZ
i THE GAME FEATURING KEYSHIA COLE
20 B uEspan - GEFFEN/INTERSCOPE 1137 L nses 17 I;thMIYAVNE 10
o R - [}
LLOYD FEATURING LIL WAYNE Cash M MUni | Mot
. _2_2_ 7 GRLS AROUND THE WORLD THE INC/UNIVERSAL MOTOWN 1609 "ZE 9“9_‘“_ 21_ E(rxs:s KTQEYKK';:%K;;SW;;:, KXJM,
o DANITY KANE Ny KYLD, WIBT, WMBX, WNVZ
_7]9 | 7 pamaceo B BAD BOY/ATLANTIC _1537 '25'6 R "MIKE JONES FEAT. T-PAIN,
" 1 56 3 KATYPERRY 1369 +304 9020 22 LIL WAYNE & TWISTA 8
| _ IKISSEDAGIRL ) caPITOL 0 i hd Cutty Buddy
USHER FEATURING BEYONCE & LIL WAYNE (Cutty Digital)
_‘8_ ]0 ~ LOVEINTHISCLUBPART I LAFACE/ZOMBA ]732]7 'SE 753@4 728 ?3?2‘ )I((S%B, KHTN, KPWR, KSEQ, KVEG,
-1 » YUNG BERG FEATURING CASHA - - e
i _22_ g ~ THEBUSINESS YLNG BOSS/EPIC/KOCH __]298 135 7312 26 NELLY FEAT. ASHANTI &
NELLY FEATURING ASHANTI & AKON AKON 7 ==t - B T
261027 3 gonvonme DERRTY/UNIVERSAL MOTOWN 1290 +261 e 0 ?odv 0,3 Me ' r  LIL WAYNE
| - DS = Derrty/Universal Motown, e .
FLO RIDA FEATURING WILL.ILAM A Milli (Cash Money/Universal Motown)
INTHE AYER POE BOV/ATLANTIC '_272_ g8 1 . > 5,‘{?3 i e g KPWR +40, KSFM +38, WPOW +37, WKHT +36, WIQM +35,
RICK ROSS FEATURING NELLY & AVERY STORM B .o R o e - ke A L
HERE | AM SLIP-N-SLIDE/DEF JAM/DIMG f KATY PERRY 7 tr
i T o S 1 Kissed A Girl CHRIS BROWN
YOUNG JEEZY FEATURING KANYE WEST e Ko 1 3
PUTON CTE/DEF JAM/IDIMG : b Foever{Cixe/zomta)
el — | _ = KBDS, KEZE, KGGI, KSFM, KZFM, WBTT, KZON +48, WBBM +39, WKHT +30, KYLD +35, WJFX +35,
HOT STYLZ FEATURING YUNG JoC 1062 +210 5776 3 XHTO KDDB +32, WIBT +25, KBDS +25, KKFR +21, KPWR +21
LOOKINBOY ) SWAGG TEAM/BLOCK/IVE/ZOMBA 1l 1 ——— — = d -
JESSE MCCARTNEY .. e b e LR s THREE 6 MAFIA FEAT.
LBAVING HOLLYWOOD SN ~— U (LaFace/Zomba) PROJECT PAT, YOUNG D &
g:‘ :;E%:Eg FEAT. KANYE WEST, JERMAINE BUPRI, FABOLOUS &Sgss-c\)rgmwc 1004 .8 8674 23 KCHZ, KVYB, WLTO, WRED, WYVKL SUPER Powgp
USHER - = 2wt | SAVAGE FEAT. SOULJA BOY |;10||| Lolli ‘(Pdog Th:t Body)
5 it Y )
MOVING MOUNTAINS LAFACE/ZOMBA zﬁ E ’E g iS ;3:: T E(XYJ‘;;‘»SI;G»QC;‘N wg?lzvmzzla.)m, KSEQ +30, KSFM 429,
CHRIS BROWN {Universal Republic) WEBM +28, KDLW +26, KPWT +25, KXBT +23, WRDW +20
TAKE YOU DOWN svezowss 880 T3 7526 24 KCHZ, KLUC, KOHT, WJFX, XHTO ——— ~ 13{ —
T4 BEEEE . B . KARDINAL OFFISHALL
KEYSHIA COLE . . BN -
HEAVEN SENT IMANI/GEFFEN/ANTERSCOPE =" ™ - i FEAT. AKON
MARIAH CAREY 1r Dangerous (KonLive/Geffen/Interscope)
_ BYEBYE ) B ISLANDIDMG S99 '_502_ __"'080__ ig_ KXIM 954, KRKA +48, WKHT +47, KXBT +26, KIBT +23,
SAVAGE FEATURING SOULJA BOY TELL'EM N B e e L S e
SWING DAWN RAID/UNIVERSAL REPUBLIC : ADDED AT...
e = - — — . T-PAIN
ESTELLE FEATURING KANYE WEST WNVZ Lo TRV CIAL TS
AMERICAN BOY HOME SCHOOL/ATLANTIC 754 123 5398 33 Got Money (Cash Money/Universal Motown)
: == : o rooays seet Musie T TR o A AT,
PITBULL FEATURING TRINA & YOUNG BOSS 97 2 4701 7 } +28, WZMX +20, KHTN +18, KXUM +T7, KSEQ +17, WLTO +17
GOGIRL FAMOLS ARTISTS/TVT O 20 ; 3 :’A% TS‘ES Schuster
. e . il : Shaagy
KANYE WEST FEATURING CHRIS MARTIN
HOMECOMING ROCAFELLAVDEF AwDMG  ©20 245 110307 20 Hot Stylz Feat. Yung Jac, Lookin Boy, 36
AT — —_— Lil Wayne, A Milli, 36
Y J Feat. West, P , 22
FOOLISH peasvum | 939 +65 14380 38 o A s L 0'; FOR WEEK ENDING JULY 6, 2008
= E FOR REPQRTING STATIONS PLAYLISTS GO TQ: LEGEND: See legend to charts in charts section for rules and symbol explanations.
DJ LAZ FEATURING FLO RIDA & CASELY , . 5
OVECTRKEDROP. VIP/UNIVERSAL REPUBLIC 602 +29 2.884 - www.RadioandRecords.com 76 rhythmic stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours

a day, 7 days a week.© 2008 Nielsen Buslness Media, Inc. All rights reserved.
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R&R URBAN/URBAN AC/GOSPEL

Highlights ?r?)m the 33rd Conclave Learning Conference

Urban Radio

‘Conundrum’

Darnella Dunham
DDunham@RadioandRecords.com

Debated

alent development, syndication, community involvement,

Arbitron’s PPM and discrimination by ad agencies were among

the topics discussed during the “Urban Conundrum—-Beyond

the Basics” session moderated by All Access urban/urban AC

editor Jerry Boulding, held June 28 at the Conclave Learning

Conference in Minneapolis. In the column that follows, R&R
executive editor Paul Heine offers a recap of the session.

Cumulus Media VP of urban radio Jim Kennedy
addressed the expanding role of the P, which he
noted now encompasses programuming a stadon’s
Web site and online streams in addition to its over-
the-air signal.“You need to be able to do more than
just schedule music,” he said. “The more you can
learn about our business and the more you can do,
the more valuable you become.” Kennedy also em-
phasized the importance of people skills.

Steve Crumbley, OM of Cox Radio urban AC
WIMZ (107.3 Jamz)/Greenville, S.C., stressed the
need for talent development and community
involvement at urban formats. I don't think that’s
ever changed,” Crumbley said, acknowledging a
“huge need for personality right now. What goes
between the records is what really counts” A PD
must know “how to groom talent and show them

how to be a star,” Crumbley said. “Everybody’s got
an 1Pod, everyone has a music service,so what makes
you different?”

At the same time, Crumbley also observed that syn-
dication has*‘become a major part of our radio station.”

Syndication Influx
As the number of entertainment choices for listeners
continues to multiply, so does radio’s need for talent
“that can fill an arena,” Syndication One president of
programming Gary Bernstein said, predicting an influx
of new morning show offerings across all formats and
increased syndicadon outside of morning drive.

“You will see more syndicated dayparts. Stations
pick up syndication to save millions of dollars in
programming expenses and to improve the quality

The Voice Of The People

The “mcre music, less talk” programming
philosophy has proved effective in other formats
such as £L, but did litte to positively affect urban-
formatted stations. In actuality, “more music, less
talk™ direnished the potency of urban personalities.
Howeser, in 2007, syndicated personalities Steve
Harvey, Michael Baisden, Rickey Smiley and Tom
Joymer, alang with numerous local urban and urban
AL persomalities, tackled topics of great impaort to
African-American listeners—often before other
rmedin oullets—such as the the story of the Jena
Six. Mow that talent has shown that there's still a
dernand for this type of radia, will prograrmmers

JuLy 11, 2008

allow local personalitios to returm to the roots of
urban radio?

On Sept. 17 at the 2008 R&R Convention in
Austin, a panel of personalities and programmers
will discuss the bensfits and sethacks of allowing
talertt to be vocal absout controversial Bsues on
radio, Do cutspoker personalities wha point out
racial injustioe scare away advertisers? Or ks a
greater good served by allowing black personalities
to speak openly about politics and social issuwes,
even when it may offend non-black listeners?

"The Yoice of the People” session covers the
urbaniurban AChospel formats, and will take place
330 pm.-5 p.m. Sept. T2 Visit radicandrecords.com
for registration and hetel information.—00

www.americanradiohistorv.a

— Seen At The

| Conclave

— I‘
From left are Charlamagne
Tha God, co-host of “The
Wendy Williams
Experience” and a member
of Edison Media Research’s
2008 30 Under 30; Sirius
Hot Jamz PD Tonya Byrd;
and Interep senior
VPrdirector of urban
marketing Sherman Kizart
at the Conclave’s June 28
urban session.

From left at the Conclave’s
June 28 30 Under 30
luncheon are Syndication
One president of
programming Gary
Bernstein, “Rickey Smiley
and Deez Nuts Morning
Show" executive producer
and 30 Under 30 honoree
Tazz “Daddy” Anderson,
WAMO/Pittsburgh “midday
chick” Ki-Ki, consultant
George Cook and
Syndication One director of
operations “Hurricane”
Dave Smith.

Syndicated morning host
Rickey Smiley, left, and All
Access urban/urban AC
editor Jerry Boulding show
their Omega Psi Phi pride
after the Conclave’s 30
Under 30 luncheon.

& O

of programming,” Bernstein said. *“You don’t have
to be local—you have to be relevant. A clean music
station used to win. Now you need so much more”

Bernstein also stressed the importance of integrat-
ing a station’s Web site with the syndicated program-
ming it carries.

Kennedy said syndicated shows could be im-
proved by “doing their homework, getting out
there and finding out what the audience wants. A
lot of syndicated shows
play bad music because the
host likes the song. Those
shows are getting great
numbers now but imagine
what they could get if they
played the right music”
Kennedy also said stations
could do a better job of
integrating syndication at
the local level by hiring
more effective board operators and producers.

As senior VP of urban radio for Interep,
Sherman Kizart represents about 300 urban sta-
tions to ad agencies. Kizart spoke of efforts to fight
“‘no urban’ dictates,” where an agency makes a
decision to exclude African American-targeted sta-
tions from time buys.

“Discrimination is alive and well and it exists in our
industry;” Kizart said.“I deal with it every day. Instead
of havinga 1-to-1 [ratngs to
revenue] ratio, we're doing a
0.8”

Landscape
Change

Kizart also said radio is
experiencing a  massive
“landscape
marked by the “deconsolidation” of Clear Channel
and other vast radio empires. “The moment that
[privatization| deal closes, [Thomas H. Lee and Bain
Capital] will look to reap their investment as quick-
ly as possible. We all have to be prepared. With this

change comes opportunity,” Kizart said, predicting

change”

a growing number of new station-ownership
opportunities for entrepreneurs.

The group expressed a need for more black talk
show hosts and for the African-American equivalent
of Rush Limbaugh or Howard Stern to emerge.
R&R urban/rhythmic/
gospel  editor  Darnella
Dunham spoke up for the
important role urban radio
personalities played in sup-
porting Barack
Obama’ presidential cam-
paign and in galvanizing
support for the Jena Six.

Sen.

The group also dis-
cussed the PPM’s arrival.
The consensus was that
while urban radio broadcasters support electron-
ic audience measurement, Arbitron needs to do
a better job of representing African-American
and young listeners in its PPM samples and that
failing to do so could cost urban stations dear-
RsR

ly in lost ratings and revenue.
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£ =5 TITLE IMPRINT / PROMOTION LABEL TW  +-  MILLIONS RANK
THE-DREAM NO. 1{1 WK} r
= ILWYOURGIRL e RADIO KILLA/DEF JAM/DIMG ‘s ”Z“ S -
LIL WAYNE v
i  AMILL CASH MONEY/UNIVERSAL MOTOWN A“_zi _’ZEW o) ! MOST ADDED
CHRIS BROWN
TAKE YOU DOWN avezowps 3909 162 (32891 S
& L 1 SR 000 N
KEYSHIA COLE
HEAVEN SENT IMANI/GEFFEN/INTERSCOPE ,3,770 ;5087 _35"96" . <
PLIES FEATURING NE-YO
" BUSTITBABYPART?2 BIG GATES/SLIP-N-SLIDE/ATLANTIC Ez 'f“5> _316_]0) : R Y
LIL WAYNE FEATURING STATIC MAJOR n2 v TITLE / LABEL STATIONS
_‘i LOLLIPOP CASH MONEY/UNIVERSAL MOTOWN e EZSF’? 6 " LL COOL J FEAT. THE-DREAM 41
YOUNG JEEZY FEATURING KANYE WEST r Baby
PUTON o B CTE/DEF JAM/IDIMG 73}9277 '2637 T 77 (Det Jam/IDIMG)
TSTY KBTT, KDAY, KHTE, KIPR, KJMM, KKDA,
Slgxmssgv e RINGRYETHES SWACG TEAM/BLOCK/JIVE/ZOM?A g S EEaE 10 NS (PG [Ee IR Gt
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~ TAKEABOW. SRP/DEF JAM/IDIMG 2_7584 252 _Z3f“" i WJIBT, WIKS, WIMI, WUTT, WJUC, WIWZ,
WJZD, WIZE, WOW), WPEG, WPRW, WQBT,
#E::lﬁé?L(’J(\;ZFSFA!R MBKL lRﬁ{" 2634 198 20327 1 WQHH, WQUE, WRBJ, WTMG, WVEE,
R e e WWW2, WZHT, XM The City
LLOYD FEATURING LIL WAYNE 2459 2 18.483 12 W AF =l Do T W S e )
GIRLS AROUND THE WORLD THE INC/UNIVERSAL MOTOWN 3 CHRIS BROWN 32
USHER FEATURING BEYONCE & LIL WAYNE g Forever
LOVE IN THIS CLUBPART if LaracezomBa 2540 ?3% 20558 79 %V;T’Z;’("[;Z? e P
THE GAME FEATURING KEYSHIA COLE ! 09 5 B4so 18 KNDA, KOPW, KRRQ, KVSP, Sirius Hot
_ CAME'SPAIN GEFFEN/INTERSCOPE < . B Jamz, WBFA, WBLK, WBTF, WDKX, WEMX,
o VC & S o EEERE . WEUP, WFXA, WGZB, WHXT, WJKS, WJMI,
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13 DAVID BANNER FEATURING CHRIS BROWN 207 +268 16273 15 fS K i 1 s
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RICK ROSS FEAT. NELLY & AVERY STORM AIRPOWER Y Best, Best
5 HERE | AM SLIP-N-SLIDE/DEF JAM/IDIMG 1989 +354 14495 17 (Goldmind/Atlantic)
ETVOTVITSE = i — — KBTT, KHTE, KIPR, KJMM, KKDA, KNDA,
SHAWTY LO 7 A
1846 N7 12026 21 KOPW, KRRQ, KVSP, WBFA, WDKX, WEMX,
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6 \eEouaan ) s V792 20 15083 6 The Ciy
USHER 1 [ \NGE — 154
”  MOVINGMDUNTAINS B  LAFACE/ZOMBA == _’]_33 (2058 ZOA th‘,‘::c
TREY SONGZ o (Music World/Geffen/Interscope)
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. B = iy KOPW, KRRQ, KVSP, WBFA, WBTF, WDKX,
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*  LOLLILOLLI(POP THAT BODY) HYPNOTIZE MINDS/COLUMBIA = ! e ‘;vag,’r"vm%xw‘ga"'
ROBIN THICKE WRBJ,’ WTMG', WWWZ, WIFX i
MAGIC ) STAR TRAK/INTERSCOPE 969" 102 {8965 25 |-
SLIM FEATURING YUNG JOC B R 15
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MAINO a38 +315 9886 22 KBTT, KJIMM, KVSP, WAMO, WBFA, WEMX,
HIHATER B HUSTLE HARD/ATLANTIC i i WEXA, WiMI, WITT, WJUC, WIWZ, WPEG,
NE-YO WRBJ, WTMG, WWWZ
CLOSER ) - ~ DEFJAM/DIMG 928 ;87 ; 8.392 2_6 R Somees ort
JORDIN SPARKS DUET WITH CHRIS BROWN = 3
NOAR 19/IVE/ZOMBA r : ~ - (Atlantlc)
SOULJA BOY TELL'EM KATZ, KNDA, KOPW, KPRS, WBLK, WDKX,
_ DONK . _ COLLIPARK/INTERSCOPE e :"E s S WFXA, WHHL, WHXT, Wwwz
GREG STREET PRESENTS NAPPY ROOTS W )
_ GODDDAY wrenscore SRR 32 EESEN 36 mﬁ':e? ~
IJKHALED FEAT. AKON, PLIES, YOUNG JEEZY, RICK RDSS, ACE HOOD & TRICK DADDY 850 +221 5.809 % {Hustle Hard/Atlantic)
OUTHERE GRINDING TERROR SQUAD/WE THEBESTIKOCH ™ o | 7 7 KMJJ, WBLX, WBTF, WENZ, WFXA, WIZF,
ACE HOOD FEATURING ROCK ROSS & T-PAIN WER Qe
CASHFLOW N WE THE BEST/DEF JAM/IDIMG =8 '197* 3""7__ 39A
JENNIFER HUDSON ]
SPOTLIGHT asTaRMG 722 70505 35 ADDED AT...
gruAczyerELJ'vs BEEN GONE BAD BO 663 -20 S ° WEUP
AVE BEENGONE VIATLANTIC S T L Huntsville, AL s
RAY J F PD: Anthony "Big Ant" Si
GIFTS | B B KNOCKOUT/DEJA 34/KOCH il _’]07 ZE . MD: J:ffr:CY"DJlﬁlier!‘Il" Rice
MARIAH CAREY MOST INCREASED PLAYS Missy Elliott, Best, Best, 1
W I'LLBELOVIN' ULONG TIME ISLAND/IDIMG % _’365 :~‘7i 57 ﬁz:‘r; dL‘;snhe] Feat. Cassie & Fabolous,
PLEASURE P. Chris Brown, Forever, 0
DID YOU WRONG ATLANTIC f i Ea u Solange, | Decided, 0
R — = - ; FOR REPORTING STATIONS €0 T0:
NELLY FEATURING ASHANT! & AKON 569 3 2343 . AT
| BODY ONME DERRTY/UNIVERSAL MOTOWN L . www.RadipandRecords.com

» TWO OF THE FORMAT'S TOP CROSSOVER SUPERSTARS
SCORE THEIR LATEST SUCCESSES AT URBAN: RIHANNA
NOTCHES HER SECOND TOP 10 WITH “TAKE A BOW” (11-9),
WHILE MARIAH CAREY DEBUTS WITH “I'LL BE LOVIN' U
LONG TIME” AT NO. 38 WITH MOST INCREASED PLAYS (UP
365). FOR MORE ON CAREY, SEE SPIN SPOTLIGHT (PAGE 1

NEW AND ACTIVE

ARTIST PLAYS ART!ST PLAYS
TITLE / LABEL /GAIN TITLE / LABEL JGAIN
ASHANTI S34N187 NAS FEAT. KER1 HILSON 392/131
Good Goad Hero
(The Inc./Universal Matown) (Def Jam/IDIMC)
“TOTAL STATIONS: S1 TOTAL STATIONS: 57
BIRDMAN FEAT. KARDINAL OFFISHALL
LIL WAYNE 494/97 FEAT. AKON 381/48
| Run This Dangerous
(Cash Maney/Universal Matown) (KonLive/Getffen/Interscope)
TOTAL STATIONS: 57 TOTAL STATIONS: 49
PRETTY RICKY TRAI'D 324/8
FEAT. BUTTA CREAME 478/54 Gutta Chick
Cuddie Up (HiTz Committee/Jive/Zomba)
(BiueStar/Atlantic) TOTAL STATIONS: 44
TOTAL STATIONS: 59 - = _ —

KARINA 322/135
LL COOL J FEAT. Can't Find The Words
THE-DREAM 477173 {Def Jam/IDIMG)
Baby TOTAL STATIONS: 36
(Def Jam/IDJMG)
TOTAL STATIONS: St JARVIS FEAT. LUDACRIS 317/22

Pretty Girl
LEE CARR 459/27 (DTP/Def Jam/iDIMG)
Stilettos TOTAL STATIONS: 30
(3rd Lanelive/Zomba)
TOTAL STATIONS: 57

MARIAH CAREY

I'll Be Lovin® U Long Time (Island/IDJMG)
WZHT +27, WGZB +23, WAMO +19, WDHT +19, WQOK +18,
KBFB +14, WWPR +14, WZFX +13, WREU +12, KOPW +12

1 RICK ROSS FEAT. NELLY &
AVERY STORM

Here | Am (Slip-N-Slide/Def Jam/IDJMG)
KNDA +4), WZHT +41, KKDA +33, WQBT +30, WENZ +27,
KBFB +23, WJLC +19, KMEL +18, WIMH +15, WM +14

MAINO

Hi Hater (Hustle Hard/Atlantic)

WIZF +35, WRBJ 427, XCTY +19, WAMO +17, WENZ +¥,
WBLX +13, KM.LJ 412, WIWZ +1], WBFA +10, KTCX +9

CHRIS BROWN

Get Like Me (b.iG. f.a.c.e /SRC/Universal Motown)
KOPW +47, WCKX +19, KBTT +19, KKDA +17, WKYS +T7,
WEMX +13, WHHH +13, WBTF +1], WEDR +11, WHTA +I0

YOUNG JEEZY FEAT.
KANYE WEST

Put On (CTE/Def Jam/IDJMG)
WXBT +44, WHHH +24, WENZ +23, KHTE 420, WIMI +19,
KOPW +18, WZHT +T7, WAMO +T7, WERQ +16, WEDR +15

FOR WEEK ENDING JULY 6, 2008

LEGEND: See legend to charts in charts section for rules and symbol explanations.

82 urban stations are electronically monitored by Nielsen Broadcast Data Systerns 24 hours 2 day,
7 days a week. Rap chart comprised of 82 urban and 77 Rhythmic electronically monitored Nielsen
Broadcast Data Systems stations. © 2008 Nielsen Business Media, Inc. All rights reserved.
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e S » T-IOUGH SHE RELINQUISHES THE TOP SPOT AT
_ , URBAN AFTER A TWO-WEEK REIGN, KEYSHIA COLE
Er —  STEPS ON THE GAS PEDAL AT URBAN AC, AS “HEAVEN
U RB AN Ac — . o SENT” SPEEDS 9-7 WITH MOST INCREASED PLAYS

ACCO™_ADES (UP 142), FOR "HE THIRD TIME IN THE
powERED BY niclsen LAST FOUR WEEKS.
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q 240 26 2488 =3 = e L :
BY MY € IDE PRK LYFE JENNINGS 2
RAHEEM DEVAUGHN Tl B L i oot g =
CUSTONER JIVE/ZOMBA 189 -89 1.574 P} (Cdumaia) Magic (Star Trak/Interscope)
o s g o= 8 pIA—— WNXD WTLC WIMR +15, KMEZ +14, WLVH +12, WNEW +8 WTLC +8,
CALVIN RICHARDSON 7% 3 0.543 WOPR +8, WLXC +8, WPHR +7, KULH +7, WTLZ +6
SANG NO MORE NUMO/SHANACHIE ™ b —_—
CHRISETTE MICHELE G 1 0cos 33 CHARLIE WILSON
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MARY J. BLIGE  GmAR
STAY DOWN MATFIARCHIGEF FEN/INTERSCOPE 32 o s | ” Ic':AN;E Mogg_EB L
- T ey == t Ain't Supposed To Be is Way
REGIMNA BELLE 135 13 0983 33 : (Pesk/CMC)
GODISIGI00) PENDULUM _ S nSires KOF'Y +T7, KMEZ +6, KQXL 95, WNEW +5, WMPZ 43,
Q WABH +3, WVBE +3, WPHR +2, WKXI +2, KNEK +2
STEAL M/ SHOW BLACKCROUND/SNIVERSAL MOTOWN 120 o) f)“]l_‘_ .
MARCUS MILLER FEATURING CORINNE BAILEY RAE 24 o 0759 - UPBAN MYSTIC
| EREE . SDEUCES/CMG SR Dmli=ials FEAT. BETTY WRIGHT
ALGEERA L 2 Let’s Do It Again (Sob
RUN ANDHIDE KEUA;% oE ?l _Of_f»l o ADOED AT... KMEZ +16, WLXC .g WPH(R(i‘;e(NEK +8, WXST +8,
JORDIN SPARKS DUET WIiTH CHRIS BROWN n wB * KQX_ +4, WTLZ +3, KILH +3, KOKY 43, WMPZ +3
NOAR oavezoss 20 28 3395 . LS
L — W 71 New Yor«, NY
CHARLIE WILSON
HOMELESS ovezowes (RN ‘81 BEEEEN - Z‘FTD”E‘P D’i‘”E'Sd \
TNl i b o = . Cyrthia Smitl
SE;_;;AH 8ADU w4 9563 - AlGresnFest. Jchn Legend, Stay With Me (By The Sex). 0
- - _LNIVERSAL MOTOWN

— - —_— Anthony David Feat. India.Arie, Words, O

APRIL HILL
| WANNA EE FREE el | BE FOF WEEK ENDING JULY 6, 2008
CHAUNCEY BLACK 1 5 a = 77 FOR REPORTIM G STATIONS PLAYLISTS GO TO: LECEND: See legend to charts in charts section for rules and symbol explanations.
= 10 -4 89.251 B 72 usban AC stations are electronically monitored by Nieisen Broadcast Data Systems 24 hours
EVERAAISMOURBIRTHDAY CEEFEN/INTER=(ORE www.RadioandRecords.com 2 daw 7 days a week. © 2008 Nielsen Besiness Media, Inc. All rights reserved.

Irene Cara &!ﬁg =

How Can [ Make U Luv Me —;__’jnam Date: July Uth<——
Caramel Productions

The Jesus Garber Company: 323-469-1504
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THE FIRST TIME SINCE 2006'S POWERED BY

YOURSELF” AS “BABY” ARRIVES AT NO. 34. THE
TRACK IS THE RAP LEGEND'S 25TH TO REACH

THE NIELSEN BDS-FED LIST, WHICH LAUNCHED
IN DECEMBER 1993 WITH HIS SONG “STAND BY

R&R URBAN

YOUR MAN” OCCUPYING THE NO. 30 SLOT.

<DMDS
DIGITAL DOWNLOADS
AVAILABLE AT OMDS.COM

' - RAP
= B ﬂa 11.NIELSEN BODS
u RBAN REPORTERS = A HF ARTIST CERTIFICATIONS PLAYS AUDIENCE
Gl S =5 e IMPRINT / PROMOTION LABEL ™ +/-  MILLIONS RANK
LIL WAYNE FEAT. STATIC MAJOR  NO. 1(14 WK5) n?
WJIZ/Albany, GA WCKX/Columbus, OH*  KIPR/Little Rock, AR*  KMEL/San Francisco, CA* R ¢ o o s e CASHMONEV/UNNVERSAL MOTOWN 8811 704 74.943 1
PD/MD: Big Scoop PD: J.D. Kunes OM: Mark Dylan OM: Michael Erickson [E 2 PLIES FEATURING NE-YO n -8743 NG 7265 2
MD: B-Slim PD: Joe Booker PD: Stacy Cunningham = BUST IT BABY PART2 BIG GATES/SLIP-N-SLIDE/ATLANTIC =" ) Ju=
KBCE/Alexandria, LA APD: TreDay MD: Von "Big Von" Johnson 4 10 LILWAYNE MOST INCREASED PLAYS 6912 4994 69505 3
PD: Al lrvin KNDA/Corpus Christi, TX* AMILLY CASHMONEY/UNIVERSALMOTOWN ™~ ™ 5 A .
OM/MD: Napp-1 KDAY/Los Angeles, CA* Music Choice Hip-Hop and DAVID BANNER FEATURING CHRIS BROWN 718 +452 46315 4
KKST/Alexandria, LA PD: Richard Leal PD: Theo R&B/Satellite GET LIKEME B.1.G.F.A.C.E/SRC/AUNIVERSAL MOTOWN _6 5 g
OM/PD: Jay Stevens OM/PD: Damon Williams THREE 6 MAFIA FEAT. PROJECT PAT, YOUNG D & SUPERPOWER
APD: Wade Hampton KBFB/Dallas, TX* WCZB/Louisville, KY* MD: Lamonda Williams LOLUILOLLI (POP THAT BODY) HYPNOTZEMINDS/COLUMBIA D00} *498 131024 8
MD: Corey B. OM/PO: John Candelaria ~ PD: Tim Gerard Girton ~ KARDINAL OFFISHALL FEATURING AKON 4842
Music Choice Rap/Satellite DANGEROUS KONLIVE/GEFFEN/INTERSCOPE = '_"‘"‘3 _E’_O_ _5
WHTA/Atlanta, GA* KKDA/Dallas, TX* WFXM/Macan, GA OM/PD: Damon Williams Vi N o B
OM/PD: Steve Hegwood OM/APD: Gary Saunders PD: Talus Knight APD: Mecca Thames GETSILLY YOUNG MOGUL/WARNER BROS. 1‘1‘3___ - y !
APD: Bill Black PD/MD: Skip Cheatham MD: L da Williams
p WHRK/Memphis, TN* amon illiam L?gNNG JEEZY FEATURING KANYE WEST S TR T3 431 31.276 7
WVEE/Atlanta, GA* WDHT/Dayton, OH* PD: Devin S‘tEE| Sirius Hip Hop e e U sl L = A
PD: Reggie Rouse OM: Steve Weed APD/MD: Big Sue Purnell Nation/Satellite " LOOKINBOY SWAGG TEAM/BLOCK/JIVE/ZOMBA }EZE 358 E3 u
PD: Scott Sharp . OM: Geronimo LIL WAYNE FEATURING T-PAIN
WFXA/Augusta, GA* WIXM/Meridian, MS PD: Reggie Hawkins ' COTMONEY CASHMONEVIUNVERSALMOTOWN 5005 *465 31529 5
OM/PD: Terey Monday WHTD/Detroit, MI* PD: Jigga JT MD: Ron Mills Triana THE GAME FEATURING KEYSHIA COLE B o R
MD: JayTek OM/PD: Al Payne WEDR/Miami. FL* . GAME'S PAIN GEFFEN/INTERSCDPE . S
APD/MD: Ms. Smiley wolam, Sirius Hot Jamz/Satellite* RICK ROSS FEATURING T-PAIN n
WPRW/Augusta, GA* PD:‘D‘” tick Baker OM: Geronimo | 24 riEBoss SLIP-N-SLIDE/DEF JAM/IDIMG B2 :294 l Rl . 2 -
OM: Steve Burke WJLB/Detroit, Mi* MO: Shelby Rushin PD: Tonya Byrd .| 5 RICK ROSS FEATURING NELLY & AVERY STORM 309 +545 20965 13
PD: Tim "Fattz” Sneli OM/PD: KJ Holiday WKKV/Milwaukee, Wi* 7 HEREIAM g ——— ) SLIP-N-SLIDE/DEF JAM/IDIMG :
MD: TuTu APD/MD: Cheron Mans PD: Bail |Cwau N XM Raw/Satellite YUNG BERG FEATURING CASHA e - e o
PO /a [e).yRoierpag PD: Leo . " THEBUSINESS - - YUNG BOSS/EPIC/KDCH __3_ ® 5_ = .
WERQ/Baltimore, MD*  WJIN/Dothan, AL - ieggie Brown 26 2 PISTOLS FEATURING T-PAIN & TAY DIZM N 2s4s 379 20332 14
PD: Neke Howse OM/PD: JR Wilson WBLX/Mobile, AL¥ XM The City/Satellite* 0 shEcotim UNIVERSAL REPUBLIC s
MD: Kelson ; ’ PD: Lisa M. Ivery SHAWTY LO
WZFX/Fayetteville, NC* 8“; James A'S‘f'/”de’ MD: DJ Xclusive B ooy . ) suaviow 285 52 16406 15
WEMX/Baton Rouge, LA*  OM: Jeff Anderson N 45 FLO RIDA FEATURING T-PAIN N e B
PD: J-Tweezy APD: Mike Tech B WEAS/Savannah, GA* Low POE BOVIATLANTIC 0 e e
i i " APD: Cortney Hicks ‘ - - i
MD: Kool DJ Supa Mike MD: Sherman “DJ Drocc OM: Maurice DeVoe NELLY FEATURING ASHANTI & AKON 1859 +238 8659 25
Howze KRVV/Monroe, LA ' BODYONME DERRTY/UNIVERSAL MOTOWN -
KTCX/Beaumnont, TX* PD: Chris Collins WQBT/Savannah, GA* 40 WEBBIE FEATURING LIL' PHAT & LIL’ BOOSIE N 530 2 9.945 20
OM: Maurice DeVoe WTMG/Gainesville, FL* ’ PD: Bo Money _ INDEPENDENT p— ~ TRILL/ASYLUM/ATLANTIC 1 e
PD: Doug Harris PD/MD: Jamie "DJ Babyface” x  APD: Jeff Nice PLIES FEATURING JAMIE FOXX & THE-DREAM
APD/MD: Adrian Scott Pendleton \Sldﬁfr/rhyﬂgg:g;mery, AL __"__ PLEASE EXCUSE MY HANDS BIG GATES/SLIP-N-SLIDE/ATLANTIC 1580 TBB _i?“_ 2]
M- Maryie ™ .+ KBTT/Shreveport, LA* SLIM FEATURING YUNG JOC 1
WJZD/Biloxi, MS* WJIMH/Greensboro, NC* Z%Z"n?' Marvin"Doughboy™  ory D Quenn Echols _ sonv ) wasriow [REEE +200 RN 22
PD: Rob Neal OM/PD: Brian Douglas FLO RIDA FEATURING WILL.I.AM 1338 +278 7462 28
MD: Tap Money WZHT/Montgomery, AL* KMJJ/Shreveport, LA* INTHE AYER ~ POE BOY/ATLANTIC - IR "
WBH.J/Birmingham, AL¥ OM/MD: Michael Long' OM: Maurice DeVoe MAINO 250 +447 13876 17
PD: Mary K. WIKS/Greenville, NC* PD: Darry! Ellott 7 HinaTER __ HUSTLERARDIATLANTIC TV O
MD: Lil Homie PD: J-Dot KATZ/St. Louis, MO* DUKHALED FEAT. AKON, PLIES, YOUNG JEEZY, RICKROSS, ACEHOODE TRICKBADIY o5 500 geas 26
APD: Teresa Terry WUBT/Nashville, TN* PD: Taylor J °  OUTHEREGRINDNG TERROR SQUAD/WE THE BEST/KOCH e =
WBLK/Buffalo, NY* OM: Rich Davis jo  SFELLIFELFEAT KANYE WEST, JERMAINEDUPRL, FABOLOUS & NE-YO 1059 +4 9021 23
PD: Chris Reynolds KBXX/Houston, TX* PD/MD: Pamela Aniese WHHL/St. Louis, MO* _ FINERTHINGS 5050 DEF/IDIMG =4 .
PD: Terri Thomas OM/PD: Jowcol "Boogie B" KANYE WEST FEATURING CHRIS MARTIN 1050 444 ME84 19
WWWZ/Charleston, SC*  APD: Kevin Jackson WQUE/New Orleans, LA*  Gilchrist HOMECOMING _ ROC-AFELLA/DEF JAM/IDIMG -
OM/PD: Terry Base MD: J Mac PD- Derrick Corbett APD/MD: Stadi Static SAVAGE FEATURING SOULJA BOY TELL'EM 991 +336 3716 37
SWING DAWN RAID/UNIVERSAL REPUBLIC b
WPEG/Charlotte, NC* WEUP/Huntsville, AL* WWPR/New York, NY* WBTP/Tampa, FL* SOULJA BOY TELL'EM 947 U6 8527 27
PD: Terri Avery PD: Anthony "Big Ant” PD: Cadillac Jack PD: Ron "Jomama" Shepard oo COLLIPARK/INTERSCOPE  *¢ ] T
Simmons APD/MD: Nadine Santos GREG STREET PRESENTS NAPPY ROOTS 864 43 4599 34
WUVA/Charlottesville, VA MD: Jeffrey "D lllie " Rice WJUC/Toledo, OH* GOODDAY - INTERSCOPE — In=
OM/PD: TanishaR. WOWI/Norfolk, VA* PD: Charlie Mack ACE HOOD FEATURING ROCK ROSS & T-PAIN 854 -205 4289 35
Thompson WHHH/Indianapolis, IN*  OM: Travis Dylan CASHFLOW - WETHE BESUDEF JAMADIMG. =2 i
PD: Brian Wallace PD: DJ Law WJZE/Toledo, OH* 2 PISTOLS FEATURING RAY J 852 an 3393 E
WJTT/Chattancoga, TN*  MD: Don "DJ Wrekk 1" PD: Rockey Love YOU KNOW ME o _ UNIVERSALREPUBLIC _ 7T% T 7T
PD: Keith Landecker Williams KVSP/Oklahoma City, APD: Brandi Brown PITBULL FEATURING TRINA & YOUNG BOSS 0 19 47® 33
MD: Magic Crutcher OK* GOGRL o ~ FAMOUSARTISTSTVT ™% © ™ =
WJMI/Jackson, MS* OM/PD: Terry Monday KIJMM/Tulsa, OK* SNOOP DOGG FEATURING TOO SHORT & MISTAH F.A.B. 652 <65 6707 30
WGCI/Chicago, IL* OM/PD: Stan Branson APD/MD: JoCorleone OM/PD: Terry Monday _ LIFEOF DA PARTY DOGLYSTYLE/GEFFEN/INTERSCOPE = ¥ fia
PD: Kris Kelley APD: Alice Marie APD: Aaron Bernard LL COOL J FEATURING THE-DREAM
KOPW/Omaha, NE* BABY - - DEF JAM/IDIMG .631 :20? | ey 2
WPWX/Chicago, IL* WRBJ/Jackson, M5* OM: Nevin Dane WESE/Tupelo, MS PRETTY RICKY FEATURING BUTTA CREAME 615  +u8 2552 -
PD: Jay Alan PD: Kwasi Kwa PD: Bryant McCain OM: Rick Stevens @ CUDDLEWP -  BLUESTAR/ATLANTIC o -
MD: Albert "Big A" Harper PD: GQ Riley E DJ LAZ FEATURING FLO RIDA & CASELY 612 16 2.892 5
WIZF/Cincinnati, OH* WJBT/Jacksonville, FL¥ MD: Julian "DJ XTC" Vaughn - MOVE SHAKE DROP _§ —a VIPIUNIVERSAL REPUBLIC .
PD: Terrence Bibb OM: Gail Austin WJHM/Orlando, FL* % BIRDMAN FEATURING LIL WAYNE 610  +143 3438 40
MD: Greg Williams PD: G-Wiz PD: Michael Saunders WLY X/Valdosta, GA = IRUNTHIS = CASHMONEY/UNIVERSAL MOTOWN '
APD: Keith Memoly OM: Jammin’ Jammie Brocks 2 BABY BASH FEATURING KEITH SWEAT s -9 sg18 36
WENZ/Cleveland, OH* KPRS/Kansas City, MO* ~ MD: Dawn Campbell PD: Big Nick 8 DON'TSTOP - ARISTARMG === Sy ¢
OM/PD: Kim Johnson OM: Andre Carson " ICE CUBE S72 419 292 -
APD: Robin Simone PD/MD: Myron Fears WPHI/Philadelphia, PA*  WSTI/Valdosta, CA w DO YOUR THANG - LENCHMOB |55
MD: DJ Latin Assassin APD: Johnny Dee OM: Clark Johnson i ONE BLOCK RADIUS 492 17 1.865 3
KRRQ/Lafayette, LA* MD: Bent Roc PD: James "Killa Groave” g YOU GOT ME PROPERTY/MERCURY/ID.MG :
WHXT/Columbia, SC* PD: D-Rock Walton

PD: Chris Connors
MD: Shanik Mincie

WXBT/Columbia, SC*
OM: LJ Smith
PD/MD: Brian Paiz

WBFA/Columbus, GA*
OM: Brian Waters
PD: Derrick "Lil' D" Greene

WFXE/Columbus, GA*
OM: Carl Conner, Jr.

PD: Michael Soul

MD: Kenya White

WMSU/Columbus, MS
OM: GQ Riley

PD: Sebastian Riley

MD: Shawna Young

28 24/7 NEWS ONLINE @ www.RadicandRecords.com

KJMH/Lake Charles, LA
PD/MD: Erik Thomas
APD: Gina Cook

WQHH/Lansing, Mi*
OM/PD: Mike Skot
MD: J. Hicks

KJMZ/Lawton, OK
OM/PD: Terry Monday
APD: Tony Tone

WBTF/Lexington, KY*
PD/MD: Jay Alexander

KHTE/Little Rock, AR*
OM/PB: Joe Ratliff
APD/MD: Toni Seville

WUSL/Philadelphia, PA*
PD: Thea Mitchem
APD/MD: Kashon Powell

WAMO/Pittsburgh, PA*
PD: BJ Boogie

WQOK/Raleigh, NC*
OM/PD: Cy Young
APD/MD: Shawn Alexander

WBTJ/Richmond, VA*
PD: Aaron Maxwelt
APD/MD: Mike Street

WCDX/Richmond, VA*
OM/PD: Jeff Anderson

WDKX/Rochester, NY*
OM/PD: Andre Marcel
APD: Jim Jordan

MD: Tarig Spence

WKYS/Washington, DC*
OM: Kathy Brown

PD: Al Payne

APD: Dionne Burkett

MD: Pau! Stewart

WPGC/Washington, DC*
PD: BJ Flexx
MD: Talya Johnson

WJKS/Wilmington, DE*

PD: Tony Quartarone
MD: Manuel Mena

* Monitored Reporters

Wwww.americal

clear. consistent. quality.

With so many options for testing your music,

one thing is CLEAR. You must have CONSISTENT
hooks or your research can be unreliable. Hooks
Unlimited’s digital QUALITY hooks, unmatched library
of music, fast turnaround and dependable service
ensures your music research provider can deliver

results yotr caﬁ“ﬂfﬁ'\

Contact Michael Pelaia today about your next project:
hooks@hooks.com = 404.835.0205 = www.hooks.com
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» WORSHIP LEADER JONATHAN NELSON,
FEATURING PURPOSE, SNARES MOST INCREASED

PLAYS (UP 99) WITH “MY NAME IS VICT3RY”
(15-N). THE TRACK IS THE FIRST SINGLE =ROM
HIS ALBUM “RIGHT NOW PRAISE.”

(MDS DIGITAL DOWNLOADS
AVAILABLE AT DMDS.COM

8DS
| E e
ES b or 11 NIELSEN BDS NEW AND ACTIVE
2 i WY ARTI CERTIFICATIONS PLAYS AUDIENCE
P2 w= T ARTIST AAYS ARTIST PLAYS
ElESY 28 e IMPRINT / PROMOTION LABEL ™ +/-__ MILLIONS RANK LA — EA FITLE F'BABEL s
MARVIN SAPP NO. 1{4"WKS) 9 I-TEE S:7 B 2= NTC i B N
1 59 HERWOULD HAVEMADE T vermvzomsa M =0 A8 IT\;I]”JLTEE Bz 1250s5 ﬁf,:‘,ff," e a2
'_ﬁ n PEGINA BELLE o = 5" (Spirit Rising/Music Worid) [Arrow)
|
- B oscom -  PENDULUM Lo ’z‘ S 2 MOST ADDED TOTAL STATIONS: 23 TOTAL STATIONS: 10
JAMES FORTUNE & FIYA > I Y 0 " o ot " ~ e A e
2 885 +43 3.210 S ARKANSAS GOSPEL BILLY B VERS & THE ANGELIC
SN | RUSTYOU BLACK SMOKE/WORLDWIDE I MASS CHOIR 126/15  VOICEE OF FAITH 88N
DORINDA CLARK-COLE I Lift My Hands He'll Ne - Leave You
‘35_ THE ITBACK - ~ GOSPO CENTRIC/ZOMBA sn 'EEA s ¢ 1 m (Right Now)
) TROY SNEED PRESENTS BONAFIDE PRAISERS & 38 a3 TOTAL STATIONSL TR TOTALSRETIONS: W=
I VORKTT OUT EMTROGOSREL =il e ARTIST NEW LEE WILLIAMS AND JOHN TILLERY PROJECT  84/21
53 SHEKINAH GLORY MINISTRY o "5 2a1 6 TITLE / LABEL STATIONS THE SPIRITUAL QC'S 189/2 Loak At 1=
I s ) ~ KINGDOM 3 4 JASON CHAMPION 3 He Laid His Hands On Me [Danbla) "
s " " (MCC) TOTAL S®TIONS:
3 RICKY DILLARD & "NEW G" (NEW GENBERATION CHORALE) Always -
| 37 TvELcHT nuseene [CESM 41 RN 8 (Broows/EMI Gospel) TOTALSTATIONS:, 25 -
1 ——— — = . WFMI, WXV, XM The Spirit = NIYOKI 8118
|7 4o THECLARK SISTERS e - B S ODEWILTIEME e
_.i*' B LN - _ EMICOSPEL i 1 PASTOR GREGG PATRICK & PASTOR TIM ROGERS 10317 {D2G-EX ZZJTIVE)
KBRK FRANKLIN . o Vs z THE BR.IOGE PROJECT The Love Of Jesus TOTAL STSTIONS: 9
= FD YO SAGOSPOCENTRILZOVEA A ;CAm a W';"ess EI'BI?kf eSr;X{TTSz;‘)J 17 DAVE HDLLISTER 79/21;
S k o ol o — _— —— rOSEOver, OTA! ]
BEVERLY CRAWFORD - Sirius Praise, WFMV, WSOK = — _ = ivi
547 30 1.988 12 Striving
HESDONEENDUCH S—T . i by 7 b T e T e STAN JONES FEAT. {Gospo C=a ric/Zomba)
26 JENATHAN NELSONFEAT. PURPOSE  MOSTINCREASEDPLAYS  ox  ,99  2i64 10 - > Al mleas - TARRALYN RAMSEY 9217 oTAL STATIONS: g
M NAME 1S VICTORY INTEGRITY : —=u W m Where Would | Be
THE NEW LIFE COMMUNITY CHOIR FEAT. JOHN P. KEE  ,on : o Ko ez, wxvl Rl
™ RIGHT NOW PRAISE TYSCCI/NEW LIFE/VERITY/ZOMBA 188_ o __2'023 w -y — — T ST AT 2
) CECE WINANS 1 Will Rejoi
_E WaSING WAR PURESPRINCS COSPEL ¥ 7'29; e — d! (MQM? S
BYRON CAGE WCAQ, WEUP, WPZE
| 15 CCvALTY (LIVEAT THE APOLLO) GOSPO CENTRIC/ZOMBA %0 +30 e iR T o T R
JASON CHAMPION MOST ACDED | Trust Ye
AWAYS _ BROOKS/EMIGOSPEL = f‘f 15 l? | (Blr:tksmt:)‘llw)
2EO3 WITH FRED HAMMOND, SMOKIE BORFUL & JMOSS . o 1.0 5 R Theloa
COWERME PAJAM/GOSPO CENTRIC/ZOMBA ity ’ z 21:03 WITH FRED HAMMOND
THE WEST ANGELES COGIC MASS CHOIF SMOKIE NORFUL & J MOSS 2
2 20 pRePARE ME emcoseL 021 *28 1473 1 14 Cover Me
™ voss — . ———— . — (pcAJchospo Centric/Zomba)
: WCAQ, WLIB
10 e_noantLy PAAWCOSPOCENTRICZOMBA 290 *25 0990 21 -
 CHRIST( | N | B DAMITA 2
6 SEF;RISTOPHER s 285 21 0728 23 No Looking Back
. ISRAEL & NEW BREED 3 J ek
WIMO, WTLC
14 \OT FOR YDUR GRACE coLuMBANTEGRITY 270 12 0654 24 =
o — .- - o F T J MOS 2
Bl TYE TRIBBETT & G.A- s 26 3 1418 13 Abundantly
1 B — (PAJAM/Gospo Centric/Zomba)
JEFF MAJORS WUIB, WTHB
5 acwaoy - wseow 28 7 (HEC B ARKANSAS GOSPEL
DAMITA 264 43 0922 22 MASS CHOIR 2
! NO DOKINGBACK TYSCOT ) ; ) I Lift My Hands
i g DBTRICK HADDON PRESENTS VOICES CF UNITY m
;@_ 30 ,]9,, HES ABLE TYscor 230 _:28__ 0.552 26_ WPZZ, WXVl JONATHAN MELSON
5  DESTINY PRAISE 221 o o7 20 FEAT. PURPQOSE
[ HS 4L . DESTINYSTYLE 8 e ADDED AT... My Name Is Vietory (integrity)
NATHANIEL & NECY ] WOAD +28, WPZS +2¢, AJLIB +7, WLOU +4, WIMO +4,
5 SER. E NOBODY BUT YOU woce (G 7 BN 25 WXEZ 55‘9@1; WIYD +4, WNNL +4, WROZ +4, WPZZ +44, WTLL +4
RIEXY DILLARD & "NEW G" (NEW GENERATION CHORALE) Norfolk, VA
a m, ONE ORE CHANCE B T NuseRwwemcospel 202 W 0417 _30 PDIMD: Dale Murray WILLIAM MURPHY
29 NCRMAN HUTCHINS i Niyoki, Joy, 1 1 Will Rejoice (V)
7 . -l .| yoKl, Joy. + o ¥
2 7 rsiouseason n SN 0 NN > Kiore e Sheard, PrneHie Now, 0 VOV S WEAD 10 ZE S0, KOKA 9, WLOU 5
PASTOR GREGG PATRICK & THE BRIDGE PROJECT m +29 0.286 = —
| AMLA WITNESS CROSSOVERTYSCOT ; TRIN-I-TEE 57
m TYE TRIBBETT & G.A. s o o3z - (AT TR B AEMAOIES LA [ 1 Willl Lift (Spirit Ps ng/Music World)
4008 COLUMBIA/INTECRITY www.RadioandRecords.com KHLR +9, WFMI 45, K +4, SIPR 43, KROH 43, WHLH +2,
KATZ +2, WCAD +2, WHBL +2, WHLW +2
JAMES FORTUNE & FIYA
RECURRENTS | Trust You (Black Smoke/WorldWide)
NPRS +15, WPPZ +3, WHLW +5, WNNL +5, WPZE +5,
z = WTLC +5, WXVI +4, Wawild 56, WIYD +3, WHLH +2
W [~
2 3
"N ARTIST 11 NIELSEN BLCS PLAYS "8 ARTIST 11 NIELSEN BDS PLAYS DAMITA
=8 TITLE / IMPRINT + 2ROMOTION LABEL CﬁERTIFICATIOIISﬁ W W IS TITLE / IMPRINT / PROMOTION LABEL B CEBTIFICATIONS ™ w No Looking Bad TFyscot)
=21} e APRS 4T, SIPR +3, KHLE +3, WIMO +7, WTHB +6,
BISHOP NOEL JONES PRESENTS THE CITY OF REFUGE SANCTUARY CHBIR HEZEKIAH WALKER & LFC NTLC +6, WXVI . WEA
L NOT ABOUTUS (ALF-A DOG/TYSCOT) 5_25 i B GRATEFUL (VERITY/ZOMBA) - ‘39“ 383 SV Z WD 2 2
JOSHUA'S TROOP KIRK FRANKLIN
EVERYBODY CLAP YELURHANDS (NEW HAVEN] __52] BAS DECLARATION (THIS IS IT1) (GOSPO CENTRIC/ZOMBA) 37_8 ) )
J MOSS ISAIAH D. THOMAS & ELEMENTS OF PRAISE
PRAISE ON THE INSIC & (PAJAM/GOSPO CENTRIC/ZOMBA) p 28 _"V' THE GREATEST (HABAKKUK) 363 | 352
MAURETTE BROWN CLARK 431 51 CANTON JONES 362 %3
ONE GOD (ATLANTA MTERNATIONAL/MALACO) | e MY DAY (ARROW) -~ FOR WEEK ENDING JULY 6, 200&
LEGEND: See legend to charts in«charts section for ruis and symbol explanations.
RUBEN STUDCARD, DEITRICK HADDON & MARY MAFY 417 401 MYRON BUTLER & LEVI 359 348 42 gospel stations are electronically monitored by Nielsen B.oadcast Data Systems 24 hours a

LOVE HIM LIKE |00 ("=RITY/ZOMBA)

 STRONGER (EMi GOSPEL)

day, 7 days a week. © 2008 Nielsers Business Media, Inc. £l rights reserved.

#PZE/Atlanta, GA*
M: Steve Hegwood
I-2/MD: Derek Harper

'FTHB/Augusta, GA*
(™M/PD: Terry Monday
A20: JayTek
WCAO/Baltimore, MD*
P: Lee Michaels
£3D/MD: Danielle Brown
WWIN/Baltimore, MD*
F'J: Mike Roberts
WXO0K/Baton Rouge, L£*
(isA: LeBron "LBJ" Joseph
FI/MD: J'Michael Francois
VdFO/Buffalo, NY*
FD: Dwayne "Landers”
Cumberiander

ND: Duane Price
WUNI/Charleston, SC*
CM: Michael Baynard

FT*: Belinda Parker

M J: Anthony Baxter
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WXTC/Charleston, SC*
PD: Michael Tee
APD: Edwin "Chef" Wright

WPZS/Charlotte, NC*
PD: Alvin Stowe
MD: Tonya Rivens

WNOO/Chattanooga, TN*
OM: Lee Clear

PD/MD: Sam Terry
WGRB/Chicago, IL*

PD: Sanya M. Blakey
APD/MD: Effie Rolfe
WJIMO/Cleveland, OH*
PD/MD: Kim Johnsan
WFMV/Columbia, SC*

PO: Tony "Gee" Green
APD/MD: Monica Washington
WEAM/Columbus, GA
OM: Carl Conner, Jr.

PD: Pam Dixan

WAJV/Columbus, MS
OM: GQ Riley

PD: Sebastian Riley
WJYD/Columbus, OH*
OM: Jerry Smith

PD: Dawn Masby
KHVN/Dallas, TX*

PD: Antenio Johnson
WCHB/Detroit, MI*
OM/PD: Al Payne
WFLT/Flint, MI*
OM/PD: Sammie L. Jordan, Jr.
WEAL/Greensboro, NC*
PD/MD: Joseph Level
KROI/Houston, TX*
OM/PD: Terri Thomas
WDJL/Huntsville, AL*
PO/MD: Walter Peavey

GOSPEL REPORTERS

WEUP/Huntsville, AL*
OM: Hundley Batts

PD: Steve Murry

MD: Ricky Sykes
WTLC/Indianapolis, IN*
OM: Brian Wallace

PD: The First Lady Raye
WHLH/Jackson, MS*
OM: Steve Kelly

PD: Torrez Harris

MD: Lance Fuller
WOAD/Jackson, MS*
OM: Stan Branson
PD/MD: Percy Davis
KPRT/Kansas City, MO
OM: Andre Carson

PD: Myron Fears

APD: Freddie Bell

MD: Debbie Dee Johnson
KHLR/Little Rock, AR*
OM: Senny Victory

PD: JC Loves

KPZX/Littie Rock, AR
OM: Mark Dvlan

PD/MD: Billy St. James
WLC U/Louisviile, KY*
PD: Eill Price

WBE P/Merphis, TN
MD: Joreen Lraves
WHAL/Memphis, TN*
PO: Bleen Ccllier
APDAD: Tracy Bethea
WLOK/Memphis, TN*
PO/N D: Kim Harper
WMBM/Miami, FL
PO/N\D: Greg Cooper
WHLN/Montgomery, AL*
OM: Michael Lon
PD/NMD: Connye Bryant
WXW/Montgomery, AL*
PD: Giinda Perkins
WTHE/Nassau, NY*
MD: Qara Mack

www americanradiohistorv.com

Rejoice Radio/Network
OM: Frankie Hemphill

PD: RaShaun Green

MD: Samuel Priester
Rejoice! Musical
Soulfood/Network

PD: Wiilie Mae Mclver

WPRF/New Orleans, LA
PD: Kris "Cap'n Kris" McCoy
WYLD/New Orleans, LA*
PD: Derrick Corbett
APD/MD: Loretta Petit
WLIB/New York, NY*
PD: Denise Hill
WFMI/Norfolk, VA*

OM: Neal Williams

PD: Mike Chandier
WXEZ/Norfolk, VA*

OM: John Shomby

PD: Dale Murray

WPPZ/Philadelphia, PA*
OM/PD: Elroy Smith
APD/MD: CeCe McCee

WNNL/Raleigh, N_*
OM/PD: JSerry Smitt
MD: Melissa Wade

WPZZ/Richmond, VA*
OM: Jeff Anderson
PD: Reggie Baker

Sheridan Gospel
Network/Satellite

PD: Michael Gamble
APD: Morgan Dukes

MD: Ace Alexander
Sirius Praise/Satel ite*
OM: B.J. Stane

PD: Pat McKay

XM The Spirit/Satellite*
PD/MD: Jay Bryant
WSOK/Savannah, JA*
PD: E. Larry McDuffie

K {A/Shreveport, LA*
P_-Eddie Giles

A=D/MD: Sharon Flournoy
K£~Z/St. Louis, MO*
VI Dwight Stone
WIIMG/Trenton, NJ
O'PO: Feficia Brannon
A=/MD: Robyn McCallum
W 3K/Tuscaloosa, AL
O : Greg Tomascella
PD"AMD: Charles Anthony
WP 3S/Washington, DC*
PD att Anderson
Whal/Wilmington, DE
Oz Melvin Brittingham
PD.1AD: Manuel Mena

* Mrx itored Reporters
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Christian rockers begin ambitious new era

A New Day For Third Day

Kevin Peterson

KPeterson@RadioandRecords.com

fter 15 years together as a band that’s won numerous Grammy,

Gospel Music Assn. Dove and ASCAP Awards; performed live |
for millions around the world; and sold more than 6 million
records, one would think Third Day wouldn’t have anything [
left to prove. But the band has made a few changes and 1s con-
vinced that the best 1s yet to come.

Bassist Tai Anderson says,““It will have been almost
three years between our studio album “Wherever You
Are’ and this new album. That’ a long time for us””’
of two-volume set

Following the release

“Chronology,” as well as a Chrisamas album, he says,
“ ‘Chronology’ kind of put an end cap on an era for
us, and it given us tme to really get excited about
reinventing ourselves a litde bit and moving forward
into the next wave”
The first change the
band made was its man-
agement company. After
meetng  with  several
firns, the group signed
with Red Light
Management.  “What
really blew me away with
those guys is that they
actually

music;” Anderson says. “T know that sounds stupid,

realy  love
because you'd think that everyone would love music,
but some management companies are more into mar-
keting, others will be more about the numbers, but with
Red Light the music is absolutely priority No. 1.

He emphasizes that for a lot of management com-
panies, selling records is everything, Everything else—
touring, merchandise, even song placement—is just a
means to an end.“Red Light seemed to have a more
conplete perspective to me—a healthier perspective
going into the future. I think its already bearing out
that it was a really good change”

Start The Process

When it started writing for new album “Revelation,”
Third Day went to a studio in the quiet college town

Third Day

of Charlottesville Va., to focus on the music.*“That ini-
tial session there really did set the tone for this album,”
Anderson says.“At home we all have tamilies, and as
awesome as that is and as inuch as we make that a pri-
ority, we've also experienced that when we record in
Atanta we're dealing with Atlanta traffic and think-
ing,‘l can be out of here in an hour and be home! It
was really nice when we started the record where we
didn’t do anything but play music with cach other.
rpeo = Right from the begin-
ning, it felt like that start-
ed showing up in what
we were naking”
The  bands
management  cormpany
helped put Third Day

together with new pro-

new

ducer Howard Benson,
whose  track  record
includes projects with Daughtry, Hoobastank, PO.D.
and Flyleaf The group akso left the comfort of record-
ing in Atlanta to work with Benson and his team in
Los Angeles. Third Day lead singer/songwriter Mac
Powell says,“We chose to work with Howard because
ot his incredible history and current résumé. We loved
those records and the vision he had for those albums.
We really wanted to shake things up. We needed
something fresh, to do something different. Going
with a different producer and then working in differ-
ent places did get us out of our comfort zone. They
weren't easy decisions, but in hindsight, P’ so glad that
we did.”

Third Day drummer David Carr compares work-
ing with Benson to getting a new, tougher coach.“A
new coach comes in and he’ not a nice guy,so every-
one is intimidated,” he says. “Howard came in and
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“‘Chmnnlogy"
put an en
cap on an
era for us,
and it's

iven us
ime to get
excited
about
reinventing
ourselves
and move
forward into
the next
wave.’

—Tai Anderson

Third Day

No. 1 Songs By Format

Christian AC

“You Are So Good to
Me,” 2003

“Sing a Song,” 2003

“1 Believe,” 2004

“Cry Out to Jesus,”
2005

“Mountain of God,”
2006

“Born in Bethlehemn,”
2006

“Call My Name,” 2008

Christian CHR

“You Are So Good to
Me,” 2003

“Cry Out to Jesus,”
2005

“Call My Name,” 2008

Soft AC/Inspirational

“Cry Out to Jesus,”
2005

“Mountain of God,”
2006

Source: R&R charts

made us work hard. He made us think about our
process and what really matters to us. It was hard, but
he brought the best out of us, and we're really happy
with the result”

The members also say that Benson taught them the
“less is more” philosophy. Guitarist Mark Lee says, ™It
almost sounds cliché to ‘keep it simple, but it really
does work well with music—with any sort of creative
thing. If you have to really think hard, then you're
probably thinking too hard. If it’s a great song, it just
comes naturally and that’s how music should be, a nat-
ural expression of what’s inside and the emotion. I feel
we captured that on this album better than we have
in a while”

Ballads Still Rock

Benson’s Daughtry connection is evident on the new
Third Day album. Anderson says, “What we really
liked with the Daughtry record was that the ballads
stll rocked. Third Day is a rock band, but our ballads
didn’t always sound like a rock band doing a ballad.
With our first single, ‘Call My Name, I think that’s
really showing up.The song is a ballad. Our tirst demo
of it sounds like a middle-of-the-road Third Day bal-
lad, but now its a real power ballad” The single has
already spent four weeks at No. 1 on R&Rs Christian
AC and Christian CHR charts.

Longtime Third Day fan Chris Daughtry also
makes one of four guest appearances on the album,
adding his voice to “Slow Down,” marking another
change for the band. “Nobody really does that in
Christian music,” Anderson says.““All of the guests were
really natural”” Robert Randolph contributed pedal
steel guitar to “Otherside,” while Flyleaf’s Lacey
Mosely lends her voice to “Run toYou” and the bal-
lad “Born Again.”

With*“Revelation” bowing July 29, Third Day wall
appear that night on NBC3% “The Tonight Show
With Jay Leno. The band is also ready to hit the road
on the Music Builds tour with Switchtoot, Robert
Randolph & the Family Band and Jars of Clay,
beginning Aug. 21 in Detroit. “That’s another case
of our management at work,” Anderson says with a
smile. “They have a relationship with Live Nation
that’s certainly more developed than anyone in the
|conteniporary Christian music] world. It’s really just
good for Christian music” The shows will benefit
Habitat for Humanity.

Anderson adds, “1f | was planning a music festval
and had Switchfoot for a Thursday night headliner,
Third Day for Friday night, Saturday night Jars ot Clay
and Sunday night Robert Randolph, I would con-
sider that pretty good. To be able to have all that in

one night is just really cool.” ReR

Third Day lead singer Mac Powell gets a thumbs up from U.S. troops during the band’s

USO visit to Iraq in January. During the performance, the group members invited service
personnel to perform with them onstage.

www americanradiohistory ¢om
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DIGITAL DOWNLOADS
AVAILABLE AT DMDS.COM

» MATTHEW WEST CROSSES THE A RPOWER
THRESHOLD (NO. 16) WITE “SOMETHING TO SAY,” THE
SECOND SINGLE AND TITLE TRACK FROY HIS LATEST
ALBUM. LEAD SINGLE “YOU ARE EVERY HING” SPENT
FOUR WEEKS AT NO. 1 STARTING IN MARCH.

NEW AND ACTIVE

ARTIST CERTIFICATIONS PLAYS AUDIENCE . RS ARTIST PLATS:
TITLE IMPRINT / PROMOTION LABEL ™ +/-  MILLIONS RANK AR s e A — T
THIRD DAY NO. 1{(5WKS) 707 +64 5.055 1 WARREN BARFIELD 253/2 BROOK.Z FRASER 178/59
O MY NAME ESSENTIAL/PLG . o, ] Love Is Not A Fight Shadowfa2=
MATT MAHER (Essential/PLG) (Wood Arc 3one)
YCIR GRACE (S ENOUGH ESSENTIAL/PLG 25 +54 320? Z MOST ADDED TOTAL STATIONS: 14 TOTAL SATIONS: 13
MERCYME MOST INCREASED PLAYS 86 +235 3454 3 TOBYMAC FEAT. KIRK KUTLESS 139/56
YCJREIGN I L ¥, gy FRANKLIN & MANDISA  219/77 Complete
JEREMY CAMP nax Lose My Soul (BEC/Toott X Naif)
LE" ITFADE BEC/TOOTH & NAIL T +46 2.853 5 (ForeFront/EMI CMG) TOTAL STATIONS: 13
| FEE I o : ‘2 > TOTAL STATIONS: D = h38723
m -2 736 PHIL ST™CEY /
ALN BECAUSE OF JESUS INO — ARTIST NEW JOSH WILSON 219/4 Identity
NEEDTOBREATHE 1049 26 2.466 g _ TITLE/LABEL STATI_ONS_ 3 Minute Song (Lyric Stree
WASHED BY THE WATER ATLANTIC/WORD-CURB = 3 i e ) TOBYMAC FEAT. KIRK (Sparrow/EMI CMG) TOTAL STZMONS: 8
NATALIE GRANT FRANKLIN & MANDISA 3 TOTAL STATIONS: 2]
| W_L NOT BE MOVED g 978 20 [24198 T Lose My Soul DOWNHZRE 128/65
- p—— e = {ForeFront/EMI CMG) MANDISA 216522 Here | Am-
RCBBIE SEAY BAND 94 +38 3408 4 KPZZ, KXOJ, WJTL Voice Of A Savior (Centricity.
| SOMG OF HOPE SPARROW/EMICMG ~ ~ ' =i ot Dew (Sparrow/EMI CMG) TOTAL STATONS: n
TENTH AVENUE NORTH MERCYME 2 TOTAL STATIONS: 14
LOVE IS HERE aeunowilc (RECAN 35 fiEEREER 10 You Reign MICHAEL ENGLISH 100/21
= - B - = E— (INO) SANCTUS REAL 189/36 Feels Like Fedemption
MATTHEW WEST g4 5 2554 7 KWND, WLF) Whatever You're Doing {Something (Curb)
YOU ARE EVERYTHING SPARROW/EMI (MG = # Heavenly) AR -
FRANCESCA BATTISTELLI CHRIS SLIGH 2 (Sparrow/EMI CMG)
MIETTING GO FERVENT/WORD-CURB 904 +67 el © Empty Me TOTAL STATIONS: 12
CHRIS TOMLIN (Bresh)
JESLS MESSIAH SIX. TEPS/SPARROWIEMICMG D01 R ?"26 E CAR) LS
CHAUS SLIGH BRANDON HEATH "
A 1
EMPTY ME BRASH _‘E}I.B e k gjé i E Give Me Your Eyes
AAAON SHUST (Reunion/PLG)
WATHOVERME BRASH fis_# 46 I " 1 BT
CASTING CROWNS R “ABOVE THE GOLDEN STATE 2
EVEFY MAN BEATH STREET/REUNION/PLG ol ELB e © Sound Of Your Name
MAXTHEW WEST AIRPOWER {Sparrow/EMI CMG)
_‘3_ SOM THING TO SAY SPARROW/EMIMG 73 n t27 ]-3]? . E WCRJ, WMS.
= MEREDITH ANDREWS 3 2
0 _‘_3 | YOU'ZENOT ALONE WORD-CURB Ej’f v _]5_23 - iz ggf,’:‘: R 4
LALRA STORY {Centricity)
o ! 1 \icHy ToSAVE INO E_’67 i j'207 2 KBNJ, KPEZ
PLLMB
Q _E INMY ARMS (WRB G o ‘EQL 28 g:gﬁ:i HRASE 2
BRZNDON HEATH (Wood And Bone)
|0 4 VEME YOUREYES REuNONPLC | 222 ‘W6 0792 26 KPEZ, WBS MOST
NEWSBOYS 1 SR A
A | B oy Trone SPARROW/EMI CMG _5_2_3_~ 2 [El8 * 2]7 : u“('tux'CKHAM 3 INCREASED
9 % BIG DADDY WEAVE s19 4122 0.956 23 (Simple/INO) pLAYS
| WHATLIFE WDULD BE LIKE FERVEN/WORD (URB 22 e KXO4 WKL
LIFEHOUSE B T = n
9 7 \WHATSVER T TAKES GEFFEN/INTERSCOPE :‘E’_(i Jl o | e 2 :]NT?:::::‘:VETERSON 2
ABCVE THE GOLDEN STATE (Centsicity) 2 e
' 3 SOUND OF YOURNAME spaRROWEMICMG 28 ] ’6? 487 _]8 KXOJ. WCSG +235 MERCYME
SWITCHFOOT You Reign (INO)
& ThisicHoME WALDEN MEDIAMWALT DIS JEV/SPARROW/EMI MG 17, -9 0.657 30 KLTY +26, WRCM +22, KT +18, WVE) +T7, KWND +16,
- i 1 E- ADDED AT... KPEZ +14, WFHM T3, WFPSH +12, KKCM +12, KVMV +11
; LINCDLN BREWSTER 34 130 0.605 = 5
., TODAYS THE DAY INTECRITY v SIRIUS Ew
| . JEFF JOHNSON BAND = x SPIRIT 66 +130 R T
e Bl fon s e —— 284 +12 0.805 25 Today Is The Day “integrity)
i i ] = et —— Satell:te W_AB +26, XMES 418, W3 +18, WAKW +T7, KKFS +15,
DIZM AS KLIC +T3, KPEZ +7, KXOJ 5 WITL +4, KSBJ +4
e 2 voes ForeFRONTEMICMG 282 *21 0812 24 PO/MD: Al Skop = e— =
= . SALMWADOR S o 8o 5 David Crowder Band, Remedy, O B$G DADDY WEAVE
_ AWARE WORD-CURB | : What Life Would Be Like {Fervent/Word-Curb)
e n  FIREFLIGHT i 5 el o FOR REPORTING STATIONS PLAYLISTS GO TO: WRCM +20, WMS. +18, WBS +10, KSBU +10, XMES +8,
|| BRANDNEW DAY FLICKER/PLG : www.RadicandRecords.com | NG EEY NESCR RCFRIWITERE
l BRANDON HEATH
0 Give Me Your Eyes iReunion/PLC)
RECURRENTS WPAR +29, KSB 16, WLAS +L2, WMS +3, KVMV 7,
KFE +6, KLTY +6, WBSN ., KBNJ +5, WJQK +5
g CHRIS TOMLIN
ARTIST 11 NIELSEN 8DS PLAYS "M ARTIST 11 NIELSEN BDS PLAYS Jesus Messiah (Sixzeps/Sparrow/EMI CMC)
ITLE 7 IMPRINT / PEOMOTION LABEL CERTIFICATIONS  TW W B TITLE / IMPRINT / PROMOTION LABEL CERTIFICATIONS W [ KSBU «T7, WAKW +9, KKCM 3, SIST «2. KIIC +7, XMES +6,
1 ! Y e WORJ 45, WFHM +5, WFSH-5, WJIE +4
VMERCYME CHRIS TOMLIN
“0D WITHUS (INO) 72“_ ) |  AMAZING GRACE (MY CHAINS ARE GONE) (SIXSTEPS/SPARROWEMI CMC) oE8 hg
STEVEN CURTIS CHAPMAN LINCOLN BREWSTER
INDERELLA (SPARROWEMI CMG) zs 2 EVERLASTING GOD (INTEGRITY) 562 ?‘_57 '
JADON LAVIK TREEB&3
£IME THOU FOUNT (BEL/TOOTH & NAIL) iy _733 | BLESSED BE YOUR NAME (INPOP) 560 _~5_5.9_
DECEMBERADID 660 646 CASTING CROWNS S44 535 FOR WEEK ENDING JULY 6, 2008
FIND YOU WAITING (SLAJTED/SPRING HILL) EAST TO WEST (BEACH STREET/REUNION/PLG) al LEGEND: See legend to charts in charts section for rules a xd symbol explanations.
53 Christian AC stations are electronicatlly monitored by Nielsen Be=dcast Data Systemns 24 hours a
:,V‘?:\?O'; :vl‘;lo-,ns(;ra _SH) 588 585 m;g&&z FooLs 523 515 day, 7 days a week. Christian AC indicator chart compiled of 31 repxaters, christlan CHR 25, christian
-— ) - rock 25 and soft AUlinspirational 20. © 2008 Nielsen Business Media, Inc. All rights reserved.
WHC™/Bangor, ME WNFR/Flint, MI WHCB/Johnson City, TN WAFR/Network WGSL/Rockford, IL KYCC/Stockton, CA
OM: Tim Collins OM: Lori McNaughton OM: Matthew Hill OM: Marvin Sanders OM: Ron Tietsort PD: Scott Mear—<

PD/MD: loe Polek

KCB sDellas, TX*
PD: Mke Tirone
APD: Bill 3umpas
MD: _ahr McLain

WCP/Cayton, OH

OM: Eeith Hamer
PD/iv D: E-ic Johnson

JULY 11, 20C8

PD: Brian Smith
MD: Ellyn Davey

WAGO/Greenville, NC
PD: Keith Aycock
MD: Tiffany Johnson

WCRH/Hagerstown, MD
OM: Jeff Ward

PD: Jeffrey Bean

MD: Susanna Scott

MD: Dave Purin

KAMB/Merced, CA
PD/MD: David Benton

Family Life
Communications/Network
PD: Dawn Bumstead

APD: Adam Biddell

MD: Bill Ronning

PD: Rick Robertson
MD: Jim Stanley

KNLB/Phoenix, AZ
PD: Faron Eckelbarger

KLVV/Ponca City, OK
PD/MD: Tony ‘Meir

KLMP/Rapid City, SD
PD: Suzanne Fapps
MD: Jamie <napp
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PD/MD: Charmel Jacobs MD: Marina Tahed
KCRN/San Angelo, TX
PD/MD: Mark Mohr
APD: Steve Hayes

WOLW/Traverse City, MI
PD/MD: Patrick “aeen

WCNV/Wausaa WI
OM: Karen Bent-e

PD: Mark Bystrom
MD: Todd Christ—pher

WSMR/Sarasota, FL
OM: Douglas Poll

PD: Daa Young

MD: Paul Perrault

KCFB/St. Cloud, MN
PD: Jim Park
MD: Chuck Heuberger

* Monitored Repor-e's
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» MERCYME CLAIMS TOP INK ON CHRISTIAN SOFT

AC/INSPIRATIONAL, AS “YOU REIGN” TAKES THE

CHART'S BIGGEST INCREASE (UP 35 PLAYS) AND STEPS
2-1. THE SONG IS ALSO THE ONLY TITLE ON THE LIST
WITH SPINS AT ALL 20 REPORTING STATIONS.

E‘ B 3 ._‘
g g CHRISTIAN CHR g 0% CHRISTIAN ROCK
@ % ARTIST PLAYS @ & ARTIST PLAYS
= E 28 TIMLE IMPRINT / PROMOTION LABEL ™ +f- = §g TITLE IMPRINT / PROMOTION LABEL ™ +f-
THIRD DAY RED
! CALL MY NAME ESSENTIAL/PLG _886 e ! Lli LOsT ESSENTIAL/PLG 255 '33 =
SKILLET RUN KID RUN
e i _ THOSENIGHTS AROENTSREND | 520 ’_6 ‘ _14 | CAPTIVES COME HOME T0OTHENAL 22! - i :
TENTH AVENUE NORTH 1 . PILLAR
2 ,ﬂ_ LOVE IS HERE REUNION/PLG ﬁ7~ 0 3 _1‘_ RECKLESS YOUTH ST _25(3_ -2
PILLAR EVER STAYS RED
‘ _‘f | SMILING DOWN ESSENTIAL/PLG = ) 7’87 o 10 e VERTICAL SHIFT _2?’1 e
SANCTUS REAL HOUSE OF HEROES
G 2 WHATEVER YOU'RE DOING [SOMETHING HEAVENLY) SPARROW/EMI CMG 582__ §20 ") . | __SM IN THE VALLEY OF THE DYING SUN COTEE 32‘; )
FRANCESCA BATTISTELLI A ROTTERDAM NOVEMBER
e 8 | [MLETTINGCO FERVENT/WORD-CURB D00 s B 6 B CRIPPLINGMACHINE wmy 2B g
SWITCHFOOT WEDDING
. 8 Thisis HoME WALDEN MEDIA/WALT DISNEY/SPARROW/EMICMG 80 o2 ) ‘ ~§” RECEIVE BRAVE NEW WORLD _2]2 9
 BRANDON HEATH FIREFLIGHT
e 5 GveMe YOUREYES REUNION/PLG iz__‘ 53 ‘ f_ THE HUNGER FLICKER/PLG 20_5 e
PAUL ALAN {VORYLINE
2 ] 7 TOBRING YOU BACK WHIPLASH 541 A 0 4 REMIND ME ['M ALIVE TOOTH & NAIL ,__]98 V3
BRITT NICOLE SUPERCHIC(K)
I 0 geleve SPARROW/EMi CMG_ 3= ;34 N ’ 8 e HEY _ woop 182 :21
STELLAR KART FALLING UP
. | B | JESUSLOVES YOU WORD-CURB 59“_ ’]f‘ ‘ = GOODNIGHT GRAVITY BEC/TOOTH &NAIL [ Z )
- ARTICLE ONE MXPX
= JL WITHOUT YOU weop 290 '7_9 12 B secrerwearon TOOTH&NAIL ‘ji‘ &
- NEEDTOBREATHE 2 - DEMON HUNTER
13 & WASHED BY THE WATER ATLANTIC/WORD-CURB 48g 9_6 2 | —]T_ FADING AWAY SOLIDSTATE/TOOTH&NAIL _T__ =
| CHASEN j FOLD
° 9_ | DROWN omc 483 "fs_ 2 2 BESIDE YOUNOW TOOTHENAL | 108 "_"
JEREMY CAMP MANAFEST
13 |25 NO MATTER WHAT IT TAKES BEC/TOOTH & NAIL _“55 ']_5 . ®  SosEauTIFUL BEC/TOOTH& NAL [ ’_6
SUPERCHIC(K) CLASSIC CRIME
‘ S ow woop 420 +42 0 3 CLOSER THAN WE THINK TooTHeNAL 128 *26
NATALIE GRANT 1 £ SEARCH THE CITY
L 6 | WILL NOT BE MOVED CURB e = ’ 10 CLOCKS AND TIME PIECES BECTOOTH&NALL 122 2
NEWSBOYS P.0.D.
8 L STRONG SPARROW/EMI CMG 408 H'zf_ 18 '_1_6_ ADDICTED COLUMBIA/INO 149 '7?
. KRYSTAL MEYERS EMERY
' S SHINE ESSENTIAL/PLG 396_‘ get o 20 1 paRTY SONG TOOTH&NALL g . ’9_ !
- DIZMAS i PROJECT 86
=) i YouRs FOREFRONT/EMI (MG 3% ']_2 = Gl B Yoo = TootHanaL 143 37
MATTHEW WEST STELLAR KART
0 T SOMETHINGTOSAY _ SPARROW/EMICMG o 3 ’33 il B e LIKE THE STARS WORD-CURB e e
BROOKE FRASER SWITCHFOOT
o‘ |5 sHapOwrEET S WOOD ANDBONE 245 ’?9 @ SHOME B WALDEN MEDIA/WALT DISNEY/SPARROW/EMI CMG 122 ’16_ J
TOBYMAC FEAT. KIRK FRANKLIN & MANDISA CAPITAL LIGHTS
2] LOSE MY SOUL o FOREFRONTEMICMG | 00 5 © I OUT OF CONTROL ToomenaL 98 B
| FALLING UP SANCTUS REAL
9 COOD MORNING PLANETARIUM - BEC/TODTHENAIL | 2 9 . °| TURNON THE LIGHTS SPARROW/EMI CMG 136 . ’19_
INHABITED SINCE OCTOBER
2 L
5 | WANT TOKNOW . 3 TSPIN. . @ I DISASTER roomana, B2
] JIMMY NEEDHAM HAWK NELSON
@ ABREATHORTWO B INPOP ~.3]_6 el i @ YOU HAVE WHAT | NEED B BEC/TOOTH& NAIL. Ui . 22 .
KUTLESS KUTLESS
6 COMPLETE . BEC/TOOTH &NAIL S fiz | ‘@ THE FEELING - BEC/TOOTH& NAIL I _0_ '
EVERYDAY SUNDAY CHILDREN 18:3
281  TELLMEYOU'LL BE THERE INPOP e '2]_ c ALL MY BALLOONS TOOTH& NAIL 125 _’M
ADDISON ROAD RELIENT K
@ B STICKING WITH YOU B - INO 21 §o e THE SCENE AND THE HERD COTEE je2 | e
LEELAND SPOKEN
@ ! OPPOSITE WAY ESSENTIAL/PLG 275 = 20 TRADING IN THIS TROUBLED HEART TOOTH& NAIL % 51
SOFT AC/INSPIRATIONAL
. ARTIST PLAYS i ARTIST PLAYS
TITLE IMPRINT / PROMOTION LABEL ~ TW. +- WKS TITLE IMPRINT / PROMOTION LABEL ~ TW +-
'MERCYME YOUREIGN - B S N0 | 334 +35 6  SONFLOWERZ MYADORATON _ SONFLOWERZ 210 +11
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PD/MD: Brian Harman OM/PD: Matt Rhodes

APD: Amanda Harman

OM: Johann "Yo" Snyder
MD: Joey Belville

OM: Michael Buckingham
PD/MD: Nikki Cantu
APD: Laine Moneyhon

PD/MD: Wally Decker
APD: Darren Stevens

OM: Kris Byerly
PD: Michelle Tellone

MD: Elisha Skorski KCLC/St. Louis, MO

WCVK/Bowling Green, KY' WJTL/Lancaster, PA* WJLZ/Norfolk, VA* MD: Dave Merkel

OM: Ken Burns KVRK/Dallas, TX* PD: John Shirk OM/PD: Anne Verebely Firexcape/Satellite

PD: Susan Woodard PD: Chris Goodwin MD: Phil Smith APD: Troy Alan PD/MD: Joe Hayes WBVM/Tampa, FL*
MD: Drue Mitchell OM: Chris Sampson

WVOF/Bridgeport, CT KIBZ/Lincoln, NE WITR/Rochester, NY Sirius Spirit 66/Satellite* PD/MD: Olivia Paff

PD/MD: Ron Drury PD/MD: Samme Palermo

APD: Will "The Tuna" Benson

WSNL/Flint, MI
MD: Brian Goodman

PD/MD: Boh Felberg PD: Al Skop
WYSZ/Toledo, OH

WDML/Marion, IL PD/MD: Jeff Howe

The Sound Of Light/Satellite
MD: Tom Schroeder

PD: Bill Scott
MD: Jack Eason

WCWP/Brookville, NY
PD: Peter Bellotti
MD: Reena Temburni

WORQ/Green Bay, WI*
OM/PD: Jim Raider

WPRJ/Saginaw, MI
OM: Aaron Dicer

WMKL/Miami, FL MD: Josh Thompson

PD: Rob Robbins
MD: Kelly Downing

* Monitored Reporters
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» LINCOLN BREWSTER POSTS THE
CHART'S HIGHEST DEBUT WITH “TODAY IS THE
DAY" AT NO. 27 WHILE ALSO CAPTURING MGBT
ADDED HONORS WITH FIVE NEW AIRPLAY
COMMITMENTS.

R&R CHRISTIAN

DMDS

DIGITAL DOWNLOADS
AVAILABLE AT DMDS.COM
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A0 s

‘ BC ArTiST PLAYS

£ 28 TITLE IMPRINT / PROMOTION La3sL ~ TW +-
KGNZ/Abilene, TX KLRC/Fayetteville, AR Family Life Ministries/Network ] Y4 THIRD DAY CALLMY NAME ESSENTIAL=G | 1003 +8
PD/MD: Gary Hill PD/MD: Mark Michaels PD: John Owens o - - EE— - : —

! c e | APD: Kevin VanBuren | 2 18 MATT MAHER YOUR GRACE € ENOUGH ESSENTIAL= G~ 674 -2
WMIT/Asheville, NC* WCLN/Fayetteville, NC : Ceci = - - - —
OM/PD: 1’5()rre1\greeene OM/PD: S:: D:E\B’:uﬁar MR e alouten 3 _E, MEREDITI;IANDEEWS W:')U'RE rfor ALOI«E - ) WORD-(B2B B33 3
MD: Matt Stockman APD: Syndi Long New Life Media/Network 3 609 39

MD: Steve Turley PD/MD: Joe Buchanan __E_. MECVE L _ BN
WFSH/Atlanta, GA* ‘ 8  FRANCESCA BATTISTELLI 'MLETTINGCO FERVENT/WORD-CLBB 597  +26
PD: Mike Blakemore KGCB/Flagstaff, AZ WBSN/New Orleans, LA* < 11 e S
MD: Mik2 Stoudt OM: Daniel White OM: Julie Headrick 6 26  FEE ALL BECAUSE OF JESUS 0 | 586 7
PD/MD: Mike Medlin PD: Tom Krimsier Sl === —
WVFEJ/Atlanta, GA* MD: Libby Krimsier e 4 CHRIS TOMLIN JESUS MESSIAH SIXSTEPS/SPARROW/EMIGG 585 +37
OM/PD: Don Schaeffer WPER/Fredericksburg, VA ot -3
APD: Steve Williams PD: Frankie Morea KGBI/Omaha, NE* @ B BIGDADDY WEAVE WHAT LIFE WOULD BELIKE  FerviNTwoRD-OFs EREERRE +73)
PD: Melody Miller
WAF)/Augusta, GA* T oA ST N o ) 15 NATALIEGRANT WLLNDTEEMOVED . om se2 B
PD/MD: Steve Swanson OM/PD: Dave Burdue @ 12 MATTHEW WEST SOMETHING TD SAY SPARROW/EMITG 530 #13
WPOZ/Orlando, FL* | - = —e ~ O
KPEZ/Austin, TX* WLAB/Ft. Wayne, IN* OM/PD: Dean O'Neal 0 13 MANDISA VOICE OF A SAVIOR SPARROW/EMI .G~ SI3 +25
OM: Mac Daniels PD: Don Buettner APD: Jeff Cruz | = e e B g~ g0
PD: Gary Walsh MD: Melissa Montana @ 17 ' CHRIS SLIGH EMPTY ME BRA= S o]
APD/MD: Steve Etheridge WMSJ/Portland, ME* I e i E B
WCSG/Grand Rapids, MI* OM/PD: Paula K. 3 I 17 LAURA STORY MICHTY TOSAVE O S04 -28
i * - Chei ! . = ~ ——— = = e — ~—
gvoggggz’l;:rore, L s e Leemie KiEikeanylBobmson % ‘ 21 NEEDTOBREATHE WASHED BY THE WATER ATLANTICOWORD-C B 479 142
MD: Chris Scotland WIQK/Crand Rapids, MI* KFiS/Portland, OR* 15 l 16 NEWS (;vs e B 75PA;OW/EA;(!'G “—467 27 !
OM: Troy West PD: Dave Arthur g NEWSE - = =
WDJC/Birmingham, AL* PD/MD: Gary Thompson MD: Kat Taylor 6 8  SWITCHFOOT THIS IS HOME WALDEN MEDIA/WALT DISNEY/SPARROW/EMI (PG, . 453 -7
APD/MD" Ronriie Bruce : _ = — - = — = - ———
WBFJ/Greensboro, NC KSLT/Rapid City, SD 17 19 TENTH AVENUE NORTH LOVE IS HERE REUNIONT=S 448  -49
KTSY/Boise, ID* PD/MD: Wally Decker OM: Torn Schoenstedt i e —_—— -
OM: Chric Gilbreth APD: Darren Stevens PD/MD: Dave Masters @ BRANDON HEATH GIVE ME YCUREYES REUNION™S 365  +49
PD: Jerry Woods - - i = B =
APD/MD: Travis Culver WLFJ/Greenville, SC* KSGN/Riverside, CA* 19 MARK HARRIS AL FORTHE GLORY OF YOU w335 -8
PD/MD: Rob Dempsey PD: Bryan O'Neal g
WCVK/Bowling Green, KY APD: Gary Miler MO: Brandi Lanai 20 [ CLADON EAVIKOUETHOUFOLRT S BECTOOTHGMA- REEEE 14
OM: Ken Burns 21 19 AFTERS KEEPING ME ALIVE ma 240 98
PD: Susan Woodard KAIM/Honolulu, Hi* WPAR/Roanoke, VA* 1 -~ e | i
OM: Jack Waters OM: Jackie Howard 122) 4  TOBYMAC FEAT. KIRK FRANKLIN & MANDISA LOSE MY SOUL FOREFRONTEMIOVG 237 +3
WAYR/Brunswick, GA PD/MD: Mike Cravatt MD: Brian Sumner S === - = —
PD/MD: Eart Wagner : @ 13 WARREN BARFIELD {OVE ISNOT AFIGHT ESSENTIAL/PR. 219 0
KSBJ/Houston, TX* WQFL/Rockford, IL . ————— = A<
WRCM/Charlotte, NC* PD: Jon Hull PDC/JMD: J(o);nn(;rv. @ 3 SANCTUS REAL WHATEVER YCU'RE DOING (SOMETHING HEAVENLY) | SPARROWEMIOM 212 +4h (1
OM: Gary Morland MD: Jim Beeler
PD: Dwayne Harrison KKFS/Sacramento, CA* ® BB LEELAND oPpostEwsY o e R %S
WCRJ/Jacksonville, FL* PD/MD: Max Miller 2 KUTLESS BECTOOTH&NM 199 +15
WBDX/Chattanooga, TN* PD: Chris Wayne @ oy T e | o el
OM/PD: Jason McKay MD: Theresa Ross Sirius Spirit 66/Satellite* @ NEW LINCOLN BREWSTER TODAY IS THE DAY INTEGRTw 195 +63
MD: Justin Wade PD: At Skop T e - — e
WCQR/Johnson City, TN* @ 7 PLUMB INMY ARMS = 182 +7
WJKL/Chicago, IL* PD: Chalmer Harper XM The Message/Satellite* — e e == — = P =
OM: Jon Zellner @ NEW DOWNHERE HERE | AM CENTRICAy 172 +99
WAKW/Cincinnati, OH* KOBC/Joplin, MO PD: Mike Abrams o Y&
PD: Rob Lewis OM/PD: Lisa Davis MD: Jim Epperlein el B © sawapoRawaRe - - o womne R P
MD: Daryl Pierce
KLJC/Kansas City, MO* KCMS/Seattle, WA*
WFHM/Cleveland, OH* PD/MD: Michael Grimm PD: Scott Valentine
PD: Len Howser MD: Sarah Taylor CHRISTIAN CHR
MD: Josh Booth WJTL/Lancaster, PA* MUSIC RESEARCH
PD: John Shirk WFRN/South Bend, IN =y
KGTS/College Place, WA MD: Phil Smith PD: Jim Carter H® Music Research
PD/MD: Emest Beck o MD: Doug Moore =TT » » W
ansing,
KBIQ/Colorado Springs, CO* PD: Jenn Czelada WHPZ/South Bend, IN B IMPUNT / PROMOTION LASEL. SEERERY FaM® NN 2> IRl 1534
E/‘% Bret SAEVEF;S KKSP/Little Rock, AR PD/MD: Tom Scott WEBRREN BARFIELD LOVE IS NOT AFIGHT ESSENTIALPLG 415 69%  12% 4.4@® 382 4.09
: Jack Hamilton ittle Rock, e R e e—— — o
PD: Don Burns KWND/Springfield, MO* SK LLET THOSE NIGHTS ARDENT/SRE/INO 405 84%  16% i! 4.05 4.171
KCVO/Columbia, MO PO/MD: Jeremy Morris pr—— i = E— o WG s B
OM/PD: Jim McDermott KFSH/Los Angeles, CA* SANCTUS REAL WHATEVER YOU'RE DOING SPARROW/EMICMG liDQ 83% I 16% 39 ] 4.00 _3_95_
WMHK/Columbia, SC* SBA:CJ 0 Ii?kler S EC Uty THIUSAND FOOT KRUTCH WISH YOUWELL TOOTH&NAL 407 98% 2% 3SC 408 398
olumbia, : Chuck Tyler OM/PD: Diana Mad 2 S - ——— = -} o
PD: Steve Sunshine APD/MD: sz Shaw R MAJSTHEW WEST SOMETHING TO SAY ) )  SPARROW/EMI CMG 4.05 SSf/o | 14% iz‘. 4.09 i.ls
KHZR/St. Louis, MO*
WCVO/Columbus, OH* WJIE/Louisville, KY* OM: Sand: Brown TEETH AVENUE NORTH LOVE IS HERE X REUNION/PLG © 4.04  94%  25% 3.&"7 4.08 3.91
PD: Todd S-ach PD: Jim Galipeau PO/MD: Greg Cassidy NEEDTOBREATHE WASHED BY THE WATER ATLANTIUWORD-CURB | 4.01  87% 22% 4N 475 427
MD: Mike Fussell APD/MO: Chris Crai — TR —— - —
. flean WLPJ/Tampa, FL* FEE ALL BECAUSE OF JESUS ) . N 4.00 N% 33% 2.8 __4.15 3.64
KBNJ/Corpus Christi, TX* WRVI/Louisville, KY PD: Carmen Brown 400 70% W% 365 382 374
PD: Joe Fahi OM/PD: CC Matthews APD: Dave Cruse Lo Ui s _ ShRiowRMC B TR el
T e APD: Dave Reichel MD: Jeff MacFarlane FLYLEAF ALL AROUND ME SRE/OCTONE 398 99% 22% 416 389 403
Y/Dallas, S B e — = I =
PD: Chuck Firsmey KSWP/Lufkin, TX KKCM/Tulsa, OK* “ALLING UP GOOD MORNING PLANETARIUM ~ BrooTHanaL 396 9%  16% 4l 3.92 4_02
APD/MD: Michael Prendergast OM/PD: Al Ross OM: Steve Hunter JEREMY CAMP NO MATTER WHAT IT TAKES BECTOOTH&NAL 396 96% 21% 39¢ 406 4.01
APD/MD: Michelle Ross PD: Chris Kelly — — — _— — ————
KNWI/Des Moines, |1A -EELAND OPPOSITE WAY ESSENTIALPLG 393  79%  13% 387 400 393
PD/MD: Dave St. John KVMV/McAllen, TX* KXO0J/Tulsa, OK* e —— - . —h- | ok 5
PD: James Gamblin PD: Bob Thornton PALL ALAN TOBRING YOU BACK WHIPLASH 3_.93__ 83% 2% __3._87 3_.78 383
WMUZ/Detroit, MI* APD/MD: Bob Malone APD: Dave Gordon CHASEN DROWN oMc - 392 8% 20% 389 420 400
PD: Miranda Belcher —_— — —
MD: Jon Culbert KJIL/Meade, KS WGTS/Washington, DC* STELLAEKART JESUS LOVES YOU WORD-CURB 3.92 ?_2% 24% Efﬂ_ 39 28_
WWIB/Eau Claire, Wi ok e e a%:%eggg\r/:b:; Aligray PILEAR SMILING DOWN FLICKER/PLG ~ 3.92 7_7%_ 16% 3._7a 377 375_
OM: Paul Anthony WAWZ/Middlesex, NJ* SHAWN MCDONALD TivE SPARROW/EMICMG 391 96% 29% 307 425 379
PD/MD: Greg Steward OM: Scott Taylor WGRC/Williamsport, PA e T ==
] PD: Johnny Stone OM: Don Casteline IEL_OELLY 19 GooD’ pzu@s - ) ) 75PN 390 78% 4% 394 406 ‘,‘ZOO J
W BT e MD: Keith Stevens PD/MD: Larry Weidman THIRD DAY CALL MY NAME ESSENTALPIG 390 83% 22% 371 401 386

OM: Ronald Raymond
PD/MD: Adem Frase

KHPE/Eugene, OR
MD: Paul Hernandez

KYTT/Eugene, OR

OM: Dave DeAndrea
PD/MD: Rick Stevens
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KTIS/Minneapolis, MN*
PD: Jason Sharp

KBMQ/Monroe, LA
PD/MD: Phillip Brooks

WFFH/Nashville, TN*
PD/MD: Vance Dillard

WXHL/Wilmington, DE
OM: Dan Edwards
PD/MD: Dave Kirby

APD: Sal April

* Monitored Reporters

This report is a cumulative sample of current online music surveys conducted by Christian CHR stations across the country. Total
sarple size is 794 respondents. Total average favorability estimates are based on a scale of 1-5. (1= don't like 4 at all, 5 = love it).
Total fzmiliarity represents the percentage of respondents who recognized the song. Total burn represents thamumber of respon-
derts who said they are tired of hearing the song. Sample composition is based on persons 12+. Persons a2 screened via the
internet. Once passed, they can take the music test when invited to do so by their local radio station. When tmparing this data
with what is happening at your station please keep in mind that number of spins, percentage of familiarity, andwther factors must
be considered, and that your resuits may vary accordingly. HitMusicResearch.com results are intended to stcw opinions of par-
ticipants on the internet only. Hit Music Research is a registered trademark of HitMusicResearch.com. The R™R system is avail-
able ex:lusively for loca! Christian radio stations by contacting Ken Farley at (615) 331-0736 or Ken@hitmusic—=search.com
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A new business model defined by experienced executives,
a deeper roster of talent and novel promotion and marketing
rings loud and clear at country

R.J. Curtis

RCurtis@RadioandRecords.com

In the past few years, Music City has witnessed a proliferation of inde-

pendent labels. While they’ve always maintained a presence in

Nashwville, this latest breed is retrofitting the current business model

as we speak. B “We're moving into an era where the definition of a

label and its organizational structure is challenged,” says R ob Dalton,

co-president of New Revolution Entertainment, which provides

promotion and other services to artist clients. Part of this 1s because

of the rapidly changing economic climate for the music industry in

general. Another factor 1s a semantic adjustment on the part of inde-

pendents made necessary in the post-Eliot Spitzer world. There’s one

more component to all of this: the consolidation of major labels.

Traditional Definition
Let’s begin with the traditional definition of a
record label. According to David Newmark, VP
of country promotion at promotion Outsource
company CO5,“A label to me 1s, you sign artists.”
Bill Mayne, who spent years as a major-label
music executive with Warner Bros., then headed
up Neal McCoy’s since-shuttered 903 Music, is
working with Muscle Shoals, Ala.-based Fame
Records. He defines a record label this way: “A
company that goes out and signs talent, invests in
it, develops it, produces and distributes the music.”

Broken Bow GM Brad Howell thinks of a label
as “‘signing artists, spending the money to make the
music and owning the masters.” That’s the kind of
structure Broken Bow was built upon.

Lately, when radio and record pros talk about the
perfect template for running an independent, two
names receive unsolicited mentions: Broken Bow,

34

which in 2008 entered its 10th year of operation in
Big Machine,
president/CEQ Scott Borchetta, who has overseen

Nashville, and headed by
the signing and career development of teen sensa-
ton Taylor Swift.

Using new technologies and embracing the
social networking phenomenon just as it was
catching on, Swift introduced herself to thousands
of nontraditional country fans and became a plat-
mum-selling artist, with her music blowing up
not only at country but at top 40 and hot AC.
Big Machine has proved so successtul that a sis-
ter label, Valory Music, has since been launched.

A New Model

There are other emerging business models, too.
Take Nine North Records, for example. Label pres-
ident Larry Pareigis describes his company as*“a vir-
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‘We're
moving into
an era where
the definition
of a label
and its
organizational
structure is
challenged.’
—Rob Dalton

www americanradiohistorvy com

tual label” with a long menu ot a la carte services
available to clients. “If someone comes to us and
they simply want promotional and marketing serv-
ices, were happy to help on that basis.” Pareigis has
aligned himself with a number of industry profes-
sionals armed with experience in radio and rec-
ords. “If they need help with video, sales, particu-
lar forms of Internet marketing, I have all those
bases covered.”

There are two types of clients to whom Nine
North caters: new  artists, who Pareigis says
“don’t want to wait two years to get their shot;
they're really taking their career in their hands,”
and established acts with brand equity and loyal-
tv “that vou can do something direct with and
reach their audience in ways that in some cases
major labels are no longer able to do.”

Similarly, Dalton, who also serves as VI of pro-
motion for Midas Records, describes his New
Revolution Entertainment as “a music company
created by promotion people—and promotion is a
primary service we provide” Dalton’ role 1s that
of a product manager who brings all the services
together that tunction as an organized unit, not
unlike a label. “Are we a label?” he asks. “No. But
there’s a central location that in addition to promo-
ton will be organized and adiministrated through
us. [t's more multidimensional than just radio pro-
motion.”

Pareigis believes the current clunate in the
music industry makes this methodology wiable
now and says it plays into a single-by-single envi-
ronment. Additionally, he says that with a lower
cost of doing business for an artist, “whether it’s
an established act or a new one, they can’t help
but benetit by this arrangement”” To a degree,
Pareigis says, “a lot of this is going to be invest-
ment that comes back to them through increased
touring dollars. merchandise sales and other tie-
mns. That’s where you realize a lot of your success.”

Dalton points out that even though the cost of
creating music has gone down dramarically, the
cost of marketing, promoting and distributing 1t
has not.“But our price points have. Not too many
vears ago, we saw a $17.98 price point; now sore
are $6.99.There's got to be a way to manage that
overhead” In order to do that, he says, “different

Continued on page 36
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Passionate People & Personalized Plans For Established & New Artists
Over A Century’s Experience In Radio, Records, & Beyond
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Contact: Larry Pareigis, President, larry@ninenorthmail.com
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JOHN MICHAEL MONTGOMERY
“If You Ever Went Away"

One of country music's true giants, JOHN MICHAEL MONTGOMERY has
sold over 16 MILLION ALBUMS - and touched lives with songs such as
“Life's A Dance,” "l Swear" and “I Can Love You Like That.”

His FIFTEEN $1 RADIO HITS prave he's the master of the power ballad and
he continues that streak with the release of his new single, “If You Ever
Went Awey" - the first from his upcoming album Time Flies (September 9). .
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Continued from page 34

structures must be used to outsource on an as-
needed basis for the variety of services it takes to
properly develop an artist. Controlling the over-
head will lead to profitability.”

Is It Or Isn’t It?

Returning to a question Dalton asked—whether
these business models are really labels—IDalton
says no, and Pareigis says yes, with the caveat that
Nine North is a “virtual” label. How do others
term themselves?

“What they’re offering is essentially a consortium
of services,” Capitol Nashville president/CEO
Mike Dungan says. “For a percentage of sales you
can get all the services with one-stop shopping,
That doesn’t necessarily make them a label, but if
they have success there, all they have to do is build
content into it and they are a label.”

According to Howell, “That’s a promotional
marketing company in my opinion.” Mayne
agrees: “Let’s just say exactly what it is, and this is
the new reality: Those are independent promo-
tion companies that started calling themselves
‘record companies’ to get around [radio] corpo-
rate rules in light of the Spitzer investigation.”
Pre-Spitzer, Mayne says, “they were called inde-
pendent promoters.” Pareigis says he and his team
haven’t encountered any barriers when trying to
access radio in the post-Spitzer environment.
“Radio has been very welcoming to us, and |

even get a sense of them rooting for us, too.”

After some initial pushback because of what
Dalton describes as “the vagueness of what an
independent is,” his company “now talks to
nearly everybody and we work with every radio
group I'm aware of.” This was never an issue for
Broken Bow. The label was launched long before
the
Further, Howell says, “We always had our own

Spitzer began investigating industry.
staff, so we were a physical record label. We had
people with contacts who came here with expe-
rience that could get radio people on the phone.
CO5 has the same thing, so 'm not surprised

they’ve had access, t0o.”

Access To Radio
One of the biggest advantages that indie labels
have is Howell’s reference to radio access. Con-

solidation has affected radio and the record indus-
try. To a degree, the downsizing and restructur-
ing of labels has contributed to the viability and
credibility of independent labels in 2008 on two
separate levels. First, as major labels trimmied ros-
ters and promotion departments, a number of
experienced, talented music professionals hook-
ed up with an indie label. Years of relationships
came with them.

“We may not have the same leverage, but we do
have the same access,” says CO5’s Newmark, whose
outfit started working country as a promotional
outsource company two-and-a-half years ago.“I was
with DreamWorks, JC05 director of promotion and
marketing] Bubba Wayne was with MCA, |C05
director of promotion and marketing] Darlene Starr
was with Warner Bros. and MCA. Once this got
sorted out, we weren't considered ‘indies.” ” Howell
says everyone on his staff at Broken Bow had major-
label experience, including the artists.“fason Aldean
was dropped from Capitol; Craig Morgan came
from Warner Bros. Consolidation helped found this
label at the perfect time.”

Laney Lawrence is running Rocky Comfort
Records with his brother, Tracy Lawrence, who
brought 15 years of equity as an artist and a cat-
alog of songs still played on radio when they
launched the label in late 2006.“We have some
better music than the previous realm of inde-
pendents and there’s a better quality of artists
available now because there’s not enough spots at
the majors,” Laney Lawrence says.““So all of a sud-
den we have a great talent pool to choose from.”

Advantages Vs. Disadvantages
The combination of greater talent to choose
from—both artists and the people working the
music—has created not only access but credibil-
ity. The more success each indie artist has, the
more radio is open to the idea of giving these acts
and their labels consideration. That’s something
that takes time to build, but there are other advan-
tages indies have that they feel make them more
effective than a major. “What 1 tell clients in this
new environment is that we're speedboats and
they’re the Titanic,” Pareigis says.

Pareigis also cites the ability to make decisions
faster. “At the end of the day, it’s not independ-
ent labels clogging up the chart. We make quick
decisions to get in and out because we don’t want
to waste people’s time and energy with some-
thing that isn’t working.”

Lawrence says he can turn projects around
faster because he doesn’t have to go through so
many people to make a decision. “The biggest
holdup is getting into the {majors’| release sched-
ule. They sign a new artist today and there may
be eight to 10 ahead of them.”

Of course major labels still have the upper
hand over independents in many areas.“We can’t
compete with their money machine. They're like
the bank in town and can outspend us at every
turn,” Laney Lawrence says. “We just have to be
more creative and work harder”

Pareigis says majors still win out in the area of
artist rosters. “They've invested a lot of money
and time into creating exciting and dynamic
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R&R Top
Country Labels,
Year To Date

Arista Nashville
Capitol Nashville
MCA Nashville
Lyric Street

Big Machine
BNA

Columbia

WM

Nows

Warner Bros.
Curb

10. RCA

1. Universal South
12. Mercury

13. Broken Bow
14. Show Dog Nashville
15. Valory

16. Asylum-Curb
17. New Revolution
18. Lofton Creek
19. CO5

20. Equity

° @

Rankings derived from
total audience points
accumulated from the
weekly R&R Country
chart, from Nov. 30,
2007, through July 4,
2008, using data pro-
vided by Nielsen BDS.
Curb and Asylum-Curb
operated separately
during the recap peri-
od, thus the two labels
are ranked separately.
—Woade Jessen

wwWw.americanradiohistorv.com

artists for the format.”” Howell says that he oper-
ates Broken Bow somewhere between speedboat
level and major-label pace.*We have to compete
on every level; good music, promotional budget,
credibility and a staff with contacts. We have all
those things and we don’ think of ourselves as
an independent label.”

Here To Stay?

Whether this is indeed the new long-term real-
ity for the record business in Nashville remains
to be seen. Capitol’s Dungan is skeptical. “What
we're seeing are, by and large, these labels being
funded by people who've made a small fortune
in another industry who have some kind of
romantic notion about being in the music busi-
ness. Its a dream they’ve always had and they see
it as if they’re in show business. Then they wake
up three years later and say, ‘Wow, I could lose
everything here very easily’ I think that’s happen-
ing a lot around Nashville right now.”

Not surprisingly, veteran record execs now
operating in the indie world are more optimistic.
Pareigis says, “It’s here to stay, and it will evolve
in terms of more and smarter and better partner-
ships. You’ll see a lot of brain drain from the
majors; they’ll either leave the industry entirely
or discover their entrepreneurial side and try
something like this.”

Dalton says the priority remains what it always
has been: Radio wants hits. “If we can prove
through the course of time that we can do the
same things major labels have done, it gives a pro-
grammer a comfortable reason to make a deci-
sion about our artist.”

Howell believes the verdict is still out, given dis-
tributor Handleman’s recent announcement that
it is exiting the music business. “With fewer titles
in Wal-Mart, that hurts country more than any
other genre. There are some small labels with great
music, but can you get people exposed to it?”

Mayne notes that the industry will continue to
see more labels structured in novel ways. He raises
the theoretical question: “With today’s new music
model, has ‘independent promotion’ moved away
from a dirty word and into a legitimate business

model? That would be the real question.” ReR
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R&R COUNTRY SPECIAL

Stronger artists, experienced execs lead independent labels to unprecedented success

Indies Close The Credibility Gap

By R.J. Curtis

Greater Mediak WEKLB/Boston P Mike
Brophey recalls connting the number of existing
country record labels during the 90s country
boom when he worked at WXTU/Philadelphia.
“I counted 26, including the independents” ®
Today, that count is in the midst of a dramatic shaft
in weight. As major Nashville labels continue to
consolidate and shutter their doors, there are at
least 26 mdependent labels doing business in town.
This upsurge has not gone unnoticed by country
programmers. Westcoast’s KJUG/Visalia, Calif., PD
Dave Daniels says, “The influx of indie music has
tripled over the past few years””Adding to the sheer
volume of numbers 1s that radio 1s attaching never-
before-seen credibility to independents: “They’re
more important than ever before,” CBS Radio’s
WYCD/Detroit PD Tim Roberts says.

Randy “Mudflap” Wilcox, PD at Qantum’s ‘This truly is
WEGX (Eagle 92.9)/Myrtle Beach, S.C., recalls the tip of the

the quality of product landing on his desk in the iceberg_
"90s as “utter crap,” saying he often wondered These indie
“why nobody told these people they had uvs seem
absolutely zero talent”” Beginning in the latter ?o e mUCh
part of the last decade, however, Wilcox noticed  maore about
more independents “connecting the dots,” with the music
quality music arriving from quality artists. than the big
Peak Broadcasting’s KSKS/Fresno PD Tom boys who
Jordan is another believer, citing recent successes  Jre so cookie
from Tracey Lawrence and Craig Morgan,buthe  cutter-
goes even turther.“This truly is the tip of the ice-  goU nding J

berg. These guys seem to be much more about —Tom Jordan

Buzz Jackson
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the music these days than the big boys, who are
so cookie cutter-sounding.”

Like Wilcox, Entercom’s KBWF/San Francisco
PD Scott Mahalick believes technology has evened
the playing field:“As long as the talent is strong and
the production value is strong I'm not sure there is
much difference between the major labels and the
independents. Today you can pretty much get there
with a ProTools rig in a small room.”

Relationships = Access

This increased credibility extends beyond tech-
nology and the actual music. It has a lot to do
with the people working behind the scenes.
“Most of the independent labels are now being
headed by former VPs from the bigger labels,”
KHGE/Fresno PD  Chuck
Geiger says. “They brought clarity in how to

Clear Channel’s

reach radio and better distribute the product
through new technologies.”

Next comes a potent promotional double
whammy that’s yet another component in
recent successes for several indie labels: Longtime
programmer takes call from longtime promotion
rep who came up through the major-label sys-
tem and brings in well-established relationships.
Longtime promo rep then brings established
artist with prior success on major label into sta-
tion with new music on indie label.

According to Brophey, this scenario can “cer-
tainly bring more awareness to that label and
song.” Two notable examples are Tracy Lawrence
and John Michael Montgomery. “It’s much easi-
er to have confidence in the hit potential of a
record from Lawrence or Montgomery, regard-
less of the label it comes from,” Citadel’s
KIIM/Tucson PD Buzz Jackson says. “I don't
really think of these artists as being independent
because they already have a track record with the
radio station and the audience.”

Another obvious—and extraordinary—example
is Toby Keith, an established superstar and arguably
the biggest male artist in
the format when he
broke  away
DreamWorks
formed Show Dog
Nashville. That’s
way to gain an instant

from
and

one

entrée to radio. Another
is to gradually build
credibility from  the
ground up, something
that labels like Big
Machine (Taylor Swift),
Equity Music (Little
Big Town) and Broken

Mike Brophey

WwWWW . americanradiohistorv.com

Dawe Dansels

Bow (Jason Aldean, Craig Morgan) have done tri-
umphantly in the past five years.

It's Still About The Song

However, the fundamental truth remains: It’s all
about the best song. The good news seems to be
that with the increasing talent pool of artists and
music professionals who've been squeezed out of
the major-label environment, radio programmers
are clearly listening to independent product with
more of an open mind. I try to treat them equal-
ly. While a superstar may get front-runner status
for airplay, I try to listen to them all with an unbi-
ased ear,” Wilcox says. In doing so, he’s found
“some diamonds in the not-so-rough,” such as
Emma Mae Jacob, Rick Huckaby, Colt Ford,
James LeBlanc and Heartland. ** Artists that, on any
given day, can do battle with an act on a major
label and come out on top.”

Daniels concurs. A good song tends to tran-
scend all. And, there seems to be less hype out of
independent labels.” Following that thought,
Brophey asks, “If it’s a good song and it fits the
sound of the station, does the source matter?”

Emmis’ WTHI/Terre Haute, Ind., PDD Barry
Kent acknowledges that if the song 1s good enough,
he’ll play it—as long as he can find room on his
playlist. Clear Channel’s KTOM/Monterey-Salinas
P Wes Poe says Heartland’s *“1 Loved Her First”
is a great example of an indie label moving a hit
song through the system, but like everyone else, he
evaluates songs individually with part of his crite-
ria being: Is it undeniable?

Ditto for Jackson, who says,“Just because CO5
has something with ‘Find Out Who Your Friends
Are’ doesn’t necessarily mean they have something
with Jeremy McComb. Arista might have some-
thing with Alan Jackson, but not necessarily with
whomever their next artist is. It all comes back to
artist credibility. The major label may make distri-
bution and promotion easier, but if the song isn't
there, it doesn’t matter where it came from.” R&R
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WTMX/Chicago gets environmentally conscious

And Now, It's Time For
Green Thoughts

Keith Berman

KBerman@RadioandRecords.com

ith garbage piling up everywhere, global warming wreaking havoc
on weather and ecosystems around the planet and gas prices some-

where north of an arm and a leg, many people are starting to think
about ditching their three-nules-per-gallon SUVs and recycling
some of the garbage they generate. Ml Unfortunately, the impact that
all these environmental changes are having is a pretty big concept

to wrap one’s head around, and it’s something that can probably paralyze the average
person into inaction. Enter “Green Thoughts,” a PSA series from Bonneville hot AC
WTMX (101.9 the Mix)/Chicago and PD Mary Ellen Kachinske, which gives lis-
teners simple, easy-to-execute suggestions on how to help out on a smaller scale.

“We run about 100 PSAs a week, which is prob-
ably the most in Chicago, and it’s a lot for adult for-
mats stations,” Kachinske says. “In April 2007, we
took a couple of banks of PSAs and made them
Green Thoughts” Kachinske says one of their part-
timers has a very “organic-sounding voice,” and their
creative services director came up with a branding
NBC% “The More You
Know” public service campaign—that accompanies

sounder—much like

each Green Thought.

“Its worked very well. We didnt
want them to come off preachy
either,” Kachinske says, citing a recent
example:*“We should all turn our water
off when we’re brushing our teeth; a
family of four could save 100 gallons of
water a week by doing that”” Each
aimouncement closes with the tag line
“It’s a Green Thought from the Mix, a
Bonneville stadon committed to a
greener Chicago.” Simple, right?

Little Effort, Big Return

The payoff is pretty big, though: Kachinske says she’s
seen Green Thoughts mendoned in the Mix’s
Arbitron diary comments, and the station has gotten
alot of positive feedback from listeners about the cam-
paign, not to mention the fact that Mix personnel are
now becoming more environmentally conscious. It
even led them to redo the station’s logo to include the
generic recycling logo, and AC clustermate WILV

Kachinske

(100.3 Love FM) and classic rock WDRV (97.1 the
Drive) have also started their own on-air campaigns.

After about a year of running Green Thoughts on
the air, Kachinske and her staff brainstormed on how
to kick things up a notch or two. Capitalizing on
morning jocks Eric & Kathy’s ability to score inter-
views and performances with big-name artists, they
decided to incorporate their station events into an
expanded Green Thoughts initiative.

“Our efforts are really to enlighten,
educate and entertain—the big three
E's—because we certainly have this
great weekly cume of nearly 1 million
people, and we want to get the mes-
sage out about how its easy to take
small steps to making a better planet,”
Kachinske says. “We didnt want to
come off being preachy, but if you have
Alanis Morissette come and sing too,
that seems to make learning tun”

The first event featured Morissette at Chicago’s
world-famous Shedd Aquarium, which Kachinske
describes as the gateway event into the Mix Green
Initiative, especially since Shedd is a partner in the
effort. “Alanis came on and performed five songs,”
she says.

In addition to using recyclable paper drinking cups
and giving out green-themed info, the station took
steps to find out how much power it would use and
pollution it would generate at the show so it could
negate it."“ We tried to think of everything so we were
sending people back out in the world having hope-
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“They say you
can’t do
everything, but
everyone can
do something.’
—Mary Elien Kachinske

fully erased their carbon footprint from attending our
event,” she says. The Mix also gave out a card direct-
ing people to its Green Thoughts Web site. The card
iself is a biodegradable seed-planter embedded with
wildflower seeds: just bury and water the card, and
wildflowers will grow from it.

Everyone Can Do Something
The Mix also staged an event with Jack Johnson,
where listeners brought old cell phones to be recy-
cled; everyone who contributed qualified to get up
onstage with Johnson.All attendees scored a reusable
Green Mix shopping bag, and there were organic
cotton T-shirts and recycled water botdes for sale.
When I spoke with her, Kachinske had just gotten
back from yet another show: Mixing Maroon &
Green, where the first 300 people who showed up at
a downtown bar with plastic bags for recycling were
allowed inside to see a free live show with Maroon 5.
“Our next one will be a
recycling event at Whole

e
151.Qm)
. I THE MiX|

WTMX-FM » CHICAGO

go green and grow green

. -~
101.9fm THE MIX wanis fo heip you make small
in your everyday lffe o heip the environment we five in.

Stort going green by planting this 100% recycled paper
card imbedded with wildfiower seeds. Water this
blodegradable card and the seeds will growl

Go fo the Green Thoughts section of wimx.com o Jeom
more tips o make a difference!

Foods with John Mayer,
where everyone who
brings something to
recycle is entered to win
front-row  tdckets  and
meet-and-greet  passes
with John,”she says.“We
300
light bulbs to give out.
And theres a
aunmosphere””
While Kachinske is

have fluorescent

festive

green -

101.99m THE MIX... a Bonneville stafion commithsd
fo a greener Chicagal

The Mix seed-planter: Just
stick this biodegradable
card in the ground, water
it, and wildflowers grow.

‘We have
this great
weekly cume
of nearly 1
million
people, and
we want to
get the
message out
about how
it's easy to
take small
steps to
making a
better
planet.

—Mary Ellen Kachinske
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busy running a top-three
market station, she stll
takes the tme to write
Green Thoughts
scrips herself  even
though she has several
capable people around
who she could delegate to.*T enjoy it so much, and
I've learned so much,” she says.“I've personally given
up plastic water bottes, and now we've gotten the
whole staff involved. Its amazing, really. There are so
many ways that you can be less wasteful in every dit-
ferent room in your house”

Kachinske says she’ not a tree-hugger, but that was
the point of the campaign: to let the average
Chicagoan know that there are simple, easy ways
they could contribute without making huge
changes to their lives. She says,“We're certainly no
trailblazers, but we have this stage, and we’re able to
get the information out and let them know that if
they make one little change, it moves us all in the
right direction.”

Interestingly, when Kachinske first started doing
Green Thoughts, a fair amount of tips were hard to
come by, but now there’s a wealth of informadon to
pass along as going green has become mainstream.
“Now you can't escape it,” she says.“Its really reach-
ing cridcal mass right now.”

However, Kachinske realizes it’s still important to
keep things simple so as not to overwhelm people
and make them think they need to completely
overhaul their lives to become environmentally
friendly. “They say you cant do everything, but
everyone can do something,” she says. RR
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» TWO 21-YEAR-OLD FEMALE SINGER/SCNGWRITERS MAKE
THEIF INTRODUCTIONS ON THE ADULT Ci-ARTS: HILARY
McRAE ENTERS AC AT NO. 30 WITH “EVERY DAY (WHEN WiILL

YOU BE MINE),” THE HORN- NFLECTED FIRST SINGLE FROM THE
FLORIDA-BORN ARTIST. AT HOT AC, IRISH P0OP-ROCKER L ESLEY
ROY OPENS AT NO. 39 WITH “I'M GONE, I'™ GOING.”
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MOST ADDED

ARTIST NEW
TITLE/ LABEL STATIONS
Q.A. R. 9
Shattered (Turn The Car Around)
(Everfine/Atlantic/RRP)

KCDU, KLTG, KMX®, KRUZ, KVLY, KYKY,
WNNF, WWMX, WXMA

LIFEHOUSE 8
Broken

(Geffen/Interscope)

KLCA, KMHX, KMXB, KQKQ, KVLY, WAYV,
WPLJ, WPST

PUDDLE OF MUDD 7
We Don't Have To Look Back Now
(Flawless/Geffen/Interscope)

KHMX, KLLY, KMXB, KPEK, KRUZ, KUDD,
WAYV

GAVIN ROSSDALE 6
Love Remains The Same

{Interscope)

KALC, KFBZ, WBMX, WJLK, WOMX, WSNE

MAROON 5 FEAT. RIHANNA 6
i | Never See Your Face Again
(A&M/Dctone/Interscope)

KCDA, KDMX, WCDA, WHYN, WLNK, WSNE

DAUGHTRY 6
What About Now

(RCA/RMG)

KCDU, KC1X, KLCA, KLZR, WAJI, WCDA

METRO STATION 6
Shake It

(Columbia)

KCDU, KJMY, KPEK, WJLK, WKDD, WTIC
DAVID COOK 2
The Time Of My Life

(19/RCA/RMG)

KFYV, KMXB, WSNE

KID ROCK 3
ANl Summer Long

(Top Dog/Atlantic)
KFBZ., WSNE, WZPL

TRISTAN PRETTYMAN 3
Madly

(Virgin/Capitol)

KJIMY, WMGX, WXMA

ADDED AT... ®-
KFYV .ye
Oxnard, CA ;:_0_5:?.1:5

OM: Brian "Big Bear" Davis

APD/MD: Maverick

David Cook, The Time Of My Life, 25

Miley Cyrus, 7 Things. 10

Panic At The Disco, Nine In The Afternoon, 5

FOR REPORTING STATIONS PLAYLISTS GO TO:

andRecords.com

» A WEEK AFTER ENTERING THE AC TOP 10, DAVID COOK
CONQUERS THE SAME TERRITORY AT HOT AC, AS “THE TIME
OF MY LIFE” RISES N-10 ON THE LATTER LIST. MEANWHILE
FELLOW FORMER “AMERICAN [DOL” ROCKER CHRIS
DAUGHTRY’S BAND REACHES THE TOP 10 AT AC, WHERE
“FEELS LIKE TONIGHT” MAKES AN IDENTICAL 11-10 ASCENSION.

NEW AND ACTIVE

ARTIST PLAYS ARTIST PLAYS
TITLE / LABEL JGAIN TITLE / LABEL IGAIN
ADELE 193/20 NEW KIDS ON THE BLOCK 99/18
Chasing Pavements Summertime
{Xt/Columbia) (interscope)
TOTAL STATIONS: 20 TOTAL STATIONS: 10
CARRIE UNDERWOOd 138/48 MATT WERTZ o8/7
Last Name S:19
{19/Arista/Arista Nashville/RMG} (Handwritten/Universal Repubic)
TOTAL STATIONS: 14 TOTAL STATIONS: 14
JON MCLAUGHLIN 136/28 SECONDHAND SERENADE 96/3
Beating My Heart Fall For You
(Island/IDJMG) (Glassnote/ILG/Atlantic)
TOTAL STATIONS: 19 TOTAL STATIONS: 4
ECHO JET 120/9 JUSTIN NOZUKA 8719
Wave After Tonight
(Machine) (Glassnote/RED)
TOTAL STATIONS: n TOTAL STATIONS: 7
PUDDLE OF MUDD 108/91 TAYLOR SWIFT 86/6
We Don't Have To Look Back Now Our Song
(Flawless/Geffen/Interscope) (Big Machine/Universal Republic)
TOTAL STATIONS: 12 TOTAL STATIONS: S

MOST

INCREASED
PLAYS
+192 KID ROCK

All Summer Long (Top Dog/Atlantic)
WEBNS +37, KPEK +25, WKT1 +20, KLCA +18, WZPL +14,
KSTP 13, KUDD +12, WINK +12, KEZR +1I, KSTZ +9

KATY PERRY

| Kissed A Girl (Capitol)

KZZU +19, KPEK +17, KMXB +15, WQAL +13, WBMX +13,
KZZ0 +12, KLZR #12, KQKQ T, WXLO +10, KEZR +10

METRO STATION

Shake [t (Columbia)

WZPL +2], KPEK +13, WKDD +18, KIMY +12, KCIX +1),
WULK +9, KUDD +8, WTIC +8, KMHX +8, KFYV +7

NATASHA BEDINGFIELD
Pocketful Of Sunshine (Phonogenic/Epic)
WDVD +32, KHMX +29, XF26 +27, WAYV +16, KCDA +15,
WKDD +16, WINK +12, KIMY +12, WKTI +11, WSNE +10

JASON MRAZ

I'm Yours (Atiantic/RRP)

KEZR 432, KZZ0 +13, WRQX 413, KSTP +12, KLCA +1),
WXMA +T1, KLZR +8, KPEK 45, KQKQ +5, KCIX +5

+183

+137

FOR WEEK ENDING JULY 6, 2008

LEGEND: See legend to charts In charts section for rules and symbol explanations.

83 hot AC stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours a
day, 7 days a week. © 2008 Nielsen Business Media, Inc. All rights reserved.
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R&R AC/HOT AC

WKDD/Akron, OH*
OM/PD: Keith Kennedy

WRVE/Albany, NY*
OM/PD: Randy McCarten
APD: Kevin Rush

MD: Tred Hulse

KPEK/Albuquerque, NM*
PD: Tony Manero
MD: Jamie Frye

KDBZ/Anchorage, AK
OM/PD: Tora Oakes

KMXS/Anchorage, AK
APD: Joe Campbell

WAY V/Atlantic City, NJ*
PD: Rob Garcia

KAMX/Austin, TX*
PD: Cat Thomas
APD/MD: Ca-ey Edwards

KLLY/Bakersfield, CA*
OM/PD:E.J. Tyler

APD: Erik Fo»

MD: Darci Dawn

WWMX/Baltimore, MD*
OM: Dave Lakirozzi
PD: Greg Carpenter

WLTB/Binghamton, NY
OM/PD: Dana Potter
APD: Dan Michaels

MD: Steve Gilinsky

WMRV/Binghamton, NY
OM/PD: Jim Free

KCIX/Boise, ID*
PD/MD: Brent Carey

WBMX/Boston, MA*
PD: Jay Beau Janes
APD/MD: Mike Mulianey

WUHU/Bowliag Green, KY
PD/MD: Brooke Summers

WTSS/Buffale, NY*
OM: Sue O'Neil

PD: Brian Demay

MD: Rob Lucas

WHBC/Canton, OH*
PD: Hunter Scott
APD/MD: Kayleigh Kriss

WCOD/Cape Cod, MA
OM: Steve McVie
PD: Kevin Matthews

WLNK/Charlotte, NC*
PD: Neal Sharpe
APD: Anthony Michaels
MD: Todd Haller

WTMX/Chicago, IL*
PD: Mary Ellen Kachinske
MD: Nikki Chuminatto

WKRQ/Cincinnati, OH*
OM/PD: Patti Marshall
APD: Grover Collins

MD: Brian Douglas

WNNF/Cincinnati, OH*
PD: Mark Anderscm

WQAL/Cleveland, OH*
PD: Dave Popavich

WBNS/Columbus, OH*
OM/PD: Jay Taylor
MD: Sue Leighton

WLNH/Concord
(Lakes Region), NH
OM: Andy Mack

PD: Molly King

KLTG/Corpus Christi, TX*
OM: Clayton Allen
PD: Chris Roberts

KDMX/Dallas, TX*
PD: Rick O'Bryan
MD: Lisa Thomas

WDAQ/Danbury, {T
PD: Zach Dillon
MD: Nate Mumford

WMMX/Dayton, OH*

OM/PD: Jeff Stever:
APD: Shaun Vincent

JULY 11, 2008

HOT AC REPORTERS

KALC/Denver, CO*
PD: Dylan Sprague
APD/MD: Sam Hilt

WMY X/Milwaukee, WI*
OM: Brian Kelly
PD: Mike Nelson

KIMN/Denver, CO*
PD: John Roberts
MD: Hollywood Henderson

KSTP/Minneapolis, MN*
PD: Leighton Peck
APD/MD: Jill Roen

KSTZ/Des Moines, |A*
OM/PD: Scott Allen
MD: Jimmy Wright

KOSO/Modesto, CA*
PD: Angie Good

APD: John Chimpo
MD: Alicia Pecorino
WDVD/Detroit, MI*
OM/PD: Ron Harrell
MO: Jesse Addy

WILK/Monmouth, NJ*
OM/PD: Lou Russo

MD: Steve Ardolina
KBMX/Duluth, MN
OM: David Drew

PD: Corey Carter

KCDU/Monterey, CA*
OM/PD: Kenny Aflen

KSN/El Paso, TX*
OM: Courtney Nelson
PD: Jerry Kidd

WGMT/Montpelier, VT
PD/MD: Steve Nichols
APD: Jeff Carfield

WBQB/Frederickshurg, VA
OM/PD: Chris Carmichael

WPLJ/New York, NY*
OM: Tom Cuddy

PD: Scott Shannon
KALZ/Fresno, CA* MD: Tony Mascaro
OM/PD: Paul Wilson
APD: Laurie West WPTE/Norfolk, VA*
PD: Barry McKay
KKPL/Ft. Collins, CO MD: Heather Branch
OM/PD: Mark Callaghan
MD: Beano KYIS/Oklahoma City, OK*

OM/PD: Chris Baker

WINK/Ft. Myers, FL* MD: Cisco
PD: Chad Rufer
APD: Dave Alexander WMX0/Olean, NY

PD/MD: Chris Hicks
WAJI/Ft. Wayne, IN*
OM: Lee Tobin
PD: Barb Richards
MD: Marti Taylor

KQKQ/Omaha, NE*
OM/PD: Nevin Dane
MD: Heather Lee

WMEE/Ft. Wayne, IN* KSRZ/0Omaha, NE*
OM/PD: Rob Kelley OM: Tom Land
APD/MD: Dave Michaels PD: J. Pat Miller

MD: Jessica Dol
WQLH/Green Bay, WI*
PD: Jimmy Clark WOMX/Orlando, FL*
PD: Jeff Cushman
APD: Bobby Smith

MD: Laura Francis

KBBY/Oxnard, CA*
PD: Todd Violette
MD: Keli Reynolds

WIKZ/Hagerstown, MD
OM/PD: Rick Alexander
MD: Jeff Roteman

WNNK/Harrisburg, PA*
OM/PD: John O'Dea

MD: Denny Logan
KFYV/Oxnard, CA*

OM: Brian "Big Bear" Davis
APD/MD: Maverick

WTIC/Hartford, CT*
OM: Steve Salhany
PD/MD: Jeannine Jersey
KPSI/Palm Springs, CA
PD: Connie Breeze

MD: Bradley Ryan

KLAZ/Hot Springs, AR
OM/PD: Keith Michaels
APD/MD: Aaron Garrett

KMXP/Phoenix, AZ*
KHMX/Houston, TX* OM: Alan Sledge
OM: Ken Charles PD: Ron Price
PD/MD: Keith Scott MD: Allen Frey

WZPL/Indianapolis, IN*
OM/PD: Scott Sands

APD: Kari Johll

MD: Dave Decker

WMGX/Portland, ME*
OM: Chris Mac

PD: Randi Kirshbaum
APD/MD: Shelly Kincaid

KQUR/Lareds, TX
PO: AL Guevara

KRSK/Portland, OR*
OM/PD: Clark Ryan
MD: Sheryl Stewart
KMXB/Las Vegas, NV*
PD: Justin Chase

MD: Brandon Bell

WBWZ/Poughkeepsie, NY
PD: Aaron "Dave" McCord
MD: Chris Chase
WCDA/Lexington, KY*
OM: Charlie Kendall

PD: Dale O'Brian

MD: Chris Elliott

WSNE/Providence, RI*
PD: Chris Duggan

KLCA/Reno, NV*
OM: Bill Schulz
PD: Beej Bretz

KURB/Little Rock, AR*
OM/PD: Randy Cain

APD/MD: Becky Rogers MD: Connie Wray
WXMA/Louisville, KY* KZZ0/Sacramento, CA*
PD: George Lindsey OM: Byron Kennedy

MD: Katrina Blair PD: Jeff Z.
KVLY/McAllen, TX* WGER/Saginaw, Ml

PD: Alex Duran
APD/MD: Meridee

PD: Bob Maore

KJMY/Salt Lake City, UT*
OM: Jeff Cochran
PD: Rob Boshard

WMC/Memphis, TN*
OM: Jerry Dean

PD: Lance Ballance
MD: Jill Bucco KUDD/Salt Lake City, UT*
OM/PD: Brian Michel
WKTI/Milwaukee, Wi*
PD: Bob Walker KMY|/San Diego, CA*
PD: Jimmy Steele

MD: Jen Sorenson

KIOI/San Francisco, CA*
OM: Michael Erickson
PD: Andrew Jeffries

KLLC/San Francisco, CA*
OM/PD: Mike Preston
APD: Marcus D. Najera

MD: Jayn

KEZR/San Jose, CA*
PD: Dana Jang
MD: Kirk Peffer

KRUZ/Santa Barbara, CA*
PD: Matt Stone

KMHX/Santa Rosa, CA*
PD: Danny Wright

Music Choice

Adult Top 40/Satellite
PD: Justin Prager

MD: Michae! Schwab

Sirius

The Pulse/Satellite*
OM: Kid Kelly

PD/MD: Jim Ryan

XM Flight 26/Satellite*
OM: Jon Zellner
PO/MD: Mike Abrams

KPLZ/Seattle, WA*
PD: Kent Phillips
APD: Leonard Barokas
MD: Alisa Hashimoto

KCOA/Spokane, WA*
OM/PD: Robert Harder

KZZU/Spokane, WA*
OM: Roger Nelson
PD: Ken Hopkins

WHYN/Springfield, MA*
OM/PD: Pat McKay
MD: Kevin Johnson

KYKY/St. Louis, MO*
PD: Mark Edwards
MD: Jen Myers

WQKX/Sunbury, PA
PD: Drew Kelly

APD: Chad Evans

MD: Rob Senter

WMTX/Tampa, FL*
OM/PD: Doug Hamand
APD/MD: Kurt Schreiner

WBOW/Terre Haute, IN
PD/MD: Adam Michaels

WWWM/Toledo, OH*
PD: Ron Finn

KLZR/Topeka, KS*
PD/MD: Jon Thomas

WPST/Trenton, NJ*
OM/PD: Dave McKay
APD/MD: Matt Sneed

KLRK/Waco, TX
OM: Tom Barfield
PD/MD: Dustin Drew
APD: Beth Richards

WRQX/Washington, DC*
OM/PD: Kenny King
MD: Carol Parker

WRMF/West Palm Beach, F1*
PO: Bob Neumann
APD/MD: Amy Navarro

KNIN/Wichita Falls, TX
OM: Chris Walters
PD: Liz Ryan

KFBZ/Wichita, KS*
PD: Dusty Hayes

WINC/Winchester, VA
OM/PO: Jeff Adams
APD/MD: Paula Kidwell

WXLO/Worcester, MA*

OM/PD: Jerry McKenna
APD/MD: Mary Knight

* Monitored Reporters
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» “VIVALAVIDA” THE TITLE
CUT FROM COLDPLAY'S NO. 1
ALBUM, HALVES ITS CHART
RANKING AS IT LEAPS 32-16 ON
THE CANADA HOT AC LIST.

niclsen

DIGITAL DOWNLOADS
AVAILABLE AT ODMDS.COM

FOR WEEk ENDING JULY 6, 2008

¥ indicates CanCon

24/7 NEWS ONLINE @ www.RadioandRecords.com 47

www.americanradiohistorv.com


www.americanradiohistory.com

R&R SMOOTH JAZZ

Who wouldnt want to be as hip as this influential Brazilian artist?

Sergio Mendes Enchants
With ‘Encanto’

Carol Archer

CArcher@RadioandRecords.com

t’s easy to be cynical about the now common practice of pair-
ing veteran artists with a variety of young movers and shak-

ers, but as proven on Sergio Mendes’ 2006 record “Timeless,”
there are those rare instances when the concept can generate
magical results. “Encanto” finds the legendary Brazilian key-

boardist/composer/producer/bandleader

teamed with

another lineup of superb artists—Fergie, Siedah Garrett, Ledisi, Natalie Cole,
Herb Alpert and Brasil *66 alumnus Lani Hall—along with the Black Eyed Peas’
Will.i.am as the project’s producer. And the results are only more transcendent.

To learn more about “Encanto,” I caught up with
Mendes two days after his return engagement—
after 46 years—at Carnegie Hall.

Your sound has evolved over time, especially since
2006's “Timeless,” with will.i.am’s involvement and

On The
Charts

Sergio Mendes' new album &
“Encanta” {Starbucks!
Concord] debuted at Mo. 1
on Billboard's Top Contempaorary Jazz Albums
June 28 and remained in the top kot for a
second week Juby 5. Mearwhile, the project
dehuted at Mo, B on the Billboard 200 and &=
MNo. 69 on the July 12 chart.

Mendes” orly other Mo, 1 was “Brasileim,”
which had a five-wesk reign on Top Waorled Music
Alburrs beginning Aug, 22, 1992,

MWendes and Brasil 65's hit rendition of the
Burt Bacharach/Hal Dawid composition “The
Loak of Love” reached MNo. 4 on the pop charts
after a performance on the Acaderny Awards
telecast in March 1968, The lead vocal on the sin-
gle was handled by Janis Hansen—not Lani
Hall—which was a rarity in the early Brasil 56
canon. The song has been covered almast 500
tirmes, including Dusty Springfield's top 40 hit
version.—C4

the project’s urban textures. Why do you think
Brazilian sounds are so compatible with hip-hop?
The connection between them is Africa. When the
Portuguese came to Brazil, they brought the
rhythms with the slaves. Combine that with the cul-
tural diversity of the Dutch and French who fol-
lowed. The same thing happened in America with
jazz. Brazilian music, hip-hop and R&B, they’re like
sisters. There are two national passions in Brazl:
music and soccer. Everyone plays a little percussion
instrument and with a little ball on the streets.

What are your earliest memories of music?

It was in my hometown [Niteroi, Brazil], hearing
people in my neighborhood rehearsing for
Carnival. [ began studying classical piano at 7.1
played Debussy, Ravel, Chopin and Villa-Lobos.
heard my first jazz record when I was 14—Dave
Brubeck—then Horace Silver, Bud Powell and Art
Tatum, and [ began to put together jazz trios and
quartets to take those songs and play them by ear.

When was your first big break?

It came in the early *60s when I was working in
nightclubs in Copacabana, at the moment bossa
nova came.

Is that when you formed Bossa Rio and began to col-
laborate with Antonio Carlos Jobim, Gilberto Gil and
others?

Jobim wrote all the arrangements for my second
album and we became very good friends.
[Jobim, Joio Gilberto, Stan Getz and others]

48 24/7 NEWS ONLINE @ www.RadioandRecords.com

Sergio Mendes

Timeline

M Begins classical
piano studies at 7

B At 14, hears first jazz
record: Dave Brubeck

M 1961: Forms Bossa
Rio Sextet

M 1962: Plays Bossa
Nova Festival at
Carnegie Hall

M Records “Cannonball
Adderley and Bossa
Rio Sextet”

B Moves to California
and forms Brasil 64

B Signs with Atlantic
Records

M 1966: Adds female
vocalists to his
group; new name
Brasil 66

B Signs with A&M

B “Mas Que Nada”
becomes the first
song sung in
Portuguese to go top
five on Billboard pop
chart

M 1967: Tours United
States with Frank
Sinatra

M 1968: Brasil 66's
first Japanese tour

W 1971: Performs at the
White House, invited
by President Nixon

W 1980: Tours United
States and Europe
with Frank Sinatra

M 1982: Performs for
President Reagan at
the White House

M 1993: Grammy
Award for album
“Brasileiro”

B 2005: Completes CD
“Timeless,” produced
by will.i.am

B 2008: Releases
“Encanto; returns to
perform at Carnegie
Hall

WwWwWw.americanradiohistorv.co

m

came to New York for a now famous bossa nova
festival at Carnegie Hall in November 1962,
which introduced the genre to the U.S. I played
there again only two nights ago and it was won-
derful, with people dancing and singing togeth-
er. It gave me goose bumps to be back in that
beautiful hall, 46 years later.

So, 1962 marked a turning point.

I had the Bossa Rio band and we went to Birdland,
where Cannonball Adderly asked me to play with
hin1 and then invited me to do an album with him.
I was in heaven. I went back to Brazil and returned
to the States in ’65, when I met Herb Alpert and
Jerry Moss, which changed my life.

N

What is the concept behind this project? And how did
you come to work with will.i.am?

-"‘t':'. *%fﬂnﬂ 1

I wanted to go full circle, so I invited old friends
from the College of Samba that I hadn’t played with
in a long time. The special, musically creative envi-
ronment of Brazil inspires me tremendously. My
idea was to have guests from all over the world in
their own language, all coming together to pay trib-
ute to great songs.

About four years ago [ learned that will.iam
wanted to meet me. I didn't really know who he
was, but my 15- and 21-year-old kids told me,*Dad,
this is very important.” I've always been open and
curious; | want to learn a new language, a song or
rhythm [ don’t know, anything. Will came to my
house with all my old LPs, which he knew song by
song. And he came with me to record the tracks in
Brazil at Las Nuvens [“In the Clouds”] Studio.

Fergie’s version of “The Look of Love™ is among
my favorites of coundess covers of that song. Its a
timeless melody. My main motivation is to record
wonderful songs. And [ wanted to use this new beat
from Rio called “baile funky.”’

What was it like to record for the first time with your
mentor at A&M, Herb Alpert, and being reunited with
your former vocalist, Herb’s wife Lani Hall, on
“Dreamer”?

Lani sounds gorgeous and its a perfect song for
them. We recorded it live in a couple of takes.

How do you see yourself now?

I'm having so much fun. I have a great band and
we’ve been on the road for a month. My wife,
Gracinha, and our kids are meeting me and we’re
going to the European jazz festivals: North Sea and

Montreux, for a summer of fun and music. ~ R&R

JuLy 11, 2008
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' > BRIAN CULBERTSON SCORES HIS SECOND NO. 10N THE
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' \
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pPow~ERED BY niclsen g’ ‘F‘ TO FANS WHO VISIT A VISA CARD REGISTRATION BOOTH AT

CDMDS o ones A AIRTE2AN TERMINALS IN ATLANTA, ORLANDO AND BALTIMORE.
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TIM BOWMAN 6144 STEVE WINWOOD 55124 LAWSON ROLLINS PD: Ross Block e g o BT - N
Sweet Sundays Fly FEAT. FLORA PURIM 40/3 MD: Kathy Curtis WLZ +, WLOQ +|, WLVE *[L¥NUA +], WSJT +t
(Trippis "N Tgﬁ;m) o [Columbia} . - Infinita Jesse Caok, Cafe Macha, 8
TOTAL STATIDNS: <] TOTAL STATIONS: {Infinita/Baja/TSR) Les Sabder, Sweet Drive, 7 -
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END: See legend to charts in charts section for rules and symbol explanations.
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WJZZ/A:lanta, GA* WVMV/Detroit, MI* KPVU/Houston, TX KTWV/Los Angeles, CA* WVAS/Mantgomery, AL KYOT/Phoenix, AZ* KJZY/Santa Rosa, CA* Sirkus Jazz Cafe/Satellite*
OM: Stew= Hegwood OM/PD: Tom Sleeker PD: Larry Coleman PD: Paul Goldstein OM: Candy Capel PD: Smokey Rivers PD: Gordon Zlot OM CGreqg Steele
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KRVR/Modesto, CA* PD: Mike Vasquez Networks/Satellite*
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MUO): Rick J'Dell MD: Frank Childs PD/4): Jarrett Grogan
WQTQ/Hartford, CT KSBR/Los Angeles, CA KKSF/San Francisco, CA* Music Choice Smooth
WHNWV/Cleveland, OH* PD/MD: Stewart Stone OM/PD: Terry Wedel PD/MD: Ken Jones Jazz/Satellite WS_T/Tampa, FL*
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» STAIND'S “BELIEVE” LEAPS 26-14 AND
SCORES AIRPOWER AND MOST ADDED STRIPES
IN ITS SECOND CHART WEEK. THE TRACK IS THE

R&R ACTIVE ROCK

POWERED BY

niclsen

C mbs DICITAL DOWNLOADS

AVAILABLE AT DMDS.COM

FIRST FROM THE GROUP’S AUG. 19 RELEASE

“THE ILLUSION OF PROGRESS.”
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» 10 YEARS MAKES ITS SECOND TOP 10
APPEARANCE AS "BEAUTIFUL” RISES 12-10 N ITS

22ND \WEEK. THE GROUP PEAKED AT NO. 3 N
MARCH 2006 WITH "WASTELAND,” A TRAZK THAT
owereD By niclsen NEEDED 29 WEEKS TO REACH THE TOP 10

BDS
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VEDNE/Mkron, OH* WTOS/Augusta, ME WKLC/Charleston, WV* KHQG/Duluth, MN WNOR/Norfolk, VA* WXRX/Rockford, IL WAQX/S=-acuse, NY*

Q. : Chuzk Colling OM/PD: Steve Smith OM/PD: Jay Nunley OM/PD: Jack Lawson PD: Harvey Kojan PD: Jim Stone OM: Tom Mitchell

P2+ TK. 3'Grady APD: Chris Rush APD: Brian Thompson APD/MD: Senja Morrell MD: Jon Schulz PD: Alexis

APIIML Tim Daugherty MD: Dawn Cox WQCM/Hagerstown, MD APD/MD Zon Kelley
KIOC/Beaumont, TX* OM: Rick Alexander WXMM/Norfolk, VA* KBER/Sait Lake City, UT*

K&RR/E Ibuquerque, NM* OM: Trey Poston WEBN/Cincinnati, OH* PD/MD: Mike Holder OM/PD: John Shomby PD: Kelly Hammer KMOD/ - sa, OK*

One: Bill Aay
P Phil 4ahoney
M Robx3rothers

W ZZ0/allentown, PA*
PL: Tori “homas

PD: Joey Armstrong

WPTQ/Bowling Green, KY
OM/PD: Alex "Axe" Parocai
APD/MD: Monty Foster

OM/PD: Scott Reinhart
MD: Dave Fritz

WMMS/Cleveland, OH*
PD: Bo Matthews

WRVC/Huntington, WV
PD: Reeves Kirtner

WJIXQ/Lansing, Mi*

KCLB/Palm Springs, CA
OM/PD: Jen Shevlin
MD: Jenn Brewski

APD/MO: Darby Wilcox

KZ0Z/San Luis Obispo, CA
OM: Pepper Daniels
PO/MD: Dusty Rhoads

OM/PD: D Cristi

WMZK/¥esusau, Wl
MD: Steve =esnick

MIE Keit- Moyer PO: Sheri Vegas KUFO/Portland, OR* KBZS/Whcita Falls, TX
WRQK/Canton, OH* WVRK/Columbus, GA* PD: Chris Patyk KTUX/Shreveport, LA* PD: Liz Ryem
PD: Greg Ausham OM: Brian Waters o APD/MD: Dan Bozyk IM: Gary McCoy

K#HL/anchorage, AK PO: Chris Chaos WXFX/Montgomery, AL 30/MD: Randy Hill

PC: BradStennett
MEP Mat-hew Collins

JULY 11, 2008

WPXC(/Cape Cod, MA
PO/MD: Suzanne Tonaire

KAZR/Des Moines, |1A¥
OM: Scott Allen

PD: Ryan Patrick

MD: Andy Hall

PD: Rick Hendrick

WDHA/Marristown, NJ*
PD: Tony Paige
APD: Curtis Kay

WH.JY/Providence, RI*
PD: Scott Laudani

XSHE/St. Louis, MO*
IM: Rick Balis

APD: Katy Kruze

vD: Guy Favazza

* Monitored Reporters
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R&K rocx

ALTERNATIVE & ACTIVE REPORTERS

ALTERNATIVE

WEQX/Albany, NY*
OM/PD: Willobee
MD: Amber Miller

WHRL/Albany, NY*
OM: John Cooper
PD/MD: Tim Noble

KROX/Austin, TX*
OM: Chase

PD: Lynn Barstow
MD: Toby Ryan

KRAB/Bakersfield, CA*
OM: Kenn McCloud
PD/MD: Danny Spanks
APD: Jared Mann

KNXX/Baton Rouge, LA*
OM/PD: Dave Dunaway
APD: Phillip Kish

MD: Darren Cauthier

KQXR/Boise, ID*
OM: Dan McColly
PD: Jeremy Nicolato
MD: Jeremi Smith

WBCN/Boston, MA*
PD: Mike Thomas
MD: Dan O'Brien

WFNX/Boston, MA*
PD: Keith Dakin

APD: Fletcher

MD: Paul Driscoll

WBTZ/Burlington, VT*
OM/PD: Matt Grasso
APD/MD: Kevin Mays

WZJO/Charleston, WV*
OM: Jeff Whitehead

WEND/Charlotte, NC*
OM: Bruce Logan
PD/MD: Jack Daniel

WKQX/Chicago, IL*
PD: Marc Young

WSWD/Cincinnati, OH*
OM: Patti Marshall
APD: Julie Evans

WKRK/Cleveland, OH*
PD: Dominic Nardella

WARQ/Columnbia, SC*
PD: Dave Stewart
MD: Matt Lee

WWCD/Columbus, OH*
OM: Randy Malloy
PD: Andy "Andyman" Davis

KDGE/Dallas, TX*
OM/PD: Vince Richards
APD: Chris Ryan

WXEG/Dayton, OH*
OM: Tony Tilford

PD: Steve Kramer

MD: Matt Jericho

KTCL/Denver, CO*
PD: Nerf
MD: Eric "Boney" Clouse

CIMX/Detroit, MI*
PD: Vince Cannova
MD: Jay Hudson

KXNA/Fayetteville, AR
PD: Dave Jackson

WJBX/Ft. Myers, FL*

PD: Matt Johnson

APD: Anthony "Roach"” Proffitt
MD: Jeff Zito

WGRD/Grand Rapids, MI*
PD: Jerry Tarrants

WXNR/Greenville, NC*
OM: Bruce Simel
MD: Blando
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KUCD/Honolulu, HI*
PD: Adam Carr
MD: Chris Sampaio

KTBZ/Houston, TX*
PD: Don Jantzen
MD: Karah Leigh

WRZX/Indianapolis, IN*
PD/MD: Lenny Diana

WTZR/Johnson City, TN*
OM: Bill Hagy
PD/MD: Jay Patrix

KRBZ/Kansas City, MO*
OM: Bob Edwards

PD: Greg Bergen

APD/MD: Jason Ulanet

WNFZ/Knoxville, TN*
OM: Terry Gillingham
PD: Shane Cox
APD/MD: Valerie Hale

KFTE/Lafayette, LA*
PD: Scott Perrin
MD: Jude Vice

KXTE/Las Vegas, NV*
PD: Chris Ripley
MD: Homie Pooser

KROQ/Los Angeles, CA*
PD: Kevin Weatherly

APD: Gene Sandbloom
MD: Lisa Worden

KYSR/Los Angeles, CA*
PD: Michael Martin
APD/MD: Julie Pilat

WMFS/Memphis, TN*
PD: Rob Cressman
MD: Sydney Nabors

WLUM/Milwaukee, WI*
PD: Jacent Jackson
APD: Stephen Kallao

WHTG/Monmouth, NJ*
PD: Terrie Carr
MD: Matt Murray

WKZQ/Myrtle Beach, SC
OM/PD: Mark McKinney
MD: Mase Brazelle

WROX/Norfolk, VA*
OM/PD: Jay Michaels
MD: Tamo Sein

KHBZ/Oklahoma City, OK*
OM: Tom Travis
PD: Jeff Blackburn

WJRR/Orlando, FL*
PD: Rick Everett

KEDJ/Phoenix, AZ*
PD: Bruce St. James
APD/MD: Tim Virgin

WXDX/Pittsburgh, PA*
OM/PD: John Moschitta
MD: Vinnie Ferguson

WCYY/Portland, ME*
PD: Herb Ivy
MD: Brian James

KNRK/Portland, OR*
PD: Mark Hamilton

WBRU/Providence, RI*
OM: Mark Stachowski
PD: Chris Novello

APD: Tom Chiden

MD: Nick Castillo

KRZQ/Reno, NV*
OM: Mark Keefe
PD: Melanie Flores
MD: Chris Payre

WDYL/Richmond, VA*
PD: Fisher

WRXL/Richmond, VA*
OM: Bill Cahifl
PD/MD: Casey Krukowski

KCXX/Riverside, CA*
PD: John DeSantis
APD/MD: Bobby Sato

WZNE/Rochester, NY*
PD/MD: Danni

KWOD/Sacramento, CA*
OM/PD: Curtiss Johnson
MD: Andy Hawk

KXRK/Salt Lake City, UT*
OM: Alan Hague

PD: Todd Noker

APD: Corey O'Brien

MD: Artie Fufkin

KBZT/San Diego, CA*
PD: Garett Michaels
APD: Mike Hansen

MD: Mike Halloran

XETRA/San Diego, CA*
PD: Phil Manning
MD: Capone

KITS/San Francisco, CA*
PD: Dave Numme
APD/MD: Aaron Axelsen

KCNL/San Jose, CA*
PD: Jeanene Calhoun

KJEE/Santa Barbara, CA*
PD: Eddie Cutierrez
MD: Dave Hanacek

Music Choice
Alternative/Satellite
PD: Justin Prager

MD: Gary Susalis

Sirius Alt Nation/Satellite*
OM: Gregg Steele
APD: Khaled Elsebai

XM Ethel/Satellite*
PD: Steve Kingston
MD: Erik Range

WFXH/Savannah, GA*
OM: Jort Robbins

PD: Boomer

APD/MD: Leslie Scott

KNDD/Seattle, WA*
PD: Lazlo
APD/MD: Andrew Harms

KQRA/Springfield, MO*
PD: Kristen Bergman
MD: Shadow Williams

KPNT/St. Louis, MO*
PD: Tommy Mattern
APD: Kyle Guderian
MD: Scott Rizzuto

WKRL/Syracuse, NY*
MD: Ty

WSUN/Tampa, FL*
PD: Shark

WRWK/Toledo, OH*
PD: Dan McClintock
APD/MD: Carolyn Stone

KFMA/Tucson, AZ*
PD: Matt Spry

APD: Chris Firmage
MD: Greg Rampage

KMYZ/Tulsa, OK*
PD: Kenny Wall

WWDC/Washington, DC*
APD: Dave Hennessy
MD: Creg Roche

WPBZ/West Palm Beach, FL*

PD: John O'Connell
MD: Ross Mahoney

WSFM/Wilmington, NC
OM: Jerry Mac
PD/MD: Mike Kennedy

ACTIVE

KEYJ/Abilene, TX
OM: Randy Jones
PD/AMD: Frank Pain

WZMR/Albany, NY*
OM: Kevin Callahan
PD: Nik Rivers

KTEG/Albuquerque, NM*
OM/PD: Bill May
MD: Aaron "Buck” Burnett

WWWX/Appleton, WI*
PD/MD: Cuy Dark

WJSE/Atlantic City, NJ
OM/PD: Rich DeSisto
APD/MD: Scott Reilly

WCHZ/Augusta, GA*
OM: Harley Drew
PD: Chuck Williams

WIYY/Baltimore, MD*
PD: Dave Hill
APD/MD: Rob Heckman

WCPR/Biloxi, MS*
OM: Kenny Vest
APD/MD: Maynard

WKGB/Binghamton, NY
OM/PD: Jim Free
APD/MD: Tim Boland

WAAF/Boston, MA*
PD: Ror Valeri
MD: Mistress Carrie

WEDG/Buffalo, NY*
PD/MD: Evil Jim

WYBB/Charleston, SC*
OM/PD: Mike Allen
MD: Amy Hutto

WRXR/Chattanooga, TN*
PD: Borer

WIIL/Chicago, IL*
OM/PD: John Perry
APD: Tom Kief

MD: Steve Salzman

KRQR/Chico, CA
OM: Chad Perry
PD: Neil Randall

KILO/Colorado Springs, CO*

PD: Ross Ford
MD: Jack Mehoff

KNCN/Corpus Christi, TX*
OM/PD: Paula Newell
APD/MD: Monte Montana

KBPI/Denver, CO*

PD: Willie B.

APD/MD: Aaron "Double A"
Montell

WRIF/Detroit, MI*
OM/PD: Doug Podell
APD/MD: Mark Pennington

KLAQ/El Paso, TX*
OM/PD: Courtney Nelson
APD/MD: Glenn Carza

WGBF/Evansville, IN
OM/PD: Mike Sanders
APD/MD: Slick Nick

WWBN/Flint, Mi*
OM: J. Patrick

PD: Brian Beddow
APD/MD: Tony LaBrie

KRZR/Fresno, CA*
OM/PD: Paul Wilson
APD/MD: Skippy

WBYR/Ft. Wayne, IN*
APD/MD: Stiller

WERED

EERIMG SI1C

WRUF/Gainesville, FL*
OM/PD: Harry Guscott
APD: Kyle Baldry

MD: Jack Wich

WKLQ/Grand Rapids, MI*
OM: Brent Alberts
PD/MD: Michael Grey

WZOR/Green Bay, Wi*
PD: Joe Caigaro

APD: Cutter

MD: Borna Velic

WXQR/Greenville, NC*
OM/PD: Mark McKirtney

WTPT/Greenville, SC*
OM/PD: Mark Hendrix
MD: Twisted Todd

WQXA/Harrisburg, PA*
OM/PD:; Ken Carson
APD/MD: Nixon

WCCC/Hartford, CT*
PD: Michael Picozzi
APD/MD: Mike Karolyi

WAMX/Huntington, WV
PD/MD: Erik Raines
APD: Robin Wilds

WRTT/Huntsville, AL*
OM/PD: Lee Reynolds
APD/MD: Uay Sanders

WRXW/Jackson, MS*
PD/MD: Brad Stevens

WRZK/Johnson City, TN*
PD/MD: Scott Onks

KQRC/Kansas City, MO*
OM/PD: Bob Edwards
MD: Paul Marshall

KOMP/Las Vegas, NV*
PD: John Criffin

PUDDLE OF MUDD psYCHO
COLDPLAY VIVALAVIDA
LINKIN PARK civENUP
FOA WEEK SNDING Sy £, 2008

WXZ2Z/Lexington, KY*
OM: Robert Lindsey

PD: Johnny Maze

APD: Twitch

KDJE/Little Rock, AR*
OM: Sonny Victory

PD: Jeff Petterson

MD: Adam Petersont

WTFX/Louisville, KY*
PD: Charlie Steele
MD: Frank Webb

KFMX/Lubbock, TX
OM/PD: Wes Nessmann

WJJO/Madison, WI*
PD: Randy Hawke
APD/MD: Blake Patton

KFRQ/McAllen, TX*
OM/PD: Mike Quinn

KBRE/Merced, CA
PD/MD: Jason LaChance

WHDR/Miami, FL*
PD: Kevin Vargas
MD: Dave Hanson

KXXR/Minneapolis, MN*
OM: Dave Hamilton

PD: Wade Linder

APD/MD: Pablo

WRAT/Monmouth, NJ*
OM/PD: Carl Craft
APD/MD: Robyn L.ane

WCLG/Morgantown, WV
OM/PD: Jeff Miller

WBUZ/Nashville, TN*
OM: Dean Warfield
PD/MD: Troy Hanson
APD: Zigz

KATT/Oklahoma City, OK*

MD: Carlota OM/PD; Chris Baker

MD: Jake Daniels
KZCD/Lawton, OK
PD: Don “Critter" Brown WYYX/Panama City, FL
APD: J.C. "Kelso" Kellison PD: Chris Alan
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FLAWLESS/GEFFEN/UNIVERSAL 152 -25

WARNER BROS./WARNER

WTKX/Pensacola, FL*
PD: Joel Sampson
APD/MD: Mark The Shark

WIXO0/Peoria, IL
OM/PD: Matt Bahan

WMMR/Philadelphia, PA*
PD: Bill Weston

APD: Chuck Damico

MD: Sean "The Rabbi" Tyszler

WYSP/Philadelphia, PA*
APD: Spike
MD: Jeff Sottolano

KUPD/Phoenix, AZ*
PD/MD: Larry McFeelie

KDOT/Reno, NV*
OM: Jim McClain
PD/MD: Jave Patterson

KRXQ/Sacramento, CA*
OM/PD: Jim Fox

WKQZ/Saginaw, MI*
PD: Hoser
APD/MD: Matt Bingham

WZBH/Salisbury, MD
OM: Sue Timmons

PD: Sean McHugh

MD: Chris Steele

KHTB/Salt Lake City, UT*
PD: Kayvon Motiee
APD/MD: Roger Orton

KISS/San Antonio, TX*
PD/MD: LA Lloyd

KI0Z/San Diego, CA*
OM: Jim Richards
PD/MD: Shauna Moran-Brown

KURQ/San Luis Obispo, CA
OM: Mark Mitchell
APD/MD: Stephanie Bell

KXFX/Santa Rosa, CA*
PD/MD: Scott Less

Music Choice Rock/Satellite
PD: Justin Prager
MD: Gary Susalis

PARLOPHONE/EMI 126 422
3
# indicates CanCon

d

Sirius Octane/Satellite*
OM: Gregg Steele
PD: Jeff Regan

XM Squizz/Satellite*
PD: Bodhi Ebright
MD: Grant Random

KISW/Seattle, WA*
OM/PD: Dave Richards
APD: Ryan Castle

WHBZ/Sheboygan, Wl
PD: Ron Simonet
MD: Dave Nelson

WRBR/South Bend, IN
PD: Tommy Carroll

KHTQ/Spokane, WA*
PO/MD: Barry Bennett
APD: Kris Siebers

WLZX/Springfield, MA*
PD/MD: Courtney Quinn

KZRQ/Springfield, MO*
OM: Valorie Knight
PD: Simon Nytes

WXTB/Tampa, FL*
OM: Brad Hardin
PD: Double Down
APD: Mike Killabrew

WKLL/Utica, NY
MD: Ty

KFMW/Waterloo, 1A
OM/PD: Michael Cross

WBSX/Wilkes Barre, PA*
PD/MD: James McKay

KATS/Yakima, WA
OM/PD: Ron Harris

WWI2Z/Youngstown, OH*
OM/PD: Scott Kennedy

* Monitored Reporters
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R&R TRIPLE A

Bonneville brings ‘world-class rock” to the nation’s No. 2 market

The Sound Comes To

Los Angeles

John Schoenberger

JSchoenberger@RadioandRecords.com

t was an unexpected but wonderful surprise for triple A
. aficionados when Bonneville flipped urban AC KRVB/Los
Angeles to triple A in April, after it purchased the property
from Radio One. It’s the format that upper management at
Bonneville had in mind all along during the process of acquir-

ing the station.

“Bonneville president and CEO Bruce Reece
and executive VP Drew Horowitz had a lot to say
about this,” VP of programming Greg Solk says.
“The company was not interested in just picking up
asignal in 1..A.We needed to know there was a for-
mat that we could marry to it, and we all felt that
triple A was the right choice. Frankly, it was the for-
mat that came up first—and then we were able to
get the property in L.A. for an affordable price.”

Solk also says the company felt that the timing
was right for an adult rock-leaning sta-
tion in the market with Arbitron’s PPM
getting ready to roll out in September.
Since the FPM tends to be friendly to
rock radio, the hope is that the station can
get a ratings foothold throughout the
summeer and then begin a steady build-
ing process from there.

Management is realistic about the
potential success KSWD (100.3 the Sound) might
enjoy in Los Angeles. It insists it doesn’t need a huge
audience—just the right audience. Based on the for-
mat5 history in other markets and the desirable qual-
itative attributes of its listeners, Bonneville believes
this kind of station can do well financially.

Solk

“If we are patient and put in a lot of hard work,
this format can find a nice niche in the marketplace
and make money,” Solk says.“Bonneville is all about
brand-building and we will do what it takes to give
it a real shot”

Doing It Right

It appears that on all fronts, Bonneville is commit-
ted to giving the Sound what it needs to succeed,
beginning with a full staff. Not long after
the station’s launch in April, it started
staffing up, first announcing Lincoln
Financial Media director of sales Peter
Burton as GM and Jacobs Media con-
sultant Dave Beasing as PD. Not long
after, Bonnewille national director of
nuarketing and promotion Sammy
Simpson relocated from St. Louis to Los
Angeles to focus on the station, and former KOST/
Los Angeles marketing director Julie Kertes was
named promotions director. Finally, format veteran
Haley Jones came onboard as APD, and Bob
Dunsworth, who helped launch the stadon, was offi-
cially named production director.

Sights Of The Sound

KSWD iswsing a “MNow Playing” feature on its
hillboard: wvia Clear Channel’s Digital Qutdoor
Metwork. With this new technology, the
station is able to display the name of the song
and artist currently being played on the
station or strategically placed LED screens
across Los Angeles.
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From The Top Down

Bonneville president/CEQ Bruce

Reese: “As we started to pursue
this station in L.A., it was clear
that triple A would go hand-in-
hand with that signal acquisition.
We are here to create a brand, and
we know it won't happen

avernight. We are very optimistic.”

100.3 "g{i}U'l‘"[}

Music Monitor
KSWD made a
commitment to
current music from its
launch in April. Acts it
is playing include:
Augustana

Back Door Slam
Sara Bareilles

Beck

Big Blue Ball

The Bravery
Coldplay

Sheryl Crow
Counting Crows
The Cure

Death Cab for Cutie
Duffy

The Duke Spirit
Jakob Dylan

Elbow

Newton Faulkner
Donavon Frankenreiter
Jack Johnson
Amos Lee

Los Lonely Boys
Aimee Mann

Jason Mraz
Mudcrutch

Muse

My Morning Jacket
Yael Naim

Matt Nathanson
Needtobreathe

The Panderers
Tristan Prettyman
The Raconteurs
Radiohead

R.E.M.

Gavin Rossdale
The Ting Tings
Eddie Vedder
Weezer

Steve Winwood

Source: Nielsen BDS

KSWD APD Haley Jones: "We
have many different sowces of
heritage we can tap intc “rom
this city as well as the simple
fact that L.A. has always been a
hotbed for musical trends and a

home to many musicians”

The station has begun populating the airwaves
with former KACD/Los Angeles morning host
Andy Chanley in afternoon drive and the recently
announced former KFOG/San Francisco person-
ality Mike Powers in nights. Mimi Chen and Dred
Scott do weekends and fill in. The rest of the slots,
Beasing assures, will be filled soon.

“Greg did a phenomenal job getting this station
launched, so Haley and I could come m and hit a
stride rather quickly;” Beasing says.*But we are just
getting started. Obviously we have a lot of building
to do.This isn’t just about programming a cool radio
station; it is also about tapping into an important
lifestyle in L.A that really doesn't have a voice at the
moment—and building a community.”

The Sound is also about redefining how to suc-
ceed in the radio business in 2008 and beyond. After
all it is unusual to be a stand-alone stadon in a mar-
ket the size of Los Angeles. This acquisition flies in the
face of the industry wend for the past decade to have
several propertes in a given
market.

Casting A Wide Net
The folks at the Sound inten-
tonally made a lot of decisions

early on that go aginst con-

Beasing

ventional wisdom—and
committing to current music from the get-go was one
of them. The most fundamental reason: They didn’t
want to come on the air and not get noticed because
they’re doing the same thing as other stations in town.
They are intentionally broad and deep musically.

“It is our job to get noticed and the music mix is
the best way to do that at first,” Beasing says. “‘Had
we come on and played perfect sets of well-researched
and well-recognized songs, who would really notice?
Instead, if we challenge listeners from the beginning
with a different musical recipe and offer them a
chance to learn and expand their musical tastes, then
we feel they will come back to us again and again.”

Beasing also recognizes that Los Angeles has a
somewhat transient population and says the station
is already hearing from listeners who have moved
in from markets where triple A exists and are excit-
ed to know that such an outlet has launched there.

“In a way, the entire heritage of this tormat is
also feeding this radio station. But we are mak-
ing an effort to make this a Los Angeles radio sta-
tion and we need to pay close attention to styles
that were popular here in the past and what is
happening today. There is a philosophy that binds
all triple A stations together, but its real strength
is the ability to adapt and customize for the mar-
ket it 1s in” RR

24/7 NEWS ONLINE @& www.RadioandRecords.com 55

com


www.americanradiohistory.com

» R.E.M. EARNS ITS 12TH TRIPLE A TOP 10
AS “HOLLOW MAN" JUMPS T1-7. THE TRIO
MOVES INTO THIRD PLACE AMONG GROUPS
FOR MOST CAREER TOP 10s BEHIND U2 (17}

R&R TRIPLE A

POWERED BY niclsen

DMDS

DIGITAL DOWNLOADS
AVAILABLE AT DMDS.COM

AND DAVE MATTHEWS BAND (16).

= I o
g oX I NIELSEN BDS NEW AND ACTIVE
] wo  ARTIST CERT!IFICATIONS PLAYS AUDIENCE
Bz ARTIST PLAYS ARTIST PLAYS
E § £3 Tme  IMPRINT/PROMOTION LABEL ™ *- MILLIONS RANK AR TABEL ) oA TTLE / LABEL e
COLODPLAY NO. 1{2 WKS) BECK 147/76 wWILCO B8O/3
VIVALAVIDA caPITOL 613 2 = _2'2__6?__ z Orphans Glad It's Over
DEATH CAB FOR CUTIE (DGUInterscope) (NBC/Adrenaline)
2 | WILL POSSESS YOUR HEART e SR 28 EEREEN 1 MOST ADDED TOTAL STATIONS: 20 TOTAL STATIONS: 8
JASON MRAZ 3 N = r " ) ey
3 : SO3 42 2008 6 DONAVON TEDDY THOMPSON 66/25
; I'M YOURS ATLANTIC/RRP | =P & : FRANKENREITER 142/56 In My Arms
JACK JOHNSON Lite, Love & Laugkter (Verve Forecast/Verve)
’ g HOPE BRUSHFIRE/UNVERSALREPUBLL 280 *34 B 2 (Lost Highway) TOTAL STATIONS: S
I DUFFY ) B I e TOTAL STATIONS: 20 - = -
‘ L 456 +1 2105 ) = = DEATH CAB FOR CUTIE 60/43
MERGY) MERCURY/IDIMC M= ARTIST NEW ERIC HUTCHINSON 122/23  No Sunlight
. MATT NATHANSON 433 +40 1786 10 TITLE/LABEL STATIONS Rock & Roll (Atlantic)
COME ON GET HIGHER VANGUARD | h - E BECK 8 (Let's Break/Warne- Brcs.) TOTAL STATIONS: 6
© RE-M: 405 +68 1261 20 i — B ACE POTTER AND T }
. K = - GRACE El HE
HOLLOW MAN WARNER BROS. (DGUInterscope)
b ROCUSTANA =3 5 CIDR, KGSR, KRSH, KSWD, Sirius Spectrum, 3:?“:_"- CROW 107/14 ;‘OFT_U“NA‘-S 53/8
-26 I WCLZ, WMMM, WXRV ivation pologies
SWEETANDLOW EPC S il e ° ) [ (A&M/Interscare) [Hollywood)
. MY MORNING JACKET NEEDTOBREATHE 2 TOTAL STATIONS: 14 TOTAL STATIONS: 6
e : I'M AMAZED Ao | 202 e hoP “ More Time o " =
- e T (Atlantic) TIFT MERRITT 88/9 DUKE SPIRIT Si/3
0§ JAKOB DYLAN k2 3 1279 19 KFOG, KINK Braken The Step And The Walk
SOMETHING GOOD THIS WAY COMES STARBUCKS/COLUMBIA | =< I = (Fantasy/CMG) (Shangri-Ls)
. LOS LONELY BOYS 342 430 1460 16 EG“AGBEI-SLE BALL FEAT. PETER TOTAL STATIONS: 9 TOTAL STATIONS: 8
STAYING WITH ME EPIC i
- 7 ) ' Em Burn You Up, Bumn You Down
’ NEEDTOBREATHE e - B o
MORE TIME ATLANTIC i y WCLZ, WXRV
AMOS LEE e e e
‘ LISTEN BLENoTECAPTOL 290 *3 s - EOUP:TINS CROWS 2
N e ome Aroun
COLDPLAY : (DGC/Geffen/Interscope)
VIDLET HILL capmoL _29(_’_ ) _2:119_5_ : KSWD, WRNX
JOHN MELLENCAMP
MYSWEETLOVE HEARICMG | 210 _’56 i 0.9 28__ Q',:".if e :
THE RACONTEURS (Supergo)
'OLDENOUGH THIRD MAN/WARNER BROS. 200 o ¢ N E KBCO, WRXP
COUNTING CROWS T
COME AROUND DGC/GEFFEN/INTERSCOPE . 7 1123 _2" g:::;:; b 2
MUDCRUTCH " (Everfine/Atlantic/RRP)
SCARE EASY REPRISE ‘238 g g720 KBCO, WTGB
SARA BAREILLES e AR MR RS s il
238 -9 0.794 - COLBIE CAILLAT 2
EONIEENIUE ERIC = = The Little Things
BIG BLUE BALL FEATURING PETER GABRIEL (Universal Republic)
BURN YOU UP, BURN YOU DOWN REAL WORLD e ’Zf‘ N 1228 i] KRSH, WXRV
NEWTON FAULKNER ] - — e
DREAM CATCHME AWARE/COLUMBIA 2 R 0938 27 cBaE,me. Ray -
YAEL NAIM (DGUinterscope)
NEW SOUL TOT OU TARD/ATLANTIC ‘"2_‘3 ) 7'32 B w__zz A 28 CIDR, WXRT
GAVIN ROSSDALE : " THE VERVE 2
LOVE REMAINS THE SAME INTERSCOPE 1 _’6 a ];‘_2_7__ 2 i ,E:L
0.A.R. {On Our Owr/RED) Pt
SHATTERED (TURN THE CAR ARGUND). EVERFINE/ATLANTIC/RRP 2 ’22 Bl " WNCS, XM Cafe BECK
AIMEE MANN Orphans (DGCU/Interscope)
FREEWAY - supepeco (NSRS 'S IREREN 8 o = KMTT 416, KRSH +9, KSWD +G, WXRT +8, WTTS 8,
G. LOVE & SPECIAL SAUCE R KGSR - T
PEACE, LOVE & HAPPINESS BRUSHFIRE e | R.E.M
ALEJANDRO ESCOVEDO Austin, TX L
68 +18 0.432 - Hollow Man (Warner Bros.)
ALWAYS A FRIEND  BACK PORCH/MANHATTAN/CAPITOL PD: Lynn Barstow SISP +T, KPRI +10, WRNX 410, KXLY 47, WMMM <7,
RADIOHEAD 154 0 1101 5 MD: Susan Castle CIDR +7, KINK +4, WCLZ +4, WRNR +4, WZGC +3
_ HOUSE OF CARDS TBO/ATO - B Beck, Orphans, 1 —
oLD 97's = 3 0.3 Emmylou Harris, Hold On, 11 JOHN MELLENCAMP
DANCEWITHME - NEWWEST = | : My Sweet Love (Hear/CMG)
ALANIS MORISSETTE = > e FOR REPORTING STATIONS PLAYLISTS GO T0: WTTS +TI, WXRV +10, WCOO +8, KXLY +7, KRVB +5,
UNDERNEATH MAVERICK/REPRISE 3 T RaticAnt Recoraete o o AL SR DG KN ol
DONAVON FRANKENREITER
Life, Love & Laughter (Lost Highway}
RECURRENTS KPTL +T, WCLZ 48, KXLY +7, WCOO +6, KENZ +6,
WRLT +6, WNCS +3, KPRI +2, KRGH +2, XMCF +2
£ & DEATH CAB FOR CUTIE
E S No Sunlight (Atlanti
"M ARTIST 11 NIELSEN BDS PLAYS [Cl ARTIST 11 NIELSEN BDS PLAYS @ LTl Ei)
El  TITLE / IMPRINT / PROMOTION LABEL CERTIFICATIONS TW W 3 TITLE / IMPRINT / PROMOTION LABEL CERTIFICATIONS 7w LW SRERZURRDEIIES EMMUR2Z KOG
SPOON EDDIE VEDDER
DON'T YOU EVAH (MERCE) - - 2_26 ) e ol HARD SUN (MONKEY WRENCHL/RMG) - _]5? 3
COUNTING CROWS DAVID GRAY
YOU CAN'T COUNT ON ME (DGC/GEFFEN/INTERSCOPE) ﬁ ]9_9_ z  YOU'RE THE WORLD TO ME (ATO/RED) - Eﬁ (i .
R.E.M. SNOW PATROL
 SUPERNATURAL SUPERSERIOUS (WARNER BROS.), 1987 2l  SHUT YOUREYES (POLYDOR/A&M/INTERSCOPE) - _130 s 1
JACK JOHNSON 185 n SARA BAREILLES 122 %3 FOR WEEK ENDING JULY 6, 2008
IF | HAD EYES (BRUSHFIRE/UNIVERSAL REPUBLIC) LOVE SONG (EPIC) : LEGEND: See legend to charts in charts section for rules and symbol explanations.
. — i - oo 7’ m - 33 triple A stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours a
INGRID MICHAELSON 155 161 ROBERT PLANT / ALISON KRAUSS 121 131 day, 7 days a week. Indicator chart comprised of 52 reporters.

 THE WAY | AM [CABIN 24/ORICINAL SIGNAL/REQ)

 GONE, GONE, GONE (DONE MOVED ON} (ROUNDER)

© 2008 Nielsen Business Media, Inc. All rights reserved,

e o ey

L b e

56 24/7 NEWS ONLINE @ www.RadioandRecords.com

www.americanradiohistorv.com

JULY 11, 2008


www.americanradiohistory.com

I RI pLE AI y | » NEW WEST RECORDS CLAIMS THE CHAFT
CHAMP ON AMERICANA AND TRIPLE A

i INDICATOR. JOHN HIATT CLAIMS THE TOF SPOT
AM E R I CANA ON THE FORMER LIST WITH “SAME OLD MeN,”
: WHILE THE OLD 97°S ENJOY A SECOND WEEK
powerep BY niclsen ATOP THE LATTER WITH “DANCE WITH ME_

‘ DIGITAL DOWNLOABS
LDMDS AVAILABLE AT DME5.COM

g E E = B
w ne w ‘;
z E £ ammisT TRIPLE A INDICATOR - A acrisr AMERICANA PLavs
£ PN IMPRINT / PROMOTION LABEL ~ TW +/- z PP IMPRINT / PROMOTION LABEL ™ - CUMULATIVE
& T2 OLP97'S DANCEWITHME NEW WEST 502 -13 i JOHN HIATT
e - - - - e o B2 CoMEOLDMAN NEW WEST A ?277
o 5 6  BIGBLUEBALL FEAT. PETER GABRIEL BURN YOU UP, BURN YOU DOWN REALWORLD ~ 493  +24 2 1 HAYES CARLL 482 2 6792
—_— - 2 1 TROUBLEINMIND LOST HIGHWAY R < =
3 B 7  R.E-M. HOLLOWMAN WARNERBROS. 485 -12 . JAMES MCMURTRY .ac
j— — — - = it ol 2 31 Justuskios LIGHTNING ROD f]_:i . 38 jzsl‘_
4 7  JACK JOHNSON HOPE BRUSHFIRE/UNIVERSAL REPUBLIC 479 +3 ALEJANDRO ESCOVEDO c
’ . - B W o ! A REALANIMAL BACK PORCH/MANHATTAN/CAPITOL _40_9 a5 B ZEEZ_ )
5 15 DEATH CAB FOR CUTIE | wiLL POSSESS YOURHEART ATLANTIC 454 -39 i THE BAND OF HEATHENS
> — = - L, . #_5_ THE BAND OF HEATHENS BOH _392 AL LR
(B 6 10 AMOSLEE LSTEN BLUENOTE/CAPITOL 450 -8 RECKLESS KELLY -
L e - _ : | . © 7 auieTeRODF veoror | SN 5% oA
b 9 MY MORNING JACKET 'M AMAZED ATO/RED 446 17 ! OLD 97'S Q2
6 | - = e i o . [l 'S oavemoncraviTy NEW WEST _326 rl = | B
-] 8  LOSLONELY BOYS STAYING WITH ME EPIC 419 +10 ELEVEN HUNDRED SPRINGS
. — B - . 8 COUNTRY JAM PALODURO 298__ clle __lggi_
1C 10 ALEJANDRO ESCOVEDO ALWAYS A FRIEND BACK PORCH/MANHATTAN/CAPITOL 392 +18 SONNY LANDRETH :
. I - _eatdan = . _]_0_ FROM THE REACH LANDFALL e <2 jcE8
e 3 COLIPLAY vIVALAVIDA caproL 377 -59 | JOHN MELLENCAMP
@ i ) S . _ el @ 3 T“_ LIFE DEATH LOVE AND FREEDOM HEAR/CMG 7288 2 rgz.sv
3 G.LDVE & SPECIAL SAUCE PEACE, LOVE & HAPPINESS BRUSHFIRE =~ 353 = 55 5 EMMYLOU HARRIS
2 . V2 L iNTENDED TO BE NONESUCH/WARNER BROS. 255 P &
4 JOHN MELLENCAMP MY SWEET LOVE HEARICMG 339 13 JUSTIN TOWNES EARLE R
=1 . . e il r THE GOOD LIFE BLOODSHOT Zhe 28 e 1;
9 AIMZE MANN FREEWAY SUPEREGO 335 +7 JAMES HUNTER
I i & - S g ‘ B SheHarDway veswovc SIS 38 IR
I8 8 10 COLIPLAY VIOLETHiLL capiTOL 329 81 RED MOLLY
. . . . = . = ' TS‘__ LOVE AND OTHER TRAGEDIES RED MOLLY S 3 8“_2
58l 127 9  ELVIS COSTELLO AND THE IMPOSTERS NOHIDING PLACE LOSTHICHWAY ~ 328 28 MUDCRUTCH =
_ == = N = e P 15 [T e revre SN 20 S
JGHl 11 16  JAKOBDYLAN SOMETHING GOOD THIS WAY COMES STARBUCKS/COLUMBIA ~ 324 =47 GIRLS GUNS & GLORY
- - - o Ayl ’ 28 |\VERTEDVALENTINE GIRLS GUNS & GLORY 302_ o - 798_ d
il 13 13 MULXRUTCH SCAREEASY REPRISE 288  -38 | SOLOMON BURKE
. . - B i - v g . B earre SHOUT! FACTORY ‘gi r’f L 5
[ 10 WILDO GLADIT'SOVER NBC/ADRENALNE ~ 278 -6 RAILROAD EARTH ;
’@ = 4 i B B = = B | AMENCORNER SCIFIDELITY ]9‘._ i _]377__
@ 23 3 THE-OLD STEADY SEQUESTEREDIN MEMPHIS VAGRANT 273 +4 IR |20 DR. JOHN AND THE LOWER 911 B s 885
. @ == = -~ ~ _ . '3 ~ CITY THAT CARE FORGOT 429/5LG - e
2 DONAVON FRANKENREITER LIFE, LOVE & LAUCHTER LOSTHICHWAY ~ 272 +36 THE MOTHER TRUCKERS
@ i B - - e . 22| oA coToseD FUNZALO ‘_86'_ i = _]2__“0V
12 DUFTY MERCY ERCURY/IDJMG 27N -7 VAN MORRISON I
L — = - g ! ! ,M % J 7 epmsimLe LOST HIGHWAY “ﬁ"A u 449
6  JOHE HIATT LOVE YOU AGAIN NEW WEST 2 CHIP TAYLOR
N N . - ~ s e > K . _'_2?_ NEW SONGS OF FREEDOM TRAIN WRECK =] 9 » ]05]_
18  JASCNMRAZ I'M YOURS ATLANTIC/RRP 256 -8 it ELIZA GILKYSON 1
F - 1 _ - - — il & - BEAUTIFUL WORLD RED HOUSE }83 W o I
2 URS 0LD ENOUGH THIRD MAN/WARNER BROS. 4 i THE INFAMOUS STRINGDUSTERS Y 2
TFE .AEONTE o - —a - RO 3_55: 2 24 B INFAMOUS STRINGDUSTERS SUGARHILL 47877 a g g6y
& =5 DAN TYMINSKI
RPHANS DGC/INTERSCOPE ]
(25} ~BECKO - | DOONTERSCOPE | 245 177 [>5) . oo T3 U w4s
THE WATSON TWINS
@ | 2 s o.A.f. SHATTERED [TUizN THE cjn AROL{ND) B EVERFINE/ATLANTIC/RRP 239 - +4 @ .30 FIRE SONCS VANGUARD "171‘ +13 ! 671
E 55 THE BELLEVILLE OUTFIT R
27 i R%EIT PLANT/ ALlsori KRAliSS RI(H»WOMAN ) ROLINDER —2_2_9 i B 27 3 DR 7 THE BELLEVILLE OUTFIT 166‘_ 1 18 111032—~
{ . u KATHLEEN EDWARDS F
@ ! OESll ON MY WAY - - . SAZON = 226 G 28 ‘37* RSKNCFORTIDWERS 206/ROUNDER |6_6 & 10 & 4927_
3 THE BOXMASTERS K
{ 29 = ALAMSﬁMORISSETTE UNDERNEATH ) - Mﬂ/ERICKIREPRISE :200 8 THE BOXMASTERS IR _|64 13 ! 666_
CROOKED STILL
@ Ll RADI®HEAD I‘E)USE OEARD57 B - I?D/ATE 184 +5 STILL CRODKED SIGNATURE SOUNDS 164 +21 726
BECK 10 COLBIE_ _ PICTURES ey 'DONNATHE  THEHACIENDA  WILLENELSON  RY COODER 6
Orphans CAILLAT 5 ANDSOUND § e | BUFFALO 14 BROTHERS 10 WYNTON 1, Flathead
(DGC/interscope) The Little Things it's You DONNA THE Siiverlined Arizona Motel MARSALIS 8 (Nonesuch/varner
KMTN, KPND, (Universal Republic) (Vanguard) BUFFALO 4 {Sugar Hill) {Hacienda/Prpoer Two Men With The Bros.)
KRVO, KSPN, KTAOD, KMTN, KPND, KDBB, KFMU, Locket And Key - — —  American) Blues
KYSL, Music Choice KROK, KTAO, KTAD, WBJB, (Sugar Hill DREW ———— {Blue Note/Capitol) VARIOUS
Adult Alternative, WVOoD WNRN o L e EMMITT 14 VARIOUS . ARTISTS 6
MOST ADDED WUIN, WYMS, XM - — TS W MOST ADDED Long Road ARTISTS 9  FRED Moneyland
The Loft DELTA WILLIE NeeE 2 (Compass) Ribbon of Highway, EAGLESMITH 8 (McCoury bausic)
- — SPIRIT S5 NELSON “ N N B - Endless Skyway Tinderbox
THE VERVE 6 i WYNTON COLDPLAY 3 (Music Road) (Lonesome Day)
Love Is Noise (Rounder) MARSALIS 4 Viva La Vida
(On Our Own/RED) KFMU, KYSL. Bright Lights Big (Capitol)
KCLC, KOHO, WMWV, WNRN, City KCLC“’KNBA o
WDST, WNRN, WUIN (Blue Note/Capitol} :
i WTMD, WXPK
i FOR WEEK ENDING JULY 6,.2008 FOR WEEK ENDING JULY 6, 2008

The Americana chart represents the reported play of terrestrial radio stations, nationally syndicated radio shows, satellite radio and miternet statiore that have
agreed to submit weekly spin counts. For more information please vislt www_americanamusic.org. © 2008 Americana Music Assocation.

Searnessly 1mteriace with 1most utornation systerns.
ERfortiessly naport your current nusrc data,
Fully custormizable, Hexible, and user firendl:

Dedrecated 24 four lechnical support.

m
www.PowergO\d'co

Intelligent Music Scheduling Software

sales@powergold.com 1.800.870.0033

JULY 11, 2008 24/7 NEWS ONLINE @ www.RadiocandRecords.com 57


www.americanradiohistory.com

R&R LATIN

One-on-one with KLTN/Houston morning host/PD Ratl Brindis

The Man Behind The Mic

And Desk

Jackie Madrigal

JMadrigal@RadioandRecords.com

ext year is a silver anniversary for Ratl Brindis as he marks
his 25th year in radio. A versatile talent, Brindis is host of “El
Show de Raul Brindis y Pepito,” which he launched 18 years
ago, and has been heard in mornings on Univision Radio
regional Mexican KLTN (Estéreo Latino)/Houston for the
past 13 years. First syndicated to Univision stations in San
Antonio and McAllen in 2003, the show now has affiliates in 11 markets, includ-
ing Dallas, Austin, Indianapolis and Columbus, Ohio. Seven of his affiliates are

non-Univision-owned properties.
During his 24 years in the industry, Brindis has
done much more than host. He also recorded two
CDs  of inspirational  reflections—2003%
“Reflexiones con . . . Radl Brindis Las Mas Tocadas
Radio” and 20065 “Ratl Brindis,
Reflexiones Las Mis
Solicitadas  De  La
Radio”—and one
music CD, 2004 “Otra
Noche Mas Sin Ti”
Brindis also serves as
PD of Estéreo Latino, a
that has fre-
quently been No. 1 in
the market, and has
held as the top Spanish-

de la

station

language station in 12+
for nine of the past 14
PPM natings reports. In
with 10

stations,

a  market
Hispanic

Brindis

Brindis consistently has
the top-rated Spanish-language morning show.

R&R spoke with him about his show, the
challenges of a dual-role as a jock/PD and devel-
oping new talent.

Was syndication a goal of yours?

When you have a good team and your product
is well-received by the public, your own compa-
ny offers you syndication opportunities, and even
other companies show interest. Honestly, it was-
n’t a huge need for me, but I'm all for it as long
as Univision comes to some kind of agreement

with whoever wants the show. My real commit-
ment is to do a great show every morning.

Your show faces significant competition from other
nationally syndicated talent, even within Univision
Radio.
handle the pressure?
[ dont

How do you

really pay
much attention to
what others do. I con-
centrate on my show,
because I've  been
doing it for so long.
When [ started years
ago, there weren'’t that
many shows to com-
pete with. I remember
when 1 started in
radio, 1 began to tell
jokes on the air, and
the PD scolded me
and left. After a while,
he came back and told me I could continue
doing jokes as long as they were “serious jokes.”
I didn’t know what he meant, nor did I dare ask.
From that moment on, I did pranks, told jokes,
took phone calls, etc. The show evolved and every
other show began to copy us. I tried to distance
my show from all that by introducing new ele-
ments and making it different.

After 18 years in radio, I looked for a good
team of producers, of talent to join me. After so
much time on the air, you need that kind of

team to meet the needs of such a demanding
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‘When you're
passionate
about what
you do, you
get things
one. Every
time I'mon
the air
s eakm? to
the public, |
forget
everything.’

—Raul Brindis

“El Show de

Radil Brindis y

Pepito”

Flagship:

KLTN (Estéreo
Latino)/Houston

Affiliates:

KINV (Recuerdo)/Austin

KROM (Estéreo
Latino)/San Antonio

KGBT-FM/McAllen

KDXX (Estéreo
Latino)/Dallas

KSEC (La Zeta)/
Fayetteville, Ark.

WVKO (La X)/
Columbus, Ohio

KXTD-AM (Que
Buena)/Tulsa

KWE! (Radio
Variedades)/Boise,
Idaho

WPTK-AM (La
Raza)/Fort Myers

WEDJ (Radio
Latina)/Indianapolis

WKDV-AM (La
Kaliente)/Washington

Source: Univision Radio

show. I always try to do things better every day.

How do you juggle being on the air and program-
ming the station?

I love what I do.Whether in front of the mic or
behind it, when you're passionate about what you
do, you get things done. Every time I'm on the
air speaking to the public, I forget everything. You
have to find that drive and simply remember
when you first started in the business and what
motivated you back then: passion. The profession-
al and economic accomplishments come as a
result of that. I'm incredibly grateful to be able
to work for the public and the company.

How challenging is it to handle all the responsibilities
that come with being an on-air PD?

It’s a huge responsibility. The biggest challenge is
the fight against the stress you feel when you
know you have to produce great results for the
company, for sales, etc. I have to prepare myself
mentally every day to handle both duties. When
you're only an executive, no one knows you. But
when you're on the air and have to tell a joke
while having to deal with a management situa-
tion at the same time, it is challenging. But you
have to put on a good face for the public. It’s
stressing, depressing and it wears you out, but at
the end of the day, that’s the profession you
chose. And you couldn’ leave it even if you
wanted to.

As an executive with the sensibility of a jock, do
you support developing new talent?
I can answer as a jock and as PID. T always tell my
personalities that [ know how much they will be
affected if I, as a PID, make a decision that’s going
to impact them because I too am part of the tal-
ent team. I see this situation almost like the coach
of a professional soccer team. We live in such a
commercial and fast-paced world that the own-
ers give you the budget and the team. And while
in the past you were able to be the coach of a
team for five plus years, and make some strategic
changes and such, in this fast-paced world that’s
no longer the case. Today, if you don’t show results
in the first or second survey, you as the coach are
responsible. You can’t really take the risk of hir-
ing a brand-new person, without experience,
because it’s your head on the line. That’s why |
understand those PDs that only hire proven tal-
ent, because you have to show immediate results.
On the other hand, we do need to find new
talent. Give them a shot during the midnight shift,
and if they work, give them another shot. For
example, our midday jock Gloria [Rodriguez}
started as part of the street promotions team. She
sounded pretty good on the air, was given a shot
and now she’s on right after my show, and she’s
doing a great job. There’s a new girl [Carina] who
also started in promotions and she’s now on the
midnight shift. One of my producers tells me he
used to listen to my show when he was in high
school, and now he’s working with me. I do think
we have to give new people who are passionate
and really want it an opportunity. If we don’,
we’re only going to hurt ourselves as we recycle

the same three or four jocks. RsR
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» LOS TEMERARIOS LOOK POISED FOR A

; SEVENTH NO. 1SONG AS “SI TU TE VAS”
REGION AL M Ex Ic AN _ : | SOARS TO THE RUNNER-UP SLOT (8-2) WITH
- f - MOST INCREASED PLAYS (UP 447) AND M3ST
POWERED BY niclsen ! ADDELC HONORS.

= =
| PE ) NIELSEN BOS NEW AND ACTIVE
v ~ #Y  ARTIST CERTIFICATIONS PLAYS AUDIENCE
& R 3 s IMPRINT / PROMOTION LABEL ~ TW +/-  MILLIONS ANK ARTICIS, eEn i 1 $SILESIEAEL B
1 1 19 DAREYES DE LA SIERRA NO. 1(8 WKS) 1559 26 n.659 1 LOS HOROSCOPOS JULIO CH&IDEZ 217/3
- ... HASWAEL DIADE HOY ] Disa PPF R DE DURANGO 304/82 El Amor En Jarro
LOS TEMERARIDS MOST INCREASED PLAYS/MOST ADDED Niegalo (ASL)
Haiio SITUTEVAS FONOVISA 1092 +447 641 2 MOST ADDED (Univision) TOTAL STAT-ONS: 1%
Y e P S T s e TOTAL STATIONS: 22
LOS RIELEROS DEL NORTE
2 1343 -33 8.821 4 LOS PIKABIENTES
. APUNTODELLORAR FONOVISA S e AT ADAN ROMERO 296/33 DE CABOBRCA 199121
INTOCABLE Solo Un Dia (Ahora Te Amo) La Cumbia Cel Rio
T 1y A2i05 NOMATA MTEEVISA 1298 2 8538 6 {La Sierra) (Sony BMG 1 arte)
GERMAN MONTERO — TOTAL STATIONS: 27 TOTAL STAT-ONS: 16
AMANTESESTONOIOS uwson 1273 | %6 (9664 3 ARTIST NEW  LOS HURACANES YOLANDA PEREZ 190741
1o CUmsILLOS D66 47 e TITLE / LABEL _ STATIONS DEL NORTE 265/46 Abusadora
| VIVEY DEJAME VIVIR MUSART/BALBOA SN ) B LOS TEMERARIOS s El Azabache Del Diablo {Cash Money Jniversal Motown)
VICENTE FERNANDEZ i Tw Te Vas {Fonovisa) TOTAL STAT ONS: 13
" PARESIEMPRE sonvemcnorTe 122 +I60 8573 5 (Fonovisa) ETASTATIONS 21 - VENATIORZOL =T
& PALOMO _898 = e KBUE. KESS, KKPS, KWIZ, XOCL ! FLEX 237/25 e
° SUFRIRAS DISA 4 K-PAZ DE LA SIERRA i Te Quicro (Discos Powar)
VICENTE FERNANDEZ 856 23 6.974 o Volvare (EMI Tedevisa) TOTAL STAT4ONS: 15
LA DERROTA SONY BMG NORTE N . (Dis</Ed monsa) VIETARSTARIONS? 26 EL COYQTE Y SU
1 12 n LOSTUCANES DE TIJUANA  AIRPOWER e B e i L G LT | LA ORIGINAL BANDA ~ BANDA T:ERRA SANTA  176/48
€D NI DRESS L UNVIE) i & EL GUERO Y SU EL LIMON 226/6  Linda Doctowa
JENNI RIVERA - BANDA CENTENARIO i Sin Pensar Yo Te Engane. (Fonovisa)
_ INOLIDABLE FONOVISA g _62 _ 5800 10 Antes (0BCO) TOTAL STATONS: 18
GRUPO MONTEZ DE DURANGO (ARC) OTASSTATIONS] 7z
= LAIMAGEN DE MAL VERDE B DISA gs 1 9B | =7 o g KESO, KiWl, KWIZ. XHTY
COMJUNTO pRIMAVERA = B LOS HOROSCOPOS .
26 TE LLORE FONOVISA _732 1o 7 DE DURANGO &
LOS-CREADOREZ DEL PASITO DURANGUENSE DE ALFREDO RAMIREZ Niegzlo
25 POR QUIEN ME DEJAS DISA/EDIMONSA gL ¥ g 2 E(I.J;'T' ',‘('}"i KSKD, KTJ
53 EL POTRO DE SINALOA i .- B PR
EL V£50 DERRAMA MACHETE s L b = - YOLANDA PEREZ 4
LA ARROLLADORA BANDA EL LIMON Abuszadora
T SOBFEMISPIES DISA/EDIMONSA E_B_B N & "'979_ 4 (?;vi?d
{ EL GUERO Y SU BANDA CENTENARIO B .. B GO GRb R H y
. ANTES ARL ! o LOS PIKADIENTES
BANDA EL RECODO OE CABORCA 4
TOMAME O DEJAME fonovisa O -30 4445 16 La Cumbia Del Rio
T k (Sory BIG Norte)
K-PAZ DE LA SIERRA
VOLWERE DISA/EDIMONSA 643 '0133 2940 28 KOND, KSCA, KSTN, KWIZ

URANIO MUSICAL VICENTE FERNANDEZ 3

) DULCE VENENO ASL 52 NS S 27 Para Siempre
| i - (Sony BIG Norte)
EL CHAPO DE SINALOA
| 6 _ ELPrLETERO 01SA 608 +52 3.699 i 22 . KBLE, KHHL, WBZY
CARDENALES DE NUEVO LEON Y DINORA EL CHAPO DE SINALOA 3
! _ FLOF OF LAS FLORES asL __595 2 ) 38l 21 El Paletero
LOS INQUIETOS DEL NORTE _ (Disé)
LA BORRACHERA EAGE 573 +13 2302 35 KCMT, KHHL, WOJO o
ALACRANES MUSICAL 572 +25 4.8 15 LA ARROLLADORA
SIN T AMOR UNIVISION o BAWDA EL LIMON 3 LOS TEMERARIOS
Primer Tiempo . 4
COWTROL L Si Tu Te Vas (Forcisa)
4 SiTrmBaLea prcg 009 462275 36 (Diss/Edimonsa) KHOT +32, KWIZ +31, KSCA +25, KESO +24, KLNV +2),
e 2 KMYX, KTUM, wBZy WO +20, KSOL +20, <_AX +20, KESS 49, KGBT +18
Bl PATRULLA 81 SS7 68 4262 18 = = 2
LOS REPROCHES DEL VIENTO 0ISA 3 COMJUNTO ATARDECER 3
i B Se \a Muriendo Mi Alma VICENTE FERNANDEZ
LUPILLO RIVERA e
DE QUE ME PRESUMES 5L 543 -37 3316 25 (Carwpararic} Para Siempre (S>av BMG Norte)
N Eeaio _— = KMGA, KMYX, KOND KMQA +22, KSOL +14, kB JE +14, KSCA +T3, KESO +12
L Cl E SINALOA KHHL +1, KISF +10, KESE +10, KLEY +8, KSAH +7
32 SITE AGARRAN LAS GANAS (CIERRA LOS 0J05) psa 038 24 e 3~9OZW 20 e e
gﬁ:;zﬁoh:;r«%l s SONY BMG . 2917 29 B S
ELFFOXIVDTONTD NORTE SO CENTENARIO
LOS INVASORES DE NUEVO LEON 435 31 1615 rd Antes (ARC.)
DECiaSQUEND SERCA SN N KCMT +22, KTTA +19, =Y +13, KESO +12, KWIZ +12,
COMJUNTO ATARDECER KIW +Tl, KWE +10, KTJA-8, KMYX +7, KTUZ +6
SEVAMURIENDOMIALMA cavpanaro 427 _"'] 2749 31 Ry S—
ALIADOS DE LA SIERRA K-PAZ I
TEAUO asL 43 40 13405 24 Volvere (Disa/Edir ar sa)
1 - - KLBN #16, KDUT +k, K35 +13. KXTS +13, KMYX +10,
LA ARROLLADORA BANDA EL LIMON : S Lt
4 2 RVERTIEMPO DISAEDIMONSA 410 «56_: 3499 23 KSAH +0, KWIZ +3, f_Lf_ 9, KLNV +7, KJFA +
. 5 EL TIGRILLO PALMA 396  +45 1582 - LOS PIKADIEMTES DE CABORCA
_© CONQUEMEPAGAS B SONYBMGNORTE ~ ==° %2 La Cumbia Del R 3 Sony BMG Norte)
g COMWJUNTO PRIMAVERA 385 +9 2158 37 ADOED AT... KWIZ 435, KSTN +18, KO=D +T3, XOCL +Tl, KBUE #10,
LA GRAN SENORA FONOVISA & KWIZ w J % : WLLC +9, KCMT +6, KST® +6, KMQA +4, KHOT +2
e S | = |
LOS TIGRES DEL NORTE
16 G HUOOEL PUEBLD Fonovisa D77 8 +28 "9]3_ 40 Los Angeles, CA ——
SERGIO VEGA : PD: “ddie Leon
6 I BUEN AMANTE sonvBMGNORTE | o1  *2) S 26 Los Fikadientes De Caborea, La Cumbia Del Rio, 35
LOS NOBLEZA DE A Los Temerarios, Si Tu Te Vas, 31
3 CON JENTIRAS NO AGUILILL SIMON 361 +16 0.963 = Yolada Perez, Abusadora, 16
S R R 1 1Y El Gaerc Y Su Banda Centenario, Antes, 12
LA APUESTA
PORTI seaca | S92 Y16 .9 - St R U FOR WEEK ENDING JULY 6, 2008
- = R 1 FOR RZPORTING STATIONS PLAYLISTS GO TO: LEGEND: See legend to charts ir charts section for raes and symbol explanations.
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II:\%FﬁlAlarquer‘que, NM EVES”BOIFSQE' ID 58 O/Denver, CO éE)SFj/LasRVegas NV KKPr\:/McAIIenQ ™ SK(AI;’FI;)[.'PortIand,OR ESAEI/Earr:lAn tonio, TX %%Sjm FT_ann -
: 0C0rro Rios 14 i 4
AL, PD: Mel \‘/llen Aeilrjrgrrweezz MD: enorn Fe;rufino T el MD: r:sgegt l\jgntglr\?oan APD/N 'D?fi\lualn[g%grcuera PDDAI?orI\rs‘o %E)er:s e ez
K_VO/A buguerque, NM KBUE/L Angeles, CA APD: Minnie Oco0a
FnvD: RsngLeo?w WLEY/Chicago, IL KXPK/Denver, % PD: pepe%san';ge = KSKC/Merced, CA WYMY/Raleigh, NC MD: Juan Martinez T/;f'lt“ ao;Bearrbara, CA
PD: Ezequiel Gonzalez PD: Napoleon Sanchez OM: [ ebbie Gomez PD: Julie Garza ose Fierros
WBZY/Ltlanta, GA T KLAX/Los Angeles, CA PD: Saul Fiallos KXTN/San Antonio, TX
E%D';i/)klljt$ SaiEr wo_l?z/gblcaanga?e’s"- g’( rgé{ch!sEgi%uw)r(e OB Cerrn Hidal KRAY/Monterey, CA KXSB, Riverside, CA s Ra;rxn /Sa osa, CA
¥ Young afael Bautista . A IE)/I% thtf;;taafﬁs(alstﬁlgo PD: V certe Romero PD/ML : Salvadar Prieto APD: Pete A. Morales I ”S g;e%s
) , resng
B e s ertines KLHB/Corpus Christi, TX PO e tuln KSCA/Los £ngeles, CA WQB I/kew York, NY RIS Sacimente-CA D Antoad Lo E%TN/S ockton, CA
layton A PD: Veronca Nava PD: Cerardo Lopez PD: Juan Gonzalez APD: Gabriel Alvarez Kent odriguez
K W¥Bzkersfield, CA PO/MD: L uis Manoz KBND/Fresnog APD: Latriel Pino o
F /N D: Reul Evangelist Juan Fernando KWIZ/Los Engele, CA KDUT;Salt Lake City, UT LEC/Tampa, FL
anclEvAngelstd KSAB/Corpus Christi, TX iz os ngeles, 5T 7 /0klaho a(ﬁltx1 OM: Carlos Martin Va%c{ez éB"EYlSEn Diego, CA uis Briceno
OM: Paula Newell KLTN/Houston, T feLeon M/PD; Kevin Christo PD: Cesar Valdiosera Ivis Valle
K MQA/Bakerstield, CA PO/MD: Dan Pena [): Raul E?nn is MD: Cabriel Ocegueda 'I['{T cson,
Ou: Tene Escalante MD Angel Basulto KESO/McAllen, TX . XOCL/San Diego, CA [!_'Innque ayans
R/ D: “esenia De Lina KDXX/Dalla :Romeo Herrera KXLM/Oxnard, CA KLEY/San Antonic, TX PD: Marylu Rarr os
£°D: Vicor Martinez OM: Andy Lo dege éy%Hog.ldston X PD: Mario Fazundo PO/MJ: Salvador Prieto OM/PD: Alfanso Flores APD: Gisel Moreno KYQQ/Wichita, KS
g . PD: Jesus Espiricueta Leon APD/\ D: Edgar Monsivais %/1 e Jee rannlgan
Aot ot e, CA KESS/Dallas, TX ED/Indianapolis, IN K o Be ot KHO/Phoenix, AZ KROM/San Antonio, TX S5 Francisco, CA e caionEact
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‘ R&R LATIN POP

POWERED

By niclsen

» LUIS FONSI POSTS THE SECOND-HIGHEST DEBUT
OF HIS 23 CAREER CHART ENTRIES, AS “NO ME DOY POR
VENCIDO” BLASTS IN AT NO. 13. IN ADDITION TO BEING
MOST ADDED, THE SONG NABS INSTANT AIRPOWER
HONORS (DEBUTING AT NO. 5 ON THE AUDIENCE LIST
WITH 6.7 MILLION IMPRESSIONS) AND MOST INCREASED
PLAYS STRIPES (UP 358, A 306% IMPROVEMENT).

- =
i gE 1) NIELSEN BDS NEW AND ACTIVE
E Y  ARTIST CERTIFICATIONS PLAYS AUDIENCE
= | IR IMPRINT/PROMOTIONLABEL __ TW _+/- _ MILLIONS RANK_ AR ABEL ol m ST P
MANA NO. 1(12 WKS) LEONA LEWIS 136/36 NG2 mne
' B snomemmemso wiRerLTie 985 ¢49 10393 1 Blecding Love Ell Mene
ENRIQUE IGLESIAS (SYCOU/RMG) (Sony BMG Norte)
_2__2_ DONDE ESTAN CORAZON unversaLLATNG  IRCEE 44 i“’ﬁ_ 2 MOST ADDED TOTAL STATIONS: 6  TOTAL STATIONS: 5
JULIETA VENEGAS LOS CAFRES 136/5 MARIAH CAREY 99/15
...]_2__. EL PRESENTE SONY BMG NORTE 19.‘__. - jﬁz 4 ﬂ s Bastara Touch My Body
FLEX v (Luar/Machete) (Island/{DIJMG)
36 tequero EMITELEVISA 55 8 7‘“4 . - TOTAL STATIONS: 4 TOTAL STATIONS: 7
BELANOVA ./
695 -27 5.471 9 YURIDIA 133/5 SARA BAREILLES 9410
CADAIQUE, INIVERSAELATING) s ARTIST - NEV; En Su Lugar Love Song
LUIS MIGUEL R TITLE / LABEL TATION (Sony BMG Norte) (Epic)
_“'_ SITUTE ATREVES WARNERLATINA OO {2 B °© LUIS FONSI 5 TOTAL STATIONS: 5 TOTAL STATIONS: 4
ALEJANDRO FERNANDEZ - No Me Doy Por Vencido
F ERES SONYBMGNORTE b 0 ; }_“_‘2 3 2 (Universal Latino) :.vglusEI|? SRR, 129130 x?c:? RN i
5 JUANES 5““93 = IR KBMG, KLOL, KRIO, WAMR, WNCE, WWVA S s i el
_ GOTASDEAGUADULCE UNIVERSALLATINO  _7F0 7 TR 7 ENRIQUE IGLESIAS 6 TOTAL STATIONS: 7 TOTAL STATIONS: g
TORRES
:s?:gl%v wARNERLATINA 270 3 4778 }-llJl:-::::; Ila!ino] HA*ASH N9/64  MADONNA FEAT. -
R e 3 3 KBMG. KPSL, KRIO, KVVA, KXXS, XHPX No Te Quiero Nada JUSTIN TIMBERLAKE 7
6! +50 5.750 8 = i — (Sony BMG Norte) 4 Minutes
ESTASOLEDAD SONYBMGNORTE 202
— 3 g et LT 4 JUANES 2 TOTAL STATIONS: iz {Warner Bros.) y
JUANES Tres TOTAL STATIONS: 3
© s UNIVERSALLATINO _Szli 58 3'_8“9 16 e e
CAMILA AIRPOWER KPSL, WIOA
ME DA IGUAL SONYBMGNORTE D02 +135 4370 12 = >
LUIS FONSI  AIRPOWER/MOST INCREASED PLAYS/MOST AODED He Venid
NOME DOY POR VENCIOO ey UNVERsALLATING 473 #358 6719 5 e
JUANES KLOL, WWVA
ME ENAMORA UNIVERSAL LATING 3§°_ 2 3 5768 7 bt =T 5
GLORIA TREVI 1 R,
_ GNCOMINUTOS UNVERSALLATIND ST ’_30 1587 (S:": E;'&"’ ack
JESSE & JOY XAVO, XHFG
_2f LLEGASTETU WARNER LATINA _379 2 | 1685 - s L
PEPE AGUILAR 332 2 3921 15 Esta Soledad
" PERDONOYOLVIOD EMITELEVISA =75 1 i)
PLAYA LIMBO ¥ KXXS
10PARALAS 10 SONY BMG NORTE . 25 oW = - 7
ENRIQUE IGLESIAS AIRPOWER
LLOROPORTI UNVERSALLATING 509 +138 4364 13 Me(Oallgusl
LC . S | (Sony BMG)
ot woer: 280 21 3838 8 e .
RBD 1 LOS TEMERARIOS 1
_‘5 _ EMPEZARDESDE CERO EMTEEVSA 277 -_23 .M]Ag] 3 (S;u:‘;:esa\)/as
LOS TEMERARIOS KLOL
4 SiuTEvas fonovisa 227 10 302 25 = . 5
N JESSE & JOY
JUAN LUIS GUERRA Y 440 ¥
COMO YO v, NECC T fEEE 2 gvi/ e Q‘C"J" ;
i Ay arner Latina,
R wo 2% 23 3108 24 | N LUIS FONSI
BABY BOY GILBERTO SANTA ROSA ! No Me Doy Por Vencido (Universal Latino)
YANO LLORES (LET ME LOVE YOU) 786/SIENTE e N 1449 & No Te Vayc'as y WKAQ +46, WMGE +45, WIAC +37, WIOA +37, WFID +36,
- S Sony BMG Nort WXYX \
10 RIHANNA FEATURING NE-YO 2 2 s 1 E(BO;;YG Qote +28, WPAT +23, KRIO +2), WWVA +20, WRMA +18
THATI JAM/IDIM :
g :::.EBE:;TLSV;ZC;:JTA ROSA SO S, G4 e i
19 NOTE VAYAS SONY BMGNORTE .2_“__ :2_8 £ 3 _99 e s 26, »'Z\'/?/Z?agirag'.éuﬂ'li?ﬂsL”x‘LTé’i 15, XLTN T3,
CHAYANNE WIOA +10, KBMG +3, KPSL +0, KSSE +6, KLVE 42
32_ LoLA SONY BMG NORTE 20? _’]_E’ 3726 19 —=
XAVO 416, WVIV 45, WXYX +13, KSSE +12, KPSL +12.
& 6 e ECALYIER e 199 6 3m4 23 WFID +12, WIOA +T, KBVG +10, WKAQ +9, KXXS +9
p== MJ *
4 HEVENIDO machere 198 1 +2 2718 28 HA ASH
= T i No Te Quiero Nada (Sony BMG Norte)
39 MARCO ANTONIO SOLIS 176 a5 3628 20 XAVO +23, XHFG +16, KBMG +15, XHPX +0, WFID +2,
NO PUEDO OLVIDARLA FONOVISA . D5y ‘ o
Bl s ewTEevss IO 22 2265 33 4 JULIETA VENEGAS
FONSECA El Presente (Sony BMG Norte}
3 ENReDAME evTeevise UGN 2> SRRSO 17 mMA 18, WKAGQ +¥, KLOL +12, XHPX 1|, KBMG 1,
i) - D 7, WIOA +7, WWVA <4, KRIO +3, XAVO +3
4 BLACK: GUAYABA a5 2291 ADDED AT... _—
" NOHAYESPACID MACHETE i KXXS ‘ :'osl; LIS
VICENTE FERNANDEZ Ao
3 papaSEMPRE sonvevcnomre 198 4 8% 38 Austin, TX Sl
WISIN & YANDEL OM: Romeo Herrera
W AHORAES MACHETE 167 30 1559 ¥ PD: Rudy Ramos
=1l 1 MD: Julieta Jil
JOHNNY SIGAL
7 QUEDOENNADA wMEDABS 1O B N > Kany Garcia, Esta Soledad, 16
PSS ENUR FEATURING NATASJA - P L ORI U FOR WEEK ENDING JULY 6, 2008
8 CaLagriA 2008 wiRa 182 40 1787 - PR [ QT 1 LEGEND: See fegend to charts in charts section for rules and symbol explanations.
— JESSE & JOY ] FOR REPORTING STATIONS PLAYLISTS (O TO: 27 Latin pop. 17 tropical and 9 Latin rhythm stations are electronically monitored by Nielsen
§ >I YANO QUIERO WARNER LATINA 46 +14 .]},801. 40 www.RadicandRecords.com E{fﬁg:‘::trgiz,fdy_stems 24 hours a day, 7 days 3 week. © 2008 Nieisen Business Media, Inc.
TROPICAL WNUE/Orlando, FL WPMZ/Providence, RI WLZL/Washington, DC KLLE/Fresno, CA KVIB/Phoenix, AZ
WEST/AIl PA PD: Rafael Grullon PD: Dilson Mendez, Jr. PD: Aracely Rivera PD: Al Sanchez PD: Bobby Ramos
entown, MD: Jose Martinez MD: Ramona Rivera APD: Mark Garcia
OW: Jeftrey Maddox ' WPRM/Puerto Rico WORC/Worcester, MA
PD' Tony Rodriguez WRUM/Orlando, FL PD: Jorge Pabon OM: Lilly Guzman WTLQ/Ft. Myers, FL WODA/Puerto Rico
APZ: Jai Miguel PD: Raymond Torres WZNT/P Ri PD: Andres Perez PD: Hector Velazquez OM: Jose Nelson
_ _ uerto Rico APD/MD: Sergio Toribio PD/MD: Rogie Gallart
WNNW/Boston, MA WEMG/Philadelphia, PA PD: Pedro Arroyo g?\(/‘Oé__IL;s Angeles, CA o N
\: Kevin Wri PD: Maria Del Pilar . : Pio Ferro uerto Rico
IE’)D Johnny r\/r|'9}?;nzie WSPR/Springfield, MA LATIN RHYTHM PD: Jerry Pulles PD: Jamie Ortiz
N WUBA/Philadelphia, PA PD: Nelson Brudys MD: Edgar Diaz
: ’ ew Yor|
WLAT/Hartford, CT OM: Thea Mitchem WYUU/T: FL KFZO0/Dallas TX WCAA/New York, NY .
ampa, OM: Andy Lockridge OM: Pete Manriquez KVVZ/San Francisco, CA

PD: 20baie "CJ" Trigueno

WX2J/ Miami, FL
PD: Sinc "Latino" Reyes

YSKQ/MNew York, NY
PD: Ton» Lune

PD: Mifca Madera

WKKB/Providence, Rl
PD: Darvin Carcia

OM: Mike Culotta
PD: Ricardo Blanco
MD: Carlos Jose Peralta
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APD: Alejandro Covarrubias
MD: Jesus Lopez
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PD: Tony Santos
MD: DJ Kazzanova

PD: Bismarck Espinoza
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TROPICAL 1 NIELSEN BDS i E
ARTIST CERTIFICATIONS PLAYS AUDIENCE " Eé
TITLE B _ IMPRINT/PROMOTION LABEL  TW._ +-  MILLIONS) RANK x5
mﬁi"s& YANDEL NO. 1(2WKS) woew M7 9 24% 3 2 3
S(;;BVE::"IS’O SR SONY BMC NORTE _il'o # 3 2‘136‘* g
guuu:?olﬁl:»ﬁ:su . sonvewcnomte | 90 25 AT 14
LG 318 «25 207 8
QUIERO DECIRTE QUE TE AMO LACALLEUNIVISION | ' A
e e e o
EAL‘;I’EE;;::;:A W R U 37 4 2885 2
g&%rjowls GUERRA Y 440 puraeess | 85 6 1 ol T
:ELOEuﬁao EMI TELEVISA _269 Kz }E_g 3 o
prvieg e weawaen | 280 44 F2850 1
z‘ rﬁ#&umsnu 100 WARNERLATINA 22_5 2 E’ N L
Contosows cmpes |G CRALONE ey (B8 4 0&A 28
?UGAZMENEA SONYBMGNORTE '?‘_ g2 l.Olf. j &
- fomm T3 4l 325
?L.[:(IAL rﬁ?ussuzm(non NULIFE/MACHETE ‘_7_“_ o [ 93_63 X
e eventusLargy | 0 T 1486 13
%Ngz’gx:zl;m AMICOS wasvenewsc | M0 2 237 S
ovTeoRaEN Sowveucome 188 46 120 1
:‘(Ejsgtucmﬂfnooo{ & JIMMY ZAMBRANG Mnmmms(())“svzcgs;;g B6 2% Ues 20
setoue - enrnevsa SN ‘2 EEEEEN 26
Swperoon T voowsc (WIS 1 QISR w0
?ocnimnrg sovomcrorre (RN 2 (RN 34
5013!%’523&53&‘5 inveRsaLaTo 8 3 IS6S L 12
o Bl wacere 0B 24 109 2
SERGRTEY! UnveRsaLLaTNG | 108 14 10280 -
Srasnsros vt pevuwuaTN | 103 13 TOWESS -
&2&%53&.&: - xortaunon | 101 #33 #EZZ* 1
Y WoauEvison | o4 - *10 11009 23
:Eg:lTYAMI:lZE WY/MACHETE s 1 3= 1 L 5
#LANES UNIVERSAL LATINO _9‘_ 1 2 ey
? l)AO:;EtA?LAA:g: e BICOREAM 2 S >

ROCK/ALTERNATIVE
IMPRINT / PROMOTION LABEL

ARTIST TITLE
BABASONICOS piIAMAS
MOTEL UNO, DOS, TRES
ALLISON MEMORAMA

JULIETA VENEGAS EL PRESENTE

NORTEC COLLECTIVE PRESENTS BOSTITCH & FUSSIBLE T1JUANA SOUND MACHINE

CAFE TACVBA 53100

AMARAL KAMIKAZE

PINKER TONES HAPPY EVERYWHERE

MANU CHAO POLITIKKILLS

CIRCO ALGUIEN

CAFE TACVBA VOLVER ACOMENZAR

PINKER TONES ELECTROTUMBAO

MANU CHAO 130iAS

CHAMBAO PAPELES MOJADOS

0J BITMAN TROPILOVE

JORGE VILLAMIZAR NINCUNA

LOCOS POR JUANA TU SABES MUY BIEN{LA NALGA)
MONTE NEGRQ ME DUELE NOESTAR JUNTO A TI
LA BARRANCA PROVIDENCIA

ESTIGMA MALA SUERTE

ALY 1Y, 2008

UNIVERSAL LATINO

WARNER LATINA

v @ @ rswx

SONY BMC NORTE

SONY BMG NORTE
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UNIVERSAL LATINO
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NACIONAL

BECAUSE/NACIONAL
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SONY BMG NORTE
UNIVERSAL LATINO
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NACIONAL

SONY BMC NORTE
NACIONAL
WARNER LATINA
MACHETE

FEED THE HUNGRY
LA BARRANCA

ELCHE/V&)
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» DADDY YANKEE'S “POSE”

RETURNS TO THE TOP SPOT AT LATIN
RHYTHM FOR A THIRD WEEK AFTER
SLIPPING TO NO. 2 LAST ISSUE. THE
TRACK ALSO TIES FOR THE BEST GAIN AT
TROPICAL (UP 41), WHERE IT JUMPS 19-13.

LATIN RHYTHM

11 NIELSEN BDS

ARTIST CERTIFICATIONS
TITLE IMPRINT / PROMOTION LABEL
DADDY YANKEE NO. 1{(3WKS)
POSE ELCARTEL
MJ
HE VENIDO MACHETE
BABY BOY
YA NOLLORES (LET ME LOVE YOU) TBG/SIENTE
FLEX

_ TEQUIERD EMITELEVISA
TONY DIZE
PERMITAME WY/MACHETE
ANGEL & KHRIZ
NA DENA VIMACHETE
WISIN & YANDEL
AHORAES MACHETE
MANA
SINO TE HUBIERAS IDO WARNER LATINA
AVENTURA
EL PERDEDOR PREMIUM LATIN
WISIN & YANDEL

| SIGUELO MACHETE
JUANES

_ COTAS DEACUA DULCE UNIVERSAL LATINO
ENRIQUE IGLESIAS
DONDE ESTAN CORAZON UNIVERSAL LATINO
TITO “EL BAMBINO™
VAMOS PAL AGUA EMI TELEVISA
CARIBBEAN CONNECTION
PUERTORILO. VI/MACHETE
DON OMAR
CANCION DE AMOR VIMACHETE
COLBY O'DONIS FEAT. AKON MOST INCREASED PLAYS
WHAT YOU GOT KONLIVE/GEFFEN/INTERSCOPE
ERRE XI
CARITA BONITA MAS FLOW/MACHETE
LIL WAYNE FEATURING STATIC MAJOR
LOLLIPOP CASH MONEY/UNIVERSAL MOTOWN
DE LA GHETTO

_ELDIFICIL CMG/SRO/UNIVERSAL MOTOWN
JULIETA VENEGAS
EL PRESENTE . SONY BMC NORTE
TOBY LOVE MOST ADDED
LLORAR LLOVIENDO SONY BMG NORTE
BELANOVA
CADAQUE.. UNIVERSAL LATINO
TOMMY TORRES
PECADITO WARNER LATINA
ALEXIS & FIDO
SOBRENATURAL SONY BMC NORTE
JUANES
TRES UNIVERSAL LATINO
MAGNATE & VALENTINO
TAL VEZ VUMACHETE
JUAN LUIS GUERRA Y 440
COMO YO EM) TELEVISA
DJ LAZ FEATURING FLO RIDA & CASELY
MOVE SHAKE DROP VIPUNIVERSAL REPUBLIC
YURIDIA
AHORA ENTEND SONY BMC NORTE
CHRIS BROWN
FOREVER JIVE/ZOMBA
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ARTIST TITLE

DLG TORO MATA

EL-BOODAH FEAT. J-COST DIRTY PAYPA

KEVIN CEBALLO EL MILAGRO DE TU AMOR

CHARLIE CRUZ TU ME CONFUNDES

BRENOALY NANANA

MAELO RUIZ AROMA DE MUJER

GILBERTO SANTA ROSA NO TE VAYAS

ANGEL Y KHRIZ LA VECINA

TOBY LDVE LLORAR LLOVIENDO

LOS HERMANOS ROSARIO TE ECHE DE MENOS

PEDRO JESUS QUE ES MALD

ANGEL Y KHRIZ NA DENA

AKWID Y LOS TUCANES DE TIJUANA OMBLICO A OMBLICO
KALIMETE TAKA TAKA

SAMMY GARCIA Y EL SABOR DE PUERTO RICO AMOR DESPIADADO
RKM & KEN-Y MISDIASSINTI

PUERTO RICAN POWER ENSENAME
JORGE CELEDON Y JIMMY ZAMBRANO "¢ VIOLLORAR
NG2 POR AMARTE

DOMENIC MARTE FEAT. GERALOINE CON LOS 0JOS CERRADOS
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IMPRINT / PROMOTION LABEL

LA CALLE/UNIVISIDN

UOUDES 68/UNIVERSAL LATINO

M.PLIVN/JEN

SONY BMG NORTE

SOUTHERN PEARL

CODISCOS/TROPISOUNDS

SONY BMG NORTE

VI/MACHETE

SONY BMG NORTE

M.PLVNAGN

M.P/IVNI&N

MACHETE

UNIVISION

CUTTING LATING

CODISCOS/TROPISOUNDS

UNIVERSAL LATINO

M.P/IVN/IEN

SONY BMC NORTE

SONY BMCG NORTE

M.P/IVNIIEN
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COMPILED BY SoundScan
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ARTIST
IMPRINT & NUMBER / DISTRIBUTING LABEL {PRICE)

LIL WAYNE

Billbeard TOP ALBUMS

Title 5

o

Fibfnon

Tha Carter Il

CASH MONEY/UNIVERSAL MOTOWN 011033/UMRG (13.98)

VIDEO CHANNELS

MTV

St. VPMusic & Talent: Amy Doyle
VPMusic & Talent Peter Baron
Vigcom 212-258-8000

VH1

Exec. YP/Talent & Music: Rick Krim
Sr. VP Music & Talent Bruce Glimer
VPMusic & Talent Sandy Alouete
Viacom 212-258-7800
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E 2 SOUNDTRACK Camp Rock . % aAYAZQS,e Stnce You've Been Gone .’Zi; g § é\g I;Ihasmghfa’\aem:m%_ %4 %
o lo Eraser jown, t's Not My Time 1
iie TR T i 2 3 g Doy o T
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o GREATEST 14 Ace Hood, Cash 1010 u N.-naslmBed Id, Pocketul Of 16 2t
R KiD ROCK Rock N Roll Jesus . 1 15 Ruhanna, TakeABow 9 5 15 a Lewss, Better In Time 1 3
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SEB USHER Ty o . s 32 I8 el For Cue W4 PossessYour 1414
P noop Dogs edicine Jason Mraz, I'm Yours 4
EIE LAFACE 23388/20MBA (18.98) g v, gn vieeva % 8 g SaM o 5,,'““%"%5%““’““ g }; ﬁ
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- /DEF JAM 008968*/10JMG (13.98) p4] DogsEye\ﬁew, Umbrella 290 3 Leonalems Bleeding L e 12 13
e om DISTURBED 24 Katy Perry, {Kissed A Girl 21 24 Alanis Undern 1217
6 3~ Indestructipble 2 Plies, BusttBaby Part2 2 2 25 Uttle Jackie, TheWoddShouIdRe'volve 0 4
283 REPRISE 411132/WARNER BROS. (18.98) % Vanessa Hu Sneakemxgh\ [ 2% BonJovi, Whoia Lot Of Leavin’ 7
F THR MAFI =¥ 21 Jennifer Hudson, 10 27 Gavin Rossdale, Love Remains The Same 10 10
AEw HREE 6 A Last 2 Walk 28 Throe 6 Matia, Loll:Lolh?PoumatBodvi to 28 Sheryl Crow, Out Of Our Heads 9 9
Rl HYPNOTIZE MINDS/COLUMBIA 88580/SONY MUSIC {11.98) @ 23 Kandinal Offishall, Dangeraus [ 2 The Ingﬁnmhmupl\ndLelMeGo g 10
o 2 ; TEGCH NSNE 30 Miley Cyrus, 7 Things 10 o Faul Bream Catch My 8 5
6 i e % =
RyE STRANGE 48 (18.98) Killer A+ 1L No Matter What nq IsOn‘msMoun 170
T ] - A+ DAY2S, Since You've Been Gone 3 5 Eewn\ Bett 4 3
B ALKALINE TRIO Agony & Iron A+ NoAge, Eraser B As muPussycatDnlk, WhaniGmep Iz 0
282 EPIC 17247°/SORY BMG (15.98) gony y B -
mES KATY PERRY Hﬁ
2ug CAPITOL 04249 (12.98 One Of The Boys VP/Mnsm Prog: Stephen Hill VP, Music & Talent Rel Chris Parr CMT
£ (12.98) 4
[ 4 % MD: Ki IlgG Oir Music Pgmg: Evan Kroft
PLIES Definition Of Real Viacom 212-975-4055 Viacom 615-335-8400
BIG GATES/SLIP-N-SLIDE/ATLANTIC 511238/A6G (18.98) |
MOTLEY CRUE Saints Of Los Angeles . bl i
MOTLEY 240/ELEVEN SEVEN (16.98) & ! mﬁwg, LoosirbBRX B }‘75 :é 1 Klml;wéliggmrﬂjevlgngdh‘ g 13
p r tepped On My J2 ould've Said No 1
TAYLOR SWIFT Taylor Swift 3 David Banner, Get Like Me 16 12 3 Carrie Underwood, Last Nam n
BIG MACHINE 079012 {18.98) © 4 Moving Mountains 15 16 4 Julianne Hough, ThatSonqlnMvHead 20 19
5 Rick Ross, Here | Am 14 10 5 Alan Jackson, Good Time 19
LEONA LEWIS Spirit 6§ Plies. BustitBal Panz 1 15 6§ Jason Aldean, Relentless 17
SYCO'J 02564 RMG (18.98) P 1 Rihanna, Take A 14 15 7 Trace Adkins, YoureGunnaMlssThls 19 2
B Lioyd GnrisAmundTT\eWoria" 2 n B Brad Paisley, Waitin'OnA 18 0
JOURNEY Revelation . 13 %erwilr]nam Iﬂlum'lhv% ot H ’% “9' GaryAllan Leamnn?‘HanoBend lg ;g
ream, ur Gi Keith, 1
| NOMOTA 4506 EX (14,98 CO/DVD) ® 1 Kardmalmﬁshall Dangerous 9 7 1 Andersnn ISnJIMlssVou 17 4
 DUFFY Rockf ® B gy fouch Me %8 g 3 d AIIW w700 L]
\ ockferr |1 Want 1
MERGURY 010822"/IDJMG (11.98) y 1 The otme; Barnek pain ) bR e L wa
3 DOORS DOWN . :g Gre\?‘aS:: PresemsNappyRmts, Good ], 12 RascaIHaﬂs. Eve'rvé)ay 1; }g
UNIVERSAL REPUBLIC 011085/UMRG (13.98) 3 Doors Down i Ezfﬁ;?lﬁ HeﬁvenSem 7 i Laayxmmbem LookaFor A Good Tme 7 0
ash Flow a n A Northern Town
MY CHEMICAL ROMANCE The Black Parade Is Dead! 19  Alicia Keys, Teenage Love Affair [ 19 T orSwm. Pn:tureToBum 14
REPRISE 357436/WARNER BROS. {24.98 CD/DVD) @ 2 Yung Berg, The Business 5 2 78
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Video On Demand AOL & music
Pete Schiecke
212-652-6400

™ W
1 Miley Cyrus,
G 7 Things 27649 0
[ Kissed AGir g1 530
3 Jonas Brothers,
Burnin’ Up 2309 2283
4 Leona
Bleeding Love 1819 15213
5 Rihanna,
Take A Bow 1B541 1124
6 The Puss lis,
When | Grow Up 16362 125%
7 Vanessa Hud
. Sneakermght 1345 984
: e,
Lullnpo 12638 16639
9 Chris Brown,
Forever 9761 8873
16 Jesse 4
Leavin’ 9188 8383
11 Plies,
Bust it Baby Part 2 8704  BHS
12 Mariah Carey,
Bye Bye 8652 9600
13 Jordin Sparks Duet With Chris Brown,
o Air 8565 10,41
14 . Danity Kane,
Damal 8088 10244
15 Jonas Brothers.
" Pla M Musm 7634 8540
Good FnendAndAGlassOf 6,599 68
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All Summear Long 598 48
19 Taylor Swift,
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YAHOO!
Song Streams q, MuUSsIC
John Lenac
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1 Leona Lewis,
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17 Bu eny,
124,966 130,761
CEReE o aa
oL 124318 126
19 3 Doo Eown
hsNo(Myﬁme 121642 128646
2 QDonis,
WhatYou Got X777 123044
AOL % (JOTAL oo
&> sTREAMS G
™ w
1 Leona Lewis,
Bleedina Love 250510 2723
2 Jesse rtney, 5 e
Leavin® 220381 1748
3 RavJ&YungBerg
;{ 2,78 21153
4 lin Sparks DuetWith Chiis Brown,
No Air 213730 1254
5 Danity Kane,
Damaged, 186,598 194731
6 Sara illes,
; Love Song 184539 189907
Wayne,
Lollj 166,156 195,809
8 Usher ,
Love InThis Club 163148 182141
9 Rihanna,
Take A Bow 161,871 182558
10 Madonna,
4 Minutes 15100 N7
11 Natasha Bedin
Pod(etfulOlSunshlne 148590 154420
12 Caillat,
Realize 1172 157353
13 Metro ,
Shake it 144495 141,285
14 ris Brown,
Forever 144,166 150536
15 Flo Rida,
Low 136071 137,129
16 Gavin[)\x?mw,
In Love With A Girl 131347 135341
7 Bud(d)e
127539 133,294
18 Manah(}avey
Toud1 MYJ() 15175 143336
19
WhatYou GO‘ 124981 130218
2 3Doors ,
s Not My Time 123353 132010
21 OneRepublic,
Stop And Stare 118353 128876
New Kids OnThe Biock,
Summertime 114530 121519
3 eri
o Kllla 114500 118606
4
Al AroundMe Fi8,179 120747
3 John Mavyer,
- Sar 113511 124176
Violet Hill 7492 12417
21 Taylor Swift,
” OurSong 104380 116,090
leeYoueYsNeverSee Me- 103901 102818
29 Britney Spears,
Break The lce 97521 10009
3 Linkin Park,
What #ve Done 97,18 102773
31 Alicia Keys,
No One 96941 105,182
X Mariah Carey,
Bye Bye %026 1287%
33 Chris Brown,
Vmou B0IMY 100376
3% 3
Mercy 83329 %5207
¥ The Fray,
HowTo Save A Life 89191 91,245
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. R&R OPPORTUNITIES

OPPORTUNITIES POSITIONS SOUGHT

__SOUTH
BECAUSE YOU NEED TO KNOW

KURV710

NEWS | WEATHER / TRAFFIC

Heritage News/Talk station seeking experienced PD for
our McAllen, Texas cluster. Join an experienced team
of award winning talent in market #58 and lead them
to next level of News/Talk. Responsibilities include:

—Developing on-air talent
—Devazloping local talk content to grow our audience
—Manage stations programming department budget

All applicants should have at least 2 years of success-
ful News/Talk programming experience.

All interested candidates please contact Jane Smith
via email at Jsmith(@bmpradio.com.

BMP Radio is an equal opportunity employer.

97.7/1072.3

WEB CONTENT MANAGER
NEEDED NOW

Entercom seeks a self-motivated, creative, Web
Content Manager for two of its Boston stations: WAAF
and WMKK (Mike-FM]. Ideal candidates are innately
imaginative and possess tangible experience in pro-
ducing online content. Strong writing skills, some
audio & video editing experience, a solid design back-
ground, and familiarity with prevailing multimedia
technologies are all essential. You will oversee and
participate in the creation of online content; maintain
and ugdate the stations’ websites; and direct database
activities. Additionally, you'll be expected to train and
motivate air talent and other non-web personnel to
insure their contribution of content. Project manage-
ment experience, including the ability to provide over-
sight and direction on multiple online activities from
inception to completion, is a must.

JOB REQUIREMENTS: 2+ years of experience with
HTML 3.2/4.0 at the tag level preferred; experience
working with content management systems; graph-
ics programs; knowledge of browser compatibility
issues for all platforms/major browsers; and expe-
riencewith streaming media, online video, and online
multimedia applications in general. Please rush
resume and samples to: Ron Valeri at
bostorjobs(dentercom.com.

ENTERCOMIS AN EQUAL OPPORTUNITY EMPLOYER.

JULY 11, 2008

ALL REQUEST MUSIC FORMAT developed on the
internet is available for broadcast stations.
Inexpensive. Bill Elliott. www.3DSJ.com Bill Elliott
305-230-6834

Seeking paid political/current event radio show
in NYC. Have degree, do comedy, and strong ability
to connect with audience contact:
oceandreemer2002(dyahoo.com.

Music/sports knowledge with good copy/production.
Very determined to succeed in broadcasting.
Reliable, professional, and takes initiative. Michael
214-372-6276; fanikasimmons:dyahoo.com.

Sports enthusiast knowledge football/basketball;
budding in other sports. Strong opinions, with no
fear, and a way with words. Moona 214-586-9629;
anniekwhite@att.net

Former Apd/Md/Production Director on the
beach looking for work. Materials found here:
www.myspace.com/radiodjbob? 318-640-1204 or
radiodjbob1@aol.com.

Extremely fresh, outgoing, enthusiastic, and up-
for the challenge! Innovative, and adaptable profes-
sional. Reliable, with attention to detail. Shatora
972-408-5239; shatora.kingldyahoo.com.

Experienced OM, PD, and air talent available
now. Multi formats. Great skills. Contact MARTIN:
(231) 564-1813 mlee.radiodgmail.com.

Talk Show Host. 20 year radio pro, upbeat, varied
topics, motivational, family values, phone friendly,
vast life experience. 210-454-9775,
LivingInMoment(daol.com.

Seventeen years experience. Living in Phoenix and
looking for a break in the Valley. Here for the long haul.
Call 623-313-4830.

Exceptionally strong editing skills, plus ran
media/sound boards. Good voice, personable, with
creative copywriting. Reliable, industrious, comfort-
able. Justin 214-493-6080, natural.jt@gmail.com.

Secretly A Movie Star! Dallas' Rock & Roll Zoo, WFAA,
and K104 Radio. Network TV, Movies, and Stand-Up
Comedy. Joe 817-861-9814 joel@joekingfanclub.com.

Self-motivated, and directed broadcaster with effective
writing ability. Solid digitat/technical capacity. Strong orga-
nizational skills; professional attitude. Good prep/board-
operations. Eric 214-735-6769, kervihom(@aol.com.

Morning Rock vet looking to Dominate, Kill,
Disembowel and KICK ASS. No wimps please! David
Lee 818-635-1863

The Pajama Bar hosted by Jimi B. Theatre of the mind
radio with charisma looking now. Please request
demo pajamabar(@excite.com.

Friendly, upbeat lady jock wants back in business.
Warm production talent, sweet voice. email:
vlj3733[@yahoo.com [Victoria)

Sixties and seventies jock wants to go back on air ...
oldies or jazz . . . as i am also a drummer.contact:
robins3633(dcharter.com.

Local newsperson without the high expense:
Newscasts specifically for your market. Quality, rele-
vant, and great-sounding newscasts. Delivered via

Internet.djsinsc@aol.com.

Motivated, energetic, and ready for another radio
challenge. é years co-host including: news, copywrit-
ing, on-air, plus production. Amy 214-515-2794,
gueenlamy(@yahoo.com.

#1 Track Record! AC PD/OM.
Anywhere. www.mikeberlak.com.

Sociable and confident young woman perfect for pro-
motions! Sure to bring listeners back te your events!
Dottie - 972-964-3362; deh103@aol.com.

Good technical ability, strong digital skills and commer-
cial voice, with quick wit and sales sawy. Contact Danny
Gamble 817-965-3275; djgamble37@yahoo.com.

Driven, passionate, industrious, conscious and
extremely dependable. Broad grasp of sports.
Knowledge of running sound/music boards. Shawn
469-230-5300, shawn4848(@yahoo.com.

Hard-working, NorCal vetern, seeks return to radio.
Contact Frank at 510-223-1534.

Extremely friendly, personable, and fluently
Bilingual. Motivated, and enthusiastic about devel-
oping relationships with listeners. Sales profes-
sional also. Yolanda Diaz 817-500-8225.

R&R Opportunities

Free Advertising

Radio & Records, Inc. provides free (20 words

maximum) listings to radio stations ON A
SPACE AVAILABLE BASIS in Opportunities,
Free listings of the same length are also avail-
able to individuals seeking work in the industry
under Positions Sought.

To appear in the following week's issue, your ad
must be received by Friday 4 p.m. [PST), seven days
prior to issue date. Free Opportunities listings can
be emailed to: rcorrealdradioandrecords.com,
faxed to: (323) 954-3411, or sent to: 5055 Wilshire
Blvd., Suite 600, Los Angeles, CA. 90036. Free
opportunities or job sought ads have a 20-word
maximum. Will only accept typewritten or printed
on 8';" x11” company/station letterhead.

24/7 NEWS ONLINE @ www.RadioandRecords.com 63
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Liner Notes
Profile: Mike Borchetta
Title: Lofton Creek
president

Favorite radio format:
Country

Favorite TV show:
“Deal or No Deal”
Favorite song:

"He Stopped Loving
Her Today”

Favorite movie: “To
Kill a Mockingbird”
Favorite book:
"Seabiscuit”

Favorite restaurant:
“In Nashville, Solo Mio.”
Beverage of choice:
Lite beer
Hobbies: ”
ing is a hobby and a

Horse rac-

business. | love base-
ball, and | love going
to the batting cages
and hitting baseballs.
And | collect baseball
cards; |'ve got cards
back to the ‘40s.”
E-mail address: mike-
borchetta@lofton-

creekrecords.com

PUBLISHER'S f . I

Lofton Creek president’s storied past, one anecdote at a time

Mike

Borchetta

By Erica Farber

hen it comes to the music business, Mike Borchetta has
done it all—and he has a story or two or three to share

with every step along the way. As Lofton Creek president,
he has the same enthusiasm for his product today that he’s
had since day one. He is proud that many in his extend-
ed family have followed in his footsteps. Borchetta gives

his wife Martha, whom he works with side by side, special credit. He claims
that if it weren’t for her, there wouldn’t be a “me” today.

Getting into the business: In 1957 | was in the 11th
grade and a fellow comes into our algebra class ask-
ing if anybody wanted to buy tickets to see Bo
Diddley. I bought one and went to see him at St.
Anthony’s Hall in Westport, Conn. All these peo-
ple showed up and [ thought,"[ can do this.” A few
weeks later, Bo Diddley was appearing in Hartford
and [ went to find his manager. [ told him I want-
ed to book Bo Diddley back in Westport. He said
they weren't coming back because the last guy that
booked them still owed $50. I said I'd pay that $50
plus whatever they wanted to come back. He said
they'd have to get at least $300), so I said, “T'll do
it” Bo Diddley came to Westport and again it was
packed. I probably made $80 protit—but thought,
“I am in the music business”

Becoming a record promoter: At 19 | moved to
California and walked into KDAY [Los Angeles|
where Allen Freed was working. The girl at the front
desk rings him and he was real cordial and says,
“Mike, there’s a guy named Irwin Zucker that needs
a promoter.” I didn’t know what a record promot-
er was but | called him. He asks if I know how to
do a press release. I said,“Whats a press release?”” He
asks if, since | worked with a band, did [ send arti-
cles to the newspaper—that’s a press release. | went
into the other room and typed up a press release
about my band. He was impressed | typed and said,
“You're a record promoter and it pays $40 a week.”

Joining a label: T was at a function at the Pantages
Theatre [in Los Angeles] and sat next to Tommy
Davis, who was playing tor the Dodgers and doing
record promotion in the off-season. Here’s a guy
who batted .350 in the major leagues and he’s
working record promotion to live. We got to be
friends, and there was a job opening at Capitol.

66 24/7 NEWS ONLINE @ www.RadioandRecords.com

Tommy put in a good word for me and | [became]
the youngest promoter in the history of Capitol.
Nobody 20 years old ever got a big gig like that.

Shifting to country: In 1974 I married Rebecca
Lynne, a country singer. We put out a record on
Ranwood Records called “T’ll Break the Habit.” I
had all these miajor clients in rock and knew noth-
ing of country. Dottie Vance was the promotion
person. [I get a call telling me|,* Your wife has the
No. | record in El Paso at KHEY,” so | called the
station and they said it was true. Dottie says, " No,
we don’t have a No. 1,”and I said, " If you'd talk to
the stations, you would have known." I realized the
promotion staff wasn’t that strong, so [ needed to
learn about country. Rebecca and I divorced a few
years later, but I fell in love with it.

Moving to Nashville: It was my idea to start Curb
Records in Nashville. Curb didn’t want anything
to do with Nashville and I talked Dick Winehouse
into it. I said,“If you start Curb Records by itself,
some kid will walk through that door and pay for
the whole thing” [Sure enough, one day] this kid

Forchetta and his

www._americanradiohistorv.com

“Hi, I'm Tim Mc-
Graw.” He hands me a cassette and asks me to lis-

walks into my oftice and says,

ten. I’m thinking this kid has got nerve. I put the
song on, turn to him and said,“You're an {'n star.
As of right this minute, youre a Curb artist” |
worked [McGraw’s| “Indian Outlaw,” it explod-
ed, and the rest is history.

Joining Lofton Creek: [ was at Broken Bow and left
after one year to come to Lofton Creek. Harold
Shafer originally started Lofton Creek in Florida. He
got my name and [ said, “Martha and I will get it
started tor you” The first year we had a piece of the
publishing on {Joe Nichols’] “Broken Heartsville,”
so we had a No. 1 record our first year. About two
years into it, Martha finds [the band] Heartland.

Long-term goals: We are excited about Mark
Chesnutt. His new album just hit stores and early
response is good. We've got Bailey Grey, whose
“Beach Weekend” just shipped. We have two other
new artists, Donnie Vondra and Pat Roper. I'm 67
this year. I'm hoping in the next year or so my
stepson Brad and my son Chris can take over this
label and let Martha and I travel and take it easy.

Biggest challenge: Sales. For us to make money on
an album, we have to practically give it away. I'm
hoping the download business continues to grow
because we make a lot of money. That’s the future.

State of the music business: There’s always going
to be the monster act. Right now [Big Machine
Records president/ CEQO Scott Borchetta’s] got it
with Taylor Swift. When I was watching Tim Mc-
Graw grow, we knew. I'm the eternal optimist
that there’ll always be something happening and

a new technique we never dreamed of.

Career highlight: The Heartland record 1s one of the
proudest. We took it from nothing, did it with no
money and went No. 1 and the album debuted at 3.

Career disappointment: When I quit Capitol to go
to RCA. [ was up for the regional job and didn’t
get it, but at 23 [ thought I knew it all and quit
to go to RCA. Right after, Capitol signed the
Beatles. The guy who replaced me ended up trav-
eling all over the world with the Beatles. Quitting
Capitol was a major mistake. I had the greatest job
and the greatest boss, but was too proud.

Advice for the music industry: Be patient, it’ll
turn around.

Advice for radio: Don't be so afraid. Youre not
going to lose listeners if you play a record that isn’t
a hit all the time. If Allen Freed hadn't stuck his
neck out on some records that were different, there
wouldn't have been a lot of rock hits years ago. R&R

‘This kid walks into my
office and says “Hi, I'm
Tim McGraw.” He hands me
a cassette and asks me to
listen. I'm thinking this kid
has got nerve.’ —wike Borchetta
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DMDSRSIMRAIGHITNAKS?

AT DMDS, WE PAY CLOSE ATTENTION TO USER FEEDBACK. THAT'S WHY IMPROVED DOWNLOAD AND WEB SITE SPEEDS,
, PRIVATE DELIVERY LIST UPLOADS, AND FILE ATTACHMENTS ARE NOW AVAILABLE TO IMPROVE YOUR USER EXPERIENCE.
WAIT TILL YOU SEE WHAT'S COMING NEXT!

CHOOSE THE PROVEN SOLUTION. CHOOSE DMDS.

OD CALL 1.866.992.9902 TO GET STARTED.

O CREATED BY:
T —
‘ : YANGAROO:
THE ENVIRONMENTALLY \‘)
FRIENDLY WAY TO DELIVER

DMDS COM Digital Media Distribution System 1 .866.9‘92.9902
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Sharmiar myspace.com/Sharmia
- Nash ille 615-506-9198 o " Reyna@trevinoenterpr.ses.net
&1 ~ Sharmian@gmail.com Sharmlan.com Contact L.A. 818-66C-2888
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