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Wayne Brady’s new single is no “ORDINARY” record....
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THEY SAY Tl RE TELLS A STORY...

TOPZO

countadown “"Allen Kepler

WWW.SMOOTHJAZZTOP20.COM
CONTACT CHRISTINE BRODIE (818) 461-8017

CLOCKWISE FROM TOP: AL GREEN, NATALIE COLE, WAYNE BRADY, ERIC DARIUS, DAVE KOZ, CORINNE BAILEY RAE, MICK HUCKNALL. CENTER: BEYONCE.
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R&R Newsl-ocus

DUSTRY AND FORMAT NEWS, AS IT HAPPENS,

AROUND THE CLOCK.

Theodore Hitches With CBS

Dom Theodore will
take on the newly cre-
ated role of VP of
programming for CBS
Radio’s six Detroit
stations, as well as
VP of CHR program-
ming for the compa-

Theodore

ny. He will report to

Detroit senior VP/market manager Deb
Kenyon and CBS Radio senior VP of pro-
gramming Greg Strassell.

Theodore will oversee sports WXYT-AM &
FM, news WWJ, country WYCD, oldies
WOMC and smooth jazz WVMV. He'll handle
the day-to-day programming efforts of
WOMC and WVMV. Additionally, he wilt
supervise the company’s CHR/top 40 offer-
ings throughout the country. Current VP of
CHR programming Todd Cavanah will oversee
CBS’ rhythmic CHR stations. I

A Detroit native, Theodore’s 20-plus-year |
career includes stops at WFLZ/Tampa,
KRBE/Houston and, currently, Clear
Channel CHR/top 40 WKQI/Detroit. He
recently tendered his resignation from
WKQI and is set to exit Dec. 31.—Ken Tucker

R&R, Billboard Promote
Four In Charts Department
R&R and Bill-
board promote
four staffers
within the pub-
lications' charts
department.
Chart manager

Raphael George

George

is elevated to
associate director of charts for both
titles, with direct oversight of day-to-
day operations related to the radio-
based charts. He continues to man-
age the Urban, Urban AC, Rap and
Rhythmic charts. Gary Trust, chart
manager of adult radio charts and
Billboard’s Pop 100, will also handle
R&R’s CHR/Top 40 chart and edit the
Billboard Canadian Bulletin. Chart
manager Gordon Murray is appointed
manager of Billboard’s dance charts.
Department veteran Keith Caulfield is
named senior chart manager/analyst
at Billboard. He adds management of
the Billboard 200 to his cache of nine
other album charts.—Alexandra Cahill
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September Slide: RAB Reports
Radio Revenue Down 8%0

The radio business continued to slide downward in September. Even off-air revenue,
nearly always in the positive column, declined by 1% when compared with September
2007, according to Miller, Kaplan, Arase & Co. data released Oct. 17 by the RAD.

September’s local revenue fell 10% year to year while national revenue slipped by
7%. Combined, local and national revenue was down 9% and total revenue was oft
8% for all markets.

The downswing was greater than Wall Street’s expectations of a 3% decline and could
foreshadow a disappointing October.

Jim Boyle, senior analyst with New York’s CL King & Associates, who had called for
a 6% dip in September, told his clients in a **Flash Point” bulletin: It appears that [third-
quarter] industry revenue should be down 8%. We suspect many, if not most radio groups’
guidance will be missed when they report over the next two weeks.” He also suggests
that fourth-quarter pacings “are worse than September’s unexpectedly poor industry lev-
els, thus we anticipate most groups will guide well below Street consensus revenue esti- |
mates for Q4 earnings so as to cause significant estimate reductions.”

RAB spokeswoman Renee Cassis expects the group’s Q3 comprehensive report on

radio revenue to be issued around Nov. 21.—Jeffrey Yorke

NUMBER CRUNCH

2.1 19 3500

The number

shares thun-.mm |.|I“E|-
dent/CEQ Torn Beussa pur-
chased at 40 cents per share
Oict. 2, 15 days before he exited
the commpamy. CFO Rod
Sherwood, who replaced Beusse,
purchased 1.25 million shares at
the same price during a bwo-day
buying spree Oct, 2-3,

The estimated value in millions
of dollars of Live MNation stock
that L2 will receive as part of a
T2-year deal the band signed.
with the concert promotion com-=
pany garlier this year,
Annourced in March, the agree-
ment includes worldwide towr-
ing, merchandising and the
band's Web site,

The number of people manning

the average radia station news
staff, according to RTNDA and
Hafstra University, The number
was 2.5 people in 2007 and
200 2006, Slightly mare
than 40% of news directors
say they owersee news opera-
tians for seven ar gight sta-
tions, while 83% say they have
other duties at their stations.

WW1 Reorganizes Management
Team; Beusse Out

Despite a $100 million infusion from equity investor Gores Group, Westwood One finds
its share price dropping to a common penny stock and its management ranks shaken. On
Oct. 17, president/CEO Tom Beusse, a radio novice marking his 10th month on the job,
was ousted. New executive management was quickly installed. WW1’s board of directors
promoted Rod Sherwood to president in addition to his responsibilities as CFO. The New
York-based company also reorganized its management team to create direct leadership
for its two core business units, the radio network and Metro Networks Traffic divisions.
Gary Schonfeld, former CEO of MediaAmerica and a former Westwood sales exec, was
named president of the network division. Westwood COO Steve Kalin will serve as Metro
Networks Traffic division president.

“These management changes were made to create clear lines of authority and responsi-
bility to drive performance in the network division and Metro Traffic,” says Mark Stone,
WW1 vice chairman and Cores senior managing director/president of operations.

Once considered a giant among radio networks, WW1 has seen two years of declining
revenue. In August, its stock dropped below $1—to pennies soon after—threatening its list-
ing on the New York Stock Exchange. The company still must refinance $85 million in debt

due early next year.—Jeffrey Yorke

San Francisco Gets All-
News FM

CBS Radio sacrifices classic hits KFRC/
San Francisco to make room for its first all-
news station on FM. Effective Oct. 27,
news KCBS-AM will simulcast on 106.9
FM in addition to 74) AM. While the
company plans  to
KFRC’s
classic hits format on
KFRC HD2
channel, the entire
KFRC staff exits.
VP/market manager

continue

the

Doug Harvil says his

Harvil

goal is wider distribu-
tion. That means there aren't plans to re-
move the format from AM, as Bonneville
did with news WTOP/Washington.

One of the country’s top 10 billing stations,
WTOP was No. 1 adults 25-54 and No. 2
12+ in the sununer Arbitron. FM availability
could also help build a younger audience for
KCBS, which tied for second place 12+ but
ranked only seventh in 25-54, according to
September’s PPM results.—M ike Stent

TargetSpot Acquires
Ronning Lipset Radio

Internet radio advertising network TargetSpot
has acquired advertising rep firm Ronning
Lipset Radio. The sale price was not revealed.

Ronning Lipset’s two co-founders and
and
Andy Lipset, will join TargetSpot, serving

managing partners, Eric Ronning
as co-presidents ot sales, along with the
entire Ronning Lipset team.

Lipset says the tme was right for the two
companies to get together. “Both companies
own a very, very strong position in each of
their respective areas. Ronning Lipset has an
incredible reputation in the area of online
radio inventory and TargetSpot has an incred-
ible reputation and product from a technolo-
gy point of view, particularly in their ability to
geographically target online radio ads””

The newly formed company will repre-
sent more than 1,000 stations across more
than 50 radio groups and Web properties.
Network
broadcasters CBS Radio and Entercom,

partners  include  terrestrial

plus such Internet pure-play properties as
Yahoo, AOL and Live 365.
—Mike Boyle & Ken Tiicker
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VHT1’s Calderone Upped
To President

VHI
Calderone is elevated

chiet  Tom

to the position of

president. Previously,

Calderone  served  as

executive VP/GM, a

position he held since

May 2005, Under

Calderone’s  steward: Valcsrne
ship.VH 1 has posted 23 consecutive quarters
of growth among total viewers. with first:
quarter 2008 marking the nenwork’s highest-
rated ever among the key adults 18-49 demo.
In his new role, he will continue to oversee
day-to-day operations. strategy and manage-
ment of the entire VH I portfolio. Before
Joming MTV in October 1998, Calderone
was a consultant with Jacobs Media. advising
radio stations across the country on music,
talent and markeang strategies. Prior, he was
OM/PD ac WDRE/Nassau-Suffolk  and
WHEFS/Washington.—Autliony Crupi, Mledia-
ek, with additional eporting by Mike Boyle

Chicago Gets
Progressive FM Talk

Newsweb Corp. changes its three Chicago-
area FM signals from adult hits to a simulcast
of talk sister WCPT from 5 am. 10 9 p.m.
Evenings will continue to air “The Dance
Factory™ via a brokered ume arrangement.
Linked. the three signals provide nearly full
market coverage with 92.5 serving the West
Side. 92.7 hittng the North Side and 99.9
covering the city's South Side. One of the
only FM outlets for progressive talk, it is also
the first foray into FM talk in Chicago since
CBS Radio’s Free FM was replaced by the
Fresh AC format.—Mike Stermn

WWW.RADIOANDRECORDS.COM: INDUSTRY AND FORMAT NEWS, AS IT HAPPENS, AROUND THE CLOCK.

‘Sirius XM Begins Layoffs

A large number of XM employees have been cut loose at Sirius XM, an expected byproduct

of the July merger between the two satcasters but one that turned messy after an employ-

ee routinely accessed the company’s Ultipro internal payroll site and found a termination

date of Oct. 15 next to a number of names. After that initial information avalanche, an

emergency damage control meeting was held, and terminations began.

Among the casualties: Kurt Gilchrist, senior PD of XM'’s Decades channels; George Taylor

Morris, senior director of original programming; Kandy Klutch, MD/afternoon talent on XM’s ‘80s
on 8; John Clay, PD of XM’s *70s on 7; PD Billy Zero and “Dean of Music” Tobi from XMU; Rick
Lambert, PD of classic alternative Fred; Erik Range, MD of Ethel; Bill Hutton, PD of classic alterna-
tive Lucy; "SOs on S PD Ken Smith and MD Matt the Cat; '60s on 6 PD Pat Clarke; Jessie Scott,
PD of X-Country; country channel America PD Ray Knight, MD John Welch and show coordinator
“Country Dan” Dixon; PD Lisa lvery and MD DJ Xclusive of rhythmic the City; PD Bill Evans, MD
Brian Chamberlain and jock Cathy Carter from triple A XM Starbucks Cafe; Boneyard PD/air talent
Kevin Kash; Viva MD Karla Rodriguez; and Aguila MD the Mad Mexican.—Kevin Carter

>3 PIVOTALRADIO
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WFAN/New York Sold For Record-Setting $70M

In the preconsolidation early ‘90s, when
Infinity Broadcasting owned just 17 stations
in 12 markets and was run by Mel Karmazin,
the industry was rocked in December 1991 by
news that the company was purchasing the
nation’s first all-sports station, WFAN/New

York, from Emmis Communications for a

record-setting $70 million.
Looking back, Emmis president/CEOQ

Jeff Smulyan says, “It was a time when,
much like the current time, we had chal-
lenges and the industry had challenges.
We clearly had too much debt and felt like
we needed to do something.”

Not partial to selling the station,
Smulyan says Karmazin was aggressive
about the deal. “| said, ‘Here is what it

would take to get me to sell the station,’
and Mel met that number.”

WFAN PD Mark Chernoff, who joined the
station not long after the sale, says it was a
tempting target. “The 2illing was great.
You had {Don] Imus, Mike & the Mad Dog
and the Mets, Knicks and Rangers.”

But great programming and strong
billing weren’t Karmazin’s only reasons for
wanting the station. “He was going to take
Infinity public and he knew that the Fan
had tremendous cachet on Wall Street,”
Smulyan says. “If you look at Imus’ reach
in the financial district and the fact that
Wall Street is dominated by 35- to 54-
year-olds, the Fan was kind of the impetus
to getting their [PO dane.” —Mike Stern

Bigby Adds Strategic
VP Title At CBS

Veteran programmer Tom Bigby. who
oversces  CBS  Radio  sports  combo
WXYT-AM & FM/Detroit as OM, racks
on a new utle: VP of strategic program
ming for the company. With his addition-
al responsibilities, Bigby will work direct
CBS Radios
programming statt to create, develop and

with corporate
implement on-air and online content 111
tiatives across all formats. Bigby joined the
Detroit stations 1 January. His résume
mcludes a trio of CBS sisters: news
KRLD/Dallas and talk WPHT and sports
WI1P/Philadelphia.—Alike Boyle

Humm Appointed
Beasley/Las Vegas
VP/Market Manager

Tom
appointed VP/mar-

Humm s

ket manager for
Beasley's five stations
in Las Vegas, replac-
mg Chuck Mavhn.
Company VP of
Brian

operations

Humm

Beasley says [Humm
is “deeply entrenched 1 the Las Vegas
market, on both a business and personal
level,” and that his 30-year career in the
market would be mvaluable to the cluster.
In his new role. FMunum will oversee clas-
sic lats KKLZ, AC KFRH.
KCYE. news/talk KDWN
country KBET. A lLas Vegas native and

countrv
and classic

Nevada Broadcasters Assn. Hall of Famer.
Humm previously served as GM ot CBS

Radio/Las Vegas.—Alexandra Cahill

. GREAT DAY

with Jim & Debbie

radiogre

V/ELY

[ CONTEMPORARY

day.com

Presented by Sovereign City Communications
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Entercom Reflects The Times

Amid a sagging economy, Entercom has taken steps to try and shore up its bottom line,

starting with cuts. A significant number of people were downsized from the company,

including managers, programmers, airstaff, producers and back office personnel from

Entercom’s Boston, Kansas City, Milwaukee, Denver, Sacramento and Portland, Ore., clus-

ters. Names and contact information for some of those who exited are available at radioan-

drecords.com and in Street Talk Daily.

On Oct. 15, CEO David Field sent out a companywide two-page letter detailing some of

the company’s other “belt-tightening” efforts, as he put it, as Entercom “makes some nec-

essary changes” to ride out the current economic slowdown. As part of those changes,

Field announced that Entercom is suspending its matching contributions to 401(k) plans

“indefinitely with a plan to reinstate it at some point in the future, after the economy recov-

ers.” Additionally, Field wrote that he and company brass are “actively considering a wage

freeze in 20098." —Keith Berman

Dial Global Names VPs
Of Formats, Shows

Phil Barry has been named Dial Global
VP/GM of formats, while Susan Stephens
is named VP/GM of shows. Barry will
oversee operations of the company’s 24-
hour formats and consulting services and
will manage company operations in
Denver, Los Angeles and Omaha. Stephens
will manage the companys lineup of
owned and syndicated radio programs and
manage operations at [Jial Global’s Seattle
facility and be directly involved in Dial
Global’s expansion in Nashville.

Barry had been group VP/GM for Jones
Radio Networks” Denver operation since
2000. Stephens previously held programming
positions at stadons in Tennessee, Indiana and
Kentucky and was VP of programming for
Bluegrass Broadcasting for 10 years. Her radio
syndication career includes sales, program-

ming and general management roles at |

Broadcast Programming and Jones Radio.
Also in the formats group, Dial elevates
Patrick Crocker to senior VP of affiliate man-
agement. Crocker spent 12 years as VP of
afhiliate sales for 1ial Global in Denver.

—AMike Boyle |

BMG Rights
Management Launches

Bertelsmann unveiled its new strategy for the
music business Oct. 14 by launching BMG
Rights Management, a stripped-down label
focusing on the management of artists’ rights
across all media platforms. Bertelsmann
launched the Berlin-based group, headed by
Hartwig Masuch, after selling its 50% stake
in Sony BMG to Sony Corp. in a deal that
received final regulatory approval this
month. BMG’s new company will have a
strong focus on distribution across nontra-
ditional platforms, including mobile and
videogames. BMG Rights Management is
launching with the recordings of more than
200 acts that BMG retained from the Sony
BMG portfolio. Masuch plans to add to that,
focusing tirst on European performers.
—Scott Roxcborough, the Hollywood Reporter

OCTOBER 24, 2008

| reach $1 million.

Arbitron’s Q3 Income
Steady At S17M

Arbitron’s third-quarter net income was $17
million, or 63 cents per diluted share, off
slightly from the $17.2 million, or 58 cents
per share, earned during the same period in
2007. The company reported revenue of
$102.5 million, a 9.9% increase over the
$93.3 million achieved during Q3 last year.
The company says that its costs and
expenses jumped 14.5% to $72.1 million
from $63 million year to year. Analysts had
expected Arbitron to earn 58 cents per share
and revenue of $103.9 million. The ratings
provider also reported that September’s
Hurricane lke was costly, forcing cancella-
tion of two reporting periods in Houston’s
PPM service, worth about $500,000, while
damage to two Texas call centers could
Jeffrey Yorke

Radio Communicators
Group To Promote
Industry

Public relations and communications pro-
fessionals in the radio industry have joined
to form the Radio Communicators
Group. The group
represents radio
broadcasting compa-
nies and trade organ-
izations throughout
the United States.
Co-founded by

Beasley

Broadcast

Raphael

Group director of
corporate  communications  Denyse
Mesnik and Greater Media VP of corpo-
Heidi Raphael,
RCG’ goal is to promote initiatives tak-

rate  communications

ing place within the radio industry.

“The group’s value is twofold,” Mesnik
says. “Our goal is to facilitate consistent
communication between  broadcasters,
trade media and various organizations
within our industry, as well as to present a
united front in promoting radio to the
general marketplace”—Mike Boyle

Business Briefing

Entercom, Radio One
Removed From S&P Indices
FEnreroom was ranked 400 on 58P
MadCap 400 Tt unnl Oet. 16, when
it was vanked from the List and
replaced with Comstock Roesonrees,
The Philadelplia-based mdio group,
trading just above 31 these davs, was
selling tor around 520 per share 11
months ago. S&P wok samlar action
the same day with Lanham, Md.
based Roadio One, pulling the nrban
specilist’s 1 shares from the S&P

pec:
SmallCap 600 and replacing it wath

Flecrwood Eoterprises, Radio One’s
shares had fallen dramadcally, trading
for les than $1. Like Entercony,
Radio One 55 not commenting on it

reriwcal from the fand ranking.

Sirius XM Seeks Share
Dilution To 8 Billion,
Reverse Stock Split

Mewly merged S XM 15 seeking
sharchelder approval to dilute the value
of i public shares by ciking che 4.5 hil-
on now held by che compary and i
shareholders and wen them into 8 Til-
licm shares. The propesal was contained
i a Gl-page Securitics & Fxchange
Clommussion filing that alo announeed
e comnpany annual shareholder

mectng Dec 18 in New York.

By Jeffrey
Yorke

Lhe proposal seeks o win share-
holder approval to “cffect a reverse
stock split of our common stock by
a ranio of not less than one-for-10
and not more than one-for-30 ar
any time prior to [Jec, 31, 20004,
witlt the exact ratio to be ser at a
whole number within this range to
be determined by our board of
directors at its discrevon, and reduce
the number of authorized shares of
our common stock as set forth in
the proxy statement.” Although the
shares will be diluted, the reverse
split will restore some value by
increasing the price per share to
more than §1 and avoid possible

delisting on the MNasdag Index,

Satellite Radio Company
WorldSpace Files For
Bankruptcy

For the past 18 vears, WorldSpace has
been trying to make a business out of
supplying subscription radio to Asia,
Africa and Furope. But on Qe 17,
the satcaster Aled for Chaprer 11 pro-
tection. The move allows it o contin-
ue operatdons but decimares its stock
price, which has fallen below 20 cents,
a lomg way from the 320 ferched three
years ago. The company has only

172,000 subscribers, mosdy m India.

Transactions at a Glance

Florida City Radio’s WZAB-AM/Sweetwater, Fla., to Salem Communications’ Caron
Broadcasting for $1.4 million . . . Union County Broadcasting’s WEZG-FM/Corydon, Ky., to

Educational Media Foundation for $1.4 million .

. . Vox Media’s WCVR-FM and WTSJ-

AM/Randolph, Vt., to Great Eastern Radio for $750,000 . . . American Family Assn.’s KSFS-
FM/Sioux Falls, S.D., to Educational Media Foundation for $650,000 . . . Aloha Station Trust’s
WROO-FM/Green Cove Springs, Fla., to Flagler County Broadcasting for $350,000 . . . LiveAir
Communications’ construction permit for WEFX-FM/Calcium, N.Y., to Community Broadcasters
for $200,000 . . . Stafford Broadcasting’s WSCG-AM/Greenville and WSCG-FM/Lakeview,
Mich., to Packer Radio Greenville for $195,000 . . . Gateway Public Radio’s WELJ-FM/Brewton,
Ala., to Agape Educational Media for $100,000.. . . Eastern Sierra Broadcasting’s construction
permit for a new AM station in Susanville, Calif., to Sierra Radio for $10,000.

Deal of the Week

WCVZ-FM/South Zanesville, Ohio
PRICE: $2.2 million

TERMS: Asset sale

BUYER: Southeastern Ohio Television Systemn, headed by president Henry Littick. Phone:
740-452-5431. It owns two other stations. This represents its entry into this market.

SELLER: Christian Voice of Central Ohio, headed by president Dan Baughman.

Phone: 614-289-5700
FORMAT: Christian contemporary

BROKER: Greg Cuy of Patrick Communications

COMMENT: Christian Voice of Central Ohio’'s WCVZ-FM/South Zanesville, Ohio, to
Southeastern Ohio Broadcasting Systems for $2.2 million. An LMA will begin Nov. 1.

2008 Deals to Date

Dollars to Date:

Dollars This Quarter:
Stations Traded This Year:
Stations Traded This Quarter:

$695,161,147 (Last Year: $3,011,395,678)
$36,039,640 (Last Year: $134,149,000)
613 {Last Year: 1,539}

47 {Last Year: 105)
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THE CONTEST NETWORK

Listener Contests Generate Revenue.

Transform listeners into avid contestants — and money generators for oY
your station. Supercharge your contests in a socially relevant and turn-
key way... and make money from day one. n

of |'b
It works, it's easy to get started, and yes, It’s free. N :'

of
if.net gives stations and groups a contest engine fueled by a targeted
social network. Your listeners will compete for prizes, and you can sell
local sponsorships and advertising — online, on site and off air!

S Aireudy using if.net: Y
_I(I.S}(f_tos Angeles

af

<V
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4T NO. 1 ON CHR/TOP 40,
PINK'S “SO WHAT" PASSES
THE 10,000-PLAYS BARRIER
-10,178), A FEAT PREVIOUSLY
ACCOMPLISHED ONLY BY
=ERGIE’S “BIG CIRLS DON'T
ZRY,” TIMBALAND'S
“APOLOGIZE" AND LEONA
_EWIS’ "BLEEDING LOVE."

Contents........

FEATURES

14 READY TO POST?
Radio prepares to provide clients with
audience guarantees. But many
posting issues remain unresolved.

|
!
' “You either have to
- embrace change
and run to it, or
you'll wake up one
day sitting alone

in a room. s

FORMAT
CHR/TOP 40

RHYTHMIC
RAP |

URBAN

URBAN AC

GOSPEL

CHRISTIAN AC

CHRISTIAN CHR

CHRISTIAN ROCK

52 ONBOARD WITH RADIO |
Broadcasters play an integral role on - COLUMNS

Smooth Jazz Cruise.

Artist / Title \

Byl e 1O WATCHING THE DETECTIONS

=7 A look at early results of PPM Internet/
Whatever You Like HD side channel tracking.

T/

Whatever You Like

T-Pain Featuring Lil Wayne / - S MOOTH JAZZ SPECIAL
Can't Believe 46 ALL ABOARD A JAZZY SEA

Jennifer Hudson / First-rate affinity group travel puts
Spotlight wind in fans’ sails.

James Fortune & FIYA /

| Trust You 48

Brandon Heath / SMOOTH SAILING

Give Me Your Eyes 5 Koz & Friends, Smooth Jazz Cruise and
Brandon Heath / new Playboy Jazz Cruise reflect spirited
g':[:"elyw — passion—and a boatload of guest stars.
Si’\ir;e Wnth Me

Chris Tomlin /

_Jesus Messiah

Toby Keith /

SOFT AC/INSPIRATIONAL

COUNTRY

TR M OB N oM HE M "I'__Uiﬁ_-,()'l%’

She Never Cried In Front Of Me . i 21 The Spin
AC <3 | Tene iy Lie A Nt /0 PUBLISHER’S PROFILE 24 EHRag 4l
! Jason Mraz / ABC Radio Networks’ Carl Anderson 27 Rhythmic
HOTAC = 2 \nde
'm Yours focuses on “reverse mentoring. 30 Urban
SMOOTH JAZZ =3  Davekoz/ 34 Christian
Life In The Fast L.
bl DEPARTMENTS | 38 Country

The Offspring /
You're Gonna Go Far, Kid 42 AC/Hot AC

Metallica / 8 MANAGEMENT/MARKETING/SALES | 46 Smooth Jazz
The Day That Never Comes

ALTERNATIVE

W

ACTIVE ROCK

i

Seven things to know about selling to 54 Rock
ROCK ©=7 Sgc/l?ﬁ é?oll B women in this chaotic economy. 59 Triple A
0.A.R./ ;
TRIPLE A &C Shattered (Turn The Car Around) ]O MARKET PROFILE 62 Latin

Kasey Chambers & Shane Nicholson / 66 National Alrplay

Rattlin" Bones

Latinos account for 45.8% of the
Miami market population. As a result,
the market easily supports a dozen
Spanish-language radio stations.

AMERICANA

Alacranes Musical /
Dame Tu Amor

REGIONAL MEXICAN

Luis Fonsi /
No Me Doy Por Vencido

K e Doy Por Vencido 12 STREET TALK

Ivy Queen / Budget crunches cut deeply at Mainline/
Dime _ '|6 Louisville, with five name-brand exits.
Victimas Del Doctor Cerebro / &

El Cadaver Del Amor S AT 18 NEWS/TALK/SPORTS

Mike Stern shares lessons learned after
a year as format editor.

LATIN POP
TROPICAL

LATIN RHYTHM

LATIN ROCK / ALTERNATIVE

O.A.R. TOPS TRIPLE A Tpem, ‘e . 22 SOUND DECISIONS

FOR A THIRD WEEK WITH | ! . . . .
“SHATTERED (TURN THE § } "! v E:ianr;g;fvtw;:hei\r/“ojlwng business or risk

CAR AROUND).” ITS FIRST &£
LEADER AT THE FORMAT IS ?
ALSO ITS BIGGEST HIT AT 7#
HOT AC(NO. 4, UP 161 =
PLAYS) AND ITS FIRST #&
CHART ENTRY AT CHR/TOP

40 (NO. 34, UP 236). WUN T w T F
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MANAGEMENT / MARKETING / SALES

‘A woman
doesn’t just
buy things.
he invests
in benefits.
She wants
to know
what your
oods will
o for her.
—Kelly McCormick

Seven things to know about selling to women in this economy

Gender Bender

Kelly McCormick

o one would blame you for hitting the snooze alarm button.

The stock market report looks like a map of the Rocky

Mountains. House prices are falling like autumn leaves. Women

are saying “no” more often than they’re saying “yes” when
looking to buy. Our chaotic economy has sellers moaning, “It’s not even worth
getting out of bed.”” m Well, here’s your wake-up call.

[ recently spoke with a very happy client, who
reports that the client’s company has actually seen
an increase in sales to women—even in this mar-
ket. Someone’s doing something right. Keep
reading to find out what these sales reps know
about selling to females.

1. Don’t push products and services. Women want
to buy from experts, but they dont want to hear
every detail about your wonderful products and serv-
ices.When you first meet with a potential buyer, she
has a different sales conversation in mind. It begins
with,“Get to know me and find out what [ need—
then we’ll talk about what will work for me”

2. It's men who want the sizzle. It stands to reason

that men and women want the same things from
products and services, right? Wrong. First and fore-
most, men buy features. Features are what a prod-
uct has. In a man’s buying world, that translates into,
“Show me the whistles and bells.” However, women
have a different list of buying considerations.

3. Women look for value. A woman doesn't just buy
things. She invests in benefits. She wants to know
what your goods will do for her. A woman is most
impressed by a sales conversation centered on how
something will make her life or job easier. Phrases

ELINT)

like “saves you time,” “will last for years” and

“improves your situation” is what she wants to hear.

4. She has a checklist. Here’s a little-known fact.

The buying experience actually begins before
you meet. When first considering a purchase, a
woman looks at the big picture. Then she makes
a buying checklist. It’s your job to find out what's
on that list before you even think about suggest-
ing a solution.

5. Make her questions your questions. When
wormen comrnunicate, they take turns asking and
answering questions. She expects you to do the
same. An easy way to put your sales conversation
together is to simply turn her internal checklist
of questions into your questions. But don’t over-
complicate this. Start off with the classic open-
ended questions: who, what, when, where, why
and how. This will move the conversation in the
right direction.

6. Forget about faking it. If you don’t know the
answer to any of her questions, don’t try to fake
it. Instead, say, “I’ll get that information for you.”
Women place a high value on being able to trust
a seller. Your willingness to get the answers to her
questions will earn you valuable buying trust.

7. Check your fear at the door. Stay calm. This
roller coaster economy has salespeople operating
from fear of disaster. So what do they do? They sell
as if their life depended on it. Women have a sixth
sense when it comes to reading emotions and
energy. If you're worried, she’ll pick up on it. So
take a long silent breath before you speak. Deep
abdominal breathing signals the central nervous
system to calm down. This will keep you focused.

Final thoughts: Get out of bed. Despite the e-
conomy, it’s still possible for sales to flourish.
When selling to a woman, make sure to have an
interactive conversation. Your goal is to discov-
er what she’s looking for. Then deliver. And re-
member to breathe. RR

Kelly McCormick writes a monthly colutnn on women
and sales for Sales & Marketing Management. This arti-
cle originally appeared Oct. 14 at managesmarter.com.

THE 60-SECOND COPYWRITER
Writing To Music Can Inspire A

Message That Sings

By Jetfrey Hedquist

How many times have you heard a piece of
rmwesic and been inspired? How many times
has music brought tears to your eyes? Or
miade you chuckle or smile? How many times
has rmusic triggered great memaories? The
powver of music fies in its close link to our
emations. One of the reasons we love our
favarite movies so much is the music scoring.
Often, a song from our past will bring us
back to the moment we first heard it. With
this catalytic power, it's no wonder that
more and mare writers use music as a tool
ta help thern break writer's block and
improve the emotional depth of their writ-

ing. The next time you create a spot, don't
just select music in the production phase to
complermnent the words you've already craft-
ed. Let the music help you create the words.
Try this: Select several pieces of instru-
mental music and with the client information
at hand, simply listen to each one and see
where it takes you. Begin writing while lis-
tening and cortinue for at least two minutes.
[on't try to make sense out of the story yet.
Just write what the music inspires you to
write. You'll be struck by ideas, thoughts,
feelings and emotions that wouldn't have
ardinarily corme to you without listening to

the music. At the end of two minutes you
may have a complete commercial, a concept
for an ad, pages of possible campaigns or
random ideas. You should at least have the
start of a commercial.

The music has allowed you to bypass
the thinking process and write from your
heart, your gut, your emotional center.
This is good, because that's the level from
which listeners will react to a commercial.

If the music you've chosen inspires you
to write something cogent, continue to
refine the commercial. If not, pick another
piece and continue the process.

Don't be afraid to pick music that doesn't
seem to match your advertiser. Sometimes
that can be the most inspiring. At first, that
gentle harp piece may not seem to fit the
amusement park you're writing for, but give
it a chance. That military march wouldn't

have been your first choice for the fast food
restaurant—but listen to it, start writing and
see what happens.

Each piece of music will have rhythms,
chord changes, melodies and hooks that will
be natural complements for the words you
write, After using this technigue you may find
that the blending of words and music in your
commercial seems more natural than if you
had just added the music as an afterthought.

I've been teaching this technigue in
seminars for 16 years. Now a new genera-
tion of writers is discovering its ability to
break writer's block. Craft your words
while listening to music and you may find
your advertisers singing your praises.

Hedquist Productions founder Jeffrey
Hedguist con be reoched ot 641-472-6708
or jeffrevi@mhedguist.com.
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tive, including upper-level management, programmers, producers, talent, network executives and
others. The diversity of the group will help to ensure an agenda that addresses the most important
issues facing the format. —-Mike Stern, R&R News/Talk/Sports Editor

-

Gabe Hobbs
Sr. VP/Programming,
News/Talk/Sports,
Glear Channel

@7
Eric Stanger
Talk Programming
Dir/AffiliateRelations,

“The Sean Hannity Show”

George Woods
internet Broadcaster,
Radio George

Register today at radioandrecords.com


www.americanradiohistory.com

R&R

MARKET PROFILE

panish speakers outnumber those who speak English in the city of Miami, accounting

for nearly 60% of the population,

while the latter make up shghtly more than 27%,

according to Census data. With Launos making up 45.8% of the larger media market
population, the market easily supports a dozen Spanish-language radio stations. Univision
Commumcations and Spamsh Broadcasung System go head-to-head with four stations each: SBS’ Spamsh
oldies WCMQ-FM ranks No. 2 and Umvision’s Latin pop WAMR-FM 1s No. 3. Capitalizing on a diverse
Latino population, SBS recently launched the market’s first regional Mexican format on WZMQ-FM.

Univision also has one of the market’s three TV duopolies, top-
rated WLTV  (Univision) and WAMI (TeleFutura). NBC
Universal broke up its duopoly, agreeing to sell NBC outlet
WTVJ-TV to Post-Newsweek for $205 nullion, keeping WSCV
as its Telemundo O&O. Post-Newsweek, which owns WPLG
(ABC), will have a duopoly of two major-market network affiliates.

CBS owns the third duopoly, boasting CBS O& O WFOR-
TV and MyNetworkTV affiliate WBFS-TV. In June, WBFS
launched a new local morning show (7 a.m.-9 a.m.), “Jim &
Jade in the Morning.” only to cut the show Oct. 17. Sunbeam
Television’s Fox affiliate, WSVN, generally wins mornings.

Tribune is consolidating operations by moving its CW afhili-
ate, WSFL-TV, into the Fort Lauderdale offices of the Sun-
Sentinel. WSFL, which recently dropped its late news at 10 p.m.,
is planning to launch a 5 a.m.-9 a.m. newscast next year with the
Sun-Sentinel. The Sentinel is neck and neck with McClatchy-
owned the Miami Herald. Along with Cox Enterprises’ the Palm
Beach Post, the three have agreed to a content-sharing deal while
continuing to compete for readers and revenue.

Clear Channel and CBS Outdoor are the major out-of-home
players. CEMUSA and JCDecaux also have contracts for street
furniture and some bus shelters.—~Kary Baclman, Mediaweek

Edited By Katy Bachman and Alexandra Cahill

Fort Lauderdale o
Holtywood ~ ®

Mami ¢

| miemiDede
Monroe

Radio Metro Rank: 12

Population 12+: 3,538,400

No. Of Radio Stations (Rated): 31
TV DMA Rank: 16

Population 2+: 4,079,967

TV Households: 1,536,020

No. Of TV Stations
(Net./Ind./Public/Loc. Cable): 11/5/11

WHO THEY ARE

Market Demographics (vs. US)

Miami DMA % US 9%
Men 489% 499,
Women 52%  51% . 19%
Married 53% 57% 4% 4%
Never Married (Single) 27% 25%
Widowed/Legally Separated/Divorced 20% 18%
White 78% 83%
Black/African-American 18% 12% 18-24 25-34 35-44 45-54 55.64 65+
Hispanic 469%0 13%
Other 2% 3% Market Household Income (vs. US)
Employed Full-Time (35 Hours Or More) 50% 50%
Employed Part-Time (Less Than 35 Hours) 14%0 15%0
Not Employed 36% 35%
No Children In Household (Under 18) 61%  59% 14%  14%
One Or More Children 39%0 41%
Two Or More Children 22%0 25%
Thoeas B Mo CHirgr o i <$29,999 $30K-39,999  $40K-49,999 $50K-74,999 $75K-99,999 $100,000+
SOURCE: SCARBOROUGH USA+, RELEASE 2 2007 SOURCE: SCARBOROUGH USA+, RELEASE 2 2007, DMA
MARKETPLACE
e
Local Ad Revenue (Mil) Local Online Ad Revenue (Mil)
%0 CHANGE LOCAL NATIONAL TOTAL SHARE
2006 2007 2006 TO 2007 Pure Play $71.9M $280.0M $351.9M 69.9%
Spot Television $466.7M $668.1M 43% Newspapers 42.9M 0.8M 43.7M 8.7%
Newspaper 692.4M 621.9M 0% Magazines 1.6M 40.7M 42.3M %ZZ/Q
3 Television 9.0M 28.3M 37.4M 4%
Radig Teksy RN T Directories 21.4M 2.8M 24.2M 4.8%
QOutdoor 102.3M m.om 9% Radio 2IM -05M 2.6M 0.5%
Local Magazine 13.3M 13.7M 3% Other Print 1.4M 0.2M 1.6M 0.3%
Total 1,435.9M 1,614.M 12% Total $151.3M $352.4M $503.6M
SOURCE: Nielsen Monitor-Plus, DMA © 2008, Borrell Associates, estimates based on Qt figures, DMA
e S ———————— e e — 0| OO WCEN

SQAD Cost Per Point TV Monitor

SQAD Cost Per Point Radio Monitor

TELEVISION EARLY LATE RADIO

P25-54 EARLY AM NEWS PRIME NEWS P18-49 AM DRIVE
August ‘08 A$253 $384 A$1390 A$567 August ‘08 V$245
July ‘08 A238 384 V1370 V557 July ‘08 A253
June '08 A23] A 405 A1396 AS64 June ‘08 A247
March ‘08 216 298 1282 504 March ‘08 242

SOURCE: SQAD Q3 2008, DMA
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A Trending
MIDDAY PM DRIVE Upward
V$227 V$256 .
Trending
A0 A 265 Downward
A223 V258
220 263
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Items In Household (vs. US)

Wireless/Cell

78%
Phone Subscriber 72%

OVR (i, ec)

DVD Player -
Digital Camera 400/27%

HDTV 24%

23%

25%

7%
PDA l Ay

Satellite Radio lS%

Subscription 7%
Satellite TV 30%
Subscription 29%

Videogame 22%
System 28%

SOURCE: Scarborough USA+, Release 2 2007, DMA

_—————
Newspaper Readers
Any Daily (Cume) 38%
Any Sunday (Average) 50%

Online (Past 30 Days) 22%
Out-Of-Home
COMMUTING TIME

(To Work, One-Way)

< 10 Minutes 15%
10-19 Minutes 24%
20-29 Minutes 24%
30-59 Minutes 23%
60+ Minutes 8%
Don’t Commute 7%
MODE OF TRAVEL

Carpool 6%
Drive (Not Carpool) 92%
Public Transportation
(Combination of bus, metro rail,

taxi, tri rail or other) 16%

Newspaper, OOH and Web: Scarborough Miami

Web Connection (HHLD)

Cable Modem
Dial-Up

DSL

Other Connection
None

17%
9%
445,
5%
27%

Cable Penetration

Cable, Non ADS

62%

Alternate Delivery Sys. 30%

Digital Cable
Cable With Pay

31%
34%

Television Usage

Early AM (5-Sa)
Early Fringe (4-6p)
Early News (6-6:30p)
Prime Access (7-8p)
Prime

Late News (11-11:30p)

29%
50%
58%
61%
67%
64%

Local Market Study, Release 1 2008; Cable: Nielsen; TV: Nielsen Spring 2008 Live+7, all DMA

Audio/Video Stores Shopped Past 12 Months (HHLD)

Best Buy
BrandsMart U.S.A.
Circuit City
CompUSA

Costco

30% Kmart 7% Target 13%
23% Radio Shack 8% Wal-Mart 17%
15% Sam’s Club 3% Other Store 12%
5% Sears 5% Did Not Shop For Audio/Video ltems 37%
8% Sound Advice 2% Any Audio/Video Store Shopped  63%

SOURCE: Scarborough Miami Local Market Study, Release 12008, DMA

RADIO

Radio Spending, Past Five Months

Radio Ownership

All amounts are in $(000’s) NO. OF RATINGS
ADVERTISER OB-SEP 08-AUG 08-JUL 08-JUN O8-MAY OWNER STATIONS ~ SHARE
AutoNation $153  $191  $359  $367 $346 Cox 4 FM 77
AT&T 404 200 175 283 406 Clear Channel SFM, 2 AM(7) 17.4
Florida, State Of 241 334 336 287 252 Univision 2AM, 2 FM (4) 15.7
Page Brothers 227 248 241 241 245

Berkshire Hathaway 258 338 283 264 184 SOURCE: Arbitron Spring 2008, Metro

Verizon 207 232 153 152 213 ————
General Electric 193 139 259 21 122 =

Strax Rejuvenation and Aesthetics Inst. 197 166 190 161 124 RadIO Usage

Publix Super Markets 27 381 127 n7 199 AM Drive (6a-10a) 79%  PM Drive (3p-7p) 75%
Texas Pacific Group 198 141 10 105 158 Midday (10a-3p) 70%  Evening (7p-Mid) 48%

SOURCE: Nielsen SpotScan, Metro

SOURCE: Arbitron Spring 2008, Persons 12+, Metro

Ratings
PERSONS 12+, SPRING 08-SUMMER 08 (RANK)
WHQT-FM  61-6.0 (1)
WCMQ-FM  5.6-5.7 (2)
WAMR-FM  5.8-5.5(3)
WEDR-FM  51-5.3 (4)
WLYF-FM  4.9-51(5)

PERSONS 18-34 SUMMER 08 (RANK)

WEDR-FM m
WPOW-FM 2
WHYI-FM 3)
WFLC-FM (4)
WLYF-FM (5)

SOURCE: Arbitron Summer 2008, AQH share, Mon-Sun 6a-mid, Metro

WHQT-FM M
WAMR-FM 2)
WFLC-FM (3)
WLYF-FM 3

WCMQ-FM/WEDR-FM (5)

PERSONS 25-54 SUMMER 08 (RANK)

Top-Selling Albums

ARTIST TITLE ARTIST
1 T.l. PAPER TRAIL 6 ROBIN THICKE
2 JENNIFER HUDSON  JENNIFER HUDSON 7 OASIS
3 LUIS FONSI PALABRAS DEL SILENCIO 8 METALLICA
4 NE-YO YEAR OF THE GENTLEMAN 9 YOUNG JEEZY
5 MARCO ANTONIOSOLIS NO MOLESTAR 10 JONAS BROTHERS

SOURCE: Nielsen SoundScan, for week ending: 10/12/2008
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TITLE
SOMETHING ELSE

DIG OUT YOUR SOUL

DEATH MAGNETIC
RECESSION

LITTLE BIT LONGER
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STREET TALK.

— By Kevin Carter and Keith Berman

TIMELINE

John Strazza upped to senior VP of
1 promotion at Zomba Label Group. B
MLl Peter Thiele advances to OM of
Salem Media/New York. B Andy Bloom returns
to Philadeiphia radio as PO of WIF.

Regaie Jordan returns to Clear
Channel as VPimarket manager of
MLUENE the Morfolk cluster. B Nate Lundy
lands OM gig at KTER and WOAI/San Antonio.
B Kevin Graham named

PO of WXYT/Detroit.

Keri Littlefield
ascends 1o
president/ Gk
of ABC Radio/Dallas. B
Randy James joins
EHMX/Houston as PD.
M Peter Berk becomes
YRIGM for AstorSan
Diego.

FEARS ALOD

Ralph Simon

set as executive VP of Capitol

Records. B Quincy McCoy made PD
of WBLS/Mew York, B
Russ Allen appointed
PD of WERGQ/Baltimore.

ST T

N

Susan
Hoffrman set
as GM of
KEHT/Houston. B
WMIL/Milwaukee OM
Kipper McCee adds
WOKY duties. B Kerry
Wood elevated to

FERRS ALD

national AC director for

Mercury/Polydor.

25

YEARS AGD

Benjamin Hill recruited to be PO
of KFMK/Houston. B Bob Case

upped to PD of KUBE/Seattle. B
Reggie Blackwell becomes PD of KOPA-AM

& FM/Seattle.

Al Brady

boosted to
AR director of
programiming for NBC.
B John Duncan tapped
to be PO of WAAF/
Worcester, Mass. B Ron
Rodrigues joins KMPC/
Los Angeles as music

coordinator.

d

Duncan

—LCampiled by Hurricane

Heeran (hheeran@rodioandrecords.com)

Elliot Wakes Up Feeling Chipper

Originally, WWDC (DC101)/Washington morning
maniac Elliot Segal had planned to burn a bunch of
copies of Clear Channel’s authorized story, “Clear
Vision: The Story of Clear Channel
Communications,” having helped himself to 18
cases of the book from the office
and prepared for a good old-
fashioned book-burning. How-
ever, fires aren’t as easy to pull off
as they once were. “There are so
many rules that exist when you
want to just set up a fire can, fill
it with gas and then torch some
books,” Segal tells ST.“The
[Environmental Protection
Agency] and several area fire

departments made sure to let me know that. There
were also several law enforcement men waiting for
us at work, so, sadly, the book-burning did not take
place . . . However, there are no rules about tossing
books into a wood chipper, so, after a little on-air
explanation of our situation, an
enterprising fan in the lawn-
maintenance industry brought his
truck and chipper over to CC/
D.C. headquarters, and we went
right to work,” he says. “Ten min-
utes later, 180 copies of ‘Clear
Vision” were chipped into confet-
ti. My co-workers at all the sta-
tions seemed happy. The man-
agers, well .. ”

Before A Station Flips, It Must Snap

After a two-year run with rhythmic AC in Menphis, Entercom’s
WSNA (Snap 94.1) played flush-the-format Oct. 17, flipping to
Classic Hits, 94.1 'KQK to the sounds of Bob Seger’s “Old Time
Rock & Roll” and the Rolling Stones’ “(I Cant Get No)
Satsfaction.” New calls WKQK are presuinably en route. OM
Jerry Dean, who already programs AC sister WRVR (the River
104.5), takes over PD) duties for the new station as former Snap
PD Brad Carson becomes APD/overnight host for 'KQK. The
best news: Steve Conley and Karen Perrin are reunited, and it feels
so good. The duo is best-known and loved for its long stint across

the hall at hot AC WMC-FM (FM 100) as part of ntorning trio
Ron, Steve & Karen. Conley left FM 100 in 2006, and Perrin and
Ron Olson continued as a duo. Perrin now transfers to the new
94.1 'KQK, reteaming with Conley, while Olson remains behind
to hold down mornings on FM 100, joined by Dana Fox, who
used to co-host afternoons on 94.1 when it was hot AC WMBZ
(the Buzz). Ken Merson will track middays out of Baldmore; after-
noons will be handled by Willie B, PD/afternoon talent at adult
hits sister WNTR (107.9 the Track)/Indianapolis; and “The Tom
Kent Radio Network” will rule nights seven days of the week.

Quick Hits

M Best wishes to Dave Morey, who's step-
ping down from mornings at Cumulus
triple A KFOG/San Francisco after more
than a quarter-century with the legendary
station. His last day will be Dec. 19, after
which he's returning to Michigan. “it’s
been a great run with 26 years with KFOG.
That's something I'm very proud of and
grateful for,” says Morey, who will continue
to create KFOG's popular “10@10” feature
that airs each weekday at 10 a.m. and 10
p.m. The morning show also stars Peter
Finch, Renee Richardson and “lrish”
Greg McQuaid, who will soldier on.

Dave Morey toasts his co-hosts after making
his retirement announcement.

B Annie Wilson, already busy as pro-
gramming assistant for Bonneville adult
hits WARH (106.5 the Arch)/St. Louis,
doubles her pleasure as she takes over
nights. Andrew Eads, who had been fill-
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ing in on the shift, moves back to his
usual overnight spot.

B Now that PD Nik Rivers has had a
whole month under his belt at Stephens
Media alternative WZNE (94.1 the Zone)/
Rochester, N.Y., he’s making a bunch of
changes, starting with installing himself as
the 11 a.m.-2 p.m. talent—the midday
meat, as it were, between “Rover’s
Morning Glory” and Opie & Anthony in
afternoons; this pushes Brody to 5 p.m.-8
p.m. “Also, with a new PD comes brand
new studios,” Rivers tells ST. That’s right—
effective Oct. 24, the Zone is moving to 28
East Main St., 8th Floor, Rochester, NY
14614, so please update your Rolodexes
and adjust record service accordingly.

M Wilks has named Layne Ryan GM of its
Fresno cluster, which includes alternative
KFRR, classic rock KJFX and smooth jazz
KJZN. it's a cross-country cruise for Ryan,
who spent the past three years as market
manager for Cumulus/Myrtle Beach, S.C.

B Entercom/Norfolk executes what industry
experts refer to as “Ye Olde Switcheroo,” pair-
ing up Jenna Kehoe in momings on AC
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WWDE (2WD) with existing co-host Mark
McCarthy to form “Jenna & Mark in the
Morning!” As a result, Kehoe shortens her
midday shift on hot AC sister WPTE (94.9
the Point)—she’ll now do noon-3 p.m., while
Point morning co-host Woo Woa (seriously}
extends her solo airtime from 10 a.m. to noon.

W Atom Smasher trades Texas for Indiana to
fill the open morning slot at South Central
CHR/top 40 WSTO (Hot 96)/Evansville,
Ind.—taking over the shift vacated by Booker
& Sarah, now doing momings at CBS CHR/
top 40 KKHH (Hot 95.7)Houston.
Smasher left afternoons on Clear Channel
CHR/top 40 KHKS/Dallas in August, and
he’s also well-known in the Lone Star State
for his eight years at KRBE/Houston.

B Meredith Teplitz exits middays at
Hubbard FM talker WFMP (FM107.1)/
Minneapolis after a year, leaving co-host
Stephanie Hansen to fly solo for now.
Teplitz previously spent two years across
the hall at hot AC KSTP-FM (KS95) and
has stops in Austin and Tucson on her
résumé. She can be reached at 520-406-
6363, merecnair@aol.com or her Web

site, mereonair.com.
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The Programming Department

B Jack Evans, who joined GapWest Broadcasting a year
ago as VP of programming and operations, has left the
company. At the moment, there aren’t plans to replace
him. Evans is a 30-plus-year industry vet and spent 18 of
them at Clear Channel; he was senior VP of programming
at Clear Channel for a
Wall meets Wash. decade before leaving in

August 2006.

M Steve Wall is headed to
Spokane as the new PD/
morning personality at
Spokane Television triple
A KXLY (the River).
Upon his arrival, current
PD Larry Snider will slide
across the hall to program
KHTQ (Rock 94 1/2),
replacing Barry Bennett,

who exits. Wall spent the past three years with Jones Radio
Networks doing afternoons on its hot AC format, but his

programming and on-air career spans 25 years at places like
KMXV/Kansas City; XHTZ (290)/San Diego; KDON/
Monterey; KWIN/Modesto, Calif.; KBOS/Fresno; and
KKXX/Bakersfield. He was also instrumental in launching
the careers of Erich “Mancow” Muller; Rusty Humphries;
Eric & Nick Vidal, aka the Baka Boyz; and others. Wall will
keep his other day job, president of Talent Farm, where he
consults and directs creative talent. Find him at 720-219-
2628 or talentfarm@gmail.com.

B Two promotions and one bundt cake at Curtis Media
Group in Raleigh as two guys are upped at oldies WWMY
(Y-102.9): Shawn Matthews is now OM, and Doug
Purtee is upped from part-time to middays/imaging
director. Purtee replaces midday jock Mark Mueller, who
exits. Matthews was in the company’s Web design/inter-
active media department and will now assist as PD/after-

noon driver Bill Campbell steps back from programming

to concentrate on his voice-over business. Mueller, a 22-
year industry vet who has worked at WW2Z (2104)/
Washington and WBLI/Nassau-Suffolk, is avaitable to
kick ass for [your calls here]; hit him up at 919-553-4619

or foxmuellerl@yahoo.com.

Bl After three years, OM Kipp Kelly has been downsized
from ABC Radio Networks’ True Oldies Channel as his job
is eliminated. True Oldies headmaster Scott Shannon
and staff will now pick up his workload, while Kelly will
focus on his voice-over/imaging company, NextStar
Studios. Reach him at 800-266-7556, 646-280-7001 or
kippkelly@aol.com.

B After 18 months at the helm of Cox rhythmic WHZT (Hot
98.1)/Creenville, S.C., PD Jet Black has gone buh-bye. OM
Steve Crumbley will assume the PD position during the
search for Black’s replacement.

Mainline Now
Much Shorter

The budget cuts have cut deeply at Mainline/Loussville, result-
ing in several major departures, including two PD positions:
Shane Collins exits CHIR/top 40 WDJX, and PD) Big Joe
Stamm leaves rock sister WLRS. Also out at WLRS: morning
Jjock Rocky Knight, promotions director/midday personality
Jim “Skinny J” Coyle and several sales and support stafters.
Urban WGZB also says goodbye to midday talent JC White.
Collins has a long history with "DJX: He started there in
weekend overnights in 1992, left in 1996 to do atternoons at
WLKT/Lexington, Ky., and returned to 'DJX two vears later.
He was upped to PD in 2000. WX progranumning duties
will now be shared by APD/MID/morning personality Ben
Davis and OM George “Not Goober” Lindsay. Collins can be
reached at 502-558-0044 or shanec1234@gmail.com. Learn
more about Knight at rockyknight.com.

ENGAGE YOUR LISTENERS.

TRANSCEND THE USUAL.

LEAD, DON’T FOLLOW.

Great Moments In
Syndicationosity

M Even the mighty metropolis of Waco, Texas, has been
sucked into Ryan Seacrest’s powerful gravitational field:
Simmons hot AC KLRK (Star 92.9) picks up “On Air With
Ryan Seacrest” in afternoons, followed by another giant
bent on world domination—John Tesh—in nights.

B Tesh also makes a pit stop in nights at Clear Channel hot
AC WMMX (Mix 107.7)/Dayton, as Doreen heads to
overnights. To celebrate, everyone in town simultaneously
enjoyed a delicious Creamsicle, quickly followed by the
requisite ice cream headache.

B Clear Channel hot AC KGBY (My925)/Sacramento picks
up “On Air With Ryan Seacrest” from 4 p.m. to 7 p.m.
Seacrest was welcomed into town with a parade and pre-
sented with a giant ceremonial key, which actually unlocked
the doors of a local Quizno's.
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After years of highly
charged debate, radio
prepares to provide

clients with audience
guarantees. But
many posting issues
remain unresolved
By Paul Heine

Radio’s transition to

electronic audience measurement has been

anything but smooth sailing. And now, despite
broad guidelines ratified by the RAB at its
fall meeting, the industry arrival of posting,

too, may be in for a bumpy landing. m Long a

subject of contentious debate within radio

circles, posting is the process that reconciles

advertising time buys with actual audience

delivery: If the schedule doesn’t produce

gross rating points as ordered, stations com-

pensate the buyer for the difference.

‘I'm willing
to play the
ame as
ong as it is
within
statistical
deviation.
But I'm not
going to
guarantee
numbers
that are
impossible
to achieve.’

—Jerry Lee

Such audience guarantees have been standard
operating procedure in TV and other media for
years. Now, the combination of a more stable
radio audience measurement system with adver-
tiser demands for greater accountability is driv-
ing broadcasters to embrace the practice. And as
more markets ditch the diary as the PPM be-
comes available, advertisers will increasingly ex-
pect broadcasters to post.

Leading the charge is Radio One’s Houston
cluster, which rolls out its Accountability pro-
gram Nov. 1 (see story, page 15). CBS Radio says
it is now ready to accommodate client posting
requests. In late August, Clear Channel said it
would unveil a posting program in early
September. Since, the company has made no
public announcement on the subject and is being
tight-lipped about posting plans. Others, such as
AC WBEB/Philadelphia owner Jerry Lee, plan
to begin posting Jan. 1, 2009, which has been
bandied about as an unofficial industrywide
launch date.

Open Arms
The ad community, not surprisingly, is embrac-
ing the concept of radio audience warranties
with open arms. However, a fundamental prob-
lem is that apart from the RAB’s broad guide-
lines, there is little agreement on an industrywide
posting standard.

“It’s a long time in coming and there’s no
consensus on how it should be approached, but
I think the dialogue is great,” says Janice Finkel-
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Greene,VP/director of technology at Initiative,
a global ad agency with billings of $11.6 billion.
Indeed, the RAB notes in its guidelines that “no
single approach” will work for all transactions.
“It's up to the individual companies to decide
what the best policy is for them,” RAB presi-
dent/CEQ Jeft Haley says.

Some radio companies have agreed to a 90%
standard, meaning that they will offer an advertis-
er make-goods or other suitable
compensation when a schedule
doesn’t deliver at least 90% of
the points it promised. Others
have gone as high as 95% and
some advertisers want 100%.

Then there are those broad-
casters who believe the post
should be determined by the
statistical deviation of the specif-
ic buy, a calculation based on
several variables, including the
number of stations on the
schedule, the demographic tar-
get, spot frequency and other factors that influ-
ence the margin of error.

“I've seen it all over the map,” Haley says. “We
have different agencies with different qualifica-
tions that they expect. This isn’t just multiple sta-
tion groups making up policies. The important
part is that they agree beforehand and that they
agree with the broadest amount of data possible.”

But for posting to proceed smoothly, Finkel-
Greene says there first needs to be a general
understanding of how to look
at the post results. “You can't
have wildly different expecta-
tions in the industry. Whether it
should be 85, 95 or 105, that’s
really a subject thats open for
negotiation. It will be un-
wieldy if the industry doesn’t
settle on at least a range and |
don’t think that anything short
of 90s will sound right to clients
who are putting up good mon-
ey to buy time.” Other agencies
have echoed the need for a sin-
gle, industrywide standard.

In addition to agreeing on a delivery thresh-
old, the buyer and seller must also come to terms
on whether to post based on one ratings book
or a multibook average. “There needs to be a
general agreement on what numbers afford the
most stability, at what point they’ll be aggregat-
ed and what the general limitations should be,”
Finkel-Greene says.
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Ready To

Ready To Accommodate

CBS Radio VP of sales Michael Weiss says the
nation’s No. 2 radio broadcaster is ready to accom-
modate posting requests now. Most agencies he’s
spoken to have agreed to a 90% threshold and a
three-month average for posting based on PPM
ratings and a two-book average for diary markets.
The company will post on ratings aggregated from
all the stations in its cluster that were on the buy.

“If you think you're getting
20 points from CBS, then you
should get 20 points or 90% of
that,” he says. “If we sell below
18 points in the post, then we
would owe them weight to get
up to whatever we fell short of.
The most important thing is
that they are getting the ratings
delivery that they thought they
were getting.”

Lee, who also serves as a board
member of the Radio Ad Ef-
fectiveness Lab, believes that
adopting an industry standard, such as the 90%
used by TV, won’t work for radio because statisti-
cal deviation can vary wildly from buy to buy.
Generally speaking, the narrower the demograph-
ic target, the higher the margin of error. To help
buyers and sellers determine a buy’s deviation fac-
tor, Lee conceived and Arbitron is building a cal-
culator, expected to be available by the end of the
month. Before an order is placed, the buyer would
key several variables into the calculator, such as
total rating points, number of
spots, etc. The tool would then
spit out the statistical deviation
of the buy.

“This way, we don't have to
argue with the agency about
whether they’re buying too nar-
row of a demographic,” Lee says.
“They can buy anything they
want. Whatever that deviation is,
thats what you post on. If an
agency wants to buy men 18-24
from 3-7 p.m., Monday-Friday,
that’s going to be a huge devia-
tion, probably 45%. All the stations in the market
know that as long as the buy comes out within this
parameter, everybody’s fine.”

Lee goes on, “I'm willing to play the game as
long as it is within statistical deviation. But I'm
not going to guarantee numbers that are impos-
sible to achieve.”

But Finkel-Greene says deviation calculators,
which have been available for TV ratings and
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radio diary ratings for years, are not intended for
use in business negotiations. Statistical rules
should be kept separate from business rules, she
maintains. “I can guarantee nobody is going to
use it,” Finkel-Greene says of Arbitron’s deviation
calculator. “Initiative runs the standard error on
every single TV post that we issue and it has yet
to influence a negotiation with a station. It’s help-
tul to know the probability of delivering your
estimate, but people are not going to make deals
based on the statistics. For instance, if we do a cal-
culation in a small market and see that the stan-
dard error is 30%, I'm still not going to make a
deal with the station for plus or minus 30%. I'm
going to make my 90% deal” Statistical error
would be factored in later, when evaluating the
effectiveness of the buy, she adds.

Industry Consensus

One area where there is consensus is that market
posting is favorable over station posts. The RAB
supports guaranteeing GRP delivery on a mar-
ket basis, based on total audience delivered by the
end of the schedule. “As long as you're posting

by market and buying broad demographics, there
will be very few make-goods, because as one sta-
tion goes up, another goes down and it all comes
out in the wash,” Lee says. According to the RAB
guidelines, stations are accountable proportional-
ly for make-goods only when the market deliv-
ery falls below previously agreed-upon criteria.
In other words, stations that were not in compli-
ance will have to issue make-goods.

RAB guidelines call for advertisers and broad-
casters to “aim to reduce statistical error through
aggregating audience measurement (multi-book;
multi-month averaging). expanding demograph-
ic targets and lengthening delivery time frames.”
Finkel-Greene also favors multibook averaging
for the stability it affords.

Suill unresolved is the matter of accounting
when a market post shows an audience under-
delivery. Will advertisers share information with
stations about how competing stations on the buy
stacked up? Is that even ethical? “It sounds like a
recipe for disaster,” Finkel-Greene says.

So far, radio’s foray into posting is being done
by hand—apart from Radio One, which has
developed an automated systein. “Right now

we re going to have to do this stuff manually,” Lee
says. WBEB and CBS plan to automate the process
next year. And within a year, Arbitron’s standard
deviation calculator is expected to be preloaded
on PPM planning software used by ad agencies.

Posting isn’t only limited to PPM markets.
CBS plans to post diary to diary and PPM to
PPM.*“Our only rule is we won'’t post from one
methodology to the other,” Weiss says.

Virtually everyone agrees that the time for
radie to post is now. Some have even suggested
that improving accountability could lead to more
ad dollars flowing to the medium.

“Ir’s important to show clients that radio can
be a medium that’s very accountable,” Weiss says.
Haley believes radio needs to catch up with
other media in this area. “This is the buying
conmmunity saying. ‘Hey, every other medium
out there is stepping up and showing greater
accountability; we need radio to do the same’
Does that mean in the end if we achieve a
greater degree of confidence and accountabili-
ty in the advertising community we should get
more dollars? Absolutely, | think so. But that’s

not a direct correlation.” RsR

Radio One-Houston Out Front On Posting

Posting becomes standard practice beginning
Nov. 1 at Radio One’s Houston cluster. With
more than three years of access to Arbitron

local and national clients.
The cluster—which includes urban AC
KMJQ (Majic 102.1), urban KBXX (979 the

While RAB guidelines call for post-buy
analysis to be corducted within 90 days of
the conclusion of the schedule and any nec-

PPM data, including 16 months of currency
reports accredited by the Media Rating Council
(MRC), Houston broadcasters are better
equipped to post than any other market.

Dubbed Accountability, Radio One’s
Houston program turns on software that
automatically captures spot times from the
station’s commercial log and matches them
with PPM audience estimates.

Beginning next month, each client will
receive a monthly e-mail statement from
the company showing the dates and times
their spots aired and the station’s AQH rat-
ings for those times, including a distribution
report displaying how many spots aired in
each daypart during that month of the cam-
paign. Sent in PDF, Excel and simple text
formats, the statement also includes total
GRPs ordered and delivered, negotiated
cost-per-point and actual cost-per-point,
and an index of how the station over-deliv-
ered or under-delivered on the buy that

month. The program is available to both
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Box) and gospel KROI (Praise 92.]1 FM)—has
been e-mailing spot verification -eports to
clients for four years. In early May, it added
weekly PPM data so that clients and the sta-
tions could monitor time buys on a weekly
basis. However, the company will not post
on weekly PPM ratings because they lack
sufficient granularity and the MRC has not
accredited them in Houston.

Radio One regional VP Doug Abernethy
says agencies and advertisers have greeted
the program with resounding enthusiasm.
“Every client just says, ‘Wow! This is what
radio has needed,” ” he says. “We've had
agencies say they would spend more money
on our radio station and on our medium if
everybody did this.”

Abernethy is especially encouraged by the
reaction in light of industrywide revenue
declines during the past several years. “We
feel confident that this will gain us higher
shares of available market reverwse and could
possibly even grow the market.”

essary make-good weight to be delivered
within 60 days after that, the Radio One
program will post an the most recent
monthly PPM da-a A client that ran a
November flight weuld receive a statement
in the second week of December that

Maiic 1027
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showed everything that aired in November,
itemized by date, allowing them to see how
the buy posts against the ratings period

Following RAB guidelines, Radio One
hasn’t adopted a one-size-fits-all posting
percentage standard. Abernethy says it
makes that part of the negotiation and that
it varies from buy to buy.—PH

A sample report from Radio One/
Houston’s Accountability program.
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Watching The

By Mike Boyle

OVﬂr&h&dﬂWﬂd%ﬁ"rﬂpnrts of lawsuits from New York and New Jersey and the

‘i.l.rraﬂl of the PPM Coalition, Arbitron has been quietly measuring the online

sl:reams and HD side channels of terrestrial radio stations as part of its PPM rat-

ings service. m While server-side metrics from such vendors as comScore have long

he&n available to putt—play Internet broadcasters and terrestrial operators, this sum-

' ﬂ‘it‘:r marLed the Elr&t time that metered audience measurement was used for online

streams and HD :mﬂn::ast:\ Three hundred thirty stations were considered eligi-

ble ta eticode t]wﬂ' mgnn]n and 271 of them were ready for reporting in July in

the firse 11 PEM-nmket&_ In subsequent months that number has grown to 535

stations, with{fi.»l'_éf'mady for reporting across 13 PPM markets (see chart, below).

Once encoded, stations’ Internet streams must
meet a minimum 44.1 kHz sample rate and 32
kbps bit rate, plus a 0.495 metro cume rating per-
sons 6+ to qualify to appear in the PPM ratings.

Not included in the PPM data are Internet-

only radio, podcasts and nonencoded streams of

out-of-market stations.

Broken out separately, online streams aren’t about
to shatter any ratings records. Only eight stations in
the first 13 PPM markets met minimum reporting
standards in the release of September PPM data.
The stations and their weekly cume rating (persons
6+, total week): Clear Channel ACWLTW-IF (0.5)
and CHR /top 40 sister WHTZ-IF (0.8) in New
York; WHTZ-IF (0.5) in Nassau-Suffolk; Clear
Channel rthythmic AC WKTU-IF (0.5) and
Citadel hot AC WPLJ (0.5) in Middlesex-
Somerset-Union; Entercom classical KDFC-IF
(0.6) and Clear Channel urban AC KISQ (0.6) in
San Jose; and Magic Broadcasting urban AC KDAY-
IF (0.1) in Riverside-San Bernardino.

Sdll, the results quantify how streaming can
expand a station’s reach. Consider that WHTZ, for
example, has nearly a full share of additional listen-

ing from its Web stream in the New York metro
halfshare  in Nassau-Suffolk.
However, exorbitant talent fees,

and another
which have
caused broadcasters to strip commercials from their
online streams, prevent stations from combining

on-air and online ratings for sales purposes.

Total Line Report Rules
Arbitron has been using Total Line Reporting
rules, which have been in effect since winter 2006,
for those stations that simulcast their over-the-air
and online streams. Stations of any kind (AM, FM,
Internet) are eligible to be reported and have their
estimates combined in a single line with the call
letters of the primary station as long as they simul-
cast 100%, including conimercials and promos.
“The primary Total
Reporting is selected by the combo,” Arbitron

station  for Line
senior principle policy analyst Dave Willinski
says. “At present, the primary station, if an
Internet stream is included, will have to be an
AM or FM station. If, for example, there is an

AM station and its Internet stream is 100%

Digital Station Encoding Internet Streams/
HD PPM, September 2008

Digital Radio Encoding Status (First 13 Markets}

AM/FM

TOTAL WEB

HD2

Eligible To
Encode

Ready For
Reporting

119

43
28

Minimum Rates For Internet Streams: 44.1 kHz Sample Rate, 32 kbps Bit Rate

S0URCE: Arbitran Inc.
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annels. Here's a look at the early results

Political
Debates Drive
Online Listening
The vice presidential
debate between Sen. Joe
Biden, D-Del., and Alaska
Governor Sarah Palin
took place Oct. 2 at
Washington University in
St. Louis, and 16 CBS
Radio news and news/
talk stations across the
nation took the opportu-
nity to feature the debate
online. Overal, the sta-
tions saw an 18%%
increase in online listener-
ship from 9 p.m. to 10:30
p.m., compared with the
same time frame on the
Thursday prior to the
debate, according to CBS
Radio server-side metrics.
WCBS-AM/New York and
KNX-AM/Los Angeles
had notable gains in
streaming listeners, with
376% and 342% increas-
es, respectively.

Except for KFWB/Los
Angeles and KPTK/
Seattle, 14 of the
stations also carried an
online stream of the sec-
ond presidential debate
between Sen. Barack
Obama, D-IlI., and Sen.
John McGCain, R-Ariz.,
Oct. 7. The company
claims a 206% increase
in online listenership
from 9 p.m.-10:30 p.m.,
compared with the same
time frame the previous
Wednesday. KNX,
WCBS and KCBS/San
Francisco took the great-
est gains in listenership,
of 322%, 372% and
312%, respectively. —MB

www americanradiohistorv com

Detections

simulcast, including commercials, and the stations
chose to be reported together, they can request
Total Line Reporting and it will reported.

“As an example, WAAA-AM will actually be
the combined listening of WAAA-AM and the
Internet stream, which would be WAAA-IA.
That relationship would be noted on our Special
Notices page in the Radio Market Report if the
combo qualifies and if it meets minimum
reporting standards.”

Willinski also notes that Arbitron has a Web site
dedicated to listing the Total Line Reporting com-
bos. “If the Internet station isn’t 100% simulcast
but is still an Internet stream, it’s eligible to be
reported as a stand-alone station but then needs
to meet minimum reporting standards,” he says.

Offering advice to first-time stations installing
encoding equipment, Arbitron principle policy
analyst John Budosh urges them to keep in mind
their Internet station. “It’s a vital part of encod-
ing,” Budosh says. “If you have installed encoding
equipment into your Internet strean, you need to
think of that in the same way as encoding your
over-the-air signal and to keep making sure that
it is encoded and make sure the monitors are
properly installed and that you are in fact moni-
toring it.” Willinski adds, ““Stations are responsible
for self-monitoring their AM, FM, Internet and
HD encoding. We provide them with the tools to
facilitate selt-monitoring and will assist them with
any questions they may have.”

What The Early Data Shows

Earlier this year, Arbitron and Edison Media Re-
search teamed for their annual “Infinite Dial
2008: Radio’s Digital Platforms” study, which
estimated that 33 million Americans age 12 or
older listen to a station online during an average
week, up from 29 million listeners in 2007.

Stressing that it’s too early to draw any con-
clusions about online listening from PPM data,
especially any format trends that may be surfac-
ing, Budosh says,“So far in PPM, Internet listen-
ing tends to be concentrated in the workplace
among highly educated 25- to 54-year-olds
working full-time.”

Regarding HD side channels, CBS Radio senior
VP of programming Greg Strassell told those in
attendance at last month’s Group PDs session at the
NAB Radio Show in Austin that his company’s HD
radio side channels in New York and other markets
were showing PPM audience detections for the first
time. “That’s a hell of a story,” Serassell said. “Ford
and Volvo are making HD part of standard pack-
ages. We're having more meetings to step up our
HD efforts, because there are going to be more

radios and more detections with PPM.” RsR
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DISTINGUISHED BROADCASTERS NATIONWIDE PREFER THE BDS ADVANTAGE
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NEWS / TALK / SPORTS

with Clear Channel/Denver OM Kris Olinger,
who oversees three talk stations—KQOA, KHOW
and KKZN—and CBS Radio tlk WCCO/
Minneapolis PD Wendy Paulson. Responsible for
talkers in the host cities, both said the key was plan-
ning, Paulson said,“In radio you expect the best but

p . plan for the worst, and whatever happens in the
In radio YOU  middle is the icing on the cake”
| expect the
| best but on the planning. Try to look at all the details and
' plan for the take care of the ones you can”

Olinger noted, “You really have to start early

Lessons learned in a year as news/talk/sports editor
worst, and

Chicken S P E
W atever R.C. Bauer, director of information and pro-
] appens in gramming services at Clear Channel talk WFLA/
the m|dd|e Tampa, said, “We started planning weeks ago. If
. u is the i ICII‘lg your coverage is well planned out and your re-

on the cake. porters know what their Election Night assign-

More than two months before Election Day,

Mike Stern

MStern@RadioandRecords.com

remember it like it was yesterday. It was the summer of 2007 and
. I was unemployed. It was one long string of idyllic, hazy days filled
with sunshine, Cubs games, visits to family and friends, the occa-
sional White Sox game, lunches with former co-workers, Cubs
games, scanning Craigslist for goofy job openings and, of course,

Cubs games.

Then suddenly about this time last year, every-
thing changed. I found myself plunged into a swirling
vortex of quotes, networks, deadlines, hosts and con-
ventions. Working as Radio & Records’ news/talk/
sports editor for the past year has not only been fun
and fascinating, it’ also been inspiring,

Just hearing one of the most successful talk show
hosts in radio history, ABC/Premiere’s syndicated
Sean Hannity, say he still feels the same passion for
radio as the day he started is unforgettable. “When
that light goes on every day at 3 o’clock, | just
change,” he told me.“It’s been like that from the very
first day I got on the air”” Much like Yoda, Hannity

believes that when it comes to radio, there is only
do or do not—there is no try. “You'll know if you
love it,” he says.“There really isn’t any in between.”

The Boy Scouts Are Right
As a programmer, I struggled with preparation and
planning ahead, frustrating many APDs and, now,
many editors with my last-minute direction
changes. But talking to stations after they success-
fully covered a major event or weathered a crisis
has helped me see the value of preparation.
Following the 2008 political conventions, I spoke

~Wendy Paulson  ments are going to be, the coverage really falls

into place”” He added that being well-prepared
means that “if something comes up that we’re not
expecting, because of the preplanning, we're able
to handle that a lot better.”

The Brand Matters

When I spoke with Dan Patrick and Jimmy de
Castro about Patrick leaving ESPN to
join what was then the new Content
Factory, you might have thought there
was a disconnect. Patrick said, “I do
radio, TV and work for Sports
Hlustrated,” while de Castro called
Patrick “‘a scalable business” and *“‘a
brand to be leveraged through event
marketing platforms.”

The point that de Castro was
making is that in today’s diverse media
landscape, where consumers are over-
whelmed with choices, strong brands
like Patrick, among sports fans, are
more important than ever.

Another example of a strong brand

Hanmity . . . D
and its ability to influence radio listen-
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ing came from Journal wlk

Olinger WTM]J/Milwaukee PD  Tom

Parker, who succinctly explained

the value of the station’s long-term relationship with the Green
Bay Packers:“We have a 40 share on Sunday afternoons””
Trite as it sounds though, successful brands still have to
provide great content. I received that message loud and
clear soon atter I started the job when T traveled to each
coast to meet some of the format’s leading programmers.
Clear Channel tilk KFI/Los Angeles PI> Robin
Bertoluccr told me that no matter what the debivery plat-
torm, “ultmately the things that will make us valuable are
the things thar already make us valuable: unique content
created by great personalities” On the East Coast, Phil
Boyce, who at the time was Citadel VP of news/talk pro-

gramming, said, “Those of us
who create content, provide
content, own content and have
unique content are in a better
position to survive.”
Returning home to Chicago, I talked with
Triburz talk WGN GM Toin Langmyer, who
reiterated the importance of the message, not the medi-
um:“It comes down to good brands and good content. It
doesn’t matter it you are picking it up on your dentures.”

Keep Your Balance

Early on, I wrote a column about Lee “Hacksaw”™
Hanulron, a veteran sports talk host who nearly lost his
house and even his life in the 2007 California wildfires.
As a talk host, his replay of the cvents was vivid. He
described sceing his front lawn on fire—"It’s like we were
napalmed”—and talked about when the events tinally hit
him emotionally. “I just unraveled as I started to think

You Always Remember Your First . . . Convention

Another part of taking on the R&R
news/talk/sports editor position was
the revelation that | had an entire
convention to build. After assem-
bling the 2008 R&R Talk Radio
Seminar along with expert assis-
tance from Heather Cohen of the
Weiss agency and the staff at R&R, |
found, much like a year’s worth of
columns, there were a great number
of lessons learned at the seminar.

B Preparation redux: Preparation
matters most in times of crisis. At
the panel about disaster prepared-
ness, suggestions included educat-
ing government officials ahead of
time about the importance of radio,
investing in new and old technology

alike because it's hard to krow what
will work and having nonperishable
food, bottled water and cash on
hand for power outages when stores
and ATMs aren't available.

B PPM isn't just programming:
Bonneville senior VP Joel Oxley
explained the wider repercussions of
the PPM rollout. He noted an imbal-
ance between reduced AQH num-
bers and higher costs for the PPM
service. “We pay 60% more for
30% fewer ratings,” Oxley said.
“That will impact revenue.”

B Marketing matters: KFl/Los
Angeles marketing director Neil
Saavedra explained why he prefers

to market KF| as a station instead of

“

focusing on any particular talent:
don’t focus too much on any one
host because if one leaves, you still
get the same product.” Saavedra
also said that having fewer re-
sources to work with doesn’t mean
you can’t market the station. "My
mantra around the radio stations is,
‘Duct tape and popsicle sticks.” It
can get done,” he said.

There are many more lessons to
be learned at the 2009 R&R Talk
Radio Seminar scheduled for
March 12-14 in Los Angeles.
Registration is available for $299,
the lowest price ever offered. Take
advantage by registering now at
radioandrecords.com.—MS

Langmyer

about all the memo-
ries, which are the
foundation of your family, that I thought were gone”

I also started compiling news stories for R&R’s Web site
and the daily news/talk/sports e-mail, which, due to the
lengthy heritage of talk radio, unfortunately means writ-
ing a number of obituaries.

That column and those stories reminded me of the
most important lesson we can all learn—to kecp vour bal-
ance. As passionate as many of us are about radio, try not
to lose sight of the fact that we’ll all be remembered by
the friends and family we shared our life with, not by the
number of e-mails sent from our BlackBerry. RsR

Notable Quotables

In a year as news/talk/sports editor for Radio & Records,

sources have uttered some outstanding quotes:

“I'll watch cursing on ‘South Park’ and you watch
the guy with the lacquered hair thump the Bible, and
we'll call it cool.”

—(CBS Radio talk KLSX/Los Angeles morning host
Adam Carolla on censorship and choice

“Our show shauld be a dim sum cart where you can
pick aff anything at any given moment. An egg bun
ar a dumpling, a shaomai here, a shart rib there.”
—Westwood One syndicated host Dennis Miller on
his radio show after one year

“Think of it like a 'Star Trek’ convention, but instead
of wearing Spock ears, you're wearing a Marshall
Foulk jersey.”

—Beason Broadcast Partners principal Robert Snyder
on the station’s fantasy football-related events
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BIG SHOTS
Compiled by Alexandra Cahill

ACahill@RadioandRecords.com

A Littie Piece Of Heaven
Blue Chair/BNA superstar Kenny Chesney
sat down with nationally syndicated
Premiere Radio Networks hosts Big D &
Bubba in Nashville for an hourlong interview
about new album “Lucky Old Sun” and tour.
Lead single “Everybody Wants to Go to
Heaven,” which features the Wailers, has
already topped the Country chart. From left
are Big D, Chesney and Bubba.

<4 Two For The

A
Beauty And The Beat

Wind-up Records rock band Seether performed
at Clear Channel alternative WEND (106.5 the
End)/Charlotte’s “BooKoo” sessions. The South
African band continues to tour in support of
2007 album “Finding Beauty in Negative
Spaces,” the quartet’s second consecutive set to
sport a trio of top 10s at Active Rock, including
current single “Breakdown.” From left are
Seether vocalist/guitarist Shaun Morgan, bassist
Dale Stewart, WEND PD/afternoon jock Jack
Daniel, lead guitarist Troy McLawhorn,
drummer John Humphrey and Wind-up
regional promotion manager Ed Brennan.

Seeing Double > |

Vapor/Sire indie pop duo Tegan & Sara,
pictured here with Voice of America “Music
Mix" DJ Larry London, were in Baltimore
promoting fifth studio album “The Con.”
From left are Sara, London and Tegan.
Perfect > L
Gentleman
Artist, author and
host of MTV's “From
G's to Gents,”
Fonzworth Bentley
caught up with R&R
urban/rhythmic/gospel
editor Darnella
Dunbham and
urban/rhythmic/gospel
assistant editor Foladé
Bell during a visit to
R&R's Los Angeles
offices to talk about
forthcoming album
“COL.OURS” From
left are Dunham,
Bentley and Bell.

Shades Of Darkness »

Multiplatinum Roadrunner Records act
Nickelback made a rare radio visit to Citadel
hot AC WPLJ/New York for an interview
with afternoon personality Race Taylor. The
Canadian quartet chatted with Taylor about
new album “Dark Horse,” which streets Nov.
18. Lead single “Gotta Be Somebody” is No.
23 at CHR/top 40 and No. 10 at alternative.
From left are guitarist Ryan Peake, lead
vocalist Chad Kroeger, Taylor, bassist Mike
Kroeger and drummer Daniel Adair.
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R

Road

Broken Bow singer
and first-time
headliner Jason
Aldean, right,
discussed life on the
road with “CMT Top
20 Countdown”
host Lance Smith
during a stop in
Dayton. Aldean and
his tour mates,
Hillary Scott,
Charles Kelley and
Dave Haywood of
Lady Antebellum,
hung out by their
buses and tailgated
for the CMT show’s
Oct. 17 episode.

<4 New Arrival

Midwest
Communications
CHR/top 40
WIFC/Wausau, Wis.,
PD Tony Waitekus
and MD/afternoon
driver Belky met
Hollywood Records
singer/songwriter
Jesse McCartney
during a tour stop in
Green Bay. The
station also sent
lucky listeners to
meet the actor and
former Dream
Street member at
his concert.
McCartney’s third
studio album,
“Departure,”
dropped May 20.
From left are Belky,
McCartney and
Waitekus.
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RsR SPIIN
SPOTLIGHT

Nickelback

‘Somebody’ Does It Better
Nickelback’s “Gotta Be Somebody” joins 10
previous titles to sprint into the Hot AC top 10
in three weeks or less, a feat last accomplished
by Matchbox Twenty in August 2007.

Weeks to Top 10, Artist, Title, Year
2, Eric Clapton, “Change the World,” 1996
2, Alanis Morissette, “Thank U,” 1998
3, Hootie & the Blowfish, “I| Will Wait,” 1998
3, Jewel, “Hands,” 1998
3, Alanis Mbrissette, “Hands Clean,” 2002
3, Goo Goo Dolls, “Here Is Gone,” 2002
3, Santana featuring Michelle Branch,
“The Game of Love,” 2002
3, Rob Thomas, “Lonely No More,” 2005
3, Maroon 5, “Makes Me Wonder,” 2007
3, Matchbox Twenty, “How Far We've Come,” 2007

On The Chart
Again

Debuting on Country
at No. 56, the iconic
Willie Nelson makes

his 121st chart
appearance dating to
his first in 1962.
Following is a look at
the acts wit1 100 or more charted titles since

Nelson

the Country list launched in sister publication
Billboard in 1944.

Total Chart Hits, Artist
165, George Jones

143, Eddy Arnold

135, Johnny Cash

121, Willie Nelson

106, Dolly Parton

106, Ray Price

102, Hank Williams Jr.
100, Merle -Haggard
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THE SPIN

mats

The gateway to music formats, the week in charts and airplay data.

By Wade Jessen, Gary Trust, Anthony Colombo and Raphael George

Keith ‘Front’ And Center Atop Country

2 :{;_.,,W 3

Toby Keith captures his 17th
No. 1 on Country, as “She
Never Cried in Front of Me”
(Show Dog Nashville) lifts 2-
1. His first leader since “Love
Me If You Can” a year ago
extends his lead for most
chart-toppers this decade.
With 14 since 2000, he dis-
tances himself further from
Kenny Chesney and Tim

McGraw, each with 12 No. Ts in the ‘00s.
Though his “Everybody Wants to Go to Heaven” (BNA) is
bounced from the top slot by Keith, Chesney, meanwhile,

debuts with three titles from new album “Lucky Old Sun” and

places six songs on the chart in total. The new entries, driven

by unsolicited album play, include “That Lucky Old Sun (Just
Rolls Around Heaven All Day)” at No. 56, marking the first
chart hit since 2004 for featured artist Willie Nelson (see Spin
Spotlight, left}). At No. 54, Chesney bullets with “Ten With a
Two,” a song that Nelson charted with in 1991,

Hoobastank Makes
Re-‘Turn’

Hoobastank draws its first chart ink
n two vears as “My Turn”
(IDJMG) opens at No. 33 at Active
Rock and No. 40 at Alternative.
The quartet last hit the former list
with “Born to Lead,” which
peaked at No. 24 in November
2006, and last reached Alternative
with “Inside of You,” a No. 27 hit
m July 2006. The group has placed
four songs in the Alternative top
10, including the No. 1 “The
Reason” in April 2004, and three
i Active Rock’s top 10. The new
song mtroduces the band’s upcom-

ing fourth studio set.

Jazmine

On The Air

| Following her rwo-wecek reign
atop Urban with “Need U Bad,”
Jazmine Sullivan scores her second
consecutive top 10 with a 13-9
Jump for “Bust Your Windows”
(RMG). With “Need” ranking at
No. 7, Sullivan is the first female
this decade and first artist in two
years to place at least two songs
trom a debut album in the top 10
simultaneously. In August 2006,
Yung Joc scored concurrent top
10s with “I Know You See It and
“It’s Goin’ Down” from his first
album, “New Joc City”

24/7 NEWS ONLINE @ www.RadioandRecords.com 21

wWww . americanradiohistorv.com

Nickelback Attack

With a 14-10 vault in its third week on Hot
AC. Nickelback’s “Gotta Be Somebody”
(Roadrunner/IRRP) is the tirst song in
more than a year to soar mto the top 10 so
swittly (see Spin Spotlight, lett). The track is
the act’s eighth Hot AC top 10, tving the
band with Alanis Morissette for fitth-most
top 10s in the Nielsen BDS-based chart’s
history. Goo Goo Dolls lead with 13, fol-
lowed by Matchhox Tiventy (12), Sheryl
Crow (10) and John Mayer (9).

At Rock, “Somebody™ steps 6-4 to become
Nickelback’s record-extending 12th top five
hit at the format, two ahead of runner-up
Aerosmith. On the Alternative chart, the song
leaps 15-10, marking the group$ sixth format
top 10 and tirst since “Photograph,” a No. 3
hit in November 2005.

Big Week For Beyoncé

Beyoncé tears up the Urban chart with the
biggest leap and largest plays increase in two
years, as “Single Ladies (Put a Ring on It)”
(Columbia) rockets 37-13 (up 1,320). The song’s
position jump and boost in spins is the for-
mat’s best since Beyoncé’s then-
boyfriend/now-husband Jay-Z bolted 39-14
with a gain of 1,415 plays with “Show Me What
You Got” in the Oct. 20, 2006, issue.

At Rhythmic, Beyoncé is
the first artist this decade to
notch two simultaneous
debuts as a lead artist, as
“1f | Were a Boy” opens at
No. 24 (tying Ne-Yo's
“Closer” for highest debut
this year) and “Ladies”
bows at No. 38. “Boy” also
blasts onto CHR/Top 40
with Most Increased Plays
(up 1,455) at No. 26, her
highest career debut. The
singer’s third studio album,
“I Am,” is due Nov. 18.
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R&R SOUND DECISIONS

Change with an evolving business model or risk being left behind

Alternative Business

Models

Ken Tucker

KTucker@RadioandRecords.com

our guys sitting around talking about current affairs. No egos, just
shootin’ the breeze. That was the feel of the “Can Radio and
Records Thrive Under Alternative Business Models?” panel at the
recent R&R Convention in Austin. Bl Change was the theme of
the discussion and the panel had plenty of experience with the
topic. Dale Connone founded independent in2une Music after a

major-label promotion career that includes stops at Warner Bros., Epic Records
and Virgin. Capitol Music Group executive VP of promotion Greg Thompson
previously served at Island Def Jam and now oversees promotional efforts for
EMI assets in North America. Clear Channel urban AC KHHT (Hot 92.3)/Los
Angeles PD R Dub, who also hosts the syndicated “Slow Jams,” made the mon-
umental leap from Tucson two years ago and now counts a Slow Jams HD2 chan-
nel among his responsibilities. Veteran programmer Cruze, most recently at Clear
Channel alternative WWDC (DC 101)/Washington before exiting in April, is
now consulting Times-Shamrock classic rock WZBA (100.7 the Bay)/Baltimore
and programming his own Internet radio station, RadioCruze.com, while search-

ing for his next opportunity. Lots of experience, lots of change.

Change Leads To Opportunity
Connone was the first to admit that a lot has
changed for him in the last five years.“ We've seen
radio staffs downsized and record staffs down-
sized—I was downsized at Warner Bros.,” he said,
noting that he was head of pop promotion at a
company that doesn’t specialize in pop music. 1
can’t say 1 didn't see it coming”

But change can bring opportunity, which led
to Connone’ launch of in2une. One of the serv-
ices it provides is radio promotion. “The door
seemed to be open for artists that didn’t have the
resources—artists that didn’t have a promotion
staff,” he said. “The door was open at radio again
for developing artists on smaller labels or publish-
ing companies to have their day in court.”

But in2une does more than just promote rec-
ords. “When a client comes to us we can offer a
menu of services, not only radio promotion,”
Connone says of the company, which now offers
Web site design, video promotion, TV and film
licensing, and mobile texting.

He’s also working with major labels that,
because of cutbacks, may not have the resources
they once did.“There’s a major-label component

that I didn’t expect when I started the company,”
he said, citing Duffy and Leomna Lewis as exam-
ples of artists with whom his firm has worked.

“You've got to be forward-thinking,” Con-
none added. “Stations these days have such a big
online initiative. You've got to offer up content
and do things that are going to live online for a
while. Sometimes that’s where it will stop, but a
lot of times it will lead to airplay.

“We did a project with Josh Hoge that was all
online, it wasn'’t on the air,” he said.

Thompson is a fan of such programs as Clear
Channel’s“Stripped” and “Sneak Peak” online offer-
ings.“ The more broadcast companies that follow the
Clear Channel model, the easier it’s going to be to
create assets,” he said. “They have a great menu.”

R Dub agreed that the Web plays an increasing
role in his life.“There’s just as much emphasis, if not
more, on the Internet and our Web site as a brand
as there is on our call letters and what we do on the
air,” he said, adding texting as another example.

“Just as | aircheck jocks, I also meet with them
to go over their Web page and make it unique and
compelling,” he said.* “What are you doing dif-
ferent today to bring listeners to the Web site?’
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‘You either
have to
embrace
change and
run to it, or
you'll wake
up one day
sitting alone
in a room.’
—Greg Thompson

. . . |
wWww.americanradiohistorv.com

It’s not ‘Go to our concert calendar’ or ‘Check
out my bio. No one cares about that anymore.
1t’s about real on-demand content and how each
jock can make it unique for them.”

Cruze agreed.“As an industry we’ve been be-
hind when it comes to the Web, but we’ve made
some good strides in the past couple of years.”

Authentic Information
When conversation turned to the topic of mil-
lennials, Cruze suggested that rather than let Web
sites dictate what'’s hot, Generation Y might ap-
preciate jocks they can trust to give them
authentic information. “The concept of an air
personality as a gatekeeper to determine what's
good out there should be embraced,” he said.
“Find the right personalities and make them be
tastemakers, and it’s a big opportunity for radio.”
Panelists agreed that theres more information
available than ever when it comes to measuring
the impact of an artist or a song. Thompson said
that he’s wary of “paralysis by analysis.”” But Con-
none noted that he still has a sense of urgency
about the numbers he has to know about.““Before,
I might've just been looking at [Nielsen] BDS, but
now I'm also looking at BigChampagne, MySpace
hits, etc. But I will admit that I had to force myselt
to learn a lot of new things.”

From left, Dale Connone and Greg Thompson

“My job is pretty unique,”Thompson said, not-
ing that he oversees all promotion for EMI North
America. “EMI is the first major label to trans-
form itself into a model that will survive in the
current econonitic climate.

“Qur new owners spent a lot of time research-
ing the company and the industry,” he said, com-
menting on private equity firm Terra Firma’s
changes at EMI I found myself doing all kinds
of new and exciting things, but it’s great actually.
I'm: always up for finding a better mousetrap.You
either have to embrace change and run to it, or
you’ll wake up one day sitting alone in a room.”

Despite all the new models of delivery,
Thompson says radio is still at the core. “It’s still
about marrying an artist to radio. Unless you want
to be a song, you'd better take your brand and
marry yourself to the music and marry it to the

radio stations that are going to support it” Rk

Additional reporting by Keith Berman.
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R&R CHR/TOP 40

The third and final chapter—I| swear!—from the 2008 R&R

Convention

Radio + Video Doesn't =
TV, Just Better Radio

Kevin Carter

KCarter@RadioandRecords.com

hat began three weeks ago as a simple little recap of my CHR /top

40 session at the recent R&R Convention in Austin—"Juggling

Chainsaws: The Changing Role of Today’s PD”—has morphed

into some giant, unwieldy, three-week-long, fire-breathing beast.
Looking back on that fine September morning, we apparently gabbed a whole lot
more than I can clearly remember about all kinds of issues facing today’s program-
mer, or brand manager, as many prefer to be called. Me, I prefer “Larry”

For the third smash week, let’s give it up for my
awesome panelists: Clear Channel’s KHTS (Chan-
nel 933)/San Diego P Jimmy Steele; Border
Media Partners VP of English prograniming Mark
Landis; Cruze of WFNX/Boston, WMGK/PPhila-
delphia, KBTZ/Houston, WKBQ/St. Louis and
WWIDDC/Washington; and Tracy Austin, former P
of KRBE/Houston and WKSS/Hartford, who just
last week was named PD of Clear Chamel’s
WIOQ (Q102)/Philadelphia. During the course
of our nearly two-hour session, we discussed myr-
iad topics, including radio’s new land rush into the
wide, wondertul world of self-produced video
content for the Web.

TV On The Radio

Everyone’s doing it: shooting guerrilla-style videos
and immediately uploading them to a station’s Web
site—instant content that’s cheap and easy to pro-
duce on the fly and readily lends itself to viral expan-
sion. Naturally, the inexpensive and innovative Flip
Video camera received a bunch of free mentions, as
it seems to be the tool of choice at the moment.
Steele described a recent day in the life of morn-
ing duo Jeff & Jer on sister KMY]1 caught on tape:
“We got more than a million page views on some-
thing as simple as Jeff spilling coffee on himself,
because Jer happened to catch it on a camera. We set
it up on-air and then expanded it to the Web site,”
Steele said. A similar scenario happened when Jer
returned from his vacation and shared the video,
which ended up generating an astounding 5 million
page views. That’s amazing, but Steele stressed that
it’s all about how caretully the station sets it up:“We

purposely didnt frame it as, ‘Hey, check it out, my
vacation, because that would be a case of,‘l was there
and you weren’, but if you set it up in terns of, ‘I
went swimming with sharks and look at the scared
look on my face, and push thent a seven- to 10-sec-
ond snippet, the response is great,” he said.“Life hap-
pens. Be prepared for when it happens.”

Our panelists have found that the video format
gives a station’s jocks another creative oudet not avail-
able on the radio:“Its important to get your person-~
alities to buy in by letting them understand that they
may not be able to do everything and say everything
they want in a 12-second radio break, but the Web
will allow them to expand,” Cruze said, recalling a
bit done by former sister WIHT (Hot 99.5)/
Washington. “They gave their former midday per-
sonality Vibegrrl a camera and told her,‘Shoot a day
in the life of Vibegrrl, and she filmed everything,
They edited the whole thing down to just three
minutes, but it generated thousands of page views,
and it was a video of nothing,” he said. “The audi-
ence ate it up, even though it was just mundane daily
stuff. It5 amazing what people will watch.You can
sit on'YouTube and watch nothing and you're com-
pletely mesmerized.”

As with any scary new technological break-
through, like that soul-sucking video camera, it tends
to be age-specific. “Older people tend to not want
to embrace the new technology,” Landis said, which
is not exactly a breaking news bulletin but impor-
tant info to file away. “The way radio was is gone,”
he said. “Its a new era. Technology is just fascinat-
ing, and it’s not expensive to get involved with. The
viral thing is a big deal. How many times have you
heard someone yell down the hallway, ‘Hey, look at
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Kevin Carter, far right, attempts to heal the crowd during the CHR/top 40 session at R&R
'08. From left: Mark Landis, Cruze, Tracy Austin and Jimmy Steele.
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one-way
street; we
have to
make it
more of a
two-way
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—Jimmy Steele

these lions!? If we can do that in our world, some-
thing as simple as that, people want to connect with
us. That’s what social networking is: People want to
connect with like-minded people”

Sometimes, the best sources of video content can
come from the most unlikely places, and its not
always caretully preproduced. Austin, who recendy
returned from two years in Australia, stumbled upon
a secret treasure trove of interesting events to share
with her audience: "1 have pulled security video of’
seeing one of the morning guys throw up,” she said
proudly. Fun for the entire family, all for the low, low
price of zero.

Thought Goes A Long Way

As with anything that involves humans and a video
canera, a little thought goes a long way. Remember
that not everyone is as interested in the awesome stuff
you see through the viewfinder."We may not want
to do a whole lot of,'Here’s the afternoon jock hang-
ing around in his boxers! But there are other ways
to do things,” Cruze said.““You know what your lis-
teners are interested in; put together a listener lab or
a focus group, and instead of asking them if they like
the ‘Drive at 5, ask them what they like on the Web.
Show them Web clips from other stations and ask
them what they like the best. It really just gets back
to being creators of content. Sometimes, it’s really
dumb, but that’s what works.”

There’s dunib, and then there’s the instructional,
as in the case of “Boy Toy” Jesse, who does after-
noons on KHTS and KIIS-FM/Los Angeles.
“When that earthquake happened in Los Angeles a
while back, Jesse re-enacted it and parodied him-
self, and it got millions of page views because it was
on everyone’s minds at that moment,” he said. It
important to get events captured, play off of them
and make events happen.”

Cruze added, “Don't let them suck you into just
putting webcanis in the studio for the jocks.You have
to reflect life and whats going on. Have your air tal-
ent take a video-editing course.”

And it’s not just your own employees who make
magic behind the camera. Most stations have found,
to their pleasant surprise, that listeners can contribute
some amazingly creative video for the station Web
site, just by being asked. Austin said, “We shouldn't
underestimate what the listeners can do in terms of
making their own videos and making content for
us.” Steele sunumed up this exciting new interactive
era best:“Radio is a one-way street; we have to nmake
it more of a two-way street. We must allow our lis-

teners to become part of what we do.”’ RR
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G BT ARTIST CERTIFICATIONS STATUS
E ;é TITLE IMPRINT / PROMOTION LABEL
1 g PINK NO. 1(2WKS)
SO WHAT LAFACE/ZOMBA
g KATY PERRY
HOTNCOLD CAPITOL
RIHANNA
DISTURBIA SRP/DEF JAM/IDIMG
LEONA LEWIS N
BETTER N TIME SYCO/J/RMG
TI n
WHATEVER YOU LIKE CRAND HUSTLE/ATLANTIC
NE-YO 02
CLOSER DEF JAM/IDUMG
SECONDHAND SERENADE n
FALLFORYOU GLASSNOTE/ILG/ATLANTIC
JORDIN SPARKS N
ONE STEP AT ATIME 19/1IVE/ZOMBA

LETITROCK

CHRIS BROWN
FOREVER

SAVING ABEL
ADDICTED

KEEPS GETTIN' BETTER
. CRUSH

JASON MRAZ
I'M YOURS

LIVEYOURLIFE
COLDPLAY
VIVALAVIDA
LOVEBUG

CAN'T BELIEVEIT

DAVID ARCHULETA

KARDINAL OFFISHALL FEATURING AKON

T.l. FEATURING RIHANNA

JONAS BROTHERS

KEVIN RUDOLF FEATURING LIL WAYNE

CASH MONEY/UNIVERSAL REPUBLIC
N4 1
JIVE/ZOMBA

n
SKIDDCO/VIRGIN/CAPITOL

CHRISTINA AGUILERA

RCA/RMG

19/)IVE/ZOMBA

1 fr
ATLANTIC/RRP

N2

DANCEROUS KONL}VE/GEFFEN/INTERSCOPE
BRITNEY SPEARS
WOMANIZER JIVE/ZDMBA
FLO RIDA FEATURING WILL.I.AM
INTHE AYER POE BOY/ATLANTIC
JESSE MCCARTNEY "2
LEAVIN' HOLLYWOOD
SHONTELLE
T-SHIRT SRC/UNIVERSAL MOTOWN
M.LA.
- PAPER PLANES XL/INTERSCOPE
NE-YO
MISS INDEPENDENT DEF JAM/IDJMG
DAUGHTRY 1
WHAT ABOUT NOW RCA/RMG
NICKELBACK 1
COTTA BE SOMEBODY ROADRUNNER/RRP
JESSE MCCARTNEY
IT'S OVER HOLLYwWOOD
NATASHA BEDINGFIELD 1
ANGEL PHONOGENIC/EPIC
BEYONCE MOST INCREASED PLAYS/MOST ADDED Y
1F I WERE A BOY MUSIC WORLD/COLUMBIA
GAVIN ROSSDALE
LOVE REMAINS THE SAMF.V INTERSCOPE
AKON r
RICHT NOW (NA NA NA} SRC/UNIVERSAL MOTOWN
ESTELLE FEATURING KANYE WEST n
g AMERICAN BOY HOME SCHOOL/ATLANTIC

1

DEF JAM/GRAND HUSTLE/IDJMG/ATLANTIC
n2

CAPITOL

HOLLYWOOD

T-PAIN FEATURING LIL WAYNE

NAPPY BOY/KDNVICT/IIVE/ZDMBA

0.A.R.

SHATTERED (TURN THE CAR AROUND) EVERFINE/ATLANTIC/RRP
THE PUSSYCAT DDLLS n
WHEN |GROW UP INTERSCOPE
FALL OUT BDY r
| DON'T CARE ISLAND/IDIMG
LIL WAYNE FEATURING T-PAIN n
GOT MONEY CASH MONEY/UNIVERSAL MOTOWN
KANYE WEST

LOVE LOCKDOWN ROC-A-FELLA/DEF JAM/IDIMG
SAVAGE FEATURING SOULJA BOY TELL'EM

SWING DAWN RA{D/UNIVERSAL REPUBLIC
DAVID COOK n 1
THE TIME OF MY LIFE 19/RCA/RMG

OIGITAL DOWNLOADS

AVAILABLE AT DMOS.COM

PLAYS AUDIENCE
TW +/- MILLIONS RANK
10178 +965 66474 1
8587 41027 5S6.060 2
8436 -634 52074 4
8369 +358 54510 3
7243 41092 48510 6
7180 -80S a@; S
6397 -394 34430 8
6323 -932 38036 7
5&5 - +382 27.63; 0
750197 717 ;2;50 9
471.; +31 21200 20
4680 +440 26883 T
46387 4261 25197 16
45987 +925 72&047 14
4418 -635 26.594: 2
4055 +748 26418 13
3840 710 25304 1S
3532 -649 22830 18
_3370 4 16745 | 22
3349 74 17776 2
3237« +B06 -21-.—932 19
2983 -289 WSO 24
2;0* +650 E 28
2849 *:5 ;..QTB 23
2601 . +21 9865 31
2208 #1445 13901 25
72;57 1126 ] 8451 35
2143 ] +643 ;2.8;7 27
2059 -558 £981 7
- 1888  +1047 13.52_2 26
719 320 9777 | 32
1-542 a0 ST 37
1554- +92 _s_gj 34
- 1520 +236 _4.9247 39
1368 -283 10238 30
B8 275 3949 -
| 1;5 : 30 9,77 33
E ) 0;07 6693 36
{093 23 5.4? 38
892 32 3,690 =

» AFTER WRITING AND PRODUCING FOR SUPERSTARS
INCLUDING BRITNEY SPEARS, TIMBALAND AND JUSTIN
TIMBERLAKE, KEVIN RUDOLF TASTES HIS FIRST TOP 10

SUCCESS AS AN ARTIST, AS “LET IT ROCK” ROLLS 11-S.
FOR FEATURED ARTIST LIL WAYNE, THE SONG IS HIS
THIRD TOP 10 THIS YEAR.

ARTIST

TITLE/ LABEL
REHAB
Bartender Song
(Universal Republic)
TOTAL STATIONS:

MOST ADDED

HINDER
Without You
(Universal Republic)
TOTAL STATIONS:

METRO STATION

ARTIST NEW Seventeen Forever
TITLE / LABEL STATIONS (Columbia)
BEYONCE 31 TOTAL STATIONS:
If | Were A Boy
(Music WorldColumbla) B_RANDY
KDWB, KHFI, KHTS, KJYO, KLAL, KQCH, Right Here (Departed)
KSPW, KVUU, KZHT, KZMG, WOKF, WFBC, (Epic)
WFKS, WFLY, WHKF, WIHT, WIOG, WKST, TOTAL STATIONS:
WLDI, WNCI, WNOK, WPRO, WPXY, WRVQ,
WRVW, WSNX, WSTW, WVYB, WWHT, RIHANNA
WXLK, WZEE Rehab

O o S el BN I (SRP/Def Jam/IDIMG)
T.l. FEAT. RIHANNA 27 TOTAL STATIONS:

Live Your Lite

{Def Jam/Grand Hustle/IDJMG/Atlantic)
KDND, KDWE, KHFI, KHKS, KHTS, KJYO,
KKDM, KKRZ. KSPW, WABB, WAEV, WBNT,
WBLI, WDJX, WDOD, WFLZ, WHKF, WHTZ,
WKKF, WKRZ. WLAN, WLDI, WLKT, WNOU,
WPRO, WRVQ, WSSX
NE-YO 16
Milss Independent

(Def Jam/IDJMG)

KQXY, KRBE, WAEB, WAOA, WDCG, WDJX,
WERO, WHHY, WHOT, WTWR, WVYB,
WWCK, WWWQ, WXLK, WXXL, WZYP

AKON 14
Right Now (Ma Na Na)

(SRC/Universal Motown)

KDND, KKDM, KKHH, KQCH, WBZW,
WERO, WFLZ, WHBQ, wHYi, WIOG, WKZL,
WLDI, WLKT, WRVW

THE PUSSYCAT DOLLS 12
1 Hate This Part

(Interscope)

KHOR, KIS, KKRZ, KQMQ, KRQQ, KSAS,
KZZP, WBHT, WCGQ, WIOQ, WLKT, wvyB

GAVIN ROSSDALE n
Love Remains The Same

(Interscope)

KHFI, KHKS, KXXM, KZCH, WABB, WAEV,
WAEZ, WAKZ, WLDI, WVSR, WYKS

DAVID COOK n
Light On

(19/RCA/RMGY

KDWB, KKMG, KKPN, KSAS, WIXX, WLKT,
WVYB, WXLK, WXXL, wYQOY, WZBZ

BRITNEY SPEARS 10
Womanizer

Uive/Zomba)

KKRZ, KSPW, KXXM, WAEZ, WDJX, WKFS,
WLAN, WVSR, WWHT, WXLK

JASON MRAZ 9
I'm Yours

(Atlantic/RRF)

KKHH, KRBE, WOKF, WFKS, WHKF, WIHB,

NEW AND ACTIVE

PLAYS ARTIST PLAYS
IGAIN TITLE / LABEL IGAIN
831/20 THRIVING IVORY 598/62
Angeis On The Moon
(Wind-up)
52 TOTAL STATIONS: 33
& 776/94 GAVIN DEGRAW fr 570/52
Cheated On Me
(J/RMG)
55 TOTAL STATIONS: 49
775/92 DAVID COOK r S47/142
Light On
(19/RCA/RMG)
63 TOTAL STATIONS: 45
757/97 LADY GAGA FEAT.
COLBY O'DONIS S14/40
Just Dance
76 (Streamline/KonLive/Interscope)
TOTAL STATIONS: 86
709/18S
THE ALL-AMERICAN
REJECTS 424129
70 Gives You Hell
(Doghouse/DGL/Interscope)
TOTAL STATIONS: 28
BEYONCE

If | Were A Boy (Music World/Columbia)
WPXY +42, KSMB +38, KKRZ +32, XT20 +31, WKZL +30,
WFKS +30, WDCG +29, WAPE +28, WBLI +27, WSSX +27

T.l.

Whatever You Like (Grand Hustle/Atlantic)
KWNZ +40, WZKF +38, KSLZ +35, WKQ! +34, WHKF +34,
WQEN +32, WHBQ +32, WIHT +32, WDUX +31, WKFS +29

T.l. FEAT. RIHANNA

Live Your Life

(Def Jam/Grand Hustle/IDJMG/Atlantic)

WHKGS +59, WXKS +43, WIHB +32, KHTT 430, KKRZ +30,
KSAS +28, WXYK +27, KOWB +23, KSLZ +22, WHTZ +22

WKSZ, WZBZ, WZKF

THE KILLERS 8
Human

(Island/IDJMG)

KMXY, WCGQ, WDJQ, wb0D, WJBQ,
WKRZ, WXXL, WZEE

ADDED AT...
wiBq (PP
Portland, ME

OM/PD: Tim Moore

MD: Mike Adams

Taylor Swift, Love Story, 2

The Killers, Human, 1

Estelle Feat. Sean Paul, Come Over, 0

¥ KATY PERRY
Hot N Cold (Capitol)
WDCG +54, WHKF +50, WAEV +43, KHTT +38, WZKF +37,
WHKGS +36, WHYI +33, WFLZ +31, WKKF +29, WHEBQ +28

% PINK
So What (LaFace/Zomba)
WG 451, WDKF +44, WNOU +40, KHTS +37, WDJX +36,
KKHH +33, WHHD +30, KQCH +29, WLAN +28, KSPW 427

FOR WEEK ENDING OCTOBER 19, 2008

LEGEND: See legend to charts in Charts section for rules and symboi explanations.

FOR REPORTIMG STATIONS PLAYLISTS GO TO:

www.RadioandRecords.com

130 CHR/top 40 and 20 Canada CHR/top 40 stations are electronically monitored by Nielsen
Broadcast Data Systems 24 hours a day, 7 days a week. CHR/Top 40 indicator chart comprised
of 6] reporters. © 2008 Nietsen Business Media, Inc. All rights reserved.
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» T.l. SOARS WITH TWO SONCS ON
CANADA CHR/TOP 40: “WHATEVER YOU

R&R CHR/TOP 40

LIKE” BULLETS AT NO. 8, WHILE “LIVE
YOUR LIFE,” FEATURING RIHANNA, VAULTS
32-23 (UP 98 PLAYS).

DIGITAL DOWNLOADS
AVAILABLE AT DMDS.COM

-
g
CHR/TOP 40 INDICATOR REPORTERS 2l CHR/TOP 40 INDICATOR PLAYS
= | TITLE {IMPRINT / PROMOTION LABEL ~ TW +/-
KQID/Alexandria, LA WDAY/Fargo, ND WSPK/Newburgh, NY o 9 PINK SOWHAT LAFACE/ZOMBA 3815  +318
PD: Squirrel PD: Troy Dayton PD: Scotty Mac = — = — —— SN
MD: Jessica MD: Zander Kelly APD: Sky Walker o 14 LEONA LEWIS BETTER IN TIME _ SYCOURMG 3402 +103
MD: Danny Valentino = 8. RIHANNA DISTURBIA SRP/DEF JAM/IDIMG 3383 -227
. 8  KATY PERRY HOTNCOLD capitoL 3381  +43€E
KXS55/Amarillo, TX KMXF/Fayetteville, AR 1= T ogeg
OM: Rick Andrew; OM: Dave Ashcraft KCRS/Odessa, TX N 15 NE-YOcloser o N DE”AM”DJ% 72889 -Z.OC_
E/l% MrarSh}j I Btle\élﬂs PD/MD: Jay Steele PD/MD: Nate Rodriguez (3 19 SECONDHAND SERENADE FALL FORYQU GLASSNOTE/LG/ATLANTIC 2798 -273
: lom Rurtado i —~—— - —
” JORDIN SPARKS ONE STEP AT ATIME 190IVE/ZOMBA 2614 528
WMSR/Florence, AL WILN/Panama City, FL | < J “ 1 T.1. WHATEVER YOU LIKE GRAND HUSTLE/ATLANTIC ! 2458 ﬁs
KGOT/Anchorage, AK PD: Jon "Fatguy" Marte PD: Chris Alan KEVIN RUDOLF FEAT. LIL WAYNE LET ITROCK CASHMONEY/UNIVERSALREPUBLIC ~ 2437  +254
g['\J/}M M&rgi?f;{sa!rt MD: Spoon DAVID ARCHULETA CRUSH 19/IVE/ZOMBA 2403 48!_
10  SAVING ABEL ADDICTED SKIDDCO/VIRGIN/CAPITOL 2369  +28C
WJIMX/Florence, SC - h — — _
— OM/PD: Randy "Mudflap" Wilcox \6VPIA/Peoria, IL 5  CHRISTINA AGUILERA KEEPS GETTIN' BETTER RCARMG 2134 4311
KRS5Q/Billings, MT M: Gabe Reynolds 1 ] I o ANTIC/RRP 2082  +482
OM/PD: Kyle McCoy PD/MD: Don "Big D" Black | /ASONMRAZIMvoRs ATLANTICIRRP (| 5=
1= 25  CHRIS BROWN FOREVER JvErzomBa 1820  -610
KISR/Ft. Smith, AR -
OM: Mike "Mike at Night" Oldharm o ‘!a NICKELBACK GOTTA BE SOMEBODY ) . ROAQRUNNER/RRP 1726 4703_
WWYL/Binghamton, NY PD/MD: "Big Dog" Rick Hayes KRCS/Rapid City, SD ‘ 3 BRITNEY SPEARS wOMANIZER UVEZOMBA 1713 4553
PD: Matt Johnson PD/MD: Spanky - e = =~ — —
1- 17 KARDINAL OFFISHALL FEAT. AKON DANGEROUS KONLIVE/GEFFEN/INTERSCOPE 1701 -368
1 10 DAUGHTRY wH) ] - -22¢
KKXL/Grand Forks, ND & e ™ L I — RevRvG [ 226
\6VBNQ/BIoomington, IL OM: Rick Acker KACZ/Salina, KS Q 14 FLO RIDA FEAT. WILL.I.AM IN THE AYER POE BOY/ATLANTIC 1543  -294
M: Dan Westhoff PD/MD: Trevor D OM: Corey Dean R 1. = T R R
PD: Dave Adams APD: Dave Andrews PD/MD: John (JC} Chappell /| 9 SHONTELLE Tﬂ"} SRC/UNIVERSAL MOTOWN‘»ISBA +83
MD: Mason Schreader J0  M.1.A. PAPER PLANES XUINTERSCOPE ~ 1529 -458
7  JESSE MCCARTNEY (T'SOVER HoLLYwooD | 1420 4109
WQPO/Harrisonburg, VA KJCK/Salina, KS JIN —
KNDE/Bryan, TX PD/MD: Ryan O'Bryan PD: Robert Effman NATASHA BEDINGFIELD ANCEL PHONOCENIC/EPIC 1370 120
OM/PD: Tucker Young MO: Justin Carson 4 NE-YO MISS INDEPENDENT DEFJAM/IDIMG 1222 +312
2 AKON RIGHT NOW (NA NA NA) SRC/UNIVERSALMOTOWN 125 +450
WKEE/Huntington, WV 6  GAVIN ROSSDALE LOVE REMAINS THE SAME INTERSCOPE ~ 917 +156
WRZE/Cape Cod, MA PD: Jim Davis KIXY/San Angelo, TX —_— _ _ -
OM: Steve McVie APD/MD: Gary Miller OM: Jay Michaels _S_ioiAs BROTHERS Mn:Ne B HOLLYWOOD 805 +81 B
PD:David Duran PD/MD: David Carr 17 COLDPLAY VIVALAVIDA capiToL 702 -224
E LIL WAYNE FEAT. T-PAIN COT MONEY CASH MONEY/UNIVERSAL MOTOWN 677 +52
KSYN/Joplin, MO B i icEAT KAN: y ===
KTRS/Casper, WY OM: Chad Ellot Music Choice it List/Satellite I ESTELLE FEAT. KANYE WEST auERcaNaoY HOMESCHOOLATLANTIC SRR ~235
OM/PD: Donovan Short PD: Steve Kraus PD: Justin Prager T . T-PAIN FEAT. LIL WAYNE CAN'TBELIEVE IT NAPPY BOV/KONVICT/IVE/ZZOMBA 578  +183
MD: Chris Cortez MD: Michael Schwab I — — e
4  0.A.R. SHATTERED (TURN THE CAR AROUND) EVERFINE/ATLANTICRRP 572 +79
KZIA/Cedar Rapids, IA BEYONCE IF| WERE ABOY MUSIC WORLDICOLUMBIA 567 *38_2_
OM: Rob Norton WAZY/Lafayette, IN WXER/Sheboygan, WI 3 FALL OUT BOY | DON'T CARE ISLAND/IDIMG 553, 0
PD: Greg Runyon PD/MD: Jimmy Knight OM: Patrick Pendergast o — e
APD: Chris Jackson PD/MD: Ron Sirnonet 19 THE PUSSYCAT DOLLS WHENICROW UP INTERSCOPE 514 -6l
MD: Ric Swann T.I. FEAT. RIMANNA LIVE YOUR LIFE DEF JAM/GRAND HUSTLE/IDIMG/ATLANTIC 509 +272
WZRT/Lebanon, VT KANYE WEST LOVE LOCKDDWN ROC-A-FELLA/DEF JAMADIMG 504 4178
OM: Terry Jaye WNDV/South Bend, IN oeruri e o >
WQQB/Champaign, IL PD/MD: JD Redman PD: Karen Rite HINDER WhHoUTOY o i UnvERsaL repustic SRR 112
OM: Morgan Kane MD: Scotty Wylde 3 SAVAGE FEAT. SOULJA BOY TELL'EM SwING DAWN RAID/UNIVERSAL REPUBLIC 409 -4
Y VYy! SULIABDT IRLLE -

PD: Joe McIntyre

WHTE/Charlottesville, VA
OM: Vinnie Kice
PD/MD: P Styles

WWSR/Lima, OH
OM: Brian Steel

PD: Daniel "Kennedy" Baisden

KCLD/St. Cloud, MN
OM: Matt Senne
PD: JJ Holiday

é% ARTIST
, TITLE

© 6 REHAB BARTENDER SONG

UNIVERSALREPUBLIC 389 +4]

CANADA CHR/TOP 40

PLAYS
KFRX/Lincoln, NE IMPRINT / PROMOTION LABEL ~ TW +/-
PD: Matt McKay WHTF/Tallahassee, FL
WJYY/Concord (Lakes Region), N APD/MD: JJ Ryan PD/MD: Brian O Contter BRI PINK sowhat LAFACEISONYEMG R 16
PD/MD: AJ Dukette . 8  KATYPERRY HOTNCOLD capToveml 872 +46
B RIHANNA DISTURBIA SRP/DEF JAM/UNIVERSAL 721 -19
KZIl/Lubbock, TX WMGI/Terre Haute, IN | B FEAT. LIL CASHMONEY/UNIVERSAL REPUBLIGUNIVERSAL 677 7
WGIC/Cookeville, TN OM: Wes Nessmann OM/PD: Bill Cain i REVINRUDOLE WAYNELETLTROcK T i e
OM: Marty McFly PD: Ethan Dometrius MD: Tim Shelton 4 BRITNEY SPEARS wOMANIZER JIVE/SONYBMG 629 +83
PD/MD: Freaky Dave T2 LEONA LEWIS BETTERIN TIME SYCOM/SDNYBMG 622 -10
21 - LADY GAGA FEAT. COLBY O'DONIS JUSTDANCE  STREAMLINE/KONLIVE/INTERSCOPE/UNIVERSAL 612 -61
WCIL/Marion, IL WKHQ/Traverse City, MI = - = =
WKMX/Dothan, AL PD: Jon E Quest OM: Heather Leigh 5 T.). WHATEVER YOU LIKE ) GRAND HUSTLE/ATLANTIC/WARNER 604 N +49
OM: Kris Van Dyke MD: vy PD: Lunchbox 3 NICKELBACK GOTTA BE SOMEBODY o M 579 413

PD: Aaron Tyler

&  DEBORAH COX BEAUTIFULUR % DECOKOH 536 +40
KIFS/Medford, OR KUJ/Tri-Cities, WA 5 CHRISTINA AGUILERA KEEPS CETTIN BETTER i ROASONYBMG |~ 519 +15
g&lﬁ/iE:Eﬂ;;:;W' PD/MD: Gemineye Mayers PD: AJ Brewster B | HEDLEY oloschooL & UNIVERSALiiS'fG N .26
PD/MD: Jare E Jordan T M.LA. PAPERPLANES XL/BECGARSCROUP 494 -83
KNOE/Monroe, LA WWKZ/Tupelo, MS 'E DANNY FERNANDES PRIVATE DANCER v 434 50
. OM/PD: Bobby Richards OM/PD: Rick Stevens B  JORDIN SPARKS ONE STEP AT A TIME 90VE/SONYBMG 405 -66
‘évr\;l/'%%;{taﬁ’:ev I ; E KARDINAL OFFISHALL FEAT. KERI HILSON NUMBA 1 (TIDE {S HICH) + KONLIVE/GEFFEN/UNIVERSAL i ;00_4_ +32
7o — | — »17_’5 THE PUSSYCAT DOLLS WHENIGROWLP C TeRscoPeNwERSAL 391 B4
OM: Hoppy Kercheval PD: Shaun Andrews 2 FLORIDA FEATURING WILL.I.AM INTHE AYER POE BOY/ATLANTIC/WARNER 368 -2
‘F/’VDRIESISE a'ec'ur::/ ARt z EVA AVILA GIVE ME THE MUSIC & SONVEMG 363 . 45_ i
APD: Danial Baxter 7 THEORY OF A DEADMAN ALLORNOTHING s GDAUNIVERSAL 361 -68
WIFC/Wausau, Wi e —
WWXM/Myrtle Beach, SC PD: Tony Waitekus z5 CHRIS BROWN FOREVER JIVE/SONYBMG 346 -32
WDKS/Evansville, IN gys&:]gghiﬁg “ 29 NE-YOdoseR - . - ,D ERAM/UNICERSAL 339 o
OM: Mike San}iErS MD: Larry Knight & T.1. FEAT. RIHANNA LIVEYOURLIFE  SRP/DEF JAM/GRAND HUSTLE/ATLANTIC/UNIVERSAL/UNIVERSAL/WARNER 'WARNER 332 +a8
igb‘f{j&f{{jpirschhuh] WAZO/ Wilmington, NC 2  BEYONCE FI WERE ABOY MUSICWORLD/COLUMBIA/SONYBMG 331 <177
Pl KARDINAI OFFIEHALL FEATURING AKON DANGEROUST | KONLIVE/GEFFEN/UNIVERSAL 320 _-26
WQGN/New London, CT ¥ 3 Hyase™V
PD: Matt Girard KFFM/Yakima, WA T7  COLDPLAY VIVALAVIDA PARLOPHONE/EMI 299 -3
gﬁTﬁéEﬁzgéﬁge IN RD/MD:StevelRotha E ELISE ESTRADA CRASH 5 BURN % - ROCKSTAR :285 | 43;
PD: Jason Addams B STATE OF SHOCK BESTIEVER HAD & coRDOVABAY 271 -28
5 NE-YO MISSINDEPENDENT - DEF JAMIUNIVERSAL l&é— _453__

2 SRC/UNIVERSAL MOTOWN/UNIVERSAL 260 +92

ol |
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Online executives say ‘radio is here to stay’

The Digerati’s
Perspective On Radio

Darnella Dunham
DDunham@RadioandRecords.com

hose who work within an industry are often its harshest
critics, and radio 1s no exception. With not-so-new media,
especially Web sites, competing with radio for user attention
and ad dollars, it wouldn’t be surprising for executives from
popular online destinations like YouTube and MySpace to also

be critical of radio in the digital age.

But that simply wasn’t the case at the
“Social Networks & New Music Discovery &
held
Oct. 3 at the third annual Digital Music
Forum West in Los Angeles. One of the pri-

Recommendation Services” session

mary topics addressed during the discussion
was the impact that social networking sites
and new-music blogs are having on radio.
Fully prepared to hear the panelists from the
digital world mitigate the value of terrestrial

radio, it was pleasantly surprising to hear pos-

itive comments about the medium and what
it is doing right.

Meeting The Challenge

The worldwide reach of the Internet hasn't
diminished the value of radio, online execu-
tives said. In fact, they highlighted radic
attributes unlikely to be affected by even the
most popular Web sites. Catering to a local
audience was cited as something that the

Driving Traffic

What can radio de to create more sticky
content an its Web sites? Panelists at the
“Social Metwaorks & Mew Music Discovery &
Recommendation Services” session offered
the following suggestions:

1. This is the remix. Cantests that reward
visitors for creating their own remix of a core
artist's hit song can be an effective way to
attract diehard fans and tech-savvy visitors.
Kanye West was mentioned as an ideal artist,
since numerous remixes of his music have
been ereated online, even without a prize
attached. It may be hard to guantify the
impact of this type of contest, or to engage
casual fans, but any interest that can be gen-
erated for a station’s site is a plus.

2. Works for you, works for me. Stations
want to drive traffic to their sites and record
labels want to build an online presence far

their artists. The panelists noted that the

OCTOBER 24, 2008

pre-existing relationship between the two
industries creates online content opportuni-
ties. Partnering could help each achieve
mutually beneficial goals. “The way everyone
in the industry is going to win is if listeners
are allowed to do something with the con
tent,” MySpace WP of marketing and content
Jash Brooks said.

3. Learn from social networking. The
popularity of sites like Facebook and
MySpace shows that people want to express
themselves and interact anline. Focus on
developing new ways for site visitars to do
that instead of copying what established
social networking sites are doing.

&. Online syndication. Rather than strug-
gling to develop unique local content for
every station site, Brooks suggested that
radio companies syndicate content across

their anline platfarms.—D0

www americanradiohistorv

DIGITAL MUSIC
FORUM

Tuned In

Panelists cited several

new-music blogs that
’ attract extremely

} passionate visitors. All
| tend to champion in-

‘ dependent music, but
| some spotlight note-
worthy commercial

music.

elbo.ws: One-stop
shop to see what's hot
on other music blogs.
Highlight: Clip of Kanye
West's super new song
“Heartless.”

pitchforkmedia.com:
Music criticism and
commentary, music

news and artist

interviews, all focused

on independent music.
Highlight: Video for
“Move” by Q-Tip.

rcrdlbl.com: Online
record labels and new-
music blogs joined
forces to create this ad-
supported site, which

offers extensive free
music and exclusive
content. The only

stipulation is that the
music be used for
noncommercial use.
Highlight: Tour dates
and a list of other

music Web sites.

stereogum.com: Music
blog with free MP3s
and live streams. High-
light: Live version of “A
Milli” by Lil Wayne
featuring the Roots

from a concert during
the legendary hip-hop
band’s tour.—DD

com

most popular Web sites aren’t capable of
doing.
Convenience was mentioned as radio’s
biggest advantage, along with its ability to
entertain listeners while they engage in
other activities. Panelists also pointed to a sta-

tion’s power to instantly drive tratfic to its

Web site and the medium’s years of success at
conducting on-air (and now online) contest-
ing, an area that even YouTube is now
exploring.

Radio was also praised for meeting the
competitive threat posed by Internet broad-
casters by streaming its on-air signals and
other audio offerings online, podcasting and
making giant strides at improving the content
displayed on station sites. Extending on-air
content online was not viewed as innovative,

but a necessity.

Where Radio’s Headed

When asked by moderator David Leibowitz,
managing partner of digital miedia consultan-
¢y CH Potomac, about radio’s future, pan-
elists agreed that the medium will continue
to remain resilient. However, the role radio
once played in breaking new music has
evolved. “Terrestrial radio gave away that
[taste-making] mantle a long time ago,” said
Douglas Caballero, host of “The Daily Fix”
on cable channel Current TV. “But as far as
a passive form of entertainment, it's not
going anywhere.”

Not everyone has the time or interest to
aggressively seek new music online, and
radio serves as a sort of filter for those who
just want to hear the hits, EMI North
America senior VP of digital strategy Syd
Schwartz said. “It’s still an essential place for
music and not going to be dismissed.”

Several panelists talked about the important
role radio played as they were growing up,
and how some personalities’ enthusiasm for a
specific piece of music could motivate them
to immediately go to a store and buy it. In
addition, most of the panelists were familiar
with Arbitron studies on total radio listener-
and

shouldn’t be a cause for concern.

ship suggested that recent declines

But when it comes to younger listeners,
radio needs to make aggressive moves to
group said. “The

younger demo is focused on the Web and the

remain relevant, the

older lsteners

ArtistDirect

are staying with radio,”

interim  CEO Dimitri Villard
said.

Acknowledging the impact that many sites
have on pop culture, YouTube director of
partner development Chris Maxcy said nei-
ther his site nor MySpace is causing audience
erosion for radio. He simply said, “Radio is

here to stay.” ReR
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T.l. NO. 1{5WKS) N
_] VM HATEVER YOULIKE GRAND HUSTLE/ATLANTIC 5_]88_ 5 Snrem
T-PAIN FEATURING LIL WAYNE
= 2_ 2 CANTBELIEVE T NAPPY BOY/KONVICTLIVE/ZOMBA S451 76 41873 2
NE-YO
- 4 8 \issINDEPENDENT oeramnimg 4491 #3664 35486 3
LIL WAYNE FEATURING BOBBY VALENTINO & KIDD KIDD Y
- 5 7 \Rs.officeR CASHMONEY/UNVERSALMOTOWN 4389 479 30317 5
M.LA.
e 3. 8 pabeRpLaNes XUNTERscope 4120 313 25313 7 TS D
1 THE GAME FEATURING LIL WAYNE TITLE / LABEL STATIONS
6 9 3859 +295 29708 6 — - —— — = =
MY LIFE CEFFEN/INTERSCOPE
L LUDACRIS CO-STARRING
T.l. FEAT. RIHANNA MOST INCREASED PLAYS 3¢ T-PAIN 7
10 4 (vEvourLIe DEFJAMGRANDHUSTLE/DMGAATLANT. 5705 #1032 35.034 4 One More Drink
N T (DTP/Def Jam/IDJMG)
8 15 ;;:J:;:M SRP/DEF J AMiIb Jﬁrﬁ 3284 4104 24.661 8 KBMB, KCAQ, KDDB, KHTN, KISV, KPTY,
[ =N . L KQKS, KSEQ, KUUU, KWIN, KYZZ, WNHT,
7 2 LIL WAYNE FEATURING T-PAIN 1} 2753 521 20585 o WRCL, WRDW, WRVZ, WWKX, XHTZ
[ GOT MONEY CASHMONEY/UNIVERSAL MOTOWN g -
=0 S0 CENT 16
KANYE WEST g
¥ 5 ovecocoows ROCAFELLADE JawinMG 2710 *4S1 19434 10 oet Up
o PITBULL FEATURING LIL JON &S;Sgyrcfzmzahég(?a(xE)KHTN KISV,
o .B 7y ) MR, JOSFAMOUS ARTISTITHE ORCaRy 2002 *217 16739 13 KSEQ, KVEG, KXHT, KYZZ, WAJZ, WNHT,
NE-YO 12 ¢ WRDW, WRVZ, WXIS, XHTZ
i 27 CLOSER OEF JAM/IDIMG 2436 -281 19321 f TBBY T
F AKON = = VONG Joc OFEAT- s
_16 4 RIGHT NOW (NANANA) SRC/UNIVERSAL MOTOWN 721‘3737 251 EEEEEl 6 Beep
NELLY FEATURING ASHANTI & AKON (BAiRolaDieapi=lopitoD
9 B oovon MFE kS DERRTY/UNIVERSALMOTOWN 2200 B21 115777 15 I, [BIDTz DI, G (TG L0
e KVEG, KWIN, KYZZ, WAJZ, WMBX, WRDW,
: SLIM FEATURING YUNG JOC WRVZ, WXIS, XHTZ
= 13 SOFLY M3/ASYLUM 2183 +91 13.710 18 ’ .
=i i = BEYONCE |
[ 2 CHRiSsrowN B33 us2 w693 17 11 Were A Boy
LR N (Music World/Cotumbia)
19 8 LUDACRIS CO-STARRING CHRIS BROWN & SEAN GARRETT 212 213 15.973 1% KP‘\];:I', KR;(A, ;U'BnE.‘;VLD, KZON, WlJs,
- WHAT THEM GIRLS LIKE DTP/DEF JAM/IDIMG : WNHT, WPOW, WZMX, XHTO, XMOR
KARDINAL OFFISHALL FEATURING AKON N2 ¢ . - W
7 _‘5 26 pANGEROUS KONLIVEIGEFFEN/NTERSCOPE 1200 ~243 Th752 19 fKS NPTAT‘ LUIRG 2 W
- m o0 Fail
LEONA LEWIS AIRPOWER n i i
21 -] y {Konvict/SRC/Universal Motown)
- BETTER INTIME scourwg 1800 14410766 20 KBMB, KDGS, KEZE, KWIN, KX M, WBBM,
JAY-Z & T.I. FEAT. KANYE WEST & LiL WAYNE  AIRPOWER WMBX, WPYO, WWKX, XHTO
g _23 5 SWACCALKEUS ROC-A-FELLA/DEF JAM/IDIMG ‘732 B *220 B85 12 oS & RONEROYT
SAVAGE FEATURING SOULJA BOY TELL'EM = FEAT. JUELZ SANTANA 8
7 _]8 B e DAWN RAD/UNIVERSALREPUBLC 1018 306 9063 21 Pop Champagne
YOUNG JEEZY FEATURING KANYE WEST n fr {Ether Boy/Universal
2 20 7o v awomg 22 212 18406 22 Matown/Columbia/Koch)
51 26 & JOHN LEGEND FEATURING ANDRE 3000 S .- B Kwrmg ’;vc):g ;:Ivzv KISV, KVEG, KWIN,
bl GREENLIGHT HOME SCHOOL/G.0.0.0./COLUMBIA . ' ’
9 BEYONCE ESTELLE FEAT. SEAN PAUL 7
24
d m IF | WERE ABOY MUSCWORLD/COLUMBIA 1025 655 7323 24 Came Over
. TSNS (Home Schaol/Atlantic)
B t(Eszl\;lngt?UDOLF FERTURINGIEE WACXSﬂEAONEV/UNIVERSAL eusuc SRR *28  EESEN] 28 o i A
- XHTO
MIKE JONES FEAT. TREY SONGZ, LIL WAYNE & TWISTA wr = -
25 B yopveunoy CEAGEMSYLUM 024 3124402 35 BUSTA RHYMES 7
| Arab Money
< CIARA FEATURING T-PAIN .
34 > 779 +63 2.845 - (Universal Motown}
- GOGIRL LAFACE/ZOMBA  * KBMB, KDDB, KHTN, KWIN, WA JZ, WRDW,
BRANDY WRVZ
33 7 pIGHT HERE (DEPARTED) oowere 095 B4 Bl 0 TN o =
< - - E WES
PLEASURE P. 1r
A4 737‘ < DIDYOUWRONG BUETARATLANTIC  ©72  *TB 2481 - '(‘;:k°;:‘.f;,’;e", Al
. LADY GAGA FEATURING COLBY D'DONIS KBFM, KBOS, KOHT, KUBE, WBTS, WIBT
z_.o 2 JsTDANCE STREAMLINE/KONLIVE/CHERRYTREE/INTERSCDPE 66“ 3 ["55]_ 34 —
37 50 FLO RIDA FEATURING WILL.LAM e .- BN - S S 7
INTHE AYER POE BOV/ATLANTIC i : AL .
- (Def Jam/Grand Hustle/IDIMG/Atlantic)
] _39 : 2 E;%WELLE T E'E N 748 } } - KBFM. KDDB, KLUC, KX JM, WRDW
E E-40 FEATURING AKON
i _3_0’ W ke up SICK WID I/BME/REPRISEWARNERBRDS, D40 "235 4128 Y ES
JAZMINE SULLIVAN
“ e 31 12 NEED UBAD JRMG 638 -237 3.628 39
NINA SKY FEATURING RICK RDSS
38 3 CRrancaLL POLDCROUNDSUACKMOVEL/RMG 020 E12 g 3 ADDED
el ED AT... D
Y V : g
;ALBEDDL J FEATURING THE-DREAM o S 3 4702 33 KPTY /}{{ /)
Houston, TX o
PINK ’
SOWHAT Lacezowsa | 008 *TB 5190 31 PD: Cindy Hill
- - MD: Crisco Kidd
BEYONCE
SINGLE LADIES (PUT A RING ON [T} MUSCWORLD/COLUMBIA 200 391 | ey 27 G-Spot. Stanky Leg, 25
=l T-Pain Feat. Ludacris, Chopped 'N' Skrewed, 1
E;ATElE)tELRE FEATURING SEAN PAUL el 551 +113 3674 38 Ludacris Co-starring T-Pain, One More Drink, O
1 TN T R TR (TS - FOR REPORTING STATIONS PLAYLISTS GO TO:
BT GhawTvsar B.C.FACE/SROUNIVERSALMOTOWN @96 190 3.510 z www.RadioandRecords.com

ARTIST PLAYS ARTIST PLAYS
TITLE / LABEL /GAIN TITLE / LABEL /GAIN
JENNIFER HUDSON 458123 UNK 396/73
Spotlight Show Out
(Arista/RMG) (Big Oomp/Koch)
TOTAL STATIONS: %2 TOTAL STATIONS: 34
AKON FEAT. LIL WAYNE 455/271 JIM JONES & RON BROWZ
I'm So Paid FEAT. JUELZ SANTANA 384/93
{SRC/Universal Motown) Pop Champagne
TOTAL STATIONS: 48 (Ether Boy/Universal Motown/Calumbia/Koch)
TOTAL STATIONS: 43
KATY PERRY 443/69
Hot N Cold LiL ROB 3327214
(Capitol) Lemme Come Back
TOTAL STATIONS: 22 (Upstairs}
TOTAL STATIONS: 22
50 CENT 410/246
Cet Up JADAKISS FEAT. NE-YO 276/66
(Shady/Aftermath/Interscope) By My Side
TOTAL STATIONS: 52 (Def Jam/IDJMG)
TOTAL STATIONS: 4}
BRITNEY SPEARS 1 397159
Womanizer LIL WAYNE
(Jive/Zomba) FEAT. JAY-Z 1y 248/33
TOTAL STATIONS: 22 Mr. Carter
(Cash Money/Universal Motown)
TOTAL STATIONS: 15

¥r  T.l. FEAT. RIHANNA

Live Your Life

(Def Jam/Grand Hustle/IDJMG/Atlantic)

WBBM 52, WBTT +36, WNHT +35, KLUC +35, KEZE +34,
KOOGS +34, WJFX +2B, KYLD +27, KUBE +26, KIKI +25

BEYONCE

If | Were A Boy (Music World/Columhia)
WKHT +35, KBOS +32, KKSS +32, KISV +31, KYZZ 430,

WZMX +23, WWKX +29, KEZE +26, KZFM +25. WIMN +24

1r LIL WAYNE FEAT. BOBBY
VALENTINO & KIDD KiDD

Mrs. Officer (Cash Money/Universal Motown)
WPYO #5], WKHT +51, KOHT 431, WIBT +30, KDDB +29,
KKWD +23, KDON +28, KGCI +28, KIK +25, KISV +23

% KANYE WEST
Love Lockdown (Roc-A-Fella/Def Jarm/IDIMG)
WBTS +42, WRDW +38, KZFM +33, WLLD +27, KPHW +27,
WBTT +19, WLTO +19, WIBT +I19, KYLD +18, KUUU +18

BEYONCE

Single Ladies (Put A Ring On It)

{Music World/Columbia}

WWKX +45, WXIS 437, KRKA +30, WAIZ +28, 'WRCL +25,
KZFM +22, WIMN +17, KX M +16, WMBX +16, KDHT +16

FOR WEEK ENDING OCTOBER 19, 2008

LEGEND: See iegend to charts in charts section for rules and symbol explanations.
74 rhythmic stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours
a day, 7 days a week.© 2008 Nielsen Business Media, Inc. Alf rights reserved.
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BDS Mixshow Chart
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e 11 NIELSEN BDS
g EZ ARTIST CERTIFICATIONS PLAYS AUDIENCE
- =5 tme IMPRINT /PROMOTIONLABEL  TW__ +/-  MILLIONS RANK
T.i NO. 1(7 WKS) 1
WAJZ/Albany, NY* WFFY/Ft. Walton Beach, FL. KBFM/McAllen, TX* KSFM/Sacramento, CA* Pl B nanevirvouLke O osnoag 10764 348 102672 1
OM: Kevin Callahan OM/PD: Scott ‘Lugnut’ OM: Billy Santiago PD: Byron Kennedy 5 | 5 2 LIL WAYNE FEATURING BOBBY VALENTINO & KIDD KIDD e .. B
PD: Russ Allen er PD: Johnny O APD: Randy Fox el | MRS, OFFICER CASH MONEY/UNIVERSAL MOTOWN ¥ 5
MD: Jeff Lyons MD: Jay 2 MD: Tony Tecate Y T.1. FEATURING RIHANNA MOST INCREASED PLAYS
WJIFX/Ft. Wayne, IN* 5 5 (wevourwre DEF JAMTRANDHUSTLE/DIMGATLANTIC 717> *1750  69.018 3
KDLW/Albuquerque, NM*  P[): Phil Becker KXHT/Memphis, TN* WwOCQ/Salisbury, MD % 32 THE GAME FEATURING LIL WAYNE 6255 +335 45935 4
PD/MD: Eddie (Go') George ~ APD/MD: Weasel PD: Mo Better PD: Deelite - MY LIFE CEFFEN/INTERSCOPE b
MD: Bill Baker ' 5 g Mia 4977 -206 32810 7
KKSS/Albuquerque, NM*  WNHT/Ft. Wayne, IN* WPOW/Miami, FL* _— p:'pﬂ::t:‘:ss A TURINC TR, XUINTERS“)D,E
PD: D.J. Lopez PD/MD: Shady Spencer OM/PD: Tom Calococci KUUU/Salt Lake City, UT* b GG}MO:“ - s ol MONEY/UNVERSALMOTOwn 4759 -B26 40134 S
MD: Matthew Candelaria MD: Eddie Mix OM/PD: Brian Michel ey
o A LUDACRIS CO-STARRING CHRIS BROWN & SEAN GARRETT "
WHZT/Greenville, SC* - _— APV feexie Cruise 417 0 arthemomLsuke otPE JawiniMe 377 +226 28745
KFAT/Anchorage, AK OM/PD: Steve Crumbley KTTB/Minneapolis, o JAY-Z & T.I. FEATURING KANYE WEST & LIL WAYNE
OM: Tom Oakes OM/PD: Sam Elliot KBBT/San Antonio, TX* hed :2 7 SWAGCALKEUS ROC-A-FELLA/DEF JAW/DIMG 001 *339 34659 6
PO/MD: McConnell WOLD/Hagerstown,MD MU' Zannie K. PD: Homie Marco Arias 45 7 PITBULL FEATURING LIL JON 2767 +352  170m N
"Man@Large" Adams OM: Rick Alexander & KRAZY MR 305/FAMOUS ARTIST/THE GRCHARD :
APD: Brad Erickson PD/MD: Artie Shultz KHTN/Modesto, CA* KPWT/San Antonio, TX* . YOUNG JEEZY FEATURING KANYE WEST n
OMY/PD: Rene Roberts OM: Roger Allen | ' 2 S % 0w creoes awionG 2790 532 a19ss 9
WETiS/Atlanta; GAY WWKL/Harrisburg, PA* PD: Eric Sean B ] [ELLY FEATURING ASHANT(& AKON 2667 763 18435 10
PD: Lee Cagle OMIPD: Jobm O l)eag KDON/Monterey, CA* 2 | BODY ONME DERRTY/UNIVERSAL MOTOWN
APD/MD: Maverick SV OM/PD: Sam Digged ) 3 DAVID BANNER FEATURING CHRIS BROWN n
averic APD/MD: Venetia R E':I‘L ‘.‘;-,"?: Frmky I ﬁg%li(/ks;:olr);go. CAx N 30 cerikeme B1C.FACE/SRUUNVERSAL MOTOWN 2 el v
. : = . KARDINAL OFFISHALL FEATURING AKON n
ga’g{; Ac“:""' Tx* WZMX/Hartford, CT* KYZ2/Mont A APD:DJTre 5 b KONLIVE/GEFFEN/NTERSCOPE 2195 306 13110 18
BLUERS OM: Steve Salhan Onterey: = s
APD: Boogie PD/MDLZ DJ Buci ' I:A[?):.’I':mmty UFI Rio XMOR/San Diego, CA* 22 ;1:’;:12»?:55“ APREEATREESRIAR vUNCBOSsHocHERC | /0% -BE6 15.880 1 12
biEx Opuce APD: David Simpson AR OM/PD: Lee Cornell {3 19 PLIES FEATURING JAMIE FOXX & THE-DREAM B - B
APD: Chris Loos — PLEASE EXCUSE MY HANDS BIG GATES/SLIP-N-SLIDE/ATLANTIC 3
KBDS/Bakersfield, CA*  x ppB/Honoluly, HI* WOQHT/New York, NY*  MD: Vanya , MIKE JONES FEATURING TREY SONGZ, LIL WAYNE & TWISTA
PD: Robert Chavez PD: Ryan g::nu o PD: Ebro Darden . 8 W ooy sunoy CEaGEiasyLUw | 2078 -48)  M.507 19
APD: Adial "DJ D-Lay" ) APD/MD: Jill Strada KYLD/San Francisco, CA¥ 57 17 SAVAGE FEATURING SOULJA BOY TELL'EM B FEm.E
Wikl KIKI/Honolulu, HI* LT T OM: Michael Martin | B lls = Q4N ADIUNIVERSAPREFUBTE 8
MD: K-Smoo orfolk, APD/MD: Travis Loughran 18 5 LILWAYN N 630 239 15467 1%
KISV/Bakersfield, CA* PD/MD: K-Smooth OM: Don London = AMILLI CASHMONEY/UNIVERSAL MOTOWN o
/MD:; PD: Tias Schuster s ACE HOOD FEATURING TREY SONGZ
PD/MD: J. Reed KPHW/Honolulu, HI* e u va/%] Luis Obispo, CA 20 n weTHE BESTOEF sawiowe | 1949 +32 10405 1 21
OM: Wayne Maria - Urew Ross =
WIMN/Boston, MA* ey PD: JoJo Lopez Bl 20| RICK ROSS FEATURING NELLY & AVERY STORM SR .01 QREESSN 2>
v PD: KC Bejerana . - HEREIAM sup DE/DEF JAM/IDIMG
OM: Cadillac Jack MD: Kevin Akitake KKWD/Oklahoma City, OK*  Ap0/MD: Mr. Clean | - e
PD: Chris Tyler . OM: Chris Baker o scooMpkoH 1293 0 +276 5635 29
b ' PD: Ronnie R z : — absaiaiis
ARD. eSOy KPTY/Houston, TX* e Hamire KPAT/Santa Maria, CA 23 1o DAVID BANNER FEATURING LIL WAYNE N .o N o
MD: DJ Pup Dawg OM: Arnulfo Ramirez PD/MD: DJ E-Wrek SHAWTY SAY B.L.G. FA.CE./SRC/UNIVERSAL MOTOWN .
PD: Cindy Hill m WPYO/Orlando, FL* s SOCENT
L P +
WC2ZQ/Champaign, IL — ApD/MD; Crisco Kidd iy KUBE/Seattle, WA - e o swovaTematmrerscope 10T *667 (10901 20
PD/MD: Roderick "SuavA’ Etevie e aan OM: Shellie Hart 2) 11 BOW WOW FEATURING SOULJA BOY TELL'EM 1065 443 6047 28
Leke WXIS/Johnson City, TN* PD: Eric Powers i MARCOR0L0 COLUMBIA
4 KCAQ/Oxnard, CA* ’ ; M JIM JONES & RON BROWZ FEATURING JUELZ SANTANA
WRVZ/Charleston, WV* PD/MO: Todd Ambrose PD: Brian "Big Bear" Davis e £ 31 3 hOpCHAMPAGNE COLUMBIA/ETHER BOYKOCHIUNIVERSALMOTOWN 200 *358 14904 16
: MO: : 1
R KCHZ/Kansas City, MO* S WYPW/South Bend, IN i © I:,.LDFOOL bty DeFawDMg 000 5317549 25
PD/MD: Woody Woods R R e D APD/MD: Mike Jackson | i
- Maurice De\Voe KVYB/Oxnard, CA* 24 12 E-40 FEATURING AKON 889 31 5204 30
MD: Sweet Lenny A 3 WAKE ITUP ICK WID {T/BME/REPRISE/WARNER BROS.
WIBT/Charlotte, NC* ERCSECe KEZE/Spokane, WA* - JADAKISS FEATURING NE-YO
OM: Bruce Logan ) d =] 9308 2 . 810 4143 7.85) 24
uce Log WKHT/K ille, TN* OM: Roger Nelson BY MY SIDE DEF JAM/IDIMG
PD: Rob Wagman |- o KKUU/Palm Springs, CA o gocor Davis ob LIL WAYNE FEATURING JAY-Z
APD/MD: JoJo PD: Darren aSlt::)hens 801 Anthony "Antdog 2429 B RTeR CASHMONEVUNVERSALMOTOWN 197 *97 14662 17
2 uiroz =1
APD: Eric Bennett : KWIN/Stockton, CA* E<) YOUNG JEEZY &
WBBM/Chicago, IL* MD: Joey Tack ) R o 21 5 o o awon 789 32 | 3838 33
PD: Todd Cavanah ) ALFAMEGA
APD/MD: Erik Bradley . WZPW/Peoria, IL . Bl e B uw CRANDHUSTLEKApITOL | 788 | 269 3488 35
KRKA/Lafayette, LA OM: Matt Bahan WLLD/Tampa, FL 1 GORILLA ZOE FEATURING LIL WAYNE
. PD: Chris Logan PD: Jason Parkinson PD: Orlando j1358 2 BLOCK/BADBOY SOUTHATLANTc | ©49 126 [63ML. 27
SII)BE/h(Pk;a:O fp""gs' €0* \p:DJDigHtal APD: Scantman al — = k
: Chris Picket . . 2] 2N S 5 10 177
MD: Matiboy WRDW/Philadelphia, Pa+  MD: Kristi Reif —q = SHAWTY SAID st il
KNEX/Laredo, TX PD: Leo “Kid Leo" Baldwin A m LUDACRIS CO-STARRING T-PAIN S33  +340 | 4995 3
KZEM/C Christi, TX* PD: Arturo Serna lll KOHT/Tucson, AZ* o Dt ONE MORE DRINK DTP/OEF JAM/IDIMG N
orpus Lhristy, ] OM: Tim Richards = o DJ KHALED FEATURING KANYE WEST & T-PAIN
O VANV Qs * RPN woexite AL PD: Fred Rico R m GOHARD WETHEBESTTERRORSQUADNOCK 403 14l 2862 -
MD: Arlene M. Cordell KLUC/Las Vegas, NV PD: Byron Kennedy : o huff =
OM/PD: Cat Thomas APD: Strawberry z B - it AUDEWOVNAUTHORZE DAYy 485 BB 4655 32
APD/MD: JB. King MD: DJ Mikee Mike KTBT/Tulsa, OK* o -
KQKS/Denver, CO* OM: Don Cristi I - m YUNG L.A. FEATURING DRO & T.I. 404 3 3446 36
FHE KVEG/Las Vegas, NV*  KXJM/Portland, OR*  PD: Corbin Pierce S Py - CRaoHSTLE. S -
APD/MD: John E. Kage 4 g : 2 = PLIES FEATURING CHRIS J
’ p[[)); Sherita Saulsberry PO: Chris Patyk MO: Jonathan Shuford 2 E_’_' m PUTITONYA BICCATES/SUP NSUDEATLANTIC 402 +254 2917 -
MO: Jesse "J-Noise” Garcia - . g ,
* = E QUKHALED FEAT. AKON, PLIES, YOUNG JEEZY, RICK ROSS, ACE HOOD, TRICK DADOY & LIL' BOOSE
ES-RPF:{EID?;O' X WPKF/Poughkeepsie, NY ESLZIST&H,IT)(() o 1 = | Rl o oron ooty 394 62 3033 -
0 X WLTO/Lexington, KY* PD: C.J. McIntyre /MD: Charlie O'Douglas 2 . THREE 6 MAFIA FEATURING AKON
ARI/MD: D] Slo Moticy OM: Robert Lindsey MD: Aaron “Dave” McCord ~ MD: J. Dominguez 8 3T 5 tnatsmoaT wyenoTZEMNDSCOLUMBI | S80  BS LIS2

XHTO/E! Paso, TX*
OM/PD: Francisco Aguirre

WRCL/Flint, Mi*
OM: J. Patrick

PD: Clay Church
MD: lan Richards

PD: Tabatha Levrault

KPWR/Los Angeles, CA*
PD: Jimmy Steal
APD/MD: E-Man

KBTE/Lubbock, TX
OM: Jetf Scott

WWKX/Providence, RI*
OM: Tony Bristol

PD/MD: Dan Hunt

APD: Joey Foxx

KEWB/Redding, CA
OM/PD: Rick Healy

WMBX/West Palm Beach, F1*
OM/PD: Mark MeCray
MD: Preston Lowe

KDGS/Wichita, KS*
PD: Greg "Hitman" Williams
MD: Dave “Deuce” Jacobson

clear. consistent. quality.

With so many options for testing your music,

PD: Dee Brown one thing is CLEAR. You must have CONSISTENT

KBOS/Fresno, CA*

PD: Greg Hoffman MD:Mageo ESC'JVRMD'S”“'(A' gwpKDND’:i:"éy% hooks or your research can be unreliable. Hooks
N g I . Lew nton - -z o
MD: Danny Salas T e MD: Sjs;c ran Y Unlimited’s digital QUALITY hooks, unmatched library
PD: Eddie Moreno of music, fast turnaround and dependable service
NaED Eredns, CAF APD: Vince Carcillo WJJS/Roanoke, VA* ensures your music research provider can deliver
OM/PD: Tommy Del Rio MD: Gilbert Saldana OM: Steve Cross resuits you can triet
MD: DJ Lace PD/MD: (lsqo m\
WIQM/Madison, Wi* -

WBTT/Ft. Myers, FL*
PD: Scrap Jackson
APD/MD: Omar “The Big 0"

OM: Randy Hawke
PD: JD Garfield
MD: Brandon Marshall

KBMB/Sacramento, CA*
PD: Pattie Moreno
MD: Short-E

Contact Michael Pelaia today about your next project:
hooks@hooks.com = 404.835.0205 » www.hooks.com

* Monitored Reporters
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Minority broadcasters speak face to face with Arbitron—in a
public forum. Part one of a two-part series

Beyond The Press

Darnella Dunham
DDunham@RadioandRecords.com

t was billed as “PPM: Continuing the Dialogue” and the conversa-

tion was ntense and passionate. It was less than two wecks before

Arbitron jumped the gun and resumed the rollout of its controversial

electronic ratungs service n eight markets two days carly, following a

nine-month delay. On Sept. 26, both sides of the highly charged debate

were present at the National Assn. of Black Owned Broadcasters’
(NABOB) 32nd annual Broadcast Management Conference in Washington.

Before and after the sitdown, there hasn’t been
any shortage of press releases, subpoenas, testimo-
ny and lawsuits, despite improvements in minori-
ty representation in PPM panels. Spearheading the
call for another delay in implementng the service
is the PPM Coalition, a group of minority broad-
casters, ad agencies and trade associations that say
the PPM should be shelved untl it receives Media
Rating Council accreditation.

Meetings have been held behind closed doors.
But at the NABOB conference, grievances were
aired and addressed by top executives on both sides
of the debate in a public forum. Inner City presi-
dent/COO Charles M. Wartield Jr. moderated the
panel, which discussed issues shared by black and
Hispanic broadcasters who contend that PPM
flaws could put them out of business. Three top
Arbitron executives participated in the torum.

Stating Their Case

In his opening remarks, Spanish Broadcasting
System/New York market manager Frank Flores
underscored his company’ early support of the
IPPM as one of the first companies to sign up for
the service. He added,“SBS is not against the PPM
service, it just wants it to be done right. It its pres-
ent state it doesn’t represent the diversity of the
audience. This is about urban and Spanish stations
being treated fairly, not better and certainly not
worse—just fairly.”

Inner City urban AC WBLS and gospel WLIB-
AM/New York VP/GM Deon Levingston said
that under-representation of minorities and 18- to
34-year-olds was having an adverse affect on

African-American and Hispanic stations and that
the problem was brought to Arbitron’s attention
more than two years ago. However, according to
Levingston, these concerns were met with indif-
terence by Arbitron, and broadcasters were told that
sample size increases could not be made. Since
then, Arbitron has improved minority and 18-34
representation on its panels.

Levingston also disclosed that other broadcast-
ers had asked minority broadcasters to stop pub-
licly voicing their complaints. He was quick to
point out that Arbitron meeting sample size
benchmarks weren't just beneficial for minority-
targeted stations, but for the medium as a whole.

Flores recounted a meeting held eight months
earlier and attended by representatives of SBS,
Univision and Arbitron. He recalled saying at the
meeting: “We think on
our side of the table we
have a problem. Do
you think we have a
problen?” Flores said
Arbitron’s  answer at
the time was “no” He
added, “If cverything
was right, why are we
having all of this dia-
logue if there’s nothing
wrong?” Flores drew
applause  from  the
audience when he said,

“If general markets

were as affected as
Spanish  and  urban
broadcasters, this

30 24/7 NEWS ONLINE @ www.RadicandRecords.com

“This is
about urban
and Spanish
stations
being treated
fairly, not
better and
certainly not
worse—just
fairly.

—Frank Flores

In addition to “PPM:
Continuing the
Dialogue,” NABOB
presented several
other compelling
sessions during the
two days focused on
panel discussions.
Keynote speakers
were NAACP
president Benjamin
Todd Jealous and FCC
Commissioner Michael
J. Copps. Following is
a rundown of

sessions:

& “How Do We Grow
Our Audience in the
Era of High Tech
Alternatives?”

B “Dialogue With the
Advertising Industry”

B “The Future of
Broadcasting”

B “Dialogue with the
FCC and
Congressional Legal
Advisors”

wWww.americanradiohistorv.com

would not be an ssue”

After declaring that Arbitron is “totally engaged
and joined at the hip with the radio industry; if you
don’t succeed, we don’t succeed,” Arbitron presi-
dent/CEQO Steve Morris explained that Arbitron
has talked with urban and Spanish broadcasters and
made adjustments based on the issues that
NABOB brought to its attention. Compared with
the diary, Morris said, “the quality of the [PPM]
data is solid. This is a major step forward.”

Accreditation Matters

Wartield noted that Arbitron previously touted the
value of having MR C accreditation in Houston
for the PPM scervice and in all markets for the
diary, but minimizes its value now that the PPM
hast’t been accredited in other markets. “Arbitron
is saying what used to be important is no longer
important,”Warfield said. He then posed this ques-
von to Arbitron executives: “Why 15 MRC
accreditation not a bigger concern?”

Morris responded that it is “one of the most dif-
ficult processes to explain to those who don't
experience 1t day to day. We do not require ac-
creditation, but we believe we are in compliance
with the MR C standards”

But Levingston countered that Arbitron has only
tried to meet minimum MRC standards and still
hasn’t been able to reach them. “The diary is
accredited, but PPM 1s not. The [Departiment ot
Justice] says that you should move from one
accredited to another aceredited form of measure-
ment, even though MRC does not require this”

Also participating in the forum were R.M.
Kabrich & Associates president Randy Kabrich, an
outspoken critic of Arbitron; American Urban
Radio Networks senior VP of opcrations/attiliate
relations Glenn Bryant; Taxi urban AC KJLH/Los
Angeles VI’/national sales manager Al Ward;
Arbitron VP of PPM sales and marketing John
Snyder; and Arbitron president of rescarch and
technology Owen Charlebois. R&R

Next week: Randy Kabrich tells wiry urban and Spanish
radio may be headed for the same fate as the beautiful
music format, and Arbitron representatives explain why
it was necessary (o take the PPM ratings currency pub-
lic as soon as possible and how advertisers are being edu-
cated about the new methodology.

Panelists who participated in the “PPM: Continuing the Dialogue” session at NABOB’s recent management conference in
Washington, from left: Inner City president/COO Charles M. Warfield Jr., Arbitron VP of PPM sales and marketing John
Snyder, Arbitron president of research and technology Owen Charlebois, Arbitron president/CEQ Steve Morris, KJLH/Los
Angeles VP/national sales manager Al Ward, Spanish Broadcasting System/New York market manager Frank Flores,
American Urban Radio Networks senior VP of operations/affiliate relations Glenn Bryant, WBLS and WLIB-AM/New York
VP/GM Deon Levingston and R.M. Kabrich & Associates president Randy Kabrich.
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WEEKS
ON CHART

By niclsen

DMDS

11 NIELSEN BDS ¥ HITPREDICTOR

ARTIST CERTIFICATIONS STATUS
TITLE IMPRINT / PROMOTION LABEL
T-PAIN FEATURING LIL WAYNE NO. 1(2 WKS) n e
CAN'TBELIEVEIT NAPPY BOY/KONVICTUIVE/ZOMBA
LAR n e
WHATEVER YOU LIKE CRAND HUSTLE/ATLANTIC
LIL WAYNE FEATURING BOBBY VALENTINO & KIDD KIDD
MRS. OFFICER CASH MONEY/UNIVERSAL MOTOWN
NE-YO

MISS INDEPENDENT DEF JAMADIMG
JENNIFER HUDSON 14
SPOTLICHT ARISTA/RMG
T.). FEATURING RIHANNA

LIVE YOUR LIFE DEF JAM/GRAND HUSTLE/ID IMC/ATLANTIC
JAZMINE SULLIVAN o
NEEDUBAD JRMG,
SLIM FEATURING YUNG JOC

SOFLY MIASYLUM
JAZMINE SULLIVAN o
BUST YOUR wINDOWS J/IRMG
THE GAME FEATURING LIL WAYNE

MY LIFE GEFFEN/INTERSCDPE
LUDACRIS CO-STARRING CHRIS BROWN & SEAN GARRETT 1
WHAT THEM GIRLS LIKE DTP/DEF JAMADIMG
LIL WAYNE FEATURING T-PAIN n
GOT MONEY CASH MONEY/UNIVERSAL MOTOWN
BEYONCE AIRPOWER/MOST INCREASED PLAYS

SINGLE LADIES (PUT A RINC ON T} MUSH WORLOCOLUMBIA
BRANDY

RIGHT HERE (DEPARTED) KOCH/EPIC

PLIES FEATURING JAMIE FOXX & THE-DREAM &
PLEASE EXCUSE MY HANDS BIG GATES/SUIP-N-SLIDE/ATLANTIC

JOHN LEGEND FEATURING ANDRE 3000 o
CREENLIGHT HOME SCHOOL/G.0.0.D/COLUMBIA
PLEASURE P. o
DID YOU WRONG BLUESTAR/ATLANTIC
JAY-Z & T.1. FEAT. KANYE WEST & LIL WAYNE  AIRPOWER o
SWAGCA LIKEUS RDC-A-FELLA/DEF JAM/I0IMG
YOUNG JEEZY FEATURING KANYE WEST |

PUT ON CTE/DEF JAM/IDIMG
KANYE WEST %
LOVE LOCKDOWN ROC-A-FELLA/DEF JAM/IDIMG
ACE HOOD FEATURING TREY SONG2Z g
RIDE WE THE BEST/DEF JAW/IDJMG
CIARA FEATURING T-PAIN

GOGIRL LAFACE/ZOMBA
T-PAIN FEATURING LUDACRIS

CHOPPED ‘N’ SKREWED NAPPY BOY/KONVICT/JIVE/ZOMBA
ASHANT!

GOCDGOCD THE INC/UNIVERSAL MOTOWN
AVANT “r
WHEN IT HURTS CAPITOL
MIKE JONES FEATURING TREY SONGZ, LR WAYNE & TWISTA 1Y
CUDDY BUDDY ICE AGEZASYLUM
USHER

TRADING PLACES LAFACE/ZOMBA
BOW WOW FEATURING SOULJA BOY TELL'EM

MARCO POLO COLUMBIA
RICK ROSS FEATURING NELLY & AVERY STORM

HEREIAM SLIP-N-SUIDE/DEF JAMIDIMG
UNK

SHOW OUT BIG QOMP/KOCH
M.LA.

PAPER PLANES XL/INTERSCOPE
KEYSHIA COLE FEATURING 2PAC MOST ADDED

PLAYA CARDZ RIGHT AMARL/IMANUGEFFEN/INTERSCOPE
ALICIA KEYS

SUPERWOMAN MBK/J/RMG
KERI HILSON

ENERCY MOSLEY/ZONE 4/INTERSCOPE
MUSIQ SOULCHILD FEATURING MARY J. BLIGE

IFULEAVE ATLANTIC
YOUNG JEEZY

VACATION CTE/DEF JAMNDIMG
LYFE JENNINGS

WILL I EVER COLUMBIA
ROBIN THICKE

THE SWEETEST LOVE STAR TRAK/INTERSLOPE
50 CENT

CETUP SHADY/AFTERMATH/INTERSCOPE
DAVID BANNER FEATURING LIL WAYNE

SHAWTY SAY B.1.C. F.A.CE/SRC/UNIVERSAL MOTOWN

DIGITAL DOWNLOADS
AVAILABLE AT DMDS.COM

PLAYS AUDIENCE
W +/- MILLIONS RANK
4721 208 45695 2
4576 -264  S1930 1
4541_ #4103 43732 4
4458 4106 45533 3
e a0 S
Mo e oss 6
3016 188 32767 7
72915 $127 2472 8
2469 <462 22574 9
2396  +40 ;227 3
265 13 772 6
2006 -303 19.548 N
1967 +1320 _20.616 10
1949 N 10746 18
-1830~ -406 —14.245* ;4_
857 441 12.003- ”
1620 +45 W03 1
1599 319 17846 12
1543 320 13547 15
;524 *235 -9.644- 22
W27 W07 9424 23
;391 | 161 BMO 24
1345 +357 (10035 2
22 | 307 7601 28
w2 32 7.088. 32
e s | o5 3
\0:)6 om 10.3;2 20
99 -429 -5.619 36
90{ 191 6.88d6 33
-8577 +203 73.9297
857 +109 7;.97 29
827 +378 5780 35
an 3% 7269 30
795 576 7748 25
734 482 ;325 39
707 28 3389 -
6_83 +10 3.19; -
669 <97 | 4869 40
661  +421 -5.20—8 38
—6:6 72 | 3460 -

MOST ADDED

ARTIST NEW
TITLE / LABEL STATIONS

KEYSHIA COLE FEAT. 2PAC 44
Playa Cardz Right

(Amarw/liman Getfen/Interscope)

KATZ, KBTT, KHTE, KiPR, KJMM, KKDA,
KNDA, KOPW, KPRS, KRRQ, KVSP, WAMO,
WBFA, WBLK. WBTF, WETP, WCDX, WOKX,
WEDR. WEMX, WEUP, #TXA, WFXE,
WHXT, WIBT, WIKS, Wi, WJTT, Wiuc,
WJIWZ, WIZC. WJZE, WPEG, WPRW,
WPWX, WOHH, WQUE. WRBJ, WTMCG,
WUSL, WWW2Z, WXBT, WZFX, WZHT

LUDACRIS CO-STARRING T-PAIN 41
One More Drink

(DTP/Def Jan/IDIMG)

KBFB, KBTT, KHTE, KIPR, KJMM, KKDA,
KNDA, KOPW. KPRS. KRRQ, KVSP, Sirus
Hot Jamz, W&MO, WBFA. WBTF, WOKX,
WEMX, WFXA, WFXE, WHXT, WIKS, WJBT,
WIKS, WiIMI, WJTT, WiUC, WIWZ, WJZD,
WIZE, WPEL. WPGL, WPHI, WPRW,
WPWX, WREJ, WTMGC, WVEE, WWWZ,
WZFX, WZHT, XM The City

JIM JONES & RON BROWZ
FEAT. JUELZ SANTANA 39
Pop Champagne

{Ether Boy/Uriiversal
Motown/Columbia/Koch)

KBTT, KHTE, KIPR, KJMi4, KKDA, KNDA,
KOPW, KRR@. KVSP, Surius Hot Jamz,
WAMO, WBFA, WBLK, WBTF, WCDX,
WDKX, WEMX, WEUP, WFXA, WFXE,
WHTA, WJKS WILB, WIMI, WJTT, wJuc,
WIWZ, WIZ0OL WIZE, WCWI, WPEG, WPWX,
WRBJ, WTMG, WUSL, WWWZ, wxBT,
WZFX, XM The City

BUSTA RHYMES 23
Arab Money

(Universal Mctown)

KBTT, KMTE, KIPR. KJMM, KNDA, KOPW,
KVSP, WBFA. WBTF, WDKX, WEMX, WEUP,
WEXA, WIKS, WJTT, WJC, WIWZ, wJZD,
WJZE, WRBJ. WWWZ, WZFX, XM The City

LEE CARR 16
Breathe

Uive/Zomba)

KIPR, KJMM, KOPW, KVSP, WBFA, WDKX,
WEUP, WFXA, WFXE, WJKS, WIMI, WJTT,
WJZD, WRBJ, WTMG, WZFX

YOUNG JEgzyY 15
Crazy World

(CTE/Def Jam/IDIMG)

KBTT, KJMM, KKDA, KNDA, KOPW, KVSP,
Sirius Hot Jamz, WEMX, WFXA, WJIKS,
WIMI, WIWZ WJZD, WPRW, WRBJ

BEYONCE 14
Single Ladies (Put A Ring On It)

(Music WorldColumbia)

KBFB, KM1J, WCKX, WCHT, WEDR, WENZ.
WERQ, WGCI. WHTD, WJBT, WJMH, WKKY,
WPGC, WPR'W

ADDED AT...

WBLK

Buffalo, NY

1

Keyshia Cole Feat. 2Pac, Playa Cardz Right, 1t
Jim Jones & Ron Browz, Pop Champagne, 6

FOR REPORTING STATIONS PLAYLISTS CO TO:
www.RadioandRecords.com

» KEYSHIA COLE DEALS HER HIGHEST DEBUT
TO DATE AS “PLAYA CARDS RIGHT,” FEATURING
2PAC, ENTERS AT NQ. 32. HER PREVIOUS BEST
ARRIVAL WAS A NO. 33 START FOR “SHOULDA
LET YOU GO” IN SEPTEMBER 2007.

NEW AND ACTIVE

ARTIST PLAYS ARTIST PLAYS
TITLE / LABEL IGAIN TITLE / LABEL IGAIN
GORILLA ZOE FEAT. ESTELLE FEAT. SEAN PAUL 429/153
LIL WAYNE 614125 Come Over
Lost {Home School/Atlantic)
(Block/Bad Boy South/Atlantic) TOTAL STATIONS: S1
TOTAL STATIONS: 4

BOXIE FEAT.
JIM JONES & RON BROW2 JUELZ SANTANA 360122
FEAT. JUELZ SANTANA  572/26S Let Me Show You
Pop Champagne (Polo Grounds/J/RMG)
(Ether Boy/Universal Motown/Columbia/Koch) TOTAL STATIONS: 49
TOTAL STATIONS: 74

BEYONCE 349/209
JADAKISS FEAT. NE-YO 534/77 1f | Were A Boy
By My Side (Music World/Columbia)
(Det Jam/IDIMG) TOTAL STATIONS: 49
TOTAL STATIONS: 60

AKON FEAT. LIL WAYNE 337/21
BOBBY VALENTINO I'm So Paid
FEAT. YUNG JOC 497/209 (SRC/Universal Motown)
Beep TOTAL STATIONS: 56
(Blu Kolla Dreams/Capitol)
TOTAL STATIONS: 64 LUDACRIS CO-STARRING

T-PAIN 335/199
DJ KHALED FEAT. One More Drink
KANYE WEST & T-PAIN 461144 (DTP/Def Jam/IDIMG)
Go Hard TOTAL STATIONS: S8
(We The Best/Terror Squad/Koch)
TOTAL STATIONS: 60

BEYONCE

Single Ladies (Put A Ring On it)

(Music World/Columbia)

WIMH «43, WPHI +42, KBTT +40, WHRK «37, WOHT +34,
WHHL +33, WAMO +31, KKDA 31, WZHT <31, WCDX +30

T.l. FEAT. RIHANNA

Live Your Life (Det Jam/Grand ustie/IDJMG/Atlantic)
WXET +37, KBTT +36, KOPW +34, WBHJ +31, WQUE +29,
WQET +29, WWPR +25, WBTP +25, WPRW +24, SIHJ +23

JAZMINE SULLIVAN

Bust Your Windows (J/RMG)

WIMH +38, WBH +32, W.IZE +27, WAMQO +27, WCDX +25,
WEMX +23, WWPR 20, WOHH +18, SIHJ +18, WZHT +17

50 CENT

Get Up (Shady/Aftermath/interscope)

WEMX +37, WFXA 26, KVSP 924, KJMM +22, WBFA +21,
WHTA o1 XCTY +19, WHXT +17, WDHT 16, WBTP +15

KEYSHIA COLE FEAT. 2PAC
Playa Cardz Right
{Amaru/imani/Getfen/Interscope)

WEXA +26, WIMI +20, WWWZ +19, KNDA +18, WHTP +T7,
WQUE +T7, KHTE +16, WFXE +16, WJBT «I16, WKS +l4

FOR WEEK ENOING OCTOBER 19, 2008

LEGEND: See legend to charts In charts section for rules and symbol explanations.

81 urban stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours a day,
7 days a week. Rap chart comprised of 81 urban and 74 Rhythmic electronically monitored Nietsen.
Broadcast Data Systems stations. © 2008 Nielsen Business Media, Inc. All rights reserved.
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DIGITAL DOWNLOADS

AVAILABLE AT DMDS.COM

» CLIMBING INTG THE TOP 10 WITH THE
CHART'S SECOND-BEST INCREASE, USHER
LANDS HIS HIGHEST CHART POSITION SINCE
“BURN" PEAKED AT NO. 4 IN 2004 AS “HERE |
STAND” GLIDES 12-9 (UP 199).

=
03 = 11 NIELSEN BDS NEW AND ACTIVE
W-  ARTIST CERTIFICATIONS PLAYS AUDIENCE
vz ; ARTIST PLAYS ARTIST PLAYS
0 TME __IMPRINT / PROMOTION LABEL  SRENER  +/~  ERRREE RANK TITLE / LABEL /GAIN TITLE / LABEL GAIN
JENNIFER HUDSON NO. 1{4 WKS)
19 ! 1897 .70 19.540 1 SHO 88/32 SOLANGE 67/32
SPOTLICHT ARISTA/RMG Giad | Met You | Becided
ROBIN THICKE (Hitten Hard) (Music World/Geffen/Interscopg)
_]_‘_3 MAGIC STRTRAKINTERSCoPE 1481 90 EZ]" 3 MOST ADDED TOTAL STATIONS: 15 TOTAL STATIONS: 33
ERIC BENET
25 YOU'RE THE ONLY ONE FRIOAY/REPRISE/WARNER BROS. 144 -131 10.487 6 I—P'AIN i FEAT. LIL WAYNE 86/32 MONTELL JORDAN 64/64
an't Believe It Me And U
JAZMINE SULLIVAN (Nappy Boy/Konvict/Jive/Zamba] (Native}
9 1313 +149 14062 2 LA .
NEED U BAD JRMG TOTAL STATIONS: 8 TOTAL STATIONS: 32
25| KEYSHIA COLE 1246 -39 10285 8 SLIQUE 77/22  JAZMINE SULLIVAN 57/27
HEAVEN SENT IMANI/GEFFEN/INTERSCOPE :
ARTIST NEW Your Body Bust Your Windows
2 ALICIA KEYS no3 10 n377 4 TITLE / LABEL STATIONS (Rosehip) (/RMG)
SUPERWOMAN MBK/J/RMG ’ CHARLIE WILSON T a TOTAL STATIONS: 8 TOTAL STATIONS: 8
MINT CONDITION There G I:( II;SbON r : '
4 OTHINGLEFT TO SAY cacepsromace | 9> 30 777 10 UveZonba) | JEAN BAYLOR 72/33 § TREWILLIAMS 5710
= NOEL GOURDIN = KBLX, KDKS, KMEZ, KNEK, KOKY, KQXL, Come Go With Me | Don't Want To Knaw
34 Therver e 1095 36 6574 14 WAGH, WAKB, WGPR, WHUR, WiMX, (Be A Light) (Koch)
T =+ = WKSP, WKX!, WLXC, WMGL, WMPZ, TOTAL STATIONS: 8 TOTAL STATIONS: 6
WQMG, WSRB, WTLZ, WVBE, WWDM
9 EREISTAND LAACEZOMBA 1048 4199 10321 7 =Y o ESTELLE FEAT. CEE-LO  68/20  TRIN-I-TEE 5:7 55/1
MARVIN SAPP [~y KENNY "BABYFACE” EDMONDS 18 Pretty Please (Love Me) Get Away
44 NEVER WOULD HAVE MADE IT VERTIY/ZOMB 998 -30 10.795 5 | Need A Love Song (Horme School/Atlantic) (Spirit Rising/Music World)
. o e ] (Mercury/IDIMG) TOTAL STATIONS: 9 TOTAL STATIONS: 17
1% a3 76 20909 M KDKS, KMEZ, KNEK, KOKY, KQXL, WAGH,
' ER.(EMERGENCY ROOM) SG3/KEDAR WAKB, WGPR, WHUR, WKXI, WLXC,
MARY MARY WMGL, WMPZ, WSRB, WTLZ. WVBE,
“12 CETUP COLUMBIA 809 +58 7.000 12 WXST, XM Suite 62
ROBIN THICKE MOST INCREASED PLAYS DWELE 17
5 THESWEETESTLOVE STAR TRAK/INTERSCOPE 801 219 697 T A Few Reasons
g NEvO 650 +97 B257 9 L TR, T .
ki KMEZ, KNEK, KOKY, KQXL, WAGH, WAKB,
MISS INDEPENDENT DEF JAM/IDIMG ] e g e S AT
10 &3:;5 BRADY AIRPOWER o 560 23 3467 18 a;ﬂsﬁl%, WMPZ, WSRB, WVBE, WWDM,
25 J§ STAEiE e SRR 52 e Blsso e (5 MUSIQ SOULCHILD -
3 ~ FEAT. MARY J. BLIGE 10
17 & RAPHAELSAADIQ N . B gl
R LOVE THAT GIRL COLUMBIA : (Atlantic)
E. = ERIC BENET KBLX, WDLT, WDZZ, WHRP, WMIB, WMOJ,
8 7 Thenuncer FRIDAVREPRISEWARNERBROs, 408 104822 7 e
ol ANTHONY HAMILTON FEATURING DAVID BANNER ROBIN THICKE 9
2 s cooL MSTERSMUSICSOSODEFZOMBA B3 +76 I . = The Sweetest Love
LYFE JENNINGS (Star Trak/Interscope)
8  uliever cowman 957 T = | :X(Té 3}"& [);e\:lr(; gKSoul. vaarx(\; AwéJMR,
: BRANDY R P e
20 o RIGHT HERE (DEPARTED) KOCH/EPIC f‘53 ’]77 . . 2 SOLANGE 8
! i JOHN LEGEND FEATURING ANDRE 3000 1 Decided
i?gi 4 GReen LIGHT HOMESCHOOLGOOD CoLumals 09 +90 EEl 0 %',f,',‘ m;gﬁgézluzﬁsp;}m i
lz}g& g VeHVE‘:I':IURTS oL 393 47 2563 2 Wz wxst ’ ' '
s - < T F
] DEBORAH COX SLIM FEAT. YUNG JOC 8 -
| E 7 ODYOUEVERLOVEME DECOMMAGE OV o 1386 3 (Sr;;/K e ROBIN THICKE
| sylum|
[a 5 NOEL GOURDIN 289 433 3229 20 KJLH, KMEZ, KOKY, KQXL, WAGH, WGPR, The Sweetest Love (Star Trak/Interscope)
Vi ONE LOVE EPIC WQMG, WUHT KRNB +24, WTLZ +20, WVKL +19, WTYB +16, WAV +10,
,T“I‘ﬂ KINDRED THE FAMILY SOUL e o o5 A WDZZ +10, WHUR +9, WYLD +3, WHRP +3, WAKB +3
=i HOUSE OF LOVE HINDEN BEACH : FEAT. ANORE 3000 7 USHER
| S = A
| RIHANNA 11~
TAKE A BOW SRP/DEF JAM/IDIMG 240 -103 2.393 24 (GP:::‘ELSI?:ZOUG G ] Here | Stand (LaFace/Zomba) !
\BO .0.0. WTLZ +T7, WKSP +15, WBLS +14, KDKS +12, WIMX +10,
JONB KMJK, WOLT, WDZZ, WHRP, WMIB, WQQK, WYLD +9, WVBE +7, KMJQ +7, WFLM +7, WTLC +5
OHSOSEXY veezeiecTansenaL 21 i , Ly NS
U2l ;’HE TONY RICH PROJECT 189 7 1259 33 NE-YO 7 MUSIQ SOULCHILD
B - ART THE WAVES UTERSPIRAL/HIODEN BEACH ] : Miss Independent FEAT. MARY J. BLIGE
LEIGH JONES (Def JamADJMG) 1
3 FREE FALL eacove SR 15 EEERHE 34 KJMS, KVMA, WDZZ, WHRP, WLVH, WSOL, ::RUNETX mﬁ;‘:‘,t%z TR AT
] KENNY LATTIMORE . . B T WDZZ +10, WXST 3. WSOL. +3, WHRP +7, WDLT +7
j H=dl YOU ARE MY STARSHIP VERVE - R - LAURA IZIBOR 6 L as | =
T.I. 149 76 2542 22 From My Heart To Yours JAZMINE SULLIVAN
WHATEVER YOU LIKE GRAND HUSTLE/ATLANTIC 3 (Atlantic) Need U Bad (J/RMG)
REGINA BELLE =] KDKS, KNEK, WAGH, WAKB, WBAV, WKXI WKSP +22, WMIB +16, KMUM +12, XS62 +11, WDZZ +10,
LOVE FOREVER SHINES PENDULLM 12 o NESHE - A DT R8 WELS ZIMEZSS
CHARLIE WILSON MOST ADDED 22 0 0413 - WAYNE BRADY
THERE GOES MY BABY JIVE/ZOMBA : Ordinary (PealdCMG)
LAURA IZIBOR 3 45 0.321 | WLVH +14, WKSP +3, KOKY +8, WAKB +7, WDZ2 +7,
FROM MY HEART TO YOURS ATLANTIC IRgon ) ADDED AT... ) WVBE +5, KJLH +5, WWDM +5, WMMJ +5, WHRP +5
LABELLE FEATURING WYCLEF JEAN w
LABEL e B 8 0o - KNEK i
r Lafayette, LA
CHAZ
CHEMICAL REACTION e IR *27  RESSEEl %5 PD: D-Rock
ANGIE STONE Laura Izibor, From My Heart To Yours, 10
POP POP STAX/CMG 100 -23 04396 - Charlie Wilson, There Goes My Baby, 8
Dwele, A Few Reasons, 8
KEITH SWEAT FEATURING ATHENA CAGE a9 & 0465 - Kenny "Babyface” Edmonds, | Need A Love Song, 8
BUTTERSCOTCH KEIA/ATCO/RHING FOR WEEK ENDING OCTOBER 19, 2008
LEDISI ] FOR REPORTING STATIONS PLAYLISTS GO TO: LEGEND: See legend to charts in charts section for rules and symbol explaJations.
Tov VERVE FORECAST/VERVE 92 -8 0425 - www.RadioandRecords.com T urban AC statiors are electronically monitored by Nielsen Broadcast Data Systems 24 hours

a day, 7 days a week. © 2008 Nielsen Buslness Media. Inc. All rights reserved.

Searnlessty mterface with most autornatiorn systems.
Effortlessty ienport your currernt imusic data.
Fully custormizable, Rexible, and user fitendly.

Dedlcated 24 hour techirncal support.

www.powergo\d.com

Intelligent Music Scheduling Software

sales@powergold.com 1.800.870.0033
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R&R GOSPEL

|

DMDS

DIGITAL DOWNLOADS
AVAILABLE AT DMDS.COM

» AFFECTIONATELY KNOWN AS THE “FIRST LADY OF
SOUTHERN SOUL,” R&B/GOSPEL STYLIST CANDI STATON
BOWS AT NO. 28 WITH “JUST JESUS.” THE SONG IS HER FIRST
ENTRY ON THE NIELSEN BDS-DRIVEN GOSPEL LIST; SHE PLACED
10 SONGS ON THE BILLBOARD HOT 100 BETWEEN 1969 AND 1976.

11 NIELSEN BDS NEW AND ACTIVE
ARTIST CERTIFICATIONS PLAYS AUDIENCE ARTIST AT ARTIST PLAYS
TITLE IMPRINT / PROMOTION LABEL ™ +/- MILLIONS 3ANK TITLE / LABEL /GAIN  TITLE/LABEL JCAIN
JAMES FORTUNE & FIYA NO. 1010 WKS) 1207 +55 4665 1 ISAIAH D. THOMAS WILLIAM MURPHY 16/2
1TRUST YOU BLACK SMOKE/WORLDWIDE . Rl & ELEMENTS OF PRAISE 1S8/19 1'Will Rejoice
JASON CHAMPION Said He Would Be With Me (M3M)
ALWAYS BROOKS/EMI GOSPEL 910 *24 3.250 3 MOST ADDED (Habakkuk) TOTAL STATIONS: 2
— e t=% TOTAL STATIONS: 13
TROY SNEED PRESENTS BONAFIDE PRAISERS 8ss . .79 2621 9 . GERALD SCOTT
WORK ITOUT EMTROCOSPEL =7 = ' ° KENNY LEWIS & COMPANY n3m
MARVIN SAPP & ONE VOICE 148/0 You Can't Stop My Praise
NEVER WOULD HAVE MADE IT VERITY/ZIMBA 752 -83 3455 2 I(Am eee) (Gerald Scott & Company} n
“““““ — Icee Inspirational/lcee. TOTAL STATIONS: I
KIRK FRANKLIN X 1
JESUS  rovosouucoseocenTRIZMBA @ 162801 7 pates . TOTAL STATIONS: T =
MARY MARY 703 % 2715 8 TITLE / LABEL = STATIONS REGINA BELLE 141/33 God Believes In You
GETUP coLumsla - 7T i " REGINA BELLE e 4 I Call On Jesus (Teddysjamz)
THE WEST ANGELES COGIC MASS CHOIR = .- PN - 1 Calt On Jesus T R —— B
LORD PREPARE ME EMI GOSPEL | (Pendulum} :
< 1ance R s WLIB, WOAD, WPZS, WUFO BLASE 100/10
21:03 wiTH FRED HAMMOND, SMOKIE NORFUL & J MQSS 678 A 2915 4 i g 3 KURT CARR & THE KURT My Gift
COVERME PAJAM/GOSPO CENTRIC/ZOMBA B A " ARKANSAS GOSPEL CARR SINGERS 139/27 (4
SHEKINAH GLORY MINISTRY 648  +21 2849 6 MASS CHOIR 3 Do ik aronpect OnlC: TOTAL STATIONS: 12
JESUS KINCDOM 2 2 1Lift My Fands (Gospo Centric/Zomba)
— | o oL (T/Emtro Gospel) TOTAL STATIONS: 23 STEPHEN HURD asm
JONATHAN NELSON FEATURING PURPOSE 639 0 272 10 WLIB, WTLC, WYLD — Amazing
MY NAME IS VICTORY INTESRTY 227 | 7 - HEATHER HEADLEY (Integrity}
REGINA BELLE 530 +5 1480 18 TAKE 6 FEAT. FEAT. SMOKIE NORFUL ~ NB/41  7oraL STATIONS:
GOD IS GO0 PENCULUM § SHELEA FRAZIER 3 EEe:AuSG Is LOBE
- I
ARKANSAS GOSPEL MASS CHOIR el o Bl o B 1o WD € (e TR T 2
JLIFT MY HANDS T/EMTRO GISPEL - (Heads Up) ’
DORINDA CLARK-COLE i To=ralf b =
TAKE T BACK cosPOCENTRICZDMBA P2 39 2018 12 "PASTOR GREGG PATRICK
o == 11 & THE BRIDGE PROJECT 2
PASTOR GREGG PATRICK & THE BRIDGE PROJECT y
| AM A WITNESS cRossoveRTiscor 448 A g " | Am A Witness
BYRON CAGE D [ e rdycel
ROYALTY (LIVE AT THE APOLLO) cospocenTRiCZOMBs 490 48 izl LN e — B
by T I KIERRA KiK] SHEARD 2
DAMITA
NO LOOKING BACK TesC0T 4 8 IS 20 ;E';'SE ”"‘DNW
8 oy — - g . ospe
TYE TRIBBETT & G.A. KHLR, WHLH
_ HOLDON ] colmeantecry | 402 - ’2:9: hics I 21 ol .
DAVE HOLLISTER MOST INCREASED PLAYS 40 58 1538 16 HEZEKIAH WALKER & LFC -
STRIVING COSPOCENTRIC/20MBA - (Souled,ZOu! )
R e = —— — Verity/Zomba
HEZEKIAH WALKER & LFC KROI, WPZZ
SOULED OUT - veRvzoes 07 42 . :
DESTINY PRAISE HEATHER HEADLEY
HIS WILL EsTavsTYLE | 28 25 L - FEAT. EMOK'E NORFUL 2
1 . T e - . Jesus Is Lave
=) KIERRA KIKi SHEARD eI ;
@ PRAISE HIMNOW EMIGISPEL _32___ :]5 0'.8..83_ ,24 (Siriusogvsa'i);), WTHE
| NIYOKI _ e
@ i oy pxcExecutve 08 35 iy 22 MARY MARY 1
1 - —— PR Get Up
KATHY TAYLOR oY
@ OF HOW PRECIOUS o KN 25 RS 1D (ot
- RICKY DILLARD & "NEW G” (NEW GENERATION CHORALE) Bl B
@ ONE MORE CHANCE NUSPRING/EMI GOSPEL 271’ 4 a2 LR DAVE HOLLISTER
@ DOUG WILLIAMS & PASTOR TiIM ROGERS 270 +26 0.621 28 Striving (Gospo Centric/Zomba}
THE LOVE OF JESUS BLACKBERRY/MALACO 5 ADDED AT... ‘.“‘. \'Q/C?KAAP;ES‘:;TRHE SUV;FET ;?jY\A[’)P‘;F;%JVLVF;AV 4,
T - L " o +3, +3, -+
@ [[3)0(1)11'- R PR e gEEl ‘22 SR 27 WLIB 1198 LB :
— —— - New York, NY — JAMES FORTUNE & FIYA
9 DEITRICK HADDON 255 411 0.843 25 PD/MD: Denise Hill I Trust You (Black Smoke/WorldWide)
LV VERTVZOMEA _Z B = Pastor Gregg Patrick, | Am a Witness, 18 WXTC +T3, WELT +10, WSOK +9, WGRB +9, WYLD +7,
@ CANDI STATON 197 +40 0.391 N Mary Mary, Get Up, 13 WPZZ +7, XSRT +7, WHLH +6, WPRS +5, WPZE +5
JUST JESUS EMTROCDSPEL ™7 . Arkansas Gospel Mass Choir, | Lift My .
@ THE MURRILLS 192 47 0680 26 Hands, 10 THE MURRILLS
FRIEND OF MINE QUIET WATER/VERITY/ZOMBA =~ o Iine Regina Beile, | Call On Jesus, 9 Friend Of Mine (Quiet Water/Verity/Zomba)
@ JIMMY HICKS & THE VOICES OF INTEGRITY o 0 038 FOR REPORTING STATIONS PLAYLISTS GO TO: WPRF +18, KOKA +12, XSRT +5, WFLT +3, WLIB +3, W
GOD'S COT T BLACK SMOXE/WORLIWIDE | www_RadioandRecords.com Ly S AT < T 0, IR Y P R
HEZEKIAH WALKER & LFC
Souled Out (Verity/Zomba)
RECURRENTS XSRT +10, KROI +8, WFLT +6, KHLR 46, WPZZ +6,
WHLH +5, WXEZ +4, WNNL +4, WPRF +3, WFMV +3
& E HEATHER HEADLEY FEAT.
= =
W ARTIST 11 NIELSEN BDS PLAYS 78 ARTIST 11 NIELSEN BDS PLAYS SMOKIE NORFUL
(=8 TITLE / IMPRINT / PROMOTION LABEL CERTIFICATIONS ™ L C  YITLE / IMPRINT / PROMOTION LABEL CERTEFICATIONS ™ w Jesus |s Love (EM! Gospel
= = - 5 XSRT +13, WNNL 49, WHLH +7, KHLR +6, WPPZ +4,
JOSHUA'S TROOP son  EET) BEVERLY CRAWFORD s BEE WINI +2, SIPR +2, WPZZ +2, WFMV +1
| EVERYBODY CLAP YDUR HANDS (NEW HAVEN) & J HE'S DONE ENOUGH (JD8) =]
HEZEKIAH WALKER & LFC DEWAYNE WOODS & WHEN SINGERS MEET
GRATEFUL (VERITY/ZOMBA) D52 S LET GO (QUIET WATER.VERITY/ZOMBA) Z 2P
DONALD LAWRENCE PRESENTS THE TRI-CITY SINGERS CECE WINANS
ENCOURAGE YOURSELF (EMI COSPEL) 369 37 WAGING WAR (PURESF RINGS GOSPEL) 72768 7%‘
RUBEN STUDDARD, DEITRICK HADDON & MARY MARY 355 335 BISHOP NOEL JONES PRESENTS THECITY OF REFUGE SANCTUARY CHOIR 267 259
LOVE HIMLIKE 1 00 (VERITY/ZOMBA) - NOT ABOUT US (ALPHA DOG/TYSCOT) o FOR WEEK ENDING OC TOBER 19, 2008
" 0 LEGEND: See legend to charts in charts section for rules and symbol explanations.
AMOS5S 354 342 RICKY DILLARD & "NEW G (NEW GENERATION CHORALE) 261 318 45 gospel stations are efectronically monitored by Nietsen Broadcast Data Systems 24 hours a

PRAISE ON THE INSIDE (PAJAM/COSPO CENTRIC/ZOMBA)

THE LIGHT [NUSPRING)

day, 7 days a week. © 2008 Nielsen Business Media, Inc. All rights reserved.

WPZE/Atlanta, GA*
OM: Steve Hegwood
PO/MD: Derek Harper

WPZS/Charlotte, NC*
PO: Alvin Stowe
MO: Tonya Rivens

WJYD/Columbus, OH*
OM: Jerry Smith
PO: Dawn Mc shy

GOSPEL REPORTERS

WTLC/Indianapolis, IN*
OM: Brian Walace
PD: The First Lady Raye

WLOU/Loutsville, KY*
PD: Bill Price

WBBP/Memphis, TN

Rejoice! Musical
Soulfood/Network
PD: willie Mae Mclver

WPPZ/Philadelphia, PA*
OM/PD: Elroy Smith
APD/MD: CeCe McChee

WSOK/Savannah, GA*
PD: E. Larry McDuffie

KOKA/Shreveport, LA*

WTHB/Augusta, GA* WNOO/Chattanooga, TN* KHVN/Dallas, TX* WHLH/Jackson, MS* }40: Doreen Craves Rejoy Radio/Network WNNL/Raleigh, NC* PD: Eddie Giles
OM/PD: Terry Monday OM: Lee Clear PD: Antanio Johnson OM: Steve Kellv WHAL/Memphis, TN* OM: Frankie Hemphill OM/PD: Jerry Smith APD/MD: Sharon Flournoy
APD: JayTek PD/MD: Sam Terry WCHB/Detroit, MI* PD: Torrez Harris = 10b (S (s T PD: RaShaun Green MD: Melissa Wade KATZ/St. Louis, MO*

WCAO/Baltimore, MD*
OM: Thea Mitchem
PD: Lee Michaels

WGRB/Chicago, IL*
PD: Sonya M. Blakey
APD/MD: Effie Rolfe

OM/PD: Bo Money

WFLT/Flint, MI*
OM/PD: Samemie L. Jordan, Jr.

MD: Lance Fuller

WOAD/Jackson, MS*
OM: Stan Bransan

APD/MD: Trzcy Bethea

WLOK/Memphis, TN*
PO/MD: Kim Harper

MD: Samue! Priester

WPRF/New Orleans, LA*
PD/MD: JoJo Watker

WPZZ/Richmond, VA*
OM: Jeff Anderson
PD: Reggie Baker

MD: Dwight Stone

WIMG/Trenton, NJ
OM/PO: Felicia Brannon

APD/MO: Darielle Brown WJMO/Cleveland, OH* * PO/MO: Percy Javis - WYLD/New Orleans, LA* Sheridan Gospel APD/MD: Robyn McColl
B i , pe : Rabyn McCollum
WWIN/Baltimore, MD* PD/MD: Kim Johnson WEAL/'GreenszrD, NG KPRT/Kansas City, MO WMBM/MIam" AL PD: Derrick Corbett Network/Satellite
PD: Mike Roh PD/MD: Joseph Level OM: Andlre Cars PD/MD: Grec Cooper APOMD: L Peti PD: Michael Gamb WTSK/Tuscaloosa, AL
: Mike Roberts WFMV/Columbia, SC* KROVHouston, TX* M: Andre Carson WHLW/Montgomery, AL* MD: Loretta Petit : Michael Gamble OM: Creg Tomascello

WUFOQ/Buffalo, NY*

PD: Tony "Gee" Green

OM/PD: Terri Thomas

PD: Myron Fea's

OM: Michael Long

WLIB/New York, NY*

APD: Morgian Dukes

PD/AMO: Charles Anthony

. : b : f APD: Freddie Bell - Den<a Hi MD: Ace Alexander A
MD: Duane Price APD/MD: Manica Washington WDJL/Huntsville, AL* MD: Debhie Des Johnson PO/MD: Connye Bryant PD: Denise Hill St e T WPRS/Washington, DC*
WJINI/Charleston, SC* WEAM/Columbus, GA PD/MD: Walter P R . WXVI/Mont AL WFMI/Norfolk, VA* u PD: Matt Anderson

M b - Walter Peavey KHLR/Little Rock, AR I/Montgomery, . e OM: B.J. Stone o
DM: Michael Baynard OM: Carl Conner, Jr. 3 : OM: Neal Wiiliams
PD: Belinda Parker PD: Pam Dixon WEUP/Huntsville, AL* OM: Sonny Viczory ROkt PD: Mike Chandler PO: Pat McKay g&.“uwl‘hﬁ;qg-‘o"ﬁ oS
MD: Anthony Baxter OM: Hundley Batts PD: JCLoves WTHE/Nassau, NY* XM The Spirit/Satellite* A c gl

WAJV/Columbus, MS PD: Steve Murr . }D: Clara Meck WXEZ/Norfolk, VA* 2R PD/MD: Manuel Mena

WXTC/Charleston, SC* OM: GQ Riley MO Ricky Sy <@ SRR Roes AR : OM: John Shamby PO/MD: Jay Bryant
PO: Michael Tee PD: Sehastian Riley ’ 4 M: Mark Dylan PD: Dale Murray

APD: Edwin "Chef" Wright

OCTOBER 24, 2008

PO/MD: Billy St. James

WwWWwWWwW.americanradiohistorv.com

* Monitored Reporters

24/7 NEWS ONLINE @ www.RadioandRecords.com 33


www.americanradiohistory.com

R&R CHRISTIAN

s

Delivering the message of Jesus without diluting it is the focus of

this targeted conference

Rescue By Radio

Kevin Peterson

KPeterson@RadioandRecords.com

or the second year in a row, speaker/radio host/author Ron

Hutchcraft hosted Christian radio managers, programmers, per-

sonalities and an R&R editor at the Billy Graham Training

Center in Asheville, N.C., for his Rescue by Radio conference.

The gathering’s purpose is to discuss ways for Christian music

radio to help rescue lost souls by speaking to them in terms
they can understand. He explained eight life-saving tools for radio rescue: a heart,
a package, a story, a door, a prayer, a bridge, a relationship and a destination.

By explaining what Jesus can do in ways that
nonbelievers will actually listen to, Hutchcraft said
stations can effectively deliver the message with-
out diluting it.

Let’s face it: Sometimes the people who need the
message the most are the ones who want it the least,
so if stations are trying to jam it down their throats,
they’re likely to run away. But if brodcasters get to
know that person first and develop a relationship,
there’s a better chance they’ll listen to what they
have to say.

“The gospel is the most powerful message on
Earth; it changes eternities,” Hutchcraft said.“And
radio is one of the most powerful delivery systems
on Earth. Rescue by Radio is about how we can
turn all that power loose to spiritually rescue many
more lost lives”

A [}

Guests at the Rescue by Radio conference enjoyed the view from the deck at the Billy Graham Training Center in Ashe-

Hutchcraft started his explanation of the eight
life-saving tools for radio rescue by mentioning
heart. Those in Christian radio have obviously
felt called by God to do this and have a heart to
lead others to Christ, believing that he has pre-
pared them for this.

The second tool, according to Hutcheraft, is the
package—the stations and personalities God
wants to use to deliver his message. Hutcheraft said,
“Remember three important things: T know why
I'm here, I know where [the lost are| headed, and
I know what it means to Jesus.”

A story s the third life-saving tool, and it should
be a hope story or testimony. But Hutchcraft cau-
tioned that many times a hope story is unnecessar-
ily limited to how one was saved when it should
be a dynamiic, growing thing that includes things

ville, N.C. Standing are Tom Greene, John Frost, Kristen Roberts, Eric Allen, Jerry Woods, Buster Wilson, Meg
Ceissinger, John Owens, Bruce Barrows, Kevin Peterson, Amy Byrd, Chris Lemke, Alan Mason, Steve Sunshine, Scott
Michaels, Lisa Barry, Chris Kelly, Joe Battaglia, Gary Moreland and David Fitts. Kneeling are Rick Whitworth, Paul
Virts, Tony Weir, Denny Nugent, Bruce Barrows and Kai Elmer.
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‘It changes
eternities.
Radio is one
of the most
powerful
delivery
systems.
Rescue by
Radio is
about how
we can turn
all that
?owe_r loose
o spiritually
rescue many
more lost
lives.

—Ron Hutchcraft

Eight Life-
Saving Tools
For ‘Radio
Rescue’

1. A Heart

2. A Package

3. A Story

4. A Door

5. A Prayer

6. A Bridge

7. A Relationship
8. A Destination

v N

Battaglia

www.americanradiohistorv.com

that Jesus is doing in the personality’s or station’s life
every day. He added, “That includes your parent
hope story, your spouse hope story, career, in lone-
ly times, depressing times, stressful times, frighten-
ing times. And have your airstaff know what their
hope stories are”” Those stories could also include
an “if it weren’t for Jesus” element.

A door is No. 4. “Look for an opportunity to
talk about your relationship with Jesus,” Hutcheraft
said. Those opportunities are oftent things an indi-
vidual can’t fix or satisty or “felt needs.” They could
include loneliness, disappointing relationships, life
out of control and the stress that goes along with
it, meaninglessness, pain of the past, guilt, shame
and a person’s dark side.

The Open Door

Once one sees that open door, Hutchceraft suggests
a prayer as the next step, and a simple one: “Lord,
open a door, open their heart and open my mouth.”

Next is a bridge to Jesus. “Make it something
they care about,” Hutchcraft said. “Build a bridge
from the symiptom of their felt need, to the dis-
ease of sin that causes our needs and then to the
cure found only at the cross of Christ.” He added
that one of the ways to do this is by focusing on
a loaded lyric in a song that is coming up on the
air or making a personal connection through a
common interest, acquaintance or need. Then talk
about the Jesus difference and show them the cross.

A relationship is the seventh life-saving tool.
Hutcheraft said of Christian radio’s bond with
Jesus, “It’s life’s most important relationship.
Colossians 1:16 says,*All things were created by
him and for him. ”

The final tool is the real reason Christian broad-
casters do what they do. A destination is the uld-
mate destination, or the cross. “Make much of the
cross,” Hutcheraft said. But it doesn’t have to sound
like a sermon.

Renaissance Communications president Joe
Battaglia, who helped put the conference to-
gether, told attendees, “What makes this confer-
ence different from any other industry event is
the opportunity to focus on just one issue: how
to effectively share Jesus with our listeners in
contemporary, compelling and authentic ways
without losing sight of the need to maintain for-
matically correct standards.

“Unfortunately, many sincere and caring
broadcasters are not always equipped to know
how best to share personal faith without strug-
gling for the right language and concepts to con-
nect with the audience,” he added. “Rescue by
Radio is an attempt to match the ‘want to’ with
the ‘how to’ and facilitate the sharing of the
gospel with professional intentionality.”

Goodratings  Strategic  Services parmers Alan
Mason and John Frost sponsored the conference.“My
experience is that the spiritual content of the station
is often the ‘sacred cow’ and not allowed the same
degree of coaching as the nonspiritual elements,”
Frost said.“Untortunately, this often results in the spir-
itual content being the least compelling aspect of the
station. These sessions were designed to address that”

Highlights fron1 Mason and Frost’s sessions will
be featured in an upcoming issue of R&R. RsR
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SONG OF HOPE (SPAREOW/EMI CMG)

» STEVEN CURTIS CHAPMAN LOGS HIS 10TH TOP
10 SINCE THE NIELSEN BDS-DRIVEN CHART LAUNCHED
IN JULY 2003, AS “YOURS” STEPS M1-10. THE SONG IS
THE VETERAN ARTIST'S SECOND TOP 10 THIS YEAR. HE
PEAKED AT NO. 3 WITH “CINDERELLA" IN APRIL.
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TITLE / LABEL JGAIN TITLE / LABEL JGAIN
MANDISA 214/25 JOSH WILSON 154/5
Voice Of A Savior Savior, Please
(Sparrow/EMI CMG) (Sparrow/EM| CMG}
TOTAL STATIONS: 13 TOTAL STATIONS: 13
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From His Hands What Would it Be Like
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THIRD DAY

Revelation (Essential/PLG)

WRCM +20, WLPJ 418, WFSH +T7 WAWZ +15, KHZR +44,
WMHK +14, SIST +12, WIQK +10, XMES +7 WAKW +6

JEREMY CAMP

There Will Be A Day (BEC/Tooth & Naif)

WLPJ 17, KKFS 15, WCRJ +9, KX +8, KFIS +7, XMES +7,
WVFJ +6, KKSP +6, SIST +4, WHSN +4

TENTH AVENUE NORTH

By Your Side (Reunion/PLG)

WRCM +21, WBF) +20, KTIS 415, WRBS +10, WJQK 49,
WVES +7 WMIT +5, WITL +3, WMUZ +3, WLAB +2

POINT OF GRACE

| Wish (Word-Curb)

WAKW +22, KBNU +T7, WRBS +10, XMES +3, KKSP +8,
KLTY +7, WDJC +2, KCMS +], KFSH +1

FOR WEEK ENDING OCTOBER 19, 2008

LEGEND: See legend to charts in charts section for rules and symbol explanations.

55 Christlan AC stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours a
day, 7 days a week. Christian AC Indicator chart compiled of 33 reporters, christian CHR 28, christian
rock 26 and soft AC/inspirational 20. © 2008 Nielsen Business Media, Inc. All rights reserved.

<Ly T/Albuquerque, NM
M Johann "Yo" Snyder
ML Joey Belville

WJRF/Duluth, MN
PD/MD: Terry Michael

S

KNMI/Farmington, NM

CHRISTIAN CHR REPORTERS

WAYK/Kalamazoo, M|
PD/MD: Mike Couchman

WYLV/Knoxville, TN

{AFC/Anchorage, AK
JMPD: Mark Guy
AP/MD: Mike Carrier

WHMX/Bangor, ME
3MPD: Tim Collins
APZ¥MD: Morgan Smith

‘WONU/Chicago, IL*
2D, VD: Johnathon Eltrevoog

<{XWA/Denver, CO
PO: Jeff Connell

OCTOBER 24, 2008

OM/PD: Darren Nez
MD: Kenny Montano

WSCF/Ft. Pierce, FL
PD/MD: Jon Hamilton
APD: Brian Strickland

WORQ/Green Bay, Wi*
OM/PD: Jim Raider

WHJT/Jackson, MS
OM/PD: Traci Lee

PD: Marshall Stewart
MD: Kris Love

WAYM/Nashville, TN*
OM: Tate Luck

PD: Jeff Brown

MD: Zach Boehm

WNAZ/Nashville, TN*
OM/PD: Dave Queen
APD: Jennifer Houchin

WILZ/Norfolk, VA*
OM/PD: Anne Verebely

KJTH/Ponca City, OK
PD/MD: Tony Weir

KZRI/Portland, OR*
OM: Mike Novak

PD: David Pierce

APD: Eric Allen

KTPT/Rapid City, SD
OM: Tom Schoenstedt
PD: Jennifer Crawford

WPRJ/Saginaw, M|
OM/PD: Azron Dicer
MD: Josh Thompsor

KLFF/San Luis Obispo, CA*
PD: Matt Williams
MD: Noonie Fugler

WBYO/Sellersville, PA
OM: David Baker
PD/MD: Meg Geissinger

WHRZ/Spartanburg, SC
OM: Michele Brady

PD: Britt Dillard

APD: Matthew Bishop
MD: Cale Nelson

WLCQ/Springfield, MA
OM/PD: Nate Thomas

KADI/Springfield, MO*
PD/MD: Rod Kittleman

WBVM/Tampa, FL*

OM: Chris Sampson
PD/MD: Olivia Paff

WYSZ/Toledo, OH
PD/MD: Jeff Howe

KDUV/Visalia, CA*
PD: Joe Croft
APD/MD: Shannon Steele

WCLQ/Wausau, Wi
PD/MD: Matt Deane

* Monitored Reporters
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WITH “COUNT IT ALL JOY,” A NO. 7 HIT IN FEBRUARY.
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CHRISTIAN ROCK REPORTERS

{LYT/Albuquerque, NM KVRK/Dallas, TX* WJTL/Lancaster, PA* WJLZ/Norfolk, VA* Firexcape/Satellite WHRZ/Spartanburg, SC
JN: _ohann "Yo" Snyder PD: Chris Goodwin PD: John Shirk ON/PD: Anne Varebely PD/MD: Joe Hayes OM: Michele Brady
vL: _oey Belville MD: Drue Mitchell MD: Phil Smith AP = Troy Alan PD: Britt Dillard

APD: Matthew Bishop

Sirius Spirit 66/Satellite*
MD: Cale Nelson

WC(VK/Bowling Green, KY PD: Al Skop
IN:Ken Burns

2D Susan Woodard

WSNL/Flint, MI
MD: Brian Goodman

KIBZ/Lincoln, NE
PD/MD: Ron Drury

WITR/Rochester, NY
PD/tAD: Samme Palermo
AP 2z Will "The Tuna" Benson KCLC/St. Louis, MO

The Sound Of Light/Satellite
MD: Dave Merkel

PD: Bill Scott
MD: Jack Eason

WORQ/Green Bay, W[*
OM/PD: Jim Raider

WDML/Marion, IL
WNVYOF/Bridgeport, CT MD: Tom Schroeder

AD. Vv D: Bob Felberg

WPRJ/Saginaw, M|
OWN/2D: Aaron Dicer
MC: Josh Thomason

WBVM/Tampa, FL*
OM: Chris Sampson

WBFJ/Greensboro, NC*
PD/MD: Olivia Paff

OM: Dana Evans
PD/MD: Wally Decker
APD: Darren Stevens

WMKL/Miami, FL
PD: Rob Robbins
MD: Kelly Downing

Whip Of Cords/Satellite
NCWP/Brookville, NY OM/PD: Matt Rhodes
2D Peter Bellotti

VL= Reena Temburni

WJIS/Sarasota, FL
OMN: Kris Byerly

PD: uichelle Tellone
MC: Elisha Skorski

WYSZ/Toledo, OH

Effect Radio/Network PD/MD: Jeff Howe

PD/MD: Brian Harman
APD: Amanda Harman

NUFM/Columbus, OH*
IV : Michael Buckingham
2D.\MD: Nikki Cantu

* Monitored Reporters
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KGNZ/Abilene, TX
PD/MD: Gary Hill

WMIT/Asheville, NC*
OM/PD: Tom Greene
MD: Matt Stockman

WFSH/Atlanta, GA*
PD: Mike Blakemore
MD: Mike Stoudt

WVFJ/Atlanta, GA*
OM/PD: Don Schaeffer
APD: Steve Williams

WAFJ/Augusta, GA*
PD/MD: Steve Swanson

KPEZ/Austin, TX*

OM: Mac Daniels

PD: Cary Walsh
APD/MD: Steve Etheridge

WRBS/Baltimore, MD*
PD: David Paul
MD: Chris Scotland

WOJC/Birmingham, AL*
APD/MD: Ronnie Bruce

KTSY/Boise, 1D*
OM: Chris Gilbreth
PD: Jerry Woods
APDMD: Travis Culver

WCVK/Bowling Green, KY
OM: Ken Burns
PD: Susan Woodard

WAYR/Brunswick, GA
PD/MD: Bart Wagner

WRCM/Charlotte, NC*
OM: Gary Morland
PD: Dwayne Harrison

WBDX/Chattanooga, TN*
OM/PD: Jason McKay
MD: Justin Wade

WAKW/Cincinnati, OH*
PD: Kurt Wallace

APD: Rob Lewis

MD: Daryl Pierce

WFHM/Cleveland, OH*
PD: Len Howser
MD: Gina Hart

KGTS/College Place, WA
PD/MD: Ernest Beck

KBIQ/Colorado Springs, CO*

PD: Bret Stevens
MD: Jack Hamifton

KCVO/Columbia, MO
OM/PD: Jim McDermott

WMHK/Columbia, SC*
PD: Steve Sunshine

WCVO/Columbus, OH*
PD: Todd Stach
APD/MD: Mike Russell

KBNJ/Corpus Christi, TX*
PD: Joe Fahl

KLTY/Dallas, TX*
PD: Chuck Finney
APD/MD: Michael Prendergast

KNWI|/Des Moines, 1A
PD/MD: Dave St. John

WMUZ/Detroit, MI*
PD: Julia Belcher

WWIB/Eau Claire, Wl
OM: Paul Anthony
PD/MD: Greg Steward

WCTL/Erie, PA
OM: Ronald Raymond
PD/MD: Adam Frase

KHPE/Eugene, OR
MD: Paul Hernandez

KYTT/Eugene, OR
OM: Dave DeAndrea
PD/MD: Rick Stevens

KLRC/Fayetteville, AR
PD/MD: Mark Michaels

WCLN/Fayetteville, NC
OM/PD: Dan DeBruler
APD: Syndi Long

MD: Steve Turley

OCTOBER 24, 2008

KGCB/Flagstaff, AZ
OM: Daniel White
PD/MD: Mike Medlin

WPER/Fredericksbhurg, VA
PD: Frankie Morea

KZKZ/Ft. Smith, AR
OM/PD: Dave Burdue

WLAB/Ft. Wayne, IN*
PD: Don Buettner
MD: Melissa Montana

WCSG/Grand Rapids, MI*
PD: Chris Lemke

WJQK/Grand Rapids, MI*
OM: Troy West
PD/MD: Gary Thompson

WBFJ/Greensboro, NC*
OM: Dana Evans

PD/MD: Wally Decker
APD: Darren Stevens

WLFJ/Greenville, SC*
PD/MD: Rob Dempsey
APD: Gary Miller

KAIM/Honolulu, Hi*
OM: Jack Waters
PD/MD: Mike Cravatt

KSBJ/Houston, TX*
PD: Jon Hull
MD: Jim Beeler

WCRJ/Jacksonville, FL*
PD: Chris Wayne
MD: Theresa Ross

WCQR/Johnson City, TN*
APD/MD: Brian Sumner

KOBC/Joplin, MO
OM/PD: Lisa Davis

KLJC/Kansas City, MO*
PD/MD: Michael Grimm

WITL/Lancaster, PA*
PD: John Shirk
MD: Phil Smith

WLCGH/Lansing, Ml
PD: Jenn Czelada

KSOS/Las Vegas, NV*
PD: Scott Herrold

KKSP/Little Rock, AR*
PD: Don Burns

KFSH/Los Angeles, CA*
PD: Chuck Tyler

APD: Bob Shaw

MD: Lara Scott

WJIE/Louisville, KY*
PD: Jim Galipeau
APD/MD: Chris Crain

KSWP/Lufkin, TX
OM/PD: Al Ross
APD/MD: Michelle Ross

KVMV/McAllen, TX*
PD: James Gamblin
APD/MD: Bob Malone

KJIL/Meade, KS
PD/MD: Michael Luskey

WAWZ/Middlesex, NJ*
OM: Scott Taylor

PD: Johnny Stone
APD/MD: Keith Stevens

WFZH/Milwaukee, WI*
PD: Danny Clayton
MD: Rick Hall

KTIS/Minneapolis, MN*
PD: Jason Sharp

KBMQ/Monroe, LA
PD/MD: Phillip Brooks

WFFH/Nashville, TN*
PD/MD: Vance Dillard

Family Life Ministries/Network

PD: Cecil Van Houten
APD: Kevin VanBuren
MD: Bruce Barrows

New Life Media/Network
PD/MD: Joe Buchanan

WBSN/New Orleans, LA*
OM: Julie Headrick

PD: Tom Krimsier

MD: Libby Krimsier

KGBI/Omaha, NE*
PD: Melody Miller
MD: Jeff Devereaux

WP0Z/Orlando, FL*
OM/PD: Dean O'Neal
APD: Jeff Cruz

WMSJ/Portland, ME*
OM/PD: Paula K.
MD: Kenny Robinson

KFIS/Portland, OR*
OM/PD: Dave Arthur
MD: Kat Taylor

KSLT/Rapid City, SD
PD/MD: Dave Masters

KSGN/Riverside, CA*
PD: Bryan O'Neal
MD: Brandi Lanai

WPAR/Roanoke, VA*
OM/MD: Jackie Howard

WQFL/Rockford, IL
PD/MD: Johnny V.

KKFS/Sacramento, CA*
PD/MD: Max Miller

Sirius Spirit 66/Satellite*
PD: Al Skop

XM The Message/Satellite*
OM: Jon Zellner

PD: Mike Abrams

MD: Jim Epperlein

KCMS/Seattle, WA*
PD: Scott Huntley
MD: Sarah Taylor

WFRN/South Bend, IN
PD: Jim Carter
MD: Doug Moore

WHPZ/South Bend, IN
PD: Cary Hegland
MD: Jay Michaels

KWND/Springfield, MO*
PD/MD: Chalmer Harper

KKJM/St. Cloud, MN
OM/PD: Diana Madsen
MD: Dawn Madsen

KHZR/St. Louis, MO*
OM: Sandi Brown
PD/MD: Greg Cassidy

WLPJ/Tampa, FL*
PD: Carmen Brown
APD: Dave Cruse
MD: Jeff MacFarlane

KKCM/Tulsa, OK*
OM: Steve Hunter
PD: Chris Kelly

KX0J/Tulsa, OK*
PD: Bob Thornton

WA JS/Tupelo, MS
OM: Marvin Sanders
PD: Rick Robertson

MD: John Riley

KVNE/Tyler, TX
PD: Mike Harper
MD: Jennifer Winborn

WGTS/Washington, DC*
PD: Becky Wilson Alignay
MD: Rob Conway

KNWS/Waterloo, IA
PD: Dan Raymond

WONV/Wausau, Wi
OM: Karen Benke
PD: Mark Bystrom
MD: Todd Christopher

WGRC/Williamsport, PA
OM: Don Casteline
PD/MD: Larry Weidman

WXHL/Wilmington, DE
OM: Dan Edwards
PD/MD: Dave Kirby

APD: Sal April

* Monitored Reporters

» SOUTHERN ROCK-INFLUENCED
DECEMBERADIO OPENS AT NO. 28 WITH
“FOR YOUR GLORY,” THE SECOND SINGLE

FROM THE BLACKSBURG, VA.-BASED GROUP'S
SOPHOMORE SET, “SATISFIED.” LEAD SINGLE
“FIND YOU WAITING” PEAKED AT NO. 8 IN MAY.  <DIMDS

DIGITAL DOWNLOADS
AVAILABLE AT DMDS.COM
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-0
2% st CHRISTIAN AC INDICATOR -
58 TITLE IMPRINT / PROMOTION LABEL. ~ TW -
E 1 CHRIS TOMLIN JESUS MESSIAH SIXSTEPS/SPARROW/EMICMG 1004 -1

19  BRANDON HEATH GivE ME YOUREYES REUNION/PLC a21 -28

FERVENT/WORD-CURB ~ 884 +7

19. TOBYMAC FEAT. KIRK FRANKLIN & MANDISA LOSE MY 50UL FOREFRONT/EMICMG 793 +42

.~ 22 BIGDADDY WEAVE wHAT LIFE WOULD BE LIKE

" 21 MERCYME YOUREGN No 736 8
16 LINCOLN BREWSTER TODAY IS THE DAY INTEGRITY n2 +52

16 DOWNHERE HERE 1AM CENTRICITY 701 +16

7  JEREMY CAMP THERE WILL BE A DAY BEC/TOOTH & NAIL 661 +60

13 33MILES ONELIFE TOLOVE N0 659 +43

! 13 CASTING CROWNS SLOw FADE BEACHSTREET/REUNION/PLG 652 +55

SPARROW/EMICMG 650 +24

ATLANTIC/WORD-CURB 545 +83

10 STEVEN CURTIS CHAPMAN YOURS

1 NEEDTOBREATHE STREETSOF GOLD

6@6 S 6@6966.@’0@ = ee N~ THISWEEK

‘8  TENTH AVENUE NORTH BY YOURSIDE REUNION/PLG 518 +53

; MEAEL W. SMITH A NEW HALLELUJAH - REUNIONPLG 507 +29

,12 ADDIisoN ROAD HOPE NOW INO 453 +28

- —1—3 7 BROOKE FRASE; S;A;OWFEET WODDANDBONE 439 +47

j “ ] TS ] ABOVE THE GOLDEN S‘i’;TE SOUND OF YOUR NAME a 757PARR0W/EMI CMC 431 -30

: T RUSH OF FOOLS WONDER OF THE WORLD MDAs 393 +35

: 7” THIRD DAY REV;.A:\UN ESSENTIALPLG 367 +32

) 5 IJILDING 429 ENDOF;; INO 349 +41

218 _7 JIMMY NEEDHAM HURRICANE INPOP 319 3
- 9  AYIESHA WOODS LOVE LIKE THIS . 7 GOTEE Il 273 +24

3  MEREDITH ANDREWS YOU INVITEMEIN WORD-CURB 257 +17

8  BEBO NORMAN BRITNEY BEUTOOTH&NAL 248 +12

AARON SHUST CREATE AGAIN BRASH 240 +7

17  KUTLESS COMPLETE BEC/TOOTH&NAL 209 -18

17 SANCTUS REAL WHATEVER YOU'RE DOING (SOMETHING HEAVENLY) SPARROW/EMICMG 206 +1

R DECEMBERADIO FOR YOUR GLORY SLANTED/SPRINGHILL 202 +24

"Eu 2 JOSH WILSON SAVIOR, PLEASE SPARROW/EMI( CMG 201 +20

28 14  MICHAEL ENGLISH FEELS LIKE REDEMPTION CuRg 188  -32

0000000

CHRISTIAN CHR
MUSIC RESEARCH

Hit Music Research

ARTIST w w w

TITLE IMPRINT / PROMOTION LABEL  TOTAL FAM% BURN% 18-24  25-34  18-34
BRANDON HEATH GivEME YOUR EYES REUNION/PLG  4.30  98%  20% 4.26 423 425
MERCYME YOU REIGN 7 o INO s :217 789% 15% 3.06 4.50 | 3.80
TENTH AVENUE NORTH BY YOUR SIDE REUNION/PIG 74.197 80% 10% 384 436 412
SKILLET THOSE NICHTS ARDENT/SRE/ING 4_.]6 . 97% 2601; 4.31 384 412

CHASEN DROWN oMG 403 81% N% 396 422 4.07

JON FOREMAN YOUR LOVE IS STRONG CREDENTIALUEMICMG ~ 4.08  66% S% 412 408 413

CHRIS TOMLIN JESUS, MESSIAH SIXSTEPS/SPARROW/EMICMG ~ 4.06  96%  25% 400 414 4.07

SANCTUS REAL TURN ON THE LIGHTS SPARROW/EMIGEMG ~ 4.05  79% 12% 413 4.08 4n

GROUFP 1 CREW KEYS TO THEKINGDOM FERVENT/WORD-CURB ~ 4.02 N% 5% 408 385 397

JEREMY CAMP THERE WILL BE A DAY BEC/TOOTH&NAIL ~ 4.02  93% 17% 318 408 365

ADDISON ROAD STICKING WITH YOU N0 401 B9%  19% 391 393 392

BIG DADDY WEAVE WHAT LIFE WOULD BE LIKE

FERVENT/WORD-CUR8  4.00 82%  16% 410 357 391
TOBYMACFEAT. KIRK FRANKLIN ANDMANDISA LOSEMYSOUL  FOREFRONT/EMICMG ~ 3.99  98%  32% 392 4.26 4.06
BARLCWCIRL MILLION VOICES

FERVENT/WORD-CUR8 395 98% 33% 385 426 396

JORDIN SPARKS ONE STEP AT A TIME7 ISUIVE/ZOMBA 393 93%  26% 4.24 407 417
DOWNHERE HERE | &M CENTRICITY i 73;2 E 80% 71—2%7 7 3.87 i ;7 i 3;1
N;VERTHELESS SLEEPING N FLICKER/PLG 392  85% ~19°;:_ 70‘5 E 56
AYIESHA wobns LOVE LIKE THIS GOTEE ~ 3.91 ;/o 20%_ 3.79_ i 4.09 3.95 |
THE AFTERS WE ARE THE SOUND N0 3.87 1% 21% 3.82 -3.78 3.80
JIMMTNEEDHAM ABREATHOR TWO INPOP ! 3.86 ;9% ” 21% 3.;27 4.06 3.847

This repart is a cumulative sample of current online music surveys conducted by Christian CHR stations across the country. Total
sample size is 862 respondents. Total average favorability estimates are based on a scale of 1-5. (1= don't ke it at all, S = love it).
Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of respon-
dents who said they are tired of hearing the song. Sample composition is based on persons 12+. Persons are screened via the
internet. Once passed, they can take the music test when invited to do so by their local radio station. When comparing this data
with wha is happening at your station please keep in mind that number of spins, percentage of familiarity, and other factors must
be considered, and that your results may vary accordingly. HitMusicResearch.com results are intended to show opinions of par-
ticipants on the internet only. Hit Music Research is a registered trademark of HitMusicResearch.com. The HMR system is avail-
able exclusively for local Christian radio stations by contacting Ken Farley at (615) 331-0736 or Ken@hitmusicresearch.com
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Please say hello to your new consumers and co-workers

Meet The Millennials

R.J. Curtis

RCurtis@RadioandRecords.com

his surely 1sn’t the first time we’ve discussed GenerationY—aka
mullennials—and it probably won’t be the last. An estimated 83
million of them inhabit the United States alone, a figure that
outnumbers Generation X (48 million) and baby boomers (78
million). Millennials are becoming increasingly influential, not
Jjust as voracious consumers of media, but valuable members of the work force.

At last months R&IR Convention in Austin,
two sessions were dedicated to Gen Y, both pre-
sented by Lindsay Shutte of Frank N. Magid
Associates. Shutte is part of the firm’s millennials
strategy program, which has gathered a vast
amount of data on this rapidly emerging genera-
tion via 40,000 online interviews and thousands
of qualitative focus groups conducted during the
past few years.

The R&R session was designed to examine
millennials as potential consumers of radio.
After Shutte explained the characteristics of
Generation 'Y, she noted how and when they use
different forms of media. The following day, she
focused on Gen Y as members of the work-
place. Understanding their values and what
motivates them will better enable today’s man-
agers—some of whom are Gen Xers and most
of which are boomers—to coexist with this

exploding population.

The How And What Of Y

Whether it’s engaging millennials as co-workers or
customers, it’s important to first know what makes
them tick, so let’s start with a thumbnail on who
they are and how their value system formed.
Born between 1977 and 1996, millennials are
primarily kids of baby boomers and grandkids of
the “greatest generation.” Key events in their life-
time include 9711, the impeachment proceedings
of President Bill Clinton
Characteristics include a high level of confidence

and the Internet.

in their ability to succeed; overall, they're a smart
bunch, based on aptitude scores, which on aver-
age are higher than other generations.

Millennials tend to be collaborative team play-
ers who aren’t rebellious and follow authority. This
group actually likes their parents and in many cases,
considers one or both of them among their clos-
est friends. As avid social networkers, Generation
Y wants to share a lot of things with a lot of peo-
ple. Some societal events that helped shape millen-
nials are things like Gymboree, which was essen-
tially their first social network, where play dates
were arranged and a lifetime of scheduled events
began. Nickelodeon is another, because it was the
first cable channel that targeted young people.

Millennials will eventually reach most of the
same milestones previous generations have—buy-
ing a car, getting married, having kids and purchas-
ing a home—however, their attitudes, behaviors
and experiences are ensuring that the way in
which they prepare for, approach and manage
those events is unique to this generation.

In the context of millennials as consumers of
media, Shutte presented data that shows this group
using a dizzying array of platforms to gather infor-
mation—usually, all at the same time. This list
includes cell phones, MP3 players, TV, DVDs and,
perhaps most important, laptop computers, which
Shutte described as “absolutely central to the way
millennials interact with the world”

But also in the mix with surprisingly strong
numbers was radio usage. This flies in the face of
conventional Gen'Y wisdom, which usually says
radio has no chance to engage these youngsters.
Not true, says Shutte, who demonstrated this point
by showing a media matrix that tracked media
usage throughout the day. Between 6 a.m. and 9
a.m., listening to the radio for music tops the list
at 33%, outdistancing the usual suspects like read-
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‘Millennials
use radio to
discover
new music;
they still
believe radio
is a good
place to hear
new songs.’
—Lindsay Shutte

Generation Y Media
Matrix: What They
Use And When

B 6 a.m.-9 a.m: radio
for music (33%), e-
mail (19%), cell
phone (15%)

B 9 a.m.-noon: e-mail
(32%), cell phone
(22%), radio for
music (22%)

B noon-5 p.m.: e-mail
(38%), cell phone
(32%), radio for
music (30%)

B5p.m.-8 p.m.: TV
(52%), e-mail (47%),
cell phone (46%)

Gen Y Workplace

Perspective Shaped

By:

B Parents who worked
12-hour days

B Downsizing, mass
layoffs, burnout,
harassment

B Dot-com bubble,
Enron

B No guarantees for
retirement, health

care

wWww . americanradiohistorv.com

ing e-mail or wsing the Internet. Until the TV
comes on in the evening, listening to music on the
radio is consistently in the top three. If that seems
like a mild shocker, perhaps you should sit down
for this one or better yet, jump for joy.
According to Shutte, “Millennials use radio to
discover new music; they still believe radio is a
good place to hear new songs.” But a station isn’t
just seen as a music source for Gen Y. Shutte says
millennials are into people’s opinions. “They'’re
interested in what DJs,
anchors and news
people have to say
They don’t want it
delivered as edgy con-
tent and theyre not
into taboo subjects.”
Shutte says it’s not that
millennials are offend-
ed by blue or risqué
content—they  con-
sume so many forms
of media they probably
have a place to go if
that’s
looking for—they just

what  they're

dont want it from
radio. The good news
for programmers is
that radio is a serious
part of millennials’
menu for media consumption. But you'd better
do a great job of exposing them to and educat-
ing them on new music, while your on-air per-
sonalities need to come up with consistent, com-

pelling content.

A Workplace Near You

Before her second presentation, “The Millennials
Are Coming,” even began, Shutte framed the ses-
sion by saying, “Millennials are a lightning rod in
the workplace”

This time, her information dealt with GenY not
as a consumer group but as the future of America’s
work force. Shutte pointed out that millennials are
on the leading edge of what she called “employa-
bility” They're not likely to spend an entire career
at one job, instead staying loyal to themselves,
focusing on personal growth and searching for a
job that’s meaningful rather than a hefty paycheck.
As an employer, it may help to know that GenY’s
common characteristics include arrogance, entitle-
ment, self-absorption and argumentativeness.
Shutte suggested three key points for successfully
managing this generation:

1. Communication, which includes constant
feedback and an explanation of why things mat-
ter. Remember, this is a generation that was never
told, “Because I said so.”

2. Compensation, in the form of nontradition-
al benefies like repayment of student loans, the free-
dom to manage their own time (i.e., work from
home occasionally) and a philosophy of “if/then”
when it comes to actual compensation.

3. Collaboration on projects with fellow work-
ers and a description of when competition will

really help the organization. RsR
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STARS

come out...

Hosted by
SUZANNE ALEXANDER
LIVE from the Great American Country studios on Music Row

Exclusive news and interviews with Country’s Biggest Stars

Behind the scenes and backstage access to
Country music events
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» THE ZAC BROWN BAND BECOMES THE EIGHTH
ACT AND THIRD GROUP OR DUO THIS YEAR TO CRACK
THE TOP 10 FOR THE FIRST TIME, AS “CHICKEN FRIED"
SIZZLES N-7. LAST YEAR AT THIS POINT, FIVE ARTIS
HAD NOTCHED THEIR FIRST TOP 10s, INCLUDING JUST

ONE GROUP OR DUO (BIG & RICH).

x g = x %S = .
H QE 11 NIELSEN BDS Y HITPREDICTOR AUDIENCE 3 S w% 11 NIELSEN BDS Y HITPREDICTOR AUDIENCE
] g #HY ARTIST CERTIFICATIONS STATUS (IN MILLIONS) PLAYS ) 5 §U ARTIST CERTIFICATIONS STATUS (IN MILLIONS) PLAYS
£ £% TLe IMPRINT / PROMOTION LABEL ~~ TW  +/- W RANK Ell 3 £2 e iMPRINT / PROMOTION LABEL ~~ TW  +/- ™ RANK
TOBY KEITH NO. 101 WK) T LITTLE BIG TOWN MOST
_2_ 17 SHE NEVER CRIED INFRONT OF ME SHOWDOGNASHVILLE 33536 +2676 4709 1 3 Y capmoLnasvie 4067 0215 688 - 34 CREASED
: KENNY CHESNEY WITH THE WAILERS 1 1 KRISTY LEE COOK
“ .]. 12 CVERYBODY WANTS TOGOTO HEAVEN BLUECHARBNA 2078 154 4470 | 2 @ 34 R nuTesoF shave waRsTANASHVILE 774 0284 701 32 A%"!‘e"l_“ur#gE
CARRIE UNDERWOOD JOSH TURNER W
e L% | 15 JUstADReaM JOARISTAARISTANASHVILLE 0020 *1033 4330 3 @ 35 % EERVTHINGISEINE m Meanashvie  >049 <0083 763 31 +3 878
E TAYLOR SWIFT 1 BROOKS & DUNN MOST ADDED r
o 76 ovestony BoMACHNE | S088) *2486 133088 S © 40 2 cowoRLsooNTCRY ARISTANASHVILE 3206 #1597 596 35 ZACBE';%WN
3 DARIUS RUCKER n BILLY RAY CYRUS r
- 4 27 CONTTHINKIDONT THINK ABOUT T capmoLNasivine 247200 3963 | 3341 6 36 2 oueBoDY SAD A PRAYER WAL DiSNEvAYRC sTReET 5170 +0138 689 33 1
TIM MCGRAW 2 MIRANDA LAMBERT BREAKER
e ¢ oo cure RN 170" RS 4 537 % \oReLkEHER columpia 2727 #0493 500 36
ZAC BROWNBAND MOST INCREASED AUDIENCE 1Y JACK INGRAM
" ® Gickenrren uvenarioy 21660 3878 3233 7 @ 83 Harsaman momacune 2010 0765 372 40
SUGARLAND ELI YOUNG BAND
e 8  LLREADYGONE mercupy 20977 +2250 2889 10 @ 39 T IWAYSTHE LOVE SONGS REPUBLICUNIVERSALsOUTH 2098 +0.367 280 44
MONTGOMERY GENTRY GARY ALLAN
o 190 B rodwimme cowven SOEE +2225 SERIEY 8 @ 45 2 grosocaLroRNiA mcanashvice SRS 0551 [ 39 +3.010
BRAD PAISLEY n v JOSH GRACIN % ALAN
BN 8 19 umvonawoman ARISTA NASHVILLE ?8‘585_ ']""zi _23577 ]_6 @ « _84 UNBELIEVABLE (ANN MARIE) LYRIC STREET dee 7’&]0] _‘/17_ 31 JACKSON
LUKE BRYAN JUSTIN MOORE BREAKER ﬁ
0o 23 contryman apmoLNAsHvILLE 10228 <0.658 12349 9 © 42 T K THAT THING UP vary 1649 +0246 401 38
RASCAL FLATTS bhd E JOEY & RORY -
@ B 7 e wreseerr SESHIN *1521 SRR 13 . _‘f"f 6 THEATER CHEATER VANGUARD/SUGAR HILL/NINENORTH 71379_ ] R
BRAD PAISLEY DUET WITH KEITH URBAN el RANDY OWEN
@ ‘BB crerasa ARSTANASHVILLE 17695 41452 1 2604 12 . f“ 13 | IKE INEVER BROKE HER HEART prokenpow 320 +0.061 302 | 41
CHUCK WICKS JIMMY WAYNE
(1) Bl 2 16833 a235 483 5 o | wow 173 050 285 43 e
BUCKY COVINGTON 1 m DARIUS RUCKER HOT SHOT DEBUT +
® 16 26w wricsTrerr [SREN *1165 JRERER T 45 M [TVWONT BE LIKE THIS FORLONG caprmoLNasHviug 1195 #0882 134 53 TO'B; KEITH
CRAIG MORGAN % - DARRYL WORLEY . E »
@ 18 24 ove remeveers o SRl 1977 R 14 @ * 3 TruLAONKE stRouDavaRous 142 0253 (292 42
JAMEY JOHNSON Phg JULIANNE HOUGH
Q 8 29 owr mercury ISRl *0745 RERERN 17 Q 2 Y HALLELUJAHSONG wercury R *C-254 ERIE 45
1 LADY ANTEBELLUM Phg WHITNEY DUNCAN
@ 200 20 noxin FOR A GOODTIME caproLNashviLLE 4264 H1I57 2134 18 @ 4 6 renisapiwoun waRNERBRos.wey 0994 #0197 1 259 46
BILLY CURRINGTON AIRPOWER % JESSICA SIMPSON
22 M et mercury 10982 #1974 1728 20 ® 48 3 ReveMeeRTHAT eocomps 093 +0121 175 48
ALAN JACKSON Phg KEITH ANDERSON
Q 155 COUNTRY BOY amisTangshvie 10257 3010 1604 21 @ 57 2 SOMERODY NEEDSAHUG cowwes SRR *0365 SRR 51
BLAKE SHELTON Phg JOHN MICHAEL MONTGOMERY
9 5 SHE WOULDN'T BE GONE WARNERBROS/WRN 0003 *1663 1548 22 e 33 fowver stenGrown el *0114 Gy SO
RANDY HOUSER % THE LOST TRAILERS
@ ANYTHING GOES UNveRsaLsouTn 2941 +lI911523 23 @ 54 2 \0wBOUTYOUDONT ova R ©0109 IR 52 Loveystory
KELLIE PICKLER o KENNY CHESNEY $ (Big Machine)
2 DON'T YOU KNOW YOU'RE BEAUTIFUL wona QRN 0233 (RIER 19 @ = S GOTALITILECRAZY ona SCRAEEE *0-335 NEEERN 56 m e o
= - - 1 =~ i ] Y +0]
ASHTON SHEPHERD KENNY CHESNEY s KNIX 0]{.5' WIVK. .
@ SOUNDS S0GOOD McANAsHVILLE 047 +0892 1455 26 @ 2 TevwimHaTWO BLWECHarna | 0707 +0226 39 KILT 0307, WGKX ot
DIERKS BENTLEY m; KENNY CHESNEY WITH DAVE MATTHEWS B KKGO +0103, Kitm +0.052
@ FEEL THAT FIRE apoLNASHVILLE D01 12480 6T 24 @ Vi I'M ALIVE BUECamana 0889 104N 52 e
TRACE ADKINS m KENNY CHESNEY WITH WILLIE NELSON B
@ MUDDY WATER caprroLNasHviLLE | 028 #0433 1474 25 @ =" THATLLKKYOLDSUNUUSTROLLS AROUNDHEAVENALLDAY)  BLuf i 0000 *0361 30
PAT GREEN % [ RANDY ROGERS BAND
9 LETME one (RGN ‘0220 RRERY <7 @ D 2 NuYARMSINSTEAD weecury SRR 0751 (RN
JAKE OWEN % ONE FLEW SOUTH 2
@ DON'T THINK t CAN'T LOVE YOU ra O815 41986 LT 28 58 BEH] Di MY KIND OF BEAUTIFUL DECCA 705{87 -0.021 (Y 45 féi!‘:;:::h::::;
PHIL VASSAR I KENNY CHESNEY WITH MAC MCANALLY KFRG +0.J50, WCOL +OXe4,
@ IWOULD uNveRsaLsou 44l 0615 B4l 30 @ w DOWN THE ROAD BlUECHaRiana 0483 027 39 VILISN +Q36, WYCD +0I%0,
LEE ANN WOMACK ‘ MELISSA LAWSON i R o e
@ LAST CALL McaNastviLe (e *1.059 IRERER 29 @ Rbdaabldld AT i 7 ALLGOES RIGHT warnerBROswen 03 *0.073 7 L e C%%glﬁ"
NEW AND ACTIVE BROOKS & DUNN 27 O WM KRR KKKS.  ALAN JACKSON 14 GARY ALLAN 9
ARTIST ARTIST ARTIST Cowgirls Don't Cry WKSF, WOGH, WPKX, ] Country Boy She's So California
TITLE /LABEL  AUDIENCE / GAIN TITLE /LABEL  AUDIENCE/GAIN  TITLE/LABEL  AUDIENCE / GAIN (Arista Nashville) WQMX, WUBL, WUSN, (Arista Nashvilie) (MEENnViRE)
KBQI, KBUL, KFRG, KilM, N NeC KEGA, KKBQ, KSSN, KTEX, KFRG, KKNG, KNCI, KRST,
JAMES OTTO 0.388/0.199 KENNY KENNY KIXZ, KJJY, KKGO, KKWF, - - 3 KWNR, WCOL, WDAF, WDSY, WMAD, WOKQ, WSOC,
These Are The Cood Old Days CHESNEY 0.321/0.067 CHESNEY 0.315/0.16S KMPS, KNCY, KRST, KTTS, RAM 16 WKLB, WKXC, WMAD, WUBE, WWNU
(Warner Bros /WRN) o — st MOST ADDED KUBL, KVOO, WCTK, WGKX, :ﬂff;:fn WMIL, WPAW, WUSN L
TOTAL STATIONS: 16 (ENAY (Blue Chair/BNA) WGNE, WKKT, WPKX, WQDR. G DARIUS RUCKER 9
TOTAL STATIONS: 2 TOTAL STATIONS: 15 WQYK, WUBE, WUSJ, WWGR, KEKF, KNTY, KSON, KVOO, mElLosr TRAILERS n It Won't Be Like
AARON WXBM, WXTU, WYCD WBCT, WBEE, WBUL, WGAR, How "Bout You Don't This For Lang
WATSON  0.340/0.212  JEREMY JAMIE DIERKS BENTLEY 16 woiw WoNe Wik, K12, KRTY, KSKS, WECT, KEBY. KDL K508, KUZZ,
Lave Makin' Song MCCOMB 0.319/0.086 O'NEAL 0.284/0.206 Feel That Fire WXCY, WYPY | WBEE, WIOV, WIRK, WIVK, KYGO, WGNA, WIVK, WLBE,
(BIG Label) Cold Like A Woman {Capitol Nashville) i WKHX, WWGR, WYPY WYRK
OTASSTATIONS! 3 (Parallel/New Revolution) (1720) FOR WEEK ENDINC OCTOBER 19, 2008
TOTAL STATIONS: 18 TOTAL STATIONS: 7

LEGEND: See legenmd to charts in charts section for rules and symbol explanations,
13 country and 23 Canada country stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours a day, 7 days a week. Indicator chart comprised of 113 reporters.
2008 Nielsen Business Media, Inc. All rights reserved.
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COUNTRY INDICATOR REPORTERS

KEAN/Abilene, TX
OM: Randy Jones
PD/MD: Rudy Fernandez
APD: Shay Hill

KRRV/Alexandria, LA
PD: Hollywood Harrison
APD/MD: Metissa Frost

KGNC/Amarillo, TX
OM/PD: Tim Butler
APD/MD: Patrick Clark

KBRJ/Anchorage, AK
PD: Matt Valley
APD/MD: Eddie Maxwell

WPUR/Atlantic City, NJ*
PD: Joe Kelly

KYKR/Beaumont, TX
OM/PD: Trey Postan

WILS/Beckley, WV
OM: Dave Willis
PD/MD: Fred Persinger

KCTR/Billings, MT
OM: Jay Brandon
PO/MD: Mark Hil

WZKX/Biloxi, MS*
OM/PD: Bryan Rhades

WHWK/Binghamton, NY
PD: Don Brake

WNCB/Birmingham, AL¥
OM/PD: Justin Case

WBWN/Bloomington, IL
OM/PD: Dan Westhoff
APD/MD: Buck Stevens

WHKX/Bluefield, WV
OM: Ken Dietz
PO/MD: Joe Jarvis

KQF(C/Boise, ID*
PD: Wes McShay
MD: Ruby Cortez

KAGG/Bryan, TX
APD/MD: Adam Drake

WOKO/Burlington, VT*
OM/PD: Steve Pelkey
MD: Bill Sargent

WIXY/Champaign, IL
PD: Jonathan Drake
APD: Andy Roberts
MD: Nicole Beals

WIWF/Charleston, SC*
PD: Brian Driver

WKWS/Charleston, WV
OM: Rick Johnson
PD/MD: John Anthony

WOGT/Chattanooga, TN*
PD: Duane Shannon

KCCY/Colorado Springs,
CO*

OM: Bob Richards
PD: Jesse Garcia
APD/MD: Chris Brooks

WKCN/Cotumbus, GA*
PD/MD: Brian Thomas

WSTH/Columbus, GA*
OM: Brian Waters

PD: Alan Quin

APD/MD: Mike Kelly

WCLT/Columbus, OH*
PD: Curtis Newland
MD: Tommy Douglas

WGSQ/Cookeville, TN
OM: Marty McFly

PD: Gator Harrison
APD: Philip Gibbons
MD: Stewart James

KFTX/Corpus Christi, TX*
PD: Chuck Abel

MD: "Dr. Bruce Nelson"
Stratton

KOUL/Corpus Christi, TX*
OM/PD: Clayton Allen

KRYS/Corpus Christi, TX*
OM: Paufa Newell
PD: Frank Edwards
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KHKI/Des Moines, |A*
OM: Steve Brill
PD/MD: Andy Elliott

WTVY/Dothan, AL
OM/PD: Kris Van Dyke

KKCB/Duluth, MN
OM/PD: David Drew

WAXX/Eau Claire, WI
OM/PD: George House
APD/MD: Alex Edwards

WQRB/Eau Claire, W|
PD/MD: Mike McKay

WRSF/Elizabeth City, NC
OM: Curtis Cuerva
PD: Les Humble

WTWF/Erie, PA
OM: Joe Lang

PD: Bab Damingo
APD: Chuck Rambaldo

WXTA/Erie, PA
OM/PD: Adam Reese

KKNU/Eugene, OR
PD/MD: Jim Davis

WKDQ/Evansville, IN
PO/MD: Jon Preil

KVOX/Fargo, ND
OM: Janice Whitimare
PD: Eric Heyer

MD: Scott Winston

WKML/Fayetteville, NC
PD/MD: DeanO

KAFF/Flagstaff, AZ
PD: Shaun Holly
MD: Jenny Brawn

WXFL/Florence, AL
OM: Jeff Thomas
PD: Fletch Brown

WEGX/Florence, SC
OM/PD: Randy "Mudflap"
Wilcox

MD: Chase Matthews

WFRE/Frederick, MD*
PD/MD: Jess Wright

WFLS/Fredericksburg, VA*
OM/PD: Paul Johnson
APD: Todd Grimsted

KHGE/Fresno, CA
OM/PD: Paul Wilson
APD/MD: Kris Daniels

KUAD/Ft. Collins, CO
PD: Mark Callaghan
APD: Dave Jensen

MD: Brian Gary

WCKT/Ft. Myers, FL*
OM: Louis Kaplan
PD/MD: Mark Wilson
APD: Dave Logan

KTCS/Ft. Smith, AR
OM: Lee Youn
PD/MD: Troy Eckelhoff

WBTU/Ft. Wayne, IN
OM: Phil Becker
PD: Chris Sargent

WTRS/Gainesville, FL
OM/PD: Shane Finch
MD: Dave Tyler

WTNR/Grand Rapids, MI*
OM: Brent Alberts

OM/PD: Steve Stewart
APD/MD: Nick Alan

WNCY/Green Bay, Wi*
PD: Dan Stone
MD: Charli McKenzie

WAYZ/Hagerstown, MD
OM/PD: Randy Fitzsimmons
MD: Tori Anderson

WCAT/Harrisburg, PA*
PD: Will Robinson
APD/MD: Rich Creeger

WTCR/Huntington, WV
PD: Judy Eaton
MD: Scott Hesson

KIXQ/Joplin, MO
OM: Chad Elliot
MD: Jack White

WNWN/Kalamazoo, M|
PD: Woody Houston
APD/MD: Scott Wagner

KDBR/Kalispell, MT
OM/PD: Jokn Michaels

WKOA/Lafayette, IN
PD: Mark Allen

APD: Annie James
MD: Bab Vizza

WBBN/Laurel, MS
OM/PD: Stephen St. James

KZKX/Lincoln, NE
PD: Hass Michaels
APD/MD: Carol Turner

KLLL/Lubbock, TX
PD: Jeff Scett
MD: Neely Yates

WWQM/Madison, Wi*
PD: Brad Atstin
APD/MD: Kenny Jay

KIAl/Mason City, 1A
PO: Phil O Reill
MD: Robin McCann

KRWQ/Medford, OR
OM/PD: Larry Neal
MD: Scott Sc%uler

KUBB/Merced, CA
OM/PD: Rene Raberts
APD: Greg Edwards
MD: Dee Kelly

WOKK /Meridian, MS
PD: Todd Rupe

WBAM/Montgomery, AL¥

WMDH/Muncie, IN
APD/MD: Shane Goad

WMUS/Muskegon, MI*
OM: Dave Taft
PD: Mark Dixon

WGTR/Myrtle Beach, SC
OM: Johnny Walker
MD: Korby Ray

KJCS/Nacogdoches, TX
PD/MD: Robgy Lynn

WCTY/New London, CT
PD: Dave Elder
APD/MD: Jimmy Lehn

KHKX/Odessa, TX
PD: Mike Lawrence
APD/MD: Kelley Peterson

KPLM/Palm Springs, CA
PD: Al Gordon
MD: Kory James

WPAP/Panama City, FL
PD: Todd Berry

APD: David Howard

MD: Share Collins

WYCT/Pensacola, FL
PD: Kevin king

WFYR/Peoria, IL
OM/PD: Ric Morgan

WPOR/Portland, ME*
OM: Randi Kirshbaum
PD: Matty Jeff

WRWD/Poughkeepsie, NY
PD/MD: Aaron "Dave” McCord

WRDU/Raleigh, NC*
OM: Chris Shebel

PO: Trey Ccoler

APD: Zac Davis

KOUT/Rapid City, SD
PD: Mark Houston
MD: Dean Taylor

KUUB/Reno, NV
OM: Jim McClain
APD: "Big" Chris Hart

WYYD/Roanoke, VA*
M: Steve Cross
PD/MD: Kenny Shelton

WDWG/Rocky Mount, NC
OM: David Perkins

PD/MD: Rick Braswell

APD: Dave Richmond

WCEN/Saginaw, MI*
PD/MD: Joby Phillips

WWEFG/Salisbury, MD
OM/PD: Dick Raymond
APD/MD: Sandra Lee

KGKL/San Angelo, TX
OM/PD: Boomer Kingstan

KtSS/San Diego, CA*
OM: Bill Pugh

PD: Mike O"Brian
APD/MD: Cindy Spicer

KKJG/San Luis Obispo, CA
OM/PD: Pepper Daniels
MD: Adam Montiel

KRAZ/Santa Barbara, CA
PD/MD: Stefan Carpenter

KSNI/Santa Maria, CA
OM: Mark Mitchell
PD/MD: Jay Turner

Dial Global CD
Country/Satellite*
OM/PD: Jim Murphy
MD: Rick Morgan

Diat Global US
Country/Satellite*
OM/PD: Pennr Mitchell
MD: Joani Williams

Sirius New
Country/Satellite*

XM Highway 16/Satellite*
PO: *on Anthony
MD: Jay Thomas

WBFM/Shehoygan, Wl
PD: Eddie Ybarra
MD: jonathan Henseler

KSUX/Sioux City, |1A
PD/MD: Tony Michaels

WBYT/South Bend, IN
PD: Stinger
MD: Shannon Marie

KDRK/Spokane, WA*
OM: Frank Jackson
PD: Jay Daniels

WTHI/Terre Haute, IN
OM/PD: Barry Kent

WIBW/Topeka, KS
PD: Keith Montgomery
APD/MD: Stephanie Lynn

WTCM/Traverse City, M
OM/PD: Jack O'Malley
MD: Carey Carison

WWZD/Tupelo, MS
OM: Rick Stevens
PD: Bill Hughes

WFFN/Tuscaloosa, AL
OM: Greg Thomas
PD: Monk

WFRG/Utica, NY
OM/PD: Bill McAdams

KJUG/Visalia, CA
D: Dave Daniels
MD: Adam Jeffries

WDEZ/Wausau, W
APD/MD: Vanessa Ryan

WOVK/Wheeling, WV
PD/MD: Jim Elliott

KZSN/Wichita, KS*
OM: Lyman James
PD: Cody Carlson
MD: Rick Regan

WILQ/Williamsport, PA
OM/PD: Ted Minier
APO/MD: John O'Brien

KXDD/Yakima, WA
OM/PD:; Dewey Boynton
APD/MD: Joel Baker
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COUNTRY INDICATOR HIGHLIGHTS

ARTIST TITLE

IMPRINT / PROMOTION LABEL

TOBY KEITH SHE NEVER CRIED {N FRONT OF ME

SHOW DOG NASHVILLE

ARTIST TITLE IMPRINT / PROMOTION LABEL  NEW STATIONS
BROOKS & DUNN COWGIRLS DON'T CRY ARISTANASHVILLE 23

7DAR |U5RUCKER iT VYON']EUKE THIS FORLONG CE’I:TQI:NAsHvlLLE 6
JACK INGRAM THAT'S AMAN BIG MACﬂlNE 12
ALAN JACKSON COUNTRY BOY o ARISTANASHVILLE 7“
SARAH BUXTON SsPacE LYRICSTREET 10
ARTIST TITLE IMPRINT / PROMOTION LABEL GAIN
BROOKS & DUNN COWGIRLS DON'T CRY ARISTANASHVILLE +498
ZAC BROWN BAND CHICKEN FREED - LIVENATION wgs
SUGARLAND ALREADY GONE MERCLRY  +426

' DIERKS BENTLEY FEEL THAT FIRE CAPITOL NASHVILLE 421
TAYLOR SWIFT LOVESTORY “BIG MACHINE wg
ALAN JACKSON COUNTRY BOY ARISTANASHVILLE 374

TW LW ARTIST TITLE IMPRINT / PROMOTION LABEL TW PLAYS  +/-

@ 4 KATIEARMIGER UnseeN COLDRIVER/NINENORTH 295  +18
@ 55 RICK HUCKABY AINTENOUGHBLACKTOP HEADCOACH/SPINVILLE 186 +3
© -  JAMIEO'NEAL LIKEAWOMAN mo 182 +:2

@ 6 MARK WILLS THE THINGS WE FORCET TENACTY 182 +29
© - JAMES OTTO THESE ARE THE COODOLE DAYS WARNERBROS/WRN 138 +33
54 58  LEANN RIMES WHAT | CANNOT CHANGE CURB 135 -17
57— ZONA JONES YOUSHOULDVESEENHERTHSMORNING  ROCKYCOMFORTNINENORTH 122 -4
58 60  JEFF BATES RIVERBANK BLACK RIVER ns -32
@ - MATTSTILLWELL SHNE R STL7SPNVLLECDS M ]

Get your first fook at next week’s complete Country Indicator chart action in R&R Country HotFax, in your e-mail in-box every Monday. To subscribe to

R&R Country HetFax, visit www.radioandrecords.com.
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[ £33 Tme IMPRINT / PROMOTION LABEL ~ TW -
o n KENN;CHESNEY WITH THE WAILERS EVERYBODY WANTSTOGOTO HEAVEN_ BLUE CHAIR/BNA/SONY BMG 790 +1
P 13 1 CARRIE UNDERWOOD JusT A DE\; 1§MT|ST;{/AR|5TA NASHVILLE/SONYiﬂMG 70 3 -6
3 16 1 DARIUS FWER DON'T THINK | DON'T THINK ABOUT IT CAPITOL NASHVILLE/EMI [ 695 A -1
4 16 TOBY KEITH SHENEVER CRIED IN FRONT OF ME SHOWDOGNASHVILLEUNNERSAL 668 3
. T S  TAYLOR SWIFT LOVE STORY BIG MACHINE/UNIVERSAL il 637 +4
@ ? n TM MCGE!AW LETITGO CURB/EMI _591_ +22
0 —1-0_ 6 SUGARLANEALREADY GONE MERCURY/UNIVERSAL ;8‘ | ;6?;
8 —; _n” GORD BAMFORD POSTCARD FROM PASADENA o ROYALTY s 7
o (5 S BRADPAISLEY DUET WITH KEITH URBAN START A BAND ARISTA NASHVILLE/SONY BMG _565 q +63
10 13 JIMMY WAYNE DO YOU BELIEVE MENOW VALORY/UNIVERSAL 545 -85
n 6 * PAUL BRANDT VIRTUAL LIFE & - - BRANO—T/UNIVERSALi_ 526_ -2
@ 9  MONTGOMERY GENTRY ROLL WiTHME o COLLm/SONV BMG 5]3 j +10
| || E: 1 ESON BLAINE GOODDAY TO GET GONE ¥ KOCH 473 -7
[ 747JESSIE FARRELL | GUESS ¥ o UNIVERSAL _426_ +61
13 ] Kfn ROCK ALL SUMMERLONG - TopP DOG/ATLANHC/WA&R | 2;30 3 -75
13 ] TARA ORAM FLY GIRL OPEN ROAD/UNIVERSAL ij 427 -32
16 DOC WALKER THAT'SALL & OPEN RbAD/UNIVERSAL TZ—S ! -6
e 10 | THE HIGGINS REAL THING % o OPEN ROAD/UNIVERSAL an -45
_—47 DERIC RUTTAN LOVIN' YOU ISKILLIN' ME & 7ON RAMP/EMI [ 155_ ] -31 |
S_ 1 RASCAL FLATTS Here - - LYRIC STREFI'IUNIVE;?S/;Li 55 i +30
i 37 VLADV ANTEBELLUM L00K|N7' FOR A GOOD TIME CAPITOL NASHVILLE/EMI | ?8 1 +28
4  DIERKS BENTLEY FEEL THAT FIRE o CAPITOL NASHVILLE/EM! 349 +70
77 JO HIKK sweeT CIT‘; \;VOMAN L3 MCC ENTERTAINMENT [ 345_ 1 _031_ i
2  GEORGE CANYON JUSTLIKE YOU ¥ UMVEESAL TSS 1 +174
2 :'; ] ALAN JACKSON COUNTRY BOY ) ARISTA NASHVILLE/SONY BMG i 73357 56
_17 BRAD PAISLEY WAITIN'ONA WOMAN - ARISTA NASHVILLE/SONY BMG | 73;57 -65
7 TRACE ADKINS MUDDY WATER CAPTOLNASHVILLEEMI 331 +18
—26 7KEETH URBAN YOU LOOK GOOD IN MY SHIRT - CAPITOL NASHVILLE/EMI 328_ ] -36
B -6 } SHANE YELLOWBIRD LIFE IS CALLING MY NAME & ONRAMP/EMI 301 ;43
24 18 GEORGE STRAIT TROUBACOUR - e 300 52
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The do’s and don'ts of applying for a gig

Time For Your T&R

Checkup

Keith Berman

KBerman@RadioandRecords.com

ith the talent pool flooded at this particular moment, com-
peting for open on-air gigs has become less like a jousting
match and more like a pack of wolves hunting prey. When
PDs are inundated with hundreds of airchecks for an open-

ing, it’s easier for them to toss someone out of the running for the smallest rea-
son. So what are PDs looking for these days, and how can you cut through the
piles of applicants to ensure your stuff gets looked at and heard?

The first step is making sure you submit a
technically good application and not annoy the
PD. One thing that’s a big no-no is ignoring a
PD’s “do not call” edict.
time—and numerous times,” Bonneville AC
WILV (100.3 Love FM)/Chicago PD Barry
James says. He understands that it’s easy for stuff

“That happens big

to get lost in spam filters, but you can turn on
the option for a return receipt when you send
e-mail. Another way to ensure delivery is just to
ask for confirmation.“It’s also as easy as writing
something like, ‘I don’t expect you to listen to
this right away, but would you please acknowl-
edge that you just got this) ” he says. “I can
always find time to do that for someone if they
make that request.”

When you're putting together your aircheck,
make it a tasteful length, especially in this day
and age of multitasking PDs and overloaded e-
mail servers. “I want three minutes,” says RR
Broadcasting hot AC KPSI (Mix 100.5)/Palm
Calif.,, Connie

received some extraordinarily long airchecks. “If

Springs, Breeze, who has
I love you and your audio but you sent me a 10-
minute aircheck, you just lost yourself an
opportunity.” Breeze also simply wants what she
describes as “the goods,”

audio. Don’t bother sending her flowers or

meaning compelling

candy or cute stuff.

It’s important to James that you’ve done your
homework about the company you’re applying
to so that you’re submitting the proper materi-
als needed to go for an opening, like
Bonneville’s own application forms.“When you

send me something, you should’ve already got-

ten to the point where you have a brief cover
page and my company’s application as part of the
attachment,” he says.“I don’t need a résumé with
all of your local awards.”

Plug Yourself In

Speaking to the overabundance of informa-
tion—or incredibly long airchecks—that some
people might send, James says that you should-
n'’t send your life story when applying for a job.
“Don’t overdo it,” he advises. “You’re not ask-
ing them to marry you, you'’re just looking for
a first date. It should be your best-of, it should
be something compelling enough to make me
want to check you out more. There are a lot of
people out there who want to immediately get
married and have kids and retire with you.”

Let’s move to what they’d like to hear in the
actual aircheck, shall we? Breeze says that right
out of the gate, she wants to hear a jock engaged
with a listener, so she likes phoners to be placed
in front. “I want to hear who you are, not that
you can do a liner or execute the format,” she
says. “I'm looking for an authentic, real person
who’s interested in what’s on the other end of
the phone.”

James is also a proponent of sounding
engaged, plugged in and local—and for him,
localism doesn’t mean giving a top-of-the-hour
ID. His best example of what good radio should
be happened a while ago when he drove
through a town that was having a large event,
punched up a local station and was amazed at
how great their coverage of the event sounded.

42 24/7 NEWS ONLINE @ www.RadioandRecords.com

‘Il want to
hear who
ou are, not
hat you can
do a liner or
execute the
format.’

—Connie Breeze

These Modern
Times

Barry James advocates
sending airchecks by e-
mail whenever possible,
commenting that he is
disappointed when he
gets a CD demo from
someone now. “l can
call up stuff anywhere
on my Palm Treo or
anywhere else with a
computer that has
Internet access, but |

| can’t do that with a

CD,” he says. However,
he does realize that
corporate e-mail servers
can overload easily, and
it takes a level of
maintenance on a PD’s
part to process e-mailed
airchecks.—KB

‘Don't

overdo it.

You're not

asking them

to marry
you, you re

*ust ooking
or a first
date.

—Barry James

= i
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“There was no question in my mind what radio
station [ was listening to, what town they were
in and how important they were,” he says.
“When 1 got back home, I called the PD and
told him his guys did the best job of sounding
like they were plugged in, like I've never heard
before. I was absolutely stunned by their pres-
ence there.

“He told me they weren’t even at the event,
it cost too much to get in, so they just decided
to own it on the air. But it was amazing how
plugged-in to their town they sounded. From
that day on, with every aircheck I listen to, I
think that if T can play this for anyone anywhere
in the US. and they can’t tell me within three
or four breaks what town that jock is in and
how important that station is in that town, the
jock shouldn’t be working for me.”

Be Creative, Be Brave

James also stresses the importance of being cre-
ative and putting a unique twist on even the
most mundane of benchmarks. He recalls how
one of his weekenders did an entire weather
update using mental imagery by simply saying,
“Right now, the leaves are crunching under
your feet; tonight, they’ll be sticking to the sole
of your shoe.” James says, “It was five seconds of
mental imagery that said everything. I've used
the example of that break for the past decade
because I thought it was that telling as to how
well and quickly it can be done.”

In order to get an accurate reflection of your
work, Breeze says it’s important to step outside
your comfort zone and ask people who aren’t
in your circle of admirers to give you advice
about your aircheck and work. “You've got to
send your stuff to people who are better than
you who’ll give you the straight story, and
you've got to put on your big-girl or big-boy
pants and implement the advice they give you,”
she says. “You should get the bad news from
someone who’s mentoring you rather than from
a PD whose opening you're applying for. If not,
you’ll stay in a vacuum and count on your net-
work, you’ll never get a job and you’ll never
know why.”

Commenting that this industry really is
about relationships and staying on good terms
with people, Breeze recognizes the importance
of realizing that the PD isn’t the only person
who might be making a decision on hiring you.
“The PD isn’t in a bubble,” she says, noting that
you should make sure youre on good terms
with a GM and consultant as well.

Advising that it’s good to be willing to start
over again in a smaller market, Breeze says that
neither side should compromise simply based on
market size or a jock’s potential lack of employ-
ment. She told her recent hire, who'd been out
of radio for a little while, that “I'm not going to
compromise because I'm in a small market and
this sound is ‘good enough, and he told me that
he’s not going to compromise just because he’s
out of work,” she recalls.“When you both come
with value, that’s when you can have a great rela-

tionship and a great sound.” RR
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r{ ;% TITLE IMPRINT / PROMOTION LABEL ™ +/- MILLIONS RANK
7 DAVID COOK NO. 1(5WKS) Nt
‘_ 22 THE TIMEOF MY LIFE oRcamve 2146 4 B A
LEONA LEWIS n4
?_‘ 28 BLEEDING LOVE SYCORMG _m C +64 L$325 8 Y
NATASHA BEDINGFIELD 12
3 B oO0KETFULOF SUNSHINE PHONOCENIC/EPIC ]81'6_ o2 | ‘_"‘7?9 #
SARA BAREILLES N ¢r
_‘4- | ) et e 130} 62 BS54
JOHN MAYER n
i - PEE sARpcoves 1667 . 19 7]2.381 6
COLDPLAY n2
“6 % VIVALAVIDA CAPITOL 1664 +22 12.74 | z
DAUGHTRY n2
% 347 FEELS LIKE TONIGHT RCARMG el I 1},92 7
TIMBALAND FEATURING ONEREPUBLIC né ¢
i 51 VAPOLOGIZE MOSLEY/BLACKCGROUND/INTERSCOPE ?185 7 9.291 4 8
JOURNEY 7
»3 24 AFTERALL THESE YEARS NOMOTA “50_ 60 BSR4
COLBIE CAILLAT n?
_E, 257 REALIZE UNIVERSAL REPUBLIC _]0_71 e B ]2_
LIFEHOUSE N2 dr
_1‘__ 28 HATEVERIT TAKES GEFFEN/INTERSCOPE _'ﬂ_ o e
JORDIN SPARKS DUET WITH CHRIS BROWN n3
__‘2_ 34 NOAIR 19/)VE/ZOMBA 779 +31 _6'36] 10
JASON MRAZ MOST ADDED n e
Bl S St mantome 39 49 683 9
DAVID ARCHULETA MOST INCREASED PLAYS
6 10w wivezomsa %7 0 2345 8
MAROON 5 n ;
’ % 30 WON'T GO HOME WITHOUT YOU A&M/OCTONE/INTERSCOPE ?QZ +6 5.006 ! B
KID ROCK n3
16 i 7‘7__ ALL SUMMER LONG TOP DOG/ATLANTIC 488 i 6 E_'l‘ﬂ 5
MISSY HIGGINS
0 18 g_ WHERE | STOOD ELEVEN:/REPRISE 740' L 1492 2
SIMON COLLINS
@ __z_ 8_4 UNCONDITIONAL RAZOR & TIE _32_ '_.‘Y N >
CELINE DION
o . 20 3 Gliove COLUMBIA | 266 +23 0823 26
ONEREPUBLIC
@ i 197 STOP AND STARE MOSLEY/INTERSCOPE 238 Y _2'21 2
EAGLES
. ﬂz‘__ i WHAT DO DO WITH MY HEART ERC 245_ 227 3 072_3 =2
DAUGHTRY
@ 25 S ynaraBOUTNOW rveve SRR 74 SRR 15
SARAH MCLACHLAN -
@ '22 S GwanTuEe 2 ARISTA/RMG E ji el j =
RIHANNA n3
o 3 12 TAKE A BOW §RP/DEF JAM/IDIMG ']78 0 3.291 3 v
JAMES TAYLOR
@ _2_6_ 3 irscRowinG HEAR/CMG 117 n 2 OAIZS )
CNOTE
26 _37_ 10_ STHl KT 137 5 -5 | 0209 -
WAYNE BRADY
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ARTISTS STAND UP TO CANCER
28 _Zi 8_' JUST STAND UP! swoome |12 36 R -
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Pl ARTIST 11 NIELSEN BDS PLAYS Fll ARTIST
[= TITLE / IMPRINT / PROMOTION LABEL CERTIFICATIONS ™ iw E TITLE / IMPRINT / PROMOTION LABEL
COLBIE CAILLAT THE FRAY
BUBBLY (UNIVERSAL REPUBLIC} - 1008 = ‘39.-0 | HOW TO SAVE ALIFE (EFIC)
TAYLOR SWIFT i a0 987 PINK
TEARDROPS ON MY CUITAR (BIG MACHINE/UNIVERSAL REPUBLIC) _ ViHO KNEW (LAFACEIZOMLM
FERGIE 16 gse . 932 DANIEL POWTER
BIC GIRLS DON'T CRY (WILLLAM/A&M/INTERS@PEJ p . i ELAQDAV(_W_ARNER BRO:‘Q
DAUGHTRY 0 T = GWEN STEFANI FEATURING AKON
HOME (RCA/RMC) i THE SWEET ESCAPE (INTERSCOPE)
JORDIN SPARKS n2 e PLAIN WHITE T'S

TATTOO (19/)IVE/ZOMBA)

HEY THERE DELILAH (FEARLESS/HOLLYWOOD)

» AFTER CLAIMING MOST ADDED HONORS LAST
WEEK, TAYLOR SWIFT STORMS ONTO THE NEW AND
ACTIVE LIST WITH A POP REMIX OF “LOVE STORY" (66
PLAYS, UP 59). AT COUNTRY, THE ORIGINAL VERSION
OF THE SONG, WHICH INTRODUCES HER SOPHOMORE
SET, “FEARLESS,” DUE NOV. 11, SOARS 7-4.

NEW AND ACTIVE
ARTIST PLAYS ARTIST PLAYS
TITLE / LABEL /GAIN TITLE / LABEL /GAIN
GAVIN ROSSDALE 101113 TAYLOR SWIFT 66/59
Love Remains The Same Love Story
(Interscope} (Big Machine/Universal Republic)
MOST ADDED YOTAL STATIONS: " TOTAL STATIONS: 7
LEONA LEWIS 96/1 ENYA 65/29
Better In Time Trains And Winter Rains
[SYCO/RMG) (Reprise}
TOTAL STATIONS; 10 TOTAL STATIONS: 12
JORDIN SPARKS 86/34 0.AR. 65/6
ARTIST NEW One Step At A Time Shattered (Turn The Car Around)
4 TITLE / LABEL L SfATION% (19/Jive/Zomba) (Everfine/Atlantic/RRP)
JASON MRAZ 9 TOTAL STATIONS: 10 TOTAL STATIONS: 7
gl GREG MEDORO 75/9  THE GABE DIXON BAND  42/5
KRNO, KTDY, WLNP, W_TE, WLTJ, WLTW, CoeyMERgY A
WOBM, WWLI, WYYY ‘ {Odds On) (Fantasy/CMG)
TOTAL STATIONS: 14 TOTAL STATIONS: n
DAVID ARCHULETA 9
(Bt ADELE 68/S PROJECT GRAND SLAM
(19 Jive/Zormba) Chasing Pavements FEAT. JUDIE TZUKE 36/2
KNEV, KQIS, KUDL, WESE, WIXB, WMXS, {XL/Columbia) The Captain Of Her Heart
WRVF, WVAF, WWDE TOTAL STATIONS: 9 {Cakewalk)
. ! TOTAL STATIONS: n
CELINE DION S
My Love
(Cotumbia)
WCRZ, WDEF, WLNP, WRVR, WVBW
JAMES TAYLOR s
it's Growing
(Hear/CMG)
KMGA, KRWM, KSNE, WSRS, WTVR
COLDPLAY 4
Viva La Vida
(Capitol)
KGBX, KNEV, KOST, KQIS
MISSY HIGGINS 4
Where | Stood
(eleven:/Reprise)
KNEV, KQIS, WJKK, XM The Blend
COLBIE CAILLAT 3
Realize
{Universal Republic)
i il INCREASED
" LIFEHOUSE 3
Whatever It Takes PLAYS
(Geffen/Interscope)

KBAY, KRNO, WOBM

DAVID ARCHULETA

+110

ADDED AT... Crush (194ive/Zomba)
KNEV WMXS 416, KNEV +11, WLQT +Tl, KBEE +0, WEZF +3,
WGSY +3, WRAL +3, WHLE +8, WASH +&, WWDE +6
Reno, NV ——
OM/PD: Nick Elliott +9] fr MISSY HIGGINS
Coldplay, Viva La Vida 5 Where | Stood (eleven:/Reprise)
David Archuleta, Crush, 11 WMGV +I2, WEZF +10, WHOM +8, WSNY +6, WDOK +6,
Enya, Trains And Wintar Rains, O WMOGN +5, KWAV +4, WHUD +3, WLTW +3, KRWM +3
Missy Higgins, Where | Stood, O = = -
Neil Diamard, If | Dot See You Again, O Q LIFEHOUSE
Taylor Swift, Love Stoiy, 0 Whatever It Takes (Geffen/Interscope)
£OR REPORTING STATICNS PLAYLISTS GO TO: WALK +15, WWES +14, KRNO +11, WLIT +10, WOOK +8,
- KSOF +5, WRAL +5, WIXB +5, KSNE +4, WMJY +4
www.RadioandRecords.co -
fr DAUGHTRY

What About Now (RCA/RMG)
WALK +16, WMGS 415, WWFS +12, WMGL +3, WLHT +7,
WZID +5, KFRH +3, WMAS +3, WLTE 2, WMXC +2

LEONA LEWIS
Bleeding Love (SYCO//RMCG)

11 NIELSEN BDS PLAYS
CERTIFICATIONS TW 1w RET3E oY <) un LD P RTO LG Tt
S WTVR +6, WEPG +5, WMEZ +5, KESZ +5, KEZK 5
né 725 726
n4 723 740
n 676 584
NS 669 | 724 FOR WEEK ENDING OCTOBER 19, 2008
LEGEND: See legend to charts in charts section for rules and symbol explanations.
104 AC, 27 Canada AC and 23 Canada hot AC stations are clectronically monitored by Nielsen
né 630 578 Broadcast Data Systems 24 hours a day, 7 days 2 week. © 2008 Nielsen Business Media, Inc.

. All rights reserved.
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DIGITAL DOWNLOAOS
AVAILABLE AT OMDS.COM

» THRIVING IVORY BOWS AT

38 WITH “ANCELS ON THE

MOON.” FEATURED IN VHY'S YOU OUGHTA KNOW PROMOTION, THE

QUINTET TOOK SHAPE WHEN VOCALIST CLAYTON STROOPE AND
PIANIST/SONGWRITER SCOTT JASON MET WHILE THEY WERE
STUDENTS AT THE UNIVERSITY OF CALIFORNIA IN SANTA BARBARA.

Y =
| § of I NIELSEN BDS  ¥r HITPREDICTOR NEW AND ACTIVE
E 5 mE ARTIST CERTIFICATIONS STATUS PLAYS AUDIENCE
Bl S =8 T IMPRINT / PROMOTION LABEL ™ +/- MILLIONS RANK LA — A '?FI{IESI _—_— B
) JASON MRAZ NO. 1(3WKS) n ¢ CHRISTINA AGUILERA  222/58 THE ALL-AMERICAN
'O vours macree 3483 0 12654 2 Keeps Gettin’ Better REJECTS 15113
GAVIN ROSSDALE {RCA/RMG) Gives You Hell
26 | OVE REMAINS THE SAME wTeRscope 3298 -9 [ = MOST ADDED TOTAL STATIONS: 6 (Doghouse/DGC/Interscope) ;
. TOTAL STATIONS: 1
B AL, 3054 434 15705 1 THEORY OF
WHATABOUT NOW RCA/RMG [ | A DEADMAN 22149 THE KILLERS 137/36
0.A.R. Not Meant To Be Human
17 GHATTERED (TURN THE CAR ARDUND) EVERFNE/ATLANTICRRP 2908 161 12339 6 (604/Roadrunner/RRF) {Island/IDJMG)
) 3 S i = TOTAL STATIONS: 15 TOTAL STATIONS: 10
- Ryl DR 2es a37 13388 4
ek ARTIST NEW PLAIN WHITE T'5 184/41 HINDER r 136/49
TITLE / LABEL STATIONS 12,3, 4 Without You
SO WHAT Laraceizomes 2877 <81 ST 2 DAVID COOK - 14 (Holtywood) {Universal Republic)
56 KID ROCK n3 23 a57 e 7 Light On TOTAL STATIONS: 20 TOTAL STATIONS: 8
ALL SUMMER LONG TOP DOG/ATLANTIC .
LiFEHOUSE P, T e KEVIN RUDOLF MARCON 5 125/54
U e 2133 5 888 1 KSRZ, KZZU, Sirius The Pulse, WAYV, FEAT. LI WAVNE; 175/26 Gaodnight Gaodnight
GEFFEN/INTERSCOPE WCDA, WHEC, WPLJ, WXLO Let It Rock (A&M/Octone/Interscope)
3 DOORS DOWN nZ (Cash Money/Universal Republic) TOTAL STATIONS: 14
31 rsnoTwy TvE NIVERSALREPLBLIC 2043 122 P.238 8 MATT NATHANSON 8 TOTAL STATIONS: 12 SEVONCE T
o Come On Get High: 3
NICKELBACK MOST INCREASED PLAYS 1985 +504 8947 10 S 2 ERIC HUTCHINSON 175/19 1t | Were A Boy
GOTTA BE SOMEBODY ROADRUNNER/RRP ErEREnCe ]
B g KBBY, KYIS, WNNK, WQLH, WRQX, WSJO, Rock & Roll (Music World/Columbia)
22 MATT NATHANSON T g8 w07 7093 14 WWMX, WWWM (Let's Break/Warner Bros.) TOTAL STATIONS: 9
COME ON GET HIGHER VANGUARD/CAPITOL i TOTAL STATIONS: 18
LEONA LEWIS n KATY PERRY 8
0 SermerivTvE sycourme V197 191 935 9 E—::o« r: Ic)old
— = apitol
NATASHA BEDINGFIELD KALZ, KCDU, KLCA, KLTG, KSTZ, WDVD,
27 pOCKETFUL OF SUNSHINE pHonoceniERc 1092 130 82A 2 WMGX, WMMX
JORDIN SPARKS n —— p=
12 SN STERAT ATIME oovezowss 1438 22 6790 15 ?'gK;EL?ACbK ) 7
——— otta be Somebody
KATY PERRY = S e
4 orncol aroL. 30 '?25 _7‘774 i B E(gaav,"::::ﬁ, WH)YN, WNNK, WOMX,
METRO STATION n WTSS, WWWM
B G cowwen (B 67 448 T “spoorspown 7
SECONDHAND SERENADE AIRPOWER e e ey
< 6 FallFORYOU CLASSNOTEMGATLANTIC 909 s W LD T (Jni,,:,s;m;::nq
| SEETHER " KMXB, KSRZ, KURB, WKRQ, WNNF, WRVE,
@ 1? 23 QiSE ABOVETHIS WIND-UP 9"‘? e e XM Flight 26
ADELE 'SAVING ABEL &
@ _32; 15 CHASING PAVEMENTS XUCOLUMBIA _90“ +38 _2'205 2 Md‘ilmd
COLBIE CAILLAT (Skiddco/Virgin/Capltol)
bl -
BNl 7 T e e ThiNGS UNIVERSAL REPUBLIC 80_8 | 2Ey i 20 2? KDMX, KMHX, KSTZ, K220, WMEE, WPST MOST
3 JON MCLAUGHLIN
0 245 12 G TING MY HEART siaND/iDMG 8O3 { +30 el 26 SEE.S%"SDS‘J(ET‘},T@ s INCREASED
(2] 26 BIHANNA NE gy .a a8 o i o LA PLAYS
i DISTURBIA SRP/DEF JAM/IDJMG (Epic)
e >, 1, PUDDLE OF MUDD e Seb 2 KLLY, KLTG, KUDD, KVLY, WAYV 4
o] WE DON'T HAVE TO LOOK BACK NOW FLAWLESS/GEFFENANTERSCOPE 1 SARAH MCLACHLAN 2
DAVID ARCHULETA U Want Me 2
] 8 OO oovezouss 780 426 3846 1 19 (Arista/RMG) NICKELBACK
el 23 20 DELTA GOODREM 689 -98 2479 22 K_IMN' Mot el L Gotta Be Somebody (Roadrunner/RRP)
& : INTHIS LIFE MERCURV/DECCA o0 1= LESLEY ROY WOMX +30, KYIS +27, KQKQ +26, WMCX +26, KBBY +21,
@ e LINKIN PARK e .- BEa -, et KSCF 17, WKRQ 16, KALZ 6, WRGQX +16, WNIK 46
LEAVE OUT ALL THE REST WARNER BROS. . Uive/Zomba) KATY PERRY
7 KSII, KVLY, WAYV, WPST
erll (27 jo ESTELLE FEATURING KANVE WEST HOMESCHOOUATLANIE | 568 S8 2632 21 2 o Hot N Cold (Capitol)
= - BUCKCHERRY 4 WMC +20, WWMX +14, WINK +14, KALZ +14, KFBZ +14,
3 DOORS DOWN Dor't Go Away WTMX T3, KPEK 13, WBNS +13, KALC +13, WMMX +13
@ =5 “7 LET ME BEMYSELF UNIVERSAL REPUBLIC 55_6_ S _2'_26“ 2> (Eteven Seven/Atlantic)
STAIND KCDU, KLCA, KSHi, KVLY LEONA LEWIS
29 n S5 - 1.50! 2
BELIEVE FLIPIATLANTIC é3 ] . N > " Better In Time (SYGOL/RMG)
SAVING ABEL n WMYX 416, WMC +16, KFBZ +16, KCDU +I5, WAYV +14,
@ 2% ADDICTED scopcoviRanveapoL 252 1777 31 DA UL TR < LR
KATY PERRY n2
31 ‘? IKISSED A GIRL wemo, 4P o S = E’A}X lg f]gng 5
S e ig n M
g GAVIN DEGRAW % a0 .29 o758 - KBBY +20, KEZR <17, KPLZ 6, KVLY +16, KLCA +¥4,
CHEATED ON ME JIRMG far l \ WTIC +12, KRSK +2, KMXP 12, KIMN +11, KY1S +10
LENKA .4 43 5 094 35 ST & oar
h
o e a5 oss P
- - = KSll +27, WINK +16, WBNS +16, WKRQ +16, KBBY +5,
SAFETYSUIT KALZ
o0~ SOMEONELIKEYOU UNVERSALMOTOWN 508 *P 0;"59 R — ADDED AT... R ="
= DAVID COOK MOST ADDED 1r s ‘"im
6 m LIGHTON oRCARMG 1P By W WLNK =
L - Charlotte, NC
3 RIHANNA 3 .
38 20 e apow SRP/DEF JAM/IDIMG 220 e R = iEBN:al :hafpa ot
e N | | : Anthony Michaels
B MISSY HIGGINS ﬁ T o Eric Hutchinson, Rock & Roll, S
=0 WHERE | STO0D ELevenmepRIE 204 22 0507 - T I A A U FOR WEEK ENDING OCTOBER 19, 2008
B GOO GOO DOLLS 4| FOR REPORTING STATIONS PLAYLISTS GO TO: LEGEND: See legend to charts in charts section for rules and symbol explznations,
3 2 240 -32 0.616 - 85 hot AC stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours a
,}? REAL WARNER BROS. www.RadicandRecords.com day, 7 days a week. © 2008 Nielsen Business Media, Inc. Al rights reserved.
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R&R AC/HOT AC

AC REPORTERS

WYJB/Albany, NY*
OM: Kevin Callahan
PD: Ric Mitchel!
APD/MD: Chad O'Hara

KMGA/Albuguerque, NM*
OM: Eddie Haskell
PD/MD: Justin Riley

WLEV/Allentown, PA*
OM/PD: Shelly Easton
APD/MD: Jerry Padden

KYMG/Anchorage, AK
OM: Mark Murphy
PO/MD: Dave Flavin

WFPG/Atlantic City, NJ*
PD/MD: Gary Guida

KKMJ/Austin, TX*

PD: Cat Thomas

APD: Stephen Michael Kerr
MD: Terri McCormick

WCDV/Baton Rouge, LA*
OM: LeBren "LBJ" Joseph
PD: J-Tweezy

APD: DeMarcus Jones

MD: Elizabeth Eads

KKMY/Beaumont, TX*
PD: Don Rivers

WMJY/Biloxi, MS*
OM/PO: Walter Brown

WMXW/Binghamton, NY
PD: Doug Masher

KXLT/Boise, ID*
PD: Brent Carey
APD/MD: Tobin Jeffries

WMJX/Boston, MA*
OM/PD: Don Kelley
APD: Candy O'Terry
MD: Mark Laurence

WEBE/Bridgeport, CT*
OM/PO: Curt Hansen
MDO: Danny Lyons

WEZF/Burlington, VT*
OM: Steve Cormier
PD/MD: Jennifer Foxx

WVAF/Charleston, WV*
OM/PD:Rick Johnson

WDEF/Chattanooga, TN*
OM/PD: Danny Howard
APD: Patti Sanders

MD: Robin Daniels

WCFS/Chicago, IL*
PD: Dave Robbins
APD/MD: Joe Epperson

WLIT/Chicago, IL*
OM: Darren Davis

PD: Tony Coles
APD/MD: Eric Richeke

WRRM/Cincinnati, OH*
PD: TJ Holland
APD: Ted Morro

WDOK/Cleveland, OH*
PD: Dave Popovich
MD: Ted Kowalski

WTCB/Columbia, SC*
OM/PD: Brent Johnson
APD: Jennifer Jensen

WCGSY/Columbus, GA*
PD: Alan Quin

WSNY/Columbus, OH*
PD: Tony Florentino
APD: Steve Kelly

KKBA/Corpus Christi, TX*
OM: Ed Ocanas
PD/MD: Bart Allison

WLQT/Dayton, OH*
OM/PD: Jeff Stevens
APD/MD: Brian Michaels

KOSI/Denver, CO*
PD: Gary Nolan

WMGC/Detroit, MI*
OM: Jim Harper
PD: Lori Bennett

WNIC/Detroit, MI*
PD/MD: Theresa Lucas

WOOF/Dothan, AL
PD/MD: Leigh Simpson

KTSM/El Paso, TX*
PD/MD: Bill Tole
APD: Sam Cassiano

OCTOBER 24, 2008

WXKC/Erie, PA
OM: Adam Reese
PD: Ron Arlen

WCRZ/Flint, Mi*
OM/PD: J. Patrick
APD/MD: George Mcintyre

WDAR/Florence, SC
PD/MD: Wil Nichols

WAFY/Frederick, MD
PD: Marc Richards
APD: Dave Gunning

KSOF/Fresno, CA*
OM: Paul Wiison
PO: Mike Brady

KTRR/Ft. Collins, CO
OM/PD: Mark Callaghan

WHLG/Ft. Pierce, FL*
PD/MD: George Coles

WLHT/Grand Rapids, MI*
OM/PD: Jerry Tarrants
MD: Kim Carson

WOOD/Grand Rapids, MI*
OM: Doug Montgomery
PO: Kelly Iris

WMGV/Greenville, NC*
PO: Colleen Jackson

WSPA/Greenville, SC*
OM/PD: Mark Hammlin

WRCH/Hartford, CT*
PD: Allan Camp
MD: Joe Hann

KSSK/Honolutu, HI*
PD: Jamie Hyatt

KUMU/Honolulu, HI*
MD: Lee Kirk

WAHR/Huntsville, AL*
OM/PD: Lee Reynolds

WRSA/Huntsville, AL*
PD: John Malone
MD: Nate Cholevik

WJKK/Jackson, MS*
PO/MD: John Anthony

WTFM/Johnson City, TN*
PD/MD: Mark Baker

KCKC/Kansas City, MO*
OM: Mike Kennedy
PD: Ed Walker

KUDL/Kansas City, MO*
OM/PD: Thom McGinty

WJIXB/Knoxville, TN*
PD: Jeff Jarnigan

KQIS/Lafayette, LA*
PD: "Fast Eddie" Nelson
MD: Ed "Big Tuna" Perkins

KTDY/Lafayette, LA*
PD: C.J. Clements

APD: Debbie Ray

MD: Steve Wiley

WFMK/Lansing, MI*
OM: Brent Alberts

KFRH/Las Vegas, NV*
PD: Sean Lynch

KSNE/Las Vegas, NV*
PD: Tom Chase
MD: John Berry

KBIG/Los Angeles, CA*
PD/MD: Dave "Chachi" Denes
APD: Jason Griffin

KOST/Los Angeles, CA*
PD/MD: Stella Prado

WMGN/Madison, WI*
PD: Pat O'Neill

APD: Amy Ziebell

MD: Amy Abbott

WZID/Manchester, NH*
OM/PD: Bob Bronson

WLRQ/Melbourne, FL*
OM/PD: Ken Holiday
APD/MO: Michael W. Lowe

WRVR/Memphis, TN*
OM/PD: Jerry Dean
MD: Scott Miller

WMGQ/Middlesex, NJ
PD: Jeff Rafter
APD/MD: Debbie Mazella

WLDB/Milwaukee, WI*
PD/MD: Stan Atkinson

WLTE/Minneapolis, MN*
PD: John Lassman
APD/MO: Adam Sprenger

WMXC/Mobile, AL*
OM: Steve Powers
PD: Dan Mason

MD: Mary Booth

WOBM/Monmouth, NJ*
PD/MD: Steve Ardolina

KWAV/Monterey, CA*
PO/MD: Bernie Moody

WMXS/Montgomery, AL*
OM: Bill Jones
PO/MD: Brian Roberts

WALK/Nassau, NY*
PO: Patrick Shea

WKJY/Nassau, NY*
PD: Bill Edwards
MD: Jodi Vale

WLTW/New York, NY*
PD: Chris Conley
APD/MD: Morgan Prue

WWFS/New York, NY*
PD: Brian Thornas
APD/MD: Fabi Pimentel

WGNY/Newburgh, NY
OM/PD: Robert Maines
MD: Joerg Klebe

WHUD/Newburgh, NY*
OM/PD: Steven Petrone
APD/MD: Tomn Furci

WVBW/Norfolk, VA*
OM: John Shomby
PD: Mike Allen

WWDE/Norfolk, VA*
PD: Don London
MD: Mark McCarthy

KCHX/Odessa, TX
PO/MD: Grace Tijerina

KMGL/Oklahoma City, OK*
PO/MD: Steve O'Brien

WMGF/Orlando, FL*
OM: Chris Kampmeier
PD/MD: Ken Payne

KEZN/Palm Springs, CA
PD/MD: Rick Shaw

WMEZ/Pensacola, FL*
PD/MD: John Sykes

WSWT/Pegria, IL
OM/PD: Randy Rundle

WBEB/Philadelphia, PA*
PD: Chuck Knight

KESZ/Phaenix, AZ*
PD: Kevin Gossett

WLTJ/Pittshurgh, PA*
PD/MD: Chuck Stevens

WSHH/Pittsburgh, PA*
PD/MD: Ron Antill

WHOM/Portland, ME*
OM/PD: Tim Moore

KKCW/Portland, OR*
PD: Tommy Austin

WBYY/Portsmouth, NH
OM/PD: Jeff Paradis

APD: lan Horne

MD: Pat McCrueden

WWLI/Providence, RI*
OM/PD: Tony Bristol
APD: Mike Rovin

WRAL/Raleigh, NC*
PD: Barry Fox
APD/MD: Jim Kelly

KSHA/Redding, CA
OM/PD: Don Burton

KNEV/Reno, NV*
OM/PD: Nick Elliott

KRNO/Reng, NV*
PD/MD: Dan Fritz

WTVR/Richmond, VA*
APD: Adam Stubbs
MD: Kat Simons

WSLQ/Roanoke, VA*
PD: Jim Murphy
MD: Dick Daniels

WGFB/Rockford, IL
OM: Jim Stone

PD: Timothy Crull
MD: Cail Lewis

KBEE/Salt Lake City, UT*
PD: Rusty Keys

KBAY/San Jose, CA*
PD: Dana Jang
MD: Steve Fox

KSTT/San Luis Obispo, CA
OM: Mark Mitchell
PD: Kristen Kelley

KSBL/Santa Barbara, CA
OM/PD: Keith Rover
MD: Peter Bie

Music Choice

Lite Hits/Satellite
PD: Justin Prager
MOD: Tiffany Sinder

Sirius Starlite/Satellite*
OM/PD: Kid Kelly

XM The Blend/Satellite*
OM/PD: Mike Abiams

KRWM/Seattle, WA*
PO: Laura Dane

KVKI/Shreveport, LA*
OM/PD: Gary McCoy

WNSN/South Bend, IN
OM/PQ: Jim Roberts
APD/MD: Brad King

KISC/Spokane, WA*
PD: Robert Harder

WMAS/Springfield, MA*
OM/PD: Rob Anthony
MD: Jim Raino

KGBX/Springfield, MO*
OM/PD: Paul Kelley

KEZK/St. Louis, MO*
PD: Mark Edwards
APD: Bob London

WYYY/Syracuse, NY*
OM: Rich Lauber
PD: Kathy Rowe
APD/MD: Marne Mason

WRVF/Toledo, OH*
OM: Bill Michaels
PD: Tom Cook

MD: KC Palmer

KONA/Tri-Cities, WA
OM/PD: Doug Daniels

KMXZ/Tueson, AZ*
OM: Darla Thomas
PD: Bobby Rich
APD/MD: Leslie Lois

KBEZ/Tulsa, OK*
PD: Dave Dallow

KOOI/ Tyler, TX
PD: Dave Moreland

WLZW/Utica, NY
PD: Eric Meier
MD: Mark Richards

WASH/Washington, DC*
OM: Thea Mitchem
PD: Bill Cahilt

KRBB/Wichita, K5*
OM/PD: Lyman James
MD: Dave Wilson

WLNP/Wilkes Barre, PA*
OM/PD: Bill Knight

WMGS/Wilkes Barre, PA*
PD: Stan Phillips

APD: Fran Pantuso

MD: Brian Hughes

WJIBR/Wilmington, DE*
OM: Michael Waite

PD: Mike Sommers

MD: Catey Hill

WSRS/Worcester, MA*
PD/MD: Tom Holt

WARM/York, PA*
PD: Dave Russell
MD: Melanie Gardner

* Monitored Reporters

» SARAH MCLACHLAN RISES 3-1
ON CANADA AC WITH “U WANT ME 2,
HER FIFTH NO. 1 AT THE FORMAT.

SHE LAST LED WITH THE SEASONAL
“RIVER” IN DECEMBER 2006.

POWERED BY

niclsen

DIGITAL DOWNLOADS
AVAILABLE AT DMDS.COM

P
g § §§ ARTIST CANADA AC PLAYS
3 =8 TITLE IMPRINT / PROMOTION LABEL ~ TW +/-
. 3 10 SARAHMCLACHLAN UWANTME2 % NETTWERK_ 402 *2‘_:
2 T t; COLDPLAY VIVALAVIDA - o PARLOPHONE/EMI _3;0_ i -2
3 T 2]7 KREES;A TURNER DON'T CALL ME BABY 077 - EMI 353 -53
4 T 20  NATASHA BEDINGFIELD POCKETFUL OF SUNSHINE o PHONOCENIC/EPIC/SO;VBTAC 337 i -10
‘ T 20 DIVINE BROWN LAY TON THELIN: ) o WARNER . 330 +10
3 “; ;;> LEONA LEWIS BLEEDING LOVE o SYCO//SONY BMG 308 -12
v 8 ; SARA BAREILLES LOVE SONG o EPIC/SOr\;Vgﬂci [ - 272 +2
3 -;74 .-32 JOHN MAYER saY AWARE/COLUMBIA/SONY BMG 272 +
9 _9- 31.- NELLY FURTATDFEATURING KEITH URBAN IN &EHANDS L 3 MOSI:EYIGEFFEN/UNIVERSAL | 228 1 -1207
F_e f AL) SLAIGHT CREAT EXPECTATIONS < UNIVER;AL# 221 +1
n ? 58 1 ECHAETB(JBLE LOST W i 143/REPRISE/WARNER 210 +1
2 ? 25_ JULLY BLACK UNTILISTAY & ) 7UNIVER5AL | 207 +6 7
B T ‘ISA KID ROCK ALL SUMMER LONG - TOP DOG/ATLANTIC/WARNER _12;7 <12
] ? 5; 1 BRYAN ADAMS | THOUGHT 'D SEEN Evznvmt E;DA;NVIUNIVERSAL 19_5 i ¢g -
@ ‘774_ 1; 1 DAVID COOK THE TIM;O:MV LIFE 19/RCA/;0NTBMG ¥ Er +1 B
@ 16 ITEHTS DRIVEMY SOUL & LIGHTS MUSIC 184 +2
e _;J— 19 | MARDDN;;VON'T GO HOME WITHOUT YOU N A&M/O(TONE/{NTERSEMNIVERSAL 174 i +14 R
. —ET i2  CARLY RAE JEPSEN SlJNSHINE ON MY SHOULDERS ¥ - MAPLEM& m +39
9 "173— -49- TIMBALAND FEAT, ONEREPUBLIC APOLOGIZE MOSLEV/ELACKGR&EIINTERSCOPE/UN\VERSAL m +1
20 _1-4w 4_1 ALICIAKEYS NOOVN: B MB;/JISONVBMG 164 327
o _;._ 7 SIMON COLLINS UNCONDITIONAL W RAZOR&T!E/SONV;G _gs | +34
‘ ;6— 77 1| COLBIE CAILLAT ReALIZE - UNIVERSAL REPUBLIC/UNIVERSAL 128 »3'7
e ;’ 2 CELINE DION my LOVE o COLUMBIA/SONY BMG | 1_23 i +53
24 ~22- ; 7EAUGHTRV FEELS LIKE TONIGHT - RCA/SONY BMG TE -4
9 vZ«B— E AVRIL LATGNE]&NOCENCE & o RCA/SONY BMG 71072 1 +17 )
@ :‘2_5_ ; JASON MRAZ I'MVOIJ;7 ATLANTIC/WARNER _10(_3_ +1
. 33 ? RIHANNA TAKE A BOW SRP/DEF JAM/UNIVERSAL 7 QT +18
28 ;‘ 77307 CELINE DIDP:/;LONE COLHABIA/SONV 8MG _94 -27
@ *32_ ;_ LEONA LEWIS BETTERINTI; svcou/son& i é7 i +9
@ 3 74 i LES COWBOYS FRINGANTS ENTRE DEUX TAX;S > LA-TRIBU 78 70
g =
% §§ ARTIST CANADA HOT Ac PLAYS
25 TTLE IMPRINT / PROMOTION LABEL. ~ TW -
| 3 9 PINK sQwHAT i LAFACE/SONVEG 767 +25
Tﬁ _1; i RIHANNA DISTL;RBIA B sppmgr JAM/Ur;JIVERSAL i -735 | 16
’_? LADY GAGA FEAT. COLBY O'DONIS JUSTDANCE ~ STREAMLINE/KONLIVE/INTERSCOPE/UNIVERSAL 734 %
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First-rate affinity group travel puts wind

in a fan’s sall

All Aboard
A Jazzy Sea

Carol Archer

CArcher@RadioandRecords.com

Imagine, if you will, a dream:You are an ardent fan among 1,800

fellow jazzbos aboard a luxurious Holland America Lines ship

destined for alluring tropical ports of call. Staterooms, fine din-

ing and other amenities are akin to a floating Four Seasons.

Onboard are wall-to-wall performances by world-renowned jazz

acts—from two main-stage shows nightly to jam sessions and

spontaneous collaborations in intimate clubs.You brush elbows

and 1nteract with musicians around the clock. Other festivities

include panel discussions, autograph parties, themed activities,

wine tasting and “Gospel Hour”

If this isn’t a dream, you may have died and
gone to jazz heaven. But more likely, you're a pas-
senger on one of four annual jazz cruises. The
original, traditional Jazz Cruise, the world’ first
full-ship jazz charter, launched in 2001. The
Smooth Jazz Cruise, hosted by bassist Wayman
Tisdale, begins its seventh year in January 2009.
Dave Koz & Friends at Sea Cruise is now in its
fifth year, and the Playboy Jazz Festival Cruise
made its inaugural run in January, hosted by
Marcus Miller. Grammy Award-winning key-
boardist Herbie Hancock was a special guest. In
the words of Lincoln Financial Media’s KIFM/
San Diego PD Mike Vasquez: “It’s like the ulti-
mate floating backstage pass.”

Afhnity travel is a model whose time has come.
Niche cruising represents a significant segment ot
the travel industry, with cruises tailored to a
gamut of interests: opera, bluegrass, classical,
National Geographic, gay and lesbian, and PBS
among them. For affluent, diehard jazz and
smooth jazz partisans—the heart of the format’s

P1 core—it’s hard to imagine a more enjoyable
experience. Sponsoring company Jazz Cruises
LLC has now completed 20 full-ship charters
devoted to jazz, making it the world’s pre-emi-
nent music charter company.

How It Got Started

Here’s how it all began: In 1984, the
owner of a Kansas City travel
agency, Jazz Cruises founder/chair-
man Anita Berry, booked 50 jazz acts
to perform aboard Norwegian
Cruise Line’s first jazz-themed Jazz
Party at Sea cruise. Berry’s son, Jazz
Cruises president Michael Lazaroff,
says that she quickly became the
highest-billing salesperson in that
prograny, to the point that the com-
pany
artists, itineraries and other aspects of

involved her in selecting

the cruise’s development.
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‘My goal is to
keep straight-
ahead jazz
alive. We're
doing
everything
we can to
attract
younger
passengers.’
—Anita Berry
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Norwegian abandoned theme cruises in 1999,
due to high overhead, but with strong business
affiliations within the jazz community, Berry
approached colleagues with the suggestion they mar-
shal resources to produce their own jazz event at sea.

“No one had the tenacity, so Mom decided to
do it on her own, and she was 70 at the time,”
Lazaroff recalls. For the tidy sum of $1 million.
she chartered a 1,245-passenger full-ship charter
from Holland America Lines on her own, which
became the venue for Jazz Cruises’ maiden voy-
age in 2000. The next year, the company shifted
to a bigger, full-charter boat.“She’s got a bit of a
riverboat gambler in her, as do I,” Lazaroff says.

The company sent mimeographed announce-
ments to Berry’s mailing list. The result?“The ship
sold out so fast, in 90 days,” she says. Today, near-
ly 70% of Jazz Cruises’ guests are repeat customers.

Berry adds: “Where can you go and be with
people roughly your same age that have the same
interest? The reason we're so successful is that we
put everything into it, and we're not trying to
make that last dollar.

“Michael doesn’t overlook a thing. After every
cruise I think, ‘This was the best yet, but he’s
always thinking about how to improve it. My goal
is to keep straight-ahead jazz alive. We're doing
everything we can to attract younger passengers.”

Iimmersed in jazz since childhood, between his
saxophonist father and entrepreneurial, jazz-bent
mother, Lazaroff grew increasingly involved with
the Jazz Cruise and soon developed his own vision
for the company: to guarantee every passenger the
creme de la creme of musicians, along with ven-
ues, sound and music production conducive to a
high-end experience. That includes top-flight
amenities, leisurely dining with seating times that
don't conflict with shows at 7 p.m. and 9 p.m.,
meticulous attention to detail, interesting ports of
call and enough routine for a comfort zone, yet
enough surprises to maintain excitement.

Guests choose their level of cabin accommo-
dation, but everywhere else onboard, everyone is
treated like a VIP.“We never compromise on the
quality of the performers or the production and
we spend a ton of money,” he says.

Lazaroff says his team boards the ship eight
weeks before setting sail to meet with the staff
and refine details. “We spend the week immedi-

ately before getting everything perfect.” ReR

Lazarcff
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Koz & Friends, Smooth Jazz Cruise and new Playboy Jazz
Cruise reflect spirited passion—and a boatload of quest stars

Smooth Sailing

By Carol Archer
When Dave Koz launched his first Dave Koz & Friends at Sea

Cruise 1n 2005, the saxman/radio host scored an instant hit. |

Holland America Line's
MS Westerdam

Passengers on the sold-out ship shot hoops with Wayman
Tisdale, who also initiated a ping-pong tournament with
Jonathan Butler. Former Rendezvous Music president
Hyman Katz and Koz’s Aunt Lois hosted a cooking class.
On closing night, docked in Puerto Vallarta; Mexico, the
cruise’s emotional climax occurred, as an SRO show
opened with the theme from “2001: A Space Odyssey.” A

figure in'a captain’s dress white uniform rose from beneath

the stage on a hydraulic lift—arms open/with his back to

the audience. And there was the hero of the event: Koz.

Bur that debut cruise launched on a poignant
note: without its host. Koz’s mother, Audrey, had
died the day before departure. KTWV (the
Wave)/Los Angeles morning co-host and Koz’
former on-air partner Pat Prescott told the open-
mg-night audience that she'd spoken with Koz
and that he wanted everyone to have a great ime
and make the sailing fun and uplitting.

So when he showed up onstage for the final
evening’s testivitics, the crowd’s heartfelt, thunder-
ous outpouring of applause went on and on.
“After losing my mom, feeling cradled—
enveloped—-byv such love was the greatest feel-
ing,” Koz says. “In my final hours many years from
now, | hope I'll remember 1t as one of the best
moments of my life.”

‘The Best Party At Sea’

The fourth annual Koz cruise sets sail Nov. 2 for
a weeklong voyage aboard Holland America
Line’s MS Westerdam. Ports of call include Grand
Turk, St. Thomas, St. Barths and Half Moon Cay.

Besides the traditional concert by Koz, the
lineup 1mcludes guests Tower of Power and David
Sanborn. Artists joining the assembly are Butler,
Rick Braun, Eric Benet, George Duke, Najee,
Candy Dufler, Jett” Golub, Euge Groove, Brian
Simpson and U-Nam.

The format’s other name-brand at-sca event,
the Smooth Jazz Cruise, will again be hosted in
2009 by former Olympic gold medalist, NBA
player and bassist Tisdale.

Continued on page 50

From The Bridge

Holland-America Line captain Henk Keijer has
been with the cruise company since 1992,
rising from fourth officer to his present
position in 2005.

He recalls, “My first Jazz Cruise was Dave
Koz’s 2007 charter. Normally, there is a diverse
group of passengers who have wide-ranging
interests, but on the jazz cruises everyone
shares the same passion for music. There is a

rea! force that goes around the ship and people
are in an excited, happy mood. It's completely
different aboard than anything else.”

Keijer calls the gathering lively and well-
behaved. “It's great to see so many people hav-
ing such a good time,” he says. “I've seen quite
a few shows, which | love. The whole experience
of these charters is something different for us

as crew, too, and really very special.” —CA
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‘We meet so
many friends.
love them.

Once you're
on the cruise,
ou become
amily.’
—Wayman Tisdale

Dave Koz signing
autographs.
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It's been nothing
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Continued from page 48

Tisdales sixth overall cruise embarks tor the
castern Caribbean—San Juan, Santa Barbara de
Samana, Santo Domingo and Halt Moon Cay—
Jan. 18-25. Featured performers include Butler,
Goluly, Groove, Simpson, Rufus with Chaka
IChan, Gerald Albright, Peabo Bryson, Jett Lorber,
Kirk Whalum, Peter White, John Stoddard,
Everette Harp, Tom Braxton and Willie & Lobo.

Tisdale says he was never looking for cruise
hosting duties; it just landed in his lap. Jazz Cruises
president “Michacel Lazarott, who’s been such a
great guy in my life, saw something in me—a nat-
ural gift that T have with people. He said, ‘You
would be pertect tor a cruise. People would come

Miller

for you, and it needs to be yours.” Lt was the best
move both us ever made.”

He says that it’s amazing how the event sells out
by word-of-mouth. “We meet so many friends.
It’s perfect to see these people over and over. |
love them. Once youre on the cruise, you
become family”

Lazarott adds, “Wayman’s cruise took off on its
own. Rather than directing it, he epitonuzes it.
On these cruises, people never go to bed”

Now Playing: Playboy

The first Playboy Jazz Festival Cruise sets sail Jan.
25-Feb. 1, 2009, destined for San Juan, St. Barths,
Nevis and Halt Moon Cay. Host of the inaugural
sea escape is renowned multi-mstrumentalist/con-
poser/producer Marcus Miller. In addition to spe-
cial guest Herbie Hancock, performers include
Dianne Reeves, Keb” Mo’, Pocho Sanchez, James
Moody, Roy Hargrove, James Carter, Roberta
Gamberini, New Orleans’ New Birth Brass Band
and dynamic young pianist Eldar.

The Playboy cruise is hailed as a milestone
betitting its jazz festival’s 30th anniversary. Miller
notes Playboy’s commitinent to jazz in the long-
standing tradition of Hugh Hefners early TV
shows, “Playboy Penthouse” and “Playboy After
Dark”” He adds, “*Playboy’s commitment to the
music has never faltered, even when no one else
was doing it”

Iniaally reluctant to take on the role of hosting a
cruise, Miller was convinced atter he hosted last
year’s one-oft North Sea Jazz Festival Cruise and
sailing aboard Koz’s and Tisdale’s cruises. He was also
given license to hand-pick his lineup for the Playboy
gathering. “The scene, with guys jamming and sit-

‘The scene,
with guys
jamming and
sitting in,
doesn’t really
happen on
land anymore.

—Marcus Miller

ting in, doesn’t really happen on land anymore. Last
year Kirk Whalum led a blues jam, and we were
having a great time. I turned around, because the
horn section started to sound fuller,and Gary Bartz,
McCoy Tyner’s saxophonist, was playing. [ only have
great memories from Jazz Cruises,” he says.

Miller adds, “It’s a good gig and a lot of work
tor the host, because you've invited a lot ot peo-
ple to the party. Evervbody’s down with it. Herbie
and I can’t wait.” RsR

Marcus Miller,-fairight, and members of his
band enjoy Holland America Lines’ onboard
dining options. .

e

Jazz Cruises’ Fringe Benefits

Every Jazz Cruise is savvy
enough to offer its enthused
participants a small store
stocked with format-friendly
CDs, tucked away near the
ship’s library. Guests often
buy CDs for artists to sign at
onboard autograph parties.
Artist manager Earl Cole,
who represents Wayman
Tisdale; Kirk Whalum, his
brother, Kevin Whalum, and

his uncle, Hugh “Peanuts”
Whalum; and John
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Stoddard, handles onboard
merchandising and music
sales. He notes that on aver-
age, 2,000 CDs are sold on
each voyage.

Greenhouse Management
founder Bibi Green, who
reps Marcus Miller, says that
wherever his artist tours,
those in the audience who
he’s met on a cruise say that
they intend to come back for
the next one—bringing
friends. “Not every cruiser is
familiar with every artist
when they board the ship,
but there’s no doubt they’ve
gotten to know and love
them all by the time they
disembark. CD and DVD
sales on Jazz Cruises meet
our expectations.”

Smooth jazz artist man-
ager (and former drummer
of country/rock act Poco}
Steve Chapman—whose acts

www.americanradiohistorv.com

include Rick Braun, Richard
Elliot, Peter White, Jeff
Lorber, Mindi Abair, David
Benoit, Down to the Bone

and Jessy J—has sailed on
four Jazz Cruises. He weighs
in from another angle: “The
passengers are rabid smooth
jazz fans who tend to
already own their favorite
artists’ CDs. The real benefit
to the artist is that they're
paid well to perform.”

Darlington-Wheeler
Management president Bill
Darlington, who steers Euge
Groove’s career, observes
that unlike festivals, on Jazz
Cruises he isn’t focused on
sales but the bonding of
artist and audience. “l don't
think people go on cruises
to buy CDs, especially when
they can see a fantastic live
set for a full week, every

time they turn around.”—CA

Darlington
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Broadcasters play an integral role on Smooth Jazz Cruise—
and like listeners, have the time of their lives

Onboard With Radio

By Carol Archer

Aboard the Smooth Jazz Cruise, PDs and air personalities serve in

multiple roles for the guests in attendance. As perennial, vital fix-

tures, their duties include acting as MCs, session moderators, spe-

cial activities hosts and industry experts, all in an effort to fuel inter-

action among guests. @ One of the most popular activities of the

Smooth Jazz Cruise, “Behind the Instruments,” brings together artists

and fans in a Q&A session held in the Crow’s Nest, a sumptuous

lounge with a panoramic view. An ice-breaker—trying to identify
artists from their childhood photos—elicited squeals of delight.

At another event, with artist panelists Peter
White, Kirk Whalum and Jonathan Butler, audi-
ence niembers griped about how smooth jazz
radio plays so many urban vocal oldies. One
attendee said, “We know where to find those
songs—on the oldies station. We want more
smooth jazz. What we should do is pool our
401(k)s and buy a radio station for the artists.”

CBS Radio’s KTWV (the Wave)/Los Angeles
morning co-host and frequent at-sea presenter Pat
Prescott says jazz cruises are a boon for radio. Any
venue that gives an artist—or an air personality,
for that matter—the opportunity to perform and
interact with the audience is good for our format
and our radio stations, because the experience cre-
ates community. For a unique format like smooth
jazz, its importance can’t be overstated.”

Prescott adds that with so many stations stream-
ing now, the format has a bold opportunity to devel-
op a national audience, which for a unique format
like smooth jazz “provides additional benefits, par-
ternis  of nontraditional

ticularly in

revenue

streams—sponsorships and sales incentves. A jazz
cruise is also a powerful experience that can serve as
an adjunct to and extension of what we already do.”

Join The Club

Elyria-Lorain’s WNWYV (the Wave)/Cleveland
morning host Tom Murphy and his wife, Tracey,
the station’s director of promotion and marketing
from 1995 to 2000, believe smooth jazz listeners
are part of a club that is open to everyone—albeit
one with an exclusive membership. “In 2005, we
sailed on our first Smooth Jazz Cruise, the largest
gathering of format enthusiasts we've encoun-
tered. There was an immediate energy as we were
shuttled from the airport with fellow cruisers,
which accelerated as we boarded. Everyone we
met was so excited to tell how far they had trav-
eled, discuss favorite artists and the music venues
and smooth jazz outlets in their city.”

Murphy says it was commion to run into a
favorite artist onboard or in a port of call, and
artists’ accessibility is part of the magic of the event.
“We fondly remember chatting with Michael
Mann in the shopping district of St. Thomas, run-
ning into Rick Braun and his family in Nassau and
lounging pool-side with Euge Groove. The jazz
cruises truly give the smooth jazz fan a unique
opportunity to touch and see the music, which
amplifies the passion they feel for the format.”

KKSF/San Francisco PD Ken Jones observes
that the best part of the cruises is their high-touch
accessibility with passengers who are “tiber-Pls.
They are the best of the best of the format’s most
avid fans. Its comparable in smooth jazz to what
country did with Fan Fair. It’s all about hobnob-
bing with star musicians and having access in ways
you’d never get otherwise.”
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‘Hang by

the pool
drinking a
pifia colada
with Bobby
Caldwell,
play ping-
pong wi
Jonathan
Butler, and
you're
definitely

oing to

eir show
the next
time they
come to
town.’

—Becky Taylor
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WJZZ/Adanta PD Dave Kosh
notes that like many sniooth jazz out-
lets, a large segment of his stadon’s
audience loves to travel, and the
chance to meet and greet artists face to
tace in an intimate setting is the key to
the cruises. “I've witnessed the power
of this bonding onboard, which is vital
to our format because we often suffer
a lack of artist recognition. The niore
were able to give people the oppor-
tunity to make an emotional connec-
tion with artists, the better.”

Best Vacation Ever
Format veteran Becky Taylor, former PD of
KHIH/Denver, had traveled on four cruises
betore she joined her first Smooth Jazz Cruise.
But, she says, “This was the best vacation ever.
From the moment [ boarded, it was like a surre-
al dream where everyone was there for the same
common goal: We love those artists and their
music. [The cruise] thought of everything for the
fan, which made it special for everyone. After all
my years in smooth jazz I know the artists, and
it was so cool to be with lots of old friends.”
Taylor recalls hanging with Brian Culbertson
in San Juan, Puerto Rico, looking for fried plan-
tains and partying every night with Wayman
Tisdale.” That big bear, we love him. He'd get this
big grin and start the Soul Train line dance—a
memory forever. [ saw some of the best shows of
my life, especially the jam sessions,” she says.“Can
you imagine watching Richard Elliot and Bren-
da Russell stroll onstage? You get the biggest
names in music and they introduce newer names,
like Eric Darius, before he broke nationally.
“The benetit to artists is that after passengers
hang out with them all week, when they tour,
people buy tickets because of their great experi-
ence on the boat,” Taylor adds. “Sit next to
Richard Elliot eating a bagel, shoot hoops with
Wayman, hang by the pool drinking a pida cola-
da with Bobby Caldwell, play ping-pong with
Jonathan Butler, and you're definitely going to
their show the next time they come to town.”
WLVE (Love 94)/Miami PD Rich McMillan says,
“Anytime potential listeners have a chance to expe-
rience live jazz, its a home run. I have never known
a first-time jazz concertgoer to ever be disappoint-
ed. Combine a live show with a vacadon cruise envi-

ronment, and you've got good times.” ReR
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SICM : La Dolce Vita =3 Yo EADSUP
i PN 20 14 INCOGNITO NOT. HEADSUP 97 -3
7 10 NICK COLIONNE 155 +5 1670 6 s(Eovolutlon/Ku:}-J et x4 3 Cll
=1 NOLIMITS DN THE EDGE/KOCH | . 4 AS P28 1€ 18 KEN NAVARRO DADDY-0 POSITIVE 97 -7
[ L e d MOST ADDED e WO 4B ms 22 EUGE GROOVE 1 [ % 26 4 URBANJAZZ COALITION DEJAVU oNTRUM 91 2
= T oo e (558 27 6 DAVIDSANBORNFEAY.DEREK TRUCKSBROTHERRAY DECCA 89 O
E_ Ly OUT OF A DREAM HEADS UP 77]36 . ¥ _]'693_ E KvoT b7l 25 9 VIBES ALIVE LGHTHOUSE SWINGDING 87 7
N ATL GREEN FEATURING JOHN LEGEND 122 1 1457 17 NICK COUONNE 1 (0c8 [TXT00V4 PAUL JACKSON, JR. ONTYOUWORYBUTATHNG BN 86 +3
= STAY WITHE Y THESEA Al ey — ol (208 50 2 DARRENRAHNFEAT.WAYMANTISDALE ON THE REBOUND NUGROOVE 84 1
JAY SOTO {Koch} ~ - gt i Tt
2 B Svawne Mcrove | M 6 (13450 20 KYOT ol BET B CANDY DULFER SMOKIN' CON HEADSUP B3 +4
SERGIO MENDES FEATURING FERGIE " SERGIO MERDES FEAT. FERGIE } i )
200 5 JheiookorLove WILLLAM/STARBUCKS/CONCORDICMG 102 7 L 2 ?ERGIO g DESIEBAT- PRI )
i he Lock Of Lave
MICHAEL LINGTON {will.i.am/Starbucks/Coneord/CMG)
22 8 vouanol ncroove 100+ 0332 25 KKSF
BONEY JAMES a
B 1% TH wavHe waLks concoro/MG 20 ? Bl © R :
e o TR - Out Of The Blue
JEFF LORBER o (23/Peak/CMG2
‘2_[’ | 9 Rern PEAK/CMG BA 4 2 1 & e dotg
FOURPLAY - — —
B 8 oRTNETELLR Heaosp 80 AL vy sgﬁm JESERE !
— =y T . i
MELODY GARDOT - (StarTrak/Interscope)
26 15 WORRISOME HEART e 0 l R “TIM BOWMAN
29 g ;)RA:}IHIEI: R*SACNBORN FEATURING DEREK TRUCKS I 56 +S5 0193 - Sweet Sundays Cirippin ‘' Rhythm)
o WSIW +18, WIZZ +T7, KOAS +12, KRVR +5, WSJT +3,
MINDI ABAIR Wi WNUA 41, XWRC +1, KYOT #, KSSJ +1
}E_ 3 ouToRTHEBLUE ZIPEAKICMG 5_2 ) D (257 fY"e =i * :
JOHN LEGEND I EUGE GROOVE
=l 27 | 2 GOOD MORNING ) HOME SCHOOL/G.0.0.D./COLUMBIA B < e = Religify (Narada Jazz/Cagitol)
PAUL TAYLOR KTWV +T3, WVMV +8, WNWV +7, KSSJ +5, WNUA +2,
300 3 Gimeavune peacve 99 i geouy 27 XWRC +2, WST 42, KJZY 1
WARREN HILL
La Dolce Vita (Evolution/Koch)
SLIC +TI, WLVE +5, WNWV +3, KIFM +2, XWRC +2,
NEW AND ACTIVE WNUA +}, WDS.J +1, WSIW +1, WSJT +1, KDAS +1
ARTIST ARTIST ARTIST
TITLE / LABEL AUD/GAIN  TITLE/LABEL AUD / GAIN TITLE / LABEL AUD / GAIN ::?Ur:b:‘ﬁ R DCARhSIL)E
r nppin 'n m,
CHRIS STANDRING 46/6 SERGIO MENDES FEAT. ROGER SMITH 33N KOAS +15, KBZN g‘?Kyon‘,{w[_oQ»z,Kvao],
Fave Your Cake & Eat It Sittin’ In ADDED AT ... WIZZ +1, XWRC +|, WVMV +1
( NATALIE COLE 34/5 SMOOTH
(itimate Vike) Somewhere In The Hills (There) WSJW %&92,7 =
M AT Al 4 {O Morro Nao Tem Vez) ARSI e NG 3 o e e NICK COLIONNE
(will .am/Starbucks/Concord/CMG) ==l imi Edge/Koch
oLl SILK 40/2 TOTAL STATIONS: LAWSON ROLLINS FEAT. PD/MD: Paul Scott SNU% .L,cl,r?(;éi ng;v .gyew,zag +2, WLVE +2,
Chill Or Be Chilled FLORA PURIM 32/0 Queen Latifah. Don't C y Baby, 1 WIZZ +1, KIFM +1, WSJT +1
(Trippin ‘n’ Rhythm) NOVELLO 34/0 Infinita
— 2 roi S AR =OR WEEK ENDING OCTOBER 19, 2008
:g;:t)STATIONS: 3 ST AT AN, B LEGEND: See legend to charts in charts section for rules and symbol explanations.

niclsen
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FOR REPORTING STATIO4S PLAYLISTS GO TO:

» TIM BOWMAN'S “SWEET SUNDAYS” ELEVATES
8-4 WITH MOST INCREASED PLAYS HONORS (UP 53).
BOWMAN [S SET TO PERFORM OCT. 26 IN
MELBQOURNE FLA., AT THE SPACE COAST JAZZ
FESTIVAL, A 3ENEFIT CONCERT FOR THE VICTIMS OF
TROPICAL STORM FAY.

21 smooth jazz stations are electronically monitored by Nielser Broadcast Data Systems 24
tours a day, 7 days a week. Indicator chart comprised of 16 reporters.

www.RadioandRecords.com

© 2008 Mielsen Business Media, Inc. Al rights reserved.

lratilations -

CRUISES,LLC

HYATT REGENCY NEWPORT BEACH
SU MM E[R
JAzz72 SERIES

Scott Pedersen

WWW.Jazzconcerts.com

OCTOBER 24, 2008
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‘KLAQ is
programmed
as a radio
station, not a
format. Like

Thriving at 30, KLAG/EI Paso turns on community involvement,

staff longevity

Rocking Texas' ‘Sun City’

Mike Boyle

MBoyle@RadioandRecords.com

estled in the far western tip of Texas on the north bank of the

Rio Grande River, opposite the Mexican city of Ciudad

Judrez on the south bank, is the state’s sixth-largest city, El

Paso. Sometimes referred to as “Sun City,” because the sun
shines, on average, 302 days per year, El Paso is home to Regent
Communications active rock KLAQ, which radiates 100,000 watts of power
and can be heard approximately 100 miles in any direction.

The station, which marked its 30th anniversary
Oct. 18, ranked No. 2 12+ in the first two phases of
the summer Arbitron survey,in a market where 80%
of the population is of Hispanic origin and rough-
ly half the stations are Spanish-language.

KLAQ has thrived for
decades in this unique border town for

three

two reasons: It has a dedicated staff,
many of whom can boast about their
own longevity, and it is committed to
tinding unique ways to weave itself
into the fabric of the community.

Peeps And Tunes
PD Courtney Nelson has occupied
many positions, from on-air to man-
agement, since arriving at the station in
1986 by way of Spokane and San
Diego. He started as an overnight jock
and at one point anchored mornings.
He later segued to news/talk sister
KROD as PD/production director.
After KLAQ’ owner acquired a clas-
sic rocker in the market in 1995—KSII
with Howard Stern in mornings—the
station flipped to hot AC and Nelson was appoint-
ed OM/PD.He became KLAQ PD in 2003 and has
since added the OM title for Regent/El Paso, which
bought KLAQ, KROD and KSII in 2000.
Nelson’s longevity is just the tip of the iceberg.
GM Brad Dubow has been with KLAQ since
1983.Then there is the morning show, hosted by
Buzz Adams, who replaced Nelson in 1992 when
Nelson moved into management. And consider the

Dubow

Nelson

stability of other staffers: Morning newswoman
Teresa Provencio (six years), APD/midday host
Glenn Garza (15 years) and afternoon host Scott
Ronson, who joined in 1983 and left briefly in
2004 to join a short-lived alternative competitor—
KHRO—only to return to KLAQ
18 months later.

Asked how the station has been able
to keep its core staff intact for so long,
Nelson says its a family affair. “The
atmosphere around here is such that
we can have fun together, but we also
know we have to get work done. A lot
of people that have moved on from
here will touch base with us and let us
know how much they miss the vibe
and how much fun they had.”

As to how the station targets its
Hispanic listeners, Nelson says, “We take
alook at how the Hispanic male works
and lives and priorities that make a dif~
ference in his life and learn from that.
When we do research, we make sure
that the ethnic percentage is properly
balanced to reflect the market”

KLAQ is in the fortunate position
of having no direct competitor. Its closest rival is clas-
sic rock XEPR (99.1 the Eagle). Located across the
border and partially owned by Clear Channel, XEPR.
carries “The Bob & Tom Show” in mornings and is
voice-tracked the rest of the day. As such, KLAQ is
able to take some chances musically, Nelson says.

Pollack Media Group senior VP of digital con-
tent Pat Welsh, who has worked with the station
since 1991, says, “KLAQ is programmed as a radio

54 24/7 NEWS ONLINE @ www.RadioandRecords.com
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a lot of great
stations, it's
impossif)le to
pigeonhole
musically.’
—Pat Welsh

| By The

Numbers

Persons 12+: 8.0-6.9
(No. 3)

Persons 18-34: 12.9-
N.2 (No. 1)

Persons 18-49: 10.3-
8.4 (No. 2)

Men 18-34: 18.6-16.2
(No. M)

Men 18-49: 14.3-12.9
(No. 1)

Source: Arbitron, Mon.-Sun., 6
a.m-midnight, winter 2008-
spring 2008

Oct. 9, 2 p.m.

QOct. 9, 7 p.m.

Pearl Jam, "Alive”

Staind, "Believe”

Sourpe: Mielsen BOS

Music Monitor

Papa Roach, "Getting Away With Murder”
Alice in Chains, “Would?"

U2, “MNew Year's Day”

Avenged Sevenfold, "Almost Easy”
Everclear, “Santa Monica”

Puddle of Mudd, “Livin" On Borrowed Tirme"”
Matley Crile, “Dr. Feelgond”

AC/DC, "Rack W' Rell Train™

The Offspring, “Come Out and Play”
Jimi Hendrix, "Purple Haze"

Foo Fighters, “The Pretender”

Everlast, “What It's Like”

Seven Mary Three, "Cumbersome”
Kid Rock, “"Cowboy”
Mudwvayne, “Do What You Do

Disturbed, “Indestructible”

Theory of a Deadman, “So Happy”
Local H, “"Bound for the Floor™
Paramore, “Crushcrushcrush”

Def Leppard, “Pour Some Sugar on Me”
Avenged Sevenfold, “Afterlife”™

station, not a format. Like a lot of great stations, it
impossible to pigeonhole musically.”

Regarding its music selection process, Nelson
says, ' It’s got to be a hit; we're playing the best music
that’s out there. It’s impossible to play everything. A
lot of stations get into trouble when they try to play
everything and become too hip for the room. We've
been in it long enough to know what is going to
work and what sounds right for the station. There
are many times when we’ll step out on something
from left field, such as 30 Seconds to Mars, AFI,
Deftones, Killers, [El Paso’s] Mars Volta and, more
recently, Weezer. We can do that because there is not
an alternative competitor in the market” (see Music
Monitor, below).

Community Unity

If KLAQ has figured out one thing in its first 30
years, it’s that seeking ways to embrace the cominu-
nity through citywide events brings not only good
will but also dedicated listeners (see By the
Numbers, left).

Dubow says, “We have created what Pat Welsh
calls ‘big-tent” events. These are not just station
events, but city events that date back as far as 1983
when we held a raft race”

In 1986 the station launched three annual city-
wide events that remain benchmarks today: the
KLAQ Balloon Festival; the KLAQ Barbeque, which
has morphed into A Taste of El Paso; and the KLAQ
Halloween Parade. They also stage a Christas
House for families at a local amusement park.

“We have a lot of great partners around the city
and we've been able to work together and come up
with wonderful city events,” Dubow says.“And we
can make a lot of these events ours because we con-
trol the tickets, plus we
use the power of our
Regent cluster here in
El Paso to help promote
these events.”

One event the station
certainly owned was its
community-flavored
low-dough ($10) 30th-
birthday bash, held Oct.
18 at Cohen Stadium, a
minor-league  basebalt
field, which drew a
crowd that Nelson esti-
mates at 7,000-plus. A
portion of beer sale
profits were donated to
charity. “We had a big
local music festival with
15 local bands
Aranda and Theory of a

and

Deadman as headlin-
ers,” Nelson says. “We
will continue the cele-
bration with our annu-

al  Halloween parade
and we’ll also  have
other station events

during the month with
Saving Abel and Mud-
RsR

vayne shows.”

OCTOBER 24, 2008
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I = 53 ARTIST CERTIFICATIONS STATUS
= :% TITLE IMPRINT / PROMOTION LABEL
] i 13 THE OFFSPRING NO. 1(5WKS) 1r
YOU'RE GONNé COFAR, KID COLUMBIA
WEEZER 1
TROUBLEMAKER DGL/INTERSCOPE
RISE AGAINST 1
RE-EDUCATION (THROUCH LABOR) DGC/INTERSCOPE

APOCALYPTICA FEATURING ADAM GONTIER

rg
20-200IVE/ZOMBA

| DON'T CARE
KINGS OF LEON
- SEXONFIRE RCA/RMG

THE KILLERS
HUMAN ISLAND/IDIMG
STAIND
BELIEVE FLIP/ATLANTIC
METALLICA
THE DAY THAT NEVER COMES WARNER BROS.
THEORY OF A DEADMAN
BAD CIRLFRIEND 604/ROADRUNNER/RRP
NICKELBACK
GOTTA BE SOMEBOOY . ROADRUNNER/RRP
FOO FIGHTERS
LETITDIE ROSWELL/RCA/RMG
OASIS
THE SHOCK OF THE LIGHTNING BIC BROTHER/REPRISE
CAROLINA LIAR
I'M NOT OVER ATLANTIC
DEATH CAB FOR CUTIE
CATH... ATLANTIC
COLDPLAY N2 ¢
VIVALAVIDA CAPITOL
SAVING ABEL
ADDICTED SKIDDCO/VIRGIN/CAPITOL
LINKIN PARK
LEAVE OUT ALL THE REST WARNER BROS.
SEETHER
BREAKDOWN WIND-UP
DISTURBED nr
INSIDE THE FIRE REPRISE
THE SMASHING PUMPKINS
GLOW. MARTHA'S MUSIC
SHINY TOY GUNS
RICOCHET UNIVERSAL MOTOWN
COLDPLAY
LOST! CAPITOL
FALL OUT BOY

| | DON'T CARE ISLAND/IDIMG
SHINEDOWN o

| §ECOND£HANCE ATLANTIC
AC/DC
ROCK N ROLL TRAIN COLUMBIA
MUDVAYNE
DO WHAT YOU DO ERPIC
PARAMORE
DECODE FUELED BY RAMEN/CHOP SHOP/RRP
JACK'S MANNEQUIN

| THE RESOLUTION SIRE/WARNER BROS.
M.LA.

| PAPER PLANES XL/INTERSCOPE
ANBERLIN
FEEL COOD DRAG UNIVERSAL REPUBLIC
SLIPKNOT
PSYCHOSOCIAL ROADRUNNER/RRP

THE AIRBORNE TOXIC EVENT

_ SOMETIME AROUND MIDNIGHT MAJORDOMO/SHOUT! FACTORY

INCUBUS MOST INCREASED PLAYS/MOST ADDED
LOVE HURTS IMMORTAL/ERIC
SNOW PATROL

TAKE BACK THECITY POLYDOR/FICTION/GEFFEN/INTERSCOPE
DISTURBED

INDESTRUCTIBLE REPRISE
HOLLYWOOD UNDEAD

UNDEAD A&M/OCTONE/INTERSCOPE
SAVING ABEL

18 DAYS SKIDDCO/VIRGIN/CAPITOL
INNERPARTYSYSTEM

DON'TSTOR STOLEN TRANSMISSION/ISLAND/IDJMG
COLD WAR KIDS

SOMETHING 1S NOT RIGHT WITH ME DOWNTOWN
HOOBASTANK

MY TURN ISLAND/IDJMG

DIGITAL DOWNLOADS

AVAILABLE AT DMDS.COM

PLAYS AUDIENCE
TW +/- MILLIONS RANK
1915 +S4 8.358 1
17;5 ;57 y 6.5_75 { 2
1502 - +59 _;.83; ' 4
1485  +25 - 5.251 6
B3I 62 _S_.SKJ_ S
1295 *3; _5;3_ 3
v 4w 7
11_69 -b4 4..203 B
1042 +10 3378 ) 0
815 ; +49 2.50_5 . 21
i 8077 -10 3_264 n
788—~ -25 _3:036 14
788 -136 27.9]] 15
745 +45 j 2-.765 6
;100 70 4.354 8
77#8 N -38 _3‘]93 12
72:_’» -98 2704 18
71_6 +18 2018 25
699 - -23 2656 7 20
6776 +154 - 1414 32
g57 +29 ;.594 29
621 +18 2760 17
620 +23 72.384 22
603 +53 - 1633 28
S18 +67 1456 3
489 +14 «‘1;_6— 7
4_86 I +118 2172 24
- 475 +28 1-.273 3s
458 -101 3377 13
—440 +85 0.927 -
I;Sg -91 — 0933 40
10-314 +12 ; 1.981 26
414 +199 2;85 ;
44 +7 1487 30
s o8 ome -
377 T o9 ) 2
A 365 +43 - 0.770 -
—3_18_ ] +18 C_).868 e
;18 x 415 1095 38
n2 +137 1344 34

» INCUBUS SCORES ITS FOURTH HIT FROM THE ALBUM
“LIGHT GRENADES” (A YEAR AFTER THE SET'S PREVIOUS
SINCLE) WITH “LOVE HURTS” AT NO. 33. THE TRACK FOLLOWS
“ANNA-MOLLY" (NO. 1, DECEMBER 2006), “DIG” (NO. 4, APRIL
2007) AND “OIL AND WATER” (NO. 8, AUGUST 2007).

NEW AND ACTIVE
ARTIST PLAYS ARTIST PLAYS
TITLE / LABEL /GAIN TITLE / LABEL JGAIN
FRAMING HANLEY 223114 TICKLE ME PINK 146/4
Lollipop Typical
{Silent Majority/ILG) {Wind-up)
MOST ADDED TOTAL STATIONS: 21 TOTAL STATIONS: %
FRANZ FERDINAND 180/4 WOJAHN BROTHERS 107/15
Lucid Dreams Oh No You Didn’t
(Bomino/Epiz) (Nettwerk}
TOTAL STATIONS: 12 TOTAL STATIONS: Ly
MGMT 167/0 SLIPKNOT 96/64
ARTIST NEW Kids Dead Memories
TITLE/LABEL STATIONS (Columbia) {Roadrunner/RRP)
INCUBUS 7 TOTAL STATIONS: 10 TOTAL STATIONS: 24
E:;:::,Zpk) AVENGED SEVENFOLD 160/11 EAGLES OF DEATH METAL 92/29
KCNL, KHBZ, KPNT, KTBZ, WBCN, WBRU, Scream WapnabellalCs
WBTZ {Hopeless/Warner Bros.) {Downtown)
M s S 8 TOTAL STATIONS: 18 TOTAL STATIONS: 20
PARAMORE 6
Decode THE TING TINGS 15275 O.AR. 831
(Fueled By Ramen/Chop Shcp/RRP) That's Not My Name Shattered (Turn The Car Around)
KCXX, KRBZ, WARQ, WRWK, WXEG, WZNE (Columbia) (Everfine/Atlantic/RRP)
4L TOTAL STATIONS: 24 TOTAL STATIONS: 6

SALIVA 6
Farnily Reunion

(istand/IDJMG)

KCXX, KQRA, WARQ, WJ3¥, WKQX, WKRL

THE TING TINGS S
That's Not My Wame

(Columbia)

KCNL, KNDD, KBZ, KYSR, WROX

THE SMASHING PUMPKINS 4
G.L.OW.

(Martha's Musicd

KBZT, KITS, WEND, XETRA

SHINY TOY GUNS 4
Ricochet

(Universal Motown)

KFRR, WKRL, V"PBZ, WFX.

~ ANBERLIN = .

Feel Good Drag
{Universal Repulic)
KCNL, KPNT, WBTZ, WFXH

FRAMING HANLEY 4
Lollipop

(Sient MajorityALG)

KCXX, WARQ, WTZR, WZJD

" THEKILLEPS | 3
Human
(Istand/IDJMC)

KTCL, WSUN, wwDC INCUBUS

Love Hurts (Immortal/Epic)
KCNL +25, KCXX +20, CIMX +19, WZNE +13, KEDU +12,
WARQ +12, WZJO +12, KDGE +10, WTZR +3, KHBZ +3

KINGS OF LEON

Sex On Fire (RCA/RMG)

XTRA 32, WSUN +T3, WROX +11, KXRK +11, KNXX +10,
KCNL +9, KRBZ +9, WRWK +8, KEDJ +8, KPNT +8
THE SMASHING PUMPKINS
G.L.O.W. (Martha's Music)

WEXH +T7, KJEE +14, KFRR +14, WZJO +13, KNXX +12,
KITS +12, WZNE +12, XETH +1I, WKRL +10, WTZR +I0

HOOBASTANK

My Turn (Island/IDJMG)

WZJO 14, KXRK 13, WGRD +12, WTZR +12, KWOD +0,
WJBX +10, KDGE +8, WMFS +8, KTBZ +6, WBCN +6

PARAMORE

Decode (Fueled By Ramen/Chop Shop/RRP)
WRWK +16, KNXX +14, KXRK +T3, KWOD +12, WBTZ +1,
KCNL +, KITS +T1, KEDU +11, KFMA +9, WXEG +9

EAGLES OfF DEATH METAL 3
Wannabe In LA

(Downtown)

KROX, KUCD, WwCD

ADDED AT_.

WBTZ

Burlington, ¥T \g

OM/PD: Matt Grasso

APD/MD: Kevin Mays

Cold War Kids, Samething Is Not Rlght With Me, 2
Anberlin, Feel Jood Drag, O

Death Cab For Cutle, Cath..., O

Incubus, Love durts, O

FOR REPORTINC STATIONS PLAYLISTS GO TD:

FOR WEEK ENDING OCTOBER 19, 2008
LEGEND: See legend to charts in charts section for rules and symbol explanations.
70 alternative and 26 Canada rock stations are electronically monitored by Nielsen Broadcast
s i i Media, Inc.
www.RadioandRecords.com Dat‘a Systems 24 hours a day, 7 days a week. © 2008 Nielsen Business Media, Inc
All -Ights reserved.

Your gateway to music indusiry Conventions! Seminars! .
Award Shows! Business Conventions! and more...
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» SHINEDOWN BECOMES THE FIFTH ACT TO STRING

TOGETHER NINE STRAIGHT ACTIVE ROCK TOP 10s, AS

“SECOND CHANCE" CLIMBS 12-S. THE TRACK ALSO RISES
10-8 AT ROCK, WHERE LAST ISSUE IT BECAME THE GROUP'S
NINTH TOP 10 IN AS MANY TRIES AT THE FORMAT.

£ g
i o3 (1 NIELSEN BDS NEW AND ACTIVE
. BY  ARTIST CERTIFICATIONS PLAYS AUDIENCE
[ | Lz ARTIST PLAYS ARTIST PLAYS
[ &8 TTE __IMPRINT/PROMOTION LAGEL SRS+ BUESRS) RANK TITLE / LABEL /GAIN  TITLE / LABEL /GAIN
METALLICA NO. 1(4 WKS) SLIPKNOT 134/99 TANTRIC 83/14
y ? THE DALTHAT NEVER COMES WARNER BROS. 7]759, tle 6.524_ ! Dead Memories Fall Down
THEORY OF A DEADMAN {Roadrunner/RRP) (Silent Majority/iLG}
2 22 BADGRLFREND 6OWROADRUNNERRRP D70 13 5292 3 MOST ADDED TOTAL STATIONS: 42 TOTAL STATIONS: 5
AC/DC
8 1568 +15 5.94] 2 FRAMING HANLEY 108/33 ONE DAY AS A LION 83/8
e S ROCKNROLL TRAIN CoLumBlA LR o Lollipop Wild Internatlonal
4 APOCALYPTICA FEATURING ADAM GONTIER (Silent Majority/ILG) (Anti-/Epitaph)
7 oonTcare 020uvezomes  *20 24 I"I‘E A TOTAL STATIONS: 2 TOTAL STATIONS: 5
s i HINDER nveRsaLpeusc 1298 M2 4I5S ARANDA 105/10  THEORY OF A DEADMAN 80/27
W ISTURBED - - ARTIS';' " ';EV; Still In The Dark Hate My Life
D B TITLE / LABEL TATION! i
g N4 g ~ - {Astonish) (GOMRoadrunner/RRP)
. INDESTRUCTIBLE REPRISE 1 | ey SALIVA 18 TQTAL STATIONS: 10 TOTAL STATIONS: 6
MUDVAYNE MOST i
1o (g INCREASED PLAYS 04 43 3034 9 L METALLICA SIS HINDER 78/29
SLIPKNOT y D KISW, KQRC, KUPD, KXXR, KZRQ, Sirius Cyanide Witheut Yoy
8 7 PSYCHOSOCIAL 1066 -97 2.683 12 Octane, WBUZ, WCCC, WIYY, WO, WKLQ, (Warner Bros.) (Universal Republic)
| ROADRUNNER/RRP "7 == WRIF, WRUF, WRXW, WTFX, WXQR, TOTAL STATIONS: 16 TOTAL STATIONS: 9
SHINEDOWN WZOR, XM Squi .
o] 7 SECONDCHANCE ariawtc 1939 w3 3061 8 S 10 YEARS 85/16  VAYDEN 77/24
T - = SLIPKNOT 10 So Long, Good-Bye The One You Left Behind
@ - (i o 1022 459 2692 11 Dead Memories {Universal Republic) (Sitent Majority/ILG)
; B <TAND N - e = (Roadrunner/RRP) TOTAL STATIONS: 16 TOTAL STATIONS: 2
KBPI, KOMP, KXFX, KXXR, WCCC, WIYY,
m ]1 BELIEVE FLpaTLaNT | 972 1S3 ?'770 2 WKQZ, WQXA, WRXW, XM Squizz
NICKELBACK .
0 ! 3 COTTABE SOMEBODY RowrunRre 904 ¢ 81 3189 7 :Tg ;MASHING PUMPKINS 6
TRAPT (Martha's Music)
@ '_9 WHO'S GOING HOME WITH YOU TONIGHT? ELEVEN SEVEN 27 B i3 I e KFRQ, KLAQ, KXXR, KZRQ, WEDG, WRIF
i . BUCKCHERRY = 7
5 ¥ J000RUNK.. ELEvENSEVENATLANTC B9 WS 2372 4 30193‘57 ANK 6
p— y Turn
- 5 PUDDLE OF MUDD (Island/IDJMG)
e 7‘0 LIVIN'ON BORROWED TIME FLAWLESS/GEFFEN/INTERSCOPE gz = ?'252 15 KIstE, KRZR, KTEG, WXQR, WXZZ, WYBB
SAVING ABEL n T — — w7
16 38 ooicteo SKDDCOVRGIN/CAPITOL 122 £ 2651 13 10 YEARS 6
THE OFFSPRING ) ) | e 2 T
Universal Republi
o 3 il YOU'RE GONNA GO FAR, KID coLumBlA _7]9 K el Z0ER i E(Frsgrps(;m;?:xg, KXXR, WCCC, WJJO
SAVING ABEL = = =
@ 8 e skoocovRacapoL | ©95 93 _"723 19 mngc s
: BLACK STONE CHERRY P
3 Silent Majority/IL
1 l B gnowman INDEGOOTIROADRUNNER/RRP OO 45 1384 20 P Kﬂ;gfyw,(%’z, WGXA, WRTT
FIVE FINGER DEATH PUNCH - ¥ s e, o =
20 27 NEVERENOUGH pay 629 76 1959 18 PUDDLE OF MUDD 4 MOST
HOLLYWOOD UNDEAD Livin" On Borrowed Time
a 27 Onoeao ASMOCTONE/NTERSCOPE 957 *34 | 1044 23 S}‘;";ﬁ:‘éﬂx’ﬁg;] o INCREASED
@ 5 AVENGED SEVENFOLD 513 %3 76 22 — —_— pLAYS
SCREAM HOPELESS/WARNER BROS. . MOTLEY CRUE 4
g 5 TR Mutherfucker Of The Year
BULLET FOR MY VALENTINE
| . EARTS BURSTINTOFIRE waomvezomes 92 10 _0'900 & %ﬁ’ﬁggﬁ;fz’%ax
. 12 STONES A= -
2 B omenaune wiour R 22 IR 2! RISE AGAINST 4 +] 43 MUDVAYNE
@ 4 ALL THAT REMAINS = I - P B ol brougbitabon) Do What You Do {Epic)
* . Twoweeks PROSTHETIC/RAZOR & TiE : (o pateracope) KXFX +18, KZRQ +1, WRXW +12, KOMP +12, KNCN +1},
== g Q. WIYY, WO wwiz KOJE 0, WLIO +7, WWBN +7, WTFT +6, WYBB +5
@ 7 DROWNING POOL 328 432 0678 28 ek 1
37 STITCHES ELEVEN SEVEN - HINDER 4
- 't e = : +131 HOOBASTANK
) 2 ROYALBUISS e - I - e My Turn (sland/IDIMG)
. niversal epublic, l
| .s::‘; M; T T— MEROVINGIAN/CAROLINE/CONTRABAND e e e e o e o T
MPKIN! 2 WRXW +8, KTEG +7, XSQU +7, WCPR +7, WECC +7
@ i 3 GLOW. MARTHA'S MUSIC e A e
29 7. SEVENDUST FEATURING CHRIS DAUGHTRY 36 4 0704 27 +"4 DISTURBED
_ . THEPAST 7BROS/ASYLUM/ILG | X Indestructible (Reprise)
MOTLEY CRUE KUPD +11, WRXW +10, SIOC +8, XSQU +3, KXFX +9,
@ __5_ MUTHERFUCKER OF THE YEAR MOTLEVELEVENSEVEN 278 *13 R 6 KZRQ +8, KHTQ +8, WESX +8, KATT +8, WWEN +7
5 FIVE FINGER DEATH PUNCH
9 2 STRANGERTHANFICTION v [ 104 EEEEEN S gHIN,_‘E?,? WN )
} = B > econ ance (Atlantic
@ i 4 RISE AGAINST 245 77 0497 32 KZRQ +15, KOMP 1), WRXW +1), WEDG +11, KLJE +9,
| RE-EDUCATION (THROUGH £ ABOR) DGC/INTERSCOPE <542 e KHTQ +8, WWIZ +8, KRZR +8, KTEG +6, WCHZ +5
HOOBASTANK = iy
NEW
152 MY TURN stnvipme 8 131 HOSSE 31 FIVE FINGER DEATH PUNCH
SIXX: A.M. Stranger Than Fiction (Firm)
@ f‘_ TOMORROW ELEVEN SEVEN ]Ei i . SIOC T, WWBN +10, KZRQ +10, WBYR +10, WKQZ +3,
9 4, ANOTHER BLACK DAY o 3 . WKLQ +3, WRXW +3, WBLIZ +8, KXFX +7, WXQR +6
" ANOTHERBLACK DAY BIELER BROS. " i ADDED AT...
TAPROOT (s Wi
Bo 5 WHEREVERISTAND VELVET HAMMER/RED (=2 2B oz 3 waR
- WEEZER 7_ Greenville, NC
e 2 TROUBLEMAKER DCUINTERSCOPE 198 7 0.565 30 OM: Mark McKinney
= KID ROCK 3 PD: Wes Styles
' = ROCK NROLL JESUS TOP DOG/ATLANTIC 145 +52 0452 36 Saliva, Family Reunion, 1l
4 5 ¥ IN THIS MOMENT = Hoobastank, My Turn, 2
' 2 oRevER cENTURYMEDIA 19D A gl FOR WEEK ENDING OCTOBER 19, 2008
REH;\B i . FOR REPORTING STATIONS PLAYLISTS GO TO: LEGEND: See legend to charts in charts section for rules and symbol exglanations.
20 42 +4 0.308 - H 63 active rock stations are electronically monitored by Nielsen Broadcast Data Systems 24
- » BARTENDER SONG UNIVERSAL REPUBLIC www.RadioandRecords.com hours a day, 7 days a week. © 2008 Nielsen Business Media, Inc. All rights reserved.
receive a bullet, even if it registers an BREAKER: of new adds either reported by each Urban AC, Hot AC, Christian AC, both audience and plays.

CHART LEGEND

Charts are ranked by plays (except for
Country, which is based on audience
impressions, computed by cross-refer-
encing exac: times of airplay with
Arbitron listener data).

Songs showing an increase in

plays (audience for Country)
over the previous week, regardless of
chart movement. A song will also
receive a bullet if its percentage loss
i1 plays (audience for Country) does
rnot exceed the percentage of moni-
tored station downtime for the for-
mat. Exempting the Country chart, a
song that has been on the chart for
more than 20 weeks will generally not

increase in plays. Country titles that
decline in audience but increase in
piays will also receive a bullet if the
total audience erosion for the week
does not exceed 3%. A song in its
first week at No. T will always receive
a bullet, even if it has lost plays
(audience for Country).

AUDIENCE TOTALS:

Derived, in part, using certain
Arbitron Inc. copyrighted Persons 12+
audience estimates, under license.

AIRPOWER:

Awarded to songs appearing in the
top 20 on both the Airplay and
Audience charts for the first time with
increases in both plays and audience.

Awarded solely on the Country chart
to songs that receive airplay on 60%
of the panel for the first time.

HOT SHOT DEBUT:
Awarded solely on the Country chart
to the highest-ranking new entry.

MOST INCREASED PLAYS:
Awarded to the five songs with the
largest increases in plays (audience
for Country). Title with the top
increase will also be highlighted if on
chart. If two or more songs have an
equal increase, the song ranked
higher on chart will be listed first.

MOST ADDED:
A listing of songs with the total number
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station or by automnatic add thresholds.
Title with top most added totals will
also be highlighted if on chart.

NEW AND ACTIVE:
Current songs below the chart threshold
that are showing an increase in plays.

TIES ON CHART:

A song with the best plays differential
(audience for Country) over the previ-
ous week is ranked first if tied with
another song on the chart. If the songs
are still tied at this point, the title that
is being played on the most stations at
that format will be ranked first.

RECURRENT RULE:
Songs below the top 20 (top 15 for

www americanradiohistorv.com

Christian CHR, Christian Rock,

Cospel, Rock, Triple A and Smooth
Jazz; top 10 for Soft AC/Inspirational)
become recurrents and are removed
from the chart after 20 weeks. In
addition, songs that have been on the
chart for more than 52 weeks and
rank below No. 10 become recurrents
and are removed from the chart.
Descending Country titles move to
recurrent after 20 weeks if they rank
beftow No. 10 in either audience or
plays. Descending AC titles move to
recurrent after 52 weeks if they rank
below No. 5, after 26 weeks if they
rank below No. 10, or after 20 weeks
if they rank below No. 15. Songs on
Latin charts move to recurrent after
20 weeks if they rank below No. 20 in

Nielsen BDS certification for
rl airplay of 100,000 plays on all
monitored stations, including satellite
and national networks, across the
United States and Canada. Numeral
following symbol indicates multiple

level of 100,000 plays.

Indicates title earned HitPredictor
m status in research data provided
by Promosguad. Songs are tested online
by Promosquad using multiple fistens
and a nationwide sample of carefully

profiled music consurmers.
Indicated solely on the Canadian
* charts for songs meeting

Canadian content requirements.
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R&R rock

POWERED SCi

DMDS

DIGITAL DOWNLOADS
AVAILABLE AT DMDS.COM

» QUEEN + PAUL RODGERS CLIMB 24-21 WITH
“C-LEBRITY,” THEIR SECOND CHART COLLABORATION.
THE TRIO, FEATURING RODGERS ALONG WITH BRIAN
MAY AND ROGER TAYLOR, RELEASES ITS FIRST STUDIO
COLLECTION, “THE COSMOS ROCK,” OCT. 28.

= =
W w3 1N NIELSEN BDS NEW AND ACTIVE
: we  ARTIST CERTIFICATIONS PLAYS AUDIENCE
F 28 TITLE IMPRINT / PROMOTION LABEL ™ «/-  MILLIONS RANK ‘T\,RTTL'S LABEL P,E‘x,s, #ﬁ[’é} LABEL P,E‘x,s,
AC/DC NO. 1(6 WKS) E® T HINDER 2356 AC/DC 17n7
_ ROCKNROLL TRAIN om0 = Ly 1'6_67, —= Without You Spoilin’ For A Fight
METALLICA (Universal Republic) (Columbia)
THE DAY THAT NEVER COMES waRNERBROS. | 433 23 Lt 2 MOST ADDED TOTAL STATIONS: 2 TOTAL STATIONS: 1
THEORY OF A DEADMAN 402 M w091 s AC/DC 177 AC/DC 1713
BAD GIRLFRIEND GO4/ROADRUNNER/RRP 1o Enall N e
NICKELBACK (Columbia) (Columbia)
GOTTABE SOMEBODY ROADRUNNERRRP 40  *1B (22l TOTAL STATIONS: 1  TOTAL STATIONS: 8
HINDER , v
USEME UNIVERSAL REPUBLIC 339 5 ?’774 2 ARTIST NEW ;f:/ﬂ(ce = SAtSrI:chav Day e
STAIND 334 24 1102 4 TITLE /LABEL _ STATIONS (Columbia) (Columbia)
BELIEVE FLIP/ATLANTIC = = APOCALYPTICA FEAT. TOTAL STATIONS: n TOTAL STATIONS: n
SAVING ABEL n ADAM GONTIER
ADDICTED skDDCOVIRGINCAPTOL | 270 34 0724 10 1 Don't Care
’ (20-20/)ive/Zoar 3a)
SHINEDOWN
SECOND CHANCE AnTc | 22 +15 0638 12 WHDR, WXMM
BUCKCHERRY PUDDLE OF MUDD
TOODRUNK... ELEVEN SEVEN/ATLANTIC _2]9_ - 19 A 0527 1 , Livin' On Borrawed Time
APOCALYPTICA FEAT. ADAM GONTIER  MOST ADDED WAL . ot
1DONT CARE wouveoMes 24t 0930 6 EARKET I
FOO FIGHTERS SAVING ABEL
LETITDIE ROSWELL/RCA/RMG ]97 3 | Bl ¢ 18 Days
DISTURBED 1 {Skiddco/Virgir/Capltoi)
INSIDE THE FIRE REPRISE = 2 0'86§ [/ P B
PUDDLE OF MUDD MUDVAYNE
LIVIN' ON BORROWED TIME FLAWLESS/GEFFEN/INTERSCOPE (=3 a 0'2“2_ 2 Do What You D¢
3 DOORS DOWN n2 (el
IT'SNOT MY TIME UNIVERSAL REPUBLIC ]53_ 3 0'695_ l i W e
SEETHER TESLA
BREAKDOWN winDup 192 o 9‘1‘1‘] ] 15 i Wanna Live
(Tesla Electric Ce.)
DISTURBED
INDESTRUCTIBLE reprise 149 A ! R | & 20
SAVING ABEL AIRPOWER/MOST INCREASED PLAYS KID ROCK
18 DAYS SKIDDCO/VIRGIN/CAPITOL ‘39 *39 IECT Rock N Roll Jesus
TESLA (Top Dog/Atlartiz)
| WANNA LIVE TESLAELECTRICCO. ]307 _’" | 722 ) 13 )} IAVRRY I
SLIPKNOT SLIPKNOT
PSYCHOSOCIAL ROADRUNNER/RRP s i e ° Dead Memories
i - - {Roadrunner/RRP)
MUDVAYNE AIRPOWER
DO WHAT YOU DO EPIC 109 +7 0259 20 ,YVKLC
QUEEN + PAUL RODGERS FIVE FINGER DEATH PUNCH
C-LEBRITY HOLLYWOOD st +20 o 0.310 13 Stranger Thar Fiction
ROYAL BLISS (Eiem)
SAVEME MEROVINCIANCAROLINECONTRABANG &7 & 0207 23 A -
BLACK STONE CHERRY AL/DC
BLIND MAN INDEGOOT/ROADRUNNER/RRP 75_ l e 287 War Machine
TRAPT (Columbia)
WHO'S GOING HOME WITH YOU TONIGHT? ELEVEN SEVEN _73_ i 2089_ [ WENE SAVING ABEL
THE SMASHING PUMPKINS 48 7 o6 26 18 Days (Skiddco/Virgin/Capitol)
GLOW. MARTHA'S MUSIC § KMOD +10, WAGX +8, WONE +6, WUXQ +6, WDHA +3,
MOTLEY CRUE ) T . ADDEDJAT WVRK +3, WEBN +3, KSHE +2, KBER +1, WXFX +1
45 + 0091 30 WKLC ROCK 105 — -
MUTHERFUCKER OF THE YEAR MOTLEY/ELEVEN SEVEN bap ot i
KID ROCK o 1 Charleston, WV APOCALYPTICA FEATURING
ROCK NROLL JESUS TOP DOG/ATLANTIC ‘38_ 4] 1 0046 - OM/PD: Jay Nurdey IADDA':ACGONTER
METALLICA APD/MD: Brian Thompsor on’t Care (20-20/ive/Zomba)
B . WHOR 15, KUFO +10, KTUX +7, WRQK +4
CYANIDE WARNER BROS. 33 10 - s e 10 Years, So Long, Good-b~e, O - o e
SLIPKNOT Slipknot, Dead Memories, O METALLICA
DEADMEMORIES ROADRUNNER/RRE iG_ = 701088 i L T, The Day That Never Comes (Warner Bros.)
THE OFFSPRING 5 - S FOR REPORTING STATIONS FLAYLISTS GO TO: KIOC +7, WGIR +4, WXMM <4, WKLC +3, WONE 43,
YOU'RE GONNA GO FAR, KID COLUMBIA 7 www.RadioandRe=ords.com KUFO +2, WAGX +2, WNOR +2, WRQK +2, KBER +1
QUEEN + PAUL RODGERS
C-lebrity (Hollywood)
RECURRENTS WZZ0 <5, WIXQ +4, WDHA +3, WVRK -2
& x AC/DC
H £ Rock N Roll Train (Columbia)
Pl ARTIST 11 NIELSEN BDS PLAYS Efl ARTIST 11 NIELSEN BDS PLAYS KAZR +T7, WAQX +1, WONE +6, WIXQ +3, WKLL +2,
Sl TITLE / IMPRINT / PROMOTION LABEL CERTIFICATIONS TW w Sl TITLE / IMPRINT / PROMOTION LABEL CERTIFICATIONS W w WZZO +2, KMOD 1, KTUX +], WGIR +1, WHDR 1
SEETHER FINGER ELEVEN
RISE ABOVE THIS (WIND-UP) s ! _141_ PARALYZER {WIND-UP) IS 35
3 DOORS DOWN SHINEDOWN
TRAIN(UNVERSAL REPUBLIC) L - DEVOUR (ATLANTIC) i
SIXX: A.M. GUNS N" ROSES
LIFE IS BEAUTIFUL (ELEVEN SEVEN) 137 ciad . SWEET CHILD O' MINE (GEFFEN/INTERSCOPE) 0% = )
SEETHER AC/DC
FAKE IT (WIND-UP) 2l 2 HIGHWAY TO HELL (ATLANTIC) g 2t ici)g EWEDEKSENIIJINC SCTD"BER 19, 2:08 e ey ) o
T O8> | ND: See legend to charts in charts section for rules and symbol explanations.
PUDDLE OF MUDD 120 ns PINK FLOYD 100 97 24 rock statlons are electronically monitored by Nielsen Broadcast Data Systems 24 hours a
PSYCHO (FLAWLESS/GEFFEN/INTERSCOPE) ANOTHER BRICK IN THE WALL (PART I1) (COLUMBIA) i day, 7 days a week. © 2008 Nielsen Business Media, Inc. All rights reserved.
WONE/Akron, OH* KIOC/Beaumont, TX* WEBN/Cincinnati, OH* WQCM/Hagerstown, MD WDHA/Morristown, NJ* WHJY/Providence, RI* KSHE/St. Louis, MO*

OM: Chuck Collins
PD: T.K. O'Grady
APD/MD: Tim Daugherty

OM: Trey Poston
PO: Mike Davis

OM/PD: Scott Reinhart
MD: Dave Fritz

OM: Rick Alexander

APD: Curtis Kay
PD/MD: Mike Holder

PD: Scott L audani OM: Rick Balis
APD: Katy Kruze

WNOR/Norfolk, VA* MD: Cuy Favazza

PD: Harvey Kojan
APD/ND: Sonja Morrell

WXRX/Rockford, IL
PD: Jim Stone
MD: Jon Schulz

WPTQ/Bowling Green, KY
OM/PD: Alex "Axe" Parocai
APD/MD: Monty Foster

WMMS/Cieveland, OH*
OM: Keith Abrams
PD: Bo Matthews

WRVC/Huntington, WV
KZRR/Albuquerque, NM* PD: Reeves Kirtner
OM: Bill May

PD: Phil Mahoney

MD: Rob Brothers

WAQX/Syracuse, NY*
OM: Tom Mitchell
PD: Hunter Scott

WJIXQ/Lansing, MI* APD/MD: Don Kelley

PD: Sheri Vegas

WXMM/Norfolk, VA*

KBER/Salt Lake City, UT*
OM/2D: John Shomby

PO: Kelly Hammer
APD/MD: Darby Wilcox

WRQK/Canton, OH*
PD: Creg Ausham

WVRK/Columbus, GA*
OM: Brian Waters

WZZ0/Allentown, PA* PD: Chris Chaos
PD: Tori Thamas

MD: Keith Moyer

KMOD/Tulsa, OK*

WUGIR/Manchester, NH* OM/PD: Don Cristi

KCLB: Palm Springs, CA
PO: Chris "Doc” Garrett

OM/2D: Jen Shevlin
MD: Shelly Brown

WPXC/Cape Cod, MA

KZ0Z/San Luis Obispo, CA
PD/MD: Suzanne Tonaire

OM: Pepper Daniels
PD/MD: Dusty Rhoads

KAZR/Des Maines, |1A*
OM: Scott Allen

WMZK/Wausau, Wi
PD: Ryan Patrick

WHDR/Miami, FL* MD: Larry Offerman

KWHL/Anchorage, AK WKLC/Charleston, WV*

. i PD: Kevin Vargas KUFOYPortland, OR*
fA%'BP\;i?tIS-uL?E?ITmS OM/PO: Jay Nunley MD: Andy Hall MD: Dave Hanson OM/2D: Chris Patyk KTUX/Shreveport, LA*
' APD/MD: Brian Thompson OM: Gary McCoy KBZS/Wichita Falls, TX
KHQG/Duluth, MN PD/MD: Randy Hill PD: Liz Ryan

WXFX/Montgomery, AL*

WTOS/Augusta, ME PD: Rick Hendrick

OM/PD: Jack O'Brien
APD: Mark Smith

OM: Jack Lawson
PD: Scott Klohn

* Monitored Reporters
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BY

» KINGS OF LEON'S

R&R ROCK

ALTERNATIVE & ACTIVE REPORTERS

ARTIST

CANADA ROCK

AGITAL OOMWHLOADS
ANAILABLE AT DMDS, C0x

TITLE IMPRINT / PROMOTION LABEL ~ TW e
ALTERNATIVE WURH/Hartford, CT* WRXL/Richmond, VA* ACTIVE AC/DC ROCK N ROLL TRAIN COLUMBIA/SONYBMG 531 -9
OMTeddiThomes BB CaseyKiukowski THE OFFSPRING YOU'RE GONNA GOFAR, KID COLUMBIA/SONYBMG ~ Ba@l
WEQX/Alhany, NY* PD: Becky Pohotsky KEY.J/Abilene, TX A ' M M il
OM/PD: Wiliobee KCXX/Riverside, CA* OM: Randy Jones OASIS THE SHOCK OF THE LICHTNING BIG BROTHER/REPRISE/WARNER  &H8 +
MD: Amber Miller KUCD/Honolulu, HI* PD: John DeSantis PD/MD: Frank Pain APOCALYPTICA FEATURING ADAM GONTIER [ DON'T CARE 0-200VESONYBMG 460 +63
PD: Adam Carr APD/MD: Bobby Sato o,
WHRL/Albany, NY* MD: Chris Sampaio WZMR/Albany, NY* WEEZER TROUBLEMAKER DCCUNVERSAL 420 +13
gmughr} 'Co?\lpelsl WZNE/Rochester, NY* OM/PD: Kevin Callahan KINGS OF LEON SEX ONFIRE RCA/SONY BMG 54 B0
: lim Noble KTBZ/Houston, TX* OM: Mike Ninnie e ——
PD: Don Jantzen PD: Nik Rivers KTEG/Albuguerque, NM* THEORY OF A DEADMAN BAD GIRLFRIEND & 604/UNIVERSAL _:El_ _-Iﬂ
WJSE/Atlantic City, NJ MD: Karah Leigh OM/PD: Bill May NICKELBACK GOTTA BESOMEBODY ¥ ML BB +
OM/PD: Paul Kelly KWOD/Sacramento, CA* MD: Aaron "Buck” Burnett METALLICA THE DAY THAT NEVER COMES WARNERBROS./WARNER 3473 15
MD: Scott Reilly WRZX/Indianapolis, IN* OM/PD: Curtiss Johnson '
PD/MD: Lenny Diana MD: Andy Hawk WWWX/Appleton, WI* MOBILE THEKILLER ¥ UNIVERSAL 325 2
SROé(/Austin, TX* PD/MD: Cuy Dark HINDER UsE ME % UNIVERSAL REPUBLIC/UNIVERSAL | 324 -8
M: Chase WTZR/Johnson City, TN* KXRK/Salt Lake City, UT* . T
PD: Lynn Barstow OM: Bill Hagy OM: Alan Hague WCHZ/Augusta, GA* 5 STAIND BELIEVE FLIP/ATLANTIC/WARNER : 2255 -S_I:
MD: Toby Ryan PD/MD: Jay Patrix PD: Todd Noker OM: Harley Drew | THE STILLS BEINC HERE ¥ ARTS&CRAFTS ~ 2E{) =2
- APD: Corey O'Brien PO: Chuck Williams RISE AGAINST RE-EDUCATION (THROUGH LABOR} DGOUNVERSAL | @75 +38
KRAB/Bakersfield, CA* KRBZ/Kansas City, MO* =
OM: Kenn McCloud OM: Bob Edwards KBZT/San Diego, CA* WIYY/Baltimore, MD* THE TREWS MAN OF TWO MINDS THE BUMSTEAD/UNIVERSAL E i 13 *
iBEMJD: Dgr;;v Spanks APD/MD: Jason Ulanet PD: Garett Michaels PD: Dave Hill . SAMROBERTS DETROIT'67 & SECRET BRAIN/UNIVERSAL 1 237 1, 46
: Jared Mann APD: Mike Hansen APD/MD: Rob Heckman SR :
KFTE/Lafayette, LA* MD:Mike Halloran . e e - COLDPLAY VIVALAVIDA PARLOPHONE/EMI __2_2‘5_ e
KNXX/Baton Rouge, LA* PD: Scott Perrin WCPR/Biloxi, MS* THE KILLERS HUMAN ISLAND/UNIVERSAL "3 15
OM/PD: .D_ave punaway MD: Josh Boulanger XETRA/San Diego, CA* OM/PD: Kenny Vest SLOAN BELIEVE INME & MURDERECORDS/SONY BMG ] 7_1-8 g
APD: Phillip Kish . PD: Phil Manning MD: Denver Crabb T
MD: Darren Cauthier KXTE/Las Vegas, NV* MD: Capone | DISTURBED INSIDE THE FIRE REPRISE/WARNER _19‘_&__ =5
WBCN/Baston, MA* PD: Chris Ripley WKGB/Binghamtan, NY FOO FIGHTERS LETIT DIE PO ———— - g
N/Boston, MD: Homie Pooser KITS/San Francisco, CA* OM/PD: Jim Free Y TALENT & ANTH- '
PD: Mike Tlhor_nas PD: Dave Numme APD/MO: Tim Boland BILLY TALENT & ANTI-FLAG TURN YOUR BACK ¥ WARNER MUSIC CANADA/WARNER 17t =1
MD: Dan O'Brien KROQ/Los Angeles, CA* APD/MD: Aaron Axelsen SHINEDOWN SECOND CHANCE ATLANTIC/WARNER = 15::- ¥ +hs
. PD: Kevin Weatherly KQXR/Boise, ID* FINGER ELEVEN TALKING TO THE WALLS W WIND-UP 161 2%
WFNX/Boston, MA? APD: Gene Sandbloom KCNL/San Jose, CA* OM: Dan McColly 1 G
PD: Keith Dakin MD: Lisa Worden PD: Jeanene Calhoun PD: Jeremy Nicolato AIRBOURNE RUNNIN' WILD ROADRUNNER/UNIVERSAL 153 zn
APD: Fletcher MD: Jeremi Smith BUCKCHERRY TOODRUNK... ELEVENSEVEN/UNIVERSAL 500 35

MD: Paul Driscoll

WBTZ/Burlington, VT*
OM/PD: Matt Grasso
APD/MD: Kevin Mays

WZJO/Charleston, WV*
OM: Jeff Whitehead

WEND/Charlotte, NC*
OM: Bruce Logan
PD/MD: Jack Daniel

WKQX/Chicago, IL*
PD: Marc Young

WSWD/Cincinnati, OH*
OM: Patti Marshall

PD: Jay Kruz

APD: Julie Evans

WKRK/Cleveland, OH*
PD: Dominic Nardella

WARQ/Columbia, SC*
PD: Dave Stewart
MD: Matt Lee

WWCD/Columbus, OH*
OM: Randy Malloy
PD: Andy "Andyman" Davis

KDGE/Dailas, TX*
OM/PD: Vince Richards
APD: Chris Ryan

WXEG/Dayton, OH*
OM: Tony Tilford

PD: Steve Kramer

MD: Matt Jericho

KTCL/Denver, CO*
PD: Nerf
MD: Eric "Boney" Clouse

CIMX/Detroit, MI*
PD: Vince Cannova
MD: Jay Hudson

KXNA/Fayetteville, AR
PD: Dave Jackson

KFRR/Fresno, CA*
PD: Jason Squires
APD/MD: Ryan Oldfield

WJIBX/Ft. Myers, FL*

PD: Matt Johnson

APD: Anthony "Roach” Proffitt
MD: Jeff Zito

WGRD/Grand Rapids, MI*
OM/PD: Jerry Tarrants

WXNR/Greenville, NC*
OM: Bruce Simel
MD: Blando
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KYSR/Los Angeles, CA*
PD: Michael Martin
APD/MD: Julie Pilat

KROG/Medford, OR
PD/MD: Cosmo

WMFS/Memphis, TN*
MD: Sydney Nabors

WLUM/Milwaukee, WI*
PD: Jacent Jackson
APD: Stephen Kallao

WHTG/Monmouth, NJ*
PD: Terrie Carr
MD: Matt Murray

WKZQ/Myrtle Beach, SC
OM/PD: Mark McKinney
MD: Mase Brazelle

WROX/Norfolk, VA*
OM/PD: Jay Michaels

KHBZ/Oklahoma City, OK*
OM: Tom Travis
PD: Jeff Blackburn

WJRR/Orlando, FL*
PD: Rick Everett

WRFF/Philadelphia, PA*
OM: Thea Mitchem
PD/MD: John Allers

APD: Wendy Rollins

KEDJ/Phoenix, AZ*
PD: Bruce St. James
APD/MD: Tim Virgin

WXDX/Pittshurgh, PA*
OM/PD: John Moschitta

WCYY/Portland, ME*
PO: Herb vy
MD: Brian James

KNRK/Portland, OR*
PD: Mark Hamilton

WBRU/Providence, RI*
OM: Mark Stachowski
PD: Wendell Clough

APD: Gabrielle Creenfield
MD: Alex Korzec

KRZQ/Reno, NV*
OM: Mark Keefe
PD: Melanie Flores
MOD: Chris Payne

WDYL/Richmond, VA*
PD: Mojo

KJEE/Santa Barbara, CA*
PD: Eddie Gutierrez
MD: Dave Hanacek

Music Choice
Alternative/Satellite
PD: Justin Prager

MD: Gary Susalis

Sirius Alt Nation/Satellite*
OM/PD: Gregg Steele
APD: Tom Wilkinson

XM Ethel/Satellite*
PD: Steve Kingston

WFXH/Savannah, GA*
OM: Jon Robbins
PD: Boomer

KNDD/Seattle, WA*
PD: Mike Kaplan
APD/MD: Andrew Harms

KQRA/Springfield, MO*
PD: Kristen Bergman
MD: Shadow Williams

KPNT/St. Louis, MO*
PD: Tommy Mattern
APD: Kyle Guderian
MD: Scott Rizzuto

WKRL/Syracuse, NY*
PD: Nixon

WSUN/Tampa, FL*
PD: Shark

WRWK/Toledo, OH*
PD: Dan McClintock
APD/MD: Carolyn Stone

KFMA/Tucson, AZ*
PD: Matt Spry
MO: Chris Firmage

KMYZ/Tulsa, OK*
PO: Kenny Wall

WWDC/Washington, DC*
OM: Thea Mitchem

PD: Dave Wellington

APD: Dave Hennessy

MD: Greg Roche

WPBZ/West Palm Beach, FL*

PD: John O'Connell
APD/MD: Ross Mahoney

WSFM/Wilmington, NC
PD/MD: Mike Kennedy

WAAF/Boston, MA*
PD: Ron Valeri
MD: Mistress Carrie

WEDG/Buffalo, NY*
PD/MD: Evil Jim

WYBB/Charleston, SC*
OM/PD: Mike Allen
MD: Amy Hutto

WRXR/Chattanooga, TN*
PD: Boner

WIIL/Chicago, IL*
OM/PD: John Perry
APD: Tom Kief

MD: Steve Salzman

KRQR/Chico, CA
OM: Chad Perry
PD: Neil Randall

KILO/Colorado Springs, CO*
PD: Ross Ford
MD: Jack Mehoff

KNCN/Corpus Christi, TX*
OM/PD: Paula Newell
APD/MD: Monte Montana

KEGL/Dallas, TX*
OM: Vince Richards
PD: Chris Ryan

KBPI/Denver, CO*
PD: Willie B.
APD/MD: Aaron "Double A" Montell

WRIF/Detroit, Mi*
OM: Doug Podell
PO: Mark Pennington

KLAQ/E| Paso, TX*
OM/PD: Courtney Nelson
APD/MD: Glenn Garza

WGBF/Evansville, IN
OM/PD: Mike Sanders
APD/MD: Slick Nick

WWBN/Flint, MI*
OM: J. Patrick

PD: Brian Beddow
APD/MD: Tony LaBrie

KRZR/Fresno, CA*
OM/PD: Paul Wilson
APD/MD: Skippy

WBYR/Ft. Wayne, IN*
APD/MD: Stiller

S0R WEER CMDING DCTOBER 19, 2008

WRUF/Gainesville, FL*
OMY/PD: Harry Guscott
APD: Kyle Baldry

MD: Jack Wich

WKLQ/Grand Rapids, Mi*
UM: Steve Stewart

PD: Michael Grey

APD: Jay Deacon

MD: Darcy

WZOR/Green Bay, WI*
PD: Joe Calgaro

APD: Cutter

MD: Borna Velic

WXQR/Greenville, NC*
OM: Mark McKinney
PD: Wes Styles

WTPT/Greenville, SC*
OM/PD: Mark Hendrix
MD: Twisted Todd

WQXA/Harrishurg, PA*
OM/PD: Ken Carson

WCCC/Hartford, CT*
PD: Michael Picozzi
APD/MD: Mike Karolyi

WAMX/Huntington, WV
PD/MD: Erik Raines
APD: Robin Wilds

WRTT/Huntsville, AL*
OM/PD: Lee Reynalds
APD/MD: Clay Sanders

WRXW/Jackson, MS*
PD/MD: Brad Stevens

WRZK/Johnson City, TN*
PD/MD: Scott Onks

KQRC/Kansas City, MO*
OM/PD: Bob Edwards
MD: Paul Marshall

WNFZ/Knoxville, TN*
OM: Terry Cillingham
PD: Shane Cox
APD/MD: Valerie Hale

KOMP/Las Vegas, NV*
PD: John Griffin
MD: Carlota

wWwWw . americanradiohistorv.com

KZCD/Lawton, 0K
PD: Don “Critter” Brown
APD: J.C. "Kelso" Kellison

WXZZ/Lexington, KY*
OM: Robert Lindsey

PD: Johnny Maze

APD: Twitch

KDJE/Little Rock, AR*
OM: Sonny Victory

PD: Jeff Petterson

MD: Adam Peterson

WLRS/Louisville, KY*
OM: George Lindsey

WTFX/Louisville, KY*
PD: Charlie Steele
MD: Frank Webb

KFMX/Lubback, TX
OM/PD: Wes Nessmann

WJJO/Madison, Wi*
PD: Randy Hawke
APD/MD: Blake Patton

KFRQ/McAllen, TX*
PD: Alex Duran
MD: Keith West

KBRE/Merced, CA
PD/MD: Jason LaChance

KXXR/Minneapolis, MN*
OM: Dave Hamilton

PD: Wade Linder

APD/MD: Pablo

WRAT/Monmouth, NJ*
OM/PD: Carl Craft
APD/MD: Robyn Lane

WCLG/Morgantown, WV
OM/PD: Jeff Miller

WBUZ/Nashville, TN*
OM/PD: Troy Hanson
OM: Dean Warfield

APD: Zigz

KATT/Oklahoma City, OK*
OM/PD: Chris Baker
MD: Jake Daniels

MATT MAYS & EL TORPEDO BUILDING A BOAT ¥
SAVING ABEL ADOICTED

SEETHER BREAKDOWN

ONE SECOND 2 LATE FEAROF ANATION ¥

WYY X/Panama City, FL
PD: Chris Alan
APD/MD: Stroke

WTKX/Pensacola, FL*
PD: Joel Sampson
APD/MD: Mark The Shark

WI1X0/Peoria, IL
OM/PD: Matt Bahan

WMMR/Philadelphia, PA*
PD: Bill Weston

APD: Chuck Damico

MD: Sean "The Rabbi" Tyszler

KUPD/Phoenix, AZ*
PD/MD: Larry McFeelie

KDDX/Rapid City, SD
OM/PD: Jim Kallas

KDOT/Reno, NV*
OM: Jim McClain
PD/MD: Jave Patterson

KRXQ/Sacramento, CA*
OM/PD: Jim Fox

WKQZ/Saginaw, MI*
PD: Hoser
APD/MD: Matt Bingham

WZBH/Salisbury, MD
OM: Sue Timmons

PD: Sean McHugh

MD: Chris Steele

KZZQ/Salt Lake City, UT*
PD: Kayvon Motiee
APD/MD: Roger Orton

KISS/San Antonio, TX*
PD/MD: LA Lloyd

KI0Z/San Diego, CA*
PD/MD: Shauna Moran-Brown

KURQ/San Luis Obispo, CA
OM/PD: Mark Mitchell

KXFX/Santa Rosa, CA*
PD/MD: Scott Less

SONIC/WARNER W5 +43

SKIODCO/VIRGIN/EMI 143 10

WIND-UP 138 56
RED INK 152 +17

¥ indicates CanCon

Music Choice Rock/Satellite
PD: Justin Prager
MD: Gary Susalis

Sirius Octane/Satellite*
OM: Gregg Steele
PD: Jeff Regan

XM Squizz/Satellite*
PD: Bodhi Ebright
MD: Grant Random

KISW/Seattle, WA*
OM/PD: Dave Richards
APD: Ryan Castle

WHBZ/Shehoygan, Wi
PD: Ron Simonet
MD: Dave Nelson

WRBR/South Bend, IN
PD: Tommy Carroll
APD: Maximus

KHTQ/Spokane, WA*
PD: Larry Snider
APD: Kris Siebers

WLZX/Springfield, MA*
PD/MD: Courtney Quinn

KZRQ/Springfield, MO*
OM: Valorie Knight
PO: Simon Nytes

WXTB/Tampa, FL*
OM: Brad Hardin
PD: Double Down
APD: Mike Killabrew

WKLL/Utica, NY
PD: Nixon

KFMW/Waterloo, |IA
OM/PD: Michael Cross

WBSX/Wilkes Barre, PA*
PD/MD: James McKay

KATS/Yakima, WA
MD: Ken Heman

WWIZ/Youngstown, OH*
OM/PD: Scott Kennedy

* Monitored Reporters
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New research study shows potential for format growth

Americana: Radio’s Next

Secret Weapon?

John Schoenberger

JSchoenberger@RadioandRecords.com

mericana’s potential as a full-time format may be getting a
much needed shot in the arm. According to a new study by
a pair of veteran radio researchers, 14.1% of respondents said
they would listen all or most of the time to an Americana sta-

tion if one was available in their market.

Conducted by Jonathan Little of TroyResearch
and Lou Patrick of Evolution Research, the Am-
ericana Awareness and Format Interest Study
wasn'’t intended to measure popularity of the
genre—defined as a mix of country, bluegrass,
folk, blues, rock and American roots music—that
is gaining nationwide popularity. Rather, the
national online survey of 3,000 listeners focused
on its potential listenership. The findings were
presented Sept. 17-20 at the 2008 Americana
Music Assn. conference in Nashville.

The study is a companion piece to an in-depth
one the AMA commissioned last year to demon-
strate the format’s potentdal to “deliver new dollars
and demos with Americana radio.” That study can
now be viewed at americanamusic.org.

Using sample audio and a written description
of an Americana station, the study measured like-
ly interest in the format, and the potential among
those who enjoy Americana music to change
their The
employed a proprietary modeling method to

listening  allegiance. researchers
project a best-case market-share scenario of sur-

vey respondents.

The Future Looks Bright

Americana is a growing musical genre that has
received attention mostly from noncommercial
stations and a handful of adult-focused commer-
cial ones, mostly through feature programming,.
Apart from satellite and Internet broadcasters, only
a handful of U.S. radio outlets program the music
full-time, most notably KPIG/Monterey. In fact, a
scant 1% of respondents reported listening most
often to an Americana station.

However, 3.9% of respondents indicated they
would listen “all of the time” and another 10.2%

said “most of the time” to such a station if one was |

available in their area. The study found that
Americana would draw listeners from a wide range
of formats, but most heavily from triple A, classic
rock and country.

The demo with the largest Americana appetite is
25-34, with males outpacing females. Preference for
Americana radio was somewhat stronger in the
Northwest and Southwest regions of the United
States (see chart, below).

While 14.1% of respondents said they would lis-
ten “all” or “most” of the time to an Americana sta-

Americana Audience Snapshot
Estimated Demographics For An Americana Radio Station, Based On Modeled Listening Projection

Prniecte:l P1 By Sex

TOTAL FEMALE

SOLIRCE: Evelution Research ¢

OCTOBER 24, 2008

Projected P1 By Age

& il co e e

55-64

TOTAL  25-34 45-54

TroyResearchy Amsericana Radio Inenest Study Septerber 2008

How The Study
Was Conducted
Approximately 25,000
U.S. radio listeners
from a national radio
syndicator’s database
were e-mailed an
invitation to participate

| in an online survey

about radio. Only 25-64
respondents were
selected from all
responses to be
included in the study.
Respondents were
weighted based on age
and sex quotas to the
top 10 formats in the
sample. After all
adjustments to the
sample, the responses
of 3,005 listeners were
included in the study.

Most Popular

Americana

Core Acts

1. Steve Earle

2. Alison Krauss &
Robert Plant

3. John Prine

4. Emmylou Harris &
Mark Knopfler

5. John Hiatt

6. Levon Helm

7. Rosanne Cash

8. Ryan Adams

9. Delbert McClinton

10. Robert Earle Keen

11. Lucinda Williams

12. Rodney Crowell

13. Joe Ely

14. Old Crow Medicine
Show

15. Todd Snider

16. James McMurtry

17. Patty Griffin

18. Son Volt

19. Kelly Willis

20. Lyle Lovett

Source: Americana Radio
Interest Study

tion, almost another 30% indicated they would lis-
ten “some of the aume.” Little, a former Midwest
programmer of CHR/top 40 and triple A stations,
believes this is a key finding,

“This format shows strong cume potential based
on this stat,” Little said while presenting the results
at the conference.“Americana can be a powertul
secret weapon for radio, if the programmer is pas-
sionate for the genre and works to reflect the
Americana tastes of the market.”

That is a message that could resonate with broad-
casters mulling over options for a mediocre or fail-
ing station or on the hunt for fresh ideas for HD
multicasts. However, it comes with a caveat: This is
not a low-maintenance format.

“Twenty-four/seven Americana programming
would require patience and careful execution,
niwich like the developmental path that the triple
A format required,” said Patrick, a researcher with
20) years’ experience and a former major-market
programmer.

Even without a full-time format commitnent,
Patrick believes Americana offers opportunities for
special-feature  programming for triple A or
country stations in late nights or weekends.

Core Artists

The study also explored other elements that might
contribute to Americana’s development as a format,
such as popularity of specific artists, presence of
Americana music in personal music collections and
the perceived mieaning of the word.

The most popular core acts that participants
selected from an AMA-compiled list were Steve
Earle, John Prine and the collaborations of Alison
Krauss with Robert Plant and Emmylou Harris
with Mark Knopfler. Further, about 18% of
respondents said they own Americana music and
listen to it regularly. More importantly, half of
those who indicated they were “most likely to lis-
ten to an Americana radio station” own and lis-
ten regularly to the genre, and more than 80% of
that segment own Americana music and listen to
it at least occasionally.

Although it registered a favorable impression
respondents, the  term

among  survey

“Americana” wasnt widely familiar—only
about one-third of the total sample had heard the
name before.“The fact that it is a favorable word
but isn’t that familiar means there is good poten-
tial to develop awareness and shape the meaning
of the Americana format/genre label to the mar-

ketplace,” Patrick said. ReR

Projected P1 By Region

TOTAL

i e e
NW
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» KEANE MAKES ITS SIXTH CHART APPEARANCE AS
“THE LOVERS ARE LOSING” ENTERS AT NO. 25. FOUR OF
THE GROUP'S FIRST FIVE TRACKS LANDED IN THE TOP 10,
WITH “IS IT ANY WONDER?” SPENDING A PAIR OF WEEKS
ATOP THE CHART IN SEPTEMBER 2006.
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1 WILL POSSESS YOURHEART (ATLANTIC)

BOTTLE IT UP (EPIC)
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» SUSAN TEDESCHI EARNS THE WEEK'S
SOLE NEW ENTRY ON THE TRIPLE A INDICATOR
COUNTDOWN, AS “TRUE" OPENS AT NO. 27.
THE TRACK PREVIEWS “BACK TO THE RIVER,”
TEDESCHI'S FIFTH STUDIO SET AND SECOND
FOR VERVE, WHICH IS DUE OCT. 28.
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The Americana chart represents the reported play of terrestrial radio stations, nationally syndicated radio shows, satellite radio and inte-net stations that have
agreed o sLomit weekly spin counts. For more information please visit www.americanamusic.org. © 2008 Americana Music Associatian.
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Everything's bigger in Texas, including Latin CHR

CHR's Lone
Explosion

Jackie Madrigal

JMadrigal@RadioandRecords.com

Star State

he latest news coming from Texas is the continued growth of
the Latin pop format in that state—in particular the younger-
leaning Latin CHR. Late last month, Univision dropped
KINV/Austins Spanish oldies Recuerdo format in favor of
KHZS (Hitz). On Oct. 7 in the same market, Border Media
Partners Latin pop KXXS (Digital 92.5 FM) began simulcast-

ing on 104.9 FM, replacing the rhythmic format previously heard on KXBT (the
Beat). Adding a second signal expands Digital’s coverage area to more than 90%
of Hispanic households in Austin, according to BMP/Austin VP/market manag-
er Jerry Del Core, affording it a significant advantage in this competitive market.

Radio and record executives agree Texas is
now the format’s hub, and the phenomenon was
candidly discussed at the “Comeback Kid: Latin
CHRs Explosion” session Sept. 18 at the R&R
Convention in Austin.

“Texas is like a whole other country” with
unique dynamics that are helping fuel the
format’s success, BMP VP of pro-

gramming for Spanish-language

outlets and Santos Latin Media T
president José Santos said. For
example, the border markets
of El Paso, Laredo, Mc-

Allen and Brownsville are

strongly influenced by their
south-of-the-border neighbors
Ciudad Juarez, Nuevo Laredo,
Reynosa and Matamoros, Mexico,
as well as the industrial city of Monterrey
and the “fresas” who live in those cities.

“Fresa” is a term used in Mexico to describe
“bourgie” or “posh” people, who in many cases
prefer English and Spanish pop and rock and
world music. “A  pop-romintica [romantic|
fusion works very well [in Texas),” Santos said.

No state has more Latin CHR stations
than the Lone Star State—nine of which
report to R&R’s Latin Pop chart, including
KLOL and KQQK/Houston, XAVO/
McAllen, KGSX and KRIO/San Antonio,
XHPX/EI Paso and KXXS.

Before the Texas CHR explosion, Entra-

vision Radio’s Latin pop KSSE
Estrella)/Los Angeles the
leading CHR-—other Latin pop power-
houses in California and elsewhere tend to
lean AC. But California hasn’t been able to
match Texas on the CHR front for three

main reasons, according to Santos: Los

(Saper

was format’s

Angeles 1s a conservative Latin market, San
Diego is the state’s only border city, and
most of the Mexican popula-

tion residing in Central

3

California comes from

Mexico.
too

rural areas in

“There aren’t many
fresas there,” said Santos,
who also consults Latin
pop KPSL (Concierto)/
Bakersfield, KXOB (Beso)/

Fresno and Stper Estrella.

Well-Suited For Pop

A primarily pop label with a series of new
releases coming up, Warner Latina marketing
director Albert Ramirez said he’s thrilled the
format is regaining outlets it lost to flips to reg-
gaetdn and oldies from 2005 to 2006. And he’s
convinced Texas is the place to break them.*“We
have artists climbing the charts in Mexico, but
stations in the U.S. still want to see them break
here before picking them up,” he said. Texas out-
lets “take new music, give it sonte love and then

©2 24/7 NEWS ONLINE @ www.RadioandRecords.com

Ramirez

Expanding
Station Roster
CHR-leaning Latin pop
stations in Texas
include:
KX XS (Digital)Austin
KHZS (Hitz)/Austin
KTCY (XO}Y/Dallas
KLOL (Mega)/Houston
KQQK (XO)/Houston
KAMA (Tu
Miisica)/Houston
XAVO
(Digital}McAllen
KGSX (95X)/San
Antonio
KRIO (Digital)/San
Antonio
KHPX (Exa)/El Paso
KYSE (Stper
Estrella)El Paso
XHEM (Planeta)/E!
Paso
XHGTS (Digitaly
Laredo

Santos

www.americanradiohistorv.com

it moves on to the rest of the country,” includ-
ing Suaper Estrella.

Stations that serve sniall border markets, such
as Laredo, have the advantage of being able to
take musical chances, according to XHGTS
(Digital)/Laredo PD Arturo Serna. In fact, with
stations in neighboring Mexico jumping on
new music faster, they almost have to. Insisting
he is not in the business of breaking new music,
Serna said his station “looks for those flags that
hits.
[Programmers] want to spot songs that will

point to songs that are potential
potentially help make our stations successful.”
Although research can help find hits, Serna
cautioned against using it as the only program-
ning tool.

“Sometimes we have to go back to the basics
and go with your gut feeling,” Serna said. “1f we
play what we think people want, we won’t be
successful. But if we go out there to the streets
and find out what people want and play it, we're
going to be successful.”

Digital’s promotion team regularly hits the
streets soliciting feedback, Serna added. That
info is then compared with national airplay
data, station request logs, club airplay and online
music sales.

“Espacio Sideral,” the first single from new
Warner Latina act Jesse & Joy, was one of those
songs XAVO (Digital)/McAllen jumped on first,
PD Mario Facundo said, months before the rest of
the country warmed up to it.“They first hit it big
in Mexico and then began bleeding into the U.S.”
Facundo said. The duo’ third single, “Esto Es Lo
Que Soy,” is No. 13 on R&R’s Latin Pop chart.

Enur’s “Calabria,” featuring Natasja, is anoth-
er example, Serna added. “No one in radio was
paying attention to it until five months after
Mario and I had been experimenting with it.”

‘Smoking Something’
Texas will continue to energize the Latin CHR
format, Santos said, as long as programmers like
Serna and Facundo keep going the extra mile
and play “good music,” even when it means tak-
ing a chance. “Sometimes when I look at what
they’re playing, I think they’re smoking some-
thing. But then they try it, and it ends up being
a hit and moving north,” Santos said. They know
they have to stay on top of their game, because
if they don', “they will be crushed,” he added.
That open-mindedness is what Casa Blanca
Entertainment president Frank White is count-
ing on. White, who represents new artist Luz
Rios, has a strategy to “change the rhythm” on
the theory that says Latin pop artists must first
break in Mexico before they can break stateside.
His first move was to take Rios’ single “No Me
Da La Gana,” from new album “Aire” to Texas,
hoping the state’s Latin CHR stations would
embrace it and push it north. As fate would have
it, Mexican icon Joan Sebastian loved Rios’
music so much that he recorded a duet with her
on the song “Aire.” The new country-ballad
version of the original pop tune is No. 33 on
R&R’s Regional Mexican chart and is New and
Active at Latin Pop. RR
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» TWO ARTISTS REACH THE TOP 10, LED BY MARCO
ANTONIO SOLIS CELEBRATING HIS 25TH TRIP TO THE

TOP TIER WITH “NO MOLESTAR” AT NO. 9. HIS CHART

CAREER BEGAN WITH 17 CONSECUTIVE TOP 10s FROM
1995 TO 1999. AT NO. 10, ESPINOZA PAZ ENJOYS HIS

FIRST TOP 10 WITH “EL PROXIMO VIERNES.”
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R&R LATIN POP

PowerED BY niclsen
BDS

» CALLE 13 MAKES ITS FIRST CHART APPEARANCE
IN TWO YEARS, AS “NO HAY NADIE COMO TU" SOARS
IN AT NO. 27 WITH MOST ADDED HONORS. THE TRACK
INTRODUCES THE GRAMMY AWARD-WINNING DUO’S
NEW ALBUM, “LOS DE ATRAS VIENEN CONMIGO.”
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WIOA/Puerto Rico
PD: Fernando De Hostos
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RIHANNA (SRP/DEF JAM/IDJMG}) LiL WAYNE FEAT. BOBBY VALENTING & KIDO KIDD MOTOWN, i - B ——— e St s P AT O —
i - o+ yonce, higle es n
B GOTTA BE SOMEBODY a8 20 § SWAGGA LIKE US A ool oo S B 53 P S Y E e
NICKELBACK (ROADRUNNER/RRP} _ JRY-2 & T FEAT. KANYE WEST & LIL WAYRE (ROC-A-FELLADEF JAMIDJMG) A+ Corolimp Liar, I'm Not Over 6 5
I'M YOURS I'M SO PAID i
@ 13 27 Jason MRAZ (ATLANTIC/RRP) = 37 W 2 on FERT. LIL WAYE (SR/UNIVERSAL MOTOWN) MuchMusic Canada CMT Canada v
RIGHT NOW (NA NA NA) | | SWING 0ir. Music Pgmg: Sheila Suflvan Dir. Pgmg: Casey Clarke M-
@'1 1474 pxon (sRe/UNIVERSAL MOTOWN) 198 38 16 e rear souuss nov v oo ABUANERSALFERL) CHUM Limited 416 591-5757 m”f pralonEgein — :
14 12 2 PAPER PLANES @ 44 5 CHICKEN FRIED
MJA. (XL/INTERSCOPE) ZAC BROWN BANO (RDAR,LIVE NATION) ™ w ™w w
_ 4 FREEZE 40 3 24 | KISSED A GIRL 1 Falt Out Boy, | DoritCare x5 3 1 George Strai, Troubadour %z
T-PAIN FEAT, CHRIS BROWN (NAPPY BOY/KONVICT/JVEZZOMBA) o2 KATY PERRY (CAPITOL) § ; mwgaz\xmver(vou Like 4 %g 2 R},‘Z&?ﬁ"ﬂxh‘é:% yse(%e g %
(
f18 15 10 SHUSH 41 25 3 HUMAN K Mgﬁaﬂlernn « 8 x g o i The Wartam Everybody Wants T Go To Heaven 5 R
et 2nv| ! e Wailers, Ev S
_DAVIO ARCHULETA (19/JIVE/ZOMBA) 1[’-HE KILLERS (I:/:A’ngMTG:{E SAVE ; o s ! 1: e \XIalkRm, lﬁh‘m”‘" rybody Io }; :g
'BETTER IN TIME A OVE REMA 7 TPam, Can't Believe ft 1 iggins, Real Thi )
@ 16 16 * LEONA LEWIS (SYCO/J/RYG) 4z ! 34 15 VN ROSSOALE (INTERSCOPE) 83 u;m& Dﬁvggﬂr;ngg&snumssmume ! ‘92 4 Egommﬁyeﬁnemmmd }Tg }g
10 Wor uq 10 Jessie Farrell, | Guess 3 18
i8 10 3 KEEPS GETTIN' BETTER 43 37 26 FOREVER 1 &sfe:cmll Best | Evor Had 14 13 1 Ladyllmebcllum Lookin' For A Bood Time 13 1
CHRISTINA AGUILERA (RCA/RME)  CHRIS BROWN (JIVE/ZOMBA) ; 12 TheovyOfADsadman Bad Girlnend 14 14 12 Jimmy Wayne._Do'ou Believe Mo Now 28
B i fipe CAN'T BELIEVE IT €D s l1g SHATTERED (TURN THE CAR AROUND) (2 1 Som babor Boan g i 1 R g R 1l
T-PAIN FEAT. LIL WAYNE (KONVICT/NAPPY BOY/JIVE/ZOMBA) | 0.A.R. (EVERFINE/ATLANTIC/RRP) g 15 Metro Station, Shake It § 5 5 Keliie Pickler, DonlYuuKnoquureBeamlml 12 13
™16 New Kids On The Block & Ne-Yo, Single 18=i15! 16 Darius Rucker, Don't Think ) Dont Thifik About 1m
il
23 g MISS INDEPENDENT a5 39 p9 SHAKEIT [ ] 17 Coldplay, Viva La Vida 3 16 17 Brad Paisley, Waitin' On A Woman 112
3 NE-YO (DEF JAM/IDJMG) METRO STATION (COLUMBIA) 18 Usher, Yfradm Places 12 4 18 Shane Yellowbird, Life Is Calfing My Name 0N
' FALL FOR YOU @ JUST DANCE B oo oo rroush abe) 0 30 Saraca b Ot Fekmonas 7S § e
* irlicious, Stupi Bixby, i
21 21 19 (o ONDHAND SERENADE (BLASSNOTE/L) AT 14 ) caca Feat, coLeY GOONS (STREAMLINEKOLVEINTERSCOPE) 2 Bemu J‘swge R‘EV?(’AQH'” ] ‘03 2 sesgx‘:sfﬁw“’émg" hesnoy, Every Other Weekend -
IN THE AYER BARTENDER SONG 23 The Pussycat Dolls, Whatcha Think About That 9 3 23 Brooks & Dunn, Put A GirlIn It 8 9
[ 24 Brad Johner, Dther Side Of The Radio 15
22 20 18 o pipa reaT wiLLiaM (POE BOY/ATLANTIC) 47 | 46 37 peyia (UNIVERSAL REPUBLIC) e g';gzﬂ',c,,,,,",_;,jeggghﬁ o r 3 CrosiBig Sea. Waik Or The Moon ey
ANGEL % Kardinal Offishall, Set it Off I 2% Gord Bandord, Pestcard From Pasadena 710
2 GET UP 53 4 77 JB, Move Your Bod 9 11 77 Aaron Pritchett, Lets Get Rowdy 710
50 CENT (SHAOY/AFTERMATH/INTERSCOPE) ! NATASHA BEDINGFIELD (PHONOGENIC, EPIC) 2 55;mwac3m|, meenn,eu 87 g Ldy Antcbellum, | Love Dot ive Here 6 %
23 Mil , 7 Thing: eorge on, ame
24 22 5 ALL SUMMER LONG 49 41 2t WHEN | GROW UP » Falhec! nve Sleeplessquh(steverLal’ﬂelGu) 8 18 3 Haymaker, ereln“»hv 50
:;':];KYHEROES IBGLEVE) 2‘5?33',2” DOLLS (NTERSCOPE) ’F"Bnmeys.mars Wmnamzer E === :;T A+ BmdJohner, Other Side Of The Radio =
1 3 Trad: Places :
aif 19 4 PITBULL FEAT. LIL JON (MR 305FAMOUS ARTIST/THE ORCHARD) ﬁ' 50° 20 YOUNG JEE2Y FEAT. KANYE WEST (CTE/DEF JAMADJIMG) A* Bew»ce e ABoy LU
66 24/7 NEWS ONLINE @ www.RadioandRecords.com 'OCTOBER 24, 2008

WwWwWw.americanradiohistorv.com


www.americanradiohistory.com

R&R OPPORTUNITIES

OPPORTUNITIES

Major Market
Program Director

Top 10 Market needs a PD with a proven track record
in either AC or Classic Hits. Leadership and coaching
skills are a must. Please provide references.

E-mail: rcorreaf@radioandrecords.com, Job # 1192.

EOE

MIDWEST

We are currently looking for Payroll and Accountants,
Job comeswith great benefits, applicants should kind-
ly email resumes to Johninc001(dyahoo.com for info.

SOUTH

TOP RATED STATION IN DESIREABLE TOP 50 SOUTH
EAST MARKET IN SEARCH OF MORNING DRIVE
FEMALE CO-HOST. MUST BEWITTY, RELATABLE TO
MOMS, KNOW POP CULTURE, LOVE PERSONAL
APPEARANCES AND A TRUE TEAM PLAYER. PACK-
AGE SHOULD INCLUDE RESUME WITH REFER-
ENCES, SAMPLE AUDIO AND PHOTO.

PLEASE SEND RESUMES TO: Email:
wfinch{dnasrecruitment.com. Please reference
job code 10RA219.

EOE

RADIO, INC

Cox Radio’'s HOT 98-1/WHZT-FM in Greenville, SC has
an immediate opening for an on-air PD. HOT 98-1is a
market leader with 18-34's in Arbitron market #59.
The successful candidate should demonstrate a
track record of on-air and programming success,
leadership in building audiences through effective
radio programming, promotions and imaging. The on-
air PD will be responsible for the development and
growth of the fulland part-time air staff, music sched-
uling and oversight of all aspects of the on-air, on-site
and on-line product while managing relationships with
sales, advertising, promotional partners and commu-
nity partners. EQE.

Want it? Send your stuff right away to Steve
Crumbley, Operations Mgr., Cox Radio Greenville, 220
N. Main St., Ste. 402, Greenville, SC 29601.

Get more info at http://hot981.com/inside/careers.html.

OCTOBER 24, 2008

POSITIONS SOUGHT

Looking for my first Break. Hardworker, passionate,
driven and ready for any opportunity in the urban/urban
ac field muthacares(daol.com.

Creativo, dinamico, espontaneo en busca de una
opportunidad como locator/medio de comunicacion.
Experiencia en voiceovers,/al aire/
produciones/copy. Javier 210-857-2532.
javiboy4676(dyahoo.com.

Audition RCS Protools Flash Photoshop Dream-
weaver/38.2-50.4 Shares mornings/afternoons CHR,
Country, HOT AC, or CCM. www.scholarbrad.com,
Bradf@scholarbrad.com.

Radio veteran with big voice and vast experience in
News/Sports/Oldies and Country. DFW/Cincy/
Miami prefered. Call Dave at 972-464-7335 or
daveinlewisville[demail.com.

Accomplished Radio Professional with programming
and sales experience. Former APD, MD, CRMC and air
personality. Will relocate (313) 567-9631 or
bgray1059@dcomcast.net.

Relational, respectful, self-motivated and

detail oriented. Flexible, Good voice, creative copy-
writing/show prep skills. Extremely dependable
and reliable. Shawanda 972-291-0047;
ivoryshawandafdyahoo.com.

Personable, warm yet witty communicator. Award
winning morning show host. | have been in radio for
over 38 years. Mike Stanley: dallcreek@myway.com;
906-293-1951.

Dedicated, great sports expertise, with on-air, play-
by-play, and PA skills. Knowledgeable in color com-
mentary, and stats. Utility player. James 817-690-5531,
probowlerjg{dyahoo.com.

Notable digital, editing skills with creative copy and
voicing ability. Industrious, tenacious worker, driven
to succeed. Roderick 214-991-9353;
rodsmith843(@yahoo.com.

Experienced OM, PD, and air talent available now.
Multi formats. Greatskills. Contact MARTIN:
231-276-9415 mlee.radiofdgmail.com.

10 years experience: on air, production, $ale$.
James Earl Jones voice, Spanish/English capable,
Creative, versatile, hungry 4 next challenge.
Feliperiz@aol.com (Felipe).

Major talent looking for FT gig in major market; exp
in TV & radio PDFunny(daol.com.

Mike Tanner 31 year veteran Air Personality/Program
Director recent casualty of Dial Global consolidation
after 23 years service. Call 805-583-2332.

Clear and concise communicator. Solid delivery of
copy. Freelance voice talent. Extremely sociable per-
sonality. Dallas/Fort Worth only. Daniel 817-791-7298,
danielblackmon({@sbcglobal.net.

Quick witted, with good people skills. Creative,
self-motivated, tackles challenges, all around fun
guy, but with maturity. Jesse 214-498-4474;
jarrettf_214@sbcglobal.net.

Hot, new, bilingual DJ about to hit the scene.
Awesome organizational skills, able to multi-task
effectively and efficiently. Krystal 817-966-4880;
ktrevino888{dyahoo.com.

Quick Turnaround for Troubled AM or FM Stations.
Two experienced radio guys will do it inexpensively.
Negotiable! billelliottld3DSJ.com, 305-230-6834.

Music Director/On Air veteran looking for fresh start.
Extensive music knowledge, great copywriting
and former agency voice talent. Adult formats. Jeff
(210) 281-5949 roadman210@games.com.

Crazy and creative Emcee/Announcer. Solid per-
former, on-air, production and copywriting ability.
Helpful, adaptable, and dependable worker Dean 682-
478-9966; grimslayer28(dyahoo.com.

Strong sports knowledge, especially soccer. Notable
on-air, play-by-play/color commentary/stats and
bilingual. Creative copywriting, and digital ability.
Manuel 214-606-1190; isaacalanizfdyahoo.com.

The Pajama Bar is "Theatre of the Mind” Radio
with charisma! And is looking for a home station
to help pay the bills. Request demo from
Pajamabar({dyahoo.com.

Well-spoken, articulate and charismatic on-air talent
energetic and ready to work! Versatile programm-
ing, production, copywriting, and promotions. Jacob
214-718-2414; [dsl11(dcomcast.net.

R&R Opportunities

Free Advertising

Radio & Records, Inc. provides free (20 words maximum)
listings to radio stations ON A SPACE AVAILABLE BASIS
in Opportunities. Free listings of the same length are also
available to individuals seeking work in the industry
under Positions Sought.

To appear in the following week's issue, your ad must be
received by Friday 4 p.m. [PST), seven days prior to issue
date. Free Opportunities listings can be emailed to:
rcorreafdradioandrecords.com, faxed to: (323) 954-3411,
or sent to: 5055 Wilshire Blvd., Suite 600, Los Angeles, CA
90036. Free opportunities or job sought ads have a 20-
word maximum. Will only accept typewritten or printed on

81/2" x11" company/station letterhead
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11 NIELSEN BDS ¥ HITPREDICTOR

-
5 CERTIFICATIONS STATUS
‘é‘ TITLE IMPRINT / PROMOTION LABEL
z
PINK NO. 1(2 WKS) *
SDWHAT LAFACE/ZQMBA
KATY PERRY e
HOTNCOLD CAPITOL
RIHANNA Nt
DISTURBIA SRP/DEF JAM/IDIMG
LEONA LEWIS R4
| BETTERINTIME SYCOA/RMG
W;#-\TEVER YOU LIKE GRAND HUSTLE/ATLANTIC
NE-YO n2
CLOSER DEF JAM/IDIMG
SECONDHAND SERENADE n
FALLFOR YOU GLASSNOTE/ILG/ATLANTIC
JORDIN SPARKS N
ONESTEPAT ATIME 19/JIVE/ZOMBA
KEVIN RUDOLF FEATURING LIL WAYNE
LET IT ROCK CASH MONEY/UNIVERSAL REPUBLIC
CHRIS BROWN N2 g
FOREVER :IIVEIZOMBA

NO. ] MOST ADDED

BEYONCE If | Were A Boy (MUSIC WORLD/COLUMBIA)

NO. ] MOST INCREASED PLAYS

BEYONCE If | Were A Boy (MUSIC WORLD/COLUMBIA),

TOP 5 NEW AND ACTIVE
REHAB Bartender Song (UNIVERSAL REPUBLIC)
HINDER Without You (UNIVERSAL REPUBLIC)
METRO STATION Seventeen Forever (COLUMBIA)
BRANDY Right Here (Departed) (EPIC)
RIHANNA Rehab (SRP/DEF JAM/IDIMG)

COMPLETE CHR/TOP 40 CHART ON PAGE 25

URBAN AC

11 NIELSEN BDS Y HITPREDICTOR

¥ o=
$ o3 ARTIST CERTIFICATIONS STATUS
g A3 TITLE IMPRINT / PROMOTION LABEL
=35
0w L "NO. 1(5WKS) Ny
; _WHATEVER YOU LIKE _ GRANDHUSTLE/ATLANTIC
5 12 T-PAIN FEATURING LIL WAYNE
' CAN'TBELIEVEIT NAPPY BOY/KONVICT/JIVE/ZOMBA
4 g NEYO
MISS INDEPENOENT DEF JAM/IDJMC
7 LIL WAYNE FEAT. BOBBY VALENTINO & KIDDKIDD
MRS. OFFICER CASH MONEY/UNIVERSAL MOTOWN
s MLA
- PAPER PLANES XL/INTERSCOPE
o THE GAME FEATURING LIL WAYNE
i MY LIFE GEFFEN/INTERSCOPE
4, T FEATURING RIHANNA MOST INCREASED PLAYS 1
LIVE YOUR LIFE DEF JAM/GRAND HUSTLE/IDJMG/ATLANTIC
15 RIHANNA n
DISTURBIA  SRP/DEF JAM/IIMG
5> LIL WAYNE FEATURING T-PAIN n
GOT MONEY CASHMONEY/UNIVERSAL MOTOWN
& 5 KANYE WEST
LOVE LOCKDOWN ROC-A-FELLA/DEF JAM/IDIMG

NO. ] MOST ADDED

LUDACRIS CO-STARRING T-PAIN One More Drink [DTP/DEF JAM/DIMG)

NO. ] MOST INCREASED PLAYS

T.l. FEAT. RIHANNA Live Your Life (DEF JAM/GRAND HUSTLE/IDJMC/ATLANTIC)

TOP 5§ NEW AND ACTIVE
JENNIFER HUDSON Spotlight (ARISTA/RMG)
AKON FEAT. LIL WAYNE I'm So Paid (SRC/UNIVERSAL MOTOWN)
KATY PERRY Hot N Cold (CAPITOL)

50 CENT Get Up (SHADY/AFTERMATH/INTERSCOPE)

BRITNEY SPEARS Womanizer UIVE/ZOMBA)

COMPLETE RHYTHMIC CHART ON PAGE 28

THIE WEEK

¥ HITPREDICTOR
STATUS

11 NIELSEN BDS

ARTIST CERTIFICATIONS

000 - -000600 -F

TITLE IMPRINT / PROMOTION LABEL
T-PAIN FEATURING LiL WAYNE  NO. 1(2 WKS) Ny
= CANT BEL[EVEVIT NAPPY BOY/KONVICT/ /)IVE/ZOM?A
T.1. N
WHATEVER YOU LIKE _ GRAND HUSTLE/ATLANTIC

LIL WAYNE FEATURING BOBBY VALENTINO & KIDD KIDD ¢y

MFS. OFFICER CASH MONEY/UNIVERSAL MOTOWN
NE-YO

MISS INDEPENDENT DEF JAM/ID&
JENNIFER HUDSON o
SPOTLIGHT ARISTA/RMG
T.I. FEATURING RIHANNA

LIVE YOUR LIFE DEF JAM/GRAND HUSTLE/IDJMG/ATLANTIC
JAZMINE SULLIVAN

NEED U BAQ J/RMG
SLIM FEATURING YUNG JOC

SOFLY M3/ASYLUM
JAZMINE SULLIVAN o
BUST YOUR WINDOWS HRMG
THE GAME FEATURING LIL WAYNE

MY LIFE GEFFEN/INTERSCOPE

NO. ] MOST ADDED

KEYSHIA COLE FEAT. 2PAC Playa Cardz Right (AMARU/IMANI/CEFFEN/INTERSCOPE)

0. ] MOST INCREASED PLAYS

BEYONCE Single Ladies (Put A Ring On It) (MUSIC WORLD/COLUMBIA)

ToP 5 NEW AND ACTIVE

GORILLA ZOE FEAT. LIL WAYNE Lost (BLOCK/BAD BOY SOUTH/ATLANTIC}

JIM JONES & RON BROWZ FEAT. JUELZ SANTANA PopChampagne (ETHER BOY/UNIVERSALMOTOWN/COLUMBIAZKOCH)

JADAKISS FEAT. NE-YO By My Side (DEF JAM/IDIMG)

BOBBY VALENTINO FEAT. YUNG JOC Beep (BLU KOLLA DREAMSACAPITOL)

0J KHALED FEAT. KANYE WEST & T-PAIN Go Hard (WE THE BEST/TERROR SQUAD/KOCH)

COMPLETE URBAN CHART ON PAGE 31

B = 11 NIELSEN BDS 5 £ 11 NIELSEN BDS HITPREDICTOR £ = 11 NIELSEN BDS T HITPREDICTOR
z w3 ARTIST CERTIFICATIONS 2 o2 ARTIST CERTIFICATIONS STATUS 2 g ARTIST CERTIFICATIONS STATUS
g HS TmEe IMPRINT / PROMOTION LABEL 'g m2 TITLE IMPRINT / PROMOTION LABEL [ = TITLE IMPRINT / PROMOTION LABEL
- x5 x5 3 =5
JENNIFER HUDSON NO. 1{4 WKS) ; 2 17 TOBYKETH NO. 101 WK) ) 1 22 DAVIDCOOK NO. 1(5WKS) 0
SPOTLIGHT ARISTA/M} — SHE NEVER CRIED IN FRONT OF ME 'SHOW DOG NASHVILLE . S THE TIME OF MY LIFE 19/RCA/RMC
ROBIN THICKE Pl 1 12 KENNY CHESNEY WITH THE WAILERS 5 28 LEONALEWIS n4
MAGIC STAR TRAK/INTERSCOPE = EVERYBODY WANTS TO GO TOHEAVEN BLUE CHAIR/BNA 1 ~ BLEEDING LOVE SYCO//RMG
ERIC BENET e 3 15 CARRIE UNDERWOOD 3 i 18 NATASHA BEDINGFIELD n?
YOU'RE THE ONLY ONE FRIDAY/REPRISE/WARNER BROS. T usTADREAM 19/ARISTA/ARISTA NASHVILLE | = POCKETFUL OF SUNSHINE PHONOGENIC/EPIC.
JAZMINE SULLIVAN e 7 g TAYLORSWIFT g l 4 4 SARABAREILLES né ¢y
~ NEEDUBAD JIRMG ] _ LOVESTORY BIG MACHINE [ " LOVESONG EPIC
KEYSHIA COLE n ™ ., 7 DARIUSRUCKER n 5 33 JOHN MAYER n
HEAVEN SENT IMANI/GEFF EN/INTERSCOPE " DONTTHINKIOON'T THINK ABOUT (T CAPITOL NASHVILLE & | SAY AWARE/COLUMBIA
ALICIA KEYS e 6 15 TIMMCGRAW fr le 14, CoLDPLAY n?2
SUPERWOMAN MBK/J/RMG = LETITGO B CURB i VIVALAVIOA CAPITOL
MINT CONDITION ; n 1 ZACBROWNBAND  MOST INCREASED AUDIENCE ¥ 7 34 DAUGHTRY n?
NOTHIN&EE[ TOSAY CAGELBIRDAMAGE - CHICKEN FRIED LILE NATION < £ 3 ﬁ FEE&IKF:TONIGHT RCA/RMG
NOEL GOURDIN e g g SUGARLAND g 8 51 TIMBALAND FEATURING ONEREPUBLIC ne
THERIVER. EPIC _ ALREADY GONE MERCURY APOLOGIZE MOSLEY/BLACKGROUND/INTERSCOPE
USHER e ¥ 13 MONTGOMERY GENTRY g 9 4 JOURNEY
HERE | STAND LAFACE/ZOMBA ~~ ROLLWITHME (OLUMBIA AFTER ALL THESE YEARS - NOMOTA
MARVIN SAPP n ¥ s 1o BRADPAISLEY n 55 COLBIE CAILLAT 12
VNEVER WOULD HAVEMADE IT VERITY/ZOMBA gt WAITIN' ON A WOMAN LmSTA NASHVILE REALIZE UNI!ERSAL REPUBLIC

NO. ] MOST ADDED

CHARLIE WILSON There Goes My Baby (JIVE/ZOMBA)

NO. ] MOST INCREASED PLAYS

ROBIN THICKE The Sweetest Love (STAR TRAK/INTERSCOPE)

TOP 5§ NEW AND ACTIVE
SHO Glad | Met You (HITTEN HARD)
T-PAIN FEAT. LIL WAY NE Can't Believe It (NAPPY BOY/KONVICTLIVE/ZOMBA)
SLIQUE Your Bady (ROSEHIP)
JEAN BAYLOR Come Go With Me (BE A LIGHT)
ESTELLE FEAT. CEE-LO Pretty Please (Love Me} (HOME SCHOOUATLANTIC)

COMPLETE URBAN AC CHART ON PAGE 32 *-, .-
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COMPLETE COUNTRY CHART ON PAGE 40

NO. ] MOST ADDED

BROOKS & DUNN Cowgirls Don't Cry {ARISTANASHVILLE)

NO. l MOST INCREASED AUDIENCE

ZAC BROWN BAND Chicken Fried (LIVENATION)

TOP 5§ NEW AND ACTIVE
JAMES OTTO These Are The Good Old Days (WARNER BROS./WRN)
AARON WATSON Love Makin' Song (BIG LABEL)
KENNY CHESNEY Demons {BNA)
JEREMY MCCOMB Cold (PARALLEL/NEW REVOLUTION)
KENNY CHESNEY Boats (BLUE CHAIR/BNA)

FOR WEEK ENOING OCTOBER 19, 2008

WwWWwW.americanradiohistorv.com

NO. ] MOST ADDED

JASON MRAZ I'm Yours (ATLANTIU/RRP)

0. ] MOST INCREASED PLAYS

DAVID ARCHULETA Crush (19/IVE/ZOMBA)

TOP 5§ NEW AND ACTIVE

GAVIN ROSSDALE Love Remains The Same (INTERSCOPE)

LEONA LEWIS Better In Time (SYCOL/RMC)

JORDIN SPARKS One Step At A Time (19JIVE/ZZOMBA)

GREG MEDORO Lost Melady (0DDS ON)

ADELE Chasing Pavernents {XL/COLUMBIA)

COMPLETE AC CHART ON PAGE 43

OCTOBER 24, 2008


www.americanradiohistory.com

R&R THE BACK PAGES

BDS

£ 11 NIELSEN BDS HITPREDICTOR
w2 ARTIST CERTIFICATIONS STATUS
é; TITLE {MPRINT / PROMOTION LABEL
20
JASON MRAZ NO. 1(3WKS) oy
VI'M YOURS — ATLANTIC/RRP
GAVIN ROSSDALE
LOVE REMAINS THE SAME INTERSCOPE
DAUGHTRY
WHAT ABOUT NOwW RCA/RMGC
0.A.R. e
SHATTERED (TURN THE CAR AROUND) EVERFINE/ATLANTIC/RRP
COLDPLAY 12
VIVALAVIDA CAPITOL
PINK
SO WHAT LAFACE/ZOMBA
KID ROCK n3
ALL SUMMER LONG TOP DOG/ATLANTIC
LIFEHOUSE
BROKEN GEFFEN/INTERSCOPE
3 DOORS DOWN 12 ¢r
{T'S NOT MY TIME UNIVERSAL REPUBLIC
, 1 3 NICKELBACK MOST INCREASED PLAYS
GOTTA BE SOMEBODY ROADRJNNER/RRP

NO. ] MOST ADDED

DAVID COOK Light On (19/RCA/RMG)

NO. ] MOST INCREASED PLAYS

NICKELBACK Gotta Be Somebody (ROADRUNNER/RRP)

TOP 5 NEW AND ACTIVE
CHRISTINA ACUILERA Keeps Gettin' Better (RCA/RMG)
THEORY OF A DEADMAN Not Meant To Re (604/ROADRUNNER/RRP)
PLAIN WHITE T°S , 2, 3, 4 (HOLLYWOOD)
KEVIN RUDOLF FEAT. LIL WAYNE Let It Rock (CASH MONEY/UNIVERSAL REPUBLIC)
ERIC HUTCHINSON Rock & Roll (LET'S BREAK/WARNER BROS.)

COMPLETE HOT AC CHART ON PAGE 44

ACTIVE ROCK

g = 11 NIELSEN BDS
E3 ©E  ARTIST CERTIFICATIONS
g 8 Tme IMPRINT / PROMOT ON LABEL
= EXe]
1 1 o METALLICA NO. 1(4 WKS)
THE DAY THAT NEVER COMES WARNER BROS.
52 THEORY OF A DEADMAN
. BADGIRLFRIEND 604/ROADRUNNER/RRP
g AwDC
ROCK N ROLL TRAIM COLUMBIA
17 APOCALYPTICA FEATURING ADAM GONTIER
& | DON'T CARE 20-20/JIVE/ZOMBA
15 HINDER
iy USEME UNIVERSAL REPUBLIC
g DISTURBED
INDESTRUCTIBLE REPRISE
10 & MUDVAYNE MOST INCREASED PLAYS
DO WHAT YOU DO = EPIC
17 SLIPKNOT
__ PSYCHOSOCIAL ROADRLUNNER/RRP
7  SHINEDOWN
_ SECONDCHANCE ATLANTIC
g SEETHER
BREAKOOWN WIND UP

NO. ] MOST ADDED

SALIVA Family Reunion (ISLAND/IDJMG)

NO. l MOST INCREASED PLAYS

MUDVAYNE Do What You Do (EPIC)

TOP 5§ NEW AND ACTIVE
SLIPKNOT Dead Memories (ROADRUNNER/RRP)
FRAMING HANLEY Lollipop (SILENT MAJORITY/ILG)
ARANDA Still In The Dark [ASTONISH)
METALLICA Cyanide (WARNER BROS.)

10 YEARS So Long, Good-Bye (UNIVERSAL REPUBLIC)

COMPLETE ACTIVE ROCK CHART ON PACE 56

OCTOBER 24, 2008
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SMOOTH JAZz

= B |1 NIELSEN BDS
L8l = ©i ARTIST CERTIFICATIONS
] 19} E; TITLE IMPRINT / PROMOTION LABEL
- - | =]
5> 14 DAVEKOZ NO. 1{2 WKS)
N LIFE iN THE FAST LANE CAPITOL
ERIC DARIUS
GOIN' ALLOUT BLLENOTE/CAPITOL
PAUL HARDCASTLE
MARIMBA TRIPPIN ‘N'RHYTHM

8 B TIM BOWMAN MOST INCREASED PLAYS

SWEET SUNDAYS TRIPPIN'N' RHYTHM
- EARL KLUGH
7_‘5_7 2 DRIFTIN' KOCH
3 37 NORMAN BROWN
POP'S COOL GROOVE PEAK/CMG

THE SAX PACK

:
o E
4 18
=t
5
6
7
o
]
10

7 34 plnrorvou SHANACHIE
4 15 WARREN HILL
=5 LADOLCE VITA EVOLUTION/KOCH
10 28 WAYMAN TISDALE
THROWIN' IT DOWN RENOEZVOUS
6 3o BRIAN CULBERTSON
o ALWAYS REMEMBER GRPIVERVE

NO. ] MOST ADDED

WAY NE BRADY Ordinary (PEAK/CMG)

NO. ] MOST INCREASED PLAYS

TIM BOWMAN Sweet Sundays (TRIPPIN ‘N’ RHYTHM)

TOP 5 NEW AND ACTIVE
CHRIS STANDRING Have Your Ca<e & Eat It (LLTIMATE VIBE)
OLI SILK Chill Or Be Chilled {TRIPPIN 'N' RHYTHM)
SERCA0 MENDES FEAT. NATAUE COLE Somewhere In The Hills (O MorroNaa Tem Vez) (WILLLAM/STABLCKS/TONCORD/CME,
NOVELLO B3 Soul (NOGO)

ROGER SMITH Sittin' In (THERE)

COMPLETE SMOOTH JAZZ CHART ON PAGE 53

E =3 11 NIELSEN BDS
2 wf  ARTIST CERTIFICATIONS
2 =) TITLE IMPRINT / PROUOTION LABEL
[ 20
AC/DC NO. 1(6 WKS)
ROCK NROLL TRAIN COLUMBIA
METALLICA
THE DAY THAT NEVER COMES WARNER BROS.
THEORY OF A DEADMAN
BAD GIRLFRIEND 604/ROADRUNNER/RRP
NICKELBACK
GOTTA BE SOMEBODY ROADRUNNER/RRP
HINDER
USE ME UNIVERSAL REPUBLIC
STAIND
BELIEVE FLIP/ATLANTIC
SAVING ABEL
ADDICTED SKIDDZC/VIRGIN/CAPITOL
SHINEDOWN
SECOND CHANCE ATLANTIC
BUCKCHERRY
TOO DRUNK... ELEVEN SEVEN/ATLANTIC
APOCALYPTICA FEAT. ADAM GONTIER  MOST ADDED
JDON'TCARE 20-20/JWE/ZOMBA

NO. ] MOST ADDED

APOCALYPTICA FEAT. ADAM GONTIZR | Don’'t Care (20-20//1\ E/ZOMBA)

NO. l MOST INCREASED PLAYS

SAVING ABEL 18 Days (SKIDDCO/VIRGIN/CAP TOL)

TOP 5 NEW AND ACTIVE
HINDER Without You (UN VERSAL REPUBL.C)
AC/DC Skies On Fire (COLUMBIA)
AC/DC Black Ice (COLUMBIA)

AC/DC Spoilin' For A Fight (COLUMBIA)
AC/DC War Machine (COLUMBIA)

COMPLETE ROCK CHART ON PAGE 57

ALTERNATIVE

x = 11 NIELSEN BDS ¥ HITPREDICTOR
g w<  ARTIST CERTIFICATIONS STATUS
“ E < TITLE IMPRINT / PROMOTION LABEL
= 3
1 5 THE OFFSPRING NO. 1(5 WKS) 1
YOU'RE CONNA GO FAR, KID FOLUMB[A
-5 WEEZER
TROUBLEMAKER DGC/INTERSCOPE
g  RISE AGAINST
e RE-EDUCATION (THROUGH LABOR) DGC/INTERSCOPE
-5 APOCALYPTICA FEATURING ADAM GONTIER 1
i 1DON'T CARE 2D-20/JIVE/ZOMBA
g KINGS OF LEON
SEX ONFIRE RCA/RMG
4 THEKILLERS
HUMAN ISLAND/IDJMG
;7 STAIND
BELIEVE FUP/ATLANTIC
g METALLICA i
_~ THEDAY THATNEVER COMES WARNER BROS.
3 THEORY OF A DEADMAN
BAD GIRLFRIEND 604/ROADRUNNER/RRP
5 NICKELBACK
COTTA BE SOMEBODY ROADRUNNER/RRP

NO. ] MOST ADDED

INCUBUS Love Hurts [IMMORTAL/EPRIC)

NO. ] MOST INCREASED PLAYS

INCUBUS Love Hurts (IMMORTAL/EPIC)

TOP 5 NEW AND ACTIVE
FRAMING HANLEY Lollipop (SILENT MAJORITY/ILG)
FRANZ FERDINAND Lucid Dreams (DOMINO/EPIC)

MGMT Kids (COLUMBIA)
AVENGED SEVENFOLD Scream (HOPELESS/WARNER BROS.)
THE TING TINGS That's No: My Name (COLUMBIA)

COMPLETE ALTERNATIVE CHART ON PAGE 55

TRIPLE A

£ = 11 NIELSEN BDS
£ wg ARTIST CERTIFICATIONS
§ Wy TITLE IMPRINT / PROMOTION LABEL
5 20
1 \ 7 0.A.R. NO. 13 WKS)

SHATTERED (TURN THE CAR AROUND) EVERFINE/ATLANTIC/RRP

MOST INCREASED PLAYS

= 8 SNOW PATROL
POLYDOR/FICTION/GEFFEN/INTERSCOPE

TAKE BACK THE CITY

5 g COUNTING CROWS
| COME AROUND DGL/GEFFEN/INTERSCOPE
& 15 DONAVON FRANKENREITER
) LIFE, LOVE & LAUGHTER LOST HIGHWAY
BECK
E 15 ORPHANS DGC/INTERSCOPE
COLDPLAY
5 f _LosT CAPITOL
2 1o PRETENDERS
BOOTS OF CHINESE PLASTIC SHANGRI-LA
10 14 ERICHUTCHINSON
— ROCK & ROLL 3 LET'S BREAK/WARNER BROS
g g SARAH MCLACHLAN
- UWANT ME 2 ARISTA/RMG
g 2 CoLppLay n?
=T VIiVALAVIDA CAPITOL.

NO. ] MOST ADDED

THE KILLERS Human (ISLAND/ADIMC)

NO. l MOST INCREASED PLAYS

SNOW PATROL Take Back The City POLYDOR/FICTION/GEFFEN/INTERSCOPE)

TOP 5§ NEW AND ACTIVE
BEN FOLDS FEAT. REGINA SPEKTOR You Don't Know Me (EPIC)
TRACY CHAPMAN Sing For You (ATLANTIC)
AUGUSTANA | Still Ain't Over You (EPIC)
DASIS The Shock Of The Lightning (8IG BROTHER/REPRISE)
R.E-M. Until The Day Is Done (\WARNER 8ROS.)

COMPLETE TRIPLE A CHART ON PAGE 60
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Liner Notes
Profile: Carl Anderson
Title: ABC Radio
Networks senior VP of
programming and dis-
tribution

Favorite radio format:
“Right now, it's country.”
Favorite TV show:
“The Office"”

Favorite songs: Lynyrd
Skynyrd's “Free Bird,”
Pink Floyd's
"Comfortably Numb”
Favorite movies: “The
Godfather,” “The
Natural”

Favorite book:
Malcolm Gladwell’s
“Tipping Point”
Favorite restaurant:
Bob's Steak & Chop
House in Dallas
Beverage of choice:
Sweet iced tea
Hobbies: “Cycling and
chasing kids to soccer
and basketball games
on the weekends.”
E-mail address: carl.
anderson@citcomm.com

PUBLISHER’'S f . I

ABC Radio Networks senior VP of programming and distribution focuses
on ‘reverse mentoring”: bringing disenfranchised kids back to radio

Carl

Anderson

By Erica Farber

1th a successtul background in local radio programmung, two years

ago Carl Anderson made the move to network radio by joming

ABC Radio Networks. Less than a month ago he was promot-

ed to the newly created position of senior VP of programming
and distribution. In this role, Anderson will be the network’ top programming strategist,
leading all content development and distribution for the company.

Getting into the business: I was doing an internship
at WTAE television in Pitsburgh, a show called
“Pittsburgh’s Talking With Ann Devlin” Through
that job I met a friend who knew a guy working in
radio at WBVDP and WWKS in Beaver Falls, Pa. T was
hired as a part-time production guy. I eventually had
the opportunity to cut my own commercial and
then do just about everything, including news, pro-
duction and on-air, so that was really my first radio
job. 1 bounced around Pittsburgh, where | grew up,
for about 15 years at various radio stations.

Joining ABC Radio Networks: [ left Pittsburgh and
worked in three different states within one year.
I went to Richmond as an operations manager
and launched a smooth jazz station, then to Chi-
cago at WINUA and then had the opportunity to
go to WJZW in Washington, D.C., which is
where | met Jim Robinson, president of ABC
Radio Networks. I came to the network in 2006
as vice president of music programming, which
consisted of nine of the 24/7 formats as well as
syndicated programming, including Dick Bartley,
“American Country Countdown With Kix
Brooks™ and other syndicated products. With the
recent restructuring, my new title is senior vice

president of programming and distribution.

Describe the new structure: Programiming is only
as good as its distribution, and under Jim’s vision
it is now a unitied department. We're able to move
more quickly and efficiently to deliver products
to the marketplace. In our business, time 1s of the
essence,and we are able to have a department that
not only generates programming but has their ears
to the ground to client needs, so we can then build
to those needs. In some ways it’s basic sales: doing
a needs analysis and coming back to the lab and
building a product our attiliates want.

70 24/7 NEWS ONLINE @ www.RadioandRecords.com

Long-range plans: This unified department is to
keep the pipeline full of new content coming in.
We have a renewed focus on 18-49, which is cer-
tainly a major selling demo. I'm trying to be a bet-
ter listener to what is going on around our indus-
try. Content is everywhere, but monetizing that
content is another story, so we're trying to look at
everything and be able to run it through a quick
filter. On the front burner is our youth initiative
and developing ourYouth Labs. We're doing reverse
mentoring, working with colleges and high
schools to get disenfranchised radio listeners and
say,""How do you use it, how are you entertained?”
This is a generation that has an iPod in their ear,
theyre watching a movie on their laptop and tex-
ting their friend at the same time. We have to tind
out how they’re using certain media and then learn
from them. The more we ask questions and find

out from them, the smarter we're going to become.

wWWW . americanradiohistorv.com

Biggest challenge: We're the first social network-
ing medium that was ever out there. This busi-
ness was looking to be written off years ago when
cassettes were introduced and then CDs. We're
healthy and alive. A lot of people listen to our
medium, so the big challenge is that we have an
opportunity to grow. We need to embrace the
technologies around us and look forward to the
future and growing business the best way possi-
ble, to take advantage of our strengths and bring
those that can challenge our thought processes
mnto the business—as opposed to those leaving
our business to go to other arcas of media.

State of radio: It’s alive and healthy. Those in lead-
ership positions need to stand up, take their head
out of the sand, stick their chest out and be able
to say, “We have a lot to learn.”” Ego gets in the

way sometimes.

State of network radio: Stronger than ever. Local
radio certainly has some struggles and it local rev-
enue is down, theyre looking to manage costs the
best they can and develop compelling program-
ming.And that’s where the network can help. The
network is there to parmer with local radio sta-
tions and develop the best content possible for
them. Often you hear a local station saying, “We
have to be local,” and I quote my friend Kidd
Kraddick, who says,“It’s not about being local, it’s
about being locally relevant” Successtul network
shows meet the listener or viewer where they are,
then 1t’s a success.

Career highlight: WINUA i Chicago in the
spring of 2002: Never betore and never since [has
it been| No. 1 25-54 by a half a share point. With
Bob Kaake and his leadership, it was a pretey spe-
cial time. Right atter that achievement 1 went to
Washington, because | figured it couldn’t get any
better in Chicago.

Most influential individual: Jim Robinson and
Bob Kaake. Sometimes, somceone else sees some-
thing in you that you don’t see in yourself, and |
give Jim and Bob credit for giving me more re-
sponsibility and props than they should have.

Advice for broadcasters: Manage with integrity—
especially those in leadership [positions]. The best
definition of integrity is doing the right thing
when no one else 1s looking. Look for someone
to mentor. Try to invest yourself in someone else.
We're all here because someone did that for us.
For our industry to survive, we need to stop work-
ing in our own little silo and look for ways to help
people grow, to help them enjoy our business and
[lure] more people into our business. RR

‘In our business, time is of
the essence, and we are
able to have a department
that not only generates
programming but has their
ears to the ground to client
needs, so we can then build
to those nEEdS.’—CarI Anderson
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YOUR R&R
SUBSCRIPTION INCLUDES:

* 50 Weekly Issues of Radio & Records Magazine.

* R&R Today — Daily industry news delivered each business morning to your inbox.

* R&R Headline News and Ratings -
Afternoon news updates and the latest ratings summaries, delivered via email.

* R&R Directory -
Published twice a year, the radio industry's most comprehensive directory of ratings,
owners, record companies, program suppliers, and more.

Go to www.radioandrecords.com to subscribe.
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BDSCertified Spin Awards September 2008 Recipients:

4 800,000 SPINS

Blurry/ Puddle Of Mudd [Flawiess/Geffen
| Don't Want To Miss A Thing/ Aerosmith {Columbia

4 700,000 SPINS

Drive/ Incubus [Epic/lmmortal
In Da Club/ 50 Cent /interscope
Unwritten/ Natasha Bedingfield /Epic

4 600,000 SPINS

Beautifulf Christina Aguilera [RCA
Believe/ Cher /Warner Bros.
Calling All Angels/ Train [Columbia

4500,000 SPINS
Bubbly/ Colbie Caillat /Universal Republic
4+ 400,000 SPINS
Beautiful Mess/ Biamond Rio fArista
Teardrops On My Guitar/ Taylor Swift /Big Machine/Unrwersal Republic

4+ 300,000 SPINS

Some Beach/ Blake Shelton /Warner Bros./WRN
Take A Bow/ Rihanna [SRP/Def Jam/IDJMG

4 200,000 SPINS

All Summer Long/ Kid Rock {Top DogjAtlantic

Closer/ Ne-Yo {Def Jam/IDJMG

Dangerous/ Kardinal Offishall Feat. Akon [KonLive/Geffen/Interscope
Forever/ Chris Brown [Jive/Zomba

Get It Shawty/ Lloyd The inc./Universal Motown

| Kissed A Girlf Katy Perry [Capitol

Leavin'/ Jesse McCartney [Hollywood

Realize] Colbie Caillat /Universal Republic

See You Again/ Miley Cyrus [Hollywood

What You Got/ Colby O'Donis Feat. Akon [KonLive/Geffea/interscope
Whatever It Takes/ Lifehouse /Geffen/interscope

+ 100,000 SPINS

Addicted/ Saving Abel {SkiddcofVirgin/Capitol

American Boy/ Estelle Feat. Kanye West {Home School/*lantic

Disturbiaf Rihanna /SRP/Def Jam/IDJMG

Do You Believe Me Now/ Jimmy Wayne [Valory

Got Money]/ Lil Wayne Feat. T-Pain [Cash Money/Universal Matown

Inside The Fire/ Disturbed /Reprise

Lolli Lolli (Pop That Body)/ Three 6 Mafia Feat. Project Pzt Young D & Superpower/
Hypnotize Minds/Columbia

One Step At A Time/ Jordin Sparks [19/Jive/Zomba

Put A Girl in It/ Brooks & Dunn [Arista Nashville

Put On/ Young Jeezy Feat. Kanye West [CTE/Def Jam/IDJMG

Te Quiero/ Flex [EMI Televisa

The Time Of My Life/ David Cook [19/RCA/RMG

You Look Good In My Shirt/ Keith Urban /Capitol Nashv le

+50,000 SPINS

Bad Girlfriend! Theory Of A Deadman [604/Roadrunner/FRP

Believe/ Staind [Flip/Atlantic

Better In Time/ Leona Lewis {SYCO/JIRMG

Body On Mef Nelly Feat. Ashanti & Akon [Derrty/Universal Motown
Can't Believe it/ T-Pain Feat. Lil Wayne /Nappy Boy/Konvict/JivelZomba
Everybody Wants To Go To Heaven/ Kenny Chesney [Blue Chair/BNA
t'll Be Lovin' U Long Time/ Mariah Carey [istand/iDJMG

Magic/ Robin Thicke [StarTrak/interscope

Need U Bad/ Jazmine Sullivan |JIRMG

She Never Cried In Front Of Me/ Toby Keith [Show Dog Hashville

So What/ Pink {LaFace/Zomba . i
Spotlight/ Jennifer Hudson JArista/RMG l L' l he I
Whatever You Like/ T.1. [Grand Hustle/Atlantic e 66060000

www.bdsonlire.cont
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